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The New Enemy

Opponents Of Copyright Protection Are Pursuing A Self-Serving Agenda

BY DAVID ISRAELITE

During the National Assn. of Music Pub-
lishers' annual meeting on June 16, NMPA
president/CEQ David Israelite delivered
a keynote address warning against organ-
izations pursuing an anti-copyright
agenda. The following is an edited tran-
script of his remarks.

I want to talk to vou about our future
challenges. Despite our legal victories
against parties who make unauthorized
use of our intellectual property, our copy-
rights are under attack like never before.
Look at the traditional groups with
whom we have conflict—record labels,
digital media companies, mobile carri-
ers, broadcasters, motion picture stu-
dios. These are parties who largely are
respectful of copyrights. Many of them
are in the business of copyright. And
most of these struggles have to do with
rates: How much are they going to pay
for the use of a songwriters’ work?

But there is a growing enemy that
does not have respect for copyright at
all. And this is a very different enemy.

When the U.S. Government Account-
ability Office released a study in April
on the economic impact of intellectual
property piracy, the Electronic Frontier
Foundation, Public Knowledge, the
Consumer Electronics Assn. and the
Computer and Communications Indus-
try Assn. took out a full-page ad in news-
papers around Washington, D.C.
“Content industry piracy claims are
bogus,” the ad read. “For years, claims
of huge losses from digital piracy have
been used to justify harsh restrictions
on innovators and consumers. . . They
have harmed our competitiveness, ham-
pered legitimate businesses and im-
peded innovation.”

Who are these four groups and why
would they take out full-page ads to
suggest the ridiculous—that theft of
intellectual property isn't really bad?
The answer is, this is the new face of
our enemy.

These four groups have an extrem-
ist, radical anti-copyright agenda. They
all have an economic interest in the
theft of our music or paying little to
nothing for it. [And] they are intellec-

FOR THE RECORD

W A story in the June 19 issue
should have noted that News-
boys' song “Born Again” had
spent five weeks atop Billboard's
Christian CHR chart. This week,
itis again at No. 1.
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Straight talk: DAVID
ISRAELITE addresses the
NMPA’s annual gathering
June 16 in New York.

They

all have an economic

interest in the theft of our music
or paying little to nothing for it

and are intellectually (llh]l()l](‘
in how they i.l-[}pl()d(-ll the

tually dishonest in how they approach
these fights.

What [ mean when I say that they are
intellectually dishonest is these compa-
nies make money off our copyrights. But
instead of just coming out and saying
that, they try to disguise themselves as
something different. They talk about the

“Consumer Electronics Assn.” as if

somehow they are working in the inter-
ests of the consumer. But the reality is
that when it comes to issues involving
their trademarks, their patents, their
trade secrets, they couldn't care less
about the consumer interests. And when
it comes to issues like interoperability
of their devices, do they take a consumer
approach? Of course not.

I have put together a top 10list of the
positions taken by these groups that [
will define as their extremist, radical
anti-copyright agenda.

No. 10: They support changing the law
to reduce damages for copyright
infringement.

e fights.

No. 9: They support the elimination of
statutory damages for secondary copy-
right infringement.

No. 8: They favor rolling back copyright
extension; in some cases, radically.

Mo. 7: They favor the elimination of the
songwriter and publisher rights for server,
cache and buffer copies.

No. 6: They oppose efforts to obtain the
identities of individuals engaged in mas-
sive copyright infringement.

No. 5: They support extreme versions of
orphan works legislation.

No. 4: They have filed legal briefs sup-
porting anti-copyright positions of
Grokster, Napster, LimeWire, Cablevi-
sion, Google, YouTube and Verizon.

No. 3: They oppose graduated-response
protection for copyright owners.

No. 2: They oppose treaties that support
copyright enforcement like the Anti-
Counterfeiting Trade Agreement.

No. 1: They actually argue that illegal peer-
to-peer file-sharing traffic helps the econ-
omy and doesn’t hurt songwriters. =
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>>>BEST BUY
RESULTS
DISAPPOINT
Best Buy reported
lower-than-
expected sales and
profits, hurt by the
rising costs of
expanding its
business and weaker
consumer demand.
The company
posted weak sales in
its videogame,
music and movie
categories during its
fiscal first quarter.
Analysts also
focused on a12.3%
rise in selling,
general and
administrative costs,
adding pressure to
margins as the
company wages a
fierce price war
against larger
retailers Walmart
and Amazon.

>>>RADIO
REVENUE
POISED FOR
REBOUND
Radio station
revenue is poised for
a 6.4% rebound this
year after recession-
induced losses in
2009, according to
the latest
projections from
SNL Kagan. It's
predicted that radio
station ad revenue
will recover to $17.1
billion in 2010, the
highest annual
increase since 2003.
Last year, radio
station ad revenue
dropped 17.7% to
$16 billion.

>>>A0LTO
SELL BEBO

AOL will sell its
social networking
site Bebo to private
investment firm
Criterion Capital
Partners for an
undisclosed sum, as
it tries to restructure
its business and deal
with declining
revenue. In April,
AOL said it planned
to either sell or close
Bebo, which it
bought more than
two years ago for
$850 million. The
Wall Street Journal
previously reported
that the Bebo sale
would probably be
at a “small fraction”
of what AOL
originally paid.

BACK IN PLAY

GLOBAL

GANGSTA’S PARADISE

Jamaican Musicians
Rally To Support
Alleged Drug Kingpin
‘Dudus’ Coke

To the U.S. government, Christopher
“Dudus” Coke is Jamaica's Al Capone.
But for many Jamaicans, he's more like
Robin Hood—and he'salso a playerin
the local music business.

After the U.S. governmentissued an
extradition order for Coke on Aug. 25,
2009, over alleged drugs and arms traf-
ficking offenses committed in the
United States, a number of reggae
artists headed into recording studios to
voice their opinions on the man known
in Kingston as “the President.”
Foremost among them was
veteran roots reggae singer
Bunny Wailer, whose
“Don't Touch the Presi-
dent” portrays Coke as a
benevelent “Robin Hood
from the neighborhood.”

“Dudus is a man of peace
who makes sure people in his
Tivoli Gardens community don’t
commit crimes,” says Wailer, a found-
ing member of the Wailers alongside
Bob Marley.

Among Kingstonians, stories
abound of how Coke has funded chil-
dren’s education, paid for senior citi-
zens’ medication and reduced crime

levels. But that's in stark contrast with
Coke’s image as leader of a gang widely
blamed for more than 1,400 murders.
Cole is the current leader of Kingston's
notorious Shower Posse, co-founded
by his late father, Lester “Lloyd” Coke.

The Jamaican government declared
a state of emergency in the capital city
May 23 as police fought gun battles with
Coke supporters who oppose his extra-
dition to the United States (see story,
page 6). The subsequent violence has
reportedly led to the deaths of more than
70 civilians as police and army units

BY PATRICIA MESCHINO

b

BEATS N' BRANDS

Most wanted: dancehall stars VYBE KARTEL (left) and HAV" {
Kingston Jamboree in Decembe

continue their hunt
for the alleged drug
kingpin.
His music business
connections involve his
Tivoli-based company, Presi-
dential Click, whose offices have now
been converted into a police post by the
authorities. It stages two major annual
concerts: August’s charity show Cham-
pions in Action and the free pre-Christ-
mas extravaganza West Kingston
Jamboree. Both events have featured
some of the biggest names in reggae and
dancehall including Shaggy, Beenie Man,
Elephant Man, Queen Ifrica and Tarrus
Riley. Their future is now uncertain.
The most recent West Kingston
Jamboree, held Dec. 7, 2009, at Tivoli
Gardens’ community center, was no-
table for the public ending of a feud
between dancehall superstars Vybz
Kartel and Mavado. In front of several
thousand cheering fans, the pair em-
braced and performed songs together.
By brokering their appearance, Coke
ended a longstanding musical war

| WILL NOT GO QUIETLY

ryinset: CHRISTOPHER ‘DUD/

fought initially through the artists’
ultra-violent song lyrics, before
spilling over into intermittent skir-
mishes between their rival fan bases.

“Getting warring gangs in Jamaica to
sign peace treaties is something Dudus
did regularly,” Mavado's manager Ju-
lian Jones-Griffith says, “so Mavado and
Kartel looked at it like, ‘If he can stop
men out there from killing each other,
then what is our lyrical feud to squash?™”

Through the years, Coke has been
name-checked in several dancehall
songs—not surprising, given popu-
lar music’s tradition of romanticizing
outlaws, from “Stagger Lee” to the
Mexican drug lords extolled in mod-
ern-day narcocorridos.

Two of the songs that have mentioned
Coke were Wayne Marshall's “It's Evi-
dent,” which revels in “rolling high like
the President” and Seltex 3000's “Killa
Walk Prezzi Bounce." Both were initially
issued in 2006 on Greensleeves Records’
“Redbull & Guinness” compilation.

Others have taken a more tongue-in-
cheek approach. “Which Dudus,” the

GIMME INDIE ROCK

MERGER MANIA

title track to the album released in Jan-
uary on Boardhouse Records by Twin
of Twins' (brothers Patrick and Paul
Gaynor), asks, “How dem go look for
Dudus and dem nah find bin Laden?”

Current circurnstances have revived
attention for “Which Dudus,” with
plays on Jamaican commercial sta-
tions including Hitz 92 FM, IRIE FM
and ZIP FM. “It's just social commen-
tary, about the respect he commands
from people,” Patrick Gaynor says.
“It's not political.”

Wailer claims he recorded “Don’t
Touch the President” as a message for
Jamaicans, not for commercial pur-
poses. But the song, which was re-
leased digitally in October 2009
through his Solomonic label, is widely
available at online stores, including
iTunes. No airplay monitoring data ex-
ists for Jamaica, but the song has been
picking up airplay during the state of
emergency on stations like IRIE FM
and Roots FM.

The reggae veteran adds that

he wrote the continued on >>p6
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>>>WYLDE
LAUNCHING
BLACK LABEL
BERZERKUS TOUR
Metal guitarist Zakk
Wylde will launch the
Black Label Berzerkus
tour this fall, headlined
by Wylde’s Black Label
Society. The two-month
Morth American tour will
feature Clutch, Children
of Bodom and 2Cents,
with the first two bands
sharing the main support
slot. AEG Live, Live
Nation and independent
companies will promote
dates on the tour, booked
by Tim Borror at the
Agency Group. The trek
begins Sept. 21 at the
Roseland Theater in
Portland, Ore.

>>>ATTENDANCE
DOWN AT ROCK
IN RIO MADRID
Attendance at this year’s
five-day Rock in Rio
Madrid festival fell to
250,000 from the
290,000 who attended
the five shows at the
2008 festival. (The event
wasn’t staged in 2009.)
Rock in Rio founder/
director Roberto Medina
blamed the drop in
numbers on bad weather
on June 11 and the
general economic
problems in Spain.
Medina confirmed that
Rock in Rio, which
launched in Rio de
Janeiro 25 years ago, will
return to the Brazilian
city next year.

>>>COLDPLAY
OKs ‘GLEF’

As Fox's "Glee” became
a breakout hit, many
bands lined up to have
their music performed by
the William McKinley
High kids. But not every
act was interested—
Bryan Adams and
Coldplay are two talents
that said no. But “Glee”
writer/producer Ryan
Murphy told the
Hollywood Reporter that
not only has Coldplay
changed its mind, the
band’s entire catalog has
been made available to
the show.

Compiled by Chris M.
Walsh. Reporting by
Matthew Belloni, Kaitlin
Knoll, Howell Llewellyn,
Ray Waddell and Reuters.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to
mobile.billboard.biz.
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song—its prescient lyrics warn
of civil unrest in western
Kingston—Dbecause he knew
"what would result from mov-
ing him away from his people;
they haven't even touched the
President and yet so many peo-
ple have died.”

International coverage of the
bloodshed has brought gloomy
predictions from Jamaica’s gov-
ernment of hundreds of millions
of tourism dollars being lost as
visitors stay away. But some local
industry observers believe it may
also be a watershed moment in
the evolution of dancehall, which
has been widely criticized for its
violent lyrics.

“The unrest may cause a shift
in lyrical content, forcing artists
to look deeper at the messages
they send,” says Dylan Powe, a for-
mer A&R representative at At-
lantic/Big Beat Records. Powe
signed reggae acts Inner Circle
and the late Garnet Silk to the label
in the early "90s and is currently
the manager of Kingston-based
Swatch International sound sys-
tem (known as Swash Interna-
tional outside Jamaica).

Despite hig pro-Coke stance,
Wailer concurs. “It's the uplift-
ing messages heard in roots reg-
gae that put Jamaica on the map,”
he says, “so our artists need to get

BETTER

MUST COME

How Jamaica’s Music Biz Is Coping
With State Of Emergency

Despite short-term disrup-
tion, local executives be-
lieve Jamaica’s music in-
dustry can escape long-term
damage from Kingston’'s
civil unrest.

“The disturbances caused
a knee-jerk effect initially,
but it represented less than
one square mile in Kingston,”
says Jon Baker, founder
of now-defunct U.K./U.5.-
based hip-hop label Gee
Street Records.

dios—recently used by
Amy Winehouse and Drake
—in San San, some 25 miles
east of Kingston. He’'s so
confident the industry will
rebound that he's pressing
ahead with plans to opena
Kingston studio within a
matter of weeks, catering
to local acts.

However, the govern-
ment’s May 23 declaration
of a monthlong state of
emergency for Kingston

cussions. A 6 p.m.-6 a.m.
curfew forced the re-
scheduling or postpone-
ment of evening events,
notably former Jamaican
Prime Minister Edward
Seaga’s 80th-birthday
party at the capital’'s his-
toric Devon House, which
had been due to feature
performances by veteran
soca band Byron Lee's
Dragonaires and dancehall
artist Mavado.

The clampdown has also
taken a toll on Kingston
recording studios. Down-
town Kingston's Tuff Gong
Studios, for example (part
of the Bob Marley Jamaica
Group of Cos.) has can-
celed evening sessions
until the state of emer-
gency is lifted.

“Some of our workers
live in the affected inner-
city communities,” the stu-
dios’ operations manager
Lorna Wainwright says,
“and we are concerned
about their welfare, so we
send everyone home early.”

Traditionally, Kingston
hosts numerous free open-
air dances, like Dutty
Fridaze or Passa Passa,
featuring the island’s top
sound systems on blocked-

pearances there provide a
springboard for upcoming
artists, but they have been
canceled during the state
of emergency.
Kingston-based sound
system Swatch Interna-
tional has organized Passa
Passa each Wednesday
night in Kingston’s Tivoli
Gardens since 2003, With
up to 30,000 people at-
tending monthly, Swatch
International manager
Dylan Powe says that Passa
Passa “provides exposure
to a wide spectrum of local
patrons, foreigners and
radio people who want to
hear what's played in the
street.” Through the years,
such exposure helped
break major local names
from U-Roy to Shabba
Ranks and Super Cat, as
well as newer dancehall
artists like Serani and Erup.
With an end to the state
of emergency approach-
ing, Gee Street’s Baker
remains optimistic about
the local music industry’s
prospects.
“Unfortunately,” he says,
*Jamaica had to go through
that experience to address
our problems. But the coun-
try's future will be better

back to that.” e

Baker owns GeeJam Stu-

did have immediate reper-

off city streets. Guest ap-

because of it.” —PM
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Pressing
Reset

Innovative Technologies
Renew Hope For Music-Game
Sales Rebound

Wherever one turned at the 2010 Electronic Entertain-
ment Expo videogame convention in Los Angeles, there
was a sense that music games are far from dead.
Buoyed by new motion-based controllers and a fresh
approach toward exploring the genre's potential to teach
users how to play actual instruments,
game makers used E3 to unveil a host
of new music titles. Activision an-
nounced “Guitar Hero: Warriors of
Rock” and “DJ Hero 2.” From MTV
Games and Harmonix came “Rock Band

3" and new franchise “Dance Central.” Kon-
ami and its developer partners unveiled “De-
flam Rapstar,” “Glee: Karaoke Revolution,”
“DanceMasters” and a new “Dance Dance Rev-
olution.” Sony Computer Entertainment offered
“SingStar Dance,” while Ubisoft introduced “Just
Dance 2" and a currently untitled dance and music
game based on Michael Jackson’s catalog.

And those are just the big players. Smaller publish-
ers entering the space include Conspiracy Games'
“Rock of the Dead,” developed in conjunction with
Rob Zombie; Seven45 Studios’ “PowerGig: Rise of the
SixString”; and Zivix's casual “JamParty” alongside
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the more guitar-intensive “HeroMaker.”

All these games license music, and mostly original
masters, meaning a resurgence in the music-game
genre would provide a welcome revenue boost to la-
bels, publishers and artists,

After 2009 U.S. music-game revenue plummeted by
about 50% from the previous year's record-setting lev-
¢ls, according to NPD Group, developers would be for-
given for backing away from the category. But
innovations in game hardware have created exciting
new opportunities.

The biggest development is motion-based gaming.
Microsoft made the biggest leap with Kinect, a mo-
tion-capture controller that can read 48 human joint
movements, allowing gamers to use their entire bod-
ies as controllers. Not surprisingly, it’s inspired a le-
gion of new dance-based videogames, including
“Dance Central,” “DanceMasters” and the Jackson
game. Sony meanwhile introduced Move, which uses
a pair of handheld Wii-like controllers and supports
“SingStar Dance” and the Jackson title.

“This additional functionality is designed to make
the world of games more accessible to the nongamer,
and for us that's a huge opportunity,” MTV Games

senior VP of electronic games and music Paul De-
Gooyer says. “Think about the appeal of music vs.
hardcore gamers. It's huge. All you need is this add-
on device and it opens up a whole new world.”

The growing number of dance-focused games al-
lows new licensing opportunities for music other than
the rock-heavy soundtracks of the guitar-based titles.
Yet those rock-focused games are also rolling out new
capabilities. Inaddition to more realistic graphics and
an offstage storyline, “Rock Band 3" features a signif-
icantinstructional element. New controllers from Mad
Catz and guitar maker Fender (a fully functional Stra-
tocaster with real strings and pickups) are paired with
anew “Pro” mode with the intent of teaching users
how to play.

Alsomaking a splash this year was 3-D gaming, which,
while not as immediate an opportunity for music games
as the motion-based platforms, still opens more doors
to the genre. Nintendo's 3DS portable device is a glasses-
free offering, and among the games that will be avail-
able at launch is “D] Hero 2.” Sony’s 3-D upgrade is a
sign of the longer-term opportunity, but requires gamers
to buy 3-D TVs. A third of the respondents in a Con-
sumer Electronics Assn. survey who cited interestin 3-
D gaming are casual gamers.

Music soundtracks traditionally have been used
to create a more immersive experience to draw play-
ers into the game’s environment. But with advances
in motion-capture and 3-D, technologies are now
being applied to create a more immersive expe-
rience to draw the gamer into the environ-

ment of the music. aee

Two can play: WILL.ILAM and USHER
perform during the E3 convention at
Activision’s preview party at the Staples
Centerin Los Angeles.

TOP: HANS DERYK/REUTERS; BOTTOM: MICHAEL BUCKNER/GETTY IMAGES
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Ain't braggin’ if

you back it up:
KID ROCK during
his keynote
interview with
Billboard editorial
director BILL
WERDE; inset:
Electronic Arts’

BRAND AND DELIVER

Takeaways From The Second Annual Billboard/Adweek
Music & Advertising Conference

Billboard's second annual Music & Advertising conference drew a packed house June 15-16 at New
York’s Edison Ballroom, where top executives from the recording industry and the ad world dis-
cussed branding and licensing opportunities. Also on hand to talk about their marketing part-
nerships were stars like Kid Rock, Devo and Ryan Leslie. Some highlights from the conference:

ARTIST-BRAND DEALS

SHOULD FEEL NATURAL
Keynote speaker Kid Rock’s suc-
cess inlanding smart branding
deals illustrates the importance
of matching the right artist with
the right brand. The chart-top-
ping hell-raiser, who has a part-
nership with Jim Bearn as well

as his own beer company,
American Badass Beer, said he
only endorses “things that I re-
ally believe in and that are re-
ally close to my heart.”

BE STRATEGIC WITH
FREE MUSIC
Executives participating on a

panel about using song place-
ments in ads to drive music
sales advised artists to be selec-
tive when offering fans free
track downloads of their music.
Rather than simply posting a
free song on iTunes, they
should consider partnering
with a brand that can help drive

traffic to the artist's website.
Theyalso urged caution when
considering offering free synch
licenses on their music, saying
that while they can be helpful,
artists should try to avoid them,
or at least ensure they receive
credit in the ad for the song.
“Just don’t give it out for free,
try to get something for it,”
Music Dealers co-founder/ pres-
ident Eric Sheinkop said.

LIMIT WHAT YOU
SEND TO MUSIC
SUPERVISORS

Artists should carefully filter
the tracks they want to submit
and consider the specific types
of brands they want to work
with, according to Rachel Jones,
manager of advertising and
publishing at Zync. Artists
should also submit alternate
versions of tracks, including
instrumentals and shorter ver-
sions of songs, and use meta-
data to tag tunes.

DON’T WRITE ABOUT
MOPS, CARS OR SODA
Unless clients ask for a track
about their products, steer clear
of overt product placements in
songs. Steve Schnur, worldwide
executive of musicand market-
ing at Electronic Arts, said that
many musicians send him

tracks about scoring tackles or
running a ball down a field
when he really wants more uni-
versal songs about triumph or
overcoming obstacles. Young
& Rubicam executive music
producer Eric David Johnson
advised artists to stay true to
their own visions and not worry
about how something will fitin
an ad. “Do your own thing,”
Johnson said. “It'1l find its way
outifit's good.”

TAKE CREATIVE RISKS
Devo members Mark Mothers-
baugh and Gerald Casale and
Bill Moulton, creative director
at New York ad agency Mother,
explained in a deadpan keynote
presentation how they part-
nered to market Devo's new
album, “Something for Every-
body.” The campaign created a
multilayered collaboration that
included everything from song
surveys to focus groups on
color. The band also announced
it would live-stream the new
album to a room full of cats,
which attracted more media at-
tention than a traditional
stream would have.

Electronic Arts’ Schnur added
that many of the artists he has
worked with at EA will record
songs in Simlish, the language
of the “Sims” game series, which

can often lead to wide exposure
among “Sims” players. He noted
that Brooklyn indie rockers Matt
& Kim recorded a Simlish ver-
sion of their track “Daylight,”
which wound up getting lots of
attention and being synched in
a Bacardi ad.

THINK BEYOND THE
SYNCH

Some artists have been able to
create a steady stream of in-
come by composing original
music for brands. Kaplan
Thaler Group music producer
Michael Freeman advised song-
writers to anticipate a good deal
of back-and-forth before a client
is satisfied with the final prod-
uct. “Don't be offended by re-
visions,” he said.

Some think it's only a mat-
ter of time before songs specif-
ically created for ad campaigns
start crossing over. Grey Group
senior VP/director of music
Josh Rabinowitz predicted that
within the next year, there will
be a No. 1 song on the Billboard
Hot 100 that was written specif-
ically for an ad campaign. «-«

Registration is now open for
Billboard and Adweek's next
Music & Advertising Conference,
set for Sept. 15-16in Chicago, at
musicandadvertising.com.

Spoof Or
Consequences

Video Makers Ignore Distinction Between
Parody And Satire At Their Own Peril

In this election year, more and more candidates, political activists
and amateur pundits are making their arguments through
music—music composed by sormeone else.

These people claim their unauthorized use of copyrighted
music is protected by fair use and the First Amendment. But
they're quickly learning that popular views of what constitutes
a permissible parody of a song is one thing—and what the courts
consider a protected fair use is quite another.

The most prominent politician to learn that lesson this yearis
Chuck DeVore. A conservative Republican member of the Cal-
ifornia State Assembly, DeVore ran in this month's GOP Senate
primary in California for the chance to take on Democratic in-
cumbent Barbara Boxer in November.

Eager to attract attention to his underfunded Legal
campaign, DeVore and his staff created what they
called two “parody” videos. They took instrumen-

Matters

The heart of the matter: DON HENLEY and CHUCK
DeVORE (inset)

ment. DeVore defended the videos on the grounds of
fair use, claiming that his songs parodied Henley, who has
long been associated with liberal causes and who had donated
$9,000 to Boxer’s previous carnpaigns.

But DeVore's proclamations of parody ran headfirst into the
actual fair use doctrine, as laid down by the U.S.
Supreme Court. In its famous 1994 decision in
Campbell v. Acuff-Rose Music, the court held that
2 Live Crew’s version of Roy Orbison’s “Oh,

tal karaoke tracks of Don Henley’s hits “The Boys
of Summer” and “All She Wants to Do Is Dance”
and recorded new versions—"“The Hope of No-
vember” and “All She Wants to Do Is Tax"—with
lyrics that mocked Boxer and President Barack
Obama. In DeVore's version, the lyric, “They're
pickin’ up the prisoners and puttin’ ‘'em in a pen/
And all she wants to do is dance, dance,” became “They're pickin’
up the taxpayers and puttin’ 'em in a jam/And all she wants to
do is tax, tax.”

Henley, along with songwriters Mike Campbell (“Summer”)
and Danny Kortchmar (“Dance”), sued for copyright infringe-

BEN
SHEFFNER
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Pretty Woman” was a parody and could indeed be
a fair use. In so doing, the court was careful to dis-
- tinguish between a parody, which is likely to be
fair use, from a “satire,” which is not.
“For the purposes of copyright law, the nub of
\ the definitions, and the heart of any parodist's
claim to quote from existing material, is the use
of a prior author's compogition to create a new one that, at least
in part, comments on that author's works,” the court ruled.
The high court thus determined that if those comments have
“no critical bearing on the substance or style of the original
composition, which the alleged infringer merely uses to get

attention or to avoid the drudgery in working up something
fresh, the claim to fairness in borrowing from another’s work
diminishes accordingly (if it does not vanish).”

Putsimply: A parody comments on the work itself; a satire uses
the work to comment on something else.

And so, just two days after DeVore finished in third place in
his primary race, a federal judge granted summary judgment
for Henley on his copyright claims, leaving the jury to deter-
mine whether DeVore's infringement was willful and

how much he will pay in damages.

The lesson from the DeVore case—that calling
something a parody doesn'tmake it so—was appar-
ently lost on the producers of a popular YouTube
video known as “We Con the World.” Based on
the 1985 charity single “We Are the World” writ-

ten by Lionel Richie and Michael Jackson, “Con”
mocks the mission of the ill-fated flotilla that was
confronted by the Israeli Navy as it sailed toward Gaza:
“We'll make the world/Abandon reason/We'll make them all
believe that the Hamas/Is Momma Teresa.”

After YouTube pulled the “Con” video following a claim by
publisher Warner/Chappell Music, the pro-Israel and conser-
vative blogosphere erupted in outrage, insisting it was a parody
and a noninfringing fair use. They even charged that YouTube
and Warner/Chappell were motivated by anti-Israel bias.

Nonsense. “Con,” just like DeVore's videos, is a satire,
which used “We Are the World” to make its point about the
Gaza flotilla organizers. If producers of videos like these
don't learn the difference, they're going to find themselves
at the losing end of some very unpleasant lawsuits.

Ben Sheffner is a copyright attorney who has represented movie
studios, TV networks and record labels. Sheffner works as an
attorney in the NBC Universal Television Group, which is 20%
owned by Vivendi, the parent of Universal Music Group. He is
the author of the Copyrights & Campaigns blog (copyrightsand
campaigns.blogspot.com ).
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AsSeenOn'TV

Razor & Tie Benefits From Direct-Response TV Marketing

As music space becomes scarce at physical re-
tail, Razor & Tie keeps seeing opportunities to
sell CDson TV.

The label’s rock hits compilation, “The Edge,”
debuted at No. 4 on the Billboard 200 in the
April 3 issue with sales 0f 53,000 units, accord-
ing to Nielsen SoundScan. Of that total, Razor
& Tie says nearly 50,000 was for the three-disc
version of the set advertised through an aggres-
sive direct TV marketing campaign. (The setis
also sold as a two-disc collection at retail.)

musicspace» com

Operators are standing by: TV ad for
CD compilation ‘The Edge’; inset:
Razor & Tie's CLIFF CHENFELD

According to SoundScan, sales for
“The Edge” through June 6 totaled
89,000, with 58,000 coming from non-
traditional outlets—nearly all of which
came from direct TV sales, according to Razor
& Tie co-founder/co-CEO Cliff Chenfeld.

Chenfeld says TV sales for its lucrative Kidz
Bop franchise are growing too. Through June
6, “Kidz Bop 17,” released Jan. 26, generated
sales 0f 212,000 units, according to SoundScan.
Of that amount, Chenfeld says TV sales have
totaled 14,000 units, up from 10,500 for “Kidz
Bop 16" {total sales: 223,000) and 8,500 for “Kidz
Bop 15" (260,000).

Razor & Tie is the recording
industry’s leading advocate of
using direct TV marketing to sell
single or double albums. Time-
Life sells plenty of music through
TV, but it mainly focuses on in-
formercials that sell multidisc
collections of CDs, DVDs and
other merchandise.

When Razor & Tie firstem-
braced the strategy in 1990, most TV advertising
was aimed at generating sales directly from con-
sumers through a toll-free 800 number. In the
early '90s, traditional music retailers wouldn't
support rnusic sold directly to consumers because
they feared it would cannibalize their sales. But
as music marketers proved that such commer-
cials could, in fact, drive sales of related titles at
retailers, those merchants softened their stance.,
As time went by, the implicit aim of direct re-
sponse advertising was to drive sales at retail.

Billboard estimates that from the mid-'90s
through the middle of this decade, direct-response
TV campaigns typically accounted for only about
5%-15% of an advertised title’s sales, with the
overwhelming majority generated through
stores. All of the major labels jumped on the di-
rect-response TV advertising bandwagon, at-

tracted by low advertising rates, which gener-
ally cost only about 20%-40% of what stations
typically charged for TV ad spots.

But following a wave of store closures and the
contraction of music space at stores still carry-
ing music, TV campaigns today are increasingly
generating their sales direct from consumers.

“In 2003, people seeing spots on television
would have gone to the stores,” Chenfeld says.

“But now people are not just assuming that if

they see it on TV, then they can get it at retail.
The option of going to a store
is not as easy as it used to be.”
The growing direct-response
sales “means [ can get more
revenue to spend on more
media to create more impres-
sions at retail,” Chenfeld says.
“If a label spends $100,000 on
TV advertising for an album
and gets back $75,000 through
direct response sales, then its
ability to push sales at iTunes
and other retailers comes at a
cheaper price.”
Razor & Tie created its own
in-house media-buying division
in 1997. Since then, other la-
bels began hiring the com-
pany to help run their TV
advertising campaigns.
While it uses a fulfillment

that handles phone calls and takes
orders, Razor & Tie is a top client that gets
very competitive rates for those services, Chen-
feld says.

Recently, Razor & Tie has handled direct re-
sponse campaigns for its distributor Sony Music
Entertainment, which used the strategy for Sade
and Michael Jackson titles, Chenfeld says.
Even when it lists a toll-free number, most di-
rect-response orders are now
placed through Razor & Tie's web-
site, MusicSpace.com.

While direct-response mar-
keters are the beneficiaries of the
CD's lost stature at retail, Chen-
feld wonders if some label execu-
tives are also helping the formal’s
declining fortunes.

“People are closing out the CD
thing way too soon,” he says.
“Some don't want to be perceived as living in the
past. They feel they have to show that they are
living in the future so they will be received bet-
ter by investors and media.”

Butembracing digital sales doesn’t necessar-
ily have to conflict with the goal of taking advan-
tage of every revenue stream, including the CD,
he says.

“Tdon’twant to sound like T am the champion
ofthe horse and buggy when the trains are com-
ing into town,” Chenfeld says. “But after seeing
how Susan Boyle, Justin Bieber and even Kidz
Bopsales are, the idea that the CD is almost over
sounds nuts te me. You can embrace the future

without having to say the CD is over. wes

b- For 24/7 retail news and analysis, see
OIZ pilboard.biz/retail.
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Collect Them All

As Broader Biz Shifts To Tracks, Indie-Rock Album Sales Show Resilience

Some of 2010’s biggest indie
rock releases are proving that
free promotional downloads
and digital track sales don'tnec-
essarily cannibalize alburn sales.

According to Nielsen Sound-
Scan, album sales during the
final week of May hit their low-
estweekly level since 1994 (the
earliest year for which weekly
industry-wide SoundScan sales
data is available) and possibly
since the early '70s (Billboard
.biz, June 4). And only 22 al-
bums topped U.S. sales of 1 mil-
lion units in 2009, down from
881n 2000, according to Sound-
Scan, as single-track downloads,
digital piracy and online video
have changed the definition of
a blockbuster release.

While not generating block-
buster-level sales, some of the
vear's most anticipated indie-
rock album releases have
shown surpris-
ing resilience in
the face of these
trends. For in-

Digital
Domain

Meanwhile, Band of Horses'
“Infinite Arms” (Brown Fat
PossumColumbia), released
May 18, sold 73,000 units in its
first three weeks, according to
SoundScan. Of those sales,
39% were digital albums, a
strong tally given the breadth
ofits physical distribution. Co-
lumbia was able to secure
strong support from two CD
stalwarts, Starbucks and Ama-
zon, as well as iTunes and eMu-
sic, says Steve Kennedy, VP
of digital and mobile sales at
Columbia/Epic Label Group.

Like many indie rock suc-
cesses, the strong early sales
for “High Violet” and “Infinite
Armg” are the result of steady
artist development, years of
touring, support from impor-
tant online tastemakers and—
perhaps surprisingly—free
MP3s and other digital content.

The National
released a free
download of the
new album'’s first

GLENN

stance, the Na-
PEOPLES

tional’s fifth
album, “High
Violet” (4AD),
debuted at No. 3
on the Billboard =
200 in the May
29 issue with sales of 51,000
units, according to SoundScan.
During the first four weeks of
release, the album sold 97,000
units—50% of them in digital
format, 44% on CDand 7% on
vinyl, according to SoundScan.
The high proportion of dig-
ital sales for “High Violet”
wasn't the result of thin phys-
ical distribution. “It's pretty
much everywhere,” Beggars
Group USA national sales di-
rector Rusty Clarke says, add-
ing that Target is carrying the
band for the first time and is
doing “pretty well” with the
new album.

single, “Blood-
buzz Ohio,” near-
ly two months
prior to the al-
bum’s release.
Fans could also
stream the entire
album before street date at the
New York Times and NPR
websites and could watch a
concert by the band webcast
live on Vevo.

Similarly, Band of Horses
gave away a free MP3 download
of the song “Laredo” prior to
the release of “Infinite Arms,”
generating a similar level of on-
line buzz. “These guys are an
alburmn-based band,” Kennedy
says. “You don't find as many
album-based bands out there
today in a ‘tracks’ world.”

Because indie rock fans
flock to the album format, la-
bels can be less concerned

38 SPECIAL

Here's a new twist on earbuds:
The teknines 9 mm earphones,
created by new audio acces-
sories company Munitio, are
shaped like bullet casings. The
18-karat-gold-plated, copper-alloy housings contain
speaker drivers with earth neodymium magnets that the
company claims provide superior dynamic range. And de-
spite their small size, Munitio says the teknines can pro-
duce accurate bass without distortion.

