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ON THE CHARTS 

PAGE ARTIST /TITLE 

THE BILLBOARD 200 42 BON JOVI / 
THE CIRCLE 

TOP INDEPENDENT 44 JASON ALDEAN / 
WIDE OPEN 

TOP DIGITAL 44 BON JOVI I 
THE CIRCLE 

TOP HOLIDAY 44 ANDREA BOCELLI / 
MY CHRISTMAS 

HEATSEEKERS ALBUMS 45 A LANGE / 
JACK AND COKE 

TOP COUNTRY Qg 
PLAY 

CARRIE 
ON 

UNDERWOOD I 

TOP BLUEGRASS 49 PATTY LOVELESS / 
MOUNTAIN SDUL II 

TOP R &B /HIP -HOP 50 MICHAEL JACK SON/ 
MICHAEL JACKSON'S THIS Is TT (SOUNDTRACK) 

TOP CHRISTIAN 52 FLYLEAF/ 
MEMENTO MORI 

TOP GOSPEL 52 BEBE & CEDE WINANS/ 
STILL 

TOP DANCE /ELECTRONIC 53 
OWL CITY/ 
OCEAN EYES 

TOP TRADITIONAL JAZZ 53 MICHAEL BUBLE / 
CRAZY LOVE 

TOP CONTEMPORARY JAZZ 53 VARIOUS ARTISTS / 
HIDDEN BEACH RSC. PRESENTS: UNWRAPPED VOL. 6 

TOP TRADITIONAL CLASSICAL 53 BARTOLI! CEC 

SACRIRCI UM HCI 

TOP CLASSICAL CROSSOVER 53 ANDREA BOCELLI / 
MY CHRISTMAS 

TOP WORLD 53 RODRIGO Y GABRIELA / 

TOP LATIN 54 ALEJANDRO SANZ I 
PARAISO EXPRESS 

6 SONGS 
PAGE ARTIST /TITLE 

THE BILLBOARD HOT 100 46 JAY-2 + ALICIA KEYS / 
EMPIRE STATE OF MIND 

HOT 100 AIRPLAY 47 JAY -Z + ALICIA KEYS / 
EMPIRE STATE OF MIND 

HOT DIGITAL SONGS 47 OWL CITY / 
FIREfLIES 

HEATSEEKERS SONGS 45 DAVID NAIL / 
RED LIGHT 

MAINSTREAM TOP 40 48 JASON DERULO! 
WHATCHA SAY 

ADULT CONTEMPORARY 48 TAYLOR SWIFT / 
YOU BELONG WITH ME 

ADULT TOP 40 48 KINGS OF LEON / 
USE SOMEBODY 

ROCK SONGS Q$ BREAKING BENJAMIN! 
I WILL NOT BOW 

ACTIVE ROCK 48 BREAKING BENJAMIN / 
I WILL NOT BOW 

HERITAGE ROCK 48 
CHECK 

ALICE 
MI 

NY CHABRAIN INS/ 

HOT COUNTRY SONGS 49 LANEED DYYOU ANTEBELLUM/ 
NOW 

MAINSTREAM R &B /HIP -HOP 50 JAYZ +S I 
EMPIRE STATE 

ALICIA 
OF MIND 

KEYS 

RHYTHMIC U 

ADULT R &B 

50 SEONCE/ 
SWEET DREAMS 

r 50 MAXWELL/ 
BAD HABITS 

HOT RAP SONGS ' S0 JAY -Z +ALICIAKEYS/ 
EMPIRE STATE OF MIND 

HOT R &B /HIP -HOP SONGS 51 JAYd +ALICIAKEYS/ 
M EMPIRE STATE OF INO 

CHRISTIAN SONGS 52 TOBYMAC/ 
CITY ON OUR KNEES 

HOT CHRISTIAN AC SONGS 52 BY 

CITOTY ON 

MACI 
OUR KNEES 

CHRISTIAN CHR 52 TOBYMAC/ 
CITY ON OUR KNEES 

HOT GOSPEL SONGS 52 
CLOSE 

E CODE WINANS / 
CLOSE i0 YOU 

HOT DANCE CLUB SONGS 53 LILY AUEN/ 
F`CK VOU 

HOT DANCE AIRPLAY 53 
TIESTO & SNEAKY SOUND SYSTEM / 
f WILL BE HERE 

SMOOTH JAZZ SONGS 53 
BRIHIGHT WHITE 
BRT 

HOT LATIN SONGS 54 DAVID 
ESCLAVO SUS DE ESOS 

HOT MASTER RINGTONES 

THIS WEEK ON .biz 

8 JAY-2 + ALICIA KEYS / 
EMPIRE STATE OF 

KEYS 

ARTIST / TITLE 

TOP POP CATALOG #1 
PACE OG CROWNS / 
PEACE ON EARTH 

TOP MUSIC VIDEO SALES #1 
THE KILLERS! 
LIVE FROM ROYAL ALBERT HALL 

HOT VIDEOCLIPS a1 
JAY -Z + ALICIA KEYS / 
EMPIRE STATE OF MINN 

TOP DVD SALES #1 G.I. JOE: THE RISE OF COBRA 

(x)uitiivrs 

UPFRONT 
5 FACE THE MUSIC 

EMI's fate hangs 
in the balance as 
owner Terra 
Firma tries to 
address debt. 

8 Digital 
Entertainment 

12 Global 
13 The Indies 
14 Latin 
15 Q &A: Tina Shafer 

ON THE COVER: Kris Allen and 
Adam Lambert photographed 
by Robert Sebree 

FEATURES 
COVER STORY 

16 SHOW TIME Less than a year after the 
"American Idol" wild child burst onto the 
scene in an explosion of glitter and leather. 
Adam Lambert readies his first album. 
Plus: A Q &A with "Idol" victor Kris Allen. 

33 

21 THE EVOLUTION OF LEONA 
LEWIS on "Spirit," Leona Lewis was the 
U.K.'s girl next door who conquered the globe. 
Now, on "Echo," she'¡ taken charge of her 
image and her songwriting -and is ready for 
a world tour. 

24 BLAK IS THE INIEW ROC The Black 
Keys team with Damon Dash, Mos Def and 
RZA for a hip -hop labor of love. 

SPECIAL FEATURE 

27 ON THE RISE Australian sales edge out 
of the red, w th digital leading the way. 
Plus: On The Road 

34 
35 

36 
38 

MUSIC 
'WAR' MACHINE 
30 Seconds to 
Mars gets its fans 
involved on "This 
Is War." 
Global Pulse 
6 Questions: 
Sting 
Reviews 
Happening Now 

IN EVER 
ISSUE 

4 Opinion 
40 Marketplace 
41 Over The Counter 
41 Market Watch 
42 Charts 
57 Executive 

Turntable, 
Backbeat, 
Inside Track 

34 

360 DEGRE 

NEW 1311_I_I30ARD.C,OIVI 

Check out new, exclusive 
content on Billboard.com, 
including video interviews 
with Adam Lambert, Sting 
and Leona Lewis. Plus, take 
a look at the photo gallery 
for the Photos of the Week 
-it's updated every Friday 
with the week's best. 

IVIUSIC AND IVIONE1' 
Join members of the music, 
legal and financial 
communities March 4, 2010, 
at the St. Regis in New York 
to explore challenges and 
key opportunities shaping 
the future of the music 
business. More: billboard 
muslcandmoney.com. 

LATIN MUSIC 
The Billboard Latin Music 
Conference & Awards will 
take place April 26 -29 in 

Puerto Rico at the Conrad 
San Juan, Condado Plaza. 

Don't miss the most 
important Latin music 
industry event. More: bill 
boardlatinconference.com. 

NOVEMBER 28, 2009 
I 
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Under The Influence 
Online Access To Music Can Help Fuel Creativity And Innovation 

BY STEVE PURDHAM 

For years, the debate over the Inter- 
net's impact on the music industry has 
centered on piracy, which has put a siz- 
able dent in the wallets of artists and 
labels alike. 

But Duran Duran bassist John Taylor 
recently shifted the discussion to a new 
area, arguing that the Web is hurting artis- 
tic creativity. 

In a speech delivered at UCLA in Oc- 

tober, Taylor asserted that online plat- 
forms like YouTube and Twitter were 
ruining music, suggesting that the un- 
precedented access to musical influences 
stretching back decades is having a neg- 
ative impact on the creativity of modern - 
day artists. 

By being influenced by music from the 
past, Taylor seemed to argue, aspiring 
musicians will dilute innovation. He also 
maintained that consumers, able to hear 
the music of their heroes at any opportu- 
nity, will quickly tire of it- negatively af- 

fecting the longevity of music. 
All of this is patently untrue and quite 

the opposite to what we are trying to 
achieve at we7, a streaming music serv- 
ice that provides consumers with legal 
access to millions of tracks. 

Modern -day music is a patchwork of 
influences from previous genres. Such 
tracks as Procol Harum's "Whiter Shade 
of Pale" demonstrate this explicitly. The 
track has an organ line influenced by Jo- 

hann Sebastian Bach. Far from under- 
mining the power of the piece, the 
Bach -influenced organ line made the 
song one of the enduring musical clas- 
sics of the '60s. Similarly, the Last 
Shadow Puppets, a side project of Arc- 

tic Monkeys frontman Alex Turner, re- 
leased a debut album last year that 
referenced the music of'60s stars Scott 
Walker and David Bowie and was met 
with critical acclaim. 

The online arena is a vital stepping- 
stone for any artist trying to find an au- 
dience. Scottish singer /songwriter Sand. 

FOR THE RECORD 
Universal Music Publishing 

Group became the worldwide ad- 
ministrator for the Warner Bros. 
Entertainment music catalog in 

2009. A story in the Nov. 21 issue 
was incorrect on this point. The 
story also misspelled the name 
of Rondor Music Publishing. 

John Mayer's musical direc- 
tor is Steve Jordan. A story in 

the Nov. 21 issue was incorrect 
on this point. 

4 BILLBOARD 

Billboard 
PUBLISHER 

HOWARD APPELBAUM 

Thom famously drew thousands of on- 
line fans to concerts streamed from her 
kitchen, which led to a record deal with 
RCA and an international No. 1 hit, "I 

Wish I Was a Punk Rocker (With Flowers 
in My Hair)." 

Similarly, Lily Allen started with a My- 

Space profile and an audience of tens of 
thousands before she signed with EMI 

imprint Regal Recordings and produced 
two hit albums and a slew of top- ranking 
singles. Without the channels now af- 

forded to unsigned artists, would these 
two have made it? Possibly, but it's far 
from being a likelihood. 

Innovation isn't stifled by access to 
music. If anything, great new music often 
emerges from the ashes of previous mu- 
sical movements. Punk was a direct reac- 
tion to the music that preceded it, in the 
same way that Brit pop paid homage to 
the songs of the '60s and '70s. The sug- 
gestion that consumers become tired of 
their favorite artists through overexpo- 
sure can easily be challenged by looking 
at the recent U.K. download and we7 
streaming charts, where long -established 
acts like Fleetwood Mac, Journey and 
Shirley Bassey all made an appearance. 

In terms of the dues owed to online 
music by established artists, there's now 
an argument that the reason there are 
such premiums for tour tickets, long 
after an act's records have gone out of 

NOVEMBER 28, 2009 

production and the original fans have 
developed families and expanding waist- 
lines, is because their music remains rel- 
evant and accessible through online 
channels. U.K. music festivals are now 
awash with veterans of the 'G0s and '70s, 
because music fans in their teens and 
20s are not only aware of Neil Young, 
Bruce Springsteen and Tom Jones but 
have downloaded their music and know 
the words too. It's a situation that was 
unthinkable a decade ago. 

A key factor in the latter -day relevance 
of new acts is the ability to find, discover 
and share music online. When a fan dis- 
covers the original recording of Leonard 
Cohen's "Hallelujah," it's a personal rev- 

elation. When that fan can share it across 
social networks and on his or her blog, it 

can be the catalyst for a revolution. 
Streaming is increasingly used as a means 
to preview tracks, letting consumers sam- 
ple and explore a wide variety of music - 
which can only be a positive for all artists, 
especially those not promoted through 
mainstream channels. 

Ultimately, music couldn't evolve with- 
out artists having access to new influences 
and audiences. Our aim is to provide sus- 
tainable access to every great track de- 
manded by consumers. 

Steve Purdham is co-founder/CEO of 
U.K. music streaming service we7. 
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» >MTV NABS 
RIGHTS TO 
JACKSON DOC 
MTV Networks has 
acquired the 
exclusive U.S. TV 
rights to the 
documentary 
"Michael Jackson's 
This Is It." The 
concert movie took 
in more than $200 
million at box offices 
worldwide in the first 
two weeks of release. 
Such sister networks 
as VH1, BET and 
Palladia will also 
have rights to air the 
film. "This Is It" was 
shot from March to 
June and includes 
concert rehearsal 
and behind -the- 
scenes footage as 
Jackson prepared for 
his planned 
comeback stand in 
London. 

» >PIRATE 
BAY DROPS 
TRACKING 
SERVICE 
The Pirate Bay 
service has been 
significantly altered, 
with the operators of 
the BitTorrent tracker 
saying that there's no 
longer any need to 
provide a tracking 
service. However, the 
Pirate Bay will 
continue to host and 
index torrent files, 
although it will be 
less directly involved 
in the download 
process. The removal 
of the tracker 
element could be an 
attempt to get 
around a legal threat 
to the service. 

»>ROCKIN' 
WINES 
Wines That Rock, a 

partnership between 
the business 
management firm 
RZO and Mendocino 
Wine, has launched 
its first three 
"rock'n'roll varietals ": 
Forty Licks Merlot, 
Woodstock 
Chardonnay and the 
Dark Side of the 
Moon Cabernet 
Sauvignon. RZO 
manages acts like 
the Rolling Stones 
and U2. The wines 
are available at 
wines -that -rock.com 
and will be offered 
at retail worldwide 
in 2010. 

LABELS BY ED CHRISTMAN 

FACE THE MUSIC 
EMI's Fate Hangs In The Balance As Owner Terra Firma Tries To Address Debt 
Terra Firma's recent offer to inject £1 bil- 

lion ($1.7 billion) into EMI Group was a 

bold move by the U.K. private- equity firm 
to shore up its investment in the strug- 
gling major label. 

But the outcome of this latest maneu- 
ver could be that the firm shares owner- 
ship of EMI with creditor Citigroup or is 
forced out altogether. And that, in turn, 
could have implications for a prospec- 
tive and long -speculated tie -up with 
Warner Music Group (WMG). 

Neither Terra Firma nor Citigroup 
would confirm media reports that the 
former's offer was made in hopes that 
Citigroup would forgive a commensu- 
rate portion of Terra Firma's f2.7 billion 
($4.5 billion) loan to buy EMI. 

Of course, Citigroup isn't about 
to forgive any debt, because the 
Terra Firma cash injection 
wouldn't give it any more up- 
side than it has now. 

Right now, it's out £2.7 bil- 

lion, and even if an equity in- 

jection by Terra Firma could eliminate 
EMI's worries, all it would do for Citi- 
group is push off those worries until 2015. 

That's when EMI balloon payments come 
due on Terra Firma's two term loans: L1.5 

billion ($2.5 billion) for the bridge loan 
since converted into a term loan against 
EMI's healthy music publishing business 
and 1.1 billion ($1.8 billion) for the term 
loan against recorded music and music 
publishing, according to Terra Firma's 
financial report for the fiscal year ended 
March 31, 2008. 

So what was Terra Firma chairman 
Guy Hands thinking? Hands may be 
banking on the fact that Citigroup has al- 

most certainly already written down the 
value of the EMI loan and that it was a 

recipient of the U.S. government's 
Troubled Asset Relief Program 

bailout money. 
The only way Citigroup is 

likely to forgive any of Terra 
Firma's debt is if it gets equity 

in EMI. In fact, Citigroup did 

such a deal earlier this year with Source 
Interlink, the parent of music wholesaler 
Alliance Entertainment. After Source In- 
terlink filed fora prepackaged Chapter 11 

bankruptcy earlier this year, its equity own- 
ers were forced out and replaced by a bank- 
ing consortium led by Citigroup and J.P. 
Morgan, which agreed to covert nearly $1 

billion in debt into equity, leaving the 
wholesaler with a much leaner balance 
sheet and much lower interest payments. 

Could the same scenario play out be- 
tween Terra Firma and Citigroup? If the 
two sides were to hold talks on a debt -for- 

equity swap, Terra Firma would try to 
keep as much equity as possible, while 
Citigroup would likely push for a Source 
Interlink -like conclusion. Since the debt 
is divided almost equally between 
recorded -music and publishing assets, 
the talks also could center on whether 
Citigroup gets control of one of the as- 
sets in exchange for a debt -to- equity swap. 

An alternative scenario is that the two 
sides begin playing a waiting game. Citi- 

Hig 
Terr 

Thal,' ;:.,` UY 
HAW a EMI' 
headquarters 
in London. 

group might simply sit back to see ifTerra 
Firma defaults on its loans, while Terra 
Firma banks on revived revenue growth 
at EMI and an improved global economy 
with more abundant credit that would 
allow for a more favorable environment 
for restructuring debt. 

But if it is a waiting game, Citigroup 
may have to make itself comfortable. 
EMI officials are privately saying that 
the company's performance is improv- 
ing. EMI Group's earnings before 
interest, taxes, depreciation and amor- 
tization grew to more than £200 mil- 
lion ($333.3 million) during the fiscal 
year ended March 31, up from EBITDA 
of /163 million ($271.6 million) in the 
previous fiscal year. 

Moreover, while Terra Firma has had 
to periodically inject equity into EMI to 
remain compliant with its covenant -light 
loans, sources suggest EMI's recently 
improved performance thanks to cost 
cutting and recorded -music sales buoyed 
by the label's reissue of the Beatles cat- 
alog has negated the need for additional 
equity in this quarter or the next. 

What does all of this mean for a po- 
tential merger between EMI and WMG? 
Until WMG pays offits nearly $2 billion 
in debt or unless EMI's debt issues are 
resolved, the deal won't happen. 

WMG recently issued nearly $1.1 mil- 
lion in notes, due June 15, 2016, to replace 
bank debt, which give the major more flex- 

ibility with less onerous financial covenants 
on its loans. But it still leaves the company 
with the same amount of debt. 

Nonetheless, if EMI's debt is elimi- 
nated through a Citigroup takeover, the 
label could remain independent or con- 
sider a merger with WMG. Warner would 
have the inside track on any pairing with 
EM I because the two larger majors, Uni- 
versal Music Group and Sony Music En- 

tertainment, would face tough antitrust 
questions if they tried to acquire EMI. 
WMG, which says it declines to com- 
ment on rumor or speculation, would 
also have an advantage over other poten- 
tial non -major -label EMI bidders because 
it could gain the most economies of scale 
by doing the deal. ... 

MOBILE: For 24/7 news and analy- 
.biz sis on your cell phone or mobile 

device, go to: mobile.billboard.biz. 
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» >VEVO SETS 
LAUNCH DATE 
The Vevo online music 
video service is expected 
to launch Dec. 8, 

according to sources close 
to the company. The 
launch will kick off with an 
invite -only party at 
Skylight Studios in New 
York for key executives 
and advertising partners. 
The joint venture between 
Universal Music Group and 
Sony Music Entertainment 
is a YouTube -powered 
online destination for all 
music videos and other 
video assets from the 
labels involved. There are 
no details yet on whether 
other labels will join the 
venture by the launch 
date. 

»,REPORTS: 
MYSPACE TO 
ACQUIRE IMEEM 
MySpace has reportedly 
signed an agreement to 
acquire ad- supported on- 
demand music service 
imeem. According to 
reports TechCrunch and 
paidContent, a letter of 
intent has been signed. 
The TechCrunch report 
lists the price at $1 million 
in cash, while paidContent 
says the value of the deal 
is far higher. Sources have 
told Billboard that imeem 
will, at least in the short 
term, continue to operate 
as a separate service, 
much like iLike, which was 
recently acquired my 
MySpace. Other sources 
say the imeem customer 
base, catalog and 
advertisers will eventually 
make it to the MySpace 
Music site. 

»,EMI, NORAH 
JONES JOIN HULU 
Hulu has partnered with 
EMI to offer a Norah Jones 
channel on the site. The 
deal will, at a later date, 
add content from other 
artists on EMI imprints 
including Virgin, Capitol 
and Blue Note. The joint 
online venture involving 
NBC, Fox and ABC mainly 
offers free TV shows and 
movies but is now adding 
music videos. EMI confirms 
that it will offer all of 
Jones' videos as well as 
concert footage and an 
interview. 

Compiled by Chris M. 

Walsh. Reporting by 
Antony Bruno, Ed 
Christman, James 
Hibberd, Andre Paine 
and Ray Waddell. 

DOLLAR 
AND 
SENSE 

UPI= L3U.. 
Radio, newspapers and local TV stations -all have 
experienced plummeting advertising and have yet 

to see their digital initiatives pay off, according to 

Royce Yudkoff, co- founder /president of ABRY Part- 
ners, a private -equity firm that specializes in media 
and communications investments. 

Yudkoff said areas of interest to investors at the 
moment are non -advertising- dependent companies, 
such as information and data distributors. 

CREATIVES NEED BIZ GROUNDING TOO 
Although best -known as a judge on "Ameri- 

can Idol," Kara DioGuardi is also a hitmak- 
ing songwriter, an A &R executive at 
Warner Bros. Records and the co- owner/ 
co- founder of the music publishing com- 
pany Arthouse Entertainment. 
In a keynote interview with Billboard edi- 

torial director Bill Werde, DioGuardi explained 
how gaining an understanding of entertainment in- 

dustry economics, such as the value of owning copy- 

rights and running your own business, has helped 
her career. 

Working at Billboard from 1993 to 1998 helped 
acquaint her with the music business before going 
out on her own, she said. "I was educated about where 
revenue streams came from. Eventually I bet on my- 

self and I knew, unlike many artists who can't pay 
the rent, I'd make a living." 

While DioGuardi kept her publishing, she still 
had to share money with co- songwriters and pro- 
ducers, even though she was the one getting them 
the work. "I thought to myself, 'This is silly,' " she 
said. So she launched Arthouse as an investment 
and to nurture young writers. 

DioGuardi eventually sold a minority interest 
in Arthouse to Bug Music, which gave her a part- 
ner with deep pockets and expertise in adminis- 
tering copyrights. 

Despite the industry's recent challenges, music 
is still in demand and publishing is the core of the 
industry, DioGuardi said, noting, "It's always about 
the great songs." . 

Key Themes From The 
Media And Money Conference 

Top media executives and decision -makers gath- 
ered to share their thoughts on the challenges 
facing the industry at the third annual Media and 
Money Conference presented by Nielsen and Dow 
Jones, which was held Nov. 12 -13 at New York's 
Roosevelt Hotel. (See Backbeat, page 58.) 

WHAT'S NEXT FOR ONLINE CONTENT 
The first wave of Internet development focused 
on access, then platforms ranging from Facebook 
to iTunes, observed AOL chairman /CEO Tim Arm- 
strong. The Web's next focus, he said, will con- 
cern content. 

Web video and social media will be key elements 
of those efforts, Armstrong said, noting that "we see 
social as a great way to distribute content." 

Asked about advertising sales strategies surround- 
ing content, he said AOL likes bundling audience 
segments together across various Web sites. "Build- 
ing niche properties is valuable," he said. 

Online video content needs to be more engaging 
and offer less ofa passive viewing experience, said Rio 

Caraeff, president /CEO of Vevo, the YouTube- powered 
online music video joint venture between Universal 
Music Group and Sony Music Entertainment. 

"What Vevo is trying to do is to improve the qual- 
ity of the experience, create more engagement and 
more interactive features in and around music 
videos, and build a new distribution model," Cara - 
eff said. 

More than 'Idol' chatter: KARA 
DioGUARDI at the Media and 
Money Conference: inset: Vevo 
president /CEO RIO CARAEFF 

GETTING CONSUMERS 
TO PAY FOR CONTENT 
"We can't survive as a media industry if 
everything gets down to free," warned Herb 
Scannell, executive chairman /co- founder of Next 
New Networks. 

Among those trying to create paid- content mod- 
els is Steve Brill, co- founder of Journalism Online, 
which is assisting publishers in devising ways to 
charge readers for online content. 

Once more consumers start paying, advertisers will 

follow, Brill predicted, reasoning that advertisers are 
willing to pay more for paying users than free users. 

Time Inc. Digital president Kirk McDonald said 
that charging will become easier as "consumers re- 
alize you need a certain amount of authority to cre- 
ate that lean -back content." 

MORE MEDIA M &A TO COME? 
As cable giant Comcast nears a deal to acquire NBC 

Universal, News Corp. president /COO Chase Carey 
said he doesn't think it will spur "a hot period" of 
mergers and acquisitions in the media industry. 

Carey said that after media companies endured 
"a challenging time," there has been "a little bit of 
pent -up activity." But he said he viewed other recent 
media deals, such as Disney's purchase of Marvel, 
as transactions "driven by unique events," not the 
beginning of new media M &A boom. 

The most troubled companies at the moment? 
Additional reporting by Ed Christman, Evan Lucy 

and Lucia Moses. 

360 DEGREES OF BILLBOARD 

LATIN MUSIC 
CONFERENCE HEADS 
TO PUERTO RICO 
The 2010 Billboard Latin Music 

Conference & Awards will take 

place in San Juan, Puerto Rico, 

marking the first time that the 
two events will be held outside 
the continental United States. 

The 21st annual awards 
show, presented by State 
Farm, will be broadcast live 
April 29 by NBC Universal's 
Telemundo network. The show 

will take place at the new, 

state -of- the -art Coliseo de 
Puerto Rico, under an agree- 
ment involving Telemundo, 
Billboard and the Puerto Rico 

Tourism Co. It will mark the first 

time that any major Latin 
music awards show has been 

held in Puerto Rico. 

The Latin Music Conference, 

widely recognized as the most 

important Latin music event in 

the world, will take place April 
26 -29 at the Conrad San Juan 

Condado Plaza. 

Billboard's move to Puerto 
Rico has been discussed for 
several years. The island is 

one of the hotbeds of Latin 
music: Of the 17 acts that 
have reached No. 1 on Bill- 
board's Top Latin Albums 
chart during the past 12 

months, five hail from Puerto 
Rico and boast a large sales 

base in their home market. 
The Puerto Rican govern- 

ment sees the conference and 

awards as a major economic 
driver. Puerto Rico Tourism Co. 

director Jaime A. Lopez says 

the company will invest $2.2 

million in the events, estimat- 
ing that they will generate as 

much as $12 million in revenue 

for local businesses. 
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"All the activities related to 
the event are expected to gen- 

erate 12,000 hotel nights to 
create a direct impact of $8.6 

million, plus there will be a mul- 
tiplying effect that they will 
have in sales and other activi- 
ties," Lopez says. 

Billboard has been increas- 

ingly expanding into other 
territories. In October, BPP 

Promocoes e Publicacoes 
LTDA began publishing Bill- 
board Brazil, a monthly Por- 
tuguese- language magazine 
covering Latin America's 
largest music market. 

"The move to Puerto Rico is 

a very exciting opportunity for 
Billboard, as it extends the in- 
creasing international pres- 
ence of the brand and allows 
us to expand the Billboard 
Latin Music Conference audi- 
ence," Billboard publisher 
Howard Appelbaum says. 

The move to Puerto Rico is 

also a homecoming of sorts 
for the show's longtime ex- 

ecutive producer, Tony Mo- 

Hola, San Juan: Telemundo president DON BROWN, Puerto 
Rico Tourism Co. executive director JAIME A. LOPEZ, 
Billboard executive director of content and programming for 
Latin music and entertainment LEILA COBO, Billboard Latin 
Music Awards executive producer TONY MOJENA and 
Billboard publisher HOWARD APPELBAUM (from left) 

jena, a native of the island, 
and for Telemundo, which 
was founded in San Juan. 

"It's a win- win -win situa- 
tion," Telemundo president 
Don Brown says. "The Bill- 
board Latin Music Awards are 

our premier event. And we're 

coming home to Puerto Rico." 

The Latin Music Awards, 
which are broadcast in more 
than 35 countries, are the cul- 
mination of the long- running 
Latin Music Conference, which 

will feature keynotes and in- 

terviews with top Latin acts 
and is expected to draw more 
than 1,000 attendees. 
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MELODIES 
IN YOUR HEART Ll / 

I 

IN YOUR SOUL 

MASTER YOUR CRAFT 
The ASCAP "I Create Music" EXPO puts you 

face to face with some of the world's most 

successful songwriters, composers and 

producers who willingly share their knowledge 

and expertise to give you the know -how to take 

your music to the next level. 
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pJ!#iqILI 1(1rO 
THE MUSIC CREATOR CONFERENCE 
APRIL 22 -24, 2010 LOS ANGELES, CA 

Renaissance Hollywood Hotel 

Celebrity Q & A's Master Classes 

Songwriting & Composing Workshops 

Attendee Song Feedback Panels Networking Opportunities 

State -of- the -Art Technology Demos 

Leading Music Industry Exhibitors 

Publisher & Business Panels DIY Career Building Workshops 

Showcases and Performances One -on -One Sessions 

Register Early and Save! 
Early Bird Registration through November 30th! 
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`Reality' Bytes 
Artists Start To Embrace Augmented Reality To Boost Fan Interaction 

Ask any label executive what 
new technology excites them 
most and many of them will 
have the same, ready answer: 
augmented reality. 

Simply put, augmented real- 

ity is the process of overlaying 
graphics, animation or other 
computer -generated images 
over a real -life video. A simple, 
early example of the technology 
is the first -down marker that 
sports broadcasters add to their 
live shots of football games. 

In the music industry, it's 
taken the form of interactive 
music videos. Participating 
artists ask fans to visit their 
Web site, where they can down- 
load and print out an image 
needed to launch the aug- 
mented reality application. 
Once held to the fan's webcam, 
the image launches a video 
player on the artist's site that 
will stream whatever footage 
the artist has recorded into the 
scene captured by the webcam. 

For example, John Mayer 
used the technology for the on- 
line video of the song "Heart- 
break Warfare," from his new 
album " Battle Studies." Fans 
who download the "Battle Stud- 
ies" logo and hold it to their web- 

cam launch an Adobe Flash 
player that plays the music video 

with the fan's image added to 
the background as an extra. 

Sean Kingston did some- 
thing similar, allowing fans to 
film themselves dancing and /or 
singing his single "Fire Burn- 
ing" while an animated Lil' Sean 
character performed alongside 

New 'reality': Augmented -reality videos, such as one demonstrated above for John Mayer, 
represent a way for fans to customize music videos. 

them. Aussie rockers Lost 
Valentinos assigned each band 
member a different logo so fans 
could choose which one they 
wanted to see in their music 
video and perform next to. And 
David Guetta used the technol- 
ogy to let fans discover an ex- 

clusive track from his "One 
Love" album during a daylong 
series of online events as part 
of a "One Day Online With 
David Guetta" promotion. 

Other acts have become in- 
volved through the augmented 
reality campaigns of consumer 
product brands. Earlier this 
summer, customers who bought 
a bag of Doritos with a special 
logo printed on it could hold it 

to their webcam while visiting 
the Doritos Web site to launch a 

video performance by Big Boi or 

HERE IN 
MY CAR 
Few vehicles on the 
road can connect to 
the Web. But that 
may soon change if 
the technology and telecommunications companies 
behind the new LTE Connected Car concept vehicle 
can bring their vision to commercial reality. Their car 

of the future would use a high -speed wireless Inter- 
net connection to essentially turn the vehicle into a 

mobile server, playing movies on demand, hosting 
multiplayer gaming sessions and streaming music from 
Pandora and other services. 

Powering these capabilities are the members of the 

ng Connect Program, which includes Alcatel- Lucent, 
Samsung and Toyota. They also teamed with Atlantic 
Records to develop artist -specific apps for the sys- 

tem, including Twitter updates and other fan -artist in- 

teraction, as well as TuneWiki for lyrics. -AB 
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Blink -182 that "popped" out of 
the bag. Users could move the 
bag around in front of the web - 
cam to change the position of 
the performance and add their 
own background to the scene. 

According to Mick Manage- 
ment marketing director Kris- 
tin Zovich, whose agency ran 
the John Mayer augmented re- 

ality video campaign, fans are 
beginning to respond. 

"We found a really positive 
reaction to it," she says. "It's 
just a different way to deliver 
content to fans so it's not just 
'click here and go to YouTube.' 
It's a little bit more creative." 

However, it will likely be 
some time before augmented 
reality videos become main- 
stream. For starters, it's still a 

Junky technology to use. Users 
need to give permission for the 
artist's Web site to access their 
webcam, but even when they 
do, pop -up blockers and other 
security technology can inter- 
fere with the connection. In ad- 

dition, lighting issues and low 

webcam resolution often results 
in unrecognizable images. 

But the largest barrier is sim- 
ply the relative lack of webcams 
among potential users. Accord- 
ing to Parks Associates, only 
18% of U.S. households with 
broadband Internet access 
owned a webcam as of April. 
Analyst firm Research and Mar- 

kets expects that figure will in- 

crease, forecasting the global 
market for webcams to increase 
from $1.8 billion in 2008 to $3.2 

billion by 2015. 
ABI Research, meanwhile, 

points to the rapidly growing 

smart -phone market as hav- 
ing great potential for aug- 
mented reality applications, 
driving the global augmented 
reality -related revenue from 
$6 million in 2007 to more 
than $350 million by 2014. 

"I see it much more mobile - 
based, just because of the util- 
ity of the ability to just aim and 
get information," ABI analyst 
Larry Fisher says. "It's just eas- 
ier to use." 

Fisher points to such uses as 

aiming a phone's camera at 
buildings, businesses or points 
of interest to launch an app that 
will provide various types of ac- 

tionable information about that 
location on the phone's screen. 
Many new mobile phones now 
have advanced video cameras, 
high- definition display screens 
and wireless broadband Inter- 
net access needed to make aug- 
mented reality a viable option. 

That could have a number of 
valuable applications for the 
music industry, such as getting 
information at concert venues 
or in retail stores. 

But no matter whether the 
augmented -reality future is on 
desktop computers or mobile 
phones, those in the music in- 
dustry already dabbling in the 
technology foresee a long fu- 
ture ahead. 

"There is some longevity to 

this technology," Zovich says. "I 

don't think by any means this is 

going to be a flash in the pan. This 
will be something that will be- 

come more commonplace." - 

.biz 
For 24/7 digital news 
and analysis, see 
billboard.biz /digital. 

I31'íS & I3RII_l'S 
M IXMATCH MUSIC 
UNVEILS DIY APP 
SERVICE 
MixMatchMusic introduced a 

new service called MobBase 

that helps artists create their 
own iPhone apps. The serv- 
ice allows participating artists 

to design apps that include 
their own music, videos and 
photos, as well as a news sec- 

tion, blog posts, touring in- 

formation, Twitter updates, 
discography and a merch 
order form. The setup fee is 

$20, with up to $15 per month 
in support costs depending 
on the type of content deliv- 
ered through the app on a 

regular basis. More than 20 
acts and labels have signed 
up, and digital aggregator In- 

dependent Online Distribu- 
tion Alliance has agreed to 
promote the program to its 
membership. 

UNIVERSAL TEAMS 
WITH NOKIA FOR 
NEW RELEASE 
PROMOS 
Universal Music Group Inter- 
national and Nokia have 
teamed on a music promo- 
tional partnership called 
Nokia Play 2010. Under the 
deal, Nokia will help promote 
new releases by UMG acts 

through exclusive content, 
sponsorship of live events 
and other marketing consid- 
erations. The first artist to 
benefit is Rihanna. Nokia will 
stream a live performance of 
the singer from London 
through its Web site, and 
Nokia's Comes With Music 

customers will be able to 
download her album "Rated 
R" with an exclusive bonus 
track, remixes and other ex- 

clusive content as part of 
their subscription. 

SALES OF STAND- 
ALONE WEB RADIOS 
EXPECTED TO SURGE 
Internet radio will be the driv- 
ing force behind growing 
sales of devices that stream 
online audio to stereos and 

other listening devices, ac- 
cording to analysts at Future - 

source Consulting. The com- 
pany predicts that the 
stand -alone Internet radio 
market will grow from less 

than 500,000 units sold last 

year to 5 million by 2013. But 

that market will be aug- 
mented by networked audio 
systems that stream music to 
home stereos. The company 
expects Internet connectivity 
to be standard on all home 
audio devices by 2013. 
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TITLE 
ORIGINAL ARTIST 

conv,tEo o. I IÍCISClI 

r1,:bleï.en 

RIEMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS 

FOREVER 
DRAKE FEATURING KANYE WEST. LIL WAYNE 8 EMINEM 

NEED YOU NOW 
;,DY ANTEBELLUM 

FIREFLIES 
OWL CITY 

MONEY TO BLOW 
ARDMAN FEATURING LIL WAYNE B DRAKE 

PARTY IN THE U.S.A. 
MILEY CYRUS 

PAPERS 
USHER 

REPLAY 
IYAZ 

WHATCHA SAY 
JASON DERULO 

DOWN 
JAY SEAN FE :q -. ,, 

13 12 25 

14 21 2 

15 19 6 

16 18 9 

17 14 22 

10 

13 

12 

The ringtone for the No. 1 country song on last 
week's chart, "Cowboy Casanova," moves up 

to No. 15 in its sixth chart week. It is now the 
highest -peaking of any of Carrie Underwood's 

four charted tones: "Before He Cheats" 
reached as high as No. 16 in January 2007. 

MEET ME HALFWAY 
THE BLACK EYED PLUS 

TOES 
ZAC BROWN BAND 

BIG GREEN TRACTOR 
JASON ALDEAN 

TIK TOK 
KESHA 

COWBOY CASANOVA 
CARRIE UNDERWOOD 

DO I 

LUKE BRYAN 

I GOTTA FEELING 
THE BLACK EYED PEAS 

PAPARAZZI 
LADY GAGA 

WASTED 
GUCCI MANE FEATURING PLIES OR OJ DA JUICEMAN 

ONE TIME 
JUSTIN BIEBER 

:.Based on master ringtopes saBï+';(3ttíi0 by Nielsen 
,RingScan. a service of Nielsen Mobilescan. Chart endorsed by 
-'CTIA - The Wireless Association and Mobile Entertainment Forum MEF 
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COURT RULES LABELS' LITIGATION 

CAMPAIGN NOT A `SHAM' 

by BEN 

Was the recording industry's litigation cam- 
paign against individual file sharers a legiti- 
mate use of the federal courts to seek redress 
for the devastating effects of Internet -based 
copyright infringement? Or was it all a big 
"sham," an extortion racket in which large cor- 
porations indiscriminately sued helpless de- 
fendants based on weak and unreliable 
evidence, hoping to force quick settlements? 

Industry proponents and critics will be de- 
bating those questions for years. But for now, 

and much to the labels' relief, a federal court 
ruled recently that the labels didn't act improp- 
erly in filing more than 7,000 lawsuits against 
accused infringers, largely vindicating their 
controversial litigation tactics. 

The case in question started out routinely. 
As with all of their lawsuits, the labels first had 
to identify the proper target. They began only 
with an IP address and the Kazaa user ID 
"gotenkito," detected by their Internet -trolling 
forensic investigators at MediaSentry, who spied 
this user "sharing" 1,288 song files. The labels 
then sued the "Doe" 
assigned to that IP 
address and issued 
a subpoena to Veri- 
zon, the subscriber's 
Internet service 
provider (ISP). Ver- 

izon provided the 
subscriber's name, 
Tanya Andersen, 
and the labels filed a 

new lawsuit against 
her in her home 
state of Oregon. 

Unlike most de- 
fendants, Andersen 
didn't settle. The la- 

bels took depositions and examined her com- 
puter, but they couldn't tie her to the illegal 
downloading, so they dropped the case. The 
judge, obviously miffed that the labels had put 
Andersen through the wringer but couldn't 
prove their claims, awarded her $103,175 in at- 

torneys' fees -one of only two cases in which 
the labels have had to make such payments. 

But Andersen wouldn't drop the matter. She 
sued the labels, the RIAA and MediaSentry, al- 

leging a massive conspiracy to abuse the fed- 
eral courts by suing innocent individuals with 
no probable cause. And in a move that consid- 
erably upped the ante by potentially subjecting 
the labels to millions of dollars in damages, she 
sought class action status, purporting to repre- 
sent all of those "who were sued ... or were 
threatened with suit by [the major labels], for 
copyright infringement ... who have not en- 
gaged in violation of copyright laws." Ander- 
sen's theory was that an I P address coupled with 
a folder "sharing" songs is insufficient evidence 
even to file a complaint, let alone prevail. 

In a major victory for the labels, U.S. District 
Court Judge Anna Brown ruled Nov. 12 that 
even though they ultimately lost the case against 
Andersen, they had enough evidence at the out- 
set to bring it. The evidence gathered by the la- 

bels and MediaSentry "was strong enough to 

Whether or not one 
agrees with the 

labels' legal strategy, 
copyright owners 
have every right, to 
bring lawsuits in 

good faith based on 
the available forensic 

evidence. 

support 'a chance' that the defendants had cor- 

rectly identified an individual engaged in wrong- 

ful activity," she wrote. And more broadly, 
Brown observed in her 27 -page order, "The court 
... concludes on this record that plaintiff has 
not established defendants filed a series of law- 

suits based on a policy of initiating legal pro- 
ceedings without regard to the merits." 

Andersen's case isn't entirely over. The court 
hasn't yet ruled on her claims that accuse the 
labels of continuing to litigate her case even 
after the evidence demonstrated that they should 
have dropped it. And Andersen's motion to cer- 

tify the case as a class action remains pending. 
though last week's order, which rejected the 
theory that filing a lawsuit based on IP addresses 
is improper, makes it considerably less likely 
that a court could identify the common legal is- 

sues that are a prerequisite for a class action. 
"Judge Brown's ruling certainly vindicates 

our evidence -gathering process, finding it gave 

us the right to bring a case against Ms. Ander- 
sen," RIAA senior VP of litigation and legal af- 

fairs Jennifer Pariser 
says. "Since the on1 

thing Ms. Andersen 
had in common with 
other defendants ac- 

cused of copyright in- 

fringement was the 
evidence -collection 
process, it makes 
sense that the class 
claims also should be 
dismissed." 

Andersen's attor- 
ney, Lory Lybeck, dis- 

agrees, saying that 
the labels' "monu- 
mental abuse of the 

federal judiciary" is still susceptible to a class 
action, citing survey evidence that he says in- 
dicates more than one -third of downloaders 
were too young even to have their own ISP ac- 

count. Lybeck says he is "looking at all options," 
including seeking other plaintiffs who were al- 

legedly wrongfully accused and could act as 
class representatives. 

With fewer than 100 remaining pending law- 

suits, only a few of which are being actively liti- 
gated, the labels' campaign against individual 
infringers is winding down. But countersuits 
like Andersen's remain a danger. Luckily for the 
labels, Brown's ruling confirms what several 
other courts have already held: Whether or not 
one agrees with the labels' legal strategy, copy- 

right owners have every right to bring lawsuits 
in good faith based on the available forensic ev- 

idence, without facing massive liability should 
they happen, on rare occasion, to lose a case. 

, . 

,- 

Ben Sheffner is a copyright attorney who has 
represented movie studios, TV networks and 
record labels. Sheffner currently works as an 
attorney in the NBC Universal Television 

Group, which is 20% owned by Vivendi, the 

parent of Universal Music Group. He is the 

author of the Copyrights eZ Campaigns Hog 

( copyrightsandcampaigns .blogspot.com). 
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HOW TO: 
CREATE A GREAT ARTIST WEB SITE 

by LAURA Ö'ß`Ó NELL, ATIVE DIRECT R, GUPTA MEDIA 

It's easy for bands to simply rely on Myspace and Facebook for their online presence. But a 

well- designed Web site offers almost limitless opportunities for fan interaction, communica- 
tion and monetization that social networks can't. Laura O'Connell, creative director at Web 
design firm Gupta Media -which has created Web sites and online content for Pink, Fall Out 
Boy and the Bonnaroo Music Festival- offers her advice on how to put together the right mix 
of style and substance to get the most out of your site. 

1. FANS WANT MEANING, NOT 
MARKETING 
When creating a Web site you may have a cer- 
tain goal in mind (selling CDs or showcasing 
a new video), but you have to keep the artist 
and their persona in the forefront. Whether it's 
through specialized font treatments, poignant 
imagery or bare -bones acoustic videos, the site 
should embody the artist and their style. 
Diehard fans will get the CD or watch the video 
eventually. Your Web site is a chance to make 
a connection in a meaningful way with poten- 
tial new fans, so don't scare them off with an 
obvious sales pitch. 

2. SHOWCASE YOUR CONTENT 
You've accomplished the hard task of getting 
someone to your site. Don't lose them by bury- 
ing your content under a confusing interface. 
If there is something you want your audience 

to know or see, put it out in the open. The top 
end of a Web page is the "money area" and that's 
where your best content should be. Having to 
click on a rocket that flies past the screen or 
even to a different page for a song sample is 
not good. There are a lot of sites out there with 
fantastic content that never go viral because 
the right people never see it. 

3. HAVE AN INCENTIVE 
If you want people to blog, tweet and other- 
wise talk about your site, they need to feel that 
it's worth sharing. Offer users something that's 
free or exclusive, but don't make them jump 
through hoops to get it. Asking for their e -mail 
is fine, but not the e -mails of five friends. There 
has to be a balance between what you give ver- 
sus what you're asking for in return. The pur- 
pose of the incentive is to start the 
conversation, not end it. Getting a free song 

or seeing the first cut of a video gets people 
talking, and more importantly, sharing. 

4. STAY RELEVANT 
Most people use and experience the digital 
world as something that is timely, useful and 
personable. They are checking on what's hap- 
pening within their community on their local 
news site, what's happening within their in- 
dustry and interests on 
blogs and media sites 
and what's happening 
with their friends on 
Twitter and Facebook. 
Keep this in mind 
when you are creating 
your site. There's no 
point in revisiting a 

site that is static, so 
stay relevant for your 
audience by posting 
new content and infor- 
mation at least once a 

week, if not daily for 
more emerging acts. 
Let them know what's going on, and more im- 
portantly show them that they can come back 
for new and useful information. 

Additionally, give them the tools to update 
the site themselves. Embrace user -generated 
content. Make Twitter available on your site so 

J IF1«)NT 

your fans can Twitter for you. If a user missed 
a concert, let them see how fans from their area 
enjoyed it by letting fans upload photos to your 
site. Engage them by using the formats they use. 

5. MAKE THE MOST OF FREE ASSETS 
Unless you're a wizard at search engine opti- 
mization, the odds are fans searching the Inter- 
net for information about you are landing on 

MySpace, Facebook or 
Wikipedia first. Make 
sure that these sites 
mimic what you are try- 

ing to do with your site. 
That means maintain- 
ing a consistent tone in 
your online presence in 
both design and mes- 
sage. When you post 
content to one, make 
sure it's available on all, 
or at least make it 
known on all that new 
content is available. The 
idea is to have all these 

online outlets working together rather than in- 
dependently. Fans will learn about artists in the 
most random of ways, so the more you can con- 
trol that experience and make it consistent, the 
faster people will understand what you're try- 
ing to convey. -Interview by Antony Bruno 

e h 
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CIAM BACKS 
GERMAN SUITS 
AGAINST YOUTUBE 
The International Council 
of Creators of Music 
(CIAM), part of global 
authors' rights group 
CISAC, is backing legal 
moves against YouTube 
and parent Google in 

Germany. A civil copyright 
violation case launched 
against YouTube by 
composer Frank Peterson 
is due to be heard soon in 

Hamburg's district court, 
while various authors, 
artists and independent 
publishers and labels have 
lodged rights infringement 
charges against Google 
with the public prosecutor's 
office in Hamburg. In a 

statement, CIAM said the 
actions will clarify whether 
Google's directors "can be 
personally called to 
account for illegal 
distribution of music on an 
unprecedented scale." 

