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.COM EXCLUSIVES
Check out the premiere of
associate editor Mariel

the Juice. Every day she
will serve up insider slices
of the latest sounds and
scuttlebutt in the worlds
of hip-hop and R&B. Visit
billboard.com today.

Concepcion’s new column,

MOBILE
ENTERTAINMENT LIVE
Find out which are the best
music apps being used on
smart phones today at the
Music App Summit, set for
Oct. 5in San Francisco.
Plus, Dave Stewart will
keynote, More: mobile
entertainmentlivefal
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& Questions:
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Q&A: Rosanne Cash

16 THE NEW TYCOON OF TEEN in five
years, Lukasz Gottwald—better-known to pop
music's A-list as “Dr. Luke"—has gone from “SNL"
house band guitarist to this generation’s pre-eminent
top 40 hitmaker.

20 KEEPING IT REAL The upcoming fall TV
season brings an onslaught of music-based reality TV
programming—and artists of all stripes who are
happily cashing in.
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26 Global Pulse 33 Market Watch
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OMN THE COVER: Dr. Luke
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MUSIC &
ADVERTISING
Billboard and Adweek take
the Music & Advertising
Conference to Chicago
Sept. 15-16, featuring a
keynote with Zac Brown of
the Zac Brown Band. For
more details, go to music

andadvertisingfall.com.
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FILM & TV MUSIC

At this conference, set for
Oct, 27-28 in Los Angeles,
attendees can submit a
demo to a panel of film/TV
music supervisors and see
how they react to the
submission live from the
stage. More at filmandtv

musicconference.c
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Dr. Luke CONGRATULATIONS

= on all yoU’r successes
W angeo defining
today' s music.

You are truly Amazing.

Thank yoy for the pleasure of
our many years of friendship
and work together. \\m
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THE
LATEST
NEWS
FROM

>>>UMG’S
FIRST-HALF
REVENUE
SLIPS

Universal Music
Group's revenue for
the first half of 2010
declined to €1.9
billion ($2.4 billion),
down 5.4% from a
year earlier; the
decline was 7.9% on
a constant currency
basis. In parent
company Vivendi's
first-half results, it
said that UMG
benefited from
strong growth in
merchandising sales
and increased digital
sales, but that
overall results were
hit by fewer major
releases and
reduced demand for
physical product.

>>>ASCAP
RELEASES
FREE APP
ASCAP launched a
free app for Apple’'s
portable devices that
lets ASCAP members
access their own
catalog, performance
and royalty
information through
the organization's
membership portal.
The app also allows
other music industry
executives and
consumers to search
ASCAP's catalog of
8.5 million
copyrighted musical
works.

>>>ATLANTIC,
ESPN TEAM
Atlantic Records and
ESPN will team to
feature the label’s
artists in promotions
surrounding the
2010 college
football season. Acts
including T.1., Janelle
Monade, Shinedown,
Zac Brown Band and
B.o.B will have their
music featured
during games and in-
studio bumpers, as
well as in highlight
reels. During
Saturday prime-time
games, live
performance
footage from
Switchfoot will be
aired.

Compiled by Chris M.
Walsh. Reporting by
Ed Christman, Ann
Donahue and Andre
Paine.
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HOT AND
OLD

Even As It Tops
The Album Chart,
Katy Perry’s
‘Teenage Dream’
Sparks New Sales
Worries

By most measures, Katy
“Teenage

Perry's new album,
Dream” (Capitol), has been a
resounding success.

The album bows this week
at No. 1 on the Billboard 200,
thanks to first-week sales of
192,000 units in the United
States, the ninth-best debut
week so far this year, accord-

ing to Nielsen SoundScan.

The album'’s first single, “Cal-
ifornia Gurls” (featuring Snoop
Dogg), has scanned 3.6 million
downloads, while all individual
digital tracks from the album
have sold a combined 5 million
units, according to SoundScan,
Putanother way, sales of albums
and track-equivalent albums
(where 10 digital tracks equal
an album) for “Teenage Dream™
totaled 689,000, according to
SoundScan.

“It’s a thrilling accomplish-
ment from our perspective,”
says EMI Music Services ex-

ecutive VP Dominic Pandis-
cia, who oversees the
company's North American
sales operatio
tude of the marketing plan is

“The magni-

about driving overall revenue
around the project, including
track downloads, ringtones
and video sales. Album scans
is one component of it,”

Yet “Teenage Dreams” fell

shortin one key area: [tdidn't
meet first-week sales projec-
tions in the industry. And that,
in turn, has sparked worries
that the album'’s performance
may affect retail orders for
other superstar releases due
later this year.

Executives at other major la-
bels say they expected Perry’s
sophomore album to debut
with sales of anywhere from
300,000 to 700,000 units, with
most figuring the album
would scan about 400,000,

“I'd like to meet one indus-
try executive last week who
thought her album would do
under 200,000 units, because
I don't think that person ex-
ists,” a senior executive at a
rival major says.

“It was a wake-up call for
some folks,” the head of sales
at another competing major
says. “Some think the sky is
falling. Others said,
minute, she's a singles artist.”
And still others said EMI
should have put out the album
six weeks ago and it would
have sold more.”

According to sources, EMI
shipped 1 million units of the

album prior to its U.S. street
date of Aug. 24, which indi-
cates that big-box retail chains
like Walmart, Target and Best
Buy were expecting the album
to post robust first-week sales,
as was Starbucks, which fea-
tured the title in its stores.

It would also be roughly in
line with typical industry prac-
tice of shipping about twice as
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LOOK SHARP

The girl can't help it:
KATY PERRY

much product as anticipated
first-week sales for a major
album release. But prerelease
shipments of “Teenage
Dream” turned out to be about
seven times debut-week sales.
The album sold 89,000
units at mass merchants and
65,000 through nentraditional
merchants, including 50,000
downloads. It also sold 35,000
units at chain retailers and
3,000 units at independent
stores and regional chains.
Competing major-label ex-
ecutives say it wasn't EMI's
fault that the album didn't meet
sales expectations. “EMI did a
tremendous job in setting up
that record,” one executive says.
Perry shot to pop stardom
with her 2008 debut album,
“One of the Boys" (Capitol),
and a penchant for provoca-
tive lyrics and music videos.
Newbury Comics head of
purchasing Carl Mello says he
expects “Teenage Dream” will

)

COWBOY UP

sell well through the end of the
yearand that it will be one of the
holiday season’s top titles. But
he notes that the album’s first-
week sales “aren’t as big as you
would think for somebody who
has become so omnipresent.”

While anticipation for Tay-
lor Swift's forthcoming album,
“Speak Now” (Big Machine),
had sparked debate over
whether superstar artists will
ever be capable of generating
debut-week sales of 1 million
units (Billboard, July 31),
“Teenage Dream” has shifted
the conversation to whether
labels should even consider
shipping 1 million units be-
fore street date.

“Idon’t know how youshipa
million units now,” a major-label

head of sales says. “Evenif 1 was
asked to ship a
you just can't do it anymore.”
Some label executives say ex-
pectations were too high be-

llion units,

cause most ferale pop artists
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A RIVER WITH A VOICE

commonly sell a lot of track
downloads but don't enjoy big
debut-week album sales.
“When I saw how Perry was
doing, 1 was shocked,” a senior
sales executive at a competing
major distribution company
says, “But then | remembered
that Fergie's ‘The Dutchess’
only did about 160,000 units in
her first week in September
[2006] and it took until Decem-

ber until the fans started buy-

ing her like an album artist.”
EMI's marketing push for
“Teenage Dream” and Perry's
appealing stage persona will
no doubt score her high-pro-
file TV appearances this fall,
which should help boost sales
of the album. “Mark my
words: [ will bet you ‘Teenage
Dream’ will sell more than
[“One of the Boys"],” another
senior label sales executive
says. “ ‘Teenage Dream’ will
be one of those ‘at the end of
the day’ records.” wes
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GET APPY

Meet The Finalists
For Billboard’s First
Music App Awards

The music industry has been eager to embrace smart-phone applications. But which are the best of
the best? Billboard set out to answer that question by inviting developers to enter their latest creations

in our first Music App Awards competition.

After receiving nearly 100 entries, we've narrowed the field to the following finalists in six cate-
gories. An independent panel of judges will select the winners, who will be announced at Billboard’s
Mobile Entertainment Live: The Music App Summit Oct. 5 at the Moscone Center in San Francisco.
All finalists will present demos of their apps onstage and in the summit’s exhibit area.

Linkin Park: 8-Bit Rebellion: Created
by Linkin Park, Artificial Life and Warner
Bros. Records, this action game lets
fans play as members of the band bat-
tling an evil corporation. The sound-
track features songs from the Linkin
Park catalog, and users are rewarded
with a new, unreleased track upon completion of the game.
Released April 26, it has sold 50,000 copies worldwide, the
company says.

| Am T-Pain: Created by Smule, | Am T-
Pain allows users to Auto-Tune their
voices while singing along to the artist’s
songs. Users can also buy new tracks and
share their recordings with others through
social networks and an in-app radio sta-
tion. Nearly 1.8 million users have down-
loaded | Am T-Pain, and they have uploaded more than 33 million
recordings, according to the company.

o
JIMMIE
VAUGHAN

W

TouchChords: Jimmie Vaughan: Users
can stream blues guitarist Jimmie
Vaughan's music and learn to play along
by providing detailed guitar tablature
and notation streaming alongside each
song. Multitouch technology turns the
phone itselfinto a virtual guitar fret. It tal-

lied 50,000 downloads less than three weeks after its launch,
the company says.

LaDiDa: From developers Khush, LaDiDa
is billed as a “reverse karacke” app that
lets users sing any song they like and then
creates music to match. It also provides
LO DI DO pitch correction and reverb to improve

the quality of the vocals. Songs can be

recorded and shared, and users can listen
to songs created by others.

AmpliTube iRig: Created by IK Multi-
media, this app is a combination of in-
strument interface adapter and gui-
tar and bass tone mobile software.
Users plug their instruments into a
phone running the app to play, record
and learn songs. The software adds
affects, a digital tuner and multiple presets, turning phones
into a mobile studio.

Flevs gzl i Taslka e

MorphWiz: This app from Wizdom
Music turns the iPhone into a new in-
strument, conceived and designed by
keyboardist and modern/alternative
instrument expert Jordan Rudess. It
takes advantage of the phone's multi-
touch screen to turn the device into a
sort of 3-D keyboard. The app raked in $40,000 in sales its
first month, according to the company.

Rhapsody: The app features an on-
demand subscription catalog of more
than 10 million songs, ad-free music we-
beasts, playlist creation, charts, editorial
reviews and album information. The
downloading feature for the iPhone lets
users cache tracks for offline listening.
The app has been downloaded more than 1.5 million times from
iTunes and more than 160,000 times from the Android Market,
the company says.

MOG: Available for both the iPhone and
Android platforms, the MOG app pro-
vides on-demand subscription access
to 8 million songs with unlimited listen-
ing and unlimited downloads, artist-fo-
cused radio stations, a “similar artist™
slider and a radio queue that lets users
see upcoming songs. It also includes playlist access between
website and mobile and can play in the background.

Thumbplay: The on-demand app runs
on the iPhone, BlackBerry and Android
platforms, making it the most widely
available mobile music service. Itincludes
subscription access to 9 million tracks,
as well as background playback, local
caching, music discovery and sharing
features. Users can pay for their subscriptions by credit card,
PayPal or their Amazon account.

Tap Tap Revenae 3: Like other itera-
tions of Tapulous’ music-game fran-
chise, this game lets users tap their
touch-screen phone along to the music
provided. New features include the abil-
ity to play against others online, a li-
brary of more than 100 sengs and the
ability to download new music from within the app regularly,
totaling 20 million downloads.

SoundHound Infinity: To identify a song
through this versatile app, just play a snip-
pet of a recording or hum or sing a few
bars of the tune. The app also links to
YouTube videos and Pandora and in-
cludes share and buy links. It also pro-
vides lyrics for each song, as well as
charts, artist information and music recommendations. It also
works with music stored on an iPhone.

Mix Me In2 Taylor Swift: From developer
Fried Green Apps, this app breaks se-

-« lected songs by Swift into eight separate

- tracks. Users then choose from 20 alter-

3 —= % nateinstrumentations to remix hundreds
"_ of different versions of each song, as well

as record their own vocals orinstruments.
Mixes can then be saved and shared with others.

www americanradiohistorv. com
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Billboard's Mobile Entertainment Live: The Music App Summit
will also feature keynote presentations, panel discussions and

in-depth interviews with the music app pioneers from both
the music and developer communities. For more information
on the program, or to register, go to billboardevents.com.

Live Phish: With this app, fans can
stream and download a profession-
ally mixed multitrack recording of
any night's concert. The app also
provides streaming access to any
downloads or CDs they've pur-
chased at LivePhish.com. The app
sold more than 10,000 copies in the first week, and 17%
of those users regularly buy additional music, the com-
pany says.

R5: Created by Ticketfly, R5 is a
venue-branded app that brings the
entire ticketing process mobile.
Users can search for specific events,
view artists’ descriptions and media,
share information with friends and
buy tickets. It includes maps and di-
rections to the venue and a virtual lighter for showtime.

Bonnaroo: The official app of Bon-
naroo, created by Aloompa, includes
streaming webcasts of music by cur-
rent and past acts, performance list-
ings and a GPS-enabled map of the
grounds. It also offers food and ven-
dor information, personalized sched-
uling, photo sharing and road-trip suggestions. Half of
this year's attendees used the app in some fashion.

it

50's Sound Lab (Vitaminwater): Using
its Romplr technology, Skyrockit devel-
oped this app to let users remix 50
Cent's “Baby by Me" as part of an app
meant to drive awareness of Vitamin-
a=  water. |t drew more than 250,000 down-

loads, with an average 5.4 minutes of
engagement time in the first two weeks after launch, the com-
pany says. During the three months the campaign ran, more
than 1 million remixes were made.

)
U
-

ZOO0Zbeat (Sprite): The caps of Sprite
bottles featured codes to download a
Sprite-branded version of the app, as well
as customized beats, allowing users to
create their own music on theiriPhones.
The app lets users make music by tap-
ping, shaking and tilting the device.

Learn & Master Guitar (Gibson): Gibson
Guitars partnered with Legacy Learning
Systems on this app, which combines on-
screen guitar lessons and tablatures with
a guitar tuner, chord library and
metronome. It includes video lessons,
links to printable resources and access to
Gibson.com. Since its launch, it has been downloaded more than
1.7 million times, the company says. wee
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CONSERVATIVEPARTY

After Scoring With Best Coast, Mexican Summer/Kemado
Sticks With One-Off, Limited-Edition Releases

Best Coast’s debut, “Crazy for You,” has emerged as the
indie-rock sleeper hit of the summer, earning a steady
stream of blog and mainstream press buzz.

Helped by an iTunes “Discovery Download” promo-
tion for the track “Boyfriend,” the album debuted on the
Billboard 200 at No. 36 and has sold 22,000 units in the
United States since its July 27 release, according to
Nielsen SoundScan.

The success is a turning point for Brooklyn label Mex-
ican Summer, which had never released a full-length CD
before “Crazy for You.” But the label isn't leveraging its
new cachet to sign a slew of potential breakout acts. In-
stead, Mexican Summer and its more traditional parent
label, Kemado, are doubling down on the former’s
unconventional business model. Kemado,
home to rock acts like the Sword
and Saviours, has decided
to embrace Mexi-
can Summer’s
focus on one-off
digital deals and
limited vinyl press-
ings, with CD runs
reserved for only a
few select artists.

In many ways, this
approach is the reverse
of the typical label model,
where development deals
involve heavier upfront
costs. “It's such arisktodo '
business like that,” says Keith }‘
Abrahamsson, head of A&R at
Mexican Summer and Kemado.
“If you're signing development
deals traditionally, you have to
pay a good sum of money to get
the project off the ground.”

Instead, most of Mexican
Summer’s releases are one-off
licensing deals, released digi-
tally and on limited-run vinyl
only, with decisions about reis-
sues and potential CDs made
down the line. Of the label's 15-
20 releases between now and the end of the year, about
five will get initial CD runs, including New Zealand-born
musician Tamaryn and Swedish psych-rock act Dungen.

Mexican Summer began in 2008 as a spinoff of Kemado
for limited-run vinyl pressings of compelling, underex-
posed records that didn't fit the parent label stylistically
or commercially. For example, Abrahamsson says he “spent
the whole summer” listening to “Turqueise,” a "dark,
droney folk record” by Texas band Headdress that only ex-
isted on CD-R until Mexican Summer pressed it on vinyl.
Initially, a subscription model helped fund the pressings
upfront, but proved logistically unfeasible after less than
a year due to product delays that made it difficult to ful-
fill subscription agreements on deadline.

Mexican Summer now licenses records for average runs
of 1,000. Bands get 20% of the units to sell as their ad-
vance. If sales take off, repressings are considered. But
because vinyl buyers tend to value rarity in their pur-
chases, the label keeps first runs “special” by packaging
subsequent runs with lower-quality materials or without

www americanradiohistorv. com

Think small: Mexican Summer act DUNGEN; top:
vinyl edition of Best Coast’s album ‘Crazy for You."

bonus content, Abrahamsson says. This is true even with
CDs. Best Coast’s first 2,500 CDs were packaged as heavy-
stock gatefolds, followed by a subsequent run packaged
in jewel cases.

The label also focuses on limited-edition product at its
own record store, Co-Op 87, located on the ground floor
of Kemado's building in the Greenpoint section of Brook-
lyn. The store sells releases from Mexican Summer and
three other local labels and handles consignment sales for
small imprints and unsigned bands.

Due to the high-quality packaging of the first runs, Mex-
ican Summer prices most of its LPs at a higher-than-av-
erage list of $22.98, with its 7- and 12-inch releases available
for a few dollars less. “For al-
most all of our first runs,
we print on tip-on
sleeves, which are re-

ally heavy,
paper-wrapped
cardboard
sleeves—we
might print on
the interior dust
sleeve,
booklet, do colored
vinyl,” Abrahams-
son says. “That said,
. ldon'tthink we've re-
ally found the right
"'- price point yet for
. some of our releases.

have a

S we're exploring an-
other option now for tip-

on sleeves that would be a lot
more cost-effective and would
bring the price down at retail.”

While Mexican Summer re-
fines elements of its business
maodel, Kemado will follow suit
to make the majority of its re-
leases one-off vinyl and digital
deals. The biggest difference be-
tween the two labels will be sty-
listic—Kemado for harder rock,
Mexican Summer for indie,
garage and psych-leaning bands. Kemado acts with multi-
album deals that are a better fit with Mexican Summer,
such as California quartet the Soft Pack, will jump labels.

“If we're going to sign someone to a multirecord deal,
that doesn’t happen quickly,” Abrahamsson says, noting
that Best Coast was a rare exception due to the press buzz
the band was generating.

Abrahamsson acknowledg
reluctance to sign multi-album deals can be risky when it
puts out a release that finds a fast audience. In Septem-
ber 2009, the label released the EP “Life of Leisure” by
Washed Out, the stage name of breakout chillwave artist
Ernest Greene. The record has sold 11,000 copies, accord-
ing to SoundScan. But because the label only signed a deal
for the EP, who Greene will record for next is still up in
the air.

Still, Abrahamsson says the conservative approach is
worth the risk. “1f we do a good job with a project and de-
velop it well,” he says, “hopefully that's enough to con-
tinue the relationship.” .ee

that Mexican Summer's
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Ping Them Bells

Apple’s Jump Into Social Networking Isn’t A Slam-Dunk

For all the innovations Apple
has brought to the market
through the years, it's also a
pretty good follower.

The iPod is a perfect reflec-
tion of this. It wasn't the first
MP3 player to hit retail
shelves. It was just the best,
and it blew away the other de-
vices to the point of abscurity.
Mow, Apple arrives late to the
social networking party with
Ping, the new music-focused
social network for iTunes itan-
nounced Sept. 1.

Major-label executives de-
clined to comment on Ping,
but they're no doubt watching
it closely, given how important
social networking has become
as a tool of music discovery
and driving sales.

Ping comes on the heels of
other similar attempts to
blend music appreciation with
social networking, like Mi-
crosoft’s Zune, iLike, MySpace
Music, MOG and Rdio. But
will Apple do to
them what it did
to rival makers
of MP3 players?

That’s unlike-
ly. In contrast to
the emerging
digital media
player market
that the iPod
was quick to
dominate, social networking
already features entrenched
giants, including Facebook,
Twitter and a down-but-not-
out MySpace. And talking
about which artists users are
listening to or planning to go
see is already a focal point of

Ping users. All current ac-
count holders can create a
Ping profile using the same
user name and login as their
iTunes account.

But that doesn't mean they
will. There are plenty of social
networks already with as many
if not more users than iTunes,
Facebook has about 500 mil-
lion users worldwide. My-
Space has 122 million. Twitter
has more than 100 million.

MySpace has the most to be
concerned about, having risen
to prominence largely on the
strength of artists using it to
communicate with fans. It's
already taken a hit on the so-
cial networking front from the
rise of Facebook. With iTunes
attacking its music flank with
Ping, MySpace will face even
greater challenges.

Butitstill has some pointsin
its favor. Artists of all stripes still
maintain MySpace profiles. And
MySpace Music, its joint ven-
ture with the
major labels and
Sony/ATV Music
Publishing, of-
fers artists far
more promo-
tional and media
assets than Ping
does right now.

MySpace also
has a leg up on
concert ticketing. Ping has
17,000 concert listings pro-
vided by Live Nation, but My-
Space's Ticketing & Events
service—introduced in
April—includes not only Live
Nation but also several alter-
native ticketing vendors to

interaction on those sites.

hinge on Apple's ability to con-
vert the 160 million iTunes ac-
count holders into registered

concerts by the kinds of
emerging acts that
have defined My-
Space's history.

Ping’s initial impact will

READY FOR
ANYTHING

It's always a good idea to buy a protective cover
for a digital media player or smart phone. But
Grace Digital Audio kicks the concept up anotch
with its Eco Extreme—a waterproof, sandproof and
shockproof case with a rubberized outer shell and a
battery-powered speaker. It'll come in handy for those
planning to walk through a sandstorm or a hurricane
and need some tunes to boot. It also has room to store
things like keys or cash and has a detachable clip to at-
tach it to clothing or backpacks. The device runs on
three AA batteries.

The Eco Extreme lists for $50 and is available at a va-
riety of online retailers. —AB

provide a broader depth of

8
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You're all invited: Apple CEQ STEVE JOBS onstage at the
Yerba Buena Center for the Arts in San Francisco unveiling
product updates and Apple’s new social network, Ping.

Meanwhile, Facebook ap-
pears to have the least to
worry about, having become
to social networking what
Apple is to digital music.
Facebook hasn't yet formu-
lated a music strategy of its
own, so Apple’s move into
this space doesn’t really hurt
it. In fact, should Apple ever
integrate with Facebook Con-
nect so that the activity on
Ping can be shared across
Facebook, Apple's move could
help it by providing a turnkey
music solution,

It's not yet clear what ef-
fect Ping will have on the
new music services that
have launched with a so-
cial strategy, such as

Rdio, MOG and Spotify.
Their advantage is a con-
centration on full-track,

cloud-based streaming,

something Apple has
yet to offer despite its
December 2009 acquisi-
tion of streaming music
service Lala.com. Apple soon
hopes to offer 90-second
song samples.

“[1t] completely validates
Rdio's social approach to dis-
covering music through peo-
ple,” Rdio COO Carter
Adamson says. “But in our
view, sharing a short clip does-
n'tamount to sharing music.”

Another thing to consider
is what the new social network
will mean for iTunes, the No.
1 music retailer in the United
States. For one thing, it
strengthens iTunes’ music dis-
covery functions, historically
its weakest link. Instead of dis-
playing the top 10 selling
tracks, albums and videos, as
iTunes has long done on its
home page, Ping will provide
a customized list of recom-
mendations based on the pur-
chasing histories of users and
their friends. That could help
boost music sales at iTunes.

“There have been 10 billion
songs downloaded from
iTunes and 275 million de-
vices sold,” a senior executive
at a rival social network says.
“So that means they've gotten
36 purchased songs from each
device. That's not a lot.”

Additionally, Ping helps
prevent users from ditching
iTunes for one of its more so-
cially focused startup rivals as
it works on its cloud strategy.
But until Apple adds such a
service, or another way to
stream full songs in iTunes
without having to buy them,
Ping will likely be limited to
the iTunes faithful. .

For 24/7 digital news

and analysis, see
billboard.biz/digital.

www americanradiohistorv. com

BITS & BRIEFS

BOOYAH, INDABA
TEAMFOR

NIGHTCLUB CITY
CONTEST

Artists who want to get their
music included in Booyah's
Nightclub City social game
for Facebook can now vie to
do so through a contest the
game developer is holding in
partnership with Indaba
Music. The “Drop the Bass”
contest asks interested art-
ists to submit their tracks to
Indaba Music, where a panel
of Booyah and Indaba staff-
ers will select songs that
Nightclub City users can then
vote on for inclusion. The top
10 tracks will then be added
to the game. Nightclub City
users create and operate vir-
tual nightclubs that they can
customize in various ways,
including the music that plays
in the background.

MEDIANET

BOWS MUSIC
RECOMMENDATION
ENGINE

MediaNet, which provides
music streaming and down-
load capabilities to online
services, has rolled out a
music recommendation en-

gine that clients can add to
their products. It's an algo-
rithm-based engine that sug-
gests new music based on a
user’s requested songs and
the listening history of all
users on the MediaMet plat-
form. Thatmeansa Zune user
will get recommendations
based on the listener history
of other MediaNet-based
services, such as WaTunes, in-
stead of just the user’s history
or that of other Zune sub-
scribers. The service includes
track, artist, album and user-
based recommendations.

SQUARE ENIX SEEKS
VOCALIST FOR
GAME’S TITLE TRACK
Square Enix is holding a con-
test to find a vocalist for the
title track to its upcoming
game, “Gun Loco.” From
Sept. 9 to Oct. 4, users can
download the MP3 and lyric
sheet for the song on the
Square Enix Members web-
site. Contestants must record
themselves singing the song
on their mic or video camand
upload the file in MP3, AVl or
MOV formats. “Gun Loco”
will be available in 201 onthe
Xbox 360.
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KATY PERRY FEATURING SNOOP DDGG

STUCK LIKE GLUE
SUBARLAND
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YOUR LOVE
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Tale Cruz's second charted ringtone

4 elevates to a new peak in its ninth chart
‘week (20-16). “Dynamite” is also the No.1

song on the Mainstream Top 40 and Hot

Dance Club Songs charts this week.
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>>>JAPAN’S
DIGITAL SALES
DROP

The Recording Industry
Assn. of Japan says
declining ringtone sales
contributed to a 3% year-
on-year drop in the trade
value of digital music sales
to ¥43.4 billion ($516
million) during the first six
months of 2010. During the
same period, volumes
across all digital sectors fell
5% to 222.4 million units.
The trade value of ringtone
sales dropped 17% to ¥7.1
billion ($84.4 million),
while full-track mobile
sales increased just 1% to
¥24 billion ($285.3 million).
The trade value of online
downloads climbed 3% to
¥5 billion ($59.4 million).

>>>HMV EXPANDS
APPAREL
SELECTION

U.K. entertainment retailer
HMV is continuing to
diversify its product
offerings by introducing an
expanded selection of
clothing in 38 of its largest
stores. The new range of
apparel and accessories,
from brands like Lee Jeans
and Jay-Z's Rocawear, went
onsale Sept. 1in dedicated
in-store areas branded as
“the Studio.” The move
follows HMV'’s acquisition of
venue/festival operator
Mama Group and a 50%
stake in digital
entertainment company
7digital in the past 12
months.

=>>BONNIER
AMIGO REBRANDED
AS COSMOS

Leading Nordic
independent Bonnier
Amigo Music Group has
rebranded itself as Cosmos
Music Group. The change
affects the group's
operations in Sweden,
Norway, Denmark and
Finland and completes a
restructuring of the
Stockholm-based company
following a December
2009 management buyout.
The restructuring also
included the outsourcing of
its physical distribution to
Boras, Sweden-based
Entertainment Network
Scandinavia earlier this
year. In addition to its own
five imprints, Cosmos
handles Scandinavian
distribution for
international labels like
Epitaph, Dramatico and
Cooking Vinyl.

Reporting by Andre Paine
and Rob Schwartz.

BY ANDRE PAINE

CAMP
ROCK

U.K. Retailers Target
Physical Sales With
Festival Stores

LONDON—U.K. music retailers are
finding new outlets for physical prod-
uct on the festival circuit.

Market leader HMV set up temporary
stores at three festivals operated by its
live division Mama Group this summer,
following the lead of independent re-
tailer Rough Trade in this emerging mar-
ket niche. Both retailers stock new and
catalog releases from artists on the bill,
as well as other merchandise.

HMV operated its first hmvfestival
store at London's Lovebox festival, held
July 16-18. Mystery Jets and Yeasayer were
on hand to sign CDs, while pop artist
Ellie Goulding performed for customers.

HMV Live manager Simon Eltring-
ham says signed product sold particu-
larly strongly as the store was able to

Take me home: Rough Trade st

strengthen the relationship they have
with their favorite artists.”

Eltringham declined to reveal over-
all sales volume or revenue, But he says
the Lovebox store sold more than 200
copies of Goulding's debut album,
“Lights” (Polydor). HMV festival sales
are chart-eligible.

HMV also operated a temporary store
at classic rock festival High Voltage (held
July 24-25 in London) and dance festival
Global Gathering (July 30-31, Stratford-
Upon-Avon). Eltringham says High Volt-
age was the strongest performer—titles
by Emerson, Lake & Palmer; Joe Bona-
massa; and Foreigner were among the
biggest sellers—followed by Lovebox and
Global Gathering. The venture was prof-
itable over the three events, with Love-
box and High Voltage profitable in their
own right. HMV plans to roll out up to
10 hmvfestival stores in 2011, including
return visits to all three 2010 events.

“For Lovebox and Global Gathering,
the key spikes came from signings,"El-

at the Port

was a surge in sales immediately after
an artist performed.”

Eltringham says HMYV is targeting
major festivals like Glastonbury, V and
Reading/Leeds for nextyear and is con-
sidering how to engage with younger
fans who don't buy physical product.

Meanwhile, Rough Trade, which
opened its first festival outlet at the End
of the Road festival in 2006, has stores
at five independent festivals this sum-
mer: Port Eliot (held July 23-25 in Corn-
wall), Camp Bestival (July 30-Aug. 1,
Dorset), Standon Calling (Aug. 6-8, Hert-
fordshire), Green Man (Aug. 20-22,
Wales) and End of the Road (Sept. 10-
12, Dorset). It expects to operate a sim-
ilar number of festival stores next year.

Rough Trade partnership sales man-
ager Nina Hervé identifies Green Man
as a particularly strong sales performer,
estimating that the retailer's temporary
store generated album sales of more
than 1,000 units during the weekend.

