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Well, you get the idea.

Best original story wins $2,500.

First Entertainment Credit Union already serves over 60,000 industry
pros, but we want everyone in the biz to join. That's why we've cooked up
this storywriting contest. We've got $2,500 and 3 iPads to award to the
best original stories, fact or fiction, that somehow involve or include the
credit union. To enter the contest, simply join the credit union, write a killer
short story, and then go to www.firstentertainmentwriteoff.com to
upload it for consideration. While you are there, you can check out your
competition, read up on our judges, drool over the prizes, collaborate
with the other aspiring writers and more — it’s a full-blown social network
set up just for this contest. Learn more about the industry’s leading

financial institution ot www.firstent.org.
save $80!

s ENTERTAINMENT  Final Draft
mems CREDIT _ Join E
An Alternative Way to Banky the credit [
union &
get the

discount!” SE——

Gal the free mobile app at
http://gettag.mobi

More at ebook-free-download.net or magazinesdownload.co

Be Judged.

Nancy Cartwright — Emmy
L award-winning actress and the
,  voice of Bart Simpson.

John Reed - Best-selling
author and National Book
Critics Circle Board Member.

] Kirk Ward — Screenwriter,
\ . actor, producer and comedian.

get Noticed.

Winning story will be published in major
trades for all the world to see.”

First Entertainment Credit Union’s

storywriting Onte*-"t
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our “Show Us Your Gaga”
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to do the Dougie. Visit
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some substantial changes in the past year, and—
surprise!—nearly all of them have benefits
for clients and customers.

Country superstar Kenny Chesney stunned fans and
the music industry when he elected not to tour this
summer. Turns out he had a pretty good reason.

From Katy Perry to Justin Bieber, Proactiv breaks
spokesmodels.
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ENTERTAINMENT LIVE

Music is behind some of
the most popular apps
used on today's smart
phones. But which are the

best? Find out Oct. 5 at the

Music App Summit. More
at mobileentertainment
livefall.com.

MUSIC &
ADVERTISING
Billboard and Adweek take
the Music & Advertising
Conference to Chicago
Sept. 15-16, featuring a
keynote with Zac Brown of
the Zac Brown Band. For
more details, go to music
andadvertisingfall.com.
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FILM & TV MUSIC

At this conference, set for
Oct. 27-28 in Los Angeles,
attendees can submit a
demo to a panel of film/TV
music supervisors and see
how they react to the
submission live from the
stage. More at filmandtv
musicconference.com.
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September 15-16, 2010 « The Westin Michigan Ave ¢ Chicago

CALLING ALL ARTISTS

Register today for a chance to be spotlighted by Billboard AND
have your music heard by the key influencers placing music in advertising, including:

i

ANDREI CHAHINE JON COHEN BONY DOLAN

OLLY BARNES CHERYL BERMAN JESSICA BEUTLER GARY CALAMAR
EVF, Business Founder & CEQ Chairrman/Writer Senior Sponsorship President Creative Co-Ceo Executive Praducer’
Development & Marketing Go Mix Unbundled, LLC Coordinator Go Music Cramer-Krasselt Cornerstone Artist Liaison
Superfly MAC Presents Comma

v

S—— # ¢ . 5
JEREMY PETERS ERIC SHEINKOP BRYAN RAY TURCOTTE ALEX WHITE

51

4 S48 ks -
KEITH GARDE MONTE HENIGE TODD JACOES STUMP MAHONEY

President CEO Agent Music & Audio Director of Creative & President Partner/ Co-Founder & CEO
PAID, Inc. Romane Fragrances William Morris Praducer Business Affairs Music Dealers, LLC Creative Director Next Big Sound
Endeavor Draftfch Chicago Ghostly Songs BETA Petrol
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>>>JAZZ
SINGER
ABBEY
LINCOLN DIES
Jazz singer Abbey
Lincoln, whose six-
decade career
included acting,
composing and
participating in the
civil rights
movement, died
Aug. 14 in New York
at the age of 80. The
Chicago-born
Lincoln began her
singing career in the
mid-"50s with
“Abbey Lincoln’'s
Affair. .. A Story of
a Girl in Love” and
performed until
shortly before her
death. She also
appeared in several
films, including “For
Love of Ivy"
opposite Sidney
Poitier in 1968,
where she earned a
Golden Globe
nomination, and
“The Girl Can't Help
It,” a 1956 Jayne
Mansfield vehicle
about rock’n’roll in
which Lincoln sang.
During the '60s, she
was married to jazz
musician Max Roach
and became a
strong advocate
during the era’s civil
rights campaigns.
They divorced in
1970. Lincoln
recorded more than
20 albums, including
“Abbey Sings
Abbey,” which was
released in 2007
and featured her
own compositions.

>>>KINGS OF
!.GEON REJECT

Although superstars
from Paul McCartney
to Madonna are
clamoring to get
their music on
“Glee,” one act is
refusing to license its
music to the TV
show. Kings of Leon
frontman Caleb
Followill told U.K.
music magazine NME
that he rejected the
show’s request to use
his music, adding
that he’s never
watched the series,
although “apparently
everybody loves it.”
Followill also said
the band turned
down “Ugly Betty.”

HARD TO EARN

WEARING TWO HATS

HOT CHIP

Requiring FM Tuners In Mobile Phones Emerges As Key
Element Of Possible Performance Royalty Settlement

The recording industry's
decades-long battle to get U.S.
radio stations to pay perform-
ance royalties could come down
to a surprising question: Can
you pick up an FM radio signal
on your new maobile phone?

As the National Assn. of
Broadcasters (NAB) and record-
ing industry trade group mu-
sicFirst try to hammer out a
settlement on performance
royalties, requiring FM tuner
chips on mobile handsets has
emerged as a key element of
their talks.

“Nothing is locked down just
yet, but we're on the precipice of
a historic breakthrough,” RIAA
chairman/CEQ Mitch Bainwol
said in a staternent. “If'we can get
it across the finish line, two im-
portant sectors—music and
radio—will be marching into the
future as partners, to the benefit
of fans, artists and musicians.”

Last fall, the U.S. House and
Senate judiciary committees
passed the Performance Rights
Act, which would require U.S.
terrestrial radio stations to pay
labels and artists performance
royalties for the first time, set-
ting specific fees for stations
generating up to $1.25 million
in annual revenue and stipu-
lating that larger stations ac-
ceptarate set by the Copyright
Royalty Board (CRB).

While the judiciary commit-
tees’ backing of the legislation
represented a big win for the
recording industry, the bill still
hasn't madeittoa full floor vote
in either chamber of Congress.
Meanwhile, the NAB and music-
Firsthave faced bipartisan pres-
sure to settle their differences.

The ensuing settlement talks
have zeroed in on two key pro-
visions: Radio stations would
pay performance royalties equal
to up to 1% of their annual net
revenue—or about $100 mil-
lion for the industry—on the
condition that the NAB and mu-
sicFirst successfully lobby for
the passage of legislation requir-
ing the inclusion of FM tuner
chips inall mobile phones sold
in the United States.

The NAB has presented these
and other proposed settlement
terms to its board and has be-
gun circulating them to its
member companies to gauge
support for a possible deal.
“We're engaging our member-
shipinadialogue, seeking hon-
est feedback on whether they
think a compromise is worth
pursuing,” NAB executive VP
Dennis Wharton says.

Such a deal could pave the
way for labels and artists to fi-
nally be financially compensated
for use of their sound record-
ings by U.S. terrestrial radio sta-
tions, which have long paid
music publishers rovalties for
use of their compositions. It
could also unlock what music-
First spokesman Martin Ma-
chowsky estimates could be
about $70 million-$100 million
in annual performance royalty
payments from overseas sta-
tions. Terrestrial broadcasters
in other industrialized countries
pay performance royalties but
U.S. artists don't receive any be-
cause of the lack of reciprocity.

Under the proposed settle-
ment provisions, radio stations
generating annual revenue of
less than $1.25 million would

J|=

BY LOUIS HAU and ANTONY BRUNO

L.A. STORY

pay about the same as they would
have under the Performance
Rights Act. But larger stations
would gain the financial cer-
tainty of having their perform-
ance royalty pavments capped at
1%. Moreover, the 1% cap would
remove the CRB from rate-mak-
ing authority over terrestrial
radio performance rights.

The NAB has wanted a con-
gressional mandate requiring
FM tuners in mobile phones
long before it became a negoti-
ation point in the performance
right debate. In 2008, it pub-
lished a report detailing the po-
tential benefits of such a move,
touting the public safety benefits.
Last September, 60 U.S. House
representatives from both sides
of the aisle sent FCC chairman
Julius Genachowski and Secre-
tary of Homeland Security Janet
Napolitano a letter advocating
that FM radio capability be added
to all mobile phones sold in the
United States, citing safety and
€IMErgency Warning concerns.

FM tuners in mobile phones
would also extend stations’
reach at no added cost to broad-
casters, which have found on-
line streaming simulcasts to be
a costly means of reaching
new listeners, says Emmis
Communications chairman/
CEO Jeffrey Smulyan, a lead-
ing advocate of requiring FM
tuners in mobile phones.

The wireless industry has
opposed using FM tuners as an
emergency alert solution, in-
stead championing the use ofa
text-message alert delivery
system. And the Consumer
Electronics Assn., which repre-
sents handset makers, has con-

INSTANT ‘VINTAGE®

demned the proposed terms of
the NAB-musicFirst settlement,
saying that an FM tuner chip
would hurt battery life and add
weight to mobile phones.
Senate Judiciary chairman
Patrick Leahy, D-Vt., declined
to comment on whether he
would support a bill requiring
FM tuner chips in mobile
phones as part of a perform-
ance royalty settlement. House
Judiciary Committee chair-
man John Conyers, D-Mich.,
couldn’t be immediately

¥

/|

AFTER THE FLOOD

reached for comment.

Smulyan, who supports reach-
inga settlementwith musicFirst,
says he expects radio companies
and labels to garner the backing
they would need on Capitol Hill
to pass such legislation.

“The more people under-
stand the [FM] chipissue from
a public safety standpoint,” he
says, “the more they fall in love
with it.” aee

Additional reporting by Ed
Christman.

b- MOBILE: For 24/7 news and analysis on your cell phone
.DIZ or mobile device, go to: mobile.billboard.biz.
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>>>APPLE PULLS
GROOVESHARK
APP FROM STORE
U.S. online music
service Grooveshark
had its iPhone app
pulled from Apple’s
App Store, following a
complaint from the U.K.
office of Universal
Music Group. The
announcement was
made on Grooveshark’s
official blog. Universal
declined to comment
when contacted by
Billboard. UMG filed a
copyright infringement
lawsuit against Groove-
shark in January that's
still pending. It's
believed that UMG's
complaint relates to the
outstanding lawsuit.

>>>VEVO’S
IPHONE APP
LAUNCHES

Vevo's long-awaited
iPhone app is now live at
the App Store, following
Apple’s approval. The
app is free, and all
content available on
Vevo can be accessed
through the app. Users
can stream any video in
the Vevo catalog, create
playlists and view
premieres, charts and
original programming.
In conjunction with the
launch, Vevo also
unveiled a new, original
question-and-answer
series with artists called
“Ask:Reply!”

>>>FACEBOOK
UNVEILS PLACES
SERVICE

Facebook unveiled
plans Aug. 18 to let users
share their location data
with other friends, Four-
square-style, through a
new feature called
Facebook Places. The
service allows users to
“check in” at various
venues, find where their
Facebook friends
currently are and
discover new places
through recommendations.
The new feature also
lets users “Like” their
friends’ locations and
comments. The service
works in conjunction
with a new version of
the social network’s
iPhone app.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, James
Hibberd, Glenn Peoples,
Richard Smirke and
Reuters.
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EMI Narrows Losses In
Fiscal 2010, But Debt
Woes Loom

While EMI Group can point to solid ev-
idence thatit's making continued oper-
ational improvement, it still has a couple
of time bombs ticking underneath it.

The major-label group said Aug. 11
that it posted a netloss of £512 million
(8771.5 million) in the fiscal year ended
March 31, narrowing sharply from the
£1.6 billion ($2.4 billion) net loss it
recorded in the prior year, IFEMT hadn't
taken a £602 million ($907 million) non-
cash impairment charge to write down
goodwill and the valuation of its re-
corded music and music publishing
copyrights, the company would have
produced a £90 million ($60 million)
net profitin fiscal 2010.

Earnings before interest, taxes, depre-
ciation and amortization (EBITDA) dur-
ing the fiscal year ended March 31 totaled
£334 million ($503 million), improving
from £293 million ($441.5 million) in
the prior year, £164 million {$164 mil-
lion) in fiscal 2008 and £68 million
{$102.5 million) in fiscal 2007.

Meanwhile, revenue totaled £1.7 bil-
lion ($2.5 billion), up 5.2% from £1.6 bil-

lion ($2.4 billion) in the prior year, helped
by EMI's reissue last September of the
Beatles’ catalog, as well as strong sales of
other releases by Robbie Williams, Lady
Antebellum and Norah Jones.

“We moved the top line alittle bit, which
is good in the currentenvironment,” EMI
Group CEO Roger Faxon says. “Even bet-
ter, we moved the bottom line quite a lot
and operating cash flow [£250 million
($376.7 million)] is getting to where it
ought to be, around 75% of EBITDA.
Those are all pretty good things.”

Despite the continued improvements
in EBITDA, EMI continues to fall short
of meeting a financial covenant that re-
quires it to meetan undisclosed ratio of
netdebt to EBITDA on its two Citigroup
loans, due in 2015, which total £2.7 bil-
lion ($4.1 billion).

Since British private equity firm Terra
Firma acquired EMI in 2007, investors
have injected £211 million ($318 mil-
lion) to cure previous covenant violations.
(EMI declines to comment on press re-
ports that Citigroup and Terra Firma will
hold talks to settle the latter's 2009 law-
suit against the lender claiming that it
provided misleading infermation during
the EMI auction.)

In its most recent equity injection,

Terra Firma, which held £9 million
{$13.6 million) for equity cures, raised
£105 million ($158.2 million) from its
investors in the spring, of which £87.5
million ($131.8 million) was used to cure
the March 31 covenant shortfall. The re-
maining £26.9 million ($40.5 million)
will be used to cure projected shortfalls
through Dec. 31. Terra Firma also says
it will need an undetermined equity cure
for the March 31, 2011, fiscal quarter.
In another matter that may require a
further equity injection, Terra Firma's
projection for EMI Group's pension-fund
shortfall widened to an estimated range
of £115 million-£217 million ($173.3 mil-
lion-$327 million) from its prior esti-
mated range of £10 million-£200 million
{$15 million-$301.4 million.) An inde-
pendent ombudsman will determine the
amount and timetable for payments.
Due to the uncertainty of whether in-
vestors will provide the funds needed
for future equity cures—and because
EMI Group's current liabilities exceed
current assets by £3.3 billion ($4.9 bil-
lion)—KPMG, the company’s auditor,

says these conditions “may cast signif-
icant doubt on [EMI's] ability to con-
tinue as a going concern.”

In a statement included in EMI
Group's annual financial report, the com-
pany’s board of directors emphasized that
it expects EMI to weather its challenges.

“Due to the sound operating perform-
ance of the business,” the statement
read, “the directors believe that it would
be in the interests of the group's lenders
to maintain the group's business as a
going concern and to minimize any dis-
ruption to its ongoing operations if the
covenant were breached.”

Faxon adds that Terra Firma share-
holders have already demonstrated their
confidence in EMI with their most re-
cent equity injection.

“It's notlogical to think that they would
put that money in if they didn't think their
investrment would continue to vield value
for them going forward,” he says. “For
us to come through, we have to perform
effectively so that it makes the sharehold-
ers confidentin coming forward with an-
other cure in the next year.”

360 DEGREES OF BILLBOARD

ZAC BROWN TO KEYNOTE

MUSIC & ADVERTISING

CONFERENCE IN CHICAGO

Zac Brown has been confirmed as a keynote speaker for the
Billboard/Adweek Music & Advertising Conference set for Sept.

15-16in Chicago. The conference, pre-
sented in association with Music Deal-
ers at the Westin Michigan Avenue
Chicago, will include a case study fea-
turing Chicago rapper Kid Sister.

A week ahead of the Sept. 21 release
of the Zac Brown Band’s new album,
“You Get What You Give" (Atlantic),
Brown will appear at the conference with
his manager, Bernard Cahill, to talk
about the band’s creative process and
its partnership with the Dodge RAM
truck brand. The group won the
Grammy Award for best new artist in
Januaryand its 2008 album, “The Foun-
dation” (Atlantic), has sold 2.2 million
copies in the United States, according
to Nielsen SoundScan.

W
D SISTER

Kid Sister, whose rusicis featured in a series of Bud Light Lime
ads, will appear with DDB senior producer of music and integra-
tion Gabe McDonough and Downtown Music Publishing VP of cre-
ative services Jedd Katrancha to discuss how her music fits the brand.

For more information about the conference and to register, go to

musicandadvertisingfall.com.
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BILLBOARD
ANNOUNCES
KEYNOTES FOR MUSIC
APP SUMMIT

Four leading executives in
digital entertainment will be
morning keynote speakers at
Billboard's Mobile Entertain-
ment Live: The Music App
Summit, presented by Logic
Wireless Oct. 5 at the Moscone
Center in 5an Francisco.

Kicking off the morning pro-
gram will be Janus Friis, who
co-founded Kazaa, Skype,
Joost and Rdio, which Billboard
recently named the music
startup of the year (Billboard,
Aug. 21). In a rare public ap-
pearance, Friis will discuss his
philosophy on technology in-
novation, startup investment
and the delicate balance re-
quired between developers
and content providers.

Next up will be Christy Wy-
att, VP of software applica-
tions and ecosystem for Mo-
torola Mobile Devices, who will
talk about how Motorola has
turned around its struggling
handset business by making
phones for Google’s Android
mobile operating system. Wy-
att is in charge of Motorola’s

growing developer program,
a role she previously held at
both Apple and Palm.

The morning’s third keynote
speaker will be Matt Murphy,
partner at venture capital firm
Kleiner Perkins Caufield &
Byers, where he oversees the
$200 million iFund. The fund
invests in such up-and-coming
mobile apps as the Shazam
music ID service. Murphy, who
has been involved in mobile
app development since Apple
launched its App Store in
2008, will explain how the
market has evolved in the past
two years and where the smart
money is headed.

The final morning keynote will
be Ge Wang, co-founder and
creative visionary behind music
app pioneer Smule, developer
of such hit apps as “l Am T-Pain™
and “Glee.” Wang will take at-
tendees behind the scenes of
how a blockbuster app is con-
ceived, developed and sold.

The Music App Summit is an
official preconference of the
CTIA Wireless Enterprise & Ap-
plications show. For more in-
formation and to register for
the summit, go to mobile
entertainmentlivefall.com.

More at ebook-free-download.net or magazinesdownload.com

BILLBOARD TOURING
CONFERENCE
TACKLES MULTIRIGHTS
DEALS

Top artist managers, agents
and label executives will dis-
cuss the pros and cons of
multirights deals during a
panel at Billboard’s Touring
Conference & Awards, which
will be held Nov. 3-4 at the
Sheraton New York.

The panel will feature 5Bam
president Cory Brennan;
Agency Group VP Ken Fer-
maglich; Vector Management
partner Ken Levitan; In De
Goot Management founder
Bill McGathy; Complete Con-
trol Management co-owner
Josh Neuman; Roadrunner
Records VP of touring, mar-
keting and artist development
Harlan Frey; and Warner Music
Group/WEA senior VP of mer-
chandising Matt Young. The
panel will be moderated by El-
liot Groffman, a partner at the
Carroll, Guido & Groffman law
firm in New York.

For registration information
and details about other pan-
els at the Touring Conference
& Awards, go to billboard
touringconference.com. .«
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Border -
Crossing’

Z2ZK Records Brings ‘Digital
Cumbia’ Out Of Argentina

A few weeks ago, the usually hipster-heavy Brooklyn
Bowl was bustling with a more diverse crowd than usual.
There were still plenty of the cool kids, to be sure, butthe
audience also included older world music fans, Latin-
American immigrants, Argentine expats and South
American students.

This motley crew had come to see ashowcase
by ZZK (pronounced “Zizek”) Records, a label
born out of a club night based in Buenos Aires.
The label signs only Buenos Aires-based acts,
including Fauna, Douster, Chancha Via Cir-
cuito, El Remolon, Frikstailers, King Coya
and Tremor. Its website lists 18 releases, 13
mixtapes and several official remixes.

The Brooklyn show was part of a recently
wrapped two-week tour, which featured 10 of the
label's artists and was centered on a performance at the month-
long Biennial of the Americas festival in Denver. “We accom-
plished building our sound, label and artists in North America
and inevitably the world,” co-founder Grant Dull says. “Peo-
ple are catching on and it feels like a solid build, not some-
thing that fades away.”

While ZZK works with both DJs and bands, the label
is built upon a staple sound, a hybrid that Dull describes

s “digital cumbia.” The fusion between new and old
sounds has helped the label achieve a global reach—not
an easy feat, especially because few Argentine acts man-
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age to break outside the region.

“The music we put out speaks

1'§'~ to other artists and DJs,” Dull

gays. “The mash-up of sounds

and ideas we create is a very con-

termporary, medern sound. We can connect to DJs

who make other types of music because there are
g0 many elements in what we do.”

The label's growth is impressive, given that it
was founded in 2008. ZZK started making in-

roads in the United States early; Dull says he met
with the head of South by Southwest in 2007 and
took six artists up to Texas the following year.
From there, the label struck a deal with an agent,
and since then, it has taken artists out on
eight international tours. In the past, ZZK
has released albums through distribution
deals with Crosstalk Chicago and Nacional,
and Dull says it’s releasing music digitally
through Seed and is looking for distribu-
tion partners.

The label is also in the process of launch-
ing ZZK TV, collecting pledges through fund-
raising website Kickstarter. ZZK's $5,000 goal
was met (and exceeded by $413) July 20; the
first episode of ZZK TV went live July 28.

Dull says ZZK hasn't forgotten its roots, and the parties
continue in Buenos Aries. “A typical Saturday party brings
in between 600 and 1,000 people,” he says. “Those parties are
a place for our DJs to try out new ideas and work with new
artists. We use the stage as alab, and if we get something that
works, we take it on the road.”

ZZK has also been aided by a number of high-profile media
supporters, including tastemaking outlets like Latin culture
site Remezcla and the Fader magazine.

“We first mentioned them in our August 2008 issue,” the
Fader executive editor Julianne Escobedo Shepherd says.
“They were melding traditional styles with digital technology,
and there is an increasingly strong community of DJs who
are interested in creating hybrids. [ remember seeing them
in Denmark and people being into it, and thinking it was a
great convergence of global music.”

Shepherd thinks part of the label's success can be attrib-
uted to the fact that artists are willing to travel and play other
markets. “A lot of other big cumbia acts never leave Buenos
Aires,” she says. “And the fact that Grant is from the States
helps too, because he is able to navigate the system over here.”

Another early adopter and longtime champion of ZZK is
Remezcla, a Latino culture and event guide that is also a
media sponsor of the tour. “The guys from ZZK are stand-
outs,” CEQO Andrew Herrera says. “No one else in their
scene is as organized as they are, and even though they are
basedin BA, theyare connected with DJs and artists in cities
around the world.” vee

blz For 24/7 indies news and analysis, see billboard.biz/indies
L or follow billboardindies on Twitter.
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Website De Barrio

How DaddyYankee.Com Monetizes Fan Interaction

Inlate July, Daddy Yankee’s
official website DaddyYan-
kee.com posted the video for
his new single, “El Mejor de
Todos los Tiempos.” Within
a couple of hours, it had
25,000 views,

“Everything he posts, the re-
sponse is immediate,” says
Brenda Rodriguez, owner of
BMR Public Relations in
Puerto Rico and head of Yan-
kee's online operations. “And

Sar Varies {1 0 Carv Bovurss 1 e g b

we post new material every sin-
gle day, or at the most, every
other day.”

Yankee—whose real name
is Raymond Ayala—is an
avid Internet and social net-
work user with a massive on-
line following. Yankee's
official Facebook page has
nearly 2.3 million likes and
his Twitter feed has about
578,000 followers.

Of course, Yankee is hardly

THE BILLBOARD
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Joe Bonilla worked for years as a journalist and then publicist
for the likes of Ricky Martin and Gloria and Emilio Estefan, be-
fore launching the Crossover Agency in Miamiin1999. The PR
and management company’s clients include recording artists,
actors, TV personalities and consumer brands.

Bonilla is known for developing nontraditional opportunities
for clients—from forging sponsorship deals to landing parts for
his clients in movies and TV shows. His clients include Diego Tor-
res, Telemundo host Maria Celeste Arraras and Enrigue lglesias.

A major star like Enrique
Iglesias would seem to sell
himself. What’s the chal-
lenge in handling publicity
for him?

The challenge is to plan a co-
herentagenda and maintaina
healthy lifestyle. When you
have to be in five, six countries
in a single week, you have to
behave well and eat well. My

8 BILLEOARD |

jurisdiction is the Latin world
but T work in tandem with
mainstream agencies. We cen-
tralize everything. We have
stock interviews that Enrique
updates every month and this
helps us tremendously with
weekly and monthly maga-
zines, because there is no way
Enrique can be on the phone
doing interviews all the time.

AUGUST 28, 2010

the only Latin artist to reach
large numbers of fans through
social media. Juanes has 1
million Twitter followers, Luis
Fonsi has 1.4 million Face-
book likes, and Shakira, with
her massive, worldwide pop
fan base, has 6.8 million Face-
book likes and 2.5 million
Twitter followers.

Still, Daddy Yankee pro-
vides an interesting example
of a Latin artist’s approach to

If you help secure a busi-
ness deal for a client
who’s also hired you to
handle publicity, how do
you get paid?

Whether I've been hired to
work the artist or not, [ geta
percentage as an agency. | got
[Westwood Entertainment
management client] Jaime
Camil an audition for the film
“Megamind.” And he got the
part, so | share the commis-

interacting with—
and monetizing—
hislarge fan base.
While the reggae-
tén star has embraced social
media, his online presence re-
mains primarily rooted in his
rigorously maintained web-
site, which is presented in both
English and Spanish and fea-
tures a steady stream of news
and exclusive videos and pho-
tos to keep fans
coming back. i
“Because of Latln
the direct con-

Notas

Big boss site: DaddyYankee.com
home page; inset: VIP card.

which launched last year, sells
a wide array of products,
including $15 T-shirts, $28
hoodies, $12 tank tops, a $12
umbrella, $4lip balm and $10
mouse pads.

Coming soon isa "VIP”
card that fans will be able to
purchase to get special access
to shows; an autographed,
personalized photo; and other
goodies still in development.

Also in the
works isa series
of live concert
webcasts.

nection [ have
with the fans,”
Yankee says,
“the immediate
reaction, the
strength that
songs acquire
when you have a wide web of
fans—it's incredible,”

The main thrust of the
page is direct communication
with Yankee's fans. He regu-
larly holds impromptu live
chats and sets aside time
every few weeks to respond
to fan questions and to tape
personalized greetings.

While Yankee declines to
share specific sales data, he
says the site has also been a
major revenue generator. The
site’s merchandise store,

LEILA
CoBO

iid

Yankee has
i always main-
¢ tained control
over his busi-
ness affairs and
owns all of his
masters, even
though he's distributed by
Sony. His website gives him
the freedom to do a lot on his
own, including posting
streams of new songs before
they're released to retail.

“Of course, I'm always
looking for the right part-
ner,” he says. “But these are
things one can do independ-
ently. Our new street is the
Internet.” e

For 24/7 Latin news

'biz and analysis, see
billboard.biz/latin.

sion with Westwood. I'm kind
of a middleman, a link, re-
gardless of whether they're
my artists or not,

I've worked in all aspects of
the business and I've had the
opportunity to learn what it
takes to tailor a carmpaign for
a client. It's not just about a
magazine cover or ared carpet.

It's being able to land a cam-
paign with AT&T or Caress or
get a soap theme. And artists
need to know they have some-
body trustworthy by their side.

Who does the hiring nowa-
days: artists or labels?

Both. Artists have influence.
They're increasingly aware
that they have to reinforce their
tearn by investing. And labels
realize they have to reinvent
their formula and try to glob-
alize everything through the
Internet and mobile. Clearly,
there are fewer print media
outlets. But in my particular
case, | feel I'm an essential part
of every project I go into.

What new projects do you

have in the works?

I will executive-produce a TV

series in Mexico. This haslong

been one of my goals. I think

people will be surprised.
—lLeila Cobo

EN ESPANOL: All the great Latin music coverage
L£OoM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.
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NEW PINA RECORDS
OFFICE OPENS

Puerto Rican label Pina Rec-
ords, known for urban acts
Tony Dize, Plan B and R.K.M.
& Ken-Y, has opened an of-
fice in Caracas, Venezuela.
The office, headed by Cris-
tina Ramos, will focus on art-
ist management and book-
ing, as well as media outreach.
The office was opened to
allow for negotiating di-
rectly with concert promot-
ers and private event pro-
ducers, according to a label
announcement.

NORSAN TO RELEASE
SMART-PHONE APPS
Spanish-language news-
paper and radio company
Norsan Multimedia is plan-
ning to release a series of
smart-phone apps centered
on each of the Charlotte,
N.C.-based company’s radio
formats, which include
regional Mexican, pop/trop-
ical, Christian and news/
talk. Norsan CEO Norberto
Sanchez expects the apps
to arrive in about a month
for each of his company’s La
Raza-branded stations, as
well as genre-focused apps
streaming corridos, tierra
caliente, nortefio and other
subgenres.

DON OMAR, CALLE 13,
JUANES AMONG FALL
RELEASES

The fall release schedule
features albums by some of
Latin music’s top sellers.
They include Don Omar’s
“Meet the Orphans®” (Or-
fanato Music Group, Oct. 5),
Marco Antonio Solis’ “En
Total Plenitud” (Fonovisa,
Oct. 12) and a new Calle 13
album (Sony, Oct. 19). An
Alejandro Fernandez acous-
tic set and Christian Castro’s
Jose Jose tribute album
“Viva El Principe” are due
on Universal in November.
Also in the pipeline is a new
studio set from Juanes (Uni-
versal, Dec. 7). Mexican rock
act Mana is recording an
album in Miami, but a re-
lease date hasn’t yet been
announced.

Reporting by Ayala Ben-
Yehuda and Leila Cobo.


http://ebook-free-download.net/

Maestro
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We Will Miss Him Dearly
But His Legacy And His Songs Will Stay In Our Hearts Forever....
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Celebrating their 40 years of success
in the music world, and the release
of their 13th studio album,
“World Gone Crazy!”

ISS UE DIATES
September 25

AD CLOSE:
September 1

Don't miss your chance to honor one of
America’s most iconic bands

To advertise, please contact:
Aki Kaneko 323.525.2299 akaneko@billboard.com
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BOXSCORE Concert Grosses

F1HFEEE PN AE AN AN E A EE S E EE EE EE R D

GROSS/  ARTIST(S)
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Capaciy Promoter
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e
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Concerts West/AEG Live

Live Mation
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Pl
$I02R1/36425  Poiten st ey St n.500 Mak Management, Mue Beat

-
Gommin$1a mcreas SmaNErs e BB Lve natomuk

$946,045
sal/ena  Victoria Park, London, July 30 14,491 AEG Live, Loudsound
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$99/435 Columbus Crew Stadium, 14,968 Live Mation

Columbus, Ohio, Aug. 8

Nn.012
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(3912409 Canadan)
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Toronto, July 3 sellout
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0 Virainia Banch, Vay Jay 20, " Tooea LD Batlon
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s
HACENN Brpgtimsge gl L Naton
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(EB23.013) 13,947 i i
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SoCal Sostenuto

In A Market Dominated By Giants, The Hollywood Bowl
Has Thrived With Indie Promoters

For 20 seasons, promoters Andy Hewitt and Bill
Silva and the Los Angeles County-owned Holly-
wood Bowl have enjoyed an enduring partner-
ship ina business notespecially known for them.

Veterans Silva and Hewitt formed Andy He-
witt & Bill Silva Presents in 1991 to produce
pop and rock concerts at the Bowl, the longtime
summer home of the Los Angeles Philhar-
monic. Since then, they've brought in a wide
range of talent to the iconic L.A. venue, includ-
ing Elton John, the Rolling
Stones, Andrea Bocelli, Cher,
Luciano Pavarotti, Coldplay,
Radiohead, Roger Waters,

OnThe
Road

wanted somebody who would make the Holly-
wood Bowl their primary focus in Los Angeles.”

