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Let us guide you to the perfect auto buying experience. 

{t 3.99°/o APR* New and Used 
C Directions from A to B: 

• 1. Start with a great auto loan with RATES AS LOW AS 3.99% APR. 

2. Head straight to AUTOLAND to help you find the perfect new or used vehicle. 

3. Consider ARMSTRONG INSURANCE for the best coverage at the lowest rate. 

4. Get GAP COVERAGE so you don't owe on a car that is totalled or stolen. 

<'t) 5. Add MECHANICAL BREAKDOWN PROTECTION to extend your warranty. 

II 6. YOU HAVE ARRIVED. Don't wait, offer ends July 31, 2010. 

,h For more information about any of our auto products and 
r.4 services, call 888.800.3328 or visit www.firstent.org. 
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• - CREDITUNION 

An Alternative Way to Bank~ 

•APR Annuo Percet'Ao~ Rcu 3 99'!. A?fit is the pref.erred rote for new ood used ~hides up 10 60 ln()Ofti5 OIi o monthly poym,eot of oppr~motely S 18 42 per 11,000 borrowed All loons subject 10 credit opprovol; oddit>onol rates and terms mo~-apply, col for 080,ls Roles ood terms subject to cho,ve 
wcthoo.,1 not,ce. AIT'ICXlf",! finonc.ed moy not eii:ce«I the MSRP or 110% of~ h,gh Kelley Blue Sook NADA YOlue for ne-n I)()~ Jor u50di, iocludong lc,x, liCl'Jn5c and Mec:hon,col Sreok~ Pt~on ~r e:,rp,rei-July 31. 2010 

If you're reading this ad, you're eligible to ioin. 
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Onhne 
.COM EXCLUSIVES 
Check out a live chat with 
Josh Graban, who 
answered fan tweets about 
working with Rick Rubin, 
appearing on "Glee" and 
chatting with Oprah 
Winfrey. For this, and 
plenty more, go to 
billboard.com. 

UPFRONT 9 Retai l Track 
5 CAUGHT IN THE NET 10 Dig ital Entertainment 

Labels' court w in over 11 On The Road 
LimeWire won't stop fi le 12 Latin 
sharing but could ch ill it. 13 Global 

FEATURES 
C0\11:"' >TOR 

14 THE TRANSFORMER She's already morphed 
from teen-pop starlet to ambisexual sexpot to boogie
woogie soulstress. Now, on her new album, Christina 
Agui lera has teamed w ith some cutting-edge 
collaborators for the most daring music of her career. 

18 THE PUBLISHERS QUARTERLY 
18 SONY/ ATV TOPS AGAIN Publisher snares most U.S. 

airplay of top 100 songs in the first quarter. 
20 THE BILLBOARD Q&A At the age of 22, writer/ 

producer Benny Blanco has already scaled t he pop 
charts w ith his work for Ke$ha, Katy Perry and 30H!3. 

22 NOTES FROM THE UNDERGROUND Never a hit , Clint 
Mansell's " Lux Aeterna" has achieved synch-licensing 
staying power. 

24 STARTUP GOES POP Sweden's Razor Boy Music 
Publishing st r ikes gold w it h Nervo. 

24 FOUND IN TRANSLATION International songwriters 
f ind eager collaborators in Japan. 

MUSIC Th1 EVERY 
ISSUE HORSE SENSE Band of 

Horses gallops toward 
t he big t ime w ith 
" Infinite Arms." 

4 Opinion 
32 Marketplace 
33 Over The Counter 
33 Market Watch Global Pulse 

6 Questions: Laurie 
Anderson 

34 Charts 
49 Executive Turntable, 

Backbeat. Inside Track Reviews 
Happening Now ON THE COVER. Christina Aguilera 

photograph by Alix Malaka 

30UNDER30 
Billboard's 30 Under 30 
report this summer will 
recognize young 
executives who are 
driving our business 
forward. Readers may 
submit nominations 
through June 11 at 
b illboard.biz/ 30under30. 

Events 
COUNTRY MUSIC 
Billboard and the Country 
Music Assn. will present the 
first Country Music Summit 
June 7-8 in Nashville. Catch 
a superstar Q&A with Tim 
McGraw and appearances 
by Blake Shelton and Big 
Kenny. To register, go to 
countrymusicsummit.com. 

MUSIC& 
ADVERTISING 
Join Billboard and Adweek 
June 15-16 in New York at 
the Music & Advertising 
Conference to hear Deva 
and ad agency Mother LA 
talk about their 
collaboration. More at 
musicandadvertising.com. 
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True 
Colors 
Post-Flood Nashville 
Demonstrates Grace In 
The Face Of Adversity 

BY BRAD PAISLEY 

It seemed like it was never going to 
qui t raining. 

While I was busy placing buckets 
under the leaks in our home in Franklin, 
Tenn., my entire s tage and set for my 
new tou r was waiting in downtown 
Nashville, with rehearsals set for May 3. 

By that morning, however, it would all 
be under four feet of water. At another 
facility, all my guitars, amps, effects, 
cases, cables-essentially everything I 
tour with-would suffer the same fate. 

I'm no t alone. Vince Gill , Keith 
Urban, Brent Mason, John Fogerty and 
countless others lost instruments and 
more. And the most heartbreaking of all 
was the s ight of a john boat floating down 
the aisle of the Grand Ole Opry. 

But then the sun came out. And as 
Nashville started to dry, something beau
tiful began to happen. Volunteers, youth 
groups and churches flooded streets just 
like the Harpeth and Cumberland Rivers 
had only hours before. There wasn't any 
looting to speak of, no anger even. 

Everywhere I went I saw determina
tion in the wake of tragedy. And the 
music community took the ball and 
began to run. Businesses on Music Row 
closed so their employees could volun
teer. Gill led a local telethon. Others 
like Taylor Swift donated large sums of 
money. Myself, Tim McGraw, Faith Hill 
and others made the rounds on national 
news programs trying to raise aware
ness . The Opry moved into another 
building temporari ly, and the show 
went on. 

Money is still being raised, benefit 
concerts continue to be planned, and 
from what I saw absolutely no one is tak
ing this lying down. As the national 
media began to take notice, I think the 
world got a good look a t our town, our 
music and our heart. I even got a call 
from President Barack Obama check
ing on the Opry and our city and pledg
ing the government's help. What began 

FOR THE RECO RD 
• An album preview In the May 
15 issue misstated that Travie 
McCoy's forthcoming album, 
"Lazarus," will feature Ke$ha and 
producer Danger Mouse. Nelther 
will appear on the album. 

4 I BILLBOARD I MAY 22, 2010 

••• Everywhere I w ent I saw 
dcicrrnination in ihc ,vakc of 

tragedy. And the 1nusic con1n1unity 
took the ball and began to run . 

as devastation became an opportunity. 
A chance for growth. And the rea l 
Nashville is on display in a way that can 
only be seen in ti mes of adversity. And 
it is handling all o f it with grace. 

As I write this, I'm just exhausted. We 
begin rehearsals tomorrow, 10 days late. 
However, in a strange way, I know some
day this is going to be one of my fond
est memories of touring. 

That seems strange, I know. But we 
learned about ourselves this week. I 
mean, my crew stood in knee-deep water 
lifiing every last piece of equipment they 
could save. Then they lined up for 
tetanus shots. Bo O'Brien lost his jeep 
trying to haul off video gear, Mike 
Garibedian single-handed ly saved our 
monitor rig lifting one piece at a time. 
And now we're all scrambling to pull off 
the miracle of making it still work. We've 
always been a close group, but now we're 
WWII close. 

It's a funny thing, this music busi-

ness. All ofus lucky enough to be a part 
of it can be spoiled brats at times. Like 
our ridiculous tour riders stating "ab
solutely no blue M&Ms.· Artists can lose 
sightof thei r priorities, myself included. 

But as I write this, I am far from wor
r ied about meaningless ameni ties. 
When I finally walk out onstage in Vir
ginia Beacll, Va., on the first date of the 
H20 tour-no need to point out the 
irony, thank you-it will mean so much 
more to all of us than any other tour 
we've ever done. Or probably ever will. 
I will stand up there more thankful than 
I've ever been for the people in the au
dience, the band at my back, the crew 
that makes it happen and the town I've 
never been prouder to represent. 

Brad Paisley'ssirigle "Water" (Arista 
Nashville) rises 0/le notch this week to 
No. 13 on Billboard's Hot Country 
Songs chart. (Edi.tor's note: And no, we 
wo1t't point out the irony.) 
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LATEST 

NEWS 
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>>>'IDOL' 
RENEWAL 
TALKS 
CONTINUE 
CKX Inc. expects to 
successfully 
conclude long-
running talks with 
Fox about a renewal 
of "American Idol" in 
the coming months, 
according to CKX 
CFO Thomas 
Benson. "We would 
all be stunned if Fox 
walked away," he 
said on CKX's 
quarterly earnings 
conference call 
when asked about 
that possible 
scenario. " That 
would bean 
economic suicide." 
He added that talks 
with other networks 
could and would 
only start if the Fox 
negotiations failed. 

>>>DEAL 
OPENS PLAY.ME 
CATALOG TO 
DEVELOPERS 
The Echo Nest 
developer platform 
is adding licensed 
music to its range of 
services through a 
deal with Dada 
Entertainment's 
Play.ME service. The 
partnership allows 
developers to access 
the Play.ME catalog 
when creating apps 
using the Echo 
Nest's technology. 
Previously, 
developers would 
have to separately 
seek out music 
licenses after 
building their apps. 

>>>TWITTER 
AD NETWORK 
RAISES $SM 
Ad.ly, an ad network 
developed for 
Twitter, reportedly 
has raised $5 million 
in new funding and 
named a new CEO. 
GRP Partners led the 
funding round, 
which also included 
Greycroft Partners 
and lowerMyBills 
founder Matt Coffin. 
The Los Angeles-
based startup 
matches advertisers 
with popular Twitter 
accounts, such as 
those of artists and 
other celebrities, to 
send sponsored 
tweets to their 
followers. 

DENIM DOWNLOADS PIONEERING LEGEND 
Levi's, Cornerstone roll Bruce Lundvall 

out cover tunes remembers Lena Horne 

GIVE GENEROUSLY 
Labels delve Into 

fan-funded releases 

HEAVY PICKS CROWDED HOUSE 
Newcomers add heft to Live Nation prepares 

metal fest circuit to enter Aussie market 

•hit-ii BY BEN SHEFFNER and ANTONY BRUNO J 

CAUGHT IN THE NET 
Labels' Court Win Over 
LimeWire Won't Stop 
File Sharing But Could 
Chill It 

A May 12 federal court ruling finding 
LimeWire and its founder/chairman 
Mark Gorton liable for copyright in• 
fringement is the latest in a string of 
high-profile legal victories against com
panies and individuals who facilitate 
peer-to-peer (P2P) file sharing. But its 
practical importance in squelching il• 

legal downloading is much murkier. 
LimeWire claims to be "the world's 

most popular peer-to-peer file sharing 
program," and, if the major labels suc• 
ceed in obtaining an injunction to d isable 
the service, millions of users will see their 
spigot of free songs suddenly shut off. 

But they won't be able to prevent users 
from quickly moving to other networks 
and software providers. To this day, the 
Pirate Bay, which has similarly been 
found guilty by a Swedish court offacil• 
itating infringement, encourages its vis
i tors to "download music, movies, 
games, software and much more.'' 

Still, key elements of U.S . District 
Court Judge Kimba Wood's ruling, 
which follows large jury awards that the 
labels won last year against file sharers 
Jammie Thomas-Rasset and Joel Tenen• 
baum, have potentially important im
plications for the recording industry's 
fight against online piracy. 

First, the judge found Gorton, who is 
also Lime Wire" s sole director, personally 
liable for infringement, observing in her 
ruling that "an ind ividual, including a 
corporate officer, who has the ability to 
supervise infringing activity and has a fi. 
nancial interest in that activity, or who 
personally participates in that activity is 
personally liable for infringement.'' 

That will l ikely strike fea r in the hearts 
of would-be P2P moguls who may have 

been dinging to the belief that they could 
hide beh ind corporate shells, insulat• 

ing their own assets if the law ever 
ca light up with them. 

Ina statement, RIAA chairman/CEO 
Mitch Bainwol accentuated the impor
tance ofGorton's personal liability in the 
case, saying that "the court has sent a 
clear signal to those who think they can 
devise and profit from a piracy scheme 
that will escape accountabil ity." 

In addition, Wood ruled that 
Lime Wire's "failure to mitigate in
fringing activities" was itself evi • 
dence of inducement. Lime Wire 

could have implemented various 

Judgment day: Lime Wire 
founder MARK GORTON; 
Judge KIMBA WOOD ( Inset, 
top); t he RIAA's MITCH 
BAINWOL (inset, bottom). 

filtering technologies to thwart 
infringement, Wood determined, 
but d idn't for fear oflosing users 
to rival P2P services that refused 
to filter. That aspect of the court's 
ruling will provide a strong incen• 
tive for the operators of various 

online sen<ices to filter or take 
other affirmative steps to 

combat infringement, which is precisely 
whatcopyrightowncrs have been press· 
ing for yea rs. 

Wood's decision was yet another ex

ample of the force of the U.S. Supreme 
Court's 2005 decision in MGM v. Grok• 
ster, which established that one who dis• 

tributes software "wi th the object of 
promoting its use to infringe 
copyright" is liable under an 
"inducement'' theory. 

The evidence that Lime
Wire had induced its users to 

commit copyright infringe
ment was overwhel ming. 

Wood accepted evi
dence presen ted by 
the labels that virtu
ally all of the files 
"shared" through 
LimcWire-98.8% 

by one measure
were infonging, and 
that Li meWire knew 
abou t it. Employees 
even maintained a file 

labeled "Knowledge of 
Infringemen t. • 

The court also ci ted 
evidence that LimeWire 
specifically targeted users 
of Napste r after the 
pioneering P2P service 
was shut down by the 
courts. Lime Wire assisted 
users in their infringe
ment by, among other 

things, organizing songs 
into categories including 
"top 40" and "classic 
rock.· And the court 
found that LimeWire's 
revenue-which reached 
$20 m illion in 2006-
was dependent on the 
availab ili ty o f copy
righted songs through 

its system. 
Lime Wire d idn't im• 

mediately respond to a request for com
ment. In a statement, CEO George 
Searle said the company ··strongly op· 
posed the court's recent decision,· but 
added that i t "remains committed to de
veloping innovative products and serv
ices for the end user and to working with 
the entire music industry, including the 
major labels." 

That stance is more than just empty 
rhetoric. In 2007, the P2P service 
launched a licensed MP3 download serv• 
ice called the Lime Wire Store, which to 

date has finalized deals with Nettwerk 
Music Group, IRIS Distribution, Red· 
eye D istribution, the Orchard and a 
handful of others. 

Add itionally, the company brought 
on several music industry insiders, such 
as former Sony executive Zeeshan Zaidi 
as COO and Total Music's Jason Hersko
witz as VP of product managemen t. 
Searle also has long sta ted his desire to 
reach licensing deals with the musicin• 
dustry and settle the P2P dispute 
through a business arrangement rather 
than a legal one. 

But the major labels never embraced 
the overture, given that the overwhelm• 
ing majority of Lime Wire activity was ded
icated to the unauthorized downloading 
of copyrighted entertainment content. 

Ironically, Wood poin ted to Lime
Wire's efforts to go legit as proof that 
the company was aware that the service 
was being used to illegally acquire copy
righted content and as such should have 
made more ofan effort to prevent it. 

The cost of its failure to do so will be 
determined in the coming months. The 
labels are expected to seek an injunc
tion against farther infringement and 
will also seek damages, which coul d 
reach into the tens of millions of dollars 
given the more than 3,000 songs at issue 
in the case. 

MOBILE: For 24 n news and analy• biz sis on your cell phone or moblle 
• d evice, go to: mobile.billboard.biz. 
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20 Shows - $28,293,46192 Gross - 324,822 Tickets Sold 

THHfiK qou GEORGE, REBA & LEE nnm 
Thanks to Erv UJooheq, narvel Blackstock, Dannq O'Brian, Varnell [nterprises & everqone who helped make this a ?reat tour! 

See qou in September! 
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>>>PROJECT 
PLAYLIST 
SETTLES SUITS 
WITH UMG, WMG 
Project Playlist has 
cleared the last of its 
legal hurdles, having 
settled copyright
infringement lawsuits 
w ith Universal Music 
Group and Warner Music 
Group. UMG's settlement 
includes a licensing deal 
similar to that struck 
between Project Playlist 
and EMI last year. It's not 
yet clear whether WMG 
w i ll also license its 
catalog to the service. 
Project Playlist 
previously struck 
licensing deals with Sony 
Music Entertainment, 
Sony/ATV Music 
Publishing and EMI Music 
Publishing. With its legal 
issues now settled, 
Project Play list is clear to 
offer its online playlisting 
service to the public. 

>>>JELLI 
CLOSES$7M 
FUNDI NG ROUND 
Listener-powered radio 
startup Jelli announced it 
has closed a $7 million 
first round of funding led 
by Battery Ventures. The 
California-based 
company had raised $2 
million in January. It 
launched in January 
2009. Jell i's technology 
allows participants to use 
a Web interface to help 
program a terrestrial 
radio station's playlist. 
Users vote for songs they 
want to hear, rate songs 
and chat with other 
listeners about music. 

~rL~6~R:ioTEGE 
TO DEBUT ON 
' IDOL' 
Former boy-band singer 
Travis Garland's first 
solo single will receive 
an unprecedented 
national debut on 
"American Idol" next 
week. Gossip blogger 
Perez H ii ton used his 
pull with "Idol" master
mind Simon Fuller to 
help his young protege 
score the coveted slot. 
Garland will premiere 
his single, the Danja
produced "Believe," May 
19. The single will be 
released on iTunes the 
day before. 

Compiled by Chris /11. 
Walsh. Reporting by 
Antony Bruno, David J . 
Prince and Georg Szalai. 

IO;fUli]U[• BY CORTNEY HARDING 

COVER 
Levi's Launches Free Download Campaign 

While Levi's has been closely associ
ated with music for manyyears,a new 
download venture will mark one of the 
company's most hands-on initiatives. 

Beginning May 24, the apparel brand 
-which has previously sponsored such 
events as the Levi's Fader Fort at South 
by Southwest- will provide free down
loads of cover songs by a wide array of 
acts. Performers include Nas, the Swell 
Season, She & Him, Colbie Caillat, John 
Legend & the Roots, Dirty Projectors, 
the Shins and Raphael Saadiq. Candi Sta
ton's "Young Hearts Run Free" and Bob 
Dylan's "I Dreamed I Saw St. Augustine" 
are among the tracks that are covered. 

appeal to a broad spectrum of people:• 
he says. "This is not about reaching a 
specific community. We wanted to be 
democraticandmakesureasmanypeo
ple were represented as possible." 

Cornerstone co-founder Jon Cohen 
says his first priority was to make sure 
the campaign featured "credible artists." 

"We worked on this for over a year," 
he says. "Levi's gave us the time to 
get it right, and I thi rnk we 
nailed it. Everyone involved 
Is a true musician." 

Artists involved with the 
campaign say they were ex
cited to pay homage to their 
musical touchstones. 

"Slick Rick is my favorite 
MC," says Nas, who covers 
Rick's "Hey Young World." 

rights to the songs 

for the duration of 
the campaign. The 

The campaign, which will run through 
June and live online at LevisPioneerSes
sions.com, will post a new track every 
three or four days, according to VP of 
brand marketing Doug Sweeny. 

"We decided to do this campaign now 
because we saw how willing high-cal
iber artists were to partner with brands:• 
Sweeny says. ''We've always been asso
ciated with music and want to continue 
to make that association clear." 

To help curate the artist lineup, Sweeny 
turned to leading branding agency Cor
nerstone. "We wanted this campaign to 

" That record opened my eyes to how big 
hip-hop could become, and Levi's gave 
me the freedom to reconnect with the 
record in a new way." 

"When I was a kid, my mother used 
to p lay 'Young Hearts Run Free' all the 
time, so I was excited about the oppor
tunity to recraft it,'' the-Swell Season's 
Glen Hansard says. 

brand paid for production costs and 
artist fees, along with clearance fees 
to the writers and/or publishers of the 
original songs. Cohen adds that at the 
end of the campaign, ownership of 
the master recording reverts to the 
artist or label, pending the terms of 
the specific deal. 

keting campaign" to promote the down
loads. The tracks will be worked to radio, 
with a focus on specialty shows. Cohen 
also says there will be extensive digital 
promotion (including online contesting) 
and a full press campaign, and that the 
Levi's Pioneer Sessions site will also host 
a voluminous amount of behind-the
scenes footage for each act. 

"I describe Levi's sometimes as the 
youngest o ldest brand,'' Sweeny says. 
"With this, we want to create a dialogue 
between music lovers of all ages." , ••• Sweeny says Levi's has exclusive 

Cornerstone will also launch what 
Cohen describes as a "360-degree mar-

BY ED CHRISTMAN 

Showing Its Hand 
EMI Owner Terra Firma Attempts To Clear A Key Hurdle 

EMI is likely to remai n a 
high-wire act even if owner 
Terra Fi rma secures the 
funds it needs to avoid a near
term technical default on its 
loan from Citigroup. 

If Terra Firma CEO Guy 
Hands succeeds in securing 
the £105 million ($153.8 mil
lion) in equity he needs from 
the Brit ish private equi ty 
firm's investors, he'll s till face 
the pressing task of reducing 
EM l's stagger ing deb t load. 
But at least he'll be able to do 
so without a t ime bomb t ick
ing next to his ear. 

Terra Firma had until May 
14 to notify Citigroup that it 
in tended to make the equity 
injection needed to "cure" an 
EM I loan covenant violation 
under which the label fell 
short of meet ing a required 
EBITDA (earnings before in
te rest, taxes, depreciation and 
amortization)-to-inte rest ratio 
for the period ended March 
31. The firm has until June 14 

to make the actual payment. 
Representatives for Te rra 

Firma and EM I declined to 
comment. While sources 
close to the situation say they 
expect Terra Firma will secure 
the equity infusion it needs, 
it wasn' t yet clear at press time 
if the firm had the support i t 
needed from investors. 

EM l's £2.7 b illion ($4 bil
lion) Citigroup loans include 
two term loans: a £1.5 billion 
($2.2 billion) loan aga ins t 
EM I's healthy music pub
lishing business and £ 1. 1 
b illion ($1.6 billion) loan 
agains t recorded music and 
music publishing. 

Although EMI has the fi
nancial wherewithal to pay 
off the interes t d ue on i ts 
debt , the failu re of EM l's 
recorded-music business to 
meet i ts EBITDA-to-debt cov
erage ratio in i ts loan would 
pu t it in technical defaul t 
without the needed equity in
jection. (EMI Music Publish-
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ing has satisfied the 
covenants of its loans.) A de
fault would clear the way for 
the bank to begin taking steps 
to assume control of EM I. 

Assuming Terra Firrna suc• 
ceeds in securing the equity 
injection it needs, what op
tions does Hands have to pare 
down EM l ' s debt load or to 
raise the cash he needs to sat
isfy the covenant require• 
ments under the Citigroup 
loans? Possibilit ies include 
selling off such assets as the 
company's Christian music 
division, getting a b ig ad
vance for cu tting a licensing 
or distribution deal for EM l's 

music in certain territories 
like Latin America or North 
Am erica, or completing a 
debt-for-equity swap with Cit
igroup. Sources familiar with 
the situation say all of these 
op tions have been discussed 
in the last nine months. 

Tena Firma had reportedly 
been seeking a £ 360 million 
($526.3 million) equity injec
tion, with the additional £255 
million ($372.8 m i llion) 
needed to meet an t ic ipated 
EBITDA-to -d ebt ra t io re 
quirements through 2015, 
when the loans mature. It ap
parently backed away from 
that bigger "ask" and settled 

• • 

for the smaller amount. 
Another poten tial factor in 

Hand s' calcula tions: Terra 
Firma's previous annual fi
nancia l report released in 
January noted tha t the com
pany expected pension-fund 
shortfall s of £10 million
£200 million ($14.6 million
$292.5 million) (Billboard, 
Feb. 20) . At the t ime, EMI ex
ecutives privately said that 
the company would have u p 
to five years to handle that 
issue. But i f the shortfa ll 
t urns out to be on the high 
end of Terra Firma's projec
t ion, it could pose an addi
tion burden. 

Guy Hands will still fa<'c the pressing task 
of reducing EMI's staggering debt load. But 
at least he '11 be able to do so without a time 

bon1b ticking next to his car. 
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Lena Horne 
1917-2010 

Show Business Legend Touched Fans 
And Inspired Other Artists 

Millions offans knew Lena Horne as an actress and Tony Award
winning Broadway star. 

I knew her as a trailblazer, friend and great jazz singer, right 
up there in the same league as Billie, Ella and Sarah. 

Perhaps it was appropriate that Horne, famous for her rendition 
of "Stormy Weather." died May 9 on a blustery New York Sunday. 

Horne was one of those stars of stage and screen who seemed 
omnipresent to me in my teens and 20s. She had a dancer's grace, 

honed from her early days in New York's Savoy Ballroom revues. 
She had beauty and charm that shined onstage and on camera. 
She was so talented in so many disciplines that she was beyond 
categorization. She sim ply wouldn't be boxed in, and boldly broke 
racial barriers and opened doors for many artists to come. 

The lady and her music I (from left): LENA HORNE 
in 1954, rehearsing 
onstage at Cafe Moulin 
Rouge in Paris; Horne 
with BRUCE LUNDVALL 
In 1994. 

Horne," which earned her a 
Grammy Award for best jazz 
vocal performance. 

Carnegie Hall was a high• 
wattage night: Placido Dom

ingo and Pavarotti were among her backstage well-wishers. Her set 

list included, of course, Strayhom's "Maybe." "Something to Live 
For" (Strayhorn/Ellington) and classics by Cole Porter, Stephen Sond
heim and others. It was one of the most memorable musical pro
ductions I've been involved with. 

I followed her career through many decades, so l was thrilled 
to get a call in 1993 that Horne, who was 76 at the time, was m ak
ing some extraordinary jazz music. Her signing to Blue Note was 
one of the greatest thrills in my career. Many of her new label
mates were honored to share the roster with her, including Cas
sandra Wilson and Dianne Reeves. 

fore I did and sod id Ouke--l'm mad they left th is planet before me." 

She worked ha rd. As we prepa red for the release ofhcr live CO 
in 1994, the National Assn. of Recording Merchandisers decided 

to honor her at its annual convention with the NA RM Chairman's 
Award for Sustained Creative Achievement. The convention was 
held that year in San Francisco, presenting a challenge for Horne. 
who didn't fly. But she and he r manager boarded a train at New 
York's Grand Central Station to make the four-day trip. She gave 
those lucky NA RM a ttendees a stunning performance. 

Shortly after, we arranged for a rare in-store appearance for her at 
J&R Music World in downtown Manhattan. I remember seeing 
throngs off ans snaking around the block and lining up through City 

HaJI Park. They were people of aJI ages and races. clutching album 
covers. copies ofLifc magazine with her on the cover for her to sign. 

I remember the first day Horne came to OLIJ' offices. She mesmer
ized the staff with wonderful stories about Duke Ellington. Count 
Basie, Art Tatum, Billy Eckstine and about ,~sits to Paris with Billy 
Strayhorn, who she caJled her "soul mate." She had developed a 
friendship and collaboration with Strayhorn that would last for 
decades and credited him as the man who taught her how to sing. 
Horne once remarked that when Strayhorn died in 1967, "hcleftbe· 

She was proud of her black heritage, a source of great strength 
that helped her endure the indignities she suffered as an African
American pioneer in post-Depression Hollywood. On one of 
her treasured visits to Blue Note. she told stories of having to 
s tay at "Negro only" hotels on tour, and h ow di s tributors of 
some of her f,l ms cut out her perfo rmances from versions dis
tributed in the South. 

I remember working with Home on her two triumphant shows 
at Carnegie Hall in September 1994, produced by Ron Delsener. 
Backed by the Count Basie Or<:hes tra, it was a "big room" re
hearsal for a show we'd record two nights later at Manhattan's 
Supper Club for a Jive CO we released. "An Even ing With Lena 

l am extremely proud and grate ful to have had Horne as a Bl ue 
Note artis t and to have had the privilege of her friendship. 

Bruce Lu11dvall is chairma11 emeritus of Blue Note Records a11d the 
host of"The Blue Note Hour" on Sirius Satellite Radio. The show 
will air a tribute to Lena Horne at 6 p.m. ET May 21 . It will be 
rebroadcast at 9 a.m. May 23 a11d at midnight May 26. 

Digital Divide 
Apple Solidifies Its Lead Among U.S. Music Accounts, 
As Mobile Merchants Fade 

Apple's iTunes store, which emerged in 2008 as 
the top U.S. music account for the first time, 
widened its lead last year over former market 
leader Wal mart. 

According to my analysis of2009 
sales and market share, the top 20 
U.S. music accounts accounted for 

But iTunes more than offset the mobile decline, 
growing its share of the U.S. account base to 
26.7%. up from 21.4% in 2008 and more than 

double the 12.7% share the com-

Retall 
Track 

85% of the to tal account base. 
That's down from 88% in 2008 and 
runs counter to an almost decade
long consolidation trend under 
which the top 20 accounts contin
ued to capture an ever larger share 
of the total market. 

ED CHRISTMAN 

pany had in 2007. last year's share 
gain was helped by Apple's embrace 
of variable pricing on digital tracks. 
But it remains to be seen ifiTunes 
can continue to expand its market 
share th is year, given that year-to· 
date digital track sales in the United 
States are down almost 1 % from 
the same period last year, accord
ing to Nielsen Sound Scan. 

That was due to declining market share among 
the brick-and-mortar accounts in the top 20. The 
top 20 merchants selling CDs and other physical 
formats comprised 49.3% of the account base in 
2009, plunging from 57.5% in 2008. 

Meanwhile, digital accounts in the top 20 made 
u p a combined 35.5% of the total account base. 
up from 31.6% in 2008. That gain of nearly four 
percentage points came desp ite a decline in the 
combined share of mobile sen~ce providers, once 
touted as the recording industry's next big thing. 
Collectively, Verizon Wireless, Sprint Nextel, T
Mobile, AT&T and mobile content provider Zed 
accounted for 4-.9% of the market. down from 
6.6% in 2008. That was probably due to the de
clining number of ringtone downloads, as well 
as declining ringtone prices. 

No. 2 account Walmart saw its 2009 share sink 
to 12.5% in 2009 from 15% in the prior year, no 
doubt hurt by the retail giant's continued scal
ing back of floor space dedicated to CDs. More 
tellingly, Best Buy, which is also reducing the 
store space it devotes to music, had only 8. 7% 
of the account base in 2009, down from its pre
Napster share of 10.7% in 2008. Broken out on 
its own, Napster had a 0.7% share in 2009, down 
from 1% in 2008. 

Other accounts losing market share included 
Trans World, which was down nearly a percent
age point to 2. 9% due to a flurry of store closings, 
and Alliance Entertainment. whose share fell to 
6.1% from 7.7% in 2008 due to business it lost 
through the liquidation of Circuit City. 

As traditional m usic retdilers close their doors 

APPLE BREAKS AWAY 
The following account market shares are !'!ill board estimates based on interviews with key dis
tribution executives in the major, independent and digital sectors, which represent about 
90% of the U.S. market. Billboard asked executives to supply account-by-account market 
share based on net purchases for 2009. Each merchandiser's share was then weighted accord-
ingly by each distributor's market share. 
2009 RANK A«OUNT Z009MARKETSHARE 

1 iTunes 26.65% 
2 Walmart/Anderson 12.54% 

3 Best Buy/Napster 8.72% 

4 Target 8.14% 
5 Amazon/Amazon Digital 7.07% 
6 Alliance Entertainment 6 .05% 
7 Trans World 2.92% 
8 Verizon Wireless 2.21% 
9 Super D 1.48% 

10 Real Networks/Rhapsody 1.23% 
11 Baker & Taylor 1.21% 
12 Borders 1.16% 
13 Hastings 0.89% 
14 Sprint Nextel 0.86% 
15 T·Mobile 0.79% 

16 The Edge 0.78% 
17 Zed D.60% 
18 MediaNet (Zune, others) 0.55% 
19 AT&T Mobility 0.48% 
20 Hot Topic 0 .44% 

and big-box merchants reduce shelf space for 
music, Amazon's piece of the account base keeps 
growing. The merchant's share stood at 7 .1 % in 
2009, up from 4.9% in 2008. Its physical music 
sales alone accounted for a 5.8% share, up from 
4.2% in 2008. 

Jfbroken out as a separate accoun t, Amazon's 
MP3 store captured a 1.3% share in 2009, up 
from 0.8% in the prior year and good enough to 

2008RANK 2008 IIARKET SHARI lYPI Of A{IDUNI 

21.42% !!!!italdownloadsloll! 
2 14.99% diS((l(ll!d!ll,rtmentstore/lfllstoll! 

3 10.74% COflSllller eledrolinsloll! 
4 8.96% dil<ount d!ll,rtmentsloll! 
6 4.93% onine CDstore/MPlsloll! 
5 7.74% one·stop/lntemet fulfillmenl/lackioliber 
7 3.83% ITIJlicspe<ialty/muftimedia 
8 2.30% wietesscarrier 
12 1.22% ooe-stop/lnlemet hifilmeot 
13 1.21% dlgilalswsalplloo 
18 0.82% OOHlop/lnlemel hifilmeol 
9 1.98% book/multine(ia s!Oll! 
17 0.91% multimediasloll! 
11 1.25% wietesscarrier 
10 1.28% wietesscarrier 
16 1% OOHIO!l 
20 0.68% mobileconlenl111ovider 

N/A 0.66% digit.I musicserike irovider 
14 1.04% wietesscarrier 

N/ A 0.43% nonllatitlooalstore 

have ranked as the 10th-largest account. But 
that's still well short of where major la bels had 
h oped Amazon's download store would be by 
now, dimming earlier expectations that it will be 
able to significantly reduce the labels' heavy de
pendence on iTunes for digital sales. 

biz For 24/7 retail news and analysis, see 
• blllboatd.blz/tetall. 
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'Pledge' Of Allegiance 
New Fund- Raising Sites Kickstarter And Pledge Music Draw Label Interest 

As record labels embrace 
new platforms to create di
rec t-to-fan releases, they' re 
changing how the industry 
thinks of websites usually as
socia ted wi th unsigned o r 
emerging artists. 

Two recent examples stand 
out. U.K.-based Atlantic Rec
o rds artist Nat ty is usi ng 
Pledge Music to finance the 
release of an EP, while indie 
Kill Rock Stars is using Kick
s tarter.com to raise funds for 
the release of a vinyl boxed set 
featuring the collected works 
of Swiss female post-punk 
group Kleenex. 

a favored resource of authors, 
filmmakers and designers. 

A month after launching in 
April 2009, Kickstarter cam
paigns had raised $60,000, ac
cording to co-founder Yancey 
Str ickler, formerly editor in 
chief of eMusic. By the end of 
its fi rst year, the site had raised 
$1.5 mi llion and logged its 
l ,000th successfully fun ded 
project. It acts only as a fund
raising platform and leaves the 
marketing of projects to artists. 

That fit the bill for Kill Rock 
Stars and its four-LP Kleenex 
boxed set. The label released 
the band's collected works on 
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The fan -funded re lease of 
albums is hardly a new idea. 
Marillion backed the creation 
of its 2001 album "Anorakno
phobia" by amass ing 12,674 
preorders. In 2008, singer/ 
songwriter Jill Sobule raised 
$75,000 in jus t six weeks by 
offering "gifts" for contribu
tio ns rang ing from $10 to 
$ J 0,000. Art is tShare has 
hosted fan-funded pro jects 
since its launch in 2003. And 
s tartups Sellaband a nd 
Slicethepie have given the un
known and unsigned a way to 
raise money to record and 
market albums. 

CD in 2001, but fans have 
been asking for a vinyl version 
of the set, according to label 
head Portia Sabin. 

- - · U#I. ·----, ..... - .. oai-•• l'U0o!.MOfllMOIW: ~--~~., ... ,_ 
• ld.,,,..,,,tl. l!Olfaio..:it .... r. 
l.ii:-.~llot--

,f.l .. ·--.... ,....,.. ____ _ 

"" ~ ....... ,,.~ .... _,, _..,. __ 
_____ -,4_ .... _111_ ... ._.. ... ,....111 -........ , 
... ~----••---• If .... ,. I 

O•-.. _.. ______ .... ___ _,_..A 

Kickstartcr is helping Sabin 
take the guessworkoutofa po
tentially expensive project. "I 
thought Kickstarterwas a great 
opportunity to find out if the 

Make your pitch: Kill Rock Stars staff members make their 
case for the label's planned Kie enex four-LP boxed set on 
Kickstarter.com. 

But new platforms like 
Kickstarter and Pledge, which 
both launched last year, are 
helping expand the fan 
funded model beyond the 
early adopters and DlY crowd. 

Kicks tarter offers artists and 
fans a conditional purchasing 
system under which an artist 
establishes a fund-raising goal 
for a project and then solicits 
contribution pledges from 
fans . The artist collects the 
funds and manufactures a 
product only if the goal is 
reached. Although similar sites 
exist, Kickstarter has become 

demand is strong enough to mium. Pledge takes 15% of a 

make this," she says. successfully funded project's 
The label has set a goal of revenue, considerably higher 

raising $20,000 to fund the than Kickstarter's 5% fee. 
project. !fit reaches its goal, Even so. Rogers says 41 have 
2,000-3,000 copies of the set met their goals. 70 projects are 
will be sold to fans who under wayand300campaigns 
pledged and th rough the arc wai ting for approval. 
label's d istributor, Rcdeye. l f "We' re not a s tr ic t fan
the fund-raising falls short, funding site," Rogers says. 
those who made pledges won't "We're really a boutique di rect
pay anything, while the label to-fan platform." 
will avoid the expense of man- Natty is using Pledge to en
ufacturinga productthatmay gage h is fans wi th an EP 
otherwise go unsold. while he's between fu11-length 

London-based Pledge takes albums for Atlantic. The artist 
a somewhat different a p - has developed 22 different 
proach. Whereas Kickstarter packages that combine the EP 
focuses exclusively on raising with exclusive items and such 
funds. Pledge chooses its cam- experiences as a CD of re · 
pa igns and works with the hearsals, backstage passes. 
artist and label to set and reach Skype access to a rehearsal or 
realistic targets, according to a private concert at a fan's 
founder Benji Rogers. home. All pledges get access 

The extra a tten- '1,.------;il to a special Web page 
tioncomesatapre- , - (. with rough mixes, 

demos. videos from the 

TRIM PROFILE 
recording studio and 
live tracks. 

They say thin is In, and following that t rend is Sanyo's 
Consumer Solutions Division with its new xact i line 
of portable sound recorders. About the size of a mo
bile phone, the Xactl records audio and can save 
files In either MP3 or CD-quality noncompressed 
formats. Users can play back recordings on the de· 
vice or on a computer through a USB port. It also 
features an SD memory card that allows the device 
to be used asa music player as well, supporting MP3 
and WMA formats. 

The Xactl will be available later this mo nth. Pricing 
hasn't yet been d etermined . -Antony Bruno 
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While Atlantic has 
been only minimally in
volved in the details of 
Natty's Pledge pro ject, 
the site has been ap
proached b)' some indie 
labels that wan t to use it 
for marketing support. 
"It's hard for a label to 

manage that rela tionship 
with the fan," Rogers says. 
"We're set up to help that re
lationship by getting the fan 

emotionally inves ted in proj
ects from the word go." 

Pledge also incorporates 
charitable giving into its 
projects, giving artists the 
option to donate a portion of 
the ir proceeds to one of 82 
charities. Natty was a ttracted 
to Pledge, Rogers says, be 
ca use he wanted to help 
ra ise money for cancer re
search after one of his pro
ducers , Johnny Dollar, died 
from the d isease. 

Despi te thei r differences, 
Kickstarter and Pledge engage 
fans in similar wa)'S. Each 
funded project is, in a sense, 
a collaborative effort with fans. 
Ar t ists can update fans on 
their fund-rais ing efforts and 
recording sessions. Rogers 
says New York-based band the 
Damnwells sent out 62 up
dates while it raised more than 
$32,000 to record its lates t 
album , which is given away 
for free at its website. 

Ultimately, these compa
nies can be important sources 
for labels wary of risking 
resources on certain projects. 
Kill Rock Stars' Sabin says he r 
label isn't abandoning its role 
of find ing and developing 
talen t. Ins tead , i t 's using 
these fund-raising platforms 
for projects i t wouldn't other• 
wise pursue. 

bi 
For 24/7 digital news z and analysis, see 

• billboard.biz/digital. 

BITS & 1:UU I: FS 
WEB-CONNECTED TVs: 
MAINSTREAM BY 2013 
According to a new study 
from ABI Research, Internet· 
connected TVs will make up 
46% of all flat-panel TV ship· 
ments In 2013, up from 1g% 
today. That jump would put 
Web-connected TVs firmly 
in the mainstream and likely 
spark an increase in such 
new features as interactive 
media guides, TV-based 
Web browsing and greater 
integration with social me
dia and information. Plus, 
Web-based content stream· 
ing services like Netflix or 
music services like Pandora 
and Rhapsody would find a 
broader customer base. 
However, ABI notes that such 
applications will have to con· 
tend with divergent operat· 
ing systems on these TVs. 
That wlll require them to cus
tomize their services for each 
device in order to capitalize 
on the expanding market. 

DOWNLOADS 
MIGRAT E FROM 
COMPUTERS 
NPD Group reports that 16% 
of Americans ages 13 and 
older are using devices other 
than their home computer 
to download software, music 

and other content through 
the Internet. About 75% of 
iPhone and iPod Touch users 
do so, compared with 19% of 
game console owners and 
17% of Blu-ray and set-top 
box users. Free apps were 
the most popular download 
among iPhone and Touch 
users, followed by video· 
game apps and music down
loads. Among console own
ers, game add-ons were the 
most popular download, fol
lowed by paid game down
loads and movie rentals. 

ONLINE SOCIAL 
NETWORK USAGE 
SURGES 
Findings from Nielsen indi· 
cate the total number of min
utes spent globally on social 
networks in March was up 
103% from the same period 
last year, with Faeebook and 
Twitter leading the charge. 
The number of U.S. unique 
visitors on Facebook jumped 
69% in March from a year 
earlier, while such visitors to 
Twitter increased 4S% In the 
same period. On a global 
basis, the average number 
of minutes spent on social 
networks globally reached 
six hours in March, up from 
3.3 hours a year earlier. 
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Lady Antebellum hits No. 1 in its 32nd week 
on the chart with .. Need You Now.n This 

multlformat smash more than doubles the 
previous exceptional chart rise to the top
Jason Aldean's "Big Green Tractor"-whk:h 
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Turn it up: A S I LAY DYING will play on the 
inaugural Cool Tour. 

Loud And Proud 
Debut Of Uproar And Cool Treks 
Means More Choices For Headbangers 

A whole lot of hard music is about to rumble 
through a town near you. 

No surprise there: The summer concert sea
son is always packed with plenty to please the 
headbangers. But this year, new multi-artist 
tours w ill make things even louder than usual. 

Vying for fans with metal fest pioneer Ozz. 
fest and the Rockstar Mayhem tour will be the 
debuts of the Rocks tar Energy Drink Uproar 
Festival and the Cool Tour. 

Uproar is teed up for North America with a 

packaging, including his previous Sounds of 
the Underground tours, and thinks he has a 
good development tool in Cool. 

"These bands have built something with this 
tour that will help each of them take another 
step," he says. "It's going to be fun to see the 
younger bands on the tour grow. A few of them 
will gain some momentum to be the future lead
ers in their genre. The bands who have already 
gotten themselves to that level are giving them
selves more opportunity to take it further." 

late-summer trek launching in 
m id-Augusl featuring Avenged 
Sevenfold, Disturbed, Hale
storm, Stone Sour, Hellyeah 
and others. Mayhem starts July 
10 with such acts as Korn, Rob 

Z ombie, Five Finger Death 
Punch and Hatebreed. 

OnThe 
Road 

Borror says Cool, Uproar, 
Mayhem and Ozzfcs t each offer 
something different. "There's 
a lo t of common in terest 
among each as well, but I think 
fans of heavy music can go to 
each of these shows if they 
wanted to and get a veryd iffer
en t experience." he says. ''Each 
of these tou rs has perfect 
m atches in terms of the bands 

Ozzfest boasts a roster headed 
by Ozzy Osbourne, Motley 
Crlle, Rob Halford, Drowning 
Pool and Black Label Society. And the inau
gural Cool Tour will feature As I Lay Dying, 
Underoath, Between the Buried and Me, 
Blessthefall , the Acacia Strain, Architects, 
Cancer Bats and War of Ages. 

Add in all the other hard-rock headliners and 
smaller packages hitting the road and that's a 
lot ofloud- and not atypical for a genre that 
leans heavily on touring because of a dearth of 
other means of exposure. 

"I wish I could remember a time that traffic 
wasn't an issue, but it has been this way for years," 
says Tim Borror, agent for the Agency Group 
and one of the principals of the Cool Tour. "Maybe 
this year is a little more extreme; it's hard to say. 
Put a good lineup out there that has good value 
for the ticket price, which every one of these tours 
has, and hopefully everyone will win.• 

Indeed, there does seem to be a "live and 
let live" attitude amid all this raging angst. "I 
hope good things for everyone." says John 
Reese, a co-producerofbolh Uproar and May
hem, as well as the international Taste of 
Chaos. " I just wan t to see people go to live 
music shows. It's hard enough to have success 
in this world, and my feeling is karma can be 
a dangerous thing. So the way I live my life is 
I hope tha t everyone docs well." 

The Cool tour is a large club/theater run that 
begins July 12 in Orlando. Fla. Borror has long 
been a proponentofartistdevelopment through 

that are paired u p with each other. Cool Tour 
is no exception." 

