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BASCAP. TURNS IT-UP!

Ulations Yo Dur-Members For Their 351 Grammy Awar_f Nomi
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CHRISTOPHER “TRICKY”
STEWART (3)

JUSTIN TIMBERLAKE (3)

L ’
BRI ey
KID GUDI (3 B i s

ACIDC {prsinera) [2], Jean Baptiste [2], Chris Botti [2], Neko Case socan) [2], Coldplay (pas) [2], Dave Matthews Band [2], Hod David [2], Bob Florence [2], Imogen Heap (pas) [2], Keri Hilson [2], Daniel Ho [2], Buck Howdy [2],
Ledisi [2], Jason Mraz [2], Ann Mesby [2], Smokie Norful [2], Brad Paisley [2], Calvin Richardson [2], Flo Rida [2], Jazmine Sullivan [2], Ryan Tedder [2], Michael Tilson Thomas [2], The Fray [2], Third Day [2], Steve Wiest [2]

Trace Adkins Amadou (sacem) & Mariam (Bumoa) Ricardo Arjona Asleep At The Wheel Durrell Babbs Francesca Battistelli
Beastie Boys, Bebe (sGaE) Tony Bennett loseph Bereal leonard Bernstein Bon lovi (layton Brother, Michael Bublé Gocan) Pierre
Boulez (Gema). Calle 13 Erica Campbell Warryn Campbell Johnny Cash Francisco (éspedes (scaE) Kenny Chesney Kelly Clarkson Shawn Colvin
Tom Coyne Billy Currington David Darling, Antonio Dixon Dr. Dre Shaila Ddrcal Jean Elan (Gema) La Quinta
Estacian (saag) Josh Farro Melanie Fiona Rob Fusari Dobet Gnahore (sacem) Patty Griffin Amy Hanaiali'i Lalah Hathaway
Christopher Henderson lennifer Higdon lohn Hollenbeck Large Ensemble Nicholas Hoo PRS) David Miles Huber Gregory 1saacs {prs) Craig Hella Johnson
Sheri Jones-Moffett George Kahumoku, Ir. Larry Klein Natalia Lafourcade Oren Lavie Mark Lee LMFAD
George lopez Los Fabulosos Cadillacs (saae) José Lugo Orchestra Galt MacDermot {socan) Mandisa Stephen Marley Steve Martin
Dave McCracken {rss) Brandon R. Melanchon Dominic Miller {prs) Ministry, Stefani Montiel Jagques Morelenbaum {amar) Sammy MNestico And The
SWR Big Band Janko Nilovic {sacem) Brendan 0'Brien (Claus Ogerman (Gema) Ben O'Neill Arvo Part (cema) Sean Paul
Pearl lam lay Perez Phoenix (sacem) loe Posada Prince Philippe Quint lames Rado Rascal Flatls Salaam Remi
Eric Roberson Philippe Saisse Matthew Samuels (socam) Oumou Sangare (Eumoa) Karen Clark Sheard Roberto Sierra
Slayer, Stephen Sondheim Jonathan Sprout Stargate (Mikkel Eriksen & Tor Hermansen) Mike Stern Robin Tadross The Clark Sisters
The Derek Trucks Band The Lonely Island The Rippingtons featuring Russ Freeman The Williams Brothers Tonex John Two-Hawks
Steve Vai Nathan L. Walker Wilco Stevie Wonder. Neil Young

Lifetime Achievement Award: André Previn
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ON THE CHARTS

ARTIST / TITLE
THE BILLBOARD 200 || 42 Ful:csewegn:ufsiu
TOP INDEPENDENT | 44 || JASON ALDEAN/
TOP DIGITAL f| 44 | JWLETY/
TOP INTERNET || 44 || SUSMBOVLE/
HEATSEEKERS ALBUMS | 45 || THEX/
TOP COUNTRY || 49 | A0 SWFT/
TOP BLUEGRASS || 49 ?:EE:IIEEA?EI\INI;AG‘ FOR THE FNVE-STRING BANID
TOP R&B/HIP-HOP | 50 s
Top cHRisTIAN | 52 | GRTEETIEL g
TOP GOSPEL || 52 || BEBE & CECE WiNANS /
TOP DANCE/ELECTRONIC | 53 | DY 6AGA/
TOP TRADITIONAL JAZZ || 53 | MICHAEL BUBLE /
TOP CONTEMPORARY JAZz f| 53 | tHRISBOTI/
TOP TRADITIONAL CLASSICAL | 53 | THE PRIESTS/
TOP CLASSICAL CROSSOVER || 53 || ANOREA BOCELLI/
TOP WORLD | 53 | FODRIGO ¥ GABRIELA/
TOP LATIN || 54 || AVENTURA/
PAGE  ARTIST / TITLE
THE BILLBOARD HOT 100 f| 46 | €%/
HOT 100 AIRPLAY | 47 | i+ BI0A NS/
HOT DIGITAL SONGS || 47 | ¥ESHA/
HEATSEEKERS SONGS || 45 | JKEOWEN/
MAINSTREAM TOP 40 || 48 | ™2/
ADULT CONTEMPORARY | 48 | THLOR SWIFT/
ADULT TOP 40 [| 48 || KELLY CLARKSON/
ROCK SONGS [| 48 | JHREE DAYS GRACE /
ACTIVE ROCK || 48 | JHREE DAYS GRACE /
HERITAGE ROCK || 48 || THREE DAYS GRACE /
HOT COUNTRY SONGS | 49 | FEBAL
MAINSTREAM R&B/HIP-HOP I 50 mg]?ﬁl}lgéf FEATURING DRAKE /
RHYTHMIC | 50 | JAVZ:+ ALICIA KEYS /
ADULT R&B || 50 | USHER/
HOT RAP SONGS || 50 | JiyntREhKens/
HOT R&B/HIP-HOP SONGS | 51 e
CHRISTIAN SONGS || 52 || MATTHEW WEST FEATURING AMY GRANT /
HOT CHRISTIAN AC SONGS || 52 || MATTHEW WEST FEATURING AMY GRANT /
CHRISTIAN CHR || 52 | KUless/
HOT GOSPEL SoNas | 52 :,REE(BT:{G':HTONB FEATURING JOHN P KEE /
HOT DANCE CLUB SONGS || 53 | JMET/
HOT DANCE AIRPLAY | 53 | [MWA/
SMOOTH JAZZ SONGS || 53 || FETER WHITE/
HOT LATIN SONGS || 54 Eﬂf’.‘,l::rf II-UT;'.IE%QI:EI'IE!'I
HOT MASTER RINGTONES § 10 ‘,’E'.}.!'u'&”""“ Sl bl
ARTIST / TITLE
TOP POP CATALOG || +1 || MICHAEL JACKSON /
TOP MUSIC VIDEO SALES § #1 ijr:rm:glfn'; A INTRAATE E
HOT VIDEOCLIPS [| 1 [ JA/LOR SWIFT/
TOP DVD SALES J| »1 || THE HANGOVER

COM EXCIUSIVES
Billboard.com is ringing in
the new year with
interviews featuring chart-
topping acts like Ke$ha,
Adam Lambert, the Fray,
Kris Allen, Justin Bieber,
Whyclef Jean, Orianthi and
many others who share
their plans for 2010.

BILLBOARDLIVE.COM
Watch R&B superstar Alicia
Keys live from New York
Jan. 7 through the world’s
only five-screen HD player.
Go to BillboardLive.com for
more details on this
interactive free online
concert.
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MUSIC AND MONEY
Join members of the music,
legal and financial
communities March 4 at the
St. Regis in New York to
explore challenges and key
opportunities shaping the
future of the music business,
More: billboard
musicandmoney.com,
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LATIN MUSIC

The Billboard Latin Music
Conference & Awards will
take place April 26-29in
Puerto Rico at the Conrad
San Juan, Condado Plaza.
Don’t miss the most
important Latin music
industry event. More: bill
boardlatinconference.com.
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INTERSCOPE
#] RADIO A

#1 OVERALL LABEL

#] TOP 40
18.1% MARKET SHARE

#]1 RHYTHMIC
20.1% MARKET SHARE

#] ALTERNATIVE
13.3% MARKET SHARE

#] TRIPLE A
15% MARKET SHARE

7 #1 TOP 40 SONGS
(MOST EVER BY A LABEL)*

ccccc
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GEFFEN A&M
IRPLAY 2009

15% MARKET SHARE

TOP 40 ARTIST OF THE YEAR
\ LADY GAGA
== 4 #1's — Most ever by a Debut Top 40 Artist’

#1 TOP 40 SONG OF THE YEAR
THE ALL-AMERICAN REJECTS

#1 "Gives You Hell”
#2 Lady Gaga “Just Dance”

) #3 Lady Gaga “Poker Face”
/7 #4 Black Eyed Peas "Boom Boom Pow”

#] TRIPLE A SONG OF THE YEAR

SNOW PATROL
“Crack The Shutters”

ITO U.S. RADIO FOR A GREAT YEAR!



http://magazinesdownload.com/

EDITORIALS | COMMENTARY | LETTERS

Billeoard

PUBLISHER
HOWARD APPELBAUM

Equal Access

Comprehensive Selection Of Music Will Boost Digital Market’s Prospects

BY CHARLES CALDAS

In order for the digital music market to
fully offset the impact of plunging CD
sales, consumers need to have access to
a diverse, compelling and comprehen-
sive range of legal opportunities to ac-
cess music.

On some days, the possibility thatall
of the players in the industry could op-
erate in a market where creators and in-
vestors are rewarded and incentivized
to create value-added, consumer-friendly
and sustainable music and entertain-
ment services seems achievable. Yet for
many independent companies, itis often
the industry itself that throws as many
obstacles in the way of succeeding in
that quest as any illegal service.

Independents command a larger
share of sales in the digital market than
in the physical market with its limited
shelf space, throwing into sharp relief
the fact that when given the opportu-
nity, independent repertoire success-
fully competes with that of any label.

The continued strength of iTunes in
digital music sales and the massive up-
take of users on Spotify in Europe illus-
trate that services succeed by offering
their customers a full choice of major
and indie music.

FOR THE RECORD

B Nielsen SoundScan revised
sales data for the Dec, 19 chart
week after our final issue of 2009
went to press, rendering some of
the Latin charts in that issue
erroneous. After the revision,
Andrea Bocelli's “Mi Navidad”
(Sugar/Siente/Universal Music
Latino) finished at No. 1 on the
Top Latin Albums and Latin Pop
Albums charts for the Dec. 19
chart week, replacing Thalia's
“Primera Fila" (Sony Music Latin)
at the top of both rankings.
“Primera Fila” was released in
two configurations that were
improperly combined, resulting
in its No. 1 placements. The
corrected Top Latin Albums and
Latin Pop Albums charts can
be found at Billboard.com and
Billboard.biz.

B Japan overtook the United
States in 2009 as the world’s
largest physical music market,
according to the IFPI. Anitemin
the Dec.19issue was incorrect on
this point.
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And to be clear, a full choice isn't just
the millions of tracks offered by long-tail
digital aggregators. While those compa-
nies offer a great service to their clients,
the value in the independent sector is
mostly concentrated, asitis in any other
partof the industry, in the repertoire from
leading labels like E1 Entertainment, Beg-
gars Group, Domino and their peers that
through the creation of Merlin have taken
the clear step of making their repertoire
available to digital services in a more ef-
ficient way than ever before.

In other words, it has never been eas-
ier for music services to access the head
and the tail of independent music. Yet we
often see amazingly regressive thinking
from some services (even those owned or
co-owned by our major-label competitors)
who seem naive enough to believe they
can hoodwink their customers by rolling
out deals with a couple of aggregators or
major-owned “indie” distribution com-
panies and present that as a comprehen-
sive independent offering. Or maybe I'm
naive and they really do believe that's all
there is to the indie sector?

The truth is that repertoire of one
indie is no more substitutable for an-
other than the repertoire of one major
is for another, and if services are will-
ing to bet on the fact that their con-
sumers are too dumb to notice, then
they're making a losing bet.

These same companies also often ex-
pect us to accept what in our judgment
must be inferior terms to those agreed

® O
‘iTunes. . .and
Spotify in
Europe illustrate
that services
succeed by
offering their
customers a full
choice of major
and indie
music.

with the majors or, worse, to believe that
there's an “indie” value thatis somehow
automatically inferior to that attached
to repertoire from the majors. This po-
sition was at the heart of Merlin’s con-
cerns regarding the launch of MySpace
Music, which we are pleased to have re-
solved (Billboard.biz, Nov. 20, 2009).

The music of Tom Waits or Vampire
Weekend isn’t worth less than that of
their major-label peers. The same ap-
plies to protecting indie artists against
piracy; an activity that has become in-
creasingly privatized by the larger com-
panies and less the domain of the global
trade groups that traditionally handled
these activities on behalf of the entire
industry. We're actively working to en-
sure that the sidelining of the claims of
independents in the Kazaa settlement
is never repeated.

We all have to satisfy our customers,
and with the availability of efficient, cen-
tralized mechanisms by which to access
independent repertoire on a global basis,
it's easier than it has ever been for serv-
ices to offer their customers a full choice.
It is clear that in a market where all la-
bels have access to market on sustain-
able terms, and where consumers can
thus enjoy better, deeper and more com-
pelling offerings, the likelihood of new
services succeeding is far greater. «..

Chartles Caldas is CEO of indie rights
agency Merlin and former CEO of
Australia’s Shock Entertainment Group.
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_THE
LATEST
NEWS|
FROI

>>>'THRILLER’
LANDS IN
NATIONAL
FILM REGISTRY
Michael Jackson has
made it into the
National Film
Registry. The late
performer’s 1983
video for his song
“Thriller” is among
the 25 motion
pictures that have
been selected this
year for
preservation by
Librarian of
Congress James H.
Billington. The films
named to the 2009
MNational Recording
Registry of the
Library of Congress
include the 1957 sci-
fi classic “The
Incredible Shrinking
Man" and the
Muppets’ movie
debut in 1979's “The
Muppet Movie.”

>>>FORD
PLAYS TAG
WITH ITUNES
Ford is adding
iTunes song tagging
to its list of high-
tech options. In
2010, Ford vehicles
will offer the HD
receivers and the
iTunes tagging
alongside terrestrial
radio, Sirius satellite
radio and Internet
radio. iTunes
tagging allows
listeners of HD radio
to “tag” songs they
like, then purchase
and download those
songs on iTunes,

>>>BEST BUY,
INTERSCOPE
TEAM FOR
TWITTER APP
Best Buy and Inter-
scope Records
teamed up after the
Christmas holiday to
offer the TweetDeck
iPhone app to music
fans buying select
CDs. Through the
promotion, fans can
download a
customized version
of the app to their
iPhone preset
allowing them to
follow the Twitter
feeds of the 16
participating artists.
Acts include 50
Cent, the Black Eyed
Peas, Flyleaf,
Timbaland,
Wolfmother and
Lady Gaga.
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IN HIS NAME

NOT THE USUAL

SIS BY ED CHRISTMAN and KEITH CAULFIELD

YULETIDE
CHEER

Album Sales Hold Steady During
Christmas Week, Fall 9.9% During
Holiday-Selling Season

When music retailers reached
into their Christmas stockings,
they found something in place
of the now-customary lump of
coal: a tiny year-on-year in-
crease in U.S. album sales dur-
ing the final week of the
holiday-selling season.

While the microscopic up-
tick—0.007%, according to
Nielsen SoundScan—Dbenefited
from an additional pre-Christ-

2,982,000

2,041,000

SUs ANDREA BOCELLT 1

mas shopping day, it provided
an appropriate way to cap off
what music merchants de-
scribed as a somewhat cheerier,
more profitable holiday season
than the disastrous closing
weeks of 2008. One sour note

was a decline in digital track

sales, a reflection of both slow-
ing digital sales growth and the
fact that the 2009 holiday sea-
son included one less day after

1,059,000 SOURCE: Mielsen SeundSean, top-selling alburns for the s
[ 832,000

701,000 697,000

A M

692,000

BRANDED BEATS

Christmas, when track sales are
at their highest.

During the seven-week pe-
riod ended Dec. 27, album sales
in the United States totaled 80.2
million units, down 9.9% from
89 million in the year-earlier pe-
riod, when album sales had
plunged 19.4%, according to
SoundScan. Album sales dur-
ing the 2009 holiday season also
outperformed the 12.6% de-
cline in year-to-date album
sales, SoundScan's 2009 sales
year ends Jan. 3.

CD sales during the seven-
week period fell 12.8% to 67.4
million, a sharply slower rate
of decline than the 24.1%
plunge reported during the
2008 holiday season, when CD
sales totaled 77.3 million. Dig-
ital album sales reached 12.2

BEHOLD THE STARS

The number of holiday-season million sellers fell from five in 2008,
but sales of Susan Boyle's debut easily outpaced those of Taylor
Swift's “Fearless,” which was the top-selling album of the year-
earlier period with 2.1 million units sold.

e tracking weeks ending Dec. 27.

676,000 666,000

619,000

“IDreamed  “My Christmas™  “Fearfess™  UNDERWOOD  “TheFame™ “TheElement “Thislsit™  “MyWorld” “Battle Studies™ “Crazy Love™
ADream”  Sugar/Decca  BigMachine  “PlayOn”™  Streamline/  Of Freedom™  (Soundtrack) (M) Columbia/  143/Reprise/
SycofColumbia/ 18/Arista Nashville/  Nonlive/ MBK/I/RNG  MJ)/Epic/ SchoolBoyf  Somy Music  Wamer Bros.
Sony Music SHN Cherrytree/ Sony Music  Raymond Braun/
Interscope/1GA Istand/IDIMG

Standing tall:
SUSAN BOYLE

TIX TAKEAWAYS

million, up 851,000, or 7.5%,
from a year earlier, slowing
sharply from the 35.8% in-
crease posted in the year-ear-
lier period.

Digital track sales slipped
1.8% to 160.9 million units
from 163.9 million a year ear-
lier. While the accelerating
slowdown in digital sales
growth has been a source of
concern, the decline in digital
track sales during the 2009 hol-
iday season was mostly due to
the loss of a day after Christrnas
compared with the year-earlier
period. That's statistically sig-
nificant because digital track
sales are typically slow during
the fourth quarter except for the
final seven days of the year,
when consumers receiving
iPods and other digital media
players as gifts hit digital down-
load stores like iTunes and
Amazon's MP3 store.

During Christmas week,
album sales in the United
States totaled 17.1 million
units, up 113,000 from the cor-
responding period in 2008, ac-
cording to SoundScan. CD
sales, boosted by that extra pre-
Christmas shopping day, to-
taled 14.5 million, down 83,000
from a year eatlier. Lifting over-
all album sales over 2008's
Christmas-week tally were sales
of digital albums, which rose
178,000, or 7.4%, to 2.6 million
units, possibly helped by Ama-
zon's deep discounting of front-
line titles at its MP3 store.

A strong release schedule
helped slow the decline in total
album sales during the holiday-
selling season, anchored by
Susan Boyle's “I Dreamed a
Dream,” which sold nearly 3
million units in the United
States from its Nov. 23 release
through Dec. 27, and Andrea
Bocelli's “My Christmas,”
which passed the 2 million
mark (see chart).
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DIVINING DIGITAL

Northern California’s six-
store Dimple chain says
comparable-store sales were up
5.2% in December through
Christmas weelk from a year ear-
lier, while gross profit was up
10.7%, according to the chain’s
head buyer Dilyn Radakovitz.

While CD sales continued to
decline during the holiday-sell-
ing season, the category didn’t
decline as dramatically as ithad
during the first half of the year,
Radakovitz says. She adds that
the chain relied on videogames
to drive traffic to its stores, which
in turn helped mus

Because big-box retaile

ales.
rsde-

voted less space in their adver-
tising circulars to music, other
merchants say they didn't have
to discount CDs as aggressively
as they did during the 2008 hol-
iday season, when they also had
to compete with going-out-of-
business sales at now-defunct
Circuit City.

Alliance Entertainment pres-
ident Alan Tuchman says the
holiday-selling season went
well for the Coral Springs, Fla.,
distribution company, particu-
larly its wholesaling to indie
store accounts and fulfillment
for e-commerce clients. The
company's rackjobbing opera-
tions reported a decline in CD
sales, leaving Tuchman to sur-
mise thatvanishing floor space
for music in big-box stores
helped merchants that still
carry deep catalog titles.

Merchants say the just-con-
cluded holiday selling season
provided a marked contrast to
the year-earlier period.

“Thisyearwasn'tas bad as last
year, which was a disaster,” says
Joe Nardone Jr., VP of purchas-
ing at Gallery of Sound, which
has six stores in northeastern
Pennsylvania. “It's hard to pre-
dict what will happen next, al-
though now I am cautiously
optimistic for the new year."- -
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>>>SITE OFFERS
SONGS IN
EXCHANGE FOR
ADS

An ad-sponsored digital
music download service
called FreeAllMusic.com
has begun a private beta.
The service’'s first
sponsors include Coca-
Cola, Warner Bros.
Television, Zappos.com
and LG. The digital rights
management-free music
downloads are
sponsored—users get to
watch a brief commercial
in exchange for each MP3
download. Since the
songs are paid for by
advertisers, they're free
to users. A public beta is
expected to launch this
month.

>>>WMG SIGNS
ON WITH HULU
Warner Music Group has
become the second
major label to strike a
content licensing deal
with online video hub
Hulu. The deal brings
music videos, concert
performances, interviews
and behind-the-scenes
footage to artist-branded
pages within the Hulu
site. The label’s first band
that will have a Hulu
presence is Muse. Next up
are Jason Mraz and
Paramore, with
additional acts coming
online during the year.

>>>CUBA’S LOS
VAN VAN PLANS
LONG-AWAITED
U.S. TOUR

Grammy Award-winning
Cuban band Los Van Van
is making a long-awaited
return to the United
States. Often called “the
Rolling Stones of salsa,”
the group will perform
Jan. 28 in Key West, Fla.,
ending a long absence
from the States due to
tense U.S.-Cuban
relations. Well-known
Cuban musicians are
being granted visas to
perform at U.S. venues, a
sign that President
Barack Obama's
administration is
promoting cultural
contact between the
countries.

Compiled by Chris M.
Walsh. Reporting by Katy
Bachman, Antony Bruno,
Gregyg Kilday, Brandweek
and Reuters.

For 24/7 news and
bl analysis on your
DIZ mobile device, go to
mobile.billboard.biz.
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VERTICAL
VISION

Gary Chapman Tapped To Run
New Christian Label

Alabama entrepreneur Ronnie Gilley has tapped
Dove Award-winning singer/songwriter Gary
Chapman to head a new Christian label that will
feature a soon-to-be-built church venue as one of
its components.

Chapman's résumé includes a four-year stint as a
TV talk show host on “Prime Time Country” and
running his own label, ShelteRecords, Gilley already
owns Country Crossing Records, BamaJam Records
and Stroudavarious Records, a partnership with
Nashville producer/label executive James Stroud.

Sony RED, which distributes Gilley’s other la-
bels, will also handle distribution for the new label,
which has been tentatively named Forest Church.
The label's first release, which is expected to be
out by Easter, will likely be a new album by Chap-
man, his first release since his 2002 set “Circles
and Seasons.”

It was Stroud who recommended Chapman to
Gilley. “James signed me to the new label,” Chapman
says, "and then said, ‘Why don't you runit?' ”

Chapman says Stroud has given him “complete
freedom” to sign who he wants. “He said, 'If you
find somebody you are crazy about, doit, * Chap-
man says.

“It didn’t take me long to figure out why [Stroud]
wanted Gary,” Gilley says. “He's not holier than thou,
but he's a profound Christian in the right kind of

way, and he's got all the experience in
the world.”

Chapman, a Texas native, began his
career in Southern gospel music. As an
artist, he has recorded country and Christian al-
bums and in 1996 won a Dove Award for male vocal-
ist of the year. As a writer, he’s had songs recorded
by Kenny Rogers, Alabama, Wynonna and his ex-
wife, Amy Grant.

Chapman also helmed ShelteRecords from 2001
to 2005, which was distributed by Warner Music
Group's Word Entertainment subsidiary. He also

served as host for Sam’s Place, a concert
series at Nashville's Ryman Auditorium
that featured acts from multiple genres.

That varied experience should come in
handy, given Gilley's broad vision for the
new label, which will include the construc-
tion of a church at the newly opened Coun-
try Crossing entertainment complex in
Dothan, Ala. The church will provide a per-
formance venue for artists on the new label
to create “a vertically integrated oppor-
tunity for us to sell more records [and] ex-
pose our artists in a broader manner from
what the norm is.”

Gilley, who expects to break ground on
the new church in about six months, says
it “will be a part of this record label,” not-
ing, “We have an amphitheater right across
the road from the church that will accom-
modate up to 20,000 people, which will
host regular gospel events.”

Gilley, who's also a real estate devel-
oper, has been the driving force be-
hind Country Crossing, which is an-
chored by a controversial electronic
bingo hall and also features such
artist-branded businesses as Lorrie
Morgan’s Hot Chicken Café, Darryl
Worley's Worley Bird Saloon, John An-
derson’s Cafeteria and George Jones' Pos-
sum Holler Bed & Breakfast.

With other labels either shutting down or scal-
ing back their operations, Gilley says he sees an op-
portunity for his new imprint.

“It's a vertically integrated business model for us
that has been very, very successful over the past
years,” Gilley says. “We look forward to extending
that into the Christian genre.” wee
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Havmg A Say

New Licensing Pacts May Enable Labels
To Shape Apple’s Lala Plans

The last time Apple made a music-
related acquisition was in 2000 when
it bought music playback service
Sound]Jam. Less than a year later, the
company relaunched it as its iTunes
digital music application.

So it's little wonder why the com-
pany’s December acquisition of stream-
ing music service Lala continues to
generate fevered speculation as to what
Steve Jobs & Co. plan to do with their
new asset.

Given Lala's model of selling 10-cent
permanent online streams called web-
songs, the smart money is on Apple
launching some kind of streaming
music service that emphasizes access
over ownership. That could take any
number of forms—a monthly subscrip-
tion service, an online streaming music
locker or simply selling Lala’s websongs
alongside downloadable music in
iTunes with an eye toward replacing
downloads completely.

Apple hasn't yet revealed what it
plans to do with its new acquisition,
but major-label sources say they believe
8 |
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the company is less interested in repli-
cating the Lala experience than itis in
using Lala’s technology and executive
talent (including co-founder Bill
Nguyen) to create a new Web-based
music model that may extend to other
types of content, such as video.

“Apple bought Lala so Apple could get
iTunes ready to be purely Web-based,”
says Tim Chang, a principal at Norwest
Venture Partners, adding that “it's not
that easy.”

Whatever Apple's plans are, it will re-
quire a new round of negotiations with
the labels, as the music licensing deals
that Lala struck with them terminated
upon change of control to Apple. That

provides labels with the possible means
to influence Apple's next move. At the
time of the acquisition, Lala was in the
process of creating an iPhone app that
would allow users to play their websongs
through the device. Label sources say
they won't allow Apple to sell songs that
users can stream to their iPhone in lieu
of buying a downloadable track.

“Not with our music,” says an ex-
ecutive at a major label, who adds
that he doesn't believe Apple is inter-
ested in replacing iTunes downloads
with websongs.

Labels will likely seek a fee for music
streams and any associated services.
Suppose that Apple creates a system in
which copies of songs downloaded from
iTunes are stored in a permanent online
locker where customers can then stream
them from any device. The labels will
likely want to charge more per down-
load, secure a fee for each stream of the
song from that locker and get a cut of
any fees Apple might charge to increase

‘The labels see this ¢

san.

opportunity to reconnect
the music business around

[a streaming] model.’
—FRED DAVIS, ATTORNEY

Find more magazines at www.magazinesdownload.com

the capacity of the locker, sources say.

“The labels see this as an incredible
opportunity to reconnect the music busi-
ness around [a streaming] model,” says
attorney Fred Davis, who represents dig-
ital music services and recording artists
in negotiations with labels.

On the other hand, Apple may use
its leverage as the leading U.S. music
retailer to eliminate the per-stream fees
thatlabels have forced smaller startups
to accept. It may even try to fight the
notion that it should pay anything at
all to let users stream a track they've al-
ready purchased.

Despite facing new licensing negoti-
ations with the labels, Apple is in an en-
viable position. The musicindustry has
yel to generate meaningful revenue
from online streaming music in any
model—ad-supported, subscription or
otherwise. Apple’s dominance in digi-
tal music and its history as a developer
of elegant, easy-to-use digital media
products could help kick-start an online
access model for music more effectively
than the recording industry or smaller
technology companies could accomplish
on their own.

“Ifitmeans bringing something new
to the market, with a partner that has
a proven track record, we'll do it,” an-
other major-label executive says.
“Whenever they innovate, everybody
wins in some way.” ee
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PRODUCER/SONGWRITER

MILEY CYRUS

#1 Single - “The Climb”
Winner - MTV Movie & Teen Choice Awards
#1 Album - Hannah Montana: The Movie Soundtrack
#2 Album - The Time Of Our Lives

COLBIE CAILLAT

#1 Album - Breakthrough
#1 Single AC, #2 Hot AC - “Fallin’ For You”
Grammy"® Nomination - Best Pop Vocal Album

BON JOVI

#1 Album - The Circle
Grammy”® Nomination
- Best Pop Performance By A Group With Vocals

NATASHA BEDINGFIELD

#1 Single - “Pocketful of Sunshine”
Winner - BMI Robert S Musel Award Song of the Year
2 Million plus Downloads

KEITH URBAN

#1 Album - Defying Gravity
Grammy® Nomination - Best Country Album

“Somebody Like You”
- BILLBOARD #1 COUNTRY SONG OF THE DECADE

McDaniel Entertainment
congratulates

McDanielEntertainment.com
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SONICBOOM

It Takes To Make An Effective iPhone Music App

Smule Shows What

Clichés like “It's all about
the music” or “It’s all about
the customer” are all too
commeon in the digital music
market.

But iPhone app developer
Smule—short for “Sonic
Mule”—is one of the few
companies that's succeeded
in making it about both.

Founded by two Stanford
University music depart-
ment buddies—assistant
professor Ge Wang and PhD
student Jeff Smith—Smule
has grown into an iPhone
app juggernaut. Every one of
its seven apps has been a
critical and financial hit,
each based on a DNA that's
one part sound, one part
community,

Early Smule app Sonic
Lighter lets users manipulate
avirtual flame by blowing on
it through the iPhone's mic,
spreading the flame to other
devices. Sonic Boom is a vir-
tual firecracker that increases
in intensity as multiple de-
vices with the same app are
held near each other (and
could be “lit" using Sonic
Lighter). The Sonic Vox app
allows users to change the
pitch and tone of their voice
in real time using an on-
screen scale.

But these were mere
proof-of-concept party tricks
compared with the ingen-
ious music apps that fol-
lowed. Ocarina uses the
iPhone's microphone to sim-
ulate the playing of the wind
instrument. Featured during
a 2009 Macworld presenta-
tion, the app became an im-
mediate hit, selling more

than 400,000 down-
loads in its first month.

With its sequel, Leaf
Trombone, users can
blow into the mic and
use an onscreen slider
to control pitch and tone
to play along with songs
preloaded with the app.
Users can then opt to
share recordings with
anonymous judges to
get feedback. Zephyr is
a more graphics-ori-
ented app that lets users
arrange snowflakes into
images, accompanied
by wind chime-like
music, and then send
them to other random
Zephyr users.

So far, the company’s
biggest success has
been 2009's smash hit
I Am T-Pain, an iPhone
app that lets users
record themselves
singing along to various T-
Pain songs while using
Auto-Tune to manipulate the
vocals, then post their
recordings to Facebook or
other online outlets. The $3
app sold more than 600,000
copies in the first two
months, making it one of
the best-selling iPhone apps
in the music category.

The secret to Smule’s

SIRIUS
SOLUTION

XM subscription.

Want to listen to satellite radio
in your car but don’t want an aftermarket
tuner? Here's a solution: Turn your iPhone into a
Sirius XM satellite radio receiver. The XM SkyDock
plugs into the cigarette lighter of any car and acts
as both a Sirius XM radio tuner and FM transmit-
ter to stream the signal through the car radio. An
iPhone or iPod Touch that's connected to a
SkyDock can function as a touch-screen con-
troller, complete with iTunes tagging and other
features. The setup requires a satellite antenna,
a free downloadable app and, of course, an Sirius

The SkyDock is available now for $120.

—AB
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Get appy: Smule’s iPhone
app for T-Pain; top: icons for
Smule's Sonic Boom, Sonic
Lighter, Ocarina and Sonic
Vox apps (from left)

success is treating the
music creator and the music
consumer with equal meas-
ures of respect, giving users
the ability to manipulate a
track or create their own
works and share the results
with others.
“People are creative, and
they are capable of
doing expressive
things if you give
them a bit of a
nudge,” says Smith,
who serves as
Smule’'s CEO. “We're
very passionate about
music, and at the same time
are very troubled about
what's happened to music
over the past decade. We
think there's so much more
potential there and are look-
ing to discover it on this
new platform.”
With the success of
the T-Pain app and
Smule’s previous ef-
forts, it's no surprise that la-
bels are lining up to do
business with the company.

Find more magazines at www.magazinesdownload.com

But only those that
share Smule’s vision
get past the introduc-
tion stage.

“Some of the labels
wanted to just have us
to work for hire,”
Smith “No
thanks. We're not an
app factory. We think
of ourselves as artists
and we want to do
creative things with
the platform. If we're
going to undertake an
app with an artist, we
are truly going to cap-
ture the essence of that
artist. We are also
going to open up new
opportunities for mu-
sical expression on the
device. It's a tall hill
we'll climb, but that's
one of the things that
differentiates our ap-
proach from others.”

That means insisting on
retaining full creative control
over any app it makes. That
also means only doing busi-
ness deals based wholly on
revenue-share agreements,
rather than out-of-pocket
licensing fees. And it defi-
nitely means ceding some
control over the music to
the fans.

The result is that the num-
ber of artist apps Smule
makes each year will be lim-
ited to only “a few,” accord-
ing to Smith. But he says
he'd rather focus on making
a few good apps than many
average ones.

“We're seeing different la-
bels approaching us with dif-
ferent layers of vigor,” he
says. “At some labels, it's all
about the business affairs
group, and I think they're
going to get left in the dust.
The other labels that roll up
their sleeves and put us in
front of their executive team
are the ones we're spending
more of our time with.” «-.

says.

For 24/7 digital news
and analysis, see
billboard.biz/digital.
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RCRD LBL, MYSPACE
MUSIC OFFER DAILY
DOWNLOADS

MySpace Music and digital
record label RCRD LBL have
teamed up to offer a free
digital download per day to
introduce the label's roster
to music fans. Called RCRD
of the Day, the promotion
will feature exclusive RCRD
LBL music and remixes from
such acts as Kid Sister, Cold
War Kids, Major Lazer, Santi-
gold and Miike Snow. My-
Space Music will promote
the program on its home
page and throughout the
site, as well as develop cus-
tom advertising campaigns
around the content.

REO SPEEDWAGON
STARS IN NEW
VIDEOGAME

Eighties hitmaker REO
Speedwagon has launched
adownloadable videogame
called “Find Your Own Way
Home—The Game,” in which
players control avatars of
band members and a fic-
tional TV entertainment re-
porter as they search for lead
singer Kevin Cronin. As the
game progresses, players
can unlock a dozen songs
from the band's catalog, a

HOT MASTER RINGTONES. " Bilbeard

ITLE
RIGINAL ARTIST

3 BEDROCK

S

rerecording of “Roll With the
Changes” and tracks from
the group’s new album “Not
So Silent Night—Christmas
With REO Speedwagon.”
Anyone who buys the game,
which is available on a
number of casual game Web
sites, will get a coupon for
25% off the new album.
Those finding a hidden
“golden ticket" buried within
the game will be entered into
a sweepstakes to see REO
Speedwagon live.

THEBANDED SEEKS
UNSIGNED ACTS

Andy Volanakis, former CEQ
of mobile music and media
publisher Zingy and ex-GM
of mobile personalization
products at Sprint/Nextel, is
setting his sights on the
online music market with
TheBanded.com. The social
network is designed to help
unsigned artists find an au-
dience, relying on listeners to
recommend the best new
music to others on the site.
Members are ranked on how
influential their recommen-
dations are. Artists who get
the most recommendations
each month will earn a share
of the site’s revenue. Only un-
signed acts are invited to join.
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With assistance from Lloyd, the rappers of
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Being
There,
Doing
That

Smirnoff Partners With
Sony/ATV Artist/Writers

One of the first things Martin Bandier did
when he joined Sony/ATV Music Publishing
was to institute a global marketing depart-
ment to respond to internationally inclined
advertising clients.
“Advertising is a global busi-
ness, and many clients are
multinational and there are a

Publishers
Place

Sony/ATV writer /artist that the publisher had
pitched to him. “We were introduced to
[Smirnoff] by their digital agency, AKQU,” Ka-
plan says, “and we provided them with music.”
Balakrishnan recommended Kram’s “Silk
Suits” to ]. Walter Thompson, which was mak-
ing the commercial, and licensed the song from
Sony/ATV for North America.

Smirnoff’s global brand team fell in love with
Kram—the drummer from Australian band
Spiderbait, who released his solo album “Mix
Tape” last March—Dbecause he is “so Smirnoff
in character and energy,” a Smirnoft spokesman
says. Soitdidn't stop with a multiterritory com-
mercial: Smirnoff went on to incorporate Kram

as the face of its digital marketing campaign.
The Kram experience kicked off a chain re-
action, particularly because Sony/ATV has a
global reach. “Smirnoff sells in 160-plus coun-
tries, so it makes brilliant sense
to work with a major publisher
like Sony that has access to many
artists across a global footprint,”

lot of similar creative needs,”
says Sony/ATV senior VP of
marketing Rob Kaplan, who
came to the company in April
2008 from an ad agency where
he was music supervisor.

Consequently, “we are very
active in sharing creative information,” says
Kaplan, whose department interacts with
brands and agencies around the world through
35 Sony/ATV offices. “We share with one an-
other what music our clients are responding
to and how they are receiving music.”

That approach proved beneficial when
Smirnoffvodka turned once again to music as
away to distinguish itself as a brand. The com-
pany and its ad agency, |. Walter Thompson,
had already devised a campaign revolving
around the idea of “an extraordinary, one-of-
a-kind experience for the consumer that they
will remember for the rest of their lives.”

The campaign’s current catchphrase is “Be
there,” and as part of that initiative, Smirnoff
is helping its consumers discover new music
—which, in turn, helps the brand maintain
its cutting-edge credibility.

The relationship with Sony/ATV began in
June, when Smirnoff VP of global marketing
Venky Balakrishnan was watching a rough cut
of a Smirnoff [ce commercial being prepared
for the U.S. market, Kaplan says. Balakrishnan
remembered a song by Kram, an Australia-based

"

Straight, no
chaser: MR
HUDSON (left)
and DAN
BLACK

ED CHRISTMAN

the Smirnoff spokesman says.

Actually, though, Smirnoff
using music to enhance its brand
is nothing new: The company has
been drawing upon talent from
various publishers and labels for
musical events and collaborations
for atleast 15 years—occasionally, for instance,
pulling together artists from different genres
or different eras for a one-night-only show.

In July 2008, the company united Duran
Duran and Mark Ronson for a Smirnoff
Experience event in Paris. Since then, that
series has delivered four more installments,
such as Hot Chip on the same bill as the
Pet Shop Boys, who are signed to Sony/
ATV as writers.

In the “Be there” artist initiative, which
began appearing online in October, Smirnoff
creates Web profiles for an artist and virally
spreads videotaped moments through the
Smirnoff site and apps to third-party sites and
as paid advertising.

For example, Smirnoff filmed a brief
interview with British singer/songwriter Mr
Hudson while he was playing basketball on
Manhattan’s Lower East Side; the vodka com-
pany also filmed another U K. singer/songwriter,
Dan Black, discussing his perfect night out. (To
see clips, go to Unsigned Band Review.com and
look for the Smirnoff “Be there” ad.)

For the Canadian band USS, Smirnoff Canada
collaborated with Sony/ATV's Canadian office
to sponsor various events throughout that coun-
try, thus helping the band tour farther distances
and reach wider audiences, Kaplan says. On
USS Web sites, ads alongside the band's tour
dates say, “Smirmoff will be there. Will you?”
And then there’s We Are Scientists from
New York. When Smirnoff asked the group

to name one moment where a person
“had to be there,” band members re-
called a Glasgow, Scotland, gig where
the power went out, but fans kept the
show going by rhythmically chanting,
“We are scientists.”

“This proved to be a seminal moment,
and it helped define who the band is to
their fans,” Kaplan says. “The chant has
since spread organically throughout the
band’s fan base. It's now a part of the
fabric of every show they play.”

For 24/7 publishing news

and analysis, see
X billboard.biz/publishing.
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Hope Amid The Ruins

Latin Music Biz Looks For The Silver Lining

Even after a year underscored
by a horrendous economy
and job losses, this column's
readers seem surprisingly op-
timistic about the road ahead.
While 2008 was marked by a
scarcity of new music, 2009
brought a swing back in a
more creative direction.
And Latin music’s increas-
ing visibility—not to mention
the reborn vitality in the mu-
sic itself—is exciting those in
the business. Even artists
who've lost their labels and
executives who've lost their
positions may be seeing a
window of possibility in the
downturn: After all, the Chi-
nese character for “crisis”

contains within it the charac-
ter for “opportunity.

“This will go down as the
year that Latin indies broke
through,” says Ivan Alvarez,
the former head of Universal's
Latin publishing arm who now
runs CdA Group, a Miami-
based entertainment company
that specializes in consulting
and generating new revenue,
“Forever bubbling under, in-
dependent labels with inde-
pendent distribution powered
by experienced executives
have proven that what counts
is good music and an intelli-
gent game plan. This should
lead to more variety, and hope-
fully better-quality music,

making it to the ears of today’s
Latino market.”

And the indies aren’t the
only ones making a priority
of sounds that stick. *With the
decline in sales, the industry
is going back to the basics:
good music,” says Mayna
Nevarez, founder of commu-
nications firm Nevarez Com-
munications. “More than
ever, artists are focused on
producing great hits.”

Programmers like WYMY
(La Ley) Goldsboro, N.C., PD
Julie Garza echoes that sen-
timent. “The best of 2009
was the music by some vet-
erans like Banda el Recodo
with their hit ‘“Te Presumo’

CARTOONED

TUNES

Large- And Small-Budget
Animated Videos Spread The Word

Three of the most interest-
ing Latin music videos of
2009 were cartoons that
generated significant online
buzz. Los Tigres del Norte's
“La Granja,” Da Zoo's “Chitu"”
and Los Pikadientes de
Caborca's "Al Gusto” differed
widely in purpose and exe-
cution—but taken together,
they hint at the possibilities
and limits of animated videos
as a medium.

As a single from a veteran
act, “La Granja” would have
had a high profile even with-
out controversy regarding
the song’s airplay in Mexico,
where the band alleged that
the song had been censored
due to its veiled critique of
the government. In the United
States, the track reached No.
1for one week on Billboard's
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Regional Mexican Airplay
chart, and its video—which
depicted Mexican society as
a farm menaced by glutton-
ous pigs and viclent dogs—
garnered more than 1 million
views on YouTube.

The video was produced
by Latin Power Films, the in-
house production wing of
indie label Latin Power Music,
in conjunction with a Mexi-
can company called Ave.
Label president Pepe Ser-
rano says the video required
more than two dozen people
to design, animate and edit,
given its blend of animation
with live-action shots of the
band playing. Since “La
Granja,” “everyone’s looked
for us because they want a
video of the quality” of Los
Tigres' clip, Serrano says. But
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| just wanna kiss you:
Scenes from the video for
‘Chitu’ by Da Zoo.
“sometimes the artist doesn't
have the time or resources
for an animated video.”

But though “La Granja”
cost more than $100,000,
animation producers that
Billboard interviewed agree
that the medium offers flex-
ibility in cost. For its new act
Da Zoo, Sony Music Latin
wanted to release an inex-
pensive viral video for “Chitu”
that would get noticed and
build a story for later radio
singles. Loren Medina, the
band's label manager at the
time, estimates the video
cost no more than $5,000.

Buenos Aires-based Gas-
ton Perez’s Biancu Anima-
tions produced “Chitu,” as

Reason to smile: BANDA

EL RECODO

and ‘Me Gusta Todo de Ti,
Thalia with this marvelous
album and La Arrolladora
Banda el Limén with hit
after hit,” she says. “And the
list continues.”

Almost everyone polled
understandably keyed in on
the devastating economy and
the diminishing jobs as 2009's
low point. “We have all been
affected by this,” Garza says.
“I'm sad to see many industry
friends look at other career
options because
the industry H
has suffered in Latln
the last year

Notas

purpose of reducing concert
ticket prices.

And as Notas has noted be-
fore, even as Latin music
sales slipped, awareness of
Latin music and culture in
general climbed. Simonitsch
cites Sofia Vergara’srole in
the sitcom “Modern Family,”
while Rogers & Cowan VP of
music John Reilly notes
PBS’ support of Latin music
with its special “Latin Music
USA”" and its “In Perfor-
mance at the White House”
show featuring Latin acts.

Still, though
the ratings for
Spanish-lan-
guage award

tremendously.”

Buta glimmer
of hope in the
face of adversity
appeared again
and again. Live
Nation senior
VP of special markets Emily
Simonitsch, who's based in
Los Angeles, says California's
financial crisis and its many
ripple effects—including the
increase in University of
California college tuition—
made 2009 a tough year. But
in the summer, that same
dire economy helped
inspire “No Service Fee
Wednesdays,” which Live
Nation introduced with the

LEILA
COoBO

Al

shows have

, risen nation-
; wide, Reilly
says, “English
TV specials
and talk shows
still exclude too
many Latin artists.”