EUROPEAN 
INDIES JOIN IMU 
U.K. indie labels Wichita, 
Moshi Moshi Records and 
Bella Union and French 
label Because Music have 
joined forces in IMU, a new 
London -based venture 
aimed at helping indies 
license content to brands 
and ad agencies. IMU has 
been set up in 

collaboration with the 
labels, although they do 
not have equity stakes in it. 
The labels' rosters include 
acts like Bloc Party, Simian 
Mobile Disco, Fleet Foxes, 
Justice and Florence & the 
Machine. "We're open to all 
genuinely independent 
labels and have recently 
opened up conversations 
with management 
companies," GM Ruth 
Clarke says. 

RIAJ'S ISHIZAKA 
HONORED 
The Japanese government 
has awarded the Medal of 
Honor with Blue Ribbon to 
Recording Industry Assn. of 
Japan chairman /CEO Kei 
Ishizaka in recognition of 
his contribution to the 
development of the music 
industry and Japanese 
music culture. Since 
Ishizaka began his music 
industry career in 1968, he 
has worked at Toshiba -EMI 
and PolyGram and was 
chairman /CEO of Universal 
Music Japan until Nov.1, 
when he became its 
nonexecutive chairman. 

Reporting by Andre Paine 
and Rob Schwartz. 

BY ROB SCHWARTZ 

Apple Of 
Their Eye 
Labels Say The iPhone 
Is Helping Boost Online 
Music Sales In Japan 

TOKYO -The iPhone effect is ringing in changes in 
Japan's digital music market. 

Apple's new 3GS iPhone has been doing blockbuster 
business since its launch in June, following a major 
i Phone marketing campaign that coincided with a rise 
in online music sales. 

Universal International Japan managing director 
Kimitaka Kato is convinced there is "a correlation be- 
tween the iPhone boom this year and the rise in on- 
line music sales ... I think we'll continue to see that." 

Meanwhile, Warner Music Japan's sales at iTunes 
"have definitely been increasing over the past few 
months," label spokesman Tetsuya Ikeda says. "This 
is simultaneous with the iPhone boom in Japan." 

Apple declines to provide sales figures, but market 
research firm GfK identified the 32GB 3GS iPhone as 
Japan's top -selling mobile handset during September. 
While GfK wouldn't divulge unit sales figures, Nobi 
Hayashi, author of the 2007 book "iPhone Shock" 
(Nikkei Business Publishing) and widely acknowledged 
as one ofJapan's foremost Apple experts, estimates the 
model moved about 300,000 units in September. 

The rollout of iTunes and the iPhone has coincided 
with an increase in online music sales in Japan, ac- 

cording to sales data from the IFPI, which classifies 
iTunes music sales as online sales rather than mobile. 

In 2004, the year before iTunes arrived, online sales 
accounted for 4% of Japan's mobile- dominated digi- 
tal music market, with 507 million yen ($4.9 million 
at 2004 rates). By 2007, one year before the iPhone's 
arrival, that figure had risen to 8% of digital sales, or 
5.4 billion yen ($45.8 million at 2007 rates). In 2008, 
the year the first- generation iPhone 3G arrived, the 
online share rose to 10% of sales, or 8.5 billion yen 
($82.1 million). 

The market -share gains for online music sales came 
despite continued growth in mobile music sales during 
the same period. But sales during the first six months 
of 2009 suggest a shift in market dynamics, with mo- 

bile sales declining 2% from the same period a year ear- 
lier to 39 billion yen ($430 million), while online sales 
rose 13% to 4.6 billion yen ($50.8 million), according to 
the Recording Industry Assn. of Japan. 

RIAJ spokesman Masaki Suenaga downplays the 
sales impact of the iPhone. "Consumers are buying 

Head lines: Japanese consumers awaiting the iPhone's arrival in 2008 spent days standing in line so they 
could be among the first to own the handset. 

full [digital] album releases with extras like photos," 
he says. "This is the most important factor for the 
strength of online sales." 

But Hayashi says he sees a clear link between the 
iPhone and online music's rise. In addition to the suc- 
cessful launch of the 3GS model, the iPhone has also 
benefited from savvy marketing, he says. 

Mobile operator SoftBank, Apple's exclusive iPhone 
partner in Japan, launched an "iPhone for Everybody" 
campaign in February that offered monthly subscrip- 
tion rates that subsidized the cost of the 8GB 3G 
iPhone, making the handset effectively free. The 32GB 

iPhone 3GS costs new SoftBank subscribers 960 yen 
($10.61) per month for the handset on top of calling 
and data plan charges. 

"The SoftBank `iPhone for Everybody' campaign 
started in February," Hayashi says, "and online music 
seems to have done well in the same time." 

Japan's Telecommunications Carriers Assn. re- 
ported that SoftBank had attracted the most new sub- 
scribers in September, adding 108,000. SoftBank 
ranked third in market share with 18 %, or 21.3 mil- 
lion subscribers. Market leader NTT DoCoMo, which 
accounted for 50% of the market with 55.2 million 
subscribers, added only 66,000 new users in Septem- 
ber, according to the TCA. 

Mobile industry analysts also say iTunes' rela- 
tively low prices for single -track downloads have 
helped boost online music sales. Tracks generally 
cost 150 yen ($1.70), compared with 300 -400 yen 

GET IN LINE: APPLE IN JAPAN 
2001: Apple's launch of the iPod raises the com- 
pany's profile in Japan to new levels. The hard - 
drive music player successfully cuts into sales of 
Sony's MiniDisc and Discman players, which had 
long dominated Japan's portable audio market. 

2003: Japan's first Apple Store opens in Tokyo's 
Ginza district. Some 5,000 enthusiasts line the 
street outside waiting for the opening. 

2005: The iTunes Music Store Japan launches. 
Apple claims sales of 1 million tracks in the site's 
first four days. 

2008: Apple rolls out the iPhone in July. 
Prospective customers begin lining up outside 
the Omote -Sando SoftBank store in Tokyo five 
days before the phone goes on sale. 

2009: The Mobile operator SoftBank 
launches its "iPhone for Everybody" cam- 
paign in February, making the 8GB model 
essentially free to subscribers. In Septem- 
ber, the new 32GB 3GS model becomes the 
month's best -selling handset in Japan, ac- 
cording to the market research firm GfK. 

-Tom Ferguson and Rob Schwartz 
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($3.30- $4.40) for a full -track download from a mo- 
bile carrier. "Because prices differ greatly, we might 
have to consider a new price strategy," which could 
include lowering prices on mobile tracks, says Nao- 
hiro Fukao, GM of sales, marketing and digital at 
Universal Music Japan. 

Still, the iPhone and iTunes sales face growth chal- 

lenges. For example, the iPhone isn't compatible with 
leading Japanese digital music stores like Mora.jp, 
Morawin.jp and Music.jp. Also, Apple's technical spec- 
ifications mean iPhone users can only access iTunes 
through a Wi -Fi network, which is problematic in a 

country where free Wi -Fi access is much rarer than in 
the United States or Europe. 

If the iPhone "could access [iTunes] through 3G, it 

would certainly have a great impact," Fukao says. 
Meanwhile, competition in the smart -phone mar- 

ket is expected to increase with the pending arrival of 
such new models as Motorola's Droid (available 
through DoCoMo). 

Along with the iPhone, "they will increase the num- 
ber of music consumers and help increase downloads 
overall," predicts Nobuhiro Sato, president of Sony - 
owned mobile /online digital music retailer Label Gate, 
which operates the Mora and Morawin sites. Sato says 

the popularity of the iPhone hasn't hurt the sites' sales. 
Label sources estimate that iTunes accounts for 

more than 50% ofJapan's online music sales, with the 
Mora sites jointly accounting for up to 25% and smaller 
sites making up the remainder. 

The competitive position of the iPhone and iTunes 
is likely to strengthen in the coming months, amid 
speculation that Sony Music is nearing a deal with 
iTunes that will finally see its repertoire made avail- 
able at the online retailer. (Sony did not comment.) 

Others are already tailoring their digital marketing 
to reflect iTunes' strength. Warner, for example, has 
introduced a range of exclusives ranging from bonus 
tracks, videos or photos for iTunes -only compilations 
to bulk -buy discounting. 

Increased iPhone- driven iTunes sales could also 
give international repertoire a much -needed boost in 
Japan, where it has been fading in recent years (Bill- 

board, April 4). According to Warner's Ikeda, iTunes 
"definitely moves more international repertoire corn - 

pared to mobile music stores -and Warner's sales of 
international music have been increasing since this 
iPhone /iTunes boom has taken hold." 
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MILAN -Warring factions at Italian publishers 
and authors' society SIAE have called an un- 
easy truce after the re- election of president 
Giorgio Assumma -but members warn the so- 
ciety's financial performance must improve if 
the peace is to hold. 

While Assumma was re- elected unopposed 
at a Nov. 6 meeting in Rome of SIAE's 64 -mem- 
ber representative assembly, 25 delegates ab- 
stained from voting. Two earlier attempts to 
confirm Assumma in the role, on June 23 and 
Oct. 27, both failed, with the earlier meeting 
marked by a mass walkout of delegates un- 
happy with both Assumma's presidency and 
the society's 2008 financial report. 

The assembly's "La Nuova SIAE" (The New 
SIAE) grouping- composed mainly of major 
publishers, prominent writers /composers and 
larger independent publishers critical of As- 
summa's four -year tenure -says it dropped its 
opposition to his re- election in order to pre- 
vent a permanent split, which 
could have resulted in the so- 
ciety being placed under gov- 
ernment control. 

But La Nuova SIAE, which 
had the majority of assembly 
delegates at the 2007 elec- 
tions but has suffered a num- 
ber of defections since, insists 
Assumma and new director 

Which SIAE are you on? AFI's 
LEOPOLDO LOMBARDI (right) 
and FEM's FILIPPO SUGAR 

BY MARK WORDEN 

CEASE FIRE 
Italian Collecting Society Stays United -For Now 

general Gaetano Blandini, elected by SIAE 
nine -member governing council Oct. 26, 
must now put the society's financial af- 
fairs in order. 

"Like any business, SIAE must 
increase its revenue and reduce its 
costs," says delegate Filippo Sugar, 
president of publishing group FEM 
and chairman /CEO of Milan -based 
Sugar Music, a leading indie 
label with a large pub- 
lishing catalog. "We will 
offer our full coopera- 
tion in endeavoring to 
solve the society's 
problems." 

SIAE says it col- 

's lected 671 million ($996.4 million) in 2008, 
with music accounting for 475 million 

($705.3 million) of that figure. But, while 
total collections were up 5.7% from 
2007 (music rose by 4.6 %), the 
society still reported a pretax loss of 
12.4 million ($18.4 million), although 

SIAE's accounts attribute this to the 
loss of 35.2 million ($52.3 million) 

stemming from the collapse of 
Lehman Brothers. SIAE was 
placed under government 
control for four years in 

1999 after reporting a loss 

of 53 billion lira ($53 
million at 1999 exchange 
rates). 

Members were also 
alarmed by a decline in 

collections from digital 
licensing to 5.1 million 

($7.6 million) from 7.2 
million ($10.7 million) in 

2007. 
"Most collecting 

societies redistribute 
royalties rapidly," says 

delegate Toni Verona, GM 

of Modena -based indie 
publisher /label Alabianca. 

"But SIAE often keeps the money for as long 
as 16 months. The interest the money gathers 
by sitting in the bank is used to finance the so- 
ciety's considerable running costs." 

Verona also claims "at least a third" of SIAE's 

85,000 members earn such minimal royalties 
that "the money spent on administering their 
membership is greater than the amount they 
generate for the society." 

The Italian government must still confirm 
Assumma and Blandini's appointments. In 

the meantime, both have declined to talk to 
the media. 

Members of SIAE's other main faction, "La 
SIAE di Tutti" (SIAE for Everyone), which 
largely comprises smaller publishers and less - 

well -known writers /composers, insist the 
new management is well -qualified to address 
the problems. 

"Assumma is an excellent 'super partes' [im- 
partial] president with a good relationship 
with the political world," says delegate 
Leopoldo Lombardi, president of independ- 
ent publishers' group AFI. "We are confident 
Blandini will prove a capable manager." 

Lombardi and Verona both agree that one 
positive aspect of the dispute has been an in- 
crease in dialogue between the factions. 

"We now have a relationship," Verona says. 

"They, like us, now understand that if SIAE con- 
tinues like this, it will eventually become un- 
governable. Between now and the next SIAE 
elections in 2011, we must all work together to 
change things." 

lereAnciNow 
New Services Simplify Direct -To- Consumer Sales 

At first, singer /songwriter Coffey 
Anderson just wanted a way to save 

his voice. 
"I was singing on the street in 

Santa Monica [Calif.] all day long, and 
while I'd sell a lot of CDs, I'd be 
hoarse," he says. 

Looking for another way to expand 
his audience, Anderson started post- 
ing videos online. He 
then started working 
with Ustream to hold 
live video chats with 
his audience, seeking 
their input as he 
worked out new tracks. 
But he still didn't have 
a quick means to sell 
them the tracks they'd 
watched him labor 
over. 

Anderson then discovered Audio - 
life, one of a growing number of di- 
rect-to- consumer sales tools. Working 
with Audiolife, Anderson was able to 
sell songs to fans directly on his Web 
site (icoffey.com) only minutes after 
they'd watched him record them. Now 

Anderson says that not only do his 
fans not have to wait for a proper 
album release to buy his music, they 
can create customized versions of al- 
bums, select which version of a song 
they want to buy and even buy per- 
sonalized songs, which he sells for 
$19 a pop. 

Direct -to- consumer sites are giv- 
ing independent artists 
and labels the opportu- 
nity to fully control what 
they'll sell, and when. 
The technology also 
gives them the ability 
to collect information 
about who is buying the 
goods- information 
they don't get when their 
music is sold through 

Amazon or iTunes. 
"The biggest value of selling direct - 

to -fan is that the artist or label get more 
data and more money," Echospin co- 

founder Jon Lowy says. "The artist 
or label can also control the price and 
availability-if they want to sell a track 
for a limited time or at a certain price 

point, they can." 
Selling direct -to- consumer also al- 

lows an act to super -serve an existing 
fan base. "For one of our bands, Kill 
Hannah, we sell everything from 
branded pillowcases to versions of the 
album with audio commentary," Orig- 
inal Signal Recordings head of digital 
Danny Da Silva says. "Of course, we 
also have them on iTunes and in 
stores, because they're still a growing 
act, and we need to make sure we en- 
able discovery." 

But selling direct -to- consumer 
doesn't have to stand apart from music 
discovery-and perhaps in the future, 
it will be able to enhance it. For in- 
stance, Audiolife CEO Brandon 
Hance says that while band -centered 
stores and affiliate stores might not 
exist in large numbers now, they could 
soon. For example, fans of Dirty 
Projectors could visit the band's store 
and not only buy its tracks, but albums 
by contemporaries in the Brooklyn 
music scene like Grizzly Bear and 
Animal Collective. 

And while direct -to -fan commerce 

might have been difficult to enable in 
the past, a host of new companies is 
simplifying the process. "The first time 
we did online stores for labels in the 
early part of the decade, we did about 
15 or 20 and then pulled out," In Sound 
founder Matt Wishnow says. "The 
process was just too cumbersome. But 
more recently, we started getting re- 

quests to get back into the business 
again, and I decided that we would 
only do it if we could build a platform 
that could launch an online store in a 

day. We did, and now we have another 
group of labels working with us." 

Wishnow says he's seen bands use 
the platform to do everything from 

Live and direct: COFFEY ANDERSON 

throwing limited -time sales they pub- 
licize on Twitter to getting albums out 
quickly in response to leaks. "There is 

almost no waiting with direct- to -con- 
sumer sales," he says. 

"From the fan perspective, ease of 
use is king," Lowy says. "While there 
have always been low -tech ways to sell 
directly to fans, Echospin provides a 

platform that's as easy as iTunes for 
the consumer. If it's a painless process 

and the fan can just do everything on 
one page, they're much more likely to 
actually spend the money." 

For 24/7 indies news and analysis, 
,biz see billboard.biz /indies or follow 

biliboardindies on Twitter. 
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The Miracle 
Workers 
Latin Indie Publicists Are Now 
Expected To Work Magic In Many 
Different Areas 
Once upon a time, a publicist's 
job definition was simple: send 
out press releases and coordi- 
nate interviews. But now, in ad- 

dition to getting ink, the role of 
the indie music publicist has 
grown and evolved to include 
strategy, marketing and spon- 
sorship coordination. 

This is particularly true of the 
Latin music world, where print 
outlets have shuttered left and 
right, opportuni- 
ties are limited to 

begin with, and 
there are only 
a handful of 
national media 
outlets with vast 
reach. 

"The publicist 
is now such a 

bigger part of 
the pie," says Ximena Acosta, 
who calls herself an entertain- 
ment marketing consultant. 
"It's like the marketing direc- 
tor and the publicist have 
merged into one." 

Acosta is one of many indie 
publicists or marketing con- 
sultants who have opened 
their own businesses in recent 

years after working in a label. 
What they've all found is a 

marketplace rife with artists - 
signed and unsigned, major 
and indie -that are willing to 

pay for services but not con- 
tent with a flack merely 
sending out a press release or 
getting a write -up. 

A few years ago, indie pub- 
licists were largely the realm 
of Latin artists who wanted to 

cross over into 
mainstream 
media. Today, 
with shrinking 
label staffs, hav- 

ing an indie 
publicist to 
complement 
label efforts is 
increasingly 
common, espe- 

cially as priority shifts from 
merely selling albums to cre- 

ating and exploiting an artist's 
brand, a task that requires 
steady, long -term attention. 

"Five years ago, the label 
would hire me and my role 
was to provide an added value, 
such as a review in the Dallas 
Morning News," says Mayna 

Latin 
Notas: 
LEILA 

IjCOBo 

Looking fo 
a on -stop 
sho LA 
MOCA 

Nevarez of Nevarez Commu- 
nications. "Today, I have 
much more responsibility. 
First, the artist hires me. And 
by the time the album comes 
out, we're part of the team and 
of the marketing strategy. 
Sometimes we even help put 
the team together." 

Because most artists pay her 
directly, Nevarez specifically 
looks for promotional plat- 
forms that not only don't cost 
the artist upfront but also gen- 
erate a sponsorship fee, like 
Daddy Yankee's recent deal 
with Coors Light (Billboard, 
Nov. 14). 

In Puerto Rico, Nanette 
Lamboy, owner of marketing, 
events and PR company 
Artists Solutions, brought Ar- 

gentine alternative band La 

Mosca on a six -stop promo- 
tional tour with support from 
Medalla Beer, which thought 
the group's image and sound 

fit the brand. 
"The role of the publicist 

is constantly changing," 
adds Susan Stipcianos of 
the Dream Team Agency. 
"More and more acts are 
looking to build multifac- 
eted teams. The publicist 
has to adapt to the speed of 
the news -not only blasting 
a press release, but putting 
the information up on Face - 
book, on Twitter, informing 
fans and being plugged into 
the pulse of the territory to 
keep the artist relevant." 

And while developing a 

press plan for, say, Alicia 
Keys is a publicist's dream, 
the real challenge lies in 
generating opportunities 
for developing acts. 

While many artists -espe- 
cially big names -still have 
separate publicists to work 
mainstream and Latin media, 
connecting the dots is an ad- 

ditional challenge for Latin 
acts. For example, take Cucu 
Diamantes, an indie artist 
who received glowing reviews 
in mainstream media but 
wasn't recognized by Latin 
press. Acosta opted to initially 
introduce her through a se- 

ries of intimate get -togethers 
with Latin tastemakers in dif- 
ferent cities. 

At the recent Latin Grammy 
Person of the Year dinner, 
Monica Escobar of the 3 

Collective sought to put 
prominent artists together 
with executives for Hen- 
nessy, her client. 

"Our role was more that of 
a connector," she says. "When 
we started, our objective was 
to be a PR company, but we've 
had to become more resource- 
ful and proactive." 

For 24/7 Latin news 
_biz and analysis, see 

billboard.biz/latin 

DEAD AIR 
Labels Locked In Royalty Feud With 
Costa Rican Broadcasters 
A fight over performance 
royalties has come to a head 
in Costa Rica, where the 
government has sided with 
the country's broadcasters 
and is not enforcing a 

performance rights law for 
artists and labels. 

According to a declaration 
it made to the World Intellec- 
tual Property Organization, 
Costa Rica's government said 

that as of Nov. 14, it would 
apply a performers' and pro- 
ducers' (meaning, labels') 
royalty only to broadcasts 
"for commercial purposes," 
and not to "traditional free, 
noninteractive over -the -air 
broadcasting." Songwriters 
aren't affected by exemption. 

The move has sparked an 

outcry from the local record- 

ing industry and the IFPI, 

which have been pushing for 
the ability of Costa Rican la- 

bels' group Fonotica to col- 
lect 1% of broadcasters' ad- 
vertising revenue for artists 
and labels. Artists' advo- 
cates say Costa Rica has 

been a party to international 
treaties governing such a 

right for almost 30 years. 
"They're hurting their own 

artists, international artists, 
local producers, interna- 
tional producers," says Raul 

Vazquez, Latin America re- 

gional director for the IFPI. 

"They're going against the 
tide of expanding rights for 
creators all over the world. 
All of Latin America recog- 
nizes this right." 

With the implosion of 
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recorded -music sales in Latin 
America, the IFPI has step- 
ped up its efforts in recent 
years on behalf of local col- 
lecting societies in the region 
to recoup what they're owed 
from broadcasters. In a legal 
dispute between Brazilian 
society ECAD and media 
company Bandeirantes, a 

local court recently sided 
with ECAD in the society's 
calculation of a royalty rate 
for public performances. 

(According to the IFPI, ECAD 

is seeking $35 million from 
Bandeirantes for what it says 

are 10 years' worth of unau- 
thorized music uses). 

Efforts by Costa Rica's re- 

cording industry to obtain 
court orders that would halt 
radio stations' use of the re- 

cordings haven't succeeded 
in keeping the music off the 

airwaves. Meanwhile, radio as- 

sociation Canara's attempt to 
revoke Fonotica's authority 
to collect was recently met 
with a court defeat. 

According to a missive on 

Canara's Web site, the labels' 
group represents a "monop- 
oly" of multinationals repre- 
senting themselves as one 
entity in Costa Rica "trying 
to charge for what we 
transmit for free to all Costa 
Ricans . . . after they've 
already obtained massive 
economic advantages be- 
cause of that communica- 
tion and free promotion." 

Efforts to interview a 

Canara representative were 
unsuccessful at press time. 
The IFPI is asking collecting 
societies to write letters 
protesting the Costa Rican 
government's decision. 

-Ayala Ben- Yehuda 
and Leila Cobo 

EN ESPAÑOL: All the great Latin music coverage 
.COm you've come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 

PAEZ SIGNS PUB DEAL 
Argentine rock icon Fito Paez 

signed a worldwide multi - 
album publishing deal with 
peermusic. The agreement 
covers all of the singer /song- 
writer's compositions, begin- 
ning with his 1990 album, "Ter - 

cer Mundo," and future studio 
albums. Paez won a 2009 Latin 

Grammy Award for best male 

pop vocal album for his live set 

"No Sé Si Es Baires o Madrid." 
-Ayala Ben -Yehuda 

LAMADRID UPPED AT 
TELEMUNDO 
Pilar Lamadrid has been nam- 

ed VP of specials for Telemun- 

do. In her new position, she 

will report to Derek Bond, sen- 

ior executive VP of studios, 
production and broadcast op- 
erations. Long a key player in 

the annual Billboard Latin 
Music Awards, Lamadrid will 
now oversee original produc- 
tions and acquired entertain- 
ment specials, with a focus on 

growing her department and 

developing creative sponsor- 
ship integrations. 

Lamadrid will continue to 
oversee production of the Bill- 

board Latin Music Awards' red 

carpet preshow, as well as pro- 
duction logistics and staffing 
for the program. She was most 
recently director for specials 
at Telemundo, a position she 

had held since 2001. 
Telemundo director of pro- 

duction Christian Riehl, the ex- 

ecutive in charge of the awards 

show, will continue to report 
to Bond, with Tony Mojena as 

the show's executive producer. 
-Leila Cobo 

ANOTHER TOP BOW 
FOR SANTA ROSA 
On Billboard's Top Tropical Al- 

bums chart, Gilberto Santa 
Rosa's "Lo Mejor de Gilberto 
en la Navidad" debuted last 
week at No. 2 (selling slightly 
less than 1,000 copies, accord- 
ing to Nielsen SoundScan) to 
become his 11th top five debut 
on the chart. He's now tied with 
Victor Manuelle for most top 
five debuts on the chart. (The 

two salsa singers share one of 
those debuts, 2005's "Dos 
Soneros, Una Historia.") 

On Top Latin Albums, "Lo 
Mejor de Gilberto en la Navi- 
dad" debuts at No. 13, Santa 
Rosa's highest debut on the 
chart since "Autentico" bowed 
at No. 3 in the Sept. 11, 2004, 
issue. -Rauly Ramirez 
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CIRCLE 
DIRECTOR/ 
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The head of the New York 
Songwriters Circle talks about 
the organization's growing slate 
of artist services. 

Inspired by the famed songwriter rounds at Nashville's Bluebird Café, the New York Song- 
writers Circle has long provided a home for the city's local acoustic scene. The company's 
twice -monthly showcases at the Bitter End in Manhattan's Greenwich Village have featured 
an impressive roster of artists who've gone on to enjoy successful careers, including Norah 
Jones, Gavin DeGraw, Vanessa Carlton, Lisa Loeb and Jesse Harris. 

In recent years, the company has been expanding its ambitions, launching an annual 
songwriting contest, starting a monthly "Loft Series" of educational seminars and releas- 
ing a compilation album in November featuring some of the circle's most accomplished 
artists. It's also started songwriter circles in Boston, Philadelphia, Chicago and Los Ange- 
les and is going international in February, with chapters in Milan and Hamburg. 

The company hosted the finale of its fourth annual songwriting contest Nov.18 -19 at the 
Bitter End, featuring performances by 12 finalists selected from more than 4,000 entries. 

Kate Voegele, the winner of the inaugural contest in 2006, has since secured an In- 
terscope deal and a recurring part on the CW network's "One Tree Hill." This year's 
grand prize includes $10,000 cash, a Gibson guitar, an invitation to record with producer 
Glenn Barratt and to perform with John Oates of Hall & Oates, as well as live perform- 
ance opportunities. 

Since 1991, the circle's director has been singer /songwriter Tina Shafer, whose songs 
have been recorded by artists like Celine Dion, Donna Summer and Bette Midler. In an 
interview with Billboard, Shafer talks about the circle's aims and its expanding artist - 
development efforts. 

How would you describe the 
fundamental purpose of the 
Songwriters Circle? 
I always believe what goes 
around comes around and 
that's one of the reasons why I 

believe the circle works. It's 
kind of a farmland to nourish 
and discover new talent. It's 
where all these people come to 
us and we try to find the right 
connections for them. We are 
much more interested in part- 
nering and servicing than we 
are in owning and taking. 

Can the Songwriters Circle 
format be applied to any 
genre of music, these inde- 
pendent organizations acting 
like mini A &R companies? 
I think that [scenario] is the fu- 
ture. I have a really small listen- 
ing team with people I really 
respect and love, and that is the 
innermost heart of our company 
because it's really my ears and 
our decisions. And I'm sure that 
could go across the board for any 
type of music. 

When I was a little girl grow- 
ing up in the '70s, so much of 
music was produced and man- 
aged by people that were musi- 
cians. I'm a musician, and I'm a 

writer and an artist, and I get 
what it is to be that, so I feel like 
I have this edge when I listen to 
people's art. 

The business got so thrown off 
the track -they took it out of the 
hands of the artists and musi- 
cians and put it into business 
hands, and we were just like a 
Campbell's soup can. It wasn't 
about the music. 

What's coming back is un- 
derstanding what great content 
is. Absolutely. You take some of 
the top producers -the Arif 
Mardins, the Russ Titelmans- 
all these people really knew 
music. That kind of went by the 
wayside for many years and 
that's coming back, and I couldn't 
be happier. 

It's called the Songwriters Cir- 
cle, but many writers who 
have come out of there have 

gone on to artist careers 
themselves. Do you focus on 
developing talent with the po- 
tential of becoming both writ- 
ers and artists? 
There are two tiers in the com- 
pany. One tier is that every song 
that comes into the circle, I flag 
with my team if I love that song. 
It may not make the top 12 for a 

contest or it may not be the next 
Kate Voegele, but if the song is 
amazing, I will give it to our 
music supervisor and say, "Hey, 
can you try this at 'One Tree Hill' 
or whatever ?" 

What sort of stake does your 
organization have in the artists? 
We get a fee that an agent would 
receive if we get a song placed in 
a film or TV [show] or an ad, just 
like anybody else. We're partner- 
ing-we're not taking publishing, 
we're not doing any of the old - 
school things. And then the sec- 
ond thing is, for the [songwriting 
contest] winner, we have an 18- 
month period to try to find them 
a proper home, either a publish- 

ing deal and /or a record deal - 
and that's it. So basically, we're 
asking them to trust us for a year - 
and -a -half to try and find them 
great homes. 

Singer /songwriter music 
seems to be more difficult to 
spread virally than other gen- 
res. Does the Internet facili- 
tate the success of certain 
types more than others? 
I wish I had a crystal ball. I can 
only say that I have found that if 
great content gets a chance to be 
heard, if it gets to be on a TV pro- 
gram, then I think that your 
chances are huge, that people 
will love you and will want to 
spread the word. I think being a 

singer /songwriter is probably 
more of an intellectual, cerebral - 
based genre. 

But look what happened to 
Norah Jones. I remember her 
talking to me at the Bitter End. I 

was like, "What are your fears? 
What are your fantasies? You just 
moved to New York." She's like, 
"I just want to own a VW Bug and 

sell 10,000 records and just do my 
jazz act." And I'm like, oh, my 
God, she got that times 500 tril- 
lion. So who knows? 

What kind of response have 
you had in other cities? 
It's been great in every city, but 
different. [In] Boston, we're part- 
nered with Berklee [College of 
Music], and it's all songwriters 
from the college, so that's been ex- 

plosive, it's always sold out. 
Chicago is at Schuba's, the best 
club for that genre in Chicago. 
And the kids have nowhere to go, 
so they're excited. We're trying to 
give a home to a genre that hasn't 
had a home. The only one that's 
really different is L.A. -what they 
want to see are established hit 
writers, and maybe bring along 
one up-and-corner, so [it's] a little 
bit different balance than what I 

originally had. 
In Milan, we're opening in 

February, and that's going to be 
established acts because the stars 
have never done anything like 
this. They're going to have cir- 
cles with their established talent. 
So it's going to be a little bit fla- 
vored according to the state or 
the country. 

Why did you pick Italy for the 
international start? 
Well, it kind of picked me. This 
guy named Dado kept Facebook- 
ing me and sending me stuff and 
talking about how much he loved 
what we did, and I said, "Well, 
hey, dude, you want to start a 

Facebook group there for us? And 
maybe we could get some talent 
to our contest." And then the next 
conversation was -he had a great 
manager -"Well, what about us 
doing a circle here? Everybody 
would go crazy." They're over the 
moon about having a Songwrit- 
ers Circle there. 

I remember [ Norah Jones] talking to me at the Bitter End. I was like, `What are 
your fears? What are your fantasies? You just moved to New York ?' She's like, 
`I just want to own a VW Bug and sell 10,000 records and just do my jazz act.' 
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LESS THAN A YEAR AFTER THE 'AMERICAN IDOL' WILD CHILD 
BURST ONTO THE SCENE IN AN EXPLOSION OF GLITTER AND LEATHER, 

ADAM LAMBERT READIES HIS FIRST ALBUM 

BY ANN DONAHUE PHOTOGRAPH BY ROBERT SEBREE 

Adam Lambert the man with the outsize personality who delivered 
an audacious octave -and -a -half sitar -tinged purr of Johnny Cash's 
"Ring of Fire" on the most -watched TV show in the country, dodged 
sex toys thrown at him onstage during the "American Idol" tour and 
did it all without smearing his eyeliner is currently curled in the 
fetal position. Balled up in a patio chair on the 10th -story balcony 
at 19 Entertainment in Los Angeles, Lambert is the portrait of the 
goth as a young man black clothes and combat boots; dyed black 
hair and nail polish; Egyptian -themed jewelry matching the Eye of 
Horus tattoo on his wrist. 
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He grabs his knees and constricts himself even tighter as he 
reveals why he's so emo right now: He's attending the premiere 
of the film "2012" in a few hours. And his song, "Time for Mir- 

acles," plays over the closing credits. 
"I'm going to be like this, in my seat, hiding in my popcorn 

bucket," he says. "It's going to be really weird." 
Lambert laughs, unfurls his legs and straightens up in the chair. 

His worry is, of course, all a joke, an act, a performance. Because, 
true to his album title, Lambert is here for our entertainment. 

When "American Idol" launched in 2002, creator Simon Fuller 

must have dreamed of a contestant like the 27- year -old Lambert 
-one that mixes style and substance, one that can sing anything 
and gives a damn about cultivating his public image. In a year, 

Lambert's gone from being one of a herd of auditioners at the 
San Francisco tryouts to landing the covers of Entertainment 
Weekly and Rolling Stone before his album was even released. 

For 19 Entertainment, the eighth season of "American Idol" 

was something of an embarrassment of riches -the eventual win- 

ner, Kris Allen (see story, page 20) has sold 1.1 million digital 
downloads of his "Idol" songs, according to Nielsen SoundScan, 
and contestant Allison Iraheta, with her preternaturally gravelly 

vocals and artful red and blue hair (see story, page 19) is prepared 
to court the Hayley Williams /Avril Lavigne demographic. 

But in a year when the clubby stylings of Lady Gaga and the 
Black Eyed Peas are setting sales records, it's Lambert's slinky 
set of dance songs that are poised to steal the spotlight. "For 
Your Entertainment" will be released Nov. 23; the title track lead 
single sold 18,000 in its first week of release, according to Sound - 
Scan, while "Time for Miracles" has sold 68,000 in three weeks. 
This comes on top of the 997,000 digital tracks sold of Lam - 

bert's songs from "Idol." 
"He's an artist with a true sense of who he is," RCA Music 

Group GM /executive VP Tom Corson says. "It's our job to work 

with him and present him with options to help steer the ship - 
but ultimately it's his call. He has a vision." 

'ENTERTAINMENT' TONIGHT 
The cover of "For Your Entertainment" shows Lambert as a 

three- dimensional version of Patrick Nagel's artwork for Duran 
Duran s "Rio ": all glam makeup and sharp angles. It's not sub- 
tle in any way -Lambert is gleeful as he points out that he wore 
all that makeup -but it's true to his image as a showman that 
combines singing talent with a theatrical bent. 

It's an image he flaunted throughout "Idol" -and was never 
more exemplified than in Lambert's retort to judge Simon Cow - 

ell's critique that one of his performances was too "Rocky Hor- 
ror." ( "I like 'Rocky Horror,' " Lambert patiently explained.) 

But it's rare that a persona crafted on "Idol" doesn't go through 
some sort of intensification as the performers transition from 
contestant to professional: Texas cutie Kelly Clarkson took on 
a pop sheen; Carrie Underwood's country chops were honed 
on the show. 

For Lambert, he was "Glambert" from the start. 
"I think there's a misconception- people think that 'Idol' is 

like a Svengali puppeteer," Lambert says. "I think that may be 
the perception because certain people that have gone through 
the system didn't have a strong idea of what they wanted to do 
visually. I think the minute you do, they respond to that. And 
I've been very verbal and opinionated about what I want to cre- 

ate, and they've been nothing but supportive of that." 
When Lambert moved to Los Angeles from San Diego eight 

years ago and began working in theater and as a session singer, 
he quickly learned that business acumen was just as important 
as musical talent. At 27, he's in the upper age range of "Idol" 

contestants -the cutoff for the show is 28-and the simple fact 

of his added life experience could serve him well as he transi- 
tions away from the spotlight that is built into the show. 

"I do consider myself part artist, part businessperson," Lam- 

bert says. "I find marketing interesting, I find publicity inter- 
esting. I find the whole process interesting. I think there's some 
artists that are really focused on the music and the artistry, but 
I also think being a showman and being an entertainer is more 
than just being a musician. It's everything -it's something to 

look at and to listen to." 
The songs on "For Your Entertainment" rely heavily on dance 

beats, but there are a number of ballads for contrast. "When I 
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We are the champions: 
ADAM LAMBERT (left) and 
KRIS ALLEN (right) perform 
with QUEEN during the 
'American Idol' finale in May. 

was picking my singles, I thought maybe I should do more of 
a rock thing because that's what people expect. But if I did what 
people expected of me, I don't think I would have gotten through 
'Idol' the way I did," Lambert says. "It's part of my shtick as an 
artist to keep surprising people." 

One defining characteristic is the A -list writing and produc- 
tion credit throughout the album: "Soaked," which Lambert 
says is about a one -night stand, was written by Muse's Matthew 
Bellamy and produced by Rob Cavallo, who worked on four 
tracks on the album; "Strut" was written by Lambert, "Idol" 
judge Kara DioGuardi and Greg Wells, who also produced; 
Ryan Tedder wrote and produced "Sleepwalker" alongside co- 

writers Aimee Mayo and Chris Lindsey. 

"If an artist has the skills and ambition to write songs, then 
we will actively encourage and pursue this, often by pairing our 
artists with the world's very best songwriters, allowing them to 
learn and develop their writing skills," 19 Entertainment 
founder /CEO Simon Fuller says. 
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'AMERICAN IDOL' 
BY THE 
NUMBERS 
It's a reality show that doubles as a 360 -deal: 
Thanks to 19 Entertainment, contestants with the 
chops and audience popularity get record deals, 
a tour -and plenty of media exposure. -AD 

'AMERICAN IDOL' 
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The announcement of the pairing of Lambert and Lady Gaga 

on the track "Fever" was fodder for gossip blogs, but Gaga doesn't 
actually perform on the track, Lambert says, explaining, "She 
was on the other side of the glass just egging me on." 

The title track -which was produced by Dr. Luke, who co -wrote 

it with Claude Kelly -is now being worked to top 40 and hot AC 

radio. "I wanted to release something that would be played in a 

club, that would make you dance on New Year's," Lambert says. 

He means that literally - " Dick Clark's Rockin' New Year's 

Eve With Ryan Seacrest" is one of the TV appearances lined up 
for Lambert in the coming months; the campaign starts Nov. 

22 with his show -closing performance at the American Music 
Awards. Besides the typical rounds of morning and late -night 
talk shows, Lambert will be interviewed as one of the "Most 
Fascinating People" of 2009. "Adam is so telegenic. It's going 
to be a visual launch," Corson says. 

A video for "For Your Entertainment" is forthcoming. It's di- 

rected by Ray Kay, who did the video for Lady Gaga's "Poker Face." 
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The album is available for pre -order on iTunes and Amazon 
and was streamed on MySpace the week of Nov. 16. Lambert's 
Web site, AdamOfficial.com, is offering direct -to- consumer 
deluxe sets, including one for $24 that contains a 16 -page pic- 
ture book and two bonus tracks. One of them, "Whataya Want 
From Me" (written by Pink, Max Martin and Johan Shellbeck), 
will likely be the next single. 

Internationally, Corson says the label intends to break Lam- 
bert first in the United Kingdom and Japan. 

For his part, Lambert wants to tour in 2010 -and tour big. "I 

want dancers, I want costumes, I want video screens," he says. 
"I want to put on a show that's really theatrical and fun and grand." 

'IDOL' GIVES BACK 
All of this is the end result of a heady year for Lambert. At this 
time in 2008, he was waiting for the Hollywood elimination 
rounds of "Idol" to start. In TV time, it takes six months for "Idol" 
to crown a winner, but the production process runs year- round. 

Despite the artifice of the show, it does drop -kick contestants 
into the media spotlight -a valuable lesson for any pop star. 
"They put you through it to see if you can hang," Lambert says. 

The 2009 season of "Idol" attracted an average of 25.1 million 
viewers, according to Nielsen, the lowest average in several years; 
but it's still the most -watched show on TV, as it has been since 
2004 (see chart, page 18). The finale where Allen was proclaimed 
the winner over Lambert was watched by 28.8 million viewers - 
10 million more than the 2009 Grammy Awards. 

"The finale of 'Idol' was pretty epic," Lambert says. "I got up 
there and was singing with Queen and Kiss -I got to put on a 
costume. I really feel the finale summed up what I'm trying to 
do, and what I'm going to do. I think that being onstage with leg- 
endary people like that reminds you of what showmanship is." 

Weeks after the "Idol" season wrapped, the top 10 contest- 
ants embark on the Idols Live tour -a valedictory sprint of 52 

cities in three months that grossed $30 million this year, ac- 
cording to Billboard Boxscore (see chart, page 18). 

While group numbers are a standard part of the show, each 
high -finishing "Idol" contestant gets his or her chance to shine 
in a solo. Lambert did a medley of David Bowie's "Life on Mars ?," 

"Fame" and "Let's Dance." He saw it as a chance to stage -test 
the sound he had in mind for his debut. "I always wanted to do 
Bowie songs, and I never did them on 'Idol' because it wasn't 
ever the right fit," he says. "We did a different, slightly modern 
production, which is basically what I'm doing on my album." 

And much like the TV show, the "Idol" tour puts its partici- 
pants through the wringer. "I've done theater for years and I've 
sung for a long time, but I've never done a solo set in concert 
night after night while traveling," Lambert says. "It was a good 
way to learn about how to take care of yourself and how to pace 
yourself while on the road." 

With the fame comes accompanying challenges; Lambert 
has become a favorite subject of the tabloids and paparazzi. 
"Yeah, it's weird," he says. "You know, it's like, 'Hi, I'm just 
walking to my car -why do you care ?' " 

It's very likely that they care because of the wink -wink, nudge - 
nudge game that was played in the media about Lambert's sex- 
uality during his "Idol" tenure. Lambert demurred on the 
questions about whether he was gay until the Rolling Stone ar- 
ticle; since then he's unwittingly become Adam Lambert, Icon 
for Gay Youth. It's not a mantle he shoulders easily. 

"I don't want to be a spokesperson for anybody, no matter 
who they are," he says. "I'm not following this career path to 
be a role model or to be a poster child for anything except for 
music. If there's an indirect impact that my presence has on 
certain issue, then I think that's a good thing." 

It's a mature point of view to take as Lambert's private life 
becomes inextricably linked to his public persona. It's an issue 
that will get raised again and again -as he walked the red car- 
pet for "2012," for example, he was asked if he brought a date. 
His laughing response? "My date is my jacket, actually." 

A few days after the premiere, Lambert is sitting in Fuller's 
office, swiveling back and forth in a white office chair as he pre- 
pares for another long day of media interviews. The movie, as 
it turned out, was a blast, and "Time for Miracles" was warmly 
received. "People stayed and listened," he says, honestly happy. 

Of course they did. That's entertainment. 

Season Eight's Punk Princess ALLISON IRAHETA 
Wants To Parlay Her Big Voice Into Hefty Sales 

It's a moment that Allison Iraheta isn't 
fond of recalling. After performing in 
one of the early rounds of "American 
Idol," host Ryan Seacrest approached her 
for the standard chat- 'em -up interview. 
And by her own admission, Iraheta 
flupbed it. She stammered, stumbled 
and looked like she was going to collapse 
into a fit of giggles -or tears. 

"Yeah, that was an awesome first 
timer with Ryan Seacrest," she says 
with a laugh. "Being on the show and 
the tour definitely helped prepare us 
all for what we're going to be doing 
now. I'm much more comfortable on 
the big stage." 

To be fair, live TV can be intimidat- 

ing -and Iraheta is only 17. But her 
youth and inexperience didn't stop her 
from attracting heavyweight produc- 
ers like Max Martin and Howard Ben- 
son for her debut album, "Just Like 
You" (19 Recordings /Jive), which is due 
Dec. 1. The lead single, "Friday I'll Be 
Over U," has sold 10,000 copies, ac- 
cording to Nielsen SoundScan. 

"It's a pop album with a rock edge 
over it," Iraheta says. "There's some 
hard stuff -like when you're at a con- 
cert, it makes you want to lift up that 
lighter ... or iPhone." 

Jive Label Group GM /executive VP 
Tom Carrabba says the label will focus 
on Iraheta's peers in the teen market 

with targeted radio, TV and online 
campaigns, but will also reach out to 
the Latin market. A Spanish -language 
version of "Friday I'll Be Over U" will 
be worked to radio. "She does speak 
Spanish, and it really works," Carrabba 
says. "It's not contrived." (In 2006, Ira- 
heta won Telemundo's singing corn - 
petition "Quinceañera: Mamá Queiro 
Ser Artista.") 

Iraheta says the "Idol" experience 
has given her more confidence not just 
as a performer, but as a songwriter. The 
album closes with "You Don't Know 
Me," a track co- written and co- produced 
by David Hodges. "I don't know if I'm 
shy when I'm sharing my ideas -be- 
cause I don't know if they suck or not - 
but I get a little quiet, maybe," she says. 
"He just made it so comfortable. We 
were talking about things that sort of 
piss us off most, and for me, it's pre- 
judgment. And we wrote it about that." 

With the recording of her first album 
behind her and as she heads into the 
promotional grind, Iraheta is keeping 
up her mix of sweet and sassy that won 
her fans on "Idol " -occasionally break- 
ing into an imitation of Cartman from 
"South Park" and offering this about 
her multicolored locks: "It probably 
lasts a good four to five weeks before 
the coloring starts coming out. It bleeds 
when I shower. It looks like a horror 
movie." She's become, in other words, 
a good interview. -AD 
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THE BILLBOARD Q&A: 

KR ALL 
`American Idol' Season -Eight Champ Talks About His New Album, 
His Upcoming Tour -And What He Learned From Wikipedia 

One year ago, Kris Allen was attending the University of Central Arkansas, playing gigs at local bars and adjusting to life as a 

newlywed. Now, thanks to "American Idol," he's enough of a brand name that his major -label debut is self -titled. 

"Kris Allen" (19 Recordings /Jive) was released Nov. 17, and odds are good that Allen can build off his digital single sales suc- 

cess from "American Idol." To date, Allen has sold 1.1 million copies of tracks he performed on the show, according to Nielsen 

SoundScan, lead by his version of the show's coronation song "No Boundaries" with 312,000. Allen sold more total "Idol" tracks 

than runner -up Adam Lambert (997,000) or fourth -place finisher Allison Iraheta (79,000). 

"The exposure an up -anc- coming artist receives from 'American Idol' is nothing short of amazing," RCA /Jive Label Group 

chairman /CEO Barry Weiss says. "Where else in today's difficult music industry can one get five years of artist development, 
artist loyalty and public awareness achieved in a short five months ?" 

The first single from the album, "Live Like We're Dying," is being worked to top 40 and hot AC radio and has sold 98,000 

copies, according to SoundScan. Jive Label Group GM /executive VP Tom Carrabba says Allen will have 13 TV appearances be- 

tween now and New Year's Eve. 

"We have 'Idol' fans and young girls as big supporters, but I think we can also attract moms and guys who are going to respect 
his live performance," he says. 

Jive wants to key into the emotional subtext of the lead single as well. The label teamed with AOL to debut the video and to 

sponsor a contest in which sans who submit stories of living life to the fullest are eligible to attend the recording of Allen's AOL 

Sessions in New York. 

