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Thin Line Between
Love And Hate

A Vocal Producer Assesses The Value—And Pitfalls—Of Auto-Tune

BY JAN SMITH

Ofallthe plug-ins and studio tools we use
to create music these days, none has been
more controversial than Auto-Tune.
Whether one claims to be a purist or not,
the reality is, Auto-Tune is here to stay,
and for some, it's as much a part of mak-
ing records as writing a good song.

As a vocal producer, I'm often asked
what I think of Auto-Tune. After putting
on my helmetand suiting up with armor,
I'm prepared to answer that question.

My first disclaimer of sorts is to tell you
[ have a love fhate relationship with Auto-
Tune. As an artist who came up “old
school,” it wasn't something that was
available to me in the studio, nor did I
need it to be. That would be the argument
against the use of Auto-Tune.

But let's be fair and take a closer look
at reality. Very few singers—and I've
worked with more than 4,000 of them—
can walk into the booth and lay down a
flawless vocal in one take, let alone eight
ornine takes (or sometimes days). It's not
flawless that every producer is listening
for. Instead, they're listening to capture
that magical performance that will live
forever in the hearts and ears of music
fans everywhere.

Is it fair or right or good to capture
that magic over several takes and pull it

all together into one seamless piece of

work? Well, I can certainly tell you that
I have and do on most vocals I'm asked
to produce.

But that would be editing. What Auto-
Tune enables me to do is salvage an oth-
erwise great performance and pull it
into pitch versus trashing it and look-
ing for something that might not serve
as well. T have found that helping an
artist to actually hear what they're truly
capable of in the studio raises the bar
for their live performances, thus serv-
ing a positive purpose for their growth
as a singer. Thus technology can be use-
ful in such situations.

Has Auto-Tune encouraged some
singers to be lazy and not hone their craft?
Unfortunately, there are many examples
of that on the national market, and ['ve
encountered that apathy more than once
with artists who are willing to leave their
voice in someone else’s hands—not some-
thing I condone or encourage. I'm happy
to say that at my own studio, where we
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I want to work
with real
professionals
who are proud

to be real singers.
I'd love nothing
better than
for our industry
to demand
the same.

seenearly 200 vocalists per weel, we con-
tinue to be bombarded by those who are
eager to better their skills and improve
their studio and live performances.
With T-Pain popularizing the use of
Auto-Tune as literally part of his sound,
we are hearing more varied uses of Auto-
Tunein recorded media. Many critics state
thatit's allowing hip-hop stars to encroach
on territory previously occupied only by
R&B singers. And while that may be true,
the general public doesn’t seem to have

the same aversion to the use of Auto-Tune
and other effects as music critics.

Another area where Auto-Tune and its
associated vocal software has directly and
negatively taken a toll in the studio is by
enabling producers to use synthetic back-
ground vocals in place of professional
background singers. I always use real, live
background vocals. Having once made
part of my living singing background vo-
cals, T honor that as part of my own
thumbprint in the productions I do, and
many times still participate as one of the
background singers.

That being said, there are many in-
stances when I might also tune the back-
ground vocal parts for the final mix. Like
1 said, it’s a love/hate kind of thing.

As a music professional who deals day
to day with the merchandising of any-
thing and everything vocal, | have taken
some very poor vocal performances and
turned them into something good—we
have the technology.

But even I have limits, and there’s no
amount of money that makes me want to
clean vocal toilets for the rest of my life.
I'want to work with real professionals who
are proud to be real singers. I'd love noth-
ing better than for our industry and the
public to demand the same.

Philosophically, we will never agree
on whether Auto-Tune is really the
devil—although part of me sometimes
thinks that it is. As for me and my house,
we will continue to hone the chops of
even the greatest of vocalists in an effort
to encourage the stand-up and stand-
alone ability of real “sangin’.”

And just for the record, | don’t use
Auto-Tune on my personal vocal
recordings. e

Jan Smith is the owner of Jan Smith
Studios (jansmith.com), a vocal coaching,
artist development and production facility
in Atlanta. Her clients have included
Usher, Rob Thomas, India. Arie, Justin
Bieber, Jill Scott, Trey Songz, Jennifer
Nettles, Drake and Collective Soul.
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>>>ASCAPTO
HONOR DR.
DRE

Dr. Dre will receive
the ASCAP Founders
Award during the
organization’s 23rd
annual Rhythm &
Soul Music Awards.
The ceremony—
which will also honor
the songwriters and
publishers of 2009's
most-performed
ASCAP songs on the
R&B/hip-hop, rap
and gospel charts—
will take place June
25 at the Beverly
Hilton Hotel in Los
Angeles.

>>>MTV SITES
DEBUT ARTIST-
FOCUSED
CHANNELS

MTV Networks wants
to establish its Web
properties as the go-
to outlets for fans to
track all of their
favorite artists’
social media
activities. The
company introduced
channels on MTV
.com, VHl.com and
CMT.com under the
brand “Posted.” The
channels will focus
on specific artists for
one-month periods,
aggregating Twitter
and Facebook
updates and
Foursquare
recommendations,
along with original
and archival photos
and videos.

>>>AERO-
SMITH LOCKS
IN TOUR
DATES

Its drama with
frontman Steven
Tyler behind it,
Aerosmith is bringing
its Cocked, Locked,
Ready to Rock tour
to North America for
18 summer dates. The
trek—the group’s first
since Tyler’s fall
offstage during a
concert in Sturgis,
S.D., last August
sparked months of
inner-band turmoil—
kicks off July 23 in
Oakland, Calif., and
wraps up Sept. 4 in
Uncasville, Conn. The
run includes an Aug.
14 homecoming show
with the J. Geils Band
at Boston's Fenway
Park, which sold out
in 23 minutes.

BARACK'N'ROLL

BY ANTONY BRUNO

BURN NOTICE

J|=

CLOUDS
INTHE
FORECAST

New Music Service Rdio Points
To Increased Focus On Streaming

Subscriptions

This week’s unveiling of a new
music service from the found-
ers of Kazaa and Skype illus-
trates just how much the
transition from a la carte sales
to cloud-based streaming has
changed the competitive land-
scape of digital music.

The new Rdio subscription
service from tech entrepre-
neurs Janus Friis and Niklas
Zennstrom has started an in-
vite-only beta test of its service
in preparation for a public
launch later this year (Bill-
board.biz, June 3). It joins a
crowded field of digital music
services that also includes
MOG, Napster, Rhapsody,
Thumbplay Music, Dada Enter-
tainment’s Play. ME and Mi-
crosoft’s Zune. Moreover,
there’s the pending U.S. launch
of European streaming music
service Spotify, and whatever
cloud-based service Apple ulti-
mately unveils.

That’s quite a list, consider-
ing it wasn’t long ago that any
digital music service compet-
ing with iTunes seemed doorned
to fail, hamstrung by digital
rights management restrictions
that prevented their downloads
from being compatible with the
iPod, such as Virgin Digital,
Yahoo Music Unlimited and
AQL's Music Now.

With the elimination of
DRM, the advent of smart-
phone apps and the growth of

wireless networks capable of
streaming large amounts of
digital media, the cloud-based
model has transformed from a
niche category to aleading par-
adigm—and one that Apple
doesn't yet have a stake in,
beyond its acquisition last year
of Lala.com.

“A lot of competition in this
space is going to put the focus
on innovation and business
strategy,” says Michael Nash,
executive VP of digital strategy
and business development at
Warner Music Group. “Apple
does a great job of monetizing
their customer base. What we're
hoping is that the introduction
of several new compelling serv-
ices is going to result in further
broadening the base of music
consumers by attracting people
who are not currently engaged
in the existing music offerings.”

Year-to-date U.S. digital track
sales through the week ending
May 30 totaled 488 million
units, down 0.1% from 488.7
million during the correspon-
ding period last year, according
to Nielsen SoundScan. With the
ala carte download market flat-
tening, revenue growth in dig-
ital music is expected to come
from cloud-based subscription
services. Butif music fans cur-
rently buying downloads shift
to subscription streaming serv-
ices, there will be a significant,
if short term, hit to revenue.

ROAD RUNNERS

1

POLICE ACTION

“Tt changes the economics,”
says Robb McDaniels, CEO of
digital distributor INgrooves.
“If all of a sudden we're going
to get paid up to a penny per
stream or a lower percentage of
the subscription pool than what
we would make from a down-
load, we've gota cash-flow prob-
lem. It']] take 100-150 streams
to generate the same amount
of money we generate from a
download. We'll need millions
and millions of subscribers.”

Getting to those millions of
subscribers will take time, and
none of the services are likely
to get there on their own. Ana-
lysts and labels alike feel the
only way for subscription serv-
ices to make a dent in the bot-
tom line is to integrate them
into a mobile phone or Inter-
net service subscription.

“Ultimately, whether you're
charging $5-$10 a month,
you're still limiting your appeal
to the high-end afficionados,”

Forrester Research analyst
Mark Mulligan says. “The
strength of music subscription
services has got to be pulling in
the broader mass market. And
they're going to be pulled in by
paying much less, and that's
going to require telcos or de-
vice manufacturers making
sure the cost to consumers is
significantly less.”

Spotify, for example, has
teamed with British wireless
operator 3 UK to bundle its
ad-free subscription service
into the cost of a handsetand
monthly mobile service. It
has a similar deal in Sweden
with TeleSonara.

Executives at virtually every
cloud-based service operating
in the United States say they're
interested in offering similar
deals, but o far only Thumb-
play has shown any momen-
tum, striking deals with smaller
regional wireless operators Cel-
lular South and nTelos.

JUNE 12, 2010 |

AD IT UP

Dynamic duo: Rdio founders
JANUS FRIIS (above, left)
and NIKLAS ZENNSTROM;
Rdio on a Web browser and
on mobile handsets (left).

The upside is that each of the
currently operational cloud-
music services has a slightly
different approach to attract-
ing users, meaning their efforts
are targeting different con-
sumer segments, Napster and
its parent Best Buy are focus-
ing on integrating its service
with consumer electronic de-
vices, while Thumbplay and
Dada are taking a very mobile-
centric approach and MOG and
Rdio are focused on fostering
social networking conversa-
tions around music.

Rdio’s service offers unlim-
ited, on-demand access to a
catalog of 5 million songs
from all four major labels and
digital indie aggregators. A
$5-per-month Web-only tier
lets users access all the
streaming features through
their browser. For $10 per
month, users can access the
service through a BlackBerry
or iPhone app (an Android
appigin the works) and buy a
la carte tracks through a desk-
top application.

“If there isn't room for more
than one competitor, there's
something fundamentally bro-
ken with the marketplace,” Rdio
COO Carter Adamson says. “It's
certainly a challenging space
and there’s alot of competition,
but we look at this as a mara-
thon, not a sprint.” e
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>>>VICENTE
FERNANDEZ
CANCELS
PHOENIX SHOW
Ranchera icon Vicente
Fernandez canceled his
July 18 concert at the
U.S. Airways Center in
Phoenix. Live Nation
didn’'t respond to
inquiries at press time
about the reason for the
cancellation, but it
comes in the wake of
other Latin artists
skipping the state on
their tours as a protest
against its immigration
enforcement law.

>>>THUMBPLAY
LINES UP IPHONE
APP

The Thumbplay Music
streaming music service
is now available for the
iPhone. Thumbplay
Music launched in
January in beta mode
for the BlackBerry and
has since expanded to
Android platforms. For
$10 per month, app
users can stream any
song from its 9 million-
track database on
demand. The company
hasn’t yet revealed the
number of downloads
the combined apps have
received, nor has it
discussed overall
subscriber numbers for
the service.

>>>AFTRA LINKS
WITH SOUND-
EXCHANGE

In yet another move to
expand royalty
payments, the American
Federation of Television
and Radio Artists will
help SoundExchange
identify and distribute
royalties due to its
members. AFTRA began
notifying more than
6,000 recording artists
for whom Sound-
Exchange has collected
royalties from digital
services. AFTRA will
mail letters, send e-mail
notices and make direct
person-to-person phone
calls to all AFTRA
member recording
artists who are due
royalties.

Compiled by Chris M.
Walsh. Reporting by
Ayala Ben-Yehuda,
Antony Bruno, Ed
Christman, Gary Graff,
Gail Mitchell and Mike
Shields.

When President Barack Obama
took office a year-and-a-halfago,
the music industry and other
major copyright owners had
reason to be concerned.

Obama’s campaign plank on
domestic copyrightlaw sound-
ed like it was drafted by the PR
shop at the Electronic Frontier
Foundation, stressing not en-
forcement, but instead the
“need to update and reform our
copyright and patent systems
to promote civic discourse, in-
novation and investment.”
(Those are code words for:
Copyright owners should stop
whining about piracy and just
“change their business mod-
els"—not the message the in-
dustry likes to hear.)

And just as concerning, the
Obama campaign prominently
highlighted an endorsement by
law professor Lawrence Lessig,
a harsh critic of copyright own-
ers, and the author of an Octo-
ber 2008 Wall Street Journal
op-ed piece called “In Defense
of Piracy.”

But since assuming of-
fice, how has the Obama ad-
ministration actually treated
the industry?

First, let's put to resta big red
herring: Obama appointed a
handful of litigators who had

represented major labels in
copyright suits to mid- and high-
level slots at the Department of
Justice. While the appointments
of such lawyers as Donald Ver-
rilli and Thomas Perrelli gar-
nered much attention and
outrage among industry critics,
in reality it had little to do with
the administration’s policies to-
ward the music industry.
Thereisn'tany evidence that
they were chosen because of
their work on behalf of the
RIAA; nor is there evidence that
the former Jenner & Block at-
torneys have even worked on
copyright issues since assum-
ing their positions at the DO]J.
(The fact that Obama Supreme
Court nominee Elena Kagan
once drafted an amicus brief
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BackOnTheBlock r

Music Publishing Deal-Making Shows
Signs Of Reviving—Will It Last?

=
=,
DIz LEGAL MATTERS
=lies : = — A
THE OBAMA ADMINISTRATION AND THE MUSIC
INDUSTRY: STEADY AS SHE GOES

by BEN SHEFFNER

(L
for the RIAA, arguing that the
2 Live Crew album “As Nasty
As They Wanna Be” isn't ob-
scene, is amusing, though not
terribly significant.)

As did previous administra-
tions, Obama has, through
word and deed, supported
strong copyright enforcement
and other policies favorable to
the industry. For example:

® In the Jammie Thomas-Ras-
set and Joel Tenenbaum peer-
to-peer cases (as well as a
lesser-known one involving a
Pennsylvania woman named
Denise Cloud), the DOJ inter-
vened and filed briefs in sup-
port of the labels’ efforts to
collect large statutory damage
awards against the defendants

| got this: President
BARACK OBAMA

for downloading and “sharing”
songs via the Internet.

# Obama appointed as the first
White House Intellectual
Property Enforcement Coordi-
nator (the “IP Czar”"} Victoria
Espinel, a highly regarded at-
torney who had spent years
fighting for the international
interests of copyright owners
as a staffer in the office of the
U.S. Trade Representative.

® Obama backed the Perfor-
mance Rights Act, currently
the RIAA’s top legislative pri-
ority. The act would bring U.S.
copyright policy in line with
that of most parts of the devel-
oped world by requiring ter-
restrial radio stations to pay
royalties to record labels (in ad-
dition to the current require-
ment that they pay composers
and songwriters). While
Obama’s position is consistent
with that of every administra-
tion since Jimmy Carter’s, it's
significant in that it came in
the face of heavy lobbying on
the “no” side by broadcasters,
who attacked itas a “tax” whose
beneficiaries would be foreign-
owned corporations.

® The administration has stead-
fastly pressed forward with
negotiations over the Anti-
Counterfeiting Trade Agree-
ment, which would bind
signatories toa set of IP enforce-
ment best practices. Obama per-
sonally embraced the ACTA in
a March 11 speech, vowing “to
aggressively protect our intel-
lectual property” through the
ACTA and other means.

® In December 2009, Vice Pres-

ident Joe Biden—a longtime
ally of the entertainment indus-
try on piracy matters—con-
vened an anti-piracy summit,
featuring a high-level cast of at-
tendees that included Attorney
General Eric Holder, Com-
merce Secretary Gary Locke,
Homeland Security Secretary
Janet Napolitano and FBI Di-
rector Robert Muller, as well as
such top music executives.
= And even on the issue of net
neutrality—which copyright
owners generally view with con-
siderable skepticism—the in-
dustry appears to have received
a favorable hearing for its in-
sistence thatany net neutrality
rules not interfere with anti-
piracy measures and would
only apply to “lawful” content.
In all significant respects,
the Obama administration has
followed the policies of its
predecessors, both Democra-
tic and Republican, in backing
strong copyright protection,
domestically and abroad. That
alone won't selve the indus-
try's problems, but the admin-
istration’s path is much better
than many had feared. -«

Ben Sheffner is a copyright
attorney who has represented
movie studios, TV networks and
record labels. Sheffner works as
an altorney in the NBC
Universal Television Group,
which is 209 owned by
Vivendi, the parent of Universal
Music Group. He is the author
of the Copyrights & Campaigns
blog (copyrightsandcampaigns.
blogspot.com).

Indie songsmiths: Bug Music

writers THE NATIONAL

With Bug Music on the block and BMG
Rights Management continuing to snap
up catalogs, music publishing execu-
tives are divided on whether all the ac-
tivity is a sign of more deals to come.

According to sources, [PMorgan
Chase is overseeing an auction for Bug
that began in May. At least four bidders
have made it to the second round, with
bids due June 8. Suitors include Sony/
ATV Music Publishing, Warner Music
Group, Evergreen Copyrights and
Chrysalis Group. Sources say at least
one financial firm that's new to music
publishing is also among the bidders, a
possible sign of renewed investor inter-
estin the sector.

Bug Music’s catalog includes classic
songs like “Sea of Love,” “Dream Lover,”
“Happy Together” and “Chapel of Love,”
while its roster of songwriters includes
the National, country artist Luke Bryan
and Kara DioGuardi.
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According to sources, Bug Music has
annual revenue of about $72 million, of
which $25 million is net publisher’s
share and about $13 million is overhead.
That would leave about $12 million in
earnings before interest, taxes, depre-
ciation and administration. Sources say
they expect Bug Music to be sold for $250
million-$300 million, for a multiple of
10-12 times NPS.

The Bug Music auction comes two
months after BMG Rights Manage-
ment, which is a joint venture between
Bertelsmann and Kohlberg Kravis
Roberts, acquired Cherry Lane Music
Publishing for a reported $75 million.
According to sources, Cherry Lane had
reveniue of about $42 million, of which
$7.7 million is NPS, which was equiva-
lent to the company’s overhead. Like
Bug Music, about 25% of Cherry Lane’s
NPS comes from administration deals.

Since the Cherry Lane deal, BMG

www americanradiohistorv com

Rights Management has announced its
acquisition of the Adage IV catalog and
its formation of a joint venture with One
Haven Music Publishing.

Primary Wave Music Publishing
partner/CEO Larry Mestel believes the
market is heating up again, after a slow-
down in acquisitions during 2009 and
a decline in multiples paid for B- and
C-level catalogs.

“The record business isn't doing well
and there are more opportunities in the
publishing space,” he says. “As the credit
market loosens up and the economy
heats up, prices will goup again, as they
have historically.”

But another senior executive at a music
publishing firm known for acquisitions
says that despite Cherry Lane and Bug
Music, there isn't any sign that music
publishing deals will be coming to the

table more frequently. “What's different
now?" heasks. “Those deals are isolated
occurrences. Cherry Lane has been up
for sale for a couple of years and finally
sold. And Bug Music's money was com-
ing due, which meant they have to sell.”
Bug Music was built by Spectrum Eg-
uity Investors and Tom McGrath, which
bought the company in 2006 and then
hired John Rudolph as CEO. Rudolph
has overseen the acquisition of the
Windswept, Trio/Quartet and Hitco song
catalogs. If the company’s investment
money is coming due, thatimplies a five-
year time horizon for Spectrum’s invest-
mentin the music publishing business.
Executives at BMG Rights Manage-
ment, Warner, Sony/ATV, Evergreen
and Chrysalis declined to comment.
Bug Music executives didn’t return calls
for comment. see
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To Tell The Truth

Country Throwdown Promoter Kevin Lyman Offers An
Unusually Frank Explanation For A Series Of Cancellations

When concerts are canceled, all sorts of rea-
sons are typically cited in the public an-
nouncement: production or scheduling is-
sues, illness or the ever-popular creative
differences. Promoters and artists seldom
bring up the real reason many shows are
called off: poor ticket sales.

But Vans Warped tour founder Kevin Lyman
took a different tack when canceling dates
on the inaugural Country Throwdown tour:
He told the truth.

Conceived as Warped for the country set,
Throwdown began May 14 as a 24-date tour
sponsored by Rockstar Energy Drink and
featuring such acts as Montgomery Gentry,
Jamey Johnson, Jack Ingram and Little Big
Town. When Lyman canceled four Throw-
down shows—in Houston, Dallas, San Diego
and Phoenix—he posted a YouTube video
apologizing to fans for the cancellations
and addressed “hard times” with ticket sales
in those markets. His camp also issued a
press release citing low ticket sales and the
economic challenges of touring a new coun-
try concept with 21 acts at a reasonable
ticket price in a competitive marketplace
and down economy.

After a “few tough weeks” trying to figure
out how to make Throwdown work best,

to convince him to announce the four can-
cellations in a different way. “1 just figured
this was the best way to reach the fans,” he
says. “These people eventually put food on
our table, so why don’t you tell them what’s
going on?”

Lyman says he hasn’t received any nega-
tive feedback so far from the industry for his
candor. “I'm sure there are some people that
fall on the side of the fence of ‘Kevin Lyman's
abig idiot’ and others on the side of ‘that’s
pretty cool,” " he says. “I'm getting more of
the reaction of people reaching out to me
and saying, ‘Hey, it's nice to see someone
do something that way." ”

Vector Management president Ken Levi-
tan, who counts Johnson among his clients,
says, “l appreciate [Lyman’s] honesty onthe
lack of ticket sales for canceling, but also am
glad that they are trying to bring a creative
tour to country music. Overall, | hope they
learn more about the country market with this
experience and lock in a strong headliner and
continue the tour next year”

Warped is the longest-running touring fes-
tival on the road, and Lyman and his partners
also successfully launched Taste of Chaos and
Mayhem in the rock world. But country is new
turf for Lyman, who admits there has been a

“The nice thing is we went
out and sold the number of tick-
ets we thought we would sellin most of these
markets,” he says. “The business model was
8,500 tickets [per show]. The problem is we
thought it would be a $30 ticket and we’'re
netting about $20 a ticket right now.”
Discounting, plus a propensity of many
fans to opt for cheaper tickets or lawn seat-
ing, lowered the net, Lyman says. “We built
this [Throwdown] model at 8,500, and we're
between 8,300 and 8,500 when it’s all said
and done. But when you build a model on a
certain ticket price and you’re not getting
that, when you're hoping for $30 and you

takes to get a show down the road.”

Live Nation is the national pro-
moter of Throwdown, and the pro-
moter and Lyman’s 4fini Produc-
tions have a successful track record
on tours. But the promotion giant
has seen its share of difficulties in
the early going of the summer. A
Christina Aguilera tour was post-
poned days after going on sale;
“prior commitments” were cited,
but industry sources say sales were
slow. Lilith Fair's Sarah McLachlan
admitted in an interview that sales
for that tour were “pretty soft.” Sev-
eral dates on the Eagles tour were
canceled, and the North American
leg of U2's 360° tour was postponed
until next year due to singer Bono's
back surgery.

Jason Garner, CEO of Live Na-
tion’s concert division, says ticket sales are
on a “similar” pace with last year. Lyman says
Warped and Mayhem are selling well and
he's less concerned about this summer than
next year, when the impact of two summers
of heavy discounting may start to effect
early buyers.

The good news, according to Lyman, is
that fans, artists and sponsors are all “lov-
ing” Throwdown.

“Maybe we should have gone out and done
a few less cities the first year,” he says. “But
we're going to play for crowds of 11,000-
12,000 people in some markets, and if it goes
on a pattern of the Warped tour, we'll do 30%-

Lyman says he “didn’t give anyone any time™

learning curve.

end up at $20, you're 33% low on what it

50% more next year.” e

fter nearly two decades of resisting efforts by third parties
to provide manufacturing-on-demand for out-of-print
CD titles, the major record groups are finally embrac-
ing the strategy.

Manufacturing-on-demand, or MOD, was a major
topic of conversation among wholesalers and the majors at the
recent National Assn. of Recording Merchandisers annual con-
vention. Within the last six weeks, Universal Music Group, Warner
Music Group and Sony Music have reached agreements to allow
Alliance Entertainment, the nation’s largest music wholesaler, to
manufacture their out-of-print CDs at the behest of its retail ac-
counts, (Talks continue with EM1 Music.)

Alliance, based in Coral Spring, Fla., is the exclusive music
supplier toall Barnes & Noble, Sears and K-Mart outlets, Alliance
is following in the wake of Amazon's Create Space, which for the
past 18 months has enabled consumers to purchase out-of-print
Sony Music, WMG and EMI titles. UMG is also about to turn over
3,500 titles for that effort.

Meanwhile, Alliance has about 250 Sony titles, 900 WMG ti-
tles and about 3,500 UMG titles that can be built on demand, via
technology supplied by Mediaport, a Salt Lake City-based com-
pany, according to Alliance Entertainment president Alan Tuch-
man. “We started in March with Sony titles and sold close to 1,500
units in a 60-day period, which is pretty good business consider-
ing we just put the titles in the catalog and didn't highlight them
atall,” he says,

The labels’ newfound enthusiasm for MOD comes after a num-
ber of false starts. In 1992, Blockbuster had the temerity to envi-
sion manufacturing music on demand to the Wall Street Journal
without consulting the majors, which rejected the idea. In the
late "90s, Digital-on-Demand and Liquid Audio unsuccessfully
pursued MOD, as did Starbucks in 2004, Hardware suppliers
MICS, Digital Kiosk Technologies, Burn a Song, VMS, Media-
port, Starbox, Mix & Burn and Touchstand have all tried their
hand at MOD, but most of those plans fizzled when the econom-
ics proved unfeasible and the majors wouldn’tlicense their music.
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Demand
And Supply

The Majors Finally Relent In Allowing A
Leading Wholesaler To Manufacture-
On-Demand Out-Of-Print Titles

As the industry transitions to digital delivery, MOD will be a
growth business as shelf space decreases at retail. One major-
label distribution executive predicts that the majors will only keep
about 20,000 titles still in print in the coming years, with the re-
mainder available through MOD. “Eventually, all CDs will be man-
ufactured on demand,” he adds.

In moving in that direction, the majors are ensuring that all
MOD is CD quality, with original packaging being reproduced
in full. Classical music store ArkivMusic has been manufactur-
ingindie classical music on demand since 2004, and in 2006 the
majors began licensing their music to Arkiv's online CD and
download store. Currently, it can build 8,752 titles and is adding

about 50 titles per week to its MOD business, which accounts
for 209 of the store’s sales, according to ArkivMusic president
Eric Feidner.

“Since we specialize in classical, we learned over time how crit-
ical the packaging is,” Feidner says. “All of our products are vir-
tually identical to the originals with full booklets, tray cards, disc
art. We have opera recordings with 200-page booklets/librettos,
for instance, that are produced on demand.”

On the other end of the spectrum, Mix & Burn kiosks, which
are in about 150 Trans World Enter-
tainment, Borders and indie stores,
carry about 260,000 album titles or 4
million tracks from major and indie
labels, which can be burned to CD or
downloaded to iPods and other MP3
players. The burned CDs feature
lower-fidelity MP3 files, and the
kiosks don’t replicate the original
album art for all titles. But the con-
venience of giving customers a spe-
cific title they want when they walk into a store usually wins out,
Mix & Burn president Bob French says.

Beyond its kiosk, Mix & Burn, which is 80% owned by Trans
World Entertainment, is trying to position itself as the back end
for wholesalers that want MOD, but to do that it has to upgrade
to meet the major-label MOD specifications.

“We can supply indie retailers with our kiosk for about $900,
which means a store can have a quarter of a million CDs in vir-
tual inventory,” French says. “We are manufacturing many hun-
dreds of CDs every day.”

When Michael Jackson died and most stores were soon out of
stock due to the sudden demand, “we sold many thousands of Jack-
son CDs in 24 hours,” he adds, “because we didn't run out,” s

biz

For 24/7 retail news and analysis, see
billboard.biz/retail.
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he Detectives

More Companies Are Promoting Their Ability To ID Copyright-Infringing Material
On File-Sharing Networks, But Skeptics Say Their Methods Aren’t Foolproof

In the record industry’s fight
against digital piracy, there
is near universal support for
what’s known as a “gradu-
ated response” when con-
fronting repeat copyright
offenders, whereby culprits
are first notified and later
punished. But little is known
about the companies and
services that would imple-
ment such measures.

DtecNet stands ready to
supply such services, The
anti-piracy company monitors
online activities for content
owners and law enforcement
agencies. DtecNet technology
is being used by Irish Inter-
net service provider Eircom
in its new graduated-response
system, the Irish Times has
reported. And sources tell Bill-
board the company is work-
ing with the RIAA to collect
infringement data and send
notices to ISP customers in
the United States.

DtecNet seeks out infring-
ing content made available on
file-sharing platforms rather
than track all traffic on those
platforms, co-founder/CEO
Thomas Sechested explains.
“This is a much more effi-
cientway of doing it,” he says.
“It requires fewer resources
than the other approach, and
we feel it offers a much more
secure and timely way of
doing it.” In addition, Se-
hested says, DtecNet uses
search algorithms to find
links to its clients’ content on
“thousands of websites’
known to post links to such
online storage sites as
YouSendIt and Megaupload.

Audible Magic provides a
service that is already being
used in graduated-response
programs on university net-
works. In the United States,
the company is working with

o ©
‘We pick up
the
of what’s
out there.’

—THOMAS SEHESTED,

DTECNET

about 100 colleges and uni-
versities, VP of marketing Jay
Friedman says, including the
University of Chicago and the
University of Florida. Its tech-
nology has also been tested at
ISPs, he adds, although
mostly in Europe.

Audible Magic’s CopySense
Appliance uses a fingerprint-
based technology that
compares the acoustic char-
acteristics of a particular file
to a master registry of about
10 million works submitted
by copyright owners. Fried-
man says a Premier version
of the service is used by My-
Space Music and Dailymotion
to weed out infringing up-
loads. File-hosting sites like
Megaupload could potentially
use this service but currently
do not, he adds.

CopySense Appliance oper-
ates as a points-based system.
“Incidents add up to points,
which then graduate people
up to various levels of poten-
tial actions,” Friedman says.
That could mean warnings,
sanctions, temporary account
suspension and, in the case
of university students, a meet-
ing with the campus judicial
affairs office or a fine for vio-
lating network use policy.

Currently, DtecNet and Au-
dible Magic search for in-
fringement

for more).

THEY CALLIT
THE STREAK

The Streak is Dell’s foray into tablets. Sort of. Its 5-inch
screen—about half that of the iPad’s—makes it a small
but able tablet PC. But the Streak is a phone, too, that
runs on Google’s Android operating system. It's a hand-
ful, but a 3.5mm headphone jack and Bluetooth support
make answering calls easy. The device has a 1IGHz micro-
processor and 2 GB of internal storage (with an SD slot

—GP

ast majority

on many-to-many platforms,
such as file-sharing networks,
and one-to-many platforms,
such as websites with links to
infringing copies. Neither
monitor one-to-one transfers
via e-mail or instant messag-
ing. S0, a person who e-mails
a link to infringing content
would be safe but posting that
link on a public website is
likely to raise flags.

So the technologies exist.
But do they work?

Both executives stand by
their products’ effectiveness
in reducing piracy, recidivism
and bandwidth. Friedman
claims a 99%-plus identifica-
tion rate and says most
schools find that “most, if not
all, Digital Millennium Copy-
right Act notices go away”
after they implement Copy-
Sense Appliance and a
graduated-response model.
(DMCA notices are a metric
used by campus officials to
gauge infringement volume
on their networks.) He also
notes that recidivism is rare
in a typical graduated-re-
sponse system, although for
privacy reasons he couldn’t
offer specific evidence, and
that college networks experi-
ence a “huge decline in band-
width.” Sehested says DtecNet
is very effective at locating
links to its clients’ con-
tent on websites. “We
pick up the vast major-
ity of what's out there.”
Others are less sure
about these technologies’ ef-
ficacy. Attorney Gary Ger-
stein of Wilson Sonsini
Goodrich & Rosati—and for-
merly with SoundExchange
and the RIAA—believes
many issues need to be
worked out before graduated
response is implemented.

“How do you respond to all

the legitimate data transfers
thatlook like infringing con-
tent?” he asks, pointing to
transfers of legally acquired
files and streaming of a per-
sonal music collection as sce-
narios that could potentially
attract the attention of mon-
itoring services. “I think the
filters would be a blunt in-
strument that would capture
and prohibit too many data
transfers that would other-
wise be permissible.”

The possibility of false pos-
itives doesn't faze Friedman.
“Our audio technology is
tuned to have near-zero false
positives,” he says. “I've been
here for two years and we
haven'thad a false positive in
those years.” But Gerstein
wonders what level of false
positives defines a success.
“What is an acceptable
amount of permissible data
transfers where people get
caught up and their lives are
thrown into turmoil?” he asks.

Paul Hoffert, co-founder of
legal peer-to-peer system
Noank Media and a former
faculty member at Harvard
Law School, doubts the effec-
tiveness of graduated re-
sponse and wants ISPs to use
these technologies to mone-
tize rather than track piracy.
He thinks the economic effi-
ciency of collective licensing
will eventually win out over
the costs of fighting piracy.

“It's
nomically efficient to get
paid for stuff” than try to
control its distribution, he
says. Noank Media has
patents pending that would
not only monetize network
traffic but do it on device-
based listening—which Hof-
fert says would capture the
value of music previously ac-
quired illegally.

Some day in the future,
content owners may well
cede control of distribution
and monetize networks.
Until then, expect to see con-
tent owners and anti-piracy
companies push for a vari-
ety of graduated-response
solutions to digital piracy.
Expect, too, an equal push-
back from critics. aes

s s0 much more eco-

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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CLEAR CHANNEL
APP UPGRADE

Clear Channel Radio’s latest
update of its iheartradio mo-
bile app features commercial-
free content from top per-
sonalities, 750-plus local
radio channels, exclusive
videos and on-demand traf-
fic reports. The update is
available for iPhone and iPod
Touch devices as well as
BlackBerry smart phones.
The iheartradio app has been
downloaded more than 7 mil-
lion times. Clear Channel says
the app adds more than 10%
to aradio station’s streaming
audience. Clear Channel’s
streaming audience is 15% of
its terrestrial audience.

BRITS STILL FAVOR
PHYSICAL PRODUCT
In the United Kingdom, old
habits are proving hard to
break. A poll by Hewlett-
Packard of more than 1,000
Britons found that 73% of
respondents aged 16-60
could never see themselves
moving to all-digital music
or film subscription model.
Eighty-six percent access
some type of digital media,
but 95% of them prefer
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physical books over e-
books and 75% favor watch-
ing DVDs over streaming
films. Those inthe 16-34 age
group are the most com-
fortable with digital media,
yet 39% of them still buy
physical products.

NEW PIRACY
FIGURES

Popular BitTorrent site
Mininova, which claims to
have accounted for 10 bil-
lion downloads from 2005
to 2009, amounts to just
0.029% of global media
experiences, Washington
and Lee University assis-
tant professor David Touve
said at the recent Telco 2.0
Conference. Touve's con-
servative estimate was de-
tived from many assump-
tions (like each download
was heard five times) and
available market research.
For Billboard, he took it a
step further and estimated
that 1.2% of global music
and video experiences
could be attributed to on-
line pirate sources, That’s
based on IFPI's estimate
that 40 billion files were il-
legally shared in 2008.
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Katy Perry grabs her second top

five smash and Snoop Dogg his

third as they attack the chart with
“California Gurls.” The No. 1 Digital
Song and No. 2 Blllboard Hot 100
‘track zooms 38-4 on this survey.

YOUR LOVE IS MY DRUG
KESHA

I MEF

www.billboard.biz



http://ebook-free-download.net/

GLOBAL
NEWS
LINE

www.billboard.biz/global

>>>EUROVISION
‘SATELLITE’
LAUNCHES

German pop singer Lena
Meyer-Landrut won the
Eurovision Song Contest
May 29 in Oslo with
“Satellite,” co-written by
Danish songwriter/
producer John Gordon
and U.S. singer/
songwriter Julie Frost.
Votes from Eurovision-
appointed judges and the
public in 39 countries
gave the 19-year-old her
victory. “Satellite,”
published by Iceberg
Publishing/EMI Music
Publishing Germany and
released on USFO/
Universal, hit No. 1in
Germany and made the
top five in Austria and
Switzerland in March.
Debut album “My
Cassette Player”
performed identical chart
feats in May. The single is
already available in most
European markets.

=>>INDIGENOUS
AUSSIES LOSING
OUT ON THE RADIO
A new report says
Australia’s indigenous
artists aren’t getting a fair
break on radio Down
Under. The “Song Cycles”
study—a joint project of
the Australia Council for
the Arts and the Austral-
asian Performing Right
Assn., which examines
indigenous artists’
exposure—found their
strongest support came
from community
broadcasters, which
devoted 4% of their music
programming to them in
2008. The report cited
social marginalization,
insufficient training/
education and
geographical isolation as
key problems.

>>>JONES IS MITS’
MAN

Veteran pop singer Tom
Jones will receive his
second lifetime
achievement award this
fall from the U.K. music
industry. In 2003, Jones
received a BRIT lifetime
achievement honor for a
career that began in 1963.
MNow he's been named
recipient of the Music
Industry Trusts’ Award, to
be presented Nov.1at a
charity fund-raising dinner
in London’s Grosvenor
House hotel.

Reporting by Lars
Brandle, Richard Smirke
and Wolfgang Spahr.
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BY AYALA BEN-YEHUDA

BROTHERS OF THEROAD

Universal, AEG Live Form Joint Venture For Multi-Artist Latin Tour

is the firstlabel-promoter joint venture of its kind,”
he says, adding that AEG Live has been in discus-
sions on similar concepts with non-Latin labels.
The Machete tour is part of a recent effort by Uni-
versal’s Latin labels to partner with promoters, as
it did with the Vive Grupero festival in Mexico City
May 15-16 with promoter OCESA.

The tour is scheduled to begin Oct. 15
at the Amway Arena in Orlando, Fla.,

and end at Las Vegas’ Planet Hollywood

Nov. 10,

and content, and shares profits with AEG Live.
While it's not unusual for labels to tap their artists’
touring income as an additional revenue stream,
the Machete tour will demand much more market-
ing participation on behalf of the label, AEG Live
president/CEO Randy Phillips says. “I believe this

Five years ago, Machete Music broke ground with
reggaeton, a Latin urban sound that caught on like
fire to Daddy Yankee's “Gasolina.” While the genre
has evolved in a more pop-friendly direction, the
Universal Music Latin Entertainment label is still
a dominant force on the charts—and now on the
road, as AEG Live and Machete bring the label’s
fifth-anniversary tour to at least 15 U.S. cities
this fall.
Starring headlining veterans Tego

Calderén and Ivy Queen, the Machete

Tropic
thunder: IVY

”~ QUEEN
Music tour will feature the same six (left) and The trek’s venue capacity will aver-
i " TEGO B
to 10 acts each night, culled from CALDERON age about 5,000—far bigger rooms

Machete's current roster, including
Jowell & Randy.

Machete is unique among cur-
rent Latin labels in that it has a
recognizable sound and brand
identity. Since 2005, Ma-
chete has charted 27 top
10 titles on Bill-
board'’s Top Latin
Albums chart,
including 11
No. 1s.

“Machete
isn'tjust a record label. It's a lifestyle,

says Walter Kolm, president of Machete
and its pop counterpart, Universal

Music Latino, who put the tour to-
gether with Rebeca Leon, AEG Live VP

of Latin talent.

That means an opportunity to create

Machete merch for the tour and make

itan annual branded outing, like Ozz-
fest or the Vans Warped tour, accord-
ing to Kolm and Leon. For Latin
urban artists, who usually play clubs
unless they're megastars, “we want
to develop the live show,” Leon says.
The tour is a joint-venture part-
nership between the promoter,
which assumes the financial risk, and
the label, which provides the talent
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Fight For Your Rights

Italian Labels Seek Increased Performance Payments

MILAN—Italian neighboring rights
group SCF is ramping up its efforts to
boost performance rights revenue for
labels—but its new, more aggressive
approach has put it at odds with the
country’s hospitality and commercial
radio sectors.