There's obviously stillalong
way to go. Heading into the new
year, the terrain looks rough, so
let this column be your road
map. And to the many who
noted the Billboard Latin Music
Conference's move to Puerto
Rico in 2010 as a high point of
'09: See you there! aes

For 24/7 Latin news
_u and analysis, see
billboard.biz/latin.

well as a cartoon video for
Kany Garcia’s "Amigo en el
Bafio.” Perez points out
that animated videos can
be tailored to clients’ indi-
vidual budgets, with previ-
ous scripts and characters
from his library available for
inexpensive reuse.
“Chitu,” for its part,
never hit the charts. But
the clip had accumulated
about 138,000 views at
press time, and the modest
effort paid off in creating

awareness of the band—
which picked up sponsor-
ships and more radio play
for its next single.
Meanwhile, the video for a
track that didn't get any U.S.
airplay, Los Pikadientes de
Caborca’s “Al Gusto,” has
managed to notch even
more YouTube views,
garnering more than
240,000. Mexico City-
based Huevocartoon
Producciones put to-
gether the Pikadientes’
theme song for an ani-
mated feature film, “Otra
Pelicula de Huevos . . .y un
Pollo,” with footage of the
band and clips from the movie.
Serrano’s next project sug-
gests another way this trend
might pay off. He's making an
animated video for Huichol
Musical, a band on his label,
for a song inspired by the
World Cup finals. And he's
shopping the video to soft
drink sponsors for product
placement opportunities.
—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
LOIM vou've come to expect from Billboard—in Spanish!

Billboardenespanol.com.
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UNIVERSAL MUSIC
LATINO, MACHETE
RELOCATE

Universal Music Latino and Ma-
chete are shifting operations
from Miami to Los Angeles.
The move is the latest follow-
ing the restructuring of Univer-
sal's Latin division and the cre-
ation of Universal Music Latin
Entertainment last year follow-
ing the acquisition of Univision
Music Group.

Universal Music Latino and
Machete are the pop and
urban/tropical labels that fall
under the umbrella of UMLE.
The former was this year's Hot
Latin Songs label of the year
and is home to Enrique Igle-
sias and Luis Fonsi. Universal's
regional Mexican labels, Fono-
visa and Disa, already operate
inL.A.

As aresult of the move, Uni-
versal's digital team will relo-
cate to L.A., as will upper man-
agement, including Universal
Music Latino/Machete presi-
dent Walter Kolm and manag-
ing director Luis Estrada. Those
remaining in Miami include
national promotion director
Gabriel Buitrago and A&R di-
rector Pedro Guzman.

Five positions were elimi-
nated, although sources say the
label is, in turn, creating new
positions in LA, —Leila Cobo

PELS LEAVES MUN2

Mun2 senior VP/GM Alex Pels
has left the company. There
was no word at press time on
atime frame for replacing Pels,
who was appointed to the top
job at Telemundo’s bilingual
entertainment channel in 2006.

Pels will continue working
with the channel as a consult-
ant, while Telemundo COO
Jacqueline Hernandez will tem-
porarily oversee mun2’s day-
to-day operations.

While at mun2, Pels oversaw
its move from Miami to Los An-
geles, where its fishbowl stu-
dios sit in the middle of the Uni-
versal CityWalk entertainment
strip. Mun2 has shifted from
mostly music videos to a wide
variety of programming.

The channel has greatly in-
creased its distribution during
the last few years and is now in
more than 33 million U.S. homes
—6.3 million of them Hispanic,
according to Nielsen figures
provided by munZ2.

—Ayala Ben-Yehuda
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TROUBLE
OVERTICKETS

German Promoters Say Pricey Superstar Tix
Added To Slide In Concert Grosses

HAMBURG—Excessive ticket prices
charged by international superstar acts
have contributed to a decline in annual
concert grosses, German promoters
and booking agents say.

As Germany pulls itself out of its
worst recession in decades, these acts
“must understand they cannot
squeeze German promoters like a
lemon,” says Jens Michow, president
of IDKV, a trade group that represents
300 German promoters. “That's harm-
ing the whole German market.”

Ticket revenue from pop and rock
concerts by international acts plunged
17.2% to €285 million ($396 million)
in 2008, while German-language
pop/rock grosses dropped 17.8% to
€189 million ($263 million), accord-
ing to data released in November by
IDKV and German trade magazine
Musikmarkt. “We expect 2009 busi-
ness to have fallen further, due to the
economic crisis,” Michow says.

The data, which was compiled by
market research firm GfK, also

showed a 7% decline in overall live en-
tertainment ticket revenue to €3.9 bil-
lion ($5.8 billion) in 2008
(Billboard.biz, Nov. 25, 2009}, the first
such decline in 10 years. GK data for
2008 also shows that average ticket
prices rose 3% to €30.30 ($42.10).
Christian Bilda, owner of Hamburg
booking agent X-Why-Z, blames the
slump in pop and rock grosses on high
ticket prices for arena shows by inter-
national superstar acts, which he says
cut into consumer spending on con-
certs by non-superstar artists.
“Tickets have simply become too
expensive,” says Bilda, whose clients
include Antony & the Johnsons, Snow
Patrol and Good Charlotte, “Stars like
Tina Turner or Paul McCartney charge
such high prices that fans can only af-
ford two or three concerts annually.”
Most tickets for Madonna's Ger-
man dates in August 2008 went for
€193 ($281), while Pink charged €159
($232) in April 2009 and tickets for
McCartney’s shows in December went

Someone take the wheel: MADONNA performs at Berlin's Olympic Stadium in 2008.

for €160 ($233).

Michow adds that many promoters
of non-superstar acts are now adopt-
ing a “safety first” approach, “sched-
uling half the shows they’d have done
before, hoping to operate at 1009 ca-
pacity instead of the 60%-70% they'd
otherwise have taken.”

Hamburg-based booking agent
Marino Menichelli—whose clients
include Sarah Brightman, Kid Cre-
ole and veteran Italian pop singers
Toto Cotugno and Al Bano
he's staged 20%-25% fewer shows in
2009 than in the previous year. Dur-
ing the past two years, as the reces-
sion hit, “middle-range international
artists were willing to reduce their
fees for the German market,” Meni-
chelli says, “but some big names in-
sist on their price.”

Menichelli concedes that agents
need to dissuade artists from seeking

claims

overinflated fees. But he also wants
the touring industry to lobby for gov-
ernment assistance, such as tax
breaks for touring international acts
to make touring Germany attractive
while allowing promoters to lower
ticket prices.

IDKV continues to raise the issue
oftax breaks with the government, but
Menichelli says agents are “fighting
on our own. We have no lobbying pres-
ence with politicians.”

Although they acknowledge their
colleagues’ concerns, two of Ger-
many's biggest concert promoters es-
timate their businesses grew in 2009,

Marek Lieberberg Konzertagentur
of Frankfurt, which promoted major
acts like U2, Depeche Mode and Ger-
man star Xavier Naidoo in 2009, proj-
ects total attendance at its shows will
be up 5% from the 2 million logged
in 2008, with grosses expected to

record a similar gain to top €110 mil-
lion ($160 million).

Rival promoter DEAG of Berlin es-
timates shows by Peter Maffay, Chris
de Burgh and David Garrett helped
drive up the company’s grosses by 8%-
12% in 2009 from €109 million ($151.5
million) in 2008, according to DEAG
CEOQ Peter Schwenkow. “We're very
upbeat about 2010,” he adds.

Schwenkow says he agrees thathigh
ticket prices driven by top international
acts “harm the live music business,”
butinsists Germany’s concert market
is “stable.”

But IDKV’'s Michow warns of
possible long-term problems for Ger-
many’s touring business. “Middle-
sized and smaller promoters promote
new talent,” he says, adding that, if
current difficulties continue, “there’s
areal danger they may not feel able to

»

do this job any longer. vee
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STRIKEUPTHE BRAND

South African Artists Secure More Opportunities

JOHANNESBURG—In a market where physical sales are dip-
ping and digital sales have yet to fully kick in, South African
artists are increasingly courting major brands to boost their rev-
enue—and their overtures are finding a receptive audience.
“Qver the past year, we've found corporates looking more
and more to align their products with artists,” says Paul
Almeida, owner of Johannesburg-based marketing company

Sound Media.

Music, Almeida says, “gets messages across in the most ef-
fective way in this territory, where there are 11 official languages

PARLOTONES
Brand: KFC
Campaign duration: December
2009-May 2010

Deal: KFC's 10 million rand ($1.3
million) campaign with the Par-
lotones is one of South Africa’s
biggest music branding partner-
ships. The fast-food giant gets
multiplatform synch use of the alt-
pop/rock act’s current single,
“Life’s Design,” from its current
platinum (40,000 shipped) Sover-
eign Entertainment album, “Star-
dust Galaxies.” A KFC-branded
live tour is also part of the deal,
which promotes the Parlotones
Snack Box.

For the artist: “The multiplatform
nature of the deal, combined with
the radio chart success of the sin-
gle, means we're already feeling
the momentum of the campaign,”
band manager Raphael Domalik
says. “KFC funded the video shoot
for the single, but there’s no KFC
branding in it. Instead, their
agency shot behind-the-scenes
footage from the video to be used
in TV commercials.”

For the brand: KFC Snacks brand
manager Nonhlanhla Hlatshwayo
says the aim of the campaign is to
establish KFC as a snacking des-
tination for young consumers.
“The alliance with the Parlotones
was a natural fit,” Hlatshwayo
says. “They're the perfect band to
allow us to connect with the youth
audience and borrow some of their
cool credentials.”

TKZEE

Brand: MTN

Campaign duration: October
2009-February 2010

Deal: Leading African mobile op-
erator MTN, sponsor of the South
Africa Music Awards, struck a
TV/radio ad synch deal for
TKZee's song “Viva la Pantsula
(Ayoba).” It also got to use four
songs from the kwaito (local
urban /house hybrid) act’s Novem-
ber 2009 album “Coming Home"
(Sony) on a free compilation
album that is part of MTN's
Starter Pack for new customers.
“Coming Home" is the SAMA-
winning trio’s comeback after a
lengthy break.

For the artist: The campaign
complements Sony’s own promo-
tional efforts for the album, ac-
cording to Sean Watson, director
of the South African music divi-
sion at Sony Music Entertain-
ment Africa. “This is a great
example of how important the
artist brand is,” Watson says.
“MTN took a risk, [based] on the
reputation of a group that hadn’t
recorded anything new for
10 years.”

For the brand: “We launched
the Starter Pack on Dec. 11
so it’'s [still] fairly early in the
campaign to measure success,”
MTN spokeswoman Jocelyn
Willies says. “[But] the track
and the compilation are an im-
portant part of reinforcing our
commitment to the local enter-
tainment industry.”
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For Corporate Partnerships

and many different cultures.”

For South African artists, branding revenue can subsidize
touring expenses—which can be high, given the long distances
between major cities—while TV ad exposure on satellite chan-
nels can boost their profile throughout the continent. That's all
welcome in a market where, according to labels group the
Recording Industry of South Africa, year-to-date trade values
fell 7.2% during the first eight months of 2009 from the same
period a year earlier.

Leading consumer brands are keen to create relationships

HHP

Brand: Stimorol

Campaign duration: March-
September 2009

Deal: Cadbury’s first flirtation
with music-oriented branding in
South Africa invelved teaming
with domestic hip-hop fixture
HHP to promote its Stimorol
chewing gum. Itinvolved a nation-
wide outdoor billboard campaign
featuring an iconic image of the
rapper and the tag line “Long last-
ing flavour.” HHP’s kwaito-fla-
vored brand of hip-hop has made
him a multiplatinum album artist
and a multiple SAMA winner.
For the artist: “HHP has had
many synch deals over the
decade-plus that we have worked
with him,” Sony/ATV Music Pub-
lishing South Africa managing
director Jay Savage says. “But the
Stimorol deal has seen him reach
new heights [in his mass-market
profile] nationwide. HHP's abil-
ity to cross ages and races has
only been enhanced by the bill-
board campaign.”

For the brand: “The results from
the campaign have been tremen-
dous for Stimorol,” says Doug
Place, chewing gum brand man-
ager for Cadbury South Africa.
“We've seen growth in key brand
metrics as well as market share
and sales growth.” Although un-
willing to provide details of that
growth, Place says, “We're de-
lighted with the relationship,” and
confirms the association with
HHP will be ongoing.

with artists rather than just sponsoring one-off shows as in the
past, according to Joanne Doyle, executive creative director at
Ogilvy Public Relations in Johannesburg.

“Brands are seeking a dialogue with consumers, not the mono-
logue of old,” Doyle says. “Using artists enables them to setup
a two-way conversation taking place primarily in the digital
space—both in SA and on the continent if needed.”

Billboard examines five music branding campaigns that
illustrate the recent growth in artist-brand partnerships in
South Africa.

BABU

Brand: Standard Bank

Campaign duration: Oct. 7-17, 2009
Deal: Standard Bank funded the
world music/jazz quartet's tour of
Kenya, Ghana and Nigeria after
Babu drummer Kesivan Naidoo
won the 2009 Standard Bank
Young Artist Award for Jaze. Stan-
dard Bank claims to be Africa’s
leading bank, with a presence in
18 countries. Babu self-released its
debut album, “Up Roots,” in 2008.
For the artist: “The cost of touring
in Africais pretty high, and we're very
grateful to Standard Bank for fund-
ing the trip,” Naidoo says. “Being able
to showcase our music got people ex-
cited about the new form of jazz that
we're playing.” The band is now hop-
ing to schedule live gigs at Nigerian
and Kenyan festivals through con-
tacts made during the Standard Bank-
branded shows. “We are very positive
about using the tour as a stepping-
stone into Africa,” Naidoo says.
For the brand: The sponsorship
was Standard Bank’s first music
branding campaign on the continent
outside of South Africa, although
low-key, similar annual events are
expected to form part of Standard's
future marketing strategy in Africa,
says Mandievan der Spuy, the bank's
head of arts and jazz sponsorships.
Van der Spuy, who accompanied
Babu on the tour, says she's encour-
aged with the media attention it gen-
erated, adding, “It's hoped that the
network of countries [where Young
Artist Award winners can tour| will
increase significantly.”

FRESHLYGROUND

Brand: Volkswagen South Africa
Campaign duration: April 2007-
September 2010

Deal: The Cape Town Afro-
pop band performs three free cor-
porate shows for Volkswagen
each year. In return, Volkswagen
provided tour support for the
act’s first headlining tour in
2007—and has, to date, given
Freshlyground eight Polo GTI
cars as the band’s “exclusive
motor sponsor.” Named best
African act at the 2006 MTV Eu-
ropean Music Awards, the group
shot to domestic fame with the
massive radio hit “Doo Be Doo”
(Sony) in 2004,

For the artist: “Freshlyground
makes ‘people’s music’ and
Volkswagen makes ‘people’s
cars,” " Freshlyground manager
Sevi Spanoudi says. “The fit is
perfect—there’'s mutual respect
and sensitivity.” As a result of
the deal, Freshlyground also
teamed with Volkswagen to
jointly finance the construction
and operation of a youth center
in a Cape Town township,
Spanoudi says.

For the brand: The carmaker can
rely on one of the country’s most-
sought-after bands to entertain
clients and dealers at its corpo-
rate functions, Volkswagen South
Africa spokeswoman Nonkqubela
Maliza says. "This innovative
band reflects the new optimism
apparent in South Africa and
its people.” oee
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Billboard Year End & Decade In Music Issue Awards: TOP GROUP OF THE DECADE

Top Adult Top 40 Artist of the Decade = Top Mainstream Rock Songs Artist
“How You Remind Me” is the Top Rock Song of the Decade = Nickelback is the Top Rock Song Artist of the Decade for “How You Remind Me”

NICKELBACK

OVER 30 MILLION SOLD

“Burn It To The Ground” from the new 2x platinum album DARK HORSE
NOMINATED FOR GRAMMY® AWARD - Best Hard Rock Performance

Management: Bryan Coleman / Union Entertainment Group www.nickelback.com www.roadrunnerrecords.com/nickelback
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Except When They Don’t

One storyline from 2009 that will surely be re-
visited this year is the “summer of price promo-
tion” theme. Live Nation, the world’s largest
promoter and operator of the vast majority of
North American sheds, tackled a dicey economy
with a massive schedule of regular Wednesday
discounts, mostly centered around $10 lawn
seats and eliminating service fees for a wide
range of price points.

Jason Garner, CEO of global music for Live
Nation, told Billboard several weeks into the pro-
gram that it had been successful at addressing
what he says is an industry-wide issue of unsold
tickets—about 409 of ticket inventory. Garner
said the program saved concertgoers $10 mil-
lion and moved 600,000 incremental tickets.

The pricing promotions included virtually the
entire slate of Live Nation am-
phitheater concerts, including
dates by Ne Doubt, Blink-182 and
Nickelback. Industry reaction re-

OnThe
Road

Amphitheater in Irvine, Calif.

IsThePricing Right?

Promotional Discounts Train Ticket Buyers—

Many industry veterans are convinced that
widespread “fire sales” and ticket giveaways
in markets like the Midwest and the Caroli-
nas at the turn of the millennium caused last-
ing damage, by training consumers to wait
before buying.

When the “training the audience” position
was presented by Billboard to Garner last sum-
mer, he responded, “I don't think we as an in-
dustry have been very good at training the fan to
do anything.” Garner pointed out that Wednes-
day promotions weren’t at that time cannibaliz-
ing sales on other days of the week. “If we're
training fans, we would see by now people are
not buying on Tuesdays anymore. But the real-
ity is there are just different segments of the pop-
ulation who are looking for different things.”

When one considers that in
2009 Live Nation increased atten-
dance by 19%, despite a 1.6% de-
crease in the number of shows

mains mixed.

“I like them,” says Marc
Geiger, contemporary music head
at William Morris Endeavor En-
tertainment. “I think we're in an
experimentation phase. This is the
age where we need to measure ef-
ficacy of programs and try a lot of stuff. That's
the way we'll grow our industry.”

Creative Artists Agency managing partner
Rob Light doesn’t have a problem with price
promotions in general but would like to see them
used more strategically.

“Intelligent promotional discounting, done
early, that rewards an early buyer, that sort of re-
minds the audience that a particular show or set
of shows is coming to town, is smart,” Light says.
“I thought the original ‘No Service [Fee] Wednes-
day’ in May, which put a focus on ‘summer’s
coming, get your tickets,’ was really well thought-
out and well-executed press-wise. The second
wave, where it became ‘give tickets away for $10,’
billboards on the lawn hawking shows, doing it
in a less-controlled, cavalier manner, was un-
healthy, because now we're training the audi-
ence that this will be a weekly occurrence.”

Light says he believes price promotions
should reward the active buyer, not the passive
buyer, “By example, for the first 100 hours all
tickets are $10, and get people to actually move
early, reward those people, and as it gets closer
to the show it gets more expensive,” he says.
“That would train the audience the right way, to
say, ‘If | want a good seat at a low price, | have
to be on it the second it goes on sale.” That's
what you want the audience to learn, not the
other way around.”
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reported to Billboard Boxscore,
it's conceivable that price promo-
tions had an impact. Increased
attendance means increased an-
cillary revenue at the sheds, and
Garner confirmed to Billboard
that spending was up at the am-
phitheaters in 2009.

Before the year was over, Live Nation had ex-
tended the price promotion strategy to its North
American club business with its Club Passport
program, It's a safe bet that these price promo-
tions will be carried over into this year, probably
in a more strategic way that takes into account
what worked best in 09 and continues to move

the industry toward the all-in pricing model. If

Live Nation merges with Ticketmaster, the im-
plementation of that all-in model could acceler-
ate, along with other ticketing strategies like
dynamic pricing. Ticketmaster contracts with
venues, sports teams and promoters to operate
as directed by these clients and generally can't
dictate these types of policies autonomously.

“As we migrate to an all-in ticket price, you
will have less consumer dissatisfaction, where
they drop the shopping cart because they hate
the fees,” Geiger says, adding that he believes a
consolidated live music business is conducive
to such change.

Referring to the price promotions of '09,
Geiger says, “Frankly, it couldn't have happened
without consolidation. You couldn’t get 30 inde-
pendent promoters to do this simultaneously—
it would be like synchronized swimming.” «--

biz

For 24/7 touring news
and analysis, see
billboard.biz/touring.
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The UMG digital exec
discusses what he sees ahead
for bundléd services, mobile
music-and direct-to-fan
e-commerce opportunities.

Any digital music startup hoping to launch a new service typically makes Universal Music
Group one of its first phone calls. As the music label that holds about 30% of the U.S.
recorded-music market, UMG artists are a must-have for any service interested in main-
stream attention.

Those meetings invariably include David Ring, executive VP of business development
and business affairs for UMG's eLabs division. Ring oversees all of the label's digital deal-
making, be it for downloads, subscriptions, mobile platforms or Internet radio. Just about
the only digital initiative at the label not under his direct purview is UMG and Sony Music's
Vevo online video joint venture, which is led by former eLabs head Rio Caraeff.

Ring is willing to experiment with any promising business model that comes his way, so
long as the deal provides UMG with fair compensation and a reasonable degree of protec-
tion of its content. Recent deals include a licensing agreement with Guvera, a digital down-
load service that hopes to get advertisers to sponsor free downloads, at a time when ad-

supported services face serious challenges.

“Rather than picking one horse in this race, we like to bet on a number of them,” he says.
“If we're right, we'll have a number of horses serving different segments of the customer

base and we'll have multiple winners.”

In an interview with Billboard, Ring talked about this philosophy, his reflections on the

year that was and expectations for the year ahead.

What’'s your priority at eLabs
these days?

What I'm focused on most directly
is figuring out how to best bring
the highest possible quality music
services to the largest number of
consumers possible in bundled
and other scaled ways. So, for ex-
ample, I'm going to focus on dis-
cussions with [Internet service
providers], with handset makers,
telcos, other services and compa-
nies with very large audiences,
whether that’s AOL or Yahoo or
Microsoft. We have to focus on
those opportunities to see if we can
achieve something that at least
starts to head in the direction of
bundled services. Not that we'll
leave behind companies and serv-
ices picking up customers one by
one. But in order to get to a large
scale and provide the maximum
benefit to our artists, we really
need to think big.

What developments in the dig-
ital music market had the great-
est impact last year, and why?

We have to focus on those opp
th

One of the most impactful devel-
opments was the final realization
of the application marketplace on
various smart phones. Verizon
had BREW applications as the
original app store, if you will, but
what happened with the iPhone
and Android and RIM platforms
is now everybody will have access
to these application storefronts.
You can do a whole variety of
things, including delivering music
and music-related services. That
really came into its own [last] year
[and] I think will prove to be a win-
ner for fans and record companies
in the future. Now you really do
have the promise of a portable sub-
scription without having to buy a
separate portable music device.
You can literally just have a Rhap-
sody subscription and get access
to it on the iPhone. That's really
exciting to me.

What trends will emerge in the
year ahead?

Certainly we're going to see more
and more access across more and

more services. So better connec-
tivity, more and more smart
phones and more and more choice
for the consumer. It's hard to pre-
dict exactly how things will roll
out. If  had my druthers, I'd love
to see more and more bets being
made on music. [t's still an incred-
ibly passionate product, so I think
you can drive other businesses
around it. That's what I'd like to
see, so maybe I'1] call that a pre-
diction. We may see a resurgence
of opportunity for music services
in 2010.

Where would the opportunity
lie most—social media, games,
mobile?

It may be many of the small oppor-
tunities. Social gaming and music
around it I think is an interesting
product that could see some surge,
butin and of itself it may not blow
up into the main story of the year.
But it doesn't have to, as long as
we're hitting a variety of those mar-
ket segments. S0 [ guess I would
like to see us hitting all of the so-

we can achieve somethin .
head in the direction of bundled services.
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cial Web, all of the ways people and
companies are trying to innovate
around music. That may be our key
to success—not focusing on one
big thing but focusing on super-
serving all of these niche segments.

So you’'ll focus on diversifying
your business rather than bet-
ting on expected winners?

A one-size-fits-all approach is a
tough row to hoe. It assumes every
consumer and market niche is
similar. [ personally think that's
completely untrue.

Given the challenges some dig-
ital music services have had, is
there any movement to alter
your approach to licensing?

We're always looking at every op-
portunity and business deal on a
case-by-case basis. We look at both
what the company has to do to
make money and what we need to
do to pay artists and publishers to
make sure we have enough com-
ing in to take care of the creators
of content, as well as the share-
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holders. That balance always has
to be re-examined. That's a regu-
lar course of the way we do busi-
ness and always has been.

You've made a number of
agreements to enhance your
direct-to-fan capabilities. Can
you shed any light on where
that effort is going and what
may be on deck?

The fans are the lifeblood of the
artists, and artists are the lifeblood
for us. S0 we want to serve our
artists with the opportunities for
direct-to-fan interactions, commu-
nications, selling directly off artist
Web sites—all these sorts of cus-
tomized digital sales, packaging
and merchandising opportunities.
le've setup a variety of services
so artists can take advantage as sort
of a one-stop shop. We have a deal
with Echospin to provide shopping
cart services for artist Web sites. We
have a relationship with Topspin if
an artist is interested in doing some-
thing with them. This is just one as-
pect. You don't flip the switch and
start selling everything direct. We
have to be not just one thing to all
people, but all things to all people.
It's an exciting part of our future
and we're working hard at it.

Overall, are you more or less
optimistic at the beginning of
this year compared with the be-
ginning of last year?

I'm optimistic. We've done some
exciting things [last] year and
there's more ahead. Whether it's
the coming of age of the jukebox
in the sky, or music services on
your phone via these app store-
fronts, or a variety of integrated
bundles, there's some exciting
stuff on the horizon. .

ortunities to see if
at at least starts to
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What are your songwriting sessions like?

I have such a strange job. The other day I was in
Nashville and I worked with Darius Rucker—I've
never met him—and we had that commonality be-
cause he's seen me on TV and he can be like, “Oh,
you're cool,” and I can be like, “I love your records.”
But it’s basically, “Hey, nice to meet you, now take
your clothes off.”

You have to look for where we can come together
as two people who have experienced similar things.
There isn't a person in this world that hasn’t had
their heart broken, or fallen in love, or been hurt by
or helped a friend. 5o you find that commeon de-
nominator and you build from that.

You went from writing songs for yourself to

<A
OGUA

As ‘American Ildol’ Launches Its Ninth Season Jan. 12, DioGuardi Talks About
Balancing TV Duties With Her Jobs As Songwriter And A&R Exec

By Ann Donahue

LET'S COINANEW TERM

to describe Kara DioGuardi: Instead of a multihyphenate, she’s a mega-hyphenate. The
songwriter-producer-publisher-A&R executive-“American ldol” judge starts 2010 with
a slate of songs to write, artists to develop and exasperated sighs to give fellow “Al”
panelist Simon Cowell. B In 2009, DioGuardi wrote songs for new albums from Carrie
Underwood, Adam Lambert, Miley Cyrus and Cobra Starship; in addition, as senior VP
of A&R at Warner Bros. Records she added J.R. Rotem’s Beluga Heights imprint to the
Warner roster. All of this came on top of her ongoing duties as co-owner of music
publisher/management shop Arthouse Entertainment, which just signed hitmaker Mike
Elizondo. ® One reason for the stuffed-to-the-gills résumé is DioGuardi’s voracious
interest in the music industry—she started out as an administrative assistant at
Billboard 10 years ago—but it’s also a reflection of the ever-changing dynamics in the
industry. Music executives now need vast reserves of business acumen to survive and a
willingness to adapt to new opportunities. “Music has never been bigger,” she says.
“Music is huge. But the business s in trouble.”

perform to writing songs for others to per-
form. What kind of transition was that?
When I first started writing it was not personal-
ized. It was always kind of telling the person what
they were doing instead of looking at what I was
feeling. And as time went on, part of what drove
me was that with music I could almost heal myself
and figure out what I was going through in my life.
My mom had been sick for years and my parents
had kind of a wacky marriage. It really became my
therapy. And that became a really important skill
later on when I had to work with other people be-
cause what | would have to do is help them pull out
their stuff.

I'm not the greatest player—I'm definitely not
technically brilliant by any means in terms of the

musicality, writing notes or anything like that. But
I'm really good at the feel of it, knowing when it's
right and knowing when somebody I'm working
with isn't telling the truth.

Besides Darius Rucker, you've been in session
with a lot of country acts recently: Rascal Flatts
and Dierks Bentley among them. Is songwrit-
ing different for that genre compared with pop?
It's lyrically heavy in a way pop musicisn't. It's got
to be the perfect way to put it, but it's also got to
have emotion [that resonates]. It's poetic in a way
that pop musicisn't. Itreally tests me. [t makes me
go back to songwriting 101, It's not just describing
an emotion at face value, it's more like, “Here's the
emotion—how do I say it in a way that's interest-
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“ e arecalculated—

and that’s going
fto be a problem
» In the long run.’

—KARA DIOGUARDI
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ing, so that someone gets what I'm trying to put across but
it's also a twist on it?”

[For instance], “I Hope You Dance”? What an incredible
metaphor. | hope you take that risk, I hope you take that
chance, I hope you live life to the fullest. The way they paint
that picture, when they get to the chorus you know exactly
what they're talking about. I'm very drawn to the genre be-
cause [ feel like I've become a better writer by going down
there, and I'm always learning in the sessions.

What was your big break in songwriting?
I'went through years of rejection, and my first thing was Kylie
[Minogue recording “Spinning Around” in 2000]. I didn't
know who Kylie was, and [ was heartbroken that Paula Abdul
wasn't going to do it. I was thinking, “Kylie Minogue? Who's
Kylie Minogue? I got to make some money or I'm going to
have to go back to my real job.”

And then I saw her ass in the video—she had
these hot pants on and the video was sick—and
I'was like, “OK, I like Kylie Minogue. I'm going
to make some money here.”

You kept your own publishing instead
of signing a deal with an outside com-
pany. Why?

The key was that | had enough money to live.
If T hadn’t, I probably would have done a pub-
lishing deal.

I saved up money from Billboard to leave my
job—I calculated [it would take] about two years so
I think at the time I left I had $150,000. Because my
mother was ill, 1 lived at home with her and my grand-
mother, and I'd been working there almost six years and
I really saved money. What | didn’t know was that “Spin-
ning Around” would become a hit, so I had that money
too, so | had some security.

Since | had worked at Billboard 1 had some understanding
of the business, and | thought, “I'm not going to do a publish-
ing deal. I'm just going to do this myself.” It just sort of seeped
into my brain through osmosis from being in the magazine.

Back in the day, publishing was very unsexy. It's not as un-
sexy now because you have record labels deing 360s where
they are taking a piece. [But then] it was very much a pennies
game and record labels pooh-poohed it, but | figured out very
quickly that [ was not going to be an artist because 1 was get-
ting more traction on my songs than 1 was on my voice.

How did your A&R post at Warner come about?
[Warner Bros. Records chairman /CEO] Tom Whalley saw me
on this crazy “Access Hollywood” thing where David Foster
and I tried to prove you can make anybody a singer. We took
[“Access Hollywood” host] Billy Bush. I guess [Whalley] liked
me because [ stood up to David Foster and he's like, “Who is
that girl? Get her in this office.”

[ went over there and he said, “I'd like to offer you an A&R
position.” Me? An A&R position? Why? Why would I do A&R?
It makes no sense. But | really liked Tom—Dbeyond being a
really great music guy, he was a good person and I was drawn
to that. They are one of the last record labels, | think, that re-
ally does support artists and nurture them and keep them
out there and keep spending money to break them. I liked
his philosophy.

The one thing [ don't know about is how to break acts. 1
know how to write the songs, [ know the production, but I
never have really seen what happens once [ deliver my record.

— .-—v
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‘Idol* season nine auditions: RANDY JACKSON,
KARA DIOGUARDI, guest judge KATY PERRY and
SIMON COWELL (from left); inset: DioGuardi with /]

ADAM LAMBERT

| also liked the fact that Warner doesn’t
have a huge strength in pop music. I felt
like, “Well, this could be really good, be-
cause we could help each other.” The success-
ful thing we've done togetheris 1 brought over the
J.R. Rotem deal with Beluga Heights, so essentially we're re-
sponsible for Jason Derulo and lyaz. To have Warner break
two pop acts in the fourth quarter of 2009 is pretty crazy.

Are record labels willing to take risks now?

The only risks they will take are very calculated—and that's
going to be a problem for music in the long run if they don't
take risks. What's going to happen is that you're going to
have every song sound like a single. And when you really
think back to those records you love, the more obscure songs,
the songs maybe where the melody wasn't as mainstream—
those are the ones that you fall in love with. It's very danger-
ous, to me, to have that [singles] mentality. You want to have
the balance.

The [singles strategy] may be a reaction to the fact that
record sales are so down. You had the industry sending the
message, “We only have to put two or three good songs on a
record, the rest can be shit, but we're going to charge you
$16.” And people went, “You know what? Fuck you. We're
not doing that. Why am I paying $16 for crap when I just want
those two songs that [ like?”

People will buy records if they are great. For instance, if
there are four or five singles, you're going to get people to
buy albums. People are going to think, “You know, I can trust
that if I buy this record, I'm going to like it.” So you better
have six singles deep, and if you don’t, it better be such an
incredible record that people buy it by word-of-mouth. And
you can have those records that don't have big radio singles
that people buy, whether it’s Josh Groban or Michael Bublé.

And, overarching all this, is the little thing called “Amer-
ican Idol.”

It's an honor to be on that judging panel. It's kind of like win-
ning a Grammy. Of all the people they could have picked, I
can't believe they picked me.

‘People will buy records if they
are great. If there are four or five
singles, you’re going to get people

to buy albums.’
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Last year was really difficult. | don’t think people under-
stood what it took to go from the back of the studio, writing,
to “Lights! Camera! Action!” | was wearing Gap sweat pants
and a wife beater up until six months ago. I look back on last
year and | see bad hair and the wrong accessories. | was mov-
ingas fastas anyone could move and learning as I went. You
know, “Maybe I'll try a ponytail this week?” Oh, no. “Maybe
I'll tease it up like Peg Bundy?” Uh, that doesn’t look good.

There were moments when we were doing the show and
I'd forget I was on television. I remember some guy was heck-
ling me and I said, “You know, shut the f. . . oh, waita minute,
I'm on national television.” 1 think towards the end I got more
feisty and opinionated. In the beginning | was like, “That's
great! Paula? What do you think?” Because | wanted the cam-
era off me.

This year 1 got to really engage and do more with the con-
testants and really concentrate on them, whereas last year
they'd be speaking or singing and 1 would be, “Holy shit.
What am | going to say?”

What are the contestants like this year?

I would say that there were more than a few times this sea-
son that someone walked in and sang and I was shocked that
they didn't have the appearance to have that voice. It was just
kind of a “Whoa, where did that come from? Hold up.” It's
like Susan Boyle.

Do you ever have any qualms about the water-cooler
elements of the show? Do you think it’s the best way
to find a recording artist?

I can remember when I was trying to break in, and I knew
nobody until I got to Billboard. What this does is bypasses a
bunch of that footwork that you would have to do. It says to
somebody, “If you're great, we're going to find out.”

And let's be honest—traditional A&R is not what it was,
especially with the way the economy is. People are not going
out into the middle of the country. This show is picking up
where A&R from record labels is not being able to do it right
now because they can't hire the scouts. It's able to go into a
small town and find Carrie Underwood or to Arkansas where
Kris [Allen] was from.

Isita TV show? One hundred percent itis a TV show. You
can be a big celebrity on the show, but at the end of the day,
you're entering into the music business afterward. You're
going to compete with Beyoncé, Lady Gaga, Dierks Bentley—
whatever genre you're in. So yes, there’s a water-cooler thing
going on because it's a TV show, but it's also enabling peo-
ple who would never have the opportunity to showcase their
voice. It's giving them that chance, and [ think that's why
people respond to it. It's that American dream—if you have
it, someone will recognize it. see
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The Grammys went pop in 2010, with album of the
year nominations looking an awful lot like top 40
radio playlists.

The outlier is Dave Matthews Band, nominated for
“Big Whiskey and the GrooGrux King,"” its seventh
album and first album of the year nomination. But
the four other contenders are ripped from the Bill-
board Hot 100: Lady Gaga’s “The Fame,” Beyoncé's
“I Am ... Sasha Fierce,” the Black Eyed Peas’ “The
E.N.D.” and Taylor Swift's “Fearless.”

Tom Corson, executive VP/GM of Matthews' label,
RCA Records, says that while winners are always hard
to predict, it's certainly possible that the four pop acts
might split the votes and resultin a victory for DMB.
And tradition is certainly in the band’s favor. “The
last few winners were all proper longtime album
artists, too,” Corson says.

Another act hoping that the run of established artist
victories continues is the Black Eyed Peas, nominated
for its fifth studio album. “It's been a long time com-
ing,” says Dennis Dennehy, executive VP of market-
ing and publicity at Interscope. “You've got a
phenomenal producer and songwriter in Will.i.am
and phenomenal talent as well in every other mem-
ber of the group. How they've built themselves over
the course of a decade has led up to the way the songs
on this album have connected. As we're getting ready
to launch a fourth single, you can't argue over the
depth of the album. The Peas’ time has come for this
recognition; some might say it's overdue. Butwe and
they are happy to have it either way.”

Establishing the depth of an album was a key part
of Beyoncé's success, according to Sony Music Label
Group chairman Rob Stringer. “The strategy that
worked really well was the idea of keeping the pub-
licinformed that this was nota one-track record,” he
says. “The industry is guilty of doing one-track al-
bums; with iTunes it's become a track economy. But
with ‘If  Were a Boy’ and ‘Single Ladies,’ people knew
right away that this was more than a one-track album.
Then came ‘Halo.’ That was a pretty powerful one-two-
three punch before we even got to other strong songs
like ‘Sweet Dreams’ and ‘Video Phone.” ”

But traditions, of course, were made to be broken,
and Vincent Herbert, who signed Lady Gaga to his
Interscope imprint Streamline and executive-pro-
duced “The Fame,” says now might be her time to
shine. “Awin could cement her as an artist,” he says.
“She’s sold 7 million records worldwide, ‘Bad Ro-
mance’ is climbing the charts, and we'll have a No. 1
record, her fifth, probably in 2010. It's never been
done before, and she’s writing all of it, she’s selling
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merch, doing three nights at the Nokia Theatre in
L.A. and three at Radio City [Music Hall in New York],
all sold out. All of this confirms she’s a real artist.”

Whoever wins, one benefit they'll likely all see is an
increase in sales. While the massive post-ceremony in-
creases that were once common are now gone, last year's
winner, Robert Plant & Allison Krauss’ “Raising Sand,”
gota 715% bump, with 77,000 copies sold the week after
the Grammys, according to Nielsen SoundScan. Of
course, all five nominees this time around already have
impressive numbers, as of press time: “Big Whiskey
and the GrooGrux King” has sold 970,000; “The Fame”
2.1 million; “I Am . . . Sasha Fierce” 2.6 million; “The
E.N.D." 1.6 million; and “Fearless” 5 million.

Unless you've been living under a rock, chances are
you're familiar with this year’s song of the year nom-
inees: Beyoncé's “Single Ladies (Put a Ring on It),”
Lady Gaga's “Poker Face,” Swift's “You Belong With
Me,” Kings of Leon’s “Use Somebody” and Maxwell's
“Pretty Wings.” While Grammy nominations, per-
formances and wins generally boost sales and expo-
sure, particularly for acts that don’t get a lot of other
massive TV play in the United States, publishing in-
siders differ on how much a nomination alone raises
a song’s synch opportunities or value.

A Nielsen report last year found that during the
previous three years, nine out of 10 artists who won
or performed on the Grammy telecast saw an in-
crease in album sales. Three-quarters of those also
had spikes in digital song sales. In terms of nomi-
nations, Plant & Krauss had a jump of 88% for “Rais-
ing Sand” the week after it was nominated in five
categories in 2008.

Those stats bode well for publishers’ mechanical
royalties, particularly when it comes to a band like
Kings of Leon, Bug Music CEQ John Rudolph says.

While Rudolph says a song of the year nomina-
tion or win could raise interest from brands in the
use of a song, “it's not really that big of an impact
on the synch side,” other than minor uses in
Grammy highlight coverage. When it comes to Kings
of Leon, “all the [music] supervisors are very aware
of them.” But “where it does impact is sales, for folks
who don’t watch Fuse or MTV or VH1 or GAC,”
Rudolph says. Kings of Leon’s album “Only by the
Night” has sold 1.6 million copies, and “Use Some-
body” has sold 2.6 million digital downloads, ac-
cording to Nielsen SoundScan.

“Poker Face” and “Single Ladies” already have been
ubiquitous on TV—particularly on talk shows and
“Dancing With the Stars"-type reality programs—and
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interest in placement of these songs isn’t abating.
“Single Ladies,” for instance, appears in the recent
film “Alvin and the Chipmunks: The Squeakquel.”

As far as synch value, “there’s no direct enhance-
ment, but the bottom line is that if you win song of
the year, the audience that watches the Grammys
knows it’s song of the year, and the performances get
picked upand played,” Sony/ATV Music Publishing
chairman /CEO Martin Bandier says. “But for a song
to become a standard, it has to stand on its own.”

Sony/ATV has a share in four out of the five song
of the year nominees, with the exception of “Use
Somebody.” Bandier says Grammy wins, such as
those bestowed on Norah Jones' “Don’t Know Why,”
can enhance the prestige and value of an artist's cat-
alog over time.

Brian Monaco, COO of music resources and strate-
gic marketing for EMI Music Publishing North Amer-
ica, agrees thata Grammy afterglow exists for writers,
artists and songs. “We see a spike in people calling
and we try to close deals after that,” Monaco says. And
once a Grammy win goes on a songwriter’s résumé,
“everyone wants to work with them all of a sudden.”

A win can also enhance the value of a Grammy-win-
ning songwriter’s lesser-known songs, adds Sam Kling,
head of A&R for peermusic, which has a share of “Sin-
ale Ladies.” A Grammy win “will solidify that [a song’s]
value is at a different level than a lesser hit. We will
certainly build that into fees that we quote,” Kling says.

The record of the year nominees provide a fun fact
for music trivia aficionados: This year marks the first
timne since the 42nd annual Grammys in 2000 that all
five nominees were also top 10 hits on the Hot 100.

In that year, four No. 1s made up the record of the
year nominees: TLC's “No Scrubs,” Ricky Martin's
“Livin’ La Vida Loca,” “Cher’s “Believe” and Santana’s
“Smooth.” Rounding out the quintet was Backstreet
Boys' “1 Want It That Way,” which reached No. 6 on
the Hot 100. This year's field includes two former
Hot 100 No. 1s: the Black Eyed Peas’ “I Gotta Feel-
ing”and Lady Gaga's “Poker Face.” Also vying for the
statuette are Swift's “You Belong With Me,” which
peaked at No. 2; Kings of Leon’s “Use Somebody,”
which reached No. 4; and Beyoncé's “Halo,” which
topped out at No. 5.

Produced by David Guetta and Frederick Riesterer,
“I Gotta Feeling” has rung up 4 million downloads, ac-
cording to Nielsen SoundScan. The feel-good anthem
followed the Peas’ smash “Boom Boom Pow.” Inter-
scope’s Dennehy says “Feeling” resonated with fans be-
cause ofits lingering first impression. “It's the immediacy
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ofthe song,” he says. “The first time you hear it, the beat
and hook get inside your head. I've been to college and
pro sports events where everyone knows the words.”

Also leaving a strong impression—to the tune of
4.3 million downloads—was “Poker Face.” Helmed
by hot producer RedOne, the song is one of several
singles from “The Fame” album that primed one of
the year's most notable breakouts. “If she wins in
this category, Lady Gaga will be exposed to a new au-
dience,” Streamline’s Herbert says. “The Grammy
brand is a stamp of approval.”

Swift co-produced “You Belong With Me” with Nathan
Chapman. Netting 2.5 million downloads, according
to SoundScan, the tune was instrumental in helping
the singer /songwriter rack up a host of industry awards,
including Billboard’s 2009 Artist of the Year. Already
announced to perform on the Jan. 31 Grammy telecast,
Swift recently told Billboard (Dec. 19, 2009) that she's
loving every minute of her career thus far. “There’s never
a moment when I'm not thinking about a certain as-
pectofit. There's never a point when I feel like | know
all I need to know about the music industry.”

Also joining Swift and the Peas as a Grammy per-
former will be Beyoncé. She and OneRepublic’s Ryan
Tedder produced “Halo” (2.1 million downloads). Sony’s
Stringer describes the song as a “rousing anthem, al-
most a hymn whose lyric is inspiring. ‘Single Ladies’
is fun but ‘Halo' reflects Beyoncé's uplifting spirit. The
way she does itlive. . . the crowd goes bananas.”

Speaking of anthems, Kings of Leon scored on that
front with “Use Somebody.” Produced by Jacquire
King and Angelo Petraglia, the song—with 2.6 mil-
lion downloads—was one of the highlights on the
RCA band’s recently wrapped 18-month tour. “Use
Somebody” is also up for song of the year.

While best new artist is one of the ceremony’s most closely
watched categories, the rules behind it are some of the
most obscure.

Despite a flurry of complaints from fans that Lady
Gaga was ineligible this year (for more on that, see
the case study on Drake, below) and that artists on
their second or third albums still qualify as “new”—
the Jonas Brothers were nominated in 2008—a win
in the category serves as a key sales boost for up-and-
coming artists.

The week after last year's Grammy show, for instance,
bestnew artist winner Adele—who also performed on
the show—saw sales of her album “19” increase 218%
to 57,000, according to Nielsen SoundScan, her best
sales week to date.

Asin pastyears, the best new artist pool tapped acts

from avariety of genres, and Atlantic Records country
group Zac Brown Band is the top-selling nominee of
the bunch. “The Foundation"—the act's major-label
debut after releasing its first two albums independ-
ently—has sold 1.3 million copies, according to Sound-
Scan. First singles “Chicken Fried” and “Whatever It
Is” reached No. 2 on Billboard’s Hot Country Songs
chart, while follow-up “Toes” hit No. 1. Frontman Zac
Brown and his five bandmates also won top new vocal
duo or group at the Academy of Country Music Awards.

In addition to their shared label home, Columbia’s
MGMT and the Ting Tings both appeal to the main-
stream with indie-minded pop songs. MGMT—also
nominated for best pop performance by a duo or
group—sold 530,000 of debut album “Oracular Spec-
tacular,” while the Tings Tings, who recently signed to
Jay-Z's Roc Nation label, sold 301,000 of their debut,
“We Started Nothing,” according to SoundScan.

The Silversun Pickups, meanwhile, have drawn as
much attention for their nomination as Gaga has for
her omission. Though the Los Angeles indie band
found chart success with its 2006 debut album, “Car-
navas” {Dangerbird), the Pickups were still eligible for
best new artist this year on the strength of sophomore
effort “Swoon,” which sold 195,000.