Much of Allen's success on "Idol" derived from his ability to insert his skills on guitar and piano into his performances, cre- 

ating affable interpretations of songs like OneRepublic's "Apologize" and Bill Withers' "Ain't No Sunshine." For his debut album, 
Allen takes a similar approach, relying on his musicality for a collection of guitar- driven pop. 

It's been a pretty intense time for you, going from win- 
ning "Idol" to the tour to the recording of the album. You 

co -wrote eight of the songs on the album, and you have 
a solo writing credit on one of them. How did you man- 
age all that work on the road? 
Your mind has to switch over from two different things. When 
you're on tour, you're trying to get the crowd involved and re- 

ally sing and perform to them. When you're going to write and 
be in the studio, it's like, "Now I have to think about me." That's 
the mind -set you have to work with. 

I keep a journal, and maybe I'll take something from that - 
but when I'm writing a song I'll usually just be playing around 
on my guitar. More than anything, I just try to capture a moment. 

You have a solo writing credit on "Red Guitar." What was 

your inspiration? 
I bought a red guitar for my wife for her birthday and she never 
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played it [laughs], so we ended up sticking it on the wall in our 
house -it was a horrible guitar, just like a $50 guitar -but it 

was a good house decoration. And one day I picked it up and 
tuned it and started playing it, and this song just became kind 
of a metaphor for how I feel about my wife. It was nice to get 

that one on the album because it was something from before 
the "Idol" stuff and I feel like it's an amazing song. It shows 
who I am as a songwriter and as a musician. 

On the album, you worked with everyone from Switch - 
foot's Jon Foreman to producer Mike Elizondo. Is there 
anyone out there you'd like to collaborate with? 
It would be fun to write with Adele, actually. She seems like a 

fun girl to write with. I'm still new in the music business -it 
was funny, they would be like, "You're going to write and pro- 

duce with this guy," and I'd be like, "OK!" I didn't know who it 

was, so I would look them up on Wikipedia. When I went to 

work with Mike Elizondo, I had no idea who he was. I went on 
the Internet and it was like -Dr. Dre, Eminem, Switchfoot, Ma- 

roon 5, Fiona Apple and a bunch of people, and I was like, "What's 
he doing with me ?" [laughs] I ended up going to his house many, 

many times and working on a lot of songs with him. 

How did fans respond when you previewed a few of the 
songs off the album at a tailgate party for a Miami Dol- 
phins game in October? 
"Can't Stay Away" is a really, really fun song to perform, really 
funky, really groovy. I think people can really get into it. It was 

kind of crazy, because the first time anybody heard that song it 
was in that crowd -and people started singing along. That's a 

good thing. I had a huge smile on my face the whole time. 

What was it like filming the video for the first single, "Live 
Like We're Dying "? 
It's a song that has a really good message -that we only have 

so much time, let's make the most of it. It's definitely got one 
of the choruses where I can picture people rolling down the 
windows of their cars and singing along to it. 

The video looks great. It was really fun shooting it -we shot 
it from 8 p.m. until 8 a.m. so it was an all -night thing with no 
breaks. [The shoot was] set up like a digital clock, but it's huge, 
it's this monstrous thing -like 25 feet tall and who knows how 
long. I get to hold a flare, which was pretty cool. I ended up 
throwing it at people on set. [laughs] 

On the show, you always made a point to complement 
your singing with playing an instrument, which is some- 
thing the TV audience really responded to. Did you make 
that same connection on the album? 
Most of the songs are very guitar- and piano- driven. I was push- 
ing really hard to make sure it had that organic feel to it, which 
I also really wanted to have on the show. Obviously, you've got 

to amp it up a little bit -like Gavin McGraw or Jason Mraz would. 

On "American Idol," the spotlight was always on you and 
Adam Lambert. Simon Cowell kept trying to set up a ri- 
valry, and now you have albums coming out within a week 
of each other. 
That's the thing -we're going to go through at least the first 
part of our careers doing everything back to back. We were on 
the show throughout the whole time, then we were on the tour, 
and now we're coming out with albums. I feel like we're always 

going to have this time of our lives, we're going to share it, and 
we're going to be able to go through it together. We know ex- 

actly what the other is going through. 

Did you watch "American Idol" while it was on the air? 
I actually did not watch myself. I just couldn't. It's too much. 
I'm a little bit hard on myself, so even if the judges were really 
nice I'd be like, "Dude, that was bad." 

What did you learn from the "American Idol" tour that 
you can apply to your own tour? 
It's a lot of work. You kind of have to prep yourself physically, 
mentally, emotionally, because it's crazy. More than anything 
I think it will be [the lesson of] making the most of every mo- 
ment. We're only going to be in those cities once and those peo- 

ple only get to see one show -I think that you have to give it 

your all every night. I always loved when we were on tour and 
I came off the stage just drenched in sweat. 

I'm going to do some Christmas shows for radio, and after 
that we're going to start rehearsing through February. I don't 
know exactly what we're going to do yet on tour; we may do a 

college, small club kind of thing, which would be really fun. 
We may get on an arena tour as well; maybe a little combina- 
tion of both. We're going to tour until we can't tour anymore. 

Who inspires you? 
I just watched "This Is it" last night. Michael Jackson was the 
biggest star the world has ever seen -he put so much into every- 

thing; a lot of attention to detail. I want to do that. I want to pay 

that kind of attention to detail in everything -in music, visu- 

ally -all of that. -AD 
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The Evolution 
Of Leona Lewis 

.3n 'Spirit, LEONA LEWIS Was The U.K.'s Girl Next Door Who Conquered The Globe. 
On 'Echo,' She's Taken Charge Of l--ter And Hr-Nr S-Onr71Afrfing-And is Ready For A World -our 
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Not words one woulc normally associate with Leona Lewis, 
the squeaky clean winner of "The X Factor," who went on to 
stunning worldwide success with her debut album, "Spirit." 

Nor, one imagines, exactly how Clive Davis, Simon 
Cowell and Sony Music Entertainment envisaged the 
comebac,< push for Billboard's top new artist of 2008. 

While the camoaign for Lewis' debut was hitch -free, the 
setup for its follow -up, "Echo " -released Nov. 16 in the 

United Kingdom on Cowell's Syco Music and a day later in 

the United States on J -has been anything but smooth. 

First, in mid -August, three songs from the 
album sessions leaked onto the Internet, 

reportedly after Syco's IT system was hacked. 

Then, more dramatically, Lewis was assaulted Oct.14 during a 

London book signing for her autobiography, "Dreams." The 
man accused of punching her in the head was committed 

under the United Kingdom's Mental Health Act. 

"It was a shock," Lewis says of the attack, which left her 
bruised. "I was very sore. The main thing is that I'm still alive." 

By the time Billboard catches up with her, two weeks after the 

incident, she's even able to smile about it, particularly the tabloid 
reports that Lou Al- Chamaa -the childhood sweetheart with whom 
Lewis still lives in her working -dass home neighborhood of Hack- 

ney in northeast London -rushed in to tackle her assailant. 
"He wasn't even there," she says. "That makes me laugh. I'm 

sure if he was there, he would have. My dad and my brothers 
weren't there [either]. They're usually at different things that I 

do. But I'm so glad that they weren't. Because, oh, my God ..." 
In the immediate aftermath ofthe assault, Lewis canceled pro- 

motional trips to Germany and France, and pulled out of a high - 
profile U.K. TV appearance on BBC l's "The One Show." She says 

she has no lasting concerns about making public appearances. 
The Internet leak was dealt with in similarly succinct fash- 

ion, as the IFPI's anti -piracy unit teamed with law enforce- 
ment agencies on both sides of the Atlantic. A criminal 
investigation is ongoing, according to Syco head of media 
Ann -Marie Thomson. Dave Shack, London -based VP of in- 

ternational for Sony Music U.K., says, "I don't think it did us 
any real damage." 

PROMOTIONAL_ PUSH 
Shack's comment must be a relief to all concerned with pro- 

moting one of the year's most hotly anticipated albums. After 
all, "Spirit" sold 6.5 million copies worldwide (according to 

Sony), including 1.6 million in the United States (according to 

Nielsen SoundScan) and 2.8 million in the United Kingdom 
(according to the Official Charts Co. [OCC]). It also earned Lewis 

three nominations at the Grammy Awards and four at the BRITs. 

The international breakout single, "Bleeding Love " -co- 
written by Jesse McCartney and OneRepublic's Ryan Tedder - 
hit No. 1 in Austria, Canada, France, Germany, the Netherlands, 
Ireland, Norway, Switzerland, Australia, the United Kingdom 
and the United States, as well as Billboard's European Hot 100 
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Singles chart. 
Such success had been a long time coming for Lewis, who 

attended the United Kingdom's BRIT School for the Perform- 
ing Arts and spent much of her teenage years writing and record- 

ing in search of that elusive break. 
When it came, it catapulted her to unprecedented heights 

for a U.K. talent show winner, but Sony Music chief creative 
officer Clive Davis has no doubt she deserves every bit of 
her success. 

"Leona has one of those very, very special voices that's ex- 

pressive and has an incredible range," says Davis on why-of 
all the new artists who regularly cross his desk -he chose to 

back her so wholeheartedly. "But she also can feel the lyric very 

sensitively. You look for that in a singer. She's also passionate 
about music -it really runs in her soul. That combination made 
me feel that she was a special new talent." 

All of which leaves a lot for Lewis' second album to live up 
to. Scott Seviour, New York -based senior VP of marketing and 
artist development for RCA Music Group, says the "Echo" cam- 
paign will have three long- reaching phases. 

The "ignition point" was Lewis' September appearances on 
"VH 1 Divas" and the finale of "America's Got Talent" the same 
week that lead single "Happy " -a slow -burning, epic ballad 
co- written with Tedder and Evan Bogart -went to top 40 and 
hot AC formats. 

So far, however, "Happy" has only peaked at No. 50 on the 
Billboard Hot 100, selling 156,000 U.S. downloads, according 
to Nielsen SoundScan. "Bleeding Love," in contrast, has moved 

3.8 million, the 12th -biggest- selling U.S. download of all time. 
"Happy" was released digitally Nov. 8 in the United Kingdom; 
the song has been performing strongly at U.K. radio, so far 
peaking at No. 4 on the OCC's radio airplay chart and debut- 
ing at No. 2 on the U.K. Singles chart Nov. 15. 

"We all know 'Happy' is a fantastic song and a great calling 

`I wantec 
something that 
shower where 
was as a 

person anc as 
an artist now. 
And I think 
did that 

quite well.' 

card to come back [with]," Shack says. "But the caveat is, it's a 

song that takes work. We were always going to struggle to have 
`Bleeding Love' part two." 

Nonetheless, all parties say "Echo" has much greater depth 
than Lewis' debut. Phase two of the campaign encompasses 
the release of a second single, currently tipped to be either "Love 

Letter" or "I Got You," in February. Phase three will kick -start 
with Lewis' first tour in May. 

"When an artist breaks in as many countries as Leona did, 
they have to go all over the world," Davis says. " She really had 
to go and help introduce her [new] album in all those countries 
that were interested in her." 

WORLD MUSIC 
As she meets Billboard in a central London broadcast studio 
on a sunny October morning, Lewis is doing a good job ofkeep- 
ing her own excitement in check. Little wonder, as she has to 

pace herself: During the next seven hours she's conducting 25 

back -to -back interviews with U.K. regional radio stations. 
She points out that the release dates for "Spirit" were stag- 

gered internationally, but "Echo" is being released simultane- 
ously worldwide, hence today's compressed schedule. 

Fortunately, the success of "Spirit" means she now has her 
pick of promotional platforms. After a Nov. 4 slot at Spain's Pre - 

mios Ondas awards gala, she performed at MTV's European 
Music Awards ceremony in Berlin the following day -a signif- 
icant step up from her role presenting an award at last year's 
ceremony in Liverpool and, Shack says, a crucial European cam- 
paign launch point. 

"Her peers visually are Jay -Z and Beyoncé and all the people 
on the show this year," he says. "Those are fantastic luminar- 
ies for her to be sharing stages with and proving that she's a 

big European star as well." 
Then there was her Nov. 8 return to U.K. ratings champ "The 
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X Factor," timed for maximum impact on single and album 
sales, before heading for the States and a run of high -profile 
TV engagements on "Today" (Nov. 16), "Dancing With the Stars" 
(Nov. 17), "The Ellen DeGeneres Show" (Nov. 19), "The Tonight 
Show With Conan O'Brien" (Nov. 19) and "Jimmy Kimmel 
Live!" (taped Nov. 20, with the airdate still to be determined). 

In person, as on TV, the 24- year -old is glamorous but de- 
mure. As befitting her committed vegetarianism and stated in- 
tention never to undertake raunchy photo shoots, her knee -high 
boots are a man -made version of suede and accessorized with 
cozy tights. 

And while, as Shack puts it, "18 months ago, she was that 
starlet that had won 'The X Factor' and this was her first foray 
into promotion, so she was a bit caught in the headlights," she 
now radiates sleek, professional polish as she professes to not 
even know the meaning of "the sophomore slump." 

"I wanted something that showed my growth, that showed 
where I was as a person and as an artist now," she says of "Echo," 
mostly recorded in Hollywood's Henson Recording Studios. 
"And I think I did that quite well." 

THE WRITE STUFF 
In practice, this meant telling the titanic figures of Cowell and 
Davis -both credited as producers on "Echo' -that she wanted 
a greater hand in songwriting. 

She has co- writes on 10 of the U.S. version's 14 tracks (in- 
cluding hidden track "Stone Hearts & Hand Grenades ") as com- 
pared with two on "Spirit," although the U.K. version replaces 
the Tedder /Lewis composition "You Don't Care" with a show - 
stopping cover version of Oasis' "Stop Crying Your Heart Out." 

And, while Shack says that "Oasis have more resonance in Eu- 

rope-a lot of middle America won't know that track at all," Lewis 

savvily points out that different international editions mean there 
is scope for repackaging the release with additional tracks further 

down the marketing line. The special edition of "Spirit" was re- 

sponsible for 800,000 of its total U.K. sale, according to the OCC. 
For "Echo," Lewis wrote a wish list of "everyone I wanted to 

work with." A fan of his 2008 hit "Let It Rock," she sought out 
Kevin Rudolfto co -write the uptempo "Love Letter." John Shanks, 
who has written for Bon Jovi and Kelly Clarkson, was recruited 
for "Broken," co- written with A. "Novel" Stevenson. 

"I wanted a song that was just massive," Lewis says. "That 
one for me is the most vocally crazy." 

Overall, "Echo" throws less of what Lewis describes as the 
"conventional" R &B -diva shapes. "Outta My Head," co- written 
by Swedish pop powerhouse Max Martin, is a Euro -club banger 
that, with a couple of strategic remixes, could do healthy busi- 
ness on next's summer dance charts. "Don't Let Me Down," co- 

written with Justin Timberlake and featuring him on backing 
vocals, is strings- drenched, midtempo, taut funk. 

And then there's Tedder. He and the rest of OneRepublic 
guest on "Lost Then Found," while he and Lewis also wrote 
"You Don't Care," working on it in Tedder's Denver studio and 
London's Abbey Road -the latter location enabling Beatles en- 
thusiast Tedder to channel the spirit of "Strawberry Fields For- 

ever" in the opening bars. 
"We've got a good chemistry together, " Lewis says. "He re- 

ally gets me as a person." 
"Leona s still learning as a writer but she has some definite 

God -given talent," Tedder says. "To some degree she's my muse. 
All that matters to us is putting really meaningful lyrics with 
really meaningful melodies. When she sings a song, you know 
you're going to be hearing it 10,15 years from now at weddings." 

Tedder first encountered Lewis at a songwriters confer- 
ence organized by Davis at the Beverly Hills Hilton in early 
2007. Lewis performed in front of a range of A -list hitmak- 
ers that also included, Tedder recalls, Stargate, Ne -Yo, Diane 
Warren and Desmond Child. By coincidence, it was the 

same week Tedder wrote "Bleeding Love." 
"Clive is very old- fashioned and still the best," Tedder says. 

"That was probably the single smartest thing he did in the whole 
Leona album process. I think just about every hit she had from 
'Spirit' came from the people in that room." 

With "Echo," Lewis was determined to be front and center 
of that creative process. Was Cowell, the man who effectively 
discovered her, supportive of that? 

"Simon doesn't really care whether I've written it or it's by 

Max Martin or Ryan Tedder," she says. "He just wants the 
best song. So when I sent him 'Happy,' I was like, 'I hope he 
doesn't actually see that I've written it.' But then he was like, 
'Oh, this is amazing.' Then he found out I co -wrote it, and 
he was just like, 'Well done, I really rate you for that.' " 

It's this evolution of Lewis, Shack says, that is key to the 
"Echo" campaign. "It's about movement, growth, her coming 
of age," he says. 

TOUR DE FORCE 
As well as her development as a songwriter, Lewis is ramping 
up by wearing custom -tailored outfits designed by British fash- 
ion icon Vivienne Westwood, who will also be involved in Lewis' 

move to the concert stage. 
Lewis' world tour -projected to run for nine months -will 

kick off with nine U.K. arena dates in May and June, booked by 

Creative Artists Agency. She starts May 28 at Sheffield Arena 
and will also include two shows at London's 02 Arena. Harry 
Magee, Lewis' co- manager at London -based Modest Manage- 
ment, expects that run to be extended, or that Lewis will return 
for further U.K. gigs as part of a European tour in the fall. "In 
America, we'll be touring in the summer," he says, "either as 

part of a package or as special guests." Dates in Australia and 
Japan will follow in late 2010 and early 2011. 

Magee says production details are still in the early stages - 
contrary to some Internet rumors, Michael Jackson's choreog- 
rapher Travis Payne hasn't been hired -but fans should expect 
something spectacular. 

After all, despite the lack ofheadline concerts, Lewis is hardly 
a stranger to the stage, performing everywhere from the clos- 
ing ceremony of the Beijing Olympics (with Led Zeppelin's 
Jimmy Page) to Nelson Mandela's 90th birthday party in Lon- 

don's Hyde Park to the 2008 MTV Video Music Awards (with 
Lil Wayne and T- Pain). She sings "I See You (Theme From 
Avatar)" over the end credits of James Cameron's anticipated 
sci -fi film "Avatar." 

And, a week after Billboard meets with her, Lewis performs 
her first full live show. It's a homecoming gig, at the 1,500 - 
capacity Hackney Empire, a grand Victorian theater that was 
also the venue for Lewis' first talent competition. 

"I sang 'My Heart Will Go On' by Celine Dion, which is a big 
song for a 13- year -old," she says with a laugh. "And I won, which 
was cool. I've been back there since and sang, although it was 
covers. It's so important for me to go back there and be able to 

do my own material." 
The nine -song, 50- minute set features Lewis backed by six 

Shaolin -style dancers, two backing vocalists, a six -piece band 
and inventive lighting and visuals (at one point she sings from 
between the giant projected image of her own legs), all over- 

seen by creative director William Baker, who for many years 
performed the same role for Kylie Minogue. 

Despite the occasional hint of tentativeness, it's an impres- 
sive performance. Lewis's rich, soaring voice effortlessly fills 

the venue. Her elegant, expansive cover of "The First Time Ever 

I Saw Your Face," featured on "Spirit," demonstrates her skills 
as an interpreter of standards, while "Happy" and "I Got You" 

(another Martin co -write from "Echo ") already sound like stone - 
cold classics. 

That "evolution" campaign seems firmly on track, although 
no one will offer predictions just yet for how "Echo" might sell 

in comparison with "Spirit." 
"I never make predictions -I find that too intimidating," 

Davis says with a chuckle. "All I know is, we've worked hard to 

avoid any pitfalls with the sophomore album. We've got a great 
number of very strong songs that showcase the growth and ma- 
turing and development of Leona as an artist and as a creative 
person. The rest is up to fate." 

NOVEMBER 28, 2009 www.billboard.biz 23 

www.americanradiohistory.com

www.americanradiohistory.com


THE BLACK KEYS TEAM WITH DAMON DASH, 
MOS DEF AND RZA FOR A HIP -HOP LABOR 

OF LOVE BY MONICA HERRERA 

It's a bleary, rain-soaked after- 
noon in late October, and huddled in a cor- 
ner table at DuMont restaurant in Brooklyn, 
the Black Keys are talking vegetables. 

"My mom said that when she was a kid in 
the winter, you couldn't get any at the grocery 
store," says drummer Patrick Carney, who's 
picking at the last traces of his poached eggs 
and field greens. 

Dan Auerbach, the Keys' singer /guitarist, 
looks at his bandmate, perplexed. "Where'd 
she live, dog ?" 

"Toledo," Carney replies, citing the Ohio city 

west of Akron, where he and Auerbach grew 
up. "She said that all you could get was, like, 
iceberg lettuce." 

"Toledo's jacked up." 
The Keys' aside has little to do with what 

they've been discussing thus far: "Blakroc," 
their Damon Dash -orchestrated hip -hop col- 

laboration set for release Nov. 27 -Black Fri- 

day. But it still hints at why the band's latest 
project could seem unorthodox to many. Here 
are two Ohioans who make swampy garage- 
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blues that, while marked by the virtuosic play- 
ing that's made the Black Keys a can't -miss 
live act, feels firmly planted in a blue- collar 
rock aesthetic. 

The Black Keys, however, will be the first to say 

that as kids, they worshipped one hip -hop pio- 
neer in particular. "RZA is my hero," Auerbach 
says of the Wu -Tang Clan's patriarch. "It was crazy 

and amazing to be in the studio with him." Car- 

ney adds, "There were more people listening to 
hip -hop at our high school than rock'ri roll." 

With their new material, the Black Keys want 
to shake things up. "Black Keys fans know that 
the band is not a one -trick pony," manager John 
Peets says. A host of seasoned rappers, from 
RZA, Jim Jones and Ludacris to Q -Tip, 
Pharoahe Monch, Mos Def and even deceased 
Wu -Tang member 01' Dirty Bastard appear on 
"Blakroc," dropping rhymes against a dense 
backdrop of Auerbach's dingy guitar riffs and 
Carney's stomping drums. 

Aside from their last album, 2008's "Attack 

& Release," little of the Black Keys' hip -hop in- 

fluence appears on their previous work. The 

duo recruited producer and Gnarls Barkley 
member Danger Mouse (Beck, Gorillaz, MF 
Doom) for that effort and made what is widely 
believed to be their strongest work to date, as 
well as their best -selling: "Attack & Release" 
sold 192,000 copies, according to Nielsen 
SoundScan, ahead of the Keys' 2006 album 
"Magic Potion" (116,000) and their 2004 tip- 
ping -point release "Rubber Factory" (147,000). 

"Fans know the band is open to evolving, 
and I think that record with Danger Mouse 
cracked open the door -we're just walking 
through it," Peets says. 

Auerbach's vocals rarely even appear on 
"Blakroc." Dash's former Roc -a -Fella Records 
artist Nicole Wray provides many of the hooks, 
the first of a few signs that "Blakroc" isn't your 
average mash -up album. 

"We weren't trying to make a rap -rock 
record," Auerbach says. "We were trying to 
make a good record. When my voice was ap- 
propriate we'd give it a shot, but we were to- 

tally comfortable playing the backing band, as 
long as what we were doing is effective." 

Auerbach is right. "Blakroc" works because 
at its core, it's a hip -hop album with an excep- 
tional backing band. And it's part of a rising 
trend that favors live instrumentation over sam- 
pled beats. 

What the Black Keys, Peets and Dash hope 
is that music fans will naturally gravitate to- 
ward a project that -at a time when labels are 
scrambling to manufacture a moneymaking 
hit -developed organically. 

"It's the same reason why two suburban 
white kids would get into 01' Dirty Bastard at 
the age of 13," Carney says. "Why can't some- 
one who's into ODB get into the Black Keys ?" 

NATURAL SELECTION 
Dash hadn't heard of the Black Keys until this 
past April. Two of his assistants left the office 

one night to see the band in concert, piquing 
his curiosity. "I was like, `Let me hear these 
Black Keys,' " says the Roc -a -Fella co- founder 
and former business partner of Jay -Z. Dash got 
a copy of "Attack & Release" and as he listened 
to it, "I got infected," he says. "It was just en- 
hancing the mood, and it started to become my 
theme music; it became an every-day, all -day 
thing -the Black Keys in heavy rotation." 

"He was like, `How does a band that I've 
never heard of sell 5,000 seats in NYC ?' " Auer- 
bach says. " 'How is this band self -sustainable 
and doing all this business stuff, and I don't 
know anything about them ?' " 

Pretty soon, Dash was hatching a plan for 
the band to collaborate with Jim Jones, the 
Harlem rapper whose career he shepherded. 
He tracked down Peets by phone and pro- 
posed a studio session in New York, with no 
strings attached. 

"I knew that once we got in there some- 
thing was going to happen," Dash says. "I just 
didn't know what it was." 

In June, Peets had the Black Keys fly in for 
a recording session at Studio G in Brooklyn, 
where Dash would arrange for Jones to meet 
them. Though Auerbach and Carney were open 
to recording with hip -hop artists, they, in turn, 
admit that they weren't wholly familiar with 
Dash's work. 

"As a kid I grew up listening to Wu -Tang and 
the Pharcyde, and Damon 's Roc -a -Fella stuff 
came after that," Auerbach says. "And I didn't 
know Jim [ Jones] at all. I got on the Internet, and 
all I saw was that he had more friends on My- 

Space than anybody I've ever seen, and had more 
people shitting on his music than anybody I've 
ever seen. I didn't know what to expect." 

One artist whose music Auerbach and Car- 

ney were familiar with was Mos Def, who co- 

incidentally ran into Dash on the street the 
night before the Keys' session with Jones. "Mos 
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knew the Black Keys and was a fan -he was in- 
fected, too," Dash says. Mos Def would be the 
first rapper to record with the Keys at Studio 
G, and when Jones arrived four hours later that 
same night, they all laid down the bluesy "Ain't 
Nothin' Like You (Hoochie Coo)," one of three 
songs on "Blakroc" to feature Auerbach's vo- 

cals and the first track leaked to the public. 
"Jim was super nice and really seemed to 

dig the music," Auerbach says, "and the fact 
that Mos wanted to work with us was really 
cool. That's when I said, 'This is for real.' " 

More happy accidents soon followed. When 
the Keys told Dash they wanted to work with 
RZA, Dash contacted his old friend through 
their mutual barber in Los Angeles. "I was like, 
`If you see RZA, tell him I'm looking for him,' " 

Dash says. RZA would soon record two tracks 
on "Blakroc" and was the only guest artist to 
also work with Auerbach and Carney on the 
music, playing electric guitar on "Tellin' Me 
Things" and keyboard on "Dollaz & Sense," 
which also features Pharoahe Monch. 

"Damon just invited me to the studio to vibe 
out with some creative people," RZA says. "I've 
been playing guitar for three years now and I 

always wanted to record myself, so I took a shot 
at it and caught a cool riff." 

As recording continued, the Keys' ap- 
proach to creating "beats" evolved. "At first 
we were sticking to electric guitar, bass and 
drums, but then we started to come up with 
a repetitive riff and deconstruct it," Carney 
says. "It's a little more experimental than 
what we normally do." 

Dash recruited another Wu -Tang Clan 
member, Raekwon, for the standout track 
"Stay Off the F * % & #n' Flowers." "I came over 
to the studio and I liked what I heard," Raek- 
won says. "It just seemed like part of the world 
that I need to be in. I have a bunch of white 
fans that care about me, so why not represent 

the rock side? We are all cousins inside the 
music business anyway." 

Except for supporting Jones, Dash has mostly 
been working outside of the music industry 
since his Roc -a -Fella days, focusing instead on 
filmmaking and his ex -wife Rachel Roy's fash- 
ion line and opening an art gallery last month. 

On "Blakroc," however, the way Dash assem- 
bled an impressive lineup of veteran artists is 

a testament to his lasting credibility among his 
peers. "Hip -hop respects Damon Dash, no mat- 
ter what the media thinks," RZA says. "Even 
though him and his man [ Jay -Z] split the atom 
and went their separate ways, we know it was 
a combination for both of these men's work 
that built their strong empire." 

BY THE NUMBERS 
Inside the tight quarters of Studio G, Auerbach 
shuffles from side to side, shuts his eyes and 
nods his head smoothly -a perfectly re- 
spectable way for a rocker to respond to an MC 

rhyming over his guitar licks. Carney looks on 
as the veteran Brooklyn rapper O.C. takes the 
mic. "Guitar strides got me zonin' /Drum kicks 
and snares got me in an altered state," he raps, 
as a cameraman -one of two videographers 
that Dash has hired to film every second of the 
"Blakroc" recording sessions -zeroes in on 
him. When O.C. exits the booth a few minutes 
later, he's clearly excited by the experience. "I 

like this room. It makes me sound profes- 
sional," he says. 

The Black Keys finished recording "Blakroc" 
in 11 days during the summer, but they're still 
making hip -hop music. Though they're not 
ready to publicly reveal any artist names, O.C. 
is just one of many rappers who've hit the stu- 
dio with Auerbach and Carney in recent days. 
No one knows whether these new sessions will 
ever materialize into a second Blakroc album, 
but as with the first one, no one is letting lo- 

gistics kill the creative flow, either. 
"We haven't stopped since we started," Auer- 

bach says. "It's not even like we're making a 

second one -basically we just kept going." 
Soon after O.C. leaves, Dash swoops in with 

three of his employees -one armed with a bot- 

tle of Veuve Clicquot -and gives a half -dozen 
pounds and bear hugs to Auerbach, Carney, 
Peets and nearly everyone else in the room, in- 

stantly changing its dynamic. It's striking to 

see Dash back in the studio, a once -second 
home that he's ready to re- embrace. 

"I couldn't do any more hip -hop unless I did 
something different," he says. "Now we have 
all these artists like Mos and RZA on some- 
thing different, something that's never been 
done. It's going to open new doors." 

For Dash, it's already doing that. He's now 
working on two other collaborative albums, 
one between the rapper CurrenSy and Mars 
Volta drummer Thomas Pridgen and another 
between Raekwon and the Disco Biscuits. The 
mogul also submitted edited documentary 
footage of "Blakroc" to the Sundance Film Fes- 

tival, and he's timing the launch of his new TV 

venture, CreativeControl.tv, for Nov. 27 to co- 

incide with the album release. In addition, Dash 
and Mos Def recently co- produced a documen- 
tary about the all -black Detroit punk band 
Death, and Dash plans to launch an online 
radio station. 

On the subject of the album's sales poten- 
tial, Dash is less committed. "I don't care," 
he says. "We made good music. Roc -a -Fella 
wasn't fun, it was work. Everyone that I helped 
ended up turning their back on me. The 
minute I put them in the place where they 
could make money, then they wanted to make 
beef. I'm not in that business anymore. Every 
single second of this has been fun." 

As the de facto president of the Blakroc im- 
print, it's Peets' job to handle the business strat- 
egy for the project. The Keys' manager set an 
off -cycle, Nov. 27 release date to take advantage 
of the biggest retail day of the year. Physical 
distribution will be handled by Junketboy and 
exclude mass retailers, which he says is the 
band's way of "making a stand. Independent 
record stores have been so important to the 
Black Keys. To give back to them and support 
the thing that got us here during a big retail 
time is really important." The Keys' label, None- 
such, will handle digital distribution. 

The marketing plan for "Blakroc" stems 
mostly from its Web site, which has premiered 
a new behind- the -scenes viral video every Fri- 

day since Sept. i i leading up to the release date. 
The strategy has worked, with nearly all major 

Blakroc the casbah (from left 
on opposite page): PATRICK 

CARNEY on drums; ERIN 
FETHERSTON, DAN 

AUERBACH, JIM JONES, 
RAQUEL HORN, DAMON 

DASH, MOS DEF, JOEL 
HAMILTON, McKENZIE EDDY, 

Carney and JOHN PEETS; Q 
TIP with Dash (above); 

Auerbach on vocals (below). 

hip -hop and rock online outlets spreading the 
content and furthering anticipation. 

The Black Keys' upcoming performances 
on "Late Show With David Letterman" (Dec. 

8, with Mos Def and Jim Jones) and "Late Night 
With Jimmy Fallon" (Dec. 10, with RZA) will 

also help bring exposure. Although a more ex- 

tensive live performance has been discussed, 
Peets says it wouldn't entail "hitting the road. 
It would have to be a very event -driven, spe- 
cial thing." 

Additionally, Harley- Davidson has created a 

Blakroc motorcycle incorporating the project's 
logo to be sold through Harley - Davidson of Cool 

Springs in Nashville and at Blakroc.com. An 
exclusive Chevrolet 2010 Blakroc Camaro, fea- 

turing all -black wheels and glass, will also be 
sold at the Web site and at Carl Black Chevro- 
let stores in Nashville and Atlanta. Finally, the 
boutique chain ACE Hotels will host "Blakroc" 
listening parties in its lobbies. 

"It's a bit like a graphic equalizer with the 
middle pulled out," Peets says of the business 
plan. "There's a lot of low -end organic stuff 
going on, and then there's a higher -end effort 
to create something lifestyle- oriented for the 
community of people coming together around 
this music." 

But will that community be big enough for 
"Blakroc" to turn a profit? "It would be nice to 

break even, and if it's more than that, fantas- 
tic," Peets says. "We've been economical with 
this, and accountability is something we need 
in the music business industry anyway. The 
goal is to make another record, so that if you 
manage everything properly and set reason- 
able expectations, then all of the sudden you're 
an artist -yoú re contributing." 

After recording the "Blakroc' album, the Black 

Keys went to Alabama to finish their sixth stu- 
dio album, which has a projected release date 
of April 2010. No hip -hop artists will appear on 
the set, but Auerbach and Carney were influ- 
enced by their side project in more subtle ways. 

"Mostly it was the positive momentum we 
had coming from such a good project," Auer- 
bach says. "We kept that positive energy and 
jumped right into the studio." 

It's Dash, though, who is coming away from 
"Blakroc" with the most excitement about what 
lies ahead. "I'm inspired again," he says. "When 
I left music, everybody was so worried about 
making money that they didn't make money 
anymore. In this environment, you can do 
whatever you want -you don't have to worry 
about singles, you don't have to kiss ass, and 
you don't have to answer dumb questions. You 

get to keep the spirit alive." 
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BILLBOARD SPEC L FEATURE: AUSTRALIA 

Trap sprung: Nominated for four 
ARIA Awards, THE TEMPER 
TRAP cracked Billboard's Top 
Heatseekers Albums chart in 
October with 'Conditions' on 
Liberation /Glassnote Records. 

ON THE R 
Business is looking up Down Under. While 
the world's most powerful markets strug- 
gled with the global financial crisis of 2009, 
Australia's economy enjoyed slight growth 
in the first half of this year, and its music 
industry played a similar tune. Led by a 
burgeoning digital market and respectable 
CD album sales, the value of Australia's 
recorded -music industry expanded by the 
thinnest of margins -just 0.4 % -in the 
first half of 2009. For the first time, the 
pace of growth in digital sales outpaced 
the decline in physical product. 

A host of factors contributed to the feel -good figures. The 
overall economy is buoyant, broadband penetration is rising, 
and the digital market has been refreshed with a slew of inno- 
vative new arrivals, including Nokia's Comes With Music and 
MySpace Music earlier this year and the launch of Vodafone's 
MusicStation subscription service in late 2008. 

The upward trend offers a positive backdrop to this year's 
Australian Recording Industry Assn. Awards set for Nov. 26 in 
Sydney. Whether the gains reflect an early stage of recovery or 
just a false horizon, however, only time will tell. 

"The half -year figures look encouraging," says Stephen 
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Peach, CEO of the Australian labels association ARIA, which 
issues the official trade figures for the recorded -music mar- 
ket. "Whether we've reached that transition point where the 
growth in digital outweighs the decline in physical, we'll see 
what the full -year figures look like." 

During the six months that ended June 30, Australians spent 
more than $37 million Australian ($33 million) on downloads, 
ringtones and other digital music formats, up 43% from the same 
period in 2008. The bulk of legitimate online traffic came in the 
form of digital tracks, a format that generated $18 million Aus- 
tralian ($16 million) in income, up 36.5 %. Another bright point 
has been the digital albums format, 
which rose nearly 56.8% in first -half 
value to $9.3 million Australian ($8.4 
million), and now represents 8% of over- 
all album sales, up from 4.7% in the cor- 
responding period of 2008." 

"There is a positive feeling from con- 
sumer feedback that sales will continue 
strongly through the crucial Christmas 
period," says Sony Music Australian and 
New Zealand chairman /CEO Denis Han - 
dlin, whose company ended 2008 with 
the market's three top -selling albums by 

Kings of Leon, Pink and AC /DC. Sony 
artist Jessica Mauboy also leads this year's 
ARIA nominations with seven nods. 
"Our new business continues to expand'. 

Australian Sales Edge 
Out Of The Red, With 

Way 

BY LARS BRANDLE 

as well, Handlin says, citing Sony's new touring arm, Day 1 En- 

tertainment, and its label- agnostic digital store, Bandit.fm. 
"Labels are engaging more directly with artists' fans. They've 

become more digital -savvy and they're marketing heavily via 
MySpace, Facebook, Twitter and blogs," says Paul Paoliello, 
COO of the Sydney -based mobile personalization, entertain- 
ment and technology provider Mercury Mobility. 

Australia is emerging as a solid test market for digital serv- 
ices. Nokia's all -you- can -eat subscription offering arrived March 
20 Down Under, just the third market to launch behind the 
United Kingdom and Singapore. Figures leaked to the press in 

early October suggest the service has 
made an impact. The Australian busi- 
ness reportedly had 23,003 active users 
in July, second only to the 32,728 
Comes With Music users during the 
same period in the United Kingdom. 
News Corp.'s MySpace Music arrived 
in October in Australia, just the second 
market behind the United States. 

Prime Minister Kevin Rudd has 
proposed an ambitious national broad- 
band network, described by Rudd as 
the "largest infrastructure decision in 
Australia's history." Both projects are 
progressing and should foster the coun- 
try's nascent online music market. So 

in 2009 the battle lines were drawn in 

THE ECONOMY 

BROADBÁÑd 
PENETRATION IS 

RISING, 
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the digital world. Sony's Bandit.fm portal added new fea- 
tures in August that enable artists to upload and sell their 
live releases. At the end of March, EMI Music Australia 
launched the blog and A &R resource InSoundFromWay- 
Out to complement its Musichead MP3 download store. 
Universal Music Australia has its GetMusic online store. 
(Warner Music Australia has yet to announce its plans to 

launch an online store.) 
A survey released in August by Immedia, a Sydney -based 

publisher and events organizer, found that Bandit.fm 
grabbed a 4% share of the market, besting the efforts of 
rival record companies. Where the likes of GetMusic and 
Musichead are looking for footholds in the market, label 
sources identify iTunes as the runaway market leader with 
more than 70% of the download market. 

Over -the -air downloads are yet to take off in Australia. 
The same study revealed only 9% of respondents had pur- 

ì chased music on a telecommunications carrier or hand- 
set manufacturer in the past year. 

For all the hope digital brings, the physical CD album is still 
tops Down Under. Australians bought more than 15 million CD 

albums in the first half of 2009, 5.9% fewer than in the first half 
of 2008, and the format slid 4.5% in wholesale value to $125.5 mil- 
lion Australian ($108 million). But the CD album still accounted 
for more than 70% ofthe total $178.6 million Australian recorded - 
music market in the first half. CD singles and the music DVD /video 
formats had steep declines during the period. 

KATE MILLER -HEIDKE 

Australia continues to maintain a vital domestic talent scene. 
Australian artists fared well on ARIA's top albums and sin- 
gles charts in the first half, contributing 23 albums (21.3 %) 

and 16 singles (13.8 %). A handful of home -grown acts ap- 
peared on international charts during the year. Empire of the 
Sun, the Temper Trap, Daniel Merriweather, the Veronicas 
and Orianthi all had breakthroughs overseas, while Missy Hig- 
gins finally got some traction in the United States with her 
second album, "On a Clear Night" (Eleven). 

Indigenous singer Geoffrey Gurrumul Yunupingú s stunning 
solo debut, "Gurrumul," sold nearly 200,000 copies, according to 

his label Skinnyfish Music, just shy of Australia's triple- platinum- 
certification threshold. The album also charted in Germany and 
the United Kingdom through a partnership between Skinnyfish 
Music and Mike Batt's Dramatico Entertainment. 

"It's great for all of us when an Australian artist breaks through 
internationally," says EMI Music Australia chairman Mark Pos- 
ton. "Right now, it feels like there's real interest for Australian 
music again." Empire of the Sun and the Temper Trap are among 
the nominees at this year's ARIA Awards. And the Temper Trap 
last month cracked Billboard's Heatseekers Albums chart with 
"Conditions," on Liberation /Glassnote Records. 

Other rising Australian acts have begun to gain interna- 
tional notice. 

Tame Impala from Perth on Modular Recordings, whose self - 
titled EP reached No. 1 on the Australian Independent Record 
Labels chart, will share the bill with international stars at the 
Big Day Out Festival in Australia and New Zealand next year. 
Sarah Blasko, signed to Dew Process, will release her third 
album, "As Day Follows Night," across Europe next year through 
a licensing deal with Dramatico. The rock band Violent Soho 
has been signed to Thurston Moore's Ecstatic Peace label 
through Universal. Lisa Mitchell, a 2006 contestant on "Aus- 
tralian Idol" and an ARIA Award nominee this year, had her 
debut album, "Wonder," released in the United Kingdom in 
October on RCA. And Kate Miller -Heidke reached No. 2 on the 
ARIA albums chart with her second Sony album, "Curiouser," 
and had a global viral hit on YouTube with "Are You F *cking 
Kidding Me? (The Facebook Song)," which appeared on a five - 
song SIN /RED EP in October in the United States. 

The business backdrop for this talent in action is encourag- 
ing. The economy has performed better than expected (1% 
growth in gross domestic product reported in the first half), 
thanks in part to the government's stimulus packages. In April, 
the government handed out as much as $950 Australian ($861) 
to 13 million Australians as an incentive to spur growth at re- 
tail and stem job losses. 

The handout benefited the Australian entertainment and elec- 
tronics retailer JB Hi -Fi. The music market -leading chain is in 
expansion mode and forecasting 20% sales growth to $2.8 billion 
Australian ($2.5 billion) in the financial year that will end June 
30, 2010. "Unlike in other countries, we haven't had a big down- 
turn here," JB CEO Richard Uechtritz says, "and Australians' love 
affair with technology is insatiable." JB dominates its retail rivals 
with an estimated 40% share of the CD market. 

The signs of recovery are good, but no one is celebrating just yet. 
"It's a tough retail environment," says David Williams, chair- 

man of the leading independent music group Shock Entertain- 
ment. "But we expect digital to continue expanding dramatically 
at the expense of physical retail." 

Williams' comments are reflected by Steve Pavlovic, manag- 
ing director of Modular Recordings, the Sydney -based label home 
to Wolfmother, Cut Copy, Ladyhawke and others. 

"Some of our artists would have sold a lot more records with 
the same amount of attention five or 10 years ago," Pavlovic says. 
"But there are some outstanding opportunities opening up for 
artists, there's a lot of great music coming out of Australia. And 
we're happy, the sun is shining." 
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RAY WADDELL ON THE ROAD 
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OREConcert Grosses 
GROSS/ ARTIST(S) 
TICKET PRICE(S) Venue, Date 

Attendance 
Capacity Promoter 

$3,813,094 
$250/$175/$140/ 
$95 

BETTE MIDLER 
The Colosseum at Caesars Palace, 32,931 37.868 nine 
Las Vegas, Nov. 3-4, 7-8, 10- 11,13 -15 shows two sellouts Concerts West /AEG Live 

$2,789,550 
($2.998356 Australian) 23,805 $132.58/$95.36 Acer Arena, Sydney, Nov. 13 -14 25 4.38 two shows 

NICKELBACK, SICK PUPPIES 

Dainty Consolidated Entertainment, Live Nation 

$2,766,306 
(36.413140 pesos) 
$9724/52127 

$1,716,240 
(8.958.775 oolívares) 

$277.78/546.93 

$1,458,089 

$1,416,020 
($(524,848 Austraean) 

$605.47/591.75 

$1,413,808 
(8,002156 bolívares) 
$25618/54770 

$1,273,920 

$1,157,106 
(7841,000) 
$72,32 

$1,150,432 
( 767,410) 
$80 95/558.47 

$1,121,400 
(6943421 bolívares) 
$235 ä5í$2.21 

$1,106,220 
$89.50 

$1,081,332 
$349.99/59.99 

$1,071,917 
$79.50/539.50 

$1,063,193 
(1,812,838 reales) 
$351.89/558.65 

$1,022,257 
$79.50/$39 50 

$1,013,963 
(614,460) 
$115.51 

$1,012,737 
$79.50/$39.50 

$986,936 

$982,909 
$7950/53950 

$981,861 

AC /DC, MUSTANG 
Foro Sol, Mexico City, Nov. 12 50,853 

53.546 OCESA/CIE- Mexico 

JONAS BROTHERS 
La Rinconada, Caracas, 
Venezuela, Oct. 27 

12,256 
20.000 Evenpro /Water Brother 

Brisbane Entertainment Centre, 11,035 
11,52 Brisbane, Australia, Nov. 11 

Dainty Consolidated Entertainment, Live Nation 

RICARDO ARJONA 
Universidad Simón Bolivar, 
Caracas, Venezuela, Oct. 3 -4 

13,711 
18.000 two shows 

Evenpro /Water Brother 

HARD HAUNTED MANSION: DEADMAUS, JUSTICE & OTHERS 
Shrine Auditorium, Los Angeles, 19,205 
Oct. 30 -31 two serv,nurs 

EROS RAMAZZOTTI 
Forest National, Brussels, Oct. 16,000 
30 -31 two sellouts 

Bill Silva Presents, Nitrus 

Live Nation International 

EROS RAMAZZOTTI 
Ahoy, Rotterdam, The 
Netherlands, Oct. 27 -28 

16,556 Live Nation International 
19.094 two shows 

MARC ANTHONY, RUBEN BLADES 
La Rinconada, Caracas, 
Venezuela, Oct. 29 

16,067 
20.000 

Frank Erwin Center, Austin, Nov. 6 12,360 
sellout 

Hollywood Bowl, Los Angeles, 11,194 
Oct. 24 16.285 

Evenpro /Water Brother 

MILEY CYRUS, METRO STATION 
Verizon Center, Washington, 
D.C., Nov. 3 

15,846 
selbst 

Credicard Hall, Sao Paulo, Brazil, 7,184 
8,212 two shows Oct. 20 -21 

Target Center, Minneapolis, 
Oct. 29 

14,96 
15.867 

6 

FLEETWOOD MAC 
SECC, Glasgow, Scotland, Oct. 22 8.78 

sellout 

MILEY CYRUS, METRO STATION 
BJCC Arena, Birmingham, Ala.. 14,527 
Oct. 23 sel lout 

Bill Silva Presents, Andrew Hewitt Co. 

AEG Live 

T4F-Time For Fun 

AEG Live 

Live Nation -U.K. 

AEG Live 

TOM JONES 
Cardiff International Arena, 
Cardiff, Wales, Oct. 9 -11 

12ows 
t,957 
wo 

13.29sell8 

outs 
three Live Nation -U.K. 

sh 

MILEY CYRUS, METRO STATION 
Scottrade Center, St. Louis, Oct. 28 13982 

15.205 

ELTON JOHN 
Sportpale's, Antwerp, Belgium, 7,441 
Oct. 13 10,033 

AEG Live 

Live Nation International 

AEG Live 

Frontier Touring 

Live Nation -U.K. 

AEG Live 

Live Nation International 

Live Nation -U.K. 

AEG Live 

Live Nation -U.K. 

Live Nation International 

AEG Live 

Live Nation International 

Live Nation -U.K. 

