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Well, you get the idea. 
Best original story wins $2,500. 
First Entertainment Credit Union already serves over 60,000 industry 

pros, but we want everyone in the biz to join. That's why we've cooked up 

this storywriting contest. We've got $2,500 and 3 iPads to award to the 

best original stories, fact or fiction, that somehow involve or include the 

credit union. To enter the contest, simply join the credit union, write a killer 

short story, and then go to www.firstentertainmentwriteoff.com to 

upload it for consideration. While you are there, you can check out your 

competition, read up on our judges, drool over the prizes, collaborate 

with the other aspiring writers and more - it's a full-blown social network 

set up just for this contest. Learn more about the industry's leading 

financial institution at www.firstent.org. 
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.COM EXCLUSIVES 
Take a look atthefinalists in 
our "Show Us Your Gaga" 
photo contest, check out 
the fashion evolution of 
Kanye West, and watch our 
exclusive dance tutorial by 
Cali Swag District on how 
to do the Dougie. Visit 
billboard.com today. 

5 
MOBILE 
ENTERTAINMENT LIVE 
Music is behind some of 
the most popular apps 
used on today's smart 
phones. But which are the 
best? Find out Oct. 5 at the 
Music App Summit. More 
at mobileentertainment 
livefall.com. 

MUSIC & FILM & TV MUSIC 
ADVERTISING At this conference, set for 
Billboard and Adweek take Oct. 27-28 in Los Angeles, 
the Music & Advertising attendees can submit a 
Conference to Chicago demo to a panel of film/TV 
Sept. 15-16, featuring a music supervisors and see 
keynote with Zac Brown of how they react to the 
the Zac Brown Band. For submission live from the 
more details, go to music stage. More at filmandt v 
andadverti singfall.com. musicconfcrence.com. 

AUGUST 28, 2010 I www.billboard.biz I 3 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.com

Billlloard. AHO ADIIEEI 

• =· •• ,•e 2 .. : . - .•• ,:.. =· • . . * :·· -:,C .,,. 
t• .. ~t(" 

September 15-16, 2010 • The Westin Michigan Ave • Chicago 

CALLING ALL ARTISTS 
Register today for a chance to be spotlighted by Billboard AND 

have your music heard by the key influencers placing music in advertising, including: 

JONATHAN AZU OLLY BARNES 
EVP. Business Founder & CEO 

Development & Marketing Go Mix 
Supcrfly 

KEITH GARDE MONTE HENIGE 
President CEO 
PAID. Inc. Romane Fragrances 

IJ 
CHERYL BERMAN 
Chairman/Writer 
Unbundled, LLC 

TODD JACOBS 
Agent 

William Morris 
Endeavor 
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Senior Sponsorship 

COOfdinator 
MAC Presents 
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Music & Audio 

Producer 
Draftfcb Chicago 
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President 
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Director of Creative & 
Business Affairs 
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ERIC SHEINKOP BRYAN RAY TURCOTTE ALEX WHITE 
Ptesident Partne</ Co-Founder & CEO 

Music Dealers, U.C Creative Director Next Big Sound 
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Dr Pepper • General Motors Company • Hewlett-Packard • Kellogg's • Kmart • Levi's • Nike • McDonald's 

Motorola • Porsche • Ray-Ban • Smirnoff • nc Tacs • Victoria's Secret • AND MANY MORE 

PLUS ... 
KEYNOTE: ZAC BROWN 
OF THE ZAC BROWN BAND 
Join this Grammy-w inning frontman as he 
discusses the band's massive partnership w ith 
RAM Tn1ck Brand, their new album "You Get 
W hat You Give," and more. 

SPEAKERS: 

UMUT OZAYDINLI 
Chief of Possibilit ies 

Deviant Ventures 

SOL GUY 
Manager 
K'Naan 

ANATOMY OF A DEAL: 
How K'Naan's "Waving Flag" 
Became The World Cup 
Theme For Coke 

Register Today & Save! MusicAndAdvertisingFall.com 
Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 • For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 

Hotel: The Westin Michigan Avenue 312.943.7200 
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>>>JAZZ 
SINGER 
ABBEY 
LINCOLN DIES 
Jazz singer Abbey 
Lincoln, whose six• 
decade career 
included acting, 
composing and 
participating in the 
civil rights 
movement, died 
Aug. 14 in New York 
at the age of 80. The 
Chicago-born 
Lincoln began her 
singing career in the 
mid·'SOs with 
"Abbey Lincoln's 
Affair ... A Story of 
a Girl in Love" and 
performed until 
shortly before her 
death. She also 
appeared in several 
films, including "For 
Love of Ivy" 
opposite Sidney 
Poitier in 1968, 
where she earned a 
Golden Globe 
nomination, and 
"The Girl Can't Help 
It," a 1956 Jayne 
Mansfield vehicle 
about rock'n'roll in 
which Lincoln sang. 
During the '60s, she 
was married to jazz 
musician Max Roach 
and became a 
strong advocate 
during the era's civil 
rights campaigns. 
They divorced in 
1970. Lincoln 
recorded more than 
20 albums, including 
"Abbey Sings 
Abbey," which was 
released in 2007 
and featured her 
own compositions. 

>>>KINGS OF 
LEON REJECT 
'GLEE' 
REQUEST 
Although superstars 
from Paul McCartney 
to Madonna are 
clamoring to get 
their music on 
"Glee," one act is 
refusing to license its 
music to the TV 
show. Kings of Leon 
frontman Caleb 
Followill told U.K. 
music magazine NME 
that he rejected the 
show's request to use 
his music, adding 
that he's never 
watched the series, 
although "apparently 
everybody loves it." 
Followill also said 
the band turned 
down "Ugly Betty." 

HARD TO EARN 
EMI boosts sales but 

debt challenges persist 

WEARING TWO HATS 
Crossover's Joe Bonilla 
on new opportunities 
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promoters 20th season 

Requiring FM Tuners In Mobile Phones Emerges As Key 
Element Of Possible Performance Royalty Settlement 

The recording indus try's 
decades-long battle to get U.S. 
radio stations to pay perform
ance royalties could come down 
to a surprising question: Can 
you pick up an FM radio signal 
on your new mobile phone? 

As the National Assn. o f 
Broadcasters (NAB) and record
ing industry trade group mu
sic First try to hammer out a 
settlement on performance 
royalties, requiring FM tuner 
chips on mobile handsets has 
emerged as a key element of 
their talks. 

"Nothing is locked down just 
yet. but we're on the precipice of 
a historic breakthrough," RIAA 
chairman/CEO Mitch Bainwol 
said in a statement. "'If we can get 
it across the finish line, two im
portant sec tors- music and 
radio-will be marching into the 
future as partners, to the benefit 
of fans, artists and musicians." 

Last fall, the U.S. House and 
Senate judiciary committees 
passed the Performance Rights 
Act, which would require U.S. 
terrestrial radio stations to pay 
labels and artists performance 
royal ties for the first time, set
ting specific fees for stations 
generating upto $1.25 million 
in annual revenue and stipu
lating that larger stations ac
cept a rate set by the Copyright 
Royalty Board (CRB). 

While the judiciary commit
tees' backing of the legislation 
represented a big win for the 
recording industry, the bill still 
hasn't made it to a full floor vote 
in either chamber of Congress. 
Meanwhile, the NAB and music
First have faced bipartisan pres
sure to settle their differences. 

The ensuing settlemenl talks 
have zeroed in on two key pro
visions: Radio s tations would 
pay perf om,ance royal ties equal 
to up to 1 % of their annual net 
revenue- or about S100 mil• 
lion for the industry- on the 
condition that the NAB and mu
sicFirst successfully lobby for 
the passage oflegislation requir
ing the inclusion of FM tuner 
chips in all mobile phones sold 
in the United States. 

The NAB has presented these 
and other proposed settlement 
terms to its board and has be
gun circulat ing them to its 
member companies to gauge 
support for a possible deal. 
"'We're engaging our member
shipin a dialogue, seeking hon
est feedback on whether they 
think a compromise is worth 
pursuing," NAB executive VP 
Dennis Wharton says. 

Such a deal could pave the 
way for labels and artists to fi. 
nally be financially com pen sated 
for use of their sound record
ings by U.S. terrestrial radio sta
tions, which have long paid 
music publishers royalties for 
use of their com positions. It 
could also unlock what music
first spokesman Martin Ma
chowsky est imates could be 
about $70 million-$100 million 
in annual performance royalty 
payme nts from overseas sta
tions. Terrestrial broadcasters 
in other industrialized countries 
pay performance royalties but 
U.S. artists don't receive any be
cause of the lack of reciprocity. 

Under the proposed settle
ment provisions, radio stations 
genera ting annual revenue of 
less than Sl.25 million would 

pay about the same as they would 
have under the Performance 
Rights Act. But larger stations 
would gain the financial cer
tainty of having their perform• 
ance royalty payments capped at 
1%. Moreover, the 1%capwould 
remove the CRB from rate-mak
ing authority over terres trial 
radio performance rights. 

The NAB has wanted a con
gressional mandate requiring 
FM tuners in mobile phones 
long before it became a negoti
ation point in the performance 
right debate. In 2008, it pub
lished a report detdiling the po
tential benefits of such a move, 
touting the pu bhc safety benefits. 
Last September, 60 U.S. House 
representatives from both sides 
of the aisle sent FCC chairman 
Julius Genachowski and Secre
taryofHomeland Security Janet 
Napolitano a letter advocating 
that FM radio capability be added 
to all mobile phones sold in the 
United States, citing safety and 
emergency warning concerns. 

FM tuners in mobile phones 
would also extend stations' 
reach at no added costto broad• 
casters, which have found on
line streaming simulcasts to be 
a costly means of reaching 
new Ii steners, says Em mis 
Communications chairman/ 
CEO Jeffrey Smulyan, a lead• 
ing advocate of requiri ng FM 
tuners in mobile phones. 

The wire less industry has 
opposed using FM tuners as an 
emergency alert solution, in
stead championing the use of a 
text-message alert delivery 
system. And the Consumer 
Electronics Assn., which repre
sents handset makers, has con-

E 
INSTANT 'VINTAGE' 
U.K. satellite channel 

targets older music fans 

AFTER THE FLOOD 
Gaylord exec on Grand 

Ole Opry reopening 

0 
demned the proposed terms of 
the NAB-music First settlement, 
saying tha t an FM tuner ch ip 
would hurt battery life and add 
weight to mobile phones. 

Senate Judiciary chairman 
Patrick Leahy, D-Vt., declined 
to comment on whether he 
would support a b ill requiring 
FM tuner chips in mobile 
phones as part of a perform
ance royalty settlement. House 
Judiciary Committee chair
man John Conyers, D-Mich., 
couldn't be immed iate ly 

reached for comment. 
Smulyan, who supports reach• 

inga settlementwith music First, 
says he expects radio companies 
and labels to gamer the backing 
they would need on Capitol Hill 
to pass such legislation . 

"The more people under
stand the [FM] chip issue from 
a public safety standpoint," he 
says, "the more they fall in love 
with it." 

Additional reporting by Ed 
Christma11. 

b•,z MOBILE: For 24/7 news and analysis on your cell phone 
• or mobile device, go to: mobile.billboard.biz. 
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>>>APPLE PULLS 
GROOVESHARK 
APP FROM STORE 
U.S. online music 
service Grooveshark 
had its iPhone app 
pulled from Apple's 
App Store, following a 
complaint from the U.K. 
office of Universal 
Music Group. The 
announcement was 
made on Grooveshark's 
official blog. Universal 
declined to comment 
when contacted by 
Billboard. UMG filed a 
copyright infringement 
lawsuit against Groove
shark in January that's 
still pending. It' s 
believed that UMG's 
complaint relates to the 
outstanding lawsuit. 

>>>VEVO'S 
IPHONEAPP 
LAUNCHES 
Vevo's long-awaited 
iPhone app is now live at 
the App Store, following 
Apple' s approval. The 
app is free, and all 
content available on 
Vevo can be accessed 
through the app. Users 
can stream any video in 
the Vevo catalog, create 
playlists and view 
premieres, charts and 
original programming. 
In conjunction with the 
launch, Vevo also 
unveiled a new, original 
question-and-answer 
series with artists called 
"Ask:Reply!" 

>>>FACEBOOK 
UNVEILS PLACES 
SERVICE 
Facebook unveiled 
plans Aug. 18 to let users 
share their location data 
with other friends, Four
square-style, through a 
new feature called 
Facebook Places. The 
service allows users to 
"check in" at various 
venues, find where their 
Facebook friends 
currently are and 
discover new places 
through recommendations. 
The new feature also 
lets users "Like" their 
friends' locations and 
comments. The service 
works in conjunction 
with a new version of 
the social network's 
iPhoneapp. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, James 
Hibberd, Glenn Peoples, 
Richard Smirke and 
Reuters. 
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Tomorrow 
Never Knows 
EMI Narrows Losses In 
Fiscal 2010, But Debt 
Woes Loom 

While EM I Group can point to solid ev• 
idence that it's making continued oper
ational improvement, it still has a couple 
of time bombs ticking undernea th it. 

The major-label group sa id Aug. 11. 
that it posted a net loss of f5l2 million 
($771.5 million) in the fiscal year ended 
March 31, narrowing sharply from the 
£1.6 billion (S2.4 billion) net loss it 
recorded in the prior year. IfEMI hadn't 
taken a£602 million ($907 million) non· 
cash impairment charge to write down 
goodwill and the valua tion of its re
corded music and music publishing 
copyrights, the company would have 
produced a £90 million ($60 million) 
net profit in fiscal 2010. 

Earnings before interest, taxes, de pre• 
ciation and amortization (EBITDA) dur
ing the fiscal year ended March 31 totaled 
£334million ($503 million), improving 
from £293 million ($441.5 million) in 
the prior year, £164 million ($164 mil
lion) in fiscal 2008 and £68 m illion 
(S102.5 m illion) in fiscal 2007. 

Meanwhile, revenue totaled £1.7 bil
lion ($2.5 billion), up5.2%from£1.6 bi!-

lion ($2.4 billion) in the ptior year, helped 
by EM l 's reissue last September of the 
Beatles' catalog. as welJ as strong sales of 
other releases by Robbie Williams, Lady 
AntebelJum and Norah Jones. 

"We moved the top line a little bit, which 
is good in the current environment," EMI 
Group CEO Roger Faxon says. "Even bet
ter, we moved the bottom Ii ne quite a lot 
and operating cash Aow (£250 million 
($376.7 million)] is getting to where it 
ought to be, around 75% ofEBITDA. 
Those are all pretty good things." 

Despite the continued improvements 
in EBITDA, EM! continues to fall short 
of meeting a financial covenant that re
quires i t to meet an undisclosed ratio of 
net debt to EBITDAon its two Citigroup 
loans, due in 2015, which total £2.7 bil
lion ($4. l billion). 

Since British private equity firm Terra 
Firma acquired EM! in 2007, investors 
have injected £211 million (S318 mil
lion) to cure previous covenant violations. 
(EM I declines to comment on press re
ports thatCitigroupand Terra Firma will 
hold talks to settle the latter's 2009 law
suit against the lender claiming that it 
provided misleading in formation during 
the EM I auction.) 

In its most recent equity injection, 

Terra Firma, which held £9 million 
($13.6 million) for equity cures, raised 
£105 million ($158.2 million) from its 
investors in the spring, of which £87.5 
million ($131.8 million) was used to cure 
the March 3 l covenant shortfall. The re• 
maining£26.9 million ($40.S million) 
will be used to cure projected shortfalls 
th rough Dec. 31. Terra Firma also says 
it will need an undetermined equity cure 
for the March 31, 2011, fiscal quarter. 

In another matter that may require a 
furth er equity injection, Terra Firrna's 
projection for EM I Group's pension-fund 
shortfall widened to an estimated range 
of [115 million-£217 million ($173.3 miJ. 
l ion-$327 million) from i ts prior esti· 
mated range of £10 mill ion-£200 mill ion 
($15 million-S301.4 million.) An inde
pendent ombudsman will determine the 
amount and timetable for payments. 

Due to the uncertainty of whether in
vestors will provide the funds needed 
for future equi ty cures-and because 
EMI Group's curre nt liabilities exceed 
curren t assets by £3.3 billion ($4.9 bil
lion)- KPMG, the company's auditor, 

says these conditions "may cast signif
icant doubt on [EM l's] abil ity to con
tinue as a going concern." 

I n a statement included in EM T 
Group's annual financial report, the com• 
pany's board of directors emphasized that 
it expects EM I to weather its challenges. 

"Due to the sound operating perform
ance of the business," the statement 
read, "the directors believe that it would 
be in the interestsofth egroup's lenders 
to maintain the group's business as a 
going concern and to minimize any dis
ruption to its ongoing operations if the 
covenant were breached." 

Faxon adds that Terra Firma share• 
holders have al ready demonstrated their 
confidence in EM! with their most re• 
cent equity injection. 

"It's not logical to think thattheywottld 
put that money in if they didn't think their 
investment would continue to yield value 
for them going forward," he says. • For 
us to come th rough, we have to perform 
effectively so that it makes the sharehold
ers confident in corning forward with an· 
other cure in the next year." 

BILLBOARD growing developer program, BILLBOARD TOURING 
ANNOUNCES a role she previously held at CONFERENCE 
KEYNOTES FOR MUSIC both Apple and Palm. TACKLES MULTIRIGHTS 

360 DEGREES OF BILLBOARD APP SUMMIT The morning's third keynote DEALS 

ZAC BROWN TO KEYNOTE 
MUSIC & ADVERTISING 
CONFERENCE IN CHICAGO 
Zac Brown has been confirmed as a keynote speaker for the 
Billboard/Adweek Music & Advertising Conference set for Sept. 
15-16 in Chicago. The conference, pre
sented in association with Music Deal
ers at the Westin Michigan Avenue 
Chicago, will include a case study fea· 
turing Chicago rapper Kid Sister. 

A week ahead of the Sept. 21 release 
of the Zac Brown Band's new album, 
"You Get What You Give" (Atlantic), 
Brown will appear at theconferencewith 
h is manager, Bernard Cahill, to talk 
about the band's creative process and 
i ts partnership with the Dodge RAM 
truck brand. The group won the 
Grammy Award for best new artist in 
January and its 2008album, "The Foun
dation" (Atlantic), has sold 2.2 million 
copies in the United States, according 
to Nielsen SoundScan. 

Kid Sister, whose music is featured in a series of Bud Light Lime 
ads, will appear with DOB senior producer of music and integra• 
tion Gabe McDonough and Down town Music Publishing VP of ere• 
alive services Jedd Katrancha to discuss how her music fits tl1e brand. 

For more information about the conference and to register, go to 
musicandadvertisingfall.com. 
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Four leading e xecutives in 
digital entertainment will be 
morning keynote speakers at 
Billboard's Mobile Entertain-
ment Live: The Music App 
Summit, presented by Logic 
Wireless Oct. 5 at the Moscone 
Center in San Francisco. 

Kicking off the morning pro-
gram will be Janus Friis, who 
co-founded Kazaa, Skype, 
Joost and Rdio, which Billboard 
recent ly named the music 
startup of the year (Billboard, 
Aug, 21). In a rare public ap-
pearance, Friis will discuss his 
philosophy on technology In-
novation, startup investment 
and the delicate balance re-
quired between developers 
and content providers. 

Next up will be Christy Wy-
att, VP of software applica-
trans and ecosystem for Mo-
torola Mobile Devices, who will 
talk about how Motorola has 
turned around its struggling 
handset business by making 
phones for Google's Android 
mobile operat ing system. Wy-
att is in charge of Motorola's 

speaker will be Matt Murphy, Top artist managers, agents 
partner at venture capital firm and label executives will dis-
Kleiner Perkins Caufield & cuss the pros and cons of 
Byers, where he oversees the multirights deals during a 
$200 million iFund. The fund panel at Bi ll board's Touring 
invests in such up-and-coming Conference & Awards, which 
mobi le apps as the Shazam will be held Nov. 3-4 at t he 
music ID service. Murphy, who Sheraton New York. 
has been involved in mobile The panel will feature 5Bam 
app development since Apple president Cory Brennan; 
launched Its App Store In Agency Group VP Ken Fer-
2008, wil l explain how the maglich; Vector Management 
market has evolved in the past partner Ken Levitan; In De 
two years and where the smart Goot Ma nagement founder 
money is headed. Bill McGathy; Complete Con-

The final moming keynote will trol Management co-owner 
be Ge Wang, co-founder and Josh Neuman; Roadrun ner 
creative visionary behind music Records VP of touring, mar-
app pioneer Smule, developer keting and artist development 
of such hit apps as "I Am T-Pain" Harlan Frey; and Warner Music 
and "Glee." Wang will take at- Group/WEA senior VP of mer-
tendees behind the scenes of chandising Matt Young. The 
how a b lockbuster app Is con- panel will be moderated by El-
celved, developed and sold. llot Groffman, a partner at the 

The Music App Summit is an Carroll, Guido & Groffman law 
official preconference of the firm in New York. 
CTIA Wireless Enterprise & Ap- For registration information 
plications show. For more in- and details about other pan-
formation and to registe r for els at the Touring Conference 
the summit, go to mobile & Awards, go to b illboard 
entertainmentlivefall.com. touringconference .com . ... 
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Border 
Crossing 
ZZK Records Brings 'Digital 
Cumbia' Out Of Argentina 

A rew weeks ago, the usually h ipster-heavy Brooklyn 
Bowl was bus~ingwith a more diverse crowd than usual. 
There were still plenty of the cool kids, to be sure, but the 
audience also included older world music fans, Latin
American immigrants, Argentine expats and South 
American students. 

age to b reak outside the region. 
"The music we put out speaks 
to other artists and DJs," Dull 

says. "The mash-up of sounds 
and ideas we create is a very con

temporary, modem sound. We can connect to DJs 
who make other types of music because there are 
so many elements in what we do." 

The label's growth is impressive, given that it 
was founded in 2008. ZZK started making in
roads in the Uni ted States early; Dull says he met 
with the head of South by Southwest in 2007 and 
took six artists up to Texas the following year. 

This motley crew had come to see a showcase 
by ZZK (pronounced "Zizek") Records, a label 
born out of a club night based in Buenos Aires. 
The label signs only Buenos Aires-based acts, 
including Fauna, Douster, Chancha Via Cir• 
cuito, El Remolon, Frikstailers, King Coya 
and Tremor. Its website lists 18 releases, 13 
mixtapes and several official remixes. 

The 
Indies 

From there, the label struck a deal with an agen t, 
and since then, it has taken artists out on 
eight international tours. In the past, ZZK 
has released albums through distr ibut ion 
deals with Crosstalk Chicago and Nacion al, 
and Dull says i t's releasing music digitally 
th rough Seed and is looking for distribu
tion par tners. 

The Brooklyn show was part of a recently 
wrapped two-week tour, which featmed IO of the 
label's artists and was centered on a performance at the month
long Biennial of the Americas festival in Denver. "We accom
plished building our sound, label and artists in North America 
and inevitably the world," co-founder Grant Dull says. "Peo
ple are catching on and it feels like a sol id b uild, not some
thing that fades away.· 

While ZZK works with both DJs and bands, the label 
is built upon a staple sound, a hybrid that Dull describes 
as "digital cumbia." The fusion between new and old 
sounds has helped the label achieve a global reach- not 
an easy foa t, espec ia lly because few Arge nt ine acts man-

BILLBOARD.BIZ POLL 
Which factor is most responsible for the 
disappointing summer touring season? 

29% The economy 

4 S % High ticket pr,oe, 

6%~,k~t 
saturatlon~too many 

tour9 on the road 

2% Other 

10% Lackluster tours 

8% Lack o f marketing 

support from labels, 

promoters or sponsors 

The label is also in the process of launch
ing ZZKTV, collecting pledges through fund
raisingwebsite Kicksta rter. ZZK's $5,000goal 
was met (and exceeded by $413) July 20; the 

first episode ofZZK TV went live July 28. 
Dull says ZZK hasn't forgotten its roots, and the parties 

continue in Buenos Aries. "A typical Sahirday party brings 
in between 600and 1,000 pcople,"hesays. "Those parties are 
a place for our DJs to try out new ideas and work with new 
artists. We use the stage as a lab, and if we get something that 
works, we take i t on the road." 

ZZKhas also been aided by a numberofhigh-pro6Je media 
supporters, including tastemaking outlets like Latin culture 
site Remezcla and the Fader magazine. 

"We first mentioned them in our August 2008 issue," the 
Fader executive editor Julianne Escobedo Shepherd says. 
"They were melding traditional styles with digital technology, 
and there is an increasingly strong community of DJs who 
are interested in creating hybrids. I remember seeing them 
in Denmark and people being into it, and thinking it was a 
great convergence of global music." 

Shepherd thinks part of the label's success can be attrib
uted to the fact that artists are willing to travel and play other 
markets. "A lot of other big cumbia acts never leave Buenos 
Aires," she says. "And the fact that Grant is from the States 
helps too, because he is able to navigate the system over here." 

Another ea rly adopter and longt ime champion ofZZK is 
Remezcla, a Latino cul h ire and event guide that is also a 
media sponsor of the tour. 'The guys from ZZK are stand
outs," CEO Andrew Herrera says. "No one else in their 
scene is as organized as they are, and even though they are 
based in BA, they are connected with DJs and artists in cities 
around the world." 
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Website De Barrio 
How DaddyYankee.Com Monetizes Fan Interaction 

ln late July, Daddy Yankee's 
official website DaddyYan
kee.com posted the video for 
h is new single, "El Mejor de 
Todos los Tiempos." Wi thin 
a couple of hours, it had 
25,000 views. 

"Everything he posts, the re
sponse is immediate," says 
Brenda Rodriguez, owner of 
BMR Public Relations in 
Puerto Rico and head of Yan
kee's on line operations. "And 

we post new material every sin
gle day, or at the mos t, every 
other day." 

Yankee- whose real name 
is Raymond Ayala- i s an 
avid Internet and social net• 
work user with a massive on
line following . Yankee's 
official Facebook page has 
nearly 2.3 million likes and 
his Twitter feed has about 
578,000 followers. 

Of course. Yankee is hardly 

Joe Bonilla worked for years as a journalist and then publicist 
for the likes of Ricky Martin and Gloria and Emilio Estefan, be
fore launching the Crossover Agency in Miami in 1999. The PR 
and management company's clients include recording artists, 
actors, TV personalities and consumer brands. 

the only Latin artist to reach 
large numbersoffans through 
social media. Juanes has l 
million lwitter followers, Luis 
Fons! has 1.4 million Face
book likes, and Shakira, with 
h er massive, worldwide pop 
fan base, has6.8 mill ion Face
book likes and 2.5 m illion 
Twitter followers. 

Still, Dadd y Yankee pro
vides an interesting example 
of a Latin artist's approach to 

Big boss site: DaddyYankee.com 
home page; inset: VIP card. 

interacting with
and monetizing
his large fan base. 
While the reggae-

ton star has embraced social 
media. h is on line presence re
mains primarily rooted in his 
rigorously maintained web
site, whjch is presented in both 
English and Spanish and fea
tures a steady stream of news 
and exclusive videos and pho

which launched last year, sells 
a wide array of products, 
inclu ding $15 T-shirts , $28 
hoodies, $12 tank tops, a $12 
umbrella, $4lip balm and $10 
mouse pads. 

Coming soon is a "VI P" 
card that fans will be able to 
purchase to get special access 
to shows; an autographe d, 
personalized photo; and other 
goodies still in development. 

Also i n the tos to keep fans 
coming back. 

"Because of 
the direct con 
nection I have 
with the fans," 
Yankee says, 
"the immediate 
reaction, the 
s trengt h tha t 

Latin 
Notas 

works is a series 
of live concer t 
webcasts. 

s ongs acqu ire 

LEILA 
COBO 

when you have a wide web of 
fans-it's incredible." 

The main th rust of the 
page is direct communication 
with Yankee's fans. He regu
larly holds impromptu live 
chats and sets asid e time 
every few weeks to respond 
to fan questions and to tape 
personalized greetings. 

While Yankee declin es to 
s hare specific sales data, he 
says the site has also been a 
major revenue generator. The 
site's merchandise store, 

Yankee has 
always main
tained con trol 
over h is busi
ness affairs and 
owns aJl of h is 
masters , even 

though he's dis tributed by 
Sony. His website gives h im 
the freedom to do a lot on h is 
own, includin g pos ting 
streams of new songs before 
they're released to retail. 

"Of course, I'm always 
looking for the right part
ner," he says. "But these are 
things one can do independ
ently. Our new street is the 
Internet." 

b 
For 24/ 7 Latin news 

. iz and analys,is, see 
blllboard,blz/latln. 

It's being able to land a cam
paign with AT&T or Caress or 
get a soap theme. And artists 
need to know they have some
body trustworthy by their side. 

Bonilla is known for developing nontraditional opportunities 
for clients-from forging sponsorship deals to landing parts for 
his clients in movies and TV shows. His clients include Diego Tor
res, Telemundo host Maria Celeste Arraras and Enrique Iglesias. If you help secure a busl• sion with Westwood. J'mkind 

ness dea l fo r a cllent ofa m iddleman, a link, re-

Who does the hiring nowa
days: artists or labels? 
Both. Artists have influence. 
They're increasingly aware 
that they have to reinforce their 
team by investing. And labels 
realize they have to reinvent 
their formula and try to glob
alize everything through the 
lnternct and mobile. Clearly, 
there are fewer print media 
outlets. But in my particular 
case, l feel I'm an essential part 
of every project I go into. 

A major star like Enrique 
Iglesias would seem to sell 
himself. What's the chal• 
lenge in handling publicity 
for him? 
The challenge is to plan a co
herent agenda and maintain a 
healthy lifestyle. Whe n you 
have to be in five, six countries 
in a single week, you have to 
behave well and eat well. My 

jurisdiction is the Latin world 
but l work in tandem with 
mainstream agencies. We cen
tralize everyth ing. We have 
stock interviews that Enrique 
updates every month and this 
helps us tremendously with 
weekly and monthly maga
zines. because there is no way 
Enrique can be on the phone 
doing interviews all the time. 
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who's al so hi red you to 
handle publicity, how do 
you get paid? 
Whether I've been h ired to 
work the a rtist or not, I get a 
percentage as an agency. I got 
[Westwood Entertainment 
managemen t cl ient] Jaime 
Cami! an audition for the film 
"Megamind." And he got the 
part, so I share the commis-

gardless of whether they're 
my artists or not. 

I've worked in all aspects of 
the business and I've had the 
opportunity to learn what it 
takes to tailor a can1paign for 
a client. It's not just about a 
magazine cover or a red carpet. 

What new projects do you 
have In the works? 
I will executive-produce a TV 
series in Mexico. This has long 
been one of my goals. I think 
people will be surprised. 

- Leila Cobo 

EN ESPAIIIOL: All the great Latin music coverage 
.com you've come to expect !tom BIiiboard-in Spanish. 

Go to billboardenespanol.com. 

EN 
131~1:VI: 
NEW PINA RECORDS 
OFFICE OPENS 
Puerto Rican label Pina Rec· 
ords, known for urban acts 
Tony Dize, Plan Band R.K.M. 
& Ken-Y, has opened an of
fice in Caracas, Venezuela. 
The office, headed by Cris
tina Ramos, will focus on art· 
ist management and book
ing, as well as media outreach. 
The office was opened to 
allow for negotiating di· 
rectly with concert promot· 
ers and privat e event pro· 
ducers, according to a label 

announcement. 

NORSAN TO RELEASE 
SMART-PHONE APPS 
Spanish-language news
paper and rad io company 
Norsan Multimedia Is plan
ning to rel ease a series of 
smart-phone apps centered 
on each of the Charlotte, 
N.C.-based company's radio 
formats , which Include 
regional Mexican, pop/trop
lca I, Chri stian and news/ 
talk. Norsan CEO Norberto 
Sanchez expects the apps 

to arrive in about a month 
for each ot his company's La 
Raza-branded stations, as 
well as genre-focused apps 
streaming corridos, tierra 
ca liente, norteiio and other 
subgenres. 

DON OMAR, CALLE 13, 
JUANES AMONG FALL 
RELEASES 
The fal l release schedule 
features albums by some of 
Lati n music's top seller s. 
They include Don Omar's 
"Meet the Orphans" (Or
tanato Music Group, Oct. 5), 

Marco Antonio Solis' "En 
Total Plenitud" (Fonovisa, 
Oct. 12) and a new Calle 13 
a lbum (Sony, Oct. 19). An 
Alejandro Fernandez acous
tic set and Christian Castro's 
Jose Jose tribute album 
" Viva El Principe" are due 
on Universal in November, 
Also in the pipeline is a new 
studio set from Juanes (Uni
versal, Dec. 7). Mexican rock 
act Mana is recording an 
album in Miami, but a re· 
lease date hasn' t yet been 
announced. 

Reporting by Ayala Ben

Yehuda and Leila Cobo. 
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SPECIAL rEAlUI! 

Celebrating their 40 years of success 
in the music world, and the release 

of their 13th studio album, 

"World Gone Crazy!" 
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Don't miss your chance to honor one of 
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GROSS/ ARTIST(S) 
TICKET PRICE(S} Venue, O31:e 

Attendance 
caoaoty Promotet 

$8,606,259 
S>.875/$126.50/ 
S"650/S3650 

$6,976,612 
{J.7486.U2Cra!iiri) 
Sl743.75/$:16.74 

$4,418,585 
Sl.B7W$t27.50/ 
597.50/$3950 

$2,969,495 

BON JOVI, KID ROCK 

Soldier F ield, Chicago, July 30·31 ~~9~!rl0u~ 

BON JOVI, KID ROCK 

Roge,s CenlTe, To,onto, July 20·21 ~~~;;t,.." 
BON JOVI, KID ROCK 
GIiiette Stadium, Foxbo ro, Mass., 51,138 
July 24 ~ lklut 

BON JOVI, KID ROCK 

Concert s West/AEG Live 

Concert s West/AEG Live 

Concerts West./AEG l ive 

~\~~tt~) ~~,~~.SJ::~~~t,a.:::x.l~~~~g. ~~0 Concert s West/AEG Live 

$2,965,424 
S17W$8WM9.so 

$2,890,829 
(M.~ Ga~) 
s1.m.50/$23.50 

$2,811,477 
($296Wl3°""""0J 
$178l 2W$34 68 

$1,949,462 
($2(1.f.6'1l c.n..JB'\) 
il.2»25/$47.03 

$1,395,370 
CWM.690) 
$150 60/$3910 

$1,036,312 
StlOl/$181/$91/ 
S36 

$968,602 
((7S3.735) 
$102.81/$64.25 

LADY GAGA , SEMI PRECIOUS WEAPONS 
American A if11nes Center, Dallas, 25,955 
July 22·23 28,073 two ~hOW'S. 

BON JOVI, KID ROCK 
Canad Inns Stadium, Winnipeg, 
Manitoba, July 17 

BON JOVI, KID ROCK 
Commonwealth Stadium, 
Edmonton, A lbert.a, July 15 

BON JOVI, ZOO LION 
Pen9 rowth Saddledome, 
Calgary, A lberta, July 14 

40,451 
!:elk:,u: 

BON JOVI, ONEREPUBLIC 
Palais Omnisport.s Berey, Paris, 
June 16 

live Nation 

Concert s West./AEG l ive 

Concert s West/AEG Live 

Co ncert s West/AEG Live 

Concert s West/AEG Llve 

BON JOVI, SOUTHSIDE JOHNNY & THE ASBURY JUKES 
EilOS$Om Music Center, 
Cuyahoga Fall5, O hio, July 12 

BON JOVI, SORAIA 

Tl~STO 

14.065 
~Uom 

St. POlten Event Center, St. 11,500 
POlten, Austria, July 23 sehout 

Uve Nation, concerts West/AEG Live 

Ll've Nation, Concerts Wt>st/AEG Uvt> 

Mak Management, Mue Beat 

$962,39-;---- lt-S11•·l·ti3=M#l;lll1J•~i·# 
((666.171) s11 s1 ~:~~:i:~. t~1~"~.N_i~e 1rena. ~l41r Live Nation•U.K. 

$946,945 
(£606.274) 
Sl:ii90V$B09i 

$868,003 
$"9/$3$ 

$859,029 

Tl~STO, PENDULUM, AVICII, THE JAPANESE POPSTARS 

Vicl ori.a Park, London, July 30 14,491 
14.500 

AEG Live, Loudsound 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Columbus Crew Stadium, 
Columbus, Ohio, Aug. 8 Live Nat ion 

~S:::J:/1~N1) ~o~~~t"o~~1~djan Amphitheatre, !.;(~~ 
IRON MAIDEN, DREAM THEATER 

live Nat ion 

$843,510 
$7W$40 

$835,524 

DAVE MATTHEWS BAND, AMOS LEE 

Live Nation 

MICHAEL BUBLE, NATURALLY 7 
{S8'58.710 G.Yoo~) John Ubatt Centre, London, 
$f'6.27/S5789 Ontario, Canada, Aug. 9 

8,477 
8,549 Live Nation 

$827,881 
165/$25 

$826,050 
S75/$40 

$823,669 
(58418:0G!n~an) 
ssq_22 

$818,451 
!65/$25 

$813,312 
$65/$75 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
First Midwest Bank Amphitheatre, 21,721 
TinSey ?ark, 111.1 June 26 24,837 Live Nation 