SCF’s revenue fell 13% year on year to
€37.2 million ($45.9 million) in 2009.
Insiders say that drop put pressure on
president Gianluigi Chiodaroli, who
stepped down in April. Chiodaroli was
succeeded by SCF's previous director-
general, Saverio Lupica.

Lupica pledges the new regime will
10 |
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be one of “continuity and consolida-
tion,” but is targeting dramatic
growth in nonbroadcast performance
rights for SCF’s 300 label members.
He expects this sector to grow to €20
million ($24.4 million) in 2010 from
revenue of €13 million ($15.9 million)
in2009.

To achieve that, SCF has been tar-
geting hospitality, leisure, fitness and
retail sectors. While official figures
aren't available, new SCF director-
general Marco Ornago says targeting
bars has added around 18,000 new li-
censes since March 2009, although a

www americanradiohistorv com

series of court cases against busi-
nesses for nonpayment of the €75
($92) annual fee have attracted some
negative headlines.

SCF has an agreement in place with
one retail association, Confcommer-
cio, to offer those of its 770,000
members that play music on their
premises a discounted rate, and is now
negotiating with retail/hospitality
trade group Confesercenti, which has
270,000 members.

Confesercenti legal affairs adviser
Giuseppe Dell’Aquila is hopeful an
agreement will be reached. “We're not

than the featured acts could play on

their own. And unlike radio station fes-

tivals, where artists perform brief, DJ-
backed sets one by one for free, the
Machete tour will have a live
band and collaborations be-
tween the artists, who will
be paid to perform.
The tour will also fea-
ture artists not signed
to the label but managed
by top Latin urban man-
agers Elias de Leon and
Edgar Andino, whose
A&R input has been cru-
cial. Tickets will average
less than $50 and will
likely be redeemable
for song downloads
from Machete's
catalog, Kolm
says.
Kolm adds
that plans are
in the works
to film the tour
bus rides and behind-
the-scenes footage to
sell to a sponsor for a
reality TV series or
webisodes. wee

opposed to paying for the use of re-
corded music as such,” he says.

“We do object to paying for playing
the radio—the radio stations are already
paying SCF”

Ironically, Italy’s 10 national com-
mercial radio networks aren’t cur-
rently paying performance rights
royalties to SCF as part of a long-
running dispute.

While broadcast rights aren’t tradi-
tionally a particularly lucrative sec-
tor for SCF—the entire radio sector
brought in €6.7 million ($8.2 million)
in 2009, up 4% from 2008—S5CF has
been attempting to negotiate a per-
formance royalty hike with commer-
cial radio trade group RNA since a
previous licensing agreement expired
in 2006.

While Italian law stipulates a rate of
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POLICE AT GLASTONBURY FESTIVAL: MATT GARDY/GETTY IMAGES, BENN: FESTIVAL REPUBLIC

Soaring Police Costs
Threaten U.K.
Independent Festivals

LONDON—The economic downturn was
cited when independent festivals like
Wild in the Country, the Homecoming
Festival and Hydro Connect bit the dust
in 2008 and 2009. But last month (Bill-
board.biz, May 12), the Glade Festival be-
came the first to blame its demise on
policing costs.

The 11,000-capacity dance festival
featuring Orbital and Simian Mobile Disco
was scheduled for July 15-18 at the Mat-
terley Bowl in Winchester. Co-founder
Nick Ladd says it became financially un-
viable when Hampshire Constabulary
announced it would charge £175,000
($251,898) for policing—up from
£29,000 ($41,743) in 2009.

Festival organizers say such increases
result from local forces adopting Assn.
of Chief Police Officers (ACPO) guide-
lines for “full cost recovery”—including
all staff-related costs, travel and back-
room functions—when policing music
festivals and concerts.

The guidelines were introduced in
2005 but Assn. of Independent Festivals
board member Jim King says they've be-
come the police “default position” inthe
last 12 months. AIF launched in 2008 with
14 festival members and now has 25.

Police are increasingly “under
financial pressure from their funding
sources,” says Melvin Benn, managing
director of major promoter Festival Re-
public. “If they have got an opportunity
to generate income at a festival, then

Public performance: PMI president MARIO LIMONGELLI
(left) was among the label execs joining SCF’s SAVERIO
LUPICA (right) at a recent Milan press conference to
explain their dispute with Italian commercial radio.

2% of stations’ gross revenue, a series of
agreed discounts reduced the rate to 1%.
SCF now wants to apply the full 2% but,

why wouldn’t they do it?”

That’s unlikely to change soon, with
Britain’s new coalition government com-
mitted to cutting public spending.

The ACPO guidelines don't dictate po-
lice staffing levels, but suggest fixed
costs—including a police constable’s £55
($79) hourly rate, which has particularly
incensed event organizers.

King, managing director of Liverpool-
based event management firm Loud
Sound, says the AIF fears festivals could
be forced out of business and chairman
Alison Wenham is seeking a meeting with
the ACPO.

Benn calls the costs “outrageous” but

Pushing back: AlF’s ALISON
WENHAM (left) and Festival
Republic’s MELVIN BENN

claims major festival organizers' experi-
ence shows presenting security propos-
als to police well inadvance can contain
the bill. He says increasing private secu-
rity ensured the Glastonbury and Leeds
Festival's police costs dropped last year,
with Reading Festival’s costs unchanged.

In a statement, the ACPO said “forces
are encouraged to engage with event or-
ganizers at an early stage to give anindi-

Beat masters: Part of the
police presence at the 2009
Glastonbury Festival.

cation of the likely police costs in-
volved, and work to find ways of
minimizing the number of police
required.”

The ACPO revised its guide-
lines aftera 2006 High Court rul-
ing that Festival Republic—then
called Mean Fiddler—wasn’t li-
able for additional policing costs
atthe 2003 Leeds Festival, asan

advance agreement didn’t exist.

The amended guidelines advise po-
lice to secure in advance “a clear basis
of understanding” about the services to
be provided and to avoid ambiguity over
eventual fees by quoting on a full cost
recovery basis.

As a result, King says, “police costs have
nearly doubled in the last four years.”

Ladd says Glade continued negotiat-
ing until the police reduced their

demand to £90,000 ($129,566) but
incurred lawyers’ bills of £40,000
($57,585) in the process.

The 2009 event had been charged on
a full cost recovery basis, but Hampshire
police demanded a greater presence in
2010 and insisted Glade increase private
security and install on-site closed circuit
TV. “It’s ridiculous,” Ladd says. “It'sa
bunch of peace-loving people in a field
listening to music.”

In a statement, Hampshire Constabu-
lary chief inspector Steve Baxter said the
changes were needed as “a review of
2009’s festival recognized there were
insufficient resources to enable us to dis-
charge our core responsibilities.”

In addition to higher charges, King
says festival organizers are bedeviled by
a lack of consistency in different forces’
policing requirements—meaning costs
for similar-sized events can vary by up
to100%.

“You wouldn't go into an event not
knowing how much your headline act's
going to cost,” he says. “This is about
being able to plan and create a healthy in-
dustry—and the biggest uncertain area of
costis the police.” e

after talks broke down in
late 2008, RNA's mem-
bers stopped paying roy-
alties. SCF launched civil
suits against individual
stations to enforce the
new rate.

The first rulings aren't
expected until 2011, but
the row escalated after
a March court hearing
recommended renewed
negotiations.

RNA then told the
labels that unless they
agreed to keep the 1%
rate, it would boycott
new releases, The labels
rejected that demand
and the stations have re-
fused to air new releases, including high-
profile ones by Marco Carta and Shakira,
since May 7 (Billboard.biz, May 24).

“We feel betrayed by the radio sta-
tions,” says SCF member Mario Limon-
gelli, president of indie label Nar Inter-
national and indies trade group PMI. “It’s
pure blackmail on their part.”

Meanwhile, Lorenzo Suraci, president
of RNA member RTL 102.5, accuses la-
bels of “blackmail and persecution.”

“These multinationals are making us
pay for the fact they don’t sell records
anymore,” he adds.

But, while that dispute seems set to
run on and on, Alessandro Massara—
president/CEO of Universal Music Italy
and a member of SCF’s governing group
—says it’s only “the tip of the iceberg”
when it comes to SCF’'s campaign to
boost performance rights revenue,

“The idea is for SCF to become more
active in all fields,” Massara says. “We
want to promote legality in a country
where illegality is unfortunately all too
widespread.” e
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BY LARS BRANDLE

Workout
Walkout

Gyms Mull Music Boycott Over
Performance Right Rates

BRISBANE, Australia—Australia’s fitness sector is hitting back
even as the record industry claims victory in its fight to raise per-
formance rights payments.

On May 17, Australia’s Copyright Tribunal approved steep
license fee hikes for the sector's use of recorded music—described
as “out of this world” increases by Andy Mallinson, marketing di-
rector of leading chain Fitness First Australia.

According to Mallinson, “90% of gym operators won't be able
to afford to pay and they’ll move to a credible alternative.” For
FFA, that means substituting cover versions for original artists’
recordings at its 93 sites beginning June 1.

Currently, a Phonographic Performance Co. of Australia li-
cense costs $0.97 Australian (80 cents) per class, with a maximum
annual payment of $2,654 Australian ($2,202) per venue. But the
tribunal approved increases giving clubs the option of paying ei-
ther $1 Australian (83 cents) per attendee or $15 Australian ($12.44)
per class—a 1,500% raise.

PPCA CEO Stephen Peach says it's working out a timetable for
introducing the rates, calling them “an appropriate return.” PPCA
represents 800 member labels and 2,000 registered artists.

Lauretta Stace, CEO of trade group Fitness Aus-
tralia, says it may appeal the tribunal decision
on behalf of its members, who operate 1,100
gyms. Fitness Australia reckons annual
music costs would rise from $1,510 Aus-
tralian (§1,252) to $23,400 Australian
($19,404) for an average size, 30-classes-
per-week fitness firm with 1,500 members.

A July 2009 FA report showed the fitness
sector generated revenue of $939.8 million Aus-
tralian (then $656 million) in 2008 and had risen 7% each year
since 2004.

Mallinson says FFA's switch to 100% PPCA-free music follows
a four-month trial of cover versions in certain classes. Music is
sourced from the likes of New Zealand-based Les Mills Asia Pa-
cific, which provides rerecordings specifically for exercise classes.
While the session musiciang involved waive their performers’
rights, the clubg’ payment to Les Mills covers the authors’ mechan-
ical royalty; clubs’ licenses with the Australasian Performing Rights
Assn. cover authors’ performance rights.

Stace expects others to follow FFA's lead, as, “for the fitness in-
dustry, [an original recording] just isn't that important.”

Peach acknowledges some operators “will turn to substandard
cover music,” but adds, “These hysterical responses will calm
down and people will come back around.”

The 1,500% increase effectively means the PPCA only needs
one in 15 gyms to accept the new tariff in order to maintain cur-
rent revenue. While Peach says the tribunal's decision “delighted”
PPCA members, some have mixed feelings.

“It was a good result for the industry as a whole,” says Jamie
Raeburn, GM of dance label Central Station Records. But in pro-
motional terms, he adds, “with Fitness First opting out, that'sa
real negative for us.” Central Station specializes in the 140 BPM
tunes popular in aerobics workouts. But, like other PPCA mem-
bers facing a performance rights shortfall, it can strike its own li-
censing agreements with users—the PPCA is a nonexclusive
agency. “It's a possibility that we're looking at,” Raeburn says.

The PPCA has been systematically reviewing its tariffs, with
the tribunal approving fee increases from restaurants (2009) and
nightclubs (2007). The PPCA doesn't publish sector-specific col-
lections, but its first full year (ending June 2009) following the
nightclubs decision saw revenue rise 23.7% to $24.8 million Aus-
tralian {$20.1 million).

Peach is waiting to hear whether FA will appeal, but says he
won't be visiting a gym in the near future. “I think they've got my
photo up,” he quips. aee
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Yes, Soap, Radio

A Second Crack
At A Soap Opera
Kick-Starts A
Dormant Album

It's often said there are two
sure-fire strategies that move
the sales needle for Latin
music: a strong single, and the
use of asongin
a soap opera.
But as the

Latin

Notas

album’s first single, “Ni Con
Otro Corazon,” had a good
airplay run, peaking at No. 13
on Billboard's Hot Latin
Songs chart and No. 7 on the
Regional Mexican Airplay
chart last December.

But sales remained stag-
nant, only taking off signifi-
cantly in late
January, two
meonths later.

What's hap-

case of ranchero
star Pedro Fer- LEILA
nandez shows, COBO

not even those
two things com-
bined will yield
results if the
basicingredients
aren’t in place from the start.
This week, Fernandez's
album “Amarte A La Antigua”
{Loving You Old-Style), on
Fonovisa, spends a second
week at No. 3 on Billboard's
Top Latin Albums chart. This
is the album’s highest posi-
tion since its November
release, marking a steady,
six-month rise that runs con-
trary to the norm, particu-
larly for an established artist
like Fernandez.
The result is even more
glaring considering that the

pened since,
Fonovisa/Disa
president Gus-
tavo Lopez
says, reflects
what happened
to Fernandez in
Mexico, where the album was
first released.

There, Fernandez, a for-
mer child actor, negotiated
with giant network Televisa
to star in the soap opera
“Hasta Que el Dinero Nos Se-
pare” (Til Money Do Us Part),
which premiered in Mexico
in early fall in tandem with
the album and with the expec-
tation that it would be an
enormous marketing tool.
The soap not only featured
Fernandez singing the title
track, but every piece of
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For Cuban music fans and Cubaphiles, Silvio Rodriguez’s
sold-out June 4 concert at New York’s Carnegie Hall will be
a watershed moment. Often referred to as “the voice of the
Cuban Reveolution,” Rodriguez has been granted a visa to
enter the United States for the first time in 30 years. After his
New York show, he will go on to perform in Los Angeles and
Oakland, Calif.; Washington, D.C.; and Orlando, Fla.

Why is it important to you
to sing in the United
States, after all this time?
Practically all of the music in
the world has passed through
the United States. I see my-
self as just another musician,
among so many, who has gone
there to play. On a political
level between the two coun-
tries, I see my visit as a step
forward. Let’s hope that the re-

12 | BILLBOARD

lations between the two coun-
tries keep advancing in the di-
rection of mutual respect.

Do you think it's unjust that
a Cuban artist cannot be
paid for performingin the
United States under the
laws of the U.S. embargo?
Of course [ think it is unjust.

How else has the embargo

JUNE 12, 2010

music used in the bumps and
in the soap’s promeotion came
from Fernandez's album. But
the title track didn't de much
at radio.

“At first it wasn't a huge
record-selling hit. It was the
theme song, but it wasn’t
exactly generating sales,”
Lopez says.

But approximately two-
and-a-half months into the
album’s release, Fernandez
performed “Amarte A La An-
tigua” in episode 61 of the
soap. Reaction was good
enough that the show’s pro-
ducers started using the
track in the bumps as well,
and it quickly caught on at
radio. Only then did sales
take off.

In the United States, with-
out a set date for the soap to
air, Fonovisa released the
album with “Ni Con Otro
Corazon” as the lead single.
But radio spins alone didn't
generate sales. The album
languished—it charted for
four weeks in November,
then fell off the tally, selling
around 250 copies per week
until January, when the soap
began to air stateside. It then
reappeared in the chart's top

affected your career?

Twenty years ago | instigated
the creation of three record-
ing studios. I supported their
creation with money I earned
in concerts outside of Cuba.
At that time we could bring
some equipment from Eng-
land and other places in Eu-
rope. But when we wanted to
buy equipment, it turned out
that a lot of them were made

He's got
‘Style”: PEDRO
FERNANDEZ

50 and started to rise.

And even then, sales re-
mained relatively weak, until
April 25, right around the
time that episode 61 aired.
Then they more than dou-
bled, pushing the album from
No. 21 on the chart to No. 10.

“It's about television, but
just because vou have the
right song in a soap opera
doesn’t mean you're going to
sell records,” Lopez says.

At this point, “Amarte,” the
album, has sold 26,000
copies, the bulk of those in
the past two months,

Now, following a sold-out

date at Los Angeles’ Gibson
Amphitheatre, Fonovisa is
looking to partner with the
singer in putting together
several other U.S. shows.
The Gibson show, which
Fonovisa promoted, “was a
great opportunity to show
him what we could do with
himin Los Angeles,” Lopez
says. “And now we have the
opportunity to partner to
do more shows with him,
and hopefully a tour later
this year.” e
bi For 24/7 Latin news

and analysis, see
billboard.biz/latin,

by American com-
panies, who re-
fused to sell them
to us because they
were afraid of eco-
nomic sanctions
... Everyone inmy
country has a thou-
sand stories like
these about the
embargo.

What type of
projects take
place in your
recording studio,
Estudios Ojala?

Ojala was built in
two upstairs rooms
of a little house. I provided
the technology and the instru-
ments, and the state financed
the renovation. I direct the
studio, but the studio is the
property of the government,
like almost everything in
Cuba. More than 60% of the
recordings we doare donated

to the artists. We have been
able to help music school stu-
dents who need to send
demos to competitions—and
artists who have never had
the chance to record.

You have been called “the
voice of the Cuban Revo-
lution.” Are you comfort-
able with that description?
Not at all. The voice of the
Cuban Revolution is Fidel
[Castro], and it's singing voice
was Carlos Puebla. I agree with
the principles that the revolu-
tion was founded on. I respect
it and [ could say it is an
intimate part of me, because |
became a man learning from
the revolution. I've never tried
to write political pamphlets;
my love of poetry won't allow
me to. I feel committed to the
dignity of my people, who
have gone through a lot with-
out giving in.

—Judy Cantor-Navas

EN ESPARNOL: All the great Latin music coverage you've
L£OM come to expect from Billboard—in Spanish. Go to

billboardenespanol.com.
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LEBLON SWEETENS
NUBLU VENUE

New York’s Nublu nightclub and
Nublu Records label have part-
nered with Brazilian cachaca
brand Leblon. The Brazilian rum
maker is now the exclusive
provider of cachaga (a liquor
made from fermented sugar-
cane) at the world music club,
known for its weekly Brazilian
jam/dance night with the band
Forro in the Dark. The label is
also providing free monthly
downloads from its artists at
Leblon's Discover Music micro-
site. Label president Petrit Pula
says plans are in the works for
co-branded samplers, mer-
chandise and sponsored events
like the club’s annual anniver-
sary festival.

MUSIC SALES RISE IN
URUGUAY, VENEZUELA
Venezuela and Uruguay are the
only Latin American countries
whose sales of physical music
formats have increased annu-
ally since 2005, according to
IFPI's “Recording Industry in
Numbers 2010" report. Ven-
ezuela’s physical music sales
have doubled since 2005 to 21.2
million units in 2009, while in
Uruguay, the figure rose from
2.2 million to 2.9 million units.
One music industry executive
attributes Venezuela's rise to
an oil-fueled middle class with
newfound spending power. But
he says that sales in 2010 have
been hard hit due to an electric-
ity crisis in Venezuela that has
forced businesses to restrict
their operating hours.

STUDY DEFINES NEW
LATINO IDENTITIES
Avyearlong study by Telemundo
and Starcom MediaVest Group
has broken down the U.S. Latino
populationinto 12 identities that
cut across country of origin and
level of acculturation. Rather
than classifying Latinos by cat-
egories that marketers tradi-
tionally use, the study identifies
so-called “retro acculturators”
who are rediscovering their
Latin roots, “spirituals” who are
interested in practices “from
Santeria to Hindu" and “elites,”
for whom “Latino cultural cues
are not good and groups them
beneath their class, with the
masses.” These and nine other
identities can be viewed at
bit.ly/latino_identity.

—Ayala Ben-Yehuda
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Whip-smart and straightforward, Camille Hackney left Wall Street for the music bizinthe '90s
and never looked back. “l went to business school to get off of Wall Street,” she says. “I was
ina girl band when | was younger and we wanted to be like the Go-Go's, so music was always
a passion.” A meeting with Sylvia Rhone, who was merging East/West and Elektra at the

time, led to her first job.

From her first, innovative deal with Sprite and Missy Elliott to her current roster of artist
partnerships, Hackney, now senior VP of brand partnerships and commercial licensing at
Atlantic Records Group, is always looking out for the newest ways to unite brands and bands.
In a recent deal involving Stone Temple Pilots, AT&T and Jimmy Kimmel, Hackney put together
a cross-platform strategy that would allow AT&T users to watch the band perform across all
their screens: handsets, computers or video-on-demand platforms. It’s a smart way to rein-

Camille

Hackn

Atlantic’s branding expert on the
best—and worst—pairings of

artists and products.

troduce a band from the dial-up era to a more plugged-in world.

Hackney spoke to Billboard about other new deals, how to ensure an artist is the right
fit for a brand and the importance of being vigilant about what kind of soda a musician

is drinking.

One of the most anticipated al-
bums on your release schedule
is the new T.l. record. Given
everything that has happened
to himin the last few years, have
you been able to put together
branding deals for him?

Yes, we have two big deals on the
horizon, with two major brands that
I can’t name just yet. But the inter-
est in him has not waned, and we
are really pleased at the level of at-
tention folks are paying. He paid
his debt to society and served his
time and has done hundreds of
hours of community service, and
he even did a TV show about his
“Road to Redemption.” For me, it's
going to be a real career moment—
the ability to cultivate relationships
over years where there’s a trust
factor, in order to get these types of
deals done.

How did the partnership be-
tween Kid Rock and Jim Beam
come together? It's a natural fit,
of course, but how did he come
to be sponsored by the brand
as opposed to just actively par-
taking in its product?

Well, he's had a personal relation-
ship with Jim Beam fora while. And
it really excites me when we can find

Fansare savvy enough to know
would never use this product.

partners that make sense for the
artist. It's always difficult to force-
fitan artist with a brand. The brand's
never happy, the artist's never
happy, and it makes the commer-
cial shoot or the photo shoot all that
much more difficult. And fans can
see through it. Fans are savvy
enough to know, “Well, my artist
would never use this product. Why
are they talking about it? They must
have gotten a big check.”

The Kid Rock and Jim Beam
deal is multifaceted, and every-
one involved has been great.
That's another sign of a strong
partnership—when label, man-
agernent, artist and brand can all
come together and everyone's
needs are met.

What was your first brand part-
nership experience?

It was in 1998. Sylvia Rhone
brought me in to Elektra, and she
had just signed Missy Elliott. We
were having conversations with
Sprite and their agency, Burrell,
and this was when she was still
better-known as a producer, prior
to the release of “The Rain.” They
came up with the concept of
“Court Rap,” with Missy rapping
with two up-and-coming NBA

players. It was
the first deal I
ever did and the
first of probably
15 deals we did for Missy. She’s
such a brand darling.

What sort of branding mistakes
do you see? Have you ever seen
a campaign and just said to your-
self, “What were they thinking?”
I can’t name names, but we once
did a deal with a hip-hop artist and
a shoe company. He was in all of
their print ads, all of their radio
spots, a bunch of stuff in athletic
and retail stores—he was, at the
timne, the face of the brand. The next
meonth, he says to a magazine, “Oh,
I don't wear that brand, I actually
prefer their competitor.” He was ba-
sically saying, “Tjustgota check and
they put me in all their ads.” That
was a nightmare.

How do you try to prevent things
like that from happening?

My policy is always to ask the artist
if they actually use the productand
it they are comfortable with using
the product, particularly when it
comes to clothing and beverage.
Oftentimes contracts will specify
that the artist must wear or drink

the product exclusively at major
events or places where there will
be press. That's hard to control,
and that’s one of the reasons why
you don’t see a lot of companies
stepping out huge on artists. There
is a famous example of Britney
Spears being photographed drink-
ing a Coke while she had a deal
with Pepsi. That was terrible PR
for Pepsi.

What are some of the more in-
novative partnerships you've
seen recently?

I've been impressed with Coca-Cola
and their willingness to work with
developing artists. It's easy fora
brand or agency to say, “We want
to work with top stars,” and there's
a handful of those—Bevoncé, Ali-
cia Keys, the Black Eyed Peas. It's
another thing to say, “I'm going to
take a chance on a brand-new
artist—someone that has buzz and
that music critics like.” Sure, some
of it might be driven by budget, but
they are still taking a chance. In the
case of Coca-Cola, they did deals
with Janelle Monie and Travie

have gotten abig check.’
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McCoy and Cee-Lo Green, all of
whom have new albums.

Another thing we're trying to do
is to look at our artist websites and
social media sites and Twitters as
advertising inventory. We're being
really aggressive in promoting our-
selves as a place where brands can
come to reach their audience. So,
we have an internal sales team who
isactually out there talking to mostly
media-buying agencies and brands
directly, but the new conversation
is with media-buying agencies
aboutlooking at us just like a Yahoo
or a YouTube or an AOL, a place
where they can reach a certain de-
mographic. They can advertise on
our artist websites and our atlanti-
crecords.com or pay to do a Twitter
campaign with an artist or a Face-
book campaign.

How does this affect the bottom
line for the artists and the label?
Because online media is tradi-
tionally cheaper, are you seeing
less money?

The budgets might be smaller, but
there is still a fair market value for
an artist to endorse a brand. The
way we look at the space has defi-
nitely changed, though—five years
ago, | would say, “Align the artist
with the brand, and if we get paid,
great, and if we don't, we get some
free promotion and sell more al-
bums.” Not any more. I try to edu-
cate people at agencies and tell thern
that just because an artist is in an
ad, it doesn’t mean they will sell
meore records. see

To hear more about Kid Rock from
the artist himself, register for
Billboard’s Music & Advertising
Conference, set for June 15-16 at
the Edison Ballroom in New York.
For more information, go to
billboardevents.com.

‘My artist
’I‘hegff must
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Field day (from left): ERIC
CHURCH, LAURA BELL
BUNDY and JOE NICHOLS

Bl6 COUNIRY

While Most Genres Struggle, Country
Music Is Enjoying A Commercial And
Creative Renaissance. Billboard
Looks At Three Strikingly Diverse
Artists Who Took Very Different
Routes To Reach The Charts

BY KEN TUCKER
PHOTOGRAPHY BY DAVID McCLISTER

Despite the fact that David Letterman and your grandmother still call it
“country & western,” country music has evolved beyond its cowboy roots.
Sure, some male artists still wear cowboy hats—and a few of them have ac-
tually ridden a horse—but country is a diverse format, particularly these
days when many of its younger artists name check acts as varied as AC/DC
and Randy Travis among their influences. § One need look no further than
CMT’s “Crossroads” series, which pairs country stars with rock and pop
artists, to see the impact other genres have had on the format—Taylor Swift
rocked easily with Def Leppard, Jason Aldean with Bryan Adams, Zac Brown
Band with Jimmy Buffett. § Country radio—still the primary way the coun-
try music industry reaches consumers—is one of the only formats that has-
n't splintered. Country is country—whether you're talking about George
Strait or Carrie Underwood, Keith Urban or Rascal Flatts—and country sta-
tions reflect that. § While it could be argued that Swift—the 20-year-old who
has circled the globe with her version of country music—has skewed the re-
sults because of the volume of her sales—country is widely viewed as one
of music’s healthier genres. While album sales overall were down 12.7% in
2009, country was only off 3.2%. § The trend has continued in 2010. Through
the week ending May 23, overall album sales were down 10.5%, while coun-
try was down 5.6%, according to Nielsen SoundScan. § Thanks to the slower
adoption of digital purchases by country consumers, there’s still plenty of
room for growth in the category. Year to date through May 23, country dig-
ital album sales are up 25% compared with 14.6% for overall digital album
sales. § With that in mind, and with Billboard’s inaugural Country Music
Summit set to take place June 7-8 in Nashville, we decided to take a look at
three country artists in various stages of their careers, each vastly different
from the other, and each with an unusual artist development story.

Joe Nichols, 33, has George Strait good
looks with a traditional bent that aligns him
with Merle Haggard and George Jones. He's
been on the scene since 2002, scoring eight
top 10 singles, including three No. 1s, on
Billboard's Hot Country Songs chart, and
has sold 2.2 million albums, according to
Nielsen SoundScan.

While 23-year-old Eric Church has a coun-
try soul, his rowdy live show conjures the best
of Waylon Jennings and Hank Williams Jr.

Since 2006 he has charted eight singles, includ-
ing two top 10s, and scanned 572,000 albums.

Meanwhile, the new kid on the block, Laura
Bell Bundy, 29, has a deep-seated appreciation
for the countrypolitan stars of the '60s and '70s
but pulls it off with a modern twist. The for-
mer Broadway star's debut single, “Giddy On
Up,” is No. 35 on Hot Country Songs after 17
weeks, and her major-label debut album,
“Achin’ and Shakin’,” has sold 64,000 copies
since its April 13 release.
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THE TRADITIONALIST

Fresh off two weeks at No. 1 on Hot Country Songs with
“Gimmie That Girl” and resulting appearances on NBC's
“The Tonight Show With Jay Leno” and ABC's “The
View,” Joe Nichols is on top of the country music world.
It's hard to believe that just a few years ago, his career
was in doubt.

“There was a point where | thought I wouldn’t have an-
other record out,” Nichols says now. “I didn't know whether
I wanted to even do this anymore. But after praying and get-
ting right with God and centered inside, I decided I do have
something to offer.

“This is a gift,” Nichols continues. “I've got a lot of pas-
sion in me again.”

Nichols came to Nashville in 1997 with great promise.
He had an independent deal back home, but the Arkansas
native came looking for something bigger and better. He
got his shot when he was signed by veteran Music Row ex-
ecutives/producers Tony Brown and Tim DuBois, who were
launching Universal Records South in 2001. “We were both
just blown away,” says DuBois, who now serves ag VP/man-
aging executive at ASCAP Nashville. “T heard that voice and
I said, ‘Oh, my gosh. This is something really, really cool.’

“Joe looked to be the complete package,” DuBois contin-
ues. “He had the good looks, charming personality and that
‘it’ factor that you're always looking for to help stand out
from the crowd.”

The label’s marketing plan for Nichols mirrored those
applied to the majority of country artists before and since.

“We used the straight-ahead, old conventional wisdom,”
DuBois says. “You find a hit song, you get it out to radio,
you do a bunch of free radio shows, and you get on the right
TV shows and the right press and move it forward. It used
to be so simple—have a hit song and everybody looks like
a genius.”

Success for Nichols and the fledgling label came quickly.
His 2002 major-label debut single, “The Impossible,”
reached No. 3 on Hot Country Songs. Next single “Broken-
heartsville” made it to No. 1. He won the Country Music
Assn.’s Horizon Award and toured with fellow traditional-
ist Alan Jackson.

“We came out of the box roaring,” DuBois recalls. “At a
time back then when sales were starting to slow down, we
had a gold record.” “Man With a Memory” has sold 896,000
units, according to Nielsen SoundScan. It would turn out
to be the best-selling album of Nichols’ career.

Success spoiled him, Nichols admits. “Even though I'd
been working for years to accomplish it, it felt like, “That
was easy. All [ have to do is record a good song and sing it
as good as [ can and it’s going to go No. 1. Maybe this is cas-
ier than [ thought.’

“That wasn't the case,” he adds with a wry chuckle.

While DuBois says the label was “very excited rolling
into the second album,” Nichols stumbled. His father died
and he struggled with his success, turning to alcohol to
ease the pain.

“That second album was down and dark,” DuBois says.
“He was in such a dark place. The songs were heavy. There
was an inconsistency there that we never really overcame.”

“Revelation” would gell 294,000 copies. While it spawned
both a top 10 and a top five single, it didn’t have the same
impact as the first album.

Nichols’ next project, “I11,” put him back on track, or
soitseemed. On the strength of the No. 1 single “Tequila
Malkes Her Clothes Fall Off,” the album sold 737,000 units.
His fourth album, “Real Things,” while critically ac-
claimed, sold a disappointing 120,000 and only produced
two top 20 singles.

Nichols holds himself responsible. “Any sort of incon-
sistency as far as my career goes, [ have to look within my-
self and the music I've given. | could have done better
musically, even as far as being focused mentally, emotion-
ally and just invelved in my career.”

Just two months after “Real Things” was released and
one month after he married Heather Singleton, whom he
had known since he was 18, Nichols entered a substance
abuse program in October 2007.

Country KMPS Seattle music director Tony Thomas says
that fans are supportive of Nichols. “Joe’s recent personal
struggles and triumphs have resonated with listeners,” he

says. “We've aimed to support him and feature his music
as much as possible over the years.”

Fresh off his success with “Gimmie That Girl,” Nichels

is ready to take another run at his career. “The most im-

portant thing is to stay humble and stay grateful,” he says,

“That said, I want to keep growing. I want to attract new

fans and maybe reattract fans that bought my early al-
bums but haven't bought the last couple.”

DuBois is heartened by Nichols' rebirth. “He's liv-
ing up to the promise that we all saw in him in the be-
ginning,” he says.

» Eight top 10s on Hot Country Songs chart
* Three No. 1 country singles, including his latest,
“Gimme That Girl"”
+ 2002 album “Man With a Memory” earned three
Grammy Award nominations
+ 2003 winner of Country Music Assn.'s Horizon Award
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ERIC CHURCH

* Five top 20 singles on Hot Country Songs
since 2006 debut

= Second album, 2009°s “Carolina,” produced
two top 10 singles

+ Tossed off 2006 Rascal Flatts tour when
his opening sets ran too long

= Currently on Country Throwdown tour

THE ROCKER

Traditional Nashville wisdom would dictate that Eric Church
not tour until he had a top 10 hit, but the country rocker and
his team saw things differently.

His 2006 debut single, “How "Bout You,” had peaked at
No. 14 on Hot Country Songs after 25 weeks on the chart.
Controversial second single “Two Pink Lines,” which dealt
with teen pregnancy, barely cracked the top 20 later that year.

As if that weren't enough, the independent thinking and
Outlaw-inspired Church had been famously fired from the
Rascal Flatts tour for not sticking to his assigned set length.
“The career got a little squirrely there,” Church says.

So Church, along with manager John Peets of Q Prime South
and responsible agent Jay Williams of William Morris Endeavor
Entertainment, hatched a plan. The artist, a veteran of playing
clubs while he was at Appalachian State University in North
Carolina, was going to hit the road playing small rock clubs.

“Everybody thought we'd lost our minds,” Church says. “We
got kicked off the biggest tour and we had a teen pregnancy
single out there. We went from those big arenas back to the
small clubs.”

The decision to play rock instead of country clubs was made
because of several factors. The number of traditional country
clubs has been declining for a decade and those that were still
in business tend to watch the radio charts to make booking de-
cisions, according to Williams. Perhaps equally important was
that Church's gritty show doesn'tlend itselfto people line dane-
ing in front of the stage. “We had to look for other options,”
Williams says.

“We were forced to go on the road because we didn’t have
that top 10 success, we didn't have those No. 1 songs,” Church
says. “We had to build it, we had to keep it going. It was out
of necessity.”

Still trying to break Church at country radio, Capitol Nashville
president/CEO Mike Dungan had his doubts. “We were natu-
rally skeptical because it’s not a country music model,” he says.
“Our biggest problem was getting radio people to come out at
9 o'clock at night, 10 o’clock at night, to a club that wasn’t nec-
essarily in the suburbs.”

Buta funny thing happened along the way. Playing to pro-
gressively larger crowds, Church found his fans. “We did-

n't find them on the big arena tours,” he says. “We found



http://ebook-free-download.net/

them in these little sweatbox clubs.

“We found a fan base that maybe country wasn't talking to
at the time: young males,” Church continues. “Most artists go
onstage and they’ve got pretty girls in the front row. Not us.
We've got 10 rows of guys with their fists in the air.”

“What he was building was a very loyal audience,” Capitol
Nashville VP of marketing Cindy Mabe says. “These people tat-
tooed the lyrics to ‘Sinners Like Me' all over their bodies.” (The
song, the title cut to Church’s debut album, peaked at No. 51
on Hot Country Songs in late 2007.)

“His base doesn't live and die by what’s on the radio,” Mabe
says. “But they know the words to all his songs.”

Meanwhile, Church’s plan to build a touring base also had
an impact on his record sales, His debut album, which had
spawned three top 20 radio hits, scanned 342,000 units, accord-
ing to Nielsen SoundScan, an unusually high number for a
country album without a consensus radio hit.

When it came time for his second album, the label decided
to market to his younger-skewing male touring base while still
pursuing adult female-targeted country radio. The plan worked.
“Carolina” debuted at No. 4 on Top Country Albums, selling
31,000 units in the first week, and has sold 230,000 total after
14 months in the marketplace.

Church also found relative radio success. “Love Your Love
the Most,” the first single from “Carolina,” became his first top
10. “The whole damn song's about guys, but girls really got into
that song,” Church says. “That really surprised me.”

He followed that with the female-leaning “Hell on the Heart,”
another top 10. The radio hits have attracted more women to his
shows. “We're growing the base. We've just now gotten to where
it's probably 60/40 male to fernale at our shows,” Church says.

Earlier this spring, Jigermeister sponsored Church's first na-
tional headlining tour. “We went from clubs to places thathold
3,000-4,000 people and didn't really know what to expect,” Church
says. “Our folks showed up, which was a big deal to me.”

He followed that with a slot on Hank Williams Jr.’s Rowdy
Friends tour and is currently on the road with the Country
Throwdown outing. This fall Church will tour with fellow coun-
try rocker Miranda Lambert.

“I didn't expect this kind of a strategy, but it has worked re-
ally, really well,” Dungan says.

THE BROADWAY STAR

Laura Bell Bundy's country résumé is one-of-a-kind. The
Lexington, Ky., native moved to New York at age 9 to appear
in Radio City Music Hall's “Christmas Spectacular,” and
years later starred in “Hairspray” and “Legally Blonde: The
Musical,” where she played the lead role of Elle Woods.

While living in New York she began performing country
music at Manhattan clubs including the now-defunct CBGB
and Birdland. When she decided to move to Nashville to
pursue a country career, Bundy, who already had a relation-
ship with MTV thanks to its airing of “Legally Blonde: The
Musical” in 2007 and the subsequent “Search for the Next
Elle Woods,” sought out CMT senior VP of music strategy
Jay Frank and shared her vision of her music.

Frank was intrigued. “We immediately saw that she had
a completely unique vision,” he says. “She has the spirit of
Dolly Parton that does really exist in a lot of artists today.
There’s an entertainment element that hasn’t been quite as
prevalent in country music the last few years.”

After she signed to Universal Music Group Nashville,
CMT became part of the A&R process. “As she finished new
songs she would send them to us, but would also send them
to CMT,” UMGN chairman Luke Lewis says. “They were
very vested early on.”

Bundy's unique musical vision consists of two distinct
sides: a country take on smoky, sultry vocalists like Norah
Jones (“Country you can make out to” as Bundy refers to it)
and a mix of Muscle Shoals and old Nashville, aka “coun-
try meets Amy Winchouse.”

“We wanted to do something throwback,” Bundy says,
citing Parton, Tammy Wynette, Loretta Lynn, Jerry Reed
and Conway Twitty among her influences.

The decision was made to do two different “sides” of one
album, which would be called “Achin’ and Shakin." The
first single would be the uptempo and campy “Giddy On
Up.” “We knew it was engaging, but we also knew that it
was polarizing,” Lewis says. “We felt if we went straight to
radio, we'd be shut down pretty quickly.”

CMT stepped up, committing to airing the video sight
unseen. “We said, ‘“We trust you. We trust this vision,” "
Frank recalls.

CMT's commitment was important to Universal because
of the poor track record Nashville labels have had in recent
years breaking new female artists at country radio, Carrie
Underwood and Taylor Swift notwithstanding. “I wouldn't
try to convince anyone that we knew exactly what we were
doing,” Lewis says. “The thing we did know was that we had
alot of support from CMT.” (There is no financial arrange-
ment between CMT and Bundy, according to Frank.)

The finished video, conceptualized by Bundy and com-
plete with a Broadway-style production akin to a naughty
“Annie Get Your Gun,” rewarded Frank’s faith. “It nailed who
she is,” he says of the sometimes-bawdy singer. “It wasn't
like anything else on the channel or in country music.”

The network promoted Bundy and her music heavily on
its website, mobile outlets and CMT and CMT Radio. In the
first quarter, “Giddy On Up” was one of the top five most-
streamed videos on CMT.com and one of the top five best-
researching videos on CMT, according to Frank. “It
completely reacted with the audience,” he says.

A second video, “Drop On By” from the “Achin’ " side of

« Starred on Broadway as Elle Woods in “Legally Blonde:
The Musical”

* Debut album “Achin’ and Shakin’ * bowed on Billboard
200 at No. 28

« Performed first single “Giddy On Up” on 2010 Academy
of Country Music Awards telecast

+ “Giddy On Up” in the top five of the most-streamed
videos on CMT.com
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the album, has aired on the network but wasn’t shipped to
country radio. “It has done well, but not to the same suc-
cess that ‘Giddy On Up’ has had,” Frank says. “But it does
emphasize that we're working with an artist and we believe
in an artist instead of believing in a song.”