Live Nation international 

Live Nation International 

$976,313 
$79.50/$25 

MILEY CYRUS, METRO STATION 
Rupp Arena, Lexington, Ky., Nov. 1 

18,21 
15,774 

0 

$972,398 
($1,105,400 Australian) 

$96.76/$72.57 

THE BLACK EYED PEAS, LMFAO 
Brisbane Entertainment Centre, 10,890 
Brisbane, Australia, Oct. 1 sellout 

$972,146 
( 594,000) 
$90.01 

JAY -Z 
Alexandra Palace, London, Nov. 4 10,800 

sellout 

$969,281 
579.50/$39 50 

MILEY CYRUS, METRO STATION 
Verizon Arena, North Little 
Rock, Ark., Oct. 24 

14,119 
15,325 

$962,886 
(6,731.585 krona) 
$138 03/564.37 

FLEETWOOD MAC 
Ericsson Globe, Stockholm, 
Oct. 10 

10,515 
11,352 

$938,349 CLIFF RICHARD & THE SHADOWS 
Cardiff International Arena, 
Cardiff, Wales, Oct. 6, 20 

9,686 
two sellouts 

$932,270 
$79.50/$39.50 

$926,775 
(581,280) 
$95.66 

MILEY CYRUS, METRO STATION 
Bryce Jordan Center, University 12,901 
Park, Pa., Nov. 5 sellout 

CLIFF RICHARD & THE SHADOWS 
Echo Arena, Liverpool, England, 9,688 
Oct. 7 sellout 

$923,385 
( 620,254) 
$96.77/$80.39 

FLEETWOOD MAC 
Ahoy, Rotterdam, The 
Netherlands, Oct. 15 

10,811 
sellout 

$923,101 
$89.50/520 

AC /DC, THE ANSWER 
Greensboro Coliseum, 
Greensboro, N.C., Oct. 25 

13,681 
14,934 

$917,820 
(622.766) 
$160.6 '1,116 ., 

$906,410 
(E57". 10 

ELTON JOHN 
Hartwall Areena, Helsinki, Oct. 10 7,194 

9,096 

CLIFF RICHARD & THE SHADOWS 
Metro Radio Arena, Newcastle, 9,531 
England, Oct. 12 sellout 

$889,340 
(59z1- 
573.29/$70.30 

MUSE 

Hartwall Areena, Helsinki, Oct. 22 12 348 
sellout 

$882,162 
( 591,519) 
$56 67/$44.74 

GREEN DAY 
Sportpaleis, Antwerp, Belgium, 16,257 
Oct. 17 sellout 
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FRONTIER MAN 
r Mushroom's Michael Gudinski, 

pur Promotion Remains His `Fun Job 

As a pioneer of the Australian music business, 
Michael Gudinski was into 360 deals before they 
were called "360." But rather than attempt to tap 
into different artist revenue streams because a 

central revenue source was faltering, Gudinski s 

motives were more entrepreneurial in building 
a fledgling music business Down Under. 

Gudinski, founder /chairman of the Mush- 
room Group of Cos., will deliver a keynote at 
MIDEM Jan. 26, which coincides with Australia 
Day, a national holiday. 

This year marks the 30th anniversary of Gudin- 
ski s company Frontier Touring, which among 
other accomplishments was among the first pro- 
moters to pair Billy Joel and Elton John as co- 

headliners and the first to tour Bob Dylan with 
Tom Petty & the Heartbreakers across Aus- 
tralia and New Zealand in 1986. 

Gudinski formed Mushroom Records in 1972 

but had begun booking artists in the region years 
earlier. In 1970, he established the Consolidated 
Rock agency, which evolved into the Premier 
Artist /Harbour Agency Group and remains a 

powerful booking agency in the region. 
In partnership with others, including Frank 

Stivala, Philip Jacobsen and Ian James, 
Gudinski has diversified his portfolio to include 
festivals, venues, concert promoting, merchan- 
dising (ARM) and publishing (Mushroom 
Music Publishing). 

Branching into other areas was instinctive 
for Gudinski. "Because it's a small country here, 
we didn't have antitrust laws like in America 
back in the '70s, so I basically had set up what 
people would look at now as the original 360 
type of operation," he says. "Now you have all 

these people talking 360, which I really don't 
like. I think unless you have someone actively 
doing something in an area, to take someone's 
rights is wrong." 

But the live business has always been Gudin- 
ski s first love. "Touring has always been the ex- 

citing side of the business for me, and not just 
because of the obvious excitement of a show 
and the risk involved," he says. "It keeps me in 
touch. You're out on the road, you're talking to 

bands. I used to always say the record company 
was my day job and the touring company was 
my fun job." 

Fun and still successful, as Frontier this year 
has brought such acts as Kings of Leon, the 
Black Eyed Peas, Leonard Cohen, MGMT, 
Rise Against and Fall Out Boy to Australia 
and New Zealand. His Day on the Green music 
fests at Australian wineries have become 
hugely popular. 

Frontier first started to gain traction by bring- 
ing in new music exploding out of England to 

Australia, including such bands as the Police 
and Squeeze. 

For 24/7 touring news and analysis, see Z billboard.biz /touring. 
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"We started working with bands that some of 
the established promoters weren't taking seri- 
ously, so we sort of came in through the late '70s 
with that music style," he says. "But today we're 
very diverse. We're very conscious of trying to 
put special bills together -we're very concerned 
with value for money. If the live music business 
doesn't protect the fans and the core of what this 
business is all about, they will end up doing ex- 

actly what the record business did -outpricing 
and outsmarting themselves." 

The dynamics of the music business have 
"completely swapped" since he started, Gudin- 

ski says. `It used to be you toured to promote 
your record. Now it's almost like you record to 

promote your tours. When I started, a record was 

much more expensive than a live concert ticket, 
and it has completely flipped the other way." 

Gudinski stresses the importance of working 
with developing acts. 

"I just can't say how important it is to work 
with new artists, not just sit back on the big 
multiple arena acts, because new artists are the 
future of the business," he says. "It's an inter- 
esting time at the moment when you look at a 

handful of gigantic superstars out there. But 
where are the next handful of superstars com- 
ing from ?" 

One of the major challenges for promoting 
tours in Australia is the volatility of the Australian 
dollar when most international acts prefer to be 
paid in American currency. 

"We went through a period last year where 
the dollar dropped like 35 cents in week," 
Gudinski says. "On a $10 million tour that's a 

few million dollars." 
At MI DEM , Gudinski plans to talk about how 

promoters are playing a much bigger role in 
artists' careers, such as investing capital in a de- 

veloping act "so you can withstand all the big 
guys trying to rub you out the minute the band 
happens," he says. "It will be a pretty interest- 
ing chat." 
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BILLBOARD SPECIAL FEATURE: AUSTRALIA 

DIVERSITY DRIVES 

LIVE SCENE BY LARS BRANDLE 

Australian concertgoers have enjoyed a lot of choice for their buck lately. The likes 
of Coldplay, Andre Rieu, Green Day, the Black Eyed Peas, Nickelback and Britney 
Spears all embarked on Australian tours in 2009. None, however, could touch Pink's 
extraordinary 58 -date trek, which sold 658,000 tickets and grossed more than $80 
million Australian ($74 million), a record for a touring female artist Down Under. 

"Achieving that level of ticket sales in a recession environment 
confirms that Australians value great entertainment above pretty 
much anything else that they could spend their disposable in- 
come on," says Michael Coppel, whose Melbourne -based corn - 
pany Michael Coppel Presents promoted the tour. 

"No question our market responds to hit international acts," 
says Paul Dainty, CEO /chairman of Dainty Consolidated Enter- 
tainment, which is promoting 14 shows by Spears this month on 
her first Australian tour. "The market has been very strong through 
2009 despite the economic issues, which have been tame [here] 

compared to the rest of the world." 

However, the wildly fluctuating dollar rate has affected pro- 
moters. The U.S. value of the local dollar has swung from as low 
as 60 cents in October 2008 to as high as 92 cents a year later. 

"The fluctuating dollar is a nightmare," says Ming Gan, co- 

founder of the Parklife festival tour, which sold out 130,000 tick- 
ets across five cities from Sept. 26 to Oct. 5. "This year I did all 
my contracts in Australian dollars, and the Aussie dollar has 
gone up, which meant I missed out on a windfall." 

Australia's live entertainment sector in 2008 generated $1.1 
billion Australian ($978 million) in revenue and shifted 15.8 
million tickets (of which 2 million were continued on »p32 

Down Under debut: 
BRITNEY SPEARS 
plays 14 shows this 
month on her first 
tour of Australia. 

SONY MUSIC 

SONY MUSIC CONGRATULATES 

ARIAS 
AC /DC 'DAVID CAMPBELL 200,r 

JESSICA MAUBOY KARNIVOOL 
KATIE NOONAN KATE MILLER- HE =DKE 

PETE MURRAY . WES CARR 
for their ARIA nominations 

Natalie Bassingthwaighte Anthony Callea Cassette Kids Cassie Davis Georgia Fair John Farnham Delta Goodrem 
Adam Harvey Hoodoo Gurus Human Nature Damien Leith Amy Meredith Sam Moran Morgan Shannon Noll 
Michael Paynter Amy Pearson Rogue Traders Guy Sebastian Hugh Sheridan Trial Kennedy Mark Vincent 

bandit fm 
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the 
artist's 

oice 

Accounting 
Taxation 
Merchandising 
Royalties 
Audits 
Contracts 
GST 

These are not words which find their way into 
compositions, written or musical. But they 
are concepts which artists, musicians, actors . 

sportspeople, and their associated technicians 
and managers should be mindful of if they wish 
to maximize their incomes and minimize their 
costs and tax obligations. 

We have, over the past 30 years, established 
a global network of legal and accounting 
specialists who work with us to address and 
resolve all financial or taxation issues which will 
confront the entertainer or sportsperson during 
his /her career. 

Our list of entertainer clients worldwide, in both 
the music and film industries, is formidable and 
simply attests to the extent of the confidence 
and trust they have placed in us over time. 

We are always ready and able to assist you 
in protecting your interests while in Australia. 
New Zealand, Japan, and South East Asia. 
We will also refer you to the most appropriate 
professionals to address any fiscal /tax matte- 
which may arise while working in the USA, the 
UK, or Europe. 

II ROSEBY 
ROSNER 

YOUNG 
CERTIFIED PRACTISING ACCOUNTANTS 

Contact: Michael Roseby 
Michael Waters 

Level 3, 

199 Toorak Road, (PO Box 131) 

South Yarra 3141, 
Melbourne, Australia 
Telephone: 61 3 9827 3366 
Facsimile: 61 3 9827 7888 
Email: msr@rosroy.com.au 

www.rosroy.com.au 

Accountants International Taxation Advisors Tax Agents 

Billboard Research Can Answer Your Questiois. Plus More: 

Complete Array of Research Packages for singles and/or albums 

from Hnt 100, Billboard 200, R &D. Rap. Country, Gospel. Christian. 

Dance. Latin. Rock. Adult Contemporary. Jazz. and Classical 

Chart & Article Copies 

Chart History reports by Artist f Title ! Label ! Writer 1 Producer 

Customized Recaps and Research available 

TO ORDER CHART PACKAGES. GO TO WWW,BILLBOARD.COM /RESEARCH 

FOR CUSTOMIZED RESEARCH. CONTACT RESEARCH @BILLBOARD.COM OR 646 -654 -4633. 

BILLBOARD SPECIAL FEATURE: AUSTRALIA lof 

Sunny days: The six -city 
Big Day Out Festival 

continues to dominate 
Australia's festival scene. 

from »p30 complimentary), according to 
the latest "Ticket Attendance and Revenue 
Survey" of the trade group Live Performance 
Australia. Although the market was well down 
from its peaks of $1.3 billion Australian ($1.1 
billion) and 20.8 million tickets in 2007, LPA 
CEO Evelyn Richardson is heartened by the 
health of the business and says the dip is part 
of a natural cycle in the industry. Admittedly, 
the LPA's survey 
doesn't yet capture 
much data from re- 
gional venues and self - 
ticketed events, and 
the festival business is 

still underreported. 
"Business is going 

along quite well, but I 

wouldn't say business is 
booming," says Michael 
Harrison, tour coordi- 
nator for Frontier Tour- 
ing, which promoted 
Kings of Leon, the Black 

Eyed Peas and Leonard Cohen in 2009. "There's 
renewed confidence in the market that the worst 
times are over. We're moving ahead." 

That's not true, however, for veteran impre- 
sario Kevin Jacobsen, who blamed "the volatil- 
ity of the entertainment market" when his 
company Arena Management ceased doing 
business in July with debts in the region of $10 

million Australian ($9.2 million). Arena Man- 
agement's prized asset, the 12,500- capacity 
Sydney Entertainment Centre, is now run by 
the team from the neighboring Sydney Con- 
vention and Exhibition Centre. 

Meanwhile, Australian promoters are using 
some new tools to do business in the digital 
age. Michael Chugg Entertainment promoted 
its Australasian Pearl Jam tour (running 
through November) with a series of video ex- 

clusives streamed on the new PearlJam.tv site. 
And Michael Gudinski's Frontier Touring re- 
launched its Web presence incorporating in- 
teractive and social elements. "The Internet 
is the radio station for the 21st century," 
Michael Chugg says. "There's a whole new 
world of promotional opportunity out there 
for promoters." 

The festival scene remains a thriving mar- 
ket, dominated by the 
six -city Australasian 
Big Day Out tour. The 
2009 edition, which 
ran from Jan. 16 to 
Feb. 1, sold more than 
263,000 tickets, down 
slightly from the 
282,692 sold in 2008. 
For the first time all 
tickets to the five 2010 
dates sold out within 
two weeks of going on 
sale. Other festival 
brands including 

Homebake, Falls Festival and Splendour in 
the Grass also sold out in 2009. However, 
some promoters warn that the festival mar- 
ket is at a saturation point. The shortfall in 
ticket sales for the Sept. 18 Blueprint Festival 
in regional Victoria, which has reportedly ac- 

crued debts of $500,000 Australian ($461,000), 
would suggest the market isn't a sure thing. 

Overall, the live sector is enjoying good 
times. "Business has been very strong," says 

Don Elford, business development manager at 

Sydney's 21,000 -capacity Acer Arena, operated 
by the leading venue group AEG Ogden. "The 
younger demographic seems to be stronger, 
but the older demographic seems to be more 
cautious with their money these days. Overall, 
I'd have to say the Australian music business 
is pretty strong." 

DIGITAL TOOLS 

FROM EXCLUSIVE 

VIDEOS TO NEW 

WEB SITES, ARE 

HELPING SELL 

(ONfERT TICKETS. 
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INSOMNIACS LUCKY 13 

Prolific Latin legend 
indie 

WINTERSONG 
Sting on his Baroque 

holiday album 

NEW BEGINNINGS 
Omarion roils out EMI 

third album 

HIGH ENERGY 
The Cribs join forces 

with Johnny Marr 

I3lenty of artists pay lip service to loving their fans, 
but usually limit their interaction to meet -and- 
greets, replying to tweets and shout -outs from the 

stage. But 30 Seconds to Mars, which is about to re- 

lease its third album, "This Is War," Dec. 8 on Virgin, goes 
far beyond the usual platitudes and gestures. The band in- 
volved its fans, known as "the Echelon," on a number of as- 

pects of the new album, including them in choruses and putting 
their pictures on the album cover. 

Lead singer Jared Leto says the group spent two years writ- 
ing and recording the album, working in the studio with pro- 
ducers Flood and Steve Lillywhite. "The album is a quantum 
leap forward," Leto says. "I describe it as a metamorphosis, 
nothing short of a complete rediscovery." 

30 Seconds to Mars' previous album, "A Beautiful Lie," which 
was released in 2005, has sold 1.2 million copies, according 
to Nielsen SoundScan. While "This Is War" certainly repre- 
sents an artistic step forward for the band, it hasn't completely 
given up its melodic, hard rock leanings. "I don't ever wonder 
about what people will think when we get in the studio," Leto 

says. "I have to follow my heart and my gut and not worry about 
outside influences." 

"This Is War" contains plenty of battle metaphors, with such 
lyrics as "Tell me who you'd kill to save a life." The band also 
makes excellent use of strings, and varied song arrangements 
save the album from sounding too much like a didactic lec- 
ture. The group includes choirs on almost every track, and 

BY CORTNEY HARDING 

`WAR' 
MACHINE 

30 Seconds To Mars Gets Its Fans 
Involved On `This Is War' 

Leto explains that members of the choruses are fans from 
around the world. 

"We were intent on turning the mic toward the audience," 
he says. "We started to hold events we called 'the Summit'; we 

did one in L.A. at the Avalon and the place was full. We wound 
up doing eight of them in different cities, and then we started 
getting requests from fans that couldn't make it to the sum- 
mits to participate. We launched a digital version, and we used 
the material to create the choruses." 

Fans also were able to submit photos of themselves online, 
and Leto says the pictures were used to design several album 
covers that fans can choose from. "We know that retail is shift- 
ing from physical to digital," he says. "We wanted to celebrate 
the transition and make the physical release really important." 

EMI executive VP of promotion and marketing Greg Thomp- 
son says fans will participate in marketing "This Is War" as 
well. "This is a band that was built by passionate fans," he says. 

"They have been doing a lot of the viral marketing themselves, 
preaching the gospel to their friends and families." 

Thompson says the campaign to spread the word about the 
new album will also include many more traditional elements. 
"We introduced the first single, 'Kings and Queens,' to radio, 
and it's exploded at modern rock and active rock," he says. The 
song is No. 5 on Billboard's Alternative chart and No. 11 on 
the Rock tally. 

The band is planning on playing a number of European 
shows in November before returning to the United States to 
play holiday radio shows. A full U.S. tour is planned for 2010. 

"We're also pursuing licensing opportunities more vigor- 

ously," Thompson says. "It's an epic album, and the sound 
certainly isn't right for everyone. But we have great success 
with videogames. For instance, with the game 'Dragon Age,' 
you get a free download with the purchase of the game. And 

tracks are also available in the 'Rock Band' online store." 
While much has been made of Leto's acting career and the 

perception of him as a celebrity with the band as a side proj- 
ect, Thompson says "This Is War" should dispel any lingering 
notions that the singer is a dilettante. "It's a harder journey 
for someone who acts to break into music than the other way 

around," he says. "But Jared is totally committed to making it 
all about the band. At this point, fans see him as the lead singer 
who just happens to act." 

Additional reporting by Kelly Staskel. 
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» >RIHANNA, JAY -Z 
TEAM UP LIVE 
R &B star Rihanna was 
joined onstage by her 
mentor, Jay -Z, as she 
launched her new album, 
"Rated R," in London. The 
pair performed "Run This 
Town" and "Umbrella" 
during a short set at 
London's Brixton 
Academy Nov.16. Rihanna 
also debuted songs from 
"Rated R" (due worldwide 
Nov. 23), such as the lead 
single, "Russian Roulette," 
and "Hard," where she was 
joined by Young Jeezy. 
Nokia, which streamed the 
event around the world, 
will also offer an exclusive 
version of "Rated R" at its 
Nokia Music Store. 

» >SLAYER, 
MEGADETH 
REUNITE FOR TOUR 
Slayer has postponed its 
U.K. and European tour 
until spring 2010 and will 
instead co- headline the 
American Carnage tour 
with Megadeth early next 
year. Kicking off Jan. 18 in 
Seattle for 26 North 
American shows, the tour 
will include six Canadian 
dates that were 
postponed earlier this 
month. Testament will be 
the tour's special guest. 
American Carnage 
represents the first time 
that Slayer and Megadeth 
will have toured the United 
States together since 
1991's Clash of the Titans 
outing, and a portion of 
tickets will be sold for the 
"1991 price" of $10. Tickets 
for most shows go on sale 
Nov. 20. 

» >VELVET 
UNDERGROUND TO 
SHARE A STAGE 
Former Velvet 
Underground members 
Lou Reed, Maureen Tucker 
and Doug Yule will make a 

rare public appearance 
Dec. 8 at the New York 
Public Library. The three 
will discuss the band's 
music and legacy with 
rock journalist David 
Fricke as part of the "Live 
From the NYPL" series. 
The reunion of the 
legendary New York band 
follows the publication of 
"The Velvet Underground: 
New York Art," a new 
compendium of previously 
unseen photographs, 
cover designs by Andy 
Warhol and Reed's 
handwritten lyrics, among 
other memorabilia. 

Reporting by Andre 
Paine, David J. Prince and 
Mark Sutherland. 

Sleepless in L.A.: PUDDLE OF MUDD 

ROCK BY MITCHELL PETERS ' 

For Puddle Of Mudd, Lack Of Sleep Leads 
To An Abundance Of Hits 

It's 5 a.m., and while most of his neighbors 
in Los Angeles sleep, Puddle of Mudd front - 
man Wes Scantlin is lounging on his couch 
with an acoustic guitar, a six -pack of beer and 
a small recording device to capture new song 
ideas for his rock band. 

His early -bird method of songwriting has 
proved to be successful at radio. Since Pud- 
dle of Mudd's 2001 debut album, "Come 
Clean," the group has had five No. 1 songs 
on Billboard's Mainstream Rock chart, tied 
for second -most this decade with 3 Doors 
Down, Godsmack and Linkin Park. 

But some of those hits have come at the ex- 

pense of a concerned wife, who often comes 
down the stairs at about 4:30 a.m. to ask Scant - 
lin. "When are you coming to bed? Are you ever 
coming to bed -ever ?" he recalls with a laugh. 

But Scantlin knows how to make the best 
of the situation. On Puddle of Mudd's fourth 
studio set, "Volume 4: Songs in the Key of 
Love & Hate," due Dec. 8 on Flawless /Gef- 
fen, the musician used his wife's complaints 
as inspiration for the song "Pitchin' a Fit." 
"She's my little muse," he says, noting that 
new track "Keep It Together" is another love 
song written for her. "I get a song out of any 
mood that my wife is in." 

In contrast, the first single from "Volume 
4" -the follow -up to 2007's "Famous," which 
has sold 363,000 copies in the United States, 
according to Nielsen SoundScan -is the sex- 
ually charged rocker "Spaceship." The track 
is No. 11 on Mainstream Rock, No. 11 on Ac- 

tive Rock, No. 15 on Heritage Rock and No. 
33 on Alternative. "Spaceship" premiered on 
AOL Music's Noisecreep blog in mid - 
October and has sold 10,000 downloads, ac- 
cording to SoundScan. 

I nterscope /Geffen marketing director Matt 
LaMotte says his primary goal with "Volume 
4" is to bring out Puddle of Mudd's person- 
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ality and charisma to a digital audience. "Just 
about everyone has a Puddle of Mudd song 
in their iTunes library," he says. "But I'm not 
sure that all of those people subscribe to the 
mailing list or go to their Web site regularly." 

In addition to constant Twitter updates 
from Puddle of Mudd members, the first 
step in galvanizing the band's online fan 
base was releasing teaser clips of the video 
for "Spaceship" -which features the band 
with cast members from MTV's "Nitro Cir- 
cus" traveling the galaxy in search of alien 
girls -in the days leading up to its Nov. 16 

debut on Yahoo Music. 
Puddle of Mudd's team also hopes to 

boost the band's TV exposure in 2010. The 
group is scheduled to perform Jan. 7 on 
"Jimmy Kimmel Live!" and is currently ne- 
gotiating other late -night bookings. LaMotte 
says the act will also be marketed heavily at 
sporting events for brands like the NFL, 
UFC and NASCAR. 

"We have a heavy street initiative going out 
to the sports crowd, handing out Puddle of 
Mudd beer koozies and bottle openers," he 
says. "That crowd likes this band already and 
would like to have some material like that." 

"Volume 4" will also be promoted through 
a North American package tour that will visit 
small arenas in January and February, accord- 
ing to Prospect Park senior VP of music Peter 
Katsis, who co- manages Puddle of Mudd with 
Bill McGathy. 

Meanwhile, Scantlin says he's already busy 
working on the group's next album. 

He collaborated with his bandmates- 
including guitarist Paul Phillips, who re- 
joined the band in February after leaving 
in 2005 -for several songs on "Volume 4." 
And he's willing to do it again for future 
material -if, of course, they can stay up 
past their bedtime. 

® BY AYALA BEN -YEHUDA 

MODERN 
CLASSICS 
Intocable Fuses 
Past And Present 
On New Album 

There's a hidden gem at the 
end of "Classic," the 13th 
album by Texas norteño group 
Intocable. The album covers a 

nostalgic collection of senti- 
mental, accordion -packed 
songs made popular decades 
ago in a traditional, simple 
style. But wait just long 
enough and you'll hear why le- 

gions of fans have stuck with 
Intocable for 15 years. The last 
track, " Estamos En Algo," 
veers into psychedelic funk 
and ska in a way that no other 
commercially successful 
group in the regional Mexican 
genre would dare try. 

Intocable has always set it- 
self apart musically from its 
peers by fusing touches of 
other styles, particularly coun- 
try and rock, into its sound. 
For "Classic," out Dec. 1 on 
Sony Music Latin, Intocable 
teamed with legendary accor- 

dionist Ramón Ayala and cov- 
ered songs Ayala recorded 
decades ago with his former 
band, Los Relámpagos del 
Norte. But even as Intocable 
looks back to the music its 
members grew up on, it's ex- 

ploring completely new terri- 
tory in its contract with Sony. 

Intocable toured with Ayala 
earlier in its career, but this is 

the first time they have worked 
together on production. The re- 

sult is a faithful re- creation of 

u a_S1= 
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Rumor has it: 
PLASTISCINES 

»PARIS, USA 
French band Plastiscines' 
attempt to conquer the United 
States is up and running, with 
two recent cameo perform- 
ances and a synch in the CW 
TV show "Gossip Girl." 

The Paris -based female 
quartet is one of the first sign- 
ings to U.S. indie Nylon Rec- 
ords with its second set, "About 
Love," which appears else- 
where on Paris label Because. 

Plastiscines' 2007 debut 
album, "LP1" (Virgin), failed to 
chart in France, but has sold 
20,000 copies, band manager 

Maxime Schmitt 
says. The act sub- 
sequently exited 
the Virgin fold, 
but reckoning its 
mainly English - 
language punky 
pop -rock might 
travel well, Schmitt 
says, it "took the 
risk to go to the 
U.S. at the begin- 
ning of 2009" to re- 

cord "About Love." 
Butch Walker 

(Avril Lavigne, Pink, Simple 
Plan) produced the new set, 
adding what Schmitt calls "an 
'international hit' touch" to the 
12 -song album, which was re- 
leased Aug. 4 in the United 
States. Schmitt declines to dis- 
cuss initial sales, insisting the 
band has a long -term strategy. 
"We are building an image," he 

says. "About Love" has sold 
1,600 copies in the States, ac- 
cording to Nielsen SoundScan. 

The U.S. exposure follows 
hefty U.K. media coverage, fu- 
eled by Plastiscines' glamorous 
image and regular promo visits 
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the sweet, simple songs that In- 

tocable used to play when its 
gigs were weddings and 
quinceañeras. "My dad had the 
original albums and I remem- 
ber listening to them," lead 
singer Ricky Muñoz says. 

Like Muñoz's own band, Los 

Relámpagos were known for 
putting their own spin on 
norteño music in the '60s. 
"They were the first norteño 
band to have an actual drum set 
in the band," Muñoz says. "And 
when we came into the scene 
we were innovators as well . . . 

we're used to experimenting 
with our music and our influ- 
ences. In this case we're explor- 
ing our influences, but it's 
strictly back to the roots." 

On the business side, how- 
ever, Intocable is focused on 

the future. When its contract 
with EMI was up, the band 
began looking for a more flex- 

ible, equitable arrangement; 
Intocable formed its own label, 
Good -I, and had planned to re- 
lease future albums independ- 
ently. The band had even 
secured favorable pricing and 
positioning at Wal -Mart, in- 
cluding a "Soundcheck" play 
(though the album wasn't ex- 

clusive to the retailer). "We cut 
some aggressive deals with 
distributors to make sure that 
our music got out there," In- 
tocable manager Alan Baxter 
says. Those deals remain, even 
as Intocable licensed "Classic" 
to Sony Music Latin. 

Baxter says that rather than 
licensing the album to Sony 
pan -regionally, Intocable nego- 

Squeezebox superstars: INTOCABLE 

4 

surrounding the Nov. 2 release 

of the lead single, "Barcelona." 
The album appeared in France 
Nov. 9 and will get a U.K. re- 
lease in early 2010. 

Schmitt says January U.S. 

dates are being finalized 
through Nylon, which precede 
French shows in February 
booked by Imperial. 

-Aymeric Pichevin 

» >LIGHTS ON 
Don't try pigeonholing Valerie 
Poxleitner. The Canadian 
singer, who records as Lights, 
is already a recording artist, a 

live act -and an illustration. 
In late September, MTV 

began airing in North America 
"Audio Quest: A Captain Lights 
Adventure," a 10- episode 
short -form "motion comic" 
series developed with Marvel 
Comics artist Tomm Coker 
that features Lights as the 
main character. 

As a result, the singer says 

she's now drawing the atten- 
tion of comic book geeks. 

"I was on a flight and had my 

Nintendo and my comics and 
my drawings out," she says 
with a giggle. "And there was 
this 12- year -old kid next to me, 

getting progressively closer. It 

was annoying -until I realized 

I have the same interests as a 

12- year -old boy." 
The MTV exposure set up 

the Oct. 6 U.S. release of 
Lights' second album, "The 
Listening," on Doghouse /Uni- 
versal, following its Sept. 22 

Canadian release on Under- 
ground Operations /Universal. 

The album, which made No. 

129 on the Billboard 200 Oct. 
24, displays Lights' fascination 
with "bedroom" synth -pop. 
"When you make things inde- 
pendently and at home," she 

says, "you're expected to be 

as left -field or progressive as 

you can. But I'm a huge pop 
music fan." 

Lights, signed to Sony /ATV 
Publishing, is touring North 
America through Feb. 2, booked 
through the Agency Group, 
ahead of European shows sup- 
porting the U.S. electronica act 
Owl City (Feb.17 -March 3). 

-Robert Thompson 

» >GUN HAPPY 
A U.K. band named after a U.S. 

R &B record that utilizes a Hong 

Kong -born vocalist just got 
even more international. 

Mamas Gun -named after 
Erykah Badu's 2000 album 
and fronted by Kowloon -born 
writer /producer Andy Platts- 

bated separate agreements with 
Sony Music Latin in the United 
States and Sony Music Mexico. 
"One encompassing deal 
doesn't make sense for us," 
Baxter says. "The cost of mar- 
keting and promotion is differ- 
ent, record sales are different 
... we are looking at each ter- 
ritory as a different opportunity 
for partners." Intocable will also 
put the video for "Hay Ojitos" 
up for sale on its own. 

Intocable's deal with Sony, 
which doesn't include touring, 
is "more than a license. It's a 

partnership," Muñoz says. "If 
we win, we both win. If we 
lose, we both lose." 

Sony Music Latin VP of 
marketing and A &R Nir 
Seroussi adds, "Whatever we 
both bring to the table we split 
halfway. It's not your typical 
five -album deal. It's more of 
an open -ended deal." 

So far, so good: First single 
"Hay Ojitos" had the fastest 
rise to No. 1 on Billboard's Re- 

gional Mexican Airplay chart 
this year and the fastest since 
Intocable's "Tu Adios No 
Mata" debuted on the chart at 
No. 1 last year. "Hay Ojitos" re- 
turns to No. 1 this week. 

"It was time for a change," 
Muñoz says. Under its new 
label deal, "the excitement 
is there." 

has enjoyed early success in 

Japan, where its debut single, 
"House on a Hill" (Tearbridge/ 
Avex), hit No. 3 on Billboard's 
Japanese Hot 100 Nov. 9. That 
followed the Japanese release 
of its debut album, "Routes to 
Riches," Oct. 26. It appeared 
in the United Kingdom Sept.28 

on Candelion /Absolute. 
A fan of classic Motown, 

acid jazz and Jamiroquai, 
Platts describes it as "a kalei- 
doscope of a record that trav- 
els through genres. The one 
thing it tries to keep is the eu- 
phoria of soul music." The 
album is scheduled for a late - 
January release in the Nether- 
lands and in Germany, where 
Mamas Gun opened for do- 
mestic hip -hop act Die Fan - 
tastichen Vier in front of 
60,000 people in Stuttgart 
in September. 

Mamas Gun is supporting 
the U.K. soul singer Beverley 
Knight on a British tour. It's 
booked by Helter Skelter and 
has Japanese shows booked 
at the Billboard Live venues in 

Tokyo (Jan. 29 -30) and Osaka 
(Feb.1). Publishers, which vary 
by territory, include Imagem 
(United Kingdom) and Univer- 
sal Music Publishing (Japan). 

-Paul Sexton 

Sting's "If on a Winter's Night ..." may feature holiday- inspired songs, but don't call it a Christ- 
mas album. "The whole season is much broader than that," he says. "Winter is about inspira- 
tion and imagination." 

While culling source material for "Winter's Night" -which debuted at No. 6 on the Billboard 
200 and has sold 139,000 copies since its Oct. 26 release, according to Nielsen SoundScan- 
Sting found inspiration in everything from a 14th -century carol ( "Gabriel's Message ") to tradi- 
tional lullabies and poems. He also collaborated with a host of musicians from the British Isles 

and performed with the ensemble at England's Durham Cathedral in a concert that will be 

broadcast Thanksgiving night on PBS' "Great Performances" and released Nov. 23 on DVD. 

1 How did you decide on the concept for 
"If on a Winter's Night ... "? 
It was during last winter that I decided I would 
do an album based on the season. It has this 
kind of gravitational pull toward one's roots - 
the family home, the cradle or church -but a 

lot of people face it without any of those things. 
The sadness of not being able to go home is 

probably encapsulated best in "Christmas at 
Sea," which is based on a 19th -century Robert 
Louis Stevenson poem about a sailor who is 

sinking off the coast and realizes his home is 

on the cliff top. He's pulled toward home, yet 
he's in terrible danger. That sums up the am- 
biguous feeling of this record. It's not entirely 
happy, and I also avoided symbols that I think 
have been overused, like Santa Claus or 
Rudolph the Red -Nosed Reindeer. 

2 What was it like recording with such a 

large group of musicians? 
My first instinct was to look for traditional mu- 
sicians from north of England: Kathryn Tick - 
ell, who plays the Northumbrian pipes; her 
brother, Peter, who plays the fiddle; and the 
Melodeon player Julian Sutton are all from my 

hometown. We started recording in my house 
in Italy last January. We sat around the kitchen 
table with the fire on, huddled up with coats 
and scarves and explored these songs together. 
It was like method recording -it had to be cold 
for us to begin this thing. 

3 Many of the songs on "Winter's Night" 
are deeply rooted in Christian themes. Did 
you have to reconcile your own agnosti- 
cism with recording nonsecular material? 
I was brought up in the church, and the Chris- 
tian story is part of my background. At the 
same time, I can't really accept a lot of the el- 

ements of those stories as articles of faith. I 

think there is one true unassailable religion, 
and that is the human ability to tell stories - 
to make myth of why we're here and what we 
do. So I put those Christian stories next to 
pre- Christian stories. I treated them with a 

great deal of reverence and respect. But again, 
I'm not singing articles of faith; I'm singing 
magical stories. 

4 Your daughter recently said in an in- 
terview that your practice of tantric sex is 

just a myth. What's the real story? 
People get very silly about what tantra 
is. It's using your normal life as a de- 

votional practice, which includes 
breathing, walking, eating, being and 
making love. All of those things are 
practiced consciously, and that's re- 

ally what it's about. Music is my 
tantra. It's my way of saying "thank 
you" to anything, whatever it may be. 

5 What was it like reuniting with 
the Police through last year? 
We tied up a lot of loose ends with the 
last Police tour. I was glad I did it, and 
people were very happy to see us to- 

gether again. They came out in droves 
to see us play. It was an exercise in 
nostalgia, but we don't need to keep 
repeating that. I need to be doing 
something new all the time. 

Would you like to make an- 
other concept album? 
I don't know, we'll see how this one 
does. It's an interesting way of work- 
ing, collecting or writing material 
around one theme rather than just 
writing songs. But if you said to me, 
"Are you going to do spring next ?" No, 

that would be far too expected. 
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ALI3LJ IVIS 
DASHBOARD 
CONFESSIONAL 
Alter the Ending 
Producers: Butch Walker, 

Adam Schlesinger 
lnterscope 
Release Date: Nov. 10 

Dashboard Confessional 
frontman Chris Carrabba 
could likely take his pick of 
any female fan in the aud- 
ience. But somehow the sing- 
er /songwriter always man- 
ages to get his heart broken 
by the opposite sex. The 

band's sixth studio album, 
"Alter the Ending," is a per- 
fectly blended concoction of 
acoustic melodies, graceful 
harmonies and powerful an- 
thems wrapped around the 
story of a man trying desper- 
ately to save a failing relation- 
ship. The pounding drums on 
the opener, "Get Me Right," 
emphasizes Carrabba's pur- 
suit of love, while the heavy 
title track finds him pleading 
with the object of his affec- 
tion to stay. And on the closer, 
"Hell on the Throat," the artist 
sings about loss and accept- 
ance over simple acoustic 
chords. "Alter the Ending" dis- 
plays much of the same raw 
insecurities that Carrabba has 

become known for, but it also 
shows emotional growth, as 

heard on "Water and Bridg- 
es," where he sings, "I'll make 

the best of the best I can, and 
I'll be better for it if I ever get 
my chance. " -CB 

SAY ANYTHING 
Say Anything 
Producer: Neal Avron 
RCA Records 
Release Date: Nov. 3 
Pop -punk band Say Any- 
thing's new self -titled album 
reflects the changing life of 
frontman Max Bemis -he is 

now married (wife Sherri Du- 
Pree guests on the songs 
"She Won't Follow You" and 
"Cemetery "), has converted 
to Christianity (referenced in 

the upbeat single "Hate 
Everyone ") and hasn't suf- 
fered bipolar relapses that 
have previously derailed 
tours. Life has settled down 
for Bemis, but it doesn't show 
on the new set. Taking a cue 
from painter Jackson Pollock, 
the artist splatters pieces of 
his influences and experi- 
ences across an audio canvas 
for listeners to interpret. "Do 
Better" leans on strings and 
electronics to create a musi- 
cal takeover (Bemis sings, 
"We could do better /We 
could be the greatest band in 

the world "), while "Less Cute" 
features horns during the 
verse that lead into a rocking 
chorus. The chaos is nothing 
new for Say Anything, but the 
band's newest release is 

RIHANNA 
Rated R 

Producers: various 
Label: Def Jam 
Release Date: Nov 23 
Rihanna may have been a good 

girl gone bad on her 2007 album, but on her new 
one, she's a good girl gone bad -ass. During the 
electric -guitar- soused "Rock Star," the R &B singer 
revels in her bad -girl rebellion, crooning, "Got my 
middle finger up /I don't really give a fuck." And 
over double -speed drums on "G4L," she warns, 
"Any motherfuckers want to disrespect /We don't 
play that shit." Meanwhile, the singles "Wait Your 
Turn" and "Hard" find Rihanna singing beefy 
lyrics-"I'm such a fucking lady" and "the hottest 
bitch in heels," respectively -over epic piano pat- 
terns. But the artist doesn't talk tough all the way 
through the set. "Photographs" features Rihanna 
lamenting over a lost relationship above static 
drums, whereas on the heartfelt ballad "Stupid in 

Love," she croons over a pulsating beat, "You don't 
know what you lost /And you won't realize it till I'm 

gone." In either case, she proves that the good girl 
in her has gone bad indefinitely. -MC 
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tightly executed and gives 
fans a deeper look into Bemis' 
clever mind. -ECJ 

RYAN LESLIE 
Transition 
Producer: Ryan Leslie 

NextSelection /Universal 
Motown 
Release Date: Nov. 3 
Nearly nine months after the 
release of his self -titled album, 
Ryan Leslie continues to push 
the envelope musically, pen- 
ning even more lustful lyrics, 
delivering sweet melodies and 

creating captivating pro- 
ductions. On "Something That 

I Like" (featuring Pusha T), the 
production- reminiscent of 
rap group Clipse's "We Got It 
for Cheap " -meshes with the 
soulful chorus, in which he 

confesses, "She's got some- 
thing that I like." Over hand 
claps and a psychedelic piano 
arrangement, Leslie keeps 
"Zodiac" fresh with flirty lyrics 
like, "What's your zodiac 
sign /Are we compatible, 
baby ? /If it matches with 
mine /Then we should think 
about dating." Other standout 
tracks include the horn -laden 
"Sunday Night," about spend- 
ing a quiet evening with a spe- 

cial lady; "All My Love," with 
its sluggish beat and erratic 
drums; and the heart- pound- 
ing closer "I Choose You," 

which can be ideal for any 
wedding day. -MC 

POP 

IVAN 
Fantasia 
Producer: Homero Patron 
Fonovisa 
Release Date: Oct. 27 
Young crooner Ivan's "Fanta- 
sia" is a throwback to '70s and 
'80s grupero, a Mexican genre 
that spawned some of Latin 
music's most enduring acts 
and classic songs. Grupero 
straddles pop and regional 
Mexican, offering hopelessly 
romantic ballads and mid - 
tempo cumbias. Production 
maestro Homero Patron, who 
is a veteran of the genre, im- 
peccably re- creates the retro 
sounds on "Fantasia," a cov- 
ers album by the runner -up of 
reality competition "Objetivo 
Fama." While Ivan has real 
vocal chops, it's unclear 
whether music fans his age 
will embrace grupero redux; 
less sappy song choices 
might have presented him 
better to younger listeners. A 

Spanish -language version of 
the '60s oldie "Angel of the 
Morning" is a particularly fun 
exception. -ABY 

VARIOUS ARTISTS 
A Very Special Christmas 
Vol. 7 

Producers: various 

NORAH JONES 
The Fall 
Producer: Jacquire King 
Blue Note Records 
Release Date: Nov. 17 

Norah Jones' fourth album, "The 
Fall," may surprise some of her 
die -hard fans, or at least disarm them a bit. During 
the 13 -song set, Jones ditches the gentle piano -play- 
ing of her previous work and rises to a new level of 
creative boldness. With a new group of musicians 
behind her, Jones incorporates a fresh, beat -savvy 
sensibility into these noir -like arrangements, playing 
plenty of electric guitar and exploring the piercing 
quality of Wurlitzer electric piano. Jones adopts a 

smoky voice and soulful veneer for the opening track 
and first single, "Chasing Pirates," while displaying a 

slinky kind of ambience on "Light As a Feather (co- 
written with Ryan Adams). The social commentary 
"It's Gonna Be" offers a garage -rock attitude, and 
"You've Ruined Me" has a rich Americana flavor. But 
Jones is still a little bit country ( "Tell Yer Mama ") and 
a little bit rock'n'roll ( "Stuck "). Overall, the artist 
straddles those lines in an entirely different manner 
than she ever has before. -GG 

Universal Music Enterprises 
Release Date: Nov. 23 
The younger pop artists 
featured on "A Very Special 
Christmas Vol. 7" will cer- 
tainly appeal to the Disney 
Channel set, but the album's 
infectious classics and vary- 
ing musical styles will also 
likely draw in their parents, 

too. Smoky- voiced singer 
Colbie Caillat opens the set 
with a version of "Have Your- 
self a Merry Little Christmas" 
that will relax even the most 
frazzled holiday shopper, and 
Miley Cyrus' rendition of 
"Rockin' Around the Christ- 
mas Tree" is prime Hannah 
Montana fare, complete with 

BIG KENNY 
The Quiet Times of a Rock and 
Roll Farm Boy 
Producers: Big Kenny, Chris Stone 
Glotown /Love Everybody /Bigger 
Picture 
Release Date: Nov. 10 

In many ways, Big Kenny and John Rich -who make 

up country duo Big & Rich -are the perfect couple. 
But Big Kenny's new album, "The Quiet Times of a 

Rock and Roll Farm Boy," is a thoughtful, often pro- 
found sojourn into musical independence -his former 
major label reportedly rejected every solo project he 

turned in. That frustration led to the defiant "Free 
Like Me," which warns, "Don't fit me inside your 
expectations /You'll never know everything I can be." 
Big Kenny's musical kinship with Rich is evident on 

"Wake Up," in which the singer demonstrates moving 
poetry and surprisingly head -turning lead vocals. 
The lead single, "Long After I'm Gone," is a midtem- 
Po stop- and -smell- the -roses anthem, while "To Find 

a Heart" may well be the album's sleeper hit. 
Sonically, "Farm Boy" puts the artist's influences on 

intriguing display (he cites Merle Haggard, Willie 
Nelson, the Beatles, Queen, Bob Marley and Bill 

Withers, among others), yet manages the often elu- 
sive feat of a cohesive, articulate and entertaining 
experience from first note to last. -WJ 
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upbeat guitar riffs and exu- 
berant shout -outs. Vanessa 
Hudgens puts on her best 
slinky purr during a jazzy 
take of "Winter Wonder- 
land," while Sean Kingston 
tikes a reggae pop ap 
proach to "The Little Drum- 
mer Boy." Country music is 

also represented on the al- 
bum, with an uplifting piano 
accompanying Carrie Under - 
wood's version of "Hark! The 
Herald Angels Sing. " -KP 

CARRIE 
UNDERWOOD 
Play On 
Producers: Mark Bright, Max 
Martin, Shellback 
19 Recordings /Arista 
Nashville 
Release Date: Nov. 3 
There's no doubt that Carrie 
Underwood's third album, 
"Play On," is her best collec- 
tion yet: Here, the artist seems 
to finally feel comfortable in 

her own skin. It's a wide -rang- 
ing album -she's in love, out 

y of love, light- hearted and 
playful. But isn't that real life? 