The teknines won't come cheaply. The first run will be
limited to 500 numbered pairs and retail for $250 apiece
beginning in late June. Keep an eye out for a titanium
version of the teknines in August.

—GP
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The album ‘Infinite Arms’ by BAND OF HORSES sold 73,000

units in its first three weeks, of which 39% were digital albums.

about unintended conse-
quences of abundant promo-
tional material. Year to date,
only about 99,000 individual
tracks have been purchased
from “High Violet,” according
to SoundScan. That yields
about a 1-to-1 ratio of album-
to-track sales—unusually low,
even with the free availability
of the album’s first single.

Other high-profile indie rock
releases such as the Hold
Steady’s “Heaven [s Whenever”
(Vagrant}, the Dead Weather's
“Sea of Cowards” {Third Man/
Warner Bros.) and the Black
Keys' “Brothers” (Nonesuch)
have each sold about twice as
many albums as individual
tracks since their respective re-
leases in early to mid-May.

Mainstream hits in other
genres tend to lean more heav-
ily toward single track sales.
B.0.B’s “The Adventures of
Bobby Ray” (Atlantic) has sold
about 19 times as many single
tracks as albums since its re-
lease in late April, while Train's
“Save Me San Francisco” (Co-
lurnbia), which came outin Oc-
tober, has sold 12 times as
many tracks as it has albums,
according to SoundScan.

Not even the huge supply of
free tracks available at music
blogs has turned indie rock fans
into predominantly single-track
buyers. Free MP3 downloads
and videos dominate indie-
rock-leaning blogs ranging
from Stereogum to Gorilla vs.
Bear, while such sites as Elbo

.ws and the Hype Machine ag-
gregate the music posted at
music blogs and serve them
one track ata time. At Facebook
and Twitter, friends tend to
share single songs, notalbums.

Perhaps over time indie rock
could become more of a single-
song-based genre. Artists like
Wavves and Neon Indian now
release free tracks on Mountain
Dew's Green Label Sound site,
while label-blog hybrid RCRD
LBL releases tracks instead of
full albums.

But Clarke believes Beggars
and its fans will remain fo-
cused on the album. “Our A&R
doesn’tlook to put out singles
or albums that have just one
great song on them,” she says.
“We're much more interested
in putting out stuff we believe
is consistently great.”

That sentimentis echoed by
Anya Grundmann, executive
producer of NPR Music.
Through features like its Exclu-
sive First Listen series and in-
timate artist profiles, NPR has
been instrumental in raising
the profile of many indie rock
artists in recent years. And in
line with the buying patterns of
indie rock fans, NPR's coverage
goes deeper than a single song.

“We care about artists,”
Grundmann says. “Notonly the
message of their words but
what they're trying to do with
their art.” o

For 24/7 digital news

and analysis, see
billboard.biz/digital.
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TEENS WATCH THE
MOST MOBILE VIDEO
Mobile customers ages 12-
17 watched an average of
seven hours and 13 minutes
of mobile video per month
during the first quarter, the
most of any age group, ac-
cording to Nielsen’s Three
Screen Report. Internet
users ages 18-24 spent the
most time watching video
on the Internet—an aver-
age of five hours and 33
minutes per month, the re-
port says. Internet usersin
both age groups lagged
behind those ages 35-49in
total time spent per month
on the Web through a com-
puter. The older Web surf-
ers spent 32 hours and 23
minutes per month at a
computer.

PRETTY LIGHTS
STARTS LABEL
Up-and-coming electronic
artist Pretty Lights (aka
Derek Vincent Smith) has a
new take on an old model:
He gives away downloads of
his recordings at his website
to help sell concert tickets

&5 TITLE
ORIGINAL ARTIST

(though donations are ac-
cepted). Now, through his
Pretty Lights Music label,
Smith is also releasing the
music of like-minded artists.
The imprint’s first release is
Michal Menert's “Dreaming
of a Bigger Life," a 16-song
album of sample-driven
electronic music. The down-
load is available at Pretty-
LightsMusic.net.

BUYWIDGET
ENABLES WEBSITES
TO SELL MUSIC
Fortynine Group has unveil-
ed the BuyWidget, a free ap-
plication that allows the
owner of any website or blog
to embed a music-down-
load-selling widget. It's com-
patible with HTML and works
onh the WordPress, Typepad
and Blogger platforms. The
widget displays album art
and streams 30-second clips
of each song on the playlist.
When a consumer purchas-
es a track or album down-
load from BuyWidget’s cat-
alog of 8 million tracks, the
owner earns 7% of the song's
retail price.
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2 4+ [l cALFORNIA GURLS

OoMG
USHER FEATURING WILL.|AM
1 8 AIRPLANES

MNOT AFRAID
EMINEM
FIND YOUR LOVE

DRAKE

NEED YOU NOW
LADY ANTEBELLLIM

SMILE
UNCLE KRACKER

PRAY FOR YOU

BT KTy PERRY FEATURING SHOOP DDGG

B.0.B FEATURING HAYLEY WILLIAMS

UN-THINKABLE (I'M READY)
ALICIA KEYS

YOUR LOVE 1S MY DRUG
KESHA

JARON AND THE LONG ROAD TO LOVE

With its 3-1 ascension, "California Gurls”
becomes the second No. 1 for both Katy Perry
and Snoop Dogg. Previously, they each hit the
top with their first charted ringtone: *I Kissed a
Girl” and "1 Wanna Love You,” respectively.
“California Gurls” posts a 45% gain in its move
to the top, the largest increase on the chart.

BILLIONAIRE
i 17 3 TRAVIE MCCOY FEATURING BRUND MARS
UNDO IT
12 19 3 CARRIE UNDERWOOD
13 13 19 HEYSOULSISTER
LOSE MY MIND
14 14 9 YOUNG JEEZY FEATURING PLIES
I e B3 OVER
RN NGRS RUDE BOY
MY CHICK BAD
17 12 15 LUDACAIS FEATURING MICKI MINAJ
THIS AFTERNOON
18 20 3 NICKELBACK

15 NOTHIN® ON YOU

3 I'M SINGLE
LIL WYNE

B.0.B FEATURING BRUND MARS.

N Jver Raf

BAND OF HORSES: PHILIP ANDELMAN


http://ebook-free-download.net/

bmi.com-

-all Carrier = 12:26 PM

Secure mobile access to royalty and catalog information for
BMI songwriters, composers and music publishers.
Comprehensive career information and music business resources for music professionals.

Another first in technology from the company that launched
the first music business website, BMl.com®,
the pioneering social site for songwriters, Songwriter101.com®,
and the world’s leading audio recognition technology, BlueArrow?®.
And BMI led the way in licensing digital distributors of music
with the first Internet license, the first mobile device license,
and today more digital licensees than any other copyright organization.

Music. Technology. Leadership.
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COPENHAGEN-—Labels and digital services in Denmark say
performing rights society KODA's stance on digital royalty rates
could threaten the development of the country’s digital market.

KODA is embroiled in a rate dispute with leading Danish tele-
com TDC over its unlimited music download service TDC Play.
The company has referred the case to Denmark’s Copyright Li-
cense Tribunal, after negotiations failed to produce a new deal
{Billboard.biz, April 28).

KODA's rates have already deterred Swedish streaming serv-
ice Spotify from offering its service in Denmark, where a Spotify
spokesman says the costs involved “do not allow our model to
launch and operate.”

According to Steve Purdham, CEO of U.K.-based stream-
ing service We7, Spotify’'s reluctance to enter the Danish mar-
ket underlines how the “inconsistencies and unrealistic
demands of many collection societies and publishers across
Europe [present] a real risk to legal digital services.” We7 op-
erates only in the United Kingdom, but Purdham says it's look-
ing into other markets.

KODA charges a minimum 0.82 kroner (13 cents) per down-
load, compared with around 4 pence (6 cents) that the United
Kingdom's PRS for Music charges; its minimum per-stream
chargeis 0.10 kroner (1.6 cents), compared with PRS’ 0.085 pence
(0.12 cents).

KODA deputy managing director Martin Gormsen says the
presence of 24 digital music services in Denmark proves its rates
aren’ta barrier for new online services.

BY CHARLES FERRO and TOM FERGUSON

KODA
BREAKERS

Danish Collecting Society Clashes With
Labels, Digital Services Over Rates

writers, composers and publishers, aren't allowed to strike sepa-
rate deals regarding use of their copyrights.

TDC paid KODA 46 million kroner ($7.5 million) in lump sums
between Play’s April 1, 2008, launch and March 31, when the con-
tract expired, Gormsen says. While not revealing exact figures,
Gormsen insists KODA offered to accept “a significantly lower”
deal than the 2008-2010 total, but claims TDC's latest offer was
“more than 50% less than for the first two years.” The tribunal

decision is expected in the fall.

TDC's consumer services division, TDC Privat, bundles Play
with broadband and mobile subscriptions. To date, it says 200
million tracks have been downloaded from a 6 million-song
catalog, which includes repertoire from all four majors. Since
they contain digital rights management restrictions, the down-
loaded tracks become unplayable when a subscription expires.

According to TDC Privat CEQ Jesper Theill Eriksen, “Nearly
all parties—and consumers—are pleased with the results” to date.
He insists that even if the tribunal decision goes against TDC,
the company has “along-term strategy” for Play.

TDC Group says it had 1.5 million breadband customers in
2009, up 15% from 2008. A basic broadband package (every sub-
scription includes access to Play) costs around 199 kroner ($32.78)
monthly. According to IFPI figures, subscriptions accounted for
34% of Denmark’s 139.6 million kroner ($22.7 million) digital
market in 2009.

TDC has the support of local labels, after IFPI Denmark filed
an intervention document with the tribunal April 7. According to
the labels group’s chairman Henrik Daldorph, KODA's tariffs
could damage “one of the most important music services on the
Danish market,” while also discouraging new services.

Daldorph says IFPI's member companies recently renewed
their two-year TDC deals ata 25% lower rate, while TDC in turn
lowered the number of registered Play users required to trigger
additional revenue. Neither side would give exact figures, but
Denmark’'s Musgician's Union recently published estimates

Although the KODA board includes top officials of the
Danish Music Publishers’ Assn., even some music pub-
lishers privately oppose the society’s stance, according
to a London-based senior executive at a major music
publishing company. But under KODA’s bylaws, the
society's members, which include 34,500 Danish song-
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The Great Protector

Booking Agent Barbara Skydel Helped Shape The Concert Biz

During the course of her trail-
blazing career, booking agent
Barbara Skydel worked with
some of the biggest touring
acts, including Tom Petty &
the Heartbreakers, Bruce
Springsteen, U2, the Who and
Led Zeppelin.

Skydel, who died June10in
New York from ovarian cancer
(her family declined to dis-
close her age), was a pioneer
on two fronts. Not only did she
play aroleinshaping the con-
temporary concert business
alongside Premier Talent pres-
ident Frank Barsalona, she
also was the first woman to
rise to the executive ranks ata
major booking agency when
she became VP at Premier in
1977 and partner in 1985.

“Barbara Skydel was ab-
solutely an industry leader,”
says Jon Landau, longtime
manager of Springsteen, an
early Premier client. “Start-
ing in the late ’60s, when
there were hardly any woman
agents, she created a smart,
forceful and dynamic style

12 | BILLBOARD

and quickly became the
backbone of Frank Barsa-
lona’s Premier Talent.”

U2 manager Paul McGuin-
ness says Skydel booked all
of U2's North American
shows from 1979 to 1992,
“She taught me the concert
business,” he says. “From the
Mudd Club to Yankee Sta-
dium, from the Country Club
in Reseda [Calif.] to the L.A.
Olympic Coliseum, she and |
plotted every U2 show.”

ICM contemporary music
head Marsha Vlasic says Sky-
del, the late Premier VP Jane
Geraghty and herself were
among the few female agents
in the '70s. “Barbara was a
passionate and determined
agent for her clients, to whom
she dedicated her life and
who in return were so loyal to
her” Vlasic says. “Barbara will
be, and already is, an inspira-
tion for all young women who
share her passion.”

Skydel joined Premier in
1968 as Barsalona’s assistant.
By 1969, she was an agent, re-

JUNE 26, 2010

ceiving her trial by fire on a
West Coast run by Led Zep-
pelin. “That was quite a thing
for a young kid,” she recalled
in a 2007 Billboard interview.
“I don’t even think | told my
father where | was going or
what | was doing, because he
never really understood what
the hell | did.”

Premier Talent played a
key role in developing a pro-

How high is too high?
(from left) KODA's
MARTIN GORMSEN, TDC'’s
JESPER THEILL ERIKSEN

and IFPI Denmark’s
HENRIK DALDORPH

fessional touring network in
North America, forming rela-
tionships and fostering the
careers of creative, risk-tak-
ing promoters like Bill Gra-
ham in San Francisco, Larry
Magid in Philadelphia and
Don Law in Boston. “Instead
of going to the older promot-
ers who were promoting
Frank Sinatra or Vic Damone,
for example, what Frank did
was develop new, young
guys,” Skydel told Billboard.

Most of the biggest names
in '70s and '80s rock gravi-
tated to Premier. Springsteen,

L
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‘Smart,
forceful and
dynamic”:
BARBARA
SKYDEL
circa1971.

a nightmare.”

suggesting labels received a total of 100 million kroner ($16.3
million) during the initial two-year period.
In the meantime, music services across Europe still face
inconsistency over the rates charged for music.
“Knowing who and what to pay,” Purdham says, “is

wes

U2, Tom Petty & the Heart-
breakers, Led Zeppelin, the
J. Geils Band, Grand Funk
Railroad, Van Halen and oth-
ers joined what became the
most impressive roster in
the genre.

By the mid-'80s, Skydel
was a partner and Premier
was a juggernaut with lever-
age and influence in the in-
dustry. “She was the second-
most-powerful music agent
inthe world [after Barsalona]
for well over a decade,”
Artists Group International
president Dennis Arfa says.

When Barsalona was nam-
ed Legend of Live at the 2007
Billboard Touring Awards,
Skydel credited him with giv-
ing her a shot when women in
the business of rock'n’roll
were scarce. “He was so a-
head of his time as far as rec-
ognizing a woman,” she said.
“I listened in on every phone
call; | was in every single
meeting with him. His in-
tegrity was probably one of
the most important lessons
for any young kid to absorb.”

Barsalona and Skydel were
“the great agent team of the
'70s, '80s and early '90s,”
Landau says. “They not only

improved the artists’ deals,
but they improved the work-
ing conditions for young
bands and helped steer the
business to the best promot-
ers and the best venues.”
The touring industry chang-
ed in the '90s as the world's
biggest acts began cutting na-
tional touring deals, McGuin-
ness says. “After that we didn’t
have an agent and dealt di-
rectly with [promoter] Arthur
Fogel, which was very tough
on Barbara, Frank and [former
U2 agent] lan [Flooks].”
When Premier was acquired
by the William Morris Agency
in 2002, Barsalona largely re-
tired from the business. Sky-
del was named senior VP
within the WMA music division
in New York and remained with
the firm through its merger
with Endeavor in 2009,
Skydel was fiercely protec-
tive of her artist clients and
was referred to as “the great
protector” by Landau. “Under-
neath her tough, competitive
and sometimes sarcastic self—
did she ever have a mouth on
her—Barbara was a warm and
lovable person,” he says. “But
watch out if you ever crossed
one of her artists.” wes

SIMON KNUDSEN
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Manchester United

Bonnaroo Looks Ahead
With More Capital
Improvements, Premium
Packages

With another successful event in the books,
the producers of the Bonnaroo Music & Arts
Festival in Manchester, Tenn., continue to work
at improving the experience for fans, broad-
ening the Bonnaroo brand pro-
file and creating new revenue
streams in a challenging live
event environment.

OnThe
Road

value” and sees room for growth at that lofty
price point. The Bonnaroo team is looking for
ways to turn the Total Access area into a “mini-
resort,” with long-term plans possibly includ-
ing the construction of permanent cabins in
the area, “but right now the buses are a great
solution for us as we continue to develop that
area,” he says.

The Total Access area, along with the instal-
lation of electrical power and the
main stage, are examples of how
Bonnaroo is able to invest in
more permanent infrastructure

Beyond making the main stage
apermanent structure for the first
time this year, much of Bonnareco
2010's efforts were aimed at of-
fering a premium experience—
at a price—for fans who wanted
an immersive event but didn't
necessarily want to rough it.

This year’s Tent City program offered a “sa-
fari style” tent set up by the Bonnaroo team,
with cots and bedding, and sold out 100 tents,
which went for $750 each plus the cost of tick-
ets. (Each tent had two cots.)

An even cooler experience, in more ways
than one, was the Total Access program, in
which fans got picked up at the airport, stayed
on-gite in a luxury slide-out tour bus with Wi-
Fiand satellite TV, and got three catered meals

Cafnp rock: Aerial shof™
of Bonnaroo 2010;
inset: tent city on the
... festival grounds.
o

per day and a golf cart with a ded-
icated driver. The buses were
parked in a shaded area some 15
degrees cooler than most living
quarters at Bonnaroo and included
premium viewing of the main-stage
concerts. Bonnaroo doubled the num-
ber of Total Access packages it offered this year
to 20, leasing the buses from Pioneer Coach
in Nashville.

Even at 518,500 for a party of eight, the pro-
gram sold out, which “way exceeded our expec-

tations,” says Jonathan Mayers, president of

Bonnaroo co-producer Superfly Presents and
one of the founders of the festival, which just
completed its ninth run.

“We're definitely always looking at how we
can increase per head spending across the
board, and organically it's been by providing
new services to offer,” Mayers says. “Everyone
can do Bonnaroo in a different way. Some peo-
ple want to doitin a tent, some people want to
do it in a tour bus, and we're going to provide
different options.”

Mayers says Total Access is “a pretty good

since the producers purchased
the land on which the festival
takes place for about $8.7 mil-
lion in 2007. Mayers says the loan
taken out for the purchase will
be paid off by 2012.

Capital improvements, bal-
anced against cash flow and budgets, are geared
to provide revenue, reduce expenses and im-
prove the experience for fans and artists. A per-
manent stage, for example, greatly reduces the
festival's annual stagehand bill and allows the
Bonnaroo site to host other events.

“The show’s always going to have a lot of
costs to stand behind,” Mayers says. “But
we're going to be able to control those ex-
penses by making these investments and also
by doing other events on the property so we
can pro-rate those expenses over
multiple events.”

Mayers believes the Bonnaroo site
could host artist-curated events and
even nonmusical events like motor-
cycle or RV rallies. But while there’s
been talk of the site hosting other
events since 2007, Superfly and fel-
low co-producer AC Entertainment,
headed by president Ashley Capps,
still have yet to announce anything.

Why the delay? “Some of it is be-
cause we've been very focused on
making sure Bonnaroo is success-
ful and on strong footing, and

while doing that putting in the
. capital improvements that will
... allow us to grow,” Mayers says.
= “We're only nine years in, and
we're really proud of where we
are. We're going to do it when
it's right for us.”
Mayers describes the live Bonnaroo
event as a “filter to discover music or comedy
or film,” and that concept is being extended to
Bonnaroo.com. This year, the site provided
YouTube with live webcasts of festival perform-
ances through a sponsorship with Ford Motor.

The idea is to make Bonnaroo.coma 365-day
music destination and have it serve as a “mar-
keting solution” for bands and brands, as well
as the event itself. Attendance this year totaled
more than 75,000, the highest tally since 2007,
when Tool, Widespread Panic and the re-
united Police topped the bill.

“You always try to grow your business and cre-
ate new revenue,” Mayers says, “and hopefully
provide new services at the same time.”  +«+

RAY
WADDELL

For 24/7 touring news
and analysis, see
billboard.biz/touring.

JUNE 26, 2010 | www.billboard.biz | 13

BOXSCORE Concert Grosses

ﬂmmEEll’s'lﬂIEIElﬂﬂmﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂﬂ

GROSS/ ARTlST(S)
TICKET PRICE(S)  Venue, Date Promoter

$4,708,080 W:{oloE-3yA"/N:35

(£3245,952)
SIT6I/FOTEE | Sug ra Hondon. May 26, Al AEG Live UK,

LS
$3,726,157 TAYLOR SWIFT, JUSTIN BIEBER, KELLIE PICKLER, GLORIANA

TS Gilette Stadium, Foxboro, Mass., 56,868 Kraft Entertainment, The Messina Group/AEG
: June 5 Sellou: Live

$2,797,350

Attendance

ROCK ON THE RANGE: GODSMACK, THREE DAYS GRACE & OTHERS

FNBS0/E9950/ T co)umbus Crew Stadium 61,172 AEG Live, Right Arm Entertainment, Crew
SH075/54975  Columbus, ORIO, MaY 2223 S0t two shows  Stadhim

LR ErA-ED AN TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

(82647129 Canaclin] * ajr Caada Centre, Toront
$O445/53302  May Slag e lerente. 30450 The Messina Group/AEG Live

EIPENEESE TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

$69.50/$59.50/ 27,290

£25 ‘:&"éf.’?&'m T ik bwh sellouts The Messina Group/AEG Live
$1,691, 9155,# BON JOVI, FUEL

1254.28/525
el Hersheypark Stadium, Hershey, 24,956 Live Nation, Cancerts West/AEG Live

$1,544,625 ROCKFEST GODSMACK, THREE DAYS GRACE, SEETHER, PAPA ROACH

Memorial Park, K
$45/435/825 e Bl 55900 AEG Live, Entercom

£ LB TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

56.50/$48.50
:25 SOHEEOE 1 ota Center, Houston, May 25-26 23,493 The Messina Group/AEG Live

twio sellouts

$1118,670

(A.744.085 kroner}
$21481/573.81 rgyken Stadion, Copenhagen, 1?:;’];‘; Musikforeningen TP

AC/DC, SHAMAN’S HARVEST

$85.50/545 Sprint Center, Kansas City, Mo., 12,104 AEG Live
April 11 sellaut

$%?43 573 JOHN MAYER, ORIANTHI

BT ALETEEN)  po g |aver A Melb
ST Foa vy oane | TLEN Chugg Entertainment

$941,424 PEARL JAM, BAND OF HORSES

5E9/366 XL Center, Hartford, Conn, May 15 14,432 Live Mation

$934,979 ROBERTO CARLOS

(205295 ruevos soles}
0 i otadio Monumwntel, Limi Paru. 11,796 T4F-Time For Fun

m&}ﬁg?? NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES

Pengrowth Saddiedome, 12,491 ;
$8483/44692  Calgary, Alberta, May 31 saliout Live Nation
$910,300

MAXWELL, JILL SCOTT, GUY TORRY
$175/$20

United Center, Chicago, May 25 10,875 Live Mation

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES

%;gscemr, ‘Omaha, Neb., ‘||=511?3%6 Live Nation, in-house

$873,206 TAYLOR SWIFT, KELLIE PICKLER, GLORIANA

(SEEAT0 Canadan s otjabank Place, Ottawa, M :
$66.44/53346 30 el oS The Messina Group/AEG Live

$871,641
$79.50/559.50/
$39.50

$861,188
$75/$4650
$836,793
(SA7R350.
$80.97/$3763
$825,634

(EST2570)
F108.15/554.07

$792,620
$125/530

$994,664

$885,125
$68/338

CONAN O’BRIEN, REGGIE WATTS

Radio City Music Hall, New York, 11,876
June 1-2

Metropolitan Talent Presents, MSG

two sellouts Entertainment

3,900 Live Nation

NICKELBAC REAKING BENJAMIN, SHINEDOWN, SICK PUPPIES

Credit Union Centre, Saskatos 13,221
e e o oeny 13,221 Live Nation

ERIC CLAPTON & STEVE WINWOOD

LG Arena, Birmingham, England, 9,04 4
Hay 18 R ISR 2,047 3A Entartainment

EARTHDAY BIRTHDAY: KORN, PAPA ROACH, SEVENDUST & OTHERS

Florida Citrus Bowl Stadium,
Orlando, Fla., May 1 1? g‘gﬁ’ Clear Channel Broadcasting

$768,279 WINTER SOUND SYSTEM

($03995 Austiab) - pog Lave
SBAZVSERTE  hustrane danetd o oune 10,799 Future Entertainment

PO PEARL JAM, BAND OF HORSES

69,429 Verizon Wireless Music Center, 24,212 .
il Noblesville, ind., May 7 Selfout o2 BN

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES

:?.“nlfsh*usy% Arara. Wichita; ?1'§§l Live Nation, in-house

PEARL JAM, BAND OF HORSES

ﬂaﬂ;iste Live, Bristow, Va., E.?&_ﬁ Live Nation

PEARL JAM, BAND OF HORSES

%bclg(m Loans Arena, Cleveland, ;Ig ?’066 Live Nation, in-house

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES

Fargodome, Fargo, N.D., May 27 12,733 Live Mation, in-house

$724,005
$85/$35

$717175
$73/433

$715,668
$60

$693,677
$63.50/543.50

$691,602

(TGS AU T R g Laver Arena, Melb 10,626
$66,24/560.06 ﬁﬂma?r:.',ﬂ';“' il F b Adrlan Bohm Presents

673,063

(5740 Canacian) 2198 s
$134.91/86511 Bell Centre, Montreal, May 27-28 GR35 twia SHows Evenko, Productions J

$653,303 SUGARLAND, JAKE OWEN, DANNY GOKEY

$57/832.25 m:ﬁaﬁ l?dank Center, 0,944 Live Nation

semont Theatre, Rosemont, 8,
May 25-26 " lwosellouts Live Nation

MAXWELL, JILL SCOTT, GUY TORRY

Palace of Auburn Hills, Aub 8
Hills, Mich, May 22° 15%?__.6 Live Nation, Palace Sports & Entertainment

CAROLE KING & JAMES TAYLOR

173569 Santa Barbara Bowl, Santa
I Barbara, Calif.,, May 18 Nederlander Concerts

SGOO,Q?O EROS RAMAZZOTTI

(2586035 be
Simdn Boli 2,707
sdoﬁ_ﬁafsn 20 Caracas, Vene el May 18 - Evenpro/Water Brother

sellout

RUSSELL PETERS

$624,453
$79.50/539.50

$608,454

$201.50/8101.50/
$61.50/541.50

$603,892

3700

More at ebook-free-download.fet or magazinesdownload.com

Copyright 2010, 88 Global Media, LLC. Boxscores should be submitted to: Bob Allen, Nashwille, Phong: B15-792-0466. Fax: 615-792-2881 email: ballen@billboard com.

For resgarch and pricing, call Bob Allen. FOR MORE BOXSCORES GO TO: BILLBOARD.BIZ


http://ebook-free-download.net/

Join'Together

Warner Brings Three Singer/Songwriters

Together For An Album And Tour

Earlier this year, Warner Music
Nashville tried outa new pack-
aging concept that it called a
“Six Pak"—a six-track mini
album by country star Blake
Shelton that re-
tailed for $6. 1
Now, sibling Lat'“
imprint Warner

Notas

larnizar, Burke and Ubago will
continue to have separate
recording and management
assolo artists and will presum-
ably resume solo recording
in the future.
Warner's Mexi-
can booking
and manage-

Music Latin is | LEILA
attempting a coso
novel concept of
its own: assem-
bling three of its

artists to record
an album of new
material and signing them all
to a multirights deal as a trio.

Titled “Alex, Jorge y Lena,”
the album will feature singer/
songwriters Alex Ubago,
Jorge Villamizar and
Lena Burke performing to-
gether as a trio, with each
of them composing four of
the album's 12 songs.

The set is slated for release
Aug. 24in Spain, Latin Amer-
ica and the United States, with
a first single going to radio at
the end of June.

Warner has also signed the
trio to a 360 deal that includes
touring, merchandising and
sponsorships, even though Vil-

ment company,
Get-In, is slated
to begin book-
ing the tour in
the fall.

“It's a very
original idea
within the Latin marketplace,”
says Gabriela Martinez,
Warner VP of marketing for
Latin America. “Here vou have
amore interesting angle to ex-
ploit, both in the creative and
marketing process.”

Although all three artists
enjoy wide critical acclaim,
their individual sales and
touring careers—with the ex-
ception of Ubago, who's a
major star in Spain—have
been modest.

In the United States,
Burke's only solo album,
“Lena,” has sold 6,000 copies
since its 2005 release, accord-
ing to Nielsen SoundScan, de-

spite a Latin Grammy Award
nomination. Villamizar's self-
titled debut has sold 1,000
copies since its 2008 release,
according to SoundScan, al-
though his former group,
Bacilos, sold much more.
Warner should be able to gen-
erate greater sales and tour-
ing revenue from the album
and the trio’s joint region-
wide tour than it would if each
performer went out on his or
her own.

The triple-threat concept,
however, wasn't conceived by
the label in a brainstorming
session—the artists them-
selves came up with the idea.

“Lena and [ had been writ-
ing and some interesting stuff
came oul,” says Villamizar, a
well-regarded songwriter who
co-wrote Luis Enrique’s 2009
hit “Yo No Se Mafiana” with
Jorge Luis Piloto.

Villamizar and Burke toyed
with the notion of recording
an album of duets, butdecided
that was overdone. Instead,
they asked a third artist to join
them—Tlabelmate Ubago, who
was friends with Villamizar.

“We got together in Miami
atthe end of last year, and each

In harmony (from left):
ALEX UBAGO, JORGE
VILLAMIZAR and LENA
BURKE

of us brought a couple of
songs,” Ubago says. “Then, we
all sat down to write together.”

The group took a couple of
songs to Warner, and the label
greenlighted the project. Per-
haps the trio’s greatest artistic
accomplishment is that it pro-

duces a unique sound of its
own, while retaining each per-
former's individuality.
“It will be a great experi-
ment,"” Martinez says. s
For 24/7 Latin news

and analysis, see
billboard.biz/latin.

HAT TRICK

Disa Scores With Pesado Live Album

‘Desde La Cantina’

Pilo’s Bar, located in a squat
concrete building on a nonde-
script corner in the Monterrey
suburb of Guadalupe, doesn’t
look like it would spawn one
of the fastest-selling albums
in Mexico in recent memory.

But it was in that 65-year-
old cantina that beloved
nortefio group Pesado record-
ed its hit live CD/DVD, “Desde
la Cantina” (From the Cantina)
on Disa Records.

A collection of classic, ac-
cordion-driven ballads re-
leased in November, “Desde
la Cantina” has been certified
triple-platinum by Mexican
trade group Amprofon for
sales of 180,000 copies.

A second volume of “Des-
de la Cantina,” released June
1in Mexico and also recorded
at Pilo’s, debuted at No. 4 on
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the Mexican album chart. And
with the success of the first
two “Cantina” sets, plans are
in the works for a third vol-
ume, according to Disa pres-
ident Domingo Chavez.
What clicked with “Desde
la Cantina” was its simple,
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retro concept, says Chavez,
whose family founded Disa
more than 30 years ago. (Uni-
versal Music Group acquired
the label in 2008.)

Pesado, which had spent
most of its career on Warner,
had long wanted to record
cover songs in a cantina, Cha-
vez says. So when the band
came to Disa, the legendary
A&R man helped recruit more
than a dozen old-school sing-
ers, such as Lalo Mora and

Lorenzo de Monteclaro, to join
the band onindividual songs.
Disa paid for a camera crew
to record the show, which was
performed inside the bar in
front of awall of framed photos
of earlier troubadours. The
footage also captured an au-
dience of regular folks in cow-
boy hats drinking beer as
though nothing special was
going on. Pesado “even looked
for small, antique accordions
of the type that were played
80 years ago,” Chavez says.
The band also benefited
from local and national Tele-
visa broadcasts of the first
“Cantina” concert, as well as
a deal with Walmart and HEB
stores that played the DVD
onscreens set up at theiren-
trances. (The retailers will
repeat the practice for the
second volume.) The label is
also negotiating a pay-per-
view deal with Televisa's

cable TV subsidiary Cable-
visién to re-air the first con-
cert, Universal Music Mexico
& Central America president
Victor Gonzalez says.

Stateside, the second vol-
ume was released June 15 in
time for Father’s Day; single
“Quiero Que Sepas” is No. 24
on Billboard's Regional Mexi-
can Songs chart. Fonovisa/
Disa president Gustavo Lopez
says word-of-mouth from
Mexico drove U.S. sales of
the first set, which has sold
38,000 copies, according to
Nielsen SoundScan.

“This type of music ap-
pealed to older people, but [the
artists] crossed over and young
people liked it too,” Chavez
says of the runaway sales in
Mexico of “Desde la Cantina.”
“Adults and young people
bought it, and | think that's why
it was so successful.”

—Ayala Ben-Yehuda

EN ESPAROL: All the great Latin music coverage
L£O0IM you’ve come to expect from Billboard—in Spanish.
Go to billboardenespanol.com.

More at ebook-free-download.net or magazinesdownload.com

PERSONAL OFFERS
UNLIMITED MOBILE
MUSIC PLAN

Argentine wireless operator
Personal has begun offering an
unlimited one-year music plan
on its Android-enabled Mo-
torola Quench phones. Accord-
ing to Personal’s website, the
phone is offered at 849 pesos
($217) with a one-year 99-peso
($25) service plan. The planin-
cludes unlimited downloads
from the Personal Musica store,
which offers content from the
four majors and some indies.

SHAKIRA T-SHIRTS TO
AID SOUTH AFRICAN
SCHOOLS

Shakira's Barefoot Foundation
has linked up with Spanish
clothing retailer Mango and
UNICEF to sell a T-shirt line
benefiting educational causes
in South Africa. The “Waka
Waka” and “This Time for
Africa”-emblazoned shirts, in-
spired by the title of Shakira’s
FIFA World Cup song, will ben-
efit such institutions as the
South Africa East Observatory
School, which serves children
orphaned by war and AIDS.
The shirts, which are available
in two designs each for men
and women, will be sold in all
1,431 Mango stores worldwide
and at MangoShop.com dur-
ing the tournament.

LATIN ACADEMY EYES
SHOWCASE
EXPANSION
The Latin Recording Academy
will bring its singer/songwriter
showcase series to Spain, Ar-
gentina and Mexico by theend
ofthe year, according to the or-
ganization's president, Gabriel
Abaroa. The series kicked off at
Los Angeles’ Grammy Museum
last fall with intimate concerts
by the likes of Kevin Johansen
and Marta Gomez. A second
round of showcases was held
this month in Miami featuring
Aleks Syntek, Debi Nova and
Yamandu Costa. While the
artists and venues have yet to
be chosen, Abaroa says theidea
isto expose the songwriters to
new potential collaborators. “If
we do something in Spain, we
are planning to fly our people
fromthe West Coast to Spain,”
he says. “And if we bring peo-
ple from Spain, we will fly them
to Argentina and so on.”
—Ayala Ben-Yehuda
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As media industry pundits follow Terra Firma's struggles with EMI and track the post-merger
integration of Live Nation and Ticketmaster, they could draw a few lessons from a contrar-
ian book that was published last fall.

Media deals tend to get graded on the size of the company they create or the revenue
synergies they're expected to generate. But in “Curse of the Mogul: What's Wrong With the
World's Leading Media Companies” (Portfolio), authors Jonathan Knee, Bruce. C. Greenwald
and Ava Seave instead focus on how media mergers strengthen—or, more often, weaken—
the companies’ advantages over their peers. It's in those competitive advantages, they

argue, that value is won or lost.

