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Let us guide you to the perfect auto buying experience. 

iJ 3.99% APR* NeYI and Used 
0 Directions from A to B: 

II 1. Start with a great auto loan with RATES AS LOW AS 3.99% APR. 

2 . Head straight to AUTOLAND to help you find the perfect new or used vehicle. 

3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate. 

.. 4 . Get GAP COVERAGE so you don't owe on a car that is totalled or stolen . 

5 . Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty. 

• 6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010. 

~ For more information about any of our auto products and 
'r4 services, call 888.800.3328 or visit www.firstent.org. 

-== FIRSTENTERTAINMENT 
• - CREDITUNION 

An Alternative Way to Bank~ 

•APR= Annual Percentage Rote. 3.99% APR is the preferred rote for new ond used vehicles up to 60 months ot o monthly payment of opproximatety $18.42 per SJ,000 borrowed. All loans subject to credit opprovol; additional rotes ond terms noy apply, coA for deto~s. Rote5 ond terms subject to change 
without notice. Amount financed moy not exceed th1! MSR:P or 110% of the high Kelley Bk.le Book NADA value for new (10()% for used), including tax, lkense and Mechanical Breakdown Protection. Offer expires July 31, 20l0. 

If you're reading this ad, you're eligible to ioin. 
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THE BILLBOARD 200 42 SOUNDTRACK / 
GLEE: THE MUSIC, VOLUME 3: SHOWSTOPPERS 

TOP POP CATALOG 44 THE ROLLING STONES / 
EXILE ON MAIN ST. 

TOP DIGITAL 44 SOUNDTRACK / 
GLEE, THE MUSIC. VOLUME 3: SHQWSTOPPERS 

TOP INTERNET 44 THE ROLLING STONES / 
EXILE ON MAIN ST 

HEATSEEKERS ALBUMS 45 WAKEYIWAKEYI / 
ALMOST EVERYTHING I WISH !'D SAID THE LAST. 

TOP COUNTRY 49 LADY ANTEBELLUM / 
NEED YOU NOW 

TOP BLUEGRASS 49 DAILEY & VINCENT / 
DAILEY & VINCENT SING THE STATlER BROTHERS 

TOP R&B/HIP-HOP 50 NAS & DAMIAN MARLEY / 
DISTANT RELATIONS 

TOP CHRISTIAN 52 MERCYME / 
THE GENEROUS MR. LOVEWEU 

TOP GOSPEL 52 MARVIN SAPP / 
HERE 1AM 

TOP DANCE/ELECTRONIC 53 LCD SOUNOSYSTEM / 
TH1S IS HAPPENING 

TOP TRADITIONAL JAZZ 53 MICHAEL BUBLE / 
CRAZY LOVE 

TOP CONTEMPORARY JAZZ 53 TROMBONE SHORTY / 
BACKATOWN 

TOP TRADITIONAL CLASSICAL 53 EMANUEL AX/YO-YO MA/ITZHAK PERLMAN 
MENDELSSOHN: PIANO TRIOS 

TOP CLASSICAL CROSSOVER 53 THE CANADIAN TENORS / 
THE CANADIAN TENORS 

TOP WORLD 53 CELTIC WOMAN / 
SONGS FROM THE HEART 

TOP LATIN 54 DADDY YANKEE / 
MUNDIAL - ---

PAGE ARTIST / TITLE 

THE BILLBOARD HOT 100 46 USHER FEATURING WILL.I.AM / 
OMG 

HOT 100 AIRPLAY 47 B.0.B FEATURING BRUNO MARS / 
NOTHIN' ON YOU 

HOT DIGITAL SONGS 47 USHER FEATURING WILL.I.AM / 
OMG 

HEATSEEKERS SONGS 45 AVENGED SEVENFOLD / 
NIGHTMARE 

MAINSTREAM TOP 40 48 TAIO CRUZ FEATURING LUOACRIS / 
BREAK YOUR HEART 

ADULT CONTEMPORARY 48 LADY ANTEBELLUM / 
NEED YOU NOW 

ADULT TOP 40 48 THE SCRIPT / 
BREAKEVEN 

ROCK SONGS 48 THREE DAYS GRACE / 
THE GOOD LIFE 

ALTERNATIVE 48 THE DIRTY HEADS FEATURING ROME / 
LAV ME DOWN 

TRIPLE A 48 JACK JOHNSON / 
YOU AND YOUR HEART 

HOT COUNTRY SONGS 49 CHRIS YOUNG / 
THE MAN l WANT TO BE 

MAINSTREAM R&B/HIP..HOP 50 ALICIA KEYS / 
UN-THINKABLE (l'M READY) 

RHYTHMIC 50 USHER FEATURING WILL. I.AM / 
OMG 

ADULT R&B 50 ERYKAH BADU / 
WINDOW SEAT 

HOT RAP SONGS 50 B.0.B FEATURING BRUND MARS / 
NOTHIN' ON YOU 

HOT R&B/HIP-HOP SONGS 51 ALICIA KEYS / 
UN-THINKABLE (l'M READY) 

CHRISTIAN SONGS 52 MERCYME / 
ALL OF CREATION 

HOT CHRISTIAN AC SONGS 52 MERCYME / 
All OF CREATION 

CHRISTIAN CHR 52 NEWSBOYS / 
BORN AGAIN 

HOT GOSPEL SONGS 52 MARVIN SAPP / 
THE BEST IN ME 

HOT DANCE CLUB SONGS 53 DELERIUM FEATURING KREESHA TURNER / 
DUST IN GRAVITY 

HOT DANCE AIRPLAY 53 EDWARD MAYA & VIKA JIGULINA / 
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SMOOTH JAZZ SONGS 53 BERNIE WILLIAMS FEATURING DAVE KDZ / 
AITMO DE OTONO 

HOT LATIN SONGS 54 JUAN LUIS GUERRA Y 440 / 
BACHATA EN FUKUOKA 

HOT MASTER RINGTONES 09 B.O.B FEATURING HALEY WILLIAMS / 
AIRPLANES 

ARTIST / TITLE 

TOP INDEPENDENT ALBUMS #1 THE NATIONAL / 
HIGH VIOLET 

TOP MUSIC VIDEO SALES #1 CELINE DION / 
CELINE: TAKING CHANCES WORLD TOUR 

HOT VIDEOCLIPS #1 JAY-Z + MR. HUDSON / 
YOUNG FOREVER 

TOP DVD SALES #1 AVATAR 

.COIVI EXCLUSIVES 
Catch up on all of our 

behind-the-scenes 

coverage of the season-nine 

"American Idol" finale. Plus, 

dive into a video feature of 

all the artists and fans 

who've been inspired to 

cover Lady Gaga. Check it 

all out at billboard.com. 
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Final two weeks! Billboard's 

30 Under 30 report this 

summer will recognize 

young executives who are 

driving our business 

forward. Readers may 

submit nominations 

through June 11 at billboard 

.biz/30under30. 

COlJNTIW IVllJSIC 
Billboard and the Country 

Music Assn. will present the 

first Country Music Summit 

June 7-8 in Nashville. Catch 

Q&As with Tim McGraw and 

Martina McBride and 

appearances by Blake 

Shelton and Big Kenny. More: 

countrymusicsummit.com. 

IVllJSIC& 
ADVEBTISING 
Join Billboard and Adweek 

June 15-16 in New York at 

the Music & Advertising 

Conference to hear 

keynotes from Kid Rock and 

Devo. More info and a full 

schedule are available at 

musicandadvertising.com. 
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BackFrom TheRave 
Why The Dance Music Revival Has Important Lessons For The Rest Of The Biz 

BY PETE TONG 

It's no great secret that electronic music 
is back-and in a big way. The success of 
DJs and producers like David Guetta , 
Tiesto and Swedish House Mafia was well
documented, even before the Guetta co
penned and produced "I Gotta Feeling" 
became the most downloaded track in 
iTunes history for the Black Eyed Peas. 

And, while urban music's adoption of 
dance producers and sounds has brought 
the genre chart success, what's less obvi
ous is that, this time, dance music is back 
for good, and not just a media hype. The 
genre is now built 011 solid global founda
tions, with audiences that connect and 
drive the scene through the Internet. 

Dance music's roots lie firmly in the 
United States , with pioneering clubs like 
the Warehouse and Paradise Garage. But 
that scene was centered on cities like 
Chicago, New York and Detroit rather 
than across the whole country- the genre 
was never really a mainstream success 
the first time around the way it was in the 
United Kingdom and Europe, where 
dance music practically took over main· 
stream '90s youth culture. 

The biggest DJs back then were all Eu
ropean and, while that first wave ofU .K. 
and European <lance acts, including the 
Prodigy and the Chemical Brothers, did 
come to the States, they were really only 
booked for the big festival shows. They 
didn't build the foundations by touring 
75 clubs across the country. And despite 
the successes , the record business never 
took electronic music seriously. It was 
usually considered to be a short -term 
thing, as opposed to the long-term album 
artist rock / pop business that the record 
labels had been built on . 

Consequently, when file sharing and 
Napster emerged as a real threat to the 
record business model at the turn of the 
century, the first thing to be made redun
dant was labels' dance departments . This 
decimated the sector, with many associ
ated businesses , especially m ;1gazines , 
also disappearing. 

Yet, plunged into recession five years 
before the rest of the business, what hap
pened next laid a strong and las ti ng foun
dation for the sector. 

Electronic music is a genre by defini
tion at ease with technology, and dance 
artists and DJs have always been among 
the earliest adopters of new media, be it 
mailing lists, Face book grou ps or Twitter 
feeds. And, with earnings declining state· 
side , they did all they cou Id to serve fans 
from South America to Singapore, play
ing out to these fans wherever they were, 
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steadily building their live businesses. 
Shoring up support in this way led to the 
genre quietly, steadily growing through 
the years. Eigh t years on, it has become 
a massive ticket business, with record
ings very much the cherry on top. 

This may not look that groundbreak
ing now, but electronica was way ahead 
of the curve. 

When Guetta's production career blew 
up , Virgin Records America was only just 
waking up to the talent it had on its books. 
Now that same company is building suc
cessful 360-degree partnershi ps with the 
likes of DeadmauS and Swedish House 
Mafia , with live concerts and merchan 
dise as important as the records. The irony 

• • 

is that when DeadmauS and Swedish 
House Mafia got thei r record deals, they 
didn't act 11ally need them in the same way 
they would have done in 2001. 

In the United States , the steady 
growth of the genre has been even more 
profound. 

The success of specialist electronic 
online retailer Beat port has played a 
significant factor. I would cite Dead 
mauS as the first act to break via Beat -
port: His savvy use of exclusive releases 
built up a rapport with the store and its 
users and helped to turn him into the 
phenomenon he is toda y. 

Electronic music is now supported by 
major events and festivals operating in 

many cities. These aren ' t 
MTV- or radio-led scenes, but 

Dance music is built have again grown via tex t ; 
chat rooms ; such biogs as 
Stereogum, Brooklyn Vegan, 
the Fader; websites; and so-

on solid foundations, 
,vith audiences that 

drive the scene 
through the Internet. 

cial networks . 
Crucially, events like the 

Electric Daisy Carnival, 
Ultra Music Fes tival, Mon
ster Massive, Hard, Electric 

Zoo Festival and the De troit 
Electronic Musi c Festival 
have finally granted unre 
st ricted access to the genre 
to those under 21 years old , 
who were previously locked 
out of the club scene by U.S . 
drinking laws . 

No wonder North America 
is now producing dance DJs 
and artists to rival e ven the 
biggest European names. 
Headline-grabbing appear
ances at Coachell a last month 
by Deadmau S, Richie Hawtin 
and K;1skade show just how 
for dance music has pene
trated mainstream American 
pop culture. 

And this time , there's no 
going back. 

Pete Tong is a part11er i11 the 
International Mu sic Sumn1it 
in Ibiza, /1eld May 26-28; a 
BBC Radio 1 DJ; a11d a 
partner at William Morris 
Electronic. 
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>>>VEVO 
LANDS WORLD 
CUPWEBCAST 
DEAL 
Vevo will webcast 
the June 10 Fl FA 
World Cup Kick-Off 
Celebration Concert. 
The event is being 
produced by Control 
Room , which will 
handle the filming 
and editing. Vevo 
will act as the 
broadcaster and will 
have exclusive rights 
to make the 
archived footage 
available for on 
demand after the 
event. The concert 
will feature 
performances from 
Alicia Keys, Amadou 
& Mariam, the Black 
Eyed Peas, John 
Legend and others. 

>>>RHINO 
PRESIDENT 
PASCUCCI TO 
EXIT 
Rhino Records 
president Scott 
Pascucci is leaving 
the company, 
according to a 
statement issued to 
Billboard. Rhino 
executive VP/GM 
Kevin Gore will 
assume 
management 
responsibilities for 
Rhino. Pascucci will 
remain onboard as a 
consultant to help 
the transition. 

>>>NBA 
ROLLS OUT 
FINALS 
MASH-UPS 
The NBA has rolled 
out the last piece of 
its "Amazing Is . .. " 
post-season 
campaign, which 
was created by DJ 
Steve Porter and the 
NBA's ad agency, 
Goodby, Silverstein 
& Partners. For the 
spots, Porter took 
audioclips from star 
players at key 
moments in NBA 
history and created 
mash-ups under 
different themes for 
different stages of 
the playoffs: "Belief " 
for the first round , 
"Unity" for the 
conference 
semifinals , " The 
Journey" for the 
conference finals 
and "The Dream" for 
the finals. 

BITING APPLE 
What 's behind the DOJ 
investigation of Apple 

HOT IN HERE 
Summer CD release 

slate pleases retailers 

POWER TRIO 
Muse is the breakout 

live act of 2010 

PLATINUM PRIESTS 
Three men of the cloth 
top the charts in Brazil 

PROGNOSIS NEGATIVE 
Marc Geiger on the 

biz's 'year of sludge' 

MEET THE BIEBERS 
In The Wake Of Justin Bieber's 
Success, Labels Eagerly Search 
For The Next Teen Pop 
Sensation 

What does 16-year-old Justin Bieber share in com
mon with musical icons Bob Dylan, Bruce Spring
steen , Nirvana and Britney Spears? 

They all, at one time or another, have inspired 
record company A&R executives en masse to ag
gressively sign up artists who sound, and some
times even look, decidedly like them. Dylan's 
brilliance sparked the signings of folkies from 
Donovan to Steve Forber!; Springsteen led to Joe 
Grushecky and John Cafferty; Nirvana minted 
Radish, Candlebox and countless others; Britney 
Spears begat Willa Ford. 

Seizing on the opportunities created by a phe
nomenon like Bieber is nothing new, and it's cer
tainly not unique to the music business. But in 
the case of Bieber and the search for the next teen 
heartthrob, the pace at which it's happening ap
pears as frenzied as the girls who bum-rush Bieber 
for autographs after shows . 

Perhaps the most extreme example is the preter
naturally talented Greyson Chance, who in less 
than one month has secured two A-list managers 
and motivated a major TV personality to launch 
a record label. On April 28, Chance posted a 
You Tube video of himself covering Lady Gaga 's 
"Paparazzi" for his sixth-grade classmates in Ok
lahoma. Ellen DeGeneres booked the 12-year-old
who sports a swooping, Bieber-esque haircut- for 
a May 13 appearance on her ABC daytime show, 
then brought him back May 26 to announce that 
she'd launched her own record label , eleveneleven , 
and signed Chance as her first artist. 

Though Chance was rumored to have signed 
with Interscope the same week of his first "Ellen" 
visit, a representative for DeGeneres says, "A part
nership with a major label is still in the works. " 

Chance is co-managed by Guy Oseary 
(Madonna) and Troy Carter (Lady Gaga). A 
source familiar with the deal says that no ma
terial has been recorded yet, but Chance's team 
is searching for music in the vein ofCo ldplay's 
"Viva la Vida. " 

Comparisons between Bieber and Chance are 
inevitable, given their age and on line origin. Bu! 
a more fitting comparison can be made with Cody 
Simpson, a 13-year-old from Australia signed to 
Atlantic. Simpson also started playing guitar and 
singing at a young age and was discovered last 
summer by an enterprising You Tube viewer: pro 
ducer Shawn Campbell (Missy Elliott, Ciara) . 

" My parents thought it was some weirdo trying 
to get to me," Simpson says, "but he seemed legit 
and I've been wanting to make music since I was 
7, so I told my parents to let m e try this. " 

" 1 've never worked with anyone this young be
fore, but Cody is so focused," says Campbell , who 
helped Simpson get signed to Atlantic through 
executive VP of A&R Mike Caren. 

Caren says that there's room for more than one 
teen male artist in the marketplace. "Justin Bieber 
opened the door for teen music on rhythm and 
pop radio," he says. "The really talented ones can 
break through. " 

Simpson's debut single, "iYiYiYi," featuring la
bel mate Flo Rida , will be released June 1, and a 
full album is in progress. Caren says that it will 
be "more upternpo, energetic pop" than Bieber's 
R&B-driven material. "It's reminiscent of the 
Backstreet Boys and ' N Sync sound. " 

Kids today (from left): 
CODY SIMPSON; 
GREYSON CHANCE with 
ELLEN DeGENERES; and 
KHALIL; inset: JUSTIN 
BIEBER. 

Simpson is managed by Blue 
Williams, who also manages 15-year-old Khalil, 
signed to Island Def Jam Music Group's Teen Is 
land label. The label was first created for Bieber, 
says Kawan "KP" Prather, senior VP of A&R at 
Def Jam, adding that due to Bieber's success, 
"people are less scared" to sign teen artists out
side of the Disney /Nickelodeon formula. 

Khalil's debut single, "Girlfriend," was writ
ten by Sean Garrett and sent to urban and rhythm 
radio formats May 24, and Williams says the focus 
is on developing him into a long-term artist . 
"Justin Bieber tapped into something that we had 
gotten away from as an industry," he says. " Lit 
tle girls like to have artists that make them 
scream , whose posters they can put up on their 
walls. We've been so busy chasing a hit single or 
a hot record, we stopped making stars ." 

Also on Teen Island is Aaron Fresh , a 17-year
old native of Trinidad and Tobago signed to a 
joint venture through Nick Cannon's Ncredible 
Entertainment. Fresh's debut single, the reggae 
tinged "Spending All My Time," is bubbling 
under the Mainstream Top 40 chart, with airplay 
detected at 64 stations, according to Nielsen BOS . 

"The youth movement is definitely in effect 
right now," says Cannon, who was introduced to 
Fresh through a producer. "It comes around about 
every 10 years , and last time it was Usher, Justin 
Timberlake and Beyond:. I see Aaron as a future 
superstar right up there with them ." 

Meanwhile , even Simon Cowell appears to be 
on the hunt for the next Bieber. During an inter
view on ABC's "The Oprah Winfrey Show" be
fore his departure from "American Idol, " the 
music / TV mogul revealed that "The X Factor" 
will come to the United States next fall with a 
lower age limit- 14 . 
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>>>HOUSE TO 
UPDATE COMM 
ACT 
The leaders of several 
House committees and 
subcommittees 
announced they will 
"start a process to 
develop proposals to 
update the 
Communications Act." 
The first step in the 
process is an invitation 
to stakeholders to take 
part in a series of 
meetings beginning in 
June. No other details 
were given . The last time 
the act was completely 
overhauled was in 1996, 
and one of the changes 
was a loosening of limits 
on consolidation of 
media ownership. 

>>>LIVEWIRE 
MOBILE PLANS 
DOWNLOAD 
SERVICE 
Ringtone aggregator 
LiveWire Mobile is 
getting into the full 
song business. The 
company laid out plans 
for a digital rights 
management-free music 
download service that it 
says will be offered by 
two North American 
wireless operators later 
this year. The service has 
licensing deals with all 
four majors. Pricing 
details weren't given, as 
the operators offering 
the service will set those 
figures. Live Wire says its 
service can facilitate a la 
carte or subscription 
payment models. 

>>>BMI READIES 
MOBILE APP 
BMI is creating an app 
that will allow its 
members to access the 
organization's online 
services area. The app, 
which will launch by the 
end of June, will give BMI 
songwriters, composers 
and music publishers 
secure account access to 
their royalty statements 
and catalog of musical 
works via their smart 
phones. Additionally, BMI 
recently launched a 
mobile version of its 
website for iPhone, 
Android, Palm, Symbian 
and the upcoming 
BlackBerry 6.0 phones. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Ed 
Christman, Glenn 
Peoples, Chris M. Walsh 
and Reuters. 

••Hrlif.jl BY ED CHRISTMAN and ANTONY BRU NO_! 

MAC ATTACK 
Leader of the 
pack: STEVE 
JOBS; inset: 

iTunes home page 

Initial Focus Of DOJ's Inquiry Into Apple's Digital Music 
Service Centers On Allegations Of Price Fixing 

··-
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Seeking information on possible price fixing in the 
digital music marketplace, the U.S. Department of 
Justice contacted the legal departments of the major 
record labels as part of an initial inquiry inlo Apple, 
sources tell Billboard . 

bums, any attempt to discourage 
labels from participating in the 

Amazon promotion might be con- ~==--
strued as price fixing , sources say. ;::-

The DO) "cares a lot when mo- ... 

FRAY 

·::-----·-

in the late '90s,daimingthecom
pany was using its Windows op
erating system to get an unfair 
advantage in the browser wars. 

The DO) also spoke with a number of digital 
music services . 

The inquiry into iTunes was first reported by the 
New York Times. That story said the DO) was exam
ining allegations that Apple had strong-armed labels 
from participating in rival music seller Amazon's Daily 
Deal program. 

nopolies do things that keeps prices high," a source 
familiar with the DO) conversations says. "The con
versation with Justice has nothing to do with Amazon 
getting [music] early. It has everything to do with 
whether iTunes is trying to control pricing." 

Apple's market capitalization reached $222 billion this 
month, overtaking rival Microsoft to become the world's 
largesttech firm and the second-largest company of any 
kind in the United States behind Exxon-Mobil. 

As yet, the DO) has only asked to speak with the 
legal departments of the record labels , and hasn ' t 
sought any documentation on the topic at hand. 

Amazon's Daily Deal first launched in June 2008 
but it became the subject ofiTunes' ire last summer 
when the Seattle-based merchant pushed for labels to 
make new releases available on the Monday before the 
initial Tuesday street date. In September, iTunes began 
grumbling about that promotion lo the majors, but 
the big push back began when Island placed Mariah 
Carey's "Memoirs of an Imperfect Angel" in the pro
motion a day before its Sept. 29, 2009 , release. In Jan
uary. iTunes extended its vocal displeasure about 
Amazon to the independent community when Vam
pire Weekend's "Contra" was the Daily Deal on Jan. 
11, selling at $3.99 a day before its official street date. 

While iTunes has significant market share, it's not 
a monopoly. Overall, iTunes had 26.7% U. S. market 
share last year, which translates into 65.5% of digital 
market share, Billboard estimates. For a la carte down 
load sales, its U.S. presence is overwhelming, with an 
estimated 93% market share. 

In contrast, Amazon's MP3 store had an overall 
1. 3% market share, which translates into about 5% of 
U.S. market share for a la carte downloads, while Wal
mart's MP3 store has an estimated 0.17% of overall 
market share, or 0.6% of down loads . 

Earlier this month, according to press reports, the 
Federal Trade Commission (FTC) and the DO) were 
considering investigating the rules Apple places on 
il'hone application developers, specifically those rules 
requiring developers to use the Apple programming 
tools rather than those from third parties. Doing so 
would mean apps created for the iPhone could only 
work on the iPhone, and developers would have to cre
ate separate apps for other devices. 

In the mid- and late '90s, when the FTC explored 
the music industry's involvement in price fixing , the 
initial inquiry blossomed into a full-scale investiga
tion in which numerous label sales and distribution 
executives were deposed. Also, the FTC demanded 
and received what at the time was described as "trac
tor-trailer" loads of documentation, including e-mails. 

If the iTunes inquiry ever moves to the investiga
tion stage , the DO) may have a hard time getting doc
umentation. According to sources, practically all iTunes 
communications on the topic have been verbal. and 
iTunes executives haven' t detailed their posit ion to all 
the labels . 

Apple, Amazon, the DO) and the major labels all de
clined to comment for this story. Digital retailer eMu
sic confirmed that it had received a phone ca ll from a 
federal regulator but declined further comment. 

Earlier this month , according to sources, the DO) 
reached out lo the majors to learn whether Apple's 
clout in the marketplace could affect pricing. Since 
the featured album in Amazon's Daily Deal usually 
sells for the low prices of$3.99-$5.99, as opposed to 
the almost standard $9.99 price point for digital al- The DO) reacted similarly to Microsoft's dominance Additional reporting by Glenn Peoples. 

The Devil's In The Details 
Labels, Publishers 
Continue To 
Squabble Over 
Parts Of The 
Section 115 
Copyright Update 

While music publishers and 
labels have found common 
ground on many key elements 
of the still-to-be-determined 
Section 115 regulations up
date , some issues still divide 
the two groups . 

When the Copyright Royalty 
Board finally set royalty rates 
for downloads, interactive 
streaming an d subscription 
downloads , and adverlising
supported music on Jan. 26 , 
2009, the regulations regard
ing the Section 115 compulsory 
license needed to be updated to 
account for the new digital re
alities. Consequently, the U.S. 
Copyright Olfice asked the 
stakeholders- the publishers, 
labels and digital service 
providers- to reach a consen
sus proposal on the regulations 
in August 2009 . 

On April 30 this year, the 

stakeholders sent a letter to the 
Copyright Office detailing the 
areas of agreement, as well as 
the areas of conflict. Those in
clude the labels' desire to, in 
essence, cross-collateralize dig

all configurations, including 
the digital delivery of music . 

"If we overpay from the right 
pocket, we want to take it out of 
the left pocket, which is reason
able," one executive in the label 

camp says. ital and physical 
royalty payments 
due lo publishers 
and songwriters; 
the publishers' 
demand to re 
ceive from labels 
detailed accounl
ing, broken down 
service by service, 
where the pass 

Publishers 
Place 

Others in the 
label camp say 
that before there 

ED CHRISTMAN was a unitary rate 
struchire regard-
1 e ss of format 
when dealing 
with CDs and 
tapes. But now 
with different 

through song license has been 
employed; and the publishers' 
demand to receive mandated 
electronic reporting of account
ing from labels and digital serv
ice providers. 

With regard to the cross 
collateralization of digital and 
physical royalty payments, la
bels contend that if a "negative 
reserve balance" exists due to 
higher than anticipated returns, 
they should be able to recapture 
that royalty overpayment by re
ducing the amount payable on 

royalty rates for different kinds 
of music consumption, the re
serve balance should be con
verted from units to dollars to 
preserve the right to recover a 
negative balance, or- as it's 
known in music-industry lexi 
con- being "upside down ." 

Publishers dispute that logic. 
"There is a long history of[label] 
reserve practices that have 
caused concern ," Nati onal 
Music Publishers' Assn. presi
dent / CEO D avid Israel it e 
says. "There is no such thing 
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as breakage, overshipment and 
rel urns in digital, so there 
should be no reserves for digi
tal delivery. The labels want to 
let the physical problems bleed 
into the digital world, and we 
think this is a bad idea and 
shouldn't be allowed. " 

Concerning the issue of 
whether compulsory licensing 
reporting should be detailed on 
an account basis, labels say that 
they currently don ' t provide 
such reports on a chain-by
chain basis and see no need to 
do so in the digital world. Mu
sic publishers have long been 
stymied by their inability to see 
what iTunes is selling and want 
access to sales information on 
an individual account basis 
wherever the pass-through li
cense is applied. 

Finally, on the third point of 
difference, the labels say they 
already provide electronic re
porting of royalty accounting 
when requested but don't want 
to have it mandated , as re
quested by publishers . 

Despite the areas of discord, 
Israelite says that both sides 

took a "very constructive ap
proach" to work th rough the 
issues. Both sides have already 
agreed on a number of topics , 
including allowing the com
pulsory licensee to extend the 
deadline for providing annual 
statements of account from 
three months to six months 
after the close of the licensee 
fiscal year; allowing the com
pulsory licensee to make an es
timated payment when the 
exact performance royalty de
duction isn't known; maintain
ing records up to five years 
after service of an annual state
ment; and establishing a $50 
threshold before royalties are 
paid out. 

On the points where there's 
agreement, it's still up to the 
Copyright Office to decide 
whether to adapt the sug 
gested changes into the regu
la t ion s . On the unres olved 
issues, the office will likely 
hold a hearing to help it decide 
on what to do . 

b
. For 24/7 publishing news 
IZ and analysis, see 

" b illboard.biz/pub lishing. 
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As co-head of the Nashville office of the Paradigm Talent & Literary Agency and the longtime 
responsible agent for touring powerhouse Toby Keith, Curt Motley is a major player in one of the 

most vital music markets in the world. Paradigm Nashville books tours and personal appearances 
for a wide range of country and Americana acts, and last year it entered the Christian booking 

business with the acquisition of Third Coast Artists. Just one day back from a three-week USO 

tour with Keith in Afghan istan, Motley ~poke with Billboard about the health of touring and 
why working with the USO is important to him. 

What were the shows in Afghanistan 

ll ke? 

When you play a Forward Operating Base, or 
FOB, like the one in the Helmand Province, 
where there's all kinds of killing going on, 
those guys are out getting shot at and blown 
up, and they' re on edge all the time. They're 
real polite, they stand rigid, and they've got 
that faraway stare. You get to a bigger base, 
like Bagram, that got attacked yesterday, it has 
30,000 people, it's like a city. Those people are 
all crazy. If you get even further away, maybe 
a refueling center or something like that , 
they're going berserk. Those guys are way into 
the music , but if you're watching them, you 
can't tell if they dug it. But you always hear 
from their families about how much it meant 
to them. You'll never play for a more 
appreciative group of people. I really wish I 
could do a better job of getting more artists 
over there . I'm on the board of the USO, and 
it's really difficult to get people over there. 

Why do you go? 

I asked Toby to go and I am not going to let 
him go by himself. And it's the only way I 
know to do anything that means anything to 
the troops . [Live Nation country president] 
Brian O'Connell goes every year, and [singer/ 
songwriter] Scotty Emerick, and Toby's assis
tant Mitch DeNeui, and we've got our little 
group of guys. You don't have to be a warmon
ger, right wing, left wing, any of that, you've 
just got to show some cats who are in a vol 
unteer military over there, getting killed or 
being away from their families two or three 
years at a time, that you care. They just want 
to know that we give a shit. We've had Rascal 
Flatts over, Montgomery Gentry. I need some 
more A-listers, some big names. I've got to do 
a better job. 

Why has Toby Keith maintained such 

consistency in touring? 

The one thing you can count on when you go 
see Toby is that the show is going to take you 
out of the environment you 're in and trans
port you to a gigantic honky-tonk. For two 
hours you're going to forget about your mort
gage, your job and how much some things 
suck, and you' re just going to have fun. It's 
something you can't get any other way. He has 
as much fun as the audience does , and he 
surely doesn't have to do it for any other rea
son. Every year he gives them what they want. 
They can count on him. 

Who's in the pipeline that you think has a 

chance to break through in country? 
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Someone that I hope is close is Jason 
Aldean. I really like him. We had him out 
for some dates, an<l it's sort of that same 
kind of deal. He gets up there and does it 
without a lot of bells and whistles, just 
brings it to the people . 

Paradigm acquired Third Coast last 

year. Any possibility of further expansion? 

There could be. People were jumping off 
bridges and stuff, telling us it was stupid 
to try and expand when everyone is con 
tracting, but it felt right. You have to take 
chances if you want to move stuff forward 
and grab another rung. And it's met all our 
expectations. I think you'll see Third Coast 
inside of Paradigm blossom and grow. We're 
integrated now, we have all the platforms 
available to our artists: film, television , 
soundtracks, everything. 

What's your take on the general health 

of the touring business? 

We were probably out ahead oft he economic 
situation last year, when everybody was 
holding their breath thinking we were going 
to get hit. I think we will feel it more this 
year. Not so much on the big headliners, but 
the $15,000-$25 ,000 bands are really going 
to feel it. The major headliners, they're an 
escape for people. There's nothing as good 
as live music for me ... well, one thing. But 
you can't sit at your computer or watch TV 
and get that live music experience, I don't 
care if they shoot it in 3-D or with a 20-cam 
era HD shoot. You can 't get what you feel 
sitting in the audience with the subs pound
ing you in the chest, beers getting spilled on 
you, and everyone united in having a good 
time. That's the one thing that will rise above 
all the technology. 
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THE 
HEAT 
ISON 
Retailers Are Cautiously 
Optimistic About This 
Summer's Album Releases 

Maybe it's the promise of a new season. Maybe 
it's just the heat. But despite the troubles be
setting music retailers, they're mostly express
ing optimism about this summer's slate of 
scheduled album releases, hoping that school 
vacation and priority releases from such A-lis
ters as Drake, Eminem, Miley Cyrus, Maroon 
5, Sarah Mclachlan and Ozzy Osbourne add 
up to increased business. 

The release schedule "looks really good, " 
Trans World Entertainment VP of music and 
new media !sh Cuebas says, an opinion echoed 
by Alliance Entertainment group VP of vendor 
managed inventory services Cindi Barr, who 
adds that "June looks great, particularly for 
rap." That month will feature a bumper crop 
of superstar hip-hop releases from Drake, Plies, 
Young Jeezy, Eminem, Sean "Diddy" Combs 
and the-Dream. 

The June 22 schedule alone features a di
verse range of big-name titles: Em inem's "Re
covery," which is expected to ship about 1 
million units; Miley Cyrus' "Can't Be Tamed," 
which will ship about 900,000; and Osbourne's 
"Scream," which will ship about 175,000. 

Beyond June, rap and hip-hop will be well
represented throughout the summer, with al
bums coming from Soulja BoyTell'Em, Trina, 
Bone Thugs-N-Harmony, Pitbull, T.I., Musiq 
Soulchild, Lil Jon, Big Boi, Fat Joe, Rick Ross 
and Game. 

In addition to Eminem, merchants tout 
Drake, who's expected to ship about 400,000 
units, as having large sales potential. "Drake 
could be a big one; his last album had crazy 
legs for us," Newbury Comics head of purchas
ing Carl Mello says . 

The rock release schedule from summer 
through September also looks strong with al
bums corning from Kid Rock, Weezer, Maroon 
5, Limp Bizkit, Robert Plant, Stone Temple Pi
lots , Widespread Panic, Jack Johnson, Beastie 
Boys, My Chemical Romance, Orianthi, Sav
ing Abel, Linkin Park, Soulfly, Papa Roach, 
Buckcherry and Los Lonely Boys. 

For older fans , this summer will see the re
lease of albums from Elvis Costello, Josh 
Gra ban , Steve Miller, Tom Petty, Lynyrd 
Skynyrd and a U2 Blu-ray version of"360° at 
the Rose Bowl." 

Merchants have particularly high hopes for 
McLachlan's "The Laws of Illusion," which 
Newbury's Mello says could be like the second 
corning of Sade, whose "Soldier of Love," with 
1.1 million scans, is the second-best-selling 
title in the United States so far this year. 

"Illusion" is expected to ship about 400,000 
units, as is Christina Aguilera's "Bionic." Other 
merchants say they expect brisk sales from the 
new "Twilight: Eclipse" soundtrack. 

High hopes: Retailers are anticipating new 
releases from (clockwise from top left) 
EMINEM, DRAKE, CHRISTINA AGUILERA 
and SARAH McLACHLAN. 

Other mainstream soul, hip-hop, pop, rock 
and country acts with summer releases include 
Enrique Iglesias , Katy Perry, Rascal Flatts , 
Akan, Taio Cruz, Fantasia, Keri Hilson , Ne-Yo, 
Dierks Bentley, Clay Aiken, Phil Collins and 
Kenny G, in addition to a "Jersey Shore" sound
track and a Celine Dion live CD/ DVD. 

Many retail executives caution that shifting 
album release dates can play havoc with their 
fortunes, and that the propensity for these dates 
to move at the last minute has increased dra
matically through the years. 

" Nowadays , it seems that the release 
schedule is controlled by the whims of artist 
management," one wholesale executive says. 
Another wholesaler complains that "the la
bels can't seem to predict anything anymore 
on when releases will be coming out." Trans 
World's Cuebas notes that a Jay-Z greatest
hits set and a new Chamillionaire album 
have already been pulled from their planned 
June releases . 

A lack of vision from the labels continues 
to rankle retailers. At one point, Cuebas notes , 
four hip-hop albums were planned for June 
22. "I just don't get it. How many records do 
the labels think that rap fans can afford to 
buy on one day' " she asks. "The video indus
try is so far ahead of the record labels in terms 
of planning. Have you ever bee n to a home 
video label's war room' You would see a white 
board 50 feet long and they have every studio 
going down the right-hand side with all of 
their releases and street dates for the year. 
They want to make sure that they don't re
lease a title on the same day a title may be 
going to a similar audience ." 

Another wholesaler chides the labels for not 
taking advantage of unifying pop-culture mo
ments that bring people into stores in droves . 
He cites the home video release of "Avatar," 
which "was the world's fastest-selling DVD, 
with 7 million units sold in a four-day week
end." Other than the "Glee" cast's "The Power 
of Madonna" album-a No. I debut with 98,000 
units , according to Nielsen SoundScan- little 
else came out that day, the wholesaler says. 

Besides planning, labels need to step up their 
marketing game too, one retailer says. "There 
are plenty ofother product lines that are keep
ing the lights on in our stores that demand our 
attention nowadays," a purchasing executive 
says. Consequently, other than the occasional 
genre sale, he doesn't have big plans for music 
this summer. 

t 
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Catch A Wave 
Mobile Payment Systems Hold Promise For Merch Vendors 

If there ' s one t hing mu sic 
merchandi se veteran Steve 
GerstmJn h as le a rned, it's 
1ha t cashless payments are 
essential to a successful 
merch stand . 

Gerstman , 1he fo un der of 
Cut Merch in Emeryville , 
Calif. , estimates that at leas t 
44% ofmerch sa les at a ny 
given concerl a re placed on 
cred it cards . 

Moreover, credit card pur• 
chases , o n aver:1ge, are larg
er than cash purc h ases. 
Giving fan s the ability to 
charge for items isn't just 
the di fference between a sa le 
or no sale- it could also be 
th e di ffe rence betwee n a $40 
sa le or an $80 sa le. 

That ' s wh y Ge rstman is 
keeping a close eye on how 
advancemen ts in mobile 
phone technologies cou ld fa . 
cilitate sal es . 

May. Led byTwitterco
founcl e r Jack Dorsey, 
Square provides cli 
ents with a s pecial 
credit card swiper at
tachment a bou t the 
size of a nickel !hat can 
be pl u gged into an 
iPhone 's headphone 
jack . The merchan 
diser simply sets up a 
Square acco11nt, down
load s the app and be
gins swiping c 1 rds for 
pa yments . 

One of its early 
beta testers was the 
ban e! Sp oon , which 
used it to replace its 
traditional wi reless 
card-reading termi 
nal system at venues 
t ha t d idn't h ave a 
built·in point •of.sale 
system in place . 

" [s there a need for 1his in 
ihe touring and merch busi 
ness~" he asks. "My answer is 
definitively 'yes .' It would be 
a great innovation ." 

" It worked great for 
us ," says Sa rah Smith 
of Spoon ' s manage 
ment company, Con 
stant Artists, which 

Hip to be square: The Square mobile payment app utilizes a credit 
card swiper attachment that plugs into a device's headphone jack. 

Mobile payment services 
serve both ends of the sales 
spectrum, offering solutions 
for ve ndors and cu stomer~ 
alike. Gaining the most trac• 
lion today are services that lei 
vendors use their mobile 
phones to take uedit c1rd pay
men ls. Of grea ter lo ng- term 
poten tial are services tha l turn 
mobile handsets into wireless 
payment devices that !he con
sumer waves in front of a te r
minal to m a ke a purchase. 

One promising card-based 
mobile payment system 
comes from San Francisco 
slarlup Square , which 
emerged from beta tes ting in 

SOUND 
BOARD 
While plenty 
has been writ 
ten about docks 

runs ihe band' s DIY merc h 
stand. "The standard credit
ca rcl termin a ls we used 
were just a bit more bulky 
and th ere's more s tep s in
volved. Enablin g our mer
chandiser 10 use a device lie 
uses every cl a y anywJy with 
virtually no se tup ended up 
bei ng a lot easier. " 

Square charges 15 cents 
plus a 2.75% processing fee 
for each l ransaction , com 
pared with the typica l credii 
card processing cha r ge of 
3.5%. Since there isn't a paper 
receipt or need for signatures , 
each transaction is about two 
min u tes fa s te r than a tradi • 
tional credit card purchase . 

for the iPhone and the iPod , a new one from Finite 
Elemente is worth noting . An elegant mix of tech
nology, design and decor, the Hohrizontal S1 is a wall 
mounted shelf with an integrated iPhone/iPod dock 
and built -in speakers. The dock also allows for video 
output, which is situated at the front edge of the 
shelf, making it perfect for linking the portable device 
to a flat-screen TV. 

The Hohrizontal Sl, which supports up to 55 pounds, 
comes in seven colors and costs $660. -AB 

Another approach to mo • 
bile payments ihat ho lds 
greater promise are sys 1e111s 
that do away with the credit 
card com pletely. Compan ies 
in this emerging m a rket are 
embracing variou s technolo
gies to accomplish the same 
basic goal: enable us e rs to 
simply wav e their phone 
near a terminal to settle any 
transactions . 

DeviceFide li1y of Richard 
son , Texas , has developed a 
special microSD card that can 
be placed in a mobile hand set 
to en able users to wave it by a 
wireless Visa payWave termi
nal to complete a purchase . 1 n 
May, the compan y said it has 
developed an iPhone case that 
can be outfitted with a Device
Fideli ty microSD card . 

Elsewhere , Sta rbuck s just 
expanded a mobile payment 
progr a m with pa rtn e r m 
Foundry from e ight stores in 
Seattle and Northern Califor
nia to a nationwide rollout at 
locations inside select Target 
sto res. The sys tem enab les 
customers to pay for pur• 
chases using an iPhone app 
that displays a scannable bar 
code, which can be used in 
place ofa Starbucks gift card. 

There's also Bling Nation, 
which enables users to attach 
a radio frequency identifica-

tion , o r RF I D, tag to their 
phone and wave in front a tag 
reader a t participat ing retail 
ers to pay for purchases. Even 
Apple has applied for a patent 
on a mobile paymen t and tick
eting system that it calls Con• 
cert Ticket+. 

Nearly all such systems re
quire retailers to install spe
cial equipment , a s well as 
t rain staff and customers in 
its use. 

Given the ubiquity of credit 
cards, why should merch ven
dors bother' For starters, most 
card less mobile payment sys
te ms charge lower transac tion 
fee s than credit card compa
nies. They also claim to proc
ess payments faster than 
tradition al credi t card readers 
and eliminate costs associated 
with paper receipts . 

Bling Nation CEO Meyer 
Malka offers an even more 
compelling reason- the oppor
tunity to collect customer data . 

"Jfyou buyonlineonAma
zon , Amazon knows exactl y 
whe n the last tim e you visi1ed 
the site, what you bought, and 
they can send you e•mails or 
coupons," Malka says. "That's 
nonexistent in the physical 
world ." 

b
. For 24/7 digital news 
IZ and analysis, see 

• billboard.biz/digital. 

BITS & 131~11: FS 
TV BEATS WEB FOR history. But the study found 
ENTERTAINMENT that almost 50% of heads of 
TV is the primary entertain- households ages 18-34 are in-
ment outlet for more Ameri- different to targeted advertis-
cans than the Internet, ac- ing, while 42% aged 25-54 
cording to the annual Trust in and 25% aged S5-plus are 
the Entertainment Industry 
survey conducted by PR firm 
Edelman. Among U.S. re
spondents ages 18-54, 58% 
said they turn most frequently 
to TV for the ir entertainment, 
compared with 32% who said 
surfing the Web was their pri
mary outlet . The Internet 
ranks higher among younger 
-respondents ages 18-34, of 
whom 42% picked the Web 
as their main entertainment 
source, up from 27% last year. 
The study also found that 58% 
of U.S. respondents will pay 
for content if they can access 
it across multiple devices. 

U.S. ONLINE VIDEO 
AD REVENUE TO RISE 
U.S. online advertising rev
enue will surge 39% this year 
to $1.3 billion, according to a 
Parks Associates study of U.S. 
broadband households. The 
company bases its prediction 
on the steady growth in on
line video viewership and the 
ability to target viewers based 
on preferences and viewing 

similarly neutral. Online video 
doesn't have the same audi
ence as traditional TV, but 
more than half of heads of 
households ages 25-54 watch 
on line video at least once per 
week, while 75% aged 18-34 
do so. The company estimates 
U.S. online video advertising 
revenue will grow at a 32% 
compound annual rate to top 
$4 billion by 2014. 

REGRETTING SOCIAL 
NETWORK POSTS 
A Retrevo survey of Internet 
users finds that 32% of re 

spondents regret a post they 
made on a social network. 
That number jumps to 59% 
for those under 25 and for 
iPhone owners, but drops to 
27% of those aged 25 and 
older. Among respondents of 
all ages who felt regret, 13% 
were able to remove the of
fending post, 6% said the post 
caused problems at work or 
at home, and 3% said the post 
had ruined either their mar
riage or another relationship. 
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TITLE 
ORIGINAL ARTIST 

Bl AIRPLA NES 
- B.0.8 FEATURING HAYLEY WlLUAMS 

OMG 
USHER FEATURING WlLLJ AM 

NEED YOU NOW 
LADY ANTEBELLUM 

OVER 
DRAKE 

MY CHICK BAD 
LUOACRIS FEATURING NICKI MINAJ 

2010 

coMPILED.... nid~n 
MobileSc.an 

13 :H~~~ BOY 

5 

NOTHIN' ON YOU 
B.0.B FEATURING BRUNO MARS 

UN-THINKABLE (l 'M READY) 
ALICIA KEYS 

1,; rJiJ• SOUL SISTER 

34 

17 

LOSE MY MIND 
YOUNG JEEZV FEATURING PlfS 

Alida Keys collects her third top 10 this year 
and fifth overall with her No. 1 R&8/hip-hop 

song "Un-Thinkable (I'm Ready)." Among 
female solo artists Keys is tied with Lady 

Gaga with five top 10s and trails only 
Rlhanna and Beyonce, who each have seven. 

YOUR LOVE IS MY DRUG 
KESHA 

SMILE 
UNCLE KRACKER 

DROP THE WORLD 
LIL WAYNE FEATURING EMINEM 

19 0.~}trA~g~~NG BEYONCE 

22 :~~ ~g~ ~EATURING LLOYD 

14 ~t~~IEBER FEATURING LUOACRIS 

16 ~~E~ii~~i~i P~~ADDY'S HOME) 

2 

PRAY FOR YOU 
JARON & THE LONG ROAD TO LOVE 

SHE GOT IT MADE 
PUES 

RIDE 
CIARA FEATURING LUDACRIS 
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CELEBRATING THE 
HOTTEST RISING TALENT 
IN THE MUSIC BUSINESS 

This elite list recognizes a dynamic group 
of successful and influential young executives 

across the music industry landscape. 

Are you OR do you know someone 
who is driving the business forward? 

SUBMIT YOUR 
NOMINATIONS TODAY! 
www.Billboard.biz/30under30 

DEADLINE: 
JUNE 11, 2010 

Plug In, Baby 
Muse Could Be The Year's Breakout Touring Band 

It seems to h:1ppen annually- as if out of 

nowhere, an act emerges with eye-popping 
grosses to suddenly become one of the biggest 
touring stories of the year. 

The surge could be an established act that 
realizes widespread traction through incen
diary performances (Pink in 2009). Or it could 
be an up-and-coming band that suddenly 
catches fire (Jonas Brothers in 2008). Or it 
could even be a synergistic classic rock pack
age that resonates with music fans (Journey/ 

Def Leppard in 2006) . 

doesn't deliver onstage . 

ICM senior VP of concerts Marsha Via
sic , Muse's agent for 10 years , says the band 

has made "great strides" in North America. 
The last time Muse significan tly toured the 
country, it played smaller-capacity configura
tions in arenas and was prepared to do the 
same this time. 

"I anticipated they would do bigger busi
ness this time, but they outperformed any of 
our expectations," Vlasic says. "We were going 

to set some buildings up in smaller configu
When this happens, it's light

ning in a bo ttle, and the touring 
industry lives for it. Though 
ple nty of pundits might not see 

these dark horses coming, their 
success is never an accident. In 
stead , it's a case of the artists and 

those behind the scenes having 
done the necessary heavy lifting 
it takes to propel an act to the 
next echelon. 

OnThe 
Road 

ra ti ons , and [instead] in some 
buildings we went 360." 

Vlasic attributes the Muse 
uptick to a "bri lliant" new rec

ord, the band's appearances on 
the "Twilight" movie sound

tracks and playing eight choice 
dates with U2 on its sold-out 

British rock trio Muse is on a path to be 
this year's live breakout act. The band is tour
ing in support of its fifth studio album , "The 
Resistance" (Warner Bros.), which last fall 
bowed at No. 3 on the Billboard 200, its high
est-ever chart debu t, with sales of 128,000, 

according to Nielsen SoundScan . 
Seventeen headlining shows reported to 

Billboard Boxscore so far this year recorded 
grosses exceeding $9 million and moved al
most 200,000 tickets . The average nightly 
take for Muse this year is $533,441 in gross 
and 11,436 in attendance. That's up signifi
cantly from the band's road work for "Black 
Holes & Revelations" in 2006-07 , when the 
nightly gross was $444,647 and per
night ticket sales were 8,607, despite 
huge sellouts at London's Wembley 
Stadium elevating the average, accord

ing lo Boxscore . 
This spring in North America, Muse 

was on fire, with production-heavy 
concerts awing fans and rampant 
word-of-mouth building momentum . 
In March alone, according to Boxs
core, the band grossed $821,705, with 
attendance of 15 ,818 at the Bell 
Centre in Montreal; topped $800,000 
with 16,284 tickets sold at Chicago's 
United Center; netted $737 ,795 with 

14,770 in attendance at Boston's TD 
Garden; and grossed $683,712 with 
attendance of 15 ,380 at the Wachovia 
Center in Philadelphia. 

"They are as hot as any band in this 
country," sa ys Charles Attal , partner in 
Aus tin-based promoter C3 Presents, which 
booked Muse to headline the Austin City Lim 
its (ACL) Music Festival in October at Austin's 

Zilker Park. 
Attal, a savvy talent buyer, counts himself 

as a fon. "Energy at their live show is over the 
top," he says. "I have seen them three times 
this year, and I will keep going to see them ." 

Such growth comes from strategic book
ing, not overplaying in terms of venue size 
and building the fan base. And , of course, all 
the setup in the world means little if the artist 
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360° stadium tour last year. The 

U2 gigs showcased Muse at 
such venues as Giants Stadium 

in East Rutherford, N.J.; FedEx Field in Wash
ington , D.C.; the Georgia Dome in Atlanta; 
and Cowboys Stadium in Dallas. 

Muse is managed by Q Prime (Metallica), 

whose co-presidents Cl iff Burn stein and 
Peter Mensch "certainly know how to man 
age bands," Vlasic adds. 

Muse will play Rock in Rio May 27 in Lis
bon, Portugal. then tour European stadi 
ums, arenas and festivals through the 
summer, wrapping with two nigh ts at Wem
bley Stadium Sept. 10-11. The band will re 
sume its North American arena headlining 
tour Sept. 22 at Viejas Arena in San Diego . 
Muse will work in the ACL fest in October, 

then wrap the tour Oct. 27 a t the John Paul 
Jones Arena in Charlottesville , Va. , a bit ear
lier than previously scheduled in anticipa 

t ion of the birth of drummer Ch ris 

Wolstenholme's child . 
"Their audience has grown and grown and 

grown, and we're still growing," Vlasic says, 
indicating that the live work will continue 
into 2011. "I love them and can't wait for them 
to come back next summer. " 

b
. For 24 / 7 touring news 

. IZ and ana lysis , see . 
b 1llboard.b1z/tourong. 
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TICKET PRICE(S) 
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J, 
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Q~ 
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ARTIST(S) 
Venue, Date 

ROD STEWART 
Odyssey Arena, Belfast, Northern 
Ireland, May 15-16 

KENNY CHESNEY 
The Joint, Hard Rock Hotel, 
Las Vegas, May 14·15 

Attendance 
Capacity 

16,248 
two sellouts 

7,984 
8,541 two shows 

JAMES TAYLOR & CAROLE KING 
Sprint Center, Kansas City, Mo., 
May 21 

13,825 
sellout 

JAMES TAYLOR & CAROLE KING 
Bridgestone Arena, Nashville, 
May 22 

13,472 
sellout 

Promoter 

Aiken Promotions, AEG Live 

The Messina Group/AEG Live 

Beaver Productions 

Beaver Productions 

NICKELBACK, BREAKING BENJAMIN, SHINEDOWN, SICK PUPPIES 
Scotiabank Place, Ottawa, April 
11 

BARRY MANILOW 

RUSSELL PETERS, JOEY MEDINA 

Acer Arena, Sydney, May 20 !;ii~~? 
ROD STEWART 
Metro Radio Arena, Newcastle, 8,723 
England, May 18 sellout 

Live Nation 

Adrian Bohm Presents 

AEG Live 

GEORGE LOPEZ, BRYAN KELLEN · 
Save Mart Center, Fresno, Calif., 12,636 
May 15 sellout 

DIANA ROSS · 
Radio City Music Hall, New York, 5,974 
May 19 sellout 

RICKY GERVAIS 

Goldenvoice/AEG Live 

MSG Entertainment, Metropolitan Talent 
Presents 

Nokia Theatre L.A. Live, 
LOS Angeles, May 15-16 l8i3i ~ wo shows Goldenvolce/AEG Live 

THEM CROOKED VULTURES, THE ARKELLS, ALBERTA CROSS 
Air Canada Centre, Toronto, 
May 15 ~ff6i7 Goldenvoice/AEG Live 

I-O;l;lli•l:i•1MMN·1·83¥fi~M;t;tJ:IN:tJ·1lfi¼t· 
ARCO Arena, Sacramento, Calif., 9,0 AEG Live 
May 20 sellout 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 

Orleans Arena, Las Vegas, May 22 ?e~~3t AEG Live 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Petersen Events Center, 
Pittsburgh, April 1 

JEFF BECK 
Nokia Theatre L.A. Live, 
Los Angeles, April 17 

7,360 
7,954 

5,944 
6.866 

AEG Live 

Goldenvoice/AEG Live 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Huntington Center, Toledo, Ohio, 7,268 
April 24 sellout 

DAUGHTRY, LIFEHOUSE, CAVO 
Nassau Coliseum, Unio ndale, 
N.Y., March 26 

9,228 
sellout 

AEG Live 

AEG Live 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Blue Cross A rena, Rochester, 
N.Y., March 31 

GIPSY KINGS 

7,160 
8,055 

Radio City Music Hall, New York, 5,716 
April 27 sellout 

AEG Live 

MSG Entertainment 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Crown Coliseum, Fayetteville, 
N.C., April 30 

7,151 
7.402 

ROB ZOMBIE & ALICE COOPER 
Rexall Place, Edmonton, Alberta 6,298 
April 28 9.000 

AEG Live 

Live Nation 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
~~~e1~art Center, Fresno, Calif., ~;}/o~ t AEG Live 

CHMi i!·14il:•~IM=iiM·1M;t-i=i;\U:1:•a11a: 
Radio 1/ Music Hall, New York, 5,954 MSG Entertainment AEG Live 
May 1 sellout ' 

HEDLEY, BOYS LIKE GIRLS, STEREOS, FEFE DOBSON 
Air Canada Centre, Toronto, 
April 5 

LARRY HERNANDEZ 
Nokia Theatre L.A. Live, 
Los Angeles, May 14 

8 ,431 
sellout 

6 ,303 
6.866 

MUSE, SILVERSUN PICKUPS 
~~~c1,ef;one Arena, Nashville, 7,721 

sellou t 

Live Nation, in-house 

Goldenvolce/AEG Live 

Outback Concerts, Frank Productions 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Frank Erwin Center, Austin , 
May12 

6 ,917 
sellou t AEG Live 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Rockford MetroCentre, 
Rockford, Ill., April 10 

6 ,748 
sellout 

MUSE, SILVERSUN PICKUPS 
E Center, West Valley City, Utah, 10,072 
April 5 sellout 

ATOMS FOR PEACE, FLYING LOTUS 
Roseland Ballroom, New York, 
Aprll 5-6 

7,349 
two sellouts 

AEG Live, Nitelite Promotions 

United Concerts 

Live Nation 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 
Sun National Bank Center, 
Trenton, N.J., March 26 

6 ,831 
sellout 

AEG Live 

BILLY TALENT, ALEXISONFIRE, CANCER BATS, AGAINST ME! 
Rexall Place, Edmonton, Alberta, 7,786 
Marc h 15 11.407 

GEORGE LOPEZ 

Live Nation 

CARRIE UNDERWOOD, CRAIG MORGAN, SONS OF SYLVIA 

SUPERSAVER 
PROVES TO BE 
A GREAT VALUE 

FOR FOUR 
26th ANNUAL KENTUCKY J)ERBY BET 

This year, four people who entered Louisville's 26 th Annual 

Derby Bet picked SuperSaver to win. At 8-1 odds, their $2 bets 

paid $18 each. Our lucky winners are Marc Dennis of Creative 

Artists Agency, Michael Belkin of Live Nation Worldwide, 

Ben Farrell of Varnell Enterprises and Andrea King of Beaver 

Productions. We offer our congratulations to them and our 

thank~ to everyone who took part in this year's bet. 

-----~------------ ---

BROADBENT I FREEDOM . 
ARENA I HALL 

LOUISVILLE 
ARENA 

-------- - --.- ·- --·-----------------

l800·618·5151 • KYEXPO.ORG Ket!..tY~ 
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AS GOES • • • SOUTH KOREA? 
Digital Growth, Anti-Piracy Laws Lift Music Sales In One Out Of Three Top 20 Markets 
The world's two largest recorded-music markets suffered double-digit sales declines in 
2009. But an annual survey of the global business shows it's not all doom and gloom. 1 
According to IFPI's newly published "Recording Industry in Numbers" yearbook, the U.S. 
market's trade value dropped 10.7% in 2009, while Japan's dropped 10.8%. Yet no fewer 
than seven ofIFPI's top 20 music markets notched year-on-year gains, ranging from a tiny 
0.2% up tick in Mexico to a sharp 11.9% increase in Sweden. Other growing territories in
clude the world's third-largest music market, the United Kingdom, and the world's second
most populous nation, India. Billboard looks at the stories behind the statistics. 