The bass -heavy and lyrically 
light first single, "Cowboy 
Casanova" (which Under- 
wood co- wrote), makes for 
fine radio candy, but it's not 
the type of song that defines 
the album. The socially con- 
scious anthem "Change" and 
the spiritual- sounding "Tem- 
porary Home" (another Un- 
derwood co- write) provide 
the meat and potatoes that 
make the syrupy -sweet des- 
sert offerings more palatable. 
"What Can I Say" (featuring 
Sons of Sylvia) is a soaring 
lamentation about how love 
was lost, while "Someday 
When I Stop Loving You" is a 

well- written look at a life that's 
going downhill. Elsewhere, 
Vince Gill's high harmony on 

"Look at Me" helps elevate a 

simple song to a potential 
country classic. -KT 

NIRVANA 
Bleach (20th anniversary 

i 
SINGLES 
R&13 

deluxe edition) 
Producer: Jack Endino 
Sub Pop Records 
Release Date: Nov. 3 
"This is off our first record, 
most people don't own it," 
Kurt Cobain whispered be- 
fore strumming the opening 
chords of "About a Girl" dur- 
ing Nirvana's 1993 "MTV Un- 
plugged" performance. As 
Cobain had guessed, most 
audience members probably 
weren't aware that the sol- 
emn track was from the 
band's 1989 debut, "Bleach." 
Unlike Nirvana's more pol- 
ished, alternative -leaning 
breakthrough, 1991's "Nev- 
ermind," the sludgy back- 
woods material on "Bleach" 
reveals the humble begin- 
nings of a band that would 
lead a new musical move- 
ment and earn itself a place 
in rock'n'roll history. Twenty 
years after its original release 
on Sub Pop, "Bleach" is fresh- 
ened up with remastered ver- 
sions of unusually heavy 
songs like the haunting "Neg- 
ative Creep," where Cobain 
howls about alienation and 
being stoned, and the pound- 
ing "Floyd the Barber," where 
the main subject of the eerie 
track is a man being strapped 
down and tortured by char- 
acters from "The Andy Grif- 
fith Show." The set also in- 
cludes a feedback -heavy live 
set from a 1990 performance 
at the Pine Street Theatre in 

Portland, Ore., where Nirvana 
tightly crushes through songs 
from "Bleach" and early rari- 
ties like "Spank Thru" and 
"Sappy."-MP 

11xci4DY?[0ICÌaM]1k,` 
EDITED BY MITCHELL PETERS 
(ALBUMS) AND MONICA 
HERRERA (SINGLES) 

CONTRIBUTORS: Crystal Bell, 
Ayala Ben -Yehuda, Mariel 
Concepcion, Sandy Gordon, Gary 
Graff, Monica Herrera, Wade 
Jessen, Evan C. Jones, Michael 
Menachem, Kelsey Paine, Mitchell 
Peters, Ken Tucker 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

ROBIN THICKE 
Sex Therapy (4:34) 
Producers: Polow Da Don, 

Robin Thicke, Hot Sauce 
Writers: various 
Publishers: various 
Star Trak /lnterscope 
Robin Thicke delivers his sig- 
nature smooth talk on "Sex 
Therapy," the first single from 
his as- yet -untitled fourth al- 
bum. Producers Polow Da Don 

and Hot Sauce set up a lan- 
guorous backbeat with under- 
stated synths and soft drum 
kicks, while Thicke turns the 
heat all the way up. "Stressed 
out, uptight, overworked, 
wound up /Unleash what you 
got, let's explore your naughty 
side," the singer croons. "Just 
let me love you, lay right here, 

I'll be your fantasy /Give you sex 

therapy." The come -hither ly- 
rics, accompanied by Thicke's 

breathy falsetto and deep bass 

undertones, give the song an 

unforced eroticism that feels 
ideal for lovers of romance. 
Thicke's stripped -down brand 
of R &B is of an ultra- sugges- 
tive nature, but his earnest 
vocal performance is what ulti- 
mately keeps it classy. -KP 

POP 

ORIANTHI 
According to You (3:20) 
Producer: Howard Benson 
Writers: S. Diamond, 
A. Frampton 
Publishers: Terri and Steve's 
Music (ASCAP), Andrew 
Frampton Music /Stage 

PICK : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Mitchell Peters at Billboard, 5055 
Wilshire Blvd., Seventh Floor, Los 
Angeles, CA 90036 and singles 
review copies to Monica Herrera 
at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003, or to the writers in the 
appropriate bureaus. 

VI 
Three Music (BM!) 
Geffen 
Pop music has seen its share 

of vocalists attempt to play 
guitar, but few do so as 

successfully as Orianthi, who 
shreds and sings with equal 
aplomb. The 24- year -old Aus- 
tralian was set to play along- 
side Michael Jackson on his 

"This Is It" residency, then fol- 
low up with "Believe," her 
debut album released last 
month. Though the high - 
profile gig fell through, her 
album's lead single, "Accord- 
ing to You," continues to 
power Orianthi's career for- 
ward. Producer Howard Ben- 

son (P.O.D., Daughtry) builds a 

rock -solid framework around 
co- songwriters Steve Dia- 
mond and Andrew Framp- 
ton's lyrics and Orianthi's lively 
vocal and instrumental chops, 
leading to a striking guitar 
climax. Already labeled the 
female Slash, Orianthi's com- 
bination of high- energy, emo- 
tive delivery and masterful fret 
work could inspire scores of 
young females to pick up the 
guitar. -MM 

LATIN 

LATIN BITMAN 
FEATURING 
FRANCISCA 
VALENZUELA 
Help Me (3:57) 
Producer: Latin Bitman 
Writers: J. A. Bravo, 
F. Valenzuela 
Publishers: Canciones 
Nacionales, Warner/ 

JAY SEAN FEATURING 
SEAN PAUL & LIL JON 
Do You Remember (3:31) 
Producers: J. Remy, Bobby Bass 

Writers: various 
Publishers: various 

Universal Republic 
The saying goes: If it isn't broken, don't fix it. That seems 

to be the strategy Jay Sean and his team employed by 
releasing "Do You Remember" as the second single off 
his "All or Nothing" album. Much like his recent Billboard 
Hot 100 No. 1 "Down," "Remember" finds Sean avowing 
his desire for love. "Just you and me tonight, everything 
will be OK /Baby let's take this time, let's make new mem- 
ories," he sings over similar brusque violin strings and 

drums. Sean also goes into cyclical mode on the chorus, 
looping the title and the phrase "Let's bring it back" over 
and over as on "Down." There are some modifications to 
the formula, however, like the all- too -familiar ad -libs by 
Lil Jon. The rapper /producer guests alongside Sean Paul, 

who adds a pleasant reggae twist. -MC 

i 
THALÍA 
Equivocada (4:05) 
Producer: Aureo Baqueiro 
Writers: M. Domm, M. Bernal 
Publishers: Sony /ATV Discos, 

Westwood Publishing 
Sony 
For the first single from her Nov.17 live album "Thalia en 

Primera Fila" (Thalia in the Front Row), Mexican pop star 

Thalia delivers a moving ballad about a once -serious 

relationship that turned out to be a mistake. "I was 

always wrong, and I just didn't want to see it," she sings 

in Spanish. "Because for you I gave my life /Because 
everything that begins also ends." After a string of 
dance -pop singles that aimed for a crossover audience, 
it's refreshing to hear Thalia pull back and tackle a 

downtempo number with a classic feel, particularly in a 

live setting that allows her to showcase her vocals. 

Thalia recently posted a YouTube clip of herself in the 
studio with Aventura recording a bachata version of 
"Equivocada," a sign that her latest hit could find radio 
success in more ways than one. -MI 

Chappell 
Nacional 
For the lead single from his 

new album "Colour," Latin Bit - 

man finds a talented co- writer 
and guest vocalist in fellow 
Chilean artist Francisca Valen- 

zuela, who moans bleak lyrics 
that tint the song with an ap- 
pealing despondency. "I'm hit- 
ting bottom," Valenzuela sings 

to a falling bassline. "Help me 
find out how to break the 
mold," she beckons soulfully, 
while an electric funk guitar 

and saxophone take agitated 
stabs back and forth, trying to 
break through the track's 
rolling loops. The production 
mixes buoyancy with heft, as 

Bitman allows dub upbeats to 
rebound off a weighted hip - 
hop backbeat. The song's main 

riff drops in and out, revealing 

a playful subtext of timbales 
and turntable scratches. The 

lyrics are a call for signs of life 

in a dreary city, and the music, 

always in motion, awakens 
just that. -SG 
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R&B BY MONICA HERRERA 

Self -Made Man 
Omarion Launches Imprint For New Album After Split With Young Money 
When Omarion sings, "I done cut the braids, low cut, got my 
grown on," in a raspy croon on his new single "I Get It In," he's 
referencing a turning point in his career. 

"I felt like my braids defined who I was, and there's so much 
more to me," says the 25- year -old singer, who -in the wake of 
Ludacris and Mario -shed his signature hairstyle in July. "I'm 
not a kid in the industry anymore; I have a sense of self." 

"I Get It In" is No. 26 on Billboard's Hot R &B /Hip -Hop Songs 
chart and No. 18 on Mainstream R &B /Hip -Hop. The track, 
which features a cameo by in- demand rapper Gucci Mane, pro- 
vides a solid setup for the former B2K singer's third solo album. 
Due Jan. 12, "011usion" will be released on the artist's own Star- 
world Entertainment imprint through EMI Label Services. 

"It's the first record I've put out since [2005's] 'Touch' that 
has a high- energy dance vibe," Omarion says. "I have a new 
look and my own label now, so it felt like the right way to kick 
things off." 

Omarion, whose real name is Omani Grandberry, recently re- 

leased a choreography -laden music video for "I Get It In." His 
second single will be a song he co- produced with four -person 
production team 253. Titled "Speed'n," the midtempo number 
recalls past hits "O" and "Ice Box." The singer adds, "It's got that 
classic Omarion feel." 

Other standout tracks include "Hoodie," a boastful jam fea- 
turing Jay Rock, and "What Do You Say," a ballad Omarion co- 

wrote with his friend Chris Brown. 
In early August, the future of " 011usion" and Omarion's label 

home looked unclear. The singer's deal with Young Money fell 
through two weeks after label founder Lil Wayne introduced 
him ata concert, sparking rumors that he was dropped. This 
followed an earlier split from Timbaland, who was originally 

A yule classic: 
BURL IVES 
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set to produce and release Omarion's new album under his In- 
terscope- distributed Mosley Music Group. 

"Timbaland had so much on his plate," Omarion recalls. 
"And when I saw I couldn't have the relationship I wanted to 
have with him, I knew it wasn't the home for me. With Young 
Money, it was getting close to the end of the year, and I wanted 
to build momentum for the first quarter. Wayne had other plans, 
though ... he's the captain of his ship." 

Those events could have easily derailed another artist's ca- 
reer. Yet Omarion pushed ahead, striking a new deal with EMI 

by late September. 
"Everyone was speculating that I was out for the count," he 

says, "but I never sweat. Stepping out as an entrepreneur was 
the smartest thing I could do." 

"Now we have Omarion the artist and Omani the boss," says 
Cheryl Trimmer, who previously worked with the singer's 
manager Chris Stokes and is now president of Starworld. "He 
wouldn't have been able to wear both hats at Young Money." 

Omarion already has a stable of acts under Starworld: one 
female and one male solo singer, a singing group and a male 
rapper, whom he'll likely introduce while touring in support 
of "011usion." 

"You'll start to see his artists roll out in the fourth quarter of 
next year," Trimmer says. "Right now the focus is getting him 
established where he needs to be." 

Omarion says he's ready for the challenge, noting that he's 
been especially determined to take his career to the next level ever 
since his idol, Michael Jackson, died. "I was sitting at his funeral 
next to Chris [Brown]," he recalls, "and I just had this moment 
where I said to myself, 'I have to step up to the plate now and drive 
myself further than I've ever gone before.' " 

HOLIDAY CHEER 
Billboard's seasonal Top Holiday Songs chart makes its annual return to our chart menu this week 
(see billboard.biz /charts). The tally lists the week's most popular seasonal songs, ranked by radio 
airplay detections on Nielsen BDS- monitored AC stations. ¶ After Thanksgiving, many AC stations 
flip to an all- holiday songs format, and by Christmas, nearly three -quarters of the monitored AC out- 
lets are playing nothing but seasonal hits. In recent years, stations have moved to the all- holiday for- 
mat earlier than usual. Because of this, Top Holiday Songs bows this week, reflecting data for the 
week ending Nov. 15. If The chart will continue to be compiled through the end of the year, when sta- 
tions return to their normal programming. Billboard established the Nielsen BDS -based Top Holi- 
day Songs chart in 2001. ¶ The accompanying chart exclusively details the tally's 10 best- performing 
tunes, based on airplay during the weeks the titles appeared on Top Holiday Songs. The top 10 is pri- 
marily filled with standards from yesteryear, save for Mariah Carey's more contemporary classic, "All 
I Want for Christmas Is You," which debuted in 1994. 

TOP 10 HOLIDAY SONGS (SINCE 2001) 
ARTIST TITLE 

1. BURL IVES "A Holly Jolly Christmas" 

-Keith Caulfield 

LABELS DEBUT YEAR 

MCA Special Products /UMe 1964 
2. Brenda Lee "Rockin' Around the Christmas Tree" MCA /UMe 1958 

1946 
1957 

1963 

1971 

1942 
1970 
1994 
1986 

3. Nat "King" Cole "The Christmas Song (Merry Christmas to You)" Capitol 
4. Bobby Helms "Jingle Bell Rock" Decca /MCA /UMe 
5. Andy Williams "It's the Most Wonderful Time of the Year" Columbia /Legacy 
6. John Lennon & Yoko Ono "Happy Xmas (War Is Over)" Capitol 
7. Bing Crosby "White Christmas" MCA /UMe 
8. The Carpenters "Merry Christmas Darling" A &M /UMe 
9. Mariah Carey "All I Want for Christmas Is You" Columbia /Legacy 
10. Johnny Mathis "It's Beginning to Look a Lot Like Christmas" Columbia /Legacy 
SOURCE: Top Holiday Songs from Dec. 8, 2001, through Nov. 28, 2009. 
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ROCK BY SARAH MacRORY 

The Next Phase 
U.K. Hitmakers The Cribs Welcome Johnny Marr To The Fold 

Since the release of their third album, 2007's "Men's 
Needs, Women's Needs, Whatever," the Cribs have 
built a fervent U.K following. Now the band hopes 
to mirror that fervor in the United States. Paving 
the way is its second Warner Bros. release, "Ignore 
the Ignorant." It's the group's first album with new 
member Johnny Marr -co- founder of'80s group 

Fervent following: 
THE CRIBS 

the Smiths, a member of'90s duo Electronic and 
guitarist for Modest Mouse. 

Released stateside Nov. 10, "Ignore the Igno- 
rant" became the Cribs' highest -charting album in 
the United Kingdom, reaching No. 8 on the Offi- 

cial Charts Co. tally. While the group's 2004 self - 
titled debut and 2005 follow -up, "The New Fellas," 

failed to dent the U.K. list, "Men's Needs" peaked 
at No. 13. To date, the Wakefield, Yorkshire, band 
has scored seven U.K. top 40 singles. 

The addition of Marr in summer 2008 "brings 
out a different side ofus," says Cribs guitarist /vo- 

calist Ryan Jarman, who co- founded the band with 
his brothers Gary (bass) and Ross (drums). "There 
was a lot more texture that we wanted to bring out 
rather than just full -on punk -rock songs. This 
record has a lot more subtleties; having a second 
guitar player has complemented what we were 
doing and has definitely helped us fully realize cer- 

tain songs we've wanted to do." 
The Cribs recorded "Ignore the Ignorant" live 

at Seedy Underbelly studios in Los Angeles with 
British producer Nick Launay (Yeah Yeah Yeahs, 

Arcade Fire). Marr says Launay "believed the band's 
strength was in the live recording." Jarman adds, 
"We just plugged in and played. That's the way we 

like it." 
To build awareness about the Cribs' new 

album, a series of club shows were staged dur- 
ing the week of release in Hollywood, New York 

and Portland, Ore. The Cribs also made their 
third appearance on "Late Show With David Let- 

terman" Nov. 12. Having completed some Euro- 
pean dates with Franz Ferdinand, the band will 
kick off its U.K. headlining tour Dec. 2 at Birm- 
ingham Academy, with dates including a Dec. 
12 show at London's 5,000- capacity Brixton Acad- 

emy. Then it's back to the States in mid -January 
to launch a U.S. leg. 

"You never know how things are going to trans- 
late in America," Jarman says the day after the 
group's "Letterman" appearance. "But last night 
just felt really good. There was a lot of energy in 
the room." 

WHERE HE'S 
COMING FROM 
In the midst of recording his 
next project, a self -titled album 
slated for spring 2010, Wyclef 
Jean decided to revisit his hip - 
hop roots on the newly re- 
leased "DJ Drama Presents 
Wyclef Jean Aka Toussaint: St. 

Jean From the Hut to the Pro- 
jects to the Mansion." Issued 
Nov. 10 on Jean's own Carni- 
val House Records through 

Megaforce /Sony Music, 
the EP bows at No. 36 
this week on Billboard's 
Top R &B /Hip -Hop Al- 
bums chart. 

The 13 -track EP finds 
the MC /songwriter/ 
producer adopting the 
persona of Toussaint St. 

Jean, loosely based on 
the 18th -century Hait- 
ian revolutionary hero 

Roots revisited: 
WYCLEF JEAN 

Toussaint L'Ouverture. Hosted 
by DJ Drama, the set of all - 
new material features Timba- 
land, Eve, Lil Kim and an elec- 
trifying collaboration with 
Cyndi Lauper. 

"When you get to a certain 
point in your career, people for- 
get where you came from," 
Jean says of the EP's concept. 
"So now, Toussaint is going to 
show everyone my skills and 
how I got started in hip -hop. 
Just in case you thought Clef 
was dead and he don't spit: 
Here's the reinvention." 

In addition to the assertive 
"Warrior's Anthem," the EP's 

other standout tracks include 
"The Streets Pronounce Me 

Dead," which finds Jean ad- 
dressing all naysayers, and the 
Lauper- assisted "Slumdog Mil- 
lionaire," on which she sings, 
"We don't care what you say, 

from the hut to the projects to 
the mansion, now a millionaire /If 
you come from the hood, expect 
nothing less /I wanna see you get 
your money." 

The point of the EP, Jean 
adds, is that "whatever you want 
to do, you can accomplish. If I 

came from nothing and became 
something, if I was chosen for 
greatness, then so can you." 

Jean is among the list of art- 
ists chosen to perform at the 
Nobel Peace Prize Concert Dec. 

11 with Will Smith, Toby Keith 
and Donna Summer. In the 
meantime, he's already recorded 
several songs for his upcoming 
studio album, including fea- 
tures with Lil Wayne ( "Seven- 
teen") and Natasha Bedingfield 
( "Tonight "). Also on his guest 
wish list: Young Jeezy and Amy 
Winehouse. 

-Mariel Concepcion 

In the spirit: 
STRAIGHT NO 
CHASER 

HOLIDAY 
MAGIC 
Christmas has come early for a cap- 
pella group Straight No Chaser. Its 10 

members are celebrating the bur- 
geoning success of their second hol- 

iday album, "Christmas Cheers." Re- 

leased Nov. 3 on ATCO /Atlantic, the 
album debuted at No. 90 on the Bill- 
board 200 and No.11 on Top Holiday 
Albums with 7,000 units, according to 
Nielsen SoundScan. 

"There's a lot of momentum for a 

cappella," founding member Randy 
Stine says. "Singing right now is kind 
of cool. You don't have to be the 
frontman or a guitar player in a band 
to be cool." 

Just two years ago, the members of 
Straight No Chaser were in seven dif- 
ferent cities, working 9 -to -5 jobs after 
graduating from Indiana University, 
where the group got its start. But 
everything changed when Stine 
posted clips from one of the group's 
1998 university concerts on YouTube. 

Straight No Chaser's version of "The 
12 Days of Christmas" -which interpo- 
lates Toto's 1983 No.1 pop hit "Africa" - 
received more than 7 million views. 
And one of those viewers was Atlantic 
chairman /CEO Craig Kaltman. 

With the group's story playing out 
like a holiday miracle, Straight No 

Chaser signed with ATCO /Atlantic. 
The act's 2008 debut album, "Holi- 
day Spirits," sparked a headlining tour 
and album sales of 118,000 units, ac- 

cording to Nielsen SoundScan. 
While its predecessor leaned more 

traditional, "Christmas Cheers" adds 
a comedic thread to its mix of inven- 
tively rearranged holiday standards 
and originals. In addition to the sin- 
gle "The Christmas Can -Can," the 
music video for another original track, 

"Who Spiked the Eggnog ?," will pre- 
miere Nov. 30 on MSN. The album also 

includes a studio version of "The 12 

Days of Christmas." 
Currently on a 50 -city, Southwest 

Airlines- sponsored headlining tour 
through Dec. 23, Straight No Chaser 
will appear on PBS' upcoming pledge 
drive special "Live in New York: Hol- 
iday Edition," which begins airing 
Thanksgiving weekend. Additional 
performances include QVC (Nov. 25) 
and the Christmas Day edition of 
NBC's "Today." 

And next year, Straight No Chaser 

will find out if its magic extends beyond 
the holiday season. The group is finish- 
ing up' With a Twist," a pop album due 
in spring 2010. -Crystal Bell 
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Balboa el CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARKETPLACE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 / jerrette( billboard.com 

T- SHIRTS 

BfOKIrftG( 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage-fashion.com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928-443-0100) 

SONGS FOR SALE 
LOOKING FOR LYRICS FOR A GREAT 

COUNTRY OR HIP -HOP SONG? 
Check out a poem called "IT USED TO BE MADE IN AMERICA" 
See it online at www.itusedtobemadeinamerica.com - To talk to the 
author and make an offer, call Robert Barrows at R.M. Barrows 

Advertising, 650 -344 -1951 - www.barrows.com 

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE ... 

IO i T1I1NÎI! 
BE CREATIVE KNOW YOUR OPTIONS 

ADVERTISE WISELY 

L 

BiIIrd JEFF SERRETTE SENIOR ACCOUNT MANAGER 

PHONE: 646-654-4697/800-223-7524/FAX: 646 -654 -8066 EMAIL: JSERRETTE @RILLBOARD.COM 

CALL US TODAY AND ASK ABOUT THE 

BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or serrette(dbillboard.com 
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REAL ESTATE 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 

are slashing ours. CD's. LP's. Books. 

Cassettes as low as 50 cents. Your choice 

from the most extensive listings available. 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus @aol.com 

MASTERING 
tangerineMASTERING.com 

Grammy winning CD mastering 

REISSUES & RESTORATION 

201 -865 -1000 

ABBEY ROAD, ST JOHNS WOOD, 

LONDON NW8 - £2,200,000 

Immaculate remodelled Contemporary Interior 

Designed Townhouse set back 

from Abbey Road 

within walking distance of American School, Abbey 

Road Studios. 

Lords Cricket Ground, 

St Johns Wood Village and Tube. 

3 bedrooms, 3 bathrooms 

(2 en suite / 1 with balcony). 

Study/ 4th Bedroom, Cloakroom, 

Poggenpohl Kitchen, 

Open plan living room / 

dining room with fireplace. 

Zen -like private garden with timed irrigation 

and lighting systems. 

Integral garage plus offstreet 

parking for 2 cars. 

Alarm and entryphone systems. 

Wired for Cable / Internet. 

Great Home or Investment 

Contact: Holdsworth Estates 

(44) 07717814050 or e-mail 

colonelfogarty @yahoo.com 

NOTICES /ANNOUNCEMENTS 

BILLBOARD'S HOTTEST ISSUE OF THE YEAR! 
THE 2009 YEAR IN MUSIC ISSUE 

December 19, 2009 /DEADLINE CLASSIFIED 
December 14TH 

TOURING, PUBLISHING, LEGAL, TECHNOLOGY AND 
MUCH MORE!! 

FEATURING ... 
*Over 200 Highly Anticipated Billboard Year -End Charts 

The year's most unforgettable music moments 
`Analysis of all segments of the music business 

*Billboard also honors MADONNA in this special edition - 
The Top Solo Touring Artist in 

Billboard box score Chart H'- 

*GET YOUR MESSAGE IN THIS SIGNATURE DOUBLE 
ISSUE THAT IS REFERENCE ALL YEAR -ROUND BY THE 
MOST POWERFUL PEOPLE IN THE WORLD OF MUSIC, 

BUSINESS AND ENTERTAINMENT! 
CALL TODAY JEFF SERRETTE /1 -800- 223 -7524/ 

JSERRETTE a BILLBOARD.COM 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

As Lady Antebellum st1 
the country charts (see pa 
49) after its Country Music '^ 
Assn. Awards wins, its "Need 
You Now" rises to No. 5 on the 
Billboard Hot 100 (with 
157,000 downloads). It's t 
first country group to reac 
the top 10 since the Dixie 
Chicks in 2007 and the best 
digital sales week for a song 
by a country group. 

After Fox TV's "Glee" 
showcased the song "Defying 
Gravity" from the musical 
"Wicked," the Broadway cast 
album nets its best sales since 
last Christmas (6,000; up 85 %) 
and the original "Defying" has 
its best sales week (9,000 
downloads). 

Bon Jovi Comes Full `Circle' With Fourth No. 1 
Bon Jovi claims its fourth No. 1 

album on the Billboard 200 as "The 
Circle" lands in the penthouse with 
163,000 copies sold, according to 
Nielsen SoundScan. 

It's the band's second topper in a row, 

following its 2007 release "Lost Highway." 

The latter bowed with 292,000 -the 

DEAR 'SANTA' 

guests on "Letters to Santa," 
which bows at No. 74 on th 
Billboard 200. Sold only 
through U.S. Post Offices, it 
also debuts at No. 11 on 
Holiday Albums and No. 3 on 
Traditional Jazz Albums. 

C I-I A RI 
BEAT 

» "Empire State of Mind" 
becomes the first New York - 
themed Billboard Hot 100 No.1 
title. Similar entries to reach the 
top 10 include Reg Owen & His 
Orchestra's "Manhattan 
Spiritual," the Ad Libs' and 
Manhattan Transfer's "Boy From 
New York City" and R. Kelly's 
"Gotham City." 

»Chart Beat reader Pablo 
Nelson of Berkeley, Calif., notes 
that 39 years after peaking at No. 
3, the Moments' "Love on a Two - 
Way Street" reaches the Hot 
100's summit as a sample in 
"Empire State of Mind." Nelson 
also points out that the survey 
has now hosted a No.1 by an act 
that feels "like such an insomniac" 
(Owl City, "Fireflies ") followed by 
a chart -topping anthem for the 
city that never sleeps. 

GRead Chart Beat 
every week at 
billboard.com/chartbeat. 

group's best sales week since SoundScan 
began tabulating sales in 1991. 

Still, the opening for "Circle" is in 
line with the band's last few debuts. 
"Have a Nice Day" started with an 
"Oprah Winfrey Show " -infused 202,000 
in 2005, "Bounce" bowed with 160,000 
in 2002, and "Crush" crashed in with 
115,000 in 2000. 

An astute observer pointed out to me 
that the first -week sales for "Lost" ap- 

pear to be an anomaly in the band's tra- 
ditional sales pattern, hence why the 
start for "Circle" seems disproportion- 
ately smaller. 

The opening week for 
"Lost" in 2007 was likely 
aided by the band's then 
newfound success in the 
country market. In 2006, 
the group had reached No. 

1 on the Hot Country 
Songs chart with "Who 
Says You Can't Go Home" 
(with Sugarland's Jen- 
nifer Netties), a track 
from its "Have a Nice Day" album. 

That hit helped build a bridge to 
country radio and fans, for the first 
single from "Lost Highway," "(You Want 
To) Make a Memory," reached No. 35 

on the Hot Country Songs chart. 
Additionally, "Lost" could have been 
interpreted as the band's "country" 
album, as it was recorded in Nashville 
with veteran country producer Dann 
Huff and featured guests LeAnn Rimes 
and Big & Rich. 

All of that friendliness toward coun- 
try likely helped "Lost," especially in its 
first week. 

The new "Circle" isn't coming across 
as a country set, nor was its first single, 
"We Weren't Born to Follow," promoted 
to country radio. The song is, however, 
bulleted for a second week at No. 11 on 

the Adult Top 40 chart while it rises to 
No. 17 on Adult Contemporary. 

Additionally, the first -week sales for 
"Circle" could have been hampered 

because it was physically 
available only in the CD/ 
DVD configuration. A 

CD -only version of the al- 

bum will be released Nov. 

23. It's sort of a reverse 
deluxe- edition scenario, 
which kicked into gear 
more than a year ago, 
when Sugarland released 
the higher -priced deluxe 

version of "Love on the Inside" one week 
before the standard edition hit stores. 

The "Circle" CD /DVD carries a list 
price of $19.99, though retailers were 
selling it for between $11.99 and $14.99 
last week. Generally, most high -profile 
CD -only sets are offered for around 
$9.99 in their first week, so perhaps 
some consumers frowned at the higher 
price for the "Circle" package. 

All told, the veteran group has 
racked up 10 top 10 albums, and all of 
its studio releases since 1986 have 
reached the top 10. Including Bon Jovi, 

only 17 rock bands have claimed top 
10 sets on the Billboard 200 in the '80s, 
'90s and 'OOs. 

Over 
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LD 
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50 AND COUNTING: The world has 
waited months for 50 Cent's often- 

IVI a rice ̀  Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
ALBUMS 

DIGITAL 

ALBUMS" 

This Week 7,043,000 1,471,000 

Last Week 6,860,000 1,424,000 

Change 2.7% 3.3% 

ThisWeekLastYear 8,909,000 1,395,000 

Change -20.9% 5.4% 
'Digital album sales are also counted album sales. 

DIGITAL 

TRACKS 

19,635,000 

18,419,000 

6.6% 

19,779,000 

0.7% 

Weekly Album Sales (Million Units) 

30 
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OVERALL UNIT SALES 
Albums 

Digital Tracks 

Store Singles 

Total 

Abumsw/IEA 

348,302,000 
925,494,000 

1,467,000 

1,275,263,000 

440,851,500 
'Includes track equivalent album sales (TEA) 
to one album sale. 

ALBUM SALES 

'08 ,.. 

'09 

301,506,000 
1,017,889,000 

1,589,000 

1,320,984,000 

403294,900 

-13.4% 

10.0% 

8.3% 

3.6% 

-8.5% 
with 10 track downloads equivalent 

301.5 million 

SALES BY ALBUM FORMAT 

(D 

Digital 

Vinyl 

Other 

290,788,000 233,907,000 -19.6% 

55,852,000 65,444,000 17.2% 

1,545,000 2,106,000 36.3% 

117,000 51,000 -56.4% 

delayed new album to arrive, and now 
we must wait one more week before the 
set graces the Billboard 200. 

The digital version of the rapper's 
"Before I Self Destruct" was rush - 
released in the United States through 
Apple's iTunes store on Monday, Nov. 

9, ahead of its CD counterpart's bow 
on Monday, Nov. 16. 

All configurations of the set were orig- 

inally scheduled to drop on Monday, 
Nov. 23, but the set leaked to the Inter- 
net nearly a month before that, prompt- 
ing Interscope Records and Universal 
Music Group Distribution to push its 
release forward. 

Because of this situation, Interscope 
has requested that Billboard and Nielsen 
SoundScan uphold an existing policy 
regarding album Internet leaks. 

In a rule instituted nearly a year ago 
based on industry input, a label may ask 
Nielsen SoundScan to hold the digital 
sales ofan album title for up to one week, 

and Billboard to delay charting that title, 
when a leak has resulted in a digital 
album beating its physical counterpart 
to market. Therefore, the first -week dig- 
ital sales for "Before" will be added to 

its overall retail sum for the week end- 
ing Nov. 22 and the title will debut in 
next week's issue. 

Billboard, along with Nielsen Sound - 
Scan, will review the merit of maintain- 
ing this rule. 

For week ending Nov. 15, 2009. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

Year -To -Date Album 
Sales By Store Type 

150 million units 
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90 

60 

30 

O - 
Indies Non- Mass 

traditional Merchant 

nielsen 
SoundScan 

Chain 
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IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) O BON JOVE 

' ^G 19.98 CD /DVD 

2 ANDREA BOCELLI 
Nit_ 
® CARRIE UNDERWOOD 

IA NASHVILLE t 98) D MICHAEL JACKSON 
I: 7606- MUSK Ili 98) 

3 TAYLOR SWIFT - HINE 0 + 

VARIOUS ARTISTS 
SONY MUSIC (18.98) 

The Beatles In Stereo 15 

Glory In The Highest: Christmas Songs Of Worship 55 

Doin' My Thing 6 

American Saturday Night 2 

The Man I Want To Be 19 

Unstoppable N 1 

NOV 

SALES DATA 
COMPILED BY 

Nielsen 
SoundScan 

s 
íz-3 3 c 3ó 

1 

HOTSHOT 
DEBUT 

Title 

The Circle 

3 

3 1 

4 2 

O 6 

6 5 

My Christmas 

7 8 7 
MICHAELBUBLE _ WARNER BROS. (18.98) ± 

o ® 

Play On 

Michael Jackson's This Is It (Soundtrack) 

Fearless 

NOW 32 

Crazy Love 

FLYLEAF 
, A 01351211GA (13.98) 

Memento Mori 

4 - 2 
SOUNDTRACK Glee: Season One: The Music Volume 1 
20TH CENTI- A', IAA TV COLUMBIA 54090 SONY MUSIC (11 98) 

SOUNDTRACK 
118 9RI 

LADY ANTEBELLUM 

10 10 8 

e 24 29 13 

12 9 6 

0 CI 
14 16 9 

22 22 

16 15 10 

17 17 12 

18 18 19 

20 20 13 

10 

GREATEST 
GAINER 

The Twilight Saga: New Moon 

Lady Antebellum 

If On A Winter's Night... STING 
I:HERH, I. :1G 013329' UNIVERSAL CLASSICS GROUP (16 98) 

SWITCHFOOT 
0WERCA.9 PEOPLE ATLANTIC 522070' AG (18 98) at 

Hello Hurricane 

TIM MCGRAW 
18981 

Southern Voice 

ZAC BROWN BAND 
PICTURE /HOME GROWWATLANTIC 516931'AS 113.98) 

The Foundation 

JAY -Z 
ROC NATION 520856';AG 118.981 +:, 

DMILEY CYRUS 
HOLLYWOOD 004719 EX 110.981 

OWL CITY 
UNIVERSAL REPUBLIC 013141' /UMRG (10.98) 

DASHBOARD CONFESSIONAL 
VAGRANTiDGC /INTERSCOPE 013475' FICA (13.98) 

THE BLACK EYED PEAS 
INTERSCOPE 012887 FICA (13.98) 

1 WALE 
ALLIDO /INTERSCOPE 013229,IGA (13.98) 

NEW 
BRITNEY SPEARS 

JIVE 59675 JLG (13 98) 

23 13 4 
ROD STEWART 

©J 30256;RMG (13 98) 

24 21 23 
LADY GAGA 

25 14 2 

26 19 5 

CD 
28 11 

44 67 

29 33 

-- STREAMLINE ;KONLIVE /CHERRYTREE /INTERSCOPE 011805' IGA (12 98) 

3 CREED 
WIND -UP 13187 (13.98) 

TRANS -SIBERIAN ORCHESTRA 
ATLANTIC = -'ll, " -f. 

®DARIUS RUCKER 
CAPITOL _U 1i898Ì 

FOO FIGHTERS 
111 961 

HOLLYWOOD UNDEAD 

The Blueprint 3 

The Time Of Our Lives (EP) 

Ocean Eyes 

Alter The Ending 

The E.N.D. 

Attention: Deficit 

The Singles Collection 

Soulbook 

The Fame 

Full Circle 

Night Castle 

EI 
The band's second 

album (and first top 

10) arrives with a 

career -high 56,000 

and also starts at 

No.1 on Top 

Christian Albums. 

Its self -titled debut 

spent a whopping 

133 weeks on the 

Billboard 200, 

peaking at No. 51. 

Learn To Live III 

Greatest Hits 

Desperate Measures 

MIRANDA LAMBERT 
COLUMBIA (NASHVRI F 

. 

.' 981 

31 35 
CI JASON ALDEAN 

BROKEN BOW 

WEEZER 
DGC /INTERSCOPE 013510/EGA (13 95, 

SOUNDTRACK 
WALT DISNEY 003101 (18.98) 

SUGARLAND 
MERCURY NASHVILLE 513326'UMGN (13.98) 

32 7 

33 30 38 

56 80 

Revolution 

Wide Open 

Raditude 

0 =Ili 
53 58 

92 78 

38 

C) 
41 

CD 

CD 

23 28 

NEW 

JASON MRAZ 
ATLANTIC 520745/AG (24.98 CD /DVD) -8 

iiiTAYLOR SWIFT 

Hannah Montana: The Movie 

Gold And Green 

Jason Mraz's A Beautiful Mess -Live On Earth 

Taylor Swift 

I Am...Sasha Fierce El 

Only By The Night 

Backtracks 

WOW Hits 2010 

BIG MACHINE 079012 (18.98) 

YONCE 
Sic WORLD COLUMBIA 19492 SONY MUSIC (11.98) 

KINGS OF LEON 
RCA 32712/RMJ 

AC /DC 
ALBERT PRODI,. '.'PIA 54099/SONY MUSIC (39.98 MEND) + 

38 46 
VARIOUS ARTISTS 

I..1 
411VID1 S " F857, EMI CMG (17.98) 

28 26 s4g BREAKING BENJAMIN 

he diva's second 

hits compilation 

(21,000 copies) 

includes her recent 

Hot 100 No.1 "3," 
plus another 11 sin- 

gles. All told,17 of 

the 18 tracks on the 

album were hits on 

the Mainstream Top 

40 chart. 

29 
The rock band's 

new odds'n'sods 

set, paired with a 

live DVD, starts with 

21,000. Meanwhile, 

at No. 51, Melanie 

Fiona re- enters 

after the set was 

released last week 

as a physical CD, 

following a three - 

week window as a 

digital exclusive. 

Dear Agony 

PACE 
SETTER 

As the singer's tour 

reaches South 

America this week, 

his new live (D /DVD 

release starts with 

16,000 copies. He'll 87 
return to the United 

States for a pair of 

charity concerts 

Dec. 21 in New York. 

`aàiu 
3 á3 3c 3ó 
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IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

51 36 24 
BEBE & CECE WINANS 
HOC 31105 /MALACO (14.98) 

Still 12 

52 33 25 
BARBRA STREISAND 
COLUMBIA 43354/SONY MUSIC (15.98) 

53 48 143 

54 26 15 

74 79 

56 45 37 

Love Is The Answer 1 

THE BEATLES 
APPLE 99449' ''1( 

THE SWELL SEASON 
II 9%048' EPITAPH (17.,, + 

Strict Joy 15 

CHRIS TOMLIN 
PS 93261 SPARROW 112 981 

DRAKE 
à 

' UIFNG MONEY CASH MONEY UNIVERSAL MOTOWN 0134564UMRG (9.98) = MELA 
'I' UNIVERSAL 

NIE FIONA 
MOTOWN 01 3150. UMRG (ID RO) 

58 41 31 

59 49 42 

60 57 51 

62 

6a 

83 88 

64 72 
el REBA 

STARSTRUCK M0100'VALORY (18.98) .± 

MARIAH CAREY 
9 AND 013226 IDJMG (19.98) 

PARAMORE 
FUELED BY RAMEN 518250 AG (18.98) 

NICKELBACK 
Ai ROADRUNNER 618028 (18.98) 

KEITH URBAN 
CAPITOL NASHVILLE 35751' (18,98) 

65 61 BROOKS & DUNN 
ARISTA NASHVILLE 49922/SMN (13.98) 

47 40 g 
65 43 30 WHITNEY HOUSTON 

ARISTA 10033 RMG 13.98) 

So Far Gone (EP) 6 

The Bridge 57 

Memoirs Of An Imperfect Angel 3 

Brand New Eyes 2 

Dark Horse © 2 

Defying Gravity 1 

Keep On Loving You 1 

#1s ... And Then Some 5 

5 
ALICE IN CHAINS 
VIRGIN 67159' /CAPITOL (18.98) 

Black Gives Way To Blue 

I Look To You 1 ® TORI AMOS Midwinter Graces 66 
PUBLIC 013629; UMRG (19 98 CO: DVD) + 

67 52 47 

118 116 

69 54 43 

85 68 

71 63 53 

72 27 - 

73 34 - 

(I) 

CD 

76 40 11 

77 60 50 

78 59 57 

76 77 

CD 

illjr 
81 

82 

133 193 

94 94 

LUKE BRYAN 
CAPII 

BRAD PAISLEY 
ARISTA NAY., 

18 98) 

1N (13.93) 

PEARL JAM 
98) 

Backspacer 1 

Twang 1 
GEORGE STRAIT 
MCA NASHVILLE 013173' SOON (13.98) 

;2 MUSE 
HELIUM -3 521130/WARNER BROS. (18.98) I +' 

STEVEN CURTIS CHAPMAN 
-50W 26516 (17.98) 

The Resistance 3 

Beauty Will Rise 27 

ALAN JACKSON Songs Of Love And Heartache 
ÆR BARREL ARISTA NASHVILLE /SONY CUSTOM MARKETING GROUP 759184 EX SRN (11.98) 

VARIOUS ARTISTS 
.1,.. EX (9.98) 

DAVID ARCHULETA 

JACK JOHNSON 
lur,l 11Gc (13 -98) 

THREE DAYS GRACE 
5,955 .IEI. 

COLBIE CAILLAT 
R3ALRLPI.m',. "4UMRG(13.98)+ 

VARIOUS ARTISTS 
71VEPSAL 5621 '.r MUSIC (19 98) 

34 

Letters To Santa: A Holiday Musical Collection 74 

Christmas From The Heart 30 

En Concert 11 

Life Starts Now 3 

Breakthrough 1 

NOW That's What I Call A Country Christmas 79 

KENNY CHESNEY 

80 64 L SOUNDTRACK 
SUMMO r' ATLANTIC 515923' AG (18.98) ± 

77 56 
VARIOUS ARTISTS 
EMI UNIVERSAL ZOMBA 25617'SUNS MUSIC (18 98) 

83 42 
CHICKENFOOT 
REDLINE 20091 (13.98) +' 

e 
85 71 63 

86 

153 149 E7 
JAMEY JOHNSON 

1FAS11VILLE 011237 UMGN 11 .i 
That Lonesome Song 28 

Love On The Inside ri 105 97 

12 
13 SLAYER 

SUGARLAND 
.1LL1- 011273' LIMN (13 98) 

c, '11ç.ß X11 981 +' 

o 73 86 ® MANNHEIM STEAMROLLER 

78 60 
DAUGHTRY 

World Painted Blood 

Christmas: 25th Anniversary Collection 

o Leave This Town 

47 32 32 a TOBY KEITH 
SHOW Deo :I`.1.. 1 027 (18 98, 

48 39 39 MI SELENA GOMEZ & THE SCENE 
HOLLYWOOD 002831 (18.98) H) 

46 51 49 © TREY SONGZ 
SONG BOOK/ATLANTIC 518794/AG (18.98) 

Ankh 

/ 61 55 
OUTAGE 

N 
\I 

K 
L ACE 36759'.ILG 113.981 

THE BILLBOARD 200 ARTIST INDEX MICHAEL EUBLE 

67 

American Ride 

Kiss And Tell 

Ready 

39T. 

IIversion 

$199 super deluxe 

version of this 

111 rarities album 

.comes packaged 

with a real working 

amplifier, two 

DVDs, a 164 -page 

111 
coffee-table book, 

a vinyl LP and other 

Funhouse . memorabilia. 

88 

89 

90 

92 

93 

CD 
95 

97 

99 

100 

69 52 

ALEJANDRO SANZ 
WARNER LATINA 522519 (17.98) 

' SKILLET 
ARDENT,INO/ATLANTIC 519927 AG (13 98) 

` MAXWELL 
COLUMBIA 891 

68 48 
. HARRY CONNICK, JR. 

COLUMBIA 4ì. ". .I 'NY MUSIC (13 -98) 

EMINEM 
.1FTERMATH INTERSCOPE 012863''IGA (13.98) 

72 

70 

65 

17 
TRAIN 

4 COLUMB' 0 ";' -''1515112.98) 

79 54 
ROSANNE CASH 
MANHATTAN "2 

-. l'LA 118 98) 

Greatest Hits II 3 

Twilight I© 1 

NOW 31 1 

Chickenfoot 4 

Paraiso Express 84 

Awake 2 

BLACKsummers'night 1 

Your Songs 8 

Relapse 

Save Me, San Francisco 

The List T 
JENCARLOS 

-,SEHE 8914 112.98) 

82 69 
SHINEDOWN 

88 75 

99 93 

Buscame 91 

4,4 511244/AG 118.98) 
The Sound Of Madness 8 

CHRIS YOUNG 
RCA NASHVILLE 22818,SMN (10.98) 

RASCAL FLATTS 
LYRIC STREET 002604 (18.98) 

87 74 © BOB DYLAN 
COLUMBIA 57323 %SONY MUSIC (13.98) 

Christmas In The Heart 23 

126 105 ® VARIOUS ARTISTS 
EMI UNIVERSAL 56259 SONY MUSIC (18.98) 

66 41 

176 - 

90 - 

89 82 

NOW That's What I Call Country Vol. 2 10 

KISS 
KISS 200901 EX (14.98 CO,TDVO) + 

VARIOUS ARTISTS 
WALT DISNEY 004580 EX (6.98) 

STRAIGHT NO CHASER 
ATCO /ATLANTIC 520740'AG (18.98) 

Sonic Boom 2 

Disney: Holiday Magic 2009 98 

Christmas Cheers 

ICI ITI FCC ir BEC 67174 (13.98) 
It Is Well 

AC /DC _ 39 AVENTURA 151 THE BLACK EYED PEAS ..20 
An .. .. ....178 THE AVETT BROTHERS 129 ANDREA BOCELLI 2 

JASON ALDEAN 31 BON 3091 1 

ALICE IN CHAINS 64 IIMMMINIIIII LIE 60051E 166 

THE ALMOST 159 THE BEATLES 53 BOYS LIKE GIRLS ....145 
AMERE 111 BEE GEES 142 BREAKING BENJAMIN ..41 
TORI AMOS 66 DIERKS BENTLEY ....194 JIM BRICKMAN .. ...185 
DAVID ARCHULETA . ...75 BEYONCE 37 BROOKS 6 DUNN 63 

ATREYU 126 BIG KENNY 197 ZAC BROWN BAND ....15 

CAGE THE ELEPHANT ..109 
COLBIE CAILLAT 78 
MARIAN CAREY 58 
BRANDI CARLILE 167 
JULIAN CASABLM CAS 122 
ROSANNE CASH 90 

STEVEN CURTIS CHAPMAN 
72 

42 I Go to www.billboard.biz for complete chart data 

KENNY CHESNEY 80 

CHEVELLE 146 

CHICKENFOOT 83 
KELLY CLARKSON 123 

COLDPLAY _. ...190 
HARRY CONNICK, J R 87 

CREED 25 

DAVID CROWDER BAND .. 
106 

BILLY CURRINGTON 116 

MILEY CYRUS 17 

DA HBOARD 
CONFESSIONAL 19 

586053RY 46 
DETHKLOK 119 
NEIL DIAMOND 181 

Di DRAMA PRESENTS'' 

WYCLEF JEAN AKA 

TOUSSAINT ST. JEAN 171 

DRAKE 56 
BOB DYLAN 95 

EDNIT© 
EMINEM 88 

111111111121111.11.1 
FABOLOUS 181 

MELANIE FIONA 57 

FIVE FINGER DEATH 
PUNCH ..... 120 

THE FLAMING LIPS 170 
FLIGHT OF THE 

CONCHORDS 179 

FLYLEAF 8 

F00 FIGHTERS 28 
COLT FORD 164 

FOREIGNER 134 

THE FRAY 133 

SELENA GOMEZ & THE 

SCENE 48 
GOVT MULE 186 

DAVID CRAY 156 

GREEN DAY 150,198 

DAVID GUETTA 200 JACKSON 5 130 KID CUDI 105 RYAN LESLIE 

MICHAEL JACKSON 4 KIDZ BOP KIDS ..148, 163 LETOYA 
JAY -2 16 KINGS OF LEON 38 UL WAYNE 

HALESTORM 177 JENCARLOS 91 KISS 97 LMFAO 

ANTHONY HAMILTON ..199 JEREMIH 172 K'JON 169 DEMILOVATO 

FRED HAMMOND 132 JACK JOHNSON 76 KUTLESS 100 LYLE MEET 
HOLLYWOOD UNDEAD .... JAMEY JOHNSON 42 LYNYRD SKYNYRD . 