Since 2000, according to the book, the largest media companies have written down $200
billion in assets. “These write-downs,” the authors write, “represent the real destruction of
value from relentlessly overpaying for acquisitions, ‘strategic’ investments and contracts

for content and talent.”

A senior managing director at Evercore Partners and an adjunct professor of finance and
economics at Columbia Business School in New York, Knee has extensive experience in
media dealmaking. As an investment banker at Morgan Stanley and later Goldman Sachs, he
was involved in the $2.8 billion sale of Nielsen Media to former Billboard parent VNU in 1999,
the $1.4 billion sale of Cowles Media to McClatchy in 1997 and other major transactions.

In an interview with Billboard, Knee discusses the economic challenges facing the

music industry.

One chapter in the book is ti-
tled “The Internet Is Not Your
Friend.” That conflicts with the
assumption that the Web should
be a boon for media companies
by reducing the cost of distri-
bution to nearly zero.

There were certainlya lot of people
in the music industry who were say-
ing that 10 years ago, and maybe
even five years ago. But you'd be
hard-pressed to find anybody in the
musicindustry saying that now, be-
cause what competitive advantage
is about is barrier to entry. Where
you were once the only person who
could afford the scale necessary to
engage in the activity, now the room
is filled with people who can do it.

Will the Ticketmaster-Live Na-
tion merger create a long-term,
sustainable advantage?

Wiser people should never have let
the industry develop in the way
where they needed to do this merg-
er. There was one company, Live Na-
tion, that controlled the venues and
had huge market share in venues.
And there was another company,

Jonath

Knee

The investment vet casts a
critical eye on music industry
efforts to generate sustainable

profit growth.

Ticketmaster, that had huge share
in ticketing. They both had very
strong market positions. Foolishly,
rather than figuring outa mutually
beneficial arrangement between
them, they did what moguls fre-
quently do, which is flex their mus-
cles and create a new competitor.
So Live Nation said, “To hell with
vou, we're going lo start a compet-
ing ticketing agency for our own
venues.” That's notefficient. That’s
notcreating value for shareholders.
The irony here is that there never
needed to have been a deal or a
merger or a Justice Department [re-
view] if the two parties had agreed
toa sensible deal on ticketing. One
of the real morals of [“Curse of the
Mogul”] is that being a big-shot
mogul and telling everybody else to
screw off is not a good strategy. Co-
operation—legal cooperation—isa
good strategy for creating value.

Are there cost synergies in the
Ticketmaster-Live Nation merger?
They have a duplicative ticketing
structure, which should never have
been builtin the first place. Those

are real synergies. In industry ra-
tionalization deals, there are real
cost savings. But the vast majority
of deals in the media business have
not been synergistic because
they’re not deals where people are
in the same industry. They're deals
where somebody in one industry
is bored with it and wants to get in
an entirely new one. That's what
AOL-Time Warner was. That's
what Viacom-CBS was. When you
see people buy things in totally new
industries, you should be very sus-
picious when they start talking
about cost savings and synergies
because synergies come from du-
plicative activities.

You mentioned former Disney
CEO Michael Eisner in your book
as an example of a “good” media
mogul. Some of that success
came from licensing. Is there a
parallel in music since licensing
and sponsorships are becoming
more important?

The reality is you're talking about
individual artists. That's the nature
of the business. Individual artists

are and will always be very well-
represented to ensure that any po-
tential revenue streams from their
content accrue to them, It's certainly
going to be important for music
companies to be smart and creative
on the marketing side to ensure they
do the best job exploiting all the po-
tential licensed revenue streams.
Their ability to attract artists will be
a function of proving they can do
thatbetter and provide them with a
better bottorn line by using them as
their marketing agent.

[But] the idea that that’s going to
make it a great business is unreal-
istic because the ability to do that
effectivelyis nota sustainable com-
petitive advantage. The artists are
the ones who have the real asset and
will ensure they keep the bulk of the
spoils for themselves,

So free agency reduces the
chance of extraordinary profits?
The artists move. What's the bar-
rier to entry, other than a relation-
ship with somebody elge? That's
not sustainable. Media consump-
tion continues to grow, so there's

obviously ademand, although how
it’s going to be monetized is still a
big question.

Increased competition and a
greater array of products are always
great for consumers. That's what the
demand curve tells you—ifthe price
is lower, people will consume more.
The idea, however, that it's good for
the producers is totally misguided.

So who are the winners in the
media industry?

All of the businesses are going to
be under more pressure than be-
fore. And on a relative basis the con-
tent business will be the worst, the
aggregation business will continue
to be better, and the ones that will
be most resilient will be the ones
that have focus and that have scale
and reach, whether that's geogra-
phy or a special interest.

The cable systems are the ones
that, longer term, have great re-
siliency. Regardless of what hap-
pens, people want to have all of this
exciting, low-priced content
beamed as fast as possible into their
home. Whether that comes over an
aggregated cable channel or a dis-
aggregated series of broadband
clips of video, the pipes will always
get paid.

We have EMI the publisher, EMI
the record label and parties that
are reportedly interested in both.
Do you have an opinion on who
would be a good suitor?

In general, the publishing assets
are a scale business, Any of the ex-
isting, large music publishers are
going to be interested in [EMI]. But
there really are no scale benefits
from being in the [label] part of the
business. The business of breaking
new actsisa very hard business and
not one that somebody is going to
pay you a lot of money for the right
to engage in. ee

The content business will be the worst, the aggregation
business will continue to be better, and the cable systems
are the ones that, longer term, have greatresiliency.

More at ebook-free-download.net or magazinesdownload.com
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WONDERFKUL
AFTERLIFE

On March 5, 2009, when music legend
Michael Jackson announced that he would
perform a run of 50 concerts at London’s O2
Arena in a comeback tour called This Is It,
the media largely greeted the news with
skepticism and derision. m The Guardian
wrote that a quickly erected stage at the press
conference “served only to heighten
Jackson's physical weirdness—the sunken
cheeks, the upturned nose, the
overpronounced chin cleft.” The Telegraph
described his behavior as “bizarre,” and so
many rumors circulated about his ill health
that the tour’s promoter, AEG, was forced to
issue a statement that Jackson had
undergone a battery of tests to prove he was
in condition to play the dates.
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Following his acquittal in 2005 on charges of sexual abuse,
Jackson had spent much of his time in seclusion—at his Nev-
erland Ranch in Santa Barbara, Calif.; in Bahrain; in Ireland;
in Las Vegas—emerging only, it seemed, to fend off finan-
cial ruin, either through ill-fated recording projects or em-
barrassing public divestitures. Many saw the concerts as little
mare than a desperate, money-raising gambit.

Despite his ability to sell out 50 arena dates, the King of
Pop was seen, even by some of his supporters, as little more
than a hallowed oldies act, a performer whose heyday, al-
beit phenomenal, was more than two decades in the past.
To his detractors, though, Jackson was even less than that:
either alaughingstock—"Wacko Jacko"—or worse: a freak,
a deviant, a pariah.

Flash forward 15 months, and Jackson's irnage in the public
consciousness has undergone a dramatic revision. In the days,
weeks and months following his death on June 25, 2009, from
drug-related cardiac arrest, a popular reclaiming of Jackson as
a beloved, once-in-a-lifetime musical genius took hold. While
cable-news pundits endlessly pored over the tawdry circum-

How Michael Jackson’s Tragic Death Gave Fans
The Opportunity To Embrace His Music, And
Legacy, All Over Again BY CORTNEY HARDING

stances of his de-
mise, millions of fans
new and old simply
shrugged their shoul-
ders and happily popped
in their “Thriller” CDs.

In July, Jackson regained his
spot at the top of the Billboard sales
charts, moving 422,000 units in the week after his death
alone—to date, the Jackson catalog has sold 9 million copies
in the year since he passed, according to Nielsen SoundScan.
Spontaneously, kids from Bed-Stuy to Beijing were seen sport-
ing bootleg “Thriller” T-shirts and blaring “Billie Jean” as if
it were 1983 and Reagan was in the White House.

In the fall, the film of Jackson's rehearsals for the mocked
This Is It tour became the highest-grossing concert movie of
all time, earning $72 million at the U.S. box office, accord-
ing to BoxOfficeMojo.com. (The soundtrack to “This Is It,”
Sony Music's only release of new Jackson material since his
death, has sold 1.6 million copies.)
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In March, the Jackson estate, led by co-executors John Branca
and John McClain, signed a 10-album, $250 million deal with
Sony that will include the release of'a collection of previously
unreleased tracks, set for November, as well as repackages of
Jackson’s 1979 solo breakthrough, “Off the Wall,” and his 1987
album, “Bad.” One month later, Cirque du Soleil, which had
created the Beatles’ show “Love” to great acclaim, announced
it would produce both a touring and permanent show based
on Jackson's music.

The African-American community, too, has re-embraced
Jackson, whose skin bleaching, sexual ambiguity and crossover
dreams had alienated some of his staunchest supporters: Just
last week, when Harlem’s prestigious Schomburg Center for
Research held a symposium on Jackson titled “After the Dance:
Conversations on Michael Jackson's Black America,” the as-
sembled scholars and writers declared the space a “Wacko
Jacko-free zone.”

And, of course, artists from all musical backgrounds have
paid genuine and loving tribute to Jackson, from Will.i.am
posting a video on his blog thanking Jackson for his music,
to John Mayer, who told People magazine, “We don’t have to
reconcile the Michael Jackson we love with another Michael
Jackson. In a way, he has returned to pristine condition in
death. We can be free now for the rest of our lives to love the
Michael Jackson we used to love.

Sohow did Jackson’s complicated legacy become, to quote
Mayer, pristine? When both fans and experts discuss the trou-
bled last decade of Jackson's life, it's now in softer terms, with
the artist portrayed less as an agent of his own demise than
asavictim of a colluding set of circumstances—abusive fam-

ily, circumspect entourage, incomprehensible pressures of
fame—that would have felled anyone, no less a fragile man-
child like Jackson.

Not wanting to speak ill of the dead is ahuman and rational
desire—once someone is gone, he or she is unable to defend
him- or herself. But the changed tone of the conversation sur-
rounding Jackson has done more than just remedy some of
the damage inflicted by his years of weird-to-aberrant behav-
ior; it has also created a series of enormous business oppor-
tunities for his estate, opportunities that in all likelihood
wouldn’t have emerged had Jackson lived.

THE KIDS ARE ALRIGHT

That the public's perception of Jackson has changed in a
profound and positive way isn't just a casual, anecdotal
opinion. According to Brand Asset Consulting’s quarterly
survey of more than 16,000 Americans, after his death, Jack-
son’s relevance increased 125%, and his esteem increased
32% from the previous quarter the survey was adminis-
tered, prior to his passing. Jackson's brand asset rank also
doubled from quarter to quarter, rising from 314 out of
2,519 brands to 165 out of 2,577 brands.

While there were a number of explanations offered for the
shift, a few stand out and were mentioned several times by
experts interviewed for this story.

The success of the film “This s It” helped drive the brand
forward by presenting Jackson not as a bizarre and spectral
recluse, but as a talented artist, dancer and even a workaholic.

Closer to home, the sight of 11-year-old Paris eulogizing her
father at the memorial service—"1just wanted to say ever since

Michael
Jackson

One Year Afler...

I was born, Daddy has been the best father you could ever imag-
ne,” she said simply—helped to humanize Jackson and to
counter the perception of him as a neglectful, unfit parent.

Prior to his death, only a handful of people had ever seen
Jackson's three children—Paris, now 12; Prince, 13; and
Blanket, 8—and they were best-known for being covered
when they were outside (or, at one point, dangled off a bal-
cony). But now here were these grieving children who ap-
peared polite, pleasant and normal. In interviews after his
death, insiders emphasized that Jackson's children were well
cared for and well raised, and the video and photo evidence
released by the family in the past year seems to bear this out.

“Anyone who had doubts about Michael's ability as a par-
ent, those were erased at the memorial,” says Randy Tarabor-
relli, a Jackson biographer who had known the star since the
"70s. “Seeing those kids gave some people a sense that they
had misjudged him, that he was a good parent.”

Diane Dimond, a journalist who has covered Jackson for
many years and who broke the story of the 1993 molestation
allegations against the singer, says Jackson's family is being
savvy about the children's exposure. “The family is emart to
put them out there every once in a while,” she says. “The Jack-
sons are masters of PR, and it sends a great message to show
the world these nice, normal kids.”

Jackson’s most damning scandals centered around inap-
propriate behavior with children, and thus his own seem-
ingly well-adjusted offspring serve as a sharp rebulke to the
allegations of sexual abuse that plagued Jackson for much of
his adultlife. But the fact that Jackson was judged on his chil-
dren also speaks to another issue—the feminization of Jack-
son, both before and after his death.

Sarah Churchwell, author of “The Many Lives of Marilyn
Monroe,” says that as with Monroe, death rewrote Jackson's
story. And unlike other gone-too-soon celebrities like Elvis
Presley or James Dean, Monroe and Jackson are seen as vic-
tims, unable to defend themselves against the public's rav-
enous appetite for celebrity.

“Both Marilyn and Michael, and to a certain extent Princess
Diana, are seen as falling prey to the manipulations of oth-
ers,” she says. “They don’t really have any agency when it
comes to the problems that ultimately led to their demise—
no one wants to blame them for making bad decisions and
mistakes, because it protects the mystique. People see them
as being childlike and want to protect them.”

Churchwell adds that larger power dynamics are also at play.
“If Madonna died tomorrow, the grief would be different,” she
says. “She is a woman who is seen as being very powerful and
in control—she’s not a tragic figure. If you are sufficiently pow-
erful, the public doesn’t love you in the same way.”

‘HE CHANGED
POP CULTURE.
AND WHEN
HE DID, HE

BROUGHT BLACK
PEOPLE ALONG
WITH HIM.
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BACK IN BLACK

Ofall his troubled relationships, Jackson’s most fraught might
have been his connection with the African-American commu-
nity. But no matter what opinions of him were before his pass-
ing, many lapsed admirers have re-embraced Jackson.

“There was a huge reservoir of good will among African-
Americans for Michael Jackson,” says Nelson George, author
of the recently released “Thriller: The Musical Life of Michael
Jackson.” “Generations of kids grew up on his music, and they
felt a powerful connection to him. I think a lot of people re-
mained fans, even after all the controversy, but they justweren't
open about it. His death unleashed a lot of positive energy and
allowed people to be excited about him again.”

George says that while many African-American musicians
always held Jackson in high regard, opinions began to change
around the time Jackson's face began to transform.

“People thought that it was about self-hatred,” George says.
“In terms of other allegations, there was a belief that he was
being railroaded by the media, and the bigger issue was really
more his transformation. People felt such a powerful connec-
tion to the man he'd been when he was younger and it was hard
to see that shift.”

BET president of music programming and specials Stephen
Hill says Jackson's death put a number of rumors to rest, and
that was a key part of his reacceptance. “The questions about
his skin ailment were finally answered,” he says. “And people
again focused on the fact that Michael never stopped donating
in a big way to black causes.”

Hill says his channel is planning extensive programming
around the anniversary of Jackson’s passing. BET will air aspe-
cial episode of its flagship video program, “106th & Park,” de-
voted to playing Jackson's videos and talking to fans and
celebrities. The channel is also considering re-airing last year's
BET Awards and says it has “very special plans” for the 2010
awards, which will air at 8 p.m. June 27.

“Even though he was more of a tabloid figure in his later
vears, there is no denying he changed pop culture,” Hill says.
“And when he did, he brought black people along with him.
Berry Gordy's obituary of him said it best—he made some mis-
takes and some bad choices, but at the end of the day, he really
changed things.”
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FUTURE REVELATIONS
Churchwell cautions that just because people are treading lightly
around Jackson's death in the year following his passing does-
n'tmean he'll get a free pass forever, “Initially, after Marilyn Mon-
roe died, there was a sense of pity,” she says. “It took time for
Marilyn to evolve into a symbol and for her reputation to change.”

One revelation that was made in the immediate wake of Jack-
son’s passing came in lan Halperin's book, “Unmasked: The
Final Years of Michael Jackson.” Halperin says his book is gen-
erally positive, and that his perception of Jackson changed
while working on it.

“I started writing about Michael because of a parent who
accused him of being inappropriate, and five years later, I
changed my mind,” he says. “He
was a little socially inept, sure,
and he liked to play pranks, but I
don’t think he ever touched kids
in a perverted way.”

But it was a short section on
Jackson's sexuality that ultimately
caused some to boycott the book
and earned Halperin a handful of
death threats. “There were some
legitimate claims that Jackson had
homosexual relationships with
adult men,” Halperin says. “Peo-
ple went crazy when that came
out. I doubtanyone will say any-
thing derogatory about Michael
any time soon, given how crazy
his fans went when I wrote something that, honestly, isn’t even
a bad thing.”

The impending trial of Jackson's physician, Conrad Mur-
ray, on involuntary manslaughter charges might stir things
up, and Taraborrelli predicts there will be “a lot of character
assassination, which might be hard for fans to endure.” But
the fact that Jackson is often portrayed as a victim of doctors
like Murray and not as a fully willing participant in his drug
addiction might be enough to shift the blame off the star.

Interest in Jackson's quirks and proclivities will probably just
fade over time, according to branding consultant Rob Frankel.

Two-faced (from left): Nelson George’s ‘Thriller:
The Musical Life of Michael Jackson’ and
lan Halperin's ‘Unmasked.’

“Have you heard any new Elvis jokes in the past several
years?” he asks. “If I made the joke about Mama Cass chok-
ing on the ham sandwich to a younger person, they wouldn't
getit. People don't really remember those things.”

BRANDED FOR LIFE?
In some respects, the public's opinion of Jackson had begun
to shift even before his death.

“Thriller: The Musical” premiered in London in 2006 and
was performed in a handful of other European countries be-
fore returning to the Lyric Theater in London in January 2009.
The show received several positive reviews and was well-at-
tended enough to extend its run well into 2010.

Interest was high in Jackson’s comeback concert series,
and AEG felt confident enough in the public’s desire to see
the star that it booked the O2 Arena for 50 nights. (Even in
his later years, Jackson largely maintained his popularity
overseas, particularly in emerging markets.)

While the deal to create two Cirque du Soleil perform-
ances using Jackson's music was finalized after his death,
Cirque CEO Daniel Lamarre says the process started before
Jackson passed on.

“He was a big fan and came up to our offices in Mon-
treal to visit,” he says. “We would still be doing it if he was
alive today. Now, we are constantly thinking, ‘How would
Michael have done this?’ It would have been an honor to
work with him.”

One question thatlooms large for Jackson’s estate, just as
it has for the estates of Elvis Presley and John Lennon, is how
to extend public good will and grow Jackson's legacy while
avoiding any appearance of exploitation. {Representatives for
Sony Music, and for Jackson's attorney, John Branca, declined
to comment for this story.)

Adam Hanft, a marketing and branding expert and chief
executive at Hanft Projects in New York, says he would give
the family and the estate a C+ grade in terms of their man-
agement of the Jackson brand so far.

“I'm not so worried about the family looking greedy, be-
cause part of Michael's narrative was that he was raised by a
father who exploited him at every turn, and it makes the pub-
lic even more sympathetic,” he says.

“The one thing they really need to do is worl on continuing
the emotional connection with his fans,” Hanft adds. “Ilooked
at MichaelJackson.com, and it's just a sales platform; it's an ex-
ample of what not to do. There are so many outlets and social
media platforms for fans to participate, and they need to em-
brace some of those.”

But Tony Gumina, head of the Ray Charles Marketing
Group, believes the family and
the estate have done an excel-
lent job.

“With all the offers that have
come in, they have been very
selective and taken their time,”
he says. “The big challenge is
always staying true to the
artist’s wishes, and I think
they have kept the integrity of
the brand intact. Nothing they
have done seems like they've

UNMASKED

Y AN FEALPERIN

done it just for the money.
They've managed to strike the
perfect balance between being
important and being cool.”

Hanft adds that it will take
a while for mainstream brands to embrace Jackson, but it
will happen eventually. “It’ll take a brand like Nike, who after
all did stay with Tiger Woods, to cross Michael back into the
mainstream branding community,” he says. “It'll take some-
one who is a little edgy and willing to take some heat to get
the ball rolling.”

“The messaging has to continue to be about his musical
genius,” says Hope Boonshaft, executive VP/GM at public
relations and public affairs consultancy Hill & Knowlton.
“They need to keep the brand top of mind for the public and
keep the memory of his talent out there.” aee
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PROFKI'L,
AND LOSS

It may be unseemly to say, but it's sadly true: Michael Jackson might be worth more dead than
alive. Thanks in part to a lucrative new record deal with Sony Music that extends through 2017
and the most successful concert film of all time, Billboard estimates that M] Inc. has generated at
least $1 billion in revenue in the year following his death. Through interviews with industry
experts and our own number-crunching, Billboard examines the various music-based revenue
streams that have flowed into the Jackson estate in the past 12 months.

MUSIC SALES

Value: $429 million

Since his death, Jackson has sold approximately 9 million al-
bums in the United States, while the Jackson 5 and the Jack-
sons have sold about 800,000 units, according to Nielsen
SoundScan. Qutside the States, Jackson’s album sales for the
past year stand at around 24 million units. Baged onablended
worldwide retail sales price of $11.62 ($12.30 per unitless me-
chanical royalties), Billboard estimates that Jackson’s album
catalog generated about $383 million in sales.

On the digital side, Jackson’s songs have generated 12.9
million track downloads in the United States in the past 12
months, according to SoundScan. Based on those figures, Bill-
board estimates that the total number of worldwide down-
loads is about 26.5 million units, with a value of $34 million
{net of mechanical royalties).

Jackson’s ringtone sales totaled 1.5 million last year in the
States, with the bulk coming after his death. Digital ringtones
sales worldwide are about twice that stateside, which brings
Jackson's global ringtone tally to 3 million. At $2 per unit, ring-
tone revenue was about $5 million last vear (net of mechani-
cal royalties).

Manies generated from subscription services and digital
performance royalties typically amount to about one-third that
of mobile revenue, so Jackson's catalog probably generated
about $2 million from those streams.

U.S. digital performance royalties represent about 13% of
the revenue generated by single track downloads. Applying
that rate to global track sales, Jackson's recording catalog gen-
erated another $4.5 million from global digital performances.

FILM/TV

Value: $392 million
Sony Pictures bought Jackson’s rehearsal footage from AEG for
$60 million. In retrospect, the price was something of a bargain.

division of Nash Information Services. Nash estimates the
film made another $25 million in rental revenue.

In Japan—where the film was also sold as part of a special
“This Is It” bundle for the PlayStation 3—DVD sales topped
$18 million on its first day of release; 351,000 Blu-ray copies
have been sold, according to rankings service Oricon, adding
about $7 million to the total.

In terms of TV, the industry standard is that exclusive rights
forad-supported TV costs 129 of the domestic box office for
a four-year window; this rule of thumb is in flux, however, as
the length of exclusive windows extend and the number of
outlets involved in the deals increase. In November 2009, Vi-
acom purchased the exclusive U.S. TV rights to air “This Is
It" onits MTV and BET family of networks—including VH1
and Palladia, as well as MTV and BET—for six years. Given
the additional years in the contract and the film’s box-office
tally, the deal could be worth upwards of $15 million. (By con-
trast, FX is reported to have paid between $25 million and
$30 million for just the U.S. commercial TV rights to “Avatar.”)

With its family-friendly PG rating, “This Is It" can be shown
in all distribution mediums outside of traditional theaters,
including airplanes, cruise ships and hotel chains. Licens-
ing fees for nontheatrical performances vary based on the
movie and its potential reach and how long it will air after it
debuts in theaters, but it's generally forecast to be about 7%
of total revenue for a film. For “This Is It,” that puts the num-
ber at $24 million.

MUSIC PUBLISHING

Value: $130 million

Jackson’s music publishing cornpany, Mijac, is administered
by Warner/Chappell. Based on a reported value for Mijac of
at least $75 million in 2005, Billboard estimates Mijac cur-
rently has a value of around $150 million. At that value, it
generates about $25 million per year in revenue. In the last

“Michael Jackson: This s It" was released

Oct. 28, 2009, and earned $72 millionatthe ¥ l{ll(il'l" IE LQ'
U.S. box office, according to BoxOfficeMojo BIEONET
.com, making it the highest-grossing con- ﬁ
cert film in history. |
Overseas, the film earned $188 million £
at the box office; of that, $56 million was =
tallied in Japan alone. After AEG recouped g
the company's investment of more than $35 %

million in the canceled shows at London's
02 and the film, the bulk of the theatrical
take—court documents indicate it could be
as high as 90%—went to Jackson's estate.
On the home video front, the “This Is It*
DVD has earned $43 million in U.S. sales,
with 2.7 million units sold since its Jan. 26

IS )

: Blockbuster: The ‘ThisIs It' DVD
release, according to The-Numbers.com,a  earned $43 million in U.S. sales.

12 months, according to sources, that
number could have doubled to as much as
$50 million.

Jackson also owns half of Sony/ATV,
formed in 1995 when Sony paid Jackson
390 million for 50% of ATV Music Publish-
ing. Barry Massarsky of Massarsky Con-
sulting says that Sony/ATV is comparable
to BMG Music Publishing two years ago
when Universal Music Group acquired it
for $2 billion. Massarsky estimates Sony/
ATV is worth about 80% of BMG at the time
of acquisition, or $1.6 billion. Jackson’s
share is half that, or $800 million. Based
on a multiple of eight to 10 times net pub-
lisher's share, Jackson's share of the com-
pany’s revenue is $80 million per year.

CKSON'S

Michael

Jackson
One Year After...

LICENSING/TOURING

Value: $35 million

Despite being canceled, the 50-show This Is It tour at Lon-
don’s 02 paid big dividends. Revenue from tickets retained
by fans as souvenirs and not refunded brought in an estimated
$6.5 million, and Bravado's This Is It concert merchandise
brought in $5 million, both less AEG’s share.

An AEG-produced Jackson memorabilia exhibit is show-
ing in Japan and has brought in another estimated $3.5 mil-
lion to the estate. Plans call for the exhibit to head to China.

Last August, Bravado followed its AEG/This Is It merch
deal with a new pact with the Jackson estate that included a
$10 million advance, sources say.

Based on conversations with insiders, Billboard estimates
licensing royalties and retail sales accounted for another $10
million in revenue to the Jackson estate. Actual retail sales
were far greater.

This week, gaming company Ubisoft announced it will
release a dance-oriented Jackson videogame in time for the
holiday season. Licensing fees weren't disclosed.

Finally, sources say there wasn't any advance on royalties
and no guarantees paid for the estate’s two-pronged deal with
Cirque du Soleil for a tour and a Las Vegas residency, a deal
structure in line with past Cirque tributes to the Beatles and
Elvis Presley. After startup costs are shared by the estate and
Cirque, revenue will come from box-office receipts and other
ancillaries associated with the projects.

The financial tragedy here is what might have been. Bill-
board reported before Jackson's death that the 02 shows would
aross up to $100 million and merch possibly another $15 mil-
lion. Beyond that, AEG had a 36-month global touring plan
in place with Jackson had the run successfully been completed.

RECORDING CONTRACT

Value: $31 million

In March, Sony Music Entertainment reached a deal with Jack-
son’s estate to release 10 albums of the singer’s music through
2017. The alburmns’ content will vary—a collection of previously
unreleased tracks is expected in November and a reissue of
Epic’s 1979 release of “Off the Wall” is anticipated next year.
All told, the estate is guaranteed between $200 million and
$250 million for the deal. Some of thatamount was likely paid
in an advance. No albums have yet been released, however. If
just one of the contract's eight years is recognized, that would
add $31 million to the money the estate received in the last 12
months. At the time of the deal, John Branca, who serves as
special administrator for the estate alongside John McClain,
said that Elvis is the model for Jackson’s legacy. “To this day,
there's interest in Elvis,” he said. “And [ think there will be
enduring interest in Michael. It's our job to continue to ex-
pose Michael to new generations.”

TOTAL REVENUE GENERATED

$1.017 BILLION

Reporting by Ed Christman, Ann Donahue, Gail Mitchell,
Glenn Peoples and Ray Waddell,
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MICHAEL JACKSON’S

20 TOP

BILLBOARD HITS
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e aes 2 “SAY SAY SAY’

Paul McCartney and
Michael Jackson, Columbia

<\

i # ‘BILLIE JEAN’

Michael Jackson, Epic

‘I'LL BE THERE’

The Jackson 5, Motown

3 w16 B

‘BEATIT’

Michael Jackson, Epic

AB0MNE 16) 25

NO.1

After the success of their
duet “The Girl Is Mine,”
McCartney recruited
Jackson for this 1983 col-
laboration. “Paul and |
shared the same idea of
how a pop song should
work,” Jackson wrote in his 1988 memoir, “Moon-
walk.” While “Billie Jean” spent one more week at
No.1than “Say,” “Say"” spent more weeks inthe top
10 (13 to 1), the top 20 (16 to 12) and the top 40 (18
to17) than “Billie Jean,” making it Jackson’s all-time
biggest hit on the Billboard charts.

‘ROCK WITH YOU’

Michael Jackson, Epic

Wt

e e M

‘DANCING
MACHINE’

The Jackson 5, Motown

Michael Jackson, Epic

‘MAN IN THE MIRROR’

<

i

u ‘l WANT YOU BACK’

The Jackson 5, Motown

U3sI0 1
5 ‘ABC’

The Jackson 5, Motown

9 w10

NO.7

When “Man in the Mirror”
reached No.1on the Hot
100 in 1988, Jackson be-
came the first artistinthe
chart's history to pull four
Mo. 1songs from one al-
bum—in this case, “Bad.”
After Jackson’s death last year, “Mirror” re-entered
the U.K. singles chart at No. 11 and peaked at No. 2.
“I wrote the music, and [Siedah Garrett] wrote the
words,” co-writer Glen Ballard told Billboard in 2001.
“It only took a couple of hours to write.”

10 s 2 ®

Michael Jackson and
Paul McCartney, Epic

‘THE GIRL IS MINE’

11 s ‘THELOVE YOU
SAVE/IFOUND
THAT GIRL’

The Jackson 5, Motown

<

F N\

‘THE WAY YOU
MAKE ME FEEL’

Michael Jackson, Epic

‘BLACK OR WHITFE’

Michael Jackson, Epic

12 e 10

=

13 wims 10 »

NO. 1

Jackson knew all about
growing up too fast and
trying to preserve youth.
That's why it comes asho
surprise that 1970's “The
Love You Save,” by the
Jackson 5, finds him,
along with brother Jermaine, warning a “fast” girl to
slow down atop an uptempo production. “The Jack-
son 5 was the only group in history to have their first
four singles go to [No. 1]," Motown founder Berry
Gordy wrote in the introduction to “Moonwalk.” “For
Michael, it was the inspiration to break all the rest.
And he did.”

In a career that spanned most of his 50 years, Michael Jackson be-
came a mainstay on the Billboard charts. It was his dominance on
the weekly Billboard Hot 100, however, that entered him into the
record books: As a solo artist, 13 of his singles went to No. 1—the

Michael
Jackson

One Year Afller...

most by a male artist—and an additional four songs by the Jackson 5 also topped the chart. € Here, Jackson's top

50singles are ranked based ona track’s performance on the Hot 100. (Nielsen SoundScan started tabulating sales

data for Billboard in 1991; as many Jackson songs were released before then, a measurement based on strictsales

numbers would be incomplete.) Songs are ranked based on an inverse point system, with weeks at No. 1 earn-

ing the greatest value and weeks at No. 100 earning the least.

T
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e
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‘MAMA’S PEARL’

The Jackson 5, Motown

‘SMOOTH
CRIMINAL’

Michael Jackson, Epic

‘HUMAN NATURE’

Michael Jackson, Epic

‘WILL YOU BE
THERFE’

Michael Jackson, MJJ/Epic
Soundtrax/Epic

33 e

‘SCREAM/
CHILDHOOD’
Michael Jackson & Janet
Jackson, Epic

<\

\

34 6w

‘SHE’S OUT
OF MY LIFFE’

Michael Jackson, Epic

NO. 33

The double A-side single
was released as the lead
off Jackson's 1995 set,
“HiStory: Past, Present
and Future, Book I.”
“Scream” was his first duet
with sister Janet Jackson;
the song is an effort to retaliate against the media's
obsession with his personal life and it resulted in a
memorable video directed by Mark Romanek. “Child-
hood” was solely written and composed by Michael.
The single peaked at No. 5 on the Hot 100.