UNITED KINGDOM 
Up 1 9% to $1 6 billion 
No one·s popping cham
pagne corks yet, but 
Britain's music business 
just halted five years of 
decline, with digital 
growth offsetting the 
physical slump . 

While physical sales 
dropped 6% to £740 
million ($1.2 billion) , 
digital revenue in
creased 48% to £189 
million ($295 million), 
driving the total trade 
value of recorded-music 
sales up 1.9% to £1 bil
lion ($1.6 billion). 

Physical sales delivered 73% of trade value , down from 
79% in 2008. The early-2009 demise of retailers Zavvi 
and Woolworths removed 1,000 stores from the U.K. 
market, but IFPI director of market research Gabriela 
Lopes suggests it also pushed music fans toward digi
ta l services. 

The digital album came of age , increasing sales 56% 
to 16 .1 million units. That represented 36% of digital rev
enue, while single-track downloads accounted for 44%. 
Digital album sales are "growing faster than single 
tracks," Lopes says , "a trend we see in the major markets 
like the U.S." 

Download store 7digital's CEO Ben Drury reckons a key 
growth driver was the recording industry's embrace of down
loads free of digital rights management restrictions, while 
aggressive pricing has made digital albums value-added al
ternatives to buying single tracks. 

Digital still only generated 19% of total trade value-com
pared with 43% in the United States-so further growth seems 
certain, particularly as advertising-supported services like 
Spotify and We? expand. We? had 1.2 million unique site 
users in April 2010 , up 350% from the same period last year, 
according to CEO Steve Purdham. "Ad-funded is the ideal so
lution to create a barrier to piracy for people who can' t-or 
don 't-want to pay," he says. 

New ad-supported services delivered 4% of digital revenue 
in 2009, while subscription services saw their share dip to 
6%, from 7% in the prior year. However, both categories grew 
in trade value, up 247% to £8 .2 million ($12.8 million) and 
37 .2% to £11.8 million ($ 18.4 million) respectively, accord
ing to British labels group the BPI. 

The United Kingdom remains the world's biggest market 
for performance rights revenue, which increased 8% to £78.4 
million ($122.5 million). aided by collecting society PP L's in
creased number of reciprocal deals and investment in track
ing systems . 

In the past, PPL chairman/CEO Fran Nevrkla notes, such 
revenue was "the icing on the cake" for U .K. labels. But today, 
he says, "this is absolutely crucial bottom-line income. " 
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AUSTRALIA 
Up 4 3% to $381 6 million 
Although remaining cautious, 
Ed St. John. chairman of Aus
tralian labels group the Aus
tralian Recording Industry Assn., 
says he sees "the green shoots of 
recovery" in the country's first 

W annual sales gain since 2003. The 
arrival last year of Nokia's Comes With Music and MySpace Music 
helped drive the digital sector. But label sources estimate iTunes 
still accounted for 65% of digital trade values. which surged 40% 
to $88.1 million Australian ($68.8 million). raising digital's mar
ket share to 18% in 2009, from 13% in the prior year. CD sales ac
counted for 78% of overall values, with volume down just 2.6% to 
29.4 million units. A key factor was the opening of 19 new stores 
by market-leading home entertainment/consumer electronics re
tailer JB Hi-Fi during its financial year that ended June 30, 2009. 
JB estimates it accounts for40% of the Aussie CD market. 

BRAZIL 
Up O s 0, to $203 7 million 
A strong schedule of releases 
by established artists ranging 
from pop/rock veteran 
Roberto Carlos to singing 
priest Father Fabio de Melo 
enabled Latin America's 
largest music market to enjoy 
its second consecutive year of 
stability after three years of 

double-digit declines. Physical music sales inched up 0.5% to 
331.6 million reais ($164.6 million), but digital revenue slipped 
0.7% to 53.2 million reais ($26.6 million). IFPl's Lopes suggests 
the figures might mean the decline in Brazilian music sales "has 
bottomed out, and we're now looking at a period of prospect for 
growth-if digital manages to take off." While piracy has restricted 
digital growth, several new subscription services launched in 
2009, driving the format's share of digital trade values to 35% in 
2009, from 9% in the prior year. 

SOUTH KOREA 
Up 10.4;1/o to $144.8 million 
Sales climbed as the implementation of 
"three strikes" legislation in July 2009 drove 

O Korean users toward fully licensed subscrip-
tion services that had emerged in 2008, in
cluding former illegal operators Soribada 
and Bugs. That migration was aided by a 
major government campaign to publicize 

the new anti-piracy law. Physical sales dipped 5.9% to 82.5 billion 
won ($64.5 million) following sharp gains in 2008, while digital rev
enue surged 27% to 102.8 billion won ($80.4 million) after remain
ing virtually flat during the two prior years. Universal Music Korea 
managing director Beom-Joon Yang says the industry's new tactic 
of releasing two or three mini-albums by Korean pop acts in a year, 
rather than one full-length album, has been particularly helpful in 
"stimulating consumer demand for new music. • 

SWEDEN 
Up 11.9% to $138 million 
A 119% leap in digital sales to 156.1 million 
kroner ($20.4 million) lifted the sector's 
share of the overall market to 15% in 2009, 
from 8% in the prior year. Labels say file 
sharing declined after the April 2009 pas
sage of legislation requiring Internet serv
ice providers to divulge the identities of 
copyright infringers to rights-holders. That 
same month , a Swedish court found the four 
men behind BitTorrent tracker the Pirate 

Bay guilty of assisting in making copyright material available. 
After that, Universal Music Sweden managing director Per 
Sundin says, "Consumers went back to buying CDs," sales of 
which climbed 17.2% to 13.6 million units. Digitally, it was the 
year of Spotify, which launched in October 2008 and now claims 
2 million active users in Sweden (out of a population of9.l mil
lion). The music service received a boost in November when 
market-leading telcom Telia began bundling Spotify's subscrip
tion service with its broadband and mobile service plans. 

INDIA 
Up 2' to $ 28.4 m on 
Demand for music in India's 
booming mobile phone market 
boosted digital trade value 53% 
to 1.9 billion rupees ($39.6 mil
lion), offsetting a 20.1 % drop in 
physical sales to 3.1 billion ru
pees ($64.2 million)-"a Holy 
Grail story," IFPl's Lopes says. 
India has more than 422 million 
mobile phone subscribers, ac
cording to the Cellular Opera
tors Assn. oflndia, and is adding 
around 13 million monthly. 

Ringbacks delivered 83% of digital revenue, up from 62% in 2008. 
While piracy still blights physical sales, collecting society PPL 
India's recent drive to increase performing rights revenue, par
ticularly from the hospitality and retail sectors, is paying off. That 
grew a hefty 25% to 1.2 billion rupees ($24.6 million) during 2009, 
representing 19% of total trade value-up from 16%. 

MEXICO 
Up 0.2% .o $120.9 million 
Mexican music sales re
mained virtually flat in 
2009-but that was a vast 
improvement over three 
straight years of doubl e
digit declines. Di gi ta] 

sales jumped 36%to 241 million pesos ($17.8 million), while 
physical sales fell a modest 1.3% to 1.4 billion pesos ($ 102 
million). helped by a strong release schedule and intensified 
anti-piracy efforts. The Mexican launch of Apple's iTunes store 
in August helped boost digital sales, says Fernando Hernan
dez, director general oflabels group Amprofon. He adds that 
the attendant publicity also spurred interest in other online 
music outlets. However, master ringtones and streaming serv
ices remained dominant, respectively delivering 23% and 27% 
of the sector's trade value, while downloads accounted for only 
15% of digital revenue. 

Reporting by Ahir Bhairab Borthakur, Lars Brandle, Leila Cobo, 
Tom Ferguson and Andre Paine. All currency conversions are based 
on the figures and rates IF PI used for individual markets in 
"Recording Industry in Numbers 2010. • 



Hi tmakingTrini ty lect ively moved more than 5 million 

copies, which have been sold at news

stands nationwide. Priests Prove To Be Durable Chart Fixtures In Brazil 

How's this for an unlikely power trio~ 

Three of the top-selling artists in 

Brazil are handsome, telegenic 

Catholic priests. 

According to year-end data reported 

by Brazil's Assn. of Record Producers, 

Father Fabio de Melo's 2009 " llumi-

nar" was the country ' s top -selling 

album of 2009. It was an encore per

formance; de Mela's 

debut album , ''Vida ," 

was the top-selling 

album of 2008. This 

time around , the pop

star priest had three al

bums among the top 10 

sellers of 2009. 

But it doesn't stop 

there. Two other priests, 

longtime superstar Fa

Latin 
Notas 
LEILA 
COBO 

ther Marcelo Rossi- who released 

Brazil's second -top-selling album of 

2008- and newcomer Father Regi

naldo Manzotti , had releases that 

placed among the country's top 10 

music DVDs of the year. 

Brazil's love affair with singing 

priests isn't new, as Rossi's successful 

recording career goes back a decade. 

But the preponderance of religious 

men on the charts underscores the 

power of contemporary branding; all 

three pr iests have active websites, Face

book and Twitter accounts_, and radio 

and/ or TV shows. 

Some hardcore believers may even 

think the hand of God had an added 

impact on sales. Brazil is one of the few 

countries whose physical sales rose in 

2009, which is remarkable in a market 

where pirated product represents 48% 

of all music sold, according to 2007 fig

ures from IFPI. 

" People don't want to [buy pirated 

goods] when it deals with their reli 

gion," says Leonardo Ganem , pres

ident of Som Livre, the indie label 

that relea ses de Mela's and Man-

zotti' s albums. 

The three singing 

priests have di s tinct 

styles. Manzotti is more 

religious and always per

forms in his robes , de 

Melo is more pop-driven 

and does shows out

side the church, 

and Rossi does 

both pop and spir

it, ,al fare as well as spoken word. 

However, all three donate 

their recording proceed s to 

the church. And each 

one is a charismatic 

performer who had 

an established fol -

lowing before sign-

ing a record deal. 

Ganem signed 

de Melo three 

years ago, ex 

pecting sales of 

50,000 copies of 

that first CD , 

more than 1 million . 

"The se guys used to 

sing to a relatively small 

group of people, and when we put them 

on national television ... they reached 

a whole other segment ," Ganem says, 

adding, "We found a huge space of 

music that was not explored. " 

De Melo and Manzotti have benefited 

from exposure on Globo TV, Brazil's 

biggest network, which happens to be 

a sister company of Som Livre. 

Prior to de Melo, Rossi had already 

proved to bea phenomenon whose lat

est studio albums, "Paz Sim Violen

cia" Volumes 1 and 2, released in 2008, 

have collectively sold 1 million-plus 

copies on Sony Music. 

The label also released a six-CD 

spoken-word set with self

help messages that has col -

Sony Music Brazil president Alexan
dre Schiavo says Rossi has managed 

to cross over to the secular market, even 

earning airplay on pop radio. Now, Sony 

is looking to expand beyond the Catholic 

marketplace into the largely untapped 

Christian market. 

Earlier this year, the label opened 

a new gospel division an d w ill begin 

releasing product this year, promot

ing in both Christian and secular mar

ket places and with an emphasis on 

digital and mobile reta i l. "This music 

was never exploited i n a digita l for 

mat," Schiavo says. "There's tremen

dous potential. " 

For 24/7 Latin news 
biz and analysis, see 

• billboard.biz/latin. 

Going Public edgesthatsuchfees"can1 

make up for the loss in [CD] 

sales," public performance 

royalties remain a key rev

enue source. By the end of 

2010, Martinez expects to 

open new offices in Tijuana, 

Merida and Toluca. 

CAPIF has opened 12 re

gional offices to manage col

lections and has centralized 
its operations in three areas: 

legal affairs, broadcast media 

and so-called "special users," 

such as restaurants. As in 

Mexico, collections are a 

combination of filing legal ac

tion against non payers and 

tracking down other estab

lishments in noncompliance. 

Performance Rights Fees Rise In Latin America 

As physical music sales con

tinue to decline in most of 

Latin America, public per

formance royalties are be

coming an increasingly im

portant source of revenue 

for labels. 

According to IFPI, collect

ing societies for performers 

u -; .~ -R; a~ing revenue: Somexfon's 
FRANCISCO MARTINEZ '\ 

and labels increased their take 

by 22% in 2009 to a combined 

$114 million across 16 Latin 

American and Caribbean 

countries. Society directors at

tribute that success to new 

agreements with music-con

suming businesses like coffee 

shops and brand marketers 

and the expansion of cable TV 

services in the region. 

Mexico's Somexfon, which 

collects public performance 

fees on behalf of labels for 

music used in restaurants, 

hotels and bars, began ex

panding its collection staff 

of three in 2008. The society 

now has 10 offices through

out the country and a staff 

of 45 devoted to affiliating 

new establishments, accord

ing to managing director 

Francisco Martinez. 

According to IFPl's 2010 

Recording Industry in Numbers 

report, Somexfon-which was 

founded in 2002 specifically to 

compensate labels, since song

writers and performers have 

their own societies-more than 

doubled its net revenue to $1 

million in 2009. 

While Martinez acknowl-

In Colombia, where per

formance rights royalties 

surged 26% in 2009 to $2.4 

million, the gains have come 

from cable networks and use 

of music at live marketing 

events for consumer prod

ucts, ACINPRO GM Octavio 

Alberto Machado says. The 

society, which represents 

artists and labels,jointly col

lects public performance fees 

with songwriters' society 

SAYCO. Machado says his or

ganization is trying to get a 

bill passed that will allow it to 

collect fees when artists per

form on TV. 

In Argentina, labels group 

Resistance to performance 

fees remains a challenge. In 

Mexico, broadcasters refuse 

to compensate labels for per

formance rights that they're 

legally owed, and collections 

are split among three soci

eties laying claim to a per

formance fee. 

"When a user sees one so2 

ciety showing up one day and 

then another and another," 

Martinez says, "they may not 

want to pay any of them." 

-Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
.COm you' ve come to expect from Billboard-in Spanish. 

Go to billboardenespanol.com. 
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FONSECA'S 
MANAGEMENT OPENS 
BOOKING BIZ 
lOMusic, the Bogota, Colom

bia-based management com

pany and label behind Colom

bian artist Fonseca, has opened 

its own booking business. Its 

first client is Venezuelan pop

urban duo Chino & Nacho, 

which lOMusic is booking for 

summer club and festival dates 

in Colombia and Ecuador, ac

cording to Fonseca's manager 

Felipe Jaramillo. 

VERIZON CONTEST 
OFFERS GRUPO 
MONTEZ TIX 
Customers at Verizon Wireless 

stores in Chicago who try the 

carrier's VCast mobile video 

service are eligible to win tickets 

to a private show by Grupo Mon

tez de Durango. Winners will re

ceive tickets to a viewing of the 

June 11 World Cup match be

tween Mexico and South Africa 

at Chicago's K-OZ nightclub. 

The regional Mexican group will 

perform after the match. Of the 

700 winners, 20 will meet the 

band. Grupo Montez de Du

rango will also sign autographs 

June 10 at a Verizon Wireless 

store in Chicago's Little Village 

neighborhood. The contest is 

similar to a national sweep

stakes Verizon is running in 

which winners will be flown to 

Houston to watch the same 

match and see a private show 

by Los Tigres del Norte. The 

contests are promoting the car

rier's live streams of Univ is ion's 

World Cup broadcasts. 

ESPN DEPORTES TO 
USE 'GRITO MUNDIAL' 
Beginning June 1, the Spanish

language ESPN Deportes and 

its sister channels in Mexico will 

use Daddy Yankee's "Grito 

Mundial" as background music 

for clips from the World Cup 

matches that air during their 

analysis and commentary 

shows. The song's soccer

themed video and interviews 

with Yankee will be featured on 

ESPN's English and Spanish 

websites, according to Mario 

Fraticelli, the channel's associ

ate director of editorial integra

tion and deputy editor of ESPN

Deportes.com. The artist will 

also promote the ESPN content 

on his DaddyYankee.com site, 

says Yankee's publicist Mayna 

Nevarez of Nevarez Communi

cations, which set up the synchs. 

-Ayala Ben-Yehuda 



BigRED 
Sony's lndie Distributor Scores With Major's 
Artists And New Member Labels 

For years, a successful band's trajectory usu
ally looked something like this: sign to an in
dependent label, put out albums through an 
indie distributor, sell a certain 
number of albums, then up
stream to a major. 

But a few recent examples 
prove that old model might be on 
its way out, and Sony-owned RED 
Distribution is helping show it 
the door. 

Consider the experience of 
Bullet for My Valentine. The 
U.K. metal act's third album, 
"Fever," is a solid success, entering the May 15 
Billboard 200 at No. 3 and selling 71,000 first
week copies, according to Nielsen Sound Scan. 

The band, which is signed to Jive, didn't do 
too poorly on its first two albums, either, with 
2006 debut "Poison" selling 573,000 copies and 
2008 follow-up "Scream Aim Fire" selling 
360,000, according to Sound Scan. 

But even with the strong sales, the band is 
still distributed through RED, as it has been 
since the beginning. 

"Jive and RED work the Bullet record to
gether," RED president Bob Morelli says. "We 
collaborate on radio, which was instrumental 
for thi s album. We can do progressive retail 
campaigns, and we have a long e-mail blast 
list dedicated to metal fans, which also helped 
drive sa les ." 

Dan Mackta, senior director of marketing 

for Sony's Jive Label Group , says that RED's 
expertise in the metal genre was one of the rea
sons Jive chose to keep the band there. "They 

can do specialized marketing pro
grams, like a Decibel mini-mag," 
he says. "They have great indie 
metal labels and they can lever
age that. They also have a good 
relationship with Hot Topic and 
were able to do a full campaign 
with them and create custom 
pieces." 

While metal might be one of 
RED's specialties, the distribu

tor has also worked Sony projects in other gen
res, ranging from indie rockers the Ting Tings 
to triple-A artist Ray La Montagne. While it's 
not unheard-of for other major-owned indie 
distributors to work major-label releases, 
Morelli says RED does it more often than any
one else. 

"We have been able to develop a great suite 
of services on our own," he says . "We're the 
only major-owned indie with a full sales force , 
and we have radio and digital and online serv
ices under our own roof, just to name a few. At 
the same time, we can take advantage of what 
Sony has to offer when we need to." 

Recently, RED has taken another step forward 
and signed a deal with Robbins Entertainment, 
a label formerly distributed by Sony. Morelli says 
this is the first time a label has come wholly from 
Sony to RED. "We had some situations where 

-10,rt, · ·c>: 
GET YOUR MUSIC IN COMMERCIALS 

Jingle Punks is a music library 
that specializes in "regional 
pockets of cool bands or cool 
composers, giving them the 
ability to place their music so it 
is exposed to a greater audience 
through licensing," according 
to CEO Jared Gutstadt. 

As advertising budgets have 
shrunk, he says, "it's harder and 
harder to license big-name acts , 
and people are turning to alter
natives such as indie music. If 
you look at the trends, whether 
it's Walmart or Target or iPod 
commercials, they're really be
coming the new A&R model
these brands, by putting bands 
no one has heard of into spots, 
become tastemakers." 

Here, Gutstadt offers advice 

for how to best position your
self and your music for poten
tial commercial licensing. 

1. THINK BEYOND 
GENRES WHEN 
DESCRIBING YOUR 
MUSIC 
Whenever you submit music or 
post band information any
where, be broad and flexible in 
how you describe your music
think beyond genre and sonic 
language. Music supervisors say 
to me over and over again," How 
do I get music that sounds like 
it was in 'Juno' or a Wes Ander
son movie'" And when you 
think about it, "Wes Anderson" 
and "Juno" should be ways of 
describing music. Or instead of 
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pitching bands with the most 
press and hype, we can say," Do 
you want music that sounds like 
Coldplay? Here's some good op
tions that are at a competitive 
price point that no one has dis
covered yet." When we bring 
music into our player, it be
comes a very democratized 
process because it's all keyword
searchable, and we give music 
as many of these tags as possi
ble. This is how we find super
visors the music they're looking 
for, and whether they're search
ing our library or Google or My
Space, it's how they'll find you. 

2. PICK YOUR TWO 
BEST SONGS 
You can submit two M P3s to Jin-

we would distribute a Sony label's sublabel. For 
instance, Razor & Tie had a sublabel called Pros
thetic that we distributed ," he says. 

have Amazon, among other stores. So we are 
excited to have RED help that grow." 

Robbins Entertainment founder Cory Rob
bins says he didn't look at other distributors 
when his deal with Sony was up at the end of 
2009. "There was no shopping around," he says. 
"I had known Bob for a long time and liked 
working with him at BMG when he was there." 

Morelli says that while he's excited to work 
with Sony acts and former Sony labels, RED 
remains a resolutely indie shop. 

"Our indie labels are still 90% of what we 
do ," he says. "We just re-signed Glassnote 
and MRI and Victory, and we have new deals 
with Suburban Noize and Hancock Records. 
We just had our 30th-anniversary meetings 
and party, and looking at the diversity of la
bels and artists we have was a wonderful mo
ment for me." 

Robbins expanded the deal with RED to in
clude digital distribution, which had previously 
been handled in-house. "While we are still 
going to go direct to iTunes, RED will work with 
all the other digital retailers," he says. " Before 
working with RED, we only had relationships 
with half a dozen digital outlets , and we didn't 

:biz 
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For 24/7 indies news and analysis, see 
billboard.biz/indies or follow billboardindies 
on Twitter. 

gle Punks, and in general you 
should limit the number of songs 
you send to libraries or supervi
sors because they have limited 
time. If you specialize in a style, 
pick your two best songs. If you 
do a lot of things well, show us 
two polar extremes of what you 
do, because immediately, a light 
bulb goes off in my head-ifl get 
a metal track and a hip-hop track 
from one band, I'll get curious 
and say, "Send me some Amer
icana. Show me what you can 
do." Also, general themes are 
key-all our big placements, and 
hit songs in general, are about 
very broad topics, like love or loss 
or feeling good. If you write a 
song about breaking up with 
your girlfriend on a Thursday 
while a cat's sitting on your head, 
it probably won't get placed. I 
never want to tell anyone what to 
write, but it's something to con
sider in this context. 

3. MAKE SUBMIXES 
Clients want maximum flexibil
ity. Before you submit, make 
sure you have versions with and 
without vocals. Ideally, you want 
a full version, a version minus 

vocals, a version with just bass 
and drums, and one wi:h vocals 
and all instruments other than 
bass and drums. Clients want to 
have options if they choose your 
track, and if you're not ready with 
the submixes they need, they'll 
move to the next band m line. 

4 . PICK THE RIGHT 
MIDDLEMAN 
There are lots of routes to get
ting your music in commercials, 
and no one right way-but there 
may be a right way for you. 
Sometimes the best approach is 
picking up the phone yourself 
to find out who music supervi
sors are. If you're at a certain 
level, you might try to procure a 
publishing deal that comes with 
an advance . If you're still a band 
in its infancy, you mayt.1keyour 
chances with a library like ours. 
We're looking for bands that 
aren't affiliated with other li
braries, so find out what a library 
does well and who their clients 
are to make sure they will best 
represent your music. At the 
same time, if your music isn't a 
great commercial fit but you 
have a particularly interesting 

voice or production style, we 
might archive that information 
and circle back when we create 
custom music for clients-so 
just get your best work out there. 

5. PUBLICIZE YOUR 
PLACEMENTS 
If you do get a placement, let 
the whole world know. Put it in 
your newsletter, on Facebook
people want to champion the 
underdog, and your fans and 
friends will be your biggest ad
vocates. Then other clients will 
know you're in demand, and it 
can become a real source of an
cillary revenue. And as you fin
ish content, make sure it's 
available online so that if you 
get exposure through a place
ment , people can download 
your music right away. 

- Interview by Evie Nagy 

To find out more about Jingle 
Punks and synch placements, 
register for Billboard's Music Bl 
Advertising Conference June 
15-16 in New York and hear 
from Jared Gutstadt , along with 
other experts. For more details, 
go to billboardevents.com. 
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Marc 
The Lollapal ooza co-founder says 
that while t he touring biz faces 
significant challenges, they pale 
compared with the troubles 
facin g the major labels. 

Marc Geiger, head of contemporary music at William Morris Endeavor Entertainment, real~ 

lze?d the potontk,1 of the Internet as a conduit between fans and bands before the concept 

-had ully lakeh hold. In 1994, Geiger purchased a site called UBL.com, where he pursued 

t he v sion o.f a combination artist channel, direct marketing and e-commerce showcase in 

w hat bee.am known as ArtistDirect. But the concept as Geiger visualized it never com

pletely found its footing and was, in the view of many, ahead of its time. Geiger returned to 

Wi liam Morri s i1J 2003, where he is now a board member. 

The live business is in Geiger's DNA, as he made his musical bones promoting concerts while 

still a student at the University of California in San Diego. Geiger began his career as a tal

ent agent for Triad Artists, later acquired by William Morris, and went on to launch a division 

devoted to a then-exploding alternative music scene. In 1991, he and Jane's Addiction front

man Perry Farrell launched the Lollapalooza tour, which changed the touring package model 

and survives today as a one-off festival in Chicago. 

Here, Geiger addresses his frustrations with the music business' glacial pace of change, 

the potential benefits of the Live Nation/Ticketmaster merger and the sorry state of rock. 

When you look at the music busi• 

ness today, what's it feel like to 

you out there? 
We're in the biggest "in between" 

phase since I've been a participant 

in the music business. I feel there 

are multiple pieces of the world 
transitioning at the same time, and 

most of the industry is dealing with 

uncertainty. And in times ofuncer

tainty. you either have a real vision 

looking forward or you're hanker

ing for things not to change. As one 

of the guys who usually looks for

ward and loves it, my feeling is, not 

enough stuff is moving right now. 

It's a year of sludge. And with the 
exception of the iPad, nothing is re
ally happening, not with subscrip
tion models or digital music. For 

things to move forward, the indus
try has to push sometimes, and that 

is not happening right now. 
The live music business has its 

own set of challenges: the consoli

dation of Live Nation and Ticket
master, the growth of a cou pie of 
major players and tour deals. The 

good news is the quality bar on 

music is moving up. Indie labels 
are doing great, by and large. Not 
because they're selling CDs, but be

ca use they're able to make their 

artists bigger since there are less 
roadblocks. It's not like they won't 

get played on the radio. because that 

doesn't matter any more. 

Overall, the whole thing is in the 

middle-it's neither fish nor fowl, 

and nobody's able to figure it out. 

Two years ago, Radio head and Nine 

Inch Nails were seen as beacons of 
light as it relates to new media and 

artist independence, and not one 

artist has followed them. That's 

shocking to me. And that tells me 
that everybody·s running home to 

mom because they're scared and it's 

too much work. 

How does this relate to the live 

business? 

All-in ticketing is not here, non
transferable ticketing isn't here, 
though they're in development. 
Call it alpha, not beta. Fees haven't 

become rationalized yet. It's too 
early post-merger. As with Apple. 
people are looking toward [Live Na

tion Entertainment CEO] Michael 
Rapino and [chairman] Irving 
Azoff, because they have the scale, 
and when they change things, it 

could have industry-wide impact. 

Ticket pricing keeps going up; con

sumer value and direct marketing 
is still in its infancy. The money to 

artists is still going up. by and large. 
The festival market is in a year

after-recession retreat, but the 
strong ones are strong. 

But artists are breaking-

that's the great 

news. They're 

not breaking 

big on sales vol
ume, but a lot ofinterestingartists 

are able to leverage the Internet 

to get known quickly and have 
high debuts, or at least find real 

audiences with some ease, be
cause the word-of-mouth and the 

platforms-Facebook, YouTube

are really powerful. That said, in

terfaces still suck, there aren't 

filters for music, the subscription 

economy is still choked off by the 

labels , th e majors are sti ll fight

ing, and we're still watching to see 

what happens with EMI. It 's going 
to take a while for a company as 

big as Live Nation to integrate and 
really put out the programs they 
want and get them working. So I 

think we're in a giant "tweener." 
We just have to get through the 
next couple of years. 

So you're saying we're waiting 

for the other shoe to drop? 
There' s one shoe that matters

that's to get the subscription econ

omy moving and make that 
change. The live music industry 
has work to do but doesn' t need a 

fundamental change. it just needs 

to improve. I go to a Billboard con
ference, some customer pays $200 

to see all of us idiots speak. they 
get a goodie bag. You go to 

Coachella . you pay $275, do you get 

a goodie bag? Wouldn't you think 

that one of the labels there would 
go, "Hey. I'm going to see 80,000 

music freaks. Shouldn"t I figure 

out a way to have them lis te n to 

three songs by my artist?" Biggest 
idiocy I've ever seen. 

The Vans Warped tour figured 

that out. 
But who else? Bundling is nowhere, 
clean distribution of the secondary 
and dynamic pricing isn't there yet, 
all-in pricing isn't there yet. Re

wards-based programs-"Hey, I go 
to three shows, treat me special, give 
me a discount or fourth show for 
free"-isn't there yet. You're treated 

like the same dickhead on the 10th 
show as the first show. 

It does seem that consumers 

have become disillusioned to 
a degree. 
That's my point. There's a lot of 
work to do, and it's not like the 

smart people don't know it has to 

get done. It just takes time. It's not 
a fundamental change like the 

recording industry, it's continued 

improvement that needs to happen, 

some ofit integrating with the rest 

of the music business. Physical 

bundling, digital bundling. all of 

these things haven't really happened 

yet. You would think we should take 

some of this distressed inventory, 

these unsold seats, and do some

thing with them. How many times 

does that really happen? 

Aren't you getting proposals 

for unique deals, bundling, 

p ackaging? 

No. We're driving most of them. and 

they're all formative and a giant 

nightmare, because the systems 

aren't in place and everybody's got 

their hand out. 

Weren't those kind of synergies 
promised with this merger? 

I 'm not saying it won 't happen. I 

think Rapino gets it, and they want 

to do all this stuff. I think it's a 

matter of time and execution. If 

they don·t get there, nobody's 

going to get there because nobody 

else has scale. 

What's the best thing that could 

happen for music this year? 
It would be great if we saw some 
new rock bands come through. 

Rock bands are at a real low point 
right now. The subgenres of music 

are pretty hot, but the world we 
grew up in, with big rock bands, 
there's just not many of them, and 
that's depressing. But that's just 

musical cycles. Also, we need to 
make some real advances in digi

tal and get this thing unstuck. In 
the live part of the business, the die 

is cast. Focusing on the right things 
to rationalize-ticketing, market
ing and ultimately pricing-will be 

about as good as we can do, but I 
think most of that's 2011, frankly. 

I guess that's a long way of saying 
not much could happen. 

We're in the largest 'in-between' phase sin(:e 
I ve been a participant in the nius1c business. 
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With 'Can't Be Tamed,' 
Miley Cyrus 

Transitions From 
Tween Idol 
To Pop Star 

By Ann Dond e 
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Flash forward five years, and Cyrus' latest YouTube offer
ing, her video for the title track off her album "Can't Be Tamed," 
involves a birdcage set that doubles as a pole-dancing play
ground, writhing background dancers and an outfit notable 
for its feathers and decolletage. 

Like Disney teen idols Britney Spears, Christina Aguilera 
and Justin Timberlake before her, Cyrus is now making the 
often-murky transition into adult artist. The June 22 release 
of "Can 't Be Tamed" is the boldest statement in a years-long 
process of transitioning Cyrus away from the scrubbed cheeks 
and all-American girl charm of"Hannah Montana" to a mod
ern pop diva. 

'Tm just at a certain place where I've changed a lot as a per
son," she says. "I've grown up a lot, which everyone does." 

Everyone does-but very few have to do it in the public spot
light with all the divisions of Miley lnc.-from film to TV 
shows to voice-over work to apparel-riding on the success 
of the transition . 

It's no secret that Cyrus has been publicly testing the wa
ters of adulthood for the last few years-making dramatic 
displays like the bed-head Yanity Fair photos or the vaguely 
stripperish dance moves at Nickelodeon's Teen Choice Awards 
-followed by an equally dramatic retreat. 

Her music has followed a similar act of toeing the line be
tween tween and adult, with singles "The Climb" and "Party in 
the U.S.A." offering a far different message from earlier teeny
bopper tracks like "See You Again" and "7 Things. " 

On the eve of the video debut of "Tamed" on May 4, Cyrus 
knows that it's going to ruffle some feathers. "You're going 
to, like, die when you see the birdcage in the video because 
it's so crazy," she says. Despite Cyrus' march into adulthood, 
she still talks like a teenager- all rapid-fire patter that, by my 
transcribing tally, comes in at around 200 words per minute. 
"I've got, like, 30 dancers in there and a tree and a nest. Lit
erally, it's out of control. I'm definitely going to be doing a lot 
more stuff like that. " 

The immediate sales response to Cyrus' new image seems 
to be positive. For the week ending May 23, the single's first 
week of digital sales resulted in 191,000 downloads, accord 
ing to Nielsen SoundScan, placing "Tamed" at No. 4 on Bill
board's Hot Digital Songs chart and No. 8 on the Billboard 
Hot 100. The song also rose 35-28 with a bullet on Main
stream Top 40 . 

"Miley's transformation was inevitable-she's been clawing 
herself out of that cage for a while," says Suzanne Ross, exec
utive producer of El's "True Hollywood Story" and "E! Investi
gates." "I'm surprised it shocks people anymore. It's an inevitable 
part of growing up Disney. It's a formula, from what I've seen 
from past stars: Disney makes you a star, you make them an 
enormous amount of money, and then you either crash and 
burn or you go out and stake your claim in the real world." 

THE WRITE STUFF 
"Can't Be Tamed" is Cyrus' seventh studio album-ranging 
from the four soundtracks she's released under the "Hannah 
Montana" imprimatur to two as herself and one Walmart-ex
clusive EP- and it will be released on Hollywood Records. 

And while Cyrus is strenuously distancing herself from the 
days of"Hannah," she still has the benefit of being a product 
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The caged bird sings: MILEY CYRUS 
performing on 'Dancing.With the Stars' May 
18; inset: Cyrus' 'Can't Be Tamed' video. 

of the giant Disney promotional machinery. 
"We're very fortunate that we have artists who have many, 

many levels tc their careers, whether it's film, TV, books or 
records," Holl}wood Records GM Abbey Konowitch says. "The 
unfortunate news is that we're fighting for minutes- not hours 
or weeks- for the artist's availability." 

Cyrus began work on the album in December 2009, while 
she was touring in England, including a sold-out five-night 
stand at the 02 in London. Producer John Shanks-who pre
viously workec. with Cyrus on her single "The Climb," which 
peaked at No.Lon the Billboard Hot 100 and was No. 1 for 15 
weeks on the Adult Contemporary chart- reteamed with Cyrus 
for the album and wracked up frequent-flier miles in the process. 

"John spent quite a bit of time, God bless him, running over 
to England and catching her for parts of the day for recording 
and writing," Ho1!ywood Records head of A&R Jon Lind says. 
"He would come back to L.A. and work on the songs and tracks. 
He was really a soldier and a world traveler for going to do this 
creative thing in between Miley's schedule. " 

Besides Shanks, Cyrus worked with two familiar faces on 
the album: co-songwriters Tim James and Antonina Armato, 
who penned "7 Things" and "See You Again" and also wrote 
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the title-track first single for this album with Cyrus . 
"I call Antonina 'Mommy' because she's my second mom," 

Cyrus says. "No one could ever understand the relationship we 
have. I've been working with her for four years and every day I 
go into the studio and we just sit around and eat cupcakes and 
talk and I tell her everything about my life. I think that's why 
we make good music together. " 

Although several songs on the album throb with the kind of 
Euro-inspired dance beats heard on hits by David Guetta and 
the BLtck Eyed Peas, Cyrus says the sound is secondary to the 
personal lyrics therein. 

"I listen to zero pop music, which is really weird for some
one who makes pop music," Cyrus says, noting that the fast 
concert she ever went to was Poison. (She covers "Every Rose 
Has Its Thorn" with Bret Michaels doing backing vocals on th~ 
album.) "My 13-year-old self would have beaten up my 17-year
old self because she would be like, 'You're a sellout!' But that's 
not what it is. It's not dance music that's just about, 'Ooh, I'm 
in the club and everyone's looking at me.' It means something. 
I'm not just sitting here trying to sell glitz and glamour ... be
cause no one lives that life. A lot of[pop] songs are super shal
low, but this music isn't. " 
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LOOKING OUT FOR NO. 1 
Despite her multiplatform superstardom, there's one thing that Miley Cyrus has yet 
to achieve: a No. 1 song on the Billboard Hot 100. Under her own name, Cyrus has 
had 14 songs chart on the Hot 100, including her latest, "Can't Be Tamed"; "Party in 
the U.S.A." came closest to the apex, peaking at No. 2. Cyrus has also charted 
another 18 Hot 100 singles as TV character Hannah Montana, the highest of which 
was 2009's "He Could Be the One," which stalled at No. 10. 

MILEY CYRUS' BILLBOARD HOT 100 HITS 
DEBUT DATE TITLE PEAK POSITION 

7/14/07 "G.N.0. (Girl's Night Out)" 91 
8/4/07 "Ready, Set, Don't Go" (Billy Ray Cyrus with Miley Cyrus) 37 
12/22/07 "See You Again" 10 
1/19/08 "Start All Over" 68 
6/21/08 "7 Things" 9 
8/9/08 "Breakout" 56 
1/10/09 "Fly on the Wall" 84 
3/21/09 "The Climb" 4 
3/28/09 "Hoedown Throwdown" 18 
4/25/09 "Butterfly Fly Away" (Miley Cyrus & Billy Ray Cyrus) 56 
8/29/09 "Send It On" (Disney's Friends for Change) 20 
8/29/09 "Party in the U.S.A." 2 
1/30/10 "When I Look at You" 16 
6/5/10 "Can't Be Tamed" 

As an exa mple, Cyru s cites the album track "Libe rty Wa lk," 
about someone who finds the courage to leave an abusive rela
tionship. She says she doesn't have ;1 formal process for songwrit
ing, in stead prefr rring to take notes on he r cel l phone or in the 
jou rn al she keC'ps on her computer. 

"With anyth ing-the clothes I wear or the way I want to look
! don 't pl an it ," Cyrus says. "Eve n with the video [ fo r "Can' t Be 
Tamed"] I had the treatment , but beyond that, it was whatever 
comes. We didn 'i have all the choreography set i 11 stone because 
I didn ' t want it to end up look in g fa ke and polished. Everything 
in life has to come naturally or I feel like it's just been don e. " 

For Cyrus , bein g authe n tic may be the key to h e r success as 
she transitions to adulthood. 

"The challenge is: How do these pop teen idols m ature wi th

out alien at in g the ir fans- those that supported you on the 
way up , includ ing the paren ts , who often shelled ou t the dough 
fo r the mus ic and the concerts~ " Ross ask s . "M il ey is in good 
compa n y. Afte r Bri t ney [Spea rs] appeared o n the co ver o f 
Rolling Stone in the in fa m ous ho r pants that created a boy
cott of her m usic and the release of 'I'm a Slave 4 U ,' she took 
a tremendou s am ount of heat. But ;1s long as th e aud ience pe r
cei ves that the artist is in con trol of their image, th ey're li kel y 
to be more forgi vi ng. With Chri s tina !Aguil eraJ, whe n she put 
out ' Dirrty,' that also created a m C' d ia storm , but she reeled it 
back in when s he reinvented he rself with the to rch songs and 
the ball ads ." 

WHAT'S IN STORE 
Fitting for an album that was recorded as Cyrus traveled the globe, 
"Can't Be Tamed" is the first set from Hollywood Records tha t 
will be rel eased day-and -date around the world . 

"Normally ou r records are sta ggered thro ughou t the world 
because of the availab ility of the a rtist ,'' Konowi tch says. "In 
thi s case , we' ll be able to roll the single ou t on the same 
da y, the video prem iere vi rtuall y the same day and the 
album the same day. " 

Hollywood's licensee in Europe is Universal Music Group, 

and as the m usic was starting to come together late last year, \ 
Konowitch decided to presen t it in its earliest fo rm to the 
label's Europeans partners to get a head-start on a global mar- , 

keting plan. "It's unusual for us to have the time an d the music ' 
far enough in advance to do that,"' he says. 

8 (debuted this week) 

Cy ru s' manager, Jas on Morey, played the albu m at fo u r m eet
ings th roughout Eu rope , and they co nfi rm ed what Hollywood 
Records in the United States had already decided: The title track 
would be the firs t single. "It 's more dance-pop th an I think was 
in tended in the beginn ing ,'' Konowitch says. "Bu t it feels ve ry 
comfortable for her, and it fee ls very comfort;1ble in terms of 
the state o f con tem po rary m usic." 

GIRL ON FILM 
Miley Cyrus Prepares To Star 
In Her First lndie Movie 

After the promotion surrounding "Can't Be Tamed" sub
sides, Miley Cyrus will start filming her first indie film, 
"LOL: Laughing Out Loud," alongside Demi Moore this 
summer. A remake of a 2008 French film written and 
directed by Lisa Azuelos, Cyrus plays the daughter of 
Moore's troubled, recently divorced mom. Azuelos also 
will direct the American version of the film, which is tar
geted for a 2011 release. 

"It's an indie because we want to make it just the way 
we want without a studio telling us what we can and 
cannot do and what will and won't sell," Cyrus says. 
"That's not what it's about. It's about making the art 
you love." 

Despite being eviscerated by the critics, Cyrus' 
most recent movie, "The Last Song" (Buena Vista), 
has earned more than $61.2 million at the box office 
since its March 31 release, according to BoxOffice
Mojo.com. It's on par with her other live-action films: 
"Hannah Montana: The Movie" earned $79.S million 

upon its release last year, and 2008's 
"Hannah Montana/Miley Cyrus: Best 
of Both Worlds Concert Tour" earned 
$6S.2 million and was the highest
grossing concert film of all time until 
Michael Jackson"s "This Is It." (The 
animated "Bolt," where Cyrus 
voiced one of the characters, is her 
top-grossing film, earning $114 
million in 2008.) - AD 

The single debuted April 30 on MySpace, and then was worked 
to mainstream top 40 radio the followi ng week . The single was 
released digitally May 18. 

WHTZ New York PD Sharon Dastur says listeners' initial re
sponse to the single fro m the first few days of spins has been 
positive. " I think she separated from the Disney persona a few 
singles ago , thanks to all the movies that she does where she 
isn 't Hannah Montana," she says . "She's now Miley the singer, 
Miley the artist ." 

Besides the day-and-date release, the global push means that 
while Cyrus won ' t initially be mounting a formal tour in support 
of the album , she'll instead do one-off perform ances around the 
world. She will play Rock in Rio festival dates in Lisbon ( May 29) 
and Madrid (lun e 6). She will also co-host and pe rform at the 
Much Music Video Awards June 20 in Canada. 

Domestically, while Cyrus' "Hannah Montana" releases are 
given the full push by various Disney en tities- the Disney Chan
nel :md Disney Radio, primarily-those albums that are released 
under Cyrus' own name use sister company A BC and outside out
lets for promotion . "I t' s separate marketing of the Miley Cyrus 
brand fo r the mainstream marketplace,'' Konowitch says . 

The video for "Can't Be Tamed" debuted May 4 on E' News 
as part of a package that included an interview with Ryan Seacrest 
and ultimately the hosting of the video on Eonline.com. The 
video was direc ted by Robert Hales , who p reviously helmed 
videos for Justin Timberlake's " Love Stoned" and Gnarls 
Barkley's "Crazy. " 

Cyrus' new look also will be showcased on Disney corporate 
sibling ABC, including a performance during the "Good Morn
ing America" Summer Concert Series in New York and "Live! 
With Regis and Kelly .. , Her May 18 appearance on "Dancing With 
the Stars" was watched by 13 million people , according to 
Nielse n- the digi tal release of "Can't Be Tamed" was timed to 
that performance , Konowitch says. In addition , she will appear 
June 17 on "Late Show With David Letterman ." 

Hollywood focused on promotional TV appearances instead 
ofradio fo r "Can 't Be Ta med," Konowi tch says , as a resul t of the 
time cru nch tha t perpetually su rroun ds Cyrus . "We've learned 
how to benefit from loud individual even ts versus the tradit ional 
touring and press runs,'' he says . 

Exclusive content also helps to raise the buzz for the projec t. 
The CD comes in two forms: a standard with a list price of$ I 8. 98 
an d a deluxe CD/ DV D edition at a list of $25.98 that includes a 
never-before-seen film of Cyrus' recent concert at the 02 in Lon
don. The movie contains 19 songs mixed with B-roll of Cyrus off
stage. "We anticipate an ove ri ndcxing, if you will , of those who 
buy the CD/ DV D over just the music because it's never been seen 
before," Konow itch says. 

IT'S A WRAP 
"Hannah Monta na ," the TV show that made Cyrus a house
hold name, is coming to an end . (The fourth and final season 
of the series will air this summer.) For Cyrus , its conclusion 
comes with a mixture of exul ta tion - the May 16 wrap party at 
h .wood in Hollywood featured two kiddie legal drinks, a "Han
nah Montana" tea with ginger and lemo n and a "Miley Stew
art" swee t tea-and relief. But it's rel ief ti n ged with the 
acknowledgement that the end of the TV show just frees Cyrus 
up for more work . 

"It's hard when you're doing a show and you're going to Lon
don for two days and the n you come back and you're doing the 
show again ,'' she says. "I can kind of bounce around everywhere 
and I don't really have someth ing that's tying m e back here ." 

A big part oft he appeal of "Hannah Montana" was seeing her 
fli p between the two characters she port rayed on the show: school
girl by day, pop star by ni ght. The same could be said of Cyrus, 
as she's formed some definite teenager pop cu lture opinions in 
her downtime from world domination. Lady Gaga gets a thum bs 
u p-"unlike a lot of artists, all her music does mean something 
to her personally" - and she can't quite find it in herself to sus
pend her belief enough to watch "Glee" even though the show 
featured "The Climb" in a recent episode. 

"H onestly, musicals> I just can't. What if this was real life 
and I was just walking down the street on Rodeo Drive an d all 
of a sudden I just burst into song about how much I love shoes >" 
She pauses for a second , and then laughs. "It would get hits 
on Yo uTube ." 

JUNE 5, 2010 I www.billboard .biz I 19 

" 



churned out by such acts as Cheryl Lynn ("Got 
To promote and perpetuate black music's to Be Real"), Peaches & Herb ("Reunited"), 
enduring legacy, President Jimmy Carter de- Michael Jackson ("Don't Stop 'Til You Get 
creed June as Black Music Month in 1979. Rul- Enough"), Chic ("Good Times") and Funka
ing Billboard's black music charts that year delic ("Knee Deep-Part 1"). 
was a potent mix of R&B, disco and funk What a difference 31 years makes: The top 

13AIVIA I30YZ 
The Barna Boyz have been pro
ducing since 2003 for Desti ny' s 
Child, Solange Knowles and Mya, 
among others. But it wasn't until 
their latest, "Why Don't You Love 
Me" by Beyonce-and penned by 
her sister Solange- that fans out
side the electro world started to 
pay close attention. 

l11e song, which appears on Be
yonce's 2009 "I Am . . Sasha 
Fierce" release as a bonus track, 
barely made the album, according 
to the Alabama natives. Since then, 
"Why Don't You Love Me" reached 
No. 1 on the Hot Dance ChJb Play 
chart earlier this year. Further
more , the trio- Eddie "E Trez" 
Smith III , Jesse). Rankins :ind 
Jonathan D. Wells- didn't even 
know Beyonce was releasing a 
video to it until they started receiv
ing an unusu:il amount of congrat
ulatory text and e-mail messages 
for the clip earlier this month . 

The Barna Boyz released their 
own electro EP, "Socially Awk
ward ," as a free download on 
their site, Bamaz.com, last Sep
tern ber, and they're planning to 
release a full-length album early 
next year. They also continue to 
score tracks for commercials 
and films through their own 
production company, My Turn 
Entertainment. 

,JEFF BI-IASl<EI~ 
If you don't know who JeffBhasker 
is yet, take a look at the liner notes 
ofKanye West's 2008 album, "808s 
& Heartbreak"; Kid Cudi's debut , 
"Man on the Moon: The End of 
Day"; and Jay-Z's latest, "The Blue
print 3." The producer/ song· 
writer/vocalist / engineer also is 
responsible for Keri Hilson's sin· 
gle , "Turnin' Me On ," which 
reached No. 2 on the Hot R&B/ Hip
Hop Songs chart last year. 

As if those achievements 
weren't enough, the multi-instru· 
mentalist is behind West's highly 
touted Glow in the Dark tour, for 
which he contributed orchestral 
arrangements. He was set to be 
the musical director for West and 
Lady Gaga's much-anticipated 
North American tour, Fame Kills , 
which was set to begin in Novem
ber 2009 , before it was canceled . 

Bhasker first came on the 
scene as a producer on Game's 
"The Documentary," for which 
he helmed the title track, as well 
as on songs for Bay Area soul 
singer Goapele. 

B0I-·1 DA 
Drake isn't the only star emerg· 
ing from Toronto. Producer Boi-
1 da-one of Drake's signature 
beatsmiths- has been making a 
name for himself behind the 
boards for the past year, with 
songs like Drake's chart-topper, 
"Best I Ever Had" ; Em in em's lat
est , "Not Afraid"; Kardinal Off
ishall's "Set It Off" ; and the 
collabora tion "Forever," featur· 
ing Drake, Eminem, Kan ye West 
and Lil Wayne. 

Born MJtthew Samuels, the 23-
year-old Boi-lda recently worked 
on Drake's debut album, "Thank 
Me Later," and Dr. Dre's long
awaited "Detox"- the latter of 
whom he calls his biggest inspi
ration. He's also been working 
with GJme, singer/songwriter 
Sean Garrett and Busta Rhymes
and has submitted music to both 
Usher and teen pop trio the fonas 
Brothers. 

Boi-lda got his start a few 
years ago when he met Drake and 
worked on their first joint ven· 
lure , "Do What You Do ," which 
appeared on Drake's second rnix
tape, 2007's "Comeback Season ." 
Since then, Boi-lda has appeared 
on all of Drake's releases . 

,JAY FENIX & 
ANDREA IVIAl~TIN 
Melanie Fiona loans her vocal 
prowess to the chart-topping track 
"It Kills Me ," but it was newbie 
producer Jay Fenix and veteran 
singer / songwriter and co
producer Andrea Martin who laid 

the foundation for the track. 
Martin has been writing music 

since the early '90s for Monica 
("Before You Walk Out My Life"), 
Toni Braxton, En Vogue, Angie 
Stone ("Wish I Didn't Miss You") 
and, most recently, Leona Lewis 
("Better in Time") and Fiona's first 
single, "Give It to Me Right. " 

Fenix was inspired to create the 
beat for the song after arguing 
with his girlfriend. He then com
bined his heartbreak music with 
Martin's expertise for songwrit
ing for "It Kills Me." 

Now, off the success of the song, 
·Fenix-who was honored at this 
year's SESAC Awards- has been 
tapped to work on upcoming proj 
ects for Fantasia, Musiq Soulchild, 
Chrisette Michele, T. I. and Trey 
Songz. He's also hoping to launch 
an all-girl group, Heiress, as well 
as his own act, Savage Mill. 

As for Martin , she continues 
writing for heavy hi tters, includ
ing her latest cut, Sean King
ston's " Face Drop," as well as 
Fiona' s follow-up album. 

CI-IBISTOPI-IER 
'l)l~lJIVIIVIA BOY' 
GHOLSON 
You know him from his work on 
T.I.'s multiplatinum "Paper 
Trail," Gucci Mane's No. 1 

album "The State vs. Radric 
Davis" and the Grammy Award 
nominated "Put On" by Young 
Jeezy featuring Kanye West . 
Now, he's residing on the Hot 
R&B/ Hip-Hop Songs chart with 
"Lose My Mind" (Young Jeezy 
featuring Plies), "Beat It Up" 
(DJ Holid ay and Gucci Mane 
featuring Trey Songz) and "Ms. 
Chocolate" (Lil Jon featuring R. 
Kelly and Mario). 

Building a rep for crafting a 
composed sound punctuated by 
hard-hitting basslines, thump
ing percussion and busy synths, 
Christopher "Drumma Boy" 
Gholson cites classical com 
posers Beethoven and Bach plus 
jazz gurus Dizzy Gillespie and 
Miles Davis as key inspirations 
for his "gumbo crack music." The 
Memphis-born 26-year-old's 
mother was an opera singer; his 
father was a professional clar
inetist and music professor at the 
University of Memphis. 

Gholson is back with T.I. , 

working on the latter's forthcom
ing album, "King Uncaged." 
Among other new and upcom 
ing collaborations: "Money to 
Blow " by Birdman featuring 
Drake and Lil Wayne, Snoop 
Dogg's "House Shoes ," Monica's 
"Still Standing" album and 11 
tracks on the Gucci Mane mix
tape "The Burrprint 2 HD." 
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20 on Billboard's Hot R&B/Hip-Hop Songs Trey Songz, Young Jeezy and Dondria. 
chart for the week of May 29 finds R&B and But the acclaim, of course, must begin with 
hip-hop veterans (Maxwell, Usher, Monica, the song. In recognition of the behind-the
Erykah Badu, Ludacris and T.I..) sharing space scenes talent that affects the charts, Billboard 
with a crew of commanding younger coun- salutes Black Music Month 2010 with profiles 
terparts, among them Drake, B.o.B, Rihanna, of 10 rising songwriters and producers. 

Tl-1 E I-1 ITTE I~ Z Z 
Production / songwriting duo the 
Hitterzz comprise Shaliek Rivers 
and Cash us C. R.E.A.M. Both 24, 

the pair opted for work behind 
the scenes after their separate 
major-label deals didn't pan out. 
Born in the Bronx, Rivers signed 
with Uni versa l Records al 18 , 

working with Jimmy Jam & Terry 
Lewis, Bryan -Michael Cox and 

Alicia Keys; however, his record 
was never released. Born and 
raised in Hartford , Conn . , 
C.R.E.A.M. was offered a full 
time post with a Fortune 500 

company during his last year of 
college. But after meeting with a 
New York producer, PKing the 
Special isl, C.R.E.A. M. traded cor· 

porate America for a production 
deal with a major label. However, 
that eventually got tabled, too. 

Uniting forces as the H itterzz 
and working with production vets 
Dre & Vidal , the duo has since 
racked up songwriting credits 
with Atlantic's Day 26 ("One 
Night Only") and K-Lo Enterlain · 
ment newcomer Britni Elise 
(" Hello [So Damn Right for 
Me]") , produced by Harvey 
Mason Jr. The Hitterzz, signed 
to Primary Wave Music Publish 
ing, wrote "Nobody Can Change 
Me," the new single by Pussycat 
Dolls member and Geffen solo 
artist Nicole Scherzinger. It's 
produced by 20-year-olcl new
comer Remo . 

,JACl<I E I3C>YZ 
Songwriting siblings Carlos and 

Steven Batley began their music 
career singing on the River Street 
pier in their hometown ofSav;m
nah, Ga. Their in<lustry moniker 
is a tribute to their mother Jackie, 
who died in 2004- a year after 

their father's death. The passing 
ofboth parents moved the broth
ers to relocate to Los Angeles in 
pursuit of their musical dream. 

Three years later, Carlos, 28, 
and Steven, 24, have put together 
an enviable discography: Flo 
Rida's platinum single "Sugar" 
featuring Wynter Gordo11 , Ma 

donna's "Revolver" featuring Lil 
Wayne, Sean Kingston's "Eenie 
Meenie" featuri11g Justin Bieber, 
Bieber's "Down to Ear1h" ancl 
"Love Me ," an<l David Guetta's 
"Toy Friend" featuring Gordon 
and "Revolver (Remix)." The 
Jackie Boyz are currently in the 
studio with Kingston, Madonna, 

Jennifer Lopez, Flo Ri<la, Jennifer 
Hudso11 and Chris Brown. 

I3I~IAN KENNEDY 
Kansas City, Mo. , native Brian 

Kennedy began writing his own 
so11gs at 8 years old. In his teens 

he was a piano prodigy who per
formed his own music in the 
Ka11sas City Boys' Choir. At 18, 
the production bug bi t after a 
friend introduced him to a prim
itive beat machine, leading 
Kennedy to record separate piano 
albums of jazz, Christmas and 
contemporary music. 

Now 26, the Los Angeles-based 
Kennedy has since earned his first 
Grammy Award for his writing/ 

production contributions to 

Je11nifer Hudson's self-titled 
debut and 2009 best R&B album , 
including the songs "My Heart" 
and "IfThis lsn·t Love." Along the 
way, he produced '' Disturbia" for 
Rihanna, co-wrote Chr is Brown's 
"Forever" and produced and co
wrote " My Love" on Ciara's plat
in um sophomore set, "The 
Evolution." Signed to Univer
sal Music Group Publishing, 
Ke11nedy also cut his teeth as a stu
dio session player early in his ca
reer, working with Dr. Dre, the 

Underdogs' Harvey Mason Jr. and 
Damon Thomas , Kenneth "Baby
face" Edmonds and songwriter 
Diane Warren . 

Kennedy counts among his 
current projects Rihanna, Kelly 
Rowland, Tiffany Evans and 
Jardin Sparks. And he's also ex
panding into pop , cou11try and 
folk: Charice, Natasha Beding
field , Marie Digby, current "X 
Factor" winner Alexandra Burke, 
Carrie Underwood, Faith Hill a11d 

Rascal Flatts. 

NC> I.I). 
There's a reason why producer 

No I.D. is known as the Godfa
ther of Chicago Hip-Hop. Born 
Dion Wilson in Chi town , No I.D. 

got his foot in the door by pro
ducing for Common ("I Used to 
Love H.E.R.," "Resurrection") . 
And when Kanye West was try
ing lo get his start , it was No I. D. 
who brought him in the studio 
and introduced him to hip-hop 
production . 

Since then , No. I.D. has pro
duced for West on his "808s & 
Heartbreak" album, as well as 

Jay-Z's "American Gangster" and 

"The Blueprint 3. " On the latter 
he helmed five tracks, including 
first single "D.O.A. (Death of 
Auto-Tune) " and "Run This 
Tow11," featuring West and Ri 
hanna. His latest work includes 
Drake's current single, " Find 
Your Love ," which he co -pro 
duced with West. 

No I.D. is now in the studio 
with Rihanna and Young Jeezy 
for their respective upcoming 
albums, as well as working with 

Common for the first time 
since 1997 for his new album, 
"The Believer." 