Thanks to her visual appeal, Bundy has enjoyed TV ex-
posure not usually afforded a brand-new artist, including
a performance slot on the Academy of Country Music Awards
and a visit with ABC’s “Good Morning America.”

The ACM Awards performance in particular riled many
in Nashville who felt Bundy had cut to the front of the line
by scoring a full performance slot while other new artists
with more success were limited to lesser slots if they were
included at all.

Lewis will hear none of it. “You could argue that she's al-
ready a star,” he says, citing her Broadway exposure. “She
has stage experience. There’s a lot of artists in country music
that haven't spent a lot of time onstage.

“She’s not only multitalented, but she also has vision
about how to sell herself without sounding like a barker or
acarny,” Lewis adds. aes
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Despite Listener Dissatisfaction,
Country Radio Remains Reluctant
To Broaden Playlists

BY PAUL HEINE

Within the industry, there has long been three major complaints about country radio: Songs are
repeated far too often, it takes too long for a single to peak, and the overall repertoire is limited.
A recent survey by the Country Music Assn. of 1,100 country radio listeners reveals that the au-
dience has similar concerns about the format. It showed that nearly one-third of country fans
are turned off by repetitive radio playlists, and industry sources say there’s a real risk of stagna-
tion if country radio doesn’t keep up with the music industry’s dizzying changes. § As audi-
ences enjoy a seemingly endless array of devices and platforms to listen to music, programmers
need to make smart decisions to keep the format vital in the future, says Travis Moon, PD at
Clear Channel's KAJA San Antonio. “Programmers are sometimes so safe that we miss out on
opportunities that could really move this format forward,” he says. § According to the CMA sur-
vey, one in three country music fans indicated they dislike radio repetition and would listen more
if a wider variety of repertoire was played, including a larger number of tracks from individual
albums. The same percentage of respondents rated a “go deep” idea—playing more than the cur-
rent single on new albums— “extremely relevant” or “relevant.” § “There is consistent feedback
from year to year with one-third of the fans tested saying that they would listen to country music
radio more if there was less repetition and a wider variety of songs,” concluded the study, pre-
sented in February at the Country Radio Seminar in Nashville.

TIMEWARP

But any move to change programming practices at country

sion with listeners, the study concluded. Many outlets subse-
quently applied the brakes.

“Over the past 10 years, country stations slashed their playlists
so much and leaned on the gold,” Moon says. “If we [keep lean-
ing too much on [Alan Jackson’s] ‘Chattahoochee,’ [Garth Brooks'|
‘Friends in Low Places’ and [Brooks & Dunn's] ‘Boot Scootin’ Boo-
gie’ for the next 10 years, we're going to getdiminishing returns.

radio means going against strategies that have been developed
over decades.

Repetition has been a radio programming cornerstone since
the birth of top 40 in the late 50s. The adoption of call-out re-

search in the '80s shrank playlists, while a massive wave of in-
dustry consolidation that began with passage of the Telecom
Act in 1996 caused further homogenization.

Buta 1999 survey conducted by Edison Media Research sug-
gested that country stations weren't being repetitive enough.
Alack of call-out research, which grades the familiarity, appeal
and “burn”—the point at which listeners are sick of hearing
certain songs—was causing stations to churn new songs too
fast through the system for them to ignite and sustain high pas-
JUNE 12, 2010
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I think that's some of what we're seeing [in the CMA research).”

Based on the format’s national ratings performance during
the past decade, repeating people's favorite songs hasn't vet
sent listeners to the exit aisles. The format attracted 12.5% of
all listeners tuned to radio in an average quarter-hour in fall
2008, the most recent period for which numbers are available,
second only to news/talk and off just slightly from 12.9% in
spring 2002, according to Arbitron.

Country placed lower in a December 2009 Arbitron ratings
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analysis conducted by research firm Research Director and in-
dustry publication Inside Radio, ranking fourth with 6.4% of
listeners aged 6 or older. However, the study included only the
16largest radio markets where Arbitron’s Portable People Meter
ratings service was available at the time, thereby excluding
many country hotbed markets (see story, page 19).

Programmers and consultants say that repetitionisa common
listener complaint, right up there with too many commercials,
and there’s often a disconnect between what listeners say they
wantand what they actually consume. Jaye Albright, a partnerin
Albright & O’Malley, which advises roughly 100 stations, cites an
old top 40 adage that “if listeners aren’t complaining about repe-
tition, then you're not playing the hits enough. I'm not sure sta-
tions should repeat songs less,” she says. “The easiest way to
improve ratings is to play the songs that people like often.”

Stations are making moves to at least reduce the perception
of repetition, as programmers rely on such music scheduling
practices as placing power rotation songs at different positions
in the hour. To help foster an impression of variety, program-
mers balance tempos and styles—positioning a female-friendly
ballad after an uptempo track that appeals to men.

ONCE MORE, WITH FEELING

Some programmers, consultants and label executives worry
that repetition is a secondary concern; rather, it’s an overre-
liance on research done by individual stations to gauge the pop-
ularity of songs that has constricted the format and reduced
opportunities for new and different sounds to emerge.

Keith Hill, a former country programmer who consults
around 30 stations, says that repetition isn't the problem as
much as the length of tenure of some songs on playlists. “The
No. 1 malady that country has is playing records too long, and
that is damaging,” he says.

Billboard’s Hot Country Songs chart continues to rotate ata
snail's pace, with songs often taking 25-30 weeks or more to
peak. A study of Billboard's charts by Jerry Duncan Promotions
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underscores the effect. In 1989, the country singles chart fea-
tured 49 No. 1 titles. The tally had at least 25 chart-toppers an-
nually seven times during the "90s. But from 1999 through
2004, the format never exceeded 25 No. 1s in a given year.

“Research is a false idol that radio has been worshiping to
its own injury,” Hill says. He questions the generally accepted
research theorem that a new song must receive roughly 300
spins before it's familiar enough to test. “By the time stations
get high research scores, they've already burned the song out.
Research doesn’t reflect that because all listeners don't line up.”

Hill argues that country radio needs to add new songs quicker,
spin them more and build song equity faster. “The life cycle of
arecord has become too long. It shouldn’t take more than 12-
15 weeks to get to a song's peak,” he says.

Johnny Chiang, PD at Cox Media Group's KKBQ Houston,
says it's advantageous for stations to play a megawatt hitlike Lady
Antebellum’s “Need You Now” in current rotation for “as long
as possible—longer than what you're used to.” KKBQ has played
the crossover smash more than 1,300 times and it remains the
station’s No. 1 testing song and among its top 25 most-played,
despite the fact that it has fallen off the Hot Country Songs chart.

Another danger in misusing music research is the lack of
variety that the CMA survey uncovered. PDs often consider
new songs that are sonically similar to ones that score high in
research as less risky than something that challenges the sta-
tus quo.

That's driven country radio into cookie-cutter mode, Moon
says. “When programmers are too married to research, it cuts
off opportunities to play something that really touches people,”
he says. “At times, we have to stomach a few negatives to get
the good stuff to our listeners.”

For example, when KA A first played “Pray for You” by Jaron
& the Long Road to Love, audience reaction was polarized and
the station received some listener complaints, Moon says. “1
was willing to accept that due to the huge passion other listen-
ers have shown for the song,” which remains at No. 17 for a
second week on Hot Country Songs.

~

JOUNG AT HEART

In addition, there’s evidence that country radio could do more
to attract younger listeners. According to Arbitron, 56.5% ofits
audience in radio’s 33 largest markets is aged 35-64 while 29.8%
is under the age of 35.

With Taylor Swift and Lady Antebellum the only bona fide
superstars to emerge at the format since 2007, insiders say
country radio must do more to develop new acts. “We need to
agive at least some of the promising new acts, like Troy Olsen
and the Band Perry, a fighting chance,” Moon says.

And as more of its core baby boomer audience ages out of the

adopting some new acts to attract younger listeners. “We're at
the beginning of the changing of the guard,” Albright says, as
newcomers like Lady Antebellum and Zac Brown Band slowly
replace acts that first rose to popularity in the early '90s, such as
Brooks, Jackson, Toby Keith and Tim McGraw. “Those acts en-
joved alonger than average airplay shelflife due to the enormous
size and economic clout of baby boomers who embraced them.”

All these factors combine to make it a tenuous time in coun-
try radio. “It's impossible to make 100% of your listeners happy,”
Moon says. “Sometimes, programmers try so hard to thread
that needle that they end up with a vanilla-sounding radio sta-
tion. That's when listeners are really going to start complain-

advertiser-friendly 25-54 demo, programmers are selectively

T0TAL RECALL?

While many stations continue to sur-
vey their listeners to determine when
they have grown tired of hearing a
song on the radio, the arrival
of Arbitron’s Portable
People Meter (PPM) rat-
ings service has bol- §
stered PD claims that re-
peated plays of hit songs
is smart programming.

The new electronicratings
measurement systemshows

www americanradiobhd

listeners tune in to twice as many stations
as the recall-based diary system reported
and that they’re listening for shorter pe-
tiods of time.

For example, Arbitron’s diary ratings
system reported that the average lis-
tener to Cox Media Group's country
KKBQ Houston spent about seven hours
per week with the station, according to
PD Johnny Chiang. But listeners may
have overstated the amount of time they

spent listening to their favorite sta-
tions in ratings diaries. The PPM
shows that time spent listen-

ing to KKBQ is dramatically
shorter: two hours and 15
minutes per week. “The

length of listening

/ dropped by more than

' half;” Chiang says. “That’s
 for everybody, not just

JUNE 12, 2010 |

ing about repetition.” .

country stations.”

Shorter time spent listening means it
takes longer for listeners to become fa-
miliar with songs and to tire of hearing
them, thus extending the airplay shelf
life of asong. Chiang and other program-
mers contend that repetition is neces-
sary to give a song sufficient audience
reach and frequency. KKBQ routinely
keeps hits in power rotation for 20-25
weeks. “Repetition is not anissue in [mar-
kets measured by the] PPM because it's
showing that they don't listen for aslong
as we always thought they did.”

The PPM system is currently used in
33 markets with 15 more scheduled to
convert to it by year's end, meaning
that the top 50 stations will use the
new measurement tool. Other stations
insmaller markets will continue to use
diaries indefinitely. —PH
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Four Nashville Songwriting
Veterans Divulge The Secrets
To Their Success

BY RAY WADDELL

Nashville is widely known as Music City, but perhaps a
more descriptive name might be “Songwriter City.”
While the publishing landscape has undergone drastic
changes in the digital age, Nashville is still extremely
fertile ground for songs, churning out hit after hit in
country and beyond. “No matter the changes, Nashville
is still the world’s greatest town for songwriters and
creative publishers,” says Charlie Monk, president of
Monk Family Music and a 40-year veteran of the
Nashville publishing community. 4 Aspiring songwrit-
ers can still leave their homes, come to Nashville and,
with talent, perseverance and patience, create a hit song.
They seldom do it alone, as co-writes are the norm in
this town. The four songwriters spotlighted here, cho-
sen for their successes as well as their diversity and
commonality, are examples of how it can be done.
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ASHLEY MONROE

Hometown: Knoxville, Tenn.
Songs: “The Truth” (Jason Aldean), “Flat on the Floor” (Carrie Underwood)

When and why did you come to Nashville?

[ first came to Nashville when I was 15 years old. I had always sung since I was little, but my
dad passed away when I was 13, and that's when [ started writing songs. So me and mama
packed up and moved over here.

How did you survive before making money off songs?
My parents.

What are the benefits and challenges of co-writing?

The benefits of co-writing are you have an amazing talent in the room with you that can a)
help you finish an idea you have but don’t know what to do with, or b) come up with an
amazing idea and you get to be a part of it. It can be challenging sometimes because not all
co-writers work well together. That doesn't reflect on how good the writer is atall, but there
has to be a certain kind of magic for it to work and for you to want to do it again.

How is your publishing handled, and why go that route?

Iam published by Wrensong Publishing. I met [Wrensong president] Ree Guyer when I was
17 because | had been writing songs with one of her writers, Sally Barris. Ree completely got
who | was not only an artist, but also as a writer.

What’s the best song you’ve heard on the radio recently that you didn’t write, and why?
Miranda [Lambert's] new single [written by Tom Douglas and Allen Shamblin], “The House
That Built Me,” is amazing. I get chills every time I hear it. | know everyone who listens can
relate to it.

What did you do with your first big paycheck?
I bought a 4 Runner when [ was 18. [And my]| first car. . . I still have it.

What's your favorite line ever in a song?
Neil Young's “Bandit”™: “Trying to get close, but not too close/Trying to get through, but not
be through.”

How would describe Nashville in three words or less?
Charming,.

What'’s the one word you overuse in your songs, and what word would you never use?
I'm sure | overuse “pain.” [There is| no other word for it but “hurt.” I overuse that one, too.
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LEE BRICE

Hometown: Sumter, 5.C.
Songs: “More Than a Memory” (Garth Brooks), “Beautiful You” (Lee Brice)

When and why did you come to Nashville?

In 2000 I met a girl from my hometown who worked for Alan Jackson’s manager in Nashville.
She said I needed to visit. I always wanted to, so on my spring break I came. [ immediately
knew that this is where [ was meant to be and wanted to spend the rest of my career.

How did you survive before making money off songs?
I cut grass for anyone and everyone I could, did handyman stuff, and then got a job serving
tables at Rainforest Cafe.

What song are you most proud of to date?

I am most proud of “More Than a Memory,” because of its history. Garth [Brooks] was a hero
of mine. I played it the first time I did the [Grand Old] Opry, and just because I love the song
from top to bottom.

What are the benefits and challenges of co-writing?

The benefits are obvious: Two heads are better than one. But I guess one of the downfalls
is that it's easy to lose some of who you are, so that's something that I always have to be
careful of.

How is your publishing handled, and why go that route?
I've been with Curb Publishing for years. They pitch my songs, but as an artist [ have to let
them know which ones [ want to keep for myself.

What's the best song you've heard on the radio recently that you didn’t write, and why?
Thatis so easy: Miranda Lambert’s “The House That Built Me.” The second T heard it, T wished
I had written it. Heck, it feels like something I wrote every time I hear it. The subject matter
and the melody hit me right square in the bottom of my heart.

What did you do with your first big paycheck?
Paid off some debt, bought a TV and took myself out for a real good steak.

What's your favorite line ever in a song?
“I'm a new note finder,” from “Blues Man" by Hank Williams |r.

What was the lowest point of your career?

While I was trying to get my publishing deal worked out, I remember driving up toa McDonald's
to get a cheeseburger. I was starving, I pulled over and started collecting pennies from my floor
board. Long story short, I got a hamburger—turned out I couldn't afford the cheese.

How would describe Nashville in three words or less?
Little big town.

What’s the one word you overuse in your songs, and what word would you never use?
I probably overuse words like “girl,” “babe” or “boy,” or “man,” but I think they make stuff feel
conversational. One I would never use? That's tough. You just never know when something
that's been used a million times might be the perfect fit for some situation.

JEREMY STOVER

Hometown: Ellijay, Ga.
Songs: “Wherever You Are” (Jack Ingram), “You're Like Comin’ Home” (Lonestar)

When and why did you come to Nashville?

I came to Nashville in August of 1994 to attend Belmont University. [ came here to finish col-
lege so my parents were happy and also to give me two years to figure out the path to becom-
ing a professional songwriter/producer. Reality hit on that one: It turned into six years before
I actually got paid to be a songwriter. However, [ did get my degree and my mama and daddy
smiled at graduation.

How did you survive before making money off songs?
Through an internship from college, | worked making tape copies for two different publish-
ing companies. [t paid very little money but [ learned from a lot of great songwriters.

What song are you most proud of to date?
It's asong called “Grandpa” on Justin Moore’s debut album. It talks about the man I strive to be.

What are the benefits and challenges of co-writing?
The benefits of co-writing are different ideas, sharing something great—if it's great—and
hanging out with friends.

The challenges of co-writing are bad ideas, sharing something bad—if it's bad—and hang-
ing out with people you don't like.

How is your publishing handled, and why go that route?
I am published by EMI Music Publishing. [Executive VP/GM)] Ben Vaughn and I have been
friends since 1996, and now we work together. The entire staff puts me in positions to succeed.

What’s the best song you've heard on the radio recently that you didn't write, and why?
I'd say “The House That Built Me,” because it's the perfect song for the perfect artist at the
perfect time. The lyric kills.

What did you do with your first big paycheck?
Paid off the debt I'd accrued to survive while trying to become a successful songwriter.

What's your favorite line ever in a song?
Don Henley's “The Heart of the Matter”: “What are these voices outside love’s open door/Make
us throw off our contentment and beg for something more.”

What was the lowest point of your career?

Six months after I signed my first publishing deal in 2000, the company [ signed with was
acquired by another company. I thought that would lead to the end, but it actually led to
the beginning.

How would you describe Nashville in three words or less?
Talented. Competitive. Patient.

What's the one word you overuse in your songs, and what word would you never use?
1 use the word “home” most, but it's not overused. I would never use the word “cheek.” Do 1

have to say why?
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ASHLEY GORLEY

Hometown: Danville, Ky.
Songs: “All American Girl” (Carrie Underwood), “American
Saturday Night” (Brad Paisley)

When and why did you come to Nashville?
I came to Nashville in the fall of 1995 to attend Belmont Uni-
versity and have lived here ever since.

How did you survive before making money off songs?
I was blessed to get a writing deal within a few months of grad-
uating college, but during college I worked in the tape room of
publishing companies, working my way from unpaid intern-
ships to part-time jobs, learning what it took to be a “real” song-
writer. I've also worked part time on a demolition/construction
crew, sweeping factory floors, putting together boxes—enough
to motivate me to never lose my writing deal.

What song are you most proud of to date?

“You're Gonna Miss This” [recorded by Trace Adkins|. The
song came from a real-life scenario and seemed to take on a
life of'its own, being played not only on the radio and TV but
at graduation ceremonies and family slide shows across the
country, which is very cool. It also conquered the odds, as it
wasn't even intended to be released as a single and went on
to win the 2009 [Academy of Country Music] single of the
year and ASCAP song of the year.

What are the benefits and challenges of co-writing?

I co-write almost every day. I love finding energy in the room,
bouncing ideas off each other, learning writers’ strengths and
how to bring out the best in them. I love the competitive
process of trying to come up with better lines and melodies
than the other people in the room. More than anything, |
enjoy the friendships and life conversations that are born
from co-writes. The challenge is developing trust. Someone
often brings in a great idea, musically or lyrically, and has to
trust the other writers to not screw it up and also to make it
better than they ever envisioned.

How is your publishing handled, and why go that route?
I like having a publisher and in Nashville they are very im-
portant, especially when you first start out to build credibil-
ity and a presence for you. And to give you advances so you
can stop parking cars or waiting tables and write all day, every
day, which is crucial.

I have a co-publishing deal with Combustion Music. They
actas my teammate, my money collector, administrator, song
plugger, cheerleader, manager, therapist and friend. We have
a great relationship. They share frustrations and celebrations.
As someone who is not an artist and writes songs intended
for hundreds of artists in various genres, I like having some-
one help me maintain all those relationships and do all they
can to place my songs. Plus, they bought me a Red Bull fridge
for my studio/office.

What's the best song you've heard on the radio recently
that you didn’t write, and why?

The best country song out right now is “The House That Built
Me.” [Miranda Lambert] is a great writer herself, but was
smart enough to record it even though she didn't write it. It
makes you want to cry even though it's not really sad. It's a
completely original thought and it feels so familiar. And the
production is perfect, no drums or big electrics or anything
to stand in the way of the song and the singer.
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What did you do with your first big paycheck?
Practical things, like paying off debt, establishing this cool
thing called a savings account. Then I bought his and hers
Bentleys. Or I think it was actually a used minivan.

What's your favorite line ever in a song?

Two lines: “Amazing grace, how sweet the sound that saved
awretch like me/1 once was lost, but now am found, was blind
but now I see.”

What was the lowest point of your career?

A couple years into my deal, with no hits whatsoever yet, there
was probably a six-month stretch where [ got three or four
songs recorded by different multiplatinum-selling artists.
thought it was the turning point. I even found out about one
of the songs getting recorded for a huge artist's greatest-hits
record while we were in the hospital having our first child. I
was overjoyed—then none of the songs made the albums.
That was when [ learned the woes of premature celebration
and to not tell anyone you got a cut on a project unless they
could buy it at Walmart or hear it on the radio.

How would you describe Nashville in three words
or less?
Creative. Competition. Community.

What’'s the one word you overuse in your songs, and
what word would you never use?

I don’t think there’s a word I overuse. Maybe some chords, but
then again there aren’t that many to pick from. One word 1
would never use: “very"—like, “I have a very muddy truck” or
“Ilove you very much.” e
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The inaugural Billboard Country Music Summit, presented
in association with the Country Music Assn. (CMA) and
taking place June 7-8 at Nashville’s Hcrmitagi;;c Hotel, will

offer insights from artists and executives a

ike. Martina

McBridge and Tim McGraw will take part in exclusive Q&As.
Showcases will feature acts including Landon Michael,
Madonna Nash, Gwen Sebastian and the Anthony K Band.
And the programming (at CountryMusicSummit.com) will
focus on the most challenging issues and promising op-
portunities the genre faces today. If it’s important to the
business of country, it will be covered at the summit,
beginning with a session on marketing and branding.

PLAYING N THE BRAND

Corporate America has shown that it very much wants to cap-
ture the eyes and ears of country music fans. Beyond that, the
branding and imaging that is occurring today is also critical in
shaping consumers' perception of not only specific artists, but
the genre as a whole.

Sponsorship and branding deals featuring country artists
are some of the most sophisticated and lucrative in the grow-
ing experiential marketing space.

The speakers at "Marketing & Branding for Country Music”
are the players in the trenches who are shaping these innova-
tive deals. Panelists include MAC Presents president Marcie
24 |
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Allen, Clorox senior group manager of sponsorships Drew Me-
Gowan, CMT senior VP of integrated marketing Anthony Bar-
ton, Greenlight Marketing & Media president Dominic Sandifer,
CMA VP of strategic partnerships Sheri Warnke and Creative
Artists Agency sponsorship agent Laura Hutfless,
“Innovative corporate partnerships in the country music
genre are growing rapidly due to country artists' increased ac-
cessibility and a deeper level of engagement with the fans,”
says Hutfless, who is currently working on atleast 10 sponsor-
ship programs involving country artists, “Country music ap-
peals to middle America, and middle America buys product.”
She cites the Zac Brown Band/Ram Truck “Letters for Lyrics”
program as a campaign that “exemplifies the type of interac-
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Star glients: Artists whose managers will speak at
the Country Music Summit include (clockwise from
upper left) DIERKS BENTLEY (represented by Ken

Levitan), LADY ANTEBELLUM and KEITH URBAN
(managed by John O'Grady), TOBY KEITH
(managed by T.K. Kimbrell), JAMEY JOHNSON
(Levitan)and FAITH HILL (Will Botwin).

tive blending of cause marketing and band/brand/fan connec-
tions we're seeing more of today.”

ROAD WORK

Touring has always been vital for country artists, and the genre
has been successful in recent years at breaking new headlin-
ing acts and sustaining the careers of established artists. Still,
navigating the fouring landscape is becoming increasingly com-
plicated, and the game has changed drastically from how coun-
try concerts were historically presented.

The “Country Road” session will address ways to tour effec-
tively, maximize the impact of time spent on the road and build
longevity in the touring marketplace. On the panel are some
of the most successful agents and talent buyers in country, in-
cluding John Huie, an agent at Creative Artists Agency; Curt
Motley, Nashville office head/agent at Paradigm Agency; Live
Nation country music president Brian 0" Connell; William Mor-
ris Endeavor Entertainment agent Greg Oswald; Triangle Tal-
ent CEO Dave Snowden; and hard-touring MCA Nashville
recording artist Gary Allan.

O'Connell, who is fielding seven country tours this summer
for Live Nation, calls the country touring landscape “vibrant.”

If there is a challenge, it may relate to an embarrassment of
riches in viable country headliners, enough to saturate the mar-
ket. So far that doesn't seem to be the case.

O'Connell says all of the country tours this summer, not just
Live Nation's, are selling strongly. “1'm real happy with the
counts,” he says.

ONTHE AIRWAVES

Few would doubt the critical role that radio plays, both histor-
ically and currently, in the careers of country artists, While ter-
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restrial radio continues to deal with unprecedented challenges,
the country radio format remains relatively healthy.

“The Changing Face of Country Radio: 2010 and Beyond”
will explore how local country radio stations are surviving rev-
enue shortfalls, regulatory setbacks, artist royalty legislation
and where the format is headed.

The panelists are author Paul Allen, who is also a profes-
sor at Middle Tennessee State University’s Department of
Recording Industry; KILT Houston PD and CBS Radio VP
Jeff Garrison; Capitol {EMI Nashville senior VP of promotion
Steve Hodges; Brian Jennings, operations manager for
Salina/Manhattan, Kan., at Morris Communications; Alpha
Broadcasting director of programming and KUPL Portland,
Ore., PD Scott Mahalick; and Cromwell Radio Group presi-
dent Bayard H. Walters.

“Country radio has long been the primary marketing tool
for country music and remains so despite the seismic changes
during the past 15 years, including emerging new consumer
platforms that have challenged the radio sector at large," says
Wade Jessen, Billboard senior chart manager and moderator
of the panel.

Jessen adds that a group of respected opinion leaders will
address the state of country radio and what lies ahead.

“CBS Radio’s Jeff Garrison has been on the front lines of
Portable People Meter audience measurement from its initial
deployment in Houston and will share his insights and expe-
riences,” Jessen says. “Capitol/EM1 Nashville senior VP of pro-
motion Steve Hodges offers the label promotion perspective,
and we're sure to see some sparks fly when Middle Tennessee
State University professor Paul Allen and Cromwell Radio
Group owner Bayard Walters debate the highly controversial
artist royalty legislation.”

STEERING THE SHIP

Across all genres, management companies have developed into
multifaceted entities, controlling artists’ destinies—and tap-
ping into revenue—in virtually every aspect of their careers.

The manager's role has become increasingly complicated
and strategic, and this panel will offer insight from some of the
top names in country music, including successful independ-
ents and managers associated with broader companies.

Onboard for “Today's Country Music Manager” are Will
Botwin, manager at Red Light Management (Faith Hill, Dave
Matthews Band); Borman Entertainment manager John Grady
{Keith Urban, Lady Antebellum); TKO Management president
T.K. Kimbrell (Toby Keith); Vector Management president Ken
Levitan {Dierks Bentley, Trace Adkins, Jamey Johnson); Turner
& Nichols partner/manager Doug Nichols (Rascal Flatts); and
) Prime South manager John Peets (Eric Church).

Glenn Peoples, Nashville-based senior editorial analyst for

THE ART OF
BUSINESS

Country music stars
Martina McEride and Tim
McGraw will be featured
in separate Q&A ses-
sions at the Billboard
Country Music Sum-

= mit, presented in as-
sociation with the
Country Music Assn.
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SLrimit Stars: TIM McGRAW will d"
Blsinessinhis keynote Q&A. MADONNA
(ASH (right)is on the showcase card.

Billboard, will moderate the panel.

“Sponsorships and touring have taken on new meaning as
recorded-music sales continue to fall,” Peoples says of the
complex role that managers must fill. “Marketing and the
tools of the trade are continuously in flux. Retail is an ever-
challenging environment. Digital services abound but have
varying levels of importance. Above itall is the manager's role
in attaining and maintaining visibility in a fractured, loud
media marketplace.”

DIGITAL COUNTRY

There is no more compelling topic in promotion and market-
ing than new media and how to make it work, and country
music is up for the challenge.

A wealth of digital tools are at artists’ disposal, but using
them effectively to cut through the clutter is challenging. For
“How to Make New Media Work,” managers and digital vision-
aries will discuss what works for them—and what doesn’t,

New-media entrepreneur Pinky Gonzales, adjunct profes-
sor of new media at Belmont University, will moderate the
panel, which includes the Orchard director of A&R and acqui-
sitions Tommy Borscheid, Mozes VP of music and entertain-

(CMA) June 7-8 at Nashville's
Hermitage Hotel.

McBride will participate in
the June 7 Keynote Q&A, con-
ducted by Billboard senior
chart manager Wade Jessen.

A Grand Ole Opry member
since 1995, McBride has charted
50 singles on Billboard's Hot
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Country Songs chart, includ-
ing five No. 1s and 19 top 10s.
The RCA artist has charted 13
sets on Top Country Albums,
including eight platinum titles
and four No. 1s. She has won
numerous CMA and Academy
of Country Music (ACM) top
female vocalist awards, and
her 10th studio album, “Shine,"
was released last year.

McGraw will be featured
inthe Keynote Q&A June B,
conducted by Ray Waddell,
Billboard executive direc-
tor of content and program-
ming for touring and live
entertainment.

McGraw’s career has ex-
tended well beyond country
music hits and tours to en-

ment Aaron Clark, Borman Entertainment director of new
media Genevieve Jewell, Topspin Media VP of sales and mar-
keting Andrew Mains, Sony Music Nashville VP of digital
Heather McBee and Mobile Roadie CEO Michael Schneider.

“Nearly a decade after the fall of Napster and the rise of the
Internetas a mainstream marketing platform,” Gonzales says,
“the industry is taking a multifaceted new approach to promaot-
ingartists online, including the use of mobile applications, ver-
satile widgets, new distribution channels and social networks
popping up daily.”

“But do fans today want more access to an artist than Face-
book and iTunes can provide?” Gonzales asks. “Now that John
Mayer has left Twitter, does the service still matter? And what's
all this buzz about Tumblr? Our panel of experts will cover all
of these questions and the ever-salacious, ‘Do major labels have
any advantage when it comes to bringing artists and fans to-
gether online?’ The answer may surprise you.”

FRESH FACES

Country music has been the source of some of the most suc-
cessful artist development stories of the past decade, building
superstars that have not only continued on >>p28

compass starring roles in hit
movies and high-profile
branding and licensing cam-
paigns. But the artist remains
committed to his country
music roots.

While balancing his other
endeavors and his priority
role as a family man, McGraw
has sold more than 40 mil-
lion albums, according to
Mielsen SoundScan, and
notched 30 chart-topping
singles on the Hot Country
Songs chart.

Since the release of his
debut album in 1993, he has
won three Grammy Awards,
14 ACM Awards, 11 CMA
Awards and 10 American
Music Awards. v
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captured the public's attention, but also demonstrated sus-
tainability. This panel, “Who's Gonna Fill Their Shoes,”
will address how to ignite the career trajectory and main-
tain it, featuring key players who have made this happen.
Moderated by veteran Music City publicist Ronna Rubin,
owner of Rubin Media, the panel will include William Mor-
ris Endeavor Entertainment agent Rob Beckham; Flood,
Bumstead, McCready and McCarthy partner/business
manager Jamie Cheek; Triple 8 Management president
George Couri; Republic Nashville president Jimmy Har-
nen; artist Big Kenny; and GAC senior VP of programming
Sarah Trahern.

STARTING WITH A SONG

Nashville may be Music City, butit's more specifically “song
city.” The “Publisher’s Roundtable: The Country Song Busi-
ness in the Digital Age” will address the hottest topics in
this critical area.

Moderated by Monk Family Music Group president Char-
lie Monk, the panel boasts some of the most respected play-
ers in country music publishing: ASCAP Nashville VP/
managing executive Tim DuBois, Warner /Chappell Music
Nashville senior VP Tracy Gershon, Wrensong Publish-
ing/WE Records presidentf{owner Ree Guyer-Buchanan,
Stage Three Music songwriter Brett James, Sony [ATV Music
Publishing Nashville president/CEQ Troy Tomlinson and
Universal Music Group Nashville VP of A&R Brian Wright.

“Although Nashville's music business has evolved into
an incredibly diverse industry, the one thing that remains
unchanged is that Nashville is a song town, above all else,”
says Monk, a 40-year veteran of the publishing business.
“No matter the changes, Nashville is still the world's great-
est town for songwriters and creative publishers.

READING THE LABEL

The title of this session says it all: “Not Your Granddaddy's
Record Label: Will the Last One to Abandon the Old Busi-
ness Model Please Turn Out the Lights?”

The upheaval in the record-label sector has made head-
lines in Nashville and across the music business as the in-
dustry grapples with monetizing recorded music. A panel
ofleading label executives explain why there's reason to si-
multaneously panic and celebrate the monurmental changes,
and how country music is weathering the storm.

Billboard Country Update editor Tom Roland will
moderate a panel that includes three Nashville label
heads and other major players in the country music
record business: Anderson Media president/CEO Char-
lie Anderson, Big Machine/Valory Music president/
CEO Scott Borchetta, Capitol /EMI Nashville president/
CEOQ Mike Dungan, Warner Music Nashville president/
CEO John Esposito, CMT senior VP of music strategy
Jay Frank and artist Blake Shelton. The success of
Shelton’s "Hillbilly Bone” Six Pak album has garnered
much attention among label marketers trying to rein-
vigorate consumers. e
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REAL COUNIRY, NOW

CMA Research Of Country’s
Fan Base Fuels
Sponsorship Growth

BY TOM ROLAND

When the Country Music Assn. launched the first version of
the CMA Music Festivalin 1972, the organization’s stated goal
was simple: provide fans a way to meet the stars of their favorite
genre up close and in person.

The artists performed, took pictures with fans, signed auto-
araphs, sold merchandise and essentially did their best to ce-
ment a personal relationship with the people who supported
their careers. And in the process, they steered many of those
fans away from an annual fall convention downtown where
artists met with radie DJs and programmers and attended
awards shows presented by ASCAP, BMI, SESAC and the CMA.

Fan Fair, as it was known for the first three decades of its ex-
istence, has in recent years become big business itself, with
growing attendance, greater sponsorship and national TV ex-
posure. The festival, which averaged 56,000 fans daily in 2009,
occupies a large swatch of downtown Nashville with nightly
congerts at LP Field. For this year's event {June 10-13), the sta-
dium lineup boasts Lady Antebellum, Alan Jackson, Tim Me-
Graw, Martina McBride, Reba McEntire and Zac Brown Band,
among others.

The daytime shows at spacious Riverfront Park feature ap-
proximately 10 acts per day, including such draws as the Judds,
Joe Nichols, Jo Dee Messina and Clay Walker. And those folksy
meet-and-greets continue to attract fans at the Nashville Con-
vention Center.

The festival is also the centerpiece for numerous fan-club
parties held by the artists; charitable concerts and auctions; and
the taping ef an ABC-TV special, "CMA Music Festival: Coun-
try's Night to Rock,” that will air for a seventh straight year dur-
ing the third quarter.

And thanks to a CMA research project, the festival will have
an expanded corporate presence in 2010 with enough new spon-
sors that the CMA contracted with the City of Nashville for an
extra block to handle the added companies.

“All of [the sponsors| have very important mandates to inter-
act with their consumers in a digital/social network way, and
so they're constantly asking us, ‘How Internet-savvy are the
fans? " CMA VP of strategic partnerships Sheri Warnke says.

Increasingly Internet-savvy, it turns out.

The CMA study found that 69% of “countryphiles"—heavy-
spending core fans who engage in both the music and the
lifestyle—have Internet access at home. And nearly all of them
have a high-speed connection.

In direct opposition to the "hillbilly" stereotypes that still
persist in some sectors of the media and entertainment busi-
ness, more than 70% of the country audience has at least some
college-level education, according to the study. And 39% have
a household income of at least $50,000.

These numbers match up with overall profiles of the Amer-
ican public, according to the CMA research, and it's a major
reason why sponsors are coming to the CMA Festival in droves.

Sony PlayStation, the U.S. Air Force, Chevrolet, Jack Daniel's,
Pillsbury, TNT, General Cigar, Bicycle Playing Cards, McDon-
ald's, Barnes & Noble, Random House Children's Books and
ConAgra's Manwich product are just a few of the companies
using the festival as a branding vehicle.

Many sponsors already have a direct connection to country
artists. Kraft, which enlisted Rodney Atkins for a jingle this
spring, is advertising Velveeta. Mars Petcare's Pedigree, a spon-
sor of Carrie Underwood's current tour, will make a splash.
And Drive4COPD, which partnered with Patty Loveless toraise
awareness of chronic obstructive pulmonary disease, will have
a presence.

www americanradiohistorv com

“We've been very successful in out-reaching to new compa-
nies, but also a lot of companies have been knocking on the
door because the format is burning hot right now,” Warnke
says. “There are obviously notable acts that are performing
across the four nights at LP. They're certainly attracting a lot
of interest across the country, and companies are gravitating
to country.”

Despite a sluggish economy, ticket sales for the 2010 festi-
valare ahead of expectations. Advance four-day ticket sales were
“upanamazing 34%" as of May 13, CMA chairman Steve Moore
says. The LP Field shows can accommodate 38,000 ticket hold-
ers, and a per-night average of 36,000 tickets have already been
gobbled up.

Those numbers are a direct result of moving downtown nine
years ago. The stadium more than doubles the capacity at the
Tennessee State Fairgrounds, where Fan Fair was held from
the early "80s through 2000. With the expanded seating and sin-
gle-day ticketing, the festival has started attracting a larger vol-
ume of Middle Tennessee residents who previously bemoaned
the congested roadways that accompanied the annual event.

That change in local perception also comes in part because
Nashvillians can see a sleek, big-event presentation of the fes-
tival on ABC each year.

The “Country's Night to Rock” franchise adds legitimacy to
the event and broadcasts the current sound of country, which

|

B

Ride on: ERIC CHURCH plays for his fan club, the Church
Choir, from the tailgate of his new EB5 FlexFuel Silverado
truck from Chevrolet, a mainstay sponsor of the CMA
Music Festival.

is diverse enough to embrace “Celebrity Apprentice” alum Trace
Adkins, traditionally bent Brad Paisley and Hootie & the Blow-
fish singer Darius Rucker.

ABC certainly noticed country’s appeal. The network carries
both the festival special and the annual CMA Awards, but it's
also added country stars to other parts of its lineup. It has pre-
sented such prime-time concert specials as “Kenny Chesney:
Somewhere in the Sun” and "Sugarland: Live on the Inside.”
ABChas also placed acts like Rascal Flatts, Billy Ray Cyrus and
Chuck Wicks into performance and competition slots on “Danc-
ing With the Stars”; featured a parade of artists—including Toby
Keith, Miranda Lambert and Randy Travis—on the heartland-
themed “Extreme Makeover: Home Edition;” and increased the
number of country guests on "Good Moming America.”

Nashville executives have struggled during much of the
genre’s existence to demonstrate to the media in New York and
Los Angeles that country plays well in the center of the United
States. ABC clearly understands this, and the CMA study—
which led directly to heavier advertiser involvement in the fes-
tival—only bolsters Music Row's message.

“We've fought that battle, whether it's to the left coast or the
right coast,” Moore says. “It's not just a niche format anymore.
It hasn't been for years.” e
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Strait flush: A homecoming
show by GEORGE STRAIT
at the San Antonio
Alamodome gr
million.
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ALIVE AND KICKIN

Country Touring Is On A Roll

Billboard's Boxscore chart tells the tale:
George Strait and Reba racked up $11
million-plus grosses for 13 engagements
reported in the magazine's May 22 issue,
topped by a staggering $5.2 million gross
in San Antonio at the Alamodome.

On the other end of the career arc, Tay-
lor Swift had three grosses of more than
$1 million a week later. Carrie Underwood,
Tim McGraw, Brooks & Dunn and most
recently Brad Paisley are all doing knock-
out live business. Rascal Flatts, Keith
Urban and Toby Keith will doubtless fol-
low suit when they begin touring.

In short, while much of the rock and pop
business is struggling out of the gate this
summer, country is thriving.

“It's off the hook,"” says Brian O'Connell,
president of Live Nation's country division
and producer of seven such tours this year.
“All of the tours out there, not
just the ones we're doing, will
all do very, very well.”

As a genre, country has ar-
guably been the most success-
ful at building headliners and
keeping them on top. Among
others, Underwood, Swift,
Paisley and Rascal Flatts all
roseup in the pastdecade, and
Lady Antebellum and Sug-
arland are gaining stearn as headliners.
Also on the rise: Miranda Lambert, Jason
Aldean, Blake Shelton and a host of oth-
ers. “The bullpen’s full,” 0’Connell says.
“They keep churning out great music, radio
keeps playing great music, everybody is
smartand nobody is trying to do too much.”

Country artists are unique in that the top
ticket sellers are generally the top radio hit-
makers and album sellers, The acts often
getin a relentless album ftour/album /tour
cycle, and even artists past their hitmaking
peak continue to tour annually, all of which
could lead to saturation.