Flash forward to 2010: MCA (later Univer-
sal, then House of Blues) and Avalon are under
the Live Nation umbrella, Nederlander is still
at the Greek and remains a force in Southern
California concert promotion, and AEG—which
didn’'t existin 1991—is entrenched in not only
global promotion but also has a home base at
Los Angeles’ Staples Center and the Nokia The-
atre in the L.A. Live entertain-
ment district.

Yet Silva and Hewitt still thrive
as independents in a market

Dave Matthews Band and
Crosby, Stills, Nash & Young.

This year has been the most
successful yet for the partnership.
According to Billboard Boxscore,
high points have included Sting
with the Royal Philharmonic
Concert Orchestra at the Bowl on June 15,
which grossed $699,128 and drew attendance of
14,261; the Eagles, who grossed $5.6 million
and generated total attendance of 48,210 for three
shows in April; James Taylor and Carole King,
who tallied a $3.7 million gross and drew 51,168
for three shows in May; and Paul McCartney,
who grossed $5.3 million on total attendance of
33,916 for two shows at the end of March.

Both Silva and Hewitt have successful en-
deavors beyond their partnership with the Bowl.

L SILVA (left)

Al | .-
h%r |-|_g_\.ol\f',|1'e'raITI

Silva is head of concert promotion/manage-
ment company Bill Silva Entertainment, whose
clients include Jason Mraz, Good Old War
and Christina Perri. Hewitt is a key player in
the Las Vegas entertainment scene, promoting
shows at the Palms Casino Resort in partner-
ship with Live Nation and the Maloof family,
among other ventures. But the Bowl partner-
ship remains a focus for both.

Silva says the county and the Philharmonic
approached thern about a partnership in 1991.
“The feeling at the time was the other promot-
ersin L.A. had commitments to other pieces of
real estate, whether it was Avalon at Irvine Mead-
ows, MCA at the Universal Amphitheater or
the Nederlanders at the Greek,” he says. “They

dominated by larger players. The
Bowl has continued to extend
their partnership through a se-
ries of three- and five-year pacts,
the last one inked in 2009, accord-
ing to Silva.

“All the fundamentals are still
the same,” he says. “It's just 20 years later.”

Flexibility is a key attribute for Silva and He-
witt, who buy shows directly and partner with
other promoters like Live Nation. Hewitt and
Silva also have open lines of communication
with the L.A. Phil, which presents about 72 nights
of programming at the Bowl every summer, in-
cluding classical performances and dates with
such contemporary acts as the Decemberists
and Conor Oberst. “Alotof these shows are the
same kind of shows we would do, except the Phil-
harmonic presents instead of us,” Silva says.

Bucking the decline in the overall U.S. con-
cert market, Silva says the 20th season is “far
and away our biggest” in terms of show count
and gross, which he projects will reach $28 mil-
lion-$29 million, up about 15% from the high-
est annual gross they've ever had at the venue.

RAY
WADDELL

Silva attributes much of the success to having
put the bulk of the season on sale in March.
“We got the marketplace paying attention early
and buying early this vear,” he says.

Hewitt notes that a marketing partmership
with American Express has added promotional
juice. “We find that the e-mail blast in particu-
lar, besides the conventional advertising we do
with American Express, has been extraordinar-
ily effective,” Hewitt says. “With the Eagles, we
set the record in Los Angeles for the biggest
American Express presale, even bigger than the
Rolling Stones at Dodger Stadium.”

Hewitt says that to understand the success
of the Bowl, one need only attend a concert
there, where the facilities have been enhanced
during the past decade by some $40 million in
infrastructure improvements, including a mas-
sive stage renovation, new dressing rooms and
niew concessions stands.

“All you have to do is just plant yourselfin a
box seat for a show, whether it's the orchestra,
jazz, blues, Depeche Mode or the Rolling
Stones,” he says. “Or go back to one of the bench
seats higher upand hear the extraordinary nat-
ural acoustics of the Bowl itself.” s

The seventh annual Billboard Touring
Conference & Awards will be held Nov. 3-4in
New York. For information and to register, go to
billboardtouringconference.com.

AUGUST 28, 2010 | www.billboard.biz |

SYDNEY

ENTERTAINMENT

CENTRE

p of Darling Harbour,
ment pr

WWW.SYDENTCENT.COM.AU

35 Harbour Street Darling Harbour Sydney
T 61293204200 | F 61292811762

E events@sydentcent.com.au

Syd m

ENTERTAINMENT
CENTRE

n

More at ebook-free-download.ret or magazinesdownload.com


http://ebook-free-download.net/

GLOBAL
NEWS
LINE

www.billboard.biz/global

>>>SONISPHERE
DRAWS 700,000
Hard rock festival
Sonisphere pulled in more
than 700,000 fans across
19 dates in 11 countries this
summer, according to
promoter Kilimanjaro.
About 300,000 attended
last year’s inaugural
festival, which was staged
on seven dates at six
locations. The 2010 festival
benefited from a lineup
that included Metallica,
Anthrax, Megadeth and
Slayer on seven dates, as
well as Iron Maiden for
three shows, including a
sold-out U.K. date at
Knebworth Aug. 1. Another
100,000-plus fans
attended a global cinecast
of the June 22 Sonisphere
date in Sofia, Bulgaria.

>>>COLDPLAY
RE-UPS PUB DEAL
Coldplay has extended its
publishing deal with
Universal Music Publishing
Group to cover future
songwriting. The two sides
didn’t disclose the length of
the new contract, which will
cover the band'’s
forthcoming fifth studio
album, expected tobe
released next year. Coldplay
was initially signed to BMG
Music Publishing in 1999 by
Caroline Elleray, now head
of A&R at Universal Music
Publishing U.K. Universal
subsequently acquired
BMG Music Publishing in
2007.

>>>SONY, CORE
MUSIC TEAM
DOWN UNDER

Sony Music Australia is
expanding its presence in
country music through an
alliance with Core Music, a
new label owned by
producer Rod
McCormack. Sony will
distribute Core’s slate of
releases, the first of which
will be Beccy Cole's new
album, “Pre-Loved,” due
Sept. 3. In a statement,
Sony Music Australasia
chairman/CEQ Denis
Handlin said the
partnership will boost
Sony’s local roster of
Australian talent.
McCormack produced
Troy Cassar-Daley's “I
Love This Place”
(Liberation Music), which
won the 2009 Australian
Recording Industry Assn.
Award for best country
album.

Reporting by Lars
Brandle, Andre Paine and
Richard Smirke.

BY PAUL SEXTON

HALLO, ICH
BIN LENA

German Eurovision Winner’s
Sales Suggest Staying Power

LONDON—Most recent winners of the Eurovision
Song Contest have enjoyed only a fleeting moment of
fame. But this year's winner is showing early signs that
she may be more than a mere flash in the pan.

After prevailing in a televised talent show to become
Germany's 2010 Eurovision contestant, Lena Meyer-
Landrut scored a local hit with her entry “Satellite”
{USFO/Universal) weeks before the May 29 Eurovision
final. She’s also enjoying some chart success in Scan-
dinavia and has the backing of Universal Music, which
is looking to maintain her post-win momentum.

“I don't want to be someone who's the winner of
Eurovision and after that never seen,” Meyer-Landrut
says. “I want to go on making music—I'm trying very
hard not to be a one-hit wonder.”

She’s right to be concerned, given thatrecent Euro-
vision winners like Alexander Rybalk (2009), Dima Bilan
(2008) and Marija Serifovic (2007) have all but vanished
from the public eye. But Universal is confident of build-
ing Meyer-Landrut's European career up from the com-
petition, which introduced ABBA and Celine Dion to
international audiences.

Her debutalbum, “My Cassette Player,” topped the
German album chart in May and is certified double-
platinum {400,000 shipped), as is the single “Satellite”
{600,000). Universal Music Germany director of in-
ternational exploitation Cornelius Ballin says Euro-
pean sales of “Satellite” are approaching 750,000, while

sales of the album have topped 450,000. “It's really
good to see this wasn'tall over two weeks after Eurovi-
sion,” he says.

As Universal began releasing Meyer-Landrut's debut
beyond Germany, Switzerland and Austria, the
strongest reaction came from Scandinavia. The 19-
year-old has done numerous TV and radio appearances,
live appearances and press interviews there, scoring
album chart entries in Norway, Denrnark and Sweden,
where it hit No. 5 in the week ending Aug. 14.

Universal is continuing to roll out the album terri-
tory by territory, with a French release slated for late
September. “We want to nurture interest in big mar-
kets like the U.K., France and the Netherlands by
repeated promotion visits,” Ballin adds.

Meyer-Landrut's follow-up single to
“Satellite,” “Touch a New Day,” was re-
leased in Germany Aug. 8 and was
buildingairplay there and in Scandi-
navia at press time. The single’s U.IL
release is expected in September.
“Satellite” only reached No. 30 on
the U.K. singles chart, despite air-
play support from AC network
BRC Radio 2. Ballin says sales of
20,000 represent “a good rea-
son forus to keep going.” The
album was released in the United
Kingdom in June.

Meanwhile, Universal
hasslated aspring 2011
European release for
the second album
from Mever-Landrut,
who plans to compete
in Eurovision for a
second year.

If Universal can es-

ia ‘Satellite’: LENA MEYER-LANDRUT

tablish Meyer-Landrut in other markets, German label
and publishing executives feel it will confer much-
needed musical credibility to Eurovision when their
country stages it next year. Some 69 million viewers
watched the Eurovision finale, down 4 million from
last year, according to the European Broadcasting
Union, which organizes Eurovision. Butin certain mar-
kets, the 54-year-old competition lacks musical credi-
bility. “In France, no one really notices it and in the
U.K., people laugh atit,” Ballin says. “But that was also
the case in Germany, where by the mid-'90s it was a
no-go area.”

Meyer-Landrut suggests the German TV talent-

show qualification format revitalized Eurovision’s
profile there. “Eurovision was not well [thought
of]," she says. “It was too traditional and not
young or modern enough. It's become cool
through the casting show.”

Lars Ingwersen, managing director of
publisher peermusic Germany in Hamburg,
suggests Meyer-Landrut “has proved that
Eurovision can get back toits old level, and
that, with songs suitable for the market
and a credible performance, you can wake
international emotions.”

Butindustry veteran Heinz Cannibol,
CEOQ of Hamburg-based indie label 105
Music, cautions that Eurovision's re-
cent efforts to embrace East-

ern  Europe could
complicate efforts to dis-
cover stars like ABBA or

Dion. “The winner has

only a short career be-

cause the markets are
so different,” he says.

“But I hope Lena’s an

exception.” see

/)
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Back To The Future

New Satellite Channel Vintage TV To Target Older Music Fans

LONDON—U.K, labels already
eager to cater to consumers
over the age of 50 will soon have
a dedicated music TV channel
to help grow the market.

London-based Vintage TV
launches Sept. 1 on satellite
platforms Sky and Freesat.
Funded by private investors
coordinated by investment
banker Communications Eq-
uity Associates, it will feature
popular music from the '40s
to the '80s, with 40% original
programming.

Vintage CEQ David Pick
says he was inspired by the
success of Universal Music TV's
(UMTV) pre-Beatles rock’n’roll
compilation series “Dream-
boats & Petticoats” (Billboard,
July 3), musicals like “Jersey
Boys"” and the enduring pop-
ularity of acts ranging from
Vera Lynn to the Beatles.

Strong recent sales of titles
targeting older consumers
convinced him “there was an
opportunity to reach that de-
mographic with a TV channel,”
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he says. “They weren't being
served properly.”

The Office for National Sta-
tistics says 42% of U.K. adults
are over 50, a
figure that's ex-
pected to rise to
50% in a decade.
Moreover, the sta-
tistics office says,
those over 50
have 30% higher
disposable in-
come than those
under 50.

According to
a survey com-
missioned by the
BPI, music pur-
chases among
Britons aged 50~
59 averaged
£47.84 ($74.54)
per person in
2009, down from
£58.41($91.03)in
the prior year, even though
roughly the same number of
them—about 40%—made at
least one music purchase in
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Golden oldies: Vintage
TV's DAVID PICK (top);
UMTV's BRIAN BERG.

both years. That suggests la-
bels may be underserving this
market niche.

Universal Music Enterprises
president Brian
Berg has suc-
cessfully tapped
the 50-plus mar-
ket, which favors
physical product,
with such TV-
advertised titles
as “"Dreamboats
& Petticoats” and
artist compilations
featuring early
UK. rock'n'rollers
like Joe Brown,
Marty Wilde and
Billy Fury.

Berg says he’s
discussing them-
ed programming
of UMTV reper-
toire and poten-
tial advertising
and sponsorship with Vin-
tage. “That audience needs
to see an audiovisual message
[about a music release], and if

it's well-targeted with pro-
gramming they like, it couldn’t
be better for us,” Berg says,
pointing to UMTV-signed
Status Quo as an active band
that could benefit from the
exposure. Vintage is already
working with veteran EM| artist
Cliff Richard to mark his 70th
birthday in October.

To drive sales, Berg would
like Vintage's website to direct
viewers to online retailers. Pick
says the channel plans to talk
to retailers about selling music
directly from the site, which will
link to label and artist sites.

The main challenge for a
retro music TV channel is the
dearth of pre-"80s music vid-
eos, so Vintage has commis-
sioned London-based produc-
tion company Silver Bullet to
create an initial 150 films to ac-
company classic tracks. Videos
will feature a nonperformance
montage of the artists or other
footage that defines the era.

Vintage will also screen doc-
umentaries and concert films
and has programming deals
withthe BBC, ITN Source, Chan-
nel 4, Eagle Rock and DCD
Rights. It has already commis-
sioned an interview-based se-

More at ebook-free-download.net or magazinesdownload.com

ries featuring veteranradio and
TV hosts Paul Gambaccini and
Lesley-Ann Jones. Members of
Status Quo, Spandau Balletand
the Searchers are expected to
be among the first guests.

John Cooper, CEO at reis-
sues label Trapeze Music, says
a channel showcasing older
music is “long overdue,” but
should avoid relying on overly
familiar heritage acts. Pick re-
sponds that he's targeting pas-
sionate music fans rather than
amass audience.

Parlophone VP of promotion
and press Kevin McCabe, who
also works EMI's catalog, says
if Vintage can build an audi-
ence it should be able to estab-
lish “viewer loyalty to the chan-
nel, as [no one else] is really
doing this. It's a clever idea.”

While Berg and McCabe
stress the importance of mar-
keting at the outset, Vintage is
relying on PR-led media cov-
erage. Vintage TV is also eyeing
brand extensions like music
compilations.

*The business model involves
more than relying on TV adver-
tising and sponsorship,” Pick
says. “This is a multiple-revenue-
stream business.” e
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Steve
Buchang

When the banks of Nashville's Cumberland River overflowed during the first weekend in

The Grand Ole Opry’s

parent company prepares
to move past the flood.

May, it wasn’t long before the Grand Ole Opry began to take on water.

“We were working to save our collections and important artifacts on Sunday evening as
the waters were rising,” says Steve Buchanan, senior VP of media and entertainment for
Opry owner Gaylord Entertainment. “Early the next morning, it was apparent to all of us ex-

actly what had happened.”

It was the worst flooding that the region had seen in decades, causing an estimated $1.5
billion in property damage and forcing the temporary shuttering of numerous businesses,
including the Opry and the neighboring Gaylord Opryland Hotel—two linchpins of Music

City’s tourism industry.

Now, as work crews complete repairs on both properties, the Opry is eyeing an Oct. 1re-

opening, while Opryland expects to be back Nov. 15.

As Gaylord made flood repairs to the Opry House—including replacing the seating and the stage
floor—the company also decided to proceed with a renovation of the backstage area that had
been due for an upgrade, says Buchanan, who oversees Gaylord's entertainment properties.

So what will artists soon see when they go backstage? “We're going to let that be a sur-

prise,” he says.

In aninterview with Billboard, Buchanan, who is also board president of the Country Music
Assn, (CMA), talks about the flood recovery efforts and the company’s broader entertain-

ment business strategy.

How long will it take for
Nashville’s entertainment
economy to fully recover from
the flood?

We're hopeful that we will really
see that lift next year once we re-
open [the Opry and] once the Gay-
lord Opryland Hotel reopens—and
then the word gets out that the city
is open for business,

One of the unfortunate results
of the flood was that Schermerhorn
Symphony Center and the Opry
House, two of the premier per-
formance facilities in the city, were
taken offline. So we were fortunate
to have the Ryman Auditorium as
a place that we could use as our pri-
mary base for the Grand Ole Opry.
We've also had to utilize other fa-
cilities in the city and people have
been very accommodating and ex-
cited to welcome us.

It's one thing for these facilities
to reopen, but quite another for
things to return to normal. What
will it take to get there?

It's really about awareness, and it's
about us doing the best job we can
from a marketing perspective and
with advertising sales and public re-

lations efforts to encourage people
to come back or come for the very
first time to the city.

After the flood, there were many
Middle Tennessee residents who
were left hurting economically.
How much does that affect the
Opry, which mostly attracts
tourists from outside the area?
There were a lot of homes that were
impacted in the city and in the re-
gion. Primarily, the effect has been
that people [outside the area] had
the impression that the city was ba-
sically shut down, which was not
the case at all. In fact, the CMA
Music fest took place one month
after the flood—we were doing per-
formances for 40,000-plus people
on afield that had been flooded not
long prior to that.

Last year, Gaylord opened a
5,000-square-foot Opry Origi-
nals store in downtown Nash-
ville, where it sells branded
apparel and other merchandise.
Do you plan to open similar
stores elsewhere?

Opry Originals presented us with
an opportunity to have a facility in

what is a separate part of town from
where the Opry House is, to engage
with consurners who would not nec-
essarily come out to the Opry. We
do anywhere from two to four per-
formances a week, soif someone is
visiting the city and we don’t have
aperformance that night, the store
gives them a place to go to get a feel
for the essence of what the Grand
Ole Opryisall about and, hopefully,
to make a purchase.

We might some day open other
stores but our primary objective
was to capitalize on the traffic that
exists in downtown Nashville. It's
still something we would consider,
but I think that we would like to
see an overall improvement in the
economy before we would make
such a foray.

The Opry has historically faced
the challenge of respecting
country music traditions while
also trying to stay relevant with
younger fans. Is that balancing
act any different today from
what it has been in the past?

It's really not. While the players may
change, the overall strategy and phi-
losophy does not change dramati-

cally. You have a genre of music that
embraces multiple generations. The
Opry is really reflective of that. We
are a place for the family of country
music to come together so that Car-
rie Underwood and Little Jimmy
Dickens can share the stage back to
back and they are embraced with
equivalent enthusiasm and love.

What’s the average age of the
typical Opry visitor?
The core makeup of our audience
is 35-plus. Our audience today is
actually a little younger than it was
afew years ago because we've tried
to be more aggressive in terms of
building relationships with new
artists and with agents and man-
agers to make sure that they know
that they are welcome on our stage.
We have more guests on the
show than you would've seen 20
years ago and those guests are typ-
ically new up-and-comers. The
Opry is also about star power and
s0 we want to make sure that we
truly give people an experience
where they're going to see the leg-
ends of the [past] and the legends
of the future. That's why it was
important to us that at the same

time we're bringing new mem-
bers into the fold, that we also
looked back and brought in Mel
Tillis and Charlie Daniels, who
have a great affection and passion
for the Opry.

Country has always enjoyed pe-
riods of crossover success on the
pop charts, as it's now experi-
encing with acts like Taylor Swift
and Lady Antebellum. Is that
something the Opry is eager to
capitalize on?

Everyone has an opinion about
what they think defines country
music, so we try to have a broad
perspective on that. Lady Antebel-
lum and Taylor Swift have per-
formed on the Opry, they're
supporters of the Opry, and we love
having them on our stage. Various
artists at various parts of their ca-
reer may have crossover success,
but I don’t think that changes our
outlook on whether we include
them in a show.

How much does the recording
industry’s difficulties affect
your entertainment properties
in Nashville?

It's important that there are healthy
labels, publishers, managers and
promoters because we are in the

music business and the health of

the industry matters to us. But
we're one step removed in the
sense that our economic engine is
not recorded-music sales.

What has to start to take shape is,
how will the record labels continue
to be the initial launching pad for
an artist's career? It's important that
we have a healthy industry that is
breaking new acts to continue to
feed the machine because thatdoes
impact us. There's nothing more
exciting for us than being part ofan
artist’s debut on the Opry, watching
them have their first hit single and
then seeing them embrace the Opry
and become connected toit.  ««

How will the record labels continue to be the initial
launching pad for an artist’s career? It’s important that
we have a healthy industry that is breaking new agcts.
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Country Superstar Kenny Chesney
Stunned Fans And The Music
Industry When He Elected Not

To Tour This Summer. Turns Out
He Had A Pretty Good Reason

BY RAY WADDELL

SUMMER
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At the moviesi® = l
KENNY CHESNEY
from his 'Summ

in 3D’ tour fil

3

ost of Nashville is dragging under the
weight of an unrelenting heat wave, but
Kenny Chesney, relaxed in an over-stuffed
chair at his management company offices,
looks rested and laid-back.

Laid-back is appropriate, because it's
his no worries, life's-a-beach vibe, affixed to Garth Brooks-
inspired, stadium-sturdy suburban country, that’s Ches-
ney's stock in trade. On this day, Chesney is indeed dressed
more for Key West than Music Row: shorts, T-shirt, open-
toed shoes, no hat.

Butit's a bottle of water in his hand, nota Corona, as he talks
about putting the finishing touches on a football documentary
inspired by his current hit, “The Boys of Fall,” the lead single
from his new album, “Hemingway's Whiskey.”

“I'was in Brett Favre's kitchen, John Madden’s house, Bobby
Bowden's house, Nick Saban's house, | interviewed Bill Par-
cells, I've been in Joe Namath's house,” Chesney says with the
zeal of an every-weekend tailgater.

Chesney admires the discipline and work ethic needed
to make it in pro sports, and he shares that nose-to-the-
grindstone mentality. He may be rested right now, but
that's a highly unusual state for Chesney this time of year
and was hardly the case a year ago when he was deep in
the throes of yet another mega-tour. The pressures of being
hands-on at every level in a run of seven consecutive tours
that each moved more than 1 million tickets were taking
their toll on country music’s top touring artist. By Septem-
ber, he surprised fans and the industry alike by announc-
ing he'd give touring a break in 2010.

Chesney says no single moment led to the hiatus, but, rather,
a series of eye-opening realizations. For the most part, he was
happy on the road in 2009, deing what he does best. But there
were moments of uncertainty. “I canght myself for the first time
in 17 years thinking about connecting with the fans instead of
just doing it,” he recalls.

“All of a sudden I felt like it was mechanical—the
show, the music, everything—and it's never been that
way,” he says. “It's not supposed to be that way. That's
not how I built it. That’s when I knew it was time for me
to back away.”

Chesney, 42, says he knew that day would come at some point,
given his heavy road schedule and effort expended onstage.
“We had just given to it for so long and so hard,” he says, shak-
ing his head. “It would have been really easy to go back out
again this year, and I didn’t want to press that. I wanted to give
people the thing that they deserved the most, and that’s all of
me. That's why | backed away.”

6 |
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WELCOME TO THE MACHINE
Chesney came to Nashville in the early '90s at the height of the
Garth era, finding limited success on Capricorn Records but
separating himself from the hat pack at BNA a few albums in
by touring relentlessly and adding a flip-flops-and-blender-
drinks vibe to contemporary country. Major hits like “She Thinks
My Tractor's Sexy” and “How Forever Feels” wrapped the '90s,
but Chesney's appeal had as much to do with his “everyman”
persona as radio hits. He struck a nerve with country fans, com-
ing off as a guy who was just as at home at the Florabama Bar
in Perdido Key, Fla., as at any landlocked honky-tonk.

While country is known to be a genre where hits, record sales
and radio play all run parallel, Chesney proved the perfect artist
for the modern music business economy, where touring drives
the train and maximizes other revenue streams like merchan-
dising, branding and, yes, record sales. Chesney toured smart,
sacrificing better paydays for bookings that fit his long-term
plan, parlaying key support slots and under-plays into his own
arena-headlining status. Once he conquered the arenas and
amphitheaters, he took on stadiums and never looked back.

During the past decade, Chesney has become the biggest
ticket seller in country music and among the elite touring artists
in the world. He grossed about $500 million and sold nearly 10
million tickets, according to Billboard Boxscore. He owns a
wealth of Billboard Touring Awards to go with his platinum al-
bums and industry accolades, and when he wrapped the Sun
City Carnival tour last year, Chesney’s drawing power showed
no sign of waning.

From the legion of fans, to promoter TMG/AEG Live, to the
arenas, sheds and stadiums that host his concerts, to the hun-
dreds who malke all or part of their living from the Chesney
touring machine, hearing talk of a break couldn’t have been
welcome news.

“Some of them took it better than others,” Chesney admits.
“Tt’s funny you used the word ‘machine,” because that's kind
of what it started to feel like, just this machine that I was feed-
ing, and kept feeding. You give your blood, sweat and tears, you
give your heart and your soul—1I did, anyway—to this machine.
All of a sudden nothing was feeding it back to the soul, and that
had to change. So for the most part, everybody in the machine
understood. And those that didn’t ain’t around anymore.”

Clint Higham, Chesney's manager with Morris Artists Man-

Buddy system:
KENNY CHESNEY
with producer
BUDDY CANNON

‘All'ora sudden | felt it was
mechanical—the show, the
- MUSIC, everything—and it’s
ver been that way.”

—KENNY CHESNEY

agement, says taking a break wasn't that difficult a decision,
given long-term considerations. “It was the right thing to do
and we didn't look back,” Higham says. “We're in a creative
business, and to stay creative sometimes you have to let your
mind and body rejuvenate. All these projects take months and
menths in advance to do, so you're always like a gerbil on a
wheel—you never get off, you never have time to recharge your
batteries, and that's exactly where he was at. And now he's in
the most creative place I've seen him since a decade ago.”

Of course, “taking the year off” in Chesney’s world is a rela-
tive term. Without a full route book of concert dates in front of
him for the first time in more than a decade (he did playa dozen
one-offs and festivals), Chesney immersed himselfin two film
projects. In addition to the football documentary, there was the
“Kenny Chesney: Summer in 3D” concert film, which premiered
in April and grossed more than $1 million in four days. Directed
by Joe Thomas, who co-produced with Chesney, the DVD of the
film was released in July exclusively through K-Mart.

Working on “3D" kept Chesney from missing (and obsess-
ing on) touring. “It would have felt pretty empty if  hadn’t been
consurned with the ‘3D’ project,” Chesney says. “I spent two
solid months mixing this 3-D film at Sony Pictures out there
in Los Angeles, so I was onstage every day, sitting there look-
ing at all this. The band and everybody probably missed re-
hearsals, If I was just sitting at home every day, | would have
probably missed it.”

The few shows Chesney did play in 2010 served more to keep
the fire burning than to burn him out. That's decidedly differ-
ent from the mega-shows that have peppered the route for the
last several years, “when the weight of a football stadium and
everybody in it is on your shoulders,” he says. “I've learned to
have pretty tough skin and shield alot of that off, because I just
kind of zone myself in. But there is a moment where you real-
ize there’s only one spotlight, and | know where it's at.”

THE IMPORTANCE OF BEING ERNEST
As bright as that spotlight is, Chesney also enjoys robust sales
as a recording act. The BNA artist has moved almost 25 mil-
lion albums in the United States, according to Nielsen Sound-
Scan, with six albums topping 1 million in sales. His most
recent release, “Greatest Hits 11" in 2009, scanned 690,000
units, and his most recent studio album, 2008’z “Lucky Old
Sun,” scanned 800,000, Tn 2006, “Poets & Pirates” moved 1.6
million, according to SoundScan. He's charted 17 No. 1s on
Hot Country Songs and ruled Top Country Albums nine times.
Chesney says that for the first time in years, he had the time
he wanted to devote to an album project. “That’s another rea-
son [ wanted to take the year off, to creatively give to something
when I wasn't giving to anything else,” he says. “Balancing tour-
ing and recording is hard, and I've done that the last seven or
eight years, the last three or four records. I didn’t want to do
that with this record.”
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Unlike some studio efforts, “Hemingway's Whiskey” wasn't
made “on a treadmill,” Chesney says. “I didn’t make this record
in the middle of being home on a Monday, Tuesday, Wednesday,
and 1 wasn't in the studio thinking about where T had to fly to
Thursday, Friday and Saturday night,” he says. “I had time to
focus more on music as a whole, the songs, the production. Me
and [producer] Buddy [Cannon] had more time to talk, about
what this song means and why, and where it would fit in the
record. We didn't just go in there and have a chart and do the
introfverse /chorus fverse /chorus /bridge /chorus/fout. You hear
those records every day. 1 didn’t want to make that record.”

Chesney admits he has made “that record” in the past. “It's
tough when you're tired and busy,” he says. “I wanted to make
this record with a clear head, where | wasn’t being pulled in
other directions.”

“Hemingway's Whiskey,” co-produced by Chesney and long-
time studio collaborator Cannon, does go in many directions.
The album boasts songs sure to please longtime fans in “Live a
Little {Love a Lot),” “Coastal” and the sentimental ballads “The
Boys of Fall” and “Where | Grew Up.” Butitalso challenges fans
and Chesney alike with cuts like the regretful, mostly acoustic
“You and Tequila” (with Grace Potter), the pining “Seven Days
a Thousand Times,” the ambitiously produced “Somewhere
With You” and the title cut. (For a complete cut-by-cut rundown
from Chesney, go to Billboard.com.)

During the course of 11 albums with Cannon, including live
and greatest-hits sets, Chesney says he and the producer have
learned to complement each other well. “My records would not
be the same without Buddy Cannon,” he says, “The thing I've
taken from Buddy over the years is a solid song sense. He's got
that. Shoot, hanging out with Hank Cochran, Dean Dillon and
all those guys over the years, that’s what's going to happen to you.”

As co-producer, Chesney brings his mixed bag of influences,
which may or may not jibe with Cannon’s musical gensibili-
ties. “I made ajoke on one of my records—I thanked Buddy for
turning the guitars down in the mix and then I thanked the en-
gineer for turning them back up when Buddy left,” Chesney
says with a laugh. “When we come together, 1 get this great
song sense and a traditional feel from Buddy, and we kind of
mix that together with the music I grew up with: Conway Twitty,
George Strait, George Jones, Willie Nelson, but also Tom Petty,
the Eagles, Bruce Springsteen, all that stuff. I don’t think Buddy
would make the same record with somebody else.”

“Hemingway's Whiskey” will be the biggest release yet for
Sony Nashville chairman/CEQ Gary Overton, who's three
months into the job, and he knows he has a lot to work with.
Overton says Chesney is adept at giving fans what they want
while also challenging them. “Kenny finds music that he enjoys
and feels good about,” Overton says, “but there's also some songs
on this album that aren’t typical, where a songwriter would say,
‘l wrote this and it sounds like a Kenny Chesney track.””

Even with “Boys” racing up the charts, neither Chesney's camp
nor the label is pushing to launch the next single, which seems
to be leaning toward “Somewhere With You.” “With singles hav-
ing slowed down, I know for some people it has caused some
consternation, but it gives us time to get a feel for what the next
single may be,” Overton says. “Right now we're focused on let-
ting this single run its course. I don’t want to ring the bell, go to
No. 1 and then move on. We really want to give it some space.”

Consumers have embraced “Boys"—according to Nielsen
SoundScan, the single sold 82,000 downloads in its first weelk,
the most ever for a male country artist. Chesney has also worked
at keeping a solid relationship with the country format. In July,
Chesney and the label flew some 25 radio programmers to his
homein St. Johnin the U.S. Virgin Islands to hear the singleand
watch the video at Chesney's bar overlooking the Bay of St. Thomas.
“Kenny's back behind the bar, pouring drinks for folks, having a
good time,” Overton says. “He played the song and video, then
said, “That's really all  wanted to do. Let's have some drinks, jump
in the pool or go down to the beach. Whatever y'all wantto do.” "
(The song jurmps 11-9 on this week's Hot Country Songs chart.)

