3

Nz

3
"

GRAMMY BLOWOUT!

f ’PHOTOS

SHELTON’S " -
EP EXPERIMENT

COMES WITH MUSIC

NOKIA TRIES
TO GAIN
TRACTION

BIG SALES WINNERS
INSIDE THE RATINGS
BOOM AND

| 40+ PARTY

111111

A 1

CHAHGEAGENI AR

_THEMIXED ‘
EGAC OF
ICKETMASTER .

"\

LESS ISMORE '

BLAKE -

FEBRUARY 13, 2010
wwwgl::l;daﬂgo: A Tl S e (:ountry’s WOrkmg-CIass ey
s wWww.billboard.bi 3 . N _ -
US $6.99 cayssss UKESS0 2 . - L, . - - — - - Hero c°°ks up A Deal
s6.ous ss.aocan [ iy, TNy - ) “‘“\ e WIth C'I'ackel'-BalII'EI
‘ ‘ ‘ ‘ ‘ “ . . Y - » - 4 - . & ) - -. . - v e > . 4
. .. - "ol o . S C—
0 ??896 47205 ' w = E\"’ - * - % » o
- - L - |
- - . Ld - L. - s e o

- - -
T - . - gl — L



Find more magazines at www.magazinesdownload.com


http://magazinesdownload.com/

dong of the Year
Best Female Pop Vocal Performance
Best Female R&B Vocal Performance
Best Traditional R&B Vocal Performance
Best R&B Song

Best Contemporary R&B Album

Best Pop Performance By & Duo Or Group With Voeals, Best Pop Vocal Alum, Best Rap Solo Performance, Best Rap Song, Hu:m'd Of The Year, Best Rock Performance By A Duo Or Group With Voeals,
Best Short Form Music Video Best RapSung Collaboeation Best Rock Song

h4d ° e

Best Seore Soundirack Album For Motion Best Male R&B Voeal Performance Best Male Pop Vocal Performance,
Song 0f The Year, Best RAB Song P'u:lurl:l. Tekevision Flr (ther 1'|su_a.| Media, Sang 0 The Year, Best REB Song Bost Classical Album, Bost Choral Parformance Best R&B Alum Song 01 The Yaar, Best REB Song Best Pop Collaboration With Voeals
Best Instrumental Gomposition

Record Of The Year Best Rap Performance By A Dua Or Group Best Latin Rock, Alternative Best Musical Album For Children Producer Of The Year, Non-Classical
Or Urban Album

Best Traditional Pop ¥ocal Album Best Gountry Collaboration With Vocals Best Spoken Word Album For Children Best Remixed Recording, Non-Classical
Best Tropical Latin Album

Best Solo Rock Vocal Performance

Best New Age Album Best Musical Show Album Best Instrumental Saloist(s)
Best Americana Album Performance (with Orchestra)
Best Hard Rock Performance
Best Gospel Performance Best Compilation Soundtrack Album
Best Bluegrass Album For Motion Picture, Television Or Other [ Ty o ——
Best Metal Performance Visual Media (without Orchestra)

Best Gospel Son
- 8 Best Traditional Folk Album

Best Rock Instrumental Performance Best Instrumental Arrangement

Best Classical Cont Cao iti
o i est Classical Contemporary Gomposition

Best Rock Or R 1 Al
it Bacic ;R oyl Gl AT Best Contemporary Folk Album
Best Rock Album

Best Boxed Or Special Limited Best Classical Crossover Album

L RV L Best Hawalian Music Album Edition Package

Best Alternative Music Album

Best Urban/Alternative Performance Best Latin Pop Album Best Reggae Album Best Engineered Album, Non-Classical

~ ASCAP We Cxeare Wasic

wWww.ascap.com

Best Long Form Music Video



http://magazinesdownload.com/

TINE FRANCIS, HATFIELD: JOMATHAN STARK

TOTE HOTEL: CHRI

THE BILLBOARD 200

TOP POP CATALOG

Billeoard

ON THE CHARTS

ARTIST / TITLE

38
40

LADY AMTEBELLEW /
MEED VUM =
JACKBOM /

MECHAEL.
HUMBER GHES

TOP DIGITAL

40

VARIOUS ARTESTS /
HOPE FOA HAITI ROW

TOP INTERNET

HEATSEEKERS ALBUMS

40
a1

LADY AMYEBELLIW /

TOP COUNTRY

TOP BLUEGRASS

45
45

LADY ANTEBELLEW /
HEED YOU NOW

THE IRAACS /
NATURALLY: AN ALMOST A GAPPELLA GOLLECTION

TOP R&B/HIP-HOP

TOP CHRISTIAN

46
a8

MICHAEL JACKSON'S THIS 15 IT {SOUNDTRACK)

PATTY GRIFFIN /

CHURCH

TOP GOSPEL

48

VARIOUS
WOW GUSPEL 2010

TOP DANCE/ELECTRONIC

49

LADY BABA /
THE FAME

TOP TRADITIONAL JAZZ

TOP CONTEMPORARY JAZZ

49
49

MRCHAEL BUBLE /

CRAZY LIVE

MAYEA/
WOMAN IN LOVE

TOP TRADITIONAL CLASSICAL

49

THE PRIESTE /
HARMOKY

TOP CLASSICAL CROSSOVER
TOP WORLD

49
49

£/
IF DK & WINTER'S NIGHT

(CELTIC WOMAN /
SONGS FROM THE HEART

TOP LATIN
o .

THE BILLBOARD HOT 100

50

THE LAST

42

ARTIST / TITLE
KESMA/

TIK TCK.

HOT 100 AIRPLAY

43

KESHA/

TIK 0K

HOT DIGITAL SONGS

43

KESHA /

TIK TOK

HEATSEEKERS SONGS
MAINSTREAM TOP 40

a1
a4

THE
BREAKEVEN

KESHA/
TIKTEK

ADULT CONTEMPORARY

44

TAYLOR SWIFT/
0l BELONG WITH ME

ADULT TOP 40

ROCK SONGS
ALTERNATIVE

TRIPLE A
HOT COUNTRY SONGS

MAINSTREAM R&B/HIP-HOP

RHYTHMIC

44
44
44
44
45
46
4

DAYS GRACE /
BREAK

THIRTY SECOMDS TO MARS /
HIKGS AND OUEENS
PEARL JAM /

JUST HREATHE

ALDEAM /

Jason

THE TRUTH

YOUME MOMEY FEATSVING LLOYD /
BEDADCK

YOUMS MOMEY FEATERING LLOYD /
BEDRDCK

ADULT R&B

HOT RAP SONGS

46
46

BADE/

SORHORVVE
'YOUWE MOGEY FEATESRING LLOYD /
BEDADCK

HOT R&B/HIP-HOP SONGS

47

MELAME FIOMA /
T HALLS ME

CHRISTIAN SONGS

48

CASTING CROWNS /
UNTI. THE WHOLE WERLD HEARS

HOT CHRISTIAN AC SONGS

48

CASTING CROWNS /
UNTI. THE WHOLE WERLD HEARS

CHRISTIAN CHR

48

CHASEN /
N AND O8

HOT GOSPEL SONGS

48

FRED HAMMOMD FEATURENG JOMM P: KEE /
THEY THAT WAIT

HOT DANCE CLUB SONGS
HOT DANCE AIRPLAY
SMOOTH JAZZ SONGS

49
49
49

WHY DON'T YOU LOVE ME

KESHA/

TIK TCK

SADE/
SOLDIER OF LOVE

HOT LATIN SONGS

50

AVENTURA /
GILE AL AMOR

30

HOT MASTER RINGTONES § 12 Mkmm Lt

ARIST / TITLE

TOP INDEPENDENT ALBUMS || 1 [| YARIOUS ARTISTS
CELTIC WOMAN/
SOMGS FROM THE HEART

HOT VIDEOCLIPS || »1 [| JHANMA FEAURNS JeEXY/

TOP MUSIC VIDEO SALES § #1

TOP DVD SALES || «1 || GMER

.COM EXCLUSIVES
This week's new content
on billboard.com
includes exclusive videos
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honor of Valentine’s Day,
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AWARDS REWARD Grammy performances
boost digital track sales.

Publishers Place

On The Road

Digital Entertainment

Global

Latin

Q&4A: Cameo Carlson

FEATURES
TRUE GRIT He doesn't blog.

He doesn’t Twitter. Alan Jackson

prefers to speak through his music—
and thanks to a deal with Cracker Barrel,
through his merch.

THE ODD COUPLE The
musical bromance of James Mercer

and Danger Mouse leads to the creation
of Broken Bells.

MUSIC

JOE SIX PAK Blake Shelton keeps it short,
if not sweet, with new album format.
Global Pulse

6 Questions: Shooter Jennings

Reviews

Happening Now

IN EVERY ISSUE

Opinion

Marketplace

Over The Counter

Market Watch

Charts

Executive Turntable, Backbeat, Inside Track

ON THE COVER: Alan Jackson photograph by Russ Harrington

JOMIE FRONT

MUSIC AND MONEY
Join members of the
music, legal and financial
communities March 4 at
the St. Regis in New York
to explore challenges and
key opportunities shaping
the future of the music
business. More: billboard
musicandmoney.com.

FEBRUARY 13, 2010

LATIN MUSIC

The Billboard Latin Music
Conference & Awards,
presented by State Farm
in association with T-
Mobile, is set for April 26-
29 in Puerto Rico and will
feature a Q&A with
Aventura. More at billboard
latinconference.com.
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OneCheerFor Antitrust

DOJ Approval Of Live Nation-Ticketmaster Merger Is A Bad Bet For Consumers

BY DAVID BALTO

On Jan. 25, after 11 months of waiting,
Ticketmaster and Live Nation received
the approval of the U.5. Department of
Justice to consummate their merger to
form Live Nation Entertainment.
Atfirstblush it looked like a merger that
the DOJ would block. Ticketmaster dom-
inated the U.S. ticketing market for more
than a decade, winning the enmity of mil-
lions of consumers through excessive serv-
ice charges (ironically titled “convenience
fees”) and demonstrating its skill at ma-
nipulating supply and driving up prices.
Live Nation was the first significant rival
to Ticketmaster's dominance when it
launched its own ticketing subsidiary in
January 2009, and it quickly secured a sub-
stantial foothold, leaving Ticketmaster
with no other option than to eat its prey.
More than 50 congressmen and 25,000
consumers wrote to the DOJ asking it to
block the merger. After all, it was hard to
imagine how permitting Ticketmaster to
acquire its sole rival would create more
competition or be good for consumers.
One would have thought that the Obama
administration, which sought to send a
clear message that it’s the new antitrust
sheriff in town, would've decided to march
these two companies into court and get
a federal court judge to just say no.
Instead, the DOJ permitted the merger
with a complicated divestiture, to create
not one, but two supposed ticketing ri-
vals. First, Ticketmaster must license its
ticketing software to AEG, the country’s
second-largest concert promoter. It also
required Ticketmaster to sell its auto-
mated ticketing service provider Paciolan
to Comeast-Spectacor, which is majority-

AN EQUITABLE SETTLEMENT

In a recent Billboard opinion piece (Bill-
board, Feb. 6), Wallace Collins speculated
that the National Music Publishers’
Assn.'s late-fee program will lead to a
“brutal tug of war” among major publish-
ers, independent publishers and song-
writers. His conclusion is simply wrong.
This settlement is a tremendous victory
for all songwriters and music publishers.

Under the late-fee settlement, the
NMPA will distribute up to $275 mil-
lion to songwriters and publishers with
transparency and integrity. More impor-
tantly, the settlement establishes better
record label business practices in the fu-
ture to prevent this problem from hap-
pening again.

The NMPA represents all music pub-
lishers and songwriters regardless of size.
The late-fee settlement is supported unan-
imously by the NMPA’s 18-member board
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owned by cable giant Comcast and whose
holdings include the Philadelphia Flyers
hockey team, the Philadelphia 76ers bas-
ketball team and their respective arenas.

There are plenty of reasons to doubt this
elaborate attempt at industrial engineer-
ing. AEG will be very dependent on its chief
rival for its livelihood, and Paciolan was
never seen as a significant alternative in
the concert market. The DOJ also failed to
protect competition in the secondary mar-
ket, allowing Live Nation Entertainment
to keep ticket reseller TicketsNow. Most
merger divestitures don't succeed, and this
one needs much more than good inten-
tions to fully restore competition.

Just as significantly, the DOJ imposed
limnits on the newly merged company to
prevent it from engaging in other forms
of anticompetitive conduct. The approach
is somewhat novel. It prohibits Live Na-
tion Entertainment from retaliating against
venue owners that use other ticketing serv-
ices, bars anticompetitive bundling of pro-
motion and artist services, and prevents
the ticketing business from sharing cus-
tomer data with the promotion business.

of directors, 14 of whom are independ-
ent publishers. And Special Master Ken-
neth Feinberg was retained to ensure the
program is administered fairly and with-
out prejudice.

Contrary to Mr. Collins' claim, disputes
aren't left to the parties alone to resolve.
Clear dispute-resolution rules ensure a
fair and orderly resolution if conflicting
parties don't agree. It may be true that
much of the pending and unmatched pay-
ments originate from urban music, but
all available evidence shows that such pay-
ments are spread across music publish-

But while these conditions are laud-
able, will they work? Only time will tell.
Under the law, an antitrust remedy must
restore the competition that would oth-
erwise be lost through a merger. And
policing a media giant with a long record
of harming consumers will pose tremen-
dous challenges even for the DOJ.

The better course clearly would've been
blocking the merger. What can the DOJ
and the Federal Trade Commission now
do to protect consumers? First, the DOJ
must aggressively enforce the provisions
in its order. It must protect both venues
and independent concert promoters that
keep the market honest by offering new
forms of competition.

Second, the DOJ should challenge ex-
clusivity arrangements between venues
and Live Nation Entertainment. Such
arrangements are the core of the merged
company’s market power and the most ef-
fective way to challenge that power is by
unwinding them. Finally, the FTC needs
to crack down on any potentially deceptive
practices by Live Nation Entertainment,
such as “paperless” ticketing, which will
limit consumers’ ability to transfer their
tickets and lead to higher prices and fees.

The DOJ and the FTC must keep Live
Nation Entertainment under their en-
forcement microscope, while consumers
and the company's rivals must keep the
regulators’ feet to the fire.  ---

David Balto is a senior fellow at the Center

for American Progress in Washington,

D.C. He has more than 20 years of
experience as an antitrust attorney in the
private sector, the Antitrust Division of the
Department of [ustice and the Federal
Trade Commission.

FEEDBACK

ers of all sizes.

If any publisher disagrees with Fein-
berg's market-share calculation, it is free
to opt out of the program and will not be
disadvantaged in any way.

Distributing up to $275 million to an
entire industry isn't an easy task, but what
awonderful problem to have.

For more information, go to NMPA-
LateFeeSettlement.com or call the hot-
line at 866-249-8110.

David Israelite
President/CEO
National Music Publishers’ Assn.
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>>>SONY
CORP.’S MUSIC
REVENUE
INCHES UP
Following its
restructuring, Sony
Corp. issued third-
quarter results
showing the first
profit in five quarters
at the Tokyo-based
company. Sony
Corp.'s music arm—
including Sony Music
Entertainment, Sony
Music Entertainment
Japan and the 50%
stake in Sony/ATV—
increased sales and
operating revenue
by 2% year on year,
from 160.2 billion
yen ($1.8 billion) to
163.5 billion yen
(%$1.81 billion).

>>>DOUBLE
OSCAR NODS
FOR NEWMAN
Randy Newman
received two
Academy Award
nominations in the
category of music
(original song), for
“Almost There” and
“Down in New
Orleans” from “The
Princess and the
Frog." Also
nominated are
Reinhardt Wagner
and lyricist Frank
Thomas for “Loin de
Paname,” Maury
Yeston for “Take It
All" and Ryan
Bingham and T-Bone
Burnett for “The
Weary Kind (Theme
From Crazy Heart).”
For a full list of
nominations, go to
Billboard.biz.

>>>LOS TRES
TOUR LINEUP
SET

Mexican superstars
Alejandro
Fernandez, Marco
Antonio Solis and
Joan Sebastian will
team for a nine-city
U.S. tour that kicks
off April 10 in
Anaheim, Calif,, and
closes May 30 in
Dallas. The Los Tres
tour will be
produced by Live
Nation, and tickets
go on sale Feb. 12.
The Los Tres
concept is a spin on
Juntos en Concierto,
the multi-act Latin
concert series led by
Marc Anthony, which
launched in 2005.
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HOT TRACKS
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Grammy Performances Boost Digital Track Sales

The 2010 Grammy Awards
once again demonstrated their
power to move music sales, as
Pink, the Black Eyed Peas and
other acts who performed on
the show posted big digital
sales increases.

The Sunday, Jan. 31, live
telecast on CBS ended just one
half-hour before the conclu-
sion of Nielsen SoundScan’s
sales week, so a more complete
look at post-Grammy sales
gains won't be available for an-
other week.

Still, label executives say on-
line merchants like iTunes and
Amazon did brisk business on
Sunday, noting that digital
sales jumps during and imme-
diately after the broadcast are
a useful early barometer of
sales performance for the rest
of the week.

Artists who appeared on the
52nd annual Grammys will
reap the benefits of surpris-
ingly strong TV ratings. View-
ership averaged 25.9 million,

surging 36% from last year's
broadcast, according to
Nielsen, helped by perform-
ances by some of the past
year's top hitmakers, includ-
ing Lady Gaga, Beyoncé and

Taylor Swift.

In addition, thanks to a part-
nership between Apple and re-
tailer Target, the broadcast
featured numerous reminders
through onscreen messages
that consumers could go to
itunes.com/target to purchase
videoclips of Grammy per-
formances. While those per-
formances weren't posted on
iTunes until later in the week,
the messages helped drive con-
sumer traffic toiTunes during
and after the broadcast.

Digital track sales typically
cool offin late January after an
annual Christmas surge from
consumers who receive new

iPods for Christmas. Indeed,
in the week ending Jan. 31,
overall digital track sales in the
United States slipped 4.6%

from the prior week to 24.9
million units, according to
SoundScan.

Butamid the seasonal slow-
down, Grammy performances
helped spark huge digital-track
sales gains for songs per-
formed during the telecast.
Sales of Pink’s “Glitter in the
Air” topped 9,000 units in the
week ending Jan. 31, skyrock-
eting about 2,900% from their
prior-week tally, with the ma-
jority of those sales generated
on Sunday, label sources say.

Likewise, sales of Michael
Jackson's “Earth Song,” the
subject of an all-star tribute
featuring Usher, Carrie Un-
derwood, Smokey Robinson
and others, surged 649% to
8,000 units.

On a unit basis, Lady Ante-
bellum’s “Need You Now” was
the biggest gainer among
songs that were performed on
Grammy night, with download
sales jumping 40,000 units, or
50%, to 122,000, But the song

REWARD

A LEGAL MATTER

also benefited from the /i
marketing surrounding
last week’s release of the coun-
try trio’s sophomore album of
the same name, which debuts
this week at No. 1 on the Bill-
board 200.

Also posting a massive sales
gain was the Black Eyed Peas’
“Imma Be,” which sold
178,000, up 37,000, or 26%,
from the previous week's total.
Green Day’s “21 Guns,” which
the band performed with cast
members from the musical
“American Idiot,” jumped
15,000 units, or 62%, to 39,000.
Among acts that performed or
were featured on the Gram-
mys, Jackson, the Peas and
Green Day posted the largest
gains in total digital track sales
for the week ending Jan. 31
(see chart, page 6).

Distribution executives ex-
pect Beyoncé and Swift, the
evening's biggest winners, to
enjoy a significant sales boost
in the coming weeks for their

BITE-SIZE BYTES

20

= albums “1 Am ...

Sasha Fierce” and “Fear-
less.” Beyoncé's performance
of “If I Were a Boy” sparked a
77% surge in sales of the song
to 10,000 units, according to
SoundScan. Swift's total digi-
tal track sales plunged 42%
from the prior week to 320,000,
but the steep drop was ex-
pected after her single “Today
Was a Fairytale” debuted the
prior week with the most
download sales by a female
artist in SoundScan’s history.
brick-and-
mortar retailers said at mid-

Meanwhile,

weelk that this year's Grammys
haven't produced any huge
breakout winners on the scale
of Ray Charles’ “Genius Loves
Company” or Alison Krauss &
Robert Plant’s “Raising Sand,”
which won multiple awards,
including album of the year, in
2005 and 2009, respectively.
In Portland, Maine, Jim
Pinfold, a buyer at the 10-store
Bull continued on >>p6
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>>>TRANS
WORLD COO
LITWAK RESIGNS
Trans World COO Jim
Litwak has resigned,
effective Feb. 16.
Company chairman
Robert Higgins will take on
Litwak’s responsibilities
while Trans World is
seeking a new head of
merchandising and
marketing, according

to a press release.
“After12 years in the
entertainment retail
space, it is time for me to
pursue different avenues
and opportunities,”
Litwak said.

>>>DEFINITIVE
JUX GOES ON
HIATUS

Hip-hop label Definitive
Jux is going on hiatus. As
co-founder EI-P explained
on the label’s blog, the
Def Jux Web site will
continue to sellitems and
the label has a 10-year-
anniversary compilation
coming up, “Butasa
traditional record label
Def Jux will effectively be
put on hiatus,” he wrote.
“We are not closing, but
we are changing.” EI-P will
devote his time to
producing and to his solo
career. Def Jux has
released albums by
Dizzee Rascal, Murs,
Aesop Rock and Mr. Lif,
among others.

>>>STEVIE
WONDER MAY
HEADLINE
GLASTONBURY
Stevie Wonder and alt-
rock band Muse could
join U2 as the headline
acts at the 2010
Glastonbury Festival this
summer. Organizer
Michael Eavis discussed
the performers to play
the 40th-anniversary
event, set for June 23-27,
during a session at the
Event Production Show
at London's Olympia.
Eavis said Muse would
headline June 26 and it
was “probable” that
Wonder would close the
English festival June 27 in
Somerset.

Compiled by Chris M.
Walsh. Reporting by
Leila Cobo, Ann
Donahue, Andre Paine,
Glenn Peoples and Chris
M. Walsh.

For 24/7 news and
analysls on your
mobile device, go to:
mobile.billboard.biz.
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Moose chain, says the sales in-
crease so far “does not com-
pare with last year when Plant
& Krauss, Coldplay, Radiohead
and Adele” posted big gains.

“We saw a bump on Black
Eyed Peas, but are well pre-
pared for it,” Pinfold says,
adding that besides the group’s
album “The E.N.D.,” Kings of
Leon’s “Only by the Night” is
also enjoying a sales spurt.

“While the show is invigor-
ating the sales of these year-old
records, the show has not pro-
duced a sense of discovery,”
says Carl Mello, head of pur-
chasing at 28-unit, Brighton,
Mass.-based Newbury Comics,
adding that “there isn’t any-
thing terrifically exciting hap-
pening from it.”

Still, some merchants re-
ported welcome, across-the-
board gains in music sales.

“We saw an incredible in-
crease in Pink sales, and music
sales had a greatdayin general
[on Tuesday],” says Ish Cue-
bas, VP of music and new
media at Trans World Enter-
tainment. “The Black Eye Peas’
sales are way up, but I think
that has more to do with their
appearance on ‘CBS Sunday
Morning' than the Grammys."

Looking ahead to the rest of
the week, Mello anticipates
strong sales for the Zac Brown
Band's album “The Founda-
tion,” noting that the group’s
Grammy performance with

Leon Russell was probably the
first time many music fans in
the Northeast had ever heard
of the band.

“The Foundation” was al-
ready doing better “at our
chain than most of the other
Grammy [artists’] albums,
which were hardly selling any-
thing at all before the show,”
Mello adds. “Even with the
jump, Zac Brown sales are still
wicked small potatoes.”

Similarly, Mello expects
Lady Antebellum to enjoy a
sales boost among mainstream
music fans as the broadcast
helped the group reach beyond
its core country fan base. Other
retailers agree that the
Grammy telecast provided a
welcome launching pad for the
album “Need You Now" and
could help offset the typical
second-week decline for a hot
debut release. The album sold
481,000 units in the United
States in the week ending Jan.
31, according to SoundScan.

In Amarillo, Texas, Hastings

Entertainment VP/divisional
merchandise manager Phil
McConnell says that “while
there is not one big spike, sales
are spread out more than |
have seen in the past.”

At the 150-unit chain, stores
are seeing “the most buzz
about the Zac Brown Band
and we are seeing action on
the Black Eyed Peas,” Mc-
Connell adds. In terms of per-
centage gains, the 20-track
“2010 Grammy Nominees”
compilation album had the
biggest increase.

Most merchants say they
don't anticipate running out
of any Grammy titles, al-
though some reordering for
the post-Grammy weekend
may be a possibility. e

MORE ON THE GRAMMYS:
Go to pages 53-58 for a
special Backbeat section
with photos from Grammy
Week events and post-
show parties.
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TRACKING HIGHER

Digital tracks by Grammy
8248 performers and winners
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with biggest unit sales gains.
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SHOOTING STARS
Overall digital track sales
gains among artists who
performed or were featured

on the Grammy telecast.
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AVENTURA TO BE
LATIN MUSIC
CONFERENCE
SUPERSTAR QE&A

Urban bachata act Aventura,
fresh from selling out four
shows at New York's Madison
Square Garden, will be this
year's superstar Q&A at the Bill-
board Latin Music Conference
& Awards in April.

Aventura members An-
thony “Romeo” Santos (lead
singer/songwriter), Lenny San-
tos (producer/guitarist), Max
“Mikey" Santos (bassist/rap-
per) and Henry Santos Jeter
(singer/songwriter) will sit
down with Leila Cobo, Bill-
board executive director of
content and programming for
Latin music and entertainment.
The interview will be one of the
centerpieces of the confer-
ence, which will take place
April 26-29 at the Conrad San
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Juan Condado Plaza Hotel in
San Juan, Puerto Rico.

The conference, presented
by State Farm in association
with T-Mobile, is the largest
Latin music industry gathering
inthe world. Its superstar Q&As
have featured the genre's pre-
miere artists, including Don
Omar, Enrique Iglesias, Ricky
Martin, Marc Anthony, Juanes
and Paulina Rubio. Aventura's
sitdown follows a successful
2009 in which the group's

FEBRUARY 13, 2010

album “The Last” (Premium)
occupied the summit of Bill-
board's year-end Top Latin Al-
bums chart.

The conference also in-
cludes an exclusive industry
Q&A with Jesus Lopez, chair-
man of Universal Music Latin
Entertainment/Iberian Penin-
sula, the world's largest Latin
music label. The conference
features industry panels and
performances by such acts as
Elvis Crespo and N'Klabe.

The event culminates with
the Billboard Latin Music Awards,
which will air live on the Tele-
mundo Network from San

AVENTURA

Find more magazines at www.magazinesdownload.com

Juan’s Coliseo de Puerto Rico.
For more information, go to
billboardlatinconference.com.

BILLBOARD TEAMS
WITH GLOBAL RADIO
NETWORK TO LAUNCH
BILLBOARD RADIO
Billboard has partnered with
Global Radio Network, parent
of the syndicated Music of
Your Life adult standards radio
network, to launch Billboard
Radio, a syndicated daily show
that will feature a mix of hits
from the '50s through today.

Billboard Radio will debut
in March on Music of Your Life
as a two-hour weekend spe-
cial and will launch as a daily
show in April. Music of Your
Life has been playing adult
standards for 31 years and is
one of the longest-running
syndicated radio networks in
the country.

“Billboard is one of the
strongest brands in music
today, and we're proud and
excited for the opportunity,”

Global Radio Network pres-
ident/CEQO Marc Angell says.
“With the growing popular-
ity of classic hits in radio
these days, adding Billboard
Radio to our portfolio will
increase our listener base
substantially.”

Angell says Billboard Radio
will use the Music of Your Life
“stars play the stars” concept
of having celebrities serve as
DJs, noting that top enter-
tainers and radio personali-
ties have expressed aninter-
est in going on the air with
Billboard Radio.

“We're thrilled to be work-
ing with Global Radio Network
to launch Billboard Radio on
the widely listened-to Music
of Your Life format,” Billboard
publisher Howard Appelbaum
says. “This unique radio show
will showcase the Billboard
charts, which are the meas-
ure of success in music, and
will offer consumers an excit-
ing new way to hear the clas-
sic hits they love.” .se
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TIAA-CREF congratulates Lady Antebellum on their hit “I Run to
You! And on being nominated for “Best Country Performance

by a Duo or Group with Vocals” and “Best Country Song” at the
52nd Annual Grammy Awards.

Visit us at tiaa-cref.org /change to view our television
commercial featuring the song.
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Worried Blues

Music Publishers At MIDEM Eye Digital Challenges

CISAC, the International Confederation of
Authors and Composers Societies, revealed
at MIDEM that its 222 member societies
collected €7 billion (nearly $10 billion} in
2008, a 1.5% decline after four straight years
of growth.

As the music industry reels from the com-
bined weight of plunging CD sales, unrelent-
ing piracy and the rocky transition to a digital
market, some viewed the slight decline as ev-
idence that the music publishing sector re-
mains resilient. But others expressed concern
that next year’s report covering
2009 will likely reflect a further
decline, due to still-shrinking
mechanical royalties and a re-

Publishers
Place

its own joint venture with various European
collection societies, but only for Anglo-Amer-
ican repertoire. That means a rights user still
needs to cut deals with societies in each Eu-
ropean country to license local-language
repertoire. “So now we have to do more deals
than even before to get all the repertoire,” a
digital retail executive complained to Bill-
board at MIDEM.

Another frequent topic of debate con-
cerned efforts to collect music licensing fees
from Internet service providers for music
downloaded through peer-to-
peer networks.

While executives said they
backed blanket music licenses

cent softness in public perform-
ance royalties, due to a fall in
advertising-related revenue.

Whatever way CISAC’s an-
nual revenue is interpreted, the
music publishing panels at the
convention, held Jan. 23-27 in
Cannes, revealed a surprising amount of angst
in the sector.

For example, executives participating in
a panel examining the progress of the mul-
titerritorial licensing initiative begun at the
behest of the European Commission noted
that the process has created confusion
rather than the one-stop licensing solution
that it was supposed to provide for digital
service providers.

So far, each of the majors has structured

N

&

ED CHRISTMAN

for ISPs, some acknowledged
that it’s highly unlikely ISPs
would ever pay up without leg-
islation forcing their hand.
Canadian Musical Reproduction
Rights Agency president David
Basskin cautioned during a
panel that “it’s hard to convey how fero-
ciously” opposed the ISPs are to such a fee.
With mechanical royalties declining and
performance royalties hurt by lower advertis-
ing expenditures, some publishers expressed
concern about lagging behind record labels
in the transition to a digital market. While
digital revenue typically makes up anywhere
from about one-third to more than one-half
of alabel's annual revenue, most music pub-
lishers still generate only about 10% or less

Talking points:
Universal Music
Publishing Group
chairman/CEOQ
DAVID RENZER

of their revenue from digital sources.

During a MIDEM panel, Bob Kohn, chair-
man/CEO of royalty accounting service
provider RoyaltyShare, put things in perspec-
tive, pointing out thatin 1914, a hit song was
capable of selling 3 million copies of sheet
music, which was the main income genera-
tor for the industry back then. By 1928, the
top-selling sheet music titles only sold about
300,000 units. But Kohn noted that publish-
ers adapted to the changes in the market and
soon generated most of their income from
the sales of sound recordings and public per-
formance royalties.

Also discussed: the National Music Pub-
lishers' Assn.'s (NMPA) settlement with the
RIAA over pending and unmatched pay-
ments held by the major labels. Publishers
who opt to participate in the settlement agree
to waive a late fee of 1.5% per month or 18%
annually that the U.S. Copyright Royalty
Board ruled last year that publishers could
seek from labels.

The settlement provides for those funds to
be paid out in three installments for the pe-
riods of 2000-06, 2007-08 and 2009 and after.
Publishers who participate in the settlement

will be paid on the basis of market share. A
controversial element of the settlement is how
publishers will divvy up the funds they re-
ceive from the settlement.

During a keynote interview at MIDEM,
Universal Music Publishing Group chairman/
CEO David Renzer explained how his com-
pany intends to address songwriter payments.

After the company makes payments for
songs on its own “pending and unmatched”
list, it will examine which songs were “active”
during each of the three time periods to make
further payouts, Renzer said. He also said
Universal plans to hire a consultant to ensure
it's distributing payment fairly.

Renzer commended the NMPA for nego-
tiating the roughly $285 million settlement
with the RIAA. “The labels were very con-
cerned about the late fee and it led into lengthy
negotiations,” he said, crediting NMPA CEQ
David Israelite with “doing a great job on
the partof the publishers . . . we were frankly
alittle shocked at the size of the number that
ultimately was being discussed.” aee

biz

For 24/7 publishing news and analysis,
see billboard.biz/publishing.

LEGAL MATTERS

AS MUSIC MOVES TO THE ‘CLOUD, =

LEGAL ISSUES FOLLOW

In the unpredictable world of
Internet commerce, one trend
seems clear: Content is mov-
ing to the “cloud,” or remote
servers that can be accessed
from any computer.

Music is making the move,
too, enabling fans to access
their tunes from any Web-
connected device. The concept
isn't new. More than a decade
ago, music entrepreneur
Michael Robertson’s MP3.com
launched a service called
My.MP3.com, which bought
thousands of CDs, loaded the
songs onto its computers and
then, for a fee, streamed them
online to customers who could
“prove” that they already owned
the CDs—all without licenses
from labels or publishers. The
labels sued, and a New York fed-
eral court came down hard on
MP3.com, rejecting its fair use
argumentas “indefensible” and
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by BEN SHEFFNER

imposing a whopping $53 mil-
lion in statutory damages.

