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Instant Replay 
Latin Broadcasters Who Oppose Arbitron's PPM Should Learn From The Past 

BY JOSE CANCELA 

They say if you stick around long enough, 
you can see history repeat itself. That's 
exactly the case with the current debate 
surrounding Arbitron's Portable People 
Meter, wh ich is r eplacin g the diary 
methodology of rating radio stations in 
the United Stites. 

Those who object to the adoption of 
the PPM methodology sh ould recall 
when Spanish-language T V was n m by 
visionaries like Joaquin Blaya, who spear
headed the effort to bring Nielsen to the 
table and take Spanish-language T V rat
ings in to the 21st century. Tbat move is 
no longer questioned but was extremely 
controvers ial at the time. [Note: Nielsen 
was Bil lboard's parent company un ti l 
Dec. 31, 2009.) 

When Nielsen began rolling out its own 
electronic People Meters in the United 
Stites in 2002, it sparked concerns about 
how the new system m ight affect audi
ence measurement, particularly data on 
the size of African-American and His
panic viewerships. Critics claimed that 
minority viewers would be undercounted 
as the system rolled out in big cities like 
New York, Los Angeles and Chicago. Uni
vision even filed a lawsuit in 2004 to block 
Nielsen from law1ching the People Meter 
system in LA. 

But such critics would be hard-pressed 
to make a case today that the Nielsen 
measurement system has limited the in
fluence or economic opportunities for 
Spanish-language TV in any major met
ropolitan area. 

Yes, the industry waged many battles 
with Nielsen, and Nielsen has had to make 
adjustments along the way. But in the end, 
Spanish-language TV networks and sta
tions became better programmers to suc
ceed in the newly metered environment. 

Such is the case with Arbitron's PPM. 
If you ever perused the paper diaries that 
have long provided the foundation of 
measuring radio audiences, you would 
know it's an an tiquated system that re
lies on people's memo,ies as opposed to 

FOR THE RECORD 

• Chris Brown's "Forever'' was 

the No . 100 song on Billboard's 

special Decade in Music chart 

of the top Hot 100 hits of the 

'OOs. Due to a production error, 

the char t, which appeared in 

the Dec. 19 Issue, listed only 

99 songs. 
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• • This isn 't about 
failing to 
challenge 

Arbitron. It's 
about deYeloping 
sn1ari, innovative 

programming 
that ,vill n1.ake 
your station 

better. 

really capturing their listening habits. 
In my estimation, the di.try method

ology rewarded stitions more for their 
ability to crea te great advertising and 
other ploys to get diary keepers to write 
them in than for being great program
mers. The fact is that the paper diary is 
an outdated measurement system ill
su ited to the 21.stcentury. Hence the in
troduction of the PPM, whi<:h while not 
without faults, isa methodology that has 
forced radio programmers to be more in 
tune with their aud ience. 

Long before the rollou t of the PPM, 
commercial-free satellite radio was sup-

posedly poised to sound the death knell 
for terrestrial radio. "Commercial free" 
was worse than any four-letter word a 
jock couldn't use on the air. Radio sta
tions everywhere knew that in a diary 
environment, they could get away with 
as m uch as 18 m in utes of commercial 
breaks per hour. But with competition 
from commercial-free satellite radio, 
terrestrial stations were forced to clean 
up thei r act. 

While it wasn't an easy adjustment 
for stations or advertisers, it helped em
phasize the importance of treating lis
teners with more respect, a trend that 
the PPM only reinforces . It's ama.2i ng 
how the free market works in favor of 
the end user. 

All th is ti me, Spanish-language radio 
stations were flying under the radar, not 
havi ng to deal with the pressures of 
satellite radio- Sirius and XM, which 

have since merged, made only token ef
forts to cater to Hispanic listeners- and 
a PPM world, which initially seemed far 
off in the future. 

Well, the future is now, and most Span
ish-language broadcasters aren't happy. 
Instead of spending the last few years get
ting ready for a PPM environm ent and 
drawing lessons from Spanish-language 
TV's exper ience with Nielsen, they've 
cont inued to indulge in many of the 
same old habits that plagued the general 
marke t, including long commercial 
breaks and a lack of focus. Even worse, 
they've sought to protect these old prac
tices by figh ting with every tool in their 
arsenal, including calling for congres• 
sional hearings and enlisting the sup
port of various state attorneys general. 
These tactics appear focused on killi ng 
the new methodology instead of trying 
to improve it. 

This isn't about rolling over and fail
ing to challenge Arbitron . Instead, it's 
about developing smart, innovative pro
gramming and embrac ing a technol
ogy that will only make you r station 
better. T hose who take these steps wi II 
find out very quickly that the PPM isn't 
the enemy. 

Jose Cancela is founder/principal of 
Hispanic USA, a marketing and 
comm,micationsfirm based in Miami. 
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>>>FRANCE 
CONSIDERS 
'GOOGLE TAX' 
TO PAY FOR 
MUSIC 
France could start 
taxing Internet 
advertising revenue 
from such online 
giants as Google, 
using the funds to 
support creative 
industries that have 
been hit by the 
digital revolution, 
the French 
newspaper 
Liberation reported 
Jan. 7. The proposal, 
put forward in a 
government· 
commissioned 
survey, is France's 
latest challenge to 
the virtual free· for· 
all for Internet 
content. The levy 
would also apply to 
other operators like 
MSN and Yahoo. 

>>>FAITH 
HILL SIGNS 
WITH RED 
LIGHT 
Faith Hill has signed 
with Red Light 
Management, joining 
her husband Tim 
McGraw at the 
Charlottesville, Va.· 
based management 
company founded by 
Coran Capshaw 
(Dave Matthews 
Band, Phish). Red 
Light president Will 
Botwin will join 
Capshaw in 
overseeing Hill's 
career. Botwin is 
based in New York; 
Red Light also has a 
Nashville office. 

>>>THUMB
PLAY DEBUTS 
STREAMING 
MUSIC 
SERVICE 
Mobile ringtone 
powerhouse 
Thumbplay launched 
a $10-per•month 
streaming music 
service for mobile 
phones and Web 
users called Thumb· 
play Music. While 
available to anyone 
on line, the mobile 
app is limited at 
launch to the Black• 
Berry platform. Dada 
Entertainment 
recently launched a 
similar appl ication 
called Play.Me, 
currently limited to 
Android devices. 

ON MY WAY TO YOU 
Spirit Music buys 

Bergman song catalog 

CONSUMER REPORTS 
Best Buy taps in·store 
feedback for services 

1;)§@11 BY ED CHRISTMAN 1 

DIGITAL 
BYTES 
Growth In Track Downloads Slows 
Sharply, Accentuating '09 Sales Woes 

It was bad enough that album 
sales in the United States fell 
by only a slightly narrower mar
gin in 2009 than the year before 
despite tl1e posthumous sales 
bonanza for Michael Jackson 
titles, the long-awaited reissue 
of the Beatles catalog and block
buster sales oflate-year releases 
by such artists as Susan Boyle 
and Andrea Bocelli. 

But now the sharper-than
expected slowdown in digital 
music sales raises troubling new 
questions for tl1e recording in
dustry, which has been banking 
on digital sales growth to even• 
tually make up for the stomach
chum.ing freefall in CD sales. 

Fortl1e 52 weeks ending Jan. 
3, sales of digital track down
loads in the United States 
climbed just 89.5 million units, 
or 8.4%, to l.2 billion, marking 
the first time since 2004- tl1e 
first full year of downloads 
tracked by Nielsen Sound Scan 
- that total annual track sales 
grew by less than 200 million 
un its. Digital track sales jumped 
210.1 m illion units, or 147.3%, 
to 352.7 million in 2005; 229.3 
million, or 65%, to 582 million 
in 2006; 262.2 million,or45.1%, 
to 844.l million in 2007: and 
225.4 million.or 26.7%, in 2008. 

Meanwhile, sales of d igital 
a lbums totaled 76.4 million 
during the 5 2 weeks ending 
Jan. 3, up 16.1 % from 65.8 mil
lion in the prior year and slow
ing sharply from that year's 
jump of 31.6%. 

SoundScan's digital sales tal-

lies don' t include sales of ring
tones and other sources of dig
ital revenue. such as advertising 
sold around streaming music 
or revenue from on-demand 
streaming services or Internet 
radio stations. But track sales 
account for the lion's share of 
income that labe ls ge11erate 
from digital music, which will 
ratcl1et up pressure on the in
dustry to develop other d igital 
revenue streams. For instance, 
Billboard estimated last year 
(B illboard, May 9, 2009) that 

mobile mus ic sales accounted 
for about 30% of d igital revenue 
in the Un ited States in 2008. 

During the 52 weeks ending 
Jan. 3, combined U.S. sales of 
albums and track-equivalent 
albums (or T EA, where 10 
tracks equal an album) totaled 
489.8 million units, down 8.5% 
from the previous year's total 
of535.4 million units, the same 
rate of decline as in 2008, ac
cording to SoundScan. 

A l bum sales minus TEA 
dropped 12.7% to 373.9 million, 
a slight improvement from a 
14.4% drop in 2008, thanks to 
a modest slowdown in the de
cline in CD sales. 

After plunging 18.8% in 2007 
and 19.7% in 2008, CD sales ap
pear ed headed for a similarly 
s teep fall through tl1e week end
ing Nov. 8, tl1e final week before 
the seven-week holiday selling 
season. At that point, year-to-date 
CD sales had plummeted 19.4% 
from the same period in the prior 
year. But shockingly robust sales 

HAZY OUTLOOK 
Confusion over Spain's 
anti•piracy initiatives 

I~ the winner's 
circle again· 
TAYLOR SWIFT 

for late-year releases like Susan 
Boyle's "I Dreamed a Dream" 
and Andrea Bocellrs"MyChrist
mas" helped slow the decline in 
CD sales for the 52 weeks end
ing Jan. 3 to 18.2%. 

Retail and label executives are 
splitonwhetllerCDsales in early 
20l0will maintain that late-year 
momentum or plunge out of the 
gate as they did in early 2009, 
when first-quarter sales plum
meted 20.3% from a year earlier. 

As 2009 wound do""'• Boyle's 
album exploded out of the box, 
racking up sales of 3.1 m illion 
units in its six weeks ofavailabil
ity, just barely falling shortofTay
lor Swift's "Fearless," 2009's 
top-selling albwn with sales of 
3.2 million. Michael Jackson's 
"Number Ones" is 2009's third
biggest-selling album, with 2.4 
million, according to Sound
Scan, while Lady Gaga's "The 
Fame" is fourth witll 2.2 million. 
Recent release "My Christmas" 
powered through 2.2 million in 

UP FROM UNDER 
Independent labels to 
watch In the new year 

NICHE MARKETING 
Allegro CEO on finding 
CO sales opportunities 

just nine weeks. making it the 
year's fifth-best. Showing that 
there's stiU demand forthe phys
ical format, CDs accounted for 
an unusually large proportion of 
sales for the Boyle, Bocelli and 
jackso11 titles, with d igital a lbum 
purchases making up only 2.8%, 
3.3% and 5%, respectively, of 
tl1eir 2009 totals. 

Genres that posted album 
sales declines that exceeded 
the overall market's drop of 
12.7% were Latin, down 34.3% 
to 16.5 m illion units from 25.1 
mill ion; rap, a subset of R&B. 
down 20.9% to 26.4 million 
from 33.4 million; and new 
age, down 20% to 2.4 million 
from 2. 9 million. On the 
bright side. genres including 
country, jazz and gospel 
dropped by 3.2%or less, while 
dance-led by Lady Gaga's 
spec tacular year- was up 

more than 30% as a category. 
Once again, catalog albums 

performed better than curren t 
albums duri ng the 52 weeks 
ending Jan. 3. Sales of catalog 
albums- titles that are older 
than 18 months and don't meet 
any of the other cur rent-title 
qualifications-fell by 8.3% to 
163.9 million units from 178.8 
million in 2008. Sales of cur
rent albums- those with in 
their first 18 months of release 
or older albums that stay in the 
top half of the Billboard 200 or 
are active at radio- sank 15.9% 
to 209.9 million units from 
249.6 million in 2008. 

Last year had an unusual cal
endar-the SoundScan year ac
tually had 53 weeks. So in order 
to reflect a 52-week compari
son, Sound Scan eliminated 
sales from the first week of 
2009, which ended Jan. 3. ••· · 
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THE 
LATEST 

NEWS 
FROM 

>>>GOOGLE 
UNVEILS NEXUS 
ONEPHONE 
Google unveiled the 
Nexus One smart phone, 
an Android-based 
mobile phone that 
Google will sell directly 
to customers and 
through partner T
Mobile. The phone 
features a 3.7-inch touch 
screen with voice
command features and 
the latest version of the 
Android operating 
system-Android 2.1-
which features updates 
to Google Voice, images 
and graphics, and other 
Google applications. 
The phone's music 
capabilities are similar 
to other Android-based 
devices; it will support 
whatever music apps are 
available for users to 
download at the 
Android Market app 
store. 

>>>NAPSTER 
CEO, PREZ EXIT 
Napster CEO Chris 
Gorog and president 
Brad Duea exited the 
company. Gorog 
originally was 
chairman/CEO of Roxie, 
which was renamed 
Napster after it acquired 
the famous brand and 
Web site. Best Buy 
acquired Napster in 
October 2008. Duea 
formerly was Roxie's 
head of worldwide 
business development. 
According to Best Buy, 
the positions were 
eliminated as part of an 
executive restructuring. 

>>>PHARRELL 
TO GIVE MIDEM
NET KEYNOTE 
Pharrell Williams has 
signed up as a keynote 
speaker at MidemNet 
Jan. 23. The digital 
music business 
conference takes place 
Jan. 23-27 in Cannes. 
The artist/producer will 
discuss the 
opportunities of fan 
relationship 
development in the 
digital era and working 
with brands. Radiohead 
guitarist Ed O'Brien will 
also be a speaker at 
MidemNet. 

Compiled by Chris M. 
Walsh. Reporting by 
Antony Bruno, Andre 
Paine, Ray Waddell, 
Chris M. Walsh and 
Reuters. 

2009 BY THE NUMBERS 
Once-torrid digital growth cooled amid another plunge in overall music sales, although the year 
ended with a better-than-expected holiday selling season, according to data from Nielsen SoundScan 

CD ALBUM SALES VS. DIGITAL A LBUM SALES 
CD sales declined 18.2%, s imilar to the downturns in 2006 and 2007. But 
in the last seven weeks of the year, the decline slowed to 12.8%, leaving 
some to wonder if the drop in 2010 would be closer to 20% or 10%. 

~ ~ 00 ~ ~ ~ 00 ~ ~ ~ 00 ~ 
2007 2007 2007 2007 2004 2008 2008 2008 2009 2009 2009 2009 

ALBUM SALES BY STORE TYPE 
Nontraditional retailers surpassed cha in retailers for the first time to emerge 
as the second-largest retail sector with an 8.4% increase to 109 million units. 
All other sectors experienced sharp decl ines, including a 23.7% drop for chains. 
a 16% fall for mass merchants and a 15.2% decline for indies. 

CHAIN HASS HER!HANTS NONll!AOIIIONll INO!PIJIOENI 

CD ALBUM SALES BY GENRE 
R&B stabilized in 2009, the second year in the last decade when the genre didn't 
decline more than the overall market. But the rap subgenre continues to erode, 
with rap CD sales falling 26.7%. 

111.9 M 

68.9M 

44.1M 

27.2M 

ROCI l!AB/Hf-Ha' COIINIIIY lAIIN CHIIISIIIN/GWEl 

TOTAL ALBUM SALES BY GENRE 
For the second year, electronic/dance was alone as a genre en joying sales growth. 
This year sales jum ped 31.1% to IO.I m illion units thanks to Lady Gaga. Latin 
is the biggesl loser for the second year in a row (see story, page 5). 

ROCI l!AI/Hf·Ha' COIINIIIY OIRISIIAll/60SPEl lATIN 
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MARKET SHARE BY DISTRIBUTOR BASED ON ALBUM AND 
TEA (TRACK-EQUIVALENT ALBUM) SALES 
Universal Music Group retained its crown, while Sony Music Entertainment in
creased its share. lndie numbers don't include Alternative Distribution Alliance, 
RED. Fontana and Caroline. (They're included in their major parent's numbers.) 

1003 

ALBUMS PLUS TEA SOLD BY DISTRIBUTOR 
In album unit scans. Sony Music Entertainment was the only major to post a 
gain, growing to nearly 137 million units from 135 million units in 2008. Nev
ertheless Un iversal MusicGroup was the industry's dominant distributor, with 
scans of about 150 million. 

UNG SONY WH6 IH~IS EMI 

DIGITAL ALBUM SALES BY GENRE 
Electronica/dance is also the fastest-growing in the digital format, as the genre
led by Lady Gaga- captured 3.3 million downloads last year, up 52%. But with 
31 million digital albums purcliased, rock represents more than 40% of the 
digital album market. 

2008 
2009 

31.1M 

10.0M 
2.6 l.6M 0 .6M 0.7M 

ROOC R&B/IIIP-HOF (OUNIR'I OIRISIIAll/60SP!l lATIN 

DIGITAL TRACK SALES 
Slowing track growth is troubling for the industry. but individual artists are still 
experiencing growth. Last year's biggest-selling a11ist in te1ms of digital song 
downloads was Lady Gaga with more than l S million in track sales. 

1.2B 
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1u1r~,-~1:0ttii BY ED CHRISTMA~ 

SO MANY post-1972 publish ing and 
master catalog for Marc Bolan 
and T. Rex. 

Spirit Music Acquires 
Alan & Marilyn Bergman 
Song Catalog 

Spirit Music Group and its majority owner Spirit 
Catalogue Holdings have acquired the song cat
a log of renowned lyricists Alan & Marilyn 
Bergman, who have penned classic works re
corded by Frank Sinatra, Barbra Streisand , 
Michael Jackson and many others. 

Terms of the deal weren't disclosed. The cat• 
alog, which was previously administered by 
Warner/Chappell, includes more than 300 songs 
co-written by the Bergmans, who have written 
lyrics for some of the best-known songs in Amer
ica during their SO-year career. 

Songs included in the deal are Sinatra's "Nice 
N Easy,• Fred Astaire's "That Face," the Streisand/ 
Neil Diamond d uet "You Don't Br ing Me 
Flowers." Jackson's "Someone in t he Dark." 
Sergio Mendes'• Like a Lover" and "Yellow Bird." 
and holiday perennial "A Christmas Love Song." 
The deal also includes songs from such major 
motion p ictures as "Tootsie" ("It Might Be You"). 
"A Star Is Born" ("I Believe in Love"), "Sabrina" 
("Moon light") and "Yentl" ("Papa Can You Hear 
Me," "The Way He Makes Me Feel") as well as 
the themes from popular TV shows like ,;Good 
T imes" and " Maude." Their musical collabora
tors have included Michel Legrand, Marvin 

Hamlisch. Dave Grusin. Henry Mancini. Johnny 
Mandel, John Williams, Quincy Jones and James 
Newton Howard. 

The Bergmans have also signed an exclusive, 
long-term worldwide administration agreement 
"~th Spirit, covering other past works and new 
compositions, including their collaboration with 
the late Cy Coleman on the Kennedy Center-com
m issioned song cycle, "Up Close and Musical"; 
"Trust Me,• the end title to the 2009 Matt Damon 
movie "The Info1mant!"; and new songs writ• 
ten for a planned revival of the 1978 Broadway 
musical "Ballroom," which was based on the 
couple's 1975 made-for-TV dramatic musical, 
';Queen of the Stardust Ballroom.· 

"With the passing of Cy Coleman, !the 
Bergmans] are amorng the last living writers of 
the Great American Songbook era," Spirit Mus ic 

president/CEO Mark Fried says. "They are still 
incredibly active, too, and focused on songcraft." 

Through the years, the Bergmans, who have 
collaborated s ince the m id-'S0s and have been 
married s ince 1958, have won three Academy 
Awards and two Gram mys. among other acco
lades. Marilyn Bergman also spent 15 years as 
president and chairman of ASCAP. She retired 
from her pos t in 2009 but s till serves on the 
ASCA P board. 

The Bergman acquisition continues Spirit's 
interest in songs written by veteran songwrit-

_;/ ,.-3/0~~ 
,3 .,,.i?~ 

.. _ <·:)r~}-✓~il;if:r 

The company's catalog now 
encompasses more than 20,000 
owned or administered titles, 
including the works of Lou 
Reed, Chaka Khan .Andrea Bo
celli, Angelique Kidjo and the 
Grateful Dead. In addition, 
S pilit is the publisher for newer 
acts like MG MT, Scissor Sisters 
and Ambulance Ltd. Spirit also 
represents the master libraries 
of Brunswick Records, K-Tel. 
rap label Enjoy, punk imprint 
Go Kart and indie labels Dove
cote and Tompkins Square in 
pursuing master synch licens
ing deals for their records. 

All good things come in pairs: ALAN and · .. :,_" .. •·•.::·:·:· ·. · _.. : 
MARILYN BERGMANatanASCAP •· .. ::/-;- /._.- .· 
reception in November honoring them .-r;'· · .,:..:- / 
and songwriter Marvin Hamlisch. -•~. ·., 

ers. Indeed, Fried, a former executive at BM I, 
says he was motivated to launch Spirit in 1995 
after hearing from veteran songwriters who told 
him they were concerned that the major pub
lishing companies were becoming too b ig and 
hit-oriented to focus on the ir song catalogs. 

Other acquisitions in recent years have included 
the purchase ofa majority interest in the publish
ing rightsofrecord producer James William Guer
cio; the com pletecatalogs ofblues/R&B songwriter 
Ferdinand "fats" Washington and wti ter/ producer 
Rick Nowels. which includes more than 40charted 
hits for sudt artists as Madonna, Belinda Carlisle 
and Jewel; and the trademark rights and complete 

The company began with funding from an 
undisclosed angel investor who has since cashed 

out. As part of Spirit's search for a partner to help 
it grow its catalog, Australian investment bank 
Babcock & Brown invested in the company in 
2007. But their partnersh ip d idn't work out and 
in April, Pegasus Capital Advisors announced its 
acquisition o fa majority interest in Spirit Music. 

Fried calls Pegasus a "proactive partner who 
shared our long-term view," adding that Pega
sus offers strategic support as well as financial 
strength. "It's my hope that Spirit wi ll be here 
for decades with staffing who hopefully ~I] take 
(the company] into the next generation." 

MSmK 
Z..•,en lor t•• Zbt Ceatar,- ••••••i.co• 

MITCHELL SILBERBERG & l<NuPP LLP 
IS PLEASED TO WELCOME 

JOHN SCHULMAN 
TO THE FIRM AS 

PARTNER AND CHAIR OF MS&K's 

FULL-SERVICE ENTERTAINMENT DEPARTMENT 

LOS ANGELES • NEWYORK • WASHINGTON, D.C. 
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IU[dihil BY ANTONY BRUNO I 

'Best' Of Both Worlds 
If Bundled Services Are The Future, Best Buy Is Poised To Show The Way 

Like every other big-box retailer 
in the world, the amount of 
shelf space Best Buy is dedicat• 
ing to CDs is shrinking. 

But that's not to say music 
no longer has any place within 
the walls of the nation's 
largest consumer electronics 
retailer. In fact, Best Buy is in 
its best position yet to drive 
the expansion of digital music 
products and services into the 
new decade. 

With last year's collapse of 
Circuit City, the Richfie ld , 
Minn.-based company lost 
i ts las t majo r nationwid e 
competitor. It operates more 
than 1 ,000 stores- com
pared with less than 300 
Apple reta il locat ions-with 
a sales force of more than 
150,000 "blue shirts." 

CEO Brian Dunn now seeks 
to compete bette r with such 
non traditional rivals as on line 
reta ilers like Amazon and big• 
box reta ilers with a broader 
product focus like Walmart and 
Target. These retailers also sell 
consumer electronics, but not 
in the same dedicated fashion 
as Best Buy. 

A recent Business Week pro• 
file on the company outlined 
how Best Buy in tends to keep 
these competitors a t bay by 
worki ng even more closely 
with consumer elect ronics 
manufacturers on how their 
products are made, leveraging 
its position as the dominant 
out let for those companies' 
sales. This includes influenc• 
ing product development, de• 
sign and bundling with other 
services and drawing heavily 
on in-store customer feedback, 

then getting exclusive access 
to those products. 

A major element of this strat• 
egy is something record labels 
have long sought: pushing for 
s tandardized software and serv• 
ices. A lack of standardization 
has been a particularly vexing 
problem dur ing the develop• 
ment o f the d ig ital mus ic 
market, with digital rights man• 
agement restrictions and rival 
formats hindering the ability 
of consumers to play music 
they've purchased on the de
vice of their choice. By getting 
involved in developi ng new 
products, Best Buy is trying to 
avoid problems that competing 
manufacturers haven't been 
able to resolve on their own. 

An early result of Best Buy's 
strategy is its partnership with 
computer maker Dell, under 
which some computers come 
bundled with a one-year sub• 
scription to Napster. Best Buy 
acquired Napster in late 2008 
with the intention of em
bedding the subscription 
music service into a vari
ety of products. Dell is the 
first example of a com· 
pute r integra tion, bu t 
additional bundling is ex
pected with Internet-con• 
nected TVs, home stereo 
equipment and portable 
media players. 

And it's not just about mu• 
sic. In November, Best Buy ac· 
quired a stake in the movie 
streaming service CinemaNow 
and established a venture cap• 
ital fund to invest in startup 
companies worldwide, further 

STREAMLINED 
STREAMING 
Tired of fumbling w ith your 
iPhone while st reaming your Pandora app through your 
car stereo? Pioneer and Pandora are teaming to solve 
that problem with a new in-dash ste reo designed to au
tomat ically recognize Pandora's presence on a con
nected device. 

The AVIC· X920BT car stereo comes with a feature 
called Pandora Link, which uses Bluetooth to connect 
smart phones and determine whether they carry the Pan· 
dora app. If they do, a ll Pandora radio stations and o ther 
sett ings stored on the phone will appear on the stereo's 
touchscree n, a ll owing users t o skip tracks, bookmark 
songs and change stations. 

These features won't come cheaply. The car stereo 
wlll be available later In the year for $1,200. -AB 
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influencing how new technolo
gies and se1vices are developed. 

The upside is that Best Buy 
can use its in-store staff to 
sell bot h hardware and the 
bundled services that go with 
it. Rather than leaving it up 
to consumers to figure out 

such confi gurations 
on their own- only 
to di scover la ter 
that their choices 
aren't compatible
Bes t Buy's sales team 
can help them choose 
an end-to-end media 

and entertainment solution. 
T11e downside for the re• 

cording industry and other en
tertaimnent companies is that 
Best Buy will likely focus most 
of its efforts on the services it 
owns and controls. potential ly 
a t the expense ofrival services. 
As the Dell deal suggests, Best 
Buy ,vill keep pushing for the 
integration of still-struggling 
Napster in to consumer elec· 
tron ics products. perhaps even 
when other services might be 
available that have more trac• 

Brick-and-mortar digital 
player: Best Buy uses 
customer feedback on 
mobile phones (above) and 
o ther products to sway 
consumer-electronics 
design decisions. 

tion in the marketplace, offer 
more innovative capabilities or 
provide more lucrative cmn• 
pensation for the use of music. 

But overall. a retailer like 
Best Buy is exactly what the 
music business needs: a retail 
partner "~th a broad reacl1 and 
a firm idea of what consumers 
want that's willing to bend 
hardware and sofavare makers 
to its will to drive sales ofbun• 
d ied products, such as those in• 
eluding music. 

While labels are adjus ting 
their models to develop more 
d irect-to-consumer engage• 
ment, it will take time before 
they can be considered cus• 
tomer-focused organizations. 
Best Buy is a lready viewed as 
such. So ra ther than bemoan 
the irreversible reality of 
shrinking CD real esta te on 
Best Buy's noo rs, the music 
industry should ins tead revel 
in the opportunity the retailer 
is presenting. 

bi 
For 2,4/ 7 digital news z and analysis, see 

" blllboard.bl•/dlgltal. 

l:JITS & B1~11:l=S 
U.K. LABEL ates music playlists from the 
EMBRACES P2P tracks In an !Tunes library 
SERVICE based on how use rs adjust 
U.K. label Earache Records fivetoochscreensliderstoset 
has embraced peer·to·peer the tempo of the music and 
service RapidShare to pro
mote the Fe bruary release 
of a new album from Gama 
Bomb. The label placed 
tracks from the band's "Tales 
From t he Grave in Space" on 
RapidShare Nov. 30, result
ing in more t han 10,000 
downloads in the first few 
days and more than 30,000 
downloads tracked through 
othe r networks that origi
nally obtained the files from 
RapldShare. The band's pre
vious a lbum, ''Citizen Brain: • 

sold 7,000 copies, accord
ing to Earache. Gama Bomb 
and t he label say the free 
P2P promotion is designed 
to Increase awareness and 
ticket sales. 

APP MAKES IPHONE 
PLAYLISTS 
Services and applications 
t hat help fans find music are 
expected to play a big role in 
d ig ital music 's future. One 
such example is MoodAgent, 
an iPhone app created by 
Syntonetic. The app gener-

indicate the level of sensual
ity, t enderness, joy and ag
gressiveness that they want 
to hear in a playlist's music. 
Users can select a core song 
to base the playlist on as well. 
They can a lso save play lists 
and edit t hem by adding or 
removing suggested songs. 

NAPSTER 
ACCESSIBLE ON 
SAMSUNG TVs 
In yet anot her a ttempt to 
bring streaming music to 
consumer living rooms, 
Napster says Samsung TV 
sets with "lnternet@TV" 
Web connectivity can now 
support a widget that pro
vides access to Napster's 
subscription music service. 
Owners of Samsung Inter· 
net@TV se ts can find t he 
free Napster widget in the 
onscreen Yahoo Widget 
Gallery. Napster subscribers 
can browse, search and lls· 
ten to the music service's en
t ire catalog through com
patible Samsung TVs. 
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BJ BEDROCK 
ml VOONG !Mlt<EV FEATURT«i lt.erro 

TIK TOK 
KE$H.,_ 

16 i:1~'~ .. s,-r~TE OF MIND 

BAD ROMANCE 
lADV6"lA 

15 ~V~~ MNOW 

14 ~::~LIES 

12 ~,~.~;~;r~,:~Ow':'~ &ORAKE 

12 ~!PLAY 
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I INVENTED SEX 
TREY S006Z ffAJllUUG ORM<£ 

KeSha's breakthrough solo 
de but singi.. "Tik Tok," sit s at 

No. 1 for a third consecutive 
week on t he Billboard Hot 100 

and at No. 2 for a th lrd 
consecut ive week on this chart. 

TRY SLEEPING WITH A BROKEN HEART 
ALIC~t:EYS 

32 ![~, ~!,;,EN TRACTOR 

HOW LOW 
UJOACffS 

15 i::l\~I.CKER 
13 ~ Eg,~~':,~}FWAY 
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Willie Mitchell, 81 
Producer/musician Willie Mitchell, best-known for his work with Al Green, Ann Peebles and other 

Hi Records artists, died Jan. 5 of cardiac arrest at the Methodist University Hospital in Memphis. 
He was 81. 

A native of Ashland, Miss., Green grew up in Memphis, where he emeKged as a leading band· 
leader/trumpet player in the mid·'SOs when the city was one of the key centers for R&B, blues 

and the new genre of rock'n'roll. 
Mitchell's most celebrated work 

was as a musician/producer for the 
Hi Records label in Memphis, where 

he produced hits and classic sides for 
Peebles, Otis Clay, Syl Johnson and 

other artists. His greatest legacy re
mains his work with Green. Mitchell 

manned the boards for such classic 
'70s soul hits by the singer as "Tired of 

Being Alone,'' "I'm Still In Love With 
You," "Let's Stay Together," "Here I 

Am (Come and Take Me)" "Call Me 
(Come Back Home)," "You Ought to 

Be With Me" and " Let's Get Married." 

Mitchell remained act ive in his 
later years, re-entering the studio 
with Green for the singer's albums 

"He Is the Light" in 1985, " I Can't 
Stop" in 2003 and "Everything's OK" in 2005. In 2007, he relaunched Waylo Records, an im

print he originally launched In 1982 but shuttered after seven years. 

"The great music city of Memphis has lost a legend with the passing of producer/engineer 
WIiiie Mitchell," Recording Academy president/CEO Nell Portnow sal din a statement about 
the artist, who received the Recording Academy Trustees Award in 2008. Port now added that 

he " will be forever remembered for his great contributions to our muslc community." 

Mitchell is survived by his daughters, Lorrain and Yvonne, and his three grandchildren. 
A wake service and private funeral will be held Jan. 12 at N.J. Ford and Sons Funeral Home 

in Memphis. A public memorial will be held the following day at the city's Hope Presbyter-

ian Church. 

lihfulC~i 
Argentine balladeer Sandro , an iconic singer 
whose tradema rk, emotional voice touched 
generations oflis teners , died Jan. 4. The 
singer had undergone a heart and lung trans
plant in late November. He was 64. 

Sandro (who was born Roberto Sanchez) 
gained local and intemational fame in the '60s 
as a rock'n'roll singer whose style and dance 
movements were compared to Elvis Presley. 
But he evolved into a pop singer wh o could 
navigate uptempo fare and big ballads alike. 
Sandro penned songs that would become Latin 
American classics, such as "Rosa Rosa." "T1i
gal" a nd "Una Muchacha y Una Guitarra," 
singing them with a dramatic flair that made 
women of all ages swoon. In 1970, Sandro 
played New York's Madison Square Garden, 
a first for a La ti n act, according to mult iple 
published reports. 

Sandro launched his career in the early '60s 
with the group Los de Fuego, often recording 
Spa nish-language covers of rock'n' ro ll hi ts 
like "Love Potion No. 9" and "House of the 
Ris ing Sun." But in 1966 he split w ith Los de 
Fuego and turned to more melod ic material 
tha t solidi fi ed hi s popu lar ity across many 
Spanish-speaking countries, earning him the 
moniker "Sandro de America." Multiple acts 
of different generations continue to cover 
many of his hi ts . 

Sandro recorded m ore than 30 albums and 
acted in at leas t a dozen fil ms. At the time of 
his death, legions of fans flocked to the hos
pital in the ci ty of Me ndoza. where he was 
being treated. 

Sandro's body is being nown to Buenos 

-Gail Mitchell and Mitchell Peters 

Aires, and he will lie in repose in Argentina's 
Congressional building. He is survived by his 
wi fe, Olga Garaventa. - Leila Cobo 

Vic Chesnutt, a singer/songwriter from 
Athens, Ga .. known for his painfully poignan t 
songs, died Dec. 25 after an apparent su icide 
attempt. He was 45. 

"In the few short years that we knew him 
personally, Vic transfoTmed our sense of what 
true character, grace and determination are 
all about," the founders ofhis label, Constel
lation Records. said in a s tatemen t posted on 
its Web site. 

Chesnutt had been in a wheelchair since 
surviving a car accident when he was 18 and 
was d iscovered in th e la te '80s by R.E.M. 
singer Michael Stipe, who produced his first 
two albums. Chesnutt wen t on to release I 3 
more sets, including two last year, "At the Cuf' 
and "Skitter on Take-Off." - Tye Comer 

Nat Kipner, a producer/songwri ter and en
trepreneur who signed the Bee Gees to his 
Australian label Spin Records in the '60s, died 
Dec. l of congenital heart failure at his home 
in Hidden Hills. Calif. He was 86. 

Kipner prod uced the Bee Gees' Aus
t ra lian h it si ngle "S picks and Specks" in 
1966andco-wrotethe 1978 U.S. No. I "Too 
Much , Too Li ttle, Too Late" by Joh n ny 
Math is and Deniece Williams. He also r an 
a publishing company fo r chi ldren's music, 
Nat Kipner Music. 

He is survived byhi s w ife, Alma, and the ir 
son, songwriter/ producer Steve Kipner. 

-Andre Paine 
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Cover me: THE LONG 
PLAYERS at the Tennessee 

Performing Arts Center. 

Both Sides Now 
The Long Players Embrace 
Beginning-To-End 
Performances Of Classic LPs 

The album concept is enjoying a big come
back- if not in record stores, then at least on 
the I ive concert stage. 

In 2009, such acts as Steely Dan, Phish, the 

Pixies, Motley Criie and Bruce Springsteen 
& the E Street Band have included pe,form
ances of entire albums in their concert sets. 

The concept has bee n around for years. 
Pink Floyd routinely played such albums as 
"The Dark Side of the Moon," "Wish You 
Were Here," "Animals" and "The Wall" from 
s tart to fin ish on tour. 

But even if playing an album in its entirety 

with these players involved? ' " 

Lloyd says he was "sort of the concept guy." 
devising the Long Players' nam e (which they 
own) and organizing the pe rformances. "We 
democratically choose the albums," he says. 
"We always take a percentage off the top for 
a charity, then we pay ourse lves and we pay 
the singers." 

Album ideas come from the band and fan re
quests. A local Beatles fest has hosted Long 
Players performances of"Sgt. Pepper's Lonely 
Hearts Club Band." "Revolver," "Abbey Road" 
and "The Beatles" (aka "The White Album"). 

The Long Players have never played an album 
twice in public but have done repeat perform
ances fo r private gigs . "We've played ' Let It 

Bleed' at least four times now, and we've played 
isn' t a new idea for a live act, 
Nashville's Long Players- as 
their punny name sugges ts
embrace the concept like few oth
ers. The group exis ts solely to 
perform classic albums, which it 
does several times per year in its 
hometown, often with guest vo
calists and performers. 

OnThe 
Road 

Elvis C-ostello' s ["My Aim Is 
True") three times." 

The band plays m ost of its 
shows at Nashville's 300-capacity 
Mercy Lounge or at the venue's 
1,000-capacity sister venue the 
Cannery Ballroom for "bigger" al
bums. Mercy/Cannery co-owner 
Chark Kinsolving says the Long 
Players are a winner for h is ven
ues . "On average 90% of th eir 

The Long Players began some 
six years ago with a performance 
of t he Roll ing Stones' "Let It Bleed." On 
Dec. 26, 35 albums later, the Long Players 
rolled out Sly & the Family Stone's "Stand" 
with Mike Farris and the Mccrary Sisters 

as guest vocalists. 
Nashville is un iquely sui ted for a group like 

the Long Players. "The bench here is amazing, 
the number of people you can call on," Richard 
Lloyd says. "We have had a lot oflocal heroes 
011 our stage, but also a lot ofintemational rock 
stars come play with us as well." 

The genesis of the Long Players came when 
the band's founding members- Lloyd (Fo ster 

& Lloyd ) and Steve Allen (20/20) on guitars, 
Garry Tallent (E Street Band) on bass, Steve 
Ebe (Human Radio) on drums and John 

Dead er ick (Dixie Chicks) on keyboards
gathered to play a John Lennon tribute every 
year as a benefi t. Brad Jones eventually re
placed Tallen t, when the latter returned to the 
road with Springsteen. 

"Garry and Steve and I were always hang
ing around spinning vinyl records,· Lloyd 
recal ls. "Maybe there was some alcoho l in
volved, and the idea came up: 'Wha t ifwe 
d id one of these al bums from start to finish 
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shows are sold out, which is not bad for what 
is at its core an above-average tribute act," he 
says. "What really m akes it so special is once 
the show's over, it's over. It's a one-time thing 
that's never repeated." 

The curren t trend toward live performances 
ofalbums flies in the face of the track-oriented 
listening hab its attributed to the generation 
that's grown up with iTunes. "I like the idea of 
the al bum as an art form," Lloyd says. "And I 
love the fact that there's a whole generation of 
people who know that one song follows another, 
and they're ready to sing along with it." 

Lloyd says the band has thought about tak
ing the concept on the road , but for now, 
Nashville works fine. 

"We have learned 35 albums and we're not 
bored," he says. "From a creative poin t of view, 
it's a great way to spend your time because you're 
absorbing all th is great, classic mus ic. We' re 
proud ofit, we enjoy it, we try to keep our kanna 
clean by always doing the charity aspect, and 
everybody has a good t ime." 

bi 
For 24/7 touring news z and analy.sfs, se,e 

• billboard.biz/touring. 
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GROSS/ ARTIST(S) Attendance 
TICKET PRICE( S) Venue, Date QPbC'ly Promoter 

$9,1s2,2so &W•!-iiij#i·iiii:l#·i·l+i·l#i-\1#-,Si· 
~:9oig;~~~ · ~J:=:,10:~:'2~ ~~8• Bueno s -g~~6l~,;:• 649 T4F-Tlme For Fun 

$2,539,232 METALLICA, LAMB OF GOD, VOLBEAT 
$74/$Stl ~~i~~~~iu6!.e,~_;5den, 37,105 

two se<iouts 

s2,310.s44 i ·S')QIH'i;i-
~~~ ~;;~f b~e"lfJ_f.•••••• Lo• Angele,, ~3;: outs 

s~,s37,9so ~ iti#iit••I-J=fiil:f •l=i ii·iib 
($ .725.82~AJ~) Br isbane Entertainment Centre 16 193 
$" 0 7/$ 6 · Br isbane , Austra lia, Dec. 18-19 ' 19.866 two shows 

$1,212,744 
$288/$228/S '68/ 
$91! 

$1,175,110 
(Z3SJC6/YJ()=J 
$,'36 '.0/$6805 

$1,166,124 
$72/$S7 

$990,693 

RAIN 
The Colosseum a t Caesars 
Palace, l as Ve~as, Dec. 24· 25 

THE KILLERS 
Pi,rque Jaime Duque, Bo got~, 
Co lomb ia, Nov. 1S 

6,776 
7,928 two shows. 

11,225 
13,500 

METALLICA, LAMB OF GOD, VOLBEAT 

HSBC Arenq1, Buffalo, N.Y., Nov. 10 1z:~~O 

11,840 
21,0()<) 

13 ,546 
.. out 

Phlllps Arena, Atltmti,, Dec. 30~31 1i:fiJ two shows 

KISS, BUCKCHERRY 
$ '26/$ 76/$3%0/ 
'$'.9.50 United Center, Cl'llcago, Nov. 6 13,9136 

se oot 

Metropolitan Talent Presents 

Goldenvoice/AEG Live, SBS Entertainment 

Chugg Entertainment 

A EG L.lve 

Evenpro/Water Brother 

Metropolitan Talent Presents 

Evenpro/Water Brother 

Concerts West/AEG Live 

BIii Bass Concerts 

Concerts West/AEG Live, Jam Productions 

$972,898 

~~~7;3;~3~~~rl ~:r:;~~bs:~:,l~~~~il 
DANE COOK, ROBERT KELLY, AL DEL BENE 

$956,958 
ST.50/$'-' 50 

$944,680 
$79.75/i,5975 

15,119 
16,933 

METALLICA, LAMB OF GOD, VOLBEAT 

AEG live 

i i~~hUnion Center, Albany, N.Y., ~to~T2 Metropolitan Talent Pre,sents 

IM!·Viif·!d·l31·131J•li13?114·Ji3t•l1~• 4=t·i4·l~b 
KISS, BUCKCHERRY I $886,395 

r,i.943MGar'o::hor) MTS centre, Winnipeg, 11,652 
$'2 .. 6/$2066 Manito ba, Nov, 9 se out Concerts West /AEG Live 

I sss3
i
246 ii#d;tli3itii3M•Mi•i#i¥!¥ 

$'SO/S'!O/S9 5/ The Colosseum at Caem, 8 ,388 
$75 Palace, Las Vegas, Dec.. 26a27 two se, outs C.aesi,rs Palace, AEG Live 

II $873,357 
$80/!i45 Shrine Auditorium, Los Angeles, 15,0 00 

______ Nov. 25, 27-28 t.t-r(!e ~c outs Insomniac Presents, Disco Prod uctions 

TIESTO, DADA LIFE 
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KISS, BUCKCHERRY $861,960 
$'25/$75/$49 SOI 
$25 Toyota Center, Houston, Oec. S 12,048 

se out 
Concerts West/AEG Live 

~as~12~0 13Fi-i4't3*303dd! $••~~3J:-r9r:d~) g:~1\~hn~~~~~~~~,1iaskatoon, ::•~~ Concerts West/AEG Live 

$846,799 
$ '26/$ 76/$39 SO/ 
$'9.50 

$846,459 
$259 50/$59 50 

$788,661 
$ '26/$ 78.SO/ 
$49 50/$29 SO 

$767,268 
$72/$51 

$760,01 

KISS, BUCKCHERRY 
~~c~ri ean Airlines Center, Dallas, ~ •~ t8 concerts w esVAEG u ve 

IS·Jtt3#;ili•J;lit•J4i#lilii41i41?i·l3#ili•W·Si·Mlii1i?bii·i;iliiD 
~~k~nTghe~!!~~·t.'·2~ive, ~ .. ::l Gold envoh:e/AEG L.ive 

•atti:ii4i•l;l=t-i38W·I·l·b 
BOK Center, Tuls3, Okla., Oec. 8 !~•~ 4 Co ncerts We-sVAEG Uve 

•;1+t-i!iii·i!·iAl=i•lirl·J·M·l!=i!·S 
Van Andel Arena, Grand Rapids, 11,615 
Mich., Nov. 9 se out Live Nation 

r~B/$7
B/S

39
-;)0/ Target Center, Minneapolis., Nov. 7 !:1~~ 

KISS, BUCKCHERRY 
Concerts West/AEG Live, Jam Productions 

$661,742 
($70' 75' Oina.·f;:m 
$96 '8/$3-1 89 

$661,542 
$ 128 50/S 78 50/ 
$3950/$'950 

$642,201 
$89 50/!,59 50 

$603,734 
$90/5-'lO 

$603,387 
$ '26/$ 79.SO/ 
$4950 

$591,43 

131063 
SE out 

10,58 2 
s-e ovt 

Co ncerts We$t/AEG Live 

c o ncerts w esVAEG Uve 

DANE COOK, ROBERT KELLY, AL DEL BENE 
Credit Unio n Centre, S.,sl<atoon, 10,0 95 
Saskatchewan, Nov. 20 12,706 

KISS, BUCKCHERRY 

Sommet Center, Nas.hville, Oct. 28 

1;1331¥ 
10 ,674 
se out 

WaMu Theq,ter at Madison Square 7,759 
Garden, New YorkJ Oct. 16•17 9862 ,,.,,o shows 

AEG Live 

Concerts West/AEG Live 

AEG Uve 

KIIS JINGLE BALL: TAYLOR SWIFT, KERI HILSON, FABOLOUS, LMFAO 
No kia Theatre L.A. Ltve, 
Los Angeles, Oec. S 

KISS, BUCKCHERRY 

6,862 
!.(tout 

Frank Erwin Center, Au$tin, Dec. 4 ~/~~ 

KISS, BISHOP CLAY 

Goldenvoice/AEG Live 

Co ncerts Wes.t/AEG Live 

r;~6"/S
3
q SOI M•llon A ,enn, Pittsbu,gh, Dec. 13 ~ti~ Concerts w esVAEG Uve 

$587,056 
$ '05 >0/$85 50/ 
$60.50/$115 50 

ROB THOMAS, ONEREPUBLIC, CAROLINA LIAR 
Beacon Theatre, New Yo rk, 
Nov. 12-14 

7,762 
ttirec sc outs 

Metropolitan Talent Presents, U ve Nation 
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APART FROM 
THE CROWD 

First with 
'The Last ': 

AVENTURA 

16,000 copies the week 
ending Nov. 14, according to 
SoundScan. 

Top-selling album by a new 
artist: Larry Hernandez's "16 
Narco Corridos" (Fonovisa), 
released March 24, which has 
sold 58,000 copies. 

Most weeks at No. 1 on the 
Top Latin Albums chart: 
Aventura's "The Last" spent 
17 weeks atop the chart. 

reach No.1 in the Oct. 31 issue. 

Highest debut on Hot Latin 
Songs: Alejandro Sanz's 
"Looking for Paradise" 
(Warner) his duet with Ali· 
cia Keys, bowed at No. 21 in 
the Oct. 10 issue. 

Largest weekly radio audi
ence for a track on Hot Latin 
Songs: Nelly Furtado's "Man
os Al Aire" (Universal) gen
erated 17.5 million listener im
pressions in the Sept. 19 issue, 
before the release that month 
of her Spanish-language al
bum "Mi Plan." 

Latin Music's Top Sellers And Chart Performers Of 2009 

Top-selling Latin d ig Ital 
album: Sound5can only 
ranks sales of the top 200 
digital albums, which didn't 
include any Latin titles in 
2009. The top-selling Latin 
digital tit le was likely over
all Latin album sales leader 
''The Last'' by Aventura, which 
generated digita l a lbum 
sales of 18,000. 

Top Latin tours: According to 
Billboard Boxscore reports 
from Mexico and the United 
States for Jan. 1-Dec. 31, Ri
cardo Arjona led with $14.3 
million in grosses and 222,681 
In attendance from 34 shows. 

Top-selling albums of the 
year: Aventura's "The Last" 
(Premium) led with 246,000 
units sold, followed by Wisln 
& Yandel's "La Revolucion" 
(Machete) with 204,000, ac
cording to Nielsen Sound
Scan. In third place was Luis 
Fonsi's "Palabras del Silencio" 
(Universal), which was re-

leased in 2008 but still gen
erated sales of 98,000 in 
2009. In a sign of how sharp 
Latin music sales declined in 
2009, none of these titles 
came close to matching the 
sales of 2008's top-selling 
Latin album, Vicente Fernan
dez's "Para Siem pre" (Sony), 
which sold 316,000 copies. 

Best debut-week sales for a 
Latin album: Aventura's "The 
Last" handily outpaced all 
others, selling 47,000 copies 
in the week ending June 27, 
followed by Wlsln & Yandel's 
"La Revolucion," which sold 
36,000 in the week ending 
June 13, and Ednita Nazario"s 
"Soy" (Sony), which sold 

Luis Miguel was second with 
MostweeksatNo.1 on the Hot a $13.7 million gross and at-
Latin Songs chart: Banda El tendance of 199,616 for 29 
Recodo's ''Te Presumo" spent shows. Vicente Fernandez was 
six weeks in the No. 1 spot. third with a $10.5 million gross 

and 116,768 in attendance for 
Fastest rise to No. 1 on Hot 15 shows. 
Latin Songs: David Bisbal's 
"Esclavode Sus Besos" (Uni- Research by Keith Caulfield 

versa!) took six weeks to and Rauly Ramirez. 

King Of The Hill 
Universal Music Group formed at least 51% in Spanish. 
Maintains Dominance UMLE's wholly owned imprints 
In Latin Music Universal Music Latino, Mache te, 

Disa and Fonovisa increas ingly 
worked together to maximize sales. 
For example, Alejandro Fernan
dez's two-volume "Dos Mundos," the 
last major UM LE release of 2009, fea
tured a pop set on Universal Music 
Latino and a ranchera set on Fono
visa. The two imprints provided mar
keting support for both albu ms . 

Universal Music Latin Entertainment 
and Unive rsal Music Group Distrib
ution re tained their leads in 2009 as 
the top Latin label group and distrib
utor, respectively, in the United States. 

UM LE captured a 47. 1% share of 
all U.S. La tin album sales, down 
from 49.4% in 2008, according to 
Nielsen Sound Scan. Latin albums 
are defined as those that are per-

STILL ON TOP 

Among major labels, Sony Music 
U.S. Latin came in second with a 20.8% 

Universal Music's share of U.S. Latin music sales slipped slightly in 2009 
but remained more than twice that of Sony Music. 

52.47% - 50.69% - ""8.28% -
23.30% 21.95% 

22.86% ""''"' 
SIi 

""'"" 5.26" s~ 
5.95% IM 

4. " •. n .. 5.16% '"' -"" 20.71% fl.\ 13.90% 16.94% .. 18.65% 
NI\ MIS IUS 

2007 2008 2009 

share of U .$. Latin album sales, down 
from 21.2% in 2008. EM! Latin came 
in third with a 4.5% share, down 
slightly from 5.0% in the prior year, 
while WEA Latina's share s lipped to 
4.0% from 4.2%. 

year in a row that WMG's and EM l's 
Latin labels and distribution arms 
maintained market shares of only 4%-
6%, effectively rendering them niche 
labels witl1in the U.S. market, despite 
their major-label distribution muscle. 