DAVE MATTHEWS BAND, ROBERT EARL KEEN 
R"iverbend MU5ic Center, 
Cincinnati, June 15 Live Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
Molson Canadian Amphitheatre, 
Toronto, Aug. 7 Live Nat ion 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
~~~rgages.com Center, 0allas, 19,532 

sellout 
Uve Nation 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
Verizon Wireless Music Center, 18,990 
Noblesville, Ind., June S 21.000 Uve Nation 

$802.s1s ltii•·l·f!3141iih1J•~1•# 
(£556.331) $71.43 J~n!'3na, Birmingham, England, ~{'.~ live Nation-U.K. 

$790,782 
$65/$2<; 

$790,679 
S7W$40 

$788,012 
(£523.013) 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
Susquehanna 8ank Center, 21,987 
Cbmden, N,J,, June 19 24,704 Live Nation 

l•t-S'ji~t·SiiilM\i:t•!~i•M·i#t•tii3 
Sethet Wo ods Center for the 15,785 
Atts, Bethel, N.Y .• July 13 ~Uoot Live Nation 

JACK JOHNSON, MOJAVE 3 

S56 '1() 02 Arena, Lon don, Jur)e 30 13.947 
l6.486 Live Nat ion•U.K. 

$785,707 
{$003.417 Cafi&d'<ln) 

RIHANNA, KESHA 

S488 98/519 31 Bell Centre, Montreal, Aug. 7 Evenko, live Nation 

$769,277 
S65 75/$20 

$769,255 
$99/$30 

$766,950 
S50 

$765,433 
$65/$25 

$760,815 
S55/S35 

$756,890 
!i'.65/$25 

$746,132 
»65/$2.'i 

il#l§tld;Z.WIM!•ti·S~li3:i3!!11:M!·Wi·!~l·iiil3i 
~~°u'~~~~~ •.T!~~~fff .tt~&y 29 ~{!~? Live Nation 

RASCAL FLATTS, KELLIE PICKLER, CHRIS YOUNG 
Comcast Theatre, Hartford, 
Conn., July 31 

PHISH 

23,535 
&elk>ut 

15.339 
18,81:i 

Live Nation 

Live Nation 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
Riverbend Music Center, 
Cincinnati, June 6 

17.880 
19.500 live Nation 

JACK JOHNSON, G. LOVE & SPECIAL SAUCE 
Merriweather Post Pavil ion, 
Columbia, Md., July 17 

19,000 
seUoul I.M.P. 

BRAD PAISLEY, DARIUS RUCKER, JUSTIN MOORE & OTHERS 
18.919 
21,000 

Uve Nation 

TIM McGRAW, LADY ANTEBELLUM, LOVE AND THEFT 
San Manuel Amphitheater, 
Devore, Calif .., June S 

19,049 
19,862 

Live NatJon 
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SoCal Sostenuto 
In A Market Dominated By Giants, The Hollywood Bowl 
Has Thrived With lndie Promoters 

For 20 seasons, promoters Andy Hewitt and Bill 
Silva and the Los Angeles County-owned Holly
wood Bowl have enjoyed an enduring partner
sh ip in a business not especially known for them. 

Veterans Silva and Hewi tt formed Andy He
witt & BiU Silva Presents in 1991 to produce 
pop and rock concerts at the Bowl, the longtime 
summer home of the Los Angeles Philhar• 
monic. Since then. they've brought in a wide 
range oftalentto the iconic L.A. venue, includ

wanted somebody who would make the Holly
wood Bowl their primary focus in Los Angeles." 

Flash forward to 2010: MCA (later Univer
sal. then HouseofB!ues) and Avalon arc under 
the Live Nation umbrella. Nedcrlandcr is still 
at the Greek and remains a force in Southern 
California concert promotion, and AEG-which 
didn't exist in 1991- isentrenched in not only 
global promotion but also has a home base at 
Los Angeles' Staples Center and the Nokia The-

atre in the L.A. Live entertaining Elton John, the Rolling 
Stones, Andrea Bocelli, Cher, 
Luciano Pavarotti, Coldplay, 
Radlohead, Roger Waters, 
Dave Ma tthews Band and 

OnThe 
Road 

ment district. 
Yet Silva and Hewitt still thrive 

as independents in a market 
dominated by larger players. The 
Bowl has continued to extend 
their pa rtnership through a se
riesofthree- and five-year pacts. 
the last one inked in 2009, accord
ing to Silva. 

Crosby, Stills, Nash & Young. 
Th is year has been the most 

successful yet for the partnership. 
According to Billboard Boxscore, 
high points have included Sting 
with the Royal Philharmonic 
Concert Orchestra at the Bowl on June 15, 
which grossed S699, 1.28 and drew attendance of 
14,261; the Eagles. who grossed $5.6 million 
and generated total attendance of 48,210 for three 
shows in April; James Taylor and Carole King, 
who tallied a $3.7 million gross and drew 51,168 
for three shows in May; and Paul McCartney, 
who grossed $5.3 million on total attendance of 
33,916 for two shows at the end of March. 

Both Silva and Hewitt have successful en
deavors beyond their partnership with the Bowl. 

Silva is head of concert promotion/manage
ment company Bill Silva Entertainment, whose 
clients include Jason Mraz, Good Old War 
and Christina Perri. Hewitt is a key player in 
the Las Vegas entertainment scene, promoting 
shows at the Palms Casino Resort in partner
ship with Live Nation and the Maloof family, 
among other ven tures. But the Bowl partner
ship remains a focus for both . 

Silva says the county and the Philharmonic 
approached them about a partnership in 1991. 
"The feeling at the time was the other promot
ers in 1...A. had commitments to other pieces of 
real estate, whether it was Avalon at Irvine Mead
ows, MCA at the Universal Amphitheater or 
the Nederlanders at the Greek," he says. "They 

"All the fundamentals are still 
the same," he says. "It's just 20 years later." 

Flexibil ity is a key attribute for Silva and He
witt. who buy shows directly and pa rtner with 
other promoters like Live Nation. Hewitt and 
Silva also have open lines of communication 
with the L.A. Phil, which presents about 72 nights 
of programming at the Bowl every summer. in
cluding classical performances and dates with 
such contemporary acts as the Decemberists 
and Conor Oberst. "A lotofthescshows are the 
same kind of shows we would do, except the Phil
harmonic presents instead of us; Silva says. 

Bucking the decline in the overall U.S. con
cert market, Silva says the 20th season is "far 
and away our biggest" in terms of show count 
and gross, which he projects will reach $28 mil
lion-$29 million, up about 15% from the high
est annual gross they've ever had at the venue. 
Silva attributes much of the success to having 
put the bulk of the season on sale in March. 
·we got the marketplace paying attention early 
and buying early this year," he says. 

Hewitt notes that a marketing partnership 
with American Express has added promotional 
juice. ·we find thatthe e-mail blast in particu
lar, besides the conventional advertising we do 
with American Express, has been extraordinar
ily effective," Hewitt says. "With the Eagles, we 
set the record in Los Angeles for the biggest 
American Express presale, even bigger than the 
Rolling Stones at Dodger Stadium." 

Hewitt says that to understand the success 
of the Bowl, one need only attend a concert· 
there. where the facilities have been en ha need 
during the past decade by some $40 million in 
infrastructure improvements, including a mas
sive stage renovation, new dressing rooms and 
new concessions stands. 

"All you have to dois just plant yourself in a 
box seat for a show, whether it's the orchestra. 
jazz, blues, Depeche Mode or the Rolling 
Stones," he says. ·or go back to one of the bench 
seats h igher up and hear the extraordinary nat
ural acoustics of the Bowl i tself." 

The seventh an.11ua! Bill.board Touri11g 
Conferena ~ Awards will be held Nov. 3-4 in 
New York. For information and to register, go to 
bitlboardtouringco11ference.com. 
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+ Located in downtown Sydney 

+ Minutes f rom Sydney's best hotels 

+ Unique curtaining system for configurations 
from 2,000 to 13,000 

+ Australia's most loved venue 

+ On the doorstep of Darling Harbour, 
Sydney's most vibrant entertainment precinct 

WWW.SYDENTCENT COM .AU 
35 Harbour Street Darling Harbour Syd ney 2000 
T 6 1 2 9320 4200 I F 61 2 9281 1762 
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"'SONISPHERE 
DRAWS 700,000 
Hard rock festival 
Sonisphere pulled in more 
than 700,000 fans across 
19 dates in 11 countries this 
summer, according to 
promoter Kilimanjaro. 
About 300,000 attended 
last year's inaugural 
festival, which was staged 
on seven dates at six 
locations. The 2010 festival 
benefited from a lineup 
that included Metallica, 
Anthrax, Megadeth and 
Slayer on seven dates, as 
well as Iron Ma iden for 
three shows, including a 
sold-out U.K. date at 
Knebworth Aug. 1. Another 
100,000-plus fans 
attended a global cinecast 
of the June 22 Sonisphere 
date in Sofia, Bulgaria. 

·COLDPLAY 
RE-UPS PUB DEAL 
Coldplay has extended its 
publishing deal with 
Universal Music Publishing 
Group to cover future 
songwriting. The two sides 
didn't disclose the length of 
the new contract, which will 
cover the band's 
forthcoming fifth studio 
album, expected to be 
released next year. Coldplay 
was initially signed to BMG 
Music Publishing in 1999 by 
caroline Elleray, now head 
of A&R at Universal Music 
Publishing U.K. Universal 
subsequently acquired 
BMG Music Publishing in 
2007. 

> •SONY, CORE 
MUSIC TEAM 
DOWN UNDER 
Sony Music Australia is 
expanding its presence in 
country music through an 
alliance with Core Music, a 
new label owned by 
producer Rod 
McCormack. Sony will 
distribute Core's slate of 
releases, the first of which 
will be Beccy Cole's new 
album, "Pre-Loved," due 
Sept. 3. In a statement, 
Sony Music Australasia 
chairman/CEO Denis 
Handlin said the 
partnership will boost 
Sony's local roster of 
Australian talent. 
McCormack produced 
Troy Cassar-Daley's "I 
Love This Place" 
(Liberation Music), which 
won the 2009 Australian 
Recording Industry Assn. 
Award for best country 
album. 

Reporting by Lars 
Brandle, Andre Paine and 
Richard Smirke. 

iiii•]i:fJI BY PAUL SEXTON 

HALLO,ICH 
BIN LENA 
German Eurovision Winner's 
Sales Suggest Staying Power 

LON DON-Most recent winners of the Eurovision 
Song Contest have enjoyed only a neeting moment or 
fame. But this year"s winner is showing early signs that 

she may be more than a mere flash in the pan. 
After prevailing in a televised talent show to become 

Germany's 2010 Eurovision contestant, Lena Meyer
Landrut scored a local hit with her entry "Satellite" 
(USFO/Universal) weeks before the May29 Eurovision 
final. She's also enjoying some chart success in Scan
dinavia and has the backing of Universal Music, which 
is looking to maintain her post-,vin momentum. 

"l don' t want to be someone who's the winner of 
Eurovision and after that never seen,• Meyer-Landrut 
says. "I want to go on making music-I'm trying very 
hard not to be a one-hit wonder." 

She's right to be concerned, given that recent Euro
vision winners like Alexander Rybak (2009), Dima Bilan 
(2008) and Ma1ija Serifovic (2007) have all but vanished 
from the public eye. But Universal is confident ofbuild
ing Meyer-Landrut's European career up from the com
petition, wh ich introduced ABBA and Celine Dion to 
international audiences. 

Her debut al bum, "My Cassette Player," top ped the 
German album chart in May and is certified double
platinum (400,000shipped), as is the single "Satellite" 
(600,000). Universal Music Germany director of in
ternational exploitation Cornelius Ball in says Euro
pean sales of;'Satellite" arc approaching750,000, while 

irl!•Ut·il BY ANDRE PAINE I 

sales of the album have topped 450,000. "It's really 
good to see this wasn't all over two weeks after Eurovi
sion," he says. 

As Universal began releasing Meyer-Landrut's debut 
beyond Germany, Switzerland and Austria , th e 
strongest reaction came from Scandinavia. The 19-
year-old has done numerous TV and radio appearances, 

live appearances and press interviews there, scoring 
album chart entries in Norway, Denmark and Sweden, 
where it hit No. 5 in the week ending Aug. 14. 

Universal is continuing to roll out the album terri
tory by territory, with a French release slated for late 
September. "We want to nurture in terest in big mar
kets like the U .K., France and the Netherlands by 
repeated promotion visits," Ballin adds. 

Meyer-Landrut's follow-up single to 
"Satelli te," "Touch a New Day,"was re
leased in Germany Aug. 8 and was 
bu ildingairplaythereand in Scandi
navia at press time. The single' s U. K. 

release is expected in September. 
"Satellite" only reached No. 30 on 
the U.K. singles chart, despite air
play support from AC network 
BBC Radio 2. Ballin says sales of 
20,000 re present ·a good rea
son for us to keep going." The 
album was released in the United 

Kingdom in June. 
Meanwhile, U niversal 

has slated a spring 2011 
European release for 
the second album 
from Meyer-Landrut, 
who plans to compete 
in Eurovision for a 
second year. 

IfUniversal can cs-

tablish Meyer-Landrut in other markets, German label 
and publishing executives feel it will confer much
needed musical credibility to Eurovision when their 
country stages it next year. Some 69 million viewers 
watched the Eurovision finale, down 4 million from 
las t year, according to the European Broadcasting 
Union, which organizes Eurovision. But in certain mar
kets, the 54-year-old com petition lacks musical credi
bility. "In France, no one really notices it and in the 
U.K., people laugh at it," Ballin says. "Butthatwas also 
the case in Germany, where by the m id-'90s it was a 
no-go area." 

Meyer-Landrut suggests the German TV talent
show qualification format revitalized Eurovision's 

profile there." Eurovision was not well [thought 
of]," she says. •1t was too traditional and not 

young or modern e nough. It's become cool 
through the casti ng show." 

Lars Ingwersen, managing director of 
publisher peern1usic German}' in Hamburg, 

suggests Meyer-Landrut "has proved that 
Eurovision can get back to its old level, and 
that, with songs suitable for the mar ket 
and a credible performance, you can wake 
international emotions." 

But industry veteran Heinz Cannibal, 
CEO of Hamburg-based indie label 105 

Music, cautions that Eurovision's re
cent efforts to embrace East-

ern Europe could 
complicate efforts to dis
cover stars like AB BA or 

Dion. "The winner has 
only a short career be
cause the markets are 
so different," he says. 
;'But I hope Lena's an 

except ion." 

Back To The Future it's well-targeted with pro
gramming they like, It couldn't 
be better for us," Berg says, 
pointing to UMTV-signed 
Status Quo as an active band 
that could benefit from the 
exposure. Vintage is a lready 
working with veteran EMI artist 
Cliff Richard to mark his 70th 
birthday in October. 

ries featuring veteran radio and 
TV hosts Paul Gambaccini and 
Lesley-Ann Jones. Members of 
Status Quo, Spandau Ballet and 
the Searchers are expected to 
be among the first guests. 

New Satellite Channel Vintage TV To Target Older Music Fans 
LONDON-U,K, labels already 
eager to cater to consumers 
over the age of 50 will soon have 
a dedicated music TV channel 
to help grow the market. 

London-based Vintage TV 
launches Sept, 1 on satellite 
platforms Sky and Freesat. 
Funded by private investors 
coordinated by investment 
banker Communications Eq
uity Associates, it will feature 
popular music from the '40s 
to the '80s, with 40% original 
programming. 

Vintage CEO David Pick 
says he was inspired by the 
success of Universal Music TV's 
(UMTV) pre-Beatles rock'n'roll 

compilation series "Dream
boats & Petticoats" (Billboard, 
July 3), musicals like "Jersey 
Boys" and the enduring pop
ularity of acts ranging from 
Vera Lynn to the Beatles. 

Strong recent sales of titles 
targeting older consumers 
convinced him "there was an 
opportunity to reach that de
mographic with a TV channel," 

he says. "They weren't being 
served properly." 

The Office for National Sta
tistics says 42% of U.K. adults 

both years, That suggests la
bels may be underserving this 
market niche. 

Universal Music Enterprises 
are over SO, a 
figure that's ex
pected to rise to 
50% in a decade. 
Moreover, the sta
tistics office says, 
those over SO 
have 30% higher 
disposable in
come than those 
under 50. 

According to 
a survey com
missioned by the 
BPI, music pur

chases among 
Britons aged 50-
59 averaged 
£47.84 ($74.54) 
per person in 
2009, down from 
£58.41 ($91.03) in 

Golden old I-es: Vintage 
TV's DAVID PICK (top); 
UMTV's BRIAN BERG. 

president Brian 
Berg has suc
cessfully tapped 
the SO-plus mar
ket, which favors 
physical product, 
with such TV
advertised titles 
as "Dreamboats 
& Petticoats" and 
artist compilations 
featuring early 
UK rock'n'rollers 
like Joe Brown, 
Marty Wilde and 

the prior year, even though 
roughly the same number of 
them-about 40%-made at 
least one music purchase in 

Billy Fury. 
Berg says he's 

discussing them

ed programming 

of UMTV reper

toire and poten

tial advertising 
and sponsorship with Vin

tage. "That audience needs 

to see an audiovisual message 

[about a music release], and if 
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To drive sales, Berg would 
like Vintage's website to direct 
viewers toonline retailers. Pick 
says the channel p lans to talk 
to retailers about selling music 
directly from the site, which will 
link to label and artist sites. 

The main challenge for a 
retro music TV channel is the 
dearth of pre-'80s music vid
eos, so Vintage has commis
sioned London-based produc
tion company Silver Bullet to 
create an initial 150 films to ac
company classic tracks, Videos 
will feature a nonperformance 
montage of the artists or other 
footage that defines the era. 

Vintage will also screen doc
umentaries and concert fi lms 
and has programming deals 
with the BBC, ITN Source, Chan
nel 4, Eagle Rock and DCD 
Rights. It has already commis
sioned an interview-based se-

John Cooper, CEO at reis
sues label Trapeze Music, says 
a channel showcasing o lder 
music is " long overdue," but 
should avoid relying on overly 
familiar heritage acts. Pick re
sponds that he's targeting pas
sionate music fans rather than 
a mass audience. 

Parlophone VP of promotion 
and press Kevin McCabe, who 
a lso works EM l's catalog, says 
if Vintage can build an audi
ence it shou Id be able to estab
lish "viewer loyalty to the chan
nel, as [no one else] is really 
doing this. It's a clever idea." 

While Berg and McCabe 
stress the importance of mar
keting at the outset, Vintage is 
relying on PR-led media cov
erage. Vintage TV is also eyeing 
brand extensions like music 
compilations. 

"The business model involves 
more than relying on TV adver
tising and sponsorship," Pick 
says. ''This is a multiple-revenue
stream business." 
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The Grand Ole Opry's 
- parent company prepares 

to move past the flood. 

When the banks of Nashville's Cumberland River overflowed during the first weekend in 
May, it wasn't long before the Grand Ole Opry began to take on water. 

" We were working to save our collections and important artifacts on Sunday evening as 
the waters were r ising," says Steve Buchanan, senior VP of media and entertainment for 
Opry owner Gay lord Entertainment. "Early the next morning, it was apparent to all of us ex
actly what had happened." 

It was t he worst flooding that the region had seen in decades, causing an estimated $1.5 

billion in property damage and forcing the temporary shuttering of numerous businesses, 
including the Opry and the neighboring Gaylord Opryland Hotel-two linchpins of Music 
City's tourism industry. 

Now, as work crews complete repairs on both properties, the Opry is eyeing an Oct. 1 re
opening, while Opryland expects to be back Nov. 15. 

As Gaylord made flood repairs to the Opry House-including replacing the seating and the stage 
floor-the company also decided to proceed with a renovation of the backstage area that had 
been due for an upgrade, says Buchanan, who oversees Gaylord's entertainment properties. 

So what will artists soon see when they go backstage? "We're going to let that be a sur
prise,'' he says. 

In an interview with Billboard, Buchanan, who is also board president of the Country Music 
Assn. (CMA), talks about the flood recovery efforts and the company's broader entertain
ment business strategy. 

How long wlll It take for 
Nashvllle's entertainment 
economy to fully recover from 
the flood? 

We're hopeful that we will really 
see that lift next year once we re
open [the Opry and] once the Gay
lord Opryland Hotel reopens-and 
then the word gets out that the city 
is open for business. 

One of the unfortunate results 
of the nood was that Schermerhorn 
Symphony Center and the Opry 
House, two of the premier per
formance faciHties in the city, were 
taken offiine. So we were fortunate 
to have the Ryman Auditorium as 
a place that we could use as our pri• 
mary base for the Grand Ole Opry. 
We've also bad to utilize other fa. 
cilities in the city and people have 
been very accommodating and ex
cited to welcome us. 

It's one thing for these facilities 
to reopen, but quite another for 
things to return to normal. What 
will It take to get there? 
It's really about awareness, and it's 
about us doing the best job we can 
from a marketing perspective and 
with advertising sales and public re-

lations efforts to encourage people 
to come back or come for the very 
first time to the city. 

After the flood, there were many 
Middle Tennessee residents who 
were left hurting economically. 
How much does that affect the 
Opry, which mostly attracts 
tourists from outside the area? 
There were a lot of homes that were 
impacted in the city and in the re
gion. Primarily, the effect has been 
that people [outside the area] had 
the impression that the city was ba
sically shut down, which was not 
the case at all. In fact, the CMA 
Music fest took place one month 
after the flood-we were doing per
formances for 40,000-plus people 
on afield that had been flooded not 
long prior to that. 

what is a separate part of town from 
where the Opry House is, to engage 
with consumers who would not nec
essarily come out to the Opry. We 
do anywhere from two to four per
formances a week, soi f someone is 
visiting the city a nd we don't have 
a performance that night, the store 
gives them a place to go to get a feel 
for the essence of what the Grand 
Ole Opry is all about and, hopefully, 
to make a purchase. 

We might some day open other 
stores but o ur primary objective 
was to capitalize on the traffic that 
exists in downtown Nashville. It's 
still something we would consider, 
but I think that we would like to 
see an overall im provement in the 
economy before we would make 
such a foray. 

The Opry has historically faced 
Last year, Gaylord opened a the challeng~ of respecting 
5,000-square-foot Opry Origi
nals store In downtown Nash
ville, where It sells branded 
apparel and other merchandise. 
Do you plan to open similar 

stores elsewhere? 
Opry O riginals presented us with 
an opportunity to have a facility in 

country music traditions while 
also trying to stay relevant with 
younger fans. Is that balancing 
act any different today from 
what it has been in the past? 

It's really not. While the players may 
change, the overa 11 strategy and phi
losophy does not change dramati-

cally. You have a genre of music that 
embraces multiple generations. The 
Opry is really reflective of that. We 
are a place for the family of country 
m usic to come together so that Car
rie Unde rwood and Little Jimmy 
Dickens can share the stage back to 
back and they are embraced with 
equivalent enthusiasm and love. 

What's the average age of the 
typical Opry visitor? 

The core makeup of our audience 
is 35-p lus. Our audience today is 
actually a little younger than it was 
a few years ago because we've tried 
to be more aggressive in terms of 
building relationships with new 
artists and with agents and man
agers to make sure that they know 
that they are welcome on our stage. 

We have more gues ts on the 
show than you wou ld've seen 20 
years ago and those guests are typ· 
ically new up-and-comers . The 
Opry is also about star power and 
so we want to make sure that we 
truly give people an experience 
where they're going to see the leg
ends of the [past] and the legends 
o f the future. That's why it was 
important to us that at the same 

time we're bringing new mem
bers into th e fold , that we also 
looked back and brought in Mel 
Till is and Charlie Daniels, who 
have a great affection and passion 
for the Opry. 

Country has always enjoyed pe
riods of crossover success on the 
pop charts, as it's now experi
encing with acts like Taylor Swift 
and Lady Antebellum. I s that 
something the Opry Is eager to 

capitalize on? 
Everyone has an opin ion about 
wha t they think defines country 
music, so we tr y to have a broad 
perspective on that. Lady Antebel
lum and Taylor Swift have per• 
formed on the Opry, they're 
suppor ters oft he Opry, and we love 
having them on our stage. Various 
artists at various parts of their ca
reer may have crossover success, 
but I don't think that changes our 
outlook on whether we include 
them in a show. 

How much does the recording 
Industry's difficulties affect 
your entertainment properties 
i n Nashvllle? 
It's important that there are healthy 
labels, publishers, managers and 
promoters because we are in the 
music business and the health of 
the industry mat ters to u s. But 
we're one step removed in the 
sense that our economic engine is 
not recorded-music sales. 

What has to start to take shape is, 
how ,viii the record labels continue 
to be the initial launching pad for 
an artist's career? It's important that 
we have a healthy industry that is 
breaking new acts to continue to 
feed the machine because that does 
impact us. There's nothing more 
exciting for us than being part of an 
artist's debut on the Opt)', watching 
them have their first hit single and 
then seeing them embrace the Opry 
and become connected to it. 

'How will the record labels continue to be the initial 
launching pad for an artist's career? It's important that 

we have a healthy industry that is breaking new acts. 
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Country Superstar Kenny Chesney 
Stunned Fans And The Music 

Industry When He Elected Not 
To Tour This Summer. Turns Out 

He Had A Pretty Good Reason 

BY RAY WADDELL 
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ost of Nashville is dragging under the 
weight of an unrelenting heat wave, but 
Kenny Chesney, relaxed in an over-stuffed 
chair at his management company offices, 
looks rested and laid-back. 

Laid-back is appropriate, because it's 
h is no worries, life's-a-beach vibe, affixed to Garth Brooks
inspircd, stadium-sturdy suburban country, that's Ches
ney's stock in trade. On this day, Chesney is indeed dressed 
more for Key West than Music Row: shorts, T-shirt, open
toed shoes, no hat. 

But it's a bottle ofwaterinhishand, not a Corona, ashe talks 

about putting the finishing touches on a football documentary 
inspired by his current hit, "The Boys of Fall," the lead single 
from his new album, "Hemingway's Whiskey." 

"I was in Brett Favre's kitchen, John Madden's house, Bobby 
Bowden's house, Nick Saban's house, I interviewed Bill Par
cells, I've been in Joe Namath's house," Chesney says with the 
zeal of an every-weekend tailgater. 

Chesney admires the discipline and work ethic needed 
to make it in pro sports, and he shares that nose-to-the
grin dstone mentality. He may be rested right now, but 
that's a highly unusual s tate for Chesney this time of year 
and was hardly the case a year ago when he was deep in 
the throes of yet another mega-tour. The pressures of being 
hands-on at every level in a run of seven consecutive tours 
that each moved more tha n l mill ion tickets were tak ing 
their toll on country music's top touring artist. By Septem
ber, he surprised fans and the industry alike by announc
ing he'd give touring a break in 2010. 

Chesney says no single moment led to the hiatus, but, rather, 
a series of eye-opening realizations. For the most part, he was 
happy on the road in 2009, doing what he does best. But there 
were moments of uncertainty. "I caughtmyselfforthefirst time 
in 17 years thinking about connecting with the fans instead of 
just doing it." he recalls. 

"All of a sudden I felt like it was mechanical- the 
show, the music, everything- and it's never been that 
way," he says. "It's not supposed to be that way. That's 
not how I built it. That's when I knew it was time for me 
to back away." 

Chesney, 42, says he knew that day would come at some point, 
given his heavy road schedule and effort expended onstage. 
"We had just given to it for so long and so hard," he says, shak
ing his head. " lt would have been really easy to go back out 
again this year, and I didn't want to press that. I wanted to give 
people the thing that they deserved the most, and that's all of 
me. That's why I backed away." 
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WELCOME TO THE MACHINE 
Chesney came to Nashville in the early '90s at the height of the 
Garth era, finding l imited success on Capricorn Records but 
separating h imself from th.e hat pack at BNA a few albums in 
by touring relentlessly and adding a flip-flops-and-blender
drinks vibe to contemporary country. Major hits like "She Thinks 
My Tractor's Sexy" and "How Forever Feels" wrapped the '90s, 
but Chesney's appeal had as much to do with his "everyman" 
persona as radio hits. He struck a nerve with country fans, com
ing off as a guy who was just as at home at the Florabama Bar 
in Perdido Key, Fla., as at any landlocked honky-tonk. 

While country is known to be a genre where hits, record sales 
and radio play all nm parallel, Chesney proved the perfect artist 
for the modem music business economy, where touring drives 
the train and maxim izes other revenue streams like merchan
dising, branding and, yes, record sales. Chesney toured smart, 
sacrificing better paydays for bookings that fit his long-term 
plan, parlaying key support slots and under-plays into his own 
arena-headlining status. Once he conquered the arenas and 
amphitheaters, he took on stadiums and never looked back. 

During the past decade, Chesney has become the biggest 
ticket seller in country music and among the elite touring artists 
in the world. He grossed about $500million and sold nearly 10 
million tickets, according to BiUboard Boxscore. He owns a 
wealth ofBillboard Touring Awards to go with his platinum al
bums and industry accolades, and when he wrapped the Sun 
City Carnival tour last year, Chesney's drawing power showed 
no sign of waning. 

From the legion of fans, to promoterTMG/A EG Live, to the 
arenas, sheds and stadiums that host his concerts, to the hun
dreds who make all or part of their living from the Chesney 
touring machine, hearing talk of a break couldn't have been 
welcome news. 

"Some of them took it better than others," Chesney admits. 
"It's funny you used the word 'machine,' because that's k ind 
of what it started to feel like, just this machine that I was feed
ing, and kept feeding. You give your blood, sweat and tears, you 
give your heart and your soul- ! did, anyway-to this machine. 
All of a sudden nothing was feeding it back to the soul, and that 
had to change. So for the most part, everybody in the machine 
understood. And those that didn't ain't around anymore." 

Clint Higham, Chesney's manager ,vith Morris Artists Man-
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'All of a sudden I felt it was 
mechanical-the show, the 
-~music, everything-and it's 

never Been that way.' 
-KENNY CHESNEY 

agement, says taking a break wasn't that di fficult a decision, 
given long-term considerations_ "It was the right thing to do 
and we didn't look back," Higham says. "We're in a creative 
business, and to s tay creative sometimes you have to let your 
mind and body rejuvenate. All these projects take months and 
months in advance to do, so you're always l ike a gerbil on a 
wheel-you never get off, you never have time to recharge your 
batteries, and that's exactly where he was at. And now he's in 
the most creative place I've seen him since a decade ago." 

Of course, "taking the year off" in Chesney's world is a rela
tive term. Without a full route book of concert dates in front of 
him for the first time in more tha n a decade (he did play a dozen 
one-offs and festivals), Chesney immersed h imsclfin two film 
projects. In addition to the football documentary, there was the 
"Kenny Chesney: Summer in 3 D" concert film, which premiered 
in April and grossed more than S l million in four days. Directed 

by Joe Thomas, who co-produced with Chesney, the DVD of the 
film was released in July exclusively through K-Mart. 

Working on "30" kept Chesney from missing (and obsess
ing on) touring. "It would have felt pretty empty ifl hadn't been 
consumed with the '30' project," Chesney says. "1 spent two 
solid months mixing this 3-0 film at Sony Pictures out there 
in Los Angeles, so I was onstage every day, sitting there look
ing at all th is . The band and everybody probably missed re
hearsals. Ifl was just s itting at home every day, I would have 
probably missed it " 

The few shows Chesney did play in 2010 served more to keep 
the fire burning than to burn him out. That's decidedly differ
ent from the mega-shows that have peppered the route for the 
last several years, "when the weight of a football stadium and 
everybody in it is on your shoulders," he says. ''I've learned to 
have pretty tough skin and shield a lot of that off, because I just 
kind of zone myselfin . But there is a moment where you real
ize there's only one spotlight, and 1 know where it's at." 

THE IMPORTANCE OF BEING ERNEST 
As bright as that spotlight is, Chesney also enjoys robust sales 
as a recording act. The BNA artist has moved almost 25 mil
lion albums in the United States, according to Nielsen Sound
Scan, with six albums topping l million in sales. His most 
recent release, "Greatest H its II" in 2009, scanned 690,000 
units, and his most recent studio album, 2008's "Lucky Old 
Sun," scanned 800,000. In 2006, "Poets & Pirates" moved 1.6 
million, according to SoundScan. He's charted 17 No. ls on 
Hot Country Songs and ruled Top Country Albums nine times. 

Chesney says that for the first time in years, he had the time 
he wanted to devote to an album project. "That's another rea
son I wanted to take the year off, to creatively give to something 
when l wasn't giving toanythingclse,"he says. "Balancing tour
ing and recording is hard, and I've done that the last seven or 
eight years, the last three or four records. I didn't want to do 
that with this record." 
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Unlike some studio efforts, "Hemingway's Whiskey" wasn't 
made "on a treadmill," Chesney says. " I didn't make this record 
in the middle ofbeing home on a Monday, Tuesday, Wednesday, 
and I wasn't in the studio thinking about where I had tony to 
Thursday, Friday and Saturday night," he says. "I had time to 
focus more on music as a whole, the songs, the production. Me 
and [producer] Buddy [Cannon] had more time to talk, about 
what this song means and why, and where it would fit in the 
record. We didn't just go in there and have a chart and do the 
intro/verse/chorus/verse/chorus/bridge/chorus/out. You hear 
those records every day. I didn't want to make that record." 

Chesney admits he has made "that record" in the past. "It's 
tough when you're tired and busy," he says. "I wanted to make 
th is record with a clear head, where I wasn't being pulled in 
other directions." 

"Hemingway's Whiskey," co-produced by Chesney and long
time studio collaborator Cannon, does go in many directions. 
The album boasts songs sure to please longtime fans in ''Live a 
Little (Love a Lot)," "Coastal" and the sentimental ballads "The 
Boys of Fall" and "Where I Grew Up." But it also challenges fans 
and Chesney alike with cu ts like the regretful, mostly acoustic 
"You and Tequila" (with Grace Potter), the pining "Seven Days 
a Thousand Times," the ambitiously produced "Somewhere 
With You" and the title cut. (Fora complete cut-by-cut rundown 
from Chesney, go to Billboard.com.) 

During the course of 11 albums with Cannon, including live 
and greatest-hits sets, Chesney says he and the producer have 
learned to complement each other well. "My records would not 
be the same without Buddy Cannon," he says. "The thing I've 
taken fi-om Buddy over the years is a solid song sense. He's got 
that. Shoot, hanging out with Hank Cochran, Dean Dillon and 
all those guys over the years, that's what's going to happen to you." 

As co-producer, Chesney brings his mixed bag of influences, 
which may or may not ji be with Cannon's m usical sensibili
ties. "I made a joke on one of my records- I thanked Buddy for 
turning the guitars down in the mix and then I thanked the en
gineer for turning them back up when Buddy left," Chesney 
says with a laugh. "When we come together, I get this great 
song sense and a traditional feel from Buddy, and we kind of 
mix that together with the music I grew up with : Conway Twitty, 
George Strait, George Jones, Willie Nelson, but also Tom Petty, 
the Eagles, Bruce Springsteen, all that stuff I don't think Buddy 
would make the same record with somebody else.• 

"Hemingway's Whiskey· will be the biggest release yet for 
Sony Nashville chairman/CEO Gary Overton, who's three 
months in to the job, and he knows he has a lot to work with. 
Overton says Chesney is adept at giving fans what they want 
while also challenging them. "Kenny finds music that he e njoys 
and feels good about," Overton says, "but th ere's also some songs 
on this album that aren't typical, where a songwri ter would say, 
' I wrote this and it sounds like a Kenny Chesney track.' • 

Even with "Boys· racing up the charts, neither Chesney' scamp 
nor the label is pushing to launch the next single, which seems 
to be leaning toward "Somewhere With You.• "With singles hav
ing slowed down, I know for some people it has caused some 
consternation, but it gives us time to get a feel for what the next 
single may be," Overton says. "Right now we're focused on let
ting this single nm its course. I don't want to ring the bell, go to 
No. 1 and then move on. We really want to give it some space." 

Consumers have embraced "Boys"- according to Nielsen 
SoundScan, the s ingle sold 82,000 downloads in its first week, 
the most ever for a male country artist Chesney has also worked 
at keeping a solid relationship ,vith the country format. In July, 
Chesney and the label flew some 25 radio programmers to his 
home in St. John in the U.S. Virgin Islands to hear the single and 
watch the videoatChesney's bar overlooking the Bay of St. Thomas. 
"Kenny's back behind the bar, pouring drinks for folks, having a 
good time," Overton says. "He played the song and video, then 
said, 'That's really all I wanted to do. Let's have some drinks, jump 
in the pool or go down to the beach. Whatever y'all want to do.' " 
(Ibe song jumps 11-9 on this week's Hot Country Songs chart.) 

Overton says the label has also not met any resistance from 
reta ilers. "There arc so many partners out there. from what 
we're able to do with Walmart and Target and Best Buy, and 
they are very excited about this," he says. "They've been proac
tive. They are big fans of Kenny, because he invests in his own 

FRIDAY NIGHT LIGHTS 
Kenny Chesney's New Gridiron-Inspired 
Single And Video Lead To A Documentary 
About High School !Football 

From his days as an undersized re
ceiver at Gibbs High School in tiny Lut
trell, Tenn. (pop. 950), to selling out 
NFL stadiums as country's top tour
ing artist, Kenny Chesney has always 
drawn inspiration from football. 

" I believe there are very definitive 
parall els of life lessons you have on 
the football field and doing something 
like I do for a living," Chesney says. "In 
football you learn to work hard, set 
goals, face adversity, sacrifice for 
something else and that you're going 
to be a failure sometimes. How you 
handle that defines how successful 
you are." 

Like much of the country- and 
country music fandom-Chesney is 
football-crazy. His obsession with the 
sport has come to a head with his com
mitment the past 18 months to creat
ing "The Boys of Fall," a documentary 
centered on high school football that 
was inspired by his current single of 
the same name and the video that 
supports it. 

The stage for the doc was set in 
2009, after Chesney had a I ready 
recorded "The Boys of Fall." In filming 
clips and putting together interviews 
for that video, Chesney realized he 

had hit upon something, just as when 
he first heard the cut, penned by Casey 
Beathard and Dave Turnbull. " 'Boys 
of Fall' was a perfect description of 
how I grew up and where I grew up," 
Chesney says. "That song meant so 
much to me, and I thought, 'Wow, 
there's a lot of people that have that 
feellng In their llves.' " 

One reason Chesney took on the 
documentary is because he feels in
terest in the topic is multigenerational. 
"It's a song that a 5-year-old kid who's 
just learned how to play the game in 
his backyard will get, and so will his 
grandfather," Chesney says. "That's 
the direction we took the film. The ma
jority of the film is about what all these 
giants of the game would say to kids." 

Chesney feels like he knows his fans 
and what they WIii respond to. "So I 
knew If I was that passionate about this 
song that it was probably going to 
touch a lot of people," he says. "That's 
why I've been flying all over the coun
try for the last seven months interview
ing players, coaches, ex-players." 

Already a country hit, the song 
made a huge leap on the Aug. 21 Bill
board Hot 100, rising 96-18 as first
week downloads (82,000) drove the 
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song's upward surge. (It debuted at 
No. 14 on the Digital Songs chart.) The 
single Is much like a Christmas album, 
according to Sony Nashville chair
man/ CEO Gary Overton, who thinks 
he may have a gift that keeps on giv
ing. The timing of the release was re
configured to match the start of foot
ball season, and ESPN, which has been 
airing the video, will use the song Sept. 
4 for the opening of the college foot
ball season. 

" Next year at this time we want to 
rerelease the single, because every 
year there Is a new group of people 
being touched by football," Overton 
says, ticking off his ideas. "We could 
have a toymaker make a softball-sized 
football helmet that we have our song 
embedded in and sell it to schools rel
atively cheap. They can put their 
school decal on It and sell it for twice 
as much as a fund-raiser. Every year I 
want to come up with another idea of 
how to further this song. I think it will 
be fresh for decades." 

The documentary Is set to air Aug. 
29 on ESPN. Longtime collaborator 
Shaun Silva directed and co-produced 
the project with Chesney, who says his 
hope is that it inspires people the way 
making it Inspired him. 

"lfl was a kid watching all these peo
p le talk to me, I think it would affect 
me," he says. "It would make me want 
to be a better person, a better friend, 
whatever. Just be better.'' -RW 

career and he partners with all of them.• you can't wait until January to piece this together. • 
Retailers will have multiple Chesney packages to sell this 

fall: regular and deluxe edi tions of "Hemingway's Whiskey," 
and the "Summer in 3D" and "The Boys of Fall" documentaries. 
•Kenny spent millions of his own dollars producing these in
credib le pieces with value and excitement for the consumer 
and retailers in mind,• Overton says. "lt's not merely another 
way for h im to make money." 

ON THE ROAD AGAIN 
Chesney will go out ·'wide open" next year when he returns to 
the road, with about "60-ish" dates, including a return to stadi
ums. As usual, Chesney is fully engaged in plotting every as
pect of the tour, which will once again be with TMG/ AEG Live 
through a lon g-term deal ,vith the promoter. 

"I've already got a 3-D rendering of what our stage show will 
look l ike on my computer right now," Ches ney says, lighting 
up when he disrnsses things like working outsightlines. "I can 
look at it from all angles. I don't want to piece this thing to
gether. If you go out like we doit, if we start in April or March, 

Chesney admits there are aspects of touring he didn' t miss. 
"I didn't miss going to catering every day at 5 o'clock. I didn't 
miss hanging out on the bus all day wasting time, doing cer
tain things. I don't miss [promoter] Louis Messina one bit," he 
says, chuckling. • But, boy, I tell you, I m issed that first note 
every night. I missed the energy of the crowd. That's what you 
hope you miss, and boy, I missed it." 

Given the challenges of the touring business this summer, Team 
Chesney may have picked the right year to give the road a rest. 

·'You need to be missed," H igham says. •1fyou'rc around 
every year, you get taken for granted." 

With all of Chesney's success, having far exceeded his boy
hood dreams in Luttrell, Tenn., when asked what still motivates 
him, he answers without hesitation. "Fear of failure," he says. 
'That's another reason I pulled back. I didn't want to be the tired 
guy up there. I d idn't want to be the guy that went through the 
motions. People deserve better, and I knew I was on the edge of 
doing that. To me, that would be failing. It would drive me crazy 
later on in life to know that I mailed something in." 
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From Katy Perry 
To Justin Bieber, 
Proactiv Breaks 
Out Musicians As 
Spokesmodels 
BY JENNIFER NETHERBY 

IT'S COME TO THIS: No one is more willing to talk about acne than a musician. 
With celebrity acne-fighter Proactiv's signing earlier this month of Justin Bieber as 

a spokesman, the teen star join s Katy Perry, Avril Lavigne, Sean "Diddy" Combs, Jessica 
Simpson, Alicia Keys and Mandy Moore as recording artists who have signed up to talk 
openly about "critters on their face," as Perry refers to it in her spot. 