Robertson—whose cloud-
based MP3Tunes.com “locker”
and SideLoad.com services are
currently under legal attack by
EMI—got label executives and
lawyers talking by predicting in
a Jan. 19 post on TechCrunch
that iTunes would also soon
move to the cloud, powered by
Lala, a licensed music stream-
ing and storage service acquired
by Apple late last year. Accord-
ing to Robertson, “an upcoming
major revision of iTunes will
copy each user's catalog to the
Net, making it available from
any browser or Net-connected
iPod /Touch/tablet.”

But what really raised the
eyebrows was Robertson's pro-
nouncement that “because
users are in possession of the
materials"—thatis, they had al-
ready purchased the songs that

FEBRUARY 13, 2010

A

would migrate to the cloud—
“no new licenses are required
from the record labels or pub-
lishers.” In other words, accord-
ing to Robertson, though Apple
would be providing a valuable
new music service that isn't cov-
ered by its existing agreements
with the labels and publishers,
itwouldn't have to pay them an
extra dime.

Label executives strongly dis-
agree. “Any kind of functional-
ity that's built on remote storage
of your music collection will re-
quire a license,” one executive
says, adding that cloud-based
services do present “great op-
portunities” for both consurers
and businesses.

Yaacov Ben-Yaacov, CEO of
Catch Media, which provides
backroom cloud services under
licenses from the labels, echoes
that view, touting the might of
“having the power of the indus-

try being behind you" rather
than taking an overly aggres-
sive legal stance.

So who's right? Like many
matters in copyright law, the
answer isn't clear. The MP3.com
precedent certainly suggests
thata service can'tjust copy and
stream music to users, even if
those users already “own” the
songs. Buta 2008 decision from
the Second Circuit Court of Ap-
peals in Cartoon Network v.
CSC Holdings points in the
other direction. In that case, the
court held that a “remote-stor-
age DVR"—essentially a TiVo
in the cloud—run by Cablevi-

Cloud in the
forecast: Apple
CEO STEVE JOBS

Find more magazines at www.magazinesdownload.com

sion didn’t infringe copyright
owners' rights becauseitwasa
customer—not Cablevision—
“who actually presses the but-
ton to make the recording.”
But the Cablevision case’s
reach may be limited. To avoid
legal problems, Cablevision al-
lotted separate hard-drive
space in the cloud for each
user. Soif 200,000 subscribers
wanted to record “Desperate
Housewives,” the system
would make 200,000 separate
copies. While it would've been
much more efficient for Cable-
vision to make one copy and
stream it to every subscriber
who wanted to watch, such a
system would’'ve been less
likely to survive a legal chal-
lenge. Thus the legality of any
“iTunes in the cloud” service
could well turn on whether
Apple stores just one copy of
Lady Gaga's “Poker Face” ora
separate one for each of the
millions who will want their
copy stored in the cloud.
There's the law, and then
there's business. It's no secret
that the labels already think
they have ceded far too much
power to Apple. It's hard to

imagine the four majors stand-
ing idly by while Apple moves
iTunes to the cloud, without li-
censes or additional remuner-
ation to the copyright owners.

If Apple does launch such a
service without new licenses,
the labels would face several op-
tions, none of them attractive.
They could pull their songs
from iTunes, though cutting off
sales to one's biggest customer
is rarely a winning move. Or
they could sue, embittering re-
lations with Apple, and without
any guarantee of victory.

My prediction? iTunes and
other online services will
move to the cloud—but only
with licenses. e

Ben Sheffner is a copyright
attorney who has represented
record labels and once worked
on the Cablevision case while he
was an attorney at Fox
Entertainment Group. He is an
attorney in the NBC Universal
Television Group, which is 20%
owned by Vivendi, the parent of
Universal Music Group, and is
the author of the Copyrights g
Campaigns blog {copyrightsand
campaigns.blogspot.com).
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JAPAN’S NEW LATIN QUARTER ENTERTAINMENT

IN CONJUNCTION WITH
PARTENERI-WHITEHOUSE ALLIANCE (JAPAN), PARTINERI HOLDINGS (USA)

AND NATIONAL LEAGUE MUSIC (WORLDWIDE)
ANNOUNCE

A Hw{éz gm j/({/%ww Flistory”

Recently discovered, never before released recordings from legendary artists dating as far back
as 50 years leads to the forming of a new worldwide company.
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The famed Tokyo night club organization has established Record, Documentary & Publishing divisions to exploit its rare archival recordings of American
and International superstar acts including Nat King Cole, Sammy Davis |r., Patti Page, Chubby Checker, Bobby Rydell, Connie Francis, Pat Boone.

The campaign includes:
Massive advertising promotion worldwide including MIDEM Daily News, Billboard, magazines, newspapers, Internet promotion and marketing.

The establishment of the New Latin Recording Company issuing 10 compilation CD’s in 2010.
4 CD Box-Set “Best Of” compilation for Christmas Season 2010.
Documentaries in both English and Jap on the hi y of The New Latin Quarter night club for TV and DVD distribution including related music CD.

A massive coffee-table book with over 500 never-before-seen photos of major acts appearing at the historic club for holiday season 2010 with a companion CD.
The establishment of a worldwide music publishing organization for acts and catalogs from both past and present.
Special marketing packages from NLQ Recordings, new CD distribution for car companies, hotels, and industrial conventions.

PUBLICITY EXCLUSIVE REPRESENTATION
Steve Levesque Jay Warner

Luck Media & Marketing, Inc. Mational League Music

Tel: 818-760-8077 Tel: 323-954-4703

Tel: 702-221-5825 E-mail: americanleaguemusic@earthlink.net
E-mail: steve@luckmedia.com Los Angeles, CA USA
Los Angeles, CA USA/LasVegas NV USA

SUPPORTED BY KOSAIDO AKATSUKI CO.LTD

NEW Lﬂmom k E;ﬁﬁ?ﬁﬁ\j& WHTEHOUE. FILMs
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Regrets, They've
Had A Few

The Ticketmaster Brand Takes

To paraphrase the Bard, [ come to
bury Ticketmaster, not to praise it.

The newly merged Live Nation
Entertainment’s ticketing opera-

OnThe
Road

Its Final Curtain Call

treasure trove of consumer data
that comes when a fan buys a
ticket.

That last piece is what ulti-

tions will be branded with the Live

Nation name, laying to rest one of

the most accomplished but vilified )
names in the history of live \
entertainment. No brand carried

more equity in the business, nor

generated more vitriol from con-

sumers. A common term of endearment on
message boards is “Ticketbastard.”

At the same time, no brand brought more in-
novation to ticketing, changed the model so dras-
tically or—whether today's concert fans realize
it—did more to deliver ticketing from the dark
ages. Concertgoers in the '70s went through a
far different experience snagging tickets than
they do today. In the old days, concert tickets
were either picked up at the venue box office or
purchased at record stores or other retail out-
lets. I recall as a kid going to the record store to
buy tickets, and the clerk would pull out a shoe
box with stacks of tickets held together with rub-
ber bands. Sometimes there was a seating chart,
sometimes not. The promoter
controlled the inventory, work-
ing in conjunction with the
venue. Settlement was a gruel-
ing process and opportunities
for deception or human error
were rife.

The automation of the ticket-
ing business was largely spurred
in the '70s by a company called
Ticketron, a computer software
and hardware entity owned by
Control Data of Minneapolis,
whose primary business was the
lottery. Meanwhile, three guys
in Tempe, Ariz.—Albert Lef-
fler, Peter Gadwa and Gordon
Gunn—built a software system
at Arizona State University they
called “Ticketmaster.” They de-
vised a system where all tickets
came off of a single, fully inte-
grated inventory control system.

History shows that Ticketmas-
ter was a better mousetrap. The
Ticketron model looked at the
consumer as the client and
charged the building or pro-
moter to sell their tickets for them. Ticketmas-
ter flipped that model, charging the consumer
aservice fee for aconvenient, dependable means
of getting tickets and paying the client—the pro-
moter, venue or sports franchise—a royalty fee
or rebate. All of a sudden, ticketing moved from
a cost center for venues to a revenue-producer.
They liked this.

Ticketmaster exploded and acquired Tick-
etron in 1991. Five years later, Ticketrnaster.com
sold its firstticket in Seattle, igniting the chain
of events that led to this merger. The Internet
changed everything, boosting the convenience
of the transaction, facilitating the secondary
market's explosive growth and providing the

Nothing left t
VEDDER of P
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mately drives the model of Live
Nation Entertainment. The In-
ternet allowed for the creation
of new, innovative, enticing
mousetraps and increased com-
petition, spurring Ticketmas-
ter’s shift toward a more
marketing-oriented company.

For all the focus on ticketing, this merger is
about marketing, as is the decision to drop the
Ticketmaster name. This is one battle-scarred
brand, but underneath this banner are people
who have always been willing to take the heat.
They've taken shots at pretty much every indus-
try gathering I've attended for years and from
cred-heavy acts ranging from Pearl Jam to
Bruce Springsteen.

They've been accused of all sorts of evildo-
ing, most of it under the heading of “greed.”
They take the hits by design. Part of Ticketmas-
ter's unspoken deal with its clients and artists
is to bite the bulletand protect the name on the

RAY
WADDELL

(s]

subtract: EDDIE

earl

Jam, a longtime
Ticketmaster
critic—and client.

marquee. People have signed contracts with
Ticketmaster because they wanted to, not be-
cause they had to.

Now it seems that the Ticketmaster name
will be relegated to the brand graveyard. Live
Nation Entertainment, which carries its own
baggage in the eyes of consumers, stands alone
in the big gorilla cage. And in the end, fans will
go see the artists they want to see, with their
biggest concern being, as ever, getting the best
ticket they can afford. And itwon't come out of
a shoe box. e

For 24/7 touring news

and analysis, see
b billboard.biz/touring.
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IEIET BY ANTONY BRUNO

In Pursuit Of A Stream

Mobile Downloads Give Way To On-Demand Streaming

The mobile music market is
in the midst of a fundamen-
tal and potentially lifesaving
transition.

The download model—built
on the faulty premise that a
ringtone-buying public would
flock to buying and download-
ing full-length tracks as well—
will soon be replaced by
on-demand streaming-access
models as smart phones make
up a greater share of available
mobile handsets.

Evidence of this shift is al-
ready starting to emerge.
Nokia's Comes With Music
service has struggled to gain
traction as the mobile hand-
set maker continues to tweak
its strategy (see story, page 13).
Verizon Wireless reported that
music and video downloads
through its VCAST service to-
taled 38 million in fourth-
quarter 2009, plunging 24%
from 50 million a year earlier.

Evolving consumer prefer-
ences have prompted several
music download services to
shift gears. Dada Entertain-
ment and Thumbplay, which
built their businesses on sell-
ing ringtones and later added
full-track downloads, intro-
duced streaming music appli-
cations in January as their new
flagship services: Dada’s
Play.Me for Android smart
phones and Thumbplay's
Thumbplay Music for Black-
Berry devices. RealNetworks'
Rhapsody subscription serv-
ice, which operates Verizon
Wireless’ download service,
now also has an on-demand
streaming app for iPhones
and Android devices.

“The music download busi-

TAKE THE
WHEEL

Never mind the dangers
of texting while driving.
How scary is that guy

weaving through traffic while fiddling with his iPod?
Helping to address this problem is Brando Workshop's
Steering Wheel Bluetooth MP3/FM Car Kit. The de-
vice combines a Bluetooth speaker phone for taking
calls and a built-in MP3 player that plays music stored
on microSD cards and streams audio through an FM
transmitter. It also lets users store up to 600 contacts
and is rechargeable through either a car lighter at
tachment or a USB cable.

The kit costs $48, providing a more affordable alter-
native to expensive in-dash options.

ness is good, but we're not see-
ing dramatic growth,” Dada
CEO Massimiliano Pellegrini
says. “With the cloud music
approach, we can get much
better traction in the market.”

Why will music streaming
succeed where downloads
have struggled? For starters,
everyone misunderstood the
meaning of the ringtone’s
success. Ringtones were an
application that users down-
loaded to personalize their
phones. There wasn't any
need to transfer ringtones to
different devices.

Digital musicis different in
that fans want to play music
on a variety of devices—their
car stereo, iPod, mobile phone
and computer. Transferring a
music file to each was impos-
sible due to digital rights man-
agement restrictions, and
even without DRM it remains
cumbersome.

Buying a song through the
phone has usually meant
downloading one version to
the device (of a lower quality
s0 as not to tax the network)
and another version to the
computer, using whatever
music management software
the operator or service pro-
vider offered. Transferring
those files into iTunes—the
dominant music manage-
ment software—and other de-
vices is an inconvenience.
Streaming, meanwhile, is
much easier.

“Right now, you can't fight
Apple,” says Dave Dederer, VP
of business development for
Melodeo, which years ago
switched from a download
model to offering the nuTsie

—AB
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New direction: The ThumbPlay Music application
for BlackBerry smart phones

app that lets users stream any
song in their iTunes library
on demand to their mobile
phones. “Over 75% of people
who use music in a digital en-
vironment use the iTunes
software to manage their
whole universe. If you don't
extend and leverage that li-
brary ... you're just pissing
in the wind."”

For a time, however, there
wasn’t another choice, U.S.
wireless operators still don't
offer on-demand streaming
services, and it wasn't until
smart phones like the iPhone,
BlackBerry and Android de-
vices with their associated app
stores came along that serv-
ices like Melodeo, Thumb-
play, Rhapsody and Dada
could circumvent that barrier
and offer streaming to their
consumers.

Today, that model can reach
only a minority of consumers,
as smart phones make up
only 17% of the overall U.5.
mobile phone market, accord-
ing to Forrester Research. But
that figure is expected to
more than double in the next
two years. As smart phones

Find more magazines at www.magazinesdownload.com

become more ubiquitous, so
will cloud-based music serv-
ices, which will also extend to
other connected devices like
car stereos, Apple’s new iPad
and home entertainment
equipment.

The download model will
remain to serve consumers
without smart phones, at least
until wireless operators offer
on-demand streaming serv-
ices of their own. Even after
smart phones eventually take
over the market, mobile down-
loads may continue to occupy
a small niche.

But moving to the subscrip-
tion-based streaming model
offers better revenue for the
recording industry, which is
realizing that selling a digital
single here and there isn't
going to make up for plung-
ing CD sales.

“Driving consumers to a re-
curring revenue model is
more compelling,” Thumb-
play CEO Evan Schwartz says.
“It’s a bigger business for
everybody.” e

For 24/7 digital news

and analysis, see
b billboard.biz/digital.

BITS &BRIEFS

NETBISCUITS TO
BUILD SITES FOR

UMG ACTS

Universal Music Group has
tapped mobile platform Net-
biscuits to create mobile
Web sites for many of its art-
ists. Under the deal, Netbis-
cuits will help design and
host artist-branded Web
sites that can be easily
accessed through mobile
phones and contain features
created specifically for such
devices. This includes the
ability to buy content, inter-
act with other fans and re-
ceive alerts when artists are
appearing locally. Nethis-
cuits is also helping UMG
create artist-based apps for
smart phones, Android de-
vices and those with Win-
dows Mobile software. The
deal stems from a 2009 col-
laboration between the two
companies on a mobile Web
site for Bon Jovi.

STUDY: GLOBAL APP
REVENUE TO REACH
$15B IN 2013

Mobile apps created for
smart-phone platforms like
the iPhone, BlackBerry and
Android are expected to
generate $15 billion globally

HOT MASTER RINGTONES:. 13- Bilbeard

by 2013, according to Fu-
turesource Consulting. The
firm says 3.6 billion apps
were downloaded in 2009
and projects another 6.6 bil-
lion will be downloaded this
year, growing to 16.2 hillion
by 2013. While more than
85% of app downloads are
free, paid apps are forecast
to bring in $4.6 billion in
2010. Combined mobile
content revenue—which in-
cludes not only apps but
also sales of music, ring-
tones and games—will total
$38 billion worldwide by
2013, the company says.

DOCKERS AD
FEATURES MUSIC ID
APP SHAZAM

Music ID mobile app Sha-
zam will be featured in a
commercial that will debut
during the Super Bowl tele-
cast. The company teamed
with apparel brand Dockers
on a campaign that will ask
viewers to use Shazam to
“tag" the audio in a Dock-
ers TV ad, which will then
direct them to a Dockers-
branded site. The site will
also sell downloads of the
“| Wear No Pants” track fea-
tured in the ad.

13
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Lady Antebellum, fresh off its win

ALICIA KEYS

TREY SONGZ FEATURING DHAKE

for best country performance by duo or
group with vocals with “| Run to You," moves
upwards of 25,000 units (3-2, up 51%, this
week's biggest sales gainer) of “Need You
Now.” Meanwhile, the act’s album of the
same name debuts atop the Billboard 200.
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WAITINGFOR
LIFTOFF

Nokia’s Comes With Music Still Struggling To Gain Traction

When Nokia launched its Comes With Music service in October 2008, it came with a lot more
than just a year's worth of unlimited music downloads bundled into the price of a mobile hand-
set. It also carried high expectations among record labels, which hoped Nokia could convert its
global smart-phone dominance into tens of millions of new paying music users.

Fast forward more than a year later, however, and Nokia's mobile music initiative mostly comes
with disappointment. While some label sources are still hopeful that Comes With Music will win
over more customers, others express bitter frustration with the rollout so far.

“It's been a total disappeintment and disaster,” one senior executive at a major label says. “The

offering just doesn’t seem to have caughton or connected with the imagination of consumers.”
Nokia executives acknowledge that Comes With
Music stumbled out of the gate, but they remain
optimistic about its prospects. During the com-
pany’s fourth-quarter earnings call in late Janu-
ary, CEO Olli-Pekka Kallasvuo boasted that the
company had sold three times more Comes With
Music phones than it did in the third quarter.
“We are continuing to expand into more coun-
tries,” Kallasvuo said. “And with every new
launch, we learn new ways to im-
prove our execution.”
The Comes With Mu-
sic plan is now available
in 16 countries worldwide and
on 21 devices. Nokia hasn't dis-

Slow start: The 5310,
Nokia's first Comes With Music

: : - closed sales totals, but even the
handset in the United Kingdom.

- ] mostliberal label estimates put
; ,QIT l itataround 1 million devices since launch.

\-.__.__J A top priority is getting Comes With Music on better handsets,
amid complaints from critics in the recording industry that Nokia's phones can’t compete
with the sexier iPhone. Indeed, Nokia's share of the global smart-phone market slipped in
2009, as Apple and BlackBerry parent Research in Motion posted gains. Nokia had a 39%
share of global smart-phone shipments last year, down from 40% in 2008, while RIM
climbed to 19.8% from 15.5% and Apple rose to 14.4% from 9.1%, according to research
firm Strategy Analytics.

Some of Nokia's newer handsets have generated positive reviews, including its X6 touch-screen
music phone, which began rolling out in European markets in November. But the initial 32 GB
version of the X6 was only available with Comes With Music and cost about €450 ($626). In Jan-
uary, Nokia rolled out a 16 GB version of the X6 without Comes With Music, reportedly in re-
sponse to soft demand for the bundled version of the handset. Other new handsets are in the
pipeline, but Nokia plans to introduce half as many new smart-phone models in 2010 as it did
last year in an effort to simplify its product line,

Comes With Music has yet to launch in the United States, although Nokia is in talks with U.S.
carriers, according to Adam Mirabella, global director of Ovi Music Services, which includes
Comes With Music and Nokia's other music download services.

“When we hit the right combination and all the right pieces of the puzzle come together . . .
we'll announce something in the U.S.,” Mirabella says.

But convincing U.S. wireless carriers to play ball could prove to be a tall order, given Comes
With Music’s disappeinting launch in the United Kingdom and other European markets and the
fact that most carriers operate their own mobile music plans. Moreover, competing smart phones
like the iPhone and the BlackBerry offer users on-demand streaming music services (see story,
page 12). Nokia may have to incorporate a streaming music option as part of Comes With Music—
or at least in conjunction with it—to remain competitive in this reshaped landscape. It's some-
thing the company hasn't yet ruled out, Mirabella says.

“We're looking around us to see how these other initiatives in music may or may not capture
the attention of consumers,” he says. “Once we see what we need to learn from those things, we
will decide how and when to incorporate those things into our strategy.”

In the meantime, Nokia is continuing to launch Comes With Music in emerging digital music
markets, such as Russia, Brazil and, most recently, Malaysia. The company also expects to roll
out the service in India this summer.

In addition to providing new growth opportunities, rolling out Comes With Music in
developing markets also helps appease its label partners by offering a legitimate digital
music service in some countries where none exists. “We need Nokia where they have a strong
market presence and Apple doesn’t,” a digital executive at a major label says. “For us, that's
extremely important.”
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“MUSICIS THE
UNIVERSAL LANGUAGE
AND WE SPOKE FLUENTLY.”

R

“This AFE tour was incredible. | got to see things I've never
seen before; meet and connect with so many interesting,
fun, amazing people; eat new foods; perform for thousands;
gain new fans; and best of all, | got to play MUSIC every day.
How awesome it was to bring aloha to the lives of the troops
who are working so far away from home. It made me so
happy to see the young American kids and teens rocking
out to the music alongside Okinawan or Japanese natives.
Music is the universal language. It knows no boundaries in
age, color, or gender. It almost brought a tear to my eye to
realize that what | was playing and singing was bringing
people together. What an honor. | can’t wait to do it again.”

.magazinesdownload.com


http://magazinesdownload.com/

D

BY MARK WORDEN

DOWN BY
THE LEVY

Italy Expands Scope Of Private Copying Tax

MILAN—Italy has expanded the scope ofits pri-
vate-copying levy, creating a potential multimil-
lion-euro annual windfall for the country’s
entertainment industry, even as it raises a storm
of protest from consumer electronics firms.

Mario Limongelli, president of Italy's main
indie labels’ group PMI, calls the changes “a
breath of oxygen for a [music] industry which,
alas, is disappearing.”

The levy compensates rights-holders for rev-
enue lost though home-copying of copyrighted
content, as required by a 2003 European Com-
mission directive. The tax had previously only
covered such blank media as CDs and DVDs.

Butunder a planned extension, the levy will also
be applied to purchases of MP3 players, multi-
media mobile phones, computers and hard
drives. The Dec. 30 Cultural Heritage Ministry
decree containing the measures is due to pass
into law imminently.

AtIFPI-affiliated labels group FIMI, president
Enzo Mazza anticipates the measures raising an
additional €40 million ($55.6 million) annually
for rights-holders on top of the current annual
figure of €60 million ($83.5 million), although
the music sector’s exact share isn't yet determined.

The levy will be collected by Italian authors’
group SIAE for distribution to the appropriate sec-

‘Compared to revenue
from performing and
mechanical rights, it
will still be crumbs.’

—CLAUDIO BUJA,

UNIVERSAL MUSIC PUBLISHING ITALY

tors, STAE will distribute the 50% share
of the music revenue due to publish-
ers and songwriters, while neigh-
boring rights society SCF and
independentlabel groups AFTand
Audiocoop will handle the 50% due
to labels and performers.

Universal Music Publishing Italy
chairman Claudio Buja claims publish-
ers’ current levy revenue totals “about €6
million [$8.4 million] a year.” He suggests that
could now increase “by 50%-100%,” but adds,
“Compared torevenue from performing and me-
chanical rights, it will still be crumbs.”

Butthe consumer electronics sector insists that
thelevy's total annual burden will now be
€200 million-€300 million ($279 mil-
lion-$419 million), a claim SCF pres-
ident Gianluigi Chiodaroli
dismisses as “groundless.”

Mazza claims the manufactur-
ers have “pumped up the figures
to scare the government, after hav-
ing lobbied hard to stop this decree.”

The pricing structure will be re-
viewed after three years. Initial charges for
most devices vary according to memory size; the
levy ona 160 GB iPod Classicis €16.10 ($22.50),
while an 8 GB memory stick would have 2 €0.72
($1) charge. Consumer electronics makers are
widely expected to pass the cost on to consumers.

PMI was involved in yearlong government dis-
cussions with labels, publishers, broadcasters
and other relevant parties prior to the decree.
Limongelli insists that “many of the tariffs were
lowered during that process in order to appease

the ‘technological’ lobby.”
Nevertheless, when the decree
was issued Dec. 30, it provoked a
tide of criticism, particularly over
the inclusion of multimedia mo-
bile phones, which attract a flat
€0.90 ($1.26) levy.
One vociferous critic is Stefano
Parisi, president of telecommunica-
tions sector trade group Asstel and CEO of
leading telecom Fastweb. Parisi says the major-
ity of European Union member states “don’t have
a private-copying levy for mobile phones.”

Parisi says the new measures will penalize
consumers. Consumer association Altrocon-
sumo recently estimated that the levy

could cost the typical household as
much as €100 [$140] a year.

Under Italian law, a ministe-

rial decree becomes effective after

its publication in the official leg-

islative Gazette, with its appear-

ance expected within days.

Opponents then have 30 days to ap-
peal, an option that Parisi says Fast-

web is considering.

Mobile phone manufacturer Nokia Italy is
doing likewise, according to communications
manager Tiziana Pollio.

“We feel we're being asked to pay twice, as
we already have royalty agreements with SIAE
for our Comes With Music service,” she says.
“In aworld where piracy [is| rampant, we've set
up a legal digital music service—I don’t think
the decree offers much of an incentive for that

sort of activity.” .

Thanks for the Music

We would like to congratulate our clients
and their recent wins and
nominations at the 52nd Annual Grammy
Awards. Thank you for your music and
your contribution to the arts.

friends on

To learn about Miller Kaplan Arase and
our service offerings visit us online at

.Coﬁgratulations to the winners of the 52nd Annual
Grammy Awards
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>>>HMV TAKES
OVER MAMA

U.K. entertainment retailer
HMV Group says it has
completed its acquisition
of live venue joint-venture
partner Mama Group.
HMV'’s offer of 5.4 pence
(8.6 cents) per share,
valuing Mama Group at
£46 million ($73 million),
has been accepted by
shareholders representing
56.4% of Mama’s existing
shares, raising HMV’s total
stake to 66.3%. “Building
on the successful platform
created by the formation
of our joint venture with
Mama just over a year ago,
we will be embarking on
exciting new growth plans
for the Group in live music
and ticketing,” HMV group
CEO Simon Fox said ina
statement.

>>>BMG MOVES
INTO SWEDEN

BMG Rights Management
is opening a Stockholm
office to serve its growing
writer base in Scandinavia
after acquiring some of
the publishing rights of
Scandinavian Songs and
the master rights of its
record label Hawk
Records. Former
Scandinavian Songs
manager Niclass Bjérlund
has been appointed GM at
BMG Rights Management
(Scandinavia). The deal
covers about 11,000 songs
and 90 master recordings
from Swedish artists, but
not copyrights acquired
after 2005. Those remain
with the publisher’s co-
owners Hans Desmond
and Sanji Tandan, who will
work as consultants for
BMG.

>>>GRIFFITH,
GAUGHAN
HONORED

Grammy Award-winning
singer/songwriter Nanci
Griffith and veteran
Scottish singer/songwriter/
guitarist Dick Gaughan
received lifetime
achievement awards at the
1th annual BBC Radio 2
Folk Awards, held Feb. 1at
the Brewery in London.
Other winners included
Irish singer Cara Dillon,
who took the best album
award for “Hill of Thieves”
(Charcoal Records), and
Jon Boden, one-half of
Spiers & Bodenand a
member of Bellowhead,
who was named folk
singer of the year.

Reporting by Hazel Davis
and Andre Paine.
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BACK-TO-SCHOOL DAYS

Event Consultant Eyes Revival Of U.K.'s Once-Vital College Circuit

LONDON—In the north of England,
moves are afoot to reawaken a sleep-
ing giant: Britain's college circuit.

Forty years ago this month, the Who
recorded one of rock’s definitive in-con-
cert albums, “Live at Leeds,” at the Re-
fectory, a performance venue housed
within the Leeds University complex.
College gigs also helped break acts like
the Smiths and James in the '80s and
Blur and Radichead in the "90s.

Muse, the Strokes and Arctic Monkeys
have played the Refectory in recent years,
while acts like the Noisettes, the Kooks
and Ms Dynamite have appeared at the
university's smaller, 1,000-capacity venue
Stylus. However, the circuit of colleges
and universities has declined so much
that veteran booking agent Neil Warnock
says, “Nowadays, I don't believe you can
even call ita circuit.”

But in January, Stockport, Cheshire-
based LEX Consulting unveiled an ini-
tiative offering agents access to a

“mini-circuit” of six northern English
universities with 11 venues including
Leeds Refectory (capacity: 2,100), Liver-
pool's Mountford Hall (2,300) and Lin-
coln’s Engine Shed (1,750).

LFX founder Luke Fitzmaurice says
he is particularly interested in reviving
the old circuit's underused larger halls.
“Sheffield Octagon [1,600 capacity] has
done one live show in 18 months,” he
says. “Leeds Refectory’s getting two or
three a year. It's areal shame some clas-
sic venues are effectively being put out
to pasture—and a problem for student
unions’ revenues.”

Student union bookers will pay LFX
acommission for confirmed shows. The
initial reaction among booking agents
has been “good, but noncommittal,”
Fitzmaurice says.

From 2004 to 2009, Fitzmaurice was
entertainment manager of NUS Ser-
vices, which operates a purchasing con-
sortium for 140 student unions and the

National Union of Students. There, he
created the biannual Ulive package tour
of 15-20 universities, booked through
promoter Kilimanjaro.

“It can be a great tour to do,” agent
Tom Taafe at London-based ITB says,
“lalthough] the money on offer is gen-
erally not going to getyouan A-listact.”
Headliners in 2008-09 included alt-rock-
ers the Twang and the Automatic.

Warnock, CEO of the Agency Group
in London, recalls the circuit's late-
'60s,"70s heyday, with 20 major univer-
sities hosting top acts each weekend of
every 10-week term with dozens more
offering smaller shows.

While acknowledging some venues
like the University of East Anglia and
the University of London Union remain
active, Warnock says the college circuit
is a shadow ofits former self. “l remem-
ber being able to go all the way from
Scotland to Plymouth [on England's
southwest coast] on a college tour,” he

BY LARS BRANDLE

Aussie Venues
Threatened By
New Licensing

been Australia's prime music
exports in recent years.
Tote proprietor Bruce Milne

College classmates (from left): Roxy
Music's PHIL MANZANERA (left) and
ANDY MACKAY perform at Leicester
University in1972; SHINGAI SHONIWA
of the Moisettes performing at Leeds
University in 2009,

says. “You just can't do that anymore.”

Warnock cites the government's late-
"70s withdrawal of universities’ per
capita entertainment funding as the real
turning point, resulting in the loss of “a
whole stratum of venues.” The college
circuit’s decline has accelerated in re-
cent years with midsize venues open-
ing in many university towns and more
clubs holding student-tailored nights
with cheap admission and drinks.

“Inthe end,” Taafe says, “universities
couldn’t compete with the traffic these
other venues could bring.”

Roxy Music guitarist Phil Manzanera
recalls his band “got a lot of our first
breaks playing the unis,” noting that “the
circuit was incredibly important, with
your target audience all in one place want-
ing to be entertained every weekend.”

Manzanera calls the LEX initiative “a
greatidea” that could help emerging acts.
“You need a framework, especially for
young bands,” he says. “With a guaran-
teed circuit, they could organize their own
small package tours.”

Taafe acknowledges that “the way for-
ward may, indeed, be small pockets of
universities partnering in certain regions
of the country to offer a package deal.”

He cautions, however, that “students
won't pay for acts they don't know—
and the acts they want to see cost
[money]." e

Victoria's state government
insists the new rules are fair.
“For the first time,” a represen-
tative for the director of liquor
licensing says, “licensees—
rather than taxpayers—are

Regulations

BRISBANE, Australia—Touring
professionals Down Under fear
new alcohol licensing regula-
tions could strangle the vital
pub/club scene in Australia’s
live music capital, Melbourne,

Hefty increases in late-night
licensing fees on top of costly
security requirements for pubs
and clubs rolled out last year
have already claimed one
high-profile casualty, the 330-
capacity Tote Hotel, which
shuttered Jan. 18 after 27 years.

“The Tote was always like
our CBGB,"” Sydney-based EMI
Music Australia A&R manager
Glenn Dickie says.

Jet, the Hoodoo Gurus and
Silverchair all played the Tote,
as did international acts like
the White Stripes and Mud-
honey. Such pub venues have
proved essential in develop-
ing the rock acts that have
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is calling for voices in the
“upper echelons of the music
industry” to lobby for changes
to the regulations. But as of yet,
he’s elicited little more than
sympathy, although Australian
Independent Record Labels
Assn. chairman David Vodicka
promises “strong support”
for any lobbying efforts by
the local live community. At Al-
bert Music, the Australian label/
publishing home to AC/DC,
CEO Tim Prescott warns that
the Tote’s closure could be fol-
lowed by that of other small
venues, meaning “fewer
places to break new talent.”
The Jan.1regulations ap-
plied new “risk factors” to
determine a venue’s 2010
licensing fees. Venues serving
alcohol after 1a.m. now face
higher fees, in addition to
meeting strict standards for
security, CCTV and sound
levels, which have been en-
forced since July 2009,
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The measures are “definitely
athreat” to Australia’s music
industry, says Tim Northeast,
owner of the 850-capacity
Corner Hotel and 300-
capacity Northcote Social Club,
both located in Melbourne. He
suggests many of the city's 50-
odd venues are already “con-
sidering whether hosting live
music is worth the financial risk.”