Tl-1 E 
STEl~EC>TYPES 
The Stereotypes are a Los Ange
les-based production trio com 

prising former Def Jam A&R 
executive Ray Romulus (aka Ray
Ro), Asian rapper Jonathan Yip 
(aka )onStreet) and instrumen

talist Jeremy Reeves (aka 
JermBeats). Their African-Amer
ican, Asian and Caucasian fusion 
is responsible for Danity Kane's 
top 10 single "Damaged ," the 
track "Why Does She Stay" on Ne
Yo ' s "Year of the Gentleman" 
album and ·'Again," a collabora

tion with Natasha Bedingfield fea

tured in the movie "Confessions 
of a Shopaholic. " 

The Stereotypes are on the Hot 
R&B/ Hip -Hop Songs chart with 
Mary J. Blige's "Good Love" featur
ing T. I. and Raheem De Vaughn's 
"I Don't Care." Additional credits 
include Melanie Fiona , Omarion 
and Bow Wow, Anthony Hamil 
ton, Keyshia Cole, Fantasia and 
Justin Bieber. The trio also part
nered with rapper Durtee 3-who 
was represented byYipancl Reeves 
when then-A&R exec Romulus 
signed the rapper to Def Jam- to 
create 24/8, an experimental hip

hop /electro/R&B ensemble. • • 



They May Have 
A Reputation As 

Music's New 
Court Jesters, 

But 30H!3 
Are Laughing 

All The Way 
To The Top 

Of The Charts 
BY CORTNEY HARDl~G 

I 
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Sofa, so good: 30H!3's 
NATHANIEL MOTTE (left) 

and SEAN FOREMAN 

• 

-
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It shouldn't come as a surprise 
that the two goofballs who 
comprise 30H!3, the band 
behind hi ts like "S tarstrukk" 
and writers of dunderheaded 
couplets like "Shush, girl, shut 
your lips/Do the Helen Keller 
and talk with your hips," are 
actually pretty sharp guys. 
From Lieber & Stoller to the 
Beastie Boys, clever people 
have been making stoopid 
music since time 
immemorial, or at least the 
middle of the last century. In 
the case of 30H!3, the pair, 
Nathaniel Motte and Sean 
Foreman, met in physics class; 
Motte put off med school 
to go on the Vans Warped 
tour while Foreman has 
a bachelor's degree in 
English from the 
University of Colorado. >>> 
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So while the question of playing-dumb-or-really-dumb~ seems 
easily settled, the issue of how to categorize their music is harder 
to solve. Crunkcore, electro-pop, hip-hop, electro-rap- all terms 
thrown around to try to box the band in, each more meaning
less than the last. In a sense, 3OHl3 is genre-less- a mash-up 
of any number of influences . 

"We' re obsessed with pop culture," Motte says. "I'm really 
interested in slang and lingo, especially French slang, and also 
how kids communicate online. The scope of pop music has 
changed- back in the day, pop music was the devil in the hip
hop world, and then people came around and realized it was 
popular for a reason. " 

3QHl3 's post-modern approach has struck a chord with teens 
whose iPods are on perpetual shuille. The pair's breakout album, 
2008's "Want," has sold 445,000 copies, according to Nielsen 
SoundScan; the singles from that album, "Don't Trust Me" and 
"Starstrukk," have sold 2.8 million and 1 million downloads, 
respectively. As th e two prepare to release "Streets of Gold," 
due June 29 on Photo Finish /Atlantic, they 're already off to a 
good start- first single "My First Kiss ," featuring comrade-in
brat-pop Ke$ha, has sold 359,000 downloads and is No. 34 on 
the Billboard Hot 100. 

Benny Blanco, who co-produced "Streets of Gold" and 
"My First Kiss" with Dr. Luke, says the band's multigenre 
style is right for the times. "The more genres you touch, the 

more people like you," he says. 
3OH!3 hail from Boulder, Colo. , an i.iber-academic and 

politically correct town where crunchy singer/ songwriters are 
the standard fare. While in high school, Motte says, "we started 
hanging out because we were both really into underground hip
hop, and we made all these videos for the local cable access 
channel. We started writing songs together in college and played 
local shows. Then we got asked to play in Denver, and we started 
building a following in Colorado." 

Until the summer of 2007, Motte and Foreman both focused 
on school, with Motte taking off for a year to teach English in 
France while Foreman kept the band going. But when he returned 
stateside, 3OH13 had sta,ied to build enough buzz that outsiders 
began calling- and before long 3OH!3 had a record deal. 

Matt Galle, who founded Photo Finish Records, saw an early 
show and was moved to sign the band. "These are dudes that 
were really into Dungeons and Dragons," says Galle, who splits 
his time between running Photo Finish and working as a book
ing agent for Paradigm. "They're smart and creative and read 
a lot- they did a lot of freestyle rap contests and they can really 
think on their feet. " But Galle was also drawn to their outgoing 
personalities. "After their first show in New York, we went to 
this super hipster bar where everyone was just standing around," 
he says. "They ran right in there and started a dance party. They 
are totally unafraid to put themselves out there." 

PICTURE PERFECT Photo Finish's Matt Galle Has The Best Of Both Worlds 

Matt Galle, 32, has a knack for being 

early to the party-he was one 

of the first to pick up on fu

ture emo stars My Chem

ical Romance and Taking 

Back Sunday, two acts 

he still books. Galle, who 

was an independent 

booking agent in New 

York for several years be

fore joining entertainment 

talent and booking agency Par

adigm, says Atlantic approached him 
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about a sub label in 2006 because of his 

track record and his belief that 

careers are built on the road. 

" Bands have to keep 

playing clubs to sell al

bums," he says. "They 

have to be on tour and 

hitting markets and ven

ues again and again, until 

they can sell out a space 

and move on to a bigger one." 

Galle says his relationships with 

Atlantic and Paradigm are similar, and that 

neither entity minds his other projects. "I 

can use the resources that these organi

zations have to help my bands, but I don't 

have anyone looking over my shoulder," 

he says. Beyond 3OH!3, his Photo Finish 

acts include hard rock band New Medi

cine, post-hardcore act Rival Schools and 

Anthony Green, the lead singer of Circa 

Survive. Booking clients include Ke$ha, 

Boys Like Girls and Bruno Mars. 

"I still make more money as an agent 

than running the label," he says. "But 

the gap is definitely closing." - CH 

Threesome! 30H!3; with KATY PERRY 
in the 'Starstrukk' video (inset). 

That energy also attracted the band's 
manager, Mike Kaminsky. "I was on 
YouTube looking for a band that had atti 

tude," he says. "I would go to festivals and see all these bands 
that were too safe. I watched their videos and flew to Colorado 
to meet with them- I think I met them in between D&D games. 
They are smart , laid-back guys who just explode onstage." 

Kaminsky thought the band would be a perfect fit for the 
Vans Warped tour and asked his office mate, Warped founder 
Kevin Lyman, to add the group. Lyman, wary of adding an un
known act, gave 3QHt3 a side-stage set on the tour's Denver 
stop, and 15,000 kids showed up. "I heard all this commotion 
and went outside to see the security guard being completely 
overwhelmed by all these kids," Kaminsky says. "After that , 
Kevin invited the band to do Warped tour the next summer, and 
they wound up headlining the year after. " 

The band signed to Photo Finish, which has a partnership 
with Atlantic. Despite Atlantic's proclivity toward 360 deals, 
Galle says 30 H ! 3 isn't signed to one. "The reason we signed to 
Photo Finish is that they were the only label who both offered 
a fair deal and took the time to understand the band," Kamin
sky says. "Other labels wanted them to be a straight rap act and 
work with hip-hop producers, and Matt saw in them an ability 
to reach the rock kids as well. " 

The band built its base at modern rock radio, starting with 
reaching out to a DJ named Nerf at KTCL, Denver's alternative 
station, who had previously supported 3OH!3. "We didn't have 
Atlantic's support at the time because the band wasn't on their 
radar," Galle says. "We hired an indie to work the song at radio 
on the West Coast and in the Midwest. " 

Galle also sold CD-Rs of the band's songs for $5 at every stop 
on the Warped tour, mounted an extensive poster campaign in 
each city along the route and mobilized a street team lo appear 
at key events. A "band to watch" nod from Rolling Stone helped 
drive buzz, as did a minor controversy over the Helen Keller 
reference in "Don't Trust Me." 

By this point, the band had become big enough that Atlantic's 
team joined the campaign , and the effort to cross over "Don't 
Trust Me" to pop radio began in earnest. Stations in Indianapo
lis and Milwaukee were early adopters, and the track eventu
ally began climbing the charts, peaking at No. 7 on the Hot 100. 

The band's second single, "Starstrukk," didn't have such an 
easy ride. "The version of 'Starstrukk' that was on the album 
was a fan favorite, and it sold 750,000 copies before it was even 
a single," Galle says. "Disney approached us to use the track in 
a movie called 'When in Rome.' We did the remix with Katy 
Perry, but then the movie people w;mted us to delay pushing 
the track to radio until they were going to promote the film
so even though the song was ready to go in May, we had to wait 
until September to work it , and we lost a whole summer. " 
"Starstrukk" peaked at No. 95 on the Hot 100. 

At that point, Galle decided not to release any more singles 
and the band went back to the studio, although two stand-alone 
tracks came out while the group was recording- "Follow Me 
Down," a collaboration with Neon Hitch that appeared on the 
"Almost Alice" soundtrack, and the Ke $ha collaboration "Blah 
Blah Blah ," heard on her "Animal" album. 

To help frame the band as more than just a novelty singles act, 
Galle will be doing a Countdown partnership with iTunes for the 
new album that he hopes will drive consumers to buy the full 
record. "We are releasing four songs before the album release 
date," he says. "Then we are offering a discounted Complete My 
Album feature to incentivize kids to buy the whole thing. We are 
also holding back some of the best songs on the record, too. " 

The record, which Foreman describes as "perversions on the 
pop standard," is a leap forward from the act's last effort . The 
influence of standard-bearing party-starters Andrew WK and 
the Beastie Boys becomes clear on tracks like "House Party"
"it's a super flattering comparison," Foreman says of the Beast
ies reference- while" My First Kiss" sounds like a dirty version 
of an old Ronettes track. The two even show off their feelings 
on 'Tm Not the One," which Motte describes as "touching. " 

"We want to push boundaries with this album," he says. "We 
want to have a lot of different styles. It's not our goal to create 
an album where every song sounds the same. " 

• 
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Coming to Broadway: 
'Unchain My Heart: 
The Ray Charles 
Musical,' opening in 

1 
New York this fall , is J 
but one of the many . events recognizing ,. 
the artist this year. -
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BOTH-BIRTHDAY EVENTS 
CELEBRATE THE LIFE OF 

A MUSICAL PIONEER 
BY GAIL MITCHELL 

"I just do what I do." That's what 
Ray Charles told Billboard in June 
2002 when asked to assess his roie 

in music history. Of course, 
Charles' self-effacing response 

belies a groundbreaking career and 
a legacy that endures today, as fans 

look toward celebrating what would 
have been the legendary artist's 

80th birthday Sept. 23. Looking 
back at Charles storied career what 

comes to mind is the phrase 
"musical genius." In Charles' case , 

that's no hype . 

.. 

In 1954, the artist's melding of gospel and blues yielded the 
pi oneering hit "I've Got a Woman·•-and forged an indelible 
imprint on R&B , reek and pop. 

His earthy, soulful voice graced a steady st ream of classics 
after "Woman," inc uding "Drown in My Own Tears ," "What'd 
I Say," "Hit the Road Jack," "Unchain My Heart, " " I Can't Stop 
Loving You" and "C-eorgia on My Mind. " 

Just as at home 1)11 the Hammond B·3 organ as he was on 
the piano, he also landed at the tcp of Billboard's R&B , pop, 
country and jazz charts- and even the dance chart, collaborat
ing with childhood friend Quincy Jones and Chaka Khan on 
''I' ll Be Good to You ." 

His final recordi::J.g, 2004' s "Genius Loves Company," made 
history when it won eight Grammy Awards, including album 
and record of the yeu for his pairing with Norah Joneson "Here 
We Go Again. " 

But what many L1:1y not know is that the inimitable Charles 
was also a genius when it came to the business side of music. 

In the early '60s he negotiated a rare feat after leaving At
lantic Records to si5n with ABC-Paramount: ownership of his 
own master recordings. He also established his own labels. 
Tangerine (his fav,)r·ite fruit) came first, which la ter evolved 
into Crossover Records. 

A songwriter wh::> penned nearly 200 songs, Charles also op-
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erated his own publishing companies , Tangerine Music and 
Racer Music. 

For these entities, Charles and longtime manager Joe Adams 
designed and built the RPM International office and studios 
on Washington Boulevard in Los Angeles. The Ray Charles 
Memorial Library will open in the building this fall. 

Charles also found time to manage the careers of other acts, 
including Billy Preston and '70s R&B group the Friends of Dis
tinction. And way before it was de rigueur for artis ts to do, 
Charles set up what became a foundation to help needy chil 
dren with hearing disabilities and later on support educat ion. 

"He was an amazing human being," says Jones, 77, who be
came friends with Charles when both were scrappy teenagers 
in Seattle. "A true innovator who revolutionized music and the 
business of music," he adds. "Growing up, we only had the 
radio; no Michael Jackson, Diddy or Oprah. So it was hard to 
imagine today's entrepreneurial world. But that didn't stop us . 
We spent a lot of time talking and dreaming about things that 
brothers had never done before. " 

"He really was a genius," says singer Solomon Burke, a for• 
mer Atlantic labelmate. "He did things the way he wanted ."" 

Charles was born Ray Charles Robinson Sept. 23, 1930, in Al
bany, Ga. As many learned through actor Jamie Foxx'sAcademy 
Award-winning portrayal in the continued on »p26 
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Moments of Ray: Televised petformanoos by RAY CHARLES in the '60!; lnduded (clockwise from left) a-ds for Coc;,a,-Cola, 
performances on the BIBC w ith THE RAELETrS Md a BBC appearance cluring which he was backed by BILLY PRESTON. 

from »p25 2004 film "Ray," Charles became blind by 
age 7 and orphaned at 15 while growing up in northwest Florida. 

In eight years at a state school for the blind , the young 
Charles learned how to read and write music. Leaving Florida 
in 1947, he headed for Seattle ("Choosing the farthest place 
he could find from Florida, " Jones says), where he notch ed 
his first hit two years later as a member of the Maxin Trio , 
"Confession Blues." 

Even then, Charles was an enterprising individual. 
"He had his own apartment, record player, two pairs of pimp 

shoes, and here I am still living at home ," Jones recalls with a 
laugh. "His mother trained him not to be blind: no cane, no 
dogs, no cup . His scuffed-up shoes .. . that was his guide and 

and business moves: to not be categorized musically and cross 
over. Though he never worried about it , he was resigned to the 
fact that he might lose some core fans. But he thought he'd gain 
far more in the process. " 

Gumina was operating his own promotion company work
ing with state lotteries when he met Charles in 1999. The two 
teamed up on a series of commercials for various state lotter
ies and also introduced a line of Ray Charles slot machines also 
accessible to the blind. 

"Everything he did had a business acumen to it," says Gu
mina, who cites Charles' liaison with manager Adams as a piv
otal turning point. Originally hired to be Charles' stage 
announcer, former radio DJ Adams segued into overseeing pro

driving force. He was the most inde
pendent dude I ever saw in my life. Ray 
would get blind only when pretty girls 
came around." 

Signing with Atlantic Records in 
1952, Charles as a West Coast jazz and 
blues man recorded such songs as "It 
Should've Been Me" and label co-
found er Ahmet Ertegun's composi
tion, "Mess Around." 

'He was an 
amazing human 

being who 
revolutionized 

music.' 

duction of the singer's shows, lighting 
and wardrobe. 

Together the pair designed and built 
Charles' L.A. business base, RPM In
ternational (Recording, Publishing and 
Management) studio . When he began 
recording there in 1965, the label 
rented the studio from him, so he made 
money on his recordings before they 
were even released. 

Then he connected in 1954 with 
''I've Got a Woman ," which set off a 

-QUINCY JONES To save money on travel expenses, 

chain reaction of more hits capitalizing on his bold gospel /blues 
fusion. But Charles was jus t getting started. 

In 1958, he performed at the Newport Jazz Festival, accom
panied by a band that featured such jazz cats as saxophon
ists David "Fathead" Newman and Hank Crawford. Further 
bucking convention, he recorded "The Genius of Ray Charles," 
a 1959 release offering standards on one side (including 
"Come Rain or Come Shine") and big band numbers on th e 
other, featuring members of Count Basie's orchestra and sev
eral arrangements by Jones. 

Leaving Atlantic for ABC-Paramount, a fearless Charles 
recorded the seminal "Genius+ Soul= Jazz" album in 1961. 

A year later, his earlier dabbling in country music grew se
rious with the release of the million-selling "Modern Sounds 
in Country and Western Music." Complemented by lush strings 
and a harmony-rich choir, he scored with covers of Don Gib
son's "I Can't Stop Loving You" and Ted Daffan's "Born to 
Lose"-and spent 14 weeks at No. 1 on th e Billboard 200. 

"For a black man to do this in 1962 was unheard of," says 
Tony Gumina, president of the Ray Charles Marketing Group, 
which handles the late artist's licensing affa irs." He was trying 
to sell records to people who didn't want to drink from the same 
water fountain as him. But this was one of his greatest creative 

.com 
Additional special feature content on Ray Charles can be 
found at billboard.biz/raycharles, while video is available 
at billboard.com/raycharles. 
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Charles purchased an airplane to ferry 
his band around to gigs . A smaller plane was also acqu ired so 
that Charles could wing in to , say, New York to record a couple 
of songs before flying back out in time for a show. 

"He understood the entertainment business enough to 
know that you may not be popular forever," Gumina says, 
"and you need to maximize your product. At the same time, 
he had as much fun as any rock star but without the sad money 
stories. There was a time to work and a time to play, and he 
knew the difference. He didn't have a bunch of homes or a 
large entourage. That's why he was able to save $50 million 
before he died. " 

Calling Charles an "incredibly smart man ," Concord pres
ident John Burk says he learned a lot from th e ailing singer 
while he was recording his final studio album, "Genius 
Loves Company." 

Going through "some sticky deal points, he was amaz
ing," Burk recalls. "He had the whole agreement in his 
head. Without referencing any material, he knew all the 
terms we proposed and had the deal done for the album in 
two discussions." 

Creative ly, Burk says Charles was an artist dedicated to de
livering "a true performance from the heart. Part of his cre
ative legacy was his approach to singing. He opened the door 
to vocal improvisations, changing how people perceived you 
could sing a song. Many singers today are influenced by him 
and they don't even know it. " 

MUSIC, MUSICALS, LIBRARY 
AND MORE TO MARK RAY'S 
80th BIRTHDAY 
Several events are being held to honor the life and 

legacy of Ray Charles in this year that marks the 80th 

anniversary of his birth on Sept. 23, 1930. 

• RayCharles.com has relaunched. Enhanced by links to 

social networks like Facebook, Twitter and MySpace, the 

renovated site now offers news stories, updates on 

forthcoming releases and special event s, historical facts, 

discographies, contests and official merchandise. 

• On April 6, Concord Records released "Genius+ 

Soul = Jazz," a deluxe two-CD set that borrows its 

title from Charles' groundbreaking 1961 album. The 

new set combines digitally remastered versions of its 

seminal namesake plus Charles' three additional jazz 

albums: "My Kind of Jazz," "Jazz Number II" and "My 

Kind of Jazz Part 3." 

• In September, the Ray Charles Performing Arts Cen

ter will open on the campus of Morehouse University 

in Atlanta. 

• Also this fall, the Ray Charles Memorial Library is 

due to open. The library will occupy the first floor of 

the RPM International building in Los Angeles where 

Charles had worked and recorded since 1965. 

• The Biography Channel this fall will air a new two

hour, prime-t ime Charles documentary, produced by 

Tremolo Productions, headed by Morgan Neville. 

Neville's previous productions include the film "Johnny 

Cash's America" and the documentary " Respect Your

self: The Stax Records Story." The film will feature new 

music through Concord Music Group, which now han

dles Charles ' catalog. "His catalog was so broad that 

people think they've heard everything, but t hey haven't," 

Ray Charles Foundation president Valerie Ervin says. 

"We have a minimum of 300 songs we've come across 

and hope to debut the first single in the documentary." 

• Previews of "Unchain My Heart: The Ray Charles 

Musical" begin Oct . 8 in New York. The Broadway 

production will feature some of Charles' most pop

ular hits, including "Georgia on My Mind," "I've Got 

a Woman" and "Uncha in My Heart." Wi t h a book 

by Pulitzer Prize-winning playwright Suzan-Lori 

Parks and direction by Sheldon Epps, the musical 

is being presented by Stuart Benjamin, who pro

duced the award-winning biopic " Ray." The pro

duction opens Nov. 7. 

-Mariel Concepcion and Gail Mitchell 

R.C. In D.C.: RAY CHARLES was f&ted at the 
Kenne-dy Center Honors In t986. 
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CHARLES HAS 
APPEARED ON THE 

CHARTS IN EACH 
DECADE SINCE THE '40s 

BY KEITH CAULFIELD 

RAY CHARLES' LEGACY 
on the Billboard charts 
stretches back to 1949, 

when-as part of the Maxin 
Trio with G.D. McKee and 

Milton Garred-he charted 
his first single with 

"Confession Blues." The 
cut reached No. 2 on what 
was then called the Most

Played Juke Box Race 
Records chart. 

Since then, Charles has visited the top of Bill
board's pop, country, R&B and jazz charts. And 
he also had an unlikely No. 1 on the Hot Dance 
Club Songs tally with 1990's ''I'll Be Good to You," 
a co Ila boration with Quincy Jones and Ch aka Khan. 

It's safe to say that no other artist has had 
as varied and prolific an impact on the Bill
board charts as Charles. 

This recap of Charles' top 40 Billboard Hot 
100 hits list is based on performance on the 
weekly Hot 100. Songs are ranked based on an 
inverse point system, with weeks at No. 1 earn
ing the greatest value and weeks at No. 100 earn
ing the least. 

On the Hot 100, Charles has earned 80 hits 
between 1958-the year the chart began-and 
1990, when" I 'II Be Good to You" became his last 
Hot 100 single, reaching No. 18. Among all acts, 
he has charted the third-most singles on the list; 
only Elvis Presley (with 108) and James Brown 
(91) have more. 

His biggest hit on the Hot 100 is "I Can't 
Stop Loving You," which spent five weeks at 
No. 1 in 1962. It also ranks as Charles' top sin
gle on this exclusive recap of his biggest Hot 
100 hits. His other two Hot 100 No. ls-"Hit 
the Road Jack" and "Georgia on My Mind"
rank at Nos. 2 and 4 on the recap, respectively. 

On Billboard's Hot R&B/Hip-Hop Songs 
chart, Charles' impact is just as impressive. 
He had 86 hits on the chart, including 11 
chart-toppers, with "I Can't Stop Loving You" 
earning his longest reign at the top (10 

Ray Charles 
went back to 
his hometown of Albany, 

Georgia, and saw the 
potential in Albany State 
University students. For his 
contributions to society and 
to the university, ASU 
awarded him the Honorary 
Doctorate of Philosophy in 
2002. Albany State _ . . · 

weeks). Charles also snared a No. 1 on the 
Hot Country Songs chart in 1985 , thanks to 
a duet with Willie Nelson, "Seven Spanish 
Angels." The single appears on Charles' duets 
album, "Friendship," which reached No . 1 
on Top Country Albums. 

Speaking of country music, Charles' top Bill
board 200 performance is "Modern Sounds in 
Country and Western Music," which logged 14 
weeks atop the chart in 1962. 

Genius loves company: RAY CHARLES performed with (clockwise from top right) 
WILLIE NELSON at the Austin Opera House in 1984, with ARETHA FRANKLIN on 'The 
Midnight Special' in 1973 and on GLEN CAMPBELL'S 'Goodtime Hour' show in 1970. 

students will soon lei/r~ 
and perform irii"ne Ray 
Charles Fine,A~ts Center. 

For more informa · Most only heard a melody.· 
contact 

Office of Recruitment and Admissions 
229-430-4646. 
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Rank Album Title Peak Position 

t-loilern Sounds in 
Countf'>'and 
Western_ , usl 

2 Sept. 18, 2004 

2~ Noii. 3, 19 

4 Ingredients in a 2 (2) Aug. 31, 1962 
Recipe for Soul 

5 Genfw 196'1 
6 Ray Charles' 5 Aug. 18, 1962 

9 
8 The Genius Hits 9 Oct. 10, 1960 

the Road 
g Ray (Soondtlad<) 9 Nov. 6, 2004 

10 Do the Twist! 11 Dec. 18, 1961 
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Label 

ABC-Pilltamcunt 

Hear/Concord 

Afi3C-1'aramouiit 

ABC-Paramount 

l~lse 
ABC-Paramount 

ABC-Paramount 

Atlantic 

Rank 

2 

4 

6 

8 
9 
10 

12 

13 --~~~-
14 
5· 

16 
17 
18 
,19 
20 
.lf. _ _____ _ 
22 
!.! 
24 
i2S 
26 

7--~~~~ 
28 
g 

30 

32 

34 
s 

36 

Label 

Makin' Whoopee 

Sticks ·and·stones'""•----------"'"""....., ..... -=-,.,_,__= 
Smack Dab in the Middle* 

7 
38 
39 
40 

------=Th,1t'a a Lie -------------_-_-_-_-_---:,__==.&.1J,_ _ ___. 
A Tear Fell ABC-Paramount 

• Ray Charles & His Orchestra; •• Quincy Jones featuring Ray Charles and Chaka Khan; ••• The Ray Charles Orchestra; 
•••• Ray Charles & the Raelets 

Titles on this chart are ordered by peak position on the Billboard Hot 100. If more than one title peaked at the same 
posit ion, ties were broken by the number of weeks spent at the peak. lf ties still remained, they were broken by the 
number of weeks on the chart, and then ,n the top 10 and/or the top 40, depending on where the title peaked. 

Dillard University celebrates the life 
and legacy of a great musician and 
philanthropist on his 80th birthday. 
We, along with the rest of the world, 
say "We'll Never Stop Loving You!" 

DILLARD 
UNIVERSITY 

., 

" 

> 



• 
Because the one thing everyone has in common 

is the ability to make a difference. 

Yakub Hazzard, Esq. and the Robins, l<aplan, Miller & Ciresi L.L.P. family 
warmly salute the life, music and genius of the great 

Ray Charles and are honored to continue his legacy through 
our involvement with the Ray Charles Foundation . 

ROBINS, KAPLAN, MILLER & CIRESI L.L.P. 

Atlanta I Boston I Los Angeles I Minneapolis I Naples I New York I 800.553.9910 I rkmc.com 

© 2010 Rob ns, Kaplan, Miller & C1rrsi L LP 
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WE ARE PROUD TO BE ASSOCIATED 
W ITH THE GEN IUS OF RAY CHARLES 
AND CELEBRATE THE OUTSTANDING 
WORK OF THE RAY CHARLES FOUNDATION 

KASSNER ASSOCIATED PUBUSHERS LTD 
songs:i:i:kassner-music.co .uk 
www.kassnermus.ic.com 
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THE RAY CHARLES FOUNDATION 
CARRIES ON PHILANTHROPIC GOALS 

I BY MARIEL CONCEPCION 
' 

WHEN RAY CHARLES died on June 10, 2004, he left 
behind not only a treasury of American music, but the 

resources to help the less fortunate, through the work of 
the Ray Charles Foundation. • The charity launched in 

1986 as a corporation called the Robinson Foundation for 
Hearing Disorders, and its mission was to fund hearing 

implants for individuals with hearing disabilities. • 
Under the leadership of president Valerie Ervin, a 

longtime member of Charles' team, the foundation has 
evolvea. It now focuses on not only hearing disorders but, 
according to its mission statement, "the empowerment of 

young people through ... [the] support of education 
institutions and nonprofit education programs." 

Although Charles was blind 
since the age of 7, he felt his lack 
of sight wasn't a handicap. In
stead, he believed the inability to 
hear-especially, to hear music
was more ofa hardship. 

So Charles began his philan
thropy by anonymously funding 
cochlear implants for hearing
impaired individuals who 
couldn't afford the operation. 
Only rarely did he meet with the 
people whose lives he changed 
with his generosity. 

:.:t •. 
I -::- , --~,. 

~. -. '~· 

"I was there to witness a pa
tient as young as 3 years old and 
another as old as about 80," 
Ervin recalls. "But one of the 
most special moments was when 
I had the great pleasure of wit
nessing a young girl, maybe 4 or 
5 years old, who was born deaf. 

A brigl'lt leg;tcy; Ray Charles Foundation :President 
VAL.ERIE ERVIN (right) joi,ns Charlies' longtime 
manager JOE ADAMS and his wife, EMMA, at a 2004 
fund-raiser for the Ray Charles Performjng Arts Center. 

Mr. Charles helped with the transplant, and 
when she was able to hear, they brought her 
to the office. She didn't speak English but she 
drew a picture, and it brought such immense 
joy to Mr. Charles' heart to be able to provide 
that kind of service ." 

The purpose of the foundation expanded as 
years passed. In 1996, Charles began donat
ing not just to traditionally black universities, 
but educational facilities across the globe-as 
long as there were people in need of a schol
arship or any other monetary push to help 
them attend school. Since then, Ervin esti
mates Charles has donated about $20 million, 
both before and since the creation of the Ray 
Charles Foundation . 

"He was very quiet about [his donations)," 
Ervin says. "When you're giving, it's not about 
the notoriety. That's why no one was familiar 
with the foundation. We gave in silence, not 
to make a big hoopla about it. That's not what 
it was about." 
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After Charles' death, however, Ervin and the 
members of the board decided that while the 
artist preferred not to publicize his contribu
tions while he was alive, they would change the 
corporation's name in his honor. In 2006, the 
corporation officially became a foundation, al
though the goals stayed the same: to provide 
support to those with hearing disorders and to 
empower youth through education. 

The foundation is involved with many 
events to mark the 80th anniversary of 
Charles' birth (see story, page 26). In Febru
ary, as president of both the foundation and 
the Ray Charles Memorial Library, Ervin trav
eled with eight students from Compton High 
School in California to a civil rights celebra
tion at the White House. 

Guiding the foundation's work is a vi
sion statement defining its broadest aim
to instill the belief in the youth of America 
that "there is no challenge too great one 
cannot overcome." 



AIM, FIRE HATE THE PLAYER 
Game Is sanguine 

about his new album 
A Gaga-approved 

glam rock act 

BIRTH OF AUTO-TUNE 
Dave Tompkins tells the 

story of the vocoder 

YOUNG AND HOT 
Chris Young goes No. 1 

and treats fans 

BIG VOICE 
Sky's the limit for 

Nikki Yanofsky 
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GRASS 
ROOTS 
Dierks Bentley Goes Bluegrass 
For 'Up On The Ridge' 

Some might consider Dierks Bentley's June 8 release "Up on 
the Ridge" J departure from his usual style. But the acoustic, 
bluegrass-flavored venture is actually a return to the country 
s1ar' s roots. 

While he was struggling to get in the business, the tben-19-
year-old used a fake ID to get into Nashville's Station Inn lis
tening room. There, he fell in love with the music. 

"I love bluegrass. I love acouslic music, so I've always wanted 
to make a record like th is," the Phoenix native says. "Last year, 
I needed to slow !he wheels down a little bit , take some time 
off to make this kind of record. The original thought was I'd 
make a bluegrass record and a country record. And once I 
started working on the bluegrass record , I quickly became 
aware that this was the only record I'd be making, because we 
started breaking down the barriers between genres ." 

Both Bentley and his label, Capitol Nashville, are plan 
ning an ambitio11s campaign to expose "Up on the Ridge ." 
"We are launching this in both traditional and nontradi 
tional ways," Capito! Records Nashville president / CEO Mike 
Dungan says. "Dierks is actually touring in front of this 
record. It doesn't come out until June 8 and Dierks is on 
the road right now to attract attention to it. We're working 
the press really hard and everybody has been eager to come 
out. We're doing it a little backward here, but so far, it looks 
really good ." 

Bentley is doing 24 concerts in 30 days , backed by his usual 
drummer and steel guitar player in addition to acclaimed blue
grass musicians Rob and Ronnie McCoury and Jason Carter 
from the Del McCoury Band. "I have my drummer and steel 
player to prop me up when I'm trying to hang in lhere with 
the Del McCoury Band," he says. 

Capitol is also partnering with Sugarhill Records in mar
keting " Up on the Ridge." "They are in our family and they 
make a lot of bluegrass records," Capitol Nashville senior VP 
of marketing Cindy Mabe says of the label, which is distrib
uted through EM I. "We wanted their expertise , so they're help
ing quarterback this. They are working bluegrass stations , 
Americana and they've really been working the NPR route ." 

The title track is being promoted to mainstream country 
radio and is No. 29 on Billboard's Hot Country Songs chart. 
Mabe says the label has been giving away CD samplers at Bent
ley's tour stops to familiarize consumers with the new project. 
Press has been a key component of the marketing campaign, 

including a street-week piece on "CBS Sunday Morning." Bent
ley has appe;11ed on "The Tonight Show With Jay Leno" and 
"Late Show With David Letterman." Bentley also hosts a weekly 
radio show Monday afternoons on WSM-AM Nashville , so he 
plans to feature the album and some special guests on an up
coming show. 

Produced by Jon Randall Stewart , "Up on the Ridge" in 
cludes appearances by Alison Krauss, Miranda Lambert, Jamey 
Johnson, Kris Kristofferson, Vince Gill, Chris Stapleton and 
the Punch Brothers. Bluegrass legend Del McCoury joins Bent
ley on a remake ofU2's "Pride (In the Name of Love)." The 
title track is one of five new songs Bentley co-wrote on the 12-
song collection, which was recorded in Nashville and Brook
lyn, where he teamed with the Punch Brothers. "This is not 

your father 's bluegrass record ," Bentley says. "This is defi 
nitely new ground ." 

When a successful artist takes a musical detom, it can often 
result in a los s of career mom entum. However, when Bentley 
approached Dungan and the Capitol Nashville team with the 
idea of doing an acoustic record that would be "a hybrid of 
bluegrass and country," they were encouraging. "It's so cool 
to see the support they've given the record that's a little bit left 
of center," he says . 

"Too many people play it safe ," Dungan says." I don't think 
it's too far out there that it's going to in any way derail him. I 
think it makes perfect sense ... If careers are going to be ham 
pered in a negative way by something great , then there's some
thing wrong with the world. " 
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>>>SPECTOR 
PRODUCES NEW 
ALBUM-FOR WIFE 
Phil Spector has 
produced his first major 
recording project in 30 
years-a debut album 
for his wife, Rachelle, 
her publicist says. 
Spector, 70, who is 
serving a minimum of 19 
years in prison for the 
2003 shooting death of 
actress Lana Clarkson, 
produced and arranged 
all 10 tracks for "Out of 
My Chelle" during his 
two murder trials. "She's 
fantastic on this album," 
Spector said of his wife 
in a statement. Spector 
created the distinctive 
Wall of Sound technique 
in the '60s and in his 
heyday worked with 
stars ranging from the 
Ronettes to the Beatles. 

>>>AGUILERA 
POSTPONES NORTH 
AMERICAN TOUR 
Christina Aguilera has 
postponed her 20-date 
North American summer 
tour until next year, 
according to a 
statement from tour 
producer Live Nation. 
The singer was set to 
tour in support of her 
new album, "Bionic," 
due June 8. "Christina 
Agui i era ' s summer tour 
has been moved to 2011 
due to prior commit
ments that the singer 
had made to her film 
'Burlesque' and to the 
promotion of her new 
album," the statement 
said. "The singer felt she 
needed more time to 
rehearse the show and 
with less than a month 
between the album 
release and tour date 
this wasn't possible." A 
new round of dates will 
be announced later this 
year, and ticket refunds 
are available at point of 
purchase. 

>>>PAULA ABDUL 
BACK IN PRIME 
TIME ON CBS 
Paula Abdul is returning 
to the judges table as 
part of a new prime
time talent competition 
series on CBS. Abdul 
will serve as the lead 
judge, executive 
producer, creative 
partner, mentor and 
coach on "Got to Dance," 
a series from Shine 
Group/Reveille that's 
based on a U.K. hit. 

Reporting by James 
Hibbard, Mitchell Peters 
and Jill Serjeant. 

Laid-back: 
GAME 

Game Off? 
West Coast Rapper Says He's Blase About Promoting 
His Next Album-But Don't Tell His Label 

In an age when even the most prominent rap
pe rs have to hustle with each new album, 
Game's approach could be considered either 
refreshingly contrarian or just plain suicidal. 

The rapper says he believes seniority in 
music equates not having to promote upcom
ing projects, and that's exactly the approach 
he's taking for the release of his fourth stu
dio album. 

"I'm not into promoting. I give you a date 
and if you're a Game fan, then you'll get the 
album, " the West Coast rapper says matter
of-factly about his upcoming album, "R.E.D.," 
due July 6 on lnterscope Records. "I don't sell 
myself. This is my fourth album. I don't think 
I need to do all that. " 

Of course, there are two sides to every 
story-and Game's product manager, Andrew 
Flad, who recently squared away the final de
tails of an extensive promotional run, says 
promoting the album is "imperative." 

Starting this week Game will spend a 
few days making radio stops in the South
ern part of his home state of California be
fore heading to France, Europe and the 
United Kingdom for more radio visits and 
performances. He then returns to the East 
Coast , traveling from Boston down to 
Florida and then back up to the Midwest 
for even more promotion. 

"Sending Game out to touch the rans this 
way is a must ;ind always helps," Flad says. 
"He will grind it out, he will do the work, and 
he will love it. " 

Game will appear on BET's "106 & Park" 
for the video premiere of first single "It Must 
Be Me," which will air June 4, and he has ten· 
tative dates for some late-night shows, includ-
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ing "Jimmy Kimmel Live '" and "Lope z 
Tonight." Addi tionally, an X-Box Live par t
nershi p, a Geek Out session with AOL, a My
Space promotion and a Vevo "Day.in the Life" 
episode are all in the works. 

Game also released a mixtape, "The Red 
Room," a few weeks ago and is planning a 
tour, most likely with the group N''' E''R'°'D
due to his affilialion with frontman/producer 
Pharrell Williams, who co-executive-produced 
Game's album with Game's mentor Dr. Dre
as well as having recently discussed touring 
with Dre and Snoop Dagg. 

But all this might be for naught if Game 
doesn't land a hit. Thus far, he has released 
"It Must Be Me" and mixtape track "Shake, " 
along with an accompanying video featur 
ing actress Stacey Dash. Neither song has 
charted yet. 

In characteristic fashion, Game says he 
is n ' t worried . "Ain't No Doubt About It ," 
which features Williams and Justin Timber
lake, will be the next single, he says, adding, 
"We'll be good on that end." 

Other songs on the album include" Mama 
Knows," featuring Nelly Furtado. a dedica
tion track to Ga111e's own mother, and "In 
frared," which Game says finds him "rapping 
reckless with no hook. This is the first song 
on the album, and it's followed by two other 
songs that have no hook. That'll set the tone 
for the rest of the album." 

Until release date, Game says he's taking 
if one day at a time, simply because he can . 
"Generally I just wake up in the morning and 
I live life and I make my decisions as far as 
music goes based on how I'm feeling that 
day," he says. 

i ;M!W BY JASON LIPSHUTZ J 

LITTLE 
MONSTERS 
Glam Rockers 
Semi Precious 
Weapons Have 
Friends In High 
Places 

In 2006 , Semi Precious 
Weapons played a handful of 
small New York shows with an 
upstart singer named Lady 
Gaga opening for them. As 
Gaga began dominating the 
pop charts a few years later, the 
members of the glam-rock 
band were stuck playing tiny 
venues and watching their 
friend's triumphs from afar. 

"The first time I heard 'Just 
Dance' on the radio. we were 
playing at a bar in Minnesota to 
a crowd of two people ," Semi 
Precious Weapons lead singer 
Justin Tranter says. Instead of 
envying Gaga's quick rise, the 
group was inspired by her suc
cessful skewing of pop music. 
"Watching her, we felt that the 
world was finally ready for some
thing different," Tranter adds . 

Armed with rock hooks and 
a pair ofhigh heels, Tranter has 
been presenting something dif
ferent to pop fans while his 
band has opened for Gaga on 
her Monster Ball tour this year. 
Now, Semi Precious Weapons 
will release their boisterous 
new album, "You Love You ," 
June 22 on Geflen Records dur
ing a summer-long run with 
Gaga that will travel across Eu
rope and North America. 

After graduating from 
Boston's Berklee College of 
Music, Tranter began playing 
singer/songwriter bars in New 
York, where he says he "bored 
myself and everybody else to 
tears." In 2006. he decided to 
draw upon his love of Guns 'N 
Roses and Hole and started 
penning "filthy glamour" rock 
tunes with fe llow Berklee grad
uates Cole Whittle, Dan Crean 
and Aaron Lee Tasjan, who was 
later replaced by Stevy Pyne. 

Semi Precious Weapons 
earned a New York following 
and searched for a major label 

EDITED BY TOM FERGUSON 

>>>DIAMOND 
LIFE 
In the 'United Kingdom, Marina 

Diamandis' breakthrough sin
gle was the tongue-in-cheek 

pop song "Hollywood." Now 

the London-based artist-who 
performs as Marina & the Dia

monds-is setting her sights 

on America. 

Her debut album, "The Fam

ily Jewels," dropped stateside 
May 25 on Chop Shop/Atlantic 

Records following the March 

23 digital release of a three
track EP, "The American Jew

els." The album peaked at No. 

5 on the United Kingdom's Of

fi c ial Charts Co. listing one 

week after its Feb. 22 release 

on 679 Records/Warner Bros. 
According to the OCC, sales 

stand at 80,000 units. 
Diamandis, who's of Welsh 

and Greek parentage, delivers 
a mixture of radio-friendly pop, 

piano ballads and folk and 
electronic orchestration on the 
13-track album. "Marina is com

mercia I and quirky all in the 
same package," Warner Bros. 

U.K. marketing manager Jen
nifer Ivory says. 

The Warner/Chappell-pub

lished artist winds up a U.K. 
tour May 31, booked by Lon

don-based X-Ray Touring. Eu
ropean and festival dates fol 

low, and then Marina & the 

Diamonds will play U.S. dates 
July 1-10 as part of the Lilith 

Fair, booked by New York

based Paradigm. 
Ivory cites U.K. summer sin

gle release " Oh No!" as a 

standout album track tha t 
could d o well at U.S. top 40 



un til Geffe n chairman Ron Fair 

invited the band to Los Ange
les last October. Within a week, 

the act had com mitted to lnter

scope/Geffen and was reco rd
ing with producer Jack Joseph 

Puig (Beck, Green Day) . 
Gaga, who's listed as execu

tive producer on "You Love You," 

brought a long Semi Prec ious 
Weapons on her Monste r Ball 

Bang, bang: 
SEMI 

PRECIOUS 
WEAPONS 

radio. "She's a proper star," 
she says . "There's no doubt 

about it." -Richard Smirke 

>>> ROUTE 
MASTER 
French singer Christophe Mae 

has his route mapped out for 
the rest of 2010. The 35-year
old pop/folk artist launches a 

100-date European tour June 

1, supporting his second Warner 

Music France album, "On Trace 
la Route," which his label says 
has shipped 320,000 copies 

since its March 22 release. 

Mae found stardom through 
starring in popular French mu

sical "Le Roi Soleil" in 2005 

and had immediate success 
with his debut album , "Mon 

Paradis," in 2007. Domestic 

sales stand at 1.5 million units, 
according to Warner. 

Warner Music France CEO 
Thierry Chassagne has high 
hopes for the follow-up, sug

gesting that Mae's series of 

summer 2009 stadium shows 
opening for veteran French 
rock'n''roller Johnny Hallyday 

have enabled him to reach a 
new audience. 

Warner's album setup in

cluded placing ads for it on 

run in November after trying to 
pair with the band on previous 

tours. Although the group's gui

tar-rock aesthetic doesn't exJctly 
resemble Gaga's forw a rd
thinking pop, the band's stage 

theatrics- including 12-foot 

bon\es of champagne and Tran
te r's gencJer-bending ou tfits

make the tour a logical union. 

Following a spot ligh t in My-

Mae's concert tickets when 
they went on sale last October, 

while a deal with mobile man
ufacturer Samsung had Mae 

appear in TV ads and "On 
Trace la Route" preloaded on 

cell phones. "This was all pos

sible thanks to our 360 deal 
with Mae," Chassagne says. 

That deal includes touring, 

booked through Warner

owned Jean-Claude Camus 
Productions, and publishing, 

with Warner/Chappell. 
The album is already out in 

Belgium and Switzerland, and 
Chassagne says plans for a 

German release are coming 
together. -Aymeric Pichevin 

>>> PURE 
MOCKERY 
Fans of veteran Australian 

rock act Hoodoo Gurus may 

have been surprised to see its 
members appearing on the In

ternet earlier this year in a se
ries of videos detailing their 

attempts to get a career

boosting makeover. 
The band's admirers needn't 

have worried, though-the 

weekly videos formed a six
part "mockumentary" titled 

"Must Travel on Wheels" that 

Space's "Introducing" program 

last January, the act has given 
away downloads in a promotion 

with Pepsi and captured life on 

the road in its "Semi Precious 
Diaries" video series on the 

band's website. 
l nterscope Geffen A& M 

Record s marke t in g d irector 

Matthew La Motte says the label 
also emphasizes the " li festyle 

marke ting" that stems from 

Tranter 's personally designed 

jewelry. Since designing neck
laces in h is Broo kl yn apar t

ment to se ll at the fir s t Semi 
Precious Weapon s shows , 

Tranter has created his own 
company, Fetty, and has had his 

items featured in Urban Ou t
fitters and Barneys . 

Although album cut "Semi 

Precious Weapons" has re 

ceived spins on alternative 
rock outlets like Sirius XM's 
Alt- Na tion cha nnel , LaMotte 

says Geffen plans to ta ke the 

band "as mainstream as pos
sible" thanks to the Monster 

Ball tour. While Tranter says 

he enjoyed a he:1dlining run 
in Apri l, he equally loves cater

ing to Gaga's pop fans while 

promo t ing his band's head 
banging new ;i\bum. 

"Getting 12,000 peop le to 

chant your friend's name every 
night is a magica l expe rience, " 

Tranter says. 

promoted its ninth album (but 

first for Sony Music Australia), 
"Purity of Essence." The set 

opened at No. 16 on the Aus

tralian Recording Industry 
Assn.'s albums chart one week 

after its March 12 domestic re

lease. Following its May 11 U.S. 

release through Virtual Label/ 
Alternative Distribution Al 

liance, it will appear in the 

United Kingdom, Spain and 

Brazil in July. 

The videos debuted Feb. 26 
and ran for six weeks on Aus
tralian platform BigPond Music 

and various streaming serv

ices. "We wanted the band to 
cross generations," band man

ager Michael McMartin says. 
"When we did our last album 

[2004's "Mach Schau" on 

EMI], the infrastructure wasn't 
set up to take advantage of 

what you could do with tech

nology. It's been a huge learn
ing curve." 

The band's latest national 
tour, booked by Premier Art
ists, wrapped May 21 at Syd

ney's Oxford Arts Factory and 

fall U.S. and European dates 
are being lined up. The band is 
published by Sony/ ATV. 

-Lars Brandle 

Half art book, half music nerd bathroom reading, Dave Tompkins' long-in-the-works history of the 

vocoder, "How to Wreck a Nice Beach," came out in March on Stop Smiling Books/Melville House. 

Impressively researched and impeccably designed, the book chronicles the vocoder's journey 

from Bell Labs to the top of the charts-and from the Pentagon to the nightclub. Billboard spoke 
to Tompkins about his inspirations for the project and why Winston Churchill was the original T-Pain. 

1 How did you come to write this book? 
After all, it's not every day someone says, 

" I think I want to write the definitive his

tory of the vocoder." 

Well , I actually did say tha t at some poi n t. At 

the outset , I just wanted the opportunity to in
terview all these guys I grew up listening to. l t 

was a good way fo r me to go back to weird child

hood stories and the memories associated with 
this music that was completely new to me at 

the time. I was hearing it on the radio, the local 
black station in Concord, N.C. And then I would 

go to the record store in downtown Cha rlotte 
and look at the walls with rows of 12-inches 

and pick two to buy every week. So that was the 

genesis of the book, and it mutated from there. 

2 The whole thing wound up taking 10 

years to complete. Is that because you only 

worked on it intermittently, or because 

there was so much history to trace? 

It was a combination of the two. I would be 
working on vocoder research and then jump 

off and do something else to suppor t myself, 

save some money, and then go back to the book. 
I think that it he lped that I took a long time on 

it , because I didn t come across a lot of good 

information about the device and its history 
until the past two years. 

~i How did the vocoder go from being a 

government intelligence device that en

crypted speech transmissions to being a 
staple of hip-hop? 

The Germans were the ones 
who first used it for musical 

purposes. When the vocoder 
was invented, the people work

ing on ii had a lready envi 
sioned it for entertai n ment 

purposes. In all the early Bell 

Labs tests, they clearly saw it 
had a place in music and fi lm 

for sound effects. When it was 
commissioned by the military, 

it went underground for a 
while. But then the Germans 

started maki ng weird ro bot records, and the 
hip-hop crowd discovered it. In the '70s, it wa s 

very expensive- not something you could just 
go out and buy. But studios had them and artists 
cou ld use them to record. 

4 It never really worked for the military 
and intelligence, did it? In the book, you 
mention that John F. Kennedy hated it. 

A lot of people didn't trust it. But it did work dur
ing World War I l , in the sense that it was never 

compromised. The technology was very prim-

itive and it wasn't an easy thing to use; you had 

to synchronize turntables across the globe, but 
it still worked, which is kind of a feat. Despite 

this, a lot of people refused to use it. MacArthur 
refused to use it , as did Patton. But Eisenhower 
loved it, and Churchill was 011 it all the time. 

5 So Churchill was the T-Pain of his day? 

He's the original speech synthesizer. No one 

knows if any records of this still exist , though. 
I found a woman who said th e re were tran 
scripts but not audio recordings , so you can 't 

sample Churchill on the vocoder. I did hear that 
Alan Turing, the chiefBritish cryptanalyst, sam-

pied Churchill's voice and some 

of his speeches and ran them 
through the vocoder, but I never 

managed to confirm that. 

6 Now the vocoder seems 

to have reached saturation 
point, with the last Kanye 

West album and Jay-Z's "D.O.A. (Death of 
Auto-Tune) ." Will it go back underground 

and then become popular again , or is it 
really dead? 

No, I think Auto-Tune, at least, will also be used 

correctly because it's such an important pop 
tool. As far as the vocode r, I think people will 
also continue to use it. You can run your en
tire seh1pthrough it, and you ca n 11se it in ways 

where you don't actually hear it at all. The 

vocoder is a dynamic thing-it ca n be used in 
ways that are not as intrusive or obvious. 
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TONI BRAXTON 
Pulse 
Producers: various 

Atlantic Records 

Release Date: May 4 

In recent years, Toni Braxton 

has had label issues, health 

problems and other difficul

ties that put her music career 

on hold. Five years after her 

last release, "Libra," the 42-

year-old singer is back with 

her sixth studio album, 

"Pulse," full of a whole other 

dilemma: men. On the song 

"Yesterday," Braxton breaks 

up with her partner, singing, 

"You are so yesterday, won't 

let you rain on my parade," 

while complaining about 

abandonment on "Woman," 

where she warns over a slinky 

production, "I hope that you 

don't wake up when it's too 

late to make up." Meanwhile, 

on top of a pulsating beat, the 

title track finds the singer 

FLYING LOTUS 
Cosmogramma 
Producer: Flying Lotus 

Warp Records 

Release Date: May 4 

Flying Lotus' third album, 

"Cosmogramma," is a strange

ly cohesive amalgam of ex

otic sounds . On the new set, 

the follow-up to his critically 

acclaimed 2008 album "Los 

Angeles," the underground 

California beat-head bal

ances the futu r ist ic sounds 

of warbling synths and the 

natural purr of a live harp. Fly

ing Lotus' appeal lies in his 

ability to seamlessly combine 

disparate sounds. Starting 

with a dance-worthy bass 

and hand clap before launch

ing into a soaring Eastern 

melody backed by the buzz 

of a synthesizer, "Do the As

tral Plane" is the closest song 

on the album to a radio sin

gle. Meanwhile, "Arkest r y" 

hopeful and "not giving up on drops the heavy rhythms for 

love." When Braxton isn't 

sulking about heartbreak, 

she's enjoying being a wo

man. Atop hand claps on the 

song "Loo kin' at Me," she flirts 

with a clubgoer, and over the 

piano strokes of "Hands 

Tied," she reassures her man 

she can "love him with her 

hands tied."-MC 

a track with free jazz sensi

bilities; "MmmHmm" is a lull 

aby set to the chatter of cut

lery; and "Table Tennis" uses 

a bouncing ping-pong ball for 

percussion and includes the 

ghostly singing of frequent 

collaborator Laura Dar ling

ton. "Cosmogramma" may 

evade complete comprehen-

THE NATIONAL 
High Violet 

Producers: The National, Peter 

Katis 

4AD Records 

Release Date: May 77 

Brooding Brooklyn indie-rock band the National arrives 

at its fifth studio album, " High Violet," in a precarious 

position. Because 2007 breakthrough set "Boxer" fea • 

tured breathtakingly quiet arrangements and a more 

self-contained mood than p revious efforts, a follow-up 

was always going to be a daunting endeavor. "High 

Violet" touches upon the same themes of aging, ideal 

ism and imperfect love, but uses the d riving instrumen

tation of 200S disc "Alligator" t o quietly dazzle the lis

tener. "Conversation 16" offers a bruising portrait of 

discontent over Bryan Devendorf's pounding drums, 

while the back-to-back anthems "Anyone's Ghost" and 

"Little Faith" form an album centerpiece worth count

less listens. Singer/songwriter Matt Berninger has 

grown more confident and takes more risks on " High 

Violet," resulting in a slew of hypnotizing vocal hooks. 

''I still owe money to the money, to the money I owe/I 

never thought about love, when I thought about home," 

the frontman sings in his baritone warble on the racing 

"Bloodbuzz Ohio." " High Violet" synthesizes the best 

parts of the National's past into a fantastic present.- JL 
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DEVO 
Something for Everybody 

Producers: various 

Warner Bros. Records 

Release Date: June 75 

Devo's ninth studio album, "Something for Everybody," is 

more than the new wave art rockers' first record in 20 

years-it's an ongoing multimedia, performance-art-

sion, but Flying Lotus' foreign 

and colorful arrangements 

entice even the most casual 

listener.-EJN 

ST EREO TOTAL 
Baby O uh! 

Prod ucer: Stereo Total 

Kill Rock Stars 

Release Date: May 4 

Stereo Total's newes t re

lease, "Baby Ouh!," serves 

group sounds on the track 

" I Wanna Be a Mama," 

Goring sings about mother

hood and corrupting his 

child ("I will call him Lucifer 

and teach him how to c riti 

cize/I will teach him how to 

live off p rostitution").-LF 

MEAT LOA F 
Hang Coo l Teddy Bea r 

up the French-German elec- Producer: Rob Cavallo 

tro-pop duo's biggest help- Roadrunner/Loud & Proud 

ing of kitsc h and quirk to 

date. But band members 

Fran<;:oise Cactus and 

Brezel Goring might've 

gone overboard t his time 

around. Wit h a recurring 

carnival- l ike theme, album 

opener "He ll o Ladies" fea

tures lyrics told through the 

perspective of a women's 

bathroom attendant, and 

the on ly sounds on "Tour de 

France" are the heavy 

breaking of a cyclist and a 

shril l whist l ing noise. But 

elsewhere, Stereo Total's 

oddities are more charming. 

The closer, "Violent Love," 

is an unusua l sunny ode to 

a lover, where Cactus sings 

in a thick French accent, " I 

want to make violent 

love/To you, with t he moon 

above." And against an 

electronic take on '60s gir l-

Records 

Release Dat e: May 77 

With Rob Cavallo, who pro

duced Green Day's 2004 

rock opera "American Idiot," 

onboard it's no surprise that_ 

Meat Loaf's latest album, 

"Hang Coo l Teddy Bear, " is 

fit for the stage. But wh i le 

old-school rap nods and 

bl unt lyr icism add to the 

set's allure, its fluidity suf

fers. But more familiar 

sounding Meat Loaf cu t s like 

"Did You Ever Love Some

body" punctuate such rebel

lious tracks as the punky 

"Peace on Earth" ("The only 

thing you can count on in 

t his l ife is regret"). Else

where, t he song "Love Is Not 

Real" is in fused with com 

passion, while t he raunchy 

"Like a Rose" reflec t s a 

c liche rock star attitude (" It 

project-slash

m ark et in g -
campaign 

designed to 

reintroduce 

the band as 

"DEVO Inc." 
with engaging and hilarious com

mentary on American corporate 
culture and conformity. The 

album's 12 tracks were chosen 
through a crowd-sourced "Song 

Study" and are true to the band's 
longstanding formula of synth

and-guitar jolts, hyper-catchy riffs 

and winking comment on the 

human condition. While there's a 

uniformity across the tracks in 

tempo and vibe, fi rst single 

"Fresh" booms out of the gate with an unforgettable refrain, 

while "Please Baby Please" and "Human Rocket" have a 

bounce and crunch made for the gym or dancefloor. The 
track "Step Up" is hard-beating and inspirational compared 

with the slight cynicism of political disco jam "Sumthin'." 
There's also a contemporary fullness and distortion in the 

album's production that updates Devo's sound without sac

rificing its unmistakable essence.-EN 

doesn't really matter t hat 

she isn't 21/'Cause she's al

ways backstage when the 

band gets done"). And on 

the hip-hop-flavored "Los 

Angeloser," the veteran 

rocker introduces a scratch

laden beat with a dispas

sionate "yo" before incorpo

rat ing more slang, proving 

he's just as progressive as 

he is wistful.-MB 

TON IC 
To nic 
Producers: Nathaniel 

Kunkel, Tonic 

429 Records 

Releas e Date: May 4 

Eight years since the release 

of its last studio album, al

ternative rock trio Tonic re

turns with a folkier sound on 

its self-titled fourth album. 

The set has a brighter, root -

MATT KENNON 
Matt Kennon 

Producers: various 

BamaJam Records 

Rel ease Date: May 77 

• Matt Kennon got his first taste of 

acceptance in country music when Randy Travis 

recorded his song "Turn It Around." On Kennon's self

titled debut, the artist demonstrates there's as much 

substance and emotion in his singing as in his songwrit • 

ing. There's a gritty soulfulness that resonates warmly 

in such tunes as "The Man I Used to Be," and it serves 

him even better on honest declarations like "Some 

People Piss Me Off." And the opener, "Drive It Like You 

Stole It," is a high-octane number that encourages liv

ing every moment to the fullest, while single " The Call" 

(co-penned by Kennon) is a poignant ballad about the 

power of a phone call. (In the first verse, a man who's 

about to commit suicide puts the gun down when he 

gets a call from his best friend, and the second verse 

involves a teenage girl about to have an abortion.) W ith 

a distinctive voice that won't be confused with anyone 

else on country radio, Kennon has delivered a potent 

album that makes him a newcomer to watch. -DEP 



sier feel than much of Ton

ic's past mate r ial, but the 

group's broody harmon ic 

approach remains intact. 