Meanwhile, Univer
sal Music Group Distri
bution maintained its 
dominant position as 
U.S. Lat in music's 
largest distributor, with 
a 48.3% share in 2009, 
down from 50.7% in 
2008. In a departu re 
from previous years, 

.-------- Although 2009 had a 
Latin plethora of outstanding 
Nota5 Latin music releases that 

featured broad commer• 
~ cial appeal and sophisti

UMGD now mostly distributes only 
its own labels . The second leading 
Lat in dist rib uto r was Sony Mus ic 
Entertainment, whose market share 
rose to 23.3% from 22.0%, helped 
by sales of Aventura's No. I Latin 
album, "The Last," on indie Premium, 
which Sony distributes. 

Even if one excludes Aventura's sales 
from Sony's numbers, in dies as a group 
remained the third-largest distributor 
of Latin music, with a 18.7% share, up 
from 16.9% in 2008, a testamentto the 
gro,..fog legions of smaller labels and 
artists whose releases they distribute. 

Warner Music Group's share of U.S. 
Latin distribut ion came in at 5.1%, 
down slightly from 5.2% in 2008, while 
EMI Music Marketing's share fel l to 
4.7% from 5.3%. This marks the thi rd 

cated musicianship, it 
was ano th er difficult 
year of sharply declining 
sales for Latin music, as 
brick-and-mortar retail• 

ers devoted less space to the genre and 
digital music sales growth stalled. 

Because SoundScan's 2009 calendar 
included a 53rd week, it dropped the first 
week of2009 sales for all year-on-year 
comparisons with 2008 sales. During 
the 52-week period ending Jan. 3, sales 
of Latin albums in the United States to
taled 1.6.5 million units, down 34.3% 
from 25.1 million in tl1e p1i or year, ac• 
cording to SoundScan. Sales of digi tal 
Latin albums reached 70 I.000 copies, a 
12.1.% riseoverthe625,000sold in 2008. 
Overall, digital accounted for only4.2% 
of overall Latin album sales, compared 
witl1 20.4%ofthe U.S. market as a whole. 
If one includes all sales from Sound
Sean's 53-week 2009 calendar, sales of 
Latin albums in the States totaled 16.9 
million, for a decline of32.8%. 

.com EN ESPANOL: All tho great Latin music coverage you've come to expect from 
BIiiboard-in SpanJsh! Blllboardenespanol.com, 
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REYES SIGNS WITH 
CAPITOL LATIN 
Duranguense singer Diana 

Reyes, who became an inspi
ration for Latin indie artists 
after she left Universal Latino 
and launched her own label 
DBC, has signed with Capitol 
Latin, as EM l's U.S. Latin op
erations are now known. Luigi 
Giraldo of Kumbia All Starz 
and Pedro Avila will produce 
Reyes' first a lbum (due April 
6) for the label. 

In 2009, EMl's U.S. Latin op
erations ended a Joint venture 
with Mexican broadcasting 
giant Televisa and lost leading 
regional Mexican act lntoca
ble, which signed with Sony 
Latin in 2009. 

The Capitol deal Includes 
Reyes' back catalog of five al
bums, which will be re-edited, 
remastered and rereleased 
before her new record arrives, 
according to Capitol Latin 
senior VP Diana Rodriguez. 
Each rerelease will include a 
previously unreleased track. 

DBC, which Reyes launched 
with former Fonovisa and Uni
versal Latino executive Gab
riel Fregoso, ceased opera
tions in 2009. DBC "was born 
as a label to help new talent," 
Reyes said in a statement to 
Billboard. "It worked very 
well, but now my record label 
is Capitol Latin." 

-Leila Cobo 

LATINO INTERNET USE 
SURGES 
The gap In I ntemet usage rates 
between U.S. Latinos and 
whites is narrowing as usage 
increased sharply among Lati
nos born outside the United 
States, those lacking a high 
school diploma and those liv
ing in households with annual 
incomes of less than $30,000, 
according to a study by Pew 
Research Center. About 64% 
of Latino adults used the Inter
net in 2008, up from 54% in 
2006, according to the study. 
During the same time period, 
Internet use among white 
adults rose four percentage 
points to 76%. 

About 76% of Latinos with 
a home Internet connection 
had broadband service, up 
from 63% in 2006. About 81% 
of those who read English well 
said they use the Internet, 
compared with 52% of those 
who read English poorly. 

- Ayala Ben-Yehuda 
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HMVSET TO 
BUY MAMA 
U.K. entertainment retailer 
HMV looks set to purchase 
its live-music joint venture 
partner Mama Group, after 
rival bidder SMS Finance's 
offer lapsed Jan. 4 without 
managing to secure the 
necessary shareholder 
support. Luxembourg
based SMS, which has a 
29.8% stake in Mama, had 
offered 4.8 pence (7.7 
cents) per share for the rest 
of the company. Mama's 
board rejected that as too 
low but has backed HMV's 
Dec. 23 offer of 5.4 pence 
(8.7 cents) per share, 
valuing the company at 
£4 6 million ($74 million). 
HMV already owns 9.9% of 
Mama, with whom it 
partnered in January 2009 
on a joint venture to 
operate 11 U.K. venues. 

QUEEN 
HONORS GRAINGE 
Universal Music Group 
International chairman/ 
CEO Lucian Grainge was 
named a Commander of 
the Order of the British 
Empire (CBE) in the 
Queen's traditional New 
Year Honors List. Grainge 
received his award for 
services to the creative 
industries. Mezzo-soprano 
Sarah Connolly, pianist 
Peter Donohoe and 
Scottish conductor James 
Loughran also received 
CBEs for services to music. 
Francis Rossi and Rick 
Parfitt, co-founders of 
British rock band Status 
Quo, were named Officer of 
the Order of the British 
Empire, as was composer 
Craig Armstrong, whose 
work includes the film 
scores for "Moulin Rouge!" 
and"Ray." 

UMG, PLAY 
CUBE PARTNER 
Universal Music Group has 
entered a strategic 
partnership with Korean 
production company Play 
Cube Entertainment, 
giving Universal Music 
Korea domestic and 
international licensing/ 
distribution rights for Play 
Cube's Korean pop acts, 
including girl group 
4Minute, boy band Beast 
and solo artists Eddie, 
Mario and Youngji. Seoul
based Play Cube was 
established in 2006 by 
Monica Shin, now joint CEO 
with former JYP Enter
tainment CEO Simon Hong. 

Reporting by Tom 
Ferguson and Andre Paine. 

iri!•J•Gil BY RICHARD SMIRK!_j 

Collaborate 
And Listen 
U.K. Rappers Team 
With U.S. Stars For 
Stateside Campaigns 

LONDON- Collaborations with U.S . 
stars, hard work and label support are 

key if the new wave of U .K. urban tal
ent is to follow in jay Sean's footsteps 

and break in America, executives say. 
British urban acts enjoyed a banner 

year domestically in 2009, while in Octo

ber Sean became the first U.K. urban artist 
to top the Billboard Hot 100 with" Down" 
(Cash Money/Universal Republic). 

According to the Official Charts Co .. , 

10 domestic urban records topped the 
U .K. singles cha1t in 2009, up from four 

in 2008, while three artists topped the a l
bums listing, up from one (Leona Lewis) .. 

Six 2009 urban releases reached gold 
status (100,000 albums shipped) or greater, 

including Lewis, grime stars Dizzee Ras
cal and N-Dubz, R&B group ) LS and 2008 

"X Factor" winner Alexandra Burke. 
Darcus Beese, president of l s land 

Records U. K.-label home to urban stars 

Taio CruzandTinchy Stryder-describes 

the success as "a cultural phenomenon." 
"For the first time in all my time work

ing in the U .K. music industry, almost 

the entire top 10 was made up of black 

urban/ pop records," says Beese, who 
credits "young. like-minded A&R peo
ple" for helping the scene cross over to 

the mainstream. 
Finding similar U.S. success requires 

labels to secure eye-catching collabo

rations, says Jonathan Maverick, as
sistant PD at hip-hop WBTS (the Beat) 
Atlanta, an early champion of Sean. 

"He teamed himself with the 

Go west: U.K. urban artist TIAO 
CRUZ (right) Is hoping to follow 

JAY SEAN (below) into the 
Billboard charts stateside. 
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hottestartists going out,• Maverick says 
of "Down," which features Lil Wayne, 
and follow-up "Do You Remember," fea

turing Sean Paul and Lil John. "That's 

going to help get p rogram directors to 
take a listen, [whicl1] they perhaps would

n't just off his name alone." 
"Do You Remember" has so far 

reached No. 10 on the Hot 100 and sold 
605,000 downloads, while "Down" has 

111 oved 2. 9 million, according to Nielsen 
SoundScan. Sean's debut U.S. album, 

"All or Nothing," has scanned 102,000 

copies since its Nov. 23 release. 
Sean also dedicated time to a radio cam

paign, meeting programmers at major 

U.S. rhythmic and top 40 s tations. 
"l11at helped a lot," says Cash Money 

CEO Ronald "Slim"Williams, whose 

label upped the tempo of some 
tracks for the U.S. market. "They 

like h im because of the vibe 

you get off him." 
Sean insists that 

U.K. artists i n the 

United States "have 
to be prepared to 

s tay there and put 
in the hours- it's 

not l ike popping 
over to Germany for 

a couple o f weeks and 

tl1en going back home. 
I 've been [states ide ] 

pretty much constant.ly for close to two 
years; you need to go and do the rounds." 

The next wave of U.K. acts is led by 
Cruz with his sophomore U. K. studio set, 

"Rokstarr." scheduled for a spring U.S. 
release via Mercury. Cruz will also tailor 

his material for tl1e U.S . market, rere
cordinghis U.K. No. l "BreakYour Heart'' 

with Ludacris. Beese says new collabo

rations witl1 the likes of Flo Rida, Busta 
Rhymes and Estelle are also likely to ap
pear on the U.S. release. "Break Your 

Heart" is already generating "great feed
back" at U.S. radio, he adds. Meanwhile, 

Alexandra Burke is adding U.S.-specific 
tracks to her debut album, "Overcome," 

due for release in May on Epic, which al
ready features Flo Rida and Ne-Yo. 

S tryder will also h ead stateside in the 

first quarter to write witl1 American pro
ducer Evan Bogart (Beyonce, Rihanna) 
for his forthcoming sophomore set. 

American success isn't on everyone's 
agenda-U.K. stars like ]LS and Stry

der don't yet have plans for U.S. releases 

of their la test a lbums, and a U.S. sched
ule for Dizzee Rascal has yet to be con

firmed. But Williams-who says Cash 
Money plans to sign more British talent 

~xpects Sean's success to "open the 
door for a lot ofU.K. a1t ists." 

"If you've gol great music, it' ll sell in 

America," he adds. "They've just got to 

come and do it." 

Government Sends Mixed Signals On Anti-Piracy Initiatives 

fenseofcivil rights," claims one 

manifesto signatory, new-media 
journalist/commentator Fer· 

nando Berlin. 
Empowering an independ· 

ent commission to shut down 
Web sites without a judge's 
ruling "tramples on civil rights 

that have nothing to do with 

piracy," Berlin says. But 
Navarro counters that closing 

digital piracy Web sites "does 
not affect other rights,'' adding 

that "judicial intervention 

should be used only in the 
most serious cases." 

lie. Representatives at ISPs 

Telefonica, Vodafone and 
France Telecom/Orange also 

declined to comment, refer
ring all questions to Redtel. 

MADRID-Spanish labels are withpowerstocloseWebsites U·turn, the coalition sent an 
hoping to cut through the 

cloud of confusion over gov
ernment pledges to tackle 

music piracy. 
AntonioGuisasola, president 

of labels group Promusicae, 
says new anti-piracy measures 

are essential, claiming Spanish 

consumers downloaded 3 bil
lion tracks illegally in 2009, 
dwarfing the 30 million tracks 

they purchased legally. 

"The idea that music is free 
has become entrenched in 
Spanish culture," especially for 

those younger than 30 years 
old, Guisasola says, estimating 

that unauthorized peer-to-peer 

file sharing accounts for about 
70% of music piracy in Spain. 

But file sharing is legal in 

Spain If a profit motive can't 

be proved. Promusicae and fel· 
low rights-holders In the Coali
tion of Creators and Content 

Industries want to change this 
by outlawing all unauthorized 

file sharing. The coalition also 

backs government plans to es
tablish an Independent Intel

lectual property commission 

hosting unauthorized content. 

The government unveiled its 
IP commission plans a day after 

a coalition-organized Dec. 1 
protest in Madrid by several hun

dred artists and music sector 
workers called on the govern· 

ment to implement anti-piracy 

measures. But Prime Minister 
Jose Luis Rodriguez Zapatero 
told Spanish media later that 

week that "there is no way this 

government will close down 
Web sites or biogs or threaten 
freedom of expression." 

Adding to the confusion, the 
Zapatero government hasn' t 

yet released anti-piracy propos

als that it had asked an inter
m lnisterlal commission to de· 
liver by the end of the year, even 

though sources say the com

mission submitted its propos
als to eight relevant ministries 
Dec. 10. At press time, rights

holders' hopes were pinned on 
what might emerge from the 

first cabinet meeting of 2010, 

due to take p lace Jan. 8. 
In response to concerns 

abc>ut a possible government 
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open letter to Zapatero Dec. 

18, urging him not to backtrack 
on its anti-piracy p lans. The 

government "must broaden 
its measures to include illegal 

file sharing between individ· 
uals,0 coalition director Joan 

Navarro says. 

Opposition to the recording 
industry's calls for stricter anti· 
piracy laws has emerged among 

bloggers,journalists and online 

business executives, who issued 
a "manifesto" Dec. 2 as part of a 
"rebellion on the Internet in de· 

Yes, prime minister: 
Spain's JOSE LUIS 
RODRIGUEZ 
ZAPATERO 

Redtel, a trade group repre

senting Internet service pro

viders, declines to comment 
on the matter until the govern
ment makes its proposals pub· 

While acknowledging on
line piracy is a problem, ISPs 

have long insisted that rights
holders should focus their en

ergies on developing legal 
content sources rather than 

outlawing file sharing. 
The coalition initially advo

cated a graduated-response 
strategy to fight copyright in

fringers, which could ultimately 
resu It in the termination of a re· 

peat infringer's Internet service. 

But the coalition subsequently 
diluted its proposal to seeking 
a reduction of Internet access 

speed for repeat offenders. 
Redtel president Miguel 

Canalejo rejected both pro· 

posals, insisting the govern
ment must protect Internet 
users and give " legal security 

to operators." 

Meanwhile, top label execu
tives say they're frustrated. ''The 
huge public reaction was due 

to a lack of communication,'' 

Universal Music Latin America/ 
Iberian Peninsula chairman/ 

CEO Jesus Lopez says. "It was 
not an anti-intellectual prop

erty revolt." 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

~] BY WERNER SCHLOSSER I 

Dutch Treat 
Physical Retailers In The Netherlands Redouble Efforts To Sell Music 

AMSTERDAM-Dutch music merchants reckon there's plenty of 

life left in physical product-and have lined up new initiatives to 
prove it in 2010. 

Free Record Shop Holding and Music Store, the two largest 
brick-and-mortar music retailers in the Netherlands, and Albert 

Heijn, the country's largest supermarket chain, are expanding 
their selection of music products and services. 

Dutch labels are welcoming the news. Eric Gadet, com mer· 
cial director for Amst erdam-based EMI Music Benelux (Bel· 

gium, the Netherlands and Luxembourg), says the major ex· 
peels to support the initiatives through additional cooperative 

advertising or supplying other products tied to Its artists or 
album releases. 

"I'm pro every initiative that slows the decline," says Hein van 
der Ree, managing director of independent Epitaph Europe in 

Amsterdam. "We'll try to buy time by stimulating physical re· 

tail wherever we can." 
CDs continue to dominate sales of recorded music In the 

Netherlands. A lthough annual figures for 2009 aren't yet avail· 

able, the IFPI estimates that digital music accounted for only 
about 6% of Dutch music sales in 2008, compared with 10% in 

Belgium and 15% In France. Meanwhile, music retail trade group 

NVER says the country had 951 entertainment specialty stores 
In 2009, only nine fewer than In 2008. 

Entertainment specialty retailers, such as Free Record Shop 

Holding and Music Store, accounted for about 90% of the Nether· 

lands' €203.7 million ($291.1 million) in physical music sales dur· 

Ing the 12 months ended Nov. 30, 2009, with mass merchants ac

counting for the rest, according to research firm GfK. Physical 
music sales fell 9.5% from €225 million ($321.1 million) during 

the same period a year earlier. 
Free Record Shop Holding operates 200 outlets under the 

names of music specialists Free Record Shop and vanLeest, 
videogame chain Game Mania and a Fame entertainment mega· 

store in Amsterdam. FRS and vanLeest are dropping games in 
favor of more CDs in cities with Game Mania outlet s, according 

to FRS company affairs manager Juan da Silva. The music stores 
will increasingly feature discounts on purchases of multiple CDs 

and will "focus on exposing new talent by organizing more live 
in-store performances," da Silva says. 

S,eparately, FRS paid an undisclosed sum in November to ac
quire 50% of 75-store Benelux gift shop chain Expo, which will 

run In-store promotions aimed at driving "women to FRS and 

men to Expo," da Silva says. He notes that 65% of FRS customers 
are male, while 65% of Expo shoppers are female. 

Meanwhile, Music Store plans to begin selling concert tickets, 

T-shirts, digital media players and other music-related mer· 
chandise in early 2010 to replace nonentertainment goods like 

Ice cream and greeting cards, which have diluted the chain's 

brand identity since it began stocking such products in 2005, 
according to Markwln Maring, co-founder of parent company 
Ava lon Media Group. 

Maring says the 120-store chain p lans to add another 20 out· 

lets by the end of 2011. II will also open 15 Music Store Deluxe 

Double Dutch: FRS' JUAN DA SILVA (left) and Avalon Media 
Group's MARKWIN MARING 

locations, t he first of which is expected to open this spring. 

The Deluxe outlets will be "upmarket leisure [stores] with en· 
tertainment products and services," Maring says, declining to 

provide further details. 
Mass merchants' share of physical music sales has been little 

changed In recent years. "Supermarkets have never been good 
at selling CDs [here]." FRS' da Silva says. "Dutch people go to su

permarkets to run errands, not to buy CDs." 
Nevertheless, the 823-store Albert Heijn supermarket chain 

plans to expand Its selection of nonfood products, including 

media and entertainment products, in its 50 largest stores in 
2010, hoping to grow Its share of the total retail market from the 
current 15%. 

An Albert Heljn representative declined to provide more 
details about the company"s plans. But Avalon's Maring says he 

expects the grocery chain to carry a small, hit-driven selec

tion of CDs, which, he adds, won't threaten specialist retailers 
like Music Store. 

"The more outlets start selling hit a lbums, the more impor· 

tant It becomes to differentiate yourself as an entertainment 

specialist," he says. 

Class Of 2010 
SEASON OF MIST 
Distributor: Caroline 
Eleven-year-old French label Season 
of Mist may be based in Marseille, 
but it's decidedly focused on sign
ing talent from the United States and 
the rest of Europe. Founder Michael 
Berberian traveled all the way to 
New Jersey to sign the D ill inger 
Escape P i an, whose album is 
expected to be one of the label's 
biggest hits in 2010. "They m ight 
have been concerned about signing 
to a French label at first," Berberian 
says. "But we have U.S. distribution 
and we outsource marketing and 
press to New York, so it wasn' t a big 
issue in the end." Other big releases 
from Season of Mist include Mor· 
bid Angel and Watain. 

HOMETAPES 
Distributor: I ndepende11 t On 1 ine Dis
tribution Alliance (digital), Alterna
tive Distribution All iance (physical) 
In these digital days. it takes a brave 
li ttle label to put so much time and en
ergy into physical package design. But 
for Hometapes fou11der Sara Padgett 
Heathcott, what's on the outside of 
an album isas much a part of the over
all experience as the music itself." It's 
anothe r level of art-making," says 
Heathcott, who's based in Portland, 
Ore. "I want people to experience the 

Keep An Eye Out For These Up-And-Coming lndie Labels 

At a time when harsh economic realities are forcing labels and distributors to close, it can be an ins tant pick-me
up to chat with the minds bel1ind labels that are hustling to get exciting new music into the marketplace. 

To pick this year's labels to watch. I asked indie distributors to identify imprints they thought would have a 
great 2010. "Great" might mean generating strong sales, scoring lucrative licensing deals or landing its artists on 
a big tour. But whether the label is putting out metal from France, indie rock from the Paci fic Northwest or sam
ple-heavy hip-hop, one thing is clear- these organizations are going forward with one common goal: making sure 
great music is heard. 

m erous occasions. In 2010, the label 
is planning to release new albums 
by Salem and another Telepathe 
album, as well as launch a series of 
7-inches by Los Ange les bands in
cluding Moonrats and Ed Sharpe 
& the Magnetic Zeroes. 

acclaimed hip-hop arti sts. "We are 
doing a record with S tones Throw 
artist Oh No featuring samples from 
the Dolomite catalog called 'Oh No 
Mite,' " Welcl1 says. "We are also re
leasing a disco project by the Truth 
& Soul Records house band called 
'Cosmic Soul.' • 

MAX SIEGEL MEDIA 
Distributor: Fontana 
Max Siegel has a long and varied track 
record-as senior VP ofZomba Label 
Group and president of Zomba 
Gospel, he had a hand in furthering 
the careers of Britney Spears and 
Kirk Franklin. Fresh off a stint as pres-

FIVE DAY 
WEEKEND 
Distr i butor: The 

The 
Indies 

ident of global opera
tions at Dale Earnhardt 
Inc., Siegel has decided 
to combine all h is 
diverse passions under 
t h e u mbre l la of a 
sports, marketing. 
e n tertai nme nt a11d 
media holding com
pany. While a fu ll 
release schedule and 

Pret ty packaging: 'Gather, Form & Fly,' a 2009 double LP by Hometapes 
act Megafaun 

music beyond the sound." Releases in 
2009 included the CD and doub le LP 
"Gather, Fmm & Fly" by Megafaun. 

IAMSOUND 
Distributor: RED 
In i ts short, four-year life, Los An
geles-based lamsou nd has proved 

to be a tastemaking force. The label 
was the first to release mus ic by 
U.K. sensa tions Florence & the 
Machine and Little Boots. 111 2009, 
it also r eleased albums by Tele• 
pathe, Fool's Gold and the Cock· 
'N'Bull Kid , all of wh ich were 
ecstat ically blogged about on nu-

Orchard 
Five Day Weekend was 
born when staffers at 
Boston-based distribu
tor Traffic Entertain
m e n t grew tired of 
watching releases they 

CORTNEY(a HARDING 

a 
loved fail to catch attentio11. "The label 
allows us to be more proactive and take 
on more projects." GM Matt Welch 
says. In 2009, Five Day Weekend re
leased a lbums by Peanut Butter 
Woll , Mr. Chop and Edan; 2010 
w ill bring new efforts from more 

artist roster isn't yetavailable,a source 
at Max Siegel Media says its first re
lease will bea11 album by gospel artist 
Darwin Hobbs in April. 

.biz 
For 2~/ 7 lndle s news and analysis, 
see billboard.biz/Indies or follow 
billboardlndles on TWitter. 
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ALLEGRO 
EDIA GROUP 

CH IRMAN/CEO 

Joy Mi 
The distribution veteran talks 
about how ifis company has 
thrived by ~ iversifying its 
account base and identifying 
new !Jjehe channels through 
whit:n to sell music. 

While many music lapels and distr ibutors v iew digital distribut ion as their salvation from 
plummeting CD sales, Allegro Media Group of Portland, Ore., sees a diversified brick-and

mortar account base as a growth opportunity. 
When Joe Micallef and his brothers Vince and Rico bought in dependent classical music 

distributor Allegro In 1989, It had $1 million In annual revenue. Since then, t he Mlcallefshave 
t ransformed the company into a diversified, vertically integrated wholesaler that specializes 

lnselllng physical music, DVDs and audlobooks to nont raditional retailers, w ith $90 million 
in annual sales, 200 full-time employees and another 100 part-t ime staffers. 

Besides growing organically by becoming a rackjobber providing vendor-managed Inventory 

to grocery stores, drugstores and truck stops, Allegro has acquired niche wholesalers and cat· 
a logs. They include Portland's NAIL Distribution, a boutique alternative rock distributor; t he dis
tribution assets of Rounder Records' Rounder Kids subsidiary; NewSound of Waterbury, Vt.; t he 

distribution division of Elfin Music, which specialized In selling Celtic and new age music to gift 
shops; and Milwaukee-based Music Design, a distributor of relaxation music and self-help CDs. 

Its biggest acquisition so far, Softland of Owings MIiis, Md., supplies music and video product ex

clusively to the U.S. Marine Exchange Service and rental-ready video product to the U.S. Amiy 
& Air Force Exchange System and operates video rental stores for t he U.S. Navy. 

In an interview w ith Billboard, chairman/ CEO Joe Micallef d iscusses Allegro's unusual 

growt h strategy. 

How did you t ransform from a 
classical d istributor to where 
you are now? 
We still do classical and jazz. but 
it's a small percentage. about 5% 
or 6% of revenue. We never made 
a conscious decision to switch out 
ofbeing a traditional independent 
distributor. But from the very be
ginning, our strateg ic model was 
to develop multiple parallel chan
nels of distr ibution so that we 
wou ld be in a position to take the 
content we controlled- whether 
we owned it or exclusively repre
sent it- and configure it in multi
ple ways to satisfy the n eeds of 
different channels. 

It was always part of our strate
gic model to offer content owners 
as broad a range of distribution 
channels as possible. So over the 
last 20 years. we expanded from 
being a s pecialist distributor of 
classical and jazz into a much more 
broad-based, vertically integrated 
distributor and media company. 
We have competitors in every chan
nel we compete in, but no one else 
is in all of the channels we are in. 

Last year, Canterbury Park 
Capital provided you a $25 mi l• 

l ion equity line to draw on for 
acquisitions. You also had a $15 
m ill ion revolving credit facl l· 
i ty f rom U5B Capital Re· 
sources. WIii you make more 
acquisitions? 
Some of the equity went into Can
terbury buying a minority interest 
in Allegro. We are looking at a cou
ple of things now. We had a good 
year; we are solidly profitable and 
paid off most of the debt we used 
in acquiring Softland. 

How is the market's transition 
from CDs to dig ital downloads 
affecting your business? 
We manage digital distribution for 
a large number of our distributed 
labels through an umbrella deal 
with [the Independent Online Dis
tribution Alliance). Our digital cat• 
alog is about 115,000 t racks . 
Allegro itself owns a lot of content, 
so we bene fi t from d igital d istri
bution. On the other handl, to the 
extent tha t t radi t ional re ta ilers 
have moved away from audio and 
video. that means there is less 
space and therefore less product 
we can sell them. On the whole. 
it's about neutral because digital 
sa les are more profi tab le t ha n 

physical, so we don't have to re
place every physical dollar with a 
digital dollar to stay even. 

As the transition cont inues, it 
creates a lot of turmoil and finan
cial risk in the marketplace. But it 
also creates new opportunities to 
exploit content in new markets that 
might not have been economical to 
pursue in the physical marketplace. 

How are the majors managing 
the transition? 
They are managing the transition 
very poorly. Music today is more 
ubiquitous than ever in h istory 
and there are more ways to con
sume music 24/7 than ever in the 
past. What is often described in 
the industry as a crisis is for the 
most part a breakdown in the tra
ditional marketing model tha t the 
majors have used to sell Billboard 
200-type hits. The CD decline is 
disproportionately skewed toward 
hit titles, while the catalog prod
uct decl ines have been more mod
est. Catalog sales drops are driven 
not so much by a decline in de
mand. but by the amount of space 
devoted to it at retail. 

The flip side of the problem is 
that most traditional audio retail-

ers are still stuck on what I call the 
SKU-specific optimized mix where 
they try to create a retail mix that 
is ideally suited for each store in 
each marketplace . The problem 
with that approach is it works fine 
if you have a better understanding 
of your market than the music 
store down the s treet. But where 
your primary competitor is an In
ternet aggregator who has the abil
ity to stock everything, the ideal of 
an op timized inventory 1nix be· 
comes irrelevant. 

How are the retailers manag
ing the transition? 
Most traditional audio retailers, 
especially smaller racked accounts. 
are essentially caught in a death 
spiral. Few are incapable of turn
ing inventory more than twice a 
year, wh ich means they keep re
ducing space allocated to the cat
egory. T hat means they keep 
reducing catalog, whicl1 is the only 
music category that they can make 
decen t margin on. which means 
the inventory m ix skews to an ever 
higher proportion of new releases 
where the re is no margin. 

Every year, the department gets 
cut back because it doesn't gen er-

ate enough margin and revenue to 
justify the space, and that death 
spiral will continue until there is 
no more department. In themean
tiine, it 1neans that 1nore and more 
sales will switch to Internetaggre
gators or nontraditional accounts, 
which is the only store category 

showing increases in CD sales. 

What can content owners do 
to stop that spiral? W ill lower 
prices help? 
Content owners should make sure 
they are not overly dependent on 
the traditional NARM member
ship account base. As for prices, 
most ultra-low price points are 
doing quite poorly because they 
tend to be junk and the consumer 
knows it . There is no q uest ion 
when you take something that is 
priced at $14 or $16 and lower it 
by $3 or $4 it gets the consumer's 
attention, but that is a short-term 
answer. The problem is not that 
the re is no demand for music. be
cause there is more demand than 
ever. What is changing is the way 
that music is being marketed and 
me rchandised. 

Ten years ago we were a $25 mil• 
lion company with 80%ofour sales 
coming from IO or 12 accounts, all 
memb ers of NARM. When we 
started moving away from that and 
diversifying into other channels, 
people said, "Why go through the 
effort of developing those channels 
when you can have a successful 
business sell ing to the same 12 ac• 
counts ' " But if we were still doing 
the same thing today. we would be 
a $10 million company in a world 
ofhurt struggling to survive, since 
most of those accounts no longer 
exist. Today we are nearing $J OO 
million and growing. Five years 
from now, I th ink we will bea $200 
million company and will be sell
ing packaged product in channels 
that we can't even think abou t 
right now. 

The problem is not that there is no demand for music, 
because there is more demand than ever . What is changing 
is th~ way that music is being marketed and merchandised. 
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2009 Recipients: A~N~ N~ OU~NB Cr INt~lf ·1T; ~ . Awards November uU BDSCertified Spm 

• aoo,ooo SPINS 
She Will Be Loved/Maroon 5/Octone/J/RMG 

• 700,000 SPINS 
Bleeding Love/Leona Lewis/SYCO/J/RMG 

• &00,000 SPINS 
Crazy/ Gnarls Barkley/ Downtown/Atlantic/RRP 
Hey There Delilah/Plain White T's/Fearless/Hollywood 
Lips of an Angel/Hinder/Universal Republic 
Love Story /Taylor Swift/ Big Machine 

• soo,ooo SPINS 
Just Dance/ Lady GaGa Feat. Colby O'Donis/ Streamline/Konlive/ 

Cherrytree/lnterscope 
Whatever You Like/ T.1./Grand Hustle/Atlantic 

• 400,000 SPINS 
Boom Boom Pow/Black Eyed Peas/will.l.am/lnterscope 
Gives You Hell / All-American Rejects /Doghouse/DGC/lnterscope 
I Gotta Feeling/Black Eyed Peas/ lnterscope 
Use Somebody/ Kings of Leon/RCA/RMG 

• 300,000 SPINS 
Best I Ever Had/ Drake/Young Money/Cash Money/Universal Motown 
I Kissed A Girl /Katy Perry/Capitol 
The Climb/Miley Cyrus/Wall Disney/Hollywood 

• 200,000 SPINS 
Feel That Fire/Dierks Bentley/Capitol Nashville 
God Love Her/ Toby Keith/Show Dog Nashville 
Love Lockdown/Kanye West/ Roe-A-Fella/Def Jam/lDJMG 
Obsessed/Mariah Carey/ lsland/lDJMG 
Roll With Me/ Montgomery Gentry/ Columbia 
Run This Town/ Jay-Z, Rihanna & Kanye West/ Roe Nation 
Ticks/ Brad Paisley/ Arista Nashville 

• 100,000 SPINS 
Already Gone/ Kelly Clarkson/ 19/RCA/RMG 
Be On You/Flo Rida Feat. Ne-Yo/ Poe Boy/Atlantic 
Ice Cream Paint Job/ Dorrough/NGenius/E1 
Indestructible/ Disturbed/ Reprise 
Love Drunk/Boys Like Girls/Columbia 
Say Hey (I Love You) /Michael Franti & Spearhead Feat. Cherine Anderson/ 

Boo Boo Wax/Anti-/Universal Republic 
Sounds Like Life To Me/ Darryl Worley/Stroudavarious 
Successful/ Drake Feat. Trey Songz & Lil Wayne/Young Money/Cash Money/ 

Universal Motown 
Toes/Zac Brown Band/ Home Grown/Atlantic/Bigger Picture/ARP 
Where I'm From/ Jason Michael Carroll/ Arista Nashville 

• so,ooo SPINS 
3/ Britney Spears/ Jive/JLG 
Bad Habits/ Maxwell/Columbia 
Break/Three Days Grace/ Jive/JLG 
Consider Me Gone/Reba/ StarstruckNalory 
Empire Stale of Mind/ Jay-Z + Alicia Keys/ Roe Nation 
Evacuate The Dancefloor /Cascada/Robbins 
Fifteen/Taylor Swift/ Big Machine 
Fireflies/ Owl City/ Universal Republic 
I Just Call You Mine/ Martina McBride/RCA 
I Wanna Make You Close Your Eyes/Dierks Bentley/Capitol Nashville 
I Will Nol Bow/ Breaking Benjamin/Hollywood 
Need You Now/Lady Antebellum/Capitol Nashville 
Notion/Kings of Leon/RCA/RMG 
Sexy Chick/David Guella Feat. Akoni Astralwerks/Capitol 
Smile/Uncle Kracker/Top Dog/Atlantic 

CONGRATlllATIONS 
TO EVERY SPIN AWARD 

WINNER! 

nicls~!1 
•••.. BOS 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

AFTER A LIFE-CHANGING LOSS, 
CORINNE BAILEY RAE PUSHES 

ON WITH A NEW ALBUM 
AND HEAVIER SOUND 

BY MONICA HERRERA - PHOTOGRAPH BY TIERNEY GEARON 
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lmost as quickly as she showed up, Corinne Bai
ley Rae has disappeared. • The U. K. singer/ song
writer just finished a highly abbreviated set at the 
150-capacity Joe's Pub- one of two New York gigs 
in early December, and her first live dates here 
since 2007- and the standing-room-only crowd 

that eagerly awaited her arrival is now protesting her 
early exit. • "One more song!" a few rowdy fans yell. Rae, 
clad in a lavender metallic jumpsuit that slinks over her 
petite frame and simple, black flats, is apologetic. It's 
not her call, she explains; another band is about to go on
stage. Finally, folks reluctantly start to file out of the 
venue, still absorbing what they heard. 

The performance was almost exclusively of 
new music from "The Sea: Rae's sophomore 
album, which is due Jan. 26 in the United States 
on Capitol Records and Feb. 1 in the United 
Kingdom on Virgin, and which also strays 
heavily from her debut. "I really didn't want to 
make the same record twice," Rae says of"The 
Sea," which, unlike the rather uncomplicated 
acoustic-pop-lean ing sound of her debut, has 
more lush production and bleaker ly1ics. "Even 
the labe l d idn't wan t 

sold l.9 million, copies in the United States, 
according to Nielsen Sound Scan. It spent 71 
weeks on the Billboard 200, peaking at No. 4 
in February 2007. 

The a lbum spawned two h it s ingles: the 
resolutely cheerful "Put Your Records On." 
which sold 945,000 downloads, according to 
SoundScan, and appeared on several charts 
(No. \I on AdullTop 40, No. 8 on Triple A, No. 
6 on Adult Contemporary and No. 64 on the 

Billboard Hot 100): and the ballad "Like a Star" 
reached No. 56 on the Hot 100 and No. 33 on 
Adult Top 40 and sold 327,000 downloads. 

Rae received a slew of critical accolades, 
including three Grammy Award nomina
tions in 2007- for record and song of the 
year for "Put Your Records On" and best new 
artist- and another song of the year nod in 
2008 for "Like a Star." In 2006 she received 
two MOBO Awards for best U.K. newcomer 
and best U.K. female . 

"It was a massive shock to me." Rae says 
as she nurses a cup of tea at the Bowery Hotel 
two days after her Joe's Pub show. "I thought 
it was going to be much more of an under• 
ground record because it was underproduced, 
and it was going up against all of these mas
s ive productions at the ti me. I wasn't expect
ing that reac tion at all." 

Few artists would want to tamper with a 
sound that led to so much acclaim. But it only 
takes one 1 isten to "The Sea," or a seat at one 
of the few gigs Rae is playing to introduce it 
to fans, to realize that it's much denser than 
the material that thrust Rae into the spotlight. 
From the multilayered instrumentation and 
production to the deeply personal lyrics
many of which address the death ofRae's hus
band, saxophonist Jason Rae, in early 2008-it 
shows growth in all respects. 

The singer's label, however, doesn't seem 

Sea change: CORINNE BAILEY 
RAE performs at the 

Union Chapel in Islington, 
England, in November 2009. 

daunted by the idea of selling a darker, less 
pop-oriented Corinne Bailey Rae to fans. "Yes, 
we are looking to capitalize on the first 
album," EMI U.K. & Ireland pres ident An· 
dria Vidler says. "But this is also abou t bring• 
ing Corinne to a new level, as an artist with 
new depth and more sophistication. It's a dif• 
ferent type of album." 

"Corinne has made a really, really special 
piece of music that will resonate with artists 
and also with consumers," says Greg Thomp• 
son, executive VP of marketing and promo• 
tion for EMI Music in North America. "There 
are plenty of people who have already bought 
into the Corinne Bailey Rae experience, and 
I thi nk you're going to find a lot more step• 
ping in to join the club." 

DEEP BLUE 
The praise heaped upon Rae for her debut could 
have been intim idating. By summer 2007, 
though, she was done touring to promote that 
album and working on new material. The 
singer made an appearance on Herbie Han
cock's "River: The Joni Letters" and was writ• 
ing and recording songs like "The Blackest 
Lil y," a collaborat ion with Roots drummer 
Ahmir "?uestlove"Thompson and keyboardist 
James Poyser that appears on "The Sea." 

But personal t ragedy brought Rae's career 
to a standstill abou t a month later. Jason, 

whom the singer mar• 
me to make the same 
record twice. 1 felt like 
I had developed a lot 
from the Ars t one in 
terms ofhow I wanted 
it to sound." 

Released in 2006, 
Rae's self-titled debut 

' 1 DIDN'T SET OUT TD WRITE SONGS ABOUT GRIEF. THOSE 
SORT OF THINGS JUST TURNED UP AND CAME THROUGH.' 

ried in 2001, was 
found dead at a 
friend's apartment in 
Leeds, England, from 
what a coroner's re· 
port later revealed was 
an acciden tal over --CORINNE BAILEY RAE 
d ose of m e thadone 
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and alcohol. In an instant, Rae's life drasti
cally changed, and she subsequently went 
on a hiatus from mus ic. 

"There was a long period where I didn't 
really hear any songs,• she says. "Normally 
in my everyday life, I'd be in the car and 
come up with a little line, or I'd look at some
thing and try to describe it . .. I didn't re
ally think in that way anymore . Nothing was 
coming in." 

Rae slowly began to make music again, she 
says, and her songwri ting ins tinct "just 
started to reappear. I don't know why, but I 
was glad to have it back." 

The first song to make it onto "The Sea" 
from this period was "Are You Here." a 
haunting al t- rock p iece that finds her 
painting an idyllic portrait of her lover 
("He's a real live wire, he's the best of his 
kind/Wait till you see those eyes") , before 
plunging into a profound state of longing 

("Are you here? Because my heart recalls 
that it all feels the same"), her voice welling 
up with emotion. 

" I wasn't sure whether 1 wanted to put ["Are 
You Here"] into the world," Rae says. "Dur
ing this time, I've written a lo t of music that's 
just been for my personal express ion , but 
when I got to the chorus of that song, I wanted 
it to be kind of heavy and intense and sensual 
and noisy and overwhelm ing." 

None of those adjectives comes to mind 
when describing Rae's early material, and she 
says that a stylistic shift was under way even 
before her husband's death. 

" I went from playing small gigs for 80 peo
ple to like 2,000 or 3,000 people, and they 
were arriving with all this expectation and ex
citement," she says. "The points in the gig 
that were meant to be really intimate and per
sonal were good, but I wanted to take it over 
the edge and record something that was more 
aggressive and extreme. 

" I didn't se t out to write songs about 
grief." Rae says. "I feel like because I play 
my gui tar and sing, and I do it in my house, 
those sort of things just turned up and 
came through." 

Rae co-produced "The Sea• and chose to 
collaborate with familiar faces . Co-producer 
Steve Brown had also worked on her debut 
album, and Steve Chrisanthou co-wrote and 
produced "Put Your Records On.• "I suppose 
it was a natural choice to work with someone 
she knew well and trusted rather than find 
new producers who may impose too strong 
a personal style on her work," says Chrisan
thou, who worked on four new tracks with 
the singer. "There was no real pressure from 
the record company to make a particular type 
of album, as they trusted Corinne would come 
up with the goods . . . [it was] a great way to 
start a project." 

"The Sea" was mostly recorded live in the 
studio to capture a more organic feel in the 
vein of Helen, the al l-female rock band she 
formed and fronted as a teenager. Many of 
those musicians joined Rae on the road for 
her preview tour, which in addition to New 
York hit Los Angeles, Canada and England. 
"I knew I wanted to bring in the feeling of the 
live gigs," Rae says, "where everyth ing could 
turn at the last m inute." 

"Corinne has defin itely grown as a writer." 

Chrisanthou says. "She's more confident 
about subject matter and arrangement, and 
her voice seems to have more depth. The fi rst 
album had more co-writing, and although it 
didn't suffer from the other writers' input, 
this is a more honest and real representation 
of who she is." 

Chrisanthou describes "The Sea· as "a jour
ney, not just a bunch. of s ingles and fillers 
desperately stitched together and hopeful for 
profit. In today's competitive climate, that's 
a welcome rarity." 

on her label. 
"We' re planning a 12- to 18-month press 

strategy that covers a lot of breadth," Vidler 
says. "It's a record of substance and quality, 
and because of that, we want people to hear 
as mucl1 of the album as possible, as opposed 
to launching a single and assuming that will 
then trigger everything else." The late-fall 
showcases were key in this respect, Vidler 
explains, as concertgoers were able to hear 
at least half of "The Sea" during a set. 

"It's a strange 

The singer's first aloum 
was overwhelmingly bought 

"In the 'physical format,' but a 
preorder°iius h from iTunes for tier 

follow-up may change the balance. 

Album: "Corinne Bailey Rae" 
Total sales through 

Dec. 27, 2009: 
1.9 million 

"Early on there were 
some thoughts of. 
'Would you like to work 
with this songwriter or 
with that songwriter?' " 
Rae recalls of her con
versations with EM I. "I 
said, ' Let me just do 
some on my own and 
see how it goes.' They 
never brought it up 
again, and I never 
brought it up aga in. 
I've been really sur
prised with the amount 
of freedom that I've 
had with this record. At 
the same time, if it all 
goes wrong, it's a ll my 
fault because it's all my 
decisions. It's a rather 
different experience 
from the firs t album, 
where I was just trying 
to get a record deal and 
wondering what other 
people in this small cir
cle thought." 

CONFIGURATION 
BREAKDOWN: 

thing to go to a gig 
where you don' t 
know any of the 
music, but I feel like 
the response has 
been good ," Rae 
says. On her own ex
pectations for the 
album, she says, "I 
honestly don't know 
what people wi ll 
think ofit. It's a dif
ferent record than 
the first one, so I '1n 

imagining that some 
of the people who 
liked that album will 
like th is one, and 
some of them won't. 
But hopefully, some 
of the people that 
didn't like the first 
record will like this 
record. That's how 
I'm th inking how it 
will go." 

CD: 1.7 million 
Digital: 193,000 

STORE TYPE: 
Chain: 715,000 
Indies: 101,000 

Mass merchants: 686,000 
Nontraditional (digital, 

Internet, mail order, venue 
sales and other nontraditional 

retail outlets): 193,000 

She pauses, and 
gives the idea some 
more thought. "Do 
l feel nervous BACK TO 

BUSINESS SOURCE: Nielsen SoundScan about i t ? I d on ' t 
know. I really like it 
and bel ieve in it, 

Rae's second album 
comes on tl1e heels of 
Maxwell's return to tl1e charts in 2009 and 
arrives about the same time as Sade's first 
studio album in a decade. 

But unlike those performers, Rae, 30, 
wasn' t yet an es tablished veteran when she 
left the music scene, and her first album in 
four years admittedly lacks a broad-stroked, 
pop-leaning potential hit like "Put Your 
Records On." The challenges in marketing 
a less accessible project like "The Sea" to a 
s till re latively young fan base are not lost 

PRESSING ON 
Though the death of Corinne Bailey Rae's 
husband, Jason Rae, made headlines in the 
United States, it drew far more attention in 
the United Kingdom, where Rae suddenly 
became tabloid fodder. Paparazzi started to 
follow the singer around her hometown of 
Leeds, and there was constant speculation 
over how she was coping. "They had never 
had any Interest in me before, because I don't 
get drunk and fall out of bars and do all of 
these reckless things," Rae says. "After los
ing Jason and the circumstances around that, 
there's been a sudden Interest in me person
ally that I find to be quite disturbing." 

and there might be some people who are 
really into it. It might not be on the same 
scale as th e people who were into the first 
record . . . I don't know. We're just going 
to see what happens." 

In mid-December, Rae released the video 
for " I'd Do It All Again,• a stunning ballad 
that she wrote in January 2008 after an argu
ment with her husband. "I felt it would be a 
really great way to start things off," Rae says, 
"because it starts out with me just playing the 

With the intention of putt ing a ll the in
trigue to rest before the full press campaign 
for "The Sea" got under way, Rae granted a 
" tell all" interview to the Guardian, which 
ran an extensive feature on Rae Oct. 4 . 

"Obviously there was enormous interest 
and attention to the story here when It hap
pened, so it was inevitable that Corinne's 
first Interview would need to tackle It," says 
William Luff, her label publicist in the United 
Kingdom. "The Journalist who wrote it knows 
Corinne personally, and she felt comfort
able being able to talk to him about the sub
ject in a way she would have been unable to 
do with a stranger." 

Though Rae has been open to speaking 

guitar and singing, and as it goes on, it really 
develops and all the layers come out. It's a 
balance between the more acoustic sound of 
the first record and the bigger sound I tried 
to get on this one." 

EMl's Thompson says that a second clip is 
in the works for the decidedly more light
hearted track "Paris Nights/New York Morn
ings." which the label will promote to 
different radio formats in the United States. 

"The approach a t radio is going to be 
multifonnat," Thompson says. "We think 
her al bum is diverse enough that we can 
go to urban AC and smooth jazz and tr iple 
A. She also has great l ove at both BET and 
VH l. One may celebrate the first single , 
where the other might lean quite heavily 
on the second." 

As it did with Rae's first album, Starbucks 
will carry copies of "The Sea" at its stores, 
which often provide a reliable sales boos t 
for artists with similar profiles. Hulu has 
also signed on as a partner and will soon 
launch a channel dedicated to Rae. The 
channel will show music videos and behind
the-scenes clips as well as Rae's" Live From 
the Art ists Den" public TV spec ial, which 
she taped Dec. 7 dur ing her showcase at 
H iro Ballroom in New York. 

Pre-orders of"The Sea" will be made avail
able 011 iTunes Jan . 12, the same day the on
line music store exclusively releases "I'd Do 

It All Again" for down load. 
Finally, Rae should see large media im

pressio11s in the U11 ited States from herday
of-release performance on N BC's "Today" 
show, as well as upcoming features in the 
New York Times and Entertainment Weekly. 
(U.K. TV appearances were still being lined 
up at press time, though Rae debuted "I'd 
Do It All Again" with an acoustic perform
ance on BBC 2's "Later With Jools Holland" 
in November.) 

Once "The Sea" is released , though, the 
real work will begin for Rae. She's lining 
up tour da tes in the States and Europe to 
begin in April and the tr ek will include 
some key festival appearances, like the 
newl y revived Li lith Fair and Coachella. 
The singer is more than happy to put in the 
work, though. 

"The fact that I have that sort of escape into 
music is an amazing th ing that I have always 
loved." Rae says. "The way you can delve down 
into music and get Jost in it- that's the thing 
that I 11eed. I 11eed to have it." 

about her loss in some interviews since then, 
her press handlers are carefully limiting her 
schedule. At press t ime, they've granted just 
four print interviews stateside and fewer in 
the United Kingdom. 

"Our strategy is not to pretend that 
Corinne hasn't been through a life-chang
ing experience, but to focus very much 
on the music that has resulted from it," 
Luff says. 

"I feel like in America, people really get 
the music and get me, so I've been able to do 
more Interviews," Rae says. "But In England, 
it's a bit more curious. It's a ll a question of 
what you say and what you don't say, and 
I'm st ill learning how to do that." - MH 
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A FEW MONTHS AGO, on all those blogs that 
seem to break and burn so many fledgling 
bands, the image of a young woman started 
appearing in banner ads. She was blonde, with 
long, shiny hair and wearing a tasteful polo 
shirt. But it was unclear whether the photo was 
taken 20 years ago or two weeks ago; whether 
she was in high school or graduate school; and 
whether she was happy, confused or stoned. In 
some ways, she was the preppy Mona Lisa, 
although some In ternet detectives later found 
out that her name was Kirsten. 

Clicking on the picture directed users to the Web site of the 
band Vampire Weekend, and suddenly, everything made sense, 
especially when it was revealed that the picture was the front 
cover of the band's forthcoming album, "Contra," to be released 
Jan. 12 by XL Recordings. 

But it also made sense because, much like the picture, Vam
pire Weekend's image and sound were identified as preppy, 
but almost seemed ageless, too; fans said the band was creat
ing something new and modern, while critics claim it was 
simply ripping off mid-'80s Peter Gabriel albums. When the 
band s tarted to attract attention, first on biogs and then in the 
mainstream, with MT V News hosts showing up al its base
ment shows, plenty of people suggested it was just another 
flash in the pan, one more band that would be buzzed about 
and then forgotten. 

But Vampire Weekend managed lo beat the odds, partly with 
luck, partly with talent and partly with careful planning. The 
mostcritical aspectofthe plan was to make sure music from its 
debut album was available almost immediately to capitalize on 
people's interest-those close to the group knew that silence 
equaled death. This time around, the band is still using the Web 
to promote its new album, but it has the name recognition and 
live chops to back up the hype. 

"We knew that we had a btilliant and exciting album," Vam
pire Weekend manager Ian Montone says. "A version of that 
LP had already leaked online, giving bloggers an opportunity 
to listen to the music rather than form baseless opinions on 
hype or bu~z. In this instance, the leak ultimately set up the 
proper album release." 

When that proper album release did happen, on Jan. 28, 2008, 
Vampire Weekend's self-titled debut entered the Billboard 200 
at No. 17 and went on to sell 482,000 copies, according to Nielsen 
SoundScan. But keeping the growth consistent and exposing 
the band to a wider audience remained a top priority for every
one involved. 

"The reason the first album was ultimately so successful was 
that we weren't terribly precious abou t who the audience was," 
says Kris Chen, who signed the band to XL. "When I first met 
them, I thought this was a band that could appeal to people that 
like Animal Collective and people that like John Mayer. My 
friends have nieces in their late teens that live on Cape Cod and 
love pop music and Vampire Weekend. And a lot of my very hip 
friends say Vampire Weekend is the most mainstream band 
they like." 