29,131 JONAS BROTHERS 

WHITNEY HOUSTON ...65 139, 153 LADY ANTEBELLUM 
LADY GAGA 24 MADONNA 1 MIRANDA LAMBERT ...30 

ALANJACKSÖ TOBY KEITH ARTIE LANGE 154 STEAMROLLER 
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193 
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..107 
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127 127 

37 - 

62 16 

58 14 

95 76 

102 107 

86 

97 

93 

70 

90 

NEIL DIAMOND 
COLUMBIA 56892 /SONY MUSIC (11.98) 

1 NIRVANA 
F.N 013503 /UME /INTERSCOPE (13.98) 0+ 

L WOLFMOTHER a MODULAR /DGC /INTERSCOPE 013365` /IGA (13.98) 

Title ct 
as 

A Cherry Cherry Christmas 101 

Live At Reading 37 

Cosmic - Egg 16 

14 

4 

Church Music 11 

God & Guns 18 

TECH N9NE K.O.D. 
STRANGE 64 /RBC (18.98) 

11 
KID CUD, Man On The Moon: The End Of Day 
DREAM ON /6.0.0.6/UNIVERSAL MOTOWN 013195/UMRG (13.98) 

1 DAVID CROWDER BAND 
$IXSTEPS 26515 /SPARROW (17.98) 

LYNYRD SKYNYRD 
LOUD 8 PROUD 617859 /ROADRUNNER (18.98) 

TAMELA MANN 
TILLYMANN 8135 (14.98) 

11 
CAGE THE ELEPHANT 
,,p 49658 /JIVE (13.98) CI VICTOR MANUELLE 
..,YAVI 24754/SONY MUSIC LATIN (13.98) 

11 
AMERIE 
FEENIX RISING /DEF JAM 013225/IDJMG (13.98) 

SOUNDTRACK 
WALT DISNEY 002970 (18.98) 

®PHOENIX 
LOYAUTE 0105' /GLASSNOTE (11.98) 

MADONNA 
WARNER BROS. 289404 (18.98) 

SUGARLAND 
MERCURY NASHVILLE 013191 EX/UMGN (14.98 CD /DVD) O 

BILLY CURRINGTON 
MERCURY NASHVILLE 009550 /UMGN (13.98) 

3 RYAN LESLIE 
NEXTSELECTION /CASABLANCA /UNIVERSAL MOTOWN 013447/UMRG (13.98) 

MARIO 
J 49657/RMG (13.98) 

DETHKLOK 
WILLIAMS STREET 60008 /1ADULT SWIM) (13.98) 

FIVE FINGER DEATH PUNCH 
PROSPECT PARK 50100' (13.98) U 
RASCAL FLATTS 
LYRIC STREET 002764 (13.98) 

1 :_ 

JULIAN CASABLANCAS 
CULT /RCA 48421 /RMG (9.98) 

'11 KELLY CLARKSON 
' . 9 /RCA 32715/SONY MUSIC (13.98) 4 

SAY ANYTHING 
DOGHOUSE /RCA 56410- /RMG (11.98) 

BRIAN MCKNIGHT 
HARD WORK 5122/E1 (17.98) (. 

ATREYU 
HOLLYWOOD 034940 (13.98) 

DEMI LOVATO 
HOLLYWOOD 003493 (18.98) 

THEORY OF A DEADMAN 
604 618009 /ROADRUNNER (13.98) 0 
THE AVETT BROTHERS 
AMERICAN /COLUMBIA 35099/SONY MUSIC (12.98) 

JACKSON 5 
MOTOWN 013448/UME (13.98) 

HOLLYWOOD UNDEAD 
A&M /OCTONE 011331/IGA (12.98) 

FRED HAMMOND 
F HAMMOND /VERITY 43341/JLG (13.98) 

THE FRAY 
EPIC 10202 /SONY MUSIC (13.98) 0 
FOREIGNER 
ATLANTIC 521324 EX/RHINO (18.98 CD /DVD) 0+ 

TEGAN AND SARA 
VAPOR /SIRE 521124 /WARNER BROS. (13.98) 

3 LIL WAYNE 
o CASH MONEY /UNIVERSAL MOTOWN 011977 /UMRG (13.98) 

y MONSTERS OF FOLK 
SHANGRI -LA 101044' (18.98) 

SOUNDTRACK 
WALT DISNEY 003007 (12.98) 

12 JONAS BROTHERS 
HOLLYWOOD 005153 EX 0.98 CD; DVD) Q 

VARIOUS ARTISTS 
EMI /UNIVERSAL/ZOMBA 60492 /SONY MUSIC (18.98) 

ROB THOMAS 
EMBLEM /ATLANTIC 517814/A6 (18.98) 9/ 

BEE GEES 

46 - 

119 123 

103 96' 

91 66 

188 157 

149 138 

50 

98 62 

111 84 

104 85 

114 99 

35 - 

113 100 

25 - 

84 20 

75 18 

125 144 

107 87 

110 81 

158 161 

122 108 

109 89 

164 148 

112 111 

81 21 

129 129 

123 1© 

128 118 

The Master Plan 97 

Cage The Elephant 67 

Yo Mismo 110 

In Love & War 46 

Hannah Montana 3 2 

Wolfgang Amadeus Phoenix M i37 

Celebration 7 

LIVE On The Inside 1 

Little Bit Of Everything 13 

Transition 50 

D.N.A. 9 

Metalocalypse: Dethalbum II (Soundtrack) 15 

War Is The Answer 7 

Greatest Hits Volume 1 6 

Phrazes For The Young 35 

All I Ever Wanted 

Say Anything 25 

Evolution Of A Man 

Congregation Of The Damned 1 

Here We Go Again 1 

Scars & Souvenirs 26 

I and Love and You 

Ultimate Christmas Collection 

Swan Songs 40 

16 

Up 110 %, the duo's 

album profits from 

its exposure on last 

week's (ountry 

Music Assn. Awards 

telecast (see page 

49). And, it's never 157 - 44 126 

too late to trumpet 

a fun feat: The pair 

is only the sixth act 

this year to con- 

currently chart 

three albums. 

E3 á3 yc 
151 

152 

'52 155 

1 103 

'62 179 

156 . 7. 115 

Wal -Mart released 

two "Soundcheck" 

CD /DVD packages 

last week: this one 

from the Jonas 

Brothers (5,000) 

and one from Denti 

Lovato, which just 

misses the tally 

(2,000). 

160 
The British star's 

album title couldn't 

be any more ironic, 

as the set debuts at 

No. 2 on the U.K. 

Albums chart this 

week, edged out by 

a No.1 entry from 

vocal quartet 1LS, 

130 last year's "X 

Factor" runner -up. 

108 -. 

146 1 

116 

151 132 

145 124 

140 13) 

134 109, 

121 7 

-, 

156 172' 

106 59 

141 12t 

Love Unstoppable 26 

The Fray 1 

Can't Slow Down 29 

Sainthood 21 

Tha Carter III © 1 

Monsters Of Folk 15 

Disney: Phineas And Ferb 59 

Walmart Soundcheck: Live (EP) 

NOW That's What I Call Dance Classics 

139 

108 

Cradlesong 3 

REPRISE 521352 /WARNER STRATEGIC MARKETING (19.98) 0+ 
The Ultimate Bee Gees 

JUSTIN MOORE 
VALORY 0100 (10.98) 

DAVE MATTHEWS BAND 
RAMA RAGS /RCA 48712` /RMG (18.98) O 

BOYS LIKE GIRLS 
COLUMBIA 49192/SONY MUSIC (11.98) 

Justin Moore 

Big Whiskey And The GrooGrux King III II 
Love Drunk 

116 

CHEVELLE 
EPIC 41325/SONY MUSIC (11.98) 

RAMMSTEIN 
PILGRIM /UNIVERSAL 2721358/VAGRANT (18.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89200 (18.98) 

Sci -Fi Crimes 

Liebe Ist Fur Alle Da 

Kidz Bop 16 

TAMELA MANN 108 
VICTOR MANUELLE 110 

MARIO 118 
DAVE MATTHEWS BAND .. 

144 
MAXWELL 86 
MAYDAY PARADE ....187 
TIM MCGRAW 14 

BRIAN MCKNIGHT ....125 
CHRISETTE MICHELE ..161 
MONSTERS OF FOLK ..137 
JUSTIN MOORE 143 

JOSS STONE 
VIRGIN 67059 EX'CAPITOL (16.98) 

GREEN DAY 
REPRISE 517153' WARNER BROS. (18.98) 

JASON MRAZ 35 
MUSE 71 a 
NEW BOYZ 186 

NICKELBACK 60 
NIRVANA ...,.......102 

KAREN 9KAREN O ANÖ 
180 

OWL CITY 18 

BRAD PAISLEY 66 

PARAMORE 59 
DOLLY PARTON 195 
PEARL JAM 69 
PHOENIX 113 
KELLIE FICKLER 168 
PINK MARTINI 158 
PINK 50 
PITBULL 157 

Colour Me Free! 

21st Century Breakdown 0 
RAMMSTEIN 147 
RASCAL FLATTS ..94, 121 

REBA 62 
RISE AGAINST 192 
DARIUS RUCKER 27 

The 32 -song film 

soundtrack boasts 

a stellar lineup, 

including tracks 

from the Who, 

(ream, the Jimi 

Hendrix 

Experience, the 

Supremes, the 

Beach Boys, David 

Bowie and Dusty 

Springfield. 

Just creeping onto 

the list is this six - 

song digital EP from 

the band that sold 

3,000 downloads 

last week. Its songs 

were recorded May 

18 at a gig in Tokyo. 

SHINEDOWN 92 STRAIGHT NO CHASER ..99 
SICK PUPPIES 175 BARBRA STREISAND ...52 
SKILLET 85 SUGARLAND ..34, 43, 115 
SLAYER 44 THE SWELL SEASON ...54 
SNOW PATROL 182 TAYLOR SWIFT 5, 36 
MARCO ANTONIO SOLIS .. SWITCHFOOT 13 

158 '17 45 

159 67 

® 
161 155 112 

162 100 27 

® 
165 

166 

167 

168 

169 

170 

172 

173 

174 

175 

176 

194 195 

120 44 

143 121 

147 144444444 

169 182 

150 119 

132 96 

148 131 

139 104 

177 

163 142 

159 110 

ARTIST 
3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

AVENTURA 
PREMIUM LATIN 20800 /SONY MUSIC LATIN (14.98) 

VARIOUS ARTISTS 
RHINO CUSTOM PRODUCTS 8410 /STARBUCKS (12.98) 

Title 
ii 

ttó wa 

The Last r?! 5 

' JONAS BROTHERS 
HOLLYWOOD 002820 (19.98) 

ARTIE LANGE 
SHOUT, FACTORY 11757 (11.98) 

VARIOUS ARTISTS 
HOLLYWOOD 004732 EX (6.98) 

DAVID GRAY 
NT 70109 /MERCER STREET (13.98) 

Up, Down, Turn Around: Circa 80 103 

Lines, Vines And Trying Times 1 

Jack And Coke 154 

All Wrapped Up: Vol. 2 (EP) 155 

Draw The Line 12 

PITBULL 
MR. 305 /POLO GROUNDS /J 51991 /RMG (13.98) 

Rebelution 

PINK MARTINI 
HEINZ 6 (15.98) 

THE ALMOST 
TOOTH & NAIL VIRI /N ORE RI cAPITOL (12.98) 

ROBBIE WILLIAMS 
CHRYSAI :I WERKS (16.98) 

CHRISETTE MICHELE 
DEF JAM IL_',i 'J + 

EDNITA 
SONY MUSS; ".TIN 55934 (11 -98) 

KIDZ BOP KIDS 
RAZOR & TIE 89206 (11.98) 

COLT FORD 
AVERAGE JOE'S 1001 (16.98) 

TRIPLE C'S 
MAYBACH /DEF JAM 013568 /IDJMG (13.981 

LIL' BOOSIE 
TRILL/ASYLUM 519781 /WARNER BROS.(18.98) 

BRANDI CARLILE 
COLOMBI;. ': -. 1 I.98) 

KELLIE PICKLER 
19 /8NA 22011/SMN (1118) O 

K'JON 
UP&UP /UNIVERSAL REPUBLIC 013162 /UMBG (13.98) 

Splendor In The Grass 

Monster Monster 

Reality Killed The Video Star 

Epiphany 

Soy 

Kidz Bop Christmas 

Ride Through The Country 

Custom Cars & Cycles 

SuperBad: The Return Of Boosie Bad Azz 

Give Up The Ghost 

Kellie Pickier 

I Get Around 

THE FLAMING LIPS 
WARNER BROS. 520857* (13.98) W 

OJ DRAMA PRESENTS: WYCLEF JEAN AAA TOUSSAINT ST. JEAN 
From The Hut, To The Projects, To The Mansion 

CARNIVAL HOUSE 01 (11.98) 

JEREMIH 
MICK SCHULTLDEF JAM 013095'/IDJMG (12.98) 

45 

67 

160 

1 

27 

163 

140 

44 

7 

26 

9 

12 

Embryonic B 

Jeremih 

178 154 141 

179 138 83 

180 135 97 

181 161 137 

®' 

183 166 133 

184 187 

LYLE LOVETT 
CURB /LOST HIGHWAY 013174 /UMGN (13.98) 

MARCO ANTONIO SOLIS 
'6NMLE (14.98 CD /DVD) -O 

Natural Forces 

171 

6 

29 

Mas de Marco Antonio Solis 174 

3f SICK PUPPIES 
Jr, 28631 /CAPITOL (12.98) 

Tri -Polar 

SOUNDTRACK 
- '9^H4'WARNER BROS, (18.98) 

Transformers: Revenge Of The Fallen: The Album 

HALESTORM 
LANTIL 518222/AG (13.98) 

AFI 
N1E1110E 013380 101A 113.98) 

FLIGHT OF THE CONCHORDS 
91P (15 

KAREN O AND THE KIDS 
INT1 -' 'E 013164 Io.113.98) 

Halestorm 40 

Crash Love 12 

I Told You I Was Freaky (Soundtrack) 19 

Where The Wild Things Are (Soundtrack) 35 

1 

182 

41 

184 

185 

34 

31 

56 

FABOLOUS 
DESERT STOW.' DEF JAM 013098 /IDJMG 113.98) O 

Loso's Way (Soundtrack) 

SNOW PATROL 
POLYDOR /FICTION /GEFFEN 013606 /IGA (21.98) 

Up To Now 

PETE PORN & SCARLETT JOHANSSON 
BOYLETOWN /ATCO 511166 /RHINO (13.98) 

Break Up 

® 
186 124 34 

EL TRONO DE MEXICO 
FONOVISA 354315/EMLE 111.98) 

Hasta Mi Final 

JIM BRICKMAN 
COMPASS 49026 EX SOMERSET (9.98) 

GOV'T MULE 
EVIL TEEN 12052 (14 98) 

Joy 

By A Thread 

RE-ENTRY 

190 178 174 

MAYDAY PARADE 
FEARLESS /ATLANTIC 521114/AG (13.98) 

Anywhere But Here 

NEW BOYZ 
SNOTTY /ASYLUM 520425 /WARNER BROS (13.98) 

SOUNDTRACK 
FOCUS FEATURES /UNIVERSAL REPUBLIC 013630NMRG (19.98) 

COLDPLAY 
CAPITOL 16886 (18.98) 

Skinny Jeanz And A Mic 

Pirate Radio 18 

Viva La Vida or Death And All His Friends © 1. 

191 167 150 
LMFAO 
PARTY ROCK/WILL .IAM /CHERRYTREE /INTERSCOPE 012932/IGA (10.98) 

RISE AGAINST r' T 
DGCiINTERSCOPE 011904/IGA (13.98) 

192 

193 

194 

180 171 

191 173 
LETOYA 
CAPITOL 97259 (18.98) 

Party Rock 

Appeal To Reason 

Lady Love 

196 - li 

RE-ENTRY 

NEW 

RE -ENTRY 

RE-ENTR 

HANNAH MONTANA 3 11 
HANNAH MONTANA: 

THE MOVIE 33 
PIRATE RADIO 189 

TRANSFORMERS: 
REVENGE OF THE FALLEN. 

DIERKS BENTLEY 
CAPITOL NASHVILLE 02158 (18.98) 

Feel That Fire 

DOLLY PARTON 
DOLLY 925- BUTTERFLY 250 (18.98 CD /DVD) C 

3$ÿ 

Live From London 19(1 

SELAH 
CURB 79138 (18.98) 

You Deliver Me 66; 

BIG KENNY The Quiet Time Of A Rock And Roll Farm Boy 
LOVE EVERYBODY /GLOTOWN 521815!BIGGER PICTURE (13.98) 

NGREEN DAY 
REPRISE DIGITAL E %'WARNER BROS. (4.98) 

1 
ANTHONY HAMILTON 
MISTER'S MUSIC /SO SO DEF 23387/JLG (13.98) 

DAVID GUETTA 
GUM 86847"/ASTRALWERKS (15 98) 0 

TECH NONE 104 

TEGAN AND SARA 135 

THEORY OF A DEADMAN . . 

128 
ROB THOMAS 141 

17 
55 
89 

26 

174 THE ALBUM 176 THREE DAYS GRACE . d BRITNEY SPEARS 22 TWILIGHT 81 CHRIS TOMLIN 

ALEJANDRO SALAZ 84 ROD STEWART 23 DISNEY: PRINEAS AND THE TWILIGHT SAGA: TRAIN 

SAY ANYTHING 124 STING 12 PERO 138 NEW MOON 10 TRANS- SIBERIAN 
SELAH 196 JOSS STONE 149 GLEE: SEASON ONE: THE ORCHESTRA 

GEORGE STRAIT 70 MUSIC VOLUME t 9 

Data for week of NOVEMBER 28, 2009 I For chart reprints call 646.654.4633 

TREY SONGZ 49 

TRIPLE T'S 165 

EL TRONO DE MESCO 184 0 
CARRIE UNDERWOOD ...3 
KEITH URBAN 61 

19 

Last Night On Earth [Live In Toyko) (EP) 198' 0 
ALL WRAPPED UP: VOL. 2 

(EP) 155 

DISNEY: HOLIDAY MAGIC 

2009 98 

LETTERS TO SANTA: A 

HOLIDAY MUSICAL 

COLLECTION ...., _ .74 

NOW 31 82 

The Point Of It All 

One Love 7BÁ, 

NOW32 6 

NOW THAT'S WHAT I CALL 
A COUNTRY CHRISTMAS 

79 

NOW THAT'S WHAT I CALL 
COUNTRY VOL. 2 96 

NOW THAT'S WHAT I CALL 

DANCE CLASSICS ...140 
UP, DOWN, TURN AROUND: 

CIRCA 80 152 
WOW HITS 2010 40 

1/111.1111011111111111 
WALE 21 

WEEZER 32 

ROBBIE WILLIAMS 160 
BEBE 8 CECE WINANS 51 

WOLFMOTHER 103 0 
PETE TORN & SCARLETT 

JOHANSSON 183 
CHRIS YOUNG 93 
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Still 

Strict Joy 

Backspacer 

Chickentoot 

Buscarne 

Sonic M 
_ 

BOO 

41)TOP INDEPENDENT" 

ARTIST 
s3 á3 3ó IMPRINT 8 NUMBER 

Title 
DISTRIBUTING LABEL (PRICE) 

JASON ALDEAN Wide Open 
BROKEN BOW 7637 (18 98) 

MANNHEIM STEAMROLLER ChnsWias: 25th Anniversary Collection 
AMERICAN GRAMAPHONE 2525 118 98, 

HOT SHOT 
DEBUT 

BEBE & CECE WINANS 
BAG 31105,MALAGO (14.98) 

THE SWELL SEASON 
ANTI- 87048* /EPITAPH (17.98) A. 

PEARL JAM 
MONKEYWRENCH 9274` (18 98) 

CHICKENFOOT 

J E NC AR LOS 

6 
KISS 

,= 20c9e'L9,14ge)i I. 
TECH N9NE 9 b 3 
STRANGE 64lR8C n x 9 

-11 

TITLE The week's most-played songs on Yahoos Music.( 

ARTIST (IMPRINT, /LABEL) 

TOP DIGITAL" 

x x EE ARTIST 
,E3 53 3ó 

O ® BON JOVI 

© ® FLYLEAF 
IGA 

Hr_ 

Title N- 
mc 

T11r DIIC'I U 

Memmrto MDI 

3 2 2 
SOUNDTRACK Glee: Season One: The Music Volume 1 

LNTURY FOX TV /COLUMBIA /SONY MUSIC 

4 2 CARRIE UNDERWOOD Play On 
3 

19. ARISTA NASHVILLE /SMN 

SWITCHFOOT Hello Hurricane 
-,-RCASE PEOPLE /ATLANTIC /AG (+1 

DASHBOARD CONFESSIONAL Alter The Ending 
-.:NT- DGC /INTERSCOPE /IGA 

WALE Attention: Deficit 
ALU DO.'INTERSCOPE /IGA 

e 18 
OWL CITY Ocean Eyes 
JNIVERSAL REPUBLIC /UMRG 

51 
TAYLOR SWIFT 
RIG MACHINE + 

NEW 

O 
10 Co 10 

JAY -Z 
`OC NATION AG 

Fearless 

The Blueprint 3 

JASON MRAZ Jason Mraz's A Beautiful Mess -Live On Earth 
ATLANTIC AG 

O LADY ANTEBELLUM 
CAPITOL NASHVILLE 

Lady Antebellum Yi e 15 
6 MICHAEL BUBLE Crazy Love 

143 /REPRISE /WARNER BRCS. G 

C 13 51 
LADY GAGA The Fame 

-. STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE /108 

NEW 
HOLLYWOOD UNDEAD Desperate Measures 
A8M /OCTONE IGA 

16 12 5 
SOUNDTRACK The Twilight Saga: New Moon 
SUMMIT /CHOP SHOP /ATLANTIC /AG 

17 17 23 
THE BLACK EYED PEAS 

-,> , NTERSCOPE /IGO 

(ID 

The E.N.D. 

21 

20 3 

21 5 

22 6 

ZAC BROWN BAND The Foundation 
ROAR /BIGGER PICTURE /HOME GROWN- ATLANTIC /AG 

DARIUS RUCKER Learn To Live 
CAPITOL NASHVILLE 

WEEZER Raditude 
DGC /INTERSCOPE /105 

KINGS OF LEON Only By The Night 
RCA /RMG 

MICHAEL JACKSON Michael Jackson's This Is It (Soundtrack) 
MJJ /EPIC /SONY MUSIC 

ARTIE LANGE 
SHOUT! FACTORY 

PINK 
LAFACE /JLG 

CREED 
WIND -UP 

NE-ENTRY 

13 

19 

21 

18 

5 

16 II 
35 

11 IIII 

7 

24 

29 

lo 

20 

15 

27 

32 

38 

4 

Jack And Coke 154 

Funhouse 
50 a 

Full Circle 
25 

SALES DATA 
COMPILED BY 

niclscn 

EXOLUSIVE WARTS 
FROM BILLBOARD 

SoundScan For more charts and chart details, go to billboard.biz 
and billboard.com, refreshed every Thursday. 

TOP HOLIDAY" 

5,3 

O 
O 
O 

4 2 

O 5 

O 6 

O 7 

8 8 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE, 

#1 
2WKS 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR 013437 / DECCA (18.98) 

CASTING CROWNS 
PEACE ON EARTH BEACH STREET REUNION 1sr ao.sONY MUSIC (1 J 081 

GREATEST 
GAINER 

TAYLOR SWIFT 
THE TAYLOR SWIFT HOLIDAY COLLECTION (EP) BIG MACHINE 0715 EX )6.98) 

STING 
IF ON A WINTER'S NIGHT... CHERRYTREE/DG 013329 *(UNIVERSAL CLASSICS GROUP (16.98),+ 

JOSH GROBAN 
NOEL 143 /REPRISE 231548/WARNER BROS. (18.98) LJ 

SUGARLAND 
GOLD AND GREEN MERCURY NASHVILLE 013326/UMGN (13.98) 

MANNHEIM STEAMROLLER 
CHRISTMAS: 25TH ANNIVERSARY COLLECTION AMERICAN GRAMAPHONE 2525 (18.98) 

CHRIS TOMLIN 
GLORY IN THE HIGHEST: CHRISTMAS SONGS OF WORSHIP SIXSTEPS 93261 /SPARROW (12.981 O HOTSHOT TORI AMOS 

DEBUT MIDWINTER GRACES UNIVERSAL REPUBLIC 013629/UMRG (19.98 CD /DVD) OF 

12 
MICHAEL BUBLE 
LET IT SNOW! (EP) 143 REPRISE 279036 WARNER BROS. (7.98) 

1! VARIOUS ARTISTS {I LETTERS TO SANTA: A HOLIDAY MUSICAL COLLECTION CONCORD 2319066 EX (9.98) 

12 9 
DAVID ARCHULETA 
CHRISTMAS FROM THE HEART 19 /JIVE 57494/JLG (13.98) ® 14 VARIOUS ARTISTS 
NOW THAT'S WHAT I CALL A COUNTRY CHRISTMAS EMI/UNIVERSAL 56260!505v MIJBIC 19 sir 

21 
THE CHIPMUNKS WITH DAVID SEVILLE 
CHRISTMAS WITH THE CHIPMUNKS CAPITOL 36588 (13.98) 

111 t7 TRANS -SIBERIAN ORCHESTRA 
THE LOST CHRISTMAS EVE LAVA 93146/AG (18.98) 

18 
CELTIC WOMAN 
A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG (18.98) 

17 10 
BOB DYLAN 
CHRISTMAS IN THE HEART COLUMBIA 57323/SONY MUSIC (13.98) 

O 16 
FAITH HILL 
JOY TO THE WORLD WARNER BROS. (NASHVILLE) 511500/WRN (18.98) + O 

25 
VARIOUS ARTISTS 
DISNEY: HOLIDAY MAGIC 2009 WALT DISNEY 004580 EX (6.98) 

20 11 
STRAIGHT NO CHASER 
CHRISTMAS CHEERS ATCO /ATLANTIC 520740/AG (18.98) 

21 13 

m20 

23 15 

NEIL DIAMOND 
A CHERRY CHERRY CHRISTMAS COLUMBIA 56892 /SONY MUSIC (11.98) 

TRANS -SIBERIAN ORCHESTRA 
CHRISTMAS EVE ANO OTHER STORIES LAVA 92736/AG (15.98) 

ENYA 
AND WINTER CAME... REPRISE 512383 /WARNER BROS. (18.98) 

24 
IL DIVO 

THE CHRISTMAS COLLECTION SYCO /COLUMBIA 97715/SONY MUSIC (18.981 

26 
ELVIS PRESLEY 
R'S CaR,81MAS ME PCA SPECIAL PRODUCTS 

u 

NOV 
28 

2009 
BillboarÉ 

K.O.D. 

10 2 TAMELA MANN The Master Plan 
TILLYMANN PI i', 

10 3 
CAGE THE ELEPHANT 

T' 
0SP 49658` .,r.E , 

12 12 2 
PHOENIX 

0105' /GLASSNOTE (11.98) 

13 13 < 

DETHKLOK Metalocalypse: Dethalbum II (Soundtrack) 
WILLIAMS STREET 60005 IADUL1 SWIM) (13.98) 

14 g BRIAN MCKNIGHT Evolution Of A Man - HARD WORT. I, - 

15 
17 111 

MONSTERS OF FOLK Monsters Of Folk 
SHANGRI -LA Ili'. 

16 16 ;17RAMMSTEIN Liebe Ist Fur Alle D,, 
PILGRIM /UNIVERSAL . - - _.58 /VAGRANT (18.98) 

17 14 1 VARIOUS ARTISTS Up, Down, Turn Around: Circa 8i1 
RHINO CUSTOM PRODUCTS 8410 /STARRUCKS (12.98) 

11!1, 
3 8 

I DAVID GRAY 
2 

Draw The Line 
1{I - IHT 70109* /MERCER STREET (13.98) 

19 15 3 
PINK MARTINI Splendor In The Grass 
HEINZ 6* (15.98) 

0 2, 28 
PE 

RD 
AVERAGE 

COLT FJ'S 
1001 (16 98) 

11 Cage The Elephant 

Wolfgang Amadeus Phoenix 

001 
22 

24 

28 26 57 

Ride Through The County; 

BJEq gAPRESENTS: WYCLEF JEAN AKA TOUSSAINTST.JEAN From The tutTo The Prp2c8.TotheMans 

CARNIVAL HOUSE 01 (11 981 

22 4 
FLIGHT OF THE CONCHORDS I Told You I Was Freaky (Soundtrack, 
HBO /300./SUB POP (15.98¡ 

34 2i 
JIM BRICKMAN Joy 

r . COMPASS 49026 EX/SOMERSET (9.98) 

8 3 
GOV'T MULE By A Thread 
EVIL TEEN 12052 (14.98) 

gDOLLY PARTON Live From London 
LS 925-BUTTERFLY 200 (18.98 CO!DVD, +. 

THROWDOWN Deathless 

30 21 

VICKIE WINANS How I Got Over 
DESTINY J55 0120 (11.98) 

JOURNEY 
NOMOTA 4506 EX (14 98 CD'DVD1 + 

PUSCIFER C Is For (Please Insert Sophmonc G ** * * * * *a Reference Here) E.P. 

PUSCIFER DIGITAL EX O 

BETWEEN THE BURIED AND ME The Great Misdirect 
3 

. VICTORY 533 (13.98)' ±ì 

Revelation 

31 30 10 RODRIGO Y GABRIELA 11:11 
RUBYWORKS 0080* /ATO (15.98 CO'DVD) 

32 19 2 . 

SOUNDTRACK NCIS: The Official TV Soundtrack Vol. -2 
4 CBS 029 (13.98) 

33 

34 

38 

35. THE XX xx 
YOUNG TURKS 450' (14 98) 

32 8" VARIOUS ARTISTS Silky Soul Music... An All -Star Tribute TD Maze Feat Frankie Bevedy 
BRANTERA 6165 (13.98) 

KATATONIA Night Is The New Day 
PEACEVILLE 271 (17.98) 

41 12! EARNEST PUGH LIVE: Rain On Us 
4 9 5 MOKE 30701WORLDWIDE (13 98) 

50 2 WYNTON MARSALIS Christmas Jazz Jam 
,r,iPASS ".:ROMERSET 19 9O) 

27 35 A DAY TO REMEMBER Homesick 
VICTORY 448* (13 9' - 

GRIZZLY BEAR Veckatimest 39 33 

TIESTO 
MUSICAL FREEDOM 2082, ULTRA 1r) 98, 

PASSION PIT 
FRENCHKISS 43886 COLUMBIA (12.98) 

PHISH 
JEMP 1049* (13 98) 

43 2 

Kaleidoscope 

Manners 

Joy 

EDWARD SHARPE & THE MAGNETIC ZEROES Up From Below 
COMMUNITY /FAIRFAX 542* /VAGRANT (13.98) 

ERIN MCKEOWN 
RIGHTEOUS BABE 066 (16.98) 

8 N REIM CIMIVORHESTM ATTOMLESWANRISHMSTONESMOCHFLL58i )3 Yi) 

:'109 TABERNACLE CHOIR 5023336 (21.98) 

®ECHO AND THE BUNNYMEN 
LEAN 001 (12.98) 

RAY LAMONTAGNE 
RCA 32670' (18.98) 

SILVERSUN PICKUPS 
DANGERBIRD 035' (15.98) 

ALL TIME LOW 
HOPELESS 710 (15.98) 

MF DOOM Metal Fingerz Doom Presents: Unexpected Guests 
GOLD DUST 027 (14.98) 

Hundreds Of Lions 

RPg0lémz:> 

45 

36 

49 39 

The Fountain 

Gossip In The Grain 

Swoon 

Nothing Personal 

An unlikely face appears high on the Top Holiday Albums chart this 

week as Tori Amos debuts at No. 9 with "Midwinter Graces" (10,000). 

It'; the singer /songwriter's first Christmas effort and features 

trEchtional holiday songs in addition to two Amos -penned tracks: 

"Fink and Glitter" and "Our New Year." 

44 Go to www.billboard.biz for complete chart data 

W Wç 
á3 3ó 

1 I -1 

2 2 23 

3 3 23 

4 4 23 

5 5 23 
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The week's most- streamed videos on AOL. 
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GRACE KELLY 
MINA '. J ERS.. 

WHITE HORSE 
TAYLOR SWIFT OIL MACHINE /UNIVERSAL REPUBLIC) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE 

OUR SONG 
TAYLOR SWIFT 

PICTURE TO BURN 
TAYLOR SWIFT 

-'- -,SAL REPUBLIC) 

TELL ME SOMETHING I DON'T KNOW 
SELENA GOMEZ (RAZOR 8 IIE) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

SHAKE YOUR GROOVE THING 
ALVIN AND THE CHIPMUNKS FEATURING DREW SEELEY (FOX/RAZOR 8 TIE) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD,COLUMBIA) 

I'M ONLY ME WHEN I'M WITH YOU 
TAYLOR SWIFT (BIG MACHINE) 

SO WHAT 
PINK (LAFACE /JLG) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINEZ 

EVERYBODY ELSE 
CARE BEARS ON FIRE (SCURVE) 

I'M SO PAID 
ANON FEAT Lll WAYNE A YOUNG JEEZY (KONVICT,UPFRONT /SRC'UNIVERSAL MOTOWN) 

IT WON'T BE LIKE THIS FOR LONG 
DARIUS RUCKER (CAPITOL NASHVILLE) 
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YOU BELONG WITH ME 
7 TAYLOR SWIFT ¡BIG MACHINE /UNIVERSAL REPUBLIC) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

WHATCHA SAY 
JASON DOROLA (BELUGA HEIGHTS /WARNER BROS.i 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

3 
BNITNEY SPEARS (JIVE /JLG) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

PAPARAZZI 
LADY GAGA STREAMLINE/KONLIVE /CHERRYTREE / INTERSCOPE) 

DOWN 
JAY SEAN FEATURING LIL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

ALREADY GONE 
KELLY CLARKSON ¡I9 RCA/RMG) 

ONE TIME 
JUSTIN BIEBER (ISLAND. IDJMG) 

LOVE DRUNK 
BOYS LIKE GIRLS (COLUMBIA) 

RUN THIS TOWN 
JAY -1, RIHANNA A KANTE WEST (ROC NATION) 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 
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JACK AND COKE 
ARTIE LANGE ,,(Hnl ll' rnL'1 H. 
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I TOLD YOU i WAS FREAKY (SOUNDTRACK) 
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THE ESSENTIAL "WEIRD AL" YANKOVIC 
WEIRD AL YANKOVIC (WAY MOBY /VOLCANOiLEGACY/JLG) 

FEEL THE STEEL 
STEEL PANTHER (UNIVERSAL REPUBLIC /UMRG) 

TAILGATE PARTY 
LARRY THE CABLE GUY (JACK/WARNER BROS. (NASHVILLE)/WRN) 

IN CRE DIBAD 
THE LONELY ISLAND ¡UNIVERSAL REPUBLIC /UMRG) 

ISOLATED INCIDENT 
DANE COOK (COMEDY CENTRAL) 

AGED AND CONFUSED 
BILL ENGVALL (JACK/WARNER BROS. (NASHVILLE) /WRN) 

IT'S HACKIN' CHRISTMAS! WITH FRED (EP) 
FRED FIGGLEHORN (SALIENT MEDIA) 

SERIOUSLY, WHO FARTED? 
NICK SWARDSON (COMEDY CENTRALI 

SUCKIN' IT FOR THE HOLIDAYS 
KATHY GRIFFIN (MUSIC WITH A TWISTIDONUT RUN) 

EL NINO LOCO 
RODNEY CARRINGTON (CAPITOL NASHVILLE) 

KING BABY 
JIM GAFFIGAN (COMEDY CENTRAL) 

BO BURNHAM 
BO BURNHAM (COMEDY CENTRAL) 

BEHAVIORAL PROBLEMS 
RON WHITE IC A "IT Dr NASHVILLE, 
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YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC 

DOWN 
JAY SEAN FEAT. LIL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA /RMG) 

FOREVER 
DRAKE (HARVEY MASON/ZONE 4 /ST REAMLINL INILRSUOPL) 

3 
BRITNEY SPEARS (JIVE /JLG) 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

SEXY CHICK 
DAVID GUETTA FEAT. AEON (GUM /ASTRALWERKS /CAPITOL) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

RUN THIS TOWN 
JAY -Z, RIHANNA A KANTE WEST (ROC NATION) 
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o 
o 
32 

o 
o 
36 

REPLAY 
IYAZ (TIME IS MONEY /BELUGA HEIGHTS /REPRISE) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

FIFTEEN 
TAYLOR SWIFT (UNIVERSAL REPUBLIC /BIG MACHINE) 

COWBOY CASANOVA 
CARRIE UNDERWOOD (19 /ARISTA NASHVILLE) 

PAPERS 
USHER (LAFACE /JLG) 

I INVENTED SEX 
TREY SONGZ FEAT. DRAKE (SONG BOOK/ATLANTIC) 

BREAK UP 
MARIO FEAT. GUCCI MANE & SEAN GARRETT (J /RMG) 

DO I 

LUKE BRYAN (CAPITOL NASHVII I 
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I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LIT WAYNE A SWIZZ BEATZ (JIVE /JLG) 

WASTED 
GUCCI MANE FEAT. PLIES IMIZAY /SO ICEY /WARNER BROS) 

BAD ROMANCE 
LADY GAGA ( STREAMLINE /KONLIVE/CHERRYTREE/INTERSCOPE) 

CONSIDER ME GONE 
REBA (STARSTRUCK VALORY) 

TIK TOK 
KESHA (KASS MONEY /RCA'RMG) 

BONFIRE 
CRAIG MORGAN (BNA) 

TOES 
ZAC BROWN BAND (HOME GROWWATLAN'TIC BIGGER PICTURE, 

EVACUATE THE DANCEFLOOR 
CASCADA (ROBBINS) 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH / INTERSCOPE) 

MONEY TO BLOW 
BIRDMAN FEAT. UL WAYNE A DRAKE (CASH MONEY/UNIVERSAL MOTOWN) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

I'M ALIVE 
KENNY CHESNEY WITH DAVE MATTHEWS (BNA) 

BAD HABITS 
MAXWELL (COLUMBIA) 

OBSESSED 
MARIAN CAREY )ISLAND /IDJMG) 

HOTEL ROOM SERVICE 
PITBULL (MR. 305 /POLO GROUNDS /J /RMG) 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

I WANNA MAKE YOU CLOSE YOUR EYES 
DIERKS BENTLEY (CAPITOL NASHVILLE) 
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SAY HEY (I LOVE YOU) 
MICHAEL FRANR 8 SPEARHEAD (BOO BOO WAX/AMFNNNERSAL REPUBLIC) 

52 41 16 

53 

W 
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ONLY YOU CAN LOVE ME THIS WAY 
KEITH URBAN (CAPITOL NASHVILLE) 

GOOD GIRLS GO BAD 
CORM PARSNIP FEAT LEGHTON MESER ELECAYUANCERIELED BY RBSENYTANIKRRP( 

HISTORY IN THE MAKING 
DARIUS RUCKER (CAPITOL NASHVILLE) 

WHITE LIAR 
MIRANDA LAMBENT (COLUMBIA (NASHVILLE)) 

WELCOME TO THE FUTURE 
BRAD PAISLEY (ARISTA NASHVILLE) 

THE TRUTH 
JASON ALDEAN (BROKEN BOW) 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

o SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM /WARNER BROS.) 

O 58 5 

O 1 TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SNOTTY /ASYLUMNJARNER BROS ) 

ALL I ASK FOR ANYMORE 
TRACE ADKINS (CAPITOL NASHVILLE) 

1 

Q 70 2 

66 5 
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66 59 17 
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DO YOU REMEMBER 
JAY SEAN FEAT. SEAN PAUL & UL JON (CASH MONEY UNNERSA.L REPUBLIC) 

Q 72 

69 53 
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- 

72 68 

65 

74 
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RED LIGHT 
DAVID NAIL (MCA NASHVILLE) 

GOD IN ME 
MARY MARY FEAT. KIERRA SHEARS (MY BLOCK /COLUMBIA) 

GETTW YOU HOME (THE BLACK DRESS SONG) 
CHRIS YOUNG (RCA NASHVILLE) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

GANGSTA LUV 
SNOOP DOGG FEAT. THE -DREAM (DOGGYSTYLEPRIORRY /CAPITOL) 

REGRET 
LETOYA FEAT. LUDACRIS (CAPITOL) 

SOUTHERN VOICE 
TIM MCGRAW (CURB) 

1 

18 

19 

SAY AAH 
TREY SONOZ (SONG BOOK /ATLANTIC) 

TWANG 
GEORGE STRAIT (MCA NASHVILLE) 

SMILE 
UNCLE KRACKER (TOP DOG /ATLANTIC) 

EIGHT SECOND RIDE 
JAKE OWEN (RCA NASHVILLE) 

AMERICAN RIDE 
TOBY KEITH (SHOW DOG NASHVILLE) 

DOESN'T MEAN ANYTHING 
ALICIA KEYS (MBK/J /RMG) 

HAVEN'T MET YOU YET 
MICHAEL BUBLE (143 /REPRISE) 

LOVE DRUNK 
BOYS LIKE GIRLS (COLUMBIA) 

WHY 
RASCAL FLATTS (LYRIC STREET) 

CLOSE TO YOU 
BEBE & CECE WINANS (B&C /MALACO) 

SHE WOLF 
SHAKIflA (SONY MUSIC LATIN /EPIC) 

SUCCESSFUL 
DNA FEAT TREY 50NGZ (YOUNG MONEY/ /CASH MONEYIJNNERSAL MOTOWN) 

2 
SOMEDAY 
ROB THOMAS (EMBLEM /ATLANTIC) 

3 
I JUST CALL YOU MINE 
MARTINA MCBRIDE (RCA NASHVILLE) 

1.261 stations, comprised of top 40. atluIt contemporary, R &B/hip hop, country, rock çospel, smooth Jazz, 
are electronically monitored 24 hours e day, 7 days a week. This data ís used to compte The Billboard Hot 100. 
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FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

NEED YOU NOW 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 
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IYAZ (TIME IS MONEY /BELUGA HEIGHTS /REPRISI 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS (ROC NATION) 
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3 BAD ROMANCE 

LADY GAGA ( STREAMLINE /KONLNHCHERRYIREEANTER /CL, 
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9 5 14 
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13 8 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

WHATCHA SAY 
JASON DERULO (BELUGA HEIGHTS /WARNER BROU 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

SEXY BITCH 
DAVID GUETTA FEAT. ANON (GUNVASTRALWERKS; CADI IOC, 

DOWN 
JAY SEAN FEAT UL WAYNE (CASH MONEYNNNERSAL REPUBUCI 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 
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I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

ONE TIME 
JUSTIN BIEBER )ISLAND /IDJMG) 

I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LIL WAYNE & SWIZZ BEATI (JIVE. 

RUN THIS TOWN 
JAY -Z, RIHANNA A KANTE WEST (ROC NATION) 

FOREVER 
DRAKE (HARVEY MASON/ZONE 4/STREAMLINEANTERS /U 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 
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ALREADY GONE 49 
KELLY CLARKSON (19 /RCA /RMG) 
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JESSE MCCARTNEY FEAT. T -PAIN (HOLLYWOOD) 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH /INTERSCOPEI 

DO YOU REMEMBER 
JAY SEAN FEAT SEAN PAUL & UL JON (CASH MONETNNNERSAL REPUBUC) 

EVACUATE THE DANCE FLOOR 
CASCADA (ROBBINS) 

TOES 
ZAC BROWN BAND (HOME GROWTt/ARANOGBIGGER PICTURE 

I'M ALIVE 
KENNY CHESNEY WITH DAVE MATTHEWS (BNA) 

HEY, SOUL SISTER 
TRAIN (AWARE /COLUMBIA) 

I RUN TO YOU 
LADY ANTEBELLUM (CAPITOL NASHVILLE) 

GOOD LIFE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

WHITE LIAR 
MIRANDA LAMBERT (COLUMBIA (NASHVILLE)) 

'TILL I COLLAPSE 
EMINEM FEAT. NATE DOSO (WEB/AFTERMATHANTERSCUPI 

FUNHOUSE 
PINK )LAFACE /JLG) 

FAVORITE GIRL 
JUSTIN BIEBER )ISLAND /IDJMG) 

HAPPY 
LEONA LEWIS (SYCO /J /RMG) 

MONEY TO BLOW 
BIRDMAN RAC LL WAYNE A DRAKE (CASH MONEWUNVERSAL Y "( r':.'. 

USE SOMEBODY 
KINGS OF LEON (RCA /RMG) 

FIFTEEN 
TAYLOR SWIFT (BIG MACHINE) 

TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMBIA) 

ALRIGHT 
DARIUS RUCKER (CAPITOL NASHVILLE) 

OBSESSED 
MARIAN CAREY (ISLAND /IDJMG) 

FALLING FOR YOU 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

SAY HEY (I LOVE YOU) 
MICHAEL MHO & SPFAREAO (BOO BOO WAX/ANMUNNERSAL REP( tr 

UPRISING 
MUSE (HELIUM.3 /WARNER BROS.) 

WHATEVER YOU LIKE 
ANYA MARINA (CHOP SHOP /ATLANTIC /RRP) 

JUMP THEN FALL 
TAYLOR SWIFT (BIG MACHINE) 

LOVE DRUNK 
BOYS LIKE GIRLS (COLUMBIA) 

Y... TITLE 
á 3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

LOVE ME 
JUSTIN BIEBER (ISLAND /IDJMG) 
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53 41 9 
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55 33 
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o 62 2 
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O 1 
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ALL THE RIGHT MOVES 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

DROP IT LOW 
ERR DEAN RAI NHS MN IHARIENORSOINEONENSTREAMLNENTERSI 

ONE LESS LONELY GIRL 
JUSTIN BIEBER (ISLAND /IDJMG) 

BOOM BOOM POW 
THE BLACK EYED PEAS (WILL .I- AM /INTERSCOPE) 

FOR YOUR ENTERTAINMENT 
ADAM LAMBERT (19 /RCA /RMG) 

BIG GREEN TRACTOR 
JASON ALDEAN (BROKEN BOW) 

SHE WOLF 
SHAKIflA (SONY MUSIC LATIN /EPIC) 

TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SHOTTY /ASYLUANWARNER BRCS 

WHO SAYS 
JOHN MAYER (COLUMBIA) 

POKER FACE 
LADY GAGA ( STREAMUNERONWFICHERRYTREE ,1NTERSCOI'I 

21 GUNS 
GREEN DAY (REPRISE) 

SMILE 
UNCLE KRACKER (TOP DOG /ATLANTIC) 

GIVE IT UP TO ME 
SHANIRA FEAT. LIL WAYNE (EPIC) 

UNDERTOW 
OMBAUND FEAT. THE FRAY & EBTHERO (MOSLEYHNTERSC /° 

TENNESSEE LINE 
DAUGHTRY (19 /RCA /RMG) 

67 42 24 
GOOD GIRLS GO BAD 

1111 
RBI WSW FBI LBOBONLHSTBI(DEWBE ILEDRYIWANATAVL ..' Q 4 HAVEN'T MET YOU YET 
MICHAEL BUBLE (143 /REPRISE) 

69 45 14 

O 2 

71 52 20 

1 

IMMA STAR (EVERYWHERE WE ARE) 
JEREMIH (MICK SCHULTZ /DEF JAM /IDJMG) 

SOUTHERN VOICE 
TIM MCGRAW (CURB) 

HOTEL ROOM SERVICE 
PITBULL (MR. 305 /POLO GROUNDS /J /RMG) 

CONSIDER ME GONE 
REBA )STARSTRUCK /VALORY) ® WE WEREN'T BORN TO FOLLOW 
BON JOVI (ISLAND /IDJMG) 

KEEP YOU 
SUGARLAND (MERCURY NASHVILLE) 

WELCOME TO THE FUTURE 
BRAD PAISLEY ( ARISTA NASHVILLE) 

Data for week of NOVEMBER 28, 2009 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 47 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

DWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices. P. after price indicates album 
only available on DualDisc. CD /DVD after price indicates CD /DVD 
combo only available. 0/ DualDisc available. + CD /DVD combo 
available. ' indicates vinyl LP is available. Pricing and vinyl LP avail- 
ability are not included on all charts. EX after catalog number indi- 
cates title is exclusive to one account or has limited distribution. 