Official records show the
Tote's alcohol license fee
surged 39% from $4,289.50
Australian ($3,865) in 2009 to
$5,962.50 Australian ($5,371)
this year. Milne says he exper-
imented with closing before 1
a.m., but claims that doing so
caused business to drop 13%
on Friday and Saturday.

Milne says the Tote couldn't
run profitably under the new
rules, noting he had to spend
$30,000 Australian ($27,000)

Find more magazines at www.magazinesdownload.com

— e

‘Like our CBGB'": Melbourne’s Tote Hotel

“just on CCTV to keep them
happy—money I'd rather spend
on keeping the beer cold and
getting the bands in.”

The annual license fee for the
1,640-capacity Esplanade Hotel
in Melboune more than tripled
from about $5,000 Australian
($4,500) to $16,000 Australian
($14,370), according to man-
ager David Barrett. The venue
has a 1:45 a.m. curfew for
bands that play on Friday and
Saturday nights. At the mo-
ment, the additional costs “are
something we can deal with,
but for sure it hurts,” Barrett
says. “The smaller venues will
definitely feel the sting.”

Indeed, at Melbourne’s 180-
capacity Railway Hotel, man-
ager/booker Peter Negrelli
says new security overhead
forced him to pull live music
last September.

paying the full costs of regu-
lating the liquor industry.”

Venue operators in the
states of New South Wales
and Queensland have also re-
cently been confronted with
strict new regulations aimed
at curbing alcohol abuse. “It's
an overregulated industry at
the moment and it's only get-
ting worse,” says Bevan
Bickle, director of the
Katarzyna Group, which op-
erates six Brisbane, Queens-
land, venues.

But Sydney-based Frontier
Touring tour coordinator
Michael Harrison suggests
small venues’ survival might
require abandoning their jeal-
ously protected independence
and seeking corporate brand-
ing support.

“Venues need to look at
other ways to finance their
business,” he says. “I'd rather
be playing at the Jdgermeis-
ter Hotel than no hotel.” -«
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Falseldols

Mexico Mulls Bill Requiring Warning
Labels For Narcocorridos

When the Mexican Navy gun-
ned down notorious Mexican
drug cartel chief Arturo Bel-
tran Leyvain December, trib-
ute videos started popping up
on YouTube almost immedi-
ately. They showed pictures of
Beltrin Leyva,
aka “el Jefe de Latin
Jefes” (the Chief
of Chiefs), with

Notas

hailing the action, even as they
acknowledge that narcocorri-
dos have never been as mas-
sively popular as today.

“As a label executive, I'm
against any type of censure,”
said one record executive
who, like every-
one else inter-
viewed for the
piece, asked to

LEILA
CoBO

stacks of money,
guns and bags
of cocaine as the
backdrop to
catchy corridos
exalting his life
and times.
Such exhibitions of adu-
lation, coupled with the
staggering social and human
toll the drug trade has taken
on Mexico (15,000 dead in
the past three years), prompted
the country’s ruling Na-
tional Action Party party to
propose legislation in Janu-
ary to regulate narcocorridos,
the danceable songs that
speak about drug dealers
and their exploits.
Surprisingly, many in the
music industry are privately

al

remain anony-
mous, due in
large part to se-
curity concerns.
“Butasa Mexican
I totally agree
with this pro-
posal. It's reprehensible that
music—which is a means of
communication—is used to
praise this lifestyle.”

It has been widely misre-
ported that the proposal could
punish artists and media ex-
ecutives with up to three
years in prison for producing
and airing narcocorridos. In-
stead, the proposed legisla-
tion, introduced Jan. 20 by
Congress member Oscar
Martin Arce, seeks to regu-
late the mass diffusion of nar-

Laying down the law: Members of Arturo Beltran Leyva's
drug cartel are presented to the press April 14, 2009, by
Mexican law-enforcement officials.

cocorridos or other related
material—like videos or
film—by requiring that they
be labeled with a warning, akin
towhat's required for tobacco,
alcohol or ads for age-re-
stricted movies. The warning
label would be required only
on content that calls for the
commission of a crime.

“We aren't limiting liberty
of expression,” Martin Arce

says. “We're referring exclu-
sively to when there's a call to
commit a specific crime.”

This isn't the first time the
Mexican government tried to
putalid on explicitnarcocor-
ridos. Since 2001, 71 Mexican
radio stations have been sanc-
tioned for airing the music,
citing a 1961 federal law that
prohibits “exultation of vio-
lence or crime.”

And yet, narcocorridos have
grown increasingly explicitin
their praise for specific drug
lords and in their adulation
for the narco lifestyle. And,
they've become more popular,
in part due to exposure on
YouTube, which doesn’t cen-
sure the content.

Moreover, drug-related vi-
olence in Mexico has risen,
claiming the lives of popu-
lar musicians like Valentin
Elizalde, who was gunned
down in 2007, and Sergio
Gémez, who was kidnap-
ped, tortured and shot the
same year.

And while the government’s
motion may not curb the vio-
lence or reduce narcocorrido
production, it may heighten
awareness that this isn't merely
entertainment, nor should it
be treated as such.

“Look at the message: ‘I
was no one until | gotinto the
business,’” " one concert pro-
moter says, citing the Iyrics of
many a narcocorrido. “There
are a lot of poor people out
there. But they know that
someone with a gun can take
anyone who is rich and edu-
cated and make them get on
their knees.” oo

For 24/7 Latin news

and analysis, see
billboard.biz/1atin.

Band On The Run

Banda Los Recoditos Makes A Splash With ‘Ando Bien Pedo’

When Banda Los Recoditos’
“Ando Bien Pedo"” bowed
at No. 1 on Billboard’'s Top
Latin Albums chart last issue,
knocking Aventura’s “The
Last” out of the top spot,
CD purchases accounted
for nearly all of its sales. (“The

Chart-toppers: BANDA LOS RECODITOS
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Last” is back atop the chart
this week, nudging “Ando
Bien Pedo” to No. 2.)

But while digital made up
only about 3% of the first-
week sales of “Ando Bien
Pedo,” according to Nielsen
SoundScan, robust full-

FEBRUARY 13, 2010

track and mastertone sales
of the album'’s title track
point to the growth poten-
tial of the regional Mexican
digital market.

The single “Ando Bien
Pedo” is No. 2 on Hot Latin
Songs this week and has sold

14,000 tracks in two months,
with track sales beginning
around 900 per week and es-
calating to about 3,000 for
the week ending Jan. 31, ac-
cording to SoundScan.

At press time, “Ando Bien
Pedo” was one of the top-
selling tracks of the week for
Universal Music Latin Enter-
tainment (UMLE), besting
many pop and urban songs
that usually lead in track sales.

“It's ultimately a dance
track and because of the lyrics
and the content, it's reaching
people who like party music in
general,” Fonovisa/Disa pres-
ident Gustavo Lopez says.

Of course, it doesn't hurt
that the song was a club hit
before it was a radio hit. While
downloads grew along with
radio airplay, fans were
searching for the song digi-
tally long before it became
an airplay smash, according
to UMLE senior manager of
digital product marketing
Jazmin Medrano.

Seven weeks in, combined
mobile sales of the single
“Ando Bien Pedo,” including
mastertones and full-track
downloads, were compara-
ble to those of “Dame Tu
Amor,” aNo. 2 hit on Hot Latin
Songs in October 2008 for
Alacranes Musical, a better-
known act with a similarly
young fan base, Medrano says.

Since the title track’s digital
release, the song has sold
about twice as many mobile
downloads as online down-
loads, with mastertones ac-
counting for about 70% of
mobile purchases.

Meanwhile, sales ofthe CD
have been stronger than ex-
pected. The sales goal for a
band like Recoditos, which
has existed in one form or an-
other for 20 years but is still
considered a developing act,
would typically be about
20,000, Lopez says. But
“Ando Bien Pedo” has already
shipped 50,000 in the United
States. —Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
LOIM vou've come to expect from Billboard—in Spanish!

Billboardenespanol.com.

Find more magazines at www.magazinesdownload.com

KAMINSKY JOINS
UNIVERSAL

Angel Kaminsky has been
named VP of Latin artist mar-
keting for Universal Music
Latin America, replacing Jose
Puig, who has been appointed
GM for Universal Music Mex-
ico. Kaminsky has an exten-
sive background in marketing
and artist development and
was previously VP of market-
ing and content for Warner
Music Mexico/U.S. He will be
based in Miami, reporting di-
rectly to Jesus Lopez, chair-
man of Universal Music Latin
America/lberian Peninsula. In
his new post, Kaminsky will
coordinate marketing efforts
regionwide for Universal’s
Latin artists, including Alejan-
dro Fernandez, David Bisbal
and Don Omar. —Leila Cobo

BISBAL LAUNCHES
22-DATE TOUR
David Bisbal kicked off a 22-gig
tour of Latin America, the
United States and Europe Jan.
31in Caracas, Venezuela, after
presenting Coca-Cola's official
song for the 2010 World Cup to
company executives in Mexico.
The Spanish singer has re-
corded the track, “Wavin' Flag,”
with rapper K'naan. Three of
Bisbal's Mexico concerts in late
February and early March will
be part of the Coca-Cola Tro-
phy tour. After Caracas, the tour
visits Guayaquil, Ecuador (Feb.
3)and Orizaba (Feb. 5) and Ve-
racruz (Feb. 6) in Mexico, be-
fore hitting Orlando, Fla. (Feb.
13) and Miami (Feb. 14). It then
returns to Mexico and Panama
before heading to Europe and
Spain, where the tour ends July
23 in Atarfe, near Granada.
—Howell Liewellyn

ARCANGEL PLANS
LIVE WEBCAST OF
P.R. SHOW
Reggaetdn artist Arcangel's
Feb. 11 concert from Puerto
Rico’s Museo de Arte will be
webcast live and on-demand.
ClikConcert, a service of uVu-
Mobile and Global Digital Syndi-
cation, will bring the concert
to Arcangel's social network
pages, fan sites and the ClikCon-
cert Web site for $5.99 per vir-
tual “ticket.” The price includes
an exclusive ringtone and wall-
paper. Viewers can also receive
the concert on their phones for
$4.99 by texting a shortcode.
—Ayala Ben-Yehuda
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The recording industry has no shortage of executives with interesting backgrounds. But the
résumé of Universal Motown Republic Group executive VP Cameo Carlson indicates just

The former iTunes music
programming manager talks
about where digital music is
headed and what it’s like working

for a major label.

how much the culture of the business is changing.

Carlson came to Universal from Apple, where she was manager of label relations and
music programming at iTunes. From 2000 to 2004, she was the rock and alternative music
director for AOL's online radio services. She joined Universal Motown Records Group in
2007 as senior VP of digital business development and was promoted to her current post

in October.

Given her unique perspective as a former Apple employee during iTunes' early days, Carl-
sonis often called upon to provide strategic input for not only the digital plans at Universal
Motown Republic but also at the corporate level for Universal Music Group. Given her back-
ground, she feels that labels face a digital future. But her approach differs from what one might
expect from the average label suit.

For example, she thinks labels need to focus as much on the promotional opportunities
of digital channels as the revenue ones. She feels artists need to think differently about how
they create and release music to take better advantage of multimedia initiatives like the
iTunes Pass, but also acknowledges the difficulty of marketing these new services to fans.

In an interview with Billboard, Carlson shares her thoughts on these issues and discusses
the differences between working for a major label and a digital music company.

What are your most immediate
goals in the digital music market?
We would certainly like fans to buy
more than just a track, so we're try-
ing to look at ways we can get that
interaction to be more significant.

So they come to buy one thing
and instead buy more?

Fans have lost ownership with
artists because there's so much ac-
cess. There's this ubiquity to the
music that fans don’t connect with
artists. It's on us as marketers to get
that back. You have to care about an
artistand about what they're about
in order to support them. Other-
wise, it is just a disposable song.
Maybe you'll get lucky if people like
it and maybe you won't. We're not
going to make up for falling physi-
cal sales 99 cents or $1.29ata time.
The way we're going to do thatis by
allowing fans to have more interac-
tion and have an experience around
music. It's notjust “T want the new
album.” It's “I want the new album
and I want to be part of the market-
ing plan. [ want to be in the digital
booklet because I made avideo the

band took a screen-grab from.” It's
about really having ownership and
being part of that. We're just not
monetizing that. But | think we can.

Talk about some of the tools that
let that happen today. What im-
pact has the iTunes Pass had?

I don't know that we've figured out
as an industry how to use that prop-
erly. We're not used to bite-sized
content over time. That's where we
need to be headed. An artist goes
into the studio and creates a proj-
ectand delivers it. You need an artist
that's willing to take a chance and
say, “I'll give you a song now and
I'm going to commit to give you a
number of songs over the rest of the
year.” It's tough, and it's really tough
tomarket that. It requires an invest-
ment from a fan before they've
heard anything. So it really only
works for artists that are established,
and those are the artists that are the
mostused to just going into the stu-
dio and creating an album.

Soit's kind of a two-pronged ap-
proach for the labels. On one

hand, you have to educate your
artists to provide content in this
new way, and on the other edu-
cate fans on this new way of ob-
taining it.

Absolutely. | have said from the be-
ginning, while the labels get
bashed for the way they do or do
not move forward to change things,
it starts with the artists. Everybody
in this business has to look at
things differently.

So does the iTunes LP format
play a role here?

It will make a difference when it's
accessible on the iPhone and iPod
Touch. Until then, it's an experience
that's completely locked to your
computer, which is interesting be-
cause the bulk of what makes
[Apple] successful is not about that.
It's about the device.

You came to Universal from
iTunes, and before that you
were at AOL. What's it like mov-
ing from a digital music serv-
ice to a label?

My take on it when I came here

was that I could come in with a dif-
ferent perspective. What we've
seen over the last couple of years
is that the label model has to
change. I feel I'm uniquely posi-
tioned to understand at least part
of what the change needs to be. [
certainly don't have all the an-
swers. But the plan is to try to be
part of the change rather than be
on the other side of it where [
would get frustrated by the labels’
inability to change, or not under-
standing it. In some ways, that's
happening very painfully and by
force. But I'm excited to be part of
the changes. [t's a different way of
looking at things.

What did you learn about the
way labels and the music indus-
try work that you weren’t aware
of before?

I don’t think I was aware of the
many layers of pressure that the
labels deal with—from artists, to
labels, to partners, internally. 1
used to get frustrated and think,
“Why can't they justdo X, Y or 22"
I have a much better understand-

ing of that now. I have a much dif-
ferent understanding of what it
takes to sell something and what
that means. | come from an edi-
torial background, and so I'd look
ateverything from the position of
“Do I like this?” or “What do 1
think about this?” There is a dif-
ferent mind-set now where [ may
not particularly like this [song],
but this is a sellable thing to an
audience. I didn't have that per-
spective at all at iTunes, because
in the early days it certainly wasn't
focused on the sales aspect. It has
shifted over the last couple of
years. But at the time, it was much
less focused on sales and more on
the editorial voice.

So flipping that question around,
what realities of the digital music
market did you take for granted
while on the digital side that you
found weren’t as well-known in
the label world?

I took for granted that everyone
thought digital music was the fu-
ture. When [ got to the label I think
they were still hanging on and not
sure everything was going to go that
way. I also took for granted that the
communication about what made
digital parmers successful was a big-
ger part of the everyday conversa-
tion with artists than it was. When
I got here [ thought there must be
a million conversations educating
artists about what iTunes was and
what it means, but that wasn't the
case. They either get it or they don't.
Some want to know more about it
and some don't. e

Cameo Carlson will be a panelist at
Billboard's Music and Money
Symposivm, which will be held
March 4 at the St. Regis in New
York. For more information, go to
billboardevents.com.

While the labels get bashed for the way they do or do not
move forward to change things, it starts with the artists.
Everybody in this business has to look at things differently:
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BY DEBORAH EVANS PRICE

A|an JaCkson is well-known as a man

of few words—unless he’s putting them in a song.
» A self-effacing superstar who doesn’t like to do
interviews because he’s uncomfortable promoting
himself, Jackson has proved during the last 20
years to be one of music’s most reliable hitmakers,
consistently delivering expertly crafted, no-frills,
traditional country seemingly immune to the
vagaries of taste or trends. He does that yet again
on “Freight Train,” a 12-song collection due
March 30 from Arista Nashville. ¢ Sitting in his
spacious Nashville home on a Friday afternoon,
Jackson is watching a heavy snow fall outside,
a rare event in middle Tennessee. His three
daughters have passed the age where they’d be
interested in building snowmen, so he’s content
:  to hunker down inside and discuss his new
ChusssseoveRssednaanet® - ¢ record, and his place as a veteran artist in an
: ever-changing industry.
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Jackson has long been a core artist at country radio and a fa-
vorite among his peers, who have showered him with 16 Coun-
try Music Assn. Awards, including three entertainer of the year
honors. These days, his presence extends beyond radio, TV and
stage and into the restaurant realm, as he is the first artist to have
his own line of merchandise at Cracker Barrel Old Country Store,

Cracker Barrel is a natural fitfor Jackson, whose easygoing,
what-me-worry delivery and quotidian lyrical concerns have
always drawn in working-class men and women. Like country
icons Jimmie Rodgers, Hank Williams and Merle Haggard be-
fore him, Jackson has succeeded by making music thatseems
much simpler than it is and connects with fans who are often
left cold by edgier, more faddish artists.
Whether serving up a fun uptempo hit like
“Chattahoochee” or a poignant reflection on
9/11 in “Where Were You (When the World
Stopped Turning),” great songs have always
been the foundation of Jackson's career—and
one of the reasons he's the eighth-best-sell-
ing artist since 1991, the start of the Nielsen
SoundScan era. He has sold 37.5 million al-
bums so far.

“I'm 20 years into it now,” Jackson says,
“and a majority of the artists that came along
with me, and even people that came along
after me, are gone. George Strait is about the
only one older than me that's still around. 1
don't know why some of them stay and some
of them go. But I like to think it just goes back to the music.”

‘TRAIN’ ON TRACK

The Newnan, Ga., native made his Arista debut with his 1989
album “Here in the Real World,” which the RIAA has certi-
fied double-platinum. Since then he's continually populated
country radio with such hits as “Don’t Rock the Jukebox,”
“Drive,” “Remember When" and “It’s Five O'Clock Some-
where,” placing more than 50 songs in the top 10 of Bill-
board’s Hot Country Songs chart, including 25 No. 1s (see
story, below).

Along the way, he's only taken two slight detours. In 2006,
he released both “Precious Memories,” a gospel project orig-
inally recorded as a Christmas gift for his mother that sold
1.8 million units, and “Like Red on a Rose,” a critically ac-
claimed collection of love songs produced by Alison Krauss
that sold 812,000 copies.

“Like Red on a Rose” is Jackson's only album that wasn't
produced by Keith Stegall. He reteamed with Stegall for 2008's
“Good Time,” a return to his roots that produced the singles
“Small Town Southern Man,” “Country Boy,” “Sissy’s
Song” and “I Still Like Bologna.” He wrote all 17 songs
on “Good Time,” but on his new effort, he either wrote
or co-wrote seven.

“Keith and I getin there and try to figure out the songs
and we always try to pick the ones that fit together,” he
says. “I don't care if [ have all of mine on there or none of
mine as long as it’s a good album. That's the way that I've al-
ways tried to do it.”

The album’s title track was written by Canadian singer/
songwriter Fred Eaglesmith. “I heard it on satellite radio
one day in the car,” Jackson says. “I listen to bluegrass on
there alot. I wasn't familiar with it, and I thought it would
be a good remake.”

Jackson also includes a potent cover of the Vern Gosdin clas-
sic “Till the End” as a duet with Lee Ann Womack. “I've always

loved that one,” he says. “After Vern died, | wanted to doa song
in tribute to him and that's one of the first ones I thought of.”

The first single, “It's Just That Way,” was written by Ste-
gall, Vicky McGehee and Kylie Sackley, and is No. 25 on Hot
Country Songs. “I wanted to do a love song for a change,”
Jackson says. “I haven't had one in a while.”

Among Jackson's self-penned contributions are “Hard
Hat and a Hammer,” a tribute to blue-collar workers; “The
Best Keeps Getting Better,” a love song about the rewards
of a long-term relationship; and “After 17,” written about
his eldest daughter, Mattie.

“If you listen to that song and knew anything about me,

1 LITERALLY JUST PLAYED
"REMEMBER WHEN"
ON THE AIR A FEW
MINUTES AGO. HE'S A
MODERN-DAY POET.'

—BUZZ JACKSON, KIIM TUCSON, ARIZ.

you'd say, ‘Oh, yeah, he wrote that about his daughter,’ but 1
try not to write songs that are so specific that they wouldn’t
apply to anybody,” he says. “It's a typical story of a young per-
son leaving home.”

Sony Music Nashville chairman Joe Galante says “Freight
Train” is “exactly what you expect it to be: a great country
record. There's nothing wrong with that. He's gone from
‘Chattahoochee’ to observing the world in “Where Were You,’
and now his kids are going off to school and here comes ‘After
17." You're watching the man go through his life and you're
experiencing that journey with him.”

Roll out the barrel: Alan Jackson's
Cracker Barrel merch

OVER 50, BUT FAR FROM OVER

Jackson turned 51 last October, yet in a youth-obsessed world,
he, Straitand Reba McEntire keep scoring radio hits and sell-
ing records. “They are still the most consistent hitmakers in
the format,” KIIM Tucson, Ariz., PD Buzz Jackson says. “I'm
thrilled every time a new George Strait or Alan Jackson album
arrives because I know they will be full of great songs. I lit-
erally just played [Jackson's] ‘Remember When' on the air a
few minutes ago and remarked about what a great song it still
is. He's a modern-day poet.”

KIIM’s Jackson also notes that country artists face less
age-related challenges than those in other formats. “The
pop audience, in general, has a much
shorter attention span. The country [fan]
is more invested personally in the format
and in the music.”

Galante says Music Row’s publishing
community respects the fact that Jackson
is a skilled songwriter—and it also appre-
ciates that he’s open to recording songs by
other writers. “The publishers know that
he has had hits that were not his songs,”
Galante says. “I've never spoken to Alan
about a single and had him say to me, ‘Don’t
go with that one because I didn't write it.” ”

Though country fans may lag behind their
pop and R&B counterparts in terms of
embracing digital technology, Jackson sees
that changing. “The fan base that I've had all these years has
come along. Some of them are not as plugged into the digi-
tal world, so they want to go out and buy the CD at Walmart
or something,” he says. “On the other hand, we had a pretty
good number of digital [sales] off the ‘Good Time’ album, so
somebody is buying stuff on the Internet as well.”

Though Jackson has an informative and well-developed Web
site, he's notinto Twitter and doesn’t blog. KKGO Los Angeles
PD Tonya Campos says veteran country acts learned to connect
with their fans before such technology existed. “Artists like Reba,
George Strait and Alan Jackson were not fortunate enough to
have Twitter, Facebook or MySpace that someone like Taylor
Swifthas had at her fingertips since the beginning of her career.
But they have incorporated wider means to capture an audience,
and they've proved their music is still in demand.”
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Since Jackson made
his Billboard chart debut
on Oct. 21,1989, with
“Blue Blooded Woman”
on Hot Country Songs,
he has the second-most
MNo. 1s on the chart. Only
George Strait, with 27
in that span of time,
has more.

FEBRUARY 13, 2010

Among country
acts, he’s in fourth
place in album
sales, behind Garth
Brooks (with 68.4
million), George
Strait (41.9 million)
and Tim McGraw
(38.7 million).

All13 of his studio
albums have peaked
in the top five on
Billboard's Top

Country Albums chart.
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Of his 22 charting
sets—which include
studio albums,
Christmas releases,
hits packages and
live efforts—he has
notched 20 top 10s.
Twelve of those
titles went to No. 1.

His best-selling album
of the SoundScan era is
“The Greatest Hits
Collection.” Released in
1995, the package has
sold 5.7 million copies in
the United States.
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STILL: MICAH KANDRDS

VIDED

COOKING UP SOME
MERCHANDISE

For Jackson, one of those means is
through a deal with the Cracker Bar-
rel Old Country Store restaurants. Last
November, he became the first artist
to have an entire line of branded mer-
chandise sold through the 593-outlet
chain, which previously dabbled in se-
lect CDs and merch, including a pink
Dolly Parton rocking chair.

“It's just my kind of people,” Jack-
son says of the Cracker Barrel crowd.
“I've been a lot of places and my wife,
Denise, she likes a lot of the fancy
restaurants. I'm more of a basic eater.
I still go into Cracker Barrel. Those are
the kind of people who like the kind
of music I'm making.”

Jackson's line of merchandise in-
cludes rocking chairs, Western shirts,
salt-and-pepper shakers, a blanket, a
leather box, T-shirts, Christmas or-

,
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naments and a cookbook. There was
also a CD exclusive to Cracker Barrel,
“Alan Jackson: Songs of Love and
Heartache,” that includes hits and two previously unreleased
tracks. The products are available throughout 41 states as
well as online.

“The Alan Jackson collection is important for our whole
music and merchandising program,” Cracker Barrel VP of
marketing Peter Keiser says. “It was a test for us. It was the
first time we had developed a deal with a country artist and
introduced products beyond music. Alan is the right artist
for us, and we designed the product line to give our guests
the opportunity to share in the relaxed lifestyle, country
heritage and family connections that Alan writes about in
his music.”

Though Keiser declined to provide specific sales figures
for the Jackson line, he says the products are selling briskly.
“We hope to continue to refine it [by] working with Alan—
and potentially down the road we’ll evaluate some other
artists,” he says.

While its competitors have struggled in the economic down-
turn, “Cracker Barrel thrives because of two things: the loca-
tion of the stores and the accessibility to a large sector of the
public,” says Elissa Elan, East Coast bureau chief at Nation's
Restaurant News. “The whole Americana feel associated with
the brand resonates right now with the public. And the part-
nership with Alan Jackson ties in perfectly with that profile.”

Though an agreement had yet to be signed at press time,
discussions are under way about Cracker Barrel sponsoring
Jackson's upcoming tour.

‘FISHING WHERE THE FISH ARE’

Beyond the expansion of his merch, when it comes to letting
fans know there's a new record coming from a veteran artist,
the tried-and-true methods are most reliable. “It's always a
challenge, but the beautiful thing is that Alan Jackson is a
brand, and people know what to expect from him,” Sony Music
Nashville VP of marketing Tom Baldrica says. Jackson will per-
form on NBC's “Today” on the album's street date, and, Baldrica
says, he'll “obviously be on CMT, GAC and Country Weekly.
You just go at the country consumer. It's not anything fancy.

during the filming of the video for
‘It's Just That Way.’

It’s going fishing where the fish are.”

Ray Uhlir, Sony Music Nashville senior director of market-
ing and artist development, says there will also be an iTunes
Countdown. “It’s a different track each week for three weeks
in front of the record and then with the iTunes ‘Complete My
Album’ oppertunity,” he says.

Jackson will showcase new music Feb. 25 in a perform-
ance at Sony Music Nashville’s luncheon during the annual
Country Radio Seminar. The label also has other plans to en-
gage radio. “The last album we launched we did ‘Breakfast
With Alan,’ ” Baldrica says. “We took some of his top mar-
kets and basically had a recurring feature for the entire week,
where Alan called into the radio station every day. He had a
bunch of fun with it.”

When Jackson hits the road this year, he'll be working with
a new booking agency. After more than 10 years with Cre-
ative Artists Agency, he recently switched to William Morris
Endeavor Entertainment. “The first part of my career, | had
my own kind of promotion outfit, we booked our own stuff,
and then we went [with CAA] for a long time. But | just got
to a point where sometimes a little change might be good,”
Jackson says.

There may be more changes in Jackson's future. “This is
actually my last album for Arista,” he says. “My contract is
up after this, so | guess I'll be doing something for somebody
or onmy own. I don't know yet. I haven’t really thoughtabout
it that much. [ guess it's time to start thinking about it now.”

One thing is for certain: Retirement is not an option. “I'm
very lucky to still be a part of this,” he says. “As long as I'm
still able to have a hit on the radio and sell a few albums and
some tickets, [ don't see that it would be worth retiring. If
you just do 50-60 shows a year, it's not that much time away
from home.

“I've always said, there’s not much to retire from,” Jackson
continues. “It's not really hard work. This is a business. This
is a job. You have to work, commit and be dedicated. It's also
fun and rewarding, and it's not near as hard work as most of
my fans have to do for a living. It's hard to complain.”  «-«

Of his 25 No. 1s on
Hot Country Songs,
his longest-reigning

chart-topper was

“It’s Five O’Clock

Somewhere,” his

duet with Jimmy
Buffett. The tune sat

at No. 1for eight

weeks in 2003.

Besides “Greatest Hits,”
he has 12 releases that
have sold more than 1
million copies, including
1992's “A Lot About Livin®
(And a Little 'Bout Love)"”
(with 3.7 million), 2002's
“Drive” (3.5 million) and
1991's “Don’t Rock the
Jukebox” (2.8 million).

In terms of album
sales, he’s the
eighth-best-selling
artist of the Nielsen
SoundScan era
(1991-present), with
37.5 million sold.

Find more magazines at www.magazinesdownload.co

Jackson has scored a
top 40 hit on Hot Country
Songs every year since
1990. His most recent, “It's
Just That Way,” entered
the top 40 Jan. 9.

—Keith Caulfield

SOURCE: Mielsen SoundScan

Jackson’s Daughter Writes Video
Treatment For Single

One of the challenges of having a long, successful ca-
reer is coming up with fresh ideas, particularly when it
comes to shooting a video for a love song. In addition
to soliciting ideas from the usual industry pros, Jack-
son invited his three daughters to create a video treat-
ment for “It's Just That Way,” the lead single from his
new album.

“Several directors had written some things up, and
nothing stood out,” Jackson recalls. “I just told my girls
one day, ‘You all are creative music people, why don’t
you think of an idea for this video?' | was down in
Florida and Mattie [the eldest of Jackson’s three daugh-
ters with his wife, Denise] called me on the phone and
said she had this idea. | said, ‘Just write it down in a
form sort of like those directors do when they send in
their treatments.’

“She put it on the computer and printed it out for
me, and | thought it was really good. | sent it to my
manager and then the record label got a hold of it and
everybody was jumping up and down.”

“The premise of it is a young man walks through a
neighborhood and through a city,” says Mattie, a 19-
year-old English major at the University of Tennessee
in Knoxville. “He’s walking to go get his girlfriend and
from the moment he wakes up, nothing about the day
is how it should be. He sees the moon instead of the
sun, and he walks past all these different situations
that are backward from how they would be in reality.
Then later in the video, he comes to the girl’s house
and she comes out and they continue to walk together.
Once he's there with her, everything is back to how it
should be.”

The video was shot in late January and was in the final
stages of production at press time. Mattie missed a lit-
tle school to attend the shoot. “It was just two days. They
did the shoot one day in Nashville and one day in Tampa
[Fla.],” says Mattie, who interned for the label last sum-
mer between semesters. “To watch these professionals
that are so great at what they do, create something that
| wrote, is amazing. It was the coolest feeling.” —DEP
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make an unlikely pair.  Mister Mouse

bserved over Stellas in the lounge at the Soho
Grand, Danger Mouse and James Mercer

given name is Brian Burton—has a neatly trimmed
Afro and goatee; he could be the founder of some startup

whose

that combines social networking, crowd-sourcing and, say, cats. Mercer, best-known for fronting
the indie rock act the Shins, looks like Kevin Spacey. Burton represents his home base of Los An-
geles—he’s a multiracial genre-crossing musician whose iPhone screensaver is a picture of fer-
rets dressed as characters from “The Wizard of Oz.” Mercer lives in Portland, Ore., with his wife,
who owns an organic bedding company, and two kids. He worries about public schools and his
backyard compost pile. § But when one-half of Gnarls Barkley and the man behind Natalie Port-
man’s favorite band met at a festival in 2004, things clicked. They kept in touch, hung out atother
fests and finally tied the knot in 2008 and formed Broken Bells. Now, almost two years later, the
pair is about to release a self-titled album, due March 9 on Columbia. 4 “It was good timing for
both of us,” Mercer says. “I was trying to figure stuff out and I wanted to do something different.
I tossed around the idea of a solo record, but in the end, I'm glad Brian was looking for someone
to work with, because it would have been crazy for me to do it on my own.”

stetne RS 2,

The album the pair created is multilayered and almost
psychedelic, tethered by Mercer's steady vocals—and it man-
ages to sound almost nothing like the Shins or Gnarls Barkley.
Mercer is quick to add that the new project doesn't mean that
the Shins are defunct. Burton says that Gnarls Barkley is on hia-
tus while he works on Broken Bells and Cee-Lo records a solo album
but the future is unpredictable. “I never feel like I have to do any-
thing,” he says. Indeed, Burton's entire career, from his pioneering
Beatles/Jay-Z mash-up “The Grey Album” to his production work on
Beck records, has been built on diversity.

The pair established a schedule, with Mercer spending two weeks
at Burton’s L.A. studio and two weeks in Portland while they recorded.
At the end of the process, the pair had 20 “ideas,” as Burton puts it.
“IT'don’t know if I could call them songs per se,” he says. “We pared
everything down and grouped everything that fit together. There were
things on there that we loved, but they didn't fitin.”

The project wrapped last spring. At the time, Mercer was a free
agent—the Shins had fulfilled their contract with Sub Pop and hadn't
signed any other deals. But Burton’s situation was a little more com-
plicated. While living in the United Kingdom in the early part of the
decade, Burton had signed to an indie label called Lex Records, which
then struck a deal with EMI, which assumed his contract. In 2009,
Burton tried releasing a collaboration with indie oddball Sparkle-
horse, “Dark Night of the Soul,” but EMI
blocked the album’s release. (The album
JAMES MERCER quickly leaked online, and Burton ended
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up issuing a collection of David Lynch photographs and a blank CD
under the title.) According to sources, EMI and Burton have re-
solved their differences, and there are plans for an official debut
Danger Mouse CD.