Chen, XL's senior VP of A&R, says the band's sold-out 2008 
show at New York's S,000-capacity Central Park Summerstage 
drove home this point. "I was walking around in the pouring 
rain looking at this huge line of people, and I couldn't believe 
how diverse it was." he says. "There were teenagers, there were 
middle-aged people, and not only did they all know who Vam
pire Weekend was, they all had a story to tell about how they 
got into the band." 

The teenagers in the crowd, much like their hormonal brethren 
all across the country and the world, have been a big partofVam
pi re Weekend's crossover success. "They can come in to the band 
context-free, which is nice," Chen says." I spent a week on tour 
with the band at one point and I remember being surprised by 
how many teenagers were in the audience. Kids get a bad rap for 
having really pedestrian taste in music, but these kids have in
credible bullshit detectors and can see how sincere this band is." 

Lead singer Ezra Koenig agrees that the band's teenage au-
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'People give you no credit un ii you have at 
least two successful albums ' -EZRAKOENIG,VAMPIREWEEKEND 

dience is crucial. "I'm the most psyched when teenagers like 
the music," he says from his girlfriend's parents' house in Palo 
Alto, Calif. "It's the most honest time in someone's life, and they 
have the ability to see right th rough someth ing that isn't real." 

Koenig adds that he wants to recruit emo kids to the Vam
pire Weekend fan base, but m ight not be prepared to make the 
necessary wardrobe changes. "My hair does approach that emo 
look sometimes, ifl goa while without cutting it," he says. "But 
beyond all the pretense, I think that kids do see h ow emotional 
our lyrics are, and they connect with that. 

"We never make artistic decisions based on who we want our 
audience to be," Koenig says. "But my goal is not to limit who 
listens to us. If people describe us as indie, that means a specific 
type of person will listen, and I don' t wantthat to be the case." 

On "Contra," much like the last record, the lyrics remain not 
only emotional, bu t also playful and erudite. "Contra" also re
tains the same sound on a number of tracks, particularly to
ward the start of the album: "Horchata," the first "teaser" track 
to be released, has the same upbeat, African-influenced sound 
that ran throughout "Vampire Weekend." But the new album 
also sprawls toward the end, with some ballads and slower 
tracks that might throw listeners for a loop. 

"Th is album reflects a different side of us, for sure," Koen ig 
says. "In some ways it's similar- Rostam (Batmanglij, who 
plays multiple i nstruments in the band] produced it, like the 
first one, and it's still the fourofus. But we did want to do some
thing different, and I th ink 'Contra' is more diverse in terms 
of tempo and the sounds we use." 

Chen points to the factthat the band members had two years 
on the road to make them better musicians. "They had more 
ti me with this album, and they were really able to stretch out 
and go slow and focus," he says. "Too many bands make al
bums that are indistinguishable from one another, and I think 
Vampi re Weekend wanted to make sure that didn't happen." 

The time on the road was important in terms of building the 
band's talent and career. "Vampire Weekend works very hard
they tour consistently in the U.S. and overseas," Montone says. 
"We've tried not to skip steps, playing the right rooms, even if 
the short-term demand could have made larger plays possible at 
the time. Regarding festivals, we've always been somewhat picky 
and not overplayed. Witl1 any artist that is in demand, you have 
to know when to open and close the tap, so to speak." 

The marketing rollout for the album was fairly different from 
the first one, too: expected, given that Vampire Weekend now 
has an impressive track record. "We didn't want to do things 
in a conventional, dry way," Chen says. "We wanted to find out 
what 'Contra' meant to people and use that question as a way 
to let them in." 

The launch of the campaign was the Kirsten image, and Chen 
says the sites it ran on reported a much higher than average 
click-through rate. "We put the image out, and then we an
nounced the album," he says. "We posted the MP3 of'Horchata' 
to the band's Web site and MySpace, and then we started slowly 
releasing more content." 

TI1e release included the first official single from "Contra," 
"Cousins,"which is No. 39on Billboard's Alternative chart. "We 

'Contra' band: 
VAMPIRE 
WEEKEND 

22 I BILLBOARD I JANUARY 16, 2010 

also posted a video for the song on the Web site, and we posted 
some other cl ips of the band, for people to see and hear them 
again," Chen says. "And we just posted a t rack called 'Whi te 
Sky,' which the band had been playing live for some time, but 
no one had heard th e album version.• 

Even though nearly one-third of the album has now been 
m ade available to a mass audience, in a turnaround of opin
ion from the last record, Chen says he hopes the album won't 
leak for as long as possible. "I f it does leak, it makes it less fun 
for the band to share it," he says. "Albums don't always get a 
chance to be presented the right way, and we are hoping that 
this doesn't leak and allows the band to roll it out on their own." 

Koenig says promoting the new album has been much eas
ier than it was the first time arou nd. "I'm well past worrying 
about it flopping," he says. "Once we started releasing songs 
and doing small shows, the response was really good, and I feel 
confident. I don't think people are burned out on this band." 

But, Koenig adds, that doesn't mean he's resting on his lau
rels and waiting for tl1e accolades to roll in and the album to fly 
off the shelves. "We still need to prove ourselves with the sec
ond record," he says. "People give you no credit until you have 
at least two successful albums." 

But even as they work the new album, there's still strong in
terest in "Vampire Weekend." Arecentad for HP used "A Punk," 
a song from the first record, despite the fact that the track is al
most 2 years old. 

"In terms oflicens ing, it's always up to the band," Chen says. 
"We hadn't done ads before this one, but we felt comfortable 
with it. 'A Punk' was the biggest single from the fi rst album, 
and HP wanted to use something recognizable, which makes 
sense. We also know it could spur attention to the band again, 
and in a way, it was almost betterto use an older track. 'A Pw1k' 
has been arnund for a while, and it won't be defined as the song 
in the ad. It already has a life far beyond tlrnt." 

Montone points out that even though the band has had suc
cess at radio, licensing is still key to getting the music heard. 
"If the spot is classy and works well with the music, I thi nk it 
can be a smart and sign ificant impression," he says. In addi
tion to the HP ad, Vampire Weekend's music has appeared in 
the films "Step Brothers" and "Nick&Norah's Infinite Playlist" 
and the Btitish TV show "The l nbetweeners." 

Koenig says that the band's exposure at radio was initially 
surprising, but ultimately positive. "It was pretty cool to hear 
my songs on the radio, especially when they were sandwiched 
between stuff that sow1ded totally different," he says. "And of 
course, once we got there, some people would lly to call us out. 
The positive reviews we were getting are totally one of the rea
sons we are where we are today, but while respect is important, 
it doesn't break you through. 

"Look at 'Twilight,' • he continues. "It's the biggest movie in 
tl1e world and all the critics hated it. My goal has always been 
to m ake som e type of pop music, to always have my songs be 
catchy and immediate on some level. I want to make something 
that people will walk away humming, and all tl1e bands I love 
were able to split the difference between being loved by the crit
ics and by fans. I hope we can do the same." 

The boys on the bus. 
DISCOVERY 

LITTLE NIBBLES 
Vampire Weekend's Past And 
Present Musical Ventures 
Showcase Its Members' 
Creative Range 

DISCOVERY 
As if Rostam Batmanglij wasn't busy enough playing in 
and producing Vampire Weekend, last summer he released 
an album with Wes Miles of the band Ra Ra Riot under the 
name Discovery. Although Discovery formed before Vam
pire Weekend, the act was dormant for some time while 
both members worked on their main projects. And while 
Discovery's debut album, ''LP," was released by XL and 
features an appearance by Ezra Koenig, it sounds nothing 
like Vampire Weekend. The set, which was praised by crit
ics and called unlistenable by others, is a heavily Auto
Tuned collection of R&B tracks and pop songs. Both mem
bers claim the album is serious-with tongues planted 
firmly in cheeks- but it'l I probably be a one-off without 

any associated live shows. 

THE VERY BEST 
Vampire Weekend has been accused by many of cribbing 
from African music, so it makes sense that Koenig would 
jump at the chance to work with an African musician. The 
Very Best, composed of European production team Ra· 
dioclit and Malawian-born, London-based singer Esau 
Mwamwaya, recruited Koenig to sing on the track "Warm 
Heart of Africa," which appeared on the act's 2008 mix
tape and 2009 album. 

DIRTY PROJECTORS 
Koenig and Batmanglij have collaborated with Dirty Pro
jectors, which is led by Dave Longstreth; Koenig played 
saxophone on a European tour. Vampire Weekend and 
Dirty Projectors share both African musical influences and 
an affinity for Brooklyn. Additionally, Dirty Projectors' 
Angel Deradoorian sang on the Discovery album. -CH 

I 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

.. ,· r- . 
-~_ ::.._"t-~ --~ 
\~ 

,,-

• 
Best Crowd Photo, 
Professional: Simon Mo ricz 
Budapest's 2009 Szlget Festival boasted that it was 
organizing one of the most varied international music 
festivals of all time- and the d iversity paid off. The 
total number of visitors during the week broke the 
previous record of 385,000 attendees set in 2005. 

HOW WE PICKED 
THE WINNERS 
A panel of industry experts 
selected the winners in the 
professional category. The 
judges were Fader creative 
director Phil Bicker; Kris 
Graves, founder/co-d irector 
of Kris Graves Projects, a 
gallery in Brooklyn; 
Roadrunner Records 
president Jonas Nachsin; 
Billboard editorial director 
Bill Werdc; and Billboard 
photo editor Amelia 
Halverson. For more 
information, go to 
BillboardPhotoContest.com, 
and for a gallery ol the 
winning photography, go to 
PDNonline.com. 

Best Performance Photo, 
Professional: Eric M. 
Townsend 
Annie Clark, aka St. Vincent, 
performs w ith her band at 
New York's Radio City Music 
Hall as the opening act for 
Death Cab for Cutie. Eric M. 
Townsend uses prime lenses 
when shooting concerts to 
avoid the traditional music 
photo created with a zoom 
lens. This photo was taken 
with an 85mm f/1.2 lens. 

PROFESSIONAL 

Ultimate Music Moment 
Photo Contest 
Billboard And PON Team To Showcase 
The Professional And Amateur Photographers 
Who Captured The Year's Defining Moments 

Best Artist 
Portrait, 
Professional: 
Brook Pifer 
While on 
location 
shooting pop 
star Brle,a 
lightning 
storm formed. 
With a little 
luck and 
Impeccable 
timing, Brook 
Pifer captured 
this shot. 
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Our panel for the amateur category 
featured Secret ly Canadian co-founder 
Ben Swanson, Friendly Fire Recordings 
founder Dan Koplowitz, Billboard photo 
editor Amelia Halverson, Roadrunner 
Records president Jonas Nachsln, Fader 
creative director Phil Bicker, PON photo 
editor Amber Teranova and PON 
Contests manager John Gimenez. 
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Best Crowd Photo, 
Amateur: Steven Walter 
;Tit le: I Am With t he Fans 
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Clockwise, from top left: I Am With the Fans; Nose to Mouth; Celebration; On Top of the World; I Am With the Fans; Live Feed 
"This series ls an introspective on music culture from the viewpoint of a fan," Walter says. "Oftentimes, fleeting moments such as these are only recalled 
from photos, as we process them subconsciously, and rarely give them the meri t they deserve. Thousands of shows as a fan have trained my eye to not 
take these moments for granted." 
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BURN BABY BURN 
Day of Fire readies 

'Losing All' 

SURGE PROTECTOR 
Free Energy amps up 
DFA Records roster 

EN FUEGO 
Dan Zanes shows kids' 
music Isn't child's play 

HOLIDAY TRIBUTE 
Dee Dee Bridgewater 

channels Billie Holiday 

SMILING FACES 
We the Kings roll out 

sophomore set 

fflffl"I BY LEILA COBO I 

Better Late 
Than Never 
Camila Takes Its Sweet Time 
And Reaps The Rewards 

Patience is a rare virtue in the inusic business. But Mexican 
pop trio Camila has benefi ted from taking th ings slowly not 
once, but twice. 

In May 2006. the group released its debut albu m, "Todo 
Cambi6," and watched it do next to nothing at fi rs t; it took a 
year for the release to enter Billboard's Top Latin Albums chart 
and then climb steadily to the top five, eventually selling nearly 
400,000 U.S. copies, according to Nielsen SoundScan. 

But instead of quickly capitalizing on that success and rush
ing out a sophomore disc, Camila took its time, and on Feb. 
9 its follow-up, "Dejarte de Amar," will be released in the 
United States and th roughout Latin America on Sony Latin. 

The release is one of Sony's biggest priorities for the year. 
Thanks to its stake in entertainment/management company 
Westwood Entertainment, Sony effectively manages Camila 
and has a stake in all its revenue streams, including touring. 

Camila comprises lead singer/composer/keyboard is t 
Mario Domm, vocal ist Samo and guitarist Pablo Hur tado. 
The group' s unique sound, with i ts R&B-t inged vocals 
blended with a Latin pop sensibility, has found a following 
among a younger audience that favors boy bands as well as 
with adult listeners who enjoy the group's well-crafted, often 
complex melodies. 

If"Todo Cambi6" was challenging at first listen for an 
audie nce that simply wasn't used to this ki nd of sound 
from a Latin pop group, the follow-up is lusher and more 
heav ily arranged. 

It took Camila this long to produce a second album in large 
part because the group simply got busier as its success ex
panded- from Mexico to the United Sta tes and then down 
the continent-demanding the act's presence at promotional 
appearances and shows. 

Still, it was clearly time for a follow-up and "Dejarte" was 
initially slated for release in December 2009. But the mem
bers began to feel pressured, and Domm asked for more time. 

Sony granted the request and instead released the first sin
gle, "Mientes," in mid-November with a heavy marketi ng cam
paign preceded by a se ries of webisodes featuring the band 
talking about the upcoming a lbum and song. 

The track rose on the Latin American charts, reaching No. 
3 in Mexico, according to Westwood co-founder Jorge Juarez. 
Stateside, the track entered Billboa rd's Hot Latin Songs chart 
al No. 45 in the Dec. 19 issue and this week is No. 2l. 

The release of" Mientes" was heralded with a press confer
ence in Mexico a nd a series ofTV spots as well as a video. Fans 

who purchased the single could also preorder the album and 
claim it with their receipt upon its release in February. Those 
who purchase the CD single will find three versions on the 
disc, includ ing a karaoke version that fans can record a video 
to and upload to Camila's Web site to compete for a meet-and
gree t with the act. 

"We have a lot of visual material documenting Camila from 
the pas t several years and we've exploited all of ii on the In
ternet to very strong reaction," Juarez says. In fact, Camila's 
on line popularity is the basis of a partnersh ip with Toyota that 
will feature several online videoclips where Camila touts Toy
ota and which will be posted on Camila's YouTube channel. 

Camila is also beginning a relationship with Converse in 

• • 'We have a lot of visual 
material documenting 

Camila from the past several 
years and we've exploited 
all ofit on the Internet.' 

-JORGE JUAREZ, 
WESTWOOD ENTERTAINMENT 

Mexico (the group is wearing Converse shoes and getting a 
sponsorship fee) and is continuing its successful partnership 
with Verizon Wireless, which previously offered its customers 
exclusive mobile content in connection with the group's fi rst 
U.S. headlining tour in 2008. 

Among other initiatives, Verizon will support the release 
of"Dejarte de Amar" with a private showcase for radio con
test winners in Los Angeles d uring the last week of Febru
ary. Camila is supplying the mobile carrier with exclusive 
content for subscribers, including r ingtones and beh ind
the-scenes foo tage, and Verizon will be a sponsor of the 
group's tour, which is slated to kick off in late spring or early 
su1n1ner. 

Camila's music is also being featured in the telenovela 
"Coraz6n Salvaje," and talks are under way to have one of 
the a lbum's s ingles used as the theme of another upcoming 
Televisa soap. 

In the Uni ted States, Walmart will sell an exclusive ver
sion of the album featuring tracks from the group's upcoming 
perfo rmance for the reta iler's "Soundcheck" Web si te. 

"I cons ider myself a very fortuna te ar tist," Domm says. 
"We've had total support from the label and I feel that Sony's 
commitment to us has a foundation, and I feel I've done my 
job. I think this model of making music and selling it is com
ing to an end, but we were able to squeeze in before the door 
shut, and now, I'm part ofa new model." 
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The musical stage show 
adaptation of Green Day's 
"American Idiot" (Reprise/ 
Warner) is moving to 
Broadway this spring. It 
will open April 20 at the St. 
James Theatre, with 
previews in March. Casting 
for the production hasn't 
yet been announced. The 
move to New York follows 
a sellout run last fall at the 
Berkeley Repertory 
Theatre in California. The 
musical "American Idiot," 
which features songs from 
the original a lbum, is 
directed by Michael Mayer. 

»>ARTISTS PEN 
SONGS FOR TIBET 
Thom Yorke, Damien Rice 
and Philip Glass have 
composed songs for a 
documentary film about 
Tibet. The Radiohead 
frontman wrote three 
tracks for "When the 
Dragon Swallowed the 
Sun," a film about the 
Free Tibet movement's 
ongoing struggle to gain 
autonomy from Chinese 
rule. Director Dirk Simon 
has spent seven years 
making the film, which 
features high-definition 
footage from India, China 
and Tibet and interviews 
with Richard Gere, Arch
bishop Desmond Tutu 
and the Oalai Lama. The 
composers for the sound
track were confirmed on 
the film's official Web site 
(whenthedragon.com), 
which doesn't confirm a 
release date but notes the 
movie is "coming soon." 

»>KRAVITZ 
DENIES LEAK 
Lenny Kravitz took to 
Twitter Jan. 4 to "set the 
record straight" about a 
leaked version of Michael 
Jackson's "Another Day," 
a song the rocker 
recorded with the King of 
Pop before his passing. 
Kravitz posted a video of 
himself telling fans that he 
didn't leak the version of 
"Another Day" that 
surfaced online Jan. 3. 
" Mine has been locked up 
in a vault since we re
corded it,'' he says. "The 
version that's out is a 
minute and 30 seconds, 
roughly, of the track- not 
mixed, but it is the track. 
The OJ who's speaking 
overthe t rack, I don't 
know who that person is 
... but that person has 
nothing to do with the 
track." 

Reporting by Monica 
Herrera and Andre Paine. 

Not fade away: 
DAY OF FIRE 

•;M;:1 BY DEBORAH EVANS PRICE 1 

Lost And Found 
Day Of Fire Beats The Odds, Again 

The last few years have been rather tumultuous 
for Day of Fire frontman Josh Brown. "We 
changed management. We changed booking 
agencies. We changed labels," he says. "At the 
time, I was going through a divorce. Me and 
my wife are back together now, but my life was 
just turned upside down completely. So that's 
what the record is about- pretty much having 
the rug pulled out from under you." 

But now, buoyed by a busy tour schedule and 
a new deal with Razor & Tie, the hard rock band 
is gearing up for its first new release in three 
years as "Losing All" drops Jan . 26. 

Brown is no stranger 

wen t on 'American Idol,'• Brown says. "We 
played a show with his first band. We just con
nected from there and have been friends ever 
since. He's the real deal. He's going to be a 
great producer, and he's grown into jus t a 
phenomenal writer.• 

The first single, "Lately," is No. 36 on Bill
board's Active Rock chart. iTunes is offering 
an exclusive bunclle that includes the album 
version of "Lately," a live audio version and a 
live video. 

"They have a really nice core fan base from 
their last couple of records," Razor & Tie sen-

ior direc tor of marketing 
to hard times. TI1e for
mer frontman of Full 
Devil jacket, Brown 
overdosed on heroin 
before turning his life 
around. "I was already 
a drug addict when I 
got my first record deal, 
and wh en someone 
gave me a pile of 
money I was like, 'Man, 
I'm going to do more 
drugs than I've ever 
done.' I did, and that 
l ifes tyle was killing 

• • 'That's " rhat the 

and product management 
Josh Gold says. "So we've 
been really trying to engage 
that existing fan base with 
widgets and online tools 
[so) that they could help us 
recruit new fans. The fans 
love Day of Fire and want 
to spread the word about 
the band . . . We'll keep 
giving them new widgets, 
new videos and vid eo 
podcasts and audio pod
casts , s tuff to keep on 

record is abou~ 
pretty much 

having the rug 
pulled out from 

under you.' 
-JOSH BROWN, 

DAV OF FIRE 

me," he says. "I just came to the realization 
after OD'ing a couple of times I needed to 
change." 

He quit drugs, took four years away from 
music, then returned and formed Day ofFire. 
Previously s igned to Esse11tial Records, the 
band's 2004 debu t album earned a Dove Award 
for rock album of the year. Its sophomore set, 
"Cut & Move," further solid ified the band's 
audience and helped land it on tours with 
Saliva, Cold, Collective Soul, Third Day and 
Daughtry. 

"Losing All" was produced by Rogers Mas
son: Chr is Daugh try co-wrote three songs, 
including the track "Hello Heartache." "We 
met him about a year-and-a-half before he 
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streaming new content and 
keep them engaged." 

Day of Fire will begin a tour with Cold and 
Nonpoint in mid-January that runs through 
April. "We're looking to micromanage this tour, 
so we're creating a marketing plan for every 
single market [in which) the [radio) station is 
already working with Day of Fire," Gold says. 
"A lot of this wil l be on line, and we'l l try to cre
ate a plan that can integrate Day off ire to what 
they do." 

Brown looks forward to hitting the road 
again. "My ability to play a guitar doesn't sep
arate me from the audience- it b1ings the au
diences to me,'' he says. "I want to connect 
with those people and just continue on. We 
love our fans." 

i;i•IAM BY EVIE NAGY _I 

DANCEPOP 
REVOLUTION 
Free Energy 
Shakes Up The 
DFA Records 
Roster 

New York's DFA Records has 
a history with many of the in
dustry's premier dance and 
electro-punk acts, including 
label co-founder Jam es Mur
phy's LCD Soundsystem, 
British synth-pop band Hot 
Chip, breakout star the Rapture 
and dozens of hotly spun club 
acts. Bu t according to label 
manager Jonathan Galkin, the 
music tl1at DFA releases does
n't always match what the label 
heads listen to on a daily basis, 
and when it finally foun d a 
band that was "wr iting songs 
to exorcise our glam rock 
demons," i t was happy to sign 
il. The result is "Stuck on Noth
ing," the Murphy-produced 
debut album from Philadelphia 
band Free Energy, due Jan. 26 
from DFA. 

"It's by far the mos t will
fully or blatantly commercial 

project that we've done in a 
long time," Galkin says of the 
10-song set, which blend s 
pop. classic rock and post
punk influences to whirl a 
hooky, good-time vibe that 
brings acts like Weezer, T-Rex 
and Tom Petty to mind. 
Galkin adds that the track 
"Bang Pop," which is l ikely to 
follow o pener "Free Energy" 
as the album's second single, 
"sounds like Hanson." 

Galkin says "Free Energy" al
ready has heavy interest from 
college radio and independent 
FM stations. "The response was 
pretty immediate. We joke 
about how every mus ic pro
grammer at these stations wi ll 
say tl1ey're huge DFA fans but 
they won't play our music. And 
now we've given them the one 
act they can play and say, ' I won't 
lose my job ifl play this song.' • 

Free Energy formed after the 
2006 demise of the band 
Hockey Night, founded by 
childl1ood friends Paul Spran
ger and Scott Wells, who even-

EDITED BY TOM FERGUSON 

>>>KLEIN LIVING 
This year wil l see another 
chapter written in the already 
impressive story of Belgian act 
Vaya Con Dios and its singer/ 
songwriter Dani Klein. 

The act's first album in five 
years, ''Comme On est Venu" 

(Columbia/Sony Music), re
mains in the U ltratop charts for 
Flanders and Wallony more 
than two months after its Oct. 
26 domestic release, having 
initially shipped gold (10,000 
copies). A French release fol
lows in March, and Sony has 
high hopes for it, as the new 
set is Vaya Con Dios' first en· 
tirely French-language album. 

Since the act's 1988 debut, 
Klein has generally sung in 
English. By recording in 

. ' 

French, she says, "I'm finally 
returning to my roots, back to 
my first influences." 

Sony claims Vaya Con Dios' 
global a lbum sales have top
ped 10 million, with notable 
successes in several territories 
including Germany, the Neth· 
erlands and Norway. The act 
first appeared as a gypsy
btues-jazz outfit in the late 
'80s, but when the original trio 
split in 1990, Klein decided to 
continue using the name for 
recording and touring. 

Sony Music Belgium brand 
and promotion manager 
Karsten Biesemans says Sony 
"plans to record parts of the 
album in English and Span· 
ish" for future International 
releases that the label is cur-

. \' ' .• - 'Returning to 
my roots': 

VAYACON 
DIOS 
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tually moved to Philadelphia. 
Galkin, who had been a Hockey 
Night fan, encouraged Spran
ger to continue sending demos 
as he and Wells recorded them. 
"Eventually [Galkin] signed us," 
Spranger says, "and then it was 
another cou pie of years before 
James [Murphy] finally got it." 

While Free Energy's radio 
ready music seems like a coun
terintui tive choice for an 
ultra-hip dance label, DF A was 
the only player that s tepped up 

rently negotiat ing. 
Klein is booked by Belgium

based Boogie Productions. 
She co-wrote 11 o f the album's 
13 tracks, with publishing han· 
died by her own company Tell 
It Like It Is. -Marc Maes 

>>>DO THE 00 
Folky French/Finnish pop/rock 
duo the D0 ( pronounced 
"doeu) is readying its second 

a lbum for a first-quarter re· 
lease. In Ja nuary 2008, with its 
debut, "A Mouthful" (Cinq 7/ 
Wagram), the D0 became t he 
first French act to top the IFOP/ 
nte Live chart with an English
language a lbum. A subsequent 
international rollout backed by 
heavy touring helped build a 
buzz around the duo of singer 
Olivia Merilahti and multi· 
instrumentalist Dan Levy. "A 
Mouthful" has sold 2S,OOO 
copies internationally and 
150,000 In France, the act's 
manager Monte Cristo says. 

The D0 had early European 
exposure in 2007 when sta
tionery manufacturer Hamelin 
Paperbrands used it s track 
"On My Shoulders" for a TV ad 
campaign. After that, Cristo 
says, "everybody wanted to 
sign us," but he opted to set 

to signing the band. "To be hon
est, nobody else contacted us. 
We've a lways been a couple of 
weirdos, and nobody else has 
really understood what we do," 
Spran ger says. 

"Every song is very ri gid 
rhythmically and has some
thing about it the way you can 
DJ a David Bowie song or a 
Roxy Music song into a DJ set 
and still make it sound natu
ral," says Galkin, explaining 
why Free Ene rgy's rock fits 

up the Get Down imprin t 
jointly with the act to release 
"A Mouthful." 

The a lbum was released in 
May 2009 in the United King
dom t hrough indie label 
Wrasse, with a U.S. re lease 
t hrough Junket Boy follow
ing in October. 

The D0 is booked by Uni-T 
Productions (France), the 
Windish Agency (North Amer
ica) and Primary Talent (the 
rest of the world). "The new 
album's pretty much finished," 
says Pet e r Elliott, t he band's 
London-based agent at Pri
mary Talent. "We're looking to 
do some setup shows in the 
second quarter, then European 
summer festivals." 

The D0's publishing is shared 
between Fuas Music and Uni
versal Music Publishing. 

- Aymer/c Pichevln 
& Tom Ferguson 

>>>YELLO FEVER 
In the 30 years since releasing 
its first a lbum, Swiss duo Yello 
has become recognized as a 
seminal influence on t he elec· 
tronlca scene. 

This year will bring the first
quarter international roll out of 
its latest album, "Touch Yello" 

DFA'sdancecon tinuum. 'The 
same could be said about 
' Bang a Gong' by T-Rex or 
som ething-those were songs 
that were meant to be played 
in discotheques at t he same 
time as on FM radio." 

Free Energy played a num
ber of live da tes throughout 
fall/winter 2009 and is work
ing on a tour for the spring and 
summer. lt'salsofilminganew 
video for "Bang Pop," as well 
as an infomercial for a work

out mixtape it made with 
DFA on cassette . 

"It took a lot of discus
sion, but the more people 
we played it to, the less 
people were shocked at 
what we did," Galkin says 
of the decision to add Free 
Energy to the DFA fam
ily. "We can make a rec
ord that on one hand can 
sit a longside a dance 12-
inch by a techno act, 
wh ile at the sam e time, 
the peopl e who make 
that record can produce 
a 45-minute classic rock 
record that can be played 
on the radio. It's a very 
strange world we're nav
igating, but it's the sta rt 
o f som ethi ng tha t we 
feel a lot more comfort
able in.• 

(Polydor/Universal), following 
a successful early release in 
Germany, Switzerland and 
Aust ria (G/S/A). 

The duo of vocalist/lyricist 
Dieter Meier and mult i-instru
mentalist Boris Blank has re· 
leased more than 20 a lbums 
as Yello since "Solid Pleasure" 
appeared in 1980, scoring in
ternational dance-pop h its like 
"Bostich" (1979), "Oh Yeah" 
(1985) and "The Race" (1988). 

After the Oct . 2, 2009, 
G/S./A release of "Touch Yello,'' 
it charted in all three markets, 
h itting No. 1 in Switzerland. A 
deluxe edition with an accom
panying bonus DVD titled 
"Touch Yello-The Virtual Con
cert" followed in December. 
Universal Music G/S/ A presi
dent/CEO Frank Briegmann 
says Yello has always been a 
musical trend-setter, adding 
t hat on the DVD, "Meier visu
alizes the sound creations of 
Boris Blank and gives the 
album new perspectives." 

For h is part, Meier says the 
DVD underlines the fact that 
Yello is "not just a band but an 
art project." The act, which 
doesn't p lay live, is published 
by Warner/Chappell. 

- Wolfgang Spahr 

Former Del Fuegos frontman Dan Zanes has won over kids, parents and critics with family
friendly roots music that entertains and enlightens. In December, he released "76 Trombones," 
a collection of Broadway show tunes, the latest in a series of themed albums that Zanes has cre
ated, including the Latin~themed "Nueva York"; '~Parades and Panoramas/' a selection of songs 

from a folk music folio compiled by Carl Sandburg; and "Sea Music,'' a collection of traditional 
marit ime songs. 

Zanes, who made a cameo appearance in the 2008 film "Revolutionary Road," returns to the 
silver screen in January with "Wonderful World," a movie starring Matthew Broderick that p re
miered at the 2009 Tribeca Film Festival and is now in limited release. 

1 How did you connect with writer/di rec· 
tor Josh Goldin and "Wonderful World"? 
He'd brought his family out to shows when we 
played in L.A. [and] he just asked if I'd be in

terested. The starting point was doing some 
instrumental rnusic, and then it went to writ

ing a song for the end, and then it went to being 
in a couple scenes with Matthew and [ former 
Elvis Presley guita1istJ James Burton. Soon as 
I heard that-James Burton-I said, "All right, 
I'll be there." 

2 Since you started recording all-ages 
music nearly a decade ago, the market 
has blown up big. What do you make of 
all the changes? 
It's nice there are more alternatives for kids. 
There's a lot more to choose from for families 

than there was IO years ago. I'd like to see it 
get a little more diverse. There's a glaring lack 
of d iversity in the landscape of family music, 
wi th notable exceptions of course, like the Fa
ther Goose CD [on Zanes' Festival Five Records 
imprint[ that came out a couple years ago doing 
mostly Jamaican and Caribbean music. I would 
love to see that begin to change. 

3 How has the rise of blockbuster Dis
ney franchises like "High School Musical" 
and "Hannah Montana" affected independ· 
ent artists like yourself? 
I don't th ink th ey've affected us. It's another 
world. That's a house in a completely different 
neighborhood than the o ne I live in. 

[ But] we've never shied away from corpo
rate involvemen t. My goal is to reach as many 
people as possible and along the way there 
have been some great partners we've worked 
with to make that happen. Disney, Starbucks, 
Razor & Tie-there are thinking, creative peo
ple a t all of these companies. So I'm really 
not of the m ind-set to say l ittle companies a re 
good and big companies are bad. These com
pan ies have really helped us get the music 
out there. 

4 Your album "76 Trombones" Is your 
latest themed album. How do you decide 
which projects to take on? 
I almost feel like I don't decide at all- the 
world around me decides and I get hip to the 
pl an. It has been the people that come into 

my life, they sort of make these ideas 
seem like the right ones. "76 Trom
bones" came out o f a call from M PL 
Publishing, Paul McCartney's music 
company. They called and asked if we'd 
be interested in doing a family CD of 
the Broadway tunes that Sir Paul owns. 
I kept saying in the beginning that I 
didn't think I could really do justice to 
th is kind of music. It wouldn't come 
out sounding l i ke Broadway as we 
know it, it would sound like weird folk 
m usic. [M PL head o f creative develop
ment and licensing] Nancy Jeffries was 
the person who put all this together for 
us , and she kept saying, "That's all 
right, that's what we want; we just want 
you to do your thing." 

5 Although you locus on making 
music primarily for younger audi
ences, your work has been more di· 
verse than what you did during your 

rock'n'roll years. 
Oh, yeah, this is such a huge step up creatively. 
I look back on rock'n'roll and I'm grateful 
that I had the opportunity to squande r my 
youth in that manner. We got to work with 
Mitchell Froorn on our first three records. 
From Mitchell, I learned everything I know 
about mak ing records. But rock'n'ro ll as a 
genre didn't call out to me to be taken very 
far. Tha t wasn' t what we were about. 

6 Have you ever been t empted to 
adapt any Del Fuegos tunes for your 
current audience? 
[Laughs]Absolutely not. I can't remember the 
words anyway. 
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CHRIS BROWN 
Graffiti 
Producers: various 
Jive/Jive Label Group 

Release Date: Dec. B 

Although some stil I question 
w hether Chris Brown can re

gain his career footing, his 
thi rd album, " Graffiti," is a 

solid step in t hat d irec t ion. 
Joining forces w ith such pro

duction talents as Swizz 
Beatz, Polow Da Don, Ryan 

Leslie and the Runners, Brown 
co-wrote the majority o f the 

album, a forward -moving fu

sion of R&B, pop, rock and 
Euro-dance. The young phe
nomenon st ill knows how to 

party: In addition to the syn th
heavy song " I Can Transform 

Ya," he c u ts loose on t he 

rhythm-pumping "What I Do" 
(featuring Plies) and t he 

disco-etched " Pass Out" with 

on "Graffiti" that he's still a for
midable ta lent.-GM 

30 SECONDS TO 
MARS 
This Is War 
Producers: Flood, Steve 

Lillywhite, 30 Seconds to 

Mars 

Immortal/Virgin 

Release Date: Dec. 8 

When 30 Seconds to Mars 
frontman Jared Leto wants to 

go epic, he doesn' t go half
way. In nearly every song on 

the band's third album, "This 

Is War," Leto enlists t he serv
ices o f a backing choir (some 

of t he vocals were provided 
by fans, recorded at a series 

of so-cal led summits held 
around the world), while o th

ers came from a group of Ti
betan monks. Produced for 

t he most part by U2 collabo· 
guest Eva Simons. Switching rator Flood, t he new album 

gears, t he singer taps into his rarely operates at anyt hing 
R&B/pop origins on "Sing Like 
Me" and "Take My Time" with 

Tank. Brown brings his vocal 

skills to t he forefront as he 

less than a frenzied fever 
pitch, with thundering percus

sion g rooves ("Vox Popul i"), 
Leta 's top-of-the-lungs yowl 

navigates the depths o f lost ( " Search and Destroy" ) and 

love and redemption on t he 
poignant ballad " Crawl" and 
the revealing " Fallin Down" 

("It's getting heavy/I think I'm 

'bout ready to break d own"). 
W hile listeners can' t help but 

be remind ed of h is fall from 
grace, Brown also shows us 

wave after wave of Edge-style 
guitar theat r ics ("Kings and 

Queens"). A w idely reported 
collaboration with Kanye 

W est ("Hurricane" ) d idn't 
make the alb um-Leto has 

blamed label issues- but per
haps that was for the best. It 's 

PHIL VASSAR 
Traveling Circus 

Producer: Phil Vassar 

Universal South 

Release Date: Dec. /5 

On his fifth studio set, "Traveling 

Lynchburg, Va., native Phil Vassar set out to 

make an album without following the conventions of 
Nashville's paint-by-numbers record-making-he hired 
his road band to back him and produced the album him

self. Although it steps off the Nashville assembly line, 
"Traveling Circus" finds Vassar (who either wrote or co

wrote every song) less of a maverick than he might have 

hoped, as the result isn' t radically different lyrically or 
sonically from previous efforts. But that's not to say he 
failed; quite the opposite. The standout tracks include 

lead single "Bobbi With an I," a refreshing comedic jaunt 

about a cross-dressing good ole boy, and "A Year From 
Now," a haunting, piano-drenched ballad about hidden 
optimism in the face of teeth-grinding heartbreak. Al· 

though Vassar's pleasing, supple voice recalls classic 
'70s pop singers, this album isn't about distinctive 

singing-it's about delivering superbly crafted country 

L
songs. And when that's the goal, Vassar always shows 
up wearing his game face.-WJ 
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not easy to imagine where the 

rap per would have found 
room to fit here.-MW 

ALLISON IRAHETA 
Just Like You 

Producers: various 

Jive Records 

Release Date: Dec. 

Seventeen-year-old "Ameri

can Idol" graduate Allison Ira
heta was p raised by judges 

and fans for her smoky, pow
erful voice and event uall y 

came in fourt h in 2009 be
hind K r is Allen and Adam 

Lamber t. Her debut album, 
"Just Like You," has no short 

age of command ing pop

rock tunes. but Iraheta really 
shines when her spiri ted 

voice breaks through t he pre
cise production. The first sin
gle, " Fr iday I'll Be Over U," 

blends dance and electro 
bea t s with grinding guitars, 

w hi le standout track "Robot 

Love" find s Iraheta complain
i ng to a boyf riend who is 

more attached to his cell 
phone than to her. ( "Technol

ogy sucks/I wish I cou ld 
change all your numbers/Put 
your phone underwater.") But 

soulful tunes like "Scars" and 

the b luesy "Trouble Is" show
case the raw talent that made 

Irahet a a star on " Idol" and 
set her apar t from othe r 

young pop upstarts.-KP 

PRISCILLA RENEA 
Jukebox 

Producers: various 

Capitol Records 

Release Date: Dec. 

Prosc1lla Renea, a YouTube 
songstress-turned· record· 

ing ar tist , showcases her 
knack for combining prose 

and poet ry with catchy 
beats on her debut alb um, 

"Jukebox." It's like a compi
lat ion of 11 powerfu l st ories 

cohesively wrapped to
gether by Renea's smooth 

voca ls and u nd eniable 
c harm. The opener, "Dol l· 

house," is a power-pop an

t hem for independent 
women everywhere, and the 

singer/songwr it er also 
shows a venerable side in 

t he m id tempo piano ballad 
" F ixing My Hair." Showing 
off her unique wordplay on 

the b ea t -heavy "Rockabye 

Baby," Renea raps about 
t eenage pregna ncy using 

nursery rhyme characters 
Miss Mary Mack and Georg ie 
Porgie. And t he seemingly 

jovial "Mr. Workabee" f inds 

Renea singing over a 
b uzzi ng c horus, "Hey Mr. 

Wor kabee/I see you work
ing/But do you often fo rget 

that you've got a queen at 
home." Like t he machine the 

album is named after, "Juke
box" has a little somet hing 

for everyone.- C8 

RI NGO STARR 
Y Not 
Producers: Ringo Starr, Bruce 

Sugar 

Hip-O/UMe 

Release Date: Jan. 12 
Ringo Starr has always done best 

with a little help from his friends, be it with the Beatles 
in the '60s or the company of high-profile contribu

tions to his solo albums. The big guns are firing again 

on his newest release, "Y Not," and to good effect. Joe 
Walsh, Dave Stewart, Richard Marx, Van Dyke Parks 
and Joss Stone (who duets on the gritty album-closer 

"Who's Your Daddy") help Starr write some of his best 
and most poignant songs in years. Such All-Starr Band 

alumni as Walsh, Gary Wright, Edgar Winter and Billy 

Squier join Ben Harper, Benmont Tench and Don Was 
in bringing their chops to the party. And the marquee 
guest-fellow Fab Paul McCartney-delivers, too, lay-

ing a loping bassline into the song ''Peace Dream0 

(which name-checks John Lennon) and a haunting 

echo vocal into the string-laden " Walk With You." The 

ever-optimistic Starr tells us he's "tired of being nega
tive" at the album's outset. It's certainly hard to be 
anything but positive in this kind of company.-GG 

LADY GAGA 
The Fame Monster 

Pro ducers: various 

Streamline/KonLive/ 

Cherrytree/lnterscope 

Release Date: Nov. 23 
As if Lady Gaga's debut al
bum, "The Fame," wasn't 

loaded w ith enough hits-four 

No. l s on B illboard's Main
stream Top 40 chart, to be 

exact- the set's companion 
EP boasts eight new tracks, 

nearly all of which are worthy 
of heavy rotation. Following 

t he Marilyn Manson-esque 

bravado of "Bad Romance" is 
"Alejandro," w here Gaga chan

nels Ace of Base's "Don't Turn 
Around," and she improves on 
her f irst crack at a light 

Caribbean stomper from "The 

Fame," "Eh, Eh (Nothing Else I 
Can Say)." Meanwhile, "Tele

phone"- one o f two recently 
charting duet s by Gaga and 

ALICIA KEYS 
The Element o f Freedom 

Producers: various 

MBK Entertainment/J Records 

Release Date: Dec. 15 
" I thought love would be my cure," 

Alicia Keys sings on her fourth album. " But now It's my 

disease." Let's hope there's no cure for it. On ffThe 
Element of Freedom," Keys delivers a musically under
stated but richly passionate set of soul paeans to being 

in love, out of love, lovelorn and pining for her man to 
return. As usual, her vocals are spot-on throughout, 

especially when they're layered into evocative choral 

pieces. The percussion-free "That's How Strong My 
Love Is" is a change~ofRpace standout, as is the gospel~ 
flavored "How It Feels to Fly." An early-'80s Prince flair 

is heard on "This Bed," while '•Like the Sea" drowns in 

its own metaphors. But fans who enjoyed her collabo· 
ration with Jay-Z on the song "Empire State of Mind" 
will find the reworked "Empire State of Mind (Part II)" 

refreshing. The guest features-Beyonce joining in for 
the girl-power anthem "Put It in a Love Song" and 

Drake on " Un-Thinkable (I'm Ready)"-are well

deployed. But they hardly eclipse Keys' performances 
in her pursuit of "Freedom."-GG 
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Beyonce- t rumps its prede
cessor, "Videophone," in the 

feistiness depart ment. The 
vampish, Teddy-Riley p ro

d uced "Teeth" offers seduc
t ion rife with carnal imagery 

("Take a bite of my bad g irl 
meat " ), while Gaga sings of 

her "popped heart seams" on 
t he piano power ballad 

"Speechless." And on the '80s
adoring " Monster," the art ist 

talks about the "muh-muh
muh monster" who "ate my 

heart." Who else bu t Gaga 
could make crushes sound 

this, well, crushing?-MH 

mm 
BLAKROC 
Blakroc 
Producers: The Black Keys, 

Joel Hamilton 

Blakroc Records 

Release Date: Nov. 27 

Based on the Black Keys' shim

mering b lues-rock, few would 

have guessed that the Akron, 
Ohio, duo would spark a revival 
o f rap rock. Blakroc, t he 

g roup's rap-leaning side proj 
ect, is a surprising foray for 

members Dan Auerbach and 

Patrick Carney. But the pair's 
adept knowledge of hip-hop 

aesthetics on its sel f-t itled 
album is even more shocking. 

Mixing nasty guitar leads with 
cavernous beat s, t he Black 

Keys have crafted a dark. 
sprawling opus that's convinc· 

ing in its commitment to a 
uniq ue sound. Stellar guest 

spots certainly don't hurt mat
t ers: Jim Jones weaves 

through a Mos Def hook on 

Him" (featuring Nicole Wray), 
t he fusion of genres soars. 

Heavy collaborators aside, the 
Black Keys have taken an ad

mirable risk on this spotty but 
highly entertaining album.-JL 

N ·w & NOTEWORTHY 

ELVIS PRESLEY 
Elvis 75: Good Rockin' 
Tonight 
Producer: Ernst Mikael 

Jorgensen 

RCA/Legacy 

Release Date: Dec. 8 

Elv is Presley has been gone 

fo r more t han 30 years, but 

he lives on in what's become 
the music industry's most 

exhaust ive reissue series. It 
seems like every anniversary 

o f t he King eating a peanut 
butter and banana sandwich 

is reason t o d ip int o the 
vaults, but occasionally t he 

sonic spelunking yields some
thing worthwhi le; t he new 

" Elvis 75: Good Rockin' 
Tonight" is o ne of them. The 

f our -dose package-com· 
memorating what would have 

been Presley's 75th birthday 
(Jan. 8)-offers an overview 

t hat h its all the rig ht marks, 
including every one of h is 30 

chart- topping singles. It also 
trol ls deep enough to ap

pease t he aficionados look
ing for Presley's f irst record· 
ing (1953's " My Happiness") 

and less-celebrated but still 

noteworthy t racks, like his 
version o f the Orioles' "Crying 

in t he Chapel," Bob Dylan's 
" Tomorrow Is a Long T ime," 

Joe Babcock's " I Washed My 

"A in't Nothing Like You Hands on Muddy Wat er" and 
( Hoochie Coo)," w hile Raek- Tony Joe White's "Polk Salad 
won continues h is wonning A nnie." A ll 100 t racks have 

st reak w ith "Stay Off t he been previously released, but 

Fuckin' Flowers." Parts of t he sound is crisp and b right. 
"Blakroc" lack replay value, but And t he inclusion of Junkie 
when everything comes to· XL's "A Lit t le Less Conversa· 

gether conceptually, as on the tion" remix f rom 2002 is a 
R&B jam "Why Can't I Forget nice touch.-GG 

EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: c,ystal Bell. 
Gary Graff, Ron Har t. Monica 
Herrera, Wade Jessen, Jason 
Upshutz, Gail Mit chell, Kelsey 
Paine. Deborah Evans Price, Ben 
Sheehan, Mikael Wood 

CRITICS' CHOICE •: A new 
release, regardless of chart 
pot ential, highly recommended 
for musical mer it. 

PICK•: A new release predicted 
to hit t he top half of t he chart in 
the corresp onding format. 

All a lbums comme,cially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floo r. Lo s 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard. 770 Broadway, 
Seventh Floor, New York, N.Y. 
10003, or to the wr iters in t he 
appropriate bureaus. 
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NICK JONAS & THE 
ADMINISTRATION 
Who I Am (4:05) 
Producer: John Fields 

Writer: N. Jonas 

Publishers: Jonas Brothers 

Publishing/Sony/ATV Songs 

(BM!) 

Hollywood 

Nick Jonas & t he Administra
t ion don't st ray fa r from the 

Jon as Brothe rs-they, too, 
play wholesome pop-rock in 

neat packages. But Jonas' 
d eb ut single wit h h is new 

side project d iffers a bit. Its 

hook, about the pen is of 
fame, is strikingly honest: "I 

wari1t someone to love me for 
w ho I am," Jonas si ngs. " I 

wanna break all t he madness. 
bu t i t 's a ll I have." The song 

Is far more bitt ersweet than 
t he repertoire with h is broth

ers, with a mellow groove 
t hat feels more likely to pop

ulate AC radio formats. Jonas 
c hannels John Mayer wit h 
vocal rasps and tapestry

weaving guitar riffs. His per· 

formance lacks the elder 
soft-roe ker's sophist icat ion, 

but "Who I Am" still feels au· 
t hent ic and personal, ele· 

ments t hat made Jonas 
Brot hers h its like "A Little Bit 

Longer" so memorable.-BS 

ADAM LAMBERT 
Whataya Want From Me 
(3:47) 
Producers: Max Martin, 

Shel/back 

Writers: Pink, K.S. Martin. 

Shel/back 

Publishers: various 

19/RCA 

If Adam Lambert's American 
Music Awards performance of 

"For Your Entertainment" prov
ed anything, i t was that as an 

album lead- in, the woozy 
dance t rack wasn't going to cut 

it. Enter "Whataya Want From 

Me," the glam popster 's expe
dited second single that ben
efits greatly from subtlety. 

Lambert keeps his vocals un

derstated, singing over a simple 
guitar strum and drumbeat that 

soon develop ont o a swoop
ing chorus w it h just t he right 

amount of new wave-esque 
production. "It's me, I'm a 

freak/ But t hanks for lovin' me, 
'cause you're doing it perfectly," 
Lambert songs, delivering lyrics 

that one can easily imagine co· 
writer Pink performing. He owns 

t he message though, imbuing 

each line with new resonance. 
If Lambert strikes this balance 

between flair and substance 
more often, he m ight just live 

up to t he hype.-MH 

YOUNG MONEY 
FEATURING LLOYD 
BedRock (4:48) 
Producer: Kane 

Writers: various 
Publishers: various 

Young Money/Cash Money/Universal Motown 

Lil Wayne long ago established himself as one of the 
most powerful players in hip-hop, but in the past year 

he's grown his influence even further with Young Money, 
his label roster featuring breakout artists Drake and 

Nicki Minaj. The latest single from the crew's December 
debut album, "We Are Young Money,'' turns a vintage 

'60s cartoon into a sly metaphor. Over a fittingly cheer
ful beat, featured R&B singer Lloyd croons, "My room is 

the G-spot/Call me Mr. Flintstone, I can make your bed 

rock." Drake references Will Ferrell blockbusters and the 
chorus from Aaliyah's "Are You That Somebody" in his 
smooth verse, while Minaj revs up the sex appeal with 

her firecracker delivery. The single is already a hit, but 
whether Young Money can produce any other budding 

stars is still up for debate.-CB 

m?I 
SPOON 
Written in Reverse (4:18) 
Producers: Britt Daniel, Jim 

Eno 

Writer: B. Daniel 

Publisher: 2010 Precious 

Fluids (BM/) 

Merge 

Shortly following the an
nouncement t hat Spoon's 

"Transference" album would 

arrive a week ahead of i ts orig
inal st reet date, the Texas art

pop group presents the al
bum's first official single. 

"Written in Reverse" contains 
some of the band's cat chiest 

melodies yet, while again deliv-

CARRIE UNDERWOOD 
Temporary Home (4:28) 
Producer: Mark Bright 

Writers: C. Underwood. L. Laird, 

z. Maloy 

Publishers: Carrie-Okie Music/ 

ermg the piano-heavy sound 

of early fan favorites "The Way 

We Get By" and "The Beast 
and Dragon, Adored." Front
man Britt Darnel digs deep into 

an early-'70s, post-British In

vasion boogie h ighl ighted by 
saloon-st yle ivory runs and 

short, fuzzy guitar Jabs. The 
arrangement p lays perfectly 
into Daniel's wry lyrics, which 

may loosely remind Beatles 

fans o f the Ringo Starr single 
''I'm the Greatest." If the rest o f 

"Transference" is half as 
snappy as this mover, expect 

Spoon to become even more 
ubiq uit ous on TV and f ilm 

soundtracks.-RH 

Universal/High Powered Machine (BM!), Sony/ATV 

Tunes/Zac Maloy Music (ASCAP), 19/Arista Nashville 

The second single from Carrie Underwood's chart-topping 

new album, "Play On,'' finds the gifted artist switching 

gears from her feisty previous single to this poignant, fine· 
ly crafted ballad. Underwood co-wrote the song with Luke 
Laird and Zac Maloy, and each verse profiles someone fac· 

ing a challenge, from a young boy to a single mother to a 

dying old man. Hope reverberates through the scenarios 
as each character senses that life on Earth is but a tempo
rary trial. Underwood has said that she aimed to reveal 

more of herself on this album, and her faith shines through 

here. Vocally, she has never sounded more heartfelt and 
compelling. "Temporary Home" is a powerful song that' s 

stirring but not preachy, and Underwood's performance is 
sure to resonate strongly with listeners.-DEP 
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Holiday Magic 
Jazz Vocalist Dee 
Dee Bridgewater 
Spins A Modern 
Take On Billie 
Holiday 

No one can accuse Dee Dee 
Bridgewater of playi ng it safe . 