“It's a really good festival for us be-

ival in July (left) and the hmvfestival store at Global Gathering.

says. “They still buy physical releases.”
Hervé also reports that busines
good at Port Eliotand Camp Bes
Standon Calling was less successful,
which Hervé attributes to its younger au-
dience and proximity to London, where
brick-and-mertar record stores aren't a
novelty as they are in smaller towns.
Ben Turner, vice chairman of the Assn.

of Independent Festivals (AIF), says he
welcomes the rise of festival stores.
“For a brand like HMV to get outinto
the festival field is absolutely critical,”
You can get everything else at
l—sowhy can’t you buya CD?"

he sa
a festiva

Turner says HMV could be a "natu-
ral fit”
event Creamfields and world music
festival WOMAD.

Hervé says she believes the festival
marketis large and varied enough to ac-
commodate both Rough Trade and
HMV, noting, “The punters seem to like
us being there because a lot of the places
where the festivals are, there are no in-

for AIF members like dance

“connect directly with fans and

Come oninmy
kitchen: GROOVE
ARMADA; inset:
Cooking Vinyl's
MARTIN
GOLDSCHMIDT.

tringham says.
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At Your Setvice

U.K. Indie Cooking Vinyl Mines New
Revenue Through.Distribution/Marketing Pacts

LONDON—Veteran U.K. inde-
pendent label Cooking Vinyl
says it has found the recipe for
success with its range of artist
service deals.

Launched in 1986 as a con-
temporary folk label by Martin
Goldschmidt and Pete Law-
rence, the London-based com-
pany scored its biggest hit with
the February 2009 release of
the Prodigy's No. 1U.K. album,
“Invaders Must Die.”

“Invaders” has sold 606,000
copies in the United Kingdom,
according to the Official Charts
Co. (OCC). While that album
was licensed from the band's
own Take Me to the Hospital
label, Goldschmidt says the

10 BILLBOARD

success attracted a new wave
of established artists to Cook-
ing Vinyl.

“We've been putting out
records for a long, long time,
but we've never been able to
play with the big boys,” says
Goldschmidt, who is manag-
ing director at the label. “The
Prodigy showed that we can
doit.”

Cooking Vinyl recently inked
service deals with established
U.K. acts Underworld, Groove
Armada and the Charlatans.
Under these deals, Cooking
Vinyl distributes, markets and
promotes already-recorded al-
bums in exchange for a share
of revenue once costs are re-
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“At High Voltage, there

cause it's the clientele we want,”

Herveé

dependent record shops anymore.”s.

couped, with artists
and their managers
choosing which services they
want the label to provide.

While artists retain the
master rights, Goldschmidt
says the arrangement signif-
icantly reduces the risk to the
label, while allowing it to
share in the profits of a suc-
cessful album. Angle Manage-
ment CEO Dan O'Neill, who
manages former Sony Music
act Groove Armada, hails the
band’'s Cooking Vinyl deal for
its “Black Light” album as
much more favorable than
a traditional royalty-based
major-label deal.

“The artist ended up with a

very significant majority profit
share on the project,” O'Meill
says. “Unparalleled ability to
control the break-even point
has empowered us in an in-
credible way.”

While Cooking Vinyl is a
U.K.-only operation, the deal
gave Groove Armada access
to the label's global network
of licensing partners, while also
leaving it free to work with
other labels internationally.

“Black Light” has sold
more than 100,000
units worldwide,
according to

Angle. That in-

cludes 35,000 in

the United King-
dom since its March
1 release, according to
the OCC. O'Neill notes that
the record turned a profit with
U.K. sales of 27,000 units.

Goldschmidt is now eyeing
similar returns from the
Charlatans’ album, “Who We
Touch,” due Sept. 6, and
Underworld's “Barking,” due
Sept.13. Underworld co-man-
ager Mike Gillespie praises the
“clarity and transparency” of
the arrangement, citing the
“guality and experience of
key personnel at Cooking
Vinyl” as the deciding factor
in choosing the label over
other suitors.

But Edwin Schroter, inter-

national director at Brussels-
based indie PIAS, questions
the long-term viability of
Cooking Vinyl's single-market
service model, citing the
shrinking sales base of the
midlevel, former major-label
acts typically attracted to
such deals.

“If your share of revenue
is going to come from tak-
ing a percentage of physi-
cal sales and you're not
selling any records, you're
not going to earn money,”
Schroter says.

PIAS has service deals with
several acts including Placebo
and Tiésto, but Schroter says
PIAS deals operate on a Pan-
European basis. Schroter says
the company also receives a
percentage of live and merch
income on some deals, al-
though he declined to specify
which ones.

Goldschmidt, however, points
to recent European service
deals between North Ameri-
can indies Arts & Crafts and
Vagrant and Cooking Vinyl's
Essential Music & Marketing
division as evidence of the
model's growing appeal.

“Our business is changing
and our needs are changing,”
Goldschmidt says. “Labels have
got to see their role as provid-
ing a service to both the artist
and the consumer.” wes

GROCVE ARMADA: TOM BUNNING
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Make It Work

Fashion’s Night Out Employs Musicians’ Promo Power

The fashion industry is turning to the music
business to boost its fortunes as part of the sec-
ond annual Fashion's Night Out on Sept. 10.
Musicians will perform at some of New York's
top fashion houses as part of the event, aimed
at luring in consumers with the bonus of in-
store performances and guest appearances.
Musicians “have to be savvy at your business
these days and know alternative ways to be
heard, and, in my case, be seen,” says model/
musician Karen Elson, who will perform songs

Fashion plate: JOSS STONE

from her debut album, “The Ghost Who Walks,”
at the Balenciaga shop.

Inits first year, Fashion's Night Out—a collab-
oration among American Vogue, the Council of
Fashion Designers of America, NYC & Co. and
the City of New York—drew in crowds with ap-
pearances by TV and movie stars. Macy’s had
Kate Hudson. Bergdorf Goodman had “Top Chef”
host Padma Lakshmi and Mary-Kate and Ashley
Olsen, and Charlize Theron appeared at Dior.

This year, designers and brands are turning to
musicians, Besides Elson at Balenciaga, Joss Stone
and Train are scheduled to perform at Macy's Her-
ald Square, where Sean “Diddy” Combs will also
make an appearance. Stone will also stop in at
Nine West on Fifth Avenue, while Mary |. Blige
will play Bergdorf-Goodman, Pharrell Williams
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will appear at Billionaire Boys Club/lce Cream,
Taboo of the Black Eyed Peas will play Saks Fifth
Avenue, Bryan Adams will perform at the Calvin
Klein Collection store, and Gwen Stefani will make
anappearance at Sephora’s Broadway store to sign
her new Wicked Style fragrance.

Other cities across the country will hold
their own Fashion’s Night Out events. CBS
will air a special on Sept, 14, with an appear-
ance by Justin Timberlake. Fashion's Night
Outis one of the highlights of New York’s Mer-
cedes-Benz Fashion Week,
which kicks off Sept. 9.

Elson says she agreed to play
Balenciaga after doing a photo
shoot for the luxury brand ear-
lier this year. She's known de-
signer Nicolas Ghesquiere
since her early 20s. “It was sort
of one of those moments that
made perfect sense,” she says.

But Elson says
have to be careful which brands
they align themselves with.

musicians

“Even for me, because obviously
I'm in the fashion world and
now 1'm writing and playing
music, itis a fine line. It's very
difficult these days to sell records.
Ifthere’s asituation with a fash-
ion company that makes sense
for a musician, that benefits
them or gets their music out to
anaudience not being reached,
I can understand.”

For the fashion brands, the
hope is that performances by
well-known artists will drive
foot traffic and boost sales,
says Martine Reardon, Macy's
executive VP for marketing
and advertising. “This year, we
looked at how we could top last
year," she says.

The retailer decided to bring
in Train because it fit with de-
signer Tornmy Hilfiger's line—
exclusive to Macy's—and has
always been tied to music,

“It's notlike we went for mu-
sicians—it's just that all the fash-
ion designers we work with all
have music as a major part of their lives, so those
kinds of synergies work well for us,” Reardon says.
Earlier this year, Macy's partnered with Combs,
and last month, it launched the Material Girl line
from Madonna and her daughter, Lourdes.

Reardon says Macy's isn't specifically target-
ing artists for partnerships, but when it's part
of a push for both brand and musician, it'll do
it. “It's really about the product. I think those
folks that have that real strong bent toward fash-
ion, yes,” she says. “For a bunch of musicians
out there, fashion's not the most important
thing to thern. They just want to be musicians.”

Even Elson says she isn't obsessed with fash-
ion, though she thinks both can inspire each
other to a point. “I'm certainly not going to write
a song about Prada shoes and handbags.” «--
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BOXSCORE Concert Grosses
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TICKET PRICE(S)  Venue, Date Capacity Promater
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SOCRES ie ve. Cont Ana e 128k Liva Nation
$667122 MICHAEL BUBLE
$B89.50/549.50 :sgoz:nna. Sacramento, Calif., s‘_ﬁ:i? Beaver Productions
$651,081 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS
SSzoa/ssar | Seotisbank Place, Ottaws, [ass AEG Live
$644,350 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS
$52/832 E:'Ig.g‘.‘mm Arena, Nashville, 3?.'.2_‘3:5 AEG Live
$644,189 TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT
A Miwaakes, June 24~ Big Live Nation
$643,677 BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS
Saratoga Performing Arts Center, 17,
L 2331555 Springs, ALV, July 24 Y4000 i
$641,848 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS
$53.25/$33.25 glaal:lcmc Center, Sunrise, :ﬂ.ﬂ?_f AEG Live
$640,290 IRON MAIDEN, DREAM THEATER
$85/525 le\;; é.abe Live, Bristow, Va., li:.fs Live Mation
$639,505 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS
ssisofssizo || gopsecofjerotey T AEG Lve
$639,255 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, VITA CHAMBERS
$5250/$32.50 m?sull Center, Newark, N.J., :gl.lgiz AEG Live
$638,967 RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG
$99/330 BOK Center, Tulsa, Okla, July 23 :617 Live Mation
33,879 VICENTE FERNANDEZ
::3?20‘325950‘5’0 Sﬁy‘:’;’n Center, Fresno, Calil,, g'r?zs Live Nation
o CMAC Perfarming Arts Cent 12,633
e Canandaigua, MY, June 28 " 15000 WD EE e D
se20700  IZEL I ——
Y o Aeeion ey 12398 Live Nation
$623,169 TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT
S ey el | DO L Noton
$622,034 TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT
Comfort Dental itheatre, 15,581
SR Englowood, Colon July 31 Selion e
$618,206 TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT
i
$65/525 Sifshoma clty Zoo Amphithestrs, 10,212 Live Hation
$617,605 TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT
Verizon Wireless Amphitheater, 16,898
Rl Maniand Helante, Hor tma g 158% LA
$615,015 TOOL, JELLO BIAFRA
$65/$35 iﬂﬁsﬂnm Sacramento, Calif., !5‘33‘ Goldenvoice/AEG Live
$614,854 JUSTIN BIEBER, SEAN KINGSTON, JESSICA JARRELL, THE STUNNERS
$5150/$3150  Verizon Arena, North Little 13,676 AEG Live

Rock, Ark., July 29

sellout

InTheQueen’s Realm

VIP Packaging Pioneer Shelley Lazar
Says Business Is Holding Up Well

Bob Dylan calls her “Shellvis.” To Keith Rich-
ards, she's the “motherfuckin’ ticket queen.”

And for many of the lucky souls who've
scored band or promoter-approved seats or back-
stage passes from her, she's been the lady with
the keys to the kingdom.

Shelley Lazar pioneered the development
of premium seating, artist access and bundled
ticket packages into a crucial business for the
touring industry, working for legendary pro-
moters Bill Graham, Ron Delsener
and later under her own SLO Tick-
eting banner (now part of Live Na-
tion Entertainment).

And after decades in the business,
she's showing no signs of slowing
down. Her clients this year include
Paul McCartney; Lady Gaga;
Crosby, Stills & Nash; Testament;
Santana; and Yo Gabba Gabba! Live!
For McCartney, the base price is $250
for the high-end ticket and an addi-
tional $200-$250 for extras like park-
ing, dinner, exclusive merch and
access to the sound check. For Gaga,
the VIP package includes a preshow
disco; for Yo Gabba Gabba! Live!, it's
a place for parents to stow strollers or
change diapers.

“There is an absolute market for this,” Lazar
says. “The people who spend any kind of money
for our packages are the people who would have
gone to brokers before just to get a ticket and
not get the package.”

Ofcourse, VIP programs aren't for every artist.

“Is there a market for, say, the Who, to
have a $250 ticket and a really great VIP ex-
perience that Shelly Lazar does? You bet,”
veteran promoter Larry Vallon at AEG Live
says. “There are probably maybe 1,000 of
those in New York and the Northeast wheel-
house per show. In other markets, maybe
it's 500.7

But, Vallon adds, “with tons of
bands, you can’t even get near
that, and in some cases it's a
turnoff to even have it.”

Through the years, Lazar has
honed a sharp sense of what
kinds of packages work for
which artists.

In the late "60s, when the for-
mer New York schoolteacher
handled catering, ticketing and guest lists
for Graham and Delsener, most of the names
on Lazar's lists were friends of the perform-
ing artist, family members and record com-
pany presidents or high-ranking music
executives—insider perks for the music elite,
But in building relationships with managers,
agents and artists, she came up with the idea
of developing access-based VIP packages—
and charging for them.

“I'said to the artists, ‘I'm sure your guests
wouldn’t mind paying a service charge for
the service that they're getting,” ” Lazar re-
calls. “So we started tacking on a small serv-
ice charge that covered my expenses, my
hotel, my labor . . . They'd get great seats
and they'd get great service. Somebody had
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to pay the piper.”

Lazar was based in New York in the early
days, but Bruce Springsteen’s camp was the
first to take Lazar's act into other markets, with
Los Angeles being the trial run. “I went out
there and set up my ticket office at the Sunset
Marquis," she recalls. "1 remember Jackson
Browne saying, “What a great idea. Let's bring
Shelley out here.” And the next thing you know,
I was going on the road city to city with artists

Keefn' me:

KEITH
RICHARDS
with
SHELLEY
LAZAR

that thought it was a good idea.

Artists bought into the concept, with the
Who, Springsteen, the Rolling Stones, Led
Zeppelin and other major acts becoming
clients. The logical next step was to make such
packages available to fans. “I was thinking,
‘All these industry insiders are getting these
great experiences—let’s give that to the fans.”
S0 we put together these packages.”

After the Stones’ Steel Wheels tour in 1989-
90, Lazar moved to San Francisco to work again
with Graham. “He said, ‘Just do what you're
doing. You're the maitre d’ of rock'n'roll,’ " she
recalls. “My job was to make sure
everyone is having a good time,
whether it's a manager, a record
company president or the guy on
the street, the regular fan.”

Several years after SFX (now
Live Nation) acquired Bill Gra-
ham Presents in 1997, Lazar
went independent, opening
SLOin 2002. “I had a really good
client list, and I went to all of
them and said, “So if I go out on my own and
don't have a company behind me, will you
still do business me?" " she says. “And they
said, ‘Absolutely. It's you we want, not who
you work for." ”

Even in this year's difficult summer tour-
ing market, sales for Lazar’s VIP packages have
held up. To broaden their appeal, she’s added
different pricing tiers through the years, tai-
loring her calculations to each market.

“I have to say that my business has
remained pretty even-keeled,” she says.
“Is business insane? No. But is it doing
well? Absolutely.” .o

For 24/7 touring news

and analysis, see
billboard.biz/touring.



QUESTIONS

with MONTE HENIGE

by ANN DONAHUE

From Jennifer Lopez to Mariah Carey to Mary J. Blige, it's be-
come de rigueur for musicians to have their own perfume. One
player in the market is Romane Fragrances, a fragrance licens-
ing, marketing and distribution company that has produced
scents for more than 70 partners, including hip-hop artist Nelly.

Romane CEO Monte Henige says his company looks to team
with any brand with a fan base, be it a celebrity or a fashion
nameplate. One of the reasons the company teamed last year
with Nelly was that he's a recording star with his own Apple Bot-
toms apparel line, which has been in stores since 2003. (It's also
been name-checked in songs by Twista and Flo Rida.)

Before joining Elmhurst, lll.-based Romane, Henige was sen-
ior VP/CFO of the Chicago Stock Exchange and was a manage-
ment consultant for Deloitte & Touche. In an interview, he talks
about the increasing interplay between recording artists and

perfume brands.

1) What’s going on in the
fragrance marketplace?
The general public thinks that
every celebrity has a fragrance,
or wants a fragrance, or is
going to launch a fragrance.
There's room for certain cel-

ebrities out there to do that, but
the world has changed a bit.
They have to be more innova-
tive with their [distribution]
channel strategy and with their
marketing strategy. We are en-
tering a world where you really

have to be an up-and-comer or
an established person of a
higher ilk to make it work for
you in a profitable manner. Qur
view is that we want to catch
them on the upside, but they
have to have something differ-
ent, beitaconnection toa char-
itable event or a launch with a
different twist to it. It's not the
same old template for launch-
ing any fragrance, let alone a
celebrity fragrance.

2) What are some of the in-
novative ways artists are
doing this?

We're coming on the heels of
the Mary |. Blige success [in
selling her perfume line ex-
clusively through] HSN. That
certainly was different from
what people have done in the
past, which I totally applaud.

Ubiquity isn't going to take
place for every given celebrity
opportunity. You've got to pick
those channels and serve
those channels.

3 Does that mean we're
going to see more retail
exclusives for celebrity
fragrances?

By virtue of being in certain
channels, you're going to ex-
clude other channels. And
that’s not a bad thing. It forces
people to make choices. You
have to figure out which is the
right market for the fragrance

opportunity, and in
S0me cases yDLI have to
go where no folks have
gone before.

@ How involved

should the artist be
in the process?
They should be very in-
volved in developing the
guiding principles and
the overarching ideas and
concepts. Once there's a
good meeting of the
minds in that regard, they
can step back a little bit and
maonitor more. In the days of
social media, you want to make
use of Twitter and Facebook,
and those are day-to-day things
that can be executed by a team
in an authentic and real fash-
ion. You don't want the celebrity
to be a bottleneck.

5 Arethere many in-per-
son promotional duties?

I think they are important. [A
perfume is] a sensorial expe-
rience that doesn’t get trans-
mitted via social media or
video or audio. The in-person

|duties] are a big part of it.
Does that have to be every
three weeks? Certainly not.
That might even cause over-
exposure. Itcan be done quite
well in a strategic fashion: at
a department store launch or
some other venue that makes
sense for the brand.

B How farinadvance do you
start building a campaign?
Ideally, we'd like a full year to
go from inspiration through
the beginning of execution of
a marketing plan. If you're
going to start promotions in
September of next year, we'd
like to start in September of
this year. But you can do it
with the right level of focus in
eight months. e

will
appear at the Billboard/
Adweek Music &
Advertising Conference in
Chicago to discuss artist

fragrance deals. For more
information about the
event, to be held Sept. 15-16
at Westin Michigan Avenue
Chicago, goto

Honoring the legendary John Lennon on the 70th anniversary
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Ridin’The Rodeo

Live Nation Takes Joan Sebastian-Led Jaripeo Tour To Arenas

ambitious production that includes 17 horses (Se-
bastian alone rides eight of them), at least 10 bulls
and nearly five hours of family entertainment.
Alvarez says each show, which is set on a circular
stage surrounded by seating, costs him $300,000

Atatime when economic woes and immigrationcrack-  Pepe Aguilar still perform at jaripeos today.

downs are hurting the Latin touring business, big,
showy productions would seem to be a thing of the past.
But the upcoming Jaripeo de Oro: 3 a Caballo tour
(Golden Jaripeo: 3 on Horseback), pre-
sented by Live Nation and Alvarez &
Garner, is banking on its spectacle—
and low ticket prices—to attract au-
diences. The tour’s 13-city
run kicked off Aug. 28 in
Los Angeles and will play
invenues with an average
seating capacity of 13,000.
The shows feature {
iconic regional Mexican
singer [songwriter
Joan Sebastian—
who's also an ac-
complished
horseback
rider—as the
headliner,
along with his
son, Jose
Manuel
Figueroa, and another regional
Mexican star, El Chapo de Sinaloa.
The jaripeo show—a type of
rodeo that includes bull riding,
horses and music—in itself is
not an oddity. Legendary artists
like Antonio Aguilar rode
and sang in places like New
York's Madison Square Gar-
den as far back as 20 years
ago, and stars like his son

THE BILLBOARD
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After more than seven decades in the business, seminal regional
Mexican act Banda el Recodo remains one of the genre's top-
selling groups. Founded in 1938 by the late Cruz Lizarraga, the
band has continued to thrive through the years thanks to
Lizarraga’s two sons, Joel and Alfonso, who have adapted the
traditional banda format to multiple musical styles and con-
temporary arrangements.

Recodo’s hit single “Te Presumo” spent six weeks at No. 1en
Billboard's Hot Latin Songs chart in 2008, the year's longest
tenure atop the ranking. And this week, the group’s latest sin-
gle, “Dime Que Me Quieres,” notches its 13th week at No. 1onthe
Regional Mexican Airplay chart, the longest run so far this year
on that tally. In an interview, Recodo leader Alfonso (Poncho)
Lizarraga talks about the group's continued success at radio.
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by Live Nation and presented mostly

Backinthe
saddle: JOAN
SEBASTIAN

But thisis the first major jaripeo tour
in recent memory, and certainly the
first such extensive venture put together

Latin

in arenas, as opposed to state fairs. LEILA
“I'd say it's the biggest coeo
branded tour of this >

kind to date,” says
Ruben Alvarez, co-
owner of Alvarez & Garner,

which he co-founded with Live

Nation CEO of global music Jason Gar-
ner. “We've been slowly growing
it into the phenomenon
we have today.”
Alvarez launched the
Jaripeo de Oro brand in
2007 as a rodeo show
starring Sebastian
and Pepe Aguilar.
The following year,
he paired Sebast-
ian, who sings
from atop his
horse, with
banda/mariachi
star Jenni Rivera
(who didn't perform
on horseback). Last
year, Sebastian's per-
forming partner was
Banda el Recodo.
This time around, Al-
varez put together three
artists who sing and ride in an

Notas

<
usually 40% of ticket sales are walk-ups.

This year’s Jaripeo tour has expanded to 13 dates,
three more than last year, with shows slated to run
through November at venues like the American Air-
lines Arena in Dallas; Arco Arena in Sacramento,
Calif.; and the Portland (Ore.) Memorial Coliseum.
And Live Nation and Alvarez & Garner have already
booked 10 dates for 2011.

The show's expansion is a tribute to the popular-
ity of its two marquee acts, particularly Sebastian,
who is widely regarded as the reigning jaripeo king
and who just finished his Los Tres tour alongside
Alejandro Fernandez and Marco Antonio Solis.

But the affordability of the tickets, coupled with
the spectacle of the show, make it uniquely appeal-
ing for a niche audience that saves its money for just
the right kind of event.

“The audience for this show is from the country-
side,” Alvarez says. “Many of the people who attend
wouldn't regularly go to concerts. We try to put on

to produce. But the tickets are afford-
able, averaging $75 per seat this year,
down from $90 last year in a nod to
the weaker economy. Seats are avail-
able for as little as $45, while high-
end tickets, which sell out the
quickest, go for $150-$165.

The main promotional tool in each
market is TV, simply because the show
is so visual. It's hard to predict how the
shows will do, especially considering that

an event that they will really want to see. e

biZ For 24/7 Latin news and analysis, see

billboard.biz/latin.

Keepers of the flame: BANDA EL RECODO; inset: ALFONSO LIZARRAGA.

How did you come to record “Dime
Que Me Quieres"?

The song was written by two very talented
young composers from Sinaloa [Mexico]:
Miguel Angel Romero and Luciano Luna. We
had previously recorded a song by Luciano and
this one hooked me from the start. It was a bal-
lad as opposed to a cumbia. But the album al-
ready had all the ballads it needed. So I told my
brother, “This song is so good, it would be a
waste not to include it. Let's record a cumbia
version.” Fortunately, it worked. If we'd done
it in the original ballad format, it may not have
been as successful. Now it's a romantic track,
but with a touch of rhythm that allows people
to get hooked easily.

Is the music on regional Mexican radio sta-
tionsin general more danceable right now?
I think listeners like everything. We've done
very well with ballads but we wanted to offer
something new. There are a lot of rhythmic

songs on [regional Mexican| radio,

but they're kind of novelty, funny

songs [like Banda Los Recoditos' “Ando

Bien Pedo"]. We wanted to do a romantic

cumbia—something that wasn't on the air—
so we could offer something different.

Have you ever had a radio hit like this before?
No, especially when you take into account the
number of weeks it’s been on the chart and the
fact that it's regional Mexican music and banda.
It's not easy to achieve this. We have 100% sup-
port from our label, and we're working together
like we haven't in many years.

What's coming up next?

Our new studio album comes out next year. But
in October we'll release a live album that will
also include two new tracks and songs that have
to do with [Mexico's] bicentennial celebration,
so it should be fun. We haven't released a live
album since 2003, —Leila Cobo

www americanradiohistorv. com

LATIN ROCK ACTS
COVER CLASSIC
MEXICAN SONGS

A smoldering techno-textured
version of “Besame Mucho" by
Guadalajara, Mexico, electron-
ic duo Sessie 4 is one of the
highlights of “Bimexicano,
MNuestros Clasicos Hechos
Rock,” a new set of covers of
classic Mexican songs by Mex-
ican rock and Latin alternative
artists, timed to coincide with
the country’s upcoming bicen-
tennial celebration.

The album will be sold at
Starbucks in Mexico starting
Sept. 13 and will be released
by Latin alternative label Na-
cional Records in the United
States, on iTunes Sept. 9 and
on CD later this fall. The project
was conceived by Alex Mizrahi
and Yolo Aguilar of OCESA
SeiTrack, a Mexico City-based
artist management and book-
ing agency.

With 12 evergreens of Mex-
ican popular music inter-
preted with electronic flour-
ishes and intense vocals, along
with rocking arrangements,
the CD is a hip bicentennial
souvenir with obvious appeal
for Mexico's Starbucks crowd.
Acts include Jaguares, Natalia
Lafourcade, Ely Guerra and
Kinky, as well as Spanish
rocker Enrique Bunbury, vet-
eran Colombian alternative
group Aterciopelados and Sr.
Flavio from Argentine group
Los Fabulosos Cadillacs.

—Judy Cantor-Navas

‘AL DIABLO LO
NUESTRO'STILL TOP
REGIONAL MEXICAN
DIGITAL SONG

Espinoza Paz remains at No. 1
on Billboard's regional Mexi-
can digital songs chart (see
page 39) with his single “Al
Diablo lo Nuestro,” topping
sales of 1,000 downloads, the
only track on the chart to do
s0. Regional Mexican digital
sales continue to lag behind
the rest of the Latin market-
place, particularly pop and
Latin rhythm. But Paz’s youth-
ful appeal has enabled him to
place four of the week's top 20
regional Mexican digital songs
—in addition to “Al Diablo”
(Mo.17 on the Hot Latin Songs
airplay chart), “Lo Intentamos”
is No. 3, “El Proximo Viernes” is
Ne.12, and “Ponte en Mi Lugar”
is No. 20. —Leila Cobo
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DEBORAH FEINGOLD

- Rosan

The acclaimed artist talks about
her new memoir, how the music
business has changed and why
she can’t'get enough of Twitter.

Rosanne Cash has worn many hats through the years—country music star, acclaimed
singer/songwriter, mother of five and first-born child of the legendary Johnny Cash.
MNow, with her long-awaited memeoir “Composed” (Viking), Cash is a best-selling author as well.
For the week ended Aug. 14, “Composed” debuted at No. 20 on the New York Times best-
seller list for hardcover nonfiction. Cash, who's been on a book tour to promote the tome,
says it's been an invigorating experience to go out on the road as an author.
“l even had a woman come up and say, ‘I've never heard of you before, I've never heard your
music; | just read the excerpt from the book and somebody's review and bought the book
and loved it " Cash says. “And | thought, ‘Ah, success!" "
The publication of “Composed” comes after the deaths of her father in 2003 and her
mother, Vivian Liberto, in 2005, which also informed her 2006 album, “Elack Cadillac”
(Capitol). After surviving a health scare that required brain surgery, Cash went on to
record “The List" (Manhattan), her 2009 album of covers of classic songs that her father
had urged her to learn.
In the coming weeks, Cash will be playing scattered concert dates amid a handful of ad-
ditional book signings. She also says she’s been writing songs with Billy Bragg and Joe Henry

for an album that the trio hopes to begin recording in late fall.

In aninterview with Billboard, Cash talks about her book and what it's been like watching

daughter Chelsea Crowell launch her own recording career.

Why did you feel compelled to
write a memoir now?

I didn't feel compelled to write it
now. | felt compelled to finish it
now. I've been working on it fora
decade. I had brain surgery in
2007 and spent the next year think-
ing about what [ really wanted to
do with my life. You get a good
hard look at your mortality and it
makes things seem more urgent.
I wanted to finish the book and 1
wanted to make “The List.” And
so I've done both.

Would it have been easier or more
difficult to finish the book while
your parents were still around?
It's kind of a bittersweet thing be-
cause | wish so much that they
were here to see me do this. And
yet I couldn’t have written it if they
were still here. I don’t think 1
could've had the objectivity of who
they were in my life until they'd
been gone a while.

Any plans to do another book?
Totally. It's a 250-page book and I'm
55 years old. I definitely have vol-
ume two in me.

In*“Composed,” you discuss the
tragic themes that resonate in
many traditional country songs
and then observe that “modern
country music speaks less of
such desperate loss, and has be-
come shiny and rich and rather
shallow as a result.” What did
you mean by that?

There's a whole genre that's kind
of hook-oriented and rather bom-
bastic and the lyrics are always
secondary. That's not just with
country, that's with a lot of pop
music. I like a good catchy song
as much as anybody else, but I'm
a lyrics girl. I want to know what
the song says, what it means, if
it's got a center to it that holds,

How would you assess the cur-
rent state of country music?

I can’t. People always ask me
that question and I am the last
person you should ask. I've lived
in New York City for 20 years;
there's no country radio station
here. I'm a cultural Luddite as
far as that. I've never seen
“American Idol.” I hadn’t heard
Taylor Swift until late last year.

Your daughter, Chelsea Crow-
ell, released her debut album
last year. As you watch her make
her way through the business,
what have been the most strik-
ing differences you've noticed
from the way things were when
you started?

These kids are mostly sovereign.
She makes her records at her
friend's studio, she sells them her-
self on her website. She's not in
the clutches of a major label, for
better or worse. She doesn’t have
access to those marketing dollars,
but she can do whatever she
wants, and she's also able to keep
it on a scale that she's comfort-
able with, She doesn’t want a ton
of fame. She's very conflicted
about that whole thing, so she's
moving slowly.

Also, there's less misogyny in
the business than when I was
coming up. Maybe not misogyny,
but sexism.

How did that manifest itself
when you came up?

The first marketing meeting [ had
about maybe my first or second

record, they said in front of me
that the image they wanted to cre-
ate of me was one that was—and

I quote—"fuckable.”

Really?

I swear to God. This was said to
my face. In the building, at a
meeting, to my face. I don't think
that would ever happen today. Or
at least, it wouldn’t be spoken
aloud. [laughs]

How did you feel when your
daughter told you that she
wanted to pursue a career
in music?