SONG CHARTS 
See legends on respective chart pages for the Billboard Hot 100 
and Hot R &B /Hip -Hop Songs. 

RADIO AIRPLAY CHARTS 
Hot 100 Airplay, Rock Songs, Hot Country Songs, Hot Rap 
Songs, Christian Songs, Hot Latin Songs and Latin Airplay charts 
are compiled from a national sample of data supplied by Nielsen 
Broadcast Data Systems. Charts are ranked by number of gross 
impressions, computed by cross -referencing exact times of air- 
play with Arbitron listener data. Mainstream Top 40, Adult 
Contemporary, Adult Top 40, Alternative, Triple A, Active Rock, 
Heritage Rock, Mainstream R &B /Hip -Hop, Rhythmic, Adult R &B, 
Hot Christian AC Songs, Hot Gospel Songs, Hot Dance Airplay, 
and Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

GREATEST 
GAINER 

RECURRENT RULES 
Songs are removed from the Billboard Hot 100 and Hot 100 
Airplay charts simultaneously after 20 weeks on the Billboard 
Hot 100 and if ranking below No. 50. Songs are removed from 
Hot R &B /Hip -Hop Songs after 20 weeks if ranking below No. 
50. Songs are removed from Hot Country Songs after 20 weeks 
if ranking below No. 10 in detections or audience, provided that 
they are not still gaining enough audience points to bullet or if 
they rank below No. 10 and post a third consecutive week of 
audience decline, regardless of total chart weeks. Songs are 
removed from Mainstream Top 40, Rock Songs, Alternative, 
Active Rock, Mainstream R &B /Hip -Hop, Rhythmic, Hot Latin 
Songs and Latin Airplay charts after 20 weeks if ranking below 
No. 20. Descending songs are removed from Adult 
Contemporary and Adult Top 40 after 20 weeks if ranking 
below No. 15, after 26 weeks if ranking below No. 10, or after 52 
weeks if ranking below No. 5. Descending songs are removed 
from the Triple A, Heritage Rock, Adult R &B, Christian Songs, 
Hot Christian AC Songs, Christian CHR, Hot Gospel Songs, Hot 
Dance Airplay and Smooth Jazz Songs charts after 20 weeks 
and if ranking below No. 15. 

CONFIGURATIONS 
O CD single available. II Digital Download available. © DVD 
single available. O Vinyl Maxi -Single available. O Vinyl single 
available. O CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HOT DANCE CLUB SONGS 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PICK 

This award indicates the title, currently below the top 20 and on 
the chart the week before, with the largest increase in points. 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum).* RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). Certification of 200,000 units (Platino). 
, Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 
RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of 818 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 
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NOV 
28 Billboar d 

e ROCK SONS 

2 

o 
O 8 

O 7 

O 11 

O 10 

2 14 

1 12 

4 15 

3 17 

5 17 

6 7 

10 

13 

9 

9 

11 9 23 

12 12 21 

14 15 16 

15 14 24 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WHATCHA SAY 
JASON DERIkßAGLAELA HEIGHTS/WARNER BROS.)1 

PAPARAZZI 
LADY GAGA( STREAMLINEJKONLNEJCHERRYTREE / INTERSCOPE) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

DOWN 
JAY SEIN FEAT LL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

3 
BRITNEY SPEARS (JIVE /JLG) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA/RMG) 

REPLAY 
PAZ TIME IS MONEY /BELUGA HEIGHTS /REPRISE) 

MEET ME HALFWAY 
THE BLACK EYED PEAS (INTERSCOPE) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

USE SOMEBODY 
KINGS OF LEON (RCA/RMG) 

SEXY CHICK 
DAVID GUETTA FEAT. AKON (GUM /ASTRALWERKS /CAPITOL) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

16 13 12 
RUN THIS TOWN 
JAY -Z, RIHANNA A KANYE WEST (ROC NATION) 

G 20 4 
BAD ROMANCE 
LADY GAGA ( STREAMLINE /KONLWE/CHERRYTREEANTERSCOPE) 

19 12 
EVACUATE THE DANCEFLOOR 
CASCADA -rl'. 

O 2.' 

C 18 12 

Sj/ G 21 4 
RIHANNA (SRP /DEF JAM /IDJMG) 
RUSSIAN ROULETTE 

25 EMPIRE STATE OF MIND 
JAY -Z 4- ALICIA KEYS (ROC NATION) 

GREATEST 
GAINER 

TIK TOK 
KESHA '.'uNEY/RCA/BMG) 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

23 16 

24 22 

C) 24 

Q 26 6 
IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

O 28 3 
TWO IS BETTER THAN ONE 
BOYS LIKE GIRLS FEAT. TAYLOR SWIFT (COLUMBIA) 

4 

19 

9 

6 

LOVE DRUNK 
BOYS LIKE GIRLS (COLUMBIA) 

FUNHOUSE 
PINK (LAFACE/JLG) 

BODY LANGUAGE 
JESSE MCCARTNEY FEAT. T -PAIN (HOLLYWOOD) 

28 27 16 
OBSESSED 
MARIAN CAREY (ISLAND /IDJMG) 

ID 30 3 
GIVE IT UP TO ME 
SHAKIRA FEAT. LIL WAYNE (EPIC) 

30 29 18 
HOTEL ROOM SERVICE 
PITBULL (MR. 305 /POLO GROUNDS /J /RMG) 

cp D FIFTEEN 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

® 33 3 
NEVER GONNA BE ALONE 
NICKELBACK (ROADRUNNER /RRP) o 31 3 
S.O.S. (LET THE MUSIC PLAY) 
JORDIN SPARKS (19/JIVE/KG) 

Q 37 2 
HEAVEN CAN WAIT 

WE THE KINGS (S- CURVE) 

O DO YOU REMEMBER 
JAY SEMI FEAT. SEAN PAIL A LLJON (CASH MONEY/UNIVERSAL REPUBLIC) 

36 36 7 
DOLLHOUSE 
PRISCILLA RENEA (CAPITOL) 

® 39 4 
HOW YOU LOVE ME NOW 

HEY MONDAY (DECAYDANCE /COLUMBIA) 

38 34 15 
SAY HEY (I LOVE YOU) 

MICHAS. RWI11 e SPEARHEAD (BOO BOO WAX/ANTI- /UNIVERSAL REPUBLIC) 

O 40 2 
LIVE LIKE WE'RE DYING 

. 

KRIS ALLEN (19 /JIVE /JLG) 

O FOREVER 
BASHFUL AAKw WEST IIl wAwSAO.9 QVAIYY WSNL2NEl51RNlMIMD6CBR) 

Jason DeRulo ascends 2 -1 on Mainstream Top 40 with "Whatcha Say." 

The song's coronation marks just the seventh week at No. 1 on the 

chart for a solo male this year, the lowest sum since 2000, when no 

solo male artists occupied the penthouse. Male soloists also tailed to 

reach the summit in 1992,1993,1996 and 1991. 

On Triple A (viewable at billboard.biz /charts), Sheryl (row's 1994 

debut album, "Tuesday Night Music Club," yields a new chart entry, as 

"Killer Life" bows at No. 30. 

The album was rereleased Nov. 17 along with a second disc of B- 

sides, rarities and out- 

takes and a DYD featur- 

ing the album's videos. 

The package also 

contains a newly 

produced documentary. 

"Killer Life" is (row's 

19th Triple A- charted 

title, the most among 

female artists: Tracy 

Chapman and Sarah 

McLachlan rank second 

with nine entries apiece. 

1 1 18 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
SWKS 

GREATEST 
GAINER 

YOU BELONG WITH ME 
TAYLOR SWIFT ¡Hu I(, MACHINE, UNIVERSAL REPUBLIC) 

2 15 
FALLIN' FOR YOU 
COUHE CAILLAT (UNIVERSAL REPUBLIC) 

HER DIAMONDS 
ROB THOMAS (EMBLEM /ATLANTIC) 

4 7 11 
HAVEN'T MET YOU YET 
MICHAEL RUBLE (143 /REPRISE) 

40; COME ON GET HIGHER 
MATT NATHANSON (VANGUARD /CAPITOL) 

6 6 43 
YOU FOUND ME 
THE FRAY (EPIC) 

8 

o 
10 

12 

13 

14 

3 36 
THE CLIMB 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

8 21 
PLEASE DON'T LEAVE ME 
PINK (LAFACE/JLG) 

9 23 NO SURPRISE 
DAUGHTRY (19 /RCA/RMG) 

10 9 
I WANT TO KNOW WHAT LOVE IS 
MARIAN CAREY (ISLAND /IDJMG) 

11 11 
CHANCES 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

12 13 
KISS A GIRL 
KEITH URBAN (CAPITOL NASHVILLE /CAPITOL) 

13 11 
USE SOMEBODY 
KINGS OF LEON (RCA/RMG) 

14 18 
CLOSER TO LOVE 
MAT KEARNEY (AWARE /COLUMBIA) 

15 15 15 
BEAUTIFUL WORLD (WE'RE ALL HERE) 

7 
17 6 

19 4 

18 20 9 

19 18 5 

22 6 

21 21 15 

24 2 

26 6 

JIM BRICKMAH A ADAM CROSSLEY (SOMERSET /BRICKHOUSE DIRECT) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA/RMG) 

WE WEREN'T BORN TO FOLLOW 
BON JOVI (MERCURY /IDJMG) 

BATTLEFIELD 
JORDIN SPARKS (19 /JIVE/JLG) 

THIS IS IT 
MICHAEL JACKSON FEAT. THE JACKSONS (MJJ /EPIC) 

WHEN IT COMES TO LOVE 
FOREIGNER (ATLANTIC /RHINO) 

THEN 
BRAD PAISLEY (ARISTA NASHVILLE /RMG) 

CHASING PIRATES 
NORAH JONES (BLUE NOTE /CAPITOL) 

SAY HEY (I LOVE YOU) 
MICHAEL FWD B SETA/MEAD (BOO BOO WAX/ANTI- /UNIVERSAL REPUBLICI 

24 25 7 
I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

25 23 7 
SMILE 
UNCLE CRACKER (TOP DOG /ATLANTIC) 

t ADULT TOP 40° 

Ilk P TITLE 
NE, ARTIST (IMPRINT / PROMOTION LABEL) 

USE SOMEBODY 
KINGS OF LEGHI (RCA/RMG) 

ALREADY GONE 
KELLY CLARKSON (19 /RCA/RMG) 

FALLIN' FOR YOU 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

SMILE 
UNCLE KRACKER (TOP DOG /ATLANTIC) 

I GOTTA FEELING 
THE BLACK EYED PEAS ( INTERSCOPE) 

SOMEDAY 
ROB THOMAS (EMBLEM/ATLANTIC) 

8 5 19 SAY HEY (I LOVE YOU) 
WHAM RIANII A SPEARHEAD (B00 BOO WAX/ANTI/UNIVERSAL REPUBLIC) 

NO SURPRISE 
DAUGHTRY 119 /RCA/RMG) 

1 

o 
3 

4 

o 
6 

o 

1 

3 

2 

4 

8 

7 

29 

15 

23 

22 

17 

20 

9 

#1 
11WKS 

14 12 

16 8 

15 15 

17 12 

GREATEST 
GAINER 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

WE WEREN'T BORN TO FOLLOW 
BON JOVI (MERCURY /IDJMG) 

HEY, SOUL SISTER 
TRAIN (AWARE /COLUMBIA) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

NEVER GONNA BE ALONE 
NICKELBACK (ROADRUNNER/RRP) 

CHANCES 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

MAYBE 
INGRID MICHAELSON (CABIN 24/ORIGINAL SIGNAL/UNIVERSAL MOTOWN) 

18 7 
PAPARAZZI 
LADY GAGA ( STREAMLINE MONLIVE /CHERRVTREE/1NTERSCOPE) 

20 3 
HALFWAY GONE 
LIFEHOUSE (GEFFEN / INTERSCOPE) 

19 19 7 
WHO SAYS 
JOHN MAYER (COLUMBIA) 

1 22 4 
LIVE LIKE WE'RE DYING 

SCI KRIS ALLEN (19 /JIVE/JLG) 

( 21 11 

CD24 10 

25 8 

CD23 7 

26 4 

COME ON 
GREEN RIVER ORDINANCE (VIRGIN /CAPITOL) 

BREAKEVEN 
THE SCRIPT (PHONOGENIC /EPIC) 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

ALL THE RIGHT MOVES 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

HAVEN'T MET YOU YET 
MICHAEL BUGLE (143 /REPRISE) 

48 I Go to www.billboard.biz for complete chart data 

1 8 

4 11 

3 14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

1 W 
I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

WHEELS 
F00 FIGHTERS (ROSWELL /RCA/RMG) 

BREAK 
THREE DAYS GRACE (JIVE /JLG) 

CHECK MY BRAIN 
ALICE IN CHAINS (VIRGIN /CAPITOL) 

6 15 
UPRISING 
MUSE (HELIUM- 3/WARNER BROS.) 

D 5 13 
(IF YOU'RE WONDERING IF I WANT YOU TO) I WANT YOU TO 

WEEZER (DGC / INTERSCOPE) 

7 7 21 
JARS 
CHEVELLE (EPIC) 

9 22 
SAVIOR 
RISE AGAINST (DGC /INTERSCOPE) 

9 8 17 
THE FIXER 
PEARL JAM ( MONKEYWRENCH) 

10 10 24 
YOU'RE GOING DOWN 
SICK PUPPIES (RMR /VIRGIN /CAPITOL) 

13 

12 6 
KINGS AND QUEENS 
30 SECONDS TO MARS (IMMORTALNIRGIN /CAPITOL) 

11 10 
IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

14 24 
NEW DIVIDE 
LINKIN PARK (MACHINE SHOP /WARNER BROS.) 

14 15 24 
USE SOMEBODY 
KINGS OF LEON (RCA/RMG) 

16 13 13 
OVERCOME 
CREED (WIND -UP) 

16 17 24 

18 18 9 

19 

31 

al) 39 

C) 43 

42 

42 41 

16 12 

20 3 

21 13 

28 5 

22 5 

25 12 

27 8 

26 4 

23 13 

30 13 

24 19 

31 9 

29 15 

PANIC SWITCH 
SILVERSUN PICKUPS (DANGERRIRD) 

1901 
PHOENIX (LOYAUTE /GLASSNOTE) 

MEET ME ON THE EQUINOX 
DEATH CAB FOR CUTIS (CHOP SHOP /ATLANTIC) 

MEDICATE 
AFI (DGC / INTERSCOPE) 

NEW FANG 
THEM CROOKED VULTURES ( INTERSCOPE) 

BACK AGAINST THE WALL 
CAGE THE ELEPHANT (DSP /JIVE /JLG) 

SNUFF 
SLIPKNOT (ROADRUNNER /RRP) 

JUST BREATHE 
PEARL JAM (MONKEYWRENCH) 

AGAIN 
FLYLEAF (A &M /OCTONE/INTERSCOPE) 

EAST JESUS NOWHERE 
GREEN DAY (REPRISE) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS,GEFFEN,INTERSCOPE) 

CRAWL BACK IN 
DEAD BY SUNRISE (WARNER BROS.) 

INVINCIBLE 
ADELITAS WAY (VIRGIN /CAPITOL) 

IGNORANCE 
PARAMORE (FUELED BY RAMEN /ATLANTIC /RRP) 

MONSTER 
SKILLET (ARDENT /IRO /ATLANTIC) 

HARD TO SEE 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

33 4 
BROKEN, BEAT & SCARRED 
METALLICAJWARNER BROS.) 

35 12 

37 4 

32 12 

34 6 

36 4 

FOREVER IN YOUR HANDS 
ALL THAT REMAINS (PROSTHETIC /RAZOR & TIE) 

CRASH 
CAVO (REPRISE) 

FUGITIVE 
DAVID GRAY (MERCER STREET /DOWNTOWN) 

SUBSTITUTION 
SILVERSUN PICKUPSJDANGERBIRD) 

WHO SAYS 
JOHN MAYER COLUMBIA) 

NOT SNOT 
SEIST 

GREATEST 
GAINER 

4 

7 

14 

18 
02 (ISLAND/INTERSCOPE) 

SCREAM WITH ME 
MUDVAYNE (EPIC) 

STORM TO PASS 
ATREYU (HOLLYWOOD) 

SLOW POISON 
THE BRAVERY (ISLAND /IDJMG) 

FIREFLIES 
OWL CITY (UNIVERSAL REPUBLIC) 

I'LL GO CRAZY IF I DON'T GO CRAZY TONIGHT 

CRAWL 
SIN/ KINGS OF LEON (RCA/RMG) 

44 

45 

40 4 

38 10 

Q 50 2 

IY/ 49 3 

48 48 15 

49 45 3 

So 46 2 

HEY, SOUL SISTER 
TRAIN (AWARE /COLUMBIA) 

MAYBE 
INGRID mICHAELSON (CABIN 24 /ORIGINAL SIGNAL/UNIVERSAL MOTOWN) 

EYESORE 
JANUS (REALID /ILG) 

MESS OF ME 
SWITCHFOOT (ATLANTIC) 

WHY I AM 
DAVE MATTHEWS BAND (BAMA RAGS /RCA /RMG) 

JUST SAY YES 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

CHASING PIRATES 
NORAH JONES (BLUE NOTE /CAPITOL) 

Two songs by format newcomers 

reach the top 10 DII Alternative 

(viewable at billboard.biz /charts). 

"1901" by Phoenix charges 13 -9 in 

its 19th chart week with its first 

Greatest Gainer award, while (age th Elephant notches its second top 

10 with "Back Against the Wall" (11 -10). 

AIRPLAY SALES DATA 
MONITORED BY COMPILED BY 

niClscn niclscn 
BDS SoundScan 

e ACTIVE ROM, 

o 
o 3 11 

3 2 14 

4 5 24 

o" 7 22 

TITLE 
ARTIST (IMPRINT . PROMOTION LABEL) 

I 
WILL NOT BOW 

BREAKING BENJAMIN HOLLYWOOD) 

BREAK 
THREE DAYS GRACE ( JIVE/JLG) 

CHECK MY BRAIN 
ALICE IN CHAINS (VIRGIN /CAPITOL) 

YOU'RE GOING DOWN 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

INVINCIBLE 
ADELITAS WAY (VIRGIN /CAPITOL) 

6 6 8 WHEELS 
FOR FIGHTERS (ROSWELL /RCA /RMG) 

o 
8 4 21 

9 11 

o 
10 12 12 

11 17 

13 8 13 

13 4 

15 8 

14 10 18 

15 14 21 

16 12 

IF YOU ONLY KNEW 
SHINEDOWN (ATLANTIC) 

JARS 
CHEVELLE (EPIC) 

MONSTER 
SKILLET (ARDENT /INO /ATLANTIC) 

CRAWL BACK IN 
DEAD BY SUNRISE (WARNER BROS.) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS /GEFFEN /INTERSCOPE) 

SNUFF 
SLIPKNOT (ROADRUNNER /RRP) 

OVERCOME 
CREED (WIND -UP) 

HARD TO SEE 
FIVE FINGER DEATH PUNCH (PROSPECT PARK) 

FOREVER IN YOUR HANDS 
ALL THAT REMAINS (PROSTHETIC /RAZOR & TIE) 

AGAIN 
FLYLEAF (A &M /OCTONE /INTERSCOPE) 

18 6 
BROKEN, BEAT & SCARRED 
METALLICA (WARNER BROS.) 

18 17 23 

19 19 31 

WHISKEY HANGOVER 
GODSMACK (UNIVERSAL REPUBLIC) 

CHAMPAGNE 
CAVO (REPRISE) 

Q 21 8 
STORM TO PASS 
ATREYU (HOLLYWOOD) 

C2212 

® 23 7 

26 3 

O 29 4 
YOUTH OF YESTERDAY 
THE VEER UNION (UNIVERSAL MOTOWN) ® SCREAM WITH ME 

MUDVAYNE (EPIC) 

FOREVER 
RED (ESSENTIAL/RED) 

CRASH 
CARO (REPRISE) 

NEW FANG 
THEM CROOKED VULTURES ( INTERSCOPE) 

r 

K- to !Sd TITLE 
33 3ó 

1 14 #1 CHECK MY BRAIN 
low s ALICE IN CHAINS (VIRGIN/CAPITOL) 

© 2 

ARTIST (IMPRINT / PROMOTION LABEL) 

13 
OVERCOME 
CREED (WIND -UP) 

O 4 11 
BREAK 
THREE DAYS GRACE (JIVE/AG) 

4 3 8 WHEELS 
F00 FIGHTERS (ROSWELL/RCA/RMG) 

o 5 13 
I WILL NOT BOW 
BREAKING BENJAMIN (HOLLYWOOD) 

6 

o 
6 23 WHISKEY HANGOVER 

GODSMACK (UNIVERSAL REPUBLIC) 

8 11 
IF YOU ONLY KNEW 

8 7 28 

9 , 10 18 

10 11 30 

11, 9 26 

12 12 34 

13 13 32 

14 14 20 

17 4 

16 15 17 

17 16 16 

m 
Q 

© 
(14, 

19 5 

20 10 

24 2 

22 8 

SHINEDOWN (ATLANTIC) 

BURN IT TO THE GROUND 
NICKELBACK (ROADRUNNER /RRP) 

YOU'RE GOING DOWN 
SICK PUPPIES (RMRNIRGIN /CAPITOL) 

CHAMPAGNE 
CARO (REPRISE) 

NEW DIVIDE 
LINKIN PARK (MACHINE SHOP/WARNER BROS.) 

SOUND OF MADNESS 
SHINEDOWN (ATLANTIC) 

I GET OFF 
HALESTORM (ATLANTIC) 

JARS 
CHEVELLE (EPIC) 

SPACESHIP 
PUDDLE OF MUDD (FLAWLESS /GEFFEN / INTERSCOPE) 

THE FIXER 
PEARL JAM ( MONKEYWRENCH) 

STILL UNBROKEN 
LYNYRD SRYNYRD (LOUD & PROUD /ROADRUNNER /RRP) 

BROKEN, BEAT & SCARRED 
METALLICA (WARNER BROS.) 

CRAWL BACK IN 
DEAD BY SUNRISE (WARNER BROS.) 

NEW FANG 
THEM CROOKED VULTURES ( INTERSCOPE) 

MONSTER I 
SKILLET (ARDENT /INO /ATLANTIC) 

21 12 
INVINCIBLE 
ADELITAS WAY VIRGIN /CAPITOL) 

3 GREATEST 
GAINER 

SEXY LITTLE THING 
CHNIENFOOr (REDLINE) 

24 18 12 
MODERN DAY DELILAH 
KISS (KISS) 

SNUFF 
SLIPKNOT (ROADRUNNER /RRP 

Data for week of NOVEMBER 28, 2009 CHARTS LEGEND on Page 47 

} 
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TitlE 

r 

QD 

AIRPLAY 
MONITORED BY 

niclscn 
BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan Billboart NOV 

e HOT COUNTRY SONGS' 

o 
W TITLE yg 3 311 3ó PRODUCER (SONGWRITER) 

1 3 

O 3 6 

5 10 

4 1 

7 8 

O 9 9 

11 12 

o 12 13 

13 14 

15 16 

o16 17 

(t) 14 15 

17 21 

Artist 
IMPRINT & NUMBER 7 PROMOTION LABEL 

Lady Antebellum 
O CAPITOL NASHVILLE 

14 
NEED YOU NOW 

10 11 26 

(I) 21 23 24 

® 20 22 9 

19 19 

18 18 

23 26 

22 24 

24 25 

I® 25 33 

26 27 

29 30 

PWORLEYLADY ANTEBELLUM (D.HAYW00D,C. KELLEYH.SCOTT,J. KEAR) 

COWBOY CASANOVA 
l. RIGHT ( C,UNDERWOOD,M,ELIZONDO,B,JAMES) 

DO I 

,1 LVENS (LBRYAN.C,KELLEY.D.HAYWOOD) 

CONSIDER ME GONE 
':':R[. M,BRIGHT (S.DIAMOND,M. GREEN) 

TOES 

GREATEST 
GAINER 

Carrie Underwood 
O 19.'ARISTA NASHVILLE 

Luke Bryan 
O CAPITOL NASHVILLE 

Reba 
O STARSTRUCK /VALORY 

Zac Brown Band 
JRRETTE,J HOPKINS.S MULLINS) O HOME GROWN /ATLANTIC BIGGER PICTURE 

BONFIRE Craig Morgan 
h 

I'M ALIVE Kenny Chesney 
(. KIN,K_OENNEY,C MORGAN. M ROGERS) s 

y With Dave Matthews 
O BNA :JNUN.K CHESNEY (K. CHESNEY,O. DILLON.M.TAMBURINO) 

FIFTEEN 
U B IAPMAN,T SWIFT (T SWIFT) 

I WANNA MAKE YOU CLOSE YOUR EYES 
fi. REAVERS,D.BENTLEY (B.BEAVERS,O,BENTLEY) 

RED LIGHT 
F. LIDDELL,M,WRUCKE 1I SINGLETON,M.PEIRCE,D. MATKOSKY) 

SOUTHERN VOICE 
II 1;,111 (MORE T MI I) SMITH IT YOUGLAS,R. DIFIERO) 

HISTORY IN THE MAKING 
IRE HH, I. 1.111. S) 

WHITE LIAR 
IDOELL,M.WRUCKE (M.LAMBERT,N.HEMBY) 

ALL I ASK FOR ANYMORE 
F ROGERS (C BEATHARD,T.JAMES) 

THE TRUTH 
M KNOX IS JAMES.A MONROE) 

AIR 
POWER 

AIR 
POWER 

Taylor Swift 
O BIG MACHINE 

Dierks Bentley 
O CAPITOL NASHVILLE 

David Nail 
O MCA NASHVILLE 

Tim McGraw 
0 CURB 

Darius Rucker 
0 CAPITOL NASHVILLE 

Miranda Lambert 
O COLUMBIA 

Trace Adkins 
O CAPITOL NASHVILLE 

Jason Aldean 
0 BROKEN BOW 

4 

7 

8 

9 

10 

11 

12 

13 

14 

15 

EIGHT SECOND RIDE 
J RITCHEY 1J OWEN, E UHRRANGE) 

TWANG 
G STRAIT,T BROWN (J. LAUDERDALE,K.MARVEL.J HIICHLYI 

Jake Owen 
O RCA 

George Strait 
O MCA NASHVILLE 

16 

17 

I JUST CALL YOU MINE 
D HUFF.M,MCBRIDE (J.CATES,TLACY,D MATKOSKY) 

WHY 
II I RASCAL FLATTS (A. SHAMBLIN,R. MATHES) 

WHY DON'T WE JUST DANCE 
UGERS (J BEAVERS.J.SINGLETON.D.BROWN) 

THAT'S HOW COUNTRY BOYS ROLL 
HAMBERLAIN.B.CURRINGTON (B.CURRINGTON.O. DAVIDSON,B.JONES) 

HURRY HOME 
,I HMAN (Z.WILLIAMS) 

CRYIN' FOR ME (WAYMAN'S SONG) 
Il Il (T KEITH( 

TODAY 
:JRIGHT,G.ALLAN (B.LONG,TL.JAMES) 

A LITTLE MORE COUNTRY THAN THAT 
CHAMBERLAIN (D.POYTHRESS.R,L.FEEK,W,VARBLE) 

Martina McBride 
O RCA 

Rascal Flatts 
O LYRIC STREET 

Josh Turner 
oO MCA NASHVILLE 

Billy Currington 
O MERCURY 

Jason Michael Carroll 
O ARISTA NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

Gary Allan 
0 MCA NASHVILLE 

Easton Corbin 
OO MERCURY 

18 

18 

20 

21 

22 

23 

24 

25 

The lead single 

from the trio's 

upcoming second 

album draws 37.6 

million impres- 

sions, marking the 

group's second No. 

1 (see Hot Box, 

page 41) following 

"Run to You," 

which topped the 

July 15 chart. The 

new album arrives 

at retail Jan. 26. 

With his third chart 

entry, and more 

than seven years 

after his chart 

debut, the Missouri 

native claims his 

first top 10 song. He 

debuted on the list 

with "Memphis" in 

Z002 (peaking at 

No. 52) and reached 

No. 41 with "I'm 
About to Come 

Alive" in 2008. 

W 
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TITLE 
PRODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER 7 PROMOTION LABEL 

OUTSIDE MY WINDOW 
Sr BUXTON (S.BUXTON,V.SHAW,M J HUDSON,G. BURR) 

BEER ON THE TABLE 
M KNOX (J.THOMPSON.K.JOHNSON,A.ZACK) 

DIDN'T YOU KNOW HOW MUCH I LOVED YOU 
C LINDSEY ( C. LINDSEYA.MAYO,TVERGES) 

KEEP ON LOVIN' YOU 
D HUFF (C.STAPLETON.TWILLMON) 

AMERICAN SATURDAY NIGHT 
F RULERS (B_PAISLEYA. GORLEY K. LOVELACE) 

HILLBILLY BONE 
HENDRICKS (C.WISEMAN.L LAIRD) 

Sarah Buxton 
LYRIC STREET 

Josh Thompson 
O COLUMBIA 

Kellie Pickier 
O 19 BRA 

Steel Magnolia 
O BIG MACHINE 

Brad Paisley 
O ARISTA NASHVILLE 

Blake Shelton Featuring Trace Adkins 
WARNER BROS. !WRN 

BACKWOODS Justin Moore 
STOVER (i MOORE,J. PAULIN,J. S. STOVER) O VALORY 

SARA SMILE 
HUFF (O. HALL. J. OATES) 

HELL ON THE HEART 
JOYCE (E.CHURCH,O. RUTTAN.J. SPILLMAN) 

LONG AFTER I'M GONE 
KENNY C STONE 1W K AL PAIN. M- BEESON.R -SUPA) 

EVERYWHERE I GO 
ASSAR ':',IEELEI 

Jimmy Wayne Featuring Daryl Hall & John Oates 
O VALORY 

Eric Church 
O CAPITOL NASHVILLE 

Big Kenny 
oO LOVE EVERYBODY /GLOTOWN /BIGGER PICTURE 

Phil Vassar 
0 UNIVERSAL SOUTH 

Joe Nichols 
O UNIVERSAL SOUTH 

Lee Brice 
O CURB 

Randy Houser 
O UNIVERSAL SOUTH 

GIMMIE THAT GIRL 
1 WRIGHT lo IAVIDSON.B- HAYSLIP) 

LOVE LIKE CRAZY 
JOHNSON (O J01,'. EJ T JAMES) 

WHISTLIN' DIXIE 
1 WRIGHT 1. _ 11 nl (R. HOUSER,K- TRIBBLE) 

19 AND CRAZY Bomshel 
'1 IRWIN NEAR K °MUNSON IM IRWIN.J NEAR K.OSMUN50N. K. SHEPARD) O CURB 

o ?IL SUMMER COMES AROUND Keith Urban 
L-'J (NLPOWELL,K.URBAN)_ O CAPITOL NASHVILLE 

O 43 44 
LOVE LIVES ON Mallary Hope 

jyT BASON (M. HOPE,5.8TEVENS,M.WEST) BOB MCA NASHVILLE 

O 45 47 
THE CALL Matt Kennon 

STROUD (M KENNON,N GOROON.J. CAMPBELL( O SAMAJAM /STROUDAVARIOUS 

STUCK Ash Bowers 
[: ANNON (F.J. MYERS,B. MONTANA) 0 STONEY CREEK 

HET SNOT 
DEBUT 

o 44 43 

o 
a 
49 

o 

46 45 
HOW FAR DO YOU WANNA GO? Gloriana 
'! SERLETIC (M.SERLETIC,J.STEELED.MYRICK) e EMBLEM WARNER BROS WRN 

THERE IS A GOD 
I BROWN (A.GORLEY,C- DUBOIS) 

HIP TO MY HEART 
CHAPMAN (K. PERRYR. FERRYN. PERRYB. BEAVERS) 

CHASIN' GIRLS 
I IIEWITT,R. ATKINS (R.ATKINS.T. HEWITT,S.OEAN) 

COUNTRY LIVIN' 
N GOLDEN,D.GEORGE (S.J.WILLIAMSD- GEORGE,T.OWENS) 

SKINNY DIPPIN' 
Nl BRIGHT )WDUNCAN.C.TOMPKINS) 

Lee Ann Womack 
0 MCA NASHVILLE 

The Band Perry 
REPUBLIC NASHVILLE 

Rodney Atkins 
O CURB 

Williams Riley 
O GOLDEN NASHVILLE 

Whitney Duncan 
O WARNER BROS.IWRN 

27 

23 

29 

39 

31 

32 

32 

34 

34 

96 

37 

38 

39 

39 

41 

47 

48 

47 

TOP COUNTRY ALBUMS'" 

P3 
1 2 

2 1 

Q 5 4 83 
.._..... .... -.. 

4 3 2 

O 4 3 

11 13 

O 6 6 

iO 8 7 

9 7 8 

14 18 

13 11 

CD32 29 67 

® 23 22 

14 9 5 

(1) 18 19 

16 15 16 

ID 16 12 

18 12 9 

25 26 

19 14 

21 10 

28 34 

21 21 

24 17 10 

25 20 17 

o W5 ARTIST 
1%. IMPRINT F. NUMBER DISTRIBUTING LABEL (PRICE) 

®CARRIE UNDERWOOD 
ARISTA NASHVILLE 49923; SMN 113 981 

Title 
5 

Play On 1 

TAYLOR SWIFT 

GREATEST 
GAINER 

LADY ANTEBELLUM 
IIALLE 03208 (I? 981 

TIM MCGRAW 

ZAC BROWN BAND 
-.TIED ß.O9 LL IJ T. 

DARIUS RUCKER 
I18.981 

MIRANDA LAMBERT 
UMBIA -li.. MN (12 98) 

JASON ALDEAN 
IREN BOW iI I (18 98) 

Fearless e 1 

Lady Antebellum U 1 

Southern Voice 1 

The Foundation 2 

Learn To Live 1 

Revolution 1 

Wide Open 2 

SOUNDTRACK 
-..I DISNEY 003101 (18.98) 

Hannah Montana: The Movie 

SUGARLAND 
I RGURY 013326'UMGN 113 981 

TAYLOR SWIFT 
BIG MACHINE 079111 IIII + 

PACE 
SETTER 

1 

Gold And Green 10 

Taylor Swift CI 1 

6 

© 1 

American Ride 1 

Defying Gravity 1 

1 

1 

Doin' My Thing 2 

Twang 1 

JAMEY JOHNSON That Lonesome Song 

SUGARLAND 
RCURY 011273`/UMGN (13.98) 

Love On The Inside 

TOBY KEITH 
IOW DOG NASHVILLE 027 (18 98) 

KEITH URBAN 
IIOL NASHVILLE 35751' (18.98) 

REBA 
,TRUCK M0104NALORY(1898) . Keep On Loving You 

BROOKS & DUNN 
:; TA NASHNLLE 49R22/SMN (1398) 

#1s ... And Then Some 

LUKE BRYAN 
I^.TOL NASHVILLE 65833 (18.98) 

BRAD PAISLEY 
NASHVILLE 4735215MN (1398) 

GEORGE STRAIT 
OVILLE 01 T I'í UMGN (13.98) 

ALAN JACKSON 

American Saturday Night 

t Songs Of Love And Heartache 

VARIOUS ARTISTS 
NOW ThaCs W11s I CAI Country Chdshras 

KENNY CHESNEY 
1)1.111n 

Greatest Hits II 

ROSANNE CASH 
- '.IIATTAN 96571 18 98) 

The List 

CHRIS YOUNG The Man I Want To Be 

10 

22 

1 

5 

6 

O 22 20 

ß 

30 24 23 

O 31 27 

O 35 35 

33 33 33 

34 29 24 

35 36 36 

o 39 42 

39 37 32 

26 25 

30 28 

40 27 15 

44 44 

47 46 

43 41 43 

44 38 39 

45 46 40 

46 57 60 

47 42 31 

48 45 45 

49 50 54 

50 49 53 

ARTIST 
IMPRINT & NUMBER 7 DISTRIBUTING LABEL (PRICE) 

RASCAL FLATTS 
LYRIC STREET 002604 118 96I 

VARIOUS ARTISTS 
EMWNNERSAL 5625950NY MUSIC (1398) 

SUGARLAND 
MERCURY013191 ECIMGN (14.98OOW) I+I 

BILLY CURRINGTON 
MERCURY 009550 UMGN (13 98) 

RASCAL FLATTS 
LYRIC STREET 002764 (13.98) 

JUSTIN MOORE 
VALORY 3100 (10.98) 

COLT FORD 
AVERAGE JOE'S 1001 (1698) 

KELLIE PICKLER 
19 BRA 22811:SMN I 

I1 981 or 

LYLE LOVETT 
CURB, LOST HIGHWAY 013174 /UMGN 113.981 

DIERKS BENTLEY 
CAPITOL NASHVILLE 02158 (18 98) 

DOLLY PARTON 
DOLLY 02`- BUTTERFLY ?AV 118 98 CU D 

Unstoppable 1 

NOW That What Mall Country Vd.2 4 

LIVE On The Inside 

Little Bit Of Everything 2 

Greatest Hits Volume 1 

Justin Moore 3 

Ride Through The Country 24 

Kellie Pickier 1 

Natural Forces 8 

Feel That Fire 1 

Live From London 36 

BIG KENNY 
The Quiet Time OfARod Orta dl Fan Boy 

MARTINA MCBRIDE Shine 

Gloriana 

Old Things New 

Anything Goes 

Luck/ Old Sun 

Easy Does It 

Carolina 

Greatest Hits 3 

NOW That's Wha I Cat County 

Fight Like A Girl 

RCA 34130 SNIG 98) 

GLORIANA 
EMBLEM41EPRISE/NARNER BROS. 519780MSN 

JOE NICHOLS 
UNIVERSAL SOUTH 012989 (13.98) 

RANDY HOUSER 
UNIVERSAL SOUTH 011699 (10 98) 

KENNY CHESNEY 
BLUE CHAIR /BNA 34553/SMN (18.98) 

JAKE OWEN 
RCA 31237/SMN (12.98) 

ERIC CHURCH 
CAPITOL NASHVILLE 20810' (12.98) 

TIM MCGRAW 
CURB 79118 I' 1.98) 

VARIOUS ARTISTS 

1396) 

BOMSHEL 
CURB 739 I6... 
LOVE AND THEFT 
cAsoLW00D BA /I .IC STREET (1198) 

World Wide Open 

IM About To Come Alive 

Country Is As County Does 

DAVID NAIL 
MCA NA/I VIII! IMGN)098) 

COLT FORD 

31 

1 

2 

15 

21 

i 

2 

i 

1 

24 

10 

19 

41 

Data for week of NOVEMBER 28, 2009 For chart reprints call 646.654.4633 

TOP BLUEGRASS ALBUMS" 

F3 t3 3ó 
1 1 

2 2 

O 3 

O 6 

5 4 

7 

39 

10 

60 

4 

ARTIST 
IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

Title 

W15 
PATTY LOVELESS 
SAGUARO ROAD 24976 

Mountain Soul Il 

STEVE MARTIN The Crow: New Songs For The Hve- String Ba1jo 

40 SHARE 610647,ROUNOER 

THE ISAACS The Isaacs .. Naturally: An Almost A Cappella CollecOn 

GAUNER MUSIC GROUP 46014 

OLD CROW MEDICINE SHOW Tennessee Pusher 
NETTWERK 30812' 

Circles Around Me 

Ultimate Bluegrass 

Singing From The Heart 

SAM BUSH 
SUGAR HILL 4055 WELK 

0 7 55 
STEVE IVEY 
MI'MACACY SPECIAL PRODUCTS 53859 /MADACY 

O El 
8 

9 

10 9 

11 64 

DAILEY & VINCENT 
ROUNDER 661610 EX 

LOUDON WAINWRIGHT III High Wide & Handsame: The Charlie Poole Project 

2ND STORY SOUND 001 

6 U& CLOfll4GWIERWIRTEIRHOMECOMNGREEDS 34arekettfaityleguirenthreit 
GAITHER MUSIC GROUP 42736 

10 9 9 
RICKY SKAGGS 
SKAGGS FAMILY 901009 

Solo: Songs My Dad Loved 

BETWEEN THE BULLETS, 

CMAs SPUR SPIKES 

n 
Min 

WARDS 

wednesdap norember 31- 877c 
CMAawards corn 

Overall country album sales are up 

3% following the 43rd annual 
Country Music Assn. Awards (ABC - 

TV, Nov. 11), even considering the 
market -inflating arrival of Carrie 
Underwood's "Play On" last issue 

(318,000). CMAs -related gains account for 21 of the 31 

bullets on Top Country Albums, led by Greatest Gainer Lady 

Antebellum's "I Run to You" (up 26,000 copies) and Jamey 

Johnson's "That Lonesome Song." Johnson's set takes the 

percentage -based Pacesetter trophy with a 286% spike. Simi- 

lar gains dot Hot Digital Songs, where 15 of this issue's 40 

bulleted titles are driven by the telecast. -Wade Jessen 

Go to www.billboard.biz for complete chart data I 49 

www.americanradiohistory.com

www.americanradiohistory.com


ARTIST .1111111 
nnE ..i. AMMO ` MICHAEL JACKSON 

,,BcwaJABRMOMNB(m MIld4op N1YEAC7MMI60N/MEA 

J AYL Z 
THE BLUEPRINT 3 ROC NATION 520856 /AG O+ 

I O WALE 
0EB!?T 

ATTENTION: DEFICIT ALLIDORNTERSCOPE 013229/IGA 

MELANIE FIONA 
THE BRIDGE SRC /UNIVERSAL MOTOWN 013150 /UMRG 

TREY SONGZ 
READY SONG BOOK/ATLANTIC 518794/AG 

BEBE & CECE WINANS 
STILL B8C 31105 /MALACO 

MAXWELL 
BLACKSUMMERSRHGHT COLUMBIA 8914250NY MUSIC O+ 

DRAKE 
SO MMIEAPIKUNGMOEYpWIMUEMA'EOSk M)im+omGMMG 

WHITNEY HOUSTON 
I LOOK TO YOU ARISTA 10033 /RMG 

THE BLACK EYED PEAS 
THE E.N.D. INTERSCOPE 012887/16A 

AMERIE 
IN LOVE A WAR FEENIX RISING /DEF JAM 013225/I0JMG 

MARIAH CAREY 
MEMOIRS OF AN IMPERFECT ANGEL ISLAND 0132261DJMG 

RYAN LESLIE 
1RNINTION N]RSRECWASNUNCIMIERSAL MOTGN101344MMG 

MARIO 
D.N.A. J 49657/RMG 

K'JON 
I GET AROUND UPBUPAUFASRSAL REPUBLIC 013162MJRG 

11111111 
CHRISETTE MICHELE 
EPIPHANY DEF JAM 012797/IDJMG O 

24 53 m BEYONCE 
IAMJtlM1WOM MCM74003I iedIOKBHgMMEG 

20 

BRIAN MCKNIGHT 
EVOLUTION OF A MAN HARD WORK 5122/E1 O+ 

13 
, TRIPLE C'S 

CUSTOM CARS 8 CYCLES MAYBACHDEF JAM 0135080E0AG 

125 i LETOYA 
LADY LOVE CAPITOL 97259 

8 
EMINEM 
RELMSEWEB 5IMDY /AFTEiMADHIVIISSCOPE 012863AGA 

17 
LIL' BOOSIE 
ARMS BE IENN R NIOSE NO A72 TR WASIUIM 519KOM'NPH1 NIDS 

1 

VARIOUS ARTISTS 
antOu 1LME4WWWIENWERLAOIMRAWEMBIYBW0BM6K3 

Mi22 KID CUDI 
ww4441ONMBONOYGNMIOGGDDAIABNLLDIPMR319i1C MG Q+ 

TECH N9NE 
NOD. STRANGE 64 /RBC 

32 

PACE 
SETTER 

ANTHONY HAMILTON 
11EIOBW BALLMSEMM9'fASOD613@TALG 

KEVON EDMONDS 
WHO KNEW MAKE 07961 

CHARLIE WILSON 
UNCLE CHARLIE P MUSIC /JIVE 23389!JLG 

FABOLOUS 
IDSOS%Kr NOLIIAIIRANG Dew 614040Eí OMOOPAUGQI 

LEDISI 
TURN ME LOOSE VERVE FORECAST 012677NG O+ 

NEW BOYZ 
st31111Y MAXI MO A MN SHD11Y /ASYLLM 5207250000WR BIOS. 

JACKSON 5 
LLTNAAIE CHNSTMHS COLLECTION MOTOWN 013448A1ÁÆ 

111111111 JEREMIH 
JEREMIH MICK SCHULTLDEF JAM 013095ADJMG 

34 MACK 10 
SOFT WHITE HSO- BANGIN 082509 

LIL WAYNE 
TIM CAREER CASH MOMYAAh4RSAL MOTOWNI 011977'4AJR6 

DI DRAMAPR3EN18 VAMEJEAN AKATOISSI MS[,ìA11 
FROMM III TOKE RE161SM TIE MWENN CARN L ROWE 01 

RAEKWON 
ONLY BUILT 4 CUBAN LINO... PT. II ICE H2O 68794 

MARY MARY 
THE SOUND MY BLOCK/COLUMBIA 28087BONY MUSIC C+ 

THE WHISPERS 
THANKFUL KINGDOM 11081 

KERI HILSON 
NIA PERFECT WORD_ MOSLEVIIDNE 44NIERSCOR 0120004GA 

PITBULL 
REBELUTION MR. 305 /POLO GROUNDS /J 51991/RMG 

GHOSTFACE KILLAH 
ONOSNEE YAM OF PEE111YHBBWD CITY CIF JsMM3336'rWMG 

VARIOUS ARTISTS 
NOW 31 EMUUNIVERSAL/ZOMBA 28617/SONY MUSIC 

Z -RO 
COCAINE J PRINCE 522426 /RAP -A -LOT 4 LIFE 

JOSS STONE 
COLOUR ME FREER VIRGIN 67059 EX/CAPITOL 

A -WAX AND GONZOE 
RECESSION PROOF ILLBURN 200 /PAID IN FULL 

50 NEW 

KEYSHIA COLE 
A DIFFERENT ME IMANI /GEFFEN 012395/IGA 

THE RANGERS 
JERKIN IS A HABIT VOL I OUT THE PARKTOP SHELF 75MBC O+ 

"Ned Ne Ma ay" W the Mack Eyed tea 
relies fl-9 en the Rhythmk dart, Ohm 
their a11BS "The OLD." Mstd top 10 

and the minters I OWN& The act's Tat 

two iMLYOn, "Bephoak" mid "Monkey 

, "managed pat one to 10 each. 

O 7 
EMPIRE STATE OF MIND 
JAT-Z + ALK:M KEYS ROC NATION 

PAPERS 
USHER (LAFACE /JLG) 

I INVENTED SEX 
TREY SONGO FEAT. DRAKE (SONG BOOK/ATLANTIC) 

35 B TITLE 
als ARTIST (IMPRINT/ PROMOTION LABEL) 

SWEET DREAMS 
BEYONCE (MUSIC WORLD /COLUMBIA) 

2 9 

1 14 

6 8 

FOREVER 
DRAKE (HARVEY MASON /ZONE 4 /STREAMLINE/INTERSCOPE) 

7' WASTED 

3 

Gucci MME RAT. P ES ORBI DAJMLBMN IWAY,50 (EYANARIER BROS) 

MONEY TO BLOW 
BIOOMAN FEAT. UL WAYNE 6 OOAIE (CASH MOMYMINERSPL MOTOWN) 

REGRET 
LETOYA FEAT. LUDACRIS (CAPITOL) 

7 BABY BY ME 
50 CENT FEAT. NE -YO (SHADY /AFTERMATH /INTERSCOPE) 

7 
I CAN TRANSFORM YA 
CHRIS BROWN FEAT LIL WAYNE 8 SWIZZ BEATZ (JIVE/JLG) 

7 

mu 79 UNDER 
PLEASURE P (ATLANTIC) 

ï- BAD HABITS 6,' 
MAXWELL (COLUMBIA) 

6 
NUMBER ONE 
R. KELLY FEAT. KERI HILSON (JIVE /JLG) 

4) BREAK UP 
MARIO FEAT. GUCCI MANE 8 SEAN GARRETT (J /RMG) 

5 
PRETTY WINGS 
MAXWELL (COLUMBIA) 

IT KILLS ME 
MELANIE FIONA (SRC /UNIVERSAL MOTOWN) 

RUN THIS TOWN 
JAY -Z, RIHANNA A KANYE WEST (ROC NATION) 

SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM/WARNER BROS.) 