The Grammy Award -winning 
vocalist fused jazz w ith the 

colorful r hythms of \Vest 
Africa's Republic of Mali on 

the 2007 multicultural outing, 

" Red Ear th: A Mal ian Jour
ney." Now the carryover from 
that creatively enrich ing ex

perience fuels Bridgewater's 
latest project: "Eleanora Fagan 

(1915-1959): To Billie With 
Love From Dee Dee" (DDB 

Records/ Emarcy I Universal)) . 

Eleanora Fagan is the birth 
name ofBillie Holiday, the pi

oneering-and troub led
jazz s inger/songwriter whose 

li fe was cut short at the age 
of 44. During that time, Hol

iday forged an indelible mark 
styl istically and lyrically by 

way of such classics as "God 
Bless the Child ," " Don't Ex

plain,• "Lover Man" and 

DANCING KING 

"Lady Sings the Blues." 

Those songs plus e i gh t 
more, includ ing the riveting, 
racism -themed "Strange Fruit," 

round out Bridgewater's Feb. 2 
release. Bu t while "Eleanora 

Fagan" celebrates Holiday's 

legacy, the set is more than the 
average tribute album. New 
a rrangements were written for 

all 12 songs by Bridgewater's 
longtime bandmate , p ianist 

Edsel Gomez. 
• I was just so changed after 

'Red Earth,'• Bridgewater says. 
"What I learned from that ex

perience is that jazz and blues 
are extensions o f Malian rnusic. 

So when I came back to doing 
standards, I came back with this 

whole new feeling. And h is 

a rrangements allowed a lot of 
freedom inside." 

Right from the swingi ng 
start of opener "Lady Sings the 

Blues," Bridgewate r zeroes in 

on the modern, joyful approach 
she wanted to bring to Holi
day's songs. Melding blues with 
African polyrhythms, "Blues" 

segues into a soulful, nuanced 
"Good Morning Heartache." 

Reminiscent of the way Holi
day melo dically improvised 

with her backing band, Bridge

water tunefully connecl5 with 
her self-described "dream 
band" on the sexy and sassy 

"Lover Man" an d the haunting 
"You've Changed." 

Recorded in three days, the 
Bridgewater-produced album 

also fea tures the artistry of 

reeds player James Car ter, 
bas.si s t Christian McBride 

and drummer Lewis Nash. 
Behind the set's crystal sound 
is legendary p roducer/engi

neer Al Schmitt. 
" It was magical," Bridgewa

ter recalls. "The grooves were 

so i n the pocket. Everybody took 
their part and made it their 

own ; my intensity came out of 
what I was hearing from them. 

T he re was a lot of love being 
pomed into each song." 

Bridgewater's love affair with 
Holiday dates back to 1970when 

she first heard one of the late 
singer's albums. But it wasn' t 
un t il Bridgewate r read t he 

singer's ghostwritten autobiog

raphy (•Lady Sings the Blues") 

that · 1 also saw a lot of her in 

me; t hat s imilar unsettl ing 
things had happened in my life." 

Fast forward to 1986: Afle r a gig 
in Paris, Brid gewater was of

fered the chance to star in a one-

The red-hot David Guetta collects a third consecutive No. 1 on Billboard's Hot Dance Club Songs chart with 
a 4-1 ascent for "One Love," featuring Estelle. The title cut from the French DJ/producer 's Astralwerks/Capi
tol album follows the set's previous No. l s, "When Love Takes Over," featuring Kelly Rowland, and his break
through radio smash "Sexy Chick," featuring Akon. 1 Guetta is also making waves on the Mainstream Top 
40 airplay chart, where "Sexy" is slinking up the tally. This week it climbs to a new peak of No. 5. Andon the 
Billboard Hot 100, a second week of 100,000-plus digital download sales push the tune back up to No. 6. 1 
All of this "Sexy" action has helped Guetta's album return to the Billboard 200, where it re-enters at No. 164 
with nearly 5,000 copies sold, according to Nielsen SoundScan. That total marks the album's best sales week 
since its debut frame last August (8,000). -Keith Cauijield 8( Gary Trust 

8,000 

4,000 
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woman musical, "Lady Day,'' 

based on the book. Written and 
d irected by Stephen Stahl, the 

play ran in Paris (J 986) and Lon
don (1987), earning Bridgewa

ter a Laurence O livier Award 

10/15/0! 11/1/09 11/ll/fll 

nomination for best actress. 

After recording subsequent 
a lbums re-envis ioning such 

music icons as Horace Si lver 
(199S's " Love and Peace: A 

Tribute to Horace Silver"), Ella 
Fitzgerald (1997's Grammy

winni ng "Dear Ella") and 
Kurt Weill (2002 's "This l s 

New"), Bridgewater mounted 

an effort to bring" Lady Day" 
to Broad way. While that 
ven ture eventually failed, the 

p lanned accompanying al
bum moved forward. 

Prepping now for a concert 
run that kicks off Jan. 14 at the 

Panama Jazz Festival, Bridge
water is set to perform in the 

United States (including shows 

in New York, Los Angeles and 
Washington, D.C.) and over
seas (including Switzerland , 

France, Belgium and Den
mark ). Along t he way, she 

hopes to leave audiences with 

a renewed sense of Holiday's 
legacy while engaging a new 

generation of fans. 
"I want people to come away 

feeling so good tha t it piques 
their curiosi ty to learn more 

about the rea l Billie Holiday 
.. . the joy, the love , her 

courage and powe r as a song
writer; not just the dark, tragic 

parts of her li fe. Bill ie deserves 
to have her music heard in an

other ligh t." 

12/6/09 12/20/fll 1/lM 
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Kingdom Come 
We The Kings Builds Fan Realm With 'Smile Kid' 

It took nearly a year for We the Kings' 2007 self. 
titled debut to gain significant traction. But viral 
marketing ploys and tireless touring helped infec
tious anthem "Check Yes Juliet" land at No. 70 on 
the Bil lboard Hot JOO in September 2008. The pop
punk upstarts are again using those strategies for 
sophomore disc "Smile Kid." whose lead single, 
"Heaven Can Wait." is No. 33 on the Mainstream 
Top 40 cha11 after peaking thus far at No. 30. 

The single captures the spunky sweetness of the 
album, which debuted at No. 112 on the Billboard 
200 following its Dec. 8 release on S-Curve Records. 
It moves 200-145 th is week on the chart and is No. 
l4on Top Independent Albums. Recorded in Santa 
Monica, Calif., last September, "Smile Kid" com
bines the F101ida band's epic choruses with a new 
depth in songw,iting, which singer/guitarist Travis 
Clark chalks up to experience. 

"When we came in for the first record, we were 
sti ll amateurs. The songwriting was unfocused 
with parts that sounded cool but didn't fit within 
any songs," says Clark, who wrote "Kid" in the 18 

months following the band's debut release. "Over 
time, the first record became a big learning expe
rience for song structures. We were much more 
prepared this time." 

Like i ts predecessor, "Smile Kid" has been pri
marily promoted through licensing deals and "The 
King's Carriage," a series of comical web isodes 
the band stars in, as well as writes and produces. 
While the act's songs have appeared on "The Hills" 
and "Lego Rock Band." S-Curve founder Steve 
Greenberg points to the faux-sitcom episodes of 
"Carriage"- which have been cumulatively viewed 
more than 300 million times-as We the Kings' 
most immediate fan connection. 

"The band has personality and humor outside 
ofits songs, which are reflected in these webisodes," 
Greenberg says. S-Curve recently partnered with 
MTV.com to promote the series, with every new 
webisode appearing on the front page of th e site's 
Buzzworthy blog. "We're sticking with the founda
tions that made them successful, while the way we 
distribute the webisodes keeps evolving." 

Having wrapped the Glamour Kills tour along
side fellow Vans Warped tour act All Time Low last 
month, We the Kings will kick off a win ter head
lin ing trek Jan. 25 in Atlanta. Clark, lead guitarist 
Hunte r Thomsen, bass ist Drew Thomsen a11d 
drummer Danny Duncan plan to maintain their 
reputation as road warriors in 201.0. The quartet 
played 349 performances in 2008 and 310 last year. 

"The marketing we focus on takes place through 
toudng," Clark says. "Everything else, all of the Ji. 
cens ing, is just gravy. We see our fans becoming 
more loyal every time we come into each city. The 
least we can do for them is constAntly tour." 

He's back: 

ONE MORE 'ROUND' 
One of the more refreshing songs climbing Bill
board's Hot R&B/Hip-Hop Songs chart is Jaheim's 
"Ain' t Leaving Without You." It's the lead single 
from the singer's Feb. 9 Divine Mill/Atlantic album, 
"Another Round." 

Like Charlie Wilson ' s Grammy Award
nominated "There Goes My Baby," the mid
tempo "Leaving" st rikes a perfect balance be
tween contemporary and retro R&B-thanks in 
part to a memorable sample of the Whatnauts' 
1982 R&B single, " Help Is on the Way." Other 
music fans will recall that De La Soul sampled the 
same song for its 1991 single, "Ring Ring Ring 
(Ha Ha Hey)." But whatever the reference point , 
" Leavlng"- capped by Jahelm's stlll-smooth
as-butter vocals-is definitely resonating w ith 
listeners. The song climbs four notches this week 
to No. 12 on Hot R&B/Hip-Hop Songs and No. 2 
on Adult R&B. 

Jaheim notes the song came together out of 
the blue during a club timeout. ''We'd been holed 
up in the studio and needed to get some air," the 
singerrecalls. "So we went to a c lub and this little 
thing was running across the floor. And I said, 'Girl, 
you know what? I'm not leaving here without you.' 
From there, the boys put it together.'' 

The "boys" Jaheim is referring to are the song's 
co-writers: Balewa Muhammad, Eritza Laues, Mar
cella Brailsford and Keir Gist, the last of whom 
produced the song under his more familiar in-

dustry moniker, Kaygee. In addition to Kaygee, 
who is Jaheim's longtime creative partner, other 
writers and producers on the album include 
Carvin & Ivan, BattleRoy, Harold Lilly Jr., J.R. 
Rotem and Jaheim himself. 

Now sporting a braids-free look, Jaheim 
describes "Another Round" as the "next piece 
of the puzzle" after "The Makings of a Man," 
which has sold 565,000 copies, ac
cording to Nielsen SoundScan. 
"It's kind of like the last cake we 
baked," he adds, "but with dif
ferent ingredients. Think red 
velvet this time around-it's 
a real rich album." 

A video for the remix 
of " Leaving" featuring 
Jadakiss will be shot later 
this month in New York. In 
the meantime, a tour, 

retail campaigns a nd TV 
performances are being 
mapped out. 

"I took a break last 
year," Jaheim says. "But 
I'm definitely back now. 
God willing, I' ll still be 
doing my love doctor
ing 20 years from n ow." , 

-Gail Mitchell ~ 

I 

I 

JAHEIM 

l ,,\ 
Nocturnal 
habits: 
PETER ,a 
WOLF 

WOLF CALL 
Creating new music "based on the in~ 

fluences that I enjoy and grew up 
with," Peter Wolf is recording his sev
enth solo album. "Midnight Sou
venirs" signals the J. Geils Band front
man's first CD of new material in eight 
years. Slated for an April 6 release 
through Verve/UMe, the set boasts 
guest appearances by Shelby Lynne 
and Neko Case. 

"There's some country elements, 

some Philly sound to It, some Just 
good old straight-back rockin' stuff," 
Wolf says of the 14-song set. "You try 
to absorb the influences but reshape 
It In a way it doesn't come off sound· 
ing like a museum piece." 

The singer/songwriter has spent 
two years working on the follow-up 
to 2002's critically acclaimed "Sleep
less," recording "Midnight Souvenirs" 
In New York, Boston and Los Ange
les with co-producer Kenny White, 
who collaborated with Wolf on 
"Sleepless" and 1998's "Fool's Pa
rade." Wolf has co-written songs with 
Will Jennings (Steve Winwood, Eric 
Clapton, Joe Cocker) and Nashville 
songwriters Angelo Petraglia and 
Taylor Rhodes. Lynne and Case ap
pear, respectively, on the tracks 
"Tragedy" and "The Green Fields of 
Summer.'' Merle Haggard guests on 
"It's Too Late for Me" while "The Night 
Comes Down" is dedicated to the late 
Willy Deville. 

"I took a long t ime making this 
record," says Wolf, who was born in 
the Bronx and began his career as a 
radio DJ in the late '60s at Boston's 
WBCN. "It's not a record that has a 
particular theme, other than there's 
something nocturnal about it, and I 
t ried to keep it to the adventures that 
go on beyond the midnight hours. I 
t hink the songs pretty much capture 
them, so that's what it's sort of about." 
Wolf is a lso looking forward to tak
ing the new songs on the road once 
"Midnight Souvenirsn is released. 
"There's a whole other aspect to these 
songs when a band plays them live," 
he says. 

Before that, however, Wolf has an 
upcoming show planned with the J . 
Geils Band: a Jan. 23 benefit for Big 
Brothers/Big Sisters In Boston that 
he's calling the "last" Geils show. "You 
never say never," Wolf says, "but I can 
tell you in my heart of hearts that as 
far as I know- and I'm a pretty good 
source-there is nothing I can think 
of that's p lanned. So this Is basically 
it right now." - Gary Graff 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

SUSAN'S SIXTH 

X5 TO THE NINTH 

HOT SHOT l(E$1-fA 

>>How excited Is Lady Gaga 
about her fifth No. 1 in less than a 
year's span on Mainstream Top 40 
(sec p.ogc 40)? The singer says, 
"Just six months ago, 'Bad 
Romance' was nothing but a 
dream, a recurring melody, a lyric 
hidden on a napkin on my tour 
bus. Now, it's my fifth No. 1 and a 
reminder to fans to always follow 
their dreams." 

>>New Order's "Bizarre Love 
Triangle," No. 98? Van Morrison's 
"Moondancc." No. 92? While the 
most popular songs at any given 
time scale the upper ranks of the 

Billboard Hot ioo, t he survey's 
h istory Is filled with classics that 
peaked at various positions. Each 
Tuesday In January, Chart Beat Is 
combing through the chart's 
archives for hits that peaked at 
every spot from 100 to 1. 

C Re;:id Ch;nt Bc;:it 
every week at 
billboard.com/chartbeat. 

Billboarll~ 

Swift, Boyle Finish With 2009' s Best Sellers 
Susan Boyle's "I Dreamed a Dream" 
reigns for a six th straigh t week at No. 
I on the Billboard 200 with 137,000 
copies (down 73%), accord ing to 
Nielsen SoundScan, bringing her cu
mulative sales total to 3.1 million. 
However, wh ile that is a huge sales 
sum-especially considering it was 
amassed in just six weeks' time- it' s 
not enough to overtake Taylor 

Swift's "Fearless" as 2009's to p• 
selling album (see story, page 6). The 
latter is No. 5 on the Billboard 200, 
selling another 60,000 copies, bring
ing its 2009 total to 3.2 million. 

Of course, Boyle can rest easy in 
knowing that her "Dream" is but one 
of just two albums to sell at least 3 
m illion copies in the United States 
last year-something that hasn' t hap
pened s ince 2006, when three al bums 

did so. (However, without this past 
week's unusual ext ra 53rd t racking 
period of 2009, Boyle wouldn' t have 
reached the 3 million mark.) 

Boyle's "Dream" is 2009 ' s to p
selling album that was released las t 
year (Swift's "Fearless" d ropped i n 

an act came close was in 1992, Sound
Sean's first full year of tracking. 

Th at year, Garth Brooks finished 
with the Nos . 2, 6 and 7 albums
"Ropin' the Wind," "The Chase" and 
" No Fences," respectively. (For good 
measure, he also posted the Nos. 29 

and 31 albums of 1992: 

OverThe 
Counter 

" Beyond the Season" 
and a sel f-titled set.) 

late 2008) and was also 
the top-selling physical 
album of the year. Of its 
overall to tal, physical 
CDs account ed for 3 
million copies, whereas 
d igital down loads made 
up only 86,000. 

KEITH LO ~ 
cAuce,c~ 

Brooks still holds the 
record as the only artist 
in SoundScan's history 
to have th ree of the top 
10 best-selling albums 
of the year. 

MJ ANO SUBO: Last 
June, as the world-and 
Billboard's charts- reeled from the 
s hock of Michael Jackson's death, 
chart-watchers were placing bets on 
whether h is "Number Ones" wou ld 
close out the year as the top-selling 
al bum. It didn' t : l tends up as 2009's 
th ird-biggest with 2.4 million sold. 
Yet the King of Pop does own three 
more of the year's top 20 best-selling 
albums. The top 20 also houses "This 
Is It" (No. 12, 1.3 million), "Thrille r" 
(No . 14, 1.3 million) a nd "The 
Essential Michael Jackson" (No. 20, 
1.2 m illion). 

Since Nielsen SoundScan began 
tabulating sales in May 1991, no artist 
has managed to land four out of the 
top 20 sellers of the year. The only time 

Looking forward to 
2010 , the succe ss of 

Susan Boyle's "I Dreamed a Dream" 
and the sales registered in the wake 
of Jackson's death will not be dupli
cated. Last year's combined sales of 
"Dream,• Jackson' s solo catalog and 
his albums with the Jackson 5 equal 
12 m illion. That's about 3% of the 5 3-
week year's 382 m illion album sales 
owed to two ar tists. And it's more 
than the 2009 album sales of Taylor 
Swift, Lady Gaga and the Beatles 
combined (10.7 million). 

REELI N' IN THE HIT S: The sound
track to "Alvin and the Chipmunks : 
The Squeakquel" flies from No. 20 to 
No. 7 on the Billboard 200 with 51,000 
(down 43%). The set makes s uch a 

large positional leap thanks to its rel
atively small sales decline-overall 
album sales were down 55%, so its 
drop isn't so bad in comparison. 

Concurren tly, "Alvin" rises to No. 
l on the Top Soundtracks chart for 
the first time (viewable a t billboard 
.biz/charts) . 

The set is one of a numbe r of 
soundt racks to make big jumps on 
the Billboard 200 as the chart returns 
to normal after the holiday shopping 
season. It's traditional for film 
soundtracks to rally on the Billboard 
200 in January, especially those tied 
to a December thea trica l release or 
a recent DVD debu t. 

O f the sole six albums w ith in the 
top 100 that post an increase in sales 
this week, three of them are sound
track s: "Avatar" (No. 32, up 5%), 
"(500) Days of Summer" (No. 57, up 
19%) and "The Hangover" (No. 96, a 
re-entry with a 28% increase) . 

Also of note is th e "Nine" sound
track, which, because of its m inus
cule decl ine ofless than 2%, vaults 
from No. 97 to No. 26. All told, t he 
top 100 con tains 12 soundtracks, t he 
most that region has seen since the 
Jan. 26, 2008, tally, when it also 
hosted 12. 

A year ago this week, the "Slum
dog Millionaire" soundtrack zoomed 
183-85 on i ts way to a No. 4 peak in 
the March 15 issue. 

IVlarlcet \Natc:h A Weekly National Music Sales Report ~-'*~!'! 
ALBUMS 

• • I I I 

LaslWeell 17,142,000 

Chang, -54.7% 

llisMla!lla 17,029,000 

Change -54.4% 

OIGITlt 
AlBUHS' 

2,576,000 

-14.2% 

2,398,000 

-7.8% 
·01orta1 a.bum saie-s a.re al~ countl!d within album sal~. 

DIGITAl 
TRACKS 

44.750.0 00 

-16.8% 

47,733,000 

-22.0% 

Weekly Album Sales ( Mi llio n Unit s) 

30~~-~~-~~-~~-~~-~~~ 

Year-To-Date 
1-008 2009 CIIANGE 

OVERALL UNIT SALES 

Allllms 428,416,000 373,891,000 -12.7% 

Digltal Track:s 1,069,584,000 1,159.102,000 8.4% 

Store Singles 1,663,000 1,788,000 7.5% 

Total 1,499,663,000 1,534,781,000 2.3% 

Alblms w/lEA' 535,374,400 489,801,200 -8,5% 
· 11"1ctudM ttae-: ~tvale!'lt atbutl'l sal~s (TEA) With lO tr.!lcit t:IOWl"llo&ds ~QUr\'lll!-l'lt 
10 OM- album sal~ 

ALBUM SALES 

42&,4 rollll0o I 
'09 

SALES BY ALBUM FORMAT 

CD 

Digital 

Vinyl 

Olher 

360,617,000 

65.792,000 

1,877,000 

129,000 

294,924,000 -18.2% 

76,413,000 16.1% 

2,496,000 33.0% 

56,000 -56.6% 

SoundScan 

2008 2009 CHANGE 

YEAR-TO-DATE SALES BY ALBUM CATEGORY 

Cwrent 249,602,000 209,941,000 -159% 

c.1>1og 178,813.000 163,949,000 -83% 

Deep Catrlog 128,933,000 123,397,000 ·4,3% 

CURRENT ALBUM SALES 

'08 

'09 

24 9.6 million 

209.9 million 

CATALOG ALBUM SALES 

'08._ _____ 1~7_.8~ .... a_.m= ll,..ll.,.o,..n_ 

' 09 -----163.9 million 

N~~" SoundScM COUMS as current on!v Ml~ W:tl\.l'I the first ·s m,onths of an 
album't re!e.»e (12 month!. ror CIMSIC:.ftil arw:I 1-&zz a~ms). Tlt.e-s that ,;Uiv ·-. the 
top Mlf of I~ Blllboaf'd 200, ho~~r. ~n'b.!111'1 M C\Yr~L TI~s ol6!r mlll'I 18-
months a.re cataloo. Deep c:a1ak>o Is a !>Ubset or catalog fo, Mies out more tMn 
l6 months, 

Go to w ww.b illboard.biz for complete chart data 1 33 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

2 

3 

4 

II 

II 

0 
8 

9 

10 

11 

12 

13 

14 

111 

111 

17 

18 

19 

20 

2 1 

22 

23 

25 

28 

29 

30 

3 1 

33 

34 

38 

37 

39 

40 

41 

44 

48 

48 

47 

48 

49 

• NC 

1 1 6 -
6 6 

4 2 

2 -
s 4 ., 
7 8 

20 30 

15 18 I 

12 12 

14 23 

16 10 

9 -
11 113 

18 21 

10 7 

17 13 

8 5 

21 14 

19 15 

23 16 ., 
30 9 

13 11 I 

33 46 

41 50 

28 33 

97 -
24 19 

40 47 

34 24 

22 20 

37 :l5 

19 172 3 

32 32 : 

3 3 

42 41 

29 29 

31 31 

98 122 

43 SI 

39 39 

Sl 60 

61 67 

68 114 

36 37 " 

26 17 

so S8 

35 25 

60 80 

27 27 

63 87 

IWPHINI & MUM8Eft I OIS1RIBUIIN0 LA.UL tPAICEI 

I 
TIiie ~ al 

::J LL m SUSAN BOYLE 
:wrurnLUtA81,!, .SU,?QJs.:)W UUSIC W 9Sf I Dreamed A Dream I 

LADY GAGA The Fame • t S1REA~ILl),,Ef,;0NLNE/CHERFIYrn£EJU,'lEffSCOP£ (111805'/IG" l I 2.981 

ALICIA KEYS The Element Of Freedom r M8K/J •6S71•JFIWG (13.98) 

MARY J. BLIGE Stronger withEach Tear t ~1.1.TRIARCH(GEH:0,' 0137-WIGA (1 J 98) 

TAYLOR SWIFT Fearless 
1lil 1 HIS w.cttt>;E (1200 (18.981@ 

JUSTIN BIEBER My Wo~d (EP) I U:HOGUI-OY/AAYIAOXO BRAUN/ISLANO ()1371Wl0~11'1G 19.0Sl 

SOUNDTRACK Alvin And The Chipmunks: The Sq1.1eakquel I ;;;;; 

F()X 522~21/fUl1N0 (18. 981 
, 

THE BLACK EYED PEAS The E.N.D. • 1 INTERSCOPE Oll8$7'J1GA 113 981 

LADY GAGA The Fame Monsler (EP) I I SJRE,Utll).[/1(0NLI\IE/CHERR'l'TRE[,11»TERSi;OP[ (]13B12"Jlll" 110.981 

OWL CITY = 
UNIVERSAL R(Pll8UC 0131• 1 '/UfARG 110.9SI Ocean Eyes • I 

SOUNDTRACK Glee; Season One; The Music Volume 21 • 20TH (:01TURV FOX TV/COUll.l81A Sii'0.5/SONY llUSIC 111 981 -
YOUNG MONEY We Are Young Money I CASH ~IONEY,N}.'MflSIIL rAOfOWN 013795/U~IRG OJ 9.Sl 

EMINEM -
WHI/SHA.OYIAffERW,lt((INltflSCOPE <ll1$63~/IGA (13.98) Relapse 1 
RIHANNA 

;;;;; 

SJlPJOEF J.r.M 013736/IOJ~!G 0 9 981 Rated R • 
MICHAEL BUBLE Crazy Love i• 1 143/R[PRlS[ S20733/WA.Rt.CR 8ROS {11.98) $ 

VARIOUS ARTISTS NOW 32 5 ErAI/UNIVERSAL/ZOMIIJt 51647/SONY MUSK: (18.98) 

CARRIE UNDERWOOD Play On 
1 

1 19/ARISIA NASHVlllf n9"23.'S~IN (13.'~8) = = SOUNDTRACK Glee; Season One; The Music Volume 1 • • 20TH C£NTURI" fO)C TV/COlUUBIA 5-1690/SONY MUSK: 11 981 

JOHN MAYER Battle Studies I 1 COlUL181A &30$1•,SONV MUSIC 03 981 

LADY ANTEBELLUM lady Antebellum • • CAf'IJOl NASHVILLE OS?!Jifi (12.98) 

ROBIN THICKE Sex Therapy: The Session • STAR TIW(/INTERSCOPE 013708/IGA 113.Mt 

MICHAEL JACKSON = 
~1J;JtfllC 76(113,7/SONV IAUSIC 11 7 981 Michael Jackson's This Is It (Soundtrack) fJ 1 

JAY-Z The Blueprint 3 • 1 RDC NIITION 520856"/AG (18:ll8)@ 

K INGS OF LEON Only By The Night • • RCA l?ilYftMCi (13.1181 

ZAC BROWN BAND 
... 

ROAR/BIGGER fllCTUR£/HIME GROl\'WATL.r.NTlC 516931/AS {13 98) The Foundation 1• n 
SOUNDTRACK Nine • GEJFEN lli3301/IGA 113 98} 

SOUNDTRACK The Twilight Saga: New Moon • 1 S.UULllT/CHOP SHOP/ATLANTIC 519421 ' /AG 18.98 

SELENA GOMEZ & THE SCENE Kiss And Tell I H0lLYW000002831 !18.98) (£i 

TAYLOR SWIFT Sounds Of The Season; The Taylor Swift Holiday Collection (EP) I = 
IJ8C 70012 tx.181$ IWA(:Hl>.E (6 98\ • 
NORAH JONES The Fall 3 BUIE NOTE 99286'/BLG /18.98} = JASON ALDEAN Wide Open • 4 - w "" Q8.98J SOUNDTRACK Avatar 32 Fn)l'JAT .-. T,,.. ,,,_.,..,,,, 1ft ~Il l 

MICHAEL JACKSON Number Ones 11 • L1JJ/tfllC 8699&/SONV IAUSIC (14 981 

ANDREA BOCELLI My Christmas [B t 
SOOAA 0134J7/DECCA (18.98! ® 
GUCCI MANE The State Vs, Radric Davis I • llll!Ct: S.OtiAD,IAS.YLUM 52oS•(l•/WAfl~£REIROS (18.98} 

ADAM LAMBERT For Your Entertainment a 19/RCAS-48-01/R,16(13 9l!) 

CHRIS BROWN Graffiti I , 
.M 1$143"/JlG (13.98-) 

PHOENIX Wolfgang Amadeus Phoenix I 37 LOY.r.Ulf OIOS'/GL,.SS.llOlE 111.981 

MIRANDA LAMBERT Revolution I • COlU~181A JN.r.SHVl.LE) •685•/SIAN (12 9-9) 

TAYLOR SWIFT = 
BIG MACHO.E 079(112 f18.98l Ii) 

Taylor Swift a I 

BEYONCE I Am. .Sasha Fierce [B 1 ~lUSIC WORLD/COLUMBIA 19491/SONY fAUSIC (I 1.98) 

50 CENT Before I Setf.Qestruct 5 SltAO'f/AFIERMAIH/INU:RSCOf'E 0123'9~'/l6A 113.98 C010VDl ® 
TREY SONGZ Ready • SOlr,$ 800KIA1L.r.Nll{; 51879~/A.G (18 98) -DARIUS RUCKER Learn To Live • I CAPITOi. NASHVILLE 8SS~ (18 981 

MILEY CYRUS The Time Of Our Lives (EP) I f HDllYWOOO 004719 D: f l0.981 

NICKELBACK Oar·k Horse fJ t ROADRUNNf R 6181l2tl (18.118) 

CASTING CROWNS Until The Whol,e World Hears I • IIEACH STFUTJREUNION 101:JS/SONV MUSIC 111 981 

BREAKING BENJAMIN Dear Agony • HOLLYWOOD 00239&' (18.118)@ 

TIM MCGRAW Southern Voice I r CURB 791S2 (18.f!B) 

PARAMORE Brand New Eyes t F-UELEO 8Y flAMEIJ b lSlSO'IAfl (18.98} -
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111 46 54 SNOOP DOGG Matice N Wonderland • 0066VSIVLE/PRJORIIY 089•?•/CAPHOL UI 98 

52 52 57 SHAKIRA She Wolf 16 . 
EPIC 61&95JS<»,;- MUS1C 13.9B 

It's a new peak for 113 54 - MUDVAYNE Mudvayne • EPIC ensl'/SOIN LltJSIC (1 1 98) 
the 62-wetk-old M ICHAEL JACKSON fJ album, whkh pre- 54 65 81 EPIC/LEGACY -94287/SOIN ~IUSIC 18.118 The Essential Michael Jackson 54 

viously lopped out • 72 64 THIRTY SECONDS TO MARS This ls War • al No. 4 in the 
March 21, 2009, 58 69 73 Greatest Hits 11 

issue. The set fin- G (500) Days Of Summer 42 
ishes '09 as the 
vm 's fourth- ~ Them Crooked Vuttures 12 
best-selling album 

11 (2.2 million). 59 76 CASH ~IONEY/UNNE.R:S.r.l Rl PUB.tlC 01l683J\JMRG J13.98 
All Or Nothing 

60 74 61 R. KELLY Untitled 4 Jfl.1E31136/JL6{1U8l 

G 123 95 TIMBALAND Timbaland Presents Shock Value II • MOSLEY/BL.4CKGROUNO/INTERSCOPE ()IJ645'/IGA (13.il8 

G 95 104 SOUNDTRACK Twilight fJ SUMMII/CHOP SHOP/AlLANIIC S15923'/AG 18.118 ® 

83 53 59 DAUGHTRY Leave This Town 
19.'RCAS37HIR~1G HI 98) ($ 

e 153 193 VARIOUS ARTISTS Disney: Holiday Magic 2009 14 V-ALT DISNEY 004580 EX ~ 98 

As the dlall re- 611 82 117 DRAKE So Far Gone (EP) • YOUNG , 10NEV,CASH MOIJEVfllNl\'EASAL MOTOWN <lll4S6/UMRG (9 9:S) 
a4Justs lo normal TRANS-SIBERIAN ORCHESTRA 
business eveiy 611 47 34 AILANTtC. S20271/AG (20.118 Night Castle 6 

January after the 87 70 83 MUSE The Resistance • Christmas shopping ti.ELlllM.J b2113(li'l'IARNER BROS (18.98)@ 

BON JOVI season, It's com- 68 44 44 
ISL.AKO OU 700JIOJIAG 1398 @ 

The Circle 

mon lo Set wild PEARL JAM 
jumPS lite th~ fiom 118 77 123 MONKEVYIA9;Ctl &11•• (1U8) Back spacer 

recentlY released ~ 101 106 FLYLEAF Memento Mort • mm sounctt111ks. A&MIGCTONE 013512/IGA (13 981 • MELANIE FIONA 99 101 SRCJUIJl'IERSAL tAOTO\'O., 013150NtAR$ {10,98) The Br idge " • 115 144 MARIAH CAREY Memoirs Of An Imperfect Angel 3 ISLA.XO ()13226,/IOJIAG @ .iBJ 

m fJ VARIOUS ARTISTS The 99 Most Essential Chopin Maslerpieces 73 XS DIGITAL t X 6.98 
like "Alvin and the e K ID CUDI Man On The Moon; The End Of Day 
Chipm111ks" al No. 137 -

OREAl1OW& 00 0 AINNERSAL LtOTOYiN 013195'/UWlG (13,98) ® 4 

7, the "Nine" (Offlw e 109 132 THREE DAYS GRACE Life Starls Now I 
panion album ben- JNE 41$256/JLG 1198 em VARIOUS ARTISTS One For My Baby: Selections From The Great American Songbook 
efits from the UXIVERSAL SPECW. IL4J:U:ETS 11135.tl El(/Sl AflBUCKS 12.98 71 
annual post-holiday 77 92 94 SKILLET Awake I chart shakeup. It AflOflJI/INOIAILANflC 519927/AO: 13.118 

zips up the tally ~- VARIOUS ARTISTS Letters To Santa: A Holiday Musical Collection 74 CO>.CORO 2319066 fX (9 98) 
with less than al% CREED 
decline In sak!s. 79 67 75 WJKO-UP 1:1187 (13.il8)@ Full Circle I 

118 90 SOUNDTRACK The Princess And The Frog • WAl f DISNEY 0045B5 08.98) 

81 57 42 VARIOUS ARTISTS WOW Hlls 2010 • 

~ 
WOflO•CUR8/PftCMl>EI.IT-INTE&RITY 14857/EIAI c~w 17 98 

82 86 97 PINK Funhouse • LAfACE 31$759/JLG (13 99) 

83 25 26 
STING If On A Winter's Night... • • 

. 
Cl'ERRYTREE/tlG 1113329"/UNIVERSA.L CU.SSICS GROUP 16.iB ~ 

84 49 45 SOUNDTRACK Hannah Montana: The Movie • W.r.Lf DISNEY 003101 (18.98) 

Tbougll this dtarl's GIii JIM BR1CKMAN Joy • !ratting-· <:OMP-AS.S 49026 D:/SOMERSET (9 98) 

Included the Dec. 86 90 115 ALICE IN CHAINS Black Gives Way To Blue 5 \IIRGIIJ 61IS9•,CAPITOL (18 9.S) 

28-Jan. 3 period, a GIii VARIOUS ARTISTS 

" lot of Christmas- tlOlL'f\YOOO 004732 EX 16.98) All Wrapped Up: Vol. 2 (EP) 

themed albums 88 55 36 JIMMY BUFFETT Buffet Hotel 17 
(UkeJim 

WAILBOAT 2121 P <IJJB) 

C 151 167 BIRDMAN Pricele$$ • Bridanan's) move tASH UONEY/VN.IVERSAL ~10IOVIN 013otrJ.IIJ' IRG (1J 98) ,$1 

up the l~t, likelY 90 94 98 " 
SHINEDOWN The Sound Ot Madness • I 

thanks to clearance ATLANTIC 5112U/AG (18.118) 

sales. 9 1 59 56 KRIS ALLEN Kris A.lien 11 19.'Jll/£ 54802l;tG (13.118) 

92 48 43 PAUL MCCARTNEY Good Evening New York City II Mf>tftl[AA 31857JCOm:ORD (19.98 COJOYD) ~ 

~ CAGE THE ELEPHANT 

m 175 - OSP -49658'/JI\IE 113 9S) 
Cage The Elephant " MAXWELL 

The film's DVO 94 106 128 rot.UL1BlA 89142,'SOli"Y MUSIC (11.98)@ 8LACKsummers'night • 
release (De<- tS), 911 87 96 KEITH URBAN Defying Gravity • CAPIIOL N.r.StMUE 3S751' ( l-8:98) combined with GIii SOUNDTRACK lessened chart com- ->.CW LINE 39150 PUB) 

The Hangover • 
petition, equal a re- COLBIE CAILLAT 
entry tor the come-

9 7 112 137 UlllV"ERSJd. REPUBLIC ()1319.WMRG {13 ~8)@ 
Breakthrough 

dy's soundtracL It 98 78 86 M ICHAEL JACKSON Thriller + EPIC 66013 (17,981 
previously notched 

73 82 THE BEATLES • tour weeks on the 99 APPLE SJ 33.3/CAPITOl (18.98) Abbey Road • 
laity last summer. 100 103 109 LUKE BRYAN Doin' My Thing • CAPITOL NASHVILLE 6S833 (18 98} 
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BEYOtiCE . . •. .. . . _ 41 
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Cl.FSE . ... 182 
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LADY AIITTBEtWM . 2(1 J.!AOONNA • . . . .... . 166 
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ml. MCCAATr£Y . . 92 
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WHITNEY HOUSTON 
AAIST.r. 10003/RMG 113.s&l 

WEEZER 
OGC/D,'ltflSCOPt: OISSIO•J1f;,1, {13.9St 

VARIOUS ARTISTS 
HAI/UNl\'ERSAL/l0M8A 23617/SONYMLISIC (18 98) 

ONEREPUBLIC 
~10SLEVJ\~'IERSCOPE 013'6f.1i/lG.A 113 98) 

ROD STEWART 
J 30256/RMG (IJ.'981 

TOBY KEITH 
5.t-OYI DOG UASH'i'ILlE 027 i18.98l 

JOURNEY 
COlU~!81A H493 C1J 98)@ 

I Look To You 

Raditude 

NOW 31 

Waking Up 

Soulbook 
1 

American Ride 

Journey's Greatest Hits 
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1-~ i 5~ ARTIST ~; N! ;1 1Mrfllt!T & NUM8ER I DlSIMJRU[lNG LA8£L (PRICE) 
Tit le e 