I felt incredibly proud and al-
most a sense of relief, like some-
body’s carrying on the family
business. She's such a great
songwriter. | felt oddly like, “Oh,
my God, | don’t have to work so
hard.” But also I felt worried
about her because it's not an
easy life.

You're a compulsive Twitter user.
When did that start?

Maybe December or something
like that,

Only since December? You have
thousands of tweets.

I know, I'm kind of embarrassed
by it.

How did you first learn about
Twitter?

I think Kurt Andersen. He's a
writer and hosts this great [pub-
lic radio] show, “Studio 360.” He
mentioned something about it
and I thought, “Oh, wow.” And
then I found out that my record
label was doing my tweets, that
they were using my Twitter name
[@RosanneCash]. And I said, “1
want to do this myself,” and just
took it over.

What do you like about it?

It's a great way to disperse manic
energy and | have a lot of it. Even
more than that, I've met some great
people on Twitter; I mean some
real friends.

Do you ever feel the need to rein
yourself in?

Oh, believe me, I do. 1 don't give
away private stuff, It's just fun, |
don't bare my soul on Twitter.

How do you feel about the abil-

ity for artists to have that direct

connection with fans?

You have to know how to set bound-

aries. It can get weird and even dan-

gerous. As long as you know to have

a thick skin and firm boundaries,

think it's great. e
To read more from

LOM Billboard's interview with
Rosanne Cash, including her
reflections on her recording

career and her relationship with her
father, go to Billboard.com.

I like a good catch?f SOH% as much as anybody else, but
want to

I'm a lyrics girl.

know what the song says,
what it means, if it’s got a center to it that holds.

www americanradiohistorv. com
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THE DOCTORIS IN, AT THE TREE-SHROUDED CONWAY

Studios compound in Hollywood, and he won't be out any
time soon.

Lukasz Gottwald—the writer/producer better-known to
the explosive-chorus-loving world as Dr. Luke—has booked
all three rooms at Conway for the entire month of Septem-
ber. He's told his manager to cancel all meetings, and you
might have to excuse him if your call goes to voice mail. The
deadline task at hand: Coming up with enough new songs
for his protégée, KeSha, to get a deluxe repackaging of her
debut album out in time for the holiday buying season.

Nothing is remotely done yet, and Ke$ha is only available for
a three-week stretch, so he and fellow producers Benny Blanco
and Ammo are hard at work coming up with rough tracks for
the singer to put her stamp on. How many songs are they plan-
ning on adding to the “Animal” reissue?

“I'd like as many as eight, if possible,” Gottwald says. “But
I'll be happy if I got four or five great ones. And a lot depends
on the next two weeks. She has a single right now, ‘Take It Off,"
which is doing pretty well. Last time I checked, it was No. 11
on iTunes. Normally, an artist would be stuck in a fourth-sin-
gle slump by now, so that's encouraging. But who knows. Two
weeks from now, research could come in and say that song
won't go as far as we had anticipated, and then that'll mean we
need a new song right away.”

If Gottwald's attention to chart detail sounds a little bit (as
his nickname might suggest) scientific, he's positively a rocket
engineer when it comes to the arts and sciences that take place
inside the studio control room, where he's known as a genial
perfectionist nonpareil. He sweats the small stuff. But that
sonic fussiness hasn't gotten him bogged down so much that
it's kept him from racking up the most commercially envi-
able career in pop production at the moment.

Stats speak even louder than beats. On the Billboard Hot 100
right now, he's responsible as a co-writer and co-producer for
40% of the top 10: Taio Cruz's “Dynamite” (No. 3), Katy Perry's
“Teenage Dream” (No. 2) and “California Gurls” (No. 7), and
Kesha's “Take It Off” (No. 10), which is defying a fourth-single
slump. (He would have claimed half the top 10 if B.o.B and
Rivers Cuomo's “Magic” hadn't slipped 11-10.) He can claim
four of Billboard's 20 top-selling digital singles of all time, with
Ke$ha's 5 million-selling “TiK ToK.," Flo Rida's “Right Round,”
Perry’s “Hot N Cold” and Miley Cyrus’ “Party in the U.S.A."

THE

NEW
[YCOON

OF

TEEN

InFive Years, Lukasz Gottwald—Better-KnownTo
Pop Music’s A-List As ‘Dr. Luke’—Has Gone From ‘SNL'
HouseBand Guitarist To This Generation’s Pre-
EminentTop40 Hitmaker, Mentioned InThe Same
Breath As SuchHallowed TeenTitans As Phil Spector
And Jimmy Jam&Terry Lewis. The SecretsToHis
Success? Perfectionism, Diligence And A Failed Rock
Group Called Wide. By Chris Willman

Then there are the earlier smashes that might've made that
list had they been released later in the digital singles sales rev-
olution, like Kelly Clarkson’s “Since U Been Gone” and “Be-
hind These Hazel Eyes,” seminal collaborations with mentor
Max Martin that put him on the pop map five years ago. That
Gottwald was named ASCAP’s songwriter of the year in April
probably counts as a performing-rights no-brainer.

In the coming months, Gottwald will co-executive pro-
duce Britney Spears’ 2011 project, alongside Martin. For
his own label, Kemosabe, whose sole release so far is KeSha's
“Animal,” he’ll be working with his latest signings, female
singers Sabi and Sophia Black. Meanwhile, taking off his
executive hat, he's still involved in plenty of production one-
offs, like an upcoming single for British powerhouse vocal-

ist Jessie | (who co-wrote “Party in the U.S.A." for herself

before sacrificing it to Cyrus).

For the last five years, Gottwald has provided a veritable
soundtrack for adolescence and young adulthood, assuming
the mantle of Tycoon of Teen that's been passed down from
Phil Spector. There's hardly a ballad to be found in his catalog,
which is full of rock-tinged dance-pop with an unabashedly ec-
static quality that makes even middle-aged top 40 listeners feel
like they're living the teenage dream, to paraphrase Perry.

“His hallmark is ‘tempo’ records—at worst, they're
[midtempo]—coupled with iiber-melody and great concepts,”
RCA/]ive Label Group chairman (CEO Barry Weiss says. Con-
sider the fact that many of these concepts have involved some
form or another of cheeky female empowerment—see Perry's
“I Kissed a Girl,” Pink’s “U + Ur Hand" and Avril Lavigne's
“Girlfriend"—and he could almost be considered an avatar of
girls, or girl-lovers, everywhere,

But Gottwald, who will turn 37 in a few weeks, resists the
suggestion that he might concoct these hits with the image
of a teenage girl with an iPod in mind. His awareness of re-
search and chart stats notwithstanding, he swears he's his
own target audience.

“Apparently my taste is that of a 13-year-old girl,” he jokes.
“Mot really. But my taste is commercial. Listen, there's been
times in my life like the two years that 1 only listened to jazz,
and probably nothing after 1966. When I went to the Manhat-
tan School of Music, the library didn't have anything after 1966.
In order to get good at that, I had to tunnel-vision and focus
on that.

“But sometimes when I talk to those kinds of people, they're
like, “What is it like making this simple music? They look down
on it. And I'm like, ‘No, you don't get it. I actually like this. 1
don't see a difference between brilliance in one and the other.”
There's no compromise to me in what I'm doing, I'm trying to
make songs that [ love and make them feel a certain way and
go to certain places. It just so happens that a lot of 13-year-old
girls like that.”

When Gottwald was 13, he was living in New York and just
picking up the guitar, through the encouragement of an older
sister. That stint studying jazz was followed by time spent as
a session guitarist, jingle writer and, ultimately, house gui-
tarist for “Saturday Night Live"—a seven-year gig he didn't
give up till well into his producing success, when he moved
to Los Angeles in 2007, He was part of an ill-fated band, Wide,
that signed to Atlantic through Jason Flom but never released
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an album. (“That was how [ was able to get some equipment
to make music,” Gottwald recalls.)

At the same time, he was starting to gain notoriety for his
hip-hop remixes. It was while D)'ing that he fatefully met the
kingpin of "90s teen pop, Max Martin. When, on a whim, Mar-
tin invited him to collaborate on some songs, he immediately
recognized in Gottwald a kindred spirit who shared his “don't
bore us, get to the chorus” philosophy.

“We were friends for a long time before we started work-
ing,” the notoriously press-averse Martin says (see Q&A, page
19). “I came to New York and just wanted to write something,
so I called him up, because I knew he had a studio in his base-

ment, We started working, and I instantly knew, because his

instincts are really, how do you say it? He wants it to be effective.
I was struck by that. ‘No, no, that's too long. Get to the point!’
And I'm known for that. But he took it even further, and I re-
ally liked that.”

Gottwald remembers well the genesis of "Since U Been
Gone.” “That was a conscious move by Max and myself, be-
cause we were listening to alternative and indie music and talk-
ing about some song—I don’t remember what it was. | said,
‘Ah, Tlove this song,” and Max was like, ‘If they would just write
adamn pop chorus on it!" It was driving him nuts, because that

indie song was sort of on six, going to seven, going to eight, the
chorus comes . . . and it goes back down to five. It drove him
crazy. And when he said that, it was like, light bulb. “Why den't
we do that, but put a big chorus on it? It worked.

“But you have to reinvent that now, too,” he continues. “It's
something I think about a lot. You say a lot of those songs
have an explosive chorus. But maybe a chorus needs to ex-
plode in a different way. Maybe if they all become these big
18-wheeler trucks slamming into a wall, that in itself becomes
anticlimactic. You've got to be careful. You want to ride a
sound for a little bit, but you don't want to ride it too much,
to the point where it dies and you're associated with the death
of that sound.”

It was Sony Music chief creative officer Clive Davis' idea to
give “Since U Been Gone” to Clarkson, but its writer/producers,
certain that they had written a rock hit, were initially reluctant.
“They weren't prepared for the casting idea,” Davis recalls, “Max
was looking to move on from what he had done with Backstreet
Boys, and I really spent time convincing them that an ‘Ameri-
can Ideol" winner could bring all the feeling and passion that
was required to the song.”

All of a sudden, though, Gottwald playing guitar on a top 40
song became a much-imitated staple. “With that song and ‘Be-
hind These Hazel Eyes,” we were able to take Kelly Clarkson
to a major seller of albums all over the world where they had
never even heard of ‘American Idol,” " Davis
Kelly’s last album, their song ‘My Life Would Suck Without

ys. “And on

You' really got her back on the winning side of it.

“Then we had Pink, who had had tremendous success, but
then had done a rock album [“Trouble”] that did not fare as well,
When you're a pop performer, you need hits. ‘U + Ur Hand' re-
ally brought Pink the momentum that led to a continuation of
her worldwide success.”

Gottwald was brought onto Lavigne's last album, “The Best

Rock doc: LUKASZ “DR.
LUKE"” GOTTWALD with
AMY POEHLER (as
Madonna) on “Saturday
Night Live" in 2003; below:
Gottwald is feted with
KATY PERRY at ASCAP's
Pop Music Awards in April.

Damn Thing,” under similar circumstances, “That record was
done before Luke got in,” Gottwald's manager Mark Beaven
says. “Her manager said, ‘Look, the record’s done. Butifhe can
come up with a first single, we'd love to do it.” He went in for a
few days, the few days extended, and that extended. And they
just had such a great time that all of a sudden there were eight
new songs [of his] on her record, and eight songs [by earlier
producers] that didn't make the record.”

If you thought Gottwald needed a second nickname, you
might call him “the Closer.” “I hear this a lot, that the artists
are with [other producers), and they don't have a single, and
they want to come to me or my friends and ask us to fix it.
And it's like, why didn't we get the call before?” Possibly be-
cause his six-figure-per-track salary puts him out of range for
some acts, until they realize they're in a pinch, at which time
labels may take stock of Beav -ontention that the odds of
Luke producing a No. 1 single “are somewhere between 1-2
and 1-3.7

Even on records he's in char,

18

1e of—like Perry’s “Teenage
Dream,” on which he served as executive producer, as well as
getting hands-on with five tracks—he takes an it's-not-over-
till-it's-over stand.

“If ‘Teenage Dream’ didn't sell a record, 1 would still love it,
and also know I did everything possible to ensure its success,”

Gottwald says. “And when 1 say [ did everything possible, I'm
not just talking about the music. I'm talking about making peo-
ple understand that they're not done with the record, when they
want to be done and don’t want to work any more, Sometimes
you have to do things in people's best interests and they don't
even know it, and maybe they’ll figure it out later and thank you,
and maybe they won't. Most likely they won't.

“On ‘Teenage Dream,’ people on the management side and
label side were pretty much telling me that we were done, be-
fore we had ‘Teenage Dream’ or “California Gurls." And I said,
‘No, we're not done.” Those were the last two songs we did. Maybe
I'm just a neurotic New York Jew. But I feel like I know when
it's right. I'll bet against myself, too. I want an insurance policy.
I feel like if there's three or four right ones—not just three or
four songs, but three or four songs that [ feel are great—if the
first one doesn't go, and you have another one right behind it,
it's going to connect.”

And he takes it personally if it doesn't connect, knowing that
the artist's career is on the line more than his.

“Like with Katy—she's now had two records, and I believe if
you can get those both right, you're a career artist. If you can
make huge first and second records, if you have a third record
that sucks, you can still do a fourth record, no problem. And
you have enough material out there that you can tour for as
long as you want. But one record? No. You need two. I feel like
that's someone’s career. As opposed to an established artist who

just expects it, [ do feel it's more exciting to make a difference
in somebody’s life. So I want to do everything I can to make
sure that works.”

Gottwald is mindful of his own career in some interesting
ways. At a time when most artists and producers are panicking
over declining album sales and willing to license hits and sell
synch rights for a song, he's said “no” to a lot of potential ancil-
lary income, Why be such a stickler for drawing that line?

“Let’s just put it this way,” he says, before pausing to collect

Since He’s Been Huge

Lukasz “Dr. Luke" Gottwald first stormed the
Billboard charts five years ago, as co-producer/
writer of Kelly Clarkson's “Since U Been Gone,”
and he's dominated ever since. Here are the
producers with the most top 40 Billboard Hot
100 singles since 2005. —KEITH CAULFIELD
1. Timbaland
2. Stargate
LA A e
Nathan Chapman
4. (tie) Floyd Nathaniel “Danjahandz” Hills
Polow Da Don
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The magnifigient seven (from left): :
TIMBALAND, Stargate’s MIKKEL
RIKS!

“=STORLEER ERIKSEN and TOR ERIK
B HERMANSEN, LUKASZ “DR. LUKE”
GOTTWALD, NATHAN CHAPMAN,
FLOYD NATHANIEL “DANJAHANDZ”
HILLS and POLOW DA DON.
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his thoughts. “I feel there’s a value to music, and 1 feel people
should be paid for it. We're at a stage where physical sales are
going down. So if people aren't buying the music, but the music
is the fuel for things being sold . . .

“For instance, if you do a game that's based on music, that’s
played to songs, and you pick the songs and buy the songs on
the videogame . . . or there's a network that has ‘music’ and
‘television’ in the name of it . . . I don't think they should be
getting music for free. I don't care if other people do it. But if
no one takes a stand, there's no hope. And maybe it's a futile
endeavor, I don't know. But not on my watch. I mean, if you
want to license the Rolling Stones, you can't go, ‘Hey, [ want
the Rolling Stones. Um, on contingency.’ They'd be like, ‘Fuck
off! We're the Rolling Stones.” And [ think there's a value to
my catalog, too.”

Gottwald's publishing company is administered by the pow-
erful indie Kobalt Music, whose CEOQ, Willard Ahdritz, is far
more used to artists and producers who are desperate to take
easy money from licensing and synch deals. But he admires
Gottwald's willingness to turn down such deals.

“You can see that he values his songs very highly, and rightly
so,” Ahdritz says. “As we say in publishing, he is really creat-
ing copyrights. In this Internet age, where there is an attitude
that music should be free, it's important that key powerhouses
are defending the value of great songs.”

Gottwald earns the right to be that protective of his work and
legacy through nuclear levels of meticulousness. “No matter
what kind of song he’s doing, he will work his ass off and stop
at nothing until it is the best,” KeSha says. “If it was a polka
song, he'd made it the best fucking polka song in the entire
world. He never half-asses anything.”

Benny Blanco, his protégée and frequent co-producer, says,
“He's got a real passion for music, and you can feel it when you
walk in the room. You're like, ‘Damn, that dude always wants
to make stuff!” Even at seven, eight in the morning, after being
up all night, if he hears something new on his computer, he
stays and listens to it, sometimes 10, 20 times."

Jive's Weiss concurs: "He's a working-class guy. He works
like he's poor, all the time. And he's very anal about every sound
on every record.”

Manager Beaven says that while many of his other clients
“will write one to five songs in a day, he might take two weeks.
The slightest little thing that bothers him, he'll fix. He's a sys-
tems guy. He could be one of the world's greatest nuclear sci-
entists if he chose. He just likes to understand the way things
work together.”

But if he likes to fix things, ironically, he also realizes that
sometimes his job is to keep the artists from second-guessing
their first impulses.

“1 tried to rewrite the verses of ‘TiK ToK," " Ke$ha says. “1
was like, ‘This doesn’'t make sense. “Brushing your teeth with
Jack Daniel's"—are people going to get what I'm talking about?
Is this too much? Is it clever enough?' And he literally had to
fight me off, and then Benny Blanco had to chase me out of
the studio when I got a mind to rewrite it. He kept saying, ‘It's
good, Just trust me, it's good.”

“He really lets me be myself. All the crazy shit I say, he em-
braces, because he really embraced my personality. A lot of pro-
ducers have tried to tone it down. And I wouldn't be as successful
as I have been had I been watered down.”

“Here's the thing about Ke$ha,” says Gottwald, who's sit-
ting at the board at Conway, about to play a track he and Blanco
have been working on for her. “She’s really smart, and she
knows some of the stuffis really stupid. So the part of her that
knows music and is educated will be like, ‘Really?” And I'm
like, ‘No, if it's dumb and it's catchy and it works, it's cool.
Artists in general, and myself included, have a tendency to
overthink things. Sometimes my job is to prevent people from
changing stuff.”

He fires up a track they've already worked on with KeSha. As
usual for her, it's an all-synth sound.

“A lot of people have asked me, about her first record, ‘How
did you come up with the new sound? Your sound evolved!" "
It was a new approach born out of necessity. “That was Ke$ha.
She calls the shots, and she said, 'l don’t want any guitars on
my record.” | managed to sneak one or two in there. . . Butyou

I, Max

In A Rare Interview, Writer/Producer Max Martin
Discusses His Partnership With Dr. Luke, His Favorite
Collaborations And Who’s The Better Guitarist

Max Martin has been the most press-shy writer/producer
this side of Robert “Mutt” Lange. But he'll make an excep-
tion. “As you know, I don't really talk to you guys so much,
and I don’t really know how to do this,” Martin, 39, said when
he got on the phone, by way of apologizing for his Swedish
accent. But he agreed to talk to Billboard about close friend
and collaborator Lukasz “Dr. Luke” Gottwald, whose fortunes
have frequently been tied with his mentor’s since they first
struck gold in 2005 with Kelly Clarkson’s “Since U Been
Gone” and “Behind These Hazel Eyes.”

Martin credits “Since U Been Gone”—and Gottwald's as-
sist—for his re-emergence as a star producer. After learning
at the feet of Ace of Base producer Denniz Pop, Martin be-
came the biggest behind-the-scenes name brand in pop in
the late "90s with ineffable hits for Britney Spears (*. . . Baby
One More Time”) and Backstreet Boys (“1 Want It That Way™).

Martin had a few professionally quiet years in the early
2000s, before the fateful resurgence that made it seem like
he’d never been gone. He and protégé-turned-equal Gottwald
have worked apart more often than not, with Martin going
italone on recent hits like Spears’ “3” and “If You Seek Amy”
and Usher's “DJ] Got Us Fallin’ in Love,”

Butit's seeing the two names in tandem that really whets
pop enthusiasts’ appetites—as with Clarkson’s “My Life
Would Suck Without You,” Pink's “U + Ur Hand" and Katy
Perry's “I Kissed a Girl” and “Hot N Cold"—plus five songs
on Perry's sophomore album, including its first two smash
singles, “California Gurls” and “Teenage Dream.”

Do you remember the first eureka moment you expe-
rienced with Gottwald?

I remember when we comped vocals for Kelly on “Since U
Been Gone.” We listened back to it and it started sounding
like a record. I remember that was a big moment, like, “Holy
shit! I think we did it!” There was a lot of jumping around
and laughing.

Can you think of anything he did in particular on one
of your hits that provided a turning point in the mak-
ing of the song?

There's a bunch of those. The thing is that when we work to-
gether, it's very dynamic. It's rare that | come up with an idea
and it ends up the same in the end. I do remember for the
Katy Perry song that's outnow, “Teenage Dream,” where Benny
[Blanco] did a track, and then Luke just started singing, and
he had this flow, where everything that came out was great,
including the chorus. He was just standing there and scream-
ing, and it just wrote itself. And I picked up my Dictaphone
and started recording—like, “We can't miss one second of
this.” That was a big moment.

have to evolve. Music is changing all the time.”

There’s an unfinished chorus on this new track, in which
Gottwald is singing through such distorted Auto-Tune, it’s im-
possible to tell what he's saying—which is deliberate, so he
won't unduly influence Ke$ha when she comes up with her
own lyrics.

Meanwhile, she's already laid down spoken-word sections
on the verses. Gottwald is laughingly unsure whether to call
it “rap” or just “her white-girl thing.” It's very much in line
with her chosen persona—and very much irresistible—but
apparently, she’s not as sure about it as her producer is. The
words: “I'min love all right/With my crazy beautiful life/With
the parties, the disasters/With my friends all pretty and plas-

www americanradiohistorv. com

Since “Since U Been Gone,” you and Gottwald have
been associated with pop songs for females that have
a little bit of rock’n’roll edge to them. Why are you
drawn to that sound?

Well, I have a rock background, too. [Martin started his ca-
reer playing guitar in a Swedish glam-metal band called It's
Alive.] For some reason we're stuck a little bit with the girls.
[laughs] For both of us, the most important thing is that it
has to be a fun project. I think we’re very alike in that sense.
Music must be fun. And right now, it seems like girls are
fun. Which, you know, makes sense.

Do you have a favorite of the stuff you've done together?
The last session, the Katy stuff, was amazing. I think record-
ing Snoop [Dogg] on “California Gurls” was one of the high-
lights of my career, because he's really cool. Working with
Katy and Pink and all these artists makes it really easy to be
good. But the last Katy sessions were really fun because it
was fast. We did five or six songs in [a short time]. It has to
be fastand fun.

“Since U Been Gone” is very special to me, because first
ofall, I think it's a great song, [ have to say, and she’s a great
singer. And it was my comeback, and it was his starting point.

Is there anything you could identify that's unique to
your collaborations with Got
If he wanted to, I could do anything with him, really. He can
travel in many worlds—in hip-hop and pop music and urban
and rock and whatever. With his background as a guitar
player, it seems within pop or rock, there’s nothing he’s not
capable of. I'd follow him anywhere. [laughs] I think he's
more versatile than me, actually.

You really believe that?

Um, he's a better guitar player than me. [laughs] No, he’s
got really deep roots in hip-hop. And that's something that's
further away from me. Having that in your arsenal makes
it cool.

Do you fall along the same lines on the scale of perfec-
tionism to spontaneity?

Yeah. I think that's one of the reasons he is where he is
today. He's always very particular about stuff, and he sticks
with it. He doesn't say, “Oh, that’s great, that's fine.” We
both rewrite. He always says, “You should never leave a
stone unturned.” You might end up in the same place where
you started, but you want to try everything before you set-
tle. A lot of people hire people to do their stuff, to do what
made you go there. But Luke is still a studio nerd, which is
really important. —CW

teredI've been through my sketchy phases/Been a shitty wait-
ress/But I'm not now, guess it worked out/Got here by run-
ning my mouth.”

“She can second-guess that,” Gottwald says, pausing the Pro
Tools, “but 1like that. I think it's real. Maybe the chorus will tie
it together. Who knows? And if it's not good enough, it won't
go on the record.” .

LUKASZ GOTTWALD will appear in conversation with
ASCAP senior VP of domestic membership Randy
Grimmett at the Billboard/Hollywood Reporter Film & TV
Music Conference Oct. 27-28 in Los Angeles. To register,
go to billboardevents.com.
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THE UPCOMING FALL TV
SEASON BRINGS AN
ONSLAUGHT OF MUSIC-
BASED REALITY TV
PROGRAMMING—

AND ARTISTS OF ALL
STRIPES WHO ARE
HAPPILY CASHING IN

BY ANN DONAHUE
ILLUSTRATION BY DREW FRIEDMAN

The business of me: Aubrey O'Day,
Vanilla Ice and Fantasia Barrino
(from left).

Bret Michaels, veteran of six—count 'em, six—reality shows,
has two bits of advice for artists looking to break into the genre:
“Never we

ar white on TV unless you're at your fighting
. “And never drink too much in Cabo if you're
going to be on TV."

A decade after Fox debuted “American Idol” and eight years
after MTV's “The Osbournes’ 5, eve
the dogs of rock icons pee on carpets, this fall's music reality

weight,” he says

howed the world that

programming slate offers the most robust selection yet—from
home improvement to first-person show and tell—proving that
there’s no shortage of artists willing to grace the small screen
in new, potentially humiliating ways.

“It's become the shortcut to fame,” Sharon Osbourne says.
“There's no more struggling and banging on people’s doors
and begging to be heard and taking your demo around plead-
ing for an appeintment with an A&R guy. Those days are gone.
It’s the world now of TV and the Internet.”

Artists with shows premiering this fall include a hodgepodge
of format veterans: On Oct. 18, Michaels will be launching his
seventh reality show, this time alongside his family in “Bret
Michaels: Life As I Know It," on VH1. On Style on Sept. 5, “Mel
B: It's a Scary World” debuts, following up the former Spice
Girl's
of the genre returning to the fold is Vanilla Ice, whose “The
" debuts on the DIY Network Oct. 14. The
show documents Vanilla Ice masterminding a home renova-

Dancing With the Stars” appearance. Another veteran

Vanilla Ice Proje

tion based on his self-taught home improvement experience.

“A big concern for us as a network that prides itself on offer-
ing people expert advice was that he really know his stuff,” DIY
Network pr

ident of programming Andy Singer says. “And he
really does—in the opening scene he's driving through Palm
Beach looking at people’s landscapes . . . and he's quoting the
Latin names of trees and bushes.”

Other fall se: ek to bring those on the fringes
of music success into the mainstream. VH1 will launch “La La
& Carmelo” about the courtship of MTV V] La La Vazquez and
Denver Nuggets forward Carmelo Anthony, while Oxygen looks
at the assistants of Def Jam founder Russell Simmons on “Run-

son debuts s

ning Russell Simmons” on Nov. 2. BET will launch “Being Terry
Kennedy” Oct. 12, with pro skateboarder “TK” Kennedy, who's
also a member of rap group Fly Society. “Skateboarding is a sit-
uation where you got to love pain,” Kennedy says. “Music, for

me, is a way to release pain.”

KEEPING
IT REAL

Butit's not all flash and quick edits: On Sept. 7, IFC launches
“360 Sessions,” where David Gray, La Roux, Stereophonics and
Snoop Dogg will be profiled in their own words and perform
on the half-hour show. “To be given an opportunity to tell your
story in the way you want to tell it is rare in television these
days,” IFC senior VP of original programming Debbie DeMon-

treux
Thes

ages, genders and career stages who have participated in re-

It's organic and intimate acc

e new shows join the legion of artists across genres,
ality TV: from witty piano-banger Ben Folds as a judge on
NBC's short-lived a cappella show “The Sing Off” to Fantasia
Barrino, discovered on “American Idol,” returning to VH1 on
Sept. 19—a month after a suicide attempt—with the second

season of “Fantasia for Real,” to the roll call of fame-seekers
both young and not-so-much: Jessica Simpson, Sean “Diddy”
Combs, Nick Cannon, |.C. Chasez, Nicole Scherzinger, Aubrey
O'Day, Dee Snider, Monica, Chilli, Gene Simmons, Brandy,
Brooke Hogan, Nick Lachey, Trey Songz and Keyshia Cole, to
name just some.

“It's now part of the marketing plan,” says Stephen Hill,
executive VP of entertainment and music programming at
BET, which airs shows starring Songz, Cole and Monica.
“Twenty years ago, it was videos that were rotating up to a

hundred times a day,”

Since music videos have been largely exiled to the Internet,
music reality TV programming provides a viable outlet for pro-
motion—especially now that the stigma surrounding the shows
has faded. Inan era when indie darling Arcade Fire doesn't view
teaming with American Express as a one-way ticket to cool jail,

following in the footsteps of “Joe Millionaire” is just one more
way to help replace missing CD revenue.

Choreographer Laurie Ann Gibson, veteran of “Making the
Band” and “Starmaker,” is teaming with Ryan Seacrest Pro-
ductions on a show about artist development. "Access is what
it's all about for these artists,” she s

. “You can say you want

real music back again, but it's a different time, kids. You've
got to be 360 as soon as you hit, and TV shows have given you
that platform.”

And for those who still deride the genre as an outlet for has-
beens, wannabes and never-weres making a last gasp bid for
the big time, know this: A look at the deals involved reveal that
appearing on a music reality show is quite lucrative, and it often
leads to fame in unanticipated ways.

SEPTEMEBER 1, 2010 www.billboard.biz |

21



Going nuclear (from IJ.ft): BRET
MICHAELS and family] BRANDY,
RAY J and parents; MEL B and clan.
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FOR LOVE AND MONEY
There are three broad categories for musicians to participate
on reality TV shows: as a host, as a judge or as a star.

From there, the contracts get complicated. Payouts depend
on where the TV show airs—networks, with their bigger au-
diences, provide a larger base for advertisers and can shell

out more money for talent than cable outlets. The stature of

the musician also comes into play.

“With reality TV, it's incredibly important to attach a celebrity,
but it doesn't have to be A-list—it can be B- or C-list,” says
Glenn Litwak, an entertainment attorney with Litwak & Havkin
in Los Angeles who has negotiated deals for the shows “Real
World,” “Real World/Road Rules Challenge,” “Dancelife” and
“Pussycat Dolls Present: The Search for the Next Doll.” “You
just need some kind of name and some kind of interesting
person:

ity. Very often, it’s not A-list celebrities because the
budgets wouldn't be able to afford those kinds of people.”
On the lowest end of the pay scale would be an unknown
participant on a dating reality show on an obscure cable chan-
nel, Litwak says. In that scenario, the person could expect to

March 24, 2000
‘MAKING THE BAND'

Lou Pearlman

March 22, 2002
‘THE DSBOURNES’

Angered by noise that
her neighbors are
making, Sharon
Osbourne pitches a
ham into their yard.

premieres first iteration
of “Making the Band™:
O-Town.
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earn about $1,000 an episode. The outlier of the other side
of the spectrum is “American ldol,” where Litwak says that
the judges—whoever they may eventually be—can earn seven
figures per season.