Meanwhile, Burton and Mercer took meetings with various labels
about the new project. “We kept it really under wraps and paid for it
ourselves,” Burton says. “There were a few people who wanted it, but
ultimately, we decided to go with Columbia.”

Burton says that he and Mercer both had conversations with high-
level executives al the label, who spoke to them in some depth about
the music. “1t wasn't just flattery, and we could tell they really wanted
to be part of it,” he says. “We knew they had a reputation for devel-
oping bands and sticking with them for the long haul, like MGMT.”

“Columbia felt like a good fit,” says lan Montone, who manages
both the Shins and Danger Mouse. “They are a strong international
label, with genuine music people at the helm. Rob Stringer, Steve
Barnett and Rick Rubin all showed an immediate and passionate in-
terest in the band.”

Columbia VP of marketing Scott Greer affirms that the label's track
record was a strong selling point. “If you look at what we do with
bands like Adele and the Ting Tings and MGMT, 1 think a new band
should feel confident in the work we do,” he says. “In the case of Bro-
ken Bells, we felt that even though they were two pretty well-known
artists, this really was a new band, and we
couldn’t skip any steps or assume that peo-
ple would automatically be interested.”

PHOTOGRAPH BY FRANK OCKENFELS 3
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The Musical Bromance Of James Mercer And Danger
Mouse Leads To The Creation Of Broken Bells

“Supergroups” like Broken Bells face a unique set of challenges,
and sales can be mixed at best. For every dream team like Monsters
of Folk, which debuted at No. 8 on the Billboard 200, there's a band
like Tinted Windows, which failed to catch fire.

Greer says the campaign to roll out “Broken Bells” targets estab-
lished fans and new converts. The campaign started in September
with a series of banner ads that featured the band in silhouette and

directed users to a landing page with a stem of a song. The URL of

the landing page was an anagram of “Broken Bells,” and every time
a user refreshed, a new stem played. In all, there were five URLs
and 30 stems.

“Pitchfork couldn't figure it out, and Stereogum finally had to ask
their ad sales department,” Greer s “They posted something to
the effect of: “We try not to talk to ad sales, but we were so curious
about this, and it's a new James
Mercer and Danger Mouse project.’

It's pretty great, because we were
then getting news stories about a
banner ad.”

Greer says that even with the
buzz about the ad, he didn't want
to overestimate the level of aware-

the label directed much of the early
messaging to Shins and Gnarls
Barkley fans. “When we released
a track on their site, we e-mailed
those lists first,” Greer says. “And then we watched the reaction roll
across the world. It hit Germany, then NME, then the U.S. and fi-
nally Australia.”

When it came time to premiere the video for the first single, “The
High Road,” Columbia partnered with MySpace and showed teaser
clips of the video in the days before release, soundtracked not by the
actual song, but by stems of the song. As soon as the video went live,
it spread
hop sites. The video has been added at mtvU and will be added at
MTV2and VH1.

The track is also having success at multiple radio formats. “We

throughout the blogosphere, picked up by indie and hip-

sent it wide on Dec. 21, just to get it out there,” Greer says. “It's not
impacting until early February, but some stations added it before the
holidays. And it's being added on all formats—in Seattle, it's been
played on [nonprofit alternative] KEXP, [modern rock] KNDD, [triple
A KMTT] the Mountain and [hip-hop] KUBE.”

The stations aren’t the only Seattleites loving Broken Bells, ei-
ther. Starbucks will stock the album, along with the usual chains
and indie retail.

In addition, Broken Bells created a 7-inch exclusive for indie re-
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‘WEKEPT “BROKEN BELLS”
REALLY UNDER WRAPS AND
PAID FORITOURSELVES.’

—BRIAN ‘DANGER MOUSE’ BURTON

tail; the band will also sell a deluxe version of the album
for $39.99 that is designed to be a music box—a darker,
more modern and ballerina-less version of the little-
girl classic. When opened, it plays a track called “The
Overture,” which is not on the album, for several
minutes. Burton adds that the box can be hacked
and the music can be pulled off to be remixed. In
addition to the album, the box will contain stickers,
posters, lobby cards and a leather book.

“The band is interested in creating an atmosphere
and an experience,” Greer says. “For instance, we had
all of our Sony college reps in town for CM] [Music
Marathon)], and we put them on a bus and drove them
around the city at night while they listened to ‘Broken
Bells’ on MP3 play-
ers. We're planning

n doing a version of
the album with a vi-
sualizer on iTunes,
and we're even toy-
ing with the idea of
playing it at planetar-
iums, accompanied by
alaser light show.”

Although a version of
the album has already
leaked, Burton and Mercer
say they aren't worried. “The songs on the version floating
around the Web now are mislabeled. There are songs on there
it's an old version,” Burton
says. Broken Bells are planning a show at South by South-

that aren’t on the final album

west and mulling over summer festival options, although
firm dates haven’t been announced.

The pair adds that it really has no idea how the album
will do in the end. “I didn’t think [the Gnarls Barkley
hit] ‘Crazy’ would ever do well,” Burton says. “We got
turned down by all the majors before signing to Down-
town. A U.K. DJ got the track and started using it as a
promo for a show, and then it grew there, and then KROQ
[Los Angeles] started playing it, and that was it. 1t was funny,
though, because urban stations wouldn't touch it.”

Burton says he's experiencing some of the same resist-
ance with Broken Bells. “When I travel, people ask me what
I do, and when I say I'm a musician, the next question they
ask is, “What kind?" " he says. “Is this rock? Is it soul? Is it
something else? | don’t know, but | do know we did some-

thing great.” es

DANGER MOUSE
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Blake Shelton Keeps It
Short, If Not Sweet, With
New Album Format

BY DEBORAH EVANS PRICE

Blake Shelton is nothing if not a realist. “I can
look at SoundScan and want to slit my wrists,
not just for me, but for the entire industry,” he
says. “You can either try something new or you

can go with what you already know isn't work-
ing. So I'm all about being a guinea pig.”

Luckily for Shelton, his label was more
than happy to have him run some unex-
plored Habitrails. With the March 2 release
of his “Hillbilly Bone” album, Warner
Music Nashville is employing a different
tack in delivering new music to country
consumers. Shelton’s release is the firstin
what Warner is dubbing a “Six Pak,” a six-
song album of new material, to be followed
by another still-to-be-recorded CD tenta-
tively set for August.

Shelton says industry reaction has been pos-
itive, especially from songwriters and publish-
ers. “People have said, “Thank you for trying
this. We think it's going to work. We can get
music out quicker,” " he says. “Fans will get
more music than me putting out a new album
every two years. It's a quicker way to get new
music to them.”

Warner Music Nashville senior VP of sales
and marketing Peter Strickland says Shelton
was the right artist to launch this new strategy
for several reasons, including “how fans react
with him online and on the road. He's contin-
uously being asked about when he has a new
album coming out . . . and timing was good
too because Blake was in the studio making a
new record.”

Strickland sa

s the Six Pak will enable artists
“to deliver music to [ fans] on a much more reg-
ular basis at a value price package.”

“Hillbilly Bone” is Shelton’s sixth studio
album. The Oklahoma native debuted in 2001
with the hit single “Austin,” which spent five
weeks at No. 1 on Billboard’s Hot Country
Songs chart. Since then he's hit the summit
with “The Baby,” “Some Beach,” “Home" and
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“She Wouldn't Be Gone.”

His current title-track single, a raucous duet
with Trace Adkins, is No. 12 on Hot Country
Songs. “Lyrically it's just a fun song,” Shelton
says. “Once we got in the studio, we thought it
would be good to have Trace's voice on there.
Originally all we were going to do was put him
on the chorus as a bass part, and then we thought,
‘This needs to be a duet.” If you have Trace Ad-
kins on a song with you, you're stupid not to take
advantage of that.”

The label also took a new approach in selling
the digital single. “We decided that instead of
putting out the digital single in the middle of
the traffic that happens in November and De-
cember, we would be better-served putting out
the video on iTunes first when we went to radio
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‘You can either try
something new or
vou can go with
what you already

know isn’t working.

So I'm all about

being a guinea pig.’

\

with the song,” Strickland says.

“Typically, we put out the digital single at the
same time we go to radio. This was a little bit of
a different marketing strategy for us,” he adds.
“In doing so, that video did show up in the top
five on the digital side. Itis one of our most suc-
cessful videos on a digital sales platform. Then
when it came to releasing the digital single, we
waited until the third week in December and he
had a huge debut for us.”

The album was produced by Scott Hendricks.
“It's the most creative album I've done,” Shel-
ton says. “We did a lot of cool things that involve
my sense of humor. There are little snippets of
comedy between songs. It's something people
won't expect.”

Shelton wrote one of the six tracks, “Delilah,”
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—BLAKE SHELTON

and turned to such Nashville tunesmiths as
Craig Wiseman and Rhett Akins for others.
Akins penned two tracks, including “Kiss My

Country Ass,” which Shelton notes isn't likely

to be a single. “It just says ‘ass’ so many times,
you kind of limit yourself,” he says with alaugh.
“These are all songs that I'm pumped about
doing live in front of my crowd.”

Upbeat, playful and occasionally tinged with
sarcasm, the new songs reflect his personality,
according to Shelton. “I'm a redneck at heartand
a huge country music fan. 1 love to hunt and drink
beer,” he says. “It's not just something 1 sing
about, it's really what I do. And with more expo-
sure lately people are seeing that side of me, and
this album is the stamp on all of that. Here's the
guy y'all are starting to get to know.” es

www.billboard.biz
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>>>ARTISTS e

ANNOUNCED FOR
ALL-STAR GAME
Usher will perform
during the introduction
of the 2010 NBA All-
Stars, and Shakira and
Alicia Keys will team up
for the halftime
performance at the Feb.
14 NBA All-Star Game.
The event will air live at 8
p.m. ET on TNT, among
other networks. Shakira
will perform “Give It Up
to Me” and “She Wolf";
Keys will perform “No
One,” “Empire State of
Mind” and “Try Sleeping
With a Broken Heart.”

. '-‘
>>>DR. DOG PREPS /\ //:\

NEW ALBUM

Dr. Dog guitarist Scott
McMicken says that the
group’s new album
“Shame, Shame,” due
April 6, was “a risky one”
for the Philadelphia
quintet, taking it out of
its home studio
environment and
bringing in outside
production help. “It was
. . . doubt-ridden and
rocky along the way,”
McMicken says. “There’s
a lot of changes. We all
just kind of took a step
off the cliff and hoped
we landed on our feet.
We did, thankfully.”

>>>SCORPIONS
LOOK TO OPEN
ARCHIVE AFTER
FAREWELL TOUR
Despite Scorpions’
recent farewell
announcement, guitarist
Rudolf Schenker says the
German hard rockers
“will never be done. “This
history of the band is so
amazing. We have so
much film in our library
and other things which
will keep coming out,”
says Schenker, who
founded Scorpions in
1965 and shepherded the
band to worldwide sales
of more than 100 million
albums. He says the
group’s archive includes
footage from early
concerts in Germany and
Japan, the 1983 US
Festival and a 2002 tour
of Russia. The first
priority is putting out the
final Scorpions studio
album, “Sting in the Tail,”
March 23, A two-year,
five-continent world tour
commences March 15 in
Prague, with North
American dates planned
for June-September.

Reporting by Mariel
Concepcion and Gary
Graff.

Recession
Recordings

Juliana Hatfield Works On The Cheap

Juliana Hatfield's new album is called “Peace
& Love,” but considering its stripped-down
sound and the remarkably low-key way Hat-
field plans to promote it, “Peace & Quiet” might
have been more accurate.

Due Feb. 16 on the singer’s own Ye Olde
Records label, the 12-song set marks a stylis-
tic about-face from 2008’s relatively glossy
“How to Walk Away,” which was produced in
New York by Andy Chase and included guest
spots by Fountains of Wayne guitarist Jody
Porter and Richard Butler of Psychedelic Furs.
In contrast, Hatfield performed and recorded
the hushed, folky “Peace & Love” entirely on
her own in her apartment in Cambridge, Mass.;
in his liner notes, Boston Phoenix writer James
Parker draws comparisons to Nick Drake’s
“Pink Moon" and Bruce Springsteen’s “Ne-
braska,” bare-bones landmarks celebrated for
their sonic and emotional raggedness.

Though it earned glowing reviews, “How to
Walk Away” failed to score the kind of sales
numbers Hatfield racked up in the early "90s
thanks to alternative hits like “My Sister” and
“Spin the Bottle,” the latter of which was fea-
tured prominently in the 1994 movie “Reality
Bites.” (According to Nielsen SoundScan, “How
to Walk Away" has sold 9,600 copies; the singer's
biggest-selling release, at 267,000 copies, is
1993's “Become What You Are.”) Yet Hatfield,
who's currently managing her own career, in-
sists that “Peace & Love” doesn’trepresentare-
sponse to the reaction—"or the non-reaction,”
she says with a laugh—to the disappointing
commercial performance of its precursor.
Rather, she says, it's the creative result of a dif-
ficult year in which she faced a series of health
30 |
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Not a people person:
JULIANA HATFIELD
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problems related to an eating

disorder and “just wanted to
hole up and write about the
stuff that happened.”

She allows that returning
to her DIY roots made eco-
nomic sense. “The last one
was a big financial risk that
came out of my own pocket,”
she says, “and this time | thought it might be
reckless to put that much money into a project
that wasn’t necessarily going to sell.” Hatfield
estimates that making “Peace & Love” cost $125;
that's how much she paid a piano tuner to come
to her apartment. She's spending more, she says,
to hire a publicist at Big Hassle Media and a li-
censing rep at Music for the Masses—expenses
she counts as necessities since “someone has to
tell people the record is coming out” and because
a handful of tracks from “How to Walk Away”
earned revenue-generating placements in such
TV shows as “Friday Night Lights.” Several oth-
ers were made into Muzalk, she says, which came
as a “total surprise.” Less necessary, in Hatfield's
view, is the new album’s availability in big-box

retail outlets; physical distribution is being han-
dled exclusively by the Coalition of Independent
Music Stores’ Junket Boy service.

Given her exceptionally low overhead, Hat-
field feels confident in her decision not to tour
behind “Peace & Love.” The singer detailed her
love-hate relationship with the road in her
warts-and-all 2008 memoir, “When I Grow Up,”
and now she says she's avoiding it in an effort
to stay healthy. “I always lose too much weight
and get really anxious,” she says. “And the au-
diences aren't so big, so I don't make that much
money anyway.

“What I'm doing is marketing this record to
the people who already like me,” she contin-
ues, adding that her next two projects are non-
musical ones: another nonfiction book and
“something else | don’twant to talk about yet.”

“I'm not really reaching out to broaden my
audience at this point,” she says. “I guess you
could say I'm downsizing myself.” oo

i{e]e @ BY JASON LIPSHUTZ

ADDICTED
TONOISE

Alkaline Trio
Returns To Its
Indie Roots

For their seventh album, “This
Addiction” {due Feb. 23), the
members of Alkaline Trio de-
cided to make big changes, start-
ing with the way their music
was released. The alt-punk
group departed Epic Records
last May to form its own im-
print, Heart & Skull, in a joint
venture with Epitaph Records.

Singer/guitarist Matt Skiba
acknowledges the risk involved
with starting a new label, but
he says the move hasn't phased
the band at this point in its
decade-long career.

“We already took the biggest
leap a long time ago, when we
quit our jobs to pursue this
band,” he says. “After doing
that, starting our own label re-
ally isn't that scary.”

Alkaline Trio established it-

selfon Vagrant Records before
signing to Epic for 2008's
“Agony & Irony” and netting a
career-best No. 13 debut on the
Billboard 200. After personnel
changes at Epic left the band
members feeling disconnected
from the label, the group re-
quested and received arelease.

Although the split was ami-
cable, Skiba says the band
wanted to start recording music
on its own terms,

“We just thought, “Wow, we're
never going to getin a situation
where we might get stuck some-
where,' " he says. Epitaph owner
and Skiba's friend Brett Gure-
witz soon reached out and
formed a partnership that gave
the band full control over its
album and access to Epitaph’s
marketing team.

While Heart & Skull repre-
sented a new business oppor-
tunity, “This Addiction,” the
label's inaugural release, marks

PULSE
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>>>BACKTO
MONO

Most Japanese bands struggle
to get tour dates in Europe and
North America, but alt-rock
quartet Mono's biggest prob-
lem is meeting demand.
Mono hits Europe Feb. 19 for
40 dates—including London’s
1,000-capacity Scala—running
through April 4, booked by
Antwerp, Belgium-based Con-
spiracy Booking. “We normally
play 180 shows a year,” gui-
tarist/songwriter/bandleader
Taka Goto says, “[and] tour
twice a year in the States and
twice a year in Europe after
releasing an album. We get
about 70% of our money from
touring, 15% from merchandis-

ing and 15% from record sales.”

The band's complex, dra-
matic jams often draw com-
parisons to Mogwai, God-
speed You Black Emperor
and My Bloody Valentine, but
its latest, sixth album, “Hymn
to the Immortal Wind,” re-
flects its classical influences
with the use of a full orches-
tra. The album was released
in March 2009 on Human
Highway Records (Japan),
Temporary Residence (Unit-
ed States) and Conspiracy
Records (Europe).

“Mono's success has come
primarily from extensive tour-
ing,” says Tokyo-based Keith
Cahoon, CEO of Mono's pub-
lisher Hotwire. But in the States,

SinguE;r talent:
| MONO



http://magazinesdownload.com/

a return to Alkaline Trio's
roots. Recording in its native
Chicago with producer Matt
Allison, who had worked on
the group's first three albums,
the band chose to write all of
the songs together with a min-
imal amount of preproduction.

The result is a fast, tightly
wound record with a punk-rock
flavor that recalls the band's
early work. Skiba says the group

he also credits Temporary Res-
idence founder Jeremy Devine,
who has released all six Mono
albums, for doing “a great deal
to further their career.”

U.S. dates following the Eu-
ropean tour are being finalized
by the Windish Agency.

—Rob Schwartz

>>>KHAN DO

In the wake of the global suc-
cess of “Slumdog Millionaire,”
expectations are high for the
Feb. 12 global release of Fox
Searchlight’s “My Name Is
Khan,” a Bollywood movie
made in the United States.

As a Bollywood title, much
of the movie's appeal is based
on the music. The soundtrack
album appeared globally Jan.
5 on Sony Music and, Sony
Music Entertainment (India)
managing director Shridhar
Subramaniam says, “has al-
ready sold over 150,000 units
[in India] since its launch.”

The soundtrack is written
and performed by the trio
Shankar-Ehsaan-Loy, who in-
volved some of the subconti-
nent’s best-known vocal tal-
ents, including Rahat Fateh Ali
Khan, Shafgat Amanat Aliand
Shreya Ghoshal.

Sony Music Entertainment
(India) owns all rights to the

molded “This Addiction” after
such Epitaph acts as Social Dis-
tortion and Rancid, with songs
like “The American Scream”
and the title track featuring
hook-filled choruses and break-
neck percussion.

The change in sound will
help Alkaline Trio connect with
Epitaph’s fans as the label rolls
out the release. Fans were able
to stream the title track on the

Acid tongue:
ALKALINE TRIO

film's music—including the
publishing—having acquired
them from filmmaker Dharma
Productions.

Subramaniam notes that the
companies have collaborated
before on successful Bolly-
wood soundtracks. “ ‘Kal Ho
Maa Ho' [2003] sold over 2.5
million units and ‘Kabhi Alvida
Ma Kehna' [2006] sold over 1
million units worldwide,” he
says. “l am sure ‘My Name Is
Khan' will set another mile-
stone in the market.”

The film screens at the Berlin
International Film Festival dur-
ing the second week of Febru-
ary. U.S., U.K. and Dubai live
shows by the soundtrack per-
formers are being planned.

—Ahir Bhairab Borthakur

>>>VISIONS OF
JOANNA

Releasing a live album as an
artist’s major-label debut isn’t
standard music biz practice—
but then genre-hopping pi-
anist Joanna MacGregor rarely
avoids the unexpected.

In addition to classical works,
the British artist's repertoire in-
cludes works by a raft of more
contemporary composers,
from Indian/pop/classical writ-
er Nitin Sawhney to the late
American eccentric Moondog.

band's Web site in exchange for
Twitter posts, while Hot Topic
will issue an exclusive 7-inch
and Valentine’s Day e-card. A
video for “This Addiction” and
a stream of the full album on
MySpace will also be available
near the release date.

“We're utilizing all of our as-
sets for this release,” Epitaph
marketing director Chris Tro-
vero says. “By reaching both the
band's fan base and the label's
fan base, we've been able to
spread the word pretty well.”

Alkaline Trio will launch a
spring U.S. tour with Cursive
Feb. 16 in Ponoma, Calif. The
members also plan to release
some solo material in the com-
ing year. Skiba is aiming for a
summer release for “Demos,”
a collection of tracks he re-
corded on his laptop, while
singer/bassist Dan Andriano
will be working on side project
the Emergency Room.

“This Addiction” remains the
only planned release on Heart
& Skull, but Skiba says he
would love to add more.

“Putting out this record is the
priority, but we aspire to put out
other bands,” he says. “We're
hoping to build something
that’s ours.” e

MacGregor's November
2009 signing to Warner Clas-
sics & Jazz included her Sound
Circus label becoming a Warn-
er imprint. WCJ will issue her
new album, “Live in Buenos
Aires,” Feb. 22 in the United
Kingdom, with continental Eu-
ropean and Asian markets—as
well as Australia—following in
March and April.

“When | signed the Warner
deal, this was one of the
things | had ready to go,” Lon-
don-born MacGregor says.
And she insists she's happy
with the set. “There's blissfully
little you can do with a live
recording. There's nowhere
to hide and it’s real.”

The album, recorded in May
2007 during a South Ameri-
can tour with the London-
based Britten Sinfonia, fea-
tures the pianist’s take on
works by Bach and Stravinsky
plus composers from Brazil
and Argentina.

MacGregor launched Sound
Circus in 1998 to release her
own recordings. Warner will
reissue its entire catalogin 2010,
including the 2001 Mercury
Prize-nominated “Play.” First
up, also on Feb. 22, are “Deep
River” (2006) and “Moondog—
Sidewalk Dances” (2007).

—Hazel Davis

MUSIC

with SHOOTER JENNINGS

On the title track to his 2005 debut, “Put the ‘O’ Back in Country,” Shooter Jennings, the son of
country legend Waylon Jennings, sang about “playing hillbilly music, like | was born to do.” The
Southern rocker takes an unexpected, darker turn on his fourth studio album, “Black Ribbons,”
due March 2 on Black Country Rock/Rocket Science Ventures, by tapping novelist Stephen King
to help narrate a 70-minute concept album that explores an apocalyptic future, With the help
of his new band Hierophant, Jennings moves beyond the country-rock barriers by experiment-
ing with multiple genres, ranging from electronic to punk—and even Auto-Tuned vocals.

1 “Black Ribbons” is darker and more

experimental than your past releases. How
did you develop the concept?
There were many elements in my life that led
to this record; | went through a lot of big
changes. T had adaughter and left my label and
management in Nashville. So I had all this
swirling emotion. In 2008 I moved across the
country again from New York to Los Angeles.
I drove in an RV with my fiancee, our daugh-
ter and our dog. That was the week when the
economy completely fell apart. There was this
feeling of being in the middle of the U.S. while
all of this craziness was happening and hear-
ing the fear from people on the radio. It opened
my eyes to the injustice of how society is pan-
ning out. So I had a concept for the album by
the time [ got to L.A.

¢ oW
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2 There are only a few songs that could
work for country radio. Was this album a
planned departure from country music?
It was 100% natural. There were some songs
that didn't end up on this record that were coun-
try-esque. With all these changes, part of that
was also examining who [ am. That includes
all the work I've done before, which I'm very
proud of. My past records were exactly where
I'was in my life at thattime. For now, I feel like
there's more of a bigger picture to my tastes
and what I can offer.

3 The fictional talk-radio host/album
narrator Will O’ the Wisp paints a post-
apocalyptic picture of the world. Did anything
other than the poor economy inspire this?
I've always been drawn to the darker side of
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things. When | was doing this record, I was
reading a lot on everything, from past civi-
lizations to government conspiracies to UFOs
to the brief history of time to books on the oc-
cult. I was soaking up this dark countercul-
ture of the world. We're in a very grim time.
So I needed to paint the grim picture to let
the colors of the positive message of the
record shine.

4 How did you get Stephen King to be
the voice of Will O’ the Wisp?
The idea popped into my head by the time |
reached L.A. Someone at Entertainment
Weekly hooked us up and forwarded an e-
mail from me to him. It didn’t hit me that [
got Stephen King wrapped into some scheme
until he e-mailed me back. But I knew he was
a fan. Eventually | sent him my idea
for what Will O’ the Wisp should be
and he liked it. The next thing | knew,
there was a CD of his recording on my
doorstep, with a photograph of him in
the studio and a transcript.

5 Your past three studio albums

were released by Universal South.
Why did you leave the label?
I love them and we had a great time
with them, but at the end there was a
lot of management regime changes
over there. I was told that I was look-
ing at the reality of docking what I was
doing in the studio by not spending
very much money and should be re-
hearsing the songs in sound check and
staying on the road. So I was like, “This
is not inviting anymore.”

6 In 2008, you and your band the .357s

worked on “Waylon Forever,” a tribute to
your father. Do you have any similar proj-
ects lined up?
We're doing some “Waylon Forever” shows,
where we play the whole record and then play
some other stuff. There's a Waylon tribute
record [being put together for ScatterTunes]
that has a lot of different people on it. | have a
couple songs on itand my mom [[Jessi Colter]
is on it a few times. | took part in that, butit’s
not necessarily anything of my artistic creation.
But you never know. The “Waylon Forever”
thing was important for me to get out there.
Once | did that, 1 felt like | had achieved one
of my goals. =
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ALBUMS

JOSH TURNER
Haywire

Producer: Frank Rogers
MCA Nashville

Release Date: Feb. 9

Josh Turner's 2004 break-
through hit, “Long Black Train,”
rerminded country fans how rare
and celebrated such thrilling,
deep-baritone voices have
been throughout the genre’s
history. And while Turner is a
worthy heir to such barrel-
chested baritones as Don
Williams, Randy Travis and
Trace Adkins, his fourth album,
“Haywire,” is a study in incon-
sistent use of his vocal gift. On
the single "“Why Don't We Just
Dance,” Turner avoids over-
singing, instead letting his voice
communicate through the
song’s message, resulting in
one of the album’s best tracks.
Conversely, on the remake of
Williams' 1987 hit ballad I
Wouldn't Be a Man,” Turner
overuses his low register, when
a more restrained approach
would've improved the take.
Meanwhile, trite and sometimes
awkward lyrics diminish some
tracks that contain great instru-
mentals. But the album’s finest
moment is the choir-backed
spiritual “The Answer,” where
Turner sings, "If you're lookin’
for somebody you can talk
to/When the heartache and the
troubles overcome you/There's
a man you can count on.”"—WJ

RECKLESS KELLY
Somewhere in Time
Producer: Reckless Kelly
Yep Roc Records

Release Date: Feb. 9

It takes a certain amount of
belief in one’s own abilities to
attempt an album of covers,
let alone a tribute to a musi-
cal hero. And it takes talent to
actually pull it off. Meet
Austin-based country-rock
band Reckless Kelly—a group
that has the chutzpah and
chops to properly honor
Idaho singer/songwriter Pinto
Bennett, who with his band
Famous Motel Cowbaoys influ-
enced a generation of North-
western musicians. Reckless
Kelly's latest album, "Some-
where in Time,” is made up of
Bennett-penned tunes. (Ben-
nett himself guests on two
tracks.) Among the highlights
is “The Ballad of Elano De
Leon," with a guest appear-
ance by Joe Ely. The rollick-
ing "Bird on a Wire" is perhaps
the album's best cut, mixing
smart lyrics and sizzling guitar
work, while honky-tonk “I've
Done Everything | Could Do
Wrong” will probably fill the
floors in dance halls all
across Texas.—KT

THE MAGNETIC
FIELDS

Realism

Producers: various

YEASAYER

Odd Blood

Producer: Yeasayer

Secretly Canadian

Release Date: Feb. 9
Brooklyn-based rock act Yeasayer

gained acclaim with its 2007 debut, “All Hour Cymbals,”
by achieving an impressive balance between world-
influenced, experimental noise and disciplined, memo-
rable pop-rock. For its sophomore effort, “Odd Blood,”
Yeasayer has maintained its standards of hybrid artistry.
But like a number of its indie-rock contemporaries, the
outfit has turned to synthesizers for soundscape inspira-
tion. The single “Ambling Alp” is a dynamically percus-
sive new wave self-respect anthem, while “I Remember”
has all the meledic flourish and vocal loveliness of an
early Erasure aria. Modified African rhythms visit in
dance-friendly tracks “Madder Red” and “O.N.E.,” and
“Rome” is a steadily building strut with drum and vocal
effects that reach out and grab from dark alleys.
Between the folds of intricate sound on “Odd Blood”
float Yeasayer members Anand Wilder’s and Chris Keat-
ing’s expressive vocal harmonies, giving this seemingly
disparate, indefinable music a clear identity.—EN
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MASSIVE ATTACK
Heligoland
Producers: Robert Del

Naja (3D), Grand Marshall

(Daddy G)
Virgin
Release Date: Feb. 9

Throughout the '90s, “trip-hop” was the best anyone could
do to describe Massive Attack and the head-nodding fam-
ily of talents it inspired, like Portishead and Tricky. But fol-
lowing the recent paths of those acts, Massive Attack’s first
effort in seven years pushes farther beyond its comfort
zone. New album “Heligoland” pulls in guitars, pianos and
more singers than MCs, often settling into a sound that’s
purposefully lo-fi. But the production duo of Robert Del
Naja (3D) and Grand Marshall (Daddy G) hasn't lost its cin-
ematic scope. The track “Paradise Circus” (featuring '90s

Nonesuch Records

Release Date: Jan. 26

The Magnetic Fields' latest stu-
dio album, "Realism," is the
final—and most convincing—
installment of the band’s “no
synth” trilogy, which began in
2004 with “i." On the new set,
Magnetic Fields founder Steph-
in Merritt continues to move
away from the band's usual
dependence on effects to ex-
plore the innards of folk with-
out using electric instruments.
Merritt and his troupe mostly
succeed in achieving a natu-
ral sound on “Realism,” but the
results are sometimes shaky.
With lyrics like "Do-si-do
down/To our hoedown/ Our
rootin’-tootin® hootenanny,”
the song “We Are Having a
Hootenanny” straddles the
line between playful and ri-
diculous. But the alluring
tracks "l Don't Know What to
Say” and “Better Things" find
the band inching back toward
its comfort zone—Merritt's
songwriting thrives, and non-
traditional percussion like the
tabla and tree leaves satiate
the need for unusual sounds.
Ultimately, the electronic-free
approach onthe closer of the
trilogy results in the Magnetic
Fields' most organic effort to
date—and it doesn't stray too
far from Merritt's pop-leaning
background, making it the
most successful of its synth-
free siblings.—LF

MIDLAKE

The Courage of Others
Producer: Midlake

Bella Union Records
Release Date: Feb. 2

With its layered melodies and
gentle guitar progressions, Mid-
lake’s 2006 breakout album,
“The Trials of Van Occupanther,”
was a hypnotizing riff on clas-
sic-rock conventions. For third
album "The Courage of Others,”
the Texas-based band draws
upon its strength while delving
more deeply into the lush
sounds of British folk music.
Themes of self-discovery and
natural beauty swirl around
tracks like the midtempo jam
“Small Mountain” and the gor-
geous ballad "Fortune.” “The
Courage of Others” doesn't
offer anything as immediately
captivating as “Van Occupan-
ther” gems like “Roscoe” and
“Young Bride,” but the new
songs slowly take shape and
are unafraid to choose interest-
ing detours, While singer/gui-
tarist Tim Smith’s saccharine
voice still commands the spot-
light, the band’s blossoming
vocal harmonies elevate the
album and give such tracks as
“Acts of Man" and “Children of
the Grounds” their swelling cli-
maxes. Midlake has moved into
more complex territory with
“The Courage of Others,” mak-
ing forward-thinking folk music
that is at once both universal
and privately felt.—JL
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ingénue Hope Sandoval) builds from hand claps and key-
boards into a swell of sampled strings, while the shuffling
drum pads on “Pray for Rain” (with TV on the Radio’s
Tunde Adebimpe) provide the tense background for a
down-the-rabbit-hole bridge with club-trance keys. It still
warms the blood to hear those trip-hop synths roll on the
slow-burning “Flat of the Blade” (with some acid loops
thrown in for good measure), but Massive Attack’s arsenal
has expanded and the resulting onslaught is nothing short

of brilliant.—KM

LOS CAMPESINOS!
Romance Is Boring
Producers: John
Goodmanson, Los
Campesinos!