R&B artist Keri Hilson's “In a Perfect World . . ."
(Mosley Music Group/Zone 4/Interscope) has sold
487,000 copies since its release, and breakout single
“Knock You Down,” featuring Kanye West and Ne-Yo,
peaked at No. 3 on the Hot 100, It's not the first time
Hilson has experienced success in the music indus-
try—as a member of songwriter/producer collective
the Clutch, she's written for Britney Spears and Usher—
but she's ready for the next phase of her career.

“Ithasn’tjust been a year for me, it's taken my whole
life to get to this point,” Hilson says. “This only drives
me harder to accomplish more.”

Drake isn'tasinger—and he’s the first to admitit. When
he released his highly touted 2009 mixtape “So Far Gone,”
which finds the Toronto-raised artist singing and rap-
ping, he thought he made a huge mistake. “People were
like, “What is this? There’s way too much singing on
here,’ " he says. “We were really nervous aboutitand for
like a week | was having a serious breakdown.”

Buta month later, Drake, born Aubrey Graham, re-
alized there was a method to the madness. “Within
like four weeks I noticed 1 had a brand-new sound that
takes awhile to digest and understand. Things started
to pick up and I started to learn the value of taking
risks,” he says.

Now, the venture is paying off. Last month when the
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Grammy nominations were announced, Drake learned
he was up for best rap solo performance and best rap
song for “Best | Ever Had” off “So Far Gone.”

“I can't say this is unexpected, because, I mean, it's
something that's kept me up many nights,” the 23-year-
old says. “I dreamed about this for a lot of years and
have lost lots of sleep over it. This is like the highest
honor and T am humbled by this. It's one of the few
awards thatisn'ta popularity contest; you have to make
great music to be honored, and this is completely sur-
real to me.”

It's an honor, however, that has an unintended
side effect. With the two nominations that stemmed
from his mixtape, that puts Drake out of the run-
ning for best new artistin 2010, when his debut
album is released.

Lady Gaga experienced a similar technicality in 2009,
as she was ineligible for best new artist since her track
“Just Dance” was nominated for best dance recording
the previous year. The best new artist rules say the nom-
inated performeris eligible for “the first recording which
establishes public identity,” and a prior nomination in-
dicates that this threshold has already been reached.

But that may be just a tiny regret for Drake, who
is setup to receive tremendous exposure for his forth-
coming set. Drake, who got signed to Universal Mo-
town through mentor Lil Wayne’s Young Money label
shortly after the release of “So Far Gone,” is prepping
“Thank Me Later,” slated for a February release. “The
best part about ‘So Far Gone' was that I didn't focus
on structure. The only thing that was consistent was
the story and the emotion. That's what I want to do
with this album,” Drake says. “I make music for peo-
ple to get lost in it, so, as long as it takes you some-
where, then I've succeeded.”

So far, the album features West, Wayne, Young Jeezy
and Jay-Z, and a collaboration with Sade is on Drake’s
wish list. “Something happened last night too that
might be great—it might serve as the legendary sprin-
kle for the album,” Drake says about another poten-
tial partnership on the set. “Shut It Down” and
“Fireworks” are two tracks slated to make the album'’s
final cut.

“In 2010 I'm really hoping [ can stay true to this new
way of life I've committed myself to,” he says. “I have a
special plan to keep the free flow of music going after
the album is released. This is definitely a unique path
I'm setting out on, and honestly, it's great. I'm honored
to be in this position.” e

Reporting by Ayala Ben-Yehuda, Keith Caulfield,
Mariel Concepcion, Cortney Harding, Monica Herrera

and Gail Mitchell,
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It's early November and snow is falling in Nashville. It's not
snow is a rarity in Nashville, especially
in November when temperatures can still reach the 70s—and
the snow is falling inside, not out. But white stuff is indeed

real snow, of course

coming down at the Sommet Center.

Lady Antebellum—the rising trio of Hillary Scott, Charles
Kelley and Dave Haywood—is onstage at the Country Music
Assn. Awards (CMAs) performing its current hit, the vulnera-
ble “Need You Now,” for an appreciative audience of music in-
dustry insiders and fans. While Scott and Kelley trade
emotion-laden lead vocals with the faux snow as a backdrop,
Haywood adds harmony from behind a grand piano.

It was a triumphant night for the soulful threesome, who
won two awards: single of the year for last summer’s hit “I Run
to You" and vocal group of the year. The latter win was espe-
cially surprising given Rascal Flatts' dominance in the category
for much of the decade. “That was a complete shock,” Kelley
said backstage. “Rascal Flatts, [those are] some big shoes to fill.
We don't quite feel worthy.”

Capitol Records Nashville president/ CEO Mike Dungan says
Lady Antebellum’s performance in the spotlight reaffirmed his
faith in the band he signed two-and-a-half years ago. “All you

had to do was see their performance on the CMAs to say, “This
is what we truly call an A-level act,” " Dungan says. “They have
ly gelled and really pulled it together. | would stand them
against anyone in country and maybe all of music.”

The act's new album, also titled “Need You Now,

real

is due Jan.
26, and a combination of touring, media appearances and good
old fashioned word-of-mouth has been building buzz on the
set for months.

In addition to the CMAs, Lady Antebellum has scored two
No. 1 singles on Billboard’s Hot Country Songs chart: “I Run
to You,” from its debut album, peaked in July, and “Need You
Now,” the first single from its sophomore release, spent five
weeks atop the chart in November and December. The group
sold more than 1 million copies of its self-titled debut, accord-
ing to Nielsen SoundScan; toured with Kenny Chesney and
Keith Urban; and picked up nominations for two Grammys
Awards for 2009 and two more for 2010: best country perform-
ance by a duo or group with vocals and best country song for
“I Run to You.”

MEET-AND-GREET

It's been a rapid ascent for Lady Antebellum, which didn’t even

exist four years ago. The group formed after Kelley, the younger
brother of pop-turned-country artist Josh Kelley, and longtime
friend and fellow Augusta, Ga., native Haywood met Scott, the
daughter of Grammy winner Linda Davis, at a downtown
Nashville music spot in 2006.

A chemistry emerged, and once the three started writing to-
gether, they were inseparable for months. A performance at a
local club sealed the deal and Lady Antebellum was born.

Gary Borman, who manages Urban and has worked with
James Taylor and the Rolling Stones, doesn’t usually work with
he trio is known to its fans

baby acts. But he signed Lady A—,
even before it had a record deal. “We kicked some tires—we
kicked a lot of tires—to find the right project,” Borman says.
“I'm glad we waited.”
Among other qualities, including “their vitality, their com-
mitment to songwriting and the quality of the songs they were
coming with,” Borman cites Lady Antebellum’s “beautiful,

unigue sound” as one of the reasons he signed the act. "1t was
different than anything I'd heard.”
Country KMPS Seattle music director Tony Thomas notes

y's and Scott’s ability to trade lead vocals as a plus for the
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trio. “Being able to have powerful male and female lead vocals
allows for some real passion to come out, like on ‘Need You
Now,” ” Thomas says. “And the harmonies between the three
group members are solid and identifiable.”

Producer Paul Worley, who co-produced the new album with
the group, compares Lady Antebellum to the Dixie Chicks, an
act he also produced. “There’s a convergence of talent and en-
ergy with the three of them,” he says. “Dave is the brains, Hillary's
the heart, and Charles is the drive. They are all three creative
people, but they don't overlap. The combination is powerful.”

Dungan calls Lady Antebellum the “most ready-to-go artists
or group of artists that | had ever seen. [ felt like we could just
hit the ground running. They were playing together just long
enough that they were truly a unit.”

While the trio had two previous hits—"Love Don't Live Here”
reached No. 3 on Hot Country Songs in 2007, and “Lookin’ for
a Good Time" peaked at No. 11 in 2008—the real connection
with its audience came with the passionate “I Run to You,”
which hit the top in July 2009. “Our fans grasped who we were
with ‘I Run to You,” ” Scott says. “The message and that song
is so much about what we're about. It was like two puzzle pieces
fitting together. Now you know us and we know you.”

‘NEED’ FOR SPEED

Meanwhile, the rapid climb of “Need You Now” took the label
by surprise. “No one expected it to move at this rate,” Capitol
Nashville VP of marketing Cindy Mabe says. “None of their
past singles moved [this fast].”

The group did “a tremendous amount of writing” for the new
record, Kelley says. “We actually had more songs compiled for
this one then we did the first, just because we'd only been to-
gether a year before the first record and we had two years be-
fore this one.” Members of the trio either wrote or co-wrote
eight of the album’s 11 tracks.

“If T had to choose one word to describe this whole entire record,
even the songs we didn't write, it would be ‘honest,” " Scott says.

Worley says the threesome is “dedicated to great songs
whether they write them or not. They also pick outside songs
that are fantastic.”

Nextsingle “American Honey” is “very nostalgic,” Scott says
of the tune penned by Cary Barlow, Hillary Lindsey and Shane
Stevens. “It’s about back when things were simple. There's
some days when you're in the daily grind that you think, ‘Gosh,
it would be nice to go back to being a kid just for a day, just for
a half a day, just for an hour.” "

The song was the Hot Shot Debut on Hot Country Songs for
the week that ended Dec. 13, arriving at No. 47.

Kelley shines on the thoughtful and string-laden “Hello
World,” written by Tom Douglas, Tony Lane and David Lee,
which has the potential to be a major cross-format hit despite
its length of 5:24, which is longer than radio typically prefers.

The waltz “If I Knew Then,” which deals with missed opportu-
nities, was written by Kelley with Monty Powell and Anna Wilson.

“Our fans are mostly going to gravitate toward the heavy songs
like ‘Need You Now' or a ‘Hello World,” " Kelley says. “Those are
the songs that are going to compel them to go out and buy a
record, but we always have to remember that at the end of the
day our goal is to be a touring act. We love touring and we love
playing those live shows and we have to have that material, too.”

CENTER STAGE

On Oct. 13 the group was met with enthusiastic cheers at Urban’s
all-star All for the Hall concert to benefit the Country Music
Hall of Fame. “We felt like Nashville was embracing us,” Scott
says. “We were so overwhelmed.”

The act was breathing rarified air indeed, sharing the big
stage with Urban, Vince Gill, Faith Hill, Taylor Swift and Brad
Paisley, among others. “We were in heaven,” Scott says. “Keith
Urban playing guitar with us. Really? That never happens.”

Sharing the big stage with Chesney and Urban changed the
way the group looks atits music—which was probably evident
by its dramatic CMAs appearance. Lady Antebellum wrote
“Stars Tonight,” which is tailor-made for live shows, with fre-
quent Urban collaborator Powell for the new album. “It's not
the most change-your-world lyric, but it's fun,” Scott says.

Touring with Chesney and Urban “caused us to elevate our
30 |
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Let it snow: LADY ANTEBBLEUM
performs during the Cougfry Music
Assm. Awards in Iﬁﬁ\tﬂ:ﬂﬁﬁ' 2009.

game really quickly,” Scott says. “We got out there and realized
that some of the things that we were doing at those fairs and fes-
tivals weren't going to work at [Chicago's] Soldier Field [Stadium].”
“It makes me jones for the time when we can up our produc-
tion,” Kelley says. “Keith Urban could entertain with a blank
wall behind him, but he has [these production elements] that
elevate the songs to a whole other level. I can't wait, because
there are some cool creative things that we can do live with the
three of us to almost have a bit of a sensory overload type of
thing going on while we're connecting with the crowd.”
KMPS’ Thomas says Lady A is already connecting. “The group
has clearly made the visual side of what they do as important as
the music,” he says. “The way they configure themselves on-
stage, song by song, adds a lot of power and drama to their live
performances in a way | don’t see many other acts doing.”

READY FOR LAUNCH

Capitol Nashville’s Mabe says retail accounts are “clamoring
for this album. You get all kinds of attention from retail and
digitally if you come in January, because there’s so few releases.”

The label is also hoping to take advantage of what it hopes are
some built-in sales boosts. “As far as SoundScan weeks, Valen-
tine’s Day is always a great one, followed by Easter and Mother's
Day,” Mabe says. “If you can take advantage of that, it puts you in
a great position with retail. It also lines you up pretty well as far
as having a current single going into the Academy of Country
Music Awards [in April]. The Grammys also happen to be in late
January, so that's another hit for us—there’s traffic in the stores.”

According to SoundScan, 13% of the group’s debut album
sales were digital. “iTunes was a big believer from the very be-
ginning, and they are definitely part of this plan,” Mabe says.

The label will take advantage of iTunes’ Countdown program.
Pre-orders began Dec. 22 with one new track per week being
introduced up until release date. “We wanted to impact the
Christmas holiday,” Mabe says. A video podcast in which the
band talks about the music will accompany each track released
prior to street date. iTunes also has a bonus track, the extended
video version of “Need You Now,” and the group will record an
iTunes Session in March.

Meanwhile, Best Buy will offer a limited-edition T-shirt with
the CD. The group will be part of an extensive TV campaign
with Target, and Lady A will do Walmart's “Soundcheck” pro-
gram, which airs in stores and online. The group will also par-
ticipate in AOL's “Sessions,” Yahoo's “Maximum Performance”
and Clear Channel's “Stripped” live performance outlets.

While Lady Antebellum is booked for “The Ellen DeGeneres
Show” Jan. 28, other TV plans are still being put in place, ac-
cording to Mabe. “We will definitely be in New York when we
launch and probably L.A.,” she says.

Meanwhile, the group hits the road Feb. 11, opening for Tim
McGraw until August, and Lady A will do fair and festival dates
as well. “There also may be a few one-off shows here and there
during the year to test the waters and experience the headline
role,” Borman says. “We've talked about headlining shows in
the fall but haven't committed to any yet, as we do not want to
rush into it.”

Social media comes naturally to the group, whose Web site in-
cludes a feature called “Webisode Wednesday,” an often hilari-
ous and insightful look at the members behind the scenes. “These
kids were doing this long before they had a record deal,” Dun-
gan says. “They were documenting everything they had done.”

Kelley credits Haywood with keeping the band current. “He's
just always been on the cutting edge of that stuffand he really
guided the ship when it came to all those things early on in our
career, putting up the MySpace and the YouTube videos.”

The trio acknowledges the pressure it feels to match the suc-
cess of its first record. “No one is saying, ‘This has got to be great,’
but you know they're [thinking], “This has got to be great,” " Kel-
ley says with a laugh. “But a lot of the pressure is self-induced.
We have higher expectations. Our fans really gravitated toward
the first one and we need to come out and hit them over the head.”

“We've got to top it,” Scott says.

More than anything, the group wants to keep connecting
with fans old and new. “I remember when | heard Lee Ann
Womack's ‘'l Hope You Dance,” * Kelley recalls. “I thought,
‘That’s so good,” and I went out that day and bought it. Or when
I'was 10 years old and heard Pearl Jam's ‘Jeremy’ and I said, ‘1

want people to have that feeling about us. e

COUNTRY
COLLABORATORS

LADY A PLANTS ROOTS
IN NASHVILLE’S
CREATIVE COMMUNITY

Lady Antebellum’s Charles Kelley and
Dave Haywood co-wrote Luke Bryan's
current single “Do I" with him, and Lady
A's Hillary Scott sings on the track. Kelley
and Haywood also co-wrote “Love Song”
with Miranda Lambert and her beau,
Blake Shelton. The song, on which Kel-
ley and Haywood sing backing vocals, is
on Lambert's “Revolution” album. Mean-
while, Scott is friends with Lambert.
What's with all the cross-pollination?
“There's a group of us that are really
tight-knit,” Kelley says. “Miranda, Luke,
Jake Owen, Blake, James Otto, Jason
Aldean. There’s this camaraderie, like,
‘Let’s do this and help each other out

and not be competitive.” ”

And the collaborations have resulted
insales. According to Nielsen SoundScan,
“Do I" has sold 466,000 copies.

“Obviously you are [competitive], but
you don't really acknowledge it,” Scott
says. “It's more about waving the flag for
country music. | think about my friend-
ship with Taylor [Swift] and how she's
completely put country music back on
the map like Shania [Twain] did. She’s

Tag team: JASON
ALDEAN and
HILLARY SCOTT ata
Country'MusicHallof
Fame benefitin
October 2009,

supportive of us, we're supportive of her”

This creative network, in fact, is some-
thing of a Nashville tradition.

“Brooks & Dunn and Reba [McEntire]
and George [Strait] are in a circle and
really close,” Lambert says. “It's so cool
because they've all grown up together
and have been supporting each other
for 20 years. It's cool that we're starting
to build those relationships in this gen-
eration of music.” —KT
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WE SALUTE THIS YEAR'S A2IM MEMBER INDEPENDENT LABEL GRAMMY® NOMINEES!

Far recardings refeased dring the Elgibility Year October 1, 2008 through August 37, 2008, Note: More or less than & nominations in & category &5 the result of ties.

FIELD 1 — POP

CATEGORY 9 - BEST POP INSTRUMENTAL PERFORMANCE

f.far soly, duo, growp or eollsborative perfarmances, withour socals, Singles or Tracks anfe)
= Besame Mucho - HERB ALPERT (Track fram: ANYTHING GOES — LIVE)
{m.\mm Hﬂ

unk Joint - MA DUS MILLER Track fram: MARCUS) [CONCORD JAZZ/

3 DEYCES RECORDS,

CMEEDII\' 10 - BES‘I POP IHSTIIUMENML ALBUM

fums contamin ar maee playmg e of INSTRUMENTAL wracks.)

LEBAEY HIRO SQH”\M HEABS UP M’J’EH.WHEJ’IM!}
» POTATO - HOLE BOOKER T JOMES £4 ﬂ
« MODERN ART - THE RIPPINGTONS FE.ﬁ\T RING RUSS FREEMAN [HEAR MUSIC]
«+ DOWN THE WIRE - SPYRO GYRA [HEADS UIP INTERNATIONAL]

CATEGORY 17 - BEST HARD ROCK PERFORMANCE

r’Fbv sofn, duan, grovg or collboratve perfrmances, with vacals. Stk ar Tacks o)
* Bum It To The Ground - NICKELBACK /Track fram- DARK HORSE)
[ROADRUNNER RECORDS]

CATEGORY 18 - BEST METAL PERFORMANCE

{ or sol, duo, grovg or eolsboraine perfarmances, with wocals. Singles or Tracks onfe)
* Head Crusher - MEGADETH (Fact fom: ENDGAME) (ROADRUNNER RECORDS]

CATEGORY 19 - BEST ROCK INSTRUMENTAL PERFORMANCE

(Far safs, dua, grovg ar eollsboraive perfarmances, withour wcals, fnckides Rock,

Hard Rock and Metal. Stngles or Tracks onle)

= A Day In The Life - JEFF BECK (Tract fom: PERFORMING THIS WEEK..
LIVE AT RONNIE SCOTT'S| [EAGLE RECORDS]

« Warped Sister - BOOKER T. JONES (Trsck frmm: POTATO HOLE) fanmy

FIELD 5 — ALTERNATIVE
CATEGORY 22 — BEST ALTERNATIVE MUSIC ALBUM (Voca/ ar fnstrumenial)
+ WOLFGANG AMADEUS PHOENIX - PHOENIX [LOYAUTE/GLASSNOTE RECORDS]
FIELD 6 — R&B
CATEGORY 23 — BEST FEMALE R&E VOCAL PERFORMANCE
|Fara soly wocal peraemance, Singes or fracks ank
« That Was Then - LALAH HATHAWAY (Fack fram: SELF PORTRAIT)
[STAX RECORDS/CONCORD MUSIC GROUF]
l‘.'ﬂTE[iDIIY 25 - BEST R&B PERFORMANCE BY A DUO OR GROUP W/ VOCALS
or o, growp or collsborative peemances, wih vacal, Siges ar Tacks ol
ane Has Finally Come At Last - CALVIN RICHARDSON & ANN NESBY
{Track fram: FACTS OF LIFE THE SOUL OF BOBBY WOMACK) [SHANACHIE ENT. CORP]
CATEGORY 26 - BEST TRADITIONAL II&B VOCAL PEIIFIJRMMNI:E
(Far safs, dua, grovp ar eolsboraive per; 5, Wil vacals. Singles or Tracks anf)
+ Soul Music - ANTHONY HAMICTON ;htm SDLIL MEN ORIGINAL MOTION
PICTURE SOUNDTRACK) /STAX/CONCORD]
« Don't Let Ma Be Lonely Tonight - BONEY JAMES & QUINN
{l};dc.{ Jrom: SEND ONE YOUR LDVE]}{{.‘UHL‘OHB RECORDS) {
oman Gotta Have It - CALVIN RICHARDSON (Tract frm: FACTS OF LIFE THE SOUL
OF BOEBY WOMACK| /SHANACHIE ENTERTAINMENT CORPJ]
CATEGORY 40 — BEST COUNTRY INSTRUMENTAL PERFORMANCE
r’Fwsafa. duaa, growp ar collabaratne perfammances, without socals. Singles or Tacks anfe)
* Under The {Five Wire - ALISON BROWN (Fact froer: THE COMPANY YOU KEEP)
[COMPASS RECORDS]

FIELD 9 — NEW AGE
CATEGORY 43 - BEST NEW AGE ALBUM it/ ar dnsirumental
= FAITH - JIM BRICKMAN [COMPASS PRODUCTIONS]
FIELD 10 - JAZZ
CATEGDRY 44 — BEST CONTEMPORARY JAZZ ALBUM
(Far afbums contaming 51 % or more playmg time of INSTRUMENTAL iracks.)
« URBANUS STEFDN HARRIS & BLACKOUT /CONCORD JAZZ]
« AT WORLD'S EDGE - PHILIPPE SAISSE JE7 MUSIC)
+ BIG NEIGHBORHOOD - MIKE STERN [HEADS UP INTERNATIONAL]
+ 75 - JOE ZAWINUL & THE ZAWINUL SYNDICATE [HEADS UP INTERNATIONAL]

CATEGORY 45 — BEST JAZZ VOCAL ALBUM

frar allums contaig 57 % or mare playng time of VOCAL tracks.]
- NO REGRETS - RANDY CRAWFORD (& JOE SAMPLE] /PRA RECORDS]
« DEDICATED TO YOU: KURT ELLING SINGS THE MUSIC OF COLTRANE AND HARTRAAN
- KURT ELLING /CONCORD JAZZ]

« DESIRE - TIERNEY SUTTON (BAND) [TELARC JAZZ]

CATEGORY 47 - BEST JAZZ INSTRUMENTAL ALBUM, INDIVIDUAL OR GROUP
(Far alms contaning 5% or mare playmg time of INSTRUMENTAL tracks,}
« (UARTET LIVE - GARY BURTON, PAT METHENY, STEVE SWALLOW
& ANTONIO SANCHEZ /coNCORD JAZZ]
« FIVE PEACE BAND LIVE - CHICK. COREA & JOHN MCLAUGHLIN FIVE PEACE BAND
[CONCORD RECORDST
+ REMEMBRANCE - JOHN PATITUCCI TRIO /CONCORD JAZZ]
CATEGORY 48 - BESI LARGE JAZZ ENSEMBLE ALBUM (/or lame jazz ensemibs,
mchiding By band soums. Albumns must coniaim 575 ar move INSTRUMEVTAL tracks.)
ETERNAL INIERLUUE JOHN HOLLENBECK LARGE ENSEMBLE /Stwvysioer
CATEGORY 54 - BEST SOUTHERN, COUNTRY, OR BLUEGRASS GOSPEL ALBUM
(Far atbums eontaining 57 % or more playing time of VOCAL fracks.)
« THE ROCK - TRACY LAWRENCE /ROCKY COMFORT RECORDS/
ARTIST2MARKET DISTRIBUTION]

CATEGORY 55 - BEST TRADITIONAL GOSPEL ALEUM
I-"For albums contaimg 51% or mare playing wme of VOCAL trecks )
+ GOD DON'T NEVER CHANGE - ASHLEY CLEVELAND /€7 MUSIC]
FIELD 12 - LATIN
CATEGORY 58 - BEST LATIN ROCK, ALTERNATIVE OR URBAN ALBUM
(Viocal or fnstrumental]
+ RIO - ATERCIOPELADDS [WACIONAL RECORDS]
+ LA LUZ DEL RITMO - LDS FABULOSOS CADILLACS /NACIONAL RECORDS]

BATEEUIW 61 — BEST TEJAND ALBUNM /bical or astrumenta]
- BORDEAS Y BAILES - L0S TEXMANIACS [SMITHSONIAN FOLKWAYS RECORDINGS]
FIELD 13 - AMERICAN ROOTS
CATEGORY 66 - BEST TRADITIONAL BLUES ALBUM (ifcal ar dnstmental)
« A STRANGER HERE - RAMBLIN® JACK ELLICTT Jfavmy

CATEGORY 67 - BEST CONTEMPORARY BLUES ALBUM (Vocs/ ar fnstrumenta/
+ LIVE: HOPE AT THE HIDEOUT - MAWIS STAPLES [ANTI]

CATEGORY 68 — BEST TRADITIONAL FOLK ALBUM /ites o fnsinuments)

+ SINGING THROUGH THE HARD TIMES: A TRIBUTE TO UTAH PHILLIPS
(VARIOUS ARTISTS) - JACOUI MORSE, KENDALL MORSE & DAN SCHATZ,
PRODUCERS [RIGHTEOUS BABE RECORDS. INC.]

CATEGORY 69 - BEST CONTEMPORARY FOLK ALBUM (Vs ar fnstnimental |
+ MIDDLE CYCLONE - NEKD CASE fanmry

+ SECRET, PROFANE & SUGARCANE - ELVIS COSTELLD /HEAR MUSIC]

+ TOWNES - STEVE EARLE [NeW WEST RECORDS]

CATEGORY 70 - BEST HAWAIIAN MUSIC ALBUM (Vical ar instrumentaf
+ FRIENDS & FAMILY OF HAWATT - ANY HANAIALT | ju4 RECORDS]
* NANI MAU LDA: EVERLASTING BEAUTY - HO "OKEN /4O ‘OMAL INC.]

CATEGORY 72 — BEST ZYDECO OR CAJUN MUSIC ALBUM (Vs ar fastumentsi,)
+ ALLIGATOR PURSE - BEAUSOLEIL AVEC MICHAEL DOUCET /YEP ROC RECORDS]
+ LAY YOUR BURDEN DOWN - BUCKWHEAT ZYDECO faLLigATOR]

FIELD 14 — REGGAE

CATEGORY 73 — BEST REGGAE ALBUM (Voes! ar fhsinimental)

- RASTA GOT SOUL - BUJU BANTON /GARGAMEL MUSIC, INC. /TOMMYBOY]

FIELD 15 — WORLD MUSIC

CATEGORY 74 - BEST TRADITIONAL WORLD MUSIC ALBUM (Vocal or instnaments))

+ DOUBLE PLAY - LIZ CARROLL & JOHN DOYLE /cOMPASS RECORDS]

FIELD 16 - CHILDREN'S

CATEGORY 76 - BEST MUSIC&L ALEUM FOR CHILDREN

(Far albwms consistim G e tmusi v sang v, spoken word)

T L Ttamane sy

FIELD 17 ~ SPOKEN WORD

CATEGORY 78 - BEST SPOKEN WORD ALBUM (it Foeny: Audy Bouks & Sovy Tling!

+ JONATHAN WINTERS — A VERY SPECIAL TIME - JONATHAN WINTERS (MUSIC BY
VERNE LANGDON & SKIP EDWARDS) /DEJAVY RECORD COMPANY THE ORCHARD]

FIELD 18 — COMEDY

CATEGORY 79 - BEST COMEDY ALBUM (Far comedy recovdings, spaban ar musical

+ BACK FROM THE DEAD - SPINAL TAP /THE LABEL INDUSTRY/ARTIST2MARKET
DISTRIBUTIONT

FIELD 19 - MUSICAL SHOW

CATEGORY 80 - BEST MUSICAL SHOW ALBUM

{Award to the Athom Fradueer(s) and to the Lyiisifs) § Composer(s) af 5% or mare of &

new spare, (Arast, st & Composer mames gopear i parentheses, |

+ HAIR - NOAH CORNMAN, KURT DEUTSCH, JOEL MOSS & STEVE NORMAN,
PRODUCERS (GALT MACDERMOT, COMPOSER; JAMES RADO & GEROME RAGNI,
LYRICISTS] (NEW BROADWAY CAST WITH SASHA ALLEN, GAVIN CREEL & OTHERS)
[RAZOR & TIE ENTERTAINMENT/GHOSTLIGHT RECORDS]

+ 870 & THE MUSICAL - FRANK FILIPETTI, PRODUCER; DOLLY PARTON, COMPOSER;
DOLLY PARTON, LYRICIST (ORIGINAL BROADWAY CAST WITH ALLISON JANNEY,
STEPHANIE J. BLOCK, MEGAN HILTY & OTHERS| /DoLLy RECORDS/
ARTISTZMARKET DISTRIBUTION]

FIELD 20 - FILM,/TV/VISUAL MEDIA

CATEGORY 82 - BEST SCORE SOUNDTRACK ALEUM FOR MOTION PICTURE,

TELEVISION OR OTHER VISUAL MEDIA

{Award 1o Compaser(s/ far an mgw?af seare created .wem‘xa#y far ﬂ’ 3 cwrwmrm )

& cument leyrimate moln o AN show o senes or atier vt
« THE CURIOUS CASE DF BEN.MMIN BUTTON (DISC 1) - ALEXANEIRE DESPLAT,
COMPOSER /CONCORD RECORDS]

FIELD 21 - COMPOSING/ARRANGING

CATEGORY 85 - BEST INSTRUMENTAL ARRANGEMENT

.-"d.r.' Armanger's Award. (Ariise names appear i parentheses,) Singles or Tacks onfy)

* Hope - VINCE MENDOZA, ARRANGER {JIM BEARD WITH VINCE MENDOZA &

THE METROPOLE DRCHESTRA) (Track fram: REVOLUTIONS] [SUNNYSIDE RECORDS]
CATEGORY 86 - BEST INSTRUMENTAL ARRANGEMENT ACCOMPANYING
VOCALIST(S)

.-".”‘.rf Arranger's Awerd (At names anpear in parentieses,) Stk or Tacks only)

+ Dedicaed To You - LAURENCE HOBGU[][] ARRANGER (KURT ELLING)

(Trak from: DEDICATED TO YOU: KURT ELLING SINGS THE MUSIC OF COLTRANE

AND HARTMAN) [CONCORD JAZZ]

FIELD 22 - PACKAGE
CATEGORY 87 - BEST RECORDING PACKAGE
+ BACK FROM THE DEAD - BRIAN PORIZEK, ART DIRECTOR [SPINAL TAP)
[THE LABEL INDUSTRY /ARTIST2MARKET DISTRIBUTION,
+ MIDDLE CYCLONE - NEKD CASE & JUDGE, ART DIRECTORS (NEKD CASE) fanmy

FIELD 26 — SURROUND SOUND
I:ﬁTE[‘iI]R\" 94 IIEST SI.IIIIII][IND SOUND ALBUM

]
: TRANSMIGHATIDN MIEHAEL EISWP SURROUND MIX EMGINEER, MICHAEL
BISHOP. SURROUND MASTERING ENGINEER, FLAINE MARTONE, SURROUND
PRDDgErER {ROBERT SPAND, ATLANTA SYMPHONY ORCHESTRA & CHORUSES)

FIELD 27 — PRODUCTION, CLASSICAL

CATEGORY 96 - PRODUCER OF THE YEAR, CLASSICAL

(A Froducer's Awsrd [Artst mames sppesr i perentheses ]

+ DAVID FROST

+ AN AMERICAN JOURNEY - EROICA TRID

+ JOURNEY TO THE NEW WDRLD - SHARON ISBIN, MARK O'CONNOR & JOAN BAEZ

+ KORNGOLD: VIDLIN CONCERTO, SCHAUSPIEL OVERTURE; MUCH ADO ABOUT NOTHING
- PHILIPPE QUINT, CARLOS MIGUEL PRIETD & OROUESTA SINFONICA DE MINERIA

* Mozart: Piano Concertos 21 & 22 - JONATHAN BISS & ORPHEUS CHAMBER
(ORCHESTRA

+ ['Connor, Mark: String Quanets Nos. 2 & 3 - 104 KAVAFIAN, MARK D'CONNOR,
PAUL NEUBAUER & MATT HAIMOVITZ

FIELD 28 - CLASSICAL

CATEGORY 97 - BEST CLASSICAL ALBUM

(Award to the Artstis) and to the Alhem Progicer's) i ather than the Arise)

+ BERMSTEIN: MASE - MARIN ALSOP, CONDUCTOR; JUBILANT SYKES; STEVEN
EPSTEIN, PRODUCER; RICHARD KING, ENGINEER/MIXER {ASHER EDWARD
WULFMAN; BALTIMORE SYMPHONY ORCHESTRA: MORGAN STATE UNIVERSITY
CHOIR & PEABODY CHILDREN'S CHORLIS) /niaxosy

+ RAVEL: L'ENFANT ET LES SORTILEGES - ALASTAIR WILLIS, CONDUCTOR; JULIE
BOULIANNE; BLANTON ALSPAUGH, PRODUCER; MARK DONAHUE & JOHN HILL,
ENGINEERS/MIXERS (NASHVILLE SYMPHONY ORCHESTRA; CHATTANOOGA BOYS
CHOIR, CHICAGD SYMPHONY CHORUS & NASHVILLE SYMPHONY CHORUS) /a4 x0s]

CATEGORY 98 - BEST ORCHESTRAL PERFORMANCE

(w0 the Conductar and to the Orohesia,)

* Brucknar: Symphony No. b - BENJAMIV ZANDER. CONDUCTOR (PHILHARMONIA
ORCHESTRA) [TELARC]

+ Seymanowski: Symphonies Nos, 1 & 4 - ANTONI WIT, CONDUCTOR
[JAN KRZYSZTOF BROJA, EWA MARCZYK & MAREK MARCZYK; WARSAW
PHILKARMONIC ORCHESTRA) fuiax0s]

CATEGORY 100 - BEST CHORAL PERFORMANCE

(Aweard to the Choral Condtctor, and to the Orohestrs Condetor o an Orohasirs & on the recording,

ang 1o the Charal Divectar or Chorus Master o sppivable)

+ Pendarecki: Utrenja - ANTONI WIT, CONDUCTOR (GENNADY BEZZUBENKOV,
IWONA HOSEA, PIOTR KUSIEWICZ, PIOTR NOWACK & AGNIESZKA REHLIS,
WARSAW PHILHARMONIC ORCHESTRA; WARSAW BOYS' CHOIR & WARSAW
PHILKARMONIC CHOIR] fwaxas]

= Song Of The Stars: Granados, Casals & Blancafort - DENNIS KEENE, CONDUCTOR (ERICA
KIESEWETTER; MARK KRUCZEK & DOUGLAS RIVA; VDICES OF ASCENSION) faxos)

CATEGORY 101 - BEST INSTRUMENTAL SOLOIST(S) PERFORMANCE

IWITH ORCHESTRA) [Award o the Instrummental Sals) and fo the Condicior]
+ Kormgold: Violin Coneena In 0 Major, Op. 35 - CARLDS MIGUEL PRIETO, CONDUCTOR;
PHILIPPE QUINT (ORQUESTA SINFONIEA DE MINERIA) (Trsek from: KORNGOLD VIOLIN
CONCERTO; SCHALSPIEL OVERTURE; MUCH ADO ABOUT NOTHING] faxas]

CATEGORY 102 — BEST INSTRUMENTAL SOLDIST PERFORMANCE
IWITHUI.IT ORCHESTRA) (Auward i the fnstrumenta! St ]
+ Caroline Goulding - CARDLINE GOULDING I[IHHIST[]PHEH O'RILEY & JANINE
RANDALL) (TELARCT
+ Oppens Plays Caner - URSULA OPPENS JCEDILLE RECORDS]

CATEGORY 103 - BEST CHAMBER MUSIC PERFORMANCE /Awand 1 the Amists)

+ Ginastera: String Quartats {Completa) - ENSO QUARTET (LUCY SHELTON) fvaxosy
+ Takemitsu, Toru: And Then | Knew Twas Wind - YOLANDA KONDONASSIS, CYNTHIA
PHELPS & JOSHUA SMITH Trsck from: DEBUSSY & TAKEMITSL: AIR. MUSIC FOR

HARF, FLUTE & STRINGS] /TELARG]

CATEGORY 106 - BEST CLASSICAL CONTEMPORARY COMPOSITION
(A Camposer's Award. (For & contemnparsry clssival m‘wﬂm coimposes within the last 25 pears
mdﬂ\t'amﬁ’fﬂrmmrmemm}o‘mf Year] Awand 1o the s, i appliabie,)

+ Siarra, Roberto: Missa Latina 'Pro Pace' - ROBERTD SIERRA (ANOREAS DELFS) /mdxosy

CATEGORY 107 — BEST CLASSICAL I:IIGSS[NEII ALBUM

r’dwm‘ 1o the Artiits) and/or o the Londictar,
- THE MELODY OF RHYTHM - LEONARD SLE\TKJN CONDUCTOR; BELA FLECK, ZAKIR
HUSSAIN & EDGAR MEYER {DETROIT SYMPHONY ORCHESTRA| /7 MUSIC]

FIELD 29 - MUSIC VIDED
CATEGORY 108 — BEST SHORT FORM MUSIC VIDEO (For an sdivictial ek or single
,r.\rmm.’w ol Aweard o the Artist and to the Wko Divector/ Producer)

+ Her Moming Elegance - OREN LAVIE 4 DUARTER PAST WONDERFUL/ADRENALIVE]

AMERICAN INDEPENDENTS MEAN BUSINESS!

A2IM: WORKING EVERYDAY TO IMPROVE THE BUSINESS OF INDEPENDENT MUSIC LABELS
CONTACT US TO FIND OUT MORE ABOUT THE VALUE OF MEMBERSHIP WITH AZIM

RICH BENGLOFF {PRESIDENT; RICH.BENGLOFF@AZ2IN.ORG), JIM MAHONEY (VICE PRESIDENT; JIMMAHONEY@A2IM.ORG), JENNIFER MASSET (DIRECTOR OF MEMBER SERVICES, JEN@AZ2IN.ORG), AL VERIK (OPERATIONS MANAGER; ALVERIK@AZIM.ORG)

AZIM BOARD OF DIRECTORS: CONCORD MUSIC GROUP PRESIDENT GLEN BARROS; THE BEGGARS GROUP CEQ LESLEY BLEAKLEY; WIND-UP RECORDS COD JIM CODPERMAN; RAZOR TIE EXECUTIVE VICE PRESIDENT DAN HOFFMAN; ALLIGATOR RECORDS
FOUNDER PRESIDENT BRUCE IGLAUER; ROADRUNNER RECORDS EXECUTIVE VICE PRESIDENT DOUGLAS KEDGH; BAR/NONE OWNER GLENN MORROW; LOOKOUT RECORDS CO-OWNER MOLLY NEUMAN: KILL ROCK STARS PRESIDENT PORTIA SABIN.
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BY LAURA LEEBOVE

GAME ON

35

VI

THE REGULAR

Lifehouse Finds Success Sticking To A Schedule

Just like clockwork, since its 2000
debut, “No Name Face,” rock band
Lifehouse has cranked out a studio

album every two to two-and-a-half

years, and each has peaked in the
Billboard 200’s top 15. Longtime
manager Jude Cole, who also pro-
duced 2007's “Who We Are” and the
upcoming album “Smoke and Mir-
rors,” credits the group's success to
Lifehouse being a “real” band, with
no lip-synching or tapes behind its
live performances.

“There's no trickery going on any-
where,” Cole says. “The strategy has

really been, ‘How do we keep this
fresh and not repeat ourselves?”
To keep the sound new on “Smoke
and Mirrors,” out mid-February on
Geffen, frontman Jason Wade
shared songwriting duties on almost

every track, incorporating ideas from

Cole, Richard Marx, Kevin Rudolf

and Chris Daughtry, who also sings
on the song “Had Enough.” “I just
felt it was necessary to get a differ-
ent vantage point,” Wade says. “I've
been writing songs since I was 15
and usually 1 use my own personal
experiences and life situations as

kind of a canvas, and there are cer-

tain times where there’s not a lot of

turbulence in your life. I felt like I
needed to get inspiration elsewhere.”

The outside inspiration led to the
album’s first single, “Halfway
Gone,” which was co-written with
Rudolf. *A good year and four
months into making the record, we

didn't feel like we had that leadoff

single,” Wade says, noting that Cole
was a big fan of “Let It Rock,”
Rudolf's track with Lil Wayne. “We
wanted to experiment sonically and
just come up with a fresh sound for

DREAM COME TRUE
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I”

Lifehouse, and Kevin really added
that. He added this really modern
edge to what we do.”

“Halfway Gone” went to radio in
October. Interscope Geffen A&M
marketing director Ginger Ramsey
says the single will cross over to pop
radio from hot AC in January lead-
ing up to the album’s rel

“Smoke and Mirrors” was initially
set for a Dec. 8 street date to coin-
cide with the holiday season but
Steve Berman, president of market-
ing and sales at Interscope Geffen
A&M, says the team didn’t think the
record was quite finished.

“Jude just didn’t feel that it was
ready and that we were trying to
force the issue,” Berman says. “At
the end of the day, we have to do
what's right for the artist and the
brand of Lifehouse, so we went with
it." Berman says the later release will

JANUARY 9, 2010
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also allow time for “Halfway Gone”
to gain more exposure.

The group has had plenty of radio
success in the past, most notably
with its 2001 hit “Hanging by a Mo-
ment,” which spent 55 weeks on the
Billboard Hot 100 (and was subse-
quently named that chart’s song of
the year for 2001), and 2005's “You
and Me,” which spent 30 weeks
there. Lifehouse's music has also
been used in TV shows including
“Grey's Anatomy,” “One Tree Hill”
and “General Hospital,” and Ram-
sey says plans are being worked out
for synchs and licensing in TV and
videogames early in the year.

Another change of pace for
“Smoke and Mirrors” was that Life-
house recorded it in between tour
dates, whereas in the past, it was
more common for the band to com-
plete a full touring cycle and then
take a year off to make an album.

“I"d say a good six years out of the
10 years we've been a band has been
out on the road,” Wade says. “The
bit different for
us in that we would record Monday
through Friday and fly out to do a
gig over the weekend. So we basi-
cally never got off the road.”

e

process was a lit

Cole says the chemistry from
constantly being on tour carried
into the studio and the first few
songs that were recorded, among
them “Nerve Damage” and “Wreck-
ing Ball.” They personified the
edgier sound of the band’s live
show, while the rest of the tracks
were planned more with radio in
mind. “We had taken a little bit of
time off [ from recording], and when
we went back into the studio—I
think because they weren't coming
fresh off the road—it was more like,
‘I'm kind of in the mood to write
something that's radio-worthy. This
is the kind of studio record that
we're also capable of making,” " he
says. “And it kind of married itself
beautifully with the whole ‘Smoke
and Mirrors' title: There's smoke
and there's the trickery of mirrors,
and the trickery of mirrors is more
the studio side of things.” wee
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>>>50 CENT PREPS
MOVIE PROJECT

50 Cent and Val Kilmer will
starin “Gun,” a drama set
in the world of illegal drug
dealing. The movie is
based on an original story
by 50 Cent and will be
directed by Jessy Terrero
(“Soul Plane”). The film is
produced by Emmett/Fula
Films, Cheetah Vision and
Action Jackson Films. 50
Cent previously started in
the autobiographical “Get
Rich or Die Tryin' "in
2005, which earned $30.9
million at the box office,
according to BoxOffice
Mojo.com.

>>>RADIOHEAD
RETURNS TO THE
STUDIO

Radiohead will start 2010
in the studio, continuing
the work began last
summer on its new album.
“Ten years ago we were all
collectively [the band] in
the land of ‘Kid A, and
although hugely proud of
that record, it wasn’t a fun
place to be,” guitarist Ed
©'Brien wrote on Radichead
.com. "What's reassuring

(o]l @]l BY MIKAEL WOOD

o
Shooting for stardom: LOSCAMPESINOS!

Alun Llwyd, the group’s manager, says “Ro-
mance” balances the exuberance of the

IEEE@ &y uasoN LipsHUTZ |

PALLETT
TRUCKS
ALONG

Owen Pallett Drops The Final Fantasy
Moniker On Eve Of New Album Release

During his first song at a recent concert at Philadelphia’s The-
atre of the Living Arts, Owen Pallett began playing a soft pro-
aression on his violin. After a minute, he dropped the instrument
to his side but the violin arrangement continued to play, reveal-
ing the segment as a loop. “Yeah, it's going to be that kind of
show,” Pallett told the dazzled audience.

Pallett has spent years cultivating an offbeat charm as Final
Fantasy, a moniker he recently dropped due to trademark in-
fringement against the Square/Enix videogame of the same
name. On the eve of the release of his third solo album, “Heart-
land,” due Jan. 12, the Toronto native is ready to establish him-
self under his own name and introduce his baroque pop to
larger crowds.

After sophomore disc “He Poos Clouds” won Canada’s Po-
laris Music Prize in 2006, Pallett began composing songs that
expanded on his arrangements of vocals, violin loops and per-
cussion. He recorded demos in Iceland in November 2008 be-
fore working with a symphony orchestra in Prague and scaling
down the album in Toronto, a painstaking process Pallett says

now is that we are most
definitely a different band,
which should therefore
mean that the music is
different too and that is
the aim of the game. . .
keep it moving.” Radio-
head's last album, 2007's
“In Rainbows,” was re-
leased as a name-your-
own-price download on
the band’s Web site before
coming out on CD a few
months later.

>>>DEF LEPPARD
DEVELOPING
CARTOON SERIES
Def Leppard and publisher
Primary Wave have
entered a deal to develop
marketing and branding
opportunities for the
band, among which is a
cartoon TV show. While
the program is still in
development and hasn't
yet been pitched to
networks, it will depict the
five members of the band
in a fictional, adventurous
setting, according to
Primary Wave CEO Larry
Mestel. In addition,
Primary Wave is pitching
the act for videogame and
cell phone applications.
Def Leppard’s catalog was
previously administered
by Sony/ATV. The group
toured North America last
summer with Poison and
Cheap Trick.