That leaves a lot of territory in the middle for artists and
their representatives to wheel and deal, Litwak says. “For
hosting, a midsize recording artist could get $25,000-$35,000
an episode,” he says. “But if that person is the creator/exec-
utive producer, they're going to get fees each episode that
could be in the range of $15,000-$20,000, and that could have
escalations for subsequent seasons of the show.” Litwak de-

fines a midsize artist as someone like Maxwell or Ginuwine—
neither of whom he represents—“someone who is known,
but is not huge; is famous, has made a lot of money, but not
Lady Gaga or Madonna.”

The results for midsize artists is striking. “Without a doubt,

you massively broaden your audience,” Michaels says, “I've
gone from two generations of Poison fans to having four gen-
erations of fans.”

If, like Michaels, the artist becomes a one-person reality

from Bad Boy's
Manhattan offices to
Junior's in Brooklyn to
get him a cheesecake.

while munching
Chicken of the Sea tuna.

4% §

franchise, his or her pay will increase substantially. The per-
episode pay increases are about 5% for each subsequent sea-
son, Litwak says, and there's an additional bonus if the show
is spun off. The best deal for the talent to get, he says, is to
be credited as an executive producer for the life of the series
and any spinoffs that may be generated. This gives the artist

both a short and long-term payday.

There are variations, of course. The network may opt to at-
tach the talent as executive producer for one season only, but
offer to pay the artist as a “consultant” for the second season
if the network wants to make a personnel change after the
first cycle of episodes. (Being a consultant in this manner,
Litwak drolly notes, “may not involve any actual services.”)

There's a downside to being an executive producer, how-
ever: It kind of sucks. “It's a big job that I don't really like that
much,” says Sharon Osbourne, who executive-produced “Os-
bournes Reloaded” last year. “You've got big responsibilities
to the network, you've got big responsibilities to the other
people who are in the show.”

Sonja Norwood, the mother and manager of Brandy and

—AND NOT SO GREAT—MOMENTS IN MUSIC REALITY SHOW HISTORY
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competition. makes Da Band walk eating chicken or fish “She Bangs.” gives the elimination

ceremony a whole new
meaning when she
defecates on the floor.




Ray ], was an executive producer of VH1's "For the Love of
Ray |” and “Brandy & Ray |: A Family Business” and deals
with everything from routine paperwork to clearances. “It's
making sure all of the details are covered: discussing the sto-
rylines, discussing what is going to happen during the day,”
she says.

For those onscreen, the network will ask for an exclusivity
provision—ifthe talent is hosting a dance show, for instance,
the artist will be prohibited from hosting the same on any
other network. Other promotional appearances—like doing
the late-night or early-morning chat show circuit—are allowed.

Atall times, the broadcaster retains the right to pull the plugon
the show, Litwak says. “You pitch a show, and then the network or
cable outlet shoots some test footage, and then maybe they'll shoot
a pilot, and then maybe they’ll shoot a certain number of episodes,
but they have the right at any time to stop,” he says.

And if negotiations reach a stumbling point, an artist’s team
can pull out this fact: According to the Hollywood Reporter, “Jer-
sey Shore” star Mike “the Situation” Sorrentino is pulling in
$60,000 per episode for the upcoming third season of the series.

STARS, THEY'RE JUST LIKE US

Those who have been through the reality TV machine agree

that the fame it creates isi

tantaneous and huge. “TV is the
biggest medium there is,” Osbourne says. “["The Os-
bournes"] aired on a Tuesday, and that Sunday I'd taken
the kids to Venice Beach and we couldn’t walk because
people kept on coming up to us. It was unbelievable.”
The exposure these music reality TV shows bring
varies by what network or cable outlet they air on and
what audience they target.

them all. Pitched for the widest possible audience, it
remains the most-watched show on TV and delivers in

excess of 20 million viewers twice per week, according
to Nielsen.

By comparison, a show like “What Chilli Wants," star-
ring former TLC member Rozonda “Chilli” Thomas, is
directed at VH1's core 25- to 35-year-old demographic
and gains extra exposure with this audience from reruns
and online content. “I thought that it would be great for
women to see that it's OK to be by yourself until you find

the perfect person for you,” Chilli says. “1 did it for me and
all the women in America.”

For the first season of “Chilli,” ratings averaged 1.3 mil-
lion total viewers per episode, according to Nielsen, and
the second season starts filming Sept. 13. That's on par
with most other slice-of-life music reality shows that air
on cable: “Gene Simmons Family Jewels” on A&E aver-
aged 1.4 million viewers in its most recent season that
ended Aug. 24. (Competition shows do a bit better, ac-
cording to Nielsen: VH1's “Rock of Love Bus” with
Michaels averaged 2 million viewers and MTV's
“Making the Band 4 Season 3" averaged 1.5 million.)
“We've come to realize it's hard to make shows
about the process of making music, but we know
our viewers are voracious consumers and they
love music,” says Jeff Olde, VH1 executive VP

of original programming and production.

Interms of album and single sales, the successes are legendary:
Multiplatinum sellers Susan Boyle, Carrie Underwood and Kelly
Clarkson all got their start on reality TV. Others have seen more
maodest—Dbut still notable—sales success: Most recently, Fanta-
sia's “Back to Me" sold 117,000 first-week copies, according to
Nielsen SoundScan. (The reality TV halo even extends to music
projects that may have been generated as a result of a pact with
the devil. In January, Heidi Montag's debut album, “Superficial,”
reached No. 41 on Billboard's Heatseekers chart.)

One element remains consistent, however. Make a mark on
one reality show, and it almost guarantees the chance at an-
other season or spinoff. “If we're doing a series, the goal for us
isn't just to have one season,” Olde says. “The goal is to have
multiple seasons.”

For example, VH1 dating show “For the Love of Ray | spun
off with “Brandy & Ray |: A Family Business,” which features
the siblings and their parents—a expansion of the franchise
that took the Norwood clan some time to decide to do. “Brandy
and Ray |, they're used to the cameras,” Sonja Norwood says.

“American Idol,” of course, is the granddaddy of

“But my husband and I, we were like, ‘Oh, my God."' When we
were shooting the commercial [ for “Family Business™), they
had to come and coach us on four lines. They would stop the
production and say, ‘Mom? Dad? You guys got to do it this way." "

GENERATION NEXT

After dozens of music reality TV shows have debuted, the chal-
lenge becomes changing up the format enough to keep view-
ersinterested. “It's kind of like saying, ‘When are people going
to get sick of books?” " Olde says. “If you tell them a good story
and give them a good character that they care about, I don't
think there’s an end for it.”

Part of this comes from casting outré performers to draw in
the audience—Oxygen recently announced a reality show in
development with former “Making the Band” star/Danity Kane
member Aubrey O'Day—but new format tweaks to the genre
are also in the works.

Evan Bogart, who's part of the songwriting collective the Writ-
ing Camp, with credits on Beyoncé’s “Halo" and Rihanna's “SOS,”
is working with True Entertainment and Bravo on “Hitmakers.”
The show is in the final stages of casting, he says.

“A couple of years ago | said, ‘I wish there was a show for
songwriters, like ‘Songwriter Idol,”  Bogart says. “A lot of times,
people come up to me and they're like, ‘How do you write a
song?' [ can't tell anybody how to write a song. The only way to
tell you is to show you how to write a song,”

Looming over all of these shows is the fall 2011 debut of “The
X Factor” on Fox, ex-"American Idol” judge Simon Cowell's
U.K. import, “X Factor” is a talent competition like “Idol” but
features much more intensive mentorship of the contestants
by the judges. In England, “X Factor” netted more than 11 mil-
lion viewers—an astonishing 47.8% share of the total TV au-
dience in its time frame—for its season premiere on Aug. 21,
according to the Broadcasters' Audience Research Board.

Despite making a reported $50 million per year toward the
end of his tenure as a host on “Idol,” Cowell stands to have a
much bigger payoffon “X Factor,” since he serves as judge and
executive producer with his production company, Syco Televi-
sion. Besides doubtlessly earning a big payday for licensing the
format from the United Kingdom to American TV, it also means
that he stands to gain a share of whatever music sales are gen-
erated from the talent on the show.

Sharon Osbourne was a judge on “X Factor” in the United
Kingdom for four years and is now in her fourth year as a judge
on “America’s Got Talent"—another British format import.
Amid her many experiences with the medium—she also was
a contestant on “Celebrity Apprentice” earlier this year—she
says artists looking to break into reality TV should know that
one fact holds constant,

“You cannot bullshit the public,” she says. “Yes, people will
vote for you because they like you or because they feel sorry for
you—but if you put out a record and it sucks, it ain't going to
sell. It's over.” .

To learn more about building an artist’s brand, attend the
Billboard/Adweek Music & Advertising Conference Sept.
15-16 in Chicago. To register, go to billboardevents.com.
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EYE OF THE ‘TIGER’

KT Tunstall Shows Her
Claws On Third Album

At a recent media showcase in Lon-
don, KT Tunstall offered an unusual
description of the songs from her
forthcoming third album: “Like Eddie
Cochran working with Leftfield,” she
told the assembled press.

And indeed, while “Tiger Suit"—
due Oct. 5 on Virgin in North Amer-
ica and Sept. 27 internationally on
RelentlessVirgin—still plays to Tun-
stall's strengths as a tunesmith and
perceptive lyricist, it does feature
more contemporary ingredients than
her previous work. Several tracks
harness electronic beats to her

acoustic guitar, with standouts in-
cluding the whistling chorus of
“Glamour Puss” and the glammy
“Madame Trudeaux.”

The album follows a rare period of
downtime for Tunstall, who worked
almost nonstop from her word-of-
mouth breakthrough, 2004's “Eye to
the Telescope,” and on into 2007's
“Drastic Fantastic.”

“I don’t write on tour, so it was es-
sential that I took time out,” Tun-
stall s:
promo stop in Minneapolis. “I'd

's down the line from a

started my time off by traveling
through the Arctic, South America
and India, so  had locked into a very
primal, indigenous spirit by the time
it came to recording.”

The album’s range is demon-
strated by the different lead singles
on either side of the Atlantic. In the
United Kingdom, the reflective “(Still
A) Weirdo" will be released as a sin-
gle Sept. 27, while the United States
goes with the more upbeat and ur-
gent “Fade Like a Shadow,” a choice
that should play better at U.S. radio,
according to EMI North America ex-
ecutive VP of marketing and promo-
tion Greg Thompson.

The song is climbing Billboard's
Triple A chart, rising 23-20 this week,
and debuted at No. 42 on Rock Digi-
tal Songs, moving 7,000 downloads
inits first week, according to Nielsen
SoundScan. The video premiered on
Yahoo Aug. 31.

“Ijust heard ‘Fade Like a Shadow’
in the restaurant where [ was eating
sushi, so the signs are good,” Tunstall

Still a ‘weirdo”: KT TUNSTALL

says. "1 may lose some fans of the old
stuff, but I get the feeling I've already
made a few new ones by embracing
a bit of experimentation.”

“It feels really good,” says Virgin
U.K. president Shabs Jobanputra,
who has worked closely with Tun-
stall throughout her recording ca-
reer. “When you change things up,
it's effectively like bringing a new

artist to the party, which is more and
more what you need to do as a re-
turning artist.

“There's been a sonic change in the
market; everything's more rhythmic
and electronic now,” Jobanputra con-
tinues. “So it was important that KT
wanted to take it on to something dif-
ferent. It's almost like a shop getting
a new window, like, ‘*You know I'm

SEPTEMEER 11, 2010
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really good, we just need to spice it
upabit.””

Nonetheless, early U.K. radio air-
play has come from a longtime Tun-
stall supporter, national AC station
BBC Radio 2, which made “(Still A)
Weirdo™ its record of the week for the
week beginning Aug. 21. Jobanputra
hopes that track will also “synch a lot.
You need new ways of coming into
the market.”

Indeed, while "Telescope” has sold
1.3 million copies in the United
States, according to Nielsen Sound-
Scan, and 1.6 million in the United
Kingdom, according to the Official
Charts Co., follow-up “Drastic Fan-
tastic” struggled to make the same

connection. The sophomore set has
sold 234,000 stateside and 280,000
back home.

“Sometimes if an artist doesn't sell
more records, it's [seen as] not a suc-
cess,” Thompson says. “KT sold alot
of records and concert tickets, she
has a substantial fan base in the U.S.,

and [the second album)] further de-
veloped her as a career artist,”
Tunstall herself is more blunt.
“There’s aload of soulless shitout
there that sells much more than
many of my favorite artists,” she says.
“If someone considers lower sales a

failure, they're entitled to that opin-
ion. My own bar is set to fulfilling a
drive to create music that means
something to me, and then playing
it for people.”

She's already played the new songs
at events varying from an Aug. 21
Fresh in the Park show on Long Is-
land put on by AC WWFS (Fresh
102.7) New York to some tiny gigs in
Scotland in June. (I liked the Twa
Tams gig in Perth, when a girl on
crutches started climbing on top of
the sound engineer's desk to geta
better view,” she says with a smile.)
Worldwide tour dates are being final-
ized for the fall—the start of a tour
that will extend well into next year's
festival season.

“1 definitely feel ready for the jour-
ney,” she says. “1I'm still loving it." -+
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>>>LILITH HEADS
TO AUSTRALIA
Despite a stuttering run
in North America, the
Lilith Fair tour is heading
to Australia. Lilith co-
founder Sarah McLachlan
will headline the all-
female lineup, which will
visit Australia in October
for a five-date run.
Australian singer Kate
Miller-Heidke is on the
bill—called A Taste of
Lilith—joining Court Yard
Hounds (Martie Maguire
and Emily Robison of
Dixie Chicks) and the
Verses. Chugg
Entertainment is
promoting the national
run in conjunction with
Vancouver-based
Mettwerk Music Group.

>>>SNOOP DOGG
APPEARS AT
JACKSON PARTY
One day after headlining
Rock the Bells in New York
on Aug. 28, Snoop Dogg
made a surprise stop at
Spike Lee’s birthday party
for Michael Jackson
Sunday afternoon in
Brooklyn's Prospect Park.
The rap star performed his
classic “Gin and Juice”
over Jackson's “Butter-
flies” and was followed by
fellow West Coast vet
Warren G, who performed
“Regulators” for hundreds
of Jackson fans. Other
highlights from the party
included a Rev. Al
Sharpton-led moment of
silence for Jackson and
Hurricane Katrina victims
and a snazzily dressed
Jackson fan moonwalking
atop a portable toilet.
Jackson would have
turned 52.

>>>BLINK-182
CRACKS CRUDE
OBAMA JOKE
Pop-punk trio Blink-182
normally offers a series of
puerile jokes at its live
shows, but singer/
guitarist Tom DeLonge
raised eyebrows with a
context-free crack at
President Barack Obama
while headlining the
United Kingdom’s Leeds
Festival on Aug. 28.
DelLonge told the crowd
that he was “going to go
down on Barack Obama"”
during a performance of
“Anthem Part Two."” The
band also made
disparaging remarks
about Reading Festival,
which took place the
previous day (Aug. 27} in
the United Kingdom.

Reporting by Lars Brandle
and Jason Lipshutz.
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HipMama

Corin Tucker Keeps Her Bite On Solo Debut

The prevailing cultural attitude, at least for the
middle class, Caucasian, western world, seems
to be that the moment a woman gives birth,
her taste in culture dies. “Mom blogs” peddle
mewling folk singers, and your infant suddenly
determines not only your musical preferences,
but your outlook on life.

While Corin Tucker, who co-founded the
critically adored rock band Sleater-Kinney in
the "90s and helped lead the trio through an ac-
colade-laden career, admits being a parent has
changed some of her views, she
makes it clear that her new solo
album, “1,000 Years,” out Oct. o
5 on Kill Rock Stars, is not
“mom rock.”

“I joked at one point that I
was bringing sexy back to

This album
isfroma

Kill Rock Stars VP Maggie Vail says she
begged Tucker for years to record a solo album,
despite acknowledging that it can be scary for
fans when an artist goes it alone.

“Corin would play here and there, and 1
would tell her, if she ever did a solo record we
would put it out,” she says. “Corin didn't give
it to us until it was done, and we were all sit-
ting around just dying of curiosity to hear it."

Vail says the marketing plan will be fairly
low key, while she hopes to both re-energize

Sleater-Kinney fans and

reach new ones. “It's pretty
@ old school,” she says.
“We're doing a lot of print
media, but we are reaching
beyond the music press and
doing more lifestyle stuff.

moms,” Tucker says from her (l 1 l [() remn t We're working on doing
home in Portland, Ore, “But arnps |1 things with magazines like
this album is from a different I)ld( €3 l T Whole Living and maybe
place; I'm older and more com- ()l(l(‘P d ll(l some parenting publica-
fortable now. I can take the time tions. It's a fine line, be-

otk on the music and the more ause Corin is .
to work on the music and the N cause Corin is proud to be
craft,and I'mnotsoimpulsive.”  COTX1 ‘ O rt{l l)l €  amom, but she also wants

Tucker says that she looked ’ her kids to have privacy.”
; now. -~

toicons like Joan Jett and Patti
Smith for inspiration. “Patti is
in her 60s and she is still mak-
ing vital music,” she says. “It doesn't have to
be about being a sexy 25-year-old. You can still
make an intense, driving record.”

While some Sleater-Kinney fans might be
skeptical, Tucker says they have no reason to
be. “Sleater-Kinney was always about the
music, not just some flashy visual, and this
is the same thing," she says. “It's still my voice
and my writing. Obviously, it's different in
many ways, but I think this will appeal to
those fans.”
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—CORIN TUCKER

The campaign will also
feature the usual assort-
ment of promotional MP3s
and online videos, and Vail says they are being
very aggressive about licensing. She adds that
because Tucker and her bandmates, Un-
wound's Sara Lund and Golden Bears’ Seth
Lorinczi, are all parents, touring will be lim-
ited. “It's going to be a kid-friendly tour, with
all the families on the road together,” Vail says.

Tucker adds that she's excited to get back
out on the road. “It's such a complete pleas-
ure to do music again,” she says, “and on my
own terms.” e
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MAKING
THE GRADE

‘Easy A’
Soundtrack
Settles The Score
With 25 Songs

In Screen Gems' homage to
the films of John Hughes,
“Easy A," a high school girl in
the midst of studying Na-
thaniel Hawthorne's “The
Scarlet Letter” ruins her repu-
tation but eventually wins over
the cliques by lying about her
sexual conquests.

And much like Hughes clas-
sics “Ferris Bueller's Day Off”
and “The Breakfast Club,” the
movie—due Sept. 17—comes
with a strong soundtrack,
which will be released Sept. 14
on Madison Gate Records.

Director Will Gluck and
music supervisor Wende Crow-
ley didn't use any scoring in the
film, instead packing the pic-
ture with excerpts of one song
after another to set the mood.

“When I first said I wanted
to do that, they said | was crazy,”
Gluck recalls. “We found music

that became our score. We
found a song that we liked a lot,
which was ‘Change of Seasons’
by Sweet Thing, and we took
the elements and that became
the score by putting it in the
movie three or four times.
When we were mixing, people
would say, ‘Oh, that's the
score?’ Nope, that's a song.”
Other songs featured in the
movie include everything from
“Transatlanticism” by Death
Cab for Cutie to “God & Sui-
cide” by Blitzen Trapper—and

it may be the first and only time
in soundtrack history that “Go
On" by Rooney and “Don't Cha”
by the Pussycat Dolls are fea-
tured on the same album.

PULSE

EDITED BY TOM FERGUSON
>>>SOPHOMORE  neverbroke the top 40.
SURPRISE “ ‘Flaws’ is a record that we
Indie rock act Bombay Bicycle  did between albums butitisa

Club is hoping for an interna-
tional breakthrough follow-
ing the success of its inexpen-
sively recorded sophomore
set, “Flaws.”

The acoustic project was in-
tended as a low-key release
between albums but has sur-
passed all expectations, Island
Records U.K. marketing direc-
tor Sarah Boorman says.

“Flaws" debuted at No. 8 on
the United Kingdom's July 24
chart and has sold 32,000
copies, according to the Offi-
cial Charts Co. The band's 2009
debut, “I Had the Blues but |
Shook Them Loose,” has sold
88,000 in the United Kingdom,
according to the OCC, but

S -

remarkable piece of work. It
shows what depth there is to
them,” Boorman says. Na-
tional top 40 station Radio 1's
decision to add first single
“Ivy and Gold" to its A-list was
a key sales driver, she adds.

The band will head to the
States in the fall to record its
next album, due for release
next spring. That release will
see Island “start treating the
band as an international act,”
Boorman says.

Bombay Bicycle Club is
published by Imagem Music,
managed by Jason Marcus at
London-based Nettwerk and
booked by X-Ray Touring in
London. —Richard Smirke

_Easy riders: BOMBAY BICYCLE CLUB
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The latter song, as well as the
usage of Natasha Bedingfield's
“Pocketful of Sunshine,"” is
something of a coup for Gluck,
since both songs are portrayed
in less-than-flattering ways in
the movie. “Don’t Cha” is re-
ferred to tongue-in-cheek as“a
super-awesome song from our
youth to set the mood” by one
of the characters, and the main
character, Olive—played by
Emma Stone—at first reacts
with palpable revulsion to Be-
dingfield's earwormy hit.

“The line in the movie is,
“Worst song ever,’ " Gluck says.
“It's usually pretty difficult to

>>>SIBLING
REVELRY

Five years after platinum-
selling Irish sibling band the
Corrs took a prolonged sab-
batical, violinist Sharon Corr
is back in a new role as lead
vocalist on her debut solo
album, “Dream of You."

Set for release Sept. 13 in
the United Kingdom on Rhing,
the record is preceded a week
earlier by a cover of the Kor-
gis' 1980 hit “Everybody's Got
to Learn Sometime.” However,
Corr wrote most of the album,
which combines her band’s
signature melodic pop rock
with a more mature song-
writing sensibility.

“It's a personal singer/song-
writer album, with lots of vio-
lin onit,” she says. “The Corrs
were put on hold because |
wanted to start a family and
the album is a reflection of my
life since then. When you have
children you become more
aware of the threat the world
can hold.”

The album will be promoted
through TV ads in Ireland and
the United Kingdom, and live
dates will be announced short-

clear songs when you make fun
ofthem. But [Stone's character]
gets into it, and by the end she
can't stop singing it. Natasha
Bedingfield tweeted how cool
she thought that was,”
Keeping with the Hughes trib-
ute, Simple Minds' “Don't You
(Forget About Me)” is used in the
film, as is a cover version by AM.
“A million people have covered
that song, so luckily I was able
to choose the tone | wanted,
which was kind of a punk tone
atthe end of the movie,” he says.
So how much does a movie
jammed with songs cost? Gluck
wouldn't say, beyond calling

ly. The set will be issued across
Europe throughout Septem-
ber. Australian and Japanese
release dates are to be con-
firmed, and a U.S. release is still
being considered.

Booking is by London-based
John Giddings at Solo A

Screen Gems' parent movie stu-
dio Sony “very, very, very gen-
erous, Let's just say I've never
had to change anything.”

Gluck is also directing Para-
mount's “Friends With Bene-
fits,” starring Justin Timberlake
and Mila Kunis, from his own
script for a tentative July 2011
release. And much like “Easy
A," he again anticipates stick-
ing to needle drops for the
film's music.

“Alot of people cut and then
add music later,” he says. “1
kind of go backward. I like to
cut scenes to the rhythm of
the music.” v

a CD of acoustic demos.

“After seeing Richard per-
form so many times, | knew it
would be great—it sounds
spontaneous and works so
well,” Proper label manager
Alan Price says.

Thompson's profile was

Corr's manager is Dublin-based
John Hughes and publishing is
by Universal.

Meanwhile, a Corrs reunion
is possible “perhaps next year,”
Corr says. She is the second
member to release a solo al-
bum, following Andrea Corr's
2007 debut, “Ten Feet High"
(Atlantic). —Nigel Williamson

>>>0N THE ROAD
English folk-rocker Richard
Thompson mixed things up
on latest album “Dream Attic”
by recording it live on tour.
The majority was captured
during a three-night stint at
San Francisco’s Great Ameri-
can Music Hall.

The album was released
worldwide Aug. 30 on U.K.-
based Proper Records, except
in North America, where it
streeted Aug. 31on Shout! Fac-
tory. A special edition features

raised this year when he cu-
rated London's 11-night Melt-
down Festival in June and
ended up performing with
Loudon Wainwright Ill, Paclo
MNutini and Elvis Costello.
“He's playing as well as I've
ever seen him, and live shows
will be the perfect way to pro-
mote the album,” Price says. A
solo U.S. tour kicked off Aug.
14 at the Guitar Town Festival
in Copper Mountain, Colo., and,
with the band joining him in Oc-
tober, continues through No-
vember and then heads to Eu-
rope and the United Kingdom.
Thompson is published by
Beeswing Music and booked
by High Road Touring in North
America and London-based
Asgard for the rest of the
world. His manager is Studio
City, Calif.-based Tim Bernett
at Deep Blue Arts.
—Steve Adams
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with STEPHEN CHRISTIAN
by CHRISTA TITUS

If Stephen Christian was only spending his time pursuing his MBA and operating Faceless Inter-
national, the nonprofit organization he co-founded to fight human trafficking and slavery, that
would keep him plenty busy. But what makes the Nashville resident’s talents so impressive is that
he finds time for such projects while fronting rock band Anberlin, whose next album “Dark s the
Way, Light Is a Place,” arrives Sept. 7 on Republic Records. Lead single “Impossible” has swiftly
climbed Billboard's Alternative chart, currently sitting at No. 8. Christian talked with Billboard
while he was in Germany about the new album and how he'll hit the books as he hits the road.

1 The album has a track called “The Art

of War.” How does it reflect the philoso-
phies of the book?
I was reading the correlation between those
who strategize relationships and those who
put actual emotions behind it. [Author] Sun
Tzuwas so calculated. Every move that he would
make or that he wrote was basically how to ap-
proach your enemy, befriend him and strate-
gize out a friendship. It kind of felt like how
cold and calculated relationships can be some-
times; like, who has the upper hand. Isn't that
kind of defeating the whole point of a relation-
ship, whether it's a friendship or a girlfriend
or a boyfriend or a marriage? If you're trying
to strategize and plan it out and read self-help
books and figure out the other person, it seems
like it takes out the whole allure of what a re-
lationship really is.

2 vou've said that when you were writ-
ing the lyrics for the song “Depraved,” you
wrote whatever came to your head and the
finished result is ad-libs and Freudian slips.
‘What were some of those slips?

I'm so intrigued by conspiracy theories. I'm
not a believer in them but I read them me-
thodically because I think they're this cusp
of reality that I can’t grasp, that | can't relate
to, and so it was kind of like the lyrics of the
song were about conspiracy theorists and
those who buy into Obama as the anti-christ.
[It feels like those people] are slaves to this
alternate thinking, and it's bound to destroy
them. It's just bound to negate anything

SEPTEMBER 11, 2010 |
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they've ever said as truth, and so that’s what
the song's about.

3 How does a psychology graduate make
a U-turn into becoming a rock musician?
[Laughs] Maybe I was just bred to be a musi-
cian and not so much a psychologist, and there-
fore I chose psychology because [ feltlike it was
the only major that could keep my attention for
four years. It's like math really didn't have it
and science I really couldn't grasp it, and so for
me it was one of those things where the human
mind was intriguing.

4 What made you decide to continue
your education to get an MBA?

Itis very unlikely that this generation needs
or wants or will create a Rolling Stones or a
U2. We're such an ADHD generation, We
want the next big single—what’s on the
iTunes playlist today? It's like, no one
wants to create a Bob Dylan. So I doubt
this band will be around in 10 years, and
there needs to be something that I can
fall back on . .. I'm really into humani-
tarian work, and I felt like, “What [do
these countries need]? They need doc-
tors, and they need some kind of sus-
tainable economy so they can grow [and
not] delve into human trafficking or sex
trafficking or drugs. But if they can sus-
tain an economy in a community, then
maybe they can grow and prosper and
be able to feed themselves.” So, for me,
an MBA was the logical end conclusion
of that synopsis.

5 Your band has solid album sales.
Do you really think you’re not going
to last beyond 10 years?

Who's to say? That's not a decision that |
canmake. It's the decision that the fan has
to make. It's a decision, sadly, that [Nielsen]

SoundScan decides, because if alabel looks at
a SoundScan number and goes, “You aren't
meeting this criteria, I'm going to drop you,”
that’s the fan's choice, because they chose to
either illegally download it or just not listen
to the record .. . 1 would love to be around in
10 years, but that is not a decision [where] 1
get to decide my future. My fate rests in the
hands of others.