Proactiv has made it l ucrative for them to talk, signing m ultimillion-dollar deals for 
the biggest names. Bieber will get $3 million for his two-year deal, sim ilar to what 
Simpson was paid, according to a cosmetics industry source. Perry and Lavigne 
are paid almost as m uch. 

"We did it because the kid uses it," says Bieber's manager, Scooter Braun, who 
wouldn't confirm the $3 million price tag. "I never want to do anything with Justin's 
brand that isn't organic. He isn't manufactured." 

Proactiv spends bct\11cen $12 m iJlion and $15 miJlio n per 
year on endorsements, says Greg Renker, co-fmmderofGuthy

Renker, which markets and sells Proactiv. T he guiding philos
ophy behind the endorsements is that l'roactiv spends less on 
branding by s igning an inst".:i.ntly recognizable ccJebrity than it 
would on billboards and commcrcia.ls. (It still spends big on 
traditional marketing- $100 million annually- for Proactiv 
and the cornpan)"s other products.) 

"I love Julia Roberts but I've probably had JS movie experi
ences with her in my lifetime," Renker says. "I've listened to 
[Perry's] 'California Gurls' everyday since i t was released. Con• 
sumcrs are connecting to musical ta.lent m u ltiple ti.mes a day 
in a way that is more than visceral. .. 

IN THE SPOTLIGHT 
Proactiv is the flagship product for the private. Palm Desert, 
Cali(-basedcompany, whose yearly sales exceed Sl.5 billion, 
according to Renker. I ts lineup of o ther products include such 
celebrity-backed skin care lines as Heidi Klum's ht an J nst.ant, 

Victoria Principal's Pr incipal Secret and Cindy Crawford's 
Meaningftd Beauty. 

Unlike those product lines, Proactiv was never tied to just one 

18 I BILLBOARD I AUGUST 28, 2010 

cclcbrit)r name and through the years 
has signed a range o f stars: 1V actors 

like Jennifer Love Hewitt and "The 
Office" actress Jenna Fischer, as well 
as movie sta.rs like Lind.say Lohan. 

But it's rnusica1 artists who have 
proved t o be the mos t effective 
spokesmodels, Renker says, as cam
paigns with TV stars have often fallen flat 
while tl1ose with Simpson, Perry and Lav
igne sparked a noticea bk uptick in sales. 

All indications arc that Bieber will do 
the same. During the first day that his en• 

dorsemet1t was unvei led, there were 
125.000 You Tube downloads of one ofhis 
Proactiv videos and S00,000 views of his 
Proacti l/ dips, Renker says. 

In ternet appeal is largely why Bieber 
and other artists a re so effective-roughly 
60% of Proactiv sales come through In
ternet orders and artists are better at 
reaching on.line consumers than other 

• • 

celebrities, according to Renker. 
Renker says it's partly because fewtr ptopk-partiC• 

• 

u larly young people-arc watching TV, so 
theyre less likely to know, let alone 
feel connected to, TV stars. By con• 

trast. they still know m ainstream re
cording artists, he Sa),;, and repeatedly 
see.k out their videos onlinc so they have 

more connections ,I/1th them than 
other types of celebrities. 

For a ll of those reason s, Bieber, 

who was discovered on YouTube. is 
a perfect fit. Not only are his fans in the 

sought•a.ftcr preteen/teen dcrnographic1 

but thcycatupcverything he puts out onlinc 
and follow him on Twitter, where he's an ac
tive poster for his 4.5 miJlion follo,vers. 

Bieber's Proactiv campaign takes advan
tage of that, with shareable You Tube videos 
and plans for nvects that point fo!Jowcrs. 
to his Proactiv spots. 

MODEL BEHAVIOR 
It's a big change from Proactiv's original 
mod cl of signing lik; ble TV stars to do 30· 
minute infomercials. Proactiv launchcd15 
years ago featuring actress Judith Light, 
who told viewers about.her adult acne in 
an era when most celebs were still gou1g 
to Japan or Europe to surreptitiously hawk 
liquor, coffee and other products. 

These dars, joining with Proactiv has 
become a mark of success. Celebrity 

agents and managers regular!)• ap
proach the company about endorse
ment deals. and the stigma over paid 

• 
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That abilit)' to relate is a ke)' quality Proactiv 
looks for in the stars it signs, Renker sa)'S. "lf Proac
tiv is a produtt that we just pay to get endorsers for, 
we're going to fail." he says. 

Before it signs a celebril)•, Renker says the company wants 
to know whether the star has been using the product and i f he 
or she can produce ···before" pictures of the acne, or at least 

celebrity endorsements in the United States has all but disap- demonstrate that theceleb isawareof Proactiv. Otherwise, the 
pea.red in tht last five rears. 

David Reeder, VP of Greenlight, a media licensing firm that 
works v-.'lth companies and celebrities on endorsement deals, 
sa)'s the Internet has changed the rules. Fans were able to easil)' 
see advertisements that celebrities had done in )a pan and Europe 
online. When there wasn't any fallout, stars began wading into 
endorsements in the States. 

company passes. 
'"They have to be authentic. bel.ie1Ja.ble and have a real story to 

tell," Renker says . .. Katy Perry and Avril Lavigne have an amaz• 
ing understanding of the product and what it does. They can tell 
us specifically how tliey've used it. They know the names of the 
products and told us bow many of the products they use and why." 

The running joke on the In
Artists have bttn newer to the 

endorsem entarena, but they're 

quickly catching up. A study by 
Creenlight found a 150% in 
crease in celebrity endorse· 
men ts in adverti!i.;ng around the 
2010 Grammy Awards- many 
featuring artists. 

Artists have partly been 
pushed into it as they look for 
new re'1enue s treams. But 
there's a ls o been an attitude 
ch.mge. Reeder says. 

'The idea of 
selling out, which 
was fundamental 
to musicians, has 

ternet after Proactivunvcilcd its 
Bieber campaign is that the 16-
year-old has flawless skin. 'Yes, 
his skin looks great," Renker 
says. But he says that he's seen 
Bieber ,,vith acne, recalling that 
when he first met him, "he had 
a zit on his chin and a zit on his 
forehead." Braun remembers 
pointing otll the zit to Renker 
and Bieber got mad and started 
to walk off. ,vHe's just a regular 
16-year•old," Braun sars. 

gone away.' 
- David Reeder, Greenlight 

.. T he idea of selling out. w hich was pretty funda mental 
to the world of mt,sicians, has pretty m uch gone away," he 
says. "There are still holdouts, like Bruce Springsteen. but 
younger artists don' t view using their image to sell prod
ucts as selling out." 

The new relatability quality of fam e has also played in to it. 
particularl>1 with Proactiv. "There used to be a sizable distance 
between fan and celebrity. The distance has dosed significantly 
now," Reeder says. 

That Bieber doesn't have bad acne is partly the point. Proac
tiv, which has always positioned itself as skin care for the worst 
cases of acne, is using the artist to launch its new Proactiv Plus 
for Teens line, pushing the idea of stopping acne before it starts. 

"The fi rst part of the marketing campaign is be proactive, 
which is. ' I'm using this product every day because I don't want 
to get acne,'" be says. "Justin has committed to beating the prob
lem before he gets it." (Indeed, Bieber says in his first spot d1at 
hcgd s acne but "! use Proactiv so my facedoesn'tgetlikethaL ") 

• 
-

It'~ hard out here for a l)IMl)le ( froM left, 
opposite page): JUSTIN BIEBER, KATY 
PERRY, AVRIL LAVIGNE, MANDY MOORE, 
JESSICA SIMPSON and ALICIA KEYS; inset: 
Guthy-Renkerco-founder GREG RENKER. 

SQUEAKY CLEAN 
Proactiv is always on the hunt for new endorsers, seeking out 
a range of st,ars that appea l to different age groups. 

Many of the o rders corning in after Bieber's spots hit were 
from parents calling to place orders for their kids. Renker says. 
"Ar<!. 12-ycar-oldgirls going to buy Proactiv? No. They ask their 
mom to buy Proactiv. In the last 24 hmus we've had mothers 
buying it, which is what we wanted to occur." 

That's a different audience from the one that Perry and Lav
igne have attracted in the last year, he says. 

Even with all the researd1 it docs, choosing an endorser still 
ends up being a gut decis ion. Renker says. Although ht de
clined to name names, no t everyone has worked out. Perry, 
signed last year, was considered a gamble. The buzzof•J Kissed 
a Girl" had died down and "California Curls" hadn't yet hit 

With Bieber, Proactiv approached him, reaching out before 
he putout his ""My World" album. At the time, his agents asked 
for more money than Proactiv thought he was worth. The com• 
pany changed its mind after the album ·s release and went back 
to him. (Braun remembers tl1is differen tly, saying Team Bieber 
reapproached Proactiv after the teen started breaking out, fi. 
nally agreeing to the deal after Proac._tiv said it would make a 
donation to Bieber's favored charity Pencils of Promise.) 

The company watches m usic charts and monitors online ap• 
peal of differen t artists, Renker says. Proactiv looks at the num
ber of followers that artists have on Facebook and Twitter and 
the number ofYouTube hits their videos receive. 

"Youconstmtly have to be working to find someone who can 
keep you current." Renker says. 

Learn more about the art.ist branding spa.ce by at.tending the 
Billboard/Adweek Mi.sic <i. Adeertisingconference Sept. 15-16 in 
Chicago. To ngi.ste,r, go to billboardeve:.nts.com, 
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THANKS TO NEW TECHNOLOGY, 
THE TICKETING INDUSTRY HAS 
UNDERGONE SOME SUBSTANTIAL 
CHANGES IN THE PAST YEAR, 
AND-SURPRISE!-NEARLY ALL 
OF THEM HAVE BENEFITS 
FOR CLIENTS AND CONSUMERS 
BY GLENN PEOPLES 
ILLUSTRATION BY WESLEY BEDROSIAN 

After a decade that saw little change, the ticketing market is transforming 
at an unprecedented rate. 

"We thought the lack of innovation had been alarming," says Andrew 
Dreskin, co-CEO ofTicketfly, a 2-year-old, venture-backed startup. No new
comer to online ticketing, Dreskin was a co-founder of Ticket Web, which 
Ticketmaster acquired in 2000. "If you look at ticketing software compared 
to software in other industries, historically it's been pretty lacking." 

Now, the emergence of new, powerful software has allowed upstarts to 
compete against the incumbents. Just as cheaper tools of production and 
distribution have revamped the record business, emerging technologies 
have enabled a new breed of companies to shake up ticketing. 

"The barriers to entry into the business have come down dramatically," 
Veritix president Jeff Kline says. After spending 14 years at Ticketmaster 
and then briefly leaving the industry, Kline was lured by Veritix when he 
learned of the company's technology called Flash Seats, which provides 
clients a seamless solution for selling digital tickets and allows buyers to 
swap an d sell them. "It got me excited because the ticketing game has changed 
so drastically." 

Nearly all innovation in ticketing hits two areas: increased control for 
clients and an improved customer experience. 

INCREASED CONTROL FOR CLIENTS 
Thanks to a host of new technologies, ticketing clients have 
far more control than they did in the past. Venues, promot
ers and artists can now sell tickets at their own branded web• 
s ites, engage the ir customers through e-mail and social 
marketing, and own the data that comes from those cus
tomer relationsh ips. 

Greater control means having the power to take over the 
reins from ticketing companies. No longer do clients need 
to hire a ticketing provider to do the work for them. •we see 
ourselves as a supplier of technology as opposed toa supplier 
of ticket services," says Doug Lyons, VP of product market
ing and s trategy at Tickets.com, a privately held subsidiary 
of Major League Baseball's Internet division. ·we supply so-

lutions and technology that help you provide ticketing.· 
TicketBiscuit CEO Jeff Gale says this shift in control ben

efits clients because it removes the middleman. "It's a more 
direct transaction between buyer and seller." 

Innovations that benefit clien ts often involve ticketing com
panies' integrated platforms. Clients can now leverage the 
power of social media, extract value from ownership of con
sumer data and capture incremental sales items dm ing the 
checkout process. In addition, the emergence of mobile tools 
means there are inexpensive, effective alternatives to trad i
tional methods. In the end, these new ways of approaching 
an old process means a positive future for an indus try eager 
to expand. 
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'The barriers to entry into the 
business have come down dramatically. 
The ticl<eting game has changed 
so drastically.' -JEFF KLINE, VER1T,x 

Integration: In ticketing, integration means a s ingle, cen
tralized content management sys tem that incorporates a 
weal th of functionality that just a few years ago required dis
parate platforms. E-mail marketing, social media and cus
tomer management functions used to be separate from the 
core ticketing system. which meant more work by more peo
ple. An integrated system allows fewer people to work more 
effectively and efficiently. 

Eventbrite CEO Kevin Hartz calls h is company's platform 
a "marketing team in a box." That's because integration means 
saving time and money. Imagine entering a single concert 
into a ticketing system's database. In an integrated system. 
that single entry can create an entry on a venue's website, up
date a Facebook page, schedule a Twitter update and popu
late part of an e-mail newsletter. In an older, nonintegrated 
system, each of those necessary functions would have to be 
handled separately. "It allows people to spend their time, en
ergy and money on more productive things than duplicative 
data entry," Ticketfly's Dreskin says. 

Integration means th ird-party services can be implemented 
as well. Tickets.corn's IT archi tecture, for example, allows 
the software of dynamic pricing vendors to be integrated into 
its platform. As dynamic pricing becomes a more popular 
way to maximize revenue, a ticketing company's ability to 
implement it becomes critical. 

Integration also means ticket-selling can become part of 

the artist-fan experience. Topspin has woven t icketing into 
its fan acqu isition and engagement tools. In do ing so, the 
fan buys from the artist, not from the venue or promoter. 
"The band putting the show on for the fans, it's such a spe
cial thing to create," CEO lan Rogers says. 

Social media: The ability to use social media in t icketing 
platforms is the trend executives arc most exci ted about. "So
cial media is really the watershed moment in event ticket
ing," Dreskin says. " It's the cornerstone of everything we do." 
The company's goal, he explains, is to make shar ing as easy 
and visible as possible for ticket buyers. That means Face
book and Twitter icons are prominent on event detail pages, 
confirmation screens and confirmation e-mails. 

Faccbook is now Evcntbrite's No. 1 driver of traffic, Hartz 
says. "Events are natmally social. We enable fans to share 
what they 're attending through Twitter and Facebook." 
Eventbrite believes in sociail networking so much that it spon
sored this year's 1\vitter and Facebook developer conferences. 

Exciting as it is, the combination of social media and tick
eting is only in its infancy. Case in point: Dreskin says Tick
etfly is working on a technology that will reward people for 
sharing events and acting as a marketer on behalf ofits clients. 

Consumer data: The progress made in integration also gives 
the client more control over the data in the ticket-buying 

process. "The content owner wants to take back control of 
the fan experience and process," Veritix's Kline says of artists. 
promoters, venues and teams. "The days of building a robust 
third-party brand at the expense of the talent arc over." 

Veritix's Flash Seats allows the ticket seller to own the data 
that would otherwise go unseen in the secondary market. 
Flash Seats is a paperless ticketing system that stores a ticket 
in a buyer's account. The Flash Seats Marketplace allows peo
ple to bid for and buy pa perless tickets. At the venue, ticket 
owners enter using the credi t card or piece of identification 
on file at Flash Seats. Thus. the cl ient knows who has the tick
ets and who entered the venue. That valuable marketing in
forma tion can't be captured with paper tickets. 

Ticketing companies are also allowing clients to create 
more robust point-of-purchase experiences to bring in incre
mental revenue . Later this year, Ticketmaster will introduce 
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Ticket masters (from left, opposite page): Veritix's JEFF KLINE, Ticketfly's ANDREW DRESKIN, Tickets.corn's DOUG 
LYONS, TicketBiscuit's JEFF GALE and Eventbrite's KEVIN HARTZ. 

a new shopping cart that will allow additional items to be pur
chased along with the t icket. So, for example, a customer 
could purchase a ticket as well as a T-shirt, a digital down
load and VIP parking. To do this, Ticketrnaster will integrate 
its system with those of MusicToday (also owned by Live Na
tion) and third-party vendors. 

ExtremeTix already has a series of upsell prompts that 
its clients can insert into the ticket-buying process. Buy
ers can include items like parking, merchandise and char
itable donations in their shopping carts. Its clients can 
experience up to a 35% increase in gross revenue from 
these prompts, ExtremeTix senior vr of sales and market
ing Brent Curr ier says. Similarly, Ticke ts.com allows for 
added value in its tickets-the amount of a hot dog and 
drink, for example. 

DIV ticketing: Ticketing platforms have become so power
ful and easy to use, event organizers previously locked out of 
the ticket market can now use services l ike Eventbrite. As a 
result, the ticketing services marketplace has grown to in
clude these do-it-yourself ticketers. It's similar to how blog 
publishing software loosened the grip newspapers had on 
news and commentary. "We are democratizing ticketing," 
Hartz says. "We looked at this space and said, 'This should 

be as easy as publishing a blog or setting upa Gmail account.'" 

Mobile: One of the most compelling mobile innovations is 
the use of mobile phones in ticketing systems. Topspin's 
iPhone app exemplifies the powe r a ticketing platform can 
give a client. As opposed to more expensive scanning hard
ware, Rogers explains, the app allows the venue to scan tick
ets using the now-common device to allow ent ry. Eventbrite 
has an irhone app that allows people to check in and will soon 
announce new developments with a ticket-scanning app. 

IMPROVED CUSTOMER EXPERIENCE 
Driven by changes in paperless and mobile technologies. cus
tomers now enjoy better t icket-buying experiences. Paper
less innovations aUow ticket buyers to forgo hard tickets yet 
still be able to swap and sell. Improved mobile sites give cus
tomers g-reater freedom to browse and buy. And improved 
discovery will hel p lead customers to the events they're most 
l ikely to des ire. These improvements represent reduced fric
tion in the buying and discovery process, more ticket sales 
and happier customers. 

Paperless: Paperless ticketing gives customers options 
they don't have in a paper-t icket world. But not all tickets 

need be paperless. In fact, some states might follow New 
York sta te's lead and mandate that customers be given the 
option of a paper ticket. 

Veritix is representative of the promise in paperless tick
eting. "Paperless was built with the consumer and content 
owner in mind," Kline says. The company's Flash Seats, he 
explains, aUows the buyer to transfer a ticket, buy a ticket and 
resell a ticket. "We have the patent to have the only truly in
tegrated marketplace tied to a unique form of ID," he adds. 
"That makes us di fferen t. • 

The ticket transfer adds convenience to the concert-going 
process. If one person buys six tickets, for example, Flash 
Seats allows the paperless tickets to be transferred to friends. 
All the buyer would have to do is send an e-mail to friends 
and ask them to sign in to accept the tickets. 

Mobile: Today's ticket service allows a start-to-finish expe
rience on a mobile-enhanced Web page. This ability adds 
greater value for the customers. Tickets .com was the first 
company to offer a compete end-to-end mobile solu tion, Lyons 
says. That means a fan can avoid a long line at a venue's box 
office by going to the venue's website and instantly buying a 
ti cket. TicketBiscui t launched its mobile-enhanced websi te 
in 2008. For the consumer on the go, Gale says, "it's a huge 
added convenience." 

Mobile de livery is also a growing-albeit young-trend. 
ExtremeTix started offering mobile delivery of tickets in 
fourth-quarter 2009. 

Discovery: Helping cl ients' customers discover events is 
a priority of most ticketing companies. "They're coming 
back to discover new events," EventBrite's Hartz says. "How 
do we better enable that?" He says Eventbrite will have added 
features and functionality for discovering music events by 
the end of the year. 

Ticl<etBiscuit helps you harness the full power of the ihternet. 
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Learn how Ticl<etBiscuit's innovations can help you sell more ticl<ets at http//www.ticl<ctbiscuit.com/innov21tc 
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REACHING OUT 
Natalie Grant gives 

voice to women 

ltl•IAki BY M ITCHELL PETERS 

LANGUAGE OF LOVE 
Issac Delgado remakes 

a classic 

ON HIS GRIND 
Nick Cave talks about 

his new project 

BEHIND THE MUSIC 
Fantasia resumes 

promotion for new set 

THE IMPERFECTIONIST 
Serj Tankian Now Busy 
With 'Harmonies' 

Life after System ofa Down has been pretty good 
for Serj Tankian. 

Outside of his chart-topping Los Angeles
based hard rock band, which went on indefi
nite hiatus in 2006, the singer/songwriter/ 
political activist launched a solo musical ca
reerwith the rcleaseof2007's "Elect the Dead." 
The primarily rock-drive n set debuted at No. 
4 on the Billboard 200 and has sold 319,000 
copies, according to Nielsen SoundScan. 

In addition to touring and promoting his solo 
music, Tankian has spent recent years writing 
new songs. overseeing his label Serjical Strike, 
promoting various causes, publ ishing books, 
producing albums and scoring music for films, 
TV and videogames- a lifestyle he never had 
time for while fronting SOAD. 

"I feellike I've established myselfas an artist 
aside from System ofa Down, and I'm comfort
able with that." Tankian says, noting that the 
group regularly receives offers to perform but 
that no such plans are in the works. "It's been 
very emancipating and confidence-building." 

Now, with nearly three years under h is belt 
as a solo artist, and amid numerous other side 
projects, Tankian is prepping the rcleaseofh is 
second album, "imperfect Harmonies," due 
Sept. 21 on Serjical Strike/Reprise Records. 
This time around, he moves further away from 
the heavy-hitting sound he's become known for 
with SOAD and "Elect the Dead" and delves 
deeper into elements of electronica, orchestral 
mus ic and jazz. 

"In one way it's really modern, with the elec
tronics stuff, but it's also really classical, with 
the legato orchestra," Tankian says. "The core 
of the songs are still rock -based songs with some 
jazz innucnccs here and there.· 

It's uncertain whether Tanloan's fan base, 
which largely consists of SO AD die-hards, will 
remain loyal to his evolving musical direction. 
So far, first single· Left of Center," which fea
tures a big rock chorus and chunky guitars, has
n't gained any traction at rock radio. "Elect the 
Dead" has spawned such radio successes as 
"Empty Walls" (which peaked at No. 3 on the 
Alternative chart and No. 4 on Active Rock) and 

"Sky Is Over" (which peaked at No. 22onAlter
native and No. 24 on Active Rock). 

But at this point in his career, Tankian, 42, 
says he's more concerned about following his 
own musical interests than with how many al
bums he sells. 

"When I die, I'm not going to care whether 
I've sold X number more records or less." he 
says. "I'm going to care if I made the right 
expressions, if I e xplored enough and did 

something new, and put something n ew on 
this plane t." 

Nevertheless, Tankian was hard at work ear
lier th is summer preparing fans for h is sym
phonic transition by performing numerous 
concerts with backing orchestras in Europe. 
The idea stemmed from an invitation in 2009 
from New Zealand's Auckland Philharmonia 
Orchestra to perform a symphonic version of 
"Elect the Dead. "The Auckland Town Hall per-

LATIN OUTREACH 
Artists give voice to 

bone marrow campaign 

fonmancc resulted in the "Elect the Dead Sym
phony" project, which was released on CD/DVD 
in March and has sold 10,000 copies, according 
to Nielsen SoundScan. 

"We wanted something that Serj's core fan 
base could hold onto and have one more piece 
of'Elect the Dead' before transitioning into the 
new record and putting his face out there in be
tween," manager George Tonikian says. 

Tankian says performing with the New 
Zealand orchestra was an inspiration for much 
of the symphonic songwriting on "Imperfect 
Harmonies," and his camp hopes to build buzz 
around the album through more Jive perform
ances with orchestras during his European/ 
North American tour from August to October. 

"We're going to have anywhere between a 
24• to 45-piece orchestra onstage wi th the 
full rock band behind me," Tankian says, not
ing tha t such an endeavor significantly ra ises 
h is touring costs. "That's where I don't sec 
a lot of money coming, but it's to promote 
the record." 

Tankian also believes that the music on his 
new set" lends itself further to licensing than 
anything I 've ever done." In June, he held a 
listening party for press and music supervi
sors at Los Angeles' Museum of Contempo
rary Art du ring an exhib it for Armenian 
pain ter Arsh ile Gorky. Although no synch 
deals were in place at press time, he's tapped 
Music for the Masses founder Julie D'Angelo 
as a consultant and hopes that music from 
the set will land in some "key films" by early 
next year. 

"Th.is album can lend itself to people saying, 
'Wow, maybe this doesn't work for my film, but 
it's beautiful and I can see him and his talents 
fi tting into another project down the l ine.'" 
Tonikian says. 

Tanloan already has several other projects 
lined up. His musical " Prometheus Bound" is 
scheduled to open in March 2011 at the Amer
ican Repertory Theater in Cambridge, Mass., 
and he's also finishing up a "classical jazz sym
phony" tha t he hopes to premiere next year. 
The forthcoming year may also find the artist 
publishing a second poetry book, "Glaring 
Through Oblivion," and starting work on a non
fiction title. 

If that wasn't e nough, Tankian says he'd 
someday like to score a film and record an in 
strumental jazz album, adding, "I want to try 
one of everything." 
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»>BLONDIE 
ANNOUNCES NEW 
ALBUM 
Blondie is planning a 
staggered worldwide 
rollout this year and next 
for "Panic of Girls," the 
group's first set of new 
material since " The Curse 
of Blondie" in 2003. 
While label and 
distribution deals are still 
being formulated, 
drummer Clem Burke 
says that he expects the 
set to come out in 
Australia in time for 
Blondie's November
December tour with the 
Pretenders. Following 
that, the band p lans to 
release it in 2011 in other 
territories, including the 
United States. " There's a 
lot of politics involved," 
Burke says. 

>»DEADMAUS 
TAPPED AS VMA 
HOUSE ARTIST 
MTV has tapped Dead
mau5 to be the house art
ist for the 2010 Video Mu
sic Awards, where the 
electronic artist will play 
original remixes of 
various artists' hit s 
throughout the show. 
"It's a wicked honor and 
privilege to do whatever 
the hell it is I am doing at 
the 2010 VMAs, and I am 
super stoked," says Dead
mauS (aka Joel Zimmer
man), who follows in the 
footsteps of previous 
VMA house artists Travis 
Barker, DJ AM, Mark 
Ronson and Wale. 

»>COSTELLO 
PREPS 'RANSOM' 
FOR OCTOBER 
Elvis Costello will release 
his new album, "National 
Ransom," Nov. 2. The 
singer/songwriter's 
follow-up to 2009's 
"Secret, Profane & 
Sugarcane" will again be 
produced by T-Bone 
Burnett. Guest artists 
include Vince Gill, Marc 
Ribot, Buddy Miller and 
Leon Russell. 

>>>NELLY'S '5.0' 
DUE IN NOVEMBER 
St. Louis rapper Nelly is 
set to release his sixth 
full-length studio album, 
"5.0," Nov. 16. First single 
"Tippin in Da Club" was 
serviced to urban radio 
and features production 
by Dutch. "Just a Dream," 
the second single, boasts 
work by Jim Jonsin and 
Rico Love and was 
serviced to top 40 radio. 

Reporting by Gary Graff 
and Jason Lipshutz. 
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OHMY 
GOD,BECKY 
Natalie Grant Wants To Spark A 'Love Revolution' 

Natalie Grant is the first to admit she 
could easily be classified as a " Becky," 

the name Christian radio programmers 
coined years ago to describe their target 
demo: a woman in her 30s or 40s, mar• 
ried with kids, a typical soccer mom. 

"It helps me to know the audience 
I'm truly singing to because f am that 
person," says Grant, who's married to 

writer/ producer Bernie Herms and has 
twin 3-year-old daughters, as well as an• 

other baby girl due in December. 
Grant wants to empower her fans 

with her Aug. 24 Curb Records release, 
"Love Revolution." "The industry un
derestimates Becky," the four-time 
Gospel Music Assn. female vocalist of 
the year (2006-09) says. "They think that 
Becky just drives a min ivan, takes the 
kids to school and has this happy, com
fortable life. Becky is different today. 
Becky wants to change the world, and 
she believes that she can." 

Grant's burning desire to make a dif• 
ference informs her life and music. After 
seeing an episode of"Law& Order" that 
dealt wi th human trafficking, she 

mm) BY JUDY CANTOR•NAVAS 

launched the Home Foundation in 2005, 
a nonprofit organization that educates 
communities, builds shelters and or
phanages, and provides medical equip
ment to aid victims. 

"It's really grown beyond my wildest 
imagination," Grant says. "Our domes
tic shelter program is growing. I feel we 
are doing a really good job of educating 
our audience aboutthe reality that slav
ery just doesn't happen across the world. 
It happens across the street." 

Curb Records is partner ing with 
Fam ily Christian S tores so that each 
consumer who preorders "Love Revo
lution"-Grant's eighth studio album
will receive a free two-song CD featuring 
"Greatness of Our God" and "Your Great 
Name." "With each preorder, Family 
Christian Stores and th-c James Fund is 
making a donation back to the Home 
Foundation," Curb Records VP of mar
keting JeffTuerff says. 

Consumers are also being directed to 
StartALoveRevolution.com, an interac
tive website thatTuerff says is "designed 
to expose Natalie's music, encourage 

others to start a love revolution by sim

ply doing something such as donating 
clothes, visiting the elderly, feeding the 
homeless or helping your neighbor." 

Grant continually looks for opportu
n ities to make a difference and to en
courage others to do so. 

"Natalie recently got involved with 
KTIS Minneapol is and th eir wildly 
successful DriveThru DifTerence pro
motion," Curb Records VP of promo

tion John Butler says. "The station 
encourages their audience to pay for 
a meal at a drive-thru window for the 
person in back of them as a way of 
sharing a smile for someone's day. Na
tal ie did it in Nashville and called in 

Amor In Translation 
Cuban Singer Issac Delgado Revives Nat 'King' Cole's Latin Classics 

to the morning show [live)." 
Curb released "Greatness of Our God" 

as the first s ingle, but when stations 
began playing "Human" after Grant per
formed it at the Dove Awards, the label 
switched support to the latter track. 

"I didn't think it should be our first 
single,• Grant says of"Greatness of Our 
God." "I didn't feel like it's a true rep
resen tation of what the record is about. 
While there are plenty of worship songs 
on the record, I felt like 'Love Revolu
tion' is such a strong action type of mes
sage that l felt that ["Greatness") didn't 
totally capture the whole passion be
hi nd the album. I really felt that way 
about 'Human.'" 

In 1956, Nat "King" Cole emerged from a plane in Ha
vana holding a pair of maracas and began a series of 
dates at the club Tropicana. For the fust of Cole's three 
subsequent Spanish-language albums, 1958's "Cole 
Espanol," he was coached by Bebo Valdes, then the pi
anist with the Tropicana's Armando Romeu Orches
tra, to phonetically sound outthe lyrics. The suave but 
quirky charm of Cole's notable American accent and 
the swing of the musicians who joined him on great 
songs by Latin composers and Spanish translations 
of popular English numbers made the trilogy of Cole's 
"Espanol" albums a hit in Latin America and beyond. 

The songs on "L-O-V-E," including a Spanish ver
s ion of the ti tle track, have a disti nctly contemporary 
vibe, drained of the syrupy flavor characteristic of Cole's 
time. Pulling from the extended Cole songbook, the 
album also includes a song in Portuguese, and two ad
ditional tracks- "Mona Lisa" and "Stardust"- will be 
available as digital extras. 

Sony Masterworks GM/sen ior VP Alex Miller says 
he first heard "L-O-V-E" after Sony Spain released it 

last spring and immediately made plans for it to be 
released stateside. He says the album will be pro
moted "the old-fashioned way," around an extensive 
U.S . tour that Delgado will do with Cole in the fa11. 
The label will reach out to Latin fans of both Delgado 
and Nat Cole's Spanish albums, as well as a general 
adult market through press and late-night and morn
ing programs on TY. 

"Cole paid homage to Latin American music and 
the Spanish language with thecfforthe put intosingi.ng 
these songs and the feeling with which he sang them," 
says Issac Delgado, whose album "L-O-V-E" includes 
12 songs from Cole's repertoire and features the sto
ried singer's brother, vocalist Freddy Cole, and a cast 
of top Latin and jazz players. It will be released Aug. 
31 on Calle 54/Sony Masterworks. 

A megastar in Cuba, Delgado is known for his ele
gant but streetwise approach to the aggressively percus
sive Cuban dance music called timba, or Cuban salsa. 
The departure he takes with the jazzy romantic ballads 
on this album is something of a return to his roots. 

•'This is timeless music for me," says Delgado, who 
moved to the United States in 2006 and now lives in 
Miami. "It was the music we listened to every day in 
my house growing up." 
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"I didn't want people to feel they were listening 
to an old chestnut. I wanted it 
to sound as though it had just 
popped out of the oven," says 
producer Nat Chediak, who, 
by working with Spanish film
maker /producer Fernando 
Trueba on tbe l atter's Calle 54 
label, has artfully brought new 

life to Latin classics on a 
series of critically acclaimed 
albums, including the Grammy 
Award -winning " Bebo y 
Cigala." " I wanted the musi
cians to stretch." 

"We were having Ii.in in the 
studio," says Cole, who once ac
companied his brother on one 
of his visits to Havana. • Every
one was loose and free, and it 
came off that way." 
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with NICK CAVE and JIM SCLAVUNOS 
by SARAH JAFFE 

Australian post-punk hero Nick Cave has skipped from project to project during his 37-year ca
reer, but he's a lways maintained his pasty-faced, b lack-clad persona. An especially dark and sex
ual vibe runs through the latest a lbum by his band Grinderman, "Grinderman 2," due Sept. 14 on 
Mute. Cave and drummer Jim Sclavunos spoke to Billboard about establishing Grinderman as a 
band and the universality of "No Pussy Blues." 

1 Does the release of the new a lbum 

help establish Grinderman as more than 
a side project? 
Sclavunos: f t never was a th rowaway (or] a 
side project-it' s been more of an offshoot 
than a side project. 
Cave: We made two albums, (which is) more 
than some fully fledged bands. 
Sclavunos: It was pretty natural because we 
had been doing this Nick Cave solo th ing, which 
was basically Nick and Warren [ Ellis] going out 
and doing smalle r arrangements of Bad Seeds 
songs, and from that it started taking on its 
own momentum. Marty [Casey] and I joined 
and gave the whole operation a bit of balls. 

It got to a point where it started upsetting au
d iences in Gennany. They had come for an in
timate evening with Nick Cave and they got their 
heads ripped off. 

These other elements started getting intro
duced into those songs that hadn't been there 
before, and there was kind of an aggressive 
edge to the whole thing. There were certain 
ideas that were floating around, especially 
with Warren, t hat weren't finding a place in 
the Bad Seeds, so it made sense to have an out
let for that. And Grinderman was eventually 
what that outlet became. 

2 Carrie Brownstein, on her NPR blog, 
wrote that the rise of bearded lndie rock• 
ers was a harbinger of a lack of danger in 
rock music. You're known for epic facial hair 
and for making some pretty dangerous rock· 
'n'roll. Where do those notions of masculin
ity and danger flt for you? 
Cave: What we're trying to do is to make orig-

inal music that's based on improvisation, and 

within that explore themes as men in the au
tumn or winter of their lives, trying to make 
music that has a sexuality to it. But within that 
sexuality it has all the bubbling neuroses and 
terror and violence that run through the heads 
of men of our age and distinction. 

It's different than pretty much anybody out 
there. We're talking about something else w ith 
our mus ic. We' re dealing w ith issues that are 
much more complex, much more difficult, much 
more dangerous and problematic. And some 
people get that and some people don't. 
Sclavunos: Some people see it in a much sim
pler way. They look at a surface aspect ofit. 
Cave: For sure, "No Pussy Blues" isn't the most 
subtle concept in the world , but it is actually a 
very pertinen t issue among men. And had a 
h uge positive response, that someone actually 
wrote a song like that. Because most rock music 
is about the opposite. 
Sclavunos: It's not like we're Mr. Sensitive ei

ther. it's full of neurosis and rage and unaccept
able social behavior and things that-
Cave: Go bump in the night. 
Sclavunos: It's not like some bearded guy who's 
got all of his weakness on his sleeve, it's not that 
kind of neuros is. It's more like an aggress ive 
statement ofit. 

3 Are some people put off by that? 
Sc:lavunos: Is there something really that offen
sive about it? I don't think there is. If you just take 
itas it's a human being who's got, you know.needs. 
Cave: it doesn't objectify women. There is a di
rectness. We'r e adults. We talk about sex openly. 
Sclavunos: There's nothing wrong with sex, is 

there? Or not getting sex. Or expressing frustra• 
tion that one's not getting it. 

4 This album seems a little less sexually 
aggressive than the first Grlnderman re• 
lease, and the women seemed to get, If not 
revenge, a little more of the spotlight. 

Cave : Yeah, but that's not a turnaround. That's 
just a d iffcrcnt way oflooking at the same subject 
matter that I've always looked at. Because we ac
tually are addressing certain subjects about mas
culinity, about what it is to be a man in this day 
and age when men have largely been emascu
lated. We're opening the debate. And no one else 
is. Or very few other people. And we're the ones 
whoa re accused ofbeing sexist. Or m isogynistic. 

There are songs-there's "When My Baby 
Comes"- well, it's a very multilayered, very com
plex song, to say the least. There are lots of things 
going on in that song. 
Sclavunos: But if you want to isolate details from 
it, you can say that's an offensive image. Docs 
that make it instantly m isogynist? No. 

5 In another interview, you mentioned that 
you were told notto write songs about God or 
love on the first Grinderman record. Did you 
give yourself any limitations like that this time? 

Cave: Warren suggested I should avoid those 
subjects, meaning that I should go somewhere 
else from what people would expect from a Bad 
Seeds record. Of course, that's im possible. That 
wasn't really a rule, it was a suggestion. 
Sclavunos: It was a good s tarting point. 
Cave: If you took love out of the equation, I 
wouldn't know what else to write abou t. But I 
t hink mostly for me, I write violent lyr ics. Even 
the most beautiful love lyrics that I write are al
ways for me seen through a prism of violence. 
They're ei ther violent or there's kind of an ab
sence of violence. 
Sclavunos: Or even a foreboding of violence. 
Even "Rock of Gibraltar" has kind of a hint of 

.:; Sexy beasts: Grinderman's 
NICK CAVE, WARREN 
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(from left) 

ominousness, when it's doing the ascending 
chords and stuff. 
Cave: There a re songs that are a conversation 
between men and women, and sometimes they're 
done in a field of bluebells and there are these 
delicate exchanges, but you're right, somewhere 
in the background there's a storm brewing. 

I remember going to a psychiatrist for a while 
and she used to have th is picture of th is little 
girl on her wall, who was si tting in a chair. It's 
a really sweet little picture, but she's leaning 
back in the chair and the chair is just sort of 
dangling between going that way and going this 
way. I didn't last that long, but after a couple of 
sessions r started to feel that this was a really 
disturbing sort ofimage because this girl, she's 
going to fall off the chair. It just ends up the 
point of view that you look at things. 

6 Nick, since you're sporting a Mickey 
Mouse pendant, can you talk about the song 
"Mickey Mouse and the Goodbye Man" on 
the new record? 
Cave: That particular song to me is about the 
kind of origins of extremism, terrorism. Of envy 
and isolation. Mickey Mouse represents the 
weaker, feminine, comic side of us, and the big 
bad wolf is the masculine side. 

We've done a video [for the song that] is illus
trated by a woman, llinca Hopfner- she's just out 
of art school- who ctid an animated, black-and
whitevideo ofa Bad Seeds song and sent it tome. 
It's an extraordinary thing, and she did it by hand. 
I rang her up and asked her if she would do this 
Grinderman song. and she has done this incred

ible job of it. Her drawings are really gorgeous 
things, and she's now illustrntedall the songs and 
they're in a booklet that comes with the CD. 
Sclavunos: It's quite fitting that that song has 
an animated video because theyin-yangextrcmcs 
there of the two brothers are Mickey Mouse and 
the big bad wolf; those are kind of cartoonish 
characters, so it all fits in very nicely. 
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Al_l~lJIVIS 
MARK OLSON 
Many Colored Kite 
Producer: Beau Raymond 
Rykodisc 

Release Date: July 27 

Mark Olson asks at t he begin

ning of his second solo album: 

"What would you do ... if you 

lost everyt hing good?" This 

braces us for another heart
rending ruminat ion along the 

lines of 2007's transtormative 

"The Salvation Blues." But that's 

not t he story on "Many Colored 

Kite," as the Jayhawks co-front

man strikes a more healing and 
optimistic tone across these 11 
songs. It 's buoyed by his rela

tionship with lngunn Ringvold 

(who co-wrot e t wo of the 

t racks) and also likely by his 

2009 reunio n w ith Jayhawks 
part ner Gary Louris o n "Ready 

for the Flood." "Many Colored 

Kite" flits among moods and 

perspectives. unified by Olson's 

keening tenor and Beau Ray
mond's minimalist production. 

" Litt le Bird of Freedom" (wit h 

Jolie Holland) and "Wind and 

Rain" recall the Jayhawks' blend 

of alt-rock and Americana, 

while "Morning Dove," "l:!luebell 

Song," "More Hours" and t he 
Neil Young-like "Scholast ica" 

explore folkier flavors, and such 

string-laden tracks as "Your Life 

Beside Us" and "Beehive" re

call psychedelic '60s pop. 

Olson is still processing some 

pain, but there are p lenty of 
bright rnoments.-GG 

ALEXANDER 
O'NEAL 
Five Questions-The New 
Journey 
Producers: Alexander 

O'Neal, Billy Osborne 

CC Entertainment/El 

Entertainment 

Release Date: July 27 

Add A lexander O'Neal to t he 
growing ranks of R&B vets mak

ing comeback albums. Now re

siding in Great Britain, the singer 

returns wit h his first album in 

eight years, "Five Questions

The New Journey." Overall, the 
project is grounded in the soul

ful funk and romance songs that 

define his successful career. 

Those t unes include "Fake," 

"Criticize" and his t wo radio 
perennials with Cherrelle ("Sat

urday Love" and "Never Knew 

Love Like This"). O'Neal shows 

off the still-formidable rough

and-ready vocals-t hink otis 

Redding and David Ruffin- that 

powered t hose hits. The set 
opens w it h dance jams "My 

House" and "I'm Back," the lat

ter recalling the rhythmic thrust 

AVENGED SEVENFOLD 
Nightmare 
Producer: Mike Elizondo 

Warner Bros. Records 

Release Date: July 27 

Avenged Sevenfold"s fifth studio 

album is a dream that became 
something of a "Nightmare" for the arty Southern 

California head-bangers following the death of drum

mer James " the Rev" Sullivan. But In Its finished form, 

with Dream Theater's Mike Portnoy fleshing out the 

drum tracks that Sullivan left behind, " Nightmare" is the 

group's best work yet. It's a sweeping, quasi-thematic 
epic whose nearly 6 7 minutes mixes punky abandon 

with prog-rock ambition and muscle with musicality. 