Reporting by Dean
Goodman, Gregg Kilday
and David J. Prince.

Happy
Campers

Los Campesinos! Have
Stadium-Sized Ambitions

When Gareth Campesinos formed the Welsh
indie-pop outfit from which he and his band-
mates draw their adopted surname, the singer
admits he was “a bit of a jackass.”

“I'was sort of willfully indie, insisting that
I didn't care about becoming well-known,”
he recalls.

The mind-set extended from his adoles-
cent attitude toward his favorite acts. T al-
ways wanted to keep the bands that [ loved
secret. But now I want them to get the credit
they deserve.”

Speaking to Billboard several days after Los
Campesinos! opened for the Cribs at Lon-
don’s 5,000-capacity Brixton Academy,
Campesinos says his ideas regarding his own
band’s renown have changed as well. “The
day after the Cribs show we played a headlin-
ing show to about 200 people in a club in
Cardiff. They were both great shows, but you
can't play to 5,000 people and not want to do
it again,” he says with a laugh. “Once you
catch that bug it’s really hard to get rid of it.”

The first step in that march toward a wider
audience? “Romance Is Boring,” the sopho-
more disc from Los Campesinos!, due Jan.
26 on Toronto's Arts & Crafts. According to
Campesinos, it's a more refined effort than
any of the band’s previous releases, which in
addition to 2008’s full-length debut, “Hold
On Now, Youngster . . .,” include a pair of
EPs. “This one has a lot more patience and
space to it,” the singer continues. “We've
made an album that we feel makes sense from
beginning to end.”
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group’s live show—imagine an 8-year-old's
birthday party populated by eight 20-
somethings—with a newly “laid-back and
thoughtful approach.” Indeed, album cuts
like “The Sea Is a Good Place to Think of the
Future,” which the band premiered online in
September, reveal an expansive moodiness
that feels closer to Arcade Fire than to the
twee-pop acts Los Campesinos! have typically
been compared to.

Arts & Crafts president Jeffrey Remedios
describes the band’s fans as “gatekeepers of
the indie-music scene” and says that “Ro-
mance” represents an opportunity to move
beyond those gatekeepers into “the larger
pool of indie-music followers”—from fans of
Ra Ra Riot and Matt & Kim to fans of Broken
Social Scene and Modest Mouse. The label's
marketing strategy amounts to “trying to
make as light a footprint as possible,” Reme-
dios says. “We just want to let the band step
forward and speak with their fans [through
blogging and other online channels]. They're
a content factory. Right now they're in the
process of shooting a third video for an album
that hasn't even come out yet.”

Making the late-night TV rounds is a goal
this time, as is transitioning from Internet
radio to NPR and Canada’s CBC; the label
also hopes to expand the band’s film and TV
licensing. Retail-wise, Arts & Crafts is
bundling “Romance” with older Los
Campesinos! material for various digital out-
lets, while the physical edition will come with
a 20-page booklet. According to Nielsen
SoundScan, “Hold On Now, Youngster . .."
has sold 23,000 copies, a figure Remedios ex-
pects to “well outpace” this time out.

Campesinos’ definition of success is sim-
pler: “I'd like to go down to the pub where |
live,” he says, “and when somebody asks me
what | do for a living, have them not laugh
when [ tell them.” e

he wasn't fully prepared for.

“Itwas grueling at points. There were some dark days where
I thought, ‘It's too hard to work like this,” " he recalls. “But in
the end, it was worth all the psychological trauma.”

With tracks like “The Great Elsewhere” and “Flare Gun” of-

>>>SUPER RATS
When a back injury forced
bassist Mick Quinn to take
extended time off from U.K.
alt-rock band Supergrass, the
act’s two other founding
members, singer/guitarist
Gaz Coombes and drummer
Danny Goffey, opted to play a
few club gigs as a duo. The
experience proved so enjoy-
able the pair decided to ex-
tend the side project to in-
corporate punky/psychedelic
covers of their favorite tunes,
and the Hot Rats were born.
Initially a purely live expe-
rience, everything changed
when manager Chris Hufford
of Courtyard Management
brought Radichead producer
Nigel Godrich—who he also
manages—to a show.
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EDITED BY TOM FERGUSON

g

“Nigel loved it, and
in a drunken conversa-
tion backstage after,
suggested they make
a record,” Hufford
says. “The music busi-
ness is so wretched
most of the time that
it's great to just have some
fun and get away from the
day job for a bit.”

The resulting Hot Rats al-
bum, “Turn Ons,” featuring
covers of Pink Floyd, Roxy
Music and the Beastie Boys,
among others, rolls out glob-
ally the week of Jan. 18 on
Essential Music (United King-
dom, Europe, Australia), Fat
Possum (North America) and
Hostess (Japan). A brief tour
booked by 13 Artists (interna-
tional) and Paradigm (United
States) kicks off Jan. 8 in Tokyo
with stops in New York, Los
Angeles, London and Paris
before the duo resumes work
on a new Supergrass album,
scheduled for a summer re-
lease through Cooking Vinyl.

—Steve Adams

PALLETT RYAN PFUGER
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fering fleshed-out versions of the artist's early
minimalism, “Heartland” is an ambitious mix
of classical and rock that Pallett says was in-
spired by everything from '70s synth pop to the
Strokes. After talking to multiple labels, Pal-
lett signed a multi-album deal with Domino.
He partially attributes the move to the record’s
ambitious scope.

“1 do like self-releasing, but I couldn’t con-
ceive 'Heartland’ as a small release,” Pallett
says. “[ like making smaller records, but at the

o

same time, I'm not hesitant to succeed. I'm
eager to see what happens with this record.”

Domino plans to promote “Heartland” to
college radio and independent retail stores be-
fore pushing whimsical album track “Lewis
Takes Off His Shirt” as a single after the set's
release. The rollout will focus on showcasing
Pallett’s music as inventive but still accessible
to a mainstream audience.

“Over the last few years, there's been a new
openness coming from left of center,” says
Domino North American GM Kris
Gillespie, who points to innovative
successes like American Collective
and Grizzly Bear. “Owen’s songs are
catchy and great, but it's also music
that you have to think about.”

Pallett will kick off a Canadian
trek Feb. 6 in Guelph, Ontario, be-
fore touring North America in the
spring. Along with writing songs for
a fourth solo album, Pallett will stay
busy composing string arrange-
ments and playing violin for other
artists, having previously con-
tributed to albums by Arcade Fire,
Pet Shop Boys and Beirut.

While the release of “Heartland”
was pushed back from October to Jan-
uary, Pallett still unveiled material
from the album on a fall North Amer-
ican tour with the Mountain Goats.
The warm reception has made him
optimistic that his idiosyncratic style
can interest crowds aside from his
fan base.

“I'had trepidations of barraging peo-
ple with new music,” Pallettsays, “but
overall, I loved the experience.” «--

>>>RESERVOIR
DOGS

London-based alt-rock band
Fanfarlo ended 2009 by cut-
ting two Canadian shows
from its six-week North Amer-
ican tour after Simon Balt-
hazar, its Swedish lead vocal-
ist, had his passport and visa
stolen. It was a disappointing
end to a year that saw the
band's debut album, “Reser-
voir” (Canvasback Music/At-
lantic), hit Billboard’s Heat-
seekers chart shortly afterits
Oct. 13 U.S. release.

However, with new passport
in hand, Balthazar and his
bandmates will launch a Euro-
pean tour booked by London-
based Coda Music Agency Jan.
23, running through Feb. 13,
coinciding with the album’s
European rollout. “I think they
can become a mainstream act
that can sell millions,” says
Dean O'Connor of Big Dipper,
the band's London-based co-
manager. “Within a year they'll
be a world-class live act.”

“Reservoir” had a UK. re-
lease Sept. 28 and was the first
U.5. release on the Canvas-
back imprint following its

worldwide label services deal
with Atlantic Records last fall
(Billboard, Oct. 10, 2009). It
was initially released inde-
pendently on iTunes in March
2009. Mixingrich, deeply lay-
ered orchestration with an-
themic driving rock songs
reminiscent of Arcade Fire, the
T-track set has sold 9,000
copies, according to Nielsen
SoundScan. O'Connor says
the band will return to Amer-
ica in 2010, as well as under-
take summer treks to Australia
and Japan. Fanfarlo is cur-
rently without a publishing en-
tity. —Richard Smirke

>>>BIG LOVE

Australian melodic rock quar-
tet Kisschasy is enjoying the
summer Down Under.

The band's third album,
“Seizures” (Eleven/Universal
Music Australia), was recently
certified gold (35,000 copies
shipped), and Kisschasy will
appear on the main stage at
the Big Day Out festival,
which will travel across Aus-
tralasia Jan. 15-17. In October,
the act won pay-TV music
specialist Channel V's viewer-

voted Oz Artist Award.

“The third album is tradition-
ally when a band hits their
stride,” the group’s manager
John Watson says. “These guys
are still in their early to mid-
20s—they've just got a lock-
down on what they do best.”

A strong live show and
frontman Darren Cordeux’s
songwriting mastery have
carved out a growing follow-
ing, backed by strong sup-
port by national radio net-
works Triple J and Nova, as
well as Channel V.

“They've always been one
of those groups who haven’t
figured on the industry radar
but formed a very strong con-
nection with their audience,”
Watson says.

Recorded in Los Angeles,
“Seizures” peaked at No.15on
the Australia Recording Indus-
try Assn. albums chart in the
week after its August release.

Watson says the band will
weigh its international options
following the Big Day Out
shows. Kisschasy is booked by
the Harbour Agency and pub-
lished by Sony/ATV.

—Lars Brandle
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MUSIC

with GAME

by MARIEL CONCEPCION

Once upon a time, gangster rapper Game had preconceived notions about eccentric rapper/
producer Pharrell Williams—and vice versa. But the two have since put aside their differ-
ences; Williams is the executive producer of Game’s fourth studio album, “R.E.D.,” due Feb.

16 on Interscope Records.

“It was the most hood album | had until Pharrell came in and took over,” the Compton,
Calif.-raised artist says about the collaboration. “Don’t get me wrong—this album is still hood.
| would describe it as the beauty of the sky meets the gangster of the streets. It's just got

a bit more color to it.”

Williams isn't the only mixmaster contributing beats to “R.E.D.” Cool and Dre, DJ Khalil and
Dr. Dre all lend their production efforts, while Beanie Sigel, Rick Ross, Justin Timberlake and

Robin Thicke make guest appearances.

Songs on the album include “It Must Be Me,” which finds Game bragging about the luxuries
of his life over an “N.W.A. mixed with an eclectic beat”; “Pussy Fight,"” featuring Lil Wayne pro-
tégé Nicki Minaj (“When you hear her on it, you'll understand why she was perfect for it”); and
“Lost,” which “describes the relationship between my father and | and my sister in depth like

I've never done before.”

1 What does the album title mean?

It was a title Pharrell and I came up with. It
was like where I am at in my career. My last
album felt like it might've been my last album,
but it turned out not to be. So, this album is
the rededication—to myselfand to what I care
about, like my friends, my family, my city, my
hood, my genre and rap.

2 How did you link up with Williams for
this album?
We worked together one day, and that one day
turned to 30 days, and those 30 days turned to
60, and then those 60 developed into a friend-
ship. We both prejudged each other, but once
we met, we realized although we come from
different places and different situations, we
were kind of the same in different aspects of
life. Now, our relationship is bigger than music.
We have life conversations about bettering our-
selves and we've become good friends. We re-
alized that aside from being musicians, we are
brothers in this thing we call hip-hop.

magazinesdownload.com

3 Dr. Dre produced two tracks for
this album so far. How does it feel
to work with him again?

Dre and I have always been on the same
team, I've just been too wild for him
attimes. He's older and legendary and
he's been through enough drama in
his career and doesn't have to jump
into my drama. So, | understood that
and why he pulled back.

4 Yourecently got the words “Star
Trak,” the name of Williams’ label,
tattooed on your arm. Are you
signed to him now?

No. I'm Black Wall Street all day, but
considering all he's done for me—he
saved my career—I'm riding for Star
Trak too. T hold dear anything that helps
elevate me and my life and my career
and helps me take care of my family.
I'll be in debt to him forever for what
he's done for me. [ appreciate himand
[ would never go to such extremes as
to get a tattoo if it didn’t deserve it.

5 50 Cent, your former label president

and arch enemy, released an album re-
cently that sold only 160,000 copies in
its opening week. What are your thoughts
on that?
It didn't do the numbers he expected but he
should try harder next time. Some sell a mil-
lion, others do 50. For him to do everything
he's done and start beef with other rappers like
Rick Ross and draw media attention to him-
selfin thatway but only sell 10 more thousand
than Ross means people aren't buying into the
bullsghit anymore.

B You're still wrapping up this album.
Are there any surprises you've got up
your sleeve?

I'm trying to get Jimmy lovine to throw me in
the studio with Lady Gaga. She's a rebel and 1
g0 against the grain every day, so, if it happens,
it'll be monumental for the state of music. -«
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ALBUMS

SUSAN BOYLE

| Dreamed a Dream
Producer: Steve Mac
Syco/Columbia

Release Date: Nov. 23
Iranically, for someone who
got her big break through
reality TV, Susan Boyle's ca-
reer has been the stuff of
fantasy ever since. A middle-
aged woman from Scotland
securing worldwide fame via
YouTube was unlikely enough,
but now that Boyle's debut
album, "I Dreamed a Dream,”
has broken sales records on
both sides of the Atlantic, it
would be prudent to start
taking her more seriously.
That shouldn't be too difficult
since the set is a classy affair.
Nothing here can match the
sheer, jaw-dropping impact
of her first "Britain’s Got Tal-
ent” audition. But sticking to
a safe formula of covering
standards with only a piano
and the odd sweeping string
arrangement accompanying
that still-shocking voice, the
album certainly won't disap-
point her fans. A restrained
reworking of the Rolling
Stones' "Wild Horses” and
a dramatic rendition of Ma-
donna's "You'll See” work
best, although the soporifi-
cally slow attempt at the
Monkees' “Daydream Be-

liever” is perhaps a step too
far, even for her.—MS

ADAM LAMBERT

For Your Entertainment
Producers: various

19/RCA

Release Date: Nowv 23

It doesn’t rewrite (in hot-pink
glitter ink) the entire rule book
onwhat a pop record can be.
But Adam Lambert's debut
album, “For Your Entertain-
ment,” is still the most auda-
cious, confident debut yet
from a former “American Idol”
contestant. And that's not
even the best thing about the
release, which includes writ-
ing and production contribu-
tions from a sizable portion
of the top 40 A-list. Lambert’s
vocals were a thing of
scenery-chewing wonder on
“Idol,” and here he success-
fully showcases the full range
of his remarkable instrument,
from skyscraping glam-rock
sneer (“Music Again™) to lush
future-soul croon (“Broken
Open™). Even when the ma-
terial doesn't rise to the oc-
casion—as in the aptly titled
“Sleepwalker,” penned by
Ryan Tedder of OneRepub-
lic—Lambert’s singing gives
the music a tactile sensuality.
Not surprisingly, considering
the expectations surrounding
the album and its hasty mode
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THE BRAVERY

Stir the Blood

Producers: John Hill, 5am
Endicott

Island Records

Release Date: Dec. 7

On the Bravery's third album, “Stir the Blood,” the
band returns to its dance-punk roots as frontman
Sam Endicott’s angry lyrics add a welcome grit to the
infectious beats found throughout the set. The dark-
ness seems to suit the Bravery, infusing its overall
sound with a newfound sex appeal. The loopy synths
on the single “Slow Poison” contrast with Endicott’s
grim vocal delivery, and the track “Hatefuck” dis-
turbs the listener with lyrics like, “You can tear your
nails into my skin/You won't stop me/You can twist
and scream into the air/But no one can hear you
here.” But the vicious drums and spacey guitar riffs
on the latter cut help make it unforgettable. “Song
for Jacob” expertly juxtaposes Endicott’s emotional
wail with upbeat electro pulses, while the ghostly
background vocals and swirling synth on “The
Spectator” may draw some fans to the dancefloor.
The gloom never overshadows the bouncy beats on
“Stir the Blood,” which gives the album a feeling of
blissful musical despair.—KP
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of manufacture, "For Your En-
tertainment” can feel scat-
tered and shallower than it
should. Even so, it practically
vibrates with pleasure.—MW

KRIS ALLEN

Kris Allen

Producers: various

19/0ive

Release Date: Nov. 17

In a way, the media buzz sur-
rounding Adam Lambert
could be a blessing for Kris
Allen. Unlike most “American
Idol” winners, he's a perpet-
ual underdog who mustn't
live up to hype so much as
defy reserved expectations.
Allen does this with ease on
his self-titled debut, contin-
uing in the AC-friendly, gui-
tar-driven pop direction he
established in the spring
while sounding supremely
confident throughout. It's a
wonder why the song “The
Truth” wasn't chosen as the
Arkansas singer/songwriter’s
first single, since it has the
kind of anthemic thrust he'll
need to please fans while re-
cruiting new ones. "Honesty
is honestly the hardest thing
for me right now,"” he belts
over the chorus’ surging gui-
tars and piano. The track
“Before We Come Undone”
boasts one of the album’s
catchiest hooks, while a Sal-

aam Remi-produced version
of his much-praised cover
of Kanye West's "Heartless”
throbs with a hip-hop back-
beat. Allen doesn’t straddle
genres and octaves like “Al"”
runner-up Adam Lambert,
but he did co-write the ma-
jority of his album—a rarity for
an "ldol"—and he overdeliv-
ers on the promise he showed
on TV.—MH

JAY SEAN

All or Nothing

Producers: J-RFemy,
Bobbybass, Alan Sampson
Cash Money Records/
Universal Republic Records
Release Date: Nowv 23
London native Jay Sean’s
new album, “"All or Nothing™
(his first on a U.S. label), has
already spawned a No. 1song
with the undeniable pop gem
“Down,” but there are plenty
mare club-friendly hooks to
be had on the release. The
second single, “Do You Re-
member” (featuring Sean
Paul and Lil Jon), picks up
where “Down” leaves off, but
with strings and a scratchy
drumbeat thrown into the
mix. The track “If | Ain't Got
You" (featuring Drake) show-
cases spirited piano and light
synths, while Sean sweetly
implores his lady to stay by
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KATHARINE McPHEE
Unbroken

Producers: various

Verve Forecast

Release Date: Jan. 5

Searching, one presumes, for a bit
of the post-pop respectability
that fellow singer/actor Mandy Moore has found of
late, former “American ldol” contestant Katharine
McPhee tapped John Alagia (who oversaw Moore’s
2007 album, “Wild Hope”) to produce the bulk of
her sophomore release, “Unbroken.” It's a good
match. McPhee sounds much more comfortable
amid Alagia’s rootsy singer/songwriter settings than
she did surrounded by the shiny R&B beats of her
self-titled debut, much of which was helmed by for-
mer Timbaland protégé Danja. That shouldn't come
as a surprise, given the success she had on “idol,”
where she sang material like “Somewhere Over the
Rainbow” and “Black Horse and the Cherry Tree.”
McPhee takes co-writing credit on about half of the
set’s 13 tracks, but plenty of pros crop up as well.
Among them are “ldol” judge Kara DioGuardi, who
helped pen jangly lead single “Had It All,” and Paula
Cole’s cerebral soulfulness also informs the album’s
title cut.—MwW

his side, and “Eternity” finds
him expressing a sentiment
that would melt any woman's
heart as he sings, "Even
though we’ll have our highs
and lows/If there's one thing
| know, I'll love you eternally.”
Grooving bass and a clap-
ping beat pulsate under-
neath Sean’s smooth voice
on “Fire,” while “Ride It” in-
corporates a bit of his roots

as the South Asian-inspired
melody intertwines with the
sensual lyrics. Sean demon-
strates a flair for harmonious
R&B that will undoubtedly
continue the success he has
already achieved.—KP

ANAHI
Mi Delirio
Producers: various

JUVENILE

Cocky and Confident

Producers: various

UTE/Atlantic Records/ET

Release Date: Dec. |

Veteran New Orleans rapper Juv-
enile’s last album, 2006’s “Reality
Check,” scored some topical traction thanks to the
pointed music video for “Get Ya Hustle On,” in which
a group of children wearing masks depicting George
Bush, Dick Cheney and New Orleans mayor Ray Nagin
explored the Hurricane Katrina-ravaged ruins of the
city’'s Lower Ninth Ward. There's nothing as reflective
as that on Juvenile’s latest release, “Cocky and Con-
fident.” Mostly, the rapper is in the mood to brag
about his wealth (it doesn’t fold, we learn in the song
“My Money Don’t Fold”) and his women (they're
strictly top of the line, he boasts during “Top of the
Line"). Still, as he demonstrates in “Gotta Get It” and
“Back Back,” no other MC rides the South’s once-
fashionable bounce beats with more assurance. And
the album isn’'t without its share of hard-won wisdom.
“People say | got a swagger like an old man,” Juvenile
raps in “It's All Hood.” “That’s only because I'm-a live
to be an old man."—MW

ELLEN VOM UNWERTH
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RYAH RUSSELL

EMI Televisa

Release Date: Nowv. 24

“I'm going to seduce you
without realizing it!" Anahi
announces on the ridiculously
silly, over-the-top title track
on her debut solo album, “Mi
Delirio.” The thudding synth,
hand claps and goofy lyrics
perfectly suit her persona as
a bubbly former member of
equally bubbly tween pop
phenomenon RBD. Produced
in part by alternative electro-
rock band Kinky, whose self-
consciously stylized music
never takes itself too seri-
ously, the album works best
when it follows this vein. A
fun example is frenetically
layered dance track "Me
Hipnotizas.” Less effective
are the schlocky ballads:
Kids may have loved them
when Anahi's cute co-ed
group sang them, but some
RBD fans have likely moved
on by now. If "Mi Delirio”
succeeds, it's because enough
followers are still drawn to
one-sixth of a magnetic
blockbuster.—ABY

CARLOS BAUTE

De Mi Puiio y Letra
Producers: Juan Carlos
Moguel, Carlos Baute
Warner Music Latina
Release Date: Nowv. 77
Carlos Baute could easily try
to get by on his Ken-doll
looks. But fortunately for his
many fans in Spain and Latin
America, the singer/song-
writer has a knack for feel-
good anthems that demand
your attention. Whether it's
the intricate layering of
acoustic guitar, strings, Latin
percussion and electronic
effects, or the tropicalized
fusion of a track like "Mariana
Mo Quiere Ser Mojigata,” his
well-crafted album “"De Mi
Pufo y Letra” is more than

just a guilty pleasure. Other
highlights include the hit duet
with Marta Sanchez, "Col-
gando en Tus Manos," a care-
free summer jam that broke
records for paid single down-
loads in Spain; the ranchera-
infused “Tu No Sabes Que
Tante”; and the '80s pop of
“Donde Esta el Amor Que No
Duele."—ABY

PAUL McCARTNEY
Good Evening New York City
Producer: Paul McCartney
Hear Music/Concord Music
Group

Release Date: Nov. 77

Even though Paul McCart-
ney’s newest release, “Good
Evening New York City,” is a
live recording of his July
2009 concert at New York's
Citi Field, aside from the
crowd roars, you'd never
even know it. The album is
as polished and professional
as a studio effort, and while
it's technically excellent, it
lacks some of the energy
that was present at the
show. Still, “Good Evening
New York City” demon-
strates that after all these
decades, McCartney is still
at the top of his game. The
set gives an excellent over-
view of his body of work,
with plenty of Beatles clas-
sics, including an upbeat and
rollicking “Drive My Car," a
mournful “"The Long and
Winding Road"” and a mov-
ing "Hey Jude.” McCartney's
solo work is also well-
represented on such tracks
as "Dance Tonight” and
“Flaming Pie.” If listeners
weren't fortunate enough to
see the Beatles at Shea
Stadium in 1965, “Good
Evening New York City” is
a worthwhile, if imperfect,
substitute.—CH
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ALICIA KEYS

Try Sleeping With a Broken
Heart (4:08)

Producer: Jeff Bhasker
Writers: J. Bhasker, A. Keys,
P. Reynolds

Publishers: Way Above
Music/Somy/ATV Songs
(BMD), Lellow Productions
(ASCAR/EMD, EMI April
Music (ASCAR/Copyright
Control)

MBK/U/RMG

Although "Doesn’t Mean Any-
thing”—the first single from Ali-
cia Keys' new album, “The Ele-
ment of Freedom”—stalled on
the charts, the artist gets back
on track with “Try Sleeping
With a Broken Heart." The re-
silient breakup ballad has the
anthem potential of her past
hits (and current No. Twith Jay-
Z, "Empire State of Mind").
“Nobody ever shut it down like
you/You are the crown/You
made my body feel heaven-
bound/Why don't you hold
me?" the R&B star sings
breathlessly. Producer Jeff
Bhasker's dramatic synths
swell and warp around each
lyric, until they spill over into a
euphoric, 8-bit-inspired
melody for the chorus. True
to form, though, Keys never
grieves for her former love to
the point of self-pity. "Don't
hold on too tight,” she shouts
at the end of a triumphant
bridge, as if bracing herself

for what lies ahead. "I'll make
it without you tonight."—MH

| RAP |

LUDACRIS

How Low (3:20)

Producer: T-Minus

Writers: various

Publishers: various

DTR/Def Jam/1DJIMG

With its tempo hand claps, el-
evating synths and bawdy
lyrics—"She can go lower than
| ever really thought she could
... The top of your booty jig-
gling out your jeans/Baby,
pull your pants up"—Ludacris’
new single "How Low" pulls
out all the stops to bring out a
woman's racy side. "Go low,
lower than you know,” the At-
lanta rapper instructs on the
chorus, which producer T-
Minus decks out with husky
piano strokes and ghostly
effects. While the sped-up,
chipmunk-like woice that
loopsin for the buildup to the
hook might make “How Low”
sound dated or better-suited
for a summer release, listen-
ers will find it hard to resist the
urge to pop, lock it, make it
clap or simply test their lim-
its on the dancefloor upon
hearing this track.—MC

| ROCK |

JULIAN LENNON
AND JAMES SCOTT
COOK

Lucy (4:38)

REVIEWS-

SADE
Soldier of Love (4:33)

Producers: Sade, Mike Pela

Writers: various
Publishers: various
Epic

It's been almost 10 years since Sade released an album,
but be forewarned—the giant has awoken. The band's
new single “Soldier of Love,” from its upcoming sixth stu-
dio album of the same title, begins with a lone, whisper-
ing wind followed by trumpet blares similar to revelry—
the bugle blast used in the military to gather soldiers for
first assembly. “I've lost the use of my heart, but I'm still
alive/Still looking for the light in the endless pool on the
other side,” lead singer Sade Adu professes in the husky
voice fans have loved (and missed) over drums and a
smeared electric guitar riff. “I'm a soldier of love, every
day in life/I'm a soldier of love, all the days of my life,” she
sings on the chorus, before referencing the wild, wild
West. It may be just a taste of what's to come, but Sade’s
latest definitely has its listeners at attention.—MC

PARAMORE

Brick by Boring Brick (4:14)
Producers: Rob Cavallo, Paramore
Writers: H. Williams, J. Farro
Publishers: WE Music/But Father, | Just
Want to Sing Music/Josh's Music Music/
FBR Music (ASCAP), admin. by WE Music

Fueled by Ramen

Paramore's second single from “Brand New Eyes" finds the
band returning to the melodic rock sound that was so
adored on its 2007 album, “Riot!” “Brick by Boring Brick" is
a complex rock slammer that showcases Hayley Williams
and company’'s growth, with radiant guitars surging along-
side the frontwoman’s exuberant vocals. The lyrics are a
wake-up call for those who live a fantasy-fueled life and take
it for granted: “It's all about the exposure, the lens, | told
her/The angles are all wrong now/She’s ripping wings off of
butterflies,” Williams belts. The fivesome stretches its cre-
ativity further with the song’s video, a “Pan’s Labyrinth”-like
fairytale that marks its first nonperformance-based clip.
Producer Rob Cavallo (Green Day, Avril Lavigne) toys with
tempo and creates a rush of energy with a rousing “ba-da-
ba” call-and-response that should hit hard during
Paramore’s arena shows.—MM

Producer: Todd Meagher
Writers: . 5. Cook, J. Lennon
Publishers: James Scott
Coolk Music (ASCAP), Julian
Lennon Music (ASCAF/PRS)
TheRevolution

Julian Lennon returns to music
with a celebratory ode to the
same “Lucy"” who inspired his
father, John Lennon, to write
the psychedelic Beatles hit
“Lucy in the Sky With Dia-
monds." A duet with fellow
singer/songwriter  James
Scott Cook, “Lucy” is a lilting
pop-rock homage to Lucy
Vodden, the younger Lennon's

childhood friend who passed
away in September of compli-
cations from lupus. "We still
love you Lucy/You know | do,”
the artist sings over strident
guitars, tambourines and har-
monious backing wvocals.
“When she smiles with her
girlfriends/I'll always remem-
ber the smile that I'll never for-
get.”" Though “Lucy” was in-
spired by grief, the song is far
from a dirge. It bears a light-
hearted melody and opti-
mistic lyrics that add poig-
nancy to Vodden's place in
rock history.—KP
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BY MARIEL CONCEPCION

Apple of her eye:
ANGELA HUNTE
|

Big City Of Dreams

‘Empire State

Of Mind’ Co-Writer/
Producer Angela
Hunte Records
Solo Debut

“Empire State of Mind” is a
chart-topping hit for Jay-Z and
Alicia Keys, spending five
weeks atop the Billboard Hot
100. The No. 1 anthem is also

responsible for reigniting the
singing aspirations of song-
writer [producer Angela Hunte,
who originally penned and pro-
duced “Empire” with writing

partner Jane't “Jnay” Sewell-
Ulepic. Itall started with a bad
case of homesickness.

“My writing partner and I
were in London, missing
home,” Hunte says. “We said
to ourselves, "We complain so
much about New York—
about the busy streets, about
the crowds and the pushing,
about the subway system—
but I would trade that for any-
thing right now.” Before we
left the hotel that night, we
knew we would write a song
about our city.”

The pair sent the song to
Roc Nation in hopes that exec-
utive /rapper Jay-Z would like
and then record the song. But
when that attempt failed, they
became convinced it was the
end of the line for the track.

Eight months later, Big Jon
Platt, president of North
American Creative for EMI
Music Publishing, heard the
song and fell in love with it.
He suggested to Hunte and
Sewell-Ulepic that it would be
a perfect fit for Jay-Z. Despite
the ladies” hesitance given
what had happened before,
Platt sent the song to the
rapper who, Hunte says,
“recorded it thatnight.” Jay-Z
wrote all new verses inspired
by the original lyrics and left
Hunte's words on the song’s

hook. At Hunte's subsequent
recommendation, however,
Alicia Keys was recruited to
sing the hook.

“We were so happy he
wanted to honor our work,”
Hunte says. “For him as arap-
per to take a song by two fe-
male writer /producers? That's
not a combination you see a
lot. And Alicia has my same
vocal tone. She made the song
sound so close to the original.
She just nailed it.”

A Brooklyn native, Hunte—
who grew up at 560 State St.,
the address Jay-Z mentions on
the track—launched her music
career as an aspiring singer.
But she eventually began
studying production alongside
mentor/producer Salaam
Remi as, Hunte says, music be-
came more “commercial. | just
felt there was no place for me
in music at that time.”

In 2001, she signed a deal
brokered by Remi with EMI
and moved to Europe, where
she began writing for the likes
of Ms. Dynamite, Mis-teeq and
British R&B singer Beverly
Knight, among others. Hunte
received her big break when
she wrote the track “Do Some-
thin’ " for Britney Spears. The
song appeared on Spears’
“Greatest Hits: My Preroga-
tive” compilation and was re-

leased as the second single off
the 2004 set.

Three years later, Hunte
returned to the United States.
Netting a writing gig with girl
group Danity Kane, she wrote
the act’s first single, “Show
Stopper.” The track reached
No. 8 on the Hot 100. Since
then, Hunte has worked with
Justin Timberlake, Timba-
land and newcomer Melanie
Fiona. She's slated to go into
the studio to collaborate with
Young Jeezy, Roc Nation artist
]. Cole and up-and-coming
rapper H 2-0. Hunte is also at
work on her own as-yet-
untitled album, which she
describes as a “pop, electronic
set with a dash of gulliness.”
Beyond her solo debut, Hunte
says her future aspirations in-
clude working with Sting,
Elton John, Miley Cyrus and
Corinne Bailey Rae.

But Hunte will always re-
member the impact that “Em-
pire” has had on her career.
Although the singer/song-
writer/producer declined to
reveal more details, she prom-
ises the original version of
“Empire State of Mind” will
be released one day. “The orig-
inal is so powerful,” Hunte
says. “It’s only a matter of
time until you will hear it
down the line.”

SETTY IMAGES

HUNTE: TOM MEDVEDICH; McEMTIRE: MICHAEL CAULFIELI

REBA EXTENDS NO. 1 STREAK

Reba McEntire has now earned No. 1s on Billboard’s Hot Country Songs chart in the "80s, "90s, '00s
and '10s as her “Consider Me Gone” reached the top of the tally last week (Jan. 2). § It’s the second
single from McEntire’s Starstruck/Valory Records debut album, “Keep On Loving You.” The set’s
lead track, “Strange,” peaked at No. 11 on the July 25, 2009, chart. Previously, McEntire was first on
Mercury Records and then MCA Nashville. § “Consider” is the country icon’s 23rd No. 1 and her
first since “Somebody” spent one week at No. 1 on the Aug. 7, 2004, chart. She first crowned the list
almost 27 years ago with “Can’t Even Get the Blues.” The song was released in 1982 on Mercury and
reached No. 1 on the Jan. 8, 1983, tally. § Among all female artists, McEntire has the second-most
No. 1s on Hot Country Songs. Only Dolly Parton, with 25, has more.

—Keith Caulfield

“WhatAmI gy il Find
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Wild things: LMFAO"

Party On

LMFAO Riding The Wave Of
‘Miami’ Popularity

With audacious single “I'm in Miami Trick” breach-
ing the mainstream last summer and debut album
“Party Rock” peaking at No. 33 on the Billboard 200,
electro-pop duo LMFAQ capped off a stellar 2009

by receiving a Grammy Award nomination for best
electronic/dance album. The nod serves as a spe-
cial validation for the duo, which found out about
the nomination after checking its Facebook page.

“A fan wrote, ‘Congrats on the nomination!" We
didn’t even know we had submitted anything,” says
Stefan Kendal “Redfoo” Gordy, who works along-

Throughout his tenure with funk-rock group
the Time and as a solo artist, songwriter/gui-
tarist Jesse Johnson has followed one rule:
constantly reach as you express yourself.

Johnson's latest musical expression comes
in a double-CD titled “Verbal Penetration,”
on his Bellavenix Music label through Elite
Artist Services and Sony Red Distribution.
Scheduled for Jan. 8—following a digital re-
lease on Oct. 27—the set precedes another
upcoming Johnson project: a new Time album
with charter members including Morris Day,
Terry Lewis and Jimmy “Jam” Harris.

“Verbal Penetration” finds Johnson pick-
ing up where his last selo indie release, 1996's
“Bare My Naked Soul,” left off. Of the 14-year
break between sets, the soft-spoken former
A&M artist says, “ ‘Naked Soul' was such are-
lease for me, | had nothing to say afterward.
On my earlier major-label albums, | only said
some of what | wanted to say. The rest was
driven by other people [at the label].”

Taking time off to reinvent himself cre-
atively, Johnson says he spent a year just ex-
panding on his guitar technique. “l made a
deal with myself that | wouldn’'t play a chord
from a previous record,” Johnson says. “So |
became more versed in chords and writing
bigger melodies, in singing in more than just
one voice.”

The result is a percolating signature mix of
soul, funk, rock and jazz that alternately sim-
mers (“Beautiful Sadie") and boils (“Slave 2R
Freedom,” “100 Watts of Funky"). Tying the
ingredients together is the passionate title
track, an anthem dedicated to the seemingly
lost art of communication.

“There's so much overt sexuality in songs
now,"” Johnson says. “l just wanted to balance
out that equation. It's time for people to get
back to verbal communication.”

side his nephew, Skyler “Sky Blu" Gordy. “But our
goal has always been to be the biggest band we could
possibly be. It feltlike this was supposed to happen.”

Redfoo and Sky Blu, who are the son and grand-
son of Motown Records founder Berry Gordy, de-
scribe themselves as “the black sheep of the family”
for skipping college to pursue musical careers. After

spending years honing a club-ready combination of

hip-hop and electronica, the pair cut “I'm in Miami
Trick” (known as “I'm in Miami Bitch” in its unedited
form) in 2007 and handed out 1,000 demos at the
Winter Music Conference in Miami that year.

“We put our phone numbers on the CDs, and
girls would call and tell us how much they loved the
song,” Redfoo says. “We gotit played in a club, and
everyone was singing along by the second chorus.”

LMFAQ spent the next two years writing, pro-
ducing and mixing “Party Rock” before the disc was
released July 7, 2009, on Interscope. While “Miami”
has had the mostimpact on pop radio, LMFAQ has
highlighted subsequent singles through other
media, with “La La La” featured in the TV show “So
You Think You Can Dance” and the Lil Jon collab-
oration “Shots” used as the theme song to reality
show “Jersey Shore.”

“They understand their brand very well,” says
Interscope marketing director Andrew Flad, who
points to the duo's appearance on “The Real World”
in August being coupled with the show licensing
four of the act's songs and airing TV spots for the
album. “They're great at taking one opportunity
and turning it into four or five beneficial things.”

After wrapping a headlining trek Jan. 2, LMFAO
will join the Black Eyed Peas on their North Ameri-
can tour beginning Feb. 4 in Atlanta. Redfoo, who
has lnown Will.i.am since middle school, sees a sim-
ilarity in messages between the bands. “We're both
‘lifestyle’ bands,” he says. “We want to be a sound-
track to people's lives in the party realm.” e

Johnson, who co-wrote the Time'sh—' o

orable 1984 R&B/pop hit “Jungle Love” and
other songs, signed a solo deal with A&M that
same year. He released four gold and plat-
inum solo sets, starting with “Jesse Johnson's
Revue,” which spun off the top five R&B hits
“Be Your Man" and “Can You Help Me." John-
son also teamed with fellow funkster Sly Stone
on the 1986 No. 2 R&B hit “Crazay.” He has
since contributed music to such films as “The
Breakfast Club,” “A Time to Kill" and 2007
indie “Steam” (several songs from the film
also appear on “Verbal™).

While preparing to promote and tour in
support of “Verbal Penetration,” Johnson has
written half a dozen songs for the new Time
album with Lewis. “It's funky but definitely
heavier,” he says of the project. “It's nothing
like what we've done before."—Gail Mitchell

Rap-sody:
COSCULLUELA

FAST MOVER

With only moderate radio success and
no track record as a major hitmaker,
reggaeton artist Cosculluela (born
Jose Fernando Cosculluela Suarez)
debuted at No. 3 on Billboard's Top
Latin Albums chart with his first re-
lease, “El Principe” (Siente/Universal
Music Latino). Cosculluela charted
higher than established acts debut-
ing that week. That’s remarkable be-
cause new acts seldom reach the
chart’s top 10—much less during their
album’s first week.

Ayear ago, few outside the under-
ground were aware of Cosculluela.
The rapper eventually teamed with
producer Buddha (Buddha’s Fam-
ily) and also recorded singles for Don
Omar’s “Los Bandoleros” compila-
tion. Cosculluela later caught the ear
of producer Elias de Ledn (Calle 13,
Jowell & Randy). Working together,
de Ledn and manager Ricardo
Cordero invested heavily in Coscul-
luela, putting money into videos,
promotion and publicists. When all
the major labels passed on signing
Cosculluela, Cordero promoted the
single “Na Na Nau,” which climbed
to No. 11 on the Latin Rhythm Air-
play chart.

“l worked the underground circuit
in Puerto Rico for a long time doing
mixtapes,” Cosculluela says. “For the
past two years, we've become small
merchants of our own songs and
been able to make them hits.”

Jorge Pino, VP of music for Vene-
music and Siente, a joint venture with
Universal Music Latino, picked up on
the underground buzz. “Elias told me
he had the next big thing,” Pino re-
calls. “We went to the studio [in Au-
gust] and listened to several hours
of music.”

Pino signed Cosculluela to an inter-
national licensing deal with Siente via
Cordero’s label, Nueva Kamada. The
deal includes ancillary revenue and a
percentage of international touring.

In addition to heavy digital and street
marketing coupled with radio and TV,
Siente staged an album release party.
Fans were able to buy tickets whose
price included a copy of the album.
Three weeks after its Dec. 1release, “El
Principe" has sold nearly 9,000 copies,
according to Nielsen SoundScan.

Although the majority of sales have
come from Puerto Rico, there's grow-
ing interest in Cosculluela abroad: a
series of shows are booked for Chile
inthe spring. “Cosculluela has a great
look that can be marketed interna-
tionally,” Cordero says.—Leila Cobo

www.billboard.biz | 39


http://magazinesdownload.com/

Billbearel. CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

MARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com

REPLICATION

DUPLICATION/ T-SHIRTS REAL ESTATE

CD/OVD -T-SHIRTS/APPAREL - STICKERS/POSTERS

CRYSTALCLEAR &)

. W g Worldwide Distributors of Licensed:
1 991 i _ ROCK & NOVELTY T-SHIRTS,

THSTE EIETERE RV 355 94 R 4000073 : ! 8  STICKERS, PATCHES, FLAGS & MORE!
ONLIE SALES-TUNESDISTREUTON WNWROSTALCEARCDACON K Check out our website catalog:

www.backstage-fashion.com

or call for a free price list/flyer (dealers only):

How b0 v NN » 800-644-ROCK

YOUR CLASSIFIED (outside the U.S. - 928-443-0100)
AD PAY?

By running it consistently—
consecutive weeks—for impact!! WANTED TO BUY

Rarely does a prospective
customer reply to an ad the very BUYING RECORD & CD COLLECTIONS

first e It spp el = A PRIVATE COLLECTIONS-RADIO STATIONS-
customer is ready to buy.

Remember, the very week he or DJ RECORD POOLS

she is ready your advertisement
should b in POSITION. 21ST CENTURY MUSIC

Stay ALIVE and SATISFIED TOLL FREE 1-800-846-9501

with an ACTIVE CLASSIFIED!! . B
T E-MAIL: sales@21centurymusic.com

800-233-7524 or 646-654-4697 John M. Jabra, President

MUSIC DISTRIBUTORS
AUCTIONS
RECORDING STUDIOS
REAL ESTATE
INVESTORS WANTED
STORES FOR SALE
EQUIPMENT FOR SALE
STORE SUPPLIES
FIXTURES
CD STORAGE CABINETS

40 | BILLBOARD | JANUARY 9, 2010

Find more magazines at www.magazinesdownload.com


http://magazinesdownload.com/

A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS
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=>Willie Nelson extends his
career chart span on Hot Country
Songs to 47 years, nine months
and three weeks, as “Baby, It's
Cold Qutside,” featuring Norah
Jones, becomes his 122nd entry
with a debut at No. 55 (view the
list in full at billboard.biz/charts).
Only George Jones (165), Eddy

Arnold (143) and Johnny Cash
(135) have made more visits.

he Hot Holiday Songs airplay
chart goes into hibernation after
this week until November. Which
carols led the list the most this
season? Burl lves' “A Holly Jolly
Christmas” reigned for four
weeks, Brenda Lee’s "Rockin’
Around the Christmas Tree”
ruled for two frames, and Marlah
Carey’s “All | Want for Christmas
Is You” decorated the penthouse
for one week.

A,

Read Chart Beat
@ f week at
billboard.com/chartbeat.

Billbeard.

Boyle’s A Leading Columbia Lady With No. 1 Run

What do Susan Boyle and Mariah
Carey have in common? They're the
only artists on Columbia Records to
have charted albums with at least five
weeks at No. 1 on the Billboard 200
since Nielsen SoundScan began track-
ing sales in May of 1991.

BOYLE

Boyle's “1 Dreamed a Dream”
(Syco/Columbia) spends a fifth
straight week at the top of the tally
this issue, marking only the third
album on Columbia to do so in that
time span. Previously, Carey’s “Day-
dream” spent six weeks at No. 1 in
1995 and 1996, while her “Music Box”
did eight frames in the penthouse in
1993 and 1994,

If we reach back pre-SoundScan to
look at the years between 1980 and

1991, the list of Columbia sets with
five or more weeks at No. 1 is full of
some of the most notable albums of
all time. Men at Work’s “Business as
Usual” and Pink Floyd's “The Wall”
are Columbia’s biggest
No. 1 albums since
1980, each having
earned 15 weeks at No.
1. They're followed by
George Michael's
“Faith” (12 weeks),
Carey's self-titled debut
(11), the soundtrack to
“Footloose” (10), Beastie
Boys' Def Jam /Colum-
bia set “Licensed to 111" (seven), Bruce
Springsteen & the E Street Band’s
“1975-1985" and “Born in the U.5.A."
(each with seven), Billy Joel's “Glass
Houses” (six) and the “Top Gun”
soundtrack (five).

Who would've thought eight
months ago that an unknown 48-year-
old Scottish woman would go on to
be mentioned in the same breath as
Carey and Springsteen? And that's
what makes Boyle's continuing
achievements so remarkable. Every-
one loves a rags-to-riches success
story, and they don't get much better
than Boyle's.

With the continued domination of
“I Dreamed a Dream,” Boyle is the
first artist in the Billboard 200's 53-

year chart history to enter the list at
No. 1 with a debut album and spend
five consecutive weeks at the summit.
In second place are Lauryn Hill
(1998) and Ashanti (2002), each with
three weeks in charge
out of the gate with “The
Miseducation of Lauryn
Hill” and “Ashanti,”
respectively.

At some point Boyle is
going to run out of amaz-
ing chart feats to achieve,
but for the moment,
there's no stopping her.

YOU KNOW SUBO? It's always fas-
cinating to step away from the insu-
lated world of all-knowing pop
culture that we live in and interact
with folks who don't live and breathe
music and entertainment. And a
great way to discover what's really
connecting with the average Joe is to
go home for the holidays.