Twang 1151 75 79 

182 122 76 

153 164 -·-G 197 -

1116 139 166 

GEORGE STRAIT 
MCA NliStNllLE 013173"/lJI.IG~ 13.98 

~E~R~~ s2U119iwA1U.'ER eRos 18.98 The Very Best Of Enya S5 
BOB MARLEY AND THE WAILERS Legend: Tho Bost Of Bob Marley And Tho Wailers ..._ l4 
~'~"~' '°='"-'':''~'~'"~"~"'~-~"~•-~"~'"~',~"~' 1~"~·'~"~'~"~1®~------------- v 

~~~E~f~NTo~J,.,,.,, 9 ,. Belleve 121 
THEORY OF A DEADMAN 
61J-1 616009.fAOAORUNNEll 13 98 @ 

BEBE & CECE WINANS 
B&C 31105/1,!ALAC.O nus 

Scars & Souvenirs 

Slill 
• • 

12 

\fiii' . . COlUL1BtA 19512' ONY L1USIC 9.98 Oracular Spectacular • • 
JOE 
SSJ 00006- O'J);'.EOliR 16.s&l 

Make Sure You're Home For Christmas (EP) 

111~ 15-~aci colle<· 
lion, mkl~vt lo 
Starbll(kS, wasre
lssued to coincide 
with what would 
hmbetllEMs' 
75th birthday Jan . 
8. It enters with 
6,000 and includes 
traclts lilce "lawdy 
Miss Qawdy," 
"Good Rollin' 
Tonlglll" and "Baby 
Lei's Play HOIISf." 

4-: I MGMT 
.~ . . = 1--:R"'1s="E""A'-':G"'A~1N"=s'=T--""""-""""-------------
w OGCJl~'lERSCOPE 01t91)~•JIGI\ 13 98 

Appeal To Reason 3 
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G 155 

117 11 0 

118 149 

119 83 

0 174 

121 121 

138 

69 

-
66 

127 

71 

-

108 

166 

85 

-

154 

155 

180 ...., 

123 135 

124 134 

128 117 

0 179 

127 128 

0 192 

1211 85 

119 

-
111 

-

n 

187 

136 152 160 

137 143 140 

' 

" 

' 

' 

BRITNEY SPEARS 
!M S'!1675/JLG (13.981-

BRAD PAISLEY 
AfllST,1. NASI-NIUE 473S2/SMW 413.981 

PINK FLOYD 
HAR\IEST SYAS 11163/CAPITOl (18.96.'10 981 

REBA 
STARSlRUCK W.010{)/\IALORY t l8.981@ 

LEONA LEWIS 
S.VCOfJ S86fiO/lU,l(i !13.98l 

A FINE FRENZV 
VIRGIN -0901 I EmAPfTOl (&.98l 

RASCAL FLATTS 
LYRIC STREET OIJ"26G-I (1.8 98) 

LIL WAYNE 
C.ASH ~IONfY/U),llJUSIIL PAOfOYl"N 011971°/UMRG l13.981 

KENNY CHESNEY 
8)./t 49530/SPAN j11 ,99) 

BOYS LIKE GIRLS 
COLUl.481A •t9192/SOM' MUSJC 111.98\ 

THE BEATLES 
APPLE 82Ut/(/iPITOL 124.lm 

HOLLYWOOD UNDEAD 
A.&M/OCIONE D113JI/IG,i, (12.981 

DAIIE MATTHEWS BAND 
8AMA RAGS/RCA -48712'/RMS l18 98}@ 

ELI/IS PRESLEY 
SOXV MUSIC 6-2139 [:(/$TAR8UCkS ti.? 9Sl 

CHRIS YOUNG 
RCA NASf.VlllE 22Sl&/S~lN (Hl.981 

ROB THOMAS 
EtA8LEWA.1l ANIIC 5li814/A.G (18.981 ® 
BROOKS & DUNN 
ARISTA ~ASHVILLE 499~2/SM).' {13 98) 

GUNS N' ROSES 
GEJFEN 0017U/INTERSCOPE 116 981 

SWITCHFOOT 
L4WIE.RCASE f>t'OPlE/AILANflC S220iO•/AG ll8.9.fll ® 
ABBA 
P<>t.Yll-Ofl 511001/A.&~1 (1.fl 98/1298) 

SUGARLAND 
l1ERCURY NASIMllE 0111il'I\JUGi {13.98) 

THE AIIETT BROTHERS 
AMEIIICAN/OOLU~lBIA 360119/SO>,'Y MUSIC 112.96) 

THE XX 
VOUNG IU~KS ~so• 114.981 

PASSION PIT 
FRENCHKISS 4388l/COtUMBIA (12 98) 

JANET 
A&l.t 013812/UME /19 981 

FIIIE FINGER DEATH PUNCH 
PROSPECT PARK 50100' jll.9-8)@ 

JAMES TAYLOR 
W,_RNEff BROS. i80114/RHl).1) {11 98) 

TRAIN 
COlU~181A 01736/SONV MUSIC (12.98) 

ROSANNE CASH 
~lANHATIIIN 96S16,l!LG (18.9!1) 

The Singles Collection 

American Saturday Night 

Dark Side Of The Moon 

Keep O n Loving You 

Echo I 

Oh, Blue Christmas (EP) 

Unstoppable ' 

Tha Carter Ill 

Orea1est Hits II 
1 

Love Drunk 

The Beatles 

Swan Songs 

Big Whiskey And The GrooGrux King 

Boy From Tupelo 

The Ma11 I Want To Se 

Cradlesong 

#Is . . And Then Some I 
Greatest Hits 

Hello Hurricane 
I 

Gold - Greatest Hits 

Love On The Inside 

I and Love and You 

)C( 

Manners I 

Number Ones 

War Is The Answer 

Greatest Hits 

Save Me, San Francisco 

The List 
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The alblllll re
enters the tally 
alter a month away 
fromthelistatter 
Amazon's ll'l store 
offered it as its 
daily deal Jan. 2 for 
$1.99. Theset u up 
4% In sales. 

ml 
!hf Guy Attchie-
direded rnm•s 
score, composed by 
Hans Zimmer, bows 
with 5,000. The 
movie earned $1l9 
million total at the 
U.S. and Canadian 
box offices in tts 
first two weeks of 
relwe. 

As her latest best-of 
package rt-enters, 
the set'sseamd 
single, "Revolver," 
becomes her 57th 
entry on Hot Dan<e 
Club Songs (No. 

1118 144 143 KELLY CLARKSON 
S/19/IICA 32715/SDNY ~IUSIC 13.98 Et) 

Al I I Ever Wanted 

180 111 129 ' t.~~~,t~~~!~~ 0398 ® En Concert 

SOUNDTRACK •• e . \'il,1.fERTO\\'ER DIGITAL (X 9.98) 

CLIPSE 
C0t.Ul18u\ 110,91$-0~V MUSIC 11.98 

Sherlock Holmes 

T il The Casket Drops 

Rubber Soul 1113 136 163 "I,~l~ .~~~!t!~Ol OS'8 
19.1 --=1--::D~A~llflD=-'=G~U=E~T=T~A==----------------

\lilli-' - UUM 86841' ASl ll,.LYIERKS Hl.98 
One Love 

186 100 105 MICHAEL BUBLE 
143ft!H'IUSE 489-46/WARNER BROS 18 98 @ It's Time 
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WARNER BROS ?8'41)4' 18 98 

Celebration 

1117 141 156 ~o~,~~~
0,.;'t~~'" 
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188 191 197 

Here We Go Again 

Wicked OECCA 8ROADW,.V tl016S2Jl>ECCA 18.98 

TOM PETTY AND THE HEARTBREAKEAS 
GEFFEN 0H)32il\lME 1J 98 

THE AIIETT BROTHERS 
RAMSEUR 1il6 f12.9S 

Greatest Hits 

Emotionalism 

DETHKLOK 
YltLLIAMS SIIIHI 6001).8/ ADllU' Sl\1MI 13.98 Metalocalypse: Oel halbum II (Soundtrack) 

Hannah Montana 3 172 133 125 ~~'~:~!!!~~ ... 
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173 125 118 NOW That's What I Call Country Vol. 2 
EtAIIUNl'v'ERSAL 56159/S<»N MUSIC 18.98 

Love Is The Answer 174 84 110 !"u~:.R,~35~ 1~;~~!,N?, 98 
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176 62 38 

178 196 -

STRAIGHT NO CHASER 
ATCOJATlANfJC 5~0740/AG UI 98 

COLD WAR KIDS 
OOWWT0\'1.11' OIGIUL EX 3.98 

JUSTIN MOORE 
VALORV 0100 10.9.fl 

WYNTON MARSALIS 
'l'IY>ITOII/OOL1PI.SS 7to2J Ex/SOMERSET 9 98 

180 194 - • : ~;.~ S~~~~~;!/~TW.TI& ""' @ 

181 140 170 ' I "I,~l~ .~.~l~!!;~; 18.98 

182 185 150 

195 173 181 

186 165 148 

SOUNDTRACK 
'l'MU OISNt 't' 003007 12.98 

HOLLYWOOD UNDEAO 
A&LVOCTONE 01JSU/IGA 1398 

SLAYER 
A.MERICANICOl.UMBIA. 41318'/SOIN MUSIC 11.'98 @ 

DAUGHTRY 
1 !I/RC.A 58860/RMG 9.98 (fl 

ALLISON IRAHETA 
19WVE S59'69.'JlG 13 98) 

FRANK SINATRA 
REPRISC •3ll652JWA!UiER BJIOS {1898} 

Christmas Cheers 

Behave Yourself (EP) 

Justin Moore 

Christmas Jazz Jam 

Mothership 

Revolver 

Disney: Phineas And Ferb 
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Oaughtry 

Just Like You 

Nothing But The Best 
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41), extending her 
lead for the most 
charted bits In the 
tally's history. 

CHEIIELLE Sci-Fi Crimes I -

Ci 193 -
140 176 190 

141 136 159 

142 127 121 

143 172 199 

01111 
C 200 
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147 163 

148 114 

C, 188 

180 142 

-

114 

-
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-
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: 

., 
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~,USE . . . . . ... . . • 67 

fANIAS't' 2'i'C0Jr.COIIO tl7.9S{12.981 

CHRISETTE MICHELE 
DEF JMA 012797/IOJMG (1J 98) <t) 

AVENTURA 
PREL11U14 LATIN 204O0/SONY L1USIC lATI>. {1U8) 

GREEN DAY 
REPRIS.E 517153•,'WARIIIUl BROS.. (18.98) 

JAMEY JOHNSON 
MEIICUflY NASHVILLI: 01123i"/UMGli1f1398) 

THE FRAY 
EPIC Hl2<l2"/SONV IAUSIC (1J 98)@ 

RODRIGO Y GABRIELA 
RUBYWOIUS ODSO'/ATO {15.98 CMlVD)@ 

WE THE KINGS 
5.-<:Ufl'v'E 52006 /10.98 I 

HARRY CONNICK, JR. 
COlU~!81A •7~8•/SONV tAUSIC (13 981 

THE WHO 
L1C.\IGCFHN (11l,80M.IME (13 98) 

THE BEATLES 
IU'PLE SWAS 1)26Sl/CAPITOl (16.9:8) 

JASON MRAZ 
ATLANTIC. •48.50!'/AG 418.98)@ 

CHICKENFOOT 
REOUiE ~091" j13.98) $ 

ELVIS PRESLEY .. . . .122 
BRAD PAISLEY . • 110 
PARAMORE .. . . . . . . . 50 

NQ;(LBAGK , .. , -'6 PASSIOPl PIT .. . . . . .• 132 RI\SCAI. rtATTS .. , 115 
PEARLJAM . . . . . . .. . 69 RC6A. . , . , • .. . , 112 
T0~1 PETTY Mm RIHAN!U. • . • . • . l.t 

O>lEREPUIUC. . .104 M HE.I\RTBREAKERS RISE AGAINST • . . • . • 158 

~~g~ : : : . : .. : : j~ PH'o(ti~ , 169, '.: DI\AIUS A\.Q;ER ... • . 4& 

PIIIK R OVO 111 

tkH.'!.~~~?.'.\t PIIIK , .82 ~YAKse:j··········ji 

Epiphany 

The Last 

21st Century Breakdown 

That Lonesome Song 

The Fray 

11:1 1 

Smile Kid 

Your Songs 

Greatest Hits 

Sgl. Pepper's Lonely Hearts Club Band 

We Sing. We Dance. We Steal Things. 

SHltlDOWN . 90 
SO< PUPPlS . , 192 
FRII.NKSlllATRi!. 187 
SKILl.ET • 77 
StA'r'ER , 184 
$1..Ft(li()T . . . . 196 
SNOOPOOGG . . . . .!ii 
BRITPlEY SPEARS 1U9 
ROD STEWAAT . • . • . . 105 
STIOO . . •. .. .. •. . .. 83 
GEQR(lE STJWT . . 151 
STRilJCfiTllOCHilSER .116 

Chickenfoot 

BARBRA STRBSAM> . . 17 4 
SUGARLl\llO ., ,, . ,129 
l"YlOR S\1Jffl , 5, 29, -'O 
SllnTCHfOOT , , , . , 127 

=~l;l~;~,•i:£.1 
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The lour-song dlgi· 
tal EP, released Dec. 
21, enters the tally 
with 4,000. The CD 
and vinyl configu
rations 1each 1etail 
Jan. 19. The quartet 
is currently working 
on tts forthcoming 
studHI album. 

DIStlEY: PtiltlEPS Ar«> Tl-I: PRltlCESS A/ID 
THE rROG , , • , .80 

SHERLOCK HOUAES , 161 
TVIIUGHT , , • . , ,D2 
THE l'MUGtff SA.GA fJ(W 
lt<)Otl . . .27 

rtRS , .. , ,J82 
GLCE SEi\5°'1 Ollt: THC 

MUSJCVO.UME:1 . , .18 
Gl([ 5£,\SOfj OU( : THI: 
li'IUSCVOLUUE2 . . I I 

THE HANGOVER • . . 96 
HAtnlAHMONTMl A.3 .172 
HAtrio\H l.(()tlTMIA: JM.,ES T.-'!YlOR . . .. . . 135 

THE MOVE . . . . .84 TI-Bl CROOKED 
fl!HE . . • . . . . • . . . .26 vUt.TI.mS . . . . . .. . • . 58 

EPIC 4132S/S<N'iY WUS1C 11.SS 

JUVENILE 
UTP/E1/A1L,.NIJC S11263/AG (18.98) 

MICHAEL BUBLE 
143AIEPfUS£ 100313/WAAt;fR BROS 18 98 

ANIMAL COLLECTIVE 
DOMINO 219' (15.95) 

SICK PUPPIES 
R~!RNflGIN2B6J1/CAPlrOL 12.'!IS 

EMINEM 
SHAOYfAfll:RW.IHIINTfRS.COPE oosast•MA (13 9818 99) 

KUTLESS 
U:Ce7174 t3 98 

WISIN & VANDEL 
WY/ltAtttfTE D12967JUJ.1Lf 111.98 @: 

TOM PETTY & THE HEARTBREAKERS 
REPRIS.£S12765•JWAANf R8ROS. 2498 ® 

Cocky & Contident 

Call Me Irresponsible 

Merriweather Post Pavilion 

Tri-Polar 

Curtain Call: The Hits 

It ls Well 

La Aevolucion 

The Live Anthology 

ALAN JACKSON Songs Of Love And Heartache 
-CRl!Cl(EA BAAREL/ARffiTA N,.SHV1LLEISOW CttSTO~! MARti.£TING GAOUP 75918-4 EX/SIAW 11.!:UI 

• 

El 

• 
a 
31 

7 

51 

N 
SLIPKNOT 
ROADflU>.~ER 617938 (18 '98)@ All Hope Is Gone • 

LMFAO 
PAflrY ROCXM'ILL I AtA/CHERIIYlREE/l>TIERS.COPf 012932/lGA 10.98 

YEAH YEAH YEAHS 
ORESS. UP.Jtl-SCi lNJt:RSCOf'E 0127JSIIG" (13.98) 

THEORY OF A DE~ !Ml . OISIEY: IO..ID.W PAAGIC OIE FOR MYBAfJY: 

ROOIN THICK! , , , 
1~~ = :~R~~.:l{ 

1H1RT'I' sccmros 
2000 , , , .64 SELCCTIONS fROM THE 

LfTT(RS TO SANTA. o\ GR[A.T M,tfOCAff 
OOI.ID1W MlJSK;Al. SotlG800X , , ·" 

Party Rock 

It's Blitz! 

THEXX • 

• 
12 

• . . 131 

10 MAAS , 55 COU(Crotl , .. 78 WO!/H ITS2010 , .81 '¥tAH ~ YEAHS .200 
ROO THOJ.1AS ...• 124 
THRa: DAYS GRACE • 75 
111A8AL.AND ti 1 
TRA!tl . . . . . . .. . . . . .136 
TRAIIS-Sl8ERWl 

ORCHESTRA .. . . . . . . 66 
TREY SOUGZ .. . . . . .. 43 

CHOF1N IAASTERPlC(S 
, , , , , . , .. 73 

All WRAPPED UP: YOL 2 
((') " 87 

!«)W-31 . . .103 
r{OWJ2. . . . . .. 16 
!K)N THAT'S WHAT I CALL 
COUfTRYVOl. 2 . . . 17-3 

WEEZER . .. . . . . . . 102 
WE THE Kl«iS . . . . . . 145 
Tl-E WllO . . . . . . .147 
IIIIE &OECEV1lHIIJ~ .156 
WISIPJ & Y..WCEL . . . . . Hl6 

CHRISYOUUG .•. . . 123 
YDUFfG UOHEY . .. . . 12 
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ART IST Title ~ 
l).1PRINT l JJUF.ISER I OISTR18UTI~G LA8EL jPRlCE} ~ 

TAYLOR SWIFT The Taylor Sw11l Holiday Coflecllon (EP) 
BIG tAACH ~lE 017S EX 6 fl8 

MICHAEL JACKSON Number Ones IEI 
IHJ/EPIC 8899.S/S0NY MUSIC U 93 

MICHAEL JACKSON The Essential Michael Jackson a 
EPIC/LEGACY 94287/SOtlY t.lUSIC 19 98 

MICHAEL JACKSON Thrirter + t.PlCrLl:OACY 17986•/SONY MUSIC l 17.98 

THE BEATLES Abbey Road 
• APPLE 8N68' CAPITOL 18.98 

JOURNEY Journey's Grea1es1 Hlls 
COI.UF,i151AJU:GACY S5SB91S0NY MUSIC (1J 98)@ + 
PINK FLOYD Dark Side Of The Moon + CAPrTOl 46001' 1& 9-811(198 

L IL WAYNE Tha Carter Ill 
CASK MONEY1UtOVERSAl MOTO'IIN- 0· 1971•1\JMRG 13.98 IEI 
THE BEATLES The Beatles 

• 
Boy Frorn Tupelo 

J 
Grealesl Hils ID 

Gold - Grealesl Hils g 

~~R~E;:R~t~~~:.mm 
11 

98 Grealesl Hlls • 

~.~~:i\~~~.~c~~~~~~;,~ ~.EVIVAl Chronicle The 20 Great,st Hits I] 

;,~~ .~~:.~~~°'- "'" Sgt. Pepper's Lonely Hearts Club Sand 4> 

JASON MRAZ • 
ATLANTIC 4-1$508 ~ 'AG • 8 9.fl 

:::~. '::-.~~.~.1!'.E,:~~,~. ~; ~: Best O Bob l,l;r'ey And The Vlaoro • 
MGMT 
COlUF.4iilA 19S12'/SON'fWUSIC 1.l.98 

0racu~r Spectacular e 
THE BEATLES 
APPLE 82418,/CAPITOl 18.98 

Rubber Soul Ill 

MICHAEL BUBLE 
143,REPRISE 4S946,•WARNER BROS 1 U8 

ll's Time IEI 

ORIGINAL BROADWAY CAST RECORDING 
OECC-' BROAOWAY 0~16.(12/DECCA IS 95 

Wicked • 
TOM PETTY AND THE HEARTBREAKERS Greatest Hits 
G.f:Ft EN 0103211U).1E 13.98 

THE AVETT BROTHERS 

18 98 

Emotionalism 

Molhersh1p 0 

Re,ol,er Iii 

0aughtry ID 

Nolhing But The Besl • 

Call Me Irresponsible • 
;,~!~A~T~RtAAIH/tNl!HSCOPt ODS&Bl"/IClA "-"r8 ~:rfain Call: The Hils fJ 
311 Grealesl Hrts '93-'03 e 
VOLCANO 60009/JLG 18.98 CD 

; .~!~c~ , t l~O~K~MSLANOl>"RCURY 0086611~~\k;\ r:1;n: Number Ones • 

BRUCE SPRINGSTEEN 
COLUr.46lA 670So·1s0N'fWUSIC 17.98 

THE BEATLES 
APPLE 798'08' /CAPITOl 18.98 (fl 

MUSE 
WARNER BROS 441~• 15 95! (!) 

MICHAEL JACKSON 
EPIC/LEGACY 66072•/SONY MUSIC (11.9Bt 

N ICKELBACK 
ROAOflUtmtH 618300 18.98!@ 

EVANESCENCE 
WINO•UP 1306.3 18.9.8 

BON JO\11 
IAERCURY 526{113/Ul.1E. f15 98111 98 

Greatest Hils ID 

Love • 
Blatk HOies And Revelations • 

Bad 1] 

Al The Right Reasons I] 

Fallen Ill 

Cross Road D 

t:~:.~~:,:~~l",\VARKER OROS. l l l.9S)<il Minutes To Mtdnight fJ 

;.~~ !!i!~~~~l U .. /12.'8 • 
fJn~;

6
~!~ 

18 98 
Viva l a Vida or Death And All His Friends El 

CREED 
Wl»O•UP 1310319 95 C-0/0VO)@ 

CARRIE UNDERWOOD 
19,'ARlSIA NASH'l'lll t. 11221/SFolN 12 98 

Grealesl Hlls D 

Carni,al Ride fJ 

; ,~~ 
8
~~:-~Ji~Ot. 

18 
'" Magical Mystery Tour (Soundtrac1<) Ill 

MICHAEL BUBLE 
143/REPRISE 48376,'YIARIJER BROS {15.98) 

THE BEATLES 
APPLE 82472•/C.APllOl 1U5 

PARAMORE 
tUELEO 8YRAME.N 1511-612•,'AO IJ.98 

THREE DAYS GRACE 
JIYE a3.504tJLG 18.98 

Michael Buble • 

let It Be (Soundtrack) ID 

RIOT! • 

T1lf ~DON ft\lUIIRMIINC IRHEmWIII ~DON PHIUIAJl,IOll: ClilJIR 
SPARROW 51560 j13 98) 

JOHN MAYER 
AWil.RE/COLUMSIA 27975•/ SON-Y MUSIC (18 98) 

Conlmuum D 

CBS' aking of Ute llnd Ktnnedy Con lei Honors Dec.19 aids Ute re-fn!r/ 
of Bruce Sl)ringstee,i's "6reattst Hits" at No. I! on Top Pop catalog 
Ablms (4,000; down ll%). Ht was feted with pedormanm by John 
Melencamp, Melissa Elhtridge, Eddie Vedder and Sting. Meanwhile, lhe 
Avett Brolltffl' "!molion.ililm" rM nlffl al No. ZJ(up 224%) alte, It 
was featured as the Amazon MP3 store's daily deal De<. lo. 
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Tltle~i ~ 
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The Fame • 

10 • • 4 Feartess • 
5 Batlle Studies 19 

8 mee: Season One: The Music: Volume 2 11 
20TH CENTURY FOX TVIC0W).181A /SONY "USIC 

0 SOUNDTRACK AYalar 32 

0 The E.N.D. 

9 My Wor~ (EP) 
SCHOOL80'f1AA'tMONO BRAUWISLAWO i10JF.IG 

KINGS OF LEON Only By The NlgM 24 

The Element Of Freedom 

The 99 Most Essential Chopin Masterpieces 73 

13 15 • Glee: Season One: The Music Volume 1 18 20TH CENTURY fOX TVICOLU).tBtA ISOK't' "USIC 

14 4 2 YOUNG MONEY We Are Young Money 12 CASH ).10~E't/UtoVERS-'L l.10TOWN /UI.IRG 

111 EMINEM Relapse 13 wtS/ $HAO't1AflERIIAlH,'ltfll:.R$COPE /JOA • PHOENIX Wollgang Amadeus Phoenix 38 LOYA.UTE 1Gt.ASSr<OTf 

17 LADY GAGA The Fame Monsler (EP) 
STREAl.1l lNE/kONLIVEICHERRYTREEIINTERSCOPl 1lGA 

e SOUNDTRACK 
f0X/$1HE 1WARNER BROS. 

(500) Days 01 Summer 57 

19 JAY·Z The Blueprint 3 
23 ROC NATION 1A6 ® 

20 CARRIE UNDERWOOD Play On 17 
19/ARISTA NASHVILLE ISrl N 

21 MARY J. BLIGE Slronger wilhEach Tear 4 MA1R1-'RCHJGEFFEN /IGA • SOUNDTRACK The Hangover 
96 NfW LINE 

23 RIHANNA Raled R 14 SRP/OEF JAM /IDJ),1G 

e MICHAEL BUBLE 
143/REPRISE /WAR,JER 8ROS ® 

Crazy l ove 15 • 
25 20 7 PEARL JAM Backspacer 69 MONt:E'f\YRENCH 

Cf) TOP INTERNET'" 
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!I ~· ii ll,l~lrfl I OISTRIBUTING LABEL 

Tltlelli ~ 
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I Dreamed A Dream 

0 • 0 
0 

6 

7 

8 

9 

SUSAN BOYLE 
S't' 0,COLUrolSlol. 59$29 SON"f ).1USIC 

~?,,U:,~u~~~~~,cat.~,\e,~ ~;:~i;o~~•;,Js~i Musie Volume 2 11 

DAVE MATTHEWS BAND 
8At.1A RASS,,RCA 618241RMG (!l 

Europe 2009 

DAVE MATTHEWS BAND L~eTrax (Starbucl<s ExclUs~e) 
8Al.1A RAGSiRCA iSTAR8UCKS 

LADY GAGA The Fame 
SIHEAFALIMEJKONLIYEJCHEfLR't'l flH J\NIEftSCOP~ 011aos•,11GA 

g ~~u:N~u~~~~.cowi1: 5~~~i~~~vn:.=u!~e Music Volume 1 13 

4 11 MICHAEL BUBLE 
143/REPRlSE 510733/Y/ARtJER 8ROS E!;i 

Crazy Love 15 

ALICIA KEYS The Element 01 Freedom 

9 !~~~~!,~o?c~,E~Lt My Christmas 34 

Cl) 14 Christmas Chee,s 76 
.=:l--'i': :=:~=:~,;~;:;::;.:c;'~;,~;;'i'G"

74
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4 
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11 

12 

13 

14 

16 

15 

• 18 

19 
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THE BEATLES 
APPlE 99-U 9/CAPITOL Et) 

TAYLOR SWIFT 
Int FIACHmE 0200 ® 

ThB Beal~S In Stereo 

Fear1ess 

:H~~~REEJOG 01J329•1utJ1vrnsi1.L cL.Ass1~l ~~o~:':ter·s Nighl. .. 83 
NORAH JONES 
81.UE NOTE 9'92So•1&LG 

The fall 30 

TRANS-SIBERIAN ORCHESTRA Night Castle 6o 
AftArtllC 520271/AO 

K IDZ BOP K IDS 
AA20R & TIE 89215 

STRAIGHT NO CHASER 
ATCO/ ATLAATIC 515785/AG 

JOHN MAYER 
C0W).181A 53087•/ SONY MUSIC 

15 9 ~!!:s~!~~~,~~,:~s~~ 
25 I :.,.c;~~~N~~51~ i! L~ H 

l<idz Bop Sings The Beat les _ 

Holiday Splr«s _ 

Bame S1Udies 19 

P~y On 17 

22 20 MANNHEIM STEAMROLLER Chnslmas: 25111 AM~ C~lectkm _ 
At.lERICA.N GRAMAPH<mE 

23 21 8 ~~~AM,_.t,1~!ERT 

24 24 THE BEATLES 
APPlE 8241-4/CAPITOL 

THE BLACK EYED PEAS 
INTERSCOPE 012887~1l6A 

For Your Entertainment 36 

The Beatles 119 • 
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HERE WITHOUT YOU 
3 DOORS OOWN EP SLI IJIVER AL 

- I ;,~~~H~J;}!us,etlN!/t,USIC LINE/UFACE/JLG 

13 ROCKSTAR 
WIURB-ACK ROAORUNl'<ERIATLANTIC,'LA\IA 
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28 i':'v~OIR~ l~9,:~,;CHt»!1U»rYERSAL REPUBLIC• 

14 ~~;.:!,~~},Po,1 
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MAGICK 
RYAN -UIAIIIS I THE CARDIIW.S LOSl MIC.HWA 

DECODE 
PARAMORE !FUELED S'f RAMEN/CKOP SfiOP,'RRPI 

UNTOUCHED 
THE IJER(UI CA$ (E!<GlltEROOM.rSIREJW-'RNER-8ROS) 

TITLE The week's most--etreamed &OngB on Yahoo! Music. 
ARTIST (IMPRINT,LASEU 

FIREFLIES 

12 
JASON DERULO (BELUGA HElGttlS/WARNER BROS.) 

1 5 ~~~1~af!~~~o~t,~)~D 
l6 ~:~c~T.,i?s~~,!,~O~COLUMBIAI 

4 7 ~~p~!~s MONEY/8ELUGA HEIGHTSIREPRtS,,WARt<ER BROS 

TIKTOK 
l H HA (KEr.lOSABEIRCA.1Rt.1G) 

SEXY CHICK 
O.lVIO OUITTA FEAT\IRINII .UON GU),\,A$l flALWl:HK$/CA1'r10l 

Bflfflff'I' SPEARS JIYE/.l.G 

10 15 :.t,~~:.~!.~~l~C~ ~"Gl 

13 FIFTEEN 
TAYLOR SWFT (61G IA.ACHIN 

TITLE 

3 6 

AR111iT (IMPRINT I OISTRIBUTING LABEL) m I AND LOVE AND YOU 
TtlE IIYETT BROTHERS tAP.IEAICArt, COLUMBIA, SOKY MUSICl 

2 7 THE LIST 
ROSANNE CASII t),1Al<.HAllAN/8L0l 

5 7 MONSTERS OF FOLK 
MONSTERS. OF FOO: (SHANGR~tA) 

4 7 STRICT JOY 
TitE SWELL SEAS(Nt tAITTl--/lPITAPH) 

6 7 GIVE UP THE GHOST 
IRAHIJI CARLI.E {COLUtA!llAJSON'f ).IUSIC) 

- 1 ITUNES SESSION • EP 
IUXD PILOT ttXPUK(;£01 

7 7 MIDDLE CYCLONE 
MEKO CASE lANTHEPITAPti) 

8 6 GOSSIP IN THE GRAIN 
RAY L.MIONTAGNE (RCA) 

l 

e Ii 1 7 CHRISTMAS IN THE HEART 
108 DYLAN (C0UJ).18:iAJS0NY MUSIC! 

• 9 7 A FRIEND OF A FRIEND 
DAVE RAWLINGS MIICHIDIE lACONY\ 

11 10 7 THE ROSE HOTEL 
ROBERT EARL 1:Eat (LOST HIGH'I/AY1Ut.1GN) 

2 SIMPLE TIMES ;1- JOSHUA RADIN (IIOri AJJD POP) 

- 3 DECLARATION OF DEPENDENCE 
J;IDl6S OF CONYENIEtlCE 1$0URU /A$1RALW~IIKS) •- I AT THE CUT 
IJIC CHESNUTT ICQHSTELLATION) 

15 13 7 NEVER BEEN GONE 
CARLY &!NON (IRIS) 
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3 BLAKROC 
BLAKROC 33032• EX 13.98 4 6 

0 21 ~o~,:~~V~A~::XA~;.~A~~~a~tGNETIC ZEROES 

11 13 FLORENCE + THE MACHINE 

14 

18 

13 33 

19 

16 12 

17 

18 22 29 

,. 15 

GIRLS 
FANTASY TRASHCAN-010"/ l fl.Ut. PANIHEk SOUNDS l ".98 

LA ROUX 
BIG LIFE;POI.YOO CHERflYTREE,'INTERSCOPE Oi 3389• IGA 10.0.9 

MATT&KIM 
FAOER l A8EL 0908 • 11 98 

WE CAME AS ROMANS 
EQUAL VISION 175 13 98 
ASKING ALEXANDRIA 
SUt.tERIAt! 022 13.96 

ATTACK ATTACK! 
RISE 073 1398 

DAVE RAWLINGS MACHINE 
ACO»Y 0908 1398 

Billbeartl ID 

Believe 

BlakRoc 

Up From Below 

Lungs 

All The Right Wrongs (EP) 

ITitmes Session - EP 

Anything Goes 

Conditions 

Fling Wide: Live 

Ride Through The Country 

Album 

La Roux 

Grand 

To Plant A Seed 

Stand Up And Scream 

At Home With Friends 

Someday Came Suddenly 

A Friend Of A Friend 

The Airborne TolCiC Event 

Suicide Season 

Miike Snow 

Picture Perfect 

Hold On Tight 

This new live digl• 
lal EP beats oul the 
peak of the band's 
last sludlo sel ("l 
Rounds and a 
Sound") by one 

J 
poslllon as It 
enters with ~lghtry 
more than 2,000 
downloads sold. 

;::::::= :-::--,;;:c-::; ~~I~ ~~~CH~~rs~~IMG LAKL ,eRICEl 

Lt. I'S IIREAK 46'[1,112;'\YARNER BROS. (13-98) 

M1STY EDWARDS 
~OFIEAU>mER DIGITAL Ell {7.9Sj 

BARONESS 
RELAPSE 7053" 114.98) Blue Record 

211 11 NELLIE MCKAY 
VERVE 01J21811i'G (13 98) 

Normal As Blueberry Pie: A Tr ibute To Doris Day 

30 30 18 

31 10 

31 35 4 

33 21 33 .. 18 

G 49 

SIDEWALK PROPHETS 
f t.JM:NT1WOFID•CU,t6 -887903 t.X{WARNrn BHOS. (9.981 

GEORGE LOPEZ 
HBO oo.as,,co"EOY CUHRAl (12:98) 

FANFARLO 
CANVASBACKIAltAtmC 522279•,AG (13 98) 

BO BURNHAM 
COMEDY CENTRAL 0078 (15.98 CO.,OVO)@ 

ONE ESKIMO 
SHAIIGRl-llt 1(110-40• j9.9SI 

THE ANTLERS 
fRE~CHli.lSS 041 • (12 98) 

TRAILER CHOIR 
SHOW OOG tlASHVILU 025 (7 98) 

WH ITE RABBITS 
180 0006• (11.98) 

LIGHTS 
LIGHTS •tUSIC,rSJRE 519312,\YARNER BROS. 13.9-8 

NEON INDIAN 
l£FSE 001' 113.98) 

MESSY MARV AND BERNER 
6ERN OtlE 400,,SIAC (15 98) 

JAY FARRAR & BENJAMIN GIBBARD 
f.$10f'"/AILANl lC s21,m•1AG j16.98)® 

BAND OF SKULLS 
SHANGRl-tA 101027" j9.98t 

These Simple Truths 

Tall. Dark & Chicano 

Reservoir 

Bo Burnham 

OneeskimO 

Hospice 

UN 

David Garrett 

Two Suns 

Ser iously, Who Farted? 

A Brief History Of Love 

Music For Men 

Fever Ray 

Off The Hillb illy Hook (EP) 

It's Frightening 

The Listening 

Psychic Chasms 

Blow 

Baby Darling Doll Face Honey 

M 14 16 ~~~~;E: U~~~~~ERSAL MUSIC LATINO 653702/UMLE (12.98) Genie Comun, Suenos Extraordinaries 
KINGS OF CONVENIENCE 
SOURCE OS840•JAS1RAL'AIERKS (16 98) 

Declaration Of Dependence 

/ HEATSEEKERS SONGS'" 
/1 I 

18 

17 

18 

19 

10 THE SCIIIPT (PHONOC.E~IC,EPtC) 

16 ::,
1
b (LOVAUTE1GLASSK0TEI 

21 SHOTS 
1MFAO FEATURING LILJON (PARTY ROCKJV/ILL.I Al,1,,CHERRVTREE.1NTEASCOPE) 

SINGLE LADIES (PUT A RING ON 1n 
TIil CHIPEm$ {FO:<;RHIIIO) 

12 ~~r ~'s~c!~s~O~R~~~!RTAL/YIRCl•,CAPIIOL) 

A LITTLE MORE COUNTRY THAN THAT 
EASTON COAalN (I.IERCURV NASHVILLE) 

23 ~:. ~~:T t0GCJIIHE• SCOf£) 

MONSTER 
SKILLET (AAOE»l /lKOJATLANIIC) 

18 ~(~.~~?,~;,~,~~,~.~ 

14 25 

18 

17 23 

15 

HURRY HOME 
JA.SON MICHAEi. CARR:Ol.L (ARISTA NASH\'ltLE) 

WHAT DO YOU SAY? 
MICtEY AVA.LOIi FU,T.. DIRT NASTY, ANDRE UGACY & ClstO ADLER tl•YSPACEiltHlRSCOPE) 

SLEEPYHEAD 
PASSION PIT (f ftH4-CHKl$$/COlUt.lSI") 

BEER ON THE TABLE 
JOSlt THOMPSON 4COLUM8IA) 

YOU'RE GOING DOWN 
SICK PUPfllS jRMR1VIRGIK1CAPfTOl) 

BIG TIME RUSH 
&IG TIME RUSH (NICHLOOWN.,"COLUMSIA) 

5 STAR CHICK 
'f'O BOTTI {POLO OR0 Ut40S.,J,1k1.lG) 

HEAVEN CAN WAIT 
WE THE klNGS (S·CURVE) 

HOT N COLD 
TIIE CIIIPEffi$ {RAZOR ,& llE) 

HER MORNING ELEGANCE 
OREN U VIE (Ql/AAlE.M PASl WONOERHflJAtAG) 

SOMEBODY TO LOVE 
LEIGHTON ~1EESTfR FUTUIUHG ROIIN THICl:E (UNfl/ERSAl REPtJSUCI 

DOLLHOUSE 
PRISCILLA flltteA fCAPrTOl) 

I LOOK GOOD 
CIIAI.IE BOY {OIRTY 3RO/Jl\lfJ!IATTERY) 

WHO I AM 
tllCI JODIAS & THE AOMINlSTIIATION (HOl.L'IW000) 

REGIONAL HEATSEEKERS #1 ALBUMS 

Bel ieve 
Orianthi 

xx 
The xx 

1:1-$31=1[• 

Hockey, "Too Fake" 

xx 
The xx 

Believe 
Orlanthl 

SOUTH CENTRAL 

Slow and steady wins the race, r ight ? The Seattle band's debut 
charting sing le has been percolating on Alternative for two
and·a·half months, t his week bulleting at No. 27. The act is cur· 
rently touring, with dates lined up through March. 

xx 
The xx 

xx 
The xx 

MID ATLANTIC 

- lwl• l1o~ r ,-. I I~ I I 
1 Jenny Phillips 

Strong And Courageous; Songs ... 

2 
Orianthi 
Bttli6Y6 

3 
Clive Romney 
llfmwAt,SitlOUM$.:~F-o,Clildrfffl2010 

4 
ThelOC 
'-' 

• HIiary Weeks 
Christmas Once Again 

6 
Blind Pilot 
iTunes Session • EP 

7 BlakRoc 
8taklloc 

8 Emily Osment 
AH Tl'ie Fllg/11 Wrongs (EP) 

• We Came As Romans 
TOP/anlA5'1ed 

~c George Lopez 
Tall. Dark& Chicano -
SOUTH ATLANTIC 

' Tercer Clelo 
Genre Comun, Svenos &traordlnarios 

2 
Orlanthl 
Believe 

3 
ThelOC 
'-' 

4 
Colt Ford 
Ride Through The Coontry 

• Joseph Fonseca 
Amante Bac hata 

8 
Hector Acosta 
Slmplemenre." El Todto 

7 BlakRoc 
BlfJJ<Roc 

8 Randy Houser 
Anyth{ngGoe.$ 

• Johnny Ventura 
VoMo La Navidad 

! 
Emily Osment 
AH The Right Wrongs (EP) 
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Lacly Gaga 
REDONE.LADY GAGA tU.ttAYAT,S.6.GERt.1A1'0TTA @ SIBEAIALlt.lE/KONLI\IE;CHERR'fTREE,,~NTERSCOPE 

REPLAY lyaz 
J flOTEM ~ ROlEM.: .IONES t: ANOERSO>.' J OESROUlEAUX lJ"tlERO>-,TnlOMt\SI 0 lf~E tS IAO~fBWJGA HEIGHTS/REPRISE 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
S'IUX,J.$fWfl.l-UUPICJ.MU11'Tf ili-C.CM!WV•6~6H.J~U.-UlEl'iCJ.J-«.NTU.K{~.Bl.lVf$.6.R061~t @0 :IIOC ~TICIN 

~'.~~~-~l~~SSE•<AYOUNO @ UNIVERSALO:;~~~lt • 
SEXY CHICK David Guetta Featuring Akon 
O.GOfTTA,S:\IEE,J.C.SINOflES O.&UETTA.J.C.SINDRES,G.TUINF<:fiT,S.VEE.A.THtAtA 0 GU""ASTRALWERKSiCAPfTOL 

DOWN Jay Sean Featuring Lil Wayne 
JR£M'V.808BV81,SS JSEAN JCOffiR R LolJIO-W SKAUEFI J FUO(l>.S O CAATER (!)0 CASH l.t~,tll#\'ERSAL REI\IBlC 

WHATCHA SAY Jason Derulo 
J ROTEIA J.ROTEtA.K .oJOERSON,J OESROULEAUX.1 HEAP (!)O !IELUGA HEIGlitTS/WARKER 8ROS. 

I GOTTA FEELING The Black Eyed Peas 
D.GUETTA,F.RIESTERER (\\'.ADAMS,A.PltJEDA,J.60 .. IEZ,S.FERGUSON.D GUETTA,f.RIESTERER) 6) INTERSCOPE 

PARTY IN THE U.S.A. Miley Cyrus 
OR LUKE i\ .. GOTTWALO.C ICEllY.J CORKISff) 0 HOLLYWOOD 

DO YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon 
J <t;MY.81:elm!ASS S[..U,.,J.()OleR1$fCR.,.).SU,IJ,[RJlVJU7.'4,S.PH;IIR~SjH.S\UT'l,JP£11kWS\ @ ~H WOllt'r)lJIII~~ Rl;l\l!IX 

BEDROCK Young Money Featuring Lloyd 
IJ.~I .tulf~llUJIU,H.IJ1tO.~ll$lMJtSCtl,IU(IOG)'l$.~ED,lHft&{',',ll',:tJll).t;t.\l( @ C:C,H llf:iNfl1\llll~ »o'IWN 

MEET ME HALFWAY The Black Eyed Peas 
~WA!!IS.WU.V,lit \WJ,'JA\4SAPflEllr,\,J.l,:Otil(2.$.fL'IGIJl;~,K>IMIRIUWT&rf,S.GORDOO,K.Otli'n[l(,II.Zfi!¥.ll.fl.Cl!AS1:t @ NlfflstXIPi 

PAPA RAZZ I Lacly Gaga 
R f.USARI.LAOY GAGA S.G.GERW1MOTTA.R.FUSARI @00 STREAIAUI-JEIKOHU\'EJCHERRYTREE/INTERSCOPE 

HARO Rihanna Fealuring Jee:zy 
C STEWART,HJASH (TtlASH.C A S1EWAR1R.FENTYJ.W.JENKI8S) @ SRP/OEF JAM.IIOJMG 

3 B ritney Spears 

G 
CDJll 1 

tA.lolARl lft,SHELLBACII: (K.S.PIAHILt.l,SHELL8ACl(,J.AtAflHI) 0 JIVE/JtG 

19 22 37 H!JM~'iJJ.jiJJOJ ~g~Pr~A~~~~f~l~~~L ~~E) @ B~HIACHINE uN1~!~~~rE~~~~ fJ 

19 16 16 

G 22 21 

(D_ 23 13 

DROP THE WORLD Lil w:i~; ~ev~t~
1
~i~g A~~i~ew~ 18 

Drake Featuring Kan ye West, Lil Wayne & Eminem 
ti.Of.10A (11.$.AJ'olUtlSA.tRAHAlol,K..Wl:SI.D.CAHll:H,rHb\tHEflS @ HAR\1EY ._IASON.'ZONE 4/SlREA~1LJHE]ft1ERSC-0PI: 

~;!~,.~~.~~~lUrA .HAYWOOD.C.,EllEY,H.SCOTT.J.KEAlli ::~Pl~O:t:~:~:. • 

HOW LOW ludacris 
r.tollNUS C BRroGES.T.VnLUMAS.C RIOEHHOUR.E SAOtER.H SHOCKLE (!) l)lP.IOEf JOOIOJMG 

10 

12 

11 

13 

22 

23 

24 17 SWEET DREAMS Beyonce • 10 
JD,l JONS,lN W Wlll(lt•S RICO L0\1E (13 t:tlOWtES,J G SCHEFFER W WILKDJS RICO LOVf) @ MUStC WORLO.IOOLUM!IIA 

20 23 

24 17 47 

35 25 

28 18 

27 28 

28 25 30 

TWO IS BETTER THAN ONE Boys Like GMs Featuring Taylor Swift 

ALREADY GONE 
R l EOOER I( tUJIKSON A.TEDDER 

EVACUATE THE DANCEFLOOR 
IA.REUTER,Y.PEifER l'.PEIFER,A.ESl-iUIJS,M.REUTERi 

(i'l COLUM8IA 

Justin Bieber 
© 1SL!tt01JOJrtG 

F IFTEEN Taylo r Swift 
N CHAP"AN.1 SWlfT (1 S'IIIFT) 0 trt.llYERSAl REP UBUC/8IG F.IACHINE 

11 HEY, SOUL SISTER Train I 
J4 32 W tA HREFE.ESfl10t4AGE (Pl10NAHAN,E Llt{O,A 6JORll:LUK0j @ AWARE1COLUM8IA 

31 

32 

32 3J ~ t~~;E~l~;,:~~~K~!~~RAtAPlON,O.O'OONOGfiUUA.SHEl:HAHt 0 K;!~J1~!~ I 
21 24 I CAN TRANSFORM VA Chr is B rO'lvn Featuring LIi Wayne & Swizz Beatz 

SWIZZ 8EAT1 (C.8RO\\'N,J.80YD.K.DEA111.J.A.6EREAL O CARTER I 0 JIVE/JLG 

26 31 TIE ME DOWN New Boyz Featuring Ray J 
JAV•NARI .H 8ENJAPA1H 'i',O A.THOMAS @ SHOTTY!ASVLU .. 1/WARKER BROS 

36 41 ACCORDING TO YOU Orianthi 
H 8Er4SOH S.OIAr,orio A FRAMPTON 0 l AllGEFFEt.l/lNfERSCOPE 

20 

17 

• 4 

13 

25 

23 

29 

30 

20 

26 

33 

34 

35 

36 

31 37 ~~~1.J~.
1
0~ r~~u,.K.WESr.E.wlLSON,RJENIY,A.ALAlAS Jay-Z, R ihanna !eKJ~b~ ;:::~ • 

311 

42 

29 39 

33 26 

37 38 

38 44 

30 60 

42 34 

41 35 

39 -

44 54 

44 40 40 

47 46 

66 93 

49 52 

48 46 36 

54 48 

59 70 

60 SO 

63 7t 

53 SO 43 

COWBOY CASANOVA Carrie Underwood 
M.8Rl6Hl C.UtJOERWOOO.M.EUZOtl00.8.JA._1ESt 0 Hl,'ARISTA UASlMllE 

MONEY TO BLOW B irdman Featuring Lil Wayne & Drake 
ORU .. 1MA 80'( l'8.\l.'llLIA._1S.A.6RI\HAM,O.CAATER.CGHOlSON) 0 CASH r,ONEY/U Nt\'ERSAL tolOTOWN 

TELEPHONE Lady Gaga Featuring Beyoo ce 
A.J~t~GAGol.iS-c..Gl:At.W,01lA,R.J(RO;S,,LD.l..'i.El..S,,L~KUll,8.D(IWl.U') @ S1R£.l.'~U~M.M,'QIUll!Ylk!:l,1i.lt1ViCQ?l 

FALLIN' FOR YOU Colble Call lat 
R.IIOWELS.K.CAILLAl.J.SffANJ(S C.CAILLATJUOWELS (i) UNl~RSAl REPUBUC 

ONE LESS LONELY GIRL Justin Bieber 
E lEWIS.B.l,IUHA. .. lllAD,S PHAtollLl ON.H.SHlh1 (E lEWIS.B t.ruHAMP.fAO.S.Pffil.tolllloti,H SHIN) 0 ISLAHO/IOJMG 

SAY AAH Trey Soogz. Feat u ring Fabolous 
YYOPJ,U.0 CORHL,1,lAYLOR (R t.l FERf6U. JR.,T.NEVERSON,TSCALfS ).1\\'ALU,O.CORELL} (l) S-ONG 800KIA1LANTIC 

GANGSTA LUV Snoop Dogg Featuring The-Dream 
C.Slt:WA.Hl,l.NASH (T.NA$H,C.A.S 11:.WAHl,C.C.S~OADUS JJ:q Cl) OOGCYSTY\.E/f'fHO~IIV1CAPllOL 

NATURALLY Selena Gomez & The Scene 
A.ARMATO.T.JAl,IES A.ARtlATO.l JAMES.O.KARAOOLU 0 HOlLYWOOO 

SMILE Uncle Kracker 
R CAVALLO (M.SHAFER.8 OALV.J KAROING.J BOSE) (l) TOP OO<iiATlANllC 

GIVE IT UP TO ME S ha kira Featuring Li l Wayne 
mlBALANO,JROC {TVl.tOSLEY.S.I.MEBARA.K RIPOlLJ. GHOSTO.CARTER) @ EPIC 

IF YOU ONLY KNEW Shinedown 
H.tAVAUO (S,$MI1H.0.BASSE1 I) @ ATlAtl IIC 

IMMA BE The B lack Eyed Peas 
~ IIAARIS.W1ll.l/oN{WAUAM5,A.PIIIEOA,JOO'olEZ.S.fffi61JS0llJ(!l.AR'IIS,J.lAN-:fi.,DfOOOU8AEm.ew~ DEll.fR) 0 INtER&CDf'E 

WHITE LIAR Miranda Lambert 
F.UDOELL U WRUCKE (IA LAM8ERT,N H0l8Y) (!) COL UM6IA jtl-'SKV1LLE) 

BABY BY ME 50 Cent Featur in g Ne-Yo 
POLO-W OA OON (C.J.JAUSON, Jk.,J.JON:ES,S.SPAITH) Cl) SHAJ)Y/AFl t:lkUA1H/INIERSCOPE 

THE TRUTH Jason Aldean 
M.KNOX (B.JAt.lES.A.MONROE"f (i) BRQll;EH BOW 

IN MY HEAD Jason Deru lo 
J ROTEIA fJ.OESROUlEAUX.J ROTEM.C ~ELLY] (!) BELUGA HEIGMlSIWARf<ER BROS 

SOUTHERN VOICE Tim McGraw 
I> GALUMORE,lWCGRAWO s,1ITH (T.OOUGUS 8 orPIEJIO) © CURii 

HAVEN'T MET YOU YET Michael Buble 
B.ROCK A.FOSfER.A.CHAtlO.IUUBLE (:) 1•3.ifttl'fUSE 

00 I Lu k e B ryan 
J.STE\1ENS (L 8RYAM.C KEl LEY.O HAYWOOD) 0 CAPll OL UASKVlllE 

191. 61 45 CONSIDER ME GONE Reba 
\iiiitl' R t.lCENTIRE.M BRIG KT !S OIAMON D ... 1 GRE~I (l) SHRSTRUCKJ\1ALORY 

A!!. TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
~Sii!'-__ 55_ 2_7_. J.8HASJ;.ER tJ.SHASKEH,A.KE.Y$,P:flt:VH0LOS) @ IA8K/J/J:tllG 
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Trade h the only !DO 
10 entry that hasn't 
peaked at either 
No. I or No. 2. 

The act's fonner 
chatt-topper 
returns to lhe top 
10 for the first time 
In nine weeks as its 
latest ~ogle makes 
the chart's biggest 
Jump (66·46). 

Featured promi· 
nently in ilunes' 
2009 Rewind pro· 
motion, track ~ 
one of only smn 
lilies on Hol Digital 
Songs to show a 
sales increase (up 
11%) this post
holiday week. 

Song is one of many 
country lilies to 
sp~l up the chart 
(or re•ente1) as 
radio programming 
In that formal 
returned to normal 
In lhe poll• 
Ch11stmas week. 

Song holds at No. 1 
on the Alteinatlve 
dlatt for a 16th 
week, becoming 
one of iusl five 
songs to reign for 
su<h a length in 
the chart's 21-yeai 
history. 
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I ~~!~~ER !SONGWRITER) IWPRIWT , flROl.tOTtONA~~: ~ !; 
LIFE AFTER YOU Daughtry 
H 8t:NS~ C OAUGHTflY,C.11:flOEGER,B JAtAES,J tAOI (:) 19i'RCAJRflG 

SPOT LIGHT Gucci Mane Featur in g Usher 
POLOW OA OON (R OAVIS,O.RA'ft.10tJO 1\',J.JO"ES) 0 BRICK SOUAD1ASYLml/WARr<ER BROS. 

UPRISING Muse 
._1USE (tA SELL.A...W) @ HEUU .. 1·.J/WARKER BROS. 

RUSSIAN ROULETTE Rihanna 
C.HARfl0t1Y.ttE-YO S.SWTH,C HARMON) @ S~P/01:f JAII/IDJIIC 

ALL THE RIGHT MOVES OneRepublic 
R.lEODER A.TE.ODER) 0 "OSL£'1'1~TERSC-OPE 

CARRY OUT Timbaland Featuring Justin T imberlake 
TIMBAt.AHOJROC (JVMOSI.IY.J HARMO".J.TIMBERLAKE.TCLAYTON.J BEA.NZ) 0 MOStEY1BLACt:GROU,IOJ'MTERSCOPE 

I INVENTED SEX Trey Songz. Featur ing Drake 
LOS OAIAYSTRO C IICKltlr<EY,T.SCALES.T NEVERS(»,I.A GRAHAM @ SOIIG BOOl(IAnAtmc 

NEVER GONNA BE ALONE Nlckelback 
R.J LAlllCE.,J.tAOI NICKELBACK,R.J.LANGI: ,C KROEGEH @ ROAORUNNE.R/RRP 

IT K ILLS ME Melanie F iona 
J.FENIX,A.MARTIN (A ... 1ARTIN.R_LITTLEJOHM, JR.,LCAR.R.E.SHULMAH) 0 SRC1UNIVERSAL PAOTOWN 

WHY DON'T WE JUST DANCE Josh Turner 
F.ROGERS (J BEAVERS.J.SINGlETOH.0.8ROWN) @ l1CA I-IASHVlll E 

I WANNA MAKE YOU CLOSE YOUR EYES Dierl<s Bentley 
R.BEAVERS.0 BENTLEY j8.8EA\'ERS D.8EtHLEY) @ C:APlfOL tlASHVILLE 

BODY LANGUAGE Jesse McCartney Featuring T-Paln 
THE MOVEIIENl J.BUHTON.C.OOLE,J.folCCARTt.lEY.T-fAlllft (i'l HOlLYWOOD 

HILLBILLY BONE B lake Shelton Featuring Trace Adkins 
S.HENORICKS (C.WISEMAN.l LAIRO) 0 WARNER BROS (tJASH'i'ILLE~WRN 

CRAWL Chris Brown 
A MESSINGER,N ATWEH C.BROWN,A l lESSINGfR,N ATWEH l.80YO @ JIVE/JLG 

WHATAYA WANT FROM ME Adam Lambert 
._1 IJ.11.RIIN,SHfLLB.ACK (P!NK,k.S.,.,AHHN,SHl:LLBACKJ @ 19/RC,\Rf.lC 

HISTORY IN THE MAKING Darius Rucker 
F.ROGERS O.RUCK.ER.F.ROGERS.C.llll tS 0 CAPITOL flASHVRLE 

EIGHT SECOND RIDE Jake Owen 
J RITCHEY (J.O\\'EN.E OURRAHCE) 0 RCA I-IASHVlll E 

I W ILL NOT BOW B reaking Benjamin 
0 8Et40ETH 6 BURl(lEY @ HOlLVWOOO 

SOMEDAY Rob Thomas 
t.1.SERlETIC lR.lHOMAS,l1.SERtETIC,S.CARTER) 0 EIIBLEtl;.IITLANTIC 

S H U T IT DOWN Pitbull Featuring Akon 
C SA\RKS,,OJ S~NG!S A. KA L(IGo\N OE Gl""1..l.E {A.C PE'IEZ.C SPI\RKS.A ™IAAl,Y1161t!~CINEI (i'l lolR ~05 POl.O 1',AOON!JS.J R\IG 

BREAK Three Days Grace 
H 8ENSO" (THREE DAYS GJIACE.6 STOCJ:} @ Jl\1E/JLG 

RED LIGHT David Nait 
f.UOOfU.,11.WRUCK.I: J.SIPJCLl:TON,11.PEIRCE.,D.F'-Al ll:OSKY @ l lCA ,1ASHVILLI: 

WASTE D Gucci Mane Featuring P lies Or O J Oa Juiceman 
FATBOI (L.OOUGLAS,R.OAVIS.A.WASHINGTON @ BRICK SOUAD1SO ICEY,WARf<ER BROS. 

HEARTBREAK WARFARE Joh n Mayer 
J "AVER.S JORDAN (J.MAYER) 0 COLUMBIA 

PAPERS Usher 
S GAARITT ZAYfOVEtl U RAYllQijD IV S.GARRElT,X OOTSOl{,A t.lAlHIS @ UFACE.•JlG 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
KANE D.CARIE.R,D.JOHNSOt.l,ft.OAVIS (l) CASH '°'ONEY1UNIV~H$.AL IIOIOWN 

I AM Mary J. Blige 
SlARGAlE IA..J.BLIGE.W.S.ER.lKSEN,lE.HERPAAftSElt.J.AUST\ll,E.OEAA,t.l.BBTE 0 MATRlARCH.IGEffEl(/flTERSCOPE 

FUNHOUSE Pink 
T KAlllAL,J HARRY (PmK,TICA"Al ,J HARRY) @ UFACE/JlG 

BREAKEVEN The Script 
0 O'OONO".i!UE,MSH([HAN,J\ FRI.UPTCN,SJ. KlptjEJI 10 O'OO~GWE,IA SltEEt!J.>J), FJtAIAPTON.S KlPNCR) (i) Pt-lCNOOOIIC/EPC 

l 'M GOING IN Drake Featuring LIi Wayne & Young Jeezy 
NEEOLZ,K..CAI.N (A.GRAHAll,D.CARTER,J.W.J~KINS) 0 YOUHG ._IONEVICASH PAOHE'l'/UIJIYERSAL "0TOWN 

DROP IT LOW Ester Dean Featuring Chris Brown 
POLO'II OA OON J JONES,E.OEAN.C BRO'IIN 0 HARVEY L1ASOWZONE ~/STAEAMUNE,i)NlERSCOPE 

I WANNA ROCK Snoop Dogg 
S OEVllt.E (C C f.ROAOUS ~R ,E.IIOllNA,R GlltYARO. JR.) (!) OOGGYSTY\.E/PRIORnY/C.IIPlfOL 

1901 Phoenl, 
PHOEtllX,f.LCAH PHOENIX G L0VAUl l:/GLAS.SN011: 

AMERICAN SATURDAY NIGHT Brad Paisley 
F.ROGERS (8.PAISLfY.A.GORLEYJ:..LO'I/ELACE) 0 ARISTA NASHVlLLE 

VANILLA TWILIGHT Owt City 
A YOUNG (A YOUNG) © UNIVERSAL REPUBLIC 

CRYIN' FOR ME (WAYMAN'$ SONG) Toby Keith 
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GETTIN' YOU HOME (THE BLACK DRESS SONG) Chris Young 
J STROU-0 (C YlJU).lG,C !IATTE).1 K 6LAZVt @ RCA tlASHVILI.E 

SHOTS LMFAO Featuring Lil Jon 
W.tAO (S.K.00flOY,S.A.G0HOV,J.H.Sl,1I IH,E.DELAIOR~E) @ PARIV HOCIC/Wlt.L.l.AtA/CH~kRYl fl[l:/tN1ERSCOPI: 

THAT'S HOW COUNTRY BOYS ROLL BIiiy Currington 
C.Cl-iAtAIIERLAlff,B.CURRINGTOPJ (8.CURRINGTON,0.0A'JIOSON,8.JONES) Cl) t.1ERCUR'f IIASHV!LLE 

TEMPORARY HOME Carrie Underwood 
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HALFWAY GONE Lirehouse 
J COI.E.L1FEHOUSE (J.WAO~ J COI.E,t: RUOOl.f,J KA.SHEA) @ GEfFEN,1JITTERSCOPE 

AMERICAN HONEY Lady Antebellum 
P.WORLEY,LADY AN1EIIELLUII tS.SIEVEKS,C.R.URLOW!:,H.UNOSEY) 0 CAPITOL IIASHVILH 

(IF YOU'RE WONDERING IF I WANT YOU TO) I WANT YOU TO Weezer 
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'REBIRTH' DELIVERS SOLE DEBUT 
Lil Wayne has the Billboard Hot l00's only debut as "Drop the World," featuring Em

inem, ope11sat No. 18, selling 162,000 downloads. The song is Wayne's third track from 
his often-delayed "Rebi1th" album to reach the Hot 100 following "Prom Queen" (No. 
1S peak, Februa,y 2009) and "On fire" (No. 62, December 2009). Another track that 

was rumored to be part of the album, "Hot Revolver," peaked at No. 33 in April, but 
seemingly hasn't made the "Rebirth" cut, based on the track listing shipped premature
ly by Amazon last month. The download sum for "Drop" is the highest of any Wayne-
fronted song since "Lollipop" shifted 194,000 in June 2008. -Silvio Pietroluongo 
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Sales dl'Jta eomplled from a compretieslve pool o f U.S. musk 
merchants by Nlelsen SoundScl'ln. Sales d l'Jita for R&B/hlp-hop 
ret&l1 c:tlarts Is compiled by Nielsen soundscan from a n&tlonal 
subs.et of core stores that specialize in those genres. 

e A lbums w ith the vreatest s.ales vains this week. 
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PRICING/CONFIGURATION/AVAILABILITY 
CD/ Cassette prices are suggested list Of equivalent prices., wt,ict, 

are projected from wholesale prices..@ after price .-idicates albtn1 
only available on DualDisc. CD/DVD after price indk ates CO/OVO 
combo onfy available.@ DualDISC ~allable, ® CD/OVD combo 
availabfe. • Indicates ..,.,y1 LP ~ available. Pricing and vinyl LP a11all
"billty are not lnck.lded on 1'111 charts. EX l'Jfter Cl'IUl1og number Indi
cates title is exduslve t o one account or has limited d ist ribution. 

SONG CHARTS 
See legends on respect ive chart pages for the Billboard Hot 100 
and Hot R&B/Hip•Hop So°"s. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Songs, Hot Country Songs. Hot Rap 
Song$, Chmlian songs. Hot Latin songs and LaUn Alrplay chart$ 
are compiled from a national sample of dc1ta supplied by Nielsen 
6t'Ol'Ji-dcl'Ji.S.t D&ta Systems. Chl'Jrts are rtinke-d by number of g ross 
Impressions, computed by «oss•referenclng ex&Ct times of air
play with Arbitron listener data. Mainstream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Trip le A. Active Rock, 
Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B, 
Hot Christian AC Songs, Hot Gospel Songs., Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by t otal detections. 
e Songs shOW'ing an increase In audience (or detections) 

r:Ner the prevlol.1$ week, regardess of chart movernenl 

m .m :~;~;!n:::~~:::;:i;:1~nydli~ :::$:e t itle 

RECURRENT RULES 
Songs are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simult aneously after 20 weeks on the Billboard 
Hot 100 and If ranking bek,w No. 50. Songs are removed from 
Hot R&B/Hip·Hop Songs after 20 weeks If ranking beSoW No. 
so. songs l'Jre removed from Hot country songs :after 20 weeks 
if ranking below No. 10 In detections or 8uellence, provided thl'lit 
they are not still gaining enough audience p oint s to bullet o r if 
they rank below No. 10 and post a third consecutive week of 
audience decline, regard less of to tal chart weeks. Songs are 
removed from Mainstream Top 40, Rock Songs, Mainst ream 
R&B/Hip•Hop, Rhythmic. Hot Lat in Songs and Lalin Airplay 
charts after 20 weeks If ranking below No. 20 . Oesc:end ing 
song$ are re-moved from Adult Contemporary, Adult Toi, 40 
bnd Adult R&B after 20 weel<s If 1"3~1ng below No, 1S, after 26 
weeks If ranking below No. 10 , or after 52 weeks If ranking 
below No. 5. Desceriding songs are removed from the 
Alternative, Triple A, Active Rock, Het"itage Rock~ Christian 
Songs, Hot Ct,ristian AC Songs, Christian CHR. Hot Gospel 
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after 
20 Weeks and If ranking below No, 15, 

CONFIGURATIONS 
@ CO single available.@ Digital Download a\t'ailable. 0 DVD 
s ingle availab le. 0 V inyl Maxi-Single availab le. 0 Vinyl s ing le 
available. 0 CD Maxi-Single avallable, Configuration$ c1re not 
included o n all singles charts. 

HOT DANCE CLUB SONGS 
Compiled from a national s.a!T'flle of reports from ck.lb DJs.. 

e U:les with the greatest. Cllm play .-,Crease c:Net the prev\ous week. 

R :$:inek,d=~bea;e~~w:::~:se~~~:
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AWARD CERT. LEVELS 
ALBUM CHARTS 
• Recording Industry Assn. Of America (RIAA) certif ication for 
net shipment of 500,000 albums (Gold). • RlAA certification for 
net shipment of 1 million units (Platinum). ❖ RlAA certificat ion 
fOJ net Shipment of 10 mlllton units (Diamond). Numeral within 
Platinum o r Diamond symbol Indicates album's multi-i,latlnum 
le11el. For boxed set$. and double albums with /'Ji n..innlng t ime of 
100 minutes o r more, the RIAA multlpties shipments by the num
ber of discs and/or t apes. O Certificat ion for net shipments of 
100,000 units (Oro). Certificatio n of 200,000 units (Platino). 
2 Certification of 4 00,000 units (Multi-Plat ino). 

SINGLES CHARTS 
e RIAA certiNc.Mion for 500,000 Pl'lld downlotlds (Gold) • 
• RIM certification for 1 milion paid downloads (Platin1..m). 
Nl.ffleral within pl,;1,tinum symbol rldicates song's m~B"lt.m level 
0 RIAA certlication for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
• RI.AA gold certificat ion for net shipment of 2S,000 units for 
video singles. 0 RI.AA gold certificat ion for net shipment of 
S0,000 units for shortform or longform videos..• RIAA plat inum 
certification for net shipment of 50,000 units for video singles . 
D RIAA platinum ce-rtificalion for sales of 100,000 units for 
stiortform o r longfom, videos. Numeral w ithin platinum $Yn'lbol 
indicate$ song's muttlpll'Jtlnum level. 

DVD SALES/VHS SALES/VIDEO RENTALS 
• RIAA gold certification for net shipment of 50,000 Lai its or $1 mi• 
lion In Sl'lles at suggested retail prloe. • Rt.AA l)ll'lt ln1.m 0ertific3tlon 
for S3les of 100,000 units or $2 million In ~les at suggested retail 
price. 0 IRMA gold certification for a minimum sale of 125,000 Laiits 

o r a dollar volume of $9 mllion at retail for theatrically released pro
g rams; or of at le.tSt: 25,0<X) units and $1 mi5on at suggested retail 
for non-tl1eatrleal utles. • RMA platinum certification for a minirn.Jm 
sale ol 250.000 units or a dollar VOiume ot $18 mll lon at retail for 
theatrically refea$ed programs, and of at least 50,000 urit! and $2 
million at suggested retail for non-thelltrie&I tltles. 
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12 i.'~ ;.~~ FAONEY/RCAJRIJG 
FIREFLIES 4 17 
OW\ CITY UNM RSAL REPlJ6llC 

15 ~,'Jr~U~~~ AKOII GUF<'ASTRALWERKS/CAPrrOL 

21 ~~~o\~ei HEICHl S/WARNER OROS. 
I I EMPIRE STATE OF MIND 

JAY-1 + AllaA KEY'S (ROC 4-JATION) 

14 :Rm1EY$PW1$ JIYE/JCG 

20 ~~~~i:2~,G,~.~~••• 
10 24 DOWN 

JAY SWI FEAT. ll. YIIAYl.f (CASH M0~1UNlliff!SilL REPU8UC) 

• 13 
DO YOU REMEMBER 
Jj,_Y WIN Ft/IT SWIPM& U. .KIN /CASll ~1\lMIVE~SAL Rl:PUBUC,t 

12 

13 

15 

FIFTEEN 
11 

TAYLOR $Win BlG IIACHl~EIUKl','ERSAL REPUSLIC 

12 24 SWEET DREAMS 
l!IEYONCE ft.1USIC W0AL0,'C0LUrt 8 IA) 

15 10 io%?,.~~1!f.'",J,~,~.~~.~~1 ~~'~""" 
l PAPARAZZI 14 t9 

Wlt&l,GA (STREA.MlmE..l<ONU\lt'CHERR'fTREEilNlERSGOPE) 

111 16 19 EVACUATE THE DANCEFLOOR I C!R.SCADA jROBBl!tS} 

G 
18 

l8 7 :~~~~:~~t!~l~~C~PE) 
17 22 ::::r:.i~N H~~i.o~oS.A. 

HARD C, 20 Raw!NA FEAT. JEEZ'( SRP10 Ef JAFA/IOJIIG 

20 

21 

19 28 ~~ o~~:~.~~.~~ 
21 16 :;4,,E,7!,,~,~o~:~~~t.[co,,, 

G 22 13 
IF YOU ONLY KNEW 
SHINEDOWN (AltArHIC} 

G 23 

0 24 

ONE LESS LONELY GIRL 
JUSTIII I IEIIER ISLANO/lOJIAG 

FOREVER 

25 25 19 ro~;;~:l:.~:1v1~~ REPUBLIC 

G 2, 

G 29 

28 28 10 

LIVE LIKE WE'RE DYING 
IRIS AlUII 19/.KYE/JLG 

TELEPHONE 

NEVER GONNA BE ALONE 
NIC.R 8ACI( lROAOA.UNtlERIRRP) 

29 26 101-"~"'l~" t= \i"'A~". r"'"-"! ""~"'"r""""'~'"'c,_, ____ _ 
~ LIFE AFTER YOU 
~ J O OAUGIITRY fl 9/RCAJRMGl 

~ CARRYOUT 
1il' J l lW8lWIIRA1 . .umllUIUBU'1:4MDS~llAtK(;IIOl.tll\l(TOSOOJll{t 

~ 33 IMMABE 
W THE I LACK EYED PEAS (INTHlSC:OPE) 

33 32 

e, 34 

G 35 

C 36 

HEAVEN CAN WAIT 
WE TIIE KINGS S.-CURvt 

WHATAYA WANT FROM ME 
ADil.M LAMIERT 1 '9JRCA/RMG 

IN MY HEAD 
JASON Dfltll.0 (BELUGA HEICH1S,,,\'A.tmER BROS.) 

ALL THE RIGHT MOVES 
OIIEREPUBI.IC {MOSlEYJINTERSCOPE 

39 19 :~~NRl~~t~ .r,~.~~"1 {ROC NATIOFI) 
~=~~=~~~=~~---

L9l, BREAKEVEN 
~ 38 T1IE SCRIPT (f'NOKOOENJ C/"Ef>IC) 

L9l, SHUT IT DOWN 
W PIT8Ut.L FEAT. "KOtl !MA .31)5,POlO 6ROUNOSWRF.f8) 

"9!1' RAIN 
~ J] & CREW ('I/IWO-UP) 

A year ago this wetk, lady 6aga had yet to lead the Nainslleam Top 
40 airplay <hart. Now, she's tied for second-mos! No. ls in lhe 
s,nvey's Tl-year history. 

"Bad Romance" ,~es 2-1, granting lady Gaga her f~lh <onse<u
tive No. I ~nee lbe swt of her career. The first four appear on her 
debut album, "The Fame": "lust Dance" (wbich reached lhe pent
house in lhe Jan. 24, 2009, hw,), "Poker Face," "love<iame" and 
"PaparauL" "Bad Roman<•" Is the lead single hom lady Ga111's 
"The FM1e Monster," which 
includes the chart's No. 27 
song, "Telephone," fealw
ing Beyooce. 

Sin<e lhe llai111tream Top 
40 tally la00<bed In Octobel 
19'.ll, llariab (arey (Wbo 
arrived wtlh five <onse<Ullve 
No. ls on the Billboant Hol 100 
In 1990-91) leads with six No. 
1~ Beyonce, lady Gaga, Avril 
Lavigne, Pink, lllttney St)ears 
and Juslin Timberlake follow 
with five <hart-loppers. 
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0 • 0 
0 
G • G 
e • 111 

11 
0 
0 • 0 

0 • 0 
0 
G • G 

~::iii!~ TITLE ~- 1i ARTIST (IF.tl"Rlftl , PHOMOIIOII LA&l:ll 

YOU BELONG WITH ME 
lAfttaSWIR ,Bt; \.11,CHrlr.U,Nc~SAl ~1:./'.S.. 

22 
FALLIN' FOR YOU 
OOl.8tE CAlllAT (UtllVERSAL REPUB.LIC) 

18 ~:.Y~~~~.M.~J. ~.~.~ YET 

34 HER DIAMONDS 
ROB THQMA§ fEMBLEtA(AnANTIC) 

4 43 !~.~ C~~~~~LT DISNEYMOLL\'WO-OD) 

47 COME ON GET HIGHER 
MATT NATHANSON !\IA!i!SUAROi'CAPfTOl} 

PLEASE DON'T LEAVE ME 

30 ~~:~R1~:~2~,o 
18 fN~:,~~.~~NO AWARE/COLUMBIA 

11 16 ~:.::~~;,~~, ~~D~: . :;vHAT LOVE IS 

13 13 !~,~~:.~~.G,o~E'' " 

FIREFLIES 
OWL cm fUN WERSAL REflUBLIC 

24 II :~.~~~~-~l~J~.?RN TO FOLLOW 

CHASING PIRATES 
NORAH JONE$ F.LUE )}0l E/CAPITOL 

I 22 

16 ~~~~Ar,lSL!r ATLANTIC 

4 24 ~-~\L.i.cm TOP OOG/ATLAl<TIC 

20 ~~:• ,~?,~1~0~1,~:ER 

15 NEVER GONNA BE ALONE 
NICKELl,l,C( r ROAORUMNOORRP) 

36 USE SOMEBODY 
ICINGS OF LEON IRCA!RMCj 

JO ~!~~~~~QU~IVr~~ AEPUSLIC 

27 :,~;>..1J!t.~~t1,~~RSCOPE 

10 I0 HALFWAY GONE 
LIFEHOUSE (GEm . .N/ltffERSCOPEf 

12 11 LIVE LIKE WE'RE DYING 
KRIS. ALUM 19/JIVEJJLGl e 13 
LIFE AFTER YOU 
DilUGHTIIY (1 9.rRCil/Rtl6l • MAYBE 
IMGflll IICHiUI.SOII "'•_, 24 001:,NAL SG~.-.l.AlmD'.ISAL MOT0'"'4 

15 19 

14 :r~~IJUIUO.lNLSHEAAYIAWl,ifERSCOPEI 

HEARTBREAK WARFARE 
JOHN MAYER fCOlUM81AI 

15 [~,.~.?.~~J11~NEW 

20 :.EJ~~~-~;,!,~
0
0RN TO FOLLOW 

I I ~::~;rc,M,;~, : ,~ ~ YET 

18 f,?.~R';,E~ ~RO,t/ANOE RGINICAPITOl 

19 PARTY IN THE U.S.A. 
MILEY CYRUS lHOLlVWOOO) 

17 BREAKEVEN 
THE SCRIPT jPHONOOEMIC,'EP1C) 

CARRIE UNDERWOOD 19/ARISTA NASHVILLE 

40 I Go to www.billboard.biz for complete chart data 
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20 ::;~: :~~~:,~ WAHi YOU TO) I WAHi YOU TO 

22 UPRISING 
Ml/SE jH~UUIA-3./WAJINER tnrnS.) 

15 121 ~~~.~~~!!~!~KtH) 
19 31 ~.~~o~~~~~?.i 
16 10 ~~v:-.~:~~Ulll!RfS OGC/INTERSCOPE 

17 20 ~EC!~~~I,J~~L:ALL 

18 31 ~-=::.~:v:,~c~ir!E SHOP/WAA"R BROS 

YOUR DECISION 
ALICE IN Cf!AINS IRGINICAPtlOl 

21 19 !:.~NA&I.I/OCTON~INrERSCOPE 

22 11 ~.'::Cf,:;!~~: fLAWlESS/GEffEN/lortRSCOPE 

23 20 ~:.~ ~.~~-:-:.~ 
A 25 SCREAM WITH ME 
~ MUDVAYNE EPIC 

28 

16 :?c~SA~~E'!,/INO/All"'11 

26 16 ~~~.~;£~. ~~r~1~/~H~:~H~~All'"11'! 

29 15 ~~~.~~~.~~' ~ OWHERE 

28 11 ~~oA!~IS 
27 20 ~~.~~~S ~~~L;GIN, CAPITOL 

LETTER FROM A THIEF G 30 CKEVELLE JEPIC) 

G 
G 
G 
C 

J 
MEDICATE 

3 1 19 AFI (OGG/INTER SCOPE) 

SHAKIN' HANDS 
32 

S ~ NICIELIACt: (ROAORUNNER;-RRP) 

33 l 3 ~~~~! ~~~~ ~ O~ NGERBlRO) 

39 I I HEY, SOUL SISTER 
TRAIN (A\\'il.RE,'COLUJ.tBIAI 

ODD ONE ,... 35 
'iji' SICK PVPf'lfS jRMR/VIRGltt1CAP1TOl) 

G 36 11 ~JE~U~:Lr~o~:.ss 
rl!!'; j WHO SAYS 
W° 41 l l ,OHNMAYER (COlUMBIA) 

~ 37 I0 MESS OF ME 
_,, SWITCHFOOT jATLANTIC) 

""" 38 IT'S NOT YOU "'1 HALE$TORM (ATLANTIC) 

40 34 EYESORE 
JANUS ~EAUO/ILO 

0 44 
CHASING PIRATES 
NORAH JONE'S BLUE llOTEJCAPtTOl 

42 40 11 BROKEN, BEAT & SCARRED 
MnALUCA (\\'ARMER l:IROS ) 

49 lO t.'~!~AT~!V.rL~R/FICllO.,GEffE-"TERSCOPE 

42 4 
::~,::.~: - • iPAOSPECTFAR• 
SHAKE IT OUT 

43 

45 

MMICHESTER ORCHESTM. (FA\IORtlE GENTL8 1Al{,'CWJMSIA) 

BRICK BY BORING BRICK 
PARAMORE fUELED SY R-'MEWATLAtlTIC/RRP 

FIRED UP 
THOUSAlfD FOOT IRUTCH (!001H & NAft/CAPITOIJ 

YOU & ME 
DAVE IU.TTIIEWS 8ANO BAWA RAG frC RtAG 

MOUNTAIN MAN 
CRASH !ONG$ tCUSTil.R01UtJII/ERSAL IAOTOWN) 

50 50 l 9 ~ ... ~~!!1:(~ ERCER STREETI00WtH0Yltt} 

The Folk Albums <hart (Set page 16) 
SPOrts its fist nonholiday No. 1: lhe Avett -
Brothers' "I and love and You." (The 
titlecutb1'1elsal No. llon Triple.I.) The 
only p1e~ousleader since the former list 
launched last month, Bob Dylan's 
"Ch1istmas i1 lhe Heart,'' dips 1-9. 
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1 22 UPRISING 

l J THIRTY Sft(NWS TO IIARS IMIA RIAL lfl.GIM AP-IIOL 

20 r:.:::::~:1~0~~
1
WANT YOU TO) I WAIIT YOU TO 

4 18 BREAK 

29 RISE A6AINST OGC,INTERSCOPf 

2 1 ~~.~.1,~!'0:.:,wooo 
22 ~:,~ ~<;!~~i,~~.7Ji;YALL 

16 ~ ,,:::, ~~~~/NEW 

!O 10 ~~Mv:-R~:~~UlTURES /OGC/1NIERSCOPE\ 

11 11, ~I,!'~,~~i-!!~'"""I 
13 43 :~~\~, ~:')J,CO~ NGER8rRO 

15 51 USE SOMEBODY 

22 21 16 

G 24 

0 26 
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• 0 
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0 • 0 
0 
10 

11 
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:;~ =E TITLE ~111 ARTIST fl'-IPRINT, PROMOTION l ABEL) 

1 12 CHASING PIRATES 

20 

14 
JOHN MAY!R COlUM,rA 

4 13 ~~~~~~ (ROSWEl lJRCAJRr,O) 

14 ~.~~;.~ y Prt'i.i~IJ/flCHON/GEFFEN/UI ltl!SCOPE 

I l :.~!~.:~~:.r~,;ENCH 

17 

YOU & ME 
OAVE MATTHEWS I ANO_jBA,tA RAGS.,JIC.MU.tG 

(JYOO'll:IIO~E/IINCiflWINT111UT~IWN«111UTO 
WU:ZER OGC;INTERSCOPE 

19 ~:.~~:~u COlUJJBIA 

11 48 ~~ 0~~:E,~J;,?,~ 
10 26 ~ 0Y111~ ..,. ,.,. • ., ........ ...,~"'""-"'-

12 25 ~.~,~!!1:~ .• CEA STRm ,,o,,.,ow. 

13 17 

15 4 

17 11 

I AND LOVE AND YOU 
THE Al/£TT liftOTHERS fAl.1ERJCAN,'COlUMBtA 

HEARTBREAK WARFARE 
JOHN MAYER COLUMBIA 

BETTER TOGETHER (LIVE) 
JACl .KlHIISON RUSHFIRE/lll•JIVERSAL REPUBLIC 

14 14 :;;~.~~~! ~~-~ .. ~~~)~~~AllA>mC 

16 16 :~ ~~~:R {SHOCKORA'1A,KIRTLAND) 

~ 18 SHADY ESPERANTO AND THE YOUNG HEARTS 
~ STffHltl KELl066 AMO Tt!E SIXEIIS At<6U,t.R0 

~ 21 11 HEYWORLD 
...., MC$8.RWIII .. Sf't.UIIIW IIOOOOO~ANll..Vl'!JfRiA\.RtPU~ 

FIREFLIES 24 
OWL CITY (UNIVERSAL k EPU BllC 

24 20 

• 29 

KILLER LIFE 
SHER'il CROW A&l.lrlNlERSCOPE 

1901 
PHOQIX lOYAUTEl'GLASSJJOTE 

Data for week of JANUARY 16, 2010 I CHARTS LEGEND on Page 39 
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' HOT COUNTRY SONGS~ 
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NEED YOU NOW Lady Antebellum 
P.WORLEY,LADY AWTEBELWM D.H,t.Y'llOOD,C.liELLEY,H SCOTT,JJ(EAR 0 CAPITOL NASH\IILLE 

A J I WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley 
V' 4 

8 8EAVERS O.BENTLEY 8 (IE,t.VERS O BENTLEY • CAPITOl NASH\IILLE 

0 SOUTHERN VOICE Tim McGraw 
• 4 B GALUMORE TMC-GRAW,I) SMITH OOUGLA.S,B OIPIERO • CURF. 

A DO I Luke Bryan 
v_ JS l!:.VfNS L.BHYA.N,C.KELUY,D HA'fWOOD 0 CAPflOl NASH\IILLE 

Al. RED LIGHT David Nail 
W F llOOELL ,I.I .WRUCKE J SINGLfTON,J.l PEIRCE ,0 t.1ATJ(0St:Y • r.tCil. NASH'l'ILLE 

lll!!li 16 5 George Strait 
WJ' t G.SIRA.IT,T.BHOWN (J.LAUDEHDALE,t:.UA.RVEL,J.RITC.HEY) 0 f.tCA NASH'l'ILLE 

~ TEMPORARY HOME Carrie Underwood 
W° ' Ill.BRIGHT C urmER\\'OOOLUIAO Z r.fALOY 19 JIRISTil. NASH\IILLE 

Easton Corbin 
(l) M£RCURY 

Blake Shelton Featuring Trace Adkins 
@ \\'ARNER SAOS./WAN 
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~-G 
G 

IJIJS.6 minion G 
l~tener i11111ressions, 
fourlh ~ngle from G 
" leamto Live" . 
(No. 8 on Top 
Country Albums) 
veMreatest Gainer 
nod in Its 13th dlart 
weel Firsttlvee 

G 
G 
G 

trun each spent 
time at No. 1, most 
recenUy when 
" Alright" ltd the 
Allg. 1511st. 

e 
C 
G 

[]] 
Ballad aosses the 
Alrpowei thresllokl 

G 
_G 
G 
G • In Its sixth dlart 42 

wetil 05.Z minion 
impressions, up 43 

31%). To find a 
song with fewer 

44 

wee!G on the 11st, 45 

27 

23 

29 

30 

33 

33 

37 

43 

34 

3S 

39 
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42 

40 
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46 

HELL ON THE HEART 
J JOYCE E CHURCH.D RUTTAFUSPILLMAN 

GIMMIE THAT GIRL 
Pl 'IIFllGKl /R il.KltlS,O DAVIOSOtJ fl HAYSLIP) 

AMERICAN HONEY 
P.WOALEY.LADYANTEBELLUM S.STE\IENS.t.R.BARLOWE.H LINDSEY 

THE MAN I WANT TO BE 
J.STAOUO 8.JAt.1ES.lNICHOLS 

HOW FAR DO YOU WANNA GO? 
PA.SERLETIC tA SERLETIC,J SlEELE O t.lVRICK 

LOVE LIKE CRAZV 
D.JOHllSOtl D.JOHNSON,lJltMES 

DANCING IN C IRCLES 
J.COP~ R.E.ORRALt S.B.LttES R.E.OARALL R.SPRlr<GER 

19 AND CRAZV 

Artist 
IMPRrNT & titUl.tBER I PROMOTION- LABEL 

Sarah Buxton 
LYRIC SlREH 

Justin Moore 
0 VAlORY 

Eric Church 
• CAPITOL NASHVILLE 

Joe Nichols 
(g UNl\1ERSAL SOUTH 

Lady Antebellum 
0 CAPITOL rtASHVILLE 

Chris Young 
0 RCA 

Alan Jackson 
AJIISTA NASHVILLE 

Taylor $win 
(l) SIG MACHINE 

Randy Houser 
(i) UNl\1E~SAL SOUTH 

The Band Perry 
(l) REP1JBLIC f(ASHVIU.E 

Gloriana 
@ EPA8LEM/WARFIER 6ROSJWRK 

Lee s,1ce 
0 CUF!.13 

Love And Theft 
L'f'RIC STREET 

P.t IRWIU J KEAR,K.Ot,11.mSON lRWW J KEAJI K OStAUNSON IC SHEPil.RO 
Bomshel 

0 CURB 

THERE IS A GOD 
f 8ROWN A GORLEvtOU80fS 

OUGHTA BE MORE SONGS ABOUT THAT 
B.Cl-iANCE'f E I.IONT£0MERYG.HArlltAN f.O'llONHELt i.TRIBBLE 

SHE WON"T BE LONELY LONG 
K STEGALL (D JOHl'<SON.P.O'OONNELl,G.6Rlm N 

THE CALL 
J STROUO IHENtlON N.GOROOlt J CAUP6Ell 

UNSTOPPABLE 
ll.HUtf,HASCAl. flAITS (J.DErofAACUS,H llMOS!:.Y,J.f.SLJIIER 

EVERYWHERE t GO 
P.VASSAR f:VASSAR .STEEtE 

Lee Ann Womack 
(!) MCA r<ASHVILLE 

Montgomeiy Gentry 
COLUl.1BIA 

Clay Walker 
0 CURB 

Matt Kennon 
0 8Al.tAJAl.1/STROUDAVARIOUS 

Rascal Flatts 
(l) LYl!IC STREfr 

Phil Vassar 
ijJ UNIVERSAL SOUTH 

25 

27 

28 

29 

3G 

36 

35 

38 

33 

G) 21 

0 23 

e 24 

G....22 
C, 26 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU 
C LINDSEY C UNDSEY,AMAYO,TVERGES 

Kellie Pickler 
@ 19,,BtO, 21 

Yl>U'd neecl to S<roll 
down to laity 46 .. 10 1 WORK HARD, PLAY HARDER 

G WILSON.IR ICH ,B CHANCEY G WILSON,J .RICH.V MCGEHE 

LOVE LIVES ON 

Gretchen Wilson 
0 REONECKIC:OS 

G 2S 25 

HIGHWAY 20 RIDE 
l( STEGALU.BflOWN jZ_BROWlll,'11.DURREHE) 

KEEP ON LOVIN' YOU 
O.HUFF (C SlAPlHON.TWILWON) 

(t) TOP COUNTRY ALBUMS'" 
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11 16 19 

12 19 21 
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14 17 14 

111 11 12 

111 13 15 

17 20 20 

18 24 27 

19 21 23 

20 IS 17 

2 1 2S 25 

22 23 24 

23 13 13 

24 22 22 

211 29 30 

fearless 

Play On 

CAPl10l NASHVILLE (13206 (12 98) Lady An1ebellum • 
~~=1()~:!~!IOC ~11Blt~(1l'ili) The Foundation • 
tA~~E~~O\:;i7E(~S~ SI Wide Open • 
MIRANDA LAMBERT 
COlUMBIA 4585-4.IS.~1!(, (12 98) 

TAYLOR SWIFT 
BIG l l JICttll!E 07Sfl12 (18 ~) (!I 

DARIUS RUCKER 
CAPITOL NASHVILLE 85506 tlUB) 

TIM MCGRAW 
CURB 79152 (18.981 

Revolution 

Taylor Swift r II 

Learn To Live • 
Soulhern Voice 

~2~~Jo~0~;8.~ Hannah Montana: The Movie • I 

KEITH URBAN 
CJIPl10l NASHVILLE JS751 .. (18 98) Defying Gravily • 

LUKE BRYAN 
CAl'l !Ol NASHVILLE 65833 l1UB) 

TOBY KEITH 
SHOW 006 NASHVl ltE 027 (18.98) 

BRAD PAISLEY 
NIIS1A.~J7.JS2iSUN(13.9S) 

REBA 
S'WSf!UKP.«tlOJV,\L(ffi (18.$)@ 

RASCAL FLATTS 
LYRIC STREET 002604 118.98! 

KENNY CHESNEY 
BtlA 49530/SFAN (11 "98) 

CHRIS YOUNG 
RCA 2:l-818/Sr.tN (10 'ilS) 

BROOKS & DUNN 
NII.W.w&Ml! 499?Zo'SUN (1198) 

SUGARLAND 
t.fERCUAY 011273•/UtASN (13.98) 

ROSANNE CASH 
PAANHATTAN "9657w'SLG 111 S.5) 

Ooin' My Thing 

American Ride 

American Sanrday Night 

Keep On Loving You 

U nsloppable • 1 

Greatest Hits II 

The Man I Want To Be 

# 1 s ... And Then Some 

Love On The Inside fJ 

The List 