6 How do you juggle studying for a de-
gree when you're traveling all over the world?
[Laughs] I don't know yet. Call me back in a
month and I'll tell you. [
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RA RA RIOT

The Orchard

Producers: Ra Ra Riot,
Andrew Maury

Barsuk Records

Release Date: Aug. 24
Syracuse, NY.-based rock act
Ra Ra Riot has been tiptoeing
around the cusp of major fame
since the release of its 2008
debut, “The Rhumb Line.” The
quintet's follow-up, “The Or-
chard,” is a polished effort that
blends syncopated pop beats
with a sophisticated string sec-
tion. Lead vocalist Wes Miles
really stretches his pipes on the
set, pushing it to an even higher
register on tracks like “Massa-
chusetts” and “Foolish.” Else-
where, cellist Alexandra Lawn
takes the lead on “You and |
Know,” where her smoky-
voiced delivery creates a wel-
come change from other ma-
terial on the set. Popping drum
rhythms and Miles' sharp vo-
cals drive the tune “Boy" to full
speed, while Lawn and violinist
Rebecca Zeller drench it with
melancholy accompaniment.
Ra Ra Riot also does a fine job
of juxtaposing slow-paced folk
(the title track) with danceable
rhythms (“Too Dramatic™). The
set may not feel as catchy as
Ra Ra Riot's well-received
debut, but fans should appreci-
ate the band's musical

growth.—MV

WEEZER

Hurley

Producers: Rivers
Cuomo, Shawn Everett
Epitaph Records

Release Date: Sept. 14
“Hurley,” the veteran alt-
rock band's speedy fol-
low-up to last year's
“Raditude,” should mol-
lify old-school Weezer
fans horrified by that
album's oddball forays
into shiny top 40 territo-

ry. Instead of punching up his tunes with help from the
likes of Dr. Luke and Lil Wayne, here frontman Rivers
Cuomo emphasizes Weezer's core values: fuzzy gui-
tars, catchy melodies and self-pitying lyrics. “That's
the story of our lives,” he sings at one point, “We are
trainwrecks.” MNot that “Hurley”"—which was either
titled after the clothing company or the “Lost” charac-
ter (pictured, above right), depending on which mem-
ber of the band you're talking to—is entirely free of

LITTLE BIG TOWN
The Reason Why
Producers: Little Big Town,
Wawne Kirkpatrick

Capitol Nashville

Release Date: Aug. 24

The star of any Little Big

Strange Weather, Isn’t It?
Producers: /!, Eric Broucek
Warp Records

Release Date: Aug. 24

28

- 1 (pronounced chk-chk-chk)
makes music for the body. The California dance-
punk outfit's slick basslines, pounding polyrhythms
and uncomplicated lyrics make it easy to shut off
your brain and lose yourself in the grooves. Its 2007
album, “Myth Takes,” included some memorable
dance jams. But on its latest release, “Strange
‘Weather, Isn’t 1t?,” the band wholeheartedly com-
mits toe upbeat movement. The track “The Most
Certain Sure” combines Talking Heads-esque guitar
licks with a sweaty techno beat, while “Jump Back”
uses a sinister undercurrent to expand the album’s
lighthearted aesthetic. !!! hopscotches across multi-
ple styles, but Nic Offer’s deep, breathy vocals give
the group a defining sense of danger that similar
acts like the Rapture and LCD Soundsystem lack.
“Strange Weather, Isn’t It?” is not life-altering fare,
but the album’s 40 minutes of club-approved funk-
rock signals another noteworthy entry in the band’s
discography.—JL
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Town album is the harmo-
nizing, a four-part treat
that is fortunately offered
in abundance on the
group’'s latest release,
“The Reason Why." The
near-a cappella openings
to “Why, Oh Why" and “All
the Way Down" are so
tight and melodious that
it's easy to get stuck on
those two parts alone. But
that, of course, would be a
mistake since “The Rea-
son Why" boasts plenty of
other reasons to recom-
mend it. The 12-track set
plows some new ground
for Little Big Town, from
the way Karen Fairchild
and Jimi Westbrook's
duet intertwines with the
aroup harmonies on the
title track to the tradi-
tional country flavor of
“You Can't Have Every-
thing"” and the bluegrass
tinge on “Little White
Church.” “Life Rolls On,”
"Runaway Train” and "All
the Way Down" are buoy-
ant bursts of joy, while
“Kiss Goodbye,” “Shut Up
Train” and “Rain on a Tin
Roof"” are bona fide heart-
string shredders.—GG

Cuomo’s well-known eccentric streak. The song
“Unspoken” features a cameo from smooth-jazz saxo-
phonist Greg Vail (on flute, no less), while peppy lead
single “Memories” contains at least one surprising
reminiscence (“Watching all the freaky Dutch kids
vomit and then have sex™). But as the band’s first disc
for Epitaph following a 15-year major-label run, the
stripped-down “Hurley” mostly delivers what you'd

expect.—MW

TRACE ADKINS
Cowboy’s Back in Town
Producers: Michael Knox,
Kenny Beard

Show Dog-Universal
Release Date: Aug. 17

The country veteran's first
album for Toby Keith's Show

e~
A

e o

Dog label seems well-suited to
Keith's manly-man worldview.
After offering up "Hold My
Beer” and “This Ain't No Love
Song,” Trace Adkins closes
“Cowboy's Back in Town" with
a plain-talking ditty called
“Whoop a Man’s Ass,” in which

KATY PERRY

Teenage Dream

Producers: Dr. Luke, Max Martin
Capitol Records

Release Date: Aug. 24

Don't be fooled by the first two sin-

gles and the candy-covered “California Gurls" video:
Katy Perry’s second album, “Teenage Dream,” is not all
sugar and rainbows. Two years after “One of the Boys,”
the hit-loaded debut that made her a star, Perry is tem-
pering all that innocent light with a bit of more experi-
enced dark. Tracks like the delectable “Gurls,” “The One
That Got Away” and “Teenage Dream” have more texture
than anything on “Boys," conjuring the high schoaol fairy-
tale promised by the album title. But “ET.,” *Who Am |
Living For?” and “Circle the Drain” get heavier sonically
and lyrically, with a boom-boom-pow electro punch and
Perry discussing more toxic relationships. With a co-writ-
ing credit on every track, she name-checks Biblical hero-
ine Esther and classic novel “Of Mice and Men"” and uses
pearls and pyramids as metaphors. But this new depth
shouldn't surprise; for all the pomp and watermelon cos-
tumes, Perry is primarily a smart and personal pop song-
writer. And “Teenage Dream” shows—in carefully select-
ed spots—that she's ready to grow up.—KM

www americanradiohistorv. com

he admits that the high road
isn't always his preferred route.
Truth be told, Adkins' ninth stu-
dio disc contains its fair share
of thoughtful sensitivity, too—
it's demonstrated in "Still Love
You,” where the former
“Celebrity Apprentice” con-
testant describes a devotion
longer-lived than the moon or
the ocean, and “Break Her Fall,”
afinely observed account of an
angel's helpless attractionto“a
long-haired country boy.”
(Think “Wings of Desire"”
crossed with “Splash.”) The
album's liveliest cut is the de-
lightfully titled “Ala-Freakin-
Bama,” which recalls the hard-
rocking boisterousness of Big &
Rich. “I grew up on Skynyrd,
and I'ma Bear Bryant fan,” Ad-
kins sings. Yep, sounds about
right.—MW

APOCALYPTICA

7th Symphony

Producers: Joe Barresi,
Howard Benson

Jive Records

Release Date: Aug. 24
Finnish orchestral metal band
Apocalyptica's latest studio
album is befitting of its title;
“7th Symphony” is the seventh
symphonic offering from the
classically trained cellists and
percussionist.  This  time
around, the act boasts even
maore impressive instrumenta-
tion than 2007's “Worlds Col-
lide." The 10-track album con-
tains strong guest vocals by
Bush's Gavin Rossdale, Shine-
down’s Brent Smith and
Slayer's Dave Lombardo, but
the instrumentals are just as
gripping, The set opens with
“At the Gates of Manala,” the
first of five instrumental tracks
that make up half of the set.
Later, Rossdale lays an an-
themic chorus over descend-
ing power chords and cello in-
jections on the first single, “End
of Me,” while "2010" {featuring
Lombardo) opens with an
eerie-sounding cello and guitar
before sliding into grandiose
metal percussion, With pro-
duction by Joe Barresi {(Co-
heed and Cambria, Gueens of
the Stone Age) and Howard
Benson (Three Days Grace, My
Chemical Romance), Apoca-
lyptica continues to impress
with its unique ability to meld
classical with metal.—Cg
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CEE LO GREEN
Fuck You (3:46)

Writers: various
Publishers: various
Elektra

Producers: The Smeezingtons

After nearly five years of trying, Cee Lo Green has
finally stumbled upon the perfect follow-up to Gnarls
Barkley’s pop smash, “Crazy”—and it’s impossible to
play on the radio. “Fuck You,” the first taste from
Green's forthcoming “The Ladykiller,” could've been
an intense lament. Instead, it's as sunny as a '60s
Motown hit and as expletive-laden as an early
Eminem song, a combination that fits the singer’s sky-
high vocals and offbeat sense of humor well. Over a
twinkling piano line, bumping bass and steady per-
cussion, Green shakes off a failed relationship with a
gold digger by packing the simple pleasures of old-
school soul music into tongue-in-cheek verses and a
suitably soaring chorus. Even if its excessive swearing
means the mainstream will only hear the song's far
inferior radio edit, “Forget You,” the original’'s 3 mil-
lion YouTube hits in a week's time prove that “Fuck
You" is too irresistible to be denied.—JL

FKYou”
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JIMMY EAT WORLD
My Best Theory (3:16)
Producers: Jimmy Eat
Waorld, Mark Trormbino
Writer: Jimmy Eat Worid
Publisher: Do | Get a Pickle

{ HIP-HOP |

LIL WAYNE
FEATURING DRAKE
Right Above It (4:36)
Producer: Kane Beatz
Writers: various

Publishers: various

Cash Money/Universal
Motown

Lil Wayne doesn’t plan to let
legal troubles stop him fromre-
leasing a digital EP titled “1 Am
Mot a Human Being” this year,
The first single lacks the impact
of the rap star's previous hits,
but it's still a reliable Young
Money anthem, on which
Wayne and protégé Drake

marvel at their success over the
triumphant touch-tone sounds
of producer Kane Beatz. While
Drake weighs the pros and
cons of fame, Wayne delivers
scatterbrained witticisms in his
nasally growl. Always loathe to
stay on topic, Wayne can't re-
sist an unrelated pair of au
courant, truncated metaphors:
“All of my riders do not give a
fuck—X Games/Guns turn you
boys into pussies—sex change.”
Timeliness isn't a priority for
Weezy and company, as “Right
Above It” happily glosses over
the rapper’s present state of in-
carceration.—EJN

KERI HILSON

Breaking Point (3:55)

Producers: Timbaland, Jerome “Jroc”
Harmon

Writers: various

Publishers: various

Interscope/Zone 4/Mosley Music Group

On new single “Breaking Point,” from her upcoming sopho-
more album, “No Boys Allowed,” Keri Hilson sings of being
mistreated and unappreciated by men, offering a release for
female fans who are in similar situations but can't speak up
for themselves. Accompanied by a doo-wop-tinged beat
enhanced by a looping piano, finger snaps and sporadic
“oohs,” the Atlanta-raised singer/songwriter vents, “Some
women can be lied to, cheated on and beat on.” Just before
things get worse, though, Hilson has a revelation. “See, |
done did that,” she sings. “But this time, there’s a limit to my

love.” In

g Point”—remini
Fiona's “Do It to Me Right” and Beyoncé’s “Why Don't You
Love Me"—is an empowering wake-up call encouraging
women to stop putting up with the abuse.—MC

of

With That (ASCAFR)
DGC/Interscope

Although Jimmy Eat World is
widely recognized as one of
the modern emo scene's trail-
blazers, the Arizona quartet
has more recently ascribed
to a modern-rock doctrine,
one that's bigger on hearty
riffs and memorable choruses
than delicate, expansive
epics. Such is the case with
“My Best Theory," backed by
a stomping drum beat and
spazzy guitar reminiscent of
new-era Fall Out Boy's dance
tendencies. Frontman Jim
Adkins uses his breathy tenor
to explore themes both em-
powering (“There's only one
life | know/But | have my own
mind/I'll say so if it seems
right") and perplexing (“So
many questions/And the an-
swers come back unanswer-
ed™). The song is dynamically
strong, juxtaposing bursting
guitar and soaring melodies
in the chorus with atmos-
pheric noodling and driving
bass in the verses. For a band
that has produced some

THE TING TINGS

Hands (3:20)

Producer: Julian de Martino
Writers: K. White, J. de Martino
Publishers: Sony/ATV Music Publishing, Warner/Chappell Music
Publishing

Zone 4/Interscope
The Brit two-piece’s 2008 debut, “We Started Mothing,” yielded
gleefully snotty hits “That's Not My Name” and “Shut Up and Let Me Go," each hooky,
fun and sufficiently speak-sung (by spark plug blonde Katie White) so that everyone
could confidently raise their voices and join in. “Hands,” the first single from sophomore
set “Kunst” (German for “art”), continues in this egalitarian spirit, with a shanty-style
chorus that just begs to be chanted en masse. “Clap your hands if you're working too
hard,” White invites over a synth-pop bop mixed by Calvin Harris, who himself special-
izes in the Casio-toned sounds of the '80s. It's a little Kylie Minogue, a little Dead or
Alive, but with White's distinctive bravura, the Ting Tings are very much their own cre-
ation. And if the rest of “Kunst” has the mischievous buoyancy of “Hands,” they've got
another hit on their, well, you know.— KM

great rock singles ("The Mid-
dle,” “Big Casino"), though,
“My Best Theory" falls a bit
short.—EL

www americanradiohistorv. com

FAR EAST
MOVEMENT
FEATURING THE
CATARACS & DEV
Like a G6 (3:39)

Producers: The Cataracs
Writers: various

Publishers: varicus
Cherrytree/interscope

Los Angeles-based Korean-
American foursome Far
East Movement lands on
the Billboard Hot 100 in a
big way with its fast-mov-
ing single, “Like a G6." The
song doesn't refer to any
automotive model, but
rather to the indulgent
lifestyle of jet-setters, as
described with playful
lyrics sung by featured
artist Dev. With seasoned

L LEGEND & CRED!

EDITED BY MITCHELL PETERS
(ALBUMS) AND JASON
LIPSHUTZ (SINGLES)

CONTRIBUTORS: Courtney
Baldasare, Mariel Concepcion,
Gary Graff, Jason Lipshutz, Evan
Lucy, Kerri Mason, Michael
Menachem, Evan J. Mabavian,
Megan Vick, Mikael Wood
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MC skills and a smooth de-
livery, Dev looks to increase
the listener's cool-kid lexi-
con with lyrics like, “Pop-
pin' bottles in the ice, like a
blizzard/When we drink we
doit right, gettin’ slizzard.”
Group members Kev Nish,
Prohgress, J-Splif and DJ
Virman have shifted their
sound to electro-pop since
forming in 2003, and Bay
Area production duo the
Cataracs complete the in-
fectious mix on “G&.” While
the release date of Far East
Movement's first major-
label album, “Free Wired,"
is TBD, look for some excit-
ing collaborations, includ-
ing features by Snoop
Dogg, Lil Jon, Pitbull and
Ryan Tedder.—MM

All albums commercially available
in the United States are eligible.
Send album review copies to
Mitchell Peters at Billooard, 5055
‘Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Jason Lipshutz
at Billboard, 770 Broadway,
Seventh Floor, Mew York, MY
10003, or to the writers in the
appropriate bureaus,
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BY MARIEL CONCEPCION

Still Hot
In Herre

After Disappointing ‘Brass Knuckles,
Nelly Makes ‘Dream’ Return
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Exclusive club:
KESHA

Ke$ha becomes the 11th solo female to collect at least four Billboard Hot 100 top 10s from a debut album as
“Take It Off,"” from her introductory set, “Animal,” bounds 16-10.

The 23-year-old pop singer/songwriter previously spent nine weeks atop the Hot 100 beginning in the
Jan. 2 issue with “TiK ToK." Follow-up “Blah Blah Blah,” featuring 30H!3, debuted and peaked at No. 7
three weeks later, while “Your Love Is My Drug” rose to No. 4 in June. (Ke$ha's Hot 100 discography includes
an additional top 10: 30H!3's “My First Kiss” on which she guests. Featured on the band’s “Streets of Gold”
album, the song reached No. 9 in May.)

Cyndi Lauper became the first female—and first artist overall—to generate four Hot 100 top 10s from a debut
album with “She's So Unusual.” The collection yielded the No. 2-peaking “Girls Just Want to Have Fun,” “Time
After Time"”(No. 1, two weeks), “She Bop” (No. 3) and “All Through the Night” (No. 5) in 1984, —Gary Trust

ARTIST DEBUT ALEUM IHPRINT/LABEL HOT 100 TOP 10 SPAN

LADY GAGA “The Fame” fonli 2009
FERGIE “The Dutchess” will . am/AEM Inferscope/IGA 2006-07
BEYONCE “Dangerously in Love" Columbia/Somy Music 2003-04
CHRISTINA AGUILERA  “Christina Aguilera” RCA 1999-2000
MARIAH CAREY “Mariah Carey" Columbia 1990-91
PAULA ABDUL “Foraver Your Girl" Virgin 1989-90
TAYLOR DAYNE “Tell It to My Heart” Arista 1988
DEBEIE GIBSON “Out of the Blue" Allantic 1987-88
WHITNEY HOUSTON “Whitney Houston" Arista 1985-86
CYNDI LAUPER “She's So Unusual” PortraitEpic 1984
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Cee Lo’s ‘Fuck You’ Debuts
On Hot 100, Digital Charts

Cee Lo Green's viral smash, “Fuck You,” may seem
like it came out of the blue. But in reality, the singer
sat on the song for almost a year before it made its
explosive arrival.

The track—whose clip has generated 4 million-
plus YouTube views since Aug. 20—is one of more
than five dozen that Green has accumulated for
his third solo album, “The Lady Killer”
(Elektra/Roadrunner). In fact, it was originally in-
tended to be a “tastemaker” for the CD, tentatively
slated for Dec. 7.

“It was meant to be a flare in the air,” Green says.
“Who would have known it would become an en-
tire festival?”

Rush-released to radio Aug. 25 in edited (“For-
get You") and explicit versions, the expletive-rid-
den song debuts at No. 69 on Hot Digital Songs
and No. 96 on the Billboard Hot 100, selling 21,000
in a partial week of sales. The song was made avail-
able to digital retailers Aug. 27, with a CD single
to follow exclusively at independent record stores

‘Lady Killer":
CEE LO GREEN

Sept. 21 and a clean version coming to retail later
this fall (Billboard, Sept. 4).

An official video for the song premiered earlier
this week. Co-written and produced by the Smeez-
ingtons (Travie McCoy's “Billionaire” and B.o.B's
“Mothin’ on You") and featuring Smeezingtons co-
principal and Elektra labelmate Bruno Mars, “Fuck
You" is also spurring fevered interestin “The Lady
Killer,” according to Green.

“I'm getting petitions. People are sliding notes
upunder my door. Women are ripping my clothes
off,” he deadpans. “I just don't know what to do.”

One thing he has to do is settle on a final track
listing for the album, which Green describes as
having a *big black James Bond” sound. Several of
the songs appear on a free mixtape he has released,
“Stray Bullets.” It includes “You Don't Shock Me
Anymore” and a cover of Band of Horses' “No One’s

Gonna Love You.”

However, Green's calendar is basically filled for
the rest of the year. He's recording a new album
with former group Goodie Mob and has been in
talks with Danger Mouse to start work on another
Gnarls Barkley release for early 2011. He's also host-
ing Fuse's “Lay It Down" in October. The 30-minute
R&B/hip-hop-oriented interview performance show
has confirmed N*E*R*D, Lil Jon and Ludacris as
guests, “It's a true artist interviewing other artists
more honestly, more organically,” Green says.

In the meantime, the singer/songwriter/pro-
ducer is enjoying the success of his politically in-
correct hit single—though he had his doubts that
it would make an impact. “It was more certain a
song called ‘Fuck You' wouldn't work than it would,”
he says. “But it worked right where 1 would prefer
it: with the people.” e
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CAMP’S FIRE

After a successful detour as a Chris-
tian rocker, Jeremy Camp returns to
his music roots on “We Cry Out: The
‘Worship Project.” The Aug. 24 re-
lease bows at Mo. 1this week on Bill-
board’s Top Christian Albums chart
and at No. 15 on the Billboard 200,
giving Seattle-based BEC Record-
ings its highest debut on the latter
tally (see chart, page 34).

“My shows now are much more
worship-oriented,” Camp says. “I'm
tired of production; | don’t care about
all the crazy lights. Thisis who lam.”

With strong vocals and a power-
ful stage presence, Camp earned a
reputation as Christian music's pre-
mier rocker. OFf his five previous re-
leases, four are Rl1AA-certified gold.
He also has a platinum-selling long-
form video to his credit. In the wake
of his success, people have sug-
gested that Camp try his hand at a
mainstream career. But he declares
that's not his calling.

“It's not where I'm at or where the
Lord is leading me,” Camp says. “|
wanted to go the complete oppo-

site and do a blatant worship record.”

Current single “Jesus Saves” rises
to No. 9 on the Christian Songs
chart. A deluxe edition of Camp’s
album, featuring video footage of
the singer in the studio, was re-

leased on the same street date as
the regular CD.

“We Cry Out” was also buoyed by
a presale campaign on iTunes and
Amazon as well as at major Christian
retailers. Consumers who purchased
the album through Family Christian
Stores are helping rebuild Haiti. “With
any preorder either online or in stores,
Family Christian will donate $1to help

rebuild a church in Haiti,” BEC Re-
cordings GM Tyson Paoletti says.
Camp notes that he’ll do a small
U.S. tour this fall and plans to em-
bark on a broader outing next year
with dates already slated for Canada
and Brazil. “I'm just over myself,” he
adds with a laugh. “[| was] a worship
leader who got sidetracked being a
rock star.” —Deborah Evans Price

to worship:
REMY CAMP

Full stream
ahead: THE
WEEPIES

ADDED
VALUE

‘Whole Foods' Artist Discovery Series
has picked its next spotlight act. The
campaign will focus on pop/folk duo
the Weepies and its Nettwerk album,
“Be My Thrill" (Aug. 31), which will be
the first full release streamed on the
company’s Whole Story blog.

The alliance occurred when Nett-
werk VP of sales Dutch Cramblitt con-
tacted his Alternative Distribution
Alliance representative, seeking a
unique online partner to help pre-
miere the Weepies' fourth album.
That led him to Beverly Hills, Calif.-
based Inspire Entertainment, which
pairs bands and brands for compa-
nies like Kimberly-Clark, JCPenney
and Austin-based Whole Foods.

Besides their socially conscious
bent, the Weepies shared another
Whole Foods attribute: a target demo
of smart millennials and their moms.
“We have a pretty good sense of who
is paying attention to who; part of our
job is to be a matchmaker in that way,”
Inspire president Jimmy Dunn says.

In addition to a three-month dis-
play in Whole Foods' 275 stores,
“Thrill" began streaming in full Sept.1
on the Whole Story blog. The set is
also promoted on Whole Foods’ home
page and across its social assets, in-
cluding its 1.8 million Twitter followers.

“We were interested in Whole
Foods primarily for the streaming,
and the retail program worked out
as a bonus,” says Cramblitt, who likes
the site because it doesn't sell you
anything. It features items that give
value to people, like recipes and
how-to articles.”

In addition to the Artist Discovery
Series (which has featured artists
Jesca Hoop and Mishka), the chain
selects 10 new CDs for sale each
month, curated by Inspire. Declining
todivulge figures, Whole Foods sen-
ior coordinator Jeremiah McElwee
says sales have been strong.

McElwee says that several years
ago the company began selling cur-
rent releases and world music. As
sales grew, Whole Foods expanded
the concept to more regions. “Even-
tually, all of our U.5. stores jumped
onboard as sales continued to climb.”

—Kerri Mason
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Billbeard coNNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

WANTED TO BUY T-SHIRTS

BUYING RECORD & CD COLLECTIONS
PRIVATE COLLECTIONS - RADIO STATIONS -
DJ RECORD POOLS

21ST CENTURY MUSIC
TOLL FREE 1-800-846-9501

E-MAIL: sales@21centurymusic.com

John M. Jabra, President

REAL ESTATE

MUSIC
MERCHANDISE

REGAL HOUSE located in Nashville's prestigious Oak Hill, the neigh-
borhood of past and present musical stars. This house is perfect for sale/rental
0, to executives, producers and artists.
- Ten minutes from downtown and five
minutes from famed Music Row, this
spacious home has music & media
rooms, 1.5 acres of beautiful private
grounds with pool, and is perfectly
suited for entertaining. Semi or fully
furnished to meet specific needs.

FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,

STICKERS, PATCHES, FLAGS & MORE!

Check out our website catalog:

WiW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CO's. LP's, Books, Cassettes
as low as 30 cents. Your choice fram the most
extensive listings available,

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emall: scorplomus@acl.com

FREE

(Advice)

HOW DO YOU MAKE
YOUR CLASSIFIED
AD PAY?

By running it consistently—
consecutive weeks—for impact!!
Rarely does a prospective
customer reply to an ad the very
first time it appears. When that
customer is ready to buy.
Remember, the very week he or
she is ready your advertisement
should be in POSITION.
Stay ALIVE and SATISFIED

with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697

CALL US TODAY AND ASK ABOUT THE BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW ADVERTISERS!

Call Jim Berkeley at 310-854-6060 /Jim@Daitravel.com

1-800-223-7524 or jserrette@billboard.com
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=>Top Bluegrass Albums has
hosted tributes to several acts
beyond the genre’s scope,
including AC/DC, Coldplay and
Van Halen. This week, the survey
takes an R&B bent, as
Honeywagon's celebration of

Michael Jackson, “Songs From
Meverland, rts at No. 15.

ark Douglas debuts at No. 24
on Comedy Digital Songs
(viewable at billboard.biz/charts)
with "Bleber Few he cut
provides valuable information
about the epidemic that has
afflicted the song subject’s young
followers. It also offers this
helpful Q&A between a
“reporter” and a “scientis!
adults contract Bieber fever’

“Yes! But, it's mostly single moms
and substitute teachers.”

t Beat
13

‘chartbeat.
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‘Teenage’ Tops; CD Singles See Surprising Surge

As expected, Katy Perry is crowned
queen of the Billboard 200 as her
second Capitol effort starts atop the
chart with 192,000 sold in its first
week, according to Nielsen Sound-
Scan. It marks her best sales week
and a new chart high.
She returns single
ladies to the tally's
throne for the first time
since January: Ke$ha
the last solo
woman to reign at No.
1 (with “Animal”).

Perry's last album,
“One of the Boys,” de-
buted and peaked at No.
9in July 2008 with 47,000 sold in its
premiere week. Its best sales frame
was during Christmas week of 2008
when it shifted 63,000, but on a lower
rung on the tally.

Perry has been red hot this year
on the Billboard charts, having
earned a pair of No. 1s on Hot Digi-
tal Songs with “California Girls” and
the new album’s title track. “Girls”

was

has sold 3.6 million downloads and
is 2010's second-best-selling song
next to Train’s “Hey, Soul Sister”
(3.8 million). “Girls" also spent six
weeks at the
sales/airplay/streaming hybrid Bill-
board Hot 100 chart and three weeks
atop the radio-based all-format Hot
100 Airplay chart.

No. 1 on

All of these statistics made some
industryites think that the “Teenage
Dream” album was going to sell a lot
more units in its first week (see
story, page 5).

Though Perry's album could have
made a bigger splash,
it's clear that some
artists simply resonate
more on the track level
than on the album
level. And right now at
least, Perry is selling
boatloads of tracks.
She's still a major star
with one of the biggest
hit singles of the year,
but consumers just aren't willing to
fork over $10 for a full album’s worth
of “Dream” yet.

Of course, there is also the contin-
uing erosion of album sales in gen-
eral, which is reflected not just in
the debut of “Teenage Dream,” but
in every title on the Billboard 200.

There are many acts that have felt
the sting of a huge hit single not
translating into huge first-week
album sales.

For example: Flo Rida’s 2009 hit
single, “Right Round.” The song
sold 2.6 million downloads before
his “R.0.0.T.S." set charted on the
Billboard 200 at a tepid No. & with
55,000 copies.

For Flo, it was absolutely all about

the tracks. He resonated as a singles
artist and didn’t translate as an
album artist.

Obviously, Perry's situation is dif-
ferent. Not only has she sold a heck
of alot more songs, but her album’s
first-week debut was much larger.
That's a good sign, perhaps pointing
to what could be a lengthy chart life
for “Teenage Dream.”

SINGLES ACTION: It's not often we
have a reason to spotlight the Hot
Singles Sales chart, but this week
we're making an exception. The tally

KENNY CHESNEY

(see page 36) tracks not only physi-
cal single configurations like CD sin-
gles and 7-, 10- and 12-inch vinyl,
but also digital single bundles.

All top nine titles on the list sell
at least 1,000 units, with the No. 1
song—Kenny Chesney’s “The Boys

IVI a |'ket \ﬂ’att:l-‘ A Weekly National Music Sales Report

Weekly Unit Sales Year-To-Date
ALBUMS ALBUMS* TRACKS

of Fall"—moving 6,000, It's the first
time the top nine have all shifted at
least 1,000 copies since the March
11, 2006, chart.

Chesney's two-track CD single
joins titles from Selena Gomez,
Zac Brown Band, Sugarland,
Linkin Park, Katy Perry, Billy Cur-
rington, Ne-Yo and Usher in the
top 10, giving the chart an atypical
A-list glow.

Labels have been experimenting
with two-track CD singles lately—
some exclusive to one retailer and
some not. And a few of those CD sin-
gles come with coupons toward fu-
ture album releases. (Think of it as
the physical version of the “complete
my album” scheme.) Others have
stickers promoting the chance to pre-
order the artist’s upcoming album
from the retailer's website.

A total of 56,000 singles was sold
last week, which is the biggest frame
for singles since the week ending
April 18, when 62,000 were sold.
That latter figure was the result of
Record Store Day festivities, when
many indie retailers were stocked
with well-hyped exclusive singles.

This week is also the best one for
physical single sales since that April
18 frame. Out of the 56,000 sold last
week, 37,000 were physical. That
matches the 37,000 physical copies
sold in the week ending April 18.+.-
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Year-To-Date Album
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. DAUGHTRY
‘Warp Riders 82 78 @2 1HACA S37447MG (18.98) &
= m SOUNDTRACK
Poquita Ropa After the Family 83 82 48 20TH CENTURY FOX TW/COLUMSIA T287B/50KY MUSIC {5.58)
Save Me, San Francisco (Christian chain sale- 84 75 86 m l::ﬁrﬁ:ﬂs?gh‘;ﬂna
priced the set for 35, BRAD PAISLEY i
The Fame Manster (EF) Il it comes charging 86 % 8 ARISTA NASHVILLE 47352/5MN (13.98)
back onto the chart FLORENCE + THE MACHINE
The Remix R 127 |8 UNIVERSAL REPUBLIC 013170/UMAG (13.98)
- (and at No. Ton Pop JASON DERULO
Euphoria Catalog) with 5,000 [ "87 " 80 70 E BELUGA HEIGHTS 519657/ WARNER 8RS, (10.98)
Judge Jerrod & The Hung Jury sold and a 544% 98 5 47 E SOUNDTRACK

gain. It's the band’s

SUMMIT/CHOP SHOR/ATLANTIC 523836/A5 {15 98)

The Twilight Saga: Eclipse

BIG BOI
52 4 DEF JAM 014377+/10JUG (13.98)

Sir Lucious Left Foot: The Son Of Chico Dusty

second No. 1on the B9 90 LIL WAYNE

CASH MONEY/UNIERSAL MOTOWN 012737/UMAG {13.98)

Rebirth
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@
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- n—uﬂ STEVENS
UNNERSAL SPECIAL MARKETS 014585 EX/STARBUCKS (12.98)
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latter list, following @

_— ESPINOZA PAZ
Opus Collection: A Journey “Peace on Earth.” 105 88 [N oich 7zisoaute (1258)
FLORENCE + THE DAVID GUETTA .
EDWARD SHARPE & THE  MACHINE BE) LIS I ROSES
MAGNETIC ZERQES .. .76

HELLYEAH ......
HEY MONDAY .
.. 101
CREEDENCE CLEARWATER ENRMQUE IGLESIAS
REVIVAL .. 126  DONDRIA IN THIS MOMENT
SHERYL CROW . 35 IR0 M;
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E IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

EASTON CORBIN

MERCURY RASHVILLE (1 3644/UMCN {10 98} Easton Corbin

o R
L n WPOP 71521 (13.98] Born Again
RIHANNA
) U2 SAP/DEF JAM C13736/10JMG (15.98) Rated R
JOURNEY

98 W Jourmney's Greatest Hits

LIMBIA 44453 (13.98) @

ONEREPUBLIC
MOSLEY/INTERSCOPE 013607164 (13.98)

116 150 Waking Up

VARIOUS ARTISTS

) = AHIND CUSTOM PROOUCTS B275 EX/STARBUCKS (12.58)

Let's Go!: That Rockabilly Rhythm

VARIOUS ARTISTS

| UKNERSALEMUSONY MUSIC 05844/CAPITOL (18 98)

ELIND GUARDIAN

NUCLEAR BLAST 2287 {16.98)

91 62 NOW 33

At The Edge Of Time

74 30 BUCII(CHER RY

k™ All Night Long

DIERKS BENTLEY

CAPITOL NASHVILLE B5410 (12.98)

94 73 Up On The Ridge

THE BLACK CROWES
SILVER ARADW 03° (14.98)

92 3 Croweology

SOUNDTRACK
ZOTH CENTURY FOX TWCOLUMBIA §1705/SONY MUSIC (11.98)

Glee: Season One: The Music Volume 2

PHOENIX

LOYAUTE D105*/GLASSNOTE (11.98) Woaltgang Amadeus Phoenix

NAS & DAMIAN MARLEY

GHETTO YOATHS/DEF JAMANNERSAL REPUBLIC 014136/ UMAG (13.58) Distant Relstives

123 107 m

: TAYLOR SWIFT i
@ 138 'ﬁm BIE um w.r n7o012 (18.98) & Taylor Swift
ESe 110 [0 m B urr e CFEMHME WNTEASCOPE 013380%/1GA (10 98) La Reax
[ LUKE BRYA 5
--17 e n CAPITOL u‘uuur BB (18.98) Do My. Ening
AC/DC

s

120

m SHINEDOWN
/i 9 8 ATLANTIC 511244/45 {16.58)

a7 78 Iran Man 2 (Soundtrack)

COLUMELA BUDSE*/SOMY MUSC (17,58 COVDVD) &

The Amazon MP3
store’s pricing on
the set (§5.99)
helps its download
sabes rise by 67%.
An overall gain of
37% lifts the album
to nearty 3,000
sold—its best
frame since June.