At $20 across the board, Cool is the cheapest 
ticket of them all on average. "! t's also a smaller 
tour in smaller venues, so that's a totally differ
ent experience anyway," Borror says. "Also, for 
the most part, these tours are all spread ou t 
from each other and routed ina way where toes 
are not getting stepped on. I know, for instance, 
that Cool Tour is over by the t ime that e ither 
Uproar or Ozzfest even start.· 

Being out on the road in the late summer, as 
Uproar will be.can mean that younger fans may 
be a bit tapped out, with tickets ranging from 
$10 lawn spots to $69. "We thought about that, 
but at the end of the day, putting together this 
strong a package for this consumer-at leas t 
in my mind- it's undeniable," Reese says. 
·come Aug. 17 when this thing launches, our 
hope is that eight of the top 15 slots at active 
rock radio are Uproar bands." 

Uproar is designed notto compete with May
hem, now in its sixth year with sales up 120%, 
Reese says. "Mayhem is a metal tour. We clearly 
defined it as a metal tour, and we'll keep to the 
core of that," he says. "Uproar is an active rock• 
/rock-leaning, meat and potatoes, heartland 
kind of package." 

bi 
For l•/7 touring news z and analysis, see 

• billboard.biz /touring . 
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TICKET PRICE(S} Venue, Date C3PtJdty Promote r 
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LADY GAGA 
02 Arena, London, Feb. 26•27 33,636 

two sellouts 
A EG live U.K. 

GEORGE STRAIT, REBA, LEE ANN WOMACK 
Sprfnt Center, Kbnsas Clty, Mo., 
April 9 The Messina Group/ A EG l ive 

GEORGE STRAIT, REBA, LEE ANN WOMACK 
u,s, Airways c entt-r, Phoenix, 
Fe b. 5 Varnell Enterprises 

GEORGE STRAIT, REBA, LEE ANN WOMACK 
New Orleans A rena, N ew 
Orlei,ns, March S The Messina Group/AEG live 

GEORGE STRAIT, REBA, LEE ANN WOMACK 
Scottrade Center, St . Louis , 
Feb. 18 
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Hot Latin Fusion 
Chino & Nacho Hit The Sweet Spot Of New Sounds And New Deals 

Venezuelan duo Chino & Nacho are 
in the midst of a hot streak-the pair's 
single, "Mi Nina Bonita" (My Pretty 
Girl), recently notched its third week 
a t No. 1 o n Billboard's Hot La ti n 
Songs chart, wh ile its album, "Nina 
Bonita" (Machete) , remains at No. 1 

on Top La tin Rhythm Albums after 
its April 24 debut. 

The fea t is notable because in the 
past 24 months, on ly th ree other 
debut acts have h it No. 1 o n Hot 
Latin Songs . Two of t hose-

Makano and Flex-are in the same 
vein as Chino & Nacho; young acts 
tha t fuse urban beats with pop and 
tropical sounds and who first found 
success overseas before hi tting a 
sweet spot among )'Oung, U.S.
based Latin listeners. 

But Cruno & Nacho's quick rise can't 
be credited to its catchy tunes alone. 
Like EMI Mexico with Flex, Machete, 
which is owned by Unive rsal Mus ic 
Latin Entertainment, struck a 360deal 
with Chino & Nacho when they signed 

earlier this year, providing major im 
petus for the label to push an act that 
was already making inroads. Ma
chete negotiated an AT&T sponsor
ship that includes TV spots fea turing 
the duo and a new music video , paid 
for by the telecom giant, that features 
AT&T products. 

Beyond the synergies 
provided by these types 
of arrangements, Chino 
& Nacho also signed a 
publishing dea l with 
Universal Musi<: Pub
lishing Latin America, 
meaning revenue from 
airplay and digital and 
mobile sales will flow 
back to Unive rsal. 

Latin 
Notas 
LEILA 
COBO 

An d tha t revenue is significant. 
Currently, "Mi Nina Bonita" is the top
selling digital/mobile track in the 
United States for Universal Music 
Latin and Machete, having sold 32,000 
downloads, according to Nielsen 
Sound Scan. Throughout Latin Amer
ica, Universal says it has sold 250,000 
downloads since i t m ade the track 
available just a few weeks ago. 

And the album, "Nina Bonita." has 
sold l 1,000copics in fiveweeks,strong 
numbers for a brand-new Latin act in 
the U.S. market. 

Chino & Nacho didn't simply ap-

Merch Madness 
Latin Merch Opportunities Expand Beyond The Concert Hall 

While Latin music merch can 
be traced as far back as the 
ubiquitous Menudo concert 
T-shirts of the '80s, there are 
signs that acts and merch 
sellers are getting more ag
gressive and creative about 
marketing Items off the road. 

acts. One of Aliaga's first 
projects was managing the 
U.S. road sales for Spanish 
rock artist Enrique Bunbury. 

elude belt buckles) available 
at big-box retailers post-tour. 

third quarter and will 
eventually sell VIP 
experiences and 
downloads in addi
tion to products that 
artists sell on the 
road or at retail. 

"A Latin music art
ist still belongs to a 
niche market," Ellman 
says. "There may be 

pear out of nowhere. The duo had re
leased three previous albums in its 
native Venezuela and garnered signif
icant success there (Billboard, April 
10), ga ining onl ine traction for "Mi 
Nina Bonita," which had millions of 
YouTube hits before Machete picked 
up the act. 

"We saw the potential of the track in 
Venezuela and wanted to translate the 
success he re," says Walter Kolm, 
pres ident of Universal Music Latino/ 
Machete, who first signed the pair to 

a single deal, then upped 
it to an album deal after 
radio quickly reacted. 
Machete has been push-
ing the duo in di fferent 
arenas, booking it on 
prime-time Spanish
language TV shows like 
"Cristina" and making 
"Mi Nina Bonita" avail
able as the t rack used in 

bump-ins and -ou ts of reality show 
"Nuestra Belleza Latina." 

Now, remixes with regional Mexi
can group Dareyes de la Sierra and 
reggaet6nduoAngel & Khriz willkeep 
the track in the u pper ranks of Hot 
Latin Songs for some time, even as in 
Latin America the song continues to 
gamer mobile traction. 

"It's definitely our digital/mobile 
trackof theyear," says Ana Clara Ortiz, 
VP of digital music for Universal Music 
Latin America. 

bi 
Fot 24/7 Latin news z and analysis, see 

' blllboatd.blz/latin. 

Merch producer/marketer/ 
distributor Bandmerch is 
building up its clientele of 
Latin artists with help from 
sister company A EG Live, 
adding acts Including Pit
bull, Wisin & Yandel and its 
first regional Mexican client, 
Espinoza Paz. Account man
ager Hazel Aliaga, who was 
brought onboard this year, 
says there's a relatively un
tapped opportunity for Latin 
artists to move from touring 
merch to more comprehen
sive retail and e-commerce
particularly with urban and 
regional Mexican artists, 
who haven't been as active 
in the merch space as rock 

"We'll see a lot more vari
ety of artists wanting to 
branch out a little more," 
Aliaga says. In an age of 
plummeting CD sales, "no
body is selling anything phys
ical that you can actually hold 
onto. There is a huge demand 
for merch and photo T's and 
wanting to have something 
from the artists." 

Urban bachata band Aven
tura recently unveiled its on
line merch store in time for 
the second U.S. leg of its the 
Last tour, which starts June 
16. Aventura is the first Latin 
act to work with Global Mer
chandising, whose clients 
have included Slayer, Celine 
Dion and Bon Jovi. Aventura 
sold a selection of 23 items 
on the last leg of Its tour, but 
Global Is developing new 
product lines for the band's 
next outing, senior VP of 
A&R Lewis Kovac says. 

thousands of Wal- Shirts, hats, service: Aventura's 
marts nationwide, Web st0re 
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For Pitbull's Mr. Worldwide's 
carnaval tour that runs May 25-
June 28, that something could 
range from money clips to 
''booty shorts," as well as items 
In the design phase that reflect 
what Aliaga calls his "worldly 
jet-setter image" as opposed 
to just an urban one. "It's not 
just about a T-shirt," says 
Aliaga, who has her eye on 
making Items from Pltbull and 
Paz (the latter's merch may in-
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Tribecka Licensing Group 
co-founder/managing direc
tor Avl Ellman will be spend
ing the summer preparing for 
the relaunch of Fancasa.com, 
currently an online mall that 
aggregates past tour merch 
from artists like Ricardo 
Arjona and Juanes. It will 
relaunch at the end of the 

but only 75-180 outlets will shirts from Latin alternative 
be appropriate for certain 
genres of music. A particu-
1 ar artist's merch program 
may only be maximized at 
20 outlets." 

Other companies adding 
Latin merch include Hot 
Topic and Music Tee, says 
Nacional Records president 
Tomas Cookman, whose 
label recently began selling 

acts Manu Chao, Los Fabu
losos Cadillacs and Mexican 
Institute of Sound to Hot 
Topic. The label will be put
ting out Music Tees, which 
Include an album download, 
from the Cadillacs, Los 
Amigos Invisibles and Nor
tee Collective Presents: Bos
tich + Fussible. 

-Ayala Ben-Yehuda 

EN ESPANOL: All the great Latin music coverage 
I.COl'T1 you"ve come to expect from BIiiboard-in Spanish! 

Go t o billboardenespanol.com. 
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NOKIA BIG IN MEXICO, 
BRAZ IL 
According to the Inside Nokia 
Music blog, more than 90% of 
Latin music downloads from 
the Nokia Music Store/Ovi Mu
sic Store originate from Mexico 
and Brazil, countries where the 
Comes With Music unlimited 
service is available. Finland, 
where Nokia is based, was third. 
Based on downloads in 35 
countries, Nokia's top 10 Latin 
acts from January to April were 
Shakira, Alejandro Fernandez, 
Camila, Luis Miguel, Legiao Ur
bana, Thalia, Vicente Fernan
dez, Chayanne, Jose Jose and 
Pedro Fernande z. The top 10 
Latin downloads g lobally for 
the time period were Shakira's 
"She Wolf," "Did It Again," "Lo 
Hecho Esta Hecho" and "Loba"; 
Camila's "Mientes" and "Dejarte 
de Amar"; Thalia's "Equivo
cada"; Victor & Leo's 11Borbole

tas"; Julieta Venegas' "Bien o 
Mal"; and Carlos Baute's "Col
gando en Tus Manos" with 
Marta Sanchez. 

ONE-THIRD OF 
HISPANIC TEENS USE 
WEB ON PHONE 
According to a Pew Hispanic 
Center study, 35% of Hispanic 
teens, 2i% of white teens and 
44% of b lack teens access the 
Web using their phones. The 
same study found that teens 
from low-income households 
are less likely to have a com
puter at home and more likely 
to access the Internet from 
their phones. 

LATIN MUSIC AW A RDS 
BOOST SALES 
Winners and performers at the 
Billboard Latin Music Awards, 
telecast on Telemundo April 
29 from Puerto Rico, saw al
bum sales gains large and 
small. The night's big winner 
with nine awards, Aventura, 
had a 12% gain for its a lbum 
"The Last," which was already 
the top-selling Latin a lbum of 
2009 and, to date, 2010. Mex
ican pop trio Camila, which 
wasn't a finalist this year, sold 
3,300 copies of its latest Sony 
release, "Dejarte de Amar," 
after its performance on the 
show-a 191% sales gain. Win
ners who may have benefited 
from the show included Luis 
Enrique, whose "Ciclos" sold 
1,000 copies (a 104% gain) the 
week the Nicaraguan salsa star 
showed up to take home two 
trophies. - Ayala Ben-Yehuda 
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ou remind me: Live Nation has 
previously co-promoted Australian 
concerts by NICKELBACK, shown 
here in ydney in 2009 

BRISBANE, Australia-Australia's al
ready crowded concert promotion indus
try is bracing itself for a new competitive 
threat: U.S. giant Live Nation. 

Despite signs of slowing ticket sales 
in Australia, Live Nation believes "the 
time's righ t to establish a local pres
ence," says Luke Hede, the company's 
newly promoted VP of promotions for 
the Pacific Rim. 

"Austral ia is a hot concert-going mar
ket," Hede says, adding that "we'll be 
able to bid on Australian tours and route 
some of them, where appropriate, 
through southeast Asia." 

Live Nation Austral ia, which ex
pects to open an office in Melbourne 
July 1, is already planning "three or 
four" tours, Hede says, although he 
declines to revea l the acts . While he 
says the company may consider pro
moting an outdoor festival in the fu. 
ture, he notes tha t the sector " may 

have reached saturation point over the 
last 18 months." 

Indeed, live entertainment ticket 
sales in Austral ia dropped 13% in 
2008 to $1.1 b ill ion Auslralian ($767 
million) from $1.2 billion Australian 
($1.1 billion) in 2007, according to 
trade group Live Performance Australia. 
Figures for 2009 aren't yet available. 

But Australia remains flush with pro
moters. The top tier includes Michael 
Coppel Presents, Fron tier Touring, 
Michael Chugg Entertainment, Dainty 
Consolidated Entertainment and An
drew McManus Presents. 

Hede was previously VP of interna
tional booking for Live Nation As ia in 
Hong Kong. He'll work in Melbourne 
with Roger Field, who has been named 
VP of promotions for Australia and 
New Zealand. Field was commercial 
manager for Michael Coppel, which 
recently promoted tours for Pink and 

Taylor Swift Down Under. 
Live Nation already has an Aus

tralasian presence through Ticketrnas
ter, which has been in the region s ince 
1988. During tlie past decade, it has es
tablished co-promotion partnerships in 
Australia, most notably with Dainty 
(David Bowie, Nickelback) and Michael 
Coppel (U2). While those two promoters 
would seem to have the most to lose 
fro m Live Na1ion's arrival, neither 
Dainty founder Paul Dainty norCoppel 
would comment. 

Margins remain thin for many Aus
tralian promoters, which last year cut 
ticket prices for top acts in order to 
boost flagging sales (Billboard, Sept. 
19, 2009). Executives arc watching 
closely to see whether Live Nation can 
leverage its global position to lure big
name acts to its camp, although none 
of Australia's big players will admit to 
fearing the new arrival. 

"There's a lot of promoters down 
here," says Sydney-based Chugg, 
whose recent tours include Coldplay 
and Pearl Jam. " It's just one more in 
the market." 

Live Nation's Aussie bow was "in
evitable," says McManus, whose Mel
bourne-based company promoted such 
recent tours as Whitney Houston and 
Fleetwood Mac. "I wish them the best 
ofluck in a very, very tough market." 

McManus says Aussie promoters 
must dive rsify to prosper in the current 
climate, ci ting his company's organiza
tion of music shows tied to sporting 
events, including March's Australian 
Formula 1 Grand Prix and November's 
Melbourne Cup horse race. 

"We're just trying to take the guess
work and risk out of concert promot
ing," he says. 

Harbour Agency booker Brett Mur
rihy says Live Nation's arrival "can only 
be a positive," as it should "provide do
mes~cartists with opportunities to tour 
and develop." 

Not everyone shares that view, how
ever. Dave Faulkner, frontman of vet
eran Aussie rock act Hoodoo Gurus, says 
he's concerned Live Nation's deep pock
ets could enable it to dominate the mar
ket. The band's latest self-promoted 
national club tour ends May 21. 

"They can . . outbid promoters on 
tours and lose [money),· Faulkner says. 
"And as long as they can outlastthe mar
ket, they can own it." 

IB!•ieffii BY TO M FERGUSON 

LONDON-Irish record la
bels arc gearing up for a long 
hot summer in court, as they 
attempt to impose "three 
s tri kes" anti-piracy agree
ments on the country's Inter
net service providers. 

In an April 16 rul ing, the 
High Court of Ireland upheld 
the legality of a graduated-re
sponse deal between the Ir ish 

26'¼, 
The decline in the trade 
value of Irish recorded~ 
music sales in 2009 

Recorded Music Assn. and 
leading ISP Eircom, determin
ing that it didn' t viola te Irish 
data protection laws gua rding 
online consumer privacy. 

The agreement requires 
Eircom to issue two warnings, 
then cut off service to persist
ent copyright infringers' In
ternet services. It also requires 
IRMA. which represen ts 
major and independent labels 
in Ireland, to negotiate simi
lar deals with Ireland's other 
IS Ps so Eircom isn't commer
cially disadvantaged. 

~ 

A New Eire? 
Labels Push For More 'Three Strikes' Deals With Irish ISPs 

I FP I general counsel Jo Oliver 
hails the Eircom/lRMA agree
ment as a model that "we've been 
trying to get IS Ps all around the 
world to implement. "The High 
Court ruling may help "free up 
some of the i>lockages" poten
tially caused by data protection 
laws in other countries, such as 
Germany and Belgium, 
she says. 

But media/entertain
ment lawyer Alexander 
Ross at London law firm 
Wiggin is unconvinced 
of the judgment's im
plica tions outside Ire
land. He no ted that 

IRMA representatives returned 
to the High Court to fi le prep
aratory documentation for a 
caseagainstanotherISP, UPC 
Ireland. As it had "~th Eircom, 
IRMA is seeking an injunction 
forcing UPC to remove copy
right-infringing material from 
its network. 

Dick Doyle says. "We felt that 
once the ISP was put on notice 
of infringement and did noth
ing about it, they became liable." 

I RM A's lawsuit sought an 
injunction to force Eircom to 
remove copyright-infringing 
material from its network. After 
failing to negotiate agreements 

copyright owners in St riking back: IFPl's JO OLIVER (left) and 
lrlsh Recorded Music Assn.'s DICK DOYLE 

other territories would 

with various ISPs on 
deleting such material, 
Doyle says IRMA felt 
"compelled to take legal 
action and went after 
the bigges t one in the 
market." IRMA and Eir
com even tually settled 
the dispute out of court 
with their graduated-

still have to go to court to force While labels in other mar-
ISPs to disclose the identities ketslike France and the United 
of alleged infringers. 

" l 'm not sure that this case 
has huge weight on the question 
of data protection law," Ross says. 
"The bigger story is whether the 
three strikes process is agreed 
by the I SPs or not." 

Within days of the ruling, 

Kingdom have concentrated on 
lobbying for government
imposed solutions to online 
piracy, IRMAopted in January 
2009 to seek a court injunction 
against Eircom. 

"The Copyright Act was 
strong," IRMA director general 

response agreement, 
wh ich th e High Court then 
had to rat ify. 

Illegal downloading, Doyle 
says, "is lcilling the market" in 
Ireland. IFPI figures show 
recorded-mus ic sales' trade 
value in 2009 fell 26% to €53.2 
million ($60.9 million) from 
€71.8 million in 2008 ($99.8 
million at 2008 exchange rates) 

afte r falling 17.5% in 2007. 
IRMA filed lawsuits in June 

2009 seeking injunct ions 
against the country's two other 
leading ISPs, BT Ireland and 
UPC. The BT case was dropped 
after BT sold its consumer busi
ness to Vodafone in July. 

A UPC spokeswoman says 
the company "will not voluntar
ily agree to implement measures 
such as a graduated-response 
system in the absence of a legal 
obligation to do so." The High 
Court ruling, in UPC'scycs,only 
pertains to the IRMA/Eircom 
agreement, she says. 

A Vodafone Ireland repre
sentative says it's "aware of the 
High Court decision but is not 
in a position to comment." 

Label estimates suggest Eir
com, UPC and Vodafone jointly 
account fo r some 75% of Ire
land's Internet traffic. 

IRMA and Eircom are prepar• 
inga three-month pilot program 
to evaluate the resources the ISP 
needs to implement the agree
ment. Eircom declined to give 
details, but in a statement said 
it would "work with the music 
industry to put in place the grad
uated response to help deal with 
and prevent the illegal down
loading of music." 
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, SONY AWARDS 
FOR BBC 6 MUSIC 
Digital radio stations 6 
Music and the Asian 
Net work, both slated for 
closure by the BBC 
(Billboard.biz, March 2), 
struck gold May 10 at the 
U.K. radio industry's 
annual Sony Radio 
Academy Awards. The 6 
Music show "Adam and 
Joe" won the best comedy 
award, while former Pulp 
frontman Jarvis Cocker, 
who hosts a show on 6 
Music, was named the 
Sony DAB rising star. Nihal 
Arthanayake's Asian 
Network show was named 
best speech program. Top 
40 network BBC Radio l's 
alternative tastemaker 
Zane Lowe won awards for 
music broadcaster of the 
year and best specialist 
music program. 

GEMA PULLS 
YOUTUBE VIDEOS 
German collecting society 
GEMA has ordered 
YouTube to remove 600 
videos from the video 
portal's German site, after 
the two sides' license· 
renewal talks broke down. 
GEMA says it hasn't 
received royalty payments 
from YouTube since their 
previous license deal 
expired March 31, 2009. 
"We do not want to 
penalize YouTube users," 
GEMA broadcasting and 
online director Urban 
Pappi says. "Rather, we 
want to show Google what 
we would be capable of 
doing if we wanted." 

, OZCOURTTO 
RULE ON WEB 
SIMULCASTS 
Neighboring right s group 
the Phonographic 
Performance Co. of 
Australia and trade group 
Commercial Radio 
Australia will face off in 
Federal Court in June 
over Internet simulcast 
rights. The two sides have 
asked the court to rule on 
whether the online 
simulcast of a radio 
broadcast requires 
additional payment 
through a separate 
license from the PPCA, 
which represents labels 
and performers. The 
CRA argues that such 
transmissions are covered 
by existing broadcast 
licenses and don't require 
further payment. 

Reporting by Lars 
Brandle, Wolfgang Spahr 
and Mark Sutherland. 
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She's Already Morphed 
From Teen-Pop Starlet 

To Ambisexual Sexpot To 
Boogie-Woogie Soulstress. 

Now, On Her New Album, 
Christina Aguilera Has Teamed 

With Some Cutting-Edge 
Collaborators For The Most 
Daring Music Of Her Career 

BY MIKAEL WOOD 

Inside a soundstage at Sony Pictures 
Studios in Los Angeles last week, 
Christina Aguilera is talking about the 
inspiration behind her 2006 album, 
"Back to Basics," on which she paid trib
ute to the soul and blues artists who orig
inally inspired her to sing. • Or at least 
that was what she was talking about. 
Now, seemingly out of nowhere, she's 
describ ing the impetus that led to 
"Bionic," her fu turistic new disc. • 
"Sorry," Aguilera tells the 200 or so au
dience members gathered for this tap

ing ofVHl's "Storytellers." "I get ahead of myself sometimes. But they can edit this. 
Cut and paste!" • As it happens, "cut and paste" goes a long way toward describing 
th e choppy postmodern vibe on "Bionic," due June 8 from RCA. A pronounced 
about-face from the warmly retro-fied "Back to Basics"-which has sold nearly 1.7 
million copies, according to Nielsen SoundScan- the 18-track set contains gleam
ing, beat-driven collaborations with a host of edgy dance-music acts, including M.I.A., 
Le Tigre, Peaches and Switch; more mainstream talent appears, as well, in the form 
of Polow Da Don, Tricky Stewart and longtime Aguilera confidante Linda Perry. 

To be sure, "Bionic" comes loaded with the requisite number of radio-bait hooks, not to mention a hand
ful of stately ballads destined to appeal to fans of the singer's 2002 smash, "Beautiful." (That single's par
ent album, "Stripped," has sold more than 4.2 million copies, while Aguilera's 1999 self-titled debut has 
sold nearly 8.2 million. "Keeps Gettin' Better," a 2008 greatest-hits set originally available exclusively at Tar
get, is at 351,000.) Yet with its grinding synth scapes and throbbing dance-punk grooves, "Bionic" also serves 
as a characteristically bold artistic statement from one of pop's least apprehensive superstars. As Aguilera 
puts it in "Not MyselfTonight," the album's lead single, "I feel brand new/ And if you don't like it, fuck you." 

"There's some rebellion to it," Aguilera says with a laugh, curled up in an armchair at the SLS Hotel in Bev
erly Hills a few weeks prior to the "Storytellers" taping. The singer, 29, has just finished a day of on-camera 
interviews, and at long last the heels have come off and the hair has come down. "But there's no proving el

ement to me," she's quick to add. "At this point in my career, 
I'm over any and all weird comparisons or negativity." 

Much of the eady online reaction to "Not MyselfTonight" 
(and its racy, S&M-inspired video) wondered whether Aguil
era was feeling the need to play catch-up with Lady Gaga, 
who's more or less come to dominate the dance-diva space 
in the years since "Back to Basics." "In these post-Gaga 
times," a post on New York magazine's Vulture blog asked, 

n 
"can Aguilera carve out her piece of the pop-star pie?" 

'Tm in it for the long haul, and a decade later in my 
career, I have noithing to prove," Aguilera says. "To any
one who wants to be negative, it's like, 'I'm obviously 
relevant enough to you for you to care and to talk and to 
evoke negative feelings inside of you.' " 

n 
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Rather than renecting a des ire to keep up 
with her successors, the singer says the new 
album is an expression of her femininity in 
all its forms: wife, mother, singer, actress. 
(After marrying Jordan Bratman nearly five 
years ago, Aguilera gave birth to the couple's 
first son, Max, in 2008.)" ' Bionic' to me is the 
defini tion of the superhuman abilities we as 
women have in everyd ay life," she says, 
adding tha t the outre spiri t of much of the 
music is a reaction to "feeling stined" by the 
supposed exclusivity of any of those roles. 
"l've grown and changed, and l 've learned so 
much. I 've never felt more confident, more 
secure, more sexy in my life than I do now." 

There's no doubting that change: From an 
early stint on "The All New Mickey Mouse Oub" 
(alongside Britney Spears and Justin Timber
lake) to the boy-crazy bubble gum of"Genie in 
a Bottle" to the supremely raunchy "Di rrty" to 
the Andrews Sisters homage "Candyman," 
Aguilera's career has been a study in contrast. 

"For me this album is simply a continua
tion of Christina's genius," says Aguilera's 
manager, Live Nation Entertainment chair
man Irving Azoff. "Every time she breaks new 
ground and does amazing stuff. And she has 
the courage to sit there and say, 'What's good 
for the longti me brand> What's going to work 
in the live show?' She doesn't play the game 
of trying to create a record of what someone 
might expect. She grows as an artist every time, 
and th is one is just another indication of that." 

"There's two th ings you need to know about 
Christina Aguilera," says Pelow Da Don , 
whose credits on the album include "Not My
selfTonight" and an especially spirited num
ber called "I Hate Boys." ·The first is that, as 
far as her singing goes, she's a professionally 
t rained animal. And the other is that she 
knows exactly, absolutely what she wants." 

Sia Furler, an Australian singer/songwriter 
(and former Zero 7 member) who co-wrote 
several songs on "Bionic," says she didn't per
ceive any anxiety on Aguilera's part in regard 
to the album's relatively left-field roster. "l 
don't think she though t it was a risk," Furler 
says. "She was just excited to get to work with 
the artists she loves. There's this misconcep
tion that she's a middle-America kind of per
son. But she's a little hipster. You go back to 

Writer/Director Steven 
Antin On Casting Film 
Rookie Xtina In His 
Upcoming Big-Screen 
Musical 'Burlesque' 

her house and sit by the lire wi th some wine, 
and what's playing over the sound system> 
The Kni fe and Arthur Russell. She doesn' t 
listen to pop music." 

• I get off on working with creative energy," 
Aguilera says emphatically, her hands punc
tuating her point. "That's when I'm most at 
home and feel happ iest. And all these people 
brought about new sides of me. It was a b-ig 
coUaboration-fest, and it felt so good and re
warding in the end, because J was just so 
happy with the work and the new territori-es 
that I ventured out to." 

The singer describes her love of Le Tigre's 
records, which she calls "loud and fun and 
in your face," and says her collaborations with 
Furle r- particula rly "You Los t Me," a 

stripped-down tear-jerker- constitute " the 
heart of the album." According to Aguilera, 
she assembled the album not through RCA's 
A&R department but by contacting her part
ners directly-in several cases only after Brat
man convinced her they'd pick up the phone. 
("l get starstruck about people I love," she 
says a little sheepishly.) Azoff calls the process 
"a good networking thing." though he allows 
that Po low Da Don "was a .label suggestion.· 

"Going into [each of these partnerships), I 
said, ' I'm a really big fan of yours, and I'm in
terested in stepping into your world and what 
you do,'" Aguilera says. " 'I want to combine 
that with my sound, and let's see what hap· 
pens.' I feel l ike I can do so much with my 
voice. I would be so bored sitting on a s tool 
singing ballad after ballad just because I can." 

Though she admits that having had huge 
hits during her career is precisely what en
ables her to insist they're not important to 
her, Agu ilera says, "I promised myself after 
my first record I would never put out some
thing that I couldn't feel and that didn't come 
from an honest, genuine place." 

Which isn't to say that "'Bionic" is some 
kind of impenetrable art-music experiment
far from it. "I do have songs on there where 
l went into them saying, "OK, le t's make a 
more commercially driven record,' "Aguil
era acknowledges. "That's maybe where 'Not 
Myself Tonight' comes from. But I always 
have to have an integrity factor with it. There 
was actually a song that the label really wanted 

Song sung blue: CHRISTINA AGUILERA 
during the taping of VHl's 'Storytellers.' 

me to record, and I just said 'no,' because it 
didn't fit on the album- it wasn't creatively 
inspiring to me. They said, 'It's a h it, i t's a 
hit!' And absolutely it's a hit for someone. 
But it's not for me. because when it jeopard
izes my integr ity too much I can't do it. The 
hit thing . .. , "she trails off with a sigh.· 'Who 
Let the Dogs Out' was a fucking hit, you know 
what I mean?'' 

Not surprisingly, RCA's "Bionic" campaign 
projects an image of Christina the Superstar, 

not Christina the Little Hips ter. "Christina 
Aguilera fans are excited about Christina," 
RCA Music Group GM Tom Corson says. 
"'They wan t her to make records that inspire 
and compel them. It's always interesting 
when an artist stretches; that's what they have 
to do from an artistic standpoint. And the real 
fan is definitely interested in that as part of 
her discography. But I think the casual fan 
cares more a bout how great the records are 
than about the stories behind them." 

So I chased her for a while and fi. 
nally convinced her to come to my 
of£ce so I could show her my plan 
for the movie. 

Did she hold her own on set along
side such established pros as Cher 
and Stanley Tucci? 
Christina never ceased to amaze 
everybody from the day she came on
board. She's a natural-she just has 
it-plus she's a very driven young 
woman. She blew everybody's mind. 
She'll be a mm~e Stdr after this movie. 

pletely singular: the best voice of 
her generation, a songwriter, a spec
tacular performer. And she's drop
dead beautifu l. She does a really 
natural thing in this movie with al
most no makeup. 

Did the memory of earlier star• 
vehlcle bombs like "Glitter" 
loom in your mind as you made 
ueurlesqueu? 

"Burlesque" is Christina Aguilera's 
first feature film. What convinced 
you she was right for the job? 
When I s tarted writing the script, I 
always saw Christina in the role of 
Ali. I wanted somebody who could 

sing and dance and who was wildly 
charismatic and could act. I knew 
that Christina was a great singer and 
dancer and was wildly charismatic. 

Then l saw her host "Saturday Night 
Live" [in 2004), and she was brilliant 
and so naturally funny. I said, "Wow, 
J really believe she could do this." 

It's been four years since her last 
album. Where do you th ink she 
fits Into t he pop landscape at 
the moment? 
I don't think she does. She's com-

When people hear you have one of 
the world's biggest pop s tars in a 
movie musical, that's where their 
head goes. I'm sure it came up once 
or twice. But what we're doing is 
such a world a part, there was never 
really any danger of that. It's a very 
d ifferen t animal with Christina 
Aguilera. - MW 
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~wrnrnu D~ Since Christina Agullera's debut on the July 3, 1999, Billboard Hot 100 with "Genie in a Bottle," the 
singer has racked up 16 top 40 hits, tying her with Britney Spears for the fourth-most among female artists In that t ime span. 
Only Taylor Swift (with 22), Beyonce (19) and Riha nna (18) have ea rned more since Aguile ra's arrival. -Keith Caulfield 

CHRISTINA AGUILERA'S TOP 40 BILLBOARD HOT 100 HITS 
SON611TL£ PfAK 

"Genie in a Bottle" No. 1 {5 weeks) 
"What a Girl Wants" No. 1 {2) 
"The Christmas Son Chestnuts Roaslin on an O en Fire " No.18 
"I Tum to You" No.3 
"Come On Over Ba!!}'. {All I Want Is You)" No.1 {4) 
"Nobod Wants to Be Lone " Ric Martin Duet With Christina Aguilera No. 13 
"lad~ Marmalade" {Chrlst11a Aguilera, Lil' Kim, Mla & Pink) No. 1 {5) 
"Beautiful" 
"f" ter" 
''Can't Hold Us Down" {featuring Lil' Kim) 
''The Voice Within" 
"Ain't No Other Man" 
"Hurt" 
"Candrman" 
"Keeps Gettin' Better" 
"Nol Myself Tonight" 
' $ fll L CHAIHING 

•This is a fierce, strong, sexy, feel-good 
album, and I think the various collaborations 
represent Christina nexing her artistic mus
cles," senior VP of marketing and artis t devel
opment Scott Seviour adds. "But ultimately 
what they did was to help bring out the differ• 
ent sides of her.' He laughs. ''I trunk the main 
messageofour marketing campaign is: ' It's a 
Christina Aguilera record.' ., 

According to Seviour, the label's rollout 
began in mid-March on Aguilera's website 
with a slow reveal of the single's title, lyrics 
and cover art. •Tuen after a week we flipped 
the site from black to white, presen ted 
the album cover and streamed a IS-sec
ond snippet of 'Not Myself Tonight. ' 
That took us from zero to 60 in a quick 
amount of time," Seviour says. "The 
blogs picked it up and all the fans were 
chattering. Instead of going to radio and 
saying, 'Here's your song,' we wanted 
to build a base for it, since it had been 
a second since the last single. That way 
we re-energized the fans and they felt 
like they were a part of it.• 

No. 2 
No.20 
No. 12 
No. 33 
No.6 
No.19 
No. 25 
No. 7 
No. 23 

ded at Aguilera's webs ite. Seviour says the 
site is set to relaunch May 20 with a social
networking element and a direct-to-consumer 
store that will sell music, fragrances, exclu
sive pieces of Stephen Webster jewelry- "ba
sicallj• anything and everything in Christina 
land," as Seviour puts it. 

"We've defin itely made a conscious ef
fort to make a lot of no ise," Corson says. 
"You can't take anyth ing for granted in this 
marketplace. It's punishing, and many 
other artists have come in to the Christina 
slot, for lack of a better word. So you're only 

PWD,ln WHl(SONOiART 

7/31/99 25 
1/15/00 24 
1/1/00 4 
7/1/00 22 

10/14/00 21 
U24/01 20 
6/2/01 20 
2/1/03 27 

5/24/03 20 
9/13/03 20 
3/14/04 16 
7/15/06 20 
12/16/06 20 
3/31/07 17 
10/18/08 18 
5/1/10 4• 

wall schedule of re lease-week TV" that be
gins June 6 with a performance at the MTV 
Movie Awards; includes appearances on 
"Today," "Late Show With David Letterman," 
• Live! With Regis and Kelly" and "The Early 
Show"; and ends June 13 on VHI with back• 
to- back episodes of'Storytellers" and "Be
h ind the Mus ic." Addi tionally, Aguilera 
appeared May 7 on "The Oprah Winfrey 
Show" and is repor tedly set to perform on 
this season's "American Idol'" finale May 26. 
(An RCA representative declined to confirm 
the latter booking.) 

"Not M i•selfTonight" shipped to radio 
March 30, earning most-added honors 

-CHRISTINA AGUILERA 

at top 40 and rhythm in its first week on 
the air." Pop radio really celebrated herretum," 
RCA Music Group executive VP of promotions 
Richard Palmese says. "They acknowledge that 
she's a special artist, a worldwide superstar 
who heats up their playlists." He adds that the 
choice of"Not MyselfTonight" as the album's 
lead single was an easy one. · Radio today de
mands tempo- at times probably more than 
we would like them to," he says. • So especially 
going into the spring and summer, we knew 
early on that we wanted the first single to be 
tempo-driven.· 

Hype Williams' video for the cut premiered 
April 30 on Vevo, and it's currently embed-

as good as your last hit. I th ink an artist 
like Christina has more equity than that; 
she's not completely hit-driven. But you've 
got to be competitive. You've got to come 
back to win." 

Fortunately for his client, Azoff says, "it's 
real easy to find people who want to work with 
Christina Aguilera. There's a lot of respect 
for her out there. And the great thing for us 
is to sit down and see everything that's avail• 
able in the t ime period, sift through all the 
offers and, without cloning her, you do as 
much as possible." 

Seviour lays out what he calls a "wall-to-

"She's in demand constantly," Corson 
says. "She's an old-timer and everyone rec
ognizes that. Hopefully this will provide an 
opportunity for people to red iscover, 'Oh, 
my God, l forgot that she doesn't need Auto
Tune!' She's one of our g reat performers, 
looks amazing, thinks through everything. 
l\·lany artists are compared to her, not the 
other wa)• around." 

On July 15 Aguilera will launch a 20-date 
North American tour at the Mohegan Sun 
Arena in Uncasville, Conn.; other stops on 
the Live Nation-produced t rek include the 
Nikon at Jones Beach Theater in Wantagh, 

N.Y., and the Ve rizon Wireless Amphitheater 
in Irvine, Calif. Leona Lewis will open all 
shows, and fans who purchase tickets at Live
Nation.com through June 4 will receive a code 
to download "Bionic." 

Aguilera will also make her movie debut 
later this year in "Burlesque: a musical di
rected by Steven Antin (brolher of Pussycat 
Dolls creator Robin Antin) that co-stars Cher, 
Stanley Tucci, Kristen Bell and Alan Cum
ming. Aguilera plays a struggling dancer who 
moves to L.A. to follow her dreams and soon 
discovers-well, you can probably imagine 
where it goes from there. 

"The idea of sensuality and women being 
expressive of that and looking at an old 1920s 
art form- it was like, 'Hello, sign me up!'" 
Aguilera says. "It had my name written all 
over it." 

"'Christina's had plenty of movie offers in 
the pas t, but th is was the fi rst one that made 
sense," Azoff says. "And it's a very different 
look for her. You'll be pleasantly shocked." 

But wiJl Aguilera's fans be shocked by the 
new sounds she samples on "Bionic"? Sia 
Furler isn't worried. •ch ristina could shit 
in a bottle and her fans would still love it: 
she says with a laugh. "They're rabid moth 
erfuckers, totally crazy cakes. I mentioned 
her once on my Twitter and had like 5,000 
more followers within minutes. If this 
album sells less than the last one. it's not a 
reflection of the record-it's a reflection of 
the industry." 

Kathleen Hanna of Le Tigre thinks that 
Aguilera's hipster-approved collaborators 
might even earn the singer a few new fans in 
indie-identified Pitchfork country. 

"People have been super-supportive of us 
working with her," says Hanna, who spent 
most of the '90s fronting the seminal riot 
grrrl band Bikini Kill. "A few years ago there 
was a rumor going around that we were 
working with Paris Hilton, and people were 

ready to k ill us. Obviously, Christina 
and Paris Hilton are totally different 
entities. But people seem genuinely 
excited about this . I l's like maybe it 
gives them permission to admit they 
like Christina." 

In Corso n's view, Aguilera's dance
punk outing is just one of many av
enues he sees her exploring during 
the course of her career. •If you ask 
people in our industry, 'Will Christina 
Aguilera be singing in 20 years?,' 
they' ll all say 'yes.' It wouldn' t sur• 
prise me if we sec her do a standards 
album, a jazz album, a blues album. 

It just depends on where her creative whims 
take her." 

Back at Sony Pictures Studios, Aguilera's 
winding her way through one of the longest 
stor ies she's told all night. It began during a 
brief Q&A session when a fan asked her if 
she was glad "Genie in a Bottle" had been her 
first single. Somehow, though, Aguilera's got
ten a long way from home. 

"They told me to talk," she says after sev• 
era! minutes, pointing toward the VH l execs 
at the back of the room. "So sorry if I keep 
going on and on." The crowd's response? A 
roar of encouragement. 
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SONY/ATV 
TOPS AGAIN 
Publisher Snares Most U.S. Airplay 
Of Top 100 Songs In The First Quarter 

Sony/ATV Music Publishing captured the largest share of the 
100 most popular U.S. radio airplay songs for the second q uar
ter in a row, finishing the three months ended March 31 with 
a 19.5% share. 

That's better than the 16.9% that Sony/ATV garnered in 

from 17.7%duringthe sam e period last year. l11at smallershare 
in first-quarter 2009 was good enough to capture the top spot 
in the U.S. ranking, a feat it duplicated in the second and third 
periods oflast year as well. 

EM 1 had a share of 46 songs in the top 100, more than any other 

ter. Its songs included three top !Os: "BedRock," lyaz's "Replay" 
at No. 6 and the Black Eyed Peas' "Imma Be" at No. 7. 

fi rst-quarter 2009, but down from the industry
leading 20.5% share that the company tallied in 
that year's fourth quarter. 

Sony/ATV had a share in 34 of the top 100 songs, 
including Ave top 10 songs led by Lady Gaga's 
"Bad Romance" at No. 2, "Bed Rock" by Young 
Money featuring Lloyd at No. 3 and "Sexy Chick'' 
by David Guetta featuring Akon at No. 4. 

Publishers 
Place 

publisher in the first quar ter. Of those, six placed 
in the top 10, led by "BedRock," Lady Antebel• 
lum's "Need You Now" at No. 5 and "Telephone" 
by Lady Gaga featuring Beyonce at No. 10. 

Kobalt Music Group ranked fifth "~th 7.8%, down from 8.3% 
in the fourth qua rter, but an improvcmcntover the 5.5% it had 
in first-qua rter 2009. The compan)'claimed a share in 12 songs 
in the top 100, including the No. 1 track, Ke$ha's "TiK ToK," 
as well as "lmma Be" and "Empire State of Mind" by Jay•Z and 
Allcla Keys at No. 12. 

Bug Music/Windswep t Holdings came in at No. 6 for the 
second consecutive quarter, even though its share of the top 
100 songs fell slightly to 3.6% from the4.1% it had in the fourth 
quarter. But Bug's share was up from the 2.8% it had in ftrs t
quarter 2009. The company had a share in eight songs, includ
ing" Replay" and Kings of Leon's ·use Somebody" at No. 24. 

ED CHRISTMAN Wamer/Cnappcll Music ranked th ird in the 
fi rst quarter, snaring a 12.5% share, up from 9.8% 
in the fourth quarter for the largest sequential 
m ar ket-s hare gain among the top 10 publishers. 
The company had a 12.6% share in first-quarter 
2009. Warner/Chappell placed 31 songs in the 
to p 100, four of wh ich were in the top 10: 

Radio airplay is calculated based on the over
all top 100 detecting songs from the 1,504 U.S. 
radio stations that Nielsen BOS monitored elec
tronically for the period of Jan. 1-March 31. The Har ry Fox 
Agency resea rches the publishers' split for each track to calcu
late their share of those songs. 

Coming in second for the second consecutive quarter was 
EMI Music Publishing, with 18.5% of the top 100 songs of the 
quarter, down slightly from i8.9% in the prior quarter, but up 

TOP 10 PUBLISHERS 
AIRPLAY CHART 

"BedRock," "Need You Now," Trey Songz's "Say Aah" at No. 
8 and Ludacrls' " How Low" at No. 9. 

Universal Music Publishing Group finished fourth with a 12.3% 
share in the first quarter, down from 13.l % in the fourth quarter 
and down from 14.9% in first-quarter 2009. The company had a 
share in 34ofthe top i OO songs, up from 27 in the precedingquar-

Stage Three Music returns to the top 10, coming in seventh 
with a 2.2% share, after being absent from the ranking in the 
fourth quarter. Stage Three placed five songs in the top 100, in
cluding Orlanthl's "According to You" at No. 11 and the Script's 
"Breakeven" at No. 28. 

Evergreen Copyrights and Words & Music Copyright Admin
istration made the top 10 list for the third quarter in a row, with 
the former ranked eighth with a 2.1 % share, while the latter 

TOP10COUNTRY 
PUBLISHERS AIRPLAY CHART 

RANK PUBLISHER NAME MARKET SHARE RANK PUBLISHER NAME MARKET SHARE 

SONY/ATV MUSIC PUBLISHING 19.5% SONY/ATV MUSIC PUBLISHING 14.7% 

2 EMI MUSIC PUBLISHING 18.5% 2 UNIVERSAL MUSIC 
PUBLISHING GROUP 12.2% 

3 WARNER/CHAPPELL MUSIC 12.5% 
3 WORDS & MUSIC 

4 UNIVERSAL MUSIC COPYRIGHT ADMINISTRATION 8.8% 

PUBLISHING GROUP 12.3% 
4 WARNER/CHAPPELL MUSIC 7.6% 

5 KOBALT MUSIC GROUP 7.8% 
5 EMI MUSIC PUBLISHING 6 .7% 

6 BUG MUSIC/WINDSWEPT HOLDINGS 3.6% 
6 BIG LOUD BUCKS ADMINISTRATION 4.7% 

7 STAGE THREE MUSIC 2.2% 
7 BUG MUSIC/WINDSWEPT HOLDINGS 3.9% 

8 EVERGREEN COPYRIGHTS 2.1% 
8 STATE ONE SONGS AMERICA 3.38% 

9 WORDS & MUSIC 
COPYRIGHT ADMINISTRATION 1.7% 9 STAGE THREE MUSIC 3.37% 

10 CHERRY LANE MUSIC PUBLISHING 1.6% 10 EVERGREEN COPYRIGHTS 3.37% 
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Competing ln4/4 Time 
The four major publishers' quarterly share of the 100 most 
popular U.S. radio airplay songs 

~% ,----,-----.------,----,-----,-----,------,-----------,---------, 

K-kinda busy: Stefani Germanotta, 
aka LADY GAGA, co-wrote her 

hits 'Bad Romance' and 
'Telephone; both among the first 

quarter's top 10 airplay songs. 

came in ninth with 1.7%. Evergreen had a share of four top 100 
songs. including "According to You" and Taylor Swift's "You 
Belong With Me" at No. 21. Words & Music had five songs in 
the top 100, includ ing "Need You Now· and Billy Currington's 
"That's How Country Boys Roll" at No. 38. 

Rounding out the ranking at No. 10 is Cherry Lane Music 
Publishing, with a 1.6% share, m arking the fourth quarter in a 
row thatthe company, which has been sold to BMG Rights Man
agement, has ranked in the top 10. Cherry Lane had three songs 
in the top 100, all of them by the Black Eyed Peas: "l m ma Be," 
"l Gotta Feel ing· at No. 32 and "Meet Mc Halfway" at No. 67. 