Overton says the label has also not met any resistance from
retailers, “There are so many partners out there, from what
we're able to do with Walmart and Target and Best Buy, and
they are very excited about this,” he says. “They've been proac-
tive. They are big fans of Kenny, because he invests in his own

FRIDAY NIGHT LIGHTS

Kenny Chesney’s New Gridiron-Inspired
Single And Video Lead To A Documentary
About High School Football

From his days as an undersized re-
ceiver at Gibbs High School in tiny Lut-
trell, Tenn. (pop. 950), to selling out
NFL stadiums as country’s top tour-
ing artist, Kenny Chesney has always
drawn inspiration from football.

“I believe there are very definitive
parallels of life lessons you have on
the football field and doing something
like | do for aliving,” Chesney says. “In
football you learn to work hard, set
goals, face adversity, sacrifice for
something else and that you're going
to be a failure sometimes. How you
handle that defines how successful
you are.”

Like much of the country—and
country music fandom—Chesney is
football-crazy. His obsession with the
sport has come to a head with his com-
mitment the past 18 months to creat-
ing “The Boys of Fall,” a documentary
centered on high school football that
was inspired by his current single of
the same name and the video that
supports it.

The stage for the doc was set in
2009, after Chesney had already
recorded “The Boys of Fall.” In filming
clips and putting together interviews
for that video, Chesney realized he

had hit upon something, just as when
he first heard the cut, penned by Casey
Beathard and Dave Turnbull. “ ‘Boys
of Fall’ was a perfect description of
how | grew up and where | grew up,”
Chesney says. “That song meant so
much to me, and | thought, "Wow,
there’s a lot of people that have that
feeling in their lives." ”

One reason Chesney took on the
documentary is because he feels in-
terest in the topic is multigenerational.
“It's a song that a 5-year-old kid who's
just learned how to play the game in
his backyard will get, and so will his
grandfather,” Chesney says. “That’s
the direction we took the film. The ma-
jority of the film is about what all these
giants of the game would say to kids.”

Chesney feels like he knows his fans
and what they will respond to. “So |
knew if | was that passionate about this
song that it was probably going to
touch a lot of people,” he says. “That's
why I've been flying all over the coun-
try for the last seven months interview-
ing players, coaches, ex-players.”

Already a country hit, the song
made a huge leap on the Aug. 21Bill-
board Hot 100, rising 96-18 as first-
week downloads (82,000) drove the

J-E-T-S, Jets, Jets, Jets!
KENNY CHESNEY and
Hall of Fame quarterback
JOE NAMATH

song’s upward surge. (It debuted at
No. 14 on the Digital Songs chart.) The
single is much like a Christmas album,
according to Sony Nashville chair-
man/CEO Gary Overton, who thinks
he may have a gift that keeps on giv-
ing. The timing of the release was re-
configured to match the start of foot-
ball season, and ESPN, which has been
airing the video, will use the song Sept.
4 for the opening of the college foot-
ball season.

“Next year at this time we want to
rerelease the single, because every
year there is a new group of people
being touched by football,” Overton
says, ticking off his ideas. “We could
have a toymaker make a softball-sized
football helmet that we have our song
embedded in and sell it to schools rel-
atively cheap. They can put their
school decal on it and sell it for twice
as much as a fund-raiser. Every year |
want to come up with another idea of
how to further this song. | think it will
be fresh for decades.”

The documentary is set to air Aug.
29 on ESPN. Longtime collaborator
Shaun Silva directed and co-produced
the project with Chesney, who says his
hope is that it inspires people the way
making it inspired him.

“If | was a kid watching all these peo-
ple talk to me, | think it would affect
me,” he says. “It would make me want
to be a better person, a better friend,
whatever. Just be better” —RW

career and he partners with all of them.”

Retailers will have multiple Chesney packages to sell this
fall: regular and deluxe editions of “Hemingway’s Whiskey,”
and the “Summer in 3D" and “The Boys of Fall" documentaries.
“Kenny spent millions of his own dollars producing these in-
credible pieces with value and excitement for the consumer
and retailers in mind,” Overton says. “It's not merely another
way for him to make money.”

ON THE ROAD AGAIN

Chesney will go out “wide open” next year when he returns to
the road, with about “60-ish” dates, including a return to stadi-
ums. As usual, Chesney is fully engaged in plotting every as-
pect of the tour, which will once again be with TMG/AEG Live
through a long-term deal with the promoter.

“I'vealready got a 3-D rendering of what our stage show will
look like on my computer right now,” Chesney says, lighting
up when he discusses things like working out sightlines. “I can
look at it from all angles. I don't want to piece this thing to-
gether. If you go out like we do it, if we start in April or March,

you can't wait until January to piece this together.”

Chesney admits there are aspects of touring he didn't miss.
“I didn’t miss going to catering every day at 5 o'clock. I didn't
miss hanging out on the bus all day wasting time, doing cer-
tain things. I don’t miss [promoter] Louis Messgina one bit,” he
says, chuckling. “But, boy, I tell you, I missed that first note
every night. | missed the energy of the crowd. That's what you
hope you miss, and boy, | missed it.”

Given the challenges of the touring business this summer, Team
Chesney may have picked the right year to give the road a rest.

“You need to be missed,” Higham says. “If you're around
every year, you get taken for granted.”

With all of Chesney’s success, having far exceeded his boy-
hood dreams in Luttrell, Tenn., when asked what still motivates
him, he answers without hesitation. “Fear of failure,” he says.
“That's another reason [ pulled back. T didn't want to be the tired
guy up there. I didn’t want to be the guy that went through the
motions. People deserve better, and [ knew [ was on the edge of
doing that. To me, that would be failing. It would drive me crazy
later on in life to know that | mailed something in.” aee
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From Katy Perry
To Justin Bieber,
Proactiv Breaks
Out Musicians As
Spokesmodels

BY JENNIFER NETHERBY

IT'S COME TO THIS: No one is more willing to talk about acne than a musician.

With celebrity acne-fighter Proactiv's signing earlier this month of Justin Bieber as
a spokesman, the teen star joins Katy Perry, Avril Lavigne, Sean “Diddy” Combs, Jessica
Simpson, Alicia Keys and Mandy Moore as recording artists who have signed up to talk
openly about “critters on their face,” as Perry refers to it in her spot.

Proactiv has made it lucrative for them to talk, signing multimillion-dollar deals for
the biggest names. Bieber will get $3 million for his two-year deal, similar to what
Simpson was paid, according to a cosmetics industry source. Perry and Lavigne
are paid almost as much.

“We did it because the kid uses it,” says Bieber's manager, Scooter Braun, who
wouldn't confirm the $3 million price tag. “I never want to do anything with Justin's
brand that isn't organic. He isn't manufactured.”

celebrities, according to Renker.
Renker says it's partly because fewer people—partic-
ularly young people—are watching TV, so
they're less likely to know, let alone
!' b feel connected to, TV stars. By con-
L5 trast, they still know mainstream re-
/4‘? cording artists, he says, and repeatedly
seek out their videos online so they have
more connections with them than
other types of celebrities.
For all of those reasons, Bieber,
who was discovered on YouTube, is
aperfectfit, Notonly are his fans in the
sought-after preteen/teen demographic,
butthey eatup everything he puts out online
and follow him on Twitter, where he’s an ac-
tive poster for his 4.5 million followers.
Bieber's Proactiv campaign takes advan-
tage of that, with shareable YouTube videos
and plans for tweets that point followers
to his Proactiv spots.

celebrity name and through the years
has signed a range of stars: TV actors
like Jennifer Love Hewitt and "The
Office” actress Jenna Fischer, as well
as movie stars like Lindsay Lohan.
But it's musical artists who have
proved to be the most effective
spokesmodels, Renker says, as cam-

Proactiv spends between $12 million and $15 million per
year on endorsements, says Greg Renker, co-founder of Guthy-
Renlker, which markets and sells Proactiv. The guiding philos-
ophy behind the endorsements is that Proactiv spends less on
branding by signing an instantly recognizable celebrity than it

would on billboards and commercials. (It still spends big on
traditional marketing—$100 million annually—for Proactiv

and the company's other products.)
MODEL BEHAVIOR

“I love Julia Roberts but I've probably had 15 movie experi-
ences with her in my lifetime," Renker says. “I've listened to
[Perry’s] ‘California Gurls' every day since it was released. Con-

paigns with TV stars have often fallen flat
while those with Simpson, Perry and Lav-
igne sparked a noticeable uptick in sales.

It's a big change from Proactiv's original
model of signing likable TV stars to do 30-

sumers are connecting to musical talent multiple times a day

in a way that is more than visceral.”

IN THE SPOTLIGHT

All indications are that Bieber will do
the same. During the first day that his en-
dorsement was unveiled, there were
125,000 YouTube downloads of one of his

minute infomerdals. Proactivlaunched15
years ago featuring actress Judith Light,
who told viewers about her adult acne in
an era when most celebs were still going

Proactiv is the flagship product for the private, Palm Desert,
Calif.-based company, whose yeatly sales exceed $1.5 billion,
according to Renker. Its lineup of other products include such
celebrity-backed skin care lines as Heidi Klum’s In an Instant,
Victoria Principal's Principal Secret and Cindy Crawford's
Meaningful Beauty.

Unlike those product lines, Proactiv was never tied to just one

to Japan or Europe to surreptitiously hawk
liquor, coffee and other products.
These days, joining with Proactiv has
become a mark of success, Celebrity
agents and managers regularly ap-
proach the company about endorse-
ment deals, and the stigma over paid

Proactiv videos and 500,000 views of his
Proactiv clips, Renker says.

Internet appeal is largely why Bieber
and other artists are so effective—roughly
60% of Proactiv sales come through In-
ternet orders and artists are better at
reaching online consumers than other

la
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celebrity endorsements in the United States has all but disap-
peared in the last five years.

David Reeder, VP of Greenlight, a media licensing firm that
works with companies and celebrities on endorsement deals,
says the Internet has changed the rules. Fans were able to easily
see advertisements that celebrities had done in Japan and Europe
online. When there wasn't any fallout, stars began wading into

endorsements in the States.

Artists have been newer to the
endorsement arena, but they're
quickly catching up. A study by
Greenlight found a 150% in-
crease in celebrity endorse-
ments in advertising around the
2010 Grammy Awards—many
featuring artists.

Artists have partly been
pushed into it as they look for
new revenue streams. But
there's also been an attitude
change, Reeder says.

“The idea of selling out, which was pretty fundamental
to the world of musicians, has pretty much gone away,” he
says. “There are still holdouts, like Bruce Springsteen, but
younger artists don't view using their image to sell prod-
ucts as selling out.”

The new relatability quality of fame has also played into it,
particularly with Proactiv. "There used to be a sizable distance
between fan and celebrity. The distance has closed significantly
now,” Reeder says.

(g o)

‘The idea of
selling out, which
was fundamental
to musicians, has

gone away.’

—David Reeder, Greenlight

That ability to relate is a key quality Proactiv
looks for in the stars it signs, Renker says. “1f Proac-
tiv is a product that we just pay to get endorsers for,
we're going to fail,” he says.

Before it signs a celebrity, Renker says the company wants
to know whether the star has been using the product and if he
or she can produce “before” pictures of the acne, or at least
demonstrate that the celeb is aware of Proactiv, Otherwise, the
company passes.

“They have to be authentic, believable and have a real story to
tell,” Renker says. “Katy Perry and Avril Lavigne have an amaz-
ing understanding of the product and what it does. They can tell
us specifically how they've used it, They know the names of the
products and told us how many of the products they use and why."

The running joke on the In-
ternetafter Proactiv unveiled its
Bieber campaign is that the 16-
year-old has flawless skin. “Yes,
his skin looks great,” Renker
says. But he says that he's seen
Bieber with acne, recalling that
when he first met him, “he had
a ziton his chin and a ziton his
forehead.” Braun remembers
pointing out the zit to Renker
and Bieber got mad and started
to walk off. “He's just a regular
16-year-old,” Braun says.

That Bieber doesn't have bad acne is partly the point. Proac-
tiv, which has always positioned itself as skin care for the worst
cases of acne, is using the artist to launch its new Proactiv Plus
for Teens line, pushing the idea of stopping acne before it starts.

“The first part of the marketing campaign is be proactive,
which is, 'I'm using this product every day because | don't want
to getacne,” " he says. “Justin has committed to beating the prob-
lem before he gets it." (Indeed, Bieber says in his first spot that
he gets acne but "I use Proactiv so my face doesn't getlike that.”)

It's hard out here for a pimple (from left,
opposite page): JUSTIN BIEBER, KATY
PERRY, AVRIL LAVIGNE, MANDY MOORE,
JESSICA SIMPSON and ALICIA KEYS; inset:
Guthy-Renker co-founder GREG RENKER.

SQUEAKY CLEAN
Proactiv is always on the hunt for new endorsers, seeking out
a range of stars that appeal to different age groups.

Many of the orders coming in after Bieber's spots hit were
from parents calling to place orders for their kids, Renkersays.
“Are 12-year-old girls going to buy Proactiv? No. They ask their
mom to buy Proactiv. In the last 24 hours we've had mothers
buying it, which is what we wanted to occur,”

That's a different audience from the one that Perry and Lav-
igne have attracted in the last year, he says.

Even with all the research it does, choosing an endorser still
ends up being a gut decision, Renker says. Although he de-
clined to name names, not everyone has worked out. Perry,
signed last year, was considered a gamble, The buzz of “I Kissed
a Girl" had died down and “California Gurls” hadn't yet hit.

With Bieber, Proactiv approached him, reaching out before
he putout his “My World” album. At the time, his agents asked
for more money than Proactivthought he was worth. The com-
pany changed its mind after the album’s release and went back
to him. (Braun remembers this differently, saying Team Bieber
reapproached Proactiv after the teen started breaking out, fi-
nally agreeing to the deal after Proactiv said it would make a
donation to Bieber's favored charity Pencils of Promise.)

The company watches music charts and monitors online ap-
peal of different artists, Renker says, Proactiv looks at the num-
ber of followers that artists have on Facebook and Twitter and
the number of YouTube hits their videos receive.

“Youconstantly have to be working to find someone who can
keep you current,” Renker says. e

Learn more about the artist branding space by attending the
Billboard /Adweek Music & Advertising conference Sept. 15-16 in
Chicago. To register, go to billhoardevents.com.

The Zit-Geist
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HANKS TO NEW TECHNOLOGY,
THE TICKETING INDUSTRY HAS
UNDERGONE SOME SUBSTANTIAL
CHANGES IN THE PAST YEAR,
AND—SURPRISE!—-NEARLY ALL
OF THEM HAVE BENEFITS
FOR CLIENTS AND CONSUMERS

BY GLENN PEOPLES

ILLUSTRATION BY WESLEY BEDROSIAN

After a decade that saw little change, the ticketing market is transforming

at an unprecedented rate.

“We thought the lack of innovation had been alarming,” says Andrew

Dreskin, co-CEO of Ticketfly, a 2-year-old, venture-backed startup. No new-
comer to online ticketing, Dreskin was a co-founder of TicketWeb, which
Ticketmaster acquired in 2000. “If you look at ticketing software compared
to software in other industries, historically it's been pretty lacking.”

Now, the emergence of new, powerful software has allowed upstarts to
compete against the incumbents. Just as cheaper tools of production and
distribution have revamped the record business, emerging technologies
have enabled a new breed of companies to shake up ticketing.

“The barriers to entry into the business have come down dramatically,”
Veritix president Jeff Kline says. After spending 14 years at Ticketmaster
and then briefly leaving the industry, Kline was lured by Veritix when he
learned of the company’s technology called Flash Seats, which provides
clients a seamless solution for selling digital tickets and allows buyers to
swap and sell them. “It got me excited because the ticketing game has changed

so drastically.”

Nearly all innovation in ticketing hits two areas: increased control for
clients and an improved customer experience.

INCREASED CONTROL FOR CLIENTS

Thanks to a host of new technologies, ticketing clients have
far more control than they did in the past. Venues, promot-
ers and artists can now sell tickets at their own branded web-
sites, engage their customers through e-mail and social
marketing, and own the data that comes from those cus-
tomer relationships.

Greater control means having the power to take over the
reins from ticketing companies. No longer do clients need
to hire a ticketing provider to do the work for them. “We see
ourselves as a supplier of technology as opposed to a supplier
of ticket services,” says Doug Lyons, VP of product market-
ing and strategy at Tickets.com, a privately held subsidiary
of Major League Baseball's Internet division. “We supply so-

lutions and technology that help you provide ticketing.”

TicketBiscuit CEO Jeff Gale says this shift in control ben-
efits clients because it removes the middleman. “It's a more
direct transaction between buyer and seller.”

Innovations that benefit clients often involve ticketing com-
panies’ integrated platforms. Clients can now leverage the
power of social media, extract value from ownership of con-
sumer data and capture incremental sales items during the
checkout process. In addition, the emergence of mobile tools
means there are inexpensive, effective alternatives to tradi-
tional methods. In the end, these new ways of approaching
an old process means a positive future for an industry eager
to expand.
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Integration: In ticketing, integration means a single, cen-
tralized content management system that incorporates a
wealth of functionality that just a few years ago required dis-

parate platforms. E-mail marketing, social media and cus-
tomer management functions used to be separate from the
core ticketing system, which meant more work by more peo-
ple. An integrated system allows fewer people to work more
effectively and efficiently.

Eventbrite CEO Kevin Hartz calls his company’s platform
a “marketing team in a box.” That's because integration means
saving time and money. Imagine entering a single concert
into a ticketing system's database. In an integrated system,
that single entry can create an entry on a venue's website, up-
date a Facebook page, schedule a Twitter update and popu-
late part of an e-mail newsletter. In an older, nonintegrated
system, each of those necessary functions would have to be
handled separately. “It allows people to spend their time, en-
ergy and money on more productive things than duplicative
data entry,” Ticketfly's Dreskin says.

Integration means third-party services can be implemented
as well. Tickets.com’s IT architecture, for example, allows
the software of dynamic pricing vendors to be integrated into
its platform. As dynamic pricing becomes a more popular
way to maximize revenue, a ticketing company’s ability to
implement it becomes critical.

Integration also means ticket-selling can become part of

the artist-fan experience. Topspin has woven ticketing into
its fan acquisition and engagement tools. In doing so, the
fan buys from the artist, not from the venue or promoter.
“The band putting the show on for the fans, it's such a spe-
cial thing to create,” CEO lan Rogers says.

Social media: The ability to use social media in ticketing
platforms is the trend executives are most excited about. “So-
cial media is really the watershed moment in event ticket-
ing,” Dreskin says. “It’s the cornerstone of everything we do.”
The company’s goal, he explains, is to make sharing as easy
and visible as possible for ticket buyers. That means Face-
book and Twitter icons are prominent on event detail pages,
confirmation screens and confirmation e-mails.

Facebook is now Eventbrite’s No. 1 driver of traffic, Hartz
says. “Events are naturally social. We enable fans to share
what they're attending through Twitter and Facebook.”
Eventbrite believes in social networking so much that it spon-
sored this year's Twitter and Facebook developer conferences.

Exciting as it is, the combination of social media and tick-
eting is only in its infancy. Case in point: Dreskin says Tick-
etfly is working on a technology that will reward people for
sharing events and acting as a marketer on behalf of its clients.

Consumer data: The progress made in integration also gives
the client more control over the data in the ticket-buying

process. “The content owner wants to take back control of
the fan experience and process,” Veritix's Kline says of artists,
promoters, venues and teams. “The days of building a robust
third-party brand at the expense of the talent are over.”

Veritix's Flash Seats allows the ticket seller to own the data
that would otherwise go unseen in the secondary market.
Flash Seats is a paperless ticketing system that stores a ticket
in a buyer's account. The Flash Seats Marketplace allows peo-
ple to bid for and buy paperless tickets. At the venue, ticket
owners enter using the credit card or piece of identification
on file at Flash Seats. Thus, the client knows who has the tick-
ets and who entered the venue. That valuable marketing in-
formation can’t be captured with paper tickets.

Ticketing companies are also allowing clients to create
more robust point-of-purchase experiences to bring in incre-
mental revenue. Later this year, Ticketmaster will introduce
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anew shopping cart that will allow additional items to be pur-
chased along with the ticket. So, for example, a customer
could purchase a ticket as well as a T-shirt, a digital down-
load and VIP parking. To do this, Ticketmaster will integrate
its system with those of MusicToday (also owned by Live Na-
tion) and third-party vendors.

ExtremeTix already has a series of upsell prompts that
its clients can insert into the ticket-buying process. Buy-
ers can include items like parking, merchandise and char-
itable donations in their shopping carts. Its clients can
experience up to a 35% increase in gross revenue from
these prompts, ExtremeTix senior VP of sales and market-
ing Brent Currier says. Similarly, Tickets.com allows for
added value in its tickets—the amount of a hot dog and
drink, for example.

DIY ticketing: Ticketing platforms have become so power-
ful and easy to use, event organizers previously locked out of
the ticket market can now use services like Eventbrite. As a
result, the ticketing services marketplace has grown to in-
clude these do-it-yourself ticketers. It's similar to how blog
publishing software loosened the grip newspapers had on
news and commentary. “We are democratizing ticketing,”
Hartz says. “We looked at this space and said, ‘This should

be as easy as publishing a blog or setting up a Gmail account.” ”

Mobile: One of the most compelling mobile innovations is
the use of mobile phones in ticketing systems. Topspin’s
iPhone app exemplifies the power a ticketing platform can
give a client. As opposed to more expensive scanning hard-
ware, Rogers explains, the app allows the venue to scan tick-
ets using the now-common device to allow entry. Eventbrite
has an iPhone app that allows people to check in and will scon
announce new developments with a ticket-scanning app.

Driven by changes in paperless and mobile technologies, cus-
tomers now enjoy better ticket-buying experiences. Paper-
less innovations allow ticket buyers to forgo hard tickets yet
still be able to swap and sell. Improved mobile sites give cus-
tomers greater freedom to browse and buy. And improved
discovery will help lead customers to the events they're most
likely to desire. These improvements represent reduced fric-
tion in the buying and discovery process, more ticket sales
and happier customers.

Paperless: Paperless ticketing gives customers options
they don't have in a paper-ticket world. But not all tickets

need be paperless. In fact, some states might follow New
York state's lead and mandate that customers be given the
option of a paper ticket.

Veritix is representative of the promise in paperless tick-
eting. “Paperless was built with the consumer and content
owner in mind,” Kline says. The company’s Flash Seats, he
explains, allows the buyer to transfer a ticket, buy a ticket and
resell a ticket. “We have the patent to have the only truly in-
tegrated marketplace tied to a unique form of 1D,” he adds.
“That makes us different.”

The ticket transfer adds convenience to the concert-going
process. If one person buys six tickets, for example, Flash
Seats allows the paperless tickets to be transferred to friends.
All the buyer would have to do is send an e-mail to friends
and ask them to sign in to accept the tickets.

Mobile: Today's ticket service allows a start-to-finish expe-
rience on a mobile-enhanced Web page. This ability adds
greater value for the customers. Tickets.com was the first
company to offer a compete end-to-end mobile solution, Lyons
says. That means a fan can avoid a long line at a venue's box
office by going to the venue’s website and instantly buying a
ticket. TicketBiscuit launched its mobile-enhanced website
in 2008. For the consumer on the go, Gale says, “
added convenience.”

Mabile delivery is also a growing—albeit young—trend.
ExtremeTix started offering mobile delivery of tickets in
fourth-quarter 2009,

it's a huge

Discovery: Helping clients’ customers discover events is
a priority of most ticketing companies. “They're coming
back to discover new events,” EventBrite's Hartz says. “How
do we better enable that?” He says Eventbrite will have added
features and functionality for discovering music events by
the end of the year. .
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THE IMPERFECTIONIST

Serj Tankian Now Busy
With ‘Harmonies’

Life after System of a Down has been pretty good
for Serj Tankian.

Outside of his chart-topping Los Angeles-
based hard rock band, which went on indefi-
nite hiatus in 2006, the singer/songwriterf
political activist launched a solo musical ca-
reer with the release of 2007's “Elect the Dead.”
The primarily rock-driven set debuted at No.
4 on the Billboard 200 and has sold 319,000
copies, according to Nielsen SoundScan.

In addition to touring and promoting his solo
music, Tankian has spent recent years writing
new songs, overseeing his label Serjical Strike,
promoting various causes, publishing books,
producing albums and scoring music for films,
TV and videogames—a lifestyle he never had
time for while fronting SOAD.

“ feel like I've established myself as an artist
aside from System of a Down, and I'm comfort-
able with that,” Tankian says, noting that the
aroup regularly receives offers to perform but
that no such plans are in the works. “It's been
very emancipating and confidence-building.”

Now, with nearly three years under his belt
as a solo artist, and amid numerous other side
projects, Tankian is prepping the release of his
second album, “Imperfect Harmonies,” due
Sept. 21 on Serjical Strike/Reprise Records.
This time around, he moves further away from
the heavy-hitting sound he's become known for
with SOAD and “Elect the Dead” and delves
deeper into elements of electronica, orchestral
music and jazz.

“In one way it's really modern, with the elec-
tronics stuff, but it's also really classical, with
the legato orchestra,” Tankian says. “The core
of the songs are still rock-based songs with some
jazz influences here and there.”

It's uncertain whether Tankian's fan base,
which largely consists of SOAD die-hards, will
rernain loyal to his evolving musical direction.
So far, first single “Left of Center,” which fea-
tures a big rock chorus and chunky guitars, has-
n't gained any traction at rock radio. “Elect the
Dead” has spawned such radio successes as
“Empty Walls” (which peaked at No. 3 on the
Alternative chartand No. 4 on Active Rock) and

“Sky Is Over” (which peaked at No. 22 on Alter-
native and No. 24 on Active Rock).

But at this point in his career, Tankian, 42,
says he’s more concerned about following his
own musical interests than with how many al-
bums he sells.

“When I die, I'm not going to care whether
I've sold X number more records or less,” he
says. “I'm going to care if [ made the right
expressions, if T explored enough and did

Wearing many hats:
SERJ TANKIAN

something new, and put something new on
this planet.”

Nevertheless, Tankian was hard at work ear-
lier this summer preparing fans for his sym-
phonic transition by performing numerous
concerts with backing orchestras in Europe.
The idea stemmed from an invitation in 2009
from New Zealand's Auckland Philharmonia
Orchestra to perform a symphonic version of
“Elect the Dead.” The Auckland Town Hall per-

LATIN OUTREACH

31

formance resulted in the “Elect the Dead Sym-
phony” project, which was released on CD/DVD
in March and has sold 10,000 copies, according
to Nielsen SoundScan.

“We wanted something that Serj's core fan
base could hold onto and have one more piece
of ‘Elect the Dead’ before transitioning into the
new record and putting his face out there in be-
tween,” manager George Tonikian says.

Tankian says performing with the New
Zealand orchestra was an inspiration for much
of the symphonic songwriting on “Imperfect
Harmonies,” and his camp hopes to build buzz
around the album through more live perform-
ances with orchestras during his European/
North American tour from August to October.

“We're going to have anywhere between a
24- to 45-piece orchestra onstage with the
full rock band behind me,” Tankian says, not-
ing that such an endeavor significantly raises
his touring costs. “That’s where I don’t see
a lot of money coming, but it's to promote
the record.”

Tankian also believes that the music on his
new set “lends itself further to licensing than
anything I've ever done.” In June, he held a
listening party for press and music supervi-
sors at Los Angeles’ Museum of Contempo-
rary Art during an exhibit for Armenian
painter Arshile Gorky. Although no synch
deals were in place at press time, he's tapped
Music for the Masses founder Julie D’Angelo
as a consultant and hopes that music from
the set will land in some “key films” by early
next year.

“This album can lend itself to people saying,
“Wow, maybe this doesn't work for my film, but
it's beautiful and I can see him and his talents
fitting into another project down the line,””
Tonikian says.

Tankian already has several other projects
lined up. His musical “Prometheus Bound” is
scheduled to open in March 2011 at the Amer-
ican Repertory Theater in Cambridge, Mass.,
and he'salso finishing up a “classical jazz sym-
phony” that he hopes to premiere next year.
The forthcoming year may also find the artist
publishing a second poetry book, “Glaring
Through Oblivien,” and starting work on anon-
fiction title.

If that wasn't enough, Tankian says he'd
someday like to score a film and record an in-
strumental jazz album, adding, “I want to try
one of everything.” aee

AUGUST 28, 2010 | www.billboard.biz | 25


http://ebook-free-download.net/

>>>BLONDIE
ANNOUNCES NEW
ALBUM

Blondie is planning a
staggered worldwide
rollout this year and next
for “Panic of Girls,” the
group’s first set of new
material since “The Curse
of Blondie” in 2003.
While label and
distribution deals are still
being formulated,
drummer Clem Burke
says that he expects the
set to come out in
Australia in time for
Blondie’s November-
December tour with the
Pretenders. Following
that, the band plans to
release it in 2011 in other
territories, including the
United States. “There's a
lot of politics involved,”
Burke says.

>>>DEADMAUS
TAPPED AS VMA
HOUSE ARTIST

MTV has tapped Dead-
maus to be the house art-
ist for the 2010 Video Mu-
sic Awards, where the
electronic artist will play
original remixes of
various artists’ hits
throughout the show.
“It's a wicked honor and
privilege to do whatever
the hellit is | am doing at
the 2010 VMAs, and | am
super stoked,” says Dead-
maus (aka Joel Zimmer-
man), who follows in the
footsteps of previous
VMA house artists Travis
Barker, DJ AM, Mark
Ronson and Wale.

>>>COSTELLO
PREPS ‘RANSOM’
FOR OCTOBER

Elvis Costello will release
his new album, “National
Ransom,” Now. 2. The
singer/songwriter's
follow-up to 2009's
“Secret, Profane &
Sugarcane” will again be
produced by T-Bone
Burnett. Guest artists
include Vince Gill, Marc
Ribot, Buddy Miller and
Leon Russell.

>>>NELLY’S 5.0’
DUE IN NOVEMBER
St. Louis rapper Nelly is
set to release his sixth
full-length studio album,
“5.0,” Nowv. 16. First single
“Tippin in Da Club” was
serviced to urban radio
and features production
by Dutch. “Just a Dream,”
the second single, boasts
work by Jim Jonsin and
Rico Love and was
serviced to top 40 radio.

Reporting by Gary Graff
and Jason Lipshutz.
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GOD, BECKY

Natalie Grant Wants To Spark A ‘Love Revolution’

Natalie Grant is the first to admit she
could easily be classified as a “Becky,”
the name Christian radio programmers
coined years ago to describe their target
demo: a woman in her 30s or 40s, mar-
ried with kids, a typical soccer mom,

“It helps me to know the audience
I'm truly singing to because I am that
person,” says Grant, who's married to
writer/ producer Bernie Herms and has
twin 3-year-old daughters, as well as an-
other baby girl due in December.

Grant wants to empower her fans
with her Aug. 24 Curb Records release,
“Love Revolution.” “The industry un-
derestimates Becky,” the four-time
Gospel Music Assn, female vocalist of
the vear (2006-09) says. “They think that
Becky just drives a minivan, takes the
kids to school and has this happy, com-
fortable life. Becky is different today.
Becky wants to change the world, and
she believes that she can.”

Grant's burning desire to make a dif-
ference informs her life and music. After
seeingan episode of “Law & Order” that
dealt with human trafficking, she

launched the Home Foundation in 2005,
anonprofit organization that educates
communities, builds shelters and or-
phanages, and provides medical equip-
ment to aid victims.

“It's really grown beyond my wildest
imagination,” Grant says. “Our domes-
tic shelter program is growing. [ feel we
are doing a really good job of educating
our audience about the reality that slav-
ery justdoesn't happen across the world.
It happens across the street.”

Curb Records is partnering with
Family Christian Stores so that each
consumer who preorders “Love Revo-
lution"—Grant's eighth studio album—
will receive a free two-song CD featuring
“Greatness of Our God" and “Your Great
Name.” “With each preorder, Family
Christian Stores and the James Fund is
making a donation back to the Home
Foundation,” Curb Records VP of mar-
keting Jeff Tuerff says.

Consumers are also being directed to
StartALoveRevolution.com, an interac-
tive website that Tuerff says is “designed
to expose Natalie's music, encourage

others to start a love revolution by sim-
ply doing something such as donating
clothes, visiting the elderly, feeding the
homeless or helping your neighbor.”

Grant continually looks for opportu-
nities to make a difference and to en-
courage others to do so.