Opener " Release Me" int ro

duces measured dissonance 

to the upbeat acoust ic g u i

tars in a similar vein to 

" Come Rest Your Head" 

from 2002's " Head On 

Straight." Despite erring on 

the side of acoustic and 

clean tones this time 

around , the album still 

brings p lenty of energy, bal 

ancing ballads like "Nothing 

Is Everything" with such up

tempo roots-rock t racks as 

" Feel It Now." Tonic gets 

bluesy on "Send a Message" 

and br ings a coun try-rock 

quality with stacked har

monies and lap steel on 

" Daffodil." With a decidedly 

less grungy sound t han its 

7996 debut, "Lemon Pa

rade, " t he group has come a 

long way in becoming t he 

formidable folk-rock ou t fit 

unveiled on "Tonic."-CM 

Im 
BONE THUGS-N
HARMONY 
Uni-5: The World's Enem y 

Producers: var ious 

Reprise/Asylum Records 

Release Date: May 4 

The original members of 

Bone Thugs-N-Harmony (in

cluding longtime collabora-

naysayers on the upbeat 

"Everytime," spitting , " I 

can ' t turn my back around 

without these haters tryin ' 

to shut me down ." Ske p ti

cism aside, the group gets 

a bit more insight f u l on 

tracks like "Wanna Be" 

about women selling them 

selves for fame-and " My 

Li fe ," which finds the rap

pers reflect ing on t he strug

gles they've faced in their 

lives.-MC 

mm 
ANA TIJOUX 
1977 

Producers: Hordatoj, Foex 

Nacional Records 

Release Date: April 27 

Chilean rappe r Ana Tijoux's 

latest album, "1977," is titled 

for the year she was born and 

it plays like the d iary of a 

young woman. An introspec

tive lyricist with a low voice 

that makes the listener want 

to lean in closer, Tijoux has 

only her thoughts to reveal. 

But she does so with convic

tion, whether musi ng about 

happiness ("Humanidad"), 

laying down a heartbreak 

confessiona l ( " Mar Adentro") 

or getting autobiographical 

on the standout title track. 

Her personal universe en

compasses hip-hop existen 

tialism ("Crisis de un MC") 

and broader social con-

...... 
~ 

DRAKE 
Find Yo ur Love (3 :29) 

Producers: Kanye West, Jeff 

Bhasker 

Writers: various 

Publishers: various 

Aspire/Young Money/Cash 

Money/ Universal Motown 

Part of the reason for Drake's 

mass ap peal is his ability to 

strike a balance between flossy 

lyrics (found in abundance on 

"Over," the first single from his 

upcoming "Thank Me Later") 

and vulnerable ones. Those of 

second single "Find Your Love" 

are squarely of the latter type, 

as the bittersweet track finds 

Drake surrendering to a forbid

den love. "I'm more than just an 

option, hey hey hey/ Refuse to 

be forgotten, hey hey hey/I 

took a chance with my heart. 

hey hey hey/And I feel it taking 

over," he confesses over 808 

drums and heavy-handed 

piano strokes. "Give all my love 

and nothing's gonna tear us 

apart," Drake cont inues harmo

nizing on the chorus, hoping to 

fulfill his heart's desire before 

it's too late -MC 

CIARA FEATURING 
LUDACRIS 
Ride (5:26 ) 

Producers: Christopher 

"Tricky" Stewart, Terius "the

Dream " Nash 

Writers: various 

---
La Face/JLG 

Lead single "Ride," from Ciara's 

upcoming "Basic Instinct" al 

bum, finds the singer return 

ing to her R&B roots with a 

smooth , yet confident vocal. 

The downright sexy tune 

stands out thanks to the down

tempo production backing up 

Ciara's naughty, breathy lyrics. 

Ludacris, hip-hop's master of 

memorable one-liners, steals 

the scene with his featured 

verse: "With a rack like that and 

a back like that, CiCi better CC 

me," he raps. "So I gotta put 

her to bed let the 808 
bump and the beat go bump 

'cause you ride it like a thor

oughbred." Ciara matches the 

cascading musical blips and 

ripples of "Ride" with her gy

rations in the song's music 

video, in which she steers a 

mechanical bull and alternates 

between around-the-way girl 

and video vixen. Expect to 

"ride the beat" with Ciara this 

season as this song continues 

to climb the charts.-MM 

ALPHA REV 
New Morning (3:45) 

Producer: David Kahne 

Writer: C. McPherson 

Publishers: Seven Peaks 

Music/Alpha Rev Music 

Publishing (ASCAP) 

Hollywood 

tor DJ U- Neek, who was ab- sciousness ("Sube," "Avari- Publishers: various 

Alpha Rev serves up a gener

ous side of heart and soul with 

sent from the group's 2007 
album, "Strength & Loyalty") 

have reunited for the first 

time in 15 years to record its 

newest set, "Un i-5: The 

World's Enemy." And the rap 

outfit has one message to 

deliver: Haters, take heed. 

" Smiling in my face, hating 

on the side, they don't wan

na see me shine," the mem

bers rap over a simple piano 

line on the motivational "See 

Me Shine." On top of a repet 

itive keyboard pattern, the 

group continues calling out 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Bertoldi. Judy Cantor-Navas, 
Mariel Concepcion, Lindsey 
Fortier, Jason Lipshutz, Evan 
Lucy, Connor McKnigh t , Michael 
Menachem, Evan J. Nabavian, 
Evie Nagy, Deborah Evans Price 

cia") A laid-back mix of hip 

hop, jazz, reggae and 

R&B-which perhaps pro

vides too weak a background 

for a strong personality

backs Ti1oux on the set. A star 

of Santiago's hip-hop scene, 

Tijoux is probably best 

known for appearing on Juli 

eta Venegas' song "Eres Para 

Mi." And during a recent U.S. 

tour, she was tabbed as Latin 

Amerjca's leading female MC. 

But Tijoux is an artist with the 

promise to cross borders and 

genres.-JCN 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the writers in the 
appropriate bureaus. 

MUSE 
Neutron Star Collision (Love Is 
Forever) (3:50) 

Produce rs: Butch Vig, Muse 

W riter: M. Bellamy 

Publishers: Loosechord (PRS) admin 

istered by WB Music (ASCAP) 

Warner 

The ''Twilight" films are marketed to teen vampire lovers, 

but their soundtracks are an alt-rock fan 's dream. Muse 

holds the distinction of being the only g roup to appear on 

all three, this time providing the lead single of the " Eclipse" 

compilation. " Neutron Star Collision (Love Is Forever)" 

opens unassumingly enough: Vocalist Matthew Bellamy 

channels Freddie Mercury as he sweeps his way through a 

half-t ime section of pounding piano and intermittent 

drums, fiercely reminiscent of Queen's most exuberant 

material. This drama eventually fades in favor of galloping 

guitar lines and the sort of arena-ready sound that will 

undoubtedly net the song radio airplay. There's an 

anthemic, theatrical quality to Bellamy's singing as he 

declares, " Our love will be forever/ And if we die, we die 

together." Although the sentiment is a bit melodramatic, it 

will fit the next "Twilight" saga se<)mlessly.-EL 

KATY PERRY 
Californ ia Gurls (3 :56) 

Producers: Dr. Luke, Max Martin, 

Benny Blanco 

Writers: various 

Publishers: var ious 

Capitol 

With their tongue-in-cheek lyrics and forceful vocals, " I 

Kissed a Girl" and " Hot N Cold" establ ished Katy Perry 

as a dist inct ive pop starlet upon t heir successful chart 

runs in 20 08. While "Califo rnia Gurls," t he lead sing le off 

Perry's upcoming album, "Teenage Dream," sticks to 

more conventional subject matter, the results are no less 

w inning. The bouncy production rests upon a sh immer

ing set of synths, and Snoop Dogg sl inks in to give a 

deliciously laid -back salute to the West Coast. Perry 

remains the star of the show, however, adding a nice mix 

of bravado and restraint to lines li ke " You could travel 

the world/ But nothing comes close, to the golden 

coast." W ith its sun-kissed vi be and No. 2 debut on the 

Billboard Hot 10 0, Perry's sparkling new t rack seems 

primed to become a ubiquitous summer ja m.-JL 

its rock 'n'roll on "New Morn

ing." The title tra ck from the 

Texa s band 's m ajo r-label de

but channels tender feelings 

over lush guitars, strings and 

pitter-patter drums. Backed 

by a lone acoustic riff, front

man Casey McPherson de

nounces the material things 

in life ("I don't give a damn 

about the castle on the hill/All 

the gold that we could eat/Or 

the horse you had for sale") 

before the chorus c lim b s. 

"Have you heard, my Mona 

Lisa?/ Have you heard who 

you are?/You're a new morn 

ing," McPherson emotes over 

an expansive arrangement. As 

sincere as his vocals come 

across, though, "New Morn 

ing" never quite reaches its 

potential depth. It sweeps and 

soars, but a little more ground

edness might have done it 

some good.-LF 
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'Voices' 
Carry 
Chris Young's iTunes 
EP Pays Tribute To 
Classic Country 

As his current single "The Man I Want 
to Be" spends a third week atop Bill
board's Hot Country Songs chart, Ch iis 
Young is giving consumers a taste of 
the classic country that has influenced 
his sound with the May 25 release of 
"Voices," an acoustic three-song digi
tal EP available exclusively at iTunes. 

"I love these songs and they are by 
three arti,ts that really mfluenced me," 
Young says. He recorded John Ander
son's 1983 No. I hme "Swingin'," Keith 
Whitley's 1990 top five hit "I'm Over 
You" and "Chiseled in Stone," the Vern 
Gosdin gem that was the Country 
Music Assn .'s song oft he year in 1989. 
"This killed a whole bunch ofbirds with 
one stone for me. I got a chance to do 
songs I really love and give them to peo
ple who have been asking for them." 

"Voices" is also the title of the next 
single from his sophomore album , 
"The Man I Want to Be," released in 
2009 on RCA. It's a rerelease of the 
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song; "Voices" peaked at No. 37 on Hot 
Country Songs in the Aug. 23, 2008, 
issue. RCA followed with "Gettin' You 
Home," which became the Tennessee 
singer/ songwriter's first No. 1 on the 
Oct. 24, 2009, Hot Country Songs 
chart, and then released "The Man I 
Want to Be." 

But Young almost passed on the 
song because he thought he had too 
many ballads on the record. "I caved 
and listened to it one time and fell 
madly in love with it," he recalls. "I 
was really lucky to get it before some
one else cut it. " 

Young always believed "Voices" 
could be a hit. "We've had a lot of peo
ple tell us , That song got lost in the 
shuffle' or 'We missed that song,' " 
Young says. "People from radio have 
wanted us to put that song back out
and there are a lot of people that have 
no idea we put this song out before." 

Sony Music Nashville VP of mar
keting Tom Baldrica believes in the 
song's potential. "We felt strongly 
enough about it that we led with it 
[originally]," Baldrica says. "We 

thought it was an amazing song and 
still do. [The rerelease] came from peo
ple at the gatekeeper level admitting, 
'I think we missed that one.' " 

In addition to the exposure provided 
by two No. ls at country radio, Young 
expanded his audience by opening for 
Alan Jackson on his spring tour, and 
he will open for Rascal Flatts June 25 
through Sept. 19. "We were in front of 
some big crowds with Alan ," Young 
says. "With the two tours we're getting 
to do this year, we're hitting all of the 

cross-sections of the country market." 
And Baldrica says the label plans 

to capitalize on Young's tour visibil
ity. "We're going to those markets 
where he's going to be and working 
with radio stations and accounts to let 
folks know he's on his way," Baldrica 
says. "He works hard every Jay. He 
follows through, and he's built great 
re!Jtionships. People will root and 
cheer for somebody who is working 
really, really hard and wants it as bad 
as Chris Young does. " 

Sony Music Nashville VP of digital 
business Heather McBee says the label 
is also promoting Young on social net
works. "We've been on MySpace, Face
book and Twitter alerting fans that this 
EP is out there ," she says, adding the 
label expects the EP to help boost sales 
of his full-length CD. "If you look at 
the promotion that's set up on iTunes, 
there's promotion for the album set 
up alongside the EP. They are posi 
tioned next to each other, and there's 
special pricing on the album. " 

VISIONARY: MARIAH MARKS MILESTONE 
Mariah Carey's debut single, "Vision ofLove," entered the Billboard Hot 100, Hot R&B/Hip-Hop 
Songs and Adult Contemporary charts 20 years ago this week, in the June 2, 1990, issue. The song 
would become the first of her 18 Hot 100 No. ls, the most among solo artists in the chart's 52-
year history. (Among all acts, only the Beatles, with 20, have more.) Carey has tallied 15 toppers 
on Hot Dance Club Songs, 10 on Hot R&B/Hip-Hop Songs and six on Adult Contemporary. 1 
Carey's total U.S. album sales stand at 52.6 million, according to Nielsen Sound Scan, which began 
tracking album sales a year after her arrival. In that span, only Garth Brooks (68.4 million) and 
the Beatles (60.9 million) rank higher. Carey has six No. 1 Billboard 200 titles, including her best
selling album, 1995's "Daydream" (7.6 million). 1 "Daydream" also yielded the 16-week Hot 100 
No. 1 "One Sweet Day," with Boyz II Men, marking the chart's longest reign. The ballad subse
quently earned the honor of Billboard's top song of the '90s. Carey's 2005 14-week Hot 100 No. 
1 "We Belong Together" likewise became the chart's top title of the 2000s. - Gary Trust 

MOST HOT 100 NO. ls 
1990-2010 

BEYONCE, RIHANNA JANET JACKSON 
BOYZII MEN, 

DIDDY, LUDACRIS, 
MADONNA 

USHER 

TOP-SELLING 
FEMALE ALBUM 
ARTISTS 
SOURCE: Nielsen S1)undScan 
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Olympic 
Standard 
Jazz Prodigy Nikki 
Yanofsky Breaks Out 

As Nikki Yano!"sky prepared to s ing 
the Canadian nation al anthem at the 
opening ceremony of the 2010 Win
ter Olympics in Vancouver- just 
four days after her 16th birthday
it wasn't so much the global TV au
(!ience of3.2 billion tha t was preying 

on her mind. 
"The only thing I was ne rvous 

about was tripp ing," sh e says with a 
laugh. "I was wearing 5-inch heels 
and I had to walk down steps, and I'm 

an inex perienced heel -wa lke r. So , 
yeah, one step at a time. " 

Since then , however, the Canadian 
jazz starlet's career has progressed in 
leaps and bounds. He r debut studi o 
album, "Nikki," re leased May 4 in the 

United States by Decca, debuted at 
No. 1 on Billboard's Top Heat seekers 
Albums chart, No. 3 on jazz Albums 

and No. 105 on the Billboard 200, with 
first-week sales of6,000 units, accord

ing to Nielsen Sound Scan. The album 
has so far peaked at No. 5 on To p 
Canadian Albums. 

The set mixes her takes on such 
standards as "Take the 'A' Train" and 
"God Bless the Child" with original 
compositions like "For Another Day," 
penned wi th Jesse Harris. All feature 
Yanofsky's mature and versati le vo
cals, which seem to channel jazz 
greats like Ella Fitzgerald through a 

pop/R&B sensibility. 
That attracted the attention of 

"NBC Nightly News ," whose Dec. 31, 

2009, feature was key to Decca's U.S. 
setup. She's also had heavy backing 
from iTunes, wh ic h made album 
track "Cool My Heels" its free single 
of the week d uring a lb um release 
week. A PBS special showcasing 

Yanofsky's live show, taped last No
vember, will ai r in America in June. 

Despite her age, Yanofsky is already 
a ve teran. She was the youngest head
liner at the Mont rea l In ternational 
jazz Festival, pl aying her hometown 
event when she was 12. Alongside her 
Feb. 12 Olympics pe rfo rm ance, her 
"I Believe" single received massive 

coverage as the theme of broadcaster 
CTV's event coverage. It topped the 
Canadian H ot 100, as d id Young 

SEEING 
GHOSTS 
A band's first shows are stressful enough, but Brook

lyn electronica duo Holy Ghost had added pres

sure. The group's second gig-after a friends-and

family performance at Damon Dash's basement 

space Under 100-was opening for LCD Sound sys

tem at New York's 3,000-capacity Terminal 5. 
"I was having nightmares," Alex Frankel says 

while sitting in the band's practice studio one 

morning, ready for another day of rehearsal. "We 

had so much to do before we go on the road, and 

it was nerve-racking." 

Artists for Haiti's version ofK'Naan's 
"Wavin' Flag," on which she featured . 

"To be honest," Yanofsky says, "any 

recognition is great, but the real mo
tive of th is is the art of the music. I used 
to wake up when I was 4 or 5 and say 
to my parents , 'OK, make me famous. ' 
But it became a lot less about the fame. " 

Decca GM Paul Foley says the Ia be! 
is supplemen ting its initial jazz-ori
entated marketing with a "slow bui ld" 
at triple A radio fo r "For Another Day," 

whi le Yanofsky wi ll h it the summer 

international jazz fest ival circuit. 
"We know breaking the U.S. takes 

time, especially in the jazz genre," Foley 
says." But the road to success [ for her] 
is jazz. She's such an amazing vocal· 

ist, the crossover and singer /songwriter 
[aspects] will come later." 

'Tm always going to be singing 
jazz, bu t I can 't neglect pop or R&B," 
Yanofsky says . " !fl choose one genre, 
I'm almos t shooting myself in the 
foo t, becau se I'd be missing out on 
a ll the other great genres." 

Luckily for the band, which also includes Nick 

Millhiser, the four-night stand at Terminal 5 went off 

with only some minor technical glitches during the 

first show. The band hopes that as the tour pro

gresses, some of those fans will be moved to go 

out and buy the band's debut EP, "Static on the 

Wire," which was released May 18. 

a video for the track "I Know I Hear." just right before they went out." 

The act's label, DFA, says that it plans to re

lease a limited run of vinyl copies of the record 

in two weeks and that it just wrapped shooting 

"These songs have been in DJ sets for a few 

years now," DFA label maoager Jonathan Galkin 

says . "There was a lot of demand for them to 

perform as a live act, but they are perfection

ists and wanted to make sure everything was 

Holy Ghost will continue opening for LCD 

Soundsystem and also open for Chromeo later 

in the summer, as well as playing a number of 

dates in Europe. A full-length LP is planned 

for January. -Cortney Harding 

STAND 
BY HIM 

Heir 
apparent: 

PRINCE 
ROYCE 

Prince Royce, a slight New Yorker with 

a big name and a pop bachata sound, 

has become a steady presence on Bill

board's Latin sales and radio charts, 

thanks largely to the appeal of his 

bilingual version of the 1961 Ben E. 

King classic " Stand by Me." 

This week, Prince Royce's cover of 

the classic stood at No. 13 on the Hot 

Latin Songs chart, No. 4 on the Trop

ical Airplay chart and No. 9 on the 

Latin Pop Airplay chart, with the sin

gle selling more than 30,000 down

loads, according to Nielsen Sound

Scan. Meantime, Royce's self-titled 

debut, out on indie Top Spot Music, 

is No. 22 on the Top Latin Albums 

chart and has sold 10,000 cop ies 

since its March 7 release. 

Ironically, "Stand by Me" wasn't 

meant to be Prince Royce's first single. 

Instead, Top Spot had settled on a more 

traditional track, the romantic "Cora

zon Sin Cara." But reception was "luke

warm," says award-winning tropical 

music producer Sergio George, who is 

also Top Spot's founder/president. "And 

I didn't want to lose this kid," George 

says. " I thought he was interesting, and 

I said, 'Go back to the studio and give 

me a Spanish-language cover.' " 

Prince Royce came back with 

"Stand by Me." George mixed it, then 

called his radio promoter and asked 

him to take the first single off the air 

in exchange for this one. 

The success of "Stand by Me" points 

to the tried and true potential of cov

ering past hits. But Top Spot, together 

with distributor Sony Latin, also 

worked hard in positioning Prince 

Royce at retail and offering the album 

to clients at an affordable price. 

Venetian Marketing Group worked 

sales for the album. CEO Jeff Young 

says that the sales story began with 

mass merchants in New York, which 

were enticed by Top Spot's presen

tation and by the radio push . As 

Prince Royce's sales have remained 

steady, the label recently hired a pub

licist to get him into the national Span

ish-language TV promotion circuit 

and to generate other press. 

Prince Royce has also recorded an 

English-language version of the track 

-with a smattering of Spanish-that 

is getting early play on WPOW Miami 

and KBFM McAllen-Brownsville, Texas. 

"We're go ing to cross over radio 

with a bachata song, and it will prob

ably be a fi rst," George says. 

-Leila Cobo 
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For ad placement in print and online call Jeff Serrette 800-223-7524/~ 

W A V I -r -;s 5 L A .-N ! D ~- --,. 
A luxury and private-villa- estate, ~ 
Savu Savu, Fiji Islands. • .. ~ ... 

REAL ESTATE 

• PRIVATE 450LM BRIDGE 
ACCESS ROAD FROM 
MAINLAND TO WAVI 

I• .•. • • 

Fiji's pristine, untouched tropical environment coupled with its healthy, friendly and laid back lifestyle offers 
possibly the last true sanctuary for rejuvenation of mind, body and soul. Invest in your life. - LIFE RESORTS 
~ 4.1,-°'- . 

~~ ... · ---· 
~~/i?t-:' . ,· -\~' ;· -

"IL,~-~~ ---·· 

Visit www.waviisland.com for more information . 

WANTED TO BUY 
BUYING RECORD & CD COLLECTIONS 

PRIVATE COLLECTIONS - RADIO STATIONS -
DJ RECORD POOLS 

21 ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: 

sales@21centurymusic.com 

John M. Jabra, President 

LISTENING STATIONS 
Visit www.songlift.com 
Music to lift your spirit 

CALLUSTODAYANDASKABOUT 

THE BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1-800-223-7524 or jserrette@billboard.com 
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Wavi lslanj Corporation, A BVI Company 
Tom Pichler - Ph . +61419116 642 Email. paradise@waviisland .com 

T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVEL TY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

www.backsfage-fashion.com 
or call for a free price list/flyer (dealers only): 

800-644-R OCK 
(outside the U.S. - 928-443-0100) 

HELP WANTED 
Music Attorney 

The Los Angeles office of 

Greenberg Traurig, a firm 

with substantial music prac

tice, seeks a Music Associate. 

Position requires 3-10 years 

of extensive music experi 

ence, Individuals must have 

stellar academic credentials 

from top-ranked law school 

and relevant experience with 

a top law firm or entertain

ment corporation. Please 

submit resumes to 

lacareers@gtlaw.com. 
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B&D BOOGIES 

WILL'S \fi/AY 

>>By bowing atop the BIiiboard 
200 with "Glee: The Music, 
Volume 3: Showstoppers," Fox's 
"Glee" becomes the latest TV 
series to yield multiple No. ls on 
the survey. Previously, NBC's 
"The Monkees" (four leaders In 
1966-67) and Disney Channel's 
"Hannah Montana" (two chart .. 
topping TV soundtracks in 2006 
and 2007) spurred more than 
one No. 1 on the list. 

» Having already banked three 
Emmy Award nominations, star 
turns on Broadway and hosting 
honors at the Academy and Tony 
Awards, Nell Patrick Harris adds 
a Billboard Hot 100 appearance 
to his resume. The actor/singer 
makes his first visit to the chart 
as a featured artist on the "Glee" 
cast's cover of Aerosmith's 
"Dream On" at No. 26 • 

• 

Read Chart Beat 
every week at 
blllboard.com/chartbeat. 

Billboard~ 

'Glee' Is No. 1 Again; Stones Return With 'Exile' 
Just four weeks after the cast of the Fox 
TV show "Glee" debuted at No. 1 on 
the Billboard 200 with "The Power of 

Madonna," the ensemble posts another 

No. 1 ope ne r w ith "Glee: The Music , 

Volume 3: Showstoppers ," selling 

136,000 copies in its first week, accord

ing to Nielsen SoundScan . 

If we -consider the cast of "Glee" an 

act , this is the shortes t span of time 

between first weeks at No. 1 by an act 

with different albums in the history 

of the Billboard 200. Previously, the 

smallest ga p was six weeks, when the 
Beatl es' " Revolver" rose 45-1 on the 

Sept. 10, 1966, chart-six weeks after 

"Yesterday ... And Today" climbed 2-
1 for its premiere frame at the top on 

the July 30 tally. 

Truly, the "Glee" phenomenon exists 

in its own chart universe. How many 

acts could release three full-length al

bums and two EPs within seven months' 

time' And, the "Glee" club could find 

its elf with yet Jnother No. 1 in th ree 

weeks with the June 8 bow of the EP 
"Journey ro Regionals ." 

Finally, all four of the availabl e 

"Glee" se ts are in the top 60 this week. 

Sale pricing and placement in Target's 

weekly cirrnlar last week yields ga ins 

for "Volume 1" (50-36 , up 25% ), "Vol

ume 2 " 1_57-42, up 30%) and "The 

Power of Madonna" (43-21 , up 67% ). 

RE·'START ME UP': The cast of"Glee" 

blocks the Rolling Stones from re

entering the chart at No. 1 with the reis

sue of their classi c album "Exile on 

Main St. " T he set returns to the tally 

at No. 2 with 76,000 sold after Univer

sal Republic/UMe relaunched the 

album last week. On Pop Ca talog al 

bums , it re-enters at No. 1. 

"Exile," which spent four weeks at 

No. 1 on the Billboard 200 shortly after 

its release in 1972, was reissued in an 

a rray of configurations , including the 

standard remastered album, a deluxe 

version with 10 additional tracks and 
a $ 179. 98 super deluxe boxed set. A 

separate Target-exclusive album , "Exile 

on Main St. - Rarities Edition," which 

contains only the 10 bonus cuts, charts 

separately and debuts at No. 27 with 

15,000 copies. 

"Exile'' is the most visible beneficiary 

of our recently revised Bil lboard 200 

rules regarding the eligibili ty of catalog 

titles on the list. 
Commencing with the Dec. 5, 2009 , 

chart , albums could rank on the tally 

regardless of release da te . Previousl y, 

any set that was 18 

months or older was (for 

the most part) ineligible 

to rank and charted sep

arately on the Pop Cata

log list. 
The "Exile" relaunch 

with 76 ,000 is better than 

the 60,000 that gree ted 
Pearl Jam's "Te n " re

vamp las t year, but far 

below what M i c ha el Jack son's 
"Thriller " snared in i ts first week 

(166,000). "Exile" arguably had a big

ger promotional push than "Ten," per

haps most visibly with a weeklong 
" Exi le" tribute on " La te Night With 

Jimmy Fallon" (May 10-14) . 
That said, the "Exile" album's return 

could've had an even stronger start had 

its commercial appeal been greater to 

casual consumers. 

While the set is one of the Stones' 
mos~-praised albums, it does n' t feature 

many universally known pop smashes. 
Such a familiarity could've moved the 

needle wi th on-the-fence customers at 

the checkout line at Target. 
"Exile" contains "Tumbling Dice" 

(a No . 7 Billboard Hot 100 hit) and 

" Happy" (No . 22) , but it ' s not quite 

a hits-filled album like "Sticky Fin

gers" or " Let It Bleed. " Between just 

those two , you've go t " Brown Sugar, " 
"Wild Horses ," " Bi tch ," "Dead Flow

e rs , " " Gimme S h elte r " a nd "You 

Can ' t Always Get What 

You Wan t. " 

But who's to say those 

album s m ay not be the 

n ext ones to get the reis
sue treatment~ Producer 

Don W as- who had the 

enviable task of trolling 

th r o u gh the Stones' 

archives to assist in com

piling the reissue- told 

Billboard in the May 8 issue that the 
band "could do something like this , 

with this level of qual ity, for every 

album that they've re leased. I'd love 

nothing better than to do one of these 

a year. " 

TV TUNES: No , it's not about "Glee" 
this time. Wakey!Wakey! (aka musi 

cian / s inger Mike Grubbs) re-e nters 

Heatseekers Alb ums at No . 1 with "Al 

most Everything .. . ," shifting nearly 

5,000 copies with a 536% ga in. The in 

crease was spa rked by the season fi 

nale of CW 's "One Tree Hill ," which 

used two of the album 's songs. The 

show also conveni e ntly features 

Grubbs as a bart e nder / musician 

named- wait for it-Grubbs . 

IVla rlcet \l\f at<:I1 A Weekly Nationa l M usic Sa les Report 

Weekly Unit Sales Year-To-Date 
For week ending May 23. 2010 Figures are roi.,ncled 
Compiled from a nat ·onal sample of retail store and rack 
sales rePOrts collected and Provided by 

11 ielscn 
Sound Scan 

D1611Al D161TAl 
ALBUl1S ALBllPIS" !RACKS 

This Week 5,324,000 1,535,000 21,991,000 

Last Week 5,328,000 1,506,000 22,283,000 

Change -0.1 % 1.9 % -1.3% 

Th~ Week last Year 6 ,577,000 1,457,000 21,753,000 

Change -19.1% 5.4% 1.1% 
"Olgital album sales are also counted within album sa les 

Weekly Album Sales (Million Units) 

30 

25 

20 -2010 
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10 

O- ~ - -~- - - - - ---------
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2009 ZDtD CHANGE 

OVERALL UNIT SALES 

Albums 134,490,000 120,431,000 -10.5% 

Digital Tracks 467,096,000 466,262,000 -0.2% 

Store Singles 629,000 793,000 26.1% 

Total 602,215,000 587,486,000 -2.4% 

Albums w/TEA" 181,199,600 167,057,200 -7.8% 
·includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'09 

'10 

467.1 million 

466.3 million" 

SALES BY ALBUM FORMAT 

CD 

Digital 

Vinyl 

Other 

105,083,000 86,747,000 -17.4% 

28,447,000 32,612 ,000 14.6 % 

932,000 

27,000 

1,058,000 13.5% 

15,000 -44 .4% 

Year-To-Date Album 
Sales By Store Type 
50m illion units 
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ARTIST Titl e 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

SOUNDTRAC K Glee: The Music, Vo lume 3: Showstoppers 
20TH CENTURY FOX TV/COLUMBIA 70611 SO NY MUSIC 11.98 

UMRG/UME (29.98) 
Exi le On Main St. 

Brothers 

My World 2.0 

Ill NAS & DAMIAN MARLEY Distant Relatives 
:;;;:-;G::.Hc:.ET'::T.::.Oc_YO::.:Uc_TH_:S_:D:.:Ec..F=JA:::M_:'U:::N:..:IV.::ER.:.:S:.cAL:_:R_:Ec_PU:.:Bc:L:.:.IC_:Oc_14'-13::c6/:.:U:::M_:R.::.G.>.:(1:.:.3:.:..9::.,8) _ _ _ ____ _____ _ 

S 2 LADY ANTEBELLUM 
CAPITOL NASHVILLE 97702 (18.98) 

Need You Now 

0111 BAND OF HORSES 
BRO,', '. 1 t,T POSSUM COLUMBIA 69110• /SONY MUSIC (11 .98) 

Infinite Arms 
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-23 19 27 

'24 12 7 

25 i, 23 

2tS 26 22 
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28 

29 

30 

32 

'33 

34 

311 

NEW 

10 -

24 15 

29 33 

18 6 

30 35 

31 30 

50 44 

31 43 

2, 

2 

33 

2 

11 

3 

80 

29 

29 

23 

USHER 
LAFACE/J IVE 61552/JLG (13.98) 

AC/ DC 
COLUMBIA 60952•/SONY MUSIC (17 98 CD DVD) +' 

LCD SOUNDSYSTEM 
•FA/VIRGIN 09903" CAPITOL (13 98) 

CAROLE KING & JAMES TAYLOR 
HEAR 32053 (19.98 CO/DVD) + 

KESHA 
KEMOSABE RCA 49209/RMG (11 98) 

Raymond V Raymond 

Iron Man 2 (Soundtrack) 

This Is Happening 

Live At The Troubadour 

The Fame 

The Oracle 

The Adventures Of Bobby Ray 

High Violet 

NOW 33 

The ArchAndroid: Suites II And Ill 

Revolutions Per Minute 

My World (EP) 

Animal 

SOUNDTRACK Glee: The Music , The Power Of Madonna (EP) 
20TH CE NTURY FOX TV/COLUMBIA 67681 /SONY MUSIC (8.98 ) 

ZAC BROWN BAND 
ROAR/BIGGER PICTURE HOME GRO WN ATLANTIC 516931 AG (13.98) 

THE BLACK EYED PEAS 
INTERSCOPE 012B8/ " 1\]A 1 181 

COURT YARD HOUNDS 
COLU MBIA 524 41 SONY ~•LJSIC (11.98) 

MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 46854 SMN (12.98) 

LADY GAGA .. • 
• :·1 : •: 

AS I LAY DYING 
METAL BLADE 1490 ' 3 98) 

MICHAEL BUBLE 
143/REPR/SE 52073.,_ WAR.NER BROS (18 98) ~ 

THE DEAD WEATHER 
THIRD MAN 524033* WARNER BROS {18 98) 

LUDACRIS 
DTP,OEF JAM 014030"/iOJMG (13 98) 

DEFTONES 
REPRISE 511922/WARNER BROS. (18.98) 

TAYLOR SWIFT 
BIG MACHINE 0200 (18 98) 1.±, 

CARRIE UNDERWOOD 
19/ARISTA NASHVILLE 49923/SM N (13 98) 

. •: • 

The Foundation 

The E.N .D. 

Court Yard Hounds 

Revolution e 
The Fame Monster (EP) • I 

Rarities Edition 

Charice 

Powerless Rise 

Crazy Love • 
Sea Of Cowards 

Battle Of The Sexes 

Diamond Eyes 

Fearless llJ 

Play On • 
SOUNDTRACK Glee: Season One: The Music Volume 1 • 
20TH CENTURY FOX TV/COLUMB!A 5•090/SONY MUSIC (11 .98) 

ALICIA KEYS The Element Of Freedom ,• 
MBK/J 46571 ~/RMG (13.98) 37 

38 28 25 a BULLET FOR MY VALENTINE 
JIVE 63497" 116.98) Fever 

3 

a43 35 32 

- 32 31 

48 

MERCYME 
INO r 1 1'MBIA 6i708 SONY MUSIC (13.98) 

m NICKELBACK 
hU,'. OriUNt-.ER 6?~v28 j18 98) 

II TONI BRAXTON 
ATLANTIC 520269 AG (18.98) r+' 

SOUNDTRACK 

The Genero us Mr. Lovewell 

Dark Hoese fJ 

Pulse 

Glee: Season One: The Music Volume 2 e 

Sparks Fly 

Still Standing • 

Save Me, San Francisco 

Encores e 52 42 
==-=='--==-'---'-C-'-'-'---------- - - ------- - - ----

47 

48 

34 48 

41 29 

15 TENTH AVENUE NORTH 
REUNIL'~ 101 44,SONY MUSIC (1 1 98) 

m LIL WAYNE 45 53 CASH MONEY/U NIVERSAL MO' OWN 01273 7/.UMRG (13.98) 

Rated R 

Soldier Of Love 

The Light Meets The Dark 

Rebirth 

The duo returns 
with its sixth lull
length album, 
notching its best 
sales week 
(73,000) and 
nighest-charting 
set, surpassing the 
No. 14 debut (and 
peak) of "Attack & 
Release" with 
29,000 in 2008. 

The band's best 
sales and chart 
week (45,000) is 
bolstered by its 
availability at 
Starbucks, iTunes' 
weekly music e
mail blast, a 
"letterman" per
formance (May 20) 
and the act's inter
view on NPR's "All 
Things Considered" 
(May 23). 

With 31,000 sold, ii 
easily trumps the 
act's previous high 
rank-when 
"Sound of Silver" 
bowed and peaked 
at No. 47. On Top 
Electronic Albums, 
it's LCD's second 
No. 1 set and fourth 
top 10. 

m 
The band got a lot 
of love last week 
from iTunes: The 
store hyped the 
act's inclusion on 
the upcoming 
"Twilight: Eclipse" 
soundtrack and 
sale-priced this set 
for $9.99.11 sells 
6,000 this week
up 10% (and up 
54% in downloads). 

Starbucks, this 
album (6,000) 
highlights the work 
of Kenny Gamble, 
Leon Huff and Thom 
Bell. It features 
such hits as "Ain't 
No Stoppin' Us 
Now" by Mcfadden 
& Whitehead 
(pictured), which 
reached No. 13 on 
the Binboard Hot 
100 in 1979. 
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Title ~ 

17 11 ZAC BROWN BAND Pass The Jar: Live From the Fabu lous Fox Theater In Atlanta 
SOUTHERN GROUN D, ATLANT IC 523726/AG (25 98 CD 0\10) {:t} 

20 a MELISSA ETHERIDGE 
ISLA 'm 01.\020 IDJ~'u {9 98) 

40 I MARVIN SAPP 
\. Eflin 1 JLu (11.98} 

36 _ I 4TROOPS 
so•,, I. 1R WORKS64911 (1198) 

Fearless Love 

Here I Am 

4TROOPS 

55 45 a ERYKAH BADU NEW AMERYKAH : Part Two : Return Of The Ankh 
CONT~ 1 ,J [ AU UNIVERSAL MOTOWN 01 4023*/UMRG (13.98) 

84 79 

56 51 

51 85 

60 52 

49 13 

65 73 

72 56 

61 61 

59 47 

58 72 

70 59 

81 97 

m DAUGHTRY 
1\l ''id /44 RMG (1 8.98) :t) 

m SOUNDTRACK 
FO' fnX SEARCHLIGHT 6184, NEW WEST (17.98) 

II TRINA 
::illP r~-SLIDE 32567 (18.98) 

II EMINEM 
\!',EB SHADY/ AFTER MATH/INTERSCOPE 012863"/ IGA {13.~8) 

!II ADAM LAMBERT 
Iii 19 RCA 54801/RMG (13 981 

, SKILLET 
. ARD ENT !NO ATLA N! IC 519927/ AG (13.98) 

"" LADY ANTEBELLUM llif CAPITOL NASHVILLE 03206 (12.98) 

P.I JAY-Z 
lill ROC NATION 520856 ' /AG (18.98) + 

JASON ALDEAN 
BROKEN BOW 7637 (18.98) 

BROKEN BELLS 
COLUMBIA 55865 '/SONY MUSIC 11 98 

167 131 34 l1NJIII BROOKS & DUNN 
ElliilIJ ARISTA NASHVILLE 4992.2/St.\N (13.98) 

83 95 m JASON DERULO 
RE LH i lidbHT~ 5196571WARNER BROS (10.98) 

Slash 

Ready • 

Leave This Town • 
Crazy Heart 

Amazin ' 

Relapse 

For Your Enter1ainment 

Awake 

Lady AnteQellum • 
The Blueprint 3 • 

Wide Open 

Broken Bells 

#1s . . And Then Some 

Jason Derulo 

• 

64 55 II MGMT Congratulations 
_c_o_Lu_,_1e_1A_4_53_3_5·_s_•_NY_Mu_s_1c_(~1 _1.9_8_l ___________________ _ _ 

I 

13 

63 38 !II SUSAN BOYLE I Dreamed A Dream 19 • liil SYC O COLUMBl<l. 59829, SONY MUSIC (1 1.98) 

80 70 LUKE BRYAN 
l:APITOL NASHVlll E 658 J3 ( 18 98} 

74 78 m SELENA GOMEZ & THE SCENE 
HOLLYWOOD 002831 (18 98! + 

flll MUSE 
98 l l l ... HELIUM-3 521130 " WARNER BROS (r898) @ 

l'!I YOUNG MONEY 
6B B4 Iii CAS H MONEY. UNIVERSAL MOTO WN 013795 UMRG (13.98; 

Doin ' My Thing 

Kiss And Tell • 

The Resistance 

We Are Young Money e 
75 113 m THE SCRIPT The Script 

PII ONOG EN IC EPIC 33450/SO NY MUSIC (12 981 --• VARIOUS ARTISTS Philly Sou l: The Sound Of Ph iladelphia : 1967 - 1980 
... SONY ,_. SIC LUSTO M MARKETING GROUP 633-'1 7 EX STARBUC KS (12.98) 

53 18 11 THE NEW PORNOGRAPHERS 
MATAOUR 1:1-:11 • [14 98) 

76 66 

66 64 

77 -

4,i 14 

78 67 

39 

27 -

86 75 

87 65 

85 76 

89 a1 

93 96 

92 74 

25 

19 1:LA 71395/RMG (1 1 98) 

BONE THUGS-N-HARMONY 
ASYLUM/REPRISE 520445/WARNER BROS ( 18.98) 

GORILLAZ 
VIRGIN 27547/C APITOL (18.98) 1'f"J 

SLEIGH BELLS 

Together 

Anqther Round 

Achin ' And Shakin ' 

American Idol : Season 9 

UNl5: The World 's Enemy 

Plast ic Beach 

Treats 

Hang Cool Teddy Bear 

Alvin And The Chipmunks : The Squeakquel e 
Brand New Eyes • 

STRONGER withEac h Tear 

Ten Toes Down 

The Sound Of Madness • 
The Man I Want To Be 

Chicken & Biscuits 

Valleys Of Neptune 

Volume Two 

Only By The Night • • 
Tonight 

Night Train 

II DRAKE 103 124 
YOUNG Mu N['t' CAS H MONEY/UNIVER SAL MOTOWN 013456/UMRG 9.98 

So Far Gone (EP) 

La Roux 121 189 7 LA ROUX 
BIG LlFE/POLYOOR/CHERRYTREE/INTERSCOPE 013389* '1GA 10.98 

THE BILLBOARD 200 ARTIST INDEX 
BREAKIIJG BENJAMIN . I 05 
BROKEN BELLS . . . . .. 67 
BROKEN SOCIAL SCENE 

BULLET FOR MY COHEE• AND CAMBRIA .. THE DEAD WEATHER . . 31 SHARON JONES & CAROLE KING & JAMfi 

4TR00PS . . .54 
BEALL & MJG 90 

Ae8A .194 
ACiDC .. 9, 172 
CHRISTINA AGUILERA . . 157 
JASON ALDEAN .66 
GARY ALLAN 139 
AS I LAY DYING .29 

ERYKAH BADU . . .55 
BAND OF HORSES . . . .7 
JEFF BECK . . . . 189 
8EYONCE . . . . . . .173 
80 BICE. .. . . . . . 154 
J\JSTIN BIEBER .. .. .4. 19 
THE BLACK EYED PEAS . . 23 
THE BLACK KEYS ...... 3 

MARY J. BLIGE . . . .. . 89 
B.O.B . ... . 14 
BONE THUGS-N-HARMONY 

... 83 
BONJOVI . . . . .178 
JACKSON BROWNE 
OAVIO LINDLEY . . ... 162 

SUSAN BOYLE . . 71 
TONI BRAXTON . . • .41 

.. . 11 7 
BRDDKS & DUNN ... . . 68 
GARTH BROOKS ..... 140 
IAC BROWN BAND . . 22. 51 
WKE BRYAN . . .. .12 
MICHAEL BUBLE . ... 

. . ... 30. 185. 199 
JIMMY BUFFITT .. , .. . 46 

42 Go to www.billboard.biz for complete chart data 

VALENTINE . • . . .JB 

CAGE THE ELEPHANT .127 
COLBIE CAILLAT . . .. 101 
MARY CHAPIN 
CARPENTER . .168 

CASTING CROWNS .. 151 
CELTIC WOMAN . .... . 190 
CHARICE . . . . .28 
KENNY CHESNEY ..•.. 126 

.. ...... ...... 188 
EASTON CORBIN . .... 102 
MIRANDA COSGROVE .. 43 
COURT YARD HOUNDS .. 24 
CREEDENCE CLEARWATER 

REVIVAL . . . .141 
MILEY CYRUS .155 

DADDY YANKEE •. . ... 197 
DAUGHTRY . . . . . .58 

DEFTONES . . .33 
JASON DERULO . .69 
DIO . . . . .... 149 
THE DIRTY HEADS .. .. 137 
DJ HOLIDAY + GUCCI 

MANE .128 
DRAKE . . . .99 
JAKOB DYLAN .147 

EDWARD SHARPE & THE 
MAGNETIC ZEROES .. 179 

EMINEM . ......... . 61 
MELISSA ETHERIDGE .52 
EXODUS . . . 114 

FIVE FINGER DEATH 
PUNCH . .148 

FLYLEAF . . . .200 
COU FORD . . .93 

GODSMACK . . . .13 JIMI HENDRIX .. . 94 THE •AP-KINGS . . . • 120 
OANNYGOKEY ... . . 184 THE HOLD STEADY .. . 131 JOURNEY .. 119 
SELENA GOMEZ & THE 

SCENE . 73 
GORILLAZ . 
AMY GRANT . 
SARA GROVES 
GUCCI MANE . 
GUNS N" ROSES 

.... . 84 
• .169 
.. 129 

.170 
. . . 158 

ALAN JACKSOIL . . .118 KESHA . . 2o 
MICHAEL JACKSON KEANE . .98 

.115. 174.175 ALICIA KEYS .37 
JAHEIM . .80 KID CUDI . . .109 
THE JAYHAWKS . . .123 KIDZ BOP KIDS ...... 150 
JAY·Z .65 KINGS OF LEON •...• .. 96 

TAYLOR . .11 

LADY ANTEBELLUM .6. 64 
LADY GAGA ....... 1 2, 26 
ADAM LAMBERT ... .. . 62 
MIRANDA LAMBERT ... 25 
LAURA BELL BUNDY .. . 81 
LCD SOUNDSYSTEM .. . 10 
LIFE HOUSE .159 
LIL WAYNE . . .50, ITT 

Data for week of JUNE 5, 2010 
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SALES DATA 
CDMPILED BY 

!li_clsc1~ 

SoundScan 

95 

103 104 

104 33 

1011 10' 

Breakthrough 

94 Easton Corbin 

99 Ocean Eyes 

- Tear The World Down 

101 Dear Agony 

Y:M~~~r~::o~o~;i', 2 981 Almost Everything I Wish I'd Said The Last Time I Saw You 156 160 59 

MILEY CYRUS 
HOLLYWOoti 004-•3 EX (10.98) 

SOUNDTRACK 
SUMMIT/CHOP :-iHOPATLANTI C 515923· /AG ( 18.98) ~ 

Ti t le ~ 

Until The Whole World Hears • 

Wicked • 
WOW Gospel 2010 

3 

The Time Of Our Lives (EP) • 
Twilight fl 

105 80 JOHN MAYER Battl e Studies 

album was reissued 
last week through 
lost Highway. With 
4,000 sold, the set 
- initially only 
available on vinyl
also enters Top Pop 
Catalog Albums at 
No. 5. 

Keeps Gettin ' Better: A Decade Of Hits 
CHRISTINA AGUILERA -~----------

108 125 

,. 

110 69 

28 

112 94 -

34 

54 

120 

121 

The Best Of Bob Marley And The Wailers 

So Run s The World Away 

Wolfgang Amadeus Phoenix 

Sigh No More 

THE STATLER BROTHERS The Gospel Music Of The Statler Brothers : Volume One 
liAITH[,i 46004 (13.98) 

EXODUS 
NUCLEAR BLAST 2175 {16.98) 

Exhibit B: Th e Human Condi tio n 

MICHAEL JACKSON 
M IJ I 111C 88998 S1JNY MUSIC ( 1 4 98) 

Number On es 

THE STATLER BROTHERS 

Forgiveness Rock Record 

ARISTA NASHVILLE 62560/SMN (11.98) 
Freight Train 

JOURNEY Journey 's Grea test Hits 

I Learned The Hard Way 

Haywire 

American Saturday Night 

LOST HIGHWAY 014270. UMGN (9.98) 
Jayhawks (aka The Bunkhouse Album) 

TENTH AVENUE NORTH 
REUN ION 10126/SONY MU 'll (11 98) 

Over And Underneath 

Heatseekers 
Albums. Her first 
effort, "Out of the 
Woods," debuted 
and peaked al No. 
172 in 2007 on the 
big chart. 

1581 

159 

181 157 83 
REBA 
STARSTRUCk. MO'OD VALOAY (18 98) • 

168 

169 

46 _ a JACKSON BROWNE DAVID LINDLEY 
INSIO !II 1 12-I .18, 

,154 "1 l 4 l!RI TIM MCGRAW 
- CURB 791"il 11 8 <\ t 

a VARIOUS ARTISTS 153 152 WALT 0ISNEY 00521' 11J 98) """"II CHRIS TOMLIN 
-- . SIXSTEPS 94243/SPARR0W (17.98) 

SEVENDUST 
L ILG 523822/ASYLUM (18 98 CO/DVD)·+' 

ffl THE XX 190 196 111 vou, G TURKS 450' (14 .98) 

a MARY CHAPIN CARPENTER 
l 1Q 62 ZOE431133tA0UNDER (17 98) 

AMY GRANT 
lS3 l 20 AMY <:RANT PRO0UClJ0NS 93683/SPARRDW (17 98) 

GUCCI MANE 170 165 171 
101 • 1,Hll l\ SQUAD/ ASYLUM 520540' WARNER BROS. (18.98) 

171 174 122 VARIOUS ARTISTS 
PLG EMI LMG 887999/WORD·CURB (17.98) 

ffft AC/ DC 173 185 lillll EPIC LEGACY 80207•1SDNY MUSIC (1 1 98) <l/J 

II BEYONCE 
182 167 MU•, W0ALDIC0LUM81A 19492,SDNY MUSIC (11.98) 

m MICHAEL JACKSON 
172 165 EPI l EGACY 9428 ; so•,y MUSIC (19 .98) 

Greatest Hits 

Smoke & Mirrors 

Tri -Polar 

Keep On Loving You · • 
Love Is Strange 

Southern Voice • 
Rad io Disney Jams 12 

Arriving • 
Cold Day Memory 

xx 

The Age Of Miracles 

Somewhere Down The Road 

The State Vs . Radric Davis 

WOW Worship (Purple) 

Bac k In Black ~ • 

I Am .. Sasha Fierce fl 

The Essential Michael Jackson fl 
VAMPIRE WEEKEND 
XL 429" (14 .98) Contra 

172 

173 

174 

175 70 138 1 MICHAEL JACKSON 
1 I MJJ/EPIC 76067 · SONY MUSIC (17 .98) Michael Jackson 's This Is It (Soundtrack) fl 

132 124 93 

134 

~, 

137 125 '136 

138 142 186 

126 :t:J 

II 
rf 
Ill 

KENNY CHESNEY 
8NA 65555/SMN ( 11.98) 

CAGE THE ELEPHANT 
DSP 49658 · JIVE (13 .98) 

DJ HOLIDAY + GUCCI MANE 
1017 URICK SQUA.0 ASYLUM 523890 'WARt.ER BROS (13 .98) 

SARA GROVES 
SPONGE. INr ~DLUMBJA 84712/SONY MUSIC (1 1.98) 

WILLIE NELSON 
SHANGRI-LA 613280/ROUNOEA (17 .98) 

THE HOLD STEADY 

WORD-CURB/PR OVIDENT-INTEGRITY 14857/EM I CMG 17.98) 

SOUNDTRACK 

JIMMY NEEDHAM 
INPOP 715 19 (9 98) 

THE DIRTY HEADS 
EXECUTIVE f.'USIC GROUP 1243 (13 98) 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 013708/IGA (1 3.98) 

GARY ALLAN 
MCA NASHVILLE 013362/UMGN (10 98) 

m GARTH BROOKS 192 - PEARL 213 (25 .98 CO/DVD) + 

141 149 

146 131 

147 

CREEDENCE CLEARWATER REVIVAL 
FANTASY 2· CONCORD (17 98/12 98) 

THREE DAYS GRACE 
JIV[ 4o.:;ib,, 1 r, (13 98) 

BLAKE SHELTON 
REPkl.,l/ WAR NEfi BROS (NASIIVILLE) 522642/WMN (8 98) 

FIVE FINGER DEATH PUNCH 

Greatest Hits II 

Cag e The Elephant 

Burrrprint(2) HD 

Fireflies And Songs 

Country Mus ic 

Heaven Is Whenever 

Learn To Live • 
WOW Hits 2010 • 

The Twilight Saga: New Moon • 
NOW 32 

Nighl lights 

Any Port In A Storm 

Sex Therapy : The Session 

Get Off On The Pain 

The Ult imate Hits Ill 

Chronicle The 20 Greatest Hits .ti 

Life Starts Now 

Hillbilly Bone (EP) 

Love And Its Opposite 

Taylor Swift D 

Timbaland Presents Shock Value II 

Women + Country 

War Is Th e Answer 

3 

ml 
Joining previous 
one-character chart 
entries like the 
Violent Femmes' 
"3," Firehouse's 
"3" and Soufly's 
"3," Bo Bice's 
appropriately titled 
third album starts 
with 3,000. 

IEiJ 
It wasn't the post
ponement of her 
summer lour that 
sparked sales for 
this set; rather, ii 
was iTunes' promo
tion of the hits 
package for $7.99 
on its front page 
thal pushed its 87% 
gain. 

1W 

m MOTLEY CRUE 196! 199 MOTLEY 380' ELEVEN SEVEN 113 98) ~ 
":::l l!'!I LIL WAYNE 
:1~'1 - Ill CASH MONE'! l)f, WERSAL MOTOWN 01 1977• /UMRG (13 98) 

178 141 -

180 186 180 

18 1 132 

182 118 49 

1183 

184 139 118 

185 

186 18E 175 

1187 

188 

189 150 137 

191 

192 194 129 

1qa 

1a,I 

UNS 187 • 40 

196 189 132 

BON JOVI 
ISLAND 013100 IOJMG (13 98) :t 

RASCAL FLATTS 
LYRIC STREET 00260-1 (18.98) 

197 gi 68 a DADDY YANKEE 
EL CARTEL 80030 SONY MUSIC LAT IN 114.98) 

Greatest Hits 

Tha Carter Il l D 

The Circle • 
Up From Below 

Oracular Spectacular 

All The Right Wrongs (EP) 

OMNI 

Scars & Souvenirs • 
My Best Days 

It's Time D 

Greatest Hits a 
This Is War 

Year Of The Black Rainbow 

Emot ion & Commot ion 

Songs From The Heart 

Dark Side Of The Moon ~-Nothing But The Best • 
BLACKsummers'night • 

Gold - Greatest Hits Ill 

Defying Gravity ·• Unstoppable • 
Mundial 

All The Right Reasons a 
Holy Diver • 

The album's sale 
tag of $5 at lifeWay 
Christian Stores 
likely encourages 
its gain this week
it's up by 106% and 
re-enters Top Pop 
Catalog at No. 16. 

Call Me Irresponsible • 
~ Ill I NICKELBACK W° ROADRUNNER 618300 (\8 98) 3!:' 

II MICHAEc-L- B~U~B~ Lc-E=-'~------------------

198 161 126 143/AEPRISE 1003I3/WARNER BR OS (18 98) 

150 

LUDACRIS . 

BOB MARLEY AND THE 

.32 JANELLE MONAE .... .. 17 
MONICA . .44 
MOTLEY CRUE . . .176 
MUMFORO & SONS .. . 112 
MUSE .74 WAILERS .1D8 

MAXWHJ. . .193 
JOHN MAYER .107 
TIM MCGRAW . .163 
MEATLOAF . . 86 
MERCYME . . . 39 
MGMT . . . .70. 180 
MINUS THE BEAR .. .182. 

NAS & DAMIAN "JR. GONG" 
MARI.EV .. 5 

THE NATIONAL .15 
JIMMY NEEDHAM . ... 136 
WILLIE NELSON . .130 

Data for week of JUNE 5, 2010 

THE NEW 
PORNOGRAPHERS .. .78 

NICKELBACK .... .4D. 198 

EMILY OSMENT ..... 181 
OWL CITY . 1 03 

BRAD PAISLEY ...... 122 
PARAMORE .. . 88 
PHOENIX .111 
PINKFL0YO .191 
PINK .79 

RASCALFLATTS .... . 196 
REBA .161 
RIHANNA . .47 
JOSHRlmR . . 110 

Kidz Bop 17 

THE ROLLING STONES 
.2. 27 

LA ROUX .. 100 
DARIUS RUCKER .. t 32 

SADE . .48 
MARVIN SAPP .53 
THE SCRIPT . .76 
BOB SEGER & THE SILVER 
BULLET BAND 186 

SEVEN0UST . 166 

For- chart reprints call 646.654.4633 

11 

SHE & HIM .. . 95 
BLAKE SHELTON .. .. 143 
SHINEDOWN .91 
SICK PUPPIES .160 
FRANK SINATRA . .... 192 
SKILlfl .63 
SLASH .56 
SLEIGH BELLS .85 
THE STATLER BROTHERS . 

.. 113, 116 
TAYLOR S\\1fl . .. 34 , 145 

~ Ill· ; FLYLEAF 
.ijjl A&M/0C l0NE 013512/IGA (13.98) 

:e1J~'~b+~i{' rn:w 
CHIPMUNKS; TH E 
S0UEAK0UEL . . 87 

AMERICAN IDOL. SEASON 
9 .82 

CRAZY HEART . .59 
GLEE: SEASON ONE: THE 
MUSIC VOLUME 1 . . .36 

GLEE. SEASON ONE: THE 
MUSIC VOLUME 2 .. .42 

GLEE THE MUSIC, THE 

POWER OF MADONNA 
(EP) .21 

GLEE; THE MUSIC. VOLUME 
3: SHDWSTOPPERS .1 

TWILIGHT .156 
THE TWILIGHT SAGA: 
NEW MOON 134 

TENTH AVENUE NORTH ... 
. . .49. 124 

THEORY OF A DEA0MAN . 