When | was home, visiting friends
and family for Christmas, one per-
son who shall remain nameless
startled me with unprompted enthu-
siasm about Susan Boyle. | wasn't
stunned by this person’s awareness
of Boyle—who doesn't know who she
is by now? What took me off guard
was the individual's excitement and
knowledge about the singer. This was

IVIa |'ket \A,at(:lll A Weekly National Music Sales Report

Weekly Unit Sales Year-To-Date
ALBUMS ALBUNS* TRACKS 1008

2009 (HANGE
This Week 17142,000 2,576,000 44,750,000 OVERALL UNIT SALES
Last Week 15136,000 1573000 19,902,000 Albums 428 416,000 374635000 -12.6%
Change i3% azexl1o4Gy | MOBTEAY 1,069,584,000 1159,174,000  B.4%
Ths Wee st e 17029000 2398000 47733000 ::::s‘""“ 149;‘:;1222]53;;{:;2‘;2 :ii
o g Tk A Alburs w/TER" 535,374,400 490,552,400  -B.4%

“Cigital afbum sales are also counted within album sales.

Weekly Album Sales (mMilion Units)

30

25

20 - 2009

*‘Inchudes track equivalent album sales {TEA) with 10 track downloads equivalent

te ane alburn sake

DIGITAL TRACKS SALES

‘o8

Total Albums

1.1 billion §

09 |
17.1M

SALES BY ALEUM FORMAT

J FM A M J J A

o 360,617,000 295933000 -17.9%
Digital 65792000 76160,000  15.8%
Vinyl 1,877,000 2484000 32.3%
S O N D J Ohe 1290005 58000 -55.0%

Current Albums

surprising coming from someone
who generally doesn’t keep up with
music trends.

However, the person didn't know
when (or if) Boyle’s album had been
released. Despite all the hype and
awareness, this individual was igno-
rant of a simple thing like the album’s
release date. Thus, the next step
wasn't taken on this consumer’s part
—that is, the album went unpur-
chased. (But [ remedied that.)

This could be one of the reasons
why “l Dreamed a Dream” has con-
tinued to sell so well through its first
five weeks. Not only was it the per-
fect Christmas gift, but there
could've been a fair number of peo-
ple who bought the album who don’t
pay attention to release dates and
aren’t traditional music purchasers.

Those out-of-the-loop music pur-
chasers might not buy music on a
regular basis simply because
they're underserved music they
actually want to buy. Regardless of
age or demographic, there are mil-
lions of people out there who want
music to be a part of their lives—
and want to hold a tangible prod-
uct, too. And, every so often, an
artist like Boyle comes along that
hits the bull’'s-eye, and brings out
customers who have seemingly
been on the sidelines. e

SoundScan
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MICHAEL BUBLE

Crazy Love

Relapse

ey 7 ¢ 143/REPRISE S20733/WARKER BROS. {18.58) &
(1341390 EMINEM
Wy 113138 32 [ELATS N B SHADY/AFTERMATHINTERSCOPE 0125634164 {13.98
14 B LADY GAGA

STREAMLINE/KONLIVE/CHERRYTREENNTERSCOPE 01367 2+/164 (10.98

The Fame Monster (EP)

B INTERSCOPE 012857 */1GA (13.08)

MICHAEL JACKSON : s o

12 & WALEPIG 7087/SONY MUSIG (17, 98) Michael Jackson's This Is It (Soundtrack)
OWL CITY

20 A8 hVERSAL REPUBLIG 0131414/UMAG (10,98 Ocean Eyes
THE BLACK EYED PEAS The E.N.D

SOUNDTRACK
20TH CENTURY FOX TV/GOLUMBIA §1705/SONY MUSIG (11.98)

Glee: Season One: The Music: Volume 2

VARIOUS ARTISTS

20TH CENTURY FOX TV/COLUMELA 54080/SONY MUSIC (11.88)

EMVUNIERSALTOMEA B3647/50NY MUSIG (15 53) NOW 32
_;Lg;':l:z?[s@ﬁ:mms_ (19.98) Rated R |
fﬁﬂgagﬂi?m MUSIG (13.98) Battle Studies
i?s.'fﬂﬂ.ﬁ'ﬁ?‘?j; Alvin And The Chipmunks: The Squeakquel
SOUNDTRACK Glee: Season One: The Music Volume 1

MNORAH JONES
BLUE NOTE B3266+/BLS (18.98)

The Fall

LADY ANTEBELLUM
CAPITOL NASHVILLE 03204 (12.98)

Lady Antebellum

SOUNDTRACK
SUMMIT/CHOP SHOP/ATLANTIC 519421°/4 (18 88)

The Twilight Saga: New Moon

STING
CHERRYTREE/DG 013328* UNIVERSAL CLASSICS BROUF {16.88) &

If On A Winter's Night...

MILEY CYRUS
8 HOLLYWOUD 004718 EX (10.98)

The Time Of Our Lives (EP)

TIM MCGRAW
| curs 73152 (13.98)

Southern Voice

ZAC BROWN BAND
ROARBIGIER PICTUREHOME GROWN(TLANTIC 516931/0G (13.98)

The Foundation

ADAM LAMBERT
| 19/RCA 54801/RMG {13.08

For Your Entertainment

ROBIN THICKE
STAR TRARK/INTERSGOPE 013708/1GA (13.98)

Sex Therapy: The Session

CHRIS BROWN
Bl Ve 614340006 [13.95)

Graffiti

MICHAEL JACKSON
WJLEFIC BRISESONY MUSIG (14.95

Mumber Ones

JAY-Z
ROC NATION 5206564/AG (15.98) &

The Blueptint 3

NBG 70012 EX/BIG MACHINE (5.98)

TAYLOR SWIFT Sounds Of The Season: The Taylor Swift Holiday Collection (EP)

CASTING CROWNS

BEACH STREET/REUNION 10135/SONY MUSIC (11.85;

Until The Whole World Hears

RLA 3271 20RMG (13.98)

DARIUS RUCKER -
CAPITOL NASHVILLE 85506 (18.98) Learn To Live
JASON ALDEAN .

BROKEN BOW 7637 (18.98) Wide Open
JOSH GROBAN Nasl
_143/REPRISE 231543WARKER BROS. [18.98) &

TAYLOR SWIFT :
BIS MACHINE 075012 (15.95) ® Taylor Swift
SELENA GOMEZ & THE SCENE :

HOLLYWOOD DO2831 {15.98) & Kiss And Tell
KINGS OF LEON Only By The Night

GUCCI MANE
BRICK SRUAD/ASYLUM 5205404 /WARKER BROS. {18.88

The State Vs. Radric Davis

MIRANDA LAMBERT
COLUMEIA {HASHVILLE] 45854/SMN {12 B8)

Revolution

BON JOVI
ISLAND 01 370001005 [13.98) &

The Circle

CASTING CROWNS
BEACH STREET/REUNION 10128/50NY MUSIC (13 88)

Peace On Earth

SNOOP DOGG

DOGGYSTYLE/PRIDRITY OBS42°/CAPITOL {16.88)

Malice N Wonderland

TRANS-SIEERIAN ORCHESTRA
ATLANTIC 52027 1/AG (20.98)

Might Castle

PAUL MCCARTNEY
MPLHEAR 31857/CONCORD (1998 COVOVD) &

Good Evening New York City

SOUNDTRACK : <
| welT nishEY onzini (18.95) Hannah Montana: The Movie
NICKELBACK
ROADRUNNER 615028 (18.98) Dark Horse
LUKE BRYAN ........ 103 CELTIC WOMAN .. ... 145
THE BILLBOARD 200 ARTIST INDEX icieusie || ... STEVEN cuRTS GHepman
SN B | veves d [OOSR e 18R
L I T — 73, Qgﬁﬁ%’},ﬁ‘?‘_f?' ,‘? JINMY BUFFETT ... 55 KEMMY CHESHEY ... .10
ABBA. ... ; B3, 114, 130, 131,138, 140 SLISAN BOYLE . 1 :E‘Lﬂﬁ”&d }:j
JASON ALDEAN . a7 2 o581 BOYS LIKE GIRLS . ...149 ¢ e ok v b
ALICEIN CHAINS ... EREAKING BENIAMIN . 60 : il
KRIS ALLEN BROCKS A DUNN . . 117 [OOLEE GAITATSRRSIO CAFED. ........... 57
MARIAH GAREY .15 GREEDENCE CLEARWATER
DAVID ARGHULETA, . ., 60 CHRIS BROWN ..., 31
AVENTURA 178 ZACBROWNEAND | g ROSAMNECASH .....143 FEVWAL ..........195
S CASTMGCROWNS . 35,45 BILLY CURRINGTON .. 1668
42 | Go to www.billboard.biz for complete chart data

The album, which
nets an overall 49%
gain, also vaults
with a 356% digital
download increase
thanks in part to
high-profile promo-
tion in the iTunes
store. Downloads

made up 32% of the
set's overall 108,000 Ii, o
sold last week. @

After the film bowed
in theaters last
week, the sound-
track in turn
squeaks loudly with ]’ e I
2 55% sales jump. In

four weeks, it has
sold 224,000. The
first “Alvin" set
took 10 weeks to sell
as muich.

| 54
Mudvayne's fifth
studio set's cover
and liner notes are
printed in black-
light reactive ink.
Deluxe versions of
the set come witha
battery-operated
black light, too. It
bows with 34,000,

77 gl iA S
The set was promi-
nently featured in
the Tunes store’s
Tuesday e-mail
blast, where it was

sale-priced for $1.99.
The placement likely
helps the album’s
fortunes, as it earns
a61% overall
increase and a 412%
rise in downloads.

ARTIST
IMFRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)
BEYONC

MUSIC WORLD/COLUMBIA 19402/ SONY MUSIG (11.96]

1

SALES DATA
COMPILED BY

niclsen

SoundScan

Title &
a

I Am...5asha Fierce

SHAKIRA
EPIC £1895/50MY MUSIC

12.68

She Wolf

DAUGHTRY

Leave This Town

19/RLA 374 4/RMG (18.88) &

MUDVAYNE

EPIC 62153/S0NY MUSIC (11.98) Mudvayne
JIMMY BUFFETT

MAILEDAT #1721 1) Buffet Hotel
ROD STEWART Soilbgok

J 30256/AMG (13.98)

WOW Hits 2010

WHITNEY HOUSTON
ARISTA T0033/RMG {13 58)

| Look To You

KRIS ALLEN
19/JIVE 54802/4LG (13.98)

Kris Allen

BREAKING BENJAMIN
HOLLYWDOD 002388 (18.98) &

Dear Agony

50 CENT
SHADY/AFTERMATH/INT ERSCOPE 0123937164 (13 98 CO/OVD) &

Before | Self-Destruct

STRAIGHT NO CHASER
ATCOJATLANT T40/AG (18.95)

Christmas Cheers

PARAMOR

E
FUELED BY RAMEN S18250*/A5 {18.88

Brand New Eyes

MANNHEIM STEAMROLLER
AMERIGAN GRAMAPHONE 2525 {18.98

Christmas: 25th Anniversary Collection

MICHAEL JACKSON
EPIGILEGACY 84267/SONY MUSIG (19 98)

The Essential Michael Jackson

REBA

STARSTRUCK MO10/VALDRY (15.98) &

Keep On Loving You

CREED
WIND-UP 13187 (13.98) &

Full Circle

TREY SONGZ
|_SONG BOOK/ATLANTIG S16794/A5 18.98)
FOO FIGHTERS

ROSWELL/RCA 36521*/RMG (11.93) &

Ready

Greatest Hits

MUSE
MELIUM-3 521130/WARNER BROS. (15.98) @

The Resistance

TOBY KEITH
SHOW DOG BASHVILLE 027 {18 88)

American Ride

THIRTY SECONDS TO MARS

IMMORTALAVIRGIN 65111*/CAMTOL (18.93) This'ls War
sooe o
e aais 1300 ke
84 m&&mwsum REPUBLIC 013663/UMRS (12.98) All.9r Nothing
o e
mlr,c&::l?n:'l; ;lsACKSON Thriller &

SUGARLAND
IR WEAGURY NASHVILLE 013326/UMGN (13 98)

Gold And Green

&7 || DAVID ARCHULETA
19/JIVE ST494/0LG (13 98)

Christmas From The Heart

TRANS-SIBERIAN ORCHESTRA
LAVA S314E/AG (15.95)

The Lost Christmas Eve

DRAKE

YOUNG MONEY/GASH MONEY, ERSAL MOTOWN 013456/ UMRG (008

So Far Gone (EP)

THE BEATLES

g

m

APPLE B2414/CAPITOL {24.98 The Beatles §
E;fuﬁgnﬁqjluﬁaﬂ\?:“g o) Love Is The Answer .
8 E ael:cﬁunA\fﬁnhfmﬂ 0112734/UMGH {13 85 Love On The Inside Bl
LPjI}ANG'I:(JSFSQ-'.ILfJ 113.98) Funhouse M
KEITH URBAN Defying Gravity @

1A GAPITOL HASHWILLE 35751 (18.98)

BRAD PAISLEY

Ul 26 | ARISTA NASHVILLE 47352/5M¥ {13.98)
1 BOB DYLAN

UMEIA 57323/50%Y MUSIC {13.98)

American Saturday Night

Christmas In The Heart

13 ALICE IN CHAINS
VIRGIN 671587 /GAPITOL {18 98)

Black Gives Way To Blue

7| PINK FLOYD

e

HARVEST SMAS 11183/CAPITOL {18.95/10.98) Dark Side Of Tha Moon 8
SKILLET
B2 94 101 BEY smoentmoisTLanmic 5188275 (13,98 Awake
[P E RASCAL FLATTS
a7 ; ]_g_l AL LYRIG STREET 002604 (18.98) Unstoppable M
i - SHINEDOWN
I::::Tmi if:::ﬂ T 7 e The Sound Of Madness @
i ¥ g5 SOUNDTRACK "
musical enters with [ §] 104 B4 lLIY Smuimichio SHOPATLANTIC 515973145 (15,95 @ Twilight
11,000. The sound- THEM CROOKED VULTURES
tréck boasts the Ul s aTERSCOPE 013783+ 15A (13.95] Tham'Grooked Mulures
Mt clund SOUNDTRACK
T"T ;_smg;nn _it!l‘i, BN GEFFEN 0136017164 (12.98) Nine
including Fergie PHOENIX -
(pictured), Kate : ] 32 LE¥AUTE 0106 */GLASSNOTE (11.98) Woligang Amadsus Phosnix
Hudson, Sophia | MELANIE FIONA ;
Loren a;lﬂ Nuimle & | o1 122 WOTOWK 013150UMAG {10.98) The Bridgs
i 100 105 118 {3l MICHAEL BUBLE It's Time
Kidman. 143/EFFISE 48046WARNER EROS. (18.08) &
P ra— WHITHEY HOUSTON .. 56~ JACKJOHNSON..... 111 KIDZBOPKIDS ......160 LILWAYNE ...
MELANIE FIOMA, ... 85 AAMEY JOHNSOM ....127 KNGS OF LEON . A1 DEMILOVATO ..
THE FLAMING LIPS/ JONAS BROTHERS .. .1B4 KISS ........
STARDEATH AND WHITE ALLISON IRAHETA _ . .185 e
DWARFS WITH HENRY N 1 AHNHED
ROLLING SND PEACHES . . [povrmcd e | LADY ANTEBELLUM .. 23  STEAMROLLER ...., 64
....... JACKSONS ... 178 ADY GAGA ... 5,12 B08MARLEY AND
FLYLEAF .. : MICHAEL JAGKSON . ... .. ADAM LAMBERT ..... 28 THEWAILERS ......184
FOD FIGHTERS i -....13,32,65, 78,177 MIRANDA LAMBERT .. 43 DAVE MATTHEWS BAND ..
THEFRAY ... 172 JANET L187 LED ZEPPELIN ..._....184
a2 .3 LEOMALEWIS .......13

Data for week of JANUARY 9, 2010
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ARTIST
IMPHINT & MUMBER / DISTRIBUTING LABEL (PRICE}
FLYLEAF
ABM/DCTONE 013612/1G4 (13.98)
FAITH HILL
| WARNER BROS. (KASHVILLE] S11S00/WRN (15.98) @
LUKE BRYAN
CAPITOL NASHVILLE BS633 (15.98)
MICHAEL BUBLE
143/REFRISE 48550/ WARNER BROS. (7.98)
VARIOUS ARTISTS
EMLUNIVERSAL/ZOMBA 28617/S0NY MUSIC (18.98)
75 MAXWELL
COLUMEIA £5142/S06Y MUSIC {11.98) &
87 MICHAEL EUBLE
143/REFRISE 10031 WARKER BROS. (18.98)

Title &£

Memento Mori

102 72 65 [l

m 109 128 §r

104 53 43 B

@ 102 119 g
&

Joy To The World @

BLACKsummers night [ ] .

Call Me Irresponsible [l

108 65 56

TRANS-SIBERIAN ORCHESTRA ; ies H
8 | LAVAIATLANTIC 92736046 (15.98) Christmas Eve And Other Stories
o~ THREE DAYS GRACE ;
fﬁ 152 T4 REY | 13.98) Life Starts Now

KENNY CHESNEY .
1101 108 123 [ [<SNY CHESK Greatest Hits I

JACK JOHNSON
W 129 W46 BN nusiiring 012073 7uuks (13 98) @ En Concert
COLBIE CAILLAT
@ 137 156 Rl UNIVERSAL REPUBLIC 013134/ UMRG (13.98) & Brsakthrchh
LEONA LEWIS
w 127 117 SYCO)J S9660/RMG (13.98 Echo

THE BEATLES
@ 130 160 GLU APPLE SMAS D2653/CAPITOL {18.98
g MARIAH CAREY
iﬁ 144 40 BER (o1 01322800005 (19.99)
WEEZER
DECANTERSCOPE 013510%/1GA [(13.98]

Sgt. Pepper's Lonely Hearls Club Band @

Memoirs Of An Imperfect Angel

B Raditude

BROOKS & DUNN
ARISTA KASHVILLE 49822/5MK (13.98) #1s ... And Then Same
SOUNDTRACK

118 40 129 WALT DISNEY 004585 (16.98) 1 The Princess And The Frog |

SOUNDTRACK
FOU/ATLANTIC 521681/AG (18.98)
BRITNEY SPEARS
JIVE S9675/LG (13.95)
DAVE MATTHEWS BAND
BAMA RAGE/RCA 467124/RME [18.98) &

Avatar

W'ﬂ? -
B s
@154 165

The Singles Collection

Big Whiskey And The GrooGrux King Il

U R 4 R The Very Bast Of Enya.
%ﬁ 986 3 IU'?:S?L&&’:FSUND:’INTERSCUPE 0136454164 (13.88) Timbaland Presents Shock Value I
(el GICN VINCE GUARALDI ThI0 A Charlie Brown Christmas (Soundtrack) [l
?@ﬁ UEICE] 10 [t A NOW That's What | Call Gountry Vol. 2
B8 iia s BT 1 e (s Your Songs
@ﬁ‘f Bl e et 18 That Lonesome Song @
11 127 ﬁﬂL{.ES:‘PFEDOPL(:IILAN”E S22070°/AG {16.08) & Hello Hurricane
@ 143 1957 JOLRNEY e Journey’s Grealest Hits @
e e - 1o
[‘iﬁ s 102 §E) L i —_— The Beatles In Stereo |
78 63 !1 e DIAM,DND A Cherry Cherry Christmas

LOLUMEIA 54 WY MUSIC [11.08)

SOUNDTRACK
WALT DESNEY 002470 {18.98

5@1% 131 53

Hannah Montana 3

ROB THOMAS

EMBLEMATLANTIC 517814/AG [15.95) ® Cradlesong
CHRIS YOUNG

RLA NASHVILLE 223 18/SMN (10.08) The Man | Want To Be
GREEN DAY

REPRISE 517153 /WARNER BRDS. (18.98) 21st Century Breakdown @
KID CcuDi Man On The Moon: The End Of Day

DREAM DNIG.0.0.0/UKVERSAL MOTOWN 013195/UMRS (13.98) @
THE BEATLES

APPLE SW 2442/CAMTOL (18.98)

BEBE & CECE WINANS

BEE 31105/MALACO (14.98)

THE BEATLES

| APELE 464417/CARITOL (18.98)

DEMI LOVATO

HOLLYWEOD 003433 (18.88)

CHICKENFOOT

REDLIE 20091% {13.98] &

ROSANNE CASH

MANHATTAN BESTE/BLG (18 88)

KELLY CLARKSON

SSACA 32T1G/S0NY MUSIC 13.98) &

CELTIC WOMAN
WANHATTAN 70124/BLG (15.86)
CARRIE UNDERWOOD
19/ARISTA NASHYILLE 11221/SMN (12 88)
MICHAEL BUBLE

143REPRISE 48376 WARNER BROS (18.98)
CHRIS TOMLIN

SISTERS 93061/5PARROW (12 95)
BOYS LIKE GIRLS

Rubber Soul @

Still

Revolver B

Here We Go Again

142 151 196 Chickenfoot @

@m 128 )
144 143 164 1
E 88 74 1]
& 6o ne2 )
M 153 176 51

148 70 58 BHd

m 166 185

The List

All | Ever Wanted

A Christmas Celebration @
Carnival Ride H .
Michael Buble Il

Glory In The Highest: Christmas Songs Of Worship

Love Drunk

ARTIST
IMFRINT & NUMBER / DISTRIBUTING LABEL (PRIGE)

BIRDMAN
GASH MONEY/UNIVERSAL MOTOWN 073090/ UMRG (13.98) &

Title

Pricele$$

TRAIN

GOLUMEIA O7T3R/S0MY MUSIC (12,98 Save M, San francieco

VARIOUS ARTISTS
WALT DISNEY DI4560 EX, (5.88)

At Ho. 10 on Top Disney: Holiday Magic 2009

Internet Albums THE BEATLES

NS AT APPLE 43807/GAPITOL (24.88) Past Masters
%% “Eural LIL WAYNE Tha Carter IIl

group’s “Europe CASH MONEY/UNIVERSAL MOTOWN 011877*/UMAS (12 58)

009" live CD/DVD CARRIE UNDERWOOD

set dehuts wi[h 156 162 184 19/ARIETAMMRIETA KASHVILLE T1197/RMG (8.98) Some Hearts

-
almost 7,000 sold. I@ n THE FLAMING LIPS/STARDEATH AND WHITE DWARFS WITH HENRY ROLINS AND PEACHES .. o1 < e 0 The Moon
T WARNER BROS. DMGITAL EX (8 98]
It's likely that THE BEATLES

Love

nearly all of those APPLE 78E08*/CAPITOL (18.98) @

ENYA
REPRISE 512304 WARNER BRLS (18,98

sales came from the
band's own reliably

And Winter Came...

KIDZ BOP KIDS

RAZOR & TIE 53200 (16.08) Kidz Bop 16

powerful merch Rl

Web site. STRAIGHT NO CHASER

ATCOATLANTIC S15785/AG (18 95

Holiday Spirits

ONEREPUBLIC

MOSLEY/INTERSCOPE 013607164 (13 98 Waking Up

*l THE WHO

MCA/GEFFEN 013500/UME [13.95) Greatest Hits

JONAS BROTHERS

164

142 147 Lines, Vines And Trying Times

| ALLISON IRAH ET.R

T9/IVE S5569/L5 (13.98) Just Like You

148 99

Could Kid Cudi be

BILLY CURRINGTON

one of the many et i MERGURY NASIVILLE 003550/UMGN (13.95) Little Bit Of Everything
::::2:;2;:: @ 124 115 uE:I;vu:\?H:LTLEjdL_sE';m (17.98) Christmas Duets
shopping by e 47 171 SHAIS;?PQ:-I -J_Fnlg-v?:r.}—ss.ea; Greatest Hits Volume 1
rr]su;:hl:ll’;ep‘ram:- "l 120 2 lﬁﬁuﬁlﬁlgﬁg}?ﬁs?&f“:HESTRn The Christmas Attic

VARIOUS ARTISTS
EMVUNIVERSAL SR260/50%Y MUSIC {19.98)

and digital gift NOW That's What | Call A Country Christmas

cards? His album is

up by 3% ﬂm?ﬂlgﬁh;ﬂonnwm CAST RECORDING Jersey Boys

Hﬁnﬁgz‘u’m MUSIC (13.98) & The Fray
157 DAUGHTRY

While the Fiaming e “oughty

Lips bow with ThEi' AEM/DCTONE 011331/1GA (12.95) Swan Songs

}:?';qlseﬂél:::;?:e E?EEJUHI\E{ESI}EFHANT Cage The Elephant

of the Hoon” (see ﬁfﬁmﬂmm.-sw MUSIC LATIN {14.98] The Last

Hot Box, page 41), MICHAEL JACKSON i

the latter's iconic EPIC OF 40800 (11.98)

:;itgeilr:a;ti::e;l JACKBON S Ultimate Christmas Collection

after Amazon’s MP3 : ﬁ::t"n?n E::Ithﬂfsiat (16.98) Greatest Hits

store offered it for
$1.99 Dec. 22. It's

TOM WAITS
ANTI- 87053 */EMTAPH (17.98

Glitter And Doom: Live

KISS

Up 204% In sales. W Kiss 200001 EX (14.95 CO/OVD) @&

Sonic Boom

THE BEATLES

APPLE W 11922/CAPITOL {18 88) Let It Be {Soundtrack)

| STEVEN CURTIS CHAPMAN -
8 SPARROW 26516 {17.98) Beauty Will Rise

BOB MARLEY AND THE WAILERS  Legend: The Best Of Bob Marley And The Wailers

@ RRRE] 1165 conicnsLann 22.845-2101DIMG (13.96/8.5) &

i SOUNDTRACK
@ 150 154“ WALT DISNEY 003007 {12.96)

Disney: Phineas And Ferb

186 89 71 VARIOUS ARTISTS

The band's fifth

Making Merry

greatest-hits set
to chart on the

EMI SFECIAL MARKETS 86603 EX/STARBUCKS (12.08)
Lm 187 180 Number Ones

ABM 01361 2UME (19.98)

Billboard 200 brings JASON MRAZ ; :

e mli“ﬂ | ATLANTIC 448508°746 (16.85) @ We Sing. We Dance. We Steal Things.

span of chart hits L] m{f\. CJ,?};(I‘S‘H o8} & Breakout

to 42 years, seven SOUNDTRACK

months and 21 days. W Fovsine s1ssamanner angs (12.98) {500) Days Of Summer

The hand has debuted 7| ORIGINAL BROADWAY CAST RECORDING Viiion
DECCA BROADWAY D01682/DECCA (18.88)

albums on the tally ABEA 3

in every decade POLYDOR S17007/A&M (15.95/12.95) Gold — Greatest Hits

since the '60s. CHRISETTE MICHELE ”

EM 012797/1DIMG (13.08) & Epiphany

LED ZEPPELIN

(190 | SWAN SONG 313148* ATLANTIC (19.08) & Mathership

Following the DVD EE&EEE:&E”?‘I;E?E\;\:ATER REVIVAL Chronicle The 20 Greatest Hits

release of the film JUSTIN MOORE

VALDRY 0100 {10.88) Justin Moore

on Dec. 22, its com-

panion mund[m(k THEORY OF A DEADMAN

604 61800/ AUADAUNNER (13.98) &

Scars & Souvenirs

takes a 341% leap in

SUGARLAND
sales. Its 10,000-

MERGURY NASHVILLE 007411/UMGN {13.98) Enjoy The Ride

unit haul marks its THE BEATLES

A Hard Day’s Night (Soundtrack)

COLUMEIA 48192/S0KY MUSIC {11.88) hesl SHIES mel APPLE B2413*/CAPITOL {18.98)
TOM PETTY & THE HEARTBREAKERS | WE THE KINGS 2 )
1850 135 123 B eenise 512765+ WARNER BROS. (24.08) @ The Live Anthology since August 2009. S-GUAYE 52006 {10.98) Smile Kid
JOHN MAYER ........15 (S  FEARL IAM covieioin.. 25 EECCDDIOGTUS  GLEE: SEASON ONE: THE CHRISTEIMLIN 148 NOW THAT'S WHAT | GALL
BALL MEGARTNEY . _as ONEREPLIBLIC TOM PETTY AND THE GEQRGE STRAT ......75 {500) DAYSOFSUMMER ..  MUSIC:VOLUME 2 ... 16  THEM GRODKED ..152  VNGEGUARALDITRID . 124 A COUNTRY CHRISTMAS
TIM MOGRAW . oML oY HEARTEREAKERS . . 150 STRAIGHT NO GHASER .. v.ooyoveinneero d90 HANKAMMONTANAS . 133 VULTURES . 86 TRANS—SIBERMN P
CHRISETTE MIGHELE 193 PHOEMDL LS e 55 I HANNAH MONTENA THEBRYOFADENMAM ORGHESTRA .. NOW THAT'S WHAT | GALL
JUSTIN MOCRE ... 196 PINK FLOYD , -4 BARGRA STREISAND . 84 THE MOVIE . .187 A7, 81, 108, |59 COUNTRY VOL. 2. .. 125
JASONMRAZ .......188  JERSEYBOYS 1 PINK . . BE SUGARLAND . .78, B5, 138 NINE . TREY SONGZ . WOW HITS 2010 ... 57
MUDVAYNE ... 54 WIGKED . . FUWIS PRESLEY ... . 167 TAYLOR SWIFT 38 THE PHINUESS AND
| 1] R | SWITCHFOOT ..., FROG . 18
| R ] T\MLIGHT ¥ CARRIE UNDERWOOD . TOM WAITS .180

T  BRAD PASLEY . RASCAL FLATTS .53, 168 m THE T\MUGHT S oo, 146.156 WEEZER .., .18
MCKELBACK .........50 PARAMORE .. RERN e e LB NEWM B KEITH URBAN _ WE THE KINGS ... 200

Data for week of JANUARY 9, 2010 | For chart reprints call 646.654.4633
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-5 85 ARTIST Title
g’ ’g IMPRINT & NUMEER / DISTRIBUTING LABEL (PRICE)
Wide Dpen . |
JIMMY BUFFETT Buffet Hotel

MAILBOAT 2121 (29397

AMERICAN GRAMAPHONE 2525 (18.98)

PEARL JAM
MONKEYWRENGH 9274 [18.98)

MAMNHEIM STEAMROLLER Christmas: 25th Anniversary Collection

Backspacer

PHOE

NIX Walfgan
LOYAUTE 0105*/GLASSROTE (11.95)

0 Amadeus Phoenix

BEBE & CECE WINANS
B&L 31105/ MALALD {14.88)

Still

CHICKENFOOT
REDLINE 20097 * {13.58) &

Chickentoot ®

CAGE THE ELEPHANT
DSP 49658/ JIVE (13.98)

Gage The Elaphant

S-CURVE 52006 (10.88)

TOM WAITS Glitter And Doom: Live
ANTI- 87053 %/EPITAPH {17.98) :
KISS Sonic Boom
KISS 200901 EX (14.98 CO/DVD) &

VARIOUS ARTISTS Making Merry
EMI SPECIAL MARKETS BEG0S EX/STARBUCKS {12 58)

WE THE KINGS Smile Kid

FIVE FINGER DEATH PUNCH
FROSPECT PARK 50100* (13.98) &

‘War Is The Answer

14 13 . SOUNDTRACK

The Twilight Saga: New Moon: The Score

DETHKLOK
WILLIAMS STHEET 5000S/[ADULT SWIM] {13 58)

Metalocalypse: Dethalbum Il (Soundtrack)

SUMMIT 2075/E1 [18.58)
D

23 PASSION PIT Manngrs
FRENCHEISS 43886/COLUMBIA [12.98)
| 15 ADAM LAMBERT Take One
] RUFFTOWN 2008 (14.98)
18 17 THE SWELL SEASON Strict Joy
ANTI- BT048*EPITAPH (17.98) &
\ o3 JIM BRICKMAN Joy
i COMPASS 48026 EX/SOMERSET (8.88)
THE XX e
YOUNG TURKS 450 (14.98)
DAVID GRAY Draw The Line
IHT 70109* MERCER STREET (13.98)
MOTLEY CRUE Greatest Hits

MOTLEY 380*/ELEVEN SEVEN {13.98) &

MONSTERS OF FOLK
SHANGRI-LA 101044* [15.95)

Monsters Of Folk

GRIZZLY BEAR
WARP 0182* (15.08)

Veckatimest

SOUNDTRACK
NEW LINE 38150 (16 98)

The Hangover

A DAY TO REMEMBER
VIGTORY 445* (13.58) @

Homesick

FLIGHT OF THE CONCHORDS

HBO B00*/SUE POP [15.98)

| Told You | Was Freaky {Soundirack)

K.0.0.

ALL TIME LOW
HOPELESS 710 (15.98)

33 TECH NSNE
STRANGE 64/REG (18.08)
34

Nothing Persongl

RODRIGO Y GABRIELA

RUEYWORKS 00B0*/ATO [15.98 CO/DVD) @

1

ANIMAL COLLECTIVE
DOMING 218* (15 98)

Merriweather Post Pavilion

COLT FORD
AVERAGE JOE'S 1001 (16.98)

Ride Through The Country

SIL\FERSUN PIC KI..'PS

Swoon

WYNTON MARSALIS
WYNTON/GOMPAS S 46023 EX/SOMERSET (8.88)

Christmas Jazz Jam

TAMELA MANN
TILLYMAKRN 8135 (14.08)

The Master Plan

RAMMSTEIN
PILGRIM/UKIVERSAL 2721358 /VAGRANT (18.95]

MORMOK TAEERNACLE CHOIR 5023338 (21 88)

Ligbe Ist Fur Alle Da

MORMOK THEERNACLE CHOIR'ORCHESTRA AT TENPLE SOUARE WITH . 5 MITCHELL  Fig Chrsimas Bl

PINK MARTINI
HEINE 6* (15.95)

Splendor In The Grass

BRIAN MCKNIGHT
HARD WORK 57122/E1 (17.98) &

Evolution Of & Man

ANTI- SEAT3/ERITAPH (17 98)

RAEKWON Only Built 4 Guban Linx... PL Il
ICE H20 65784 (18.98)

PHISH Joy
JEMP 1048° (13.98) &

JEMCARLOS Buscame
BULLSEYE 8914 (12.88)

GOV'T MULE By A Thread
EVIL TEEM 12052* {14.98)

SOUNDTRACK American Idol Season &: The 5 Sang EP
19 TD453 EX (6.98)

NEKO CASE Middla Cyclone

THE DEVIL WEARS PRADA
FERRET 123 (14.08) &

With Rools Above

@ RE-ENTRY

And Branches Below

DANE COOK
GOMEDY CENTRAL 0085 (15 98 CIVOVD) &

| RE-ENTRY

ISolated Ncident

Gossip In Tha Grain

RAY LAMONTAGNE
RGA 32570° (15.98)

@ | DIRTY PROJECTORS
OOMING 217* {13.98)

Bitte Orca

RAKIM
RA 342*/5M0 (18.98)

Next week will be the last go-round for the Top Holiday Albums chart
until November, when the tally will make its annual return. While it
won't be in print next week (barring an unusual circumstance), it will
be available at billboard.biz/charts. This week, Andrea Bocelli's “My
Christmas™ logs an eighth week at No. 1, the most for an album on
this chart since Josh Groban's “Noel” notched 19 frames at the
summit between 2007 and 2009.

44 |

The Seventh Seal

Go to www.billboard.biz for complete chart data
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58 £8 ARTIST
S B IMPRINT | DISTRIBUTING LABEL

Ocean Eyes 4,

EXCLUSIVE CHARTS

FROM BILLBOARD

ILIKE PROFILES:
MOST ADDED

BAD ROMAN
LADY GAGA smE.n.MLm KOMLI

MARY J. BLIGE
MATRIARCH/GEFFEN (1GA
LADY GAGA
STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE (16A
YOUNG MONEY We Are Young Monay
CASH MOKEY/UNIVERSAL MOTOWN /UMRG
EMINEM
WES/SHAD'Y,AFTERMATH INTERSCOPE /1EA
SOUNDTRACK  Glee: Season One: The Music: Volume 2 16
20TH CENTURY FOX TW/COLUMBIA (SONY MUSIC
JUSTIN BIEBER
SCHOOLBOY/HAYMOND ERAUN/ISLAKD /IDJMG
ALICIA KEYS The Elament Of Freedom
MEK;J /RMG
TAYLOR SWIFT
BIG MACHINE &
SOUNDTRACK Alvin And The Chipmunks: The Sgueakquel
FO% /RHIRD
PINK FLOYD
CAPITOL
THE FLAMING LIPS
WARKER BROS.
JOHN MAYER
GOLUMEIA (SONY MUSIC
ANDREA BOCELLI
SUBAR /DECCA &
SOUNDTRACK
Z0TH CENTURY FOX TV,
SUSAN BOYLE
SYLO/COLUMBIA (SOHY MUSIC
LADY GAGA The Fame Monster (EP)
| STREAMLINE/KOKLIVE/CHERRYTREE/INTERSCOPE (16A
THE BLACK EYED PEAS
INTERSCOPE /1GA
SOUNDTRACK
FOX/ATLANTIC /AG
PEARL JAM
MONKEYWRENCH
CARRIE UNDERWOOD

ARISTA MAS Hu'ILLE_;éMN
| JAY-Z

ROC NATION /AG @

Stronger withEach Tear 2

The Fame 6

Ralapss

My World (EP}

Fearless 5

ra
o

CEHeE EYE Eol B N N W W e

Dark Side Of The Moon

=

The Dark Side Of The Moon

Battle Studies

©

My Christmas 3

Glaa: Season One: The Music Volume 1| 59
IMEIA (SONY MUSIC

| Dreamed A Dream q

The EN.D. |4

o

Avatar

o

Backspacer 77

Play On 8

The Blugprint 3 5

i RIHANNA Raled R
a3 o SRP/DEF JAM (IDJMG 18
THIRTY SECONDS TO MARS This Is War
24 13 IMMORTAL/VIRGIN /CAPITOL =
= PHOENIX Woltgang Amadaus Phoenix
Eay 15 LOYAUTE /GLASSNOTE L]

£
giﬁ 2% ARTIS Title S5 E
H ﬂ! IMPRINT / n:s‘rmsu:ma LABEL B2

SUSAN BOYLE
SYCO/COLUMEIA 58820 SONY MUSIC
2 (2 ANDREA BOCELLI
SUGKR 01343T/DECCA @
SOUNDTRACK  Glee: Season One: The Music: Volume 2
Z0TH CENTURY FOX TV/COLUMEIA B1705/50NY MUSIC
MICHAEL BUBLE

| Dreamed A Dream i

My Christmas 3

<l

Crazy Love
i [ 143/REPRISE 520733/ WARNER BH: 1o
4 SOUNDTRACK Glee: Szason One: The Music Volume 1 2
F0TH CENTURY FOX TV/COLUMEIA 54080/50NY MUSIC
6 8 ALICIA KEYS The Element 01 Freedom Sy
MR/ 45571 BMEG
7 6 TAYLOR SWIFT Fearless 5

BIG MACHINE 0200 @
THE BEATLES
APFLE Q9443 CARITOL &
LADY GAGA
STREAMUINE/KONLIVE/ CHERRYTREE/INTERSCOPE 071805164
DAVE MATTHEWS BAND Europa 2009
BAMA FHAGS/RCA B1B24/RMG &

STING If On A Winfer's Night... 5
CHERRYTREE/DG 013320 UNIVERSAL CLASSICS GROUP &

NORAH JONES

BLUE NOTE 99286/ BLG

MARY J. BLIGE
MATRIARCH/GEFFEN 073722/1GA
STRAIGHT NO CHASER
ATCO/ATLANTIC 52074004
CARRIE UNDERWOOD

The Beatles In Stareo ey

The Fame &

The Fall 52

Stronger withEach Tear 2

Christmas Cheers [gg

I~ Play On
) 18 12 TO/ARISTA RASHVILLE 40923/SMN ! 8
16 15 JOHN MAYER Battle Sludies
GOLUMEIA G3087*/S0NY MUSIC
BOB DYLAN Ghristmas In The Heart
17 16 GCOLUMEIA 57323/50NY MUSIC B
TRANS-SIBERIAN ORCHESTRA Night Gastla 7

Db

ATLANTIC SZ0271/AG
STRAIGHT NO CHASER
ATCO/ATLANTIC 515755/46 i
MANNHEIM STEAMROLLER  Christmas: 258 Amniversary Colection
AMERICAN GRAMAPHONE
ADAM LAMBERT
19/RCA 54801/RMG

TOM PETTY AND THE HEARTBHEAI(ERS The Live Anthology qeg
REPRISE 512765 /WARNER BROS. §

JUSTIN BIEBER

SCHOOLBOY/RAYMOND ERAUN/ISLAND 013710/10M6
THE BEATLES
APPLE BZ414/CAPITOL
ROSANNE CASH

MANHATTAN 9B5TE/BLG

18 2

Holiday Epirits

For Your Entertainment

it | = |
[ [ |

My World (EP) | 5

“The Beatles | gg

Tha List 49

Find more magazines at www.magazinesdownload.com

23 | GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)

i |75 I'M YOURS
: JASON MRAZ (ATLANTIC/RRP)

ﬁﬁ The wook’s most-streamed videos on AOL.
an'nsr tIIIPRIIITMEL}

/CHERRYTREE/INTERSCORE/UNIVERSAL]

49 POKER FACE
LADY GABA |5 TREAMLINE KONLIVE CHER RY TREEINTERSCOPE
FIREFLIES
. OWL CITY [UNIVERSAL REPUBLIC)

15 PAPARAZZ|

TIK TOK
| KESHA (KASZ MONEY/REASONY MUSIC)

|
LADY GAGA [STREAMLINE KONLIVE/ CHERRYTREEINTERSCOFE

13 WHATCHA SAY
JASON DERULO (BELUGA HEIGHTS WARNER BROS.)
2 1% UPRISING
MUSE (HELIUM-3/WARNER BROS )

53 LOVE STORY
TAYLOR SWIFT (BIG MAGHINE

3 EMPIRE STATE OF MIND
JAY-Z + ALICIA KEYS (RO HATION)

REPLAY
_I¥AZ [TIME IS MONEY/BELUGA HEIGHTS REPRISE)
g ' MEET ME HALFWAY

THE BLACK EYED PEAS (INTERSCOPE)

8 HALO
BEYDNCE (MUSIC WORLD,GOLUMEIA)

1 NEED YOU NOW
LADY ANTEBELLUM (GAPITOL M.

TITLE
ARTIST (IMPRINT/LABEL)

TIK TOK
HA (KASZ MONEY/RGA AMG

The weak's most-streamed videos on Yahoo! Music.

FIREFLIES
OWL CITY (UKIV REPUBLIC/ ]

EMPIRE STATE OF MIND
| JAY-Z + ALICIA KEYS {RUC NATION)

BAD ROMANCE
LADY GAGA [ STREAMLINE/KONLIVE/CHERRYTREEINTERSCOPE/UKIVERSAL)

WHATCHA SAY
| _JASON DERULD (BELUGA HEIGHTS WARNER BROS.)

LAY
TYAZ (TIME 15 MOREY/BELUGA HEIGHTS/REFRISE)

ONE TIME
| JUSTIN BIEBER {I5LAND/IDJMG)

SEXY BITCH
_DANID GUETTA FEATURING AKON (GUM/VIREIN)

DOWN

JAY SEAM FEATURING LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)

MONEY TO BLOW

BIRDMAN LIL WAYNE & DRAKE (CASH MONEY TOTOWN]
PAPARAZZI

LADY BAGA (STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE)

FOREVER

'DRAKE FEAT. KANYE WEST. LIL WAYE & MASORTONE ASTREAMLINES EUMVERSAL)

| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)

MEET ME HALFWAY

THE BLACK EYED PEAS (INTERECOPE)

YOU BELONG WITH ME
_ TAYLOR SWIFT (BIG MACHINE}

TITLE
ARTIST (IMFRINT | DISTRIBUTING LABEL)
MY CHRISTMAS

ANDREA BOCELLI {SUGAR/DECCA

IF ON A WINTER'S NIGHT...
STING |CHERRYTREE/DG/URIVERSAL CLASSICS GROUF)

THE TAYLOR SWIFT HOLIDAY COLLECTION (EP)
| _TAYLOR SWIFT (BIG MACHINE)

NOEL
JO5H GROBAN (143/REPRISE/WARKER BROS.)

' PEACE ON EARTH
CASTING CROWNS (EEAGH STREET/REUNIDN/SORY MUSIC)

f g§ CHRISTMAS CHEERS
STRAIGHT NO CHASER (AT GO/ATLANTIGAG)
. CHRISTMAS: 25TH ANNIVERSARY COLLECTION
STEAMROLLER (AMERICAN GRAMAPHONE)

11 GOLD AND GREEN

e | & . SUGARLAND (ERCURY KASHVILLEIUNGH)
u'” 4y CHRISTMAS FROM THE HEART
DAVID (18JIVE/JLG)

THE LOST CHRISTMAS EVE
TRANS-SIBERIAN ORCHESTRA (LAVA/AG)

'12' CHRISTMAS IN THE HEART
- BOB DYLAN [COLUMBLA SONY MUSIC)

JOY TO THE WORLD
FAITH HILL (WARNER EROS, (NASHVILLE)WRHK)

| LET IT SNOW! (EP)

MICHAEL BUBLE (143/REPRISE'WARNER EROS )

CHRISTMAS EVE AND OTHER STORIES
TRANS-SIBERIAN ORCHESTRA (LAVA/AG)

. A CHARLIE BROWN CHRISTMAS (SOUNDTRACK)
VINGE GUARALDI TRID (FANTASY/CONGORD)

Data for week of JANUARY 9, 2010
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AIRPLAY SALES DATA
MONITORED BY COMPILED BY

Billbeard.

ERIC HUTCHINSON i
LET'S HREAK 460412/ WARNER BROS. (13.88) Sounds Like Th .

Believe E;gm':: :;:'oﬂi | TRAILER cHOR . Off The Hillbilly Hook (EP) |
i ] e Ride Through The Country | ;?:I:L}::n l»(l"?.‘:.l.]- | A A O M S Hold On Tight .
ﬂl“ﬁl Ekﬂ?‘éﬁ?&?ﬂ%' EX {13.96) BlakRoo | 'IE}, her i;"l“ll INHEHEI';II.OENELF:SESI:OTTE%%;.-(:oLuMnu (12.98) Conditions |
.. unnﬂrﬂi?: :I‘JE’[HHSI'EEFQ!E [10.98 Anything Goes . :::nwh;::rls;:iﬁ ﬁ:il\?jm“ukﬁcupﬁns%ggl:ﬁrximum BRUS. (5.95) These Simple Truths .