~~~u:;011~3~ .~:~~13_991 That Lonesome Song • 

~ c;~:~~L~~~11:~ur.tGH c13.9R) Twang • 

~=-~~nw:~•>ll NOW11-.fSV"1a!l calCMry~.2 

JUSTIN MOORE 
VALORY D10D (10 9.S) 

Justin Moore 

Josh Thompson 
(l) COLUtA!llA 22 Antebelu m's 

"American Honey," 
47 

28 

27 

28 

29 

30 

3 1 

34 

311 

Gary Allan 
(i) f.fCA NASH'l'ILLE 21 

24 

whkh posts a thi1d· 48 

week SIJlge (38·!0). 
49 

so 

~1:1 ! S!i ARTIST ~; !! II 11.tPRIM-1 & NUPABER / D1SJJUBUllrHl LABEL (PHIC.t) 

34 33 ~:~~""""'"'""r• SmJsOfwAAd

~:~~!v <;.~:~i~~1,~~SI little Bil Of Everything 26 

33 

32 

31 

27 

40 

30 31 

36 37 

37 36 

SI 49 

49 51 

59 66 

S4 57 

I/I 
!!: 

111 

DIERKS BENTLEY 
CAfllOL tlASH'l'ILLf 02158 (18.98) 

KELLIE PICKLER 
19/BrtA 22tl1I/Sl.tN (11.98) (£1 

GLORIANA 

Feel That Fire 

Kellie Pickler 

Gloriana 

RASCAL FLATTS 
LYRIC STREET 002764 (13 '98l 

Greatest Hits Volume 1 

ERIC CHURCH 
C.Affiot NASH\IILL£ 20B10• !12.98) 

JAKE OWEN 
RCA 31287iSMN (12 98) 

RANDY HOUSER 
U"IVERSAL SOUTH 011~99 (10 951 

Carolina 

E .. y Does It 

Anything Goes 

~~RV~~~t:~'l"'""~•'I ® LIVE On The Inside 

;~.;JE ~~.~~01 116.98) Ride Through The Country 

~:R~~o~~HY!J.~ (11311.t1UMG1t (13 98l Natural Forces 

DAVID NAIL rm About lb Come Alive 
t.('.A~l)11C03,'\l.4(1f(l0.s6) 

JOE N ICHOLS Old Things New U.NIVERSAL SOUTH 012989 (13.98) 

BOMSHEL Fight Like A Gir l 
CURB 78946 (18.'98! 

BIG & RICH Greatest Hits WAJltJER 8ROS S1'9705/\VR~ {16 9S) 

0 BASON M HOPE.S Sl EVUrn,1.t,WESl 
Mallary Hope 

(!) MCA f<ASHVILLE 

MY BEST DAYS ARE AHEAD OF ME 
ti.BRIGHT IA.G.REEN,K.BLAZY 

Danny Gokey 
(i) 19,RCA 

COUNTRY LIVIN' 
N GOlOEN.O GEORGE S J.WllllAl.lS,O GEORGEJ OWENS 

Williams Riley 
0 GOLOE!t f(ASHVIU.E 

21 

24 

Houston County 
@ STROUOAVARIOOS 

(t) TOP BLUEGRASS ALBUMS'" 

wl!I e 
Tille §i !: ARTIST 

b IMPR~T & KUMMER j DISTRIIIUllMG LJl!IEL 

1 46 =-.t)SH.r.ft.61~7•HUJIA)ffi 
TheQu,, Ne• SOOllSft< Thef .. ~m,i Ban~ 

2 14 PATTY LOVELESS Mountain Soul II 
SAGUARO ROAO 24976 

3 67 OLD CROW MEDIC INE SHOW Tennessee Pusher 
NElTIVfRK 30812" 

4 10 24 SARAH JAROSZ 
f>UOAA Hill 40~9/WE.LK 

Song Up In Her Head 

5 12 IS LOUDON WAINWRIGHT Ill Hi;lll\loe ! lt!JNlme Tte!ralel'o<t,l'tqed 
2MO STORY SOUNO 00-1 

8 17 TI-EISAACS The t;aacs ... Nilll.r.1tf. M AlmOS1 A C;wab Cole:iln 
uAfll91,Al.l!l:f10..P~4 

7 16 RICKY SKAGGS Solo: Songs My Dad Loved 
WGGS FAltlLY 901009 

8 11 SAM BUSH Circles Around Me 
SUOAA HILL 405.SJWELK 

II 15 13 THE DEVIL MAKES THREE 
MILA!(- 36•26~ 

Do Wrnng Right 

10 11 CHARLIE DANELS il111e-&fllnl<:tJ1lolll\llrtl:!~CIII-M 
f..LUE HAl 4754JE1 

.. 

.. 

Iii 
::I 

19 

1S 

24 

27 

REBA'S BIGGEST EVER 

37 

38 

39 

40 

41 

42 

43 

44 

411 

S2 52 ~ =~~~l!UJ llil'!luSolhelJmHHlsOfftaro,,TM I 

35 38 ~:ENC~A; A~N~~!~~!u (lS.~Si Lucky Old Sun 

Almost 34 years after her Billboard 

chart debut, Reba McEntire posts her 

longest No. l stand, as "Conside r Me 

Gone" spends a third week atop Hot 

Count1y Songs. She hasn't held at No. 1 

for two consecutive weeks since "I fYou 

See Him / If You See He r" (with Brooks 

& Dunn) in June 1998; her most recent 

solo m t to reign that long was "Is There 

Life Out There" in March 1992. Besides 

4 7 

48 

48 

50 

46 

ss 
47 

43 

42 39 

41 41 

J IMMY WAYNE 
\tALORY JW0200 (12.98) 

LOVE AND TH EFT 
CARCl\\'000 0021~L'i11C snit:El (11.9S') 

PHIL VASSAR 
UNIV!:.R;S,.L $0UIH 013125 (13.95) 

TRACE ADKINS 
CAPflOl NASH\llll£ 20281 (18.98! 

TIM MCGRAW 
CUR8 79118 (1 U8j 

MARTINA MCBRIDE 
kCA.34190.•SWN (17.98) 

Sara Smile 

World Wide Open 

Traveling Circus 

X: Ten 

Greatest Hits 3 

NOi'/ That's Ylhal I Call Cooniy 

Shine 

3l 

10 

29 

Carrie Underwood and Taylor Swift, McEntire is the only solo 

female artist to lead Count1y Songs since Sara Evans, Faith Hill 
and Jo Dee Messina each scored No. ls in 2005. -ll"'ade Jessen 
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2 4 

"'' FREED ,. 
2 MARV J. BLIGE 

STfO&ft WmtEAQI TEAR l.lffllWICKWffN 013722..'GO. 

a 30 THE BLACK EYED PEAS • TH( Ul,O, IN1"ERSCOPE 012697";16A 

4 YOUNG MONEY 
'WEIIIElll!NlM:flEYCJSll!Ql'tlll/SMlf.ll~IILmtAfMC 

• 33 EMINEM 
MN'SE V.a,StWJV MIEFl~tNTERSCCff0'2fl63' ,Ui.6. 

• RIHANNA 
RATIO R SRP/OEF JMA (113736/10J).1G 

7 ROBIN THICKE 
SEXTIERAPt':H SE.SSICIISWllJW<,,MEMSCCff.GI~ 

• 1) 
MICHAEL JACKSON fJ lllllilB.JIIX!,IJIISntll:51\'(Y.tllDTIW>l'J 11,JlU,:it"OJjoS)t/ Ide 

• 10 17 JAV-Z • THE ILUEPNNT l ROC NATtON 520856~/AG ® 

10 11 4 GUCCI MANE 
111 mvs IWlllC0\'1$ £flor~~·,'lMJ61 m. 

11 9 4 CHRIS BROWN 
GRAFFITI JIVE 6143-'JJLG 

12 13 60 :!;:~R~MUSC'l.l'.Jlfi.bC(WA:11! 1!14!11S'J«IUt fJ 
15 50 CENT 

IIEFIJIIIS9>W!llll9Wl'f'mloW!t:lffl3,S';(A0!2:m"G\® 

16 18 TREY SONGZ 
READY SONG P.OOK/All il.NTIC 518794/AG 

12 4 SNOOP DOGG 
MMll:NWOOIIOUN]~ JVl.l:.fff()RlY®,l2't,Jl1lQ. 

17 R. KELLY 
UNTffiED JIVE 31136,IJLG 

23 4 TIMBALAND 
!IM.MJPIUDfl,SHXl(ltUl~WOWU..<aJtllW.5'G\ 

18 li DRAKE 
5G Hll llNl£fl'JU;\liYCle't.lSllr.llfl'\N'l:!allm-¥11~ 

MELANIE FIONA 
THE BIIOOE SRC/Ufff\lE.RS/1.L MOTOWN 013150;'tlt.1RG 

15 MARIAH CAREY 
MEMOIRS II= AH .,PEFffCT ANGB. ISlJl,l0 (113226llJIAG 

16 KID CUDI 
Wlt1••t11KltflWIDUICW.OLVf.~l(l:WIO~•!)JS@ 

26 BIRDMAN 
l'RICD.f$Sc:,&IM(tE'(,tJ>.M:JIS/4HJTUl'.W<IIJJ9l\:IAHl'.i@ -21 26 ~~x::~tllfJfTCCWUBtA891~2tWl'l' tAUSIC® • 

24 14 18 WHITNEY HOUSTON 
I LOOIC TO YOU il.RISTA 10033/RPAG -20 27 VARIOUS ARTISTS 

83 
"" on• 

JANET 
NUM BEA ONES il.&M 013612/Ut.1E 

35 CHRISETTE MICHELE 
EPJPHAIIY on JAM 012797JIOJMG$ 

14 BEBE & CECE WINANS 
STill 8&·C J 11 (1Sft.1AU.CO 

CLIPSE 
TIL THE CASIET IJIOPS COWMflllt 21099.'SONV' MUSIC 

JUVENILE 
COUY ,SCONflJlNT UJ11/£1/Al LANTIC 5112&3/AG 

16 NEWBOVZ 
$INl'l'~AIIIAMtStJm:J.SVJ,N~\"1f«~$0S 

B.G. 
TOO tl)Q0 2 BE Htl.LYWOCDCHCWA C,T'(.AlUIIIIC 2373,,t.1 

WALE 
ATIENTION OffiCIT ALLIO~ INTERSCOPE 013229~/IGA 

10 TECH N9NE 
K.0.0, STRANGE 6-1/RSC 

BOYZ II MEN 
LOVf DECCA 013393 $ 
BLAKROC 
BWROC 8t.AKROC JJOJ2~ Ex. 

PITBULL -
REIELUTION MR. 30$.IPOlO GROUffOS.1J 51991/RMG 

27 JEREMIH 
, EREIIIH WCK SCHULT!JOEF JAt,I 01J09S•110JMG 

ANGIE STONE 
UNEXPECTED STAX. 312$8/CONCORO 

VARIOUS ARTISTS 
IOflW$1KITIW0tfltllll.S,$UMN'HJ.~&.&Wll'q 

17 RAEKWON 
ONLY tlUtLT .t CUBAN UNX ... Pl II ICE H20 ,58794 

22 K0JON 
l lET AIO.lll ll'&l.l'A.fil\lt RSi\l. RH\18UC 01316ZU~11(; 

UL• BOOSIE 
Stff:FOO.ll(trl\Ql l'.f9)M(M)AZ21fU!iS'fl\\5lf'8\~HU 

50 CENT 
lfOl(lBF«S"l.(l'lKSU'TS~'l.~Jmcm\0.'E1 

KERI HILSON • INAPfRFtCTW(IUJLP.l[)S:,a'.D)ft:~MeASW'f012()»Q 

LETOVA 
LADY LOVE CAPITOL 97259 

23 FABOLOUS 
l.O.IDSWKt~(,0'181TSlffiMWJ»I.O!l93',lllltS$ 

52 12 MARIO 
D.11.A. J 49~57JRIAG 

Rihanna sbolb to htr fifth top 10 on B 
Mainstream R&B/Hip-Hop as "Hard" hikes 
11-10. Her past enbies to the region 
lndude lhree mart-toppers: "Umbrella" 
and her collaborations wllh I.I. on "Live _ 
Your life" and Jay-Zand Kanye West on C 
"Run This Towll." 

Billbcoortl. 

- ~ MAl,..STREAM 
/ti R&B/HIP-HOP~ • i.!!I Bi T 1TLE 51 •ii ARTIST lltAPRINl: PROI.IOflON weq 

I INVENTED SEX 

12 MBJJIIE FION,1, SRCJUIIIVERSAt. t.1010'1/N/UMRG 

SAY AAH 

4 7 

TRfl SONflZ FEAT. FABOLOUS SONG 8001(,,AILANl lC 

BEDROCK 
'GJlllltx,'FfAiumD .EliOEr'f.&.9ft.OO'tll~E-SIJ.lrlfilC.,. 

HOW LOW 
LOOACfltS OTP1DEF JMA/lDJtAG 

14 ~~:,:r -~! SH•DV/<FTER'1'1H/11lTERSCOPE 

14 !~z~l~~1~,~~T~0~1;,_,:;ND 

13 ~::E'!;!C JLG 

HARD 

10 ~0.!,;~::,~~Sl1ER '"°' "5VUM,,..lliRSl1 
TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS IMBKIJ RMG 

13 II GANGSTA LUV 
SNOOP 0006 ff,l,T, THE•DRIAM IUOOGYST'rU,41RIJRITYiCAPt 

SEX THERAPY 
IIOBIII TllCICE STAR TRAK/lrllERSCOPE 

I GET IT IN 
(IWfll'.11 FEAT. OOCCI IWIE A'Cff.D?.tl9CWD!iKS lll.G,C/lfffD_ 

WASTED 
flKQMd:ffAtFUSGI.OJll&JJt&.lll !R()(9JJAD.'iUCf.\'li'Wl'EIIEllllS 

I CAN TRANSFORM YA 
CHNS BADWII FUT. LI. WAna & SWIZZ BEAU JIVE.t'JlG 

1AM 
MARY, . BLJflE (J.1Alfl1AHCH/GEFf£N/1!+1£R$COPE 

BAD HABITS 
MAXWELL ,cotur, BIA 

I WANNA ROCK 
SHOIW ODGG ffiOGGVSTVLEIPRIORITYICAPITOl 

FOREVER 
IJR.l,KE (HAIM:Y F.4ASOH/ZONE 4/STREAtAllNE/ltHIRSCOPE) 

REGRET 
LETOYA FEAT. LUOACRlS CAPlfOL 

HEY DADDY (DADDY'S HOME) 
USHER FEAT. P'UES ILAFACWLG 

0 LET'S DO IT 
WW R.OCKA FLAME SO IC£Y/ASYLUPl1WARNER BROS, 

13 ~~.~~ ~ l~~D. iv RAm R 

10 J:;,~,,E~,?:,~ SHOITV/l<SYLUMAVARNER BROS. 

SAY SOMETHING 
llillAlAIIJ RAt ~KE IAOSLEY/SLACKGflOUt<OlfflERSCO 

FED UP 
QJIOO,ll0Kll.ll,Sllll,OIWC[.'ftlllll6~11UWMiTil8ESliE1l 

16 r:::~~ OOfiSIONE/Ji,E;OAI IERY 

14 ~~-~? ,:~~!:i;LO,COLU'1BIA 

MEDICINE 
Pt.IE$ FEAT. KERI tll SON S.16 GAlES/SlF-M-SLIOOAlll\NllC 

11 ~~~.:?,.::...,,,.,...,_.,,~--,,..., 
I GET CRAZV 
NICKI IIIN.U RAT. LI. WAYNE YOUffCl MON~ 

TIP OF MV TONGUE 
JA66f0 EDGE FUT. TRllilA & GUCCI MANE SLIP•N•SL1DE 

STEADY MOBBIN' 
YOI.IIG NOIIEYFUl GUCCI ICAIIE M~f¥,\lt.ftl.AS/o1,,!>'J'"(l\1~1J~II 

CRAWL 
CIIIIS IROWN JIV£/JLG 

ALL THE WAY TURNT UP 
ROSCOE DASH FEAT. SO LUA 8()Y TELL 'EM MUSIC UNE 

ECHO 
R. KRLY JIVE/AG 

ON FIRE 
Lit Wil.'fNE CASH MOffEY/UtJIVER$,t,L MOTOW~1lJ).lRG 

AIN'T LEAVIN WITHOUT YOU 
.&AHEIII \DIVlr•E MILlJltlU.MIIC) 

a 
4 

16 
OAVD GUffiA FEAT. AKDlf GUM/AS TRAl'I/ERKS/CAPITOL 

HARD 
RI HANNA FUT. J EEZl SRPi 01:f JAJ.1,'IOJ).IG 

TIK TOK 
kf.SHA AASZ NOKEV'RCA, Rt• G 

17 ~ ~~~ MASOIIIZONE , r.n11e,MUNEIINTERSCOPE 

17 J:; .~: ~;'.~~ SH01TY/ASYLUM"'ARIIER SROS 

12 ~~~~~l~~,.,., ~ o:;<;VSM£fRn•l\\Cl1"(l.l 

21 : .~: ~~~,\~~ HEIGHTS/WARNER BROS 

BEDROCK 
YOUIIGMOIIEYFUtl UMJ J'(,~11:'iitJ.SHM-JffltlltASILl'l)T()l 

16 !:~c~ J . ~ ~~A,:;1SCOLUMOI, 

10 ~!~~~.:1;:~~ !i~ UOl,fflN'1f&J.""8.t 

BAD ROMANCE 
UJJY GAGA SlREAMl.t(£J.,_'ONLl'IEJCWERRVTREEi1tH£RSCOPE 

HOW LOW 
LUDACIIIS OTP/DEf JAF,f/lDJl"G 

.. ~ ....... 10 ~~~!eAY:\~ ~IOJ~lNMASA!.l,()ltll'lt. 

- 38 
40 39 

27 ?.~:NfEA[ Lil WAYNE ..-,1,v LNIIIERSI< REPUBL< 

14 ~f.~!.~.~. ~~~:~, ... 
SPOTLIGHT 
lll}CC MAHE FEAl. USIIER ~StlJAD,ASYWM, \\w-tt818Rt:6 

l 5 ~~:, : N~! ISHAOYJAFIE .. 1Al H/INIERSC .. , 

I INVENTED SEX 
TREY SONGZ FEAT, ORAICE SONG BOD«IATLAWTIC 

SAY AAH 
TREY SDtlGZ FEAT. FABDLOUS SO>JG BOOK'ATU fHIC 

SHUT IT DOWN 
PrTBULL FEAT. AKOII llR J05'1)0l0 t.ROONDS J HMG 

16 PAPARAZZI 

CRAWL 
CflRIS BROWN JJVf/JLC, 

l 3 :.~~~ .. 1~~-~it~~: &y~IZZ W.TI J/VEJJlG 

1AM 
MARY J. I LIGE t.lATRlil.RCHJGEFfEN/lfflERSCOPU 

TELEPHONE 
WJT~FUl IIYClltE JRfN.Ulf..~'06A'flffE£'1!1I 

l 8 ~NTI; ,; ~!1REISLAN D,10JUG 

GIVE IT UP TO ME 
SflA):IRA FEAT. LI. WAYNE EPIC 

TRY SLEEPING WITH A BROKEN HEART 
ALICIA KEYS M6K,,'J,'RMG 

IMMA BE 
THE BU CK EYEII rus IMIERSCOf'E 

l 2 :RRNEY SPEARS JIVE/JLG 
ONE LESS LONELY GIRL 
JUSTIN BIEBER SLMW/IOJPAG 

17 ::;J~.., .. ~"~"""" o;mom,,..... ..... 

MEDICINE 
PLIES FEAT. KEfll HILSON BIG 6.6.T£S,,SUP-tj-SL1DEiATlArrnc1 

IN MY HEAD 
JASON DEAtJl O -8ELU6A HEIGHTS/WARMER BROS. 

I GET IT IN 
OM,IMJI rEAT. GUCCI MAIIE 1.IRACFl!.l)t.lJ9CWUIIKS111J.G,t#'l1Ctl 

BREAK UP TO MAKE UP 
JEREMIII ().11CK SCHULll /DEf JAM,IC.Jt,1G) 

As Christmas sales wind down and sales retum to pre-holiday 
levels, Alicia Keys and Mary J. Blige retain their lock on the up

per positions ofTop R&B/Hip-Hop Albums. Keys' "The Element 
of Freedom; down 71 % from last issue, returns to the pent
house with 80,000 units, according to Nielsen Sound Scan. and 
sends its grand total to 700,000 since its Dec. 15 rd ease. Sales of 

Blige's "Stronger with Each Tear," the former leader, erode by 
81 % from its winning frame to shift 62,000. Her album has sold 
392,000 copies. 

Most of the chart's otl1er titles also experience the usual slide 
coming off the brisk December shopping season. To reflect a bal
anced chait , bullets this week are awarded to albums whose sales 

declined no more than 45% from last issue. -Raphael Georg• 

AIRPLAY 
•10MITORED 8't' 

SOLDIER OF LOVE 
SADE EPt COW.t.1BIA 

IT KILLS ME 

SALES DATA 
C0•1PILED 8't' 

!!i.,l.~~!'! 
SoundScan 

MElANIE RONA SRCJUNIVERSAL MOTOWN.>U.,1RG 

WHAT l'VE BEEN WAITING FOR 
UIIAN MCKNIGHT HARO WORK/fl 

CAN'T LIVE WITHOUT YOU 
CHARLIE WILSON J> FAUSIC/JIVE/JtG 

CLOSE TO YOU 
tlEflE & CECE WINANS 8& 't.1ALACO 

DOESN'T MEAN ANYTHING 

COLUtABIA 

DON'T MAKE 0EM LIKE U NO MORE 

BULLETPROOF 
RAHEEM DEVAOOIIII FEAT. LUDACIIS JM:/JLG 

SEX THERAPY 
ROIIII THICI.E SlAk 'fRA 1NTERSCOPE 

1AM 
Mil.RY J. Bll6E 'MATRIARCHIGEFFENIINT£RSCOPE 

I CAN'T MAKE YOU LOVE ME 
eovz II MEIi DECCA 

NEVER KNEW I NEEDED 
HE-YO oeF JAt WAll O!SNEYJIOJMO 

23 ;.:;1~.J.~': .... ....,.,....,,,,....,.,,,,,,.""'"'"" 
I LOOK TO YOU 
WHITNEY IIOU$TON il.RtSTA/At.lG 

OH 
H YON EDMONDS (MAKEt 

l Q OIIAICI MASON/ZOtlE 4,,'$TJIEAA1LINEIINTERSOOP1; 

12 ~~~~!1~<DOOGYS1'11.t_,,0/<11'/,CA111<" 

16 :!:' .!!r .~,~ /SHAOY,AfTERMATH,IN1£RSCOPE\ 

14 ~ .~J .. ~f:V~ (SHD1TYIASY1.Ui,,WARN<R BROS ' 

11 ~0,!;1~7.J. ... - "' =--·
I WANNA ROCK 
SNOOf 0008 lOOGGYS1Ylf/ ffilORH'1/CAPlTOLI 

24 ~~,.N = ,T;J..V:.'!m (ROO •ATIOt/1 

23 
:::J~'1.QOl~H-•f"10<"""""-"'"""'""" 

30 ~ ~~.~~T~f,_,!!!Eoe~!~10A141lEf .IAl•o_.11, 

37 = ~,1,.,~~~~/,V ........ 5'1. 11010\ll<U.11\(l] 

0 LET'S DO IT 
WAKA FLOCK.ti HAM( so ICEYJAS\'lUPAl'IIA.RNER urns 

10 ~_;!~;.,~,e::. N' "'""""'"5<'''''"""'"' 
18 :~~~~ ~1~?~ 0/JIV£/BAl1'R 

SAY SOMETHING 
nMIWANO RAT, DRAKE ~tOSLEY11lLAU:ffiOU~.IWllffiS 

SHUT IT DOWN 
PJTBULL ff.AT. Atc(Nt R 305/POLO GROUNDSJJJRF'-6 

12 r::.e~(~ 0011SID,Wiv,18AITERYJ 

I GET CRAZY 
tlCKl Mlt!AJ FEAT, Lil WA'l'ltE 'r'OUNG ~10NE 

FED UP 
OJIM.EOFUtUSIB.,IIW:E,YCUl&JEEZTIRICIIN.SS \\'IETlEBES1E1 

ALL THE WAY TURNT UP 
RO$COE DA.SIi FUT. SOULIA IO'f ffil 'EM PIUSIC UN 
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AIRPLAY 
MOWTOREO IIY 

SALES DATA 
cm,P1LED BY 

!"!i.~1-~!"! 
SoundScan Billbciar•t 

I INVENTED SEX 
LOS DAAIVSTRO C.MCl<ltUlfY.T.SCALES,T.NEYERSON.A.GRAHAl.l 

SAY AAH Trey Songz Featuring Fabolous 
'(VONN~D.OORElL.TTAYlOR .r.UEAEBEE. JR.T.NMftSON.T.SCALES.N.WALAA.0.COOfill 0 SONG 800K/AllAlffl'.: 

MONEY TO BLOW Birdman Featuring UI Wayne & Drake 
ORUMt.lA 60V (8 'llll,UA .. 1SJ, GRAHAJ.1 ,0 CARTER C.GHOlSOtfl © Cil.SH MONEY1U..ilYfRSAL F.tOTO'\\'WUF.tRG 

BEDROCK Young Money Featuring Lloyd 
~Pt.OOJtWlfJ,.GWH.M.OWl\\tlJ...WIS.\'51T.1.tl8:NJl.0-.iro.tSGmrtl\.~{.ij9 @Q.!HIJ&EfUf'8tS.I.I.IIJ"-lUJMi 

PAPERS Usher 
S.GARRHT,ZAYTO'IE~ .RAVMONO IV,S.GARRETT)COOTSOH,A.MATHIS (i) LAFACE/JLG 

HOW LOW Ludacris 
T-t.tlNUS {C.BRIOGES,lW1LUAt.tS,C RIOEHHOUR,E SAOLER H SHOCKLEE) (!) l>TP/OEF JAf,1/IOJt.tG 

BAD HABITS Maxwell 
H OAYIO,r.tUSZE H.OAVlO,llUSU (i) COUlt.181A 

EMPIRE STATE OF MIND Jay-Z + Alicia Keys 
SH.rt,JS&'.ElUllH/<HJ).""II tS.C.c.,.AT!AA.St-LOOUr~.S&'IB.1--0llJ'C,1.J;Ltlfum'S.lltMS.SACf!NSO>;J 6)0 ~~(W 

TRY SLEEPING WITH A BROKEN HEART Alicia Keys 
J.BHASKER J.SHASt:ER.A.~f'fS.P.REVNOlOS 0 tolBK/J/Ri.tG 

BABY BY ME 50 Cent Featuring Ne•Yo 
POLOW l)A OOtl jC.J JA~SOtl, JR .. J JOflES,SSMITH) (!) SHAOY1AflERllATHJltHERSCOPE 

AIN'T LEAVIN WITHOUT YOU Jaheim 
rkli!± GSl.Wl:!:$.WJiAALSKF(),8J.Uil.'l'N,OJ~l'.liU,t,OIO$J;ilt,IIJQ.TliliJWl.F'l:lEll! 0 ~.\EWJAJIJJllt 

I AM Mary J. BIige 
STARGATE 11l..J..8UGE,tA,S.ERIKSEN.U.HERPAANSEN,JAUSTitt,E,OEANJ,1.8E1TE) 6) MATRlAACH/GEFFEU.wtTERSC(lf'E 

PRETTY WINGS Maxwell 
H OAYIO,P.tUSZE H OAVIO.t.lUSZE) ~@ COLU).181A 

SOLDIER OF LOVE Sade 
r~.UTHE'HMAtl P OENllil.11 EPJ , L tiBIA 

Mary Maty Featuring Kier ra "KIKI• Sheard 
W.CAWPBELL W.CAWP6tll,E..Al KmS-CAMPB£Ll,lAIKlltS---CAtolf>flEll 6') .. v BLOCKiCOLUMBlA 

SEX THERAPY Robin Thicke 
POOJIIOA OCflJiOT SAUCE#lll-il:l<EEDEANJJO<ES.FDAA'l:llN.H.'M8(ER,S.OOfll£B.J.GUIO{.\\'.GCt.OJ 0 SWt 1JWG.1"1ffi9Xf'E 

HARO Aihanna Featur ing Jeezy 
C STEWART.T ~ASH (T.tlASH,C A STEWART.R FENTV.J.'11 JENl(lijS (!) SRPi OEF JAt.1/IOJt.tG 

I WANNA ROCK Snoop Oogg 
S OE\'lLLE C.C.BROAOUS JR ,E.WO(.lr4A,R Glm'ARO, JR @ OOGGYSTYLIEIPRIORITY/CAPITOL 

MILLION DOLLAR BILL Whitney Houston 
SWIZZ BEATZ.A,l<fYS (A.KE'tSJCOEAN,N.HARfllS.A.W.FElDER,R.TVSON @ ARISTA!Rt.lG 

WASTED Gucci Mane Featuring Plies Or OJ Oa Juiceman 
FAT801 (L OOOGlAS.R.OA\11S.A WASHIK6TON) 0 6RIC-K SOUAO/SO ICEYl'I/AR~Efl BROS 

l CAN TRANSFORM YA Chris Brown Fea1uring UI Wayne & Swizz 8eatz 
SWlll BEATZ fC 8.R0Wr(.J BOYD.~ O£A..iJ.A 8EREAl.O.CARTER 0 JIVE/AG 

FOREVER Drake Featuring Kanye Wes1, Lil Wayne & Eminem 
Sl).UM. M.SM,UlS,A.GIWiAf'.t,K.WEST,O.CARIER,1,1.IAArHUIS (j) HAR\lt.Y i.lt\SONIZONt "1'Sl f1£Aro1UrlE.,'rtlERSC()f,t 

SPOTLIGHT Gucci Mane Featuring Usher 
POLOW OA OON CR.OA\IIS.U.RAVFolOl•O tV.J.JOtlESf (i) 8RICI< SOUAO.,ASYLUWWAR.NER BROS. 