“I'm always worried about putting that
extra show into a market that can't handle
it," O'Connell says. But it's safe to say that
the success of country touring has changed
the historic paradigm of protecting markets.
Protection, contractual or implicit, which
assures an act will not overplay a marketin
a given time period, used to be the norm
when country headliners booked a show.
“Now we're down to two weeks and nobody’s

diohistorv com

OnThe

getting hurt,” O Connell says. "It wasn't that
way two years ago.”

Still, caution is wise, “You have to be ju-
dicious about what you're doing,” says O'-
Connell, who adds that the multiheadliner
ticket promotion Live Nation instituted sev-
eral years ago, the Mega Ticket, has helped
entice fans to see several country headlin-
ers in the amphitheaters.

“The Mega Ticket takes a little bit of the
pressure off [and] the summer [concert
season| takes a little bit of the pressure
off,” 0’Connell says. “Country is what clas-
sic rock used to be, It's become the main-
stream format, and you can do shows in a
city between Memorial Day and Labor Day
that aren’t necessarily 30 days apart be-
cause people are outdoors and they like to
have that party four or five times a year.”

One factor that may be affecting coun-
try's success this year is that
Kenny Chesney. country's
touring titan who has moved
Road more than 1 million tickets
in each of the past seven
years, is taking a break from
national touring this vear.

“Kenny's the king of the
stadium show, and he’s tak-
ing a year off from doing sta-
dium shows, so are those
people going somewhere else? Sure,” O'Con-
nell says. “Obviously it's less money out of
the markets, but [ don’t think that him not
touring this year is really what's inflating
other people’s numbers. [ know these fans
are going to multiple shows because of the
Mega Ticket,”

Louis Messina, president of TMGJAEG
Live, which produces tours by Strait, Swift
and Chesney, believes today's artists tour
smarter. "Before,” he says, "an artist would
have a hiton the radio, then go right to the
fairs and festivals and outprice themselves
before they got started: “We have a hit on
the radio, we're [worth] $25,000." [tdoesn’t
work like that; that's only short time.”
Messina adds that that sort of thinking has
changed, influenced by Chesney’s success.

“They go out and move up from 1,000
seaters to 1,500-seaters and on up,” he says.
“It's OK to go get stupid money playing
fairs and festivals, but people have got to
buy a ticket with your name on it, [t has to
be your audience.” e
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ANNOUNCING THE

BDSCertified Spin Awards March 2010 Recipients: ‘s
— BSCertiie

Bad Day/Daniel Powter/Warner Bros. EUNGHA TU[A TI U N S

Since U Been Gone/Kelly Clarkson/RCA TO EVERy Py

You're Beautiful /James Blunt/Custard/Atlantic

4 500,000 SPINS

Teardrops On My Guitar / Taylor Swift/Big Machine/Universal Republic

4 300,000 SPINS
Already Gone/Kelly Clarkson/19/RCA/RMG
Bad Romance/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope
Empire State Of Mind/ Jay-Z + Alicia Keys/Roc Nation
Need You Now/Lady Antebellum/Capitol Nashville/Capitol
No Surprise/Daughtry/19/RCA/RMG
Replay/lyaz/Time Is Money/Beluga Heights/Reprise
Sexy Chick/David Guetta Feat. Akon/Astralwerks/Capitol
TiK ToK/KeSha/Kemosabe/RCA/RMG

4 200,000 SPINS
Battlefield/ Jordin Sparks/19/Jive/JLG
Beautiful / Akon Feat. Colby 0'Donis & Kardinal Offishall/ Konvict/Upfront/
SRC/Universal Motown
BedRock/ Young Money Feat. Lloyd/Cash Money/Universal Motown
Kiss A Girl/Keith Urban/Capitol Nashville
Meet Me Haliway/Black Eyed Peas/Interscope

4+ 100,000 SPINS

All The Right Moves /OneRepublic/Mosley/Interscope

American Saturday Night/Brad Paisley/Arista Nashville

Carry Out/Timbaland Feat. Justin Timberlake/Mosley/Blackground/Interscope

Gangsta Luv/Snoop Dogg Feat. The-Dream /Doggystyle/Priority/Capitol

Hillbilly Bone/Blake Shelton Feat. Trace Adkins/Warner Bros./WMN

| Will Not Bow/ Breaking Benjamin/Hollywood

Imma Be/Black Eyed Peas/Interscope

In My Head/Jason Derulo/Beluga Heights/Warner Bros.

Life After You/Daughiry/19/RCA/RMG

Maney To Blow/Birdman Feat. Lil Wayne & Drake/Cash Money/Universal
Motown/UMRG

Rude Boy/Rihanna/SRP/Def Jam/IDJMG

Someday/Rob Thomas/Emblem;/Atlantic

Telephone/Lady Gaga Feat. Beyonce/Streamline/KonLive/Cherrytree/Interscope

Wasted/Gucci Mane /Brick Squad/Asylum/Warner Bros.

450,000 SPINS
Baby/Justin Bieber Feat. Ludacris/SchoolBoy/Raymond Braun/Island/IDJMG
Blah Blah Blah/KeSha Feat. 30H!3/Kemosabe/RCA/RMG
Break Your Heart/ Taio Cruz Feal. Ludacris/Mercury/IDJMG
Didn’t You Know How Much | Loved You/ Kellie Pickler/19/BNA
Hey Daddy (Daddy's Home)/Usher Feat. Plies/LaFace/JLG
Highway 20 Ride/Zac Brown Band/Home Grown/Atlantic/Bigger Picture
| Look To You/Whitney Houston/Arista/RMG
Ignorance/Paramore / Fueled By Ramen/Atlantic/RRP
Just Breathe/Pearl Jam/Monkeywrench
Keep On Lovin' You/Steel Magnolia/Big Machine
Nothin’ On You/B.0.B. Feat. Bruno Mars/RebelRock/Grand Hustle/Atlantic
Overcome/ Creed/ Wind-up
Say Something/Timbaland Feat. Drake/Mosley/Blackground/Interscope
Sex Therapy/Robin Thicke/Star Trak/Interscope nielg
Soldier Of Love/Sade/Epic = ].('. Ibcn
Whataya Want From Me/Adam Lambert/19/RCA/RMG RNS
Your Decision/Alice In Chains /Virgin/Capitol

4 600,000 SPINS WINM% ‘;WAHD



http://ebook-free-download.net/

B
£
i
I

When the first edition of what's now known as the Event and
Arena Marketing Conference launched in 1980 at the Met
Centet in Minneapolis, venue professionals recognized a
need to convene with show producers and promoters to fig-
ure out a way to coordinate marketing efforts and, basically,
sell more tickets.

As the 30th anniversary of the EAMC tees up for June 9-
12 in Chicago, the original vision remains. But the roles of
those who execute these marketing and promotion efforts
have evolved tremendously, as have the tools at their disposal.

AEG Live Las Vegas marketing director Suzanne Richardson
ig president of the EAMC, and, with a résumé that includes the
Harlem Globetrotters, the FleetCenter in Boston, and now AEG,
she personifies the territory the EAMC seeks to cover as roles
converge. Richardson oversees AEG Live's marketing/PR ef-
forts throughout Las Vegas, including shows at the Joint (such
asthe launch of Supernatural Santana: A Trip Through the Hits),
Mandalay Bay Events Center, MGM Grand Garden Arena, Or-
leans Arena and Thomas & Mack Center.

Richardson notes that the scope of responsibilities for
today's event marketers can be broad and vary widely from
market to market. “When [ was at FleetCenter, 1
was the marketing person, we had a PR person, we
had a group salesperson,” she says. “A lot of the
major cities still have that advantage, but in a lot
ofthe small- and medium-size markets these roles
are combined, so you're trying to balance your time
and be as effective as you can be. It helps to have
promoters that understand that, and that often
you're trying to market their shows, sell group sales
and do the PR.”

Ike Richman, PR VP for Philadelphia-based
sports and entertainment firm Comeast-Spectacor,
is one of those guys whose fingerprints are on all
of these areas, both in Philly at the Wachovia Cen-
ter and nationally with Comeast-Spectacor’s venue
management division, Global Spectrum.

As such, Richman soaks up a lot of info at the
EAMC. “The EAMC is a terrific opportunity to network with
the shows, the promoters and other arena marketers and
share some of the successes of the past year,” Richman says.
“It's an opportunity to hear directly from the promoters
about all of the new shows they are bringing to our venues
in the coming year. [ like reconnecting—in person—with

some of the great people I've grown up with in the indus-
try. I always return [to Philadelphia] with some new ideas
and concepts which we can all apply at our venues.”

This conference has ed true to its mission of being
independently produced, affordable and open to as many

participants as possible since the first meeting in Minneapo-
lis 30 years ago. The conference is still run by velunteers
and the goals have remained the same, as Cedar Rapids,
lowa-based VenuWorks VP Tammy Koolbeck putsit, “to ed-
ucate, to network and to discuss and share ideas and infor-

Magic man: CARLOS SANTANA and his
band performing in Las Vegas during
their Hard Rock Hotel stand,
Supernatural Santana: A Trip Through
inset: Santana with EAMC
president SUZANNE RICHARDSON.

i) . ».

mation about the live enter-
tainment industry.”

Many agents and show pro-
ducers would say that arena
marketers, with their data-
bases and intimate knowledge
of consumers, have become
more critical a resource than ever in marketing events to fans.

“I'm actually a promoter that mostly works with one venue,
so I'd say that the arena marketer and the promoter are both
equally valuable,” Richardson says. “I've been on both sides.
As a promoter, you really know your product, and the venue
really knows their market, and if you can work together, you
can have a great team. It helps when [the promoter] can walk
into a venue and say, ‘This is my demo, this my audience,
Now how do we reach them in your market?" And the arena
says, ‘This is what we can do. Tell me more about your demo,” "

Today, Richardson says the attendee mix at the EAMC is
probably 40% sponsors—the touring shows, vendors, promot-
ers—and about 60% arena executives, On the venue side, the
range includes large- and small-market buildings, those run
by large management companies and publicly managed facil-
ities. Marketing, PR and group sales executives all participate.

Event An@Arena

Marketing

Richardson sees the value of the EAMC as split evenly be-
tween the sessions and the brainstorming, and the program-
ming is laser-focused on the challenges and opportunities at
hand. Asked what the hot topic would be this year, Richard-
son says viral marketing, maximizing social networking and
new media are on everyone's radar. From the reach of a tradi-
tional backstage photo op for the trades to the most targeted
marketing methods in the history of the business, the tools
have grown exponentially in the digital age.

The general session that begins the EAMC is “Success-
ful Viral Marketing, Group Sales & Publicity Campaigns
From Creating to Evaluating,” and subsequent sessions will
break that theme down into marketing, group sales and PR
angles. While round tables and panels address maximizing
Twitter, Facebook, Yelp, MySpace, Tumblr, YouTube and mo-
bile marketing campaigns, traditional media and tried-and-
true sales, publicity and marketing techniques aren’t ignored.

And, as might be expected, this is a social bunch. Activi-
ties conclude with a 30th annual '80s-themed “reunion” party.
Also, Venues Today publisher feditor Linda Deckard, who for
more than 20 years covered the business for defunct Bill-
board sister publication Amusement Business, will be in-
ducted into the EAMC Hall of Fame this year. e
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Plush groove: Run-D.M.C.'s
DARRYL McDANIELS
performing with the cast of Yo
Gabba Gabba! Live at New
York's Beacon Theatre.
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Family Shows Engage
Parents And Kids Alike
BY KEN TUCKER

Something old, something new, something borrowed, some-
thing purple? The 2010 family show frontier has a little something for every-
one, including the big purple dinosaur and some new kids on the block.
Yo Gabba Gabba! Live: There's a Party in My City, the first live U.S. touring
show for the popular Nick Jr. children’s program “Yo Gabba Gabba!,” has an-
nounced a 60-city tour in the fall on the heels of successful appearances at
Coachella and sold-out dates in New York, Chicago and Los Angeles last fall.

atin g Ten Years —

Just Getting Started.

TEN YEARS [2000-2010

N/

competition in the family show arena. “We'll take
ngeverything from

ntertainment com-

Conceived by animation
pany Wldbrain and produced and promoted by

we've learned in

Al

FE )N
AmericanAirlines
it

South Florida’s Ultimate Waterfront
Sports & Entertainment Showplace.
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Michael Cohl's Miami-based $2BN Entertain-

ment, “Yo Gab bba!"” as a family show tour
jumps into a lucrative but competitive space that
annually fields such long-time winners as Dora
the Expl 16 Street Live and Clifford the
Big Red Dog, among others,

Former artist manager Mike Luba, president

orer, Sesar

of music and family entertainment a

Gabba!" tour. He believes the show's rock sen-
il s that appeal to parents, along with the
“an approach this r

ment niche from a different angle,
“Nothing against any [other, e

blished)
shows—they all do what they do re
Luba said in an earlier Billboard interview of the

y well,”
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Broadway to rock concerts to events and exhibi-
tions and put it to use here.”

The show will feature D] Lance Rock and
the “Yo Gabba Gabba!” cha
Foofa, Muno, Plex and Toodee, as well as sur-

ers Brobee,

prise guests.
ile, longtime favorite Barney is re-

Meanwh

ar after

turning to the touring circuit later thi

a four-year hiatus. The show is in the ds of
VEE, which has struck an exclusive licensing
deal with HIT Entert nt to develop, pro-
duce and tour new shows. Barney joins a E
ludes three Sesame Street Live
tours and Curious George Live, v h launched
last October.

“The recognizability continued on >>p34
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quotient [of Barney]is giant,” says Jim Wa-
ters, senior VP of production for VEE and
producer of its touring shows. “Everybody
knows who he is. [The shows have| been on
PBS for years and they're scheduled way into
the future. They're in over 100 countries. [t's
quite expansive, and it's supported by pub-
lishing and merchandise and retail.”

But the real connection is the music,
Waters says: “The kids are totally tied into
the music.”

Waters and his team decided to
update the presentation of the Bar-
ney brand. The result is Barney's
Birthday, an interactive concert that
places Barney, B], Baby Bop, Riff
and an array of other characters in
an in-the-round experience. The
show “starts out fast, right from the
beginning,” Waters says, noting the
interactive nature of the program.
“It's as if there isn't a fourth wall for
the audience. The dinosaurs will be
outinthe audience. You're really part
of the party.”

While the details are still being
worked out, plans include tie-ins with
local children’s birthdays. “We really want to get
something where the children go, ‘“Wow, this is

really our show!” " Waters says.

The music has been updated, according to Wa-
ters. “The musical styles are a little more con-
temporary, a little more uptempo, to make it
more of a concert feel. We'll still have Barney's
classic songs, but we're just expanding the
arrangements a little bit, modernizing it a little
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bit, We want to make it as fun for the parents as
it is for the kids.”

The roughly 75-minute show will include close
to 30 songs, and “there's audience participation
in almost every single one,” Waters says.

The show will play predominantly in arenas,

¥ o v
Purple éake eater:
‘Superstar dingsau
Barney in the touri?

, show Barney's Bisthday.
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“but we've laid it out so that we can adapt our
rigs to include theaters with deep orchestra pits,”
Waters says. “Even if you're in a theater, you have
the appearance of it being in the round.”
While most VEE shows hit 50-55 cities dur-
ing a tour, Barney will hit approximately 80 in

=& the first vear, or two to three cities per week.

“We're doing a lot tighter routing so that we can
cover more cities,” Waters says.
Heat Enterprises executive VP Mike Walker
is charged with programming
American Airlines Arena in
| Miami. Family shows are “ex-
\ tremely important” to the venue,
| he says. “They represent prob-
| ably a quarter of our financial
| budget every year. We have ex-
| cellent results with all of our
shows and that's why they keep
|| coming back.

“We've done family shows
since the building opened 10
years ago and every year we
have probably 50-plus per-

! formances, including an ex-

clusive run in South Florida
of Ringling Bros. Circus, which is our largest
family show as far as overall attendance,” Walker
says. The venue regularly hosts spring and fall
Disney on Ice tours, the Harlem Globetrotters,
Sesame Street Live and WWE wrestling events,
among other shows.

Family shows complement the venue's other
programming dates, which include Miami Heat
NBA games and concerts, “It's not necessarily a
different audience, but it does have somewhat
of a different profile, depending upon the kind
of family show thatitis,” Walker says. “The mix
complements everything that we do throughout
the year and brings the parents and the kids to-
gether. It's a big part of how we think we should
program the building.” e
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HE AIN'T HEAVY

38 38

Even when he's running on a couple of hours’ sleep, Lil
Jon is still bursting with energy.

Sitting in an airport on his way to Canada on a May af:
ternoon, the rapper/producer known for his crunk
music—a fusion of hip-hop, rock and electro—raspy
“Yeah!" and “OK!" adlibs and love of pimp cups, eagerly
talks about his new project, “Crunk Rock,” due June 8 on
Universal Republic.

It's been six vears since Lil Jon has released an album—
2004's “Crunk Juice,” which has sold 2.5 millien copies
in the United States, according to Nielsen SoundScan.
Although the album was well-received, a dispute with and
the eventual closure of his label, TVT Records, led Lil Jon
to take a hiatus.

“TVT and I were going through difficulties, and then TVT
fell out and went under, but even be-
fore then I was burnt out and tired be-
cause [ had done so many records
back to back,” says Lil Jon, who as a
result tapped into his roots and began
D}'ing again, landing gigs all around
the world and leading to the eclectic
sound of his new set. “It was pretty
much two years of me just touring and
DJ'ing and just really going back to
my essence, By doingthat, it gave me

stres

a newfound energy.”

The album features production
from Drumma Boy, D] Chuckie, Dr.
Luke and Lil Jon. Guest appearances
include Soulja Boy Tell'Em, Stephen
and Damian "Jr. Gong” Marley, Ice
Cube, Game, Elephant Man, R. Kelly, Mario, Pitbull, LMFAO
and 30H!3, Two singles have been released: "Outta Your
Mind” reached No. 28 on Billboard's Rap Digital Songs chart,
and “Ms. Chocolate” peaked at No. 77 on Hot R&B/Hip-
Hop So Additionally, he recently collaborated with Miley
Cyrus and Christina Aguilera on tracks for their forthcom-
ing albums.

“This album is different because it reflects pop culture,”
Universal Records president Monte Lipman says. “The
last album was a hardcore hip-hop record from the South,
but this record reflects the times with plenty of dance and
club influences. That's what Jon does—he’s a genre-buster.
He touches them all and he's always done that.”

SNIP SNIP

IEEETEH &Y MARIEL CONCEPCION

OLD YELLER

Lil Jon’s Got His Mojo Back On Upcoming ‘Crunk Rock’ Album

e o
‘I'm here to
make people
feellike they
can release
5, have a
good time,
be positive and
live life.’
—LIL JON

.

TENDER MAN

e Z

NEW FORMULA TALKING DIRTY

39 42 43

Universal Republic senior VP of urban music Lyn
Scott says the label's plan of attack is to hit Lil Jon's
target market—"*Men between the ages of 18 and 24
who absolutely dig his music"—from all angles. Two
commercials will run on Spike TV, MTV, VH1 and
Cartoon Network's Adult Swim. Lil Jon is scheduled
to appear on various late-night shows, including
“Chelsea Lately” and “Lopez Tonight.” BET's “106
& Park” and MTV2's “Sucka Free" show are also
penciled in.

A “win it before you can buy it" campaign will
run on urban and crossover radio, where fans

e [,

kets in his
hometown of Atlanta N *
and Los Angeles, as well as —

can call in for a chance to win the
deluxe version of “Crunk Rock.”
Lil Jon is also hitting crossover

visiting bars and strip clubs with
Yeah!

posteards, stickers and music.
LIL JON

Online, Scott says there will
be ad placements on iTunes,
Amazon, Yahoo and AOL, as
well as a strong presence on
Facebook and Twitter. Addi-
tionally, Lil Jon will have re-
lease parties in major cities,
including one at Green-
house in New York, one at
the Playhouse in L.A., and
others in Miami and Las
Vegas. The artist will also maintain his Vegas D]
residency while he promotes the new album.

Ifall that wasn't enough, Lil Jon produces his own
w in the works and contin-

runk Energy Drink, recently

wine, has a reality
ues to promote his
introducing two new flavors.

No matter the outlet, Lil Jon says he will
energy to his fans.

keep transmitting |
“I have to keep giving it to them because
my energy might get them through their
day," he says. "I'm here to make people feel
like they can release stress, have a good
time, be positive and live life.”

JUNE 12, 2010
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>>>TEMPTATIONS’
WOODSON DEAD
AT 58

Ali-Ollie Woodson, who
led Motown legends the
Temptations in the '80s
and '"90s and helped
restore them to their hit-
making glory with songs
including “Treat Her Like
alady,” died May 30 in
Southern California after
a battle with cancer,
according to Motown
Alumni Assn. president
Billy Wilson. Woodson,
58, wasn't an original
member of the
Temptations, which had
several lineup changes
since its start in the '60s.
But he played an integral
part in keeping the group
from becoming a
nostalgia act.

>>>LIVE NATION
CUTS SERVICE
FEES IN JUNE

Live Nation is rolling out a
massive price promotion,
No Service Fee June, that
will eliminate service fees
on nearly B million tickets,
more than 700 shows and
10 artists. “Every show,
every ticket, every artist,
every amphitheater we
own will have no service
feesin June,” says Jason
Garner, CEO of Live
Nation's concert division.
Among the acts included
are Dave Matthews Band,
Jonas Brothers, Jimmy
Buffett, Kiss, Kings of
Leon, Phish, Rush, Tim
McGraw and Tom Petty &
the Heartbreakers.

>>>ARCADE FIRE
ANNOUNCES U.S.
TOUR DATES
Arcade Fire, the

celebrated Canadian rock

band that last week
unveiled the first songs
from its much-
anticipated album “The
Suburbs,” has announced
a brief U.S. tour to coin-
cide with the release. The
group will play head-
lining shows Aug. 1-11in
Boston, Philadelphia,
Mew York, Mashville,
Atlanta and Columbia,
Md., in addition to its
previously announced
appearance at Lolla-
palooza in Chicago. “The
Suburbs,” Arcade Fire's
third full-length, is due
Aug. 3 on Merge. The
band will mark its return
to the stage with a pair of
intimate gigs June 7-8 at
Sherbrooke, Quebec's
Theater Granada.

Reporting by Mitchell
Peters, David J. Prince
and Ray Waddell.

BY GAIL MITCHELL
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Fat Joe Comes Back Swinging

Fat Joe knew he couldn’t rely on his past when
he went into the studio to record his new album,
Referencing fellow rap vet LL Cool |, Fat Joe
says, "In an industry where you're as good as
your last hit, I had no choice butto knock it out.”

After going hard in the studio for the last six
months as opposed to his “usual one month,”
Fat Joe is ready to unveil “The Dark Side.” The
July 13 release isn't only his first under a new
deal between his Terror Squad imprintand E1
Music—it's also the next chapter in a career
that's spanned almost 17 years since his first
charting single, 1993's “Flow Joe.”

Few canlay claim to such longevity, especially
ina hip-hop industry littered with one-hit won-
ders. But despite his career ups and downs, Joe
isn't yet ready to retire. As producer Pharrell
Williams recently told MTV's “Mixtape Daily,”
“Joey Crack's had a run; you cannot count him

out. He knows how to make a record.”

With emerging producer Scoop Deville
{Snoop Dogg's “1 Wanna Rock”) in tow, Fat Joe
is back on the charts with *(Ha Ha) Slow
Down.” With its Soul 11 Soul sample (from
1989 No. 1 R&B single “Back to Life”), the track,
which features Young Jeezy, is reminiscent of
the pop-rap of Fat Joe's 2004 No. 1 crossover
hitwith Terror Squad, “Lean Back.” It also finds
the rapper referencing Alicia Keys, Jay-Z and
others while still pulling no punches lyrically:
“Now what you boys got a death wish /I beat a
motherfucker uglier than Precious . .. Reces-
sion got the hood pushin’ more than time
clocks/So I dropped a hundred in the streets/1
don’t buy stocks."”

Mot resting on his laurels: FAT JOE
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Currently No. 73 on Bill-
board’s Hot R&B/Hip-Hop
Songs chart, “Ha Ha" signals
what Fat Joe calls a return to
his roots—something he says
that his longtime fans have kept telling him to
do. More street-oriented than his 2009 Capitol
project, “Jealous Ones Still Envy (].0.5.E. 2),"
“The Dark Side” boasts production by Deville,
Raw Uncut, Infamous, Buckwild, Street Run-
ner and veteran duo Cool & Dre. Additional
tracks include “If It Ain't About Money,” fea-
turing Trey Songz; among the set's featured
guests are R. Kelly, Too $hort, Lil Wayne, the
Clipse and Cam'ron.

“This album is real serious; I had to take it
back to day one,” Fat Joe says. Born Joseph
Cartagena, the rapper notched a career high
with 2002's Atlantic set “.0.5.E.: Jealous Ones
Still Envy,” which has sold 945,000 copies, ac-
cording to Nielsen SoundScan. Last year's
"1.0.S.E. 2," however, has sold only 20,000,

“I don't like to downplay anyone, but let's
just say | was very, very unhappy with the per-
formance of Capitol promoting that project,”
Fat Joe says. “I know hits, and the single with
Akon [“One”| was a hit. [ felt handcuffed.”

Fat Joe, who constantly tours, recently per-
formed in Asia. According to E1 urban label
director Marleny Dominguez, Fat Joe will spend
June traveling the East Coast from Boston to
Atlanta for a series of summer shows in tan-
dem with a presale iTunes campaign. In the
works is a national tour.

“Many people don't know how to keep
rising to the occasion,” Fat Joe says of “The
Dark Side"” and his ongoing career. “All I'm
after is for people to still listen to my music
20 years from now and say, "Yo, this mother-
fucker was serious.” " e

Overseas Stars
The Scissor Sisters
Try For Success At
Home

In Europe, the Scissor Sisters
are full-fledged pop stars, with
No. 1 albums and sold-out
tours. But in the United
States, the brassy and bold
five-piece hasn't managed to
break through.

The Sisters' 2004 self-titled
debut album spent 113 weeks
onthe U.K. chart, four of them
at No. 1, and was the best-
selling album of that year, with
2.7 million copies sold; follow-
up “Ta-Dah” hit No. 1 and
spent 50 weeks on the chart,
selling 1.4 million, according
to the Official Charts Co. But
in the States, “Ta-Dah” topped
out at No. 19 on the Billboard
200, “Scissor Sisters” never

reached the top 100, and the
two albums have sold about
500,000 copies combined, ac-
cording to Nielsen SoundScan,

But as they prepare to re-
lease album No. 3, “Night
Work” (Downtown, June 29),
the band and its team aren’t
focused on closing the inter-
national gap.

“They blew up in a way that
very few acts ever do in the
U.K., and trying to replicate
that here would not be a logi-
cal approach,” manager Dave
Holmes says.

Instead, they're leveraging
the cutting-edge cred and
longer-term marketing strategy
of their new label, Downtown
Music (they were previously on
Universal Motown), to reintro-
duce them to America with
what might be their most ac-
cessible album yet.

PULSE

EDITED BY TOM FERGUSON

>>>GO0ODTO GO
Having wowed U.5. critics with
his theatrical live show, Jonsi—
aka Jon Por Birgisson, lead
singer with Icelandic alt-rock
band Sigur Rés—is now tack-
ling Europe.

Jansi's North American tour
—which saw him performona
grandiose set resembling a
burnt-out taxidermist's shop
where animals return to life—
wrapped May 9 at New York
venue Terminal 5. His Euro-
pean tour, booked by London-
based Creative Artists Agency,
commenced May 26-27 with
two sold-out gigs at London's
HMV Forum. European shows
including festival appearances
throughout the summer will
precede August dates in Aus-
tralia and Japan, then a Sep-
tember UK, tour.

“The creative aesthetic that
runs through any project
Jonsi’s involved with is always
very high,” Parlophone's Lon-
don-based marketing direc-
tor Rob Owen says. “This
[live]l show is about taking

Animal instingts: JONSI
.‘f'.

things a step forward.”
Jonsi's debut album, “Go,"
had aU.S. release April 6 on XL
Recordings, entering the Bill-
board 200 at Ne. 23 and selling
35,000 units to date, accord-
ing to Nielsen SoundScan. The
album dropped a day earlier
in Europe on Parlophone/EMI.
In the United Kingdom, where
“Go" was made available in
various formats (including a
deluxe CD/DVD edition pro-
viding access to exclusive on-
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“We're approaching them
like a new artist,” says Josh
Deutsch, chairman/CEO of
Downtown, home to Gnarls
Barkley and Justice. " 'Night
Work’ has the kind of energy
associated with both their
first records.”

Produced by dance-pop spe-
cialist Stuart Price (Madonna,
Seal), the album takes its in-
spiration from late '70s/late
‘805 New York, when disco was
morphing into house and
AIDS was ravaging the night-
club subculture. But the mood
isn't bleak: Tracks like “Whole
New Way" and "Any Which
Way” twitch with a sexy
charge, straddling bass-heavy
grooves and staccato electroin
dance-ready under-four-
minute nuggets, with singer
Jake Shears’ glam rock warble.

But even with a first single

like “Fire With Fire"—a go-
get-'em power anthem that
channels Elton John—the Sis-
ters, with their campy stage
show and queer-positive vibe,
aren't the easiest band to take
wide, something they them-
selves recognize,

“We do not necessarily plan
to break Middle America just
yet,” says guitarist/co-
songwriter Babydaddy, aka
Scott Hoffman. "We're a sen-
sitive band to market and we
can easily be misunderstood.
We see ourselves as career
artists: The goal has always
been to keep doing what we're
doing with enough success to
keep it going.”

Deutsch’s plan is to start by
“super-serving” their “rabid
following in the dance com-
munity,” but also to make a
run at the mainstream. “We're
starting from a small pocket,
but their potential fan base is
wide open—this record is so
well-written and -performed
and -produced.” He reports
that early response at main-
stream radio to “Fire" has
been “fantastic.”

But what happens around
the release date is only the be-
ginning: Downtown will po-
tentially be promoting “Night
Work" until 2012, which is one

of the reasons it was awarded
the project. The long-term
strategy is a Downtown best
practice; the label worked
Santigold's “Santogold” for al-
most two years.

“Most of our records aren't
giant instant successes and
come from a long, tremen-
dous amount of work and a va-
riety of different revenue
streams,” Deutsch says. “For
the Scissors, we put together
a plan that has a very long
cycle: A robust licensing ef-
fort, lots of online marketing,
servicing individual bloggers,
plus all the networks and
video channels.”

The band is launching an
international tour in June, hit-
ting Europe first, then Japan,
Australia and finally the
United States in September,
But while it's gone, the wheels
will still be turning back home.

“The Scissors have a
singular point of view,”
Deutsch says. "We don't take
it for granted that every-
body's going to get it the way
we getiton day one. But we'll
keep grinding away until we
reach the largest possible
audience.” aee

Additional reporting by Mark
Sutherland.

line content), it has sold 13,500
copies, according to the Offi-
cial Charts Co.

Jonsi is published by Uni-
versal Music Publishing. U.S.
shows are booked through
Paradigm. —Richard Smirke

>>>FEELING BETA
Since breaking up art-pop out-
fit the Beta Band in 2004,
Steve Mason has released
music under various guises,
most notably King Biscuit Time
and Black Affair.

But his current album, “Boys
Qutside,"” released May 3
across Europe through U.K.
indie Domine’s Double Six im-
print (it will be out June 22 in
the United States), is the first
to appear under his own name,
amove the Scottish artist says
finally made sense,

“I didn’t like the idea when
my manager first suggested
it,” he says, “because | was des-
perate not to be lumped in
with the whole singer/song-
writer [genre]. But I'd ended
up with five or six different My-
Space pages and it was get-
ting out of hand—it was defi-
nitely time to consolidate.”

A seemingly unlikely collab-

oration with pop producer
Richard X—famed for his work
with Sam Sparro, Liberty X and
Sugababes—helped keep the
album fresh, Mason adds.

“Even though the album is
much more rock, forwantof a
better word, Richard hates
rock music as much as as | do,”
he says. “That meant we could
approach it from an electronic
perspective.”

Mason will play U.K. shows
and festival dates during the
summer followed by a full-
scale UK./European tour in the
fall, booked by 13 Artists. His
publishing is with Domino
Publishing. =—Steve Adams

>>>LOADED
REVOLVER

French pop trio Revolver is
ready for a shot at overseas
markets after shipping more
than 75,000 domestic copies
ofits June 2008 debut album,
“*Music for a While," according
toits label EMI France.
Revolver consists of three
musicians in their early 20s,
two of whom were classically
trained with Paris’ Notre Dame
choir. They call their music
chamber pop—light pop/rock

with rich vocal harmonies and
an acknowledged Beatles in-
fluence plus English lyrics.

“They are very gifted musi-
cians,” EMI France deputy di-
rector Christophe Palatre says.
Palatre adds that part of EMI's
strategy to break the act was
to concentrate on playing live,
before the label began push-
ing single “Get Around Town"
to radio programmers last
spring. That meant concert
dates and media-oriented
showcases, including playing
for staffers at various maga-
zines and advertising agencies.
“Instead of speaking about
them, we brought them every-
where,” he says.

The band has a busy sum-
mer gigging schedule, includ-
ing festivals in France and
Switzerland, booked by Uni-T.

The album’s first release
outside Continental Europe
came May 17 when EMI issued
itin the United Kingdom, with
Revolver playing five shows
around the release. Palatre
says EMIis now considering an
October U.S. release. The band
is published by Sony/ATV
France and Karakoid.

—Aymeric Pichevin
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Bloc Party may be on hiatus after a frenetic five years since its debut, “Silent Alarm” (Atlantic),
but its singer/guitarist frontman Kele Okereke is keeping himself busy. The London-based
band acquired a strong live reputation while releasing three albums and two remix sets. Now,
Okereke brings his love of electronic music to the fore on his debut solo album, “The Boxer”
(Glassnote), to be released June 22 under the name Kele. Billboard talked to him about his

new direction.

l “The Boxer” has elements of garage,
dubstep and, on “Rise,” shades of Josh
Wink. Are you a committed clubber?

I go dancing and I've always enjoved going to
clubs. I've always been vocal about that even
atthe beginning of Bloc Party. The biggest in-
spiration came from the fact that I've been
DJ'ing alot more in the past few years, and 1've
really had to immerse myself in DJ culture.
[Lead single] “Tenderoni” is the only song that
is really ready for the dancefloor. All the other
tracks, they use sounds and textures that peo-
ple from the dance world would recognize, [but]
I don't really think it's a dance record. It's a pop
record. It's songs yvour mum could like, if she
likes to go out raving.

2 You launched your tour in Ireland in

May ahead of North American dates in July.
What’s the live setup?
I'wanted itto be a live show. It wasn't just about
me doing a dance routine to a backing tape. I
wanted there to be musicians on the stage [with
me]. I'm playing one or two Bloc Party songs.
Anyone that's coming to see me at this stage
is a Bloe Party fan. It's like when Beyoneé plays
Destiny's Child songs; it's justa cheeky nod to
older fans that have stuck with her.

3 How have Bloc Party fans responded
to your new sound?
People are losing their shit—people are freak-
ing out. Usually at the time we start touring,
the latest Bloc Party record has leaked and this
hasn't leaked vet, which is a good thing, but it
means no one is going to know any of the ma-
terial so they are just coming out of curiosity.
If people are reacting like this without
knowing any of the material, it's
going to be amazing to see what
happens when people actually
know the record.

4 You recorded the
album with Spank Rock
DJ/producer Alex Epton
(aka XXXchange). Why
did you choose him?

He really is a genius. He's
the primary beat maker for
Spank Rock, but he also
produced the last Kills
record ["Midnight Boom”
{Domine)], which is a com-
pletely different beast. [ re-
member being really into it
and how tight and claustro-
phobic the whole thing
sounded.

iohistorv com

5 “Walk Tall” is a blistering album opener.

‘Were you aiming for an intentionally un-
apologetic introduction to your new elec-
tronic direction?
It wasn't really about the sound of the record,
although for the people who know me from
Bloc Party, 1 guess that track will be a depar-
ture, [t was more about this idea of holding
your head high, which I'm realizing is a recur-
ring theme in the record, this idea of internal
strength. Even the title, "The Boxer™: It's about
keeping on going when things are tough, keep-
ing on with the fight.

6 What does the future hold for Bloc Party?
Once [ finish this we'll see where the others
are at, because itisn't solely my decision; there
are four people in the band and we need to
make sure we are all on the same page about
how we could proceed. Until we getinto a
room together [ don't even really know what
the future will bring. We still exist, but right
now we are all doing other things. I'm very
much focused on this record. It's something
I'm very proud of. e
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ALBUMS

THE DEAD
WEATHER

Sea of Cowards

Producer: Jack White

Third Man/Warner Bros,
Release Date: May 17

Less than a year after debut-
ing the Dead Weather with
last summer's "Horehound,”
Jack White is back with a
second set from the Nash-
ville=based psych-blues su-
pergroup, which also fea-
tures members of the Kills,
the Raconteurs and Queens
of the Stone Age. “Hore-
hound” proved that the
Raconteurs' rock-radio suc-
cess hadn't straightened out
‘White's avant-metal kinks.
But if you thought that one
satisfied his freaky streak,
think again. “Sea of Cowards”
is even wilder, with grungier
guitars ("I'm Mad,” "No
Horse"), greasier synths
("The Difference Between
Us,” “Gasoline”) and funkier
neo-John Benham beats
from White himself (“Jaw-
breaker,” “Old Mary™}. Singer
Alison Mosshart presides
over the sonic swamp with
her signature scary-sexy
yowl, even lending a punk-
gospel throb to “Hustle and
Cuss” and opener "Blue
Blood Blues.” "All the white
girls trip when | sing at Sun-
day service,” White sings in

Iconos

the latter, Dude, can you
really blame them?—MW

OTIS TAYLOR

Clovis People, Vol. 3
Producer: Ofjs Taylor

Telarc

Release Date: May 17

For the record, Otis Taylor
never recorded two other vol-
umes of “Clovis People™ al-
bums. And while there really
was an ancient civilization
known as the Clovis People,
none of the 12 songs here are
about them. But Taylor likes
to keep his listeners on their
toes, and “Clovis People, Vol
3"—a collision of roots and
blues driven by his own gui-
tar and banjo playing—is
another thought-provoking
entry in his canon. Taylor is at
his best when he turns the
right combination of chord
and groove into an intense
raga, which happens on
tracks like the murder ballad
“Little Willie,” “It'’s Done Hap-
pened Again” and “Harry,
Turn the Music Up." The song
"Ain't No Cowgirl” is country
blues right down to the
yippee-ki-yays, and "Hands
on Your Stomach” has a
rolling rock'n'roll current,
while the dark ebb and flow
of "Rain So Hard” feels pre-
scient of Nashville’s recent
tribulations, Taylor may be a

MARC ANTHONY

40

Producers: Julio Reyes, Marc
Anthony

Sony Music Latin

Release Date: May 25

Covers albums can be a major risk, or an easy out. For
Marc Anthony, here tackling songs that have been
major  hits—classics, actually—throughout Latin
America and whose original performers are still alive
and well, the repertoire choice was risky. But the out-
come is surprising and often spectacular. These are
covers that respect the spirit of the originals—heart-
wrenching ballads, including Jose Jose's “Almohada™
and “El Triste,” and Jose Luis Perales’ "Y Como Es EL."
But the arrangements are carefully thought out: the
long, dream-like intro to “Almohada,” the slow buildup
of “Y Como Es El" which keeps the listener on his or
her toes, waiting for the song to explode (which it
doesn’t until the third chorus). The clincher is Anthony's
voice, perhaps the best of his generation, interpreting
with just the right degree of emotion and intelligent
nuance. Two new tracks (“A Quien Quiero Mentirle,”
“Maldita Sea Mi Suerte™) close an album that merits
multiple listens.—LC
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Mojo

TOM PETTY & THE
HEARTEBREAKERS

Producers: Tom Petty, Mike Campbell,
Ryan Ulyate

Reprise Records

Release Date: June 15

Tom Petty & the Heartbreakers have
always been a rock’n’roll band. But “Mojo,” a mostly
blues-rock opus clocking in at nearly 65 minutes, is for
those who've been waiting for the long-lived group to
let the throttle out all the way. Petty and lead guitarist
Mike Campbell don't restrain themselves with these
arrangements, ranging from the tasteful licks of “Jeffer-

proud old soul, but he never
ceases to channel it in a fresh
direction.—GG

JONATHAN BUTLER
So Strong

Producer: Jonathan Butler
Rendezvous/Mack Avenue
Release Date: May 17
Jonathan Butler's 15th album,
“So Strong,” signals the South
African native's first urban
record in several years. Its
jaunty fusion of R&B, gospel,
jazz and Latin rhythms pro-
vides a fitting accompani-
ment to a theme throughout
the album'’s vocal and instru-
mental tracks that celebrates
life. Leading the parade is “So
Strong.” Opening with an en-
ergetic, syncopated dance
beat—complemented by But-
ler's distinctive guitar riffs and
silky-smooth tenor—the song
is reminiscent of the material
issued by younger contem-
poraries like John Legend.
Butler focuses on the spiritual
with “You Got to Believe in
Something,” a mellow groove
underscored by warm back-
ing vocals and joyous horns,
He gets down to basics on
“Be Here With You," a pas-
sionate duet with soulstress
Angie Stone, and brings a dif-
ferent nuance to his retooling

of Johnny Nash's “| Can See
Clearly MNow." Additional
guests include smooth jazz
musicians Rick Braun and
Dave Koz.—GM

SAGE FRANCIS

Li(f)e

Producer: Brizn Deck

Anti- Records

Release Date: May 17
Providence, R.l.-based indie
rapper Sage Francis gets
more personal than usual on
his dynamic fourth album,
“Li(f)e.” Francis—who wears
multiple hats as a spoken-
word artist, MC and impas-
sioned rocker—employs a ver-
satile style on the set. The
songs “Three Sheets to the
Wind" and “Polterzeitgeist”
utilize unrelenting punk bass-
lines, while the trippy "Dia-
monds and Pearls” showcases
his more aggressive, slightly
embittered side ("The next
time you see me it'll be
through plexiglass,/There ain't
no bailouts in this jailhouse,
no more petty cash”), The
acoustic guitar, strings and
organ featured throughout
“Li(fye" are particularly effec-
tive during the closing track
“The Best of Times,” where
Francis’ rhythmic, spoken in-
trospection yields good ad-
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son Jericho Blues” (about founding father Thomas

Jefferson’s plantation proclivi

ies) to screaming solos

on “l Should Have Known It" and the album-closing
“Good Enough.” Benmont Tench gets his own piano and
organ spotlights on such tracks as “Running Man’s
Bible” and the swirling "Something Good Coming,”
while Petty and company cut a wide swath through
Delta blues (“Takin® My Time"), reggae (the pro-pot
“Don’t Pull Me Over™), garage rock (“Candy™) and nods
to soul (“Mo Reason to Cry™) and folk (“Something
Good Coming™). It's not news that these guys rock, but
on their first new album in eight years the Heart-
breakers have their “Mojo™ working like they never have
before—which is a fine thing indeed.—GG

vice about keeping your head
up during hard times. Al-
though Francis has described
himself as a “low-confidence
engine” since early in his ca-
reer, the rapper has produced
a strong and instantly relat-
able album with “Li(fe."—MB

COCOROSIE

Grey Oceans

Producer: Nicolas Kalwill
Sub Pop Records

Release Date: May 17

Mixing opera, electronica and
folk genres, eccentric sister
duo CocoRosie's fourth
album, "Grey Oceans,” is un-
doubtedly strange, but mu-
sically complex and fascinat-
ing. With Celtic and Asian
overtones, the song "Smokey
Taboo” will invoke shivers.