“Natalie recently got involved with
KTIS Minneapolis and their wildly
successful Drive Thru Difference pro-
motion,” Curb Records VP of promo-
tion John Butler says.
encourages their audience to pay for
a meal at a drive-thru window for the
person in back of them as a way of
sharing a smile for someone’s day. Na-
talie did it in Nashville and called in

“The station

to the morning show [live].”

Curbreleased “Greatness of Our God”
as the first single, but when stations
began playing “Human” after Grant per-
formed it at the Dove Awards, the label
switched support to the latter track.

“I didn't think it should be our first
single,” Grant says of “Greatness of Our
God.” “I didn't feel like it’s a true rep-
resentation of what the record isabout.
While there are plenty of worship songs
on the record, I felt like ‘Love Revolu-
tion'is such a strong action type of mes-
sage that I felt that [“Greatness”] didn't
totally capture the whole passion be-
hind the album. l really felt that way
about ‘Human.’

LATIN BY JUDY CANTOR-NAVAS

Amor In Translation

Cuban Singer Issac Delgado Revives Nat ‘King’ Cole’s Latin Classics

In 1956, Nat “King” Cole emerged from a plane in Ha-
vana holding a pair of maracas and began a series of
dates at the club Tropicana. For the first of Cole’s three
subsequent Spanish-language albums, 1958's “Cole
Espanol,” he was coached by Bebo Valdes, then the pi-
anist with the Tropicana's Armando Romeu Orches-
tra, to phonetically sound out the lyrics. The suave but
quirky charm of Cole’s notable American accent and
the swing of the musicians who joined him on great
songs by Latin composers and Spanish translations
of popular English numbers made the trilogy of Cole's
“Espanol” albums a hit in Latin America and beyond.

“Cole paid homage to Latin American music and
the Spanish language with the effort he put into singing
these songs and the feeling with which he sang them,”
says Issac Delgado, whose album “L-O-V-E” includes
12 songs from Cole’s repertoire and features the sto-
ried singer’s brother, vocalist Freddy Cole, and a cast
of top Latin and jazz players. It will be released Aug.
31 on Calle 54/Sony Masterworks.

A megastar in Cuba, Delgado is known for his ele-
gant but streetwise approach to the aggressively percus-
sive Cuban dance music called timba, or Cuban salsa.
The departure he takes with the jazzy romantic ballads
on this album is something of a return to his roots.

“This is timeless music for me,” says Delgado, who
moved to the United States in 2006 and now lives in
Miami. “It was the music we listened to every day in
my house growing up.”

26 |
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The songs on “L-O-V-E,” including a Spanish ver-
sion of the title track, have a distinctly contemporary
vibe, drained of the syrupy flavor characteristic of Cole’s
time. Pulling from the extended Cole songbook, the
album also includes a song in Portuguese, and two ad-
ditional tracks—"Mona Lisa" and “Stardust"—will be
available as digital extras.

Sony Masterworks GM/senior VP Alex Miller says
he first heard “L-O-V-E” after Sony Spain released it

Reimagining
history: ISSAC
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last spring and immediately made plans for it to be
released stateside. He says the album will be pro-
moted “the old-fashioned way,” around an extensive
U.S. tour that Delgado will do with Cole in the fall.
The label will reach out to Latin fans of both Delgado
and Nat Cole's Spanish albums, as well as a general
adult market through press and late-night and morn-
ing programs on TV.

“1 didn’t want people to feel they were listening
to an old chestnut. I wanted it
to sound as though it had just
popped out of the oven,” says
producer Nat Chediak, who,
by working with Spanish film-
maker/producer Fernando
Trueba on the latter's Calle 54
label, has artfully brought new
life to Latin classics on a
series of critically acclaimed
albums, including the Grammy
Award-winning “Bebo y
Cigala.”
cians to stretch.”

“We were having fun in the
studio,” says Cole, who once ac-
companied his brother on one
of his visits to Havana. “Every-
one was loose and free, and it
came off that way.”

“1 wanted the musi-
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QUESTIONS

with NICK CAVE and JIM SCLAVUNOS

by SARAH JAFFE

Australian post-punk hero Nick Cave has skipped from project to project during his 37-year ca-
reer, but he's always maintained his pasty-faced, black-clad persona. An especially dark and sex-
ual vibe runs through the latest album by his band Grinderman, “Grinderman 2,” due Sept. 14 on
Mute. Cave and drummer Jim Sclavunos spoke to Billboard about establishing Grinderman as a

band and the universality of “No Pussy Blues.”

1 Does the release of the new album
help establish Grinderman as more than
a side project?

Sclavunos: It never was a throwaway [or] a
side project—it’s been more of an offshoot
than a side project.

Cave: We made two albums, [which is] more
than some fully fledged bands.

Sclavunos: It was pretty natural because we
had been doing this Nick Cave solo thing, which
was basically Nick and Warren [Ellis] going out
and doing smaller arrangements of Bad Seeds
songs, and from that it started taking on its
own momentum. Marty [Casey] and | joined
and gave the whole operation a bit of balls.

It got to a point where it started upsetting au-
diences in Germany. They had come for an in-
timate evening with Nick Cave and they got their
heads ripped off.

These other elements started getting intro-
duced into those songs that hadn't been there
before, and there was kind of an aggressive
edge to the whole thing. There were certain
ideas that were floating around, especially
with Warren, that weren't finding a place in
the Bad Seeds, so it made sense to have an out-
let for that. And Grinderman was eventually
what that outlet became.

2 carrie Brownstein, on her NPR blog,
wrote that the rise of bearded indie rock-
ers was a harbinger of a lack of danger in
rock music. You're known for epic facial hair
and for making some pretty dangerous rock-
'n'roll. Where do those notions of masculin-
ity and danger fit for you?

Cave: What we're trying to do is to make orig-

inal music that's based on improvisation, and
within that explore themes as men in the au-
tumn or winter of their lives, trying to make
music that has a sexuality to it. But within that
sexuality it has all the bubbling neuroses and
terror and violence that run through the heads
of men of our age and distinction.

It's different than pretty much anybody out
there. We're talking about something else with
our music. We're dealing with issues that are
much more complex, much more difficult, much
more dangerous and problematic. And some
people get that and some people don't.
Sclavunos: Some people see it in a much sim-
pler way. They look at a surface aspect of it.
Cave: For sure, “No Pussy Blues” isn't the most
subtle concept in the world, but itis actually a
very pertinent issue among men. And had a
huge positive response, that someone actually
wrote a song like that. Because most rock music
is about the opposite.

Sclavunos: It's not like we're Mr. Sensitive ei-
ther. It's full of neurosis and rage and unaccept-
able social behavior and things that—

Cave: Go bump in the night.

Sclavunos: It's notlike some bearded guy who's
got all of his weakness on his sleeve, it's not that
kind of neurosis. It's more like an aggressive
statement of it.

3 Are some people put off by that?
Sclavunos: [s there something really that offen-
sive aboutit? [ don't think there is. If you just take
itas it's ahuman being who's got, vou know, needs.
Cave: Itdoesn't objectify women. There is a di-
rectness. We're adults. We talk about sex openly.
Sclavunos: There's nothing wrong with sex, is

there? Or not getting sex. Or expressing frustra-
tion that one’s not getting it.

4 This album seems a little less sexually
aggressive than the first Grinderman re-
lease, and the women seemed to get, if not
revenge, a little more of the spotlight.
Cave: Yeah, but that's not a turnaround. That's
justadifferentway of looking at the same subject
matter that I've always looked at. Because we ac-
tually are addressing certain subjects about mas-
culinity, about what it is to be a man in this day
and age when men have largelv been emascu-
lated. We're opening the debate. And no one else
is. Or very few other people. And we're the ones
whoare accused of being sexist. Or misogynistic.

There are songs—there’s “When My Baby
Comes"—well, it's a very multilayered, very com-
plex song, to say the least. There are lots of things
going on in that song.

Sclavunos: But if you want to isolate details from
it, you can say that's an offensive image. Does
that make it instantly misogynist? No.

5 In another interview, you mentioned that
youwere told not to write songs about God or
love on the first Grinderman record. Did you
give yourself any limitations like that this time?
Cave: Warren suggested [ should avoid those
subjects, meaning that I should go somewhere
else from what people would expect from a Bad
Seeds record. Of course, that's impossible, That
wasn't really a rule, it was a suggestion.
Sclavunos: It was a good starting point.
Cave: If you took love out of the equation, I
wouldn’t know what else to write about. But I
think mostly for me, | write violent lyrics. Even
the most beautiful love lyrics that [ write are al-
ways for me seen through a prism of violence.
They’re either violent or there's kind of an ab-
sence of violence.

Sclavunos: Or even a foreboding of violence.

Even “Rock of Gibraltar” has kind of a hint of

More at ebook-free-download.net or magazinesdownload.com

Sexy beasts: Grinderman’s
NICK CAVE, WARREN
ELLIS, JIM SCLAVUNOS
and MARTYN CASEY
(from left)

ominousness, when it's doing the ascending
chords and stuff.

Cave: There are songs that are a conversation
between men and women, and sometimes they're
done in a field of bluebells and there are these
delicate exchanges, but you're right, somewhere
in the background there’s a storm brewing.

I remember going to a psychiatrist for a while
and she used to have this picture of this little
girl on her wall, who was sitting in a chair. It’s
a really sweet little picture, but she's leaning
back in the chair and the chair is just sort of
dangling between going that way and going this
way. | didn't last that long, but after a couple of
sessions | started to feel that this was a really
disturbing sort of image because this girl, she’s
going to fall off the chair. It just ends up the
point of view that you look at things.

6 Nick, since you’re sporting a Mickey

Mouse pendant, can you talk about the song
“Mickey Mouse and the Goodbye Man” on
the new record?
Cave: That particular song to me is about the
kind of origins of extremism, terrorism. Of envy
and isolation. Mickey Mouse represents the
weaker, feminine, comic side of us, and the big
bad wolf is the masculine side.

We've done a video [ for the song that] is illus-
trated by awoman, llinca Hépfner—she’s justout
of art school—who did an animated, black-and-
white video of a Bad Seeds song and sent it tome.
It'sanextraordinary thing, and she did it by hand.
I rang her up and asked her if she would do this
Grinderman song, and she has done this incred-
ible job of it. Her drawings are really gorgeous
things, and she's now illustrated all the songs and
they're in a booklet that comes with the CD.
Sclavunos: It's quite fitting that that song has
an animated video because the yin-yang extremes
there of the two brothers are Mickey Mouse and
the big bad wolf; those are kind of cartoonish
characters, so it all fits in very nicely. s
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MARK OLSON

Many Colored Kite
Producer: Beau Raymond
Rykodisc

Release Date: July 27

Mark Olson asks at the begin-
ning of his second solo album:
“What would youdo. . . if you
lost everything good?” This
braces us for another heart-
rending rumination along the
lines of 2007's transformative
“The Salvation Blues.” But that’s
not the story on "Many Colored
Kite,” as the Jayhawks co-front-
man strikes a more healing and
optimistic tone across these 11
songs. It's buoyed by his rela-
tionship with Ingunn Ringvold
(who co-wrote two of the
tracks) and also likely by his
2009 reunion with Jayhawks
partner Gary Louris on “Ready
for the Flood.” “Many Colored
Kite" flits among moods and
perspectives, unified by Olson's
keening tenor and Beau Ray-
mond'’s minimalist production.
“Little Bird of Freedom” (with
Jolie Holland) and “Wind and
Rain” recall the Jayhawks' blend
of alt-rock and Americana,
while "Morning Dove,” “Bluebell
Song,” "More Hours” and the
MNeil Young-like “Scholastica”
explore folkier flavors, and such
string-laden tracks as “Your Life

Beside Us” and “Beehive” re-
call psychedelic '60s pop.
Olson is still processing some
pain, but there are plenty of
bright moments.—GG

ALEXANDER

O’NEAL

Five Questions—The New
Journey

Producers: Alexander
O'Neal, Bifly Osborne

CC Entertainment/El
Entertainment

Release Date: July 27

Add Alexander O'Neal to the
growing ranks of R&B vets mak-
ing comeback albums. Now re-
siding in Great Britain, the singer
returns with his first album in
eight years, "Five Questions—
The New Journey.” Overall, the
project is grounded in the soul-
ful funk and romance songs that
define his successful career.
Those tunes include "Fake,”
"Criticize” and his two radio
perennials with Cherrelle ("Sat-
urday Love” and “Never Knew
Love Like This"). O’'Neal shows
off the still-formidable rough-
and-ready vocals—think Otis
Redding and David Ruffin—that
powered those hits. The set
opens with dance jams “My
House"” and “I'm Back,” the lat-
ter recalling the rhythmic thrust
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AVENGED SEVENFOLD
Nightmare

Producer: Mike Elizondo

Warner Bros. Records

Release Date: July 27

Avenged Sevenfold's fifth studio
album is a dream that became
something of a “Nightmare” for the arty Southern
California head-bangers following the death of drum-
mer James “the Rev"” Sullivan. But in its finished form,
with Dream Theater’'s Mike Portnoy fleshing out the
drum tracks that Sullivan left behind, “Nightmare” is the
group’s best work yet. It's a sweeping, quasi-thematic
epic whose nearly 67 minutes mixes punky abandon
with prog-rock ambition and muscle with musicality.
Lengthy, suite-like pieces like the title track, “Victim"
and the 11-minute “Save Me" are seamless in their sonic
twists and turns, while acoustic guitars, piano, strings
and vocal harmonies lend welcome melodic counter-
points to such pummeling power rockers as “Danger
Line,” “Welcome to the Family" and “God Hates Us."
Elsewhere, the song “Buried Alive" recalls Metallica's
“Unforgiven” and “Tonight the World Dies" mines
moody Alice in Chains/Stone Temple Pilots terrain,
while “Natural Born Killer" has the makings of a main-
stream breakthrough. Frontman M. Shadows sings at
one point that “you can't win this fight,” but Avenged
Sevenfold ultimately emerges victorious here.—GG
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of "Fake” and O'Neal's work
with Minneapolis group Flyte
Tyme, a precursor to '80s funk
act the Time. Longtime fans will
no doubt wax nostalgic, but the
uptempos may not do much to
attract younger converts. The
singer proves he's still got the
touch, however, on the mid-
tempo love songs and ballads,
notably “I Found True Love™ and
“| Can't Wait,"—GM

MENOMENA

Mines

Producer: Menomena
Barsuk Records

Release Date: July 27

It's rare when every member
of a band can claim both vocal
and instrurmental contributions
to an album, and even more
rare when each contributor is
exceptionally talented. Port-
land, Cre., rock tric Menom-
ena's latest album, “Mines,”
contains a smattering of ex-
perimental rock tracks agree-
able even to those who
wouldn't normally indulge in
the genre. But the music still
tests boundaries, especially
with the use of aself-programmed
computer program in the rec-
ording process. Justin Harris
sings, "You're 5-foot-5, not a
hundred pounds,/I'm scared to
death of every single ounce”
onopener "Queen Black Acid,”
amellow gem that exercises a

few of the album's common
themes: desolation and rela-
tionship complexities. The
set’s laid-back rock feel with
a punchy beat is embodied
on the track "Tithe,” where
Menomena also captures
soulful, ethereal vocals rem-
iniscent of TV on the Radio's
Tunde Adebimpe.—CEB

BOMBAY BICYCLE
CcLUB

| Had the Blues But |
Shook Them Loose
Producer: Jim Abbiss

Arena Rock Recording
Release Date: July 27
London rock act Bombay Bi-
cycle Club hasn't been playing
together long, but the four-
some boasts an impressive
sound on debut album “| Had
the Blues But | Shook Them
Loose” (released last July in the
United Kingdom). Despite its
rookie status, the band knows
how to set the tone: The brief
opening instrumental track,
"Emergency Contraception
Blues,” previews the com-
manding percussion and pas-
sionate guitar on the songs that
follow. And though listeners will
get lost in the catchy instru-
mentation of the single “Always
Like This,” the music is pleas-
antly interrupted by the nerv-
ous and sometimes eerie vo-
cals of singer Jack Steadman.
The standout “Cancel on Me”

More at ebook-free-download.net or magazinesdownload.com

DISTURBED

Asylum

Producer: Dan Donegan

Reprise Records

Release Date: Aug. 37

Changes from album to album
tend to be subtle and incremental
for Disturbed, which is exactly what its fans prefer.
The Chicago qguartet has a defined sound that's been
consistently satisfying for the past decade, since it
unleashed 2000's “The Sickness"—chunky, muscular
grooves that support Dan Donegan’s guitar acrobatics
and David Draiman’s force-of-nature vocals. All that is
intact on album No. 5, “Asylum,” which adds some
new tonalities to producer Donegan’s range. (Check
out the layered assault on the track “The Infection”
and the bluesy flavor of the set-opening instrumental
“Remnants.”) And a failed relationship has given
Draiman's lyrics even more emotional heft on such
songs as “Crucified,” “My Child" and “Sacrifice.”
Larger issues—like the environment (“Another Way to
Die"), the Holocaust (*Mever Again") and accountabil-
ity (“Innocence”)—also get an airing. There are
enough brains and brawn to make this an “Asylum”
any head-banger would be crazy to avoid.—GG

DANGER MOUSE &

touches on the coming-of-age
theme of puerile romance as
Steadman sings, “Dreaming of
you rushing up to me,/That was
the boy | used to be.” A break
from the upbeat tunes comes
with "The Giantess,” an alluring
track that features the group
taking a more subtle instru-
mental approach.—CE

SPARKLEHORSE

Dark Night of the Soul
Producers: Danger Mouse,
Sparklehorse

Capitol Records

Release Date: July 13

“Dark Night of the Soul,” the
long-awaited collaboration be-
tween producer Danger Mouse

ARCADE FIRE

The Suburbs

Producers: Arcade Fire,

Markus Dravs

Merge Records

Release Date: Aug. 3

Near the end of “The Suburbs,”
Arcade Fire offers a pair of songs called “Sprawl |
and “Sprawl 11, both of which tell you plenty about
what this Canadian rock outfit thinks of the place
its third studio album is named after. But those
titles also do a pretty good job of describing the
musical reach of “The Suburbs.” At 16 tracks, this
dense, complicated set covers considerably more
stylistic territory than either of the band's previous
albums, from the jangly folk-rock of the opening
title cut to the string-backed punk of “Empty
Room” to “Half Light Il (No Celebration),” which re-
calls the synthed-up Berlin-era work of David
Bowie. Lyrically, frontman Win Butler and his wife,
vocalist/multi-instrumentalist Régine Chassagne,
reflect that wide focus with words about doubt and
ambivalence and reconsideration; few groups with
Arcade Fire's taste for the anthemic come across as
uninterested in sloganeering as this one does. That
doesn’'t mean these songs don't sweep you up—just
that they don't always make it clear where they're
taking you.— MW

TURBED: TRAVIS SHINN
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(Gnarls Barkley, Gorillaz, the
Black Keys) and psych-rock
act Sparklehorse (akathe late
Mark Linkous), features anim-
pressive list of contributors, in-
cluding the Strokes’ Julian
Casablancas, Iggy Pop, Jason
Lytle, the Flaming Lips and film-
maker David Lynch. Butit'sthe
airtight beats of Danger Mouse
and the surreal songwriting of
Linkous that make this a fasci-
nating set. With tracks ranging
from alternative rock to raging
punk, Lynch’s grim photogra-
phy of bizarre-looking families
inthe CD booklet complerment
the music. Over a pulsating
bassline, the hauntingly beau-
tiful “Revenge” (featuring the
Flaming Lips) touches on the
complications of acting upon
the impulse of revenge, while
the acoustic ballad “Jaykub”
(featuring Lytle) tells the story
of a praised performer who
feels isolated within fame. De-
spite the album's title, it's not
all gloom and doom—Casa-
blancas tells the tale of a
wicked female on the upbeat
song “Little Girl” and lggy Pop
makes depression seem fun on
the distorted head-banger
“Pain."—WF

JUVENILE

Beast Mode

Producers: various
UTP/e0ne Music

Release Date: July 6

On his ninth solo album, “Beast
Mode,” New Orleans native Ju-
venile raps about what he knows
best: thug life. The single “Drop
That Azz" has a bright synth
melody that coincides with a
chorus about voluptuous wom-
en—a topic in which the rapper
seems well-versed. A prime ex-
ample of the confidence that's
exuded on the set arrives dur-
ing the track “I'm Da Man,”
where over victory-parade
horns Juvenile raps about his
rise from poverty to star. Else-
where, "Drinks on Me" finds him

predictably rhyming about buy-
ing drinks for his friends at a club.
But with the accompaniment of
a stripped-down beat he chang-
es his gruff delivery to a seduc-
tive whisper on the highly sexual
track “Pussy Kat." “Beast Mode”
may rehash themes one would
expect from a Juvenile album,
but it displays a refreshing con-
fidence from a rapper who's
built a respectable career out of
very little.—WF

LADY GAGA

The Remix

Producers: various
Streamline/KonLive/Cherry-
tree/Interscope/1GA

Release Date: Aug. 3

With Lady Gaga becoming
pop music’s biggest star and
releasing a handful of ines-
capable singles in the past year,
a remix album of her recent
work was all but inevitable.
Thankfully, Gaga has employed
a collection of more-than-ca-
pable producers to make her
dance-ready smashes from
“The Fame" and "The Fame
Monster” even more propulsive
on “The Remix." A majority of
the tracks—including Star-
smith's keyboard-heavy take
on “Bad Romance” and a bom-
bastic reworking of “Love-
Game” (featuring a cameo by
Marilyn Manson)—speed up
the tempo and accentuate
Gaga's earworm refrains. “The
Remix" works best, however,
when the artists use the
singer’s framewaork as inspira-
tion for new musical sensations.
Stuart Price flips around the
chorus of "Paparazzi" to em-
phasize Gaga's sense of long-
ing, while Passion Pit turns
“Telephone” into a delicious
mix of techno, dubstep and
chipmunk vocals, The 10-song
set won't replace Gaga's chart-
topping hits, but it offers
enough interesting angles to
attract die-hards as well as ca-
sual dance music fans.—JL
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SINGLES

BRAD PAISLEY
Anything Like Me (3:42)
Producer: Frank Rogers
Writers: B. Paisley, C. DuBois,
D, Turnbulf

Publishers: various

Arista Nashville

Included on Brad Paisley's
“American Saturday Night"”
album and his first great-
est-hits collection, "Hits
Alive” (due Nov. 2), “Any-
thing Like Me" celebrates
the tender bond between
parent and child in a clever
and sweet manner that's
laced with humor. In the
first verse, a prospective fa-
ther learns he's having a
son and contemplates the
future with such lines as,
"He's gonna getin trouble/
He’s gonna getin fights . . .
It's safe to say that I'm gonna
get my payback if he's any-
thing like me.” Paisley and
co-writers Chris DuBois
and Dave Turnbull fill the
song with vivid imagery (a
young boy using a “magni-
fying glass trying to melt a
Tonka truck™), and Paisley’s
3-and-a-half-year-old son
Huck contributes the final
word in the last line. Pais-
ley has scored 17 No. 1s on
Billboard's Hot Country
Songs chart, including four
from “American Saturday
Night,” and this terrific
song is sure to continue
that momentum.—DEP

GUSTER

Do You Love Me (3:41)
Producers: Joe Pisapia, Guster,
David Kahne

Writers: various

Publishers: Low Craw! Music/
Campfire Sky Music (ASCARP)
Aware/Universal Republic

instantly memorable.—£L

Guster’s first new material in more than three years begins
unassumingly enough, with a simple, acoustic-driven intro
peppered by hand claps and frontman Ryan Miller’s vocal.
As the song progresses, diffident drumming, clanging
chimes and layered harmonies build before giving way to
a soaring chorus that toes the line between endearing and
creepy. | want to wake you from your dream/| want to
know just who you're talking to when you're singing in
your sleep/l want to find out what it means,” Miller croons
before unleashing his trademark falsetto for the hook. The
song’s jangly, folk-pop sound calls to mind sun-kissed
'60s rock (e.g., the Lovin' Spoonful’s “Do You Believe in
Magic™), while the Wall of Sound-like production accentu-
ates the instruments' nuances, making “Do You Love Me"

R&B

TREY SONGZ

Can't Be Friends (3:40)
Producer: Mario Winans
Writers: various

Publishers: various
Songbook/Atlantic

Trey Songz is best-known for
his sexual antics. But on his
latest single, the ladies man
reveals a vulnerable side as he
sings about heartbreak and
despair. Above static finger
snaps, a solemn piano and
dizzying violins, Songz croons
about his girlfriend cruelly
dumping him and his inabil-

since 1999.—MV

JAY SEAN FEATURING
NICKI MINAJ

2012 (It Ain't the End) (3:42)
Producers: Jremy, Bobby Bass
Writers: various

Publishers: various

Cash Money/Universal Republic

If the world ends in two years, Jay Sean will make sure
we all go out dancing. The UK. artist parties like it's
2012 on the lead single from his upcoming album,
“Freeze Time." Sean reached No. 1 on the Billboard Hot
100 with last year’s “Down,” and here he returns with
more smooth, synth-driven rhythms and catchy
melodies, along with a cameo from labelmate Nicki
Minaj that all but ensures mass appeal. The Young
Money queen, who seems to have the Midas touch with
her guest features of late, decorates the track with
swagger as she spits, “Days of our lives/You wink it,
goes by/So we’ll just get it with no edits/And anything
goes, 5o no time for closed minds.” Dancing in anticipa-
tion of an imminent apocalypse hasn't felt this good

ity to be just friends with her
because of it. In hindsight, he
regrets being involved with
her and wishes he “never fell
so deep in love.” In the sec-
ond verse, Songz becomes a
bit more sensible, guestion-
ing whether the relationship’s
demise was partially due to
moving too fast and wonder-
ing if things could have been
different. Regardless, he real-
izes that what's happened
can't be changed, before
breaking into his remorseful
chants once again. But since

REVIEWS-

time heals all wounds, Songz
will no doubt be off sexing the
next girl in no time.—MC

MIGUEL FEATURING
J. COLE

Alll Want Is You (4:57)
Producer: Salaam Remi
Writers: S, Remi, M. Pimentel,
J. Cole

Publishers: Salaam Remi
Music/EMI Music Pub,/MJP
Music (ASCAPR), DreamVillain
(BMI)

Bystorm/Jive

R&B newcomer Miguel is
poised for a major break-
through with his debut single,
“All 1 Want |s You.” The 23-
year-old's raw, believable
voice swells over a midtempo
backdrop of funk and hip-hop,
and vocally, he could prove to
be a viable competitor to Trey
Songz, for he offers both the
sweetness of Babyface and
the passion of R, Kelly. Pro-
ducer Salaam Remi (Amy
Winehouse, Nas) lays down a
subtle drumbeat and sensual,
bluesy guitar, setting the pace
while Miguel reflects on his re-
lationship woes and guest rap-
per J. Cole delivers a confident
verse about moving on, Al-
ready a co-writer on Musig
and Mary J. Blige's hit “If U
Leave” and a collaborator with
Asher Roth, Miguel is one to
watch as his debut album’s
street date approaches later
this year.—MM
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Moving Forward

Despite Personal Challenges, Fantasia Begins
Promo Run For ‘Back To Me’

Fantasia has endured a roller coaster
couple of weeks, as the mainstream
and tabloid media have veered from
one controversy (the singer being
named in a divorce case thatincludes
sex tape allegations) to the next (her
being hospitalized for a “medical
overdose”). But that isn't stopping
the former “American Idol” champ
from honoring a previously sched-
uled promotional tour in support of
her third album, “Back to Me” (]
Records, Aug. 24).

“People think we beefed up all these
TV commitments,” says Carolyn Wil-
liams, senior VP of marketing for RCA
Music Group. Williams is referring to
alabel press release issued earlier de-
tailing release-week appearances on
“Good Morning America” (Aug. 24)
and “Lopez Tonight” (Aug. 25), plus
upcoming guest stints on “106 & Park”
{Sept. 8), “Live! With Regis and Kelly”
{Sept. 9) and “The Wendy Williams
Show" (Sept. 10).

“Her search activity is probably at
an all-time high, but these were al-
ready on the calendar,” Williams says.
“There was talk of moving the album
release date back, but this was Fanta-
sia's decision. She wanted to move for-
ward, and we support her.”

Fantasia—who will also appear at
radio personality Steve Harvey's

Hoodie Awards in Las Vegas (Aug. 28)
and fellow syndicated personality Tom
Joyner's Family Reunion (Sept. 4}—
will hit the promo circuit next week
armed with a third chart-topping sin-
gle. In the wake of the singer’s per-
sonal travails, “Bittersweet” jumps 4-1
on Billboard's Adult R&B list, joining
previous chart No. 1s “Free Yourself”
and “Truth 1s.” She also brings her
top 10 total on Hot R&B/Hip-Hop
Songs to four (including former No.
1 “When I See U”) as “Bittersweet”
helds at No. 10.

Derrick *D.C." Corbett, director of
urban programming for Clear Chan-
nelin New Orleans, is playing “Bitter-
sweet” in power and subpower (just
below power) rotation on urban AC
WYLD and mainstream urban
WQUE, respectively. “Women love this
record,” says Corbett, who has heard
several other tracks from the album.
“I haven't seen backlash from fans
here. She’s a talent, and I think this
project will be around for a while.”

Fantasia's firstalbum, 2004’s “Free
Yourself,” has sold 1.8 million, post-
ing first-week sales of 240,000, accord-
ing to Nielsen SoundScan. Her 2006
self-titled sophomore set has sold
530,000, with 133,000 in first-week
sales. Both peaked in the top five on
Top R&B/Hip-Hop Albums. “Free

Back to work: FANTASIA

Yourself” peaked at No. 8 on the Bill-
board 200, “Fantasia” at No. 19.

Responding only to questions about
the album via e-mail to Billboard, Fan-
tasia says the love- and independence-
fueled “Back to Me” has “allowed her
to give back exactly what and who
everyone fell in love with” during her
“Idol” turn.

“It's just me getting ‘back to me’
by singing songs that are age-appro-
priate yet showing growth,” the
singer says, citing “Bittersweet,” al-
bum track “Collard Greens and Corn-
bread” (“reflecting my Southern

roots”) and the motivational bonus
track “I'm Here” from musical “The
Color Purple” as examples.

RCA's Williams says a second sin-
gle will be announced in the next
weeks. Meanwhile, the Internet is
buzzing about “Lucky,” a newly leaked
track that's not on the final album. Its
lyrics revolve around the subject of a
love triangle.

Premiering Aug. 17 on Facebook
and Amazon, “Back to Me” will gar-
ner additional attention when VH1's
“Fantasia for Real” begins its second
season Sept. 19. The reality show at-

DANCE FEVER

An honor previously fit only for a King and a Prince is also bestowed upon Enrique Iglesias. With
a 2-1lift on Hot Dance Club Songs for “I Like It,” Iglesias collects his seventh No. 1 on the chart,
equaling Michael Jackson and Prince for most leading titles among male artists in the ranking's
history. Iglesias achieves the distinction on exactly the 34th anniversary of the chart’s inception
as a national survey. The list launched—as National Disco Action Top 30—in the Aug. 28, 1976,
issue. Prince notched his seven No. 1s on Hot Dance Club Songs between 1981 and 1991. Jackson
matched the mark when “Scream,” with Janet Jackson, became his seventh topper in 1995. Iglesias,
Prince and the King of Pop can’t outrank the Queen of Pop, however, for most No. 1s among all
artists in the chart’'s archives. Madonna leads with 40 chart-topping titles on Hot Dance Club
Songs. Janet Jackson ranks second with 19 trips to the top, followed by Mariah Carey and

High-stepping:
ENRIQUE IGLESIAS

tracted 2.3 million viewers when it
debuted last January, averaging 1.2
million per episode, according to
Nielsen. “Even Angels,” which ap-
pears on the new album, was one of
several songs showcased during the
first season. This season’s focus will
include the marketing and promo-
tion of the new album.

“An upper hand with this release is
the partnering with VH1,” Williams
says. “The release lines up with the se-
ries’ premiere—a little different than
before. This time around we're in front
of the show.”

Kristine W, each with 15. —Gary Trust

MEN AMONG MEN

Here’s a look at the seven No. 1 titles—the most among male artists—

tallied by Prince, Michael Jackson and Enrique lglesias on Hot Dance Club Songs.