Sony/ATV was also the top country publisherof the first quar
ter, snaring 14.7% of the top lOOairplaysongs at 192 U.S. coun
try radio stations monitored by Nielsen BDS. 

The quarter's top songwriter was Lady Gaga, who authored 
three top JOO songs: "Bad Romance"; "Telephone," which she 
co-wrote with four o ther writers; and the No. 58 song, "Pa
parazzi," which she co-wrote with Rob Fusarl. She was fol
lowed by Swift, who had four top 100 songs: "You Belong With 
Me," co-wr itten with Liz Rose;• Fifteen• at No. 69; "Fearless," 
co-written "~th Rose and Hillary Lindsey at No. 85; and "Love 

Story" at No. 98. 

TOP1O SONGWRITERS 
AIRPLAY CHART 

15% 

01'01 02 '01 Ql'01 

ARTIST 

STEFANI GABRIELLA 
"LADY GAGA'' GERMANOTTA 

2 TAYLOR SWIFT 

3 • RYAN "ALIAS" TEDDER 

4 ANDREW FRAMPTON 

5 NADIR " REDONE" KHAYAT 

6 LUKASZ " DR. LUKE" GOTTWALD 

7 ADAM YOUNG 

8 BENJAMIN LEVIN 

9 KESHA SEBERT 

10 STEVE DIAMOND 

:1:~-~~~r~:irrn~1~~u:;~er:e~~~~~~~~ra ~; :,'.'~~:; ~~:.~~tl:~r~ll~o}~d~~~~;~ {r.13~11L~i;i~·~~o~i;~~s~,~~~N!-( 
airplay charts this t¥Jlo:lng doesn't take nto account the PUb!I~ splits among songwriters •or a 9lve,n SOf'.g, but rather divides c,redlts equally 
amot1Q ea<:h listed SOr'IQ\witer. 

04'01 01 '08 02 '08 03'08 

n1/ATV Nusk Publl!hlng 

• Etl Nusk Publishing 

04 '08 01'09 02 '09 Ql '09 04 '09 

TOP1O AIRPLAY SONGS 

RANK SONG LABEL 

2 

3 

4 

5 

6 

7 

8 

9 

10 

"TIK TOK," 
KESHA 

"BAD ROMANCE," 
LADY GAGA 

" BEDROCK," 
YOUNG MONEY FEATURING LLOYD 

"SEXY CHICK," 
DAVID GUETTA FEATURING AKON 

" NEED YOU NOW," 
LADY ANTEBELLUM 

KEMOSABE/RCA/RMG 

STREAMLINE/KONLIVE/ 
CHERRYTREE/INTERS(OPE 

CASH MONEY/ 
UNIVERSAL MOTOWN 

ASTRAlWERKS/CAPITOL 

CAPITOL NASHVIUf/CAPITOL 

"REPLAY," IYAZ TIME IS MONEY/BEWGA HEIGHTS/REPRISE 

" IMMA BE," THE BLACK EYED PEAS 

" SAY AAH," TREY SONGZ 

" HOW LOW," LUDACRIS 

"TELEPHONE," 
LADY GAGA FEATURING BEYONCE 

INTERS(OPE 

SONGIOOK/ATlANTIC 

DTP/DEF JAM/IDJMG 

STREAMLINE/KONLIVE/ 
CHERRYTREE/INTERS(OPE 

R.3(ll(lng bclsed on, the numt:ier <ll aggregated plays each sor,g had among 1,50.1 U,S radio stations etec-trONCally rnori-tored by Nielsen BOS 
24 !'lours a day, seven da"!/S a. wtoek dur,ng the ,:ierlod of J,1,1\, 1-.t-!arch 31 

01'10 
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The 
Billboard 
Q&A 
At The Age Of 22, Writer/Producer BENNY 
BLANCO Has Already Scaled The Pop Charts 
With His Work ForKe$ha, Katy Perry And 3OH!3 
BY JASON LIPSHUTZ ...,,,,,,. 

For someone who was never much interested in making pop music, Benjamin 
Levin, better-known as Benny Blanco, has quickly earned his place atop the 
Billboard Hot 100. At the age of 22, the writer/producer has had a hand i n 
such smash singles as Ke$ha's " TiK ToK," 30H!3's " Don't Trust Me," Br itney 
Spears' "Circus" and Katy Perry's "I Kissed a Girl." Since contributing a clumsy 
hip-hop beat to a softcore porn movie as a teenager, Blanco has found a l ife 
he didn't know he wanted. "I was completely happy making songs with under
ground artists," says Blanco, seated in his New York apartment's recording 
studio, which holds more than a dozen keyboards and a full-sized bed. "It's 
weird how quickly everything got fast-tracked." 

After abandoning his dream to become a rapper and learning how to make 
beats, Blanco started taking five-hour bus rides from his native Virginia to 
Manhattan, where he would meet with record executives and sleep overnight 
in his friends' cars. Blanco later landed an internship with producer Disco D 
(David Shayman), during which he had water bottles thrown at his head but 
picked up scraps of music knowledge. 

After Shayman's death in 2007, Blanco teamed with eccentric rapper Spank 
Rock and released "Bangers & Cash," an EP built around 2 Live Crew samples. 
The record led to a meeting with Lukasz "Dr. Luke" Gottwald, who clicked 
with Blanco and started grooming him as a pop producer. Bianco's string of 
high-profile singles will continue this summer with Justin Bieber and Sean 
Kingston's "Eenie Meenie" and "My First Kiss" by 30H!3 and Ke$ha. 

With long curly hair, an unshaven face and a precocious grin, Blanco looks more 
like a college cut-up than a top songwriter/producer, but he turns serious when 
discussing his music. "I don't want anyone to ever sound like me," he says. 

Where does the name Benny Blanco 
come from? 
I was a whi te rapper. I was horrible. I was in 
the studio one day, going through names like 
Lil" B, Short Stuff ... I was Benny Bounce for 
some time, and then I was like, "'I'm white!," 
and I was studying Spanish at the time, so I 
was like, "Blanco!" I was just going to be Blanco. 
A friend said, "You should be Benny Blanco, 
like in 'Carlito's Way.' "All my other names 
sucked, so I didn' t really have a choice. I just 
went with that one. 

When did you decide you wanted to be 
a rapper? 

When I s tarted getting into music at 5 years 
old, the first tapes I got were Nas' "The World 
Is Yours" and "Sweet Potato Pie" by Domino. 
Rap was all I listened to. So I was going to be 
a white rapper. This was before Eminem. Then 
he came out and I was l ike, "See' He's a wh ite 
rapper, and I can be a white rapper." But then 
I thought, "Except I suck, and I'm short and 
Jewish, with curly hair.· 

'TiKToK' 
makes you 
feel good. 

Like, a 
grandma 

could bump 
that, or some 
girl who's 5, 

or even dudes 
in the hood. 

What happened that made you go from 
rapper to producer? 
I was watching my friend make all these 
beats, and I had a Casio that I would mess 
around on. I didn't really have any gear, and 
I just started making beats here and there. 
They were so bad; very elementary. I was 
15 years old, and l had no concept of songs 
or anything. 

How did one of your beats end up In a 
porn v ideo? 
Jonathan Sheete r, who started the Source 
magazine, wanted to sign me toa subs id iary 
of Columbia . He wanted to put one of my 
beats in this softcore porn he had, called "Hip• 
Hop Honeys,• and I was like, "Yes!" I remem
ber ge tting a copy and showing i t to my 
friends every day, and my mom would come 
home and turn i t off. I was so exc ited . I kept 
setting all these milestones for myself, and 
that was my first one. 

How did you come to Intern with Disco D? 
When l was 17, I'd hit up everyone on My
Space: Polow Da Don, Jimmy lovine, who
ever I could fi nd. I got an e-mail fro m Disco 
D, and I wen t to his penthouse in Brooklyn 
and asked if I could work for him. He said, 
'Tm leaving for Brazil next week, and you're 
going to come and fill the studio for me. If 
you book someone to work at the studio every 
day or the week, you're hired." I scrambled 
around, had it booked the whole ti me, and he 
came back and that's when I started working 
for him. I'd come up every weekend from Vir
ginia during high school, and then I enrolled 
in a New York school called JAR [Institute of 
Audio Resea rch] and worked with Disco D 
every day. It was so intense. 

How so? 
One time I played him all my beats, and he 
highlighted my whole hard drive and pressed 
"erase" on everything l had done. Or he would 
take my CDs and throw them out the window. 
He said, "I want you to get better. You're only 
going to get better if you start over." 

So what did you learn from him? 
One hour a day he would show me all this stuff, 
like how to layer drums, and I didn't know any
thing like that. He taught me prechorus, verse, 
chorus, everything. He taught me that my beats 
have to be a musical experience. 

How d i d you sta r t work i ng wi t h 
Spank Rock? 

Spank Rock was friends with Disco D and 
my manager, James Johnson, so when D 
passed away, Spank came over to James' 
house and we all just cried. We started 
freestyling over this beat that D did. D was 
doing all these crazy, we ird beats, and I de
cided to do something like that and carry 
on his legacy. I stepped away from hip-hop 
and was working with weird bass sounds, 
and I fel t like Spank was the only one who 
could do it justice. I decided to sample 2 
Live Crew songs and begged Spank to do it. 
We did one demo in James' loft, and Spank 
shopped it and had a dea l for "Bangers & 
Cash" the next week. 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

Life's a picnic (from left): 
BENNY BLANCO, BRUNO 
MARS, NEON HITCH and 
PHILIP LAWRENCE 

And the opportunities started coming in 

from that? 

Yeah. I was slowly making the rounds and 
doing remixes, and I got offered my first pub
lishing deal. and l was like, "What's a pub
lishing deal'" I started getting offers from 
everywhere, and around then, somebody in
troduced me to Or. Luke. 

Were you a fan of his? 
I had no idea who he was. I looked him up on 
my Sidekick, and all I saw were some remixes 
he did. So I tell him, "Dope! You do remixes too, 
that's awesome." Meanwhile, he had produced 
all these No. 1 s. I played him my songs, and 
that night Lu ke called me and said, "You want 
to come over and make music tonight?" l went 
over and stayed up until 9 in the morning mak
ing a song. I went over the next day, and the 
next day, and then he called me a week later and 
asked if I wanted to come to L.A. and work on 
a record. He pulled me into some amazing proj
ects, and I didn't have any idea how to write a 
pop song. But we worked well in the studio to
gether from the beginning. We never got in 
each other's way and had each other's strengths 
and weaknesses exactly leveled out. 

Was 30H!3 your first pop project? 
It was my first pop thing outsideoflu.ke. I had 
learned so much from Luke, and from my man
ager, and from D, and it was time to use it all. 
I only came there to help them add to one of 
their songs, but we started a new idea, and it 
just grew overnight. We were in a room yelling 
at each other, getting drunk and making music. 

W hen did you first meet Ke$ha? 
I firs t met her when she came over to Luke's 
house. She started talking to Luke about her 
record and l thought, "This girl's a star." I knew 
it from the second I saw her. We went to Swe
den to work with Max Martin and (Karl) Johan 
[Schuster]. And then in New York in my apart
ment, l d id "Blah Blah Blah" with her, 30H!3 
and Neon Hitch. We were all sitting on my bed 
singing, with my mic that didn't even have a 
stand. We d rank and hung out, and we went 
uptown and Ke$ha and Neon got tattoos. And 
after that we wrote "TiK ToK." 

Everyone always asks ifl knew it was going 
to be big. No idea. People were l ike, "What 
the fuck? Why is this white girl kind of rap
ping?" But i t's fun, it makes )'OU feel good. 

Like, a grandma could b ump that shit, or 
some girl who's 5, or even dudes in the hood 
who are like, "Man, I don't listen to that 
'Ti K ToK' shit," and then they open up 
their iPod and they're singing along. I 
like m aking music that everyone will like. 

Has being such a young producer ever 
been a problem? 

I was a lways scared, because people 
would say l 'm so good for my age, and I 
thought, "What's going to happen when 
I grow up? Will I be terrible?" I wanted to do 
this my whole li fe, but I didn' t th ink it was 
going to happen when I was 22. But when you 
step in the room with musicians, everyone's 
equal . If I think something's not good, I'm 
going to tell someone. I don't hold back. 

You've had a lot of different tags on songs
producer, co-producer, co-wrller. What's 
your Ideal work process? 
At first I was just working with the beats, but 
as I got comfortable with the pop stuff! started 
putting together melodies and then writing 
lyrics. In the studio, the best idea wins. If some
one else makes a good beat, and I just play on 
it, or write the lyrics, or write a melody, that's 
fine. I just like making music an)' way I can. 

What are you working on now? 
I'm working with this guy Mike Posner, who's 
awesome. I'm doing a lo t of Neon Hitch's 
album. I did Katy Perry's new single with Luke, 
"California Girls." "My First Kiss" is out, and 
1 got another one with 30H!3. I got a newTaio 
Cruz song called "Dynamite.• I did some work 
with Jazmine Sullivan. I got some stuff com
ingoutwith San ti gold, and stuff with th is group 
from Brooklyn called Telepathe. I love work
ing with new artists, so I try to find them be
fore they're signed to the label. The)"re not 
jaded or blinded by anything. 

You're 22 and you've already written and 
produced No. 1 hits. Do you ever see your
self getting out of the music industry and 
exploring something else? 
1 like cooking. Me and my friend Dave Sitek 
from 1V on the Radio, we were thinking about 
writing a cookbook. We're both chubby produc
ers. We call ourselves the Chubby Angels. Every 
time I 'm with him we cook food together. 
Sounds kind of gay, but I promise it's not . . . .. 

BRITNEY SPEARS 
"Shattered Glass" 

Co-writer/co-producer 
Billboard HotlOO 
Debut: 12/20/08 
PEAK: N0.70 

BRITNEY SPEARS 
"Circus" 

Co-writer/co-producer 
Billboard Hot 100 
Debut: 12/ 20/08 

P E A K: 

N0.3 

KE$HA 
"TiKToK" 

Co-writer/co-producer 
Billboard Hot 100 
Debut: 10/24/09 

P E A K: 

N0.1 

Co-writer/co-producer 
Billboard Hot 100 

Debut: 1/23/10 
P E A K: 

N0.7-

30H!3 
FEATURING KESHA 

"My First Kiss" 
Co-writer/co-producer 

Billboard Hot 100 
Debut: 5/22/10 

PEAK:9 
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SEAN KINGSTON 
& JUSTIN BIEBER 

" Eenie Meenie" 
Co-writer/co-producer 

Billboard Hot 100 
Debut: 4/10/10 
PEAK: N0.15 
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., .1'11/1! ,-,i/,~ •• al The downward spiral: 1:J ~ - Clint Mansell composed 

the score for the film 
"Requiem for 

a Dream' ( left), 
including the 

haunting instrumental 
theme 'Lux Aeterna.' 

NOTES FROM THE 
UNDERGROUND 
Never A Hit, Clint Mansell's 'Lux Aeterna' Has Achieved 
Synch-Licensing Staying Power _/ BY MITCHELL PETERS 

Three,chords. A skeletal melody. And an uneasy 
sense of pathos and dread. 

Those are the elements that make up the 
low-building instrumental "Lux Aetema." part 

of ~ ritish composer Clint Mansell's score for 
"Requiem for a Dream." The bleak Darren 
f ronofsky-directed film, based on a 1978 Hu
~er\ Sebley Jr. novel about four New Yorkers 
consumed by drug addiction, featured ·tux 

e erna" as a recurring theme. 
Despite the movie"s modest box-office returns 

(U.S. grosses of$3.6 m illion, according to Box 
Oflice Mojo), "Lux Aetema" has taken on a life 
of its own beyond the silver screen. 

Ip the years since the release of"Requiem• 
and the Nonesuch Records soundtrack album 
n 2000, the composition has been used in film 
avers for "The Lord of the Rings: The Two 
owers," "The Da Vinci Code,"" 1 Am Legend,• 

"S nshine·and "BabylonA.D." It has appeared 

n 1 deogame trailers for "Assassin's Creed" and 
"Lo/ d of the Rings: The Return of the King: 
It's been used in TV advertising campaigns for 
Canon PowerShot cameras, Molson Canada 
and Ginadian wireless carrier Telus and licensed 
foruse on TV shows like" Late Show With David 
letterman" and• So You Think You Can Dance,• 
as well as in a promo spot for the ABC series 
"Flash Forward." Rapper Lil Jon even sampled 
it on his 2002 single "Throw It Up." 

"I never expected it to continue to have legs,• 
Mansell says. "It's been a happy accident for me.· 

Not to mention a lucrative one. 
Mansell and Universal Music Publishing 

Group decline to disclose how much "Lux 
Aetema· has generated. But publishing sources 
say a popular instrnmental theme like "Lux 
Aetema" typically could command $35,000-
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$40,000 for use in a film trailer, while its use 
in a TV commercial could get up to $100,000. 

(Both estimates are based on itsusein the U .S. 
market for one year.) 

It's a vivid example of how a musical work 

doesn't have to be a chart hit to generate signif
icant income for its creator and music publisher. 

•once in a while there will be something that's 
truly a great piece of music that can be applied 
in a lot of different places and really l ifl that proj
ect," says Scott James, executive VP of film , TV 
and synchronization worldwide at UM PG. "And 
["Lux Aetema"] was one of them." 

Mansell is the former lead singer/guitarist 
ofEnglish electronic band Pop Will Eat Itself. 
Afler the group disbanded in 1996, he moved 
to New York to explore new musical interests. 
Through friends in the city, the musician met 
budding director Aronofsky, who was inter
ested in usi ng electronic-themed music in his 
debut film, "Pi,"which became an underground 
hit following its 1998 release. 

At the time, Aronofsky had never worked 
with any composers and couldn' t afford to buy 
pre-existing music. So to spread his musical 
wings, Mansell agreed to score the project. "We 
both liked hip-hop and the movies we talked 
about resonated with each other," Mansell says. 
"lt seemed like we could give it a try." 

The relationship has been a fruitful one for 
both composer and filmmaker. Since• Pi" an.cl 
"Requiem," the pair has collaborated on su4i 
critically acclaimed films as 2006's "The Foun
tain," starring Hugh Jackman and Rachel Weisz, 
and 2008's "The Wrestler," which earned Acad
emy Award nods for stars Mickey Rourke and 
Marisa Tomei. Mansell is also writing music for 
Aronofsky's forthcoming movie" Black Swan," 

starring Natalie Portman. 
When Mansell began composing the score for 

''Requiem," he irutially created about 20musical 
sketches that he shared with A ronofsky. The two 
then began playing bits of music against the film. 

"One of the ideas 1 had was this three-chord 
progression," Mansell recalls. "!twas different 
to everything else I had done on the CD. When
ever we played it under a pivotal moment of the 
fi lm, it just worked-the pace and the progres
sion in the chords." 

I never expected 
it to continue to 

have legs. It's 
been a happy 

accident for me. 
-CLINT MANSELL 

That musical idea eventually became "Lux 
Aeterna." "It was a progression I probably had 
for ages," Mansell says. "But I never used it or 
even thought of it. The reason I brought it into 

the 'Requiem' thing is because it played well 
with a hip-hop beat, the tempo ofit." 

After Aronofsky and Mansell determined that 
"Lux Acterna" would become the aural backbone 
of the movie. Mansell reworked another CD of 
ideas he had for the film, which were mainly elec

tronic sequences and ambient sounds. "They 
passed through this filter that was being created 
by· Lux Aetema,' " he says. ·It set the tone of what 
the music was going to be, and it just worked." 

Major film studios typically insist on retain
ing publishing rights to big-budget movie 

scores. But since " Requiem" was a small
budget, independent release from indie stu
dio Artisan Entertainment, Mansell had more 
leverage to cut a beneficial deal for himself. Li
ons gate subsequently acquired Artisan in 2003. 
"Tt was such a small fil m, so I retained some 
of the rights because they didn't pay me a great 
deal," Mansell says. 

Mansell. who's affiliated with BMl,owns both 
the writer's and publisher's share of the "Re
quiem" score, wh ile UMPG is theworldwidead
minjstratorofthework. UM PG and BMl declined 
to reveal how much revenue has been generated 
from the "Requiem" score or· Lux Aeterna." Ac
cording to Nielsen Sound Scan, the sound track 
has sold 158,000units in the United States, while 
"Lux Acterna· has sold 188,000 downloads. 

But mus ic sales have accounted for only a 
small portionofthework'soverall income. The 
real money came from synch licensing deals. 
The turning point for· Lux Aeterna" as an in
demand synch came after it was rerecorded with 

an orchestra and a choir for use in the trailer of 
the 2002 blockbuster "The Lord of the Rings: 
The Two Towers," according to BM l VP of film/ 
TV relations Doreen Ringer Ross. 

"The 'Lord of the Rings' trailer use in this par
ticular instance was hugely instrumental, be
cause they had all of those marketing dollars 
behind promoting [the movie]and it was a huge 
project,'' Ringer Ross says. "That piece of music 
probably became more associated with that than 
even' Requiem' to some people." 

Mansell says he was amused by the grandiose 
orchestral version of "Lux Aeterna" that was 
used in the trailer. But he agrees that the expo
sure took his work to a new level of popularity. 

"I feel like the independent guy who some
how had the Beatles cover one ofhis songs and 
it was the biggest hit in the world,· Mansell 
says. "It's not really what I do, but I'll take it." 

Universal's film and TV di,~sion continues 
to pitch and promote the "Requiem" score for 
media uses. Thecompanyplaced the track "Sum
mer Overture" (a variant of"Lux Aetema") on a 
four-disc film score CD sampler that's sent to 
clients that work on multiple media platforms. 
UMPG is also designing a "Composer Spot• 
ligh t'' section for its website that will feature 
music from its composers, including Mansell. 

UMPG's James says publishing revenue 
earned from • Lux Aeterna" is split evenly be
tween film/videogame trailer licensing and 
use in TV ads. 

"Normally if you have a couple of ad uses 
the dollars are pretty large-that tends to dom
inate," he says. "There were quite a few ads, 
but there were [also] a lot of trailers." 
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Hal David Chairman1 & CEO, Songwriters Hall of Fame 
Linda Moran President, Songwriters Hall of Fame 
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Songwriters Holl of Fome's ongoing mission is to celebrate ond 

honor the contributions of our great popula r music songwriters 

who hove written the soundtrock for our notion's history, while 

developing new writing talent rhrough workshops, showcases, 

scholarships and digital initiatives. 
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Startup Goes 
Po P 

Sweden's Razor Boy Music 
Publishing Strikes Gold With Nervo 
BY TOM FERGUSON 

International success is proving as easy as 
two plus two for Swedish startup Razor Boy 
Music Publishing. 

Launched just two years ago in Stockholm, 
Razor Boy has made a s plash by placing a hos t 
of songs on high-profile pop albums. 

At the hea rt of that success are two duos: 
Razor Boy co-founders Fredrik Olsson and 
Anders Bagge, and in-demand Australian 
songwriting team Nervo, comprising sisters 
Liv and Mim Nervo. 

Nervo co-wro te three songs on David 

Guetta's 2009 album "One Love" (Astralwerks), 
including "When Love Takes Over· (featuring 
Kelly Rowland). which topped the U .K. singles 
chart and peaked at No. 3 on Billboard's Euro
pean Hot 100 singles chart. 

More recen tly, the duo co-wrote "VIP" and 
"Boots & Boys" for Ke$ha's chart-topping debut 
album, "Animal" (RCA), whlch has sold 646,000 
copies in the United States, according to 
Nielsen SoundScan. The duo has also written 
fororco-written with the Pussycat Dolls, Miley 
Cyrus and Roger Sanchez. 

Found In Translation 
International 
Songwriters Find Eager 
Collaborators In Japan 
BY ROB SCHWARTZ 
TOKYO-With its Japanese lyrics and delicate 
backing track, Yuki's "Onajl Te" sounds like a 
typically sentimental J -pop ballad. 

But anyone reading the credits for the 
Japanese pop star's chart-topping 2010 album, 
"Ureshikutte Dakiauyo" (Epic), would discover 
the song was written by Jez Ashurst, frontman 
of U.K. lndle alt-rock band Farrah. 

The London native, who has written songs 
for such acts as Irish boy band Boyzone and 
U.K. "Pop Idol" winner Will Young, is now part 
of a growing number of international song
writers contributing to hit records by Japan
ese artists. 

Ashurst's first foray into Japan came In May 
2004, when Sony Music Publishing Japan 
pitched some of his songs to Yuki. One of them, 
"Sweet 17" (co-written with Richie Wermer
ling), appeared on Yuki's 2005 album, "Joy." 

Ashurst subsequently met pop-rocker 
Kaela Kimura during Farrah's 2006 Japanese 
tour, which led to Farrah fan Kimura flying to 
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London to record Ashurst's songs "Ground 
Control" and "Sweetie" for her platinum 
(250,000 units) 2007 album, "Scratch" (Co
lumbia). Encouraged by these new opportu
nities, Ashurst, by then published by Untouch
able Songs/Universal Music Publishing, 
traveled to Japan last year to "write with 
Japanese writers for Japanese projects." 

"It was a different way of working than [in] 
the U.S. and U.K.," Ashurst says. "Two songs a 
day for a start. There was a really big focus on 
mood, because we didn't write lyrics-this 
was much more about painting emotions with 
the music and melody." 

To get over the language barrier, interna
tional songwriters generally either work with 
Japanese partners or submit tracks with 
guide vocals, with Japanese lyrics added later 
in the process by a local writer. In the case of 
"Onaji Te" (Same Hand), Yuki wrote new 
Japanese lyrics to the melody of "One of the 
Days," a song that Ashurst had written with 
Tricia McTeague. 

Despite the logistical challenges and de
clining sales of international repertoire (Bi 11-
board.biz, April 19), such collaborations are 
becoming more commonplace as labels seek 
a competitive edge. 

Razor Boy's global administration is han
dled through a subpublishing deal with 
Sony/ATV Music Publishing, wi th Kobal t 
Music Group administering Nerve's reper
toire in North America. 

But the company itself still only consists 
of CEO Olsson and songwriter/ producer 
Bagge. who have known each other for more 
than 20 years . Wh ile Bagge concentra tes on 
studio work wi th songwriters, Olsson han
dles day-to-day affairs. That includes a bur
geoning synch business- he's currently 

finalizing a Nervo deal for a Pan-European 
McDonald's campaign. 

Following stints a t MCA and 
indie Scandinavia Records, Ols
son became senior A&R man
ager in EM I Music Publishing's 
Stockholm office in 2000. While 
at EM!, h is signings included 

Bagge, who has written for artists 
including Celine Dion, Madonna 

and Jennifer Lopez. 
"One day, Anders came to me and said, 

'Hey, do you want to start up a publishin g 
company with me?'" Olsson recalls . "And 1 
said 'yes.' Simple as that." 

The pair launched Razor Boy in June 2008 
and Olsson made Nervo its first signing. The 
Aussie duo had previously been signed to 
Sony/ATV and worked with Olsson in 2007 
when he invited the duo to Sweden to collab
orate with some ofhis EMI wri ters. 

"Unless you' re one of the creme de la creme 
writers [at a major), it can be pretty hard to 
get you r songs pitched,· London-based Mim 
Nervo says. "With indies, you get their undi
vided attention: 

Razor Boy's first big break came during sum
mer 2008 when Olsson pitched Nerve's songs 

Japanese artists get "broader 
choices of music to choose from," 
says Ken Ohtake, president of Sony Music Pub
lishing Japan, which represents U.S. songwrit
ers with Japanese credits like Linus of Holly
wood (Kaela Kimura) and Joleen Belle (Juju). 
"Also, in the future it may allow the artists to 
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to Max Gousse, who was seeking writers for 
Kelly Rowland in h is capacity as execut ive VP 
of A&R and new business developmen t at 
Music World Entertainmen t. 

Gousse (now senior VP of A&R for Island 
Def Jam Music Group) liked Nerve's material 
and Olsson arranged a co-writing session in 
Rowland's hotel room in London. 

"Kelly had some [bas ic) tracks from David 
Guetta," Olsson says. "They wrote 'When Love 
Takes Over' in that hotel room. After that, the 
ball started rolling." 

The Ke$ha tie-in came when the singer- at 
that time being developed as a country artist
heard Nerve's song "Fuck Him, He's a DJ," 
which is part of its Sony/ATV catalog. 

"She reached out to us, so we asked her to 
come over to the U.K.," Mim Nervosays. "We 
really developed her style from country 
Nashville songs to kind of electronic, dirty 
British pop. Then she went back to America 
and tu rned it into someth ing even bigge r." 

Nervo has its own label contract as well. 
Under a Virgin/Astralwerks deal announced 
in March. the sisters are due to release their 
debut album in 2011 an d will sign artists to 
their own Nervo Records imprint. 

Meanwhile, their songwriting is still much 
in demand. The Virgin/Astralwerks connec
tion led to Nervo contributing wha t Mim calls 
"a classic Kylie song" to labelmate Kylie 
Minogue's "Aphrodite" album (due July 6), 
although she decl ines to reveal the t itle. 

Olsson is keen to grow his roster to 20 wri t
ers, up from around a dozen, but suggests 
other startups can learn from Razor Boy's 
''small is beautiful" credo. 

"You have to find a couple of writers that 
you really believe in," he says, 'and build 
from there." 

have their songs recognized overseas." 
Japan has also been a receptive market for 

Stockholm-based Razor Boy Music Publish
ing, which represents Australian duo Nervo 
and Swedish writer Didrik Thott (see story, 
above). Thott co-wrote Kat-Tun's 2009 Bill
board Japan Hot 100 chart-topper "Rescue" (J
Storm/Johnny's Entertainment), while Nervo 
had credits on albums re leased last year by J
pop artists Hitomi and Kana Nishino under its 
previous publishing deal with Sony/ATV. 

"We pitch a lot," Razor Boy CEO Fredrlk 
Olsson says. "Not so much direct to labels, 
but you work with publishers and agents out 
there who help out." 

Tokyo music publishe r Fujipacific Music has 
secured song placements on Japanese al

bums for Swedish rock musician 
Pontus Hjelm (Nana Tanlmura) 
and Swedish songwriting/pro
duction team Bloodshy & Avant 
(BoA). "As musical trends shift 
into the R&B-pop arena, the 
Japanese A&R community will 
rely more and more on the 'real' 
people abroad," Fuji pacific sen
ior creative director of interna

tional Akira Tsukahara says. "They can't be 
happy with [just] the local supply of material 
anymore." 

Additional reporting by Tom Ferguson. 
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FINALLY UP FRONT 
Stars pay tribute to 

producer Arif Marden 

SMOOTH JAZZ 
Jose James honors 

his Influences 

BETTER LATE . .. 
Laurie Anderson on 

her recording process 

TO LOVE WELL 
MercyMe channels what 

the world needs now 

BREAKING GROUND 
Zac Brown Band 

partners with Ram Truck 

hen Band ofHorses' deal with Sub Pop came 
to an end, its members found themselves wi th 

a familiar dilemma and two choices. 
Some of their peers, Modest Mouse and Death 

Cab for Cu tie among them, had chosen the major-label route
a path that promised more resources but could result in back• 
lash from fans and the risk of getting lost in the major-label 
shuffle. O thers, like the T hermals and the Shins, chose to re
main on indies, keeping their cred intact but limiting their 
chances of mainstream success. Band of Horses split the differ
ence and signed to both an indie and a major. Its new album, 
" Infinite Arms," will be released May 18 on Brown/Fat 
Possum/Columbia. 

"When we started recording, we didn't have a deal," says lead 
singer Ben Bridwell, who also founded and runs Brown Records. 
"As we got to the point where we were doing overdubs in L.A., 
we started inviting people to hear the songs." 

One of those lucky few that heard the tracks was Fat Possum 
Records founder Matthew Johnson."! was a fan of the band, and 
I got introduced to them las t October," he says. "I liked the fact 
that after they made records in Seattle, they hauled ass back to 
South Carolina and were hanging out getting drunk with their 
friends at the furniture factory. We definitely bonded over drink
ing in the morning." 

For h is part, Bridwell says he felt"a kinship" with Johnson and 
also appreciated the fact that Fat Possum has strong relationships 
with indie retailers. But he also knew that a major could provide 
other benefits and struck a deal with Columbia, too. 

HORSE 
SENSE 
Band Of Horses Gallops Toward 

The Big Time With ' Infinite Arms' 

"This situation is really the bestofall worlds," says Ed Alexan
der, the band's product manager at Columbia. "We are all work
ing together, but each using our areas of expertise to make sure 
the band does well." 

Johnson says Fat Possum will focus on distributing the deluxe 
boxed set version of the album, which will feature both CD and 
vinyl copies of the record as well as photo prints by longtime 
band collaborator Christopher Wilson. The set will be exclusive 
to indie retail stores. Additionally, Alexander says Fat Possum 
will help work the record to college radio. Columbia will work 
the album to NPR, triple A and modern rock. 

"Infinite Arms" will also be stocked at Starbucks stores na
tionwide starting May 18. If the experience of former label mates 
Fleet Foxes is any indication, the coffee chain should help drive 
sales-in the case of the Foxes, sales of their self:titled debut 

rose 149% the week the album became available at Starbucks, 
sending it up nearly 100 places on the Billboard 200. 

Alexander says the band has licensed three songs to the season 
finale ofNBC's "Chuck" and adds that more deals are likely forth• 
coming. "Music supervisors love them," he says, noting that the 
song "The Funeral," from the band's first album, appeared in a 
Ford Edge ad as well as numerous films and TV shows. "They cer
tainly don't take everything, but they are willing to consider offers.· 

The supervisors and fans who loved the band's sim ple, hon
est, Americana sound won't be disappointed with the new album. 
Much like the group's two previous efforts, the songs are p1ima
rily driven by smart, sentimental lyrics, although the band isn't 
afraid to deploy a strategic string section or sweeping solo here 
and there. 

"The album is our most collaborative effort by far," Bridwell 
says. "It's not a one-man show anymore. Other people are tak
ing on vocal and songwriting duties. And while we started work• 
ing with Phil Ek, who had produced our previous albums, we 
wound up taking the reins from him and producing it ourselves." 

The band is currently opening for Pearl Jam, an experience 
Bridwell describes as "exciting and ner ve-racking. We've played 
big festival stages before, but the shows on this tour are the biggest 
indoor spaces we've ever played." After a month with Pearl Jam, 
Bridwell says he expects to spend the rest of the summer touring. 

"! sec them going in the d irection ofTom Petty or Neil Young," 
Alexander says. "They're not just another indie band anymore. 
They can r each an older audience and a different audience and 
still keep their core base." 
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BUZZ 
»>BUTCH 
WALKER PENNING 
MEMOIR 
Musician/producer 
Butch Walker is "about 
halfway done" with a 
memoir that he says will 
offer some insight into a 
career of making music, 
both on his own and for 
other, more celebrated 
friends. "It' s not all just 
sex, drugs and 
rock'n'roll," says the 
Georgia-born Walker, 
who hopes to publish 
the book in early 2011. 
" It's actually more just 
kind of funny and quirky 
about my kind of weird 
upbringing and stuff I've 
never told in inter
views." In the fall, 
meanwhile, Walker will 
be working on a "band 
project .. . me and some 
of the Raconteurs guys." 

>»LADY GAGA 
ANNOUNCES NEW 
DATES 
Lady Gaga has yet to 
embark on the nearly 
sold-out North 
American leg of her 
2010 Monster Ball tour, 
but she's already 
looking ahead to next 
year. With most of th is 
summer's dates sold 
out, the singer will 
return in 2011 with a run 
of arena dates starting 
in February, tour 
promoter Live Nation 
announcedMaylO. The 
2011 North American 
Monster Ball tour will 
kick off Feb. 19 in 
Atlantic City, N.J ., with 
10 arena dates 
confirmed through 
April 18. 

»>MAROON 5 
PREPS THIRD 
ALBUM 
Maroon 5 has set a Sept. 
21 release for its third 
album, "Hands All Over," 
and will preview some of 
the new tracks during a 
monthlong summer tour 
that kicks off July 30 in 
Saratoga Springs, N.Y. 
Frontman Adam Levine 
says the new album 
"kind of hearkens back 
to the spirit behind the 
first record [2002's 
quadruple-pla tinum 
"Songs About Jane"] 
and is less like the 
second one [2007's 
double-platinum "It 
Won't Be Soon Before 
Long"]-or is a 
combination of both, 
the best elements of 
both all in one." 

Reporting by Gary Graff 
and David J. Prince. 
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Hitmaker: ARIF MARDIN 

Fond Farewell 
To A Friend 
Producer Arif Mardin's Son And Peers 
Pay Tribute To His Passion For Jazz 

Arif Mardin may not be a household name, 
but he worked with more than a few familiar 
faces who are. 

In his 40-plus years with Atlantic and Man
hattan Records, before his death in June 2006, 
the Turkish-born producer/arranger was re
sponsible for h its from multiple sta rs includ
ing llette Midler, Aretha Frankl in, Chaka Khan, 
Hall & Oates, Norah Jones and Willie Nelson. 
He also won 12 Grammy Awards and is cred
ited with encouraging Barry Gibb to use the 
falsetto that would propel the Bee Gees' sound 
in the disco era. 

llut his first musical love was jazz com
position, a pursuit tha t he put on hold in 
1966 after he co-produced his first No. 1 pop 
hit, the Young Rascals' "Good Lovin' ." Now, 
four years after his death, Mardin's jazz work 
will be celebrated with "All My Friends Are 
Herc." a collect ion o f his composit ions 
recorded with many of the pop stars whose 
careers he elevated. 

The set, d ue June 15 from his son Joe 
Mardin's NuNoise label, will have a compan
ion documentary, "The Greatest Ears in Town," 
co-directed by Mardin and Doug lliro. It was 
filmed during recording sessions for the album 
and includes interviews with such artists and 
colleagues as Franklin, Quincy Jones and late 
Atlantic co-founder Ahmet Ertegun. 

"When my father was diagnosed with pan
crcaticcancer in early 2005, he started review
ing compositions from the past, some which 
had lyrics, some which didn't," recalls Mardin, 
who worked with his father for many years as 
a co-producer and helped complete and record 
the selected pieces. • He always referred to this 
album as his life's work." 

The first song recorded was noir ballad "So 
Blue," with lyrics by Roxanne Seeman, featur
ing Khan on vocals and David Sanborn on alto 
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sax. Other tracks were completed either when 
Mardin was too s ick to work or after his death . 
He worked on the project until the very end of 
his life. "I went to visit him one night in June 
2006, and he hands me score paper," Mardin 
says. "It was the string arrangement to 'No 
Way Out.' And my father died the next day." 

Although Mndin wouldn' t live to see the 
song recorded with singer Nicki Parrott, the 
detailed instructions he lefr behind illustrate 
the forethought in his process. "He wanted 
some seashore sound effects, a Balinese game
Ian interlude, finger snaps and Jerry Dodgion's 
nute asan alte r ego to the vocal," Mardin says. 

Of the album's 13 tracks. the only one the 
elder Mardin didn't pen is opener "The Great
est Ears in Town.· co-written and sung by Mi
dler as a tribute to the producer, who helped 
her earn a Grammy and a llillboard Hot 100 
No. 1 with "Wind Beneath My Wings.'' " It's 
this very loving tribute to how my father came 
here and landed in the world of jazz, and ended 
up becoming this very successful creator," 
Mardin says. 

The album's other contributors include 
Jones. Nelson, Carly Simon and Dr. John. The 
title track's all-star roster includes Hall & Oates, 
Barry and Robin Gibb, and Phil Collins. 

Mardin will release the companion docu
mentary on DVD and is in talks to bring it to 
TV. "With the film, we obviously wanted to 
show h is success in popular music," he says. 
"But also the family side, the history from 
Turkey- what an extraordinary kind of Amer
ican dream my parents lived, my father being 
the first recipient of the Quincy Jones Schol
arship at the Berklee College of Music. and 
how that led to being hi red by [Ahmct's 
brother] Nesuhi Ertegun at Atlantic. And what 
a great father he was-because with all his ac
complishments. he was a grea t dad." 

111m. BY DAVID J. PRINCE 

ALL THAT 
JAZZ ~~~~/:rh~s 

Classics 

When singer Jose James ar rived at the cavernous 
Galaxy Stud ios in Brussels to spend a day wi th 
Belgian piano wunderkind Jef Neve, he had no 
intention of reviving an iconic jazz brand. 

Instead, the two jazz musicians, who had al
ready been singled out as the genre's young guns, 
were simply acting on an impulse to set some fa
vo rite standards to tape. Six hours later, with just 
a 9-foot Steinway concert grand piano and a single 
Neumann microphone set up in the middle of a 
warehouse-sized room, the two had produced 10 
songs in 10 takes. 

Those pop and jazz standards- including 
Billy Strayhorn's "Lush Life" and George & Ira 
Gershwin's "Embraceable You"-will intro
duce James' sensual baritone to American jazz 
audiences. As his first official U.S. release, • For 
All We Know" also carries the weight of history 
behind it- it's the first new release on Verve Music 
Group's venerated Impulse label since 2004. At 
the same time, h is much-p raised "lllackmagic" 
album, which was released last year in the United 
Kingdom on DJ Gilles Peterson 's Brownswood 
Recordings and features his collaborations wi th 
celebrated Los Angeles beatmaker Flying Lotus, 
was recently released d igitally in the United States. 

"I 've bee n singing most of those songs s ince I 
was 17," James says. "When it's all said and 

EDITED BY TOM FERGUSON 

>>>TRAVELING 
LIGHT 
U.K. singer/songwriter Ellie 
Goulding has already had a 
whirlwind year, collecting the 
Critics' Choice Award at Feb
ruary's BRIT Awards among 
other highlights. But she's 
quickening her pace with an in
novative partnership with Nike. 

The two parties have 
t eamed for a fitness and 
music promotion titled "Ellie 
Runs." During the first phase, 
Goulding undertook a ser
ies of U.K, outdoor runs 
throughout April, accompa
nied by fans selected from 
her on li ne community. 

Footage from each event 
was posted on Goulding's 
website and Facebook page, 
The multifaceted campaign's 
second phase rolls out In early 
June when Polydor releases 
a remixed version of Gould
ing's U.K. No. 1 album "Lights" 
-specially geared toward 
soundtracking fitness routines 
-via the Nike Sportmusic por
tal on !Tunes. 

"Ellie's passion for running 

presented a unique opportu
nity to connect her with her 
U.K. fans in a very personal 
way," Polydor senior digital 
campaign manager Aaron 
Bogucki says. 

The 10-song "Lights," which 
mixes folk influences with elec
tronica, has sold 91,000 units 
since its March 1 release, ac
cording to the Official Charts 
Co. The album was released 
May 14 in Germany on Univer
sal; release dates for other ter
ritories are being finalized. 

Goulding plays U.K. arenas 
May 23-27 supporting John 
Mayer, followed by June Euro
pean headlining shows and 
summer festival appearances 
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done, jazz with a capital J is where I'm coming 
from. Dexter Gordon, Billie Holiday, Miles Davis, 
Charlie Pa rker, Thelonious Monk- that's what 
I really studied when I was a teenager and what 
really fueled my passion. So even when l'm work
ing with Moodyman or Flying Lotus, I'm always 

thinking about that tradition ." 
James grew up in Minneapolis, 

the son of a J'-dnamanian saxophonist 
and multi-instrumental ist, and by 
his ea rly teens was a fixture on the 
local jazz scene, performing with 

a variety oflineups and play
ers. He attended the jazz 
program a t the New 

School, studying with jazz 
elders Junior Mance and 

Chico Hamilton. But it was 

Peterson, an influen tial U.K. 
radio personality and crate-
digger with a knack for dis
covering raw talent, that 

helped move h is career 
into high gear. After re
leas ing his debut 

album, "The Dreamer," 
on Peterson's label, James 

began collaborating with a wide 
variety of electro nic music prn

ducers, like British house music 
duo Basement Jaxx, German nu
jazz collective Jazzanova and Fly
ing Lotus (aka Steven Ellison), who 

Revisiting the classics: JOSE 
JAMES (left) and JEF NEVE 

James calls "one of our treasures of American 
music right now." 

"He's very m uch in the mold of Lou Rawls," 
says Maur ice Be rnste in, p residen t of event 
promotion and marketing company Giant Step, 
who is working with Brownswood and Verve to 
elevate James' U.S. profile. "Rawls was a very 
fine jazz singer, but everyone knows him as a 
soul singer. Plus the fact that Jose is very much 
from the hip-hop world, I hear him, format-wise, 
as urban AC." 

For Verve, "For All We Know" will feature 
prominently in the lead-up to the label's 50th
anniversary celebration of the Im pulse imprint 
for later this year, and having James represent 
the label is a n opportunity to br idge the gap 
between the hip-hop generation and the 
remaining jazz puri sts. 

"Jose James is equal parts throwback and 
adventurer, which makes him the perfect artist 
to carry the Impulse la bel torch," says Dahlia 
Am bach-Caplin, Verve Music Group VP of A&R 
and executive producer of "For All We Know." 
Ve rve has enl isted Gian t Step for promotions 
and helped support a brief Blackmagic tour in 
April, which included a live perfonnance on 
noncommercial KCRW Los Angeles' "Morning 
Becomes Eclectic." In June, James and Neve will 
embark on a North American tour of jazz clubs 
and festivals, including two appearances at the 
Montreal Jazz Festival. 