Arts & Crafts

Release Date: Jan. 26

Onits third album, “Romance
Is Boring,” the members of
seven-piece rock act Los
Campesinos! expand their
musical range by utilizing
more instrumental and me-
lodic variety than found on
the band’s 2008 sophomore
effort, “We Are Beautiful, We

53k merer

Ryko

Are Doomed.” But new songs
like "We've Got Your Back”
prove that the group is still
concentrating on proclaiming
the unending angst of love
through toe-tapping dance
ditties. On the track, an up-
beat tempo clashes with lyrics
by singer Gareth Campesinos
that claim, “I've learned more
from toilet walls than I've
learned from these words of
yours.” Other highlights in-
clude "Who Fell Asleep In,”
which boasts a bridge punc-
tuated by a jazzy horn riff, and

ALLISON MOORER
Crows
Producer: 7.5, Field

Release Date: Feb, 9
Trying to pigeonhole the restlessly

creative Allison Moorer remains as gratifyingly fruitless
as ever. Her latest release (and Ryko debut), “Crows,”
finds the erstwhile Nashville fixture moving further away
from country music and the roots rock she explored on
her two albums for Sugar Hill Records. Embracing an
approach presaged on “Mockingbird,” her Buddy Miller-
produced 2008 covers album, “Crows” opts for a most-
ly stripped-down acoustic sound that provides the per-
fect setting for Moorer's marvelous, R&B-inflected voice.
With the compositions on “Crows” alternating in tone
between hopeful and foreboding, Moorer explores
themes of regret, loss and new beginnings with a deft
hand and some of the best singing of her career.
Highlights include “It's Gonna Feel Good (When It Stops
Hurting),” the lovely title track and the affecting piano
ballad “Easy in the Summertime,” a reflection on her

Alabama childhood.—LH

WARREN U PREEZ & NICK THORMTON JOMES


http://magazinesdownload.com/

JOSEPH ANTHONY BAKER

the lush instrumentation on
“The Sea Is a Good Place to
Think of the Future.,” “"Ro-
mance Is Boring” would be
better-served with more of
the diversity that's found on
these tracks. But those with-
out dates on Valentine’s Day
should find some cheer in this
danceable collection.—EC

DEE DEE
BRIDGEWATER
Eleanora Fagan (1915-
1959): To Billie With Love
From Dee Dee

Producer: Dee Dee
Bridgewater

DDB Records/Emarcy
(Universal)

Release Date: Feb. 2

MNo stranger to musical exper-
imentation, Dee Dee Bridge-
water mixed jazz with West
African rhythms on her 2007
multicultural expedition “Red
Earth: A Malian Journey.” She
brings the same no-holds-
barred approach to her latest
project, “Eleancra Fagan
(1915-1959): To Billie With Love
From Dee Dee," a tribute to
jazz pioneer Billie Holiday. But
this is more than just a covers
album. Bridgewater digs be-
neath the darkness and pain
associated with Holiday's
music, delivering a joyful take
on—and deeper respect for—
her predecessor's strengths
as a vocalist and songwriter,
The usual and not-so-usual
suspects from Holiday's leg-
acy are here (including "Good
Morning Heartache” and “God
Bless the Child"). However,
they're infused with new
arrangements (courtesy of
Bridgewater's longtime band-
mate Edsel Gomez) that shed
a modern light on Holiday's
work. For example, "Lady
Sings the Blues” swings to life
through its fusion of African

CLEGEND & CREDIIS

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Melanie
Bertoldi, Erin Clendaniel, Lindsey
Fortier, Ron Hart, Louis Hau,
Wade Jessen, Jason Lipshutz,
Kerri Mason, Michael Menachem,
Gail Mitchell, Evie Nagy, Deborah
Evans Price, Ken Tucker

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

polyrhythms; “Lover Man”
shines with a sexy, sassy sheen;
and “Miss Brown to You" gets
afeisty makeover. Pulling it all
together are Bridgewater's ex-
pressive, unrestricted vocals—
especially riveting on the
sparsely arranged, racism-
themed “Strange Fruit."—GM

TOBYMAC
Tonight
Producers: various
ForeFront Records/EMI
Christian Music Group
Release Date: Feb. 9
TobyMac has always delivered
sonically inventive and lyri-
cally substantive music that
appeals to a wide fan base.
On his fourth studio set, "To-
night,” he continues to serve
up what he calls “musical
gumbo—hip-rock, funk and
soul.” And never has such a
fusion been more tasty and
satisfying. The anthemic sin-
gle “City on Our Knees" is al-
ready a chart-topping hit with
strong digital sales, and the
title track is a high-energy
number that features the
gritty vocals of Skillet front-
man John Cooper. “Funky
Jesus Music” showcases toby-
Mac’s ability to get a party
started and captures the edgy
energy that makes his live
shows so powerful, as does
the rocker “Hey Devil." But
“Wonderin' ” (featuring Re-
lient K's Matthew Thiessen)
is one of the album’s most
engaging tracks. Elsewhere,
“Break Open the Sky,” which
features noted worship lead-
er Israel Houghton, is a sunny
reggae number about Jesus'
return. TobyMac never fails
to make music that stimu-
lates the mind, nourishes the
soul and makes listeners
want to dance—all at the
same time.—DEP

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.

All aloums commercially available
in the United States are eligible,
Send album review copies to
Mitchell Peters at Billboard, 5055
‘Wilshire Blvd., Seventh Floor, Los
Angeles, CA 90036 and singles
review copies to Monica Herrera
at Billboard, 770 Broadway,
Seventh Floor, New York, NXY.
10003, or to the writers in the
appropriate bureaus.

SINGLES
L]
L : = P S
ALAN JACKSON
It’s Just That Way (3:26)
Producer: Keith Stegall
Writers: K. Stegall,
V. McGehee, K. Sackley
Publishers: various
Arista Nashville
The first single from this
country veteran's forthcom-
ing “Freight Train” sounds
like classic Alan Jackson—a
beautiful, understated love
song with a gentle melody
and heartfelt lyric. Though
he wrote every track on his
previous album, “Good
Time,” Jackson turns to
other MNashville tunesmiths
for some contributions to his
new collection, and this well-
crafted song is a winner.
Penned by his longtime pro-
ducer Keith Stegall and co-
writers Vicky McGehee and
Kylie Sackley, the song is just
a simple celebration of a love
that's as natural as the sun-
rise. The ever-dependable
Jackson delivers a perform-
ance that oozes with warmth
and his usual easygoing
charm. “It's Just That Way”
is a strong lead-in to what’s
sure to be one of country
music’s biggest releases in
2010.—DEP

[ POP |

THE BLACK EYED
PEAS

Imma Be (4:17)
Producer: Will.iam

Writers: various

Publishers: various
interscope

With three hits from "The
E.N.D." already under their
belts, the Black Eyed Peas are
ready to pack dancefloors
again with the album'’s fourth
single. The group sounds as
unabashedly confident as
ever here, and yet it manages
to keep its boasts sounding
clever: “Imma be a brother,
but my name ain't Lehman,”
declares Will.i.am, who also
co-produced “Imma Be." A
brazen horn section and
smooth keyboards cruise
along until the song's sudden
transition, when the beat
switches from a snap music-
meets-Neptunes stomp to a
funk-house glide, meshing
with a seemingly endless
vocal loop of “Imma be” to
form a pounding, assertive
club thumper. Given the suc-
cess of its predecessors,
“Imma Be,"” while inherently
gimmicky, should be sticking
around for a long time.—EC

GREEN RIVER
ORDINANCE

Come On (3:47)
Producer: Mark Endert
Writer: Green River
Ordinance

Publishers: For Mona
(ASCAP), administered by
Kobalt Music
Virgin/Capitol

REVIEWS-

GIL SCOTT-HERON

Me and the Devil (3:34)
Producer: Richard Russell
Writer: R. Johnson

Publisher: MPCA King of
Spades/Kobalt Music Publishing
XL

Gil Scott-Heron comes to grips with a decade of
incarceration and tribulation on this captivating
number, a variation of blues giant Robert Johnson’s
“Me and the Devil Blues.” The lead single from the
legendary spoken-word laureate’s album, “I'm New
Here"—his first since 1994's “Spirits"—was produced
by XL label head Richard Russell, who cooks up a
downtempo, dubstep beat. Scott-Heron sounds far
older than his 60 years might suggest as he wails,
“Early this morning, when you knocked upon my
door/| said, ‘Hello, Satan, | believe it's time to go.'
When he delivers those ominous opening lines, he
transplants Johnson’s Mississippi scene all the way
to Harlem with the conviction of a man who's done
his own share of small talk with the devil.—RH

“TODAY WAS A FAIRYTALE"

TAYLOR SWIFT

Today Was a Fairytale (4:01)
Producers: Taylor Swift, Nathan
Chapman

Writer: 7. Swift

Publishers: Sony/ATV Tree Publishing,
Taylor Swift Music (BMI)

Big Machine

On the heels of winning an album of the year Grammy
for “Fearless,” Taylor Swift has scored another hit in
“Today Was a Fairytale,” a new song written for the film
“Valentine’s Day.” The lyrics are driven more by sweep-
ing emotion than by the kind of specific, youth-focused
imagery found in Swift’s recent singles “Fifteen” and
“You Belong With Me.” “Can you feel this magic in the
air? It must’ve been the way you kissed me,” Swift sings
dreamily on the chorus. “Fell in love when | saw you
standing there, it must've been the way/Today was a
fairytale.” Likewise, her vocals display a growing matu-
rity that could entice her few remaining doubters. As
Swift keeps growing as a songwriter and artist, songs
like “Fairytale” will help her reach an even broader
audience.—MB

SOUNDTRACK

With the steadily growing
appeal of its single "Come
On,” Green River Ordinance
establishes itself as a pop-
rock actto keepaneyeonin
2010. Singer Josh Jenkins’
yearning, honest vocal tone
bears a resemblance to that
of Counting Crows frontman
Adam Duritz, which makes
lines like, "l just wanna be the
hand you hold when you're
cryin’,” go down easily. The

song further benefits from
uplifting guitars, a striking
melody and relatable lyrics
co-written by Jenkins with
his bandmates Jamey and
Geoff lce, Joshua Wilkerson
and Denton Hunter. Already
scaling Billboard's Adult Top
40 chart, “Come On” stands
to garner more attention for
the Fort Worth, Texas, band
as it hits the road for a Feb-
ruary tour.—MM
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hwer: Artists recording a
3tsion of ‘We Are the World.

A New
‘World’ Order

On Behalf Of Haiti, A Diverse Lineup Celebrates
The 25th Anniversary Of "‘We Are The World’

dios in Hollywood—or w

! LIFT EVERY VOICE = &

.
' MTV Networks’ “Hope for Haiti Now” charity album continues to make waves on the - \
' v 4 charts, as the set sells another 143,000 downloads (No. 2 on the Billboard 200) while AL L B
< - five of its tracks dot the Billboard Hot 100 (see page 42).9 In the first nine days of _ ) e
Vs - 4 release, the combined sales of tracks from the album have reached 792,000 - __ﬁ_____/
};:ﬁuu v X Nt downloads, according to Nielsen SoundScan. Because SoundScan’s tracking week i
; = ~ , ends at the close of business on Sunday evening, last week’s charts reflected only \
. two days of sales for the “Haiti” tracks.? In their first two days of availability— —
‘;6'5,000 # J _,..ﬁ'ﬁ?ﬁr-iollowing their debut indigital retailers’ stores‘Jan. ?B—the collected tracks moved - \ \
274,000. In the week that ended Jan. 31, that figure jumped to 334,000 (up 22%). N et 4l
The biggest seller of the bunch is “Hallelujah” by Justin Timberlake and Matt Morris. > - tlr e
featuring Charlie Sexton, which has sold 215,000 downloads. It's followed by Jay-Z, J - -
Bono, the Edge and Rihanna with “Stranded (Haiti Mon Amour),” with 165,000. The # - 3
89,000 latter figure combines the sales of both the studio and live versions. —Keith Caulfield ¥
L {
60,000
41,000
34,000 33,000 28,000 |
: o0 7000 1,000 /
B0 BOWO - mooo  gooo  g00 7000 6,000
4 : i : 1,000
Justin Timberfake  Jay-I,Bono,  Sheryl Crow,  TaylorSwift, Jennlfer Hudlson  Coldplay, Beyoncé  Christing Aguilera,  Shakira Madonna,  DaveMatthews  MaryJ.Blige,  AliclaMeys,  Johnlegend,  Stevie Wonder, Bruce Springsteen, Wyclef Jean, Sting, Emeline Hichel,
& Matt Momis Ihe Edge Kid Rock “Breathless” Featuring  “AMessage 2000" & Chris Martin,  “Lift Me Up™ Fealuring the Roots, “Like a Prayer™  &MeilYoung,  “Hard Times “Send Me An Angel” “Motherless = “ATime lolove/  “We Shall “Rivers “Driven to Tears™  “Many Rivers
Featuring Charfie & Rihanna, & Heith Urban, the Roots, “Hak™ “I'l Stand By You™ “Alane Come Again Chile™ Bridge Over Overcome™ of Babylon/ to Cross™
Sexton, “Stranded  “Lean On Me” “Let It Be” and Foresaken”  Ho Hore” Troubled Water™ Yele (Medley)”

“Hallelujah™ (Haiti Man Amour)™
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

CELTIC CROWN

SOUNDS OF SADE

>>

PATTY’S ‘CHURCH’

CHART
"4

= g

BEAI

=
==After winning six Grammy
Awards at the Jan. 31 event, the
most by a female artist in one
year, Beyoncé can't be thinking
“Why Don’t You Love Me.”
However unreflective of her
fortunes, that's the title of her
12th No. 1 on Hot Dance Club
Songs. She concurrently notches
her 16th top 10 on the chart, as
“Telephone,” with fellow Grammy
winner/performer Lady Gaga,
charges 17-9.

>>Kings of Leon didn’t fare too
badly at the Grammys elther,
claiming three victories. The
quartet follows up by making
chart history on Triple A, where
“Use Somebody” becomes the
first song to log a year on the
tally. Its 52-week chart life
breaks a tie with John Mayer's
“No Such Thing” in 2001-02.

Read Chart Beat
eek at
billboard.com/chartbeat.

z
£
&
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Billbeard.

Lady Antebellum Leads Banner Week For EMI

Lady Antebellum’s second album,
“Need You Now,” starts its chart run at
No. 1 on the Billboard 200, selling
481,000 copies, according to Nielsen
SoundScan. That's the biggest debut
sales week for any set since Susan
Boyle’s “I Dreamed a Dream” bowed
atop the list with 701,000 in November.

It's also the best bow for a country album
since Taylor Swift’s “Fearless” opened
at No. 1 on the chart with 592,000 copies
in November 2008,

Lady Antebellum’s self-titled first
album debuted and peaked at No. 4 with
43,000 during its opening weel in May
2008. This weel is the set’s 94th on the
chart, and it climbs one spot to No. 15
with 31,000 (up 32%).

The eye-popping sum that “Need You

IVIa I-I(et \A’at(:lll A Weekly National Music Sales Report

Now” racked up is also the biggest open-
ing week for an album released in Jan-
uary since Game’s “The Documentary”
bowed at No. 1 with 587,000 in 2005.
Traditionally, January isn't packed with
albums that earn block-
buster debuts, as most of
the top releases come out
during the year-end holi-

OverThe
Counter

“Grammy Nominees 2010" compila-
tion {down three slots to No. 8 in its sec-
ond week with 45,000; down 7%); and
Manhattan’s Celtic Woman with
“Songs From the Heart” (debuting at
No. 9 with 42,000).

The lasttime EM1had
four albums in the top 10
was on the July 4, 1998,

day shopping season. But  KEITH
for Lady A’s Capitol Nash-
ville set, all the stars have
seemingly aligned.

The new album’s title
track, which the trio per-
formed Jan. 31 at the
Grammy Awards, has spent five weeks
atop the Hot Country Songs chart and
jumps 37-30 on the Mainstream Top 40
tally. And the trio has another reason to
celebrate, as it won its first Grammy
during the show's pre-telecast cere-
mony, taking home the award for best
country performance by a duo or group
with vocals (for “I Run to You,” from its
first album).

Lady A's arrival at No. 1 helps EMI
Music claim four of the top 10 titles on
the Billboard 200, the first time the com-
pany has done soin nearly 12 years. The
group’s Capitol Nashville setis joined by
Capitol's Corinne Bailey Rae and her
second album, “The Sea” (a debutat No.
7 with 53,000); the Grammy/Capitol

CAULFIELD

chart, with Master P's
“MP Da Last Don” {No.
3, No Limit/Priority), the
soundtrack to “Hope
Floats” (No. 4, Capitol),
Garth Brooks’ “The
Limited Series” (No. 6,
Capitol Nashville/Capitol) and the
Smashing Pumpkins® “Adore” (No. 10,
Virgin/Capitol).

- o=
b ]
-

A TRIO OF TRIOS: It's not often that
a country group reaches No. 1 on the
Billboard 200. In fact, it has happened
so infrequently, you can count the num-
ber of acts on one hand.

Before Lady Antebellum hit the top
this week, just two other country groups,
Dixie Chicks and Rascal Flatts, ruled
the big chart. And like Lady A, both are
trios, too.

The Chicks did it first, when “Fly”
debuted at No. 1 on the Sept. 18, 1999,
chart. The trio then followed it up with
“Home" (2002) and “Taking the Long

Weekly Unit Sales Year-To-Date
warm DIGITAL
ALBUMS ALBUMS* TRACKS 2009 010 CHANGE

This Week 6,506,000 1,913,000 24,913,000 OVERALL UNIT SALES
Last Week 5846,000 1823000 26,115,000  Albums 25097000 23961000  -45%
Change 1.3% 4.9% _agy  Digital Tracks 101,519,000 103,976,000 2.4%
ThisWeek Lt Year 6,510,000 1389,000 22,902,000  loresingles (0 I 50, O,
e g T sl 126,723,000 128,087,000 11%

L K ’ ’ Alburms w/TEA" 35,248,900 34,358,600 -2,5%

“Cigital afoum sales are also counted within album sales.
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Way" (2006). Rascal Flatts claimed its
first No. 1 in 2004 with “Feels Like
Today.” Since then, all three of the
group’s follow-up sets have debuted
at No. 1: “Me and My Gang” (2006},
“5till Feels Good” (2007) and “Unstop-
pable” (2009).

Nate, while the Eagles’ last album,
“Long Road out of Eden,” was No. 1 on
both Top Country Albums and the Bill-
board 200, it was only their second ca-
reer set eligible for the former list, thus
making it difficult to define them as a
“country” act.

COMING SOON: Next weelk on the Bill-
board 200, look for Lady Antebellum’s
“Need You Now" to hold atop the tally
for a second week. The set may sell be-
tween 190,000 and 220,000 copies.

That sales forecast is based on how,
in the past year, most high-debuting
country albums have generally dropped
by anywhere from 55% to 60% in sales
in their second week. However, throw-
ing a wrench into predicting Lady A’s
second week is the Grammy Awards.
It's likely that a full week’s worth of im-
pact from the show will help soften the
album's second-week decline.

The highest debut will likely be Lil
Wayne's rap/rock “Rebirth” album,
which industry sources are suggesting
may sell 140,000-150,000 copies. s«

Distributors’ Market Share:

12/28/09-01/31/10

EMI

0] 19,070,000 16,449,000 -13.7%

Digital 5,863,000 7,314,000  24.7%

Vinyl 158,000 195,000 23.4%

3 Other 5000 3,000 -40.0%
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SALES DATA
COMPILED BY

nielsen
SoundScan

ARTIST Title

IMPRINT & NUMBER | DISTRIBUTING LABEL [PRIGE}

BOT ST 3l LADY ANTEBELLUM
—— LI CAPITOL NABHVILLE 87702 {18 .58)

VARIOUS ARTISTS

MTV KETWORKS DIGITAL EX {7 98]

LADY GAGA

STREAMLIKE/KONLIVE/CHERRY TREEANTERSCOPE 0118054/1GA {1298}

SUSAN BOYLE

SYCO/GOLUMELS S9829/SONY MUSIG (11.98)

BARRY MANILOW

RTIST Title &
IMPRINT & NUMEER | DISTRIBUTING LABEL (PRIGE) =
JAMES FORTUNE & FIYA
HLACKSMOKE 3073/ WORLOWIDE (1585
MIRANDA LAMBERT
COLUMELY (NASHVILLE) 4BB54/SMN (12 98)
GUCCI MANE ; .
BRICK SQUAD/ASYLUM 5205404 /WARNER BROS. (15.88) The State Vs. Radric Davis
SOUNDTRACK Glee: Season One: The Music Volume 1
20TH GENTURY FOX TN/COLUMBLA 54090/SONY MUSIC (11.938)

NORAH JONES

Need You Now Encore

Hope For Haiti Now Revolution

The charity set [E] 39 38
shifts 143,000 after
its first full week of

The Fame

| Dreamed A Dream

ARISTA S977T/RMG (13.8) Tha Graatest Love Songs OF All Time w‘:“:z:,:hk::"fn , a2 w BLUE NOTE 99265°/81L6 (18.98) The Fall
only . T Jusi — -

[N MICHAEL JRCKSON : . . SOUNDTRACK

GAINER I Michael Jackson’s This Is It (Soundtrack) Bl two weeks—and 66 ¥ - FOXIFOX SEARGHLIGHT &134/WEW WEST (17 88) Crazy Heart

CORINNE BAILEY RAE

CAPITOL 09378 {18.08)

VARIOUS ARTISTS

| _GRAMMY 07880/ CAPITEL (18.98)
CELTIC WOMAN

WANHATTAN 58360/BLG (18 98) &

MILEY CYRUS
HOLLYWEOD 004718 EX {10.98)
MICHAEL JACKSON
EPIL/LEGALY S4287/SONY MUSIG (19.98)
VARIOUS ARTISTS
EMI EPECIAL MARKETS 07325 EW/STARBUCKS (12 8]

The Sea 314,000 sold—it's | @] -

among the top 25
best-selling digital
albums.

The Time Of Our Lives (EF)

2010 Grammy Nominees The Essential Michael Jackson

Songs From The Heart Mardi Gras In New Orleans

THE BLACK EYED PEAS SOUNDTRACK il
INTERSGOPE 012657154 (13 9 The EN.D. SUMMIT/CHOP SHOP/ATLANTIG 515823/AG (18 95) @ Twilight El
ALICIA KEYS PINK

MEH/) 465714AMG (13.08 The Element Of Freadom LAFAGE 367550016 {13 88 Funhouse M
KIDZ BOP KIDS Kidz Bop 17 TIM MCGRAW Southern Voice @

RAZOR & TIE 89214 (18 88)

CURB 79152 (18.98)

;I;?:tc?lanz aszgl'r;;s & Fearless H Manilow’s Lﬁj 46 46 lP'J-\'ﬂI-LIDTEEmg".-'GLAESHUTE R Wolfgang Amadeus Phoenix
!_ll?lg:Ll?b&UGN:\lt.'oHtﬁﬁ‘r‘IHEL-HH:HSL‘,IJPL D138724/1GA {10.98) The Fame Monster (EF) L I(:I:::t;::“;;::: @__ 82 93 | x,LE:?;Eh;{;:Ea?EHC 1788 Thriller &
N i Lady Antebelium B quartet of decade- ] L oo o son) Taylor Swift B
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m#ﬁ::rﬂézﬁ:_:ﬁfmnsn 11395 STRONQERwithEach Tear s g fowe i Im 53 85 R T;gg':hg(?guun.mmnshup: 1364541164 [13.98) Tambaland: Fresana Shiock:val el

.IUS project starts with

BIEBER
IRAVMOND ERAUN/ISLAND 0137191006 (9.05)

. VAM PIRE WEEKEND

‘| ALESANA
EARLESS 30133 (14.88)

CHARLOTTE GAINSBOURG

My Worid (ep) B 58,000. It's the

singer’s 12th career

The Emptiness

§ L aur (14.98) Contra tap 10 album, BECAUSE 522708*/ELEKTRA (13.98) il
MICHAEL BUBLE COLBIE CAILLAT
143/REPRISE 520733/ WARNER BROS (18.898) & crazy Love UKIVERSAL REPUBLIC 013184/UMRG (13.98) & Brﬁakthmugh

RIHANNA

SRP/DEF JAM 013736/I0JMG {19 85

ZAC BROWN BAND

ROARBIGGER PICTUREHOME GROWNATLANTIC 516931/46
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Whitney Houston's self-titled debut album, absent from the Billboard
200 since 1988, returns to the tally at No. 164 and enters Top Pop
Catalog Albums at No. 21 following its 25th-anniversary deluxe reissue
last week. The set, which sold almost 4,000 copies, contains the
remastered original album, bonus remixes and a DVD with live
performances and music videos.
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GSTEWARTTHASH (TNASH,GC A STEWART R FENTY.J WJENKINS] @ SRP/DEF JAMIIDIMG LOS DAMYSTRO (€ MCKINNEY,TSCALES TNEVERSOH.A ERAHAM) @ SONG BOGK ATLANTIG
o " a2 CARRY OUT Timbaland Featuring Justin Timberlake 1 @ 7 73 HILLBILLY BONE Blake Shelton Featuring Trace Adkins 5
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= T SWIFTK, CHAPMAN [T.5WIFT| @ HI5 MACHINE debuts atop the &M CASHE, GURF CLUS BLCARR {) GARTER, W0 WATHERS.LE RESTOM.STRANGE.CHOLLISL (@) CASH MOKEY/UNNERGAL NOTOWN
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B BABY Justin Bieber Featuring Ludacris | | g bilboard Hot 100 @ HEY DADDY (DADDY'S HOME) Usher Featuring Plies | | go
G STEWART THASH (THASH G A STEWART,) BIERER,C MILIAK G BROGES) @ SCHOOLBOY/RAYMIND BRAUNISLAKD TMG after 10 weeks with THE RUMNERS RIGO LOVE (RICD LOVE A HARR.J JACKSON UL RAYMOND V) @ LAFACEILG
YOU BELONG WITH ME Taylor Swift i i HIGHWAY 20 RIDE Zac Brown Band
26 277 2 N.CHAPMAN, T SWIFT (T SWIFT.L ROSE) ® FIG MAGHINE UNIVERSAL REPUBLIG a . xﬁ:;;::::;:;& @ 9 98 K. STEGALL,Z EROWN (T BROWN W DURRETTE @ HOME GROWNATLANTICBIGEER PICTURE L1
27 2 {2 | BLAHBLAH BLAH Kesha Featuring 20H13 IS 1101034 ICCI 91 881 RY A LITTLE MORE COUNTRY THAN THAT Easlon Corbin | | g
E ) Hot 100 Airplay). s Brown Featuring Lil Wayne
2| x4 JROTEM {J RETEM K ANDERSON,J DESROULEAUX | HEAP) @6 BELUGA HEIGHTS WARNER BROS B 1 8 N5 SW1Z2 BEATZ (G BHOWN,J BOYD K.DEAN,J A BEREAL D CARTER) @
@ 2 3 TIE ME DOWN New Boyz Featuring Ray J % 84 83 69 CONSIDER ME GONE s
| I AR (EH BENJAMIN V0.4 THOMAS) @ SHOTTYASYLUM/WARNER BROS R MCENTIRE M BRIGHT {5 DIAMOND,M GREEN) @ STARSTRUCK VALDRY
a0 13 25 ALREADY GONE Kelly Clarkson 42 85 5 . STRANDED (HAITI MON AMOUR) Jay-Z, Bono, The Edge & Rihanna 4 g
RTEDDER (K.CLARKSON B TEDDER) @ 19/RGARME WOT LISTED (BONO.THE EDGE 5.6 CARTER) @ MTV NETWORKS i
ings Of Leon eith Urban
a1 % B USE SOMEBODY Kings Of L [ 90 92 ‘TIL SUMMER COMES AROUND Keith Urb % 4
A PETRAGLIA,JKING (G FOLLOWILL,J FOLLOWILL M FOLLOWILL N FOLLOWILL) @ HCARMG 0.HUFE % UREAN (M.POWELL K URBAN) @ CAPITOL NASHVILLE é
32 W 7 PAPARAZZI Lady Gaga § 87 79 62 SPOTLIGHT Gucei Mane Featuring Usher 2 o
F FUSARILALY GAGA (5.6 GERMANDTTAR FUSARI) @@ STREAMLINEKONLIVE/CHERRYTREE INTERSCOPE Timberlake (pic- FOLOW DA DON (FDAVIS U RAYMOND V.J.JOKES) @ BRICK SOUADASYLUM WARNER BROS. -
MEET ME HALFWAY The Black Eyed Peas i JUST BREATHE Pearl Jam 5=
- ] 20 gy WEL5 FERDLISOHL HAFHE ) SAFTITE 5 DORDDN . DRI RACHSE @ WTERSGOPE B bomprocs 92199 0 5 o'mrien (e veoner) @ MonkEvwRENcH BB 3
as o 23 FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem P fm“m mm‘: @ NOTHIN' ON YOU B.0.B Featuring Bruno Mars 8 H
BOL10A (M.SAMUELS A GRAHAM K WEST.0.CARTER, M MATHERS) (® HARVEY MASURZONE 4/5 TREAMLINE W IERSCORE Help for Haiti Now THE SMEEZINGTONS (B SIMMONS, JR.8 MARS PLAWRENCE ALEVINE) @ RESELROCK GRAND HUSTLE/ATLANTIC
@ 7 5 WHATAYA WANT FROM ME Adam Lambert 35 cuts on the chart 80 89 91 1801 Phoenix 8
M_MARTIN,SHELLEAGK (PINKK.5. MARTIN SHELLBACK) @ 19/RGA/RMG (see Happening PHOENIX, EZOAR (FHOENIX) ® LOYAUTE/GLASSHOTE RED
@ 41 40 HAVEN'T MET YOU YET Michael Buble 3% N HLI o1 & 52 OMNE LESS LONELY GIRL Justin Bieber ® i
BROGK (A FOSTERA.CHANG,M BUBLE) @ 143REPRISE ow, page 35). It £ LEWS,B MUHANIAD.S P HAMILTON,H54R) (ELEWE B MURAMMAD.S PHAMLTORHSHIN) @) SCHODLBDYRAYUOND BRALASLANIIUMD. |
a7 30 25 PARTY INTHE US.A. Miley Cyrus gg|p  VaultsZ4-5onHot (o2) WY CITY OF RUINS (LIVE FROM THE KENNEDY GENTER HONORS) Eddie Vedder g5
DA LUKE [L.GOTTWALD,G.KELLY . CORNISH) @ HOLLYWEoD Digital Songs M STEVENS (B SPRINGSTEEN) @ MONKEYWRENGH
EVACUATE THE DANCEFLOOR Cascada diown| YOUR LOVE IS MY DRUG Ke$ha
38 38 34 1.REUTER.Y FEIFER [YPEIFER,A ESHUIIS M REUTER) @6 ROEEINS 5 ﬂﬂ%‘;g loas, | 3 67 59 DH. LUKE B SLANCO,AMMO (K. SEBERT,RSEBERT.J.COLEMAN) @ KEMOSABE/RCA/RMG a
39 B M 3 Britney Spears 1 up ) 94 85 81 EIGHT SECOND RIDE Jake Owen 70
M MARTIN SHELLBACK (K 5 MARTIN,SHELLBAGK T AMBER) @ JVELG JRITCHEY (. OWEN,E.DURRANCE] @ HCA NASHVILLE
THE TRUTH Jason Aldean i STEADY MOBBIN’ Young Money Featuring Gucci Mane
@ b M KNEX (B JAMES, A MONADE) @ BROKEN BOW 4 25} @ KANE (D.GARTER,0.JOHNSON,A.DAVIS) @ GASH MONEY,UNIVERSAL MOTOWN 4
@ « & | | WANNAROCK Snoop Dogg | || 4| Thoushdown20 (o6} m AIN'T LEAVIN WITHOUT YOU Jaheim | gg
5.0EVILLE (C.G BROADUS JR.EMOLINAR GINYARD, JR.) @ DOGEYSTYLEPRIORITY GAPITOL positions, the song SAFBEE (K612 LAUES, W ARAILSFORD, B WAVRIAD.LS CARTER SROGRHGUSE N DFUMURIND 5 GLEWSA THORS ZWOLPELERE) (@) DVINE WLLATLANTS
@ 5 83 SHUT IT DOWN Pitbull Featuring Akon 42 bowsatNo.Tion Bl o o PAPERS Usher M
| C.SPARAS0U SHAKES A %A LOGAN OF GUALLE (AC.PEREZ.C SPARKS,A THIMALW.GAIGMCNE) @ MR, S05/POLD GROLNDS LAMG | Hot 100 Airplay 5.GARR URAYMOND IV,5 GARRET 10 DOTS0N.A. ) @ LAFACE/JLG
@ 50 49 IT KILLS ME Melanie Fiona 23 oy @ LET IT BE Jennifer Hudson Featuring The Roots @
JFENIXA MARTIN (A MARTINR LITTLEJOHN, JR L GARR.E SHULMAR) @ SALUNVERSAL MOTOWN (18.7 million in WOT LISTED {J W LENNON EMCGARTNEY) @ MTV NETWORKS
YIS Si|RTY WHY DON'T WE JUST DANCE Josh Turner |, audience, up 69%) @ HURRY HOME Jason Michael Carroll g
FAOGERS (J BEAVERS,J SINGLETON, 0 BROWN) @ MGA NASHVILLE and at Wo. 34 on D.GEHMAN (2 WILLIAMS) @ ARISTA NASHVILLE
FALLIN' FOR YOU Colbie Caillat ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tell'em
45 46 a2 RHOWELS, K.CAILLATJ SHANKS (G CAILLALRNOWELS) @ UNIVERSAL REPUBLIC 12 Mainstream Top 40. @ m KE ()L JOHNSEN, D WAY K ERONDU,G ARGED) @ MMUMUSIC LIKE/ZORE 4 THTERSCOPE 100
@ 6 82 SAY SOMETHING Timbaland Featuring Drake %
TIMBALAND.JHOE (TVMOSLEY,J HARMON A GRAHAM TCLAYTON ) MAULTSBY) @ MOSLEY/BLACKERCUND WTERSCORE
@ L) | LEAN ON ME Sheryl Crow, Kid Rock & Keith Urban a7
DEBUT NOT LISTED (B.WITHERS: @ MTV RETWORKS
SWEET DREAMS Beyonce
o e JIM JORSIN WWILKING FICD LOVE (8 KNDWLES,J.G.5CHEFFER WWILKINS RICO LOVE) @ MUSIC WORLD/GOLUME LR
IF YOU OMNLY KNEW Shinedown
49, 42 4 F.CAVALLD (B.SMITH.D BASSETT) 1 ATLANTIC ; f o 5 P
@ 56 50 ALL THE RIGHT MOVES OneRepublic 50 Perry's “I Kissed a Girl" (2008) and Ciara's “Goodies” (2004) for longest-reigning
F TEDDER, (F TEDDER] @ MOSLEV/INTERSCOPE S e ; nos ;
@ P LIFE AFTER YOU Daughtry = No. 1 for a solo female's debut (including only lead billings) since Debby Boone
HBENGON IC [IALGHTIYG ERUEEN N JHES LM E— @ 19iRCA/RMG ruled with “You Light Up My Life” for 10 weeks in 1977. Ashanti and Beyoncé inked
52 44 38 MONEY TO BLOW Birdman Featuring Lil Wayne & Drake 2% ¥ : _ i :
' DRUMMA BOY (8 WILLIAMS. A GRAHAM,D.CARTER, C.GHOLSON) @ GASH MONEY,UNIVERSAL MOTOWN longer runs at No. 1 with their first titles as lead artists but charted first in featured
BREAKEVEN The Scr i - . N ’ T e
@ 59 66 D DONOGHUE M SHEEN AL A ERAMPTONSS A KENER ID.DONIGHLE M SHEEHANA FRAMETONS KPNER) © PHORODEMGIEH 53 roles; Kelly Rowland debuted as a guest on Nelly's 10-week No. 1 “Dilenuma.” “TiK
64 49 47 WHITE LIAR Miranda Lambert 38 ToK" leads Hot 100 Airplay for a second week (130 million impressions) and re-
FLIDOELL M WRUGKE it LAMBERT.N HEMBY) @ COLUMBIA (NASHVILLE)
= s NATURALLY Selena Gomez & The Scene 29 bounds for a sixth week atop Hot Digital Songs (200,000 downloads). —Gary Trust
AARMATD,TJAMES (A ARMATO, TIAMES.D KARAOGLU) @ HoLLYWoon
42 | Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 13, 2010 | CHARTS LEGEND on Page 43
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip- hap
retail charts is lled by Nielsen d! from a natl
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

(GREATEST|
GAINER
PACE
SETTER:

Where included, this award indicates the title
with the chart's largest unit increase,

‘Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
(SEITTIEE and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CDy/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. [ al’ter pm:e indicates album
only available on DualDisc. CD/DVD after p icates CD/DVD
combo only available. (B DualDise available. D/DVD combo
available. * indicates vinyl LP is available. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rock Songs, Hot Country Scngs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a naticnal sample of data supplied by Nielsen
Data Systems Charts are ranked by number of gross
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exact times of air-
play with Arbitron listener dara Malnstream Top 40, Adult
Contemporary, Adult Top 40, Altemnative, Triple A, Active Rock,
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,
and Smaooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

aver the previous week, reg of chart

‘Where included, this award indicates the title
BAMER with the chart's largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below No. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country scmgs after 20 weeks
If ranking below Ne. 10 in d lons or Ided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks If ranking below No. 20. Descending
songs are from Adult v, Adult Top 40
and Adult R&B after 20 weeks if ranking below No, 15, after 26
weeks if ranking below No. 10, or after 52 weeks If ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15,

CONFIGURATIONS

@ CD single available. @ Digital Download available. & DVD
single ilable. @ Vinyl Maxi-Singl ilable. @ Vinyl single
available. & CD Maxi-Single available. Configurations are not
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from club Dus.
@ Titles with the greatest club play increase over the previous week.