ZONE D'TAMBORA

 JOSHUA BELL
| MULIFE DIGITAL EX/SONY MUSIC LATIN (8 88)

SONY CLASSICAL 52716/SONY MASTERWORKS (13.98) At Home With Friends | |
NELLIE MCKAY ; .
. B ETIao VS 1448 Normal As Blueberry Pie: A Tribute To Doris Day

. EMILY OSMENT ; fi
. WIRD-UP 13192 (488 All The Right Wrongs (EP) |

EDWARD SHARPE & THE MAGNETIC ZEROES |
. COMIMUNITY FAIRFAX 542% VAGRANT {13 85 Up From Balow, .

|
Esto Tiene Boom Boom |

LA Ux

BIG LIFE/POLYDOR /CHERRYTREEINTERSCOPE 013389164 10.98) La Roux .
COLT FORD ]
AVERAGE JOE'S 214 (14.88)
JOHNNY VENTURA
HOMEBOY 7213 {10.98) &

- FANFARLO

Live From The Suwannee River Jam

: Volvio La Navidad .
5 L -

GEORGE LOPEZ

). i & ttle reaches that kevel, it and the act's subseguent songs ane then

HBO 008E/COMEDY CENTRAL (12.98) Tall. Dark & Chicano | Randy Houser's set (ATLANTIC 522279%/AG (13.08) Reservoir |§
FLORENCE + THE MACHINE shifts past 150,000 EVERY AVENUE . .
H UNIVERSAL REFUELIC 013170/UMRG [13.58) Lungs . in tntalconiu,soll FEARLESS 30128 [14.98) Picture Perfect
% &iﬁlﬂ%glﬁgﬁ:NDﬂlA Stand Up And Scream I | mﬂi; lreel(t: h:m Twﬂ-ﬁuhﬁﬂglgaosaiiﬁrfﬁ: EQQI:ID Rocketship Run |
5 anas another
] MATT & KIM 4 JAY FARRAR & BENJAMIN GIBBARD A 7 .
z FADER LABEL DO0B” (11.08 Grand . to its sum. lis F-STOP/ATLANTIC 521477*/aG (is.08 @ O raot Move Or Im Gone: Music From Kerouacs Big Sur (Soundirack}
g TERCER CIELD current single, HALFORD :
; KASAVENEMUSIGIURIVERSAL WUSIC LATIND 653702/UMLE (12,08 ente Comun, Suenos Exiraordinarios [ “Whistfin® Ili:,ie,” METAL GOD 7077171 {16.98) Halfard IIl: Winter Songs [
b . . . HECTOR ACOSTA i i
£ E:?"VYEDS?EAKI;JNGS MACHINE A Friend Of A Friend . is No. 34 on Hot AN MUSIC LATID 553561/UNLE (13.95) Simplementa... El Torito .
3 GIRLS [ Country Songs. MAYER HAWTHORNE |
giﬂ FANTASY TRASHGAN 010°/THUE PANTHER SOUNDS (14.98 Album l STONES THROW 2230 {12.95| A Strange Arrangement |
2 DAVID GARRETT : LIGHTS ) .
2‘5 DECCA 012672/UNIVERSAL GLASSICS GROUP [11.98) David Garrett . LIGHTS MUSIC/SIRE 570312/WARNER BROS. (13.08) The Listening .
sy ONE ESKIMO BARONESS |
r'i;é RI1-LA 112* 49,98 One eskimO | RELAPSE T053° (14.58) Blue Record |
< WE CAME AS ROMANS RAY DAVIES/THE CROUCH END FESTIVAL CHORUS - .
_8% EQUAL VISION 175 (13.98] To Plant A Seed : DECCA 013434 17 88) The Kinks Choral Collection .
25 BRING ME THE HORIZON . : - IMAGINATION MOVERS P— - [
ii VISIBLE NOISE E70DE/EPITAPH (13,9} Suicide Season |_ ;m:;i de:sui:! f | WALT DISHEY 003785 (12.98) Imagination Movers: For Those About To Hop (Soundirack) |
3 BO BURNHAM . gital version o ROLF LISLEVAND .
82 COMEDY GENTRAL DOTS (15,98 GO,0VD) & Bo Burnham {55 the September 2000 EGM NEW SERIES/EGM 013355 GLASSICS GROUP (17.98) Diminuita (5}
%0.% Q;rg;?fﬁ.aﬁ“cm Someday Came Suddenly [ | ;ﬂh};e‘?:::m E&EE%Q?}E (1458 Fever Ray IS8
55 -RISE 072 (1.98) . Dec. 22,i
Sa NICK SWARDSON . 2 ARTIE LANGE
it _COMEDY GENTRAL 0056 [12.95) Seriously, Who Farted? . with a 240% gain. I FABR O 75T Jack And Coke .
2 FRED FIGGLEHORN . i n . | THE ANTLERS o
E% ;ﬁé"“?;&'ﬂ:ﬁg:ﬁc a— It's Hackin' Christmas! With Fred (EF) l :HBNSGHEK:; 3:0.328?(:“ Hospice | J
- 1AIOROOMDSHOUT! FAGTORY/ISLAND 012827 DM (12.98) The Alrborne Toxlc Event VENEWUSIC/UNIVERSAL MUSIC LATIND B53752/UNLE (12.98) Amsnts Bachata .
£
5E
5
ga #
& REGIONAL HEATSEEKERS *1 ALBUMS
2
Z

Believe Believe XX —
Orianthi Orianthi The xx Jon Schmidt
Bonus Tracks
WEST NORTH CENTRAL EAST NORTH CENTRAL NORTH EAST Hilary Weeks
BREAKEVEN c Once Again
THE SCRIFT (FHO /EFIC) The xx
i § 1801 0
] * | PHOENIX (LOYAUTE/GLASSKOTE)
SHOTS Orianthi
LMFAD FEATURING LIL JON [PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE) Bolava
'ﬁ] KINGS AND QUEENS George Lopez
' THIRTY SECONDS TO MARS NIFGIN CAPITOL) Tall. Dark & Chicano
MONSTER =
SKILLET [ARDENT/IND/ ATLAKTIC) 6 E;n],;!:g;"r;nmn:ngs (EP)
.n as SAVIOR -
@@ RISE AGAINST (DGG/INTERECOPE) Joshua Bell
AINT NO REST FOR THE WICKED Q. At Horna Wit Frlands
CAGE THE ELEPHANT [05F/JIVE/ILG) Nellie McKay
@] SLEEPYHEAD Narmal As Blsebery Pie: A Tribute To Doris Day
T PASSION PIT (FRENCHKISS/ COLUMEIA) Paul Cardall
SINGLE LADIES (PUT A RING ON |
THE CHIPETTES [FOXRHIN g: o Aaaradfiaho
]'-=ﬂ CITY ON OUR KNEES Randy Houser
TOBYMAG (FOREFRONT/EM| CHE) Anything Goes

. A LITTLE MORE COUNTRY THAN THAT
EASTON CORBIN (MERCURY MASHVILLE)
¢ sy YOU'RE GOING DOWN

" S SICK PUPFIES (RMA/VIRGIN/CAFITOL)

SOUTH ATLANTIC

HEAVEN CAN WAIT Tercer Cielo

WE THE KINGS {S-CURVE) | Gente Comun, Suenos Extraordinarios
I'M IN MIAMI TRICK Colt Ford

'-"Fs“_‘:_ :;“g:lﬂlg-"("““m"ﬂ XX Ride Through The Country XX Ride Through The Gountry

5

0 BOTTH {POLO GROUNDS,JRMG) The xx Colt Ford The xx Zone DTambora

BIG TIME RUSH | PACIFIC | SOUTH CENTRAL | MID ATLANTIC | j Esto Tiena Soom Boom

albums by new or geveloping acts, defined as thoss who have never appeamd on the top 100 of the Bilboard 200 of the top 100f Top RAB/Hig-Hop Albums, Top Country Albums, Too Latin Albums. Top Christian Albums or Top Gospel Albums, If & title saachas any of those ieveks, it and the act's subsaguent albums ans then

ineligbie to appear on Heatsesker Scnos. Tiles am mnked by moio airplay audience iMpressons & measured by Miesen BDS, sales data & compiled by Mielsan ScundScan and streaming act

inelinbie to appear on Heatsesker Aloums. HEATSEEKERS SONGS: The mast popular songs across all formats by new or deveioping &cts, dafined &s those wha have never appasmd as a kad

BIG TIME RUSH (NICKELCOEDN GOLUMEIA) Johnny Ventura
HURRY HOME | Vohvio La Navidad
JASON MIGHAEL CARROLL (ARISTA NASHVILLE)
Joseph Fonseca
R v oy I ProGREss REPORT | e
3 SOMEBODY TO LOVE PROGRESS REPORT _ Randy Houser
i LEIGHTON MEESTER ROBIN THICKE (LUKIVERSAL REPUBLIC) "| Anything Goes
. LALALA Crash Kings, “Mountain Man™ The xx
= LEEAD (PARTCROCKWILLL: = o The Los Angeles pop/rock trio—consisting of brothers Tony and |
'] ALL THE WAY TURNT UP - - 2 £ Shim Joshua Bell
3 ROSCOE DASH SOULJA BOY TELLEM (MUSIG LINE) Mike Beliveau, along with Jason Morris—has been building steam At Home With Friends
E: == : f : ; :
%j{%ﬂ lcﬂ‘:l.?i?l‘:l‘ gmoT?aDanm“mEm on the Alternative chart (viewable at billboard.biz/charts) with ! Hector Acosta
BEER ON THE TABLE its debut single, which bullets at No. 26 this week. CRASH KINGS Shmplommonta... Bl Torto
JOSH THOMPSON (GOLUMELR) Andres Jimenez: El Jibaro
Desde Mi Baicon
Data for week of JANUARY 9, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 45
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AIRPLAY
MOHITORED BY
nielsen

| z - g
gg giﬁ Artist £ EE I gﬁ Es TITLE Artist E EE
IMPRINT | FROMOTION LABEL &3 S SE S22 BE PRODUCER (SONGWRITER) IMPRINT | FROMOTION LABEL
1 1 T|K TOK 1 @ 78 79 ALL THE RIGHT MOVES OneRepublic 53
A g %, TEDDER (. TEDDER] @ MOSLEYINTERSGOPE
o Al REPLAY lyaz 2 @ 56 64 LIFE AFTER YOU Daughtry 5
2 RITEM {1 ROTENLK JUNES, ¥ ANDERSON,| DESROULEAUY, | THERDS, T THOMAS] @ TIME 15 MONEY/BELUGH HEIGHTS REFRISE H.BENSON (G DAUGHTRY.C KROEGER B JAMES | MOI) @ 19/RCARMG
BAD ROMANCE Lady Gaga : @ NEVER GONNA BE ALONE Nickelback
° REDONE.LADY GAGA (NKHAYAT,S 6 GERMANDTTA} @ STREAMLINE KONLIVE/CHERRYTREE INTERSCLOPE 2 Youthful ("_Eu“s 62 &1 R.J LANGE,J MO (NICKELBACK,R J LANGE G KROEGER) :/RRE. 58
0 : FIREFLIES Owl City g  “eekshopping &) o &) ™Y HEAD Jason Derulo gg
A YOUNG M. THIESSEN (4 YOUNG) @ UNIVERSAL REPUBLIG exuberance returns J ROTEM {J DESROULEAUX,J ROTEM,G KELLY) ® RELUGA HEIGHTS/WARNER FROS.
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a 6 DS&‘JEI\‘]’ACI:IICK i . David Guetla Fealuring Akon § @ 81 8t | WILL NOT BOW Breaking Benjamin
! SNEE .G SINDRES (0. GUETTA.J C.SINDRES 6. TUIRFORTS VEE A THIAM) @ GUMASTRALWERKS/GAFITOL 7 &10 D_BENDETH (B.BURNLEY) @ HOLLYWIOD
@ 16 DO YOU REMEMBER Jay Sean Featuring Sean Paul & Lil Jon B sincer becomes the @ m HILLBILLY BONE Blake Shelton Featuring Trace Adkins
| HEMY BOREYBASS 4L SEAR COTTER F STORM LS KALLER RLARDA 5 P HENRKIUES ) H.EMITH L PERKING) () CASH MONEY/UNNERSAL REPUBLIC Snget 0!"“ 2 5 HENDRIGKS (G WISEMAN L. LAIRD) @ WARNER BROS. [MASHVILLEYWEN
g 5  MEET ME HALFWAY The Black Eyed Peas | ||  fist maleartistsince o || The Black Eyed Peas
K HARREWILL LA B (WATWUE A PREDA. GOME SOHK HARRIS L BAPTISTE, 5 GURDONK. DRZILEK H.INNER. B.CHASEY (@ 10 (h"w [“if. ““fﬂh & FARRIS. WILL L ADAMS A FIKEDA,J GOMED.5 FERGLISOMK HARRIS, J TANKEL 0 FODER. TEREMNECK MOELLEA) @ IKTERSCORE
@ 12 20 BEDROCK Young Money Featuring Lluyd 12 Thur” and “Holidae @ & 67 1 AM Mary J. Blige
Inn") in November 1
ey Spe g -
LR MIARTIN SHELLEACK (K. 5 MARTIN, SHELLBACK T AMBER) @ JVELG 1 2003 to simultane- @ 2 MMARTIN SHELLEACK (PIRK K 5 MARTIN SHELLBACK] @ 19/REARME
14 20 18 | GOTTA FEELING The Black Eyed Peas 1 ously appear in the @ a7 96 I'M GOING IN Drake Featuring Lil Wayne & Young Jeezy
D GUETTAF RIESTERER (W.ADAMS A PINEDA.J GOMEZ, 5 FERGUSON.D GUETTA FRIESTERER) @ INTERSCOPE Hot 100's top 10 KEEDLZ, K GAIN (A GRAHAM,D.GARTER,J. W.JENKING] @ YOUNG MONEY/GASH MONEY, HOTOWN
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Callica SWIZZ BEATZ (€ BROWN J BOYD.K DEAN,J A BEREAL.D CARTER) ® JVEILG of much holiday love 3 JRITGHEY (J.0WEN,E DURRANCE) © FGA NASHVILLE
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@ 3 3% LIVE LIKE WE'RE DYING Kris Allen 3p  comesfrom AC 87 69 83 SHUT IT DOWN Pitbull Featuring Akon
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@) s ACCORDING T You Orianthi (R CMistmes musk. (o1} N RAIN Creed
H.BENSON (5.01AMDND & FRAMPTON) @ TAL/GEFFERINTERSCOPE H.BENSON (M TREMONT,5, STAPF) @ WIND-UP _
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C.5TEWART, THASH (T NASH.G A S TEWART.L.C BROADUS JR | @ OOGGYSTYLEPRIORITY/CAPITOL ing band enjoy a LMEAD (5K GORLY.5.A. GORDY.) H.SMITH £ DELATORRE) @ PARTY ROGK/WILL.LAM/CHERRY IREEINTERSCOPE
az w3 SAY AAH Trey Songz Fealuring Fabolous 34 398% holiday down- @ AMERICAN HONEY Lady Antebellum a7
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4a 5 4 RUSSIAN ROULETTE Rinanna | |1g)  l0adspike for ths 100 g7 | VIDEO PHONE Beyonce | g
. HARMORY NE-YD (5. SMITH,C HARMON) @ 5RP/DEF JAMIDIMG track (to 107,000) 5 CRAAWFORD,5 GARRETTE KROWLES (B KNOWLES,5 CRAWFORD,S GARFETTA BEVINGE) @@ MUSIC WORLDVCOLUMER
@ 54 58 SMILE Uncle Kracker 44  anda598% increase 89 91 g9 HALFWAY GONE Lifehouse 5
R.GAVALLD (M SHAFER B DALY.] HARDING,J BOSE} @ TOP DOG/ATLANTIC for their song that JGULE,LIFEHOUSE [JWADE J COLE K RUDOLE L KASHER] @ GEFFENINTERSCOFE
BODY LANGUAGE Jesse McCartney Featuring T-Pain KINGS AND QUEENS Thirty Seconds To Mars
@ sl THE MOVEMENT (J.3UNTON.C.COLE, JMCCARTNEY, I-FAIN] @ HOLLYwooD 35 re-enters at No. 52. 100 96 82 FLOOD, S LILLYWHITE, THIRTY SECONDS TO MARS (JLETO) @ IMMORTALVIRGIN CAPITOL 82
a8 ¥ 29 BABY BY ME 50 Cent Featuring Ne-Yo 7%
POLOW DA DON (G J.JAGKSON, JR.JJONES, 5 SMITH) @ SHADY,AFTERMATH/INTERSCOPE TWEEN THE BULL
IF YOU OMLY KNEW Shinedown
B s suTho sy e KE$ HA CAPTURES SALES RECORD
@ m STEADY MOBBIN' Young Money Featuring Gueci Mane 18
KANE {D.CARTER, 0.JCHNSON,R.OAVIS) @ GASH MONEY UNIVERSAL MOTOWN
WHITE LIAR Miranda Lambert idav-w ioi i -gett /]
a8 52 49 b oA Lamber 38 p The annual holiday-week dlglta.l_sales surge is a record-setting frame for Ke$ha, who
s0 43 37 DO | Luke Bryan o )=, 0 moves 610,000 downloads of “TiK ToK" to set the mark for best weekly sales total by
JSTEVENS (L BRYAK,G KELLEY.D HAYWOOD) @ GAPITOL NASHVILLE o PORITTE .
@ g UPRISING Muse = a female artist. “ToK,” which holds at No. 1 on the Billboard Hot 100 for a second
' MUSE (M BELLAMY) @ HELII-3/WARNER B0S weelk, surpasses the prior high set by Lady Gaga a year ago this week with “Just
51 42 SPOTLIGHT Guecci Mane Featuring Usher 2 i " 2 : =i :
FOLOW 04 DON {H.DAVIS.URAYMOND V. LIJUNES) @ BRICK SOUAD/ASYLUM/WAHKER BRDS. Dance” (419,000). Since Nielsen SoundScan began tracking digital downloads in
CRAWL Chris B ; . e g .
@ BRI -\ i ATWEN (€ EROWNA MESSINGER N ATWEH L.BOVE) e | 2003, only Flo Rida’s “Right Round” (636,000), in the Feb. 28, 2009, issue, has sold
54 48 THE TRUTH Jasen Aldean a1 more in one week than “Tok.” Coincidentally, Ke$ha can be heard on “Round” as
W KNDK (B JAMES.A MONRDE) @ BROKEN BOW \ ; : S
55 o7 TRY SLEEPING WITH A BROKEN HEART Alicia Keys B ' she provided noncredited vocals on the track. —Silvio Pietroluongo
5 JBHASKER (] EHASKER & KEYS PREYNOLDS) @ MAKLIRMG
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is lled by Nielsen Sounds from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

(GREATEST|
GAINER
PACE
SETTER:

‘Where included, this award indicates the title
with the chart's largest unit increase,

‘Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
(CLITIUIN and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY
CDy/Cassette prices are suggested list or equivalent prices, which
are projected from whalesale prices. ([ after price indicates album
only available on DualDisc. CD/DVD after price indicates CD/DVD
combo only available. (B DualDise available, D/DVD comba
available. * indicates vinyl LP is available. Pricing and vinyl LP avail-
ability are not included on all charts. EX after catalog number indi-
cates title is exclusive to one account or has limited distribution.

SONG CHARTS

See legends on respective chart pages for the Billboard Hot 100
and Hot R&B/Hip-Hop Songs.

RADIO AIRPLAY CHARTS

Hot 100 Airplay, Rock Songs, Hot Country Scngs, Hot Rap
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts
are compiled from a naticnal sample of data supplied by Nielsen
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BUCE! MANE FERT. USHER (3FE04 SOLAD ASYLLMWHFNER BRI )
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Data Systems. Charts are ranked by number of gross
d 55-ref exact times of air-

play with Arbitron listener data. Mainstream Top 40, Adult

Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,

Hetitage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,

Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay,

and Smooth Jazz Songs are ranked by total detections.

@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

‘Where included, this award indicates the title
BAMER with the chart's largest airplay increase.
RECURRENT RULES

Songs are removed from the Billboard Hot 100 and Hot 100
Airplay charts simultaneously after 20 weeks on the Billboard
Hot 100 and if ranking below Mo. 50. Songs are removed from
Hot R&B/Hip-Hop Songs after 20 weeks if ranking below No.
50. Songs are removed from Hot Country Songs after 20 weeks
if ranking below No. 10 in d lons or aud provided that
they are not still gaining enough audience points to bullet or if
they rank below No. 10 and post a third consecutive week of
audience decline, regardless of total chart weeks. Songs are
removed from Mainstream Top 40, Rock Songs, Mainstream
R&B/Hip-Hop, Rhythmic, Hot Latin Songs and Latin Airplay
charts after 20 weeks if ranking below No. 20. Descending
songs are from Adult C: v, Adult Top 40
and Adult R&B after 20 weeks if ranking below No, 15, after 26
weeks If ranking below No. 10, or after 52 weeks if ranking
below No. 5. Descending songs are removed from the
Alternative, Triple A, Active Rock, Heritage Rock, Christian
Songs, Hot Christian AC Songs, Christian CHR, Hot Gospel
Songs, Hot Dance Airplay and Smooth Jazz Songs charts after
20 weeks and if ranking below No. 15,

CONFIGURATIONS

@ CD single available. @ Digital Download available. & DVD
single ilable. @ Vinyl Maxi-Singl, ilable. @ Vinyl single
available. & CD Maxi-Single available. Configurations are not
included on all singles charts.

HOT DANCE CLUB SONGS
Compiled from a national sample of reports from chub Dus.
@ Titles with the greatest club play increase over the previous week.

P This award indicates the title, currently below the top 20 and on
i the: chart the week before, with the largest increase In paints,

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum}. { RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Diamond symbol indicates album’s multi-platinum
level, For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. © Certification for net shipments of
100,000 units (Oro). [ Certification of 200,000 units (Platino).

= Certification of 400,000 units (Multi-Platina).

SINGLES CHARTS

® RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 million paid dewnloads (Platinum).
Mumeral within plati symbol indi song's iplati lewel.
' RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for
video singles. O RIAA gold certification for net shipment of
50,000 units for shartform or lengform videos. Bl RIAA platinum
certification for net shipment of 50,000 units for video singles.
[ RIAA platinum certification for sales of 100,000 units for

of | videos. | within pl symbol
indicates song's multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
lion In sales at suggested retail price. B RIAA platinum certification
for sales of 100,000 units or $2 millien in sales at suggested retall
price. T IRMA, gold certification for 2 minimum sale of 125,000 units
or a dollar velume of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. || IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and §2
million at suggested retail for non-theatrical titles.
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@ % 9 NEVER GONMA BE ALONE
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5 LIFE AFTER YOU
ﬂ ARRY OUT
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@ 35 WHATAYA WANT FROM ME
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ALL THE RIGHT MOVES

- MEET ME HALFWAY
i 0" JUSTIN BIEBER (ISLAND/IDJMG)
D =
ALLIN' FOR YOU
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Lifehouse ascends to its sixth Adult Top 40 top 10, as “Halfway Gone™
rises 11-10. Especially notable are two of the song's writing credits:
Jude Cole and Kevin Rudolf.

Cole placed five songs on the Billboard Hot 100 in the early "90s,
led by the No. 16-peaking “Baby, It's Tonight.” Now Lifehouse’s man-
ager, he has co-written four of the band's Adult Top 40 top 10s. Rudolf
reached No. 5 on the Hot 100 with “Let It Rock™ in October 2008.

As this issue’s Adult Contemporary chart encompasses the airplay
tracking week of Dec. - -

11-17, radio’s return to 4
secular music in the two
days after Christmas
spurs gains for several
nonseasonal titles.
Holiday songs such as
thase by Susan Boyle
(Mo. 10), the Stunners
(No. 19) and Trans-
Siberian Orchestra (No.
10), however, registered
enough plays prior to
Dec. 25 to retain bullets.
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Muse's “Uprising” becomes one of just
seven songs to lead Alternative (viewable
at billboard.biz/charts) for at least 15
weeks, dating to the chart’s launch in the
Sept. 10, 1988, issue. Foo Fighters’ “The
Pretender” holds the longevity mark with
18 weeks at No. 1in 2007,
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- : NICKELBACK. 'HDﬂDHUNNER;HRP!
ﬂ-_.1 | 3¢ BURN IT TO THE GROUND
i e MICKELBACK (ROADRUNNER HEF)
7 SEXY LITTLE THING
d CHICKENFOOT (REDLIKE)
3 NEW FANG
| THEM CROOKED VULTURES (DGC/INTERSCOPE)
14 MONSTER
| SKILLET (ARDENT/INO/ATLANTIG)
7 SNUFF
" _SLIPKNOT (ROADRUNNER/RRF}
SCREAM WITH ME
MUDVAYNE (EFIC)
15 INVINCIBLE
"" ADELITAS WAY (VIRGIN/CAPITOL)
1o CRASH
& CAVD (REFRISE)
1 BROKEN, BEAT & SCARRED
" METALLICA {WARNER BROS |
IT'S NOT YOU
o\ HALESTORM (ATLANTIC)
DRAGONFLY
__SHAMAN'S HARVEST (EHAMAN 5 HARVEST/TRIEAL
4 BLACK HEARTS (ON FIRE)
JET (REAL HORRORSHOW/FIVE SEVEN CAPITOL
57 5 HARDTO SEE

"™ FIVE FINGER DEATH PUNCH [FROSFECT FARK
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weak. ROCK SONGS: 191 all-format rock stations, mcluding 60 ACTIVE ROCK and 21 HERITAGE ROCK pane|

MAINSTREAM TOP 40, ADULT CONTEMPORARY, ADULT TOP 40: 120, 95 and B] statons, respectively, are
7 days a week. See Charts Legend for rules and explanations.
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AIRPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen

Billbeard.

. EE ’3@ Pru:nucsn (SONGWRITER

Artist TITLE Artist
IMPRINT & NUMBER | PROMOTION LABEL &5 PRODUCER [SONGWRITER) IMPRINT & NUMBER / FROMOTION LABEL |85

CDNSIDER ME GONE Reba HIGHWAY 20 RIDE Zac Brown Band 2
TARET RY K.STEGALL 7 EROWN (2 ROWH W.OURRETTE ® HOME GROWNATLANTIG/BIGGER FICTURE
2 2 NEED YOU NOW Lady Antebellum OUTSIDE MY WINDOW Sarah Buxton 25
WORLEY,LADY ANTEBELLUM (D HAYWDOD G KELLEYH LK APITOL MASHVILL BUNTON {5 BUXTON.Y SHAW,M. JG.BURR) LYRIC §
| |_PWORLEY.LADY ANTEBELLUM (D HAYWOOD G KELLEYH SCOTT.J KEAR) @ GAPITOL NASHVILLE | SBUNTON {8 BUKTONV.SH HUDSON G BURR ¥RIC STREET
il A0 I | WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley BACKWOODS Justin Moore 7
g| B.BEAVERSD.BENTLEY (B.BEAVERS.0.BENTLEY) @ GAPITOL NASHVILLE e e == |_J.STOVER (JMODRE.J PAULIN,J 5. 5TOVER) @ VALORY
SOUTHERN VOICE Tim McGraw |, With306million  FCE 0 THELL ON THE HEART Eric Church || 5
B GALLIMORE T MCGRAW,D SMITH (T DOUGLAS B DIPIERD @ CURE audience impres- J.JOYGE (E CHURCH.D RUTTAN ) SPILLMAN) @ CAPITOL RASHVILLE
Do | Luke Bryan 2 | sions, chart veteran r‘_&'_] a0 39 GIMMIE THAT GIRL Joe Nichols 20
JSTEVENS (LBRYAN,CKELLEY,0 HAYWOOD] @ CAPITOL NASHVILLE spends a second = HWRIGHT (RLAKINS.0.DAVIDSON, 8. HAYSLIP) @ UNIVERSAL SOUTH
WHITE LIAR Miranda Lambert B " a @ 31 38 CAMOUFLAGE AND CHRISTMAS LIGHTS Rodney Carrington 3
FLIDDELL M WRUCKE [M.LAMBERTN HEMEY) @ COLUMBIA week at No. 1 with 5 DORFF {4 DORFE M LOGEN) @ CAPITOL RASHVILLE
~ THE TRUTH Jason Aldean 7 second track from GREATEST CAND‘\‘ CANE CHRISTMA.S Darius Huckaf 2
. MKKDX (B JAMES A MOKROE) @I BRCKEN BOW “Keep On Loving .
FRbedas 0 DI E oGS bast 0 Ot | (8] Yowwabumsee  NEE) 39 3¢ T””‘““"‘"“””“ o cnis Yours g
RED LIGHT David Nail g storvpage3R). s P WHISTLIN' DIXIE Randy Houser | 4
FLIODELL M WRUCKE {J.SINGLETON,M.PEIRCE D MATKOSKY) @ MLA NASHVILLE Lead single |_M.WRIGHT.C.AUDRETGH, Il (R.HOUSER K.TRIBBLE) @ UNIVERSAL SOUTH
WHY DON'T WE JUST DANCE Josh Turner 10 “Strange” peaked @ 34 36 HIP TO MY HEART The Band Perry 2
FROGERS (4 BEAVERS, | SINGLETON.D.BROWN) @ MCA NASHVILLE at No. 10 in July. H.CHAPMAN (K FEREY.F PERAY N PERRYE BEAVERS) @ REFUBLIC MASHVILLE
BONFIRE Craig Morgan g . [ ] 35 35 LOVE LIKE CRAZY Lee Brice 35
PO'DONNELL G MORGAN (THOTKIN % DENKEY,C MORGAN,M ROGERS @ AxA | |_D.JOHNSON (0 JOHNSON, TJAMES) @ CURE =
AMERICAN SATURDAY NIGHT Brad Paisley IT'S JUST THAT WAY Alan Jacksen
|_EROGERS (8. PAISLEYA GURLEYK LOVELACE) @ ARISTA HASHVILLE 12 42 50 K.STEGALL [V.MCGEHE K SACKLEVK STEGALL) AHISTA HASHVILLE 3
EIGHT SECOND RIDE Jake Owen | AMERICAN HONEY Lady Antebellum
JRITCHEY (1 OWEN E DURRANCE) @ BLA 1 AT = PWORLEYLADY ANTEBELLUM (5. STEVENS, € A BARLOWE H.LINDSEY) @ CAyPITUL HASHVILLE 3%
. THAT'S HOW COUNTRY BOYS ROLL Billy Currington 1" @ 4 37 HOW FAR DO YOU WANNA GO? Gloriana 7
G RLAIN B CURRINGTON (B CURRINGTON.D DAVIDSON B JONES) @ MERGURY M. SERLETIC [M.SERLETIC J STEELE DMVYRICK) @ EMALEM/WARNER BRDS./WRN
CRYIN' FOR ME (WAYMAN'S SONG) by Keith 15 L _J 38 33 19 AND CRAZY Bomshel 21
TKEITH M. WRIGHT {TKEITH) @ SHOW DOG NASHVILLE -— @ HLIEWIN,J KEAR, K. OMUNSON {M.IRWIK,J KEAR K DSMUNSON K SHEPARD @ CuRe
IR P Twang George Strait| 4o UnLEmillion 0 4 THERE IS A GOD Lee Ann Womack | 49
| G.STRAILTERUWN (J.LAUDERDALE K MARVEL J RITCHEY) @ MLAHASHVILLE impressions, - TERGWN (4 GORLEY.C.OUBQIS) @ MCA BASHVILLE
DU RBA O PRELLOCORBA 0 curtoc e (Ol ckersholtey g B et (5 ks € v s O i sracer |
HURﬁY HOIME . I Jason Michael Carroll 17 rack eamns .th! T~ FE.RRL.E.S.S = . . : Taylor Swift
0.GEHMAN {2 WILLIAMS) @ AHISTA NASHVILLE Greatest Gainer nod S £ NCHAPMAN TSWIFT (TSWIFTL ROSEH LINDSEY] @ EIG MAGHINE L
TEMPORARY HOME Carrie Underwood qg  ascmentsingle L8 SHE WON'T BE LONELY LONG Clay Walker “
1 BRIGHT (G UNDERWDOD L LAIRD.Z MALDY) @ 19ARISTA HASHVILLE " “History in the | K.STEGALL (D.JOHNSON PODONKELL G GRIFFIN @ CURE
A LITTLE MORE COUNTRY THAN THAT Easton Corbin 18 Making” achieves a as EVERYWHERE | GO Phil Vassar 3

|G CHAMBERLAIN (0 POYTHRESS R.L FEEK, W.VARBLE)

- HILLEILLY BONE
5 (CWISEMAN L LAIRD)

@ MERCURY

Blake Shelton Feat. Trace Adkins 20
@ WARNER BROS./WRN

Gary Allan 2
@ MCA NASHVILLE

© UNIVERSAL SOUTH
Montgomery Gentry 5
@ COLUMEL
Gretchen Wilson 47
® HEDNECK/COE

FUASSAR (FVASSAR,J.STEELE)
OUGHTA BE MORE SONGS ABOUT THAT
B CHANGEY (E MONTGOMERY.G HANKAN P.ODONNELL K TRIBBLE)

=
& & £

new peak position
at No. 8. His fourth |
top 10 follows three G 54 | WANT A HIPPOPOTAMAS FOR CHRISTMAS

TODAY
14 WRIGHT.G ALLAN (E.LONG,TL JAMES)
DIDNT YOU KNOW HOW MUCH | LOVED YOU

GWILEQN {J. RO}

chart-toppers 42 . LOVELIVES ON

Kellie Pickler - Mallary Hope

G LINDSEY (G LINDSEY A MAYO, TVERGES) @ 13BN 23| between October | 0 EASON [M HUPE 5 STEVENS M WEST) @ MCA KASHVILLE a2

BEER ON THE TABLE Josh Thompson 2 2008 and August 49 45 40 THE CA Matt Kennon m
M ENOK [J THOMPSON K. JOHNSON.A . ZACK) D COLUMEIA 2009, J.STROUD 5“ '\ENNGN W.GORDON,J CAMPBELL} @ BAMAJAM/STR us

. KEEP ON LOVIN' YOU Steel Magnolia u B 36 31 SARA SMILE Jimmy Wayne Feat. Daryl Hall & John Oates 3

@ BIG MACHINE

@ VALGRY

0 HUFF (C.STAPLETON TWILLMON) 0 HUFF (D HALL,J DATES)

@ Tor BLUEGRASS ALBUMS'

- 55 EE ARTIST Title E
=== [MPRINT & NUMBER / DISTRIBUTING LABEL 2

STEVE MARTIN The Crow: Hew Scegs For The Five-Siring Banip |

Title g wi 5B ARTIST Title
IMPHINT & HUMEER | DISTRIBUTING LABEL [FRICE) =3 : IMERINT & NUMBER / DISTRIEUTING LABEL (PRICE] =)

TAYLOR SWIFT s | BILLY CURRINGTON : 7
Bl MACHINE 0 Fearless B 1| 2 BILLY CURRINGTON  Lie it Of Everything

PATTY LOVELESS

RASCAL FLATTS Mountain Soul Il

CARRIE UNDERWOOD "
2 1I/ARISTA RASHVILLE 43023/SMN (13.08) Play On 1 LYRIG STREET 002784 (13,05 Createst Hits Volume 1 2 SAGUARD ROAD 24876

.- - LADY ANTEBELLUM VARIOUS ARTISTS OLD CROW MEDICINE SHOW Tennessee Pusher
%g TN GAPITOL HASHVILLE 02206 (12.98) Lady Antebellum B 1 I | s smmsonnss oy MO T What|Cal ACury Cirsines " METTWERK 30512*
£& TIM MCGRAW : JUSTIN MOORE THE ISAACS The lsaacs . Nauraly: An Almost A Cappela Collection
ie 4 4 CURE 73152 115.95] Southern Voice 1 @ 3 VALORY 0100 110.98) Justin Moore 3 a0 BHOLE 45014

4
Tw [.RE&TEST E = HOBECOUNG I T |
iy s o s [FTIE] 2ACBROWN BAND e roundaion M 2 | ) ot s 1| SUGARLAND '~ " Live On The nside| 1 AR WUSIC RO SE738 e |
-3 DARIUS RUCKER = " GLORIANA 1 RICKY SKAGGS Solo: Songs My Dad Loved
g%g CAPITOL MASHVILLE 85506 [18.98) Leam To Live M 1 @ i EMBLEMFEPRISEWARNER BROS. 515780°WRN (13,58) Glcriana z SKAGGS FAMILY 807008
et 5 JASON ALDEAN : i | KELLIE PICKLER A SAM BUSH Gircles Around Me
F=e BROKER BOW 7637 (15.95) Wide Open Ml 2 2 2 TB/EMA 22611/SHN (11.98) @ Kellie Pickler 1 SUGAR HILL 4055WELK
B : - -

T TAYLOR SWIFT DIERKS BENTLEY " BILL & GLORUA GATHER WITH THER HOMECOVING FHERDS 3 Gdber P Caury Burss omeareng Wl oy
%gg BIG MACHINE 078012 (18.98) @ Tay“)l Swift . H 3 CAPITOL NASHVILLE 02158 (18.98) Feel That Fire 1 GAITHER MUSIC GROUP 42737
] " MIRANDA LAMBERT ~ ALAN JACKSON STEVE IVEY Bluegrass Favorites |
et GOLUMBIA 46854/ SMN [12.98) Revolution SHSERLY somsestousmumenss g s G OfLove fnd Heatache w N 54334/ MADACY |
Esy SOUNDTRACK . - KENNY CHESNEY SARAH JAROSZ Sang Up In Her Head
zge weT sy ot peay  Hiannah Montana: The Movie u 36 39 BLUE GHAIR/ENA 34553/5MN [15.95) Lucky Old Sun 1 SUGAR HILL 4043 WELK
iz EBA : corrromo —
&= suEsTHGK DTy pss @ oeP On Loving You SR averace sos 1001 (16.9g) Ride Through The Country SR
5ET TOBY KEITH : . LYLE LOVETT
% é SHOW DOG NASHYILLE 027 (185.88) American Ride 5 GURB/LOST HIGHWAY 013174/UMGN {13.98) Natural Forces 8 BETWEEN TH E BULLETS
fos GEORGE STRAIT ERIC CHURCH ; [ BETWEEN THE BULLETS
220 | 1AGA NASHVILLE 1131737/ UGN {13.58) Twang | L AR CaprToL NASHVILLE 20810 (12.99) Carolina 4 ’ -
CROW’ FLIES HIGH
=t MERCURY 012925,UMGA (13.98) Sold And Cresn 98 01 Ro sizenisun (i28) Escy Does NN
] " SUGARLAND : ' RANDY HOUSER :
i LETIET L Low Gn Tho bl I | 9| IMNEEDAL 09T 1100 1) Anything Goes S Steve Martin's “The Crow” logs a
3 GAPITOL NASHVILLE 35757+ (18.08) Defying Gravity @ i RCA 34190/5MN (17 88) Shine u 28th week at No. 1 on Top Bluegrass
=53 | — - 5 [ :
B2t B Y ey y Night 4 || VARIOUS ARTISTS = wg NOWThatsWhat|Cal Cony 1 Albums, the third-longest No. 1
g ! | |
N P : ; :
ey Esﬁ?&rﬁh?&?ﬂi ol Unstoppable Il 44 I MCCA Greatest Hits 3 1 run since the chart launched in
i 48) - i
S "LUKE BRYAN B e 45 | TRACE ADKINS T E July 2002. Two Alison Krauss sets
; = CAPITOL NASHYILLE 5833 (18.98) ¥ 9 CAPITOL NASHVILLE 20287 (18.98) 419 = . are [he Onl J [i[leq to 05t more
gk - KENNY CHESNEY Greatest Hits I {iRT] REBA MCENTIRE 50 Greatest Hits. 44 ety TS
ggg ENA 40530/5MN (11.08) MCA NASHVILLE 011664/UME (39,98} weeks at the summ it, led b}’ “Live,”
fapet - BROOKS & DUNN JIMMY WAYNE . .
i ST NAGLLE Sgzsi fagg  F 18 - And Then Some 43 VALORY JW0200 {12.98) Sara Smile 32 which logged the last of 101 weeks atop the Nov. 13, 2004,
i VARIOUS ARTISTS PHIL VASSAR S ; e 3
ged O DISAL S somaters cq, MW Thats What| Cal Coury Vot 2 = SRVERGAL SO DT Traveling Circus 29 chart. Krauss spent 55 weeks at No. 1 with “Lonely Runs Both
238 . e L :
§§§ :aﬁﬁn:’%ﬁ%ﬁgﬂagm That Lonesome Song| @ 60 gﬁ;rﬁm& sy That DonitMake Me A Bad Guy @ 1 Ways” from 2004 to 2006. Martin is Billboard’s top bluegrass

] S — i . s
#52 CHRIS YOUNG T e Ve B 5 JOE NICHOLS Old Things New = artist for 2009, while “The Crow” led the year-end bluegrass

3 b 5 (ERS :
E;E ;cg?s‘;;:"g 2‘:’;; wl‘t:bl: :‘”;'E 0 2::9 {12.86), albums roundup and helped lift Rounder to No. 1 on the blue-
2:=2 - e The List 47 - SO M American Classic 14 :
gzt 1AANHATTAN 95576/BLE {15.95) SHANGA-LABLLE NOTE 67197/LG (17.96) grass label recap (Billboard, Dec. 19). —Wade Jessen

-
g%
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|[’_’ ALICIA KEYS
Ig ‘THE ELEMENT OF FREEDOM hEK/J 45571%/RMG

YOUNG MONEY

SETTER 0
MICHAEL JACKS
W 0 15 QLN 7
4 29 THE BLACK EYED PEAS
%_L . THE EM.D. INTERSCOPE 012887*/1GA

RIHANNA
RATED R SRF/DEF JAM 013736/10JME =

“|r|§* ROBIN THICKE
|_-_. SEX THERAPY: THE SEBEKIN STAR TRAKNTERSCOPE 013708188 0]

CHRIS BROWN

= BRAFFITI JIVE 61434/JLG

THE BLUEPRINT 3 ROC MATION 52085646 &
GUCCI MANE

THE STATE V5. RADRIC DAV BA G SOUAD RSYLUM S350 WARNER SRS

- WHITNEY HOUSTON
| LOOK TO YOU ARISTA T 0033/AMG
FGT SHATI AT

TREY SONGZ
READY SONG BOOK/ATLANTIC 518794/A0

R. KELLY
UNTITLED JIVE 31136/JLG

MELANIE FIONA
THE BRIDBE SRG/UNIVERSAL MOTOWN 013150 UMRG

VARIOUS ARTISTS
NOW 31 EMIUNNERSAL ZONEA 28517/ 5007 MUSIC

" MEMQIRS OF AN IMPERFECT ANGEL LSLAND [15226100MG &
TIMBALAND
NHINTERSCIPE 136545 G4

BEBE & CECE WINANS
STILL B&G 31705/ MALAGD
BIRDMAN

PRIGELESS CAGH MK

. JANET
= NUMBER OMES A&M 01361 2UME

. .. CHRISETTE MICHELE
. EPIPHANY DEF JAM 07 2797/I0JMG &
a5 BOYZ Il MEN
LOVE DECCA 013383 &
NEW BOYZ

SN JERAT A0 A MIC 50T TYRSYLUM S200B\IAFTER B0

ANGIE STONE
UNEXPECTED ST&X 31288/ GONGORD

. PITBULL
REBELUTION MR. 305,P0L0 GROUNDS/) 51981/ RMG

WALE
ATTENTION DEFICIT ALLIOD/INTERSCOPE 0713229%/16i

CHARLIE WILSON
UNCLE CHARLIE P MUSIC/JIVE 23289/JLG
MICHAEL JACKSON
THE DEFINITIVE COLLECTION MOTOWN 013297/ UME
BLAKROC
BLAKROC HLAKROC 33032% EX
K'JON
| GET ARDUMND UPSLI/UNNERSAL REPUBLIC 0127 BLUMRG

v
e JEREMIH i
~ JEREMIH MICK SCHULTZ/DEF JAM 013085*/10JMG
BEYONCE
ARV AN BFYORCE WD) CHLECTEN § EARCE WS (L ORI LR 560 MR ) b
HURRICANE CHRIS
UMLEASHED POLC GROUNDS/) 36577/ RMG

JOSS STONE
COLDUR ME FREE! VIEGIN 57058 EX GAPITOL

. KERI HILSON
1N A PERFECT WORLD.  MOGLEY/TORE 4/NTERSCOPE D10004GA

g LEDISI
1 TURN ME LOOSE VERVE FORECAST 0126776 &

Trey Songz is one of many artists enjoying
the holiday season as he posts his second
increase of at least 30% on Top REB/Hip-
Hop Albums in the past three weeks. With
an improvement of 7,000 units (to 27,000),
“Ready™ has its best gain since its
September debut.