ROBIN THICKE . 
THIRTY SECONDS TO 
MARS 

TRACEY THORN 
THREE DAYS GRACE 
TlMBALAN0 
TOBYMAC 

.1B3 

.138 

TAUB KWELI + HHEK 
ARE RHLECTION 
ETERNAL . 18 CHRIS TOMLIN 

187 
.144 
.142 
.146 
.97 

.165 

TRAIN . .. l s 
TREY SONGZ .57 
TRINA .60 
JOSH TURNER .121 

CARRIE UNDERWOOD 35 
KEITH URBAN 195 
USHER .B 

VAMPIRE WEEKEND . . 125 

Memento Mori 

tiJ·J~•i'f.-f i·sil ~t1 ~ AKEY!WAKEYI .1 06' 
NOW33. . .. 16 WEARETHEFALLEN .. 104 
PHILLY SOUL: THE SOUND 

OF PHILADELPHIA: 
1967 -1 980 .77 THEXX . 167 

RADIO DISNEY JAMS 12 
164 

WOW GOSPEL 2010 .153 CHRIS YOUNG .92 
WOW HITS 2010 .. 133 YOUNG MONEY .75 
WOW WORSHIP (PURPLE) 

171 
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.TOP PORCATALOG'" 

0 
:;;~ g5 ARTIST Title ffi_ 
:33 f~ IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) c.,,, 

-

Pfl THE ROLLING STONES Exile On Mam St • 
ICII ROLLING STONES 'UNIVERSAL REPUBLIC 014130" 'UMRG'UME 29.98 

930 BOB MARLEY AND THE WAILERS Legend: The Besl Of Bob Marley And The Wailers ~ 
TUFF GONG ISLAND 548904"/UME (13.98/8 98 t V 

MICHAEL JACKSON Number Ones 0 
MJJ1EPIC 88QQ8,SON, MUSIC (14 98 ; 

JOURNEY Journey's Greatest Hits ,t;; 
COLUMBIA LEGACY 85889/SONY MUSIC 13 98 •J ~ • 

THE JAYHAWKS Jayhawks (aka The Bunkhouse Album) 
LOST HIGHWAY 0142a.7,.o•,.1u.,,."1G""N __ 9_9B. , ___________ __ 

Over And Underneath 

Learn To Live •• 
0 Tlie Ultimate Hits El 

9 Chronicle TIie 20 Greatest Hits D 
Taylor Swift D 

Holy Diver • WARNER BROS 23836 (7 981 
ORIGINAL BROADWAY CAST RECORDING Wicked • 0EfCA BROADWAY 001682/0ECCA (18 98) 
SOUNDTRACK Twilighl El 

11 •tr.CHOP SHOP,ATLANTIC 5t592J"1AG (18.98) ~+,) 

CHRISTINA AG UI LERA Keeps Gettin' Better A Decade Of Hits 

Greatest Hits p 
Arriving • SIXSTEPS 94243/SPARR0W (l7.98J. 

AC/ DC Back In Black +l,, 
EPIC/L EGACY 80207•/SONY MUSIC 11 98)@ 
BEYONCE I Am .. Sasha Fierce El MUSIC WORLO/COLUMBIA 19492, SONY MUSIC Ir 98) 

19 13 55 MICHAEL JACKSON The Essential Michael Jackson El EPIC LEGACY 94287/SONY MUSIC (19.98) 

24 22 LIL WAYNE Tha Carter Ill D CASH MONEYtUNIVERSAL MOTOWN 0I1977•/UMRG 13 98 

2 1 19 25 MGMT Oracular Spectacular • COLUMBIA 19512"'SONY MUSIC (9 98) 

22 166 MICHAEL BUBLE ll's Time D 
I REPRISE 48946 WARNER BROS. rs 98 ~ 

23 20 BOB SEGER & THE SILVER BULLET BAND Greatest Hrts D 
C',flTO" 30334 16.98) 

2 4 PINK FLOYD Dark Side Of T11e Moon + 
CAPITOL 46001' (18.98/10.98) 

28 22 FRANK SINATRA Nothing But The Best • REPRISE 438652/WA RNER BROS (18 98 

26 t8 432 A B BA Gold - Greatest Hits [if 
P0LAR/POLY00R 517007/UME (18.98/12.98) 

NICKELBACK All The Righi Reasons l!J ROADRUNNER 618300 (18 981 ~ 
MICHAEL BUBLE Call Me Irresponsible • 143/REPRISE 100313/WARNER BROS. 18 98 
LED ZEPPELIN Mothership fJ SWAN SONG 313 148' ATLANTIC {19 98) +1 

THE NATIONAL Boxer 
BEGGARS BANQUET 252" (15 98 
ORIGINAL BROADWAY CAST RECORDING Jersey Boys • RHINO 73271 p8.98) 

DIO The Very Beast Of Dio 
WARNER BROS 79983 (11.98 
MICHAEL JACKSON Thriller • 
EPIC.LEGACY 17986'1SONY MUSIC (17 98 
SU GARLAND Love On The Inside El MERCURY NASHVILLE 011273• /UMGN (1398 
DAUGHTRY Daughtry B 19/RCA 88860/RMG (9.98 I~ 

JIMMY BUFFETT Songs You Know By Heart: Jimmy Buffetts Greatest Hn(s) D MCA 325633"/UME (13.98 

36 23 JASON MRAZ We Sing. We Dance. We Steal T11ings • ATLANTIC 448508•,AG 18 98) + 

38 34 16 JAMEY JOHNSON That Lonesome Song • MERCURY NASHVILLE 01 I237'/UMGfJ 13 98) 

39 'O 143 THE BEACH BOYS The Very Be51 Of The Beach Boys: Sounds Of Sumllllf ID CAFITDL 82710 118 98) ± 

40 32 02 JACK JOHNSON In Between Dreams fl JACK JOHNSON BRUSHFIRE/UNIVERSAL REPUBLIC 004149" /UMRG (13 981 
MICHAEL BUBLE Michael Buble I 1 r,EPRISE 48376mARNER BROS (18.98) 

BON JOVI Slippery When Wet ~ MERCURY 538089/UME (9 98) Q 

HOLLYWOOD UNDEAD Swan Songs • A&M/0CTONE 011331 /IGA (12 981 
THREE DAYS GRACE One - X l!I JIVE 83504.JLG pB.981 

45 2 THE DOORS The Future Starts Here: The Essenlial Doors Hits 
0t,lC/ELEKTRA 360060/RHIN0 ( 11 98 

G 41 100 EAGLES The Very Bes! Of The Eagles ~ WARNER STRATEGIC MARKETING 73971 (25 98 

39 26 EMINEM Curtain Call . The Hits fJ SHADY AFTERMATH INTERSCOP[ 005881 • 'IGA (13 98 8 98) 

G 48 185 EVANESCENCE Fallen D 
½lt...'. UP 13063 (18.98) 

45 C REED Greatest Hits a. \\IND-LP 13103 (9 98 CO/DVD)~ 

50 46 RISE AGAINST Appeal To Reason 
0GC/INTERSCOPE 011904•/IGA (13 98) 

On Top Pop Catalog Albums, aside from the big news at No. 1 with the 
Rolling Stones (see Over the Counter, page 41), Beyonce's "I Am . . . 
Sasha Fierce" moves to catalog status (No. 18) as it reached its 18-
month birthday May 18. Elsewhere, the Hational's "Boxer" debuts at 
No. 30 with nearly 3,000 (up 61%) after it was the Amazon MP3 
store's May 12 daily deal, priced at S3.99. 

4 4 Go to www.billboard.bi z for complete chart data 

SALES DATA 
COMPILED BY 

!\i.<:l.!!<:!! 
SoundScan 

• TOP DIGITAL'" 

13 

111 

18 

C, 

~; m: ~~RiN'r~~ISTRIBUTING LABEL Title ~§ § 

15 

Glee: The Music. Volume 3· Showstoppers 
TViCOLUMBIA ONY MUSIC 

Brothers 

BAND OF HORSES Infinite Arms 
BROWN FAT POSSUM COLUMBIA /SONY MUSIC 
NAS & DAMIAN MARLEY OisIanl Relatives 
GHETTO YOUTHSI0EF JAM UNIVERSAL REPUBLIC /UMRG 

~f~~R~l~ /~A~ l~O~YSTEM This Is Happening 1) 

THE ROLLING STONES Exi le On Main St 
ROLLING STONES/UNIVERSAL REPUBLIC /UMRG/UME 

~:N~~~;N~'B~~~y~~ARNER a!~; ArchAndroid Suites II And Ill F 

!·e~L:CK/GRANO !u~T~E~;;c;~~I~ /:~\Adventures Of Bobby Ray 1~ 
THE NATIONAL High Violet 15 

The Fame t i 

TALIB KWELI + HI-TEK ARE REFLECTION ETERNAL Revoluticro Per M1rute I & 

SCH0OLBO\ ,AYMOND BRAUN/iSLANll I0JMG •~, 
LADY ANTEBELLUM 

C KE$HA i:0 _ KEM0SABE/RCA 1RMG 

Treats 

My World 2.0 4 

Need You Now 6 • 
Raymond V Raymond 

Animal 2c 

SOUNDTRACK Glee . The Music, The Power Of Madonna (EP) 
20TH CENTURY FOX TV COLUMBIA /SONY MU SIC 21 

THE DEAD WEATHER Sea 01 Cowards 30 • THIRO MAN /WARNER BROS. 

•-"'!1[1111'!-'W"'A"'K"E-'Y!"W"°A"'KE..,Y.,_! _/,J_m_ost_E_ve_ryt_h_111g_l_Wi_isti_l'd_Sa_1_d_Th_e_La_s1_T_ime_1 ~Sa_w_~_ou IDS • _ FAMILY RECORDS 

GODSMACK The Oracle 13 • UNIVERSAL REPUBLIC /UMRG ~ 
ZAC BROWN BAND 
A<• r. BIGGER PICTURE HOME GROWN,A LANTIC / AG 

JIMMY BUFFETT 

The Foundation 22 

Encores 45 

The E.N. D. 23 

MUMFORD & SONS Sigh No More , • 
GENTLEMAN Of THE ROAD /GLASSNOTE l l , 

Glee : Season One: The Music Volume 1 
20TH CENTURY FOX TV/COLUMBI A /SONY MUSIC 35 

THE ROLLING STONES Exi le On Main St. 
ROLLING STO~ES/u:~IvERSAL REPUBLIC 014130' 'UMRG/U\1E 

SOUNDTRACK Glee: The Music, Volume 3: Showstoppers 
20TH CENTURY FOX TVtCOLUMBIA 70611 SONY MUSIC 

THE BLAC K KEYS 
' NONESUC H 520266 " WAR NER BROS 
BAND OF HORSES 
BROWN/I AT POSSUM/COLUMBIA 69 I 1 0"/S0NY MUSIC 

Th is Is Happening 10 

High Viole! 

~~~E~~~N BROWNE DAVID LINDLEY Love Is Strange 162 

JANELLE MO NAE The ArchAndro1d: Suites II And Ill l ? 
WONDERLAND/BAD BOY 512256 WARNER BROS 

MARY CHAPIN CARPENTER 
ZOE 431133,ROUNDER 
SOUNDTRACK 
19/RCA 71395/R MG 

Cour t Yard Hounds 24 

Recover 

The Age Of Miracles Tob 

American Idol· Season 9 82 

HOT TUNA Live At New Orleans House: Berkeley, CA 09/69 
COLLECTORS' CHOICE LIVE 6003/COLLECIORS CHOICE 

~~~~.~u~~~~~/COLu~!~ ~~t~~;o~;~u~~ce Music Volume 2 42 

THE NEW PORNOGRAPHERS 
MATA00R 891' 

Together 78 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

2 

4 

,1 

1,;• 

14 

15 

2 
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7 

8 

9 

13 

14 

For more charts and chart detalls, go to b lllboard.bfz 
and billboard.com, refreshed every Thursday. 

Most added to social netwOrking, 
TITLE pr1marily on FaceboOk, by !Like 
ARTIST {IMPRINT/LABEL) users. Data compiled by illke.com. 

Pfl HATE S3X ml MAY QWJNTEN EMI INTERNATIONAL 

32 NEED YO U NOW 
LA0Y ANTEBELLUM ,CAPITOL NASHVILLE) 

28 BAD ROMANCE 
LADY GAGA (STREAMLINE!K0NuvE/CHERRYTREE/INTERSCOPE) 

44 I GOTTA FEELING 
THE BLACK EYED PEAS (INTERSCOPE) 

23 ONE TIME 
JUSTIN BIEBER [ISLAND/IOJMG) 

13 RUDE BOY 
RIHANNA (SRP/DEF JAM/iDJMG) 

:14 ~S~:~~~O~B~Le~ HEIGH IS/WARNER BROS) 

69 HALO 
BEYDNCE (MU SIC WORLD/COLUMBIA) 

80 LOVE STORY 
TAYLOR SWIFT (B IG MACHINE) 

2 ~M~iM ~:E~/~~~Y/AFTERMATH/INTERSCOPE) 
POKER FACE 

JO , LA DY GAGA •~TREAMLINE K0NLIVE CHERRYTRIE/INTERSC0PE) 

6 YOUR LOVE IS MY DRUG 
KESHA (KEMOSAB[ RC RMG) 

84 IF I WERE A BOY 
BEY0NCE (MUSIC W0RLO,C0LUMBIAI 

3 ALEJANDRO 
LADY GAGA (STREAMLINE/K0NLIVE,CHERRYTREE/INTERSC0PEJ 

36 YOU BELONG WITH ME 
TAYLOR SWIFT (B ib MAC HI NE! 

ARTIST (IMPRINT/LASE~). 

13 NEED YOU NOW 
LADY ANTEBELLUM (CAPiTOL NASHVtL\ E 

BREAKEVEN 
THE SCRIPT (PH0NOGENIC/EPIC) 

B NOTHIN' ON YOU 
B.0.8 FEATURING BRUNO MARS (REBELR0CK/GRAN0 HUSTLE/ATLANTIC) 

RUDE BOY 
RIHANNA (SRP/0EF JAM/IDJMG) 
BREAK YOUR HEART 
TAID CRUZ FEATURING LU0ACRIS (MERCURY/I 0JMG) 

12 IN MY HEAD 
JASON 0ERUL0 (BELU GA HEIGHTS/WARNER BROS I 

s SAY AAH 
TREY S0NGZ FEATURING fAB0L0US (SONG BOOK/ATLANTIC) 

13 TELEPHONE 
LAOY GAGA FEATURING BE YONCE (STREAMLINE/KONLIVE/CHEAAYTREE/INTERSCOPE) 

NOT MYSELF TONIGHT 
CHRISTINA AGUILERA (RC AIRMG) 

13 IMMA BE 
THE BLACK EYEO PEAS (INTERSCOPE) 
LIVE LIKE WE 'RE DYING 
KR IS ALLEN (19/JIVE/JLGI 

2 CAN 'T BE TAMED 
MILEY CYRUS (HOLLYWOOD) 

12 BEDROCK 
YOUNG MONEY FEATURING LLOYD (CASH MONEY/U NIVERSAL MOTOWN) 
OMG 
USHER FEATURING WILLI.AM (LAFACE/J LG) 

45 YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

.. ~ 
~"' "'~ TITLE 3i ii ARTIST (IMPRINT / DISTRIBUTING LABEL) 

~ DISTANT RELATIVES 
l l 2 ~ NAS & DAMIAN MARLEY GH ETTO YOUTHS/Off JAM/UNIVeRSAL REPUBLIC/UMRG 

39 LIG HT 
MATISYAHU (J0UB/OR/E PIC/SONY MUSIC) 

48 B IS FOR BOB 
BOB MARLEY ANO THE WAILERS (TUFF GONG'ISLANO'UME) 

LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS (RARITIES EDITION) 
BOB MARLEY AND THE WAILERS (TUFF GONG ISu'- 11'\ 11~•E) 

!TUNES LIVE FROM LAS VEGAS EXCLUSIVELY AT THE PALMS (EP) 
REBELIJT10ti (Hl.l KIil RAISE UF' SILVERBACl</87, RE8fllJTr0~ 'lTROLLEO SUBSTANCE SOUNDlABS) 

BRIGHT SIDE OF LIFE 
RE8ELUTI0N (HILL Kl!N'RAISE UPiSllVERBACl</87/REBELUTION.ICONTROLLEO SUBSTANCE SOUMJLABS) 

1~ THE GREEN 
THE GREEN BAND (SllfEHANDSOMEDEVIL) 

40 IMPERIAL BLAZE 
SEAN PAUL (VP/Al LAN T!C/ AG) 

I I TIME BOMB 
IRATION (LAW) 

FAMILY TIME 55 ZIGGY MARLEY (TUFF GO NG) 

4B REGGAE GOLD 2009 
VARIOUS ARTISTS {VP) 

RAGGA RAGGA RAGGA! 2010 
g VARIOUS ART I_STS rGREENSLEEVES VP) 

I TALK ABOUT 
MISHKA (J K LIVIN) 

S MED ICINE SHOW NO. 4: 420 CHALICE ALL-STARS AKA SON OF SUPER APE 
MADLIB (MA0LIB MEDICINE SHOW) 

Data for week of JUNE 5, 2010 



AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

niclscn 
BOS 

niclscn 
Sound Scan 

' HOT 100 AIRPLAY'" 
.. ~ .. :;;~ ~li TITLE iii :5li, li,~ illMPRINT/PROMOTION LABEL) 

. NOTH IN ' ON YOU 
l l S 8.0.8 FEAT. BRUNO MAAS i1.EBB..ROCM:iRAND lt1Sll.E/An»mC • 3 8 

OMG 
USHER FE AT. WILL.LAM (LAFACE/JLG) 

13 BREAK YOUR HEART 
TAIO CRUZ FEAT. LUDACRIS (MERCURY/IDJMG) 

2 15 
RUDE BOY 
RIHAfHIA 1 ,RP,DEF JAM/IDJMG) 

25 
H EY, SOUL SISTER 
TRAIN tCOl UMSIA) 

8 6 36 
NEED YOU NOW 
LAD Y ANTEBELLUM !CAPITOL NASHVILLE/CAPITOL! 

0 8 YOUR LOVE IS MY DRUG 
KESHA ,EMOSABE/RCA/RMG) 

C, 13 AIRPLANES 
B.O.B FEAT. HALEY WILLIAMS (REBELROCKIGRANO HUSTI.E/ATlANTCj 

19 IN MY HEAD 
JAS ON DERULO (BELUGA HEIGHTS/WARNER BROS) 

CD 12 ALEJANDRO 
LADY GAGA (STREAMUN81<DlllMICHERRYTREE/1NrERSCOPE) 

11 
OVER 
URAKE (YOONG MONEY,l;ASIJ MONfl'ilJMVERSAL MOTOWN) 

12 11 17 BREAKEVEN 
THE SC RIPT IPHONOGE NIC/EPIC) 

10 11 M Y CHICK BAD 
LU DACRIS FEAT NICKI MltlAJ (DIP1DEr JAM/IOJMG) • 15 
UN -THINKABLE (l 'M READY) 
ALICIA KEYS Ml1• J ~J.1G) 

31 2 CALIFORNIA GURLS 
KATY PERRY FEATURING SNOOP OOGG (CAPI 10L) 

18 14 24 TELEPHONE 
LAOY GAGA FEAT BEYONCE 1SIBEAMUNE1(()NLM'/CHERRVTREtWTERSCOPE) • 26 3 
FIND YOUR LOVE 
DRAKE (l'OUl>K, MONEY/CASH MONEY,tJNIVERSAl MOTOWIWMRG) 

e 19 23 
HAVEN'T MET YOU YET 
MICHAEL BU 6LE J 13 REPRISE) • 23 10 YOUNG FOREVER 
JAY-Z + MR. HUDSON (ROC NATION) 

20 16 18 HEY DADDY (DADDY'S HOME) 
USHER Ff.Al PLIES (LAFACE/JLG) 

21 20 17 WHATAYA WANT FROM ME 
ADAM LAM BERT (19 RC.,i t,MG) • 3 6 BULLETPROOF 
LA ROUX (BIG LIFE/POLYD0R/CHERRYTREE/IN I ER SCOPE) 

23 17 28 
SAY AAH 
TREY S0IIGZ FEAT. FA B0L0US (SONG BOOK/ATLANTIC) 

24 22 11 THE MAN I WANT TO BE 
CHRIS YOUNG (RCA l< AS IIVILLE) • 28 
THE HOUSE THAT BUILT ME 
MIRANDA LA MBERT (COLU MBIA (NASHVILLE)) 

{t)HOT DIGITAL SONGS'" 
.. ~ ,; ~~ ~5 TITLE § ;.-.. :5. ~i ARTIST dMPRINT/PROMOTION LAB EL) 

2 OMG 

0 B.0.BFEATHAYLH WILLlAMS tp.ffiEI.ROC IIJSTlf/ATLANrc) 

CALIFORNIA GURLS 
KATY PERRY FEAT SNOOP 00GG (CAPITOL) 

CAN 'T BE TAMED 
MILEY CYRU S '°i lll LYWOOD) 

e NOT AFRAID 
EMINEM {WEB/SHADY/AFTERMATH/INTERSCOPE) 

0 8 A LEJANDRO 
LADY GAGA (SIBEAMLtffJl<0fl.M,1:HERR\'TREF,1NTERSC~ 

, 
15 YOUR LOVE IS MY DRUG 

KESHA (KEM0SABE/RCAIRMG) 

6 19 YOUNG FOREVER 
JAY-Z + MA. HUDSON {AOC NATION} 

a 3 
BREAK YOUR HEART 
TAI0 CRUZ FE AT. LIJ0ACRIS (MERCURY/IOJMG) 

13 
BILLIONAIRE 
TRAVIE MCCOY F£Al BRUNO MAAS (OECAVIW(UUELEO BV IW.4EWRRP} 

1-' 11 BULLETPROOF 
LA ROUX IBIG LIF8POL\'DOR/CHERRYTREE/INTERSC0PE) 

11 16 NOTH IN ' ON YOU • 6.0.B FEAT. BRUIW MA!lS (REBElROCl</GRAND HUSTI.£1All/lNTIC) 

DREAM ON 
GLH CAST FEAT NEIL P-'ffilCL HAAAIS ~ CENTURY RlX TVif,OLIJMBIA) 

12 33 HEY, SOUL SISTER s TRAIN (COl UMBIA) 

I 4 ROCK THAT BODY 
THE BLACK EY ED PEAS dNT· RSCOPE) 

I DREAMED A DREAM 
GLEE CAST FEAT. IDINA ME NZEL ~ CENTI.RY f(l(. lV,tOLUM13'.Aj 

J EENIE MEE NIE 
• SEAN KIIIG STOIJ & JUSTIN BIEBER (BEU.KiA HEIGHTMPIC) • 

18 16 3 FIND YOUR LOVE 
DRAKE (\00',G MONEY,cASH f/OM'\'/\IJIVERSAL MOTOWN) 

19 3 
MY FIRST KISS 
30H!3 FEAT. KESHA (PHOTO FINISH/ARP) 

20 18 40 NEED YOU NOW 'D LADY ANTEBELLUM (C APITOL NASHVILLE) 

21 15 RUDE BOY 
RIHAIWA (SRP/OEf JAM/IDJMG) 

22 20 13 
MY CHICK BAD 
LUOACRIS FEAT. NICKI MINAJ (DTP/DEF JAM/!DJMG) 

TOUCHIN ON MY 
30HIJ (PHOTO FINISII/ATLANTIC/RRP) 

27 18 BABY 
JUSTlt eJEllOI FEAT WDACRiS (SOl))JIOl'<P,A'!\Oi)BP.tm'ISIJ,'00.fJG) 

215 19 26 TELEPHONE 
L<OY GM> FEA! BEYOOCf (S1IIEAl,!\W(IW,WfAAYIR!l!WTEIISCOPEi 

=~ 1E~ TITLE 
:5 ;o lit~ ARTI ST (IMPRINT/PROMOTION LABEL) 

28 21 22 CARRY OUT 
TIMBALANO Ff.AT. JUSTltl TIMBEALA.KE (MOS1£Y~GRMD,WTERSCOPE) • 33 11 I GOTTA GET TO YOU 
GEORGE STRAIT !MCA NASHVILLE) 

fl) 41 5 BILLIONAIRE 
TRAVIE "CCOY FEAT. BRUU0 MARS (OECAYOA'(£,ll,(LED BY RA\lllfllf') 

29 18 21 IMMA BE 
THE BLACK EYED PEAS (INTERSCOPE) 

G 39 4 ROCK THAT BODY 
THE BLACK EYED PEAS (INTERSCOPE) 

3 1 24 30 
TIK TOK 
KESHA (KEMOSABE/RCA/RMG) 

G 44 THERE GOES MY BABY 
USHER (LAFACE/JLG) 

ti 36 12 KEEP ON LOVIN ' YOU 
STEEL MAGNOLI A (B IG MACHI NE) 

29 11 
GIMMIE THAT GIRL 
JOE NICHOLS ISHO\\ DOG-UNIVERSAL) 

27 13 NEIGHBORS KNOW MY NAME 
TREY S0IIGZ (SONG BOOK/ATLANTIC) 

34 16 ALL THE RIGHT MOV ES 
0IIEREPUBLIC (MOSLEY/INTERSCOPE) 

37 25 30 BAD ROMANCE 
LADY GAGA I,.ThEM'IJit;1<0NIJVE,l;IIERR\'TIEF,1"1rERSW'E) 

: I 43 CRAZY TOWN 
JASO ti ALDEAI~ 1 fim,EN BOW) 

39 30 14 EVER YTHIN G TO M E 
MONICA (J. AMG) 

37 ,12 
LIL FREAK 
USHER FEAT NICKI MIN AJ (LAFACE/JLG! 

45 12 
UNSTOPPABLE 
RASCAL FLATTS (LYRIC STREET) 

53 
SHE WON'T BE LONELY LONG 
CLAY WA LKER (CURB) 

50 6 
WATER 
BRAD PAISLEY (ARISTA NASHVILLE) 

LOSE MY MIND 
YOUNG JEEZ! FE AT. PLI ES (CTE/DEf JAWI0JMG) 

45 40 19 
SAY SOMETHING 
TIMBAl.AtlO FEAT. ORAKE (MOSLEY,1M...ACKGROUNOJWTERSCCPE) 

• 5.t 6 
RAIN IS A GOOD THING 
LUKE BRYAN (CAPITOL NASHVILLE) 

47 32 13 AIN'T B ACK YET 
KWNY CHESNfY (!l'lA) 

55 
ALL I DO IS WIN 
OJ KHALE0 (WE THE BEST/El) 

'49 51 50 I GOTTA FEELING 
THE BLACK EYED PEAS (INTERSC0PE) 

5P 49 6 
WINNER 
JAMIE FOXX FEAT. JUSTIN TIM BERLAKE & T.I. (J/RMG) 

!i :;;~ 5~ TITLE 
~; -~ ~\RTIST (IMPRINT/PROMOTION LABEU 

26 22 24 IN M Y HE A D 
JA SO N 0EAUL0 (BELUGA HEIGHTS/WAR NER BROS) 

27 23 7 
W INNER 
JAMIE FOXX FEAf. JUS TIN TIMBERLAKE & T .I (J/RMG) 

§) NIGHTMARE 
AVENl:EO SEVENFOLD (HOPELESS/WARNER BROS.) 

29 26 20 BREAK EVEN 
THE SCRIPT (PHONOGENIC/EPIC) 

30 25 16 
I MADE IT (CASH MONEY HEROES) 
KEVl tl RUOOLF (CASH MONEY/UNIVERSAL REPUBLIC) 

31 24 f l OVER 
0RAKE ('l\]U'G MONE\'/CAS>I I/IU'l'/1,tMRSAJ. MO!- ) 

32 28 9 IF WE EVER MEET AGAIN 
TIMSAI.AHO FEAT. KATY l'ERRY im£YiULACKGf.0.W.MfTERSC(FE) 

33 10 2 JESSIE'S GIRL 
GLEE CAST (20TH CENTURY FOX TV/COLUMBIA) 

33 
TIK TO K 
KESHA IKEMOSABE'RCA/RMG) 

7 
PRAY FOR YOU 
JIRl><l,\Ulll!lll<OO,ll) !O ID~~--1.Wlff) 

4 IMPOSSIBLE 
SH0NTELLE tSRP,SRC/UNIVERSAL MJTOWN) 

7 
HOUSE THAT BUILT ME 
MIRAII0A LAMBERT (COLUMBIA (NASHVILLE)) 

12 ALL I DO IS WIN 
OJ KHALE0 (WE THE BEST/El) 

3 COOLER THAN ME 
MIKE POSNER (J/RMG) 

40 33 23 IMMA BE 
THE BL ACK EYED PEAS (INTERSCOPEt 

CD 41 50 I GOTTA FEELING 
THE BLACK EYED PEAS (INTERSCOPEJ 

42 ' •l 29 
HAVEN'T MET YOU YET 
MICHAEL BUBLE ( H'31AEPRISE) 

G) ~ THIS AFTERNOON 47 ~ NIC KELBACK (ROA0RUNNER/RRP) 

44 34 SOLO 15 IYAZ (Tl'>E IS MONEY/BELUGA HEIGHTS/REPRISE) 

45 36 ' WHATAYA WAN T FROM ME 21 ADAM LAMBERT \ 19/RCA/RMG) 

48 30 
BAD ROMANCE 
LAUY GAGA (SIBEAMI.JIIE/K0NlM,CHERRYlREE,MERSCCffl 

G WOOHOO 
CHRISTI NA AGUI LERA FEAT. NICK! MlllAJ (RCA/RMG) 

e SAFETY DANCE 
GLEE CAST (20TH CENTURY FOX TV/COLUMBIA) • NEUTRON STAR COLLISION (LOVE IS FOREVER) 
MUSE !SUMMIT CHOP SHOP/WARNER BROS.) 

150 (' 
CARRY OUT 
TIMBALAND FEAT JUSTIN TIMB(RI.Al(f ~Ji!LACl{GRCU«mTERS(Xft 

Data for w ee k of JUNE 5 2010 For cha r t re prints al l 646-654-4 6 33 

saLES DATA 
CCM PILED BY 

Billbear.1, 
DIGITAL 

!~l.<:~!'! 
SoundScan 

.. -_!I 

3 

.. • 
t;:l ~~ TITLE 
~3 ;~ ARTIST (l~RINJ'/PROMOTION LABEL 

1 00 m HEY, SOUL SISTER 
'- : : TRA IN COLUMBIA 

NIGHT M ARE 
AVENGED SEVEN FOLD (HOPELESS/WARNER BROS.I 

BREA K EVEN 
!'I) ! THE SCRIPT (PIIONOGENIC/EPIC) 

T HIS AFTERNOON 
NICKEL IIACK (ROAORUNMR RRP) 

NEl/TRON STAR COLLISION (LOVE IS FOREVER) 
MUSE (SUMMIT/CHO~ - HOr .VARNER BROS.) 

" I NEVER TOLD YOU 
C0 LBIE CAI LLAT IJNI ERSAL REPUBLIC) 

ALL THE RIGHT MOVES 
0NEREPUBLIC iMOSLEY/I NTERSCOPE) 

SMILE 
UN CLE KRACKER (TOP DOG/ATLANTIC) 

UPRISING 
MUSE (HELIUM-3/WARNER BROS.) 

HALLELUJAH 
JEFF BUCKLEY (COLUMBIA/LEGACY) 

DON'T STOP B ELIEVIN ' 
J0URIIEY JC0LUMBIA/LEGAC\') 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

THE ONLY EXCEPTION 
PAR AMORE (FUELED Bl' RAMEN/ATLANTIC/RRP) 

A N IM A L 
NEON TREES (MERCUR\'/IDJMG) 

HEARTBREAK WARFARE 
20 , J0Hrl MAYER (COLUMBIA) 

17 :~zutM~ ~u~s~;~ ~CRNATION 

NOTHIN ' ON YOU 
B.0.B FEAT. 6RUNO MARS (REBELR(X)(,IGRAND l(ISTLE/An.ANTIC 

FIND YOUR LOVE 
DllAKE (YOUNG MONEY,CASII MONEY/\JNMRSAl MOTOWN! 

RUDE BOY 

I :~N~~~~~E~~ ~ IDJMG) 

LOSE MY MIND 
YO UNG JEEZY FEAT. PLIES CTE/0EF JAM/I0JMG) 

20 
DROP THE WORLD 
LIL WAn1t FEAT EMINEM (C'A5H ~EY,1J-MRSAL MOTOMWMRG 

BEAMER , BENZ, OR BENTLEY 
LLO't'O BANKS FEAT. JUELZ SANTANA (G UNIT) 

TITLE 
ARTIST (IMPRINT/LABEL) 

BULLETPROOF 
U. ROUX 1BIG J.F..~R'I ~t ITT.RS( 't 

DAVID GUffiA FEAT. AKOII !)W'#liTP/IIIM;lli'S'CAPITm 

COMMANDER 
KELLY RO WL AND (UNIVERSAL MOTOWN) 

20 ~A~! ~A~RiJ!~N~ HE DANCE FLOOR 

>-' 

~ 
EJ 

• 

20 
I KNOW YOU WANT ME (CALLE OCHO) B 

I PITBULL (UllR A) I 

PO ~~~~ • 
GHOSTS 'N STUFF 20 DEA0 MAU5 H AT. ROB SWIRE (MAUSTRAP/ULTRA) 

115 

9 

20 

18 20 

TITLE 
AR!IST (IMPRl!lT/PROMOTION LABEL) 

NEED YOU NOW 
LADY ANTEBELLUM CAPITOL NASHVILLE 

PRAY FOR YOU 
- OO TlfU)l;OO,i1J 11)1JM _,_,l'OH· 

HOUSE THAT BUILT ME 
MIRANDA LAf,18ERT (CllLIJM81A) 

AMERICAN HONEY 
LADY ANTEBELLUIA tCAPITOL NASHVILLE) 

LOVER , LOVER 
JERROD NIEMAIIN (SEA GAYLE/ARISTA NASHVILLE) 

UNDO IT 
CARRIE UN0 EAW000 (19/ARISTA NASHVILLE) 

SMILE 
UN CLE KRACKER (TOP DOG/ATLANTIC/BIGGER PICTURE) 

RAIN IS A GOOD THING 
LUKE BRYAII (CAPITOL NASHVILLE) 

GIMMIE THAT GIRL 
JOE NICHOLS (SHOW DOG-UNIVERSAL) 

WATER 
BRAD PAISLEY (ARISTA NASHVILLE) 

TODAY W AS A FAIRYTALE 
TAYLOR SWIFT (BIG ',4ACHINE) 

SHE W ON'T BE LONELY LONG 
CLAY WALKER (CUABJ 

LOVE LIKE CRAZY 
LEE BRICE ,CLI 6J 

YOU BELONG W ITH ME 
TAYLO R SWIFT t 1u MACHINE) 

LOVE STORY 
TAYLOR SWIFT ,BIG MACHINE) 

ARTIST (IMPRINT.PR01.10fl0N LABEL! 

WAKA WAKA (THIS TIME FOR AFRICA) 
SttAKIRA fEAifRESHU'GROUNO!Hic ;o "-lS(u\~, 

~ 

~ 
D 

El 

I KNOW YOU WANT ME (CALLE OCHO) fJ 
PITBULL ! tlTRtq 

HIPS DON'T LIE 
SHAKIRA FEAT WYCLEF JEAN EPIC/SONY MUSIC LATIN 

LOBA 
SHAKIRA EPIC/SONY MUSIC LATIN 

CUANDO ME ENAMORO 
ENRIQUE IGLESIAS Ff.AT. JUAN UIIS GUERRA llJMRSAL IAJSC LAlNJ) 

STAND BY ME 
PRIIICE BOYCE TOP STOP 

MALDITO ALCOHOL 
PITBULL FEAT. AFR0JACK (MR. 305 

Ml NINA BONITA 
CHINO Y NACHO MACHffi/UHIVERSAI. MUSIC LATINO 

DILE AL AMOR 
AVEtUURA PREMIUM LATIN 

HEROE 
ENRIOUE IGI.ESIAS NTERSCOPE/UNMRSAl MUSIC LATINO 

DI MELO 
ENRIQUE IGUSIAS lllrERSCOPWNNERSAL MUSIC LATINO 

SUERTE 
SHAKIRA EPIC/SON\' MUSIC LATINI 

MIENTES 
CAMILA ,.;.QNY MUSIC LATIN 

COLGANDO EN TUS MANOS 
CARLOS BAUTE CON MARTA SANCHEZ (~ ER LATINA 

• 

t;i SS TITLE 
5i-Ii ARTISJ (IMPRINT/ LA8El) 

BAD TO THE BONE 
GEORGE TtiOROGOOO ANO TtiE DESTROYER3 

J UST YOUR FOOL 
mm1 lAUPER FEAT. CKARUE MUSSELWHITE 

THE THRILL IS GONE 
B.B. KING GEFFEN/CHRONICLES/UME 

GOING UP THE COUNTRY 
CAIINEO HEAT LIBERTY/CAPIT0LI 

TEN MILLION SLAVES 
OTIS TAYLOR ELARC BLUES/TELARC) 

BOOM BOOM • 
J=::}"J;::;0H"N:..:La,;EE:cHe,0cc0co;KE:cRc=AB:.,C::.,I B:.,L;::;UE:,Sc;;Wc;;AY'-'/"'U~"1EOL_ __ _ 

LIE TO ME 
JONNY LANG A&M/UME 

W HAT'D I SAY 
RAY CHARL ES NOT LISTED) 

ON THE ROAD AGAIN 

20 I ~~~;~~•:;~~~TY CAPITOL! • 
20 SITVIE RAY VAUG~ A.ND DOUBLE TROUBLE lfF{;A .. fG,IC,YIS{WV M16C1 

RIGHT PLACE, WRONG TIME 
DA. JOHN (ATCD/WAR NER STRAIEGIC MARKETING) 

MANNISH BO Y 
MUDDY WATERS iCHESS/GEfFEN/UME 

I DRINK ALONE 
GEORGE TH0R0G000 ANO THE DESTROYERS !CAPITOL 

AINT NO SUNSHINE WHEN SHE'S GONE 
BOBBY BLUE BLAND (t,IALACO) 

' THE HOUSE IS ROCKIN' 
S STEVIE RAY VA UG HAN & DOUB LE TR OUBLE 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BREAK YOUR HEART 
TAIO CRUZ FEAT. LUOACRIS MERCURY/I OJMG 

NOTHIN ' ON YOU 
8.0.B FEAT. BRUNO MARS (REBELROCK/GRAND HUSTLE/ATLANTIC) 

YOUR LOVE IS MY DRUG 
KESHA (KEMOSABE/RCA/RMGJ 

LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

IN MY HEAD 
JASON DERULO (BELUGA HEIGHTS/WARNER BROS.) 

BREAKEVEN 
THE SCRIPT PlicltWGENIC/EPIC) 

4 AIRPLANES 
_, B.O.B FEAT. HAYLIY WIU.IAMS (REBELROCK/GRANO HUSTLE.IATLANTICJ 

BULLETPROOF 
LA ROUX (BIG LIFE/PDLYOOR/CHERRYTREE/INTERSCOPE 

CALIFORNIA GURLS 
KATY PERRY FEAT. SNOOP DOGG CAPITOL 

BILLIONAIRE 
TIIAVIE MCCOY FEAT. BHUI«) MARS (OECAYDANCE/FUELED BY RAMEN/RRP) 

ROCK THAT BODY 
THE BLACK EYED PEAS (INTERSCOPE) 

TELEPHONE 
LADY GAGA FEAT. BEYONCE (STREAMUNE/l<ONLM/CHERRYTAEE/INT'ERSCOPE) 

CARRY OUT 
TIMBALAHDFEAT.JUSTINTIMBERI.AII.E(MOSLEY/BLACKGROIJNO/l'fl'ERSCOPE) 

EENIE MEENIE 
SEAN KINGSTON & JUSTIN Bl(BER (BELUGA HEIGH IS/EPIC) 

NATURALLY 
SELENA GOMEZ & THE SCENE (HOLLYWOOD) 

I MADE IT (CASH MONEY HEROES) 
KEVIN RUDOLF (CASH MONEY/UNIVERSAL REPUBLIC) 

IMPOSSIBLE 
SHONTELLE (SRP/SRC/UNIVERSAL MOTOWN) 

HAVEN 'T MET YOU YET 
MICHAEL BUBLE (143/REPRISEJ 

THIS AFTERNOON 
NICKELBACK (ROAORUNNER/RRP) 

IF WE EVER MEET AGAIN 
TIMBALAND FEAT. KATY PERRY (MOSLEY/BLACKGROUNO/INTERSCOPE) 

SOMEBODY TO LOVE 
JUSTIN BIEBER (SCHOOLBOY/RAYMOND BRAUN/ISLAND/IDJMG) 

COOLER THAN ME 

WINNER 
JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T .I . (J/RMG) 

BEDROCK 
YOUNG MONEY FEAT. LLOYD (CASH MONEY/UNIVERSAL MOTOWN) 

SAY AAH 
TREY SONGZ FEAT. FABOLOUS (SONG BOOK/ATLANTIC) 

HEART HEART HEARTBREAK 
BOYS LIKE GIRLS (COLUMBIA) 

GETTIN' OVER YOU 
DAVID GUmA & CHRIS WILLIS (GUM/ASTRALWERKS/CAPITOL) 

MY FIRST KISS 
30Hl3 FEAT. KESHA (PHOTO FINISH/RRP) 

THE ONLY EXCEPTION 
PARAMOR.E (FUELED Bl RAMEN/ATLANTIC/RRPJ 

NOT MYSELF TONIGHT 
CHRISTINA AGUILERA (RCA/R MG) 

SOLO 
IYAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE) 

Katy Perry's "Californla Gurls," fealuring Snoop Dogg, regislers the 
Mainstream Top 40 chart's grealesl gain In airplay in more than five 
years, blasting from No. Z3 to 12. 

The lrack, being played on all bul one of the chart's lll reporting 
stations, improves by 2,167 plays to 4,m in the list's tracking week 
(May T7-Z3), an 83% gain. The song's airplay amounts to an average of 
36 plays per station.in just its second week on the survey. 

The song's gain is the for
mat's largest since Eminem's 
"Just Lose It" logged a 2,740-
play rise on the Oct. 16, 2004, 
chart. That week, the song 
soared ll-10 as the Introduc
tion to the rapper's fifth stu
dio album, "Encore." 

Having debuted last week 
with 2,160 detections, 
"California Gurls" is the only 
song since the start of the last 
decade to notch consecutive 
weeks of gains of more than 
2,000 plays. 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

NEED YOU NOW 
LADY ANTEBELLUM CAPITOL NASHVILLE/CAPITOL 

HEY, SOUL SISTER 
TRAIN !COLUMBIA\ 

ALREADY GONE 
KELLY CLARKSON 119/RCA/RMG 

HAVEN'T MET YOU YET 
MICHAEL BUBLE 1143/REPRISE) 

SMILE 
UNCLE KRACKER TOP OOG/ATLANTIC\ 

SOMEDAY 
ROB THOMAS !EMBLEM/ATLANTIC) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC\ 

LIVE LIKE WE 'RE DYING 
KRIS ALLEN (19,JIVE 'JLG) 

NO SURPRISE 
~ DAUGHTRY (I; IICUMG) 

HEARTBREAK WARFARE 

NEVER GONNA BE ALONE 
NICKELBACK (ROAORUNNER/ RRP) 

LADY GAGA STREAMLINEtKONLIVE/CHERRYTREE/INTERSCOPE) 

ALL THE RIGHT MOVES 
ONEREPUBLIC (M OSLEY/INTERSCOPE) 

LOVING YOU IS EASY 2 • SARAH MCLACHLAN IARISTA/RMG) 

TELEPHONE 
LADY GAGA fEAT. IITTONCE {STREAMUNE/KONlJVf/CHERRYTREE/INTERSCOPE 

l7 EMPIRE STATE OF MIND (PART II) BROKEN DOWN 
ALICIA KEYS IMBK/J/RMG 

TITLE 
ARTIST (IMPRINT / PROMOTION lABEl J 

BREAKEVEN 
THE SCRIPT PHONOGENIC/EPIC 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE/CAPITOL 

HEY, SOUL SISTER 
TRAIN COLUMBIA) 

WHATAYA WANT FROM ME' 
ADAM LAMBERT (19/RC~ RMG 

LIFE AFTER YOU 
DAUGHTRY (19'RCA.IRMG 

I NEVER TOLD YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

THIS AFTERNOON 
NI CKELBACK ROAORUNNER/RRPJ 

HAVEN'T MET YOU YET 
MICHAEL BUBLE (143/REPRISE) 

HALFWAY GONE 
LIFEHOUSE (GEfFEN/INTERSCOPE) 

LIVE LIKE WE'RE DYING 
KRIS ALLEN (19/JIVE/JLG) 

ALL I EVER WANTED 
KELLY CLARKSON 119/RCA/RMG 

HALF OF MY HEART 
JOHN MAYER !COLUMBIA 

IN MY HEAD 
JASON DERULO BELUGA HEIGHTS/WARNE R BROS ) 

TELEPHONE 
\.ADY GAGA FEAT. BEYONCt STREAMUNE/KONllVf/Ct£RRYrREE/INTERSCOPE) 

BREATHE 
RYAN STAR ATLANTIC/ARP 

SHARK IN THE WATER 
V.V. BROWN CAPITOL 

LIKE YOU DO 
ANGEL TAYLOR (AWARE/COLUMBIA 

NOTHIN' ON YOU 
8.0.B FEAT. BRUNO MARS 1Rf8ELROCK/GRANO HUSTlf/ATLANTIC) 

48 Go to w ww.billboard.biz for complete chart data 
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LET ME HEAR YOU SCREAM 
OZZY OSBOURNE !EPIC) 

CRYIN' LIKE A BITCH! 
GOOSMACK (UNIVERSAL REPUBLIC) 

THE CROW AND THE BUTTERFLY 
SHINEOOWN (ATLANTIC\ 

ODD ONE 
SICK PUPPIES RMR/VIRGIN/CAPITOL) 

YOUR DECISION 
ALICE IN CHAINS (VIRGIN/CAPITOL) 

IN ONE EAR 
CAGE THE ELEPHAoT (OSP/JIVE/JLG) 

RESISTANCE 
MUSE (HELIUM-3/WARNER BROS. 

YOU AND YOUR HEART 
JACK JOHNS ON (BRUSHFIRE/ UNIVERSAL REPUBLIC 

THIS IS WAR 
THIRTY SECONDS TO MARS IMMORTAL/VIRGIN/CAPITOL 

(IF YOU'RE WONDERING IF I WANT YOU TO) I WANT YOU TO 
WEEZER DGC/INTERSCOPE 

SWEET DISPOSITION I THE TEMPER TRAP (LIBERATION/GLASSNOTE/COLUMBIA) 

I WILL NOT BOW 41 
BHEAKING BENJAMIN (HOLLYWOOD 

GIVE ME A SIGN (FOREVER AND EVER) 
BREAKING BE NJ AM IN HOLLYWOOD) 

MOUNTAIN MAN 
CllASH KINGS (CUSTARD/ UNIVERSAL MOTOWN) 

FEEL LIKE I DO 
DROWNING POOL (ELEVEN SEVEN) 

THE ROYAL WE 
SILVERSUN PICKU PS DANGERBIRD 

DIAMOND EYES 
DEFTONES (REPRISE 

LISZTOMANIA 

PUDDLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOPE 

NEUTRON STAR COLLISION IL0\1£ IS FOREVER! 
MUSE SUMMIT/CHOP SHOP/WARNER BROS. 

LETTERS FROM THE SKY 
CIVIL TWILIGHT (WINO-UP) 

NIGHTMARE 
AVENGED SEVENFOLD (HOPELESS/WARNER BROS.) 

YOUR BETRAYAL 
BULLET FOR MY VALENTINE (JIVE/JLG) 

ANIMAL 
llEON TREES (MERCURY/IDJMG ) 

OILDALE (LEAVE ME ALONE) 
KORN \ROADRUNNER,RRP) 

STUPID GIRL (ONLY IN HOLLYWOOD) 
SAVING ABEL SKIDDCO/VIRGIN/CAPITOL 

UNRAVELING 
SEVENOUST (7BROS/ILG 

WILD AND YOUNG 
AMERICAN BANG (SIRE/ REPRISE) 

DRAGONFLY 
SHAMAN 'S HARVEST (SHAMAN'S HARVEST/TRIBAL 

GOLD GUNS GIRLS 
METRIC (METRIC/LAST GANG 

DIE BY THE DROP 
THE DEAD WEATHER THIRD MAN/WARNER BROS. 

HERO 
SKILLET AROENT/INO/ATLANTIC 

PLUNDERED MY SOUL 
THE ROLLING STONES (ROLLI NG STONES/UME/UN1VERSAL REPUBLIC) 

RISE UP 
CYPRESS Hill FEAT. TOM MORELLO (PRIORITY/CAPITOL) 

HEARTBREAK WARFARE 
JOHN MAYER (COLUMBIA) 

LAST OF THE AMERICAN GIRLS 
J)REEN DAY REPRISE) 

Muse's "Neutron Star Collision (Love Is 
Forever)" bounds onto the Alternative and 
Rock Songs charts at Nos. 22 and 27, respec
tively, starting on the latter list with l .8 
million in audience. The song previews the 
soundtrack to "The Twilight Saga: Eclipse," 
due June 8. 

AIRPLAY 
MONITORED BY 

niclscn 
BOS 

&f ,tA l:liERNAlilY.E'" 

20 

21 , 

THE GOOD LIFE 
THREE DAYS GRACE JIVE/JLG) 

THE ROYAL WE 
SILVERSUN PICKUPS DANGERBIRO) 

1901 
PHOENIX (LOYAUTE/RED/G LASSNOTE) 

SAVIOR 
RISE AGAINST (DGC/INTERSCOPE 

IN ONE EAR 
CAGE THE ELEPHANT (OSP/JIVE/JLG) 

UPRISING 
MUSE (HELIUM-3/WARNER BROS.) 

SWEET DISPOSITION 
THE TEMPER TRAP LIBERATION/GLASSNOTE/COLUMBIA 

MOUNTAIN MAN 
CRASH KINGS (CUSTARD/UNIVERSAL MOTOWN) 

LISZTOMANIA 
lB J PHOEN IX iLOYAUTE/REO/GLASSNOTE ) 

8 

LETTERS FROM THE SKY 
CIVIL TWILIGHT (WINO -UP 

YOU AND YOUR HEART 
JACK JOHNSON BRUSHFIRE/UNIVERSAL REPUBLIC) 

GIVE ME A SIGN (FOREVER AND EVER) 
BREAKING BENJAMIN !HOLLYWOOD) .. • • 

• . • I .. I 

AGAINST MEI (SIRE/J\EPRISE 

GREATEST 
GAINER_ 

NEUTRON ST~R COLLISION (LOVE IS FOREVER) 
MUSE SUMMIT/CHOP SHOP/WARNER BROS. 

DIE BY THE DROP 
THE DEAD WEATHER (THIRD MAN/WARNER BROS.) 

YEAH YEAH YEAH 
NEW POLITICS RCA.'RMG 

WILD AND YOUNG 
AMERICAN BANG (SIRE/REPRISE 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

YOU AND YOUR HEART 
JACK JOH tiSON BRUSHFIRE/UNIVERSAL REPUBLIC 

KANDI 
ONE ESKIMO (SHANGRIH) 

THE HIGH ROAD 
BROKEN BELLS (COLUMBIA) 

JUST BREATHE 
PEARL JAM (MONKEYWRENCH) 

HEARTBREAK WARFARE 
JOHN MAYER (COLUMBIA) 

JUST SAY YES 
SNOW PATROL (POLYOOR/FICTION/GEFFEN/INTERSCDPE) 

LOVING YOU IS EASY 
SARAH MCLACHLAN ARISTA/RMG) 

YOU AND ME 
DAVE MATTHEWS DANO DAMA RAGS/RCA/RMG 

GREATEST 
GAlNE~ 

I SHOULD HAVE KNOWN IT 
TOM PmY ANO THE HEARTIIREAKERS REPRISE 

PLUNDERED MY SOUL 

TAKE EVERYTHING 
GREG LASWELL (VANG UARO) 

1901 
PHOENIX (LOYAUTE/REO/GLASSNOTE) 

SONG AWAY 
HOCKEY (CAPITOL) 

NEW MORNING 
ALPHA REV !FLYER HOLLYWOOD) 

ONE WAY ROAD 
JOHN BUTLER TRIO JARRAH/ATO 

THE OUTSIDERS 
NEEOTOBREATHE (ATLANTIC) 

BREAKEVEN 
THE SCRIPT (PHONOGENIC/EPIC) 

HOME 
BIWAfll SHARP£ I nE MAGNETlt Zf.lUS (FUUAXNAGRAHT,tlti!VERSAl REPU!ILIC) 

IT'S GONNA BE 
NORAH JONES BLUE NOTE/CAPITOL) 

STOP FOR A MINUTE 
KEANE & K'llAAN (CHERRYTREE/INTERSCDPE) 

STELLA THE ARTIST 
OAVIO GRAY (MERCER STREET1DOWNTOWN) 

TINY LIGHT 
GRACE POITTR ANO THE NOCTIJRNA.I.S (RAGGED COMPANY/HOLLYWOOO) 

THE SOUND OF SUNSHINE 
MI CHA EL FRANTI & SPEARHEAD (BOO BOD WAX/CAPITOL) 

HALF OF MY HEART 
JOHN MAYER (COLUMBIA) 

HEAD FULL OF DOUBT 
THE AVETT BROTHERS (AMERICAN/COLUMBIA) 

Data for week of JUNE 5, 2010 
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COUNTRY MUSIC 
5UM..,I 

Hermitage Hotel, Nashville 
www.CountryMusicSummit.com 

Billbear1'® 

•t • HOT•COUNliRY~SONGS'"~. ------.-a.--.... -..----. ...- -~--. ...,_.___. ___________ ._......, 
~ .... .. ~i:5 ~ o 1150 TITLE Artist '" TITLE Artist ~ !!I:: 

j!: i, ; 3 ! ~ ;! PRODUCER (SONGWRITER) IMPRINT & NUMBER/ PROMOTION LABEL e PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL u 

28 THE MAN I WANT TO BE Chris Young 33 ALL OVER M E Josh Turner 26 J STROUD B JAMES.I NICHOLS) © RCA F.R0GERS (B HAVSLIP,0 0AVIDS0N.R.AKINS) © MCA NASHVILLE 

THE HOUSE THAT BUILT ME Miranda Lambert 30 GET OFF ON THE PAIN Gary Allan 27 F.LI00ELL M WRUCKE (I DOUGLAS.A.SHAMBLIN) © COLUMBIA M. WRIGHTG ALLAN.G ORDMAN (B.LUTHER,B JAMES,J.WEAVERJ © MCA tlASHVILLE 
I GOTTA GET TO YOU George Strait 3 32 TURN ING HOM E David Nai l ~8 1.BR0WN,G STRAIT (J .LAU0ERDALE,J.RIICHEY,O.LARSEN) © MCA NASHVILLE J F.LIDDELL (K.CHESNEY,S.CARUS0E) © MCA NASHVILLE 
KEEP ON LOVIN ' YOU Steel Magno lia ence impressions 

40 UP ON THE RIDGE Dierks Bentley 29 0.HUFF (C STAPL ETON.I.WILLMON) © BIG MACHINE (15%), title J.R STEWART \A .PETRAGLIA.0.BENTLEY) © CAPITOL NASHVILLE 

2 GI MM IE THAT G IRL Joe Nichols becomes artist's 35 WAY OUT HERE Josh Thompson 30 M. WRIGHT (R.AKINS.0.DAVI0S0N.B.HAVSLIPJ © SHOW 00G·UNIVERSAL 
17th top 10 and his 

M •NC< iJ TH0MPS0N,C.BEATHAR0 0.L.MURPHY) © COLUMBIA 
CRAZY TOWN Jason Aldean 

first in nearly three 39 HARD HAT AND A HAM MER Alan Jackson 31 M KNOX IR CLAWS0N.B J0tl ES! © BROKEN BOW K ~IEGALL (A JACKSON) 0 ARISTA NAS HVILLE 

0 UNSTOPPABLE Rascal Flatts years. He last com-
36 A FATHER 'S LOVE (THE ONLY WAY HE KN EW HOW) Bucky Covington "32 0 HUFF A>SCAL FLATTS (J 0EMARCUS.H LINDSEY.J T SLATER) © LYRIC STREET peted at this level M.A MILLER.O OLMR tL HENGBER.T.SHEPHER0.S J WILLIAMSj © LYR IC STREET 

AIN 'T BACK YET Kenny Chesney when "Fall" 35 37 FARM ER'S DAUGHTER Roaney Atkins 33 B CANN0N.K CHESNEY (C WISEMAN.C.TOMPKINS) @© BNA 
slapped at No. 5 in 

lHEWITT.R.AlKINS \M GREEN,B.HAYSLIPR.AKINS) © CURB 

tt SHE WON'T BE LONELY LONG Clay Walker GIDDY ON UP Laura Bell Bundy 
K.STEGALL 10 J0HNSON,P0·D0NNELL.G.GRIFFIN) © CURB November 2007. 34 34 M SHIMSHACK !LB.BUNDY J CDHEN ,M.SHIMSHACK) © MERCURY 31 

' 1 WATER Brad Paisley 10 Sang is lead single RO LL WI TH IT Easton Corbin 35 F.R0GERS (B.PAISLEV,C.DUBOIS.K LOVELACE) 0 ARISTA NASHVILLE and title track tram 
C CHAMBERLAIN (I LANE 0 L MURPHY,J.PARKJ (D MERCURY 

14 RAIN IS A GOOD THING Luke Bryan 
his next album, due 38 GROOVY LITTLE SUMMER SONG James Otto 36 J STEVENS IL BRYAN,D DAVIDSON) 0 CAPITOL NASHVILLE J OTTO PWDRLEY (J .0l!0 A ANDERSON C.CHAMBERLAIN) (D WAR NER BROS /WMN 

15 I K EEP ON LOVING YOU Reba 12 
June 8. 

1'7 40 ~3 THE WORLD IS OURS TONIGHT Gloriana 37 R MCEIHIRE. TBR 0WN IH DUNN,lMCBRIDE) © STARSTRUCKIVAL0RY M.SERLETIC (M .SERLEIIC,L R0BBINS,J.CAIES) © EMBLEM/WARNER BROS /BIGGER PICTURE 

16 WRONG BABY WRONG Martina McBride 13 44 ~7 POUN D SIGN (#?*! ) Kevin Fowler 38 0 HUFF,M MCBRIDE IS B.LILES.R.E.0RRALL,B.WARREN.B.WARREN © RCA 0.L.MURPHY (0 U1URPHY.J.C0LLINS.T MAR1IN) LYRIC STREET 

e 19 23 6 UNDO IT Carrie Underwood 14 4T 46 MAKIN' ME FALL IN LOVE AGAIN Kellie Pickler 39 ' M.BRIGHT C UNOERWOOO,K.DIOG<.JAADl,M.FHEOERIKSEN,l.LAiRDI • 19/ARISTA flASHVkU C.LIN0SEY (K.ROCHELLE.J. T.SLATER.S STEVEN S) © 19/BNA 

19 LOVER, LOVER Jerrod Niemann Ui 48 !,O CHILLI N' Blaine Larsen 40 0 BRAINAR0,J NIEMANN (D.PRITZKER) (D SE A GAYLE/ARISTA NASHVILLE J RITCHEY (B.LARSEN.E.M.HILL,P0•0 0NNEL L1 © lREEH0USE 

16 18 EVERY DOG HAS ITS DAY Toby Keith 16 50 53 WHILE YOU'RE STILL YOUNG Montgomery Gentry 41 _lKEITH (lKE ITH,B PINSON,J.WAPLES) © SHOW DOG.U NIVERSAL M.KN0X (J.COLLINS. T.MARIIN,W.M0BLEY) 0 COLUMBIA 

21 PRAY FOR YOU Jaron And The Long Road To Love 11 impressions at 36 41 44 AIN'T MUCH LEFT OF LOVIN ' YOU Randy Montana '41 © JAR0NW00D/UNIVERSAL REPUBLIC/BIG MACHINE J JOYCE (R.M0NTANA.J RAGSDALE) © MERCURY 

22 40 Lee Brice 18 of the 125 stations 42 45 SUNSHINE (EVERYBODY NEEDS A LITTLE) Steve Azar 42 0.JOHNS0N fD JOHNSON 1 JA'JES © cu monitored by S.AZAR.J .NEIBANK (S AZDR.J YOUNG) © RIDE 

CD 23 27 ALL ABOUT TONIGHT Blake Shelton 19 Nielsen BDS for the 43 48 TELL M E Jake Owen 43 S.HENDRIC~~-{R.AKl~S.B.HAYS!J!'.P....Q@DSO.!!L____ 0 REPRISE/Wf.'N J.RI TCHEY (J.OWEN,D P0YIHRESS,J RITCHE:r:J © RCA 

52 l 'M IN Keith Urban 20 
chart, Currington 

45 49 G UI NEVER E Eli Young Band 4s D.HUFF.K URBAN IR.FOSTER.G.MID0LEMANI © CAPITOL NASHVILLE snares the Hot , M.WRUCKE (S CARUS0E.M.Ell .J.Y0UNG) © UNIVERSAL SOUTH/REPUBLIC NASHVILLE 

31 Zac Brown Band 2t Shot Debut with 54 T HIS AIN'T NO LOVE SONG Trace Adkins 

" K STEGALL,Z.BR0WN (I BROWN) © HOME GROWN/ATLANTIC/BIGGER PICTURE 
the lead track from 

M.KNDX (l LANE MARCEL,D.LEE) © SHOW DOG-UNIVERSAL 

26 LITTLE WHITE CHURCH Little Big Town 2t upcoming fourth G 51 56 SUMME R T HING Troy Olsen 41 WK.RKPATPJCK.UTTLE BK, TOM< (K ft<RCHlD,W.~RXPAffi£1t.lt.SCHALPMAN,PSWEETJ.WESTBROOK! ©CAffiOL NASHWlf I.OLSEN (TOLSEN B HAYSUP.J.YEARY © EMI NASHVILLE 

25 ' WORK HARD, PLAY HARDER Gretchen Wilson 23 
I IUdio album. No PRETTY GOOD AT DRINKIN ' BEER Billy Currington 48 G V,Q s<,N J RICH,B CHANCEY (G WILS0N,J.RICH.V MCGEHE) © REDNECK/C05 release date or C CHA/IIBERLAIN.B.CURA r~GTON lJO\ESJ MERCURY 

29 SMILE Uncl e Kracker 24 title has been set IF I DIE YOU NG The Band Perry 49 R.CAVALL0 (M.SHAFER.B .DALY.J HAR0ING,J.B0SE) © TOP DOG/ATLANTIC/BIGGER PICTURE PW0RLEY (K.PERRY) © REPUBLIC NASHVILLE 
THIS AIN'T NOTH IN' for the album. OUR KIND OF LOVE Lady Antebel lum 28 PO'D0NNELL.C.M0RGAN (C DUB0IS,K.K PHILLIPS) 25 P.W0RLEY.LADY ANTEBELLUM (D HAYW00D.C.KELLEY.H.SC0TI,BUSBEE) © CAPITOL NASHVILLE §0 

1- ~TOP·BLUEGRASS•ALBUMS~ 
~ 

Title '" ARTIST Tit le !!1:I 59 ~8 ARTIST Title I. e IMPRINT & NUMBER/ DISTRIBUTING LABEL (PRICE) u _.;:: o.. c IMPRINT & NUMBER / DISTRIBUTING LABEL t 
Need You Now fJ 22 TIM MCGRAW Southern Voice 0 16 m DAILEY & VINCENT Dailey & Vincent Sing The SlaUer Brolhers 

CURB 79152 (18.98) CRACKER BARREL 61 D64D. R0U,DER 

fJ, MARY CHAPIN CARPENTER CAROLINA CHOCOLATE DROPS Genuine Negro Jig The Foundation 27 11 12 ZOE 4311 33/RDUNDER (17.98) The Age Of Miracles 2 2 14 NONESUCH S 1699SIWARNER BROS 

• DANNY GOK EY TRAM PLED BY TURTLES Palomino 
COLUMBIA 46854/SMN (12.98) Revolution 28 24 24 19/RCA 60554/SMN ( 1 l 98) My Best Days 6 BA~JDD~0 or 
TAYLOR SWIFT K EITH URBAN STEVE MARTIN The Crow: New Songs For The Five-String BanI0 Fearless Ill 28 28 28 Defying Gravity 66 BIG MACHINE 0200 (18.98) ,t, C/.PITOL NASHVILLE 35751 • (18:9B) 4D SHARE 610647" ROUNDER 

9 CARRIE UNDERWOOD Play On • 30 29 27 RASC AL FLATTS Unstoppable 8 THE INFAMOUS STRINGDUSTERS Tilings That Fly 
19'ARISTA NASHVILLE 49923 /SMN (13 98) LYRIC STREET 0D2604 (18 9B) SUGAR HILL 4059 WELK 
ZAC BROWN BAND J USTIN M OORE THE ISAACS The Isaacs . Na1urally: An Almost A Cappella Colleciion 2 Pass The Jar. Live 31 Justin Moore 3 e 37 SOUTHERN GROU'llAT\A'ITC 5n71fi/t.; 115 911 COOIOJ • VJ.LORY 0100 (10.98) GAITHER 46014 

8 SOUNDTRACK Crazy Heart a .30 JOHNNY CASH LORRAINE JORDAN & CAROLINA ROAD Carolina Hurricane 
F0J<,F0X SEARCHLIGHT 6184/N EW WEST (17 98) AMERK;AN.WSTOOM'AY013594. UM(JfJ(119B! 