This award indicates the title, currently below the top 20 and on
LEME the chart the week before, with the largest increase in pelnts.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum}. {r RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinurm or Diamond symbol indicates album's multi-platinum
level, For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. © Certification for net shipments of
100,000 units (Oro). [ Certification of 200,000 units (Plating).

= Certification of 400,000 units (Multi-Platina).

SINGLES CHARTS

@ RIAA certification for 500,000 pald downloads (Gald).

W RIAA certification for 1 million paid dawnloads (Mannuﬂ}
Murmeral within plati symbol indi

' RIAA certification for net shipment of 5000005mgles {Gold)-

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shortform or lengform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles.
[ RIAA platinum certification for sales of 100,000 units for

of | videos. | within pl symbol
indicates song's multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
lion in sales at suggested retall price. B RIAA platinum certification
for sales of 100,000 units or $2 millien in sales at suggested retall
price. O IRMA, gold certification for a minimum sale of 125,000 units
or a dollar velume of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. || IRMA platinum certification for a minimum
sake of 250,000 units or a dollar valume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and §2
milllion at suggested retail for non-theatrical titles.
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FEAT. LLOYD (CASH

LIFE AFTER YOU
~ DAUGHTRY IIQ-HE'\'M
. WHATAYA WANT FROM ME
| ADAM LAMBERT [19/RCARME)
IF YOU ONLY KNEW
_SHINEDOWN [ATLANTIG)
- BREAKEVEN
|_THE SCRIPT | EPIC)
MEET ME HALFWAY
THE BLACK EYED PEAS [INTERSCOPE)
ALL THE RIGHT MOVES
ONEREPUBLIC (MOSLEY INTERSCORE)
FOREVER
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SHUT IT DOWN
| PITBULL FEAT. AKON [MF. 305,FOLD GROUNDE JRME)

NEED YOU NOW
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GANGSTA LUV

SNDOP DOGG FEAT, THE-DREAM (GEYSTYLEFRIDAITY/CARTOL)
MNATURALLY

SELENA BOMEZ & THE SCENE (HOLLYWO0D)

Train steamrolls to its third No. 1 on Adult Top 40, as “Hey, Soul Sister”
charges 3-1.

The band last led with “Calling All Angels” for five weeks in 2003.
It first reigned with “Drops of Jupiter (Tell Me)” for 14 weeks in 2001.
Train's new leader concurrently marks the group’s first entry on
Mainstream Top 40 (No. 37) since 2003,

“Hard™ (11-9) becomes Rihanna’s 13th top 10 on Mainstream Top
40, breaking a five-way tie for most top 105 on the tally since 2000.
She passes the 12 top 105
each in that span by Akon,
Nelly, Pink and Justin
Timberlake.

Alicia Keys debuts at No.
18 on Adult Contemporary
(viewable in full at bill-
board.biz/charts) with
“Empire State of Mind (Part
11) Broken Down.” The song
charts solely from airplay at
New York-area stations
WALK, WHUD, WKJY, WLTW
and WWFS.

44 |

FIREFLIES
OWL CITY (UKIVERSAL REFUBLIC,

| 15 23 USE SOMEBODY

KINGS OF LEON (RCARMG)
"CHASING PIRATES
HORAH JONES (ELUE NOTE/CAPITOL)
5 5 SOMEDAY
= ROB THOMAS (EMBELEM, ATLANTIC
15 | WE WEREN'T BORN TO FOLLOW
_BON IOV (SLAND)IDJNG)

Billbeard.

II mrm' (IMFRINT / PROMOTION LABEL)

1 BREAK |
THREE DAYS GRAGE (JIVE/JLG|

AIRPLAY
JONITORED BY
niclsen

I TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

1 KINGS AND QUEENS
THIRTY SECONOS TO MARS (IMMDRTALMAGIGAPIT

i UPRISING
= 2 % MUSE (HELIUM-3, WARKER BROS )
“ YOUR DECISION
ALICE IN CHAINS (VIRGIN/CAPITOL ]
4 2 IF YOU ONLY KNEW
SHINEDOWN [ATLANTIC
- 54 (IFYOUTRE WONDERING IF| WANT YOU TO) | WANT YOU T
WEEZER |DGC/INTERSCOFE
¢ 17 KINGS AND QUEENS
Hieres THIRTY SECONDS TO MARS {IMMORTAL/VIRGIN/CAPITOL)
- " | WILL NOT BOW
BREAKING BENJAMIN [HOLLYWOOD)
s 33 SAVIOR
RISE AGAINST (DGC/INTERSCOPE)
1901

10 18 PEARL JAW (MONKEYWHENCH

. SNUFF
SLII‘IIM ROADRUNNER/RRF)

AlN
FI.\‘ILH.I- {AEM/ CLTONEINTERSCOPE
BACK AGAINST THE WALL
=" _CAGE THE ELEPHART (05P/JIVE/JLG
14 35 YOU'RE GOING DOWN
SICK PUPPIES (RMH/VIRGIN/ CAPITOL)
NEW FANG
_THEM CROOKED VULTURES (DGC/ANTERSCOPE
18 15 SPACESHIP
PUDDLE OF MUDD (FLAWLESS GEFFEN/ INTERSCOPE)
ja WHEELS
FOO FIGHTERS (ROSWELL/HCA/RME)
17 2% CHECK MY BRAIN
ALICE IN CHAINS (VIRGIN/CAPITOL]
LETTEH FROM A THIEF
. CHEVELLE [EPIC)

19 5 HEARTBREAK WARFARE
_JOWN MAYER (COLUMELA]

. | GOTTA FEELING
" |_THE BLACK EYED PEAS (INTERSCOFE)

19 12 SCREAM WITH ME
MUDVAYNE (EFIC)

@ w4 mamﬂmce

HEY, SOUL SISTER
TRMN_IAWARF__CDLUMBIN
W‘HEN IT COMES TO LOVE
FOREIGNER (ATLANTIC/RHIND)
i SAY HEY (I LOVE YOU
u 25 16 meazt’mnun Nwﬁmwﬂzlﬂ" JUNIVEREAL REFLBLICH
. FIFTEEN

._. TAYLOR SWIFT (EIG MACHINE/ UNIVERSAL REFUBLIC

.I gt
ARTIST (IMPRINT | PROMOTION LABEL)

o HEY, SOUL SISTER

2y SOMEDAY

ROB THOMAS (EMBELEM/ATLANTIC
ALREADY GONE
ELLY CLARKSOM [18/HCARME)
; FIREFLIES
= 27 QWL CITY REPUBLIC)
NEVER GONNA BE ALONE
WEKELBAGK (ROADRUSNER RRP)
HALFWAY GONE
LIFEHOUSE (GEFFENINTERSLOPE]
LIFE AFTER YOU
DAUGHTRY [19RCARME)
015 LIVE LIKE WE'RE DYING
KRIS ALLEN {18/JIVE/JLG)
HEARTBREAK WARFARE
| JOHN MAYER [COLUMBIA;

2 1

J]

.veL o

|40 § 4 USE SOMEBODY

0 9

KINGS OF LEON (RCARMG)

BAD ROMANCE

LAY BAGA LHE S IMUVE oERRYTREEMTERSCOPE
IB 15 HAVEN'T MET YOU YET

MIGHAEL BUBLE (143/REFRISE)
. IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC
BREAKEV!

15 21 THE SCRIPT {PHONOGENIC/ERIC)

: | ‘ ' ACCORDING TO YOU
© LT ORIANTHI [TAL/GEFFEN INTERSCOPE)

& g FIFTEEN
__TRYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

TWO IS BETTER THAN ONE
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMEIA)
15 1? SEK ON FIRE
KINGS OF LEOW [RLARMEG)
g TIKTOK
- _KESHA
19 15 PAPARAZZI

LADY BABA |5TREAMLIKE, KOMLIVE CHERRYTREE/INTERSCOPE)
ALL THE RIGHT MOVES
| _ONEREPUBLIC {MOSLEY,INTERSCORE
%5 4 MEED YOU NOW
LADY AKTEBELLUM (CAFITOL NASHVILLE/GAPITOL)

BLARMG

MONSTER
2020 S N D ATLARE,

CRASH
_CAVO (REFRISE

22) '25 14 MESS OF ME
13 e | SWITCHFOOT (ATLANTIC)
1535 GIVE ME A SIGN (FOREVER AND EVER)

i ||t BREAKING BENJAMIN (HOLLYWOOD)
;@: 54 g SHAKIN' HANDS
@ WICKELBACK (FOADRUNNER RRP
| SICK PUPPIES (RMR/VIRGIN/GAPITOL)
@ an E BRICK BY BORING BRICK
4 PARAMORE (FUELED EY RAMEN/ATLANTIC/HRP|
. COUSINS
SUBSTITUTION
%0 % 17 SIVERSUN PICKUPS (ANGERBIRD)
IT'S NOT YOU
HALESTORM {TLANTIC)
DEATH CAB FOR CUTIE (SUMMIT/CHOP SHOP/ATLANTIC
' HEY, SOUL SISTER
RAIN (AWARE/COLUMBIA)
MOUNTAIN MAN

" 0DD ONE

m |‘3 VAMPIRE WEEKEND (XL BEGGARS GROUF

. ﬁ_ 5 » MEET ME ON THE EQUINOX
CRASH KINGS (CUSTARD/UNIVERSAL MOTOWN)

| - WALK AWAY
FIVE FINGER DEATH PUNCH (PROSPEGT PARK)
| EYESORE
@ 318 s (REALID/ILG)

LISZTOMANIA
. PHOENIX (LOYALTE,GLASSNOTE/RED)
5 YoU&
DAVE MATTHEWS BAND (BAMA RAGS/RCA/RMG)

SWEET DISPOSITION
THE TEMPER TRAP (LIBERATION/GLASSNOTE/COLUMEIA)
39 13 CHASING PIRATES

i NORAAH JONES (ELUE NOTE/CAFITOL)
| SHAKE IT OUT

MARGHESTER ORGHESTRA [FAVORITE GENTLEMAN COLUMBLA)

44 4 GOLD GUNS GIRLS

METRIC (METHIC/LAST GANG)
L=<

DRAGONFLY
“ a7 19 EAST JESUS NOWHERE

S

SHAMAN'S HARVEST (SHAMAN'S HARVEST/ TRIBAL)
GREE DAY (REFRISE]

FIRED IT UP
THOUSAND FOOT KRUTGH (TCOTH & NAIL/CAPITOL}

HEARTBREAK WARFARE
(_JOHN MAYER (COLUMEWY

48 14 .IUSTSAY YES

SHOW PATROL (POLYDOR/FICTIGN GEFFEN INTERSCOPE
THE HIGH ROAD
: BROKEN BELLS (GOLUMBIA)

@ 49 5 BEAUTIFUL THIEVES

AFI (DGL/ANTERSCOPE)
Shinedown scores its third No. 1 on Heritage

COWBOY CASANOVA
| _CARRIE UNDERWDOD (13/ARISTA NASHVILLE)

[ UPRISING
| e 28 ?_ MUSE (HELIUM-3, WARNER BROS.

E SYNDICATE

THE FRAY (EFIC|

Go to www.billboard.biz for complete chart data

Rock (viewable at billboard.biz/charts), as
“If You Only Knew™ rises 2-1. The band,
whose 11 career chart entries have all
reached the top 10, previously led with
“Save Me” (15 weeks, 2005-06) and
“Second Chance™ (nine weeks, 2009).
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BACKWOODS Justin Moore |, 49 His break- PRAY FOR YOU Jaron And The Long Road To Love | 4
J.STOVER ) MODRE,J PAULIN J.5 STCVER) @ VALDRY through track, “Red GOMITTY {J LOWENSTEIN, ) BRENTLINGER @ JARONWOOD, QUARTERRACK
HELL ON THE HEART Eric Church 23| Light,” roseto No.7 STAY HERE FOREVER Jewel a
JJOYCE (E CHURCH D RUTTAN J.SPILLMAN ® CAPITOL NASHVILLE i N.CHAPMAN {J KILGHER,D.DAVIDSON B.PINSON) VALORY
UNSTOPPABLE Rascal Flatts ontheDec 16, TURNING HOME David Nail
[ HUFFRASCAL FLATTS (JDEMAREUS H LINDSEY.J TSLATER) © LYRIC STREET 24 2009, Hot Country 1 FLIDDELL (K. CHESHEY,S CARUSOE MEA KABHVILLE 49
| IT'S JUST THAT WAY Alan Jackson 25 Songs chart. | KEEP ON LOVING YOU Reba 50

@ AHISTA NASHVILLE

@ STARSTRUCKVALORY

K STEGALL (V.MCGEHE K SACKLEY.K STEGALLY R MCENTIRE TRROWN (R.DUNN TMCERIDE)
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- g! :E IMPRINT & NUMBER | DISTRIBUTING LABEL
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ARTIST Title, &
IMPRINT & NUMBER / DISTRIEUTING LABEL (PRICE) =

LAST

"l
i JUSTIN MOORE THE ISRACS The ksaacs ... Natrally: An Almost A Cappela Callesfion |
§ VALORY 0100 10.98) Justin Moore 3 o i
. - ~ oy ry

TAYLOR SWIFT RASCAL FLATTS " STEVE MARTIN The Grow: New Songs For The Five-String Banjo
E BIG MACHINE 0200 (15.95) @ LYRIG STREET 002784 (13,05 Createst Hits Volume 1 2 0 ke 10547 BouDER
5 ROSANME CASH The List 5 18 PATTY LOVELESS Mountain Soul Il
S L/ 0 | MANHATTAN BESTEELG {15.88) & SAGUARD ROAD 24876
&
: 4 4 | ZACBROWN B“"E'.. o ™o Foundaion IR GLORIANA - p— fil 0.0 CROW MEDICINE SHOW Tomassea Pusher
2 L C.RRFIIE UNDERWOOD | GRETCHEN WILSON . o i BLUE HIGHWAY Some Day: The Fiftzenth Anniversary Collecbion
3 3018 [ SHARISTA KASHVILLE 49923/SN (13 98) Play On _. 1 | COLUMBIA 51584/5MH (3.95) Greatest Hits iy rﬁ 1512 pounoer biosss |
i3 JASON ALDEAN : DIERKS BENTLEY 3 SARAH JAROSZ Song Up In Her Head
?& 6 5 5 BROKEN BOW 7637 (18.98) Wide Open . 2 CAPITOL NASHVILLE 02158 (18.98) Feel That Fire 1 28 SUGAR HILL 4049/WELK
28 DARIUS RUCKER . ] . KELLIE PICKLER - l THE DEVIL MAKES THREE Do Wrong Right
gi L‘ E‘P- 8 7 CAPITOL NASHYILLE BES506 {18.88) Learn To Live . 1 10/BNA 22811/5MN (11.98) @ Kellie Pickler 1 12 2 MILAN 36426

MIRANDA LAMBERT . .~ COLT FORD : SLL & LOFYA GATHER TR THER RONECOMMGFRBIS £ Gafer rese

- el GOLUMEIA 46554/SMH {12.98) Revalution 1 AVERAGE JOF' 1001 (15.99)_Mide Through The Country 75 GAITHER MUSIG GROUP 42735
" SOUNDTRACK il - - JAKE OWEN % STEVE IVEY Bluegrass Favorites |
= FOMX/FOX SEARCHLIGHT §184/NEW WEST (17.98) Cfaz\l' Heart L o HCA 31287/SMN (12.88) Easy Does It {9 I¥| ne 1M1 54334/ MADALY

8 TIM MCGRAW
GCURE 79152 (18.98)
9 TAYLOR SWIFT
o BIG MAGHINE 078012 (16.98) &

10 KEITH URBAN
GAPITOL MASHVILLE 35751* (10.98)

ERIC CHURCH

CAPITOL NASHVILLE 20810* {12.88)
~ VINCE GILL

MCA NASHVILLE 0123590 (13.98)

RANDY HOUSER

SHOW DOG-UNIVERSAL 017699 (10.88)
. SUGARLAND

Southern Voice @ 1 2D STORY SOUND 001

e
BETWEEN THE BULLETS

Taylor Swift 1 Love Songs

2
&y

caom i 10 7 fo LOUDON WAINWRIGHT Il FighWice & handsmmie The G P Poct
%
2

Defying Gravity @ 1 Anything Goes

. SOUNDTRACK : . <
17 AT ISHEY 00101 16951 Hannah MmTheMms_ | S I 1 WERCURY 013197 EXUMEN (14,98 COONE} @ LIVE On The |I'18IC|E. 1 : 5
CHRIS YOUNG ALAN JACKSON 'AMERICAN’ LADY
1 REA 2281 8/SMN (10.98) XheMan | Want o:Ba 6 G MEANL NI EN e in 50098 Of Love And Hearache 10
 LUKE BRYAN ; i . JOE NICHOLS |
18 LD Gaprros nasHvILLE 65832 (16.98) Doin' My Thing 2 o SHOW DOG-UNWERSAL 112089 (1399 O'd Things New 15 Asthealbun's secondsingle, “Amer-
1 RASCAL FLATTS RANDY TRAVIS

Unstoppable Il 1 Tk ou Se The kil i Of Randly Trnds 3

ican Haney," crosses the Airpower
threshold on Hot Country Songs (20-

LYRIC STREET 002604 {18.98)

1 | TOBY KEITH
| SHOW DOG-UNIVERSAL 027 {15.58)

\WARKER, BROS. 5181B3WRN [18.9)

- MARTINA MCBRIDE
|_HLA 34190/5MN (17.88)
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American Ride 1 Shine 1

REBA : DAVID NAIL 7 : : 7 ' s
{aIETy REBA (sme  KeepOnLovingYou 1 B et o M About To Come Alive 18 7). %ad} Antebellum’s “Need You
18 | JAMEY JOHNSON "BIG & RICH Now" opens atop the Billboard 200

That Lonesome Song @ 6 Greatest Hits 27

MERCURY 011237 /UMEGN {13.58)
BRAD PAISLEY
ARISTH MASHVILLE 4752 SHN {1395

sy GEORGE STRAIT
MECA NASHVILLE 013173%/UMGN {13.55)

VARIOUS ARTISTS

2 EILANERSA Sesaso s ey OV Thts What | Cal Coury Vol 2 4
KEMNNY CHESMNEY =

22 I8 Bs 4530/50H (11.98) Greatest Hits Il 1

BROOKS & DUNN
21 BT HAGHVLLE B2 5MN (13351 #1s ... And Then Some 1

WARKER BROS. 519706/WRN (18.98)
REBA MCENTIRE
MCA NASHVILLE 011654/UME (39.98)
LOVE AND THEFT
CARDLWOOD 002135/LYRIC STREET {11.98)
BOMSHEL
CURE 750465 (18.08)

- ELI YOUNG BAND
AEPUELIG 071 TH4AUNERSAL S0UTH (10.88)
LYLE LOVETT

CURE/LOST HIGHWAY 013174/UMGR {13.98)

and Top Country Albums (see Over

American Saturday Might 1 50 Greatest Hits a4

the Counter, page 37). On the coun-
try chart the trio’s debut album gains
7,000 copies over the prior week, good for Greatest Gainer applause at

Twang @ 1 World Wide Open 10

Fight Like A Girl 24

Jat Black & Jealous 5 No. 3, marking the first time in 18 months that any duo or group has

placed two sets simultaneously in the top five. That hasn't happened
since Aug. 16, 2008, when Sugarland ranked at No. 1 with “Love on the

Matural Forces B

HOT COUNTRY SONGS: 125 country stations are electronically monitered by Mielsen Broadcast Data Systems, 24 hours a day, 7 days a week, Alrpower awarded 1o

50ngs ApPearing in the top 20 on both the BRS Al
See Charts Legend for rules and explanations. All charts &

BILLY CURRINGTON : " . o - VARIOUS ARTISTS
i 24 MERCURY DOS5S0/UMGH [13.98) Little Bit Of Everything 2 ] CGARTIL IWGEMLLESTAN WUSCUMNGRAL 13N 1155 NOW Thats What| Cal Country 1 Inside” and at No. 5 with "Enig}: the Ride." —Wadgjgssgn
s -0
Data for week of FEBRUARY 13, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 45
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TITLE IMPRINT | DISTRIBUTING LABEL
#1 |rr MICHAEL JACKSON

THE BLACK EYED PEAS
THE EM.D. INTERSGOPE 012887164
~ ALICIA KEYS
~ THE ELEMENT OF FREEDOM MEK/J 45571 */RMG
MARY J. BLIGE
STRONGER WITHEAGH TEAR MATRIARGH GEFFEN 0137221
RIHANNA
RATED R SRF/DEF JAM 073736/10UM5

THE BU.IEPNITG BOG NATION 520856*/AG &

EMINEM

RELAPSE NETEHMATH D12853+168 0

ROBIN THICKE i
SEX THERAPY: ST

TREY SONGZ il
READY SONG BOOK/ATLANTIC 518794/AG

JAMES FORTUNE & FIYA
ENCORE BLACKSMOKE 3073/ WORLDWIDE

GUCCI MANE
THE STNTE V. DRI DAMS SHICK SEUARSALIM 320540 MR LS.
VARIOUS ARTISTS

L WARKETS (07328 EXSTARELCRS

SNOOP DOGG

R. KELLY
URTITLED JIVE 31136/JLG

CHRIS BROWN
| GRAFFITI JIVE B1434/JLG

KID CUDI
N THEOOTHE A0 OF L FE A 00 ARG MM 50 66

' a s
MARIAH CAREY
MEMIIS OF AN IMPERFECT ANGEL ISLAND (132057 I0UMG |55
BEBE & CECE WINANS
| STILL BAC 31105/MALACD

BIRDMAN

MOTOWN 130000
VARIOUS ARTISTS

HOW 31 EMI/UNIVERSAL ZOMEA 28617/ 500 MUS
CHRISETTE MICHELE

EPIPHARY DEF JAM D12797/I0JMEG &

WHITNEY HOUSTON
1 LOOK TO YOU ARISTA 10033/RMG

PRINCE/BRIA VALENTE
LOTUS FLOWSR/MPLEOUKD/ELIX3R NPG 08549 EX

JANET
NUMBER ONES A&M 07367 2/UME

' LEDISI
~ TURN ME LOOBE VERVE FORECAST 11267T7VG &
KERI HILSON
I A PERFECT WORLD... MUELEY/TUNE AANTERSCURE 01
MNEW BOYZ
smn'.nmmm:crmwﬂum 520425 WARNER ERDS

CHARLIE WILSDN
UNCLE CHARLIE P IUSIG/JIVE 23388/JL6

MARY MARY
TIE SOUND MY BLOCK/COLUMBLS 28067*/SONY MUSIC &

CHOPFA CITYISTLANTIC 2073/E1

PAPER TRAIL GRAND HUSTLEATLANTIC 51226706 &l
CLIPSE i
TIL THE CASKET DROPS COLUMBLA 21098/ 50NY MUSIC i
PITBULL
REBELUTION MR. 305/ POLO GROUNDS/ ) 51801/ BME

2y LIL'BOOSIE [

TRLLBEUN 51F i

WALE .
ATTENTION DEFICIT ALLIDD/INTERSGOPE 013229164
MICHAEL JACKSON |"
THE DEFINITIVE COLLECTION MOTOWN 073207/UME |
ANTHONY HAMILTON

‘THE POINT OF IT ALL METER'S MUSIG/S0 S0 DEF 2338716
TEDDY PENDERGRASS W
PLARER THE NERY IETF TERCY PEADERRS! LLCE " N

Mary J. Blige takes the lead for most Adult
R&B top 10s by a solo female, as “l Am™
glides 11-9 with the Greatest Gainer medal.
With her 14th top 10, the singer passes Toni
Braxton, Mariah Carey, Whitney Houston
and Alicia Keys, each with 13.

STREAM
R&B/HIP-HOP"

TITLE
ARTIST {IMPRINT/ PROMOTION LASEL)

HOW Li:)wI
LUDAGRIS (0TF/DEF JAN/1DIMG;

SAY AAH

TREY SONGZ FEAT. FABDLOUS [SONG BOCK/ATLANTIC)
IT KILLS ME
MELANIE FIOMA [SEC/UNIVERSAL MOTOWR/UMAG:
I INVENTED SEX
TREY SONGZ FEAT. DRAKE (SONG 00K/ ATLANTIC)

| WANNA ROCK

SHOOP DOGE (DOGGYSTYLE PRIGRITY/CAPITOL

TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS [MEK/JRMG

H. ooty
ROBIN THICKE [STAR TRAK/INTERSCOPE
- {1 iy

RIHANNA FEAT, JEETY (SRP/DEF JAM/I0JMG

MONEY TO BLOW
BIRDMAAS FEAT.LIL WAYKE & DRAKE

| '3. HEY DADDY (DADDY'S HOME)
_USHER FEAT. PLIES (LAFACE/JLG|

O LET'SDOIT
WAKA FLOCKA FLAME |50 ICEY/ASYLUM/WARNER BROS )

EMPIRE STATE OF MIND

JAY-Z 4+ ALICIA KEYS (ROC NATION

LEMONADE

GUCCY MANE [BRICK SQUAD/ASYLUM/WARNER BROS.

PAPERS

USHER (LAFAGE/JLG)

WOMEN LIE, MEN LIE
YO BOTTI FEAT. LIL WAYNE (NEVIABLE POLD GROUNDS L RMG

~ SPOTLIGHT
GUGEI MANE FEAT. LISHER (BRCH
BABY BY ME
50 CENT FEAT. NE-YO (SHADY, AFTERMATH,INTERSCOPE)
ALL THE WAY TURNT UP
ROSO0E DASH FEAT SOULIA BOY TELLEM MMNLEC LKEXONE &NTERSLOPE)
MEDICINE
| PLIES FEAT. KERI HILSON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
DO YOU THINK ABOUT ME
50 CENT (SHADY/AFTERMATH, INTERSCOPE
STEADY MOEBIN'
YOURG MOKEY FERT GUCC MANE [LASH MONEY URNERSAL MITIVAMAL)
AINT LEAVIN WITHOUT YOU
JAHEIM (DIVINE MILL/ATLANTIC]
SOLDIER OF LOVE
: SADE (EPIC/COLUMBIA)
BAD HABITS
_MAXWELL (COLUMEIA
FED UP
(L KHALED FEAT LSSHER, nmgmmsnm {WE THE BESTE )
SPEEDIN'
OMARION (STARWORLD/MUSICWORKS/ CAFITOL
| GET IT IN
ORARION FEAT. GLICCH MANE (=TAFWDRL DML SICVORKS CAPITI
FLEX
THE PARTY BOYZ (CAMOUFLAGEHITZ COMMITTEE/ EATTERY]

SOUADASYLLIMAARNER BROS

LIL WAYHE (CASH MOKE'Y/UNIVERSAL MOTOWN/UMRG

TIP OF MY TONGUE
JAGBED EDGE FEAT. TRIMA & GUGCCI MANE [5LIP-N-5LIDE)

EVERYTHING TO ME

TIE ME DOWN
NEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM WARNER BROS.
YOU'RE THE ONE
DONDRIA (50 50 DEF/MALACD

| LOOK GOOD

CHALIE BOY (DIATY 3RO/ JIVE/BATTERY]

n LITTLE FREAK
USHER FEAT. NICKI MINAJ (LAFACE/JLG)

TITLE
ARTIST {IMPHINT, PROMOTION LABEL}

ﬁ‘ TIE ME DOWN

MEW BOYZ FEAT. RAY J (SHOTTY/ASYLUMWARNER BROS.
HOW LOW
* | LUDAGRES ((TF/DEF JAM/IDIMG
| CE

| SEXY CHICK

DAVID GUETTA FEAT. AKON |GURYAS THALWERKS/CAPITOL)
EMPIRE STATE OF MIND
JAY-Z 4 ALICIA KEYS [ROC NATION

1o | SAY AAH
_TREY SONGZ FEAT. FABDLOUS {S0HG BODK/ATLANTIC
GANGSTA LUV
SNOOF DOGE FEAT. THE-DREAM (110G YS!

DO YOU REMEMEER

1 A SEAN FEAT. SEAN PRUL & LILJON [CASH MOWEY UNNERSAL REELL
IMMA BE
! THE BLACK EYED PEAS (INTERECOPE]

WHATCHA SAY

ASON DERULD [RELUGA HEIGHTS/WARNER BRDS.
| WANNA ROCK

SHOOP DOBG (DOGEYSTYLE FRIGRITY/CARITOL

CARRY OUT
TIMEALAND FEKT JUSTIN TIWBERLARE (D5 EW BLCERDUNDNTERSCTPE)

SWEET DREAMS
BEYONGE (IUSIC WORLD,GOLUMELL

PUT IT IN A LOVE SONG
ALICIA KEYS FEAT, BEYONCE (MBK/J/AMG

NOTHIN' ON \"'OU
B.0.E FEAT. BRURD MARS

IT KILLS ME

*_MELANIE FIONA (SRC/UNIVERSAL MOTOWN;
RUDE BOY
RIHANNA (SEP/DEF JAM/IDJMG,

. FEEL IT

" THRER G NAAVS TESTD WITH G2 KIAGSTON & FLL IR [-+T0E V05 00
SPOTLIGHT

= \GUCCI MANE FEAT. USHER (BRICK. SOUA0ASYLLIMWARKER BROS
SAY SOMETHING

- _TIMBALAND FEAT. DRAKE (MOSLEY/ELACKGROUND/INTERS|

PAPARAZZI

LADY BAGA |5TREAMLUKE KONLIVE CHERRY TREE INTERSCOPE]

BABY

JUSTIN BIEEER FEAT LUDACAIS (SCHOOLRIY RATMORD SRAUNIELANTY DUME]

ON TO THE NEXT ONE

JAY-Z + BWIZZ BEATZ (ROC WATION

DO YOU THINK ABOUT ME

50 CENT [SHADY, AFTERMATH/INTERSCOPE]

| MADE IT (CASH MONEY HEROES)

AEWM FUIDCALF FEAT BIRCIMAN, JAY SEAR, & LIL WIAYME (A5H W MENUNVERGAL HEFLELDY

BREAK YOUR HEART

Bl TAID CRUZ FEAT. LUDACRIS (MERCLRY/IDJME]
STEADY MOBEBIN'
YOUNG MONEY FEAT GUCCI MANE [LASH MOREVAINNVERSAL MOTONS
LITTLE FREAK
WSHER FEAT. NICKI MIKAJ {LAFALE/JLG)

| S S

BETWEEN THE BULL

climbs 77-58 on Hot R&B/Hip-Hop Songs.