50 |

R&B/HIP-HOP"

TITLE -
ARTIST {IMFRINT/ PROMOTION LAEL)

LA@ MAINSTREAM

IT KILLS ME
MELANIE FIONA (SRC/UNIVERSAL MOTOWR/UMAG)
MONEY TO BELOW

BIRCHAN FEAT, LIL WKTHE B DOWAVE CAGH MOREYUNAEFSAL MOTCWLMAG)

50 GENT FEAT. NEYO (SHAD'Y/AFTERMATHINTERSCOFE)
HOW LOW
LUDAGRIS (DTF/DEF JAM/IDIMG)
EMPIRE STATE OF MIND

~_JAY-Z + ALICIA KEYS (HOC NATION)

PAPERS
NS USHER (LAFAGE JLG)
SPOTLIGHT
GUCCI MANE FEAT. USHER (BRICK SOUADASYLUIM/MWARNER BROS |
HARD
FIHARNA FEAT. JEEZY (SRF/DEF JAM/IDJMG

TRY SLEEPING WITH A BROKEN HEART

ALICIA KEYS [MEK J/RME
GANGSTA LUV
SNOOP DOGG FEAT. THE-DREAM |DOGEYSTALE PRICEITY CAFTOL
i &3? | CAN TRANSFORM YA
. CHRI5 BROWH FEAT. LIL WAYNE & SWIZT BEATZ (JIVE/JLG)
-. | GET IT IN
B AMARION FEAT. GUCCI MANE [STASWORLIMMUSICWORKET UL BACRFITOL)

SEX THERAPY
ROBIN THICKE [STAR TRAK/INTERSCOPE,

WASTED

GUCEI MARE FEAT, an
FOREVER

DRAKE (HARVEY MASONZONE 4/STREAMLINE INTERSCOFE)

HEY DADDY (DADDY'S HOME)
USHER FEAT. PLIES (LAFACE/JLG

O LET'SDOIT
|_WAKA FLOCKA FLAME |50 ICEY/ASYLUM WARNER EROS.)
- REGRET

LETOYA FEAT. LUDACRIS {CAPITOL
| LOOK GOOD
CHALIE BOY (DIRTY 3RD/JIVE/BATTERY}
TIE ME DOWN

SAY SOMETHING

TIMBALAND FEAT, DRAKE (MOSLEY/ELACKGROUNDINTERSCOPE
FED UP

USHER, DRAEE TOUNG JEEIY THE BESTE)

TIP OF MY TONGUE
JAGBED EDGE FEAT. TRINA & GUCCI MANE [SLIP-N-5LIDE)

R. KELLY {JIVE/JLG)

WE BE STEADY MOBBIN'

LIL WAYRE FEAT. GUCCI MANE (NOT LISTED)

ALL THE WAY TURNT UP

ROSCOE DASH FEAT. SOULJA BOY TELL'EM (MUSIC LINE)
H.A.T.E.U.

MARIAH CAREY (I5LAND/IDJMG]
ON FIRE

LIL WAYNE (GASH MOKEY/ UNIVERSAL MOTOWNUMAG)

TITLE _
ARTIST [IMPHINT, PROMOTION LASEL)

REPLAY
TYAZ (TIME |5
SEXY CHICK

DAVID GUETTA FEAT. AKDN {GLM/ASTRALWERKS/CAPITOL)

TIK TOK
KESHA |KASZ MONEY/RCA/RMG)
@? TIE ME DOWN
151 KEW BOYZ FERT. RAY J (SHOTTY/ASYLUMWARNER BROS.)

GANGSTA LUV
SNDOP DOGE FEAT, THE-DREAM (DOGEYSTYLEPRICRITY GAFTOL)

| BEYONGE (MUSIC WORLD/GOLUMEIA)
DO YOU REMEMBER

JKY SEAN FEAT. SEAN PAUL & LIL JON (GR5H MONEVLRIVERSAL KERUELIG)

BAD ROMANCE
LADY GAGA {STREAMLIE KONLIVE CHERRYTREE INTERSLOPE)
ﬁﬁ DOWN

| JRY SEAN FEAT LIL WAYNE (CASH
MONEY TO ELOW
BSROMAN FEAT. LIL WAYME & DRAKE (CASH MONEY UNNERSAL NOTOVN)
HOW LOW
LUDAGRES (DTF/DEF JAMIDJMG)
MEET ME HALFWAY
THE BLACK EYED PEAS (INTERSCOPE)

REFUELIC)

SPOTLIGHT

GUCEI MANE FEAT. USHER BRCK
~ 1 INVENTED SEX

" _TREY SONGZ FEAT, DRAKE (SONG BOOK/ATLANTIC)

SAY AAH

TREY SONGZ FEAT. FABDLOUS {SONG BOCK/ATLANTIC)

" _LADY BAGA (STREAMLIME KCNLNVE CHERRYTREEINTERSLOPE)
SHUT IT DOWN
PITBULL FEAT. AKDN (MF. 305/ POLO GROUNDS/JRME
g | CARRY OUT
TIMEALAND FEAT. JUSTIN TMEERLARE (MGLEYBLACKGRDUNIINTERGDOPE)

| WANNA ROCK
SHOOP DOGG (DOGEYSTYLE PRIDRITY/CAPITOL)

CHRIS BROWN |JIVE/JLE)

| CAN TRANSFORM YA

CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATZ (JIVE/JLG)
" GIVE IT UP TO ME

HAKIRA FEAT. LIL WAYNE (EFIC)

I AM

MARY J. BLIGE |MATHIARGH, GEFEEN INTERSCOPE)

- ONE TIME

- JUSTIN BIEBER [ISLAND/IDJNMG)

TRY SLEEPING WITH A BROKEN HEART
ALICIA KEYS {MEK/JAME)

TELEPHONE

LADY GAGA FEAT. BEYOMCE (57REAMUNEWORLNVECHERRY TREEAERECORE)

3

BRITHEY SPEARS (JIVE/ILG)

- IMMA BE

~_THE BLACK EYED PEAS (INTERECOPE)
WASTED

/GUCEI MANE FEAT. PLIES OR 0J DA JUCEMAN AZRYS] GEYWRRNER BROG |

- MEDICINE

LIES FEAT. KERI HILSON (BIG GATES/ATLANTIC)

ONE LESS LONELY GIRL

JUSTIN BIEBER [ISLAND/IDJMEG)

| GETITIN

OMARION FEAT. GUGE) MANE (5T AADRLDMUS CHORKST L DCAPIOLY

BREAK UP TO MAKE UP

JEREMIH (MICK SCHULTZ/DEF JAM/IDIMG)

B =

EAD
" JASON DERULD [BELUGA HEIGHTS/WARNER BROS.)

BETWEEN THE BULLETS

BLIGE NETS NINTH NO. 1 ALBUM

After taking a bow last week due to street violations, Mary J.
Blige’s “Stronger withEach Tear” vaults 92-1 on Top R&B/Hip-
Hop Albums to give the veteran songstress her ninth chart-top-
per. She's now one behind Aretha Franklin (with 10 No. 1s) for
the most leaders among women in the tally's 45-year history. On
the Billboard 200, “Stronger” is Blige's 10th top 10 as it enters at
No. 2 with 330,000 units.

Young Money nabs Hot Shot Debut honors on Top R&B/
Hip-Hop Albums as “We Are Young Money” bows at No. 3 with
142,000. The set, which features turns by Lil Wayne, Drake and
Nicki Minaj, houses former Hot 100 and Hot R&B/Hip-Hop
Songs top 10 “Every Girl.” The current single, “BedRock,” as-
cends 7-5 on the latter listing.

—Raphael George

Go to www.billboard.biz for complete chart data

Data for week of January 9, 2010 |
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AIRPLAY
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nielsen
SoundScan

TITLE :
ARTIST (MPRINT/ PROMOTION LASEL)

i
B e [COLUMBIA)

|

AINT LEAVIN WITHOUT YOU
JAHEIW (DVINE MILLIATLAKTIC)

_ MILLION DOLLAR BILL
WHITHEY HOUSTON [ARISTA/RMG

1T KILLS ME
MELANIE FIONA (SRC/UNIVERSAL MOTOWK/ UMAG,

WHAT I'VE BEEN WAITING FOR
BRIAN MCKHIGHT (HARD WORK/E

’% CANT LIVE WITHOUT YOU
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(GLICCI MANE FEAT. i SOUADASTL
1 | WANNA ROCK

SNOOP DOGG (DOGEYSTYLE PRICRITY/CAPITOL)

RUN THIS TOWN
AY-Z, RIHANKA & KANYE WEST (ROC NATION)
. THROW IT IN THE BAG
[FABOLOUS FEAT. THE-DREAM (DESERT STORM DEF JAM/ DL
0]
_DRAKE [YOUNE MONEY/CASH MONEY UNNERSAL MOTOWN LIMAG)
I'M GOING IN
DRAKE FET. L WITPE & YOUNG JEETY 040 MAOVENCAGH MONE Y WEREAL TS LMRSY
O LET'S DO IT
WAKA FLOCKA FLAME (501
I LOOK GOOD
- CHALIE BOY (DIRTY JRD/JIVE/EATTER
WE BE STEADY MOBEBIN'
LIL WAYKE FEAT. GUCCI MANE (NOT LISTED
FRESH
& TRE B (MOONSTONE JIVE/BATTER
| GET CRAZY
HICKI MINAJ FEAT. LIL WAYNE (YOLNG MOREY)
SAY SOMETHING
TIMBALAND FEAT. DRAKE (MOSLEY/ BLACKGROUMD INTERSLOPE]
~ SHUT IT DOWN
g PITBULL FEAT. AKOK (ME.305/POLO GROUNDS/ L RME)
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ROSCOE DASH FEAT. SOULJA BOY TELLEM (MUSIC LINE
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AIRPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen nielsen
SoundScan

PROMOTION LABEL | S5 252 rro oG
Melanie Fionn - THINKIN' ABOUT YOU
R THE RUNNERS, RICO LOVE (RICD LOVE A HARE,J JACKSON A DAYVIDSON 5 DAVIDEON K. RAMSEY) ® J/RMG

Mario

IT KILLS ME
Fi :

| INVENTED SEX Treyr Sangz Featuring Drake I 22' RELIGIOUS R. Kelly =
| LOS DAMYSTRO (C.MCKINKEY,TSCALEST. A GRAHAM) ® S0NG BOOK/ATLANTIC m_. THE PENTAGON (R.KELLY.E DAWKINE A DIXON) B JIVEULG B

MOMNEY TO BLOW Birdman Featuring Lil Wayne & Drake Universal Motown 9 MEDICINE Plies Featuring Keri Hilson

ORUMMA BOY (B WILLIAMS A GRAHAM.D.CARTER,C.GHOLSON) @ CASH MONEY/URIVEREAL MOTOWN UMRGE POLOW DA DON A L WASHINGTON) @ BIG GATES/SLIP-N-SLIDE/ATLAKTIC

dominates three of

SAY AAH Trey Songz Featuring Fabolous h five sl 1 CRAWL Chris Brown
YOKNYD CORELL TTAYLOR (FLM FEREREE, JF, TNEVERSON TSCALES MWALKA D CORELL) @ SOMG BOOK/ATLANTIG the EF”’ Ve 5! mslon i NATWEH ([ BROWN A N ATWEH L BOVD) @ JVELG

(7 sEDROCK Young Money Featuring Lioyd the fist. t's the first ' INDEPENDENT Candi Redd
AIRPLAY NEIE A AL AL N SARRET ML PR M time the label has JRILEY {V.RHODES) @ DEFVIEEHALL-A-FAME/UNAUTHORIZED ASYLUM/ WARKER BRUS.

PAPERS usher B .
| S.GARRETT.ZAYTOVEM (LLRAYMOND V.5 GARRETTX DOTSON A MATHIS) @ LARACEILE eatned this many
BAD HABITS Maxwell
H.DAVID MUSZE {H.DAVID MUSZE) @ I:ULLIMBI.&
| HOW Low Ludacris
T-MINUS (C.BRIDGES, TWILLIAMS G RIDENHOUR E SADLER H.5HOCKLEE ® DTF/DEF JAM/IDJME
| EMPIRE STATE OF MIND Jay -Z + Alicia Keys
SHUIC] SEWELL-ULERC A HUKTE i C CARTER A SHUCKEURGH L SEWELL-ULERL A HUNTE AMEYS B KEYES, 5 RUBINSON| @0 RUC NATION

16 BABY BY ME 50 Cent Featuring Ne-Yo
POLOW DA DON {C.J JACKSON, JR.J.JGNES 5 SMITH. @ SHADY/AFTERMATH/INTERSCOPE

TRY SLEEPING WITH A BROKEN HEART Alicia Keys
@

4 ON TO THE NEXT ONE Jay-Z + Swizz Beatz
ifice Ji 2007 | SWIZI BEATZ j5.C.CARTER K.DEAN G AUGE X DEROSMAY,) CHATON) @ ROC KATION
gl " NEVER KNEW | NEEDED Ne-Yo
L HARMONY ME-YD (5. SMITH G HARMON) @ DEF JAMWALT DISNEY/IDJMG

5 TIP OF MY TONGUE Jagged Edge Featurlng Trina & Gucci Mane
MAD SCREWS [8.0.GASE 5,A.0UAZ K TAYLORR.D. @ 5LIP-H-5LIDE |

| SWEET DREAMS Beyonce
A JONSI| LK IC0 LOVE (B.KNOWLE! WILKINS RICD LOVE} ® MUSIC WORLD/COLUMEW

3 PUT IT IN A LOVE SONG Alicia Keys Featuring Beyonce

v SWIZZ BEATT A KEYS (A KEYSK DEAN, @ MBKJRMG [
Picking up his 24th .|| WOMEN LIE, MEN LIE Yo Gotti Featuring Lil Wayne
E OUNG (M MIMMS.E YOUNG, D CARTER] INEVITAELE/POLD GROUNDS/J/RMG

JBHASKER (J BHASKER A KEYS PREYNOLDS) ton 10, Ludacris
. PRETTY WINGS Maxwell | e ~ NEIGHBORS KNOW MY NAME Trey Songz
| H.DAVID MUSZE [H.OAVID MUSZE @0 COLUMELR | extends his lead TIAYLOR, PHAYES J MGGEE (L NEVERSON, 1IAYLOR PHAYES ©® SONG BOUKATLANTIC |
1AM Mary J. Blige | with the most top " DON'T MAKE 'EM LIKE U NO MORE Ruben Studdard
| STARGATE {M.J BLIGE M S ERIKSEN TE HERMANSEN, | AUSTIN £ DEAN.MBEITE) @ MATRIARCH GEFFENINTERSLOPE 105 among rappers. | SVIENCE (R PERRY.GEALEY) @ 19/HICKORY/RED
8 ' HARD Rihanna Featuring Jeezy Jay-L is second . HOME GURL Bone
G STEWART.THASH (THASH.G A STEWART.R FENTY.L W.IENKINS) @ SRP/DEF JAM/IDIMG | JBAOWN (0 HAMILTON,TBURNETT BROWN .5 ATWATER) GITI UNDER SEIGE/DEF JAM/IDIMG |

Maewell
© GOLUMEIA

| CAN TRANSFORM YA Chris Brown Featuring Lil Wayne & szz Beatz
SWIZZ BEATZ (C BROWK,J BOYD K DEAN,J A BEREAL,D GARTER) @ JVEILE
AIN'T LEAVIN WITHOUT YOU Jaheim |
i 1D DME MLLWILANTC |8
GOD IN ME Mary Mary Featuring Klerra "KiKi* Sheard

| W.CAMPEELL (W.CAMPBELL.E ATKINS-CAMPBELL, TATKINE-CAMPRELL © MY BLOCK/COLUMEIA 8
WASTED Gucci Mane Featuring Plies Or OJ Da Juiceman
| FATBOI (L DOUGLAS R .DAVIS A WASHINGTON) @ BRICK SOUAD/S0 IGEY/ WARNER BROS. |
'] SEX THERAPY Robin Thicke
POLCW DA DOKN HOT SALICE L ! OTTUER,| GLUCKIWGILD) (@ STAR TRAKINTERSCOPE
| WANNA ROCK Snoop Dogg
S.DEVILLE (C.C.BROADUS JR.EMOLINAR GINYARD, JR.} @ DOGEYSTYLEPRIORITY/CAPITOL &
10 SPOTLIGHT Gucci Mane Featuring I..Isher
POLCW DA DON {R.DAVIS L RAYMOND IV.J JONEE} @ BRIGK SQUAD/ASYLUM/WARNER BROS

with 22 ' FISTFUL OF TEARS
H.DAVID MUSZE (MUSZE H DAVID)

THUG Slim Thug |
mLEELsmcwa L WLLIAN G CLINTON, R W LOLLWSL PATTERSINATLMON GWIRRELL EVEKTAYOUNG) (@ BUSS HOSE CUTLAEET |

3 ON FI Lil Wayne
COOL & DRE {6.MORODER,PEELLOTTE) @ CAEH MONEY/URIVERSAL MOTOWN/UMRG
BEST KEPT SECAET ((LAKINTIMEHIN,FLDAIS W BROWN A GOODMAN, T PRICE, G, BALMORIS) @ ALl

Nﬁ 3 PRETTY GIRLS Wale Featuring Gucci Mane & Weensey Of Backyard Band
P HATEU. Mariah Carey
Keys placed hgr L] 14 GAREY G STEWART.TNASH (M GAREY LRASH.C A STEWART) @ ISLAKD/IDIMG .
fifth consecutive

@ ' YOU'RE THE ONE Dondr
No. 1on Top R&B/ J.OUPRLEM.COX (J.OUFRLE.M.COX) @ 50 50 DEFMALAGD |
Hip-Hop Albums

.. 5 MY HOOD B.G. Featuring Mannie Fresh & Gar
(1-2) last week, the

M.FRESH (G N DORSEY.E 0. THOMAS) @ CHOPPA CITYATLANTIG/E

§ 15 YESTERDAY Toni Braxton Featuring Trey Songz I t streak si ; LOVE COME DOWN Diddy - Dirty Money
FRAKK EHMASON IR [J FRANKS J ARMSTRONG M WHITE.TBATTLE TBRAXTON @EO ATLAKTIC ongest sireak since RHILLATSY JWGKL WATSONA HOLLAQUAYS COMES 5 C CARTER B GRTYA MIELL FAPERRENT RICHARDE K WEST) © B0 BV INTERSLFE |
1 DMX scored with six STAYING IN LOVE Raphael Saadig

. '\ SOLDIER OF LOVE Sade [ 8

| SADEM.FELA {5ADU.A HALE 5 MATTHEWMAN,F5 DENMAN EFIGCOLUMEIA straight from 1998 FSAADID {R.SAADIG) ® COLUMEIA
| MILLION DOLLAR BILL Whitney Houston - t0 2006 | EVERYTHING, EVERYDAY, EVERYWHERE  Fabolous Featuring Keri Hilson -
SWIZZ BEATZ A KEYS (A KEYS K. DEAN N.HARRIS A W FELDER.R TYEON @ ARISTA/RME § RALESLIE {J. .IAGKSON R.LESLIE K.L.HILSON; ® DESERT STORM/DEF JAM/IDJMG

12 GANGSTA LUV Snoop Dogg Featuring The-Dream

2 BINGO Gucci Mane Featuring Soulja Boy Tell'em & Waka Flocka
G STEWART THASH (THASH.C.A STEWART.C.C.EROADUS JR ) @ DOGEYSTYLEPRIOAITY CAPITOL

5. 5TORCH (R.DAVIE, S STORCH, D WAY.J MALPHURS) @ BRIGK SOUAD/ASYLUM/WARNER BRDS,

“. FOREVER Drake Featuring Kanye West, Lil Wayne & Eminem This song first 3 SPONSOR Teairra Mari Featuring Gucci Mane & Soulja Boy Tellem
BO-1DA (M SAMUELS, A GRAHAM K WESTD CARTER M MATHERS) (@ HARVEY 4/STREAMLINE NTERSCOPE || g first ELEWIS,LROG (JPHILLIPS,H.RELSON,E LEWIS.B . OAVIS, L WAY) ASYLUM/WAHMER BROS. |
-1 REGRET LeToya Featuring Ludacris debuted as Li ., HOOD LOVE Mary J. Blige Featuring Trey Songz
TARK, JFRANKLIN (TANK %.51EPHENSON, L VALENTINE L LUGKET T NEWT.S.,J FRANKLIN,C.BRIDGES) 1@ CAPITOL Wayne single in B.M.COXK DEAN (M. BLIGE.B.M.COX.LAUSTINK.A.J. DEAN) @ MATRIARCH GEFFEN/INTERSCOPE
| IGETITIN Omarion Featuring Gucci Mane | September but is GOTTA GET IT Juvenile
SOAG DYNASTY (TANK.LFRANKLINF NEWT SR ERANDBERFN AL ENTIE R DAVIS) @ STARWORLD MUSIONORKS TU G CARTOL | tow fobranded as & PRECISE [JUVENILEL EDWARDS) @ UTP/EVATLANTIC |
5 HEY DADDY (DADDY'S HOME) Usher Featuring Plies 5 LOVE SUGGESTIONS ‘Will Downing
| THE RUNNERS.RICO LOVE (RIGO LOVE.A HARR,J JAGKSON,U RAYMOND I¥) © LAFAGELG | 'f'ﬂ“ﬂ!II“ﬂ"EF track S| W.DOWHING B RIDEDUT (W DOWNING B RIDEDUT,TTOLBERT] @ CONGORD,CMG
EH | OLETSDOIT Waka Flocka Flame | following that act's nﬁ | OH Kevon Edmonds
i TRY BEATZ (J MALPHURS) @ 50 ICEVASYLUMWARNER BROS. album release. The G.G.CURTIS, SR (G.G.CURTIS Sk, K.EDMONDS,J NETTLESBEY) @ MAKE

I'M GOING IN Drake Featuring Lil Wayne & Young Jeezy song gains 1.4 3. BACK TO THE CRIB Juelz Santana Featuring Chris Brown
- NEEDLZ.H CAIN (4.GRAHAN,D.CARTER, L W.ENKINS] (@ YOUNG MONEY,CASH MONEY UNIVERSAL MOTOWN UMRG - i POLOW DA DON {L.JAMES.J.JONES.E DEAN,CBROWN) @ DEF JAM/I0IME
b ’ million im r;zssmns
BE Na 32 CAN'T LIVE WITHOUT YOU Charlie Wilson L - 12 . CAN'T HARDLY WAIT N'Dambi
é‘; THE UKDERDQGS (H J.MASON. JR..0E THOMAS,J FAUNTLEROY 11,5 L RUSSELL) @ P MUSICIVEILE [ L. F.EYLVERS Ml (NDAMEI J R BUTLER J_E L BREAUX, & M ELMEHDADUI L F.EYLVERS I} @ COCO REDETAN MG
=i 17 STEADY MOBBIN' Young Money Featuring Gucei Mane HELL OF A LIFE TL
£ KANE (D.CARTER,D.JOHNSON F.0AVIS @ CASH MONEYUNIVERSAL MOTOWN/UMRG DANJA [G.J HARFIS, JR.FN HILLS) @ GRARD HUSTLEATLANTIC
3
e .| | LOOK GOOD Chalie Boy 4 LUV 2 BALL Impromp2
Eg i) JERAYE (C.WILLIAMS) i DIRTY 3RO/ JIVEBAT TERY JERITTC.MANY,S THOMAS (M. GAYE,G.GORDY FUQUA,S GREEN) D JCE ORPHEU S
5 BREAK UP Mario Featuring Gucci Mane & Sean Garrett 5 SPEAK FRENCH Jamie Foxx Featuring Gucci Mane
ig IS8 5.GARRETT.S.CRAWFORD (5 GARRETT,S.CRAWFORD.R.DAVIS) @ LRME | 5 GARRETT.5 GRAWFDRD (5 GARRETTS CRAWFORD R DAVIS) @ JRME
2 32 ' 5 STAR CHICK Yo Gotti | by 7 Eﬁ 5 ' BORROW YOU Eric Roberson
g HOT ROD (M.MIMMS & TATE, JR | @ POLD GROUNDE/LRME | Vith a debut b B RAKER, (E ROEERSON  AAKER) @ ALUE ERAD SOUL
2§ CLOSE TO YOU BeBe & GeCe Winans | SHaneury - BraddYoung g,
Feg K THOMAS (B WINANS) @ BAG/MALACD Maurette Brown- WATSON ROCKHOUSE
fie 1 THIS IS IT Michael Jackson F g The Jach Clark (pictured) and | CANT MAKE YOU LOVE ME Boyz Il Men
E ?E M.JACKSON, J MCCLAIN M WARREN (M.JACKSON FANKA} \‘.I.I EFIC/COLUMBIA |i5linl_l§ al "ns n i F.OLJACKSON, BOYT 1| MEN (M.REID A SHAMBLIN) ® DECCA
Sas || WHAT I'VE BEEN WAITING FOR Brian McKnight 475, the inde- . MAKE EM’ SAY Meek Mill
343 | |_BMGKNIGHT (B MCKNIGHT) ® HARD WORKE! and 13, he inde ; 1| NOT LISTED (hOT LISTED) 215/GRAND HUSTLE
Ghs | | GET CRAZY Nicki Minaj Featuring Lil Wayne pendent blues and CALL ME 4 DAT GOOD Just Brittany
EE5 RON EROWE (0MARALD CARTER) YOUNG MONEY gospel label Malaco THE NARRATORS (¢ TMOORE] NARRATORS
E 'f. g SAY SOMETHING Timbaland Featuring Drake has three charting I'M ILL Red Cafe Fealuring Fabolous
B i TIMBALAND JEOC {1V MOSLEY, ) HARMON A GRAHAM, TCLAYTOR.J MALULTEEY] (@ MOSLEY/ELACKGROUND, INTERSCOPE tiﬂa ﬂ'lis 'ﬂeek rﬂl NOT LISTED (NOT LISTED) iH. 1/EAD BOYANTERSCOPE
o FRESH 6 Tre G SR p DO YOU THINK ABOUT ME 50 Cent
"S- GTREG.KEN P (B HUGHES K 0.PATTON.0.DAVISR WALTERS) @ MOONSTONE/JIVE BATTERY the first time since  NOT LISTED (NOT LISTED) @ SHADYAFTERMATH/INTERSCOFE
. NUMBER ONE R. Kelly Featuring Kerl Hllson the chart began | DON'T KNOW Y'ALL Young Dro Featuring Yung L.A.
FUKELLYR HAMILTON, R HAMILTON (F KELLCR HAMILTON R HAMILTON K L HILSON) .II\lE-’JLG incorporating s NOT LISTED (HDT LISTED) GRAND HUSTLEATLANTIC
ALL THE WAY TURNT UP Roscoe Dash Featuring Soulja Boy Tellem | Nielsen Soundscan IT AIN'T OVER (UNTIL GOD SAYS IT'S OVER) Maurette Brown-Clark |
KE {J L JOHNEON.D WAYK ERONDU,C ARCED) @ MUSIC LINE | 2 AAMWARD (A, BROWN) @ AR GOSPEL/MALACO |
. 10 TIE ME DOWN New Boyz Featuring Ray J data in 1992, RAP UP Skillz .
| JAY-HART {EH BENJAMIN VDA THOMAS) ® SHOTTYASYLUM/ WARNER BROS. NOT LISTED (WOT LISTED} BIG KIDLET

FIONA’S LONG ROAD ENDS AT NO. 1

?4 VIDEO PHONE Bey once
5.CRAWFORD,S GARRETTA KNOWLES (B KNOWLES. S CRAWFORD,S GARRETTA BEYICE) @@ MUSIC WOALD CCU.IMBIA

;) UNDER Pleasure P
0\ TANK (TANK.A DIXON.L BEREAL R NEW.J FRANKLIN.TJONES K STEFHENSON M COOPER) @ ATL#NTIG

| ON THE OCEAN
KJON FROTEUS (K. JOHNSOR) B0 UPLUP/DEH TYME) Hl:PLIELIC:LIMH(.

DOESN'T MEAN ANYTHING Alicia ie Fi ird- i ip-
RRN (R 4 Y (AKEVE b BROTHERS: 0] . unnm Melanie Fiona makes the third-longest journey to No. 1 on Hot R&B/Hip-Hop
| FEDUP DJ Khaled Featuring Usher, Drake, Young Jeezy & Rick Ross Songs by awoman in the past 10 years as “It Kills Me” rises 2-1 in its 19th week.

| THE RUNNERS (K MKMHALED L RSYWAOND 1) W JENKING W ROBERTS 1A GRAMAM A KARA L JACRSIN,| VD T-FalN} @ WE THE EESTIET
20 DROFP IT LOW Ester Dean Featuring Chris Brown

The song from the Toronto native follows Jennifer Hudson's “Spotlight” (22

Can.
ations. = 2000, Mielsen Busingss Media, Inc, and Misisan Sol

according to RAB/Hip-Hop radi
ras compilad by Mislse

| PFEl'-'-"E"“x““ DON {J JONES,E DEAK, G BROWN) @ HARVEY “'ST“E_::L'";‘::E";WPE weeks) and Erykah Badu's “Love of My Life” (20) as the longest trips by females
e oyz
BEE o 0wk hogers [ ROGERS EJACKSUM.CHIGH, LIAGKSUN L GILBERT 1) @ CAMOUFLAGEHITE GOMMIT IH:BM |‘:¥w since 2001,
2L BULLETPROOF Raheem DeVaughn Featuring Ludacris . : y « ,
L KENNY DUPE (¢ GONZALEL f.5.DEVAUGHN.C BRIDGES. CMAYFIELD) ’ 9 o nEas Fiona is the second Toronto-born artist to preside over the chart in the past
E | AINT HEARIN' U Angie Stone year. Drake spent seven weeks at No. 1 with “Best | Ever Had" last summer and
285 5 WHITE (J WiTN) © STAKCNG . .
g5e ECHO slips 1-2 this week as the featured star on Trey Songz' “I Invented Sex.” —Raphael George
i Eé\ INFINITY,D CAMPER R KELLY {H KELLY,J SUECOF.D.CAMPER,C KELLY)
Data for week of JANUARY 9, 2010 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 51
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HIS CHRISTMAS
BIG DADDY WEAVE FERVENT WORD-CURE

EE TITLE IMFRINT & KUMBER / DISTRIBUTING LABEL
1

s JEall CASTING CROWNS
BL TR WHOLE R AL T P

12 VARIOUS ARTISTS

| WOW HITS 200 WORD-0URS PROVIENTHNIEGAITY 4857 EWI NG

g SKILLET I

" AWAKE ARDIENTINGVATLANTIC 2554 FROVDENT-INTEGRITY

7 01361 2EM CMG

.m UNTIL THE WHOLE WORLD HEARS

H 40 5 JOYTO THE WORLD (UNSPEAKABLE JOY)
| CHRIS TOMLIN SIXSTEPE/SPARRDW/EMI CMG

CHRIS TOMLIN 5IX5 TEFS/ SPARROW,EMI CMG

s 5 CHRISTMAS TIME
89 Gk AnD conRAD A

__MEREDITH ANDREWS 'WORD-CLRE

WHAT FAITH CAN DO
KUTLESS BEC, TOOTH & NAIL

__GASTING CROWNS BEACH STREET/REUNIONFLG

5 EMMANUEL (HALLOWED MANGER GROUND)

HE HAS COME FOR US (GOD REST YE MERRY GENTLEMEN)

- HOLD MY HEART

"~ | TENTH AVENLE HORTH REUNION PLG

THE WORDS | WOULD SAY

: SIDEWALK PROPHETS FERVENT/WORD-CURA

., GO TELL IT ON THE MOUNTAIN
* | _TENTH AVENUE ORT

wi

.. FORGIVEN

~_BANCTUS REAL SPARROW/EMI CME
WHEN LOVE WAS BORN
i MARK SCHULTZ WORD-CURE

, JOY TO THE WORLD

= JIMILES IND

R SN
AUDREY ASSAD FEAT CHRIS TOMLIN S5 TEPS SPRRRIMIEM CMG

ON AND ON

CHASEN IND
o ALY

an SING, SING, SING

|_GHRIS TOMLIN SIXSTEPS SPARRCW/ EMI GMG
LET THE WATERS RISE
_MIKESCHAIR CURS

- HEAVEN IS THE FACE
~"_STEVEN CURTIS CHAPMAN SPARROW,EMI MG
FINALLY CHRISTMAS

JIMILES N0

| ALWAYS

|_SWITCHFOOT GREDENTIAL/ATLANTIGIEMI GMG
ADORE HIM

KARI JOBE INTEGHITY

GLORY TO GOD IN THE HIGHEST
BIG DADDY WEAVE FERVENT WORD-CURE

ALIVE

POCKET FULL OF ROCKS MYRRH/WORD-CURE

4 SALVATION IS HERE

" LINGOLN BREWSTER INTEGRITY

THERE IS A WAY

" _KEWWORLDSON INPOP

., CHRISTMAS IS

- |_MARK HARRIS INQ

¥YOU ARE THE REASON
SHAWN STARBUCK METRO

-~ _DOWHNHERE CENTRICITY
g YOUR HANDS
= JJ HELLER STOME TAELE
||, GOD BLESS US
| ECHOING ANGELS PATTON HOUSE
SOMETIMES
MATT BROUWER BLACK SHOE

10 AGAIN
|5 FLYLEAF ALM/OGTONE/INTERSGOPE

: '4 . GOD REST YE MERRY GENTLEMEN

5 14 SAFE
42 14 PHIL WICKHAM FEAT. BART MILLARD INO
. IT'S CHRISTMAS DAY
FAMILY FORCE 5 TMG/EMI CMG

| g DONT YOU KNOW YOURE BEAUTIFUL
SEABIRD CREDENTIAL/EMI CMG

HEARTBEAT
o i REMEDY DRIVE WORD-CURE

] Z‘ﬁ‘.: GLORIOUS
| NEWSBOYS INPOP

45 5 MESS OF ME

SWITCHFOOT GREDENTIAL/ATLANTIC/EMI CMG
JOY TO THE WORLD
SEABIRD CREDENTIAL/EMI CMG

peafed THE ALMOST TGOTH & NAIL

t': 5 HARK! THE HERALD ANGELS SING
" | GHRIS TOMLIN SIXSTEPS/SPARROW/EMI CHG

WE LIKE WE'RE DYING
KRIS ALLEN 19/ JIVE/JLG

CHRISTMAS TIME 1S HERE
FAMILY FORCE 5 TMG/EMI CMG
DESPERATE

FIREFLIGHT FLIGKER/PLG

WALK ON THE WATER
SR BRI HICOLE SPARROWEM! TG

OPEN HANDS
4T3 arrewen centiciy

With 3 million listener impressions, Matthew
West logs his third No. 1, and second
straight leader, on Christian Songs. The
duet, with veteran singer Amy Grant, also
spends a second week atop Hot Christian AC
Songs, marking Grant's first No. 1 on both
charts since the lists launched in 2003.

52 |

7 . SWITCHFOOT

HELLD) HUBRICANE | (ST ECA5E PEDPETLAVTL CAETENTIY, 495060 [ (81
12 CHRIS TOMLIN

(LR I HE HOHEST CHARATRS SN OF WIREHP S0 IS SAR0N 064 M LD

7 | 3 STEVEN CURTIS CHAPMAN
©  BEAUTY WILL RISE SPARROW 657 6/EMI CMG

74 DAVID CROWDER BAND
GHURGH MUSIG SIXSTEPS/SPARROW 6515 EMI GMG

| E
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|74 THIRD DAY
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~_MONSTER MONSTER TOOTH & NAIL 4543 EMI GMG
|15 SELAH '
" _YOU DELIVER ME CURE 79138/'WDRD-CURE |
16 THOUSAND FOOT KRUTCH

. WELLOME T0 THE MASOUERADE T0XTH & NAL d783/EMI CMG
T NEEDTOBREATHE
- [ _THE OUTSIDERS ATLANTIC 519702* WORD-CURE
4 KARIJO

KARI JOBE INTEGRTY 4550/ FROVIDERT-INTEGRITY

PHILLIPS, CRAIG & DEAN
FEARLESS IND 4506/ PROVIDENT-INTEGRITY

THE DEVIL WEARS PRADA
| VT ROOTE ABOVE AMD BRAMCHES BELOW FERRET 1200HILURE &
27 14 HAWK NELSON
_LIVE LIFE LDUD! BEC T306/EM| GMG
71 33 MERCYME
i 10 IND 4626 PROVIDENT-INTEGRITY &
BRITT NICOLE
= _THE LOST GET FOUND SPARROW Z356/EMI CME
4312 VARIOUS ARTISTS
SONGS 4 WORSHIP 50 INTEGRITY 24702/ TIME LIFE

PHIL WICKHAM
HEAVEN & EARTH INO 3903/ FROVIDENT-INTEGRITY

PILLAR

CONFESSIDNS ESSENTIAL 10904 P ROVIDENT-ITEGRITY

o7 HILLSONG

" UNTED A (RBSTE.
HILLSONG

36 L FATTH -+ HOPE <+ LOVE: LIVE HILLS WG NTECAITY 4550 PRINIENTHNTESHTY

7 VARIOUS ARTISTS

" THETIME LIFE TRESURY OF CHAISTMAS: TRADITIONS ™

m 34 15 MARK SCHULTZ
i COME ALIVE WORD-CURE 887304
- 4 53 ANBERLIN
57 WEW SURREMDER LIMVERSAL REFLEBLIC 011710%/EM C1G |
M 16 GAITHER VOCAL BAND
REUNITED GAITHER MUSIC GROUP BO44/EMI CMG
8 BRANDON HEATH
WHAT IF WE WONDMOCE REUMUN 10127/ PROVDENT-STEGAY |
JARS OF CLAY
‘THE LONE FALL BACK 70 EARTH G VT T=RGSS5E0TL D3 MDY
4 3y MAT KEARNEY
| CITY OF BLACGK & WHITE AARE COLUMEA PR 1466 CMG |
RIS JEREMY CAMP
SPEAKING LOUDER THAN BEFDRE BEC GTANVEM) LMG &

P AUGUST BURNS RED
Rl CONSTELLATIONS S0LID STATE 4355+ Miome |

TERCER CIELO
GENECOM, NS EXTRATRINGROS 222! B M B EAL WIS LAV EC2IME

50 -E:s. MATTHEW WEST
| SOMETHING TO SAY SPARROW 4520/EMI CMG
3 g NEWSBOYS
IN THE HANDS OF 60D INPOP 1454/EMI CMG
JEREMY CAMP
LIVE BEC 3023/EMI CME
THE BROOKLYN TABERNACLE CHOIR
ECLARE YOUR NAME: LIVE WORSHI® RITZERITY 4230 FROVIDEVI-NTEGRTY

- THAL HLLSNG WELR 45 OEST T §

James Fortune & FIYA advance 22-20 on Hot
Gospel Songs with “Encore,” the third
single from their “Transformation™ album.
Lead track “1 Trust You™ logged the last of
its 29 weeks at No. 1in March, and “1
Wouldn't Know You™ (No. 10) stopped at
No. 2 in November.
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CHRIS TOMLIN SIS TEPS SPAREOW/EMI CMG
4 THE NIGHT BEFORE CHRISTMAS
- _BRAKDON HEATH MONOMODE/REUNIONPLG
I'LL BE BRAVE THIS CHRISTMAS
BIG DADDY WEAVE FERVENT/WOHD-CURE
4 JOYTO THE WORLD LE JOY)
. _CHRIS TOMLIN SIXSTEPS/SPAREOW/EMI CMG
CHRISTMAS TIME
CHRIS AND COMRAD VSE
CITY ON OUR KNEES
" _TOBYMAC FOREFRONT/EMI CMG
UNTIL THE WHOLE WORLD HEARS
_ GASTING CAOWNS EACH STREETEEUNONPLG
HE HAS COME FOR U5 {GOD REST YE MERRY GENTLEMEN)
\_MEREDITH ANDREWS WORD-CURE
THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT/WORD-CURE

GO TELL IT ON THE MOUNTAIN
TENTH AVENUE NORTH RELIKIOM FLG
14 . WHAT FAITH CAN DO
©_KUTLESS BEC/TOOTH & NAIL
JOY TO THE WORLD
JIMILES INO
HOLD MY HEART
*_TENTH AVENUE NORTH RELIKIOK FLG
WHEN LOVE WAS BORN
MARK SCHULTZ WORD-CURE
~ WINTER SNOW
AUDREY ASSAD) FEAT, GHRIS TOMUN SIGTERS SPRAROW EM CMG
SING, SING, SING
J ERUE NI 5
GLORIOUS
*_NEWSBOYS INFOF
FINALLY CHRISTMAS
IMILES [N
- FOLLOW YOU
LEELAND WITH BRANDON HEATH ESSENTIAL FLG
ADORE HIM
| KARI JOBE INTEGRITY
GOD REST YE MERRY GENTLEMEN
DOWNHERE CENTRICITY
ALIVE AGAIN
_MATT MAHER ESSENTIALPLG
. GLORY TO GOD IN THE HIGHEST
EIG DADDY WEAVE FERVEKT/WORD-CURR
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1

FRED HAMMOMND
LOVE UNSTOPPABLE F HAMMOND/VERITY 43341/0LG
ARY MARY
= ‘SOUND MY BLOCK, COLUMELA 28087 */5ONY MUSIC & |
8 TAMELA MANN
~©_THE MASTER PLAN TILLYMANE 5135
43 VARIOUS ARTISTS
% WOW GOSPEL 2008 WORD-CURE/EM CMEVERITY 41675016
6 9 VARIOUS ARTISTS
| GOTTA HAWE GRSPEL! CERISTLAS VERTENTEERITYDILINER S 38500 ML :
50‘; HEZEKIAH WALKER & LFC |
“_SOULED OUT VERITY 23487/JLG
g VARIOUS ARTISTS
§ WOCER: ) GOGPEL N CHRRSTIO SORY CUETIM I FETHE GPOP NEGTE LFE B
. 5 SHIRLEY CAESAR
.:‘ A CITY CALLED HEAVEN SHU-BEL 72714/LIGHT P
3 BYRON CAGE
FAITHFUL TO BELIEVE GOSPO CENTRIGVERITY 43343 A6
5 THE BROOKLYN TABERNACLE CHOIR
LR YIURNANE LNEWIPSHPNECHT (LR FOC S AL
BRIAN COURTNEY WILSON
_JUST LOVE SPIRIT RISING DS6MUSIC WORLD |
ISRAEL HOUGHTON
i THE POWER OF ONE INTEGAIT) COLUMERA 43520 S0MY MUSIC |
MARVIN SAPP
130_ THIRSTY VERITY 03433/JLG b
: THE WHISPERS
15 15 THAMKFUL KINGDOM B35S
57' VARIOUS ARTISTS
“WON 7L ESGENTALE: AL INE FANDRTE SNGH WOFC-IRENEHT EEBACME
21 18 J MOSS
S0 T JUST JAMES PAIAMGOSRD CENTRICVERITY 4701 0MLE
LECRAE
17 B3 peger peac saoTa/mEmiTy
20 15;. VARIOUS ARTISTS
DUTTA BAVE GUSPEL! 7 INTEGA TYGOSAD ENTRICNEATTY S3zrLs [0
24 38 SMOKIE NORFUL
LIWE TREMYLES 12832/EMI GOSPEL
25 | DONNIE MCCLURKIN
= ] WE ALL ARE ONE [LIVE N DETROIT) VERITY 36108/ULG |
10 21 VARIOUS ARTISTS
_ GOSPEL'S BEST. MEM/WOM

2 14

a0

ENTHOIRS EM| GOSFEL 6607 EX
VARIOUS ARTISTS
BT HAE OSPEL! 6 NISCATVEACOLUMEW J3E70E0NN MUSE & 0
YOLANDA ADAMS
"YU THEVERY BEG F YARB MAVS 5T LE5801 TUSUSINY MLGE |
, LEE WILLIAMS AND THE SPIRITUAL QC'S |
FALL ON ME MCG 7055

16 FORGIVEN
SANCTUS REAL SPARROW/EMI CMG
5y CITY ON OUR KNEES
i __TOBYMAC FOREFRONT/EMI CMG
15 UNTIL THE WHOLE WORLD HEARS
CASTING CROWNS BEACH STREET/REUNION/PLG
7 ON AND ON
. CHASEN NG
19 HEARTBEAT
REMEDY DRIVE WORD-CURE
~ FORGET AND NOT SLOW DOWN
" _RELIENT K MOKD V5 STEREQ/GOTEE
DONT YOU KNOW YOURE BEAUTIFUL
SEABIRD CREDENTIAL EMI CMG
BEAUTIFUL ENDING
FERVENT/WORD-CURE

AGAIN
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| LET THE WATERS RISE
| GURB
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HANDS
THE ALMOST TOOTH & NAIL
13 § HERE IN THIS MOMENT
~ | BECKAH SHAE SHAE SHOC
THE WORDS | WOULD SAY
SIDEWALK PROPHETS FERVENT/WORD-CURE
14 ap HOLD MY HEART
" _TENTH AVENUE NORTH REUKION PLG
ANTIDOTE
=) B.REITH GOTEE
. WE SHINE
" 2 STELLAR KART IND
12 OURTIME
BROUF 1 CREW FERVENT/ WORD-CURE
-, DESPERATE
- _FIREFLIGHT FLICKER/FLG
13 BEST OF ME
THE LETTER BLACK TOOTH & NAIL
5 7 ALWAYS
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o4 15 HEAVEN
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. 2y 21 THE MEANING OF LIFE
HAWK NEL5OM BEC TODTH & RAIL
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BAD ROMANCE

I_ 6 LADY BAGA STREAMUKE KOMLIVE CHERREYTREEINTERSCOPE

ﬁ- PUSH N PULL
WOFERINI & MARINI VS SYLVIA TOSUN LOVERLISHSEA TO SUN
12 5 ONELOVE
| - DAVID GUETTA FEATURING ESTELLE GLINVASTRALWERSE CAFTTOL

E FRESH OUT THE OVEN
LOLA FEATURING PITBULL EPIC
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ARTIST IMFRINT { PROMOTION LABEL

W § LocA
RANNY FEATURING NIMA FLOWERS ROCKBERAY

25 13 BAD HABITS

MAXWELL COLUMEBIA

26 10

ANGEL ON THE DANCEFLOOR
DAVE MATTHIAS FEATURING NATALIA FLORES CARRILLD

MISTAKE

MOBY LITTLE IIOT/MUTE

2 1 I WANT TO KNOW WHAT LOVE IS
MARIAH CAREY |SLAND/IDJMG

g WISH U LOVE
CHAD JACK & TIM LETTEER V5. FAWN HADES

',y YOU USED TO KNOW
8 1110 ANDREA CARNELL CLURVY

5 EN DRAMA QUEEN (TEXTING U)
SIMONE DENNY + BARRY HARRIS EARRY HARRIS

' 12 PERFECT
i DEPECHE MODE MUTE VIRGIN/ CAPITOL
B
PLUMB CURE

31 5 DIDITAGAIN (LO HECHO ESTA HECHO)
T SHAKIRA EFIC
EE HEAVY CROSS
b THE GOSSIP COLUMBLA
19 8 COME BACK CLEAN
THE GRYSTAL METHOD FEATURING EMILY HAINES TIY EREINCARNATE