American VI: Aln1 No G""-'e 2 RURAL RHYTHM 1062 

I• LADY ANTEBELLUM Lady Antebellum • MATT KENNON Matt Kennon 19 BLACK PRAIRIE Feasl Of The Hunters' Moon 
CAPITOL NASHVILLE 03206 (12.98) BAMAJAM 01002 113.9B) SUGAR HILL 4061*,WELK 

9 11 JASON ALDEAN Wide Open • 2 35 ERIC CHURCH Carolina 34 PATTY LOVELESS Mountain Soul II 
BROKEN BOW 7637 (18 .98) CAPITOL NASHVILLE 2081 O* 11.98 SAGUARO ROAD 24976 

27 26 7 - BROOKS & DUNN 
J ~~ ARIS·At.f;.)fNl.f.ffl22SU.\:·•~oo, #1s JOE NICHOLS .. And nien Some 39 30 

9-0,'.' OOG-UNrvfRSAl 012989 /13. 
VARIOUS ARTISTS Gloryland 2: Bluegrass Gospel Classics Old Things New 15 10 9 4 TIME LIFE 15482 

1· 15 LU KE ErR~ SOUNDTRACK • CAPITOL NASHVILLE 65833 I 18 98) Doin' My Thing 36 v.ALT OISNE'/003101 (18.98) Hannah Montana: The Movi e 

LAURA BELL BUNDY M ERLE HAGGARD 10 13 Achin ' And Shakin' 37 31 29 I Am What I Am 19 MERCURY 01396B UMGN (11 98) HAG /VANGUARD 7B035·/WELK (17.98) 

16 19 CHRIS YOUNG The Man I Want To Be 38 35 34 VARIOUS ARTISTS NOW Thais What I Call Country Vol. 2 • RCA 22816 ' MN (10 98) ~ \J!,M:;'-Ji~SCfffM.ISC(18981 

14 13 14 COLT FORD Chicken & Biscuits 39 36 32 CHELY WRIGHT Lifted Off The Grou,d 32 STATLERS RETUR N AVERAGE JOE'S 216 (14 98) P~'fl'EDREDVANGUAAO i8081MH.K (1798) 

t 6 15 20 EASTON CORBIN Easton Corbin 4 ·• 39 40 JOSH THOMPSON Way Out Here g MERCURY 013644/UMGN (10.98) COLUMBIA 5685B/SMN (9 98) Country Music Hall of Fame hon-
THE STATLER BROTHERS n,,~Mus,;l)Tl,/9ailer1Miol,\lj""'()oo 16 41 7 l3 TOBY KEITH American Ride GAITHER 46004 13 9B SHOW 00G•UNIVERSAL 027 (18 98) orees the Stat ler Bro the rs appear 
THE STATLER BROTHERS n.~mllll<Siat,,il'oire;•l'ruoo l'Ml 1, 12 ~o 31 GEORGE STRAIT Twang ·• on BillboarJ's album charts after a GAllllER 46073 (13 98) ~lCA NASHVILLE 013173" /UMGN (13.98) 

118 ,. 9 ALAN JACKSON Freight Train 41 GRETCHEN WILSON lengthy absence, as two volumes of 
ARISTA NASHVILLE 61560/SMN (ll .9B) 43 ,B REDNECK 200 {I 7 9B) I Got Your Count,y Right H~re 

16 JOSH TURNER Haywire 1 44 42 43 BRANTLEY GILBERT gospel songs land on the Billboard 
MCA NASHVILLE 013363/UMGN (13 .98) /.VERAGE JOE'S 215 (14 98) Halfway To Hea,en 

25 BRAD PAISLEY American Saturday Nighl ELIZABETH COOK 
200, Top Country Albums and Top 

ARISTA NAS1M..LE 47352 IN,/ (1 198) 43 
31 TfiiERS 3102 (1-4 98) Welder 

Christian Albums. With 5,000 copies 

18 K ENNY CHESNEY Greatest Hits II 45 GLORIANA Gloriana BNA 65555/SMN (ll 98) EMBLEMREPRIScWARM'R BROS. 5I9780WMN (13.98) apiece sold, according to Nielsen SoundScan, the sets bow at 
WILLIE NELSON KELLIE PICKLER 22 12 10 Country Music 47 46 46 Kellie Pickler N os. 16 and 17 on Country Albums, where the quartet last ap· SHANGRI-LA 61 llBO<ROUN0ER (17 98) 19/BNA 228 11/SMN 111 98) ,t., 

23 22 23 GARY ALLAN Get Off On The Pain '4 •2 M ARTINA MCBRIDE Shine peared in the summer of1991.111e act also enters at N os. 113 
MCA NASH\/1lll Dl3361AJIGN (10.98) RCA 34190/SMN (17 98) 

24 21 21 BLAKE SHE LTON Hillb illy Bone (EP) 2 DAILEY & VINCENT an d 116 on the Billboard 200, closing a gap that opened i n 1986 
50 49 Oalk,y & Vircent ~ng The Statler Broners 19 REPR~ENIARNER BROS 52264Z......,N (B 98) !JWl<!RIWffi610040lllll00ll198i 

on that list. On Christi an A lbums a t Nos. 5 and 6 , the group re-
211 26 17 REBA Keep On Loving You • 49 Jf CRAIG MORGAN That's 1//hy § STARSTRUCK MOl lXWALORY (1B.98) ,:ti 3NA 53806/SMN (12.98) t urns after 15 years. - Wa de Jesse11 
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BATTLE OF THE SEXES DTP/DEF JAM 014030•/ IDJMG 

ALICIA KEYS 
THE ELEMENT OF FREEDOM MBK/J 46571 •/RMG 

TONI BRAXTON 
PULSE ATLANTIC 520269/AG @ 

KID CUDI 
Mlllll1111K1111 111 Blll~IIIYIHllll!tl 0QD.lll,OOlllllMl~nl'!iff;@ 

SHARON JONES & THE DAP..KINGS 
I LEARNED THE HARO WAY OAPTONE 019• 

DJ HOLIDAY + GUCCI MANE 
BllWll'IWlll~•o 1011BRl)(SWAll'ASYU.1,15138!11WNW\8ROS 

ROBIN THICKE 
SOC THIRAPY: Tl£ SESSlON STAR - 013i'WG< 

TIMBALAND 
TlM8,\UHO .. . MIJS.lYldLACKGRIXJOOIW'ERSCOPl 013645•/'GA 

GUCCI MANE • 
111E ffllE~IWll: DAVIS 1017lllll(:ID'J/ISTU.Mm<O'NIAIW\llnl. 

MICHAEL JACKSON 
MlliAfl. JACISO~DIS~IT tSIXJNOTIWl(J loUIIJ't '/rJ1irf.lJ«-

MAXWELL 
BLACKSUMMERS"NIGHT COLUMBIA 89142/SONY MUSIC @ 

CORINNE BAILEY RAE 
THE SEA CAPITOL 09378 

MELANIE FIONA • 
THE BRI DGE $RC/UNIVERSAL MOTOWN 013150/UMRG 

RAHEEM DEVAUGHN 
THE LOVE & WAS! MASTEAPUCE 1228/JIVE 55959/JLG 

CYPRESS HILL • 
RISE UP PRIORITY 26481 /CAPITOL 

BEBE & CECE WINANS 
STILL B&C 31105/MALACO 

METH/GHOST/RAE 
WU-MASSACRE Wu-TANG/DEF JAM 013851 •/10JMG 

MARIAH CAREY 
MEMOIRS OF AN IMPERFECT ANGEL ISLAND 013226•!0JMG 

VARIOUS ARTISTS 
NOW 31 EMI/UNIVERSAUZOMBA 28617/SONY MUSIC 

CHIDDY BANG 
OPPOSITE OF ADULTS (EP) VIRGIN DIGITAL EX/CAPITO 

SAGE FRANCIS • 
ll(F)E STRANGE FAMOUS/ANTI- 87011 •/EPITAPH 

WALE 
AmHTION DEFICIT ALLIOO/INTERSCOPE 013229•/IGA 

STYLES P 
THE GHOST DUB-DIME MIXTAPE 0-BLOCK 5142/E 1 

50 CENT 
8lfORI ISllf-OES11UTSIWJ't/~01139J•,l;A@ 

NECRO 
DIEi PSYCHO + LOGICAL-RECORDS 0060/RBC 

E-40 
REVENUE RETIUEVIN": DAY SHIFT HEAVY ON THE GRIND 01 

JANET 
NUMBER ONES A&M 01361 2/UME 

Miami-based bealmaie, DJ Khaled (pictured) 
mala!s his second appearance in the top 10 of 
Mainstream R&B/Hip-Hop as all-star track 
"All I Do Is Win" steps n-10. Meanwhile, 
l.udacm, who's featured on "Wm," lands his 
26th entrv in the upper region, tying Lil 
Wayne tor the most top 10s by a rapper. 

-
<f MAINSTREAM 
~ R&B/HIP-HOP'" 

Bill 

ARTIST (IMPRINT/ PROMOTION LABEL) 

UN-THINKABLE (l 'M READY) 
ALICIA KEYS MBK/J/RMG 

OVER 
llflAJ(E (Y(JUSG MONEY,tASH MONEYIUNM'RSAL MOTOWNWRG) 

NOTHIN' ON YOU 
8.0.B FEAT. BRUNO MARS (REBELROCK/GRANO HUSTLE/AT.LANTIC) 

MY CHICK BAD 
LUOACRIS FEAT. NICKI MINAJ DTP/DEF JAM/IOJMG) 

LIL FREAK 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIES CTE/DEF JAM/IDJMG) 

NEIGHBORS KNOW MY NAME 
TREY SONGZ SONG BOOK/ATLANTIC 

l'M BACK 

YOU'RE THE ONE 
OONORIA (SO SO OEFIMALACO) 

EVERYTHING TO ME 
MONICA (J/RMG 

IMMA BE 
THE BLACK EYED PEAS (INTERSCOPE 

HEY DADDY (DADDY'S HOME) 
USHER FEAT. PLIES (LAFACE/JLG) 

ROGER THAT 
YOUNG MONEY (CASH MONEY/UNIVERSAL MOTOWN/UMRG 

FIND YOUR LOVE 

SEX ROOM 
LUDACRIS FEAT. TREY SON GZ (OTP/DEF JAMIIOJMG 

SPO NSOR 
1™flAMAll liAIGll:ll Ml.'ll SOI.IAIOY1BIUt(RtllB/ASl\l.l,\WAINRllllll 

FISTFUL OF TEARS 
MAXWELL COLUMBIA 

HELLO GOOD MORNING 
DIDOY - DIRTY MON EY FEAT. T.I. (BAD BOY/INTERSCOPE) 

RIDE 
CIARA FEAT. LUOACRIS LAFACE/JLG) 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (CAPITOL) 

SUPER HIGH 
RICK ROSS FEAT. NE-YO MAYBACHISLIP-N-SLIOE/OEF JAM/DJMG) 

WE GOT HOOD LOVE 
MARY J. BUGE ff.Cl. TREY SONGZ JRIAACflfffiEWMERSOO' 
ALWAYS 
TRINA FEAT. MONICA (SLIP·N-SLIOE/CAPITOL) 

LAST SONG 
RECOGNITION (R & R/CAPITOL) 

IMMA LOVE YOU RIGHT 
JOHN BROWN MOPHILLIN/UNIVERSAL REPUBLICIUMRG) 

IT'S IN THE MORNIN 
ROBIN THICKE FEAT. SNOOP OOGG (STAR TRAK/INTE RSCOPE) 

SHOW OUT 
ROSCOE DASH (MMI/MUSIC LINE/ZONE 4/INTERSCOPE) 

LOVE KING 
THE·OREAM (RADIO KILLA/DEF JAM/IDJMG) 

BITTERSWEET 
FANTASIA J/RMG) 

YOUR LOVE 
NICI(! MINAJ MlNEY/CASfi '-OEY/lNMRSAI. MOTIJ\\t-l\ffll) 

BRING IT BACK 
8BALL & MJG FEAT. YOUNG ORO (GRANO HUSTLE/El) 

SHUTTERBUGG 
BIG 801 FEAT. CUTTY (DEF JAM/IOJMG 

BEAT IT UP 
BERTE LL (CAPITOL 

(HAHA) SLOW DOWN 
FAT JOE FEAT. JEEZY (TERROR SQUAD/El) 

rll. 

NOTHIN' ON YOU 
8.0.B FEAT. BRUNO MARS (REBELROCl<JGAANIJ HUSTLE/ATLANOC) 

RUDE BOY 
RIHANNA SRP/OEF JAM/ IOJMG) 

BREAK YOUR HEART 
TAIO CRUZ FEAT. LUDACRIS (MERCURYI IDJMG) 

DRAK E !YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN 

AIRPLANES 
ao.e FW. HAYl.fYWIWAMS REBaROC,WW;ollfilW 

SAY AAH 
TREY SONGZ FEAT. FABOLOUS (SONG BOOK/ATLANTIC 

IN MY HEAD 
JASON OERULO (BELUGA HEIGHTS/WARNER BROS.) 

WINNER 
JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T .I. (JIRMG) 

FIND YOUR LOVE 
DRAKE ty0JNG MONEY/CASH MONEYAJNIVERSAL MOTOWll'l.MRG) 

YOUR LOVE IS MY DRUG 
KESHA (KEMOSABE/RCA/RMG 

HEY DADDY (DADDY'S HOME) 
USHER FEAT. PLIES (LAFACE/JLG 

ALEJANDRO 
LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE) 

NOT AFRAID 
EMINEM WEB/SHADY/AFTERMATH/INTERSCOPE) 

BEDROCK 
YOUNG MONEY FEAT. LLOYD (CASH MONEY/UNIVERSAL MOTOWN) 

YOUNG FOREVER 
JAY-Z + MR. HUDSON ROC NATION) 

COOLER THAN ME 
MIKE POSNER J/ RMGl 

BILLIONAIRE 
TRA\'IE MctllYFEAT. BlaUNOMARS (T){CAlllANCtfU£lEOBYRAllm1lll') 

BEAMER, BENZ, OR BENTLEY 
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT) 

SAY SOMETHING 
TIMBALAND FEAT. DRAKE (MOSLEY/1ll.ACKGR0UNO/WTERSCOPE) 

CALIFORNIA GURLS 

UN-THINKABLE (l'M READY) 
ALICIA KEYS (MBK/JIRMG) 

FANTASY GIRL 
BABY BASH FEAT. MARTY JAMES (BASHTOWN/UPSTAIRS) 

HELLO GOOD MORNING 
DIDOY - DIRTY MONEY FEAT. T.I. BAO BOYIINTERSCOPE 

NEIGHBORS KN OW MY NAME 
TREY SONGZ (SONG BOOK/ATLANTIC) 

YOUR LOVE 
NICKI MINAJ (YOUNG MONEY/CASH MOo',EY,1JNMRSAL o.t:)TOWN) 

STEADY MOBBIN ' 
YOUNG MONEY FEAt GUCCI MANE (CASH 1.0EY1UMRSAI. MOTOWN) 

ROGER THAT 
YOUNG MONEY (CASH MONEY/UNIVERSAL MOTOWN 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (CAPITOL 

ALL I DO IS WIN 
DJ KHALED rur. T-l'MN, LUOACRIS. SNOOP IXJGG I ~CK PoOSS (WE THE BESm 

ALRIGHT 

BOBBY BRACKINS FEAT. RAY J 00N STAT\,IS,UMRSAI. REPU!LC) 

GETTIN' OVER YOU 
DAVID GU£TTA & CHRIS WILLIS GUM/ASlRIALWERt<SICAPITOI. 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIES (CTE/DEF JAMIIDJMG) 

SOMEBODY TO LOVE 
JUSTIN BIEBER SCHOOLBOYfflAYMOND BRAU~SLANO/IOJMG 

LIL FREAK 
USHER FEAT. NICKI MINAJ (LAFACE/JLG) 

NAS, MARLEY TEAM UP 
Nas and Damian "Jr. Gong" Marley's collaboration, "Dis

tant Relatives," debuts at No. 5 on the Billboard 200 and 

No. 1 on Top R&B/Hip-Hop Albums with 57,000 sold, ac

cording to Nielsen SoundScan. Among rappers, Nas is 

now tied for second-most top 10s on the Billboard 200 (10) 

and No. ls on R&B/Hip-Hop Albums (eight). Jay-Z leads 

with 13 top 10s on the Billboard 200 and 11 No. ls on the 

R&B/Hip-Hop list. "Distant" also returns reggae mainstay 

Marley to the charts; he last bowed at Nos. 7 and 4 on the 

lists, respectively, with "Welcome to Jamrock'' in 2005. 

Singer/songwriter Janelle Monae earns her first top 10 

on Top R&B/Hip-Hop Albums (No. 4) with her sophomore set, while Talib Kweli and Hi-Tek post 

their second top 10 as a duo at No. 5 - Raphael George 

50 1 Go to ,www.billboard.biz for complete chart data 

AIRPLAY SALES DATA 
r.,Qr1ITOREO BY COMPILED BY 

11iclsc11 !]i<:l_sc,:11 
BOS Sound Scan 

' ADULT R&B'" 

: . : 

AIN 'T LEAVIN WITHOUT YOU 
JAHEIM (ATLANTIC 

WHY WOULD YOU STAY 

ALL I EVER THINK ABOUT 

TELL ME YOU LOVE ME 
LEELA JAMES STAX/CM G 

WHAT'S NOT TO LOVE 
DWELE (RT/El) 

WE GOT HOOD LOVE 
MARY J. BLIGE FEAt TREY SONGZ (MAmtARCHIGEFfOONTERSCOPE) 

GOOD LOVE 
MARY J. BLIGE FEAT. T.I. MATRIARCH/GEFFEN/INTERSCDPE) 

BUSY 
LYFE JENNIN GS (JESUS SWINGS/ASYLUM/WARNER BROS.) 

' HOT RAP SONGS"' 

16 El 
17 

Cl I 
19 

20 
' 

21 

22 NEW 

I 23 j NEW 
---, 

24 

25 NEW 

•·I I I 

OVER 
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) 

MY CHICK BAD 
LUDACRIS FEAT. NICKI MINAJ (OTP/DEF JAM/IOJMG) 

LOSE MY MIND 
YOUNG JEEZY FEAT. PLIES CTE/OEF J_AMIIDJMG) 

AIRPLANES 
B.O.B FEAl HAYlfY WIWAMS (REBELRllCKIGIWJO >I.JS'IWATLANT'C) 

ALL I DO IS WIN 
DJ KHALED (WE THE BESTIE1) 

SAY SOMETHING 
TIMIIALAND FEAT. OI\AKE (MOSLEY,1lLACKGROlJNlWITTRSCOPE) 

l 'M BACK 
T.I. (GRAND HUSTLE/ATLANTIC) 

BEAMER, BENZ, OR BENTLEY 
LLOYD BANKS FEAT. JUELZ SANTANA (G UNIT) 

ROGER THAT 
YOU NG MONEY (CASH MONEY/UNIVERSAL MOTOWN) 

HELLO GOOD MORNING 
DIDOY - DIRTY MONEY FEAT. T.I . BAO BOYIINTERSCDPE 

:•i.· f I 

:•-., 11 

HOW LOW 
LUOACRIS (OTP/DEF JAMIIOJMG) 

SHE GOT IT MADE 
PLIES (BIG GATESISLIP-N-SLIDE/ATLANTIC) 

YOUNG FOREVER 
JAY-Z + MR. HUDSON (ROC NATI ON) 

TEACH ME HOW TO DOUGIE 
CALI SWAG DISTRICT (CAPITOL) 

BILLIONAIRE 
TRAV1E MCCOY FEAT. BlaUNO MARS (tlcCA'IIJMa,l\lliO BY RAMEr.m~ 

FANTASY GIRL 
BABY BASH FEAT. MASITY JAMES (BASHTOWNIUPSTAIRS) 

BRING IT BACK 
BBALL & MJG FEAT. YOUNG ORO (GRANO HUSTLE/EI I 

SHOW OUT 
ROSCOE DASH (MMIIMUSIC LINEnONE 4/INTERSCOPE) 
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AIRPLAY 
MONITOREO BY 

niclscn 
BOS 

SALES DATA 
COMPILED BY 

!~i.<:l.~~~ 
Sounds.can 

.. i ::r~ TITLE 
j i ARTI ST IMPRINT / PROMDTIDII LABEL 

2 DUST IN GRAVITY 
DELERIUM FEAT. KREESHA TUR!IER NETTWERK 

GETTIN' OVER YOU 
DAVID GU ETTA & CHRIS WILLIS FEAT FERGIE & LMFAO GUM/~ OI. 

BEAUTY IN THE WORLD 
MACY GRAY CONCOR D/CMG 

NOT MYSELF TONIGHT 
CHRISTINA AGUILERA RCAIRMG 

PRETTY MESS 

USHER FEAT. Will.I.AM LAFAC E/JLG 

RUDE BOY 
RIHAIINA SRP/OEF JAM/IDJMG 

RIGHT HERE RIGHT NOW 
BWO LOLLIPOP 

ROCK THAT BODY 
THE BLACK EYED PEAS INTERSCOPE 

IMMA BE 
THE BLACK EYED PEAS INTERSCbPE 

FREEZE 
BIMBO JDIIES SILVER LABEL/TOMMY BOY 

10 SOMETHING LIKE A PARTY 
SCHOOL GYRLS NCREDIBLE/ISLAND/IOJMG 

10 NASTY BOY 
JIPSTA I ROVOCATIVE 

M PYRAMID 
CHARICE FEAT. IYAZ 143/REPRISE 

HAPPINESS 
ALEXIS JORDAN STARROC/ROC NATION/COLUMBIA 

ALEJANDRO 
LADY GAGA STREAMUNEJ1<0NUVf/CHERRYTREE/INTERSCOPE 

KEEP FAITH 
DRESDEN & JOHNSTON VS. JOHN DEBD FEAT /,1EZO RICCIO PROBlEM CHLO 

COMMANDER 
KELLY ROWLAND UNIVERSAL MOTOWN 

IF YOU WANNA FLY 
VERONICA MVA 

TAKE CONTROL 
JULISSA VELOZ CARRILLO 

D RISE! 
VERNESSA MITCHELL CONTINU OU S COOL 

SHINE 
BLACK GOLo· RED BULL 

14 DRUMMER BOY 
DEBI NOVA SURCO/DECCA 

WAVES OF CHANGE 

, ::, .. r . 

• 
TOPDANCEA 
ELECliRONIC ALBUMS"' 
..... 

t;l:5 ;5 ARTIST e :5f 31 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

LCD SOUNDSYSTEM 
THIS IS HAPPEtlltlG OFN/IRGIN 09903•/CAPf[OL 

82 LADY GAGA 
1HE FAME STREAMLMiIDI.M.Oi'RRYlREfANTERSCOPE 0111115•,lll, 

LADY GAGA [• 
26 • :~• ~ •~~R:)-013872',I,\ 

35 
LA ROUX 8" Lft1'0LYOOl\'CHERRYTREfJINTERSCOP£ 013389·/lGA I 
OWL CITY • 

~ OCEAN EYES UNIVERSAL REPUBLIC 013141'/ UMRG 

5 FLYING LOTUS 
J COSMOGRAMMA WARP 195' 

39 DAVID GUETTA 
ONE LOVE GUM 86847•/ASTRALWERKS 

GOTAN PROJECT 
TANGO 3.0 IYA BASTA! 488•/XL 

DJ POET NAME LIFE 
TOTAL CLUB HITS 4 THRIVE 90825/IDJMG 

KASKADE 
OYIIASTY ULTRA 2422 

DJ ENFERNO 
.ULTRA DANCE 11 ULTRA 2317 

LMFAO 
PARTY ROCKfl\RlYROCKI\IJJMIC/i'RRYTREE/tllERSCOl~ 

CRYSTAL CASTLES 
CRYSTAL CASTLES (HJ Pll_YOIJR~IMRSAI. MOTOWN omAL EJWMRG 

MASSIVE ATTACK 
HELIGOLANO VI RGIN 09 466•/CAPITOL 

UNKLE 
WHERE DIO THE NIGHT FALL SURR EN DER ALL 017 

DJ SKRIBBLE 
THRl\lIMIX PRESHITS. DA/1:ENmli:THE UUlMATEPAlffi' MIX!llffVEmru.lG 

VARIOUS ARTISTS 
llOWTHAT'SVIHATICALL CWBHITS EM~5625&'SCM'MUSK: 

MIIKE SNOW 
MIIKE SNOW DOWNTOWN 70085• 

GOLDFRAPP • HEAD FIRST MUTE 9442• 

20 14 2 HOLY FUCK 
LATIN YOU NG TURKS 487• 

IMOGEN HEAP 
ELLIPSE MEGAPHONIC/RCA 50605/RMG 

TIESTO 
KALEIDOSCOPE MUSICAL FREEDOM 2082/ULTRA 

MOBY 
WAIT FDR ME. REMl)(ESI Ll !TLE IDIOT 9445/MUTE 

24 24 30 DEADMAU5 
FOR LACK Of A BEm R NAME MAU5TRAP 2174/ULTRA 

25 , 9 VARIOUS ARTISTS 
~UNTHATSWHATICA!.L OfJlCECI.WICS ~(MBAro492'9'.JN~ 

-

-----

=!!! lg TITLE 
:5• J ARTIST IMPRINT / PROMOTION LABEL -30 11 CANU HEAR ME 

ALTAR FEAT. AMANIIDA MAMAHOUSE 

FREAK 
ESTELLE FEAT. KARDINAL OFFISHALL HOME SCf-00!.JATJ._ANTIC 

IN MY HEAD 
JASON OERULO BELUGA HEIGHTS/WARNER BROS. 

PICK ME UP 
EMILIA DE PORET SOLMATIC 

~ 20 10 ON TIME 
DISCO BISCUITS FEAT. TUPHACE DIAMOND RIGG&'SCI FIDELITY 

37 4 EMORIO 
SERGI• MENDES CONCORD 

38 SHARK IN THE WATER 
V.V. BROWN CAPITOL 

33 14 BREAK YOUR HEART 
TAIO CRUZ FEAT. LUDACRIS MERCURY/IOJMG 

34 24 OOH OOH OOH 
._JASON ANTONE CHICKIE 

35 34 , 11 LALA SONG 
BOB SINCLAA FEAT. WONDER MIKE ANO r,1ASTEA GEE MAXA -16 13 JAM 
MARY J. BLIGE MATRIARCH/GEFFEN/INERSCOPE 

43 3 DEEP N LUV 
SAAIAH &~rilAH -11 12 VIDEO PHONE 
BEYOIICE FEAT. LADY GAGA MUSIC WORLD/COLUMBIA 

IF THIS IS LOVE 
LEAH DRISCOLL SEAN ROBERT 

DANCING ON MY OWN 
ROBYN CHERRYTREE/INTERSCOPE 

RICH (FAKE IT TIL YOU MAKE IT) 
LDLENE CAPITOL 

ROCKET 
GOLDFRAPP MUTE 

I BELIEVE IN YOU 
HAIJNAH SNOWOOG 

GILLIGAN 
KIM ESTY SQUEEZETOY 

BIG LOVE 
SUZANNE PALMER STAR 69 

ALLIGATOR 
TEGAN Al/0 SARA VAPOR/SIRE/WARNER BROS. 

MEMORIES 
DAVID GUETTA FEAT. KIO CUOI GUM/ASTRALWERKS/CAPITOL 

BLACKOUT IN WONDERLAND 
JACKIE SIEBERT OAUMAN 

49 31 15 SWEET DISPOSITION 
THE TEl~PER TRAP LIBEHlo! ION/GLASSNOTE/COLUMmA 

50 39 5 WILL U B MINE? 
BEATNIK CASTLE FEAT. FRANCILLIA MAD MONK 

- ~ HOTDANCE 
.. .$ AIRPLAY"-

STEREO LOVE 
EOWARO MAYA & VlKA JIGUllNA CAT/ULTRA 

HEARTBREAK ON VINYL 
BLAKE LEWIS TOMMY BOY 

DAVID GUITTA & CHrus WILUS FEAT FERGIE & LMFAO Gl.l,\'ASTTW.WERKSl',AP!TCl 

ALEJANDRO 
LADY GAGA STREAMUNE/KONLM,1:HERRYTREE/1NTERSCO!'E 

HAPPINESS 
ALEXIS JOROAII STARROC/ROC NATION/COLUMBIA 

NATURALLY 
SELENA GOMEZ & THE SCENE HOLLYWOOD 

SWEET DISPOSITION 
THE TEMPER TRAP LI BER ATION/GLASSNOTE/COLUMBIA 

HATE TO LOVE 
ALEX SAYZ FEAT. EVI PARKER/NEXT PLATEAU 

•
"" DYNASTY 
- KASKADE FEAT. HALEY ULTRA 

I I :'n?G~:::~L~R~ AND A DAY 

IT'S MY BIRTHDAY 
ULTJMATE ULTI Mi'\TE. DOMINATJDN 

GHOSTS 'N STUFF 
DEAOMAU5 FEAT. RDU SWIRE MAUSTRAP/ULTRA 

BETTER THAN HER 
MATISSE JIVE/JLG 

COOLER THAN ME 
MIKE POSNER J/RMG 

ROCK THAT BODY 
THE BLACK EYED PEAS INTERSCOPE 

WINNER 
JAMIE FOXX FEAT. JUSTIN TIMBERLAKE & T .I. J/RMG 

CALIFORNIA GURLS 
KATY PERRY FEAT. SNOOP OOGG CAPITOL 

NEVER FORGET YOU 
MANIACALM FEAT. LALA RED STICK/STRICTLY RHYTHM 

U-TURN 
SAMANTHA R0881 NS 

ROCKET 
GOLOFRAPP MUTE 

RESTLESSNESS 
BASTIEN LAVAL FEAT. LAYLA R08BINS 

TIME 
FLANDERS NERVOUS 

SUDDENLY 
BT NETTWERK 

BROKEN TONIGHT 
ARMIN VAN BUUREN ULTRA 

Data for week of JUNE 5, 2010 For chart reprints call 646.654.4633 

AIRPLAY 
MONITORED BY 

SALES DATA 
COMPILED BY 

HARRY CONNICK, JR . 
YOUR SONGS COLUMBIA 47228•/SDNY MUSIC 

PEGGY LEE 
COME RAli OR CO ME SHM Ell SPEClAL MARKm 31359 EJW[AR&Xl<S 

FRANCIS ALBERT SINATRA ANTONIO CARLOS JOBIM 
THE CO.ru!E REf'RISE_FAAA!($1NAJRAENTERPRSES321121/C0,',1ll 

MELODY GAR DOT 
MY ONE ANO ONLY THRILL VERVE 012563•/VG 

REGINA CARTER 
REVERSE THREAD E1 2090 

DIANA KRALL 
QUIET NIGHTS VERVE 012433/VG@ 

PRESERVATION HALL JAZZ BAND 
PRESERVATION PhE~ERVATION HALL 01* 

MICHAEL BUBLE 
MOOELWME£1S IIAB'~Wlll6\Rl814;!1lffi517-llllli@ 

:7 ARTURO SANDOVAL 2 I A TIME FOR LDVE CONCORD JAZZ 31792/CONCORO 

BRAD MEHLDAU 
HIGHWAY RIDER NONESUCH 518655/WARNER BROS. 

PINK MARTINI 
SPLENOOR IN THE GRASS HEINZ 6* 

BARBRA STREISAND 
LOVE IS THE ANSWER COLUMBIA 43354/SONY MUSIC 

NNENNA FREELON 
HDMEFREE CONCORD JAZZ 31316/CONCORD 

TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

TROMBONE SHORTY 
BACKATOW" VERVE FORECAST 014194NG 

MINDI ABAIR 
IN Hl·FI STEREO HEADS UP 31837/CONCORO 

JONATHAN BUTLER 
SO STRONG MACK AVENUE 5143/RENOEZVOUS 

JAMIE CULLUM 
THE PURSUIT VERVE FORECAST/DECCA 013655-NG ® 
BOBBY MCFERRIN 
VOCABULARIES EMARCY 014036/0ECCA 

KIRK WHALUM 
THE G-OSPEL ACCORDING 10 _ Tll' ll\\llffi!MCKA~ 5141,fflffi\Wi 

CHRIS BOTTI 
CHRIS BOTTI: IN BOSTON 00..UMBL'. 38735JSQNY MLISC @ 

JEFF SPARKS 
LOVE.LIFE.SOUL. ARROW 3774 1 

GALACTIC 
YA·KA·MAY ANTI· 87002'/EPITAPH 

GROVER WASHINGTON , JR . 
GROVER LIVE UGHTYEAR 54875 

BONEY JAMES 
SENO ONE YOUR LOVE CONCORD 30815 ® 
KENNY G 
SUPER HITS SONY MUSC CLJST!l,1 MARKETING GROUP 46252 

GEORGE BENSON 
SONG S ANO STORIES MONSTER 30364/CONCORO ® 
GIL SCOTT-HERON 
l'M NEW HERE XL 471 • 

MAYSA 
A W0l 1AN IN LOVE SHANACHIE 5181 

TITLE 
ARTIST IMPRINT / PROMOTION LA BEL 

RITMO DE OTONO 
BERNIE WILUAMS FEAT. DAVE KOZ REFOAM'ROCK RIDGE 

TAKE ME THERE 
JACKIEM JOYNER ARTISTRY 

, WHAT CHA GONNA DO FOR ME 
t f J DARREN RAH~I FEAT. WAYMMI TISDALE NUGROOVE 

BOSSA BLUE 
CHRIS STANDRING ULTIMATE VISE 

CHRISTIANE 
fllCK BRAUN ARTISTRY 

TILL YOU COME TO ME 
O SPENCER DAY VONAS MEOINCONCORO JAZZ/CMG 

Ll!l~ .IL...11
30 I ~~- CULBERTSON GAP/VERVE 

BROTHER EARL 
l'AUL BROWN + MARC ANTOINE PEAK/CMG 

SUNDAY MORNING 
EUGE GROOVE SHANACHIE 

GOOD DAY 
PETER WHlTE PEAK/CMG 

BABYFATHER 
SADE EPIC/COLUMBIA 

WILL'S CHILL 
OAVJO BENOIT HEADS UP 

BE BEAUTIFUL 
Ml'WI ABAIR CONCORD/CMG 

JAZZ/. 
CLASSICAL 

• 
TOP....TRADITIONAL......,. 

, ~·cLASSICAL• ALBUMS~ 

TITLE IMPRINT & NUMBER / DISTRIBUTIN G LABEL 

E. AX/YO-YO MA/I. PERLMAN 
'8UfLSSOHN YCLIS&C>l52192iSIJNYW.S1Ell\\lJRKS 

JENNY OAKS BAKER 
THEN SINGS MY SOUL SHADOW MOUNTAIN 5035941 

LA SERENISSIMA A. CHANDLE 1<. BIRCHEP,1! WHELAN 
VIVALDI: THE FRENCH CONNECTION AVIE 2178 

ZUILL BAILEY 
BACH CELLO SUITE S TELARC 31978 

LIBERA 
PEACE EMI CLASSICS 26478/BLG 

THE PRIESTS 
HA RMONY RCA VICTOR 59825/RMG 

GUSTAVO DUDAMEL LOS ANGELES PHILHARMONIC 
MAHLfR: SYMPHDII'/ NO. 1 OGO!,TAI.EXUMRSAL!l.lSXS IMP 

STEPHEN HOUGH MINNESOTA ORCH. (VANSKA) 
TCHAIKOVSKY. lttE TttREE PWW CONCERTOS~RT FANT,1,S!A IM'EI067111 

EMERSON STRING QUARTET 
OLO WORLD • NEW WORLD OG0141ll',IJNrlERSALCLAIOCS GROUP 

BACH COLLEGIUM JAPAN/MASAAKI SUZUKI 
BACH: MOTETS BIS 1841 

8. TERfEJ. SWEDISH RADO OOR SWEDISH S'IIIPHOl!I OOCH. (l)\NIEJl 
BAD BOYS OG D141 •7/UNIVERSAL CLASSICS GROUP 

JEAN-YVES THIBAUOElBALTl~ORE SYMPHONY ORCH. (AJS0P) 
GERSHWIN DECCA014091/UNIVERSAL CLASSICS GROUP 

TIMOTHY ANDRES 
SHY ANO MIGHTY NONESUCH 522413/WARNER BROS. 

H. HAHN/M. GOERNE/C. SCHAFER 
BACH: ~OUNANOVOICE .!:,."1 ,OM VW' 

J. KAUFMANN MAHLER CHAMBER ORCH. (ABBADO) 
MOZART/SCHUBERT BEETHOVEN/WAGNER DECCA 

ARTIST 
TITLE IMPRINT & NUMBER DISTRIBUTING lA8~L 

THE CANADIAN TENORS 
THE CANAOIAII TENORS DECCA 013509 

MIKE PATTON WITH ORCH. FILARMONICA A. TOSCANINI 
MO NDO CANE IPECAC 119 

M0'1M0N TABERNACLE CHOIR OOCI! AT TEMPLE SQIJARE (IIILBERG) 
HEAVENSO~G MORMON TABERNACLE CHOIR 5035926 

DAVID GARRETT 
OAVlD GARRETT DECCA 012872-UNIVERSAL c~cs GROUP 

STING 
f O,A\WllERS llllHL~m33!l'A.N',IR;ll.llAl.'l:SIHl.f@ 

SERJ TANKIAN FEAT. AUCKLAND PHILHARMONIA ORCH. 
aECTT!IDEADSYlf'IDlt i!RUS11KllmSESZ!!o7', ' IM® 

SARAH BRIGHTMAN 
SYMPHONY: LIVE IN VIENNA MANHATTAN 21681/BLG@ 

JOSHUA BELL 
AT HOME "'TIH FRIENDS SO'tl" a.ASSr.Al 52716'SCM' MASTEf!IMJRKS 

THE IRISH TENORS 
IRELAND RAZOR & TIE 83088 

i 

KR0~OS OIJARTET WITH ~ & F. QASIMOV AND H0MAYUN SAKHI • 
MlltQ': MUS!C ~ COOJW. A.SIA vtl.. 8 ~fll.KWA'!S W.7 @ 

THE !RISH TENORS 
THE VERY BEST OF THE IRISH TEN ORS E1 l300 

THE 5 BROWNS 
THE 5 BROWNS IN HOLLYWOOD E1 2041 

ESCALA 
ESCALA SYC0/COLUM81A 47423/SONY MUSIC 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR 013437/0ECCA ® 
SOUNDTRACK 
ANGUS& DEMONS SOOYCLASSCAl.5200llID'IIMASTffiWORKS 

,rs ENTERTAINMENJI CELTIC THUNDER 013924/DECCA 

RODRIGO Y GABRIELA 
11 :11 RUBYWORKS 0080'/ATO ® 
THE CHIEFTAINS FEATURING RY COODER 
SAN PATRICIO HEAR 31321/CONCORD 

CELTIC THUNDER 
TAKE ME HO ME CELTIC rn,1,oER 013087/DECCA 

KEOLA BEAMER & RAIATEA 
KEOlABEAMER& RAIATTA &r,1,,~~CUIT~APPLE 

LIVE A L!TTLL HAWAIIAN STYLf MOUNTAIN APPLE 2152 

SOUNDTRACK 
MUSIC OF IRELANO: WELCOME HOME 8..EVAT!ON 003 EX @ 

VARIOUS ARTISTS 
PlAYIMi FOR CH,\l,;t,E SONGS AROUND THE WORLD HEAR 31130 @ 

ANGELIQUE KIDJO 
OYO RAZOR & TIE 83062 

FELA 
THE BEST OF THE BLACK PRESIDENT MEGAFOPCE 61502@ 

TONY ALLEN 
SECRET AGEN1 WOliUl (JruT,imsu;H 521074/WARIER BROS. 

SIERRA LEONE'S REFUGEE ALL STARS 
RISE & SHINE CUMBM'lCUA 018 

BALKAN BEAT BOX 
BLUE EYED BLACK BOY NAT GEO 005 

Go to w w w.billboard.biz for complete chart data 53 
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TITLE 
ARTIST pMPRINT / PROMOTION LABEL) 

ll!S"irnmiJ'i] BACHATA EN FUKUOKA 
ICI Cffi!IJIIIII JUAN WIS GUERRA Y 440 t~ Cl LAI 

CUANDO ME ENAMORO 
ENRIQUE IGlfS!AS FEAT JUAN LUIS GUERRA (lt.lrvERSAL. MUSIC LATINO) 

18 NINA BONITA 
CHINO Y NACHO /MACHETE/UIIIVERSAL MUSIC LATINO) 

18 TE PIDO PERDON 
TITO EL BAMBINO" ,SIENTE) 

AL MENOS 
LA ORIGINAL BANDA EL LIMON (FONOVISA) 

20 ANDO BIEN PEDO 
BANDA LOS RECOD!TOS (Dl SA) 

DIME QUE ME QUIERES 
BANDA El REC000 (fONOVISA) 

lO GITANA 
SHAKIRA (EPIC/SONY MUSIC LATIII) 

GUAPA 
10 DIEGO TORRES (U NI VERSAL MUSIC LAT INO) 

13 LA PEINADA 
g CHUV LIZARRAGA Y SU BANDA TIEHRA SINALOENSE (QISA) 

10 14 EL ENAMORADO 
LOS TITAN ES OE DURANGO [O ISA) 

15 17 COMANDOS DEL M .P. 
VOZ OE MANO• tllEG) 

STAND BY ME 
PRINCE ROYCE TI P STQPJ 

NO PUEDO VOLVER 13 8 INTOCABLE \CAPITOL LATIN) 

16 27 DILE AL AMOR 
AVENTURA (PREMIUM LATIN) 

20 9 TE R ECORDARE 
EL TR0N0 OE MEXICO (FOl<OVISA 'M USIVISA) 

14 23 CARITA DE ANGEL 
LARRY HERNANDEZ (MENDIETA/FONOVISA/MUSIVISA) 

19 25 ~~~~J;N~ MUSIC LATIN) 

29 SIN EVIDENCIAS 
BANDA MS ID!SA A::tl / 

22 Y COMO ES EL 
MARC ANTHONY ,SONY MU SIC LATIN) 

MAS ADELANTE 
LA ARROLLAOORA BANDA EL LIMON tO!S A) 

a, POR QUE ME HACES LLORAR? 
JUAN GABRIEL rftJNn',tSA) 

DESCONTROL 
DADDY YANKEE (EL CARTEL/SONY MU SIC LATIN) 

30 11 SOY COMO NO SOY 
OU ELD /fONOVISA, MUSIVISA) 

LOCO 2i JOWELL & RANDY (WV,MACHETE/UNIVERSAL MUSIC LATINO) 

31 11 !l~~ v?.IE~A~ZsoNY MUSIC LATIN) 

AY ER LA VI 29 l 4 ANGEL & KHRIZ (MACIIETE/UNI VERSAL MUSIC LATINO) 

34 7 I ~ 1c~A~O ~~S~A~o?(6t~A~ V EZ 

32 )2 y TU 
_ JU_L_I0_N_A_LV_AR_E_Z _Y _SU_ N0_R_TE_N_0_BA_N_0_A_.(D_IS_A_IA-'S_.L) __ 

35 6 ~~~~~~N~t 's~N~~u!,~ l~~IERAN 

• EN PREPARACION 
GERARDO ORTIZ SONY MUSIC LATIN 

G 48 
AMARTE A LA ANTIGUA 
PEDRO FERNANDEZ IFOh•JVISA) 

33 

34 

36 

37 

38 

40 

31 

26 19 

43 3 

., 

PISTIANDO BICHIS 
LOS OIFFERENTES OE LA SIERRA (DIS A) 

ESA MUCHACHITA 
LOS REYES OE ARRAN0UE (SONY MUSIC LATIN) 

LADY GAGA FEAT BEYDNCE (STRtAMUNE/KONUVE/CHERRYTREtANTERSCOPE) 

YO TE QUISE AMAR 
0AREYES OE LA SIERRA (0ISA) 

ESTUPIDA 
IN0IA (TOP STOP) 

CD 46 

CD 49 

R U DE BOY 
RIHANNA (SRP DEF JAM/IDJMG) 

EL A LAMO 
LOS CUATES DE SINALOA (SONY MUSIC LATIN) 

43 

44 

45 

48 

49 

50 

QUE S ER A D E T l 44 8 THALIA ·SOIi\ MUSIC LATIIJ) 

36 10 BESOS DE AMOR 
FLEX FEAT. RICKY RIC K _C APITOL LATIN) 

40 17 DESDE CUANDO 
ALEJANDRO SANZ I\ .f R LATll~A) 

45 

DIME LA RAZON 
ALE X RIVERA (SERCA) 

In a very competitive airplay week, Diego 
Torres ' "Guapa" experiell{es a steep 1-9 
decline on Hot Latin Songs (9.2 million 
audience impressions, down 32%). The last 
song to fall eight or more positions from 
No. 1 was Fanny Lu's "Y Si Te Digo," which 
tumbled 1-15 in the Sept 8, 2007, issue. 

ARTIST 

&I
MPRINT / DISTRIBUTING LABEL) 

DADDY YANKEE 
MUN DIAL EL CARTEL B003(11SQNY MUSIC LATIN 

2 3 50 ~~~A~TTP~f~!M LATIN 20B0D/SONY MUSIC LATIN [gj 

19 ~;.~~~A~;T~G~A~~N~;,;. 354085,UMLE 

4 3 1u~:G~ B~ E~ ~~i;,;A 354514/UMLE 

15 ~!~: ~t AMAR SONY MUSIC LATIN 59881 

6 g ; U~R~~E~ l~?ou~ ~ :;:;:o~~V~ A 354484/UMLE 

VOZ DE MANDO 
CO N LA NUEVA FEOERACIDN OISA 721553/UMLE 

8 lO 63 TITO "EL BAMBINO" 
El PATRON SIErlTE 653883/UMLE 

11 8 

10 13 

12 7 

12 15 7 

13 13 52 

14 14 7 

16 16 25 

18 18 

18 17 25 

19 6 3 

21 14 

·,21 

LOS TITANES DE DURANGO 
LOS LOCOS 0E.L C0RRI00 OISA 729565/U MLE 

CHAYANNE 
NO HAY IMP0SIBLE SONY MUSIC LATIN 61972 

CHINO Y NACHO 
Ml NINA BONITA MACHETE 014142/UMLE 

DUELO 
S0LAMENTE TU FONOVISA 354471/UMLE 

WISIN & VANDEL 
LA REV0LU CI0N WY MACHETE 012967/UMLE ~ 

TIERRA CALI 
MALDfTO A.MOR VE'.H,1USIC'1J NNERSAL MUSIC LAUKJ 653,: I TITO NIEVES 
ENTRE FAMILIA ZMG 30021 /SONY MUSIC LATIN 

JENNI RIVERA 
LA GRAN SENORA FONOVISA 354398/UMLE 

BANDA LOS RECODITOS 
ANDO BIEN PEOO OISA 72 1423/UMLE 

PESADO 
DESDE LA CA NTINA: VOILUM EN 1 DISA 726553/UMLE (±, 

JOWELL & RANDY 
EL M0MENTO V. MAClkTE 014355 U~LE 

LOS INQUIETOS DEL NORTE 
FEBRERO 14 ROMANTICAS CATAPULT QIG ITAL EX 

LOS AMOS 
LOS CREAOORES _ \!NEMJSICUIIVERSAL MWC IJ\R!\O 653780\JMLE ® 
rn:ITilim PRINCE ROYCE 
Cffi!IJIIIII PR!NCE ROYCE TOP STC1' 3Xl2l'SONV WUSIC LAllN 

THE CHIEFTAINS FEATURING RY COODER 
SAN PATRICIO HEAR 31321 CONCORD 

EL GRAN COMBO DE PUERTO RICO 
SI N SALSA NO HAY PARAIS0 SONY MUSIC LATIN 60758 

D 

·-

-

,_ 

-

24 

25 

19 a 

29 12 

25 11 

24 8 

26 53 

30 27 

ESPINOZA PAZ ~ 
YO NO CANTO, PERO LO INTENTAMOS ASLrD!SA 730251/UMLE (t) ......I 

27 

28 

29 

31 

32 

33 

34 

38 

LARRY HERNANDEZ 
Hl VfVO OESOE CULIACAN ',I1'lJETArfONCMSA 570050/ll~ (±) 

EL COM PA SACRA: EL ULTIMO RAZO 
SE ALBOROTO El HORMIGU EH O SONY MUSIC LATIN 64831 

20 11 t ~~Y; N~:EMI LATIN 07508/CAPITOL LATIN 

22 25 i R~j;~l!LA SO NY MUSIC LATIN 56091 

36 60 

35 29 

33 

34 3 

32 

41 61 

LARRY HERNANDEZ 
16 NARC• CORRIOOS MENOfTMOIMSA 510037NMLE 

EL TRONO DE MEXICO 
HASTA Ml FINAL FONOVISA 354315 Uh'LE 

ALEJANDRO FERNANDEZ 
MAS ROMANTIC• QUE NUNCA SONY MUSIC LATIN 66680 @ 

VARIOUS ARTISTS 
LATIN URBAN KINGZ 2 MACHETE 014254/UMLE 

LOS PLAYER 'S 
Ml RAZON DE VIVIA MUSART 4305 BALBOA 

MARISELA 
20 EXITOS INMORTALES IM 6614 

3S 38 6 ~~p;~~~A~I~~ LATIN 40363 

40 28 5 ~~~l~M~! ~o~~Vl~~;.~~o~~LE 
41 40 30 ~~E~ IA~~N~) ;; SUPER EXIT0S FON\MSA 35423!!\JMLE 

42 23 8 ~~l~,T~ o~v~ f o~~~~SIC LATIN 51312 

43 

44 

45 

46 

42 8 

43 

FLEX 
ROMAITT1CSTYLE:PARTE3 ... DESDELAESENCIA CAPITOl.lAffi28687 

RKM & KEN-Y 
THE LAST CH APTER PINNMACHETE 014057/ UMLE t; 

FIDEL RUEDA 
CUMPLIENOO UN SU EN O (111/1 721498/ UMLE 

50 25 ~~~~~AE~:oE~~~F~ ,~~,f:~5~}~::~:i A 

62 37 ~A~~A~:~~l~V~ _D0~ 1~ ,N ~ ,~1T; 

48 52 LOS ORIGINALES DE SAN JUAN 
Ml PADRE QUERID O SONY ~US!C LATIN 67194 

G) 55 10 iT~!-)~s~ ~O~YE1.~;~~~N 65671 

~ 59 30 t E~~Ol:.;A~~~D~~\?E~ITOS DISA 721347/UMLE 

Tito Nieves' latest set, "Entre Familia," moves 
1,000 copies to open at No. 2 on Tropical 
Albums and No. 15 on Top Latin Albums. 
Although he has notched better sales weeks, 
the album marks his highest position on 
either chart lead single "Tus Promesas de 
Amor" steps 10-9 on Tropical Airplay. 
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ARTIST 
TITLE (IMPRINT / OISTRIBUTll<G LABEL) 

3 

ll!S"i PEDRO FERNANDEZ 12 ICI AM ARTE A LA ANTIGUA FONO~SA 354085/UMLE 

JUAN GABRIEL 
JUAN GABRIEL FONOVISA 3545 14/UMLE 

EL TRONO DE MEXICO 
0UI ER0 0ECIRTE DUE TE AMO FONDVISA 354484/UMLE 

VOZ DE MANDO 
CON LA NUEVA FEDERACION DISA 721553/UMLE 

LOS TITAN ES DE DURANGO 
LOS LOCOS DEL C0RRI00 0ISA 729565/UMLE 

DUELO 
SOL AMEN TE TU FONOVISA 354471 /UMLE 

TIERRA CALI 
MALDITD AMOR ,'ENEMUS!C/1.JNr.i-mSALMLLSIC LATh'O 653773,1.JMLE 

8 25 ~AEG~A~ 
1
sE~~~AEF~N~ VISA 354398/UMLE 

10 18 !toNB~:p~~ ~,s~~2~4~3?u
1
M~~ s 

25 ~E; O~~ ~:;;TINA: VOi LUMEN 1 DISA 72655WMLE @ 

13 14 ~~R~R~~4~~~;N;l~A~ C~T~}uL~iG~T: LEEX 

11 LOS AMOS 
LOSCAEADORESDEL . .C·'t llt'MRSM.MUSl:lATNl653700l.M..E r.,. 

14 11 ; ~NEP~T~:~I~:~I~ ~~~~~I:~iR~y COODER 

15 53 

18 26 

~ ~: ~~~p~~Li:E~ AMOS AScV~A 730251,IJMLE (':} r 
LARRY HERNANDEZ 

16 4 

12 11 

19 

EN VIVO DESDE CUUACAN "-'cNOOIIJFONO\/ISA 57005(},UMlE ® 
EL COMPA SACRA: EL ULTIMO RAZO 
SE ALBOROTO EL HORMJGUERO SONY MUSIC LATIN 64831 

SELENA 
LA LEYEN0A EMI LATIN 07508/CAPITOL LATIN 

LARRY HERNANDEZ 
16 NARC0 C0R RI 00S MENDIETNFO:l<MSA 570037/UMLE 

LOS PLAYER 'S 
Ml RAZON DE VIVI A MUSARl 4305/BALBOA 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

LJ 

, Q li!S"IAVENTURA 2" 
.., ~ THE LAST PREMIUM LATIN 2080(\'SONY Ml.JS!C LATIN ..=..! 