PRINCE MICHAEL JACKSON ENRIQUE IGLESIAS

TITLE DATEREACHED MO.1  TITLE DATE REACHED NO.1 TIMLE DATE REACHED HO.1
“Controversy”/“Let’s Work"* Nov. 14,1881 “Thriller™* (LP-allwts) Jan.22,983  “Bailamos” Aug. 11,1999
“1999* Dec.4,1982  “Tell Me I'm Not Dreamin’ (o GoodtobeTue)” (Jermaine lackson & Michael lacksan) Juned, 184  “Be With You” May 6, 2000
“When Doves Cry™ (Prince &the Revolution) lme30,1984  “Bad (Remix)” Nov.7,1987  “Hero” Dec. 15,2001
“Let's Go Crazy"/“Erotic City"* (Prince & the Revolution) Sept. 29,1984  “The Way You Make Me Feel” 1an.30,1988  “Escape” May 18,2002
“Kiss (Remix)"/“Love or Money"* (Prince & the Revolution) April12,1986  “In the Closet” June13,1992  “Not in Love" (featuring Kelis) April 10, 2004
“Batdance” hug.19,1989  “Who s It” May22, 1993  “Away™ (featuring Sean Gamett) March 14, 2009
“Gett Off" Sept. 28,1991 “Scream” (Michael Jackson & Janet Jackson) July15,1995  “1 Like It” {featuring Pitbull) Aug. 28, 2010

{*Under certain previous chart methodologies, double-sided singles and even entire albums showed as singular listings.)
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BY AYALA BEN-YEHUDA |
Voicing
Support

Latin Stars Rally Around Bone
Marrow Campaign

Even before high-profile Latin artists united in song
to aid earthquake victims in Haiti and Chile, dozens
of themn lent their voices to a cause aimed directly
at U.S. Hispanics: bone marrow donation.

Beginning with a recording session in Las
Vegas last November, nearly 50 Latin artists—in-
cluding Enrique Iglesias, Gloria Estefan, Placido
Domingo, Jenni Rivera, Luis Fonsi and Marco
Antonio Solis—joined forces on “La Gota de la
Vida" (“The Drop of Life”). The song, benefiting
cancer research center City of Hope and its ef-
forts to register Hispanic bone marrow donors,
will debut at a Sept. 7 gala at Los Angeles’ Club
Nokia, where several of the participating artists
are expected to perform the track live.

The project was initiated when City of Hope
approached Delia Orjuela, BMI VP of writer/pub-
lisher relations for Latin music, in search of artists
to tape public service announcements (PSA) for
its bone marrow campaign. Orjuela suggested cre-
ating a benefit theme song and brought in pianist
Arthur Hanlon to compose it.

“Nothing came into my mind at first,” Hanlon
says. “And then Delia sent me video from the hos-
pital.” With the patients on his mind, Hanlon (who's
married to Billboard executive director of content
and programming for Latin music and entertain-
ment Leila Cobo} composed the song in two weeks,
thinking only a handful of artists would record it.
But outreach efforts snowballed.

The drop of life (from left): ARTHUR HANBON, SALVADOR
TREVINO, RICARDO MONTANERIafid LUIS MEDINA.

“We put aloop of the
hospital video on a
screenin the recording booth,” says Hanlon, who
co-produced the song and is directing his proceeds
from it to City of Hope. “So the first thing you saw
when you walked in was the hospital and the kids.”

Producers donating their services included Se-
bastian Krys, Milton Salcedo, Emilio Estefan Jr.,
Pepe Quintana and Humberto Gatica. The latter
three are veterans of other super-group charity
songs, including the original “We Are the World”
and UNICEF anthem “Cantare Cantaras,” as well
as “We Are the World 25: For Haiti” and its Span-
ish version, “Somos el Mundo 25: Por Haiti.”

Universal will distribute “La Gota de la Vida" to
digital retail Sept. 7; artists have also taped PSAs

that feature the song. Efforts to promote the track
and campaign will rely initially on the artists speak-
ing about the cause in media interviews. “Many
artists confirmed to us that they will be ambassa-
dors on this,” the campaign's co-founder Salvador
Trevino says. An online campaign will place ban-
ner ads and donor registration links on participat-
ing artists’ websites, according to the project’s
executive producer Luis Medina.

Medina is also pitching a TV special to raise
funds, culled from extensive behind-the-scenes
footage of the recording session shot by video di-
rector Simon Brand. Another plan calls for a “La
Gota de la Vida" album release in November, fea-
turing material from up-and-coming singer/song-
writers who also sang on the song. e
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‘STAR’ STRUCK

Ryan Bingham and T-Bone Burnett
swept the awards season earlier this
yeat, winning an Academy Award
and a Golden Globe for their origi-
nal song “The Weary Kind” from
“Crazy Heart.” And ifthere's one su-
perstition even musicians in Holly-
wood adhere to, it's this: Don’t mess
with a winning streak.

So it’s no surprise that Burnett
reteamed with Bingham and his
band, the Dead Horses, to pro-
duce “Junky Star.” The Aug. 31re-
lease is Bingham’s third album on
Lost Highway, following 2009's
“Roadhouse Sun” and 2007's
“Mescalito.”

“T-Bone really brings the best out
of you,” Bingham says. “We recorded
in the same studio [as “Weary™], with
the same engineers, same vibe.
When | first asked him if he would be
interested in producing, he said,
‘“Yeah, man, we're already in here.
Let’s keep going.’ ”

Recorded during a three-day ses-
sion, “Junky Star” is a collection of
rootsy, hardscrabble songs about

misfits and dreamers—the majority
of which were written before Bing-
ham won the Oscar. “Once you have
it mapped out and planned, there's
really no turning back,” he says.
Tosupport the release, Binghamis
opening for Willie Melson on a series
ofdates in September, including stops
at Red Rocks Amphitheatre in Morri-
son, Colo,, and the Greek Theatre in

Bonding with “Bo
RYAN BINGHA
' (second from r&h

with THE DEA
HORSES

Los Angeles, He's also performing a
few one-off dates with the Swell Sea-
son, whose Glen Hansard and Mar-
keta Irglova won the best original
song Oscar in 2006 for “Falling
Slowly™ from the film “Once.”

It seems that film music is now in
Bingham's blood: The singet/song-
writer’s next project is working on the
music for a film being developed by
his wife, writer/director Anna Axster.

The Oscar win brings more than
acclaim. According to Nielsen Sound-

Scan, the “Crazy Heart"” soundtrack
has sold 283,000 copies while “The
Weary Kind” has sold 140,000 digi-
tal downloads. “A lot of people got
turned on to our music through that
movie, but personally, [winning]
doesn’t even change that much,”
Bingham says.

Really? So no altar to the little
golden guy in the living room? “|
just keep itin the house on ashelf,”
he says. “It’s not really any place
special.” —Ann Donahue
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Auto-Tuning tha news: |
THE GREGORY BROTH

BEDTIME STORY

The Gregory Brothers are at it again.

Following the recent YouTube and
iTunes success of “Double Rainbow
Song,” an Auto-Tune remix of a pop-
ular viral video (Billboard, Aug. 7),
the Brooklyn-based alt-rock quartet
is gaining similar traction with “Bed
Intruder Song.” It's a darkly comical
remix of a local TV news interview
with Antoine Dodson about the at-
tempted rape of his sister, Kelly, in
Huntsville, Ala.

“Bed Intruder Song” debuts this
week on the Billboard Hot 100 at No.
89, almost exclusively from down-
load sales. It starts on Hot Digital
Songs at No. 49 (30,000 downloads,
according to Nielsen SoundScan).
The song’s YouTube clip has been
viewed nearly 14 million times.

“We hope that in our music we're
able to capture the essence of the
clip,” keyboardist Evan Gregory says.
“Why | think people are latching onto
itis frankly quite similar to why they
latch onto a classic ballad or pop
song that tops the charts—because
there’s real emotion behind it that
people identify with, even if, in this
case, it was for unusual reasons.”

During the clip, Dodson charismat-
ically tells a reporter in rap-like fash-
ion, “He's climbing in your windows,
he's snatching your people up, trying
torape 'em, so y'all need to hide your
kids, hide your wife and hide your hus-
band, 'cause they're raping every-
body out here.” Dodson also warns
the perpetrator who escaped: “We
got your T-shirt, you done left your
fingerprints, you are so dumb . . .
We're looking for you., We're gonna
find you.” The song also features Kelly
Dodson, with vocals and production
from the Gregory Brothers.

Drummer Michael Gregory admits
that he questioned the appropriate-
ness of turning a “bad situation” into
a musical parody. But then he real-
ized “it's taking a terrible situation
and making at least something pos-
itive out of it,” he says.

Part of that positivity comes in the
form of revenue for Antoine Dodson
and his family, who will receive 50%
of the tracks’ sales profits, accord-
ing to the act. Similarly, the Gregory
Brothers credited Paul “Yosemite
Bear” Vasquez—who filmed the orig-
inal YouTube version of “Double
Rainbow Song"—as a co-writer and
split the proceeds. “Double Rainbow
Song” has been viewed more than 7
million times on YouTube and has
sold 16,000 downloads, according
to SoundScan. —Mitchell Peters
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>=Following Alice in Chains, Bush,
Creed, Hole and Stone Temple
Pilots, the reunited Soundgarden
becomes the latest venerable band
to return to the Alternative chart
after a lengthy absence. New at No.
24, “Black Rain,” an unearthed
song from the recording sessions
for 1997's “Badmotorfinger,” gives

Soundgarden its first entry on the
chart since 1997.

>>Never mind LeBron James,
Dwyane Wade or Chris Bosh. The
maost popular and productive
member of the NBA's Miami Heat
is Carlos Arroyo. At least,
according to one of Billboard's
charts. Arroyo has taken his
musical talents to the Latin
Rhythm Airplay survey, where his
new reggaetén single, “Se Va
Conmigo,” featuring Yomao,
charges in at No. 26.

Read Chart Beat
every week at

billboard.com/chartbeat.
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Eminem’s Back At No. 1; Album Sales Slip, Again

Eminem’s “Recovery” rebounds to No.
1 on the Billboard 200 after two weeks
of sitting in the runner-up slot. It climbs
back up with 133,000 copies, according
to Nielsen SoundScan (down 13%). It's
the most weeks at No. 1 for an album
since Susan Boyle’s “I Dreamed a
Dream” claimed six straight frames at
the top in December and January.

Last week’s No. 1 album, Arcade
Fire’s “The Suburbs,” drops to No. 2
in its second week with 52,000 (down
66%). With its debut frame perhaps
overly weighted with download sales
generated from sale pricing at Ama-
zon's MP3 store, its second-week de-
clineisn'ta shocker, (It's down 74% in
download sales.)

While “Recovery” returns to No. 1,

This Week 4,950,000 1,427,000
Last Week 5,260,000 1,529,000
Change -5.9% -6.7%
This Week Last Year 5,883,000 1,257,000
Change 15.9% 13.5%
*Digital album sakes are also counted within albwem sales.

Weekly Album Sales (miliion units)

30

25

20 = 2010

celebrating its sixth week atop the list,
the rest of the album market isn't quite
partying it up.

The pastweek's overall album sales
totaled 4.95 million units, marking the
lowest weekly sales fig-
ure since Nielsen Sound-
Scan began tracking
sales in 1991,

It's also only the second
time the weekly album
sales total has dipped
below 5 million. The first
time was the week ending
May 30, when 4.98 million
were sold.

When we reported on that sales dip
in the June 12 issue, we only had access
to archival data going back to January
1994, so we couldn't verify that it was
the lowest sales week since SoundScan
started in 1991. But since then, we've
been able to verify that statistic. (Noth-
ing like verifying bad news, right?)

Perhaps this week's slate of new re-
leases will perk up the overall album
sum next week.

The Billboard 200 is due to welcome
top 10 debuts from Kem, Iron Maiden
and Ray LaMontagne—all with first-
week sales projections of 60,000-
75,000 copies, according to industry
prognosticators.

Kem's new “Intimacy” looks likely

A Weekly National Music Sales Report

Weekli Unit Sales
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS

to be the highest new entry and could
shift close to 75,000. This past week,
the highest bow was the “Camp Rock
2" soundtrack, which started at No. 3
with a tepid 41,000,

But back to some
brighter news. With its
sixth week at No. 1, Em-
inem’s “Recovery” is one
of only 30 albums to
notch as many weeks in
the top slot since the Bill-
board 200 began using
SoundScan to power its
rankings in May 1991,

And, in the history of
the Billboard 200, “Recovery” is just the
10th hip-hop album to reign for at least
six weeks, including Eminem’s “The
Marshall Mathers LP” (eight weeks)
and “The Eminem Show” (six). The all-
time hip-hop leader is MC Hammer’s
“Please Hammer Don’t Hurt "Em,”
which spent 21 weeks at No. 1.

“Recovery” earns its eighth consec-
utive week of selling at least 100,000
copies—which is its entire chart life.
The last time a set sold 100,000-plus
in each of its first eight frames was in
November and December of last year,
when Andrea Bocelli’s “My Christ-
mas” managed the achievement. Prior
to that, the last album with a greater
initial start was the “Now 20" compi-

J FM A M J I

A S O N D J

lation, which began with nine consec-
utive weeks of 100,000 or more in No-
vember and December 2005.

The last non-compilation to sell
more than 100,000 in each of its first
nine weeks was Mariah Carey’s “The
Emancipation of Mimi,” which
launched with 13 straight frames of
100,000-plus copies in April 2005.

Eminem’s “Recovery” sales total
crosses the 2 million threshold this
week (2.1 million), marking just the
second album to do so this year. It's
currently 2010’s second-best seller be-
hind Lady Antebellum’s “Need You
Now" (2.5 million).

At this pointlast year, no albums had
surpassed more than 2 million in
sales—though seven had shifted at
least 1 million. This vear, six have hit
the 1 million mark, with Usher’s “Ray-
mond v Raymond” the latest to cross
the line. It sells another 15,000 this
week, bringing its to-date sum to
slightly more than 1 million.

Usher's total will certainly increase
in the coming weeks, as his set will re-
ceive a boost from a deluxe reissue on
Aug. 24, Taking a cue from Lady Gaga,
“Raymond v Raymond” will be expanded
to “Raymeond v Raymond: Deluxe Edi-
tion,” which will tack on a new album,
“Versus.” The latter will also be avail-
able as a stand-alone release. vee

Year-To-Date
2008 U i Year-To-Date Album
20176,000 OVERALL UNIT SALES Sales By Store Type
20717000 Albums 211,146,000 185,131,000 -12.3% 80 million units
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SALES DATA
COMPILED BY

ARTIST
IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE)

78 59 m SUSAN BOYL

Title

E
SYCO/COLUMBIA 58B25/50HY MUSIC (11.98) I Dreamed A Dream

102 101 112 | SOUNDTRACK Glee: Season One: The Music Volume 2

Z0TH CENTURY HOX TVICOLUMBLA &1 TO5/S0NY MUSIC (11.88)

108 107 99 RI] ZAC BROWN BAND Pass The Ja: Live From he Fabuicus Fox Theater I Aanta

SOUTHERN LANTIC 52372640 (26 98 COOND) @
MICHAEL JACKSON
104 9% % MJJEPIC MUSIC {14.98) Number Ones
B 64 68 m VARIOUS ';‘E;_rll;_‘g? Vans Warped Tour 2010 Compilation
BROOKS & DUNN
106 104 98 ARISTA HASHVILLE 43922/SMN (13.58) #18 ... And Then Some
107 % 76 NAS & DAMIAN MARLEY Distant Relatives

BHETTO YOUTHS/DEF JAMUNIVERSAL REPUBLIC 014136/UMAE {13.98)

108 9 o m TREY SONGZ Ready

BOB MARLEY AND THE WAILERS

ANTIC 518794/86 (18,98)
109 108 103 Legend: The Best Of Bob Marley And The Wallers

TUFF GONG/ISLAND 422-848-210/1DJME \'1393!353] ®

]« R Greatest Hits
@II 122 119 gﬂlﬁEgMﬁTH.'lﬂ-EHSCDPE OO5BE1*/IGA (13.88/8.98) Curlaln ca”: The Hlts n
112 110 105 ;';:ﬁ?::wﬁ'ggﬁg';] Wide Open B
113 100 107 m RKINGS OF I"-:fag” Only By The Night Il
R % 9 ﬁﬁ:?lc?s?osm Q{?UTUIE;IE% EusTaRBUCKS (12 9g) DACK In The Day A Summertime Hip-Hop Mix

R H g EE G ooz .98} TaarA
38| 115 120 f] THE NATIONAL High Violet
117 106 102 m;g;gg;ggw\m Hello Love @

118 114 118 E COLT FORD Chicken & Biscuits

CASTING CROWNS

AVERAGE JOE'S 216 (14.88)
11B 124 115 BEACH STREET/REUNION 107T356/S0NY MUSIC (11.98)

Until The Whole World Hears

SOUNDTRACK

o R WATERTOWER/REPRISE 524657 WARNER BROS. {13.98) Inception

Prelude To A Dream

@-_ m JACKIE EVANCHO
B MIKE. LISA AND JAGKIE EVANCHD DIGITAL EX (7.98)

The ArchAndroid: Suites Il And Il

m JANELLE MONAE
a2 120175 WOKDERLANL/BAL BDY 512256° WARNER BADS. (13.98)

123 135 130 m CREEDENCE CLEARWATER REVIVAL Chronicle The 20 Greatest Hits

FANTASY 2*/CONCORD (17.98/12.08)

449 158 E JOSH TURNER

MCA HASHVILLE 013353/UMEN (13.98) Haywire

EDWARD SHARPE & THE MAGNETIC ZEROES
COMMURITYFAIRFAX, 5424 /VAGRANT (13.98)

129 153 Up From Below

MUSE :
126 139 143 m HELIUM-3 571130 WARNER BROS. (18.98) & The Resistance

& o o o] SAOE

Soldier Of Love

EFIC 53933*/50NY MUSIC (13,98}
128 133 132 Any Port In A Storm

THE DIRTY HEADS
EXECUTIVE MUSIC GROUP 1243 (12.98)
DARIUS RUCKER

129 128 128 m CAPITOL HASHVILLE RSSO0 (18.98) Leam To Live

130 117 84 n DAVID GARRETT

DECCA 014442 (9.98) Rock Symphonies

THE SCRIPT

131 145137 /ERC WUSIC (12.98) The Seript

GORILLAZ z
132 123 W H VIREIN 2T547/CAPITOL (18.96) @ Flatic:-Geact

183 142 /90 5 BROKEN BELLS

COLUMBIA SERES*/SONY MUSIC {11,98) Broken Bells

BB 115 106 m BULLET FOR MY VALENTINE o

JIVE 634977 (16.98)

: LOS INQUIETOS DEL NORTE drops a seemingly @ SAVING ABEL
@_ m CATAPULT 38123 (12,98 CO/OVD) & Vamos 4 Darle Con Todo: Coleccion de Corridos small figure (Jike N 18 SKIDDCONVIREIN B4RD2Z/CAPITOL (18.98)
MARC ANTHONY O MGMT
138 148 135 SOMY MUSIC LATIN 67402 (14.08) lconos ::::::::n%;?' 8¢ m COLUMELA 45335 */SONY MUSIC (11.98)
CRAIG MORGAN St . . MARY J. BLIGE
137 125113 n ANA S3R06/SMN (12 68 That's Why copies) it can take 187 18 181 E FFEN 013722/1GA (13.98)
OHIGINAL BROADWAY CAST RECORDING : abig positional MICHAEL JACKSON
138 150 150 ) £A {18.98) Wicked tnibie. 188 159 165 EPIC/LEGACY 17985*/SONY MUSIC (17.98)
ey BEST COAST y 180 VAMPIRE WEEKEND
139 137 3 H MEXICAN SUMMER 052*/KEMADG {12,098} Crazy For You 189 189 193 H XL 428* (14.90)
LIL WAYNE 3 LED ZEPPELIN
140 | 143 134 BRI 0,511 WouErUNVERSAL MOTOWN 011577%/UMRE (13.98) Tha Carter il Bl 190] 181 187 m SWAN SONG 3131 48°/ATLANTIC (10.08) &
i1 MARVIN SAPP - THREE DAYS GRACE
141 130120 E VERITY 53156/0L6 (11.98) Here | Am 191 183 172 AIVE 45255/0L6 (13.98)
. ARCADE FIRE THE TEMPER TRAP
@ 17 = MERGE 225* [15.98) Funral @ m ASSNOTE BODZ2/COLUMEIA {12.98)
= GUNS N' ROSES JAHEIM
m 146 138 GEFFEM 001714/ NTERSCOPE (16.08) Greatest Hits n ‘u 163 149 e} ATLANTIC E227B3/AG {18.98)
JEWEL " VARIOUS ARTISTS
144 121111 m VALDRY JKI200A (9.98) Sweet And Wild @ m FLGEME CMIE 587898/ WDRD-CURB {17.98)
COLBIE CAILLAT For the eighth ] CYNDI LAUPER
148 141 141 H UNIVERSAL REPUBLIC 13 34/UNRG (13.88) Breakthrough @ straight week, sales 196 176 154 MERCER STREET 701557/ DOANTOWN (13.98)
3
KEITH URBAN - " 4 ¥ T THE XX
146 140 148 CAPITOL MASHVILLE 35751* {18.98) Defying Qravity e for UIIEIII;D:DIH d @ RE-ENTHY I VOUNE TURKS 450* (14.98)
i ROB ZOMBIE - iy fitle Tiovers @ BLAKE SHELTON
@ m LOUD & PROUD &17762 (18,98} Hellbilly Daluxe 2 short of 3,000 R LY s e BROS. INASHVILLE) S225427mAm (8.98)
SOUNDTRACK 2 copies, with this ’ MELISSA ETHERIDGE
e 132 126 E WALT DISHEY 003101 {18.98) Hannah Montana: The Movie [l WEEk’é No. 200 OB RE-ENTRY 1) R, (9.98)
5 GARY ALLAN 4 : LCD SOUNDSYSTEM
149 159 152 MEA HASHVILLE 01 (10.98) Get Off On The Pain tallying the lowest 199 136 185 DFA/VIRGIN 09803~ CAPITOL {13.88)
ONEREPUBLIC total since April. DAUGHTRY
@ 161 122 E MOSLEYANTERECOPE 013607/IGA (13.88) waklng up 200 192 - 19MCA BEBE0/RME (9.98) &
WALERS ..........109 MOTLEYCAUE ......1D T8 RHANNA. 65 THESCABT 31 TAYLORSWIFT 41,177 MUSIGVOLUMER . 102 STEPUPSD ..., 2
JOHN MAYER 57 MUMFORD & SM i oall o EOB SEGB&TI’E m‘-’ER MUSIC, W TWILIGHT 4
SARAHMCLACHLAN . B0 MUSE ... .12 ONEREPUBLIG . ..AZ  RICKROSS BULLET BAND LM soumprRack | THE TWILIGHT 4G4
MERCYME ... OZ7Y OSBOURNE ... 45  PHOENIX 1 LAROUX . BLAKE SHELTON . cn.MP ROCK 2 THE FINAL ECLIPSE . AT
MEMT ... T 6B DRRIUS RUCKER .
MLA, NAS & DAMIAN *JR, GONG"  ICTITT=ITITYN=YY MIKE POSNER . A FRANK SINATRA . mENEv PHINEAS AND | ey ——|
BRET MICHAELS ... 162 MARLEY 407 PRINCE/BALA VALENTE 93 SKILLET . BEHE L ..oviinins 17 TECH NINE GOLLABOS 167
VASHAWN MITCHELL 180 THE NATIONAL .., 116 SADE ... STING 3 EATPRAY LOVE ... 21 THE TEMBER TRAP 16
JANELLE MONAE . ... 122 STREEI SWEEFEH scmr. GLEE: SEASON OVE: THE THIRTY SECONDS T0

NEWSSCNS ... .54 NN W S:NCTUS REAL
87 NICKELBACK .. .46 BRAD PAISLEY . B5 RASGALFLATTS ... 166 MARVINSAPP ...
137 JERRODMEMANN ... 33 PARAMORE ... DS RELEROGOEL NORTE ... 172 SAVING ABEL .......

MOMGA _.........
CRANG MORGAN . ...
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The seven-song EP
from the duo of
Tom Morello and
Boots Riley features
covers of M.LA's
“Paper Planes” and
LL Cool J's “Mama
Said Knock You
Out.”

Amazon MP3 daily
deals last week for
Iomhie and Band of
Horses (No. 64)
help fift their
albums by 31% and
1055, respectively.
Meanwhile, the
iTunes store’s $6.99
sale tag on the No.
96 title pumps it
T44%.

The act gives
Daptone its third
charting album on
the Billboard 200,
following two sets
from Sharon Jones
& the Dap-Kings.

177

Just 1,727 wnits
separate Nos. 100
and 200. Five years
ago this week, the
gap was 4,786. So,
now when a title
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%6 153 m BOB SEGER & THE SILVER BULLET BAND

o, .®

g"' E : ARTIST

160 194 VARIOUS ARTISTS

IMPRINT & NUMBER / DISTRIEUTING LABEL (FRICE)

WORD-CURB/PROVIDENT-INTEGRITY 14857/EMI CME (17.98)

Title

WOW Hits 2010

SUGARLAND
167 180 m MERCURY NASHVILLE 011273 /UMGN (13.98)

Love On The Inside

JAMEY JOHNSON
177 179 MERCURY HASHVILLE 011237 */UMGH (13.98)

That Lonesome Song

e n GOVT MULE
EVIL TEEN 12104 \15 88)

Mulennium

KID R
144 151 m TOF DO .m.\muc 2A0556°/AG (18.98) &

Rock M Roll Jesus

MGMT
185 165 COLUMBLA 19512/50MY MUSIC (9.98)

Oracular Spectacular

FRANK SINATRA
188 E FEPRISE 438552 WARNER BROS (18.98)

Nothing But The Best

KENNY CHESNEY

153 178 m BNA GE5555MN (11.98) Greatest Hits Il
TOBYMAC

131 FOREFADNT 26371 (13.08) & Tonight
CAGE THE ELEPHANT

154 147 m DSP 49658*/INVE {13.98) Cage The Elephant

UNCLE KRACKER

156 136 TOP DOGATLANTIC 524613048 (6.98)

Happy Hour: The South River Road Sessions (EF)

BRET MICHAELS

126 121 B*M*B 6520/POOK BOY (11.98)

Custom Built

m STREET SWEEPER SOCIAL CLUB
S55C 524840%/1LG (9.98)

The Ghetto Blaster (EF)

JAY-Z
174 168 ROC NATION 520856746 (18.98) &

The Blueprint 3 [l

LEE BRICE
162 146 m CURE 78577 {18.98)

Love Like Crazy

171 167 H RASCAL FLATTS

LYRIC STREET 002764 {13.98)}

Greatest Hits Volume 1

o 13 TECH N9NE COLLABOS
STRANGE T3/REC (18.98)

The Gates Mixed Plate

MIRANDA COSGROVE
184 169 m COLUMBLA 31048/SONY MUSIC (8.98)

Sparks Fly

ERYKAH BADU : ,
172 157 COMTROL FREAIUIVER SAL WOTOWH 01 4037 /UMAR 13.98) REWY AMERYKAH: Pest. Two: sium. Of The it
157 140 SOUNDTRACK Twilight

SUMMIT/CHOP SHOPIATLANTIC 516923°/A6 (18.98) &
185 142 m MICHAEL JACKSON

EPIC/LEGALY S4287/S0MY MUSIC (19.08)

The Essential Michael Jackson

LOS RIELEROS DEL NORTE
FONOVISA 354545/UMLE (12.98)

Ni El Diablo Te Va A Querer

THIRTY SECONDS TO MARS
IMMORTAL/VIRGIN 551114/ CAPITOL {18.98)

This Is War

CAPITOL 20334 (16.98)

Greatest Hits [l

SERGIO VEGA: EL SHAKA
132 118 QISA TRI5EL/UMLE (11.88)

THE BUDOS BAND
|_DAPTONE 020° (15.98)

The Budos Band IlI

TAYLOR SWIFT
116 MACHINE 070012 (18.08) &

179 EIIJ.

Taylor Swift EX

170 128 DISA T215E9/UMLE (12.08)

LA ARROLLADORA BANDA EL LIMON DE RENE CAMACHO

Todo Depende De Ti

SOUNDTRACK
200 — E WALT DISHEY 003007 (12.88)

Disney: Phineas And Ferb

'\ VASHAWN MITCHELL
VMAN 0BG0H/EMI GOSPEL {17.98)

Triumphant

il YOUNG MONEY
CASH MONEY/UNIVERSAL MOTOWH 113795/UMAG {13.98)

We Are Young Money [ ]

SANCTUS REAL
193 190 n SPARROW 26506 (10.98)

Pieces Of A Real Heart

EMINEM
166 158 E WEB/AFTERMATH 460628/ INTERSCOPE (13.98)

The Marshall Mathers LP Bl

MERCYME
AR E ING/COLUMELS 57 T08/S0NY MUSIC [13.98)

The Generous Mr. Lovewell

Miss America

Congratulations

STRONGER withEach Tear

Thriller €

Contra

Maothership 2]

Life Starts Now

Conditions

Another Round

WOW Worship (Purple)

Memphis Blues

X

Hillbilly Bone (EF)

Fearless Love

This Is Happening

&0
67  BCOTT PILGRIM V5. THE | R
WORLD 24 THREE DAYS GRACE . 191

CII!STWLN
TDEVSOW

VAMPIRE WEEKEND . 180
SERGIOVEGA . ...

J05H TURMER .