CHARICE

Charice

Producers: various

143/Reprise

Release Date: May 71

This young lady can definitely sing.
That's the first impression that hits home as you listen to
the 18-year-old Filipino sensation—and Oprah Winfrey
fave—belt her heart out. Charice is making waves with
catchy dance-pop single “Pyramid” (featuring fellow
newcomer lyaz), and also in that vein on her self-titled
debut are noteworthy pop tracks “Reset,” “MNobody’s
Singin® to Me" and “Mothing,” whose vocal arrange-
ments deftly showcase Charice’s formidable chops. The
big-voiced singer calls to mind a younger version of
‘Whitney Houston, Christina Aguilera and Celine Dion on
soaring ballads about love and life, notably “In This
Song” and “Mote to God.” But the set's stylistic shifts—
from teen-oriented pop to a touch of rock (“In Love So
Deep™) to anthemic ballads—ultimately leaves you won-
dering just which audience Charice is eyeing: her teen
peers or their moms. Though it doesn’t hit on all cylin-
ders, the album leaves no doubt as to Charice's talent—
and promising future.—GM

SAM JONES
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FRANK MICELOTTA/FOX

Employing acoustic and elec-
tronic sounds, the music cre-
ates contrasts between the
desolate landscape of the
desert and the interrupting
“sirens in the street.” The
playful honky-tonk piano on
"Hopscotch”"—the album's
most schizophrenic cut—
gives way to a drum’'n’bass-
style beat that accompanies
the eerie melody, and the
emotional title track leaves
Bianca Cassidy’s crespy,
childlike vocals exposed, em-
phasized by guest pianist
Gael Rakotondrabe's gentle
chords and Sierra Cassidy's
muted operatic sopranc. The
album’s duality is especially
evident on the track “Lemon-
ade,” which features melan-
choly piano over verses
about death, juxtaposed with
a cheerful pop chorus accom-
panied by warm vocal har-
monies. Full of contradic-
tions, the allbum is primitive
and ultra-modern, dark and
enchanting, tranquil and
energetic,—(s

HOLY FUCK

Latin

Producer: Holy Fuck

Young Turks/XL Recordings
Release Date: May 17

With a brand of electronica
that's almost as aggressive
as its moniker, Holy Fuck is
definitely not for music fans
with delicate sensibilities, The
Toronto-based collective
goes all out on its third album,
“Latin,” which features lead
members Brian Borcherdt
and Graham Walsh’s spacey
keyboards and effects sup-
plemented by the powerful
live drums and bass of their
touring personnel. The dom-
inant keyboards on lead sin-
gle “Latin America” mesh
well with drummer Matt
Schulz’s frantic high-hat-
heavy rhythms, and "Silva &
Grimes” builds from a back-

ground of calm harpsichord-
like effects to a rousing club
thumper. The song “Stilettos”
starts off with a bang, imme-
diately deploying Matt Mc-
Quaid's high-energy distort-
ed bass runs, while “Lucky”
benefits from background
chanting and a touch of funky
electric guitar. Album opener
"One,” on the other hand, is
a chill-out ambient track that
brings to mind Boards of
Canada.—EC

DIEGO TORRES
Distinto

Producers: Rafa Arcaute,
Diego Torres

Universal Music Latino
Release Date: May 4
Argentine singer Diego Tor-
res’ first studio album in three
years, “Distinto” (Different),
showcases an edgier, more
aggressive artist who's will-
ing to step outside the
bounds of pop with just the
right degree of experimenta-
tion. The set—Torres' Univer-
sal Music Latino debut—isn't
titled after a song, but a sen-
timant. Torres has always
stayed on the more progres-
sive side of pop, but on “Dis-
tinto" he not only uses elec-
tric guitars and drums ina far
more prominent manner, he's
also chosen an eclectic roster
of collaborators. They include
Spanish rapper Mala Rodri-
guez {on the multilayered
song “Mirar Atras™), Yotuel of
Cuban hip-hop group Orishas
("Cuando No Queda Nada")
and alternative artist Kevin
Johansen on album standout
“Bendito,” a mix of pop and
twangy country. At times joy-
ful ("MiCorazon Se Fua™) and
introspective (the melancholy
“Enun Segundo™), “Distinto”
highlights a singer who's
found a voice as a compelling
songwriter with commercial
appeal —LC
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LUKE BRYAN

Rain Is a Good Thing (2:56)
Producer: eff Stevens
Writers: L. Bryan, D Davidson
Publishers: various

Capitol Nashville

A catchy one-liner can make
for a memorable song, and
such is the case with Georgia
native Luke Bryan's light-
heartad ditty, “Rain Is a Good
Thing." The newly crowned
best new artist at this year's
Academy of Country Music
Awards follows up his most
successful hit to date, "Do 1"
with a clever spin on agricul-
ture and how the weather fore-
casts his love life. The chorus
opens with a winking lyric:
"Rain makes corn, corn makes
whiskey/Whiskey makes my
baby feal a little frisky.” Bryan
penned the song with Dallas
Davidson, co-writer of Joe
Nichols' “Gimmie That Girl" and
Billy Currington’s "That's How
Country Boys Roll” The upbeat
tune has enough mojo to be-
come a live crowd-pleaser, as
playful fiddle and banjo and
twangy guitars weave mischie-
vously around Bryan's sweet
karitone belts.—MM

| ROCK]
BUCKCHERRY

All Night Long (3:59)
Producers: Keith Nelson,
Marti Frederiksen

Writers: J. Todd, K. Nelson

Publishers: Cash and Carry
Music, Lick the Star Music
(ASCAP)

Eleven Seven Music
Buckcherry's woefully under-
rated single "Too Drunk . . "
should've been the summer
rock party anthem of 2008, Its
lyrics were so funny, you knew
that the band had lived every
intoxicated line. Two years later,
new single “All Night Long” also
hails the Joy of all-night ravalry,
but this party is kind of a bust.
Against a standard whiskey-
rock jam, Josh Todd trots out
lines that are family-friendly
enough for the Jonas Brothers
to sing. “Are you ready togo all
night long, make you stop in
your tracks when you're singing
our song,” he rasps. “You know
you love it ‘cause you're having
fun, and the beat keeps you
moving to the guitar strum.”
Buckcherry's newfound sobri-
ety is a likely influence, and
there's nothing wrong with em-
bracing & healthier lifestyle. But
this song itself could use a shot,
or three. —CLT

AGAINST ME!

| Was a Teenage Anarchist
(3:13)

Producer: Butch Vig

Writer: T. Gabe/l

Publisher: Total Treble
Music (BMI)

Sire/Reprise

“I Was a Teenage Anarchist”
takes the modern-rock scund

CARRIE UNDERWOOD

Undo It (3:29)
Producer: Mark Bright
Writers: various
Publishers: various
19/Arista Nashville
Carrie Underwood

follows the
“Temporary Home" with a song that changes direction
by 180 degrees, but is every bit as musically satisfying.
Her last single was a thoughtful ballad with an uplifting
spiritual message, but on this pulsating anthem, she
unleashes the vengeful Carrie persona that was such a
hit with audiences who loved "Before He Cheats.” The
production is crisp, compelling and grabs you by the
ears from the opening notes. The song is a sassy kiss-off
by a woman who has had enough of an unworthy man.
Penned by Underwood, Luke Laird, Marti Frederiksen
and “American Idol” judge Kara DioGuardi, the lyric is
filled with venomous bite, and Underwood delivers an
incendiary performance. She might be America’s sweet-
heart, but this song unleashes her wild side, and it's a
sure bet country fans will love what they hear.—DEP

CARRIE UNDERW/O0)

poignant ballad

that Against Me! and producer
Butch Vig developed on 2007
album"New Wave” and broaden
it even further, adding a layer of
gloss. Frontman Tom Gabel re-
calls anti-authority culture over
bouncy, palm-muted guitars fol-
lowed by a rallying-cry chorus:
"Deo you rememiber when you
were young and wanted to set
the would onfire?" Itsas much a
denouncement of Gabel's old
ideclogy asitis a tale of vouthful
idealism pricked by the thorns

Publishing international
19/RCA

ctrainad

a sense of k

LEE DeWYZE

Beautiful Day (3:57)

Producers: Rickey Minor, Brad
Gilderman

Writers: various

Publishers: Universal PolyGram
International Publishing (ASCAPR) obo Universal Music

After defeating Crystal Bowersox for the “American Idol”
season-nine crown, Lee DeWyze has offered a soaring take
on U2's “Beautiful Day” as his debut single. As the first
“Idol” winner to use a cover song as his introduction to the
pop charts, DeWyze showcases his vocal range while stick-
ing to a decisive alt-rock aesthetic. The track changes very
little musically from the original version, placing the focus
on DeWyze's emotive reimagining of Bono's lead vocals.
The singer's country-tinged croon takes flight during the
anthemic chorus, but DeWyze really dazzles during the sim-
mering verses, where he lingers on each syllable and creates

of a victory lap.—JL

Although “Beautiful Day"

doesn't offer any insight into DeWyze's ability to sell an
original melody, the track is the fittingly triumphant sound

of adulthood. After lamenting
that “the politics are too conven-
ient” and criticizing the move-
ment’s “mob mentality,” he fi-
nally bellows the most damning
statement of all: “The revelution
was a lie" Gabel will undoubt-
edly catch flack from punk-rock
purists who see his criticism of
the counterculture as selling out,
but by doing the opposite of
what's expected of him, he now
arguabkly embodies the punk
spirit better than before.—EL
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Picture
Music

The Chemical Brothers
Go ‘Further’ Matching
Tracks To Short Films

The Chemical Brothers' seventh stu-
dio album marks a return to their orig-
inal form in a lot of ways: psychedelic
swirls, four-on-the-floor beats, the ab-
sence of vocals by all-star guests, But
“Further” {Freestyle Dust/Astralwerks,
June 22) is alzo a concept-driven mul-
timedia experience that aims to ex-
pand how their fans engage with their
work using, in part, the multiweek
iTunes Pass program.

“They really wanted to throw out the
rule book and present their music in
a different way,” Astralwerks GM
Glenn Mendlinger says.

Production partners Tom Row-
lands and Ed Simons, who have
worked together for 16 years, enjoyed
a sizable hit with 2005's “Galvanize.”
The pair's collaboration with Q-Tip
peaked at No. 3 on the U.K. singles
chart, backed a Budweiser Select ad
campaign and won a Grammy Award

for best dance recording. The album
that spawned the single, “Push the
Button,” won the Grammy for best
electronic/dance album.

But the eight tracks featured on
“Further” more closely resemble the
Chemical Brothers' first wave of work:
the bombastic, electronic sounds that
launched the Big Beat mini-movement
of the mid-"90s. In another nod to the
duo's origins, the tracks were con-
ceived alongside matching visual
shorts created by longtime Chems vi-
sualists Adam Smith and Marcus Lyall.

Since the act burst onto the live scene
in 1994, Smith and Lyall have conceived
the group's accompanying images. The
combination of trippy sights and
sounds has made the act one of the top
festival draws in the world, Butits work
on “Further” is "a lot more filmic and
epic,” Mendlinger says. “It's what you'd
see at a classic electronic show but so
much more widescreen. Ithas a begin-
ning and an end.”

Rowlands and Simons wanted to
keep the entire experience—aural and

visual—as unified as possible. “The
strategy was to contain the music as
long as they could, tease out the visu-
als and then present in full regalia,”
Mendlinger says. After servicing white
labels of album cut “Escape Velocity”
to a limited group of club DJs and
tastemakers, and distributing the
music and video for first single
“Swoon” to press and digital outlets,
the Chemical Brothers premiered the
whole show during a four-night stint
at London’s 3,300-capacity Round-
house, starting May 20.

To keep things similarly in check at

retail, the band is using the iTunes
Pass program. Designed for career
artists with a dedicated fan base and a
good armount of original material sup-
porting a new album, the Pass allows
fans to buy not only the album but also
a spate of exclusive rarities, rolled out
across multiple weeks.

For $12.99, Chems disciples will re-
ceive four weeks of fresh content. The
rollout begins June 8 with a 51-minute
film representing all the music and vi-
suals, nonindexable to ensure that fans
watch itin order as intended. Thatwill
be followed June 15 by a 20-minute

“making of” documentary; the official
release of the entire album June 22,
including an extensive image gallery;
and an unreleased track, “Pourguoi,”
June 29,

The Chems will hit the United
States for a two-week, big-venue tour,
headlining the Hollywood Bowl Aug,
29 and New York festival Electric Zoo
Sept. 4. And according to their man-
ager Robert Linney, the duo will be
back on the road next year. “Without
giving the game away," Linney says,
“the plan is to appear at the more ob-
vious festivals in 2011." wes

Top 10 diva:
WYNONNA
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TELL ME WY

With the debut of Wynonna's “Love Heals” at No. 7 on Top Country Albums, the country
diva increases her total of top 10 hits to 11—her entire output of releases. ¢ Since Wynonna
debuted on the Country Albums list on April 18, 1992, her 11 top 10s rank as the second-
most earned of any woman on the chart in that span of time. She stands behind only Reba
McEntire (with 14) and ahead of LeAnn Rimes and Trisha Yearwood, who have each earned
10 since April 1992. In terms of all-time top 10s among females, Dolly Parton remains
way out in front with 41. § Wynonna's “Love Heals” is a compilation sold exclusively
through Cracker Barrel and is part of a larger Wynonna-branded line of merchandise sold
at the chain. A portion of the sales of all products will benefit the Wounded Warrior Pro-

ject, which assists injured service members and their families.

WYNONNA'S TOP COUNTRY ALBUMS HISTORY

—Keith Caulfield

TmE PEAK POSITION PEAK DATE LABEL
Wynonna 1(3 weeks) 4/18/92 Curb/MCA
Tell Me Why 1(5) 5/29/83 Curb/MCA
Revelations 2 3/2/986 Curb/MCA Nashville
Collection 9 4/26/97 Curb/MCA Nashville
The Other Side 5 1/15/97 Curb/Universal
New Day Dawning 5 2/19/00 Curb/Mercury
What the World Needs Now Is Love 1 8/23/03 Curb
Her Story: Scenes From a Lifetime 2 10/15/05 Curb
A Classic Christmas 10 12/16/06 Curb
Sing: Chapter 1 5 2/21/09 _Curb
Love Heals 7 6/12/10 Cracker Barrel/Curb
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Holding On

Jamaica’s Gyptian
Scores Stateside
Digital Hit

It's the feel-good reggae hit of the
summet, But the refrain of Gyptian's
“Held You {Hold Yuh)" (VP Records)
isn't quite asinnocent as it first seems.

“I wrote the song with a double
meaning,” Gyptian coyly says from
his home in Kingston, Jamaica. “It's
all about a tight hold, however you
choose to take that. It's heard differ-
ently by different people, and I think
that's one of the reasons it's become
so popular,”

The track—a lilting dancehall
rhythm enhanced by gleefully plunked
piano keys and Gyptian's patois-heavy
vocals—has racked up 10 consecutive
weeks at No, 1 on Billboard's Reggae
Digital Songs chart, selling 95,000
downloads, according to Nielsen
SoundScan. The song also cracked the
Billboard Hot 100 last week, debuting
at No. 96 after three months on Hot
R&B/Hip-Hop Songs, where it has so
far peaked at No. 33,

It's the first U.S. hit for Gyptian,
born Windel Beneto Edwards, al-
though he has been a star in Jamaica
since his 2006 debut album, “My
Name Is Gyptian” (VP). That set has
sold 11,000 U.S. copies, according to

SoundScan. Back then, Gyptian spe-
cialized in somber social commen-
tary songs like "Serious Times,” a
stark contrast to the double-entendre-
laden “Hold You."

“1kmew ‘Hold You' was a good song,
but I had no idea it would be this big,”
Gyptian says with a laugh. “This isa
whole other level of success.”

First posted on YouTube in Febru-
ary, “Hold You" was picked up initially
by radio in Trinidad before spreading
across the Caribbean. But in an un-
usual move, the song broke stateside
before gaining traction in Jamaica.

In the United States, VP serviced
the single to rhythmic and R&B for-
mats Feb. 17, with influential WQHT
(Hot 97) New York the first to add it
into rotation. A dance remix by Major
Lazer is being serviced to pop formats.

“We knew it would be a Caribbean
core hit," VP Records VP of market-
ing and promotions Cristy Barber
says. “But when you get indicators
that a song could be a crossover hit,
you just roll the dice.”

Gyptian will perform at Hot 97's
June 6 Suminer Jam at New Meadow-
lands Stadium in East Rutherford,
N.]J., with further concert appearances
planned across America, Europe and
the Caribbean. He's also putting the
final touches to his third album,

Mr. feel-good:
GYPTIAN

“Gyptian. . . Hold You.” The set drops
July 20, with VP director of A&R Neil
“Diamond” Edwards promising “tra-
ditional reggae and foundation dance-
hall with a 2010 spin.”

In the meantime, Gyptianis en-

joying the material benefits of a
arowing hit record. “People take
me more seriously now," he says
with a grin. “So | can raise the fee
for my performances—and that's
a good thing." wes

It took him a while to find his niche, but Evan
“Kidd"” Bogart (his actual name, including the
quotes)—son of Casablanca Records founder Neil
Bogart—is now busy cementing his songwriting
credentials, which include Beyoncé's “Halo" and
Rihanna's “505." He's also juggling executive pro-
ducer duties for Brave's new songwriter compe-
tition series, “Hitmakers."”

Billed as “the hunt for the next great song-
writer,” “Hitmakers" is being developed in part-
nership with True Entertainment (“The Real
Housewives of Atlanta") and the Writing Camp.
The latter is the Hollywood-based song-
writing/production/music publishing/music su-
pervision company founded by Bogart and fel-
low writers Erika Nuri and David “DG" Quinones.
All three, together with Bogart's brother Timo-
thy, serve as executive producers on “Hitmakers.”

’ Camp counselor:
EVAN BOGART

Open casting calls for undiscovered singer/song-
writers were conducted in New York, Los Ange-
les, Nashville and Atlanta. Final callbacks are ex-
pected inthe next few weeks, with shooting slated
to begin in the fall. The winner will receive a cash
prize, a publishing deal with Sony/ATV and a devel-
opment deal with the Writing Camp for RCA/Jive.

“What we do at the Writing Camp Is the driving
force for creating this show,” says Bogart, who
penned “Halo” and “S0OS5" with his Camp col-
leagues. “l love co-writes; the human contact and
passion involved are the fun part of songwriting.”

As the son of Bogart and wife Joyce, who man-
aged Casablanca's Donna Summer and Kiss, Bog-
art says he literally “grew up in music.” But finding
his true calling was another story. His journey took
him from wanna-be rapper to A&R gigs at Inter-
scope and Warner Bros. to management (pro-

ducer JR Rotem). After a bout with drugs, during
which he lost all of his money and clients, Bogart
moved home to get sober and reinvent himself—
this time as an assistant at a booking agency,
where he met such acts as OneRepublic.

While trying to launch a girl group using
Rotem’'s tracks, Bogart followed the producer's
suggestion that he write to the songs himself. The
group fizzled. But Bogart sold two of the cuts—one
of which was “S0S.” Since then, the BEMI writer
and self-described “hip-hop, trad pop and '80s
pop head” has worked with Leona Lewis (“"Hap-
py") and Sean Kingston (“Take You There") as
well as Britney Spears and Jason Derlilo. He also
segued into music supervision with the recent
CTV movie “Turn the Beat Around.”

Bogart's upcoming projects include asong on
Travie McCoy's solo debut, “Lazarus”; writing col-
laborations with OneRepublic’s Ryan Tedder; and
songs for Enrique Iglesias, JLS and Victoria Jus-
tice. Through a joint venture with Sony/ATV, the
Writing Camp has signed three writers to men-
tor and write with as well.

“Songwriting is a collaborative art,” Bogart
says. “Even if you write on your own, there's al-
‘way's an A&R exec or producer involved. It's like
making a cake every day with a different recipe.
Some days the cake will taste like shit, other days
it will taste real good.” —Gail Mitchell

www americanradiohistorv com

Stepping up:
WYNTER
GORDON

HOT STUFF

Wynter Gordon has been writing
songs for artists like Mary J. Blige
(“Gonna Break Through™) and Flo
Rida (“Sugar™) since she was 18
years old. Now she has her own hit
in the making.

Gordon's debut solo single, “Dirty
Talk,” climbs 25-17 on Billboard's Hot
Dance Club Songs chart. The track
offers the first taste of the singer’s
upcoming album for Atlantic Rec-
ords’ revived Big Beat label.

“It's a long time coming,” the New
York native says while leaving a
photo shoot at the Meatpacking Dis-
trict’s High Line Park. “I've put so
much work into making this hap-
pen. Being featured on ‘Sugar' with
Flo Rida was great, but there's noth-
ing like having your own song.”

Gordon is no shrinking violet on
“Dirty Talk,” which finds her singing
about bedroom fantasies over a
pulsing house beat. “l am no angel,”
she coos seductively on the chorus.
“I like it when you do that stuff to
me.” Gordon says the lyrics are a
product of her and her girlfriends
“goofing off in the studio” and that
her album, tentatively titled “With
the Music | Die,” leans toward a more
“eclectic” sound.

“It’s important for dance music
to back true stars,” says Atlantic
chairman/CEQ Craig Kallman, who
originally founded Big Beat in 1992,
“The genre is plagued with one-
offs. It has terrific hit records, but
individuals with staying power are
in short supply. Wynter is someone
who can stand the test of time.”
Kallman adds that the first wave of
artist signings for Big Beat is under
way, with a formal roster an-
nouncement imminent.

Though Gordon says she was
only a casual fan of dance music
growing up, she fully immersed
herself in the genre on a trip to the
United Kingdom. While there she
recorded songs with Empire of the
Sun’s Nick Littlemore including
“Till Death Do We Party," a track
slated for her album. “l write so
many different styles of music,
from country and R&B to pop and
dance,” Gordon says. “But I've fi-
nally found my lane. Dance is
where I'm at.”  —Monica Herrera
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HNewly crowned “American

Id hamplon Lee DeWyze and
runner-up Crystal Bowersox send
five songs combined onto th
Billboard Hot 100. Last year,

two finalists Kris Allen and Adam
Lambert totaled nine debuts

finale, while in 2008, victor
David Cook and second-place
finisher David Archuleta

Cook's coronation with
acombined 14 new entries.

>John Prine first appeared ona
Blllboard chart when his self-
titled debut album
Billboard 200 the
26, 1972. This week, the
Award-winning sing

rammy
ongwriter

Top Folk Albums (viewable at
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Album Sales Tumble; ‘Idol’ Impact Lessens

The continuing woes of the album
market are amplified this week as
sales volume falls to just 4.9 million
—the lowest in Nielsen SoundScan’s
summary archives, which date back
to January 1994,

Additionally, the Rillboard 200's top
debut, Stone Temple Pilots® self-titled
album, opens at No. 2 with just 62,000.
1t's held at bay by the “Glee: Showstop-
pers” soundtrack with 63,000. STP's
sales bow is the smallest for a top two
debut since last August, when Neil Di-
amond’s CD/DVD set “Hot August
Night/NYC” started at No. 2 with 57,000.

This week’s round of dismal num-
bers is an unsurprising result of a

depressed economy com-
bined with dwin- /\”“‘
. e

dling album sales
and a sparse re-
lease schedule.

That said,
never before
have we so ea-
gerly looked forward
to the month of June, as
it seems to be loaded with ostensibly
big-selling albums.

For starters, Jack Johnson’s just-re-
leased “To the Sea” is set to debut at No.
1 nextweek with around 250,000 copies,

IVI a I-I(et “’at(:r' A Weekly National Music Sales Report

according to industry prognosticators,

NOT SO GREAT DIVIDE: The gap
between the No. 1 and No. 2 albums
this week is a little more than 1,000
units—the smallest divide between the
top two slots since the Sept. 13, 2008,
tally. That was when Slipknot's "All
Hope Is Gone” and Game's “LAX" de-
buted at Nos. 1 and 2, respectively, with
slightly more than 1,000 copies sepa-
rah’ng the two: 240,000 vs. 239,000.

OUT OF TUNE: The "American Idol”
season finale makes its usual mark on
the charts this week, but in a less flashy
fashion than in previous years.
Many of the contestants’
songs have been avail-
able for purchase

at iTunes for

weeks now,
but—as  has
been done in

years past—their
weekly sales are with-
held from Nielsen Sound-
Scan {and from appearing in the iTunes
store’s own popularity lists) so as to not
influence the voting public during the
show's run.
With the program now over, sales

were transmitted to SoundScan, and
thus, we see winner Lee DeWyze and
runner-up Crystal Bowersox arrive on
the Digital Songs chart. DeWyze's top
seller is his cover of U2's
“Beautiful Day"—his of-
ficial debut single—
which bows at No. 12 with
95,000.
biggest is her rendition of
Patty Griffin's “Up to the
Mountain," arriving at
No. 32 with 49,000,

DeWyze also posts en-
tries on the 75-position
chart with “Hallelujah” (No. 20,
53,000, "Falling Slowly” {with Bower-
sox; No. 38, 44,000) and "The Boxer”
(No. 61, 26,000). Bowersox has two en-
tries: “Mountain” and “Falling Slowly.”

Collectively, DeWyze's 17 available
“Idel” downloads (including the
“Falling" duet) sold 306,000 last week.
Bowersox's 17 moved 156,000,

Last year, winner Kris Allen sold
134,000 downloads of the original tune
“No Boundaries” in its first week, en-
tering at No. 4. Runner-up Adam Lam-
bert’s best seller was his redux of Tears
for Fears’ “Mad World" with 115,000
{No. 7). Both Allen and Lambert posted
five debuts on the Digital Songs chart.

Bowersox's

OverThe
Counter

KEITH
CAULFIELD

Allen's combined 15 "Idol” tunes
shifted 498,000 that week—39% more
than DeWyze's 17. Meanwhile, Lam-
bert's 16 titles did 393,000—60% more
than Bowersox.

Both DeWyze and
Bowersox also released
digital compilation al-
bums last week titled

“Season 9 Favorite Perfor-
mances.” Each features
12 tracks from through-
out the season by each
performer. Both titles
sold about 2,000 down-
loads each—with Bowersox’s just a hair
ahead of DeWyze's. Neither title debuts
on the Billboard 200 or the Digital Al-
bums chart,

They do, however, bow at Nos. 6and
9, respectively, on the Heatseekers Al-
bums chart.

Those sales stats are a far cry from
the “Favorite Performances” sets that
Allen and Lambert released last year,
Lambert's “Favorite Performances”
blew in with 16,000—Dbowing at No.
33 on the Billboard 200 and No. 5 on
Digital Albums, Allen's moved
10,000 upon its arrival, starting at
No. 50 on the Billboard 200 and No.
§ on Digital Albums. wee
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% 85 COLUMBIA 31040/E08Y MUSI (8 88) Sparks Fly . Robbie Robertsan 96 62 102 RCA NASHVILLE 226 18/5MN (10.58) The Man | Warit To Be
L e 1 ey ——— The Generous Mr. Lovewell . and . °;l9'ﬂﬂ| o6 of 1oo[[}] SHINEDOWN The Sound Of Madness I []
- TR song by Bed ; T i
ERYKAH BAD! NEW AMERYKAH: Part Two: Ri The Ankh a7 MUSE .
G 55 55 ni’"“@- =n5m-Lu|\'g:sA_ WOTOWN 014023° AUMAG (13.98) Part Two: fieturn Of The An . (pictured), the 57 w8 m HELILM-3 521130*/WARNER BROS. {10.5) & The Ragistance .
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ARTIST Title
IMPRINT & NUMBER / INSTRIBUTING LASEL {PRICE]
101 06 @ u 'ﬂ"a"ig'; i';fgg" Only By The Night

8 grm ARAMORE

ED B AAMEN 518250448 [12.98)

Brand New Eyes

RE-ENTRY 105 I“TIELBHE‘?UC:"'LEELYS The Very Best Of The Beach Boys: Sounds Of Summer

DAVID CROSS

5UB POP §82 {13.08) Bigger And Blackerer

KID CUDI Man On The Mocn: The End Of Day
TREAM QN NERSAL NHITOWH 013195 UMPG {13.98) &

109 109

FIVE FINGER DEATH PUNCH

148 168 PROSPECT PARK £5100° {13.58)

War ls The Answer

SHE & HIM

9 MERGE 354* (15.08) Mallima T

RN 108 SBIREY e vsersuvn 1 Easton Corbin

] o R S Sigh No More

110 62 77 H At b American Idol: Seasan 9
POISON

CAPITOL 48510 {18.98) & The Best Of Poisen: 20 Years Of Rock

BRAD PAISLEY

@ LigE ARISTA KASHMILLE 47352/5MK [13.08} Amgeican Seturday Night
U - P . 4TROOPS
114 111 12 SEMBTE (11 Wolfgang Amadeus Phoenix
118 115 111 E CHARL JAGKSON.... Number Ones
1 ‘e IRNVERSAL REPLIBLIG 013141 LUMRE [10.98} Ocean Eyes
17 E?&I;ssnlLEb-funulELuﬁTquL (1268 & Breakthrough
N FONIA ST (1235 _ Lenymanis

N fe-eumhy | 87 zﬁggfus“lf' ?,g?#“ 812,58 The Greatest Hits Collection
KENNY CHESNEY Greatest Hits Il

o Inzlfoc?ﬁ':!z.gsss}'snm WUSIC {52 55} TheSarint
122 105 101 foﬁﬁf‘o'ﬂ‘,!'ffwfil”:‘,"m'" Dear Agony
o7 a2 n Eﬁﬁ‘;:‘!{;‘i@% & Tanight
ik gﬁ::: 453354/508Y WUSIC (11,98, Cangtatuinons

142 163 f1 THREE DAYS GRACE Life Starts Now

JIVE 36286 12.98)

JOURNEY

118 113 COLMDIA 42483 (13.58) @ Journey's Greatest Hits

S0 Runs The World Away

JOSH RITTER
SRILI n PATHERS 001° (14,081

JOHN MAYER

COLUMEIA S30A7*/50MY MUSIC (13.98) Battle Studies

JIMI HENDRIX

RAENCE HENDROVLEGACY 84056°/S0NY MUSIC [11.68 Valleys Of Neptune

BBALL & MJG

GRAND HUSTLE 5126E1 (17,88 Ten Toes Dawn

THE NEW PORNOGRAPHERS

MATADDR B91° (14.98) Together
CREEDENCE CLEARWATER REVIVAL
a2 (T 53 b ey Chronicle The 20 Greatest Hits

VAMFPIRE WEEKEND

XL 479° {14.58)

126 123 Contra

CAGE THE ELEPHANT
|

H5P 49658°/JVE {1188 Cage The Elephant

g
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Since Memorlal Day
weekend
considered the
unofficial start of
stmimer, i only
makes sense that
{the group's best-of
lakes a big beap this
week (up 90%)
thanks to gains at
Intermet and digital
retail.

Polson’s greatest
hits re-enters with
5,000 fup 117%)
after the act’s Bret
Hichaels performed
the set's Billboard
Hot 100 Mo. 1 *Every
Rose Has Its Thom™
on the “American
Idol” finale with
third-place finisher
Casey James.

Likely getting a
first-week boost
from placement of
Ithe set’s 1 Am ot
a Rubol™ as iTunes’
free single of the
week, the album
pounces onto the
list with 4,000 and
bows an Heal-
seekers Albums at
Ne. 2.

o, .0

g gg;ﬁ mPHﬁ‘lI;IIT;:I;IUNER 7 MSTRIBUTING LABEL [PAICE) s E
151/ RLTRE o1 [Jarrcen Keep On Loving You @ .
& 10 154 [7] T MCGRAW Sauther Voice @ |21
N188 110 00 [ ALAN JACKSON Freight Train

ASISTA NASHUILLE B2560/SMM [11.98)
GUNS N' ROSES

GEFFEN DD TIAANTERSCOPE (16.88)
SHARON JONES & THE DAP-KINGS

DAFTONE D1%* (15 58}

158 166

12096“

154 Greatest Hits

I Learned The Hard Way

o R - WOW His 2010
67 18 120 1) LFEHOUSE s Soke & Mirtors
@ g{‘:‘)ﬁwﬂ"ﬂ?'4l’b'l“.‘"ﬁ (8.98) naleﬂ i neml)‘ed
LECTREATE o et (1298 s
jiEa 10t 3 H :‘:.ﬁnﬁﬁsnﬂi E:zlég-su"rc {3.98) Jear.Tha:World:Dyum

BLAKE SHELTON

REPAISEWARNER BROS. |NASHVILLE) E22542°WMMN (898}
VARIOUS ARTISTS

143 122 Hillbilly Bone (EP)

I L WORD-CURBEM SWEVERITY 824420LE (14.08) WOW Gospel 2010

= SOUNDTRACK 5

183 134 130 E_g&mnguwowl T — The Twilight Saga: New Moon
¥ ONEREPUBLIC -

@ MUSLEYINTERSEORE 1360714 (13.98) Waking Up

165 85 39 SLEIGH BELLS Tests

NE.ET NGITAL EXMOM + POP {6.58)
CASTING CROWNS

BEAGH STREET/REUNNIN 18 135/50NY MUSIC (11.58)

166

Until The Whole World Hears

151 129E

= KIDZ BOP KIDS 1
5] 150155“ RAZOR & TIE 88214 (10.88) Kidz Bop 17
LIL WAYNE
@ 17 8T LY G55 wanEvusERsaL woraws 0116771 (13,98 T Coatar 1t
169 a0 g2 [0 WILLIE NELSON Country Music

SHANGRI-LA §132RIVAOUNDER (17 A8}
COHEED AND CAMBRIA

COLUMBIA 520857 /S0Y MUSIC {11.08) &
SARA GROVES

SPORGENNDICOLUNELS B4T1ZSORY MUSI {11.58)

‘Year Of The Black Rainbow

188 12?“
a7 s 110 [F

Fireflies And Songs

{6 n ;’;‘,Ejmﬂ;mfﬁh‘“”“ﬁ The Gospel Music Of The Statier Brathers: Volume Two

| B 5 ;IE]:\"?E['INTLF&}:IPL A2 GA [5.08) Night Traln

174 113 - H i BROTHERS 116 Gaspel Music Of The Statler Brothers: Volume One
: 176 & o7 [ MEAT LOAF Hang Cool Teddy Bear

LOUD & PROUD 617766 ROAURUNYER [18.98)

EDWARD SHARPE & THE MAGMNETIC ZEROES
COMMUNITY/FAIRFAY B&2* WAGRANT {13.98)

PEDRO FERNANDEZ

FORGYIEA 3S40BRUMLE (12.08)

Up From Below

176 178 - n
o3

Amarte A La Antigua

MAXWELL S
@ 183 191 n COLUMBLA BO142/E0NY MUSIG [11.98) & BLACKsummers’night
179 146 131 i1 TIMBALAND Timbaland Presents Shock Value Il

MOELEY/BLACKEROUNDYINTERSCOPE (M 36454 1GA [13. 05}

MICHAEL JACKSON

180 175 170 WIWERSG 76067 50N MUBIC 417,98 Michael Jackson's This 1s It {Soundtrack)
7 5 SEVENDUST
166 120 n TERDEILG B23822/A5VLUM (1808 CIVIND) & Cold Day Memary
18 = m n‘&ﬁﬂa}l‘,\g'{ (4808 % All The Right Reasons
[ : MOTLEY CRUE
'1” 176 198 MOTLEY 380*/ELEVEN SEVEN (13.98) & Greatest Hits
186 188 BOB SEGER & THE SILVER BULLET BAND Greatest Hits

CRRITOL 30334° [18.98)