Lengthy, suite-like pieces like the title track, "Victim" 

and the 11-minute " Save Me" are seamless In their sonic 

twists and turns, while aco ustic guitars, piano, strings 

and vocal harmonies lend welcome melodic counter
points to such pummeling power rockers as " Danger 

Line," " Welcome to the Family" and "God Hates Us." 

Elsewhere, the song " Buried Alive" recalls Metallica's 

"Unforgiven" and "Tonight the World Dies" mines 

moody Alice in Chains/ Stone Temple Pilots terrain, 

while " Natural Born Killer" has the makings of a main
stream breakthrough. Frontman M. Shadows sings at 

I ~ne point that "you can't win this fight," but Avenged 

L Sevenfold ultimately emerges victorious here.-GG 
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of "Fake" and O'Neal's work 

with Minneapo lis g roup Flyte 

Tyme, a precursor to '80s funk 

act the Time. Longtime fans w ill 

no doubt wax nostalgic, but the 

up tempos may not do much to 

attract younger converts. The 
singer proves he's still got the 

touch, however, o n t he m id 

tempo love songs and ballads, 

notably "I Found True Love" and 

"I Can't Wait."-GM 

MENOMENA 
Mines 
Producer: Menomena 

Barsuk Records 

Release Date: July 27 
It 's rare w hen every member 

of a band can claim both vocal 

and instrumental cont ributions 

to an album, and even more 

rare when each cont ributor is 

except ionally t alented. Port
land, Ore., rock trio Menom

ena's latest album, " Mines," 

contains a smatter ing of ex

perimental rock tracks agree

able even to those w ho 

wouldn't normally indulge in 

the genre. But t he music still 
t est s boundaries, especially 

withtheuseofaself-programmed 

computer program in the rec

ording process. Justin Harr is 

sings, "You're S-foot-5, not a 

hund red pounds/I'm scared to 
death of every single ounce" 

on opener "Queen Black Acid," 

a mellow gem t hat exercises a 

few of t he album's common 
t hemes: desolatio n and rela

tionship complexities. The 

set 's laid-back rock feel w it h 

a punchy beat is embodied 

on the track "Tithe," w here 

Menome na also captures 
soulfu l, ethereal vocals rem

iniscent of TV on t he Rad io's 

Tunde Adebimpe.- CB 

BOMBAY BICYCLE 
CLUB 
I Had the Blues But I 
Shook Them Loose 
Producer: Jim Abbiss 

Arena Rock Recording 

Release Date: July 27 

London rock act Bombay Bi

cycle Club hasn't been playing 
together long, but t he four

some boasts an impressive 

sound on debut album "I Had 

t he Blues But I Shook Them 

Loose" (released last July in the 
United Kingdom). Despite its 

rookie status, the band knows 

how to set the tone: The brief 

opening instrumental track, 

"Emergency Cont raception 

Blues," previews t he com
mand ing percussion and pas

sionate guitar on t he songs that 

follow. And t hough listeners w ill 

get lost in t he catc hy instru

mentation of t he single "Always 

Like This," t he music is pleas

antly interrupted by the nerv
ous and sometimes eerie vo
cals of singer Jack Steadman. 

The standout "Cancel on Me" 

DISTURBED 
Asylum 
Producer: Dan Donegan 
Reprise Records 

Release Date: Aug. 37 

Changes from album to album 

t end to be subtle and incremental 

for Disturbed , which is exactly what its fans prefer. 

The Chicago quartet has a defined sound that's been 
consistently satisfying for the past decade, since it 

unleashed 2000's "The Sickness"-chunky, muscular 

grooves that support Dan Donegan"s guitar acrobatics 

and David Draiman"s force-of-nature vocals. All that is 

intact on album No. 5, "Asylum," which adds some 

new tonalities to producer Donegan's range. (Check 
out the layered assault on the track " The Infection" 

and the bluesy flavor of t he set-opening instrumental 

" Remnants." ) And a failed relationship has given 

Draiman's lyrics even more emotional heft on such 

songs as "Crucified," " My Child" and "Sacrifice." 

Larger issues-like the environment ("Another Way to 
Die"), the Holocaust ( " Never Again" ) and accountabil

ity (" lnnocence")-also get an airing. There are 

enough brains and brawn to make this an "Asylum" 

any head-banger would be crazy to avo id.- GG 

touches on the coming -of-age 
theme of puerile romance as 

Steadman sings, "Dreaming of 

you rushing up to me/That was 

t he boy I used to be." A break 

from the upbeat tunes comes 
w ith "The Giantess," an alluring 

trac k that feat ures the group 

t aking a more subtle instru

mental approach.-CB 

DANGER MOUSE & 
SPARKLEHORSE 
Dark Night of the Soul 
Producers: Danger Mouse, 

Sparklehorse 

Capitol Records 

Release Date: July 73 
"Dark Night of t he Soul," t he 

long-awaited collaboration be

tween producer Danger Mouse 

ARCADE FIRE 
The Suburbs 
Producers: Arcade Fire, 

Markus Dravs 

Merge Records 

Release Date: Aug. 3 

Near the end of "The Suburbs," 
Arcad e Fire offers a pair of songs called " Sprawl I" 

and "Sprawl 11," both of which tell you plenty about 

what this Canadian rock outfit t hinks of the place 

its third studio album is named after. But t ho se 

titles also do a pretty good job of describing t he 

musical reach of " The Suburbs." At 16 t racks, this 
dense, complicated set covers considerably more 

stylistic territory than either of the band's previous 

albums, from t he Jangly folk-rock of the opening 

t it le cut to the stri ng-backed punk of " Empty 

Room" to " Half Light II (No Celebration)," which re

c alls the synthed-up Berlin-era work of David 
Bowie. Lyrically, frontman Win Butler and his wife, 

voca list/ multi-instrument alist Regine Chassagne, 

reflect that w ide focus w ith words about doubt and 

ambivalence and reconsideration; few groups w ith 

Arcad e Fire"s taste for t he ant hemic come across as 

uninterested in sloganeering as this one does. That 
d oesn' t mean these songs d on' t sweep you up-just 

that they don"t always make it clear where they"re 

taking you.-MW 
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(Gnarls Barkley, Gorillaz, t he 
Black Keys) and psych-rock 
act Sparklehorse (aka t he late 
Mark Linkous). features an im
pressive list of contributors, in
clud ing the St rokes' Julian 
Casablancas, Iggy Pop, Jason 
Lytle, t he Flaming Lips and film
maker David Lynch. But it's the 
airtight beats of Danger Mouse 
and t he surreal songwriting of 
Linkous that make this a fasci
nat ing set. With t racks ranging 
from alternative rock to raging 
punk, Lynch's grim photogra
phy of bizarre-looking families 
in the CD booklet complement 
t he music. Over a pulsating 
bassline, the hauntingly beau
tiful "Revenge" ( featuring the 
Flaming Lips) touches on the 
complications of acting upon 
the impulse of revenge, while 
t he acoust ic ballad "Jaykub" 
( featur ing Lytle) tells the story 
of a praised per former who 
feels isolated w ithin fame. De
spite the album's title, it's not 
all g loom and doom - Casa
blancas t ells t he tale of a 
wicked female on the upbeat 
song "Litt le Girl" and Iggy Pop 
makes depression seem fun on 

the d ist orted head -banger 
" Pain."-WF 

mm 
JUVENILE 
Beast Mode 
Producers: various 

UTP/eOne Music 
Relea.se Date: July 6 

On his ninth solo album, "Beast 
Mode," New Orleans native Ju
venile raps about what he knows 
best: thug life. The single "Drop 
That Azz" has a bright synth 
melody t hat coincides with a 
chorus about voluptuous wom
en- a topic in which the rapper 
seems well-versed. A prime ex
ample of the confidence that's 
exuded on the set arrives dur
ing the track "I'm Da Man," 
where over victory-parade 
horns Juvenile raps about his 
rise from poverty to star. Else
where, "Drinkson Me"findshim 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS; Courtney 
Baldasare. Mariel Concepcion, 
Walter Frazier, Gary Graf f, Jason 
Lipshutz, Evan Lucy, Michael 
Mcnachcm, Gail Mit chell, 
Deborah Evans Price, Megan 
Vick, Mikael Wood 

predictably rhyming about buy
ing drinks for his friends at a club. 
But with the accompaniment of 
a stripped-down beat he cha ng
es his gruff delivery to a seduc
tive whiSPer on t he highly sexual 
track "Pussy Kat" "Beast Mode" 
may rehash themes one would 
expect from a Juvenile album, 
but it d isplays a refreshing con
fidence from a rapper who's 
built a respectable career out of 
very little.- WF 

Nl:W /',, NOTE ORTHV 

LADY GAGA 
The Remix 
Producers: various 

Streamline/KonLive/Cherry

tree/lnterscope/lGA 

Release Date: Aug. 3 

With Lady Gaga becoming 
pop music's biggest star and 
releasing a handful of ines
capable singles in the past year, 
a remix alb um of her recent 
work was all but inevitable. 
Thankfully, Gaga has employed 
a collect ion of more-t han-ca
pable producers to make her 
dance-ready smashes from 
"The Fame" and "The Fame 
Monster" even more propulsive 

on "The Remix." A majority of 
t he t racks- inc luding Star
smith's keyboard-heavy take 
on "Bad Romance" and a bom
bast ic reworking of "Love
Game" (featuring a cameo by 
Marilyn Manson)-speed up 
t he t empo and accentuate 
Gaga's earworm refrains. "The 
Remix" works best, however, 
when the artist s use the 
singer 's framework as inspira
tion for new musical sensations. 
Stuart Price flips around t he 
chorus of "Paparazzi" to em
phasize Gaga's sense of long
ing , while Passion Pit t urns 
"Telephone" into a delicious 
mix of t echno, dubst ep and 
chipmunk vocals. The 10-song 
set won't replace Gaga's chart
topping hits, but it offers 
enough interest ing angles to 
attract d ie-hards as well as ca
sual dance music fans.- JL 

All albums commercially available 
in the United S~tes are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd,, Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billb oard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, o r to the writers in the 
appropriate bureaus. 
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GUSTER BRAD PAISLEY 

Anything Like Me (3:42) 
Producer: Frank Rogers 

Writers: B. PaisleY, C. DuBois, 

D. Turnbull 

Do You Love Me (3:41) 
Producers: Joe Pisapia, Guster, 
David Kahne 

Writers: various 
Publishers: various 

Arista Nashville 

Publishers: Low Crawl Music/ 

Campfire Sky Music (ASCAP) 

Aware/Universal Republic Included on Brad Paisley's 
"Ameri can Saturday Night" 
a lbum a nd his fi rst great
est-hi ts co l lection, "Hits 
Al ive" (due Nov. 2 ), "Any 
t h ing Like Me" ce lebrates 
the tender bond between 
parent and child in a clever 
a nd sweet ma nner t hat's 
laced wit h humor. In t he 
f irst verse, a prospect ive fa
ther learns he's having a 
son a nd contemplates the 
future with such lines as, 
"He's g onna get in t rouble/ 
He's g onna get in fights . .. 
It 's safe to say t hat I'm gonna 
get my payback if he's any 
thing like me." Paisley and 
co-wr iters Chris D u Bois 
a nd Dave Turnbul l fill t he 
song with vivid imagery ( a 
young boy using a "magni
fying g lass t rying t o melt a 
Tonka t ruck"), and Paisley 's 

3 -and-a-half -year-old son 
Huck contribut es the final 
word i n the last li ne. Pais 
ley has scored 17 No. l s on 
Bi l lboard 's Hot Country 
Songs chart, including four 
fro m "America n Saturday 
Night," a nd t his t err ific 

song is sure to continue 
that momentum.-DEP 

Guster's first new material in more than three years begins 
unassumingly enough, with a simple, acoustic-driven intro 

peppered by hand claps and frontman Ryan Miller's vocal. 
As the song progresses, diffident drumming, clanging 
chimes and layered harmonies build before giving way to 
a soaring chorus that toes the line between endearing and 
creepy. " I want to wake you from your dream/I want to 
know just who you're talking to when you're singing in 

your sleep/I want to find out what it means," Miller croons 
before unleashing his trademark falsetto for the hook. The 
song's Jangly, folk-pop sound calls to mind sun-kissed 
'60s rock (e.g., the Lovin' Spoonful's "Do You Believe in 
Magic"), while the Wall of Sound-like production accentu
ates the instruments' nuances, making "Do You Love Me" 
instantly memorable.- EL 
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TREY SONGZ 
Can't Be Friends (3:40) 
Producer: Mario Winans 

Writers: various 

Publishers: various 

Songbook/Atlantic 

Trey Songz is best -known for 
his sexual ant ics. But o n his 
latest single, t he lad ies man 
reveals a vulnerable side as he 
sings about hear tbreak and 
despair. Above static finger 
snaps, a solemn p iano and 
d izzying violins, Songz croons 

about his g ir lfriend cruelly 
d umping him and his inab il-

JAY SEAN FEATURING 
NICKI MINAJ 
2012 (It Ain't the End) (3:42) 
Producers: JremY, Bobby Bass 

Writers: var ious 

Publishers: various 

Cash Money/Universal Republic 
If the world ends in two years, Jay Sean will make sure 
we all go out dancing. The U.K. artist parties like it's 
2012 on the lead single from his upcoming album, 
"Freeze Time." Sean reached No. l on the BIiiboard Hot 
100 with last year's " Down," and here he returns with 
more smooth, synth-driven rhythms and catchy 
melodies, along with a cameo from labelmate Nicki 
Minaj that all but ensures mass appeal. The Young 
Money queen, who seems to have the Midas touch with 
her guest features of late, decorates the track with 
swagger as she spits, "Days of our lives/You wink it, 
goes by/So we'll just get it with no edits/ And anything 
goes, so no time for closed minds." Dancing in anticipa
tion of an imminent apocalypse hasn't felt this good 
since 199g_-MV 

ity to be just friends with her 
because of it. In hindsight, he 
regret s being involved w ith 
her and wishes he " never fell 
so deep in love." In the sec
ond verse, Songz becomes a 
bit more sensible, questio n

ing w hether the relationship's 
dem ise was partially due t o 
moving too fast and wonder
ing if things could have been 
d ifferent. Regardless, he real
izes that what's happened 
can't be changed, before 
breaking into his remorseful 

chants o nce again. But since 

time heals all wounds, Songz 
will no doubt be off sexing the 
next g irl in no t ime.-MC 

MIGUEL FEATURING 
J. COLE 
All I Want Is You ( 4 :57) 
Producer: Salaam Remi 

Writers: S. Rem,: M. Pimentel, 

JCole 
Publishers: Salaam Rem! 

Music/EM/ Music Pub/MJP 
Music (ASCAP), Dream Villain 
(8111) 

Bystorm/Jive 

R&B newcomer Migu e l is 
po ised for a majo r b reak
through with his debut single, 
"All I Want Is You." The 23-

year-o ld 's raw, believabl e 
voice swells over a midtempo 
backdrop of funk and hip-hop, 
and vocally, he could prove to 
be a v iable competitor to Trey 
Songz, for he offers both the 
sweetness of Baby/ace and 
t he passion of R Kelly. Pro 
d ucer Salaam Remi ( A my 
Winehouse, Nas) lays down a 
subtle d rumbeat and sensual, 
bluesy guitar, setting the pace 
while Miguel ref lects on his re
latio nship woes and guest rap

per J. Cole delivers a confident 
verse abo ut moving on. A l
ready a co-writer o n Musiq 
and Mary J. Blige's hit " If U 

Leave" and a collaborator with 
Asher Roth, Miguel is one to 
watch as his debut album's 
street d ate approaches later 
this year.-MM 
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Moving Forward 
Despite Personal Challenges, Fantasia Begins 
Promo Run For 'Back To Me' 

Fantasia has endured a roller coaster 
couple of weeks. as the ma instream 
and tabloid media have veered from 
one controversy (the singer being 

named in a divorce case that includes 
sex tape allegations) to the next (her 
being hospitalized for a "medical 
overdose"). But that is n' t stopping 
the former "American Idol" champ 
from honoring a previously sched
uled promotional tour in support of 
her third album, "Back to Me" (J 
Records, Aug. 24). 

"People think we beefed up all these 
TV comm itments," says Carolyn Wil
liams, senior VP of marketing for RCA 

Music Group. Williams is referring to 
a label press release issued earlier de
tailing release-week appearances on 
"Good Morning America" (Aug. 24) 
and "Lopez Tonight" (Aug. 25), plus 
upcominggueststintson"J06& Park" 
(Sept. 8), "Live! With Regis and Kelly" 
(Sept. 9) and "The Wendy Williams 
Show" (Sept. 10). 

"Her search activity is probably at 
an all-time high, but these were al
ready on the calendar." Williams says. 
"There was talk of moving the album 
release date back, but this was Fanta
sia's decision. She wanted to move for
ward. and we support her." 

Fantasia- who will also appear at 
radio personal i ty Steve Harvey's 

DANCE FEVER 

Hoodie Awards in Las Vegas (Aug. 28) 
and fellow syndicated personality Tom 
Joyner's Family Reunion (Sept. 4)
will hit the promo circuit next week 

armed with a third chart-topping sin
gle. l n the wake of the singer's per
sonal travails, "Bittersweet" jumps 4-1 
on Billboard's Adul t R&B list. joini ng 
previous chart No. ls "Free Yourselr' 
and "Truth ls.• She also brings her 

top 10 total on Hot R&B/Hip-Hop 
Songs to four (including former No. 
1 "When I See U") as "Bittersweet" 
holds at No. 10. 

De rrick "D.C." Corbett, director of 
urban programming for Clear Chan
nel in New Orleans, is playing " Bitter
sweet" in power and subpower (just 
below power) rotation on urban AC 
WYLD and mains tream urban 
WQUE, respectively. "Women love this 
record," says Corbett. who has heard 
several other tracks from the album. 
"I haven't seen backlash from fans 
here. She's a talent. and I think th is 
project will be around for a while.• 

Fantasia's first album, 2004's "Free 
Yourself," has sold 1..8 million. pos t· 
ing first-week salesof240.000, accord
ing to Nielsen SoundScan. Her 2006 
self-ti tled sophomore se t has sold 
530,000, with 133,000 in first-week 

sales. Both peaked in the top five on 
Top R&l3/ H ip- Hop Albums. "Free 

Yourself" peaked at No. 8 on the Bill
board 200. "Fantas ia" at No. 1.9. 

Responding only to questions about 
the album via e-mail to Billboard, Fan

tasia says the love• and independence
fueled "Back to Me" has "allowed her 
to give back exactly what and who 
everyone fell in love with" during her 
"Idol" turn. 

"It's just me getting 'back to me' 
by singing songs that are age-appro· 
priate yet showi ng growth," the 
singer says, citing "Bittersweet," aJ. 
bum track "Collard Greens and Corn
b read" ("renecting m y Southern 

roots") and the motivational bonus 
track 'Tm Herc" from musical "The 
Color Purple" as exam ples. 

RCA's Williams says a second sin
g le will be announced in the n ext 
weeks. Meanwhile, the Internet is 
buzzingabout"Lucky," a newly leaked 
track that's not on the final album. Its 
lyrics revolve around the subject of a 
love triangle. 

Premiering Aug. 17 on Facebook 
and Amazon, "Back to Me" will gar
ner additional attention when VH l's 

"Fantasia for Real" begins its second 
season Sept. 19. The reality show at-

An honor previously fit only for a King and a Prince is also bestowed upon Enrique Iglesias. With 
a 2-1 lift on Hot Dance Club Songs for "I Like It," Iglesias collects his seventh No. 1 on the chart, 
equaling Michael Jackson and Prince for most leading titles among male artists in the ranking's 
history. Iglesias achieves the distinction on exactly the 34th anniversary of the chart's inception 
as a nat ional survey. The list launched- as National Disco Action Top 30- in the Aug. 28, 1976, 
issue. Prince notched his seven No. ls on Hot Dance Club Songs between 1981 and 1991. Jackson 
matched the mark when "Scream," with Janet Jackson, became his seventh topper in 1995. Iglesias, 
Prince and the King of Pop can't outrank the Queen of Pop, however, for most No. ls among all 
artists in the chart's archives. Madonna leads with 40 chart-topping titles on Hot Dance Club 
Songs. Janet Jackson ranks second with 19 trips to the top, followed by Mariah Carey and 
Kristine W, each with 15. - Gary Trust 

MEN AMONG MEN 
Here's a look at the seven No. 1 titles- the most among male a rtists-
tall ied by Prince, Michael Jackson and Enrique Iglesias on Hot Dance Club Songs. 

MICHAEL JACKSON ENRIQUE IGLESIAS 

tracted 2.3 million viewers when it 
debuted last January, averaging l.2 
million per episode, according to 
Nielsen. "Even Angels," which ap
pears on the new album, was one of 
several songs showcased during the 
first season. This season's focus will 
include the m arke ting and promo
tion of the new album. 

·'An upper hand with this release is 
the partnering with VH 1," Williams 
says. "The release lines up with these
ries' premiere- a little different than 

before. This time around we're in front 
of the show." 

PRINCE 
nru DA!IREACHIDNO. I rm£ D.ITIR!ACHIDN0.1 TITTi DAIER!ACHIDNO.I ----------------------"Controversy"/"Let's Work"* Nov.14,1981 "Thriller"* (LJ>.allruts) Jan.11, 1983 
_"1_9_9_9_" __________________ De_c.~4-198l_ ''Tell Me I'm NotDreamin'OooCi>od~Btlruel"(JlfmaileJadlson&lldlaelJadlson) 1me9,1984 
" When Doves Cr "(Prince&lheReYo-.tion J111elO 1984 "Bad Remix" 
"Let's Go Crazy"/"Erotic City"* (Prince&theRe'lolulion) Sepl.29, 1984 "The Way You Make Me Feel" 
"Kiss (Remix "/"Love or Mone "* (Prince&theRevolution) Aprilll 1986 "In the Closet" 
" Batdanee" ___!Li!i.19, 1989 "Who ls It" 
"Gett Off" Sept.18, 1991 "Scream" {Midlaellad<soo&Janelladcson) 
('Un~r certaln prevH)us <:hart methodok>9les, double-sided slngle-s aod &ven entire albums showed as S1f"lgular listings.) 
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Voicing 
Support 
Latin Stars Rally Around Bone 
Marrow Campaign 

Even before high-profile Latin artists united in song 
to aid earthquake victims in Haiti and Chile, dozens 
of them lent their voices to a cause aimed directly 
at U.S. Hispanics: bone marrow donation. 

Beginning with a recording session in Las 
Vegas last November, nearly 50 Latin artists-in
ch1Cling Enrique Iglesias, Gloria Estefan, Placido 
Domingo, Jenni Rivera, Luis Fonsi and Marco 
Antonio Solis-joined forces on "La Gola de la 
Vida" ("The Drop of Life"). The song, benefiting 
cancer research center City of Hope and its ef
forts to register Hispanic bone marrow donors, 
will debut at a Sept. 7 gala at Los Angeles' Club 
Nokia, where several of the participating artists 
are expected to perform the track live. 

The drop of life (from left): ARTHUR HAN N, SALVADOR 
TREVINO, RICARDO MONTAN ER" d LUIS MEDINA. 

"We put a loop of the 
The project was initiated when City of Hope 

approached Delia Orj uela, BMI VP of writer/pub
lisher relations for Latin music, in search of artists 
to tape public service announcements (PSA) for 
its bone marrow campaign. Orjuela suggested cre
ating a benefit theme song and brought in pianis t 
Arthur Hanlon to compose it. 

hospital video on a 
screen in the recording booth," says Hanlon, who 
co-produced the song and is directing h is proceeds 
from it to City of Hope. "So the first thing you saw 
when you walked in was the hospital and the kids." 

that feature the song. Efforts to promote the track 
and campaign will rely initially on the artists speak
ing about the cause in media interviews. "Many 
artists confirmed to us that they will be ambassa
dors on this," the campaign's co-founder Salvador 
Trevino says. An online campaign will place ban
ner ads and donor registration links on participat
ing artists' websites, according to the project's 
executive producer Luis Medina. "Nothing came into my mind at first," Hanlon 

says. "And then Delia sent me video from the hos
pital." With the patients on his mind, Hanlon (who's 
married to Billboard executive director of content 
and programming for Latin music and entertain 
ment Leila Cobo) composed the song in two weeks, 
thinking only a handful of artists would record it. 
But outreach efforts snowballed. 

Producers donating their services included Se
bastian Krys, Milton Salcedo, Emilio Estefan Jr., 
Pepe Quintana and Humberto Gatica. The latter 
th ree are veterans of othe r super-group charity 
songs, including the original ·we Are the World" 
and UNICEF anthem "Can tare Cantaras," as well 
as "We Are the World 25: For Haiti" and its Span
ish version, "Somos el Mundo 25: Por Haiti." 

Universal will distribute "La Gota de la Vida" to 
digital retail Sept. 7; artis ts have also taped PSAs 

Medina is also p itching a TV special to raise 
funds, culled from extensive behind-the-scenes 
footage of the recording session shot by video di
rector Simon Brand. Another plan calls for a "La 
Gota de la Vida" album release in November, fea
turing material from up-and-coming singer/song
writers who also sang on the song. 

'STAR' STRUCK 
Ryan Bingham and T-Bone Burnett 
swept the awards season earlier this 
year, winning an Academy Award 
and a Golden Globe for their origi
nal song "The Weary Kind" from 
"Crazy Heart." And if there's one su
perstition even musicians in Holly
wood adhere to, It's this: Don't mess 
with a winning streak. 

So it's no surprise that Burnett 
relearned with Bingham and his 
band, the Dead Horses, to pro· 
duce "Junky Star." The Aug. 31 re
lease is Bingham's third album on 
Lost Highway, following 2009's 
"Roadhouse Sun" and 2007's 
"Mescalito." 

"T-Bone really brings the best out 
of you,'' Bingham says. "We recorded 
ln the same studio [as ''Weary"], with 
the same engineers, same vibe. 
When I first asked him if he would be 
interested in producing, he said, 
'Yeahi man, we're already in here. 

Let's keep going.' " 
Recorded during a three-day ses

sion, "Junky Star" Is a collection of 
rootsy, hardscrabble songs about 

misfits and dreamers-the majority 
of which were written before Bing
ham won the Oscar. "Once you have 
it mapped out and planned, there's 
really no turning back," he says. 

To support the release, Bingham is 
opening for Willie Nelson on a series 
of dates ln September, including stops 
at Red Rocks Amphitheatre in Morri
son, Colo., and the Greek Theatre in 

Bonding with T-Bo 
RYAN BINGHAM 
(second from right 
with THE DEAD 
HORSES 

Los Angeles. He's also performing a Scan, the "Crazy Heart" soundtrack 
few one-off dates with the Swell Sea· has sold 283,000 copies while "The 
son, whose Glen Hansard and Mar- Weary Kind" has sold 140,000 digi-
keta lrglova won the best original 
song Oscar In 2006 for "Falling 
Slowly" from the film "Once." 

It seems that film music is now in 
Bingham's blood: The singer/song
writer's next project is working on the 
music for a film being developed by 
his wife, writer/director Anna Axster. 

The Oscar win brings more than 
acclaim. According to Nielsen Sound-

tal downloads. "A lot of people got 
turned on to our music through that 
movie, but personally, [winning] 
doesn't even change that much," 
Bingham says. 

Really? So no altar to the little 
golden guy in the living room? " I 
just keep It in the house on a shelf," 
he says. "It's not really any place 
special." - Ann Donahue 

BEDTIME STORY 
The Gregory Brothers are at it again. 

Following the recent YouTube and 
!Tunes success of "Double Rainbow 
Song," an Auto-Tune remix of a pop
ular viral video (Billboard, Aug. 7), 
the Brooklyn-based alt-rock quartet 
is gaining similar traction with "Bed 
Intruder Song.'' It's a darkly comical 
remlx of a loca l TV news interview 
with Antoine Dodson about the at
tempted rape of his sister, Kelly, in 
Huntsville, Ala. 

"Bed Intruder Song" debuts this 
week on the Billboard Hot 100 at No. 
89, almost exclusively from down
load sa les. It starts on Hot Digital 
Songs at No. 49 (30,000 downloads, 
according to Nielsen SoundScan). 
The song's YouTube clip has been 
viewed nearly 14 million times. 

"We hope that ln our music we're 
able to capture the essence of the 
clip," keyboardist Evan Gregory says. 
"Why I think people are latching onto 
it is frankly quite similar to why they 
latch onto a classic ballad or pop 
song that tops the charts-because 
there's real emotion behind it that 
people identify with, even if, in this 
case, it was for unusual reasons.'' 

During the clip, Dodson charisma!· 
ically tells a reporter in rap-like fash
ion, "He's climbing In your windows, 
he's snatching your people up, trying 
to rape 'em, so y'all need tohideyour 
kids, hide your wife and hide your hus
band, 'cause they're raping every
body out here." Dodson also warns 
the perpetrator who escaped: "We 
got your T-shirt, you done left your 
fingerprints, you are so dumb ... 
We're looking for you. We're gonna 
find you." The song also features Kelly 
Dodson, with vocals and production 
from the Gregory Brothers. 

Drummer Michael Gregory admits 
that he questioned the appropriate
ness of turning a "bad situation" into 
a musical parody. But then he real
ized "it's taking a terrible situation 
and making at least something pos
itive out of It," he says. 

Part of that positivity comes in the 
form of revenue for Antoine Dodson 
and his family, who will receive 50% 
of the tracks' sales profits, accord
ing to the act. Similarly, the Gregory 
Brothers credited Paul "Yosemite 
Bear" Vasquez-who filmed the orig
inal YouTube version of "Double 
Rainbow Song"-as a co-writer and 
split the proceeds. "Double Rainbow 
Song" has been viewed more than 7 
million times on YouTube and has 
sold 16,000 downloads, according 
to SoundScan. - Mitchell Peters 
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A WEEKLY ROUNDUP 
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> >Following Alice in Chains, Bush, 
Creed, Hole and Stone Temple 
Pilots, the reunited Sound garden 
becomes the latest venerable band 
to return to the Alternative chart 
after a lengthy absence. New at No. 
24, "Black R'ain," an unearthed 
song from the recording sessions 
for 1991's "Badmotorfinger," gives 
Soundgarden its first entry on the 
chart since 1997. 

> >Never mind Le Bron James, 
Owyane Wade or Chris Bosh. The 
most popular and productive 
member of the NBA's Miami Heat 
is Cartos Arroyo. At least, 
according to one o f Billboard's 
charts. Arroyo has taken his 
musical talents to the Latin 
Rhythm Airplay survey, where his 
new reggaet6n single, "Se Va 
Conmigo,"fcaturing Yomo, 
c harges in at No. 26. 

0 Rerid C hart Beat 
every week at 
billboard.com/chartboat. 
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Eminem'sBackAtNo. l;AlbumSalesSlip,Again 
Eminem's ·'Recovery" rebounds to No. 
1 on the Billboard 200 after two weeks 
of sitting in the runner-up slot. It climbs 
back up with 133,000 copies, according 
to Nielsen SoundScan (down 13%). It's 
the most weeks at No. 1 for an album 
since Susan Boyle's •r Dreamed a 
Dream" claimed six s traight frames at 
the top in December and January. 

Last week's No. 1 album, Arcade 

Fire's ''The Sub urbs," drops to No. 2 
in its second week with 52,000 (down 
66%). Wi th its debut frame perhaps 
overly weighted with download sales 
generated from sale pricing at Ama
zon's MP3 s tore, its second-week de
cline isn't a shocker. (It's down 74% in 
down load sa lcs.) 

While "Recovery" returns to No. 1, 

ALBUMS 

ThisWeell 4,950,000 

lastWeelc 5,260.000 

Olange -5.9% 

TlisWetlllast'li;J' 5,889.000 

(llange -15.9% 

DIGITAL 
ALBUMS' 

1.427,000 

1,529.000 

-6.7% 

1.257,000 

13.5% 
"D lglUI album s.a$&s are also counted w!ttiln alb.Yr! saje,s_ 

celebrating its sixth week atop the list, 
the rest of the alb um market isn't quite 
partying it up. 

The past week's overall album sales 
totaled 4.95 million units, marking the 
lowest weekly sales fig
ure since Nielsen Sound
Scan began tra ck ing 
sales in 199l. 

lt'salsoonly the second 
time the weekly album 
sales to tal has dipped 
below 5 nrillion. The first 
time was the weekending 
May 30, when 4.98 million 
were sold. 

When we reported on that sales dip 
in the June 12 issue, we only had access 
to archival data going back to January 
1994, so we couldn't verify that i t was 
the lowest sales weeks i nee Sound Scan 
started in 1991. But s ince then, we've 
been able to verify that statistic. (Noth
ing like verifying bad n ews, right?) 

Perhaps this week's slate of new re
leases will perk up the overall album 
sum next week. 

The Billboard 200 is due to welcome 
top 10 debuts from Kem, Iron Malden 
and Ray LaMontagne- all with first
week sales project ions of 60,000-
75,000 copies, according to industry 
prognosticators. 

Ke rn's new "Intimacy" looks likely 

to be the highest new entry and could 
shi ft close to 75,000. This past week, 
the highest bow was the "Camp Rock 
2" soundtrack, which started at No. 3 
with a tepid 41,000. 

But back to some 
brighter news. With its 
sixth week at No. l , Em
inem's "Recovery" is one 
of only 30 album s to 
notch as many weeks in 
the top slot since the Bill
board 200 began using 
SoundScan to power its 
rankings in May 1991. 

And, in the history of 
the Billboard 200, "Recovery" is just the 
10th hip-hop album to reign for at least 
six weeks, including Eminem's "The 
Marshall Mathers LP" (eight weeks) 
and "The Eminem Show" (six). The all
time hip-hop leader is MC Hammer's 
"Please Hammer Don't Hurt 'Em," 
wh ich spent 21 weeks at No. 1. 

"Recovery" earns its eighth consec
utive week of selling at least 100,000 
copies-which is its en tire chart life. 
The last time a se t sold 100,000-plus 
in each of its first eight frames was in 
November and December oflast year, 
when Andrea Boc:elli's "My Christ
mas" managed the achievement. Prior 
to that, the last alb um with a greater 
ini tial start was the "Now 20" com pi-

lation, which began wi th nine consec
utive weeks of 100,000 or more in No
vem ber and December 2005. 

The last non-compilation to sell 
more than 100,000 in each of its first 
nine weeks was Mariah Carey's "The 
Emancipation of Mimi," which 
launched with 13 stra ight frames of 
100,000-plus copies in April 2005. 

Eminem's "Recovery" sales total 
crosses the 2 million threshold this 
week (2.1 million), marking just the 
second al bum to do so this year. It's 
currently 201 O's second-best seller be
hind Lady Antebellum's "Need You 
Now" (2.5 million). 

At this point last year, no albums had 
surpassed more than 2 million in 
sales- though seven had shifted at 
least 1 million. This year, six have hit 
the 1 mill ion mark, wi th Usher's "Ray
mond v Raymond" the latest to cross 
the line. It sells another 15,000 this 
week, b ringing its to-da te sum to 
slightly more than 1 million. 

Usher's total will certainly increase 
in the coming weeks. as his set will re
ceive a boost from a deluxe reissue on 
Aug. 24. Taking a cue from Lady Gaga, 
"Raymond v Raymond" will be expanded 
to "Raymond v Raymond: Deluxe Edi
tion," which will tack on a new album, 
"Versus." The latter will also be avail
able as a stand-alone release. 

A Weekly National Music: Sales Report 

Year-To-Date 
f,(J( ~ ef'ldlng Aw. '15, 2010 A;J.Jresare l'O'Jr'ldt?d. 
Co!Yl$'.)il~ f!O'Yla na:Ju!'l.!II ~ ~ of retal st.Uft!Nld f.!IC.k 
~i ~seoJoctod~d oro\'tcll:dr,y 

1ti_c l~c 11 

SoundSC4n 
DIGITAL 
TRA<KS 

20,176,000 

20,717,000 

-2.6% 

20,748.000 

-2.8% 

2009 l OIO CHANGE 

OVERALL UNIT SALES 

Albums 211 ,146,000 185,131,000 -12.3% 

Digital Tracks 726.715.000 722,156.000 -0 .6% 

store Singles 1.081,000 1,263,000 16.8% 

Total 938,942,000 908,550,000 -3.2% 

Alrmrs,w/ltA' 283,817,500 257,346,600 -9.3% 
-~ i.rack t!~ al .. nt a1bum M lt!S (TEA) with IO t,ack dowflJoads toqul ... alt!nl 
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EMINEM 

JUSTIN BIEBER 
SCllC-OL80Y/RAYMONO EIRAUtl/lSU,110 0Ul)6l/lDJP.t6 {10:98)@ 

BLAKE SHELTON 
IUPRISt (llASlMUt J 52«97/'IIMtl 7.96) 

RICK ROSS 
~\AYBACHJSUfl•tl-SLIOODH JAM 014366"/IOJP.tS (9.98) 

AVENGED SEVENFOLD 
ttOPfLESSJSlRE 5-2402~'1/,t,Rrmt BROS ( 18.g8) 

DRAKE 
YOUflG PACt.1£Y,1CASlt llOflFV/UIUYt RSAL MOTOWtl 014325/UMf:16 { IS.gfl) 

LADY ANTEBELLUM 
(:APITOL HASHVlllC !17702 (1e-.98) 

LADY GAGA 
s-JI.CAl.flillC/KQtJLl\'C/CIICRA.Y"'.RmtNTt RSCOPt 011$05"/IGA 1l 98 

ZAC BROWN BAND 
ROAAJ'8166EA PICH.IRE/HOME 6fl.O\\'ttl'ATL.MITIC 518931/o1,6 (13 98) 

VARIOUS ARTISTS 
UHll/lHSAlJEMJ/SOflY MUSIC ' 2171/CAPITCt (HI.Rt!) 

LADY GAGA 
STRE"1.tllllE/KOtlLl\'E/CHEJIJLYiREE/INTERSCOPE 014633•/IGA (9.98) 

BUN-B 
TRILl/J PRltlCE/RAP.A·LOT 4 UH: 1014/RAP·A·LOi ( 17.98) 

THE BLACK EYED PEAS 
~TEA.SCOP( 012'-887•/lGA (13.98J 

T itle .. 
!lj 

Recovery 

The Suburbs 

Camp Rock 2: The Final Jam 
Unlike 111• !Int 
"Camp Rodi:" 

Order Of The Black 4 album, whkh 

• rta<hed rtlail the 
My World 2.0 same week ill Its TY 

All About Tonight (EP) • movie's premiere, 
the sequel set 

Teflon Don z (41,000) alrives 

31 Minute& To Takeoff • belore the se<ond 
film's bow Sept. 3. 

Kldz Bop 18 I The first "(amp 
Ro<k" album als<l 

Nightmare began at No. 3, but 

Thank Me Later • wllh 188,000 . 

Need You Now Iii 19 
D 

Zakk Wyllle's band 
The Fame I earns its higlifst-

The Foundation El • chartlllg album with 
this set's llo. 4 

NOW34 4 enlry (33,000). The 

The Remi)( • act's previous bes! 
<hart rank came In 

Trill O.G. 4 2005 whul "Mafia• 
started al No. 15 

The E.N.D. El with its highfst 

Raymond V Raymond • sales wee i: 42,000. 

Sigh No More 

Eat Pray Love 

Revolution 

Ii :;: i 5E ARTIST :5" ~!j I S IMPR!tlT & tlUMBER / OISTRlBUTlli£ l ~6El (PRICE) • 61 m TAIO CRUZ 72 
,1ERCUfW014330/IOJMG 9.98 

52 GODSMACK 
Utll\'ERSAL REl'I.JBUC 014236JUJ,1RG 9.98 @ __._ GAITHER VOCAL BAND 
BAIi HEH 46<148 17 .118 

114 54 43 NEWSBOYS 
lflPOP 71521 13.98 

1111 55 61 SELENA GOMEZ & THE SCENE 
HOU.'NIOOD 002831 1a.98 @ 

116 52 49 ALICIA KEYS 
U81(1J 46571 •lJl).16 13.98 

G 60 62 JOHN MAYER 
COLUMBtA 53087 ' !SON'( ).IUSIC 13 98 

58 57 65 FIVE FINGER DEATH PUNCH 
P1\0Sff.CT PAAK :,OHIO' 13 98 

1111 56 52 MICHAEL BUBLE 
1-UIREPR~E 520733/VfAfmf R 8R(IS ,ul.98l ® 

80 53 39 
SARAH MCLACHLAN 
Al\!SIA.5-5367' /flllO (13.1:1:11) • . FLORENCE + THE MACHINE 

82 

93 68 

89 92 

87 66 64 

ea 65 56 

811 77 74 

85 83 

20TH CENTURY f OK I\'/tCl.tMIUA 54@lfSCM' ,1us1c 11.90 

PINK 

l OO llQ ' :~~~~~/6LASSIIOTE (11 98) 

I PARAMORE 
?2 ]8 ~UtLEO BY RMAEtl 518250•/A.6 18.98 

1 .ga 

Glee: 

SALES DATIi 
COMPILED BY 

!~i.<-:1.~~!~ 
Souncl5can 

Title i 
Rokstarr 

The Oracle 

Greatly Blessed 

Born Again 4 

Kiss And Tell • • 
The El ement Of Freedom • 2 

Battle Studies • 1 

War Is The Answer 7 

Crazy Love • 1 

Laws Of Illusion a 

Lungs 51 

NOW33 

Awake • 
Infinite Arms 

Raled R • • 
Del Aaneho Para El Mundo II 

Season One: The Music Volume 1 • • 
Funhouse • z 

Jers ey Shore 

Jason Dcrulo 

WoHgang Amadeus Phoenix 

Brand New Eyes 

23 
AU1 01'~07/lGA (13.9t • 

SOUNDTRACK 
ABKC0 0343' (1S.98) 

100 Miles From Memphis a Mike Pw,11 k the 
seventh male SGlo 
artist to bow In the 
top 10 with a major
label debtrt ful· 
Jenglll lllil yea,. He 
!o&ows Da1111Y 
Gokey, Eastoo 
Comin, 8.o,B, Slalb 
(W~h h~lirll sdo 
set), Taio Ouz and 
Jmod Niemann. 

72 

73 

74 

711 

78 

77 

78 

67 50 , DIERKS BENTLEY 
Cil.l't10L 14,t,SIMLI.E 85~10 {1:Z.98j Up On The Ridge 

e Scott Pilgrim Vs. The World N II EASTON CORBIN 
81 82 Mf:RC.VRY IIAS}MLLE 01:Y.iUN).lGN i 10 9lH Easton Corbin 

• KESHA 
.:UlOSASUACA. 492<1i"/A.LIG (1 l.98J 

Animal 62 53 ; THE ROOTS How I Got Over oe, ,.A,, 0·3nss•llOJ"G (9.sei 
28 20 TRAIN 

COLUMSIA OTT3-5/S<lt1Y ~1USIC (12.98) 
Save Me, San Francisco 17 63 46 MARC COHN Ustening Booth; 1970 

SAGUAAO ROAO 25$94 17.981 

'Z7 21 CAROLE KING & JAMES TAYLOR Live At The Troubadour • 76 60 ' 
ADAM LAMBERT For Your Entertainment 
lMICA 54801/RMG 113.981 • • 

28 24 To Tho Sea • 70 71 AC/DC 
Iron M~n • (Sovngtrick) COWMBIA 6-011!"/SON'I 11USIC 111.18 CO/DVDH-' 4 

• 36 Stop Up 3D 

30 10 All Night Long 

3 1 rn 15 II JONAS BROTHERS Jonas L.A. (Soundtrack) 
WALi DISNEY 003681 (13.981 

32 32 21 Ei B.O.B B.o.B Presenls: The """"'1t1>es OI Bobby Ray N:RCLRO~.wJ HUSTL[/Ai'\.AtHIC 6,IS9(13"/AG {13.96)@ 

33 22 18 

34 33 28 
w JERROD NIEMANN Judge Jerrod & The Hung Jury 

SEA GAYLE/AAISTA tl,1,SH\l'llLE 65720/SWl (9,98) 

IE THE BLACK KEYS Brothers 
mltlESUCI-I 5'2028S"fflARNER 8$10S (15 98} 

LADY GAGA 311 27 25 E STf\EAMl.lllf/KONLl\'E/CHEllRV'tREE.IUnEflSCOPE 013S12•/10A (10.98) 
The Fame Monster (EP) 

JUSTIN BIEBER 311 29 29 EE SCH00LB0YIRAYM0t+O flRAUWISl.AtlU 013719/IOJP,!,8 {9.118) My World (EP) 

ENRIQUE IGLESIAS 37 28 19 II UNIVERSAL REPURUCJUtlll/EASAL MUSIC LATINO 01444g,\11,RG/UP.tlE (10.91?) Euphoria 

38 35 38 IEE FRANCESCA BATTISTELLI My Paper Heart 
ffflV[IIT B87378NiARIICA 8R0S (11.981 

311 13 - THE BLACK CROWES Croweology 
StLVCR ARRO'A'U" (14.!18) 

40 34 33 MIL.EV CYRUS Can't Be Tamed 
ffOLLYWOOO -004224 (13,98)@ 

41 43 45 ' 
TAYLOR SWIFT Fearless am MACHmE 0200 (18 'il8\ ft) 

42 25 17 TOM PETTY AND THE HEARTBREAKERS Mojo 
tUPRISE S23971•NiA~NER 3FIOS (18.98) 

43 38 34 CARRIE UNDERWOOD Play On 1!l,'ARISTA flfASHYILLE 49923,i'Sl.m ( 13.98) 

44 37 23 Ill BIG BOI Sir Lucious Left Foot: The Son Of Chico Dusty OEF JAM 01un•110JMG (13.98) 

411 46 37 II OZZV OSBOURNE 
CPIC 36113/SONV MUSIC {10.'i18) 

48 45 44 It NICKELBACK 
fl.OAORUrmE1\61&32.fl l18 981 

47 40 26 I SOUNDTRACK 
SUM~llTICI-IOf SHOP/ATLANTIC 523836/ol,G U B 98) 

G 59 47 ' 
SOUNDTRACK 
201H C8t1URY fOXTV/COUJf& 7'2fflJSOrN MUSIC 16.98) 

48 44 41 SOUNDTRACK 
2«rM Ctrnt.ll'f FOX 1V,'COUJfASV. 70611.ISOtlf 111.tSK: {11.98.) 

50 41 22 KORN 
ROADRurmER61ns1 (18.9B)@ 
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cmlSTINA AGUILERA • . 134 
JASOII ALOEAN . . . . . . 112 
GARY Al.LAN . . . . . 149 ERYKAH 81i00 . .. . 169 
MIIRC ANlHOM' , , • • 136 IW.O C7 HORSES 64 
ARCA~ FIAE . . . . 2, 142 SARA SAAO..l ES . . . 9$ 

IWl<C!SCA8'TTIS"!W .. J8 
DIERKS BENTLEY •• , 73 
BEST COAST . . .. . .139 
JUSTIII BIEBER • • .5. 36 
BIGOOI . . . . . . . . . . . . .4-4 
BLACK LA8a SOCETY • . 4 
IHE!IXK OAIJ\'A!S .. J 9 
IH'IUO< EVB)PE.AS . 18 

Scream 

Dark Hors e 

The Twilight Saga: Ec lipse 

Glco: Tho Music:, Joumcy To Regionals (EP) 

Glee: The Music, Volume 3: Showstoppe.s 

Korn 111: Remember Who You Are 

TllE BLACK ltEVS . . • .34 
PMRY J BLJGE ... 187 
B.OB. , . •.. . ... . . . . 32 
SU~BO'f\.E , 101 
LEl' BR~E. . . 16S 
BROl<EN BB.1S . . . . .133 
MOCKS&Wtm . . . . l OS 
ZACB0011HBHO .t4. 103 
LUii;[ BRYI\J-I , • ,sn 
I.OCHI\EL 8U8lE ,59 
BUCKCHERRV .30 

THEBWOS BAt..O • . . 176 
BILETFCRPlf\\lJ.fNIJE ... 13-4 
BUN-8 •· · • 17 

en M a.mwrr . .. 160 
COLBIECAU.AT . . . . . 145 
CASDJG CROWNS . .. 119 
KEPmY CHE:SNEY, , , 1 S8 
Mil.RCCOt1~ • , , • 16 
EASTON CORBIN , . •• .]4 

34 1 Go to www.billboard .biz for complete chart data 

II 

11 

1 

7 

I 

• I 

• 5 

35 

11 

I 

Ill 

2 

m 
following 1he film's 
opening In theaters 
last wtek, its 
SGUndlrack starts 
wilh 11,000. It's the 
thlrd saundtrack to 
dlartlll~ year 
!eablring new 
mu~c from Bed!, 
following "Twilight: 
Eclipse" and "True 
Blood 2." 
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KATY PERRY One Of Tho Boys CAPITOL 1>4249' {12.98! • • 
LUKE BRYAN Doln' My Thing CAPnOL flASIMLLt 65!33 118.981 • 
SHINEDOWN The Sound Of Madness ATIJJfUC 511'244/AG (18.98} • I 
HELLYEAH Stampede [ PIC 54918/S(I.HY I.IUSIC U.981 ® I 

STING Symphon ic itics CHCARYTRCC/OG 0144&4,J\,INMRSAL CLASSICS GROUP l 16,9Bl I 
CHRISTINA AGUILERA Bionic 
RCo1, 60867•/1\MG 113,981 a 
BRAD PAISLEY American Saturday Night ARIS 1A rlASIMLLE ,U3S2/SMN {13.98) • z 
LADY ANTEBELLUM Lady Antebellum CJl.i'l10L tl,t,StMLLf 032(16 i l l.98! • 4 
LUDACRIS Battle Of The Sexes DTP/DEF JAM 014030"/IOJMG (IJ .H } • 1 
JARON AND THE LONG ROAD TO LOVE Getting Dressed In The Dari< ,IAAOUWOOO/B-16 MACHllilE/lfHIVERSAt. REPUBLIC OU402/Ur.CRG (9.9!j 

30Hl3 Streets Of Gold 
PHOTOFIWSll 52341?/AG 113.981@ 7 

LIL WAYNE Rebirth 
CJI.SH MOtlEYAJNIVERSAL ~IOTOWta 012137/0).IRG (13.981 • 2 

EMINEM Relapse \\'EeJSHAOV/AHrnMATH.'INTERSCOPE 012863°/IGA jl-3 98l 1 
DAUGHTRY Leave This Town 
19)11.CA S3J'«IRMG f18.9e)@ • 

• 

The set graduates 
!tom lhe lleat
smers Albums 
chart alter spending 
4-4weetsontbe 
taly (Up 33%). IIS 
gain lillt weell could 
be owed to album 
track "Dog Days Are 
Ovt!t" leaturing 
prominen dy in lhe 
trailerlorllfWfftm 
"Iat Pray Low." 
(Bui It's not on Its 
SGUndlradl, Which h 
atNo. Zl.) 
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71 
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JOURNEY Journey's Greatest Hi1s COWM8fA4l;493 IIJ.9U® 

THE-DREAM Love King 
RAOIO k1LLAJOH JAM OU21&JIOJM6 (9.96) 

SARA BAREILLES Little Voice CPIC g~:n·,sotl'fWUSIC 111.981 

MONICA Still Standing 
J 4<1398JRMG 0 1 98l 

LA ROUX C> 
C> 

111 91 e.18 l lmPOLYDOAl tHEf\J\VlREE/INl ERSCOPf 013389•JIOA 0{1.9.0i La Roux 

KID CUDI 

100 47 II LOS LOBOS 

116 124 Man On The Moon: The End Of Day DR&M Ot{i'(!.OO D.All'll~{MM. t.fOIOWU 013195-'/UMRO !1.3 98l ® • 
- s.ttoun fACTOflY 12110 (1~.138) 
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imlwtllll\'l,Jff,DJS 'b 
Em-EPA ,I, 91, 111, 183 
ESPl~ ZA PAZ . •. . . . • . 66 
MEl.lSSA £THEAl>GE .198 
JACKIE EVi'JiCOO . • .• 1l1 

COLT FORD ...•. 118 HELLVEAH . .. . .. 82 

GAIMR VOC"18Alf) .$3 
DAVID GARRETT . . . . . 130 
GIX)SMACK . . . • . . . . . 52 
:il.fill.-OCM:Z&Tit:!Wf .. .55-
Gi:J\tllAZ .132 
Gt:N'l MULf 154 

ENRIWE G.ESIAS . . .. 37 
LC61NlEC6W.illlTE lJi 

MlCHAEl JA.Cl<SON . . HM, 
171, 188 

JAR ON .ANO THE lotm 
ROAOTOL.OVE ..• 88 

.LW•Z . • 16-4 
JEW8. , , , , , 44 
J>\CI( JOHl<SQ!I . . . . ~8 
JAMEY JCHtlSON • . . . 153 
JOtlAS BROTHEflS . . .3\ 
JOURNEY . • . . • .9-! 

Tin Can Trust 41 

ALJCIJ\ KEYS • . . • • .56 
IOOOJOI . •••.. • . 99 
IOOROCK 155 
KIOZ80P Kil$ , ... . ,.g 
Klt«;S 0flEON . . , . .. 113 
C\.=tll.EKl«l&J\.E~ .. lJ 
KOFII . . . . . . . . . . . . . . 50 

LADY MffEBELLlf.4 12, 86 

A.D,'1,1 LAMBERT . . •• . .77 
IARA'tlOA LAf.cBERT . 22 
~ IOI LAUFER • . . . , i95 
LCD sour(:)SVSTI).• ,199 
LEO ZEPPaltl . . . . 190 
LL WAYNE . . . . . . 90, 140 
LOS LOBOS . . . . . . . . .too 
LUDACRIS • _ . • . • • . 87 

GUNS ti' ROSES . • .14,J JAtEIM . .... . . . . . 193 KESHA . . , , , .25 LMlY GAGA • •• . 13, 16, 35 808 MARLEY ANO THE 
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~= !z 5~ ARTIST 
~~ ~! IS IMPRINT & tWMBEA f OISTRJBUTING l 4.SEl (PRiCEl 

T itle 

101 78 59 

104 96 93 

1011 64 

108 HM 98 (I! 

107 93 76 pl 
108 94 94 liE 