"Often, I'm the only jazz singer or even the only 
band on some festivals," James says. "I'm really 
trying to take my music- especially the jazz 
aspects ofmy mus ic- to a younge r, defin itely 
more femal e audience. Women come for the 
mus ic, and guys come for the women.· 

booked by London-based lems," which hit No. 26 on the rope. A U.S. label deal is under 
Coda. Goulding Is published Billboard 200. "We Are Born" negotiation. 
by Global Talent. streets June 18 in Australia on K's Choice had a European 

-Richard Smirke Monkey Puzzle/Inertia, June 21 breakthrough with its 1996 
in Continental Europe on RCA/ sophomore album, "Paradise 

>>> BORN AGAIN Sony, June 22 in the United in Me," which reached No. 121 
When Sia returned to the air- States on Jive and July Sin the on the Billboard 200 the fol-
waves in late 2009 with the United Kingdom on RCA. lowing year, boosted by the 
infectious track "You've After w Ind Ing up U.S. shows radio hit "Not an Addict." Sub-
Changed," it was clear the booked by Paradigm May 8, sequent albums failed to build 
quirky U.S.-based Australian Furler plays European dates on that overseas success-al-
singer born Sia Furler had in- booked by X-Ray Touring that though the label says global 
deed transformed, with her end May 27 with a sold-out career sales have passed 3 mil-
previous jazzy, soulful style London Roundhouse show. In lion albums-and in 2003 the 
taking a much more dance- August, Furler wil l play four duo announced It was taklng 
oriented direction. U.S. dates on the Lilith Fair tour. a break, with both Bettens 

Championed by national The artist is published by EMI launching solo careers. 
radio network Nova, the track Music Publishing. "We absolutely needed the 
cracked the Australian Record- -Lars Brandle sabbatical,'' Gert Bettens says, 
ing Industry Assn.'s top 20. Yet "In 2003, after we'd been on 
it was a song she'd initially > >>MOUNTAIN tour all the time, 'Echo Moun-
given away to her fans last De- CLIMBING taln' would have sounded com-
cember. "She made the track Belgian rock duo K's Choice- pletely different-and half as 
available as a teaser [for new siblings Sarah and Gert Bet- good.'' The a lbum splits its 14 
album 'We Are Born"] via Twit- tens-returned to the chart tracks across two discs, gath-
ter,'' says her manager David summit in its native Flanders ering pop/rock-oriented songs 
Russell of IE Music. Russell con- with new album "Echo Moun- on one and singer/songwriter-
firms the album's direction taln" (Sony Music) after a styled material on the other. 
"marks a significant change for seven-year sabbatical. The Bettens are published by 
Sia,'' but says initial media and The set topped the Ultra- Hi Jax Tunes/Sony/ATV, 
industry response "has been top chart one week after its K's Choice is touring Europe 
enormously positive.'' March 29 release in Belgium, though June 27, booked by 

Furler's fourth album, "We the Netherlands and Luxem- Primary Talent, with further 
Are Born" follows 2008 set bourg and Is currently rolling European shows scheduled 
"Some People Have Real Prob- out across Continental Eu- this fall. - Marc Maes 

An acclaimed musician/performance artist for four decades, Laurie Anderson will release 
"Homeland,'' her first album in a lmost 10 years, June 15. Co-produced by Lou Reed, her 
husband and long time collaborator, the album Is defined by Anderson's provocative pol
itics and technological Innovations. Bil lboard talked to Anderson about the long road to 
"Homeland," her current stage production and her and Reed's upcoming coronation as 
Coney Island royalty. 

1 You've been touring material from 
"Homeland" since 2007. Why did it take 
so long to release as an album? 
I went out from the beginning with almost noth
ing, one or two sketchy songs. Then 1 played 
for a couple of years with all these different types 
of people-Mongolian throat singers, jazz mu
sicians. l though t l 'd take pieces from the road 
and put them together in a record, and that's 
when I began to lose my mind. I'd be sitting 
there by myselflooking at 100,000 sound files; 
a little viola part from Sweden, a horn line from 
Austral ia. lt was the closest I ever came to re
ally feeling like my brain would implode. Fi
nally it only got finished because Lou got really 
sick of me complaining and said, • I'm going to 
come into the studio and stay until it's done." 

2 Many of the messages on the album 
directly criticize or question American 
policies and practices. Were there any 
particular events or revelations that fired 
you up for th is project? 

I actually took most of the really pointed ones 
out. There was one called "Bad Guys." I wrote 
a lot of the more political songs when we were 
invading [the Middle East], and everybody's 
saying, "Wait a second. Is th is who we are?" 
Your sense of yourself is influenced by what 
)'Ou think about where you live, no matter 
how unpatriotic you are, no matter how di
vorced you a re from that kind of stuff. l think 
it was Kurt Vonnegut who said, "Doing an 
anti-war song is like doing an anti-weather 
song." It won't stop anything. On the other 

hand, I spent a lot of time in the'60s protest
ing, and I've always missed that era of how 
we could influence it. 

3 The narrative of " Homeland" is at 
least as central as the music. What is your 
writing process? 

These songs we re all built around viol in fil
ters. I'm a techno geek, and that's where the 
rhythms mostly come from as well as the har
monies. I've been working with a guy writ
ing a lot of software for violin. It's sortofabout 
piling up a lot of tracks and trying to get a live 
vibe going. 

4 You're having a contest for fans and 
musicians to remix the song "Only an Ex
pert." Why did you do this, and what will 
you do w ith the winning remixes? 
I spend so much time doing it myself, so I 
thought, "This is kind of arbitrary. I wonder 
what other people would do with th is." So 
that's what I really wanted to see, and there 
are so many great musicians and techno geeks 
who love to do stuff like that. We're going to 
put (the winners] out somehow and I'm re
ally excited about that. 

5 Discuss your new performance work 
"Delusion." What was its genesis, and does 
it have any relationship to "Homeland"? 
This show is a k ind of relative of"Homcland." 
It started out as a play for two people-I 
wanted to make a play involving a bunch of 
issues where there were two really opposite 
poin ts of view, and each one of those view
points was really vivid and really true. At the 
end, you aren't able to resolve it . 

The narrator is (Anderson's male alter ego] 
Fenway Bergamo!. It's nice to have an alter ego, 
because when you develop your personality, 
sometimes you make mistakes. Maybe some
thing happens and you want to scream. And 
then you think, "I'm not the kind of person who 
would scream," but you still want to scream. I 
think of that as sort of a design problem. 

6 You and Lou Reed a re going to be 
Queen Mermaid and King Neptune of this 
year's Coney Island Mermaid Parade June 
19. Can you give a hint of what you'll be 
doing for your costumes? 
Well, we're working first on our dog's cos
tume, then we'll branch out to ourselves. You 
lead 10,000 people who are wearing fish out
fits, mostly drag, into the ocean. Our dog is 
a rat terrier and doesn' t swim, so l ' m kind o f 
worried about th is whole thing. Maybe we 
can just get her water wings and she can come 
as sort of a mermaid-butterfly an imal . 
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Al_l~lJIVIS 
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BROKEN SOCIAL 
SCENE 
Forgiveness Rock Record 
Producers: Broken Social 

Scene, John Mcentire 

Arts & Crafts 

Release Date: May 4 

Toronto collective Broken So

cial Scene's fourth album, "For

g iveness Rock Record," finds 
t he g roup doing the unthink

able: whittling its lineup of up 

to 19 members down to six and 

w riting songs with choruses. 

On t he new set, Broken Social 

Scene embraces its pop sen
sibilities like never before. The 

track "Water in Hell" is an an

themic rocker w it h a catchy, 

sho ut-along c horus ("From 

what I can tell/There's water in 
hell!"), and "Forced to Love" 

combines the band's usual g rit 

and a hook that unexpectedly 

sticks, sim ilar to "Cause = 

Time" from its 2002 break

t hrough release, "You Forgot 
It in People." St rangely enough, 

MINUS THE BEAR 
Omni 
Producer: Joe Chiccarelti 

Dangerbird Records 
Release Date: May 4 

Seattle-based indie rock outfit 

Minus the Bear has done its fair 

share of experimentation. But 

w ith erot ic themes, smooth 

product ion and t he use of a 

Japanese Omnichord synthe
sizer, the band's fourth album, 

"Omni," proves that there's still 

p lenty to explore. The single 

"My Time" blends all three: The 

steamy lyrics ("You tast e like 

sweet w ine/We are magni
fied/The sweat rolls down your 

thigh") melt into a synth-laden, 

old-school R&B cut. And with 

its driving baritone guitar, t he 

track "Secret Count ry" is one 

of Minus the Bear's heaviest 
songs to date. Others like "Ex

cuses" and "Dayglow Vista Rd." 

showcase the group's usual 

mellowness, but the sexually 

charged "The Thief" best repre

sents the new direction taken 
the new album's less pop- on "Omni." Amid sultry synth 

and funky guitar, vocal ist/gui-

WIDESPREAD PANIIC 
Dirty Side Down 
Producers: John Keane, Widespread Panic 

ATO Records 

Release Date: May 25 
The recording studio is generally considered anathema to 

those in the jam band community. But Georgia sextet 

Widespread Panic has quietly discovered how to make 

very good albums that carefully balance its chops as both 

players and songwriters. Its new album, "Dirty Side 

Down," plays to all of Wide spread Panic"s strengths, from 
the intricate weaving of John Bell's and Jimmy Herring"s 

d riven songs are hit or miss

strings and pounding percus

sion build tension on t he apt ly 

titled "Chase Scene," laying the 

foundation for an irresistibly 

dark chant. But closing track 
"Me and My Hand" struggles 

tarist Jake Snider recounts Peter Frampton ties a nd surprising ly finds 

Frampt on getting fun ky o n 

t he g uitar.-/S 

waking up alone t he morning A&M/New Door/UMe 

after a one-night stand: ·'You've ~elease Date: April 27 

got a real sh ine set in fool's 
gold/ I am the fool." -LF 

to keep up; its droning vocals PETER FRAMPTON 
are no match fort he rest of the Thank You Mr. Churchill 
set's fervor.-LF Producers: Chris Kimsey, 
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B.O.B 
B.o.B Presents: The Adventures 

of Bobby Ray 
Producers: various 

Grand Hustle/Atlantic 
Release Date: April 27 

Peter Frampto n's newest al · 
bum, "Thank You Mr. Church

ill," reinforces the artist 's sta

t us as a rock guitar veteran 

and finds him exploring new 

plat eaus. Sculpted aro und 
Frampton's fret work, the new 

set has a heavier, more imme
d iate sound that deviates 

from t he melodic flow of his 

Grammy Award-winning 

2006 release, " Fingerprints." 

Against a persistent guitar riff 

o n the tit le track, Frampton 
t hanks W inston Churchill for 

bringing his father back from 

Word War II, which ult imately 

MARY CHAPIN 
CARPENTER 
The Age of Miracles 
Producers: Matt Rollings, 

Mary Chapin Carpenter 

Zoe Records/Rounder 
Records 

Release Date: April 27 

For more than 20 years, Mary 

Chapin Carpenter has consis

tently b lended insightful ob

servation w it h melodic hooks 
a nd folk-country arrange

ments. Her 10th studio album, 

"The A ge of Miracles" (and 

Weaving together hip-hop, rock influences and futur

istic sounds, Atlanta newcomer B.o.B addresses beau

tiful girls, ambition and all things sci-fl on his vibrant 

guest-heavy debut album, " B.o.B Presents: The 

Adventures of Bobby Ray." The opening track, "Don' t 
Let Me Fall," showcases the rapper's smoothed-voice 

singing talent and vulnerability ("They say what goes 

up must come down/But don't let me fall") over a 

booming guitar, while " Magic" (featuring Weezer 
frontman Rivers Cuomo) takes a more pop-driven 

direction. In contrast, on the aggressive "Bet I" (featur
ing T.I. and Playboy Tre), B.o.B exhibits rawer vocals 

with a Southern flavor, and standout "Airplanes, Part 

II" (featuring Paramore's Hayley Williams and Eminem) 

touches on the rapper's hopes and drive for success. 

But the set's most dynamic song is " 5th Dimension," 

which finds Ricco Barrino belting in Motown fashion. 
On the track, B.o.B channels his inner Lil Wayne circa 

" Phone Home": "They try to hold me down/But man 

it's me they can't contain," he raps.-MB 

allowed him t o be born, but second on Rounder following 

28 BILLBOARD I MAY 22, 2010 

he places it in a broader con

text of "waging peace, instead 
of waging war." The autobio 

g raphical track "Vaudevi lle 

Nan na and t he Banjolele" 

f ea tures a mellow uku lele 

groove combined w it h soft 

percussion, w hi le on the 
t wo-part instrumental "Suite 

Liberte," Frampt on stic ks to 

what he does best: p laying 

beaut if ul , Pink Floyd-like 

guitar melodies. Elsewhere, 
t he Funk Brothers join in o n 

"Invisi ble Man," a Motow n 

tribute that i nc orporat es a 

number of Hitsv ille USA ti -

a run w it h Columbia tha t 
y ielded five Grammy Awards), 

adds a familiar yet essent ial 

new chapter t o her ric h cata

log. Musically, t he set's high

lights inc lude the uptempo " I 

Put My Ring Back On" (fea
turing Vince Gill) and f irst sin

gle "The Way I Feel," the latter 

being the perfect country and 

triple A radio soundtrack to 

carefree drives in t he upcom

ing summer months. As the 

album t itle suggests, Carpen

ter contemplates concerns of 
world issues with optim ism. 

"You think you're just stand-

guitars with John 
Hermann's key
boards to a sty
listic sweep that 
spans from the 
e pic, prog-like 
opening suite 
"Saint Ex" to 
breezier fare like 

the title track and the spritely gallop of "Clinic Cynic." 
The band shuffles In a bluesy vein on "Visiting Day" and 
"Shut Up and Drive," while dipping Into Jazz on the 
short instrumental "St. Louis" and taking an R&B turn 
with the bouncy "Jaded Tourist." A rootsy cover of the 
late Vic Chesnutt's "This Cruel Thing" and the classic 
lover's-on-the-road lament "When You Coming Home" 

are quieter and more atmospheric, while "North0 is 

grooving guitar rock with a swelling, buoyant chorus. 
This Is an accomplished work from a group that under· 
stands itself completely, deftly straddling the Ii ne 
between instinct and craft.-GG 

ing still/One day you'll get up 

t hat hill," she sings on the joy

ous, sway ing tit le track. "In the 

age of miracles is one on the 
way." W it h "The Age of Mira

cles," Carpenter's t alents re

main t imeless.-GT 

MERLE HAGGARD 
I Am What I Am 
Producers: Merle Haggard, 

Lou Bradley 

Vang uard Records 

Release Date: April 20 

It 's no t so much t hat Merle 

Haggard has established him
self as an American gem on 

his ambit ious releases in t he 

past decade; it 's t hat we f i

nal ly took notice. He's gone 

from the angry "Okie From 

Muskogee" to a weathered 

everyman poet w ith a West · 
ern twang and a California 

BULLET FOR MY 
VALENTINE 
Fever 
Producer: Don Gilmore 

Zomba/Jive 

Release Date: April 27 

rages within Bullet for My Valentine frontman Matt Tuck. 

Although his group has made its mark on the metalcore 

underground, Tuck spends most of the Welsh quartet's 

new album spewing venomous tirades at a variety of vil

lains who have done him wrong. But he does It In a pol

ished fashion that makes " Fever" the band's most com

mercial outing yet. From the ballady, made-for-airplay 
track "A Place Where You Belong" to hooky speed rock

ers like "The Last Fight" and "Pleasure and Pain," the set 

comfortably straddles the Mayhem/Warped festival 

divide. And the song "Alone" offers six minutes of epic 

ebb-and-flow orchestration, while a few Cookie Monster 

growls still pop up in "Breaking Out, Breaking Down," 
" Begging for Mercy" and the defiant "Dignity." But it's 

clear on " Fever" that Bullet for My Valentine is hot to 

~ ep closer to the metal mainstream.-GG 
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kind of country swing that 
puts melo d ic hef t behind 
musings on t he human con· 
dit ion. On t he new set he 
sings about seeing "our g reat
est leaders break people's 
hearts" and his own short
comings ("Bad Actor," "How 
Did You Find Me Here"). The 
waltzing "Oil Tanker Train" is 

evocative enough to put lis
t eners righ t o n t he tracks, 
while "Mexican Bands" serves 
up a guided tour along the 
Tex-Mex border. On t he t itle 
track Haggard delivers the 
hall -of-fame-worthy couplet, 
"I believe Jesus is God/And a 
pig is just a ham." Toward t he 
end of t he set, he intones, " I 
do what I do 'cause I g ive a 
damn." We're damn g lad he 
still does.-GG 

BALKAN BEAT BOX 
Blue Eyed Black Boy 
Producer: Balkan Beat Box 

Nat Geo Music 
Release Date: April 27 

While many contemporary 
indie acts fuse genres to stay 
ahead of the curve, the result 

is often less than the sum of 
its parts. Not so with Brook· 
lyn t r io Balkan Beat Box, 
whose d istinctive blend of 
wor ld - fus ion e lectroni ca 
brings w ild unpredictabi lity 
on its latest album, "Blue Eyed 
Black Boy." The t itle t rack fea· 
lures muted trumpet and 
shimmering guitar t hat are 
colo red by lyrics about race 
and d iscriminat ion, and t he 
band showcases its reggae 
sensibilities on "Move It," 

mani Arabi lsraelian"). Distill
ing Mediterranean grooves, 
Arabian modality and dance· 
worthy hip-hop beats, Balkan 

Beat Box crafts a cocktail fit 
to please world, hip-hop and 
dancehall fans alike.-CM ... 
STRAIGHT NO 
CHASER 
With a Twist 
Producers: Straight No 

Chaser. Deke Sharon, 

Steve Lunt 

Atlantic Records 
Release Date: April 13 

The 10-member a cappella 
group Straig ht No Chaser 
d emonstrates on its latest 
release, "With a Twist." t hat 
the f irst ingredient in suc
cessful voices-on ly int erpre· 
tat ion of instrumented pop 
is top- notch vocal talent. 
The singers master t he tun
ing and blend d emanded by 
t heir ar rangements, which 
thankfully give precedence 
to the harmonic strengths of 
t he human voice over instru
mental mimicry. But they oc
casionally gravitate to a well

rehearsed sheen that f eels 
overstyl i zed, as heard on 
"Under the Bridge." The set 
succumbs a bit too comfort· 
ab ly to a cappella conven
tions: Songs like Soft Cell's 
"Tainted Love" and Crowded 
House's '"Don't Dream It 's 
Over" have been turned in
side out by college a cap
pella g ro u ps for decades. 
Adding "Sing le Lad ies ( Put 
a Ring on It)" as an interlude 
to t he song " You & Me & the 

w here dub horn is swapped Bottle Makes Three" follows 
for gypsy melodies. La ter, 
"Dancing With the Moon" 
starts slowly before b reaking 
into Balkan-f lavored dance
hall. Recorded in Belgrade 
and Tel Aviv, t he set's tension 
is reflected on "Look Them 
Act " ("There's a real strong 
smell of Armageddon/And 
I'm Mediterranean, I'm a Ye-

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Melanie 
Berto ld i, Lindsey Fort ier, Gary 
Graff, Mon ica Herrera, Evan Lucy, 
Connor McKnight, Michael 
Menachem, Evie Nagy, Deborah 
Evans Pr ice, llya Skripnikov, Gary 
Trust. Alex V1toulis 

a pattern long leaned on to 
keep co-eds swooning. Pro
duction effects used to 
p ump up the i nst rument
free resonance may result in 
a veneer t hat cools the 
voices' natural warmth, but 
St ra ight No Chaser 's ta lent 
should be bound for a sum
mer sales boon.-EN 

All albums commercially available 
in the United States arc eligible. 
Send a lbum review cop ies to 
Mitchell Peters at Billboard, 5055 
Wilsh ire Blvd ., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the wtitets in the 
app ropn ate bureaus, 
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DAVE BARNES 
God Gave Me You (3:48) 
Producers: Dave Barnes. 
Ed Cash 

Writer: D. Barnes 

Publisher: No Gang Music 
(ASCAP) 

Razor & Tie 

Dave Barnes has long been 
o ne of Nashville's best -kept 
secrets. A t alented pop sing
er/songwriter with a penchant 
for writing memorable lyrics, 
he has an impressive gallery 
of fans t hat includes Amy 
Grant, Bonnie Ra itt, Marc 
Cohn and the members of 
Lady Antebellum. Barnes' fan 
base has widened consider
ably thanks to this eloquent 
love song, which Christian 
rad io has embraced. Barnes 
has a warm, engaging voice, 
and his writing is direct and 
conversational. Not preachy 
or t reacly, the song 's heartfelt 
sentiment perfect ly suits 
mainstream count ry radio, 
and some stations are already 
fl irt ing with it. Ultimately, 
though, it sounds like a big old 
pop hit. Everyone loves a love 

song, and "God Gave Me You" 
has the potential to become 
a wedding st aple for decades 
to come.-DEP 

mmD 
OZZY OSBOURNE 
Let Me Hear You Scream 
(3:26) 
Producers: Ozzy Osbourne, 

Kevin Churko 

Writers: 0. Osbourne, 

K. Churko 

Publishers: EM/ Virgin 

Music/Monowise (ASCAP) 

Epic 

Ozzy Osbourne's first single 
in t h ree years debuted on 
"CSI: New York"-the show's 
dark and grisly tone made 
"Let Me Hear You Scream" a 
fitting choice. Atop a buzz
saw guitar rif f ( for t he first 

time since 1986, not provided 
by longtime guitarist Zak k 
Wylde), Osbourne pulls no 
punches. "I'm black and blue, 
beat up and scared," he sings 
before declaring. "It 's do or 
die, only the strong survive." 
After a powerful pre-chorus 
where Osbourne p ushes t he 
limits of his voca l range, the 
track gives way to a d isjointed 
chorus t hat fails to pack t he 
punch t he Prince of Darkness 
probably intended. "Scream" 
m ight have considerably 
more hard-rock bite than Os
bourne's other recent offer
ings, b ut it doesn't go any
where new.-EL 

mm:I 
JLS 
Everybody in Love (3:16) 

Producer: Jonathan "J. R." 

Rotem 
Writers: w Hector. J. Rotem 

Publishers: various 

Jive/JLG 

JLS rose t o U.K. fame when it 
competed on the 20 08 sea
son of '"The X Factor:' then fol
lowed its runner-up finish by 
dominating the sing les and al
bums charts. Now, the group is 
bringing its harmonies state
side with the infectiously 

CHARICE FEATURING IYAZ 
Pyramid (3:57) 
Producers: Twin & Alke 

Writers: various 

Publishers: various 

143/Reprise 
Charice has long counted Oprah Winfrey as one of her 
biggest fans, but the 18-year-old captured a global audience 
in 2009 with her easy-listening ballad "Note to God." On 
"Pyramid,'' Charice-with help from lyaz-delivers a radio

friendly number about defying the odds while displaying the 
kind of vocal range that other budding pop stars simply don't 
have. Written by a large group of mostly young songwriters, 
"Pyramid" ultimately sounds believable because of Charice's 
conviction in her delivery. "Pyramid, we built this on a solid 
rock/It feels just like it's heaven's touch/Together at the top, 
like a pyramid," she sings. An already high-charting dance 
mix loops Charice's "oh, oh, oh" runs to crank up the energy 
even further. Like any strong pop song, expect this one to 
scale multiple charts.-MM 

EMINEM 
Not Afraid (4:10) 
Producer: Matthew "Boi-1da" 

Samuels 

Writers: various 

Publishers: various 

Shady/Aftermath/lnterscope 

No Kim Kardashian barbs here. With " Not Afraid,'' 
Eminem seems to have finally recognized that his fans 
don't need a middling, starlet-bashing lead single from 
their favorite rapper. The "Recovery" campaign 
Instead begins with a vivid kiss-off whose bloodlines 
easily trace back to " Lose Yourself," Em's Academy 
Award-winning " 8 Mile" anthem. This time, the Detroit 
MC fully sings the motivational lyrics, and surprisingly 
well. "We'll walk this road together, through the 
storm/Whatever weather, cold or warm," he belts over 
rolling snares and cinematic strings, supplied by In
demand producer Boi-l da. His rhyming vlrtuosic as 
ever, Eminem makes his first verse the most lithe, his 
second the most self-critical and the third the most 
personal. While "Not Afraid" is somewhat burdened by 
singalong cliches, its revenge-of-the-downtrodden 
sentiment is a powerful one that should effectively 
unite all Eminem Stans-and there are many.-MH 

rhythmic "Everybody in Love." 
The chorus recalls hits by '90s 
male R&B g roups like Boyz II 
Men and All -4 -0 ne, as JLS 
yearns in unison for a long-dis

ta nce love: " 'Cause every 
minute's like an hour, every 
hour's like a day/Every day 
lasts forever, but what else am 
I gonna do/I'd wait forever and 

a day for you." Vocals take 
center stage, wrapping 
around an understated d rum
beat produced by pop/R&B 
hitmaker J.R. Rotem (Jason 

Derulo, lyaz). Already spinning 
on top 40 WHTZ New York, 
"Everybody in Love" is des
t ined to make a splash t his 
side of the Atlantic.-AV 
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All You 
Need ls 
Love 
MercyMe Debuts 
At No. 3 On 
Billboard 200 

Inspired by the Beatles and its 
classic album "Sgt. Pepper's 
Lonely Hearts Club Band," Mer· 
cyMe claims its s ixth Christian 
No. 1 with "The Generous Mr. 
Lovewell" (INO Records). The 
May4 release not only debuted 
atop Billboard's Top Christian 
Albums but also bowed at No. 
3 on the Billboard 200 with 
88,000 copies, the tally's second
highest debut this week, accord
ing to Nielsen Sound Scan. 

In addition to being the 
group's highest-charting album, 
"The Generous Mr. LoveweW 
is responsible for MercyMe's 
best sales week. Pre,•iously, the 
group hadn't r eached h igher 
than No. 12 when "Undone" de-

buted and peaked at that posi
tion in 2004. In terms of sales, 
the "Lovewell" bow beats the 
84,000 start of "All That Is 
Within Me'' in 2007. 

Best-known for i ts 2001 
mega hit "I Can Only Imagine," 
lvtercyMe enlisted a third party 
to he! p deliver the message be
hind its new album: loving oth
ers well.· I love the Beatles and 
'Sgt. Pepper,' • says Bart Mil
lard, lead vocalist of the Texas· 
based band. "Because a lot of 
Beatles songs refer to fictional 
characters, I thought it would 
be cool to say the things we 
wanted to say from a third-party 
perspective. Even if you don't 
l ike MercyMe, curiosity will get 
the best of you, especially since 
this is something not nonnally 
done in Christian music." 

The curiosity s tarts with the 

album cover. Adorn ing the 
package is Mr. Lovewell him
self, dressed in a black suit, 
sporting a bowler hat and hold
ing a heart-shaped helium bal
loon. Recruits to the character's 
"love well" movement can fol
low him via Twitter or on his 
website, which features a series 
of m ime-like videos of Mr. 
Lovewell set in various locales . 

To put Mr. Lovewell's mes
sage into action, Mercy Me part
nered with Christian rad io 
stations in seven markets, in• 
eluding Los Angeles, Las Veg
as, Dallas and Seattle. Listeners 

EMPHATIC 

were asked to ei ther nominate 
someone in need or send ex
amples of people who practice 
what it means to love well by 
helping others. 

In one particular case, the 
band was prepared to donate 
money to repair a Las Vegas 
woman's car when a local auto 
shop stepped up. "They over
hauled the entire car," Millard 
says. "Out of the blue, they went 
above and beyond to take care 
of somebody." The money 
Mercy Me had designated for the 
repair work was given to the 
woman instead. 

Eminem not only scores the 16th No. 1 debut on the Billboard Hot 100 (see "Between the Bullets," 
page 38), he also claims his third chart-topper and 13th top 10. ,r His new "Not Afraid" charges in at 
No. 1 on both the Hot 100 and Hot Digital Songs, selling 379,000 downloads in its first week, accord
ing to Nielsen Sound Scan- the biggest sales week for a digital track this calendar year. 1 He first led 
the Billboard Hot 100 for 12 weeks with "Lose Yourself" in 2002-03 and made an impressive 78-1 
jump with "Crack a Bottle," featuring Dr. Dre and SO Cent, on the Feb. 21, 2009, chart. "Bottle" set a 
then-record for selling the most downloads in its first week of release (418,000), a mark shattered 
the following week when Flo Rida's "Right Round" started with 636,000. -Silvio Pietroluongo 

Eminem's Top 10 Singles On The Billboard Hot 100 

DEBUT DAlE DEBUT POSITION DATE POSITION nm wa 
5/ll/10 5/ll/10 r "Not Afraid" Web/Shadv/Aftermath/lnte<scope 

1/1/10 11 5/]]./10 I ' "Alrplanes"(B.o.B featuring Eminem & Haley Williams) Rebel Rod/Gland Hustl,/Atlantic 

10/l/09 8 10/3/09 8 " Forever" (Drake featuring Kanye West, LIi Wayne & Emlnem) \\ltJlgMooey/(ashMooe'(Jlmet;lM<i111111 

5/l/09 5/1/09 --we Made You" Web/Shad1/Aftermath/lnterscope 

1/3V09 78 1/11/09 "Crack a Bottle" (Emlnem, Dr. Dre & 50 Cent) lhady/Attermalh/lnterscope 

10/7/06 95 11/4/06 "Smack That" (Akon featuring Eminem) Kon,i<t/l!J)fronl/SRC/Univeri.il Motown 

11/14/05 76 1(l5/06 "Shake That" (Featuring Nate Dogg) lhady/Aftermath/lnterscope 

11/16/05 87 12/17/05 "When I'm Gone" lhady/Aftermath/lntericope 

10/9/04 17 10/30/04 "Just Lose lt" lhadv/Aftermath/lntericope 

10/5/01 4l 11/9/01 1 (12weeks) "Lose Yourselfu Shady/lnterscope 

8/3/02 54 9/21/0l "Cleanln' Out My Closet" Web/Altermalh/lnternope 

5/11/01 44 6/19/01 "Without Me,, Web/Altermath/lnterscope 

5/6/00 70 6/24/00 "The Real Slim Shadl!" Web/Altermalh/lntericope 
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MercyMe has also served 
food at a homeless shelter and 
spent time with a terminally 
ill boy who wanted to meet the 
band. It plans to con tinue the 
Mr. Lovewell rad io campaign 
through the rest of the year. 

Other celebrities-ranging 
from the Jonas Brothers and 
Chris Daughtry to author Max 
Luca do and radio talk show host 
Dave Ramsey-are helping 
spread the word through e-mail 
blasts, Face book and Twitter. So 
far, these efforts have generated 
nearly 5 million impressions. 

INO Records senior VP of 

marketing and promotions Dan 
Michaels says the al bum setup 
began in January with first sin
gle "All of Creation." The six
member Mercy Me split into 
three pairs. taking the song to 
radio stations and introducing 
the album's concept. The sin
gle, now in its sixth consecutive 
week at No. 1 on Hot Christian 
AC Songs, initially reached that 
peak on the Apr il 17 chart. Dur
ing street week. stations hosted 
online listening parties, with 
the label providing a custom
ized widget that could be placed 
on stations' websites. 

"The Generous Mr. Love
well" was pre-sold on iTunes as 
well as at such Christian rctaiJ. 
ers as Farruly Christian Stores, 
Berea11, Lifeway and Christian 
Book Distributors. Two dollars 
from every CD sold at Family 
Chris tian Stores was donated 
to the James Fund family char
ity that aids widows and or 
phans. Walmar t so ld a $2.99 
limited-edition maxi-single that 
included "All of Creation" and 
MercyMe's last No. l . "Finally 
Home," from previous album 
"All That Is With in Me.· •••• 

Additi-0na/ reporting by Keitl1 
Caulfield. 
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'I'/. Goodwill truck: ZAC 
. BROWN flanked by Ed 

Voyles dealership GM 
DREW TUTTON (left) and 

Ram Truck CEO FRED DIAZ. 

The Write Stuff 
Zac Brown Band Supports 
Troops With 'Letters For 
Lyrics' Campaign 

It s tarted with a 30-second teaser spot aired dur
ing the Academy of Country Music Awards in 
April. Now the Zac Brown Band's ambitious "Let
ters fo r Lyrics" campaign- formally launched 
May 7 near the band's home base in Marietta , 
Ga.-is in full swing. 

Presented in partnership with the Ram Truck 
brand, the national letter-writing program was 
conceived- in frontman Zac Brown's words
"to send a little piece o f home" to U.S. troops 

overseas. The goal: to rally people to write l mil
l ion le tters to m il itary personnel stat ioned 
abroad . In return, the band a nd Ram Truck will 
give away l million exclusive "Breaking Sou th
ern Ground" compilation CDs featuring three 
new Zac Brown Band songs. 

Ini tially. Brown was looking for a marketing ve
hicle to help draw attention to artists signed to h is 
label, Southern Ground Records. The band's man
ager, Bernie Cahill of ROAR, recalls the letter cam
paign grew out of a creative dialogue between 
Marissa Hunter, head of Ram Truck communica
tion for Chrysler Group, and Brown, who had just 
returned from h is second USO tour. 

DANCE FEVER 
The super-sized white balloons across the board. But Kaskade's 
bouncing off a sea of 3,000-plus longtime manager, Little Empire 
fans at New York's Roseland Bal l- Music's Stephanie LaFera, contends 
room May 8 are the only things his climb isn't part of an "all boats 
that have come down lately for 
Kaskade. In the last eight years, 
the DJ/producer has been on a 
s low but steady climb, selling more 
music, playing bigger rooms and 
gathering more followers. 

rise" trend. 
"His fans are the lifeblood of his 

success," La Fera says. 0 Their true 

connection with his muslc has en
abled us to bypass industry hype 
and promo machines. It has been, 
and continues to be, a very or
ganic process.'1 

"Marissa came up with the concept of tying in 
Zac's support of the troops and tha t gave birth to 
'Le tters for Lyrics,' "Cahill says. "We found acre
ative partne r willing to embrace someth ing a lit
tle out of the box." 

Fans can participate in several ways. They can 
bring their own letters or write pos tcards provided 
at the band's shows on its current Breaking South
ern Ground national tour or at the 2,300 Ram Truck 
dealerships across the country. Or they can visit 
RamTrucks.com and download a templa te. 

In addition to the th rec new Zac Brown Band 
songs, the compilation CD given in exchange 
for the letters also features music by Brown's 
Southern Ground art ists: Sonia Leigh, Nie 
Cowan and Levi Lowrey. Available to the first 
100,000 fans visiting Ram Trucks.com is a free 
download of an exclusive live version of the 
band's lates t single, "Free."The si te is also show
ing exclusive, behind-the-scenes foo tage of the 
band's USO tour in five- to six-minu te chapters 
being released in the nex t five weeks. 

While it's too early to gauge how many letters 
have been posted thus far, Fred Diaz, president/ 
CEO of Chrysle r Group's Ram Truck b ra nd, says 
the cam pa ign "is gaining traction. The campaign 
and the good will of the Zac Brown Band really 
capture the true spirit of our brand.· 

Still riding high on the platinum success of debut 
album "The Foundation" and best new artist 
Grammy Award win, the Zac Brown Band debuted 
th is week at No. 17 on the Billboard 200 and No. 2 
on To p Country Albums wi th "Pass the Jar," a 
DVD/two-CD release (Southern Ground/ Atlantic) 
filmed live at Atlanta's Fox Theatre. Between its 
own tour and upcoming stadium dates with the 
Dave Matthews Band, the Zac Brown Band is also 
at work on a sophomore set due th is fall. 

It all came to an ecstatic head at 
Rose land: The gig marked his first 
concert venue performance in New 
York. And Just one week before, hls 
sixth a lbum, "Dynasty" (Ultra), log
ged his strongest first-week sales. 
Selling 5,000 digital copies, accord
ing to Nielsen SoundScan, the set 
debuted at No. 1 on the overall iTunes 
album chart, No. 4 on BIiiboard's Top 
Dance/Electronic Albums chart and 
No. 1 on Heatseekers Albums. It be
came available in stores May 11. 

It helps that Kaskade's signature 
sound ls as unmistakable as It ls 
beautiful: a combination of dewy fe
male vocals, tough electronic under
pinnings and memorable melodies. 
At Roseland, the whole room sang 
along to tracks like "Move for Me" 
from 2008's "Strobellte Seduction." 

Transitioning Kaska de from "the 
local disco" to concert venues has 
been the focus of William Morris Elec
tronic booking agent Joel Zimmer
man. In April 2009, Kaskade sold out 
the Vanguard, a 1,500-capacity Los 
Angeles nightclub. That October, he 
sold out L.A.'s 2,000-capacity Palla-

dium, a Live Nation venue. Later this 
year, two back-to-'back Palladium 
shows are planned. 

palooza and Coachella festivals, 
Kaskade Is among the featured acts 
at L.A.'s Electric Daisy Carnival 
June 25-26. 

As electronic sounds have infil
trated the pop malnstream through 
breakout stars like Lady Gaga and 
David Guetta, agents are reporting 
more booking opportunities for DJs 

Currently on a national tour, Kas
kade will launch a weekly summer 
residency at the Encore Beach Club 
at Wynn Las Vegas on Memorial 
Day weekend. Following bookings 
with such nontyplcal electronic 
venues as the Bonnaroo, Lotta-

"We're graduating from clubs 
and bringing a bigger produc
t ion.'' Zimmerman says. "It's not 

about neglecting fans, but going 
into rooms that DJs typically 
don't p lay." ' - Kerri Mason 

MR. BIGGS 
IS BACK 
On Mother's Day weekend, Ronald 
Isley was back doing what he does 
best: performing. Kicking off with 
shows in Atlantic City, N.J., and the 
Bronx, the R&B legend is back on the 
road for his Celebration tour, having 
completed a three-year, one-day sen
tence for tax evasion earlier this year. 

His return to the public eye isn't 
the only thing Isley is celebrating 
during tour stops in St. Louis, Dal
las, Houston and on syndicated 
radio host Tom Joyner's annual Sea 
Cruise. The singer is a lso wrapping 
up a new solo album for Island Def 
Jam, slated for late July/early Au
gust. The yet-untitled set finds Isley 
collaborating with songwriter/ pro
ducers Chris "Tricky" Stewart, Greg 
Curt is (Keyshia Cole) and, once 
again, R. Kelly and fellow music leg
end Burt Bacharach. Isley says fea
tured guests include Lauryn HIii (on 
the Bacharach/Hal David c lassic 
"Close to You"), T.I. and Ludacris. 
Still in the works: a possible teaming 
with Aretha Franklin. 

"Every time I go in the studio, I try 
to feel the pulse of the people and fig
ure out what they want to hear,'' says 
Isley, whoturns69 May 21. 

As lead singer of Rock and Roll Hall 
of Fame members the Isley Brothers, 
Isley-who's managed by Marcus King 
and Jaime Rucker King of Foxx King 
Entertainment-notched a string of 
crossover hits dating back to the 
group's first R&B top five in 1962, 
"Twist and Shout.'' His last Def Jam 
release unde r the Isley Brothers 
moniker, 2006's "Baby Makin' Music," 

has sold 395,000, according to Niel
sen SoundScan. lsley's upcoming set 
marks his first solo outing since 
2003's "Here I Am: Isley Meets Bach
arach.'' The DreamWorks/lnterscope 
tribute a lbum has sold 156,000. 

Asked if he'll be working again with 
brother Ernie, Isley notes his guitar
p laying sibling is busy "doing his own 
thing" as a member of the 2010 Ex
perience Hendrix tour. Early in his ca
reer, the late Jimi Hendrix was a tour
lng member of the ls leys' backup 
band. "But Ernie can come back and 
join me any time." 

However, Isley is reuniting with an
other fan favorite: his alter ego, Mr. 
Biggs. "You're going to be really 
shocked when you hear it," he says 
with a hearty laugh. "But It will be a 
good shock." - Gail Mitchell 
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For ad p lacement in print and onl ine call Jeff Serrette 800-223-7524/jserrette@b illboard.corn 

HELP WANTED 
Music Paralegal 

Greenberg Traurig in Sant a Monica seeks a Music 
Paralegal w ith 5+ years of Music Publishing experience, 

includ ing: publishing catalogs, publishing and mast er 
clearance, fee negotiation and preparation and review 
of licenses. Knowledge of songwriter and sub-publish-

ing agreement s, and an understanding of copyright 
laws with emphasis on termination issues, is required. 

Experience w it h producer and mixer agreements 
important. Please submit resume to 

LA Resume~ gtlaw.com. 

WANTED TO BUY 

BUYING RECORD & CD COLLECTIONS 

PRIVATE COUECTIONS • RADIO STATIONS· 

DJ RECORD POOLS 

21ST CENTURY MUSIC 

TOLL FREE 1-800-846-9501 

E-MAIL: aales021 centur,mualc.com 

John M. Jabra, President 

DUPLICATION DISPLAY UNITS 
REPLICATION PUBLICITY PHOTOS 

VINYL PRESSING INTERNET/WEBSITE 
CD ROM SERVICES SERVICES 

DVD SERVICES FOR SALE BUSINESS SERVICES 

PROMOTION & MARKETING MUSIC INSTRUCTION 
SERVICES BUSINESS OPPORTUNITIES 

MUSIC DISTRIBUTORS COMPUTER/ SOFTWARE 
AUCTIONS MUSIC MERCHANDISE 

RECORDING STUDIOS T-SHIRTS 
REAL ESTATE EMPLOYMENT SERVICES 

INVESTORS WANTED PROFESSIONAL SERVICES 
STORES FOR SALE DJ SERVICES 

EQUIPMENT FOR SALE FINANCIAL SERVICES 
STORE SUPPLIES LEGAL SERVICES 

FIXTURES ROYALTY AUDITING 
CD STORAGE CABINETS TAX PREPARATION 
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T-SHIRTS 

Worldwide Distributors of Licensed: 
ROCK & NOVELTY T-SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 
Check out our website catalog: 

m.backltage-fashion.com 
or call for a free price list/flyer (dealers only): 

800-644-ROCK 
(outside the U.S. - 928-443-0 I 00) 

BANKRUPTCY SALE 
COLLECTABLE 
PUBLICATIONS 

TALENT 
SONGWRITERS 

SONGS FOR SALE 
DEALERS WANTED 

RETAILERS WANTED 

WANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES/ 
ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

· ;11 

AUDIO SUPPLIES 
ROYALTY PA.YMENt 

PRINTING 
MUSIC PRODUCTION 

METAMUSIC 
STAGE HYPNOTIST 

CD FAIRS & FESTIVALS 

MUSIC WEBSITES 

NEW PRODUCTS 
DOMAIN NAMES 

http://ebook-free-download.net/


More at ebook-free-download.net or magazinesdownload.comwww.americanradiohistory.com

A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

,.1 I ~ 
. ~ .,. ....... . .., ,.. 

'IDOL' IGNITES 

? ~ , ~-~ ~ 
I 

SHOUT IT OUT 

>>The "Glee" cast ups its count 
of Billboard Hot 100 hits to 43. 
The sum ranks ninth, tied with the 
Bee Gees, in the chart's history 
among non-solo acts, trailing 
only the Beatles (71), the Rolling 
Stones (S7), the Beach Boys (SS), 
the Temptations (53), Chicago, 
the Miracles (46 each), the Four 
Tops and the Supremes (45 
each). On Hot Digital Songs, the 
cast's 49 entries pass Lil Wayne's 
48 for the most since the chart 
began contributing to the Hot 
100 In 2005. 

>>Air Supply returns to the Adult 
Contemporary list for the first 
time since July 10, 1993, with 
" Dance With Me" at No. 28. The 
duo enjoys its highest rank since 
" Lonely Is the Nlghtu hit No. 25 
on the Oct. 18, 1986, chart. 

e Read Chart Beat 
, every week at 

b illboard.com/chartbcat. 

Billbooret 

Godsmack Gets Third No. 1; Mother's Day Im pact 
We're in that in-between period right 
now on the album charts, drifting be
tween the year's early big hits (Ke$ha, 
Sade, Lady Antebellum) and the slate 
of sizzling summer hopefuls (Jack 
Johnson, Christina Aguilera, Em• 
inem, Miley Cyrus and more) . 

So, for the present, we're going to 
have to se ttl e for Godsmack's "The 
Oracle" debuting at No. 1 with a so-so 
117,000 copies sold , according to 

week's No, 1, B.o.B's "The Adventures 
of Bobby Ray," to No. 12 in its second 
week (36,000, down 57%). 

The set's percentage decline is in 
line with what most rock or rap albums 
experience in their second week, but 
since this week's cha rt includes six 
new entries in the top 10, its positional 
d rop is more noticeable than usual. 
It's the first album to fall from No. 1 
out of the top 10 this year. The last time 

knowing that he doesn't have the 
largest fall from No. 1. That "honor" 
belongs to Incubus' "Light Grenades." 
which dropped from No. 1 to No. 3 7 in 
its second week (Dec 23, 2006). 

MOM'S DAY: Lady Antebellum"s 
"Need You Now" is one of the few 
holdovers in the top lOon the Billboard 

from the holiday include Train- which 
also played ABC's "Dancing With the 
Stars" last week-at No. 37 (16,000, up 
66%) and Susan Boyle at No. 38 
(15,000, up 56%). Sade's "Soldier of 
Love" also moves u p to No. 29 (22,000, 
up 50%). Part of its gain was aided by 
its prominent placement in the iTunes 
store with a $7.99 sale tag. 

GODSMACK 
it happened was on the Dec. 
12, 2009, chart, when John 

200 this week as it stays 
steady a t No, 2 with 
97,000-though it's up 
28% in sales. 

How did th is year's 
Mother's Day week haul 
stack up compared with 
2009? Not so great. This 
year's 6 .1 million al
bums sold is off 6.7% 
compared with the 2009 
Mother's Day frame-
6.5 million. 

r Nielsen SoundScan. Indeed, it's the 
band's third chart-topper- and its third 
straight full-length studio album to 
reach No. 1. But its sales are off com
pared with its last two No. ls. "IV" 
started with 211,000, and "Faceless" 
launched with 267,000. 

The combination of God smack's ar
r ival, along with a number of new en
tr ies in the top 10, helps push last 

Mayer's "Battle Studies" de
scended from No. 1 to No. 
I 3 in i ts second week. 

Since 2000, 16 albums 
have dropped from No. 1 to 
No. 11 or lower. Compare 
that with the span of time 
between May 1991 !when 
Nielsen SoundScan began 
powering the Billboard 200) 
and the end of 1999, when 
only three albums did so, 

An increasing number of albums 
are collecting their biggest sales weeks 
in their premie re frame, so second
week declines are nothing new. And, 
of the 16 big droppers since 2000, 11 
of them were rap, har<l-rock or alter
native-rock sets- again, the kinds of 
albums that naturally see large second
week dives. 