2 

3 

4 

0 
6 

0 

ARTIST 

AIRPLAY 
MONITORED BY 

niclscn 
BDS 

TITL E (IM PRINT / DISTRIBUTING LABEL), 

SALES DATA 
COMPILED BY 

!~i.<:l.~~!'! 
SoundScan 

ll!S"i CAMILA 15 ml 0EJ ARTE OE.AMAR SONY MUSIC LATIN 59B81 

13 ~ ~~ ':!P~ S~B~E SONY MUSIC LATIN 61972 

3 25 ;~~~l!LA SONY MUSIC LATIN 56091 

8 
ALEJANDRO FERNANDEZ 

B MAS ROMANTIC• •LIE NUNCA SONY MUS!C LATIN 66680 @ 

8 61 ~tx~~~l~:;!,ALEs IM 6614 

EDNITA NAZARIO 
EONITA ... LA DIVA SONY MUSIC LATIN 51 312 

13 JULIETA VENEGAS 
0TR A C0SA so~, 'AUSIC LATIN 65671 

~ ~ ~8! ARTIST 
~ ~ 3 ~ TITLE (I MPRINT / DISTRIBUTING LABE L) 

ll!S"i DADDY YANKEE 4 ~ MUNOIAL EL CARTEL 80030/S0NY MUSIC LATIN 

0 Ill TITO NIEVES 
EN TRE FAM ILIA ZMG 30021 /SONY MUSIC LATIN 

2 3 63 JiJ.~~~ES~E~t~3~~~U~ ~E • 
• 12 PRINCE ROYCE 

PRI NCE ROYCE TOP STOP 30020/SDNY MUSIC LATIN 7 ;,~l~~ ~ NirANM1c~~?o14142,'UMLE 

4 

7 

8 

9 

14 

18 

20 

2 8 ;; S~ L~tt~ ~~~R~~O ~;,:~;~iA~ fl~~~~ 

VARIOUS ARTISTS 
BACHATA #1 2010 , .It ~. N J0021/SONY MUSIC LATIN 

6 59 VARIOUS ARTISTS 
30 TROP!CALES OE AYEH. HOY Y SJEMPRE IXSCOS BARA.JA.5 61QW4A 

" 11 ' 15 VARIOUS ARTISTS 
I LOVE BAC HATA PLANET 90125/SONY MUSIC LATIN 

12 53 ~~H~)A~~A~O~V~;r: ~ I; 50343/SDNY MUSIC LATIN 

1~ 12 ~~y~~N~~~ ~!~oo21, sONY MUSIC LATIN 

13 13 ~o~~;l~F~(vo~~~~,: sl00202i30NYMUSICLATIN 

15 48 ~ ~A~~~S~E~AD~ A~ ~ <.~60380,SONYMUSICLATIN 

14 67 ~ ~~;~:?AlS; ~~;A:AY~~~NMWCLATfll:!, 

- HECTOR LAVOE 
- ELCA.IJTAlffi . THEOOJGltW. FNM',?a,JOC1M'ERSil.i.l.fJS(lATNJ65.37~00 

. 18 2, VICTOR MANUELLE 
YO MISMO KIYAVI 24754/SONY MUSIC LATIN 

4 

a 

8 

7 

8 

10 

12 

1 3 

18 

6 

52 ~ ~;)~ut o~!v~~~t~ TE 012967/UMLE I+' 

3 t l~:,;N~~ :i/~A~~~~' 13551UMLE 

3 ~~~~~~~1!~i~1;~;TE 014254/UMLE 

8 :;;T~ STYLE PARTE 3 , .. OES0E IJ\ ESEIICIA Cll'ITDL LATIN 28687 

RKM & KEN-Y 
THE LAST CHAPTER PINNMACHETE 014057/UMLE@ 

9 ~ ~E:~~ ~E:~;r~Zo!P;N~ Wi/!MCHITT 0141\loUMLE 

, COSCULLUELA 
I Q 25 EL PRmCl" Nl!VA~"11,\Sll1!lll/lSErulNMllSIIJSl:lAllll65393!,tl,llE 

TONY DIZE 
l,_ 2 7 LA MEUJ0~ DE LA CALLE IUP!JAITDJ PINA 70201,SOO MUSIC LATIN 

DYLAND Y LENNY 
MY W0RL0 SONY MUSIC LATIN 61371 

11 9 ANGEL & KHR IZ 
DA' TAK E OVER MACHETE 014094/U MLE 

15 6 ; NLMl?~~~? VIRUS 9426 t. 

16 70 ~~~~~~~,!~J l ~Hi~ 012319/UMLE 

14 27 ~~~~,; ~~~•~-~~,'~ ML&LATNJ6=\Rd.f 

18 56 l~,;:~Af H~~~ 2867/UMLE 

#Pi. MAKANO 
W 19 27 

6 SUPER HITS (EP) MACHETE 460036/UMLE 

..,. LA FACTORIA 19 JMlilllllll. 0EMPHRA UNIVERSAL MUSIC LATINO 460034/U MLE 

20 2D 68 ~A~~O~UCION ROMANTIC STYLf CAPITOLU:IIN67917 

JUAN LUIS GUERRA'S RECORD WEEK 
It's a histo,ic week for Juan Lui s Guerra as his latest single, "Bachata 

En rukuoka ," vaults 6-1 011 bot I 1 Tropical Airplay and Hot La ti n Songs. 

0 11 the former list, it's his fifth straight topper. On Lal in Songs, he 

t:1kes the top two slots, as he's featured on Enrique Iglesias' "Cuanclo 

Me Enamoro" (7-2). Guerra is only the fourtl1 artist in the chart's 24-

year history to concurrently chart at Nos. 1 and 2 after Selena (1995), 

Aleja11clro Fernandez (1998) ancl juanes (2008) . - Ra«/}' F<amirez 

Data for week of JUNE 5 , 2010 



QJAPAN - * ,UNliFED KINGDOM 
--_--- ALBUMS -----ALBUMS- - - --

&!! ;! t:i! (HAt<SHIN/S0UN0SCAN JAPAN/ .. ::1 .. (THE OFFICIAL 
f ll ~ll PLANTE CH) MAY 27, 2010 ! 3 i Uk CH ARTS CO.) MAY 23, 2010 

NEW VARIOUS ARTISTS JPN NEW 
THE ROLLING STONES 

EXITTUNES PRl'SOOSVO"..llOG!NESISflHATS~ EMOOJ EJalllHS EXILE ON MAIN STREET POLYDOR 

II 11 
HIDEAKI TOKUNAGA NEW FAITHLESS 
VOCALIST 4 (LTD ED ITION TYPE B) UNIVERSAL THE DANCE NATE'S TUNES 

3 8 FUNKY MONKEY BABYS 3 2 PLAN B 
FUNKY MONKEY BABYS BEST DREAM MUSIC THE DEFAMATIOtl Of STRICkLANO BANKS 679 

LADY GAGA 4 NEW THE BASEBALLS 
THE FAME MONSTE R ILTD EDITION) UNIVERSAL STRI KE RHINO 

5 5 FUYUMI SAKAMOTO 5 LADY GAG A 
LOVE SONGS MATA KIMI NI KOi SH ITERU EMI TIIE FAME STREAMl-'/&1<0NlM,0£RRYTRWINTERSCCl'E 

JUSTIN BIEBER KE ANE 
MYWilRtOSOELUXEEOITION SCHOO.OOY,ltl\1,IOlflBRAtlllS(ANI) NI GHT TRAIN ISLAND 

HIDEAKI TOKUNAGA 7 NEW LCD SOUNDSYSTEM 
VOCALI ST 4 UNIVERSAL THIS IS HAPPENING DFA 

KURANOSUKE SHIRAISHI 21 ALICIA KEYS 
POISON [THE PRINCE OF JElilllS CHARACTER) T.Y ENTI:RTNNMENT TH E ELEMENT OF FREEDOM J 

9 NEW JUSTIN BIEBER 9 6 AC/DC 
MY WORLDS U'D. rnmON SCHCO..BOVJRA.'t'VO'll ~1SLAJ'l} IRON MAN 2 COLUMBIA 

10 NEW CLAMMBON 9 FLORENCE + THE MACHINE 
201 D COLUMBIA LU NGS ISLAND 

l 1FRANCE- 0 CANADA-----
- - --ALBUMS - - - - - ALBuMs -

.. ..... .. 5a5 !jW .. :i: !!~ ,cw .... ~- (SNEMFDP/TITE-LIVE) MAY 25 , 2010 fll ~i: (NIELSEN B0S/SDUN0SCAN) JUNE 5, 2010 

LES PRETRES 
NEW 

SOUNDTRACK 
SPIRITUS DEi TF1 MUSIQUE lll!THE MIIStllll.3Stmllll'ERS !llH1l111\111~N,1)lll,tl>S)lill.OC 

2 SEXION DASSAULT 2 NEW WILLIAM DESLAURIERS 
l 'ECOLE DE S POINTS VITAUX JIVE PI ED A TERRE UN PROD UCTIONS J 

3 3 CHRISTOPHE MAE 3 JUSTIN BIEBER 
ON TRACE LA ROUTE WARNER MYWORl01.0 SCHOO.OOl'IRAYMOMlBRAJ.111SLANIWNMRSAL 

MU SE 4 THE BLACK KEYS 
THE RESISTANCE A&E/HELIUM 3 BROTHERS NONESUCH/WARNER 

5 7 LADY GAGA 5 3 AC/DC 
THE FAME SIBEAMU~HERRYTREfJJNIDISCCM>E '""' ""' 2MAA\ti/AlllERT Pflil'.ll.ClOOtWf.llfl,W/1 WSC 

,1' ZAZ 8 5 LADY ANTEBELLUM 
ZAZ PLAY ON NEED YOU NOW CAPITOL NASHVILLE/EM! 

BEN LON CLE SOUL 7 NEW BAND OF HORSES 
BEN L'0NCll SOUL MOTOWN INANITT ARMS 800/.tlfAT POSSl1,\CQLUM8ll'SONY '-lJSC 

I I CHtMENE BADI LADY GAGA 
LAISSE LES DIRE AZ TliEfAME~OE-RSAJ. 

9 12 THE BLACK EYED PEAS 9 NEW NAS & DAMIAN "JR. GONG" MARLEY 
THE E.N.0 INTERSCDPE DISTANT RHATIVES GHITT0 \OOTHS'DEf JAMIJ>IIIERSAI. 

~o $ JUSTIN BIEBER 10 8 I LADY GAGA 
MY WORLDS SCHOOLBOY/RAYMOND BRAUN/ISLAND TliEREMIX STREN,\Ll'f:1<00./£0ERRY!Rfc'WERSCIJl'!;IJNMBSI< 

111:rALY- O SPAIN-
----- ------------
·· - ALBUMS - ,____ALBuMs----·---

.. .... ..1:1 .. .. 
!i !I 1;; (JIIELSEN) MAY 21 . 201 0 !3 (PROMUSICAE/ MEDIA) MAY 26, 201! 

NEW LIG ABUE JUSTIN BIEBER 
ARRlVEOER CI, MDSTROI WARNER MY WORLDS SCHOOLBOY,AAYM0N0 BRAUN.ISLAND 

2 JNEW ZERO RENATO 2 THE ROLLING STONES 
ZERON OVETOUR PAESENTE -TATTICA EXI LE ON MAIN STREET POLYOOR 

3 BIAGIO ANTONACCI 3 NEW IVAN FERREIRO 
INASPETTATA IRS PICNIC EXTRATERRESTRE OR O 

PIERDAVIDE CARONE SOUNDTRACK · PHINEAS & FERB 
UNA CANZONE PDP COLU MBIA PHINEAS & FERB EMI 

AC/ DC CHAYANNE 
IRON MAN 2 COLUMBIA NO HAY IMPOSIBLES SONY 

EMMA DAVID BISBAL 
0LTRE UNIVERSAL SIN MIRAR ATR AS VALE MUSJC 

7 5 LOREDANA ERRORE 7 2 OtRE STRAITS 
RAGAZZA OCCHI CIELO COLUMBIA ALCHEMY MERCURY 

6 MAX GAZZE ESTOPA 
OUINDI? UNIVERSAL X A!rn lVERSARIVM SONY 

9 8 NINA ZILLI 9 4 ALEJANDRO SANZ 
SE r,1PRE LOITTANO UNIVERSAL PARA ISO EXPRE SS ORO 

10 20 VASCO ROSSI 10 I AC/DC 
TRACKS 2 (IN EDITI E RARITA) CAPITOL IRO N MAN 2 COLUMBIA 

• •SWITZERLAND-' ! : ,HUNGARY-
------- -----------__ --_---SINGLES- - s1NGLEs -

.. ::; ..... ..I:! ... .. .,w .,w 
! i ~; (MEOIA CONTROL) MAY 22, 2010- ~; ~; (tFPt FINLAND) MAY21 , 2010 

WAVIN ' FLAG SZtN BAD DALA 
k'NAAN A&M/OCTDNE/INTERSCOPE AKDS FEHER SOLYDMIMAGNEOTON 

a 5 WAAA WAAA (THIS TIME FOR AFRICA) 2 AJJAJJAJ 

j SHAKIRA FURESHLYG ROUNO EPIC QUIMBY TOM TOM RE CORDS 

3 ~ 
ALORS ON DANSE 3 3 BANAT UTCA 
STR OMAE VERTIGO/MOSAERT HOLOVIDLA WARNER MUSIC 

6 HEY, SOUL SISTER MAXIKUKAC 
TRAIN COLUMBIA ALMA ALMA-FUN 

5 BREAK YOUR HEART 
TAIO CRUZ UNIVERSAL REPUBLIC 

ALBUMS 

1 DIE FANTASTISCHEN VIER 

• FLIER OICH IMMER NOCH FANTA SIE SON Y 

DJ ANTOINE 2 3 KULKA JANOS 
2010 PHON AG A.KAROO VAGY NEM SONY 

2 AC/ DC ~ AC/ DC 
IRON MAN 2 COLUMBIA IRON MIW 2 COLUMBIA 

NEW FAITHLESS 4 5 MAGA ZOLTAN 
fHE OAtlCE NATE'S TUNES A KIRAl YOK HEGEDU SE TOM TOM RECORDS 

5 7 LADY GAGA ALMA-BARTOS ERIKA 
THE FAME STR,AMlJ.'lfl<IJNlM.,OfRRYTREUNTERSCOPE BALATON UNIVERSAL 

Data for week of JUNE 5, 2010 For chart reprints call 646 .654.4633 

NEW 
DIE FANTASTISCHEN VIER 
FLI ER DICH IMMER NOCH FA NTA SI E SONY 

LENA MEYER-LANDRUT 
MY CASSETTE PLAYER USFO 

3 NEW THE ROLLING STONES 
EXILE ON MAIN STREET POLYOQR 

4 3 UNHEtLIG 
GROSSE FREIHEIT INTERSTAR/ fANSATION 

6 REINHARD MEY 
MAIAEGEN CAPITOL 

e 4 AC/DC 
IRON MAN 2 COLUMBIA 

7 HEW MICHAEL WE NDLE R 
JACKPOT SONY 

8 6 LADY GAGA 
THE FAME SThcAMU'IE/KONIM!tHERRYTREEllNTERSC0PE 

MARK MEDLOCK 9 RAINBOW'S END SONY 

~EW FAITHLESS 
THE DANCE NATE'S TUNES 

......,_ 
7AUSTRALIA- 1 

- AL~UMS -

.. .. .. 
!! ::I :i:i: l!:• ~ll (ARIA) MAY 23, 20 10 

JUSTIN BIEBER 
MY WORLDS MERCURYSGHOOLBOY/AAl'MDND BRAUN 

2 NEW 
DEAD LETTER CtRCUS 
THIS IS THE WARNING WA RNER 

AC / DC 
IRON MAN 2 COLUMBIA 

K.D. LANG 
RECOLLECTION NONESUCH 

5 LADY GAGA 
llff"'1EMOHSTfR~R!l'/TR£flMDlSC(J>E 

6 NEY{ THE ROLLING STONES 
EXILE ON MAIN STR EET POLYDDR 

7 24 USHER 
RAYMOND V RAYMOND LAFACE/J LG 

• -THE BLACK KEYS 
BR OTHERS CTX/SHDCK 

9 11 ANGUS & JULIA STONE 
DOWN THE WAY CAPITOL 

10 12 MUMFORD & SONS 
SIGH NO MORE ISLAND 

,a, • 
•- - -- ALBUMS · - - .... -• 

.. ::1 ... .. 
.. w ~- :5; (BIMSA) MAY 16, 2010 

THALIA 
PR IMERA FILA SONY 

2 JUSTIN BIEBER 
MY WO RLD S MERCURY 

3 NEW JUAN GABRIEL 
JUAN GABRIEL FONOVISA/UNIVERSAL • 3 I 
CAMILA 
OEJARTE DE AMAR SO NY 

5 5 MIGUEL BOSE 
CAROIO WARNER 

9 CHAYANNE 
NO HAY IMPOSIBLES SONY 

7 AC/DC 
IRON MAN 2 COLUMBIA 

KALIMBA 
AMAR Y QUARER HOMENAJE A LAS GRANOES SONY 

9 6 ALEJANDRO FERNANDEZ 
MAS ROM AtlTICO QUE NUNCA SONY 

110 PESADO 
DESOE LA CA NTINA UNIVERSAL 

C) WALLONIA-
- s1NGLEs • ~- ---

(ULTRATOP/GFk) MAY 26 , 2010 

ALORS ON DANSE 
STR0MAE VERTIGO/MOSA ERT 

BREAK YOUR HEART 
TAIO CRUZ UNIVERSAL REPUBLIC 

3 NEW NEUTFON STAR COW SION (LOVE tS FOREVER) 
MUSE A&E/HELLIUM 3 

NON NON NON (ECOUTER BARBARA) 
CAMELIA JORD ANA SONY 

6 3 TELEPHONE 
L\llYGAGA flBElOOSmEAMl.ff,~ 

- - ALBUMS 

60 FAITHLESS 
THE DANCE NATE'S TU NES 

2 CHRISTOPHE MAE 
ON TRACE LA ROUTE WA RNER 

CHIMENE BADI 
LA!SSE LES DIRE AZ 

4 18 TIESTO 
IHE BEST Of BLACK HOLE RECORDS 

• 2 AC/ DC 
IRON MAN 2 COLUMBIA 

I 

EUROPEAN 
µ,HOT 100 SINGLES 

3 

5 

8 

[i" 
9 

11 

12 

13 

15 

1• 

17 

18 

19 

20 

NEW 

13 

6 -11 

7 

NEW 

9 

32 

16 

R ! 
12 

88 

10 

(e5 GLOBAL MEDIA/BILLBOARD) MAY 26, 2010 

ALORS ON DAN SE 
STR0MAE VERTIGO MOSAE RT 

BREAK YOUR HEART 
TAI0 CRUZ UNIVERSAL REPUBLIC 

STEREO LOVE 
EOWAfll MAYA fl. VIKA JI GULi NA MAYAVIN RECORDS 

TELEPHONE 
tAllY GIGI fl. Bfl1Kf Slll .. Uf.fJJtM,-

N OTH IN' ON YOU 
8.0.B fl BRUNO MARS RE8ELROClvGWro lWTU.AllA'IOC 

BABY 
JUSTINBIEBERFT.WOACRIS SClro.BOY-BfWJll'&AND 

WAVt N' FLAG 
K'NAAN A&M/DCTONE/INTERSCOPE 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

RIDIN SOLO 
JASON 0ERULD BELUGA HEIGlfTS/WARNER BROS 

VEM DANCAR KUDURO 
WCENZO & BIG All AIRPLAY 

GOOD TIMES 
ROLL 0EEP RELENTLESSNIRGIN 

DER HIMMEL SOLL WARTEN 
SIOO FT. ADEL TAWIL UNIVERSAL 

MEMORIES 
OAV10 GU ETTA FT. KIO CUOI GUM/VIRGIN 

ALL NI GHT LONG 
ALEXANDRA BURKE SYCO 

GEBOREN UM ZU LEBEN 
UN HEILIG INTERSTAR/FANSATION' 

DON'T BELIEVE 
MEHRZAO MARASHI SONY 

IF WE EVER ME ET AGAIN 
TIMBALA/lD n. KATY PERRY ~/BLACKGROUNO.fflERSC(H 

WAKA WAAA (THtS TIME FOR AFRICA) 
SHAKIRA FT. FRESHLYGROUNO EPIC 

OMG 
USHER FT. Will.I .AM LAFACE/JLG 

291 ACAPELLA 
KELIS INTERSCOPE 

EURO DIGITAL 
._SONGS SPOTLIGHT 
- ----------------
- FRAN E -~--~ 

=e (NIELSEN SOUN0SCAN 

:5• INTERNATIONAL) JUNE 5, 20 11 

DESOLE 
SEX IDN 0'ASSAUT WATI B/J IVE 

I! BREAK YO UR HEART 
TAIO CRUZ ISLAND 

3 NEW SHE SAID 
PLAN 8 679 

HOLD MY HAND 
SEAN PAUL VP/ ATLANTIC 

II IF WE EVER MEET AGAIN 
I-..BALANO FT KATY PERRY !10SlfY,11JO(GRIIUNl/fflEHSCM' 

WATI BY NIGHT 
SEXIDN 0'ASSAUT WATI B/J IVE 

NON NON NON (ECOUTER BARBARA) 
CAMELIA JORDANA SONY MUSIC 

HEY, SOUL SISTER 
TR AIN COLUMBIA 

9 10 HELP MYSELF (NOUS NE FAlSONS QUE PASSER) 
GAETAN ROUSSEL BARCLAY 

GETTIN ' OVER YOU 
OAVE GLmA & CHRlS WIWS FT f!RG~ & LMFAO QJ'l'.1Q 

Hip-hop group Die Fantastischen 
Vier urns its third No. 1 on the 
Germany Albums chart with "Fur 
Dich lmmer Noch Fania Sie." 

A ,POLAND-

3 

• 
7 

9 

(ZWI.ZEK PAODUCENTOW 
AUDIO VIDEO) 

ANIA 
ANIA MOVIE SONY 

CZESLAW SPIEWA 
PDP MYSTIC PRODUCTIONS 

MAY 21 , 2010 

MACIEJ MALENCZUK & PAWEL KUKtZ 
STA RSI PAN0WIE OM MUSIC 

SADE 
SO LDIER OF LOVE EPIC 

AC/ DC 
IRON MAN 2 COL UMBIA 

SKADOKAD 
RAZ. OW A, TR ZY 4EVER 

URSZULA 
0ZJ S JUZ WI EM MAGIC RECORDS 

VAYA CON DIOS 
COM ME ON EST VENU .. . COLUMBIA 

ROZNI WYKONAWCY 
PROSTO MIXTAPE 600V PROSTO 

EURO 11i_cl_sc11 
-1-DJGITA • SO , oundScan • 1 ""'- NGS International 

(NIELSEN S0UN0SCAN 
INTERNATIONAL ) JUNE 5, 2010 

NOTHIN ' ON YOU 
8.0.B fl BRUNO MARS REBElROIX'ffiAMl H!JSTU/.llUNT'l 

STEREO LOVE 
EOWARO MAYA & VIKA JIGULINA CAT 

4 RIDIN' SOLO 
JASON 0ERUtO BELUGA HEIGHTS/WARNER BROS 

ALL NIGHT LONG 
ALEXANDRA BURKE SVCO 

II 3 OM G 
USHER FT. WILL.I .AM LAFACE/JLG 

) HEY. SOUL SISTER 
TRAIN COLUMBIA 

2 GOOD TIMES 
ROLL DEEP JAY0ONENIRGIN 

18 WAV tN ' FLAG 
K'NAAN A&M/OCT01'E 

9 9 SHE SAID 
PLAN 8 679 

10 ~ BREAK YO UR HEART 
TAIO CRU Z ISLAND 

8 CANDY 
AGGRO SANTOS FT. KIMBERLY WYATT MERCURY 

TELEPHONE 
tAIJY G,lf,Afl.!OONCI SIIIJl,lff_t'IJtM.OEIIIY'IE~loom 

13 NEW MUSE 
SU MM IT/C HOP SHOP/WARNER 

1rrj ALORS ON DAN SE 
STR0MAE WE ARE MUSIC 

14, MEMORIES 
DAV10 GUETTA FT. KIO CU OI GUM/VIRGIN 

• EUROPEAN . 
ALBUMS 

., 15 
i!~ .... 

5 

8 

7 

9 

10 

13 

15 

3 

11 

t;l:l ; 

NEW ---2 

NEW 

NEW 

8 

8 

9 

NEW 

10 

11 

44 

(eli GLOBAL MEDIAiBIILBDARD) MAY ?ti, 2010 

AC/ DC 
IRON MAN 2 COLUMBIA 

THE ROLLING STONES 
EXILE ON MAIN STREET PDLYDOR 

LADY GAGA 
THE FAME STREAMLH,1iDNlM,CHERRYTREERSCQP£ 

FA ITHLESS 
THE DAN CE NAIE'S TUNES 

DIE FANTASTISCHEN VIER 
FUER 0ICH IMMER N0CH fANTA SIE SONY 

THE BLACK EYED PEAS 
THE E.N.0 INTERSCDPE 

THE BASEBALLS 
STR IKE RHINO 

LENA ME YER-LANDRUT 
MY CASSETTE PLAYER USFO 

PLAN B 
fHE ·DEFAMATION OF STRICKLAND BANKS 679 

LCD SOUNDSYSTEM 
THIS IS HAPPENING OFA 

KEANE 
NIGHT TRAIN ISLAND 

JUSTIN BIEBER 
MV WORLDS SCHOOLBOY/RAYMOND BRAUWlSLAND 

UN HEILIG 
GRO SSE FREIHEIT INTERSTAR/fANSATION 

MUSE 
THE RESISTANCE A&E/HELIUM 3 

ALICIA KEYS 
™E ELEMENT Of FREEDOM J 

HEY, SOUL SISTER 
TRAIN COLUMBIA 

MAY 26, 2010 

BREAK YOUR HEART 
TAID CRUZ UNIVERSAL REPUBLIC 

IF WE EVER MEET AGAIN 
TIMB.AUND Fl KATI' f>ERRY MOSLfY/BLACKGROON!YWTERSCITT 

FIREFLIES 
OWL CITY UNIVERSAL REPUBLIC 

NOTHIN' ON YOU 
8.0B FT 8/UO MARS REllU100<.'GROO ltJSTWAfu\NOC 

TELEPHONE 
UllY~ftl!01lf((~tmRSCIH 

ALL THE RIGHT MOVES 
0NEREPUBLIC MOSLEY/INTERSCDf'f 

RUDE BOY 
RIHANN A SAP/ DEF JAM 

FIGHT FOR THIS LOVE 
CHERYL C0l E fASCIN,TIDN/POLYDDR 

66 fA~~~~~~~i.~N~~to~~ CAPITOL 

MEMORIES 
DAVID GUETTA f l KIO CUOJ GUM/VIRGIN 

DESOLE 
SEXION DASSAULT JIVE 

STEREO LOVE 
EDWARD MAYA & Vll(A JIGUUNA MAYAVIN RECORDS 

THIS AIN'T A LOVE SONG 
SCOUTING FOR GIRLS EPIC 

Go to www.billboard.biz for complete chart data 55 



4 MY TOWN (PLAY BALL) (Songs Of Urnversal. loc , 
BMl!Money Mack MUSIC. BMl/l..1ve Write LLC, BMvf:MI Black
wood MUSIC Inc , BMI/The Publishing Des1gnee OI Aubrey 
Graham. BMVYoung Money Publ!shITTg Inc , BMtiWarner
Tamer1ane Publishing Corp. BMV1 da Boi Produc!rons, 
ASCAP/Sony/ATVTunes LLC, ASCAP), AMP/HL. RBH 57 

AIN'T BACK YET (WMT) (B,g l.ood Shin IOOJStries, 
ASCAP/8,g loo<1 Bucks BM~~ l.ood Songs. ASCAP/1,q,1 
RoerSofYJ' ASCAPJ CS 3. H10062 

AI N'T LEAVIN WllllOUT YOU (WB Musrc Com . 
ASCAP!OMne Mill r-.«Js1c PSfN'/f.M Apd ~c. Inc .. 
ASCAP/Afl de By The Llues, ASCAP/EMI Com~.-. flus.c. 
SESAC/Jat<,,e Jom5, SESACll'recise~ Dooe Mus.c. 
BMltlln1-.,ersal Tu-es SESAC/James Carr Music. BMVSongs 
Dt Universal Fbly{;r.rn \nteinat1ooal. B~LltO Sounds Lid 
BMI/Chelsea MUSIC Pubhshmg. Bfv11}. AMP/HL. RBH 29 

AIN'T MUCH LEFT OF LOVIN' YOU !Sony/ATV Tree PublrSh-
1ng Company, BM I/Sony/A TV Cross Keys Music Publ1Shmg, 
ASCAPJ HL. CS 41 

AIN 'T NO STOPPING HER NOW (45 Soulh, BM~grc Mus-

'.:_sng~~;ft~n~~~rs ~g~~~~::f~~tAMPCS 49 
AIRPLANES (Han Squad MUSIC, BMVSongs Of Umversal, Inc ' 

8MI/Shc1dy Music Publ1shmg, lLC, BMVJ Franks Pubhshmg, 
ASCAP/Art1st Publishing Group West. ASC,AP/WB MLISIC 
CO;p., ASCAP/1\Jnelrcs Aoc One lDve, ASCAP), AMP/Hl, 
H1003 

EL ALAMO (NOi Lrs1ed) LT 49 
ALEJANDRO (Sony/ATV Songs LLC. BMVRedOrre Productions 

LLC. BMI/Stefarn Germanona p/k/a Lady &lg.a, BMliHouse Of 
Gaga PublrSh<lll, me .. BMi'uloJoe Mus< Inc' BMI), HL, HllXI 
8 

ALL ABOUT TONIGHT (WB Muse CO;p., ASCAP~issa's 
Money MUSIC F\iihshrng. ASCAP/Gel A Lr:oo OI nus "1sic. 
ASCAP/EMI Btacirwood Muse oc., BMVRhettneck Muse. 
8',!VStr Sttetchef MUSic B'At), Al/PIHL CS 23 

ALL I 00 I WIN (Ill Khaled Publrst>ng. BMo'Nol!Jng Hill 
MUSic, Inc., BMn.ooacris WOr1dwide F\.ol1Sh1[JJ, klc , 
ASCAP/1:MI Apnl Muse, Inc., ASCAPff,st N' God Pubtrshrng, 
BMVSony/ATVSongs LLC. BMVMy (Nin Chit Musrc, BMI/EMI 
Blackwood Music Inc ' BMlft-JappyPub MUSIC. BMltllniversal 
Musrc -z Songs. BMl/lrocnasty Music, BMI/MollingsMus1c. 
ASCAP), AMP/HL. HllXI 40 RBH 14 

ALL I EVER THINK ABOUT (leJ<j's Daddy's Musrc, 
ASCAP/Chrysalis Music Publtsh1ng, 'nc , ASCAP/Daddy's 
Downstairs Again, ASCAPNan Glorious MUSIC, BMVSony/ATV 
Songs llC BMVJayms Wim lDve Publollrng, BM~y frrdav 
Music Pubhsh1f):J, BMI) RBH 79 

A~ lil~ ~! ~ ~~J1@:J:t;y/1~fu!~I 
LLC, ASCAP~MO Musrc, ASCAP), HL, HllXI 100 

All OVER ME (WB Music CQ111 , ASCAP/Mellssa's Money 
Music Publrsh1ng, ASCAP/Get A Load DI Ttus Music. 
ASCAP/EMI Blackwood Music Inc., BMVRhettneck Music. 
BMI). AMP/HI. CS 30 

ALL THE RIGHT MOVES (Moote M,acle ""'' 
ASCAP/&n/lATV"ire; LLC. ASCAPJ, HLHt0036 

Al MENOS (Not lrsled) LT 4 
ALREAOY TAl<EN (Not lrsled) R!!H 66 
ALWAYS (lffle,eref'ublishrng, IIIM)r,e-~MlJScCo -.C , 

Bt/llSealt Mtlsic Pu~rsl>ng, BM~ Money, BMvta.oon·s 
~d Music Pu~ishrng. ASCAP/1:MI ,lj)ril Mus.c, nc , 
ASCAPJ, AM~RBH 56 

AMAIITT A LA AITTlGUA (Not Loted) LT 48 
AMERICAN HONEY (Oona Songs, llC, BMI/Hanrrah Bea 

Songs. BMVGaslle Bound Music. Inc , SESAC/Btmnerman 
MuSlc, Inc. SESAC/Raylene Music, ASCAP/BPJ Admm1stra-
1on, ASCAP). AM~CS 7, H100 43 

ANDO BIEN PEDO (Arpa Musical, llC, BMVLGA Musrc Pub-

~ i ".;'ilu8~g,//:JING (lrlly Maci< Musrc. BMVEMI CMG Pub-
l1Sh1ng, BMVGertrude's MUSIC Publ1shmg, BMI) RBH 98 

AUNQUE ESTES CON EL (Sony/ATV Discos Music Publishing 
LLC. ASCAP/Fons1 Music F\Jblishing, ASCAP/Fer Acqua 
Muse, Inc, ASCAP) LT 47 

AYER LA VI (Not IJsted) LT 29 
AV YO (Rondor, SOCAN/Almo Musrc Co~ .. ASCAPM.ed 

Ch!Gks F\Jbl'5h1ng, SOCANIMerokee MUSIC. ASCAP/G1xrs 
Cryrn' Publollrng, ASCAP!'i,xry/ATV Haroony, ASCAP/\hver
sal MI51C CorJx)ra11on, ASCAPtScreen Gmls-EMI M.lstc Inc 
BM/Un"""I-Sor,gs 01 f\lf,Qa-TI lnternallOOlJ, BM). HL. 
RBH 71 

B 
BABY (2001 Mus.c Pu~is/ing, ASCAPt/18 Muse Corp , 

ASCAP/RZE MUSIC Pub11Shing, ASCAPAlmversal Music CO! 

~;itta~=n=1~~:=1ru~1~rsal, 
lnc. BMIAJ.Xlacr1s Worldwide Pubhsh!ng, Inc , ASCAP/EMI 
.A.xii Music. Inc. ASCAP), AMP/HL HlOO 38 

BABYFATHER {Ange Music Um1ledl. PR&/Sony/A TV Music 
PublrShrng UK, PRS) Hl, RBH 63 

BACHATA EN FUKUOKA {EMI Music Nettreractns. B VI LT 6 
BACKWOODS (SUper ~rck 98, BMVBunker Creek PublrShing, 

BMVE~ Apnl Music klc, ASCAP!Songs QI C0"7trywood, 
ASCAP/EMI Blackwood Music Inc . BMl/FawPaw Paulin Pub
lrshrng, BMI), Hl CS 10, H100 84 

BAD HABITS (Sony/ATV Tunes LLC. ASCAP/Muszewell, 
ASCAP;BenArrn Music, ASCAP/EMI April Music, Inc 
ASCAP), Hl RBH 39 

BAD ROMANCE (Sony/Al\/ Songs LLC, BMVRedOne Produc
lrOllS LLC, BMVStetam Germarolt! ;Na Lldy Gaga, 
BMVHouse 0t Gaga Publrshlng, Inc , BMi'uloJoe Muse Inc . 
BMI). Hl HllXI 34 

BARBIE OOLL (Beat Up f<Xd Pu~otuni. BM/Bug Musrc. Inc 
BMo'Nobody's Collectlllg On These Songs BM!) CS 56 

BEAMER. BENZ, Ofl BfNTlEY (lk>jd l\Jlt<s Misrc, 
ASCAPAJrn\ffial MUSIC Coij:lool!IOfl. ASCAPN1chael Forno 
Publrsmng Oesrgr,e, ASACP), AMP/HL, HllXI 55, RBH 11 

BEAT IT UP (Berl'Hel Soooos 1, ASCAP/Ter~ Alen Publrstmg, 
ASCAP/Sofr.J/ATV Tunes llC, ASCAPIMil/Tetl'S Mekld,s, 
ASCAP), HL, RBH 72 

BEAT IT UP {Radnc Davis Music Group, ASCAP/Drum Squad 
LLC, ASCAP;Young Drumma ASCAP/WB Music Corp .. 
ASCAP/Apnl's Boy Muzik BMVWamer-Tamerlane Publish1no 
Corp. BMI), AMeRBH 82 

BEAUTIFUL (VSG Tunes, ASCAP/OU Songs, ASCAP/lil Encka 
MUSIC Publishing, ASCAP/ablackants roosic publishing. BMI) 
RBH 47 

BEDROCK (Young Money Publishing Inc .. BMI/Wamer-Tamer-

~:D~~~:ngf~~~:r:,~r~~~~}=~~~~ng 
Des1gnee, BMI/Dan1el Andrew Publishing, ASCAP/M1llzy 
Music PuDhshing ASCAP/Tygaman MUSIC, BMVEMI Black
wood Music Inc . BMllWB Music C<XP. ASCAP/Herb1hc1ous 
Music, ASCAP/Blad( Fountalfl Music, ASCAPtfMI April 
MJs1c. Inc. ASCAP/TCF MUSIC F\bhsh1ng he ASCAP/ArttS! 
Publollrng Group West ASCAP!Go~•·s PO'/hOOSe Publish
rng, IW/,'Jar.,o Mills Publ,snng Oesignee B\1VP,al Ta~ 

~~n=~~=~"."~:,,'%t'" 
Ht0047 

BESOS DE AMOfl (fmanbc Sty1e PubliShrng, ASCAP/Edrtora 
Mm11os Musical, ASCAP) LT 36 

THE BEST IN ME (Songs Of Umvers.>. Inc , BMVMarvrn L 
Sapp Music, BMVArde~ Meda PubliShing. BMI) RBH 61 

BIEN O MAL (EMI Blackwood MUSIC Inc , BMvt.olein MUSIC. 
BMVWarner Chappell, BMI), AM~ LT 31 

BILLIONAIRE (Epi/ept,c Caesar Music, ASCAP/EMI Apnl 
Music. Inc. ASCAP;tvws Force MUSIC, ASCAP/NOrths1de 
Independent Music Publishing, ASCAP/Sughouse, 
ASCAP!t3ug MUSIC. ASCAP!Roc Cor Publishing, 
ASCAP/Music Famamanem LLC. ASCAP/Toy Plane Music. 
ASCAP/Afl For Ms Silke Music. ASCAP/ArtHouse Entertain
ment LLC. ASCAP/40ayTheo-yMusic, ASCAP), HL. HllXI 18 

BITTERSWEET (Chuck Harmony's House Publishing, 
ASCAP/Norrna Harris MUSIC Pubhshmg, ASCAP!Strauss Co ' 
LLC . ASCAP/EMl Apnl Music. Inc , ASCAP/Stud10 Beast 
Music, BM~arner-Tamerlane Publ~h1[JJ Corp. BMI), 
AMP/Hl RBH 27 

BLAH BLAH BLAH (•~ramie Cop Music. BM!Where Da Kas2 
At, BM~tza Ball "'-""· BfM'M BOcio.\OOd Mus.c k1C 
BMVC>;i~ Music. BMVNeoo f;lctr. BMIM!ster falcon Misrc. 
llC. 8~11), HL H100 86 

BLUE SKY r:,1l Muse Cap .. ASCAP/Bm .. Soogs, 
ASCAP,1Jestoo Songs, ASCAP/BNij G~d Songs, ASCAPJ 
AM!CS 46 

BODY YA (J. Brasco Muse ASCAP/1:MI ,lj)rrl Muse, loc .. 
ASCAP), HL RBH 84 

BORROW YOU (Blue Eno Sool Music, ASCAP/EMI Aprrl 
MUSrc, Inc, ASCAPAMlbCrty3008, ASCAP), HL. RBH 91 

THE BOY IS MINE (Bran-Bran Mus,c. BMVEMI Backwood 
MUSIC Inc., BMVEMI Apnl MUSIC Inc . ASCAP/1..ashawn 

DanrelS Productions, ASCAP/Hench1 Music. ASCAfJ/Sony/ATV 
Melcxly, BMVFred Jerkins Ill Publishing BM(IRodney Jerli.ins 
Pl"cxluct1ons. BMI), HL HlOO 76 

BREAKEVEN (Umversal Music - Z Songs, BMVEMI April 
Music. nc, ASCAP/Somc Gratt111. ASCAP/Aoorew Framp1on 
Music, BMI/Stage Three Music Inc., BMll. AMP!HL. H100 16 

BREAK YOUR HEART (Chrysalis Music Pubhshing. Inc. 
ASCAP/EMI April Music, Inc , ASCAP/ludacns Worldwide 
Publishmg. Inc ASCAP), HL. H100 5, LT 45 

BRING IT BACK (Go N Hard Publrsrung, ASCAPil'terrro Pub
hshl[JJ. BMVEMI Apn l MUSIC. klc ASCAP/SIKle That Music 
ASCAP/Reg1na's Son MUSIC, ~/[aylor My H.rJ Pubhsh
rng, ASCAPtMl Muse Colp ASCAP), Hl RBH 45 

B\JLLETP!lOOF (B,g Lde l'USIC LTO, ASCAP/BMG Platioom 
Songs, BM!) HtOO 19 

BUSY (Lyle In Pubtishrng, ASCAP) RBH 65 

C 
CALIFORNIA GURLS (When I'm Rich You'll Be My Bitcti. 

ASCAP/WB Music Corp , ASCAPA<a.sz Money Publishing, 
ASCAP/Maratone, ASCAP!Kobalt Music Publishing America, 
Inc, ASCAP/Matza Ball Music, BMVWhere Da KaszAt. 
8Mti13onnre McKee Music. BMVCYP Two Publ1Sh1ng, BMI/My 
Own Chit Music. BMVEMI Blackwood Mu~c Inc .. BMI) 
AMP/Hl, H1001 

CARITA DE ANGEL (Not lrsted) LT I 4 
CARRY OUT (Virginia Beach MUSIC Publishing, A'5£APtNB 

Music Corp., ASCAP/Jerome Harmon Productions. BMvWam
er-Tamerlaoe Publishmg Corp , BMVTennman Tunes. 
ASCAP/Universal Music - Z Tunes LLC . ASCAP/St1x I'm 
Stoned Publrsh1ng, ASCAP/Um~rsal MUSIC Corporation, 
ASCAP/M1llennrn Kid MUSIC f\til1sh1ng, ASCAPIBMG Righls 
Maragerrent (UK), PRS), AMP/HL H100 31 

CHICKEN & BISCUITS (Average I.IS Muse PublrSh~ 
BMIJRhettneck Ml.ISie. BMVEM Blackwood Music kl<: , 
BMVMehssa's Money MUSIC Pubhshmg. ASCAP/Gel A 110:l 
Of Thrs Muse. ASCAPAVB Muse Cap , ASCAP). AMP/Hl 
CS60 

CHILLIN' (Vibe Rcxim MUSIC, BMvSooy/ AN Timber, 
SESAC.rfive Hills "'51C. BMl/tlo Wrtte Music LLC 
ASCAP/AnchOr Down Enlertamment. SOCAN/lmmokalee 
Music. BMVDaphl Musrc, BM), HL, CS 48 

CLOSER (Globa! Talent Publ1shmg, PRS/Songs Of Kobal1 Music 
Publishing America, Inc , BMI) RBH 36 

COMANDOS DEL M.P. (NOi Lrsted) LT 15 
COOLER THAN ME (NO<th Greenway Productions, 

ASCAP/&Jny/AN Tunes LLC. ASCAP/Enc Holl Jes Music 
ASCAP). HL. H100 54 

CRAZY TOWN (Cuts Qt Cedar, BMVBrg lDud Bucks, BMVNew 
u:treme Songs. BMVS1nk Like A St11p Songs. BMl/Bren Jones 
Musrc. ASCAP) CS 9, Hl 00 77 

CUANOO ME ENAMORO (Not l rsted) LT 7 

D 
DESCONTROL (lDs Gangris PubliShing, ASCAPJ LT 21 
DESDE CU ANDO (Desde Cu.>ido, ASCAP/Gazul. ASCAP/1/8 

Muse CO;p., ASCAP) LT 40 
DILE AL AMOfl (Premrum Lltrn PubhSh"I!, ASC'.AP) LT 16 
DIME QUE ME QUlfRES {Not LJsle<l) lJ 11 
DIME UNA Y OTRA VEZ (Not L,5"d) lJ 34 
DROP THE WOflLD (Yooflg Morey Pu~istlng loc , BMVWam

er-Tamer!ane F\bhSh1ng Corp BMVAlma's DM1 Mlsic. 
BMVMy Q,t Starts Toroorrow, Inc, BMVSongs Ot lor.i,sal. 
Inc .. B~hroom Shady Music. BMI/Resto Vvtlrld MUSIC, 
ASCAP;,lrck Jesus, BMI), AMP/HL. Hl 00 75 

E. 
EENIE MEENIE (Matza Ball MUSIC, BMl/'Nhere Da Kasz N. , 

BMVEyes Abo~ water MUSIC, ASCAPIB Heights Music. 
ASCAP/&Jny/ANTunes LLC, ASCAP;Uiiversal Music Corpo
ration ASCAP/Apartment If. 4 Pubhshmg, ASCAPIB1eber Time 
Pubhsh1ng, ASCAP/Mall B Publishing, ASCAPMva Panama, 
ASCAP/Two Works, ASCAP), HL, HllXI 22 

EGOISTA {EMI Apnl Music. Inc , ASCAP!Wtofgamusica, 
ASCAP!Pitbull's Legacy Pubhshmg, BMWn1versal Music -
Gareer.;,B~JlJ38 

EL ENAMORADO (No listed) LT 10 
ESA MUCHACHITA ('"ltlloco Music.a PubliSl11ng, BM!) LT 26 
ESTIJPIDA (Wam Bros Italy, sr1) LT 41 
EVERY DOG HAS mi DAY (TOkeco Tooes, Bl,l,Musc Of 

Staoe TIWee. BMI/Bo!Jby's Song Aoc Saf,age, IJ.11/Stage 
Tkee Music Inc... BMI) CS 16 

EVERYTHING TO ME (f.Aass CoolusJOO Productions, Inc. 
ASCAP/\Jriiversal Music COrporafioo. ASCAP/Cainorl's l.300 
Music Pl.bhsh1ng, ASCAP/E~ Apnl MUSIC, lflC , 
ASCAPMappy Puddy Muse. ASCAP;\lir.i,sal Mlsic - I 
Tunes LLC , ASCAP!Mus1c Sales Cor~1on. ASCAP/Black
eye MUSIC ASCAP), AMP/HL. Hl 00 69. RBH 4 

FALLIN' (APG, ASCAPAVB Musrc Corp, ASCAP/Ashanti Floyd 
F\Jthshing. BMIJK Michelle. BMVHttz Corrrrnttee LLC. 
BMl/Grat1tude Sky Music, ASCAP/Walden Music, Inc , 
ASCAP/Cot1ll1on MUSIC, "7C., BMIA3rass H~1 Music, BMI), 
AM~RBH69 

FARMER'S DAUGHTER (Warner-Tamerlane Publishmg Corp . 
BMVThe Good The Bad The Ugly Publisrung, BMVWB Muse 
Corp. ASCAP/Melissa's Money Music Publishing. ASCAP/Get 
A Load 01 This Music. ASCAPfflhettneck Music, BMVEMI 
Backwood Mu,;c Inc,, BM), AMP/Hl, cs 35 

A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) (Back 
In The Saddle Songs. ASCAPIMets Fan Music, ASCAP/Bour
bon Orleans Music. ASCAP/Green Hilts Mislc, ASCAP/Travet
~s Ridge flus~ ASCAP/!'e Tiw Muse, ASCAP/8,g lDud 
Sor<JS, ASCAP) CS 33 

FINDING MY WAY BACK {Te..,,,nm,100 Muse, 
ASCAPAJnrversal tvtis,c C<Jporatm ASCAP/NMac Tyte 
MUSIC. ASCAP/M1quel Joolel F\.olshing Designee, 
ASCAP/CLrl ChilrlrefS Publst,ng 0€sr!1]ee, ASCAP/Jasarre 
Orama Music, ASCAP), HL, RBH 22 

FIND YOUR LDVE {Please Gimme My Publishing Inc , 
8.\11/EMI Blackwood Music Inc., BMVAbove The Line Publ1Sh-
1ng, BMVCopyright Control/live Write LLC, BMVChrysahs 
Songs, BMVNO I.D MUSIC, BMI), HL H100 20, RBH 15 

FISTFUL OF TEARS {Sony/ATV Tunes LLC, ASCAP/Muszewell. 
ASCAP/EMI Ap-il Music, !nc , ASCAPtt3enAm Music, 
ASCAPJ, Hl. H10099; RBH 12 

FREE (W1emerh0und Music, BMl) CS 25 

G 
GET OFF ON THE PAIN (Sony/ATV Tree Publishrng Company, 

BMVThis Town MUSIC, BMI/Stage Three Songs, ASCAP!Bren 
James Cornelius MUSIC. ASCAP/Music CX Stage Three, 
B'-"Songs IX Colnrran, BM). HL. CS 28 

GETTIN' OVER YOU {Editions SQi.ae Rrvol1 F\b!!ShlOQ 
ASCAPN/t,/. A PubtrShrng lJD, SACEM/Shajlro, Bemston & 
Co .. me 'ASCAP,!lisler Edrlloos, SACEM'1larol Boy MUSic 
Nllishing. STtM<nball tw\JSIC F\nhslllf,;J Amenca, loc. 
ASCAP,llipur", s r IJUlra Enµre MUS<C, BMVMustlrng Angel 
Misic, BMVChe!Ty Ll.-. Publrshrng Co .. ASCAP/Che!Ty Tree 
SESAC/Headphore Jr.ooe Publist,ng, ASCAP/EMI April 
Musrc, Inc .. ASCAP) CLM/HL. HllXI 83 

GIDDY ON UP (EMI April Music, Hlc .. ASCAP/1! I Had A Nickel 

~~-li~~~A:cou:i~~~~ ~ 1~~~u~e:,~~h~~ic, 
shaci< Songs, BMI). Hl cs 34 

GIMMIE THAT GIRL (EMI Btackwood MUSIC Inc , BMVRhen
neck Music. BMI/S1ring sretcher Music. BMt,WB MUSIC 
Corp .. ASCAP/Mel1ssa·s Mooey MUSIC f\Jbl1Sh1ng, ASCAP/Get 
A lDad QI Thrs Musrc, ASCAP), AMP/HL, CS 2, Hl 00 45 

GOOD LDVE (Universal Music - Z Tmes LLC , ASCAP!Pen In 
The Ground Publishmg, ASCAP/Products OI The Streets, 
ASCAP!Su~u. ASCAP/Please En JO~ The MUSIC. 
BMVSony/ATV Songs LLC, BMI), Hl, RBH 59 

GO SHORTY GO (Tra1vs AJrter Pubhsh1ng Des1gnee, ASCAP) 
RBH 60 

GROOVY LITTlE SUMMER SONG I r-Tamertane Flrb-
list,ng Cc,p., BMVEldcrotto Muse Pu~ishrng, BMI/Cash Box 
MUSlc.B~ Ctanbel"lain Mrs1c. BtNBug tlosic, Int 
8111). AMP.CS 38 

GUAPA(No!IJsted) LT 1 
GUINEVERE {Gravilloo MUS<c. SESAC/Carrovat Music Group. 

SESAC/NTAC Mlslc, BMI) CS 45 
GYPSY (The Caarrei House Muse, BMVtre~n Muse CO,po

rat100, BMVEfv11 Apnl Music. !nc . ASCAP/KOball Music Pub
lishing America. Inc .. A'5£AP/Ed1c1ones rv11Js1cales H1spovox. 
SGAEN/aner Chappell Musrc Spain S.A, SGAE/Songs Of 
Universal. Inc. BMvBayjun Bea! Music. BMI). AMP/HL H100 
97, LT B 
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H 
(HAHA) SLOW DOWN (Joey & Ryan Musrc, BMvYoung Jeezy 

MUSIC Inc, BMVEMI BlackwOOd Music Inc., BMI/Sony/ATV 
Tunes LLC, ASCAP), Hl, RBH 54 

HANDS TIED (T And Me Music F\Jblishmg. ASCAP/Umversal 
Music - MGB Songs. ASCAP/Crow's Tree Publishing, 
BMVSony/ATV Songs LLC. BM~-Rhaka PublrSh,ng, 
ASCAP!Stage T~ee Songs, ASCAP), HL, RBH 31 

HARO HAT AND A HAMMER (Trr-AngelS Muse, ASCAP/EMI 
Apnl Muse, Inc .. ASCAPJ, Hl. CS 36 

HAVEN'T MET YOU YET (I'm The Llst Man Standrng, 
SOCA11,1hall lam MUSie Bf/I/Ms Doe Mus.:, BMIAl'arner
Tamerta,e Publish"I! Corp , BMVWB Mus.c Colp. ASCAPJ 
A~Ht0016 

HELLD GOOD MORNING {R,co lDve Is Shtl A Rapper, 
SESAc,EM Fooy M<oic. SESAC/\lan~harrdz "'""
SESAC!l<oba11 Music Publishing Amenc:a. ~c , ASCAPtfaslina 
Music Publishing Inc . ASCAP/David M Ehrlich. Esq , IL 
ASCAP/Crown Club Publishing, BMVWamer-Tamerlane Pub
lrsl>ng Cc,p .. BMI), AMP/HL, H100 85, RBH 31 

HELL ON THE HEART (Sony/ATV Tree Publrshrng Company, 
BMI/Sony/AN Cross Keys Music Publishing, ASCAP/So[JJs 
Of Universal, Inc., BMI/Spillb1lly Music Publ1sh1ng, BMI/Sm
nerlina, BMI), AMP/HL, HllXI 79 

HERE COMES SUMMER {Jeff<y Steele Musrc, B~PJ 
Adm1nislratton BMVSony/ATV Tree Publishing Company, 
BMVCOde Six Charles MUSIC, BMI/Sony/AN Cross Keys 
MUSIC Publ1sh1ng, ASCAP), Hl, cs 58 

HEY DADDY (DADDY'S HOME) (Rrco lDve Is Strll A Rapper, 
SESAC/EMI Foray Music, SESAC/Trac N Field Entertainment 
LLC, ASCAP!Nolllng Dale Songs Inc, ASCAP/Universal M1s1c 
Corporaboo, ASCAP/\JR-N Mlsic, ASCAP/EMI April Muse. 
Inc, ASCAP), Hl. H100 37, RBH tO 

HEY SOUL SISTER (Bk< laT() Mus<. ASCAP/1:MI ,lj)rrl 
Mlsrc, Inc , ASCAPtSleilai Songs Ltd , BMI/EMI Blaci<'M>od 
Mlsic Inc .. 8',ll), HL, H100 10 

HtllltWAY 20 RIDE (-Ollld Musrc, BMV!JI' Dub 
MusiC. BMVAngehka MUSIC, BM) H100 BO 

HOLD YOU (HOLO YUH) (SIB Muse. ASCAPJ RBH 38 
THE HOUSE THAT BUILT ME (Sony/ATV Tree Publ iShrng 

Company, BMl/TomdoulJlasmJSIC, BM1Aru1l1 On Fbck Music, 
ASCAP/EvefGreen, ASCAP/ICG Alliance Music. ASCAP), HL 
CS 4, HllXI 30 

HOW LOW (Ludacns Worldwide Publishing, Inc., ASCAP/EMI 
April Music. Inc., A'5£AP/T-Minus Music. SOCAN/Songs Of 
u,;versa1. k7c ' BMVP<ach Global Songs, BMI) AMP/HL. RBH 
46 

I AM (Universal Music Corporation, ASCAP/Mary J BIige 
Music. ASCAP/EMI April Music, Inc., ASCAP/Naked Lklcter My 
Clothes. ASCAP!Son//A 1\1 Tunes LLC. ASCAP!\lat Damn 
Dean Music, BMVFrermus1c. BMV2412 Songs LLC, BMI/Stel 
"' Songs Ltd , BMI). HL, RBH 13 

I DON'T CARE (Uru..,rsal Music - I TL11es llC, ASCAP/ful In 
The Ground Publishing, ASCAP/!'ro<IJc~ DI Th< Stree,s. 
ASCAPtllB MUSIC Cap., ASCAP/Soo"'1u, ASCAP/Poase 
En1oy The Music. BMVSoo,,/ATV Songs llC, BMI), Hl, RBH 
51 

I FEEL GOOD (Unriersal Muse - l Tlres LlC, ASCAP/R,n In 
The Ground f\JJlishrng, ASCAP/EMI Apnl Mis<, Inc. 
ASCAP). Hl, ASH 94 

IF I DIE YOUNG (f"-earlfeather P!.t>lishrng, BMltflio Bravo Mis1c. 
Inc, BMI) CS 57 

IF WE EVER MEET AGAIN (M1llemitrn Kid Music Pubhsh1rnJ. 
ASCAP/BMG Rrgh~ Management (UK), PRSM~1nra Beacll 
Music Publishing, ASCAP(WB Music Corp., ASCAP/Du D1h-

isc:p~~/J~fci~~~~ =.~ic~'.cASCAP}, AMP. 
H1003g 

I GOTTA FEELING (w1ll.1 am Music. Inc, BMVJeepney Music, 
Inc , BMI/Tab Magnetic Publishing, BMVCherry River Mus1c 
Co .. BMVHeadphoneJunkre PubliShrng, ASCAP/1:MI Apnl 
Music, Inc., ASCAP/Square Rivoli Publishing, ASCAP!Square 
Rivoli Music, ASCAPtShap1ro. Bernstein & Co .. Inc 
ASCAP/!lister Edilrons, SACEM), CLM/Hl. Hl 00 4 I 

I GOTTA GET TO YOU (Wud.lng Mountain, BMvBug Music. 
Inc .. BMWibe Poom Music, BMVJ1mbalaya Music. BMVBPJ 
Admn1strat1on, BMI/FSMGI, IMRU'Siay The Giant. 
SESAC/Bt,uoo L.>sen Misic, SESAC;,tate Ooo Cop~~,
Am~rca, SESACJ. AM!CS 5, HtOO 78 

I INVENTED SEX (OaMystro Music, Bl/I/Sony/ATV Songs llC, 
BM/Chef ttolabte Music Pu~ist,ng, BMVApnrs Boy Mu,,~ 
BMltWamer~ NJl1Sh;ng Cap., BMi-1.Ml Wiite UC, 
BMIIEM Baci<wood Mus.c Inc ' BMV!he PubliShing Oe>gree 
Qt Aubrey Gralml, BMI), AMP/HL, RBH 50 

1 ~~~~~ ~~N~~c~ J~l~~~~~~~~eor:~i~. 
BMVEverGreen Copyrights. BMVShowb1lly Music, BMI), HL. 
CS 14. H10094 

I LIKE fl (Enrique Iglesias MUSIC, ASCAP/E I Prcxluc!1ons LLC. 
ASCAP/Songs QI P<dOne, BMVSony/ATV Melody, BM~t
bull's legacy Publishi11Q, BMl!Universal MUSIC - Careers, 
BMI), AMP/Hl, Hl 00 89 

I MADE IT (CASH MONEY HEROES) (IJon Aire Publ ishrng, 
SMl/'Namer-Tamerlane Publishing Corp., BMVJ Kasher Pub-
11shmg. ASCAP/BAMF Publ!Shing, ASCAPMoung Mogul Pub
l1sh1ng. BMVSongs Ot Universal. Inc , BMI/Money Mack 
M~ic. BMVJay Sean Music. BMVOrarige Factory Music. 
ASCAP/Sooy/ATVTunes llC, ASCAP), AMP/HL. HllXI 33 

t'M ALL ABOUT IT (Bug Musrc, Inc , BMVSongs QI Windswept 
Pacific. BMl!Universal "1Sic - careers. BMVSagrabeaux 
Songs. BMLu,l Vrsta fl<Js<. ASCAP/Songs Of The 
Sar<lerosa. ASCAP). AMP/HL, CS 55 

rM AWESOME {Sorrf/ATV Songs llC, BMVFeel The Awe
somer,ss, Btd), HL. H10095 

l'M BACK (Crown Ctw Pu~rshrng, BMVWamer-Tamerlane Pub
trshrng Cap., BMVBeware Of The Oarl<S,de. ASCAP). AM~ 
Ht0061,RBH 13 

l'M IN (Loive!sal-fl>)Qam lntematiooal Publishlng, ASCAPiSt 
Juheri Music. ASCAP/On My Mmd Music, ASCAP). AMP/liL 
cs 19 

IMMA BE (WIii i am Music, Inc' BMVJeepney Music, Inc., 
BMI/Tab Magnetic Pubhshmg, BMVCherry River Music Co , 
BMVHeadphone ..ullkle Publishing, ASCAP/EMI April MUSIC, 
Inc, ASCAPAJniversal Music Corporation, ASCAP/Broke, 
Spoke And Gone Publishing, ASCAP/Defend Songs, 
BMVSongs Of Koball Music F\Jbl1shing America. Inc, BMI) , 
CLM/HL. HllXI 17, RBH 16 

IMMA LOVE YOU RIGHT (Sass1eon DI.IJXIS MUSIC. 
SESAC/Jrmrrrez law, ASCAP/JB ProductKlflS, BMIJ RBH 55 

IMPOSSIBLE (Ar1stotrackS, ASCAP/Kobal1 Music Publrsh1ng 
America, !nc., ASCAP/POP Songs Lid, ASCAP!Watertall 
Music, ASCAP) H100 51 

l'M SINGLE (Yoong Money Publishing Inc., BMVWarner-Tamer
laoo PubliShU19 Corp .. BMI). AMeH11Xl82, RBH 91 

I NEVER TOLD YOU (Cocomane MUSIC, BMl/Sooshine Terrace 
tv\Jsic. BMVBug MJsic. rte . ~cing SQuirrei 
ASCAP,tWl Musrc, ASCAP) Ht0063 

:~ ~~~ ~:0~1;:~:'t~~~~.: 
BMV.tason Qm;o, BMVJooattoo tbtrm Misc, 
IM'Sony/ATV Songs llC. BMVStudro Beas/ Muse, 
BMVWarer-Tamei1are f\JJliShrng Colp, BMI), AMP/Hl. HllXI 
13 

IN THE MORNING (Mazel Tov Musrc, ASCAP!Po-0 B Z PubtiSh-
1ng Inc , ASCAP/Bug Music. ASCAP/Cec1te Barker Publishing, 
ASCAP) RBH 62 

I THINK I LOVE HER (Radnc Davis Music Group, ASCAP/WB 
Music Corp., ASCAP). AMP, RBH 85 

IT KILLS ME (Goo·s Cryin' Publishmg, ASCAP/Sony/ATV Tunes 
LLC. ASCAP/UteelJ Publishing, SESAC/Mus1c Sales Corpora
tion, ASCAP), HL. RBH 41 

rrs IN THE MORNIN (I like Em Thicke MUSIC, ASCAP/Ta1a 
Music Inc . BMvMy OM1 CIIII Music, BMVEMI Blaekwood 
MUSlc Inc . BMVJay Ma.this Publishing Designee, BMVNo 
Question Entertainment, ASCAP/J Brasco MUSIC, ASCAP/EMI 
April Music, Inc , ASCAP), HL RBH 43 

J 
JESSIE'S GIRL {Un.ersal-Songs OI ~)Qa'n lntematoll'. 