RAE RISES WITH ‘SEA’ AT NO. 2

British songbird Corinne Bailey Rae earns the Hot Shot
Debut on Top R&B/Hip-Hop Albums as her sopho-
more set, “The Sea,” opens at No. 2 with 53,000 units.
The bow is a career-best peak for Rae, whose self-titled
debut arrived at No. 15 and climbed to No. 3 in 2007, -
That set re-enters Top R&B/Hip-Hop Catalog at No. 7 to
establish a new benchmark on that tally.

The singer/songwriter launched the new album
with appearances on NBC’s “Today,” “Tavis Smiley”
and “The Ellen DeGeneres Show” and CBS’ “The Late
Late Show With Craig Ferguson.” Meanwhile, Rae's
“Closer” leads six debuts on Adult R&B at No. 25 and

—Raphael George

46 | Goto www.billboard.biz for complete chart data
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TITLE :
ARTIST (MPRINT/ PROMOTION LASEL)

T KILLS ME
MELANIE FIONA [SRC/UNIVERSAL MOTOWK/UMAG:

.. BAD HABITS
MANWELL (COLUMBIA
MILLION DOLLAR BILL
WHITNEY HOUSTON [ARISTARMG

- CAN'T LIVE WITHOUT YOU
A0 Ghane wiLson (P wusic e
FISTFUL OF TEARS
| _MACWELL [COLUMEIA

.2 WHAT I'VE BEEN WAITING FOR

l RELIGIOUS
% R KELLY {JIVE/JLG)
. | CAN'T MAKE YOU LOVE ME
BOYZ Il MEN (DECCA

HIGHER THAN THIS
|_LEDISI {VERVE FORECAST/VERVE]

LOVE SUGGESTIONS

WILL DOWHING (CONGORD/GMG)

CLOSER

CORINNE BAILEY RAE (CAPITOL)

W LOW
LUDACRIS (DTF/DEF JAMIDIMG)

. I WANNA ROCK
SHOOP DOGG (0 0GEYSTYLE PRICRITY) CAPITOL}

SAY SOMETHING
“TIMBALAD FEAT, DRAKE (MJSLEV

MONEY TO BLOW

SIRDMAR FEAT LIL WIHE & DRAXE (LAGH MCRE| LIVEASAL IJTOWHUNAE)
" EMPIRE STATE OF MIND
| INY-Z 4 ALICIA KEYS (HOG NATIGH)

TIE ME DOWN
WEW BOYZ FEAT. RAY J (SHOTTY/ASYLUM WARNER BROS

 GANGSTA LUV
‘SNOOP DOGE FEAT, THE-DREAM |DDGGYSTYLEPRIDRITYICAPITOL)

FOREVER
DRAKE [HARVEY MASONZONE 4/STHEAMLINEINTERSCOPE)

- ON TO THE NEXT ONE
| _JAY-T + SWIZT BEATZ (ROC MATION|

' LEMONADE
GUCEI MANE (ERICK SOUAD/ASYLUM/WARNER BROS.)
ALL THE WAY TURNT UP
RSCOE DASH FEAT SOULL BOY TELVEM MMYMUSC
| BABY BY ME
. _50 CENT FEAT. NE-YD [SHADY/AFTERMATH, INTERSCOPE
RUMN THIS TOWN
JAY-Z, AIHANMA & KANYE WEST [ROC NATION]
DO YOU THINK ABOUT ME
50 CENT (SHADY, AFTERMATH/INTERSCOPE,

NOTHIN ON YCIU
LB, FEAT. BRUKO MARS |FESELROL

5' MEDICINE
'LIES FEAT. KERI HILSON (BIG GATES/ SLIP-K-SLIDEATLANTIC)
FED UP
L) KHALERD FEAT. USHER, DRAKE, YOUREG JEETY & RICK RIS (WE THE RESTET)
| GET CRAZY
| RICKI MINAS FEAT. LIL WAYNE (YOURG MONEY)
FLEX
THE PARTY BOYZ (CAMOUFLAGEHITE COMMITTEE BATTERY)

Data for week of FEBRUARY 13, 2010 | CHARTS LEGEND on Page 43
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5, according to R&E/Hip-Hop radio audisnce impressions measurad by Mislsen Broadcast Data Systems and sales data from a subset

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

SoundScan

2 UP ouTt MY FACE Mariah Carey Featutlrlg Nicki erleu :

N A RLITTI R D ! .GAREY,G STEWARTLNASH {M.GAREY, LRASH.L ASTEWART,0 MARAL) ISLANEY ID.JMG
16 EEDHOCK \’oung Money Featuring Lluyd i | " ON FIRE Lil Wayne |
KAAE [OGASTER CLLICR CRAHM O WRALLA ML JHUSIN S SRRV EYL POUTE L CAMERR B GAHMDRERMVERSAL MR UMAG |8 | BOC-L .'. DRE {&.MORODER, FEELLOTTE) @ CASH MONEY/UNIVERSAL MO L
20 SAY AAH Trey Songz Featuring Fa%:clous Lil Wayne's super- Corinne Bailey Rae
‘WYONNYD.CORELL TTAYLOR (R.M FEREBEE, JR. TNEVERSON, TSCALES N.LWALKERD.CORELL] @ SONG BODK/ATLANTIC S BHDWN G B RAE (C.B RAE) @ CAPITOL

group rises ta its

Ludacris 17 GANGSTA LUV Snoop Dogg Featuring The-Dream
first chart-topper G STEWART,THASH (TNASH,C.A STEWARTC.C.EROADUS JR ) ® DOGEYSTYLEFRIORITY, CAPITOL |

- HOw Low
T-MINUS (C.ERIDGES TWILLIAMS, G E SADLER H SHOCKLEE) @ DTR/DEF JAMIDJMG |

TRY SLEEPING WITH A BROKEN HEART Alicia (3-1) on the | WORST CASE SCENARIO Joe
JBHASKER [J EHASKERAKEYS PREYNOLDS @ MEKJHME Rhy‘thml( almla.“l JTHOMAS, JETHOMPSON (J.THOMAS J P THOMPSON, J SKINNER, T.MARTINEZ 1 S63/KEDAR
1 AM Mary J. Blige survey, besting the S 13 ' ECHO R. Kell i
STARGATE (M.J. BLIGE,M 5 ERIKSEN, TE HERMANSEN, ) AUSTIN E DEAN, M BEITE) ® MATRIARGH GEFFEM, INTERSCORE ’ s INFINITY.0.CAMPER, B KELLY (R KELLY.J SUECOF,D.CAMFER, CKELLY) ® JIVELG
SAY SOMETHING Tm'baland Fuamrrlg Drake 7 No. 2 peak of its | CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & Swizz Beatz
) 0 iTh AR TCLEYTON J MA “Every Girl” in SWIZZ BEATZ (. BROWN ) BOYD K.DEAN,) A REREAL D CARTER) @ JVELE
P | INVENTED SEX Tle'y Sungz Featuring Drake August. The crew’s | HIGHER THAN THIS Ledisi
LOS DAMYSTRO (L MCKINNEY.T SCALES TNEVERSON A GRAHAM i S0NG ADDK/ATLANTIC | | d % ted JIMMY JAM TLEWIS, L YOUNG, J WRIGHT {J.5 HARRIS NI T.5 LEWES L YOUNG,J 0. WRIGHT M® VERVE FORECAST/VER!
| SEX THERAPY Robin Thicke L BACK TO THE CRIB Juelz Santana Featuring Chris Brown
| POLOW 0 DON HOT SALICE . THICGKE FOEAN LIONES LN SOK HWMENER, 5 GOTTLER, | GLUCKWGLD) (@ STAR TRAKINTERSCOPE to bow at No. 1 with FOLOW DA DON iL.JAMES J.JCHE: EAl ROWK} @ DIFLOMATS DEF JAM/I0JME
!‘ | SOLDIER OF LOVE Sade his “Rebirth” on 4 MY TOWN (PLAY BALL) Birdman Featuring Drake & Lil Wayne .
SADE,M_FELA |5 ADU.A HALE 5 MATTHEWMAN FS DENMAN @@ EPIC/COLUMELS | Tﬂﬂ H&EJ’HiD-HﬂD BOI-10A (B WILLIAME & GRAHAM.D.CARTER, M SAMUELS) @ CAEH MONE MOTOWN/UMRG £
| | WANNA ROCK Snocp Dogg Albusis et issue DOESN'T MEAN ANYTHING Alicia Keys
5.DEVILLE (C.C BROADUS JR.EMOLINA R GINYARD, JR.} @ DOGEYSTYLEPRIQAITY/! GAPITOL | o K.BROTHERS A KEYS (A KEYE K BEROTHERS, JE) @ MBK/JRMG
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£ AW LINDSEY (M .LSAPRA LINDSEY) @@ VERITY/JLG | W.OOWRING A RIDEOUT (W DOWKING A RIDEOUTT.TOLBERT) @ GONGORD/CMG |
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LEMONADE Gucei Mane |
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soundtrack to No. 1
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= hel k B MAKE ME Janet
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87 |RE-EMTRY| § B HARERE EBAKER] @ BLUE ERRO S00L |
2 EXHIBIT C Jay Electronica
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1. " EMPIRE STATE OF MIND (PART Il) BROKEN DOWN licia Keys
The singer rockets A SHUX & KEYS (A.KEYS,5.C.CARTER,J SEWELL-ULEPIG,A HUNTE B KEYES,5 @ MBKJ/AMG |
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§ CALL ME 4 DAT GOOD Just Brittany |
months on Top THE NARRATORS (€ TMOORE) NARRATORS |
R&B/Hip-Hop HOOD LOVE Mary J. Blige Featuring Trey Songz
Mbums, (11-9, up

P BABY BY ME 50 Cent Featuring Ne-Yo

POLOW DA DON {C.J.JACKSON, JR. J.JONES. B SMITH @ SHADY/AFTERMATH INTERSCOPE

23 FOREVER Drake Featuring Kanye West, Lil Wayne & Errllnerrl i
| BUI-10 (M SAMUELS A GHAHAN,K WESTD CAHTER M MATHERS)

DO YOU THINK ABOUT ME 50 Cent

ROCCKWILDER (C.J JACKSON, JR..DETINEON) © SHADY/AFTERMATH/INTERECOPE

3 . WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman |

FATAOI (L DOUGLAS, R.DAVIS A WASHIRGTON) @ ERICK SOUAD/E0 IGEY, WARNER BROS. |

THERE GOES MY BABY Usher

JIM JORSIK RIGD LOVE (RIGD LOVE.J G, SCHEFFER,FROMAND,D MORRIS) LAFACE/ILG

a7 CAN'T LIVE WITHOUT YOU Charlie Wilson

Rl THE 55 (H.LMASON. JR.D.E THOMAS, J FAUNTLERDY 115 L RUSSELL) @ P MUSIC/IVELG

5 | LITTLE FREAK Usher Featuring Nicki Minaj

|_NOT LISTED (NOT LISTED) LAFAGENLG
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$5 SPOTLIGHT Gucci Mane Featuring Usher following her six LAST SONG Recognition .

POLOW DA DON {R.DAVIS U RAYMOND IV,J JONES| @ BRICK SOU.RD.RS\‘LIJMJWaHNEH BRDS NOT LISTED (NOT LISTED} @R&R

victories, the most :
) FLEX The e ") CANT HARDLY WAIT NDambi
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/| SPEEDIN' Omarion | night, at the Jan. 31 7 | LOVE COME DOWN Diddy - Dirty Money
253 MUSIC NG, D CLARK M COLE. B.E ULLER STOKES) B STARWDHL Glﬂmm'f Awards. FHILLADNY FCHARPERL Y FAPEARBNORAHADECWEST) (@ BAD BIYNIERSLIFE
1 7 YESTERDAY Toni Braxton Fealuring Trey Son 100 |RE-E|ITI"| ' HEADBOARD Hurricane Chris Fsatunng Marlo + Plies
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.| 5 STAR CHICK Yo Gotti |
HOT ROD (M.MIMMS.R.TATE, JR.} @ POLD GROUNDS/HAME |

14 MEDICINE Plies Featuring Keri Hilson

g POLOW DA DON {4 L WASHINGTON) @ BIG GATES/SLIP-N-SLIDEATLAKTIC

Eg g ' YOU'RE THE ONE Dondria
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| /| ON THE OCEAN
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I AINT HEARIN' U Angie Stone
SWHITE (J WYHH) @ STALCME

ES . ARE YOU LISTENING Kirk Franklin Presents Artists United For Haiti
KFRANKLIN H MARTIN (K FRANELIN) FO ¥0 SO0UL/GOSPD CENTRIC/JLG

INCREDIBLE LEAP FOR SAPP’S ‘BEST’

Marvin Sapp’s “The Best in Me” vaults 78-14 on Hot R&B/Hip-Hop Songs,
posting the largest leap by a gospel track since the chart began using Nielsen
SoundScan data 18 years ago. Buoyed by the Walmart-exclusive retail single,
which debuts at No. 1 on Hot R&B/Hip-Hop Singles, “Best” also achieves the
biggest jump on R&B/Hip-Hop Songs in four years among all genres. Airplay
rises 26%, climbing to 1.9 million impressions. Adult R&B stations lead the
way with more than 73% of the song’s audience reach. “Best” has already
matched the peak of Sapp's breakout single, “Never Would Have Made It,” from 2008. —Raphael George
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14 FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross
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4 g5 CITY ON OUR KNEES
| TOBYMAC FOREFRONT/EMI CME

a7 HOLD MY HEART

TENTH AVENUE NORTH REUNION PLG

Bll THE WORDS | WOULD SAY
(“% SIDEWALK PROPHETS FERVENT/WORD-CURB

THERE IS A WAY

HEWWORLDSON INFOP

PHIL WICKHAM FEAT. BART MILLARD (MO
g LET THE WATERS RISE

| MIKESGHAIR CURA
SING, SING, SING
CHRIS TOMLIN SIXSTEF 5/ SPARRDW) EMI CMG
SOMETHING BEAUTIFUL
NEEDTOBREATHE ATLANTIC WORD-CURE
ON AND ON
| GHASEN 140
- | ALIVE

HEAVEN IS THE FACE
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JOSH WILSON SPAREDW/EMI CMG
SAVE A PLACE FOR ME
__MATTHEW WEST SPARROW/ EMI CMG
SALVATION IS HERE
_LINGOLY BREWSTER INTEGRITY
~ WALK ON THE WATER
" | BRITT NICOLE SPARROW/EMI MG
ALWAYS
SWITCHFOOT CHEDENTIAL/ATLANTIC EMI GMG
15 SOMETIMES

| _MATT BROUWER BLACK SHOE
CAN ANYBODY HEAR ME
MEREDITH ANDREWS WORD-CURE
MORE LIKE FALLING IN LOVE
JASON BRAY CENTRICITY
LIVE LIKE WE'RE DYING
KRIS ALLEN 18/JIVE/JLE
| HOLD US TOGETHER
MATT MAHER ESSENTIAL/PLG
YOU'RE THE ONE
 CNRSAWDONRMDVSR
| DONT YOU KNOW YOURE BEAUTIFUL
" | SEABIRD CREDENTIAL/EMI LMG
HEARTBEAT
REMEDY DRIVE WORD-CURE

MERCYME [NO

ALL OF CREATION ‘

HEALER
KARI JOBE INTEGRITY

. STAND FOR YOU
~_JONNKY DIAZ IND
WHAT A SAVIOR
: CATALYST MUSIC PROJECT FEAT. LAURA STORY INO
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FLYLEAF ALM/OCTONE/INTERSCOPE
1 AM LOVED
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| FOR THE FIRST TIME AGAIN
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.y MESS OF ME
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WE WANT THE WORLD TO HEAR
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g NEVER SAW YOU COMING
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| TAL & ACACIA ESSENTIAL/PLG
§ OPEN HANDS
MATT PAPA GENTRIGITY

12-5 FORGET AND NOT SLOW DOWN
" | RELIENT K MONO V5 STERED/GOTEE

m JESUS LOVES ME THIS | KNOW
AARON KEYES & BEN SMITH AARDN KEYES MIRISTRIES

With 721,000 listener impressions at 32 of
the 93 stations monitored for the chart,
MercyMe hooks the Hot Shot Debut at No. 31
on Christian Songs with “All of Creation.™
The cut introduces the group’s May 4 album,
“The Generous Mr. Lovewell.”
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James Fortune & FIYA log a career-best
Nielsen SoundScan weekly sales sum and
debut rank on Top Gospel Albums, as
“Engore™ moves 12,000 coples and eams
the Hot Shot Debut at No. 2. On Hot Gospel
Songs, the title track is the act’s fourth top
10 (12-1).
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15 THE WHISPERS
1 THANKFUL KINGDOM 8388
2 DONALD LAWRENCE & CO.
"5 THE LA OF COMFESSION PRAT | OUET WTERVERTY 237 05|
7 VARIOUS ARTISTS
WOM GSEL ESEENTIALS ALLTVE FAVORITE BONGS WIRLHILRRVEAITY 16080 ME s
. LECRAE
5| REBEL REACH S8070/INFINITY
50 03 J MOSS
13 3y DONNIE MCCLURKIN
(S5 PUAPLIST.THE VERY BEST OF DOMNE MCLORRM V=¥ A0y STE0S00 WEL. |
ISRAEL HOUGHTON
THE POWER OOF CINE INTEGAIT) DOLLIMERS 42554 5000 MUSIC
SHIRLEY CAESAR
| A CITY CALLED HEAVEN SHLU-BEL 7214/LIGHT |
14 23 VICKIE WINANS

MEVSINY WD |

HOW | GOT OVER DESTINY JOY 8120
BISHOP PALIL 5. MORTON PRESENTS THE FGBCFMC

_CAY YOUR LAST TEAR TEHILLAH 7209/ LIGHT

43 SMOKIE NORFUL
LIVE TREMYLES 12832/EMI GOSPEL
VARIOUS ARTISTS

: NTEGRTY/GS) CENTRGVERTY SIET1LE

SHAS
| 2 2 WHAT FAITH CAN DO
KUTLESS BEC/ TOOTH & HAIL

15 DONT YOU KNOW YOU'RE BEAUTIFUL
__SEABIRD CREDENTIAL/EMI GMG

51 FORGIVEN
SANCTUS REAL SPARROW/EMI CMG

5 1g FORGET AND NOT SLOW DOWN
" _RELIENT K MORD VS STEREQ)GOTEE
12 AGAIN
FLYLEAF A&M/OCTONEINTERSCOPE

: -;9" WALK ON THE WATER
BRITT NICOLE SPARROW/EMI CMG

g o5 CITY ON OUR KNEES
TOBYMAL FUREFRONT/EMI GHG

| GASTING CROWNS BEACH STREET/REUNIGNFLG

UNTIL THE WHOLE WORLD HEARS

WE SHINE
STELLAR KART IND

(20 LET THE WATERS RISE
MR CURE

HANDS
THE ALMOST TOOTH & NAIL

' HERE IN THIS MOMENT
BECKAH SHAE SHAE SHOL
HEARTBEAT
REMEDY DRIVE WORD-CURE

SOMETHING BEAUTIFUL
| NEEDTOBREATHE ATLANTIG

DESPERATE
|_FIREFLIGHT FLICKER/PLG

. SAFE IN YOUR ARMS
" ABANDON FOREFRONT/EMI GG

HANG ON
PLUMB CLRE

. ANTIDOTE
 B.REITH GOTEE

REDISCOVER YOU
STARFIELD SPARROWIEMI CMG
= SAFE

_PHIL WICKHAM FEAT. BART MILLARD INC
HEALING HAND OF GOD
JEREMY CAMP BEC/ TOOTH & NAIL

- LOSERS

ME IN MOTION GENTRICITY

OUR TIME

GROUP 1 CREW FERVENT/WORD-CURE
ALWAYS

SWITCHFOOT CREDENTIAL/ATLANTIC/EMI CMG

Data for week of FEBRUARY 13, 2010 |
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RAIN ON US
EARNEST PUBH EFM/ELACKSMOKE/ WORLOWIDE
THE BEST IN ME
|_MARVIN SAPP VERITY/JLG
CLOSE TO YOU
_BEBE & CECE WINANS BEC/MALAGD
- GOD IN ME
*_MARY MARY FEAT. KIERRA *KIKT" SHEARD MY BLOCK, COLUMEIA
GOD FAVORED ME
|_ HEZESIAH WALKER & LFC FERT, MAFTAN SAPP & 0 ROGERS VEFETY L
s ENCORE
JAMES FORTUNE & FIYA BLACKSMOKEWORLOWIDE
HOW | GOT OVER
WVICKIE WINANG FEAT. TIM BOWMAN, JR DESTINY JOY
| ALL | NEED
" | BRIAN COURTHEY WILSON SFIRIT RISING/MUSIC WORLD
JUSTIFIED
SMOKIE NORFUL TREMYLES/EMI GOSPEL
 RESTORED
| JMOSS PAIAM/GOSPD CENTRIC/LG
WAIT ON THE LORD
DDKKIE MCCLURKIS FEAT. KAREN CLARK-SHEARD VERITY)ILG
2 (LI ARE YOU LISTENING

1 14 GRACE
BEBE & CECE WINANS BEC/ MALACD

15 m FAITHFUL TO BELIEVE
| '8 =% | BYROM CAGE GOSFO CENTRIG/VERITY LG
13 THE MASTER PLAN

TAMELA MAKN TILLYMANN

14 BREAKTHRU
" | GREG (rQUIN & IPRAIZE FENDULUM

FREE
18 _15_ RIZEN VERITY/JLG
50 LORD DO IT FOR ME
" _ALVIN DARLING EMTRO GOSPEL
NOBODY BUT JESUS
SHIRLEY CAESAR FEAT. J MOSS SHU-BEL/LIGHT
15 GOOD NEWS
| | VANESSA BELL ARMSTRONG EMI GOSFEL
12 RESTING ON HIS PROMISE
1 YOUTHFUL PRAISE FEAT. LJ HMRSTON EVIDENCE GOSPELUGHT
‘s EVERY PRAYER
| | ISRAEL HOUGHTON FEAURING MARY MARY INTEGRIT'Y COLUMELL
10 DON'T DO IT WITHOUT ME
BIEHOP PAUL 5. MORTON TEHILLAH/LIGHT

. THE LIFTER
| TED WINN TEODYVSIAMZ SHANACHIE
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ICAL CROSSOVER ALBUMS anc TOP WORLD ALBUMS rules and explanations.
© 2010, e5 Global Media, LLC and Mietsen SoundScan. Inc. All rights reserved,

See Charts Legend for HOT DANCE CLUB SONGS and TOP DANCE/ELECTRONIC ALBUMS rules and explanations. HOT DANCE AIRPLAY: 5 dance stations are electronically monitorad 24 hours a day, 7 days a week
SMOOTH JAZZ SONGS: 12 stations are electronically monitored 24 hours a day, 7 days a week, See Charts Legend for rules and explanations. All charts %

See Charts Legend for TOP TRARITIONAL JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBUMS, TOP TRADITIONAL CLASSICAL ALBUMS, TOP CLA!

AIRPLAY SALES DATA

MONITORED BY COMPILED BY

e e Billbeard

BDS SoundScan ] . A

TITLE
ARTIST IMFRINT { PROMOTION LABEL

g LOCA
RANNY FEATURING NINA FLOWERS ROCKBERAY
31 13 GIVE ME LOVE

= G RUSSIAN ROULETTE
RIHANNA SRF/DEF JAMIDJMG STEPHEN KEYES MADTIZZY
-gg | WANNA BE YOUR BABY
MLIIJI.IE MONSTER/HEAR/CMG HENRI DAUMAN
7 4y ON THE FLOOR (OH BABY PLEASE) 34 5 HEY HEY
KAYLAH MARIN EFIFHANY ~_DENNIS FERRER OBJEKTIVITY

YOU ARE
"TOMY NORAH FERTURMG FRENCHIE DS DWACE MUSIK PRITUCTIONS

8 BODIES
ROBBIE WILLIAMS ASTRALWERKS/CAPITOL

-gg REVOLVER
MADONNA FEATURING LIL WAYNE WARNER BROS.

13 4

S FEELIN' LIKE A SUPERSTAR
EBARBARA TUCKER B 5TAR

25 g SHAME ON ME
AMANDA BLANK DDWNTOWH

BAD ROMANCE
LADY GAGA STREAMLINE KOHLIVE CHERAYTREEINTERSCOPE

SD 10 MEET ME HALFWAY
THE BLACK EYED PEAS INTERSCOFE

@@ HERE WE COME (READY OR NOT)
ROD CARRILLO & SHEFALI CARFILLD

3? 3 - IT'S OVER

1 | 0J SCOTT MANN FEATURING AMUKA [ SH
TIK TOK

@ ﬁ AUTOMATIK
KESHA KEMOSABE RCARME LIV FRANC JIVE/ILG

10 12 FRESH OUT THE OVEN = » PARTY TIME (GET UP, GET DOWN)
" LOLA FEATURING PITBULL EFIC ~ FREEDDM WILLIAMS LOVERUSH/SEA TO SUN
EE WONDERFUL PARTY ROUND THE WORLD
BILLIE MYERS FRUITLOOP JASON DOTTLEY & DEBEY HOLIDAY 03
15 10 KEEPING SCORE
HAKNAH SNOWDOGE

| NATURALLY
SELEMA GOMEZ & THE SCENE HOLLYWOOD
& ACAPELLA
KELIS WILL | AM/INTERSCOPE
FANCY FREE
19 5 SUN JH

HARD
_RIHANNA FEATURING JEEZY SRP/DEF JAMIDJMG
TELEPHONE
| LAITY GG FEATLRINE BEYDMCE STREANUNENDRLAECHERRYIREE MISESUE

10 IT AGAIN (LO HECHO ESTA HECHO)
SH-I.KII\I\ EFIG

MORNING AFTER DARK

@ 3 - END OF THE DAY
MARLIA KESKOVSHI KING OF GLUBS
a2

ELECTRICITY
B 11

COME BACK CLEAN
THE CRYSTAL METHOD FEATURING EMILY HAIRES TINY E

14 16 PUSH N PULL
WOFERIN & MARSNI V5 5YIVIA TOSUN LOVERUSHSEA TO SUN

THE POWER OF MUSIC
KRISTINE W FLY AGAIN
¢ 1 ONELOVE
i DAVID GUETTA BI'E.LELIJI\J\&IWLN“&L
E FEEL IT
‘THFEE § MAFLA V5. TS0 'WITH SERNNONGETON I FLI A HPAE WAL CILUMER 5000 W
24 5 DIRTYDESIRE
- _UTADA ISLAKD/IDJMG
ﬁ_ DRAMA QUEEN (TEXTING U)
SIMONE DENNY + BARRY HARRIS EARFY HARRIS
2 19 HEAVY CROSS
THE BOSSIP COLUMELA
FOR YOUR EN‘I‘ER‘I‘AINIIENT
ADAM LAMBERT 1

BRIAK ANTHOKY SOGHI
STRIPED SOCKS
TAYLOR BRIGHT BRIGHT HOUSE
GIVE ME SOMETHING
ONO MIND TRAIK TWISTED
23 15 . YOU USED TO KNOW
ARDREA CARNELL CUFRVY
LOST IN YOU
JIMMY 0. ROBINSON PRESEXTS CEEVDX J MUSIC
HEARTBREAK ON VINYL
BLAKE LEWIE TOMMY BOY
TOGETHER
BARBARA SHEREE CONTINUDUS COOL
MAKE ME
36 M ner aauun
LOUBOUTINS

3 3

TOP DANCE/ .
ELECTRONIC ALBUMS"

ARTIST
TITLE IMPRINT & KUMBER / DISTRIBUTING LABEL

jp LADY GAGA
THE FRME WORSTER (ER) STFEAVUNERDSUVE CHEFRITRESINTE RGLIPE 1187268

L CITY
OCEAN EYES UNIVERSAL REPUBLIC 013147 */UMRG
DJ ENFERNO
ULTRA DANCE 11 ULTRA 2317
DJ POET NAME LIFE
| TOTAL CLUB HITS 4 THRIVE 50825/10JMG

5 m ' LMFAO

2 g - BAD ROMANCE
LADY BAGA STREAMLIE KONLWVE CHERRYTREEINTERSCOPE
5 @ ONE LOVE
DAVID GUETTA FEATURING ESTELLE GUNASTRALWERSS CAPITOL
HOT
i INKA ULTRA

- @@ FIGHT FOR YOU
MORBAN PAGE NETTWERK

5 15 HANG ON

IFRRTY ROCK PRATY ROCKMALLLAWCHERRYTHEESNTERSLOPE 12932064 FLUME CURE
FOUR TET - HARD
THERE IS LOVE IN YOU DOMINO 228 RIHANNA FEATURING JEEZY SRP/DEF JAMIDJMG

SECRET LOVE
KIM 50221 ULTRA

YOU AND |

n@ MEDINA LABELMADE
- § 1o COME BACK

SOPHIA MAY NERVOUS
REMEMBER (LA DI DA)
LUCAS PRATA ROBEINS

§ 23 DAVID GUETTA
(ONE LOVE GUM E6347*/ASTRALWERKS L
e
LA ROLEE AIG LIFE POLTIOA TERSCOPE 013285164
VARIOUS ARTISTS i
8 19 s

\WHAT | GALL CLUS HITS EWVUNVERGAL SRESGE0NY WUSC

m& VARIOUS ARTISTS
ummmmmum IISWERGALEINES G0N IED

AIRFLAY SALES DATA

MONITORED BY COMPILED BY
niclsen 1
BDS SoundScan

TOP TRADITIONAL
JAZZ ALBUMS"™

IST
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL |

2 40 MELODY GARDO
* MY ONE AND ONLY THRILL VERVE 012563 V&
PAT METHENY
ORCHESTRION WONESUCH 516568 WARKER BROG.
M ; i VARIOUS ARTISTS
ETTERS T SANTL A HOLIDAY MUSICAL COLLECTION CONCTRD 27190 B
HARRY CONNICK, JR.
YOUR SOMBS COLUMBIA 473284 SOKY MUSIC
1% BARBRA STREISAND |
LOVE 15 THE ANSWER COLLIMEIS 43254 SONY MUSIC
DIANA KRALL
QUIET KIGHTS VERVE 012433VG &
2 14 PINK MARTINI
SPLENDOR IN THE GRASS HEINZ 6*
DAVID SANBORMN
ONLY EVERYTHING DECCA 013775
ol VARIOUS ARTISTS

- BEFEN i T N M N A e

MICHAEL BUBLE
A
-11 15 THE BRIAN SETZER ORCHESTRA

3 3

H. HAHN/M. GDEH\EC. SCHAFER
BACH: WWOLIN AND WICE (1 13832 UWNERGAL (LASSICS BROLP
YUJA WANG

SIS ETLOES CAPWSCAABISTTGET 5 TS3ARGA CLAGSLE P
3 (5F CECILIA BARTOLI

SACRIFICAIM NECCA 01341 2UNVERSAL CLASSICS GROUP

§ 20 REMEE FLEMING
VERISMO DECCA 013270/ UNNERSAL CLASSICS GROUF
B. FLECK/Z. HUSSAIN/E. MEYER ﬂ
‘THE MELODY OF REYTHAE TRIPLE CONGERTY & MUSC FOR TRIDE1 2024
g |3 DINADAMRALNUNCHIER FUNDRUNKDACHESTER [ETTNGER)
COLDRATURAS: OPEHINIISWEN(‘-LASSUCSIS?WLG

7 “ THE PRIESTS
THE PRIESTS FCA VICTOR 33069/ S0NY MUSIC

@@ JORDI SAVALL/HESPERION XXI @ i
ISTANBUL ALIA V¥ 9870
12 g4 LUCIANO PAVAROTTI

THE DUETS OECCA 0 2205 UNNERSAL CLASSICE GROLE

S R 1iICHAEL 14ANIACIBOSTON BAROGUE (PEARLMAN) m
MOTZART: ARIAS FOR MALE SOPRANO TELARC 31827 £

13 74 JOSHUABELL
WTRALDE THE FOUR SEASONS SONY [LASSIAL 1103EINN WAETEMORE

PLACIDO DOMINGO i |
AWOFE PN 500G 18SPRED..0G 112512 INNERSAL CLASSICS GRILP

BUELE REETS FADISON SN CAFUEN | JFEFEE SIS0/ T o
SONGS FROM LONELY AVENUE SURFDOG 521223

- ALLEN TOUSSAINT ﬁ
THE BRIGHT MISSISEIPF! ROKESLICH 4B0GE0AWARKER BROS.
15 4 ELLAFITZGERALD
TWELYE NIGHTS I HOLLYWADOD VERVE HIP-0 SELECT 01 2520 UME

@@ NELLIE MCKAY E
RORMAL AS BLUEBERRY PIE: A TRIBUTE TO DORIS DAY VERVE 01 Z1EAT:

TOP CONTEMPORARY
JAZZ ALBUMS™

OP CLASS
o EROSSOVER ALBUMS"

RTIST l
TITLE IMFRINT & NUMBER / DISTRIBUTING LABEL

1 a5 CHRIS BOTTI
CHRES BOTTE IN BOSTON COLUMEIW 35725/ 50NY MUSIC &
KIM WATERS
LOVE STORIES SHANALCHIE 5180
T PETER WHITE
GOOD DAY PEAK 31005/CONGORD