1011 108 109 

110 113 117 

122 119 ' 
112 110 105 

113 109 107 " 

1 14 103 69 [I 

115 98 66 IEI 
118 115 129 

117 106 102 .. 
118 114 118 

119 124 115 

120 97 58 m 
~ 'II 

122 120 175 

123 135 130 

e 149 158 

128 129 153 

128 139 143 (El 

G 158 139 ~ 

128 133 132 m 
129 128 12a m 

SUSAN BOYLE 
SYC-O/COLUt.!91A 59ll29/SON'V ,,us1c (11 98) 

I Dreamed A Dream 

Number Ones 

Vans Warped Tour 2010 Compilation 

BROOKS & DUNN # 1 s ... And Then Some MUS'!"A NASHVlll( 49922/S.•m 113.gij) 

NAS & DAMIAN MARLEY Distant A elativcs 
GHETTO VOOTHSIOEF JAM,11,1ff1V91,SAL REPUBllC OU 136/UtMIS {13 'J8) 

TREY SONGZ Ready SCl«6300K!All AtH1C 518194/AS (18 98) 

!e~ot~/~~~;!,:;.'!.~,!~~G o/,t)~f:~{;) legend The Besl Of BobMaloy Ancl The WaliefS 

MOTLEY CRUE Greatest Hits ,,orU:v l!IO'/l:Lf\lftl SEVBi {13.98) ® 
EMINEM Curlaln Call: The Hl1s 
SHADVJAfTERr.tATH/INTt'RSCOPf 005&81' /IGA (13.!J:8J8.9BJ 

JASON ALDEAN Wide Open eRcrn1 eow 7637 {18-~8) 

KINGS OF LEON Only By The Night Jl.tA 3,2712/RMG {13.98) 

VARIOUS ARTISTS Back In The Day A Summertime Hip-Hop Mix 
1Uiltl0 CUSTOM PAOOUCTS &.'~ EII/STAflflliCl(S (12 98) 

M.I.A. MAYA 
t.l EE 1 /XWITEfl.SCOPE 01434-'•/IGJI (9.'il8) 

THE NATIONAL High Violet 
V,IJ Jl©J' (1Hl8) 

CHRIS TOMLIN H ello Love SOISl EPS 1235~SPAAROW ( 17.98) 

COLT FORD Chicken & Biscuits A.\•EAAGE JOE'S 216 (14.9B) 

CASTING CROWNS Until The Whole World Hears 
8£JICH STRCETnlEUtllOhl 10135/SOIIV MUSIC (1 \:!Ill) 

SOUNDTRACK Inc eption 
Yt,n RTO'ti"EfVf\.EPRISE 524~7Nlol.fitlEfl BROS Pa.96) 

JACKIE EVANCHO Prelude To A Dream LllKE USA MlO .AC+:l£ £VM1Ctf0 CH61TM. U (7,981 

JANELLE MONAE The ArchAnd roid : Suites ll And Ill 
WCHDERl.ANl)JtlAIJ SOY Si 2Z56' /WAANEA 8ft0S (13Jl8) 

CREEDENCE CLEARWATER REVIVAL Chronic le The 20 Greatest H its fAllfASY 2' /CONCOfU> (17.98/12.98) 

JOSH TURNER Haywire 41CA NASH\llllf 01J3-63/U,AGN (IJ.!18) 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 
~ L1PMJtlTVIJAIRFA,>: 542'/YAGRANl (13.!J.8) 

MUSE The Resistance 
UCUUl,l•l 5"21130"/W/IRNCR SACS (1B 91!) (t) 

SADE Sold ier Of Love 
£P1C 63933' /SONY ~1USIC (13,98) 

THE DIRTY HEADS Any Port In A S1onn mcl/1"[ "~IC GROW 1243 (13 g11 
DARIUS RUCKER Learn To Liv e C/IPl fOL NASHVILH 86506 (18.98) 

130 a DAVID GARRETT 117 8,4 OfCCA 01"442 (9 98) 

145 137 1 

Rock Symphonies 

131 

132 

133 
mnl 
142 90 

134 119 106 'ill 

G 111]1 
135 148 135 'lfl 
137 125 11311 

138 150 150 m 
139 137 36 

140 143 134 ,. 
141 130 120 

0 175 - I 

1'"3 146 138 

144 121111 'II!] 

148 

148 

141141 = 
14-0 148 

G lll m 
148 138 126 ~· 
148 

G 
159 152 I 161 122 

WAL.ERS , 109 
.k)fll,1A'l'l;R .$7 
SARAH IAO.ACHl..AN . _ .60 
MERCVME . • . . •• • . .18,4 
MGMT ..•... 156, 186 
M.I.A, , 115 
BAE T MICtll\fLS •. , 162 
VASl-V,WU MITCtiEU. . 180 
JAi-ELLE MotlAE . . . • 122 
MONCA •.. 97 
CfW3 MORGAfl . •• , 137 

THE SCRIPT The Script Jltt(INQGEMC/EPIC- 33450fSQrlY MUSJC. ( 12.98) 

GORILLAZ Plastic Beach \IIRGIU "27547/CAPITOL (J8.S8)@ 

BROKEN BELLS Broken Bells 
COLUt.lfllA 55'86.5'/SOIU MUSlC {11.'98) 

BULLET FOR MY VALENTINE Fever 
JIV£534tl1"· (1698) 

LOS INQUIETOS DEL NORTE Vamos A Oarle Con Todo: Coleeelon de Corridos {'.A1APULl 38123 (12.98 CO/DVD) (£i 

MARC ANTHONY lconos Som' , 1us ,c LA11tl 67'02 (I' 88) 

CRAIG MORGAN That's Why BU/I 53808_/SLUI (12.138) 

ORIGINAL BROADWAY CAST RECORDING W ic ked DECCA l:IRO.ADWAV 001&!12/DEC-C-A ( 18.98t 

BEST COAST 
410lCAtl stlM"(R 052"JKU1AOO (12.98t 

LIL WAYNE 
CASH t.lONEV/UtU\UlSAl MOTO'lltl 011977'/U~IRG (13,981 

MARVIN SAPP 
\Jt;IUT'f 53i56!JL6- (11,98) 

ARCADE FIRE 
l1UIGE mi• {15.98, 

GUNS N' ROSES 
GHFEN 001714M01:RSCOl>t f16.tlB) 

JEWEL 
VALORV JK02-00A (9:88) 

COLBIE CAILLAT 
VNII/ERSAL REPUBLIC 01JHl4/UMRG pu-8i@ 
KEITH URBAN 
CAPITOL NASHVlLI.E 35751• '18:98) 

ROB ZOMBIE 
LOW & PROUD s1n&2·1R0,1iORltffNEFI 118.981 

SOUNDTRACK 
WALT tNSNfY 003101 {18,98) 

GARY ALLAN 
,,CA NASH\'IW: 01Jl62{UM6H (10.98) 

ONEREPUBLIC 
410SLEY.IIHTERSCOl'f 013607/lGA (t~.98) 

tAOTl.fYCAUE , ,110 
tAUIAfOAO ~ SONS . • ~O 
tll.lSE . . . . . . . . . ... . 126 OtlEREptlBLJC . . . . . .15(1 

OZZVOSBOURtE . . •. .45 

NAS & 0-AMWl ' JR, Got«;' 
IAARLEV .107 \\'DID. , , .. 138 

MNATIO'.IAL .1 16 
NEWS80VS . . . . . . . . ..54 

Crazy For You 

Tha Carter Ill 

Here I Am 

Funeral 

Greatest H Its 

Swee1 And Wild 

Breakthroug h 

Defying Gravity 

Hellbilly Deluxe 2 

Hannah Montana: Tho Movie 

KAlY PfRRY , 79 
TOUP!T'TVAHOM 
HEARTBREAKERS . .. . -42 

PHOemc . . . . . . . . 71 
PmK ....•.• • .• 68 
Ml<.! POSNE:R , .8 
Pflll4008AIA V,'I.EtffE 93 

Get Off On The Pain 

Waking Up 

RIHAtmA , , . . ,65 
lHEAOOTS . . . . 7S 
RICK AOSS . . . . . . . . . . . 7 
LA ROUX • . . • .. BB 
OARIUSRt.O::ER •.. • 129 

SADE . •. . . . .••. . . 127 
SAI.JCTUSREAL . . . . 182 

t!ICKELBACK , .46 
JERROD HIEMAfltl , . . .33 

BRADPt\lSlEY .. . . • . 85 RASCALfu\TTS , ... 166 MAR'-'IIISAPP •. . . 141 
PAA~ . . . . . .... 72 taiftim:50EU{.fITE ... 112 SA\lltlG i!IIEL 185 
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ml 
The seven-s,mg EP 
from the duo of 
Tom MoreUo and 
Soots Riley features 
covers of H.I.A.'s 
"Paper Planes" and 
U Cool J's "Mama 
Said KnockYou 
OUL" 

mJ 
Amazon MP3 dailv 
deals last week for 
Zombie and Band of 
Horses (llo. 64) 
help ift their 
albums by !1% and 
105%, t!Sllf(HYely. 
MeanwhUe, the 
ilunes store's $6.99 
Sile lag on the No. 
96 litle pumps It 
!44%. 

iii 
Tlteaclglves 
llaplone its thl1d 
charting album on 
tile Billboard 200, 
folowing two sets 
from Sharon Jones 
& the Dap-Kings. 

Just 1,m units 
separate Nos. 100 
and 200. Five )'tars 
ago this week, lhe 
gap was 4,786. So, 
now when a title 
drops a seemingly 
smaD figure Olk• 
Mtlt'/Mt at No. 18', 
down about 1,000 
copies) It ran bile 
a big posllional 
tumble. 

~r the eighth 
straight week, sales 
for lhe bottom· 
rung UUe hoveied 
short of 3,000 
copies, wilh th~ 
week's No. 200 
talytng Ille lowesl 
total since A111i. 
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:o= et, 5E ARTIST 
:5~ ~~ IS IMPRIIIT & tlUMBER / OISTRlBUTlli£ L~6El (PRICE) 

IA VARIOUS ARTISTS 160 194 Iii WORD CUfl81PM vmEN11.Nlt 6RIIY 143W£MI CMG 11798) 

Title i 
WOW Hits 2010 

167 180 .. SUGARLAND Love On The Inside M!:RttffiY IIASHV'ILLE 01127J'/UrA6N (13.98) 

-.- 177 179 r.· 
JAMEY JOHNSON That Lones ome Song L!ER[.URY IIAS-HVI.LE 011237' /UMGH (13.98) 

1114 49 - GOV'T MULE Mulennium 
ml THtl 12100 (10.98) 

155 144 151 I 
KID ROCK Rock N Roi I Jesus 
TOP 006/ATlAlfTIC 290556'/ol.6 (18.98)-$ 

G 195 166 ,. MGMT Or acular Spectacular 
COLUMBIA 111512' /SOHI/ llUSIC (9,981 

157 155 162 " 
FRANK SINATRA Nothing But The Best 
REf>AISE 4J8-SS2/WAA1l£R SflC.S (18.98} 

1511 153 178 KENNY CHESNEY Greatest Hits II BNA 6SS.SSISMI( ( 1 l .9Bl 

159 131 114 TOBYMAC Tonight fOREfRONl 26.171 (13.BB) ® 

150 154 147 .. CAGE THE ELEPHANT Cage The Elephant 
DSP 496511•/Jl\'E {13.98} • UNCLE KRACKER 181 156 136 
TOPOOGJATU.IITIC 5-2461:li'Ae.(6.98) 

Happy Hour : The South River Road Sessions (EP) 

I BRET MICHAELS 182 126121 
S"M"B, 6520/POORBOV(H 98) 

~ 
Custom Built 

B in STREET SWEEPER SOCIAL CLUB Tho Ghetto Blaster (EP) SSSC 524840'/ILG (9 98) 

174 168 JAY-Z The Blueprint 3 AOC t1Arl01152<1BS6"/A6 (18.98}@ 

162 146 I LEE BRICE Love Like Crazy CURB 78917 {18.98) 

171 167 RASCAL FLATTS Greatest Hits Volume 1 LVRIC Si REEl 002764 (13.98} 

91 13 TECH N9NE COLLABOS The Gates Mixed Plate SlRAUG( 7"9JRllC fl8.9tll 

164 169 MIRANDA COSGROVE Sparks Fly COLUMtu/1. 31-0-49:/SOtlV P,W SIC. (8.98) 

184 

1115 

155 

1117 

188 

1119 

170 

172 157 ' ~::::!i=s'! r.'(IT()IAff0t4l23"Mlll/3 113,981 NEVv AMERYKAH: Part Two: Return Of The Ankh 

157 14-0 SOUNDTRACK 
St.111"81/C!lOP SHCWJol.lUWTIC 515923•/ol.6 118.981-® 

171 165 142 MICHAEL JACKSON 
Ef:>IC/LEMCY 94287/SONY " us ,c (19.IHt) 

A ~ LOS RIELEROS DEL NORTE 
W ~ FOtl0\'ISA35'54fi./l'Lllf (12.98) 

A . THIRTY SECONDS TO MARS 
~ 188 - lrAMORTAUVIRGltl fi5-111~/ CAPrTOL j1B.9S) 

Twlllght 

The Essential Michael Jackson 

NI El Dlablo Te Va A Querer 

This Is War 

• 
• 
• 

174 176 182 Ill! BOB SEGER & THE SILVER BULLET BAND liliil CAPtlOL a-03:34· (16.98) 
Greatest Hits EJ 

183 

184 

C 
0 
197 185 181 

188 169 165 

199 189 193 

190 181 187 I 

191 183 172 

G 
183 

0 
195 

0 
C 
C 
199 

200 

SERGIO VEGA: El SHAKA 
DISA 72156,l;JUl.ll f 11.98 

THE BUDOS BAND 
DAPTO!IE 020" (15 SB) 

BJG ~lACHlNE 079012 18 98 @ 

Millonario De Amor 

The Budos Band Ill 

Taylor Swift 

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO 
OIIA 721!6~/U"Lf 12.91 Todo Depende De Tl 

SOUNDTRACK 
WAll OISUEY 003007 (12.8-8) 

VASHAWN MITCHELL 
V1\Atl 06601/l.MI GOSPEL (17.98) 

YOUNG MONEY 
CASH MOUCY,J\JNMRSA.l t.lOTOWN 013795/Vt,lRG (13.9t! 

SANCTUS REAL 
SfAAJIOW 26506 10 98) 

EMINEM 
WEIVAfTEAMAl)f 490029•/ltn ASCOPE (13 98 

MERCYME 
lflO/COLl/Ml!.IA 67708,'SOtlV MUStC 13.98 

SAVING ABEL 
SKtOOCO/\llflGl!I 8460Z/CAPl10l ( 18.9B} 

MGMT 
COWMBIA 45335",SON'I' i ,us1c (1 1.IUI) 

MARY J. BLIGE 
t.lATRIARCII/GErrEN 0137?2/IGA 13.98) 

MICHAEL JACKSON 
CPICJLC6A&Y 17-98$'/SOtlVMIISIC 117.98) 

VAMPIRE WEEKEND 
Xl 429' 14 98 

LED ZEPPELIN 
SWAN SOtlO J IJ 143"/Afl.AN11C 11UIB (£1 

THREE DAYS GRACE 
J"Nt 4.62S6fJL0 (13.98) 

THE TEMPER TRAP 
LIIIERATION/GU.SSNClE 80022/COUJP~IIIA (12.98} 

JAHEIM 
ATUJf!IC 622783/AG (18.91H 

VARIOUS ARTISTS 
PlGJCtM CMG 887999/\\'0RO•CUR8 (17.98-J 

CYNDILAUPER 
~fff\C£R STAEfT 701&6'/00'lltH OW~ 13 98 

THE XX 
YOUNG TURt.'S 450" 1-4 !HI 

BLAKE SHELTON 
REPRISt l'IIARlll;R 8f'IOS (liASHVILLE 522642/W~ltl e.se 

Disney: Phineas And Ferb 

Triumphant 

We Are Young Money 

Pieces Of A Real Heart 

The Marshall Mathers LP 

The Generous Mr. Lovewell 

Miss A meric a 

Congratulations 

STRONGER withEach Tear 

Thriller 

Contra 

Mot hc rshlp 

Life Starts Now 

Conditions 

Another Round 

WOW Worship (Purple) 

Memphis Blues 

)(l( 

HIiibiiiy Bone (EP) 

Fearless Love 

This Is Happening 

Daughtry 

~ 

fJ 

II 

TAYI..ORSW!Fl .. A1, 1n STE.PUP3D .29 WOW HITS2010 , , 

I 

a 

151 THE $CR.Pl 131 
BOS SEGER & THE SILVER 
BULlfTSAND . . • . . . 174 

BLAJ<E SHELTON • . 6, 197 
sttlt£0fl1Ml . . . . . lll 
FRAtlK Slf-JAIRA , . ,151 

:;;~Jt~J~,:' 
MUSK: VOUJMf 2 . . , 1.02 

Gia', M t,\JS,C,J:),JAIEI' 
IOIE(l(mS\IPI .. . . .48 

GLEE: 11-E P41SC, VCUME3: 
~ "STCfffRS • . . 49 

HAflllAH MOl'1ANA nE 
M01/lf ,t-48 

lt«;EPT10N , , . , . .120 
JERSEY SHORE • . . . • . . 69 
SCOTTPK..GRIMVS M 

1\1/l~ HT . . . . . . . .170 
THE TWIJGliT SAGA:: 

TOSYMAC , , , .• 159 
Cl-fUS TOM~ .117 VAMPRE WEo:elO . . 189 \'1)'Jl'l.]R$11P f\.1!Pl£J .. 19' 

SKtl.LEl • • 63 
STING . . . • 8) 
STREET SWEEPER SOWl 
CUl8 . .. . .... • 163 

SUGNl..~UO ... . .152 

JAM . . . • . . . . . . . •.. .3 
DISNEY PH1t4EA.5 !\NO 
fl:R8 .,,,,,, 1nl 

EAT PR1W LO"IE . . . • . . . n 
GLEE: SEASON Cf.IE: THE 
MUSIC 1/0CUPAE I •. . 67 

GLEE: SEASON ONE:: THE WMLO . . . .. 2 4 

ECL.IISE •• • ... .47 

TE.()i N9.tff OOLLJ.80S167 
THETEMPEA TAAP- . . • 19'2 
THIRlVSECOtOS TO 

MARS . • .. ••. . . 173 
THREEOAYS GRACE , .191 

TRW . . . . . . . . . . . . . . 26 
TREY SOtlGZ . . .. . . .108 
JOSH TURNER •.. .124 

UtO.E KRACKER . • 161 
CARRIE UNOERWOOO . • •3 
KEITll URBAtl • .... t-46 
UStER . ..19 

SERGKIVEGA. , , • 175 

m:tl•NIS:iifilJ.3 
MtlIBEMl'ASMErotAE 
Kfll(f'~IX . ······ ' 14 

tlOW33 . • , . . • . 62 
tlOW34 ,., ., .. , .• ,15 
VM4$.WAAPEDTOUR: 2010 
COtAPI.ATIOli . • . .. 105 

lHE XX . . ..... . 19'1 

~liGMOtlEY . . 181 

ROBZOMBI: . • . .• 147 
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t : t : :, 

2 Journey'S Grealesl H,1s • 

A ~- . v _...."""l-""'-"'-""'"""""""""-'.L!..!2L..-------' 
4 

II 

G 
7 

8 

8 

10 

11 

12 

APIT L Jj,\ HV1LLE 8 I .118 

Number Ones ID 

Curtain Call: The Hits fJ1 

Only By The Night • 
Hello Love • 

0m1en,,20lffllfstfis m 
learn To Live • 

ORIGINAL BROADWAY CAST RECORDING vricked • 
OEtCA BROADWAY 00168 ECCA IB.98 

LIL WAYNE 
C,t,SH M0NEY/UMVER$,1,l M010Wtl 011977"i\lMRG 13.'98 

]F[ 21 ARCADE FIRE 

Tha C.rter Ill ID 

FuncraJ 

::=:l-""~""-:--'':'-"'-::-:----------,G:-,e-a1-es1---,-H,--1ts II 
14 

111 

20 

21 

22 

23 

24 

211 

28 

27 

28 

211 

30 

3 1 

32 

33 

34 

311 

36 

3 7 

38 

311 

40 

41 

42 

43 

44 

411 

48 

G 
48 

G 
50 

1
6 32 ~1ERCIJRY f.lAStMLLE 01 127l~/UMGtl l3 118 

Love On The Inside El 

That Lonesome Song • 

Rock N Roll Jesus ID 

Oracu1ar Spectacular • J 
Nolhing But The Besl • 

Greatest Hits Vofumc 1 

23 28 ~t,~;J.t~l~ES0?,~37' MGN 13 98 
KIO ROCK 

27 61 

33 35 

39 6 

42 33 

37 

10P OOt/ATlANTIC 290!i66.:,(AO (IUIIL.f!l 

MGMT 

SUMI.UT/CHOP SIIOP/1\TLAUTIC 515913•/AG 18,98 (• 
Twilighl El 

~1~~~~~,l;,~!~~,~~~,c "·" The Essential Michael Jackson El 
BOB SEGER & Tl£ SILVER BULLET BAND Qmesl Hi!s llJ 

MO MACHIIIE l>i'9Dl2 IB.88 • 
Taylor SYlitt II 

::/.::1~~1Altt,~llfER.SCOP£ 4'90629"/IGA 13.98 The Mars.hall Ma
th

ers LP IJ 
MICHAEL JACKSON Thriller ~ 

PEARt 213 25 98 CO/DVD (tJ 

Molhcrship &I 

Daughtry II 

Exile On Main St • 
J....,lloys • 

Dark Side Of The Moon • 

All Tho Righi Reasons llJ 

The U!imatc Hits l!I 

1t,s.!;,N .. ~
5
~

8
~

1
~

0 18 981 
, We Sing. We Dance. w, Steal Things. • 

TRACE ADKINS • 

Continuum B 

Some Hearts Ill 

It's Time ID 

Gold - Grcalcsl Hits 111 

Motallica • 

The Very Besl Of The Eagles l!I 

Confessions • 

Grealesl Hrts &I 

V,lue~Lr,lrlls:.b'nMiJ),rlivollloslrg,ies • 

Audience Of One 

1898 

RCA SB01t•1SONY MUSIC lfl 110/12.98 

BILLY CURRINGTON 
mRCl!RY JiASMVIUE COB.!!So,,\JMGtf 113.98, 

Call Mc lrrcsponslb!e • 
" ·'•' • 90 The Emincm Show 13 

Swan Songs e 
EMS: 30 #1 Hrts l!I 

u ttle Bil 01 Everylhing • 

The top of the Catalog Albums chart has mo Illy ~ n a boll dub since 
it lawKhed in Iii\' 1991, so Katy Peny's rise to No. 1 wHh "One of tllt 
Boys• ~ fitting (5,000, up 1%). SIie's onJy tllt 14th solo female to 
reach the summit. The last lo top tllt dlart was Taylor Swift on Jail. 16 
with "HoRday Coftection." Befo1t Iha~ Nary J. Blige's Ortutt City
oclusivt "Kary J. Blige & Fritnds" was No. I for two ween in Narth 
2009 due to mattllowm at tbe then-~lng-oot-of·bll5illfSS chain. 

36 I Go to www.billboard.biz for complete chart data 

:;;= 5g ARTIST 
~;' ; ! ll.WRINT / DISTRIBUTllfG LAB-El 

EMINEM 
WE H,I, Y ,l,Fl RMI\.TH INTER 

2 ARCADE FIRE 
MERGE 

MIKE POSNER 
J/RMG 

MUMFORD & SONS 

SALES DATA 
C:Of.tPILED BY 

n id~cn 
5o.Jnd5can 

Recovety 

The Suburbs 

31 Minules To Takeoff 

Sigh No More 

All About Tonight (EP) 

1 

:1 Order Of The Black 
PMtNOAKZ IE1 

6 NEW : ' ' : 1 

11 3 

46 

3 

12 15 9 

13 13 90 

• 22 3 

111 17 ,. 

SOUNDTRACK Scott P,lgrlm Vs. The World 
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All Night Long JO • 
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Brothers 34 
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LOVE THE WAY YOU LIE 
fMllfEM ~ru MG IIIAlfNA \ 

TEENAGE DREAM 
KATY PERRY £C,1,PITOL) 

NOT AFRAID 
EMINEM jWEBIStU.OY/A.FTERMATHtlN1EASCOPE} 

DYNAMITE 
TAIO CRUZ MfRCURY/IOJM.G 

ALEJANDRO 
UDY GAGA STR£,1,PA.ll l.lfJ1(0>lLM/CHERRvtREE/\fHERSCOPf 

I LIKE IT 
OfRIQtlf IGLES\AS FUlURJNG PfTBULl UNIVERSAL REPUBLIC 

25 TO LIFE 
P\INEM WEB/SlfAOY/1\FTERM.Q.TH/'lrtlERSCOPE 

MINE 
TAYLOR sv,,n (816 MACHll~E 

FINO YOUR LOVE 
IJRAkE £!:OUNC MONEV/CASH l lOtlEY/tNIV!ASA.t IA.OTOl/llfl 

SPACE BOUND 
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POKER FACE 
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HEY, SOUL SISTER 
TRAIN COlUM81A 

BAO ROMANCE 
UDY GAGA fSTREMALll.lf}l(OJlUVE/CHERRYTREE/INTERS.COPEI 

CINDERELLA MAN 
EMIHEM WEB/SH.o\.0'1'/AfTERMATH,/1tnERSCOPE 

YOUR LOVE IS MY DRUG 
t:ES.Hi\ (K£"10SASE/RCVRMG) 

The week's moat-streamed songs -on Yahoo! Music, 
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UNDO IT 

I NEVER TOLD YOU 
COLBIE CAL LAT IUVER SAL REPUBLIC 

SECRETS 
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111\ROON 5 (UM/OCTOt~JlrfTERSCOPEt 

MINE 
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TAIQ ~RUi (M~RCVRY/10JMO) 

AIRPLANES 
8.0.11 FUTURJiG HA.Ylt:Y WILLIAMS !REBELROCK/GR,1,NO llllSRE/ATUtfTIC) 

HALF OF MY HEART 
JOKN lli\l'u:t (COLU-MBI"'! 

YOUR LOVE 
IICKI MINAJ (YOUNG MONEY/CASH MOtffYAIIIIVERSAl MOTOWN"! 

LOVE THE WAY YOU LIE 
HIINEM FEATURIN6 flltUKNI\ WEBISHADYJAFTEAMAT!-Vlttl£RSCOPE 

ANIMAL 
lif:011 TREfS li1ERCURV/10Jli1G 
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DIRT NASTY 

Billb&aret 

Prelude To A Cream 

Up From Below 

The Budos Band Ill • 
Conditions 

Habits 

Turn Off The Lights (EP) 

The Band Perry (EP) 

Come And Get It 
The acts at No~ 8 

Nasty As I Wanna Be and 13 received 

King Of The Beach 
bomls Imm ITunts 

THE BOOKS 
TEPAPORARY RESIDEtlCE 183• (14.98) 

VERSAEMERGE 
RJELED BY R.AMErt S24346- (13.98) 

STEREO SKYLINE! 
COLUMBIA $:.863/SOtlY k!t SIC (8.98) 

SCHOOL OF SEVEN BELLS 
GKOSTLY ltfTERIUTION"L S97•N il.GAAflT (10.98) 

NIKKI YANOFSKY 
DECCA 01 4138 (9.98) 

THE LAURIE BERKNER BAND 
TWO TOMATOES 23-4Q9fflil.ZOR & TIE (9 98) 

TROMBONE SHORTY 

The Best Of The Laurie Berkner Band • th~ weet. Reed 
(l)i(lured) had lhe 
<ompimentary 

PIERCE THE VEIL 
EQUAL VlSiQN 161 (1'2.981 

VERVE F-ORECAST 014 IHNO j10.98f 

PRINCE ROYCE 
TQP STOP 3UQ2-0/SOUY MUSIC LATllf ! 10.981 

BRANTLEY GILBERT 
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CJ'-ijll TITLE 
1!lli ARTIST (IMPR(NT f PROMOTIO"I LABEt) 

IF I DIE YOUNG 
THE IAIIO PERRY REPUBLIC fUISHYllLE 

ANIMAL 
MEON TREES !MERCURY/IOJMG) 

LA LA LA 
AUIUIUI FEATURING IYAZ (BELUGA HEIGHTS/W"RHER MOS.) 

143 
8QB8Y BRACt:INS FEATURING IUY J (TYCOOfl STATUSftlU\VERSAt REPUB.LIC) 

BED INTRUDER SONG 
ANTOKE DOOSON & THE GAEIDIY IIRDTlEIS FUl\11116 lEU.Y DODSON (GI EGO RV PESlceaf 

LIKE A G6 
FAR•usr MOVEMENT FEATURING CATARACS I, DEV {CHERRVlRE£,l'UnERSCOPE) 

HOLD YOU (HOLD YUH) 
6YPTIAN j lJP 

LOVE LIKE WOE 
THE READY 1m (SIRE10EUVOAtlCE/REPRISE) 

LITTLE LION MAN 
MUMFORD a SONS (GEtmEMAII Of THE ROil.D/AED/GLASSIIOTE) 

LAY ME DOWN 
THE DIRT'I' HEADS FEAflJRING RONE (EXECUTIVE) 

1l : .~;H~M~~N~f0~U~Bl4 iNASH~LLE)) 

13 ~y.~~S~LL•~ol~~~u STAY? 

13 ~:~:DTS~N~,7. {HOPILESS/Sl.eN>"<RllfR BROS.) 

BAD COMPANY 
RYE FINGER DEATH PUNCfl (PROSPECT Pil.RK) 

TOOT IT AND BOOT IT 
VG (DEF JAfi\,1DJMGI 

WE'LL BE A DREAM 
WE ntE KIKGS FUTURlll6 DEMI LOVATO (S~CUR\IE) 

HARD IN DA PAINT 
WAKA FLOCK.A FUME 1017 BAICK SOU.0.0/ASVlUl l /WARtlER BROS.I 

SWEET DISPOSITION 
THE TEIIIPER TRAP' IEIE.Ro!,TIOtUGlASSUOTE/COLUMSlol. 

NINA BONITA 
CHINO Y NACHO (MACHETEJUNIYE~SAt k1t SJC LATll,Oj 

TURNING HOME 
o.-vm NAil {MCI\ Nil.SH\IIU.E) 

Backatown mllli< vicleo of lhe 

Prince Royce 
weet, whlle the 
Virginma~ had the 

Halfway To Heaven flee single of the 

California Kicks 
week. 

California Girls (EP) 

Tho House You're Building 

Cast The First Stone (EP) 

Transit Transit 
f01 lhree weeks 

Stand Up And Scream mostly d11e to venue 

Gorilla Manor salts from sllows 
and, after a weet of 

Here Waits Thy Doorn nonreporllng, 

Favorite Fix 
returns wJlh 1,000-
plus sold (atter 

The Black Dirt Sessions selling a ntgligible 
amount tall wetll). 

Antifogmatic 

MIIKE SNOW 
OOWNTOI/IN 1oces· (14-lJ8) 

SIDEWALK PROPHETS 
!lP.~rnJWORD•CURB 807900/IYARNER RROS. (9.981 

ALEJANDRO ESCOVEDO 

PUNCHLINE 
MODERN SHORT STORIES 042/017• EX/TOO 11 98) 

K-DRAMA 
CROSS IAOVEMEtlT 30040/SONY i.1us.c (1-3.98) 

EYES SET TO KILL 
BAE.AK$1LENCE 193 t12.98 CD/DVD)@ 

CIVIL TWILIGHT 
WlffO-tP 132-33 !US} 

PLAN B 
PltU1 02'(122/ $0tlY tA1J$1C LATIN (I U8) 

WE ARE THE IN CROWD 
HOPELESS 715 (6.98) 

SEMI PRECIOUS WEAPONS 
PMfSTRE.\MlltlE/CttERRYTREE/GEFFEN O 1 • 164/IGA 9.98 

THE MORNING BENDERS 
+ 1 566'/AOUGH TRADE (14.98) 

WIZ KHALIFA 
ROSTA\Jll 2<1i1Hlf>ttOP (17.98) 

ANGEL TAYLOR 
B-LUE REVOLUTION/A'NARE/COLUMIUA 27024/SOllY J.it SIC (11).981 

REGIONAL HEATSEEKERS #1 ALBUMS 

Turn orr The Lights (EP) 
lights Over Paris 

Turn Off The Lights (EP) 
lights Over Paris 

1g•!3iit• 

Up From Below 
Edward Sharpe & The 

Magnetic Zeroes 

Halfway To Heaven 
Brantley Gilbert 

SOUTH CENTRAL 

Sunny Sweeney, " From a Table Away" 
The Texas singer is making headway on the Hot Country Songs 

chart as her first Billboard hit skips up three slots to No. 4 4 

t his week. The Republic Na shvllle cut is t he label's fourth chart

Ing single and the f irst offering from her forthcoming sopho

more album. 

Up From Below 
Edward Sharpe & The 

Magnetic Zeroes 

Crystal Casdes 

The Way Out 

Fixed At Zero 

Stuck On Repeat 

Before Today 

Travelling Like The Light 

Love And Its Opposite 

Disconnect From Desire 

Nikki 

Selfish Machines • 
Miike Snow 

These Simple Truths 

Street Songs Of Love 

Brother Clyde 

Dellghttully Pleased 

We Flt: The Workout Plan 

Broken Frames 

Civil Twilight 

House Of Pleasure 

Guaranteed To Disagree (EP) 

You Love You 

Big Echo 

Deal Or No Deal 

Love Travels 

--·-·· 
1 The Budos Band 

TM Budos Band Ill 

2 
Jackie Evancho 
Prelude ToA Oream 

3 
Edwat<I Sharpe & ThcM,g,eti<Zefoes 
Up From BeJow 

4 
Eli "Paperboy" Reed 
Com& Arrd Get It 

• Trombone Shorty 
B<1ckatown 

II The Temper Trap 
Coodilions 

7 The Laurie Berkner Band 
TM Best 01 TM Lauri& Borkner Bturd 

8 Punchline 
Defi9hifulfy Pf eased 

I• Local Natives 
Gorilla Manor 

10 
Ariel Pink's Haunted Graffiti 

u Bttfore Todc1y 

The Budos Band 
Tho Budos Band 1/1 

Pl an B 
House 01 Pleasure 

3 Inc.hes Of Blood 
Hore Walts Thy Ooom 

Brantley GIibert 
HaffwfJ'I To Heaven 

7 The Band Perry 
Tho B•nd Por,y /E/>) 

a Gyptlan 
HQ/dYou 

Edwat<ISharpe&ThcM~Zeroos 
Up From Below 
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Katy Perry Featuring Snoop Dogg 
OR. Ll.K":.,IMX MART '(,8 Bl ii.NCO ll(JIE!lfl'f,t.GDIBl'ALO.)(.S.MA:~lNJl.LE\'lli,8.MCKEf;C.C.BROA:OOS JR.j 0'0 CA?rTOL 

I LIKE IT Enrique Iglesias Featuring Pit.bull 
·~ 11 

3 4 2 

0 • 0 
0 

8 3 -
II 

• 10 11 

15 22 

12 11 

13 11 11 

14 14 13 

111 13 10 

• 20 36 

CD 16 14 

• 24 33 

CD 17 18 

~ 27 52 

21 19 16 

·-1 23 21 19 

e 26 28 

211 23 15 

G 30 20 

~ 28 15 

28 21 21 

211 18 96 

30 25 17 

• 31 37 

G 33 31 

33 32 27 

34 34 35 

G 40 42 

311 29 23 

0 70 77 

38 37 34 

~ 56 67 

40 41 38 

0 51 43 

G 54 56 

43 38 30 

44 43 39 

411 36 26 

G 41 46 

47 39 29 

48 45 45 

G 55 53 

• 52 49 

58 55 

52 48 47 

64 62 

59 54 

60 51 

@ UtllVERSAl REPUBLIC 

Katy Perry 
E 0 APll L 

Mike Posner 
M.POSNER fU.POSNER E.HOLLJES) © J/RMG 

OJ GOT us FALLIN' IN LOVE Usher Featuring Pltbull 
I MAX "44.RTitl.SllELLB;l,CPI: (I< S MAATJN SHELLSACK,S,KOTECUA1A,C PERE21 00 LAFACE/JLG ~ 

MINE Taylor Swift 
ttCltAPr..V.rf,T.S'll1FT fT SWIFT) © ilG MACHlffE 

AIRPLANES B.o.B Featuring Hayley Williams • 
,q£(0,t,KD,ffWf(Eia.flSl.t.-JNi,JR,J.ffillKSA(:RMl{J.ll.tS9.l1fl,[S,MRS) 00 REe.El AOCKIGRAHD HUSTLEJ,m.umc 

RIOIN' SOLO Jason Oerulo • 
J.A AOTEtill (J.OESROln.E-'UX,J A AOTEM) @ BELUGA HEIGHTStw.i.AtlER BROS. 

MAGIC B.o.B Featur ing Rivers Cuomo 
OR. LUKE LGOTIW.41.D,R.CUOMO,B.R.Slt,UAOtfS, JR. @ RE.8ELROCK1GRUID HUSTLE/ATLANTIC 

BILLIONAIRE Travle McCoy Featuring Bruno Mars • 
1H; :J,11£m:;rt:NSm,•~PJM$.IUV.R'.rl'.:t,lll.EWf) © HAPPY BOYIOECi\Y0.4.tlCE/fUELEO BY RAMENIRRP 

FIND YOUR LOVE Drake 
,:\'fS~l!l ~'lf.SW.Y,~~ 0 vourio MOPl[V/CASH MONEV/UNIYERSAI. MOTOWPl 

NOT AFRAID Emlnem 
SOl-10~ (IA,PM,ll!EAS,L EJUST0),1 Si!,MUELS,J EV.\tfS,M,8URWETTE) @ WEBISIIAOY/AITTRM,1,Tlt/ltnERSCOPE 

OMG Usher Featuring will.Lam 
Wlll UM (W,i\.tlAMS) @ LAFACE/JLG 

JUST THE WAY YOU ARE Bruno Mars 
THE SMEEZltlGTONS.tfEEDLZ (B.MA.RS,.P:Li\WRHICE,HEVlt{E,K.C4.ltt,K.WALJON) (:) ELEKTR.Vi\TL.Umc 

YOUR LOVE Nicki Minaj 
A.'NN68..jl)llYAA.IA:WAl$:LD..fffB'.WUJtllGIES\\'.A:l!JER) 1i) YOutfO MOtlEY/C"SH MONEVJUNl'iiEMAL MOTOWtl 

CLUB CAN'T HANDLE ME Flo Alda Featuring Davtd Guella 
D.(UTIA([llllJM.C~CJ.NN::STCf~MCAilftlD~l\!WOOT) 0 POE BOY/ATLANTIC 

MISERY Maroon 5 
R.J.L A.NGE jA .LEVINE ,J CAAMICHA£L S.fARRAR! G A.lloM/OCTOtlE/ltHERSCOPE 1 

TAKE IT OFF Ke$ha 
OA. LUKE (K.S.EBERT,L.GOnWALD.C.K£llYt G KEMOSAS(JRCI\J'RMG 

... ~i}EFt~~;1,~diz.~~~·••rnG (8"0NMMN,£ Lllm ~ BJOR\LUNO @ co,~'.:~1':_, IJ 
BOTTOMS UP Trey Songz Featuring Nicki Minaj 
tA>l WO:tfALER JE't51SCtnil'J4.£'SE1 D...CfflroU.4.l'M:SOU SOtK.B0-0 l,!,TLA.NTlC 

~C~~-~S~l~~T~ R~;f~.~Jrrn,C.8RIOOES) Taio Cruz Fc~il~{R;U~~~~~~ fJ 
THE ONLY EXCEPTION Paramore 
ftCA.VAlLO.PARAMORE (H.WILLIAU:S,J.FARRO) (:) AJElEO BV AM!EtUATLAllllC/1lRP 

BULLETPROOF La Roux 
6UtlGM.A.IO E.JACt:50" E.JA.CKSOtl &.LArfGMAlO 000 BJG LIFEfPOL'l'DOR/CHERRYJREE/ltHER5COPE 

STUCK LIKE GLUE Sugarland 
8.GA.LLIFolORE,K 6USH,J.tlITTLES J O.NETTLES.ICBUSH.IC.GRLFf lll,S.CARTER G MERCURY NASHVILU 

THERE GOES MY BABY Usher 
JIJ,( JOtlSlN RICO LOVE RICO LOVE J.G.SCIIEFFER FROMA.llO O MORRIS @ LAFACE/JLG 

ALEJANDRO Lady Gaga 
REOONE,LAOY G•G~ (!l K11,v,1,s.G.GER!JA!l011'I 09 STREAMU!lE/KO!lllVE/CIIERRVIAEE~!HEASCOPE 
THE BOYS OF FALL Kenny Chesney 
S.CAtmottK.CHEStlEY {C,BEATHo\RO,O.TURNBUl l} 00 -eJIA 

IMPOSSIBLE Shontelle 
AIUfTHOR (A.81.RCISSON,1.'NROLDSErl) (i} SRP/SRCIUtHVERSAL MOTOWtl 

TEACH ME HOW TO DOUGIE Call Swag Dlstrlcl 
C.fOWl-ER,E.WEST (C.fOl//lER,C.GLEE,C.CH.JLOS,E.WEST) 0 CAMTOL 

SMILE Uncle Kracker 
RCA.VALLO {r.t$H4FER,8.0ALY,J.HAROlr,G.J.BOSE) 0 TOP DOG/4TL.UfflC • 
NEED YOU NOW Lady Antebellum 
P.VIORLEY.LAOY AIITES.ELLUM jO.HA'r'l/1000,C.KEt.LEY,H.SCQfl,.l.KE.\R) @ CAPITOL Nil.SHVILLf/CAPllOL II 
PRETTY BOY SWAG Soulja Boy Tell'em 
YOUtlG SJl,WGSKlD.MURPH (0,WA.Y10 l:IYR01J.r.1URPltV) @ COLUPAAJ(/ltHERSCOPE 

HALF OF MY HEART John Mayer 
J.Mil.YER,S.JOROAN (J..MA'r'ER) G COLUMBIA 

YOUR LOVE IS MY DRUG KeSha 
OR. lUKE.8.BLAtfCO,A.MMO jl< SEBERT,P:SEBERl,.J.COLEMM,f) @ KEMOSA8t/RC~R,.tG 

ALL ABOUT TONIGHT Blake Shelton 
S.HEr40AlCKS (R.AKINS,B.HAVSLlP,D.OAVIOSOll) @ REPRISE (lfASJi'l'ILLEjlWMtl 

FREE Zac Brown Band 
K.STEGALL.Z.8RO'N" (Z.8ROWtl) 0 HOME GROWlt/ATUfillC/BtGGER NClURE 

DEUCES Chr is Brown Featur ing Tyga & Kovtn McCall 
X,MCCALL {K,1,!CCALL,r,i1.STEVEN50fl,C.BROWFf1 0 .JVEfJLG 

GOT YOUR BACK T.I. Fealur lng Kerl HIison 
OJ l OOMP (C J,HA.RRIS. JR .. .I. OA'iilS T.tf/!Slt) GO GRll.110 HUSTL£/ATLANTIC 

SECRETS OneRepublic 
RTEOOER jR,TEOOER) @ MOSLEY/ltHERSCOPE 

IF I HAD YOU Adam Lambert 
MA>: MAAntU,HELLBACl<,K.LUHOIN jK.S.l.fARTm,SHELLBACK.S KOTECH.,l,) (:) 19/RCQ.i'RMG 

UN-THINKABLE (l'M READY) Alicia Keys 
A.KEYS,1<.BAOTHERS,tl SHE818 A KEYS.A GRAHAM,K.BROTHEAS, JR .. r• .SHEB!B u) M.SK/J/RMG 

BREAKEVEN The Script 
O.OflOtw.iHLEMSiiE£IUIN,A.fliAUPTON.SJ..kJPN6il tf)~ONOOfJE.ln.Stf:EH4~,\JAA\ll'ffi(S.A.Kfri:R, u) PHONOCENIC!EPIC • 
UNDO IT Carrie Underwood 
M.BRIGH.l (C UNOERW0001K.Dl0GUAAOl,M.FREOEA1KSE.tU LAIROf (i) 19/ARISTA NASHVll LE • 
LOVE LIKE CRAZV Lee Brice 
O.JOHNSON O.JOHtlSON lJAJ.1ES G CURB 

LOVER, LOVER Jerrod Niemann 
0,BR,t,lrfA.RD J tllEM.1.liN D,PfllTZKER SEil. GAYlE/ARIST,l, NASl!VlllE 

PRETTY GOOD AT ORIN KIN' BEER Billy Currington 
C.CHAMBERLAlr{ 8 CURRrNGTON (T JONES) 0 MERCURY NASIIVILLE 

MISS ME Drake Featuring Lil Wayne 
':(li.1LWL9m8 (AGWW.1.MS,,,'lfl~S161EIJ).('iffl8Ulf!Nl,JJ[6,0:~ @ vtllt~ P«illY/CASHM:ltlYAt.MRSAI. it::lTaMl 

IF IT'S LOVE Train 
O.WATTEl(8-ERO,.U.TEREF£ (PJ.IOIIAHAtl,G.WATTEIJBERGI 0 COLUMBIA 

IF I DIE YOUNG The Band Perry 
P:WMLEY (IC.P ERRY) 0 REPUBLIC DiASHVlt.LE 

RIDE Clara Featuring Ludacrls 
C.STEWA.Rl,T.IIASH (C.P.HARRIS.UlASH,C.A.STEWAR'l',C.B.RIOGES) (i) LAFACE/JLG 

KING OF ANYTHING Sara Bareilles 
tl,A\IAOFI 5.BAREILLES G) EP1C 

ANIMAL Neon Trees 
T f'.I.GNOTTA l.GLENN lPAG-tlOlT,1\,8,C,!,MPB.ElL 00 MERCURY/IDJMG 

LA LA LA Auburn Featuring lyaz 
..LRJlOHMµp.P019,\WESJD.Y~~>tm£\WIIA-~\ @ BELUGA HEIGHTS/W.I.RtlER BROS. 

38 1 Go to www.billboard.biz for complete chart data 
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lfJ 
(rut's iong claims 
the chart' s heftiest 
airplay in.creast for 
a i«ond cOtl!eOdive 
week (121 million 
impressions, up 
17%), The tliKk is 
likewise the 
Greateit lialner on 
Mainstream lop 40 
(HJ for a second 
straight frame. 

Download sales 
decreast b1 41% to 
176,000 in its first 
run week or avail
ability, though the 
iong soars at radio, 
vaulting 53-30 on 
lf<lt 100 Airpla1 (51 
million in audien<e, 
up 5S%). 

m 
The fi~f single from 
Songt' fourth studio 
album, "P aision, 
Pain & Pleasure" 
(due Sept. 14), 
mil/ks his high'5I 
<areer debut. The cut 
launches at No. 17 on 
Hot Digital Songs 
(64,000) and rises 
59--5! on lfot 100 
Airplay (1-4 million, 
up 18%). 

m 
The group scores Its 
best Hot I 00 rank, 
besting the No, 26 
peak of "Misery 
Bu~ness" ID 2008 . 
The balla<l ascends 
to No. 1 on Rod< 
Digital Songs 
(49,000 dmwlioads). 

The quart,et makes 
its first HotlOO 
i!l)peara11<e with its 
fop 20 Alt emalive 
and Triple A radio 
track. The group's 
debut se~ "Sigh No 
More," has s~e11t 
the most weeks 
(11, induding this 
week) atop Folk 
Albums slme the 
dlart's lni:eption 
last yeil/. 
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ro1mm0Rrn BY 

!~i.t:1_~';11 
BDS 

SALES DATA 
COfAPJLEO BY 

11idsc11 
~oLndScan 

t;:: $: : g: TITLE Arti st 
:51 !i I! PRODUCER (SOtlGWRITER) IMPRINT / PROMOT1011 L.I.BEL 

.. e f 
118 44 32 GETT IN ' OVER YOU David Guetta & Chris Willis Featuring Fcrgie & LMFAO 

1:o.rnur~ruJm~UJWIDRll.twle.t~UtlIDT~A:ii~9,.'(l!Ij @ GUM/ASTRALI/IERKS/Cil.PITOL 

POWER Kanyc West 
1'.,KAfS'~M,Ji)Wl.~lJlJ,~:.M,1161tB,1..P.Jtl~JlfS.t~ G) ROC·A-FELL,VOEF JAM/IDJMG 

CIRCLE THE DRAIN Katy Perry 
C.STEWART (K.PERRY,C..A..SlEWART.MJlEUBLE) 0 CAPITOL 

58 42 24 MY FIRST KISS 30H!3 Featuring Ke$ha 
DR. LUKE,B.BUNCO {l.GOTTW.i.L0,6.LEVlN,S-fORE.MAN,tU.lOTlEI 0 PHOTO FINl$H/An.li.NTI~RP 

63 65 B.M.F. (BLOWIN' MONEY FAST) Rick Ross Fealurlng Styles P 
LEX LUGER lW R06ERTS 11,L,A.LEI//J,S,0,STYlES} C!) M.1.YllAClt/SllP•N•SUO£/OEf JAMIIOJMG 

l 'M IN Keith Urban 
I O IIUff,K UfliM~ (R.FOSTER.G MIOOLHtA.11) @ CAPITOL ~ASHV'ILLE, 62 61 

82 OUR KIND OF LOVE Lady Anlebellum 61 60 I P.WORlEY.LAOY ANTEBELLUM (O.HA'i'WOOO,C.kELLEYJl SCOTT.8U.S8EE) © CAPITOL tlAS~LlE ~ 
83 46 _ LETTING GO (OUTTY LOVE) Scan Kingston Featur ing Nicki Minaj 
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11_ 97 - 76 57 

87 73 72 

C 89 88 

cm 
80 83 74 

0 94 -

om 
G 96 -

114 95 90 •• If om cm 
98 100 98 ~-

SW\GI\TE l)<NlllRSCN.M.S.EffKmf,lEJffl.wt:ial.E.ffi!H,lW4..E.CI.ThWVJJ @ BEtuG.I. HEIGHTS/EPIC 

ROCKSTAR 101 Rlhanna Featuring Slash 
C.STE'WART,T.NASH jlNASH,C.A.STE'WART,R.FEtlTY} @ $11:PJOEF JAl.t/lOJMG 

LITTLE WHITE CHURCH Little Big Town 
WXA:B.J'FO(J.ITTlE 8G TO\I.H [Kl,lll(K,O,IJl.kl!KmR(:KJ(SCHAl,Pl.l.i.tlP'J/&lJ.l/,$1BPIJ()(} 0 CAPITOL t14SHVlLLE 

ROUND & ROUND Selena Gomez & The Scene 
KfUXJI.FJ.KlJ.ATAA'(A.BOLO:)(I [KR.IXXJJ!Wit$Hrll.HFOCllSCN.JWUNACSA8Ct.OO'l) G@ HOLLYWOOD 

2012 (IT AIN'T THE ENO) Jay Sean Featuring Nickl Mina] 
JAEMrSCE18't11ASS(J,$4.l{J.C(ITTER,R.lAflOWJ~OJ.LERJff00'5,0.TIAAAAJ) © CAS,Jt JJOfl[Y/UWVERSAL REPUBLIC 

WAKA WAKA (THIS TIME FOR AFRICA) Shakira Fealuring Freshlyground 
~Flroll.,Jlll.(S~Rro.l.Jllll.EmJOf.D.il.E.\!CTCfi.Z.B.WlPIU.) @ EPICfSON'r' Mt.-SIC Lil.Tl!{ 

KISSIN U Miranda Cosgrove 
.1.1010,KOOL KOJAK (l.GOTTV/ALD,C KELLY,lt.1 COSGROVE) (i) COLUMBIA 

COME BACK SONG Darius Rucker 
F.ROGERS (0.RUCKEA,C.STAPlETOH,C.BEAlliARO) @ CAPITOL "AS.-MLLE 

BREAK MY BANK Now Boyz Featuring lyaz 
U:.SQtilRE.O.SHAAPE {0.A.THOl.tA.S,E.ti.BWJMtlll V.D.Stt"RJ>E.U:.SQtilRE) u) SHOTTYJAS't'LLU/W,f\fttlER BROS. 

HELLO GOOD MORNING Dlddy. Dirty Money Featuring T.I. 
OANJA (RICO LOVE,f.N.ttLl.S,l1.ARAfC4,C.J.H4RRIS. JR.) (i) 8"-0 BOYJIFCTERSCOPE 

LOVE AU. OVER ME Monica 
J.OUPRJ,e.,.i.cox (J.OUPRl,B.tol.C.QX,C.JOJ1F{S0tl) 0 JJRMG 

FARMER'S DAUGHTER Rodney Alkins 
T IIEWITT,R,AlXrns (M,GREEN,8,11.A.YSUP.R.Al<ltlS) G CURB • 

CHAMPAGNE LIFE Ne-Yo 
O.GOUGH (S.C.SMITH.D.GOUGH) @ DEF JM.t/lOJMG 

143 Bobby Brackins Featuring Ray J 
WC NAC (B BRACKINS,1/1.NORWOOO .JR.tJ 8ALOltlG) @ TYCOOtt STATUS/Utl!VEAS4.l REPUBLIC 

AS SHE'S WALKING AWAY Zac Brown Band Featuring AJan Jackson 
K.5TEOALL,Z.BR0Wtl (2.BROWtf,1//.DURREllEJ (ii SOUfHERtl CROUtlDJATLANTitlBIGCiER PICTURE 

GLITTER IN THE AIR Pink 
B.l.UHtl (P!.NK,UIAN») 0 LAfA.CE/JI.G 

BITTERSWEET Fantasia 
C.HARl.lOIIY (C.HARl.tQr• ,C KELLYJ @ JJRMG 

THE CATALYST Llnkln Park 
A RUBm ,M,SlutlOOA Uta<m PARK © VIARtlER BROS 

ROLi. WITH IT Easton Corbin 
G Clt.fll.1BERLAl'l (TLA.tlE,O.LEE.J.P,l,RK) @ MERCURY tUSHVlLLE 

ROCK THAT SOOY The Black Eyed Peas ' 
CQ.ffi\lll.LW)IIIIHJll~~£0.IZSli&'9l0CIEi,.ll)lllfU.~ .. IRE[l.lJI.P&1\f:ll,'NQJi1 © ltnERSCOPE 

All OVER ME Josh Turner 
F.ROGERS (B.HAVSllP.00.YIOSOll.R.AKlllS) © !ICA "ASHIIILLE 
THIS AFTERNOON Nlckelback 
R.J.LA!KiE.N1Cl<EL8ACK,J.M01 (tllCKELUCK,R.J.LAtlOE.C.KROH:ER) @ ROil.ORUrlNEA/RRP 

FANCY Drake Featuring T.I. & Swizz Beatz 
9.IC!?~ikfi'l,~\lll9'EEEJ,1SAWjl,SJ.($.'U-Xtf,6(WJWtll'f 0 YOUNG MONEY/C-'SH l.1011£YR.tllVERSAl l.tOTOl//11 

SOMEBODY TO LOVE Justin Bieber 
SlEREOTYPES fJ.YIP,J,AEEVES,R.ROMULt.S,H.BRIGHT,J BIES.ER) © 5CHOOLBOY!fl,!,'r'Pol0NO BRAtNJlSLAl,0/IOJMG 

LOSE MY MIND Young Jeezy Featur ing Plies 
ORUt.!MA BOY {J,VI.JEllt:fllS C,6110LSOtU W,\SIINGlON) @0 CTIJOEF J;l,IA/IOJMG 

THIS AIN'T NOTHIN' Craig Morgan 
P.01'0NtlELL,C.MO:RGAtl (C.OU801S.K.K.PHll llPS) 0 BtlA 

BED INTRUDER SONG Antoine Dodson Featuring Kelly Dodson 
THE GREGORY BROTHERS (OOOSON,M.GREGORY) G GREGORY RESIDENCE 

WATER Brad Paisley 
F.ROGERS (8.PAISLEY.C.DUBOIS.~.LOVELACE) ID o\RISTA flAStNILLE 

SEPTEMBER Daughtry 
H.BEtlSON (C.OAUGHTRY,J.STEELY) 0 19/A.C"'./RMG 

LIKE A G6 Far*East Movement Featuring Cataraes & Dev 
tlOT LISTED {NOT LISTED) @ CH£RRYTRE(JlrnERSC0 PE 

THE MAN WHO CAN'T BE MOVED The Script 
0 o·ootlOGlfUE,r,t5HEEt11).tl (0,0"DOfrnGHUE,IJ s urnurt,A FRAMPTON,$ A t:IPrlERl @ PIIOHOGOllC/EPIC 

HOLD YOU (HOLD YUH) Gyptian 
FIRE PfTER (W.EOWo)JIQS,R JOtUlSOtl GOO VP 

MOCKINGBIRD Rob Thomas 
M.SERLHIC fR.lHOM.\S~ @ EMBlEM/ATL,mTIC 

RHYTHM OF LOVE Plain White Ts 
I KIRKPATRICK (T.LCfHJ (i) HOLLVV/000 

LOVE LIKE WOE Tho Ready Set 
JAMTWU.'i\,racmJ18URROrn!.0.A.llO,li\S.E.lt..&.LIAltlV,.HfJd .• AACS~ 0 SJREJDECAVOAllCE/REf'RtSE 

LITTLE LION MAN Mumford & Sons 
M. ORA.VS {MlJ.ffORD & SONS) 0 GEflfl£J,UIJ OF TttE AOAO/REO/G1.ASS.fl0TE 

LAY ME DOWN The Dirty Heads Featuring Rome 
THE OlRTY HEAOS.ROME (JWATSOtl,O.BUSl'UlEU,R.RAMIREl) G e:<ECUTll/E 

HOT TOTTIE Usher Fealurlng Jay-Z 
POLOWOA DOil (J JONES,P.0.1.WSON,E OEMl.S,C,CA.RTcR) LAF;\CE/JLG 
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KATY KEEPS 'CALIFORNIA' 'DREAM'- ING 
Katy Perry is the 10th solo female to concurrently place two titles in the Bill

board Hot IOO's top five as a lead artist, as "Teenage Dream" jumps 9-5 with 

Greatest Gainer/Digital honors (185,000downloads, up 27°/4). Her fonner six

week No. 1, "California Curls," rebounds 4-3. Perry is the first temaJe to 

achieve the feat since Beyonce in December 2008. (Billboard.com/chartbeat 

has a listing of all 10 such artists.) Perry keeps priming the Aug. 24 release of 

her second Capitol Records album, ''Teenage Dream," with "Circle the Drain," which arrives at No. 58 
(50,000 downloads). ~st week, fellow preview track "Not Like the Movies" began at No. 53. - Gary Trusl 

Data for week of AUGUST 28, 2010 
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SALES DATA 
COMPILED BY 

nid,cn 
SoundSt<1n 

' HOT 100 AIRPLAY'" 

ii 
M~ 

"""~~~TITLE :5; 31 ARTl&l ll1PR.lrt1JPROMOHON LABEL) 

LOVE THE WAY YOU LIE ,_,,,...,._ B~'.JfflFtNitHIC'TBISt-; 

2 14 CALIFORNIA GURLS 
KATY Pf:RRY FEAT, SNOOP D066 (CI\PITOLI 

e DYNAMITE 
1#110 CRUZ jMERCURY!lDJMGJ 

4 16 AIRPLANES 
8,0.8 JV.T. HAlfY w.w.G f!EBElROCKIGWlt ltlSTWAltMITT'.:! 

5 ' FIND YOUR LOVE 
15 ORAi([ i'!!!LN3 .. 'KHYlCASH P.t:J~i\JtlMRSAl MOlm\!!; 

0 15 COOLER THAN ME 
t.11KE POSNER jJ/RMG) 

7 20 OMG 
USHER FEAT. WILL.I.AM (LAFACE/JLG) 

0 10 11 I LIKE IT 
ENRIWE IGlDlloS rut PfllllU µMASAL~ Pd;~ 

12 DJ GOT US FALLIN" IN LOVE 
U8"ER FEAT, PfTIULL {l.Af,1,CE/JLGI 

10 12 YOUR LOVE 
~llali\J{',O..Mjf.Ol~ i\911,0~tlUERS',LP,OTO,\f,4 

11 17 BILLIONAIRE 
lfflt: 11:tQ't FW B1U10 IIIMS!!,:W IOl.'00:.('lilJn({El.8) ~ :Wei!!! • 11 11 RIDIN' SOLO 
JASON OERULO JB.EUJOA HEICHTSNl,_A.NE.R BROS.) 

13 13 19 THERE GOES MY BABY 
USHER (LAf.ACE/JlO) 

14 14 13 NOT AFRAID 
HHNE.M ~EB/S.HAOYJ.I.FTERUATH/lNTERSCOPE. • 26 TEENAGE DREAM 
XATY PEMY (CAPITOL) • 21 MISERY 
MAROON 5 !MMJ'OCTOtlE/INTERSCOPE) 

17 16 37 HEY, SOUL SISTER 
1 TIWN (COLUMBll\t 

18 15 20 UN-THINKABLE (l'M REAOV) 
.WCIA KEYS iMBKJJ/RMG} 

19 18 46 NEED YOU NOW 
UOY AWIE.88.LUM (CAPITOL NASH\lllLE/CAPlTOL) 

JI 20 16 SMILE 
UNCLE KfW:lEfl (TOP DOOfATl.tlfTIC) 

25 MISS ME 
ORAIJ:FEiUU. WRl'l'iE ~IOllOOt IOEWO~ ~TUi"<) 

22 23 29 BREAKEVEN 
THE SCRIPT (PftONOGENIC/EPIC) 

G 44 JUST THE WAY YOU ARE 
BRUNO MARS (ElEKTRA/.t.TLAtfflCj 

24 17 25 BREAK YOUR HEART 
TAIO CRUZ fEAT, LUDACRIS (M.ERCURY/\OJM.6~ 

G 29 ' ALL ABOUT TONIGHT 12 BWE SHELTOM (REPRlSE (N.\SHV1LLE)M'MN) 

=m 95 TITLE 
~; ;! il!RTIST lMPRlrfTJPROIA.OTION LABEL) 

Ii! 
~ 

LOVE THE WAY YOU LIE 

• 11 TAIO CRUZ if\,E.RCl,RV/IOJMG} 

e TEENAGE DREAM 
KATY PERRY (CAPITOL) 

4 MINE 
TAYLOR SWIFT (BIG M.ACHl1.IE) 

II 12 I LIKE IT 
ENRIOOE IGLESAAS FEAT. Pfl'8ULL ~ REruEILIC) 

0 DJ GOT US FALLIN' IN LOVE 
USHER FUT. PnlUll (l.llfAC.f/JLG) 

0 11 7 MAGIC 
8-0-8 FEiU: RMIISWll«lflllWIOIXfJPJNIJttJSl!Uill.AA'll(;J 

0 15 COOLER THAN ME 
~mcE POSNER {J/RMG) 

• " CALIFORNIA GURLS 14 
KATY PEMY FUT. SKOOP OOGG (CAPITOL) 

10 10 20 !!~~~~l~;~UG~ HElGHTSMARtlER BROS.f • • 15 5 
CLUB CAN'T HANDLE ME 

I f l.D R!llA FEAT. OAVIO GllffiA (POE SOY/ATLANTIC) • 16 4 JUST THE WAY YOU ARE 
BftUWO MARS (ELEt:lAA/ATLAlmC, 

13 12 15 ,1 ~~~ ~11~~:~~Y/AnERMATHANfER$CQPE) 

14 18 AIRPLANES • I OJf&1tl«IUYIIIUWil$[1UB.OO):.~W.OHUS1iiRI.N.JTC1 • 13 19 BILLIONAIRE • TR,,l'ltl(CWfQ11HJl(I.U~•l'~tEllllfiF.I.IJE:';IEf'I • 21 TAKE IT OFF 
KUttill (KEMOSABEfRCAIRA!G) .. - 1 BOTTOMS UP 
TREY $01162 FEAT. tltll .. INAJ {SOOCBOOll'JATl.WOC) 

STUCK LIKE GLUE 18 11 SUGARI..AND (MERCURY NASH\lltl E) • 19 MISERY 
hlAROOlt 5 jA&PollOCTONE1UHERSCOPE) 

20 18 20 OMG 
USHER FUT. Will.UM LAF~CE/.A.Gf • 25 11 YOUR LOVE 
IQJMNAJ ~ l3 •tNF(iC-.WlM:J£WMRSltA~ 

G - 1 CIRCLE THE DRAIN 
KATY PEMY (CAffiOl) 

G 30 
THE ONLY EXCEPTION 
Pil!RAMORI: (fUELEO BY ft,l,MEN/1\TlANTIC/RR.PJ 

THE BOYS OF FALL 24 14 KENNY CltESNEY (8ttA) 

211 31 TEACH ME HOW TO DOUGIE 
C.W SWAfl DISTIUCT (CAPITOL) 

1tlll i-.::l A;~ TITLE :5; ;i ARTIST (IMf"FIJtlT/f>fl;OMOTI-Otl U BEL) 

28 22 12 RIDE 
CIARA FUT. LUOACRIS (l.AFACE/JlGf 

27 24 19 ALEJANDRO 
UDY GAGA ~ IUtIDl!Dll.M.'C~ERSCCff} 

~ 30 I "MIN 12.., K£1TH llft8AN iCAATOL rUWYllLEl 

29 19 18 BULLETPROOF 
LA ROUX BIG LIFE/POLY00RfCHERRYTREE/INTtR$COPE 

~ S3 MINE 
TAROR SWIFT !BIG UACHLNE! 

31 27 11 FREE 
ZAC SIIOWH &Mil jllll\ff: ffiO/IU'I\Tl.AtooaGGER F1C1\!R~ 

G 33 THE ONLY EXCEPTION 
PillRAMORf: (f UELED BY flAPAEN/ATlANTJC/flRPl 

G 35 MAGIC 
&O.B FW INJIS Cl!C&lO !l!!ElROCKi'G!Wf) H.lSllf.l~TIJI~ 

tc 40 B.M.F. (BLOWIN' MONEY FAST) 
fDROSSIDIS1"fUSP!;V-YBl,Q-lQJ~OEFJNAl)J~ 

C 48 DEUCES 
CHRIS 8RO\li'N ff.U TY6.l l KEVIN MCCALL jJIVE/JLf'lj 

311 34 14. =~T~~l~~:p~~C/UNtlJERSAL k10TOWtll 

G 39 8 PRETTY GOOD AT DRINKIN' BEER 
BILLY CURRINGTON !MERCURY R~SHYILLE} 

C 36 ' HALF OF MY HEART 10 
JOHN MAYIR !COLUMBIA) 

C 37 12 LOVE LIKE CRAZV 
LU I FIICf: jCURB! 

G 42 OUR KIND OF LOVE 
U.DY ANTIBELLUIII {Co\PITOl W1S1-MLl E/ 

0 43 11 TEACH ME HOW TO DOUGIE 
CALI SWAG OISTNCT jCAPllOl! 

~ 55 TAKE IT OFF 
K£$tiA !KEMOSABE/RCA/RMGl 

43 28 20 
YOUR LOVE IS MY DRUG 
KfStiA !KEUOSABE/RCA/RMG! • 50 LOVE ALL OVER ME 
MOli'ICA {J/RMG) 

G. 46 10 GOT YOUR BACK 
U FEAT. •eu NILSOll 1GRAND ltlJSTlE/.tillAtlllt~ 

48 41 7 PRETTY BOY SWAG 
SOULIA I OY Tfl l'EM jCOtUPARKJltnERSCOPEl 

G 52 BITTERSWEET 
FANTillSl.11 jJ/RMG) 

48 32 14 LOVER, LOVER 
JERROD HlEJ,tA.Nlt 1SEA G.AYLEJARtSl.A. NASHViLLE} 

G 49 THE BOYS OF FALL 
KENNY CtiESNEY 1eru.1 

~ 47 CHAMPAGNE LIFE 
NHO (O(F J AM,IIOJMG) 

i i t;• ::! TITLE :Si ii ARTIST jJMl"'RJtn~ 0).10TIOtl LABE.l) 

24 45 HEY, SOUL SISTER 
TR.IIIH fCOL\JMfl.lA) 

BREAK YOUR HEART 33 25 
TA.JO CRUZ FEAT, WOACRJS (MERCURY/IOJMG) 

36 ROCKSTAR 101 
RIHAA"NA FUT. SLASH (SRP/OEF J.i.M/IOJllG) 

36 IF I DIE YOUNG 
THE I AND PERRY (REPUBllt flASI-Ml l El 

30 26 15 FINO YOUR LOVE 
DFWC!(m.l'~ MctlY.CISHltJXEV"J~MISM.illmi\'«11t.ff3"1 • 39 
SECRETS 
ONEREPUSUC !MOSLEY/1NTEASCOPE) 

27 15 MY FIRST KISS 
3011!:1 ffAI. KE$HA {PHOTO APllSWATLA.tmCJRRP) 

37 PRETTY BOY SWAG 
SOUUA BOl' TEll'fM (COt.LIPAAK/lrnERSCOPEJ 

32 ~ IMPOSSIBLE 
lG SHONTEW (SRP/SRC/\J.lllVERSAL tAOT0\1/HJ 

311 35 23 BULLETPROOF 
U ROUX ('BG LFE.ofU.'1>00.ICKRRYTREEJWF'ER&Xff) 

G 43 IF I HAD YOU 
ADAM LAMIIERT (19/RCAJll.MG) 

37 29 20 ALEJANDRO 
LAffi Gtil::oAfSfflE,IIAJEl<Ctl.M.tf£RIMIE,Mm&::{ff) 

C KING OF ANYTHING l 51 SAll.t BW lllES (El'tC) 

G 45 LA LA LA 
AlllltJfllFEAI IVlZ(81lJJGAtWfTS'l~lflOS..) 

40 41 27 YOUR LOVE IS MY DRUG 
KEW (•EMOSABE/RCA/RIA.G) 

LETTING GO (OUTTY LOVE) 41 23 Sf.llN •IN!.STIJN RAT, NICU t.11NAJ {BELUG,l, tEJOOS'(JICt 

42 42 24 ALL I DO IS WIN 
DJ ~ALEO (WE THE BE ST/ E 1) 

GOT YOUR BACK 43 44 ti. FEAT. K£RI HILSON (GRAtlD HUSTl£J~RANTlC) 

44 40 GETTIN' OVER YOU 1 13
~ IINIUEJTllitw'IIU.ISFmffru:lUIH.tlf.lNJSIW,tu:SC.t'fll)

0 • 46 7 ANIMAL 
NEON TRIU (IAERCURY/IOJFo4G) 

G 49 HALF OF MY HEART 
,oHN liU'ffR (COLUMBl.ta) 

47 34 ROUND & ROUND 
SELENA GOMEZ i THE SClHE (IIOl lY'i.VOOO) 

G 66 
I POWER 

5 IWfYE WUT (Rot-HULAJOEF J,l,PMOJMG) 

e BED INTRUDER SONG 
ootftDOOSQMFOOKB.lYIKIJSONp:IOOlrf~ 

50 50 IF IT'S LOVE 
TRAIN {COLUMBIA) 
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:::51 i i ARTIST (IMPR1NTfPROMOTIOlf LI.BEL) 
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~ 

THE ONLY EXCEPTION 
PWMOfll UELED BYRAMEN.IATl,IJIJ , 

2 32 HEY, SOUL SISTER II TRAIN COLUMBIA 

13 SECRETS 
OhlEREPll8UC 'MOS.lEY/U.ITEfl.SCOPE 

17 ANIMAL 
NEON TRE.ES MERCtJftY/IDJMG 

11 HALF OF MY HEART 
JOtiN MAYER COLUJ.1BIA 

IF IT'S LOVE 
TMIN COlUM81A 

32 
SMILE 

13 21 THIS AFTERNOON 
IIICNlllAQt ROAOAUNtlEI\/RRP 

14 11 32 BREAKEVEN • THE SCRIPl PHONOGENICfEPIC 

15 12 THE MAN WHO CANT BE MOVED 
THE SCRIPT {PHONOGENIC/EPIC 

© R&B/HIP-HOP:-

TITLE 
UTIST (lMPRI.NT,-PP.OMOTIOII L48El) 

LOVE THE WAY YOU LIE 

151~:~~itRSO.DO!lllEElJIOO(~llfill.E'RIJIITTl 

15 ~1~!. ~ RA~Pov AFYERM.I\T INTER P 

.1!1:.1.~~~~l'lffi'IKl>.CIWOHJS!lE'1'.A® • 
- 1 :!TTNOZ~!._~,P MJN 

20 I ~:e~FEilll WILLI.AM (lAFAC:E/JLG) 

ll YOUR LOVE 

13 . ..,,,..,,,,.,,.,"""""""'='------

JACKIE EVANCHO {',l!tf USA ANO JACKIE EV.1.IICMO) 

2S ~~~ :;:~HEA~DREA 80CELU (EPtC/59ffl MUSC) 

32 ~U!1!. ~s~t~ ~~~~,~~~'~?,·,!~~<si 
32 :!,O~o~~l~~~~,~~~~~EDI 
32 CLAIR DE LUNE 

JACKIE EVANCHO Q,!IKE l l§A ANO JACKIE [lJAIICHOl 
CON TE PARTIRO 
JAClJE EVANCHO {M!KE LISA A.NO JACKlE EVI\IIC-HO) 

l9, ~~.11:1!~ .. R~~~tlOT LISTEO) • 

26 ~:~~~~~~~S (DECCA) 

THINK OF ME 
JAW£ EVAIICtiO {Ml.KE, LISA A.NO JACKIE EVAIICHO) 

·©coUNTRY.-

!::: 5~ TITLE "' 111 ARTIST (IMf"RiNT/f"R06,,QTIOH L.-8El) ! 
1 2 MINE 

T.IIYlOR SWIR 816 M.I\CIUHE 

2 STUCK LIKE GLUE 
SUGARUIIO £MERCURY! 

3 
THE BOYS OF FALL 
ICE.IIIIY Q:!EiNEY' j"BJ.l.tl 

IF I DIE YOUNG 
THE &ANO PEARY ' BL! tlA HVILLE 

15 FREE 
1"-'~~fU±:lf~~nf1t1fdll10iJl~!ifal!!!t!ll!D 

19 ;~::;.!-~~s~~ij&nEt~RISl& u.11~ .. i~1L1El I 
AS SHE"S WALKING AWAY 
lll!Wl~flH!W&i!!~!!!l:~!'rU!!l!&'·-kWif!~,l!A 

15 UNDO IT • l£ 

I UICE SHELTON (REPRISE~li'MII! 

21 LOVE LIKE CRAZY 
lfE SN E ., 

11 PRETTY GOOD AT DRINKIN' BEER 

' 
21 

32 

18 14 22 • 
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I 

• 
10 

14 

15 

1 14 

32 

32 

32 

27 

32 

10 26 

13 

16 

17 

14 

15 

Im< 

HEROE 
Ulllllllil.l!aillt~t!!mf!~ tdl~,6W!ZI 

LOBA 

CHINO l' NAtHO jMA~ WYERSAL r.us1c LATlt{Ql 

DIMELO 

11N 

SUERTE 

IRRESISTIBLE 

IVY QUE.EW iM.~CHETE/lJNIYE~SAL MUSIC LI\TIIIOi 

JONAS BROTHERS & CHIN.II MCCLAIN WA T I Ii 

LA. 8/lBf ('MiERE DFEAMS ARE MADE Of) 
JOtl.llS BROTHERS WALT OiStlEY 

HEY YOU 
JONAS BROTHERS WALT o+Stl 

BRANO NEW DAY 
01:MI Ul',IATO (\\'ALT 01$NEY) 

I INTRODUCING ME 
- 1 NICK JON"S (WUT DISNEY) 

SUMMER BELONGS TO YOU 

THINGS WILL NEVER BE THE SAME 
JOIIAS BROTHERS (WI.LT OtStlEYt 

Iii 
a 

• 
• 
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• 10 

m. ,4 

CD 12 

CD 13 

14 

16 
MllE POSIIEA (JIAMCI 

14 ~~~~~~~~.~~O~~;G~CAMQL) 

I AIRPLANES 16 J.QIFElT. ltAYlfYR LLW§ffBflfflawfWIDtfJS'n.f/M..I,) 

12 I LIKE IT 

12 ============~-
20 

I 
1 

'"" (l'Ol,!13 IIO!<EYa:'81< MO<EYAJt<MRS/1. "OW/Jt<I 
DJ GOT US FALLIN' IN LOVE 
USHER FEAT. PrT!IULL l,l,fACE/JLCi 

111 

20 

15 20 

lB l B "0NTIU.E (SRP/SRCJIJPHVERSAL l<OlO'llll) 

22 IO ~l~N~!'!.~GRllVt (COLUMBIA) 

24 

27 

e 30 

211 23 20 

33 

31 

32 

YOUR LOVE 
MDCI Mil"-! (YOlN31A01'EYK.:,\flHKltlEYAJlrll1:RSAl MOTO/lt-0 

IF I HAD YOU 

µ,============-

LA LA LA 
AUIUAN FUT, IYAZ {IElUG ~ HEIGllTS/IIJAIIER BROS I 
THE MAN WHO CAN'T BE MOVED 
nlE SCRIPT lf'H0NQC£MC/£PlC} 

34 29 13 ~~3~~~,~ H~l(~H~TOFmtSHfATL.\tnlC,'RRP) 

3S 28 17 ~';;.~~.~~ .. ~, ~!!.T~~TO IS-CURVE) 
BLEED 
flQT CHELL! RAE (IMO/JIV£{Jlyl 

HAVEN'T MET YOU YET 
MICHAEL 8Uf1Lt { 143/FI.EP1USC\ 

Wilh a two-notch advance to No. 1 on Adult lop 40 for "Septemb,r,• 
Daughtry joias llatchbox 20 and Maroon 5 as the only 9ro1111s to earn 
at least three top 10s 01 lhe tally horn each of thei1 fiist two albums . 

Prior to "September,'' Gaagbtll reached the top lier with the flnl 
two singltl horn Its se<ond se\ "leave Ibis Town." "No Surprise" 
spent two weeks at No. l and "Life After You" rose to No. 4. The band 
notched five top lOs, 
including ttvee No. Is, 
from Its selt-tilled debut 
album In 2001--08. 

Since the band's fist 
week in Adult Top 40's 
top 10 (feb. l, 2007) 
with "It's Nol 0Vlf," 
0.-.Ughtry's eight top 10s 
are the most among all 
act~ Nlclelback ranls 
s«ond In that span with 
seven top 10!, followed 
by John i'laylf and Pink, 
each with ~x. 

0 
II 

31 UOY .OO!BElLUM <C<P1TOL N'8H~UEICAPITOL) 

46 ~N~L:L!CKER !TOP D0GIATL'11TIC) 

23 
~~~~';;;~~GENIC/EPIC) 