GANGSTA LUV Snoop Oogg Featuring ThewOream 
(!) OOGGYSTYLE/PRIORITYiCAPITOl 

LeToya Feat11.1ring Ludacris 
lAA"t:.J fRil.NKUN (TAFll(.K SlEPNENS~,J,VALfftllnE,L WCKETT,R IIEWT,SR ,J fflAtll(LlttC 6RIOGES I 0 CAPITOi. 

I GET IT IN Omarlon Featuring Gucci Mane 
SON:lomi.srt' ~N.FIJie#lSR.Cl~.W,lfNlN::.FI (ii SWM'CfllQ,t.lt,$0.l(M,l(S'lu.GiCN"l(l. 

HEY DADDY (DADDY'S HOME) Usher Featuring Plies 
TffE RUNNERS.RICO tOVE (fUCO LO\'E.A.HARR.J.JACl<S0frt.U.RA'ft.10NO IV) 0 L~CE/JLG 

0 LErS DO IT Wal<i, Flocka Flame 
(!) SO ICEY1ASYLUWWARNER BROS 

BeBe & CeCe Winans 
l<. IHOI.IA$ (B.WINM.1$) 0 B&til.lAUCO 

CAN'T LIVE WITHOUT YOU Chari le WIison 
THE Ur<OEROOGS H.J.IIASON. JR..O.EJllOIIAS.JJAUNJlEROV M.S.LRU.S.SELl G) P MUSIC/JIVEJJLG 

YESTERDAY Toni Braxton Featuring Trey Songz 
FRAKK E,H MASO!t, JR. fJ FRAtlKS.J ARMSTRONG.M WHITT.T.BA.TTLE,T.BAAXTON ~@0 ATtAJfllC 

BREAK UP Mario Featuring Gucci Mane & Sean Garrell 
S GARR.ETT.S.CRAWf0RI) S GARRETI,S CRA'llfORO.R ()AVIS (!) J;Ri.lG 

ON THE OCEAN ~ Jon 
l<'JOri.PROlEUS K.JOHNSONJ 6)0 UP&UP11lEH TY11E.,1Jlll\'ERSAL flEPUBLIC,'UWRC. 

l 'M GOING IN Drake Featuring Lil Wayne & Young Jeezy 
rlEEOL2J(.CAfft (A.GflAHAf'ol.O.CAATER.J.W.JENKtNS) 0 YOUKG t.tOtlE'V1CASH NONEV1\ltM.fl:SAL r•OTOWNtut.1flG 

STEADY MOBBIN' Young Money Featuring Gucci Mane 
!(AUE (0 CARTIR.O JOHNSON.ROA\llS) © CASH t.lONEY1U..i1YERSAL t.tOTOWN/UrolRG 

I LOOK GOOD Chalie Boy 
J BRAYE jC WILLIAt.lS) @ DIRTY 3a0/JI\IE/8ATTE"RY 

WHAT l'VE BEEN WAITING FOR Brian McKnight 
tH,ICKNJGHl (8.t.1CUJGH1) 6') HAAOWOflKJE1 

THIS IS IT Michael Jackson Featuring The Jacksons 
r.t.JACICSON,J,l.tCCLAlN.M WARREN jM,JACKSON.P,A.HKA) J.UJIEPICi COLUI.IBIA 

SAY SOMETHING Timbaland Featuring Drake 
(!) LlOSI.EY161.ACKGRCUCChWTERSCOPE 

YoGolti 
6') POLO Gk0UIIOS/J,1fl11C. 

Nicki Minaj Featuring Lil Wayne 
'VOll.NG 1.tONEY 

6Tre G 
6TREG.l<EN P (8 HUGHES.I< 0 PATTOM.O OA\11S.R WALTERS) @ 1.100rtS,TONEIJI\IE/8ATTERY 

ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja BoyTell'em 
KE {J L JOH>JSON.OWAY,K ~RONOU.C ARC{OJ 0 r•us1c LINE 

TIE ME DOWN New Boyz Fealuring Ray J 
Ji\Y--NAAI {E.H.8ENJ.l!Mlrt \',O.A.THOW1S) 6') SHOrrv,A.SYLUM/WAfnltA BROS 

UNDER Pleasure P 
IANK TANKJ,.Dl:<ON.L6EREAl.R.NEW.J.FRANKUN.T.JONES.~.STEPHEl9SOllt.P.t.COOPER 0 ATLANTIC 

VIDEO PHONE Beyonce 
S CAAVrfORO.S GARRITTll KN!Ym.ES (8 rnowus.s CAA\\'fOOO.S GAARETT.A.BE.Yl«:E) 00 WSIC \\'CfWli'CfA.UP,181A 

NUMBER ONE R. Kelly Fealuring Keri Hilson 
fl__l(_ELLYJI .HAF.tlLIOrt,ft,HltMll lON (R.Kfll'(R.HAPllUON,A.HAWILION,K.L.fflLSON) C!) JI\IEJJLO 

DOESN'T MEAN ANYTHING Alicia Keys 
l<.8ROTHERS.A.l<EYS (A.KEYS.K..BROTHER S. JR) 6') lolBK+'.J/Rt.tG 

FED UP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross 
TltEfllM6!S(100)\/ffl),UAAMJIDWJ\\'..m:tti,\'(RCf£RfSl.);CJWIAI.V,.IIAAfl,.~,JBOf'O;J.fN~ 0 WETHE8EST.U 

FLEX The Party Boyz 
OJ l,IR ROGERS {J ROG1;RS,BJACKSONC,HIGH,lJA.CKSONJ£ill.1:ifRT II) G CAMOUFLil.GEiHITZ COP.tl«TTU.•BATTER'f 

'09 RAP UP Skillz 
SOUND H (0.LEWIS.O.SCOt I.R 8AAER) 810 KIOZIE1 

ON TO THE NEXT ONE Jay•Z + Swizz Beatz 
SW1ll 0EAT2 S.C.CARTER.l<.OEAA.6.AUGE.llOEROSltAV.J.CHATfM 0 ROC KATIO" 

ECHO R. Kelly 
INAtllTY.0 CAFAPER.R KELLV fR,l<ELLYJ,SUECOf.O CAFolPER C t:ELLV) 0 JIVE/AG 

I AINT HEARIN' U Angie Stone 
0 STAXIC•IG 

Data for week of JANUARY 16, 2010 For chart reprints call 646.654.4633 

LI Wayne's side 
projed ~ the f~sl 
rap gro~ In three 

TITLE Artist 
PROOUCER {SONGWRIHR) IMPRWT , PROl•OTIOH Lil.BEL 

RELIGIOUS R. Kelly 
IHt PERlAGON (R.KELLY,t .OAWKINS,A.OIXQN) (!) JIVE/J'l.0 

BULLETPROOF Raheem Devaughn Featuring Ludacris 
KENNV OOPE C.GON2AlEZ,fl.S.OE'IAUGHN,C.8RlOGES.C.MAYFIELD 0 JIVEIJLG 

41 

41 

a )'tars to start Its MEDICINE Plies Featuring Keri Hitson 
POLO'II OA 0011 jA t WASHUtGTON) 0 BtG GATISJSLIP•N•SllOE/ il.TlAffllC 57 
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42 
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11 

52 
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52 

41 

caieer with 
con!f<utive tOP 10s 
on Rhythmic Airplay 
as th~ tune mts 
12·10. Debut lril<k 
"Every ~lrl" peaked 
at No. 2 in August. 

A 10-track version 
of "Before I Sett· 
lltslrurt" debuts on 
Top R&B/Hip-llop 
Albums at No. 46 
(2,SO0 <op~s). The 
fullalJumshifts 
15,000 (15~3). 

Up 2 milion 
Impressions, the 
song rev~lls the 
top 20 aner lallinll 
fiom the territory 
three weeks back. 
It's also Ille 
Grstest Gainer on 
Adult R&B (4-3). 

m 
The Virgin~ native 
has marted 10 
slnglessln<ehis 
<areer began in 
1995, but his four 
lyri<al, Vta·in-
revie# "Rap Up" 
songs have been h~ 
highest ~fonners, 
including 2009'1 
edttion, whkh net, 
a career p,at. 
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INDEPENDENT Candi Redd 
J.RIL[Y {\' RHODES) (!) OEFVIBEJHALL·A•FAME/URAtlTHORIZEO/ASYUft.1/WARf<ER BROS 

CRAWL Chris Brown 
A.t.lt SSmGt R,N.Al\\'EH (C.BftOWN,A.tAESSmt f R,N.AIWt.H.L.BOYO 0 JI\IE/JlO 

FISTFUL OF TEARS Maxwell 
H.OAYIO,MUSZE WUSZE,H.OA\ILO 6') COWMBIA 

THINKIN' ABOUT YOU Mario 
THE Rl,rntlERS RICO lOVI: (RICO LOVE.A HARR,J JACKSON.A OAVIOSON,S.OA\IIOSOtl,K RI.PASEY} (!) J/RMG 

TIP OF MY TONGUE Jagged Edge Featuring Trina & Gucci Mane 
PAAO SCRtWS 8.0.CASt Y,B.0.CASEY,R.SAUMOf RS,A.OIAZ,K. IAVLOk,R.OAVIS (!) SUP-lf.SLIOE 

SWEET DREAMS Beyonee 
.llt.1 JONS'IN,W.'1/IL.:INS.RICO LOVE j8.KNO\\'I.ES.J.G.SCHEFfEft,\\'.'111U<INS,R1CO LOVf) 0 t.lUS.C\\'ORLO,'Cet.UMBIA 

DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard 
SYlEHCE R PERRY.G EAlE 0 19/HICl(OftYIREO 

WOMEN LIE, MEN LIE Yo Gotti Featuring Lil Wayne 
6 YOUNG (IU.tlWAS li,.YOUffG O CARTER) 0 INEVTTA11LEJPOl.0 ~ROUNOS,'J/Rt.lG 

HOME GURL Bone 
J.BkOWN 0.HAJ.11Ll0N. l.8.URNH 1,J.BRO'\\'N,S.AIWAIE.R CITI UNOEft SEIGE.,'OEF JAJ.\IIOJi.lG 

ON FIRE Lil Wayne 
COOL & ORE jCWOROOER,P.BELLOTTE) 0 CJ,S'H tAOtlEY/UMrl/ERSAl tAOTO\\'N.,'Ur.tRG 

THUG Slim Thug 
'-RlEE'5.Ml'IIAS,LY4JJ~\S:S.CU.'TOII.Jl W.ca.ulS.U'ne«WAlllOJ.&'l,'O~qEIJ..E,'AOOlfTAVllt,GJ (!) 8'JSSH')3SOIJ1VIA'l..E1 

PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce 
SWIZZ BEATZ,A KEYS (A KEYS,K OE.AN) 0 t.t8K/J/RMG 

MAKE ME Janet 
R.Jf:Rl(lNS J.JACKSONJUERKlttS,T.LUMPkOJS,M.SKILOK 6') A&t.1/UME 

PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band 
SEST KEPT SECRET (O.AKmTNEHIN.RDAI/IS,WBIUJW~.A.GOOOMm.TPRtCE.C BM..t.10RIS) 0 AUtOO,ltlTERSCCJlE 

NEIGHBORS KNOW MY NAME Trey Songz 
T TAYLOR,P.Hil.YES,J t.1CGfE (T l<lEVERSOM,T.TAYlOR,PHAYES) (!) SONG 6001(.IAnAtrnc 

NEVER KNEW I NEEDED Ne-Yo 
C.HARWONY;NE·YO (S.SlllfH,C.HARIAON @ OEt J,\J .... WALl OISlltY/10.JMG 

H.A.T.E.U. Mariah Carey 
IA .CAREY,C.STEWARllNASH (M.CARE'Y.T.HASH.C.A.STEWARTt 0 ISLAAO,'IOJMG 

LOVE COME DOWN Diddy • Dirty Money 
IIKIJ}OO"f(.tl.lff9\L'l.~.0l'olt6,S.,C.cAA1Bl,aOOIU<AJ.uLIJJ.~IIEN.1)ftl:>VfOS>:Yli51) (!) IIIO!lh'tmRS~ 

BORROW YOU Eric Roberson 
6 BAIER E R06ERSOtl.6.6At:ER @ SLUE ERRO SOUL 

MY HOOD B.G. Featuring Mannie Fresh & Gar 
IA.FRESH (C.N.OORSEV,8.0.THOMAS (i) CHOf>PA CITY,ATlANTIC;E1 

I CAN'T MAKE YOU LOVE ME Boyz II Men 
R.0.JACKSOtl.BOVZ II 11EN tll.FIEIO.A...SHA:MBLlN) 0 DECCA 

YOU'RE THE ONE Dondria 
J OUPRl.8 M COX (J OUPRI 8 r.t.eoxi (!) so so OEF/ .. 1ALACO 

LUV 2 BALL lmpromp2 
J.Bkll l,C.MANY,S.IHOIAA.S ti.1.0AYE,G.GOflDY fUOUA,S.GRtEtl) 0 JCS/OflPHEUS 

CAN'T HARDLY WAIT N'Dambi 
LJ.SVLVERS.• trOANISl,J.R.8UllER,JR.,R.L8REAIJ)C,S.W.Elt.10tOAOOl,LH'VLYERS II 6') COCO REO,,'SIA~C .. IG 

BINGO Gucci Mane Featuring Soulja Boy Tell'em & Waka Flocka 
S STORCH (R OAVIS,S STORCH.O WA'l,H1ALPHURS) 0 BRICK SOUAOiASYLUt.t/WAR~ER 6ROS 

BACK TO THE CRIB Juefz Santana Featuring Chris Brown 
POLO'II OA OOtl (L.JAFolES ...I JO>JEU DEAN C IIROWtt} (i) OIPI.Oi.1ATSJOEF J.Ul/lOJMG 

GOTTA GET IT Juvenile 
PRl:.CISE {JUVEUILE,l.E.OWAROSt 6') UIP/£11.ATUHIIC 

OH Kevon Edmonds 
6.G.CUflTIS. SR. 6.6.CURTIS SR .. K.EOIIONOS.J.NETTLESSEV 6') MAKE 

SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tell'em 
E 1.fWIS LROC (J.PHlLLIPS,H KELSON E LEWIS 8.r.tUHAMF.IAO Rl)AVlS,0 WAY) ASYlUPA/WAR..iER BROS 

GROWN MAN Bradd Young 
6RAQ.O YOJJNG (B RAY00 Wil.TSON) 0 ROCKHOOSE 

LITTLE FREAK Usher Featuring Nickl Mlnaj 
NILlltONlUHO LAfA 

LEMONADE Gucci Mane 
S CAAWFORO (R OAVlS.S CRol.WFORO.J H KAYLAM.t.l VOIJIAN) 0 BRICK SOUADiASYltrt.t/WARKER 6ROS 

HELL OF A LIFE T.I. 
0 GRANO HUSTLEJATlAHllC 

Marlo 
@ J,f~WG 

Red Cafe Featuring Fabolous 
SHAKEOOWJa;'KOtMCT1'8AO SOY 

Meek Mill 
21S,,GRAtm HUSnE 

Jusl Brittany 
THE NARRATORS (C.Tt.tOOflE) riARRATORS 

IMMA LOVE YOU RIGHT John Brown 
S.GREEN,U O): (lol,JIL11MEZ.S.ltlLL,J.f!.R0WN) 110fHILlltf 

HOOD LOVE Mary J. Blige Featuring Trey Songz 
8.M COX.I( OEA..i (I.I J BLIGE.8.ll CO)U AUSTIN.I< A J DEAN) 0 P.IATRIA.RCH.,GEFFElt,, NTERSCOPE 

THEY THAT WAIT Fred Hammond Featuring John P: Kee 
F.HAMMONO (FKM,11.tO:»O,C ROOGERS.PfEASTER.E R.'1/ol.RREN.M 8£THAN'(.OWELLS) (!) r Hol.l.tMONOM RITYIJlG 

LOVE SUGGESTIONS Will Downing 
W.OOWNINO,R.klDEOUl (W.DOWNltlC.,R.RJOEOUl ,T.lOL8EATI @ CONCOR01CMG 

100 92 SPEAK FRENCH Jamie Foxx Featuring Gucci Mane 
._ __ 90 __ _. S.GARRETT.S.CRA'llf-ORO {S.GARRETT.S.CRAWFORO.R.OAVISt 6') JIRMG 
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GUCCI GRABS STUNNING SUM OF HITS 
Earning 11 appearances on Hot R&B/ Hip-Hop Songs this week, Gucci Mane 

ties T-Pain for the second-most concurrent titles on the chart s ince the list 

began using Nielsen Sound Scan data in 1992. The Atlanta rapper's songs at 

Nos. 21, 24, 27. 33, 36, 63, 72, 83, 87, 90 and 100 place h im three away from 

record-holder Lil Wayne, who slotted 14 singles on the Sept. 13, 2008, chart. 

Among h is current collection ofhits, Mane peaked at No. 2 as a guest on Mario's 

"Break Up" and reached No. 3 with "Wasted." The latter appears on "11,e State 

vs. Radric Davis," which climbs 11-10 on Top R&B/ Hip-Hop Albums. -Raphael George 

Go to www,billboard.biz for complete chart data I 43 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

If CHRISTIAN SONGSi 

• 111 . r:1 iiii T ITLE 
ill ~- I I ARTIST U,1Pk lNT I PROMOTION LABEL 

CITY ON OUR KNEES 
TOIYMAC FOREFRONT,E .. 11 CMG 

UNTIL Tl£ 1'1110LE WORLD HEAIIS 19 
JjliJLl!il~W11NG!!!!'!!iJ1""""!!!1!!!'ll' 11/jljSWllll!l!!!J&.._J 

16 :~.~J.~i~i;t..';!.~ 00 

26 !~~.~~~~~l"~~N~;,~,~!~e 
HOLD MY HEART 
TENTH AV'EHUE HORTH REUNION/PLG 

21 ~ :.~. M~,~~~ST~~~~ARROW/EMI CP<G 

18 ~~v:,v,~~)~.!.:. f,!if.~w,EPAI UIG 
16 ~~C~U~~ ~PARROW1EIAJ CIJ6 

15 ~~~,!~REc: fTERS RISE 

13 ;,~~:~~! ! ,: AY 

13 ~:~~ ON 
l 5 !!~7c .. AM f UT BARTMLLAROIN0 

15 

12 

21 

10 

SALVATION IS H ERE 
LIIM:01.M BREWSTER INTEGRITY 

ALIVE 
POCIET FUU OF ROClS I.IVRflHJWOHO-CURB 

GLORIOUS 
IIEWSBO'tS INPOf' 

ALWAYS 
SW1lCltFOOT CREOENTIAUATl il.NTICIEMI CMG 

WALK ON THE WATER 
BRITT NICOLE SPARRO'H{EMI C .. 16, 

YOUR HANDS 
,IJ HELLER STo«l: IA6LE 

SOMETIMES 
MATT llflOUWffi BLACK SHOE 

12 ~;!~J.~~,!~0-CURB 

47 NEW 

4B NEW 

49 flMNTRY 

50 NEW 

LIVE LIKE WE'RE DYING 
KltlS l lLHI HI/Jl'l'E/JLG 

GLORY TO GOD FOREVER 
FEE lttO 

DON'T YOU KNOW YOU'RE BEAIITIFUL 
SEABIRD CREOEIHIAL/El.tl CMG 

HEALER 
KAJU , oBE lNTEGRITY 

GOD-SHAPED HOLE (2010) 
rua,s CURB 

AGAIN 
FLYLEAF A&t.1/0CTONE/lrtTERSCOflE 

SOMETHING BEAUTIFUL 
NEEOTDIIIIATHE TLAIIT ORO-CU B, 

FORGET AND NOT SLOW DOWN 
R:ELIElfT I( tAONO \IS STEREO,'GOTEE 

SAVE A PLACE FOR ME 
MATTHEW WEST SPARROW/DIii C!4G 

DESPERATE 
FlflULIGHT fllCKER/liLG 

JOY UNSPEAKABLE 
TODD AGNEW lN0 

WE WANT THE WORLD TO HEAR 
BIG DADDY WEAYE FERVENT/WORO•CURB 

THE MEANING OF LIFE 
Hlwt: NU.SON 8EC,rl001H ,,I. NAIL 

THE NIGHT BEFORE CHRISTMAS 
BRANDON HEATH J.10H0t.10DfJREUNION/PLG 

SAFE lN YOUR ARMS 
AllANDON FORH RONT1Eloll CtA£ 

BE ALRIGHT 
DECEM8lRAOIO SLANTEDJSPRlNG Hil l 

GIVE THIS CHRISTMAS AWAY 
MATTHEW WE$T FEAT. AMY GRll!IT SPARRO'H1EMI Ct.lG 

BREAKING MY HEART 

Slnge,/guilallst/JlrodU(et Fred Hamlll-Olld 
dominates Hot Gospel Songs for a seventh 
stralgbt weelc as ''They !hat Walt," feab11illg 
John P. Kee, diaws Greatest Gainer app~use 
(up 138 plays). It's tbe lead ~adl from 
Hanvnond's "lOYl! Unstoppalff" se~ wbidl 
led the Oct. 17 Top Gospel Allu ns isl 
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115 10 

18 11 

17 24 

18 12 

111 25 

20 19 

• 22 15 

23 28 

24 

28 

'D 26 

28 18 

7 m CASTING CROWNS 
• ~ N'ltaNf ... i81Wffff]Df,ttSJJOtll~t"M' 

FLYLEAF 
MEMENTO MORI A.&tA/OCIONE 01J51'2ifMI CP.iO 

19 :w~ !!~IN<>>Tl.Al<ll: """"°'"""ltllffiMY 
13 ~~~~ ... ~ ~ ~~''"""""'' "'" .,; 

SWITCHFOOT 
lltlll..-.;M( l,!Jl,!itAi~olJl)Vlt(.if;(Vlll.!8)t8fl{;WI~@ 

11 ~~~~~~ 717<,EMI CMC 
15 ~:~~~U~l~~~~!1~e!::.~'1 e,,i CMG 

FRANCESCA BATTISTELLI 
MY.PAPER,HEAAT...fIB._VEtJLS8]3,Z.8lWQBO.:..CltR8 

VARIOUS ARTISTS 
SC116$,ll(MSla,911Ntl:rJ1Yl,ti:~m:_tt 

STEVEN CURTIS CHAPMAN 
tlEAUTY Will RISE SPARROW 6516J011 Ct.1G 

85 TENTH AVENUE NORTH I 
I (l'JSIM'.JUtmlliEOHRB.rrol',110l~~ r 

47 = E6NiJN;JfSSBffW. 1Q(&PRtr,'(lfNT.fflEGillTY@ 

THE ALMOST 
MOHSTER MOIISTER 1001H & IIAlL 4543,'EIJI CJ.IQ 

13 ~~~~: • .,.,_ ......... 

70 ;,~~)!.~~,'.;1,;~PARRO\\' 2359/EMI Cl• G 

MARV MA RY 
M iWlllllftr.l)(x;,n:'911fflJU!lf:!lt,~•,ffO,Q.N1•1([!Q!]Y@ 

63 

17 

13 

19 

62 

75 

27 

47 

17 

THOUSAND FOOT KRU'TCH 
WRCOME TOTH !MSOUEIWlf 100TH & tw.-Oal,ofM 0.li:i 

RELIENT K 
Klll8RllilJNOT SlOWOOWll~00\ISSTE"(()5200S&Y.(ff)-OJIEI-

NEEOTOBREATHE 
THE OUTSIDERS ATurmc 51970'2·1WORO..CUR6 

MICHAEL W. SMITH 
A NEW KAI.LB.II.WI RaJ.:l(Jfj 10133,AICMJW1-IN'1EtRlf'V 

MISTY EDWARDS 
FLIN& WIOE; L IVE fOfl R N R DIGITAL EX 

URI JCMIE INTEGRm' 4S5-0/PROVIDENT•IN-TEGRTTY 

BARLOWGlRL 
lOVf & WAR e:ERVEtfl 887861/'IIORO-CURS 

PHIL WICKHAM 211 33 HEAVEN & EAIITll lF<O 390.3/PROVIOOfl•lfflEGRrn" 

30 39 59 ~ ~~~~ Umffl>'LR.,.....,0\171 ...... CMG 

31 17 61 THE PRIESTS • 
IWIMONY RCA \lltl OR 59825/RMO 

32 40 17 ~ :NI~ ~ ~~TH~~,Tu~~ G~:u~ ~4•,'H.11 CMG 

33 43 31 ~ AJ~: :i.~~ r.roJ.IABl\fflPl.,.u.tCl<l 

34 27 22 ::~.'.';~l~~45';5~:.::.o~~!:O~TY 
BRITT NICOLE 

3S at 21

1 

THEL0ST GETF0UND Sl'ARM0W2J58/'EIAI CJ.lG ~ 

3S 34 13 rOIN~~S~ ESSENTt.lil 10904,,Pfl(Wl)ENfiHTEGAllY 

1J7 JO 39 ~ ;.~~r~ ~OVIDEIIT· IIITEGRITYB') 

38 36 21 : ':';;~~tM-WXWl'!an~-mHifl'.M~ 
38 41 69 =~~D~~r!;i10,27-A1r< 
40 13 65 ~:~~::.!~~~S...,.,,.;;.,._,,.,.""' • 

jjjj 1hl SARA GROVES I 
11•1111111 fllEflESAlilS-ffiGSSP()t;~4i l2.lffl~r.tNT ... lt:GIIIY • 

48 

IIO 29 15 

TllfSE SM'LE TRIJJHS FUMNT 887900 EX.'l#Oro-~6 

MATTHEW WEST 
SOMElHINO JG SAY SPA.RROW 452QiEr,11 C.lolC 

HAWK NELSON 
LIVE lift LOU DI BEC 13()6/E.J.11 CMG 

Roik band Sandus Real ri,gs in Z010 with its 
thid No. 1 oo Oristian Oil, whete "Forgi'len" 
gansmplaysiWldSlll!Sl·l. Thesong iltro• 
clKes thegrol.l)'s fifth alllum, ''Pieces of a 
Real lftaart," lkJe Mardi 9 on EM Oirislm 
llllic G!oq)'sSpa110willprirt. '"11lrglwo"~ ,.,..,...---,. 
No. 15 on Hot Cllristm M. Songs. 

44 I Go to www.billboard.biz for complete chart data 

Billb®artl~ 

13 

11 3S PHIUlPS, CRAl(i & OUN 010 

13 15 ~~t.ia~t,1J0~H ~::, 00 

HOLD MY HEART 
TtNlH AYENUE NORTH REUNION1Pl6 15 33 

18 21 S ING, SING, S ING 
CHAI$ TOMLIN SOISTEPS/SPARROW/DII CJ.16 

21 19 ~ ?c~,~~H r.~N~OM KEATH ESSEMTIALIP\G 

I GLORIOUS 19 21 NfWSl 0YS lllPOP 

24 22 !,';~1~H: ~ ~~~Tlltl./PlG 

I SAFE 
t 4 

PHll WICKMA.M FEAT. W T IIU ARD UlO 

LET THE WATERS RISE 
NIKESCAAIR CURB 

WALK ON THE WATER 
BRITT NICGl.E SPARROWi'EMI CP.10 

1'0 NEED A SAVIOR 
AMOHG TIil TIIIRSn REV 

NEVER SAW YOU COMING 
IEI O NORi'IA.N BEG/TOOTH & NAtt 

WE WANT THE WORLD TO HEAR 
116 llADDl WU.Vt: FERYEKI /WOftD·C.URB 

19 6 ~~~~io 
12 29 i,~,~~O;Y~~~~:~~~~~ NAIL 

~ WALK ON THE WATER 
_, l l BRITT NICOLE SPARROW/EMI CP.IG 

111 17 33 ~~; ~.: -:--~ ~ R~JMION1Pl6 

20 13 ~~U~ .~ ~~WE"R\'£NT,WORO-CURB 

I HANDS 
6 TllE ALMOST JOOTH & NAlt 

ANTIDOTE 
I .RffiH 6011:E 

10 :,!.F,!. 1,~ :,~0~~.!~:s 
13 :~~~~.;OOTH m il 

HERE IN THIS MOMENT 
IECIC.Atl SICA.l SHAE SHOC 

l 6 ~;,A;':,~, GRAV , ,.TTER••ESSENTIAUPLG 

I DESPERATE 
5 ftR:EfUGHT fLICKER,PlG 

S ~ ~-:::: CREOEtfllALoATLANTIC/EtAI CJ.1G 

9 1 HANG ON 
PLIJMB CURB 
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AIRPLAY 
folONITORED BY 

SALES DATA 
c.or•PllEO BY 

• 1111 :! ARTIST ;1 It TmE l~IPRINT i tJUP.16-EII i 01STR[8UTHJG V.lm ~ 
1 14 BEBE & CECE WINANS 

STl.l S&C 31105,UALACO 

15 FRED HAMMOND 
Lovt: IJNSTOP~Bt.E F HAta l<alD/VERITY 433~1/ JI.G 

64 MARY MARV 
111E$0llll I.IV lJ..OCKXXlUJt~EIA 280W>SOtllUUSC 

4 9 TAMELA MANN 
THE MlSTER PLAN Tll.l,.YP.iANN 81JS 

13 41 ISRAEL HOUGHTON 
lllE l'OWIBIYClll:fll~ IT'(,O'l.Ut,8A,i2:5&1.,Sll(YJ.tlSIC 

61 HEZEKIAH WALKER & LFC 
SOUtED OUT VERITY 23-4871JL£ 

49 VARIOUS ARTISTS 

29 

12 31 

15 11 
THANKFIJL K1NGOOM BSSB 

10 10 BYRON CAGE 
FAITllAJl TO BRIM GOSPO CENllllc;A'BlllY 4JJ4al.LG 

17 19 J MOSS 
JllST WIES Pkli\MCOSPO CEttTRIC,'\lffill"f il7'91'1l'.l.G 

26 19 VICKIE WINANS 
HOW I GOT OVER DESTml JOY 8120 

SHIRLEY CAESAR 
A CITY ClLLffl HEAVEN SNIJ•BH 7214/llGffl 

18 66 LECRAE 
REBEL RE.A.CH 99070rlflfffl1TY 

VARIOUS ARTISTS 10 manowwa,.sr.-'F.,m,,cr:,l.~SGlSOOIIM:: 

14 j MARVIN SAPP I!. 131
~ THIRSTY VERITY (11)433(JlG ~ 

39 SMOKIE NORFUL 
LIVE l REUYI.ES 12832/EJ.U GOSPEL 

17 VARIOUS ARTISTS 
©TaNALtm&FB!l~O'.!SroC'::NtJIC\011Y$El,Wi, 

62 ~SHtl'PALlS.Ma!TON 1'1ESEIITSTIE F<i!Cll,C 
CRY YOUR LAS1 TEAR TE-HILLAH 720 llGHT 

11 THE BROOKLYN TABERNACLE CHOIR 
CUUfl'10lRM1.MI\Ol$11Pt.~1m'OJU.181WS,:lfl'ltQ; 

31 48 DONALD LAWRENCE & CO. 
nEUWr,-UNUSl(IN NIITIOCET'fl/l\HR.Wffl'2.3.mJI.G 

34 41 SHEKINAH GLORY M IN ISTRY 
lllE BEST CFHKltwt fl.ORY MltlSTRYKtaxlfAJCIZl ® 

16 68 VARIOUS ARTISTS 
'dtXW.6DW.S"U-MFAM&OOSW'Jll.Ml',61Tr2\~9l!Ol6 

32 18 VOOTHFUL PAAISE f EAl\JRIOO J.l HAIRSTON 
IIE$TIIG ONH1$ PAOIBSEf\Ut(:EGOSPa 7213-tJGKI 

34 BEBE & CECE WINANS B&C,'tAALACO 

49 GOD IN ME 
MAR'!' MAAY ffAt HRl\l "KJCI'' SHWID ._f't" BUX:KUUM IIA 

22 HOW I GOT OVER 
VICKIE WlltA,NS FEAT, TIM l OWMAN, J R. OESTINV JOY 

23 GOD FAVORED M E 
IEZEJlN4 WM.KIRI Lit FUT. MAIMII SAit' I 0, 11:lGERS ~ IIY JlG 

45 JUSTIFIED 
SMOKIE NORFUl l RH,1VLES,,'EP.11 GOSPEL 

26 RAIN ON US 
EARNEST PU6tl EPl.1/BLACKStAOKEJ\IIORLOWlOE 

27 RESTORED 
J MOSS P-AJAF.f/GOSPO CfNTRIC.,JLG 

39 ALL I NEED 
I i.All COURTNEY WILSON Sf'IRI I RIS~G, r• USIC W()f;;L.0 

38 I WOULDN'T KNOW YOU 10 • 1MtN11'NiffJl.lBTl1 NDl'I' .amt& ltl,l,nftll 0 :l.11SWJUN(:f 

11 43 WAIT ON THE LORD 
DOtlllE MCCl.l.ftll fQT, WIN CINll(.aEAIQW!flY.JlG 

12 16 FAITHFUL TO B ELIEVE 
BYRON CAGIE GOSPO CE"NTRlCNERITY/ JLG 

15 20 ALREADY HERE 
I RIAN COURTNO' WILSON SPIRll RISING,t.lUSIC WORLD 

13 THE MASTER PLAN 
TAM.ELA MMIN Tlll'l'tAAt.1N 

14 16 LORD DO IT FOR ME 
ALVIN IWIUN(i EMTRO GOSPEL 

18 10 BREAKTHRU 
GREIi CYOUIN & IPRAIZE H IIOUW~1 

20 4 ENCORE 
JAMES FORTUNE & FIYA BLACKS~10KE/WORLO'I/IOE 

17 14 NOBODY BU'T JESUS 
SHIRLEY CAESAR FEAT, J MOSS SHU•BELILIGH:T 

16 10 GRACE 
BEBE & C:ECE WINANi 8&-CJMALACO 

RESTING ON HIS PROMISE 19 Y0Ullt'UL PIWSE f lEAT. J.J. IWIISTON M tr.U. GOSPWU3HI 

22 18 THIS JOY 
l&O'IIUtl l &~ llmwn.lU!UlttPMSEIUl:-,Slf¥&"11Wf1..:i1 

FREE 21 11 RIZEN VERITY/JLG 

24 11 GOOD NEWS 
VANESSA I Ell ARMSTRONG El.II GOSPEL 

23 19 1 LOOK TO YOU 
WHITNEY HOUSTON ARISTA/RtAG 

25 20 1 LOVE THE LORD 
PH:ILUP CARTER & SOV SOUNOS OF \'ICTORY 
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AIRPLAY 
FAOIHTOAEO BY 

SALES OATA 
COMPILED BY 

r.it!\.'!~11 
BOS Billbeard~ 

12 

NOff.llNI & MARINI YS SYLVIA TOWN I..Q'liUIUSH,•SEA 10 SU't 

FRESH OUT THE OVEN 
LOI.A FEATURING PfTIULL EPIC 

BAD ROMANCE 
lAOV GAGA STREAMllOOKONt.h'E.itHERR'fTREEilNIDISOOflE 

OIO IT AGAIN (lO HECHO ESTA HECHO) 
$1\AKIRA f PIC 

11 :.~~~~.?tlu~, ~NOW 

10 • P:o~E~~~~ ;~~ ~~~!1~~ H~JR1s 

1 10 ~.~f!"~~. 
13 10 ~:,:,~, ~0~~~1 

14 

WHY DON'T YOU LOVE ME 
800NCE WJ.SJC \\'ORLOICOt.Ur~BIA 

COME BACK CLEAN 
DI.CR'fSTM.IIIETIIODfEATlJRMEMUHAM.STt«E.flO,._CNtWE 

12 ~::::~~~.~~,~~z:.WHAT LOVE IS 

RAIN 
AM.JULIE t.lOMSTER/HEAR/CMG 

GIVE ME LOVE 
STEPtlEII IE'l'ES t.tAOTIZZV 

ON THE FLOOR (OH BABY PLEASE) 
ICAYUH MARIi! EPIPHANY 

RUSSIAN ROULETTE 
IUHANNA SRP, DEF JAM/dWAO 

MEET ME HALFWAY 
THE BU.CK EYED l'fAS lrlltHStOPE 

LOCA 
RANblY FEANIING IIINA A.OWERS ROCKBERRY 

7 13 ::~J~C~.~~,;. .. ,. FAWN HAOES 
19 10 :~~.~~~E~:~E~HO'HS 

30 BODIES 
ROHif WILLIAMS ASTfiAl'IIERKSICAPtl OL 

18 3 
8fllTNEY SPEW JIVE/JLG 

l':lit'1IT:lyouARE 7 
31 4 CEJI 1Qlll'll)IMFY111U1Fa;,m11119.,cql§Cf":Jlrn1'1 

6 ~ KEEPING SCORE 
twtlWI SNO\\'DOG 

ct) TOP DANCE/ 
I ELECTRONIC ALBUMS" 

2 

3 

• 
8 

7 

• 
• 
10 

§m el ARTIST 11 
• •I TITLE IMPRINT & KUl.ll!ER, OISTRlllUllKG LA6El !i 

I 62 ;"~~-~!~~..,_,..,.,--..... .,, • 
ILADY GAGA 

6 nt:DJIIIJtfflJlf'lSll!A\V0lffl,~'NffiSlH'!:41Z'l',GI 

2S ~c!\~!~!l\'l:.RSAL R.l:PUSLIC ()13141' ,/UMRG • 

19 !'.: ~~~ i .~~,i~ASTRALWERKS 

26 ~:'!~"""""'-"''°""'"'m""""°',.,."' 
4 78 !~~~;OTOfrNISH5111ll1 

10 

1S ::~~1!Rc:!~~lllM~~~111J 
VARIOUS ARTISTS 
U t.-S'MilJIQU!WaQ.-.sM ... ~:u.JU,/!.l~Yl.9:i 

19 IMOGEN HEAP I 
ElllPSt: I.IEGAPHON!C.IRCA 5-0&0SJRF.IG 

29 !';_Y~N,iz.i.,,...,~,...,._,~,ax.,_. 

LA ROUX I 
U ROUX Ell3Lffif'COOO'l-tffEffMFl:E1t.1EflSC~ 01~,11:.1. 

TIESTO 
ICALOOOS.COf't: P.fUSICAL FREEOO't 2082JlflTRA 

SOUNDTRACK 
SUIMOOG MIU IONAIRt: INlfRSCOPf {112502/IGA 

VARIOUS ARTISTS 
JUST IJJ.KCf 2 ULIR.A,rlStANO 013576./IOJt.lG 

MIIKESNOW 
MIIKf SNOW OOWlHOWM 70055• 

BREATHE CAROLINA 
HELLO FASCINATION TEARLESS 30127 

CASCADA 
t:VACUAH M IJANCHLOOR R06111NS 7SOllJ. 

FEVER RAY 

NEON INDIAN 
PSYCHU! CHASMS LEFSE 001 • 

OJ SKRIBBLE 
TOTAL CLUB IIITS 3 THR1VEOA..iCE !10614/lHRM 

DAVE AUDE 
OA\IE A.UDE PRESENTS: ULTR.t.2010 ULIHA 2197 

MAJOR LAZER 
GlJNSOOlfT Kill PECf'LE- lAZBIS DO oo.,~ rooss~ 

THIEVERY CORPORATION 
RADIO flETALIATIOIII ESL 1-10 

MOBY 
WAIT FOR ME LITTLE 1010T 941ti•JMUTE 

DEADMAUS 
FOR U.CIC OF A BETTE.A NAME IIAUSIRAP 2174/ULIAA 

-:s, --• 

.. Ill i!S TITLE 
~- II ARTIST IMPftlN'f I l)ROMOIION LABEL 

141 ~~M~~J~ N 

HERE WE COME (READY OR NOT) 
BIMI !:iABBILUJ: I Ht~EM.I lt.!IBBl~LO 
SMOKE 16 
,M].MCICWITII PHIL IWWlfft:ATU1910 M.(IIICA PARISI!~ 

STRIPED SOCKS 7
1 
;:~i'~l~HI~:: H:\ 

2 KESl!A KASZ t,I IR l!/ G 
WONDERFUL 4 
l !LU~ !!lm!ii [BL!IILQ!J:f: 
WHATCHA SAY 5 , ~&~IIIUB!II.Q liEI IIGll tlfl'1tllS1W1JtllllE8 880.S 
ANGEL ON THE DANCEFLOOR 

::
1 
r:::~::::.:::~!H•BBlllg 
SHAME ON ME 
6M!NQ,!i IL!tH QQ~tj!Q'Wf 

MISTAKE 29 11 M(IX I llD f JQtOJ•MIITF 
OUTTA HERE 23 1311§•1' Pfllllll§ JfNNMINilWIB§GOfl 

20 15 ~~~;,-::~PLE 
I LOOK TO YOU 36 6

1 ;;:i:•~~~~':' IHISll•MG 
40 • DAPflEO CITIES DANGERSJRO 

REVOLVER 

• ~, :· I ;. • • ' 

HOT 
l!OUI ULTRA 

HANG ON 12 f PWMI CURB 

4 9 ~,mm SPEARS JIVE/.1.G 

17 :,~~\\!~ICY~~.:SYSTtM UUAA 
l9 !?o'tu:;.~::;.T~-.. ON- ASTAACWERI\S•CWOI. 

BAD ROMANCE 
LADY &\GI\ STREAIAUtl£,ti:OMl.t\lEi'CH£flRYTflfIJIITTERSCOPE 

HARO 
RIH~IIIA FEATUIINO JEElY SflP1t1Ef JAIA,,IDJFAO 

13 ~=•T:.~.~,~~~K 
BABY BY ME 
50 CEltl FE.llUR1116 IIE-YO SHAOY1AFTERWiJK-INTERSCOPE 

ONE LOVE 

SWEET DREAMS 
I EYOHCE MUSIC WORL01COUJ).t81A 

BRUISED WATER 
alCANERAl'UffNG~SAABECIN~B.Dcamw. STt\1100 

Data for week of JANUARY 16, 2010 I For chart reprints call 646.654.4633 

AIRPLAY 
IM>tnTOAEO BY 

r.i.~~~~11 
BOS 

SAL£S DAT~ 
COMPILED BY 

11i_cl_~CI] 

JAZZ/. 
CLASSICAL 

SOundScan 

(I TOP TRADITIONAi: 
,JAZZ ALBUMS" 

.. Ill i!S ARTIST 
~- -· TITTt: IMPRINT & NUM-IIER / DISfRISU!lr<(l LA.Sfl 

1 13 m MICHAEL BUBLE 
0¥! UM 19'!ffi 5¥':WIIIIMfl fl!:§ (f 

VARIOUS ARTISTS 
• 11111'•8.ID'Ol•K'16t'8lllaMn.~~!~ 

VARIOUS ARTISTS 
l.£1'1Wlts,JITA;U)IJlfllll.lMUIUICroNrolli::{Jl(lntKEHX 

4 16 HARRY CONNICK, JR. 
YOUR $0116$ COLUt.l lllA 47228"/SONY t.lUSJC 

• 12 BARBRA STREISAND 
LOVE IS THE ANSWUl CCUJ~llifA 43l54;SONV MUSK: 

0 11 WYNTON MARSALIS 
CffllSJMASJA!ZM\'MTCWOC+.BiSS400230'iSllAERE 

7 41 DIANA KRALL 
QllET NIGHT$ VERVE {1120311-'G@i 

• 14 36 MELODY GAR DOT 
MY ONE ANO OlllY TMRIU VER','E 012f>53" 1\'G 

• 10 10 PINK MARTINI 
SPLEIIIIOR Ill THE GRASS HEtM2 s~ 

10 29 MICHAEL BUBLE 
llffl4Wm.a:alM£fM8~S!M1HRRS$ 

11 12 NELLIE MCKAY 
IOIUW..1$1l.(IDllffflli:ATNll,ITTRIDOIISO,,Y\911.EO!lm,\'li, 

12 13 12 TI1E BRIAN SETZER ORCHESTRA 
SODIGS FROM LONELY AYENUf SUFl.~D00 521223" 

13 22 28f ALLEN TOUSSAINT • 
M IROITe.msstPPI N'XSWi 480,l;Q,VM(ER BftOS.. 

14 11 FRANK SINATRA 
&IUl\\ o ·mcq~\k!Mr-,IIIMEi~~N21AW!m. 

19 16 13 VINCE GUARALDI 
DE DrfftliM:VINCE 81.WWCI FNOASY J1462.Ufto:Rl 

• 

.. Ill i!S ARTIST ~ 
~- - · TITLE ltAf'frniT & NUt.lSl:.H i 01SUll8U'fmG LA8fl ! 

2 

3 

4 

• 
• 
7 

• 
• 
11 

12 

13 

14 

19 

1 41 CHRIS BOTTI 

48 ~~~~o~:~,~~OMCORO 30815 ® 

4 17 ro~~~~ ,:.H;~~OICONCORO 

12 

19 ~!'.~~O~l~N"~~~R 30J'4/C0IJC0R0 

19 ~:/,~~1'-<TTER HEAOSUP3156 

10 ~;.:;:,~~;ACIIIE 511' 
VARIOUS ARTISTS 
IJXICIOUl~flusntUIIIWfm\O..IICO:JliXHOCOJ3 

10 32 ::~.~.~~.?.!~!~.~"" 3' 

64 ~.:.~, ~'~~' "'" ""' 
23 17 :,~iw~~~i,~S 91209/0RPHEUS 

11 1s l ~~.!•==""''""'™"""'""'' 
BRIAN CULBERTSON 13 LIYE FROM THE ltlSIDE (;,RP O 13232/VG ,@ 

51 ~:'.":;;.., .. ...,,.....,__,_,.,. 

1, 41 !:.':.~~s,:~c~~0i:smEEMAN 

19 13 AL JARREAU 

--~ • SMOOTH JAZZ 
• Jt,• SONGS 

j =- " ,, : ~ 22 NA,!Et: HEADS UP 

SOLDIER OF LOVE 6 4 SADE l:.PIC,COLUI.IB!A 

35 ;,~;,~ ~ Ju~;,i~wN 
13 :~~c~o~~,~~ ~o~f"'' 
31 ;~~~,~~~~~~,CE 

TOUCH 11 24 ~ I ONEY JAMES COMCOROICt-'G 

27 ~~~C~A~~=~SHAKACHIE 

10 12 ~~!!!,~~e~~~:~~!rroL (l) 

t S ~~KfJ~~~~ 1cV:ALK 

12 361 WHO WILL COMFORT ME 
• MELODY GARDOT VERVE 

.. Ill i!S ARTIST 
~--· TITLE IIAPfllNJ & NUM6£R / OISIRIBUIING LABEL 

1 6 THE PRIESTS ., 
2 59 THE PRIESTS 

THE PNESTS. RCA VlCTOR 339691SONY ~1USIC 

3 4 16 RENEE FLEMING 
V(fllSMO OECCA01327S\INr,.lfJISAL fl./tsst:S Gfl(Ul 

0 18 33 STILE ANTICO 
SONti Of SONGS HARt.lONJA WUNOl llOUS9 

• I PLACIDO DOMINGO 43 «fEIFJ11D.s«IGSIG'HIJ_DGt\i5llOO.ff61l0ASSUGAJU' 

• 10 CECILIA BARTOLI 
SACfWCIJM DECCA 0134"1?.t.ltMRSAl D.ASSICS EJIOLf' 

7 I LUCIANO PAVAROTTI 
60 THEOOO'S OECc.A 012245,UIJ\'ERSliLCI.ASSICS(J!{)lf 

8 10 70 JOSHUA BELL 
'ffilUltTM[FQJR$Wtr49JlffQAISCl(.110l!Wl'~l.f(.'(H(S 

• 9 19 B. FLECK/Z. HUSSAIN/E. MEYER 
THE MEt.OOY OF RllYTHM El 202<4 

10 POPE BENEDICT XVI 
.._VJ..WAIR:111.llZIKMMWt't::MWO'tUlh'ffl,((L~HKl.P,® 

11 ROLF LISLEVAND 
DMIIUIJDWJ~~:StmiO~l.M~~GialP • 17 13 JOYCE DIDONATO 
IIOSSINt THEWSE:\~Q.ASSCS9-151'9,8LG 

13 15 11 L. LANG/V. REPIN/M. MAISKY 
l'CIWl,~IIJtl'WtltmS0001Mi\f'rf.l'f}(OJ$(S,:;(l,P 

14 14 ANDRE RIEU 
LIVE IN ORES.OEN ANDRE RIEU/OENON 17791/SLG 

MARK PADMORE/PAUL LEWIS 
SCHIJIERT: WINTEflREISIE HARIAl)»IA r.fUNDI 90748' 

d.. .. lll i!S ARTIST ~ 
;1 II mu 1MPRrn1 & r-:uMtlEH ,' 01S1R1Bu11tto LAtll:L ! 