B.o . B can at least take solace in 

The album is a likely 
beneficiary of Mother's 
Day shopping as the hol
iday fell on the final day 
(May 9) of Nielsen Sound
Sean's tracking week, A 
bunch of titles on the tally 
make gains likely due lo Mom's Day, 
like Michael Buble's "Crazy Love," 
which charges from No. 22 to No. 15 
with 29,000 (up 98%). Al l told, overall 
album sales are up 11 % this week. 

Clearly, anything by Buble was a fa. 
vored purchase for moms across Amer
ica. All fourofh is studio albums res ide 
on the Billboard 200 this week In ad
dition to "Crazy Love" at No. 15, the tally 
houses "It's Time· (No, 123 with 5,000; 
up 61%), "Call Me Irresponsible" (No, 
126 with 5,000; up 57%) and his self-ti
tled debuq No. 156with 4,000; up 57%). 

Other acts that probably profi ted 

But on t he br igh t 
side, that 6. 7% differ• 

ence is better than the slide seen ear· 
lier th is year during the weeks that 
housed Eas ter and Valentine's Day
two traditional music-oriented shop· 
ping holidays, 

Easter-week album sales were down 
8.5% and Valentine's Day dropped by 
12.7%. One theory for the lesser sl ide 
experienced during Mother's Day week 
is that the holiday is naturally geared 
toward adults who probably still want 
to own a full album, as opposed to 
Easter and Valentine's Day gift recip
ients, who are probably younge r and 
more interested in t rack gifting. •· · · 

IVlaI·1cet \f\fat<:h A Weekly National Music Sales Report 
F0< week ending Moy 9. 20'IO. r 1gu~ ate roul'lded. 
C.of"IPle.d ttom a natiOl'lcll io«lJ)le-of reta.1 :st.Ofe and rack 
sl!llcs re~s c:o'h.'i:t~ hrld Ol'OYidud by 

w.c;~~~n 
W eekly Unit Sales Year-To-Date SoundScan 

DIGITAL DIGITAL Distributors' Market Share: 
04/0S/10-05/02/10 

ILBUMI ILBUMI' TRIClCI 

This Week 6,071,000 1,529,000 21,945,000 

IJslW,ek 5,467,000 1.556,000 20,564,000 

Change 11.0% ·1.7% 6,7% 

This Week IJsl Year 6,509,000 1,329,000 20,707,000 

Change •6,7% 15,0% 6.0% 
·otg1ta. atbl.Pn sa-es are also counted wlu,..,, album s~e-s 

W eekly Album Sales (Million Units) 

30--------~--~-----~ 

15 

10 t 
5 
~6.l M 

O~-----------------' 
J F M A M J A S 0 N D J 

IOll'l lillO CHANGE 

OVERALL UNIT SALES 
ijbums 122,084,000 109,779,000 -10.1% 
Digital Tracks 424,482,000 421,083,000 -0,8% 
Store Singles 546,000 723,000 32.4% 
Total 547,112,000 531,585,000 •2,8% 

ijbums w/lEA' 164,532,200 151,887,300 ·7.7% 
·11'C:Judes track e~alent a, bum sales (TEA) with 10 11ack OOl/'lt>-o~s equiv~t 
lOOM!-a\bum Wt!-

DIGITAL TRACKS SALES 

•09 -----------~4~2~4~.s- m=il=li~o~n
•10 

SALES BY ALBUM FORMAT 
(D 

Digital 

Villi 

Oltre1 

95,562,000 
25,660,000 

836,000 
25,000 

421.1 million 

79,247,000 ·17.1% 
29,570,000 15.2% 

948,000 13.4% 
13,000 ·48.0% 

e uMG e sME e wMG 

Total Albums 

Current Albums 
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111 10 

20 

21 13 

G 21 

e 18 

24 14 

211 

3 1 19 

32 

33 20 

42 17 

G a1 

e 42 

G 41 

G 44 

G 49 

48 32 

Title e 
The Oracle 

Need You Now 

The Generous Mr. Lovewell 

Live At The Troubadour 

My World 2.0 

Diamond Eyes 

Court Yard Hounds 

Iron Man 2 (Soundtrack) 

Pulse 

Raymond V Raymond 

The Fame 

B.o.B Presents: The Adventures Of Bobby Ray 
ftEBELftOCK/GPJa~O HI..Sn E/il.TlANT){; &18.to3JAG 1:us 

Amazln' 

UNIS: The World's Enemy 

Crazy Love 

NOW33 

ZAC BROWN BAND Pass The Jar: Live From the Fabulous Fox Theater In Atlanta 
SOUTIICR>J GROUNOJA.TU.NTIC 3?3726/AG 2S.98 CO/OVO :tJ 

Together 

Glee: The Music, The Power 01 Madonna (EP} 
20lH CENTURY ~ox IY/COt UMBl,1, 67681/St»IY MUSIC 8,98 

Fearless Love 

The Foundation 

LADY GAGA 
STilEAIAtlNE/KOI.ILIVE/CHERR'flREE/OllEIISCOPE 013!72•/IGI, 10.98 The Fame Monster (EP) 

Revolution 

Animal 

Fever 

Heaven Is Whenever 

The E.N.D. 

My World (~P) 

Soldier Of Love 

Play On 

Still Standing 

Sparks Fly 

Battle Of The Sexes 

Save Me, San Francisco 

I Dreamed A Dream 

Dark Horse 

Here I Am 

Encores 

The Element 01 Freedom 

Glee: Season One: The Music Volume 1 

ERYKAH BADU NEW AMERYKAH: Part Two: Return Of The Ankh 
CONTROL Ffl(il,(l/U,fl/EflSAL \IOTOVI~ 014-02'.3"/UMftS (13 98 

TENTH AVENUE NORTH Over And Underneath 

Lady Antebellum 

Rated R 

OMNI 

,orn """" rox "''°'""'" "'"''"""' """' 111_, ~ lee: Season One: The Music Volume 2 e 1 

m 
Thanks In part to 
his duets partner 
Carole King (see 
Hot Box, page Il), 
Taylor has now 
notched atop 10 
album iuach 
decade lime the 
70~ H~ lasl lop 10 
wasl008's 
"Covers" (No. 4). 

lwo-lhitds of Ille 
Dixie Otkks (Martie 
Maguire and EmiJy 
Robison) team up 
for !heir Court Yard 
Hounds side P1Vied, 
whidt allll debuts 
at No.3 on lop 
Ro<k Albums (see 
bllboard.biz/d1i11s). 

ll's Ille best sales 
week (15,000) and 
highest-( harling 
albumforlhe 
group. llffir 
previous-best sales 
frame-and chart 
high-<ame when 
its last set, lOOl's 
"Challengers," 
debuted at No. U 
(20,000). 

m 
The band's last full• 
lenglb sel, "Plane! 
of let," topped oul 
at No. 74 with 
9,000 sold In ils 
first week. Th~ new 
album wrpasses 
that previous high
waler mark, as II 
bows with 12,000. 
II also enttrs al No. 9 
on Top Alternative 
Albums (see bil~ 
board.bil;/charts). 

m 
Though the act (illla 
Stevea Elison) has 
released numuous 
EPs and albums 
through lhe years, 
he's only charted 
on<e before in 2008 
on lop Eledronlc 
Albums. n~ album 
starts with 6,000 
and features such 
guests as Thom 
Yo11le and Ravi 
Coltrane. 

M 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

•I :i= m aB ARTIST 
i!s :51 ~, IS IMPRINT & NUMBER I DtSTRISUTll\6 LA.BEL (PRtCEI 

Title l 
Ready e j 151 

112 

113 

117 

37 40 

34 22 

38 37 

53 41 

27 18 

61 53 

36 20 

TREY SONGZ 
S.ONG tlOOK/All.AIHIC 5187g4/AG (IB-99) 

SOUNDTRACK 
FOX/FOX SEl,FICHUGHT &18.'/~Ew Yl£S1 f J7 981 

LIL WAYNE 
CASH MONEYl\.t.WHISAL l.!0TOWti. 012737AA,,ftG (13,98l 

ALAN JACKSON 
ARISlA. N,1,$H'IILLE 62S60/SM~ i i UISI 

MGMT 
COLUlt81/t 45335"/SO~"V I.IUSIC 111.981 

ADAM LAMBERT 
1g,'RCA 54101/RMG ·13.981 

WILLIE NELSON 
S.Jtil,NGRl·lA 613?8-0JROUNDlR fl7.9Sl 

Crazy Heart 11 

Rebirth I• i!3 
Freight Train 1 

Congratulations i 
For Your Entertainment 3 

Country Music fj 
COLUPJBIA. 4722!',SOt;"V \IUSIC (IJ-95) our ongs 1 HARRY CONNICK, JR. ~ s ~ 

57 61 JASON ALDEAN Wide Open I• 
= l-:':,:;~c:'~::"pc:' ~:s;,:-;~::;'; :c.l(,,_18ec,9,e81L._ ___________________ J •-lii!"'il 

8 1 

112 

63 65 

28 -

113 45 32 

70 68 

aa 47 28 

g54 001/ROCl<Ef SCIE«CE vtNlUAU f13.9BI Miracle N =~ I ~ AROEJll/lNO/MlMrllC !11992?(1,G 113.9!ll Awake ~ 

~;";~.~,!;.~!:1.N,f.~~PENTER The Age Of Miracles • 

LAURA BELL BUNDY I ,,,.. 
MERCURYNASHl/lLL£01396-8JtMGN 111.981 Achin' And Shakin' f.11J 

1,~~~1: ,mJAG " ·" ' Another Round 3 

COLT FORD Chicken & Biscuits I li:: 
il.ViRA.GE JOE'S 216 114,981 ~ 

86 89 ; 1 ~~~~ 3&rS9/JlG ft 3 98) Funhouse • 2 

~ R~~!~ ~t~f>IIOL (18.981@ Plastic Beach I fi 43 34 

1111 ~~~~7. ~~:!~.~~USIC "''" om) Mundlal • 

CASTING CROWNS Until The Whole World Hears ( • !!!! 
29 -

80 64 1!,[ACH SlREO/REUNIDN 1D13$JS0f('V t.lUSIC Cl Lil.SI I 
70 60 57 

71 39 46 

72 69 66 

• 89 96 

e 76 84 

75 59 55 

715 56 52 

f» 94 98 

78 67 70 

711 52 33 

G 82 78 

., 71 63 

82 15 -

(I) 116100 

1M 66 69 

LUKE BRYAN 
CJ,,PfTOL NASIMLLE 65833 (18-98) 

SHARON JONES & THE OAP-KINGS 
OAPTONE 01S" (15.9,S) 

JAY-Z 
ROC NAT10N 52-0856"/AG {18,981@ 

EMINEM 
WE0/Sl-tAOV/AfTERr-'-ATH/INTERSCOPE 012863"/IG.1.1l 3 9tll 

TOBYMAC 
~OFIHflONl 263?1 113.9.8} ® 

MCA NAS.lf\llltE C,1:}3831\1\,GN j13.98f 

SELENA GOMEZ & THE SCENE 
HOllV'IIOOO OU!l31 118.9$)@ 
SLASH 
Oil< AA'f'O 31433 (17 98) 

JOHN MAYER 
COt Ur.' 8111. ~C-87'/SOt.1' 1.\USIC 113 {UI) 

SHE & HIM 
MUI.OE U.4' (15.98) 

HOLE 
CHEIIRY FOREVER/M.ERCURY 01422"2"/DJ!ltG (B.981 

: ~~~r!,e< "'°'OOl'IAUlll' flS .98\ Eil 

1 YOUNG MONEY 
CASH MONO'l\.>.MFIS,.L I.I0T0-,/11' 0137$.$JU\,RG (13.98t 

DAUGHTRY G 96 92 
1Qfft.CJ,53744/RM6{189&)® 

Doin' My Thing 

I Learned The Hard Way ! 
The Blueprint 3 • t 

Relapse 

Tonight 

Haywire f) 

Ki~AndTell ~ 
Slash -_g 

Battle Studies • ~ 

Volume Two r 
Nobody·s Daughter 11 

Keep On Loving You I e ~• 
We Are Young Money I 

Leave This Town • I 
88 64 54 NATALIE MERCHANT Leave Your Sleep 

- l-;''1;;c6 c;Cllcc' .,CSl';'Sll-C:R;c.Mlc;O';;N"''5:'-UCccH.c5'cc2cc3()..c4/WccARccNccEc.R "'8R"-OS'-"(2-"4.9'-'S'-I --------------, 
11 

~ 98 87 , MARY J. BLIGE STRONGER wlthEach Tear w = E"'i':" s:"':;:';';' ",.:";,:""'":;;"cc••:,:a'"-''""'"'"'-'1"""'"") _________________ _ fl 
~ - FLYING LOTUS Cosmogramma 
'91 - WA.AP 195• (1S.g8) • 
~ 93 74 I KENNY CHESNEY Greatest Htts 11 ( 
'-1 = E '"cc' ;';"ci"";c"'';";;"c;(,;;11-;;.9,c61 ____________________ __., ! 
90 78 93 CHRIS YOUNG The Man I Want To Be 

RCA NA.Slt~ILL{ nu.e.tSMN (10.99) ti 
~ COLBIE CAILLAT W gg 130 UNl'-'tRSAt REPU8UC 013i S-'A,l.,RG 113.961@ 

112 35 - ?tr,,~~~~~~ 1~,~~~ 
'-'!\ DARIUS RUCKER 
W' l05 82 '' CAf><TOL NASH•/ILLE 8U06{18.!18) 

ll4 75 71 I ~~!:fN~S; l?cro~~~ ... MON (10.981 

115 84 80 

911 88 83 

117 65 59 

118 51 38 

1111 83 79 

107 123 

1 
JASON DERULO 
SELUGA HEIGHTS 519657/YIARNEII BROS {10.981 

KINGS OF LEON 
RCA 32712/fll.\G (13JM) 

BROKEN BELLS 
COLUrtBIA 5-5e55'/SO>."V I.IUSIC (1t 95) 

JAKOB DYLAN 
COLUPJ81,Ci S(l524/SONY Mt.SIC {11,981 

OWL CITY 
UNIYEF1S1,L FIEPUBLIC 01l141"/UMRG (10 98) 

VARIOUS ARTISTS 
WORD-CUJl.8/PRO'IIOEWf.lWIEGRITY 14857/EMI CMG f1J_g8) 

Breakthrough 1 • f1 
Drowning Pool II 

Learn To Uve I• J.i 
Easton Corbin ti 

Jason Oerulo I j 
Only By The Night • • 

Broken Bells I ! 
Women + Country tz 

Ocean Eyes 1 • I( 
WOW Hits 2010 • 31 ~-

THE BILLBOARD 200 ARTIST INDEX ~f:":B·LE·:.:·::~~ 111E CANADIAN TENORS . • 
. ... . . .184 

l.!~RY CH.6PtN-

COHHD AND CAMBRIA . . 
.. . . . . . . .... . . . . 127 

HARRY CONNfCI( ..R .. .58 
EASTON COOBJN . . . . . 94 
PARJ\NDA COSGROVE • 32' 
coum YARD HOUNDS ,7 
CRE£0ENCE Q.f.1t,RWAT'ER 

GATEWAY WORSHIP . • 161 JAY·Z . • . • . . . • . . . . . 72 KIDZBOPKIOS . ... . 160 
OAOOY YANKEE , ,68 EMlNEM . , . . • , 73 GODSl,IACK . . . . . . . . . . 1 MERtf tt.AGGARO ,\76 ElJON JOHN . . . . .172 KINGS OF LEON . ... . . 96 

Sl!;All&MJG , ,, , ,36 

A8B"' ,. . . .• 151 
AC.<JC . ........ 8. 185 
J"'SO!t At.DEAN . . . • 59 
AIJCE l,.CHAJI-IS .. • 179 
GARV All.AN .1 15 
AVEITTURA . . . . . .. .. 118 

ERYKAH BAOU . . . .45 
.EFFBE.Q(. . .. . 137 
BEYONCE . . .. .167 
JJSTIN BlffiER • . . . S, 28 
TliEBLACKE'YEDPEAS .27 
MARY J SLIGE . . . . . 87 
8.0.8 .. . ....... 12 
"4Cl1Af:L SOLTON 166 

80Nf: 111UGS-N-HARMONY 
.14 
.:ll 

T0t11 8AA).'T(lN . . .. . . 9 
BREAIQNO BENJM,tN . 101 
8ROl(f:N BELLS •. • . , • . 97 
BAOl<El+SOCl"-SC& .3' 
8ROOKS&DUNN ... . 131 
lACllW\\~IWE . .17. 21 

CARPENTER . . . . . 62 
»iNNVCASH .•.• 193 

. . . . 1 ~. 12l, 126, 156 
JIMMY BlffETT , -42. 170 
BULLET FOR MY 
'/AUN11NE , 25 CASTING CROWNS , ,69 

CAGE THE EL.EfH..AM .146 
COLBIE CAJLLAT . , .91 
CAIAI.A .. .UII 
J£RW Y CAMP . . . . . 169 

.MSONCII.STRO , .182 
CEUlCWOMAN , , , 141 
OiAYAt<NE ••. 190 
KENNY CHESNEY . • , .&9 
CIRCA SUfMI/E . . .. I S5 
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RE'JlV"'L ,149 
CYPRESS HU , . . .107 
PALEY~US .••.. 157 

DAUGHTRY .S.S MELISSA ETHERIDGE . 20 GOGa.. BORDEUO . . . 174 JIMt HEM)RIX . • . • 7 6 
DEFTONES . . . .. . • , 6 DANNY GOKEY . • • . • I 18 THE HOLD STEADY .2& 
JASON OEROUl .. .. ..915 
FW-IEEM DEVAUGHN .1 n FN'E FINGER OEAJH 
THEOIRTYHEAOS . . • 13ti PUNCH . . . •.. • . 158 

SElENA GOMEZ & HOlf . .... ai 
THE 51'.fNE , , •. , ,7,8 

GORUAZ , , . 67 
DJ HOUOAY + GUCO HYING LOTUS ..... . . 118 
.. MNE . . . . 135 COUFOPD. . . 65 

OR.ii.KE .. . . . . ..... 12-4 

MIY GAAJ'tT , , 120 ALAN JACKSON . . . .. ..54 
GUCCIMAl!E .. . • . ... 171 P.-c:t1m. JW<SON , 
GUNS N' ROSES • •. 1&,t , .110, 13S, 165 

Ofl0Y/NWG POCl .92 JACKVL .192 
J.IIKOB D'l'l/ilf , , , .~ .N.JAN GABRIEL 133 JAHE!A1 , ti• 

NORAH XINES .. . . 141 CAROCE KlNG & 
SHARON JONES & THE JAMES TAYl.00 . .4 
OAP·KINGS • • .11 

JOURNEY , . , , , • 121 
JO'n'ELL & R~OY , , 112 LAOV .ANftBUlUM 2. 47 

LAO'(GJ\GA ,,, ,11,22 
.ADAM LAMBERT . • 56 

KESHA . . . • . . . . • . . . 24 l,td:V.NOA L,OISERT .23 
ALICIA KM . . . . . .43 GREG LASWEU . . .197 
KIO CUOt . . . ..... . 142 I.At.AA aEU. BUNCW . 63 

Data for week of MAY 22, 2010 
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104 91 

107 74 
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137 77 

e 
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141 
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1Q 

144 

1411 
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GARV ALLAN 
l-,CA 1MSH\'ll lE OIJ:ui2/Ufl(,N 10 9.8 

SONS OF SYLVIA 
19/INURSCOPE 014 IB~SA 9 98 

VAMPIRE WEEKEND 
>:L 42!1· 14'98 

DANNY GOKEY 
19/RCU..A.SH\ll,l( 6055AIS.,,N 11 98 

BRAD PAISLEY 
JIRISTI. NA.$HV!LLE 47352/Sl!N 13 98 

AMY GRANT 
llM'f GRANI PRODUCTIONS 113&83JSP,r,RRO't'I 17 91! 

JOURNEY 
tOLUM81A 4-44SJ 1.3 9.8 @ 

VARIOUS ARTISTS 
PlM.1,0 CMS 887SS'!lfr'IORO CUfl8 17 9-8 

MICHAEL BUBLE 
U JJREPR1SE 4!H~6/WAflUR BROS 18 98 @ 

DRAKE 
'VOUNG MON[Y/CASlt l.lON£Y/UNIV[RSAl MOTOWN 013458/UMRS 9 98 

Title 

Dear Agony 

Cold Day Memory 

HIiibiiiy Bone (EP) 

The Sound Of Madness 

Nikki 

Brand New Eyes 

Rise Up 

Come Rain Or Come Shine 

wow Gospel 2010 

Number Ones 

The Resistance 

El Momento 

The Script 

Southern Voice 

Get Off On The Pain 

Revelation 

Contra 

My Best Oays 

American Saturday Night 

Somewhere Down The Road 

Journey's Greatest Hits 

WOW Worship (Purple) 

It's Time 

So Far Gone (EP} 

BOB MARLEY ANO THE WAILERS Legend: The Best Of Bob Marley And The Wailers 
TUrr GONG/ISLAND 4?2-84$•210JIOJMG 13.9B/8.98 

MICHAEL BUBLE 
143/flEPRISE 100313NIARNEfl BROS 18 98 

COHEED AND CAMBRIA 
,C-OLUMBIA 520S5•fSONY f.'U~C (11 tl8 (:!7 

PHOENIX 
tO"Uf! OIW/~AIS,Ot! /11 IS 

FRANK SINATRA 
REPRISE 438fb2/VIARNER BROS (18 98 

VARIOUS ARTISTS 
f-U.RLESS 30138 U 9-B 

BROOKS & DUNN 
AHISTA NA.SH\llllt 4'!.?USMN 13 98 

RASCAL FLATTS 
l't'fUC STREET 00260,L 18 9-fl 

JUAN GABRIEL 
Fm:OVIS/1354514/\J,,LE 1198 

SOUNDTRACK 
SUfl.MIJJCH-OP SHOP/AILANJIC 519421 •/AG (18 9 

DJ HOLIDAY + GUCCI MANE 

Call Me Irresponsible 

Year Of The Black Rainbow 

Nothing 8 01 The Best 

Punk Goes Classic Rock 

#ls ... And Then Some 

Unstoppable 

Juan Gabriel 

The Twlllght Saga: New Moon 

DJ HOLIDAY + GUCCI MANE 
1D17 SRICIC SOOAD/ASnuM 523BQQ/\YARNtR II.RO 1D17 SRICIC SOOAD/ASnuM 523BQQ/\YARNtR II.ROS 13.98 Burrrprlnt(2) HD 

THE DIRTY HEADS 
DICUTl\'E PAUSIC GROlP 1243 13 1!8 

JEFF BECK 
ATCO 5'2'369$r/RltNO (18 9S) 

MICHAEL JACKSON 
.1.\U/tP1c it1~1·tsot.'I' .,,us1c (1199) 

VARIOUS ARTISTS 
O.IINNMftSALno,,11,A Sll&UISONY .-1,s.ic {1S '98 

KEITH URBAN 
G.APtlOl tu.SJMllE 35751 • (18 '98) 

CELTIC WOMAN 
._,,_NHAtlAJil 5.8360/BLG 18 9a)@ 

Any Port In A Storm 

Emotion & Commotion 

Michael Jackson's This Is It (Soundtrack) 

NOW32 

Defying Gravity 

Songs From The Heart 

KID CUDI 
OREM.I ON/G O O 0./Util'IERSAL ,,orowti' 01:ll!IS· 

Man On The Moon: The End Of Day 
OREM.I ON/G O O D_/Utill/ERSAL ,,orowti' 01:ll!IS•IIJMRG IJ.11-8 ® 

Taylor Swift 

The Sea 

LIFEHOUSE 
GtffEN 013753/IGA. (13 '98 

Smoke & Mirrors 

Cage The Elephant 

0 :1 25 ~ -~ The Fall 

148 

PfGGVLfE , , , , 11)8 
THE LETTER 8lACK , 183 
l.f'EHOUSE . . . . . .. 145 
LI.WAYNE ..•. ,5,3 
LUOACRIS. .33 

BOB MARLEY ANO 
THEWALERS . . .125 

MAAWElt. . . • , . 163 
JOHN M,Wm . . . ... 80 

TIMBALAND 
._,0SLE'V/b.U,CK-SR0UNCh'INt CRSC0P 
TIMBALAND 
._,0SLE'V/(1.U.CK-SR0UNCh'INtCRSC0PE 0136'S'/IBA (lU.S) Tlmbaland Presonts Shock Value II 

CREEDENCE CLEARWATER REVIVAL 
U.NTAS'V 2'/CONCOflD (17 98/12 98) Chronicle The 20 Greatest Hits 

TONIC 
'2'9 17!105/SLG I :5 98 

NATALE MEACHil.NT . ao 
MERCnE , , , .3 
MGMT . . . . . . • SS. 180 
MINUS THE BEAR . . . _.9 
MONICA. ........ .31 
JUSTl!f MOORE . . . . . 195 
MOTLEY CAUE • . • . • . 199 
MUSE . . . ... . . . . . . . 111 

THE NEW 
PORNOGRAPHERS • ,18 BR~DPNst.EY 

NICKELBAO< . • . . • .39 PARAMORE . 
NONPCMtH . • . .• • . 60 PEARL JAM . 

OWL COY . • . •. • . • •• . 99 

PHoENIX 
PWK 

Tonic 

RIH.i.NllA , , , ,4,9 
... tl9 JOSH RITIDl ,41 

... 106 l.AROUX ... . . 189 
, .. 191 OAAIUS RUCKER • . , •. 93 

.128 

. 66 
SADE •• . • •• • . •• . •. 29 
MAR\llN SAPP . . . . . . . 40 

CORINNEBAILlYRAE .144 THE SCRIPT .. •.. • 113 
RASCALR.ATIS .• • . 132 BOB SEGER & T>iE SLVER 
RA.TT . . . . . . . • . . . . . 198 Bll.LET BM«> . . . 175 

TIM MCGRAW , • , 1 J4 WIWE rmsc,..i . 57 AE8A . . . . . . . ... . . . . 83 SEVeNOUST , , , 102 
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Wtth nearly 6,000 
sold, the act also 
bows at llo. Z on 
both Top l.1tin 
Albums a~d latin 
Rhythm Albums
marking the duo's 
highest <liart 
positions and best 
ialeswtek. 

While Sinatra's 
artalog was the 
theme on last 
weet's "American 
Idol" (this title~ 
up 81%), lady 
Gaga's perto1mance 
of "Alejandro" lilts 
her two albums each 
by more than 18% 
(Nos. TI and Zl). 

~&----~ 
;t,,' 

,1• · ~ 
169 ., 

Both Camp (up 
J47%);indllatthew 
West (No. 181, up 
281%) experience 
big Jumps thanks to 
iale prklng al 
Family Ch.risli;in, 
UfeWay and Bereao 
stores. 

The ~nger's filll 
studio set si1Ke 
lOOS returns her to 
both the BiMboard 
200and top 
Country Album~ On 
the lalter, she starts 
at No. 32-her 
fotrlh top 40 

111 album on the taly. 

SHE&·HIM , . • 81 
BLAAf SHELTON .103 
SHINWOWN . . . . ..• 104 
FRANK SffAfflA . 129, l"94 
Sl<I.LET ...... ... . 61 
SLASH . • . . . . . .. . . . • 79 
SONS OF SYl.Vli\ • . • • 116 
SU~AIID . . .. ... . 162 
TA'l'tOR SWIFT ..35, 143 

M 

:i= te 58 ART IST 
:51 ~, IS IMPRINT & NUMBER f DtSTRISUTll\6 l.4.BEl (PRtCEI 

194 190 

152 114 121 

183 141 154 

168 194 

155 79 11 

1117 159 156 

1118 149 143 

159 145 133 

180 128 124 

ABBA 
POLYOOR 517007/i'l&M 18 98/12 98 

VARIOUS ARTISTS 
\\'.ALT OISNE'r OOS212 13 98 

THREE DAYS GRACE 
• 1Vt. 46256/Jl& 13.tl8 

ORIGINAL BROADWAY CAST RECORDING 
DECCA 1Mt0A0WAY 001681/0ECCA 18.9.tl 

CIRCA SURVIVE 
A.TL.ANTIC ~23640•/AG lJ .9-8 

MICHAEL BUBLE 
I "3lR[PRIS( 4$376/WA.RNER BROS 18.98 

MILEY CYRUS 
l tOLLWIOOO 0047HI CX 10.98 

FIVE FINGER DEATH PUNCH 
Pfl.OSP(CT FIi.Ri( so100· IJ 9.8 ® 
SOUNDTRACK 
S.\.MMfT/CHOP SHOP/il.T\Jl,WTIC 515923•1,1,G 08 98 f!) 

KIDZ BOP KIDS 
RAZOR & 11£ 812 I 4 (1 S.98 

Title 

Gold - Greatest Hits 

Radio Disney Jams 12 

Life Starts Now 

Wleke<l 

Blue Sky Noise 

Michael Buble 

The Time Of Our Lives {EP) 

War Is The Answer 

Twlllght 

Kldz Bop 17 

,f\tl - ===-'=G"'A"'T""E":Wc'A"'V""W"="'O""R"'S"'H"'l""P==="---------Th-e_M_or_e_1_s_e_ek_Yo_u-l' V, -- INtfGRITY 4!l:l1 EX{PROVIDENT-IWTEGRIT'I' 9.BS 

182 176 173 ' I ~~~!~!s!~L~ OI mJ•IIJ~GN IJ.9' 

183 171 162 

184 157 163 

188 163 160 

MAXWELL 
COlU~Bt4 8'91'-2/SONY M\,SIC 11.98 @ 

GUNS N' ROSES 
GHFEN 001714/INTCRSCOPC 16 98 

MICHAEL JACKSON 
EPICJlEGAC'V 9428'1'/SO>."V MUSIC 19.98 

Love On The Inside 

BLACKsummers'night 

Greatest Hits 

The Essential Michael Jackson 

,f!t!. - MICHAEL BOLTON 
W = 1-="'.:::"~'"~'~"~•.:::o,~o~••~•~":.:;"~"'~""~•~•~•~•~••"----------O- ne_w_o_rld_O_n_e_L_ov_e--. 

1117 161 153 

1• 164 166 

170 117 138 

171 131 135 

BEVONCE 
MUSIC WORLDtcOU1',,BIA 1Q492/SON'I' .. ,usic (11 98) 

THIRTY SECONDS TO MARS 
IM,\,,ORTAlJVlRGOJ 65111 •/CAPITOL 118.98 

JEREMY CAMP 
BfC26iS.O 17.95 @ 

JIMMY BUFFETT 
MAll80AJ 2121 {14.'9S) 

GUCCI MANE 
1017 BRICJ S.QUAO/JiSYlU~, 52-0fi.C;O"MIARNER SflOS 18 98 

I Am . . Sasha Fierce 

This ts War 

Speaking Louder Than Before 

Buffet Hotel 

The State Vs. Radric Davis 

e -- ELTON JOHN Rocket Man: Number Ones 
1¥, --= :t-::CH:::,R:,;°":;:'Cl?'E7Si,:::RO'."C::,KE,':T/1S:,::Leo»::,Oo:lll.:cER;::CUe,Rc_Y""OO"'S66::cle,1U:::U<,.:(e,1'c,9::,8c_ ___________ ---, 

173 68 -

174 62 11 0 

1711 172 176 

178 120 71 

SHANIA TWAIN 
MUI.CURY NASH'/lLl( 0030i2/l,MGN 13.98 

GOGOL BORDELLO 
AMERICAN ol596S" 12.98 

BOB SEGER & THE SILVER BULLET BAND 
CAPITOL W3J4• 16.'98 

MERLE HAGGARD 
ttA.GfVANGt.ARO 78(KW/Wt.LK 17.9.S 

Grea1est Hits 

Trans-Continental Hustle 

Greatest Hits 

l Am What I Am 

177 153 112 1 ~~.,~~~~,P,,~,v,~,u.~HN The Love & War Masterpeace 

AVENTURA 
l'llEMIUM lATIN 20900JSOSY MUSIC lATIN (14.99) 178 180 - The Last 

179 150 139 ALICE IN CHAINS 
VIRGIN 611S9"/Cl,PITOL (18.9.S) 

Black Gtvos Way To Blue 

180 143 126 ~~:! 1g512,tsOt.1' ,ius ic (9.9Bl Oracolar Spectacular 
= ~ C':'A'c;M';':IL'-;A,,,.,_,c.cee"'-!"""""""'-------------------'---

181 179 -

1112 137 73 

185 187 171 

1911 151 129 

soNY 1Ausrc LATIN >gH!1 1ua Dela rte Oe Amar 

JASON CASTRO 
ATU.NTIC 521144/AG 9.98 

THE LETTER BLACK 
TO-OTII i\ NAil 8:)813 10.9.fl 

THE CANADIAN TENORS 
DECCA 01JS(lg. (16 !IM 

AC/ DC 
EPIC/lE&iC'V 80207'/SON't' Ml.I-SIC {1 1.981@ 

ROBIN THICKE 
SIMI TAAAl1Nl(RSC0f't 013i08/IGA (13.98) 

MATTHEW WEST 
Sf>ARROW 8•b20 (12 llt) 

THEORY OF A DEADMAN 
604 61800!1/f!OADRUNNEA {13.96) ® 
LA ROUX 

Jason Castro 

Hanging On By A Thread 

The Canadian Tenors 

Sex Therapy: The Session 

Something To Say 

Sears & Souvenirs 

SJG LIFC/POL'l'OOR/CltERRYJRCE/VHCRSCOPC CU33WJIGA (11U9) 
La Roux 

CHAVANNE 
SONY MUSIC LATIN &1!;72 (14.981 

PEARL JAM 
MOt.l<t'IVlfl(ll,CH 8~74· (18.98) 

JACKVL 
MISHT'I' LOOO 1-001 13.9.8 

JOHNNY CASH 
AMUllCAN/lOSt t13HWA't' Cl~S'-4'/UM~ 11.98 

No Hay lrnposible 

Backs pacer 

When Moonshine And Dynamite Collide 

Amer ican VI: Ain't No Grave 

FRANK SINATRA 
CAPfTOl 23502 p 4.98 Classic Sinatra: His Great Performances 1953 - 1960 

JUSTIN MOORE 
VAlORHIIOO (I0.98f 

THE XX 
YOOt.5 TURKS. (51)• (U.S.5) 

GREG LASWELL 
VAAGWRO 7S97J"IW(tK (17 9.!l) 

RATT 
LOUD 6 PROUOfil78G3/flO,c,ORUt.t.ER (1fU8l 

MOTLEY CRUE 
MOTLEY .'!S-0•1EL[I/EN S['ICN (13.9&!@ 

CH ELY WRIGHT 
P,1,IN1£0 RECh'VAl.51JA.RD 780B t/YIEtK {17.9S) 

Justin Moore 

xx 

Take A Bow 

Infestation 

Greatest Hits 

Lltted Off The Ground 

TWJLIGtiT • , , .159 TIMBJl,LANO , . , 148 USHER 10 \V0WGOSPEL2010 • 10'9 
THE lWILIGlif SA.Git.: T08Yl!AC , , , ,7'1 WO'lltfTS2010 , , 100 l<IKKl¥ANOFSKY ... 105 
r<EWMOON .. 134 

TENll-1 AVENUE NCflllf . .'16 
THEOOY OF A OEADfAAN •. 

R~·1ltCKf::: ·::~!: 
THIRTYSECCMlS 

TONC . . ... ISO 
TRAIN' • .• • . ... . , • . 37 
lREYSONGZ . .. ... . 51 
TRIFfA . . .. . . . . . ... . 13 
JOSHMNER . . . . . . . 71 
SHJ\Nlili TWAlN . . . . . . 173 

TO PM,RS .•..... 168 CARRIEUNE:ERVIOOD .30 
JHREfDAYSGFV,tE .153 KflfH UR8Arf , , 140 

W0WW0RSHIP tpl.lAPLfl CHRIS YOONG . . . 00 
YAMPIRfWEEl<ENO .117 •.. . . 122 YOUNG MONEY , 84 

t~Yll .1:n• '-.'.".~~tit 
KO\V33 . ... . . . . ... . . 16 
Pura< GOES fl.ASSIC 
ROCK , . , , ... 130 

RAOJO DISNEY JAMS 12 . 
, • , 152 

UATTHEV/\\'EST .187 
CHaY \\'RIGHT . • . . . . 200 

THE n: . .. . 196 
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to= ~~ ARTIST Tltle ~ 

~; i ! ............. ===-====,.._ ______ J 

fANTil. Y 2• 

ABBA 
POLil.R/POLYOOR 5170-07/UME 18.118/12.1!8 

Learn To Live • 
Number Ones II 

Journey's Greatest Hits • 
It's Time II 

Call Mo Irresponsible • 
Nothing But The Best • 

Taylor Swill II 

Chronic~ The 20 Greatest Hits Ill 

Gold - Greatest Hits II 

ORIGINAL BROADWAY CAST RECORDING 
DECCA BROADWAY 001E-S2JOECCII 18.98 

Wicked • 
MICHAEL BUBLE 
1.t3/REPRISE •8376,'W,!;RNER BROS. 18,98 

Michaol Bublo • 
SOUNDTRACK 
S-UIIUfT/C110P SltOPJATLl\flTIC 515923•/AG 18,98 ~ 

Twilight fJ 

Love On The Inside fJ 

Greatest Hits II 

EPI E A Y 42 7 tl'I' IA I I . 
The Essential M«hael Jackson fJ 

~H~~~c~ eiZ~K~ MSL11No111ERCURY ooes61!~~k~J.~:n: Number Ones • 

~.~f:.':!J!~!~o,onAJPAGr< "·" Greatest Hits II 
BOB SEGER & THE SILVER BULLET BAND Gmatesl Hits Ill 

COlUPIBIA 19512•fSonv MUSIC 9.98 
Oracular Spectacular • 

AC/DC 
EPIC,UGACY 80207•/SOtN MUSIC 11.98 (ti) 

Back In Black + 
~~:,~~ :)~~T~~.,Class~ Silatra His Great Pe~ormances 1953 - 1960 II 

1,~~cN" ~;,~;.
0 

" ·"' We Sing. We Oance. Vie Steal Things. • 
PINK FLOYD 
Cil.PITOL 46001 • 18 '98110.9-S 