33 ::1~,~~:J,m,u{UtANTICl 

10 26 ~.Y;,,~~l~/J~t~~~ DYING 

10 

• 12 

CD 14 

13 

14 

16 

22 WHATAYA WANT FROM ME 

ALEJANDRO 
U DY GABA (SffiEAMlltlE,~CN.M{CHERRYTREE,fffilASCGlE) 

15 14 ;,~~l~c?..c~~~,1~,;.~~i. 
18 7 , ~~~.~f"~,~~cTHING 

17 4 ~~\'~;FIGHTIMG (PRECl§lQt4/lJIUlD-UP) 

20 B GLITTER IN THE AIR 
~ K !LAFACEIJLGI 

23 

24 

211 

22 17 ~~A,~~ .. ~~~u~i, J~o? W 

23 19 ~!~:?:.~.~~001£.CHl'RRYTAEfJllmstffl'I 
BREAK YOUR HEART 27 

0 
e 
0 

G 
7 

G 
0 
10 

• 
16 

21 22 

G 23 

$ 31 

e 24 

' 28 

UIO CRUZ (MERCURY,11DJMG) 

RHYTHM OF LOVE 
l'UIN WHITt rs (HOLL\'\\~O•: 

40 Go to www.billboard.b iz for complete chart data 
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0 
3 

4 

II 

0 
0 
II 

• 10 

• 13 

CD ,4 

• 15 

• 111 

G 16 

26 

2 ll~~~~~T~,~~~"T""9Si 
9 :,~~~~~ .. ~~y TO DIE 

211 ~~l:,~!>o~~~ RQIIE (EX[CUTIYJ) 

19 THE CROW AND THE BUTTERFLY 
SHINl:DOWJI (AfiJ.r{TIC! 

13 ~~~G~T.~:.!1070 (II0PELESS/SIAE/JIARIIER BROS I 
61 ~! ~[~.~ DGC IITEASC0PE 

29 }i~~O
o~,~~

1
~o/GLASSNOTE 

12 ~N~~,f~:.~:~Jc, (PROSPECT PARKI 
191 :E~:iL~ (DSP/JIVEIJLGI 

l S ~;J~~;/MfRCUAY/IQJMG) 

9 1 f~~o~~Co!~ nSUND/IOJMG) 
SAY YOU'LL HAUNT ME 
STONE SOUR (R0,1;0.RUNIIE.RIRE\P) 

ENO OF ME 
APOC.-l.YPTIG.' FUT. GAVIN RO&SOJILE 20· 2 IJJYE JLG 

26 18 18 ~gO~R~E~P~lYOU SCREAM 

<l!!'I - MY BEST THEORY 
w_ - JIJiU,tY EAT WORl.O (OCCJlrfTERSCOPEI 

~ ALL NIGHT LONG 
'ii/ J l 12 !UCkCIIAAY LE\1£11 EVE! 

29 30 

30 28 

31 27 

•5 

Cf) 50 

44 

44 42 20 

• 47 11 

411 

AFTERLIFE 

SHOOT IT OUT 
10 YEARS (UIIIVEA.SAL A.EPlBLIC) 

WORLD SO COLD 

~==========~--

• _ ..,,,.,,===-=----
CD 48 

48 

lf-iALTERNATilVE .... 

- 111 iij5 TITLE 
!J •= ARTIST (IMPRlllf I PROMOTION l ABELt 

19 ~ IN ONE EAR 
Ill.ti CAGE. TH( REPHANT jOSP/JJVE/JLG) 

2 27 ~~~R~~~D?~A~ ROl!E jEX'EClfTIVE) 

THE CATALYST 
UNKIN PARK (WARNER B-RQ$.) 

27 ANIMAL 
IIEON TREQ (MERCURY/U)JMG) 

31 LISZTOMANIA 
PHOENIX (LOYAUTEIREOIGLAS StlOTf) 

7 g fJ'.~o~~::::~ SLAIID DJl,O 

7 

0 15 

II 

22 23 

• 18 

G 21 

e ,1 

61 ~! ~!?,,~, mocm,n,scoPEJ 
IMPOSSIBLE 
AN8UU.IN (UNl'r'ER$Al REP(JBUC) 

JIMMY EAT WON.D OGC tnERSCOPE 

MAYBE 
SIU PUPPIES (RMRJYIRGINICAPITOL) 

AFTERLIFE 
IIUSH (INTERS(QPfl 

KICK IN THE TEETH 
PAK RQACH fELEVEII §{YEH) 

BLACK RAIN 
SOUfiDGAROUf AM UME 

TAKE A LOAD OFF 
STOME TtMl'U P~0TS (-'TtANT!C: 

• 23 13 

20 19 

• 24 

22 

23 

e 27 

211 25 ANCHOR 
ALEJANDRO ESCOVEDO (f.UtlASYJCMGI 
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' HOT COUNTRY SONGS'" 

~~ ::= ::5 TITLE 
; 1 ~i 3 PRODUCER {SOtlGWRITER) 

A rtis t 
IMPRltlT & tlUMBER / PROMOTIOPI LABEL 

David Nall 
@ PIICA flASHYILLE 

3 I 2 

• 
0 

7 

0 10 

0 11 11 

10 

12 13 

FREE Zac B rown Band 
K.STEGALU BROWtl (Z.BROI/Rf} © 1-IOt!E GROI/IN,lil.TLANT1CIBIGGER PICTURE 

PRETTY GOOD AT DRINKIN' BEER Billy Currington 
C.CHAMBERLAl tl,B.CLRRmGTOtl (T.JONESt 0 l.,ERCURY 

LOVE LIKE CRAZY Lee Brice 
0 ~0HtlS0'l (0 J()HtlSOtl,TJAllES) @ CURB 

OUR KIND OF LOVE Lady Antebellum 
P.WORt.EY.t,AOY ANTEBELLUM {O.HA't'WOOO,C.l<ELLEY,H.SCOTT1Bt.SBEE) 

LOVER,LOVER 
O.BRl,!l,11,RO.J.mEMANtl (D,PRITT)CER) 

SMILE 
~ R c,r.w,LLO ft.l.Sl til.FER B OALVJ 111,ROltlG.J 8-0SE) 

THE BOYS OF FALL 
B.CAtlNOll l<.CHESN"EY C.SEATH,1,RO O.TURtlSUU 

UNDO IT 
M.BRIGHT C.UNDERWOOO KDIOOUAROI 1.1.FREOE.Rll(SEfi l.LAIRO 

ROLL WITH IT 
C.CHAJ.1BERLAIN (T.LAtlE,O.lEE.J.PARK) 

@ Cil.PITOl lUiS~LlE 

Jerrod N ie m ann 
(!) SEA Gil.¥1.El il.RISU tl,l,SHVILLE 

U n c le Krack er 
@ TOP OOGJ~nANTiCIBIGG£R PICTURE 

Kenny Chesn ey 
~• BtlA 

Carrie Underwood 
19/il.RlSTA NASWINLLE 

Easton C orb in 
0 MERCURY 

Up 814 lo 24 million 
impressions, the 
soog ~ Chesney's 
38th top 10 dating 
to h~ nm trip to 
the upper tier (with 
" Fall in love") in 
June 199>. In th;rt 
span, Che snev and 
George St rail trail 
only Tin 14<Graw 
(39) for most top 
10s among al 
a,tjsu_ 

~ 
G 
G 

33 

G 
G 

23 20 

28 28 

29 26 

30 27 

31 29 

32 30 

33 31 

34 32 

42 -

41 -
Jfi 13 12 ALLOVER ME 

F.ROGERS (B.HAYSLIP,0.0AYIOSOrf,R AKltlSj 
Josh Turner 

@ PACA NAS~LlE 

11 

1Z 37 36 35 

14 14 

• 15 16 

• 16 15 

LITTLE WHITE CHURCH 

COME BACK SONG 
F.ROGERS (0 RUCKER C.STAf'lETON C 8£,1,1114.AD) 

THIS AIN'T NOTHIN' 
P.01)0,mELl ,_C.MORG<Ul (C DUBOIS K K.PHILLIPSJ 

STUCK LIKE GLUE 

Llt11e Big Town 
C!>CWCt.NAStMU.E 

Darius Ruc ker 
@ Cil.PITOl tU.SH\/lLlE 

40 

37 37 

39 40 

40 38 

• 17 22 4 
• S.G,l,lllMORE.K BUSH,J tlITTLES jJ O NEHLES.IC.8USH,IC.6R1FFIN,S CARTER) 

Craig Morgan 
0 BflA 

Sugarland 
(i) MERCURY lau11<hing wtth 5.4 

million in audience, 
the 9101111 posts Its 
hlghes1Slatt to 
dale. The bow 
malts the best 
openiog-week rank 
for Jeatur,ed artist 
Jackson ~in<e his 
"It's Five O'Ckl<k 
Somewhere" (with 
Jimmy Buffett) 
debuted al No. ll in 
JuneZOOi 

G 43 41 

G 26 -

• 27 34 

f) 20 19 

G 19 18 

G 21 24 

G 22 21 

e.. 24 23 

24 18 17 

MINE 

WHY WAIT 
D.HlfF1RASCAL FLATTS (li.THRAS-HE.R,T.S.1-1,r.PIRO,J.YEARY) 

FARMER'S DAUGHTER 
T.HtilmT R.ATKms M.GREHl,8.HI\VSl iP.R.Al(ltlSi 

GET OFF ON THE PAIN 
M.I/IRIGllT.G.ALL4.N,G OROP.V,tl (8 LUTIIER.B.J<3.P.tES.J.WEAVER] 

THE BREATH YOU TAKE 
TBROWff G.STRl,IT D OtllOtU.J OllLOn C.8E1,1"1\RO 

WAY OUT HERE 
Pi.KNOX (J.THOMPSOtt.C BEII.TliARO.O.l MURPtrr) 

IF I DIE YOUNG 
P.'tt'ORLEY jl<.PERRV) 

HARD HAT AND A HAMMER 
IC.STEGALL jA.JACKSOflf 

TRAILERHOOD 
TKUTH (tKElTH) 

• TOP COUNTRY ALBUMS-
. 

ii :;: ! :i! ARTIST T i t le 
5C !! I I , IMPRl!ll g NUMB-ER f OISTRIBUTWG Lil.BU (PRICE) ·~ BLAKE SHELTON II About Tonlghl (EP) 

REPRISE 52•497 II~ 7.118 

2 LADY ANTEBELLUM 
N eed You N ow CAPHOL IIASHVlll E 977412 10.08 

a ~~~~~='ltStllll,.,I!!!! The Foundation ., MIRANDA LAMBERT 
Rev o lutio n 

COLUM61A 466,54/~!N (12.98! 

II I JERROD NIEMANN .l!dgeJemxl&TheHL.llgJt.1)1 
!U~~'IJ:tl""i"JISAl1i"9'5! 

8 TAYLOR SWIFT Fearles s 
SIG MACIIINE 02-00 (18 98)@ 

CARRIE UNDERWOOD 7 19fARIST,l, tlASHVll lE 499'.?3/SMH 13 98 Play On 

DIERKS BENTLEY • Up On The Ridge CAPtTOL /IASHYILLE 85410 12.08 

9 EASTON CORBIN 
East o n Corbin M.ERCURY 013644/Uh.!GN 1(1.9-6 • 11 10 LUKE BRYAN Doln' My Thing CAPlTOL IIASHVILLE 65~3 18.IHI 

BRAD PAISLEY 11 10 11 
JIRSlANISl-fAJ.Eof1352i9.fi 3-

American Saturday N ig ht 

• LADY ANTEBELLUM 12 14 Lady Ant eb e llum 
CAPITOL tlASHVILLE 032416 t2.91J 

13 =~=~~~~ <mgllressed nlhellak 

14 14 13 ZAC BROWN BAND Pass The Jar i..M> 9lJll-lffl GIWOAJlHIOCS23mAS~!leC&0\11ll @I 

BROOKS & DUNN 15 13 12 ,lfl6t1U"-9-MU£ 49922,'flJtj {l3:!j: # 1s . . A n d T hen Some 

111 15 15 JASON ALDEAN Wide Open BROKEt.l SOW 7&37 ltl.lUI 

17 16 18 COLT FORD Chic ken & B iscui ts il.'\IEA.AGE JOE'S 216 14.91! • 21 25 JOSH TURNER Haywire M.Cil. llASHVILLE 013-3631\;MGFf 13.98 

CRAIG MORGAN 19 18 17 That's Why 
BtlA 53808/S.MN (12 98l 

JEWEL 20 17 16 
Vo\LORY JK02001, j9.98! 

Sweet And Wild 

KEITH URBAN 21 20 23 Defying Gravity 
c,r.mot IIAS-HVILLE 35751 • { 18.98! 

SOUNDTRACK 22 19 20 
WJUDStEYOC3101 ~8-.!:J Hannah Montana: The M ovie 

23 24 24 j:ll ~ c! ~ ~ 1~\~~ J6?J',1MO!f j l0.98j Gel Off On The Pain 

24 22 27 KENNY CHESNEY 
Great est H its II 

BIIA 6S5SWSMN (11.98) 

211 23 21 [I :;:,~~::, Haw/ibi,TreSruhfll"Roods..ions{B') 
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Taylor Swift 
81 1 HltlE 

Rascal Flatts 
BIO t.1ACHlNE 

R o dney Atkins 
CURB 

Gary Allan 
@ MCil. •l ,f;S'fl/lLLE 

G eorge St rai t 
M.Cil. ms,MLLE 

Josh Thompson 
@ COLUMBIA 

The Ban d Perry 
0 REPliBLIC tlAS~ILl E 

A lan Jackson 
(l) "RJST" NAS~ILLE 

Toby Keith 
(!) SHOW OOG•UllfVERSil.L 

17 

18 

19 

18 

21 

21 

23 

17 

25 

G 45 42 

G 50 52 

"lf 47 46 

G 46 44 

.., 44 43 

G 48 45 .. 49 47 

48 52 50 

Ji :;: ii :!& ARTIST 
:5; ~! II IMPRINT & tlUMBER I OISiJRIBIJTING LA6EL (PRICE) 

T itle 

as 25 22 LEE BRICE Love Like C razy 
CURB mm u 8.981 

G 34 32 24 BLAKE SHELTON HIiibiiiy Bone (EP) 
' ~f?ftl'AA.lERffK6.!.?M-eM!\13"J 

G 68 C1 ROSANNE CASH The Lisi MAtlHil.TTi\tl 0057 tllG 18.98 

e 30 31 ERIC CHURCH 
Carolln a CAPITOL lfASH'a'ILLE 208111' j12.98) 

30 27 26 CHRIS YOUNG T h e Man I Want To Be RCA 22818J$t.ltl (Hl.96) 

31 28 36 GEORGE STRAIT Twang MCA ltAS.HYll LE. 01317:J:•i\;t.lGtl j 1:J:.98) 

G JUSTIN MOORE 32 34 
Y,J,LORV 010-0 j10.9e) 

Justin Moore 

RASCAL FLATTS 33 29 29 Uns t o ppab le LYRIC STREET 0026414 18 98 

G 33 35 THE BAND PERRY The Band Perry (EP) 
REPl.8.C t'4SifJUE OOITi'J. EXUYJN Jl4l 

35 36 37 JOSH THOMPSON Way Out Here COl lft.181A 56858JSM.tl !9, ee, 

SOUNDTRACK 
311 35 30 F())l/f 0)( SEARCHLIGHT 6184/tlE.W WES.T I/ .9S C raz y Heart 

VARIOUS Al!T1STS 37 26 19 t..,iin,1Un lleM11bt 1bJe b\~•3ff:'11 HP-0014525 ru!f.l f! _. 

38 38 38 ,, ALAN JACKSON Fre ight Tra in 
ARISTA t4ASHlJ1LlE 62fxi01St.lN (1 1.98) 

39 31 28 CLAY WALKER Sh e Won't Be Lonely Lo ng 
CURB 79182 (18.98! ._ 
~~

0,..!!Nocc.u.t:ill (10~1 I'm A bout To Com e Altve 42 44 

41 40 41 :,us,.,,.~~l'-"I N(JNlhi'sWhall caJI Couwyl'ol 2 

42 39 39 I REBA 
. _ StllRSTRLO{M01CO~(la.eef@ Keep On Loving You 

43 37 33 RODNEY ATKINS It's A merica CU.RB 711-132 (18.98j 

TOBY KEITH 44 41 42 American R id e 
SHOW OOG.U!Ul/f;RSAL 027 i1S.9e.J 

BRANTLEY GILBERT .., 47 49 
AYERAGE JOE"S 215 (14.U) 

Halfway To Heaven 

.., 45 46 =~~-,,.. ~O)lstThe\layBest(l(lheDJdeClid<s 

TIM MCGRAW 47 44 43 CURB 70152 (1898! S outhern Vo ice 

48 48 47 I LAURA BELL BUNDY 
MERCURY 013968AFMGt4 i 11.MI Achin' And Shakin' 

48 43 40 :::..c:.:,.,c.s,.,,""'11~ IOVTI-.fSV<!«IClllreUSA 

IIO 49 48 i DANNY GOKEY 
19/ll.CA 60S!i.4/$Mtl (11.96. 

My Best Days 
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TURNING HOME 
F.1tn0£Ll (IC.CHESftEY,S.CARLSOE) 

TURN ON THE RADIO 
O.liUFF (J.P.TWAflG,M omEY,C.OAKLEY) 

HOW I GOT TO BE THIS WAY 
J.STOVER (J.S.STOYEA.J.fillOORE,R.RUTHERFOROJ 

GROOVY LITTLE SUMMER SONG 
J OlTO.PWORl EY (J.OTTO.il. il.tlOERSOff,C CHMAII-ERLAUl) 

THIS AIN"T NO LOVE SONG 
M KNOX (T.LAIIE,MARCEl ,O.lEE) 

SUNSHINE (EVERYBODY NEEDS A LITTLE) 
S. ,1,2AR,J IIE1BANI( (S.AZOR,J.YOUIIG) 

AS SHE'S WALKING AWAY 
IC TE All Z.BR WN Z.BR 'li'H WO RRETTE 

MAKIN' ME FALL IN LOVE AGAIN 
C.tmOSEY (IC R0CHELLE,J.l.SLATER.$.S1EIJENS) 

ONLY PRETTIER 
fll00£Ll ,M WRUCKE (M.UP.&BERT)U1E.MBV) 

ANYTHING LIKE ME 
FROGERS (8 PA!SLEY.C OU801S.D TURH6Ull) 

MY KINDA PARTY 
M K~mx (8 61l8ERT) 

SMOKE A LITTLE SMOKE 
J.JOYCE {E.CHl.lRCH,J.HVOE.D WILU4.t1S) 

JUST BY BEING YOU (HALO AND WINGS) 
0.HUFF (B.CAMERON,P:COIIROY} 

I WILL NOT SAY GOODBYE 
a.1.SRIGHT (L.WHJTE,C.CAIINOll,YJ.1CCHEE) 

SUMMER THING 
T.OlSEtl (T.OLSEtl,8.HI.YSLIP.J.YEARY) 

VOICES 
J.STROI.O (C.YOUNG,C.TOt.lPXltlS.C.".\-~SEMAt,) 

WILDFLOWER 
J RICI! (S SROWtl,IJ,MCGIIEE,J $,STOVER) 

SOMEONE ELSE CALLING YOU BABY 
J.STEYHlS (L BAVMU.STEVENS} 

FROM A TABLE AWAY 
8.BEAVERS JS.Sl/lEEtlEY.6.0lF'IERO.K.ROCHEllE) 

REAL 
0.fPJ2SELL,ftCLlt'NSOtl (N.COTY.J.MELTO!f) 

HOLD THAT THOUGHT 
MJ(tjQ): (C.W1CKS,C.tJ.UBOfS,D.TUA.NBUll) 

TELL ME YOU GET LONELY 
.. , KNOX (M.ooosorw DAVIDSON) 

THE SHAPE l'M IN 
M WRIGIIT (R ,J,KINS,D.OAVIOSOfl,B.H;l,YSllP) 

TOO LATE FOR GOODBYE 
PWORLEY (R,ROGERS,S.MCCOtlNElL) 

Reba 
(i) STARSTRUCKNAl.()RV 

Justin Moore 
@ VALORV 

Jam es Otto 
0 WARtlER BROS .M'PAtl 

Trace A d k ins 
0 SHOW 006-UtU\IERSAl 

St eve Azar 
0 AIDE 

Brad Paisley 
@ AAISTA fil\SIIYlllE 

Jaso n Aldean 
SRO~rn BOW 

Eric C h urch 
Ci> 1:1\11 tlASHVlllE 

Steel Magnolia 
0 811:: ,.,ia.CHJllE 

Danny Gokey 
@ 19/RCA 

Ttoy O lsen 
@ EI\II tiAS-HYILLE • 

C h r is Young 
@ RCA 

The JaneD ear Gir ls 
0 REPRISEfl\lMN 

Luke B ryan 
@ CAPITOL fjl\SHYll l E 

Sunny Sw eeney 
@ REPU8UC tU.SI-Nll l E 

Jam es W esley 
@ 8ROKH4 BOW 

Chuck Wicks 
0 A.CA 

Frankie B alla rd 
(!) REPRISEJWM.N 

J o e N ichols 
@ UlllVER SAL SOUlli 

Randy R o gers Band 
© MCA fUSIIYll l E 

GOOD TO BE ME 
l<ID ROCK (M.SHII.FER,8.JAMES,J HAROIJlG,RJ.RITCH:IE} 

U n c le Kracker Fe at ur ing Kid Roc k 
(l) TOP OOG/ATLI.tmc1Bl£GER PlCTURE 

(i) TOP BLUEGRASS ALBUMS~ 

11 -~ 
~ ·= ;11: ARTIST Tille 
~ i!II IMPRINT & NUMBER I OISTRIBUTlfrn l ll.B-El 

11 Up On The Ridge 

2 J 2 Antifogmatic 
!fO:M~~,H ~21aag•~il.RNER BR~. 

3 26 CAROLINA CHOCOLATE DROPS 
NQNES!.:~H ~l§HM(/ARWE.-A 8RQS . 

Genuine Negro Jig 

4 18 TRAMPLED BY TURTLES Palomino 
1:!ANJQQil.[!:!W 

THE ISAACS The Isaacs .• NalUraly: Ari /\Jfrosl A cai¢1a Co/odion 4B 
' • 8 7B STEVE MARTIN TheCrow: Nell SonrJs ForThl Fil~~ 

4Q ~ l! B~ §lQ§H•tB!JJ.!li!lliR 

0 10 CHATHAM COUNTY LINE WIidwood 

• 0 DAILEY & VINCENT OaJl,y & Vn:o,tSing The Slaler Bmis 9 2B 
tAA::l<ER~~61~flOUt:ER 

33 Q I ill IHI . IM O'BRIEN Chicken & Egg 
HQWDY $KIES !}3'210JI 

e 15 42 PATTY LOVELESS Moonlain Soul II 
SAGUARO ROil.D 24976 
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SHELTON'S FIRST NO. 1 
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38 

37 

44 

44 

42 

50 
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19 
Blake Shelton lands his fir st No . 

1 on Top Country A lbums , as 

• "All A bout Tonight (EP)" opens 

w ith 33,000 copies sold (N o. 6 on 

the Billboar d 200). Previousl y, h e 

19 
peak ed at No. 2 on the country 

list with "T h e Dreamer" (2003), 
Z1 ""Pure BS" (2007) and in March with "'Hillbilly Bone (EP). " 

• 1 As the title track becomes his seventh No. 1 on Hot Coun try 

Songs (3·1), Shel t on i s one o f only th r ee act s to score m ore 

than one leader so far this year-Car rie U nderwood and Zac 

31 
Brown Band each have two No. l s sin ce January. Shelton led 

w ith "Hillb illy Bone" in March. - Wade Jessen 
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1.TOPR&B/H. IP~HOP.
ALBUMS'" 
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a 10 DRAKE • nw.-W:LE&t\QM,\OEfCGl~Uf/Uf~ltOO\'IIOl~tl'B.i 

• BUN-B 
1Rll10.G. mwJPAUC£.RAP-A,lOI •UF£ 10141\AP-A-lOT 

62 THE BLACK EYED PEAS II THE E.N.O. illlERSCOPE 0128tl7•JIGI\ 

21 
USHER • RAYMOND V RAYMOND LAFACE/JIVE 61:552/JLO iR SOUNDTRACK J ~ U:JPvPfll ;JL:WPC52"3!fYMG 

16 B.O.B 
H BP11581T$161UitxX1iPA'flHUllt'llillJJffiC~1mi" ~ " 

BIG BOI 
$If! LUCIOllS LEFT FOOT OEF JAM -014317"/IOJMG 

36 ALICIA KEYS 
THE ELEIIIIENT Of FREEOOM M8K/J 46571•/flMG 

:l8 RIHANNA 
RATED R SRP/0£f JAli 013736/IOJfidO 

THE ROOTS 
HOW I GOT OVER OEF JAM 111Sflll5"/lOJM0 

23 
LUDACRIS • Hnlf (lflHt uns OTP/OEF JAM 01403D0 /IDJMO 

28 !.:1:.11~ ~~~AlrifV'ERSM. rt.tOlOlhl 012737AIIARG • 

6S EMINEM • 
RElN"SE'llflliSi.lOf/Af'TfJUA.ffli1NJ£RSCtff:012e63•1r,J,. 

61 
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13 
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13 

28 

23 

49 
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PRINCE/BRIA VALENTE 
LOTUS FUJW3R,NIPUOUNO/l:UX3R tiPG 09549- EX 

THE-DREAM 
LOYE ION6 RAOIO kll lA/DEf JAi,,! 014218/tDJMG 

MONICA 
STl.l STANDING J •Ol11&/RMG 

KID CUDI 
MIN tlltll!IOI~ C416.M.D,,1JISIS4..mbl!«.l"ll~1J,'_Aj@ 

NAS & DAMIAN MARLEY 
(Jstuff8eJJl'l"..Sl}fflO'~{ffJl.\t!.lf~reJU:~1$t!\«: 

TREY SONGZ 
READY SONGBOOKJATLil.tlllC 5187g4/AG 

VARIOUS ARTISTS 
NJtllOOA:utellltlFMJ'IIIC~CllilJIF9lillS&OlEISM.. 

JANELLE MONAE 
~IUOllllt:SJIJUtMlll'~'rolt;t5!'2m'fJr.Qie(& 

SADE 
SOLDIER OF LOVE fPIC 63933"/SOtlV MUSIC 

MARVIN SAPP 
ffERr I AM VEAITY ~ 1 S6/JL0 

JAY-Z 
THE BLUEPRINT 3 ROC tlATIOtt ~208S6AJA(i @ 

TECH N9NE COLLABOS 
THE GIITES MIXED PUlE STR.UIGE 79/RSC 

ERYKAH BADU 
l~'lllil!r< .. Nililtl:Jlll)HIJ(\\IU!ml!OlTU/l!IDll/3'\IIIS 

THE BUDOS BAND 
THE BUOOS IAND Ill ,\~TOIi£ -020• 

YOUNG MONEY 
WE.W:YIDHi MlliEf('J,gi ~DE(~19E!ISN .. wro.u~0:.3795WI 

MARY J. BLIGE 

FAT JOE 
TllE OAR1tSIOt:: VOL. 1 TERROR SOU.fiO 21011E1 

ELI "PAPERBOY" REED 
CO,_ A)IO GU IT C-'PITOL 95946" 

• 

J 

~~~; ~~~~1'001',00NMISC l!I 
DRU HILL 
MDRUPBIDENCE DAY KED.I.R 00-11011 

PLIES 
GCIOOMJU.TEOOO~l-~RI.Nm::S~ 

CORINNE BAILEY RAE 
' TllE AM 7 

TONI BRAXTON 
PULSE ATLAlfllC 5?0269/AC@ 

DWELE 
W.AN1S W.OflLO W.OMEJI RT~ 1 •19/E I 

ROBIN THICKE 
SEXlllEJWrr.MSES~ S'V<RTR/«fn&.$XJPf:013700'GA 

DJ HOLIDAY + GUCCI MANE 
lll,IRJIFAlllf[7'ID»!711!0:&IU,IO'ASl\l.l,•~WRlRIR;6. 

BBALL & MJG 
JUj TOES DOWN GRMJD IIUSnE 5128/EI 

CORINNE BAILEY RAE 
ITUNES LIVI AtOM SOHO lfP) CAPlTOL OIGFTAf. EX 

Spurred by IIS $7.99 sale price at llunes, 
Corinne Baley Rae's "The Sea" sai~ 46-4-0, 
up~%, with tht! Pacesetter am on lop 
R&B/lUp-Hop Albums. Meanwhile, l1ae and 
Hle digital retailer also sparkle witb the 
~ut of "Live from Soffo" at No. 50. 
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• :§1 [ii r.:~~~l<PRlllT/ PROUOTION LABEL) 
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• 2 13 YOUR LOVE • 1 LOVE THE WAY YOU LIE 

1 17 THERE GOES MY BABY 
USHER (l 4.fACE/JlG) 
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35 
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11 

10 
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27 

OllW BO'Y l Ell 'EM LUPARI< JTERS P£ 

B.M.F. (BLOWIN' MONEY FAST) 
RICI ROSS ftAT. S'M.fS P ~~1$1.JP.1l-SJ'.:611f J~Atl)J~) 

. DEUCES I 
CttRIS !!OWN FfAl ffiA t IIIVlf MCCALL 1/MJ.lGt 

TEACH ME HOW TO DOUGIE 
U U SWAG INSTRICT jCA.PtTOL} 

FIND YOUR LOVE 
tll!AKE Q:'OLN'J PK.ltlEY/CJ1SH MOtlEY.tNVERSAl F-'()TC11\'4m!RG) 

LOVE ALL OVER ME 

FH TASIA (~MG} 

SEX ROOM 
WOACAIS FIAT. TJllY SDNGZ jDTP/DEF JAM/IOJMG! 

OMG 
USHER FEAT. \li1LLI.AM £!:AFACEfJLG) 

BOTTOMS UP 
mu SONGZ FUt NICKI MINA.I (SONGBOOK/ATlAtnlC) 

FANCY 
DBWfULUISWll2Ulm!!il/O'fiCl3i.IDf\'tfflm.llO~ll~ 

GOT YOUR BACK 
T.I. FLU. KEN lilLSON (GAAl4D HUSTLE/ATLA.tHIC) 

STATISTICS 
ll'FE~S {Jl:SUS.S'l'IIIIGS/.IS'fll.Mrl\'IJN:R !AIJSIC <ROOP] 

HOLDING YOU DOWN (GOIN IN CIRCLES) 
JUMINE SUlllVAN (JIRMG) 

POWER 
U NYl WEST (ROC-11.-FELU/OEF JAM.IIOJMGI 

HARD IN DA PAINT 

HOT TOTTIE 
USHER FEAT. JAY-2 (LAfltCE{JLO) 

HELLO GOOD MORNING 
DIDDY • DIRTY M()NE'I' FUl U (BAO BQY/ lffTERSCOPE) 

I L IKE 
Jlll!MIH FEAT. LU04CIUI IMIC~ SCIIULTVDEF JAl,!/IOJMGI 
LOVE THE WAY YOU LIE 
0 11NUrl FEAl RlHAKtiA j\l,1E8lSIIAf)V/,l,fl£M11).l1WllERSCOPEf 

PULLING ON HER HAIR 
IWICl.BHOOSTONffAt RlaCROSS tl.JS(.W{fU(SolG,CllffiOC 

PHONE # 
IOBBY V ffAl PLIES (MU KOLLA OREAMSJC,1,PITOl) 

GROWN WOMAN 
Ktt.LY ROWLAND (UNIVERSAL MOTOWtl/UMRO) 

I JUST CAN'T DO THIS 
I. WCHEllE (H~T1 CQF,UAITTf:E(JM/JLG) 

SEX MUSIC 
TANK (SOUtl0$ASEIM0GAME/Al l.UlTICJ 

ALREADY TAKEN 
TREY $0NGZ fSOlfGBOOK/All,),,tmc1 

SHAWTY WUS UP 
DONIRA FEAJ. JOHNTAAUSTII i W.MONO &) SO W,'l.!~.y;O) 

l'M SINGLE 
UL WAYNE CASH f.10tlEY/UNIYERSAl MOTOWtfJUMRG 

LETTING GO (OUTTY LOVE) 
SEAHDIISTONffltNICKl f,IIMJ 

LOYALTY 
.FaWIF00.1YGA&ll'l'W/Cl\9-l 

BRUH BRUH 
PUE$ (BIG GATfS/SUP-lf.SLU)E/ATlANTIC: 

• 
• 
10 

11 

-38 -37 

.., 36 

l3 It.Aft' PERRY FEAT. SHOOP O(JGG APIT l 

11 :!!~.I~~ ,~ ~?cucA HEIG"1S/\<IAIUIER BAOS.1 

OJ GOT US FALLIN' IN LOVE 
USHER FUT. PlllUll AU E/ l 

21 
~~~FUT. WIU.I.A'1 {l<FACE/JLG! 

lS MIKE POSNER Jil\MG 

BREAK MY BANK 
NEW BOY? FU.t IYAZ SJiOTTV/ASY\.UM/t\'ARrm1. BROS. 

11 ~-~~T.~~H~U~N~fR~ND HUSllE/ATlAllllCi 

1S TEACH ME HOW TO DOUGIE 

12 

15 EMINEM EBJSJIAOV/AflERM.l,TIIJlNTERSCOPl 

15 ~ """'""'"""''='™"""'"-""8J9 
JUST THE WAY YOU ARE 

17 

10 

19 

11 

16 

13 

15 

BRUNO MAAS ELEKTAMATLAtnlC 

PRETTY BOY SWAG 
SOUUA 80Y TELL'Ut C LLIPAR t4TERSCOPE 

POWER 
KANYf WEST jROC-,HELU/t)~F J,0,1/l[)Ji!G) 

TOOT IT AND BOOT IT 
YG jnEf JAM/lOJ!JG) 

BOTTOMS UP 
TREY ~NGZ FEAT. NICKI MINAJ (SOt4GB000,),,TlAtffiC) 

THERE GOES MY BABY 
USHf.fl (LAFACEJJtG} 

MISS ME 
OON1 ff.Al UL Wlli'fll 

U. ROUX BIG LtFEIPOLVOOR/CHERRYTRWINTERSCOPE 

ALL I 00 IS WIN 
DJ I.HALED JWE THE a.e~Ti:e ll 
LOSE MY MINO 

THE BU &« EYED PEAS {l!lTERSCOPE' 

BETWEEN TliE BULLETS 

Nicki Minaj earns the first No. 1 by a female rapper as a 
lead artistt on Mainstream R&B/Hip-Hop in eight years as 

"Your Love" moves 2-1. Minaj's track is only the fifth song 

by a female rapper to take the pole position in the chart's 

17-yearhustoryand the first to reign since"Work lt"by Mis

sy Elliott began an eight-week stint in October 2002. On 

Top Rap Songs. "Your Love" enters its eighth week atop the 

List When it reached the summit July 10, it became the 

first leader by a female since W Kim's "Magic Stick," fea

turing 50 Cent, on the June 6, 2003, chart. 

On Adult R&B, Fantasia's "Bittersweet" vaults 4-1 for 

the singer's third chart-topper at the for mat. It follows previous No. ls • Free Yourself" and "Truth 

Is," both from 2005 (see story, page 30). -Raphael George 
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6 TOOT IT AND BOOT IT 
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Drake Featur ing Lil Wayne 
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Nickl Mlnaj 
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Chris Brown Featuring Tyga & Kevin McCall 
T V I I{ 'l'o'll IIJ 

BITTERSWEET 
t.HARMOIIV (CJ-1.t.RMOtl.C.t::Ell'V) 

1 B.M.F. (BLOWIN' MONEY FAST) 
lEX LUGER jW.ROSERTS 11.L.A LEWIS.O.STYt.£S) 

FIND YOUR LOVE 

Monica 
© J/RMG 

Ciara Featuring Ludacris 
@ LAFACE/JLG 

Fantasia 
6) .J/RMG 

Rick Ross Featuring Styles P 
0 M,WBACHISLIP-N-SLIDEJDEF J,1,!.f/1DJMG 

K.1\EStlBI\ISt:mtlllD. f/+.CAAHiO,\K.Y.ES[['ta..stN.f:RruttllSJ.fWSllRj 
Drake 

0 m.J't~WEYCISH ~t3)(V'itJtlSISlt illt:'.l\~,ut,ftl 

CHAMPAGNE LIFE 
0.COUGH S.C.SMITH..O.GOUGH 

PRETTY BOY SWAG 
YOtmG SH.C.Y,G!iKIDPAURPH 0.WA'f,0.SYM.J.MUR 

TEACH ME HOW TO DOUGIE 
C,F-01/JlER,E,WEST C FO'lll.E"R,C,GLEE,C CttLOS,E WEST 

LOSE MY MIND 
ORUtAl,•A SOY J W.JEtlKfllS.C.Gl!OLSOtU WJ\SlffNGTON 

FANCY 
'i)Nl[E:ERZ,,llSEfE ~~l)lSla,~tSUILS,UEU(AJJ!IIS,!Jt 

FINDING MY WAY BACK 

Ne-Yo 
@ DEF J.AM,o10Jt40 

SoulJa Boy Tell'om 
@ COLLIPARl(,llrfT£RSCOP£ 

Call Swag District 
G CA.MOL 

Young Jeezy Featuring Plies 
@0 CTE/DEF JJ\P-'110JMG 

Drake Featuring T.I. & Swizz Beatz 
CD'iW«l~~OEVltNRSlt.lllllJMiU.Ri 

1.BAAIAS,CHAGGIIIS I.BARIAS,C HAGGl}lS.M JOUIU,C.CHAMBERS,J HO.i-Gl AHO 
Jaheim 

(i) ATLAtmc 

Kem 
CD UllVERSAL tAOTOWtWMRG 

Usher Featuring will.Lam 
@ LUAtE/Jf.G 

Trey Songz Featuring Nickl MlnaJ 
t:Ar~ BEATZ,TRACK 0£/ILER .tlMJI.SOU.T.SCAI.ES,E.l.tlLES,O.JOHIISON,M.Ji\MES.O.T.MAR" 0 SOr{GBOOK/AnAtfTIC 

GOT YOUR BACK T.I. Featuring Kerl HIison 
(!)0 G.RolJIO IIUSTLE/Alli\trnc 

Lyfe Jennings 
@ JESUS SI/JUIGS/ASVI.UM/'llA.RtlEA MUSIC GROUP 

Ludacris Featuring Trey Songz 
'KAJUN C.SRIDGES,T.NEVERSOtf,T.SCALES,T.TAYI.OR,K.JOHtlSO @ OTP/DH Ji\MAOJMG 

HOLDING YOU DOWN (GOIN IN CIRCLES) Jazmine Sullivan 
~ fll.ll!(C~~'l\N)(j)~~ (j) .l'lt 

HOT TOTTIE Usher Featuring Jay-Z 
POLOW 04 DON JJOIIES.P.OAWSON.E.OEN.I.S.C.CA.R'TER LAFACE/JLG 

HELLO GOOD MORNING Dlddy - Dirty Money Featuring T.I. 
OANJA. RICO LO\Jt.f.lUtlLLS I.U,AAICA.C.J.H,1,RRIS JR. @ 81\tl BOV/ ltfJ(RSCOPE 

LOVE THE WAY YOU LIE Emlnem Featuring Rlhanna 
,l,L[ :( OA KIO M tAATtlfAS.A GRAUT,H.HAffERM.A.11 @ WEBISHAOV/ A.FTERMATtt/ltHfASCOPE 

WINDOW SEAT Erykah Badu 
E BADU,J POYSER (E,BADU,J.POYSEA) @ CONTROL FAEAQ/UMVERSAl MOTOWtf/\1),!AG 

NEIGHBORS KNOW MY NAME Trey Songz 
T.WlOR.~HAl'ES.J.UCG[f T.NEV£RSOll.mvtoR.~HAYlS © SQrlGBOOK/AllAtlTIC 

H 

2, 

13 

26 

11 

HARD IN DA PAINT Waka Flocka Flame• za 
lfX LUGER fJ.MAl PHURS) @ 1017 BRICK SOUAfl/ASVLUMNIARNER BAGS. 

!~~~~~>t<l!Alf0t~~~=~~n1~~~5:'~~g; .~i~= • 
FISTFUL OF TEARS Maxwell 
H.OAl/10,MUSZE MUSZE,H.DAYID © COLUMBIA 

WHAT'S NOT TO LOVE Dwele 
© RT/El 

Kanye West 
S'W6l' ¥.n,:mlf.RWfNUll~~.BliMtll,t.~PJ!lfQt'lES.G.lffOO}lUl>B'Jlllll G)BX.fWWA';(i..w.Ltl.NJ 

GET BIG 

WE GOT HOOD LOVE 
.S.M.COX.KOEAN M.J.S.LICE.8.M.CO,C.J.AtJSTlrtK.J\.J.OEAtt 

EVERYTHING TO ME 

Dorrough 
@ tlGWlUS/Et 

Drake 
0 YOUtG MOUEY/CASH MOPlEYAJNl'wUI.S,l,J,. l,t.'.)TOliH1UMRG 

Mary J. Blige Featur ing Trey Songz 
e IJIATAIARCHIGEFFEHllrHEMCOPE 

M.ELUOTT,LAMB li.ELLIOTT,C.l AMB,J.SULLfVAt,Lf.BASKETT.C.MCOOJIALO.J.0.WILLIA .. ,S 
Monica 
Cl) J/RMC 

HOLD YOU (HOLD YUH) 
f lRE PElEA jl/l.ED'NA.ROS,R..JOHtlSOtj) 

AIN'T LEAVIN WITHOUT YOU 

Gyptlan 
000 \JP 

Jeremih Featuring Ludac,is 
G) MIC( SCHl..'lTtlOEF JAIAJIOJMG 

XA'rtEf CISII.LALES.tA.£P.U1.SFCAl.S.~ttt.W'.W1.J.S.CUlfER..UlmtatllUSEJ.l!flt.lUOtO..Slil..S(N,N.Tl-()A[ 

MY CHICK BAD Ludacrls Featuring Nickl MlnaJ 
THE LEGENDARY TRA>:STEA C.BRIOGES.0.T.hlAAAJ.$.llNOLEY.0.DAVlOSOtl 4i> OTP/ DEF JAIAJtDJhlG 

CAN IT STAY Gerald Levert 
EJ llCHOLAS G.LEVERT,E.T tllCHOLAS G) RHINO/AlLi\tHIC 

ALREADY TAKEN Trey Songz 
POLOW 0.\ DC»l J JORES.E our, T.NE\IERSOII ,1,,J4.CKSON 0 SOtfGBOOKl;l,TLJ\tHIC 

YOU'RE THE ONE Dondrla 
@ SO SO OEF/ MAL ,1,CO 

Lil Wayne 
@ CASH MotlEY/lltl!VERSAl IA.OTOWtW MRG 

Maoy J . Blige 
0 tMTRW\Clv'GEFFEWMERSCOPE 

Corinne Bailey Rae 
@ CAMOL 

Usher Featuring Pitbull 
(&@ L o\FltCE/Jl G 

Oonell Jones 
G) C.UlD'l'PAi\tl/Et 

Trey Songz 
SONGBOQK/;l,TL Mme 

Gucci Mane Featuring Swizz Beatz 
1017 BRICK SOU,1,D/AS'!'LUUN/WlER BAOS. 