Millonario De Amor .
Daughtry a .
WOW HITS 2010 ... 151

WD WIRSHP PLRFLE) 154
175

BACH I THE LY A SUMMERTHE
HRHE M ot A
anas ..az YOUNG MONEY ... 181

46 VM\S'MRPEI:I TOUR QUIU
COMPLATION . .. .. 105
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

KATY PERRY One Of The Boys gy [
CAPITOL 04243* [12.98)

Title £
&

EXCLUSIVE CHARTS
FROM BILLBOARD

ILIKE PROFILES:
MOST ADDED

JOURNEY Journey's Greatest Hits
COLUMBIA/LEGACY BSE8S/SONY MUSIC (13.98) &) +
SARA BAREILLES Little \ioice gy |
EPIC 94B214/SONY MUSIC {11.98

MICHAEL JACKSON
MUJEFIC BBIDESONY MUSIC {14.98]
BOB MARLEY AND THE WAILERS Lagnct T st O Bu ety e The Vs o
TUFF GONGISLAND SAB024UME {13 SRA5) @

7 EMINEM Gurtain Call: The Hits g

SHACTYAF TERMATHANTERSCOPE DOBER1 *AGt (13 966.38)
5 KINGS OF LEON Only By The Night ' g
RCA 32712/AMG (13.98

4 E CHRIS TOMLIN Hello Love gy

SIXSTEPS 12359/5PARROW (17.98
4 . CREEDENCE CLEARWATER REVIVAL
10 & '

Number Ones a

Chrorick: The 20 Greatest His a
TASY 2°/CONCORD {17.08/12.98)

ARIUS RUCKER

CAPITOL NASHVILLE BSS0E {12.98)

Learn To Live [

11 13 ORIGINAL BROADWAY CAST RECORDING Wicked [
DECCA BROADWAY 001682/DECCA {18.98
12 10 LIL WAYNE Tha Garter [l a
CASH MOMEY/UNIVERSAL MOTO'WN 011877 */UMRG {13.98)
® - . ARCADE FIRE Funeral
MERGE 225* (15.88

X GUNS N' ROSES
L GEFFEN 001714/1G4 {16,98)
o . SUGARLAND

MERGURY NASHVILLE 011273*/UMGH (13.08
JAMEY JOHNSON

Greatest Hits a

Love On The Inside 2]

That Lonesome Song ®

2 [ wencuRy NASHVILLE 011287+ /UMGH (13.08) :
KID ROCK Rock N Roll Jesus
1, 11 TOP DOG/ATLANTIC 2905564746 (18.88) & n
31 a7 Oracular Spectacular o

1 FRANK SINATRA
REPRISE 43BE52/WARMER BROS, (18.98

20 - RASCAL FLATTS Greatest Hits Volume 1
LYRIC STREET 002764 {13.98)

15 . SOUNDTRACK Twilight ' g
SUMMIT/CHOP SHOP/ATLANTIC 515823*/4G (18.98) &

16 MICHAEL JACKSON The Essential Michael Jackson a

E EPIC/LEGACY 84287/SONY MUSIC (1988

22. BOB SEGER & THE SILVER BULLET BAND Grratest Hits
CAPITOL 30334 (16.88)
24 TAYLOR SWIFT
BIG MACHINE 079012 (1 0.88) ®
17 EMINEM
WEB/AFTERMATHANTERSCOPE 490629*/1GA {13 98]

Nothing But The Best o

Taylor Swift

The Marshall Mathers LP a

19 MICHAEL JACKSON Thriller &
EPIC/LEGACY 179B6*/SONY MUSIC (17.88
75 LED ZEPPELIN Whathership | g

SWAN SOMG 313148°/ATLANTIC (19.98) &

DAUGHTRY Daughtry
2 n 19/RCA BBREO/AMG (9.98) & u
Exile On Main St m

% . THE ROLLING STONES :
ROLLING STONESUNNERS AL REPUBLIC 0141307/ UMRGUME (20,5 o

ORIGINAL BROADWAY CAST RECORDING Jersey Boys
RHIND 73271 (12.98)

PINK FLOYD

Dark Side Of The Moon

3 HARVEST 46001*/CAPITOL {18.98) &

30 NICKELBACK All The Right Reasons 5]
ROADRUNNER 618300 {18.98) &

o7 GARTH BROOKS The Ultimate Hits | g
PEARL 213 (2588 GO/OVD) &1

e JASON MRAZ ‘We Sing. We Dance. We Steal Things. ]
ATLANTIC 44E8508*/AG (18.98) &

e TRACE ADKINS American Man: Greatest Hits Volume Il )

CAPITOL NASHVILLE 76927 {18.98)

2 ! JOHN MAYER
AWARE/COLUMEIA 27976/ SONY MUSIC (1808

a7 . CARRIE UNDERWOOD
19/ARISTA HASHVILLE 71187/SMN {3.88)

MICHAEL BUBLE

Continuum a

T

Some Hearts B

aaaaﬁﬁzssgaaaaeaaﬁs:e

It's Time 3]

38 143/REPRISE 48046/ WARNER BROS. {

a4 . ABBA Gold - Greatest Hits | g
POLAR/POLYDOR S17007/UME {18.96/12.98)

43 g3t METALLICA Metallica
ELEKTRA 61113*/AG (18 98} @

The Very Best Of The Eagles a

a0 . EAGLES
WARNER STRATEGC MARKETING 73071 (26.08)
USHER Confessions

i g LAFACE £3982/JLG (0.98) ®
CREED Greatest Hits

28 WIND - UI’ 13103 (8.88 COVDVD) & E

45’ Where TeLigt k- Jobn Mayer L 1 Los Anges gy

EllLlHl\ m»mr.mr,.mm *

P . HEATHER HEADLEY
EMI GDSPEL 26512 {(17.88

Audience Of One

-a MICHAEL BUBLE
S8 143REPRISE 100313/WARNER BROS. (18.96,

EMINEM
WEB/AFTERMATHNTERSCOPE 493290%/1GA {13.98/8.94)

. HOLLYWOOD UNDEAD
ABNVOCTONE 011331164 (12,08

ELVIS PRESLEY
RCA BHO7E*/SONY MUSIC

BILLY CURRINGTON Little Bit Of Everything Y

MERCURY NASHVILLE 0085501 I' .|

The top of the Catalog Albums chiart has mostly been a boys club since
ii launched in May 1991, so Katy Perry’s rise to No. 1 with “One of the
Boys™ Is fitting (5,000, up 1%). She’s only the 14th solo female to
reach the summit. The last to top the chart was Taylor Swift on Jan. 16
with “Holiday Collection.” Before that, Mary J. Blige’s Circuit City-
exclusive “Mary J. Blige & Friends™ was No. 1 for two weeks in March
2009 due to markdowns at the then-going-out-of-business chain.

48 Gall Me Irresponsibic gy

The Eminem Show [y

45 - Swan Songs gy

Elvis: 30 #1 Hits a

E0tOs 5222
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) li wt Mast added m sociel nemuim
g Title 5= | 3 TITLE pm% brlj
= 5! mmmT ! olszmaurms LABEL 35 ARTIST {IMPRINT/LABEL) users. Data compiled by
1 Recovery 9 LOVE THE WAY YOU LIE
EMINEM FEATURING RIKANNA (WEB/SHADY/AFTERMATH TERSCOP
2 1 The Suburbs | 4 1 TEENAGE DREAM
! KATY PERRY [CAPITOL)
MIKE POSNER 31 MInuIES TD T:lkElJﬂ 8 15 NOT AFRAID
MG S EMINEM [WES/SHADY)AFTERMATH/INTERSCOPE)

MUMFORD & SONS Sigh No Morg 20 7 DYNAMITE

GENTLEMAN OF THE ROAD /GLASSNOTE TAIO CRUZ (MERCURYADJMG)

BLAKE SHELTON Al About Tonight {EP) B 0 ALEJANDRO

REPRISE (NASHVILLE} /WM
BLACK LABEL SOCIETY
PANWORKZ /E1
SOUNDTRACK

ABKCD

SOUNDTRACK

WALT DISMEY

SOUNDTRACK

ATLANTIC /MG

19 ZAC BROWN BAND
ROAR/BIGGER PICTUREHOME GROWN/ATLANTIC /A

Order Of The Black

.

Scott Pilgrim Vs. The World

®

Camp Rock 2: The Final Jam

(")

Step Up 30

b

The Foundation

=

0-000000
-ﬂ-.---ﬂ-ﬁl.ﬂ-..-.-._m'

o 1 AVENGED SEVENFOLD Nightmare | 4
HOPELESS/SIRE /WARNER BROS.

b l DRAKE Thank Ma Later | 14
W)LI'\IS MCHE\ Cﬂsllhﬂll\'.‘.lll\fEFSJ-L OTOWN UNRG

13 1 . The Fame
“THE&MLIHE KDNLI'.'E CHERRYTREE/ANTERSCOFE /1GA

@ 2 FLORENCE + THE MACHINE Lungs | g
UNIVERSAL REPLBLIC UMRG

15 17 . B.O.B BB Preserts: The Adveriues OfBotty oy | g
REBELROCK GRAN) HUSTLENTLANTIC G 661

@ SARA BAREILLES Little Voice | ge
CEPIC /SONY MUSIC

THE BLACK KEYS Brothors

BRUSHFIRE /UMAG
JUSTIN BIEEER

SCHOOLBOY/RAYMOND ERAUHISLAND ADJMG &
KESHA
KEMOSABE/RCA /AMG

By World 2.0

o

Animal

&

7 18 HNOMESUCH /WARNER BROS. i
e - ! LADY GAGA The Remix 1
STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE /1GA
@ BAND OF HORSES Infinite Arms 54
| 4 BROWHN/FAT POSSUM/COLUMEI4 /SONY MUSIC
@ JACKIE EVANCHO Prelude To A Dream 199
MIKE. LIS 8HD JATKIE EVANCHO
- RICK ROSS Teflon Don
sy MAYBACH/SLIP-N-SLIDE/DEF JAM /DJME 7
@ SOUNDTRACK Eat Pray Love | 54
COLUMEIA PICTURES/MONKEYWRENCH /MADISON GATE o
23 24 1] JACK JOHNSON To The Sea | 5

© ToP INTERNET

=
=z
[ BE g2 ARTIST Title 8%
ﬁ" 5¥ ¥S IMPRINT / DISTRIBUTING LABEL =2
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LOVE LIKE WOE
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LAY ME DOWN
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- WAY OUT HERE
J0SH THOMPSON (COLUMBIA (MASHVILLE)

WHY WOULD YOU STAY?
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BAD COMPANY
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Up From Below
Edward Sharpe & The
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PROGRESS REPORT

e 5 LEAD ME
% 2 SANCTUS REAL (5F CMG)

Sunny Sweeney, “From a Table Away”

EL MALO
ANENTURA (PREMILM LATIN)

The Texas singer is making headway on the Hot Country Songs
chart as her first Billboard hit skips up three slots to No. 44

NINA BONITA

this week. The Republic Nashville cut is the label's fourth chart-

21 2 CHIND ¥ HACHD (MACHET MUSIC LATINO}

~ TURNING HOME
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- B CALIFORNIA GURLS .  Katy Perty Featuring Snoop Dogg 4 week (121 million @ m CIRCLETHEDRAN Katy Porry | g
:RLLlu;‘(:E“rxr MARTIN,E BLANCD (K PERRIL GOTTWALDK.S MARTIN3.LEVIN E“c:i: K elatl\r:\;; ;: _.Femurﬁle ;::Sjﬁ impressions, up ar :\Ré; o svs“ WARTM.HEUBLE) o Feamrm‘: K:;h aL
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s § 4 AIRPLANES B.0.B Featuring Hayley Williams gy = 5 @ 68 99 ROCKSTAR 101 Rihanna Featuring Slash 4
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M.TEREFE ESPIONAGE, G WATTENBERG (EMONMANAN,E.LIND. A BIORKLUND) © COLUMEIA (due Sept. 14), HIC HAC (B BRACKINS.WNORWOOD JR.N BALDING) ® TYCOON STATUS/UNIVERSAL REPUBLIC
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TCRUZET.SMITH (T.CRUZF T SMITH,C BRIDGES) @0 MERCLURYIDIMG launches at No. 17 on | B.MANN (PIK, B.MAN) @ LAFACE/LG
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With a two-notch advance to No. 9 on Adult Top 40 for “September,”
Daughtry joins Matchbox 20 and Maroon 5 as the only groups to eam
Prior fo “September,” Daughtry reached the top tier with the first
two singles from its second set, “Leave This Town.” “No Surprise”
notched five top 10s,
including three No. 1s,
album in 2007-08.
Since the band’s first
top 10 (Feb. 3, 2007)
with “It’s Mot Over,”
are the most among all
acts. Nickelback ranks
seven top 10s, followed
by John Mayer and Pink,
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at least three top 10s on the tally from each of their first two albums.
spent two weeks at No. 1 and “Life After You™ rose to No. 4. The band
from its self-titled debut
week in Adult Top 40°s
Daughtry's eight top 105
second in that span with
each with siv.
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limmy Eat World’s “My Best Theory”
begins at No. 20 on Alternative, No. 27 (3
million in audience) on Rock Songs and No.
17 (14,000 downloads) on Rock Digital
Songs (viewable in full at billboard.biz/
charts). The band’s seventh studio album,
““| Invented,” streets Sept. 28.

More at ebook-free-download.net or magazinesdownload.com

97 LAY ME DOWN
THE DIRTY HEADS FEAT ROME (EXECUTIVE
5 THE CATALYST
i LINKIN PARK (WARMER BROS )
ANIMAL
| MEON TREES (MERCUAY,10IMG
3; LISZTOMANIA
" _PHOENIX [LOYAUTE/RED/GLASSNOTE]
g CROSSFIRE
BRANDON FLOWERS [ISLANDITDIMG
41 SAVIOR
Rl RISE AGAINET |DGCINTERSCOPE,
IMPOSSIBLE
ANBERLIN (UMIVERSAL REFUBLIC!
4 23 THISIS WAR
=% THIRTY SECONDS T0 MARS (IMMORTALAVIRGIN/CAPITOLY

UPRISING
MUSE (HELIUM-3/WARNER BROS.

g 15 THE CROW AND THE BUTTERFLY
E it HINEDOWN [ATLANTIC)
15 THE SOUND (JOHN M. PERKINS BLUES)
: SWITCHFOOT {LOWERGASE PEOFLE/CRAEDENTIAL/ATLANTIC
13 NIGHTMARE
AVENGED SEVENFOLD (HOPELESS/SIREMARNER BROS )
s THE HIGH ROAD
BROKEN BELLS (COLUMBIA)
12 LITTLE LION MAN
o = _MUMFORD & SONS (GENTLEMAN OF THE ROADREDGLASENOTE]
D o
a6
s ANOTHER WAY TO DIE
DISTURBED (REPRISE
| | WAS A TEENAGE ANARCHIST
AGAINST ME! [SIRE/REFRISE)
m MY BEST THEORY
JIMMY EAT WORLD (DGCANTERSCOPE
BE

RYMAY

=t R

~ o

-
o

©0:0:0-0000-

=1
= =

TIGHTEN UP
LACK |

SICK PUPPIES (RMA/VIRGIM/CAPITOL)
AFTERLIFE
.a k& BUSH (INTERSCOPE]

m 2 a-_" KICK IN THE TEETH
- " _PAPA ROACH (ELEVEN SEVEM)

BLACK RAIN
SOUKDGARDEN {420/ UME

24 g TAKE A LOAD OFF

STOME TEMPLE PILOTS ATLLNTIGi

TITLE
ARTIST (IMPRINT | PROMOTION LABEL)

T THE SOUND OF SUNSHINE
MICHAEL FRANTI & SPEARHEAD [=1]

e 5 13 HALF OF MY HEART

_JOHN MAYER |COLUMEIA]
© : o [FEU summER DAY

A&M/INTER!
° 48 BEG STEAL OR BORROW

GAINER HERYL CROW
RAY LAMONTAGNE & THE PARIAH DO RCA/RED

ﬁ 5 |24 NEW MORNING
| ALPHA REV (FLYER/HOLLYVOON,

& & 20 YOUAND YOUR HEART
JACK JOWNSON (ERLSHFIREUNIVERSAL REFUBLIC)
KING OF ANYTHING
SARA BAREILLES (EPIC
CROSSFIRE
BRANDON FLOWERS (1SLAND/\0IME]

- KANDI
3% OHE ESKIMO (SHAMGRI-LA)

13 HEAD FULL OF DOUBT
THE AVETT BROTHERS [AMERICAN/COLUMBIA)

iy & 12

ANGEL DANCE
= |_RDBERT PLANT (TROLCHARM/ROUNDER)
13 TAKE EVERYTHING
ANGUA

4 AT OR WITH ME
" _JAGK JOKNSON (BRUSHFIRE/UNIVERSAL REFUBLIG)
14 TIGHTEN UP
_THE BLACK KEYS (NONESUCH/WARNER BROS.
» 15 LOVING YOU IS EASY
| _SARAH MCLACHLAN [4RISTA/RME)
6 LITTLE LION MAN
| MUMFORD & SONS (GENTLEMAN OF THE ROADREN G ASSHOTE)
e A MOMENT CHANGES EVERYTHING
=% " _DAVID GRAY (IHT/MERCER STREETHOWNTOWN

10 LAY ME DOWN
_THE DIRTY HEADS FEAT. ROME [EXECUTIVE]

13 LAREDO
" _BAND OF HORSES (BROWN/FAT POSSUM/COLUMEBIS
g BEAUTIFUL

BIG HEAD TODD AND THE MONSTERS [51G/1LG)
6 IF IT'S LOVE
S _TRAIN (GOLUMBIA)
1 | SHOULD HAVE KNOWN IT
T0M PETTY AND THE HEARTEREAKERS |REPRISE)
18’ STOP FOR A MINUTE
" _KEAKE & WNAAN (CHERRYTREE \NTERSCOPE)
2 FADE LIKE A SHADOW
KT TUNSTALL (RELENTLESS/VIRGIN/CAPITOL

m 25 7 ANCHOR
iy ALEJANDRO EECOVEDD iF.\HTnSY.’CMG

Data for week of AUGUST 28, 2010

cally monitorad 24 hours a day, 7 days
ally manitorad 24 hours a day, 7

tronis

ara alactro
515, are o

010, &5 Global Media, LLC and Nielsan SoundScan, Inc. All rights reservad

2, BS and B9 stations, respactival

oc stations, including 57 ALTERMATIVE and 28 TRIPLE A panel

MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT TOP 40: !
claws 3 week. See Charts Legend on billboard biz for rules and explanations.

a waak. ROCK SONGS: 181 all-forma


http://ebook-free-download.net/

RIRPLAY

MONITORED BY

O :

0
e

@24

18

L1

reower awarded to

TOP COUNTRY
All rights reserved

by MNielsen Broadcast Data Systems, 24 hows a day, 7 days a week.

g gaﬁ

3 5 2

3

7
(]

10
1
14
8
13

£ a9

15
18
25

17

| AVERKGE JOE'S 216 {14.95)

SALES DATA
COMPILED BY

LOVER, LOVER
0.BRAINARD.J WIEMANN (01 PRITIKER)

Jerrod Niemann
@ SEA GAYLE/ARISTA NASHVILLE

ARTIST
IMPRINT & NUMBER [ DISTRIBUTING LABEL (PRIGE)

Iy B ELAKE SHELTON
1 RepRISE spa4srwmn (7.gef 1! About Tonight (EP)

Title

2% 22

LADY ANTEBELLUM
CAPITOL NASHVILLE 87702 (18.88)
ZAC BROWN BAND
VR BEGER PTLREMINE CHORMIELANTE SIGZI0G 1205,
MIRANDA LAMBERT

COLUMBLA 46BS4/5MM (12.98)

Need You Now

The Foundation

Revolution

| JERROD NIEMANN 00 o & The Hung Jusy

SEGIEARTTA
TAYLOR SWIFT

BIG MACHINE 0200 (18.98) & Fearless
CARRIE UNDERWOOD Play On

T9/ARISTA NASHVILLE 48923/SMH (13.98)
DIERKS BENTLEY
CAPITOL NASHVILLE BS410 (12.88)
EASTON CORBIN
MERCURY 013644/UMGH (10.08
LUKE BRYAN

|_GAPITOL NASHVILLE 65633 (18.08)
BRAD PAISLEY
AFEST HASHVLLE {7352/SMN (13,85
LADY ANTEBELLUM
CAPITOL NASHVILLE 03206 (12.88)

Up On The Ridge

Easton Corbin

Doin' My Thing

American Saturday MNight

Lady Antebellum

JARON AND THE LONG ROAD TO LOVE
| RN FEPLEAL [P0 VRS 898 Geling Cuegtod i The Dinkt
ZAC BROWN BAND P e e

BROOKS & DUNN

ARETAMASHLE sopsanagy 1S -+ And Then Some
JASON ALDEAN
BROKEN 80W 7637 (18.08)
COLT FORD

Wide Open

Chicken & Biscuits

JOSH TURNER
MCA NASHVILLE 013363/UMGN (13.98)
CRAIG MORGAN
. _BNA S3R0&/EMN (12.98)
JEWEL
WALORY JKOZ00A (9.98)
KEITH URBAN

Haywire

That's Why

Sweet And Wild

| GAPITOL NASHVILLE 357517 (18.08) Defying Gravity
SOUNDTRACK z
WAT DN i egy  H@nnah Montana: The Mavie
GARY ALLAN

MEA NASHVILLE 013362:umon (10.0p) et Off On The Pain
KENNY CHESNEY .
BNA G5555/SMM (11.98) CreatgstHite I

. UNCLE KRACKER 0 i - The South iver Road Sessions (EF)

TP DOGATLANTIC 52451345 /.58

b

a2

8 B 8 8 8 B B B ¥ 8B |8

!

For chart reprints call 646.654.4633

i fsﬁ

24
a

TITLE Artist £ 55 & g TITLE Artist &

PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL 3% 5¥ e PRODUGER {SONGWRITER] IMPRINT & NUMBER / PROMOTION LABEL = 8§
ALL ABOUT TONIGHT Blake Shelton i i3 i 2 2 TURNING HOME David Nail
5 HENDRICKS (R AKING B HAYSLIED DAVIDSON] EPRISE, N * 3 . _FLIDDELL (K.CHESNEY.S CARUSOE) B MCA NASHVILLE
I'M IN Keith Urban 2 28 78 TURN ON THE RADIO Reba
O HUFFK URBAN (R.FOSTER. G MIDDLEMAN @ CAPITOL HASHVILLE 9 | [HUFF {J.RTWANG, M.DAKLEY,C.DAKLEY) @ STARSTRUCKVALORY
FREE Zac Brown Band 1 = @ 2 % HOW | GOT TO BE THIS WAY Justin Moore
|_K.STEGALL T BROWN {Z BROWN ©® HOME GROWN/ATLANTIC/BIGGER PICTURE Up B% to 24 million | _J.STOVER (J.5 STOVER.) MODRE A AUTHERFORD) @ VALDRY
PRETTY GOOD AT DRINKIN' BEER Billy Currington 4  impressions, the @ W 27 GROOVY LITTLE SUMMER SONG James Otto
C.CHAMBERLAIN,B.CLURRINGTON (T.JONES) @ MERCURY song i (hesney’s J.0TTORWORLEY (J.OTTO.A ANDERSON,C.CHAMBERLAIN] @ WARNER BROS./WMN
LOVE LIKE CRAZY Lee Brice 5| 33thton 10 dati @ a1 29 THIS AIN'T NO LOVE SONG Trace Adkins
D_JOHNSON (D JOHNSON, T.JAMES @ CURE L iop 2 ing L M.ENOX (TLANE,MARCEL D.LEE) D SHIW DOG-UNIVERSAL
OUR KIND OF LOVE Lady Antebellum - to his first trip to @ 2 3 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar
PWORLEY.LADY ANTEBELLUM {DHAYWOOD,C KELLEY,H.SCOTT BUSREE) @ CAPITOL NASHVILLE [heuwe[ Iiﬂ ['ﬂth 5. AZAR,J. NEIBANK (5.AZOR.J.YOUNG) @ RIDE

“Fall in Love™) in
June 1955. In that

.ks SRE S WALKING AWAY Zac Bruwn Band Faaiurlng .llun .Iacl:snn

20
27
2%
2
g
29
a2
SMILE Uncle Kracker a3 33 3 MAKIN ME FALL IN Lo\rE AGAIN Kellle Plcl(ler 0
R.CAVALLO (M.SHAFER,B DALY, HARDING.J. BOSE] @ TOF DOG/ATLANTIC/BIGGER PICTURE | 8 span, Chesney and | GLINDSEY (K ROCHELLE ). TSLATER, 5. STEVENS) B 19BN
THE BOYS OF FALL Kenny Chesney g George Strait trail @ 32 ONLY PRETTIER eranda Lamben 32
GHE§NE? RHBH__LJ d - W N.":_ 0"“ '"m Htﬁlﬂ“ F. LIDI'JELL M WRLCKE [M LJMBEHT H HEME\"; Ell N
U " : Carrie Underwood 1 (39) for most top @ 2 - ANYTHI GCLIKE ME Brad aisley s
M BRIGHT (C.UNDERWOOD,K.DIDGUARDI M.FREDERIKSEN.L L AIRD) @ 19/ARISTA NASHVILLE 4 FROGERS (B, PAISLEY.C.DUBDIS,D TURNBLLL) @ ARISTA NASHVILLE
" ROLL WITH IT Easton Corbin | Iy 105 among all @ 4t - [ MYKINDA PARTY Jason Aldean g
C.CHAMBERL AL (T.LANE,ILEE.J. PARK) ® MERCURY artists. A M.END (B GILBERT) BROKEN BOW A
ALL OVER ME Josh Turner . SMOKE A LITTLE SMOKE Eric Church
FROGERS (B HAYSLIED DAVIDSON, R AKING) D MCA NASHVILLE 12 i % 3% JJOYCE [E.CHURGH,J HYDE.D.WILLIAMS) © EMI NASHVILLE %
LITTLE WHITE CHURCH Little Big Town 13 @ 7 3 gUSF;I' [;!DY “EEIREOIH{EOKEU (HALO AND WINGS) Ste'e; ﬂaMg%gI:‘z; 37
o _WHRKPATRICK LITTLE BIG TOWN (K RURCHE 0 KIRKPTRICK B SCHAL PAMAN PRNEET.] WES TRROK) B CAPTOL MASHWLLE HUFF {B.CAk A ¥} | ACHII
COME BACK SONG Darius Rucker 14 38 39 40 | WILL NOT SAY GOODBYE Danny Gokey 39
FROGERS (D.RUCKER,C.STAPLETON,C.BEATHARD @ CAPITOL NASHVILLE M._BRIGHT (L WHITE,C.CANNON V. MCGHEE) @ 19/RCA
THIS AINT NOTHIN' Craig Morgan 15 40 38 SUMMER THING Troy Olsen a8
POTONNELL, . MOIRGAN (G.DUBDIS K K PHILLIPS) @ ENA 2 TOLSEN (T.OLSEN,B.HAYSLILI YEARY) ©® EM RASHVILLE b
Bugaﬂand 15] . @ 54 VOICES Chris Young 37
U Launching with 5.4 : J.STROUD (G YOUNG,C.TOMPKINS, G WISEMAN) @ RCA
T Iur Mﬂ illion i i @ WILDFLOWER The JaneDear Girls g
!z; MACHINE L ;\;ﬂhon 2 m}“:e’ - B JRICH (5. BROWN V. MCGHEE, J.5.5TOVER) @ REPRISE/WMH =
WHY WAIT Rascal Flatts | |1 1o oion PSS @ 0 ;2 SOMEONE ELSE CALLING YOU BABY Luke Bryan 4o
DHUFFRASCAL FLATTS (N.THRASHER, T.SHAPIRO,J.YEARY) B1G MACHINE highest start to JL.STEVENS (L BRYAN.J.STEVENS) © GAPITOL NASHVILLE
) e v | UL | | BT e Kot |
o _THEWITT R ATKING (M.GREEN B HAYSLIER AKINS) ® CURE , marks me b!sl - | {5.5W1 8. | LE) LI G
GET OFF ON THE PAIN Gary Allan i @ REAL James Wesley
M WRIGHT,G .ALLAN, 6. OROMAN (B LUTHER,B.JAMES.J WEAVER) @ MCA NASHVILLE 18 opening-week rank ] o) D FRIZSELL R.CLAWSON {N.COTY.LMELTON) © smokengow |
THE BREATH YOU TAKE George Strait | | 5| Orfeatiredartil  FRUR L THOLD THAT THOUGHT Chuck Wicks | |4
__TBROWN,G.STRAIT (0.0ILLON,J.J DILLON,C BEATHARD) @ WA NASHVILLE Jackson since his BLKNOX (6. WICKS,C.OUBOIS,D. TURNBULL) ® RCA
WAY OUT HERE Josh Thompson “It's Five 0°Clack @ TELL ME YOU GET LONELY Frankie Ballard
|_MLKNOX [} THOMPSON . BE ATHARD,D.L MURPHY) ©® COLUMEIA # Somewhere” (with = dh MENOX (M.DODSON,0.0AVIDSON] ® REPRISE/NMN 4
IF | DIE YOUNG The Band Per: 3 : THE SHAPE I'M IN Joe Nichols
PAWORLEY (K PERRY) © REPUBLIC HsSHALLE | (23] Jimmy Buffett) @ 4847 [0 ) WRIGHT iR AKINS,D DAVIDSON,B HAYSLIP) ® UnvERsaL souTH | T
HARD HAT AND A HAMMER Alan Jackson | 1p  UebutedatNo.3lin  [agh o5 oy TOO LATE FOR GOODBYE Randy Rogers Band 7
K.STEGALL (4.JACKSON @ ARISTA NASHVILLE June 2003. PWORLEY (R.ROGERS,S MCGONNELL) @ MGA NASHVILLE
TRAILERHOOD Toby Keith 2% @ 53 51 GOOD TO BE ME Uncle Kracker Featuring Kid Rock 50
TKEITH (TKEITH) @ SHOW DOG-UNIVERSAL : o KID ROCK (M.SHAFER,B.JAMES, | HARDING A1 RITCHIE) @ TOP DOG/ATLANTIC/BIGGER FICTURE

REFRSEMGANER EAIG SEGLMN AL56)

The List

ERIC CHURCH
CAPITOL NASHVILLE 20810° (12.88)

Carolina

' CHRIS YOUNG

RCA 22812/SMN (10.88) The Man | Want To Be

GEORGE STRAIT

MCA NASHVILLE D1B173*/UMGN {13.98) Twang

JUSTIN MOORE

WALORY 0100 410,98} Justin Moots

RASCAL FLATTS

LYRIC STREET 002604 (18.98) Unstoppable

THE BAND PERRY

REFLBLC IsALLEDGTL BN usg, 1@ Band Perry (EP)

JOSH THOMPSON

COLUMBIA S6858/SMH (9.98) Way Out Here

SOUNDTRACK

FONFOX SEARGHLIGHT 6184NEW WEST (170 CTaZY Heart

VARIOUS ARTISTS PR .
HIP-0 014525 EXUME (7.96) '

ALAN JACKSON

ARISTA NASHVILLE Freight Train

(11.96)

CLAY WALKER

CURB 79182 [18.98) Shie Won't Be Longly Long

. DAVID NAIL

9G4 HASHMLLE DHO0SARGH 1056) I'm About To Come Alive

VARIOUS ARTISTS
B s ase O That's What | Call Counry Vol 2

REBA
STARSTRLICK MIAODNALDRY [18.0€) &

Keep On Loving You

RODNEY ATKINS

CURE 78132 (18.98) It's America

TOBY KEITH

SHOW DOG-UNIVERSAL D27 {18.98) Alnerican Ride

BRANTLEY GILBERT

AVERAGE JOE'S 215 (14.98) Halfway To Heaven

DIXIE CHICKS
ook S e Y e: e Very Best OfThe Dide Chicks

TIM MCGRAW

CURB 70152 {18.98) Southemn Volce

LAURA BELL BUNDY
MERCURY 013968/UMGH {11.98)

VARIOUS ARTISTS
UINEEA BASINTILSLSE R A CASE D172CRTL 183

Achin' And Shakin'

NOW Thats Wt | Call The USA

DANNY GOKEY

19/ACA BOS5A/SMN {11.88) My Best Dayel

@ ; %
b4 | ol |

< X

@

= |

<

Data for week of AUGUST 28, 2010 |

QTOP BLUEGRASS ALBUMS"

Hu AR
85 ;! !MPNNT & HUMEER / DISTRIBUTING LABEL

ARTIST Title & Title

IMPRINT & MUMBER { DISTRIBLTING LABEL (PRICE)

LEE BRICE i DIERKS BENTLEY Up On The Ridge

CURB 78377 (16.98) Love Like Crazy, 4 " GAPITOL MASHIILLE 85410 o
BLAKE SHELTON Hillbilly Bone (EP) 2 9 PUNCH BROTHERS Antifogmatic

MONESUCH 521980 * WARNER Bf

4 o8 CAROLINA CHOCOLATE DROPS
WONESUCH 516885 WARNER BROS.

2| RS
3 Genuing Negro Jig

4 4 3 {ig TRAMPLED BY TURTLES Palomino
2 BANJODAD 07+
" THE ISAACS Thelsaacs .. Naturaly: An Almest A Cappella Coliection
. <:a.' Bl GAITHER 46014 t o g
® 1 8 5 78 STE\I"E MARTIN The Crow: New Songs For The Five-String Banjo

AQ SHARE B10647*/ROUNDER

‘. - CHATHAM COUNTY LINE Wildwood
3 ° 10155 e noc 2001
DAILEY & VINGENT  Daiey & Vingent Sing The Statler Brotrers
L o 9 28 ChuryER aareEL 610BAUAILIGER !
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s | SHELTON'’S FIRST NO. 1

L Blake Shelton lands his first No.

4 1 on Top Country Albums, as

® 1 “All About Tonight (EP)” opens
N with 33,000 copies gold (No. 6 on

1 the Billboard 200). Previously, he
peaked at No. 2 on the country

i list with “The Dreamer” (2003),

n “Pure BS” (2007) and in March with “Hillbilly Bone (EP).”

® 1 As the title track becomes his seventh No. 1 on Hot Country

5 Songs (3-1), Shelton is one of only three acts to score more
than one leader so far this year—Carrie Underwood and Zac
Brown Band each have two No. 1s since January. Shelton led
with “Hillbilly Bone” in March. —Wade Jessen
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Spurred by its $7.99 sale price at iTunes,
Corinne Bailey Rae’s “The Sea™ sails 46-40,
up 35%, with the Pacesetter award on Top
RE&B/Hip-Hop Albums. Meanwhile, Rae and
the digital retailer also sparkle with the
debut of “Live From SoHo™ at No. 50.
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Is," both from 2005 (see story, page 30).

MINAJ FEELS THE ‘LOVE’ AT NO. 1

Nicki Minaj earns the first No. 1 by a fernale rapper as a
lead artist on Mainstream R&B/Hip-Hop in eight years as
“Your Love” moves 2-1. Minaj's track is only the fifth song
by a female rapper to take the pole position in the chart's
17-year history and the first to reign since “Work It” by Mis-
sy Elliott began an eight-weelk stint in October 2002. On
Top Rap Songs, “Your Love” enters its eighth week atop the
list. When it reached the summit July 10, it became the
first leader by a female since Lil Kim's “Magic Stick,” fea-
turing 50 Cent, on the June 6, 2003, chart.