6 VPO EECE ORI I SO WG
HEMENSONE: N3G OF CONTERPLATIN AND LK WURUCH EESIACLE [HOR 0506
JOSHUA BELL
AT HONE WITH FRIENDS 500 CLASSIAL SETI/G04Y MASTEFWORKS |8
IL DIVO
THE PROMISE 5YC0/COLUMELR J9868/SONY MUSIC &
ANDREA BOCELLI
INCANTO SUGAR 012151/ DECCA &

& 13 ANDREA BOCELLI
MY CHRISTMAS SUGAR 073437/DECCA &

TIME FOR THREE
3 FERVENT TRAVELERS E1 2025
7 35 DAVID GARRETT
VD GARRETT DECCA 01 257 ZUNNERSAL CLASSICS BRIUP
THE CANADIAN TENORS
THE CAMADIAN TENORS DECCA 013509

g 47 SARAH BRIGHTMAN

SYMPHOMY: LIVE I VIENNA MARHATTAN 21581/ BLG

3 s BONEY JAMES
SEND OME YOUR LOVE CONCORD 30815 @&

VARIOUS ARTISTS
SO BN SESET US55 0
2 0 NAJEE
MIND OVER MATTER HEADS UP 3756
HERB ALPEFIT & LANI HALL

¢ 3 GEORGE BENSON
SOMGS AND STORIES MONSTER 30364/CONCORD
EUGE GROOVE
SUNDAY MORNING SHANACHIE 5178

5y SPENCER DAY
" VAGABOND YONAS MEDIACONCORD JAZT 31317,CONGORD

RICHARD ELLIOT |
ROCK STEADY MACK AVENUE 7018/ ARTISTRY

g 24 RICK BRAUN
ALL IT TAKES MALK AVENUE T020/ARTISTRY
VARIOUS ARTISTS E
‘THE BEST 15 YET T GOME: THE BONGS OF Y COLEMAN \EW WEST 6173 |

QUARTET SAN FRANCISCO
OSF PLAYS BRUBECK VIDLINJAZZ 105

13 35 ESCALA
ESCALA SYCO/GOLUMEIR 47423/ SONY MUSIC

SHARON ISBIN
JOPMEY T THE WEW WIRLD 500 DLASSEAL 5456 50T MASTERWIRKS

MOOTH JAZZ TOP
ONGs ' 1A% QWORLD ALBUMS’

ARTIST I
TITLE IMPRINT & NUMEER / DISTRIBUTING LABEL

CELTIC WOMAN
SNGS FAOM THE HEART MENHATTEN

TLE
ARTIST IMPRINT | FROMOTION LABEL

s b Elsowlsn OF LOVE

m 4 5 SMOKE
JUS JACK WITH PHIL GARANT FEATURING MATINA PARISI MODA
ﬁ HEARTBREAK
MBLACK ROBBING
TIME
FLANDERS NERVOUS
GHOSTS 'N STUFF
WG ROB SWIRE
4§ 3 BRUISED WATER
CHICANE FEATURING NATASHA BEDINGFIELD CENTRAL STATION
-

LALAL
W LEGGT mrrunns STEPHANIE KERVOUS
allla ESCAPE ME
pEEE TIESTD FEATURING €. SHEFFIELD MUSICAL FREEDOMILTRA
LOVE KEEPS CALLING
19, ROBBING

50 FAR AWAY
EASEADE & SEAMUS HAJ WITH HALEY ULTRA
THIS IS HOW IT GOES

HALEY ULTRA
5 U-TURN
SAMANTHA HDEEING

IMOG
10 2 ~ ELLIPSE MEGRFHUNIG RCA SIBDSRME

Eﬁ BEYONCE

MIIKE SNOW
1420 ke swow bows 1own 7085+

TIESTO
KALEIDDSCOPE MUSICAL FREEDOM 2082/ULTRA

FEVER RAY
22 FEVER RAY nasm ﬂ4ua- MUTES:

SOUND
SLUMDOG IIILLIUN!IIIE INTERSCOPE 012502164

19 18 DEADMAUS
FOR LACK nr A BETTER NAME MALSTRAP 21T ULTRA

ﬁ CAS !i]
EL‘MLII.'I'E TIE DANCEFLOOR ROBBINS 75084

20 13 DAVE AUDE
DAVE AUDE PRESENTS: ULTRA.2010 LILTRA 2197

DJ SKRIBBLE
| TOTAL CLUB HITS 3 THRIVEDANGE 90814/ THRIVE

M THIEVERY CORPORATION

- RADID RETALIATION ESL 140
s BREATHE CAROLINA
WELLO FASCINATION FEARLESS 30127
- 16 9 VARIOUS ARTISTS
JUST DANCE 2 ULTHA/ISLAND 013575/ IDJMG

-S NEON INDIAN

PSYCHIC C

B

{ULTHA

a
BRITNEY SPEARS JIVEJLG

LITTLE BOOTS 679/ELEKTRA/ATLANTIC

TELEPHONE
LADY GAGA FEATURING BEYONGE

Data for week of FEBRUARY 13, 2010 |

For chart reprints call 646.654.4633

Find more magazines at

3 % SWEET SUMMER NIGHTS
NAJEE HEADS up

BRIG!
PETER anE PEAK/ GG

1 3 BURNIN'
PAUL TAYLOR PEAK/CMG
RETRO BOY
RICHARD ELLIOT ARTISTRY
(TN SUNDAY MORNING
- GAINER ELIGE GROOVE SHANACHIE
BOGOTA BY BUS
2 JESSE COOK COAGH HOUSEET
2 25 TOUCH
BONEY JAMES CONCOED/CMG
CHASING PIRATES
MORAH JOKES BLUE NOTE/CAFITOL @
5y TROPICAL RAIN
JESSY J PEAK/CMG

@ SONGBIRD
f CRAG CHAQUICO EHARACHIE
E 44 44 TILL YOU COME TO ME
SPENCER DAY YONAS MEDLCONCORD JAZLCMG
RITMO DE OTONO
BERMIE WILLIAMS FEAT. DAVE KOZ REFORM/ROCK RIDGE

NIKKI'S WALK
12 22 JEFF GOLUB E

@ AND THEN | KNEW
DAVE KDZ CAPITOL

1 21 RODRIGO Y GABRIELA
11:41 RUBYWORKS 0080*/AT &

@@ CELTIC WOMAN
‘THE OREATEST JOURNEY: ESSENTWL COLLECTION WANHATIAN 34124615

3 40 VARIOUS ARTISTS
PLAYINK FOR CHAMGE: SORGS ARDUND THE WORLD HEAR 31130
CELTIC THUNDER
TAKE ME HOME CELTIC THURDER 0:30B7/DECCA
FELA
THE BEST OF THE BLACK PRESIDENT MEGARUHLE 61502 &
LOREENA MCKENNITT
. AMEDERRANEAN OOYSSEY CLINLAN ROADWERVE (340545 |
1 JESSE COOK

e

THE RUMEA FOURDATION COACH HOUSE 20021

SOWETO GOSPEL CHOIR
BRACE SHANACHIE 65043

KOLOHE KAI
10 12 T“ls 15 THE LIFE GO lLOHl 1911

BABY EINSTEIN MUSIC BOX ORCHESTRA
B.IEY EINSTEIN: WORLD Ml.lslc WALT DISNEY 003161

12 60 RODRIGO Y GAEBRIELA
LIVE IN JAPAN ATO 21635 & L.
VARIOUS ARTISTS LI
U6 T REEAT: LTOG AR 1A GOSN CARBODAS T I 1

Go to www.billboard.biz for complete chart data | 49
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E;. -2 2E TiTLE
;ﬂﬁ; ARTIST (IMPRINT | FROMOTION LABEL)

DILE AL AMOR

EYUSLY AVENTURA (PREMILIM LATIN]
2131 ANDO BIEN PEDO
GAINER BANDA LOS RECODITOS (054

ME GUSTA TODO DE TI

_3 _1 E BANDA EL RECODD DE CRUZ LIZARRAGA (FOROVISA

a4 4 {7 HAY OJITOS

INTOCABLE (i D-SORY M
4 {5 SE MEVALAVOZ
U= ALEJANDRO FERNANDEZ (UBIVERSAL MUSIC LATING

IG LATING

(0158}

:’ TITLE (IMFRINT / DISTRIEUTING LABEL)

ANDO BIEN PEDO D154 727423/ UMLE
»x WISIN & YANDEL
i) LA REVOLUCION WY/MACHETE 012967/ UMLE &
JENNI RIVERA
LA GRAN SENORA FONOVISA 354398/ UMLE
JENCARLOS
BUSCAME EULLSEYE 5814 |
LN ESPINOZA PAZ O

42

8 5 17 LA CALABAZA

LA ARROLLADORA BANDA EL LIMON (01
A E’I. COLGANDO EN TUS MANOS
"% CARLOS BAUTE CON MARTA SANCHEZ (WARNER LATINA
1 DID IT AGAIN (LO HECHO ESTA HECHO)
i SHAKIRA (EFIC, SONY MUSIC LATINY
o s 3 TE VES FATAL
¥ +_EL TRONO DE MEXICO (FORDVISAMUSIVISA)
@ 9 13 EL DOCTORADO
e |_TONY DIZE (PIka)
|5 | MIENTES
0 '5' 5 CAMILA (SORY MUSIC LATIN)
14 ESTUVE
2 ALEJANDRO FERRANDEZ (FONOVISA
19 |2 ME ENAMORE DE TI
| CHAYANME {SONY MUSIC LATIN
13 EQUIVOCADA
i THALIA (SONY MUSIC LATIN
g HASTA ABAJO
| |_DON OMAR (MACHETE/UNIVERSAL MUSIC LATING
13 SIN EVIDENCIAS
| BANDA M5 (DISA/ASL)
7 BAD ROMANCE
S| LADY GAGA [STREAMLINE KOMINVE CHERAYTREE INTERSGOPE
29 TE IRA MEJOR SIN MI
2 JOAN SEBASTIAN [MUSAAT/AALECL
|4 SOY TODO TUYO
i LOS TUCANES DE TIJUAMA (FONDYISA MUSIYISA)
5 TE PIDO PERDON
TITO "EL BAMBING® (SIENTE)
51 15 NI CON OTRO CORAZON
" " PEDRO FERMANDEZ (FONOVISA
7 CARITA DE ANGEL
_LARRY HERNANDEZ [MENDIETA/FORDVISA/MUSIVISA)
16 (9 DERECHO DE ANTIGUEDAD
- LA DAIGINAL BANOA EL LIMON DE SALVADOR LIZARRAGA (FOHVISA
g YALOSE
- JENNI RIVERA (FOROVISA)
i ESA MUCHACHITA
S0 LOS REYES DE ARRANQUE (SOMY MUSIC LATINY
15 TE AMO
_CUMBRE NORTENA (SONY MUSIC LATIN)
|2 SEXY CHICK
*_DAVID GUETTA FEATURING AKDH |GLAYASTHALWERKS CAFTOL|
13 CIELO AZUL, CIELO NUBLADO AKA CIELO NEVADO
= PESADD (DISAA5L)
16 CAMINOS DIFERENTES
" _ROBERTO TAPIA (FONOVISA MUSIVIZA)
s DOWN
§ JAY SEAN FEATURING LIL WRYNE ([CASH MONEVAINVERSAL HEPUBLIC)
| g PONTE EN MI LUGAR

*_ESPINDZA PAZ (DI5A/ASL
LOOKING FOR PARADISE

2 s_ _ ALEJANDRD SANT FEATURING ALICIA KEYS [WARNER LATING]
NADIE TE AMARA COMO YO

AUES ovvann v ueuny 5oy wusic LAy
WATAGATAPITUSBERRY

| SENSATO DEL PATID FENTURING BLACK POINT (118URH)
' TE SIENTO

8 _WISIN & YANDEL (W

46 3

B, ACHETE/UNIVERSAL MUSIC LATIND)
TIK TOK

45 2 KESHA (KEMOSARE/RCA/RMG
§ 90 MILLAS (90 MILES)

. _LOS INOWIETOS DEL NORTE (EAGLE MUSIC)
2 MI NINA BONITA

CHINO ¥ NACHD [MACHETE/UNIVERSAL MUSIC LATING)

== 1, AMOR QUEDATE
3_5’ 1 . JENCARLOS (ELILLZEYE)
LOgllng AL MENOS

Bl L4 ORIGINAL BANDA EL LIWON [FONOVISH
DESDE CUANDO
| ALEJANDRQ SANZ (WARNER LATINA

SIN Tl NO VIVO
@ 47][8 PATRULLA &1 (DISA

@ m POR AMARTE ASI
- ANA ESABELLE & CRISTIAN CASTRO [LIMVERSAL MUSIC LATING)

4a 3 12 YO ME CONFIE

L _ ANDRES MAROUEZ "EL MACIZOM [DISA)
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Venezuelan musician/actor Carlos Baute
reaches the summit of Latin Pop Airplay, as
his first charting title, “Coloando En Tus
Manos,” jumps 4-1. The last new act to top
the tally with a maiden single was Las
Ketchup, whose “Asereje” vaulted 7-1in
the Oct. 26, 2002, issue.
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Banda Los Recoditos reaches the top of
Regional Mexican Airplay with its first
charted litle, “Ando Bien Pedo™ (4-1). Los
Pikadientes de Caborca was the last new act
to lead the list with an introductory entry
with “La Cumbia Del Rio™ on Oct. 4, 2008,
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BETWEEN THE BULLETS

SALE PRICING POWERS PAZ’S JUMP

In its 37th week on Regional Mexican Albums, Espinoza Paz's “Yo No
Canto, Pero Lo Intentamos” catapults 12-3, moving 2,000 copies (up
98%) and returning to the top five for the first time since October. The

out of the tally’s

top 15.

increase is due to its CD/DVD combo version selling for $12.88 last
week at Walmart, causing a 95% sales hike at mass merchants. Since
its No. 1 debut in the June 6, 2009, issue, “Yo No Canto” hasn't fallen

—Rauly Ramirez
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RECORD COMPANIES: Hollywood Records names J. Scavo VP
of global digital marketing. He was GM at MySpace Records.

Universal Music Latin America names Angel Kaminsky VP
of Latin artists marketing for Latin America. He was VP of
marketing at Warner Music Mexico.

Columbia/Epic Label Group names Meil Foster executive
VP of finance and operations. He was co-president at Sony
Music Canada.

PUBLISHING: Universal Music Publishing Group Latin Amer-
ica names Kenny Cordova VP of creative, effective Feb. 8.
He was director of SESAC Latina’s Miami office.

Cherry Lane Music promotes Benjamin Humphreys to
music administration coordinator. He was an associate.

FOSTER

CORDOVA MORALES

DIGITAL: Paris-based music streaming service Deezer ap-
points Axel Dauchez president. He was CEO of animation
group Moonscoop.

RELATED FIELDS: The International Assn. of Entertain-
ment Lawyers elects entertainment attorney Jeff Lieben-
son president. He's an attorney at Herrick Feinstein in
New York.

Spanish-language broadcaster Liberman Broadcasting
names Bill Acker VP of New York network and national
sales. He was sales manager of national sales at Univision
Television Group.

Bilingual network mun2 promotes Flavie Morales to
senior VP of programming and production. He was VP of
programming.

MTV Networks Latin America names Carole Bardasano
senior director of programming and acquisitions for MTV
and VH1 Latin America. She was VP of sales and market-
ing at Fremantle Media. —Edited by Mitchell Peters

MEVILLE: DAMNY CLINCH

WORKS

MUSICARES’ PERSON OF THE YEAR GALA
RAISES $4.2M

Anchored by performances by T-Bone Burnett, Dave Matthews
Band, Keith Urban, Wilco, Elton John, Red Hot Chili Peppers,
Lady Antebellum and Crosby, Stills & Nash, the 20th anniver-
sary of MusiCares’ Person of the Year gala raised $4.2 million
for the charity.

The tribute to Neil Young, held Jan. 29 at the Los Angeles
Convention Center, drew about 2,300 attendees. Last year's
event honored Neil Diamond and raised about $3.8 million
for MusiCares, which assists musicians with financial needs.

MusiCares senior VP Kristen Madsen says the 2010 gala’s
larger windfall is mostly a result of the recovering economy.
“Last year, the timing of Person of the Year was so squarely in
the center of the economy falling apart,” she says. “People
were not only extra conscious, but they just didn’t know what
was ahead for them.”

Madsen also notes that the evening’s list of artists who lined
up to support Young helped bring new awareness to the trib-
ute. “The lineup of artists on this show—starting, obviously,
with Neil Young, but then name after name of A-level talent—
was really a draw for a lot of folks who might otherwise have
taken a pass or not even known about the event,” she says.

Much of the $4.2 million raised came from the cost of tables
and ticket sales. Funds were also reaped from silent auctions,
such as Elton John winning a $12,000 bid to sing backing vacals
on an upcoming Brian Wilson recording.  —Mitchell Peters

I »

‘AN UNFORGETTABLE EVENING’ BENEFITING EIFFS WOMEN'S CANCER RESEARCH FUND

RIGHT: It was a raucous evening raising funds for a serious subject as a champagne guzzling Tom Hanks hosted "An Unforgettable Evening” on
behalf of EIF's Women's Cancer Research Fund Jan. 27 at the Beverly Wilshire Hotel. Faith Hill and Tim McGraw received the 2010 Courage
Award, while Christina Applegate received the Nat "King” Cole Award. Honorary chairman Rita Wilson cited the work of the Tug McGraw
Foundation, named after McGraw’s father and established to help children and adults with brain tumors, as well as how music can give hope.
“With one inspired song, one personal story was told to millions," Wilson said of McGraw's “Live Like You Were Dying." pHoTO: COURTESY OF JoHH

SHEARER,/WIREIMAGE COM

LEFT: Taylor Swift performed at the event and autographed a guitar that was auctioned for $50,000 as part of a package with concert tickets
and backstage passes for one of her upcoming concerts as well as for one of McGraw’s shows. PHOTE: COURTESY OF JOMM SHEARER/WIREIMAGE COM
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‘CUE THE MUSIC: A CELEBRATION OF MUSIC AND
TELEVISION'-THE GRAMMY FOUNDATION’S 12th
ANNUAL MUSIC PRESERVATION PROJECT

Jason Mraz, Colbie Caillat, Jorge Moreno, Pat Monahan, Solomon Burke,
Melanie Fiona and the Fray paid tribute to classic TV songs Jan. 28 as
part of the Grammy Foundation's Music Preservation Project. From
Milton Berle to “American Idol," Recording Academy president/CEC Nell
Portnow said that live music will always have a special link to TV no mat-
ter what other changes are happening in media: “There's no actors, no
writers, no costumes, no one upstaging the star,” he said. “It's economi-
cal” During the event MusiCares/Grammy Foundation senior VP Kristen
Madsen said, “As we are being propelled along this journey, where the
need to speed-communicate is apparently so urgent that we can't even
take time to type complete words much less sentences, remember that
the arts are our best antidote to a ‘path of least resistance’ life.”
Standing, from left: The Fray's Joe King, Portnow, journalist/author
Shaun Robinson, Madsen, Mraz, Caillat, Recording Academy trustees
chairman and MusiCares/Grammy Foundation board member George J.
Flanigen IV and the Fray's David Welsh, In front, from left: The Fray's
Isaac Slade, Burke, the Fray's Ben Wysocki and MusiCares/Grammy
Foundation VP Scott Goldman. PHoTD COURTESY OF THE RECORTING ACADEMY and
RICK DIAMONDAYIREIMAGE COM

GRAMMY IN THE SCHOOLS LIVE

Members of the Grammy Jazz ensemble played live onstage with Dave
Matthews on “You and Me” during the televised Grammy ceremony, but
during the week they warmed up with a performance at the Grammy in
the Schools Live event. The dinner, sponsored by the Ford Motor Ca.
Fund with support from KTWV Los Angeles, was held Jan. 27 at the
Double Tree Guest Suites in Santa Monica, Calif, From left: Musi-
Cares/Grammy Foundation senior VP Kristen Madsen, Grammy
Foundation board member Rusty Rueff, artists Mindi Abair and Boney
James, Grammy Foundation board member/Best Buy senior VP Gary
Arneld and MusiCares/Grammy Foundation VP Scott Goldman. ruoro
COURTESY OF THE RECORTANG ACADEMY and AMY GRAVES/WIREIMAGECOM

GRAMMY STYLE STUDIO

Kesha (right) shares fashion tips and a
laugh with Lebanese designer Nicolas
Jebran. and Grammy winner
Colbie Caillat wore the designer's dress-
es to the awards, making their selections
Jan, 27 while visiting the Grammy Style
Studio at Smashbox Studios in West
Hallywood, “I saw it and | had to wear
it Caillat said backstage of her gold
stunner. Keri Hilson, Justin Bieber and
David Guetta were also among the
artists who dropped by the Style Studio,
which featured collections by Halston
Heritage, Thomas Pink, K-Swiss, MEK
Denim, Marfies Dekkers and Jil Sander
EyE'WEEII’ PHOTO: COURTESY OF MICHELLE DAY

L NS IDE TRACK]
NEVILLE’S ‘STELLAR’ YEAR

Most singers are sated by having one
album to work on at a time, Aaron
Neville has three, which means “2010
is going to be a stellar year,” the New
Orleans legend says.

The first one out is likely to be Neville's
third gospel album, which he's working
on with producer Joe Henry. “We're
doing a lot of traditional-type stuff and
some old stuff,” Neville says. “We might
stick a couple of Sam Cooke songs on
there, maybe the Staple Singers, Ma-
halia [Jackson]. . . Mostly it's going to be
old-time music, though. [Henry] sent
me a lot of stuff, so we'll see.”

Meanwhile, Neville is working with
Allen Toussaint on a project that cele-
brates the 50th anniversary of the singer’s

1960 solo debut, which Toussaint pro-
duced. “l write a lot of poetry,” Neville
says. “I've been giving him poetry and
he’s been putting musicto it.” Also onthe
docket: a covers collaboration with Dr.
John that will involve “old stuff me and
him grew up listening to,” including sta-
ples like “Stormy Monday,” “Misty,” “Star-
dust” and “Smoke Gets in Your Eyes.”
Deals and release dates are still being
determined on all of the projects, Neville
says—and he’s also not ruling out a new
Neville Brothers album, the group’s first
since 2004. “We've been talking about
it, trying to get material together and
see where everyone’s at,” he says. “It's
just in the beginning stages, so some-
thing will happen, I'm sure.” .ee
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m left, the per-
th Celine Dion,
Smckey Robinson, Jennifer Hudson, Usher and Carrie Underwood.

SOCIAL MEDIA
ROCKSTARS
SUMMIT

CLASSICAL MUSIC

MISSISSIPPI
MUSIC SHOWCASE AT
THE GRAMMY MUSEUM

Troy “Trombone Shorty” Andrews.
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MUSICARES PERSON OF THE YEAR: NEIL YOUNG

The free world—or, at least, the thousand-plus who attended the MusiCares Person of the Year tribute—
was rockin® Jan. 29 as Neil Young was honored for his music and philanthropic ventures, Elton John, Dave
Matthews, Keith Urban, John Fogerty, Booker T. and Crosby, Stills & Nash were among the performers
who covered Young's decades of hard-driving material.

MusiCares assists musicians who have fallen on tough economic ties, and the yearly event includes a silent auction. In
addition, Recording Academy/MusiCares president/CEQ Neil Portnow issued a fund-raising challenge to the audi-
ence: Zomba Group co-founder Clive Calder granted $5 million to MusiCares, with the request that the donation be
matched dollar for dollar, Portnow asked the crowd to triple the amount to $15 million. From left: MusiCares/Grammy
Foundation senior VP Kristen Madsen, MusiCares Foundation chairman/Time Inc. Entertainment Group president
Paul Caine, MusiCares Person of the Year Neil Young, Portnow and MusiCares/Grammy Foundation YF Dana
Tomarken. PHOTC: COURTESY OF THE RECORDING ACADEMY and RICK DIAMOND WIREIMAGE.COM

BMI HOW | WROTE THAT SONG

ABOVE: Newly crowned Grammy winners Colbie Caillat and Zac Brown were among the six songwriters shar-
ing their creative inspirations on BMI's “"How | Wrote That Song" panel, moderated by Los Angeles Times pop
music critic Ann Powers and BMI VP Catherine Brewton. Hanging out at the House of Blues (from left) are
Powers, rapper Commeon, Caillat, Brown, Brewton, producer/engineer Sebastian Krys and rapper Nas. puoro
COUR OF MARK SULL REIMAGE COM

BELOW: Film/music producer Salaam Remi (left) listens to a point being made during BMI's songwriting panel.
Remi's music credits include Amy Winehouse, Jazmine Sullivan, Nas and the F uqee:. Sitting next to him is multiple
Grammy- and Latin Grammy-winning produ enginesr Sebastian Krys. r+ OF MARK SULLIVAN/WIREIMAGE COb

SPECIAL
MERIT AWARDS
CEREMONY

“1 never thought I'd get a Grammy
Award. In fact, | was always touched
by the modesty of their interest,”
quipped Leonard Cohen (left) as he
accepted his Lifetime Achievernent Award
Jan. 30 at Los Angeles' Wilshire Ebell Theater,
Cohen (pictured here with Recording Academy
president/CEQ Neil Portnow) was honored along
with Bobby Darin, David "Honeyboy"” Edwards,
Michael Jackson, Loretta Lynn, Andre Previn and jazz
musician Clark Terry. Jackson's family didn't attend the
ceremony, but his former manager Frank Dileo accepted

the award, recalling how Jackson would call him up while
watching the Grammys and laugh at what people said on

the telecast. An emotional Dodd Darin accepted the award

on behalf of his late father, whom he called "part Al Jolson,
part Elvis, part Sammy Davis Jr. and part Frank Sinatra.”

Delta blues guitarist Edwards, who plays 100 concerts per
year at 95 years old, boasted, “| can still knock ‘'em dead.” The
Trustees' Award was presented during the same ceremony to
guitarist Harold Bradley, who was the first president of the
Recording Academy’s Nashville chapter; Scepter Records
founder Florence Greenberg; and veteran Grammy telecast
director Walter C. Miller. The Technical Grammy was
presented to microphone maker AKG Acoustics and the
descendants of Thomas Alva Edison, who promised to display
his Grammy in his birthplace museum in Chio. proTO: COURTESY
OF THE RECORDING ACADEMY and RICK DIAMOND/WIREIMAGE COM

~

ASCAP GRAMMY NOMINEE BRUNCH

ABOVE: ASCAP honored its Grammy-nominated Rhythm & Soul songwriters with a brunch at the
Tower Hotel in West Hollywoo rapper/actress Eve are Grammy nominees Musig Soulchild (left)
and Ne=Yo. PHOTO: COURTESY OF FF TA IMAGES

BELOW: Helping to celebrate the 100-plus nominations received by ASCAP Rhythm & Soul songwriters were
{from left) ASCAP president/chairman Paul Williams, writer Kuk Harrell and ASCAP CEQ John LoFrumento.
Harrell took home two awards for song of the year and best R&B song. e RTESY OF FRANK MICOLETTA IMAGES
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MAXWELLS GRAMMY PARTY

LEFT: Maxwell (second from right) had plenty to celebrate at his post=Grammy party at West Hollywood's
Mondrian Hotel, having become a first-time winner earlier that day. His teary acceptance speech was one of
the highlight the pre-telecast Gmm"‘y ceremaony, as he choked up onstage while accepting the best male
RE&B vocal solo award for “Pretty Wings." “Please excuse my emotional craziness righ w,” he said as he
gathered his composure. He went on to win best R&B album for "BLACKsummers' the first in a planned
trilogy of albums. Maxwell appeared backstage H|I|| holding both his Grammys and i he was overwhelmed
response to his return to music. He was also delighted to sing with Roberta Flack during the Grammy
v, saying, “Her voice is a national monument.” Helping celebrate his victories are (from left) MTV
W GQuddus and singers Michelle Williams and Mateo. p REIM#A M

ing out from dusk till dawn at Maxwell’s post-Grammy soiree were two legends in their own right:

writer Smokey Robinson (left) and w*lte '_lrer_to* Guentin Tarantino. Also seen: Estelle, RZA, Mos
Drf Faith Evans and Michelle Williams. rHoto cour ZAWIREIMAGE COM

BUG MUSIC PRE-GRAMMY RECEPTION FOR BELA
FLECK, BOOKER T. JONES & T-BONE BURNETT

Grammy Week was only the beginning of the celebrations for Bug
Music, as the team behind the film "Crazy Heart" earned several
Academy Award nominations when they were announced Feb. 2.
Bug Music writer T-Bone Burnett and Ryan Bingham, the winners of
the Golden Globe this year for best song, were nominated for best
original song for “The Weary Kind (Theme From Crazy Heart)." Film
stars Jeff Bridges and Maggie Gyllenhaal received nods for best
actor and best supporting actress, respectively. “This was a movie
that we did out of friendship,” Burnett said. “To see the word-of-
mouth now powering this movie is gratifying and thrilling.” From left:
Bug Music CEOQ John Rudolph, Bridges, Burnett and Bug Music pres-
ident David Hirshland. FHOTO: COURTESY OF CHARLEY GALLAY/WIREIMAGECOM

ESTELLE
LUNCHEON

From left: "Today™"
senior producer
Melissa Lonner, R&E
singer/songwriter Estelle
and Billboard editorial
director Bill Werde at a
special luncheon held for
Estelle at Philippe’s in Los
Angeles. PHOTO: COURTESY OF
JOHKNY MUMEZAWIREIMAGE COM
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ESSENCE ANNIVERSARY

BELOW: To commemorate its 40th anniversary, Essence magazine
hosted Black Women in Music, honoring the career and accomplish-
ments of nine-time Grammy winner Mary J. Blige (second from right).
The singer is also the first headliner and official spokeswoman for the
2010 Essence Music Festival. Joining Blige after the award presentation
are (from left) Essence editor-in-chief Angela Burt-Murray, Island Def
Jam chairman/CEQ Antonio “L.A.” Reid and Essence president
Michelle Ebanks. PHOTD COURTESY OF FRANK MICE SWIREIMAGE COM

ABOVE: Rapper/actor Ludacris and actress Gabrielle Union pose for
the camera during Essence magazine's Black Women in Music event at
the Sunset Tower Hotel in West Hollywood. Also in the party mi
Grammy nominees Ledisi, Melanie Fiona and Lalah Hathaway, music
indus! (a,a pioneer Clarence Avant and Earth, Wind & Fire's Verdine White.
i+ L OF FRAMK MICEL
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A SALUTE TO DOUG
MORRIS/CLIVE DAVIS’
PARTY

FAR LEFT: Holding with tradition,
the annual Pre-Grammy Gala—
presented by the Recording
Academy and Clive Davis at the
Beverly Hilton Hotel in Beverly
Hills—was another star-studded
affair. Pictured here with Davis,
Barbra Streisand marked her first
time at the gala. The singer stood
out among a high-wattage mix of
industry VIPs, artists and
celebrities that included Jay-Z,
Jang Fonda, Lyor Cohen, Rob
Stringer and Kings of Leon. pHoTo
COURTESY OF THE RECORDANG ACADEMY/
WIREIMAGE.COM

MNEAR LEFT: Fergie and Slash
ripped and roared their way
through a cover of Guns N' Roses'
“Sweet Child O' Mine" at the Pre-
Grammy Gala, after which Black
Eved Peas frontman Willi.am
jokingly admonished the audience
of "elite MFs of the music industry
to make some noise” for the
performance. In addition to the
Peas, the evening's performers
included Maxwell, Ke$ha, Harry
Connick Jr, Carrie Underwood,
Jamie Foxx, Jennifer Hudson (who
sang Barbra Streisand’s "People™)
and Carlos Santana with Rob
Thomas. PHOTO: COURTESY OF THE
RECORDING ACADEMY/WIREIMAGE COM
LEFT: During the Pre-Grammy
Gala, Universal Music Groug
chairman/CEC Doug Morris (left)
received the Grammy Salute to
Industry lcons President's Merit
Award. He joins such past recipients
as Ahmet Ertegun, Mo Ostin and
Berry Gordy. Recording Academy
president/CEQ Neil Portnow
presented the award to Morris,
calling him a “true visionary" At
Maorris' request, Mary J. Blige
performed a scorching take on her
hit “No More Drama.” pHoTo: couRTESY
OF THE RECORDING ACADEMY/WIREIMAGE COM

UNIVERSAL MOTOWN REPUBLIC GROUP
AFTER-PARTIES

LEFT: A gleeful Taylor Swift celebrated her four Grammy wins—
including album of the year for “Fearless"—the s 1

her mmys, she replied, "All four of them? | imagine | have four
options!” Swift stopped by the Universal Republic party before flying
to Australia to continue her tour. From left: Big Machine Records
president/CEO Scott Borchetta, Universal Republic VP of promaotion
David Nathan and senior national directors of top 40 Toby Russell
and Mike Nazzaro, Swilt ar iversal Republic executive VP of pro
motion Joel Klaiman, VP of rh promotion Gary Spangler and
senior national director of top 40 Howie Pivar.

RIGHT: Universal Motown Republic Group's after-party was held at
W Hotel in Westwood, Calif. From left: SRC CEOQ Steve Rifkind, Lini
EC Doug Morris, Universal Motown Records

jve d
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SONY MUSIC ENTERTAINMENT AFTER-PARTY

ABOVE LEFT: Beyoncé
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LIVES FOR THE
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Specialized Wealth Management for the Music Industry

At SunTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group,
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

SUNTRUST

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid.”
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