2 

3 

4 

• 
8 

7 

8 

• 
10 

11 

• 13 

• 19 

1 ANDREA BocELLI a 1 
MY CIIRISTMAS SUG.i'.R ()13437 Ot CCA T 

ANDREA BOCELLI 
IIIUIIMl~SOOWM.ASllW.SC1J1111065mi.\M.E 

60 :;, ~=ES\t~COOJLIB~ 39960SONY """' ® 

ANDREA BOCELLI 
utWTO SUGAR 012161 DECCA 

31 ~V~~;~l>"""-Cll.sSCSGlOOP 

PAUL POTTS 
36 PA.SSIOIIIE SVCOJCOLUfA81A 47.$J9/ SON't' l.!USIC I 
2 I IO?ll!lll!IIIIIUl!C01l;oESl\l.l1lllP~~ (ll/£1ll 

. IUitimll:1Ut(fOIBN'l)I.IIJIJJfh'Dl,QIIIBW1£:tKf.:mmi 

MORMON TABERNACLE CHOIR 
RNGOIIIISTMASIW.$FACffJl)t.'T~9'Wl.E~&:123m 

43 = •~~)~,~J~,!H~n,ms·,st•<ll 
34 ~.N~,~~--ws,.,.a><s 
10 ~7;.~~~!~)~~.~,1;~~~: 
32 ~,7,As~!,cocu""' ,m~soNV """c 
13 ~~~:ti~.~:,~~~;,!, 

.. Ill i!S ARTIST 
!; II TITLE U.lPRINf & ~Ut.&6Efl / OlSlAtllUIING LJ.6t l 

RODRIGO Y GABRIELA 
11:1 1 HUB'fWOHl<S onan· AlO 

11 LOREENA MCKENNITT 
A~ OOYSSEY WM.AA IIOlOWM iM3'0SW 

36 VARIOUS ARTISTS 
FUYIIGRIICHIWGE:$Olli$MWlll1M'fl'OIUl(Nl311lt$ 

62 CELTIC WOMAN 
TIIGIUil$TJWIJlft.£$$00W.CIIU.Et1IOIIWIIWWl341:M,1:llG 

4 25 
CELTIC THUNDER 
TAKE ME HOME CELTIC I HUKOUl 613087/01:CCA 

FELA 
'1HEBEST~ THELG~DBlTrA£Gl;1{All;61502$ 

10 12 THE VERY BEST 
WARM IIEAAT OF Affllt.' GREEN OWL 007 

68 CELTIC THUNDER 
ACT TWO CElllC THIJtJOER 011606/0ECCA 

56 RODRIGO Y GABRIELA 
ll\lE IN JAPIIM ATO 21638 @ 

12 34 BELA FLECK 
THROW DOW# VOOR HEART ROUNOER 610634 

14 14 JESSE COOK 
TIIE RUMIA FOUNDATION COACH HOUSE 21H12/E1 

GAY MARSHALL 
(llt'MMSIW.l.SIIGIW'.ll'tlEL'AMCIJIIOO'.w.\liShUl."85 

BEBEL GILBERTO 
AU. IN OME VERVE 0133531\'G 

KOLOHE KAI 
THIS IS TH( LIFE GO AlOttA 1011 

3 12 THE IRISH TENORS 
catlSTMAS RAZOR & Tit: 830$4 

• 

~ 
rl 
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d §Iii Si TITLE 
; !i11· ARTIST (IMPHINl I PR0W0110N LAB£L) 

0 I 11 ME GUSTA TODO DE Tl 

• 13 llffOCAllE 0000-L'SOHV PAUSIC LAUN) • 4 11 SE ME VA LA VOZ 
Alf..WOIIO~llfl l.ff.6l&LMl.&:LJill(J 

0 3 7 DILE AL AMOR 
AVElfTURA (PREMIU).1 LATIN) 

II 25 TE IRA MEJOR SIN Ml 
JOA.If SEM;TIAN {WUSAl!T/IIALBOA) 

0 13 LA CALABAZA 
LA ARROLlADOIIA MNDA El LIMON mSAI 

7 26 TEVES FATAL 
(l lRONO OE MEXICO (FOKOVISA/MUSMSA) 

0 10 10 ESTUVE 
ALEJANDRO FERIIANOEZ (FO»OVISA) 

8 15 LOOKING FOR PARADISE 
M.fJUUIO SNIZ ffAT\JRllaJ ALIM ms (l'dfflER LAlW,) 

10 18 21 Ml COMPLEMENTO 
LOS HURACMfES DEL NORTE lDtSA) 

• 11 DID IT AGAIN (lD HECHO ESTA HECHO) 
SHAKIRA (EPIC/SONY ).JUSIC LATIN) 

12 16 37 LO INTENTAMOS 
ESPltlOZA f'AZ {OISAJASL) 

13 EOUIVOCADA 
THALIA (SONY r,WSIC LATIN) 

e 12 15 DERECHO DE ANTIGUEDAD 
LA Ml61tw. 8MIDA8. Ll«lN OE SALVAOCfl l.llAflftMlA lf{ltl!V&.) • 19 EL DOCTORADO 
TONY OIZE (PIMA) • 14 12 NI CON OTRO CORAZON 
PEDRO FERtlAIIDEZ (f0).10\'1$AJ 

G 20 SIN EVIDENCIAS 
aANOA MS (OISA/ASL) 

18 13 19 GRACIAS A Tl 
IAGN &-WllEL J£ATUfW-.OOIIE ll!J.ESlM fAl'V:f.uo£1E) 

18 17 23 SU VENENO 
AVl:lfTURA (PREMIUt.1 LATIN) 

G 22 17 ESCLAVO DE SUS BESOS 
DAVID IIISIM. {\'AlE.'UriwfRSAL J.IUSIC L/lllNO) 

• 28 MIENTES 
CAMILA (SONY. t.tUSIC LATltl) 

e 25 HASTA ABAJO 
DON OMAR (t.1/ICHETE/UNIVERSAL ,,usIc LATINO) 

G 23 17 ERES TODO TODO 
JULJCIN ALYAKEZ Y SU NORTDIO IWl'OA. (DISArASl) 

e 24 ME ENAMORE DE Tl 
CltAYANNE (SONY MUSIC U.TIN) 

211 21 COLGANDO EN TUS MANOS 
CARI.OS 8AUTl CON MARTA SANCHEZ (\\'il.RNER LAT1NA) 

26 15 FELIZ NAVIDAD 
mo 'EL IAMBINO' (SIENTE) 

G 26 10 SOY TODO TUYO 
LOS TUCANES Of TUUAU (FOPC0'1'1S"1'MUSI'1'ISA) 

e 29 12 CAMINOS DIFERENTES 
FI08ERTO TAPIA Jf-OtlOVlSA.it.lUSIVISA) 

G JO 11 TE AMO 
CUMBRE NORTENA (SONY MU~C LATIN) 

C 32 YO ME CONFIE 
ANDRES IUROUEZ ''El MACIZIJ' {DISA) 

G 33 I YA LO SE 
S ~ JEtlNI RIVERA (~ONOVISA) 

32 27 17 NI ROSAS NI JUGUETES 
PAUUNil. RUBIO (UNfVERSAL t.tuSIC LATINO) 

G 35 CIElO AZUL, ciao tUllAllO />¥A CIElO ~ADO 
PESAOO (OISA.iASL) 

e 36 SEXY CHICK 
DAVIJ OUETTA fENUlltlG W)tj (O.NASl'JW.\\1:1¥.S'CAf-ffCI.) 

C 43 SIN Tl NO VIVO 
PATRULLA 11 (DISA) 

36 34 AMOR QUEDATE 
JENCil.RLOS (BULLSEYE) 

42 CARITA DE ANGEL 
LARRY HERNANDEZ {t.trnOIETA/FONOYISA/I.IUSIVISA) 

38 37 18 SENTIMIENTOS DE CARTON 
OUUO (FONO\IISA. r,WSl\'ISA) 

38 39 
EMPIRE STATE OF MIND 
JA't-Z + ALICIA kf:VS (ROC NATION! 

40 38 MEET ME HALFWAY 
THE au.ct: mo PEAS flNTERSCOPE) 

41 40 BAD ROMANCE 
LAIJ'f GAGA ~ lflfA~tuli~lli£HR"ffllEb1NlffiSW'ff 

42 31 10 GRITO MUNDIAL 
DAOOY 'tAtU(EE (EL CARTEL) 

G 47 90 MILLAS (90 MILES) 
LOS IHO.Utf:TOS OEL NORTE (EAGLE I.IUSIC) 

e 45 SIN QUERER 
EOIITA tilAZARIO {SON¥ t.lUSIC LATIN) 

411 41 17 FELIZ 
WfY IWtCIA (SONY MUSIC LAUN) 

44 PONTE EN M l LUGAR 
ESPINOZA Pil.t (OISA,'ASL) 

NADIE TE AMARA COMO YO 
DYlAIID Y LENNY SONY I.IUSIC LATIN 

ENCONTRE 
CONJUNTO llTAJtOECt:R {OISA/ASL) 

QUIEN TE D1O PERMISO 
SAUL 'U JAGUAR' ALARCON (fONO\'ISA) 

QUE BARBARA 
ilitlGR FJIE.SNILLO (OISA) 

AleJandiofernandt1lanc!shisl011rtbNo.loolatil -t. 
PopAl111la111''StMeValaVol"ilM·l O.i ..,._ ,,_ 
milloti li!tene, ~ up 141'). 11le rise is -
part11 due to a rtggae1611 ~nix that's lt(fflllig 
an lnatalf In spins, 11 Mden<ed ill the soog's 
lli-i ~P oo latil illytlrn Ai111lal (1.! mlllon , , 
listtnel l111111!Slioos, up 41%). 

Billbear1t 

_ct) iTOIH!ATIN'Al!.BUMS'" 

,.Iii ~r:1 Si ARTIST 
i!I :5; 15 TITLE 1r.lPRIm 1 01suusuuHG LA6EL) 

1 1 30 ii AVENTURA ~ THE US1 f'Rta!IJl,l ll,I~ ,.-..-,WMUS(: lAlll 

2 6 32 WISIN & VANDEL 
lA REVOLU~ON WY1MACHHE 012961/ll).1LE ® 

3 5 5 JENNI RI VERA 

I=:=::!! LA GRAM SUl(lRA FOtlOVISA 3543S.S/UMLE 

ALEJANDRO FERNANDEZ 4 3 4 
00$MI.IIIIOS!MI..IJl;ICtlUWJISA-P~UlllJ013x!SU.l!.E 

s 4 4 ALEJANDRO FERNANDEZ 
DOS MUNDOS~: TMDICION t 0N0\'I$A. 354312/UMLE 

8 7 5 THALIA 
fflli!ERA FILA. SON'I' MUSIC LAlllt 56tl91 

7 8 8 JENCARLOS 
IIUSCAME 6ULLSEYE 8914 

8 12 7 
LARRY HERNANDEZ 
ENWIOIISIIQJI.MCAN IAW'.ll:1'.~1ISI, 5100::,Q,tM.£@ 

8 13 5 BANDA EL RECOOO DE CRUZ UZARRAGA 
ME GUSTA TODD Of Tl FONOVISA 3543'H1UI.ILE ® 

10 I I 7 TITO "EL BAMBINO" 
6.~11:LA~CftMS(ll'll~Y.\9C\MNO~[ 

11 9 9 MARCO ANTONIO SOLIS 
MA$11EMAIICl)Allll)UN)SCU$~~3>4l16lM.f@ 

12 14 5 INTOCABLE 
CUSS.IC GOOtl-I 60130;'$01tY MUSIC LAUN 

G 19 5 PESADO 
OESCELACIWTIKkWIIWMaf1 ~ 7"M&I.M..E ® 

14 2 6 ANDREA BOCELLI 
Mt!Wl'(WIWJl~MUSCI.J.tlOG:iXOJ,\l~lE@ • 29 43 TITO "EL BAMBINO" IC El J'A.Tll0N SIUllf 6538S3/U'1LE 

111 23 9 EL TRONO DE MEXICO 
WiA Ml AN.IIU. FONOViSA. 35-4315,'UtALE 

17 21 6 PATRULLA 81 
SIN TI NO VM: OISA 721 404,UMLE 

18 17 JJ ESPINOZA PAZ 
YOl,O CMfTO. PUIO tO IITENW11l$AS.DSA 7302SW.llf 

18 28 40 LARRY HERNANDEZ IC l&laRCOCCIIRDOSll:tllt:IJl,FOO:MSfl.570037,LMJ: 

20 15 6 DRACO 
AMOR \IINCIT OM*A SONY MUSIC LATIN 59999 

21 26 71 LUIS FONS! le NlMAAS DB. Sl(IICIOU~mRS,1,1. lt'U9C 1.Kf0{111810.U.U ® 

22 20 22 TERCER CIELO 
Qlil(a,IUJISDJllatifflU\lr.'mla~M:lXllE:!Wll 

23 24 5 COSCULLUELA 
aJIUCftW~ltIY.M811E1M,91SN.U!IIC!6.11i-llll! 

e 39 15 DON CHETO 
EL KTME OE U STEOES PLATINO 8,832 =-= ALEJANDRO SANZ 211 27 8 PAR.111$0 EX:PRI:$$ \\'ARtlER LATINA 522.519 

26 10 7 TONY DIZE 
U hll(Dlll.lACMU IIJf'llA.TRll~JIA iC@\,s),'i t.lSC LAIN 

27 33 17 LOS TIGR ES DEL NORTE ,~ 
Lt GIWIJA FOr<OVISA 354192/U).1LE ® 

28 16 10 EDNITA 
SOY som MUSIC lATUJ 55934 

G 45 13 VARIOUS ARTISTS 
RADIO EXITO$: El OtSCO 08. Mll 2009 OISA n,!187AM..E 

30 35 33 LUIS ENRIQUE 
CIClOS 109SfOP8910® 

31 37 13 JUAN GABRIEL 
141SCUKUU,M$AAtOOSOOCOS&l5Sfi'l5IDllf.cta':tml 

32 31 19 JOAN SEBASTIAN 
PEGAOrTO Al CORAZON PlUSART 420S.1l1Al.80A 

33 22 26 VICENTE FERNANDEZ 
HECESITO DE Tl SON¥ llUSIC lAIIN 53282 

34 38 28 LAURA PAUSINI 
Pfla\AVERAAlfTICIPA[IA WARNER LATIWA 516.627 

C 54 41 MARISELA 
20 unos lN~IORTALES OA 6614 

G 43 42 LA QUINTA ESTACION 
SIN FR£NOS SOltY IAUSIC ~ATIN 44947 

37 42 60 EL TRONO DE MEXICO '6 
ALMAS GfMEUS FONOYISA J.53804iUl.llt 

38 40 32 HECTOR ACOSTA 
Sl!lf\818fLQ1UfTO:}~.III.SC!JJl(lfflll.\'.f 

G 46 7 LOS RIELEROS DEL NORTE 
EN YIVO PARA. Tl FOMOVISA 354286/Ut.llE @ 

40 41 11 DAVID B ISBAL 
i llf..wliUIVIS WU.VM~l,Ui(;IJ,Tl'(Jl)'l3-$1U.U@ 

41 36 8 VICTOR MANUELLE 
YO MISMO l(l't'A\'I 247S41SOMY IAUSIC LATIH 

G 49 5 

GIii 
LA ARROUADORA BANDA EL LIMON • ' 
SERI( oo.tMfflTt; 30 SUPER o:nos otSA 721351,u.,i_E 

CRISTINA 
MUCtlA MWlfi PARA Tl CEPI fCWO\IISA J5444., UMLE 

44 25 4 ALEJANDRO FERNANDEZ 
OOS IIUIDOS Ut.1.E:HSAL MustlJ,~()KtlMSA JSl3911J-..1 

G 61 7 TIERRA CALI 
OOW4CfU&I04:14!SSl~'i!:ll100\ll%1. Ylft.J,"!IJl!.'tl!llllV.E 

48 34 5 THALIA 
f'R,WiERA f-lLAo (Ef) SONY t.lUSIC l ATIW 60160 £X ,$ 

'" 51 73 DADDY YANKEE ~ 
WDl10llUl!Rtl~ 6.C>J("El.l\l,l,Cff;m;tJ,U 

CD 58 7 LUIS FONSI 
6 SUPfRIITS {B'i l.l<Pil:RW. 1.cu$CLAlU(IOl351&lALf 

48 52 47 ~~:1:,~:.,11::~['.~:1:,:::~~ASI 

150 47 16 NELLY FURTADO 
II FUN Q:LStAR.lNltflSAl..t.lJSC 1.AllPM) 1)1331&\ltU 

Jenni Rivera returns to the summit on thf 
Top Regional Mexican Albums chart as "la 
Gran Senora" sleps 2·1, mowing 4,0<I0 
copies despite a rustomariy slow sales 
weell. These~ he< third lo debut al No. 1, 
~ her fiist album to soend mutliple weeks 
al lhe top. 

•. 
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AIRPLAY SAUS DATA 
MOtUTORED 8Y C0t.4PILED IIY 

nielscn 
SoundScan 

Ci) REGIONA~...-.... lllj 
·MEXICAN1At:.BUMS 

Al.ATIN1PO~ 
WALBUMS'" 

2 

3 

4 

II 

8 

• 8 

8 

10 

11 

e 
13 

• 111 

18 

17 

2 

3 

4 

II 

II 

• 8 

0 
10 

11 

12 

G 
e 
111 

111 

17 

18 

18 

~ MUN~-: TRAOICION FQ:NQVISA ~4PllJJIALt 
LARRY HERNANDEZ 
(N VIYO DESl:I OOUACAN MfNi)6'JW.MSA S7m tl.U ~ 

BANDA EL RECODO DE CflUZ UZARRAGA 
.,, ~~ir! rH21i111 F!l!i12~I~A ;1.•m~~1u.,,1 E !!.: 
MARCO ANITONIO SOLIS l 
M II MARCOAllllltlOSOUSFOO'.J!J&\§1216.IM.E ti'l 
INTOCABLE 
cussec G000-1 6.{113{1,'SO~ MUSIC LATitl 

I PESADO 5 PJSOELACANUHA; YOIWMEN I PISA 72§55,}UULE $ • 

11 9 EL TRONO DE MEXICO 
NASTA Ml RIW fONO\l'fSA 35,,1315/UPJLE 

61 
PATRULLA 81 

12 • 
15 13 El lTMI! llE !.!iTECIEI PbATillQ U~l 

14 17 LOS TIGRES DEL NORTE • lA llRiUt,,M fONOVISA 354192/U~ILf 

17 13 VARIOUS ARTISTS 
fWJIOEXmlS.: llDISCOOEtAH020090t3A7241.fl7tr.U 

13 16 JOAN SEBASTIAN 
PEGJIOITO Al CORAZON l•).!~ART 42~§.!!!ALF.QA 

10 26 VICENTE FERNANDEZ 

16 59 0 

18 

-· 1!11 
:;lri S! ARTIST ~; ;1 nnE (U,1PR1NT I OISTRl6Ull»G LAf,EL) 

2 4 ALEJANDRO FERNANDEZ 

2 
l'RIMfRA FIU ~QIIY IA!,,!~!:; LAflN ~§!221 

3 JENCARLOS 
8USCAME Btlll SEY'E 8914 

4 I 6 ANDREA BOCELLI 
t:!l!!'!li!Hl~"1E• t.1m ~! Zi ~Tt!l~~, it: 

II DRACO 
AMOR Vflfcq OMNIA sor4v 1ms1c L"'-TlN 59999 

8 71 LUIS FONSI 
~SDElSILENIXIUPMJISA!MU9CLATWO 

7 28 TERCER CIELO ... 
8 10 ALEJANDRO SANZ 

PARA.ISO EXPRESS WARNER LATl!<A 52"2519 

8 10 EDNITA 
SOY iQIIY I.I!,!~~ LAllN ~~i~4 • 12 13 JUAN GABRIEL 
PISCAIICOl1M!$MOGOS0£00Sffl!.5mS.'SOlfV~\1S(Uillll 

• 13 LAURA PAUSINI 
3a ~ m MA~M !~I!!!!~~ !i!i!B~~B LM!lii!. ~l§~iZ e 18 41 MARISELA 

~ EXIT~ IN~RTALEI Ir.I ~§:14 

G 15 42 LA QUINTA ESTACION 
SIN FRENOS SOil¥ ).1USIC LATIJI~ 44947 

14 14 11 DAVID BISBAL 
SftMIIAAATTU,$~\.M~.MJSlCL>.Tt.0{!"<3-:0JI\J'l!.E.~ 

111 8 4 ALEJANDRO FERNANDEZ 

18 11 

G 20 

18 16 .. , 
18 17 

20 19 24 

A LATIN,RHYiiTiHM 
\Tl ALBUMs·a· -• 

~ 

• 

• 
• 

~wl:13 ARTIST i i! 1'1TU (I1.rltllfl / OiSTRIBUTltlG LABEL) 
; 
!I 11 • l:i m3 ARTIST 

:5; -~ nnE (U.lPIHNf I OISTRfflUHNG I.ABELi i 
1 30 AVENTURA Ill 32 us A :.il,i;rt. LA IONWf.lU. " ~ll: I ) 

34 LUIS ENRIQUE 
2 TITO "EL BAMBINO" 

CIClOS !Of> SfOP -8910 (ii a PAflOt Uw:T<fu.9:NT!:~!AJOC LAfl'(I 

, HECTOR ACOSTA I 
3 43 11 ~

1
i~~~Es~n~f:3~~~u~:E '.] 32 

1 
$1f'U111111L8.IIR!lll'IJf.BI.EtL .. i:Wt.lll9:.AMll:Ul WIE .. 

VICTOR MANUELLE 
4 COSCULLUELA I 

YO MISMO KIYAVt 24754/SOWY P.tUSIC LATIN 

JOSEPH FONSECA 
s j llJ!tNJU(f\1 ll\1:9\'Ml!UJISIIITT.\l!f:'§lffll/ffll ffllW 

II TONY DIZE 
AIMXTEIAOM!l lft.ll5tUil.EQ~~l,AJl'()ifi3i'SW.tf ] ~ U MfliWll:IUCAI.LE!!fl!TB)IFfM?Uall&lllrAISCU/IN ~ 
JOHNNY VENTURA 

8 73 ~:~~~ANKEE a Wt-flE""1!' '.!] VOLV10 U IU.VllAD HOMEBOY 1213 ® 

19 I ALEX SENSATION i 7 MAKANO 
2 : l!fXW&QlllfWGl:LA•EGltt!2Q.APWOOOtll$Jl'fltl3(.Ll,'ll : 

9 GILBERTO SAINTA ROSA 
8 59 0 LOIUIRQEGILIERJO EN\.11 ~•fAll«SWli!.IB::: LRtl~ AM PARAI.I A H T 4 

13 39 VARIOUS ARTISTS 
8 36 DON OMAR 

30 TROPICAi.ES DE AYER, tlOY Y SIEltPRE \IINA fi10 IOON t.lACHETE 012$671Jt.ilE 
OLGA TANON 

10 10 49 FLEX 
4113 21.16 00205/ SONY t.!U ~C lATIN- ® I.A EVOWCION AClltAlfflC STYU f).tl TEL~A 67917 

12 12 GRUPO MANIA • 12 63 CALLE 13 
SEPE60LAMA.NIAUAI.IU: .... ~tSl.lX0SCff'fHJSIClA1lN lOSU: Ullf.SWIDl£11COICMIGO M!lRIE36!0t-WlfVP"1JSICL/lltl 

10 4 ANDRES JIMENEZ: EL J IBARO 
12 11 50 VARIOUS ARTISTS 

OESOE Ml BALCOM CUAlRO MOlGUAWTE JS7 UllN URIWI ICINDZ FtACHEIE 01231'!1/UMLE 

11111 ;~l~r:;:R:1:EW DIGITAL EK 13 13 40 ALEXIS & FIDO 
OOWM TO EARTH SONV t.1USIC LATIN ,43.561 

16 23 

14 47 

18 59 

OMEGA 
14 16 60 ~~,::~UIOOEWWMWflWlfflO\WltJM.! D B.llJENO DB.R.OWPWITT00118,SOth'ltlJSCLA11N 

GILBERTO SAINTA ROSA 
111 15 JO WISIN & VANDEL 

B.CMIWftODEU&UiCWJS«:6{1t.1'1.U1:<iSIJN~1JStlAJN$ B.000 OE lARSTlJIU Ff!ESH 11361.'SOth' ).~ LATIN 

JOSE NOGUERAS 
111 14 13 VICO C 

ALEGRE YENGO C,ANTAIIOO I.IUSICA ESTl\'AI, 05-8 U.IIILLA tARI88£AN SC805/EMI TELEVISA 
VARIOUS ARTISTS 

17 17 7 ' DJ PAYBACK GARCIA 
SUPER IACffAJJ. 2(110 f'Ul(fl ll0106i'SOtN ll$C LA.lit 

I ~~~~•~~~•~~ I ZONE D'TAMBORA 
ESTO ml BOOM IOCM M.Ul L'l".JW. O't3(NY MISC Uil!N 19 

72 f'£RIIIN,W[ fW~\IJ,jl,',t,Of16~51L l,\,Ul.lm)46:@.l!Wlf 0 
VARIOUS ARTISTS 

20 34 FRANCO EL GORILA 
401ACIMJASPOIOIIJSA$11X><&FQ.lWJ.S6S11<1~WCLATIW 

VARIOUS ARTISTS 
SUPER I'S MEGA HITS P,iACHE II: OIJ149JU"LE 

Nearly 20 years after debuting on Hot L.tin Songs with "El Ranchero 
Chido" (May 5, 1990). Los Huracanes del No11e notch only their fourth 
top 10 as "Mi Complemento" jumps 18-10 (8.8 million listener impres

sions, up 26%). The song bowed at No. 44 in the Aug. 16 issue and 
reached the top 10 in 21 weeks, a feat last accomplished when Camila's 
"Toda Cambia" also took 21 weeks to reach the top 10 in the Sept. 8, 

2007, issue. -RaHly Ramirez 

Data for week of JANUARY 16, 2010 I CHARTS LEGEND on Page 39 
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QJAPAN 
----~- -~- -----~- ---- -

BILLBOARD JAPAN HOT 100 

!i ;; --.stlUIIIIKMIJU'MtfUMTH:H) JllllWl'l'6.E 

1 NEW ~~K~~HT IWPHHAL 

2 -I WISH 
KAIi.Wi B GHT IMPERtAL 

3 1 HOSHINOYOUNI 
MISIA AfUotA 

4 18 $HIRT WO ARAEBA 
(lURUU TO YUKltm VICTOR 

5 3 DOESN'T MEAN A NYTHING 
ALICIA KEYS BMG 

8 2 K IMI NI SAYONARA WO 
t:EISUt:E KVWATA VICTOR 

7 6 ALL I WANT FOR CHRISTMAS IS YOU 
MARWI CAREY SONY 1.tUSIC 

8 I HAPPY 
S1: LEONA LEWIS SONY MUSIC. 

9 11 CHRISTMA S EVE 
TAT'SURO YAMASHITA WARNER 

10 34 MERRY CHRISTMAS 
I UMP Of CIIIQl:Ut TOV"S FACTORY 

I FRANCE 
SINGLES 

ii ~ 1:1 
:5; fSNEP/IF0PtTITHI\IE) DfCEM8Eft 3(1, 2009 

J 'AIMERAIS TELLEM ENT 
JW LEE 1'ERCUA'l' 

2 STEREO LOVE 
E0WA.RO MAYA FT. VllA Jt6UllNA f\.AY 0lt 

3 MEET ME HALFWAY 
TffE BU CK EYED PEAS INTER SOOP!; 

4 RUSSIAN ROULETTE 
IIIWUIA SflP/0EF JAM 

5 LADY MELODY 
TOM FIWiERIGWAYA\I AZ 

8 PAPA RAZZI 
LMn'GAGAsr-f.AAU,E;t!NLli~OlfflmREE.tll"~Cft 

7 RAIN 
MIKA CASAftLANCMSlAN0 

8 I WANT TO KNOYI WHAT LOVE IS 
MA.RIAH CAREY ISLANO,,0EF JAIA 

9 14 PETIT PAPA N OEL · CHRETIENS 
TINO ROSSI Et.II 

10 PETIT PAPA NOEL 
BEIE LIU Y HEBE~ 

I 1TALY 
DIGITAL SONGS 

Ml:i 
f; §! {FiMI/NIRSOI) MMUARY 4, 2009 

BAD ROMANCE 
lJmliA(iASB9.IA.lt,f,):{N!htOffl=tmf.6tlfffiSCCff 

2 MEET M E HALFWAY 
TitE BLACK EYED PEAS 1NTER SCOPE 

3 SALVAMI 
GIANNA NII.NIIINI SON'f MUSIC 

4 10 All I WANT FOR CHRISTMAS IS YOU 
1MRiAH CAREY COLUMBIA 

5 RAIN 
MIKA CA.SA.8lANCM SLANO ---- Tl VORREI SOLLEVARE 8 EUSll CON GIULIANO SANGI0RGI SUGAR 

7 11 • ~~~~: E~~DEP~~?NrrnstoPI:. 

8 12 L'AMORE SI O DIA 
NOEMI SOti't' MUSIC 

9 EMPIRE STATE OF MINO 
JittiY-Z + ALICIA KEYS ROC t.lAll0I+ 

10 14 TIK TOK 
l(f$11A IClliSZ r,otlEY/JLG 

- NETHERLANDS 

2 

3 

4 

5 

2 

3 

4 

5 

SINGLES 

BROOOJE BAKPAO 
TffE CIPP0SITES TOP N0TCl-1 

ZO H EPPJE 
OE FR06ERS Et.II 

JANUARY 1, 2'0011 

EMPIRE STATE OF MIND 
JAY·Z + ALICIA ICEYS ROC tJATIO!rt 

F IREFLIES 
OWl CITY UNIV[RSlliL REPUIILIC 

ALBUMS 

I SUSAN BOYLE 1 I DREAMED A llREAM SVC0 

2 ~i~~~~~~:y~r,~•s 
PAUL DE LEEUW 
HOH0ER0 lJT EEN UPHVfRS.lil 

ROBBIE WILLIAMS 
IIEAUTY ICIUDTIIE VIIE0 iTARQtRVSAUSNRGtl 

~ ~llSf STUDIO 100 

~ UNITED KINGDOM 
- ------- -- ------

SI NGLES 

!i §i :::~=) JANUARY 3, 2009 

BAD ROMANCE 
UIJ'l'GIGlSl~"ll'u.£tli9ih~ rllS.SCOl'f: 

I THE CLIMB 2 1 JOE MCELDERRY SVCO 

3 S ::~~~~o\'u.~~:~RSCOflE 
4 10 ::~Ifc~JLG 
5 

8 

7 

8 

9 

3 WORDS 
CHERYl COLE FT, WI.LIAM f'OLVDOS 

STARSTRUKK 
30H13 PHOTO FINISH 

DON'T STOP BELIEVIN' 
JOURNEY C0UJ),181A 

RUSSIAN ROULETTE 
RlflAN61.11 SRP/OEf JAM 

YOU KNOW ME 
ROIIIU WILL~MS CHRYSALIS/VIRGIN 

10 13 LOOK FOR ME 
CHIPMIJ'8( FT. TALAY RILEY JIVE 

OcANADA 
BILLBOARD CANADI AN HOT 100 

wl:i ~; si (IIELSEN IIJSISOUNostAII) JANIWl'f 16.. 2009 

TIK TOK 
KESHA k.HAOSABEiftC:,\o SONY t.mste 

2 BAD ROMANCE 
WWMS'IIG\\IE~ll.l,{Cttfff1rA£ll!IDt,;W(01,ER.~ 

3 FIREFLIES 
OWL CITY Ul'<lYERSAL REPUBLl'CAINI \IERSAL 

4 EMPIRE STATE OF MIND 
JAY-Z + ALICIA nn ROG NAllONIWI.RKER 

5 SEXY CHICK 
DAVID eumA FT. AK0N 6UtAJ'~IRGIN,i1:NI 

8 s ( REPLAY 
: IYAZ1M5t.f'utlY.t1WG,1,HD3HTSIF:fJ'R&o\YMlmR 

7 I GOTTA FEELING 
THE Bl.ACK EYED PEAS IHfERSCOPE.iUJJl'lt:RSAL 

8 Y/HATCHA SAY 
JASON DEAUlO 11EtUGA HEIGH'TS{WAfit.lER 

9 MEET ME HALFWAY 
THE BU.CIC £YEO PUS IHTEfl.SCOfllill NIVERSAL 

10 10 PARTY IN THE U.S.A. 
MILEY C'fRU~ H0LLYW0OOJUW\IERSI.L 

l'D SPAIN 
--------------

SINGLE S 

Ml:i 
f; §i fPR0MUS.ICAEJMHll.l) DECEMBER 24, 201)9 

KALE MBA (WERGE - WERGE) 
aURUKA SOM SISffMII. FABRIC 

2 SE ACABARON LAS LAGRIMAS 
HUlCCOAWfitfA ORO 

3 QUE NAOIE 
MAtlUR CARRASCO llU0 COM MAW 'l'ALE 

4 LOOKING FOR PARADISE 
N.fJA!II0R0 SM! Ft ALIQA ms WAANER BROS, 

5 AYO TECHNOLOGY 
MIL0W H0MERUN/MUNIC 

CRONICAS DE UNA LOCA 8 El BARRIO SOlll00R 

7 OUIERO APREENOER OE Tl 
fl W TO DEL LOCO SONY MUSIC 

8 N I ROSAS N I JUGUETES 
PAULIHA RUalO UNIVERSAL 

9 RUSSIAN R OULETTE 
RlffANNA SRP/OEF JA/A 

10 10 I GOTTA FEELING 
THE lllACI mo PEil$ IKTERSCOPE 

-AUSTRIA 

2 

3 

4 

5 

2 

3 

4 

5 

SINGLES 

JANUARY 4, 200I 

BAO ROMANCE 
UIJ'tGliGASTrU'ALIE.KCNM.-CfffllR'flr«.J.'TBISOO!'t 

RUSSIAN ROULETTE 
RIHAN61A SRF>10EF JMA 

MONSTA 
CutCIU. CAIIOELA URBAtl 

MEET ME HALFWAY 
TIil BUCI EYED PEAS ll+TERSCOPE 

TIK TOK 
KESHA AASZ MOKEYJJl G 

I LADY GAGA 
3 nt:fAll:SlllENA.J~ ~'EOiHWTfl::ENIEflSDIW! 

I f:Ls.~~IT NEVER GIES STAFIWATCtl 

KIDDY CONTEST KIDS 
ICID0Y CONTEST VOl, 15, SONV PAUSIC 

ROBBIE WILLIAMS 
REALITY KUED Tilf Vll(Q STAR QfRYSAI.ISNJ!Glt.1 

FRANZ PFARRER B REI 
LEBENSUEDER S0ff'I' UUSIC 

Data for week of JANUARY 16, 2010 I For chart reprints call 646.654.4633 

- GERMANY 
--------------

SINGLE S 

!I §! (MHIUI CONTROL) 

I LIKE 

WIUARYS,ttl09 

2 

3 

4 

5 

8 

7 

8 

9 

10 

[ 2 
3 

4 

5 

8 

7 

8 

9 

10 

11:EII HI.SON UNIYl:.kSJ.L 

I Yllll LOVE YOU MON DAY (365) 
AURA 0I0NE l.lUStC FOR 0REA~1S 

BAD ROMANCE 
t1m&\Gi\~t!NL1if.~ramsc:C1t 

MEET M E HALFWAY 
THE I U.CK EYED PEAS lNfEftSCOP~ 

RUSSlAN ROULETTE 
lltlUJINA SAP/0Ef JAM 

71 MoNSTA 
CULCHA CANDELA URB.IIW 

8 ~~~l~~~~!BIA 
91 MoRNING AFTER DARK 

. 1HIEIIJo'llftllllYFUKMNl!IUOf.lfO..Mltnam:f't 

PFLASTER 
ltH • ICH 0ot.4ESl lC POP 

t0 ::~E~ff~~ t.10SlEYJINTERSC0PE 

§i" (ARIAi JJJIUARY J, 2009 

2 FIREFLIES 
0'Wl CITY UNIVERSAL REPUBLIC 

1 I :~r.:i~l PA0UEYIJLG 

BAO ROMANCE 
tlmGA(W.SR!:,l,l,Ul;.l:IN!hE"QtlffMRftra!RSCOR 

BLACK BOX 
STAN WALICER SON'f I.IUSIC 

WHATC HA SAY 
JASON 0ERUL0 BELU6A HEIGHTS.•WARHEfi BROS. 

a I s TARsrRuKK 
: 30Hl3 PHOTO ANISH 

EMPIRE STATE OF M IND 
5 JAY-Z • ALICIA KEYS AOC W.ll0N 

7 I DOWN 
JlllWIIFlllWJ.YIIEC\SHtA~?ftrN:flSlt.fallat 

ART OF LOVE 
GUY SEBASTIAN Fl. J0IIOIN SPA.NC$ SOtft t.lUSIC 

IS REPLAY 
m.z '1/ARNCR l.1USIC 

• PORTUGAL 
-------------

ALBUMS 

Ml:i 
f; 

:;;::S 
5; lll"'l WIUARY$, ttl09 

D'ZRT 
PROJECT fA.R0L 

2 3 1 
HOJ E 
ittiM.AUA HOJE LA FOi.iE REC0ROS 

3 PAULO GONZO 
PEllfU C:OLUUIIIA 

4 RUA DA SAUDADE 
AIM DA SAtllACE NCNICCBOE MY DOS SNfT FIJlll.. 

5 14 IL DIVO 
~N EVENIMG WITH l. 01\10 • LM 1/11,n SYC0 

RUI VELOSO 6 AO VIVO NO PAVI.IIA0 llTUNTIC0 CAPITOL 

7 12 LEANDRO 
TIJ,UIEM EU t Sl>ACIAl 

8 15 T ONY CAR REIRA 
0 H0MEM 0UE SOU FAR0L 

9 ANA MOURA 
LEVA-ME AOS FlliOOS W I 

10 QUEEN 
ABSOLUTE GREATUT PAALOPH0>JE 

~1:1 
;; (V8WeCS IIANIJ NORWA'() WIUARY 5, Z009 

3 

5 

2 NEW 

TIK TOK 
I E$KA RCA.IJLG 

RUSSlAN ROULETTE 
RlHAMNA ISLAN010ff JAi• 

DONKEYBOY 
tAUllHT IN A LIFE WARNl:.R 

FROYA 
MY AMEIIICAM 0REAM MARIAr<N 

3 ·orJ~ c_A_• _••_N_T_E_• _s _____ _ --=,_ .«1.140 UNM:RSAl 

BJORN EIOSVAG 
DE IE$Tf PETROLEUM 4 

5 NEVJ 
SNOW PATROL 
UP TO NOW ~IC 110Ni'P<lLVD0R 

EUROPEAN 
HOT 100 SINGLES 

wl:i 
I!; t;E; 

:5,. (111EL$EN/BILLB0AR0) DECEMHR :wt, 200!11 

MEET ME HALFWAY 
THE IU.Cl EYED PEAS IN1ERSCOl'E 

2 2] ~~~:!A~~~u.E-Cl(:AA'illi££~'TBI~ 

3 3 RUSSIAN ROULETTE 
RtHANNA SRP/Off JAM 

4 STEREO LOVE 
ED'WAIIJ ltA'flli FT. VD "64AJMA Sf'Ullf(l',f'IAYCK 

5 THE CLIMB 
JOE MCELDERR'f S't'C() 

II I GOTTA FEELIN G 
THE IIUCt: f"lto PEAS INlERSC0PE 

7 KILLING IN THE NAME OF 
RAGE AGAINST THE IMACltltlE EPIC 

8 13 I WILL lOYE YOU M ONDAY (36S) 
AURA DIONE MUSIC fOR DRUFAS 

9 J'A IMERAIS TELLEMENT 
JEtlA LEE l.lERCURY 

10 l PAPARAZZI 10: U.D'tGMASTIQ'AJ.r£1QLM.OIEAAVTRff:t.'TEfl!rol: 

11 1 l :Ae.:oy6;::.::~. AK0N GUFAM.RGl t.1 

12 J I LIKE 9 : KERI HILSOtl UfOVERSAL 

13 12 EMPIRE STATE OF MIND 
JAY-Z • ALICIA t:£YS R0C NATI0li 

14 27 3WOROS 
CHERYL COLE fT. WI.L,LAM POLVDOR 

15 17 TIK TOK 
Kl:SHA RCA/JLG 

111 16 MORNING AFTER DARK 
Tilll6Uli0fl illl.YRDIIIJ)llAODO.~tlfE:R&:i'fl: 

17 18 RAIN 
MIKA CASABLA~CA.,'ISLAN0 

18 15 YOU KNOW ME 
ROIIIIE WllllAMS CHRYSAllSN IRGltl 

19 19 STARSTRUKK 
3C'.IH!3 PH0 10 FlMlSH 

wl:I ~m (MIEL$EN S0UN0SCAN 
I!; =i~ INTERltAfl0NAl) JANUAll'f 16, 2009 ~!I 

FIREFLIES 

2 

OWL CITY UMlYERSAL REPUSUC 

2 : KESHA KASZ -.1ot.1EV/RClli 
l TIK T OK 

3 7 EMPIRE STATE OF MINO 
JAY-l + ALICIA t:EYS R0C NATION 

4 YIH ATCHA SAY 
J.WIN OBWLD 88.~ HtlGHTSiWARIIEfl 6.lt0S. 

5 BAD ROMANCE 
IJ.IW61&S1UA!JEIDiAE.r:tt:RRYTREE1111E1&:1l?E 

8 5 ~ S1AN WAUER S0!tY !AUSIC 
] BLACK BOX 

7 STAFfSTRUKK 

8 

6 l "'"'' FT. KATY P!AAYPHOTO " "'"' 

8 !~Nftlll\lAYNECI.Yi).l'ttv,\M.ERSN,.F8\IU 

9 REPLAY 
IYAZ Tit.IE IS !A0NEY1BELUGA H86KTSillEP1\ISE 

10 10 H OTEL ROOM SERVICE 
PfTl ULL PAR. 305/POL0 GR0UN0SJJ 

Alter stepping asidf fol two 
Wffks, lady Gaga's "Bad 
Romance" 1eturns to No. 1 on lht 
U.K. Singles chart, marking Its 
se<ond week atop the tally. 

TDENMARK 
SINGLES 

~tS :;:;~ {IFPlfNIElSEN 
~; ~; MARKETING RESEARCH) JANlWff 5, 2009 

2 

3 

4 

2 

3 

4 

5 

BAD ROMANCE 
UDY G,M;,tli STTENAllE,1(tN.ll,1;,,t:11£11Rt'TRa't.'IBl9J'Ji'e 

EMPIRE STATE OF MIND 
JAY-Z + ALICIA KOS MC NAII0H 

OEN JEG ER 
RASMUS SEHAtH AfHPEOf'lE 

FIREFLIES 
OWL cm UNIVERSAL REPUBLIC 

ENSOM 
MEDINA LABEUAADE/AURFA 

ALBUMS 
RASMUS SEEBACH 
RASMUS SffBACN AR1PEOPH 

THOMAS HELMIG 
TOMMY IOY S0r<Y f.4USIC 

ROBBIE WILLIAMS 
REAIJTY U.I.Ell TIE VIIEO STAROiRVSAUSNl~IN 

DALTON 
TYVE TI RECARl 

J SEBASTIAN 
6 DE ST0RSTE HITS $Oft'( 1.f.USIC 

EURO !!ids~ 

DIGITALSONGS = ·• 

2 

3 

4 

5 

8 

7 

t;::S JNIELSEN S0UNDSCAlt 
5; INTERNATI0JIAL) JANUARY 11, 2-0011 

BAD ROMAN CE 
um~St!lsu.u.fUIM,Ct6lil't'TFl':E,l'llERSt;~ 

J T1K TOK 
3 US.HA l<ASZ MONEY/RCA 

2 :~:~c~~~DA~=~:l~ RSCOPE 

I RUSSIAN ROULETTE 4 RIKAlfNA SRP/0EF JA),1 

I GOTTA FEELING 
THE BUCK t'YED PEAS INl ERSC.OPE 

STARSTRUKK 
30Kta Fl. llliTY PEAR'I' PH0lO mJISH 

8 12 ~~:·:y ~i~:s~!~ 'cEA~~ -

9 NEW ~~If~?! ~ ~ ~ A~~1!:1StAl• O 

7 1 3 WORDS 1° CHlftYL OOU fl0L'l'0OR 

11 9 ~~~IEt(W~l~:M~ !RVSALISJ\IIRGlN 

12 14 LOOK FOR ME 
CHl'MUNIC ft TALAT RILEY JIV£ 

13 13 MORNIN G AFTER OARK 
TIUINl)nllUYAI.Wl'.l.tmf1111!l..'\11.0mtJt.lll!fW'.ff 

14 NE RIVERSIDE 
H )tlEY SAMSON SNEA)(ERZ IIUZll< 

15 19 SEXY BITCH 
OAVl[I GUETTitti n, Al.ON CiUl.t,'VIA:0111 

EUROPEAN 
ALBUMS 

~1:1 §! !S jNIElHIIJIILlB0ARD) llECEMIER 30, 2-009 

R OBBIE WILLIAMS 
flEAlffY Kil.LEO THE VIDEO STAR~,., K' \~Gm 

2 SUSAN BOYLE 
I 0REAME0 A 0RlAM SYCO 

3 LAOYCAGA 
THElilME S~M:1<DMJJttH;!IRVf!lf~ tlTIPSCtF'E 

4 THE BLACK EYED PEAS 
TIIE E.N.I) IIITERSC0PE 

5 MICHAEL B UBLE 
CRAZ'tl01/E 143 REPRISE 

8 MICHAEL JACKSON 
MICHAEL JACK$OlrS THS IS IT t.lJJ/EP-IC 

7 A NDREA BOCELLI 
ll'f CHRISTMAS Ot t.CA 

8 11 STING 
IF°" A !MINTER'S NIGHT ow, NTEflSC0PE 

9 ICH + ICH 
GUTE REISE DOMESTIC POP 

10 I ALICIA KEYS 
12 ~ TffE ELEMEtfl OF FREEDOM J 

11 10 Q UEEN 
ABSOUITT GREATEST PAALOPH0NE 

12 13 RIHANNA 
RATEO R SAP OEF JA~1 

13 15 MUSE 
TffE RlSISTAHCE AU /HELIUM 3/WlliR"ER 

14 N ORAH J ONES 
TffEFALLBWEN0 IE 

15 16 ENYA 
TIIE \lfflY I ES1 OF 81YA 'llAflt.lER BROS. 

EUROPEAN ~;_ 
AIRPLAY 

ii si WIIJARY 4, 2'009 

RUSSIAN ROULETTE 
RIHAHNA SRP/0[ F PJ,1 

2 M EET ME HALFWAY 
TffE BUCK t'YED PEAS INWI.SCOP~ 

3 T1K TOK 
t:.lSHA AASZ M0KEV/ftCA 

4 EMPIRE STATE OF M INO 
JAV.Z • ALICIA KEYS R0C tmlOIII 

5 BAD ROMANCE 
llm1Wio\snl':;U.Ui6~1hbCHffMR:£.rlfmstOP!: 

II I GOTTA FEELING 
TIIE ftUCK EYED PfAS INTERSC0PE 

7 PAPARAZZI 
IJO'Y ~ SRWU6.~lhtotffMFEE.rlf~Cft 

8 10 STEREO LOVE 
EDWARD MAYA FT. YllA JIGUlltllli1$ 

9 13 SEXY CHICK 
OAVII) GUETTA FT. Al.ON CU).t,'VlkCltj 

10 11 SWEET DREAMS 
ftE'l'0NCE ,1us1c W0RL0,'C0LUt~BtA 

11 YOU KNOW ME 
R0811E WIUIAMS CHRVSAUSJ\lfRGrN 

12 14 O N AND ON 
AGNE$ COf'ENHAGE"NrJ BEAT 6LUE/lliAn¥ 

13 DOESN 'T M EAN ANYTHING 
AUCIA KEY'S SYCO 

14 l 5- MllA CASA8LAIICAASlAN0 
~ RAIN 

15 18 WHEN LOVE TAKES OVER 
DAVID GU ITTA FT. l<ELL'f R0WIO GU'o\ilill.Gltl 

Go to www.billboard.biz for complete chart data I 47 

http://magazinesdownload.com/


Find more magazines at www.magazinesdownload.com

A 

C 

D 
DA/ICING IN CR:1.£S tiait MdPulth;r;eMuse, L0C. 

.ASC;IP,ft;("qp~ th.Isac. ol.OC>P11ffi 11n Tunes, AECAP1{lrr.d 
f~iM UIJSie. .1.9.'.:.IJ>,~C'.l'tS~ o\S:.11','0eOle. 

o=~3bwOJAD11.1mm441.1Sa:il.Y1c.JA.o

olgrT1l::A 'tU~o ESTA HtfflO) nne CRneJ 

~II.MC. ~1t.JISC~P,61:d(01DiflidMusc,J.SCU') tL 
'6H49 

H 
HMfWAY60t£(Slale0ie"'5cAm!flca.BMIJiSOOY/;id! 

UUSie Ellll~tiM~8UH.IOllAstf\Jtll~flU 
l'J .-.Wierllb
"'a., tt103gs 

"''fi~'l',c«
.r.~w:i ..... 

48 I Go to www.billboard.b iz for complete chart data 

I AIN'T HEARIN' U (l'/iJ llS Pudgi! Muse. BMO REH 55 

·~=~~~r~.l~¾,?J:~lly 

ASCJ,P1G8,Uoad(H'JltilA11SK.ASCAP,Mel!SSisllcfflr . 

• ~ ~-S~M~,~;:,1~0
cflll, 

,1,sc,,.p1&061ues t/usic. ol.OCW11'l3J611a1M:.c;1:, 
Astl,P1U111.ti~Uu:$iC · M111 Sot"o:,. .1.9:W).H.J\'itJ., 

I Oll.kl~...al n .SUICuftJre 

L 
LAr.ALABAZA lol#p11bislcal.l1C.BMOU 6 
LU.tllWIDE (P.3~ C81G "6c6up. ~»l'te IJIISlt 

~J~r;:r:t~!i~,,=~~1/toc 

~~~!·~::~~,:t\:i:~13~ 
Jarnts fmrool.\Js.c. ~Ltnmlialtr: Mui.c.BMl~il 
tlusc.~U'Ul!sO!fFIJ, SESAC.•Sofli.;;CH~5 

"""" ~MttS1:,l1c.SE~EI.II 
tmO~.t\SOl'/1.lrCOUJ. 

ASClf). lt.CS26 
OYER THE NEXTNI..L iSo"901 ~ 11t ,«.\P/E!JJg 

IIJ,$(.ASC,ll'jCS~ 

Q 

Data for week of JANUARY 16, 2010 

V 

" YOO'AE THE ONE !S'.Yi3h C~C6e UllSI(;. ASC.1P,tu April 
Ml.lSIC- l1C. olS::.IP,Ul1tKr(sUltlo:J\.tli:f)OgCa1·'-'11,IJ 
5[ 00t-lt-:f1thie SOJII, SCS~l't'l!I.M tM:c C011 
S[S,l.C) ft/1!8U, Raltl0 
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