BILLY CURRINGTON 
MERCURY HASIWILLE 0095SO/UPAGF• 13.96 

JAMEY JOHNSON 
MERCURY H/ISKVILLE 01 l 23P/UMGN 13.98 

LED ZEPPELIN 
SWAll SOl<G !1l1W ATLAllTIC 19.91 

Dark Side Of The IAoon ~ 

l ittle Bil Of Everything • 

That Lonesome Song • 

Molherahlp fJ 

~!~,~.-~ 
2
~~FF,~;,I,. Buffett Li,e: Tuesdays, Thursdays, Saturdays • 

~~~~.!~~1~!~/S~~fM~SIC 17 " Thriller + 
LIL WAYNE Tha Carter Ill II 
C"'SH MO"EYJUNIVERSAL M010WN 1JJ 197,l:i.JJr/RG..(.1J.~) 

NATALIE GRANT 

16 98 

JIMMY BUFFETT 
M/IIL80Al/RC/l 62i!70/S-M!<I 1898 

Rererrtless J 
Some Hearts II 

All Thal Is Within Me • 

The UIIJmate Hits II 

One · X • 
Come Al/lay With Mc • 

How You Live 

The Best Of Sade II 

Daughtry II 

Greatest Hits II 

EMs: 30 # 1 Hits g 

l icense To Chill • 
!~~!!~:~~ ,8:;'f You Know By Hi,art: Jin,my Bur~tts Grea~st llt(s) a 
COLT FORD Ride Through The Country 
AVERAGE JOE'S HlOl 16 98 

Dettones return wtth "Diamond Eyes• •t No. 2 DI lop Digital 
Albims, No. 6 on lop Internet Albams amt No. 6 on the 
Billboard 200 (61,000). tt's lhe fourth top 10 album 01 lhe 
Billboard 200 lor the ac~ whldt last good tht 1~1 with 
"Saturday Night Wrist" In 2006 (No. 10 wfth a 76,000 start). 

I~ 

I 

I 
I 
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SALES DATA 
C.OMPILEO BY 

niel~en 
SoundScan 

Ci) TOP DIGITAL™ 

:ZS 

IAR ~ 

! ·,? , !:.cK/GRAtm ! u~i~J!:i":t~t~~e Adventures 01 Bobby Ray 12 

~~H~l(:~~01~~.~/fi~@ from 11e FilnJws Fox Thol1Er 11 Alllnta 17 

THE NEW PORNOGRAPHERS Together 18 

Heaven Is Whenever 26 

Courl Yard Hounds 

~!P.!u~E~K~r~lvtJCHER8VTRWIIITERSCOPE ""' The Fam, 11 • 
MERCYME The Generous Mr. Lovewell 
mOJCOl UMBIA {SONY MUSIC 

~.~,~~;,';l,fOCIAL SCENE Forgiveness Rock Record 34 

CAROLE KING & JAMES TAYLOR l hle /ii Tl" Troubadour 
HEAR 

TONI BRAXTON 
ATLANTIC JAG ® 
LADY ANTEBELLUM! 
Cil.PITOL NASHVILLE 

Pulse 

Need You Now 

So Runs The World Away 41 

20TH trnTURY FOX TVIC~~i~~:: ,~i;t0;,~~ Power Of MadOM.1 (EP) 19 

USHER Raymond V Raymond lO 

JIVE 

JUSTIN BIEBER 
S-CHOOLBOY/RAYMOC,, D 8RAtltUISLArm /IDJMG ® 

Animal 24 

OMNI 49 

Fever 25 

IAy World 2.0 

Dari< Horse 39 

Cosmogram ma 88 

The Faundahon 21 

Crazy Lave 15 

• 
• • 

• TOP INTERNET" 

;iii ~· 

7 

• M :g ARTIST 
51 I! 1PtPRlf,,'T { OISTRfBUTIIIG LA8EL 

.. -· Tllle:1 ~ 
CAROL~

5
KING & JAMES TAYLOR l hle Al The Troubadour 4 

fc~~o~~~,!ll~~~"'""''s'"'° o"' 1M DJMG My World (EP) 28 • 
COURT YARD HOUNDS Court Yard Hounds 
tOlUfl BIA 52-'·11/SOtlV tWSIC 

GODSMACK 
tJfilVERSU REPUBLIC 01423~tARG@ 

VAGRANT S9J• 

TONI BRAXTON 
A.TLANTJC 520269/AG@ 

LADY ANTEBELLUM 
U PITOL NASHVILLE 97102 

The Oracle 

Together 18 

Diamond Eyes 

The Age 01 Miracles 62 

Heaven Is Whenever 26 

Pulse 

Need You Now 

~:6~\:~E~s~'!i~~~:5~2J04JWARr• ER BROS. Leave Your Sleep 86 

MELISSA ETHERIDGE Fearless Love 20 

All The Righi Wrongs (EP) 

ARTS & CRAF1S 05-4• 
Forgiveness Roc.k Recatd 3-4 

~~H~1;:~~Dl~ ~.~;~;t~~:!1' F;l11Jws Fox Thol1Erl1Alllnta 17 

~~Uc~r~,~~g~rc~~~~1: .~i::~~ ~;~ Of Madonna (EP) 19 

JOSH RITTER So Runs The World Away 41 

Crazy Heart 52 

• 

S1REAMlll•E{KOr4LI\IE/CltERRY1REE/IIITERSCOPE 011805•/ JGA The Fame 1 I • 
f,~rr,,~~~~.a Emotion & Commotion 137 

FIIAN~S ll8IRI ~NITIWNIT0NIO CARU)S M IM 11-< Co<rplot P,proeRo;omngs 
FRArHt SlllATRA. EltTERPRISES 32026/tO!\-CORD 

HOLE 
tHERRY FOREVER/UERC.URY 0'14ZZ2'i10JMG 

Nobody's Daughter 82 

TOM LEHRER The Tom Lehrer Collccion 
SHOUl ! FACTORY 11-823 ft) 

Soldier Of love 29 

EXCLUSIVE CHARTS 
FROM BILLBOARD 

For moro ch;irls .-,nd ch,"lrl datili ls, g o to hill h o,,,d.hi.t 
arid bil lho,vd com, refreshed every Thursday. 

I~ 11LIKE PROFILES: 
\.V MOST ADDED 

d §Iii 
Mott added 10 aodal netwondng, 

TITLE ~::=i,y,J~~ ARTIST jlMff!ll\lllABEl) 

1 

2 -
3 

4 

8 

8 

7 

8 10 

9 

10 

11 

12 14 

13 15 

14 22 

111 13 

1 

2 

3 

4 

s 

8 10 

7 

8 

9 

10 -
11 -
12 6 

13 12 

14 13 

111 -

2 

3 

4 l 

= = 
8 6 

8 

• 0 
0 10 

10 

CD 13 

12 11 

G 15 

14 Ii 14 
15 12 

30 

1 

26 

42 

11 

26 

21 

68 

11 

67 

32 

78 

82 

35 

15 

19 

11 

14 

11 

11 

t 

11 

4 

NEED YOU NOW 
UOYANTElfUUM CAPITOL llo\SHVILLE 

HATE SJX 
IIAl' QWINTEN IEMI ~TERNAl lOtlAll 

BAD ROMANCE 
UOY QAGA !STREAP-'UI.IE/ilOtlllVE/CHERRYlREEl'dJTERSCOPE) 

I GOTTA FEELING 
THE Ill.ACK m a PW I1\'TERSCOPEI 

RUDE BOY 
RIHANN.11 fSRPJOEF J1lJMOJMGI 

TIKTOK 
.:ESHA K.EMOSABE/RCAJRMG 

ONE TIME 
JUSTIN IIJEBER ISLANO/IDJMG 

POKER FACE 
UOY GA.GA STREAt/Ut.lEJkOtllllJE/CHERRYTREEMlTERSCOPE 

HEY, SOUL SISTER 
TRAIN COlUtlBIAl 

HALO 
BEYONCE MUSIC WORLD/COLUMBIA 

WHATCHA SAY 
JASON DERULO BELUGA HEIGHTSA'i'il.Rl>.ER BROS. 

LOVE STORY 
TAYLOR swIn BIG rtil.(;KmE 

IF I WERE A BOY 
IEYONCE MUSIC WORLO/COLUPI BIA 

YOUR LOVE IS MY DRUG 
1 

KESHA jKEMOSMIE/RCVRMG} 

UPRISING 
MUSE (HEUUM-3/WARNER BROS.) 

LIA:HOUSE {GEFfEh.lUHERSCOPE 

ALL THE RIGHT MOVES 
ONERIPUBUC MOSLEY/UHERSCOPE 

HAVEN'T MET YOU YET 
MICtt.AR IU8LE 1•3-IREPRISE 

ALL OR NOTHING 
THE.ORV OF A DEAOIIAH .604/AOAORUJ.ir• ER/RRP 

IN MY HEAD 
JASON OERULO {IIEUJG/1 t'EIGHlS/WARNER BROS.) 

NOTHIN' ON YOU 
ti.Q..e. FU TIJRIN~ BRIJltQ MARJ {R{B~LROCK/$flllllD HIJST\,E/A.Tl,IINliC) 

BREAK YOUR HEART 
TA!O CIIUZ FEATURING LUOACRIS {MERCURYJIOJMG 

TIK TOK 
KESHA KEMOSABEAICA.IRMG} 

ALEJANDRO 
LADY GAGA STREAMUNE/KOtlllYE/CHERRYTREEfttHERSCOPE 

RUDE BOY 
RIHANNA SRP/OEF JltMJIDJMG 

YOUNG FOREVER 
JAY-Z + 1111. HUDSON ROC rlAT10~( 
OMG 
USHER FEATURING WILLI.AM lLAfACE/JLG) 

ACCORDING TO YOU 
ORl"Nltll (TAL/GHFEtl11NTERSCOPE) 

TITLE 
ARlllT HMPRII\ l / DISlRIBUTlt•G l ABEL• 

THE TOM LEHRER COLLECTION 
TOM LEflRER S1--t0Ul! FACTOR 

INCREDIBAD 
65

1 
THE lOHELY !SUND jlmlVEASAL REPUBUCIUMR6) 

6 :;.A!:~~ (~:u~:;tr.~~~i~UCTION 

2 ~: ... ~;D~~N~ R:~~~ER JOKES 

I ISOLATED INCIDENT 51 IIAME COOi (COMEO'f CENT RU) 

28 ~.~ !~!;:n:,~ ; : ,~:~,!~;G~:v~Jt~?VIC 

611 ~~,:.~ ~C~E~ V CEtlTRALI 

29 I TOLD YOU I WAS FREAKY (SOUNDTRACK) 
FUGHT OF THE CONCHORDS (t-80/SU8 POP) 

161 INTIMATE MOMENTS FOR A SENSUAL EVENING 
AZIZ ANSARI (COtiEOV CEHTRAlf 

32 ~~~~~~E~ (~!1~:S~L AEPUUIC/UPARG) 

I BEHAVIORAL PROBLEMS 
Sl AON WHITE (CAPnOl l•IISHYILLE) 

58 
~~Fl~~~C~IIEDY CErnRAL) 

Data fo r w eek o f MAY 22, 2010 
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EDWARD SHARPE & THE MAGNETIC ZEROES 
COtlMUlaTY FAIRFAX 5-42~ AGRAtH 13.98 

FLORENCE + THE MACHINE 
UNIVERSI\L REPUBLIC 01317-0IUMRG 13.98) 

THE MORNING OF 
LAB 90065/TFIACIC HERO 14.98 

NEON TREES 
MERCURY 0 13tl72•ftDJlloG 10.98 

LOCAL NATIVES 
fREIJCttKISS 042~ 12.98 

A&IINOCTOtlE 013970/lGA 12,98 

BRANTLEY GILBERT 
AVERAGE JOE'S 215 l•-98 

OUR LAST NIGHT 
EPITAPH tl706-4 13.98 

CRYSTAL CASTLES 
POLVDOFl/lWI\IERSAL MOTOWfl OIGJTil.L El(JUMRG 9.98 

THE TALLEST MAN ON EARTH 
OEIIO OCE.r.11S 04G• j1U81 

Nikki 

La Roux 

Take A Bow 

Sigh No More 

All The Right Wrongs (EP) 

Backatown 

Mondo Cane 

Up From Below 

Lungs 

The Way I Fell In 

Habits 

Gorilla Manor 

Conditions 

Paper Tongues 

Halfway To Heaven 

We WIii All Evolve 

Crystal Castles {II) 

The Wild Hunt 

WAKEYIWAKEV! 
FAMILY RECORDS 0-0034 12.98 

Almost Everything I Wish I'd Said The Last Time I Saw You 

ONE ESKIMO 
Sh il.tlGRI-LA 101-0-40• 9 98 

SIDEWALK PROPHETS 
fERVEtH/n'OOO-CURB 887900/IVI\RflER BROS 9.98 

JONATHAN TAYLOR & THE NOTHERN LIGHTS 
F-STOP/ATlAH'HC 523D05/AG 13.98 

KASKADE 
ULTRA OIOflAt El! 9.98 

LOS AMOS 
VEtlEtAUSIC/UtltVERSAt PAUSIC LATltlO 6SJ76'1lfUMLE 

JENNY OAKS BAKER 
StU,00\Y tJOUM"AIII S03S941 (1ti-.98f 

14 .98 CO/DVD @ 

One eskimO 

These Simple Truths 

Pardon Me 

Dynasty 

Los Creadores Del HYPHV {Jal-Fl) 

Then Sings My Soul 

Faith No More 
kontman also 
debats at No. Z on 
T0110assiral 
CJO$Clm with his 
~ofllalMPOII 
songs, record~ 
durilg a series of 
European concerts, 
ba<ked by a 30-
pieie Ort~eslra. 

The band was NTY's 
Push (Play Until 
Someone Heills) 
artist lasl:weet, 
and the allillm ~ UJ) 

(1% In sales. 

American Patchwork 

Se Alboroto El Hormlguero 

Your Future, Our Clutter 

Tourist History 

Subiza 

The Wicked Symphony 

CRASH KINGS 
CUSTAROIUfllYERSAL MOTOWtl 01295.3fUMRG (12.98l Crash Kings 

DAILEY & VINCENT 
CRACKER 8ARREL 610640/ROUIIOER {11.98) 

Dailey & Vincent Sing The Statler Brothers 

TERCER CIELO 
USI\NENEMUSICJUM't'ERSAL MUStC LATltlO 65l702JUMLE (12.98) Gente Comun, Suenos EX'traordinarlos 

FREE ENERGY 
OFil. 5a88!i"Jil.STRil.L\YERK$ (&.981 

SCHOOL GVRLS 
NCRED18LE/ISlAI\D 014072JIDJMG (9.98)@ 

MURDER BV DEATH 
VA~R.Off 591 • ( IJ.99) 

GOTAN PROJECT 
IV.II BASTA• 49r/XL { 14.98) 

STEPHEN KELLOGG AND THE SIXERS 
VANGUil.RO 799-02"/YIELK (17 98) 

JASON BOLAND & THE STRAGGLERS 
PROUD SOULS/AP!)( 706.0365/THIRMIOERS ( 12.96f 

JOSH ABBOTT BAND 
PREllY Dil.ll tl TOUGH 02130 f12.98) 

Stuck On Nothing 

Stand Up And Scream 

Painted Red 

Fan And Wiener Jokes 

Con Sabor A Slnaloa Oedlcado A Ml Madre 

O.M.G.! 

School Gyrls 

Good Morning, Magpie 

Tango 3.0 

The Bear 

To Plant A Seed 

Live At BIiiy Bob's Texas 

High In The Rockies: A Live Album 

She's Like Texas 

I HEATSEEKERS SONGs·· 
f I l 

REGIONAL HEATSEEKERS #1 ALBUMS 

a 

0 

12 

1a 

e 
19 

CD 

:J;R TITLE !II Ii ARTIST (lrlPR NT f PROMOTIOr>. U8ELI 

PRAY FOR YOU 

17 

17 

10 

13 

t1 

16 

12 

15 10 

14 

19 4 

18 

18 

JARON AMII THE I.ONG AMO TO UM. NWtlWOO lt.MRSil.l.. REPUBUc.f!G MIIC>-lt 

COOLER THAN ME 
MlkE POSlfEA JIRMG 

HELL ON THE HEART 
ERIC CHURCM CAPITOL Ni1,$HVILLE 

KEEP ON LOVIN' YOU 
STEEL MAGNOLIA (BIG MACHINE! 

LOVER, LOVER 
JERROD tl'JE.~il,NN SEA GAYLE/ARISTA flA5H't'll LE 

LOVE LIKE CRAZY 
LEE BRICE (CURB) 

ALL OR NOTHING 
THEORY Of A OEADMAH 604/ROAORUNIIERIRRP 

HIP TO MY HEART 
THE BAND PEARY REPUBLIC NAStiVILLE 

LAV ME DOWN 
THE OIA1Y MEADS FEATURING ROME (O!CUlM 

HOLD YOU {HOLD YUH) 
GYPTI.Ul j \lP 

CRYIN' LIKE A BITCH! 
GODSMACK Ut11VERS11l REPUBLIC 

HALFWAY THERE 
116 TIME RUSH (KlCJ<ELOOEOtUCOLUMBIA 

ANIMAL 
MEON TREES MERCURY/IDJMG) 

YOU'RE THE ONE 
OONORIA (SO SO OEF/M,l,ll.CO) 

0 LET'S DO IT 
WW A.OW FUME 11011 BRtCK SOUADIASVLUMl"-NIJltlER BROS.} 

Ml NINA BONITA 
CHINO Y NACHO (IJACHETE/UI\IYERSAl MUSIC Lil.TIIIO) 

ALL OF CREATION 
MEIICYr.l: (INO/COLUIJ BIA) 

TE PIDO PERDON 
TITO "EL &At.16010" SIENTE 

MAKE IT SHINE {VICTORIOUS THEME) 
VICTORIOUS CAST FEATURING VICTORIA JUSTICE (tHCKELOOEOtlJCOlUM81.AJ 

DILE AL AMOR 
AYUITURA {PREMIUI/, L4TttJ 

STAND BY ME 
PRINCE ROYCE (TOP STOP) 

ANDO BIEN PEDO 
BANDA LOS Rtcoom:is DISA 

SOM ETH ING BEAUTIFUL 
HEEOTOBAEATHE ATLUITIC 

MASSIVE ATTACK 
NICKI MJNIIJ FEATUR.ING SEAN 6ARRETT 0Utl6 FIO>EY/CASJ-l lA0flEYl1Jlll'ilRSAL PJOTOW}J 

GET BACK UP 
TOBYlll\C (FOREFROPnJEMI CMG) 

Then Sings My Soul 
Jenny Oaks Baker 

Nikki 
Nikki Yanofsky 

li·S314t• 

JLS, "Everybody in Love" 

All The Right W rongs ( EP) 
Emily Osment 

Backatown 
Trombone Shorty 

SOUTH CENTRAL 

The British vocal quartet enters the Mainstream Top 40 airplay 
chart at No. 38 with its debut U.S. single. The act finished in sec

ond place on British TV show "The X Factor" in 2008, then took 

"Everybody in Love" to No. 1 on the U.K. singles chart last year. 

Nikki 
Nikki Yanofsky 

Halfw ay To Heaven 
Brantley Gilbert 

SOUTH ATLANTIC 

e · •1111:1--• 

Nikki Yanofsky 
Nikki 

2 
Mumford & Sons 
Sigh No More 

a Murder By Death 
Good Morning, Magpie 

4 
Our Last Night 
W6 WU/AllEltolve 

l· Mike Patton 
MorlCQCan11 

Edwar<t Sliarpc& The MagnelicZerocs 
ti Up From Below 

7 Greg Laswell 
Take A Bow 

8 Trombone Shorty 
Backatown 

• Florence+ The Machine 
Lungs 

La Roux 
~ LaRoo, 

1 Nikki Yanofsky 
Nikki 

2 
The Morning Of 
The Way I Fell In 

a Mike Patton 
Mondo Cane 

4 
La Roux 
La Roux 

s Our Las1 Night 
We Wl11 AD Evolve 

ti 
Wo Came As Romans 
To Plant A Seed 

7 Mumford & Sons 
Sigh No More 

• Greg Laswell 
TelceABQW 

10 r~~:nce + The Machine 
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B.o.B Featuring Eminem & Haley Williams 
Af.tXOAKOFtv.->itC[ RSHNt:lfiS JR.JJ1V,W,S,1,Gffl,-NTJOUSS01..u a1s~"(R • RUll:LROCKititv.tDHUSILl/ATWlf(; 

RUDE BOY 

lr~:~1~ a 
Ke$ha 

6) l(EMOSA.BE/RCA./RrlG 

30H!3 Fealurlng Ke$ha 
OR LUKE B.elAtlCO (L.GOTn'i'O.LO B l EYm,s FOREMAH N,MOTTE} G PHOTO FlfJISH/RRP 

MY CHICK BAD Ludacrls Featuring Nickl Mina) 
THE LEGE"OARY TRAX:STER C.BRIOGES O.T.fl.ARAJ S.Ll!>,OLEYO.OAVIOSON @ OTP/DEF JAPA/fOJFIG 

TOTAL ECLIPSE OF THE HEART Glee Casi Featuring Jonathan Groff 
O.J1PlD£RS PASTROM R.MURPHY J STEl!>,MAN • 2{1111 CEIITURY FOX TV/C.Ol U!~BIA 

OVER Drake 
fl01-10A .KNAAltO A 6RANI\M M SI\MUElS N.8RotlGERS • VOUfiG IJOtlEY/CASH IAotiEY/UflM RSAL 1/0TOWtl 

EENIE MEENIE Sean Kingston & Justin Bieber 
fl.BLAI\CD LE'U'IN K.AADERSON C t.BATTEV.S.il. 8ATTEV.J.BIE9ER M.PALACIOS.E CLARK BEW&A tfEIGHTStfPIC 

• 5 

11 

16 

1' 

15 

~~~!K~~E!!HAN HIA.VPT !tS.A.IOP.~(R II. o a ix SffCCHAll'.A.fRAAIPT S,A.KlPtlfq The Script • 12 

IMMA BE The Black Eyed Peas 
J<.IWIR&~LJMA AO.VAS.,.JlffftlA,J.GO,ns.rcllGUS!ltl~JIA.llRIS.J.1AUKELDJDD£R, T.BR£N~ICU\ll[lUR @ t<TmSDDfl{ 

TIK TOK Ke$ha 
OR. l UKE B.BLAtlCO K.SEBERfl.GOTJW'il.LO B.LEIJlr.. KEMOS.11.BE/RCA/RFIG 

BILLIONAIRE Ttavle McCoy Featuring Bruno Mars 
THE SlilEEZltJGTOr-;S fT IACCOYBJIARS PV.WREr..CE A.LEVltJE} (!) DEC1WO~CE/FUELEO BY ftAIAEJJ/RRP 

BULLETPROOF La Roux 
B,LAtlGPAAID E,J,!iCKSON {E J,1,CJ:SON B,LAN6!M,1Df eeo BIG LIF£/POLYUOR/Cl1ERR'l1REEJINTERSCOPE 

WINNER Jamie Foxx Featuring Justin Timberlake & T .I. 
J,TIF'18ERll\KE.R l<tlOX: fJ TOA8ERL.O!E.R lll.DROSS,J.fl,lfITTtEROY II C UlARRIS. JR) (!) J/RFIG 

22 

23 

10 

21 

11 

• ZS 

18 

28 

BAO ROMANCE 
REOOUE LADY GAGA (ll KHA'fAT.S.G.GERt,AtlOTTA} (j)Q STREAMWIEIKOllllVEJCHERRnR:W~iE~~~p~ r • 
HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
THE RUtlMAS Al O lOYE RICO LOYE A.HARR J.JJ\ KSOtJ U.RAYMOr,,O I 0 LAfAtE JLO 

THE HOUSE THAT BUILT ME Miranda Lambert 
f.UOOELL 1/i.WR KE .0 Cl il.S A. Hil.lABLI.N © lUtl.BIA NA HVILLE 

FINO YOUR LOVE Drake 
K W(SJ:J BHASKtR GAAHAM OltST 811ASKCR P:R.EYK()U)S @ YOU»$ MO»rY/C.ASH MO).C'l'/\J>l\ltRSAL MOTQYIN 

LOSE MY MINO Young Jeezy Featuring Plies 
ORUtAMA BOY J.W.JE"f.lKINS C.GHOLSOf.l .W.O.SHINGTOr,, @0 C1E/0Ef JAPA/lOJrlG 

ROCK THAT BODY The Black Eyed Peas 
l)'MllJ,V.UJJ.11111~ Jl.~11).1 fll.A;t.MSI, f'N:l)IJ,;oll:1,SfB"!1,IU".D8..r-..l Ill l"W!TA'AWJJR,IR,ll'""SJ;J t »Jia;;Jtlt,a,;,,JC,:,, IIJ 0 J,;c'l.fU,tt 

AMERICAN HONEY Lady Antebellum 
P:WORLEV.lADY il.lilE8El l UM jS STEYEtlS.C R.BARLOWE.H LltlOSEV) 0 CAPITOL "-ASH\/lllE 

BABY Justin Bieber Featuring Ludacris 
t STEWART.T.NASH ,HASH,C.A.STEW<\RT.J.BIEBER.C.MILl~.C.-BRIDGES @ SCHOOLIIOVIRAYMDtlO BAAUthlSt.Atl),,lOJMG 

~~ -J.11.R.OTUA .S.L[IMSJ(.JOIIES,A.I000,1.0~~1.HAIIRLY.IN.J.Ll.(:KSO!t.JJUIOTEM) @ TNE IS k'OIIEY IIQ.UG• ULGllTS R£~ 

NATURALLY Selena Gomez & Tho Scene 
A.ARfl.ATO.l .JA.tAES (A.ARMATO.T.JAME.5.0 .KA.R,t.OGLUf 0 HDll't'WOOD 

GIMMIE THAT GIRL Joo Nichols 
M.WRIGHT .AKINS,O.OAIJIOSOti.8.HAYSLI 0 SHOW OOG•UIIIVERSAL 

BEDROCK Young Money Featuring Lloyd 
W E itllJJITE<t, UllV J,{lWl"".OT ~1AIJA-Ylls,IH1filllS!.flD~IJl.5!WlrtTT.T\'"151.£tJ..11)1.qJ •• @ c,ISl l,lffl[V,\10,Ul!.41. »:,TtrMI 

ALL I 00 IS WIN OJ Khaled Feat. ToPain, Ludacris, Snoop Dogg & Aick Aoss 
OJNASl'Yt.\ OJ ~HAlfD KPA ~HM.ED .81UOOH\'l~08Ul'ISNC.C.IIR(hl.DI.ISJ~. 1-fWN NCUIKOS UAOllN&S • Wt IHf.SlS'f,tl 

IF WE EVER MEET AGAIN Timbaland Featuring Katy Perry 
J.8EAIIZ,TttJBALAllD (J.BEAtlZ T.VIAOSL£\l,M 8US8Ef) 0 MOSLEYIBLi\Cl<GROUfH)/ltHERSCOPE 

I GOTTA FEELING The Black Eyed Peas 
D.6UETTil. f.RIESTEAER .AOAMS,I\.PI.NEDA.J.GOMEZ.S.FERGUSOtl D.6UHTA,F.RIESTEREA (E) ltilE:RSCOPE 

UN-THINKABLE (l'M READY) Alicia Keys 
.U!EYS,t:.BAOTHERS,li.SHE818 A..KEYS,A.CRAHAM,K.8ROTHER5. JR .• rl .Sti.EEll8 0 PIBK/J/Rtl.O 

NOT MYSELF TONIGHT Christina Aguilera 
POLOW O,t. DON J.JOIIES,E.OEArl,J.l.PfRRY,G.G.CURflS SR. @ RCA/RFIG 

LIVE LIKE WE'RE DYING Kris Allen 
S.KIPtlER,A.fRA.PlPTON (S.A.KIPtll:R,A.fRArJ PTOtl,o.o·ooNOGHUE ,IA .SHEEH.riJ,1 @ 19/JiVEfJLG 

LIL FREAK Usher Featuring NleKI Mina) 
E WILl l,.,IS,POlOW Oil. 00~ J JO/IES,E,Ylll.LIAPAS,E.DEAtl,U,RJ\YIJOtJO IVO,T,/1.ARAJS WOfl:DfR @ lAfACE/Jl G 

24 

30 

34 

35 

36 

25 
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34 

39 

37 

44 

23 

18 

:!~/~-~~~-~ Slr..ORES .QJETTAJ.C Slt,;ORES,6.TUINFORT.S VEEA~:i;id ~u:~:A~::~;~~~~fo~ fl 
THE MAN I WANT TO BE Chris Young 
J.STROUO e .JAtlES,T.,.,ICtlOLS e RCA hil.SHVlllE 

NEIGH BORS KNOW MY NAME Trey Songz 

I ~~~~A:~~~:ggN(l.l(EVERSOtl T.Tit.YLOR P.HAYESl a, SO._O B~IO:~: l~;~I~ I 

I R.J.LAtlGE,mCKElBACK.J.IAOI jhJCKELBACK.R.J .LAtlCE.C.KROEGERj @ ROAORUlmER,o11RP • 

PRAY FOR YOU Jaron And The Long Road To Love 
; COMIHY (J.LOWENSltlH,J BREtHLLNGERI 0 JARONWOOOJUr>,1\JERSAL REPUBLIC/BIG MACttl._E 

, AIN'T BACK YET Kenny Chesney 1 

B,CAt./llOtl.K.CttEStlEY (C,1/llSEMAJC,C.lOMPKIHS) 0@ BtlJ; 
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B.D 
While the track at 
No. 3 moves to the 
top ol Hot too 
Airplay, rapper's 
se<ond radio hit 
rises 7-5 Gn this list 
He~ the 1ir\t artist 
to place his initial 
pair ol top live 
singles as a lead 
vocafist simultane
ously in that region 
01 the Hot too sin<e 
Beyonce in 2001. 

Artists colaborate 
on aootlr« lolly 
top 10 de but, this 
time with JOH!l 
taking the lead. The 
duo's voca~ were 
featured~n 
KeSha's Mo. 1· 
debuting "Blah 
Blah Blah" earlier 
this year. The new 
tradtmoves 
190,000 down· 
load~ good eoough 
fora No. 4 stall on 
Hot Digital Songs. 

The cast's llrke on 
Bonnie Tyler's 1983 
chart-topper~ its 
~ond·best sales 
week ever 
034,000}, 
swpassed only by 
ils debut release, 
"Don't Slop 
Belitvln'" 
Oll,000) , last June. 

Dig ital re lease 
(49,000) Is timed 
nicely wtth song's 
111urt at ndio (up 
128% to 22.4 
million listener 
lmpresslcns). Track 
also debuts on the 
Rhythmic (No.18) 
and NailtSlieam 
R&B (No.11) 
airplay lists. 
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SALES DATA 
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• 78 84 ·-