CHiIbHoad

35 yummo

‘OFF THE WALL’

Michael Jackson, Epic

36 s

‘IN THE CLOSET’

Michael Jackson, Epic

37 1o

‘SUGAR DADDY’

The Jackson 5, Motown

38 s

‘PY.T. (PRETTY
YOUNG THING)’

Michael Jackson, Epic

7\

39 g

‘ANOTHER PART
OF MFE’

Michael Jackson, Epic

40 e

‘LOVELY ONE’

The Jacksons, Epic

NO. 38

“P.Y.T. (Pretty Young
Thing)"” was released
Sept. 19,1983, as the
sixth single from the
“Thriller” album and
featured Janet Jackson
and LaToya Jackson on
backup vocals. The single peaked at No.10 onthe
Hot 100, becoming the sixth consecutive top 10
song from the album. “PY.T.” has been sampled by
many artists, including Monica on “All Eyez on Me”
and Kanye West on “Good Life.”
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14 gy 10« 1JUST CAN'T STOP NO.15 41 o5 5 © ‘| AMLOVE NO. 43
LOVING YOV’ Although braggado- (PARTS 1& ”), “I Wanna Be Where You
Michael Jackson With cious at first listen, Jack- The Jackson 5, Motown Are” was released May 2,
Siedah Garrett, Epic son’s “Bad” was actually . 1972, from the album “Got
# Rk B inspired by a real-life 42 woe ¢ n ‘BUTTERFLIES’ to Be There”; it was Jack-
15 vuww 0 # ‘BAD < story about a boy who Michael Jackson, Epic son’s third consecutive
Michael Jackson, Epic ™, went off to a private top 40 pop hit in the be-
boarding school and 43 w6 o1 ‘1l WANNA ginning of his solo career
16 e o4 u ‘GOT TO BE THERF’ was murdered out of jealousy when he returned BE WHERE </ with Motown. The single peaked at No.16 onthe Hot
Michael Jackson, Motown back home. The track was helmed by longtime pro- YOU ARFE’ 100 and would become one of Jackson's most cov-
ducer Quincy Jones and released as the second Michael Jackson, Motown ered songs, with Marvin Gaye, the Fugees and Jason
17 WL W ‘DIRTY DIANA’ single from the “Bad” album. The song peaked at Weaver doing their own renditions.
Michael Jackson, Epic No.1on the Hot 100, staying there for two weeks. 44 same & 9 ‘LITTLE BITTY
PRETTY ONEFE’
18 wews 10 2 ‘egll;lgg!'gﬁ (;Tl.lllt-.‘-H’ The Jackson 5, Motown
Michael Jackson, Epic A5 s ¢ » “CORNER OF
THE SKY’
19@m 2 © ‘ROCKIN’ ROBIN’ The Jackson 5, Motown no.a8
Michael Jackson, Motown Heartbreak Hotel” was
leased June 17,1980
46 wwm 2 v ‘HEARTBREAK sl ™ s
20 2 © ‘NEVER CAN SAY HOTEL’ £ ondwasthasacond
GOODRYE’ z . single off the Jacksons
The Jacksons, Epic “Triumph”
ph” album. It
The Jackson 5, Motown NO. 21 Bankad At No. 23 on
- ‘ b
£ ] Jackson scored his first 47 szaa v 0 ‘YOU ROCK MY the Hot 100. “One time
21 BEN e
04 10 6 : WORLD’ i i i
Michael Jackson. Motown < Mo.1pop single as asolo ) Michael called me into a Hollywood studio to play
‘ ™ artist with this love song Michael Jackson, Epic asoloona song that turned out to be ‘Heartbreak
X Hotel,’ " says Paul Jackson Jr., his longtime gui-
22 gy 1 » ‘YOU ARE to a trained rat. The title 48 :
track to the 1972 hit NiEEE B B GETIT tarist. “l asked him what kind of solo he wanted.
)
NOT ALONE ) movie spent one week TOGETHER’ The solo | played on the record is what he sang to
Michael Jackson, Epic at No. 1in mid-October. d The Jackson 5, Motown me note for note.”
In “The Billboard Book of Number 1Hits,” the song’s
[1 ¥
23w 3 5 ‘STATEOF SHOCK co-writer Don Black says, “When Michael saw the 49 s v v ‘TORTURE’
The Jacksons, Epic song, he was anxious to do it. He [was] quite an The Jacksons, Epic
animal lover—very sensitive. He enjoyed anything
[
24 502 3 @ _F:EEEITWBEE,R that crawls or flies.” 30wmm v 1 ‘LOOKIN’
THROUGH THE
. Michael Jackson, Epic WINDOWS,
The Jackson 5, Motown
25 w5 5 ‘WANNA BE
¥
STARTIN . el Reporting by Mariel Concepcion, Monica Herrera, Erynn
SOMETHIN NO. 28 Hill, Gail Mitchell and Santino Palazzolo.
Michael Jackson, Epic “Thriller” was one of seven
top 10 singles from the
26 some 1 2 “SHAKE YOUR groundbreaking album of =
BODY (DOWN TO v samename, now tisd- NOTE
THE GROUNDY’ according to the RIAA— ‘ Prior to the Billboard Hot 100’s implementation in 1991 of enhanced radio and sales infor-
The Jacksons, Epic withthe Eagles’ “Greatest : ) ) :
Hits 1971-1975" as the best- mation from Nielsen BDS and Nielsen SoundScan, songs had shorter reigns at No. 1 and
27 w5 1 ‘ENJOY YOURSELF’ Sell:nfz ltJS: stu:!TO alt;U:‘f» \-'\:ri_tten‘by Rod T‘jmlrl'to,n shorter chart lives. To ensure equitable representation of the biggest hits from Michael
The Jacksons, Epic zmbi: ;:::'Eea'::;r;t N?:Zf:::“i?:;'":;;?;; Jackson’s entire recording career, earlier time frames were each weighted to account for the
1o u difference between turnover rates from those decades and the turnover rates that have
28 v + u ‘THRILLER’ |~ the Wall, " producer Guirlu:y Jones recalls, “we were
Michael Jackson, Epic <\| :E:Ir:g;:::;mf::m“' ready toclo anything. It was occurred since the advent of Nielsen Music data.
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SHAHANALIX

TheRest Of The World Has Loved Her
Since The’'80s. Now Kylie Minogue Is Hoping
TheThird Time’s TheCharmForHerU.S. Career

By Mark Sutherland | Photograph By William Baker

IT'S AHOT, SWEATY JUNE FRIDAY NIGHT
in New York when Kylie Minogue arrives at the Splash club,
the first step on a yearlong journey designed to re-establish her
as one of the world's biggest pop-dance superstars.

Initially, she'd planned to just introduce her new single, eu-
phoric floorfiller “All the Lovers.” Then, she decided to unveil
a special megamix of tracks from her 11th studio album,
“Aphrodite,” due July 6 in the United States on Astralwerks and
a day earlier in the United Kingdom on Parlophone.

But ultimately, being Kylie, when she found herself onstage
surrounded by a seething, cheering mass of adoring human-
ity, she just couldn't help herself.

“I'm elevated, I have a microphone, so of course I'm going
to sing along,” she says with a smile, still buzzing about the im-
promptu performance—a far cry from her usual state-of-the-
art arena shows—a few days later as she sips tea from a Kylie
Minogue cup in manager Terry Blamey's West London office.
“Nothing can replace playing live—not just for me, but for the
audience. It's what resonates in that country.”

That the country involved was the United States—as opposed
to the United Kingdom, Australia, Germany or Japan—is sig-
nificant. Minogue, 42, may have long had a hardcore U.S. fan
base in gay clubs like Splash but, in truth, while the rest of the
world has enjoyed a decades-long love affair with the diminu-
tive Aussie, the U.S. pop mainstream has settled for a couple
of one-night stands.

The first time, in 1988, she was a bubble-haired 20-year-
old, all cheeky smiles and gauche dance moves, singing a
production-line pop version of Gerry Goffin and Carole King's
“The Loco-Motion."” Elsewhere in the world, that was enough
to catapult her to enduring superstardom. In the United
States, not so much.

By the time Minogue finally managed her second top 10 hit
on the Billboard Hot 100 with “Can’t Get You Out of My Head”
14 years later, she'd been transformed into a sleek, sexed-up
electro-pop diva. Not that it did her much good. While she did
move 1.1 million U.S. copies of parent album “Fever” (Capi-
tol}, according to Nielsen SoundScan, it ultimately merely
marked the start of another eight years in the pop wilderness.

Butnow, Minogue's back in America. And truly, if ever arecord
was in the right place at the right time, it's “Aphredite.” [tarrives
just as mainstream America discovers alove of precisely the sort
of upbeat pop-dance tunes with which Minogue made her name.
It will be released on the same label that broke David Guetta—
another Europe-based super-

“Iwas just getting really tired of my answers for why I'd never
toured there,” she says. “Something just clicked and I thought,
‘If 1 don't do it now, I'll never do it.”

Unusually, America will get “Aphrodite” at the same time as
the rest of the world—“Anything other than simultaneous and
I'd have hit the roof,” she says—and Astralwerks senior VP/GM
Glenn Mendlinger is convinced her time has finally come.

“I'm very optimistic,” Mendlinger says. “She’s maintained
a base of 40,000-60,000 people in the U.S. that know her and
buy her music on a regular basis. Now we need to pull other
fans back into the mix.”

Globally, Minogue has high-profile TV appearances like “Fri-
day Night With Jonathan Ross” (United Kingdom) and “Ger-
many's Next Top Model” lined up, while she will launch the
album to the world's media with a release party in Ibiza, Spain.
Touring—including more U.5. dates—will followin 2011. But
Astralwerks' U.S. launch campaign will follow the Guetta model
rather than an international superstar template.

That means initially targeting the fan base in the clubs—"All
the Lovers” is No. 31 on Billboard's Hot Dance Club Songs chart—
and the gay community to build buzz, before attempting to cross
over to thythmic and pop radio later in the summer.

“If you study the science of rhythmic radio, tempos are get-
ting faster and faster,” says Nick Gatfield, EMI's president of
new music for North America, the United Kingdom and Ire-
land. “Top 40 and rhythmic radio have come "round to her sound,
which gives us the strongest opportunities for her in America
since ‘Fever." "

But if “Aphrodite” is beginning to sound like an album con-
ceived in a focus group rather than a nightclub, rest assured,
itisn't. Indeed, ironically enough, this was supposed to be the
record that moved Minogue away from her natural dancefloor
habitat to more mature territory.

When initial sessions for the album began in April 2009,
Minogue was paired with U.K. singer/songwriter Nerina Pal-
lot. Among the first fruits was “Better Than Today.” Excited by
the live instrumentation feel and all too aware that Minogue's
previous album, 2007's “X" (Capitol), had suffered from a se-
rious case of too many chefs, Parlophone decided natural and
grown-up could be the way to go.

But subsequent sessions were less productive, and Pal-
lot's songs were rapidly supplemented with tracks from a
wide range of songwriters and producers, to the point where
Minogue became “very confused.”

“Tremember saying, “Where's

star who'd never quite crossed
over stateside. And it also
emerges just as Minogue her-
self finally decides to give the
world's No. 1 music market her
undivided attention.

That process began last Oc-
tober with her first U.S. tour.
Without a current album to
promote, she nonetheless
played to 37,172 people at nine
shows in gix American/Cana-
dian cities, for a reported gross
of $3.1 million, according to
Billboard Boxscore.

; ll test video, ‘All
| thelLovers/

> TQD of ﬂ'!e the dance tracks?" " she says now.
| world:Ascene < gt like [ was going down the
om Minogue'’s

same road, doing the rounds of
all the pop dynamos but lacking
any cohesive quality.”

Enter Minogue's “fairy god-
mother,” Jake Shears. Shears
was making the Scissor Sisters’
“Night Work” (Downtown)
album with Stuart Price, whose
work on the Killers' “Human”
had been a touchstone for the
early “Aphrodite” sessions.

“In the most caring, loving,

GBF [gay best friend| kind of

way,” Minogue says with a laugh, “Jake basically pestered me
to work with Stuart.”

Parlophone president Miles Leonard enlisted Price as exec-
utive producer in December 2009 and together they set about
retooling the record. “Better Than Today” and the Pallot-penned
title track remain, albeit in funked-up incarnations. Shears
teamed with U.K. dance artist Calvin Harris and Minogue to
write the trancey “Too Much.” And Price made coherent sense
of diverse offerings from collaborators including Nervo (“Put
Your Hands Up [If You Feel Love]”), Keane's Tim Rice-Oxley
(“Everything Is Beautiful") and Swedish House Mafia (“Cupid
Boy"), ending up with not just a cluster of potential hits, butan
album that Gatfield predicts will be among 2010's “top five
biggest global pop records.”

Certainly, “All the Lovers” is off to a fast start, hitting No. 1
on the U.K. radio airplay chart after four weeks. Indeed, “Lovers”
has the aura of one of “those” Minogue songs—the once-every-
few-years anthems, like “Spinning Around” or “Can’t Get You
Outof My Head"—that come along, re-engage her original fan
base and bring in the next generation.

“I feel like it's spreading joy,” she says, beaming. “Which is
the best thing I could ever have wished for.”

Minogue may joke about her comparative veteran status—
“I'm going to be put out to pasture socon"—Dbut, in the same way
that she was once said to have been all five of the Spice Girls at
some point in her career, Minogue could be forgiven for looking
atsome of her current rivals for electro-pop queen bee status and
thinking, “Been there, done that, got the uncomfortable-looking
latex corset.”

Certainly, as Miley Cyrus struggles to make the transition
from wholesome TV persona to grown-up dancefloor diva,
she could do worse than study how Minogue graduated from
her tomboy role on Australian soap opera “Neighbours” to
“Better the Devil You Know” saucepot. As Christina Aguilera
seeks outindie cred through collaborations with Le Tigre and
Peaches, Minogue could point to her mid-"90s dalliances with
Nick Cave and the Manic Street Preachers. Even Lady Gaga's
co-option of cutting-edge dancefloor trends into pop state-
ments seems to have something in common with Minogue's
“Fever” period.

But perhaps the main difference is, Minogue has always
seemed at ease with herself. Even as she recovered from breast
cancer diagnosed in 2005, she seemed to move effortlessly
through the minefield of modern celebrity, never giving much
away. Except when she’s onstage.

“Fame is a very weird thing and it can be confusing at times,”
she says. “The reason performing live is so addictive is that
that's where | fame| makes sense. People are there to see you,
you're there to show yourself, you're all there to share an expe-
rience and be in a frenzy.

“Onstage, you don't have to deal with the real world—you
deal with the world you've created. To have that great energy,
nothing else can beat it. So you could call me an addict.”

And with that, there’s a knock at the door to tell us our time
is up. The schedule says she has to attend a management meet-
ing, hit the studio to record with rising British pop combo Hurts
and show upata reception for Tous, the jewelry brand for which
she is the public face.

But in her head, she’ll still be onstage at that sweaty club.
Singing. Dancing. Being Kylie. aee
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Congratulations on your 4th consecutive
#1 BILLBOARD DANCE SINGLE'

single "Pretty Mees rom her |
debut album. Featurmg the #1
Dance hits: "Pretty Mess'’,

- "'Stars”, "Roller Coaster” and
"Give You Everything".
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RANKIN

extremely
pregnantand
totally on my

album.’

CRATE DIGGING
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‘Twas

ownwhen I
started this

—KELIS

n one sense, Kelis is just like most work-

ing mothers, trying to raise her baby while

maintaining her career. When she does in-

terviews, her son, Knight, makes noises in

the background as she answer questions.

But Kelis’ struggle to balance her job

and her child don'tinclude being late for a con-

ference call or ducking out early to fill in for a

sitter. Instead, she's trying to promote an elec-

tro/dance album—"Flesh Tone,” out July 6 on

Will.i.am/Interscope Records—a task that
stretches beyond the usual 9-5 job.

Pop stardom has always been a young
woman's game, and when they have children,
they take time off or hire a pack of nannies and
handlers to accompany them on the road. But
it’s been four years since Kelis, who's raising
her son on her own since splitting from rapper
Nas, has released an album. And while she
would've been excused if she decided to delay
the album again, it was her bundle of joy that
kept her on track.

“I'was actually extremely pregnant and totally
onmyown when | started this alburn,” says Kelis,

SECRET’'S OUT
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Multitasker:
KELIS

SHE'S STILL UNUSUAL
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MOMMY TRACKED

SOLO DEBUT
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Kelis And Her Label Balance Motherhood And Stardom

who has hired help to assist with Knight while
she does promotion and tours. “I had just gotten
off my last label and hated the music industry.
Buta friend of mine from the U.K. was like, You
should be writing.” So, I started writing and he
started sending tracks, like the David Guetta stuff,
and [ just started falling in love with my stuff.”

Kelis also has understanding bosses—her
label says it's willing to help her juggle her
responsibilities.

“Her enthusiasm and energy for working is
elevated because it means so much more now
that she has someone in her life to care for,” In-
terscope Records marketing director Julie Hov-
sepian says, adding that the label is “extra
sensitive to her schedule and needs while doing
album promotion. We don’t expect her to drop
everything and jump on last-minute opportu-
nities, but she has been incredible about doing
everything we have needed her to do.”

Among those promotional responsibilities
is a limited co-headlining trek this surmmer
with Robyn called the All Hearts tour, also fea-
turing Dan Black and Far East Movement. The
tour will make only six stops—including Los
Angeles, San Francisco, Boston and New
York—Dbecause “Robyn had to head back over-
seas right after the tour,” Hovsepian says, not
because of Kelis' schedule. A flyaway contest
will launch the first date of the tour, and a few
more unannounced shows will be added since
the New York and Los Angeles stops have sold
out already.

Kelis is also heavily tapping her gay fan base,
performing at various gay clubs and events in-
cluding the LA Gay Pride Event, and her inter-
national tour dates count the Glastonbury Festival
in the United Kingdom.

Kelis has already made a few surprise per-
formances nationally, including Miami club

More at ebook-free-download.net or magazinesdownload.com
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Liv and New York's Club 57. “We haven't
had any issues with promoting this album
because of the baby so far, especially when
it comes to the late-night appearances,”
Hovsepian says.

The album’s electro/dance /pop music—a
new direction for Kelis' usual hip-hop-leaning
sound—features production from Guetta,
Will.i.am, Benny Benassi, D] Ammo and Boys
Noize. First single “Acapella” has sold 23,000
downloads, according to Nielsen SoundScan.
It reached No. 1 on Billboard’s Hot Dance Club
Songs chart in March and peaked at No. 5 on
Hot Dance Airplay. It also went to No. 5 on the
Official U.K. Singles chart.

The second single, “4th of July,” was re-
leased digitally June 8. A video will premiere
on Vevo June 16, and various song remixes
will be released around Independence Day by
way of widgets.

Butit'salbum track “Emancipate” that seems
to sum up Kelis' new philosophy. The song, she
says, is “about being comfortable in your own
skin and doing what's best for you.” e
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>>>COUNTRY
SINGER/SAUSAGE
MAN JIMMY DEAN
DIES

Country music artist
Jimmy Dean, who
topped the charts in
1961 with the crossover
hit “Big Bad John™ and
later became a sausage
entrepreneur, died June
13 at his home in Varina,
Va., according to the
Henrico County Police
Department. He was 81.
Dean, a member of the
Country Music Hall of
Fame, had a string of
hits in the '60s but was
best-known for “Big Bad
John,” a song about a
coal mining hero that
topped the country and
pop music charts in 1961
and won a Grammy
Award.

>>>GREEN DAY
ROCKS TONYS,
WINS TWO
AWARDS

The Tony Awards aren’t
the event where one
expects to see punk
rockers center stage—
but then again, Green
Day’s “American ldiot”
isn’t the typical
Broadway musical. The
Southern California
band rocked the stage
at the 65th annual
Tonys June 13 in New
York, performing with
the cast of its
acclaimed “American
Idiot” musical, which
was nominated for
three awards. While it
lost the best musical
prize to “Memphis,” it
took home the trophies
for best scenic design
and best lighting
design.

>>>KID CUDI PLAYS
BONNAROO
DESPITE NEW
YORK ARREST

Kid Cudi arrived in
Manchester, Tenn., late
on the evening of June
12 and made it onstage
for his scheduled 2 a.m.
slot at the Bonnaroo
festival, despite being
arrested in New York
earlier in the day.
According to the
Associated Press, Cudi
was arrested June 12 on
charges of criminal
mischief and criminal
possession of a
controlled substance,
Cudi took the stage
saying, “l really wanted
to be here tonight.”

Reporting by Jeff Vrabel
and Reuters.

A second
chance:
DESPER

(o3 [E{E01.1' BY DEBORAH EVANS PRICE

The

Comeback Kid

A 36-Year-Old Project Takes
On A New Life

What began as two record nerds stumbling
across a rare collectible has turned intoa sec-
ond chance at a career for singer/songwriter
Bob Desper.

Originally released in 1974, Desper’s “New
Sounds” is being reissued by Discourage
Records as a limited vinyl release and as a dig-
ital release, both available June 22.

“We both came across the record within two
weeks of one another,” Discourage Records
founder Paul Montone says, recalling how he
and co-owner Paul Anson discovered “New
Sounds.” “1 was blown away
by it. And of course, as two
collectors who are interested
in the market, we thought,
‘Let’s find more copies of this
record.’ We decided if we ever
get a hold of Bob, we would
talk about reissuing this
record because it's a great
story and a great record.”

Desper's story is a unique
one. He lost his sight at age
10after an accident. His fam-
ily moved from Virginia to
California and finally settled in Portland, Ore.,
where he became involved in the burgeoning
Christian music scene. He recorded “New
Sounds” in one take at age 23 and began per-
forming at churches, coffee shops and music
stores. “Back then there were quite a few peo-
ple [combining] Christian and folk music to-
gether,” says Desper, who feels his guitar
playing helped attract attention. “My style was
between classical music and folk music com-
bined. It was like a new sound.”

Though he was a rising star on Portland's
music scene in the '70s, Desper got married,
had a family and put his musical ambitions
aside. He injured his hand and the loss of dex-
terity affected his guitar playing. He drifted
26 |
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Through the
years, ‘New
Sounds’
has been
referred to
as a ‘regional
holy grail.’

further from the music community, and “New
Sounds” remained his only album.

Needless to say, he never expected to get a
call from alabel wanting to reissue his 36-year-
old project. “1 was surprised. Still am,” says
Desper, who celebrated the album’s reissue
with a show June 17 at the Woods in Portland.

Through the years, “New Sounds” had be-
come a prized collectible that some referred to
as “aregional holy grail.” Anson says the mar-
keting will be press-driven and Desper has been
doing interviews to support the reissue. “Col-
lectors are so ravenous that most anybody who
wants it is in the know,” Anson says.

Discourage is releasing “New Sounds” in
conjunction with Desper’s im-
print, Bob Desper Music. The
projectis being distributed in
the United States by Forced
Exposure. “We've also been
distributing this internation-
ally,” Montone says. “It's gone
through a distributor in Spain,
a distributor in the Nether-
lands, in Scotland, and we've
sent records to Japan.”

Anson and Montone say
that their cornmercial expec-
tations are modest, “We've just
about broken even on the vinyl release,” Mon-
tone says. “The vinyl was released a couple of
months ago and we did a soft release with that.”

Montone adds, “Our goals are very small
in the sense that we're hoping that Bob will
be recognized for his talent. Bob will find a
new audience and the money that's gener-
ated can be given to him so he can get back
on his feet and continue his pursuit as an
artist and a musician.”

This renewed interest in his music has
prompted Desper to begin writing new songs.
He looks forward to rekindling his career. “For
awhile I didn't have time to think about music.
I actually gave it up,” he says, "but now we're
on our way again.” e
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School Of Seven
Bells Connects
With Fans On
Multiple Levels

Brooklyn's School of Seven
Bells is not only accepting the
ethereal, even mystical label
with which the trio is often
characterized—the members
are highlighting it by selling
their own tarot cards.

The cards, which feature
song lyrics and custom-
designed symbols, are partofa
limited-edition preorder pack-
age for the band’s second
album, “Disconnect From De-
sire.” “Separately, we were get-
ting into mythology, and we all
got together and started talking
about the idea of interpreting
songs through symbols,” vocal-
ist/guitarist Alejandra Deheza
says, “Our artist meditated alot
on the interpretations and re-
ally thought about the lyrics.”

OQut July 13 on Vagrant, the
album is just one example of
the label's recent focus on pack-

aging bundles and preorder
sales, according to president
Jon Cohen.

“Packaging and preorders
are one part of our wider
record campaigns, but they’re
becomingan increasingly im-
portant part,” Cohen says. “If
you have extra quality material
that fans want, it's a good way
to shift from preorders to elon-
gating the record cycle, espe-
cially with bands that have a
loyal fan base. Those fans de-
serve to be rewarded.”

According to Vagrant head
of marketing Wayne Pighini,
the label expects “Disconnect
From Desire” to also be at the
forefront of what he calls Va-
grant’s renewed focus on li-
censing in TV, films and
videogames. “The only place-
ment we have lined up so far
is the band reworking the song
‘Dust Devil’ for the ‘Sims’
videogame, but we would be
surprised if more opportuni-
ties do not come,” he says.

School of Seven Bells' past
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>>>EMERALD
CITY

Having spent four months at
Mo.1on the Netherlands’ GfK
chart with debut album “De-
leted Scenes From the Cutting
Room Floor” (Grandmono/
Rough Trade) following its
Jan. 29 release, jazz/pop vo-
calist Caro Emerald—born
Caroline Esmeralda van der
Leeuw—is eyeing interna-
tional markets.

The singer’s mix of '40s,"50s-
style jazz and contemporary
beats drew attention on her
July 2009 debut single, “Back
It Up,” but broke big after her
track “A Night Like This” was
used for an online Martini ad
campaign and topped the
Dutch singles chart in Decem-
ber 20089.

The album is a project from
Grandmono Productions, co-
owned by Dutch songwrit-
ing/production team Jan van
Wieringen and David Schreurs,
who produced the set. The
songs, published by Pennies
From Heaven Music Publish-

om

ing, are co-written by Schreurs,
mainly with either van Wierin-
gen or Canadian writer Vince
Degiorgio. The entire project
is “self-written, self-produced,
self-released and self-man-
aged,” Emerald says. “We like
to stay on top of things.”

According to the label,
“Deleted Scenes” has sold
130,000 copies in the Neth-
erlands. Emerald is booked
by Agents After All in Bel-
gium, the Netherlands and
Luxembourg.
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TV/film placements includes
a prominent spot on Cartoon
Networlk’s Adult Swim as a
part of an ongoing collabora-
tion between Ghostly Interna-
tional, the band's formerlabel,
and the TV channel. Ghostly
International, however, con-
tinues to work with the group
—and Vagrant, which re-
released the act’s debut,
“Alpinisms,” last year.

“Ghostly International comes
from a different world than us,
and a certain tastemaker audi-
ence is brought by the label,”
Cohen says. “Our team is really
working the record and the band
continually, and Ghostly is serv-
ing as a consultant.”

A new label isn't the only

B
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Grandmono has licensed
the album, which will roll out
this summer in most key Con-
tinental European markets, in-
cluding France, Switzerland
(Sony Music), Germany (Uni-
versal Music) and Italy (Time).
Emerald says other overseas
deals are being investigated.

—Werner Schlosser

>>>CARMEN
BACK

Italian singer/songwriter Car-
men Consoli is on one of her
occasional Morth American
visits, playing a handful of club
shows June 14-20 in support
of her seventh studio album,
“Elettra,” issued June15inthe
United States through a licens-
ing deal with Wrasse Records.

In her homeland, Consoli
has enjoyed a string of chart-
topping albums, but the 35-
year-old Sicilian has also been
slowly building a stateside fan
base during the past few
years—notably including Elvis
Costello, who enthused pub-
licly about Consoli after catch-
ing a 2007 show.

The June trip is Consoli’s
second U.S. visit this year, Uni-
versal Music Italy product man-

change for the band on its soph-
omore release. “Disconnect
From Desire” was written while
the band toured behind “Al-
pinisms,” a freeform electronic
album recorded before the
band had played live. “We had
to rebuild a lot of the parts on
‘Alpinisms’ live, but with this
album, it was being written as
we were touring, so we were
writing it how we wanted to play
itlive,” Deheza says. “We want-
ed to keep our momentum
going while we toured, and we
wanted to make a record that
sounded really greatin asound
systemn in a club. Besides, it's
hard for us to separatelife from
touring because we are always
writing music.”

-

\

ager Ellie Toffolo says. “She
played in many of these ven-
ues in January and sold out,”
she says. “Clearly, audiences
over there enjoy her live show.”

Consoliis signed to Univer-
sal Music Italy, and the major
has already released the album
in Switzerland and Germany,
with Wrasse having licensed it
for France. “Elettra” was re-
leased in Italy last October,
peaking at No. 2 on the FIMI
chart, and has sold more than
65,000 copies, according to
the label.

Consoli is published jointly
by Universal Music Italy Pub-
lishing and her own Narciso
company; her Italian booking
agent is Rome-based On the

Road. —Mark Worden
>>>VIEWING
CIRCLE

Belgian girls choir Scala, di-
rected by pianist brothers
Steven and Stijn Kolacny, is set
for U.S. exposure in August
when PBS broadcasts a con-
cert by the act that was re-
corded in Bruges in April.
The 40-piece act’s latest
album, “Circles” (Fratelli/Viva
Nova/PIAS), was released May

More at ebook-free-download.n

This lack of separation be-
tween life and songwriting
comes as no surprise from a
band whose three members
also live together. Perhaps be-
cause of this, School of Seven
Bells' songwriting process has
fallen into a natural rhythm.
Guitarist Benjamin Curtis, for-
merly of the Secret Machines,
writes the music, while Alejan-
draand twin sister Claudia han-
dle the lyrics.

“I had come to New York to
be a writer,” Deheza says, “but
I had a friend say, ‘If you want
to make it as a writer in this
era, the best way to go about
that is to put it into a song.’
And I thought, ‘Sure, I could
do that.” " .es

Ring, ring:
SCHOOL OF
SEVEN BELLS

28 in Belgium and Luxem-
bourg. The 13-track set follows
the template of most of Scala's
albums, containing choral re-
workings of rock songs by the
likes of Metallica, Oasis and U2.

The new release also includ-
ed a second disc containing
Steven Kolacny originals. Stijn
Kolacny says negotiations are
underway for the album'’s over-
seas release, “The album will be
released inthe U.S. and in Ger-
many,” he says. “We will put out
different versions of the second
CD for each territory.” Those in-
ternational versions will feature
new original songs by Steven
Kolacny with co-writers Jo
Dawson and Vincent Neyt.

Scala released first album
“Scala on the Rocks” in 2002
and has collected six gold al-
bums to date (10,000 units
shipped) in Belgium. Total
global sales stand at 400,000,
according to its label.

The act, which handles its
own booking, has toured ex-
tensively in Europe and played
its first North American shows
in February 2009. A major in-
ternational tour begins next
January in Belgium.

—Marc Maes

with CYNDI LAUPER

by EVIE NAGY

Best-known for her '80s-era pop hits, Cyndi Lauper veers off in a new direction with “Memphis
Blues,” out June 22 on Downtown Records. A big change after 2008's dance-oriented “Bring
Ya to the Brink,” the set features 12 classic blues covers, recorded in Memphis under Lauper’s
direction with such legends as Allen Toussaint, B.B. King and Charlie Musselwhite and veteran
Stax Records session players including Lester Snell and Skip Pitts. Lauper spoke with Billboard
about her vision for the album, her new record deal and her recent appearance on Donald

Trump’s “Celebrity Apprentice.”

1 After all these years as a pop star, why
did you decide to record a blues album?
Years ago, | had a dream that [jazz pianist]
Oscar Peterson came to me and said, “You
know, Cyn, I really like your version of [Mar-
vin Gaye's] ‘What's Goin’ On’ [from her 1986
album, “True Colors"]. Then he just looked at
me and said, “I think you should do some old
songs, and make them modern, the way [ Janis]
Joplin did.” So for years, I've wanted to go back
and make a blues record.

2 what were your priorities for the
recording process in Memphis, to create
the record you wanted?

It was a very big priority that we walk in and
play live. This album was all about the mo-
ment and what happens when the groove is
exactand the key is right. It's like a portal into
another time and space—that's what musicin
its purest sense does, and it's the basis of what
I learned all my life.

3 After being on Epic for so many years,
you've struck a deal with indie label Down-
town. What drew you to the imprint?
Downtown founder Josh Deutsch isa blues afi-
cionado, and I also wanted to be part of some-
thing new. Now [ own my own music, and [ say
no more compromises . . . In my life [ know
I've said all the wrong things to the right peo-
ple. I spent a career doing that because I felt

or magazinesdownload.com

trapped—I just wanted to be free and to create.

4 Why did you do “Celebrity Appren-
tice,” and what did you get out of it?

I did it because I wanted to promote and bring
awareness to the fact that gays and lesbians are
still denied basic civil rights. I raised $45,000 for
the True Colors Fund, half of which I got from
the sales of [“Celebrity Apprentice” makeover
subject] Emily West's single, “Blue Sky.”

5 Was there anything negative about
your experience on the show?

It was very high school, how they treated me.
Sometimes they would all turn their backs and
talk amongst themselves, and I was really like
the outsider. But I'd doitagain. I just got a mes-
sage that | fellow contestant and series winner|
Bret[Michaels] left on my machine; he said, “1
just wanted to tell you, you're really loved and
I thought you were great. Rock on!”