11 

30 
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34 
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m 
With an UJKoming 
album to promote, 
lfle tal)l)tl laundles 
a two-prong attack 
wtth th~ track 
serviced 14 R&B/ 
hip-bop radio and 
another, nlust a 
Dream," targeted at 
pop lo1111ats. The 
latter tune debuts 
at No. J1 on 
RhVlllmk aod No. 
38 on Mainstream 
Top 40. 

e Marg~ parlays 
h~ June ZJ BET 
Awards <omtba<k 
ptrlorma11<e into 
h~ HIS! S<Jlo debut 
In 15 yeais. His new 
album, hislirll 
~nee 1994, anives 
Sept. 28. 

Gucci Mane Featuring Trey Songz 
DRUMl.tA 80'1' R.DAVIS,C.GOOLSOrf,Uf£1/E11:SON (i) 1017 8RICI< SQUADIASVlUM/'NA.RtlEA 8ROS. 

lrS IN THE MORNING Robin Thicke Featuring Snoop Dogg 
T.RJLEY,THICKE R.THICKE,T.RILEY,C.C.SR0,1,DUS JR .. J.lt.1ATltS.J.JACKSOtl" (i) STAA TRAK/INTERSCOPE 

I JUST CAN'T DO THIS K. Michelle 
R.KEllV R.KELLY 0 HIT2 COW,UTTEEIJIVE/..1.G 

PHONE # Bobby V Featuring Plies 
JAZZt: Pttil.,P.H,1,YES P.ALUANOER,SWILSOll,A.1,.,WASHIIIGTOll,J SIMS,P.tt.li'i'tS @ 81.U KOLI..A OREAPASICAPITOL 

ALL I WANT IS YOU Miguel Featuring J. Cole 
S.A0.11 tS.REMl,M.PlM[tHEt.,J.C-OLE © BLACK lf/ll'l'STORM/JIVE/JlG 

Wl>¥Ji. UP EVERYBODY John Legend & The Roo1S Feat. Conrnon & Mehne Fiona 
J LEGEtlO,?USTLOVE,J.POYSER VCARSTAAPHUl,G.MCFil.OOEtU,VIHITEliEAO @ G o.o.O./COLUt.18l,1, 

69 m :~~~~;::i~~l~~U~~-CtJLBEATSOtf,M.AVANT.R.RIOEOUl Brian Culbertson Featu~n6i:~~: 

90 a LOOK AT MAMA GET IT Lil Bass Featuring Toto & Tay Dizm 
TAY D12roil (A.SMITH) (it@ PIPEUPIE 

] t rc~!v;:~g:s~tc!'R R,W1HR>)tHOISTOU,C.~:i~~~~l~S
t
On :~:~:i~~~; 

ANY GIRL Lloyd Banks Featuring Lloyd 
Cl) G UNIT 

Plies 
0 S-JG GATES/SI.IP•tl•SLIOE/Art.,urnc 

The-Dream Featuring T.I. 
G) R,l,010 fCJLlAIOEf JAM/IOJMG 

Eminem 
B0l•10A .. , MATNERS,l E RESTO.IJl,SA.Ml.lUS,J,EViUlS,M BUAPlElTE @ WEBISlt,t,OY/.\FTERPl,l,TllflNTEASCOPE 

NO REGRETS Elisabeth Withers 
8.J.EASTMOtlD,E.WfTI-IERS E.1//JTHERS,8,J.tASTtAOtlD.G.CHAMBEAS © PURPOSE/El 

SHAWTY WUS UP Dondr ia Featuring Johnta Austin & Diamond 
J.OUPRLC.KEV2 J DUPRl,J.AlJSTitl,C.+Nll llAllS.6.CJ\APEIITERO) (i) SO SO 0Ef/t.1ALACO 

LOYALTY Blrdman Featuring Tyga & LIi Wayne 
KANE r.1.STEVENSOtt,B.WllLJ.AtiS,D.CA.fl:TEA.D.JOHNSON 0 CASH PAOr~Y/lltUVEASAL MOTO'HNJUMRG 

LETTING GO (DUTTY LOVE) Scan Kingston Featuring Nickl MlnaJ 
SlllRGlilf K.AflOEAS0tl,U.S.EMSEtl.T.f.HEAMAH$Elf,( .OEAll,t tW.£.O.lW.R4J) 0 BELUGA HElGHTS.'£PIC/OO.tA!B!A. 

JIZZLE Young Jeezy Featuring LIi Jon 
S RE00,0.AICH J.W.JEtlKtl.lS.0.STEWAAT,O.RICHAROSOru,H SP,UTH © CTE10Ef JAM/IOJMG 

B.o.B Featuring Hayley WIiiiams 
ALE)(™IQO.RWt::E 9'T1,0lS,..R.Jffiltt:'S.I\GIWITJCX.SSO.urn:scri,t,'ERS') @O ~CIIJSTU/ATWIOC 

SUPER HIGH Rick Ross Featuring Ne•Yo 
Ct.'fNTTtlEJi8'Aw.QWflCEatTSfJ!9JGIJ.tt.•EJCtMOSOlSC.94JUE..Of~t.tstMS),._.©0-t.\SfBIICO~JAMIO.US 

GONE ALREADY Faith Evans 
PROUflC/El 

Keith Sweat Featuring Joe 
THE PlATJNu .. , BROTHERS.l.AUSTm A.Gt.88S,M.CH.ESSER.L.AUSf ltf,0.BROWN 0 KEOAR 

FALL IN LOVE Estelle Featuring Nas 
t.OT LISTED NOT LISTED 0 HOME SCHOOL./ATLArnlC 

HOPE SHE CHEATS ON YOU (WITH A BASKE!l!ALL PLAYER) Marsha Ambrosius 
t,tAMBROSlt;S,C.FIPlCH M.AM8R0Sll.S.C FINCH 0 J/RMG 

TIPPIN' IN DA CLUB Nelly 
G) OERRTV,\!NlJtRSAL t.COTO\!,ff\!r-'Ui 

New Boyz Featuring lyaz 
(!) SHOTIY1'SYLUU,VIARtl{A BROS 

El OeBarge 
Rf<\JA (EOEBAAGE.M.BUllER © GEFFEtMNTEASCOPE 

SPEAKING IN TUNGS Cam'ron & Vado 
J.TU.RIIBLLl ,P.ROBINSON {C.GILES.T.WINFREEI (i) DlPtOto'IATIC t.!Atf/El 

ALWAYS Trina Featuring Monica 
BIGG O,LAU.B M.STER.Lltl0,0.BAKER,J.Bl!RKE,C.LAMB CD SLIP-It-SLIDE/CAPITOL 

Waka Flocka Flame Featuring Roscoe Dash & Wale 
101'1' BRICK SOI.JAD/ASVLl tA,IWARtlER BROS. 

Kem 
@ umvERS.AL MOTO'I/WVMRG 

Ricky Blaze 
G) FME/AQMfTIC 

Roscoe Dash & 'f-Pain Feat. Fabo 
CD i,IMl/>.IU~ LH/ZOtl; 411tHERSCOPE 

Travie McCoy Featuring Bruno Mars 
M S1'Et21t.rGTOUS .MCCOV.B.MAAs.PlAWREIICE.A.LEVltl 0 tlAPPV BO'(iU:CAVOMlCE/Rl'ELEO B,V RAMEll,flRP 

TIRED Kelly Price 
S CAAWfOAO.'NCAM.PSELL.K.PRICE K.PAICE.S.CAAI/IFOAOI .. 1Y SLOCKISAtiG GJRl!1l.1AlACO 

RIGHT ABOVE IT LIi Wayne Featuring Orake 
KAl{E O.CA.RTER,A.(iRA.ti.\M,D.A.JOHNS.Olt (i) CASH MOt~EV/lltlMRSAL MOTOWN,IUMRG 

REPERCUSSIONS Lauryn HIii 
t,tQT USTEO N01 LISU'.O l Al.RVU HELL 

TOOT IT AND BOOT IT VG 
f.G.RIFfm K O.R.JACl<SOll,l .(iRIFFrn,M.tlEWto'IAtUf.LEE ,JR.,TBU,fCHEL) (!) Off J-'M/IOJMG 

IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz 
COOl & OOE,2EfERW• J i\,C.o\RTEGENA A1.A Vi\lEtlZAtJO,U .l.YOtlS,E.MOUTILLA ,T.IIE\IEFISOt') G) TERROO SOOAO/H 

MC HAMMER Rick Ross Featuring Gucci Mane 
l£XLLml(tJA'.lllRIS1,.U,.l.£V.ti,R{l'',~llll.llRlll,U:.lll111E1.U£;lRlf\'14f.l;B.i\EC,tunll @ ~~~{SJlJACJAG 

MAKE A MOVIE Twista Featuring Chris Brown 
THE LEGEIIOARV TAAXSTER C.T.MfTCHELl,S lltlDLEY.T-PAltl GMG/CAPITOL 

SIGN OF A VICTORY R. Kelly Featuring Soweto Spiritual Singers 
Fl.KELLY R.ICHLV (i) JIVE./Jt.G 

YOU'RE so AMAZING Calvin Richardson 
C.AICHAROSOII (C.AtCHA.RDSOtl) @ NU MOJSHA.tlACHIE 

CHRIS BROWN RETURNS TO THE TOP 10 
Orris Brown scores his 12th top 10 on Hot R&8/ Hip-Hop Songs as independent 
mixtape track "Deuces," featuringTyga and Kevin McCall, rises 11-5. Up 6.3 mil• 
lion in1pressions for its third consecutive Greatest Gainer/Airplay award, it's his 

first top 10 since the No. 4 peak of "Take You Down" in 2008 from his second Jive 

album, "Exclusive." The four charting singles from Brown's third Jive set. "Graf. 
fiti," clidn't reach that region of the chart. That album's biggest 1-rit was the No. 11-

peaking "I Can Transform Ya." "Deuces" moves 12-7 on Mainstream R&8/Hip• 

Hop (Brown's 13th top 10 on the chart) and vaults 56-39 on the Billboard Hot 100. -Rapl,ael Ge01ge 
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If i CHRISTilANISONGS'i 

t....:=8 TITLE ji lz .-u1sr 1MPR1rn , PR0Mo110N L.Aaet 

OUR GOO 

Starting with 1.l mlUion Impressions at n 
of the 94 ~•lions monitored by Nielsen 
BDS tor tbuhaf~ the 1e<ond single fiom 
Natalie Grant's new album is the Hot Shot 
Debut (No. 26) on Clrlstlan Songt Lead 
~ngle "Greatness of Our 6od" 1\11 No. ll In 
Joly, "love Revolution" ~ due Aug. 24. 

Mt CMG 

• 
TOP CHRIST.IAN 
ALBUMS'" 

ii ARTIST 
m u IMPRINT t ra..ue-ER / l}l,$TRISU11fJG LABEl 

95 II FRANCESCA BATTISTELLI 
ttt ,wm HEART mwrr 887378.i,AfUJ-a.RS 

GAITHER VOCAL BAND 

AWAKE .r.OCElfT1Nl/ATWffl::: 2564,PR(Ml)fJtfitlTEG!rTV • 
~;;i:,~.~g,,w~~ .... ,..~..,-"""" • 

14 12 23 

1• 

111 

17' 

G 
19 

VARIOUS ARTISTS 
\l'OWIITSN101MlO<'.lRB.ff(PtOOfl.fmrmY4E679,IO.IG 

TOBYMAC 
TOKIGHT f-OREFROfll 6371/EMI CMG~ 

SANCTUS REAL 

tlf:1i81£fOJsMr\.UM\WU.ltll48134'fitMOO'fT.fflBJlll"Y 

VARIOUS ARTISTS __ .. 
R.Ci,,B.I OK. e87988/~'li00.Cl.M 

TENTH AVENUE NORTH 
DIEI.Gfl MEm DIE DUil liflNCfl 1Qlt4'FT(M;INT,IXTE:;,m 

TOM JONES 
~ 4 UIS£CtfflS001(9Jt0lffillll~W014:Wi'1J-04 

HILLSONG 
A ElAUTRII.DDWCGtLNE ll.1WG'3Pl\ff!0,\'135119AI 1),13 

PASSION 
f'I\SSION: AWAKENlf6mml:PSi~RM/1717S.9.I CMG 

AMY GRANT 
tl1iBIBfblli11Tl£1MDlll/,;mJ~Yml\llllG 

SWITCHFOOT 
lflllllllll:All ll\\OO&~CC!s:t'J\\ • .\:U',9.1 (1f. ® 
NEEOTOBREATHE 
IHE OUTSIOElli All 4N'llC 51970.?A/VIORO•CURB 

GAITHER VOCAL BAND 

MEMENTO MORI .\&tA/OCTOtE 013512/EMI CMG 

AUDREY ASSAD 
ltlE HOUSE YOU'Rf EIUILOING SNRRCtW 7{)~,U,U CMG 

KUTLESS 

THE CANADIAN TENORS 
THE CINID~N TINDRS OEC CA 0131119 
TRIP LEE 
IETWf:EII TWO WOAI.DS REACH 1!-1 Sl/lllFLNITY 

VARIOUS ARTISTS 
SONGS t WORSHIP SO IN'TEGRITY 24701/TI\ IE LIFE 

HOUSE OF HEROES 
SUIURBA GOTEE S.?4553/WORO-CUR8 

IMPENDING DOOM 
THERE WILL BE VIOUNCE F~CEOOWII 095 

VARIOUS ARTISTS 
TOP25PIIAIESOHGS20t1-crut.WWMIA!9ra:24.YKJIIJ.Clll8 

ANDREW PETERSON 
COUNTING STARS CEtlTRICITY 110 D,11 CMG 

ROBERT RANDOlPH & THE FAMILY BAND 
wt WALi THIS RQAO WA.RtlER BROS. ~ 11230• 

BRITT NICOLE 
TISE LOST GET FOUND SPARRO'n' 23SMl.tl CMG 

THE STATLER BROTHERS 
THE OOSPEl MUSIC: VOll.H 1\1/0 c.,.mtfR 6073i8'1 CUG 

THE STATLER BROTHERS 
THE GOSPEL MUSI:: VOLI.M: OIIE. G.imlR 6004.,8,11 CIAG 

MERCYME 
10 mo 4626/PROYIOENT•INTEGRITY 

SIDEWALK PROPHETS 
THESE SlMFU fflJTHS FEIMNT 128 ICRD-CURll 

K-ORAMA 
WEfltHWlRID.IPUll!roiS~tJfJ.UJll~~::m' 

12 STONES 
TIEOC~IWW'-1,mtlDQ' f,'IIMl'~iflME!ff.fflI,JIJ'( 

POINT OF GRACE 
NO CHANOIN' US WOR.0-CtJRf!. 887924 

HASTE THE DAY 
ATIACI DF THE. WW: ICIOO~lll SJ,JJ[ 7Q81,frd O\tS@ 

• 

JOHN MARK MCMILLAN • 
THE MUIICINE IUTWUTY 48l5 EX,ffl0\11C91T•Mf:GFm' 

REVIVE 
IJIKtctQf,tt,3RIUS!HRW.10017.fflOfllffl.N1EmrTV 

SELAH 
YOU OEUVER ME CLAS ?ii 138/WORD-CLAB 

STEVEN CURTIS CHAPMAN 
BEAUTY Will RISE SPARROW 6516/Et.0 CMG 

Singer/songwriter VaSltawn Httchel posts 
h~ biggesl Niehen SoundS<an weelf and a 
meer-besl rank on Top 6ospel Albu1111, as 
tlllrd album "Trlumphanr starts at No. l 
wllh l,000 1ople~ Co111urrently, lead ~ogle 
"Nobody Greater" dlmbs 20-18 In its 
fourth week on Hot 6ospel Songs. 
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IIIRPlAY 
MOmTOREO BY 

SALES DATA 
COMPILED 8Y 

Billbeara& nid~cn 
BDS 

!~i.t;l>(:)1 
SnundScan 

CASTING CROWNS REUNION/PI..G 

LEAD ME 
SANClUS REAL SPAI\ROW1'EMI CMC 

BORN AGAIN 
NEWSSOl'S mPOP 

ALL OF CREATION 
IIERCYMI: mo 
BEAUTIFUL, BEAUTIFUL 
fRANCES(;A BIIIDSTEL11 FERVENT/1/IOAD-Cl!RB 

HEALING BEGINS 
TENTH AVENUE NORTH REUt4IO 

GOO GAVE ME YOU 
DAWE BARHES R.t-ZOR & TIE 

11 STARRY NIGHT 
CHfUS AUGUST FERYENTJWOAtl-CURB 

27 HOLD US TOGETHER 
MATT IIAHER esser-m4L/Pl6 

32 BEFORE THE MORNING 
JOSH WILSON SP"RROW/UAJ CtAG 

12 NO MATTER WHAT 
ICE.AAIE ROBERTS REUmON/PLG 

14 MY HELP COMES FROM THE LORD 
TffE MUSEUM BEC/TOOHI & tl.\lL 

17 BLINK 

lilOEWAU: PROPHflS fER\IEltl/WORO•CURB 

LIGHT UP THE SKY 
THE ARERS 1tm 
GREAT ARE YOU LORD 
PHILLIPS, CRAIG & OUN IHO 

KEEP CHANGING THE WORLD 
NJ•UCHAIII WITH l ECfW: CURil 

MY OWN LITTLE WORLD 
MATIHEW WEST SPA.RROW/EMl CMG 

YOURS TO TAKE 
JIMMY' NEEDHAM LtlPOf> 

ONLY YOU CAN SAVE 
CftFUS Sll(iH W0Rl;l,CUR8 

1-f AcHRISTilAN lCHR'illll 

fl t;~ 53 TITLE 
~, 5! ARTIST lMPRltfl / PROt.lOTIOtl L~BEl 

1 16 CASTAWAY 
C~A$EN l}l 

2 21 LEAD ME 
SANCTUS REAL 5PARR0W/£MI CMG 

SOMETHING HOLY 
STELLAR KART INO 

LIGHT UP THE SKY 
TffE AR(RS ltfO 

FIGHT ANOTHER DAY 
ADDISON ROAII INO 

WALKING ON THE STARS 
GROUP I CREW FERVHIT/WORO-CURB 

NO MATTER WHAT 
KERNE ROBERTS REUr.!ON/Pi.O 

BORN AGAIN 
NEWSBOY$ trlP()P 

FOR THOSE WHO WAIT 
f1REfll6KT FLICKER/PI.G 

10 15 AVALANCHE 
NANAFEST BEt/TOOTlt & NAil 

11 LET US LOVE 
MEEDTOBftEATHE ~llANTIC/WORD·CURB 

15 10 LIFE 
I EClAH SttAE SHAE SHOC 

13 11 YOUR LOVE IS A SONG 
SWITCHFOOT LOWERCASE PEOPlE./CREOEtlTIAtJEMI CMG 

16 
DEAR X (YOU DON'T OWN ME) 
DISCtPt.E mo 

18 KEEP CHANGING THE WORLD 
IIIIESCHAIII WITH LECRAE CUR6 

17 JESUS SAVES 
JULU1Y CAMP 8EC~ OOID UMI 

G 21 LIFT UP YOUR FACE 

18 20 IIE IN MOTIOM CEtnAICITY ,. 19 14 THERAPY 
Rlllf:NT t: JIVE/JLC 

211 24 NY2LA 
PRESS f'UI'( OAEAM ., 23 
TRINITY 
PAPfR TONGUE$ AM.tfOCTOIIE/lllltASCOPE 

G 25 HERO 
JIBAtlOON FOREfROJlf/tPAI CMG -22 18 MY HELP COMES FROM THE LORD 
THE MUSWM BEC/TOOTII ,! tl.\lL 

ti 28 HANGING ON 
I RITT NICOLE SPAARO'N/EMJ CMG l!;'2J FORGIVEN 
SKIUETINO 

!I ; 111 33 ARTIST 
:5; •= TITLE IMPRml & rA.M.Ba I DISTRIBUllllG LABE.l El 

1 23 II MARVIN SAPP 
HUIE I All VERITY 53156/JlG 

VASHAWN MITCHELL 
JIIIUWttANT V\t4N 06601 E&11 GOSPEL 

• VARIOUS ARTISTS 
WC'JN GOSf&. 2010 'IICRD.QlfBD.t CM3NEfUTY 62442/J.G 

4 VARIOUS ARTISTS 
UFE IN THE WORD f H,U.U.10110 11720 @ 

• 10 FOREVER JONES 
Gn RltOY EMI GOSPEL 94/28 

11 90 HEZEKIAH WALKER & LFC 
SOULED OIJT ~RITY 23-48!,l'JiG 

0 12 63 BRIAN COlflTNEY WILSON 
Jl§IIOI( rnSIG 'OCFUJ 

0 47 FRED HAMMOND 
UIWE UNSTOPflABLI: F Hol.MMOtlD/VERITY 43341 fJL6 

• TRIP LEE 
am,u TWO WON.OS REACH 8153 tfflNITY 

10 46 BEBE & CECE WINANS 
STILL B&C 31 HIS/MALACO 

DONNIE MCCLURKIN 
PU YUST V£Rltv/L£GACY ~ 7643/SONY MUSIC 

CECE WINANS 

MORE PASSION FLO'll 8158 

29 JAMES FORTUNE & FIYA 
EHCQRE BLACKSIAOKE 3073N/ORLDIJROE 

58 VARIOUS ARTISTS 
1lf OOSPfllllStca.sMD:ftPT 1\1(flll)aJSS(Wl8.\'.W $ 

16 JAMES HAU PRESENTS VOIW Of CITADEL 
WOIIT IT 8E WONDUlfUL MUSlt BlE.NO 1es.t 

18 16 DEWAYNE WOODS & VIHEN SINGERS MEET 
MY LIFE'S LYRIC QUIET WATER/VERtlY !132SJfJL0 

19 20 VARIOUS ARTISTS 

211 17 7 R.ESSBII QJRSS> N ., 18 5S 

22 2S 24 NOIJWU'lf!Mffl llml BISl+itF'WI.S.DIDllt:il.LUt1123UfH 

30 LOWELL PYE 
RNALLY IAJRALEX 49132 

24 22 73 ISRAEL HOUGHTON 
M POWER rY (It.II: ltlTECflllY;c:a.U.161.4 42S&\i'Sllth' t.l.SC 

• 14 41 TAMELA MANN 
T1t£ MASTEi! PU.N TILLVll'IAtlN 6135 

. <f,). HOT-GOSF!EL

.. ~• soNGS'"~ 
.. m 
i!III 

~= il3 TITLE 1 11 ARllST IMN~INT I PROMOTIOt• LABEL 

1 35 THE BEST IN ME 

0 31 

23 

0 10 

• 61 FJIHI HAMi,Ot.o FEAT. JOHN P. ICEE F HAl.'AICNWERffi',l.l.O 

11 40 RESTING ON HIS PROMISE 
YOOlllRJ. ffWSE FE.a U HWJCIN M:ft~E OOS1'£1..-1,.0iT 

71 ALL I NEED 
BRIAN COURTNEY WILSON SPIRIT RISING/MUSIC WORLD 

5S GOO FAVORED ME 
tEZSW1WWD!&IJtffilT.MAR'ffi$Ul'&DJIIIUHS~Blffi'i'J.G 

22 I CHOOSE TO WORSHIP 
WESS MORGAN BOW TIE 

43 GOOD NEWS 
UNESSA IB.L ARMSTRON6 EMJ GOSPH 

29 PRAYED UP 
KARUt CLARK-SHWID l<AREW 

31 THE LIFTER 
J ED WINN TEDDYS.J,O,U/SHANACHIE 

28 LIVING ON THE TOP 
DEWAYNE WOODS OtllEl WATERIYEJUlY/JlG 

EXPECT THE GREAT 
JOIIATIIAN NELSOH ltlfEGRn'Y 

10 JUST LOVE 
IIIU(CCIUffliF(MS(IISfm!Nji....a;'M)IIJ.D~t.l.SCW'iRO 

REBUILD: THE REMIX 
J ~,oss PAJAMJGOSPO CEtHRICMRITY/Jl G 

I GIVE YOU PRAISE 
BYRON CAGE GOSPO CENTRIC/\1£Rtl't'/J lG 

NOBODY GREATER 
VASHAll.'N MITCffELl D.tl GOSPEL 

6 I FOUND LOVE (CINDY'S SONG) 
ueE & CE.CE WIHJ.HS BiCJMA.LA.CO 

14 THE GREAT I AM (LIVE) 
LWiEST PUGH 11-LACKSl.lOKEJWORlOWIOE 

13 GOO IS ABLE 
Pflll TARVER KINGOOPJJ 

19 CHAMPION 
DARWIN HOHi ll41S0tl RECOROSflYSCOT.IIMAGO OE1 

14 CHANGES 
MO STOKlS &, \tlCTORlOUS PRAISE 8U,CKS14lKEN,OOLC,MCE. 

JUDAH (LET ME HEAR YOU PRAISE) 
CEITNCK HADDON PRESEMTS VOICES OF UNITY TVSCOT 

17 
STILL HERE 
TRAVIS OREE.NE PEllOULUi! 

Data for week of AUGUST 28, 2010 
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AIRPLAY 
r,tONITORED BY 

11i.:l_sc11 
BDS 

SALES DATA 
COMPILED BY 

!~i.~1-~~!~ 
SoundScan BillOOClr•t 

~ HOTi DANCE CLUB SONGS' 

- d l;: 53 TITLE .,..:: :u TITLE 
; , l !I ARTIST IMPRJtff / PROMOTIOtl LAtl:L :5f 181 ARTIST IMPRlNT I PROMOTION LABEL 

2 6 Iii I LIKE IT ~ -12 12 ALIVE 
__ gii~S~Gim!M ~~l!lif:!&!: .. GOLDFMPP l,UJTE 

3 11 FIRE WITH FIRE in 23 12 DIARY 
SCISSOR SISTERS 00'1/NTO'tt'tl TINO COURY ELEVEITTH · 2 

DYNAMITE 37 COULD YOU BELIEVE 
l AiO CRUZ MERClJR'l'/IOJMG Alfi NAPITH ;3 

9 4TH OF JULY (FIREWORKS) 34 RIDIN' SOLO 
KELIS 1//ILLUM/lrtTERSCOPE JASON DtRULO 8.EltJGA HEIOHTSN/AfWER BROS. 

,4 

I TOLD YOU SO 39 REBOUND 
SDUNGE MUSIC WORLD LDRJ MICHAEL$ l.10111TOR SOIJtlO/lt.<P 

8 7 FIGURE IT OUT 38 BODY SHOTS 
OAVE AUD£ FEATURING !SHA COCO AUOACIOUS 

3

1 
KACI 8ATTA6UA FEATll,.N6 LUDACRII CURa 

7 CALIFORNIA GURLS 32 
KATY PlRR'I' FEAlUFUNG SNOOP D066 CA.PtlOL 5 ~~i! !~A~RILLO 

5 , 

8 10 AU THE LOVERS 28 10 I FEEL BETTER 
ICYUf. MINOGUE PARLOPHOljE/olSl l\ALWERKSICAPITOL HOT CHIP ASTAALWERKS/CAPl10l 

8 11 LOVE DEALER 40 SAY I LOVE YOU 
ESMB: b:lf'l"ER\ ftln.JfUIIBUTIN IW~EFUll: TEmwnttm&Cff TABORAH •1 

10 10 10 YOUR LOVE IS MY DRUG 35 26 
HOT-N-FUN 

KESHA KE.-UOSABE/flCA/fU.!G N.f.lUJ flATIJIING Nart FURTAOO STAA 1JVMl1ERSCOPE 

11 11 ROCKSTAR 101 36 SPACESHIP 
RIKANKA FUnJRING st.ASH SRP/OEF JA.M/lOJMG BENNY IECASSI FEAT\IRIPll Kfl.JS,API..Cf.M> &J£ANUPTlfflUlPA 

14 FUERTE 42 BOYS OR GIRLS 
NELLY FURTAOO IUTIJUNG CONCHA IWll:AUflMRS,l;LAJ~iRG L2L2 

15 l LATELY 44 YOU LOOK BETTER WHEN IM DRUNK 
l _ liUCY GR.AY COIICORDIC"G THE WHITE TIE AFfi\lR SUGHRV OANGEROUSJEPIC 

16 V.I.P. 17 11 FEELS LIKE A PRAYER 
ZAYIIA SAArmO MECX FEAlUIUMG DINO HA.PITH 

18 WOULDNIT (l'M A STAR) 35 HOLD ON 
ONO MINO TRAlff/lWISTED lll$XOFW\JIWIGAl.l!Ellc:u:RMNMIDOEQNT,OOMOOI.N 

13 10 STROBELIGHT 47 HABIT 
KIMBERLEY LOW: ORE.Arll UERCHAlfl ~ t MARGO OAUMAII 

19 j VERTIGO 31 15 DIRTY TALK 
g - GIULlffiA 11/TERSCOPf WYNTf.A OORtlOtt 810 BEAT/ ATLANnC 

20 POP GOES T HE WORLD 43 41 14 COMMANDER 
THE GOSSIP COLUMBIA IIWYll(JMMD f'Uil\Rtli D.IIVE GIJETlAUMRSM.MOTO'l'1l 

24 BEAUTIFUL MONSTER 44 30 13 DANCING ON MY OWN 
NE~YO DEF Jil.M/IOJMG ROBYN KOll!CltlWA/CltERRYTREE/lHTERSGOPE 

ONE (YOUR NAME) DO FOR LOVE 
$'Aua1HJUSEIWMFl/illlllllliP!WlflRLilSTFW'il'ERl'S\Rl'4fJfffll VINNY TROIA FEATUmNG JAIOENE VEDA CURWE 

HEAVEN FLAT FOOT 22 7 
JOHN LEPAGE FEATURING llf.BeY HOLIDAY & Lfa GROOVE Wlml( cu.HCY & fflE WIIN&$S fflOTR:11~ PROGR,lrl,lill ~ 

29 
ETERNITY DJ GOT US FALLIN' IN LOVE 
GURU JOSH & OJ ICOR BU SKA MOWMlCE USHf.R FU.Tl.IRING PfTIULL LAF.I.C JLG 

NEED YOU NOW KICK ASS 23 21 10 UDY AMrt8EllUil CAPITOL NASHVILLE/CAPITOL MIKA VS RE.DOHE CASABLAlfCA/UFUVERSAL R£MJSLIC 

JUST A MAN HAPPINESS 24 25 .. 43 16 ALEXIS JOROJ.N STll.RROC/ROC IIATIOF'ICOLUPASlA 

G ALEJANDRO 33 I..ADY(lAGASI!£1J,U~Effl'(lllff.itmRscoPt: 

.... = EE ARTIST 
;1 II TITLE 1t.1Pfl:INT t. rmMBER , 01STA18UT!lfO LABEL II LADY GAGA 2_94 • _. ·_ 1llrlll~~Delri'.ll:£111EiS:ff:'lrai' GI Gn FAR fUTlJRIN6 H-I DOGIE I/EXT Pt.ATU 

LADY GAGA DYNAMITE 2 1 2 tlf:lft.ttsriE/1.U'l:.K(N.M.CtBlfMFIE.~O•~•,'CA TAIO CRUZ MERCURY/IDJMG 

LADY GAGA [• DJ GOT US FALLIN' IN LOVE 38 10 3 lllErMEDTB!J~M.Q8fimHtlloout01V?':f.J. ~ • USHER FEATURING ffliULL LAFACE/JlG 

SOUNDTRACK CALIFORNIA GURLS 13 , BISEY $HORE FIJVAJHMRSAl REPIJBUC D145Sf,\IMRG KATY Pf.MY FEATURING SNOOP OOGG CAP$TOL 

3OH!3 11 COOLER THAN ME 
STREET$ OF GOLD PHOTO FIIIISH 523-412/AG' MIKE POSNf.A J/R~,G 

LA ROUX WE NO SPEAK AMERICANO 47 12 U. ~X BKi lflofUIDOR-OIEFRmallITER50Jt013Jl9"/KJA 'l'Ol.AlrlDA BE C.OOL & DCUP SWEAT IT OUT!/tlLTRA 

7 M.I.A. 15 13 RESTLESSNESS 
INIYA IH E T~ tCTERSCOPE 01~34~•JIGA BASTIEN UVAL fU1URING UYU ROB81!lS 

LCD SOUNOSYSTEM I LIKE IT • 13 IBIS IS HAPPfHOIG OFAMRGttl 09903~/CAPHOL • NW[ IGWIAS fWl,111116 PffilULl.,l ~RS\lil.lCtl.ll1'1:R$1L 

OWL CITY COMMANDER 57 • OCEAN EYES UtllVERSAL REPUBLIC 01Ji.11A/1JMRC KEW'ROWWI) FWl.lllt6 DAVI) GUETTAUURSAlM!m'.U.tl 

11 51 DAVID GUETTA DIRTY TALK 10 ONf. LDVE GUM 86U7•fASTRA.lwt:R.KS 10 
WYNTER GDROON BIG BEi!.TJ.i.TLANTIC 

SCISSOR SISTERS DANCING ON MY OWN 13 NIGHT WORK POlYOOR 70179/DOWNl OWrf ROBYN KONICHIWA/CHERRYTREE/ltffERSCOPE 

KYLIE MINOGUE l'M IN LOVE 12 
APHRODITE PAALOPllOtlE 42903'/ l).SHULWE-RKS(t) Al.EX 6AUOINO UlTRr\ 

15 29 DJ ENFERNO 16 HAPPINESS 
ULTRA OANCE 11 ULTRA 2317 AlEXIS JOROAII STA.RROC/ROC IIATI0tl/t0Ll!MB.IA 

LMFAO STEREO LOVE 14 58 20 PMTYIIU~RJOOf,tLINI.Olffill'(lll=:_tr;R.!'t{ftOtmGl EDWARO MAYA & VlkA JIGUUllf. CAT/ULTRA 

18 10 RATATAT l BETTER THAN HER 
LN Xl.46!1• 14 ~ MATISSE Jl'JE/JLG 

10 ROBYN ONE (YOUR NAME) 
lmttuf't I!~ ~Dl!l'IAat:llll'll1\:!:tilff.15CCff:014413GA NUISIIHWa:Mw.F£AT1Nl'iPIWflB.LASTIW'AUl(SV.IOlt(f1T(l 

20 16 CRYSTAL CASTLES CLUB CAN'T HANDLE ME 
urml!.WMftl{Al.k,Gt1,GLES1J'l,8,S,l,..lf.lT1;wro<.W4~ 

21 IO TIESTO 
t.v.GML.IOUIN't1HEHll1ClllECIQlf.\l.GtclAIZIC2GUJPA 

17 SCHOOL OF SEVEN BELLS 
llSIXltMECTAIOMIIESHCJIDSnYt.il~IV»L~•N.!$tlT 

47 MIIKE SNOW 
r.tlll(E. SHOW oowtn OWN 7008.5· 

21 19 THE CHEMICAL BROTHERS 
Rlm&I FfffSIYLECU:,i'alSmlJ)',m,;s•IIQfl153)',rmrrl@ 

22 16 KELIS 
fltSH TONE Wll l.1."M/i!ITERSCOPE 01437"6/IGA 

OJ POET NAME LIFE 
TOTAL Clllfl HITS 4 THAM 9ll82S/\OJMG 

RIHANNA 
RATED R: RU,UlED SAPJOEF J AM O 14375/IDJMG 

llll 25 HOW TO DESTROY ANGELS 
HDWTD OUTOOr ANGB.S (( P) TIE N.U.COflf'OOA1IO!l2 BW/0 ~ 8 llfUll!tWS fQf\RIGRJrifl 11RD ~iltl.Ftil 

D at a fo r week of AU GUST 28, 20 10 I For chart reprints call 646.6 5 4 .4633 

AIRPLAY 
t.\OtllTORfD BY 

nid stn 
BOS 

Si\LES DATA 
co .. , PILED RY 

nid"'icn 
Sounds.can 

JAZZ/. 
CLASSICAL 

AJ'OP TRADITIONAL; 
W:JAZZlALBUMs· 

§:::S8 ARTIST 
I S!! TITlf. lMPRINl & NUti18ER / OISlR[SUTitlG LABEL 

MICHAEL BUBLE 

48 

15 NIKKI OE-CCA 01413-8 

12 KEITH JARRETT/CHARLIE HADEN 
JASMINE ECM il14231Mi\lt:RSAL CLASSICS GROtlP 

5 73 DIANA KRALL 
Quin NIGHTS 'JERVE 01243-3/\'G@ 

68 
MELODY GARDOT 
IIIY CKE AND ONLY THRILL 'JER'JE 012S03•NG 

61 MICHAEL BUBLE 
.• ETSIWK:DISWWli&RIIJl14311SIASE517i'!n'll.R.'(JIEAOS.-@ 

8 44 BARBRA STREISAND 
LOV'E IS TNE .aJISWl:R COUJMBII). 433M.ISONV lt.1USIC 

42 PINK MARTINI 
SPl l NOOR IN THE GRASS Hfltl2 6• 

10 VARIOUS ARTISTS 
lHEMll.SlllBDXIIcmll'lll..l~,\[TE}[-lli:1;m1EW1,11i.m:::rn1 

A 18
1 
::~ .. ~~:J,:.m.,,.....,~-""' 

12 NEW HILARY KOLE 
YDU ARE THERE JUSfltl m.lE 6-561 

13 15 F!W(:ISAl8BlTSHEl11WAIITOOIO CAIi.OS ,a111 
TllQlaun:R&111SEIEllfl;IK.$~3'-11M~WC)OJtl 

e 17 49 FRANK SINATRA 
GA.SICIIPWRII I FfW,l( SW,TP,I. Em.Fffff5 00444.crmct 

111 12 FRED HERSCH TRIO 
\lllllRL P4.LMEllO 2142' 

! 
• 

• 

CITOPCONTEM~ORAR~ 
. JAZZ I ALBUMS 

M5, 
ARTIST M t.! tiY 

::51dl:i!! TITLE IMPFUln & truMO.ER / DISTRl8UTIIJG LABEL 

1 7 m KENNYG 
__ HEART AND §OUL ~gN;gtm FM-tt ._ 

17 TROMBONE SHORTY 
BACKATOWN VER\IE FORECAST 01419-4/YG 

3 4 1 BRIAN CULBERTSON 
XII GRP O 14460N-0 • HERBIE HANCOCK 
THE IMAGJll"E PROJECT 114.tlC-OCK 0001 • 

II JAZZMASTERS 
.MZZ~tA.STD!iS VI TRIPPIN N Rl!Yllll.f 41 

VARIOUS ARTISTS 
LEE RJTENOUR"S IS STRING THEORY COtlCORD 31911 

GEORGE DUKE 
DEJA YU BPIM-iEADS UP 32031/COlfCORO 

INCOGNITO 
TRANU.TUIITIC R.P.M.. SHANACHIE M83 

GERALD ALBRIGHT 
PUSHING THE ENYWlPE HEAOS t.P 31"976/C()NC()RD 

MIKE PHILLIPS 
M.P..3 HlOOElf BEACH 000'99 

73 CHRIS BOTTI 
CHRIS BOTTI; IN BOSTON CQ.1.lolll/l 387'JYSO'Nl,1J9C {+) 

NORMAN BROWN 
SEWOliG MY l0*4f: PEAK 31327/COllCORO 

47 KENNY G 
SUffil HITS '!:DtfUI.BC (l lSTCM Wfi~"TH3GFOOP46252 

14 VARIOUS ARTISTS 
tJIWFW'PEO V(L 7: BACK TO eases HOOEN £OCH C00!3B 

111 11 MARCUS JOHNSON 
THIS IS HOW I ROCK THREE KEYS 2093 

16 
MINDI ABAIR COtlCOROJCMG 

1 18 FUN IN THE SUN 
STMOLIVlRSQ).I 

TOUCH AND GO 14 JA22MASTERS TRIPPIN tr RHYTHM 

26 CHRISTIANE 
RICI. WUN ARTISTRY 

29 BOSSA BLUE 
CfflUS &"TAKDRIN6 ULTltilATE \llBE 

HEART AND SOUL 
J:.EHNY 6 COtlCORO/CMG 

20 MAKE ROOM FOR ME 
JONATHAN 8-UTLER RENOEZ'iOUS 

22 OH YEAH 
WAUER BEASLEY ltE,1,DS Uf 

12 42 TILL YOU COME TO ME 
SP91Cf.R OAY 'r'OtolAS I.IE•IA/CO,tCOR• JA2Z/CMG 

14 19 WILL'S CHIU 
DAVIO BENOIT HE"OS U-P 

13 II FALL AGAIN 
KEMNY 6 FEA'T. ROBIN THICJ:.l CMCORO/CMO 

12 10 THAT'S LIFE 
BRIAN CULBERTSON FEAT. EARi. KLUGH GRP/'JERVE 

13 11 29 WHAT CHA GONNA DO FOR ME 
O.IIRREN RAHN FEAT. WAYMAN TISOALE f,UGROOVE 

14 SENDING MY LOVE 
NOR~,AN BROWN PEAt/C~!G 

G) 15 18 BABYFATHER 
SADE E.PICJCOLUM8JI). 

3 

4 

II 

II 

7 

28 NEIIIL.mtl:NJIOTIIJ$SWJ'a.A$"fR.52J92,:D.~mmlr"'1RS 

411 ~~~~=~~~~DGAR MEYER 

26 ~~~~;i, ~t,~! ::!~ouNT"" '°'"" 
STEPHEN HOUGH 
CHOf>IN: UTE IIASTERPIUES HVPERJON 677&4 

2/ ~.~~,L~,! ~ ~ ~ELARCJ1918/COIJCOR0 

l a: lA PAAl\l.ffllUWIIIONt tmt. Of 1lE AAIERICAS 

THE CANADIAN TENORS 
THE CAMADl~N TENORS OECCol 013509 

1 DAVID GARRETT 63
1 DAVID&\RRfTTOOX:1).012872,'1.MUIS!l.CUS~S(}t(l.P.1 

10 :i,NH~~:C~;,~)~~ 
9 ~~~~:~,~~~~~~~ANE> OMS 

~ DUE VOCI 10~ DUE VOCI TltlE10tlE$ tl 142'11i1JIAE@ 

1 S ~:::r,c: '.~~.,RIJINCNCA I, - I 

4 ::.x,.~;~~,~~R 
75 ~!~:~ !t~~~:.J~,mll 2168119.G(+) 

6 J ~:1/,~ ~,v~~ ::UiARMONIC OACll 

ZOE KEATING 
INTO THE TREES ZOE KE,t,TltlG DJ 0: 

13 34 :~~i:i=.,=.!:~~E 14 

111 11 42 :~
1
.~IOL.Mml~Dm."J·trmstll/m~(f;, • 

ATOP 
W WORLD Al.BUMS 

d == EE ARTIST 
~I SI TITLE 1uPRJrn A HUM.BER, ()jSJA1e1.m,m LABEL 

.. 
E 

~ 

GAELIC STORM J CAIIIA6E LOST AG,!,IN 20t 001 

29 CELTIC WOMAN 
SONGS FROM THE HEART ""MATTAN !i8362i!!LG ~ 

CELTIC THUNDER • 
26 IT'S lllTERTAIIMlllTI CELJK: THUHOER 013~_..,10£CC" 

0 49 RODRIGO Y GABRIELA 
11:11 RUSW/ORl<S OIJaD•tATO !;:] 

7 57 CELTIC THUNDER 
TAKE ME HOME CElTlC THUNDER 013087/DECCA 

II SEU JORGE AND ALMAZ 
SEU JORGE ANO AlMAZ IIOW AGAltl 5Dti8' 

7 11 SOUNDTRACK 
llTDIUl!UEamtWMlfff.'MBJIClfU.II Ertn.Dts«l'I/.UiC 

8 BALKAN BEAT BOX 
BLUE EYED BUCK BOY flAT GEO 00~ 

12 I GOTAN PROJECT 
ll ~ TANGO 3.0 IV" Br\SW 488-~fXL 

10 11 65 VARIOUS ARTISTS 
Pl.01KGfOROWM;SOlffi&Ml.lllTllWRDJ-fM3113ll~ 

11 10 30 KOLOHE KAI 
THIS IS THE UfE GO ALOtlA 10 I 1 

12 14 VARIOUS ARTISTS 
~.l»:IS~',llll,\IIHJSl:l"Rm11v·lfi':Wli~91lSlli"' 

13 13 23 THE CHIEFTAINS FEAllJRING RY COODER 
SAN PATIIICIO Hl:AR 31321,CONCORO 

e • :ta vARIous ARTlsTs 
IOl'WPOUl li,IJ,alll\'llllwa::w:Jll$IDIIIUn:t11,.,. 

111 IS 31 ANUHEA 
JINUHEA OtlEltAWAJl~N 2001 
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_I ~=5! TITLE 
511! ARTIST (l"IPRIIIT I PROlt!OTIOtl LASEL) 

1 16 CUANDO ME ENAMORO 
-ll1Wl,IUU1-J.IUltaQIEJM ::t'Wll!WC.A 

0 VERBATERO 
JUANES •tmtERSAL MUSIC lATINO 

e.. DIME QUE ME QUIERES 
BANDA El RECDDO f (»lO~SA 

0 ALEJATE DE Ml 
CAMILA SONY r.lUStC LA.Tm 

AL MENOS 
ORUW.8.WIAELIJMOHDESAI.YAOMI.JZAMI.GAlf(lt~ 

0 20 NO PUEDO VOLVER 
IITTOCABLE CAPITOL Lil.TIN 

7 30 NINA BONITA 
CHINO Y NACHO 1.tACttUE/UNl\ltRSAL MtSIC LATUfO 

0 10 14 EL MALO 
AYUITURA PfiEl,UUM l Antl 

0 21 TE RECORDARE 
U TRONO DE MEXICO fONOYISA/MUSIVISA • 14 15 AMARTE A LA ANTIGUA 
PfORD Fl:RNANDEZ FONOYlSA • 11 12 LA VIDA ES ASI 
NY QUEEN lilCHHE/llllVERSAl MUSIC LATINO 

CD 13 10 NINA DE Ml CORAZON 
lA Wl1lUOl'.N.BNIIAELl.M)N DEMI: t.APMOIO 

13 28 STAND BY ME 
PRINCE ROYCE ~TOP SlOP! 

14 12 11 Wt«A Wt«A (THIS Tl'.1E FOR AFRICA) 
~KftAFW\Jffff!ESNLYOOOl.tlOjfreOONi\WCLA!!:Jl .. 15 25 LA PEINADA 
CffUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE OfSA 

CD 17 19 BACHATA EN FUKUOKA 
JUA)I LUIS GUU\RA Y .440 jCAPfTOL l Alltfl 

~ EL ENAMORADO 
l6 ~ LOS TITANES DE DURANGO jDISA) 

e 18 LA DESPEDIDA 
DADDY YANKEE (EL CARTEL/SOIi'!' Ml!S1C L,rnri} 

e 22 I LIKE IT 
' ff.Ir.Ill , 11-

20 20 AL DIABLO LO NUESTRO 
ESP1NOD PAZ OISA/ASL 

OMG 
USHER FEI\TURIMG wm.U,M l,l;F.,,CWl G 

ARRASTRANDO LAS PATAS 
LO.RRY HUUIANDE2 FOUOVISA 

MILLONARIO DE AMOR 
SERGIO vtGA 'R SHAU.~ DISA 

POR QUE ME HACES LLORAR? 
JUA)I GA8fllli. FOf!OYISA 

NUESTRO AMOR SERA LEYENDA 
AWilDRO SAN2: fll'Af:UIER LATINA} 

35 TE COMENCE A OUERER 
TITO •EL U MIINO" SIENTE 

32 13 EN PREPARACION 
GERARDO ORTIZ jOEUSONY MUSIC LA:Tl.Nl 

28 30 17 MAS ADELANTE 
U AIIROLUDOOA WIDA !l UMOII [OISA) 

211 29 Ml AMOR ES POBRE 
T<INY Ol2:l RATURMG lEN.Y & AACAtlifl 

C 33 12 CUANDO, CUANDO ES? 
J-«ING & ~W::IMNI dAP~4,,,.V.CHElUJfMIISIIL t.lUSCUT\NDl 

31 27 18 V COMO ES EL 
MARC ANlttONY tSOl!Y MUSIC LATINI 

G 36 NI EL DIABLO TE VA A QUERER 
LOS Alli.EROS DEL NORTE /FONOYISAI 

33 23 18 QUIERE PA' QUE TE OUIERAN 
DYl.ANOY lfNNY lSOMVMUS.IC L,mm 

C 37 10 ALEJANDRO 
IADY 6A&II ~AUl,E,ti:CNJ\ltiCIIEFfMREE.,ltntftSC,(ffl 

G 48 LOVE THE WAY YOU LIE 
IMNliM FWU~G IUHANNA MEB.'91,llJY/NlEflfAAl!UflIRSCOPEf 

G 49 CORAZON SIN CARA 
PRINCE ROYCE (TOP STOP! 