8MI), AMP/HL H10013 

KEEP ON LOVIN' VDU (House Ot Sea Gayle Misic. 
ASCAP/New Son 0t A Mine, Songs. ASCAP/Hawy Canle 
Music, ASCAP/Caltroun Enterproes, ASCAP) CS 6, H100 68 

KICKIN AND SCREAMIN (HeadBob Enterta1nment Publishing 
LLC, BMVNottrng Hill Songs US,>. SESAC/Put It Dtw1n Music, 
SESAC/Urnversal Music - Z Songs. BMVChns Stokes Music 
SESAC), HL, RBH 87 

L 
LADY IS A TRAMP (Chappell & Co .. ASCAPM'illrarnson 

MUSIC Company. ASCAP/Rodgers And Hammerstein, ASCAP), 
AM(H100 81 

LA MARIA {Not Lrsled) LT 42 
LA PEINADA (Nol Listed) LT 9 
LAST SONG (Ama.Jrurr's Baby Boy Music, ASCAP/Harry 

McKee Jr Publ1st1111Q Oes1gnee A'5£AP!l-ieav)i Writing Pub
~:ilSCAfl/Patnck Hc1yes Publishmg Desrgnee. ASCAP) 

LIL FREAK (My 0<1 Sia!~ TOIOOrro,;, Inc .. BMVSolrgs Of Unr
versal. Inc, BMVEtvis lee Music. BMIJ[MI Blackwood MUSIC 
Inc. BYVD31 Damn Dean MUSIC, BMVftemtJSIC Ill, lid ' 
BMWR-N MUSlc. ASCAP;[MI Apnl Misic. Inc, 
ASCAP/Ma'ai Muse, SESAC/\Jlrrec MUS<C Publrsh"), 
SESAC'llack Bui Muse, ASCAP/Jobele Musrc, Inc, ASCAP), 
Hl. H10049, RBHB 

A umE MORE COUNTRY THAN THAT (Universal MUSIC -
MGB Songs, ASCAP/Qon l\l~hreSS Songs. ASCAPffSMGI, 
IMRO/A Sling And A Prayer Music, ASCAP/State One Music 
America. BMI/Wamer-Tamerlane Publ1sh1ng Corp .. BMVPre
cous FkJur Music, BMI), AMP/HL. Hl 00 90 

LITTLE WHITE CHURCH {Warner-Tamerlane Publishing Corp . 
BMI/Tower One MUSIC, BMVMad Mother MUSIC. BMVMaria.11 
Phelps & Phillrps, BMI), AM~CS 21 

LIVE LIKE WE'RE DYING (EMI Aprrl Music. Inc , ASCAP/Sooc 
Grattit1, ASCAP/Andrew Frampton Music. BMI/Stage Three 
Music Inc., BMVlJniversal Music Corporation, ASCAP/EMI 
Blackwood Music Inc., BMVEMI MUSIC Publishing Lid .. PRS), 
AMP/HL. HIOO 50 

LOCO (Not Listed) LT 27 
LOSE MY MIND (EMI Backwood fll.lSC nc .. BMVV"1ng Jeez; 

MUSIC Inc ' BMVYOUJYJ Drunvna, ASCAP/WB Music c«p., 
ASCAPffrel N' Go~ Publishrng, BM), AMP/Hl, H100 44, 
RBH11 

LDVE KING (2002 Mus.c Publollrng, ASCAPtMl MUSic Colp , 
ASCAP/DaMystro "'-"e B'-"Sony/ATV Songs llC, BM!), 
AMP/HL RBH 41 

LOVE LIKE CRAZY (Moe Curb Mlsrc, BMVS\\00 Ra<lcal 
MUSic, BMltWamef-Tanerla'le F\blish1ng Corp , BMI/T-B1rd's 
Music, BMIJ, AMeCS 21, H100 91 

LOVER, LOVER (Src ~g Songs Ltd .. BMVSongs DI Umversal. 
Inc .. BMI), Hl CS 17, HllXI 67 

M 
MAKE ME (EMI BlackwOOd Music Inc., BMVROdney Jerkins 

Productions, BMl/Darkchild Music PlJblishmg, 
ASCAP/TunecllQUe Music, ASCAP/EMI Aix11 MUSIC. Inc , 
ASCAP), HL, RBH 93 

MAKE UP BAG (Not Lrsted) RBH 73 
MAKIN' ME FALL IN LOVE AGAIN (Sooy/ATV Tree Publishing 

Company, BMVAII Mrgh~ Dog Musrc, BMvYou Me And The 
Piano MUSIC, BMVEngilsh Ivy MUSIC, BMVFSMGI, IMRO/State 
One Music America. BMVOoria Songs. LLC, BMVHarinah Bea 

ECI~tn°~:i.m~.!~i,;~:sh,ng ASCAP) LT 39 
THE MAN I WANT TO Bf (Stage Tlree Songs, ASCAP/Breff 

James ComellJS fv\Jsic. ASCAP/WameF-TameJlane F\1bliYing 
C<rp,BMI/MadeforThoMus.c,Btd),AMP.CS 1,H10052 

MAS ADELANTE (Not lrsted) LT 14 
MASERATI (Sleepy Tyrr, ProduclHlllZ, ASCAPJ RBH 97 
MAYBE (Pock BOB, BMl,liulta f;tt, ASCAP) RBH 78 
ME GUSTA TODO DE Tl (LGA Music Publis1'ng, BMVArpa 

Musrcal, llC, BMI) LT 18 
Ml CURIOSDAD (Nol listed) LT 23 
MIENTES (Manila Publohing, ASCAP/Sony Discos, 

ASCAP/1/estwood PubliShing S.A De C.V) LT 19 
MS. CHOCOLATE (Lil J1zzel Music Publishing, BMVSongs Of 

Universal, Inc. BMlMoung Drumma, ASCAPtNB Music Corp, 
ASCAP/Ben Hill Tiger Music. ASCAP/8th Grade Music Pub
lishing, BMVEMI April Music, Inc .. ASCAP!Stud10Beasl 
Music, BMI/Wamer-Tamer!ane Pubhshmg Corp, BMltfl.Kelry 
Publishing. Inc . BMl!Universal Music - Z Songs. BMI). 
AMP/Hl, RBH 77 

MY CHICK BAD (Ludacris Worldwide Publishing. Inc .. 
ASCAP;[MI April Music. Inc , ASCAP/Money Mack Music. 
BMVHara1uku Barbie Music. BMVTlle Legendary Traxster 
Music, ASCAPA.11 Pia);' Publishing ASCAP(Songs Of Unrver
sa1. Inc., BMI), HL. H100 14, RBH 3 

MY FIRST KISS {""'1 Money Pu~iShrng, ASCAP/Matza Ball 
Mus,c, BMIAVhere Ila """At, IJ.1l'IMI Blackwood Misrc 
Inc . BMVMaster Facoo Muse LLC, 8Mt,1J;ci< Jams. llC, 
8Mt).tt..H10011 

N 
NATIJRALLY (Antao"" Songs, ASCAP/Oo'l,n10Ym Mus< Pub

lishing LLC, ASCAP/Akashic Field Music, BMt,,t,tifia Della 
Roccia, BMVDevr1m Music. BMIA)owntown DMP Songs 
BMl),AM~H10042 

N~t°J~~: = ~i~~T:~~~~Lti,~~l~shing, 
BMI/H1llary Dawn Songs, SESAC/EMI Foray Music, 
SESAC!(ear Of The Dog Music, ASCAP/Darth Buddha Music, 
ASCAP/Travehn' Aoonsawyer, BMI). AMP. H100 12 

NEIGHBORS KNOW MY NAME {April s Boy Muzrk, 
BMl/'Namer-Tamerlane Publ1sh1ng Corp, BMI/No Q1.1111eydence 
Music Publishing, BM\/DOWnlown DMP Songs. BMltf'at4me 
Musrc, ASCAP), AM~HllXI 59; RBH 7 

NINA BONITA (Universal Music-Gareers, BMI) LT 2 
NO PUEDO VOLVER (Not Lrsted) LT 13 
NOT AFRAID (Songs Of Uni..,rsal, Inc., BMI/Shroom Shady 

Music, BMVReslo World Music, ASCAP/lda &)j PrOOJC\1ons, 
ASCAP/Sooy/Al\l Tunes LLC, ASCAP). AMP/HL. H100 6 

NOTHING (Staci< Ice, ASCAP/Sofr.J/ATV Tll1tS LLC, 
ASCAP!Shaniah Cyroone Mlslc, ASCAP/EWI Apnl MUSIC, 
k1C. ASCAPNIB Musrc Cap., ASCAP/P.rne~ l.Olrene·s Flrb
lrshrng, llC .. SESACI. Hl RBH 58 

NOTH IN' ON YOU (Ham~ Misrc, BMVSongs Of Un.er
sal. ~c .. BMI/TO'J P\crle Music, ASCAP/Art For Art's Sake 
MUSIC, ASCAP!Bughouse, ASCAP!Bug M;sic, foe., B~Art
House Entertai001ent LLC, ASCAP;[MI April Music, k"lc., 
ASCAPJRoc Cor Publishing, ASCAP/Mus1c Farramanem LLC, 
ASCAP/Mars Force Music, ASCAP/Norths1de Independent 
Music Publishing, ASCAP). HL, H100 4, RBH 5 

NOT MYSELF TONIGHT {My [Jiel Starts Tomorrow ITTc., 
Btv11/Songs Of Universal, Inc' BMI/Dal Damn Dean MUSIC, 
BMl/l1!ermus1c, BMVJasoo's Lyrics. SESAC/Reach Global 
Tunes. SESAC/Cafdraygee Music Publishing, SESACAlmversal 
Tunes, SESACJ, AMP/Hl. HllXI 57 

0 
OMG (Cherry River Music Co, BMl/w111 i am Music, lnc., BMI), 

CLM, HllXI 1, RBH 19 
ONE (Universal-PolyGr.rn lnlematlOflal Publishing, ASCAP), 

AMP/HL.H10060 
OVER (Live Write LLC, BMVEMI Blackwood MUSic Inc , 

BMV1 eta Bar Producbons, ASCAP/Sorry/ATV Tcnes llC, 
ASCAPJ. HL. HIOO 15, RBH 2 

PISTIANDO BICHIS (Not listed) LT 37 
POfl QUE ME HACES LLORAR? (Not listed) LT 25 
POUND SIGN(#?•!) (0~ Qesperados, LLC, ASCAP~10 

~'.i~~ k~~gs·ti5E9~~;,0~~:i~1l:n~fo;, 
BMI/Sony/ATV Songs LLC, BMI), HL, CS 44 

PRAY FOR YOU (Jaronwood Music, BMltBuddyson Publ1sh1ng, 
BMI) CS 10, Hl 00 48 

PRETTY BOY SWAG (Not Lrsted) RBH 81 
PRETTY WINGS (BenAmi Music, ASCAP/EMI April Music, 

Inc. ASCAP/Sony/ATV Tunes LLC, ASCAP/Muszewell, 
ASCAPJ, HL. RBH 48 

PYRAMID {Crosslade Songs, STIM/D,..TFul Sounds, 
ASCAP/J1mmy Richard, ASCAPJlyrica's Lynes, ASCAP/Redtty 
Songs GfOOH, STIM/Seven Peaks MUSIC, 
ASCAP/Wamer/Chappell Music Scand1nav1a AB. STIMl, AMP. 
H10056 

Q 
QUE SERA DE TI (Unil'O'Sill Music - MGB Songs, ASCAP) LT 

44 
QUIERE PA' QUE TE QUIERAN (EMI Apnt Muse. Inc .. ASCAP) 

lJ35 

R 

R~fc~'2,l~~l~g~:s~:~~t:fw~~~~r:1i.®, 
ASCAP/RZE Music Publishing, ASCAP/ludacris Worl!M'1de 
Publishing, fnc, ASCAP/EMI April Music. Inc .. ASCAP), 
AMP/HL, HIIXI 91, RBH 35 

ROCK THAT BODY (will I am Music. Inc' BMVJeepney MUSIC, 
Inc, BMVTab Magnetic Publishing, BMI/Cherry River Music 
Co .. BMVHeadphone ..uflk1e Publishing, ASCAP/EMl April 
Music, Inc • ASCAP/Square Rivoli Publishing. ASCAP/Shapiro, 

~~~~hJ1~~~:~~=l~~~~riwsMJsK 
Corp . A.SCAPJ1Jsten Deep M.lslc. BMVRazor And ne Music 
ft.tll1Shing, BWOll 315 Music, BMI/Reverb MUSIC Lid. 
BMVSo Of loM!!Sal. klc.. BM). AMP/CLM/HL. H100 24 

R0CX YA ODY (Raydon Soot Pu~,Shrng, ASCAP/1>,Jy K Pub
liSlling, ASCAP) RBH 75 

ROGER THAT (Young Money PubliShing k7c' BMVWarrer
Tamerlane Publishing Corp .. BMVJaviere Boswell, BMl.tDarian 
Franklin. BMVM1raj Music, SESAC/Tygaman MUSIC. BMVEMI 
BlackwOOd MUSIC Inc 'BMI/Songs Of Universal. Inc., 
BMVMoney Mack Music, BMI/HarajulqJ Barbie Music. BMI). 
AMP/HL HllXI 66, RBH 20 

ROLLIN ' THROUGH THE SUNSHINE (NOi listed) CS 52 
ROLL Willi IT (Sony/ATV Cross Keys Music Publisl>ng. 

ASCAP/liomebuckle Music, ASCAP/Universal Music -
careers, BMVWB Musrc CO!Jl, ASCAP), AMP/HL, CS 39 

ROSE'S TURN (W1lhamson Music Company. ASCAP!Strallord 
Music Corp, ASCAP/Chappell & Co .. ASC'.AP), AMeHtlXJ 93 

RUDE BOY (EMI Apnl Music, Inc .. ASCAP,llat Damn Dean 
Music, BMl/l1!ermus1c, BMV2412 Songs LLC, BMVYoga 
Flames Music. BMVJanice Combs Publishing, Inc., BMVEMI 
BlackwOOd Music Inc .. BMVChrysahs Music Ltd., PRS/Annarhi 
Musrc LLC, BM), Hl, H100 9, LT 46. RBH 6 

s 
SAY AAH (Pooald M. f~ebee. l. Publisl,ng llesrgnee, 

BMVApril's Boy Muzrt<, BMIAl'arner-Tamerlane PubJishrng 
COip , BMVChet H-le Mis< Publishing, BMVlen)Of 
Muse, BMlAJltra Tu.-.s. ASCAP,m Mis< Publishng, 
ASCAPNeisatre Mlsrc, ASCAP,llon Corell PubtrShog 
Oe•gnee, ASCAP/EMI Blackwood Muse nc , BMIIEMI ,ljJ,11 
Music, Inc, ASCAP/No Question Entertairrnent. ASCAP/J 
Brasco MuSrc, ASCAP), AMP/Hl, H11Xl 31; RBH 30 

SAY SOMETHING (Virgmia Beach Music Publishing. 
ASCAP/WB Music Corp . ASCAP/Jerome Harmon Produc-
tions. BMV'Namer-:ramerlane Publishing Corp., BMVL1ve Write 
LLC. BMVThe Publishing Des1gnee Of Aubrey Graham. 
BMlitMI Blaci<wood Music Inc .. BMI/Stix I'm Stooed Pubhsh-
1ng, ASCAPAJn1versal Music Corporation, ASCAP/Jeny Lee 
Publ1Shing, ASCAP), AMP/HL, HllXI 74, RBH 14 

SET ME FREE (Not Lrsted) RBH 99 
SEX ROOM (ludacns Worldwide Publishing, Inc., ASCAP/1::MI 

~r1I Music. Inc, ASCAP/April's Boy Muz1k. BMV'Namer
Tamerlane Publishing Corp., BMI/No Ouincydence Musrc Pub
liShmg, BMl/Oowntown Musrc Publishing LLC, ASCAP/Chef 
Huxtable MUSIC Pubhsh1ng, BMVEMI Blackwood Music Inc. , 
BMVThe LA Rod MUSic Pu~rs1'ng Co~y LLC 
BMVl<atoo's Kitchen BMI), Hl RBH 25 

SEX THERAPY (I Like Em ThrCke Muse. ASCAP,llat Darm 
~ t.wc, BMV2411 SongsLLC. BMt/lffirrusic, BWl,My 
Diel Slans TOOUfON, Inc, BMVSooJs OI Univefs.11, Inc .. 
BMI/God can·t Lie, BMIOlappelt & Co. ASCAP). AMP/It. 
RBH2fi 

SHE GOT IT MADE Ifie! N' Go~ Pubiehrni. BMVSongs Of 
Kooa.11 MUSIC F\.tJ!ishing America. Inc., BMI/Be1 Maejor MJslC, 
BMI/No Oumcydence Music PubliSh1ng, BMVCom~md 
Entertainment, BMVEMI Blackwood Music Inc , BMltaK All 
Day MUSIC Publishing LLC, BMI/Nonnasamms Music Publish
ing Inc .. ASCAP/Holmes Line Of Music. Inc . ASCAP1WB 
MuSrc Corp., ASCAP), Hl, RBH 33 

SHE WON'T BE LONELY LONG (Mike Curb Music, BMI/Swee1 
Radical Music, BMl/lmmokalee Mus,c, BMvDapl1I MUSIC. 
BMI/MaS½lle Musrc, ASCAP), AMecs 12, HllXI 70 

SHOW DUT (Roscoe Dash Publishing, ASCAP/KE Publ1sh1ng, 
ASCAPJ RBH 51 

SHUT IT DOWN (Lrve Wnte LLC, BMI/EMI Backwood MUSIC 
Inc , BMVMavDf & Moses LLC, SOCAN/tlaborate Music WOrk
Sllop. ASCAP/20B2 MUSIC Publishing. ASCAP/'NB MUSIC 
Corp , ASCAP), AMP/Hl. RBH 80 

SHUT IT DOWN (Attull's Legacy PubliSlling, BMi'Ul,..,rsal 
MUSic - Careers. BMVBK All Day MUSlc F\tlt1Sh1r,g LLC. 
BMI/Cornpouoo Entertainment BMl/Byelall Proci.JCIIOOS ~c. 
ASCAP/Sooy/ATV Ha:roorry, ASCAP/Get Famrl•r Mis<, BMI), 
AMP/HUT 50 

SHUTTERBUGG (Filla! Beais T°""'rts Mis,t, 8141/CtJysat~ 
Songs, Btd/Soott Storch MUS«, ASCAP/M Musk, 
ASCAP/8,Jddyro Musrc, ASCAP/1:MI Apnl Mus.c, loc , 
ASCAP/Ju,gle fur, MllSIC, ASCAPt/18 Music Cap , 
ASC,APfSorr.//ATV Tunes LLC, ASCAP/E~ Virgin ~sk: Inc 
ASCAP/EMI V1rg1n Music Ltd, • PRS/Sc1ence Lab Music Pro
ductions Lid , ASCAP/Blackflower Music, BMl), AMP/HL RBH 
67 

SIN EVl•ENCIAS (Mayra Musical, BMWac1f1c Lalin Copyright 
Inc .. ASCAPJ LT 17 

SKIES WIDE OPEN (Culbertson Music. ASCAP/Universal 
Music Caporahon, ASCAP/Notting Dale Songs Inc .. 
ASCAP/Uncle Buddie's Music, Inc .. ASCAP/Gr!0011me, 
BMVSongs Of Universal. Inc, BMI}, HL RBH 95 

SMILE (warner-Tamerlane Publishing Corp., BMVGa1e Music. 
BMt/Mus1c Of Combustion. BMVBug Music, Inc., BMVSongs 
DI Windswept Pac111c, BMl/Bless The Bikmi Music, BMVJfX 
Music, BMVMeadowgreeri Music Company, ASCAPNandelay 
PubliShing. ASCAP/EMI Chnst1an Music Group, ASCAP}, 
AMP/HL. CS26 

SOLO (Alpine MUSIC F\blishing, BMVArt In The Fodder MUSIC, 
8MI/Bug Music, Inc., BM~laci< Ice PublrShrng. BMVEMI ,lj)rrl 
Music, loc .. ASCAPfftyte Tyma Tuoos k1C, ASCAP/hing 
MUSIC, Inc., BMVJason Oeruto. BMVJor0lhao Rolml tv\lsic. 
BMVSony/ATVSongs llC, BWI). HL H100 53 

SOMEBOOY TO LOVE (Products Of The Streets, ASCAPt/18 
Muse Cap , ASCAPiS"""1U, ASCAP/P.ase En JOY !re 
Muse, BM\/Sony/Al\l Songs LLC, BMVB-l'Mil Publrshing 
ASCAP!Stage T~ee Songs, ASCAP/B,tier Tirre Publrst,ng, 
ASCAPAlnrversal Music C{Jl)Orat1on. ASCAP). AMP/HL HlDO 
98 

SORRY A .. APOLDGY (NOi Lrsted) RBH 90 
SOY COMO NO SOY (Not Lrsted) LT 30 
SPEEDIN' (The Heat Factory Music Publishing, ASCAPfrtot 

Coal F\Jbhshing, SESAC/E Frayer Publishing. SESAC!t3reeze 
1234 Music PubhSh1ng. ASCAP/Mr Grandberry O's Music. 
SESAC;[MI Foray Music, SESACJ1..k1iversa.l Music -z Songs, 
BMWnivefSc'II Tunes, SESAC/Chr1s Stolles Music, SESAC), 
Hl, RBH 70 

SPONSOR (Basa1amba Music. ASCAP/AJr Control Music, Inc., 
ASCAP;[MI ,¾Yil Music, Inc , ASCAP/Hadiya Nelson Publish
ing Des1qnee, ASCAP/Ezek1el Lewis MUSIC, BMVSongs or Uni
versal. Inc., BMVJahqae Jomts, SESAC/Umversal-R:llyGram 
lnlema11onal Tunes, SESAC/Radnc Davis Musrc Group. 
ASCAPt/18 Mt!Sc Corp., ASCAP/Soul~ Boy Tell'em Muse, 
BtlL'Croorrolacu!ar fv\JSic, BMVElement 9 Hip Hop, 
Btdllakiri Care Of Business, BM). Hl RBH 28 

STAND BY ME t;:,,rry/ATV Songs llC, BMlther~ ~e Pub
lishing Co .. ASCAP/5'&ri Allertlach & Belinda Aberbach SA 
Rev Trust. ASF.nny/ATV !""'5 llC, ASCAP/lfiber Slltlt~ Cat
alog, ASCAP), CLM/HL, LT 12 

A STAR IS BORN (EMI ,lj,rrl Mus.c, Inc .. ASCAP/C..,o Boys 
Muse, ASCAP/Please (;mme My Publrshrng Inc , BMI/EMI 
Blackwood MUSIC rte , BMVChrysalis Songs, BMVNo I.D 
MUSIC, BMVSongs Ot Universal, Inc , BM!), HL, RBH 96 

STEADY MOBBIN' (Warner-Tamerlane Pubt1Shi~ CQ111., 
BMWOung Money PubhShing Inc . BMVDaniel ArxJrew Pub
hSh1og, ASCAP/S!ree! Cen1fled Publlshmg, BMI/WB Music 
Corp .. ASCAP/Artis\'s Publishing Group West ASCAP/Radnc 
Davis MUSIC Group, ASCAP), AMP.HlOO 88, RBH 37 

STILL (Mike Curb Music, BMI/Sweet Hysteria Music, BMVCtrb 
Songs, ASCAP/Jacobsong. ASCAP/Fortune Favors The Bold 
Music. ASCAP), AMP.CS 18 

STOP THE PARTY (Not Lrsted) RBH 100 
SUMMER THING (Hillbilly Poetry, BMIAM Nuevo Entertain

ment LLC. BMVMade For This MUSIC. BMV'Namer-Tamerlane 
Publishing Corp., BMI/Mel1ssa's Money MUSIC F\Jbhshirlg, 
AS CAP/Get A load Of This Music. ASCAPfflB MUSIC Corp 
ASCAP/Black To Black Songs, BMI), AMP.CS 51 

SU NSHINE (EVERYBODY NEEDS A LITTlE) (Weet>e Wntrn 
MUSIC, BMVNrce Shot Mus.c Pu~ot.ng, BMVSongs Of l'roall 
MUSic l\bhst11ng Amenca, Inc BM/King Conga MUSIC, Bf.it}. 
AMP.CS42 

S~r~~:~~~:~.~J=A)l,~ 

~~~e~~X~t,~~~~~~~ 
AMP/HL. RBH 40 

TEACH ME HOW TO DOUGIE (Corey fowler Publishing 

• 
Des1gnee/Chanti Glee Publishing Designee/Cahron Childs 
Publish10Q Oesignee,'Ebony West Publishing Oesignee) RBH 
49 

TELEPHONE (Stefani Gerrranolta ;Na Lldy Gaga, 
BMVSony/ATV Songs LLC. BMVHouse QI Gaga PublrShrng, 
!nc., BMVGloJoe Music Inc., BMI/Rodney Jerkins Productions. 
BMVEMI Blackwood MUSIC Inc' BMl/EMI April MUSIC Inc' 
ASCAP/RJ Productions LLC. ASCAP!i3-Day Publ1sh1ng. 
ASCAP), HL, Hl 00 17, LT 33 

TELL ME (Universal MUSIC - Careers, BMI/Strntake MaK! F\tl-
1,smng BML'&g l.ood Songs, ASCAP/B.\j lDud il.JckS
BMI/Big Songs Of Extrerre, ASCAP/The flyrng l\lyttress, 
~Mt:£ Picon MUSIC. BMVB.IP Adm1f1Slra1telfl. BMVJim
baoya Muse, BMIJ CS 43 

TELL ME \'OU LOVE ME {GOO's Crym PubtrShlng, 
ASCAP&:xly/ATV T""' llC, ASCAP!September 7~ Misic 
F\bl1Shing, BMI/Sai Sei ~c. SESAC/Shebsangin. Inc .. 
SESAC/Sony/ATV Acuff Rose Mus.c, BMIJ, Hl. RBH 74 

TE PIDO PERDON (Sony/ATV Discos Music Pub11shlng LlC, 
ASCAP/Tito El f>tron PublrShrng, ASCAP) LT 3 

TE RECORDARE (Nm Listed) LT 20 
TE SIENTO (Unrversal-Mus1ca Umca Publ1shmg, BMI/La Mente 

Maestra Music Pubhshmg, BMI) LT 2B 
TEST DRIVE (U Got Leaked. SESAC/Unrversal Tooes. 

SESACffiumps2Greal. SES AC/Emergency DI The Sate, 
BMI/Oebrandon ITTk, BMI), Hl, RBH 76 

THERE GOES MY BABY (Rico Love Is Still A Rapper. 
SESAC/EMI Foray Music. SESAC/J1mipub Music, BMVEMl 
Blackwood Music ~c , BMVJesse Jaye Music. ASCAP;Reach 
Global. Inc .. ASCAP/Hypnotic Bea~. BMIJ, HL, Hl 00 64, RBH 
9 

THIS AFTERNOON (Warner-Tamerlane Publishing Corp . 
BMVArm Your Dlllo Publishmg, Inc, SOCAN/Zero-G Music 
nc , SOCAIWtaci< 0~ Music nc , SOCAN/IAJl-01-Rlcke 
Proo.Jcli<Jls Ltd . ASCAPAJnl'\ffial "-'sic - Z Tooes LLC , 
ASCAPJ, AMP/Hl H100 46 

THIS AIN'T NO LOVE SONG (Sony/ATV Harmony, 
ASCAPAJn""5al MlslCCOrpO<allOO. ASCAP~Boss 
Entertainirent, ASCAP/\Jnive!sal Mus.c - Caree1s. BMI), 
AMP/Hl CS 54 

THIS AIN'T NOTHIN' (EMI April Muse. Inc . ASCAP!Sea Gayle 

~~,~~~~~~.i~2:scAP;full Circ~ MUSIC Pub-

TIK TOK (Dynamite Cop MUSIC, BMl,Where Da Kasz At, 
BMVSongs Of Koball MUSIC Publishing America, Inc .. 
BMl/KaSZ Money Publishing, ASCAP/Kobalt Music Publishmg 
Amen ca. lf'IC , ASCAP/Matza Ball Music, BMI) H 100 25 

'TIL A WOMAN COMES ALDNG {Ct,ysal rs Songs, BM~bus 
Music, BMI/Shattef Balls Music. BMVCuts Of Diamond Eye 
MLJSJC, BMl/mmokalee Music. BMVDaph1I Music. BMI), HL, 
CS53 

TODAY WAS A FAIRYTALE (Sony/Al\/ Tree PublrShrng Com
pany. BMVTaylor Swilt MUSIC, BM1), HL H100 96 

TOTAL ECLIPSE OF THE HEART (Ect,,artl Mall<s Musrc Com
pany, BMV!Dst Boys Musrc, B~) H100 72 

TIJRNING HOME (Sony/ATV Milene Muse. ASCAPftslan<lsoul 
MUSIC LLC, A.5CAP/Gravitron Music, SESAD'Camlval Music 
GfOl.ll, SESAC) CS 31 

u 
UNOO IT tc..i•-Ooe Misie, Btd/SUlshine lelrace Muse 
BM~ Musrc, Inc .. Btd/Hatt Ot My Publrstlng, BMVM kl 
The Fodde< MUSIC, BMVArlHouse, BMlAJnrwrsal MlSrc -
C..,e<s, BWl,;i!l fMre<I Machne Music, BMIJ, AMP/Hl. 
CS 19; HllXI 73 

UNSTOPPABLE {Sony/ATV Tree Publrshrng Company, 
8Ml/Eileenssongmus1c. BMI/Raylene Music, ASCAP/FSMGI. 
IMRO;[ngl!Sh Ivy Music, BMI/Me, You And The Piano Songs, 
BMl/Slale One MUSIC America, BMI), AMP/HL. cs 8. H100 71 

UN-THINKABLE (l'M READY) (Lellow Produclons, 
ASCAfl;[MI April Music. Inc , ASCAPJ1..1ve Wnte LLC, BMI/The 
PubllSh!ng Des1gnee or Aubrey Graham, BMl/EMl Blackwood 
Music Inc, BMI/Book Of Daniel MUSIC, ASCAP/Mavor & 
Moses lLC, SOCAN), Hl HllXI 35, RBH 1 

UP ON THE RIDGE (~nger In The Puddin', BMVBig Whrte 
Tracks, ASCAPJ cs 37 

w 
WATER {House QI Sea Gaye Mlsic, ASCAP,IJK!n't Have To 8€ 

Muse, ASCAP/EM ,lj)rrl Musrc, Inc , ASCAP) AMP/Hl CS 
11,H10065 

WAY OUT HERE (Soof/ATV Tree Pu~rshrng Co111'1"Y, 
BWl!Songs Qt Better l<q,ls fo\Jsrc. IJ.11/BlarO Sheet Mus.c. 
BMVSooy/ATV Ao.,fl Rose Mus.<. BMVS.x Rrng C'1lJS Songs. 

:~t·i~·=~~:.1;~cr:!~'.f~ ~~-
HL. CS32 

WE GOT HOOD LDVE (Mary J BIige Muse, ASCAPAJnoersal 
MCA Music Publishing, ASCAP/Universal Studios Inc . 
ASCAPAVB Music Corp ASCAP!Songs In The Key QI B ftat. 
Inc. SESAC/Noont1me South, SESAC/Naked Under My 
CIOthes. ASCAP/Sony/ATV Songs llC, BMVW.B.M Musrc 
Corp .. SESAC/The Dean's List. SESAC/December First Pub-
1,shing t;oup_ SESAC), HL, RBH 44 

WHATAYA WANT FROM ME {EMI BOckwood MuSic Inc .. 
BMI/P1nk lnS1de Publishing, BMVMaratone AB, STIM/Kobal1 
MUSIC Publishing Amenca, Inc., ASCAP/&Jngs Of Kobalt 
Music Pubhshmg America, Inc, BMI), Hl, H100 28 

WHArs NDT TO LOVE (Mike City MUSIC, BMJ/NO!ling Hill 
Music, Inc, BMI/Songs Of Universal, Inc. BMI), AMPfrtL, 
RBH86 

WHILE YOU'RE STILL YOUNG (Tracror Factor Musrc, BML'&g 
l.ood Bucks. BMVSooy/ATVTree PubliShrng Company, 
BMVCasa Jaco Music, BMl/Wamef-Tirnerl.rle F\bhshirr,;i 

Flrb-

~:fv~o~LD~~!i~'~~~~i= 
Budd,e's Muse, Inc , ASCAP) RBH 34 

WILDFLOWER (Sony/ATV Tree Pu~rShrng Company, BMVMrd
dle Child 2 Music, BMl.tB1g loud Bucks, BMVEMI ,¾YII MUSIC. 
Inc, ASCAP), Hl. CS 59 

WINDOW SEAT (D1vme Amp F\Jbl1shmg, ASCAP/Unrversal 
Music - MGB Songs, ASCAP/JaJaRJ MUSIC Publishing, 
ASCAPJ, Hl, RBH 17 

WINNER (Tennman Tunes, ASCAP/Urnversa! Music - Z Tunes 
LlC., ASCAP!Cleopatra's Sons MUSIC, ASCAP/EMI April 
Music. Inc, ASCAP/Fauntleroy Music. ASCAP/Underdog West 
Songs ASCAP/Almo Music Corp, ASCAP/Crown Club Pub
l1 sh1ng, BMI/Wamer-Tamerlane F\Jbllsh1ng Corp., BMI), 
AMP/Hl, Hl 00 29, RBH 83 

WORK HARD, PLAY HARDER (Sony/A 1\1 Cross Keys Musrc 
Publishmg, ASCAP/Hoos1ermama Music ASCAP/M1ddle 
Child 2 Music, BMtta1g Loud Bucks. BMI/Warner-Tamerlane 
Plilhshing Corp. BMVJ Mooey MUSIC. ASCAP/Do Write 
Musc, llC, ASCAP), AMP/HL. cs 24 

THE WORLD IS OURS TONIGHT (Melusc, Inc, ASCAP/Prr
rnaryW... Emblem, ASCAP/f>:J Ki<Xlo Muse, ASCAPJ1<obal 
MlJSIC f\bhShmg Ameoca. Inc , ASCAPJR1ghl Ba~ ~c. 
•c .. ASCAP/lJ~ Matres MUS<:, ASCAP) CS 40 

WRONG BABY WRONG (Sleplefl Barl<e! ~tes Muse, 
ASCAP!Pockapop Music, ASCAP/Oflall F1~tion MIS!C. 
ASCAP/Ten Ten ~ic Groop. ASCAP/Sty1eSoo1c Pubhshmg. 
BMIA\Or\lS & Musrc. ASCAP/Bocky Aoc C~e Musrc, BMIJ , 
AMP.CS 15, HllXI 87 

y 
Y COMO ES EL (Screen Gems-£~ Music Inc , BMl/cdicmnes 

Music:ales Hispovox. SGAE/Soc:1edad General De Autores De 
Es;,anaSIAE)LT21 

YO TE QUISE AMAR (N~ Lrsted) lJ 43 
YOU BELONG TO ME (April's Boy Muz1k. BMvWarner-Tamer

lane Publish1~ Corp .. BMJ/No Qurncydence Music Publishing. 
BMVA Little Dream From Medoc, BMI/Ctiet Huxtable MUSIC 
Publohing BMVEMI Blackwood Music Inc, BMI), AMP/Hl 
RBH BB 

YOUNG FOREVER (EM! Aprrl Music, k1C , ASCAP/Caner Boys 
Music. ASCAP/Please G1ITTre My F\tJJiSh1ng Inc . BMVBudde 
Songs Inc .. BMI), HL HIIXI 11 

YOU'RE THE ONE {Slmrah Cyrror, Musrc. ASCAP/1:MI ,lj)rrt 
MUSIC, Inc ' l&.:,N'fd;J:Jf:xrfs Lime F\.tJhShlll;I Company, 
SESAC/NOOntime Sooth. SESAC/WB M. Music Cao . 
SESAC) Hl, RBH 18 

YOUR LOVE (Pnvate SIOck Enterturvnenl. B~l1/Soogs 01 Um
vefsal. lo~ , 8MVMcn?y Mack MlSIC, BMI/Hara1uku Bartie 
~SIC, BM~iYetSal-Soogs Of A:lly(an lntematlOnal , 
BMVAnxKXJS Musrc l~ .. PRS) HL. RBH 53 

YOUR LDVE IS MY DRUG (Oynamrte Cop Musrc. BMVWhere 
Da Kasz AL BMVKecse Rose Music. BMVEach Note Counts, 
ASCAP!Prescript1on Songs, ASCAP) Hl 00 7 

Y TIJ IN~ lrstedl LT 31 
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RECORD COMPANIES: Sony Music Entertainment names 

Neil Smith senior VP of U.S. business development for its 

Global Digital Business Group. He was senior VP of business 

development at Rhapsody International. 

Gospel label Flow Records names Myron Williams 

president/CEO. He was VP of operations/VP of A&R and 

also was music director for Juanita Bynum Ministries. 

PUBLISHING: Sony/ATV Music Publishing appoints John 

Pires senior VP of business development. He was V P. 

lmagem Mus ic appoin t s Amanda Schupf creative 

manager of its U.S. company, lmagem Music USA. She 

founded management company Boutique Audio. 

DISTRIBUTION : Alternative Distribution Alliance names 

David Orleans GM. He was senior VP of sales and marketing. 

RETAIL: HMV promotes Steve Naplet o n to commercial 

director. He was supply chain director. 

TOURING: Talent agency Partisan Arts taps Hank Sacks as a 

booking agent. He was an agent at Paradigm Talent Agency. 

MEDIA: Fuse names Sue Rasmussen VP of direct response 

advertising sales . She founded consulting firm Media 

Cooperative. 

Music Choice promotes Gary Susa I is t o senior manager 

of music programming. He was manager. 

RADI O: Westwood One promotes Mark Wilson t o VP of 

affiliate sales for the company's entertainment division. 

He was senior director. 

Dial Global names Richard Rene GM of international 

relations. He was owner/ operator of Rene Global Associates. 

-Edited by Mitchell Peters 

LISA HILTON TO PERFORM FOR VISUALLY 
IMPAIRED STUDENTS 
About 12 years ago, jazz pianist/composer Lisa Hilton was in
vited to perform at a camp for the blind in Malibu, Calif. , or
ganized by Junior Blind of America , a Los Angeles-based 

nonprofit dedicated to assisting children who are blind or vi 
sually impaired. 

Word spread quickly about her visit, and soon after Hilton 

was fielding requests to perform for other visually impaired 
organizations, including the Perkins School for the Blind in 

Watertown, Mass., and Chicago Lighthouse. 

"When you work with people without vision it feels great, 

because what we don't realize is that 011 a day-to-day basis we're 

always using our eyes and learning about people by what they 
look like," Hilton says. "But it's a nice experience to be around 

people who Jren 't relating that way ... you feel like you're re
lating on a soul-to-soul basis. " 

On June 5, Hilton will visit L.A .'s Grammy Museum to per

form for 50 Junior Blind of America s1udents. The morning 
will also include a Q&A session with Hilton about her music 
and charity work, to be moderated by Grammy Museum ex

ecutive director Rober! Santelli. 
Hilton will also perform during a Sept. 30 charity concert 

at Buddy Guy's in Chicago to benefit Chicago Lighthouse, 

and she's gearing up for the release of new album "Nuance," 
due June 8. - Mitchell Peters 

• · Andy Hewitt and his , 
-~ . ~ · • 1 ousiness-partner Bill Silva- of Bill · · .• 
-- ' Silva Presents brought Peter Gabriel's the ' 

• · New- Blood tour to the Hollywood Bowl May 7 as • ,, 

1 ·, part of their 2010 summer concert series. Gabriel's _ •, 
,'- three·hour performance included songs from his catalog , 

· being perfonned by the New Blood Orchestra. Backstage · ·. 

1 (from left) are Los Angeles Ph ilharmonic Assn. CQ9 Arvind • 
· Manocha, Silva, Gabriel and Hewitt. •~OTO . TIMOTHY NO~ 

Newly founded startup Hanse Ventures, based In Hamburg, has 
attracted several music-industry veterans as investors, among them 
Sony Music Entertainment CEO Rolf Schmidt-Holtz. Hanse ventures 
reports that It has stakes in eight companies and is seeking another 
six to eight to invest in during the next three years. Shown in 
Hamburg May 17 tor the announcement of their investment are (from 
left) Dr. Bernd Kundrun, former CEO of publishing company 
Gruner+Jahr; Jochen MaaB, founder of SEO agency artaxo; Sarlk 
w eber, former VP of sales tor openBC; and Schmidt-Holtz. PHOTO· 

}-~ .. ..-.......1..1 ___ - - ::- ::""::"".~"""'.',_ 
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CHEBRY LANE IVllJSIC PUBLISHING 50th-ANNIVEl~SARY CELEBBATION 
Venerable music publisher Cherry Lane-home to catalogs by such 
talents as Ashford & Simpson, Warren Haynes and Quincy Jones
took over the Brooklyn Bowl in New York May 19 to celebrate its 
50th anniversary. Songwriters from the publisher's roster performed 
throughout the night as guests juggled bowling games with their 
d inner. PHOTOS: OWEN FEGAN 

on the red carpet before the party. From left· BMG Rights Management 
CEO Hartwig Masuch, Cherry Lane Music Group CEO Peter Prlmont, 
BMG Rights Management COO of North America Laurent Hubert 
and chief information officer Kay Krafft, and Cherry Lane senior VP 
of creative services and marketing Richard Stumpf. 

ABOVE LEFT: Executives from BMG Rights Management (which pur
chased Cherry Lane Music Publishing in March) and Cherry Lane smile 

ABOVE RIGHT: John Legend. Antigone Rising, Tom Paxton and Delta 
Spirit were among the performers on hand to entertain the crowd. Here. 
Legend relaxes at the bash with his girlfriend, model Christine Teigen. 

The sixth annual MusiCares MAP 
Fund concert was held May 7 at Los Angeles' 

Club Nokia to raise funds for MusiCares' addiction 
recovery resources. The event celebrated women in recovery 

by saluting former first lady Betty Ford and the Bett~· Ford Center. 
From left: MusiCares/Grammy Foundation senior VP Kristen Madsen: artist 
Exene Cervenka; Recording Academy/MusiCares CEO Neil Portnow; Ford's 

daughter Susan Ford Bales, who accepted the award on her mother's behalf; and 
artists Cherie Currie, Kathy Valentine, Patty Schemel, Leah Randi and Charlotte Caffey. 

PHOTO: MARK SULLIVANIWIREIMAGE.COM, COURTESY OF THE RECORDING ACADEMY 

EYEHATEGOD EYES NEW ALBUM 
It's been a decade since New Orleans 

metal act Eyehategod issued its last 

album, "Confederacy of Ruined Lives." 

And this year, bassist Gary Mader says, 

"we're focused on writing this new 

music. We're totally determined to 

make [a new album] happen." 

The quintet actually started w o rk 

on the album in 2005, but were in

terrupted by Hurricane Katrina and 

various group members' legal prob• 

lems, including frontman Mike 
Williams' three months in jail on a 

narcotics conviction. There were also 

side projects, such as guitarist Jimmy 

Bower's Down, Soilent Green and 

Outlaw Order. 

But now Mader says Eyehategod is 

on a roll. Five songs are "full, 

finished . . . and ready to 

record," with another 30-40 

riffs "just floating around that 

we need to arrange." Fans, he 

promises, will not be too su r

prised by what they hear, either. 

"It sounds like what you 

would expect Eyehategod to 

sound like-the feedback, the 

low end, the slow chunks, the 

hardcore outbursts, every

thing that makes us Eyehate· 

god," Mader says. " I feel like 

we finally got to the point where we're 

all in the same head, and as a result 

the ideas flow a little bit easier." 

Eyehategod starts a three-week 

North American tour June 3, and 

after that Mader says the group plans 

to write and record for a hoped-for 

2011 release. 
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BMI hosted its 58th annual Pop Awards May 18 at the Beverly Wilshire Hotel to 
honor the writers and publishers of the past year's most-performed pop songs 
on U.S. radio and TV RedOne claimed songwriter of the year, and John 
Fogerty was named a BMI Icon. Taylor Swift's "Love Story" (published by 
Sony/ATV Music Publishing) won song of the year, making the 20-year-old the 
youngest recipient of the trophy. Publisher of the year honors went to Warner
Ta merlane Publishrng. PHOTOS BY LESTER COHEN tXCEPT WHERE NOTED 

ABOVE LEFT: BMI songwriter of the year Redone displays his awards for his 
contributions to Sean Kingston's "Fire Burning" and Lady Gaga's "Just Dance," 
"LoveGame" and "Poker Face." 

ABOVE CENTER: Orianthi launched the musical tribute to BMI Icon John 
Fogerty. 

ABOVE RIG HT: Publisher of the year executives celebrated at the BMI Pop 
Awards. From left: BMI senior VP of writer/publisher relations Phil Graham, 
Warner/Chappell Music president and Warner/Chappell Music U.S. chairman/ 
CEO Scott Francis, BMI president/CEO Del Bryant. Warner/Chappell Music 
chairman/CEO Dave Johnson and Barbara Cane, BMI VP/G M of writer/ 
publisher relations, Los Angeles. 

RIGHT: BMI songwriter Claude Kelly (left) received awards for his work on 
Britney Spears' "Circus" and Kelly Clarkson·s "My Life Would Suck Without 
You," as did Kevin Cossom for Ken Hilson·s "Knock You Down." They're 
pictured with BMI VP of writer/publisher relations Catherine Brewton. PHOTO 

'-'!ARK SUlll\lAf\. 

LEFT: John Fogerty; Taylor Swift, whose "You Belong With Me" was one of 
the year 's top-performing songs; and BMI president/CEO Del Bryant. 

BMI returned to the Beverly Wilshire Hotel in Los Angeles 
May 19 to host its Film/TV Awards. The Invitation-only, 
black-tie gala saluted music composers featured in the 
past year's top films, TV series and cable networks. 
PHOTOS BY RANDALL MICHELSON EXCEPT WHERE NOTED 

ABOVE LEFT: Rachel Portman made history at the BMI 
Film/TV Awards as the first female recipient of the 
Richard Kirk Award, which honors outstanding career 
achievement in the fields of film and TV. From left: Classic 
Contribution Award honoree Terence Blanchard, who 
was recognized for his work in his New Orleans home
town and with the Thelonious Monk Institute of Jaiz; BMI 
VP of film/TV relations Doreen Ringer-Ross; Portman; 
and BMI president/CEO Del Bryant. PHOTO: LESTER COHEN 

ABOVE RIGHT: Universal Pictures president of film 
music and publishing Mike Knobloch, Fox Music 
president Robert Kraft, BMI VP of film/TV relations 
Doreen Ringer-Ross and Paramount Pictures president 
of music Randy Spendlove on the red carpet at the 
BMI Film/ TV Awards. 

RIGHT: Composers Harald Kloser and Blake Neely were 
recognized for their work on the movie "2012" (Kloser) 
and TV series "Brothers & Sisters" and "The Mentalist" 
(Blake), while George S. Clinton was awarded for his 
contributions to the movie "Tooth Fairy." From left: 
Kieser, Neely, BMI president/CEO Del Bryant and Clinton. 

LEFT: Composer Aaron Zigman collected four BMI Film/ 
TV Awards for his contributions to the movies "The Last 
Song," "The Proposal," "The Ug ly Truth" and "Why Did I 
Get Married Too?" 

Copyright 2010 by eS Global Media, LLC. All right s reserved. No part of this publication may be rep roduct:!-d, stored in any retm~val system or t ransmitted, in any form or by any m eans, electronic, m echanical, photocopying, recording or otherwise, without the prior written permission of the pub ti sher. BILLBOARD MAGAZINE (ISSN 
0 0 06· 2510; USPS 056·100) 1s pubhshed weekly except for the last week in December, and the first week in January, by es ~obal Media, LLC ., 770 Broadway, New York, N.Y. 10003-9595. Subscription ra\e: annual rate, Continental U.S. $299.00, Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harborough, 
Leicestershire, EnglandLE16 9EF. Registered as a newspaper at the British Post Ott,ce. Japan 109,000 yen. Periodicals postage paid at New York, N.Y., and at additional mailing ottices. Postmaster: Please send changes of address to Billboard. P.O. Box 3595, Northbrook, IL 60065-3595. Current and back copies ot Billboard are available 
on mlcrohlm from Kraus M.crolorm, Route 100, Millwood, N.Y. 10546or Xerox University Mioof ilms, P. 0 . Box 134 6, Ann Arbor, Ml 48106. For repnntscontac.l: Rosie Hassell, rosie.ha ssell Q theYGSgroup.com . 1-717·505-9701, ext. 136. UnderCan;,d,an Publication Mail Agreement No. 40031729 return undeliverable Canadian addresses lo 
OHL Glo bal Ma,!, 7496 Bath Rd #2, Mississauga, ON L411L2. Vol. 122 Issue 22. Printed in the U.S.A. For group subscription information, call 646·65 4·5863. For subscription 1nformabon,call 800-658·8372 (outside U.S.: 847-559-753l)or e-mail billboard@espcomp.com. For any other information, call 646·6S4-4400. 

58 BILLBOARD JUNE 5, 2010 

{ 
j 



June 15-16, 2010 • 

.. 
_ .• ,,.!" ~!~'.I 

Ed is~n:il'fia'Uro'O~ --• NYC 
Join Billboard and Adweek at the 2nd annual Music & Advertising Conference to gain access to the thought leaders 
driving today's most successful music campaigns for major brands. 

PROGRAM HIGHl IGHlS 

KEYNOTE: KID ROCK 
Hear from this rock'n'roll icon as he speaks about his 
successful brand relationship with Jim Beam, his next 
album, and a career marked by bold artistry. 

CONNECT WITH KEY INFLUENCERS 
BEHIND BIG BRANDS INCLUDING: 

• APPLE • GATORADE 

• BACARDI • HONDA 

• COKE • LAND ROVER 

• COTTON • LEXUS 

• DIET COKE • LG 

• ELECTRONIC ARTS • MTV 

• ESPN • NASCAR 

NHL 

NIKE 

• NOKIA 

OREO 

• STARBUCKS 

• TARGET 

• AND MANY MORE 

SPEAKERS INCLUDE: 

ANDERSON 
Creative Director 
DDB New York 

VP of Music for 
Advert1s1ng 

UMPG 

ANDREW BLOCH 
Managing Partner 

Human Music 

JONATHAN FELDMAN 
VP Brand Partnerships 

& Sports Marketing 
Atlantic Record s 

ERIC DAVID JOHNSON RACHEL JO NES 
E)(ecut1ve Music Producer Manager. Advert1s1ng 

Young and Rubicam & Publishing 
Zync Music 

SVP Execut ive 
Music Producer 

Mccann Erickson (N Y) 

TIM FROST 
Trailer Editor 

"9," "In Bruges," 
"Sin Nombre" 

Owner 
Zeitgeist Artist 

Management, LTD 

KEVIN MCKIERNAN JOSH RABINOWITZ DAVID REEDER 
Founder/CEO 

Creative License 

RICHARD STUMPF 

SVP/Director of Music 
Grey Group 

SVP. Creat1ve/A&R Co•F=ounder & Partner 
& Marketing Waltonllsaacson 

Cherry Lane Music 

Vice President 
Green light 

Co-Founder 
Whitesmith 

Entertainment 

Head of Marketing 
& ucens1ng 

Glassnote Reco rds 

Principal 
Strike Up The Brand 

JOE CIANCIOTTO 
Executive Creative 

Director 
DOB Worldwlde 

JARED GUTSTADT 
CEO 

Jingle Punks 

RYAN LESLIE 
SVP Strategic A lhances Artist. Universal Motown 

Universal Motown Next Selection Lifestyle 
Republic Group Group 

STEVE SCHNUR 
Worldwide Executive of President/Co-Founder 

Music and Marketing Music Dealers 
Electronic Arts 

STEV E YANOVSKY 
Founder 

Brand Alchemy 

ALISA COLEMAN 
Vice Pres,dent 

ABKCO Music & 
Record s, Inc. 

STEVE JETT 
National Marketing 

Commun1cat1ons Manager 
Lexus Di vision • Toyota 

CASSIE LORD 
General Manager 

5 Alarm Music 

DARREN SOLOMON 
CompOier 

Big Foote Music 

Register Early & Save! MusicAndAdvertising.com 
Registration: Lisa Kastner LKastner@Billboard.com 646.654.4643 For Custom Sponsorships: Kim Griffiths Kim.Griffiths@Billboard.com 646.654.4718 
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soothing decor 

flawless design 

sublime amenities 

what can we do for you? 

THE 

AL - X 
overnight or over time 

203 impeccable guest rooms and deluxe suites 

interior design by David Rockwell 

flat-screen TVs in all bedrooms, 

bathrooms & living rooms 

24-hour room service from Riingo(!; and 

award-winning chef, Marcus Samuelsson 

The Alex Hotel 205 East 45th Stceet at Thitd Avenue New Yo,k, NY 10017 
212.867.5100 www.thealexhotel.com 

%tfieadinlfflo els of th&World 
©2010 The Alex Hotel 