[ 162 |

This 31-track set
features songs from
(0K Go, Flobats,
Allison Moorer and
My Moming Jacket.
Proceeds go to
Sweel Home New
Orleans, which
provides assistance
to musicians and
ather ailtural

The Sound Of Madness

SOUNDTRACK

ATLANTIC 524305/A5 (15.58) Step Up 30

5?29“

VARIOUS ARTISTS The 99 Most Essential Allegros

X5 DIGITAL EX {258} .
KORN .
ROADRUNNER 617757 (18.96] @ Korn 111 Remember Who You Are .
JASON ALDEAN
it 109 12 m SROKEN BOW 7637 (18.98) wide Open Ml . Al (Tunes
MICHAEL JACKSON
1“ 115 104 E MAVEPIC BESSES0NY MUSIC (14.58) Number Ones Bl . the
328 121 118 (] YNBSS e only By The nignt I Il sk e forthe
] album’s title trad
126 120 123 gfgf?fggfuf,ﬁ:g‘ﬁﬂiﬂ REVIVAL Chronicle The 20 Greatest Hits B [67)  fst week (and
-~ VAMPIRE WEEKEND . sale-priced the set
G L Contra for §7.99), it jumps
B MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers i i
128 122109 m TUFF GONGISLAND 422-846-210/100WG {13 988 88} & ¥ @ . with a 44% gain.
| | n BROOKS & DUNN
| 128 111 106 ARESTA NASHVILLE 45922/SMN (13.58) #13 ... And Then Some .
DARIUS RUCKER . 'I::I
130 128 129 m CAPTOL NASHVILLE B5506 (18.88) Learn To Live M . Hore ifunes
HELLYEAH N
131 104 &2 EFIC B4918/50NY MUSIC (11.98) & Stampede . impact: The store
THE SCl : hyped its preorder
@. 1451131 _‘:';'g:r!';:o!:;;:;m SONY MUSIC (12.58) The Script . campaign for the
=] 18 108 SONGEODK/ATLARTIC §18754/AG (18.98) Ready @ . E;"'_'l's ";" alhll"m‘
THE-DREAM . uilar Heaven
134 108 95 RADID KILLA/DEF JAM 01421R10JMG (9.98) Love King . (due Sept. 21), and
138 51 - ﬂ DO DRI oo 1ese Dondria Vs Phatfffat . offered this :"5
- : — = package for $1.99
ZAC BROWN BAND  Pass The Jar: Live From the Fabulous Fox Theater In Atlanta . - !
136 125 103 REY <ouimiens GRounDaTLANTI 520726045 (25 95 COIDVD) & (it's up 234%).
MUSE
@ 1 'EETELW-J 521130 WARNER BRUS. (10.58] & The Resistance @ .
138 112 g9 [[) 30H13 Streets Of Gold
PHOTO FINISH 523412746 (13.98) @
SUGARLAND
| 130 138 152 MERCURY RASHVILLE 011273 /UMGN (13.98) Love On The Inside n .
BULLET FOR MY VALENTINE
13! 134m JIVE 63497* (16,98) Favar .
COLT FORD . A
141 133 118 g::gé::ﬂm aash Chicken & Biscuits . The o wes
142 127 111 SHADY/AF TERMATHINTERSCOPE 005881*/1GA 13, 58/6 58] Curtain Call: The Hits 1 . mﬁ“ hﬂu:i*
| JOSH TURNER . with bonus tracks
@ 161 124 E MCA NASHVILLE 013363UMGN (13.98) Heupudre . featuring Madonna,
THIRTY SECONDS TO MARS . i
] 117 173 ﬂ IMMORTALVIRGIN 65111 /CAPITOL (18.98) This Is War . Hels, the Black
o LADY ANTEBELLUM Tunas Session (EP Eped Peasanda
CAPITOL NASHVILLE DWGITAL EX {5 98} iTunes Session (EP) club mix
MOTLEY CRUE of the album’s
R 114 110 MOTLEY 380°/ELEVEN SEVEN {13 88) & Grestest Hits . songs (up 98%).
147 146 133 E2) BROKEN BELLS o iiss Broken Bells . Additionally,
THE DIRTY HEADS Guetta's Best Buy-
i 132 m EXECUTIVE MUSIC GRDUP 1243 {13.98) Any Port In A Starm . exclusive set,
149 141 160 |1} CAGE THE ELEPHANT Cage The Elephant . “FMIFL,” debuts at
= . Mo. 15 on Electronic
SADE .
180 150 127 BN 1o sausse/sony music (13.98) Sokdier 01 Love [ . Albums (1,000).
LED ZERFELIN NEVER SHOUT NEVER . .14
LIL WAYNE
LITILE B35 TOWN
LUDACRS

Data for week of SEPTEMBER 11, 2010 |

RIHANNA . A0
RANDY RDGERS BAND _ 8
THE ROOTS .

For chart reprints call 646.654.4633

1561
152

ey =l

154
155
156
_' 157
o)
159
160

181

e
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= IMPRINT & NUMBER | DASTRIBUTING LABEL (PIGE)

JARON AND THE LONG ROAD TO LOVE

ARDNAODOEHS MACHING UNNERSAL AEPUSLIC 01440z uMAG (958 OeTung Dressed In The Dark
LIL WAYNE

CASH MONEY/UNNEASAL MOTOWN 011577*UNAG (13,58
IN THIS MOMENT

CENTURY MEDIA 8723 (16.98)

113 88

130 140 Tha Carter Il

A Star-Crossed Wasteland

ORIGINAL BROADWAY CAST RECORDING
140 138 m DECCA BROADWAY 001682/'DECCA (18.98) Wicked
158 153 7] JAMEY JOHNSON That Lonesome Song

MEACURY NASHVILLE 011237 */UMGN (13.58)

MARC ANTHONY

155 Iﬂsm

| SONY MUSIC LATIN 67402 (14.98) lconos
13 101 n ggﬁ‘.‘?tﬂuﬁ?&::;fsﬁv\’ MUSIE (11.9%) | Dreamed A Dream
164 137 nﬁ?l#s?ﬁe?sﬂfl.?raqcs (18.98) Mothing But The Best
152 I‘SE ﬁf:'&?ﬁgmklﬂu UM (13.98) & Breakthrough
153 "“'H :nr-:-?iummscov: 014344°/104 {9.98) MAYA
124 117 g CHRIS TOMLIN Hello Love

SHSTEPS 12350/SPARROW (17.98)

VARIOUS ARTISTS
ATC BENEFITS DIGITAL EX {11.98)

Dear New Orleans

CHRISTINA AGUILERA y
o 126 84 n RCA BORST*/FNG (13.98) Bionic
GUNS N' ROSES
164 154 I!SE ‘HOEFEN D017 14 NTERECOVE (15041 Greatest Hits
@ m BREAKING BENJAMIN
| HOLLYWDOD D0Z393* {18 98) & Dear Agony
KEITH URBAN
104 (146 E CAPITOL NASHVILLE 35751° {18.98) Delying Gravity
[_@ m JF, CHRISSIE & THE FAIRGROUND BOYS Fidelity!
£ /| LA MINA 025/ROCKET SCEENCE VENTURES (13.98) @
CASTING CROWNS
1“ e BEACH STREET/REUNION 10135/SONY MUSIC (11.98) Until The Whole World Hears
| STING
118 & CHERAYTREE/DG 014484 UNWERSAL CLASSICS GROUP (16.98) svmphonlclues
MARVIN SAPP
170 138 141 m VERITY 3156/JL5 (11.08) Here | Am
o VARIOUS ARTISTS i
L 100 751 WORD.CUABPROVIDENTINTEGAITY 14857/EMI MG (17,58} WOW Hits 2010
@ 17— ERIC CHURCH Caraolina

174

E--

176

@

178

.‘n.

o

181

e

183

e

185

e

187
188

e

'_ 168 mn

82

CAPITOL NASHVILLE 30810* {12.58)

RASCAL FLATTS
LYRIC STREET 042784 (13.98)

Greatest Hits Volume 1

CRAIG MORGAN ;
148 137 n BNA SI00SUN (12 S8} That's Why
MGMT N
COLUMBIA 45335%/SONY MUSIE (11.98) Congralulalwns.
GORILLA:

Plastic Beach

143 132 E
173 182 n

WIRGIN 27547/ LH‘I‘:IL {18.58) &
SANCTUS REAL
SPARRTI 26506 (10.98)
SOUNDTRACK

Pieces Of A Real Heart

1% | MTVUNIVERSAL REPUBLIC 0145S6/UMRG (13.98) Jersey Shore
175 158 1] KENNY CHESNEY Greatest Hits Il
m :‘BTC‘;";':‘,‘,T’;?E‘;:BE" Scott Pilgrim vs. The World {Original Videogame Soundtrack)
G E A e BLICE s o) STRONGER withEach Tear
m Eaﬂ.cc;;m; AG (13.98) ‘Welcome To The Wasteland
JHE n AT oA High Violet
m Asa?sﬂ-.[?u';.cecuwusu DE29IRMA (18 98) Ultimate Santana
180 174 L5 EEYEL?CEJE‘E-_IHSEB:THE SILVER BULLET BAND Greatest Hits
m E:lig:aaaeal:gxéxsuasg; One Love

SOUNDTRACK

WALT DISKEY 003101 (18 98)

KID ROCK

TOP DOGATLANTIC 250556°/AG (18.98) &

THE RED JUMPSUIT APPARATUS

THE GOLLECTIVE DIGITAL EX (6.94)

Hannah Montana: The Movie

149 148 E
171 155 m

Rock N Roll Jesus

The Hell Or High Water

p— 1 ORIGINAL BROADWAY GAST RECORDING Jorsey Boys
(101 181 171 [[] MICHAEL JACKSON The Essential Michael Jackson
192 170 161 [[[)) UNCLE KRACKER = Happy Hour: The South River Road Sessions (EP)
183 190 190 .'Jﬂ?sﬁﬁﬂﬁb"l‘nm; (19.98) ® Mothership
184 176 lﬂim xﬂ;‘:,‘[ [ — Oracular Spectacular
. 88 178 159 :;Efﬁlvﬂﬂ?gl (13.98) & Tonight
196 165 143 EC:EIYSN:LLLL_::?H UMGN {10.98) Gel QI On The Pain
.Iﬂ 194 184 RIS mch':.E\‘l:aﬂEfm S —— The Generous Mr. Lovewell
! @ 189 - fcfﬁ?ﬂﬁfﬂmﬁum 13.98) Twang
189 185 164 m gn“ctflou 520856*/A85 (18.95) & The Blueprint 3
200 167 181 YOUNG MONEY We Are Young Money

CASH MONEY/UNIERSAL MOTOWN D13755/UMAG (13.58)

195 T
il VAMPIRE WEEKEND . 127
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Title E
IMPRINT & NUMBER  DISTRIBUTING LABEL (PRICE)

The Altar And The Door gy

KATY PERRY

One Of The Boys u
CAPITOL 04249 (12.98)

JOURNEY Journey's Greatest Hils 0
COLUMBIALEGACY BS88%/SONY MUSIG (13.98) &

[LITN TAYLOR SWIFT Taylor Swift gy
[EVLTSE &16 MAGHINE 075012 (15.96) &

MICHAEL JACKSON Number Ones gy

MIEPIC BBGGE/SONY MUSKS (14 98)

5 . KINGS OF LEON Only By The Night g
RCA 32T12RMG (13.58)

l . CREEDENCE CLEARWATER REVIVAL - Chronicle The 20 Grealest Hits gy
FANTASY 2*/CONGORD (17 98/12 58)

6 . BOB MARLEY AND THE WAILERS  Legend: The Bast O Bob Mariey And The Wallers &
TLIFF GONG/SLAND 548504 LIME (13 988 98) &
DARIUS RUCKER

Leam Ta Live
8 CAPITOL HASHVILLE BE505 (18.68) L]
12 SUGARLAND Love On The Inside gy
MERCUIRY NASHVILLE 011273*/UMGN (13 98
7 EMINEM Curtain Gall: The Hits - gy

SHADY/AFTERMATH/INTERSCOPE OO5881*1GA (13 98/8 98/

1013 LIL WAYNE Tha Carter Il gy
CASH MONEY/UNIVERSAL MOTOWN 011877 */UMRG (13.98)

1 . ORIGINAL BROADWAY CAST RECORDING
DECCA BROADWAY 001882/DECCA (18 58)

15 ’ JAMEY JOHNSON That Lanesome Song | gy

MERCURY NASHVILLE 011237 UMGN {13 98)

16 FRANK SINATRA
i REPRISE 438652/ WARNER BROS. (18 98)

g . CHRIS TOMLIN

SOSTEPS 12350/SPARROW (17.58)
| 14 . GUNS N' ROSES Greatest Hits | gy
GEFFEN D01714/90A (16.98)

RASCAL FLATTS
LYRIC STAEET 002764 (13.98)

Wicked g

Mathing But The Best gy

Hello Love gy

Greatest Hits Volume 1

Ultimate Santana gy
\I'ER IJLLET BAND  Greatest Hits a

o CAPITOL 30334 (15 68)
KID ROCK

TOP DOG/ATLANTIC 200556°/A6 (18 58) &

ORIGINAL BROADWAY CAST RECORDING  Jersey Boys g
RHING 73271 (18 08)

23 . MICHAEL JACKSON

EPIC/LEGACY G4287/SONY iy

19.98)
% E LED ZEPPELIN
SIWAN SONG 3131 48° ATLANTIC (18 58) &

Rock N Rall Jesus g

The Essential Michael Jackson gy

Mothership gy

MGMT Oracular Spectacular | gy
COLUMBIA 19512*/S0NY MUSIC (9.98)
DAUGHTRY Dauwghtry

19/RCA BBSE0/RMG (9 68) &

Thriller

EPIC/LEGACY 17588/ S0MY MUSIC 0
29 SOUNDTRACK Twilight a
SUMMIT/CHOP SHOP/ATLANTIC §15623°/AG (18.98) &

THE ROLLING STONES Exile On Main St u
ROLLING QTDh‘= UNIVERSAL REPUBLIC 014130 /UMAGUME (29 98)

25 . EMINE The Marshall Mathers LP gy

WER A”[MIITH NTERSCOPE 480629°/1GA (13.68]

RAY LAMONTAGNE
RCA BI459*/AMG (11.98)

PINK FLOYD
HARVEST 48001+/CAPITOL (18.98)

Trouble

Dark Side OF The Moon 0

A Gold — Greatest Hits
L . POLAR/POLYDOR 517007/ UME (18 98/12 98) !

2 - GARTH BROOKS
PEARL 213 (25.98 COOVD) &

The Uttimate Hits g

JASON MRAZ We Sing. We Dance. We Steal Things. u
ATLANTIC 44B508*/A5 (15 98) &
NICKELBACK All The Right Reasons.

ROADRUNNER £18300 (18.95) &

MICHAEL BUBLE

141/REPRISE 48046/ WARNER BROS. {18.95) &

EAGLES

WARNER STRATEGIC MARKETING 73971 (25 98]

TRACE ADKINS American Man: Greatest Hits Volume || gy

CAPITOL WASHVILLE 76927 (18.98)

a7 . THE BEATLES
APPLE §2458*/CAPITOL (13 98)

It's Time: n

The Very Best Of The Eagles a

Abbey Road @

Continuum g

Metallica e

35 Biggest Hits ]

36
29 METALIJCA
ELEKTRA 61113*/AG (18.98)

o CARRIE UNDERWOOD
19/ARISTA HASHVILL §7/SMN (9 08}
JACK JOHNSON In Between Dreams | gy
JACK JOHNSOM BRUSHFRE/ UNVERSAL REPUBLIC 004140%UMRG {13.98)
MICHAEL BUBLE Call Me Irresponsible gy
14:REPRISE 10031 LWARNER BROS. {1898
NEIL YOUNG
REPRISE 48035+ WARNER BROS. (18.08) &
DISTURBED
REPRISE 41132*/WARNER BROS. (18.08) &
BILLY CURRINGTON
MERCURY NASHVILLE DOSSS0/UMGH (13 98
THE STEVE MILLER BAND
CAPITOL 46101* (11.98)

Some Hearts g

Greatest Hits gy

Indestructible g

Litle Bit Of Everything | gy

Greatest Hits 1974-78 e

The third “Scott Pilgrim Vs. the World™-related album makes its chart
entrance this week as the soundtrack to the videogame opens at No. B
on Top Soundtradks (viewable at billboard.biz/charts), No. & on
Electronic Albums and No. 3 on Heatseekers Albums. |t appears on
Heatseekers because the music on the set is credited to New York
power-pop act Anamanaguchi. The game soundtrack follows the film's
soundirack and its score onto the Billboard charts in recent weeks.

& b Rt
Aqﬁﬂ’!AGUCHI

36 Go to www.billboard.biz for complete chart data
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2 EICNERDDSE
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WEB/SHADY/AFTERMATHINTERSCOPE 1GA
SUFJAN STEVENS

ASTHMATIC KITTY

NEVER SHOUT NEVER
LOVEWAY/SIRE /WARNER BROS

MUMFORD & SONS

GENTLEMAN OF THE ROAD /GLASSNOTE

All Delighted Peogle (EP) o .

Harmany 14 .

Sigh No More

0-000000-

om
L]

AEPRISE /'WARNER BROS

DRAKE Thank Me Later
YOUNG MOREY/CASH MONEY/UNIVERSAL MOTOWN /JUMRG

EDWARD SHARPE & THE MAGNETIC ZEROES  Uip From Below
COMMUNITYFAIRFAX VAGRANT

LADY ANTEBELLUM

GAPITOL NASHVILLE

13 . SOUNDTRACK
ABKECO

VARIOUS ARTISTS
X5

- =
o @™

Need You Now

Scatt Pilgrm Vs. The World

FANTASIA Back To Me

§19/4 AMG 2 .
RANDY ROGERS BAND Burning The Day | g .
MCA NASHVILLE AUMGN
USHER Versus (EP)
LAFACE (LG L) .
FRAY LAMONTAGHE AND THE PARIAH DOGS  God Wik & The Cresk Don s | g .
RACA
THE DEVIL WEARS PRADA Zombie (EP) 4 .
FERRET
ARCADE FIRE The Suburbs

e ol
LITTLE BIG TOWN The Reason Why .
CAPITOL NASHVILLE N
RA RA RIOT The Orchard | g .
BARSIM ®
THE BLACK KEYS Brothers
|_NONESUCH (WARNER BROS £l .
JEREMY CAMP We Cry Out: The Worship Project |y .
HEC #
KESHA Animal

16 KEMOSABERCA AMG I L .

TOM PETTY AND THE HEARTBREAKERS  Mojo .

S

The 89 Mast Essential Allegros
LADY GAGA

The Fame | 55
STREAMLINE RDNLIVE CHERRYTREE/ INTERSCOPE 1GA
Raymand V Raymond 1a I

Intimacy: Album Il

0:0::0:::0000

LAFACE/JIVE /MG

KEM
UNIVERSAL MOTOWN /UMAG &

TIlIsgi g

Teenage Dream |

H §i E! HPRIl'I I} DQSTRIBUYING LABEL

THE DEVIL WEARS PRADA
FERRET 138+

LITTLE BIG TOWN

CAPITOL NASHVILLE 88755

2 BRIAN WILSON

Zombie (EP) 4

The Reason Why ¢ .

Brizn Wilson Reimagines Gershwin | g .
ARL SERIES 004280 WALT DISNEY

4 . mummmnm:mmm God Wik & Tre Crok Donf Fise | g .
RCA B5I

JOHN MELLENCAMP
ROUNDER £13284 */CONCORD
IRON MAIDEN

UME 71855*/SONY MUSIC
FANTASIA
S/19/) BESZBRMG
MISS MAY |

RISE 109

ARCADE FIRE
MERGE 385*
JUSTIN BIEBER
SCHOOLBOY/RAYMOND BRAUNISLAND 01406310JMG &
RANDY ROGERS BAND Burning The Day
MCA NASHVILLE 014217 */UMGN
KEM
I.INI\'EﬁSﬂL MOTOWN 014468/UMRG &

No Betler Than This fgq

The Final Frontier g5

Back To Me

Monument

The Suburbs e

My World 2.0

Intimacy: Album Il

9 . 'WEB. SHAB\" AFTERMATH/INTERSCOPE 0144111164
EELS

E WORKS 500200

THE SWORD

KEMADQ 114*

APOCALYPTICA

DARGNET 63500/UIVE &

DAVID GRAY

IHT/MERCER STREET 70193 DOWNTOWN

JJ GREY & MOFRO

ALLIGATOR 4838

CAROLE KING & JAMES TAYLOR  Live Al The Troubedour |
HEAR 32053 &

1 . KIDZ BOP KIDS

RAZOR & TIE 89234
5 TRACE ADKINS

SHOW DOG-UNIVERSAL 014268
NEVER SHOUT NEVER
LOVEWAY/SIE 522438 WARNER BROS
NATALIE GRANT
CURA 79188
RA RA RIOT

HARSLE 106" &

8
L]
Recovery 3
83

Tomarrow Marning

Warp Riders a2

Tth Symphaony 3

Foundling 54

Geargia Warhorse | o

Kidz Bop 18| 5

Cowboy's Back In Town 1

Harmaony 14

Love Revolution

The Orchard

000 ::0:000: :00:00-- - -00
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KATY PERRY Tsenagenrzam.l 100
CAPITOL
2 EMINEM Recovery 3

3 DRIVEFIC.
OVERDOSE (CAN-1-BAL)

1 THIS CLUB IS EMPTY
OVERDOSE (CAK-1-BAL)
LOVE THE WAY YOU LIE
EMINEM FEATURING REHANMA (WEE/SHADY/AFTERMATHINTERSCOPE)
TOUCH THE SKY
OVERDOSE FEATURING BG, TORCH & SMOKE GREY (CAK-I-BAL
4 ONONE
OVERDOSE (CAN-1-BAL)
16 NOT AFRAID
_EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE)
LIKE A DRUMMER
OVERDOSE (CAN-1-BAL)
3 TEENAGE DREAM
KATY PERRY (CAPITOL)
17 ALEJANDRO
LADY GAGA (STREAMUINE/KDNLIVE/CHERRYTREE/INTERSCOPE}
1 NEVER GIVE UP
AOVERDOSE (CAN-LEAL)
4 THE CATALYST
LINKIN PARK (WARNER BROS. )
24 BABY
¥ JUSTIN BIESER FEATURING LUDACRIS (SCHODLBOY FAYMOND BRAUNTSLAND/IOAG
5 JUST THE WAY YOU ARE
BALIND MARS (ELEKTRA/ATLANTIC)
7 | LIKEIT
EMRMUE IGLESIAS FEATURING PITBULL (UNIVERSAL REPUSLIC)

LE

The week's most-sireamed sangs on Yahoo! Music.
ARTIST {IMPRIT/LABEL)

FIND YOUR LOVE

E (YOUNG MO! H MOREY/UNIVERGAL

COOLER THAN ME
MIXE POSHER (MG}
I LIKEIT
EMRSUE IGLESIAS FEATURING PITBULL (UNIVERSAL AEFUSLIC)
AIRPLANES
B.0.8 FEATURSNG HATLEY WILLIAMS (ESELROC)
DYNAMIT
TAIO CRUZ (MERGURY,1I0JMG)
MISERY
MARDON 5 (ASM OCTONEINTERSCOPE)
BILLIONAIRE

Music’

:Y'.

GRAND HUSTLEATLARTIC)

B 13 2

ﬂ 6 12 TRAVIE MCCOY FEAT, BRUND MARS (HAFFY BOY/DECAVIANGE FUELED BY RAMENRHP)

LOVE THE WAY YOU LIE

8 5 D inew reATURING RIHANNA (WES SHADY AFTEAMATH INTERSCORE)
m § 14 CALIFORNIA GURLS
KATY PERRY FEATURING SNOOP DOGG (CAPITOL)
10 10 3 DJ GOT US FALLIN' IN LOVE

USHER FEATURING PITBULL (L AFACE JLG)
RIDIN® SOLO

JASON DERULD (BELUGA MEIGHTS WARNER BROS |
YOUR LOVE IS MY DRUG

KESHA (KEMOSABE AICA/RMG)

THE ONLY EXCEPTION

PARAMORE (FUELED BY AAMEN/ATLANTIC/RRP)
TEENAGE DREAM

KATY PERRY (CAPITOL)

NOT AFRAID

EMINEM (WEE/SHADY/AFTERMATH/INTERSCOPE)

Wat e
S ARmST | DRSTRIBUTING LABEL)

THE BOYS OF FALL
KENHY CHESHEY (514

ROUND & ROUND
SELENA GOMEZ & THE SCENE
AS SHE'S WALKING AWAY
ZAC BROWN BAMD FEAT ALAN AKCKSON (SOUTHER!
STUCK LIKE GLUE
SUGARLAND (MEACURY NAS

1 THE CATALYST
LINKIN PARK [WARNER BAOS |

13 CALIFORNIA GURLS
KATY PERRY FEATURING SNOOP DOGG (CARITOL)

2 PRETTY GOOD AT DRINKIN' BEER
BILLY CURRINGTON (MERCURY NASHVILLE)

42 RIDE ROLL
LIL BASS (FIPELINE)

1 BEAUTIFUL MONSTER/CHAMPAGNE LIFE
ME-YO (DEF JAMADJMG)

4 DJ GOT US FALLIN' IN LOVE
USHER FEATURING PITBULL (LAFAGELG)

IF | HAD YOU

ADAM LAMBERT | 15/RCA RME)

qg SOUL CRY (OH, OH OH

|_JUANITA BYNUM {MUSIC WORLD GOSPELMUSIG WORLD)

GLITTER
MO AGE [SU8 POR)

7 ANOTHER WAY TO DIE

DISTURBED (REPRISE)

s WHAT'S GOOD?
LA FEATURING TAY THA DON (CINDUE)
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ARTIST Title
LABEL & NUMBER | INSTRIBUTING LABEL (PRICE)

Tie
Invidious Dominion J

ARTIST
’ LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)
At The Edge Of Time The Pretenders MALEVOLENT CREATION
a0 (Chrissie Hynde NWUCLEAR BLAST 2629 (15.98)

JP, CHRISSIE & THE FAIRGROUND BOYS Fidelity! teams up with Jp - FITZ & THE TANTRUMS
LA MINA 025AOCKET SCIENGE VENTURES (13.58) & ) Jones on this DANGERBIRD 051* (15.98)

ANAMANAGUCHI i N X . THE BUDOS BAND
uew ABKED DIGITAL EX 3.98) Scott Pligrim vs. The World (Original Videogame Soundtrack) D project, which -ﬂﬁu DAPTONE 020* (15.98)

Pickin' Up The Pieces

The Budos Band Il _I

BAD CITY benefits from the TN LOCAL NATIVES
uew ATLANTIC S254B7/A5 (13.88) Welcome To The Wasteland Jair's stops on FRENCHKIES 042* (12 08 Gorilla Manor |
NEON TREES o W MNG LANG i ]
-E MERCURY 013972/10JMG {10.68) Habits |=| Simmy Fallon” and m bl 5011 CLASSIAL 71901/SONY MASTERWORKS (15.95) ® Lang Lang Live In Vienna =!

THE BAND PERRY “Edra” fest week. MAGIC KIDS .
- O 100 pepunsic NaSHVILLE DiGITAL X uMGH (4.98) The Band Perry (EP) LI 15 pantien souNDs 023° (14,98 Memphis
Chamber Music Society |_|

-F 2 ESPERANZA SPALDING JENNETTE MCCURDY
DN P& HEADS UP 31810%/CONGORD {16.95) GAPITOL NASHVILLE DIGITAL EX (4.88)
KATAKLYSM 5 2 LISSIE

Mot That Far Away (EP) _I

Heaven's Venom Catching A Tiger

NUGLEAR BLAST 2557 (16.98) FAT POSSUM 1230 {12 98)
Egﬁnllsag:u'é?wﬂ?;lén BROS. {11.98 SBB0GS) No Far Away |_| mm L?Ezlasﬁ;‘s 98) Wolfpack Party —l

- 8 38 I:!Eaﬁhslsfsﬁo?:ns:ngz COLUMBIA (12.98) Gonditions % 7 Enfl;ﬁ?;u ULTAA (15.98) For Lack Of A Better Name
EEEE;.TS -WEPL?EF “:\ND MARK LANEGAN Hawk |_| drummer strikes :mﬁtr}?ﬂ?rslﬁ;?l The Best Of The Hoppers: From The Homecoming Series —l

B e e e e Women Of Fath orsmp Team (it (S o 2 MATTHEWOEAR Biack Gy

THE SHOWDOWN ¥ [ AUDREY ASSAD . |
SOLID STATE 0G118/EMN CMIG (13.98) Elocd In The Geam |_l merm'::::m -ﬂm SPARROW §7075 (8 58) The House You're Bullding J

THE LOVE LANGUAGE

ithe maches that kevel, & and the act’s subsoauont $0ngs an thon

MERGE 366° (13.98)

Libraries Man on Earth

11l {CHK CHK CHK)
WARP 10197* (15 98)

E THE READY SET
SIRE/DECAYDANCE 523723 WARNER BROS. (10.98)

I'm Alive, I'm Dreaming

FICTION/LAST GANG/LIES/UNIVERSAL MOTOWN 014374/ MAG (10.98)

Strange Weather |sn't It? u m:msmm -ﬂE” CRYSTAL CASTLES

BRANTLEY GILBERT
- A AVERAGE JOE'S )

Crystal Castles J

' SIDEWALK PROPHETS
Halfway To Heaven - AR IEIN cecvent vioRD.CURB B8TS00WARNKER BROS. 9.98)

THE LAURIE BERKNER BAND
TWO TOMATOES 23406/RAZ0A & TIE (9.98)

The Best Of The Laurie Berkner Band |_|

BERN ONE 4458 (16.98)

KERRIE ROBERTS
REUNION 10147/S08Y MUSIC (9.68)

5 215 (14.98)
o e

These Simple Truths

ﬂ[ i.] MESSY MARV AND BERNER

Blow: Blocks And Boat Docks J

WIZ KHALIFA

Kerrie Roberts ROSTRUM 24/1HIPHOP (17.98)

CARAVAN PALACE
WRASSE 226 (16.98)

Deal Or No Deal

47 5
|
5] = =

Caravan Palace D

27

Milke Snow :l

5. CAREY

V V BROWN
3118 cyproL ss2s 12.m)

Travelling Like The Light

JAGJAGUWAR 181° {14.98) All We Grow The Los Angeles

TROMBONE SHORTY band, which has 5 GYPTIAN
-ll“ uﬁ VERVE FORECAST 0141946 (10.98) Backatown Ilmlgztﬂng radio 2 G| P 1867 (15.98) Hold You | I
WAVVES + " AUTOLUX " N
- 018 Far possiu 12240 (1258 King Of The Beach s;l;nrt :;I‘:::I( - 3 4 oo e Transit Transit
STEEL TRAIN i stations CHARLIE MUSSELWHITE N
TERRIBLE THRILLS 00002* (12.98) Steel Train Los Angeles and N LlATo dae 1785, The Well

DEAD CONFEDERATE

OLD FLAME/TAD 83105/RAZ0R & TIE (12.08)
| ASKING ALEXANDRIA
SUMERIAN 022 {13.98)

B SADOLE GREEK 148° (13.88)
with 1,000 sold.