6 Do you have any upcoming TV or film
plans? Will you at least be making the TV
rounds to promote the album?

I'm going to try and weasel my way back onto
“Bones.” Tell them why I think they need the
psychic to come back. I'm also going to do
Regis and Kelly—I've just got to take a five-
minute song and cut it down to two minutes.
That’s going to be a miracle. But I can do it.
I'm a professional. e
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SERGIO MENDES

Bon Tempo

Producer: Sergio Mendes
Concord Records

Release Date: June 7
Summer, soccer and Sergio
Mendes. Whether or not
Mendes planned for his
newest album, “Bon Tempo”
(Good Time), to come out on
the eve of the 2010 FIFA
World Cup, it's an ideal tri-
fecta. On the set, the band-
leader known for his blend of
Brazilian bossa nova, roots
rhythms and pop again
proves to be a master of fu-
sion, mixing sounds, lan-
guages and notable collab-
orators (including Milton
Nascimento and Seu Jorge)
as few can. Mendes reprises
some of his best-known
songs, like “Ye-Me-Le," and a
reference to his personal an-
them “Mas Que Mada" pops
up in "Emaorig,” the invigor-
ating opening track featur-
ing singer Nayanna Holley
and the freewheeling Carlin-
hos Brown. A new version of
'70s hit “Pais Tropical” (writ-
ten by Jorge Ben Jor) could
return it to the European dis-
cos where it once ruled. Even
when a weaker track—"You
and |"—gets so fluffy it's
about to float away, Mendes
brings it back to street level
with Brown’s funky rap.—JCN

LEELA JAMES

My Soul

Producers: various
Stax/Concord

Release Date: May 25

Leela James grabbed atten-
tion with her arresting, but
uneven 2005 debut, "A
Change Is Gonna Come.”
And her voice—a gritty, soul-
fully booming force of nature
—provided that proof. On her
2009 covers album, “Let's Do
It Again,” her striking vocals
poured new feeling into
R&B/funk songs originally
recorded by others. But it still
left you itching for James to
sink her teeth into something
of her own. She does that on
"My Soul," the debut for her
fitting new home, legendary
soul label Stax. From her
growling, rock-edged stance
on opener “l Ain't New to
This,” James reclaims the
hoopla that greeted her ini-
tial arrival. Conjuring soul sis-
ters Aretha Franklin, Betty
Wright, Mavis Staples and
Millie Jackson, James puts
her unigue emotional stamp
on the churchy "The Fact Is,”
the smoky groove "Party All
Night"” and the emphatic “Tell
Me You Love Me." Not every
song is a home run, but this
album shows James is defi-
nitely back on the right
track.—GM

28

JACK JOHNSON

To the Sea

Producers: various

Brushfire Records

Release Date: June 7

The latest album from chronical-
ly laid-back surf-rocker Jack Johnson, “To the Sea,”
is so down-to-earth that it could only be recorded
using 100% solar power. A natural progression from
2008 release “Sleep Through the Static,” the new
set features more electric guitars and a brighter,
full-band sound while still bringing plenty of singa-
long acoustic romanticism and breezy melodies.
The song “No Good With Faces" epitomizes the
downbeat beach balladry and straightforward
melodic approach that best showcase Johnson's
unaffected style. The mood picks up with the full-
band jam “At or With Me,"” which offers a different
brand of feel-good that conjures images of summer
barbecues. The acoustic-driven “Turn Your Love” is
another Johnson standby, sweetened with back-
ground “ooohs" and the soothing plink of a ukulele,
while the title track takes a turn with keys and a
bouncy bass groove, breaking into some surprising-
ly bluesy, Hendrix-inspired guitar licks.—CM
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HAWTHORNE
HEIGHTS

Skeletons

Producer: Howard Benson
Wind-up Records

Release Date: June 7
Following the 2007 death of
Hawthorne Heights guitar-
ist/vocalist Casey Calvert,
the post-hardcore act took a
more mainstream direction,
applying poppier melodies
and scream-free vocals toits
2008 album, “Fragile Fu-
ture.” But after a lengthy
legal battle with Victory
Records and subsequently
signing to Wind-up, the band
returns toits harder roots on
its latest album, “Skeletons.”
Throughout the set, lead gui-
tarist Micah Carli lends death
growls to support the emo-
tional lyrics of vocalist JT
Woodruff. Over heavily dis-
torted guitars on the track
“End of the Underground,”
Carli's roar supplements
Woodruff's plea of "Please
know that you're not alone.”
But the mood settles with
“Gravestones,” where screams
are replaced with the heavy
strumming of an acoustic
guitar. And opening cut
"Bring You Back” utilizes a
familiar touch of pop punk
with interwoven vocal melodies.
Hawthorne Heights' redis-

covery of its heavier roots
may be what longtime fans
have been yearning for, and
also what the band needs to
recover from past personal
struggles.—EC

BORN RUFFIANS

Say It

Producer: Rusty Santos
Warp Records

Release Date: June |

Born Ruffians reintroduced
the forgotten concept of
straightforward, no-fuss
indie rock with its 2008
debut, “Red, Yellow & Blue.”
The band takes a similar ap-
proach on its latest album,
“Say It"—but this time
around, the music might be
uncomplicated to a fault.
The opening track, “Oh
Man,” relies on walking
basslines and drumbeats
reminiscent of the Shins, but
it never achieves that band'’s
liveliness. The song flatlines
despite strained shouting
from frontman Luke LaLonde.
Elsewhere, cuts like "Higher
& Higher" and “"Nova-Leigh”
call to mind Vampire Week-
end, but pack less punch in
their guitar riffs. And while
the inclusion of faint funk
("Sole Brother") and hints of
country twang (“Retard Ca-
nard") expands Born Ruffians’
repertoire, the track “Blood,
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THE-DREAM

Love King

Producers: various

Radlio Killa/Def Jam

Release Date: June 29

Rounding out the deceptively
powerful trilogy that's already
given us 2007's “Love/Hate” and last year's “Love
vs Money,” the-Dream sticks to his signature future-
soul sound on “Love King,” which the singer/song-
writer/producer has called the final album he’ll
release as a solo artist. If that proves true, he's
going out in style: Less sprawling but just as richly
detailed as “Love vs Money,” the 12-track set con-
tains several of the-Dream’s finest numbers yet,
including “Make Up Bag,” in which he advises deep-
pocketed husbands and boyfriends on how to avoid
the doghouse, and “Yamaha," a spirited piece of
Prince worship clearly inspired by “Little Red
Corvette.” Alas, “Panties to the Side” is no less
crude than its title suggests, though the easily
offended can always skip ahead to “February Girl,”
six gorgeous minutes of sweet synth-soul nothings.
“| know this may sound stalker-ish,” the-Dream
admits in his tender choirboy tenor, “but that's
because you are the shit.”—MW

the Sun & Water"” brings the
most energy to the set. It
starts as a Strokes-esque
garage rock jam and gives
way to LaLonde's scat singing
and melodies that beg lis-
teners to yell along.—LF

THE FUTUREHEADS
The Chaos

Producers: various
Dovecote Records

Release Date: June 7

With lyrical themes of global
economic distress and ro-
mantic bliss, British pop-
punk band the Futureheads
bring a more refined sound
to its fourth album, “The
Chaos.” But the group's
punchy passion is still intact
as it delves into the former
matter on the title track.
Over frantic guitar singer

SLEIGH BELLS

Treats

Producer: Derek Miller

Mom + Pop Music/N.EET.
Recordings

Release Date: June 7

Make no mistake: Brooklyn duo Sleigh Bells is loud,
raucous and unapologetic. Members Alexis Krauss
(vocals) and Derek Miller (guitarist/programmer)
prove it on debut album “Treats,” from the hard-hit-
ting drum machine and soaring guitar riff of opener
“Tell 'Em" to the frantic, punk energy of “Straight
A's.” On the distortion-heavy “A/B Machines,”
Krauss' repeated vocal chant (“Got my A machines
on the table/Got my B machines in the drawer”) is
no match for Miller's sweltering guitar, and “Crown
on the Ground” is stomping noise-pop poised to
define the band's sound. Elsewhere, songs like
“Riot Rhythm" and the M.LA.-flavored “Kids"
(Sleigh Bells is signed to the artist's N.E.E.T.
Recordings) suffocate the listener with hip-shaking
beats and buzzing distortion. But the track “Rill
Rill" leaves room to breathe—Krauss' voice is
unusually sweet over easygoing guitar and slow-
jam snaps.—LF
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Barry Hyde inquires, “The
chaos is everywhere/But
what’s it got to do with us?”
He addresses the question
on album closer “Jupiter,” of-
fering in a cappella, "When
your life fills you with de-
spair/You have to believe
that there's good out there.”
Guitar imitates the sound of
an electric current on the
peppy track “The Connec-
tor,” and Hyde brings uncon-
ventional imagery to the
lyrics of “Struck Dumb”
("Misery is a little line of a lit-
tle dash/It's a subtraction
sign/Happiness is a little
cross/So if you're feeling
lost/Use it to add it up™).
“The Chaos” is most acces-
sible on the upbeat "Heart-
beat Song,” where over
groovy guitar riffs Hyde
sings about mismatched ro-
mance (“We're singing out
of tune/But | still want to
sing with you”).—MB8

STONE TEMPLE
PILOTS

Stone Temple Pilots
Producers: Stone Temple
Pilots

Atlantic Records

Release Date: May 25

The Stone Temple Pilots’
new self-titled album—its
sixth studio release and first
since "Shangri-La Dee Da" in
2001—perfectly showcases
the veteran rock act's bold
musicianship and songwrit-
ing know-how. The 12-song
set displays a marked matu-
rity and strong sense of di-
rection following the four-
piece’s re-formation after an
approximately five-year hia-
tus. The songs “Take a Load
Off" and "Hazy Daze"” smack
with hard-rock lickery, while
“Cinnamon” shimmers with
carefree '90s optimism. And
there's a notably Beatles-in-
fluenced Britpop quality to
tunes like “Hickory Dichoto-

my" and “Dare If You Dare.”
Bringing everything from
Seattle grunge sounds on
the opening track/first sin-
gle "Between the Lines" to
homesick acoustic balladry
on “Maver,” the sundry set
still boasts a strong sense of
unity. Displaying impressive
vocal polish from outspoken
frontman Scott Weiland;
blazing guitar solos over
tight, crunch-laden instru-
mentation; and grungy takes
on Lennon/McCartney mel-
odicism, STP asserts its place
among seminal hard-rock
chameleons.—CM

TAIO CRUZ

Rokstarr

Producers: various

Mercury Records

Release Date: June 7

On his second album, “Rok-
starr,” British pop-soul artist
Taio Cruz croons about the
highs and lows of love over a
wide variety of electronic-
influenced beats.
vocal delivery is most
impressive on the single
"Dirty Picture” (featuring
Ke$ha and Fabolous), where
over a synth-heavy backbeat
he justifies his need for
raunchy photos from his
significant other. Other
electronic subgenres also
appear on the set, including
the house track "Come On
Girl” (featuring Luciana),
which finds Cruz singing over
a spastic synthesizer and
'80s-sounding keyboard. But
fear not, techno haters: Low-
key ballads “| Can Be” and
slow jam “I'll Never Love
Again” showcase the artist’'s
more emotional side. And
Cruz is most ecstatic on the
dance track "Higher,” which
relies only on a simple bass
riff, as he belts, “This groove
has got me way over the
sun."—MB

Cruz's

CLEGEND & CREDITS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (S5INGLES)

CONTRIBUTORS: Melanie
Bertoldi, Judy Cantor-Mavas, Erin
Clendaniel, Leila Cobo, Mariel
Concepcion, Lindsey Fortier,
Monica Herrera, Connor
McKnight, Michael Menachem,
Gail Mitchell, Deborah Evans
Price, Mikael Wood
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appropriate bureaus.
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NE-YO

Beautiful Monster (4:11)
Producers: Stargate, Sandy
Vee

Writers: various

Publishers: various

Island Def Jam/IDJMG

Ne-Yo comes to terms with the
masochism in his relationship
on his latest track, “Beautiful
Monster.” “You're a knife, sharp
and deadly, and it's me that
you're cutting to,” he belts atop
an intergalactic Stargate pro-
duction. Unfortunately for the
song's protagonist, the woman
he loves is also the woman who
torments him: “She's amonster,
beautiful monster/Playing with
my heart, and she's playing
with my mind, but | don't mind.”
“Beautiful Monster” may not
boast the profound lyricism of
Ne-Yo's past hits ("Do You,”
“Because of You™) or fully
showcase his storytelling abil-
ity, but the beat's thumping
bassline and the singer/song-
writer's smooth voice make for
a perfect combination on this
surmmer hitin the making. —MC

TRACE ADKINS

This Ain't No Love Song
(3:19)

Producer: Michael Knox
Writers: T. Lane, Marcel, D. Lee
Publishers: various

Show Dog/Universal Music

- gy
=
-I-\

Trace Adkins' strong first sin-
gle onthe Show Dog label sig-
nals a new chapter in his ca-
reer and serves as the initial
taste of his new album, due in
August. Penned by Tony Lane,
Marcel and David Lee, “This
Ain't No Love Song” describes
a man coping with a relation-
ship's demise. Adkins uses his
gift for interpreting a great lyric
to infuse this breakup tune
with the right mix of denial,
ache, resignation and kiss-my-
butt attitude that will surely
resonate with listeners. One of
the industry’'s most underrated
vocalists, Adkins has always
scored well at country radio
but has yet to rack up major in-
dustry awards. Here's hoping
this new deal and a fresh start
yield even greater success for
this talented artist. —DEP

[ POP|

ALLISON IRAHETA
FEATURING
ORIANTHI

Don't Waste the Pretty
(3:30)

Producer: Howard Benson
Writers: various

Publishers: various

19/Jive

With her “American |dol"-rebel
persona and brazen, Pink-
influenced vocals, Allison Ira-
heta has shown the makings of
a star since placing fourth in the
show's 2009 season. The 18-

EVIEWS-

JUANES
Yerbatero (3:27)

Producers: Steven Lipson, Juanes

Writer: J. Aristizabal
Publisher: Universal Music
Publishing

Universal Music Latino

When he premiered new single “Yerbatero” during the
World Cup opening ceremonies, Juanes returned to his
rock'n'roll roots—the guitar-driven track's twangy lines
are as clearly identifiable as their performer is. Co-
produced with Steven Lipson (Annie Lennox, Paul
McCartney), “Yerbatero” is an aggressive departure
from the more romance-laden fare of Juanes’ last album,
but it has tremendous pop appeal and a contagious,
dance-ready beat. Here, Juanes is unapologetically
Juanes. The song is eminently Latin in its rhythm and
lyrics, as Juanes sings colloquially about the prowess of
the local “yerbatero,” or medicine man. Instrumentally,
the artist returns to an earthier, albeit unabashedly
catchy sound coupled with surprising elements: a subtle
flute on the bridge and a Middle Eastern-inspired hook.
While the chorus shouts may be a little too enthusiastic,
“Yerbatero" is nevertheless a startling track that stands
out from the overproduced, overprogrammed fare that

saturates radio today.—LC

i

Music (ASCAP)

SRP/SRC/Universal Motown
Barbadian singer Shontelle shines on “Impossible,” giving
one of the year's standout female vocal performances
and recalling the poignancy and technical precision of
Beyoncé's “Irreplaceable.” Shontelle already earned a
top 40 entry in 2008 with “T-Shirt,” but this arresting

midtempo ballad is now th

she sings, “Tell them all |

synth production support

anthemic as this.—MM

SHONTELLE

Impossible (3:46)

Producer: Arnthor Birgisson

Writers: A, Birgisson, . Wroldsen
Publishers: Aristotracks/Kobalt Music
Publishing/POP Songs/Waterfall

e bigger hit of the two. The 24-

year-old’s vulnerable delivery demands attention when

know now, shout it from the

rooftops/Write it on the skyline/All we had is gone now,”
releasing the pain of a broken heart. A gentle piano
melody, acoustic guitar line, simple drumbeat and light

a stunning melody co-written

by Swedish producer Arnthor Birgisson (Jennifer Lopez,
Jessica Simpson) and Norwegian singer/songwriter Ina
Wroldsen, who also supplies backing vocals. Nothing is
impossible when a vocal sounds as effortless and

year-old's first two singles were
too deliberate and too dark, re-
spectively, to reach a broad au-
dience, but "Don't Waste the
Pretty” corrects all that. The
breezy midtempo track boasts
a country lilt and an anthemic
girl-power chorus worthy of
mass appeal. The album ver-
sion of the song underplayed

its rock side, but this version
kicks up the energy with grind-
ing riffs courtesy of singer/gui-
tarist Orianthi. "Don’t Waste
the Pretty” deserves to be-
come for Iraheta what "Whata-
ya Want From Me" was for
Adam Lambert—a break-
through record for an “Idol”
alum with outsized talent. —MH
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Gym Class Heroes’
Travie McCoy Nets
First Solo Hit With
‘Billionaire’

Shaping up as one of 2010’s hottest
summer jams is the head-bobbing,
reggae-infused wish song “Billion-
aire.” It also marks the first top five
solo hit for Gym Class Heroes front-
man Travie McCoy.

“I didn’t want to take the typical
braggadocious route; that's not my
MO,” McCoy says of “Billionaire,”
which is the lead single from his debut
solo album, “Lazarus” (Nappy Boy/De-
caydance/Fueled by Ramen). “We
wanted to keep it fun and breezy as it
poses the question, ‘If you were to have
aridiculous amount of money, would
you be selfish or selfless? "

Featuring fast-rising multitalent
Bruno Mars (who also co-wrote and
produced the song as one-half of pro-
duction duo the Smeezingtons}, “Bil-
lionaire” is fast closing in on the 1
million mark in digital sales. Climb-
ing to No. 4 this week on the Billboard
Hot 100, the song holds the same po-
sition on Hot Digital Sengs with
179,000 in sales (up from 177,000 last
week), according to Nielsen Sound-
Scan. Its digital total thus far: 918,000.

McCoy

Meanwhile, “Lazarus” debuts at No. 27
on the Billboard 200 with 15,000 sold.

Fueled by Ramen president and
Elektra co-president John Janick dis-
misses any concern about the
album’s first-week performance.
“This isn'ta week-one thing,” he says.
“We're building this from the ground
up the way we've done with Gym
Class Heroes. We're just hitting our
stride with ‘Billionaire,” which still
has good life to it.”

“Billionaire” is one of three songs
that were earmarked early on as sin-
gles, The other two—one of which will
be the second single—are “Need You”
and “We’'ll Be Alright.” Both are in
keeping with the album’s fun, upbeat
spirit. “A Kid Again,” “Superbad
(11:34),” “The Manual” and “Dr. Feel-
good” are among the album’s other
noteworthy tracks. Besides the Smeez-
ingtons, “Lazarus” also features col-
laborations with such artists and
producers as T-Pain, Young Cash, Tim
William, the Stereotypes, Evan “Kidd”
Bogart and Detail.

McCoy credits “Billionaire” and “Dr.
Feelgood” (featuring Cee-Lo Green)
as pivotal turning points in the album’s
sound. Going into the studio to begin
recording the album, McCoy was any-
thing but lighthearted: He and fellow

Summer madness:
TRAVIE McCOXY.

artist Katy Perry had recently ended
their highly publicized relationship,
and he was battling a dependence on
prescription painkillers,

“I'wasn't really happy, and that was
coming throughin alot of my songs,”
he recalls. “But I had to write those
songs and get them out in order to get
to the lane I wanted to stay in with ‘Bil-
lionaire’ and ‘Dr. Feelgood.” I'm defi-
nitely in a way better head space than
when [ started writing this record.”

Next up on McCoy’s promotional

schedule is a June 21 guest stint on
“Late Night With Jimmy Fallon” plus
aseries of radio shows in July. A week
prior to that, he traveled to Europe for
a couple of dates with Gym Class He-
roes, who are demoing songs for their
next album due next year.

“Gym Class Heroes isn't done for,”
McCoy says. “We're 12-13 demos deep

so far, going back to the essence of

what got us signed: four guys in a room
jamming until magic happens. And
so far it's happening again.”

In the meantime, McCoy is plan-
ning to do more Heroes writing on
the road when he joins Rihanna on
her hotly anticipated Last Girl on
Earth tour. Also featuring special
guest Ke$ha, the national trek kicks
off July 2 in Auburn, Wash., and
wraps Aug. 28 at the New York State
Fair in Syracuse.

“I'm calling it the Only Boy on Tour
tour,” McCoy says. “I'm sure any
young man would be excited to hang
with these girls.”

Onaroll:
JEWEL

LUCKY NO. 7

Jewel notches another top 10 album on the Billboard 200 with
“Sweet and Wild” opening at No. 10 with 31,000 copies sold, ac-
cording to Nielsen SoundScan. It's the singer/songwriter's sev-
enth top 10—her entire output of regular
studio albums. (She has also issued a hol-
iday setand a children’s record.) § Her top
10 run began with the smash album
“Pieces of You,” which stayed on the Bill-
board 200 for 114 weeks, spending 27 of
them in the top 10. ¥ “Sweet and Wild”
has already charted a pair of hits on the
Hot Country Songs chart: “Stay Here For-
ever” (No. 34) and “Satisfied” (No. 57 with

a bullet). —Keith Caulfield
Top 10 Gems
TILE DEBUT DATE _ DEBUT POSITION __ PEAK DATE__ PEAK POSITION
“Sweet and Wild” £/26/2010 [ £/26/2010° 0
1 5 “Perfectly Clear” 6/21/2008 ] 6/21/2008 ]
Ll . “Goodbye Alice in Wonderland™ _ 5/20/2006 3 5/20/2006 8
— 't 9 “0304" 6/21/2003 i 6/21/2003. 1
" R “This Way” 212001 9 12/1/2000 9
J& _ “Spirit” 12/5/1998 3 12/5/1998 3
== “!rv“ “Pieces of You” 2/17/19% 6 e 4
\ * Debut week
fRUSMS
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For Gardot

Philadelphia Jazz Singer Makes
Impressive Showing Overseas

Melody Gardot is the latest benefici-
ary of France's long love affair with
American jazz. Following in the foot-
steps of former French favorites like
Josephine Baker, Dexter Gordon, Bud
Powell and, more recently, Diana Krall,
Gardot has found fame in the land of
Brigitte Bardot. Her second album,
“My One and Only Thrill,” is now cer-
tified double-platinum (200,000 units)
in France, shipping 270,000 units since
its March 2009 release, according to
Universal—an impressive sum for a
jazz album in modern times.

“The moment I got to France, I fell
in love with it,” Gardot says. “People
take their time, and it's the same with
my music. I feel I don't need to rush
to a climax.”

Philadelphia native Gardot took up
songwriting as a form of therapy after
a bicycle accident kept the then-19-
year-old hospitalized fora yearin 2003.
Following her recovery, she began
playing gigs and mixing traditional
jazz with pop, blues and Latin influ-
ences. Gardot eventually signed with
Verve Records, releasing debut album

“My One and Only Thrill” is a more
pop-oriented follow-up, with songs
like “Baby I'm a Fool” and “Who Will
Comfort Me” making full use of Gar-
dot’s smoky voice. The album also
features one song sung in French,
“Les Etoiles,” while a special edition
in France features her cover of “Over
the Rainbow” with French chanson
veteran Eddy Mitchell.

Yann Ollivier, managing director of
Gardot's French label Universal Clas-
sics & Jazz France, says Gardot's flu-
ency in French helped “My One and
Only Thrill" reach a crossover audience
through high-profile TV appearances
on shows like “Le Grand Journal de
Canal +” and “Vivement Dimanche.”
Gardot also played three sold-out nights
at Paris Olympiain April and appeared
at the opening ceremony of the Cannes
Film Festival in May.

“France gave her confidence,” says
Max Hole, executive VP of Universal
Music Group International. “If it
works in France, it can work anywhere
...anditdid.”

In addition to claiming its No. 4

S Foreign exchange:
MELODY GARDOT

Norway and No. 2 in Sweden. It also
broke into the top 20 in Denmark, the
Netherlands, Spain, Switzerland, the
United Kingdom (where it's sold
100,000 copies, according to the Of
ficial Charts Co.), Poland, Wallonie
and New Zealand. Sales in Scandi-
navia have been further boosted by
the airing of a Universal-produced TV
docurnentary, “The Accidental Musi-

documentary in other markets.
Gardot has sold 100,000 copies of
“Heart” and 117,000 of “Thrill” in the
States, according to Nielsen Sound-
Scan. However, as Hole says, “We have
done so well [internationally] that
America suffered from her lack of avail-
ability.” To compensate, Gardot just
squeezed in an 11-date North Ameri-
can tour before doing 23 Furopean fes-
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DRU HILL A

“Worrisome Heart” in 2008,

French peak, the album hit No. 1 in
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CROSS
COUNTRY

“Bigger and Blackerer,” indie comedian David
Cross’ first album of new material in six years, de-
buted at No. 1 on Billboard’s Top Heatseekers
album chart for the week of June 12, according to
Nielsen SoundScan. His long-awaited third re-
lease on Sub Pop Records is benefiting from the
former “Mr. Show™ star’s prolific last half-decade
and an unusual CD/DVD release format.

Cross has spent the past six years honing his
comedic acting skills, appearing in films like “Eter-
nal Sunshine of the Spotless Mind™ and “Year
One” as well as stealing scenes on Fox’s cult com-
edy “Arrested Development.” Last summet, the
comedian approached Sub Pop, which has re-
leased Cross’ albums since 2002, and told the
label that he had enough new material for a stand-
up special.

“We've always talked about doing more
records together, and in this instance, we origi-
nally talked about doing a TV special,” Sub Pop
head of A&R Tony Kiewel says. “Then it dawned
on David that he had way too much material for
an hourlong program.”

Cross and Sub Pop agreed to release a CD
and DVD based on the material from back-to-

back shows last October at Boston's Wilbur
Theatre. Kiewel believes the joint release, which
features lengthy takes on drugs and organized
religion as well as the show-stopping song “The
Sultan's Revenge,” feels “more complete” than
Cross’ last album, 2004's “It's Not Funny.” Al-
though the releases share the same title and
some overlapping material, the CD and DVD
each contain bits that appear exclusively on one
or the other.

Because Cross is currently working in the
United Kingdom on the upcoming TV show “The
Increasingly Poor Decisions of Todd Margaret,”
the comedian has had limited availability to pro-
mote “Blackerer.” To offset the lack of press, Sub

cian.” Universal is now pitching the

tival dates this summer. e

Mr. Show:
DAVID CROSS
Pop has spent slightly

more on advertising in
the United States and
Europe compared with
previous Cross releases.

“So many things have
happened for David in
the past six years that
this album represented
an opportunity to blast
things open for him,
especially overseas,”
Kiewel says.

Ads for “Blackerer”
have streamed during
episodes of “Arrested
Development” on Hulu, while TV spots have run on
Comedy Central and Cartoon Network’s Adult
Swim. Banner ads have also appeared on sites like
FunnyOrDie.com and Pitchfork.

Unlike Sub Pop’s roster of indie acts including
Wolf Parade and Beach House, Cross’ comedy
cannot find radio airplay and therefore is tougher
to promote. Despite the limitations, Kiewel be-
lieves Sub Pop, which also houses comedy acts
Flight of the Conchords and Eugene Mirman, will
continue releasing high-profile comedy discs.

“There’s a lot of bad comedy records out there
.. .and the sales we're seeing validate the fact
that there’s still a market for good comedy,”
Kiewel says. —Jason Lipshutz

More at ebook-free-download.net or magazinesdownload.com

HILL CLIMBING
Can a back-in-the-day R&B vocal
group recapture its hitmaking
glory? That premise will be put to
the test June 28 when “Keith Sweat’s
Platinum House” premieres on BET’s
Centricchannel,

The focus of the seven-
episode reality series is Dru Hill.
The guartet was a major chart
force in the late '90s, thanks to
such No. 1 hits as “In My Bed,”
“Never Make a Promise” and
“How Deep Is Your Love.” The
group disbanded in 2001 to
pursue solo careers, with only
Sisgd, whose multiplatinum
“Unleash the Dragon” CD
featuring the hit “Thong Song,”
enjoying substantial success.

Dru Hill eventually attempted to
reunite in 2008. But the live reunion
announcement on a Baltimore
radio station erupted into a fight—
immortalized on YouTube—when
member Woody unexpectedly
declared he was going to return to
his gospel ministry.

So it comes as no surprise
when “Platinum House”
producer Sweat says viewers
can expect “drama, drama”
when they tune in to the show.
The drama, however, will be
tempered by “humor, music
and—hopefully—a positive
outcome,” Sweat adds. A
platinum-selling artist in his
own right by way of hits like “I
Want Her” and "My Body,”
Sweat is also a record producer
(the OJays, Silk) who worked
on Dru Hill’'s self-titled debut
album.

“Qur relationship dates back to
the early'90s,” says Sweat, who also
hosts the syndicated radio show
“The Keith Sweat Hotel” and “Quiet
Storm” on WBLS New York. “These
guys are putting their personal
issues behind them, and we wanted
to show fans all the effort it takes to
comebacktothetop.”

Sweat, together with a trainer,
vocal coach and licensed therapist,
will put Dru Hill through various paces
on “Platinum House,” shot in Atlanta.
Made up of original members Sisqo,
MNokio and Jazz plus newcomer Tao,
the group will release its fourth al-
bum, “InDRUpendence Day,” through
Kedar Entertainment. The July 27
release features the singles “Remain
Silent” and“Love M.D."

“You’ll be hearing a sharper
sound from Dru Hill. It's about the
here and now, not the old stuff,” says
Sweat, who's back on Billboard’s
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>>The “Glee"” cast rewrites its
own mark for the shortest span
between first weeks at No. 1with
different albums in the 54-year
history of the Billboard 200. With
“Glee: The Music: Journey to
Regionals,” the act earns a new
Mo. 1just three weeks after its last

set, “Volume 3: Showstoppers,”
arrived in the top spot.

=>With the first week atop the
Billboard 200 for the “Glee"
cast's “Journey to Regionals,”
the Fox TV troupe’s partial-
tribute to Journey (three of the
set's six songs are Journey
covers) equals the total weeks
that the venerable San Francisco
rock band has spent at No. 1.
Among Journey's 19 chart
entries, the act has spent one
week at No. 1: “Escape” led the
Sept. 12,1981, survey.

=

Read Chart Beat
every week at

billboard.com/chartbeat.
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Soundtracks Score; Aguilera’s Not So ‘Bioni¢’

Itwas Team Jacob and Team Edward vs.
the Glecks in the race to No. 1 on the
Billboard 200, as the “Twilight Saga:
Eclipse” soundtrack went up against the
latest installment of the “Glee” sound-
track series, “Journey to Regionals.”
Well, Gleeks rejoice! The “Journey to
Regionals” EP debuts at No. 1 with

-
Joiirney To Regionals

152,000 sold, according to Nielsen
SoundScan, besting the “Eclipse” album
at No. 2 with 144,000.

The new “Glee” set is the fifth release
from the TV series since it launched a
year ago on Fox, and the third “Glee” set

to hit No. 1 following the “Power of

Madonna” EP and “The Music: Volume
3: Showstoppers.”

“Glee” and “Eclipse” debuting at Nos.
1and 2 marks the first time the Billboard

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales Year-To-Date
ALEUMS ALBUMS* TRACKS 2009

200 has seen soundtracks concurrently
bow in the top two slots. In fact, it's only
the second instance that two sound-
tracks start in top five. The first time
happened earlier this year on the May 8
chart when “The Power of Madonna”
was No. 1 and “Iron Man 2" was No. 4.

OUT OF ORDER: At press time,
Nielsen SoundScan announced it was
reprocessing the sales information for
thigissue's charts on June 18—the day
after Billboard went to print. However,
charts and stories on Billboard.biz and
Billboard.com were refreshed with the
correct rankings once we received the
new information. On next issue’s
charts, our tallies will reflect the cor-
rect “last week” positions.

SIX PAK ATTACK: As demonstrated by
Blake Shelton’s six-song “Hillbilly
Bone” Six Pak EP, which debuted at No.
3 on the March 20 tally, shorter albums
are making strides on the chart.

The new “Glee: The Music: Journey
to Regionals” set sports six songs (one
isa medley) and its physical album car-
ries a list price of $6.99. The set’s digi-

tal version, which amounted to 71% of

its overall first-week sales, went for $5.99
at the iTunes store. There's no doubt
that general “Glee” fandom, combined
with a punchy, hits-filled track listing

and an inexpensive price, made the EP
irresistible to consumers.

NOT HERSELF: Christina Aguilera
makes a low-key entrance on the Bill-
board 200 with her fourth English-lan-
guage studio album, “Bionic.” It starts
at No. 3 with 110,000 sold, according
to Nielsen SoundScan.
Her lasteffort, the 2006
double-length album
“Back to Basics,” bowed at

OverThe
Counter

at No. 23 on salesairplay hybrid chart
the Billboard Hot 100 thanks toits hearty
initial download sales, the song quickly
dropped down the list. This week it re-
enters at No. 75, thanks to, again, a surge
in download sales.

On the Mainstream Top 40 airplay
chart, Aguilera’s core radio format, the
tune stalled at No. 14 and
charted for only seven
weelks. That matches the
peak of another much-

No. 1 with 346,000 copies
sold. Previous to that,
2002’s “Stripped” strutted
in at No. 2 with 330,000
and her 1999 self-titled
debut bounced in at No. 1
with 253,000.

For the big-voiced diva, the so-so start
for “Bionic” can probably be attributed
to not only the gap between releases but
also the lukewarm reception to first sin-
gle “Not Myself Tonight.”

Though the aggressive dance num-
ber was paired with an eye-popping
video, the clip seemed to hit all the
wrong notes with many viewers—so
many, in fact, that news outlets were
reporting about how Aguilera seemed
to be cribbing the style and imagery of
both Madonna and Lady Gaga in the
glossy video.

While “Not Myself Tonight” peaked

2010 (HANGE

KEITH
CAULFIELD

maligned Aguilera lead-
off single, “Dirrty” (from
“Stripped”). However, the
difference with “Dirrty”
is that while it also
peaked at No. 14, it re-
mained on the chart for
15 weeks, indicating there was an ap-
petite for the song at the format. It has
since become a serviceable recurrent
track at the format.

But, as Aguilera has proved, a clunky
first single won't necessarily kill an
album. While “Dirrty” wasn't the
smash hit that it could've been (despite
its respectable chart run), Aguilera fol-
lowed it with the show-stopping bal-
lad “Beautiful,” which spent four
weeks at No. 1 on the Mainstream Top
40 list. So, don’t count Aguilera out
yet—"Tonight” may lead to a much
brighter tomorrow. aee
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Eureka
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PBSaifingsofthe L 19%
duo’s concert 154
special, “Live at the s
Troubadour,” not 155
only help the album 2 o
of the same name
(No. 13, up 9%), 187
but also his hitsset
(upTs%) andher 128
classic “Tapestry” 159
(No. 172, up 20%).

160

00

163

With nearly 4,000 oo
ith nearly L

sold, s the 65)
singer’s best debut
sales week, While 100
she’s charted 18 187
previous entries on
Top Traditional 168
(lassical Albums, g2
this marks her first ioe
appearance on the @
big chart.

171
[152] (72
Starring Nathan 173
Lane and Bebe
Meuwirth, the @
Broatway musical P
reimagining of the —
treaky family 176)
debuts with 4,000 o0
andentersTop Cast L A2%
Albums (viewable 178
at hillboard. biz/

charts) at No. 2.