4 On Adult R&B, Fantasia's “Bittersweet” vaults 4-1 for
the singer’s third chart-topper at the format. It follows previous No. 1s “Free Yourself” and “Truth

—Raphael George
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TEACH ME HOW TO DOUGIE Call Swag Distct .. position jump s the BRUH BRUH Plies .
C.FOWLER,EWEST (C.FOWLER,G.GLEE G CHILDS,E.WEST) @ CAPITOL chart’s largest ZRYTOVEN (4L ON,X.D0TSON) © BIG GATES/SLIP-N-SLIDE/ATLANTIC |
LOSE MY MIND Young Jeezy Featuring Plies dimb in six months. - MAKE UP BAG The-Dream Featuring T.I, .

5 DRUMMA BOY () W.JENKING.C.GHOLSDN, A WASHINGTON) @ CTEDEF JAMADIMG THASH (THASH) & RADID KILLADEF JAM/IDIMG
FANCY Drake Featuring T.|. & Swizz Beatz .. NOT AFRAID Eminem
WL EEATZN SHERE MMWMMWWW D YOUNG MOREY TASH MOEYLNVER SAL MOTOWNAMAG BO-104 (M MATHERS, L E RESTO M. SAMUELE, J EVANS, M BURNETTE} @ WEB/SHADY/AFTERMATH/INTERSCOPE

| FINDING MY WAY BAC| Jaheim ! NO REGRETS Elisabeth Withers E

I.BARIAS,C. HAGGING || BARIAS.C. HAGGINS M.JONTEL,C.CHAMBERS, ) HOAGLAND, (0] ATLilHTIG B.J EASTMOND EWITHERS (E.WITHERS,B. ). EASTMOND,.G.CHAMBERS @ FURFOSEET .

WHY WOULD YOU STAY?
KENLR. RIDEOUT {K.OWENS @ UHIVERSAL MOTOWN, wan

Usher Featuring will.l.am
® LAFACE/ALE |

BOTTOMS UP Trey Songz Featuring Nicki Minaj

SHAWTY WUS UpP Dondria Featuring Johnta Austin & Diamond
J.DUPRLC.KEYZ (J.DUPRLJ.AUETIN,C.WILLIAMS B CARPENTERD) @ 50 50 DERMALACD

73 i Birdman Featuring Tyga & Lil Wayne
S[ormmg Adult REB KANE (M.STEVEMSON B.WILLIAME 0.CARTER.D.JOHNSON B CASH MONEY/LUNIVEREAL MOTOWN/LMRG

at No. 24, Evans LETTING GO (DUTTY LOVE) Sean Kingston Featuring Nicki Minaj

KANE BEATZ TRACK DEALER [T.NE\IEFISUN.TSCILES.E.MLES.|'|.JUHNSON.M.JM‘ES.D.T.MIHM} D SONGEODK/ATLANTIC h STARGATE \:K.lNI'JEHSDN.Il.S.EF‘.IKSEN.TE.HEHM.O.I\BEN.E.I'JEIN.'I'.I'NLE.D.T.M.&HM\ B BELLGA HEIGHTS/EPIC/COLUMBIA
m | GOT YOUR BACK T\, Featuring Keri Hilson | E ANES B sear JIZZLE Young Jeezy Featuring Lil Jon
DJ TOOMP (G J.HARRIS, JR. A DAVIE THASH) B0 GRAND HUSTLE/ATLANTIC | best debut and ties 5REDD,0LRICH {J.W,JENKINS.D.STEWARTD, J.H. SMITH) @ CTEMEF JAMADIMG
ﬂ!! STATISTICS Lyfe Jennings . Whitney Houston -’E AIRPLANES B.oB Fealuring Hayley Williams '.
MINUS (C.JENNINGS) @ JESUS SWINGS/ASYLUMWARNER MUSIC GROUP [r.wur”l |t”) and ALEN DA D FAANE E (BR SIVMIONS, JA. J FRANEE, 4 GRANT. DUSSOLLETT.S0M REBELROCHGRAND HUSTLEATLANTIC
1% ;“ SEX ROOM Ludacris Featuring Trey Songz Ervkah Badu SUPER HIGH Rlck Ross Featuring Ne-Yo
KAJUN {C.BRIDGES, THEVERSON T.SCALES, T.TAYLOR. K. JOHNS DM} @ OTF/DEF JAMADJMG | !" i! a " CKENTTHE REMETY SATHE. ) (DA MEYBACHSLIP-N-ELDEDEF JODMG d
2 smn HOLDING | vou DOWN (GOIN IN CIFICLES) g 2Zmine Sullvan .. (“Window Seat”) 1 GONE ALREADY Faith Evans 74
for the chart's D @ FROLIFIC;
HOT TDTTI Usher Featuring Jay ¥ ! highest bow this 7 17 TEST DFII\I"E Keith Sweat Feﬁtunng Joe I
POLOW DA DON (J_JONES, RDAWSOM,E DEAN,5.C.CARTER) LAFACE/ILG | L = THE PLATINUM EROTHERS,L AUSTIN (A GIBES, M_CHESSERL ALSTIN,O.ERDWHN)
ﬂ! HELLO GOOD MORNING Diddy - Dirty Money Featuring T... . e FALL IN LOVE Estelle Featurlng .
DANJA [RICO LOVE FN.HILLE M ARAICA, C.J HARRIS, JA.| @ BAD BOY/INTERSCOPE NOT LISTED (NOT LISTED) @ HOME SCHOOL/ATLANTIC

m 4 8 LOVE THE WAY YOU LIE Eminem Featuring Rihanna HOPE SHE CHEATS ON YOU (WITH A BASKETBALL PLAYER) Marsha Ambrosius

ALEX DA KID (M. MATHERS A GRANTH HAFFERMAN) @ WEB/SHADY/AFTERMATH/INTERSCOPE With an UD(Umiﬂg M AMERDSIUS, G FINGH (M AMBROSILE G FINCH) ® JAMG
2 sg WINDOW SEAT Erykah Badu ol i omnoe TIPPIN' IN DA CLUB Nelly .
E.BADU,J.POYSER (E.BADU.J POYSER) © CONTROL FREAQ/UNIVERSAL MOTOWH/AUMAG F id JUKEBQK IUTCHW CAMPEELL (CHAYMES, JFLR.JACKSON, R.COUSINW.CAMPBELL | ® DERRTYUMIVERSAL MOTOWHUMAG

the rapper launches BREAK MY BANK New Boyz Featuring lyaz
a two-prong attack M.SQUIRE,0LSHARPE (D4 THOMAS EH BENJAMIN V.0.EHARPE M.SQUIRE]  ® SHOTTY/ASYLUM/WARNER BROS

with this track - SECOND CHANCE El DeBarge .
! serviced fo RE8/ RLF4IR [E DEBARGE M.BUTLER) ® GEFFEN/NTERSCOPE
ALL 1DO IS WIN DJ Khaled Featuring T-Pain, Ludacris, Snoop Dogg & Rick Ross . : E n SPEAKING IN TUNGS Cam'ron & Vado
D NASTYLYMA D KHALED (% MKHALED € BRIDGES WRCEERTS 1L L ERIADUS JA TN IMOLUINGS L MILLINGS| @ WE THE BESTE hip-hop radie and J TURNBULL PROBINSON (C.GILES TWINFREE] @ DIFLOMATIC MANET

FISTFUL OF TEARS Maxwell .. anather, “Just a EN ALWAYS Trina Featuring Monica ..
H.DAVID MUSZE {MUSZE H.DAVID) @ COLUMEIA Dream.” TBI’l]ElEd at BIGE [LLAME (M_STERLING,D EAKER,J.BURKE,C.LAME} © SLIP-N-SLIDE/CAPITOL

i
WHAT'S NOT TO LOVE pop formats. The NO HANDS Waka Flocka Flame Featuring Roscoe Dash & Wale

27 % NEIGHBORS KNOW MY NAME Trey Songz |
TTAYLOR PHAYES ). MCGEE (TMEVERSON TTAYLOR, RHAYES @ SONGEOOK/ATLANTIC
HARD IN DA PAINT Waka Flocka Flame
LEX LUGER {J.MALPHURS) ® 1017 BRICK SQUAD/ASYLUM/WARNER BROS.

MEKE CITY (MFLOWERS) ® RTE1 ORLMMA BOY (NOT LISTED) 1017 BRICK SOUADVASYLUMWARNER BROS.
POWER Kanye West .. latier tune debuts m SHARE MY LIFE

S3CWEST JUWESTL. GRIFFN.R. MDA BHRSKIER A GARDVER ILLEHS FEERVHERL SAESGIAEIMIMAOPSIREL ) RICALLADE ST at No. 3on KEM,A.RIDEDUT.A BLACKETONE [K.OWENS) (0] Mo

GET BIG Dorrough Rhythmic and No. - s n JUST YOU AND | Ricky Blaze

HNITTI (0.0.00RROUGH.C.MOORE @ NGENIUSET 3 on Mainstream ] RICKY BLAZE (R JOHNSON) @ FME/ATLANTIC

OVER Drake . mm MY OWN STEP (THEME FROM STEP UP 3D) Roscoe Dash & TPain Feat. Fabo .
BOI-1DA4 KHAALKD [A.GRAHAM, M.SAMUELS M BRONGERS) D ¥OUNG MONEY/CASH MONEYUNIVERSAL MOTOWNUMAG TOIJ 40. POLOW D& DOM.DON P (LJONES,0LPRIGE.J LJOHNSON T-FAIN L WILLIAMSE) E MMIMLUEIC LMEZONE 4INTERSCOPE

WE GOT HOOD LOVE Mary J. Blige Featuring Trey Song - 82 93 BILLIONAIRE Travie McCoy Featuring Bruno Mars. -’
B.MCOXK.DEAN (M.LBLIGE,B.M.COX, L AUSTINK 4.1 DEAN D MATRIARCH/GEFFEN/INTERSCOP! THE SMEEZINGTONS (TMCCOVE MARE PLAWRENCE A.LEVINI © NAFFY BOY/DECAYDANCE/FUELED BY RAMENRRP |

EVERYTHING TO ME Monica
M.ELLIOTT,LAME (MELLIOTT.C.LAME,J SULLIVAN, FEASKETT,C.MCOONALD. SO0 WILLIAMS: ® JRME

TIRED Kelly Price
S.CRAWFORD,W.CAMPBELL K. PRICE (K.PRICE.S. CRAWFORD} MY BLOCK/SANG GIRLIMALACD

32 on the chart. See Charts Legend on
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243 ] RIGHT ABOVE IT Lil Wayne Featuring Drake

ofz QO KANE {[1.CARTER, & GRAHAN, 0.4 JOHHSON @ CASH MONEY/UNIVERSAL MOTOWI UMRG

228 Jeremih Featuring Ludacris REPERCUSSIONS Lauryn Hill

acl @ MICK SCHULTZ/DEF JAMADIMG NOT LISTED (NOT LISTED LAURYN HILL

3st I )

a2 f 30 NOTHIN' ON YOU B.0.B Featuring Bruno Mars El DeBarge parlays mm TOOT IT AND BOOT IT

583 THE SMEEZIVGTONS (B SNMONS, JR. B MARS FLAWRENGE ALEVINE) @@ REBEL -uusnmmrm his June 27 BET TGRIFFIN £.0.R.JACKSON.T.GRIFFIN, M NEWMAN 1 LEE JR. T BLLECHEL] © DEF JAW II'IJMG |
IZd SOMETIMES | CRY ric Ben IF IT AIN'T ABOUT MONEY at Joe Featuring Trey Songz .
ey £ BENET.G.NASH,JR. (E.BENET,G.NASH.JR.| ® FRID»\Y.HEPRISE'WAHNER BROS . Awards comeback -ss COOL & DRE JEFERLAH () -1.I:-tRTEGENn.M.l.VM_ENIAMD.u.G.L\‘DMS.E.MDMTILLn.T.NE\'EHSUN} © TERROR SOUADE .
zE3 WHO DAT J. Cole ! performance into MC HAMMER Rick Ross Featuring Gueci Mane '
E J.COLE.A PARRIN {J COLEMAN,A BENJAMIN,A. 4 PATTON RBROWN) @ RO NATION/COLUMEI his first solo debut LEX LNGER {WAQBERTS BLALEVHS ROV K BURFELLLICBURRELL JEARLEVMIKELNTGLATEN) @ WAVBALISUP N SUDETEF JUTLMG

a3 AIN'T LEAVIN WITHOUT YOU Jaheim MAKE A MOVIE Twista Featuring Chris Brown

Eim WANCEE (K ISTE LALES M ERALSFORE ECVAMMAAD L5 CARTERLABRODHOUSE MCRUMMONLLS CLENN NTHOREPVLPELERE) (@ ATLANTIC in 15 years. His new -“ THE LEGENDARY TRAXSTER (0.TMITCHELL,S LINDLEY.T-PAIN GMA/CAPITOL ..
8= MY CHICK BAD Ludacris Featuring Nicki Minaj . album, his first SIGN OF A VICTORY R. Kelly Featuring Soweto Spiritual Singers

i3 THE LEGENDARY TRAXSTER (C BRIDGES,0.T.MARALS LINDLEY.D.0AVIDSON © DTP/DEF JAMADIMG | since 1994, amives FLKELLY (FLKELLY) ® JNELG

23 CAN IT STAY Gerald Levert .. Sept. 28. o0 YOU'RE SO AMAZING Calvin Richardson ..
i ENICHOLAS (G.LEVERTE THIGHOLAS @ AHINO/ATLANTIC C RICHARDSON (G RICHARDSON) ® HU MO/SHANAGHIE

5: ALREADY TAKEN Trey Songz | B

%2 POLOW DA DON (J.JONES,E DEAN T NEVERSON.A JACKSON, @ SONGRODK/ATLANTIG | BETWEEN THE BULLETS

a8 YOU'RE THE ONE Dondria

@ 50 50 DEF/MALACD

J.DUPRIB.M.COX (J.OUPRIB.M.COY)

“ | CHRIS BROWN RETURNS TO THE TOP 10

I'M SINGLE Lil Wayne
H.EHEBIE (0.CARTER.N.SHEEIE @ CASH MONEY/UNIVERSAL MOTOWN/UMAG |

Mary J. Blige i : s hi 2 a3 pen
STARGATE {M.JBLIGE M.5 ERIKSEN.TE HERMANSEN, . AUSTIN,E DEAN,M BETTE) ® MATRIARCH/GEFFEN/INTERECOPE Chris Brown scores his 12th tDP 100n Hot R&Blel}HDP SDIlgS asinde dent

mixtape track “Deuces,” featuring Tyga and Kevin McCall, rises 11-5. Up 6.3 mil-
lion impressions for its third consecutive Greatest Gainer [Airplay award, it's his
first top 10 since the No. 4 peak of “Take You Down” in 2008 from his second Jive

CLOSER Corinne Bailey Rae
S.BROWN,C.B.RAE (C.B.RAE @ CAPITOL ©
DJ GOT US FALLIN' IN LOVE Usher Featuring Pitbull
WA MARTIN SHELLBAGK (K5 MARTIN SHELLBACK,S KOTECHA, 4.C PEREZ @@ LAFACELG

SEX MUSIC Tanlc i .

billboard biz for rules and explanstions. © 2010, e5 Global Media, LLC and Nielsen

The maost pepular songs, according to RAB/Hip-Hop r
data compiled by Nislsen Soundscan. Greatest Gainer’

: [ IR (KA IFAELILIVAENTHEHIMASN ) © ] album, “Exclusive.” The four charting singles from Brown's third Jive set, “Graf-
Esn IE%XEES ;IEI.EEE ;I' . %omé;mg . fiti,” didn't reach that region of the chart. That album’s biggest hit was the No. 11-
5 - ﬂ CAN'T BE FRIENDS Trey Songz | peaking “I Can Transform Ya.” “Deuces” moves 12-7 on Mainstream R&B/Hip-
| M.WINANS (M WINAN (gl 0 FORBEE)} SUNBBODKMTLANTIG %
S.n GUCCI TIME Gucci Mane Featuring Swizz Beatz Hop {Brown's 13th top 10 on the chart) and vaults 56-39 on the Billboard Hot 100. —Raphael George
EWIZZ BEATZ (R.DAVIS,K.DEAN) 1017 BRICK SOUAD/ASYLUM/WARNER BRDS.
Data for week of AUGUST 28, 2010 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 43
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TITLE
ARTIST IMPRINT / PROMOTION LABEL

BORN AGAIN
| MEWSBOYS INPOP
GET BACK UP
YMAG FOREFRONT/EM
LEAD ME
_SANCTUS REAL SPARROMGEMICMG
HEALING BEGINS
TENTH AVENUE NORTH REUNIONPLG
ALL OF CREATION
MERCYME NGO
IF WE'VE EVER NEEDED YOU
TING CROWNS RELNION L
HOLD US TOGETHER
MATT MAKER ESSENTIAL/PLD
BEFORE THE MORNING
ILSOH SPARAONEM! M
STARRY NIGHT
HRALS AUGUST FERVENT WORD-GURE
BEAUTIFUL, BEAUTIFUL
NCESCA BATTISTELL FERVENT WORD-CURE
MY HELP COMES FROM THE LORD
THE MUSEUM EEC/TOOTH & MAIL
JESUS SAVES
JEREMY CAMP BECTOOTH & NAIL
NO MATTER WHAT
KERRIE ROBERTS RELINIOMFL
GOD GAVE ME YOU
DAVE BARMES RATOR & TIE

TH 0
LIFT UP YOUFI FACE
TIAL

!s FIGHT ANOTHER DAY
ADDISON ROAD INOD

YOU CAN HAVE ME

SIDEWALK PROPHETS FERVENTWORD-CURE

YOUR LOVE IS A SONG

SWITCHFOOT LOWERCASE PEQPLE/CREDENTIAL/EM CMG

MY OWN LITTLE WORLD

MATTHEW WEST SPARROW/EMI CM

UNDONE
FFH 62/CATAPULT

. GREAT ARE YOU LORD
PHILLI: & DEAN I
E SOMETHING HOLY

COME AS YOU ARE
POCKET FULL OF ROCKS MYRRHWORD-CURE

SOME KIND OF LOVE
IL STACEY REUNION/PLE
WALKING ON THE STARS
1 CREW FERVENTWORD-CURE
HANGING ON
BRITT HICOLE SPARROW/EMI CM
CASTAWAY
_CHASEN IND
LET US LOVE
MEEDTORREATHE 4TL4
TO KNOW YOU
GASTING CROWNS REUNION/PLG
ONLY YOU CAN SAVE
LIGH WORD-CURE
SING ALONG
SINTEEN CITIES CENTRICITY

HALLELUJAH
HEATHER WILLIAMS 14

-. HERE IN THIS MOMENT

COME HOME

C/WORD-CLRB

DEAR X (YCIU DON'T OWN ME)
DISCIPLE INO
TEMPORARY HOME
CARRIE UNDERWOOD 18/4RISTA NASHVILLE
OUT OF MY HANDS
R OF ELAY GRAY MATTERS/ESSENTIALPL

SPEAK TO ME
WQRD-

CLOSER
1P| A5

® s

ALFIEADY H CI M E
a0

FGFI THOSEWHO WAIT
FIREFLIGHT FLICKER/PLG
BEAUTY WILL RISE

TEVEN CURTIS CHAPMAN SPARROW/EMI CMG
WAITING ROOM
JONNY DIAZ IO

YOU'RE NOT ALONE
CENTRIGITY

NEW CREATION
LEELAND REUNION/PLG

Starting with 1.3 million impressions at 32
of the 94 stations monitored by Nielsen
BDS for the chart, the second single from
Natalie Grant's new album is the Hot Shot
Debut (Wo. 26) on Christian Songs. Lead
single “Greatness of Our God™ hit No. 31in
July. “Love Revolution™ is due Aug. 24,

44

#1 FRANCESCA BATTISTELLI
'PAPER HEART FEFVENT BE77RMCAD.

'enrmsn VOCAL BAND
ED GAITHER BO4E/EMI CMI

NEWS BOYS
BORM AGAIN INPOP 1521/EMI CMG

SKILLET
AWAKE ARDENT/ I ATLANTIC 2554 PROVIDENTINTEGAITY

. CASTING CROWNS

LIRTIL THE WHOLE WORLD HEARS 35A0H 5736 RELMIN 10135 PROVDEN- IEGATY
-n VARIOUS ARTISTS
| WA HITS 2010 WORD-CURB FROVIIERT-NTEGRITY 4557 B DME
...
TOKIGHT FOREFR DNT Sah.fEMI CMG &
IO v I
PIECES OF A REAL nu.m SPARROW G506/EMI CMG
-. MERCYME
THE GEMEROUS MA. LOVEWELL IN0 481 3P RIVDENT-INTECRITY
VARIOUS ARTISTS
WOW WORSHIF PLG/EM CWG BEOWORD-CLRE
TENTH AVENUE NORTH
‘THE LUGHT MEETS THE DARK. REUNION 101 44 PROVIENTINTEGRITY
TOM JONES
PRAGE § BUAME SECTHIIS CUTTAELAND) LOST HIGHARY {14555 MG
HILLSONG
PASSION
PASSION: AWAKENING SI(STEPS/SPARROW 7175EM CMG
AMY GRANT
"OMEWHERE DOW THE BOAD A GRALT PROUCTIONG SFAAR DN 3500 BV MG
SWITCHFOOT
HELLID HURRICAKE LIWERCASE PEOPLE TLAAT CREDENTIAL S50 SH (W (%1
NEEDTOBREATHE
THE QUTSIDERS ATLANTIC 518702*/WORD-CLRE

NOFI MA JEAN

Fi FLYLEAF .

MEMENTO MORI A&M/DCTONE [13512/EMI CMG

AUDREY ASSAD

THE HOUSE YDU'RE BUILDING SPARROW 707SEMI TG
KUTLESS
T 1S WELL BEC 7174/EMI CMG
MATT MAHER
ALIVE AGAIN ESSENTIAL 10206 PROIVIDENT-INTECAITY
FIREFLIGHT
FOR THOSE WHO WAIT FLICKER 10808.FRIVITENT-NTEGRITY

-.. ELVIS PRESLEY .
AN EVEMING PRAYER 508 MUSIC USTOM MARKETIG GROUP £1422
-E DAVID CROWDER BAND

CHURCH MUSIC SISTEPS/SPARROW 6515/EMI CME .
MORMON TABERNACLE CHOIR

100 YEARS MORMON TABERNACLE CHOIR 5038092

ﬂ THE CANADIAN TENORS
THE CANADIAN TENDRS DECCA 013509

TRIP LEE
BETWEEN TWO WORLDS REACH 8153/ INFINITY

VARIOUS ARTISTS

SONGS 4 WORSHIP 50 INTEGRITY 24702/ TIME LIFE
HOUSE OF HEROES
SUBURBA GOTEE 524553/ WORD-CURE
IMPENDING DOOM
THERE WILL BE VIOLENCE FACEDOWN 095
VARIOUS ARTISTS
TOP 25 PRASE SONGS 20711 CELIMARANATIIA STRKAWORD-CUFE
ANDREW PETERSON

-s COUNTING STARS CENTRICITY 1108/EMI CME
ROBERT RANDOLPH & THE FAMILY BAND
WE WALK THIS ROAD WARNER BROS. 511230

BRITT NICOLE .

THE LOST GET FOUND SPARROW 2358EMI CMG

THE STATLER BROTHERS
THE GOEPEL MUSIC: VOLUME TWO GATHER E0TEM! CMG

THE STATLER BROTHERS

THE GOSPEL MUSIC: VOLUME ONE GAITHER GO0LEMI CMG

. MERCYME .
10 INO 4626/PROVIDENT-INTEGRITY &

SIDEWALK PROPHETS
THESE SIMPLE TRUTHS FERVENT &2

12 STONES

THE CHEY A WS YESTEROAY (EFCHLP 11253 SNEENTATEER T
POINT OF GRACE
NO CHANGIF US WORD-CURE 287324

s HASTE THE DAY
ATTACK OF THE WOLF KING S0LID STATE 7081EM CWG &

JOHN MARK MCMILLAN
THE MEDICINE INTEGRITY 48 15 EX/PROVIDENT-INTEGRITY
IS DAVE BARNES

WHAT WE WHAT WE GET S70R & TE BREPACMIENT- WTEGATY

POCKET FULL OF ROCKS .

MDRE THAN NOISE MYRRH BBTEAG EX/WORD-CURE

o REVIVE

BUMNK COMSUMNG RREESSENTIAL 1061 7/PRCVIDENT-INTEGRITY
SELAH
YOU DELIVER ME CURE 79138/ WORD-CURE
STEVEN CURTIS CHAPMAN
BEAUTY WILL RISE SPARROW 6516/EMI CMG

Singer/songwriter VaShawn Mitchell posts
his biggest Nielsen SoundScan week and a
career-best rank on Top Gospel Albums, as
third album “Triumphant” starts at No. 2
with 3,000 copies. Concurrently, lead single
“Nobody Greater” climbs 20-18 in its
fourth week on Hot Gospel Songs.

Go to www.billboard.biz for complete chart data

" GET BACK UP

*_TOBYMAC FOREFRONT/EMI CMG

IF WE'VE EVER NEEDED YOU
CASTING CROWNS RELUMIONPLG

LEAD ME
SANCTUS REAL SPARROW/EMI CMG
BORN AGAIN

MEWSBOYS INPOF

-" ALL OF CREATION

=. EAUTIFUL BEAUTIFUL

FRANGESCA HATI'IB’IEI.LI FERVENT/WORD-CURB

HEALING BEGINS
_TENTH AVENUE NORTH REUNIONFLG

STARRY NIGHT

CHRIS AUGUST FERVENTWORD-CURE
HOLD US TOGETHER
MATT MAKER ESSENTIAL/PLG
BEFORE THE MORNING
JOSH WILSON SPARROW/EMI CMG

. NO MATTER WHAT
KERRIE ROBERTS RELINION/PLG
H MY HELP COMES FROM THE LORD
b THE MUSEUM BEC,TOOTH & NAIL
BLINK
REVIVE ESSENTIAL/PLE

JESUS SAVES
JEREMY CAMP BEC/TOOTH & NAIL

, FIGHT ANOTHER DﬂY
ADDISON ROAD INO

El. YOU CAN HAVE ME
SIDEWALK PROPHETS FERVENT/WORD-CURE
EE LIGHT UP THE SKY

THE AFTERS IND

GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN IND

KEEP CHANGING THE WORLD
MIKESCHAIR WITH LECRAE CURE

MY OWN LITTLE WORLD
MATTHEW WEST SPARROW/EMI TG

YOURS TO TAKE
JIMMY NEEDHAM |

-
T CHRISTIAN CHR’

-HE i
ARTIST IMPRINT / FROMOTION LABEL

CASTAWAY

LEAD ME

SANCTUS REAL SPARROW/EMI GMG
SOMETHING HOLY
STELLAR KART N0

LIGHT UP THE SKY

THE AFTERS IN0

FIGHT ANOTHER DAY
ADDISON ROAD IN0

WALKING ON THE STARS
GROUP 1 CREW FERVENT/WORD-GURE
NO MATTER WHAT
KERRIE ROBERTS LG

BORN AGAIN
INPOP
ﬂ. FOR THOSE WHO WAIT
FIREFLIGHT FLICKER/PLG

AVALANCHE
& HAIL

.. NEEDTOBREATHE ATLAMTIC/WORD-CURE
L

BECKAH SHAE SHAE SHOG
YOUR LOVE IS A SONG
SWITCHFOOT LOWERCASE PEOPLE/CREDENTIAL/EM CMG
DEAR X (YOU DONT OWN ME)
DISCIPLE IND
KEEP CHANGING THE WORLD

WITH LECRAE CLIRE
JESUS SAVES
JERENY CAMP BEC/TOOTH & NAIL
LAY LIFT UP YOUR FACE
LLILTSN THIRD DAY ESSENTIA
THE GOD | KNOW
ME IN MOTION GENTRICITY
THERAPY
HRELIENT K JIVE/LG

NY2LA
PRESS PLAY DREAM
TRINITY
PAPER TONGUES A&M/OCTONE/INTERSCOPE
HERO
ABANDON FOREFRONT/EMI CMG

MY HELP COMES FROM THE LORD
THE MUSEUM BEC/TOOTH & HAIL

HANGING ON

BRITT NIGOLE SPARROW/EMI CMG

FORGIVEN

SKILLET INO
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RIRPLAY
MONITORED BY COMPILED BY

ielsen

TOP GOSPEL
ALBUMS"

23 #1 MARVIN SAPP
HERE | AM VERITY 53158/ILG

VAHIOUS ARTISTS
WOW GOSPEL 2010 WORD-CURS/EM CMGNERITY 2442/

VARIOUS ARTISTS
LIFE IN THE WORD F HAMMOND 11720 &

HEZEKIAH WALKER & LFC
SOULED OUT VERITY 23467/ILG

- GREATEST BRIAN COURTNEY WILSON
Ll GAINER FIT ASHG CGGMLSIC WORLD

FRED HAM MON D
LOVE UNSTOPPABLE F HAMMOND/VERITY 43341/JLG ¢

TRIP LEE .

ETWEEN TW0 WORLDS REACH 8153/ INFINITY

! BEBE & CECE WINANS
STILL B&C 31105/MALACD

- . DONNIE MCCLURKIN
PLAYLIST VERITY/LEGACY 57643/ S0NY MUSIC
T E
‘GONGE OF ENIITHIOAL HEALING (EF) “URECPANGE GIG°EL 3HIGEM IS,
K-DRAMA
\WE FIT: THE WOREOUT PLAN G55 MEVEMENT 0041 SO0 MUSE
H JUANITA BYNUM .

MORE PASSION FLOW 8158
JAMES FORTUNE & FIYA
EWCURE BLACKSMOKE 3073/ WORLDWIDE
VAHIOUS ARTISTS
GOSPEL MUK, CELESRATION PT 1 WORLD CLASS GIEPEL 002 &
.MIES HALL PRESENTS VOICES OF CITADEL
WONT IT BE WONDERFUL MUSIC BLEND 1864

DEWAYNE WOODS & WHEN SINGERS MEET
MY LIFE'S LYRIC QUIET WATER/VERITY 53263/ILG

VARIOUS ARTISTS
DETRICK HADDON PRESENTS VOICES OF UNITY
NI TYSCOT 964 1EGTASEIS

EARNEST PUGH

LIVE: RAIN ON WS EPMEBLACKSMOKE 3070VWIRLIWIDE
BISHOP PAUL S. MORTON .
NEVRASLE NOMENTS \WITH BISHOP PALIL 5, MORTOM TE-LLA 723 16T

LOWELL PYE
FINALLY MIRALEY 43132

s ISRAEL HOUGHTON

‘THE POMWER OF ONE INTECRITY/COLUMELS 42584 SONY MUSIC
TAMELA MANN .
THE MASTER PLAK TILLYMANN 8135

I WANTTO SAY THANK You
LISA PAGE IRDOKS FEAT ROYAL PRESTHDOD 51071 4R ABAKKLK

THEY THAT WAIT

FRED HAMMOND FERT JOHN P KEE F HAMMORENERITY LG
RESTING ON HIS PROMISE
YOUTHFUL PRAISE FEAT JL HAIRSTON EVICENCE GOSPELAIGHT

ALL | NEED
BRIAN COURTHEY WILSON SPIRIT RISING/MUSIC WORLD

GOD FAVORED ME
 HEZEVIAH WALKER & LFC FEAT. MARMIN SATP & [ ADGERS \ERITYLLG

| CHOOSE TO WORSHIP

-. ' GOOD NEWS
VANESSA BELL IMB‘IHHNG EMI GOSPEL
n PRAYED U

KAREN :Lm-sumn HAREW
THE LIFTER

TED WINN TEDDYS JAME/ SHANACHIE
LIVING ON THE TOP

BEWAYNE WOODS QUIET WATER/VERITY/ILG

EXPECT THE GREAT
JONATHAN NELSON INTEGRITY

E. JUST LOVE
BAIAN COURTREY WILSOM 57RIT RENG MUEE WOALD GOEPEL MUST WIRLD
E! REBUILD: THE REMIX

J MOSS PAJAM/GOSPO GENTRIC/VERITY/ILG

| GIVE YOU PRAISE

BYRON CAGE GOSPO CENTRIG/VERITY/ILE
NOBODY GREATER

VASHAWN MITCHELL EMI GOSPEL

| FOUND LOVE (CINDY'S SONG)
BEBE & CECE WINANS BLC/MALACO

THE GREAT | AM (LIVE)

EARKEST PUGH BLACKEMOKE WORLOWINE

GOD IS ABLE

PHIL TARVER KINGDDM

CHAMPION

DARWIN HOBBS LI4I50H RECORDS/TYSCOTIMAGO DEI
CHANGES

MO STOKES & VICTORIOUS PRAISE BLACKSMIKEMORLIWIDE
JUDAH (LET ME HEAR YOU PRAISE)
UEIRICK HADDOK PRESENTS VOICES OF UNITY TYSCOT
STILL HERE

TRAVIS GREENE PENDULUM

O =
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TITLE
ARTIST IMPRINT / FROMOTION LABEL

FIRE WITH FIRE
SCISEOR SISTERS DOWNTOWN
DYNAMITE
. _Tip CRUZ MERCURYADJMG
4TH OF JULY (FIREWORKS)
KELIS WILL.|AM/INTERSCOPE
1 TOLD YOU SO
- _SOLANGE MUSIC WORLD
- FIGURE IT OUT
_DAVE AUDE FEATURING ISHA COCO AUDACIOUS

g CALIFORNIA GURLS
= _KATY PERRY FEATURING SNOOF DOGG CAPITOL

ALL THE LOVERS
~_KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL
{1 g LOVE DEALER
s = _ESMEE DENTERS FEATRING JUSTIN TIMBERLAKE TECRM NNTEFSELOPE

YOUR LOVE IS MY DRUG
: KESHA KEMOSABE/RCA/RMG
. ROCKSTAR 101

. _RIKANKA FEATURING SLASH SEPDEF JAMIDJIMEG
FUERTE

LATELY

©_MACY GRAY CONCORD/CMG

V.LP.