GREAT BIG SEA |
GAEAT BIG SEA 010 (14.98) Safe Upon The Share J

Sugar EXP Seattle, bows m LAND OF TALK Cloak And Cipher

Stand Up And Scream D

Alpums, Top Latin Alburms, Tog Christian Albums or Top Gospsl Alburme. I 2 titke roaches any of those loveds, & and the act's subsoquent albums are then

he Bliboar Hot 100 {of the iop 50 of Hot 100 Almitey pror (o Dec 5, 1998)

chodt Iy Onbne Messc SoLrCes. © 2090, 05 Global Medkn, LLC and Maoken SoundScan, Inc. All ights rosond.

z%
#
REGIONAL HEATSEEKERS “1 ALBUMS
Heaven’'s Venom At the Edge of Time At the Edge of Time — —
Kataklysm Blind Guardian Blind Guardian -“’- c';‘”'e &The Fairground Boys
LOVE LIKE WOE
(@ & o LOVELIKEWOE cersmse MOUNTAIN EAST NORTH CENTRAL NORTH EAST pys—
£ “F 5 LITTLE LION MAN ScotPiginvs The ok (gl eogarme Soundiect)
D DT MUMFORD & SOMS (GENTLEMAN OF THE ROAD/RED, SNOTE) Blind Guardian
% n 11 3 BED INTRUDER SONG At The Edge Of Time
ANTOWME DODSON & THE GREGORY BROTHERS FEAT. KELLY DODSON (GREGDAY RESIDENCE)
Ed | 143 Messy Marv And Berner
-l 3 '1_§] BOBBY BRACKINS FEATURING RAY J (TYCOON STATUS/UNIVERSAL REPUBLIC) Blow: Blocks And Boat Dacks
“ g 4 TOOTIT AND BOOTIT Ths‘rsmpsmap
YG (DEF JAMIDJME)
m FORGET YOU (FU)
CEE LO GREEN |ELX!§TR(\ ARP) mw[mmm
WAY OUT HERE
n 913 JOSH THOMPSON (COLLIMELA (NASHVILLE)) eonTNws
-|_ HOLD vou (HOLD YUH)
Fitz & The Tantrums

Pickin' Up The Pleces

- 7 15 WH-Y WOULD YOU STAY?
Esperanza Spalding

KEM (UNIVERSAL MOTOWN)

‘UG IMEreSSons a5 moasuned Dy Neotsen BOS, sales datn

LAY ME DOWN
-E THE DIRTY HEADS FEATURING ROME (EXECUTIVE) :‘:‘:’;::;’:‘:::"”
ALL | WANT IS YOU )
141 2 WGUEL FEATURING J COLE (BLACK 1TBYSTORMINE/ILE) Strange Weather Isn't It?
-|_' NIGHTMARE
AVENGED SEVENFOLD {HOPELESS/SIRE/WARNER BROS.)
BAD COMPANY RTH CENTR
13 8 Fve Fingen oeatH Punc {PROSPECT PARK) NUKTH CENTRA
n| 2 _j CROSSFIRE Bad City
BRANDON FLOWERS (15LAND1DJMG) Walcome To The Wasteland

Tidewater
The Seas We Sail

Trampled By Turtles
Paloming

5 1 3m‘f&
(SHSTEPS/SPARROW/EMI CMG)

The Band Perry (EP)
Ii. 4| LEAD The Band Perry Blind Guardian Blind Guardian

SANCTUS nm (SPARROW/EMI GMG)
nm SWEET DISPOSITION SOUTH CENTRAL SOUTH ATLANTIC MID ATLANTIC
ml!wmlm (LIBERRTIDN/GLASSNOTE/COLUMBIA) Blind Guardian

L 3ﬂ E Al The Edge Of Time
lﬁll'l'l.lﬂl (PREMILM LATIN) l The Band Perry

At the Edge of Time At the Edge of Time

29 g DIME QUE ME QUIERES The Band Perry (EF)

Mason Jennings
Live At First Ave

Neon Trees
Habits

Anamanaguchi

BANDA EL RECODD (FONDVISA|
PORN STAR DANCING
MY DARKEST DAYS FEATURING ZAKK WYLDE
21 8 LISZTOMANIA
PHOENIX (LOYAUTE/RED/GLASSNOTE)

|§ 7 ANOTHER WAY TO DIE
| MSTURBED (REPRISE)

- 23 10 HARD IN DA PAINT
WAKA FLOCKA FLAME (1017 BRICK SOUADIASYLUMWARINER BROS )
E aq YERBATERO

PROGRESS REPORT

Songs. Tiles

| LIKE THAT .
Richard Vission _Jillh

Richard Vission & Static Revenger Starring Luciana, “I Like That”
While artist/producer/remixers Vission and Static Revenger have
been charting for years on Billboard's dance tallies, this week marks
the first mainstream radio hit for either as this “Jersey Shore” sound-
track tune debuts at No. 38 on the Mainstream Top 40 airplay chart.

The Showdown
Blood In The Gears

nelgibio 10 apooar on Heatsoskor Albums. HEATSEEKERS, SONGS: T most popular songs across all Iormabs by now of doveloping acts, dolined as 1hose who fine novor apgoared a5 o kad arist in the top 50

rolgbio 10 3pooar

HEATSEEKERS ALBUMS: Tho best-sellng albums by now or doveloping acts, dofined as thase wha have never appeaned an the top 10-of the Billboand 200 or tho top 10 of Top REE/Hp-Hop Alburms, Top Coun

JUANES (UNIVERSAL MUSIC LATING) 5. Carey
All We Grow
Data for week of SEPTEMBER 11, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 37
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SALES DATA
COMPILED BY

ARPLAY
MORITORED BY

nielsen

| ol a g
Artist &£ ] TITLE Artist &
[ EE §§ § Es PHUDUOkR (SUNGWRITER) IMPRINT / PRUMOTION LASEL E é E ﬁ 5§ “§ Eg PRODUCER (SONGWRITER] IMPRINT / FROMOTION LABEL g E
A bump in
1l LOVE THE WAY YOU LIE Eminem Featuring Rihanna @ OUR KIND OF LOVE Lady Antebellum
1 9 ALEX DA KID (M MATHERS, A GRANTH, ) @ 1| download sales v 8 PWORLEYLADY ANTESELLUM (D HAYWDOD,C KELLEYH SCOTTEUSE © CAPITOL NASHVILLE L
(LI TEENAGE DREAM Katy Perry 000, up 24% FREE Zac Brown Band
B 3 5 6 PUNTHRTAETRTIUNY on e i o s unn Ao o ERRYL GOTTWALD 6 S MARTRLA LEVILA MGHEE) @ CAPTTOL 2 ;.B:;m'ﬁ:wh; a3 [%8 K.STEGALL Z.BROWN (Z BROWN) B HOME GROWN/ATLANTIC/BIGGER PICTURE u
2 2 DYNAMITE Taio Cruz 2 @ 58 53 KING OF ANYTHING Sara Bareilles 51
DR LUKE B BLAKCD (L GOTTWALD.K.S.MARTIN B LEVIN B MCKEE T CRUZ) @ MERCURY/IDING third chart-topper NAVRDH (5. BAREILLES) @ EFIC
o 4 4 I LIKEIT Enrique Iglesias Featuring Pitbull N on Hot Digital @ &5 LITTLE WHITE CHURCH Little Town 58
! REDONE (N.KHAYATE BGLESIAS L RICHIE A C PEREZ) @ UNIVERSAL REPUBLIC | ms' mne an 1]_? v i WIRKPATRICK LITTLE 5 TOWN (X FARCHILD.W KIRKPATRICK K SCHALPMAN PSWEE T WESTBAOOK) @ CAPIT Scl\’l_lf_
Al DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbull o bounce on Hot 100 68 67 2012 (IT AIN'T THE END) Jay Sean Featuring Nicki Minaj 50
MAX MARTINSHELLBACK, (K 5. MARTIN.SHELLBACK 5. KOTECHA.A € PEREZ) ®O LAFACEILE J REWYBOBEYBASS 1), SEAN.) COTTER,R LARCIW.L SKALLER.J PERKINS.0 TMARAY) @ CASH MONEY/UNVERSAL REPUBLIG
o 9 s JUST THE WAY YOU ARE Bruno Mars § Alrglay (84.5 o1 5 45 UNDO IT Carrie Underwood @ 53
THE SMEEZINGTONS NEEDLZ (B.MARS PLAWRENCE A LEVINE,K CAIN,K WALTON) ELEXTRAATLANTIC million, up 30%) M.BRIGHT (CUNDERWOOD.K.DIDGUARDI M FREDERIKSEN.L LAIRD} @ 19/ARISTA NASHVILLE
7 8 3 CALIFORNIA GURLS Katy Perry Featuring Snoop Dogg 1 Upshertop 10 tally @ & 73 LOVE ALL OVER ME Monica 62
DR LUKE MAX MARTIN.B BLANCO (K PERRY.L GOTTWALD.K 5 MARTIN.B LEVIN B MCKEE C C BROADUS JR | B CAPTOL J Nlﬂlal Wtﬂﬁu J.DUPRLE M COX (J DUPRLE M.COX.C JOHRSON] ® JAMG
8 7 & COOLER THAN ME Mike Posner 5 ! @ 4 85 FANCY Drake Featuring T.I. & Swizz Beatz 63
M POSNER (MPOSNER £ HOLLJES) @ JRuG SWUT BEATE N SHERE (A GRANAMN SHEBE M SANUELS K DEAN. pi ¥ICASH YUMVERSAL MO TOWN
MINE Taylor Swift B.M.F. (BLOWIN' MONEY FAST) ealuring Styles P
e 4 8 N.CHAPMAN, T SWIFT 1) @ BIG MACHINE 3 &4 62 60 LEX LUGER (W.ROBERTS II,L.A LEWIS, D STYLES) SLIDE/DEF JAMIDUMG 60
TAKE IT OFF Kesha I'M IN Keith Urban
e 16 20 DR, LUKE (K S| L GOTTWALD,C KE! ® KEMOSABERCARMG 10 65 6 61 O HUFE K URSAN (R FOSTER,G MIDDLEMAN) @ CAPITOL NASHVILLE 60
11 10N MAGIC B.0.B Featuring Rivers Cuomo 10 @ 7270 COME BACK SONG Darius Rucker 66
DR, LUKE (L GOTTWALD R CUDMO.B R SIMMONS, JR ) @ REBELROCK/GRAND HUSTLE/ATLANTIC FROGEAS (D.RUCKER,C STAPLETON,C BEATHARD) @ CAPITOL NASHVILLE
12 19 MRPLANES B.o.B Fealurmg Hayley Williams gy 5 As radio play keeps @ LAST FRIDAY NIGHT (T.G.I.F.) Katy Perry 57
FRANK E (B.R SIMMONS, i RANTL DUSSOLLET TSOMMERS) GRAMD HUSTLE/ATLANTIC m us_u on 'hl DR, LUKE MAX MARTIN (X PERAY, LD, K 5 MARTIN B MCKEE) @ CAPITOL
JI.IST A DHE&M Nelly i LOVER, LOVER Jerrod Niemann
18 2z - JIM JO £s, IR : OVE FROMAND) @ DERRTY/L AL MOTOWH 12, 100 Airplay, up 88 w4 0. BRAINARD J HEMANNK () PRITZXER) @ SEA BAYLEARISTA NASHVILLE =
14 13 10 RIDIN SDLD Jason Derulo @ g 207%), dowmloads @ nn BREAK MY BANK New Boyz Featuring lyaz 6
4R AOTEM {3 DESROULEAUX J & AOTEM) @ BELUGA MEIGHTS WARKER BROS Increase for the first M.SDUIRE O SHARPE (A THOMAS E H BERJAMIN VD SHARPE MSOUIRE) @ SHOTTW/ASYLUM/WARNER BROS
18 15 W NOT AFRAID Eminem q  timesince the lrack 70 4 - WHY WAIT Rascal Flatts 8
BOI-10A (M MATHERS L E RESTO,M SAMUELS J EVANSM BURNETTE) @ WES/SHADW AFTERMATHINTERSCOPE debuted three : D.HUIFF RASCAL FLATTS (K THRASHER.T SHAPIRD.I YEARY) @ BIG MACHINE
CLUB CAN'T HANDLE ME Flo Rida Featuring David Guetta 0 SOMEBODY TO LOVE Justin Bieber Featuring Usher
e 21 18 D.GLETTA (T(NLLARD.E KEV,K € LIVINGSTON M CAREN.0 GUETTA F RESTERER G TUIKFORT) @ POE BOY/ATLANTIC 16 weeks ago (97,000, 97 86 STEREOTYPES (JVIEJ S R ROMULUS. H BRAGHT. L BIE § SCHOOLBOYRAYMOND BRALINISLAND 1DSMG 15
G 19 19 up 11%), returning @ 8 80 THE CATALYST Linkin Park s
ALILAK J CARMICHAEL § FARRAR) [ mm Inme Mu R.RUEINM. O KIN PARK] Gﬂ WARNER BROS.
B!LLIDNMRE Travie McCoy Fe DE Ciara Featuring Ludacris
18 L L T _‘\IEE ZINGTONS (TMCCOWE MARS PLAWRENCEA LEI‘I' @ NAPPY BOY DEC, ﬂ\:E mmﬂm' 73 B 82 C.STEWARATT '415!1__._(, PHARRIS.T l't_,"l STEWARTC BRIDGES) @ LAFACE/LG 2
= RIGHT ABOVE IT Lil Wayne Featuring Drake e BITTERSWEET Fantasia
1‘ Li KAME l_:_l CARTER.A. GRAHAM.D A JOHNSON) @ CASH MDNEY/LNI AL MDTOWN . B2 78 C. PAS“IOM' {C HARMON.C KELLY) @ 10.ANG n
OoMG Usher Featuring will.i SEPTEMSEH Daughtry
Sl 2015 WILLLAM (W ADAMS) Gs-.a I 1 @ 208 0k (C DAUGHTRY.J STEELY) © 19ACATME i
FIND YOUR LO\I'E Kanye West
21 181 LWEST BARSKEAND L0, (A GRAMANK WESTE WLSON PRE ABASKER) () YOUNG WAONEYCASH MONEY, L #8164 &7 511 A AN PRRIRIE N AR I P M 15 ML MR 5 -3 LA/ S LA 2
e ERASE ME Kid Cudi Featuring Kanye West n @ 81 83 ALL OVER ME Jnsh Turner 17
HOT LISTED (NOT LISTED) © 6000 JUNIVERSAL M WH hnn" takes Hﬂl F.ROGEAS (B HAYSLIED DAVIOSON, A AKING) @ MCA NASHVILLE
YOUR LOVE Nicki Minaj KISSIN u Miranda Cosgrove
23 2 17 AWANSEL (0 T MARA A WANSEL [} FREEMAN.] PHUGHES W FELDER) @ HONEY CASH YAIRIVERSAL MOTOWN 1 m Dm' L3 m ™ 73 69 (0L KDJAK (L GOTTWALD,C KE 0 @ COLUMBLA 5
ks DEUCES Chris Brown Fealuring Tyga & Kevin McCall  ,,  Preview single from @ = nounn & ROUND Selena Gomez & The Scene 5,
K MCCALL (K MCCALL M STEVE ROWN| @ JIVENG H; wmlng _K RUDOLEJ HALATRAX, A BOCOOK! (K AUOOLE. KASHER HINDLIN F DOBSON J HALAVALS A BOLDOKT) B HILLYWO00
@ s 10 | HOT TOTTIE Usher Featuring Jay-Z s second sel, “Man @ 2|7 FARMER'S DAUGHTER Rodney Atkins |24
_POLOW DA DON (JJONES POAWSON,E DEAN 5.0 CARTER) LAFACE/JLG on the Maon II: The THEWITT.A.ATKINS {M.GREEN.B HAVSLIER AKINS) @ GURS
@ 5 % STUCK LIKE GLUE Sugarland 20 . @ ™ 8 ROLL WITH IT Easton Corbin 19
8.6ALUMORE. ¥, BUSH. NETTLES {J.0 KETTLES. K. BUSH K GRIFFIN.S CARTER) B MERCURY HASHVILLE Legend of Mr. G.CHAMBEALAIN (T.LANE.D LEE,J PARK] © MERGURY NASHVILLE
e 7 2 BOTTOMS UP Trey Songz Featuring Nicki Minaj » Rager,” shifts @ 84 78 GLITTER IN THE AIR Pink 18
KANE BEATZ TRACK DEALER (TNEVERSON.TSCALES E MILES.D A JOHNSON AL JAMES 0 TMARAJ) @ SONGBOOK/ATLANTIC ”'m ﬂmlm_ B MANN (PINK B MANN} @ LAFACEILG
28 24 M THE ONLY EXCEPTION Paramore 2 83 75 &8 WAKA WAKA (THIS TIME FOR AFRICA) Shakira Featuring Freshlyground ®
R CAVALLO PARAMORE (H WILLIAMS J FARRAQ) @ FUELED BY RAMEN/ATLANTIC/RRP 5. MEBARAK RIPOLL.J HILL (5.1 MESARAK RIPOLL.J HILLE KOUIDIE.D 8 £ WG BJEAN PAUL) @ EPIC/SONY MUSIC LATIN
THE BOYS OF FALL Kenny Chesney GE‘I’TIN OVER You David Guetta
@ ELE 8 CANNON K CHESNEY (G BEATHARD.D TURNBULL) @ aNA 18 84 | 66 56 DERETTLIE: APED FOOAL SMORES.E WLLEF Wy [ #n
30 2% 2 HEY, SOUL SISTER Train 3 @ &7 88 THIS AIN T NOTHIN' Craig Morgan 8
M TEREFEE NAGE G WATTENBERG (PMONAHAN E LIND A BJORKLLIND) @ COLUMBIA PO'DONMELL,C. MORGAN (C.DUBDIS K K PHILLIPS) ® BhA ¢
31 % 3 TEACH ME HOW TO DOUGIE Cali Swag District 28 @ o 93 THE MAN WHO CAN'T BE MOVED The Script 8 28
C FOWLERE WEST (C FOWLER,C GLEE C CHILDS € WEST) @ CAPITOL . D.0'DONOGHUE M SHEEHAN (D 0°DONDGHUE M SHEEMAN A FRAMPTON,S A KIPNER) @ PHONOGENIC/EPIC EE
@ = 2 [FlHaovou Adam Lambert 5, Wil the band &7 10 s MYFIRST KISS 30HI3 Featuring Kesha @ o 4°
AKX MARTIN SHELLBACK,K LUNDIN (K S MARTIN SHELLBACK, S KOTECHA) @ 19ACARUG makes its first foray DR. LUKE B.BLANCD (L GOTTWALD,B LEVIN,S FOREMAN K MOTTE) @ PHOTO FINISH/ATLANTIC RRP
@ 4 5 ANIMAL Neon Trees 33 intothe lop 40 of oW 77 AS SHE'S WALKING AWAY Zac Brown Band Featuring Alan Jackson n
TPAGNOTTA (T GLENN TPAGNOTTA 8 CAMPBELL) B MERCURYI0IME hislist, it moves K.STEGALL Z BAOWN (2 BROWN W DURRETTE) @O SOUTHERN GAOUKD/ATLANTIC/BIGGER PICTURE
NEED YOU NOW Lady Antebellum " ! CHAMPAGNE LIFE Me-Yo
4 2R PWORLEY LADY ANTEBELLUM (D HAYWOOD.C KELLEYH SCOTL) KEAR) @ CAPITOL HASHVILLE CAPITOL B 2 jothe Tunnes-up Lo D.GOUEH [5.C SMITH,0GOUGH) BE DEF JAWIDIMG n
@ ® 4 SECRETS OneRepublic 5 siot on Altemative @ o o7 LOVE LIKE WOE The Ready Set a
A TEODER (R TEDDER) @ MDSLEY/INTERSCOPE Songs. AR ROTEM [ WITDGAEUTER. R ROTEWD.A THOWAS £ 1 BENUMN VA BEAL R AOSS H PERRE) @) SREDECATDANCEREPRISE
HALF OF MY HEART John Mayer @ LITTLE LION MAN Mumford & Sons
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Having already banked two top 105 as 2
featured artist on the Rhythmic chart, Bruno
Mars earns his first as a lead performer as
“Just the Way You Are” bolts 15-10. Mars
previously assisted on B.o.B's seven-week
hart-topper “Nothin’ on You™ and the No.
S-peaking “Billionaire™ by Travie McCoy.
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FANTASIA’S FIRST NO. 1 ALBUM

Following her well-publicized personal struggles, Fantasia
celebrates her first chart-topper on Top R&B/Hip-Hop Al-
bums as third set “Back to Me" bows with 117,000, according
to Nielsen SoundScan. Her sophomore self-titled album en-
tered at No. 3 in 2006 and “Free Yourself” launched at No. 2
in 2004, the same year she won the third season of “American
Idol.” “Back to Me" sets Fantasia's benchmark on the Bill-
board 200, landing at No. 2, but it's her third-best opening
sum. (“Free Yourself” entered at No. 8 with her highest frame,
240,000.) Fantasia’s new album comes in the wake of news of
an affair with a married man and subsequent suicide atternpt. The singer, however, rebounded to
hit the talk show circuit and perform on ABC's “Good Morning America” (Aug. 24). “Bittersweet,”
the set's lead single, spends a third week at No. 1 on Adult R&B.

—Raphael George
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ALL | WANT IS YOU Miguel Featuring J. Cole impressions. LOOK IN THE MIRROR Yo Gotti ..
S.REMI (S REMI,M PIMENTEL J.COLE) @ BLACK IT/BYSTORM/JIWEILG 5.REDD,DURICH (M.MIMMS, D STEWART,D RICHARDSON) @ INEVITABLE/CASHVILLE/GRIND HARDYJ/RMG

WINDOW SEAT Erykah Badu
£ BADUJ POVSER (E 8AU.1 POYSER © CONTADL FREAD/UNIVERSAL MOTOWNUMRE | BETWEEN THE BULLETS

Lil Wayne

o e s onginas ¢y | 1OP 10 WELCOMES ‘BACK’ T.1.

D Khaled Fbmmp
L NAETYIVML RALED M KA ED . BRDGES W OBERTE L C BROAINS R PR @ WE THE BESTIEY
BEAT IT UP Gu:r.i Mane Featuring
DAUMMA BOY (R DANIS.C GHOLSON T NEVERSON) @ 1017 BSCK SOUAD/ASYLUM WARNER nnns

LOVE LIKE THIS Donell Jones
DJONES (0 JONES] D CANDYMANEY

© 2010, &5 Global Mo, LLC and Nieksen SoundScan, inc. All nghts reserwd

T.1. lands his 17th top 10 on Hot R&B/Hip-Hop Songs as “Got Your Back,”
featuring Keri Hilson, climbs 14-10. Up 2.6 million impressions, it's the rap-

per’s firstappearance in the upper tier as a lead artist since “Dead and Gone,”
featuring Justin Timberlake, reached No. 2 last year. “Got Your Back” is T.L.'s
latest effort to rebuild his image after spending nine months in prison. It fol-

PHONE # Bobby V Featuring Plies
JAZTE PHA PHAVES (PALEXANDER B WILSON.A L WASHINGTON J SIMES PHAVES) @ BLU KOLLA DREAUS CAPITOL

ALREADY TAKEN Trey Songz l
POLOW Dk DON (3 JONES,E DEAN,T NEVERSON & JACKSON © SONGADDK/ATLANTIC |
:tlel'_lflr"s[ﬁﬁr uo TS @ iz mm’ﬁ}gjﬁ:‘ﬂ{: lows his marriage to his long-time girlfriend and a starring role in the film
GROWN WOMAN Kelly Rowland “Takers.” But after his arrest Sept. 1 in Los Angeles on drug charges, it's still
STARGATE NEYD 5. SMITHM 5 ERIKSEN LE HERMANSEN U BEITE A STAAY) @ UNWVERSAL MOTOWNUMRE

EH! LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nicki Min. unclear how fans will react when “King Uncaged” is released in the fall. —Raphael George
STARGATE K.

@ BELUGA HEIGHTS/EPIC/ COLLIMAIA

The most popular songs. according to RAE/Hip-Hop radio audience impressions measured by Nielsen Broadcast Data Systems and sales.
datn compiled by Niclsen Scundscan. Groatest Gainer/Airplay is awarded for the Largost airplay incroase on the chan. See Charts Legend on

millaaed biz for rules and explanations
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OUR GOD
CHRIS TOMLIN SIXSTEPS/SPARROW/EMI CMG
AGA
MEWSSOYS INPOP
GET BACK UP
TOBYMAC FOREFRONT/EMI CMG
. IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUNIDPLG
STARRY NIGHT
CHRIS AUGUST FERVENT WORD-CURE
ALL OF CREATION
MERCYME N0

HEALING BEGINS
TERTH AVENUE NORTH REUNIDN PLE
ES

(T00TH
HOLD US ‘I'CIGE‘I'HER
MATT MAHER ESSENTIAL/PLG

. BEFORE THE MORNING

JOSH WILSON SPARROW/EMI CMG

.. NO MATTER WHAT
KERRSE ROSEATS REUNIONPLG

. BEAUTIFUL, BEAUTIFUL

FRANCESCA BATTISTELLI FERVENT WORD-CLAE
MY HELP COMES FROM THE LORD
THE MUSEUM BEC/TOOTH & HAIL

LIGHT UP THE SKY

LIFT UP YOUR FACE
THIRD DAY ESSENTIALIPLG

. MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EMI CMG.
YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT/WORD-CURE
FIGHT ANOTHER DAY
ADDISON ROAD IND
YOUR LOVE IS A SONG
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EMI CMG
KEEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURE
GREAT ARE YOU LORD
PHILLIPS, CRANG & DEAN N0

.W
STELLAR KART IN0)

HANGING ON

BRITT MICOLE SPARROWEMI CME

HUMAN

MATALIE GRANT CURE:

UNDONE

FEH 62/CATAPULT

. ‘ONLY YOU CAN SAVE
CHRIS SLIGH WORD-CURS
| WILL FOLLOW
CHRIS TOMLIN SIS TEPS/SPARROW/EMI GME

. WALKING ON THE STARS
GROUP 1 CREW FERVENT/WORD.CLIRE
. LET US LOVE

MEEOTOSREATHE ATLANTIC WORD-CURE
. COME HOME

LUMIMATE SPARRDWEMN CUVG

SING ALONG

SUNTEEM CITIES CENTRICITY

OUT OF MY HANDS

JARS OF CLAY GRAY MATTERS ESSENTIALPLG
HALLELUJAH

HEATHER WILLIAMS 0

COME AS YOU ARE
POCKET FULL OF ROCKS MYRAH WORD-CURE

HERE IN THIS MOMENT
ECKAH SHAE SHAE SHOC

CHASEN MO

DEAR X (YOU DON'T OWN ME)
DISCIPLE 10

WHAT LOVE REALLY MEANS
4 HELLER STONE TABLE

TEMPORARY HOME

CARRIE UWDERWOOD 19/ARISTA HASHVILLE
BEAUTY WILL RISE

STEVEN CURTIS CHAPMAN SPARROW/EMI CMG
CLOSER

LARA LANDON WHIPLASH

TO KNOW YOU
CASTING CROWNS REUNIDNPLG
AVALANCHE
MAMAFEST BEC/TOOTH & NAIL
FOR THOSE WHO W,
FIREFLIGHT FLICKER PLG
YOU'RE NOT ALONE
DOWNMERE CENTRICITY

¥ WAITING ROOM

- JONNY DIAZ IND

EVER\'THING I NEED
CUTLESS

25
FORGIVEN

| SKILLET 0
ATTENTION
XNOW HOPE COLLECTIVE INTEGAITY

Jeremy Camp claims his first No. 1 start and
fourth leader overall on Top Christian
Albums, as “We Cry Out: The Worship
Project” takes the Hot Shot Debut. Up
528,000 impressions, lead single “Jesus
Saves” s the Greatest Gainer on Christian
Songs (10-9).

44 |

Ew NATALIE GHANT
LOVE REVOLUTION CURE 75188
¥ PRESS PLAY
HYZLA DREAM 2010VEMI CM!

TOEYM;IC
TORIGHT FOREFRONT &37 1EMI GUG &

MERC\"ME

S GEMIC)
CHRIS AUGUST
NEW

'WOMEN OF FAITH WOFEHIP TEAH
WOMEN OF FATH WORSHIP TEAM OVEN F FAT 110667

GAITHER VOCAL BAND
GREATLY BLESSED GAITHER GO48/EM CWG

J5TIS
AM\" cnnnr

FL\"LE&F

MANDISA
FREEOQM SPAARCW &770/EMI CUG

KERHIE ROBERTS

ELVIS PRESLE\"

0 AR

KUTLESS
IT 18 WELL BEC 7174/EMI CME

DAVID CROWDER BAND
XS TEPS/SPARROW 651

MERIDIDHAL
VAHIDUS ARTISTS
IP 50 INTEGRITY 24702/ TIM)

TRIP LEE
B IHEINITY

MERCVME
16 110 4625/ PROVIDENT-INTEGRITY &

SANDI PATTY

‘THE EDGE OF THE DIVINE STYLOS #2605 WORD-CLRS
THE STATLER BROTHERS

THE GOSPEL MUSIC VOLUME TWO GATTHER G073EM CVG

Lisa Page Brooks notches her first Billboard
Ho. 1with “1 Want to Say Thank You™ (2-1)
on Hot Gospel Songs. Brooks co-pastors the
Restoration Fellowship Church in Detroit
with her husband, Michael, The church’s
vocal group, Royal Priesthood, backs Lisa
on the track.