- BOMNE THUGS-N-HARMONY y 0 . VARIOUS ARTISTS e ik
b ASYLUMREPRISE S20445/WARNER BA0S. (19.98) UNIS: The World's Enemy o 164 153 n WALT DESHEY 005212 (13,98} Radio Disney Jams 12
JOSH TURNER 2y L& periomm- GUCCI MANE "
121 118 m MGA RASHWILLE 913362UMEN {13.58) Haywire ance by the duo on 188 170 165 £017 ARAGK SQUADVASYLUM SZ0540*WARNER RO, {18.98) The State Vs. Radric Davis
DARIUS RUCKER 5 ABCs “Good e SOUNDTRACK o
ez CAPITOL NASHVILLE 88605 (1808} Learn To Live M Morming Amerlcs” 187 156 160 SUMMIT/CHEP SHORATLANTIC 5 15823%AG (1858} @ Twiight
q MARINA & THE DIAMONDS MICHAEL JACKSON L
@ GHOP SHOPIATLANTIC 524 155(AG {13881 Tha:Family deusis pumps a gain of 188 174 72 BER it conc seanrsony MOSIE (19.98) The Essential Michael Jackson H
40% for the album, .
1“ 135 143 E IVERGAL/ZOMBA SE547/5ONY MUSIC (18.98) NOW 32 whlk Drwluus sel ; "1”' 155 152 HOLLYWOOD 084715 EX ( The Time Of Our Lives iEP} .
THEORY OF A DEADMAMN o “ = m MGMT
@ 18 ITﬁm 484 £1A00K/ROADAUNNER. [13.98) Scars & Souvenirs @ E"J”I" th;ltlﬂe 190 186 COLUMBIN 14512*/SDNY MUSIC 3.08) Oracular Spectacular @
E GARTH BROOKS Pe=efiefs Fa) o . HALESTORM
41 140 192 PERRL 215 (75,08 LOTVD, & The Ultimate Hits B Catalog at No. 45 RE-ENTRY | 24 ety SR Halestorm
¥ SUGARLAND i With a gain of 41%. ¥ SLIPKNOT
. RE-ENTRY MERCURY MASHVILLE 011273 \UMGN (12.88) Love On The Ingide n Ly Re-EnThy ROADRLINKE 17638 (18.98) & Al HODE Is Gone .
ORIGINAL BROADWAY CAST RECORDING i : BROKEN SOCIAL SCENE o
152 T R eccs mnacviay to sseinecea 1858) Wicked L] 164 | ; | ASTS & CRAFTS 054° {15.98 - Forghvenoss Aok Rocord
IR TAYLOR BWIFT e Taylor Swint E Theac hasNBCs  |'ga 165 110 lE] MARY CHAPIN CARPENTER The Age Of Miracles
' I “Today” tothank, MICHAEL BUBLE
DJ HOLIDAY + GUCCI MANE ; 5 ; : e Ti
1917 BAICK SUUAD/ASYLLM SI3HO3WARNER BROS. (13.08) Burprint{2) HO asits performance | 188 135 147 | 4LREARISE ABB4EIWARNER BROS. [18.08) & it's Time Bl
CAM'RON & THE U.N. £ . 5 on the May 28 @ ORIGINAL BROADWAY CAST RECORDING
UPLOMATIC Mih 52388RASYLUN 18.38) Cam’ron & The U.N. Presents: Heat In Here: Vial. 1 edltion of the RE-ENTRY 40 St 18,98, Jersey Boys Il
THIRTY SECONDS TO MARS
Any Port In A Storm mr;r]ningshn;% 197 147 179 E WCRTALAIRGIN 65113 /CAPTTOL (11,981 This Is War
engineers a BEYONCE -
" (1488 il Increase for the set, | Aoe 178 182 RER cic womrncaLuven 1aesasons WSk (11 38 1 Am...Sasha Fierce I
= m GARY ALLAN A returning It to the 5 CRYSTAL CASTLES
o 195 02 WCA KASHYILI 62UMEY {10.58) Gel OFF On The Pain chart al'n[gl!la L oL oo uNvERSAL MOTOWN 314578 LMRG {10.98) Crystal Castles (Il}
ROBIN THICKE . X PINK FLOYD
160 136 142 m THR, TRAK/INTERGCORE 013708/4GA [12.98} Sex Therapy: The Session month’s absence. 200 191 195 E HARVEST SMAS 18 1RITAPITOL (18,98/10,98) Dark Side Of The Moon @.
JOHM MAYER o T U SCAFT 121 BOULAY .. AMERIGAN I00L: SEASON  GLEE: THE MUSIG, [vamious anmisTsill  w |
TIM MCGRAW " JERSEY BOYS z 151 D06 SEGER & THE SIVER  THE STATL e 9 110 3 TALIS KWEL + HI-TER HOW 32 139 WE ARE THE FALLEN . 180
MEAT LDAF . 0 WICKED RIHAMBA BULL 4 (e CRAZY FERRT 65 SHOWSTOFFERS AREREFLECTION MOV 33 45 WIESPREADBANIC .. 27
MERCYME A 27 SEVERDUST 161 STOME 2 GLEE: SFASON £ SEXAND THE GITY 2 ETERMAL ... ... &5 TRHA PHILLY SO0 D AN WILLIAMS I . 20
MGNT ... 124,180 SHEAHM . SUBARLAND {42 WAISICVOLUMET ... .41 ] TENTH AVENKIE NORTH . 82 OF PHLADELPHA 1567 WYHOMMA ...,
JANELLEWONAE ... 40  THEREW BRAD FAISLEY . . 53 BLAKE SHELTON . TAYLORSWET 34,144 GLEE: SEASON OME THE  TWILISHT . THEDRY OF A LEADMAN . . ;
MO 2 54 FRAMMORE SHEEDOWH - MUSICVOLUME? ... 44 5 140
MOTLEY CALE ... 183 WICKELBACK ..... PHOEME . . SICK PUFFIES GLEE: THE MUSK, THE WEW MOCH 50 148
MULFCAD & SON5 . 109 FINK FLOYD 200 SHILLET A5 ALYIN AND) THE CHIP- POWER OF WADOHRHA. WOW GOSPEL 2000 . 162
MUSE . a7 PIRK N L MRIRKS: THE [EF) .. B 147 WOW HITS 2010 , .. 158
POISON .. SUEIGHBELLS ..., 165  SOUEAKOUEL ... .. E 125 CHRIS YOUNG ...
KN FRINE &0 SLPKNOT 178 VAMPREWEEKEND . .133 UG MOHEY
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The “Sex and the City 2" soundtrack bows at No. 1 on Top
Independent Albums and Mo. 2 on Top Seundiracks (viewable at
billboard. biz
SoundScan. The set, which also bows al Ho. 13 on the Billboard 200,
includes songs by Jennifer Hudson, Alicia Keys and the film’s four
leading fadies. The first “Sex™ album started with &6,000 in 2008.
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= IMPRIKT & NUMBER | MSTRIBUTING LABEL {PRICE)
HOT 3807
DEBUT

Sex And The City 2

Title E
&

| E 5 ARTIST
H f‘ IMPRINT / INSTAIBLUTING LABEL

WIDESPREAD PﬁNlC
AT 21711% (13.98)

Dirty Side Down

THE NATIONAL High Viplet
AAD 3X03* [14.98)

3 BULLET FOR MY VALENTINE Fever
JIVE (16.88)
SLASH Slash

DIK HAYD 31433* {17.98)

BETTYE LAVETTE Interpretations: The British Rack Sangbaok
ANTI ETO2REPITARK (16.98)

FRAMING HANLEY

SILENT SAJORITY 1007 31LE (16.94)

A Promise To Burn

ALL TIME LOW
HOPELESS 713 (15.88 COVIND) &

Straight To DVD

AS | LAY DYING
METAL BRLADE 14507 (13.98)

Powerless Rise

5 SOUNDTRACK Crazy Heart
FLOUFON SEAACHLIGHT 6384 KEW WEST (17.58)
JASON ALDEAN Widg Dpen

EAQKEN B0W 7637 (18.98)

4 JIMMY BUFFETT Encores

MALBDAT 2120 £ (14.98)

VARIOUS ARTISTS  Philly Sout The Sound OF Philacelphia 1967 - 1980
SONY MUSIC CUSTOM MARKETING GROUP 6337 EX/STARAUCKS {1258

7 TRINA Amazin®
SUP-N-5LIDE 32567 (15.08)
COLT FORD Chicken & Biscuits

AVERAGE JOE'S 216 (14.98)

DAVID CROSS
SUB POP 862 {1258

Bigaer And Blackerer

SHE & HIM

MERBE 354* (15 98}

Volume Twa

MUMFORD & SONS
GENTLEMAN DF THE ROAD 0108/GLASSNOTE {12.68)

Sigh Na Mare

PHOENIX Wollgang Armadeus Phagnix
LOVALTE 0105°/GLASSNDTE (11.98)

16 JOSH RITTER So Runs The Warld Away
FYTHEAS 01* (14.88)

D::20000: ::0

12 BBALL & MJG Ten Toes Down
GRAND BUSTLE §128/E1 {17.98)

10 THE NEW PORNOGRAPHERS Together
MATADDR 891 (14.98)

2 . \mMPIHE WEEKEND Conira
0428 {14.58)

23 ClGE 'T'H ELEPHANT Cage The Elephant
D5P 49658, (13.98)

25 THE DIRTY HEADS Any Fart In A Storm

- EXEGUTINE MUSIC BROUP 1243 {13.58)
20 THE XX b

WOUNG TURKS 460* [14.98;

29 SHARON JOMES & THE DAP-KINGS | Leamed The Hard Way
. DAPTONE 118* (15.58)

1 . SLEIGH BELLS Treats
NEET DIGITAL EXMOM + POP (5.898)

@TOP INTERNET

31 EDWARD SHARPE & THE MAGNETIC ZERDES  Up From Below
COMMUKITY FAIRFAX 542*/ WABRANT (13 88;

a . MOTLEY CRUE Greatest Hits

MOTLEY 380*/ELEVEN SEVEN (13.08) &

20 . BROKEN SOCIAL SCENE Forgiveness Rock Record

ARTS & CAAFTS 054* (15.98)

THE HOLD STEADY
WAGAANT 503* {1258

Heaven Is Whenever

24
23 PEARL JAM
MOKEEYWREKCH 3274* (18.98)

Backspacer

= . DROWNING POOL Drowning Poal

ELEVEN SEVEN 740 (13.98) &

5 . SOUNDTRACK The Hengover

NEW LINE 30150 {16.98)

MINUS THE BEAR OMHI
OANGERSIRD 042* {15.98)

3z

CRYSTAL BOWERSOX Amencan kol Season & Favarie Performances
15 MGITAL EX (8.98)

LEE DEWYZE
WULI 2916 (12.98)

Slumberiand

LEE DEWYZE  American dol Spasan 8 Favorite Performances
15 DIGITAL EX (9.98)

VARIOUS ARTISTS Coco Brathers Live Presents: Stand 2010
TYSCOT $44181TASEIS (16.88)

T BEBE & CECE WINANS Sill
88}

B! 31105?.“ ACD
“THE SMASHING S Teargarten By Kalidyscons Vol |- Scngs Fx & Salar

MAATHAS MUSIC 006 AQCKET SCIENCE VENTUAES (2958

6
3
@
o
L]
@ H;PK [ Rebel Within |55 .
[
(2]
13

CHELY WRIGHT Lifted Off The Ground
PAINTED RED/VANGUARD 7ROR1 WELK [17 58

2% . JACKSON BROWNE DAVID LINDLEY  Lova s Strange
INSIDE 5111 {24.98)

4 NOMNPOINT Miracle
$54 007 AOCKET SCIENCE VENTURES (13.98)

SILVERSUN PICKUPS Swoon
DANGERBIND 035* {15 98|

MERLE HAGGARD
| HAG VANGUAAD 73035% WELK {17.92)

| Am What | Am

FAR At Hight We Live
WABRANT 582 {11.88)

MATT KENNON
EAMAIAN 01002 {12.55)

Matt Kennon

34

harts) with 22,000 sold, according to Mieken
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. The week’s most-slreamed songs on ADL.

§§ !E M'I'IST{IMPHIII'I'LMELI

18 E !NEED You NOW |
MASHVILLE,

STONE TEMPLE PII.OTS
ATLANTIC (AB

THE BLACK KEYS
KONESUCH WAANER BAOS

LADY GAGA
STREAMLINEHONL IVE CHERRYTREE INTERSCOPE 454
SOUNDTRACK
10 WATERTOWWER

Brothers | o .
The Fame| I
Sex And The City 2| 4 .
o f B Freserts: The Advanlures 0f Babby Ray 1 .

MAS & DAMIAN MARLEY

0

Distart Relatives. 10

‘ BHETT{ YUTHS DEF JAMUNNERSAL REPUBLIC /LUMAG
g ! THE NATIONAL High Violet g .
a0
5 . LCD SOUNDSYSTEM This Is Happening | g .
Infinite Arms 23 -

DFAVIRGM /CAPITOL
BAND OF HORSES
HROWK/FAT #
Rebel Vithin | .
Heed You Now | l
Raymand ¥ Raymand 5 .

HANK (11}
Animal| 4o .

Dirty Side Dawn ar

k]

- e
@:--00:0-

L.l DY ANTEBELLUM
CAFITOL NASHYILLE

USHEFI

12

1315 E LG
e . KEHO..:\SE ACA /AMG

WIDESPREAD PANIC
ATD

7 JANELLE MONAE The ArchAndraid: Suites Il And 11| gy .
WOKDERLAND/BAD BOY /WARNER BROS.

13 . JUSTIN BIEBER My World 2.0 5 .
SCHOOLBOY RAYMOND BRAUNTSLAND 1DJMG &

g THE ROLLING STONES Exle On Main SL| o .
ROULLING STONES UNIVERSAL REPUELIC /UMAG UME

MARC ANTHONY Tconas | 44 .

FRAMING HANLEY
The Foundation 10
FROAR BIGGER PICTURE HOME GROWK ATLANTIC /45

SONY MUSIC LATIK
SOUNDTRACK Trug Blood: Volume 2| g4 .
HBO ELEXTAA
A Framise To Burn 57 .
SILENT MAJORITY /ILG

MARINA & THE DIAMONDS The Family Jewels qo .
CHOP SHOP/ATLANTIC 'AG

ZAC EROWN BAND

SOUNDTRACK Gee: The husic, The Power Of Madoma (EF) | g .
20TH CERTURY FOX TV COLUMELS /'SOKY MUSIC

BROOKS & DUNN #15... And Then Some | 1 .
ARISTA NASHVILLE /'SMN

5 £
| §E Eu ARTIST Tjtle!;

Z MPRINT | IHSTAIBUTING LASEL =
THE ROLLING STONES Exile On Mﬁt 5L 7
ADLLING STONES UNVERSAL REFUBLIC 0141304 UM

SOUNDTRACK Glee: The Music, Violume 3: Snnwaranners 1
20TH CEKTURY FOX Tv COLUMBLA 70611/ S00Y MUSIC

1

WIDESPHEAD PANIC Dirty Side Down| o
ATD 217

THE BLACK KEYS
RONESUCH 520266 WARKER BROS.
ALL TIME LOW

P 13k

Brothers B

Straight To DVD | g .

I(EITH JARRETT / CHARLIE HADEN
11 /UNIVERSAL CLASSICS GROUP
EMIL\" OSMENT

WIND-UP 13192

Jasming g

All The Right Wrangs (EF) |

‘THE BEACH BOYS  The \ery Biest OF Thz Bezch Bays: Sounds OF Sumimer 50
CARITOL 82710 &

WYNONNA

CRAGKER BARREL 75183 EXCUAR

JUSTIN BIEBER

SCEIOLBOYRAYMOND BRAUNISLAND 013715 1IMME

This ls Happening | g .
High Viniet | g

Love Heals 32

Wy Werid (EF) |9

LCD SOUNDSYSTEM
DFAVIRGIN 09803 CAPITOL
7 THE NATIONAL

4a0 3003

LAVETTE Inierpretzians: The Bridsh Rock Songback 55
ANTI- 47028 EFTARH

BETH NIELSEN CHAPMAN

Back To Love|

[ THE SMASHING PUMPHINS  eargarien By Kabidyscoqe .| Scogs P Sakr |
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by the cast move up the chart with higher download sales than in their debut week,

81 50 i5 GIMMIE THAT GIRL Joe Nichols
SLWRIGHT [R.AXIKS,D.DAVIDEON, B HAYSLIP) @ SHOW D0G-UNIVERSAL "PDkET FACE' ﬂ]eﬂ 10(}-20 “I_lﬂ] 10‘).0()0 dowﬂlmdﬂ. aCCDI’d‘ng to NiElSEI’l SDlIlldSCa'ﬂ
@ 5 55 RAINIS A GOOD THING Luke Bryan g
LSTEVENS (L BAVAN,0.0AVIDSON, © CAPITOL NASHVILLE {up 353%), and "Bad Romance” leaps 86-54 with 51,000 (up 70%). As was the case
G 58 55 NATER oot S with two prior “Glee” chart-jumpers that previously achieved that feat—*Somebody
BAD ROMANCE Gles Cast e “Defyi . #E ; o rai igitally o
@ = 4 AKOERE PASTROML A MURPHY (5.6 SERMANDTTA M KNAYAT ® 24TH CENTUAY FOX TW/COLUMBIA GLEE.CAST sa to Love” and “Defying Gravi the new tracks were available digitally the week
@ o 5 LOVER, LOVER Jerrod Miemann 2 = betore the episode containing the performances aired. —Silvio Pietroluongo
D BRAINARD.J.NIEMANN (D.PRITIKER) © SEA GAYLEARISTA NASHVILLE
50 | Goto www.billboard.biz for complete chart data Data for week of JUNE 12, 2010

www americanradiohistorv com


http://ebook-free-download.net/

PR "E
e
& ARTIST (IMPRINTPROMOTIDN LABEL)

dr g

=

@
=

- i I’
:0°-00-00-~
m

= | S
. )

g
o
3
et

20
21 18
an &
2% 8

% 6

000 000

HOT DIGITAL SONGS”

=y

-

2

o

-

0:0::000°-:-0
=
s

=

21
Q) = s
23 w0 4
29 2 1

25 1 18

Data for week of JUNE 12 2010

MG
USHER FEAT. WILL.IL.AM (L AFALE JLG,
NOTHIN' ON YOU
BLOUE FEAT, BRUND MARS [ HEL ALY
EREAK YOUR HEART
TAM) CRUZ FEAT. LUDACRIS (MERCURY I0MMG)
AIRPLANES
.08 FEAT, HALEY WALLIAMS. [RESEL ROCK BRAND HUSTLE ATLANTIC)
RUDE BOY
PSANNA |Z3PDET JAMIDUME)
YOUR LOVE IS MY DRUG
KESHA (KEMOSABE RCARME)
ALEJANDRO
LAD'F GADA (STREANL INE SCHUNE CHERAYTAZE INTEASCOPE]
HEY, SOUL SISTER
_TRAIN (COLUSEL)
NEED YOU NOW
LADY ANTEBELLUM (CAPITOL NASHWILLE CAPITOL}
CALIFORNIA GURLS
KATY PERRY FEAT. SHOD® DOGG (5AR1T04)
IN MY HEAD
JASON DERULO (RELUSA HEIGHTS WARNER BROE |
BREAKEVEN
THE SCRIPT (PHONOBENIC EPIC)
OVER
DRAKE (UM MONEY GASH MOKEY UKNERSA, MUTINA
UN-THINKABLE (I'M READY)
ALICIA KEYS (MK 4 RME)
FIND YOUR LOVE
DRAKE (YDUKG MOREY TASH MOKEYUNVERSAL MOTIWA)
MY CHICK BAD
LUDAGRIS FEAT. MICEN MIAJ (1TF/DEF JA IDIME|
BULLETPROOF
LK ROUX (815 LIFE/POLYODA CHERRYTAEE IMTERECIRE)
YOUNG FOREVER
JAY-I + MR, HUDSON (ROC NATIOK|
HAVEN'T MET YOU YET
MICHAEL BUBLE (143 REFRISE)
TELEPHONE
LADYY GAGA FERT. BEVORCE STREAMLINE KM MECHERR TREE NTERSLOPE,
HEY DADDY (DADDY'S HOME)
USHER FEAT. PUES (LAFACE ILG)
WHATAYA WANT FROM ME
ADKM LAMBERT {15 ACA ANG)
ROCK THAT BODY
THE BLACK EYED PERS {INTEASCOPE)
THE HOUSE THAT BUILT ME
MIRANDA LAMBERT {COLUMEIL (MASHVILLE})
BILLIONAIRE
TRAVE WCDEY FEAT BRUND NARS

ATLAIG)

ANCE FUELED BY RAVENSRP,

25 e =
E= ARTIST (MPRIMTPRIMOTION LABEL) 8

Q 3 3 ElCMIFOHNIA GURLS
KATY PERRY FEAT. ARITOL

AIRPLANES

.0 FEAT. HRYLEY WILLIAMS RES!
OMG

USHER FEAT, WILL.LAM (L AFACE/JL5)

YOUR LOVE IS MY DRUG

KESHA {KEMOSARE ACAAMG)

NOT AFRAID

EMINEM {\WEE: SHAL'Y AF TERMATH INTERSGLPE}
ALEJANDRO

LADYY GAGA (STAEAMLINE KONLVE CHERRYTREE NTERSCOPE)
BULLETPROOF

LN B Lkt (98 | P UL IO CHERAYTRCD
BILLIONAIRE

TRV ICEIY FEAT BRUIMD MARS [IECATIRCEFLELED BY FAMENSTR
POKER FACE

ELEE CAST FEAT, DA MIERTEL 211TH CERTLIRY FON TWEDLUMES,
EREAK YOUR HEART

T GRLR EAT LUDACAIS NERCUTY 100G,
YOUNG FOREVER

JAN-Z 4 M. HUDS0 (ROC NATIDN)
BEAUTIFUL DAY

LEE DEWYZE |18 ACAAMG)

CAN'T BE TAMED

MILEY CYRUS (HOLLYWOOD)

ROCK THAT BODY

‘THE BLAGK EYED PEAS (INTERSCLSE)

HEY, SOUL SISTER

TRAIN [ COLUMEIA

NOTHIN' ON YOU

B8 FEAT BRUNO MARS [FEBELROCKTGRAND HUSTLERTLANTIC)
FIND YOUR LOVE

DRAKE (VOLRKG MOKEY DASH MONEVLRIVERSAL MOTIWIN)
UNDO IT

CARRIE UNDERWIODD (15 ARISTA RASHYI
EENIE MEENIE

SEAN WNGSTON & JUSTIN BIERER (HELLIGA FEGHTS EFIC)
HALLELUJAH

LEE DEWYZE |19

MY FIRST KISS

30HES FEAT. KESHA [PHOTO FINISH RAP|
IMPOSSIBLE

SHONTELLE {5AP/SRT/UNIVERSAL MITIWSH)
NEED YOU NOW

LADTY ANTEBELLUM (CAR(TOL KASHVILLE)

MY CHICK BAD

LUDACAIS FEAT. NICKI MIMAJ (DTP/DEF JARI0JME)
RUDE BOY

RIKANNA (SFF/DEF JAM 1IN

OCKGRAND HUSTLEATLANTIG)

PE)

g5
EE E TITLE
& ARTIST (MPRINTPROMOTION LABEL|

00: ::::0:00:0:200¢8 ¢ 2008 ¢ ¥

0::0:00:0:0:00::000:::0:0

23
24
F

il
12
12
a
]
A

~ o B

3

=]

SAY AAH

TREY GOMGZ FEAT. FABOLOUG [SONG BOOKATLANTIC)
THE MAN | WANT TO BE

| GOTTA GET TO YOU

GEDAGE STRAT (MCA MASHVILLE}

CRAZY TOWN

JASON ALDERN (EAOKEN S0W)|

THERE GOES MY BABY

USHER {LAFAGE JLE|

TIK TOK

KESHA {KEMOSARE A TG,

CARRY OUT

TMARALAND FEAT JUSTIN TIM BERLAKE (W031 Bl ACS BROLMI IVTRRE0TPE)
IMMA B

THE BLACK EYED PEAS (IKTERECOPE)

LOSE MY MIND

YOUNG JEEZY FEAT. PLIES (CTE/DEF JAMIDJME
WATER

BRAD PRISLEY (ARISTA MASHVILLE]

BAD ROMANCE
| LADY GAGA STAEAMLKEKCHLIVE CHERFTREE INTERSCLPE)
GIMMIE THAT GIRL
_JOE MIGHOLE (SHOW DOG-UNIVERSALI
SHE WON'T BE LONELY LONG
CLAYWALKER JCURE)
ALL THE RIGHT MOVES

ANEREPUBLIC [MOELEY/ IKTERECORE)

ALL | DO IS WIN
_DJKHMED WETHEBESTEY)
RAIN IS A GOOD THING

LUIKE BRYBN (GA91104 HASHVILLE)

KEEP ON LOVIN' YOU

STEEL MAGNOLIA (B15 MACHINE)

COOLER THAN ME

MSCE POSNER {J FMG

UNSTOPPABLE
_RASCAL FLATTS (LYAIG STAEET)

HEIGHEORS KNOW MY NAME

TREY SOMGZ (E0NG BOOK/ATLANTIC)

LIL FREAK

USHER FEAT. NICKI MINAJ [L AFACE LG}

SALES DATA
COMPILED BY

ol e M i
2 (IERIT/PRIMOTIDN LABEL)
= BEAUTIFUL DAY |
LEE DEWYZE |15 ACAAMG)

g
O s

HEY, SOUL SISTER
12 TRAIN (COLUMELA !

HALLELUJAH

LEE DEWYZE |15

= 5

1 UP TO THE MOUNTAIN

GRFSTAL DOWERSCH (14 VE JLS)
EREAKEVEN
THE BERIPT (PHONOGENICEFIC)
FALLING SLOWLY
LEE GEWVZE § GHYSTAL SOMERSD
THIS AFTERNOON
MCKELBACK {ROADRUKNER RARP)
21 SMILE

UMCLE KRACKER (T0# D0G ATLANTIC)

ALL THE RIGHT MOVES

I

] T2 GuERERURLE (05, E INTEASEORE,
= li5 THE BOXER
LEE DEWYZE (15
12 1 NEVER TOLD YOU
COLBSE GAILLAT (UNIVERSAL
=[5 EVERYBODY HURTS
3o e gL ——
= 5 EVERY ROSE HAS ITS THORN
g POSSON (CAPITOL

3 NIGHTMARE

AVEWGED SEVENFOLD |HUSEL ESE WAANER BROE.)
3¢ DONT STOP BELIEVIN'

JOURHEY |COLLIMAIA LEGACY|

<=5 :
E"‘ S TITLE E

% EZ ARTIST (MPAINTPAOMOTION LABEL)

EVERYTHING TO ME
MANSCH () BG)

| GOTTA FEELING
THE BLACK EYED PEAS (IKTEASCOPE

UNDO IT

CARRIE UMDERWAOD |19 ARISTA NASHVILLE
IMPOSSIBLE

SHONTELLE {SRPSAC/UNIVERSAL MOTOWN)

28 nimie B

RS ARTIST (MARMTAROMOTION LABEL)

COOLER THAN ME

o 3 7 AIRPLANES
RNBFEAT HONEY WAL L RN HIETIE W)
1 g 9mMG

i HER FEAL WILLLAM (L AFACE JLG}
NOT AFRAID
EMINEM (WEF/SHATTY, AFTEAMATH INTERSCOPE
YOUNG FOREVE!
JAY-1 & MR, HYDSON (ACC NATIGN}
HOTHIN' ON YOU

iy FEAL ERUND MARS (REIEL 000G N0 IS TLERTL AT
4 FIND YOUR LOVE

DRARE DU MOMEVICAH NOME\NNERSA MITOWLRS
MY CHICK BAD
LUDACRIS FEAT. MECKI MINAJ (DTP/DEF JAMIDIMGE
RUDE BOY
| PAHANNA (SR2 DEF JAMIDJIG)

4 8 WINNER
SAWSE FOUCX FEAT, JUETIH TIMBEALAKE & T 1, {4 RbG)
OVER
DRAKE HOUN MM

i | i ALL | DO IS WIN
::E "E“;";"oiﬁ;-“ I AT R A, LACA S0P DO O SS 0E TEESTE
L
26 27 : IMMA BE
:&?:;I‘AKSEE i il THE BLAGE EYED PERR (NTERSCOPE] a8
33 2 Giee cAsT (20T CENTURY FOX TV/COLUME; Eﬂﬂf&fﬁ&t&?&mrn a
1 MADE IT (CASH MONEY HEROES)
30 17\ RUDOLF (CAcH MONEVUNNERSAL REPLELG) R‘,}:ﬁ,’,‘}:fmwgf, :ﬁlﬁ?vunimmgum
IN MY HEAD
26 25 json DERULD (BELUSA HEISHTS WANER BA0S | L ﬁaﬁg‘,‘;:_':?a CTE/DEF JAMIDING)
57 g WINNER
JAMIE FOICX FEAT. JUSTM TIMBERLAKE & T .1 (JAMG)
_ | UPTO THE MOUNTAIN
_CRYSTAL BOWERBOX [15/ AN EILG)
2 10 IF WE EVER MEET AGAIN
TNEALASD FERT. KATY PERRY JASLEY SLACKEROUMD WTESS00PE)
BAD ROMANCE
o8 LADY GAGA (STREAMUNE KOMUVE CHERRYTREE NTERSCOPE) . = =
24 1g BABY EE TITLE E
| R AR WD HERN MG ARTIST (MPAINTLAREL) |
29 2 BREAKEVEN m g 1 15 E!mmwmwnz
THE SCRIPT (PEONDBENICEPIC) CHRSTOPHER WILDE & ANMA NARGARET g
1 g PRAY FOR YOU £) 15 HERO
N B HE DS AORD T AIVE LAOMATID MVEFEAL FERLBL B AT, CHRISTOPHER WILOE (WALT [MSKEY)
= i FALLING SLOWLY o = |55 STARSTRUCK
LEE DEWYZE & CRYSTAL BOWERSQX |15) W | _CHRISTOPHER WILDE (WALT NSKEY) <l
31 12 OVER 4 2 o4 SINGLE LADIES (PUT A RING ON IT)
DRAKE [YOUNG MONEY CASH MOKEYUNNERSAL MOTOW, THE CHIPETTES (FOXRHEIND)
23 13 ALLIDO IS WIN B3 (3] AXEL F
DJ KHALED (WE THE BEST/E1) CRAZY FROG (WEXT PLATEAUUNIVERSAL UMAG)
EVIET ] TIK TOK 5 19 THE HAMPSTERDANCE SONG
KESHA [KEMOSABE 'RCA/RMG) HAMPTON THE HAMPSTER {KOCH E1}
a7 THIS AFTERNOON 4 29 CAMPFIRE SONG SONG
HSCKELBACK (ROADRUNNER/ AP} SPONGEROR BOUAREPANTE (MCHELDDE DK SOHY MUST)
a7 g HOUSE THAT BUILT ME § 21 HOTN COLD
MIRANDA LAMBERT (COLUMBIA [NASHVILLE}) | THE CHIPETTES (FOXREMQ,
L5 @ | g 27 YOUSPIN ME ROUND {LIKE A RECORD)
GLEE CAST (20TH CENTURY FOX TV/ COLUMBIAY .l THE CHIPMUSKS [FOX REINO;
41 5 VGOTTA FEELING a s TRUE FRIEND
THE BLACK EYED PEAS (INTERSCOPE) HARMAH WORTANA (WALT DISNEY,
42 3y HAVEN'T MET YOU YET =1 21 GITCHEE GITCHEE GOO
WIGHAEL BUBLE |43 REPRISE) PHINEAS AND THE FERBTONES (WALT DISNEY)
70 g RIDIN'SOLO 42 13 ap THE BEST DAY EVER
JASON DERULD (BELLGA HEIGHTS/WARNER BADS. | SPOMGEBOB SOUAREPANTS {WICK SIRE WARNER EROS |
IMMA BE . ICE CREAM FREEZE (LET'S CHILL!
M 1e puacn eveD pEss 01 COPE) a L7 15020 vmana, a1 Oisnie s d
5 WHATAYA WANT FROM ME 0 _  SOMEWHERE OVER THE RAINBOW
_ ADAM LAMBERT |19/304 AMG| X i JEWEL {EOMERSET FISHER-PRICE)
_ | LEAVE RIGHT NOW 48 1n 12 THE GIFT OF A FRIEND

WILL YOUNG (15 JVEJLE|

For chart reprints all 646-654-4633

WWW americanra

DEMI LOVATD [WALT DISNEY)

Go to www.billboard.biz for complete Chart data |

iohistorv com

12
EE

22 TiTie
;s RTIST (IMPRINT PROMOTIDN LABEL)
i UNDO IT
E UNDERWOODD {19 ARISTA NASIVILLE)
21 NEED YOU NOW 2]
LADY ANTEBELLUM (CAFITOL NASHYILLE]
14 PRAY FOR YOU
ERBCHG I

41 HOUSE THAT BUILT ME

g LOVER, L
JERADD WEMARN FLEARISTA NASKVILLE}

AMERICAN HONEY

LROY ANTEBELLUM (CAFITOL NASKYILLE)

SMILE

 UMCLE NPAGKER (TP DOR/GLANTIG B BCR ACTUAE |

RAIN 1S A GOOD THING

LUKE BRYAN (CAPITOL NASHWILLE|

51 GIMMIE THAT GIRL

JOE NICHOLS (ShOW DOG-UNIVERSAL|

WATER

BRAD PUSLEY {ARISTA NASHVILLE)

LOVE LIKE CRAZY

LR MCEIORNT e )

TODAY WAS A FAIRYTALE

TAYLOR SWIFT (215 MACIINE)

FREE

AL EROWM BAMD OME GRS, SOLTHERY GROUMITLAY G 36658 POTLFE

;4 SHE WON'T BE LONELY LONG
CLAY WALKER (LA

5y TOES
TAL BROWN BAND #OME GROWN ATLANTIC BGSER ACTLRE|

[ ]

§IE5 TITLE
=X ARTIST IMPAINTPAOMOTION LABEL)

1 WAKA WAKA (THES TIME FOR AFRICA)
SHANRA FEAT FRESHLYGROUAD (FF1 5047
GITANA

SHAKIRE (£91C SONY MUSIC LATING

a 1 KNOW YOU WANT ME (CALLE OCHO) gy

PITBULL {ULTAA|
2y HIPS DONT LIE
 GHAKIRA FEAT. W

Y MUSE: LATRY

Li
SHAKIRA (£210/ SONY MUSIC LATIN .
MI NINA BONITA
CHIND Y HACHO SMACHETE LNNERSAL MUSIC LATID)
STAND BY ME
PRINCE ROYCE (10 ST0F)
CUANDO ME ENAMORO
ENRIHUE 1ELESVG FEAT JUAN LU GUIERRA LAMFREA: WUSELATMO,
31 HEROE

_EMRIQUE IGLESWE (NTERELOPELRVERZAL MUZC LATIND |
21 DILE AL AMOR

AVENTURA [PAEMILM LATIN
31 DIMELO

ENRKUE IGLESIAS JNTEASCOPE LNVERGAL MUSIC LATING
1 MALDITO ALCOHOL

PITBULL FEAT, AFROJACK (MA, 305)
31 SUERTE

SHAKIRA (£4IC/SONY MUSIC LaTily
5 BACHATA EN FUKUOKA

JUAN LIS GUERRA ¥ 480 (CARITC: LATIN
21 MIENTES
CAMILA (SONY MUSIC LATING

@

kg :

& ARTIST (IMPRIKT LABEL]

\WAKA WAKA (THS TIME FOR AFRICA)
GANGRA FERT /SN WS

N MUSIC LATING

| KNOW YOU WANT ME (CALLE OCHO) gy
| PITBULL (ULTRA)

HIPS DON'T LIE
SHAKIRA FEAT, WYGLEF JEAM |
LOBA

SHAKIRA [EPIG/SONY MUSIC LATI

CUANDO ME ENAMOROD

EAFACLE IGLESG FEAT LU0 LU GLERAA SMERSAL WLSE LATRA

PIL/SONY MUSIG LATIN

DIMELO
ENRIOUE IGLESIAS (INTEFECOPE UKNERSAL MUEL LATHG)
SUERTE
SHAKIRA [EPIC SN MUSIC LATIN)

MIENTES

CAMILA (50N ML LATING
COLGANDO EN TUS MANOS

| GABLDS BAUTE GO MARTA SANCHEE (HAFFER LATHA)
DIMELO
MARC ANTHOMY {COLUMBIA SONY MUSIC LATIK|
LIVIN' LA VIDA LOCA
EL AMO|
TITO "EL BAMBING® (SIERTE

1 ALMOHADA

MARG ANTHOMY {NDATESONY MUSIC LATING

51


http://ebook-free-download.net/

ARTIST (IMPRIKT | PROMOTION LABEL)
1 115 ﬂ!!nﬁhk YOUR HEART
“TAIO CRUE FEAT. MERCLAY, 1M

o 3 9 YOUR LOVE IS MY DRUG

_KESHA [KEMOSARE RCA RUS
- e
©_USHER FEAT WILLLAM || AFACE JLE|

4 o 15 NOTHIN' ON YOU
B.08 FEAL BRURO MARS (REBELROCEGRAND HUSTLERTLENTIC)
-]

ALEJANDRO
LADY GADA (STREAMLINE KOMLIVE CHEARYTREE INTERSCOPE)
PP AIRPLANES

e
05 s
5 1g HEY, SOUL SISTER
o TRAIN (COLUMEBL
3 CALIFORMNIA GURLS
| KATY PERRY FEAT SKODP 0060 (CAPITELL
54| IN MY HEAD
*|_JASON DERULD (BELUGA HEIGHTS WAANER BAOS |
15 RUDE BOY
RN TP DEF JAALIDIMG)
13 BULLETPROOF
LA ROUX (BIG LIFE POLYDDA/CHERAYTREE INTERSCOPE}
25 BREAKEVEN
| THE SCRIFT (PEONDBENICERID)
12 ¥YOUNG FOREVER
| Y2 + MR HUDSON (DG HATICN)
ROCK THAT BODY
THE BLACK EYED PEAS {INTEASDOPE)

ARTIST (IMPRINT / PROMOTION LABEL)
i E!uzzn YOU Now
LADY ANTEBELLUM {CAPITOL NASHVILLE TAPITOL,
HEY, SOUL SISTER
2 2 n m"‘l'_nl LUMBIAL
- 3 KELLY CLARKSOMN {15 ACA RMG)
4 HAVEN'T MET YOU YET
ﬂ G g UNCLE KRACKER (TOP DOG ATLANTIC)
FALLIN' FOR YOU
O 4 I8 oo eanin winensa sgpione
n T2 5a miowns Fue st anTi
° KRIS ALLEN |18 JVEJLG)
45 YOU BELONG WITH ME
| _TAYLOR SWAFT (P45 MACHINE UNNERSAL REPUBLIC
BME!EI (9 ACAANG
53 HEARTBREAK WARFARE
N MAYER [CULUMBIAL

n ALREADY GONE
5 3
SMILE
SOMEDAY
g 15 LIVE LIKE WE'RE DYING
51 MO SURPRISE

11 WHATAYA WANT FROM ME
ADAM LAMBERT (15 ACARME,
LIFE AFTER YOU

1 DAUGHTRY (19 ACAAMG]

g BILLIONAIRE
| TRMVEMCCY FEAT BRUIMD AR {DECKYDAACE FUELED BY Rl UER RER)|
19 HNEED YOU NOW

3 | MADE IT (CASH MONEY HEROES)
KEVIN RUDOLF (CASH MONEY URNVERSAL REPUBL |vg
% TELEPHONE
LADY (AEA FEAT. EAMLIXESTIHLUVE CHERR YT REE WTERGCOPE)
, ; IMPOSSIBLE
:: BHONTELLE (5P SAC/UNIVERSAL MOTOWN)
25 CARRY OUT
WVEALAND FEAT JUETI TIMBERLAKE $L5LEY BLACKGRMD S 1P,
1 EENIE MEENIE
|_SEAN KINGSTON & JUSTIN BIEBER (BELUGA HEIGHTE EPIC)
; HAVEN'T MET YOU YET
L MICHAEL BUBLE [*43 REPRISE)
3 CAN'T BE TAMED
SO _MILEY CYRUS (HOLLYWJOD,
5 COOLER THAN ME
| VIRE POSHER (ARG
7 | THIS AFTERNOON
T worsmsox moareuwieRmRr
19 HATURALLY
| GELEUA GOMEE & THE SCENE (KOLIWIOD,
5 SOMEBODY TO LOVE
USTIM BIEBER (5CHODLADY AAMDND BRAUK ISLANDCUME)
11 IF WE EVER MEET AGAIN
2 MY FIRST KISS
|_30M!3 FEAT. KESHA (PHOTO FIKISK RR2)
, NOT AFRAID
MIBIEM (H/ER SHADY AFTERMATH
EART HEART HEARTBREAK
BOYS LIE GIRLS [COLUMBIA}
BEDROCK
82 319 YOUNG MOREY FERT. LLOYD (CASH MOKEY UNNERS

MOTON
u 3y 5 WINNER
*_JAMIE FOIX FEAT. JUSTI TIMBERLAKE & T 1. (JAMG)

@ RIDIN' SOLO
JASON DERULO (RELLIGA HEIGKTS WARNER BROS |

4 & WE'LL BE A DREAM
6|y

oo E THE KINGS FEAT. DEM LOVATO (5- CURVE,
@ I LIKEIT
ENRIQUE IOLESIAS FEAT PITBULL (UNIVERSAL REPUSLIC|
4w s GETTIN' OVER YOU
Gl 53| oo cueria x oves s (s ast

AT

SAY AAH
| 26 _TREY SOHGE FEAT FABOLOUS [S0NG BOQK ATLANTIC)

m 4y g THE DNLY EXCEPTION
PARAMORE (FUELED BY AAMEN ATLAKTIC ARF

HALFWAY GONE
40 2 17 LIFEHOUSE (GEFFEN IKTERE)

Katy Perry logs the fastest rip to the top 10 of the Mainstream Top 40
chart in mare than four-and-a-half years, as “Califomia Gurls,”
featuring Snoop Doga, rises 12-8 in its thid chart week.

No song has zoomed into the top 10 in just three frames since
Green Day's “Wake Me Up When Segtember Ends™ blasted 17-10 in its
third week on the Oct. 1, 2005, survey,

Perry's song, which also jumps 20-14 with Greatest Gainer honars
on Adult Top 40, registers the quickest climb to the Mainstream Top
40 top 10 by a solo female since Madonna's “Die Another Day”
reached the top 10 in
Its third chart week on
the Mov. 2, 2002, list.