Pledge-drive

season is in full

effect on PBS

stations, and many

local broadcasters =

have screened the | 187

group’s “Live in 188

New York” special, =~

which features @

tunes from this L

album. IPsup s, 199
191
192

Theband profits | 188

(T15) from its 196

performanceatthe =

Tony Awards (June 197

13). Since Sunday

was the final day of ok

the tracking week, 199

expect a larger jump 1

next isse. ‘@
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ARTIST
2 IMPRINT & NUMEER | DISTRIBUTING LABEL (PRICE)

RENEE FLEMING
DECCA 014786 {17.98)

Title

Dark Hope

ORIGINAL BROADWAY CAST RECORDING
DECCA BROADWAY 014280/0ECCA (18.98)

The Addams Family

VARIOUS ARTISTS

133 139 EMUUNIVERSAL/ZOMEA SAG4T/SONY MUSIC (18.98)

NOW 32

VAMPIRE WEEKEND
] 2 AL d22* [14.98)

Contra

GUNS N' ROSES
143 184 RUEL G rven oui14/MTERSCOPE (16.59)

Greatest Hits

CHARICE
8 55 H 14)/REPRISE 518516/WARNER BROS (18.98) &

Charice

HANK 1l
o 2 H_tURB?slw‘ (18.98)

Rebel Within

138 ‘“n DJ HOLIDAY + GUCCI MANE
1017 BRICK SOLALVASYLUM 523880/WARNER BROS (13.08

Burrrprint(2) HD

MGMT

124 124 COLUMALA 45335 */S0MY MUSIC (11.08)

Congratulations

| GARTH BROOKS
137 141 E] pennt 213 25,08 cov) @

The Ultimate Hits

VARIOUS ARTISTS
170 156 [EER on-cuns PROVIDENTINTEGRITY {485/EMI CUS {17.9¢)

WOW Hits 2010

KUTT CALHOUN
STRANGE TA/RBC 18.98)

Raw And Un-Kutt

108 mm JIMI HENDRIX

Valleys Of Neptune

GARY ALLAN

185 143 MGA HASHILLE 013362UMEN {10.98) Get Off On The Pain
164 152 ﬂ IJ'?gTﬂgﬁ?;:}q Southern Volce
187151 m gsa?lﬁutx M1 OO/VALORY (18.98) & Keep On Loving You
e fo7 &Y SHE B MW Volume Two
145 153 ALAN JACKSON Freight Train

ARISTA NASHVILLE B25R0/SMM {11.98)

SUGARLAND
146 142 MERCURY NASHVILLE 01 273*/UMEN (13.98)

Love On The Inside

m ARIEL PINK'S HAUNTED GRAFFITI
480 3K15° (14.98)

Before Today

ROBIN THICKE
162 150 E STAR TRAK/NTERSCOFE 013708/134 (13.98)

Sex Therapy: The Session

CAROLE KING
RE-ENTRY
OUE/EFIG/LEGALY BSBSD/SONY MUSIC (10.98/7 08)

Tapestry {

1 m MICHAEL JACKSON
EPIC/LEGACY 179B5*/SONY MUSIC {17.98)

Thriller €

DELTA SPIRIT
ROUNDER 619098° (14.98)

History From Below

THE DIRTY HEADS

151 147 EXECUTIVE MUSIC GROUP 1243 (13.58)

Any Port In A Storm

MYCHILDREN, MYERIDE
SOLID STATE 67307 {13.98)

Lost Boy

MICHAEL JACKSON
s EPICILEGALY 84287/50NY MUSIC (19.98)

The Essential Michael Jackson

135 121 E THE SCRIPT
PHONOGENIC/ERIC 33450/ 508 MUSIC (12.08

The Script

g EMINEM

19ACA BEREO/RME (9.08) &

108 SHADY/AF TERMATHINTERSCOPE COS881*/164 (13.08/8 08) Curtain Call: The Hits
LED ZEPPELIN

188 = [l svan sous 3131 48°/ATLANTIC (18.88) & Mothership

" a7 - [7] pAUGHTRY Sk

161 176 COMMUNITY/FAIRFAX 542 */VAGRANT {13 88

EDWARD SHARPE & THE MAGNETIC ZEROES

Up From Below

PEDRO FERNANDEZ
14177 H FONOVISA 354085/ UMLE (12.98)

Amarte A La Antigua

167 - FRANK SINATRA
REPRISE 438552 WARNER BROS_(18.98)

Mothing But The Best

STRAIGHT NO CHASER
ATCO/ATLANTIC S23536/A6 (18 w

With A Twist

MAXWELL
144178 m COLUMBIA B8142/50NY MUSIC {11.98) &

BLACKsummers'night

SOUNDTRACK

Hannah Montana: The Movie

Revolutions Per Minute

= WALT DISNEY 003101 (18.88

108 63 TALIB KWELI + HI-TEK ARE REFLECTION ETERNAL
BLACKSMITH E12766 WARNER BADS (18.98)

160 165 [ 1] CASTING CROWNS

BEACH STREET/REUMION 10H3S/S0NY MUSIC (11.88

Until The Whole World Hears

m VARIOUS ARTISTS
Ll WORD-CURB/EMI CMEVERITY 244211L6 (14.98

WOW Gospel 2010

KIDZ BOP KIDS
168 167 RAZOR & TIE &3214 (18.98

Kidz Bop 17

MICHAEL JACKSON
174 180 E MJLEPIC TROBT*/SONY MUSIC (17.08

Michael Jackson's This Is It (Soundtrack)

SARA GROVES

193 171 SPONGE/IND/COLUMBLA B4T1Z/SONY MUSIC {11.98)

Fireflies And Songs

JEFF BECK
ATCO 523685/RHING (18,98

Emaotion & Commotion

BOB SEGER & THE SILVER BULLET BAND

1B 1S covrmow mse- 1630

Greatest Hits

VARIOUS ARTISTS

129 83

MICHAEL BUBLE

183 185 FE] 143/REPHISE 48546 WARNER BROS (16.98] &

Philly Soul: The Sound Of Philadelphia: 1967 - 1980
SONY MUSIC CUSTOM MARKETING GROUP 53347 EX/STARBUCKS (12.98)

It's Time

LIFEHOUSE

126 157 GEFFEN O13753/1GA (13.08)

Smoke & Mirrors

LEELA JAMES
113 37 STAK 31E41/CONCORD (18.08)

My Soul

.| GREEN DAY
REPRISE 48777°/WARMNER BROS. (18.98)

American Idiot

a

co 104

YOUNG MONEY ..... 121
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SALES DATA

COMPILED BY

-
ARTIST

Title | &
Z IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE) 8
FAll ATTACK ATTACK! Attack Attack! |
(AL FIISE 102 (1208
HANSON Shout It Out

306 11001 {15.08)
WHITECHAPEL
METAL BLADE 14304* (13.98)

VARIOUS ARTISTS
SIDEONEDUMMY 1420 (8.08)

A Mew Era 0f Corruption

ans Warped Tour 2010 Gompilation

"TOKYO POLICE CLUB Champ
MOM + POP D15* (12,98}

= B BULLET FOR MY VALENTINE Faver
JVE (15.58)

= . THE NATIONAL High Vinlet
4AD 3X03* (14.58)

RATATAT LP4
HL 465* {14.98}
& lgp JASON ALDEAN

BROKEN BOW 7637 (18.98)
10 s ' SOUNDTRACK

FOX/FOX SEARCHLIGHT 6184/NEW WEST {17.98)
1 SOUNDTRACK

‘Wide Open B

(Crazy Heart

Sex And The City 2

1 HE( 30192 WATERTOWER (16.98)
12 11 MUMFORD & SONS Sigh No More
GENTLEMAN QF THE ROAD 0108*/GLASENOTE (12.98)
= . SLEIGH BELLS Treats
: W.EET D16*MOM + FOP (12.98)
BLITZEN TRAPPER Destroyer Of The Void

SUB POP B25* (13.98)
7 AS | LAY DYING

METAL BLADE 14907 (13.98)
10 PHOENIX

LOYAUTE 01057/GLASSNOTE {11.98)

13 JIMMY BUFFETT
MAILBOAT 2120 EX (14.98)

8 ’ SLASH
DIK HAYD 31433 (17,58}

12 [ COLT FORD
AVERAGE JOE'S 216 (14.88)
E n CAGE THE ELEPHANT
DSP 49658*/JIVE [13.98)
NEVERMORE
CEMTURY MECHA 8681 (16.98)
KINGDOM OF SORROW
RELAPSE 7003* {14.98)
FIVE FINGER DEATH PUNCH

Powerless Rise

Wolfgang Amadeus Phoenix

Encores

Slash

Chicken & Biscuits

Cage The Elephant

The Obsidian Conspiracy

Behind The Blackest Tears

War Is The Answer

2 PROSPECT PARK 50100 (13.98) &
TRINA Amazin’
SLIP-N-SLIDE 32567 (16.08)
ROONEY Eureka
ROONEY 524381+/ILG {14.98}
VAMPIRE WEEKEND Contra

KL 429* {1408}

KUTT CALHOUN
STRANGE 76/RAC (18.98)
SHE & HIM

MERGE 354 (15.06)

ARIEL PINK'S HAUNTED GRAFFITI
4AD 3X15* (14.08)

29 THE DIRTY HEADS
EXECUTIVE MUSIC GROUP 1243 (13.96)
31 % . EDWARD SHARPE & THE MAGNETIC ZEROES
COMMUNITY/FAIRFAX 542*/VAGRANT {13.98)

Raw And Un-Kutt

olume Two

o

<00

Before Today

Any Port In A Storm

t0:0:0:20008: : 35

Up From Below

a2 1 ! VARIOUS ARTISTS  Philly Sou: The Sound O Priladeipfia: 1967 - 1960
SONY MUSIC CUSTDM MARKETING GROUP 63347 {12.98)

33 @ 8BALL & MJG Ten Toes Down

GRAND HUSTLE S128/E1 {17.98}

MOTLEY CRUE

MOTLEY 3B0°/ELEVEN SEVEN (13.98) &

EYES SET TO KILL

BREAKSILEMCE 193 (12,88 CO/DVD) &

SHARON JONES & THE DAP-KINGS

DAPTONE £19* {15.98)

2 NDTRACK

ar | 3 MEW LINE 38150 (16.98)

38 o7 THE XX X

YOUNG TURKS 450* (14.98)
39 g . BETTYE LAVETTE Interprefations: The British Rock Songbook
ANTI- BTOZBEPITAPH (16.98)

= B . WIDESPREAD PANIC Dirty Side Down
AT0 H711* (13.98)

@ THE YOUNG VEINS
ONE HAVEN D0103* (14.98)
@ TIESTO
MAGIK MUZIK 2426/ULTRA (19.96)

34 Greatest Hits

3]

36 2

a0

Broken Frames

| Learned The Hard Way

The Hangover

Take A Vacation!

Magikal Journey: The Hits Collection

(TN PEARL JAM Backspacer
&/ 41 38 [TTIO0 wonwevwnench ozrs (159 .l
44 9 THE NEW PORNOGRAPHERS Together

MATADOR 891° (14.98)

JOSH RITTER
45 3 . PYTHEAS D01* (14.98)

ALL TIME LOW
HOPELESS 713 {1558 CO/OVD} &
DJ GLAY DM Clay Presents: Book Of The Wicked: The Mootape Chapier 1
HATGHET HOUSE 4704/PSYCHOPATHIC (11.98)
DEER TICK

PARTISAM OOB* {12.08)

THE GHOST INSIDE

MEDIA SKARE 82354 (16.08)

DJ ENFERNO

ULTRA 2317 (16.88)

5o Runs The World Away

Straight To DVD

The Black Dirt Sessions

Returners

Ultra Dance 11

A deluxe reissue of the Cure's “Disintegration” debuts on Top
Intemet Albams (No. 13) and the Billboard 200 (No. 89) with an
overall tally of 5,000 sold, according to Nielsen SoundScan. The
expanded new set, which tracks separately from its original 1989
release, conlains 32 bonus tracks. The original album spawned four
Billhoard Hot 100 singles—the most of any Cure set—induding its
biggest hit, “Love Song™ (No. 2).
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. = =3 ARTIST Title 55 &
=5 5Z IMrRINT | DISTRIBUTING LABEL 23 8

1 SOUNDTRACK Glee: The Music, Joumey To Regionals (EF)
T| X TW/COLLIME DY MLSI

LALL 20TH CENTURY FQ )

EXCLUSIVE CHARTS
FROMBILLBOARD

®

ILIKE PROFILES:
MOST ADDED

. & £ TITLE ”ﬁﬁm ke
'.'r!ﬂ! ARTIST (IMPRINT/LABEL) mw"ﬂ"ﬁ l!!bﬁ-'ho-m
1 3 5 NOT AFRAID
EMINEM (WEB/SHADY/AFTERMATH/INTERSCOPE

RN SOUNDTRACK The Twilight Saga: Eclipse

SUMMIT/CHOP SHOP/ATLANTIC /AG .

CHRISTINA AGUILERA Bionic 3
MG B

JACK JOHNSON To The Sea

£

BRUSHFIRE UMRG
SOUNDTRACK Glee: The Music, Volume 3: Showstoppers
20TH CENTURY FOX TV/COLUMBEIA /SONY MUSIC

DIERKS BENTLEY
CAPITOL NASHVILLE
LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE ANTERSGOPE /1G4
JEWEL

-

Up On The Ridge

w

The Fame

=

Sweet And Wild

VALORY 10
GRACE POTTER & THE NOCTURNALS  Grace Potter & The Noctumals | 5
RAGGED COMPANY /HOLLYWOOD @

0. B.o.B Presents: The Adventures Of Bobby Ray 2
REBELROCK/GRAND HUSTLE/ATLANTIC /AG &)
TRAVIE MCCOY Lazarus | 57
NAPPY BOY/DECAYDANCE [FUELED Y RAMEN &
THE BLACK KEYS Brothers 28

HOMESUCH WARNER BROS.

LIES Goon Affilizted
BIG GATES/SLIP-N-SLIDE/ATLANTIC /AG

ATTACK ATTACK!
RISE

Attack Aftack!

&

ZAC BROWN BAND
ROAR/BIGGER PICTUREMOME GROWN/ATLANTIC /4G

HANSON

The Foundation

=

Shaout It Qut

3cE 0
SAVING ABEL Miss America 24
SKIDDCONVIRGIN /CAPITOL
LADY ANTEBELLUM Need You Now | g
CAPITOL HASHVILLE

9 KESHA Animal | g
KEMOSABE/RCA RMG
RATATAT LP4 o
XL
SOUNDTRAGK Glee: The Music, The Power Of Madonna {EP) 6

20TH CENTURY FOX TWEOLUMBIA /SONY MUSIC

JUSTIN BIEBER
| SCHOI )

S0 :
20TH CENTURY FOX TV/GOLUMBIA /SONY MUSIC ! :
CAROLE KING & JAMES TAYLOR Live At Th Troubadour
HEAR #

My World 2.0

o

e Music Volume 1

B

----I--i------L

@

Raymond V Raymond

e

© Top INTERNET

=
a=
‘ % 55 B2 ARTIST Title 82 &
- S= =5 IMPRINT / DISTRIBUTING LABEL 23 B
1 P il SOUNDTRAGK
L SUMMIT/CHOP SHOP/ATLANTI
CHRISTINA AGUILERA
RCA BIBETHANG
SOUNDTRACK Glee: The Music, Journey To Regionals (EF)
20TH CENTURY FOX TV/GOLUMBIA 72878/50MY MUSIC
CAROLE KING & JAMES TAYLOR Live At The Troubadour
B HEAR 32053 &
HANSON
366 11001

The Twilight Saga: Eclipse ,
523836/A

Bionic | 4 [

Shaout It Qut

WEL
VALORY JKD2004
JACK JOHNSON
BRUSHFIRE 014266*/UMRG
AGAINST ME!

SIRE 524438* WARNER BROS.
SOUNDTRACK  Glee: The Music, Volume 3: Showstoppers
20TH CENTURY FOX TW/COLUMBIA T0611/50NY MUSIC

GRACE POTTER & THE NOCTURNALS  Grace Polter & The Noclumals

To The Sea

White Crosses

1
13
0
Sweet And Wild 10
4
kL]
T

RAGGED COMPANY 002832MOLLYWDOD & &
THE ROLLING STONES Exila On Main St 95
ROLLING STONES/UNIVERSAL REPUBLIG 014130*/UMRE/UME

DIERKS BENTLEY Up On The Ridge | g
CAPITOL NASHVILLE 85410

THE CURE Digintegration  gq

FICTION/ELEKTRA 523448*/RHIND
ORIGINAL BROADWAY CAST RECORDING  The Addams Family 4go .

DECCA BROADWAY 014 2H0/DECGA
WHITECHAPEL A New Era Of Corruption | gq .
METAL BLADE 14904
CLAY AIKEN Tried & True | 4o .
DECCA 014240 &
4TROOPS 4TROOPS 44
SONY M 64911
ATTACK ATTACK! Mtack Attack! | 5 .
Rohnert Park. .
She Won't Be Longly Long 16 .
Dark Hope 1454 .
Take A Vacation!| _ .
(ONE HAVEN 00103
LADY GAGA

RISE 102
CEREMONY
BRIDGE NIME 20234*
CLAY WALKER

The Fame | 44 .
ETREAMLINE/KDNLIVE/CHERRYTREE/ANTERSCOPE 011805*/1G4
REFUSED The Shape Of Punk To Come|__ .
EPITAPH B6981* &
ROONEY

CURB 70182
ROCNEY 524391 */LG

06660:0:-0-00000

REMNEE FLEMING
_DECCADIAIBE
THE YOUNG VEINS

060:000000

1 3 BAD ROMANCE
LADY GAGA {STREAMLINE/XONLIVE/ CHERRYTREE INTERSCOPE)

B ALEJANDRO
LADY GAGA {STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE)

NEED YOU NOW

4 3 3|y awmeseLum caeoL NASHVILLE)
.4 5 HATE sax
MAY QWINTEN (EMI INTERNATIONAL)
& 5 o5 ONETIME
JUSTIN BIEBER (RAYMOND BRAUNIEL AND/IDJMEG)

BABY
JUSTIN BIEBER FEATURING LUDACRIS (SCHOOLBOY/RAYMOND BRAUN/SLANDDIME)
YOUR LOVE IS MY DRUG
KESHA [KEMDSABE/RL A/RME)
PRAY FOR YOU
JARON AND THE LONG ROAD T0 LOVE (JARONWDOD/UNIVERSAL REPUBLIC/EIS MACHINE)
LOVE STORY
TAYLOR SWIFT (810 MAGHINE)
WHATCHA SAY
JASON DERULD (BELUGA HEIGHTS/WARMER BROS.)
AIRPLANES
B.0.8 FEATURING HAYLEY WILLIAME (REBELROCK/GRAND HUSTLE/ATLANTICH
POKER FACE
LADY GABA {STREAMLINEKONLIVE/CHERRYTREEINTERSCOPE)
TODAY WAS A FAIRYTALE
_TAYLOR SWIFT [BIG MACHINE)
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)

-:§ TITLE The week's meat-streamed songs on AOL.
§§ & ARTIST (IMPRINT/LABEL)
ARG

YOUR LOVE IS MY DRUG |
K MOSAB 1]

55 NEED YOU NOW
LADY ANTEBELLUM (CAPITOL MASHVILLE)
5 OMG
USHER FEATURING WILL.LAM (L AFACE/ILG)
15 HAVEN'T MET YOU YET
MICHAEL BUBLE |143/REPRISE)
s AIRPLANES
B.0.8 FEATURING HAYLEY WILLIAMS (REEELROCK/CRAND HUSTLE/ATLANTIC)
5 ALEJANDRO
LADY GAGA [STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)
5 CALIFORNIA GURLS
KATY PERRY FEATURING SNOOP DOGG (CAPITOL)
3 FIND YOUR LOVE
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
54 BREAKEVEN
- _THE SCRIPT [FHONOGEMIC/ERIC)
YOUNG FOREVER
JAY-Z 4 MR. HUDSON (ROC NATION)
11 BREAK YOUR HEART
TAID CRUZ FEATURING LUDACRIS (MERCURY/IDUMG)
, ROCK THAT BODY
THE BLACK EYED PEAS (INTERSCOPE)
BILLIONAIRE

13 MNOTHIN' ON YOU
B.0.8 FEATURIMG BRUKD MARS (REBELROCK/GRAND HUSTLE/TLANTIC)

14 RUDE BOY
RIHANNA (SRP/TIEF JAM/IDIMG)

1

. gm-:=§ TITLE
£ E= anTisT (MPRINT / DISTRIBUTING LABEL)

Q 1 E I GLEE: THE MUSIC, JOURNEY TD REGIONALS (EP)
SOUMDTRACK (20TH CENTURY FOX TV/COLUMEIA/SONY MUSIC
THE TWILIGHT SAGA: ECLIPSE
SOUNDTRACK (SUMMIT/CHOP EHOP/ATLANTIC/AG)
1 GLEE: THE MUSIC, VOLUME 3: SHOWSTOPPERS
SOUNDTRACK (20TH CENTURY FOX TW/COLUMEIA/SONY MUSIC
g IRON MAN 2 {(AC/DC)
SOUNDTRACK (COLUMBLASONY MUSIC)
a2 GLEE: SEASON ONE: THE MUSIC VOLUME 1
SOUNDTRACK (20TH CENTURY FOX TW/COLUMBIA/SONY MUSIC
GLEE: THE MUSIC, THE POWER OF MADONNA (EP)
77 GLEE: SEASON ONE: THE MUSIC VOLUME 2
SOUNDTRACK (20TH CENTURY FOX TV/COLUMEIA/SONY MUSIC)
2 CRAZY HEART
SOUNDTRACK (FOX/FOX SEARCHLIGHT/MEW WEST}
GET HIM TO THE GREEK (INFANT SORROW)
SOUMDTRACK (UNIVERSAL REPUBLIC/LMAG)
3 SEX AND THE CITY 2
SOUNDTRACK (HEO/WATERTOWER)
28 ALVIN AND THE CHIPMUNKS: THE SQUEAKQUEL
SOUNDTRACK (FOX/RHIND)
15 ALICE IN WONDERLAND: ALMOST ALICE
SOUNDTRACK (BUENA VISTA/WALT DISMEY)
TWILIGHT
SOUNDTRACK (SUMMIT/CHOP SHOR/ATLANTIC/AG)
5 THE TWILIGHT SAGA: NEW MOON
SOUNDTRACK (SUMMIT/CHOP SHOP/ATLANTIC/AG:
| 5 HANNAH MONTANA: THE MOVIE
i SOUNDTRACK (WALT DIENEY)
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KAREN ELSON: KATE ELSON

ALBUMS: The best.

albums by new of developing acts, defined as thase whe have rever appeared on the top 100 of the Billseard 200 or the top 10 of Toe REB,Hip-Hop Alburns, Top Country Alburrs, Top Latin Alburms, Top Christian Albums or Top Gospel Albums. If & title reaches any of these levels, it and the act's subseguent alburns ae then

in the top 50 of the Billboard Hot 100 (or the top 50 of Hot 100 Airpley prior to Dec. 5, 1988) If & tithe reaches that e, it and the act’s subseoent songs ane then
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AIRPLAY
MOKITORED BY

SALES DATA
COMPILED BY

ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)
"2 | NEVERMORE

1 WK TUR n g1

i KINGDOM OF SORROW
ELAPSE 7083 (14.98)

RENEE FLEMING
DECCA 014186 (17.98

KUTT CALHOUN
STRANGE 76/REC {18.98)

Title

The act trots past

The Obsidian Conspiracy the high-water

| mark of its last
Behind The Blackest Tears album, “Born on
[ Flag Day,” which

Dark Hope B0 topped outat No. 7
Raw And Un-Kutt in 2009,

ARIEL PINK'S HAUNTED GRAFFITI
AAD 3X15° (14.98)

Before Today

DELTA SPIRIT
ROUMDER £19088* (14.08)

History From Below

- EDWARD SHARPE & THE MAGNETIC ZEROQES
MMUNITY/FAIRFAX 5424/VAGRANT (13

Up From Below _.

EYES SET TO KILL
BREAKSILENGE 183 (12 88 CO/OVD) 8

Broken Frames

THE YOUNG VEINS
| ONE HAVEN 00103° (14.98)

DJ CLAY
HATCHET HOUSE 4708/PSYE

DEER TICK
PARTISAN 008"

THE GHOST.INSIDE
MEDIA SKARE 82354 15,98

TEENAGE FANCLUB
MERGE 392 (14.08)

DUE VOCI
TUNETONES 014271/UME (3.88) &

NEON TREES
n 13979+

s

| 1
7 CRYSTAL CASTLES

@ GO G A\INER

15 35 FLORENCE + THE MACHINE
; UNIVERSAL REPUBLIC 0131 70/UMAG (13.98)

éf THE TEMPER TRAP
ﬂf LIBERATION/GLASSHOTE

m 20 & NIKKI YANOFSKY
DECCA 014138 (.08}

Take A Vacation! The all-Diane
' Warren-writlen
woraTHiC 11 pgy O Clay Presents: Book Of The Wicked: The Mbodape Chapter 1 ! album from the duo
T (Kelly Levesque and
The Black Dirt Sessi
e Blacl essions Tyler Hamilton)
Returners debuts with 2,000,
o was produced by
Shadows E Humberto Galica
Due Voci and is supparted by
~  aPBS concert special
Habits alring through June.
FICTION/LAST GANG/LIES/UNIVERS AL MOTOWN 014374/ UMRG (10.98) Crystal Castles
KAREN ELSON
THIRD MAN 493*0L {14.98] The Ghost Who Walks
Lungs
)22/ C0LUMEIA {12, Conditions |
Mikki

n CEREMONY

Rohnert Park

B

{ ZUILL BAILEY
At Ia__ TELARC 31074/CONCORD (17 98)

BRIDGE MINE 20234* (13. IPﬁ‘s“ﬁmim
TROMBONE SHORTY Edition™ (June 10)
8 VERVE FOREGAST 01414V (10,98 Backatown B s themode
OFF WITH THEIR HEADS [ ]
EPITAPH 87008° (1308} In Desolation [T fumed-singer's
Bach: Cello Suit aliem posta 71%
ch: Cello Suites increase,

= MATT KENNON
w s| BAMAJAM 01002

BEE
ARTIST (IMPRINT / PROMOTION LABEL).

2 13 LOVE LIKE CRAZY
E BRICE (GURE,

I History From Below

Matt Kennon |

Delta Spirit

5 TEACH ME HOW TO DOUGIE
CALI SWAG DISTRICT (GAPITOL)

PACIFIC

SHARK IN THE WATER
WV BROWN (CAPITOL)

o -

WAVIN' FLAG
KHAAN (A&M/OCTONEANTERSCOPE)

HOLD YOU (HOLD YUH)
GYPTIAN {VP)

ANIMAL
NEON TREES ING)

~ KEEP ON LOVIN' YOU
STEEL MAGNOLIA (EIG MAGHINE)

g g LAY ME DOWN
THE DIRTY HEADS FEATURING ROME (EXECUTIVE)

143
. BOBBY BRACKINS FEATURING RAY J (TYCOON STATUS/UNIVERSAL REPUBLIC)

'y g YOURE THE ONE
DOKDRIA (50 50 DEFMALACO)

- NINA BONITA

" CHINO ¥ NACHD (MACHET MUSIC LATIND}

g ALL OR NOTHING
THEDRY OF A DEADMAN )

. AVENGED SEVENFOLD (HOPELESS/WARNER BROS.}

: OUR GOD
15 3 CHRIS TOMLIN [SIXSTEF

CMG)

T ﬁ“‘ WHY WOULD YOU STAY?
| KEM MOTOWH)

Behind The Blackest Tear

Kingdom Of Sorrow

SOUTH CENTRAL

The Obsidian Conspiracy

EAST NORTH CENTRAL

The Obsidian Conspiracy

SOUTH ATLANTIC

Il ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE)
‘o1 47 MIIKE SNOW

DWNTOWN 70085* (14.98)

Title

Miike Snow

TIFT MERRITT
FANTASY 31065/CONCORD (18.98)

See You On The Moon

SINCE OCTOBER
TOOTH & HAIL 07825 (10.88)

Life/Scars/Apologies |

BRANTLEY GILBERT
AVERAGE JOE'S 215 {14.08)

Halfway To Heaven

THE MELVINS
PECAC 112 (16.88)

Bride Screamed Murder I

ONE ESKIMO
SHAMGRI-LA 101040 (9.88)

One eskimO

STICK TO YOUR GUNS
| SUMERIAN 31 (11.98)

The Hope Division i l

NACHTMYSTIUM
CENTURY MECHA B689* {15.98)

Addicts: Black Meddle Part Il

GROUP 1 CREW

Spacebound (EP) _' [

ASKING ALEXANDRIA
022 (13.98)

Stand Up And Scream

- DAVID CROSS
| SUB POP BE2 (13.98)

Bigger And Blackerer [

|, PAUL WELLER
YEP ROC 2218 {16.98}

Wake Up The Nation

WE ARE THE IN CROWD
HOPELESS 715 (6.98)

Guaranteed To Disagree (EP) | [

JUSTIN ROBERTS
CARPET SQUARE 07 {15.98)

Jungle Gym

s WE CAME AS ROMANS
QUAL VISION 175 {12.98)

To Plant A Seed | |

TRAILER CHOIR
41 EHOW DO 025 (7.08)

Off The Hillbilly Hook (EF)

WATAIN
SEASON OF MIST 31203 {13.98)

Lawless Darkness l

6 5 LEE DEWYZE
WULI 2916 {12.98)

Slumberland

ANDY BELL ==
m MUTE 9446 {15.98) Non-Stop | I
CRASH KINGS :

| ) MOTOWN D1 (12.98) Crash Kings

RAPTURE RUCKUS
BEC 27563 (4.98)

&

Rapture Ruckus (EP) =

HEAVEN SHALL BURN
CENTURY MEDHA B719 {15.98)

[
~

Invictus

~ TRACEY THORN
MERGE 379 {14.98]

Love And Its Opposite |

PRINCE ROYCE
TOP STOF 30020/50NY MUSIC LATIM (10.98)

Prince Royce

| FRENCHKISS Da2+ (12.88)

REGIONAL HEATSEEKERS *1 ALBUMS

The Black Dirt Sessions
Deer Tick

NORTHEAST

Nevermore

Dark Hope
Renee Fleming

MID-ATLANTIC

Nevermore

PROGRESS REPORT

New Politics, “Yeah Yeah Yeah”

i DANGE FOREVER
ALLETAR WEEKEND (HOLLYWOOD)
2% 2 WAY OUT HERE
_ PRINGE ROYCE (TOP STOF
'WE'LL BE A DREAM
'WE THE KINGS FEATURING DEMI LOVATO (S-CURVE)
o TE PIDO PERDON
MERCYME {INO/COLUMEIA)

. BACHATA EN FUKUOKA
JUAN LUIS GUERRA Y 440 (CAPITOL LATIN)
JOSH THOMPSON (COLUMEIA (MASHVILLE))
- 2 STAND BY ME
m"" s GET BACK UP
TOBYMAC (FOREFRONT/EMI CMG|
53 5 DIME QUE ME QUIERES
BANDA EL RECODD (FONOVIEA)
TITO "EL BAMBING® (SIENTE)
27 15 ALL OF CREATION
-'gﬁ OPPOSITE OF ADULTS
o CHIDDY BANG (VIRGIMCAPITOL}

Data for week of JUNE 26, 2010 |

The Denmark-born trio, now based in Brooklyn, maintains its
bullet on the Alternative radio tally at No. 21 with its first Bill-
board chart hit. The act recently wrapped a tour with the Spill
Canvas and will release its debut album July 13.

For chart reprints call 646.654.4633

Go to www.billboard.biz for complete chart data |

More at ebook-free-download.net or magazinesdownload.com

Gorilla Manor

WEEST NODTH CENTDAL
('WEST N DF 'H CENTR LI

Kutt Calhoun
Raw And Un-Kutt

The Ghost Inside
Retumers

Trampled By Turtles
Palomino
- Edward
" Up Fram Below

Shaman's Harvest
Shine

Kingdom Of Sorrow
Behind The Blackes! Tears

The Reverend Peyton's Big Dam Band
The Wages

Delta Spirit
History From Below

Nevermore

The Obsidian C

Stick To Your Guns
The Hope Division

&The Magnetic Zeroes

N

_

Raw And Un-Kuit

Eyes Set To Kill
Broken Frames

DJ Clay

(1 Clay Present: Book Of The Wicked: 1
Vedera

Slages

Kingdom Of Sorrow

Behind The Blackest Tears

Confide

Recover

Nevermore
Tha Obsidian C

Edward Sharpe & The Magnetic Zeroes

Up From Below

Jenny Oaks Baker
Then Sings My Souwl

Neon Trees
Habils

B~ e e

37


http://ebook-free-download.net/

AIRPLAY

5¥ Er TITLE Artist -§ :