EVERYTHING TO ME Monica 
~~~~~'~ ... ,~~~-ElllOTT.C.LAMB,J.Sltl.UVAtl.F.D,s.KETT.C.tlCOOHALD,J.OWllllAMS) Sh:nJ::~: C 

il.RNft\OA /il..DIRlt!SSOI\ I.WAOLDSEtl @ SRPJSRC/UNIVIRSAl PAOTOWt, 

BEAMER, BENZ, OR BENTLEY Lloyd Banks Featuring Juelz Santana 
PRIME C.LLO'tD,l .JAMES.M.FOAtlO @ C UhU 

RAIN IS A GOOD THING Luke Bryan 
J.STEVE._S (l.BRYAN.0.0AVIDSOrO (!) CAPITOL No\SKVILlE 

SAY SOMETHING Tlmbaland Featuring Drake 
Tlft.\8.riLANO,.JlOC .V.MOSLEV,J.HARFl0N,A.GRAHAM.tC1.AY10fi.J .. Mil.l.USBY @ PAOSU'Y/BlACKGROUNO/INlffistoflE 

RUN JOEY RUN Glee Cast Featuring Jonathan Groff 
A I\NOERS PASTROM.R MURPHY J ,PERRICOf,,E P.VANCE 0 20TH CEh"TUR\I rox TV/COLUMBIA. 

l 'M BACK T.I, 
TRACKSlil.'1ERZ C.J .HARRlS JR. 0.Rl\tlDALl o.our..'tArl GRAIID HUSTLE/AllAfnlC 

ROGER THAT Young Money 
PHEtlOPA ll).Cil.RTER,J.BOSWElL,O FRAtHtl lN,O.T.MARAJ,lli.STEVE/1:SOFl (E) CASH MOliEY/\UJIVERSAl PAOTOWI'; 

COOLER THAN ME Mike Posner 
tA.POSNER t.t.POStlER.E.HOLLJES @ J/RMC 

I NEVER TOLD YOU Colble Calllat 
K.Cil.lLLAT (C.CAILLAT.t(.OIOOUAAOI.J.REEVES @ umvHtSAL REPUBUC 

UNSTOPPABLE Rascal Flatts 
O.HlfFFRASCAL runs J.OWAACUS H.LmOSE't',J .T.SLUER @ LYRIC STREU 

THERE GOES MY BABY Ushe< 
JIM JOKSlll,RICO LOVE RICO l OVE,J G SCIIEFFER,F.ROMil.N0,0.FIOARIS @ Lil.fil.CE/JlG 

HIGHWAY 20 RIDE Zac Brown Band 
K STEGAll .Z BROWtl Z,BROW~ W.OURRETTE tlOME GRO'IIN/ATLMITIC/BIGGER PICTURE 

SHE WON'T BE LONELY LONG Clay Walker 
K.STEGAlL .JOHNSOfl P:O"OOtmELl £ .6R1FflN CURB 

HELL ON THE HEART Eric Church 
J.JOYCE E.CHURCH.D.AUTTAII.J.SPILLMAN @ CAPllOl tlAS~VlllE 

KEEP ON LOVIN ' YOU Steel Magnolia 
O.HUFF C.STAPLETDfl.T.WILLMON @ BIG MACHIJlE 

BACKWOODS Justin Moore 
J STOvtR J .tl00RE,J.PAULI.N.J.S.ST0VfR @ Y,t.LQRY 

WATER Brad Paisley 
F.ROGERS B.PI.ISLEY,C.OUBOIS.t:.LOVEL,t.CE 0 ARISTA tlAStMLLE 

ICE ICE BABY Glee Casi 

~ LOVER,LOVER 
W, 89 0 BRAff.lARO,J.KtEMAAtl O.PAITZKER 

Jerrod Niemann 
@ SEA GAYLE/ARISTA tlASKV!LlE 

#fll!t. CRAZV TOWN Jason Aldean 
~ 76 

]g '!!!!,,.,__,Mc,.X,cKOe,XceR,_,CesLAe,W','S,eOHo,,Bc.,Je,OK,sES'-'1----------------'e"'• ..sBe,RO,,,_KEs,Nc,B:,cOWe., 
~ 77 81 I GOTTA GET TO YOU George Strait 
W T.8ROWrl,C.STRAll jJ.LAUOfROALE,J.RITCHEY.8.LAR~n, 0 PACA tlASkVILLE 
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l 'M AWESOME Spose 
SPOSE R PETERS 0 umvERS-AL REPUBLIC 

BLAH BLAH BLAH Ke$ha Featuring JOH!J 
B.8LAtirCO K.SEBERl B.LEVlN N.HITCH S.fOREMA._ KEMOSi\8E/RCA.IRMG 

STEADY MOBBIN' Young Money featuring Gucci Mane 
KAM O.CARTER O JOll~SON R.O, V1S CIISH MOllEY NIVERSAL IAOTOWN 

WRONG BABY WRONG Martina McBride 
D.HUFF,M.MCBRIDE (S.8.lllES,R.E.ORRALL,8 WARRHU.WARREti @ RCA NASHVILLE 

A LITTLE MORE COUNTRY THAN THAT Easton Corbin 
C.CHAMBEAlAIN O POl'T~RESS,R.lJEEK,WVARBlE 0 MERCURV llASki,,LLE 
GYPSY Shakira 
SJIIEIIA?.IK RNl.lA.G!IC.Gl.UURTOII.MUll Cll1 llt:JIOSTUWHIAAM APOLL,tbEIIOitCSfllA~N.EAOOERS.i.~ @ E:t'leS<tft ,_.tt,a: Uitn 

TODAY WAS A FAIRYTALE Taylor Swift • 
: tl .CHAP.MAN.UWlfl (1.SWLFfl 0 etc IAACHltlE,IIJtuVEASAL REPUBUC 

HILLBILLY BONE Blake Shellon Featuring Trace Ad Kins 
S.HE.NDRICt:5- C.W1SEMAA',L.LAIRO @ WARtlfR 8ROS. ASHVFLlE IVIMr.. 

HELLO GOOD MORNING Olddy • Olrty Money Featuring T.I, 
OANJil. RICO lOVE,F.N.HILLS M ARAlCA,C J.HARRIS. JR. (!) BAO 80YJlr..'TERSCOPE 

GETT IN' OVER YOU David Guetta & Chris Willis Featuring fergie & LMFAO 
D Ql.{TT~J (S~~[S.S)tE.F IJ'STBI 0.'J"".(TI~~!D fO-:W.t.!Mll(S.C\',11.US,F IJES'TDIUI S'l«;WACWtl5.S fllijlJSQl{!JIW.J.lf1 GIJIO.iTIW.llUtQ,t.lJ'IT>l.. 

PHYSICAL Glee Cast Featuring Olivia Newton-John 
il..AtmERS.PASTROM.R.MURPHV (S.A.KIPMR.T.SHAOOICK @ 20TH CErmJRY FOX TV/COLUMBIA 

I KEEP ON LOVING YOU Reba 
R.IJtEKTIRE,l.BRO'IIN A OUNN,T/1.CBRlDE a, STARSTRUCK/Vil.LORY 

KISSIN U Miranda Cosgrove 
AfllAO.KOOL KOJAK (L.OOTTWALD,C.KELL't'.M.COSClRO'i'EI @ COLUMBIA 

u CAN'T TOUCH THIS Glee Cast 
,t..ArlOERS,PASTROM.R PAURPtt't' (K.BURRtll,R.JAMES,A.Mlll.fR) @ 20TH CEr.. TUR¥ rox TV/COLUMBIA r 
TEMPORARY HOME Carrie Underwood 
PURlG.Hr {t.UtlDER'HOOO,L LAlR0,2.U,t.LO't') @ 19/ARISTA tlASh.VILLE 

WHEN I LOOK AT YOU Miley Cyrus 
J SliAIIKS (J.fl,,SH.ANt:.S,H.LUIDSEY @ HOLLYWOOD 

UNDO IT Carrie Underwood 
M,BRIGHT (C,UtmERWOOO,K,OIOGUAROl.lli.FREOERIKSEtl.L,LAIRO) @ IS/ARISTA tlASJfVILLE 

RIDE Ciara featuring Ludacris 
C.STEWART.UASH fC.PHAflRIS,T.Hil.SH.C.A.STEWART.C.8RlOGES @ LAFACE/A G 

LOVE LIKE CRAZY Leo Brice 
D.JO!"llSON D.JOHNSON.T,Jil.llES @ CUR8 

ALL I EVER WANTED Kelly Clarkson 
L.Bl~CA._,JEllO.S.WATTERS S.WATTERS,l.&IAflCAtUELL0.0.All:Al{O,t. @ 19/RCil.JRlo\C 

ALL OR NOTHING Theory Of A Oeadman 
H.BENSON (f.CoPJIIOLLYt 0 QIJ4/ROAORUIINEIVRRP 

GIVE ME A SIGN (FOREVER ANO EVER) Breaking Benjamin 
0 BENOETtt (8 BURNLEY) @ HOll't'WOOO 
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EMINEM ENTERS HOT 100 AT NO. 1 
Eminem makes a triumphant entrance on the Billboard Hot 100 as "Not Afraid" -

l1is first single from "Recovery." due June 22- becomes the 16th song in the nearly 

52-year history of the chart to debut at No. 1. Released digitally just four days after 

its radio premiere, "Not Afraid" amasses 379,000 first-week downloads. The song 

is bubbling under Hot 100 Airplay with 10.3 million listener impressions. "Not 

Afraid" is only the second rap title to start at No. 1, following "I'll Be Missing You" 

by Puff Daddy & Faith Evans Featuring 112, which began its 11-week mn at the 

summit in the June 14, 1997, issue. -Sil.vio Pietroluo11go 

Data for week of MAY 22, 2010 
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AIRPLAY 
MOn!TOREO BY 

~-~'1 
BDS 

SALES Di\TA 
COMPILED BY 

!li.~11 
SoundScan 

' HOT 100 AIRPLAY'" 

9ili 
i!!II 

0 14 

2 RUDE BOY 13 
I RIHANNA (SRP/OEF J,';M/IOJMG) • BREAK YOUR HEART 

l 
1

1 TAIO CRUZ FEAT. LUOACRIS ("ERCURY/lDJMG) 

4 NEED YOU NOW 
34 

I LADY ANTE.BB.LUM jCAPITOL NASHVILLEICAPrTOLj 

5 23 HEY, SOUL SISTER 
I TRAIN (COLUMBIA} 

e 17 IN MY HEAD 
JASON DERULO (BELUOA tiEICHTS/WARNER BROS.) 

• OMG 
USHER FUT. Will.I.All (LAFACE/JLG) 

0 MY CHICK BAD 
LUOJ.CRIS fUT. lllc«l IIIIIIAJ (OTP/OEf JAM/lOJrlG) 

0 10 OVER 
DIWCE ('ru,K;IAC,,.EY.Q.9-IIAO\EYMIM:RSAJ. OOTtUnl) 

10 15 BREAKEVEN 
THE SCRIPT (PtiONOGH,IC/EPIC) 

CD 12 YOUR LOVE IS MY DRUG 
6 ' KUHA (KEMOSil.BE/RCA/RMGt 

12 11 TELEPHONE 
22 I u.trftM".AffilUE'l'OIICf ISTF(JMJICE:»:rt.MOSfrl"REEtlr:Rm§ 

G 21 5 ~~E,;!7~~LU,.™"1,(HEfilMR-J 
14 13 16 HEY DADDY (DADDY'S HOME) 

USHER FUT. PllES (L.1\FACE/JI.G) 

111 15 19 I i: :!K~~EIJ PW !INT £RSCOP£) 

SAY AAH 18 14 26 
TREY SOMGZ FEAT. fAIOLOUS (SONG 800K/ATlAlillCI 

G 29 UN-THINKABLE (l'M READY) 
ALICIA U.YS (PIBKIJ/RIAG) 

18 17 20 CARRY OUT 
THAIJJIOfEiV;UllNTll!EIUIE~l£'f91.N:raruOtlT619Xffi 

19 18 15 WHATAYA WANT FROM ME 
" AOA.lil UMBERT (19/RCAJRMG) 

G 41 AIRPLANES 
llO.tFUIEMtfMJtal!YWIUUIS(fefl.ROIX®'IOhUST!!.\\JWT'-CJ 

21 16 28 TIK TOK 
KUHA (K~MOSAB~/RCAJRMGt 

G 25 21 HAVEN'T MET YOU YET 
MICHAEL 8UILE (l-43lREfl1USE! 

23 19 12 EVERYTHING TO ME 
MONO (J/RMGj 

e 27 THE MAN I WANT TO BE 
g I CIIRIS YOUNG jRCA tlASh'Vlllf! 

25 20 28 ~~~:~:~~a<!NtCHERRl'IBE~•ll!!lS<X>'l'1 

t;"' :5 TITLE ii .. 
~, II ARTIST (!MPRlrH/PROMOTIQf\ l l.BEll 

E 

~ 

0 II NOT AFRAID 
- l __ EMINEM ~l!l 51t,!.(t,'/.l.n£RMIUl~,ll(TERstOPEt 

2 1 6 CMG 
USHER FLll. WILL.I.AM (LI\FACEJJlGl • AIRPLANES 
UIFUJ.EWN5MllitwJl(j(R3:l~GAA.'lllUm.E.,lTI..OO"q, 

0 - 1 MY FIRST KISS 
.'!OH13 FEAT. l(ESKA (PHOTO FmlSH/RRP) 

e 11 BREAK YOUR HEART 
TAIO CfUJt FE.Al WOACRIS (PIERCURYAOJI/G) 

0 13 YOUR LOVE IS MY DRUG 
Kf$HA (KEMOSABE/RCAJRMG) 

0 17 !~zU+NM~. ~~~;~~CR~UION) 

0 1 
1 
TOTAL ECLIPSE OF THE HEART I 
fiUltASTM JOILfflWjtiN>ff("21JllrenJl:rfrID:iV-tol.Lll~l 

0 12 
; ALEJANDRO 

6 "1 1..AOYGAGA(SJREAtAutlitOlM>CHffMPEE!trrmSC(ff) ! • 31 ~~•(c~~~B7A~ISTER fl 

11 14 NOTHIN' ON YOU I• 
B.Q.B Fm. BIi.Jiii liURS iJll!fl.llOCKKJWll Hl.$ll£•1,iWM::) 

12 10 EENIE MEENIE 
SEAN klltS10II & .l.lSTIN B&ER tBB.1.JGAHEl(JHTS.,m(:f 

13 13 RUDE BOY 
RlllAIIW.il (SRP/0£f JAM/IOJtlG) 

e 16 24 TELEPHONE 
V/1("-"fW.1F11Jta~tt!Ut<&.~t'1UWff] 

111 38 NEED YOU NOW II LADY ANTEIIELWM (C~PITCN.. llASHVll l El 

CD 19 BILLIONAIRE 
5 11W'fltct-O'Y"FU11FUIIOIWSl1)~~~.tlil~fl~ 

11 MADE IT (CASH MONEY HEROES) ' 17 11 141! KE\l'IN RUOOLF (USH MONE'l'/Uft. IVE:RSAL REJ>UBUC)I 

18 13 11 ~~C~l~~~rtn~:~IW (OTPJOEF JAINIOJMG! 

19 14 
1 1N MY HEAD 

22. JASON DERULO (BELUGA HEIGHTSJWA,RtlER BROS! '• 
OVER 20 15 9 
tllAll (YW'6 il,Ql)'Jt.1&1 MJtl't'A.MERSIL. MDTU,~UI 

G 23 9 BULLETPROOF 
, LA ROUX: tilG UFEIPClYDORICltERR~E.iltlTERSW E) 

22 1B 18 BREAKEVEN • THE SCRIPT (PHOH06EtllC/EPIC) 

23 17 16 BABY I 
JlliTIMIBSIFWWllllWJS()i()lLW(fl,l"JM]ll}B~SJJDt\.&q C 

24 22 13 SOLO 
IYAZ (TIME IS MOl,IE"t'/BELUOA HEIGHTS/REPRISE) • 24 IF WE EVER MEET AGAIN 
Tlllt!UtMilFOO.UT'tf'EAA'tl)mrf~~ 

9ili 
i!!II 

.... 1:; Si TITLE 
5; II ARflST (lMPRltlT/f>ROMOTIOII LABEL) 

28 24 9 GIMMIE THAT GIRL 
JOE NICHOLS (SHOW OOG•UtHVERSAL} 

27 23 NEIGHBORS KNOW MY NAME 11 
II TREY SOKGZ ~SOt/G BOOl(JATLANTIC t 

28 21i ALL THE RIGHT MOVES 14 I ONEREPUBLIC (IAOSLEY/ lfllERSCOPEl • 28 AIN'T BACK YET 
11 

I KINNY CHESNU' ~BrlAI 

C 32 8 YOUNG FOREVER 
JAY-t + IIR. HUOSON jAOC I\ATION) 

31 33 32 SEXY CHICK 
DAVID GUHTA FEAT. AION jGUMJASTRAL\\l~RKSJC.lt.Pt.TOL) 

32 22 17 SAY SOMETHING 
l1MBAW4D FW, DfWiE ~.t!LACKGROtNIJMERS('.<J'El 

33 30 24 BEDROCK 
YUUNGIIJNEY fiAT. W1111 (CASHMQ('(,1,ltll,l(RS,l,L IAOT{Pl,-.ti! 

C 39 5 THE HOUSE THAT BUILT ME 
'I MIIWl:DA WIBERT (COLUMBIA (NASHVILLEH 

35 34 24 LIVE LIKE WE'RE DYING 
KRIS AW N (19/Jl\fE/JLG! 

C 315 I GOTTA GET TO YOU 
GEORGE SIIWT ,ucA NASHVILLE) 

37 35 NATURALLY 
SELDtA GOIIIEZ & TllE SCHIE {!:!OllYW00D1 

38 31 13 AMERICAN HONEY 
UDY ANTEIIEllUlll fCAPITOl NASHVlll h 

C 37 10 LIL FREAK 
USHER FEAT. NICIU MIN.U (lAFJiCE/JLG) 

G 52 4 BULLETPROOF 
11. LA ROUX (SIG UFE/POlYDORICt lERRYTREEllmERS-COPE) 

G KEEP ON LOVIN' YOU 40 10 STEEL MAGNOLIA (SIG PtACHIHE) 

42 38 BACKWOODS 
JUSTIN lilOORE {\'i\LOflYI 

G 44 WINNER 
JAMIE FOXX FUT. J USTIN TIIIBERLHE Ill. (JJRMGI 

44 42 48 I GOTT A FEELING 
1 THE SLACK EYED PEAS {ltn-ERSCOP£) 

G 45 10 UNSTOPPABLE 
RASCAL FUTTS (LYRIC STREU) 

G 48 THERE GOES MY BABY 
USHER !l~Fil.CE/JlG~ 

G 46 EENIE MEENIE 
SEAN KINGSTON & JUS'TIN BIEBER (BELUGA HEIGKTSIEPIC) 

G 69 ROCK THAT BODY 
i THE BLACK EYED PEAS HNTERSCOPEj 

G 50 CRAZVTOWN 
JA.SON ALDW jBROKEr4 BOW! 

G 55 ' WATER 
WO NISLEY tA.RtS.TA f\ASH\/JLLE) 

ii t;"' fi! TITLE ::sl II ilRTIST (lMPRINT/PROMOTIOli lABEl) 

G WINNER 
JAMIE FOO FEAl J USTIN 11M8UUK£ 6 T J, (J,if!MG) 

G 28 31 TIK TOK 
KE$& (kEP-'OSA8EJRC.IV7HA{:) 

G - 1 FIND YOUR LOVE 
DRAKE: ('rOW(l 1.,CWEVl'C,\SH 1,(INE'\',4...fir\'£RSfiL t.,OTCN1Nf • - 1 LOSE MY MIND 
YOUNG JEEZV FUT. Pllli !Cl E/OEf J A.M/lOJr.tG) 

30 20 21 IMMA BE 
nil: ILACK mo PEAS (ltHERSCOPE) 

G - 1 RUN JOEY RUN 
tilEICA$TfW",.Jl)IJiflM.llmf(ZIJlllCOSTUIYF<K1VOl.llu,l 

32 21 19 WHATAYA WANT FROM ME 
ADAM LAMIIERT (l a/RCA/AIAG) 

33 33 10 ALL I DO IS WIN 
llJl:IW.ED/¥1:HBEST,'EII 

C 71 ROCK THAT BODY 
TliE IL.ACK lYlD PUS (lfHE:RSCOPEJ 

G 37 HOUSE THAT BUILT ME 
MIRANDA I..AIIBEJll jCOLUIABIA (IIA.$11-VILLO) 

311 25 22 CARRY OUT I 
1Mw..w:nW..Ql"IIIIB(Al»!l~GilJU'~ 

G 39 PR.AV FOR YOU 
»AO~llDlll!UlltifflN>lOt.ar.'i "-lll~'i:~RHU!tlC,fi ll./0!~ 

38 31 11 AMERICAN HONEY 
ii LADY ANTl:BEWIM (CAPJTOL llASHVILLE~ 

C 42 27 HAVEN'T MET YOU YET 
MICHAEL BUBLE (143/flfPAISEl 

G 1 ICE ICE BABY - GLEE CAST (20TH CEtlTURY FOX TY/COLUMBIA.) 

G 44 28 BAD ROMANCE • L.AllYCiAGA(-STRENILJl(.t'.CtlM.OfRR'l'TJE,t>.'TlflSC{f.t) 

ALL THE RIGHT MOVES 42 34 31 DIIEREPUIIUC !rl0SLEY/1~'l£RSCOPI:) 

G I GOTTA FEELING 43 48 THE IUCK EvtD PU S (lfHERSCOPE) 

SAYAAH • 44 36 23 ~ TREY SONGZ FUT, f.ile.01.0US (SOIIG BOOIC/4.nANTIC 

G NOT MYSELF TONIGHT 52 ' CHRISTINA AGUIL.EfUI jRCAJRIIGl 

48 45 DROP THE WORLD I 1 \ UL WAYNEFEA1 EMINIM(ilSI tlOOEYAll~ W)TO'lhl);-

47 35 8 l 'M AWESOME 
$POSE (Ulll\l'EASAL REPUIILIC) 

48 41 22 
NATURALLY 
SELENA 60ME2 & THE SC8'.E (HOLlY\IJOOO) 

G 53 THIS AFTERNOON 
NICt:fiBACII: {ROAORUtlf\ER/RRPI 

G 64 IMPOSSIBLE 
SHONTELU (SRP/SRC/Ut/lVERSAt IAOTOWrl} 

Data for week of MAY 22 2010 I For chart reprints all 646-654-4633 

SALES DllTA 
CQrilPILED BY 

~e\5e!1 
SoundSc:an 

• 11 

10 10 

11 12 

12 13 

-

Billb@arll@ 

1B 

18 

18 

18 

I 

18 

~, 15 TITLE ! I ARTill (IIIPRlfJT/PAOPIOTION LABEL) 

- 1 NOT AFRAID 
EW18t \'ES9.im:iflFJEFmnit>.~ 

I 6 OMG 
USHER FEAT. WILL.I.AIII MACWLG 

AIRPLANES 
lnlffAIENIU&K&LfYWl.11'11) G~J;us:r! :m,.Nlt' 

15 YOUNG FOREVER 

15 

13 RIHilNNA $RP/DEF JAl/./lllJMG 

11 MY CHICK BAD 
WDACRli FUT. NICt(I MINiU Ol P 

OVER 

' ALL I DO IS WIN 12 o,mwsm.ll.ll.UI.UJ~9DJ'm I FIU!OSUI'! H ae;.11· 

DIGITAL 

! 
Iii 1 18 

• 
11 

17 

1B 
~21 Nl!i!!2l i [~HQ\\I Oj;t§-!,!Nl~ R~.llbl 

• 
• 
• 13 

II 16 

- I 

10 1B ,. 
16 TOES 

• 15 

22 

17 

a 
1 8 SHAKIRA EPIC soriv IA{JSIC U,Tlf\ 

2 18 I KNOW YOU WANT ME (CALLE OCHO) 
P1TBULL (ULTRA) 

3 18 HIPS DON'T LIE 
SH.UW RAl WYCLEF JEAN (EPICJSOt{'f MUSlC LAJf,,) 

4 18 LOBA 
$HAIJRA (EPICJSOf\-:Y MUSIC LATlN) 

II 13 Ml NINA BONITA 
CH"O Y NilCHO (MACHfTEJ\,II\M;R$AL MU~ l,/1.TltlO) 

STAND BY ME 10 12 PR_,a ROYCE (TOP STOP) 

18 DILE AL AMOR 
AVEMTURA (PREMrtJPJ LAT~ ) 

CUANDO ME ENAMORO 
IIMll'/JHl£,ll,.IJINUlllllll'.IW\llSll.l'IIOClllllll 
HEROE 13 18 ENFIIQll. lil.E~ \'lflTBISCOP£,U.MRStl.l IAUSIC LATMt 

COLGANDO EN TUS MANOS 14 18 CARUIS BAUTE CCIII Mit.RD. SANCHEZ (Wl,RNER LATlt,IA) 

12 1B SUERTE 
SHAIJRA (EPIC/$0(,,-Y MUSIC LATitl) 

19 18 DIMELO 
DlfQJE ICUSIAS (fITTJl9::0FEUIMJISH. fo\lSC IJJll!J) 

18 MIENTES 
CA'-fll.A (SOM-Y PJUSIC t.i.TrN) 

~f.,Yso~!~u.T, FABOLOU$ SOf\G 800K/ATL4.tHICl • LIVIN' LA VIDA LOCA 
18 24 18 RICO IIAR11N (CUCOLUMBIA/SOr,,vv PJ USIC lATIN) 

DROP THE WORLD 11 I EL AMOR 18 ll 'IIW FOO", BINN~ lri'Ot'f\.mH!il!l VOTCMK~"-:t:;j 
18 mo ~El BAMBINO" ~SIEIHE) 

lo i~ Ioli! i~ TITLE TITLE 
:5• •ii . ,mn (IMPRINT/lA8Ell 5• •I ARTIST (lr-lPRINTILA8EL1 

18 LIVE LIKE WE'RE DYING 18 TEN MILLION SLAVES 
UIS ALLEN l':1/JIVE/JL 011$ TAYLOR TELl,RC BlUESfTEU.RC 

11 SOMETHING BEAUTIFUL I 5 BAD TO THE BONE 
N££0TOIIIIEATHE A.TlAl\llCIWORD-t URB GECRGE n«IROBOOOAIIO THE OESTlliO'tmS (UmOL) 

18 MONSTER ' THE THRILL IS GONE 
SK1ll£T ARDEUTNJO 

18 I .I. K1N6 (GfffErutttROmCLES/UMO 

10 ALL OF CREATION 18 GOING UP THE COUNTRY 
MERCYIIIE rno CANNlD HUT (LiBERTYJCAP110L) 

e HERO 18 BOOM BOOM 
18 SMJLLET AROEUT/lNO JOtlN LEE HOOKER (ABCilllUESWi\YIUME} 

e 10 GET BACK UP 181 :YHc![~~s 
1
(1~f JsTEO) TOIY~!AC fFOREfROlfllftAI CtA6 

HOW TO SAVE A LIFE j LIE TO ME 7 18 THE FRAY EPIC tQ JOIINY UNG !A&PJ.JUPJE) 

BEAUTIFUL, BEAUTIFUL MANNISH BOY • FRANCESCA l!IATIISfELll fEAVErlT/WORO-CURB IIUDOY WAURS jChESS/GEfFE.WUllE} 

I CAN ONLY IMAGINE RIGHT PLACE, WRONG TIME 
15 18 • MERCYME mo DR. JOHN (A.TC01VIARtlER STRATEGIC MARKETl~G) 

WHAT FAITH CAN 00 LITTLE WING 10 18 
KUTLU$ BfC/TOOTH 6- NAil 

18 
llPJIMl'\\W{;IMANDIXlOlll.Etll(gJ~SO'lfl.l6CI 

BETTER THAN A HALLELUJAH 13 AIN'T NO SUNSHINE WHEN SHE'S GONE 11 12 
AMY 61Wfl SPARROW/EM! CMG I OIBY a uE 81.AtfD (MAL.I.CO) 

12 11 OUR GOD I DRINK ALONE 
CHRIS TOMLIN Sl):SlEPSISPARROWfEIJI CIJ.G GEOOGl THOROGOOO AND TllE DESTROY£RS (CAPITOL 

13 10 13 YOU AND ME • 18 ON THE ROAD AGAIN 
t,:U\OUSE GEFFEH/11\'TERSCOPE CANNED HE.ill LIBE.RTYICAPl10L 

16 HOLD US TOGETHER 18 MY BABE 
IMff AWIER E EMIA.lPLG LITTLE WALTER CHESSIGEFFEtllUME 

15 13 18 YOU FOUND ME • THE HOUSE IS ROCKIN' 
THE FRAY EPIC STEVIE RAY ~AUfiHAN & llOUblE TROUBLE. 

Go to www.billboard.biz fo r complete Chart d ata 
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11 • 2 

e 
4 

9 

0 
7 

8 

15 

21 

22 THE S'CRIPT PH~OG,Et,,IC/EPIC 

12 

e 10 

11 

16 ~~.~~l~MNC~:OL "SHvttlE/C,PnOl 
CMG 
USMER FEAT. WUUAM AfACE/JlG 

ALEJANDRO 
UOY GMiA tsTREt\MLifffJKOHL HERRVTREEM'l ERWOPf 

23 ;i;,~~~ .. ~~: "''"'""''""'"'•<><R"'1R"1M°"' 
CD 13 1s ~~~uG::-;;HuceNe n LLvwooo 

13 11 22 =;:,_f~J IWIULl,4 w 

14 

111 

16 NOT MYSELF TONIGHT 
CHRISTIIIJI AGUILERA RCA/RMG 

14 30 ;~~.r~:OS'BE C"RMG 
YOUNG FOREVER G 18 JAY•Z + MR. HUDSON ROG tumor,. 

G 24 l0 ~ ~}u~EJ:,~~P~OOR/CHERR\'TJIEE/lln£RSCOPE 

111 17 25 !,~~..!~u~ .~~~~!,~~~!~ 
~ 21 EENIE MEENIE 
W° SEA.It KlltGSTON & .l.lSTIN IMEBUli @:EWOA HEICiHTS/EPlC) 

20 15 20 !~';:!.~;ED PUS INTER SCOPE 

BILLIONAIRE 
TIIMUE MCQUYFUT. I RUliO *Iii jl){Q.-.tv,ll(;t ft.mo 8-V ~AIAffj ~RP) 

12 ~;1L~E IS rlO<EVJBElUGA llflGIIT EPl!ISE 

10 ~~~!IT cc.~!~~M!.~~~,;.~.~~. 
ROCK THAT BODY 

29 27 14 

211 22 13 

G 36 

TREY SONG:z F£Al FABDLOUS ($00\ C BOOKIATLANTIC..l_ 

II ~~:'~~~.i-~=;•1=n;m~-1~ 11um;) 
28 25 16 BEDROCK 

'lUJNC MONEY FYT. l.11Ml /CASH !/Ct,;£V1UPWJE~S,!;l MOTOWW\ 

A HAVEN'T MET YOU YET W 29 MICIIAE\. I UILE (143/REPAISEI 

~ IMPOSSIBLE 
W 30 

4 
SIIOIJTELLE SAP/SRC/UrHVEASAL MOTO'lltl p ==========---

A THIS AFTERNOON 
W' 31 

,C tlCKELIACI( IROADRUMlER/RRPI 
~ 1-"'IF~W=cE=E~V~E~R= M~E~E"'T~A~G~A- l"'"N ___ _ 
W 32 

TIMUW«I IUllCRYftRfh' UOSLCY/BlACKGRDllt,",Cl,WTlRSCOPn 

~ WINNER 
w_. 34 JAMIE FOXl Flit. JUSTIN TIMIIERLAKE & T .I. JIRMG 

A SOMEBODY TO LOVE 
""' 35 JUSTII IIEIIEFI SCt'OOL80'1i'Ui't'IAOt4> BRAl.f,/1SUl.11),110JII.G 

If/I!;. COOLER THAN ME 
W° 37 

Ml"E POSNER (J/RMG. 

A HEART HEART HEARTBREAK 
W: 38 IOYS UKE GIRLS COlUMBl.tii 

40 33 17 

WE'LL BE A DREAM 
\ll'E THE KlNGS FEAT. DEMI Ul~ATO S-CURVE 

EVERYBODY IN LOVE 
,1.S fJIVE(Jl -0 

MY CHICK BAD 
LUOACNS FEAI NICICI MINAJ DTP/DEF JAU/\OJMG 

HEARTBREAK WARFARE 
JOHN II.I.YER COLUMBIA 

8.o.8 be1omes lhe 11th solo male lo lead Ille 11-year-old Main• 
sl!!am Top 40 lally wilh a first enlry, as "Nolhin' on You," realur· 
ing Bruno Mars, rim H B.o.B is lhe fourth rookie male to reign 
sln<e Oclober, Jolnl~ Jay Sean ("Down"), Jason OtrUlo ("Whatd!a 
Say") and lyaz ("Replay"). 

Oimbing U·9 on Mainslrean Top 40 will! "OMG," Usher noldm 
his 12th lop 10, tying Allon for se1oncHnost among solo males. Justil 
Timbe~alie ltads Ille lilegory witll 13 top 10~ 

On Adull Contemporary, Klts AHen pushes 11-10 wllh "live Like 
We're Dying." The 2009 
"Ameri!iln Idol" ch;inp 
is lhe show's 101h IOI· 
mer conlestant lo reach 
lhe chart's lop 10. Wllh 
the song having peaked 
at No. Jon AduH lop 40 
and No. 10 on 
Mainstream lop 40, 
Allen is lhe series' first 
graduate to send a 
debut single into the top 
10 on all lhree chart~ 
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II 

0 • 

l;;w 53 TITLE 
~I IB ARTIST tlMPRmT t PR01to11ot1 LABEq 

NEED YOU NOW 1 17 UJn' ANTEIELWM CAPITOL tlASHVlLL 

19 ~~~·cci~~e7A~ISTER 

Jl I !t~~~~N~1~~C~RMG) 

36 HAVEN'T MET YOU YET 
MICHAEL BUBLE (143/REPRIS(I 

32 

S 43 T,m .OR SWIFT BIG J,UCHlhEIUM\IERS.lil REPUBLIC 

8 48 NO SURPRISE 

11 

13 

11 12 

HEARTBREAK WARFARE 
12 ig , JC»INMAYER jCOLUMBlil.) 

14 8 :.~~:.-:-: ~!~,~,ttOM ME 

13 17 i,~~~;I~ IBIC MACHIM/UNi,fASAL REPUBLIC 

e 15 24 ~~,~~~~;~ASAL REPUBllCt 

II', BREAKEVEN 
1liL, 1? THE SCRIPT (?H0).10GEMC/tPICJ 

11 LIFE AFTER YOU 
DAUGHTRY fllJ/RCA!RPAGJ 

18 

l8 19 ~:~~~1MLllff,1(()!0MJCIIERR\'TllES11iTERS 

19 10 :,~,~~.),L~?,~f.! YOU 

18 20 14 ~c'i~!~, ';,~,~~~IE~E ,!LONE !-""=======-------
~ HALFWAY GONE 
W° 22 l lffliOUSE GEfFEl'\,lltnERSCOf>E 

~ IN PIECES 

W.. 
23 

= ~"'"""'"'"'""'"'-''"'1t"''"'"'"'""''"'""'"mo"'---------
22 21 15 

26 

24 24 

• 29 

EMPIRE STATE OF MIIIO (PART II) BROKEN DOWN 
ALICIA ICEYS PJ,BK/ JffltAG 

BAO ROMANCE 
U DYGA6A (STRE!\-MLIFlEJl<ot.11.MICltERRYTREEJWTERSQDPO 

TODAY WAS A FAIRYTALE 
TAYUIR sw1n fBIG MACtHM/UtJI\IERSAl REPUBllC) 

TELEPHONE 
UOl'";..i.fUTlf'l'Ola Tfl[,I.M.JM.t(CfUlt'CKAAl'il(Elflf[JISCIWtl 

1.1 •1lil TITLE 
:5 8 ARTIST (IPAPRltn I PROMOTIOtl LABEl) 

• 3 

0 
II 

e 

7 

8 

8 

e 

I 18 

11 14 

CD 12 

CD 13 

13 

14 

18 

10 18 

NEED YOU NOW 
lAOY ANTBIEllUM CAPITO tMShVILL /Col.PTT 

I NEVER TOLD YOU 
COLBIE tAILUT /UrHVERSAL REPllBLlt 

THIS AFTERNOON 
NIClELIACK 0/1.0RUNIIER/RRP 

ALL I EVER WANTED 
Kl:lLYCI.ARKSON 119/RCMlMG\ 

ACCORDING TO YOU 
ORIANTHI mUGEHEh.llNTERSCOPEl 

e • G 21 f5 ~~!!..1~!y P-6Li,~R/ACTIONJOEFFEN/ ll<i'TERSCOPE 

MOCKINGBIRD e 29 

e 30 

• 24 

ROB ntOMAS (EMBLEM/ATLANTIC) 

GLITTER IN THE AIR 
PINI AFACE/JLG 

BREATHE 
RYAN $TAR fO,n.utrlC/RRP 

40 1 Go to www.billboard.biz for complete chart data 

Billbear1t 

~, ;K TITLE ! II AflTI$T (l!IPRlNT / PROUOTIO!v LABEL) 

B°I BETWEEN THE LINES 
MIi JTONE THIU "I.O'S JATO" TIC) 

14 :::.~ ,<;,~~.?,EL~~ L 

13 LAY ME DOWN 

4 40 

8 4 47 

• 13 o--========~-----
8 23 l--""""="""===="--------
8 18 

µ,..._l!!ll!ll!!;""'10!!!!!E!!..l!""'-L------

e 12 24 ,_,,o.,D"'D"'O""'N"E""'""'"""""''-""-----

11 11 38 

12 10 17 

14 

15 

14 

CAGE THE ELEPKA.NT OSP JIVE/JLG 

27 15 :.~~-~~~,c~~~B~I 

I DIAMOND EYES 
l6 6 DUTOIIES {REPRISE) 

I STONED 26 l PU0011 Ill' WU00 iRAWL!SS/GE!f£MIIIERSCON'I 

32 g _. ~~:~~ ~~N~~1THE SKY 

30 29 12 ~~~S~lilFEAT. TOMMORELLO(PRlORITV/CA.PITOl f 

' KANDI 
10 

.A ONE ESIJMO (SltANGRl-.f.A] 

UNRAVELING 

El.2,1 
G 36 SEWUIOUST 7BROS/1LG 

33 30 20 !~;.~ ~J,l~O~~~~I~ ~fc!fir~IRRP 
YOUR BETRAYAL C 34 BUUET FOR MY VAL.ENTIKE JI\I LG -33 18 ~ .. \

0Mg~~~~s?!~,~s 
G 35 17 DRAGONFLY 

SHAMAN' S HiliRVEST ISHAMAN"S tU,RVEST(TRIBAL) 

G 39 

C, 38 

C 37 

G • 

I WAS A TEENAGE ANARCHIST 
AG1UIIST ME! SIRE/REPRISE 

ANIMAL 
NEON ffiEES PJ:ERCURY/lOJflG 

DIE BY THE DROP 
TIIE DEAD WU.Tl1ER HIRD MAW\Yil.RI\ER BROS 

42 40 17 ~~NA!;,~~~~:81~ ARFARE 

GOT NUFFIN a, 44 

a, 42 

411 41 

SPOON MERGE 

WILD AND YOUNG 
AMERICAN IANG SIREIREflfl lSE 

BY THE SWORD 
SLASH FEAT. AIIOOEW STOCl(llALE II< HA.'t'OfCA/ltTOL 

HERO 
SKIWT AADEtlT t/0 ATLAWTIC 

HOME 

PLUNOERED MY SOUL 
TIii AOUJNG SJONES ROUIMJ STOlifS'l.T,Ci\Jt;MRSAL RCPt SU:: 

4lt 43 17 ~~P~:~E~END j'l,.EGGARS GROUP) 

50 46 19 ~A~Eu...~~s~;o (BA/IA RAGS/RCJJRMGf 

Kam previews its ninth studio album and • 
first in three years, "Korn Ill: Remember , • 
Who You Are," due July ll, as "0ildale , ' , 
(leave He Alone)" debuts on Ra<k Songs at 
No. 41. The hillk nets 1.9 million fi~t-week 
audience imJ)llSsions on 79 staUon~ 

lolRflLAY 
.. mmTORED BY 

II ~LTERNATIVE 

d ~11 ii!!i TITLE 
II !I II AIIIT1$T (IMPRtNT / PROMOTION LABEq 

Oo:;,.. __ 13-JIJ .... · _la .... : .. ·.,·- w:;:-,,.,,J,,."'M'-'"""'"'E'"D"'~"'w"""""'N"i1c:111.,gmy=cJ 

2 

3 

4 

II 

8 

7 

0 13 

BETWEEN THE LINES 
T~E TEMiflt.E NLOTS ATLAUTI 

21 ~u~~~H~~~M~3~Y~RMR BROS) 

4
0 ~:.~ ~~!~:. """" BROS 

26 :~~,'!!flN MAN 

47 SAVIOR 

44 

12 

,, 

0 
e 
CD 19 

THE TEMPER TFUP LlBERATION/GLASSl<iOTE/COLUMBiA 

12 11 17 ~~~.~ •~•~•~1(G:iiv~o~~R AND EVER) 

18 1I ~J!r.~i::1::i~O/GlASSNOTE 

14 10 24 ~~~~P~ROM A THIEF 

YOU AND YOUR HEART 
JACk J OHN SOM @RUSl-flRE/Ut,, IYERSAL REN,JBLIC) 

IN ONE EAR 
GE THE ELEPHANT oi:p IVE l 

ANIMAL 

• 17 

G 19 

G 20 

CD 21 11 ~;~u~~T '!,~-~ THE SKY 

DIAMOND EYES G> z3 DEFTOtiU REPRISE 

20 22 11 ~~~~S ~~l FEAT. TOM MOREUO PRIORITY il.PITOL 

• 24 14 
~A~iU! ~:~r C~ ~1fe~ 

~ 
25 

DIE BY THE DROP 
W THE DEAD W£ATHEFI tTtilRD IAA.tlfWARNER BR 

A 29 THE CROW ANO THE BUTTERFLY 
W SHINEOOWN ATlANTIC 

A 28 I WAS A TEENAGE ANARCHIST 
'iii' AGAINST ME! SIRE/ REPRISE 

3 

0 
II 

e 

7 

II 

8 

10 

12 

13 f:;r,1,~; L:,~ ~,~:;~~! 

>-II iii TITLE 
5!11 !Ill ARTIS1 tlMPRIWT I PROMOTION LABEL) 

I 6 YOU AND YOUR HEART 

22 ~,!~~!, "'" """ 
29 ~~~~.~~~~~;"''") 
14 J!:!.~!~sHC~L~!?. 

22 ~~~~;.~~~!1~81tARFARE 

32 ;~~i:!!y J,~! JCTIONIGEFFEll/lmERSCOPf 

21 ~S::.~x lOYAUTEJREOJOL'SSIIOTE 

26 ~.iu ... ~~~ws M .. ~, • .,,. RAGS/JI 

SONG AWAY 10 12 HOCKEY IUPITOL! 

11 ONE WAY ROAD 
JOHN BUTI.Hli TRIO JAARAtiJATO 

14 10 NEW MORNING 
ALPHA REV FLY1:R,it-0LLVWOOO 

18 ~.~~~ T~~,f ,~J.~1~,inow, 

116 

• 17 
THE OUTSIDERS 
NE.EOT08REATIIE jATlArrnq 

14 12 12 !!~. ~~~~~E ~;lHAPITOL 

CD ,s 

G 19 

G 18 10 

CD 25 

18 15 17 

~ 20 

• 24 

TAKE EVERYTHING 
GREG LASWEll ANGU~RD 

STOP FOR A MINUTE 
KEANE & l('NAAN CHEARYTREEIIPHERSCOP 

HALFWAY GONE 
LIFEIIOOSE CiEFFEN/lrHERSCOPE 

HEALING HANDS 
CtltZEII COP£ RAINWATER 

YOU RUN AWAY 
8.lRENAKEO UIHES RA1S1Fj' 

TINY LIGHT 
Gll,IC£ POTTet;J~ TIIE MOCTillllf-l.$ IUGC€0 C-O~'IPl,ltvttOll'f\'iOO 
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MOPHTOAEO BY 

SALES OATI! 
COMPILEO BY 

lli.e~~!' 
BDS 
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SoundScan 

June 7 & 8, 2010 
Hermitage Hotel, Nashville 
www.CountryMusicSummit.com 

Billbec:1r1t 

' HOT COUNTRY SONGS'" 
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-
.I t:-1 :;~ ~ =! TITLE Artist " ii 51 !: I I PRODUCER (SONGWRITER) fMPRltfT & !\UFJ BER J PROMOllOtl LABEL e a 

26 THE MAN I WANT TO BE Chris Young 1J G 26 
R 

Joe Nichols 
, 

G I I M.WRIGHT R 4-KIIIS,O.OAVtOSON,BJ-'..AVSUP 0 SHOW OOG-U!\IYERSl!L 1 • 28 33 

AIN'T BACK YET Kenny Chesney Singer's thst charted ~ 27 27 
B.Cil.NNON,J< CHESrlEV C WISEPAAN,C TQMP)(mS (i)@ BflA 

AMERICAN HONEY Lady Antebellum tttlecro=the 
~ P.WORLEY.LAOY MJTEBELLUFI S. TEVEtlS C.R.Bit.RLOWE H.Ul• OSE CIIPllOL tll!Sh"Vllt E Ailpower 1hreshold 30 29 

ll 
.,, 

9 THE HOUSE THAT BUILT ME Miranda Lambert (top 20 rankings in . 31 30 F.UOOELL,M.WRUCKE .OOUGLAS.it..SHAMBLIN @ COLUMBIA 

I GOTTA GET TO YOU George Strait 
both playsilffl 

G T.BROWtl ,G.STRAll J.LAUOERO 11.LE,J .RITCHEY,8.UR-Sl:h: t.CCA NASHVILI.I: audience) in its 12th 35 37 

tl 

BACKWOODS Justin Moore week. Song cra<ks G 32 32 
J STOVER JJIOORE J PAULIN ,S STOVER • Yil.LORV the top 10 (13-8) OIi 
KEEP ON LOVIN' YOU Steel Magnolia Country Digital G 36 36 D Hl!Ff C Slil.PLHOtUWltLMON • BIG MACIUtJE 

10 10 UNSTOPPABLE Rascal Flatts Songs, wi1h 21,000 e 33 31 D.HUFf.MSCAl flATTS (J DEMARCUS.H.LmDSEV.J.T.SLATER) 0 LYRIC STREET download~ 

cl 

r,, 

11 11 HELL ON THE HEART Eric Church 10 according to Nielsen • 34 35 J.JOYCE jE.tHURCH,D.RUTTAll,J.SPILLMAN! 0 CAPtlOL tlASh"\'ILLE SoundS<an. 
12 12 CRAZVTOWN Jason Aldcan 11 G.._ 3s 38 IA.l<!\OX R.tLAWSON,8.JOI\ES 0 BAOKEtl BOW rl 
13 13 SHE WON'T BE LONELY LONG Clay Walker 12 G 39 39 K.STEG.IILL 0.JOH .. SON,P.O'DON!\ELL,G.GRlffltl CURB 

14 14 WATER Brad Paisley 13 G 37 F.ROGERS B.PAISLEYC.OUBOIS K.LOVELit.Cf: • ARISTA tlAStt."VILlE 

15 18 RAIN IS A GOOD THING Luke Bryan 1, G 46 54 J STEVE~S L BRYAN O OAVIOS.Otl @ CAPITOl tU,SKVILLE 

16 17 I KEEP ON LOVING YOU Reba 15 With the fewest G 41 51 
R u eom RE T:BRO'NN R.DUtm r.,,ceRmE STARSTRUCK/Vil.LORY 

17 15 WRONG BABY WRONG Martina McBride u dwtweetsofil!Y G 48 D.HllFFM.MCBRIOE S.B.LfLES A.E.ORRALL B.Wil.RREN 8.WARREII • RCA. title within the top 

18 19 STILL Tim McGraw 16 30, third single from 42 40 B.ClALLIMORE,T.MCGRIIW,0.SMITH LBRICE.K.JACOBS.J.LEit.THERS 0 CURlt 

EVERY DOG HAS ITS DAY Toby Keith "Play On" imprOffl 
G 19 21 18 42 T.l<EITH T.KEITH,B.PlNSON,J.WAPLES) ©_.,SHOW DOG-U~IYERSIIL 

19) 
by l.6mllion 

21 22 LOVER, LOVER Jerrod Niemann li$1ener impressions 0 43 • 0 BRAlN"-RO J1lfMAAtl .PRIT11lEA SEA "-¥LE ARISTA t•AS~IIILLE (up69%) and gets 
20 20 HIP TO MY HEART The Band Perry 20 Greatest Gainer nod • 44 

@ REPUBLIC tlASh"VILLE 

Jaron And The Long Road To Love In Its toulth week. G 22 23 
@ JI\ROtJWO-ODJ\INIVERSAl REPUBLICIBIG MACIHllE 21 Track debuts at No. 52 

23 24 Lee Brice 22 22 on Country Di<]llal G 51 0 CURB Songs wh h 12,000 
29 34 23 downloads (view· CD 45 

24 25 2, able In Ml at biU· G 49 
board.bi!/charts). 

25 26 80 47 

:;: ; ;a ARTIST Ti tle ~ ii 
51 N! I IMPRIIIT & l•UIABER I OISTAIBUTtNG LABU (PRICE) 3 == I =a ARTIST :55 N! ii UIPRDJT & tlUMBER I OIS1RIBUTm6 LI\BEl (PRICE) 

15 II Im LADY ANTEBEWJM ' ' CAf.r'Cl..rti'StfA.lH l,'{l?(IUa:J Need YaJ flby 

ZACBRO'MIBAMl Pass The Jar: Live mJ1r.~1~.·1:,i.,1.,m:~1·1ti"" ~~ll,(r/ )t) 

~;!~~~!:r!'ntSllfflf.~(1!93) The Foundation 

MIRANDA LAMBERT 3 COLUMBIA 46854/ SM!\ (12 98) 
Revolution 

CARRIE UNDERWOOD Play On 
19/ARIST.r. tU1SHY!LLE 49923/SMN (13 98) 

TAYLOR SWIFT Fearless BIG MACHl:NE 0200 (18.98) ® 

11 LADY ANTEBELLUM Lady Antebellum Cl!PtTOL tlASttYILLE 03206 (12.98) 

SOUNDTRACK Crazy Heart FOXIFO>I SE"-RC!"LICHT 6I8•/NEW WEST (11.98) 

fJ 1 l 
fJ 

• 
• 
a 
• 

22 16 

30 32 

28 29 25 

29 25 18 

30 31 28 

BROOKS & DUNN 

RASCAL FLATTS· 
LYRIC STREET 002S0--4 (18,.98) 

KEITH URBAN 

#1s . 

CI\PffOL MSH\llllE 3.575 1 • (UI 9fl) 

MERLE HAGGARD 
t'"-0/\til.tlGUARD 78035'A1i'ELK (17.88t 

Unstoppable 

Defying Gravily 

I Am WhaCI Am 

t~=~!:4.WJHtl!t\ American VI: Ain, No Grave 

JUSTIN MOORE 
VALOR¥ 0100 (10.98) Justin Moore 

i.~:ro~~)!~m 027 t1'.9Sf American Ride 

Artist • 
II/PRINT & IIUMBER / PROfAOrtOr,., LABEL ! 

Utile Big Town 
WIQiffls'JRCK,tsrn.EBISTONN F.I.FK:l llOWJIJR~CKl<SO·N..Ffl,l/l.f.Si'IKU\~STI!ROO • c.AATCl.llA.SM.LE 

ALL ABOUT TONIGHT Blake Shelton 
S 11EtlORICKS /RAKltlS,B llAYSLIP.O 01\\IIOSONI 0 REPRISE/WMN 

THIS AIN'T NOTHIN' Craig Morgan I 
P.O'DOtlKElL,C PAORGil.rl C.DUBOIS,K.K PHllUPSi (l) BNit. 

SMILE Uncle Kracker 
ft.CAVALLO IM.~AFER.8.Dil.LV,J.HARD1tlG,J.80SE\ @ TOP 006/,l;TLAIITIC/tllGGER ~ CTURE 

GET OFF ON THE PAIN Gary Allan I 
M.lt.RIGHT,G.All "-ll.G.OROMA!\ {8.LUTHER.8.JArlES.J.WEAVER! (i) r~CA flASHYll LE 

FREE Zac Brown Band 
IC STEGALL Z.BAOWN 11.BROWNI 0 HOFIE GR0WNJ"1L"-NTIC/lllGGER PICfURE 

TURN ING HOME David Nail 
HIOD£LL 1K.CHESrlEY.S.CARllSOE\ (!) PICA flASHYILLE 

ALL OVER ME Josh Turner 
F ROGERS B HAYSllP:O.DAVIOSON R.AK1NS G) ti.CA tl.O.SllYILLE 

GIDDY ON UP Laura Bell Bundy 
M SJUMSl!ACK (l,B eurmv.J, COl!EtlJA,SHlrlSIIACKI 0 MERCURY 

WAY OUT HERE Josh Thompson 
M ~0)1 U TI-OMPSON,C.BE"-THIUIO.D.L.t/ URPHYI @ COLUMBIA 

A FATHER'S LOVE (THE ONLY WAY HE KNEW HOW) Bucky Covington 
M.A.MILLER,D.Ot1VER jl.l-lH,CBER,T.SHEPHERO,S.J.WILUAMSl 

FARMER'S DAUGHTER 
lkEWITT.R.ATKlflS {M.GREErl.B.HAYSLIP.R.AKms, 

GROOVY LITTLE SUMMER SONG 
J OTTO,P.WORLEY J.OTTO,it. ArlOERSOl\',C.Cl-'it.FIBEALAlN 

0 LYRIC STREET 

Rodney Atkins 
@ CUflB 

James Otto 
(1) WARFlER 8ROS./WtlN 

Alan Jackson 
0 IIRISTA fiA$HYILlE 

Dierks Bentley 
• CAPITOL NASIWILLE 

Easton Corbin 
MERCURY 

Emily West Featur ing Keith Urban 
@ CAMTOL NASHVILLE 

THE WORL O IS OURS TONIGHT 
M.SERLEllC U.SERlETIC,L.AOBBINS,J.CATES 

Glo riana 
G) EMBLEM/WARNER BROS.(BlCGER PICTURE 

AIN'T MUCH LEFT OF LOVIN' YOU 
J.JOYCE {R.MONTMlA,J.RA.GSOALf 

SUNSHINE (EVERYBOOY NEEDS A LITTLE) 
S A2AR,J.liE18Ah-K fS.A.ZOR J.YOUHG 

MAKIN' ME FALL IN LOVE AGAIN 
C,LltlDSEY K ROCltELlE,J T Sll\TEA.S STfYE!\S 

POUND SIGN (#?*!) 
0,l,MURPIW O UIURPHV.J COLLINS,T MI\RTIN 

Randy Montana 
© MERCUR\' 

Steve Azar 
0 RiOE 

Kellie Pickler 
G 19/llWit. 

Kevin Fowler 
LYRIC STREET 

Jake Owen 
G RCA 

Eli Young Band 
(i) lll•fVEA.SAL SOUTH/REPUBLIC M SHYlllE 

• 1 

• 
11 

2 

~ 

Blalne Larsen 
@ TREEHOUSE 

Ci) TOP BLUEGRASS ALBUMS"' 
::! 

·= ::om is ARTIST Tille 
i!I 51 N ,C II/PRINT & NUMBER I msTRIBUTm6 LABR 

0 I 14 llAllY & VINCENT ll,1J'ey & V,mit &r!i The Slatler BltlttEls 
CRACMR 8ARAEL 61116-40"ROUtJDER 

0 12 CAROLINA CHOCOLATE DROPS 
~01\ESUCH S\699-!i/WAAnER BROS. 

Genuine Negrn Jig 

3 64 STEVE MARTIN The c,.,,,, NOii Song, f<>r The F•l>Stmg Ilalio 
40 SHAR( 6tOQ47"/ROU110ER 

0 35 THEISAACS 
GAITHER 41Hl14 

TI>: Isaacs - · NaUJrall': AA Almost A caw,,10 CollJcWn 

15 4 1 TRAMPL ED BY TURTLES Palomino 
BANJODAD 01• 

0 32 PATTY LOVELESS Mountain Soul II 
SAGUARO ROAD 24976 

7 THE INFAMOUS STRINGDUSTERS Things Thal Fly 
SUGAR Hil l -40.59/\YELI< 

BEARFOOT Doors And Windows 
cor~PASS 4504 

26 

27 

27 

29 

30 

31 

32 

33 

31 

36 

37 

37 

39 

38 

M 

12 10 ALAN JACKSON Freight Train 
"-RJS1A t.lAShVILLE 62S61ltStAN (1 l.t18) 34 34 33 m VARIOIJSAl!llSTS 

""t "'""""'""'""'"""'n,.., NCll/lhalsl..,...lca1Cou1'yl'd.2. 
VARIOUS ARTISTS Gloryland 2: Bluegrass Go,pel Classics 
TIME LIFE 25-482 

WILLIE NELSON Country Music SHAWGRI-LA 61328WROU!\0ER (17.98) 35 

JASON ALDEAN 13 13 
BROKEN BOW 7S37 (18 98) 

Wide Open • 311 

6 - ~ 1~=!~E~ The Age Of Miracles G 
LAURA BELL BUNDY Achin' And Shakin' 
IAERCURY 0139&SIUM6tl (11.98) 38 

COLT FORD 10 "-\IERAGE JOE'S 216 l l -4.93) Chicken & Biscuits 311 

LUKE BRYAN 14 12 CAPl:TOL tlASHYILLE 65333 (18.98) Doln' My Thing 40 

19 21 JOSH TURNER Haywire 
UCA NASINILLE 013J63./'UUG!!.J!!.98 

24 22 38 - REBA Keep On Loving You • ~ StlRSJR.{);1(1100'.IUi'/"1'1!"511&-) 

18 17 KENNY CHESNEY Greatest Hits II 
BIi.it 65-SSSJSMI(' (11 98) 

41 

42 

43 

16 19 C HR IS YOUNG The Man I Want To Be RCA 22818.,ISIAN (rn 98) 44 

EASTON CORBIN 15 15 Easton Corbin 
PAERCURY 0l3fi~•/UMGtl (111.98} 411 

17 14 BLAKE SHELTON Hlllbllly Bone (EP) 
RlffllSE/l~ER EIKIS. 522&12/IM.l 48Jjtlf 

48 

28 24 TIM MCGRAW Southern Voice • CURB H11$2 ( 18.98} 
47 

23 20 GARY ALLAN Get Off On The Pain 
t.lCit. NflSHW.Lf 0133S:?IUPAGN (10:SS) 48 

DANNY GOKEY 27 26 My Best Days 
19/RCi!. fiOS5-4/SPIN (U 98) 

~ BRAD PAISLEY Ametica1 Saluroay Night I 26 23 NllSTl\t~IMU.E 47352Slf4 (1J~ 

411 

80 

35 34 

37 35 

40 38 

33 29 

38 37 

39 39 

2\ -

44 45 

42 40 

43 36 

20 -
46 46 

48 59 

47 48 

53 49 

5\ 53 

1:1:: 

ti 

D 

" 

~ 

ERIC CHURCH 
CA.PfTOL h'ASH\lll lE 2081 O• (12 9fl) Carolina 

SOUNDTRACK Hannah Montana: The Mov1e WAlJOSlf'fro.UOl{18B6} 

GEORGE STRAIT Twang 
MC.11 IIASHYILLE 013173"iUUGtl (13.98! 

GRETCHEN WILSON I GotYourCoun11')1 RightHere! REDNECK 2-00 (17 . !U) 

JOE NICHOL S Old Things New 
SHOW DOG-U!HVERSil.L 012989 (13,981 

JOSH THOMPSON Way Out Here COLUMBIA 56858/Srltl (9,98) 

t~,~~~1 ~oE•~fSINA Unmistakable: Trilogy: Love 

MARTINA MCBRIDE 
RCA 341atl/SIMl (17.98) 

BRANTLEY GILBERT 
AYERl!CE JOE'S 215 (IU;S) 

GLORIANA 

Shlnel 

Halfway To Heaven 

OlllLEM.flfF1=SSE,\\'UitBI BROs. $19i80\\Wl {13~ Gloriana 

=~J;,A,!!.,11796) Par1y Heard Anx.nd TheWorld 

KELL IE P ICKLER 
19/BNA 22!H11Srltl (11,981@ 

CRAIG MORGAN 
81\il. 53808/SMtJ (12 98) 

ROSANNE CASH 
MAl• HATTAH 96576/BLG (U.98) 

Kellie Pickler 

That's Why 

The Use 

~~'~ 'JIIJ Cl,le/&"'1oe<CS~TheS1atl:r&oh>s 

, I ::~~~1(18., ITctnWSo:TheutiraeHt;OfRnd','TM 

• 
• 

15 

21 

19 

20 

19 

STEEP CANYON RANGERS Oe,p In The Shade 
REB£L 133,1 

'WANT TO BE' NO. 1? 