“California Gurls”
Is the fourth Main-
stream Top 40 top 10
wach for Perry and
Snoop Doga, the latter
of whom had last
teached the top tier as
2 guest on Akon's No.
3-peaking “| Wanna
Love You™ in 2007.

)

0
SNOOPDOGG

52 |

FIFTEEN
60200 Tavuon SwNFT {815 MACHINE UNNVERSAL REPUSLIC
10 HALFWAY GONE
UFEROUSE (GEFFENINTERSCOPE ]
W NEVER GONNA BE ALONE
_MICKELBACK (AOAJRLANER RR2)
3 LOVING YOU IS EASY
SARAH MELACHLAN (ARIE T UG
s ALL THE RIGHT MOVES
% ONEREPUBLIC [MOSLEY MTERSCDAE,
13 WHEN | LOOK AT YOU
MELEY CYRUS (HOLLYWOOD)|
BAD ROMANCE
LADY TREAMLINE KONLIVE CHERRY TAES MTERSCOPE}
2 | NEVER TOLD YOU
GOLBIE CARLLAT [UNNVERSAL AEPUBLIG)

§§ b
ARTIST (MSRINT | BROMOTICH LABEL)
1 117 ™

THE GOOD LIFE
EE DAY {IVE/,

11 BETWEEN THE LINES
STONE TEMPLE PILOTS {ATLANTIC

2 2
4 gy 1901
- 4 4_‘-‘ PHOENIX || GYAYTERED GLASENGTE]

4 3 1g LAY MEDOWN

THE DIRTY HEADS FEAT. ROME [EXECLTIVE}
e

MIRPLAY
MORITORED BY

(w8 ’ -
ARTIST {IMPRINT / PROMOTION LABEL)
R ElTHE GOOD LIFE
THREE IVE JLI

7 17 LET ME HEAR YOU SCREAM
DZTY DSBOURKE [FPIC,
5 15 CRYIN' LIKE A BITCH!
| _GODSMACK (UNIVERSAL FESLALIC

2
FEEL LIKE | DO

A 2 18 onowning roal (eLevew seven

ﬂ: § 13 YOUR BETRAYAL
& ©_BULLET FOR MY VALENTINE [JIVE JLG}

& & 12 STONED

PUDDLE OF MUBD (FLAWLESS GEFFER/IKTERECOPE)
.. UNRAVELING
“ 1 15 SEVENDUST {TBROE 15}
8 THE CROW AND THE BUTTERFLY
SHMEDOWN (ATLAKTIC)
5 1y BETWEEN THE LINES
| STONE TEMPLE PRLOTS [ATLANTIC)
0 4 OILDALE (LEAVE ME ALONE)
KON (ROADRUNKER ARF)
. |4n DIAMOND EYES
13 10 DEFTONES (REFAISE
a » NIGHTMARE
. AVENGED SEVEWFOLD (HIPELESE WARNER BRODS.,
- HERO
N 1318 ls il SKILLET {ARDENT, IO/ ATLANTIC
6 STUPID GIRL {ONLY IN HOLLYWOOD)
SAVING ASEL |54I00G0 VIRGIK APITOL|

25 ODD ONE
_SICK PUPPIES [RMEVIRGIN CAPITOL)

14 MIRACLE

HONPRINT {954/ ROCKET SCIENCE VENTURES RED)
g FRACTURED (EVERYTHING | SAID WAS TRUE)
T TAPROOT [VIZTORY)

UPRISING
MUSE (HELIUM-3'WARNER BROS
SAVIO|
L] 6 50 RISE AGAINST [OGCINTERECOPE)
98 THE CROW AND THE BUTTERFLY
o , SHIMEDOWM {ATLANTIC)
8 o LET ME HEAR YOU SCREAM
0¥ 0SBOURMNE {EFIC,
H 12 & INONEEAR
B CAGE THE ELEPHANT (052 JIVE JLG|
CRYIN' LIKE A BITCH!
10 8 18 GODSMACK [UNNVERSAL AEPUBLIC)
' RESISTANCE
n 13 21 MUSE (HELIUM-2'WARNER BAQS
@ 5 1 [Hisis war
_THIRTY SECONDS T0 MARS (IMWORTAL VIRSIN CARITE.
m 15 4y (F YOUTE WONDERING IF | WANT YOU TO] | WANT Y0U TO
e 'WEEZER {DGCINTERSCOPE)
¥OU AND YOUR HEART
14 14 s JACK JOMNSON (SRUSHFIRE/ UNIWEASAL REPUBLIC)
25 YOUR DECISION
AUICE UM CHAINS (VIRGIN CAPITOL|
4 | WILL HOT BOW
- BREAKING BERJAMIN (HOLLYWOOD
' ODD ONE
BICK PUPPIES (RMA VIRGIN CAPITOLY
47 FEEL LIKE | DO
OROWHING POOL (ELEVEYN SEVEN)
Py DIAMOND EYES
e DEFTOMNES [REPRISE
20 SWEET DISPOSITION
THE TEMPER TRAP [\ BERATION GLASSNGTE COLLUMEIA)
|5 THE ROYAL WE
N SILVERSUN PICKUPS (DARGERBIRD)

g N PIECES
FOREIGHER [ATLANTIC RISNG,

18 EMPIRE STATE OF MIND (PART II) BROKEN DOWN
ALICIA KEYS (ME LAME;
3 FEARLESS LOVE

"5 0¥ MELISEA ETHERIDGE [15LAN(YID MG

TITLE
ARTIST (IMFRINT / BROMOTIDN LABEL)

BREAKEVEN
THE

ENIE £
21 MNEED YOU NOW
LADY ANTERELLUM (CAPITOC KASHYILLE CAPITOL
2 WHATAYA WANT FROM ME
|_BIAM LAMRERT (10 RCA RMG]
HEY, SOUL SISTER
TRAIN (COLUMBLA,
n 7|41 THIS AFTERNOON
|_HIEKELBACK (AOADRUNNER/ AP
& {7 | NEVER TOLD YOU
~ _GOLHIE CARLAY |UNWERSA. REPLELIL)
5 ﬁ LIFE AFTER YOU
DAUGHTRY (18404 M)
HAVEN'T MET YOU YET
MSCHAEL BUBLE 143 RESRISE]
HALFWAY GONE
\_LFEHOUSE |GEFFENINTERGLUPE)
LIVE LIKE WE'RE DYING
__KRIS ALLEN (18 JWVE JLG)
HALF OF MY HEART
|_JDHNMAYER [GOLUMBIAL
ALL | EVER WANTED
_KELLY CLARKSON {15/ RCA FAG)
. IN MY HEAD
. INSOK DERULD (FELUGA WARNER BROS. )
(LI 3] CALIFORNIA GURLS
ATY EAT, AP

. MOCKINGBIRD
\_RO® THOMAS (741
TELEPHONE

17 7 IFIT'S LOVE
- TRAIN (COLUMBLA
) GLITTER IN THE AIR

! PINK (L AFACE JLG}
~ ALL OR NOTHING
" _THEORY OF A DEADMAN (504, RDADAUNNER ARP,
|2 BREATHE

RYRN STAR [ATLAKTIC REP)

" LIKE YOU DO

S _ARGEL TAYLOR (AWARE COLUMBLA]
12 SHARK IN THE WATER

VM, BROWH [CAPITOL

|4 SUPERMAN TONIGHT
SRS BON JOVI {I5LAKCINIMG)

a NOTHIN' ON YOU
E08 FEAT. 2RI REBEL A
BREAK YOUR HEART
TAIO CRUZ FEAT, LUDACRIS (MERCLIAY IOUMG]

e =
“1'§
e =

2% |9

AL HUST

(AT LANTIE)

Go to www.billboard.biz for complete chart data

S0 SEVENFOLD (HOPELESSWARNER BROS
g GIVE ME A SIGN (FOREVER AND EVER)
. BREAKING BERJAMIN (10LLYWOOD)
3 MEUTRON STAR COLLISION (LOVE IS FOREVER)
MUISE (SUMMIT/CHOP SHOP/ASE WARNER BRDS.
- STONED
m m’ 10 PUDOLE OF MUDD {FL AWLESS GEFFEN W TERECORE]

- 25 1g THE HIGH ROAD
BROKEN BELLS (COLUMBLA
g YOUR BETRAYAL
*_BULLET FOR MY VALENTINE [JIVE JLE,
4 OILDALE (LEAVE ME ALONE)
K08 {RQADAYNMER/RAP)
1p LETTERS FROM THE SKY
" _CNVIL TWILKEHT [WINDO-L2)
5 STUPID GIRL {ONLY IN HOLLYWOOD)
__ BRVING ABEL {SKIDOCD VIRGIN/CARITOL
By 4 ANIMAL
HEDN TREES (MEACURY11IME]
17 UNRAVELING
SEVENDUST (TRRDSILG)
& | WAS A TEENAGE AMARCHIST
AOAIMET MEY (SIRE REPRISE)
§ WILD AND YOUNG
MERICAN BAN (SIFE REPRISE
oy DRAGONFLY
5 SHAMAN'S HARVEST (SHAMAN 'S HAAVEST TRIBAL
AMONGST THE WAVES
PEARL JAM {MOMKEYWRERCH]
KANDI
OME ESKIMO (5HANEALLA
HERO
SKILLET I ATLAKTI
o0 8 DIE BY THE DROP
THE DEAD WEATHER (THIFID MAN WARKER RIS §
\§ BAD COMPANY
FIVE FINGER DEATH P

18

PRI PARK]
SRR ALL NIGHT LONG

TN R

BUCKCHERRY (ELEVEN SEVEK

I E WHNIT
m TOM PETTY AND THE HEARTBREAKERS |REPRISE

m 4 5 HOME

MIRACLE
IEE {ROLLING
B0 44 2y HEARTBREAK WARFARE
album, “All Night Long,” due Aug. 3,
impressions, up 61%). The song

LAST OF THE AMERICAN GIRLS
@ 45 3 HERE WE ARE JUGGERNAUT
@ & 2 BREAKEVEN
a7 WONPOINT {354 ROCKET SCIEN ENTURES RED)
THE SOUND [JOHN
JOHN BAYER [COLUMBIA|
as the Hitle cut bows on Rock Songs
vaults 30-20 on Active Rack and

B 2 gpnom L —
COHEED ARD CAMBRIA (LOLUMEIA)
THE SCREPT (PHONOGENIC/EPIC
48 4 4 PLUNDERED MY SOUL
: SWITCHFOOT (LOWERCASE PEOPLE CREDENTIAL ATLANTIC)
Buckeherry previews its fifth studio
il Ho. 41 (1.5 million audience
debuts at No. 24 on Heritage Rock.

W
[} " L
l"‘&..." -

www americanradiohistorv com

g !N ONE EAR
" _GAGE THE ELEPHANT (DSF/JIVE/JLG)
5 ALL NIGHT LONG

{ELEVEN SEVEN)

|4 cHasi

\_FLYLEAF {AAH OCTONE WMTERSCOPE
17 13 RISE UP
GYPRESS HLL FEAT, TOM MORELLD {FRIDRITY,CAFITOL)

22
E 5 7 WILD AND YOUNG
- AMERICAN BANG [SI8E AEPRISE

LESSER MAN
". i SOR. {BIELER BROS.,

'35 iy DARKER SIDE OF ME

THE VEER UNION (UKIVERSAL MOTOWN]

ARTIST (IPAINT | PAOMOTION LABEL)
i 110

BETWEEN THE LINES
TLANTIC

2 2 1{g CRYIN'LIKE A BITCH!

GODSMACK (UKVERZAL REPUBLIC)
n 3 7 LET ME HEAR YOU SCREAM
022¥ DSBOURME (FPIC;

THE GOOD LIFE
s 5 18 THREE DAYS GRAGE {JVE JLG

“ 4 25 YOUR DECISION
S5 ALICE B CHAIRS (VIRSIN CAPITOL)

E 6 o THE CROW AND THE BUTTERFLY
SHINEDOWN {ATLANTIC

: SNUFF
n T 25 SLIPEHOT |ROADRUNKER ARF)
o 1 g STONED

PUDOLE OF MUDD (FLAWLEES GEFFENINTERSCOPE|
E LE "'. BREAKING BERJAMIN [HOLLYWODD

| WILL NOT BOW

FEEL LIKE | DO

10 5 15 DROWNING POOL [FLEVEN SEVEN;
u 45 12 BY THE SWORD

. _SLASH FEAT. AMDREW STOCKOALE (DMK HAYD CAPTOL)
0DD ONE
I" " 18 BICK PUPPIES {RMA VIRGINCAPITOL,
4 48 BREAK

m 18 89 _THAEE BAYS GRACE [JNE JLG

12 11 RAISED ON ROCK

14 SCORPIONS (SCOAPIONS BER/UME)
PLUNDERED MY SOUL

45

8 7

THE ROLLING STONES (R0LLING STOMESUMEURVERSAL BEPUR )

16 TATTOOS AND TEQUILA

VINCE NER. (ELEVEN SEVEN)

m 47 5 STUPID GIRL (ONLY IN HOLLYWOOD)
" _BAVING ABEL (SKIDDCOVIRGIN CAPITOL

18 16 20 GIVE ME A SIGN (FOREVER AND EVER)
' BRERKING BERJAMIN [HOLLYWODD
m'“ |y DIAMOND EYES
: = _DEFTOMES (REPRISE)

M 3 | SHOULD HAVE KMOWHN IT
TOM PETTY AND THE HEARTBREAKERS (AFPRISE]

20
! UNRAVELING
N'“ E SEVENOUST (J4R0E LG}

(22 I

23
o) L NIGHT LONG
HERRAY (ELEVEMN SEWEM)
218

m WALK AWAY
FIVE FINGER DEATH PUNCH [PAQSPECT PARY.

Data for week of JUNE 12, 2010

LETTER FROM A THIEF
CHEVELLE {EPIC)



http://ebook-free-download.net/

SALES DATA
COMPILED BY

AIRFLAY
MOMITORED BY

e
=5 ES§ TITLE Artist B TITLE Artis
g' T PADDUCER (SONGWRITER} WMPAINT & NUMBER | PROMOTION LABEL | & L "~ FRODUCER (SONGWRITER) IMPRINT & NUMBER / FROMOTION LASEL
S THE HOUSE THAT BUILT ME Miranda Lambert a 27 2 | GET OFF ON THE PAIN Gary Allan |5
FLIDDELL MWRUCKE (T.DOUBLAS A SHAMBLING B COLUMBIA o MWRIGHT.G.ALLAN,G.DROMAN [B.LUTHER B. JAMES J WEAVER) B MCA NASHVILLE e
2 THE MAN | WANT TO BE Chris Young 23 TURNING HOME David Nail 2
i 1 1 JSTROUD ;'B JAMES THICHOLS) G RCA 1 FLIODELL ¢, CHE: 5, CAALISOE} @ MCA NASHYILLE
g 1 GOTTA GET TO YOU George Strait @ UP ON THE RIDGE Dierks Bentley
| s] 35 TEAQWN,G.ETAAT (J.LAUDERDALE J RITCHEY,B.LARSEN) ® MCA MASHVILLE 3 S‘IHW dlocks his .7 8 _JR.ETEWART (4 PETAAGLIAD.BENTLEY) @ CAPITOL NASHWILLE a
° CRAZY TOWN Jason Aldean fastest dlimb Into @ HARD HAT AND A HAMMER Alan Jackson
5 9 4 4 E- - -} peie s i 29
M.ENOX {R.CLAWEON.B.JOKES) @ EAQKEN 80 i K.STEGALL (A JACKSDN) B ARISTA NASHYILLE
e top 10, as o
2 GIMMIE THAT GIRL Nichols 1 b I @ 3 A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 0
| _MUWRIGHT (A, AKING 0. 0AVIISON B HAYSLIF) @ SHOW DIG-UMIVERSAL second single from TGS | MLAMILLER DLGUNER (o FENGRER,TSHEPFEAD,5 ) WILLIAME) ® LYRIG 5TREET
1 WAT Brad Palsley 5 “Doin’ My Thing™ @ 35 38 ROLL WITH IT Easton Corbin a
FROGERS (B PAISLEY C.0VA0IS K LOVELACE) @ ARISTA NASHVILLE album rises -G in |l £ CHAMBERLAIN (T.LANE,D.L MUSPHY.LPARK) @ MERCUAY
] e MM rtrrin] | L 2 ||| 2 IR p— o T ot [ 8
| L. L ) i " " B & . SN, A
13 SHE WON'T BE LONELY LONG Clay Walker . scared his prior bedt @ 5 5 FARMER'S DAUGHTER Rodney Atkins P
K.STEGALL {0, JOHNSON 2 0OONKELL, G GRIFFIN} ® CURE “P‘Eﬂ md s‘ﬂ uE b £ THEWITTR.ATKING (M GREEN B HAYSLIBA AKING) ® CURE
RAIN IS A GOOD THING Luke Bryan . “Dol"” needed 15 - GROOVY LITTLE SUMMER SONG James Otto
I8N | srevens (@ amvan.0.oaviDsoH Y ity | weekstoenterthe LN 6] 88 [BE] | 0TT0WOALEY (1.0TTOA ANDERSON,C.CHAMBERLAlN| @ warER BROS. WK LS
UNSTOPPAELE Rascal Flatts GIDDY ON UP Laura Bell Bundy
0 ZAL D.FUFFAASCAL FLATTS [J.DEMARCUSH.LINDSEY,J. T.SLATER @ LVRIC STREET 1 hD 10 last I'all, o s 3 M M M SHIMSHACK [L.B.BUNDYJ, COHEN M SHIMSHACK) B MERCUAY a
| 1 UNDO IT Carrie Underwood 1 its way to a Mo. 2 @, i PRETTY GOOD AT DRINKIN' BEER Billy Currington %
| M.BAIGHT (C UNDERWIAD K INOBUAADI M FREDERIKSERL LAIRD) @ '5/ARISTA NASHVILLE puk i“ Dg(gmw‘ k 3 L CHAMBERL AN 8 CURRINGTOR (T JONES) MERGLIRY
14 | KEEP ON LOVING YOU Reba 12 e 4 50 WHILE YOU'RE STILL YOUNG Montgomery Gentry w
_FLMCENTIRE T.BROWN (R DUNN, TMCERIDE) @ STAASTAUCK VALORY ’ MLENDX (J.COLLINE T.MARTIN'W MOBLEY) @ COLUMBIA
15 WRONG BABY WRONG Martina McBride 45 [T @ ;. | DURKIND OF LOVE Lady Antebellum “
@ _D BUFFM MCBAIDE {5.8.LILES.A.E ORRALL B WARREN B WARAEN} i RCA E A PWOALEY,LADY ANTERELLUM (00 HAYWOOD,.C. KELLEYH.SCOTT,BUSBEE} B CAPITOL NASHYILLE
7 LOVER, LOVER : _ Jerrod Niemann 14 Averformance on @ e THIS AIN'T NO LOVE SONG Trace Adkins 3
;NVREM::%IJDJOMFG\I::;];’;IISFSP:Y B 5Fa GATLE ARIGTA ‘A—S:l‘llnlr: “1? "hlﬂeﬂtln HDI!! i i ::;:‘Ja:il:;:;n-obl;g's TONIGHT @ SHOW JOGEPIJWEIRSA.
£ 4 4 loriana
18 T.KEMH (TKEITH,B PINSON,J. WAPLES) @ SHOW DOG-LNIVEREAL 15 finale {u’umntsa :@? i M.SERLETIC (M.SERLETIC L.ROBBING J.CATES, EMBLEMWARKER 8R0S /BIBGER PICTURE Lo
Keith Urban 4o I ;:tf of 3.4 million 0 44 4 ') TELLME Jake Owen | 4
F B CAPITOL HASHVILLE ner | { LRITCHEY () OWEN,D FOVTHRESS J RITCHEY) @ A
:.:@" 17 2 PRAY FOR YOU Jaron And The Long Road To Love 17 (up 20%) on Hot @ a8 47 MAKIN' ME FALL IN LOVE AGAIN Kellie Plckler N
[ Al | _COMITTY [J.LOWENSTEM J.BRENTLINGER) & JARONWOLIUNIVEREAL REPUBLIC/RIG MACHINE (nurstrv&nng;am Ty C.LINDSEY [K ROCHELLE ) LSLATER § STEVERS) @ 19BNA i
LOVE LIKE CRAZY Lee Brice 5 POUND SIGN (#7*! Kevin Fowler
£ D JOHKSDH [D.JOHNSON.T.JAMEE) @ CURE s abd Jump on b e ol DL MURPHY 'D.L.MUN‘PI‘\"J.C}}..|‘iE.T.lWH1NJ LYRIC STREET u
2 ALL ABOUT TONIGHT Blake Shelton 19 Country Digital m 40 4 CHILLIN' Blaine Larsen 0
- 5 HENDAICKS (R.AKING 8 HAYSLIRD.DAVIOSON} ® AEPRISE WMN 5 hm [m (ha“, [} r JRITCHEY (3.LARSERE M.HILL 2 {'DONKELL ) ® TREEHDUSE
: : masaganepne 2| woeshwu  WEBR 42 BT 20T MUSH LTSN LOVIV YOU v |
|"@', i LITTLE WHITE CHURCH Littie Big Town | ol 70,000 downloads (et 1) SUMNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar [
- WHIFKPATFCH,LITTLE B TIMM ¥ FARCHLD WHIRKPATRICK K.SHAL POMAN PEAEETIWESTERDOK) B AT HAEHALLE {up 165%], the B, 5.AZAR.LNEIBAKS {5 AZDA. J YIUNG) @ RIDE
@ n o WORK HARD, PLAY HARDER ) Gretchen Wilson 79 Ik intermupts a e 48 57 IF1 DIE_ YOUNG The Band Perry )
s swie SO MU o Boweskmnalop GUINEVERE * £l oung 8and
!'@.‘ 24126 110§ CAALLD (M SHAFER, 8 0AL HARDIKG.LBOSE @ ToP Do ATLAKTI Miggen eicTure | (08| he digital list by 5 M.WRLCKE (5 CARUSDE M ELLLYOUKS) @ UNNERSAL SDUTH REPUBLIC HASKVILLE L]
THIS AINT NOTHIN' Craig Morgan Lady Antebellum's @ SUMMER THING Troy Olsen
@ 2 P.I'DDNNELL C MORGAN (C DUBUE KK PHILLIPE| @ ENA i “Nead You How." 47 5t TOLSEN (T.OLSER.B HAYSLIRJ YEARY) B EMI NASHVILLE 7
-1 ALL OVER ME Josh Turner 5 @ 51 58 HERE COMES SUMMER LoCash Cowboys 50
FROGERS (B HAYSLIRD.OAVIDSON A, AKING) ® MCA NASHVILLE ' N = L5 STEELE,5 MINDR. [AS, ® 514 : S o

2 .. —
ARTIST Title E% . E! = ARTIST Title. E g ARTIST Title @
IMERINT & NUMBER | DISTRIBUTING LAREL [PAICE} E2 L= it & NUMIER | DISTRIBUTING LABEL (BRIGE) MPRINT & WUMEEA | DISTAIEUTING LASEL |
LADY ANTEBELLUM WILLIE NELSON i KELLER & THE KEELS Thiet
8 APITOL NAMILLE s70e f1a.0n  Veed You Now B I 12 LT stanriL s1szpnmounDes (17,08 County MUty Mm |
3 GREATEST STHTLER s DAILEY & VINCENT  Deley & Vincent Sirg The Stter Brotrers
s GAINER 14 1= | GAITHER 45073 (13.98) The Gosel s F T e Bt ke T n CRACKER BARREL §10840/ ROUKDER
o ZAC BROWN BAND BROTHERS. 1 CAROLINA CHOCOLATE DROPS Ganuing Megro Jig
H snams b sz e Fowndation | B2 18 GAITHER 46004 (1.98) nmmna:uhmnmmm L 2 |15 yonesuck 516085 waRNER BA0s.
& HANK 111 i | MARY CHAPIN CARPENTER " THE ISAACS  The lsaacs .. Nalurally: An Almas! A Cappeda Colecion
£ CURR 78178* [18.88) Rebel Within 4 I Eb Z0E 431133 ADUNDER (17.58) This Age OF Miracles % o B3 ke shur
CARRIE UNDERWOOD KEITH URBAN o TRAMPLED BY TURTLES Palomino
% 10ARsTA iasvILLE amsza s 1z, P1ay On B 1 2 2 CAPITOL NASWVILLE 25761% (18.08) Defying Gravity; b 30T nassonan o
8. MIRANDA LAMBERT RASCAL FLATTS STEVE MARTIN Tha G New Sangs Far Tha Fve-Siing Banp
5 COLUMAIA $6854SMN (12.98) Revolution | @ |1 a2 LYRIC STREET 002604 (18.38) Unstoppanie B 1 40 SHARE 610647* ROUKIER
e WYNONNA DANNY GOKEY 4 BLACK PRAIRIE Feast Of The Hunters' Maan
i CAACKER SARREL 78143 EX/CUSE (1.98) Love Heals I 6 24 19/ACA G0554/5MN (1198} Wy Bt Dy 3 SUGAR HILL 4061 */WELK )
n TAY'LOR SWIFT JUSTIN MOORE i DAILEY & VINCENT Singing From The Heart
3t (18,98 & Fearless B 1 #1 30 ¢ 0100 {10,898} Justin Moore| 3 ROUKDER 610610 EXEMI MG
i | zm: BROWN smu "ERIC CHURCH : ; PATTY LOVELESS Mountain Soul 1
el L] 4 | Piias The Jar. Liva s 3 ool nastviE aomos 1208 Carolina i |_SABUARD RDAD 4876 _
Eisd so UNDTRACK SOUNDTRACK :
2ie Ealll FOCFOX SEARCHLIGKT 6184/MEW wesT (17.0s)  orazy Heart 6 E WALT [uSKEY poaton (1gn,  Fieenah Montana: The Movie LI
ety [ | LADY ANTEBELLUM : . VARIOUS ARTISTS
3§‘§ A BT R eo naskiLLE oazus (12 06 Lady Antebellum B 1 | ¥ % Danon sessorsgias MO Thats Wit | CallCountry Vol 2 *
A JASON ALDEAN JOSH THOMPSON
‘EEZ" i HADKEN BUW 7637 [18.08) Wide Open M 2 403 COLUMEIA SEB5RSMK (988 Way Qut Here) 9 BETWEEN THE BULLETS
i LUKE BAYAN p— : " JOHNNY CAsH _
g U ST Caprmol NaskyILLE Bsasa (8.00; Dol My Thing £ | 32088 B0 o ez Amenican VI Alnt No Grave 2 =
r COLT FORD L CHELY WRIGHT i
=28 1413 AVEAAGE JOE'S 216 (14.08) Lhakan:s BiseOiie i 3 36 e T e e LITiEd O The Ground 32 LAM B E RT S FI RST N o- 1
351 HENES HE|EY) CHRIS YOUNG The Man IWant ToBe | B k| wERLE HAGGARD | Am What 1 Am 18
HE LAURA BELL BUNDY : : T M ——— : b n e Dt
I MERGLAY 0113960 UMBH {11.98) Achint Aud Shakin® 8 19 01002 (12.98) Matt Kennon SIS on Hot Country Songs, “Nashville Star”
=38 '; EASTON CORBIN 1 EITH i i iomi: , ,
ggg R 13 et Eastan Gorbin 4 A2 4137 L s nowuineRsa: 27 j1a.ss) American Ride (1 alum and reigning Academy of Country
EzS BRAD PAISLEY 7 i JOE NICHOLS : Music fernale vocalist of the year Miran-
sgg IR L st ace, AeTican Saturday Night 1 a3l 35 38 | o e e aan, O Things New (18 usic female vocalist o € year Mir
Bib " KENNY CHESNEY s it : .| GEORGE STRAIT 2 ® da Lambert celebrates her first No. 1, re-
sa% BA B5555/SMh (11.98) Bl _MCA NASHVILLE 13173 UGN (12.58) ang placing fellow “Star” graduate Chris
] JOSH TURN GRETCHEN WILSON
‘g;s MEA HASEVILLE 013363/ UMGH (13.98) Haywire 2 A REDHECH 200 (17.88) 1 Giot Yol Counay Fight Hes o ‘foun.g. Up 2 million audience impres-
£ . GARY ALLAN i 3 KELLIE PICKLER :
252 WA SLE T g egyy Ot OFf On The Pain 2 446 19/3HA 22811/5HY {1108} & Kellle Pickler 1 sions (6%4), Lambert’s "The House That
Soo REBA ; - = T : d :
-agté: 22 swrsTiLG WAy e e Keep O Loving You ® 1 47 45 4 gfzgc"sﬁ,mggﬁms Shine 1 Built Me" draws 34.6 million impressions during the tracking
ﬁEf 23 % 2 E‘JRM“ ME?GE?r Southern Voice 1 a8 4 a2 gﬁ#ﬁt‘lj.EEa\:BIIthﬂERT Hattway To Heaven| | 18 week, according to Nielsen BDS. After three weeks in the Hot
0 | 79182 412,98 | 215 (14.98) , % o a8 i
e Country Son nthouse, Young's “The Man | Want to Be” is
Z%5 |24 g 14 | ALANJACKSON Freight Train 2 G545 145 ITF) GLORIANA Glotiana 2 el o g
E 55 ARISTA KASHVILLE 62560 MM {11.98) a3 pushed to No, 2, Lambert previously had her closest call at No. 1
§§E ! Ewkn:aﬁagra%:g&um may  HNblly Bana (EP) 2 @ »e'.rme’-:fmnsumsu Plyis: The Very Best Of Bocks 4 Dunn 8 hen “White Liar” sto t No. 2 in Feb: r. —Wade
8= i 7N ] when ite Liar” stopped at No. 2 in February. —Wade Jessen
25d

Data for week of JUNE 12, 2010 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 53

www americanradiohistorv com


http://ebook-free-download.net/

ARTIST

MPRINT | DISTRIBLTING LAREL

A USHER

2 NAS & DAMI.IN MARLEY
DBSTANT RELATVES GETTT DL THE TEF JAMLAVERSAL SEFURLIC [141 MG |

B.0.B

018 PRESENTS RERFL ROCK/GRAND MUSTLEWTLANTIC 51B800WG 8

n § 51 THE BLACK EYED PEAS

THE E.N.D. INTERSCOPE 012887 */I64 !
H@ ALICIA KEYS E
W 7
° LEELA JAMES

MY BOUL STAX 31641/ CONCORD

THE ELEMENT OF FREEDOM MEK ) 46571 RMG
LUDACRIS
42 JANELLE MONAE
HOER AN

i

BATTLE OF THE SEXES DT2/DEF JAM 014020/ 1DJMG

ERYKAH BADU !
VE IERA: T W TR EAL 1SR 40

SADE |
12 11 SOLDIER OF LOVE EPIC 3933*/'SOKY MUSIC .

! RIHANNA
RATED R 5AF/DEF JAM 013736 100G

LIL WAYNE [}
- 13 1T FebmTH CiH ORIV LNETSAL NTOAN 112737 LVSS | f

g TONI BRAXTON
PULSE ATLANTIC 520268/A5 &

MONICA
0 m STILL STANDING J 40zsmmms |

MARVIN SAPP |
HERE | AW VERITY 53156.JLG

5 5 TALBKWEL + H-TEK ARE REFLECTION ETERNAL
REWDLIFTION PER WMUTE BLACKSMITH 5 ZTEGWHFHER BATS.
TREY SONGZ
READY SONE BOOKATLANTIC 616794 45
EMINEM
"RELAPSE WER SHACY AFTERMATH INTERSCOPE (1 2863 134
JAY-Z
THE BLUEPRINT 3 RI:C MATIO! &

JAHEIM
22 18 Rinrhen nouno ALk

_ANOTHER ROUND ATLAKTIC 52078345 |
ﬁ VARIOUS ARTISTS
FHLEY SOLL 17 0 ML LT AN BOLP 55 ENSABLDNS

YOUNG MONEY
WEARE 000 WONEY CAGH WEEOSNESEAL VTN RSIES
DRAKE
' O 7 0043 RMEY 4 5H AR LMBEFSAL TIN50 |
MARY J. BLIGE
| STRONGER WITHEACH TEAR MATRIARCH BEFFEN 013122464

o7 a7 “KID CUDI

N DN THE MOON LFEMN ORS00 KRS BTV 5756 LM
BBALL & MJG
TEN TOES DOWH GRAND FUSTLE 512851

DJ HOLI[‘.\A\" + GUCCI MANE
ERIRRRPFIATI) HOH 1017 ERCK S0UAC ASALUIM 23830 AREHER ERCE. |
CAMRON & THE U.N.

CAPRADN b THE L M. PRESENTE: VI 1 [IPLOVATIC NN SO3RREMGTLM £

o
| DT O—

25 g SHARON JONES & THE DAP-KINGS
| LEARMED THE HARD WAY DAFTONE 018*

RIHANNA
RATED F: REMIXED SRRTIEF JAM 01437510UME

TIHBALAND
| TIRBALAN PRESENTS... WDSLENELACNIN LG HTERSCIPE (36430,

MICHAEL JACKSON
8 [ MIC

GUCCI MANE
T STE L AP WS 1117 ERI SOLALNGL LN S AR

CORINNE BAILEY RAE
SEA CA®ITOL 09372

12 R&HEEM DEVAUGHN
_THE LIVE & WAR MASTERPEACE 1228 JIVE 55268016

MELANIE FIONA
THE BRIDIE SR UINNEASAL MOTOWN 013150 UMASS

3 3 ' BEBE & CECE WINANS

STILL HAL 31108 MALAGD

CYPRESS HILL
RESE UP PRIORITY 264 81/ CAPTTOL
41 a6 MARIAH CAREY
WEMOUFS OF AN IMPERFECT ANGEL ISLAND 013226 MG

-ﬁg VARIOUS ARTISTS
NOW 31 EMUUNIVERSAL/Z0MEA 28517/50NY uusucg

58 CHRISETTE MICHELE
EPIPHARY DEF JAM 012787 40JM5 @

s3 o SNOOP DOGG

DOGEYSTYLE PACAITY 271 E\TDJ.PITEl.\a
-s METH:GHOSUHAE
BIRDMAN
-ﬁz 2@ PRGELESS CASH MIRE LK

WU-MASSACRE WLU-TANG DEF JAM 0138
Kem’s “Why Would You Stay?” rises 11-9 in
s fifth chart week on Adult REB—his fastest
rip Imto the top 10 of his four titles to reach
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EZALL & MAG FEAT. YOUNG ORD (5AAMD HUSTLEE!

BETWEEN THE BULL|

JAMES’ ‘SOUL’ SIZZLES IN TOP 10

Leela James earns her best Nielsen SoundScan sales week
and highest chart rank on either the Billboard 200 or the
Top R&B/Hip-Hop Albums tally as her Stax/Concord
debut, "My Soul," bows at No. 37 on the former and No. 7
on the latter with 11,000 units. James’ first weel surpass-
es her previous best of 7,000—achieved with her two pre-
vious albums, 2005's “A Change Is Gonna Come” (Warn-
er Bros.) and last year's “Let's Do It Again” (Shanachie).
“Change” peaked at No. 142 on the big chart and No. 42
on R&B/Hip-Hop Albums, while “Again” fared better at
Nos. 84 and Ne. 11, respectively.

Om the airplay charts, "Tell Me You Love Me" peaked at No. 18 on Adult R&B and No. 74 on Hot

R&R/Hip-Hop Songs in May.

—Raphael George
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Llnyd Banks Featuring Juelz Santana enough to eam a ; 4 MY TOWN (PLAY BALL) Birdman Featuring Drake & Lil Wayne .
£ LL L rﬁul’ﬂ tﬁ lh&tﬂ .lu & Ald-10a (B! LIAME A GRAKAM, D CARTER M. SAMUEL S} @ CASH MONEY UNIVERSAL MOTOWNUMRS B8
BITTERSWEET = " IF IT AIN'T ABOUT MONEY Fat Joe Featuring Trey Songz
C.HARMONY {C HARSION,CKELLY) of Top REB/Kip- NOT LISTED [NOT LISTED) TERADR SOLADE?
The Black Eved Peas ! Hop Albums (15-3) GOOD LOVE Mary J. Blige Featuring T.I.
= Tor the first time In STEREQT ME-YD {5 SMITH.J.REEVES R AOMULUS.). ¥F} & MATARRCKE GEFFENINTERSLORE
Diddy - Dirty Maney Featurlng T Thve weelks TEST DRIVE Keith Sweat Feamnng Joe ..
£ @ BAD BOVINTERECOPE : THE PLATIN UM BROTHERS,L AUSTIN (A GIBBS M.CHESSEA,L AUSTIN O BROWN ® KEDAR
SUPER HIGH Rick Ross Featuring Ne-Yo | Kanye West Featuring Dwele .
AYBEETS . AGHT ACAARISONS STHE O EH MSTORES © MABAHELR L TETE SN um LIS‘{ :| NOT LISTED) RC-A-FELLA/DEF JAMATING |

YOUR LOVE Micki Minaj . ROCK YA BODY Dallas Blocker
AWAKSEL (0 TMAAAS AWANSEL, D FREEMAN J AEUGHES| € YOUNG MONEY CASH MONEY/UNIERSAL MOTOWI UMAG Y BEANZ N KORKBREAD (D.JOENSON K ROY) ® BLOCKERBOY SYDENSH TF

ROGER THAT Young Money ™ ALL | EVER THINK ABOUT Chrisette Michele

PHEKOM (D.CARTER L BOGWELL, [ FRANKLIN, O TAIARA M STEVENS(N] ® CASH MONEY UNMERSAL MOTOWIUMAG | 1 - ALLSTAR (A GORDON, J.CAMPEELL, TAEAL J MATHSON) D OEF JAMIDING
SPDNSOR Tealrra Marl Featuring Guecl Mane & Soulja Boy Tel'em | FALLIN'

H1PHILLIPS, H HELSOH.E LEWES BMUHAMMAD FLOVVE, L WiY) @ FIY REELASTLUMWARAER BRCS. ™ d gl HANE,A.FLOYD (0.JOHNSON,A.FLOYDL S MICHELLE,B.FULL,H.MWALDEN) B

SHE GOT IT MADE Plies | Lol rd MS. CHOCOLATE Lil Jon Featuring R. Kelly & Mario

L WASHINGTON,B.GREER.C. SPARKS B HIL @ BIG GATES SLIP-H-SLIDE/ATLANTIC from T.1’s “King i DRLRAMA BOYLSMITH {1 H. SMITH,G. GHOLSON B KELLYG KELLYW.HOLMES B BMELNNERSAL REPLBLICUINAG. |

SAY SOMETHING Timbaland Featuring Drake | Uncaged,” due in Lyfe Jennings

TRMBALAND, F0C (TUMOSLEYS HARMON, A BRAHAM TCLATON AMAULTERY) @ MOSLEY SLACHSROLNY NTERSCOPE Augus, arrives with @ JESUS SWINGS ASYLUM WARNER BROS.