ﬁ: 25 TiTLE Artist & =
5 E FRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL SEE 5! N§ £= rronlcen sonowaes) IMPRINT / FROMOTION LagEL | 3 BB
P B [LEETTTE cALIFORNIA GURLS Katy Perry Feat. Snoop Dogg LOSE MY MIND Young Jeezy Featuring Plies
o LR : s | DIGITAL + AIRPLAY [ryiiiehrysiyiy SMATVSELEVRLB MOSEE . RIADSE oL e | ORUMMA BOY [J W.JENKINS.C.GHOLSON. A WASHINGTON) @G CTE/DEF JAMADIMG 3
= > oOMG Usher Featuring will.i.am @ 57 B CRAZY TOWN Jason Aldean 57
WILL.LAM \"-‘J.-\D:.I\@ ® LAFACE/ILG M.KNOX (R.CLAWSON B, JUN@ & BROKEN BOW
o 3 3 AIRPLANES B.0.B Featuring Hayley Williams 2 She's “e first @ ANY WAY YOU WANT IT/LOVIN' TOUCHIN' SQUEEZIN' Glee Cast 58
ALEX DA KIDFRANK E (B.R.SIMMINS, JA., JFRANKS, A GRANT,J DUSSOLUET,T.SOMMERS) (G REBELADCK/TAAND HUSTLE/ATLANTIC A ANDERS PASTROM.R.MURPHY (5. PERRY,N.SC HM- ® Z0TH CENTURY FOX TW/COLUMEIA
° e BILLIONAIRE Travie McCoy Featuring Bruno Mars ,  [emaleartistio @ DON'T STOP BELIEVIN’ Glee Cast @ 4
THE SMEEZINGTONS (TMCCOY.E.MARS PLAWRENCE A.LEVINE) @ NAPPY BOY/DECAYDANCE/FUELED BY RAMEN/RRP daim simultaneous A ANDERS P ASTROM (3 PERRY.N.SCHON,J GAIN) @ 20TH CENTURY FOX TV/COLUMEIA
YOUR LOVE IS MY DRUG Kesha i @ LOVE LIKE CRAZY Lee Brice
o 2 | DR. LUKE, B BLANCD,AMMO (K SERERT,PSEBERT.).COLEMAN @ KEMOSABE/RCARME 4 :“W arbd“S;lesme L 0 JOHNSON (D JOHNSON.TIAMES @ CURE 60
o =R ALEJANDRO Lady Gaga (R 20 ars™ @ st g7 | HELLO GOOD MORNING Diddy - Dirty Money Featuring T.. g
REDOME.LADY GAGA (N.KHAYATS G GERMANDTTA D€ STAEAMLINEKONLIVE/CHERRYTREEINTERSCOPE m”lu ﬂ ml DAMJA (RICO LOVE FM.HILLS M.ARAIGA,C.J.HARRIS, JR.] ® BAD BOY/INTERSCOPE
7 6 5 BREAK YOUR HEART Talo Cruz Featuring Ludacris gy since Alicia Keys, @ 60 65 GETTIN' OVER You David Guetta & Chris Willis Featuring Fergue & LMFAD 50
T.CRUZFTSMITH (T.CRUZFT SMITH,C BRIDGES) @G MERCURYADIMG with “No One” in b3 0 SR ML UASTRALRERES GARTOL
NOT AFRAID Eminem "GOT YOUR BACK s0n
o L BOI-1DA (MMATHERS L E RESTO,M.SAMUELS, J EVANS M BURNETTE] @ WEB/SHADY/AFTERMATH/ANTERSCOPE 1 ?’Ie D“' l‘ MF’ 83 @ - 0J TOOMP {C.JHARRIS, JR. & DAVIS THASH] @ GRAND HUSTLE/ATLANTIC a8
o o 15| ROCK THAT BODY The Black Eyed Peas | st Downloads @ « | | |NEVERTOLD YOU Colbie Caillat g
BUCUETEAWLLLAAL L RMPEHT,FABAZEALL M AT PG AETTILIMEHT ALY TELLNSSIU RN, A @ WTERLIH improve 1% to K.CAILLAT (C.CAILLATK.DIOGUARDI,J. REEVES) @ UNIVEREAL REPUBLIC
FIND YOUR LOVE Drake 000, while @ RIDE Ciara Featuring Ludacris
@ 1313 KWEST,J BHASKER (A GRAHAM K WESTE WILSON FREYNOLDS) @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 10 ]53, : . ik C.STEWART,TNASH (€ FHARRIS TNASH,C 4 STEWART.C BRIDGES) ® LAFACE/LG L
NOTHIN' ON YOU B.0.B Featuring Bruno Mars lisienes impressions BIONIC Christina Aguilera
a8 7 THE SMEEDNGTON: (B ALSIMMONS, JR. B MARS PLAWRENCE A LEVINE) @@ REBELROCK/GRAND HUSTLE/ATLANTIC 1 sumasshe 100 JHILL SWITCH {C.AGUILERA.J HILLD TAYLOR. K HARFER) @ RCARMG 66
HEY, SOUL SISTER Train million mark (105.2 @ BEAUTIFUL MONSTER Ne-Yo
12 12 9 M TEH‘EFE.ESPIONLGE.G.WLTTEHBERG (PMONAHAN,ELIND,A BJORKLUND ® COLUMBIA E 3 “imm‘ !n 'Ia%} STARGATE [£.5MITH.M.5 ERIKSEN, T.E HERMAMSEN, & WILHELM @ DEF JAMADIMG 7
BULLETPROOF GIMMIE THAT GIRL Joe Nichols
A390) 8 05 51 G £.IACKSON £ JMCKSONBLANGUAD] @G BI5 LIFE/POLIDR/CHERRY E e 5 & MWRIGHT [RAKINS 0.DAVIDSON,8.HAYSLIF) © S0 DG UERSAL (o8
KD 1o 51 || COOLER THAN ME Mike Posner 14 69 63 s THE MAN | WANT TO BE Chris Young 4
M.POSHER {M.POSNER EHOLLJES) ® JEMG J.ETROUD (B.JAMES, THICHOLE) @ ACA NASHVILLE
NEED YOU NOW Lady Antebellum @ m HEY Lil Jon Featuring 30H!3
o R PWORLEY,LATY ANTEBELLUM {0 HAYWOOD,G KELLEYH.SCOTT,J KEAR) @ CAPITOL HASHVILLE/CAPITOL B2 NOT LISTED (NOT LISTED) @ BME/UNIVERSAL REPUBLIC L
YOUNG FOREVER Jay-Z + Mr. Hudson WINNER Jamie Foxx Featuring Justin Timberiake & T .1
18 16 2 KWEST (M GOLD FMERTENS L BERNARD 5 .C.CARTER K.WEST) @G ROC NATION 1 a6 2. TIMBERLAKE A KNOX (J TIMEERL AKE A TADROSS,J FAUNTLERDY IL,C.J HARRIS, JR.) @ J/AMG fad
@ 28 36 MY FIRST KISS 30H!3 Featuring Ke$ha 9 e 85 98 SEX ROOM Ludacris Featuring Trey Songz 2
DR. LUKE,B BLANCD (L.GOTTWALD B LEVIN,S FOREMAN N.MOTTE] @ PHOTD FINSH/ATLANTIC/RRP Pre-order placement KAJUN (. BRIDGES THEVERSON,T.SCALES TTAYLOR K JOHNSON) @ DTR/DEF JAM/IDIMG
RUDE BOY Rihanna i LIL FREAK Usher Featuring Micki Minaj
18 17 13 STARGATE,R SWIRE (M.5.ERIKSEN,. T.E HERMANSEN E DEAN, M RIDDICK,R SWIRE R FENTY) @ SRIVDEF JAMIDJMG 1 2: the 1:‘“:91: 73 &7 3 EWILLIAMS,POLOW DA DON (J.JONES,E WILLIAMS E BEAN,LL RAYMOND 1,0 TMARALS HMORRIS) @ LAFACENLG 40
@ a4 56 RIDIN’ SOLO Jason Derulo 19 = - @ 8 o TEACH ME HOW TO DOUGIE Call Swag District ‘N
J.AROTEM (J.DESROULEALX,J.R.ROTEM) @ BELUGA HEIGHTS/WARMNER BROS. alhum : WW\' C.FOWLER,E/WEST (C_FOWLER,C.GLEE,C.CHILDS E WEST) B CARITOL
20 18 17 IN MY HEAD Jason Derulo g ¢ SpUIS digital sales @ NOT MYSELF TONIGHT Christina Aguilera 2
J.AROTEM (J.DESROULEAUX,J R.ROTEM,C KELLY} @ BELUGA HEIGHTS/WARNER BROS. hl. Hs lmﬂ"“ﬂ(i POLOW DA DON {J JOMES E.DEAN,J.L PERRY,G.G.CURTIS SA.} B ACARMG
BREAKEVEN The Script TO SIR WITH LOVE Glee Cast
= 20 19 0.0'DONGGHUE, M.SHEERAN A FRAMPTON.S A KIFNER {0 0 DOROGHUE M SHEEHAN A FRAMFTON 5 A KIPHER| @ FHOMOZENIC PG - 12 (uD “%}’ - wes @ m A ANDERS PASTROM,R MURFHY (D.BLACK M. LONDON] @ 20TH CENTURY FOX TV/COLUMBIA 7
@ 59 29 UN-THINKABLE (I'M READY) Aiicia Keys 5, Increased radio e -7 g2 WRONG BABY WRONG Martina McBride 77
4KEYS K BROTHERS,H.SHEBIE (4 KEYS A GRAHAM,K BROTHERS, JR. N SHEBIE) @ MEK/RMG play, lifting the DHUFF M MCERIDE {5.B.LILES,R.E.ORRALLB.WARREN,B. WARREN) @ RECA NASHVILLE
£ UNDO IT Carrie Underwood song back into the I'M BACK TL
@- % % M ERIGHT (C.UNDERWO0D & DIDGUARDI M FREDERIKSEN L LAIRD @ 10/ARISTA NASHVILLE 2 lﬂﬂ!:ﬂ affet s uae- 75 R TRACKSLAYERZ (C.J HARRIS, JR.0.AANDALL,D.DUNCAN) @ CRAND HUSTLE/ATLANTIC e
CAN'T BE TAMED Miley Cyrus % @ | KEEP ON LOVING YOU Reba
24 22 18 ROCH MAFIA (M.0.H.CYRUS, & ARMATO, T.JAMES M.POMPETIKL ENZA) @ HOLLYWODD 8 week respite. 86 R MCENTIRE, TBROWN (R.DUNN T MCERIDE] @ STARSTRLCK/VALORY "
IMPOSSIBLE Shontelle @ A PRETTY GOOD AT DRINKIN' BEER Billy Currington
@ i 28 ARNTHOR (& BIRGISSOM, | WROLDSEN, B SAP/ERC/UNIVERSAL MOTOWN 25 - C.CHAMBERLAIN,B.CURRINGTON (T.JONES) ® MERCURY NASHVILLE Ll
YOUR LOVE Micki Minaj 5 N BIERER @ THE ONLY EXCEPTION Paramore
e = AWANSEL (0. TMARLJ A WANSEL D FREEMAN,) PHUGHES) @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 26 .’_‘. ‘ 86 90 R.CAVALLO.PARAMORE (H.WILLIAMS, J FARRO ] ® FUELED BY RAMEM/ATLAMTIC/RAP L
ALL 1 DO IS WIN  DJ Khaled Feat. T-Pain, Ludacris, Snoop Dogg & Rick Ross e I'™M IN Keith Urban
@ 33 3? ) HASTYLYM, 0 Kl;!l“l_[:w_ll KHALED.C. BNL‘JL; 15 ILG. E.HR:#EM.I-MNJMU[LHISS LMOLLMGS) @ WE THE BESTE! . a % N!'I'II'F“' 91 = _I'IM[,K UREAN (R FOSTER,G.MIDDLEMAN) 1 CAPITOL NASHVILLE u
28 27 97 HAVEN'T MET YOU YET Michael Buble g o4 d \ @ g4 SHARK IN THE WATER V V Brown 83
B.AOGCK (4 FOSTER.A CHANG M.BUBLE} © 143REPRISE TTYSPER,M SEPEHRMANESH (M. SEPEHRMANESH T TYSPER) @ CAPITOL
THE HOUSE THAT BUILT ME Miranda Lambert : oz @ BOHEMIAN RHAPSODY Glee Cast Featuring Jonathan Groff
@ 3 & FLIDDELL M WRUCKE (T.ODUGLAS A SHAMBLIN) © COLUMEIA {NASHVILLE 2 nw" a‘d 0 ﬂ‘af b . m A ANDERS PASTROM.R.MURPHY (F MERCURY]) @ 20TH CENTURY FOX TV/COLUMBIA &
I BIP% TELEPHONE _ ~ Lady Gaga Featuring Beyonce g denSmithconiiwe 0T T "NEIGHBORS KNOW MY NAME Trey Songz  4q
RLJERSINS ALY GAL 15 6 GERMANDTTA, RLIERICHS, L IWNELS, | FRANKLIUS KNIWLES) @D STREANLINE KIMLWE CHERAYTREE INTERSCOPE the Hot 100 charting TTAYLOR RHAYES ) MGGEE (T NEVERSON TTAYLOR RHAYES) @ SONGEOOK/ATLANTIC
OVER Drake legacy of the . GLITTER IN THE AIR Pink
2 2 BOI-104 A KHAALID (A.GRAHAMM.SAMUELS N BRONGERS] @ YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 1 :“g:::u “id” ﬁlm 86 2= E.MANN (PINK. B MANN D LAFACE/LG 18
I LIKE IT Enrique Iglesias Featuring Pitbull sy @ I LITTLE WHITE CHURCH Little Big Town
e 55 70 REDOME {M KHAYATE.IGLESIAS, L RICHIE, A.C PEREZ) ® UNIVERSAL REPUBLIC 3 mmms Inmmg 94 W.KIRKPATRICK, LITTLE BIG TOWK (K. FAIRCHILD W KIRKPATRICK, K SCHALPAN PEWEET,]. WESTERDOK) (B CAPITOL NASHVILLE LU
@ LUl | NEVER SAY NEVER Justin Bieber Featuring Jaden Smith 33 acts Survivor, Peter RE-ENTRY HALF OF MY HEART John Mayer %
BESUT THE MESSENGERS (4 MESSINGER N ATWEH, | BERER THARRELL | SMITH,CLRAMBERT) @ SCHIDLECYRAYMOND BRALRISLARTMG Cetera, New Edition _JMAYER.S.JORDAN () MAYER) ® GOLUMBIA
MY CHICK BAD Ludacris Featuring Nicki Minaj : @ IF IT'S LOVE Train
B4 24 21 L] 1y | cGonniay TRAXSTER (€ BRIDGES,0 THARALSLINDLEYDDAMDSON - @ D1Pies sy | (M. 30d Deanis i _GWATTENBERG I TEREFE (PMONAHAN,G WATTENSERS) © cowwes 88
- el I MADE IT (GASH MONEY HEROES) Kevin Rudolf Feat. Birdman, Jay Sean, & Lil Wayne 5, DeYoung, who ead @ w WAVIN' FLAG KNaan g
¥ AUDOLF % AUDOLF £ KASHER, D GARTER B WILLIAMS J SEAN J SKALLER F LARDW) @ CASH REPUBLIC hit the list in the \ K.BROTHERS,BMARS (K WARSAME B MARS PLAWRENCE,J DAVAL] @ ALM/DCTONE INTERSCOPE
@ ag 4 THIS AFTERNOON Nickelback 6 Ralph Macchio era. @ o8| = HOLD YOU (HOLD YUH) Gyptian 81
R LANGE NICKELEACK J MDI {NICKELEACK A1 L ANGE C KROEGER) ©® ROADRUNNERRRF FIRE PETER {.EDWARDS A.JOHNSON OO VP
f FAITHFULLY Glee Cast BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana
@ m AANDERS PASTROM,RMURPHY (J.FRIGA) @ 20TH CENTURY FOX TV/COLUMEIA 31 [ 66 | o= el FRIME (5.LLOVD, L. JAMES,M FORNO] ® G UNIT 4
38 32 W TIK TOK Kesha 1 . @ 100 - ANIMAL Neon Trees 03
DR. LUKE, 5 BLANGCO (K SEBERT.L.GOTTWALD B.LEVIN ® KEMOSABERCARME Singer debuts with TPAGHOTTA (TGLENN.TPAGNOTTA B CAMPEELL) @0 MERCURY/IDIMG
@ M a0 IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 97 litle track from her a4 13 73 | GOTTA GET TO YOU George Strait 7
k. J.BEANZ TIMBALAND {J BEANZ TN MOSLEY,M BUSBEE) B MOSLEY/BELACKGROUND/INTERSCOPE m 3‘Mlﬂlﬂg i T.EROWN,G.5TRAIT (J.LAUDERDALE, J.RITCHEY.B.LARSEN) B MCA NASHVILLE
40 40 35 WHATAYA WANT FROM ME Adam Lambert g0 88" 70 20 POKER FACE Glee Cast g9
M.MARTIN, SHELLBACK SP'NI‘!_K S.MARTIN,SHELLBACK) i 19/RCARMG ﬂbum and re- A ANDERS PASTROM R MURPHY {5.G.GERMANOTTA N KHAYAT @ 20TH CENTURY FOX TW/COLLMELL ]
o 43 45 PRAY FOR YOU Jaron And The Long Road To Love “ enters at No. 75 and 96 8 76 KEEP ON LOVIN' YOU Steel Magnolia 8
J.LOWENSTEIM [J LOWENSTEIN,J BRENTLINGER) (o] AL REPUBLIC/BIG MACHINE 'h. ” 'i-“' songs 0. HUFF (C.STAPLETON TWILLMON) & BIG MACHINE o 2
| GOTTA FEELING The Black Eyed Peas EVERYTHING TO ME Monica §9=
g 2 8 D.GUETTA FRIESTERER (W.ADAMS & PINEDA J GOMEZ S FERGUSON, D GUETTA FRIESTERER) @ INTERSCOPE L= BB} performed medley- 97 90 & M.ELLIOTTLAMB (M.ELLIOTT,C.LAMB,J.SULLIVAN FBASKETT,C. MCOONALD J.0.WILLIAMS) @ JRMG 4 ] ;'jﬁ
(43, OVER THE RAINBOW Gles Cast QNI  Strieal the NIV (oa)| wew SECRETS OneRepublic g 574
A ANDERS FAETROM,RMURFHY (H ARLEN.E YHAREURG @ 207TH CENTURY FOX TV/COLUMBIA Movie Awards June R TEDDER (7. TEDDER) @ MOSLEY/INTERSCOPE nig
WAKA WAKA (THIS TIME FOR AFRICA Shakira Featuring Freshlyground 6. Collectively, the z WOOHOO Christina Aguilera Featuring Micki Mlna 530
g vg M s RE-ENTRY g 9 | | aaa
SLMEBARAK RIPOLLJHILL (5. MEBARAK RIPOLLJ HILL KOUIDIE D8 EICTOR, 2 BJEAN FALL) @ EPIC/SONY MUSIC LATIN three tracks sell POLOW DA DON (€ AGUILERA,J. JONES £ DEAN,C.KELLY,0. TMARAL) @R i
. DYNAMITE Taio Cruz | YEAH YA KNOW (TAKERS) Tl =
45 26 DR, LUKE B BLANCD (L GOTTWALD K 8 MARTIN B LEVIN B MCKEE, T.CRUZ) ® MERCURY/IDIMG 26 %!Nu dw“ms. 100 4 0J TOOMBELIL C (G JHARRIS, JR. A DAVIS,C.OUINNY ® GRAND HUSTLE/ATLANTIC M f;
46 35 2% EENIE MEENIE Sean Kingston & Justin Bieber gy 4o g
B.ELANCO (B LEVIN K. ANDERSON,C.C.BATTEY.S A BATTEY.) BIEBER M.PALACIOS E CLARK) @ BELUGA HEIGHTS/EPIC a
33154 s [F) somesopy To LovE Justin Bieber |
STEREOTYPES (J.Y1FJ REEVES.R.ROMULUS H.BRIGHT.J.BIEBER] @ SCHOOLBOY/RAYMOND BRAUNISLANDADIMG
a8 15 - MISS ME Drake Featuring Lil Wayne 15
BO-10AM SHERE (A GRAHAM M BAMUELS N SHERH, 0.CAATER D EIWARDE D RICHARDSON, () WOUNG MONEVTASH MONEY UNIVERSAL OOV
WATER Brad Paisley SHAKIRA = r imately -anist: Pt 3 ae
@ 4% 53 EAOERS S ER B I VEChiE Tk a6 g While some may ultimately remember the constant blaring of the vuvuzelas
BAD ROMANCE Lady Gaga 4 as the soundtrack to the 2010 FIFA World Cup in South Africa, two tracks
50_ 3 30 REDONE,LADY GAGA (H.KHAYAT, 5.6 GERMANOTTA} D STREAMLINEKONLIVE/CHERRYTREE INTERSCOPE LI f i L ise. Th e
@ Py RAIN IS A GOOD THING Luke Bryan T rom the tournament are making chart noise. The competition’s official song,
L.STEVENS (L BRYAN.0.0AVIDSON) L Lol L T “Walka Waka (This Time for Africa)” by Shakira featuring South African group
@ 53 % THERE GOES MY BABY Usher 5 : : 3
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The first six months of the calendar year have provided numerous
record-setting feats on Billboard’s pop and adult airplay tallies.

On the Feb. 6 Mainstream Top 40 chart, KeSha's “TiK Tok™ set the
mark for most weekly plays (11,224, according to Nielsen BDS) in the
list"s 17-year history. In the March 27 issue, Lady Gaga and featured
artist Beyoncé ascended to the chart’s summit with “Telephone.” The
track became the sixth No. 1 for each artist, matching Mariah Carey's
mark for most leaders in the survey’s archives.

Lady Antebellum’s “Need You Now™ likewise established a new
weekly-plays record on Adult
Top 40. The song registered
4,129 detections on the April
17 chart, passing the 4,043
plays totaled by Hooba-
stank’s “The Reason™ in the
Aug. 7, 2004, issue.

With 13 weeks atop
Adult Contemporary, “Need
You Now™ stands as the
longest-reigning song by a
country group in the chart’s
49-year history.
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In the wake of sales surrounding World Cup-
themed litles, “Troubadour” by Somalia-
born rapper K'Naan is the Pacesetter on Top
REE/Hip-Hop Albums (70-44, up 69%). The
album’s “Wavin’ Flag” has spawned several 1115 USSR,
versions inspired by the tournament, A 1
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BETWEEN THE BULLETS

buted at Nos. 13 and 31, respectively.

PLIES PLANTS FLAG AT NO. 1

Plies earns his first No. 1 on Top R&B/Hip-Hop Albums as
“Goon Affiliated” debuts with 56,000 copies, according to
Nielsen SoundScan. “The Real Testament” (2007) and “Defin-
ition of Real” (2008) bowed and peaked at No. 2 while “Da Re-
alist” (2009) did the same at No. 4. On the Billboard 200,
“Goon” enters at No. 5, giving Plies his third top 10. However,
it posts his lowest first-week frame, “Testament” arrived with
96,000, “Definition” with 215,000 and “Realist” with 114,000.

Lil Jon returns with his first debut in more than five years
with his long-awaited “Crunk Rock.” The often-delayed set
enters Top R&B/Hip-Hop Albums at No. 8 and the Billboard
200 at No. 49 with 9,000 units. His last album, 2004’s “Crunk Juice,” with the East Side Boyz, de-

—Raphael George

Go to www.billboard.biz for complete chart data
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A week after landing

his 26th top 10 to
extend his lead
among rappers,
Ludacris adds
another pair to his
mantle with the
chart’s top two

airplay gainers. The

track at No. 7 gains
4.2 million listener
impressions, while

the title at No. 9, on
which he's featured,

adds 3.6 million.

Up 1.6 million lis-
tener impressions,
Minaj inks her first
top 20 hit as a lead
artist. Meanwhile,
track downloads
double to 55,000
on Hot Digital
Songs (62-26).

With the second
single from the
upcoming “Libra
Scale,” the singer/

songwriter posts his

fourth-best career
debut, rebounding
affer the set’s first
single peaked at

No. 88 with just two
weeks on the chart.

The highly
anticipated “Thank
Me Later” hears
early applause at
No. 83 on Top R&B/
Hip-Hop Albums
(viewable in full at

billboard.hiz/charts)

tue to street-date
violations; it also
spawns its third

debut in four weeks
on this list. The set is

projected to top the
Billboard 200 and
Top R&B/Hip-Hop
Albums next week
with 450,000-
500,000 sold.

CIARA RIDES INTO TOP 10

strearn R&B/Hip-Hop for her 12th top 10 on that list.
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Ciara logs her 12th top 10 on Hot R&B/Hip-Hop Songs as “Ride,” the lead sin-
gle from forthcoming album “Basic Instinct,” cruises 18-9. Since notching six
weeks at No. 1 with debut single “Goodies” in 2004, the singer ties Beyoncé for
the most top 10s by a femnale in that span of time. The two artists are also tied
for second-mhost chart-toppers in that period. Alicia Keys leads with seven.
The eight-week march to the top 10 for “Ride” marks Ciara’s fastest since
“Like a Boy" required seven frames in 2007. “Ride” also vaults 18-9 on Main-
—Raphael George
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Forever Jones takes the Hot Shot Debut nod

on Top Gospel Albums as “Get Ready™ pops
on at No. 3 with 3,000 copies sold. Lead
single “He Wants It All” takes the Greatest
Gainer (up 28%) on Hot Gospel Sangs (14-T)
and bullets at No. 7 on Gospel Digital Songs
(viewable at billboard. biz/charts).

44

SKILLET
AWAKE ARDENTANOYATLANTIC 2554 PROVIDENTANTEGRITY
TOBYMAC

TOMIGHT FOREFRONT E371/EMI CMG &)
TENTH AVENUE NORTH
THE LIGHT MEETS THE DR REUNCH 10144 PROVIDENT-ITEGRITY
VARIOUS ARTISTS .
WO HITS 20 WORD-CURE FROVIENT-NTEGRITY 4857 B (MG
WYCHILDREN, MYBRIDE

CASTING CFIOWNS
UNTIL THE . BEACH STREETRELIICH 10136 FROMIOENT-TEGRITY
SARA GROVES

FIREFLIES AND SONGE SPONGEMD 47 2PADVIENT-HTECRITY

GAINER
= VARIOUS ARTISTS
© WOW WORSHIP PLGEM CWG BE0OWORD-CLRE =i
FLYLEAF .
MEMENTO MORI ASM/OCTONE 01351 2/EMI CMG
AMY GRANT
SOMEWHERE DOWN THE ROAD M GRANT PRODLSFARRIW 38168M (MG

. FRANCESCA BATTISTELLI .
MY PAPER HEART FERVENT 827378/ WORD-CURE
PASSION
PRESIN; AWAKENING STETEPS/SPARROW 7175EM GMG
NEEDTOBREATHE
THE DUTSIDERS ATLANTIC 518702*/WORD-CURB
VARIOUS ARTISTS .
SONGS 4 WORSHIP 50 INTEGRITY 24702/ TIME LIFE
KUTLESS
IT IS WELL BEC 7174/EMI CMG
SANCTUS REAL .
PIECES OF A REAL HEART SPARROW 6506/EMI CMG

.. MATT MAHER
ALIVE AGAIN ESSENTII’-L 10906 PROVIDENT-INTEGRITY

SINCE OCTOBER
LIFE/SCARS/APOLOGIES TOOTH & NAIL 7925/EM) CMG
SWITCHFOOT
HELLD HORFSCANE LDRACASE PEOPLE TLAMTCCHETENTIL 456 B 03
GROUP 1 CREW

SPACEBOUND (EF) FERVENT DIGITAL EXSWORD-CURE
VARIOUS ARTISTS

T0P 25 PRASE SONGS 2011 COLIMARMITHA SEBAWCRI-CURE

MORMON TABERMNACLE CHOIR

100 YEARS... MORMON TABERNACLE CHOR 5038082 & &
STEVEN CURTIS CHAPMAN

AISE SPARROW 6516EMI

D.wm CROWDER BAND .

CHURCH MUSIC SIXSTEFS/SPARRDW 6515/EMI CMG

THE STATLER BROTHERS
|_THE GOSPEL MUSIC: VOLUME ONE GATTHER G004/EMICMEG

KARI JOBE

KARI JOBE INTEGRITY 4550,PROVIDENT-INTEGRITY

DAVE BARNES

\WEAT WE WMNT WHAT WE GET RADCR & TIE E30RS TRINDENT-NTEGATY.
ISRAEL HOUGHTON
THE POWER OF ONE INTEGRITY 4551 PROVIOENTNTEGRITY
JIMMY NEEDHAM
MIGHTLIGHTS INPOP 1512/EMI CMG
BRITT NICOLE

THE LOST GET FOUND SPARROW 2358/EMI CMG
RAPTURE RUCKUS
RAFTURE RUCKUS BEC 7563/EMI CMG
ELVIS PRESLEY
AN EVENING PRAYER 5000 ML CUSTOM MARKETING CROUP 1228

THE LETTER BELACK

JASON CRABB GAITHER 1143/EMI CMG
. THOUSAND FOOT KRUTCH .
WELCOME TD THE MASQUERADE TOOTH £ MAL 475EM CMG

SIDEWALK PROPHETS
n FIREFLIGHT

. HARGING ON BY A THREAD TOOTH & NAIL 5813EM CMG
. MATTHEW WEST .
_ SOMETHING T0 SAY SPARROW d4520/EMI CMG
THESE SIMPLE TRUTHS FERVENT E27I00/WORD-CURE
RED
FOR THOSE WHO WAIT FLICKER 10008 PRIVOIENT-NTEGRITY .
. POINT OF GRACE
N0 CHANGIN LS 'WORD-CURE 887924
. DEMON HUNTER

JASON CRABB
IWHOCENE & INSTIRCT ESSENTIAL 10863 FROVEENT-NTECRITY )
THE WORLD 15 A THORK S0LI0 STATE GIETEMI CMG (%)

THE VERY BEST OF HILLSONG LIVE HLLSONG Z585EM CMG

GUY PENROD
BREATHE DEEP SERVANT/GAITHER GOSZ/EMI CMG

VAFIIOUS ARTISTS

PHIL WICKHAM

HEAVEN & EARTH IND 3003 PAOVIDENT-INTEGRITY

MERCYME .

10 INO 4626/PROVIDENT-INTEGRITY &
-n! GAITHER VOCAL BAND .

REUNITED GAITHER G044/EMI CMG

With 1,141 plays at 46 of the 58 stations
Nietsen BDS monitors for the chart, Mark
Schultz lands his 10th top 10 on Hot Christian J55
AC with “Love Has Come™ (B-10). He
previously topped the list when “I Am”
spent the second of two weeks at the
summit on the March 18, 2006, chart.

Go to www.billboard.biz for complete chart data

SALES DATA

IRPLAY
MONITORED BY COMPILED BY

TOP GOSPEL
ALBUMS"

2T VARIOUS ARTISTS
WOW GOSPEL 2010 'WORD-CURB/EN CMGAERITY B242(LG §
FOREVER JONES
GET READY EMI GOSPEL 94728
HEZEKIAH WALKER & LFC
SOULED OUT VERITY 23487/ILG

3 GET BACK UP
TOBYMAG FOREFRONT/EMI CMG

BEFORE THE MORNING
JOSH WII.SIIII SPARROW/EM CMG

BEAUTIFUL, BEAUTIFUL
. _FRANCESCA !ATrIs‘lEI.l.I FERVENT/WORD-CURB
WHAT FAITH CAN DO
KUTLESS BEC/TOOTH & NAIL

IF WE'VE EVER NEEDED YOU
CASTING CROWNS REUMIONFLG

H. HOLD US TOGETHER
MATT MAHER ESSENTIAL/PLG
ﬂ! LOVE HAS COME

8 FRED HAMMOND
. _LOVE UNSTOPPABLE F HAMMONDVVERITY 43341/JLG

n.l BRIAN COURTNEY WILSON .

JUST LOVE SPIRIT AISING DEE/MUSIC WORLD
TAMELA MANN .
THE MASTER PLAN TILLYMANN 8135

-. BEBE & CECE WINANS .

STILL BAC 31105/MALACO

-.- JUANITA BYNUM .
MORE FASSION FLOW B158
- . KAREN CLARK-SHEARD .
ALL IN ONE KAREW 93736/ EMI COSPEL
Hum ISRAEL HOUGHTON .
THE POWER OF ONE INTEGRITY/COLUMBU 42554/50NY MUSIC
. CECE WINANS .
‘SONGE OF EROTIONAL HEAL NG [57) PREGPEINGS GGFEL 30106 3N GGPE.

DONNIE MCCLURKIN

LAYLIST VERITY/LEGACY 57643/SONY MUSIC
JAMES FORTUNE & FIYA
ENCORE BLACKSMOKE 3073/ WORLDWIDE
EARMNEST PUGH
LIVE: RAIN ON LS EPMEL ACKSMOKE 3070\WCALOWDE
VARIOUS ARTISTS

MARK SCHULTZ WORD-CURE

HEALING HAND OF GOD
JEREMY CAMP BEG/TOOTH & NAIL

n FORGIVEN

SANCTUS REAL SPARROW/EMI CMG

.. MORE LIKE FALLING IN LOVE
JASON GRAY CENTRICITY

0D e 2

BORN AGAIN
NEWSBOYS INPOP
BETTER THAN A HALLELUJAH
AMY GRANT AMY GRANT PROD_/SPARROW/EMI CMG
GOD GAVE ME YOU
OAVE BARKES AAZOR & TIE
YOURS TO TAKE
JIMMY NEEDHAM [NPOS
MY HELP COMES FROM THE LORD
THE MUSEUM BEC/TOOTH & HAIL
GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN IND
NO MATTER WHAT
KERRI ROBERTS REUNION/PLG
FIGHT ANOTHER DAY
ADBISON ROAD IN0
YOU CAN HAVE ME
SIBEWALK PROPHETS FERVENT/WORD-CURE
LIVE LIKE WE'RE DYING
KAIS ALLEK 12/JIVE/ILG

FRED HAMMOND
PLAYLIET VERITY/LEGACY 5773 7/S0NY MUSIC

WILLIAM MCDOWELL
AS WE WORSHIP: LIVE E1 5103
DONALD LAWRENCE & CO.
THE LAW OF CONFESSION, PART | OLET YWTERNEFETY 2347305
KIRK WHALUM
THE GOSPEL ACCORDMG.CHAPTER N1 TP TR M AEMUE S RBEZIOGG
BISHOP PAUL S. MORTON
NEWIRABLE WIHENTS WITH BISHIP PAUL 5. WORTON TEHLLAH 7225 16T
VARIOUS ARTISTS
THE CHURCH: CALLED & COLLECTED L AMP MODE 016
\MFIIOUS ARTISTS

0-C2UREYEM CGNERITY 1675,

CHRISTIAN CHR’

TITLE
ARTIST IMFRINT / FROMOTION LABEL

‘I BDRN AGAIN

. GET BAOK UF'
OREFR

-.. AWAKE AND ALIVE
SKILLET ARDENT/ING
-! ALREADY HOME

THOUSAND FOOT KRUTEH TOOTH & NAIL
LEAD ME
SANCTUS REAL SFARROW/EMI CMG
GOD GAVE ME YOU
DAVE BARNES RAZOR & TIE
HEALING BEGINS
TENTH AVENUE NORTH REUNIONFLG
CASTAWAY
CHASEN IND
BEAUTIFUL, BEAUTIFUL
FRARCESCA BATTISTELLI FERVENT WORD -CURE
FIGHT ANOTHER DAY
ADDISON ROAD INOD

ALL OF CREATION
MERCYME 110

THEY THAT WA
" _FRED HAMMOND FEAT JOHN P KEE F HANMONDVERITY LG

GOD FAVORED ME

HEZERIAH WALKER & LFE FERT. MARIN SAPP & (U RIDGERS VEAITF LG
RAIN ON US

EARKEST PUGH EPM/BLACKSMOKEWORLOWIDE
RESTING ON HIS PROMISE
YOUTHFUL PRAISE FEAT L1 HAIRSTON EVIDENCE GOSPELAIGHT

GOOD NEWS

VANESSA BELL ARMSTRONG EMI GOEPEL

PRAYED UP

KAREN CLARK-SHEARD KAREW

ALL | NEED

BRMAN COURTHEY WILSON SPIRIT RISING/MUSIC WORLD

GRACE

BERE & CECE WINANS BLC/MALACO

ENCORE

JAMES FORTUNE & FIYA ELACKSMOKE/WORLOWIDE
THERE IS A KING IN YOU

OOKALD LAWRENCE & CO. DUIET WATER/VERITY/ILG
JOY OF THE LORD

TAMELA MANN TILLYMANN

LIVING ON THE TOP

DEWAYNE WOODS QUIET WATERVERITY/ILG

-. | CHOOSE TO WORSHIP
'NEBS mm BOW TIE
H.H snmLz\f mm SHU-BEL/LIGHT
ﬂ.. HE'S STILL WORKING ON ME
ELAINE NORWDOD HIGHLY FAVORED
CHAMPION

DARWIN KOBBS LIAISON RECORDS/ TYSCOTAMAGD DEI

IT'S ALRIGHT

THE BROWN BOYZ EVOLVE/ELACKSMOKE/WORLDWIDE
THE GREAT | AM (LIVE)

EARKEST PUGH BLACKSMOKE WORLOWIDE

| DARE YOU

ISALAK D. THOMAS & ELEMENTS OF PRAISE GLOBAL
STILL HERE

E- TRAVIS GREENE PENDLLLM
-.. HE CAN (WORK IT OUT)

YOUTH FOR CHRIST EMTRO GOSPEL
[———S__S_—_—_—_———————

Data for week of JUNE 26, 2010

REVIVE ESSENTIALIPLG
ANCHOR

SATELLITES & SIRERS WORD-CURE
AVALANCHE

MANAFEST BEC/TOOTH & NAIL
MY HELP COMES FROM THE LORD
THE MUSEUM BEC/TOOTH & HAIL
LIVE LIFE LOUD

E. HAWK NELSON BEC, TOOTH & NAIL
... THE ONE (I'M FIGHTING FOR)
ARTICLE DNE [MFOP
H. THERAPY

RELIENT K JIVE/JLG
PHEnTEbT YOUR LDUE |5 A SONG
PLECHEIENTALEM

YCIUFIS TO TAKE
JIMMY NEEDHAM 11P0P

SALT AND THE LIGHT

-. SENT BY RAVENS TOOTH & NAIL
!H EVERYTHING FALLS
FEE IND

SOMETHING HOLY
STELLAR KART IO
NEW CREATION
LEELAND REUNION/PLG
OH, HAPPINESS

DAVID CROWDER BAND S1XSTEPS/SFARRD

More at ebook-free-download.net or magazinesdownload.com

ignts resarvad.

istian stations, irs

TOP CHRISTIAN ALBUMS and TOP GOSPEL ALBUMS rules and saola) ris. CHRISTIAN SOMGE: 0F all-|

See Charts Legend on


http://ebook-free-download.net/

@
x
5
3
H
a
2
§
a
=]
]
Tz
-
@
z
5
3
I
=
]
g
1<
&
]
a
P
H]
3
)
a
=]
g
o
£
El
L]
I
4
<
o
§
]
4
H

IOMAL JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBLUMS, TOP TRA

T
3
E
2
ke
-
S
o
@
=
3
2
o
2
5
2
£
E
=
2
=
g
b
z
T
¥
]
Z
3
=
i
2
H
Ed
0
L
3
8
E
<
w
3
a
E
1]
x
Z
2
3
2
i
l
2
5
ki
@
z
2
2
]
<
4
z
]
&
E
o
i
=

¥

o
H
<
a
a
4]
=
o
2
H
w
1=}
z
[}
3
3
[T}
w
o
z
<
a
(3
4]
x
&
H
T
Z
a
<
5
°
2
]
A
[=}
i
@

for rules and explanations. All charts & 2010, o5 Global Media, LLC and Nielsen SoundScan, Inc.

ally monitored 24 hours a day, 7 days a week. See Charts Les

B
F]
%
B
5
2
i
o
@
o
z
o
@
H
2
x
z
8
=
“

AIRPLAY SALES DATA
MONITORED BY COMPILED BY
I n 1 n
BDS 5 n

TITLE
ARTIST IMPRINT / FROMOTION LABEL

ALEJANDRO

LADY GAGA STREAMLINEMDNLIVE/CHERRYTREEANTERSCOPE
5 OMG
| _USHER FEAT. WILL.LAM LAFACE/LG
5 COMMANDER
| KELLY ROWLAKD FEAT. DAVID BUETTA UNIVEREAL MOTOWN

ROCK THAT BODY

THE BLACK EYED PEAS INTERSCOPE
+ HAPPINESS

ALEXIS JORDAN STARROC/ROC NATION/COLUMEIA

+ NOT MYSELF TONIGHT
~ _CHRISTINA AGUILERA RCARMG
DIRTY TALK
WYNTER GORDON BIG BEAT/ATLANTIC
10 BEAUTY IN THE WORLD
- _MACY GRAY CONCORD/CMEG

GETTIN' OVER YOU
R AT G | FECCFEMOE &1 0 SRR WA,
4 KEEP FAITH
" _DRESDEN & JOHNSTON V5. JOHM DEO FEAT METD RICOID FRDELEM CHILD
s 4 DANCING ON MY OWN
ROBYK CHERRYTREEANTERSCOPE

¢ SHARK IN THE WATER
VW VBROWN CAPITOL
DUST IN GRAVITY
DELERIUM FEAT. KREESHA TURNER NETTWERK
ALIVE
GOLDFRAPP MUTE
IF YOU WANNA FLY
: VEROMICA 1V
15 H RIGHT HERE RIGHT NOW
: . _BWO LOLLIPOR
ROCKSTAR 101
_RIKANNA SAP/DEF JAMIDIMG
- RICH (FAKE IT TIL YOU MAKE IT)
- _LDLENE CAPITOL
| BELIEVE IN YOU
HANNAH SNOWDOG
DEEP N LUV
SARIAH EARIAH
:P(‘UI:\:EH FEELS LIKE A PRAYER

= _JIPSTA PROVOCATIVE
3 KILLING TIME
_INFEGTED MUSHRODM FEAT. PERRY FARRELL HOW-MEGA

THE MORNING AFTER
STONEBRIDGE & DAYEENE MAPITH

TOP DANCE/ "
ELECTRONIC ALBUMS

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

1 8

11 8 BARCOT
59 LADY GAGA
‘THE FABIE NONETER [EF) STRENMLDE NN NECHERR TR EEINTERSCIFE [1i3er T
> - 3o
LP4 XL 465*
- 4 4 OWLCITY
OCEAN EYES UNIVERSAL REPUBLIC 013141*/UMRG
- 45 LA ROUX '
© LA ROUX BIG LFEPOLTOR CHERRYTREEMTERSLOPE 0133897964
- 3 4 LCD SOUNDSYSTEM
THIS IS HAPPENING DFANIRGIN 08903 */CAPITOL .
TIESTO
MAGKAL JOURNEY: THE HITS COLLECTON MAGK MUTK 2425 L0TRA
ﬂ g g DJ ENFERNO
ULTRA DANCE 11 LLTRA 2317
7 7 CRYSTAL CASTLES
* | CRYSTAL CASTLES FCTIM LAST Gt LES UNNERSAL WOTINN 014314 UMRG |
! § 3 RIHANNA
RATED R: REMIXED SRP/DEF JAM 014375/10JMG
g 47 DAVID GUETTA
i ~ ONE LOVE GUM S6B47*/ASTRALWERKS
m VARIOUS ARTISTS
JUST DANCE 3 ULTRA/ISLAND 014152/1DJMG
1 ag MIIKE SNOW f
ﬂ 1 “ MIIKE SHOW DO'WNTOWN 70085
. 12 4g LMFAO
PARTY RIOCK ARATY RO WILL LANCHERRYTREE INTERECPE 112862164
- 13 22 DJ POET NAME LIFE
4 TOTAL CLUB HITS 4 THRIVE B0&2510JMG
m MORCHEEBA
BLODD LIKE LEMONADE P'LAS DIGITAL EX
FLYING LOTUS
COSMOGRAMMA WARF 185
ANDY BELL
NON-STOP MUTE 2446
15 DJ SKRIBBLE i
" THRAVEMR! PREGENTS: DAMCENATION: THE LKTIMAATE RAATY ITE! THERE DCH2I0MG
IMOGEN HEAP
: ELLIPSE MEGAPHONIC/RCA S0605/AMG
VARIOUS ARTISTS
W THAT'S WHAT | CALL CLLE TS EMLLINWERSAL A28 SO0 MUBIC
WILLIAM CONTROL
NOIR VICTORY 571
THE GLITCH MOB
DRIKK THE SEA GLASS AIR 50870 EX
VARIOUS ARTISTS
ULTRA.WEEKEND 6 LILTRA 2432
. MASSIVE ATTACK
ELIGOLAND VIRGIN D8466*/CAPITOL

Data for week of JUNE 26, 2010 |

TITLE
ARTIST IMPRINT / PROMOTION LABEL
" FIRE WITH FIRE
_SCISSOR SISTERS DOWNTOWN
5 DIARY
TINO COURY ELEVENTH
CLAP YOUR HANDS
_SIAJIVENLG
WILL YOU BE THERE?
ANDY BELL MUTE
Lg 8 STROBELIGHT
LS KIMBERLEY LOCKE DREAM MERCHANT 21/CMG
%, 1) ALL THE LOVERS
KYLIE MIKOGUE FARLOPHONE/ASTRALWERKS/CAPITOL

- % 5 . ALLIGATOR
i1 TEGAN AND SARA VAPDR/SIREMWARNER BROS.