Go to www.billboard.biz for complete chart data

OUR GOD
CHAIS TOMLIN SO(STERS/SPARROW/EMI CMG

BORN AGAIN
NEWSBOYS INPOP

. IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUNIONPLG
-. GET BACK UP

TOBYMAL FOREFRONT/EMI CMG
- ALL OF CREATION

MERCYME IND
STARRY NIGHT
CHRIS AUGUST FERVENT WDRD-CUAE

BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELLI FERVENT WORD-CURS

NO MATTER WHAT

KERRIE ROBERTS REUNIDN PLG

GOD GAVE ME YOU

DAVE BARMES RAJOR & TIE

JESUS SAVES

JEREMY CAMP BEG/TOOTH & NAIL

HOLD US TOGETHER

MATT MAMER ESSENTIALPLG

MY HELP COMES FROM THE LORD
THE MUSEUM BEC/TOOTH & NAIL

LIGHT UP THE SKY

THE AFTERS K0

BLINK

REVIVE ESSENTIALPLE

YOU CAN HAVE ME

SIDEWALK PROPHETS FERVENT/WORD-CURE

GREAT ARE YOU LORD
PHILLIPS. CRAIG & DEAN IND

FIGHT ANOTHEH DA\"

ADDISON ROAD [0

KEEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURE:

SOMETHING HOLY
STELLAR KART 10}

'ﬂTLE
ARTIST IMPRINT / PROMOTION LABEL
D ' =

STELL
LIGHT UP THE SKY
THE AFTERS 1IN0
LET US LOVE
NEEDTOBREATHE ATLANTIC/WORD-CURS
WALKING ON THE STARS
GROUP 1 CREW FERVENT WORD-CURE
NO MATTER WHAT
KERRIE ROBERTS REUNIDN PLG

. KEEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURE
JESUS SAVES
JEREMY CAMP BEC/TOOTH & NAIL
LIFE
BECKAM SHAE SHAE SHOC
AVALANCHE
MANAFEST BECTODTH & NAIL
FOR THOSE WHO WAIT
FIREFLIGHT FLICKERPLG
LEAD ME
SANCTUS REAL 5PARROW/EMI GMG
LIFT UP YOUR FACE
THIRD DAY ESSENTIAL/PLG

. CASTAWAY

CHASEN 140

. FIGHT ANOTHER DAY
ADDISON ABAD N0

DEAR X (YOU DONT OWN ME)
PLE IND

YOUR LOVE IS A SONG

SWITEHFOOT LOWENGASE PEOPLE/GIEDENTIALEMI GMD
THE GOD | KNOW

ME IN MOTMON GENTRICITY

ABANDON FOREFRONT EMI CMG

HANGING ON
BRITT NICOLE SPARRWEM (MG

YOI.I 'RE NOT ALONE
DOWNHERE CENTRICITY

STARRY NIGHT

CHAIS MUGUST FERVENT/ WORD-CURE
TRINITY

PAPER TONGUES A&M/0CTONE INTERSCOPE

THERAFPY
RELIENT K JIVE
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MOMITORED BY

GOSPEL
UMS"™

NLIMBER /

MARVIN SAPP
HERE | AM VERITY 5315506

VARIOUS ARTISTS
mmnmﬂ’mmﬂmm

VASHAWN MITCHELL
TRIUMPHANT VMAN 05601 EM| GOSPEL

BEBE & CECE WINANS

STILL BAC 31105 MALACD

HEZEKIAH WALKER & LFC

SOULED OUT VERITY 23487016

FOREVER JONES .
‘GET READY EMI GOSPEL 94728

JAMES FORTUNE & FIYA
ENCORE BLAGKSMOKE 3073 WORLOWIDE

DARWIN HOBBS

CHAMPION [MAS0 D€ 6802

DONNIE MCCLURKIN

PLAYLIST VERITY/LEGACY STEAXSONY MUSIC
TRIP LEE

BETWEEN TWO WORLDS REACH 8153/ INFINITY
CECE WINANS

SONEE OF EATTIONAL HERLIG

RACK) TYSOOT 34186 TASES
R BRITTNEY WRIGHT
THE BEGINNING EMTRO GOSPEL 931528/ TASEIS
EARNEST PUGH
UVE: RAIN ON US EPMELACKSMOKE 3070 WORLDWIDE
KAREN CLARK-SHEARD
ALL IN ONE KAREW 93736 EMI GOSPEL
JUANITA BYNUM
MORE PASSION FLOW 8158

. DEWAYNE WOODS & WHEN SINGERS MEET
MY LIFE'S LYRIC QUIET WATER/VERITY 53263/LG

VARIOUS ARTISTS

GIOTIA FAYE GUSPELY NTEGATYGOSA) CENTRIGNERTY 650606
LISA PAGE BROOKS

STROMG HABAKKLY, 0104

TITLE
ARTIST IMPRINT | PROMOTION LABEL

PRI T GREATEST HE waNTs IT ALL
(LT Foseven sones

THE BEST IN ME
MKRVIN SAPP VERITY/ILG

GOD FAVORED ME

HEZEXIAH WALXER & LFC FEAT. MARVIN SAPP & 0 ROGERS VERTYLLG
| CHOOSE TO WORSHIP

WESS MORGAN AOW TIE

THEY THAT WAIT

FRED AMMIOND FEAT. JON B KEE F HAMUONONERITYLG

THE LIFTER

TED WINW TEDOYSIAME SHANACHIE

| FOUND LOVE (CINDY'S SONG)
BEBE & CECE WINANS BAL/MALACD

EXPECT THE GREAT
JOMATHAM NELSON INTEGRITY

NOBODY GREATER
VASHAWN MITCIRELL EM) GOSPEL

GOD IS ABLE
PHIL TARVER KINGDOM

CHAMPION
DARWIN HOBBS LIAISON RECORDS/TYSCOT/MAGO DEI

1 GIVE YOU PRAISE
BYRON CAGE GOSPO CENTRIC VERITY/LG

THE GREAT | AM (LIVE)

EARNEST PUGH BLACKSMOKE/ WORLDWIDE
-. CHANGES

MO STOKES & VICTORIOUS PRASSE BLACKSMOKE WORLIWIDE
E.. YOU DO GREAT THINGS

FAITH ANDERSON & LOWELL PYE F HAMWOND
m.. SIMPLY REDEEMED

ISAAC CARREE SOVEREIGN

E“ LORD YOU'RE MIGHTY
YOUTHEUL PRAISE FEAT. J.1 HAIRSTON EVIDENCE LIGHT
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BOYS OR GIRLS 14 VARIOUS ARTISTS
= L1212 2 B
FIGURE IT OUT 49 5 YOULOOK BETTER WHEN I'M DRUNK {2 2 s HARRY CONNICK, JR. PRl LANG LANG
DAVE AUDE FEAT. ISHA COCO AUDACIOLS THE WHITE TIE AFFAIR SLIGHTLY DANGERDUS ERIG YOUR SONGS COLUMBIA 47228*/S0NY MUSIC ) LIV I T, S TR CLASECA, T o VRSTIRAERRS i)
FUERTE DJ GOT US FALLIN' IN LOVE nm THE MARSALIS FAMILY 5 5 STEPHEN HOUGH
MELLY FURTADD FEAT. CONCHA BUIKA UNIVERSAL/UMAG i E) | _USMER PEAT PITBULL LAFACE LG MUSIC REDEEMS MARSALIS 0013 CHOPIN: LATE MASTERPIECES HYPERION 67764

WOULDNIT (I'M A STAR) 4 HaBIT

WO MIND TRAITWISTED MARGO DAUMAN
I LIKEIT .8 TEENAGE DREAM
ENRMUE DELESIAS FEAT. PITBULL UNIVERS AL REPUBLIC ATY PERRY CAPITO
BEAUTIFUL MONSTER 31 ) KICK
ME-YD DEF JAMIDJME MIKA VS REDOME CASASLANCA/UNIVERSAL REPUBLIC

14 KEITH JARRETT/CHARLIE HADEN “ 5 g ANDRERIEU & HIS JOHANN STRAUSS ORCH.

JASMINE ECM 014231 UNNERSAL CLASSICS GROUP [FOREVER VEEMMA ANDRE RIEL POLYDOR HIP-D 01405 LME &
70 MELODY GARDOT m LANG LANG
MY OME AND ONLY THRILL VERVE 012563* VG BEST OF LANG LANG G 01 4550 UNVERSAL CLASSICS GROLP
n 10 |4 LONDRADELAPARSAHLIARIRNG ROALOF THE KUERLAS

M ALMA MDOCAMA S00Y CLASSICAL THSSSSONY WASTERIORKS

17 MNIKKI YANOFSKY
IXK| DECCA 014138

0 VIR - 4  SPACESHIP 5] DIANA KRALL ) - SR EMANUEL AXYOY0 MATTZHAK PERLMAN
] ZAYRA BRANDO | SENNY BENASS! FEAT APL_DEAP & JEAN BAPTISTE LLTRA QUIET HIBHTS VERVE 012433V & MENDELSSOMN SONY CLASSICAL 52102 S0KY MASTERWORKS

g LATELY - 14 13 ROCKSTAR 101 PINK MARTINI n 4 4 ISABELLE FAUST
MACY GRAY CONCORD/CMG RIHANNA FEAT SLASH SAP/DEF JAMIDJUG SPLENDOA IN THE GRASS HEINZ 6* LS. BACH: SONATAS & PARTITAS HARMONA MUNDI 502050

63 MICHAEL BUBLE
| _MEETS WADEON SOUSE GARDEN | (JFEFPE 31 TSIWARER BRCS. )
3 HILARY KOLE
YOU ARE THERE JUSTIN TIME 8561
7 FRANCIS ALBERT SINATRA/ANTONIO CARLOS JOBIM
THE COMPLETE REPRISE RECORDMGS Atk 501474 VT 0006 CONGIFD

7 ONE (YOUR NAME) mm MISERY
SWEDISH HOUSE MAFIA FEAT PHARRELL ASTRALWERKS VRGN CAPTOL MARDON 5 ALM OCTONE INTERSCOPE
41 CALIFORNIA GURLS

- 4 g RIDIN'SOLO
KATY PERRY FEAT. SNOOP DOGG CAPITOL JASON DERULD BELUGA HEIGHTS/WARNER BROS.

41 4TH OF JULY (FIREWORKS) - 35 g JUSTAMAN
KELIS WILL L AMANTERSCOPE GEORGE HODODS FEAT. SNOOP DOGE DAUMAN

GOLDMUND
FAMOUS PLACES WESTERN VINYL DIGITAL EX/UNSEEN |
PETIBONVENICE BAROGUE ORCH.

e MWMMMWWMW
8 28 JENNY OAKS BAKER
THEN SINGS MY SOUL SHADW MOUNTAIN 5035541
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_SGIS30R SISTERS DOWNTOWN
, POP GOES THE WORLD
" _THE GOSSIP COLUMAIA
YOU LOST ME
CHAISTINA AGUILERA HEARMG
« BODY SHOTS

| _KACI BATTAGLIA FEAT. LUDKCRIS CURE
COULD YOU BELIEVE
ATB HAPITH
| TOLD YOU SO
SOLANGE MUSIC WOALD
ETERNITY

GURL JOH & DI IGOR BLASKA MOUVAKCE
, LOVE DEALER

'ESMFE DENTERS FEAT LISTIN TIMBERLAKE TENAAN ITERSCOPE

REBOUND

LRI MICHAELE MONITOR SOUSDLME

VERTIGO

GIULIETTA INTERSCOPE

F'Fl’k' 4l ROUND & ROUND

£l &

. ALL THE LOVERS
| _WOYLIE MINDGUE PARLOPHONE ASTRALWERKS TAPITOL
SAY | LOVE YOU
TARORAH 011
- HEAVEN

JOHN LEPAGE FEAT. DEBBY HOLIDAY & LF8 GROOYE

TOP DANCE/
ELECTRONIC ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

49 LADY GAGA "]
THE A MORESER ) ST AR CAEESYREE RSP TS

4 LADY GAGA
T AEMEH STREAMUNEKCME CHEERTREE NTESSEOPE (T14EX1°0

43 LA ROUX
Lk AORDX B LFE POLYDORCHERRYTREEINTERSCOPE (10380 164

g 30HI3
STRE GOLD PHOTO FINISH 52341

7 IN‘N H E LANTERSCOPE 01434 A

- 4 5 SOUNDTRACK
JERSEY SHORE MTVLNVERSAL REPUBLIC 0145561LMRG
n ANAMANAGUCHI

SCOTT PLEAN V. THE WORLD VOEIGME B DETAL

n 44 53 DAVID GUETTA |
OME LOVE GUM 85847 */ASTRALWERKS d
OWL CITY
“ L OCEAN EYES UNIVERSAL REPUBLIC D13141°/UMRG .
n 4 {5 LCD SOUNDSYSTEM

THIS IS HAPPENING DFAVIRGIN 0590. PITOL
n 12 g KYLIE MINOGUE
APHRODITE PARLOPHONE 42903°/ASTRALWERKS®

1! (CHK CHK CHK)
STRANGE WEATHER ISNT IT? WARP 10187+

n 4o o SCISSOR SISTERS
WIGHT WORK POLYDOR 70179 DOWNTOWN

DAVID GUETTA
FMAFY BIZA MIX 2010 GUM 1850 EX/ASTRALWERKS
CARAVAN PALACE
CARAVAM PALACE WRASSE 276

5 LMFAO
PRATY BOCK PRATY ROCKWLL LAMCHERRYTREE INTERSCOPE 01252464

1o RATATAT
LP4 XL 465+

431 DJ ENFERNO

. ULTRA DANCE A 2.

42 DEADMAUS
FOR LACK OF A BETTER NAME MALSTRAP 21

2 MATTHEW DEA
BLACK CITY GHOSTLY INTERNATIONAL 120*
18 CRYSTAL CASTLES
CRYTTAL CASTLES FCTONLAST GANGLESLNVERSAL WOTOWM 1 LT4AMRG
49 MIIKE SNOW
MIIKE SNOW DOWNTOWN 70085*
4y ROBYN
DO TALX L 1 JEF) ECWACHINA, CHERRY TREE TERSCOPE (14413164
49 THE CHEMICAL BROTHERS
FURTHER FREESTYLE DUS’ ALWERKS/VIRGIN

WINNY TROLA FEAT. JADENE VEDA CURVVE
HOT-N-FUN

- M.ER.D FEAT NELLY FURTADO STAR TRAK INTERS!
m 43 4 FLATFOOT

MARTIN CLANCY & THE WITNESS PROTECTION PROGRAMME 5 AFTHT
--wrm STROBELIGHT

5 _KIMSERLEY LOCKE OREAM MERGHANT 31
n 25 12 YOUR LOVE IS MY DRUG
KEMDSASE RCAAMG

|, THEFLOOD
N DRAMATICO

m 7 T 5 HEAT AKA HEAT OF THE MOMENT
STEVEN LEE & GABY DERSHIN FEAT ASIA PACHA

4 1a FIRE WITH FIRE ' 4 4 DOFORLOVE

- 4 g HOLD ON
| _AUSKD FEAT. AMBER FMAN MAD DECENT/DOWNTOWN

m 4 p SWOON
THE CHEMICAL BROTHERS FREESTYLE DUSTRSTRAUWERKS VRGN CAMTTL

mm CROSSFIRE
BRAN RS ISLANDIDIMG
BREATHE
n ®, 7 ERIC REDD CARRILLD
LEAVE IT ALL BEHIND
JASON WALKER JASON WALKER
CLUB CAN'T HANDLE ME
FLO RIDA FEAT. DAVID GUETTA PDE BOY ATLANTIC

WE NO SPEAK AMERICANO
TOLANOA BE COOL & DEUP SWEAT IT OUTIULTRA

DYNAITE
] TAID CRUZ MERCURY/IDJMG

10 THE RADIO

GET FAR FEAT. H-BODGIE NEXT PLATEAL
7 |LIKEIT
ENRILE GLESIAS FEAT PITBLLL UNVERSAL REPUBLCUMMVERSAL

STEREO LOVE
EDWARD MAYA & VIKA JIGULINA CAT/ULTRA
DJ GOT US FALLI
USHER FEAT. PITBULL LAFAC
DIRTY TALK
WYNTER GORDON 81 BEAT/ATLANTIC
RESTLESSNESS
BASTIEN LAVAL FEAT. LAYLA ROBRING
ONE (YOUR NAME)

SWEDRSH HOUSE MAFIA FERT PHARRELL ASTRAUNERNS ARG CARTCL

TEENAGE DREAM

KATY PERRY GAPITOL

COMMANDER

KELLY ROWLAND FEAT. DAVID GUETTA UNIVERSAL MOTOWN
COOLER THAN ME
MIKE P AMG
LOVE THE WAY YOU LIE
EMINEM FEAT RIHANNA WER SHATY AFTERMATHINTERSCOPE
I'M IN LOVE
ALEX GAUDING LLTRA
DANCING ON MY OWN
ROBYMN KOMICHIWA/CHERRYTREE INTERSCOPE

18 3 CLUB CANT HANDLE ME

FLO RIDA FEAT. DAVID GUETTA POE BOY ATLANTIC
HIGHER STATE
BAILEY FEAT. JODIE CONNOR NEXT PLATEAL
- 16 g HAPPINESS
I ALEXIS JORDAN STARROC ROC NATION COLUMEIA
21 5 FEELIT IN MY BONES

TIESTO FEAT, T SARA ULTRA

m 23 5 LETTING GO (DUTTY LOVE)
SEAM KINGSTON FEAT. NICKI MINAJ BELLIGA HENGHTS/ERIG

ﬂm JUST THE WAY YOU ARE
BRUNG MARS ELEKTRA/ATLANTIC
- s 2 SOMEWHERE
0J MOG FEAT. SARAH LYNN NERVDUS
- 13 15 BETTER THAN HER
it MATISSE JVE/ILG
m I'M IN THE HOUSE
STEVE ADKI FEATUTING

TAKE IT OFF
KESHA KEMDSABE ACARUG
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" CLASSIC
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TITLE IMPRINT & NUMBER / DISTRIGUTING LABEL

43 KENNY G
SUPER HITS S0MY MUSE (LISTOM MARKETING GROLP 46250

CHRIS BOTTI
% =]

15 5 MIKE PHILLIPS

45 BARBRA STREISAND
LOVE I5 THE ANSWER COLUMBIS 43354 50NY MUSC

|y FRANK SINATRA
o

Y AN ML LIVG AR = 5 2 I 34 SRR RS

1AVREPFISE DNGITAL EXWARNER BROS.

SIMATRA 1 FRANK SRIATRA ENT G644 CAMTTTL

KENNY G
HEART AND SOUL CONCORD 32048

2-' ESPERANZA SPALDING
" _CHAMBER MUSIC SOCIETY HEADS LP 31810 CONCORD

0 HERBIE HANCOCK

THE IMAGINE PROJECT HANCOCK 0001

19 TROMBONE SHORTY

BACKATOWN VERVE FORECAST D14194VG

5 BRIAN CULBERTSON

XN GRP 014460VG

g VARIOUS ARTISTS
LEE RITENOUR'S § STRING THEORY CONCORD 31911

5 JAZZMASTERS

JAZIMASTERS VI TRIPPIN W RHYTHM 41

3 GEORGE DUKE

DEJA VU BPMHEADS UP 32031/CONCORD
INCOGNITO
TRANSATLANTIC ALEM. SHANAGHIE 5163
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Enrigue Iglesias picks up his fourth Ko. 1 on ——
Tropical Airplay as “Cuando Me Enamora™
leaps 10-1 with Greatest Gainer honors (2.8
million listener impressions, up 76%,
according to Nielsen BDS). His last chart-
topper came as the featured artist on Wisin
& Yandel's 2009 hit, “Gracias A TI."
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Wisin & Yandel extend their lead for most
fop 10 titles (23) in the Latin Riythm
Alrplay chart’s five-year history as “Estoy
Enamorado® calapults 23-8 with Grealest
Gainer honors (up 79%). Daddy Yankee is
second on the list with 19 top 10s.
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BETWEEN THE BULLETS

ARJONA RETURNS TO TOP OF CHARTS

Grammy Award winner Ricardo Arjona returns to the top of the charts
with his latest set, “Poquita Ropa,” selling 9,000-plus copies in its first
week, according to Nielsen SoundScan. Despite lead single “Puente” still
only bubbling under the Latin Pop Airplay chart, “Poquita Ropa” is Ar-
jona’s third No. 1 on Top Latin Albums following 2000's “Galeria Caribe”
and 2008's “5to Piso.” On Latin Pop Albums, it's his fourth chart-topper,
including 2007's “Quien Dijo Ayer.”

—Rauly Ramirez
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TURNTABLE

Send submissions to: exec@billboard.com

PUBLISHING: EMI Music Publishing promotes Michele Sh-
petner to senior VP of global services for North American
operations. She was VP.

DISTRIBUTION: Universal Music Group Distribution pro-
motes Rob Hershenson to VP of marketing operations and
creative services. He was senior director.

TOURING: Podell Talent Agency promotes C.J. Strock to
VP. He was an agent.

MSG Entertainment names Phil Ernst senior VP of tour-
ing productions. He was senior VP/lead booker at Live Na-
tion in New York.

Palace Sports & Entertainment in Detroit—which over-
sees the Palace, DTE Energy Music Theatre and the
Meadow Brook Music Festival—names Kim Klein VP of
marketing. She was marketing director at Journal Regis-
ter in Pontiac, Mich.

DIGITAL: MySpace appoints Rosabel Tao senior VP of cor-
porate communications. She was the principal of a private
communications consulting practice.

LEGAL: Law firm Bone McAllester Norton taps attorney
Robert L. Baker to lead the firm's new entertainment law
group. He was a founding member of law firm Baker & Kelley.

FOR THE RECORD: In the Sept. 4 Executive Turntable, Michael
Knox's most recent post should've been listed as an inde-
pendent producer for such acts as Jason Aldean, Trace Ad-
kins, Montgomery Gentry and Hank Williams Jr. He recently
joined publisher peermusic as senior creative director.
—Edited by Mitchell Peters

WORKS

NEVER SHOUT NEVER PROMOTES

FLOWER POWER

Singer/songwriter Christofer Drew, who performs under the
name Never Shout Never, has taken a unique approach to pro-
moting gardening: Fans who buy his newest album, “Har-
mony,” will find a small sheet of paper embedded with
wildflower seeds and instructions on how to grow them.

“1 feel like kids these days don’t plant flowers or anything
like that,” the 19-year-old artist says. “Growing up, my mom
always got me into that. | remember the feeling of growing
something and having to take care of it. It makes you realize
that there's life other than us humans.”

To grow the seeds, fans are directed to soak the piece of
paper in a glass of water for one day, then plant the sheet under
a thin layer of soil and water daily until the seedlings begin to
emerge. The paper also plugs the website for the American
Community Gardening Assn. (communitygarden.org). A lim-
ited edition of “Harmony” included a small flowerpot.

Drew says his main goal with the seeds is to promote life
in general. “We're in a material world and sometimes we for-
get that we should be taking care of the Earth, because it's kind
of all we got,” he says.

Although his busy career doesn’t allow much time for gar-
dening at home, Drew notes that he's “trying to grow my own
weed sometime soon.”

“Harmony” (Loveway/Sire Records) debuts this week at
No. 14 on the Billboard 200 with 23,000 copies sold, accord-
ing to Nielsen SoundScan. —Mitchell Peters

LEADERSHIP MUSIC DALE FRANKLIN AWARD

The music community came together Aug. 29 in downtown Mashville
to celebrate pioneering artists Fred Foster, Kris Kristofferson and
Willie Melson receiving the seventh annual Leadership Music Dale
Franklin Award. Vince Gill hosted the ceremony for a packed

room of music industry executives, creators, friends and family,
PHOTOS: LAY WILLIAMS

ABOVE: Event producers and honorees pose for a photo after the
event. From left: Country Music Hall of Fame and Museum director
Kyle Young. Leadership Music executive director Karen Oertley, Kris
Kristofferson, Fred Foster, Willie Nelson, Leadership Music board
president and Flood, Bumstead, McCready & McCarthy partner
Jamie Cheek and BMI president/CEQ Del Bryant.

LEFT: Willie Nelson, Shawn Camp and the house band for the
evening led a rousing finale of “On the Road Again,” during which
they were joined by Kris Kristofferson, Lyle Lovett, Randy Travis,
Billy Swan, Charlie McCoy, Jamey Johnson and Vince Gill. Performing
onstage are (from left) Swan, Kristofferson and Lovett.

BELOW: “Listening to people say all of these nice things, | almost
gave myself a standing ovation,” Willle Nelson joked during his
acceptance speech. He's pictured here accepting his award from
longtime friend and colleague Brenda Lee.

EMI and Capitol Records celebrated
Perry’s new release, “Teenage Dream,” Aug. 24 at
New York's Ed Sullivan Theater, home of "Late Show With David
Letterman.” Perry was there for "Live on Letterman,” an exclusive online con-
cert of songs from her new album, which was streamed live from the venue. From left
are Capitol senior VP of promotion Dennis Reese: EMI Music Services & Label Services execu-
tive VP Dominic Pandiscia; EMI president Colin Finkelstein and executive VP of marketing and promo-
tion Greg Thompson; Perry; EMI COO Ron Werre, CFO Paul Kahn, senior VP of finance for Morth America
commercial operations David Miller, senior VP of new music finance Joe Gillen, senior VP of global digital market-
ing Bertrand Bodson; and Capitol Records VP of pop promotion and marketing Joe Ralney. 070 GABRIELLA PORTER

SEPTEMBER N1, 2010 www.billboard.biz 49



s BlackAtlas.com, a social network
. . that combines the features of a travel site
— with the power of social networking to provide s
YRB'S ART ISSUE travelers with an opportunity to share experiences ©n Aug, 30, Chayanne signed an exclusive worldwide co-publishing
unique to the African-American community, hosted an and copyright administration agreement with peermusic. The deal also
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ABOVE: Recording artists came out en masse to New intimate concert Aug, 30 at New York's Bowery Ballroom encom) hi ishil i

\ r passes his publishing companies {Lorisa, El Rincon and La Loma)
York's Lucky Strike Lanes Aug. 23 to celebrate YRB by John Legend and the Roots in celebration of their album, and the writers who are signed to them, including Carlos Celles, Jose
magazine's Art Issue designed by hip-hop artist/ "WAKE UPL" due Sept. 21 on Columbia, From left are American Javier Diaz and Paslo Tondo. Flanking Chayanne at the signing are
producer Swizz Beatz and artist/writer VaShtie Kola Airlines VP of New York Art Torno, Legend and BlackAtlas.com N Julio Bague, pearmusic creative director for the East Coast and Puerto
From left are Mary J. Blige, Estelle (who bowled a 3 editor-at-large Nelson George. pHoTo; DARI) CANTATORE/PICTUREGROUS ~ Rico (left), and Chayanne's manager, Patty Vega. r+o1o pessmusic
strike on her first turn while wearing purple leopard 2 J . 2 ) sic

pumps) and Beatz. rw CIROC/ WIREIMAGE

BELOW: Swizz Beatz and Va$htie Kola enjoy the party,
sponsored by CIROC Vodka,

.
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Rubyworks
act Rodrigo v
Gabriela welcomed
Zack de la Rocha of
Rage Against the
Machine for a special
appearance at the duo's
show at the Red Rocks
Amphitheatre on Aug. 20. De la
Rocha’s appearance was in sup-
port of the Sound Strike, which
represents a group of artists who
have taken a stand for civil and
human rights by joining the grow-
ing boycott of Arizona due to the
passage of the state's immigration
law. Pictured before taking the stage
are (from left) Redrigo, De la Rocha
and Gabriela. sHoTo: ATO RECORDS

SANTANA'S GUITAR HEAVEN
ABOVE: Sony Music chief creative officer Clive Davis and Carlos
Santana hosted a private VIP listening event Aug. 25 to unveil
Santana’s new album, "Guitar Heaven . . . The Greatest Guitar Classics
of All" due Sept. 21 on Arista Records. Pictured here are Santana and
Davis before the evening's festivities. pHoTOS: LESTER COHEN/WIREIMAGE

RIGHT: After the listening session, Carlos Santana gave a special
performance of his residency show in Las Vegas, "Supernatural
Santana: A Trip Through The Hits," where for one night he was
joined by guest vocalists India.Arle, Chris Daughtry and Gavin
Rossdale, all of whom are featured on his new album. From left are
Olivia Harrison, widow of George Harrison; Clive Davis; Santana; 4 i
Aire; Rossdale; Daughtry; RCA Music Group executive VP/GM Tom ﬁ b
Corson; and Santana’s manager, Michael Vrionis.
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Toni Braxton encourages you to learn the signs of autism at autismspeaks.org

A

ua Early diagnosis can make a lifetime of difference.

AUTISM SPEAKS
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September 15-16, 2010 « The Westin Michigan Ave * Chicago

CALLING ALL ARTISTS

Register today for a chance to be spotlighted in Billboard AND
have your music heard by the key influencers placing music in advertising, including:

. J
JOMATHAN AZU OLLY BARNES CHERYL BERMAN JESSICA BEUTLER GARY CALAMAR ANDRE] CHAHINE JOM COHEM BONNY DOLAN
EVP Business Founder & CEO Chairman, Writer Senior Sponsorship F'residmjt Creative Co-Ceo Executive Producer
Development & Marketing Go Mix Unbundied, LLC Coardinator Go Music ¥ it C: Artist Liaison
Superfly MAC Presents Comma
l- -
Vi
/ A ! ¢ - s
KEITH GARDE MONTE HENIGE TODD JACOBS STUMP MAHONEY JEREMY PETERS ERIC SHEINKOP BRYAN RAY TURCOTTE
President CEQ Agent Music & Audio Director of Creative & President Partrer/ Co-Founder & CEO
PAID, Inc. Romane Fragrances William Morris Producer Business Affairs Music Dealers, LLC Creative Director Mext Big Sound
Endeavor Draftfch Chicago Ghostly Songs BETA Patrol

And many other power players behind major brands such as:

AirTran Airlines + Audi - Bacardi - Burger King - Chevy - Coca-Cola - Converse - Coors - Corona - Crocs
Dr Pepper - General Motors Company - Hewlett-Packard - Kellogg’s + Kmart - Levi's - Nike + McDonald’s
Motorola - Porsche - Ray-Ban - Smirnoff - Tic Tacs - Victoria's Secret - AND MANY MORE

PLUS...

KEYNOTE: ZAC BROWN
OF THE ZAC BROWN BAND

Join this Grammy-winning frontman as he
discusses the band’s massive partnership
with RAM Truck Brand, their new album
“You Get What You Give," and more.

PANEL TOPICS INCLUDE:
+ BEYOND THE TV COMMERCIAL: How agencies and artists are striking new deals with brands

« MUSIC SUPERVISION 101: Top sups talk about how they find the perfect songs for ads

+ HIT THE ROAD, ACTIVATE YOUR BASE: How can artists get corporate dollars to help
them hit the road & the benefits for brands to be a part of a tour

+ HELP ME MASTER: Lawyers and publishers talk about the nuts and bolts of placing tracks
« IT'S THE MOTHERLOVIN’ REMIX: How new trends in technology are shaping ad campaigns
« CASE STUDIES: Bud Light Lime & Kid Sister, Mountain Dew's Green Label Sound and MORE

Register Today & Save! MusicAndAdvertisingFall.com

Registration: Lisa Kastner 646.654.4643 « LKastner@Billboard.com + For Custom Sponsorships: Kim Griffiths 646.654.4718 » Kim Griffiths@Billboard.com
Hotel: The Westin Michigan Avenue 312.943.7200
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