TEACH ME HOW TO DOUGIE Cali Swag District an 1 WHO DAT J. Cole
R C.FOWLER EWEST (L FOWLER,L.BLEE.C.CHLDS,EWEST) ® CAPITOL L5 milion fistener B vﬂ‘n JLCDLE A PAARIND (J.CILE & SEMIAMIN,A A PATTCN, PEATWH) @ ROC NATIONCOLUMEIA
Trat\r Songz Fauturlng Fabolous | g impressions. Hean- TELL ME YOU LOVE ME Leela James

W 500G BO0KATLANTIC while, the album’s L AMES (A 3 HAKER, L JAME | ® ST TME

Jaheim preview single | THINK | LOVE HER Greg Street Featuring Gueel Mane
@ AL | Tumbles 124 | NOT LISTED (R.DAVIS} B FANATIC TRAP-A-BOLICS
WE GOT HOOD LOVE Mary J. Blige Featuring Trey Songz H m‘! SET ME FREE
B.0.CO%,K.DEAN (M.J.BLISE b CON, L AUSTIN.b.A. L DEAN] @ MATRIARCH GEFFEN INTERSCD HOT LISTED NOT LISTED;

Mary J. Blige YOU BELONG TO ME
| STARGATE M JBLIGE M.5 EFOKSEN, TE. FERMANSEN, L AUSTI E DEAK, M EEITE] @ VAT FFEN NTERSCO . | 1109, MUGEE [ENEVERSON,1.TAYLOR, L MUBEE, LSCALES)
Young ey Featuring f Bl
KAME (0 CARTER 0 IOKYS 0N, R DAVIE @ CASH MONEY/ UNIVERSAL MOTOWN UMRE STARGATE (5 SMITH, IKSEN.T.E HERMANSEN, & WILKELM)

HANDS TIED Toni Braxton GOD FAVORED ME Hezekiah Walker & LFC Featuring Marvin Sapp & D Rogers
DAK DF THE SKISHTWRITAZH MASON, JR. (. J MASON, JA. W FELDER H BRIGHT @ ATLANTIC | D.LAWRENGCE {1 BAATHOLOMEW) © VERITY LS |§

WHY WOULD YOU STAY? Kem Radio taps Into an 'l BEAT IT UP Bertell
KEM,BRIDEQUT (K OWENS) @ UNIVERSAL MOTOWN UMRE Internet lEﬂt ALLEN (B.'YOLING TALLEN K SWA) ® CARITOL
SEX THERAPY Fobin Thicke | TURN ME AWAY (GET MUNNY) Erykah Badu
PLON [0 DONHOT SALCE FLTHKEE DA, LIHES FVONSONHIWENER 5 TR ELUCKIWEDT) B SUA TR HTERSCOFE | numared to be the BAT {E.BADL.AAYERS.S STAIPLIM.JLBEOFOAD, JR.y @ CONTROL FREAQUNIVERSAL MOTOWN UMAS
SHOW OUT Roscoe Dash first single from FIRRES || HIGHER THAN THIS Ledisi
KE [J.L. JOHNSOK,K.EROKDU} © MHIMUSIC LINEZOKE 4 INTERSCOPE West's upcoming JRAMY JAM TLEWIS,L YOUKG L WRIGHT {15 HARRIS ILTS.LEWISL YOUNG,).LWRIGHT, (8 VERVE FORECASTVERVE
CLOSER Corinne Eallay Rae album. The title . | FEEL GOOD Mary J. Blige
5 BROWN,G.E RAE (6 8RAE) @ CARIOL | . STARGATENEY( {5 SMITH.M.5 ERIKSER TEHERMAKSEN] @ MATRIARCH GEFFENINTEASLOPE
IT'S IN THE MORNIN Robin Thicke Featuring Snoop Dogg boards the chart R I'M 1L Red Cafe Featuring Fabolous |
EYTHICKE rn THIGKE, EAILEY.G.C. BAOADLS JR: 4 MATHIS | JACKSON @ STAA TA% INTERSCOPE with 2 milllion 304104 () DENKYLD JACKSON, M. SAMUE @ SHAKEDOWN %DNVICT/BAD BOY
IT KILLS M Melanie Fiona © listener impressions YOUNG FOREVER Jay-Z + Mr. Hudson |
JFENIK A mmw {4 MARTIN.RUITTLEIDHN, JR. L CARRE SHULMAN| © SRT/UNIVERSAL MOTOWH UMRG | in five days of %.WEST {M.GOLD,FMERTENS L BERKARD,S.C.CARTER, K WEST) B RIC NATIN |
BAD HABITS Maxwell ik AIRPLANES B.0.B Featuring Hayley Williams
FDAVIDLMUSTE (4 04VIDMUS2E) © CRLUMBIA airplay. AN DA DR E LRSI B LRAKEA AN IS0 ETISNNERS), (@I AZELRCCA Gl HLETLEATLANTE

Trina Featuring Monica

BIGE D,LAME | .0 L BURKE.C.LAME) @ SLIP-h-5LI0E CAPITOL |
HOLD YOU (HOLD YUH) Gyptian
|_FIRE PETER [ S0WARDS RIOKNSIN) (ol
PRETTY WINGS Maxwall
HLDAVID,MUSEE (H.0AVID MUSIE) BO CHLUMB |

BRING IT BACK 8Ball & MJG Featuring Young Dro
KATTH (M. BOODWIN.BSMITE: L MOORE @ GRAKD HUSTLE'E .

1 DONT CARE Raheem DeVaughn
STEREDTYPES ME-VO |5 5MITH, L YIPJ. REEVES. R ROMULUS ® JVEJLE
IN THE MORNING Urban Mystic Featuring MDOMA
D MANZOOR.PGOH BEAR {0 MANZIOR.§ BO0VD ¥ BARKER) © 508t |
GO SHORTY GO Travis Porter
SPINZ N FAESH PRODUCTIONS (TRAVIS PORTER) @ PORTER HE:

IN LOVE WIT YO BOOTY John Blu f
JOHK BLU () BLUEGAD} @ ALLASOUT'US JIVEILE

USHER’S ‘RAYMOND’ ON A ROLL

Usher's “Raymond v Raymond” earns its fifth Hot R&B/Hip-Hop Songs top 10
as "OMG," featuring Will.i.am, darts 15-9. The album’s top 10 tally is the most
for any set released by the singer, breaking a tie between "Raymond” and 2004's
“Confessions.” H . “Confessions” didn't achieve its fourth top 10 until it
was reissued with the No. 1 track “My Boo" with Alicia Keys. Usher's current

set has yet to release an expanded version.
?ﬂ;F':Is"LE MAESTAD [THASH.C MCKINNEY @O A KILLA gl:??lﬁﬂﬁﬁ | “Raymond" also includes the top 10s “Papers” (No. 1), “Hey Daddy (Daddy’s
BEAUTIFUL Vivian Gr‘gen .. Home)” (No. 2, “Lil Freak” (No. 8) and “There Goes My Baby” (No. 3). —Raphael George
Bl

ABELL,|.WASHINGTON (V.5 GREEN,LWASHINGTON, A.BELL)
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ABTIST IMPRIKT | PROMOTICH LABEL
ALL OF CREATION

GET BACK UP

TABYMAG EOAEFRONTEMI CMG

BEFORE THE MORNING
J0SH WILSON SFARRDWEMI CMG
'WHAT FAITH CAN DO
KUTLESS BECTOOTH & HAIL
FORGIVEN

SANCTUS REML SPARROW/EMI CMG
HEALING BEGINS

TENTH AVENUE WORTH REUNIDN PLG
THERE IS A WAY

-! HEWWORLDSON IhED2

n. BETTER THAN A HALLELUJA
AMY GRANT ALY BRANT PADOUCTIONS S PARROW,
BEAUTIFUL, BEAUTIFUL
FRARCESCA BATTRSTELUI FERVENT WIRD-CURE
HEALING HAND OF GOD
JEREMY CAMP BEC TROTH & HAIL
HOLD US TOGETHER
MATT MAHER . 1ALPLE
IF WE'VE EVER NEEDED YOU
GASTING CROWNS RELNION FLG
SOMETHING BEAUTIFUL
HEEDTOSREATHE ATLANTIC 'WDAD-CURE
UNTIL THE WHOLE WORLD HEARS
‘CASTING CROWNS BEACH STREET/RELMION PLG
MORE LIKE FALLING IN LOVE

JASOK GRAY CENTRICITY
. LOVE HAS COME
WARK SCHULTZ WORD-CURE
BORMN AGAIN
- HEWSSYS INFOF
GOD GAVE ME YOU
DAVE BARNES RAZOR & TiE

REVIVE ESSENTIAL PLE
EVERYTHING FALLS
FEE IND

MY HELP COMES FROM THE LORD
THE MUSELS BEC TOOTH & KAIL

.. FIGHT ANOTHER DAY
ADDISON ROAD [0

POWER OF YOUR NAME

LINGOLY BREWSTER FEAT. DARLENE Z5CHECH INTE
FOR LOVE OF YOU

AUDREY ASSAD SFARROW EMI CME

YOU'RE THE ONE
CHAIS AND CONRAD V5R

UNDONE
M 62

SOME KIND OF LOVE
PHIL STAGEY RELMION FLG
(Tl NO MATTER WHAT
KERRI ROSERTS REUNIDN PLE
LEAD ME
SANCTUS REAL SPARROW EMI CHG
STARRY NIGHT
*_CHRIS AUBUET FEAVENT WORD-CURS
AWAKE AND ALIVE
SKILLET AROENTIND
GREAT ARE YOU LORD
IPS, CRAIG & DEAN IND
YOU CAN HAVE ME
SIDEWALK PROPHETS FEAVENT WOAD-LURE
WHAT A SAVIOR
CATALYST MUSIC PROJECT FEAT. LAURA STORY (N
YOUR LOVE IS A SONG
SWITCHFOOT LOWEACASE PEOPLE CREDENTIAL EMI CMS
ALREADY HOME

-. THOUSAND FOOT KRUTCH TOOTH & HAIL
E. OH, HAPPINESS

MEW CREATION
LEELAND RELMION PLG
CASTAWAY
CHASEN ING
HERE IN THIS MOMENT
BECKAM SHAE SHAE SHOC
SOMETHING HOLY
STELLAR KART IND

9 [MN GREATNESS OF OUR GOD

1 HATALIE GRANT CLIRE

SPEAK TO ME
REMEDY DRIVE WORD-CUAB
ANCHOR
SATELUITES & SIRENS WOAD-CURE
AVALANCHE
MANAFEST HEC TOOTH & MAIL
COME AS YOU ARE
POCKET FULL OF ROCKS MYAAH WORD-CURS
WAITING ROOM
JONNY DRAZ 14O
BEAUTIFUL HISTORY

PLUME CUFRH

[FFH scores its highest start on Christian
Songs, as “Undone™ opens at No. 28,

o TOP CHRISTIAN
UMS

SKILLET

MAAKE ARDENT Y ATLANTIE 255 PROVIDENTNTEAITY
TENTH AVENUE NORTH

THE LT WIEETS THE AR FEUWON 10144 PROVIENHNTEGRTY
TOBYMAC

TONIGHT FOREFAQHT 6271 EMI CHE &

VARIOUS ARTISTS .
MWW HITS 20 WOPE-CUPRPRTATENT-HEEAYTY 4657 P CHE
CASTING CROWNS

LB THE WHOLE WO HERS AL S FEET FELMEH 1S PRV AT

. SARA GROVES .
AREFLIES AND SOMGS SPONGE D 12 FRIVDERT- NTEGRITY
-.. THE STATLER EROTHERS .
THE GOSPEL VOLUME TWD GAITHER SOTENI CMG
- THE STATLER BROTHERS
THE GOSPEL VOLUME ONE BATHER RODSEM) (45
l VARIOUS ARTISTS
WOW WORSHIP PLGEM CMG BEPIOSWORD-CLAS
AMY GRANT .
SOMEWHERE DOWN THE RORD AL SR PRODUCTIONS SFAFRROW 25500 (M
FLYLEAF
MEMENTO MORI ASM/OCTONE 013512881 (MG
FRANCESCA BATTISTELLI
MY PAPER HEART FERVEKT 87378 WOAD-CURE
MEEDTOBREATHE
PASSION
PRSSH0N: AWRKENING SDSTERG SPARRIW T1TSEM CMG

SANCTUS REAL
PIECES OF A REAL HEART SPASROW

JIMMY NEEDHAM

ALIVE RGRI FSSERTIAL 10506 23]

VARIOUS ARTISTS
155 4 WORSHIP B0 INTEEAITY 26702 TIME LIFE

In KARI JOBE .
KARI JOBE INTEGAITY 4550 PROVIDENT-INTEGAITY

SWITCHFOOT
HELLOUFRICRRE PWESCAE FEOPLEWIAICCRREMY B B O B
MANDISA

FREEDOM SPAARDW 6775 EMI MG

THE CANADIAN TENORS

THE CANADIAN TENORS [ 013508

DAVID CROWDER BAND

- CHURCH MUSIC SIXSTEPS SRARROW G156 LI'IE
.. THOUSAND FOOT KRUTCH .

MIEI'IE'ITI THE MASOUERADE TOOTH & MAL A7ESEMI CME

T3l SIDEWALK PROPHETS

THE LETTEH BLACK

ANGING 081 B A THAEAD TOOTH & HAL 5413 E1I CIG
VARIOUS ARTISTS

TOP 25 PRASE SONGS 2011 CCLAWMATHH STV WOTHOWTE
STEVEN CURTIS CHAPMAN
BEAUTY WILL RISE SPARAOW F516 EMI SMG
GAITHER VOCAL BAND

BEURITED GAITHER 6024 241 CMG

DEMON HUNTER

THE WORLD IS A THORN 50110 STATE A3E7 20 CIG &
ELVIS PRESLEY

A EVERING PRAYER 5OMY RIS CUSTHM MARKETING GROLF §1421

HILLSONG

THE VERY BEST OF HILLEOWG LIVE HILLSONS 2585 EMI CME.
BRITT NICOLE

THE LOST GET FOUND S2ARA0W 235REMI GME

FIREFLIGHT .

-l _FOP THASE WO WAIT FLICKER 10508 PROVCENT-HTEGATY
. VARIOUS ARTISTS
0 THATS WHAT | CALL FATH UMIERSALEVS Y WUS lwmm.

! POINT OF GRACE
MO CHANGIN' US WURD-CURS 387974
MERCYME
A0 D 4628 PROVIDENT-NTEGRITY &

- . GUY PENROD .
BREATHE DEEP SERVANT GAITHER §052/EMI CME

GAITHER VOCAL BAND

BETTER DAY GAITHER EN3VEMI CMG

MATTHEW WEST

SOMETHING TO SAY SPARAOW 4520 EMI CMG

DAVE BARNES .
i WHAT WE BIANT, WHAT WE ET TR b T2 25080 FROMIENT-TEiArY

TRAVIS COTTRELL

JESIS SAVES: NE MOELIALF CREATVE GR0LP OTH00 EXRCRD-CLRE
4 THE DEVIL WEARS PRADA

WITH ROOTS AEOME ASD BRAMCSES SELDWI FEFAET 25 OAZ-CLRE (8
i THE ISAACS

THE IGAACS . NATURALLY EAITHER €014

RANDY TRAVIS

THREE WADODEN CABSSES WWeR1ER BROS AIPENVMIRDCoR

JOSH WILSON

LIFE IS HOT A SHAPSHOT (EPY SPAAR:

Opening with 2,000 copies and Hot Shot
Debut honars at Ho. 3, syndicated radio
personality Coco Brother (real name

That's the band's highest debut sin
ahonc: g i Corey Comdey) place his ist mult-arist
“Good ko Be Free” popped on at No. 33 in
Narch 2004, The song s Hhe ead track fro compilation on Top Gospel Albums.
e e e o e Featured vocaliss include James Fortune,
“Whde Open Spares,” due June 2. Yolanda Adams and Pastor Paula White.
56 | Goto www.billboard.biz for complete chart data
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TOBYMAG FOFEFRONT EMI TMG
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JOSH WRLSON SPARROW EMI CME
- WHAT FAITH CAN DO

MUTLESS BEC, TODTH & NAIL

HEALING BEGINS
TERTH AVERUE RORTH AEUNION PLE
FORGIVEN
gluluﬁ REAL SPARACW, EM CAIG
BEIUTIFUL BEAUTIFUL
mn:(su BATTISTELLI FERVENT WORD-CLAE
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MATT MAHER ESSENTIAL PLG
1 MORE LIKE FALLING IN LOVE
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UNTIL THE WHOLE WORLD HEARS
CABTING CROWNS BEACH STREET/REUNION PLG
LOVE HAS COME
MARK SCHIRTZ WORD-CUAE
SOMETHING BEAUTIFUL
MEEOTORREATHE ATLAN NDAD-CURE
BETTER THAN A HALLELU H
| NMSY GRANT MY AT PRODUGTIOWS SPAFRIVIEI MG
CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CLUAE
! GOD GAVE ME YOU
DAVE BARRES AATOR & TIE
BLINK
REVIVE ESSENTIAL PLG
m. BORN AGAIN
HEWEBAYS INFOF
YOURS TO TAKE
JIMWY HEEDHAM |K20@
MY HELP COMES FROM THE LORD
THE MUSEUM BEC TOOTH & HAL
LIVE LIKE WE'RE DYING
KRIS ALLEN 189 JVE JLE
GREAT ARE YOU LORD
PHILLIPS, CRAIG & DEAN (K0
YOU'RE THE ONE
GHRIS AND CONRAD V5R

GET BACK UP
TOBYMAC FLAEFRONTEMI CME
ALREADY HOME
THOUSARD FOOT KRUTCH TOLTH & NAIL
- DAVE BARNES 3AI0R & TIE
T S—
SARCTUS REAL SPARAOW EMI CHG
TENTH AVERUE MORTH SELINIIN 2L G
ALL OF CREATION
“ BEAUTIFUL, BEAUTIFUL
FRANCESCA BATTISTELLI FERVENT WORD-CUAE
-. SOMETHING BEAUTIFUL
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SKILLET AADERT/IND.
GOD GAVE ME YOU
HEALING BEGINS
n. MERCYME 140
WEEOTOBREATHE ATLAKTIC

GAINER

BLINK

REVIVE ESSENTIAL PLE

FIGHT ANOTHER DAY

ADDIS0 ROAD 140

ANCHOR

SATELUITES & SSENS '/0AD-

MY HELP COMES FROM THE LORD
THE MUBEUM BEC TOOTH & HAL

THE ONE (I'M FIGHTING FOR)
ARTICLE ORE 1POF

. LIVE LIFE LOUD
HAWK WELSON BEC TOOTE & NAL

AVALANCHE
MAMAFEST SEC TODTH & WAIL
REDISCOVER YOU
STARFIELD SPARROW/EMI CMS

. SALT AND THE LIGHT
SENT BY RAVENS TOOTE & NAL
STAY WITH ME

RLOWGIAL FERVENT WIAD-CURR
HEALING HAND OF GOD
TOATH & NALL

YOURS TO TAKE
JIMMY HEEDHAM k=05
WALLS

MAAIC ORIVE ASH
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TOP GOSPEL
ALBUMS"

VARIOUS ARTISTS
AT GOSPEL 2010 WD U EM CMGVERITY B2 0

VARIOUS ARTISTS
COGD BROTHERS LIV PRESENES: STNAD 2010 TS 28418
BEBE & CECE WINANS

Bl STILL B0 31108 MALACD
ASHMONT HILL
YOUR MASTERPIECE AXIM RECDADS 17187

JUANITA BYNUM
MORE PASSI0N FLLW 8758

HEZEI(IAH WALKER & LFC
SOULED QUT VERITY 23487 4.5

KAREN CLARK-SHEARD
ALL B OME KAREW 53738 EMI GOSPEL
JAMES FORTUNE & FIYA
EMCORE BLACKSMOKE 3073 WORLD'WI
EARMEST PUGH
LIVE: RAIN OM US EPIA BLACKSMOKE 3070 WORLIWIDE
DONNIE MCCLURKIN
PLATLIST VERTYALEGACY STEANSONY MUSIC
VARIOUS ARTISTS
‘THE GOSPEL MUSIE CELERRATION FL 1 MOFLL CLASS GISFEL 0622 %) 8

TAMELA MANN

. _THE MASTER PLAN TILLYMAKY B135
BISHOP PAUL S. MORTON
MEMORABLE MOMENTS TERILLAH 7223/ LIGHT

. VARIOUS ARTISTS
WO GOSPEL 2009 WDAD-CUAS B CMGVEAITY &

WILLIAM MCDOWELL
A5 WE WORSHIP: LIVE £2 5103
‘ KIRK WHALUM
THE GXSMEL ACCOREING M0 AT . TP DRAERIACK MEMLE S PDOERNS

. DONALD LAWRENCE & CO.
THE LAW OF CONFESSION. Wlmﬂw?.ﬂﬁlﬁ

JAMES HALL PRESENTS
WONT [T BE WONDERFUL MLSIL AL PNIJ |nﬁ-1
VICKIE WINANS
HOW | GOT OVER DESTINY J0Y 8120
J MOSS
JUST JAMES PAJAMBOSPO CENTRICAERITY 470506

= TITLE
5 ARTIST IMPRINT / PROMIOTION LAREL

THE BEST IN ME
MARVIN SAPP VERITY LG

THEY THAT WAIT

FRED HAMIMQND FEAT. JOHM B KEE | FAMMONDVEAITY A6

RESTING ON HIS PROMISE

'YOUTHFUL PRASE FEAT. J.J. RAIRSTON EVIDERCE GOEPELLIGHT

GOD FAVORED ME

HEZEXIAH WALKER & LF FEAT NABAN SAPP & [ ROGERS VEATT TG
RAIN ON US

EARNEST PUGH EPM/ BLACKSMOSE WORLDWIDE

n. GOOD NEWS
VANESSA BELL ARMETROND EMI GOSPEL
ALL | NEED
BRMAMN COURTHEY WILSOM SPIRIT RISING MUSIC WOALD
GRACE
BEBE & CECE WINANS B

JAMES FORTUNE & FIYA BLACKSMOKE WORLOWIDE

PRAYED UP
KAREN CLARK-SHEARD KAREW

n HE WANTS IT ALL
FOREVER JONES EMI GOSPEL
THE LIFTER
TED WINN TEDIYS J4ME SHANACHIE

| CHOOSE TO WORSHIP

e l IIESS MMGIN EJ\I‘ TIE
.. I'IONMD U'NENC( i 0. DL E waTEn VERITY/JLG

-. JOY OF THE LORD

TAMELS MANN TILLYMANK

LIVING ON THE TOP

CHAMPION
DARWIN HOBBS LIAISOK RECORDS TYSCOTIMAGD DEI
HE'S STILL WORKING ON ME

ELABIE mmnn HIGHLY FVIRED

| DARE YOU

ISAIAH D THOMAS & ELEMENTS OF PRAISE ELODAL
THE GREAT | AM (LIVE)

EARNEST PUGH BLAC KEMOKE WORLOWIDE

HE CAN (WORK IT OUT)

YOUTH FOR GHAIBT EMTR 605EL

THE GREATEST NAME

SMOKIE HORFUL PRESENTS: VICTORY CATHEDRAL CHOIR
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SHARK IN THE WATER
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ARTIST IMPAINT / PROMOTION LASEL ARTIST IMPRINT / PROMOTION LASEL TITLE IPAINT & KUMEER | DIETRIBUTING LABEL

0 AL _MM.BROWWCAPOL 3 LIVE 1. el E fLAGHE PN

BEAUTY IN THE WORLD FREAK KEITH JARRETT / CHARLIE HADEN ZUILL BAILEY
WACY GRAY CONCORDTMG ESTELLE FEAT. KARDIRAL OFFISHALL HONE SCHOOUATLANTIC . RUEL] 014231/ UNNERSAL CLASEICE GROLIP BACH CELLD SUITES TELAAL 31678
NOT MYSELF TONIGHT i IN MY HEA NIKKI YANOFSKY

D
| _GHRISTING AGUILERA FUARMG . _JASON DERULD BELUGA HEIGKTS WARNER A0S ©_MIKKI DEGCA 014138 THE WELODY OF RHYIHM £1 7004
=l PRETTY MESS EMORIO HARRY CONNICK, JR. 6 27 THE PRIESTS
ERIKA JYHE AL MENDES [ 0GR YOUR SONGE COLUMBIA $7220 % S0KY MUSIC | MARMANY ACA VICTOR 58825 RMS
1] =] = PEGGY LEE JENNY OAKS BAKER
uougnemr WILLLAM LAFACE LG | gsﬁi,:.,!iuv B CouE A R COUE 0 5 752 BTSSRSO 2 18 T 5o(6S MY SDOL SHADO, HOUNTAN 5035541
ROCK THAT BODY K ME UP 6 &7 MELODY GARDOT ol LIBERA
THE BLACK EYED PEAS INTERSLOPE WaLIA DE PORET 500MATIC i WY OHE AND ONLY THRELL VEAVE 111 2663 VE : PEAGE EMI CLASSICS 264788
ALEJANDRO x FRANCIS ALBEAT SINATRAKNTONIO CARLOS JOBM THE BEETHOVEN PROJECT TRIO
LADY GABA STREAMLIKE HON.WE CHERAYTREE INTERSCOPE DSCO BSCUTS FEAT TUPHACE DWAMOND FASES 50 FOELITY 3| CHUPLTERORSE o ThA TS S SR THE BEETHOVER PROSECT TRO CEDLLE 112
B R Bt oW R TR R e e e
~ HAPPINESS IF THIS IS LOVE 115 REGIMA CARTER LA SERENISSINA'A, CHANDLE K. BRCHERR WHELAN
| _ALENSS JORDAN STARAOE ROC HATICH SOLUMBLA LEAH DRISGOLL 5EAN ROBERT |_HEVERSE THREAD £! 2090 _VIVALDI: THE FRENGH COMKECTION AVIE 7178
MMANDER DIANA KRALL YUJA WANG
:cn_%mmm-ummmaummns.\ NLTI B 62 nuser wiHTs vERVE Diziave® TRAMSFOFMATION [ [ 410 UNAEFESAL CLASSLS GROLP
. IMMA BE 1n &g MICHAEL BUBLE g JOMAS KAUFMANNMAHLER CHAMBER ORCHESTRA |
_THE HLAGK EYED PEAS INTERSEOPE HANKAH SKOWIOG PP WEETS WATKSON SOURFE ARDEN 45 FETE i P R ODARTSGHUBEAY., DECCA 12 GUVERSAL DLASSIGS GARUF
DUST IN GRAVITY OO0H O0H O0H NINA SIMONE SONDAA RADVARCVSEY PHILHARMONIA OF RUSSIA
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In its 17th week on the chart, Chuy Lizarraga
¥ Su Banda Tierra Sinaloense's debut single,
“La Peinada,” reaches the top of Regional
Mexican Airplay (4-1). The newcomers post
the longest climb to No. 1 this year,
surpassing the 16-week rise by La Original
Banda el Limon with “Al Henos.”
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Marc Anthomy opens atop Top Latin Albums
ot a sixth time with “lcones,” selling
14,000 copies. It's the best sabes week this
year, besting Chayanne's “No Hay
Imposible™ (17,000, March 13 issue).

Anthony also ties Los Temerarios for most
Wo. 1 debists in the chart’s 17-year history.
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ENRIQUE IGLESIAS NOTCHES 21st NO. 1

Latin pop superstar Enrique Iglesias scores his 21st chart-topper on
Hot Latin Songs with "Cuando Me Enamoro” stepping 2-1 (14,5 mil-
lion listener impressions, up 8%, according to Nielsen BDS). The
feat extends his lead for most No. 15 in the chart’s 14-year history,
ahead of Luis Miguel's 16. Iglesias’ first trip to the summit occurred
with his first charting title, “$i Tu Te Vas,” in the Dec. 2, 1995, issue.
All but eight of his entries have reached No. 1.

—Rauly Ramirez
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RECORD COMPANIES: EMI Music in London appoints
Bertrand Bodson senior VP of global digital marketing, effec-
tive June 7. He co-founded social networking/viral market-
ing site Bragster.com.

Island Def Jam Music Group appoints Jon Vanhala sen-
ior VP of digital and new business development. He was
senior VP of digital initiatives, content development and
sponsorship at Festival Network.

Universal Music Enterprises promotes Steve Wengert to
senior VP of sales. He was VP.

EMI Mexico names Robbie Lear marketing director.
He was senior VP of marketing and A&R at Universal
Music Mexico.

PUBLISHING: Sony/ATV Music Publishing promotes
Eddy Perdomo to VP of A&R for U.S. Latin. He was cre-
ative director.

BMI promotes Delia Orjuela to VP of writer/publisher re-
lations for Latin music. She was assistant VP.

Sydney-based publishing company Music Sales names
Mark Callaghan managing director, effective July 1. He cur-
rently serves as GM at the Australasian Music Publishers
Assn. and is a board member of AMCOS and the Music
Council of Australia.

DISTRIBEUTION: Alternative Distribution Alliance names
Amy Dietz VP of label development. She was director.

DIGITAL: Music video/entertainment service Vevo names
Michael lantosca VP of East Coast sales. He was VP of digi-
tal ad sales at MTV.

MySpace promotes Nick Love to managing director of the
company’s Australasian operations. He was executive direc-
tor of business development for Asla Pacific.

—Edited by Mitchell Peters

IDWORKS |

DAVE STEWART STANDS UP TO CANCER
One morning last fall, musician Dave Stewart woke up with
an idea for a new song. But unlike any of his past material,
the tune was about inspiring those struggling with cancer.
“I'just had this ‘stand up, stand up, stand up to cancer’ thing
going on in my head,” Stewart says of the lyrics, which be-
came the chorus to the uplifting track *Stand Up to Cancer.”
Justdays before, Stewart had a conversation with film com-
poser Hans Zimmer, who encouraged him to speak with Stand
Up to Cancer co-founder Laura Ziskin about getting involved

with the charitable organization. So while waiting for his kids
to getready for school, Stewart wrote a sketch of the track with
an acoustic guitar and music software on his laptop.

The song has since become the anthem of Stand Up to Can-
cer. Now, a video—directed by Jesse Dylan and featuring Joss
Stone, violinist Ann Marie Calhoun and celebrities like Rob
Lowe and Renée Zellweger—has been uploaded to YouTube
as part of the “Up2 You" video challenge. The contest, which
ends July 30, invites YouTube users to upload their own ren-
ditions of the song. In late August, a voting committee (in-
cluding Stewart, Zizskin and Dylan) will award a grand-prize
winner a Takamine guitar vahied at nearly $4,000.

On Sept. 10, Stand Up to Cancer will host a telethon from
which all proceeds will go directly to cancer research. The
fund-raiser will be broadcast simultaneously for one hour on
networks including ABC, CBS and NBC.  —Mitchell Peters

THE 55th IVOR NOVELLO AWARDS

PRS for Music, in association with the British Academy of
Songwriters, Composers and Authors, presented the Ivor Novello
Awards (better-known as the Ivors) May 20 in London at the
Grosvenor House to honor excellence in music writing. Former
Smiths guitarist Johnny Marr received the lvors Inspiration Award,
while singer/songwriter Paul Weller was honored for lifetime
achievemnent. PHOTOS MARK ALLAN

ABOVE: Greg Kurstin and Lily Allen pulled off a major hat trick:
The pair won the sangwriters of the year title, and their co-written

song "The Fear” {recorded by Allen) took the awards for best song
musically and lyrically and PRS for Music most performed work.
BELOW: Veteran pianist/5inger Neil Sedaka (center) received the
Special International Award. Flanking him are songwriter/musician
Graham Gouldman {left} and PRS for Music chairman Ellis Rich.

GIBSOMN
AMBMITUEATHE

The cast of Fox TW's “Glee"
performed Meay 20-22 at the Gibson
Amphitheatre in Los Angeles during its Glee Live!

In Concert! tour. The venue presented the singers
in horar of selling out all three nights. Snapped May 22

‘When Big Machine artist
Taylor Swift was in Toronto May 21
kicking off two sold-out shows at the
Ajr Canada Centre, Open Road Recordings
president Ron Kitchener presented her with a
“Canada Loves Taylor” plague to show the country's
appreciation. (She also received an award commemorating
the six-times platinum sales of her 2008 album, “Fearless.")
Open Road Recordings handles Big Machine's promotion,
publicity and marketing in Canada, pHoTo: PATRIEK SURRAH

Irish act the Script perfarmed ~The Man Who Can't Be Maved” and recently
platinum-certified single “Breakeven” May 21 as part of NBC's "Today”
Summer Series. Hours after appearing, the band jumped from No. 47 to Mo,
11 on the iTunes Albums chart, eventually peaking at No. 8. From left: The
Script guitarist Mark Sheehan, vocalist Danny O'Deneghue, “Today” senior
ucer Melissa Lonner and drummer Glen Power, Fomo: Tasn MELEGA

with plagues
are {standing, from

left) tour designer Ray Woodbury; Gibson Amphitheatre GM Rick Merrill; Dijon
Talton; AGP Management partner/manager Jared Paul; Kevin McHale; Heather Morris;
“Glee" executive producer Dante Di Loreto; Naya Rivera; "Glee" co-creator Ryan Murphy; Lea
Michele; Dianna Agron; Cory Monteith; Harry Shum Jr, Mark Salling; Live Nation senior VP of

touring Brad Wavra; Live Nation president of California Rick Mueller;

and Live Nation tour director Sid

Greenfeig. Kneeling {from left) are Chris Colfer, Amber Riley and Jenna Ushkowitz. rHomo: maFasl oRTEGA

JUNE 12, 2010 www.billboard.biz | 61


http://ebook-free-download.net/

NEW CAILLAT
ON THE WAY

Colbie Caillat has started work on her third album, the fol-
low-up to last year's chart-topping, gold-certified “Break-
through.” But with a full summer opening for Sheryl
Crow and playing on the Lilith Fair tour, the singer/song-
writer may be hard pressed to finish it in time for a
planned fall release,

“I'm going to be recording it, like, right now and then
in July and also in September to finish it up,” Caillat
says. “It's going to be hard to get it done since I'm on
tour all the time, and then getting home to record. It'll
be a challenge.”

Calllat says she's working with about 20 “song op-
tions," including co-writes with Greg Wells, Rick Now-
ells, Jason Reeves, Justin Young and Toby Gadd. She
also wrote a song with Lady Antebellum. Wells is pro-
ducing the initial sessions, while Caillat's Grammy
Award-winning father, Ken Caillat, will also helm some
tracks. One of the new songs, “What If,” plays during
the closing credits of the film “Letters to Juliet.”

Caillat says fans can expect the album to sound fresh
but not unfamiliar. “It's the same as my other records,”
she says, “where it has that laid-back and acoustic sum-
mer vibe. But we're noticing there's more beats behind
these songs, kind of giving a funkier edge to them. But
there’s still that California, breezy music thatl do.”  «.»

Rising jazz
artist Nikki Yanofsky
gave a showcase May 26
at the Langham London
hotel ballroom to preview the

Decca release of her self-titled

album in the United Kingdom in

November, From left: Decca marketing
manager Alex Cowan; Yanofsky, Decca
head of marketing Emma Newman;
Yanofsky's father and manager, Richard;
Rob Fahie, music director of Yanofsky's
band; Decca managing director Dickon
Stainer. Universal Intermational VP of inter-
national repertoire Kate Farmer, Universal
International’s Carol Wright; Yanofsky's
mother and manager, Elyssa; Decca product
manager Kieran Thurgood and GM Mark
WIlkInson. FHOTO: HarMAH KINVER

On May 11, the ASCAP
Foundation celebrated the first

anniversary of the ASCAP Collection at the
Library of Congress with the all-star "Wa Write
the Songs" concert. The event, held at the Library's
Coolidge Auditorium in Washington, D.C., included
performances by Bill Withers, Tracy Chapman, Jesst Alexander
and Alan Bergman. A host of ¢ ional leaders

including Speaker of the House Nancy Pelosi, shown hers with
ASCAP Foundation president Paul Willlams. pHoto; JoHm HARRINGTSN

Cd

& =
Pictured at Glenweod Place Studio B in Burbank, Calif, May 20 is
Thomas Deolby (center), who was mixing his first new record in nearly
20 years. Dolby worked with Bill Bottrell (left), who co-produced
Dolby's 1988 five-time Grammy Award-nominated album “Aliens Ate
My Buick.” Next door in Studio A, engineer/producer Mike Shipley.
wha collaborated with Dolby on albums like Def Leppard's “Hysteria
was working on the forthcoming Maroon 5 album.

3 3 O g
Seny Music Entertainment CEC Rolf Schmidt-Holtz (center) presanted
Seny Music Australia & New Zealand chairman/CEO Denls Handlin a
special award during a dinner at Sydney restaurant Quay to celebrate
the latter’s anniversary with the company: Handlin marked 40 years of
service in May. Joining the two execs for a photo is Handlin's wife, Jan.

-y 'a\‘ JVC Mobile Entertainment kicked off

its “Tum Me On 3" promotional cam-
paign with the All-American Rejects
May 18 at Cinespace in Hollywood.
“Turn Me On 3" is the third installation
of the viral video campaign in which
JVC Mobile rolls out its most popular
mobile entertainment products with
help from a musical guest. \Walking
the red carpet were {from left)
Billboard director of special features
and West Coast sales Aki Kaneko,
JVC USA mobile entertainment
division GM of marketing Chad
Vogelsong, Maneater Productions
director Steven Lippman and
eZamp creative director/writer
Danny Kleln. phoro: sTHarEE B
MEALCR/PACIFE: RIM PHOTS PRESS

Hard rock festival Rock on
the Range, which launched in 2007, set
a new attendance record this year: Mare than 60,000
people took in the two-day event held May 22-23 at Columbus
({Ohio) Crew Stadium, Backstage (from |eft) are Andy Gould, president
of Spectacle Entertainment Group and manager of the Rob Zombie band,
which co-headlined; bassist Piggy D; Right Arm Entertainment co-president and
ROTR co-producer Del Williams, Rob Zombie; AEG Live senior VP and ROTR
co-producer Joe Litvag; guitarist John 5 ROTR co-producer Danny Wimmer, Right
Arm Entertainment co-president and ROTR co-producer Gary Spivack; Fuse host/ROTR mistress
of ceremaonies Mistress Jullya; and drummer Joey Jordlson. sHoTo: 1430M SEUIRES/IASONSGUIRES.COM
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UJA-FEDERATION OF NEW YORK'S
ENTERTAINMENT, MEDIA & COMMUNICATIONS DIVISION

CORDIALLY INVITES YOU TO HONOR

JULIE GREENWALD
h CHAIRMAN AND CHIEF OPERATING OFFICER
ATLANTIC RECORDS GROUP

(j the\ea] \
JULIE GREENWALD
CMIQ KALLMAN
U/ WEDNESDAY, JUNE 16, 2010

— B 11:30 A.M.
(\ ﬁ b NEW YORK CITY

Music \ 1510na1'v of

CRAIG KALLMAN
CHAIRMAN AND CHIEF EXECUTIVE OFFICER
ATLANTIC RECORDS GROUP

AS THEY RECEIVE THE
2010 MUSIC VISIONARY OF THE YEAR AWARD

N

For more information, please contact Steven Singer

Y at 1.212.836.1452 or singers@ujafedny.org.

LUNCHEON COMMITTEE  DOUG DAVIS ELLIOT GROFFMAN NOEL LEE DON PASSMAN CARY SHERMAN
FRED DAVIS MICHAEL GUIDO KEN LEVITAN ALEXANDRA PATSAVAS BILL SIINA
MITCH BAINWOL DENNIS DENNIHEY CAMILLE HACKNEY MITCHELL LIEB JOIPITTS PAUL SINCLAIR
MARTY BANDIER MARTY DIAMOND KEN HERTZ ROB LIGHT ALISSA POLLACK ORIN SNYDER
STEVE BARTELS CATHY DONOVAN STEPHEN HILL CHRIS LIGHTY STEVE RALBOVSKY ROB STEVENSON
STU BERGEN AMY DOYLE DAVID HIRSCHHORN KEVIN LILES AZIM RASHID JULIE SWIDLER
JAMES BLUNT MIKE EASTERLIN ARTHUR INDURSKY AVERY LIPMAN JONATHAN RHEINGOLD ROB THOMAS
PHIL BOTTT MICA ERTEGUN JESSE ITZLER MONTE LIPMAN SYLVIA RHONE e i
EDGAR BRONFMAN STACY FASS JOHN JANICK MICHAEL LIPPMAN SHEILA RICHMAN LIVIA TORTELLA
SCOTT BROTHMAN CHARLIE FELDMAN JASON JETER JAMES LOPEZ STEVE RIFKIND GINA TUCCI
GREG BURKE COLIN FINKELSTEIN CRAIG KALLMAN MARCOS LOZADA ADAM RITHOLZ SUSAN VELLANTI
BERNIE CAHILL JASON FLOM MICHAEL KARSCH TORSTEN LUTH CRAIG ROSEN DANE VENABLE
TOM CALDERONE MATT GALLE JOEL KATZ JOIE MANDA JACK ROVNER LIAVOLLACK
JOE CALITRI PETE GANBARG PAUL KATZ BILL MCGATHY TODD RUBENSTEIN KEVIN WEAVER
MIKE CAREN ANDREA GANIS KID ROCK JUDY MCGRATH RICK RUBIN BARRY WEISS
SHAWN "JAY-Z" CARTER JASON GETER ROBERT KONDREK JACK MCMORROW DAVID SASLOW CEES WESSELS
JON COHEN AMANDA GHOST RICK KRIM JOHN MENEILLY JACQUELINE SATURN DAVE WIRTSCHAFTER
L¥OR COHEN DANIEL GLASS DAVID KRINSKY JEANNE MEYER PAUL SCHINDLER ERIC WONG
DOUG COHN BEN GOLDMAN MICHAEL KUSHNER JULYANN MOON SAMANTHA SCHWAM ANDREW ZAEH
JESSE COLLINS FRED GOLDRING MIKE KYSER TODD MOSCOWITZ MARGO SCOTT
SEAN "DIDDY™ COMBS MICHAEL GOLDSTONE EVAN LAMBERG JONAS NACHSIN THEO SEDLMAYR
FRANK COOPER CHARLES GOLDSTUCK MORACE LANDY ASTRID NARINS JOE SERLING
TOM CORSON ERIC GREENSPAN KEN LANE MARK OBRISKI EMMANUEL SEUGE
EBRO DARDEN JULIE GREENWALD DEBRA LEE SCOTT PASCUCCI STEVE SHAPIRO
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10 million MP3s
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