& SMOKE
JUS JACK WITH PHIL GARANT FEATURING MATMA
29 4 WHY DONT YOU LOVE ME
1 BEYONCE MUSIC WORLD/GCOLUMEIA

E- FIGHT FOR YOU
MORGAN PABE NETTWERK

16 3

168 pamner spens e
WORKIN' GIRL
KELLY KING TRES KNEEHOWS

| SEXY PEOPLE
7 14 LOLENE CAPITOL

m GIVE ME LOVE
STEPHEN KEYES MADTIZEY
o = RAIN

| OUTTA HERE
ESMEE DENTERS TENMMAN INTERSCOPE

H 6 ‘ON THE FLOOR (OH BABY PLEASE)

TOP DANCE/ .
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ARTIST
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2 5 LADY GAGA

THEFAME WIRSTER R STEEAVA AN DR RENTERRIIPS T2
CITY
OCEAN EYES UNIVERSAL REPUBLIC 013147 */UMRG
30H!13

4 _7? | WANT PHOTO FINISH 511181

a LMFAO il
7S R BCKAHATY RO AR FEE MRS PE D 2500 |
s 15 DAVID GUETTA f

OME LOVE GUM E5847*/ASTRALWERKS 4 1
E VARIOUS ARTISTS
MW THATS WHAT | CALL CLUB HITS EM/UNNEREAL 55256 50NY NUSC
7 .23 BEYONCE i
IMOGEN HEAP
ELLIPSE
- & 3 VARIOUS ARTISTS i
T MO TR WHY AL (VB FREWIEE
E SOUNDTRACK
SLUMDOG MILLIONAIRE IKTERSCORE 072502/16A 4
- 15 12 TIESTO [
~ KALEIDDSCOPE MUSICAL FREEDOM ZOSZ/ULTRA

-ﬁ VARIOUS ARTISTS

JUST DANCE 2 ULTRATSLAND 013576/10JMG
e si2

FAMILY FORCE 5
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LA ROUX
LA ROUAX BIG LIFE POLYDOA CHERRYTREE INTERSCORE (133807164

2 19 BREATHE CAROLINA
: HELLOD FASTINATION FEARLESS 30127

S CASCADA
EVACUATE THE ROBBING 75084

i FEVER RAY
- 18 18 FEVER RAY RABID 9408 MUTE

MIIKE SNOW
MIUKE SNOW DOWNTOWN T0085* )

25 23 DJ SKRIBBLE
: TOTAL CLUB HITS 3 THRIVEDANGE 90814/ THRIVE

DEPECHE MODE
SOUNDS OF THE 5TES" CAM LS

. 54 § DAVE AUDE
- DAVE AUDE PRESENTS: ULTRA.2010 ULTRA 2187
s MOBY I‘
WAIT FOR ME LITTLE IDIOT 9416* MUTE
m@ LUIS MIGUEL
phifi J—
MAJOR LAZER m
(GUNS DONT KILL PEOPLE.. LAZERS DO DOWNTOWN 70055
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4 3 YOUARE

HANNAH SNOWDOG
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m g STRIPED SOCKS
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- _JASOM DERULD BELUIGA HEIGHTS,WARKER BROS
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£ 45 3

HERE WE COME (READY OR NOT)
-g 1 LOOK TO YOU

WHITNEY HOUSTON ARISTARME

PRISCILLA RENEA CAPITOL

 SHAME ON ME

_AMANDA BELARK DOWNTOWN

THE PRICE

| DAPPLED CITIES DANGERBIRD

47 3 WONDERFUL
~_BILLIE MYERS FRLITLOGP

ﬁ HEY BOY

; RADKA SICTH AVENUE

TIK TOK

KESHA KASZ MONEY/RE

5.0.5. (LET THE MUSIC PLAY)
JORDIN SPARKS 19/JIVE/JLG

23 15 TURNIT OUT
ALTAR FEATURING JEANIE TRACY MAMAHOUSE

@N LOST IN YOU
JIMMY D. ROBINSON PRESENTS CEEVOX J MUSIC
E

38 1 MANOS AL AIR
|_MELLY FURTADO NELSTAR/UNIVERSAL MUSIC LETING

| WANNA BE YOUR BABY

HENRI DAUNAN

WE ARE GOLDEN
MIKA CASABLANG A/ LNIYER

] HOTDANCE
~ AIRPLAY
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sl - TIK TOK
< KESHA KAST MONEY/RGARMG

n HANG ON
| PLUME CURE
4 | EEEAE
BRITNEY SPEARS JIVE/ JLG

= & EVERY MORNING
i | BASSHUNTER LILTRA
s 4 BAD ROMANCE
i LADY GAGA STREAMLIE KONLWVE/ CHERRYTREEINTERSCOPE
S SEXY CHICK
DAVID GUETTA FEATURING AKDM GUM ASTRALWERKS CAPITOL

13 12 FIGHT FOR YOU
- MORGAN FAGE NETTWERK

-E | WILL BE HERE
TIESTD & SNEAKY SOUND SYSTEM LILTRA
15 o HARD
] RIHANMA FEATURING JEEZY SRP/DEF JAMIDIMG

-ﬁm ONE LOVE
DAVID GUETTA FEATURMG ESTELLE GUIW ASTRALWERES CAPTOL

12 1o SMOKE
| - JUS JACK WITH PHIL GARANT FEATURING MATIRA FARISI MCOA

E KISS ME BACK
KIM 80721 ULTRA
4y 2 SAD SONG
g BLAKE LEWIS TOMMY BOY

&m GHOSTS 'N STUFF
WG ROB SWIRE

I 4 4 BABY BY ME
| 50 CENT FEATURING NE-YO SHAD'Y) AF TERMATH NTERSCOPE
COME BACK
SOPHIA MAY NERVDUS
YOU AND |
* Rl MEDINA LABELMADE
' RELEASE ME
ol AGNES KING IELAND ROCKY STARMFM
SWEET DREAMS
BEYONCE MUSIC WORLD/ COLUMBIA
HEARTBREAK
WELACK ROBBINS
5 DO YOU REMEMBER
B SEAA FEATUPINE SEAN PALL & LL JOB CAGA NOHEUVERSAL FEFUSLE

a
ESCAPE ME
TIESTO FEATURING C.C. SHEFFIELD MUSIGAL FREEDOMULTRA

o2 REMEDY

=5 LITTLE BODTS 679/ ELEKTRA/ATLANTIC

FINE WITHOUT YOU

ARMIN VK BLUREN FEATURING JERIFER RERE SRIADAULTRA

{ULTHA
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TOP TRADITIONAL
JAZZ ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER | DISTRIBUTING LABEL |
3l MICHAEL BUBLE

1 BARBRA STREISAND
__LOVE 15 THE ANSWER COLUMBLA 43354/ SONY MUSIC

-m HARRY CONNICK, JR.
YOUR SONGS COLUMBIA 47228*/50KY MUSIC i

2 g VARIOUS ARTISTS
'WAKING MERRY EM SPECIAL MARKETS 6508 EXSTARELICKS

@ﬁ VARIOUS ARTISTS i
LETTERS T SANTI: A HOLIDAY MUSKCAL COLLECTION DONCIRD 2719058 B

4 s MICHAEL BUBLE
FOCHAEL ELE WEETS MADIGON SLAFE GAPLEN 1-JREFRLE SITSLWARNER . &

@@ DIANA KRALL
| QUNET HIGHTS VERVE 012433,V &
10 0 WYNTON MARSALIS

MELLIE MCKAY
RORNAL AS BLUESERRY AE: A TRIBUTE T0 DORIS DAY VEANE 0132180E
- 6 PINK MARTINI
SPLENDOR IN THE GRASS HEINZ 6%
-H FRANK SINATRA
‘SN NE YORK Rt ERGTRY ENTESFPRE5 PR SORATER .
12 g FRANK SINATRA
CHAUSTMAR A TH SHATRA AN FRIENDS FEA0 EIATSA HIEFHIEE BE7200000 |

SONGS FROM LONELY AVENUE SURFOOG 521223 i

13 35 MELODY GARDOT
MY ONE AKD ONLY THRILL VERVE 012563* VG

@ FRANK SINATRA

COLLECTORS EDTIDR: FRANK SMATRA AR COETON FRIDLCTE S48k

TOP CONTEMPORARY
JAZZ ALBUMS™

3 | CHRIS BOTTI
] CHAG BOTTE N CD
4 47 BOMNEY JAMES

SEND OME YOUR LOVE CONCORD 30815 @

) § GEORGE BENSON '
50865 AND STORIES MONSTER 30364/ GONCORD & |

3 1§ PETER WHITE
GOOD DAY PEAK 21005/ CONCORD

5 ga DAVE KOZ
GREATEST HITE CARITOL 34163
EUGE GROOVE |
SUNDAY MORNING SHANACHIE 5178 |
RICK BRAUN
ALL IT TAKES MACK AVENUE 7020/ARTISTRY
KENNY G
PLAYLIST: THE VERY BEST (F KEMNY 0 AR5 WLELACY 27450500 MUK |
13 3] PAUL HARDCASTLE
THE COLLECTION TRIPFIN 'N' RHYTHM 36
- |

SUPER HITS SO0 MUSIC CUSTOR MAAKETING GROLF 45252 |
- 12 7 VARIOUS ARTISTS

w SII0E BEACH RECORINES PRESENTS: LINWRARRED VL § HOOSH S2ACHD0ITS

17 19

BRIAN CULBERTSON
_LIVE FROM THE INSIDE GRP 113222)VG & g

11 g7 BERNIE WILLIAMS
MOVING FORWARD REFORM 67217/ROGK RIDGE

& THE RIPFINGTONS FEATURING RUSS FREEMAN g
MODERN ART PEAK 30635/ CONCORD

gMOOTH JAZZ

ONGS"

TITLE
ARTIST IMPRINT | FROMOTION LABEL

JAZ
CLASSICAL

- 25 HAYLEY WESTENRA

Z/

L9 |

TOP TRADITIONAL
CLASSICAL ALBUMS"

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
2]l THE PRIESTS
HARMONY RCA VICTOR 58825 HME
2 g3 THE PRIESTS
g THE PRIESTS RCA VILTOR 33068/ 50NY MUSIC

ﬁg ROLF LISLEVAND
DIVINUITD ECM KEW SERESECM 01335 UNVERSAL DLASSS GRILP
g 15 RENEE FLEMING
VERESMO DECCA 0132TS/UNNVERSAL CLASSICE GROUP
POPE BENEDICT XVI ﬂ
LML MUCTER: NS ROV THE WAMCAM CECCA (R INVEFSAL LLEBCS RO &

4 42 PLACIDO DOMINGO
AN IFNITO: SONGS INGPAED.. 06 1251 INNERSAL CLASECE GRILP

ﬁ@ CECILIA BARTOLI m
SACRIFICIUM DECCA 013412UNNERSAL CLASSICS GROUP
4 53 LUCIANO PAVAROTTI
THE DUETS DECCA 012245 UNIVERSAL CLASSICS GROUP

B. FLECK/Z. HUSSAIN/E. MEYER | [
_THE MELOUDY F RHYTHM: TRIPLE CONCERTD & MUSC FORTRIOE1 202e
) 12 gy JOSHUABELL
WIRALDE THE FOUR SEASONS SONY (LASSUAL 110NSEINN WAETEMORE

m CHOIR OF KING'S COLLEGE, CANERIDGE (CLEOBURY) m
FESTIVAL OF WINE LESSONS & CARDILS EMI CLASSICE BE0E2ELG -
15 4 JOSHUA BELL

‘THE BE510F JOSHABFLL THE OETICA VENRS ELLA 11 T2 BMEREAL CLSSLS [RILP

ANDRE RIEU
GREATEST HITS DENON 17764/5LG &

1) g AMNDRE RIEU
UNE N DRESDEN: WEDIIG AT THE (PERA AHTFE IETENON 17791505

L. LANG/V. REPIN/M. MAISKY [ i
U THS 1601 HUNERSA Qs e

TOP CLASSICAL
CROSSOVER ALBUMS"

II ARTIST
TITLE IMPRINT & KUMEER | DISTRIBUTING LABEL
1 8

2| in STING ®

IF O A WINTERS BIGHT.. CHEH#TY1 RES05 D INNERSAL CLAGELS GAOWF &)
s ANDREA BOCELLI
WU MAVIDAD B SE UGG LATHD G35 UMAE &) I
"™ : g ANDREA BOCELLI
b INCANTO SUGAR 012167/ DECCA & d
ﬁ JOSHUA BELL —I
AT HONE WITH FRIERDS 50N CLAGSLAL S2716/S0NY MASTERWURG |
IL DIVO
6 59 THE PROMISE 5vCOCOLUMELS SE0ER SONY MUSIC &) .
H@ MORMON TABERNACLE CHOIR -I
RING CHRESTMAS BELLS IMORMON TREEFINACLE CHOR H3338
& 33 DAVID GARRETT
VD GARRETT DECCA, 01 2572 UNNERSAL CLASECS GRIUP
SARAH BRIGHTMAN
SYMPHONY: LIVE 4 VIERMA MARHATTAN 21581 HLG &1
|| 35 PAUL POTTS
PASSIOME SYLO/ COLUMBIA 474359/50NY MUSIC 2
THE NORTHERN LIGHTS ORCHESTRA
YA M CART WROTE WTE CHRESTMAS Vo A LA S PERFER] SOIAD TG
'WINTER MAGIC DECCA 013540

ﬁ ANNIE MOSES BAND
CHRIGTIAE WH THE MANE MOSES BAND WATALNE SEION 11455007 MC3E &)
CHARLIE BAGGETT
| 2 12 1| OKLY DREAM OF YOU BRG 1288

SE SOUNDTRACK !]
AHGELS & DEMONS SONY CLASSICAL SO0 S0NY MASTERDRG

0 TOP .
WORLD ALBUMS

I. e e l
TITLE IMPRINT & HUMBER [ DISTRIBUTING LAEEL
2

16 AN RODRIGO Y GABRIELA
RUBYWORKS D030*/ATO @

TROPICAL RAIN
JESSY J PEAK/CME

2
@ﬁ SWEET SUMMER NIGHTS
MAJEE HEADS LF
 BURNIN
42 PAUL TAYLOR PEAK/CMG

N§ TALK OF THE TOWN
DARREN RAHN KUGROOVE
5 3 SOLDIER OF LOVE
SADE EFIC,COLUMEIA
 BOGOTA BY BUS
JESSE COOK COACH HOUSEET

5 3 TWUANA DANCE
RICK BRAUN ARTISTRY

g 11 CHASING PIRATES
NORAH JONES BLUE NOTE/CAPITOL @
TOUCH
BONEY JAMES CONGORD/GMG
15 35 WHO WILL COMFORT ME
MELODY BARDOT VERVE

I WINE NIGHT
PAUL BROWN + MARC ANTOINE FEAK/ GG

1§ 11 RETRO BOY
RIGHARD ELLIOT ARTISTRY

.i§ SONGBIRD
CRAIG CHAOUICO SHARACHIE

NIKKI'S WALK nﬁ RODRIGO Y GABRIELA
JEFF GOLUB E7 LIVE IN JAFAN ATO 21638 &
ST

B VARIOUS ARTISTS W

3 6 CELTIC WOMAN
‘THE GREATEST JOURNEY: ESSENTL COLLECTION MARHATTAN 34124815

m THE IRISH TENORS
CHRISTMAS HAZOR & TIE 83054
4 o4 CELTIC THUNDER
TAKE ME HOME CELTIC THURDER 0°3087/DECCA

g VARIOUS ARTISTS m
PLAMG IR CHANGE: SONGS AROUND THE WORLD HEA 31130 &
5 67 CELTIC THUNDER
©_AGT TWO CELTIC THUNDER 017506/0ECCA

LOREENA MCKENMNITT
AMEDTERRANEAN OYSSEY CLIMLA ROMDVWERVE (4340505

11 g FELA
THE BEST OF THE BLACK PRESIDENT MEGAFTFICE 51502 &

THE VERY BE
'WARM HEART OF AFRICA GREEN OWL 007
BEBEL GILBERTO
ALL TN ONE VERVE 013353,V6
BELA FLECK
WS 12 33 Jimow pows YoUR HEART ROUNDER 810534

g THE BABY EINSTEIN MUSIC BOX ORCHESTRA
f BABY EINSTEIN: WORLD MUSIC WALT DISNEY D037

g 13 JESSE COOK
THE RUMEA FOUNDATION GOACH HOUSE 2002/E1

10 SR LR
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TITLE
ARTIST (IMPRINT | FROMOTION LABEL)

DILE AL AMOR
AVENTURA [FREMIUM LATIN)

<i§ ARTIST

(BE TITLE (MFRINT / PROMOTION LABEL)

# AVENTURA T
AR RN = i v wscLin 2]
ANDREA BOCELLI

O MAVIDAD 5UOGAR SENTELWAERSAL MUSK LATHD ESRBUMLE &

. ALEJANDRO FERNANDEZ

| DO NUMDAS: EVLUCION UNVERSAL MUSK LATIND 01 3688 1MLE |

SE ME VA LA VOZ
_ALEJANDRO FERHANDEZ (UINIVERSAL MUSIC LATING)
LOOKING FOR PARADISE
[ ALEJANDRO SANT FEATURING ALICIA KEYS [WARNER LATINA)
& 24 TEIRA MEJOR SIN MI
S Loehay JOAN SEBASTIAN [MUSART/AALECA
LA CALABAZA
'S LA ARROLLADORA BANDA EL LIMOM (0154
13 25 TE VES FATAL
B'. EQUIVOCADA
(0T THALLA (SOMY MUSIG LATIN)
g ESTUVE
1 ALEJANDRD FERNANDEZ (FONOYISA
9 ﬂ. DID IT AGAIN {LO HECHO ESTA HECHO)
R SHAKIRA (EPIC/SONY MUSIC LATIN) ____
1§ 14 DERECHO DE ANTIGUEDAD
LA ORIGINAL BANDA EL LIMON (FONOVISE)
GRACIAS A TI
. WISIN & YANDEL FEATURING ENRIQUE INGLESIAS (WY MACHETE)
19 11 NI CON OTRO CORAZON
-5 UL PEDRO FERNANDEZ (FONOVISA)
45 5 FELIZNAVIDAD
SRR TITO "EL BAMBIND® [SIENTE)
LO INTENTAMOS
2 38 ESPINDZA PAZ (DISA/ASL
SU VEN

1 ENO
e | AVENTURA (FREMIUM LATIN)
17 2 MI COMPLEMENTO

| “%_L0S HURAGANES DEL NORTE (0154
.4 » EL DOCTORADO
M08 oy oue (FINA}
22 g SINEVIDENCIAS
- BANDA M5 [DISA/ASL
| 25 4 COLGANDO EN TUS MANOS
© " | CARLOS BAUTE CON MARTA SANCHEZ (WARNER LATINA
1% 16 ESCLAVO DE SUS BESOS
_DAVID BISBAL [VALE/UNIVERSAL MUSIC LATING)
ERES TODO TODO
SIS JULION ALYAREZ Y 5U NORTEND BANDA (DISAASL)
5y 7 ME ENAMORE DE TI

e = s CHAYANNE (SONY MUSIC LATIN

- HASTA ABAJO

) % 4'__ DON OMAR (MACHETE|
32 9 S0Y TODO TUYO

_LOS TUCANES DE TIANA (FOROVISA/MU

NI ROSAS NI JUGUETES
PAULINA RUBID (UNIVERSAL MUSIC LATIND)
MIENTES
30 ‘ CAMILA (SOKY MUSIC LATIN)
1 CAMINOS DIFERENTES

| _ROBERTO TAPIA [FONCVISA MUSIVISA)

3 1o TE AMO
*" " CUMBRE NORTENA (50NY MUSIC LATIN)

g GRITO MUNDIAL

._DADDY YANKEE (EL CARTEL
% 7 YO ME CONFIE

| | ANDRES MAROUED ‘EL MACDIN DISK)

g YA LO SE
3B e mvemn (FORDVISA)
33 7 AMOR QUEDATE

| | JENCARLOS (ELILLSEVE)

i [" CIELD AZUL, CIELO NUBLADD AKA CIELD NEVADO
SR PESADO {DISA/ASL)
% 7 SEXY CHICK

DAVID GUETTA FEATURING AKON (G ASTRAUWERKS CAPITOL)

SENTIMIENTOS DE CARTON
DUELD (FONOVISA/MUSIVISA)
MEET ME HALFWAY

100000000000

a7 3

THE BLACK EYED PEAS (INTERSCOPE
i ?# """ 6  EMPIRE STATE OF MIND
| i S0 JAY-Z + ALICIA KEYS [ROC HATION
@ 5 3 BAD ROMANCE
- LADY GAGA (STREAMLNE KONV CHERRYTREE INTERSCOPE)
Q FELIZ
.. L KANY GARCW (SOMY MUSIC LATIN)
PERRRR CaniT DE ANGEL
B LARRY HERMANDEZ [MENDIETA/ FOROVISA/MUSIVISA)
\ 4= 4 SINTINOVIVO
@ ATA e o1 st
@ Ligll PONTE EN MI LUGAR
Bkl ESPINOZA PAZ (DISA/ASL
| b 5 SIN QUERER
" | EDNITA HAZARID [SONY MUSIC LATIN)
TE SIENTO
4 WISIN & YANDEL (WY MACHETE/UNIVEREAL MUSIC LATING)
?.g: 90 MILLAS (90 MILES)
| LOS INOUIETOS DEL NORTE (EAGLE MUSIC)
20 EL BORRACHO

@ ik GRUPD MONTEZ DE DURANGO (DI5A)

B MIRAME
a9 ‘3‘ <k VICTOR MANUELLE (KIYAVI)

4 3 ALEJANDRO FERNANDEZ
05 MUNDOS-: TRADICION FONOVISA 35437 2UMLE L
| ;'\ JENNI RIVERA |
00" L GRAN SENORA FONOVISA 354398/UMLE
3 WISIN & YANDEL
LA REVOLUCION WY/ MACHETE 012957/ UMLE &

| THALIA |
| PRIMERA FILA S0NY MUSIC LATIN 56091
7 JENCARLOS

_BUSGAME BULLSEYE 5014 |
. MARCO ANTOMNIO SOLIS |
| MAS DE MARGO ANTONIO SOLES FONOVISA 354215 UMLE & [0

12 g TONYDIZE

8 L& MELODIA DE
1 g TITO 'EL BAMBINO®
SR e e L vicToRm i MU AT stsm L
|| § LARRY HERNANDEZ
' BANDA EL RECODO |
ME GUSTA TODD DE TI FONOVISA 354304/ UMLE & §
INTOCABLE
: CLASSIC GOOO0-1 60130VSONY MUSIC LATIN
' DRACO
SIS AMOR VINGIT OMMIA SONY MUSIC LATIN 50900
1§ g EDNITA
SOY SOMY MUSIC LATIN 55924
, ESPINOZA PAZ |
YO NO CANTO, PERD LD INTENTAMOS ASLTISA 730250 UMLE |
15 g GILBERTO SANTA ROSA
2 : L0 MEJOIR D€ GILBERTO EN LA MAVIOADES 500y MUSIC LATIN G167
., PESADO
§ DESDE LA CANTIMA: VOILUMEN 1 DISA TZE553 UMLE & |
TERCER CIELO

TR USIHY NUSEG LATH

14 4

i B WD BTN |
bl PATRULLA 81 |
S0 SINTINO VIVE DISA 721 404/UMLE |

VICENTE FERNANDEZ
| MECESITO DE TI SONY MUSIC LATIK 53252
.| EL TRONO DE MEXICO
- _HASTA M1 FINAL FONOVISA 354315/UM

COSCULLUELA
EL

LE

WHE MLEL L RE
ALEJANDRO FERNANDEZ |
-, D05 MUNDOS UNNERSAL MUSIC LATINIFORDAISA 354350 UMLE |
LUIS FONSI O
J  PALABAS THL SLERGH) LIVEREM
ALEJANDRO SANZ
PARAISO EXPRESS WARNER LATINA 522519 [
LARRY HERNANDEZ =
5 16 HARCO CORRIDOS MENDIETA/FONCVISA 570037/ UMLE
, TITO "EL BAMBINO® o
| EL PATRON SIENTE 653883/UMLE -
ZONE DTAMBORA
ESTO TIENE BOOM BOOM MULIFE INGITAL EXSS0Y MLISE LATR —
JOAN SEBASTIAN [
28 3 JOHNNY VENTURA
_VOLVID L\ WAVIDAD HOMERDY 721
4 s LOS TIGRES DEL NORT
* LA GRANJA FORDVISA 354192/UMLE &
4 THALIA
PRIMERA FILA (EP) 50NY MUSIC LATIN 60160 EX & i
LUIS ENRIQUE i
CICLOS TOP STOP SQ‘\?_@
VICTOR MANUELLE
YO MISMO KIYAVI 24754/508Y MUSIC LATIN
jo JUAN GABRIEL
! MIS AMIGOS (1505 6
41 27 LAURA PAUSINI
: PRIMAVERA ANTICIPADA WARNER LATINA 516627
., ., DON CHETO |
7 | EL KTME DE USTEDES PLATING B832
a3 31 HECTOR ACOSTA
SMPUMENTIL. EL TORTO (LW VEVEN LECANIERSA_ WULSKC LATRD EE3601 AN E
| DAVID BISBAL
R P NSO WEIAR ¥ GLMENEGAL MG LATEIO 15601 A
5y EL TRONO DE MEXICO o
ALMAS GEMELAS FONOVISA 353804/ UMLE
| LA QUINTA ESTACION
| SIN FRENOS SONY MUSIC LATIN 44947
s JOSEPH FONSECA
5 ANANTE BACHATA VEERMLUGCUNVERSAL MUSIC LATIND B3I753UMLE
. VARIOUS ARTISTS I
S RADIO EXITOS: EL DISCO DEL AND 2008 DISA T24157UMLE |
4 § LOS RIELEROS DEL NORTE
EN VIVD: PARA TI FONOVISA 354285 UMLE &
45 NELLY FURTADO i
© M PLAN NELSTAR LKIVERSAL MLUSK LATIND 013378 UMLE |
RICARDO ARJONA
48,58 ST0 PISO WARNER LATINA 516665 D
o LA ARROLLADORA BANDAEL LIMON |
SERE DRANANTE: 30 SUPER EXTT0S DISA 72135 LUMLE

E

T725B0NT MUSIC LATIH §

HOTEL ROOM SERVICE
S0 45 12 PITBULL (MR. 305/FOLO GROUNDS, J RMEG)

Wisin & Yandel land their 21t top 10 on Latin Rivythm
Airplay as “Te Siento” jumps 34-6 (1.8 millian ls-

lener Impressions, up 213%). It extends thelr lead

for most top 105 In the chart’s history, giving them
four more than Daddy Yankee's 17. The 28-spot leap 8 -
s the biggest since Alejandro Sanz’s “Looking for
Paradise” jumped 38-9 In the Oct. 24, 2009, ksue.

54 |

% 7 OLGA TANON
413 MG 00205/50NY MUSIC LATIN @&

Elvis Crespo’s new tropical group, Zone D'Tambora,
debuts at No. 3 on Tropical Albums and at No. 30
on Top Latin Albums with *“Esto Tiene Boom
Boom,” selling 2,000 copies. The last new act lo
detiut 2 high on the former chart was Tiempa
Libre, which entered at No. 3 with “Bach in
Havana™ in the June 13, 2009, lssue.
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TITLE

B ARTIST {IMPRINT | PROMOTION LABEL)
Q 10 Ei ME GUSTA TODO DE TI |
BANDA EL RECODO FONOVISA

RIRPLAY SALES DATA
MONITORED BY COMPILED BY

nielsen n

SoundScan

."E g5 TiTLE

3’ ’g ARTIST (IMPEINT / PROMOTION LAREL)

1 114 E! LOOKING FOR PARADISE
ALEMRDAD SAAZ FEATUSING ALIGIA KEYS WIRMER LATIA,

HAY OJITOS

INTOCABLE GOOD-US0NY MUSIC LATIN

LA CALABAZA

LA ARROLLADORA BANDA EL LIMON D154

TE IRA MEJOR SIN MI

JOAN SEBASTIAN MUSART/BALEDA

TE VES FATAL

EL TRONO DE MEXICO FONOVISAMUSIVISA .
(1113 DERECHO DE ANTIGUEDAD
LLICTS I LA ORIGINAL BANDA EL LIWON FONOVISA
NI CON OTRO CORAZON

PEDRO FERNANDEZ FORDVISA

LO INTENTAMOS

ESPINDZA PAZ DISA/ASL

ESTUVE

ALEJANDRD FERNANDEZ FOMOVISA

Ml COMPLEMENTO

L0 HURACANES DEL NORTE D154

SIN EVIDENCIAS
_ BAKDA WS DISA/ASL i

ERES TODO TODO

JULION ALVAREZ ¥ SU NORTERD BAKDA DI5A ASL
S0Y TODO TUYO

LOS TUGANES DE TUANA FONCVISA MUSIVISA
CAMINOS DIFERENTES

ROBERTD TAFIA FONOVISA/MUSIVISA

TE AMO

CUMERE MORTENA 50NY MUSIC LATIN

YO ME CONFIE

ANDRES MAROUEZ "EL MACIZO" D154

YA LO SE

SENNI RIVERA FONCYISA

SUFRE

LOS DAREYES DE LA SIERRA DISA

CIELD AZUIL, CIELO NUBLADO AKA CIELO NEVADO

PESADD D158 ASL

SENTIMIENTOS DE CARTON
DUELD FONRDVISA MUSIVISA

e
& TITLE
g! E! ARTIST IMPRINT / PROMOTION LABEL)

1 1 18
4

fec ven e BuLeTs
CHRISTMA

DILE AL AMOR ‘
AVENTURA PREMIUM LATIN

o s g EQUIVOCADA

THALIA SONY MUSIC LATIN
6 3 12 SE ME VA LA VOZ
= . ALEJANDRO FERNANDEZ UNIVERSAL MUSIC LATING
8 DID IT AGAIN (LO HECHO ESTA HECHO)
SHAKIRA EPIG/SONY MUSIG LATIN
COLGANDO EN TUS MANOS
CARLDS BAUTE CON MARTA SANCHEZ WARNER LATINA

DILE AL AMOR
AVENTURA FREMIUM LATIN

(-]
E==
=
=

7 5 7 ME ENAMORE DE TI
=] CHAYANME SCNY MUSIC LATIN
8 5 18 ESCLAVO DE SUS BESOS

DAVID BISBAL VALE/URIVERSAL MUSIC LATING
MIENTES
GAMILA S0MY MUSIC LATIN
9 18 GRACIAS A TI
_ISIK & YANDEL PEATURIAE ENRSOUE IKGLESIAS W MACHETE
FELIZ NAVIDAD
 TITO "EL BAMBINO" SIENTE
SU VENENO
i AVENTURA PREMIUM LATIN
14 19 NI ROSAS NI JUGUETES
PAULINA RUBI) UINIVERSAL MUSIC LATING
EL DOCTORADO
TONY DIZE FINA
AMOR QUEDATE
| JENCARLOS BULLSEYE
16 24 MANOS AL AIRE
MELLY FURTADO NELSTAR/UMIVERSAL MUSIC LATING
LOBA
SHAKIRA EFIC/SONY MUSIC LATIN
FELIZ
KANY GARCIA S0MY MUSIC LATIN
EL AMOR
15 44 TITO "EL BAMBING” SIENTE
SIN QUERER
EDNITA NAZARIO S0NY MUSIC LATIN

w5 B8 TITLE

3; ;g ARTIST (IMPEINT /| PROMOTION LABEL)

17 E! HASTA ABAJO
N MACHET|

MIRAME

VIGTOR MANUELLE KI'¥AVI

SE ME VA LA VOZ

ALEJANORD FERNANDEZ UNIVERSAL MUSIC LATIND
HASTA ABAJO

DON OMAR MACHETE
MI CAMA HUELE A TI

TITO "EL BAMEINO" FEATURING 200N & LENRDX SIENTE

COMO VOLVER A SER FELIZ
LINS ENRIQUE TOP STOF

jg MADIE TE AMARA COMO YO

DYLAND ¥ LENNY SONY MUSIC LATIN
4 4 DILE AL AMOR
AVENTURA PREMIUM LATIN
5 7 TEAME EN MIS SUENOS
REM & KEN-Y PINA
7 1p GRITO MUNDIAL
DADDY YAMKEE EL CARTEL
3 2 LN TE SIENTO
LRI wism 5 VANDEL worWCHETEARNERSAL MU LATHD

. 000

SU VENENO

AVENTURA FREMIUM LATIN

GRACIAS A Tl

| WISIN & YANDEL FEATURIN ENIOUE INGLESIAS W/ MACHETE

COMO SERIA
INDIO NU TRIBE

FELIZ NAVIDAD
TITO “EL BAMBING SIENTE

EL DOCTORADO
TONY DIZE FINA

CARITA LINDA

(GRLPD MANIA FEATURING DLGA TARON JMGEINY MUSIC LATIN

GRITO MUNDIAL

DADDY YAMKEE EL CARTEL

STAND BY ME

PRIMCE ROYCE TOP 5TOP

DID IT AGAIN (LO HECHO ESTA HECHO)
SHAKIRA EPIC/SONY MUSIC LATIN

LA VI LLEGAR
REY RUIZ GaA/SONY MUSIC LATIN

HOTEL ROOM SERVICE
PITBULL MR 305/POL0 GROUNDS/J/RMG
SOLO TE PREGUNTO
WIBAL & ALEX FRESH
VOY A PINTARTE

| KG2 SONY MUSIC LATIN
INTENTALO
J. MARTIN FLIA

& 12 ELDOCTORADO
TONY DIZE PIRA

s FELIZ NAVIDAD

TITO "EL BAMEING" SIENTE

GRACIAS ATI

'WISIN & YANDEL FEATURING ENRIOUE INGLESIAS WY/ MACHETE

13 g PRRRUM

COSCULLUELA SIENTE

SEXY CHICK

[DAVID GUETTA FEATURING AKDN GUM ASTRALWERKS LAPITOL

EMPIRE STATE OF MIND

JAY-Z + ALICIA KEYS ROL NATION

21 14 WATAGATAPITUSBERRY

SEMSATO DEL PATIO FEATURING BLACK POINT TIEUROR

©6:-0-00

-
L]
=

REFPLAY
TYAZ TIME |5 MONEY/BELUGA HEIGHTS/REPRISE
DOWN
JRY SEAN WAYNE
g § SEMEVALAVOZ

ALEJANDRO FERMANDEZ UNIVERSAL MUSIG LATING
LOOKING FOR PARADISE
ALEJANDRO SAMZ FEATURING ALICIA KEYS WARNER LATINA
DID IT AGAIN (LO HECHO ESTA HECHO)
SHAKIRA EPIC/SONY MUSIC LATIN
1§ g SOLO TE PREGUNTO

WIBAL & ALEX FRESH
RELAJATE
EL JOEY FAE

REPUBLIC
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-
~
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S ON THE CHARTS

Only two 2009 Christmas singles made the Latin charts this week—the
airplay tracking period that includes Dec. 25. On Tropical Airplay, “Feliz
Navidad” by Tito “El Bambino” jumps 18-10, while Olga Tanon's “Navi-
dad Boricua” dips 20-22 after peaking at No. 14 a month ago. Overall,
Los Bukis’ 1987 track “Navidad Sin Ti" was the most-played Christmas
song with 3.8 million listener impressions. Because it's an older title, it's
ineligible to chart on our current-based lists.

—Rauly Ramirez

Data for week of JANUARY 9, 2010 |

magazinesdownload.com
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Re-Entry EUROPEAN HOT 100, EURD DIGITAL SONGS, EUROPEAN ALBUMS: Compied from the national singles and

sales charts, raspactively, of 1% European countries. EURDPEAN AIRPLAY: Comailed trom 16 European countries as montored and tabulated by Maelsen Music Control,

itz of the World is compiled at B#board/London. RE:

O JaAPAN

ALBUMS

Billbeard

=~ UNITED KINGDOM

ALBUMS

@i S (HANSHINSOUNDSCAN JAPAR/
EE SE PLANTECH) DECEMBER 29, 2009

1 NEW IKOMONOGAKARI

HAJINARI WO UTA {C0/OVD LTD EDITION) EPIC
FLUMPOOL
WHATS FLUMPOOL!? AMUSE

3 1 NAMIE AMURO

PAST<FUTURE (GO +DVD) AVEY TRAX
i IKOMONOGAKARI
HAJIMARI ¥O UTA EFIC
5 4
n EXILE
A SUBEK) MIRAI E [SI0E A COVEVE LTD ED) AVEX TRAS
7 p YUSUKE

AND - KDNNAN DEKIMASHITA KEDO

GREEEEN
IMAMADE M0 A MEN B MEN DESUTO! LINIVERSAL
9 9 ARASHI
ALL THE BEST! 1980-2000 J-STORM
! EVERY LITTLE THING
EVERY BEST SINGLES COMPLETE AVEX TRAX

ALBUMS

EXILE
Al SUBEKIA MIRAIE {SIDE C) AVEX THAX

SORY WUSE

E! EE (SHEP/IFOP/TITE-LIVE)  DECEMBER 20, 2000

1 1 THE BLACK EYED PEAS
THE EN.O INTERSCOPE

! VARIOUS ARTISTS FRA
MOZART L'OPERA ROCK WARNER

s 4

5 5 ERA
[ERA CLASSICE MERCURY

RENAUD
MOLLY MALOKE - BALADE IRLANDAISE VIRGIN

7 {5 MICHAEL JACKSON
MICHAEL JACKSON'S THIS 15 IT MJJ/EFIC

EDDY MITCHELL
GRAND ECRAN POLYDOR

9 8 CHARLOTTE GAINSBOURG
IRM BECAUSE

HE MARC LAVOINE
VOLUME 10 MERCURY

MUSE
THE RESISTANCE AGE/HELIUM 3

MYLENE FARMER
0. 5 0N TOUR POLYDOR

(THE DFFICIAL
UK CHARTS 0.}

B g
1 2 MICHAEL BUBLE
CRAZY LOVE 1 43/REPRISE

SUSAN BOYLE
| DREAMED A DREAM SYL0
3 3 THE BLACK EYED PEAS
THE EMLD INTERSCOFPE
LADY GAGA

JLS
JLS EFIC

THE FAME STREAMLINE SDRUNE CHERRYIREE NIERSDOPE
5 &

ROBBIE WILLIAMS

REALITY KILLED THE VIDED STAR GHAYSALISMRGIN

7 {0 TAKE THAT
THE GREATEST DAY - THE CIRCUS LIVE POLYDOR

SNOW PATROL
a9 1 WILL YOUNG

DECEMBER 27, 2009

UF TO KOW FICTIONPOLYDOR
THE HITS 19/RCA

ns GHERYL COLE
3 WORDS FOLYDOR
J Ittt e E—————————

> cANADA

ALBUMS

<« GERMANY

ALBUMS

E‘E §§ (MEDIA CONTROL) DECEMBER 20, 2000

1 2 ROBBIE WILLIAMS
REALITY KILLED THE VIDED STAR CHAYEALS RGN

ICH + ICH
GUTE REISE DOMESTIC POF

3 3 LADY GAGA
‘THE FAME STREAMLIE KONUWE CHERFNTAEE WTEASC0PE

DAVID GARRETT
CLASSIC ROMANCE WARNER

5 1 XAVIER NAIDOO
ALLES KANS BESSER WERDEN KAIDDD
STING
IF 0% A WINTER'S NIGHT CHERRYTREEDG

7 [ ADORO
FUER IMMER UND DICH LNIVER AL

MICHAEL HIRTE
EINSAMER HIRTE UKD DIE SCHOENS S0NY MUSIC

9 7 PETER FOX
PETER FOK & COLDSTEEL LIVE AUS BERLIN WARNER

< AUSTRALIA

ALBUMS

FUR
WUENSCHE CAPITOL

gEiE [MIELSEN BOSSOURDSCAN)  JARUARY 8, 2009
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After 10 weeks on the UK.
Albums chart, Michael Bublé's
“Crazy Love™ ascends to the No. 1
spot, bumping Susan Boyle's I
Dreamed a Dream™ to No. 2.
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PUBLISHING: Warner/Chappell Music names Juan Madrid VP
of urban A&R and Ryan Press senior director of urban A&R.
Madrid was VP of urban A&R at Sony/ATV Music Publishing,
and Press founded Press Conf e Man t.

BMI promotes Jessica Frost to director of business
development/licensing. She was associate director of
business development.

e |
4

SPAULDING

LeBARRON

GRAHAM

DISTRIBUTION: Universal Music Group Distribution pro-
motes Ron Spaulding to president of Fontana. He was exec-
utive VP/GM.

TOURING: Facility management/consulting services firm
VenuWorks names Robert LeBarron executive director of
the Bemidji (Minn.) Regional Events Center, which will open
in the fall. He was GM of the Mullins Center at the University
of Massachusetts in Amherst.

RADIO: CBS Radio appoints Pio Ferro VP of Spanish-
language programming and PD of KMVK Dallas.

RELATED FIELDS: The San Francisco chapter of the Na-
tional Assn. of Record Industry Professionals appoints Tamra
Engle senior director of marketing and programs and Nate
Beats director of membership and outreach. Engle founded
GuitarTam Music, and Beats founded Make Your Hit Produc-
tion and N8Beats Production.

MTV Networks International in Canada promotes Jon Gra-
ham to VP of marketing, sales and partnerships. He was di-
rector of marketing and international partnerships in Canada
for Nickelodeon and Viacom Consumer Products.

Music Choice names Moira Noriega director of con-
tent. She was director of production at Hoodiny Enter-
tainment Group.

—Edited by Mitchell Peters

MeMAHDH: JAMES MIMCHIN
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VH1, DO SOMETHING PARTNER FOR 2010
AWARDS SHOW
The Do Something Awards have found a new home on VH1.

The show will air live July 27 from an as-yet-undetermined
Los Angeles venue. The music-based cable network has com-
mitted to televising the awards for the next two years, accord-
ing to VHI president Tom Calderone.

“Thisis something that fitsa pop culture moment that we're
in right now, particularly with our president really throwing
the volunteerism initiative out in this world,” he says, calling
DoSomething.org “avery rock’n'roll organization, like us, and
it just fits.”

Celebrity bookings for the show hadn’t been finalized at press
time, but Calderone says it will feature a strong live musical
component. “We really want music to be a part of the show,” he
says, noting that one idea is to include songs from the past year
with inspirational themes. “There are a lot of artists who've
taken the time to write music that invokes change.”

The show will also honor five nominees who've demon-
strated social change. The finalists will receive a minimum of
$10,000 in community and grant scholarships, and the grand
prize winner will be given $100,000 in community grants.

“You'll hear their stories and see what they've done and learn
about what got them to that place,” Calderone says. “There's
always a reason why people gravitate to a cause, and to learn
about that is an important part of the story.”" —Mitchell Peters

|

Friends and industry well-
wishers gathered at SESAC's New York
office Dec, 9 to celebrate songwriter/producer
Angela Hunte's No. 1 song "Empire State of Mind," a hit for
Jay-Z and Alicia Keys, Hunte accepted a plague from SESAC
commemorating the triumph. From left: SESAC chairman/CEQ Stephen
Swid and VP of writer/publisher relations Linda Lorence Critelli, Hunte, EM|
Music Publishing president of North American creative Big Jon Platt and SESAC
WP of writer/publisher relations Trevor Gale. FHaTo: COURTESY OF SHAWN EHLERS

Robin Thicke celebrated the release of his new
album, “Sex Therapy," with a bash held Dec, 14
at Butter in New York. Partygoers included
Jay-Z, Beyoncé, Leighton Meester, John
Legend and Usher. Thicke performed several
songs and surprised the crowd by calling
Meester onstage for a special performance of
her new single, "Somebody to Love.” pwoto.
COURTESY OF BRIAN ACH/GETTY IMAGES

More than 30 Latin artists
converged in Las Vegas to record
“La Gota de la Vida" (The Drop of
Life), a song written by Universal
Music Latino artist/pianist Arthur
Hanlon to benefit the Unete con la
Gota de la Vida campaign, which
benefits City of Hope. The
campaign seeks to create
awareness within the Latin |
community about the importance
of bone marrow donations. Artists
who have recorded so far include
Fanny Lu, Enrigue Iglesias, Luis
Fonsi, Aleks Syntek, Franco De
Vita and David Bisbal. From left:
Project producer Luis Medina of
UMNO Productions, Hanlon, Fanny
Lu, executive producer/campaign
co-founcler Salvador Trevifio and
BMI assistant VP of Latin music
Delia Orjuela.

From left at the
"Twilight Saga: New
Moon® premiere at the Mann
Village Theatre Nov. 16 in
Westwood, Calif: Atlantic Records
GM/executive VP Livia Tortella, Death
Cab for Cutie's Chris Walla, Summit
Entertainment co-chairman/president
Patrick Wachsberger and co-chairman,
CEC Rob Friedman, Chop Shop Music
Supervision owner Alexandra Patsavas and
Summit Entertainment president of worldwide
production and acquisitions Erlk Felg. The film's
soundtrack has been certified platinum and
features Death Cab for Cutie's single "Meet Me on
the Equinox.” pPHOTO: COURTESY OF ALEX BERLINER
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JACK’S BACK

will constantly pop up; that's always a
pretty relevant part of my life. I'll spend

An unexpected early end to 2009 tour-
ing for Jack's Mannequin—the group
was on Weezer's recently canceled U.S.
tour—has allowed Andrew McMahon to
get cracking on the group’s third album.

McMahon says he's in the “initial
stages™ of working on the follow-up to
2008's “The Glass Passenger,” but early
indications are that the new songs will
take on a “broader scope,” moving
away from his battle with leukemia to
touch on other subjects.

“QObviously for me the big thing is
just pushing past the experiences of
these past several years and starting
to write about some other topics,”
McMahon says. “The relationship thing

the rest of the winter trying to put to-
gether ideas.”

Sonically, McMahon says he's “defi-
nitely finding a lot of awesome new
music I've been enjoying” that may in-
fluence the approach he takes. But over-
all he predicts the new album “will prob-
ably have a bit of freeness—I| don't want
to say ‘carefree,’ but just sort of an inher-
ent, relaxed approach, which is kind of
exciting as far as getting a little distance
from ‘Passenger.’ "

McMahon is also prepping for a 10th-
anniversary reunion of his other band,
Something Corporate, at the Bamboo-
zle Left Festival, but the group doesn't
have any recording plans at the moment.

McMAHON
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