42 LA MARIA 
JULION ALYARE2: Y SU NORTlNO BANDA DlS,\1,1,Sl 

38 39 OUIERO OUE SEPAS 
Pf:SADO DlSAJ"-SL 

38 34 BREAK YOUR HEART 
TAIO CRUZ FWUR•G LUDACRIS jMERCtJR'r'/IOJMG! 

G 43 EL BUCHON 
LO$ DE SONDRA f50!4Y MUSIC LATIN\ 

41 3.!I 19 DIME UNA V OTRA VEZ 
EL CttAPO DE SINALOA lOISAl 

42 41 ESTOV ENAMORADO 
THALIA FEATURING PEIIRO CAPO fSOHY MUSIC LATIHI 

44 TUS OJOS NO ME VEN 

50 

47 

KATY PERRY FEATURING SNOOP DDGG CIIPnOl 

TU BOCA 
Cfl.'YANNE SOtlY MUSIC Lil.Tl 

LA GUAGUA 
.AfAN LUIS GUERflil. Y 440 CI\PITOL LATIN 

LA FUERZA DE UN TE QUIERO 
EDNITA NAZARIO (SDtl'r' MtJSIC LI\Tlll) 

AventuraS<o1esttselghthchart-toll!l«On • 
Tropkal AitJllai, as "El Malo" skips 3-1 with ' . . . . 
2J millioo listener impressions (op 20%), 
acconling to N~Jsen BOS. The ad~ now ,. 
ti.cl with Vf~in & Vandel for most No. ls by 
a duo or group In the list's 16-year h~tory. 

Billbear1L 

. 1TOP..i!ATIN-,Ai!BUMSi 
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e 19 
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19 13 

20 18 

• 24 

22 15 

23 23 

10 

27 

31 

62 

24 

4 

15 

ARTIST 
TITLf (IMPRINT / DtSTR1BUTING L,t,BEt) 

B'I ENRIQUE IGLESIAS 
l!l!I P.M11.NWt!E\lt:•-"8alUCJll)t'M.lllru\! 

ESPINOZA PAZ 
DEL fWICHO PW El MUNDO otSA /21593/LMLE 

LOS INOUIETOS DEL NORTE 
VJMlS-IWIUOJNTOOO:OJtBXXWOfto!ltl'OSOC~3!12~ 

MARC ANTHONY 
ICOHOS SOtl'r' MUSIC L.t.TIN 67402 

LOS RIELEROS DEL NORTE 
NI EL OWILO Tl VA A OUlfWI FONOVlSA 354546.WLE 

SERGIO VEGA 
MIUOHARlO OE AMOR DIS!\ 121564/UMLE 

lA AIIFIOIIIJJORA IWlDA El LI/ON OE REJE CAIIACHO 
TOOO DEPENOE Of.TI lMSA 721S6tl/Ul.1LE 

JUAN LUIS GUERRA V 440 
A SOH DE BUERAA CA.NTOL l"-llN 42483 

CAMILA 
DEJARTE DE AMAR S0Pl'r' t.11.SIC LATlrf 59e.81 

PEDRO FERNANDEZ 
AIIWITE A LA ANTIGUA FONOYISA 3540eWUlE 

AVENTURA 
Tltl WT ~EMOl.f LA1lrf 208!1WSOtff lAU9C LATltl 

IVY QUEEN 
DMIU. QUEEN MI\CHETE 0145l61_UMLE (!;) 

~ PRINCE ROYCE m:mJii'III PfKfnETCPST{P3:«nrott~lATN 

VICENTE FERNANDEZ 
Ult IIIIOEM«l Bl U MEXICO SOPMIII.ISIC L.i.Tltl /3056 

PEDRO FERNANDEZ 
USU. CU: B.CHFIO 1llS sm.FIEFCtlMSAJ¼9>\tl,U@ 

JUAN GABRIEL 
JUAN t,AIIRIEL F()tl0V1$,1, :J5451<i/UMLE iW PESADO _!_, OESOE LA CAITTINA: VDU.NEM II OSI\ 72653&\J.U@ 

64 WISIN & VANDEL 
LA REVOLUCla.l 'l('(/M.1,CHETE 0129671\!lCLE f!) 

7 GILBERTO SANTA ROSA 
IRREPETIBLE SONY MUStC u rm 42tl68 

21 EL TRONO DE MEXICO 
OUIEFIO l)(CIRll OUE. TE t\MO FOt.1-:MSA 354-ISMJt.tl.E 

41 MARCO ANTONIO SOLIS 
MAS~ MAIIC(IAHTOtlO stUs R:NM°i,\$12t&llfil ® 

7 CONJUNTO ATARDECER 
SOLO JUNTO A TI OISA 721556.'UMLE 

19 CHINO V NACHO 
Ill NINA 11-0H"IH MACHE.1[ 014142.NML[ 

28 21 12 ~:~,~.~~.,Nt'~l~ SA 57-0052/UMLE 

28 14 A.B. QUINTANILLA'S ALL STARZ 
U VIDA OE UN 6E.NIO CAPITOL L,l,Tltl 29U7 

77 25 39 !.-4,!~=~•srn:®11"'® 
28 2£ 16 

29 17 

30 29 

31 27 

DADDY YANKEE 
MUNDIAL !L C ,Rm ,oo,OJ,OtlV MUSIC lATlll 
LOS HURACANES DEL NORTE 
EH VIVO DESDE MONTERREY OISA 726S41/UMl,..E@ 

PLAN B 
HOUSE OF PlEASURE P1tll\ l)2'02ZJSOf4Y PAUSiC U.mt 

PESADO 
DESDElACMlT\NA;VtlJJ~Bl1 0S,.726S53.tAI.E$ 

ELCHAPO 
Afl'ASIONAOO DIS.Ii 72J58.BlUMLE 

.UJOOIJ!/11£ZYSIJHORIOO~D,1. 
' NI LO INTE.NTES DIS.ti 721551 UllitlE 

! TITO "EL BAMBINO" 
34 32 75' H. PATROH smnE 65388M.IMLE 

VOZ DE MANDO 38 31 2 I 0IA 0"CONCl!AT0S0tlY IAUStC LATIN""' 
38 28 65 i,~i~~.::~M_,,'-IL\l&<,.,,,\U"-100 
:r7 J3 37 tEG~~~:~::,!v1sA 354398/UMt E 

SERGIO VEGA C> 37 OmlSPWCAS:CfflOOSYI\INOEIASID/fl,IJS(;.1.PmS2i'8J 

39 34 19 !!;:::,~U-UIJOCL<IT<O<&mllU 
40 3.!I 25 

41 39 37 

G 45 42 

43 40 

56 

CHAVANNE 
NO HAY IIIIP'OSl8LE. SONY &.1USIC LATltl 61972 

THALIA 
PRIMERA FIU. SONY , ,usic LATl!f S6091 

LOS BUKIS 
$&11E!lMWlTE::l>SUPEREXITO$r<NJYISAJM23aiU\\.E 

LOS TITANES DE DURANGO 
Z-0 CORRI DOS 1'1' LA PLEVA Di\ ATLAS 1036 

LOS BONDADOSOS 
to OU RECUUIIO OASMI 028 

5 

D 

~ 

J 

46 42 EL TIGRILLO PALMA 
20 CORRIDOS POOEROSO FQl(QYISA 35454~/\JMLE • 

46 35 20 

G 47 

411 43 13 

G 51 19 

• 55 19 

LOS TITANES DE DURANGO 
UIS LOCOS DEL CORRIOO DISA 7211565/UMLE 

SERGIO VEGA 
PURAS RDMANllCAS SONY MUSIC LATIN ~7448 

VARIOUS ARTISTS 
UTJN URIIAN llNG2: 2 M.ACH.ETE 014254/UMLE 

LOS ORIGINALES DE SAN JUAN 
Ill NORE QUUIJOO SONY t.lUSfC LIITitl 07194 

DUELO 
liOLAMENll 1V FOflOVISA 35~471/UMLE 

Gilberto Santa Rosa lands h~ 25th top 10 on ~ 
Tropical Albums, as "Hk Favoritas" bows at 9- ,,,. 
No. 10, selling less lhan 1,000 copies, ~ 

according lo Nieken SoundScan_ !ht debut 
extends hk countfo1 most top 10s in tilt ~ , . , 
chart's 25--year history. Vidor Hanuelle • 
ranks second with ts. 

46 I Go to www.billboard.biz for complete chart data 

AIRPLAY 
MO>.ltTOA£0 BY 

nidsl'11 
BDS 

Ci) LATIN.PO~ 
ALBUMS'" 

..,.~ ;~ ARTIST 
~- JI Tl1LE (tuPAlrfl / DlSTRL8tlTltlG LABEL) 

ENRIQUE IGLESIAS 

2 12 MARC ANTHONY 
ICONOS ~OtfY MUSI~ LATIN 6N-02 

SALES Dl!TA 
COMPILED BY 

nicl~L·n 
SoundS,.in 

'"' !Ii 

27 CAMILA D 
OE.WI.TE OE AilAfl ~QtlY MU~I, LAllN ~9e~1 

4 

II 

15 

9 

10 21 

14 27 

11 

12 

36 

37 

ML 

I.If MEnc-.NO DI LA MEXICO SCtffPdJSlC WW~ 

PEDRO FERNANDEZ 
tlASTil.!l,!EELOf!IBID~SSEJWUtJtJfflA~1J,lf ~ 

JUAN GABRIEL 
JUAJI GABRIEL FOtfOYISA 35.4514/UJ.RE 

PESAOO 
~SOE UI CAMTI!t\: VOtill.O I OSI\ 72653MJIA.E ~ 

EL TRONO DE MEXICO 
!1,!1&101E11Tl~TEAMO~~Ul£ 

MARCO ANTONIO SOLIS 
MAS DE iWl00 Nfl'Cll.10 SClJs ffitj(MS,\ ~li)!lE !:l 
CONJUNTO ATARDECER 
m JUNTD Al ! 01~ 72l~~~MLE 

GERARDO ORTIZ 
NI HOY NI MAHAHA DEL 6e924/S0r4'r' MUSfC ll<Tltl 

LARRY HERNANDEZ 
LARRYMil.NIA PAENtllfTMFONOVl51\ 571111521!,!PILE 

A.B. QUINTANILLA'S ALL STARZ 
LA '4111lA DE UN GENIO U PITOL lATftl 29847 

LARRY HERNANDEZ 
lN \IMI ClSII CUUWil !.ECU\f<N&\tsl, 57!00lUAf ff! 
LOS HURACANES DEL NORTE 
~~~~~OEMDNTtRREY DfSA 72&§410JMLE @ I 

DESDE LACAMJJI!: Y~ MOl 1 Q!~ ~ PA.£~ 

EL CHAPO 
APA.SIONil.DO OISA. 721581MJPAlE 

t;m S5 ARTIST 
51 II TITLE (llAPRlrfT J OISTRtf!.lJT1!4G lABEL! 

10 JUAN LUIS GUERRA V 440 
A SON DE GUEAAA CAP!.TOt LI\Titl U •B3 

62 AVENTURA 
!)j~ lH! ef1~!1~M ~fi illfOlllSONV '~!Ii: LAlllf 

24 PRINCE ROYCE 
PmNCE. RoYCE.JO.e...st0£...3002(1lSOllYJ,1USIU~Till 

GILBERTO SANTA ROSA 
IRflEPllllLE SOH'I' MUSIC LJ.llN 4:lt68 

11 INDIA 
UNICA TOP SlOP 30020! SOIN t.lUSIC lAlltl 

'"' !Ii 

~ 

4 25 CHAYANNE 
mt HAY IMPQ~IBLE ~Qtl'r' Ml i l& LI\Tlrt §J27Z 

8 37 THALIA 
f!!:!M~ f!,! §ijtl'r' Mli;~I~ ~,1,llrf ~§Q~1 

0 73 MARISELA 
~ ~!Im !M~QR! AUS I~ 1§1! 

7 10 ROCIO DURCAL 
MIS FAVORITAS SONY MUSIC l ATIU 7()96!1 

8 HILLSONG 
COM TOOO Hll tSOllG 3134§!'.SP,t,ARO'll 

8 10 20 ALEJANDRO FERNANDEZ 
~ M!~~g~M~ m(M!§!tlJ.Tfi~2'.2~ 

10 31 ALEJANDRO SANZ 
PW.I~ E'.Xf'fl§i W.i.RNElt UTltlA ~22~1!! 

CD 19 17 VARIOUS ARTISTS 
1!.t!:B!!.n!lf.!l~ffl!!,;Dll11~~1l![!l!:lt§[!!,U,I 

12 13 36 ALEJANDRO FERNANDEZ 
!!!§MU!!!i~!!!!l!'•~'~ i~~TICQ~l.!!! 

13 12 44 JUAN GABRIEL 
!!tS~~-~ill£§W;ismY'!lffi~ia!! 

14 11 50 MARISELA 
20 EX1TOS INMORTil.LfS VOi.. 2 IIA §§15 

14 24 CARLOS BAUTE 
Of 11111 PUND Y LBRA WARtlER LATltf l\ S2J 765 • 17 SOUNDTRACK 
ATRE\rrt"-~Zllfft:SAf.lJ!.§!;;lJJll:Ql);1••11!i!,!.tt.E 

17 15 60 TERCER CIELO 
~~~~~~W&~"l'l9.l.gLO~m~ 

18 16 39 
JENCARLOS 

t.tii jS ARTIST 
'!5• a:'B TITI.E (U,IPRIPfl / DISTRf&JTIPlGlABEL) ~ 111 IVV QUEEN 

- - DRAMA guuH MA~HElE ~1<15-36/~MLE (+ 

0 64 WISIN & VANDEL 
b! ~!J,!£1211 IJIYlUil.~H,!l Qli~§Z(!.!M~, ~ 

19 CHINO Y NACHO 
Ml_NINA I ONITAJ.'1,!,CUETE OJ~..42~1.!lE 

4 16 DADDY YANKEE 
1,1UlfDl,l;L El CAAl El 80030/SOJl'I' MUSIC L ii.TIN 

II PLAN B 
HOUSE OF PlfASUIII: PUU, 02022£§:0JIY MUSIC l ,IJlN 

II 20 EL GRAN COMBO DE PUERTO RICO 
SIM SM.SA NO ttAY PAfWSO SCfNMUSICll\TN607S8 II 75 TITO "EL BAMBINO" ~ El PATRON SIEtHE 65388~LE 

7 71 

12 10 66 

• 12 55 

14 13 64 

• 15 20 

• 16 59 

17 14 13 

VARIOUS ARTISTS 
.JITIIIJ'OWtlA'imllO'iY§!EMPflE~~§li''"~ 
HECTOR ACOSTA EL TORITO 
Ill "'"' 
TITO NIEVES 

A11N 

OMEGA 
EL DUEIIO OEL FLOW f.UltET90I 18.'SOFtr'MUSIC L.{f]tl 

=~::~?e~~ll\-dl.\]!)ffl'.'-"' Q 
VARIOUS ARTISTS 
&ACHATA #1: 'UQL. 3 MACHElE Q14q56,']JML( 

VARIOUS ARTISTS 
XIIICIY,l1'PEGIIIT.\S:21mtWARO.L~st+,'Y,~l.AJN 

HECTOR LAVOE 
Tlt:l)ISWS;RWl"-MltFW~l.llt~IJIIt!Jm!ffl'!'MU 

7 

• 
9 

10 

11 

• 13 

e 
CD 
18 

CD 

15 VARIOUS ARTISTS 
U TIN RW t:INGl 2 MA HETE '" MlE 

FUEGO 
I u MM§:!0 DEL Bm!!.Q ~HQS!!! FEW fMER!&:Q: pzg 1 

11 20 
1 :~~SJ&~~•! ~AlM"-£HtT~ Q1:!Q~71ll~~~~) , 

15 JOWELL & RANDY 
EL .. OMfl(l(I 1M!lll b!!t~VIY1!1~!1ITT2143~LE 

10 MIGUELITO 
TOIJO EL MUNIJO W&O 8937~0AGAOUP 

13 24 DVLAND V LENNY 
MY \\'DRLD SotN ims.c LI\Tltl 6137' 

12 3 TITO "EL BAMBINO" 
HITS CAPITOL L"llN 41038 

16 21 VARIOUS ARTISTS 
wt~:U)MtJOIIDEL.lCOMfWIIA'A'i~~~,r~';lAl 

16 39 
TONY OIZE 
U.!!!!!9!!ClU.21:Y:~lmti~,~H!!.!Z~TlJ ~ 

17 37 COSCULLUELA 
il.NOEN.NfMO....m:LOOtim.~ WS:Vllt~~:W 

19 20 FLEX 
IIOIUllrlllCSfflE::PMllJ...llaUESSICIAlJl."10ClATN'M7 

6',. VARIOUS ARTISTS 
W. 20 27 l lOVlBACMATAPlM{ET90125/SOr-NMUSICLATIN 

18 14 FARRUKO 

6',. - VARIOUS ARTISTS 
W' - XIB.ltWil14PGIJTAS 20fO'il)J{&FOl.ffi4l}S:JWMJi.CI.N~ 

18 

B. lUIIJllDR~~U'l/flflUllS:Llilf(lffiS«Jill,lE 

15 MS. KRAZIE 
FIRME HOME61RL OLDl.:S 2 URBArf KltlGS 9951 

20 19 6 VICTOR MANUELLE 
MIS FAVORITAS sr Mu s.ic LAfltl 1it88S 

20 20 J•KING & MAXIMAN 
LOS SUPEl!.iiERDES MA HHE 1239 Ut E 

PAZ PLACES AT NO. 1 
Espinoza Paz builds on the success of last year's "'Yo No Canto, Pero Lo 
Intentamos," which topped the Regional Mexican Albums chart for five 

weeks, and lead single "Lo Jntentamos," which ruled the Regional Mex

ican Airplay chart for 12 weeks, as he returns with new set .. Del Rancho 
Para el Mundo." Bowing with nearly 6,000 copies, "Del Rancho" opens 

atop Regional Mexican Albums and beats the first-week sales of"Yo No 

Canto" by more than 1,000 copies_ -Rauly Ramirez 

I 

Data for week of AUGUST 28, 2010 
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OJAPAN 
--------------

BI LLB OARD JA PAN HOT 100 

,.111 
i!!i 

;! {HANSHUIJSOUMDSCAN JAPA.N/ 
..,3: PUlt1ECHI AU6UST 16, 2010 

8 HOTARU 
MASAll,-RU FUK\JYAMA \JIIIVERSAl 

2 I VOICE 
l? ~ PERFUME TOKUM.\ Jl\PAN 

3 10 HONTO WA KOWAi Al TO ROMANCE 
K.HSUKE KUWATA VICTOR 

4 NEW NAKED ARMS 
J.M. REVOlUTION EPIC 

5 THIS IS LOVE 
SIUJ>VIClOR 

8 Nf'1 
NANANA "TAIYO NANTE IRANEP 
TOIUO JOHtmV'S 

7 ATO HITOTSU 
FUNKY MONKEY I .la¥$ OREAMUSIC 

8 72 TOMEI OATTA SEK.Al 
MOlOHlRO HAT.A ARIOLil. 

9 KIMI GA IRU 
IKIMONOGAICARI £PJC 

10 IF 
KANA M'1&HIWO SOtlY 

I FRANCE 
SINGLES 

li i5 ~" {SNEMFOP/TITE-UVf:) AUfiUST 17, 2010 

1 WAf<A WAJ<A (THIS TIME FOR AFRICA) 
SN.IIKU\.A n, FRESHLYGROUNII £.PICfSOPN L ,l,Tttl 

2 ii WAVIN' FLAG 
K'NAAN il.&M/OCTOtlE 

3 AMAZING 
INNA AIRPt.AV 

4 OEBOUT POUR DANSER 
COllECTIF METISst AIRl't.AY 

5 ALLEZ OLA OLE 
JES-SY l!ATAOOR WAG.RAM 

8 CALIFORNIA GURLS 
MTV PERRY FT. SNOOP OOGG CAPITOL 

7 G ETTIN' OVER YOU 
OAVIO 6\IETTA l Cf!RIS 'MLLJS GUMMRGIPI 

8 ALL THE LOVERS 
n'Ll£ MINOGUE. PAALOPttOtlE 

9 ALEJANDRO 
WYl'"&MiASTFEAl,U~E~ffiERSOOPE 

10 101 
BABY 
lli"IIIWERRl.lllAlrSSllOJl!V\~iFJC.-"'fil'fl 

I ITALY 
SINGLES 

will §i ii {NIELSEN! AU6UU U, 2010 

WAKA WAJ<A (THIS TIME FOR AFRICA) 
SHAKIRA n , FR:ESHLY6ROUND EPIC/SONY LATitl 

2 2 I ALEJANDRO 
WYl'"&MiASTFEAAU~EtoctU\EamMllEEtr!ERSOOPE 

3 CALIFORNIA GURLS 
MTV PERRY n. SNOOP OOGG CAPITOL 

4 111 SONO GIA' SOLO 
MOOA CAROSELLO 

5 WE NO SPEAK AMERICANO 
YOLANDA BE COOL & DCUP SWEA'I IT OUT! 

8 BEAUTIFUL MONSTER 
NHO 1SLA.tlD/OEF JAM 

7 YOU'RE NOT ALONE 
MAOS WIGER COPEtlHAGrn 

8 1 I TE AMO 
RSHANNA SAP/DEF J.\I• 

9 MONDO 
CESARI: CREMONIHI W.t.RNER 

10 9 ALORS ON OANSE 
SJROMAE 1i'eRTIG0/MOSAERT 

+ SWITZERLAND 

2 

3 

4 

5 

2 

3 

4 

5 

SINGLES 

;; {MEDIA CONTROL) AUGUST 11, 2010 

WE NO SPEAK AMERICANO 
YOUNOA 8t COOL & OCUP SWEAT IT OUT! 

4 1 LOVE THE WAY YOU LIE 
_ BltlMFtPIWN.\'O'SWlO'fmIFl.l®iMOOX.ff 

A LBUMS 
EMINEM 
RECCMAVWE&'SH.\Om'/AFTEAAt.\TH,WTERSOOP£ 

DJ ANTOINE 
2010 PHONAO 

UNHEILIG 
GROS.st FREIHEIT INTERSTAA.IFAtlSATIOtl 

AMIGOS 
WElSSl DU, WAS DU FUR MICH 11ST YI TO 

ARCADE FIRE 
THE SUB-URBS MER.GE 

Data for week of AUGUST 28, 2010 

~ UNITED KINGDOM 
--------------

SINGLE S 

,.Ill ~Ill (THE 0rFICIAL 
l!3 :i~ ur CHAAT& CO.) AUGUSJ 1S, 2010 ~" 

CLUB CAN'T HANDLE ME 
flO RIDA Fl. DAVID GUETTA POE BOV/ATI.Armc 

2 LOVE THE WAY YOU LIE 
BIIIKEII Ft flllWlliA '1'8'SWrof';lffiF:tMli ltm:R5tCFE 

3 NEW MISSING YOU 
THE SATURDAYS FASCINATIOWGE:FFEtl 

4 WE NO SPEAK AMERICANO 
YOUNDA BE COOL & OCUP SWEAT fT OUTI 

5 BEAUTIFUL MONSTER 
ME-YO IS.LAHDIOEF JAM 

8 I BILLIONAIRE 
6 ~ IUltlllttaftlMWIU~ln-Xlitw.'Wlllmti'~ 

7 AIRPLANES 
8.GJFT.IW1..EVWl..l.ll'-'l$~!fiOOI.GWll~TlAVOC 

8 ALL TIME LOW 
WANTED GEFFE~ 

9 PACK UP 
8.IZA OOOUTTLE PARlOPUONE 

10 NEW IN MY SYSTEM 
TINCHY STRYlllR "4TH & BROADW.\V/ISLArilD 

OcANADA 
BILLBOARD CANADIAN HOT 100 

w::I 
!; 5$ ~" (NB.SDI IIIS,'$OIJNDSCAH) AUGUST 78, 2010 

LOVE THE WAY YOU LIE 
DMIE\11 Fl FIIWl!M'lti~\.\JIWlfl4lTH"1L:s:tff.~ 

2 2 ~ TAI• CRUZ M£RCURVIUNI\IERS.\L 
I DYNAMITE 

3 TEENAGE DREAM 
UTY PERRY C i\PfTOL/EMI 

4 CLUB CAN'T HANDLE ME 
R.O FUOAn tll.v!O Gll'TTAl'CE OOV/lt~m.f:tlffi 

5 I LIKE IT 
BIIOllliWIA.\n ffll01 LtlF.RSAI.R'":JUlttttMR.~-

8 CALIFORNIA GURLS 
lATY PERRY n. SNOOP DOG6 CA.PITOL/EMI 

7 AIRPLANES 
WR.IWIUJIUWGFl!DXV.:Wl)ti.sltLJ~ 

8 10 OJ GOT US FALLIN' IN LOVE 
USflER n. PfT8Ull LAFACEJSONY MUSIC 

9 COOLER THAN ME 
llllllE POSNER J/S0/fV MUSIC 

10 I MINE 7 ~YUi\ sw,n BIG M,l,CHffEl{PEtj ROl,D\NV'ERSIJ. 

D SPAIN 
SINGLES 

will §i ~- (PROMU SICAEJMEDIA) AUGUST 11, 2010 

WAJ<A WAJ<A (THIS TIM£ FOR AFRICA) 
SHAKIRA n. FRESHLY6ROUND EPICJS-OtlV lAntl 

2 WE NO SPEAK AMERICANO 
YOUNOA 8£ COOL &- DCUP SWEAT IT OUT! 

3 ALEJANDRO 
um a.w SlFfJJ4.J(6t.:lN.M.OIOO'l'IJ£E.ffllRSO'.llt 

4 WAVIN' FLAG 
l'HUH A.&1.VOCTOIIE 

5 I LIKE IT 
EKRIIJ.UE IGLE.SllS Ft PnBULL INTERSCOPE 

8 SICK OF LOVE 
ROIERT RAMJRU GL060P.tEOI.I. 

7 STEREO LOVE 
EOWARO MAYA Ft VIKA JIGUUNA ~t,WA'Vlt• 

8 8 ~ ESTO~ sonv I RUN RUN 

9 6 CUANOO ME ENAMORO 
f:HRIO.UE IGLE.SIAS lN'TERSCOPE 

10 r.;j1 SEXY CHICK 
I DAVID 6UffiA. n. AION GUM.MRGl/f 

-HUNGARY 
SINGLES 

ii §i (IFPI FINUNO) AUGUST 11, 2010 

2 

4 

5 

2 

3 

4 

II 

SZINBAD OALA 
AKOS FEHER SOLVOM MAGNEOTOtl 

BANAT llTCA 
f!Ol.OVIOL\ WARtlER 

4 
• ~=... ~t~l!~G~~:E~JtrY~~~ 

AJJAJJAJ 
llUIMBY lOJ.1 ror.1 AECOM$ 

ALBUMS 
DAVID GU ETTA 
ONE LOVE GUMMRGIU 

MAGA ZOLTAN 
A KIRA.LYCK HE.6EOUSE TOM lOJ.1 RECORDS 

LADY GAGA 
lfKKi'IH: ,.IOlsru:Sl!QUllQtr,f.O(JW,JHtn!R:mt 

HALASZ J UOIT 
CSIRIBIRI Et.11 

TABANI ISTVAN 
IIEIHS MEG! UHI\IER$Al 

For chart reprints call 646.654.4633 

_ GERMANY 
--------------

SINGLES 

,,Ill 
i!!i §i jMEOIA CONTIROL) AUGUST 17, 2'-010 

VIE NO SPEAK AMERICANO 
YOLANDA It OOOL A DCUP swur IT OU11 

2 N~ :~T~~::FUL LIFE 

3 WAJ<A WAXA (THS TIME FOR AFRICA) 
SHII.KIIUI Fl FFIESHLYGI\OUND EPICISOH'V LATlN 

4 ALEJANDRO 
IJQY(iA(ii\,51fl{IMJCE•'rllllMommfa.MERm1:: 

5 STEREO LOVE 
EllWAllb MA'r'AI n. ltlKA Jl&ULUU. MAVAVIII 

8 GLOW 
PMOC(III COLL ~!BJA 

7 16 
LOVE THE WAY YOU LIE 
Slf~EM n. AIWI NA Y.$'SIWl.Jl''.111Ud,W1UJTiRSOOPE 

8 CALIFORN IA GURLS 
KATY PERRY Fl. SNOOP OOGG CAPITOL 

9 HELELE 
V~ULE. l SAFRI DUO POLVOOR 

10 MARCHIN' ON 
ONEREPU8LIC UNIVERSAL 

'7' AUSTRALIA 
SINGLES 

,.::1 5; i!ci ~" jAIIIA) AUGUST 17, 7010 

LOVE THE WAY YOU LIE 
SflNfMR.~IIAIMRSltlOOWMTUl\lJlHsm:sDOPE 

2 DYNAMITE 
TA.ID CRUZ "4TH &- B.ROAOWAV/lSlAND 

3 CLUB CAN'T HANDLE ME 
FLORIDA FT. OAVIIJ GUETTA POE SOV!ATlAtm<: 

4 TEENAGE !DREAM 
KATY Pt:RRY CAPITOL 

5 DJ GOT US FALLIN IN LOVE 
USHER n PIT8AU LAFACE/JLG 

8 I LIKE IT 
EJIRIQUE IGLESIA$ Ft PITBULL 1f1T£RSCOPE 

7 7 CALIFORNIA GURLS 
KATY PERRY fl. SNOOP OOGG CAPfTOL 

I 
8 8 IF I HAO YOU 

ADAM LAMHRT RCA 

9 NEW MINE 
TAnOR SWIFT BIG M.\-CHlilE 

10 10 NOT AFRAID 
EIMNEM WEBJSHADDY/AFT£R~ATH/ltHERSCOPE 

C MEXICO 
SINGLES 

will §i ~- (BIMU) AUGUST 11>, 2010 

ENRIQUE IGLESIAS 
EUft!ORIA ltHERSCOPE 

2 CAMILA 
DEJARTt Df: AMAR SOUY 

3 THALIA 
PRlldERA FIU SONY 

4 LA ARROULADA BANDA El LIMON 
TOOO DEPfNDE OE Tl OIS,VUIHVERSAL 

5 MARC AN"'li'HONY 
ICONOS SOtlY 

6 PESAOO 
DUDE LA WllNA VOLZ OIS.M.Jli\VERSAL 

7 JUSTIN BIEBER 
MY WORLOS SCHOClBOV.IRA'l'Moti>-BRol,IJ"~SLMI> 

8 VICENTE FERNANDEZ 
UN MEXICANO EN u. MEXICO sot•v MUSIC 

9 16 VARIOUS ARTISTS 
LO ES:ENCIAL DE. SUPER exrros VOL.7 SOJIY 

10 11 PESAOO 
DUDE U CANllllA OISA.IUPllVERSAL 

G) WALLONIA 
SINGLES 

ii §! (ULTFIATOPJGFIC) AUGUST 18, 2010 

2 

3 

4 

5 

2 

WE NO SPEAK AMERICANO 
YOLANDA IE COOL & DCUP SWEAT n otm 
WAJ(.A WAKA (TtlS TIME FOR AFRICA) 
SHAKIRA Fl FREStllYGROUNO -EPIC otlY LATIN 

3 'ffz i~~x 
10! LOVE THE WAY YOU LIE 

. EMt&IFU.lRllW'MB9;WD!'*'mJiW"rlNlm§:.m 

ALEJANDRO 
ua, {iA(iASlRfU,l.m·WJ)IJ,t'OillWTJQrm:R~lll: 

ALBUMS 
ZAZ 
ZAl PL,),Y ON 

STROMAE 
CHEESE VERTIG0/1.tOSAERl 

3 2 I ERA 
...:...J TM:£ ESS81TIAL UNIYERSAL 

II DAVID GUETTA 
ONE LOVE m.~lRGOl 

EUROPEAN 
HOT 100 SINGLES 

will 
~; §i t,OlllllAL....,._ MJOOST lt,2010 

1 WAJ<A WAKA (THIS TIME FOR AFRICA) 
SIWL:IM FT. FRfSHLYfiflOlli'O EPIC/SOtlY Li\Tlft 

2 WE NO SPEAK AMERICANO 
YOUMDA BE COOL & OCUP SWEAT n oun 

3 LOVE THE WAY YOU LIE 
EM:NEMFIAI-Wm\\£8,-SW.OOV,~ lUIMWtl!Ell!nllt 

4 ALEJANDRO 
WWr.N.ASW,.,.UlfflUitOf!I~ 

5 CALIFORNIA GURLS 
KATY Pf.MY Ft SNOOP DOG6 CAPnOL 

8 I WAVIN' FLAG 
5 ~ ll'NAAN A&J.1f0CT0Ht 

7 CLUB CAN'T HANDLE ME 
FLO RIDA Fl. IJAVID GUmA f"OE 60V/4TLAJmc 

8 10 GETTIN' OVER YOU 
D.#110 lillm & OIR~ WUIS FtffltGl,IJRO GU,• V.Fm 

9 11 ALL THE LOVERS 
KYLIE MltOGUE PARlOPHOllE 

10 STEREO LOVE 
EDWARD MAY" R. Vll(A J l6ll.lNA t.lAVA\/ltl 

11 12 AMAZING 
INJU AIRPLAY 

12 ~ ~~s::~ .. ~P~vooR 

13 Nt~ :i~T~~g:FUL LIFE 

14 17 ALORS ON DANSE 
STROMAE VERTIGO/MOSil.ERT 

15 13 ALLE2 OLA OLE 
JESSY MAT"DOR WAGRAM 

18 15 OEBOUT POUR DANSER 
COLW:TIF MEllSSE .I.IRPL i\Y 

17 BEAUTIFUL MONSTER 
NE-YO ISLAPlO/OEf J UI 

18 1sl 
AIRPLANES 
lllFIIWIIY~lllUISatl.~~\IJUHlt 

19 16 BILLIONAIRE 
TIWI.EIOJJl'fllRJl([IMII.Wi!m~lll.flmFJWl!t 

NOT AFRAID 
EMINEM 'NE6/SIIAOY/AnERM4Tit/llflERSCOPE 

EURO DIGITAL 
SONGS SPOTLIGHT 

UNITED KINGDOM · 

t;l: jNIELSEM SOUNOSCAN 
:5; INTERNATIONAL! AUGUST 2'8, 2011) 

C LUB CAN'T HANDLE ME 
FLO RIDA FT. DAVID 6UETTA POE 80VJATL.AHTIC 

LOVE THE WAY YOU LIE 
001116111 Ft Rltwta \lo£8'91llN'.\f1'01.WH,ffl81SOOfE 2 

3 NEW ~ ~s::~~?F~SCllllTIOIW OlVOOR 

4 

5 

8 

7 

• 
9 

WE NO SPEAK AMERICANO 
Y~DA IE COOL 6 DCUP SWEAT IT OUTI 

BEAUTIFUL MONSTER 
NE-YO OEF J,\M 

J BILLIONAIRE 
5 TIMUmtn!RMIU1Wl"l&!l'UWl,\l~Rfl1D!'l'WB 

AIRPLANES 
lU fl. lWt!'f'AI.OOIS Flff:EI.FOO<<PA'{lrl61'11.•J;'"I.Nnt; 

61 ALL TIME LOW 
THE WANTEO POLYOOR 

PACK UP 
8 ~ ELIZA DOOLITTU Pil.RLOPHO.NE 

10 NEW ~~.:.: ::v~:;~11 & BROil.OWliY 

"Wonde!IUI Ufe," from ILK. duo 
Hurh, bows at No. 2 on Ille 
litrmany Singles dlart. ll's Ille 
bunld·ilboat pai~s fllll chart bit 
In !bat country. 

A POLAND 
A LBUMS 

AUGUST 16, 2010 

STING 
SYllPffONICITIES CHEARVTAEE/00 

2 2l EMINEM 
RECOVERY WE8/$H.AODY/AFTERM.liTWNl[R$COF£ 

3 NEW =~~:0tf~~~~s 
4 

II 

a 

7 

8 

9 

10 

31 VARIOUS ARTISTS 
. llflllr.t.lMAM\l.fPSiAl'ODar.ta:N21111FtM\Tl'ffEV 

ELOO 
v.PISlJ Z 1001 NOCY MV M-USIC1U,!I 

KATIE MELUA 
THE HOUSE OR.i.MATICO 

VARIOUS ARTISTS 
8RAVO HITS LATO :KIIO MAGIC 

ANIA 
AIIA IIOVIE SONY 

MACIEJ UALENCZUK & PSVCHODANCtNG 
LIVE 11/ARtlEA 

7 1 ATB 
SUNSET BEACfl II.I SES$10N MAGIC 

EURO 1Hck1• 

DIGITAL SONGS ~:.7;-;., 

t,w ~w (NIUS£N SOUNDSCAN 
j!!!; ;!; INTERHTIDNAL> AUGUST ta, 2010 

WE NO SPEAK AMERICANO 
YOLA..U BE COOL I DCUP S1/JU,T IT OUT! 

2 LOVE THE WAY YOU LIE 
EMJ!lfM FtfllWINA\\$'SW.Uf~FTm'41H1ll1RID'.IPE 

3 CLUB CAN'T HANDLE ME 
FLO RIOA. n. DAVID GUntA POE BOY/ATLANTIC 

4 WAKA Wld<A (THIS TIME FOR AFRICA) 
SHAKIRA Fl FflES:HLYfiROOND EPIC 

5 BEAUTIF UL MONSTER 
KE-YODE.F JI\M 

II • MISSING YOU Ni THE. SATUREIAYS FASCINATIOIIIPOlYDOR 

7 7 Bllt.lONAIRE 
N ,1.wi'FtlH.NIWIIM'l'lCl~Uo\Ot-ne.EDI/AAIJ~ 

a CALIFORNIA GURLS 
KATY PERRY Ft SNOOP 0066 CAPITOL 

9 AIRPLANES 
WFltwtlIYWWWS.i:a!MX>".GWiDH.Bll.E\111.N/TC 

10 al ALEJANDRO 
l.AO'ftflGASTlf,U,tfOll'lWCWIIMRf!itll'ERSCO'E 

11 10 ONE {YOUR NAME) 
SWEIJSH HO(JSf. IUFIA FI PHAlllllll SHM,pQSrlJYA 

12 11 All TIME LOW 
THE WANTm POLVOOR 

13 12 PACK UP 
ELIZA llOOLITTLl PA.RLOPilONE 

14 14 I LIKE IT 
OOIIQUE IGLESliUi n. PfTIULL um1'ERSill. REF-U3UC 

15 13 STEREO LOVE 
EDWARD MAYA & ~IKA JIGUUNA C4T 

EUROPEAN 
ALBUMS 

,,Ill ~i ;!,!; (oS lllllAL ll!lllMWQIAO) AUGUST 11.2010 

EMINEM 

2 

RlaJYffn' W£WSHAOOV/AFTmA1ATI-WlTERSCOPE 

l : THESUIURBS MERGE 
I ARCADE F IRE 

3 LADY GAGA 
MFAii&ESffiWE.o)JJ'M£(1£11R'fMElinmstCff 

4 41 DAVIO GUETTA 
ONE. LOVE OUMNIRC1tl 

5 P LAN B 
THE OEFAhUITION OF $TIUCt:UNO H NKS 67"9 

8 UNHEILIG 
GROSSE FREIHEIT ltlTERST4R!F411SATIOfl 

7 MUSE 
THE RESISTANCE il.&UlfEUUM 3/'IIARPlER 

a N~ 
A~HA 
l!WAR•ltR 

9 STING 
Sl'MPHONICJTIES CHEflRVTREEIOG 

10 BLIND GUARDIAN 
Al THE ED6E Of DME NUCLEAA BLAST 

11 14 ZAZ 
ZlZ PLAVQ)j 

12 13 ELIZA DOOLITTLE 
ELIZA IIOOUTTLE PARLOPttONE 

13 11 TOM JONES 
PRAISE I BLAME ISL.\tlO 

14 10 KYLIE MINOGUE 
APHROOITt PARLOP110lJE 

15 17 KATIE MELUA 
THE HOUSE DRMJI.\T1CO 

EUROPEAN :'.;~ .... 
AIRPLAY 

,,Ill 3i i!!i AUGUST 111, 2010 

CALIFORNIA GURLS 
KATY PEARY FT. SNOOP OOG6 CAPITOL 

2 ALEJANDRO 
UD'f6MlASTJl9.).l.ff.~EEINTE!lSCCf'E 

3 WE NO SPEAK AMERICANO 
YOUJi'OA BE CO(l. & DCUP SWEAT IT OUT! 

4 WAKA WAJ(.A (THIS TIME FOR AFRICA) 
StlH.IRA n . mESHLYGRDUtl) EPICJSONY L,rntl 

5 TE AMO 
IUHANNA $RP/Off JAM 

8 AIRPLANES 
lQ8FtlWUYIW.1DS81.ftO.OW.ll>~TIJlilt 

7 10 CLUB CAN'T HANDLE ME 
FLO RIOA n. OAVID GUETTA POE 60Y/ATLAN'TIC 

8 9 LOVE THE WAY YOU LIE 

I EMIIEM FlRIWINAl,SSH!DtMTEFtMillttffiRSOJPE 

9 WAVIN' FLAG 
k."NAAN Al.M{OCTOtff 

10 16 S HE SAID 
f'UII II 67B 

11 11 AMAZING 
INNA o\lRPlAY 

12 12 I LIKEIT 
ENRIQUE IGLESIAS n. PITBULl ltlTERSCOPE 

13 HEY, SOUL SISTER 
TRAIN COLUMBIA 

14 ! BIWONAIRE 13..: lN.wi'FtlHJIIN"ffl'llX'J~i/AAV~ 

15 19 DYNAMITE 
T#IIO CRUZ 4Tli & BAOAOWI\Yi1SL.il.tl0 
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1'1;.,B\f)lJ27 

EST0YBWaw>o\$a'Osllfttl'U:I.A$GliPJF.LEPti!Jl-a. 
,...,flll)U'2 

MIMltllGIOME ~,me.too,-><. 
K:l:Ji'tli«tisla'Cl 

-""'" ><:.,s;,mw, 
Ziresl!C. 

0$;-IAlslc, 

H 
HAl.f(lflf'f}EART{9J""'lVT1.1i:sllC.~t 

1-1,JmWl.t(.,~H.,,HIOO~ 
IWIJIW IHlAIW,HR--AS()ll'llM 
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EXEClJTIVE 
IlJ 1-1 N.l"AliLI __ = _ 

Send submissions to: exec@blllboard.com 

RECORD COMPANIES: Warner Music Group promotes Kevin 

Gore to president/CEO of Rhino Entertainment, WM G's 
catalog and licensing division. He was executive VP/GM. 

DIGITAL: Social gaming developerZynga names Owen Van 

Natta executive VP of business operations. He was CEO at 

Project Playlist. 

TOURING: Facility management firm Global Spectrum 

promotes Shura Lindgren-Garnett to regional VP. She will 

expand her current role as GM of the St. Charles (Mo.) 

Convention Center to oversee additional Global Spectrum

managed buildings. 

Palace Sports & Entertainment in Detroit-which oversees 

the Pala<:e, DTE Energy Music Theatre and the Meadow Brook 
Music Festival-names Jared Rose director of corporate 

marketing. He was VP of marketing and sponsorship for Arena 

Football League team Spokane Shock in Spokane, Wash. 

RELATED FIELDS: Independent musicians' resource Hello 

Music names music industry veteran John Boyle president. 
He most recently served as a consultant for venture capital 

firm Selby Ventures. 

Patrick Donovan has been appointed CEO of Music 

Victoria, the Australian state's newly established lobby group 
for contemporary music. He was senior music writer at 

newspaper the Age. 

MTV Latin America and the U.S.-based Tr3s: MTV, Musica 

y Mas elevate Marc Zlmet to VP of music programming and 

talent relations. He was senior director of talent relations at 

MTV and VH1 Latin America. 
The Recording Academy's Texas Chapter elects new 

officers: Paul Wall becomes president, Eric Jarvis will serve 

as VP, and Joseph Stallone is the new secretary. Wall ls a 

musician, Jarvis runs Crushpad Productions in Houston, and 

Stallone is a music attorney. -Edited by Mitchell Peters 

NAMM TO HOLD SECOND SCHOOLJAM CONTEST 
For the second year in a row, U.S. middle school and high school 
students can enter School Jam USA,a battle of the bands com• 
petition presented by the National Assn. of Music Merchants 
that awards $5,000 to the winning group's school music pro
gram. Last year's winner was Austin-based group After Math. 

"This program allows us to put the spotlight on these young 
bands and their music education programs and really do it in 
a unique way." NAMM director of marketing and comm uni• 
cations Scott Robertson says. "There are a lot of d ifferent teen 
battle of the bands going on, but thls is the only one that also 
g ives back to the school music program." 

To enter the contest, which is open until Oct. l 5, musicians 
aged 13-19 whoareinan unsigned band must submit an orig• 
inal song or content designated as publ ic domain to School
Jam USA.com. Semifinalists' names will be posted to the website 
on Nov. l ; online users will be able to vote for their favorite act 
through Nov. 30. The top 10 finalists will perform at the NAMM 
Show in Anaheim, Cali£, on Jan. 15, 2011. A panel of indus
try experts will choose the top band. 

in addition to the prize, the winner will be nown to Frank• 
furt to perform at the original School Jam festival and receive a 

private music video recording session on the John Lennon Ed
ucational Bus and $1,000 to buy music gear. - Mitchell Peters 

The Los Angeles chapter o f t he Recording 
Academy held its inaugural Grammy Block Party 
Aug, 2. Its efforts to raise money for t he 
MusiCares Nashville Flood Relief Fund brought 
in more than $30,000 for the charity, Nearly 
1,000 people attended the p icnic·style concert 
foaturmg performances by AkaCassidy, Chance, 
Raphael Saadiq, la Santa Cecilia and Chuck 
Wicks. DHOTOS ,.l<'NOLO TUR~E~/\'IIAEIMAGE 

ABOVE: Event o rganizers and performers gat her 
for a photo before the event From left: Chuck 
Wicks; Lizzy Moore, West regional d irector for 
the Recording Academy's Los Angeles chapter; 
AkaCassidy; Charice; and Recording Acad emy 
president/CEO Neil Portnow. 

LEFT: Grammy Award-winning artist Raphael 
Saadlq (left) , musician Rickey Minor (center), 
who served as musical director tor the event; 
and Chuck Wicks. 
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Justin Bieber joined Usher and Ciara for a spectal performance at the 
Cobb Energy Performing Arts Center in Atlanta on A1.19, C in honor of 
Usher's New Look Foundation's f irst World Leadership Awards Eight 
awards were presented to honor individuals and organizat ions for 
hefping youths become community leader.;;, Among the honorees 
were former President B111 Clmtnn, who receivPd the Service Legt:U:.y 
Award for outstanding service to young people. i'.!HOTO$ (;ETTY IM,1,i;u:'>,411;111 

LOOK FOliNC>ATlON 

ABOVE LEFT: l=onner President 8 111 Clinton Usher and New Look 
honorees and guests picNre<l before the evening's festivities From left: 
Points of Light lno;titute CEO Michelle Nunn, Slimmit Sel"ies co-founder 
Jeff Rosenthal, Cisco E~s.t Afru;.a networkrng mani;tger Hltal Mura) 
Summit Senes co•founder Josh Zabar, actor/New Look Foundattoo 
alumnus Nadjl Jeter, Clinton. Usher. New Look Foundation alumna 
Chantla Robi nson, JYP Entertainment founder/CEO JV Pctrk. Atlanta 
W'SB•TV anchor Monica Pectrs:on, p ro golfer Michelle Wie, photographer/ 
author/achv1st Jeanne Moutoussamy-Ashe, "Entertainment Tonight~ 
weekend anchor/cor(es.pondent Kevin Frazier .aod USTA Se1ves 
president Mary Carlllo. 

ABOVE RIGHT: Usher and New Look Foundation president Shawn H. 
WIison shnre a momi;>nt on thP red carpet bf'fore thP maugul"al event, 

RIGHT: On Aug. 5. the day before the awards, the N~w look Foundation 
hosted .!I Powered by Service Day, sponsored by Ford. More than 600 
kids we-re f lown 1n to be- me-ntored and trained on how to 9Ive back to 
their commumties. Usher was on h.!!lnd to speak to tM gather@d youth 
and posed for a photo with AE:G Live CEO Randy Phllllps 

On Aug 14, Apollo Theater trustee Ronald O Perelman hosted a d!f'lner and private concert at his East 
Hamptons home to benefit thP nonprofit Apo lo Theater The 1Pven1ng teatu~ perlormaociPs by John 
Legf'nd the Roots, 5am Moore and Mary J. Blige. The event raised SB00,000 to support the Apollo's 
arti!ihC, educat onoll and outreach programs which bUJld upon tht" theater·s rich h istory as a cultural and 
ec:onom C anchor to Harlem p,,f( T ,s Kfl,IJN KAN 'W P<lAGF 

ABOVE LEFT: Jon Bon Jovt. one ot the even,ng't co·chan-men, poses for a Photo with Apollo The-ater 
l'oundAhon ,,, .. ,donl/CEO JOMHI Pr«o111 
A80VE CENTER: Two ot the evPrung's performer'i, John Legend and Mary J . attge. catch up after their 
sets for a qu1c:k photo 

ABOVE RIGHT: E"'.nt co-ch.!I rman and Apollo board of dtri&clo.-s ch.airman Richard Parsons with Mary 
J. U ge bt>for• tM •vent 

RIGHT: Jon Bon Jovl and Sam Moore PnJoy thPm.;elve-s wh le performing tor the P.VP.l'l1ng s guests 
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