168 zavmnsrenoo

- WOULDNIT (I'M A STAR)
ONG MIND TRAINTWISTED
STROBELIGHT

|_KIMBERLEY LOCKE DREAM MERCHANT 21
VERTIGO

. _GIULIETTA INTERECOPE

POP GOES THE WORLD

THE GOSSIP COLLMELL

- BEAUTIFUL MONSTER
NEYO DEF JAMADIMG
ONE (YOUR NAME)

 _ SWEDISH HOUSE MAF FERTURIMG PHABRELL ASTRALWERKS VRISHCAFTIL
HEAVEN

ETERNITY
GURW JOSH & DJ IGOR BLASKA MOUVANGE

- NEED YOU NOW

JUST A MAN
GEOAGE HODOS FEATURING SHOOP DOGG DALMAN

TOP DANCE/
ELECTRONIC ALBUMS"™
1 2w 2

5 LADY GAGA

THE REMIX STREAVLINE KONUVE CHERRYTREE NTERSCOPE 0H4633° 104

ARTIST
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL

|35 LADY GAGA n
| THE FAME MOMSTER EF) STREAAILIENIIALNE CHEFRYTREE OTERSCOPE B2 14
m 4 SOUNDTRACK
JERSEY SHORE REPLIELIC [14556LMRG
- 47 30HI3
B STREETS OF GOLD PHOTO FINISH 523412/4G#
+ 4 LAROUX
LA ROUX BIG LFEFOLVTIDR CHERANTREE INTERSCOFE GIBNB'-TS&__
5 M.LA.

MAYA M.EE T/MLANTERSCOPE 014344 /1G4

LCD SOUNDSYSTEM
THIS 15 HAPPEKING DFAVIRGIN 00903 */CAPITOL

57 OWL CITY
i & OCEAN EYES UNIVERSAL REPUBLIC 013141 */UMRG
5 DAVID GUETTA
ONE LOVE GUM 868474 ASTRALWERKS

13 7 SCISSOR SISTERS

L NIGHT WORK POLYDOR 701 78/D0WNTOWN
KYLIE MINOGUE
APHRODITE PARLOPHONE 42803 /ASTRALWERKSH!
| 5y DJ ENFERNO
8 ~_ULTRA DANGE 11 ULTRA 2317
14 53 LMFAO

| = i

PABITY RO AT FOCKWLL LA CHERRY TREENTERSOORE (112683054
RATATAT
1'.'. m LP4 XL 465*

; g9 ROBYN
BY TALKC P 1 {EF) RIMCHWAL CAERRYTREE WTERSCOFE (14413154
15 CRYSTAL CASTLES
(L5 CAYSTAL EASTLES FICTHALAST Gt LES LANERSAL WOTONA QU314 IMRG |
1o TIESTO
MAGKAL JOURNEY. THE HITS COLLECTION IAGK MAUZK 2425 1LTRA
' SCHOOL OF SEVEN BELLS
~ DISCONHECT FROM DESRE GFITSTLY INTERRATICHAL 557 MACRRHT
47 MIKE SNOW
~ MIKE SKOW DOWNTOWH 70085+
o THE CHEMICAL BROTHERS
i PURTHER FREESTYLE DUSTRSTRAMERKE VIR 33530 CAFOLE: |
R ——

KELIS
E DJ POET NAME LIFE I
TOTAL CLUB HITS 4 THRIVE BOSZ510IMG i)

FLESH TONE WILL | AM/NTERSCOPE 0143 76/1GA
23 11 RIHANNA

RATED R: REMIXED SRP/DEF JAM 014375/10JMG
| e

HOW TO DESTROY ANGELS
Data for week of AUGUST 28, 2010 |

HOW TO DESTROY ANGELS {EF) THE RLULL CORPORATION 2

NELLY FURTADO FEATURING CONGHA BUIKA UNVERSALUMAG

JOHN LEPAGE FEATURING DEBEY HOLIDAY & LFB GROOVE

™| _LADY ANTEBELLUM CAPITOL NASHVILLE/CAPITOL

ARTIST IMPRINT / FROMOTION LABEL
ALIVE
GOLOFRAPP MUTE
DIARY
TIND COURY ELEVENTH
COULD YOU BELIEVE
|_ATB NAFITH
RIDIN' SOLO
JASOK DERULD BELUGA HEIGHTS/WARNER BROS.
5 REBOUND
~_LORI MICHAELS MONITOR SOUND/LMP
BODY SHOTS
_MACI BATTAELIA FERTURIHE LUDACHIS CURB
BREATHE
ERIC REDD GARRILLD
| FEEL BETTER
HOT CHIP ASTRAL ToL
| SAY | LOVE YoOU
TABORAH D1
HOT-N-FUN
WLERD FEATURING NELLY FURTALG STAR 0
- SPACESHIP
BENNY BENASS! FEATURING KELIS, APL_DEAP & JEAN BAPTISTE LLTRA

BOYS OR GIRLS
LzL2

e

£ 8 8 % 5 B3 8 8

- YOU LOOK BETTER WHEN I'M DRUNK
- _THE WHITE TIE AFFAIR SLIGHTLY DANGERQUS/EFIC
FEELS LIKE A PRAYER
MECK FEATURING DINO NAPITH
HOLD ON
HABIT
MARGD DAUMAN
DIRTY TALK
_WYNTER HORDOK 816 BEAT/ATLANTIC

COMMANDER

=
=

FWUAN MAD DECENT/DOWNTOWN

LMIERSAL MOTCMMN

DANCING ON MY OWN

ROBYH KONICHIWA/CHERRYTREETNTERSCOPE

DO FOR LOVE

VINNY TROIA FEATURING JAIDENE VEDA CLRVVE

FLAT FOOT

MARTIN CLANCY & THE F AT
DJ GOT US FALLIN' IN LOVE
SHER FEATURING PITBULL LAFACE/ILG
KICK ASS
MIKA VS REDOKE CASABLANC,
HAPPINESS
ALEXIS JORDAN &

~ ALEJANDRO
LADY BAGA STREAMLINE KIMLWE/ CHERAY TREEANTERSCOPE

REPUBLIC

)G NATION/GOLUMELA

!E TITLE
ARTIST IMPRINT | FROMOTION LABEL

3 8

GET FAR FE/
1 4 DYNAMITE
2 TAID CRUZ MERCLAYIDJMG
10 a DJ GOT US FALLIN' IN LOVE
f USHER FEATURING PITBULL LAFACE/ILG
4 13 CALIFORNIA GURLS

1

KATY PERRY FEATURIKG SNOOP DOGE CAPITOL
COOLER THAN ME
- _MIKE POSNER |'RMG
WE NO SPEAK AMERICANO
| YOLAKDA BE COOL & DEUP SWEAT IT DUTYULTRA
RESTLESSNESS
BASTIEN LAVAL FEATURING LAYLA ROBEING
| LIKE IT
. COMMANDER
HELLY ROWLAND FEATURING DAVID GLETTA LIWVEREAL MOTOWMN
DIRTY TALK
WYNTER GORDOK BIG BEAT/ATLANTIC
DANCING ON MY OWN
) ROBYN KORICHIWA/CHERRYTREE/INTERSCOPE
5 5 IMINLOVE
ALEX GAUDIND ULTRA
HAPPINESS
- ALEXIS JORDAK STARROC/ROC NATION/COLUMEIA
STEREO LOVE
EDWARD MAYA & VIKA JIGULINA CAT/ULTRA
4 BETTER THAN HER
MATISSE JIVE/ILG
51 3 ONE (YOUR NAME)
‘SWEDISH HOUISE MAFW FEATURING PHARRELL ACTRALWERKS VRGN TAPTTL
CLUB CANT HANDLE ME
FLO RIDA FEATURIKE DAVID GUETTA FOE BOY/ATLANTIC
TEENAGE DREAM
KATY PERRY CAFTOL
PYROMANIA
CASCADA Z00LAND/ROBEING

m og 3 LOVE THE WAY YOU LIE
~_ EMIKEM FEATURING RIHANMA WEESHAIY A FTERMATHINTERSCOPE

-
ANTOINE CLAMARAN NEXT PLATEAL

m 23 3 FEELIT IN MY BONES
TIESTD FEATURING TEGAK & SARA ULTRA

19 7"' BEAUTIFUL MONSTER

kot HE-YD DEF JAMIDIMG
o

na
(13

=
i
-
@

HIGHER STATE

BAILEY FEATURING JODIE GONNDR NEXT PLATEAL
GETTIN' OVER YOU

AT GUETTA 345 WALLS FERTLRENGFERGE & LU GLM ATRAMVER S CAPTTIL

For chart reprints call 646.654.4633

More at ebook-free-download.

AIRPLAY SALES DATA
MONITORED BY COMPILED BY
17 I n
BD undScan

ARTIST
TITLE IMPRINT & HUMBER / DISTRIBUTING LABEL

P2 ll MICHAEL BUBLE
CRAZY LOVE 143 TR

HARRY CONNICK, JR.
| YOUR SONGS COLUMEIA 47228*/50NY MUSIC g
NIKKI YANOFSKY
KIKKI DECCA 014138 s
5 KEITH JARRETT/CHARLIE HADEN
JASMINE ECM 014231/ UNMVERSAL CLASSICS GROUP !
.» DIANA KRALL i
(QUIET NIGHTS VERVE 012433V )
MELODY GARDOT
MY ONE AND ONLY THRILL VERVE 012563*/VG E
MICHAEL BUBLE
s

&

w
&=

= P=
] e

MADSOH SOUARE GARDEN | 43 REPRISE 51 TS0 WARNER BRIS. )
BARBRA STREISAND
LOVE 15 THE ANSWER GOLUMBIA 43354/50MY MUSIC
PINK MARTINI i
_SPLENDOR IN THE GRASS HEINZ 6
VARIOUS ARTISTS
THE JAE & BLUES COLLECTION VAL | WHTENDUSE 1705 WEW LATWHWETER

15
n 13 1g FRANK SINATRA
COME FLY MY FRANE 30T ENTERPSEES REFREE B43) EX\WRNER BR0E

m HILARY KOLE

YOU ARE THERE JUSTIN TIME BS61 |
- ' {5 FRANCIS ALBERT SINATRAANTONIO CARLCS JOBIN
'S THECOWPLETE REPRISE RETIRDGS FLIN SURTRA SHTERPRISES T05 COH00FD |

17 49 FRANK SINATRA
- 12 5 FRED HERSCH TRIO

= 3z
o g

801 -0: ¥

WHIRL PALMETTO 2142*

NCOR
7 {7y TROMBONE SHORTY
BACKATOWN VERVE FORECAST 014184/VG

4' BRIAN CULBERTSON
Il GAP 0144606

4 g HERBIE HANCOCK
THE IMAGINE PROJECT HANCOCK 0001
a4 | JAZZMASTERS
o |_JAZZMASTERS VI TRIPPIN  RHYTHM 41
VARIOUS ARTISTS

LEE RITENOUR'S 6 STRING THEORY CONCORD 31811
E g a INCOGNITO
TRANSATLAKTIC R.EM. SHAMACHIE 5183
n 13 | _PUSHING THE ENVELOPE HEADS UP 31976/ CONCORD
MIKE PHILLIPS
- 10 73 CHRIS BOTTI
~ " _CHRIE BOTTE: IN BOSTON COLUMBLA 38T3ES0NY MUEIC &
i NORMAN BROWN
12 12 8
ﬂ 13 47 KENNYG
£ - BUPER HITS S0NY MUEIC CLUSTOM MARKETING GROLP 41052
VARIOUS ARTISTS
S

m GEORGE DUKE
DEJA YU BPM/HEADS UP 32031/CONCORD
5 GERALD ALBRIGHT
E S 3\ p3 HIDDEN BEACH 00099
SENDING MY LOVE PEAK 31327/CONCORD
IRAPPED WOL 7: BACK T0 BASICS HIDDEN EEACH 00038
sl 0 s

MARCUS JOHNSON
THIS IS KOW | ROCK THREE KEYS 2083

.E% s
ARTIST IMPRINT [ PROMOTION LABEL
1

"3 | BE BEAUTIFUL
BAIR CONCORD/CMG

1 WK D

CLASSICAL

JAZZ/

ROEAE TS B GCARNES A Ol

L3 RHPO0H

EMANUEL AXYOYO
_ MENDELSSRHM: PAND THOS SOA CLASSICAL 103 S0NY IWETERWIRKS
BELA FLECK/ZAKIR HUSSAIN/EDGAR MEYER
_THE MELODY DF RHYTHM £1 2024
JENNY OAKS BAKER
_THEN SINGS MY SOUL SHADOW MOUNTAIN 5035941
e STEPHEN HOUGH
(% CHOPIN: LATE MASTERPIECES HYPERION 67764
7 97 ZUILL BAILEY
BACH: CELLO SWITES TELARC 31878/CONCORD
2 g ADELAPARRAPHILHARMONIC ORCH. OF THE AMERICAS
M ALMA MEXGAA SCHY CLASSIGAL TEBESOHY MASTERWORKS

m EVGENY KISSIN/KREMERATA BALTICA
MOZART: PIAD COKCERTOS 20 & 37 BV CLASSICS 25625RLG

13 2 PAUL LEWISBBC SYMPHONY ORCH. (BELOHLAVEK)
"7 BEETHINEN: CONPLETE PUAKD GORCERTDS HIGACHA MUND 02063
5 [ISABELLE FAUST
SONATAS & PARTITAS-VOL.1 HARMONIA MUND) 902050

RONALD ROMM
MEDITATIONS FOR TRUMPET OPENING DAY 0381

5 SCOTT & LARA ST JOHN/THE KNIGHTS
"~ _MDZART ANCALAGON DIGITAL EX

s THE PRIESTS

_ HARMONY RCA VICTOR 53825/AMG

VLADIMIR ASHKENAZY
(O SE5BLMVER!

o AOELIRAOCHACHAMEER OACH OF ELRCPELONDON PHLIRUONC
MOZART DECCA 14538 UNIVERSAL CLASEICS GROUP

JACKIE EVANC
PRELUE T0.A DREAM MBE, LISA AND JCHE EVANGHD DGTAL EX
4 DAVID GARRETT
~_ROCK SYMPHOMIES DECCA 014447
THE CANADIAN TENORS
THE CANADIAN TENORS DECGA 013509
DAVID GARRETT
| DAVID GARRETT DECGA (12872UMVERSAL CLASBS GROUP |
REMNEE FLEMING
DARK HOPE DECCA 014186
' KATHERINE JENKINS
BELIEVE 143/REPRISE 522190/ WARNER BROS. |
DUE vVOcCI
DUE VOEI TUNETOHES 014271/UME &
< MIKE PATTON WITH CORCH, FILARMONICA A TOSCANINI
= _MONDO CANE IFECAL 118
MAX RICHTER
INFRA FATCAT 1311
SARAH BRIGHTMAN
_SYMPHONY: LIVE IN VIENWA MANHATTAN 21681845
ZADE WITH THE ROYAL PHILHARMONIC ORCH.
ONE NIGHT IN JORDAN Z0 008
ZOE KEATING
INTD THE TREES Z0E KEATING 03 EX
MORMON TABERNACLE CHORIDRCH. AT TEMPLE SQLARE
HEAVENSONG MORMON TABERNACLE CHOR 50350926

STING ®
00 AWNTERS MG CHERRPSEE DG DI UMVERSAL (LSS GR0P &

IST §|
ITLE IMPRINT & MUMBER / DISTRIBUTING LABEL |55

T GAELIC STORM
CABBAGE LOST AGAIN 201001

FUN IN THE SUN

STEVE OLIVER SOM

. TOUCH AND GO
. _JAZZMASTERS TRIPPIN W RHYTHM

CHRISTIANE
RICK BRAUN ARTISTRY

BOSSA BLUE
CHRIS STANDRING LLTIMATE VIBE
HEART AND SOUL
MEKNY & CONGORD/CMG
MAKE ROOM FOR ME
- _JORATHAN BUTLER RENDEZVOUS
OH YEAH
WALTER BEASLEY HEADS UP
TILL YOU COME TO ME

1g WILL'S CHILL
DAVID BENOIT HEADS UP

1 FALL AGAIN
KEKNY G FEAT. ROBIN THICKE CONCORD/CMG

THAT'S LIFE

WHAT CHA GONNA DO FOR ME

SENDING MY LOVE
HORMAN BROWN PEAK/TMG

BABYFATHER
SADE EPIC/COLUMBIA

~ _SPENCER DAY YONAS MEDIA/CONCORD JAZZ/CME

BRMN CULBERTSON FEAT. EARL KLUGH GRP/VERVE

__DARREN RAHN FEAT. WAYMAN TISDALE NUGROOVE

»g GELTIC WOMAN
SONGS FROM THE HEART MANHATTAN S8360/BLG =
5 55 CELTIC THUNDER
. _ITS ENTERTAIKMENT! CELTIC THUNDER 013824/DECCA
49 RODRIGO Y GABRIELA
11:11 RUBYWORKS DU80*/ATO &
Pl 15 CELTIC THUNDER
8 TAKE ME HOME CELTIC THUNDER 013087/ DECCA
SEU JORGE AND ALMAZ
SEU JORGE AND ALMAZ NOW AGAIN 5068
11 SOUNDTRACK
: LISTEN LIPI THE OFFICIAL 26540 FFLWORLD CLP ALBIW EFC 72001 S8 SE.
BALKAN BEAT BOX
BLUE EYED BLACK BOY NAT GED 005
GOTAN PROJECT
TANGD 3.0 I'YA BASTA! 488" /XL
VARIOUS ARTISTS
PLAVING FIR CHANGE: SORGS AROUMD THE WORLD HEAR 31130 &
KOLOHE KAl
THIS IS THE LIFE G0 ALOHA 1011
VARIOUS ARTISTS
UGN RO G VETHAMESE CLIGEL TAACKS 1961 - 1974 EAME SE(L B

4
=
()
30
4
2 THE CHIEFTAINS FEATURING RY COODER

SAN PATRICIO HEAR 31321/CONCORD

VARIOUS ARTISTS
VET ST SOSETY L. AT, HMSTER B AT W50 A0 T

! ANUHEA
- 150 ANUHEA ONEHAWANAN 2001

Go to www.billboard.biz for complete chart data | 45
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58 2Z TiTLE
= g! ARTIST (IMPRINT / PROMOTION LABEL)

CUANDO ME ENAMORO
D ENRNIUE GLEELAS FENT RN JURN LIS GUERRA [LiVERSAL MIESC LA
5 g YERBATERO

JUANES [UNIVERSAL MUSIC LATIND)
DIME QUE ME QUIERES

-
TITLE {IMPRINT / DISTRIBUTING LABEL) 8
m ENRIQUE IGLESIAS |

BEL RANCHO PARA EL MUNDD DISA 721503/UMLE
LOS INQUIETOS DEL NORTE

2
& T ganoa el RECoDo (Fonovisy) o OPRIDOS LAPULT 32
ALEJATE DE MI MARC ANTHONY
4 1 CAMILA (SONY MUSIC LATIN) o 3z ICOROS SONY MUSIC LATIN 67402
s [ AL MENOS o m LOS RIELEROS DEL NORTE
i = ORIGINAL GANOA EL LINON DE SALVADOR LIZARRAGA (FONIWSA) | WE EL DIABLD TE VA A QUERER FONOVISA 35 4546UMLE
7 ag NO PUEDO VOLVER 6 o (g SERGIO VEGA
INTOCABLE {CAPITOL LATIN) MILLOKARID DE AMOR DIS4 721564/UMLE
6 30 NINA BONITA » gl L ARRCLLADORA BANDA EL LIMON DE RENE CAMACHO
i _ CHIND Y NACHD (MACHETE, MUSIC LATIND) TODO DEPENDE DE TI Dis4 721568/ UMLE
EL MALO JUAN LUIS GUERRA Y 440
L ﬂlﬂuﬂl (PREMILIM LATIN) o 6 10 A 50N DE BUERRA CAPITOL LATIN 42483
‘s 2 TE RECORDARE |, CAMILA
2 21 EL TROND DE MEXICD [FONDVISAMUSIVISA) o ? o . DEJARTE DE AMAR SONY MUSIC LATIN 58881 D
1415 AMARTE A LA ANTIGUA 10 5 3 PEDRO FERNANDEZ
PEDRD FERNANDET (FOMOVISA AMARTE A LA ANTIGUA FONDVISA 354085/ UMLE
LA VIDA ES ASI AVENTURA
U120y oueen (MACHETEILHINERSAL MUSIG LATING; AT T8 IB2) e LasT PREMMUM LTI Z0B0/SDY MUSIG LETIH el
43 10 NINA DE MI CORAZON 12 g 5 IVYQUEEN
“ LA ARRDLLADORA BANEIA EL LIMON DE RENE CAMACH (D654 DRAMA QUEEN MACHETE 014536/ UMLE &
8 é‘s' STAND BY ME @ o4 LN PRINCE ROYCE
| _PRINCE ROYCE (TOF 5TOP) LTSI PrINCE RIVEE ToP STOP S3CSONY MLSK LT
12 11 WAKA WAKA (THIS TIME FOR AFRICA) @ 19 4 VICENTE FERNANDEZ
_ SHAKIRA FEATURING FRESHLYGROUND (EPCSONY MUSIC LATH) UN MEXICANE EN LA MEXICO SONY MUSIC LATIN 73056
15 25 LA PEINADA 45 g 3 PEDRO FERNANDEZ
| S CHUY LIZARRAGA Y SU DANDA TIERRA SINALOENSE (IS4) ; HASTA CLIE EL DINER() NOS SEPARE FCHVSA S5 4504UMLE &
17 19 BACHATA EN FUKUOKA 16 12 {5 JUAN GABRIEL
JUAN LUIS GUERRA ¥ 440 (CAPITOL LATIN} JUAN GABRIEL FONOVISA 354514/UMLE
. 4= EL ENAMORADO PESADO
1 ﬁ LOS TITANES DE DURANGO (IS4 2 s | DESDE LA CANTINA: VOLUMEN I DS F26596UMLE ©)
LA DESPEDIDA WISIN & YANDEL
185 ooy YANKEE (EL CARTEL/SONY MUSIG LATIN @ 20 B2 ) REVOLUGION WYMAGHETE 012067/UMLE
| LIKE IT 419 1a 7 GILBERTO SANTA ROSA
PR - _IRREPETIBLE SONY MUSIC LATIN 42868
20 8 AL DIABLO LO NUESTRO 20 18 21 EL TRONO DE MEXICO
ESPINOZA PAZ ([ISA/A5L) QUIERD DECIRTE QUE TE AMD FONOWISA 354484 UMLE
OMG MARCO ANTONIO SOLIS
21T SR FeaTURING WILLLAM {LAFAGE/ILG) @ 20T 14 e oarco ANTOND SOUS NS 21BN ©
2% 5 ARRASTRANDO LAS PATAS 22 {5 7 CONJUNTO ATARDECER
i LARRY HERNANDEZ (FONOVISA) SOLO JUNTO A T1 DISA 721556/UMLE
28 .'a' MILLONARIO DE AMOR 23 23 g CHINO Y NACHO
S i SERGI0 VEGA "EL SHAKA® [DIS4) i s =0 Ml NINA BORITA MACHETE 014142/UMLE
24 19 POR QUE ME HACES LLORAR? 24 322 13 GERARDO ORTIZ
JUAN GABRIEL (FONDVISA W1 HOY NI MANANA DEL 6E924/SONY MUSIC LATIN
55 g NUESTRO AMOR SERA LEYENDA 25 |21 12 LARRY HERNANDEZ
| ALEJANDRO SANZ [WARNER LATINA) L MENDIETA/FONOVISA 570052/ UMLE
35 g JTE COMENCE A QUERER 26 14 3 A.B. QUINTANILLA'S ALL STARZ
TITO "EL BAMBING™ (SIENTE) LA VIDA DE UN GENIO CAPITOL LATIN 29847
20 12 EN PREPARACION ; 2¢ ay LARRY HERNANDEZ
a2 13_ GERARDO ORTIZ (DEL/SONY MUSIC LATIN) 27 % _39 LILIAC ALE %)
MAS ADELANTE DADDY YANKEE
S0 1T |3 ARROLLADORA BAKDA EL LINOW [DI5) 28 26 16 \yupig eL CARTEL a0030/SONY MUSIC LATIN
2 9 MI AMOR ES POBRE 29 {7 2 LOS HURACANES DEL NORTE
TONY DIZE FEATURING KENY & ARCANGEL (SCHY MUSIC LATIN) EN VIVD DESDE DISA 726541 UNLE @
33 12 CUANDO, CUANDO ES? 30 20 4 PLANB
NG & MAXIMAN (L&A MACHETEANVERSAL MUSIC LATING) HOUSE OF PLEASURE PN MUSIC LATIN
i ¥ COMO ES EL 4 5= 2= PESADO
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Aventura scores ils eighth chart-topper on
Tropical Airplay, as “’El Malo™ skips 3-1 with
2.3 million listener impressions (up 20%),
according to Nielsen BDS. The act is now
tied with Wisin & Yandel for most No. 1s by
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group in the list's 16-year history.

Gilberto Santa Rosa lands his 25th top 10 on

Tropical Albums,

No. 10, selling less than 1,000 copies,
according to Nielsen SoundsScan, The debut
extends his count for most top 105 in the
chart’s 25-year history. Victor Manuelle
ranks second with 15.

Go to www.billboard.biz for complete chart data
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BETWEEN THE BULLETS

Espinoza Paz builds on the success of last vear's “Yo No Canto, Pero Lo
Intentamos,” which topped the Regional Mexican Albums chart for five
weeks, and lead single “Lo Intentarnos,” which ruled the Regional Mex-
ican Airplay chart for 12 weeks, as he returns with new set “Del Rancho
Para el Mundo.” Bowing with nearly 6,000 copies, “Del Rancho” opens
atop Regional Mexican Albums and beats the first-week sales of “Yo No
Canto” by more than 1,000 copies.

—Rauly Ramirez
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RECORD COMPANIES: Warner Music Group promotes Kevin
Gore to president/CEO of Rhino Entertainment, WMG’s
catalog and licensing division. He was executive VP/GM.

DIGITAL: Social gaming developer Zynga names Owen Van
Matta executive VP of business operations. He was CEO at
Project Playlist.

TOURING: Facility management firm Global Spectrum
promotes Shura Lindgren-Garnett to regional VP. She will
expand her current role as GM of the St. Charles (Mo.)
Convention Center to oversee additional Global Spectrum-
managed buildings.

Palace Sports & Entertainment in Detroit—which oversees
the Palace, DTE Energy Music Theatre and the Meadow Brook
Music Festival—names Jared Rose director of corporate
marketing. He was VP of marketing and sponsorship for Arena
Football League team Spokane Shock in Spokane, Wash.

RELATED FIELDS: Independent musicians’ resource Hello
Music names music industry veteran John Boyle president.
He most recently served as a consultant for venture capital
firm Selby Ventures.

l Q
BOYLE

Patrick Donovan has been appointed CEQ of Music
Victoria, the Australian state’s newly established lobby group
for contemporary music. He was senior music writer at
newspaper the Age.

MTV Latin America and the U.S.-based Tr3s: MTV, Musica
¥ Mas elevate Marc Zimet to VP of music programming and
talent relations. He was senior director of talent relations at
MTV and VH1 Latin America.

The Recording Academy’s Texas Chapter elects new
officers: Paul Wall becomes president, Eric Jarvis will serve
as VP, and Joseph Stallone is the new secretary. Wallis a
musician, Jarvis runs Crushpad Productions in Houston, and
Stallone is a music attorney.  —Edited by Mitchell Peters

On Aug. 10, ASCAP
stopped by Dubway Studios in
MNew York—where Taio Cruz was recording
his iTunes Sessions—to congratulate him on
his No. 1 Billboard Hot 100 song “Break Your
Heart.” From left: ASCAP VP of Latin membership
Alexandra Lioutikoff, Cruz and Island Def Jam Music

GOODWORKS

NAMM TO HOLD SECOND SCHOOLJAM CONTEST
For the second year in a row, U.S. middle school and high school
students can enter SchoolJam USA, a battle of the bands com-
petition presented by the National Assn. of Music Merchants
that awards $5,000 to the winning group’s school music pro-
gram. Last year’s winner was Austin-based group After Math.

“This program allows us to put the spotlight on these young
bands and their music education programs and really do itin
a unique way,” NAMM director of marketing and communi-
cations Scott Robertson says. “There are a lot of different teen
battle of the bands going on, but this is the only one that also
gives back to the school music program.”

To enter the contest, which is open until Oct. 15, musicians
aged 13-19 who are in an unsigned band must submitan orig-
inal song or content designated as public domain to School-
JamUSA com. Semifinalists’' names will be posted to the website
on Nov. 1; online users will be able to vote for their favorite act
through Nov. 30. The top 10 finalists will perform at the NAMM
Show in Anaheim, Calif., on Jan. 15, 2011. A panel of indus-
try experts will choose the top band.

In addition to the prize, the winner will be flown to Frank-
furt to perform at the original SchoolJam festival and receive a
private music video recording session on the John Lennon Ed-
ucational Bus and $1,000 to buy music gear. —Mifchell Peters

WMore at ebook-free-download.net or magazinesdownload.com

Group VP of digital and mobile sales Russell Fink. pHoTo: ascar

GRAMMY BLLOCK PARTY

The Los Angeles chapter of the Recording
Academy held its inaugural Grammy Block Party
Aug. 2. Its efforts to raise money for the
MusiCares Nashville Flood Relief Fund brought
in more than $30,000 for the charity. Nearly
1,000 people attended the picnic-style concert
featuring performances by AkaCassidy, Charice,
Raphael Saadig, La Santa Cecilia and Chuck
Wicks. PHOTOS: ARNDLD TURNER/WIREIMAGE

ABOVE: Event organizers and performers gather
for a photo before the event. From left: Chuck
Wicks; Lizzy Moore, \West regional director for
the Recording Academy's Los Angeles chapter,;
AkaCassidy; Charice; and Recording Academy
president/CEQC Neil Portnow.

LEFT: Grammy Award-winning artist Raphael
Saadiq (left), musician Rickey Minor (center),
whao served as musical director for the event;
and Chuck Wicks.
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Every class is infused with Music,
Our Journalism is Music Journalism,
Our History is World Music Cultures,
Our Science is how your Voice is made.

Imagine a music college that encompasses all aspects
of the music industry in one place. You can study music
busmessﬂ audio recordmg, music productlon. Ilve sound,
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