Chris Yo!U1J5 intem1pts a two-week 
run at No. 1 by fellow traditional 
stylist Joe Nichols on Hot Country 
Songs, where "The Man I Want to 
Be" (35.2 million audience impres
sions, up 2 million) steps 2-1. The 
new leader is Young's second, fol

lo"fog "Gettin' You Home," which crowned the Oct 24. 2009. 
chart Nielsen BDS reports a dip of 1.6 million impressions for 
Nichols' track, which ranks at No. 2 with 34.7 million. Reigning 
in its 26th chart week, Young's new No. 1 reaches the summit 
considernbly faster than his first leader, which needed 35 weeks 
to reach the top. -Wade Jessen 

Data for week of MAY 22, 2010 I For chart reprints call 646.6 54.4633 Go to www.billboard.biz for complete chart data 1 41 
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.. 
32 -a4 -
-G 
41 

"2 -44 .. 
48 

• 

MARVIN SAPP 
MEAE I AM VERITY 531 S6fJLG 

22 ~;\~~.~~""" IA81</J ,ssw/llMG 
ERYK.AH BAOU 
IEW.lillm.\lFMTmt~AfAY.!fBi,ll\lll~&lm.'l',Ulftl 

24 ~\~,~~::,!EF JAIA 013'3M0Jfl0 

TREY SONGZ 10 36 RUOY S0.,0 BOOK/ATLA!lTIC 518794/AG 

• 

• 
• 

14 ;!;T~:~~:~A.MtRSALMOT~ffi0127a7NtARG • 

13 ;,~~~l~UNO ATLMHIC 52'78 AG 

SHARON JONES & THE OAP..K.INGS 
1 Lf.AAA"ED THE H.IIRD WAY' OAPTorlE 019• 

15 35 JAY-Z 
THE BWEPRIMT 3 AOC tlATIOtl 52065&"/AG@ • 

21 

35 

29 

34 

15 

22 

44 

28 78 

24 22 
26 10 

29 21 

32 26 

33 32 

31 

41 53 

36 

51 26 

35 

34 

40 45 

42 15 

43 26 

39 24 

47 33 

37 

EMINEM 
REI.APSEWHl.'SWDf/ilflmMAlH1tllmSCCf£012863VGI, 

YOUNG MONEY 
wt.WYO!l11Bttl!IYCISH~~f'i·W-1BISIL W0T(m)I0!3'~\Jlt;c 

MARY J. BLIGE 
$'TIIIJIQRWITHfACIITE.IIRMiOIIWfttv'GEfltN013122o 

CYPRESS HILL 
RIS! UP PRIORITY 164&1/CA.PflOL 

ORAK.E 
$0FM"91! 'm(;1J!fl.Wl»~•R1'.1N:w40"W1}#6 

DJ HOLIDAY + GUCCI MANE 
11.Jflffffl(J llt10!7~0:roJ1.0J6'tU.MS2Jffi),',\JfflR&l35, 

~=~:fK.SON """""""""'""' Ill 
K.IDCUOI 
NIN OIi if! IIXNI OOWI INIS.ot.D.UMltl,1.Llt-mtlff0!'.31115~UIM 

CORINNE BAILEY RAE 
rnE SEA CAPITOL om, 
TIM BALA ND 
TIIBAUIID . .. 'IJ9.fY,W.CKGliW'IDl'm.FSCOF'f il1$15"113A 

~i:~:~NIGHT C(l.lJtlBIII 891-12.'SOPN IIIJSJC,@ • 
l~~R~M.,&:'MHD,ffl1~BA1SC82.'$JN,.«.!St • 

GUCCI MANE 
TllSWE\15,u.t 1:1.l'ffl ',Jlia1Us;1,11{HSltiM5..™Ji'j)Jft3Hf!ffi 

RAHEEM DEVAUGHN 
TltE LOVE & WAR MASTERPEACE 1228,'JNE 559S9J..1l.G 

ROBIN THICKE 
SIXntEIW'f:l11E SESSD SWI TIW(•llRscat OIJ71l8,f'..A 

MELANIE FIONA 
DIE BIIIDGE SACJ\INIVEASAL MOTOWN D13150,I\IM~O 

BEBE & CECE WINANS 
STILL B&C J 1 IDSJPIAlloCO 

METH/GHOST/RAE 
WU_.,ASSA.CAE WU•TMGIDEF J,',M 013651•/IDJMG 

CHRISETTE MICHELE 
EPll'tWfY DEF J.r..M 012797/IOJMG @I 

E-40 
REVBIUE RfTIWYltr: OAY SHIFT HEAW ~ THE GRIW 01 

WALE 
' AfflNIOIU:fl:l'Jlt!.COMER9:(ff0!lW"t3A 

E-40 
RMIIUE AETJIIEVII':: NIGHT SHln .aw CNM OU>l> 00 

SNOOP DOGG 
MOAEMALICt(lf)OOOO't'STt1URCRTVV157.tAFfTCl.tt) 

~!R~9~!N~~[1~1:BA 2Hil7/SOtlY MUSIC • 

JAMES FORTUNE & FIYA 
ENCORE BLACKSMOl<E 3073/VIORl OI/IIDE 

~:!.7~~9-J.i1i"11!W'1111-•""""'® . 
BIRDMAN 
PIElWCIISl-tf.!CIQIJ(JJERSP-J..,..0~1'.l13COOlJMRG® 

MARIAH CAREY 
t&tONl CFAN ll,lf(ffR'T ANGllWtl:iOl:3226"/I) 

DEVIN THE DUDE 
s un e U(I E1 2043 

THE TEMPTATIONS 
STILL HERE ID/JO IIITERPlloTIOUL 014216/UME 

JANET 
NUMBER ONES A&IA 013'612AJPIE 

Sa~·pri<fll for SJ.99 at ilunesand $9.99 at 
Target, Sade's "Soldier of love" earns the 
G1eatest Galne1 tag and its best lnoease on 
Top R&B/Hlp--Hop Albums (6-7, up SO%) 
sin<e its February debut 

Billbearll2 

15 USHER FEAT. NJCKI MIIW Ll\fl\C L 

14 :f,1~~:~:~ .~~l</~l'f..u~r NAME 

UN-THINK.ABLE (l'M READY) 
ALICIA KEYS IAilKJJ/RtAG 

15 :~~~':'!~~NG TO ME 

22 ~,;.~,~.~~~;,/?r~c~1?c~;s HOME) 

IMMA BE 
THE BUCK EYEIJ PEAS TNTERStOPE 

LOSE MY MINO 
YOUNG JEEZ'f' FUT, PLIES CTE/DEF JAM/IDJMG 

l'M BACK. 
T.l AAAO HU Tl ATlAl\'TI 

ALL I DO IS WIN 
ILlllW.HlrEAJ.UMI W SlllOl'DOIXUFICllll'.Wi .EM!:STU 

16 ~~~::1~,~~~"~~~co 
ROGER THAT 
YOUNG MONET CASH MOHEY IVERS,tll MOTOWfl AG 

21 ~:J"~~,:f.!!'~~~EYAVCKGRCIJt<~•m•s 
6 ~~::;.~,~~~Ji ,?.':, !E.NuT.LEY 

l O ~H~r.';!l~A~O K~L<IDEF JMMOJMG 

13 ~o!~o..::,...,,lltlJI"'""'"· '""_w, .... ,~ 
13 t!~.T.;,u;,~,;,JEARS 

THERE GOES MY BABY 
USHER (lAFACE/JLG) 

SEX ROOM 
WDACftlS FUT. TREY SON6Z TP/OEF J,1,'-I/IOJMG 

SHE GOT IT MADE 

16 ....,...,_, ,,, ..... ""-'"'' "-"'-''"'""''=-=====-="-' 
ALWAYS 
TRINA FEAT. MONICA SLIP-rl-SLIDE/CAPITOL 

HELLO GOOD MORNING 
OIDD'f' • DIRTY MONEY' FEAt ll. B0.0 BO'f'/ltnERSCOPE 

l1 ~~~'::IJIIJGS JESUS SWltlGSIAS'llUM/WARIJER BROS. 

IMMA LOVE YOU RIGHT 
JOHN BROWN OPl!llllll/Ur-..7YERS.r.l IUPUBLIC/Ut/RG 

WE GOT HOOD LOVE 
tMRY J, 8UGUEA1 TPEYSONG2 (1Aoffll1.W:liG:ff8"..iJ\,1ERSCOPE) 

FINO YOUR LOVE 
• 

• ! • RHYTHMIC'" 

2 

1.11• TITLE !Ii • AFITIST (IMPRlNTI PROMOTIOtl LABEL) 

1 16 ...... NOTHIN' ON YOU 

17 

MY CHICK. BAO 
LUDACRIS FEAt NICKI MIW OTP DEF JM/. DJMG 

15 ::.~~~~~f~o~c~f~~T RV OJr, 

OVER 
Dfl.UE OUM~ MOf,,f'f'/CASH rtOtlE'l',\lWYEASAL MOTOW!t 

IN MY HEAD 
J.UO• DERULO BELUGA. HEIGkTSM/AR!lER BROS 

SAY AAH 
l REY SONGZ FEAT. FAIIOLOUS SOIIG B001</.4TLAHllC 

12 ~.~i .c:.~~L~i t?.~c~?crs HOME) 

11 WINNER 
JA.MJE F-0:XX FEAT. JUSTINTIMBEFIIJllE IT ,I, J!RPAG 

10 16 ~.:u~~~T~~~~lEYi8LACK~OutMITTRSC 

12 24 :~~~~WMl 
26 AIRPLANES 

llllFm.fMliEMltMl!YWil.1.liUIIS 

SUN KINGSTON I J USTM H ISER BELUGO. HElGHT 'EPIC 

YOUR LOVE IS MY DRUG 
KEW l<EPAOSI.BE/RCAfRMG 

22 ~~,:;:-= """E«lllOJl>Clf!RrREE1"11<,;0I< 

ALEJANDRO 
LADY GAGA STREI.PtutlE/KOtRM/CHEARYTRE:EiYUERSCOPf 

21 :~~c!"c,~~ED PEAS UlTERSCOPE 

13 ~?,u.N,.~ :=,~:~v~t .. ,,,. 
BEAMER, BENZ, OR BENTLEY 
LLOYD I.IINK$ FUT. JUR Z SJ.ltTAN.11 G Utll 

NEIGHBORS K.NOW MY NAME 
TREY SOHGZ SOIIG BOOKIATLAllTIC 

FANTASY GIRL 
BABY BASH FEAT. MARTY J.IIMES 1:IASHTowr,; PST AIRS 

BILLIONAIRE 
TN."1E MCODV FEAI 8IUJNO IWIS OECAV'tlk'iC61Ul EO?tAA'o'EI'~~ 

HELLO GOOD MORNING 
DIOOY · DIRTY' MONEY FEAT. T.l BAD SOY/UnERStOPE 

UN-THINK.ABLE (l'M READY) 
ALICIA KEY'S MBl<JJJRMG 

ILIIOWJDFUf.H'JiN,LJ.llllM,SlfalX(iCil lllQtlOSS(AtTl£:6l'!:1 

143 
8088Y BflACKIIIS TYCOON STATUS 

ALRIGHT 
PITIUU. (MR. 31J5JPOLO GROUr-.DSJJ/RPIG) 

BRAXTON'S 'PULSE' BEATS AT NO. 1 
Toni Braxton notches her first Top R&B/Hip-Hop Albums 

chart No. 1 i n ten years with her Atlantic Records debut, 

"Pulse," arriving with 54,000 units sold, according Nielsen 

SoundScan. She previously led the chart with "The Heat'' in 

2000 as the last of th ree consecut ive chart•toppers that 

launched her career. Braxton's last album, "Libra" (Black

ground/Universal Motown), bowed at No. 2 in 2005. On the 

Billboard 200, "Pulse" enters at No. 9 as her fifth top 10. 

The second-highest debut on the R&B chart is Trina's 

"Amazin'," opening at No. 4 (32,000). It's her fourth straight 

top five album. Her last set, "Still Da Baddest," bowed at No. 1 in 2008. Bone Thugs-N-Hannony, 

reunited as a quintet for the first time in 15 years, follow at No. 5 (29,000), and 88all & MJC de

but at No. 10 (16,000). -Rapliael George 

42 I Go to www.billboard.biz for complete chart data 
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AIRPLAY 
r.tONITOREO BY 

SAl.ES O.lllA 
COMPILED BY' 

!Iii TITLE I ARTIST (LMPRINTI PROMOTION LABEL) 

15 EVERYTHING TO ME 

"" IR!/ 

12 WINDOW SEAT 
UIYKAH 8.IIDU COtmlOl fllEAOi\ft,l\lERSAL MOTOJJr 

14 FINDING MY WAY BACK. 
.IAHEIM .r.TLANTIC 

17 THERE GOES MY BABY 
USHER AFI.CEIJLG 

25 FISTFUL OF TEARS 
MJ.XW8.L LUMBlA 

UN-THINKABLE (l 'M READY) 
ALICIA KEY'S .MBM/J/RMG 

24 1AM 
t.lAIIY J. 81.JGE MA.TRIA.RCH/6EffEMPnERSCOPE 

15 CLOSER 
CDRlliliE IAI.EY RAE (CAPlfOl 

10 11 HANDS TIED 
TOIi BRAXTON .r.n.r.1mc 

28 AIN'T LEAVIN WITHOUT YOU 

11 

14 15 

12 22 
15 12 URBAN MYSTIC FEAT. MOMA SOBE 

17 13 ALL I EVER THINK. ABOUT 
CHRISmt MIICHB.E DEF JAi/, DJMG 

16 NOTHING 

19 

37 

LEELA JAMES fSTA:(JCMG! 

BUSY 
LYFE JEJiNIIIGS JESUS SWlNGS-/ASVLUtJ/WARltl:A BROS. 

BITTERSWEET 
FAITTASIA J/RMG 

10 TEST DRIVE 

13 

10 
'""" l,GOOl~.C.eal t.QIEY.tJIMRS.4l. P/<Jrfmt, 

s·AY SOMETHING 
l1M8AUND FEAT. DRAKE OSLEVi13l.ACl<GAOUtID.MERSC 

BEAMER, BENZ, OR BENTLEY 
Wl'f'D BANIK$ ff.U JUEU SANTANA C Ul,IIT 

ROGER THAT 
YOUNG MONEY' CASH MOIJEVJUr-.. lYE.RSAL MOTOWt4 

ALL I 00 IS WIN 
DJKIW.HIFWJ !IKllPPJ6G&UWl't.fnEIESTf l 

LOSE MY MINO 
YOUNG .IEZY FEAT. P\IES jCTE/OEF JI\PA/10Jt/G) 

BEDROCK. 
YOOtliMIHYFEAT.U.0'r'llfti\SHMCtlY.\l>.M:F&.LwrtlfitJl.f¼ 

l 'M BACK 
ti. GRAIIO ~USTLE/ATLAtmc 

HOW LOW 
WOACFIJS OTP/OEf JAIA(IOJMG 

STEADY MOBBIN' 
Wll!HIMOIIEYfW&.ICOlWl mttMlll('{t.tMJ:S..MOlDitilf.fC) 

AIRPLANES 
B.0.lfUlEllll!lllltw.ff1':l.Llt.CS(REIELIIOOC9WIOIUitE1111JJflQ 

HELLO GOOD MORNING 
DIODY • DIRTY MONEY FIAT, ti. (BI.O BDYJlNTERSCOf'E) 

0 LET'S 00 IT 
WAK.11 ruo:A FUME (1011 em::" 9JUIO'll.S'ruM'/b\Rl-lFl e~ 
TIE ME DOWN 
NEW 80YZ FE.At RAY J StlOTTY/ASYlUPl-./i'tll.Rtl£R BROS. 

YOUNG FOREVER 
J.ll'f'-Z + Mil HUDSON OC NI.TIO!l 

SUPER HIGH 
Flitt: ROSS ffAl tl:-YO /I.CA'~ UNl-SUJE,00 ,MM/OJMG 

SEX ROOM 
LUIIACRIS FEAt TREY SONGZ OTP/OEf JAIAI\OJPIG 

EMPIRE STATE OF MINO 
J.ll'f'-Z + AUCl.11 l<EYS (ROC NIIOOr-..f 

SHE GOT IT MADE 
PLIES !BIG GATES/SLIMJ-SLIOE/1.lLMnlC) 

LEMONADE 
GUCCI MAKE 0017 BRICI< SOUAD/AS'YIJJM/WO.RPlER BROS. 

TEACH ME HOW TO DOUGIE 
CAI.I SWA6 DISTRICT (CI.PITOL) 

NOT AFRAID 
E.MIKEM ($Hl\0'1'/Af1EAtAATHJlfrtl"ERSCOPE 

BACK TO THE CRIB 
J,lil SANTAIM RAT. CHFIS Rl!MI J)IPl.01.WSOEf JIN,10JMG) 

Data for w eek of MAY 22, 2010 
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AIRPLAY 
r.10mTOAEO BY 

11i.e~~11 
BDS 

SALES DATIi 
COMPILED BY 

nielsen 
SoundScan 

Drake 
(i) 'fOI.M MOf\EY,'CAStl PI.OlEY1\Jmu'ERSAL I.IOTO'\'itWtiRO 

Ludacrls Featuring Nickl Mlnaj 
TH LEGEt>.DARY TRAXSTER C.BRIOOES,O.T.MAfVIJ,S.ilNOLEY.0.0AVIOSOrl e OTPJDEF JAIA/IOJMG 

RUDE BOY Rlhanna 
$1ARGA.1E R.,WAAf tl..S.ERn<SfN.T.EJl:RtJ.AASfN,E.CEAtl,M.RIO()tCK .S'IIIRE,R.F @ SRPltN:F JAMJID.JMG 

:~s!:!:T~~{B~i~PAO!IS, JR .. 8,MARS,PLAWRENCE,A.LEVltlE) 0~
0
R~i:~~~:s~:~:: • I 

NEIGHBORS KNOW MY NAME Ttey Songz 
TTAYLOR,PIU,YES,J MCGEE (l,NE\IERSO!I.TTil.YlOR PJIAYES! G SONG BOOKfATLA!lllC 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
TuE RU!lf\ERS,RICO LOIJE (RICO LO\IE,A.~ARR.J JACl<SOII.U RAYMOtm I 0 LAFACE/JLG 

LIL FREAK Usher Featuring Nicki Minaj 
E.WI.UAMS,POLOW DA 0011 (J,JotlES.f.Wll.UAMS,E.OEil.11,U.RAYUot/O r-l.O.lW1R,US.wotman @ LAFACE/JLG 

THERE GOES MY BABY Usher 

FISTFUL OF TEARS 
H DAVID,MUSZE MUSZE,H.DAVIO 

ROGER THAT 
PHE»:Jli -1CAATERJ.80WHJ..Offi41NJI.O. T.M.AAAJ.M.Sffial 

WINDOW SEAT 
E.BADU.J .POVStR E.BAOU,J.POYSER 

YOU'RE THE ONE 
J.OUPRl,B.PI..COX (J.OUPRl,B.11,.C-OX} 

BEAMER, BENZ, OR BENTLEY 
PRIME (C lLO'W,L.JAMES,M.fORliOt 

SAY SOMETHI NG 

(i) LAFAtE/JtC 

Maxwell 
(i) COLUP/BIA 

Young Money 
(i) Cil.SH '-UlEYMIVERS<IL IIOTO'IIH'lf/RG 

Erykah Badu 
a, CONJROt. FREAOJ\INIVERSA.L IAOTOWf,,J\IIARG 

Dondrla 
0 SO SO OEF/FM,lACO 

Lloyd Banks Featuring Juelz Santana 
G G Urm 

TIIABil.l.AtlO.JROC .IJtAOSLEVJ..HIIR!/ONAGR,t,HAM,tCLAYT<JtJ-MIIU..T 
Tlmbaland Featuring Drake 
0 PIOSLEYA!lACKGROU!ID.ifflTERSCCJlE 

SEX THERAPY 
P','JSJll&i COOJIOT Slla: tfl TIO'[,[ CUN,.JCt(S.f{),IJl,ro,.,HVJV,fJl,SOOrlaJ,WlCK.'ilOO.IYJ 

Robin Thicke 
0 SWI.TIW:.lflTSIS...'ffl: 

Jaheim 
e ATLAtmc 

Mary J. Bligc 
(i) tUtTRIAACH/GEFID,NITTRSCOPE 

Drake 
' K.'A~ IIASdR A.(:R/dk'HW:S ~ . Fi -.,,,_,ta.t:N:Y~ "'1~-YltlV!f:St.llril:iT-0\',H l!C. 

SPONSOR Tealrra Marl Featuring Gucci Mane & Soulja Boy Tell'em 
E.l.EWJS.LROC (J.PHlUPS)1.tlELSOll,E.lE'IIIS,B.lll,Jt-_AMUA0,ROIIYIS.O.WAY) (!) FO' REEtJAS"l'UJll,'\VAANER SRO$. 

LOVE KING The-Dream 
f.U.lt.St-,t O.S. DA IAAESTRO (TNliSH,C.MCl<UmEY) GO RAOIO KltLJJDEF JAIA/IDJMG 

IT KILLS ME Melanie Fiona 
J,FENJX,A IAO.Rfl!I A ,lARTIN.R UHLEJOJ-trl , JR ,L.CO.RR.E.SHULMAA @ SRC/UNI\IERSAL PAOTOWNIUPAJlG 

SEX ROOM Ludacris Featuring Trey Songz 
KIJUN IC.QRIDGES.rnEVEASOIUSCALES.l!AvtOA.K.JDH WSONI 0 DTP/DEF JIIMDJMG 
SAY AAH Trey Songz Featuring Fabolous 
Y.YCfflff.D.COfBl.TIJ;YLOO iR,M.FEREBEE. JR..UIDJERSotUStAlES.IU.WM.J<E1W.COOlli) (:)0 sam 9001</ARANDC 

HOW LOW u,dacris 
T-1,mws (C.ltRIDCES.1.W1LLIJ.PAS.C.RIDD.IHOUR.E.SADLER,H.SHOCKLEE eo DTPJOEF JAPA/IDJM(i 

STEADY MOBBIN' Young Money Featuring Gucci Mano 
KA.rlE 0.CARTEll:.O.JOHl'l'SOW.R.DAVIS GI CASH MOPlEVAINIVERSAL MOTOWM.IPARC 

AIN'T LEAVIN WITHOUT YOU Jahelm 
KMGl:E (;6t.E.Ul:ES.'tl~,5.Nl,tw.W,(J,.l$.(:.ijltt~BROCIOt:lJW,\IJl1.I.M•JM>.S.f.lfflW1-THlJIP.N.ltJl(lJJf GI i11Wm:: 

, HOLD YOU (HOLD YUH) Gypllan 
FIRE PElER ,EOI//AROS,R JOHtlSOtl 00 VP 

CLOSER Corinne Bailey Rae 
(:) COPfTOL 

Usher Featuring will.i.am 
Will.I.AM JW.ADAMS) © LAFACE/JLG 

SHE GOT IT MADE Plies 
C.SPAAKS.K.GE-ORGES (A.L.\YASHlfiC'TOf\1.8.CREErtC.SPAA.KS.R.HOLMES) (lJ BIG: OATESISUP-N-SUOE/ARMlTIC 

HELLO GOOD MORNING Diddy • Dirty Money Featuring U 
DANJA (RICO lCtVE.f.N.HILLS.M.AR/tlCA,C.J.hARRIS. JR.) @ 8AO BOYJltnERStOPE 

0 LET'S DO IT Waka Fle<:ka Flame 
l"Y BEo.TZ,O.YlltHERS (J.MALPHURS) @ 1017 BRICK SOUAD/ASYLUM/WAAtlER BROS 

HANDS TIED Toni Braxton 
QA,< Of THE KIHGtfTWRITAZ,H.tJ"SON, JR. (H.J.MASOrl, JR.,WI ElDER.H.BRIGHT) e ATLAtmc 

SUPER HIGH Rick Ross Featuring Ne-Yo 
C.mmtlE flMllN ~"IFQIJrS IJ IO«ll f,Jif,,RQW{)S(JlS.g.Jn lE.Dlt.tSO~-'\STOl:fS'/ M.A"\~00 JNMJJJG 

BAD HABITS Maxwell 
H OAVIO,MUSZE N.OAVID.IIUSZE (i) COLUMltlA 

PRETTY WINGS Maxwell 

I DON'T CARE 
STEREOTYPES.tlE·YO (S.Slt lTH.J.YI.P:J.REEVES.R.ROMULUS 

ON TO THE NEXT ONE 
SWIZZ BEAT? (S.C CARTER,K.OE.Ut,G.AUGE,X DEROSNAY.J.CKAlQtl) 

<i@ COLUMBIA 

Fantasia 
(!) JJRMG 

Raheem Devaughn 
@ Jl'r'E/JLO 

Jay•Z + Swizz Beatz 
@0 AOC !IAllOFl 

Kem 
UNIVERS.til PAOTOWMJPARG 

IT'S IN THE MORNIN Robin Thicke Featuring Snoop Oogg 
TRJLEV,THICKE (R TlllCKE.T RllEY,C C.8ROAOUS JR ,J .Flil.Tlt!S,J JACl<SOti) G STAR TRil.1(/ltnERSCOPE 

I INVENTED SEX Trey Songz Featuring Drake 
LOS O.\MVSTRO fC.MCKltlH EY.T.SCAtES,lNEVERSOII.A.GRJ.HAM) 00 SONG BOOK/ATlil.llTIC 

BEAUTIFUL Vivian Green 
ii. BELU Wil.SHltlGTON (V.S GREEll.1.WAS~IN6TOII.A BELL) (i) Et 

WE GOT HOOD LOVE Mary J. Blige Featuring Trey Songz 
8.M.COX,K.DEM.I {IA.J.BLICE,B.r~.co:<,J.AUSTm.K.A.J .DEAA) a> /jATALA.RCHIOEfFENJltnERSCOPE 

BRING IT BACK 8Ball & MJG Featuring Young Oro 
tlllll (rA.GOOO'lllli,P.SMl1H,C.!AOORE,O.HAAT} @ GRAt,,0 HUSTLE/El 

RIDE Clara Featuring Ludacrls 
C.STEWARf,T.NASH !C.P.HARR1$,T.rlASH.C.A.Sl£WART,C.BRlOGl:S) (!) LAFACE/JtG 

LEMONADE Gucci Mane 
S.CRAWFORO (ROI\VIS,S.CAAWFORO,J,H,KAVLI\N,U VOLi.iQ.ti (!) 1017 BRICK SOUAD/ASVLUM/W,t.RttER BROS, 

SHOW OUT Roscoe Dash 
KE {J l ,JO!mso!I.K,EROtmui @ rlPAIJMUSIC LINE/ZOllE 4/ ltnERSCOPE 

ALWAYS Trina Featuring Monica 
._,,.,_ ___ .:, BIGG O,LAMB (M.STERLl!iG,O.BAKER.J.BURKE.C.LAPABl @ SllP•Pl-SllDE/CAPfTOL 

Data for week of MAY 22, 2010 I For chart reprints call 646.654.4633 

12 

13 

1t 

15 

11 

11 

11 

22 

4 

24 

25 

21 

21 

• a 

• 
11 

12 

31 

31 

n 
31 

37 

12 

34 

40 

4 

41 

31 

I 

41 

47 

43 

SD 

18 

52 

11 

114 

II 

After seven wms 
at the top, song 
dips to tbe runner
up slo~ falling one 
week short of tyitg 
1998's "lite Boy Is 
Hine," with Brandy, 
as het longest tum 
atNo.1. 

Gaining 1.1 minion 
listener impresiions, 
Dondriagives 
Malaco Rt!Cords Its 
first top ZO ~ngle. 
!be label's previous 
best was the No. Zl· 
peaking '"Close to 
You" b1Be8e& 
CeCe Winans (Nov. 
28, 2009). 

m 
The digltal ~ngle 
enjoys another 
strong W!l!t with 
m,ooo SGJd, but 
slips from tbe perch 
of Hot DigHal Songs 
and R&B/Hip-Hop 
Digital (1-2) with 
the debul of the 
new Eminem track 
(see page 38). 

m 
Aft!f &o~plng by 1 
million-plus 
impressions last 
week, SOIIIJ r!<Ol!pS 

that loss and tben 
some, rebounding 
by z milion this 
week lo 6.2 
lmpress!o ns ffllall 

!be song ~ another 
example of 
Soulhem radio 
stations s111porting 
their regional 
rappers, as 
Atlanta's Dash 
eams sizable gains 
In Sooth carolina, 
Mississippi and 
Kent1Kky. 

, (HAHA) SLOW DOWN 
S DEVILLE (J,!, CARTEGEtU..J W JENKll':'S,8 ROIAEO 

4 MY TOWN (PLAY BALL) 
801-10.4 8 WILUAII.S,A.GRAHO.P.1,0.CAATER.M_SAI/UELS 

TEACH ME HOW TO DOUGIE 
CJOWLER.f.WEST C.FOWLER.C.CLEE.t .CHILOS.E.WEST 

GO SHORTY GO 
SPlr-lZ tl' FRESH PROOUCTIOOS RA.VIS PORTER 

IN THE MORNING 
0.IIAtllOOR,POOH BE.liR (O.M.l!NZOOR,J.BOYO,'i BARKER) 

IMMA LOVE YOU RIGHT 
8.GAEEtl,L.NfK (MJ UllrlE2.S.h.lL.L,J.8ROYffll 

ALL I EVER THINK ABOUT 
AllSTAR (A GOROOtU.CAMPBElL.T BEO.L,J.MAOISON) 

GOOD LOVE 
STEREOn"PES.NE•VO (S.SMtTH.J.REEVES.R.ROMULUS,J.VIP) 

SPEEDIN' 

Artist Ii 
IIAPRll'l'T / PROMOTION LABEL 

Lyle Jennings 
G JESUS SWINGSJASYLUIAMIA.RtlER BROS. 

Fat Joe Featuring Jeezy 
(i) TERROR SQU!,M 1 

Birdman Featuring Drake & Lil Wayne 
(i) CASH IAOHEYN NWERSil.l t/OTOWN/Ut/RG 

Cali Swag District 
41) UPITOL 

Travis Porter 
@ PORTER HOUSE 

Urban Mystic Featuring MOMA 
@ SOBE 

John Brown 
G MOF'ttlll1tl/UfilYERSAL REPUBLJC/Ur/RG 

Chrlsette Michele 
G DEF JAMJIOJMG 

Mary J. Blige Featur ing T.I. 
0 MATRIARCHJGEFFEllflNTERSCOPE 

253 PAI.SC ltlC. it).tL.AR+;,M.oo.E JR.EfFJiVER,CAl.lHl.0.GWa£FIR'(CSTOKES 
Omarion 

0!ITAA\\OflOMlSC'/((flKSo.ffitt. 

LAST SONG 
L.ttOPTO!t,P.HAYES l.CLOPTON,P:HAYES,R.DA\ltS,J.RliJ.Klrl.H.ttCKEE JR. 

Recognition 
GI R & R/CAPITOL 

FALLIN' 
KAM.A.FLOYD 0 .JOHHSO!U .FLOYD.K.PAICHEUE.8.HULL,N.M.WALOE~ 

K. Michelle 
GI Hill COIAMITTEE/JIVE/JLG 

THE BEST IN ME 
A.\Y.LtHOSEY (P/,.L.SAPP:A.Lt!IOSEY) 

NOTHING 

Marvin Sapp 
00 \IERl1Y/JLG 

J JACKSON,J.OOPRl,8 PA,C-OX {J,JACKSOtl,J I\USTINJ OUPRl,8.M COX) 
Janet 

@ SO SO OEf/lM,lil.CO 

John Siu 
(ll AlLABOUl'US/JI\IE/RG 

Sade 
HJ.ADU,M.PELA.SADE,M.STEtll (H.F.AOU,S.MATTHEWMA~\ J ,JMIES.A.NICHOLLS) 0 EPIC/COLUMBlil. 

KICKIN AND SCREAMIN Marques Houston 
E.CRA\YFORO.C.STOKES fE CRA.WFORO,M.HOUSTotl,C.STOKES! 0 P/.USICWORKS/T U G 

SHUTTERBUGG Big Bol Featuring Cutty 
S.SJ0M:l.8&Blli;ur,;ITCf(S.ST(JOl.lU!\'lS,C£AA .... Jj)£Jt/tlJ'CJl,8.F0,£0.0.ll'IIEBS.SAJJ.\'tOJRll~l.flM!') 0 IHJUJ.n.t.t 

BEAT IT UP Bertoli 
I.ALLEN (B.YOUf\G.U l lEN,t:.KWA) @ U PITOL 

AV YO Melanie Fiona 
FUlURE CUT (M.HlituPA,UJARTIN,1 BABALOLA,D.LEWlS,11.l OUSSAlfrl'T) G SRC/Uml/ERSAL FJOTOWN/UMRG 

I FEEL GOOD Mary J. BIige 
ST,1,RGATUiE•VO (S S.MllH,M S.ERIKSEN,T.E.~ERI/.AtlSEtl) 0 MATfllARCt\lGEFFEtMNTt:RSCOPE 

BOOV YA DJ Drama & Fabolous 
DESERl STORM/STREET fA.MllV 

Lil Jon Featuring A. Kelly & Mario 
DRUMII.A. BOV,J.SMITH J.H.StJITH.C.Gr.OLSotl,R.Katv,c.KELl'(W.hOUIES e BtJENtlllJERSAL REPUBUCAJMRG 

WINNER Jamie Foxx Featuring Justin Timberlake & T .I. 
J.TlMBERLAKE.R.KNOX J.TIIIIBERLAKE.A.TAOROSS.J.FAUJtlLEROY 11,C.J .HARfUS. JR. 0 JfflMC 

SORRY A .. APOLOGY RydazNRtls 
rl.C.omON (tU::,omattK.'IIRITERj @ tlCREDIBLE/OEF JAMJIDJMG 

ROCK YA BODY Dallas Blocker 
8EAtll N KORIIBREAO jD.J()ttltS0/1,K.ROY) @ BI.OCKERBOYISYOEOISH/TF 

BEAT IT UP OJ Holiday + Gucci Mane Featuring Ttey Songz 
ORUM/lo\ BOY (R..OAYIS,C.6 HOLSOFLt.rl£VERSOn) @ 1(117 BRICK SQUAD/ASYLUIANl,OJmER BROS. 

ARE YOU LISTENING Kirk Franklin Presents Artists United For Haiti 
K FRA.Klf',H um1~ IKn111,u•1 GGJ fO VO SOUL/GOSPD CUITAIC/JLG 
TELL ME YOU LOVE ME Leela James 
A.IIARTitlLG.Bil.KER,G.Vffl.UAIIS LJAMES ~ .tAARTIN_,6.BAKERJl W1WAMS.L..1M1ESJ.O lOUOERMU) (:) Slil.X.ICPIG 

PRETTY BOY SWAG Soulja Boy Tell'em 
rWT LISTED NOT USTEO tWT LISTED 

TEST DRIVE Keith Swoat Featuring Joe 
THE PlATINUM BROTI-<ERS.t.A.USTltl A.Cl88SJ,tCHESSE.R,U,USTIN.0.BR0Wt,, 0 KEOltR 

WHAT'S NOT TO LOVE Dwele 

4 THE LOVERS 

0 RT/El 

Nickl Mina] 
YOUIIG MO!IE'Y/C4.SH PAOFlEY,iJflMRSAL IIOTOWN/UFIRG 

Re<:ko 
@ A·1 

LJUJAflEY.AJWlE,8 IIOOGE.J.J.JC7/'t\ER (A.K.r.tE,LIUIPlflEY.111-IOOOEJ.J~i 
Arika Kane 

<)Cl) BSE/TlfCMIIIJt,IS PAEDIA GROOP 

CRUSH ON YOU 
J.MCKltlNtE (O.\Yil,RREN,JJI.Cl(lt,,IIIE) 

MAKE UP BAG 
I/OT USTED fNOT LISTED) 

I THINK I LOVE HER 
rWT LISTED (ft.Oil.VIS) 

YOU BELONG TO ME 

Christelle Starring Dizzy D 
00 tACGA.Nlll)!fNGS MOUIITAlWOEH TYME 

The.Dream 
RADIO f<lllA/OEF JAMJIDJMG 

Greg Street Featuring Gucci Mane 
@ FA.ltATIC/TRAP-A.-tiOLICS 

T.TAYt.OR.J.MCGEE (T.IIEYERS00,1. TAYLOR,J.I.ICGH,lSCALES) 
Troy Songz 

0 SOtlG BOOK/IITUrrnc 

MAKE ME 
R.Jf.R1<1i,.s (J.JAt KSON,R.JERl<INS,T.lUMPKlNS,M.SHllOHI 

Janet 
(!) A&LI/UME 

MASSIVE ATTACK 
ALEX OA KID OT MARI\J,S.GJ\RRETT,l.,GRl\tH) 

WORST CASE SCENARIO 

Nicki Minaj Featuring Sean Garrett 
0 YOUIIG MOtlEYfCO.S11 PAO!IEV/Ut4MRSAL MOTO'IIWUPJRG 

J.THOll-il.S.J.PTHOMPSON (J.THOtlAS,J.P.lHO,,PSON,J SKIIOIER,T.MARTlllEZ) 
Joe 

@ 563/KEDAR 

Waka Flocka Flame 
1(117 BRICI< SOUAO/ASVLUl.lfflARtlER BROS. 

Monica 
POLOW 011 OOH {J .JONES,E.OEAN..P:DAWSOrl.lVtfmOt O.J.L.PERAY.M.HARTtlETT $ J/RMC 
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KEYS COLLECTS EIGHTH NO. 1 

'I[,.; 

~ 

~ 
KEYS 

i ,· 

~ 

Improving by 3.7 million audience impressions, Alicia Keys claims her eighth 

Hot R&B/Hip,Hop Songs No. 1 as ·un,Thinkable (I'm Ready)" zooms 5-L 

Keys' leap to the summit ties Usher for most chart-toppers since 2000 and the 

most No. ls by a female since this tally began using Nielsen SoundScan data in 

1992. She was formerly tied with Mariah Carey, who earned seven No. ls dur• 

ing the same span. "Un-Thinkable" succeeds Monica's "Everything to Me," 

marking the first time females have exchanged the chart's peak since "Need U 

Bad" by Jazmine Sullivan followed "Take a Bow" by Rihanna in the Sept. 6, 2008, issue.-Rapliael George 

Go to www.billboard.biz for complete chart data 1 43 
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AIRPLAY 
MOHITORED BY 

SAlES DATA 
COS.PILED "y 

3 

4 

6 

7 

9 

10 

12 

13 

!Ji.~l_!le!J 
SoundSc:.an 

DUST IN GRAVITY 
iO I DEiEFIIUM FUT. 11.REESHA TURNER 1'ET1WERI< 

10 ::~~o~~s Sll\lER LABEVTOMMY BOY 

l RUDE BOY 
l ] RIHA.Hta SRP/OEF JA.M/JOJMG 

11 B ~C~O~L~/~~E~~~~st .. :!o~;:;;' 

17 

19 

BEAUTY IN THE WORLD 
MACY fiMY CONCORDICr,m 

13 ~.~f:!T,UTE 
GETTIN' OVER YOU 
fW.'i!Glffll&tlflS't\lJ.AftG. ftJGE&lili1llCJ.t~OOf»fftl. 

10 ~u~~~ ~,g~;,~,?,~ 
• VIDEO PHONE 

10 I BEYONCE FEAT. LADY GMiA MUSIC WORLO/COLUr/BIA 

WAVES OF CHANGE 
SAMANTHA JAMES OM 

RISE! 
VERNESSA MITCHELi. corrnr-.uous COOL 

10 12 ~~~!~~~~~c~El~~~RV 0Ji,G 

1 
I :..~~~ BLIGE UATRIAJICH/GEFFEMNTEASCOPE 

13 13 ~fJ,f~~~~1~:~J)~:C,sst1orEJc0<.u1t01A 
I NASTY BOY 

20 8 • ' IP$'TA PROVOCATIYE 

24 4 ::.~! ~ ,~ESS 

12• ~:~O~A~~R~O:~~A 
6 :~a~,T~1~~~~0~~~~!~~~:euc 

) 
ON TIME 21 g tGCOBISctJITSffAt nlPHACtr:tNlll'OffOOS'SOROOJfY 

ROCK THAT BODY 
THE BL.ACK EYlD PEAS INTERSCOPE 

. NOT MYSELF TONIGHT POWE .. 
PICK HRISTINA AGUILERA R '11.IA 

OMG Ji USHER FU T. WI.LI.AM L,t,FACE/JLG 

9 ~!~F~ l -~~:A~;.4HOUSE 

GOTAN PROJECT 
TANGO 3 0 IYJ\ 84.STM 488•/Xl 

liOW»w'SWIW"lfAU.Qll:111$6\l,UMRSl.l.562$f/Jlft.WC 

34 ~,(~~~,~~o?.:,,11. 100w 
13 ~ ,.;=B~,1""'""""""'n11,1""""" 

GOLDFRAPP 
HUii ARST MUlE "9442· 

13 :t.~~~~R~J.~~~~APITOL 
28 ~~t~'!~~~- NAa,e 1/AU5TRAP 217'ULTR, 

3l ~~!!?.,.. MUSICAL FREEDOM 208'/lltT" 

37 :~,~~17,~,~~t!tRCA SO<l051111AG 
47 !~~ ~,;...,,.,.,111.,._,.ll"''tll@ 
27 ~:.::?~~:!:[~,;_,.,.,,_.,.. .... ,,, ... 

HOT CHIP 
ONE LIFE STAND l!SlRALWERMS 07500-@ 

VARIOUS ARTISTS 
lffiCf~SC:O JAAlV;C'fSF{WL.PROOI.ClS~641lt,,v.ni,cy 
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10 

1;;: :~ TITLE 
:51 I ARTIST tMPRltll / PROtlOTIOI\ LABEL 

• I 

6 ~~A~~rc~c~r 
s r~l~~DE~;RE~r OLM4TIC 

I SHINE 
S BL.ACK GOLD RED BULL 

S !~,~~u,,:ANNA FLY 

KEEP FAITH 
l:fUIJl6.QIIISIUNW..otlU:BOMMUl)RICQOm:WMOII.O 

HAPPINESS 
ALEXIS JORDAN STARROC ROC IIATIONlt:OLUPIBIA 

LALA SONG 
808 SJNCW FEAT. WONDER MIIE AND MASTER GEE MA:C:A 

IN MY HEAO 
JASOH DERULO BELUGA HEIGHTS/WIIAtlER BROS. 

J J ~A!_UJUW.CfflSHAU.HCH~ 

15 ~J:~!1~~o~!~e~ N VINYL 

21 EMORIO 
SERGIO MENIIES CO/ICORO 

WILL U B MINE? 
3 j BEATN,.CASlLEIUT, FWCILLIAr/AOl/0'" 

2S 13 !~,r.i;~,~ Tt~ AN HER 

47 

46 

DIRTY TALK 
WYNTER OORDON Bl BE.AT 'ATLA.)JTI 

SHARK IN THE WATER 
V.V. llflOWN CAPITOL 

BLAH BLAH BLAH 
KESHA FUil 3CIH!3 ME.tlOSAEIE./RCMltAG 

WAS IT EVER LOVE 
fUCHAIUI SCOTIJ FEAT. MUIUELl10 LAMORTE J. JORN 

DEEP N LUV 
SARI.AH S-ARIAH 

NATURALLY 
SELINA GOMEZ & THE SCE.KE HOI.LW/000 

GILLIGAN 
KIM ESlY SOUEEZETOY 

ENERGETIC 
80.A SM 

== :S TITLE ::SI Ii! ART1sT IMPRmT I PROttonoi,, LABEL 

10 

11 HEARTBREAK ON VINYL 

STEREO LOVE 
EDWARD MAYA & VIKA AGUUNA Cil.T ULTRA 

GETTIN' OVER YOU 
OOll!WM60NWIJ.IF91RDlUft\O~~ 

OMG 
USHER FUil. WILLLU 1 L.i\fACE/JLG 

ALEJANDRO 
UOY (WIA SrREMALJ.Eit(CN.NE,CHERRVTREf,'WJEflSCCPE 

HATE TO LOVE 
ALEX SAY? FUT. E°"l PARl<E.R/M:<T PLATEAU 

10 : .~~-~~.i ~~D~C~;l~ ~~RY/IOlllG 

l SECRET LOVE 
l 15 IQM SOZZI ULTRA 

13 !t:!r.~~~.~~1,~ieG~"'"O'EIC''"""' 
HEY, SOUL SISTER 
TRAIN COLUMBIA 

SOLO 
IYAZ Tltl E IS MONEV/BELU6A HEIGHTS/REPRISE 

1 25 GHOSTS 'N STUFF 
DEADIIIAU5 FEAT. ROB SWIRE. MAU51RAP/ULTRA 

HAPPINESS 
ALEXIS .IORDAN S-lARROCJROC IUTIOFUCOLUPAB1A 

20 ~~i!'Jo~:~/K 
FOREVER AND A DAV 
FRAGMA Ul fflil. 

! FEVER 
12• CASCADA ROBBINS 

l'M IN THE HOUSE 
STE~E AOKI FEATVTING ll(ZUPER ILAHClJIJ TI'RIVEJIDJMG 

U-TURN 
SAIUNTHA ROBBlrl$ 

IT'S MY BIRTHDAY 
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RECORD COMPANIES: Sony Music Nashville promotes Mindi 
McCormick to director of A&R administration. She was 
associate director. 

Universal Music Group International In London names 
Laurent Hulin VP of business development. He was d irector 
of business development for digital. 

Epic Records in the United Kingdom names Jo Charrington 
VP of A&R. She was director. 

Universal Music Group's merchandise company, Bravado, 

names David Boyne managing director in the United Kingdom. 
He served in the same role at clothing brand Ben Sherman. 

TOURING: Ticketing company Tickets.com appoints John 

Walker president/CEO, effective May 17. He was senior VP 

of business development for the NBA's Phoenix Suns and US 
Airways Center in Phoenix. 

Palace Sports & Entertainment in Detroit-which oversees 
the Palace, DTE Energy Music Thealfe and the Meadow Brook 
Music Festival-names Joe Dellwo VP of corporate sales. He 
was director of outside sales. 

RELATED FIELDS: Vivendi appoints Universal Music Group 
co-CEO Lucian Gralnge a member of the Vivendi management 
board. He joins Jean-Bernard Levy, Bertrand Meheut, Frank 
Esser, Abdeslam Ahizoune and Philippe Capron on the 
management board at UM G's parent company. 

Italian broadcasting and neighboring right s collecting 
society SCF names Marco Ornago director-general. He was 
a senior manager at Microsoft Italy. 

Music production and consultancy company Man Made 

Music names Kim Paster GM/senior VP of production and Al
lison Meiresonne VP of new business development and part
nerships. Paster was GM/VP of production, and Meire
sonne was director. 

- Edited by Mitchell Peters 

ESSENCE FESTIVAL LINES UP SEMINAR SERIES 
For the past seven years, GeChar president/owner Gina Char
bonnet. whose company produces the empowerment semi• 
nars d uring the annual Essence Music Festival in New 
Orleans, has been dedicated to ensuring there's a "purpose 
behind the party." 

During the 2010 festival, which takes place July 2-4 at the 
Louisiana Superdome,one ofCharbonnet's goals is to inform 
concertgoers about the importance of education. So on July 3, 
as part of the th ree-day seminar series. her com pany has tapped 
Jada Pinkett Smi th and Bishop T.D. Jakes. among others, to 
address educational issues and the power of mentoring. 

"It's the first time the festival has ever spoke about educa
tion and how important it is to our community," Charbonnet 
says. "It's a way for us to give back to the community and ere• 
ate messaging that's inspiring, uplifting and empowering." 

The free daylong event is open to the public on a first come, 
first served basis and will take place at the Ernest N. Morial 
Convention Center. Charbonnet expects about 7,500 attendees. 

The empowerment seminars will open with comedian Steve 
Harvey, who will discuss relationships. The series concludes 
with a gospel tribute to Kirk Franklin , Pastor Shirley Caesar, 
Bishop Paul Morton and his wife, Pastor Debra Morton. 

The festival will feature performances by Janet Jackson. 
Mary J. Blige, Alicia Keys and many others. - Mitchell Peters 

BYO Records presented the 12th a nnual Punk Rock Bowling & Music 
Festival May 6-9 1n Las Vegas at the Sunset Station Hotel and Casino. 
More than 800 industry insiders gathered at one of the year's 
b iggest 1nd1c event s to get in some serious networking dunng the 
bowl~off that featured 210 competing teams, For the first time, the 
general pubhc was perm itted to attend, as well as catch a full hncup 
of punk rock performances that included Flogging Molly, NOFX, 

Power•pop band the Summer Set, which Just wrapped up t he Alternative 
Press tour, visited Razor & Tie's New York ofhce when the trek recently 
swung by the city From le ft : Guitarist Josh Montgomery, Razor & Tie 
owner Cliff Chenfekl, singer Brian Dales, d rummer Jeu Bowen, bas.s1st 
Stephen Gomez, guitarist John Gomez and Razor & Tie owner Craig 
Balsam. PHOlO: TANYA HOWH t 

D.RJ. and Against Me! PI-OTOS' EDISOt- GRAFF/ST.ARDUST FALLOUT 

ABOVE; The Bowling Youth Organ,zation (al<a the BYO Records 
team), from left: BYO Records president and Youth Brigade vocal-
1st/gu1tanst Shawn Stem, BYO Records sales representative Andre 
Duguay, BYO Records VP and Youth Brigade drummer Mark Stem 
and BYO Records shipping representat ive Diego Reynosa. 

BELOW: Team Ill Repute spht its time at the confob betwc-cn 
presenting serious compet1t1on 1n its snazzy matching shirts and 
enterti11ning attendees w it h .J May 9 concert. From left: vocalist 
John Phaneuf. guitarist Tony Cortez, bassist J1m Callahan and 
drummer Chuck Schultz 

Boston's Bcrklec College of Mustc 
awarded honorary doctorate degrees m music to R&B 

songwriting team Gamble & Huft, composer/arranger Kenny 
Barron, guitarist Paco de Lucia and singer/songwriter Angelique Kidjo 

during its May 8 commencement. Gamble atso delivered the commencement 
address. From left: Berklce president Roger H. Brown, LAon Huff, Kenneth Gamble, K1d10, 
de Lu cia, Barron and Berklee board of trustees chairman Jeff Shames. Pl-,,OTO: KfLLv OAviosoN 

CHICKENFOOT WORKING ON A FOLLOW-UP 
Its all -star members may be work
ing on other projects-the new Red 
Hot Chi li Peppers album for Chad 
Smith, solo sets for Sammy Hagar 
and Joe Satrlanl- but Chickenfoot 
has already started work on its soph
omore album. 

" This time around it doesn't seem 
too scary to try to pull it off," guitarist 
Satriani says. "We know we've done it 
once. The whole schedu ling thing 
doesn't scare us like it did last t ime. 
We're more relaxed about the fact 
everyone has got crazy schedules and 
know that when we do get together, 
it ' s really fun." 

The quartet, which also includes for
mer Van Halen bassist Michael Anthony, 

had a "very productive" session in April, 
prior to the launch party for the group's 
concert DVD, " Get Your Buzz On Live," 
at Hagar's Cabo Wabo Cantina inCabo 
San Lucas, Mexico. Chickenfoot w ill 
spend most of September working on 
the album, then reconvene in late Jan
uary and early February for "wrap-up 
sessions," w ith a spring 2011 release 
planned, again via Best Buy. 

Satriani says he expects to have 
"probably 20 [ more] songs to lay on 
everybody when we get together 
again." A producer hasn't yet been cho
sen for the album, though Andy Johns 
and Mike Fraser, who both worked on 
2008's "Chlckenfoot" debut, are lead
ing candidates. 
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Roadrunner Records invited 
industry members for an exclusive first 

listen to Korn's upcoming album, "Korn llt 
Remember Who You Are," along w ith a MexJCan dinner, 
May 11 at New Yotk's Gibson Showroom From left: Korn 

drummer Ray Luzier, Roadrunner president Jonas Nac.hsin, 
guitarist Munky, smger Jonathan Davis and Prospect Park 

Management's Peter Katsls and Jeff Kwatinetz. PHOTO· OHUSTA mus 

For the first time, the 
Gennan Phono Academy 

presented ECHO Awards for Jazz in 31 
categories at a May 5 ceremony at Bochum's 
Cent ury Hall. U.S. singer Curtis Stigers (right) 

received the award for international male ,azz singer 
o f the year, Congratulating Stigers are German orchestra 
legend James Last ( left) and Universal Music Germany 
p resident/CEO Frank Brlegmann. PHOTO. COURTESY or svt-11 

Nielsen 
Entertainment 

president Erle Weinberg 
and VP of merch.3n t services 
and emerging growth O,ris 

Muratore presented Emlnem with 
t he Artist of the Decade Award, 

recognizing h1m as the top-scll1rlQ 
performer of the decade with album 

sales 1n excess of 32 mil l10n units. 
Emmem 's new Aftermath/lnterscope 

release, ''Recovery," arrives Jur.e 22. 
From left: lnterscopc Gcffcn A&M Records 

chairman Jimmy lovlne, producer 
Dr. Dre, Weinberg, Eminem's manager 

Paul Rosenberg, Muratore, Emincm aOO 
lnterscope Geffen A&M Records vice chait· 

man stew Berman. PHOTO· JACl<Y SAU C/W 

. . . -. . . . . . . . . . . . . . . . . . . . . . . . .. -
:. . . . . -. . . . . . . . . :: ... 

Tram stopped 
by Columbia 

Records' New York 
offices to rcccrvc a plaque 
commemorating its tnple~ 

platinL1m sales tor its single 
"'Hey Soul Sister., from it s "Save 

Me San F(ancisco" album, From left: 
anager Bob Mc Lynn of Crush 

Management, gu1tanst Jimmy _Staffo rd . 
d rummer Scott Underwood, singer Pat 
Monahan_ Columbia/Epic Label Group 

chairman Rob Stringer, manager 
:Jonat han Daniel of Crush Management, 

Colum bia Records VP of 
rketing Greg Llnn and co-chairm ar'I 

Stt!ve Barnett OTO: MARK HO DFPI. 
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As the song goes, "You can't always get what you want!' We beg to 

differ. Originally released over three decades ago, Exile on Main Street 

revolutionized the early-rock era and is considered to be The Rolling 

Stones' best work. Get the deluxe, re-mastered compilation featuring 
- ' t ,/tr 

ten never-be'eri'-heard tracks ~t-(Tarige~_and on iTune;s . . ,f _ 
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