SHINE
& 10.. BLACK GOLD RED BULL
% 8

FREAK
E: FEAT KARDINAL LA

12 12 IMMA BE
| | THE BLACK EYED PEAS INTERSCOPE
2 SOMETHING LIKE A PARTY
__SCHODL GYRLE NCREDIBLE/ISL ANDADIMG
4 4 BLACKOUT IN WONDERLAND
- _JACKIE SIEBERT DAUMAN
4 3 DEEP DOWN
= _JOSH GABRIEL PRESENTS WINTER KILLS HAPITH
17 15 FREEZE
BIMBO JONES SILVER LABEL/TOMMY BOY
EMORIO
_SERGI) MENDES CONCORD
IN MY HEAD
JASON DERULD BELLIGA HEIGHTS/WARNER BROS.

@ 7
32 8

YOUR LOVE IS MY DRUG
KESHA KEMOSABE/RCARME
T

a0

IF THIS IS LOVE
LEAH DRISCOLL SEAN ROBERT
| FEEL BETTER
HOT CHIP ASTRALWERKS/CAPITOL
NEED YOU NOW
LADY ANTEBELLUM CAPITOL HASHVILLE/CAPITOL
. BIG LOVE

SUZANNE PALMER 5TAR 60

RISE!

VERNESSA MITCHELL CONTIMUOUS COOL

m 1 WANT IT ALL

DANGERDUS MUSE SCARCE GOODS

21 15 TAKE CONTROL

JULISSA VELDZ CARRILLD

RUDE BOY
RIHANKA SRF/DEF JAM/IDIMG

“ s
22

d
E

f?

7 HOT DANCE
AIRPLAY

!’ TITLE
ARTIST IMPRINT { FROMOTION LABEL

i | STEREO LOVE
- ! A & VIKA G
omMG
USHER FEAT, WILL.LAM LAFACE/ILG
ALEJANDRO
__LADY GABA STREAVUINEHTNUVE CHERRYTREETERSCOPE
9 GETTIN' OVER YOU

1 ) 001D GUETTA & CHASS WILLIS FEAT FERGE & LWRND GLWASTRAIWERECHPTIL
5 4 JUSTLET GO
=" _REINA ROBBINS

; NEVER FORGET YOU
: MANIACALM FEAT. LALA RED STICK/STRICTLY RHYTHM
CALIFORNIA GURLS
KATY PERRY FEAT. SHDOP DOGG CAPITOL
YOUR LOVE IS MY DRUG
KESHA KEMOSARERLA/RMG
14 HATE TO LOVE
_ALEX SAYZ FEAT. EVI PARKER/NEXT PLATEAL
HAPPINESS
ALEXIS JORDAN STARROC/ROC NATION/COLUMEIA
| 3 AIRPLANES
" _B.0.B FEAT, HAYLEY WILLIAMS REBELROCH/GRAND HUSTLE/ATLANTIC
WONT GO QUIETLY
: EXAMPLE DATA
|43 SWEET DISPOSITION
| ~_THE TEMPER TRAP LIEERATION/GLASSNOTE/COLUMBIA
4 DYNASTY
KASKADE FEAT. HALEY ULTRA

in BETTER THAN HER
% MATISSE JWEALG

DIRTY TALK
WYNTER GORDON B1G BEAT/ATLANTIC

4 ROCK THAT BODY
.~ _THE BLACK EYED PEAS INTERSCOPE

45 HEARTBREAK ON VINYL

=2 BLAKE LEWIS TOMMY BOY

7 NATURALLY

SELENA GOMEZ? & THE SCENE HOLLYWOOD

» HIGHER STATE

BAILEY FEAT. JODIE CONNOR DIGITRAXN/NEXT PLATEAL
|3 KEEPUP

. _HYPER CRUSH UNIVERSAL MOTOWN

- FOREVER AND A DAY

i FRAGMA LILTRA
 RESTLESSNESS
BASTIEN LAVAL FEAT. LAYLA ROBEING
I'M IN THE HOUSE
STEVE ACKI FEATUTING

=

L e

N

B2

ra
=

ALL THE LOVERS
KYLIE MINOGUE PARLOPHONE/ASTRALWERKS/CAPITOL

For chart reprints call 646.654.4633

AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY

ARTIST
TITLE IMFRINT & HUMBER / DISTRIBUTING LABEL

ALY LIVE
KEITH JARRETT/CHARLIE HADEN
JASMINE ECM 014231 UMVERSAL CLASSICS GROUP

w

NIKKI YANOFSKY
WIKK DECGA 014138

HARRY CONNICK, JR.
MELODY GARDOT

FRANCIS ALBERT SINATRA/ANTONIO CARLOS JOBIN

@ g ]

THE COMPLETE REPRISE . R SNATRA ENTERPREES ZERDINCIRD

DIANA KRALL
| _QUIET MIGHTS VERVE 012433/VG %)
PINK MARTINI
SPLENDOR IN THE GRASS HEINZ 6*
STACEY KENT

MICHAEL BUBLE
MEETS ALV SUURRE GARDEN 143 FEPHE 51 TTSUWARNER BRI &%)

NINA SIMONE
PEGGY LEE
BARBRA STREISAND

REGINA CARTER
REVERSE THREAD E1 2090
BRAD MEHLDAU
HIGHWAY RIDER NONESUIGH 518655 WARNER BROS.

¢ [l TrOMBONE
1 B OWN VERVE

15 JAMIE CULLUM
THE PURSUIT VERVE FORECASTDECCA 036554/ &)
2‘.' SERGIO MENDES
~_BOM TEMPO CONCORD 31575
B CHRIS BOTTI
CHRES BOTTE IN BOSTON COLUMELA 38735/500Y MUSIC &
5 JONATHAN BUTLER
* 50 STRONG MACK AVENUE 5143/RENDEZVOLS
1 KIRK WHALUM
‘THE GOEFEL ADCORIMVGOCHAETER NI TIP [RENEE MK REAE SHIRREVILE

3 KENNY G

SUPER HITS 00 MUSIC CUSTOM MARKETING GROUP 45252
2 JEFF LORBER FUSION
NOW 1S THE TIME HEADS LP 32020/ CONCORD
4 GROVER WASHINGTON, JR.
. _GROVER LIVE G-MAaN 54875/ LIGHTYEAR
1§ GALACTIC
YA-KA-MAY ANTI- E7Q0Z*/EFITAPH
4 NAJEE
| _MIND OVER MATTER HEADS UP 3156
1o BOBBY MCFERRIN
VOCABULARIES EMARCY 014036/0ECCA
BONEY JAMES
SEND ONE YOUR LOVE CONCORD 30815 &

Ll
VANESSA WILLIAMS
g THE REAL THING CONCORD 30816
z 1

GIL SCOTT-HERON
M NEW HERE XL 471*

TITLE
ARTIST IMFRINT / PROMOTION LABEL
"2 RITMO DE OTONO
QALLEN BERNIE WILLIAMS FEAT. DAVE KDZ FEFIRMEL

CHRISTIANE
RICK BRAUN ARTISTRY

BOSSA BLUE
CHRIS STANDRING ULTIMATE VIBE
BE BEAUTIFUL

MIND| ABAIR CONGORD/CME
TAKE ME THERE
JACKIEM JOYNER ARTISTRY
WILL'S CHILL

DAVID BENOIT HEADS UP

TILL YOU COME TO M

1y MAKE ROOM FOR ME
|_JOKATHAN BUTLER RENDEZVOUS
FUN IN THE SUN
_STEVE OLIVER 50M
GOOD DAY
PETER WHITE PEAK/CMG

GO

BRIAN CULBERTSON GAF/VERVE
BROTHER EARL

PAUL BROWNK + MARG ANTOINE PEAK/GMG

OH YEAH
WALTER BEASLEY HEADS UP

1 MR. MILLI

BRIAK EROMBERE ARTISTAY

Go to www.billboard.biz for complete chart data |
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YOUR SONGS COLUMELA 47228 */SONY MUSIC

MY OKE AND ONLY THRILL VERVE 012563*/VG

FRIENDS/ FAMILY,FRENCH LESSONS A5 2546

COMAE RAI OF COME SHINE £\l SPECIL MARKETS 31350 ENGTRRHLECKE

RACOMTE-MOI... TOKENBLUE NOTE DIGITAL EX/BLG

LOVE 15 THE ANSWER COLUMELA 43354/ S0NY MUSIC 3

E
SPENCER DAY YONAE MEDIA/CONCORD JATZ/CMG

LA 31978
2 CAMNADIAN BRASS

STARS & STRIPES OPENING DAY 7382
19 EMANUEL AX,YO-YO MAITZHAK PERLMAN
1% MENDELSSOHN SOHY CLASSICAL 527 00SOY MASTERINDRKS
3 CAMERON CARPENTER

CAMEROH LIVER THE CITHE [T TELARL. 31580 GMCORD &)
17 JENNY OAKS BAKER

THEN SINGS MY SOUL SHADDW MOUNTAIN 5035941
2 THE PRIESTS

& HARMONY RCA VICTOR 59825 AMG

CHICAGD SYMPHONY Ol {HAITINK)
_STRAUSS: IM SOMMERWIND G50 RESQUND 901100
o (G.DUDAMEL'S, BOLVAR YOUTH ORCH. OF VENEZUELA

STRAVINSICY: RITE G 014281 UNVERSAL CLASSICS GRAOUP
7 qp JOMAS KAUFMANNMAHLER CHAMBER ORCH. (ABBADC)
MOZART/SCHUBERT. DECCA 014130\ NVERSAL CLASSICS GROLP
RENEE FLEMING
_VERISMO DECCA 013278UNVERSAL CLASSICS GROUP
9 EMERSON STRING QUARTET
L0 WORLD - NEW WORLD (1 114105 UNVERSAL CLASSICS GROUP
YUNDI
CHOPIM: NOCTURNES EMI GLASSICS G4508/BLG

.y LIBERA
-" 101 peage e cuassics 2sarese

VARIOUS ARTISTS
LEORCAVALLO: | MEDIGA D (1 43 2 WNERSAL GLASSICS CROLP

53 ANDRE RIEU
("% GREATEST HITS DENON 17764/5LG &

RENEE FLEMING
DARK HOPE DECCA (14186
1 33 THE CANADIAN TENORS
THE CANADIAN TENORS DECGA 013509 )
DUE vOCl
DUE VOEI TUNETONES 014271/UME &)
4 25 MORMON TABERNACLE CHOR/ORCH. AT TEMPLE SCUARE
HEAVENSOMG MORMON TABERNACLE CHOIR 5035006
g | g M PATTONWITH ORCH. FILARMONICA A. TOSCANMN|
: MOKDD CANE IPECAL 110

2

[k JOSHUA BELL
T HOME WITH FRENS SCA CLAGSCAL 52716 51T MASTEAERKS

2 3 MAYA BEISER
PROVENANCE MNOVEA 778
54 DAVID GARRETT
DAVID GARRETT DECCA 0 2A72UNNERSAL GLASEICS GAOUP
5 14 S TANKIAN FEAT AUCKLAND PHILHARMONIA ORCH.
: " _EAECTTHE DENDSTMPRONY SER AL STRAEREFRAE 520007 WRVER 306 )
7 g SARAH BRIGHTMAN
SYMPHONY: LIVE B VIEKHA MANHATTAN 21681/BLG &
33 STING
S5O WOTERS WGAE CHERRYSEE05 D120 RS LLASSES GROUP )
20 TIME FOR THREE
3 FERVENT TRAVELERS E1 2035
' 45 THE IRISH TENORS
. THE VERY BEST OF THE WRISH TENORS E1 2300 2
15 VAI DACAPO
SONGS OF DELIGHT MaxI MEDIA 014003/ DECCA
32 ANDREA BOCELLI
WY CHRISTMAS SUGAR 01343 TDECCA &

s

SOUNDTRACK
3 LSTE Y THE OFFAL 110 P WORLD P AN T 200 5D
oy CELTIC WOMAN
SONGE FAOM THE HEART MANHATTAN SB3G0/BLG &)
1g CELTIC THUNDER
% _IT's ENTERTAINMENT! CELTIC THUNDER 0113024/ TECCA
CELTIC THUNDER
TAKE ME HOME CELTIC THUNDER 013087/DEGEA
RODRIGO Y GABRIELA
1:11 RUBYWORKS 0020 /ATD @
4 THE CHIEFTAINS FEAT. RY COODER
SAN PATRICIO HEAR 31321/CONCORD
GOTAN PROJECT
TANGO 3.0 IY4 BASTA! 488*/5L
VARIOUS ARTISTS
PLAYING FOR CHANGE: SONGS AA0UMD THE WORLD HEAF 31130 i

- o
= =

w o
] e

[ FELA
THE BEST OF THE BLACK PRESIDENT MEGAFCRLE £1502 o+
12 8 KEOLA BEAMER & RAIATEA
KEOLA BEAMER & RAMTEA STARSCAPE 5585 MOUNTAN M¥LE
ﬁm & i3 SOUNDTRACK
A MIUSIC OF IRELAND: WELCOME HOME ELEVATION D03 EX i#)
14 21 KOLOHE KAl
© 7 _THIS IS THE LIFE GD ALOHA 1011
KONONO NO. 1
ASSUME CRASH POSITION CRAMMED DISCS 60

SALIF KEITA
LA DIFFERENCE EMARCY 014386/DECCA

45
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58 25 1i1LE
: ! E: ARTIST (IMPRINT / PROMOTION LABEL)
7 CUANDO ME ENAMORO
FERL UM LS GUERA (1VEFSA MISEL
4 g DIME QUE ME QUIERES
BANDA EL RECODOD (FONOVISA)
BACHATA EN FUKUOKA

1

B

1

ARTIST

TITLE {IMPRINT / PROMOTION LABEL}

ﬂ MARC ANTHONY
ICONOS SONY MUSIC LATIN 67402

3
o LELE JUAN LUIS GUERRA Y 440
bl A SON DE GUERRA CAPTOL LATIN 42483

PEDRO FERNANDEZ

2 1” JUAN LUIS GUERRA ¥ 440 (CAFTOL LATIN 3 2 2 AMARTE A LA ANTIGUA FONOVISA 354085/ UMLE
3 2 NINA BONITA - 3l iz LARRY HERNANDEZ
CHINO Y NACHO (MACHETE/UNIVERSAL MUSIC LATING | LARRYMANIA MENDIETA/FONOVISA 570052/ UMLE
B LA PEINADA 88 Aventuna
" _CHUY LIZARRAGA Y SU BANDA TIERRA SINALOENSE ([ISA) x o THE LAST PREMIUM LATIN 20800/S0NY MUSIC LATIN
s g AL MENOS & s 2 GERARDO ORTIZ
LA ORIGINAL BAKDA EL LIMON [FONDVISA NI HOY NI MANANA DEL 6E924/SONY MUSIC LATIN
o |33 ANDO BIEN PEDO > |7 | DADDY YANKEE
£ BANDA LOS RECODITOS (DISA) MUNDIAL EL CARTEL 80030/SONY MUSIC LATIN
. 13 GITANA 2 g 1 CAMILA
SHAKIRA (EPIC/SONY MUSIC L ATIN] ) DEJARTE DE AMAR SONY MUSIC LATIN 59881
4 g YCOMOES EL © o o ELTRONO DE WEXICO
" _MARC ANTHONY [SONY MUSIC LATIN) . _QUIERD DECIRTE QUE TE AMD FONOWSA 354484/LNLE
TE PIDO PERDON INDIA
10 8 2 TITO “EL BAMBING- (SIENTE) 10 Ll URICA TOP STOP 30020/500Y MUSIC LATIN
DILE AL AMOR - TITO "EL BAMBINO"
° 14 m .IUEII'I'UPH |’REM|HM LATIN; n 13' m | _EL PATRON SIENTE 653883/ UMLE
EL ENAMORADO JUAN GABRIEL
1: 12 I? LOS TITANES DE DURANGO (DMSA) 12 10 5 JUAN GABRIEL FONOVISA 354514/UMLE
. COMANDOS DEL M.P. CHINO Y NACHO
13 10 m VOZ DE MAKDOD (UEG] 13 15 10 M| NINA BOWITA MACHETE 014142/UMLE
NO PUEDO VOLVER LOS TITANES DE DURANGO
14 18 1 yrocase caemoL Lag @ 16 711 1o Locos oeL coRrioo pisa 129565/ UMLE
€D 12 TERECORDARE 45 |14 1o CHAYANNE
*_EL TRONO DE MEXICO (FONDYISAMUSIVISA] N0 HAY IMPOSIBLE SONY MUSIC LATIN 61972
@ 1 o VASADELANTE 46 11 s VOZDE MANDO
LA ARROLLADORA BAKDA EL LIMON [DIS4 COM LA WUEVA FEDERACION DISA 721553/ UMLE
7 19 2 CARITA DE ANGEL 47 |12 4 CONJUNTO PRIMAVERA
£ LARRY HERMANDEZ (MEMDIETA/FONOVISAMUSIVISS ._EMPACA TUS COSAS FONOWISA 354401/UMLE
STAND BY ME TIERRA CALI
- .. GUAPA . WISIN & YANDEL
19 15 13 MEGO TORRES [UNIVERSAL MUSIC LATING 19, |17 :ﬁ LA REVOLUCION 'WY/MACHETE 012967/ UMLE #
MIENTES [T PRINGE ROYCE
20 1% 28 oy sony music Larin @ P D meamvmmm
. POR QUE ME HAGES LLORAR? DUELO
@ 2 10 FONDYISA 21 2 10 SOLAMENTE TU FONOVISA 35447 1/UMLE
EL MALO SADO
@ 4 - _AVENTURA [FREMILN LATIN) 22 20 2 DESDE LA CANTINA: VOILUMEN 1 DISA 726553 UMLE )
BB v Tu " VARIOUS ARTISTS
23 25 15 JULION ALVARET ¥ SU NORTEND BANDA (OIS 4/ASL @ a z SUPER ESTRELLAS FONOWISA 354511/UMLE
DIME UNA Y OTRA VEZ JENNI RIVERA
a‘ 23 1u EL CHAPO DE SINALOA (DISA 2‘ 21 28 LA GRAN SENORA FONOVISA 354308/UMLE
() 2[5 AVARTE A LA ANTIGUA 25 | 24 |3 BANDA LOS RECODITOS
) PEDRO FERNANDEZ (FOMOVISA ANDO BIEN PEDO [M5A T21423/UMLE
JULION ALVAREZ Y SU NORTENO BANDA
e 4 2 26 13 2 NI LO INTENTES A5L/DISA 721551/ UMLE
4 TUBOCA |- LOS INQUIETOS DEL NORTE
271 27| |
LOCO LOS AMOS
28 2013 \0ur) s RaNDY (vMACHETEATVERSAL LS LATNO] D s LN A S BBASDUA S ST
. SOY COMO NO SOY .+ LARRY HERNANDEZ
? 21 DUELD (FONOVIEAMUSIVISA @ ) m ENVIND DESDE CULIACAN MENDIETA FONOVISA SA050LIMLE )
@ = u PSTIANDO BiCHIS s0 2 § JOWELL & RANDY
- . LOS DIFFERENTES DE LA SIERRA (D154 EL MOMENTO WHITE LIONWYMACHETE 014355/ UMLE
31 3 3 QUIERE PA' QUE TE QUIERAN a1 |3 |11 ELGRAN COMBO DE PUERTO RICO
DYLAND Y LENNY (SONY MY SIC LATIN © _SIN SALSA NO HAY PARAISO SONY MUSIC LATIN B0758 1
ALEJATE DE MI ESPINOZA PAZ
@ 40 3 CAMILA (SONY MUSIC LATING 32 29 5% | YO NO CANTD, PERO LD INTENTAMOS ASLTIEA TA025UMLE i#)
|,y DESCONTROL |, SELENA
ﬂ m 20 DADDY YANKEE (EL CARTEL/SONY MUSIC LATIN 33 w 14 LA LEYENDA EMI LATIN O7508/CAPITOL LATIN
oMG THALIA
@ 3 2 USHER FEAT, WILL LAM [LAFACE/ILG) 34 ¥ 2 PRIMERA FILA SONY MUSIC LATIN 56091
. LA VIDA ES ASI . EL TRONO DE MEXICO
@ EEA VY QUEEN (MACHETE/UNIVERSAL MUSIC LATINGY 3 o = HASTA MI FINAL FONOVISA 354315/UMLE
@ @ o BREAKYOUR HEART © i« LARRY HERNANDEZ [
TAI0 CRUZ FEAT, LUDACRIS (MERCURY/IDUMG! 16 AR CORRIDOS MEDETHFIROVEA STIAILILE
@) |3 CUANDO CUANDO ES a7 |28 |2 LOS INVASORES DE NUEVO LEON
~ NG & MAXIMAN (| ANATWACHETEUNVERSAL MUSIC LATR) | DEJATE LLEVAR SERCA 6008
28 34 4 ENPREPARACION 28 |25 7 ELCOMPASACRA: EL ULTIVO RAZO
GERARDO ORTIZ (DEL/SOMY MUSIC LATIN) SE ALBOROTO EL HORMIGUERD SONY MUSIC LATIN 64831
LA MARIA : ., THE CHIEFTAINS FEATURING RY COODER
u 2& JULION ALVAREZ (DISA/ASL m H 14 . _SAN PATRICIO HEAR 31321/CONCORD |
EL ALAMO TITO NIEVES
40 aﬂ B LOS CUATES DE SINALOA (SONY MUSIC LATING 40 ﬁ 4 ENTRE FAMILIA ZMG 30021/S0ONY MUSIC LATIN
, BIEN O MAL : ;s BANDA ELRECODO DE CRUZ LIZARRAGA
“ ﬂ 14 JULIETA VENEGAS (SONY MUSIC LATING 41 m % ME GUSTA TODO DE T1 FONDVISA 354304/ UMLE &
@ @ 1 DIMELARAZON 42 4 3@ MARCO ANTONIO SOLIS
_ALEX RIVERA (SERCY MAS DE MARCD ANTONID SOLIS FIROVSA S5421GUMLE &
@ o |2 TUNO SABES QUE TANTO 43 12 11 ALEJANDRO FERNANDEZ
' CARLOS BAUTE [WARNER LATINA} a MAS ROMANTICO GUE RUNCA ... SONY MUSIC LATIN 66680 &)
[TTTH QUIERO QUE SEPAS LOS TIGRES DEL NORTE
|5,,|.,.\3,_, | 44 45 (13 | byonon v TRADIGION FONDVISA 354087/UMLE
| ME HACE TANTO BIEN MARISELA
@ 45 2 ALEJANDRO FERMANDEZ (LUMIVERSAL MUSIC LATING) “ M ﬂ 20 EXITOS INMORTALES IM 6614
(o) m NINA DE MI CORAZON B Los Bukis
LA ARROLLADDRA BANDA EL LIMON (D154 SERIE DIAMANTE: 30 SUPER EXITOS FONDWISA 354230\ MLE
AYER LA VI ., ;1 LOS TIGRES DEL NORTE
AT ST [T el & KHRIZ (MAGHETE/UNWERSAL MUSIC LATING) @ 5 40 LA GRANJA FONDVISA 354192/UMLE &
o ALEJANDRO (@ 5 2 LAARFOLLADORABANDAEL LIVON
LADY GAGA (STREAMLINEXONUVE CHERRYTREE AINTERSCOPE) SERIE DIAMANTE: 30 SUPER EXITOS DISA 721351/ UMLE
o CONMIGO SIEMPRE 46 4 o INTOCABLE
DIVING (LUAR 5 = _SUPER 1'§ CAPITOL LATIN 40363
% ESTUPIDA 50 47 1a LOS INQUIETOS DEL NORTE

INDIA (TOF 5TOF)

Aventura picks up its Tith top five title (its
entire chart output) on Latin Rhythm Airplay as
“El Malo™ jumps 10-5. Chasing its eighth No. 1
on the list, behind Wisin & Yandel's record 10
toppers, Aventura extends its mark for the
longest streak of top 105 to start a career.

46 |

Gilberto Santa Rosa scores his 31st top 10 on
Tropical Airplay as “Vivir Sin Ti" jumps 11-
6. He's now one top 10 title shy of tying
Marc Anthony (32) for second-mast in the
chart’s nearly 16-year history. Victor
Manuelle leads the pack with 40 top 10s.

Go to www.billboard.biz for complete chart data
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wme =
Hl—iﬁ 5 TITLE ES TITLE
S8 = RTIST (MPRINT / PROMOTION LAZEL) SX ARTIST (MPRINT | PROMOTION LABEL]
110 DIME QUE ME QUIERES | —Q 1 7 CUANDO ME ENAMORO
BANDA EL RECODO FONOVISA GLERKS PR AN LRS GUERRA LNVERSAL LS LT
o 3 g LA PEINADA 2 allia Y COMO ES EL
_CHUY LIZARRAGA Y 5U BANDA TIERRA SINALOENSE DISA__ _MARE ANTHONY EOKY MUSIC LATIN
% AL MENOS GITANA
3 : n LA ORIGINAL BANDA EL LIMON FONOVIE 3 315 HARIRA EPIC/SONY MUSIC LATIN
a4 4 o3 ANDO BIEN PEDO 4 2 {5 BACHATA EN FUKUOKA
BANDA LOS RECODITOS D154 _JUAN LUIS GUERRA Y 480 CAPITOL LATIN
1 EL ENAMORADO B GUAPA
5 6 2 LOS TITAKES DE DURAKGD DIS4 | 5 5 14 ol RES UNIVERSAL MUSIC LATING
COMANDOS DEL M.P. NINA BONITA
€ 5 % yoy o wanoo Uec | 9 2 M HETE/ 3 AT
MO PUEDO VOLVER 4 MIENTES
r I acasie capmoL i 7 T2 _CAMILA SONY MUSICLaTH
TE RECORDARE TU BOCA
O : =« _EL TROND OE MEXICO FONOVISAMUSIVISA 0 95 hmmesowmuscumw
MAS ADELANTE DILE AL AMOR
O« LA ARROLLADORA BANDA EL LIMON 154 R O e
CARITA DE ANGEL TE PIDO PERDON
10 10 31 |3 5ny HERNANDEZ MENDIETA/FONOVISATUSIVISA Lot R _TITO "EL BAMBIKD" SIENTE «
POR QUE ME HACES LLORAR? (TR0 WAKA WAKA (THIS TIME FOR AFRICA)
Q 16 12 JUAN GABRIEL FONOVISS Q LERER GAINER mmg;g&myy_&
MI CURIOSIDAD ALEJATE DE MI
12 14 29 |05 vicnes orL oRTE Fonowise e 15 6 comn sonv music Larm
Y TU COLGANDO EN TUS MANOS
A3 15 21 5 ion auvaRe? ¥ 5U NORTEND BANDA DIsA/asL @ el MARTA SANCHEZ WARNER LATINA
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GUERRA NETS FIFTH TROPICAL NO. 1

Juan Luis Guerra & 440 open at No. 2 on Top Latin Albums and No.
1 on Tropical Albums with new set “A Son de Guerra,” securing
Guerra his fifth topper on the latter tally. Selling more than 8,000
copies, the singer marks his third-best debut sales week behind
2007’s “La Llave de Mi Corazon” (11,000} and 2004's solo effort
“Para Ti" (10,000). The new set's lead single, “Bachata en Fukuoka,”
has already hit No. 1 on Hot Latin Songs, Latin Pop Airplay and

Tropical Airplay.

—Rauly Ramirez
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Billboard senior chart manager
Wade Jessen tees up the next
question for Martina McBride
during her keynote Q&A,

Despite the topic of
his panel—"Not Your
Granddaddy's Record
Label: Will the Last
One to Abandon the
Old Business Model
Please Tum Out the
Lights?," which
discussed the
upheaval of the
label business—
Blake Shelton

is all smiles

More than 400 country music influencers
gathered at Nashville’s historic Hermitage
Hotel for the inaugural Billboard Country Music
Summit, held in association with the Country
Music Assn. The summit ignited the busiest
week in the country music calendar, which

Performing at the networking reception sponsored

by Adams and Reese LLP were (from left) Anthony

K. of the Anthony K. Band, Gwen Sebastian, Bo Bice

and Madonna Nash. Mot pictured is Landon Michael,
who also performed at the reception

culminates inthe CMA Music Festival. Sponsors
included the CMA, | Wireless Center, Adams
and Reese LLP, Bridgestone Arena, Loeb &
Loeb LLP, the International Entertainment Buyers
Assn,, Lyon & Phillips PLLC and DigitalRodeo
.COM. PHOTOS: FREDERICK BREEDON

b

A

Tim McGraw tells it like it is
during his keynote Q&A with
Billboard executive director of
content and programming for
touring and live entertainment

Ray Waddell. The Q&4 was
sponsored by i Wireless Center.

R
SUMI

VIIT

when talking
about his
new ventures,

nt Jimmy Harnen
Cheek. a with
rt » Big Kenny

T.K. Kimbrell

VNI I s
Creative Artists Agency Nashville agent John Hule (left)
3 e £ ~ and Brian O'Connell, president of Live MNation's country
mﬂ?ﬁh‘f MUSIC = P division (right), focus on Gary Allan’s observations
. for- 4| | about touring during the "Country Road” touring panel
: sponsored by Bridgestone Arena.

Warner/Chappell Music
senior VP Tracy Gershon
and ASCAP Nashville VP/

managing director Tim

DuBeois talk publishin

during the “Publisher’s
Roundtable: The Country

Song Business in the
Digital Age” panel

4 JUNE 26, 2010 w.billboard.biz 49
|
More at eboq
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RCA Nashville artist Jake Owen performed June 10 at the

Riverfront Park Stage. Catching up after the show are (from left)

Sony Music Nashville A&R executive VP Renee Bell, Morris Artists

Management president Clint Higham, Owen, Morris Artists p ) = d
Management artist manager Branden Gill and RCA Nashville VP of an 2 o] Laura Bell Bundy (left) takes a dance lesson with
promotion Keith Gale. proTo: Roa NasHYILLE ann her fans in the Sports Zone. PHOTO: CONN JONES

- = = e Tim McGraw performs for a sold-out crowd at LP Field June 10
4 L r : PHOTO: JOHN RUSSELL/COUNTRY MUSIC ASSN
STIVAI |
- -

Mashwille kicked openits doors this

past week to all things country

music. The CMA Music Festival set

a new attendance record, selling

out each night of its star-studded

concerts at LP Field, which averaged

more than 49,000 attendees per

night. CMA is donating half its net

proceeds from the event to music

education program Keep the Music

Playing and the other half to the

2 Community Foundation of Middle

with fans 3 i i Tennessee to assist victims of the
Nash b k flood that occurred in May.

*  Lady Antebellum won group video of the year for its crossover hit "Need
Blake Shelton (left) and Trace Adkins accept b I You Now." Smiling for the camera on the red carpet are (from left) Lady [EEEE VRN S taer
the best collaborative video award for "Hillbilly Music and Logo i Antebellum's Dave Haywood, CMT president Brian Philips and Lady Jut‘lmr MeGrath. rH B
Bone.” pHoto: JBKN RUSSELL/CMT ; EIMAG ARtebellum'’s Hillary Scott and Charles Kelley. ruoto: rick piaMonn/wireiMace [ BEIM

2010 CMT
AWARDS

The CMT Awards saw Carrie
Underwood, Lady Antebellum,
Miranda Lambert and Keith Urban
take top nods for their musical
contributions this year. Kid Rock,
the show’s host, kicked off the
evening with a medley of his hits
“Bawitdaba” and “Cowboy” and
Waylon Jennings’ “Theme From
the Dukes of Hazard (Good OI'
Boys)"” that were mashed up and
performed by an all-star cast of
Nashville greats including Martina
McBride, Trace Adkins, Zac Brown

and Hank Williams Jr. John Mayer (left)
with their duet of
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