I GET IT IN 
MARION RAT. GUCCI MME (SIARWORLD/MUSICWORKEJU.GACPPROL) 

SUCCESSFUL 
WARPEAT. TWO MIND6 LÁ WARE (YOUNGMYFGTASH MO ERRAEUALMOTUWI 

EVERYTHING, EVERYDAY, EVERYWHERE 
FABULOUS FEAT. WA HILSON (DESERT STORM/SEF JAAVIDJMG) 

I LOOK GOOD 
CHALIE BOY (DIRTY 3140 /JIVE /BATTERY) 

GANGSTA LUV 
SNOOP DOGG FEAT. THE -DREAM (DOGGYSMF/PHIORIIY/CAPOOL) 

THINKIN' ABOUT YOU 
MARIO (J /RMG) 

FRESH 
6 TRE G MOONSTONE /JIVE /BATTERY) 

CREATES 
GAINER 

HARD 
RNEANNA FEAT. JEW (SRP/DEF JAM/IDJMG) 

SAY AAH 
TREY SONGZ (SONG BOOK/ATLANTIC) 

GOTTA GET IT 
JUVENILE (UTP /E1 /ATLANTIC) 

TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SNOTTY /ASYLUM /WARNER BROS.) 

DOESN'T MEAN ANYTHING 
ALICIA KEYS (MBK/J /RMG) 

I'M GOOD 
CLIPSE FEAT. PHARRELL WILLIAMS (RE UP /COLUMBIA) 

I'M GOING IN 
WEB RAT. LE W11TE 6 YONG Mr OORG MNEALAOI MNEYARABGA. 1019/44 

VIDEO PHONE 
BEYONCE (MUSIC WORLD /COLUMBIA) 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

DROP IT LOW 
131Ní DEAN RAT.CMLS BIGYN (HMOAV MASOw9AE 4'SIROMLNEWIIRSCOPE) 

HEADBOARD 
UIRHICAIE CHRIS FEAT. MARIO + PUES (POLO GROUNOS/J/RMG) 

SWEAT IT OUT 
THE -DREAM (RADIO KILLA /DEF JAM /IDJMG) 

SEX THERAPY 
ROBIN TNICKE (STAR TRAK/INTERSCOPE) 

TRY IT OUT 
BIG BANK BLACK PEAT. OLANDA (DUCT TAPE/DEF JAM /IDJMG) 

LOVE COME DOWN 
DADDY DIRTY MONEY (BAD BOY / INTERSCOPE) 

MEDICINE 
PLIES FEAT. KENT HILSON (BIG GATES /ATLANTIC) 

10 

20 

WHATCHA SAY 
JASON DERULO (BELUGA HEIGHTS /WARNER BROS.) 

GREATEST 
GAINER 

EMPIRE STATE OF MIND 
JAYS + ALICIA KEYS (ROC NATION) 

FOREVER 
DRAKE (HARVEY MASON /ZONE 4 /STREAMLINE/INTERSCOPE) 

DOWN 
JAY SEAN FEAT. LH WAYNE (CASH MONEY/UNIVERSAL REPUBUC) 

6 RUN THIS TOWN 
JAY -Z, RIHANNA A KANYE WEST (ROC NATION) 

1121 16 

Er 17 

lior 18 

19 

Por 
[ 23 

6 

18 

5 

10 

8 

20 

11 

14 21 

15 20 

25 3 

23 5 

22 4 

24 

Et 27 

11:1 33 

la 31 

12 28 

El,: 32 

^E' 38 

! 31 26 1 
0IC40 

10 

PAPARAZZI 
LADY GAGA ( STREAMLINE ,I(ONLWE /CHERRYTREE/INTERSCOPE) 

SEXY CHICK 
DAVID GUETTA FEAT. AEON (GUM /ASTRALWERKS /CAPITOL) 

MEET ME HALFWAY 
THE BLACK EYED PEAS ( INTERSCOPE) 

BREAK UP 
MARIO FEAT. GUCCI MANE 8 SEAN GARRETT )J /RMG) 

I CAN TRANSFORM YA 
CHRIS BROWN FEAT. LIL WAYNE 8 SWIZZ BEATZ (JIVE /JLG) 

REPLAY 
WAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE/WARNER BROS.) 

THROW IT IN THE BAG 
FABOLOUS FEAT. THE -DREAM (DESERT STORIADEF JAIWTOJMG) 

GANGSTA LUV 
SNOOP DOGG FEAT. THE-AGE IM (DOGGYSTYLEA R10RRY/CPATOL) 

TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SNOTTY /ASYLUM/WARNER BROS.) 

BABY BY ME 
50 CENT FEAT. NE -Y0 (SHADY /AFTERMATH /INTERSCOPE) 

IMMA STAR (EVERYWHERE WE ARE) 
JEREMIH (MICK SCHULTZ/DEF JAM /IDJMG) 

ONE TIME 
JUSTIN BIEBER (ISLAND /IDJMG) 

OBSESSED 
MARIAH CAREY (ISLAND /IDJMG) 

BE ON YOU 
FLO RIDA FEAT. NE -YO (POE BOY /ATLANTIC) 

DO YOU REMEMBER 
JAY SEAN FEAT. SEAN PALL 6111. JON (CASH MONEYAAMYERSRL REPUBLIC) 

PAPERS 
USHER (LAFACE /JLG) 

RUSSIAN ROULETTE 
RIHANNA (SRP /DEF JAM /IDJMG) 

WASTED 
GUCCI MME FEAT. RES OR 0J DA &ICBM PAZAY/SOCET/NAIRUI B705.) 

6 
EVERYTHING, EVERYDAY, EVERYWHERE 

FABULOUS FEAT. KEN HRSON (DESERT STORMDEF JAMADJMG) 

SPOTLIGHT 
GUCCI MANE FEAT. USHER (MIZAY /ASYLUM /WARNER BROS.) 

2 

5 

4 

3 

2 

3 

3 
BRITNEY SPEARS (JIVE /JLG) 

SHUT IT DOWN 
PITBULL FEAT. AKON (MR. 305 /POLO GROUNDS /J /RMG) 

MONEY TO BLOW 
WOMAN RAT LA WAYNE 8 MAKE (CASH MONEYNNAERSAL MOTOWN) 

BAD ROMANCE 
LADY GAGA ( STREAMLINER (ONLWB /CHERRYTREERNTERSCOPE) 

18 ` 
SUCCESSFUL 
DRAWRAT.IIEY SORGE 6 LIME MANG M@NYT.WIMDMYAM P.01LMTI0M0 

2 
TIK TOK 
KESHA )KASZ MONEY /RCA/RMG) 

HARD 
RIHANNA FEAT. JEEZY (SRP /DEF JAM /IDJMG) 

I INVENTED SEX 
TREY 50H00 FEAT. DRAKE (SONG BOOK/ATLANTIC) 

PARTY IN THE U.S.A. 
MILEY CYRUS (HOLLYWOOD) 

ICI 35 q OH YEAH 
JAICKO FEAT. SNOOP DOGG (CAPITOL) 

29 12 
DROP IT LOW 
EMI BEAN FEAT. DAM OIUMN áYIDR Y MAS4STRENAMANIERSCOPE) 

110 36 4 GOOD MORNING 
CHAMILLIONAIRE (CHAMILLITARY /UNIVERSAL REPUBLIC) Cliik 5 I'M GOING IN 
con RAY UL WARE 6 MIA 6íJ1' 711ÁE MDEYC AW LWEYAMV USIL MKDMO 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC) 

BETWEEN THE BULLETS 

BEYONCÉ'S `SWEET' SEVENTH NO. 1 

Beyoncé's seventh No. 1 on the Rhythmic chart, "Sweet Dreams," 
ties 50 Cent, Nelly, T -Pain and Usher for the most Rhythmic No. 

is this decade and Mariah Carey for the most by a woman in the 

chart's 17 -year history. "Sweet" is her first chart- topper since "Ir- 

replaceable" in 2006 and the first from "I Am ... Sasha Fierce," 

which charted five previous tracks. (The multiformat smash "Sin- 

gle Ladies [Put a Ring on It]" peaked at No. 2.) 

On Top R &B /Hip -Hop Albums, two newcomers launch their 
careers with top five debuts. Washington, D.C., native Wale earns 
the Hot Shot Debut at No. 3 with "Attention Deficit" while Cana- 

dian Melanie Fioná s first effort, "The Bridge," is No. 4. Chart vets 

Wyclef Jean, Joe and 50 Cent also bow at Nos. 36, 47 and 48, re- 

spectively, with early sales. -Raphael George 

50 I Go to www.billboard.biz for complete chart data 
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5 27 

11 6 

9 5 
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8 39 

19 3 

26 

13 34 

14 8 

In 16 14 

I 18 5 
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!24 

1113 22 

Et29 
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TITLE 
ARTIST (IMPRINT / PROMOTION LABEL 

BAD HABITS 
MAXWELL ,COLUMBIlI 

DOESN'T MEAN ANYTHING 
ALICIA KEYS )MBK/J /RMG) 

PRETTY WINGS 
MAXWELL (COLUMBIA) 

CANT LIVE WITHOUT YOU 
CHARLIE WILSON (P MUSIC /JIVE /JLG) 

WHAT I'VE BEEN WAITING FOR 
BRIAN MCKNIGHT (HARD WORK/E1) 

MILLION DOLLAR BILL 
WHITNEY HOUSTON (ARISTA/RMG) 

CLOSE TO YOU 
BEBE 8 CECE WINANS (BBC / MALACO) 

PAPERS 
USHER (LAFACE/JLG) 

THIS IS IT 
MICHAEL JACKSON FEAT. THE JACKSONS (KU/EPIC/COLUMBIA) 

GOD IN ME 
MARY MARY FEAT. KERRA OLKr SHEARD (MY BLOCK/COLUMBIA) 

ON THE OCEAN 
K'JON (UPBUP /DEN TYME /UNIVERSAL REPUBLIC) 

GREATEST 
GAINER 

AIN'T LEAVIN WITHOUT YOU 
JAHEIM (DIVINE MILL, ATLANTIC) 

BLAME IT ON ME 
CHRISETTE MICHELE (DEE JAM /IDJMG) 

THE POINT OF IT ALL 
ANTHONY HAMILTON (MISTER'S MUSIC/JIVE/JIG) 

YESTERDAY 
TONI BRAXTON FEAT. TREY SONGZ (ATLANTIC) 

OH 
KEVON EDMONDS (MAKE) 

RELIGIOUS 
R. KELLY (JIVE /JLG) 

GOIN' THRU CHANGES 
LEDISI (VERVE FORECASTNERVE) 

DON'T STAY 
LAURA IZIBOR (ATLANTIC) 

I LOOK TO YOU 
WHITNEY HOUSTON (ARISTA/RMG) 

IT KILLS ME 
MELANIE FIONA (SRC /UNIVERSAL MOTOWN) 

THIS TIME 
CM FEAT. LH MAMA 6 NANAi ASE avow APBUPAAM9LSBL FORM) 

STAYING IN LOVE 
RAPHAEL SAADIG (COLUMBIA) 

BULLETPROOF 
RAHEEM DEVAUGHN FEAT. LUDACRIS (JIVE /JLG) 

I WANT TO KNOW WHAT LOVE IS 
MARIAH CAREY (ISLAND /IDJMG) 

HOT RAP SONGS" 

ARTIST (IMPRINT ! PROMOTION LABEL) 

1 

2 12 

4 16 

3 17 

6 9 

Ill 7 6 

lit5 23 THROW IT IN THE BAG 
` S 23 

FABOLOUS FEAT. THE -DREAM (DESERT STORMDEF JAMRDJMG) 

EllGANGSTALUV 
9 5; / SNOOP DOGG FEAT THE -DREAM (DOGGYSTYLSPRIORITY/CAWTOL) 

12 
ill SPOTLIGHT 

GUCCI MANE FEAT. USHER )MIZAY /ASYLUM/WARNER BROS.) 

TIE ME DOWN 
NEW BOYZ FEAT. RAY J (SNOTTY/ASYLUM /WARNER BROS.) 

GREATEST 
GAINER 

EMPIRE STATE OF MIND' 
JAY.Z 4 ALICIA KEYS R/ 'J' "J, 

FOREVER 
DRAKE (HARVEY MASON/ZONE 4 /STREAMLINE/INTERSCOPE) 

WASTED 
GUCCI WE RAY FEW OR W DAJUMMAN ORAYASO ICEYAVARIEi BROS) 

RUN THIS TOWN 
JAY -Z, RIHANNA A NAM WEST (ROC NATION) 

BABY BY ME 
50 CENT FEAT. NE -YO (SHADY /AFTERMATH / INTERSCOPE) 

MONEY TO BLOW 
BIROMN FEAT. LL WAYNE 8 DRAKE (CASH MONEY/UNIVERSAL MOTOWN 

8 21' SUCCESSFUL 

0 9 

ma FEAT. KEY WÁ06 LL NAM OUAGMOEYAÄNM(AFYAAATIGAL M7IOAM 

11 30 

1 

1111116 

19 

20 5 

EVERYTHING, EVERYDAY, EVERYWHERE 
FABULOUS FEAT. KEN HILSON (DESERT STORMATEF JAMRDJMG) 

I'M GOING IN 
ORNE FEAT. LL vim 6 YUTE ANY NM MElICASX AGMVANEGOL MAMA 

BEST I EVER HAD 
(JAMIE (YOUNG MONEY /CASH MONEY /UNIVERSAL MOTOWN) 

I LOOK GOOD 
CHALIE BOY (DIRTY 3RD /JIVE /BATTERY) 

5 STAR CHICK 
YO GOTTI (POLO GROUNDS /J /RMG) 

HOTEL ROOM SERVICE 
PITBULL (MR. 305 /POLO GROUNDS /J /RMG) 

BE ON YOU 
FLO RIDA FEAT. NE -Y0 (POE BOY /ATLANTIC) 

FRESH 
6 TRE G (MOONSTONE /JIVE /BATTERY) 

I'M GOOD 
CLIPSE FEAT. PHARRELL WILLIAMS (RE UP /COLUMBIA) 

HOW LOW 
LUDACRIS (DTP /DEF JAM /IDJMG) 

BEDROCK 
YOUNG MGNEY (YOUNG MONEY/CASH MOIEY/UNVERSAL MOTOWN) 

SHUT IT DOWN 
PITBULL FEAT. AKON (MR. 305 /POLO GROUNDS /J /RMG) 

.WE BE STEADY MOBBIN' 
LIL WAYNE FEAT. GUCCI MANE (NOT LISTED) 

.GOTTA GET IT 
JUVENILE (UTP /E1 /ATLANTIC) 
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HOT DANCE CLUB SONGS" 

TITLE 
ARTIST ' 

F 
*CK YOU 

LILY ALLEN 

11 
S.O.S. (LET THE MUSIC PLAY) 
J DRAIN SPARKS 19 /JIVE,JLG 

HANG ON 
PLUMB CURB 

6 

8 

3 9 

1 il 

9 

10 6 9 

14 8 

15 9 

13 5 9 

17 8 

15 4 11 

16 16 9 

20 6 

24 5 

20 22 7 

21 18 10 

27 6 

24 21 12 

I WANT TO KNOW WHAT LOVE IS 
MARIAN CAREY ISLAND /IDJMG 

PERFECT 
DEPECHE MODE MUTE /VIRGIN /CAPITOL 

WE ARE GOLDEN 
MIKA CASABLANCA /UNIVERSAL MOTOWN 

SMOKE 
JUS JACK WRH PHIL GARANT FEATURING MATIRA PARISI MODA 

DID YOU SEE ME COMING? 
PET SHOP BOYS ASTRALWERKS /CAPITOL 

TURN IT OUT 
ALTAR FEATURING JEANIE TRACY MAMAHOUSE 

MILLION DOLLAR BILL 
WHITNEY HOUSTON ARISTA /RMG 

SEXY PEOPLE 
LOLENE CAPITOL 

BODY LANGUAGE 
JESSE MCCARTNEY FEATURING T -PAIN HOLLYWOOD 

PAPARAZZI 
LADY GAGA STREAMLINE /KONLIVE/CHERRYTREE/INTERSCOPE 

FIGHT FOR YOU 
MORGAN PAGE NETTWERK 

DO WHAT U LIKE 
BAD BOY BILL FEATURING ALMA PALMER NETTWERK 

WAKE UP 
SLIIMY PEREZCIOUS /WARNER BROS. 

OUTTA HERE 
ESMEE DEBTORS TENNMAN / INTERSCOPE 

PUSH N PULL 
NOFERINI 8 MARINI VS SYLVIA TOSUN LOVERUSN/SEA TO SUN 

BAD HABITS 
MAXWELL COLUMBIA 

MISS YOU 
RON PERKOV ARPEE 

SAD SONG 
BLAKE LEWIS TOMMY BOY 

WISH U LOVE 
CHAO JACK A TIM LETTEER VS. FAWN HADES 

POWER 
PICK 

MAKE ME 
JANET A S NI 51' 

LOVE SONGS 
ANJULIE HEAR. CMG 

MISTAKE 
MOBY LITTLE IDIOT /MUTE 

TITLE 
á3 3ö ARTIST IMPRINT / PROMOTION LABEL 

YOU USED TO KNOW 
33 4 ANDREA CARRELL CURVY 

27 28 11 
SUPERSTAR 
DAVID MAY FEATURING MOISES MODESTO ABKCO 

34 3 
DRAMA QUEEN (TEXTING U) 
SIMONE DENNY + BARRY HARRIS BARRY HARRIS 

29 26 12 
LOSING MY MIND 
ALI KING JELLYBEAN 

30 2 13 
RELEASE ME 
AGNES KING ISLAND ROCKY STAR/NFM 

35 5 
MANOS AL AIRE 
NELLY FURTADO NELSTAR /UNIVERSAL MUSIC LATINO 

32 20 10 
STRAIGHT THROUGH MY HEART 
BACKSTREET BOYS JIVE /JLG 

37 4 
ANGEL ON THE DANCEFLOOR 
DAVE MATTHIAS FEATURING NATALIA FLORES CARRILLO 

34 25 13 
SEXY BITCH 
DAVID GUETTA FEATURING AKON GUMIASTRALWERKS/CAPTTOL 

42 2 3 
BRITNEY SPEARS JIVE /JLG 

36 9 12 
THIS TIME BABY 
EDDIE X PRESENTS NIKI MARIS 3MP 

38 3 WORKIN' GIRL 
KELLY KING TRES KNEEHOWS 

38 32 10 
BRAND NEW DAY 
GEORGIE PORGIE MUSIC PLANT 

10 
HEAVY CROSS 
THE GOSSIP COLUMBIA 

FRESH OUT THE OVEN 
LOLA FEATURING PITOULL 

3 2 
DOLLHOUSE 
PRISCILLA RENEA CAPITOL 

44 2 
GIVE ME LOVE 
STEPHEN KEYES MAI 

39 5 
AIN'T NO STOPPIN' US NOW 
TABORAH A DARRYL D'BONNE AU DI 

50 2 
COME BACK CLEAN 
THE CRYSTAL METHOD FEATURING EMILY HAINES TINY HREINCARNATE 

J11 1- FINE PRINT 
NAOIA ALI SMILE IN BED 

HEY BOY 
RADKA SIXTH AVENUE 

47 EN EL MOMENTO 
STED -E 8 HYBRID HEIGHTS SEA TO SUN 

11 I 

SHE WOLF 
SHAKIRA SONY MUSIC LATIN /EPIC 

49 45 6 
TONIGHT 
CAZWELL PEACE BISOUIT 

PARTY IN THE U.S.A. 
MILEY CVRUS HOLLYWOOD 

TOP DANCE/ 
11117 ELECTRONIC ALBUMS 

L7,11 ARTIST 
TITLE IMPRINT A NUMBER / DISTRIBUTING LABEL 

MI OWL CITY 
OCEAN EYES I( ' O' 'Ir '..IMAG 

3 

. 55 

3 

4 19 

7 12 

6 (ì 71 

2 

7 5 8 

8 9 12 

8 6 

11 22 

11 10 8 

12 12 51 

13 13 2 

18 6 

21 13 

16 15 13 

17 16 8 

18 17 8 

19 14 4 

20 19 6 

21 20 17 

22 5 5 

LADY GAGA 
THE FAME : DTERSCOPE 011805' AGA 

VARIOUS ARTISTS 
NOW AMTS WHAT ICALLDAYCECUSSCSU ,LONNERSIV70A14MIMY0NYM8C 

LMFAO 
PARTY RODA RAMI' RtOVM.LUINCHTRYTREEANTERSCOPE D12932AGA 

DAVID GUETTA 
ONE LOVE GUM 86847 * /ASTRALWERKS 

30H13 
WANT PHOTO FINISH 511181 

VARIOUS ARTISTS 
NOW THAIS WHAT !CALL CUB HITS BAt NERSAL 5625650 -' 1.' 

IMOGEN HEAP 
ELLIPSE MEGAPHONIC /RCA 50605 /RMG 

TIESTO 
KALEIDOSCOPE MUSICAL FREEDOM 2082 /ULTRA 

BEYONCE 
IS:, :A vIOUDIOD181WS0MRMOUWSVBOSAYN + 

LA ROUX 
LA ROUx L )A/CHERRYIREEANTERSCOPE 013389' 

SOUNDTRACK 
SLUMDOD MILLIONAIRE INTERSCOPE 012502/15A 

DAVE AUDE 
DAVE AUDE PRESENTS: ULTRA.2010 ULTRA 2197 

FAMILY FORCE 5 
FAMILY FORCE 5S CHRISTMAS PAGEANT TMG 979377100TH A NM. 

BREATHE CAROLINA 
HELLO FASCINATION FEARLESS 30127 

CASCADA 
EVACUATE THE DANCEFLOOR ROBBINS 75084 

LUIS MIGUEL 
NO CULPES A U NOCHE CLUB REMIXES WARNER LATINA 521318 

DEADMAU5 
FOR LACK OF A BETTER NAME MAUSTRAP 2174 /ULTRA 

FUCK BUTTONS 
TAROT SPORT ATP 35* 

AIR 
LOVE 2 AIRCHEOLOGY 66396 /ASTRALWERKS 

DJ SKRIBBLE 
TOTAL CLUB HITS 3 THRIVEDANCE 90814/THRIVE 

NEON INDIAN 
PSYCHIC CHASMS LEASE 001 

LATE NIGHT ALUMNI 
OF BIRDS, BEES, BUTTERFLIES, ETC. ULTRA DIGITAL EX 

COLD CAVE 
LOVE COMES CLOSE HEARTWORM 913" /MATADOR 

ZERO 7 
YEAH GHOST ATLANTIC 520260/AG 

6 

8 

10 

1 10 

3 9 

2 12 

12 4 

4 14 

6 19 

7 8 

5 10 

10 5 

8 18 

20 

12 

2 

2 

17 15 6 

17 9 

19 4 

20 1F 15 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

go I WILL BE HERE 
TIESTO. I SNEAKY SOUND SYSTEM ULTRA 

RELEASE ME 
AGNES KING ISLAND ROCKY STAR /NEM 

SEXY CHICK 
DAVID GUETTA FEATURING AKON GUM/ASTRALWERKS/CAPOOL 

EVERY MORNING 
BASSHUNTER ULTRA 

SWEET DREAMS 
BEYONCE MUSIC WORLD /COLUMBIA 

THE SOUND OF MISSING YOU 
AMEERAH ROBBINS 

KISS ME BACK 
KIM SOZZI ULTRA 

PAPARAZZI 
LADY GAGA STREAMLINE /KONLWE/CHERRYTREE/1NTERSCOPE 

HANG ON 
PLUMB CURB 

EVACUATE THE DANCEFLOOR 
CASCADA ROBBINS 

I REMEMBER 
DEADMAU5 o KASKADE MAUSTRAP /AND PRESS /ULTRA 

SMOKE 
IIIS JACK WITH PHIL GARANT FEATURING MAUNA PARISI MODA 

3 
URITNEY SPEARS JIVE /JLG 

I BELIEVE 
CYBERSUTSA FEATURING JULIE 1110MPSON RED SOCK/STRICTLY RHYTHM 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

HOT 
ANNA ROTONNALE 

FIGHT FOR YOU 
MORGAN PAGE NETTWERK 

RIGHT HERE 
CARMEN REECE REAL MF 

EMPIRE STATE OF MIND 
JAY-2 + ALICIA KEYS ROC NATION 

SHAME ON ME 
ALEX SAYO FEATURING LAWRENCE ALENANGEII PAKERMEXT PLATEAU 

SAD SONG 
BLAKE LEWIS TOMMY BOY 

GHOSTS 'N STUFF 
DEADMAU5 FEATURING ROB SWIRE MAUSTRAP /ULTRA 

PARTY IN THE U.S.A. 
MILEY CYRUS HOLLYWOOD 

TIE ME DOWN 
NEW BOYZ FEATURING RAY J SNOTTY /ASYLUMAVARNER BROS. 

SEXY PEOPLE 
LOLENE CAPITOL 

Data for week of NOVEMBER 28, 2009 I For chart reprints call 646.654.4633 

TOP TRADITIONAL 
JAZZ ALBUMS- 

z3 a,3 
ARTIST 

® MICHAEL BUBLE 
:WABNLR'.. 

2 5 
BARBRA STREISAND 
LOVE IS THE ANSWER COLUMBIA 43354 /SONY MUS[. rill VARIOUS ARTISTS 
LITTERS IS SM AIrip(1Y MUM COLLECTION CONCDIÀI23190Et:' 

9 
HARRY CONNICK, JR. 
YOUR SONGS COLUMBIA 47228 * /SONY MUSIC 

7 4 

34 

$ 29 

-10 22 

PINK MARTINI 
SPLENDOR IN THE GRASS HEINZ 6* 

WYNTON MARSALIS 
CHRISTMAS JAllMAN W NTOWCOM ASS 49023 EY/SOM3ISET 

DIANA KRALL 
QUIET NIGHTS VERVE 012433/VG E 

MELODY GARDOT 
MY ONE AND ONLY THRILL VERVE 012563`/VG 

THE BRIAN SETZER ORCHESTRA 
SONGS FROM LONELY AVENUE SURFDOG 521223" 

MICHAEL BUBLE 
MCC BUGLE HERS Kea NAME MNBII4116 %E5177SNYHBIBIOS + 

FRANK SINATRA 
SIM/PA NEW YOMYUD''BWRARIIATR E51EPRE 520602/WF EBBOLS. C+ì 

SOUNDTRACK 
ILMILMEWIIESBIS AMRMBIO 'TBSBaSDWiAO7BELa1010PIWNNJ, 

FRANK SINATRA 
CHRISTMAS WIN SINATRA AND ROCS IRRE SWIM BBBMEEB3I67DTDNf.0Y 

MICHAEL FEINSTEIN & CHEYENNE JACKSON 
THE POWER OF TWO HARBINGER 2504 

NELLIE MCKAY 
NORMAL AS BURBERRY PIE A TRIBUTE TO WNS ON VERNE 01321BNG 

ARTIST 
;á TITLE I IC 

VARIOUS ARTISTS 
UNVROPN VOL L GVE111E ONMVERSOIA BULB,UTACN Y;o 

1 34 
CHRIS BOTTI 
CHRIS BOTO: IN BOSTON COLUMBIA 38735/SONY MUSIC . +. 

EllLIVE FROM THE INSIDE GRP 013232/VG C+ 

BRIAN CULBERTSON 

4 2 3 

a' 3 12 

o 6 41 

4 10' 

5 

8 

EUGE GROOVE 
SUNDAY MORNING SHANACHIE 5178 

GEORGE BENSON 
SONGS AND STORIES MONSTER 30364 /CONCORD O+ 

BONEY JAMES 
SEND ONE YOUR LOVE CONCORD 30815 O+ 

PETER WHITE 
GOOD DAY PEAK 31006 /CONCORD 

KENNY G 
SUPER HITS SONY MUSIC CUSTOM MARKETING GROUP 46252 

1, 
2 

NAJEE 
MIND OVER MATTER HEADS UP 3156 

20 22 
SPYRO GYRA 
DOWN THE WIRE -([ADS UP 3154 

11 7 12 
HERB ALPERT & LANI HALL 
ANYTHING GOES: LIVE CONCORD JAI/ 31441 /CONCORD 

® 15 78 
ESPERANZA SPALDING 
ESPERANZA HEADS UP 3140 

ICI HAILEY NISWANGER 
CONFEDDIE HAILEY NISWANGER 1393 

14 10 3 
EVERETTE HARP 
FIRST LOVE SHANACHIE 5179 

14 
PAUL HARDCASTLE 
THE COLLECTION TRIPPIN 'N' RHYTHM 36 

SMOOTH 
SONGS" 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

BRIGHT 
PETER WHITE PEAK.'CMG 

TROPICAL RAIN 
ESSY J 

2 19 
BURNIN 
PAUL TAYLOR PEAK/CMG 

4 4 28 
TALK OF THE TOWN 
DARREN RAHN NUGROOVE 

6 20 
SONGBIRD 
CRAIG CHAOUICO SHANACHIE 

6 5 19 

9 15 

O 8 5 

10 29 

10 11 31 

LIVING IN HIGH DEFINITION 
GEORGE BENSON CONCORD /CMG 

SWEET SUMMER NIGHTS 
NAJEE HEADS UP 

CHASING PIRATES 
NORAH JONES BLUE NOTE /CAPITOL 

WHO WILL COMFORT ME 
MELODY GARDOT VERVE 

GO FOR IT 
BERNIE WILLIAMS REFORM /ROCK RIDGE 

11 7 24 -:. 

TIJUANA DANCE 
RICK BRAUN ARTISTRY 

® 13 17 
TOUCH 
BONEY JAMES CONCORD /CMG 

CD 15 24' ON & ON 
CANDY DULFER HEADS UP 

12 6 
BOGOTA BY BUS 

{j7 JESSE COOK COACH HOUSE/E1 

14 11 ; 

NIKKI'S WALK 
JEFF GOLUB El 

TOP TRADITIONAL 
CLASSICAL ALBUMS` 

3 

3 

10 

íi 36 

5 4 

ARTIST 
TITLE El CECILIA BARTOLI 

THE PRIESTS 
THE PRIESTS r'' 

RENEE FLEMING 
VERISMO DECCN.. 

i69 SONY MUSIC 

ASSICS GROUP 

PLACIDO DOMINGO 
ANDRE III STA SC:4ì .' ,.. : 

LANG LANG VADIM REPIN MISCHA MAISKY 
ICHWAOYSKY RECHAWKIOY. MAO THOS.. 

B. FLECK /Z. HUSSAIN E. MEYER 
THE AEt00Y OFNNBBL TIMLECO10ERTO ö MUSIC FOR 1110 E' 21.4 

JOYCE DIDONATO 
ROSSINI: COLBRAN, THE MUSE VIRGIN CLASSICS 94579/BLG 

ANDRE RIEU 
LIVE N ORFSOOLWHOM ATME OPBM NUTE REAPER Imp so 

MICHAEL JAMES BATTLE 
CHOPIN AFTER MIDNIGHT SPECTACLE 20008 EX 

10 
JOSHUA BELL 
VNAIDL PERM SEASONS STI7/ CLASSICAL 1 1D13501Á' MASTERWORKS 

THE CISTERCIAN MONKS OF STIFT HEIUGENKREUZ 

CRAM MUSIC FOR THE SOUL DECCA 01148314WERSAL CL ASKS GROUP 

12 8 6 
SARAH CHANG 
BOUGHBRAHMS: VIOLIN CONCERTOS EMI CLASSICS 6700401G 

14 53 
LUCIANO PAVAROTTI 
THE DUETS DEC:: ',.ASSES GROUP 

GUSTAVO DUDAMEL LOS ANGELES PHILHARMONIC 

13 75 

14 12 4 

SERGE' RACHMANINOFF 
RIDMVBIOF MIS AICNLW OF RG RED SEN 1897II3GN MASiBMOFr; S 

® TOP CLASSICAL 
CROSSOVER ALBUMS'. 

ARTIST ,3 á3 3ó TITLE 

2 2 ;1 

111'. 

3 7 

4 53 

5 13 

7 54 

6 24 

8 6 

9 36 

10 10 3 

#1 
2WKS 

ANDREA BOCELLI 
MY CRRISTMAS SUGAR 013437: DECCA 

STING 
F ONAWNIERS Hil147. SEE%013O ABi,R1&YGASSSWIP LE 

JOSHUA BELL 
AT IMRE WITH FRIENDS SON CLASSICAL 52716/SONY MASTERWORKS 

IL DIVO 
THE PROMISE SYCO /COLUMBIA 39968SONY MUSIC O 

MORMON TABERNACLE CHOIR 
RING CHRISTMAS BELLS MORMON TAO: 

ANDREA BOCELLI 
INCANTO SUGAR 012161/OECCA 4. 

DAVID GARRETT 
DAVID GARRETT DECCA 012872/UNIVERSAL CLASSICS GROUP 

CHARLIE BAGGETT 
I ONLY DREAM OF YOU BRG 1288 

AD El 
12 11 29 

13 34 

16 6 

SARAH BRIGHTMAN 
SYMPHONY: LIVE IN VIENNA MANHATTAN 21681/BLG O+ 

THE CANADIAN TENORS 
THE CANADIAN TENORS DECCA 013509 

GREGORIAN 
CHRISTMAS CHANTS CURB 79159 

PAUL POTTS 
PASSIONE SYCO /COLUMBIA 47439/SONY MUSIC 

MORMON TABERNACLE CHOIR 
cat 1IOI WIN OOWNREM DOW MAR IMBNAGEDOE 5014332 

A JOYFUL NOISE 
IWOGS I®NM OLDS NIFOETYIYIO GAS'1GL 5043501 WISTEMEN6 

ESCALA 
ESCALA SYCO /COLUMBIA 47423/SONY MUSIC 

E ARTIST 3 3ó TITLE IMPRINT A NUMBER 1 DISTRIBUTING LABEL 

2 18 

5 5 

3 29 

4 55 

6 61 

#1 
10 YAKS 

RODRIGO Y GABRIELA 
11.11 RUBYWORKS 0000" /ATOO+ 

CELTIC THUNDER 
TAKE ME NOME CELTIC THUNDER 013087 /DECCA 

THE IRISH TENORS 
CHRISTMAS RAZOR A TIE 83054 

VARIOUS ARTISTS 
PLAYING FOR CHANGE: SONGS AROUND THE WORLD HEAR 31130 C+ 

CELTIC WOMAN 
THE GREATEST JOURNEY: ESSENTIAL ALEC=NWA:ATTAR 34124BLG 

CELTIC THUNDER 
ACT TWO CELTIC THUNDER 011606 /DECCA 

7 4 
LOREENA MCKENNITT 
A MED1ERRMENI ODYSSEY RERAN ROAANERVE 04340576 

BEBEL GILBERTO 
ALL IN ONE VERVE 013353NG 

JESSE COOK 
THE RUMBA FOUNDATION COACH HOUSE 2002/E1 

DANIEL O'DONNELL 
PEACE IN THE VALLEY BROCKWELL 61 /DPTV MEDIA 

THE VERY BEST 
WARM HEART OF AFRICA GREEN OWL 007 

7 

11 7 

10 9 5 

11 10 7 

12 12 2 

4 

14 3 

13 7 

NA PALAPALAI 
NANEA HULD KUPUNA 10925 /PUNAHELE 

RUPA & THE APRIL FISHES 
ESTE MUNDO CUMBANCHA 15 

KOLOHE KAI 
THIS IS THE LIFE GO ALOHA 1011 

RODRIGO Y GABRIELA 
LIVE IN JAPAN ATO 21638 C+ 

Go to www.billboard.biz for complete chart data I 53 
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Billb.ár` 

MN .11 NMI MD INN 11111111 

AIRPLAY 
MONITORED BY 

nil:iscn 
BDS 

SALES DATA 
COMPILED BY 

IliCi.9Cl1 

SoundScan 

m :t TITLE 
,aC g3 3ó ARTIST MPRI'.'1 M::1)11(ì'. LACE'S 

2 

2 1 8 

3 3 18 

4 4 6 

5 6 16 

6 5 20 

o 8 19 

O 10 
ME GUSTA TODO DE TI 
BANDA EL RECODO (FONOVISA) 

1 ESCLAVO DE SUS BESOS 
DAVID BISBAL . 11 :Ilnl 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEATURING ALICIA KEYS (WARNER LATI':- 

TE IRA MEJOR SIN MI 
JOAN SEBASTIAN (MUSART /BALBOA) 

HAY OJITOS 
INTOCABLE ( GIM /SONY MUSIC LATIN) 

SU VENENO 
AVENTURA (PREMIUM LATIN) 

LOBA 
SHAKIRA sfNV MUSIC LATIN) 

TE VES FATAL 
EL TRONO DE MEXICO (FUNSVISA /MUSIVIB/u 

9 7 30 
LO INTENTAMOS 

10 9 15 

11 12 24 

12 11 12 

15 

13 18 

18 8 

14 37 

16 15 10 

17 16 19 

17 14 

(1) 19 10 

20 20 10 

® 21 6 

27 18 

30 9 

24 22 13 

25 23 5 

ESPINOZA PAZ (DISA /ASL( 

MI CAMA HUELE A TI 
TITO "EL BAMBINO" FEATURING ZION & LENNOX ISIFNII 

SUFRE 
LOS !ARDES DE LA SIERRA (DISA) 

GRACIAS A TI 
WISIN & YANDEL (WY /MACHETE) 

MANOS AL AIRE 
NELLY FURTADO (NELSTAR /UNIVERSAL MUSIC LATINS 

DERECHO DE ANTIGUEDAD 
LA ORIGINAL BANDA EL LIMON ( FONOVISA) 

YA ES MUY TARDE 
LA ARROLLADORA BANDA EL LIMON (DISA /EDIMONSAI 

FELIZ 
KANT GARCIA (SONY MUSIC LATIN) 

RECUERDAME 
LA QUINTA ESTACION (SONY MUSIC LATIN) 

MI COMPLEMENTO 
LOU HURACANES DEL NORTE (D1ß:, 

NI ROSAS NI JUGUETES 
PAULINA RUBIO (UNIVERSAL MUSIC LATINO) 

ERES TODO TODO 
JULION ALVAREZ Y SU NORTENO BANDA ¡ASO 

LA CALABAZA 
LA ARROLLADORA BANDA EL LIMON (DISA) 

I GOTTA FEELING 
THE BLACK EYED PEAS (INTERSCOPE) 

ENCONTRE 
CONJUNTO ATARDECER (DISA/ASL) 

CELOS 
FANNY LAY (UNIVERSAL M// 

NI CON OTRO CORAZON 
PEDRO FERNANDEZ FUNDS NAI 

32 8 
HOTEL ROOM SERVICE 
PITBULL (MR. 305 /POLT GROUND, 

27 24 14 
EL BORRACHO 
GRUPO MONTEZ DE DURANGO (VISA) 

36 2 
EQUIVOCADA 
THALIA (SONY MUSIC LATIN) O 

31 4 
SE ME VA LA VOZ 
ALEJANDRO FERNANDEZ (UNIVERSAL MUSIC LATINO) 

O 29 3 
ESTUVE 
ALEJANDRO FERNANDEZ ,F ONOVISA l 

e 28 14 

o 47 2 

33 26 9 

LCD 33 5 
CAMINOS DIFERENTES 
ROBERTO TAPIA (FONOVISA/MUSIVISA) 

CI 38 2 
SIN QUERER 
EDNITA NAZARIO 1' O SEXY CHICK 
DAVID GUETTA FEATURING ANON T., IT A' T N /LNL h // F;f PII, ILi 

CD 35 4 
TE AMO 
CUMBRE NORTENA (SONY MUSIC LATIN 

O 43 3 
GRITO MUNDIAL 
MOT YANKEE (EL CARTEL) 

TU DEFECTO 
LOS CRFAOOHEZ DEL PASNODURANGUENSE DE ALFREDOPAMIREZ 

GREATEST 
GAINER 

SIN EVIDENCIAS 
BANDA MS 

COMO VOLVER A SER FELIZ 
LUIS ENRIQUE (TOP STOP 

HOT SNOT 
DEBUT 

39 25 16 

Q 37 2 

40 2 

44 2 

34 9 

44 41 3 

ADIOS 
JESSE & JOY (WARNER LATINA) 

PAPARAZZI 
LADY GAGA ( STREAMLINE /KONLIVE/CHERRYTREEINTERSCOPLI 

DOWN 
JAY SEAN FEATURING UL WAYNE (CASH MONEYNNNERSAL REPUBUC) 

EL DOCTORADO 
TONY DIZE (PINA( 

LLUEVE POR DENTRO 
LUIS FONSI (UNIVERSAL MUSIC LATINO) 

SOY TODO TUYO 
LOS TUCANES DE TIJUANA (FONOVISA) 

i0 49 2 
CIELO NUBLADO AKA CIELO NEVADO 
PESADO (DISA /ASL) 

© C7 AMOR QUEDATE 
JENCARLOS (BULLSEYE) 

47 45 8 
CELEBRATION 
MADONNA (WARNER BROS.) 

O ME ENAMORE DE TI 
CHAYANNE (SONY MUSIC LATIN) 

49 39 11 
SENTIMIENTOS DE CARTON 
DUELO .1 ONOVISA) 

CREERE 
TERCER CIELO (KASA) 

In only its second chat week, Eddy-K's 

"Mani Besame" catapults 35 -1 on Tropical 

Airplay (1.1 million listener impressions. up 

321 %). The last new artist who was credited 

as a lead vocalist to reach the top 10 this 

qurckly was Marion, with "listed Abuso" in 

2006 (15-1 in its second week on the list). 

E2 t7, 5 6. ARTIST 
w3 g3 3c TITLE (IMPRINT / PROMOTION LABEL) 

o NOT SNOT 
DEBUT 

pALEJANDRO SANZ 
PARAISU EXPRESS WARNER LATIN/'. © JENCARLOS 

BÚSCAME BULLSEYE 8914 

4 2 23 

5 1 3 

O 
o 

8 

9 

o 
11 

3 2 

4 2 

5 25 

8 33 

13 2 

11 8 

12 10 6 

13 12 36 

14 6 10 

15 7 4 

VICTOR MANUELLE 
YO MISMO KIYAVI 24754/SONY MUSIC LATIN 

AVENTURA 
THE LAST PREMIUM LATIN 20800/SONY MUSIC TAT,. 

EDNITA 
SOY ET,IE, M,, L OTIN TEN, 

MARCO ANTONIO SOLIS 
MAS DE MARCO ANTONIO SOLIS ENNOVISA 35421511MLE ±) 

EL TRONO DE MEXICO 
HASTA MI FINAL FONOVISA 3543151UMLE 

WISIN & YANDEL 
LA REVOLUCION WY I^AAP_ TI A 2967 /UMLE 

LARRY HERNANDEZ 
16 NARCO CORRIDOS DENLA/ I -.Fui. ISA 570037/UMLE 

GILBERTO SANTA ROSA 
LI] MILOS DE GILBERTO EN LA NAWDADES SONY MUSIC EARN R011Y 

DON CHETO 
EL KTME DE USTEDES PLATINO 8832 

VARIOUS ARTISTS 
RADIO EKDOS] EL DISCO DEL ANO 2009 VISA 724187NPUL E 

TITO "EL BAMBINO" 
EL PATRON SIENTE 653883/UMLE 

LOS TIGRES DEL NORTE 
LA GRANJA I NHVINA 3541 92/UMLE C +. 

DAVID BISBAL 
SIN MIRARARMSVALEIJNNERSAL MUSIC LATINO 013191 /UMLE + 

76 5 4 
VARIOUS ARTISTS 
SUPER a 1. CON LA MUSICA DE MEXICO FONOWSA 35A18SYMLE e 16 26 

18 14 64 

ESPINOZA PAZ 
YO NO CANTO. PERO LA INTFNIAMGS ASUUISA 7302511UMLE 

LUIS FONSI 
PALABRAS DEL SILENGO UNIVERSAL MUSIC LATINO 07181 OUML L Y 

19 9 6 
JUAN GABRIEL 

O EM 
MIS CANCIONES. MIS AMIGOS DISCOS 605 5072550NY MUSIC I . 

OLGA TANON 
413 UD 

®PACE TERCER CIELO 
34 15 

SETTER NU'S NO Eroz¡mov 

O 21 26 
LUIS ENRIQUE 

CICLOS TOP :ADP 8910.± 

O EL TIGRILLO PALMA 
EL REY DE LA KUSH FONOVISA 354335 UMLE 

24 17 21 
LAURA PAUSINI 
PRIMAVERA ANTICIPADA NARNER LATINA 516627 

25 

W 
27 

O 
29 

30 

18 2 

23 53 

22 35 

27 25 

20 4 

19 9 

JOSEPH FONSECA 
AMAMi HAI: HAIR. `IVC LATN0E537SYUMI I 

EL TRONO DE MEXICO 
ALMAS GEMELAS lu -I UMLE 

LA QUINTA ESTACION 
SIN FRENOS 10947 

HECTOR ACOSTA 
SIMREMENIE... EL MOTTO 

EL COMPA CHUY 
GENTE PELIGROSA ?'. H. , -.11N 54719 

NELLY FURTADO 
MI PLAN NEL$ I:d; 'aUSIC LATINO 013318/U(OL 

31 26 22 
EL TRONO DE MEXICO 

DESDE LA PATRIA: EN VIVO FONOVISA 354088/UMLE + 

MARISELA 
20 EXITOS INMORTALES IM 6614 

33 

34 

35 

29 34 

24 19 

25 8 

28 8 

O 52 5 

o m JIMMY GONZALEZ Y EL GRUPO MAZZ 
ETERNAMENTE FREEDIE 3050 

39 39 40 

VICENTE FERNANDEZ 
NECESITO DE II 

GRUPO MONTEZ DE DURANGO 
EL BORRACHO DISA 

LUIS MIGUEL 
NO CULPES A LO NOCHE: C WB REMIXES WARNER LATINA 521V. 

NOEL SCHAJRIS 
UNA NO ES UNO SONY MUSIC LATIN 58390 

LOS CAPOS DE MEXICO 
HEAVY HYPHY PLATINO 8860 

40 

MARIACHI HERMANOS BARGIAS 
CANTOS Y ALABANZAS DISCOS BARAJAS 559 /VINA 

33 66 
DADDY YANKEE (J 
TALENTO OE BARRIO ISOUNDTPACK) EL CMTEI,NMCHETE 280020111' 

41 36 3 
PATRULLA 81 
SERIE DIAMANTE:3G SUPER EXROS DIOS 7213555(50/EE 

53 3 
LOS TEMERARIOS 
SERIE DIAMANTE: 30 SUPER EXITUS DISA 721347 EO/110LE 

43 31 19 
TIERRA CALI 0 
SI TO TE VAS V'i'AIINI(; UNIVERSAL MUSIC LATINO 6532WN'1 

44 37 3 

45 35 52 

46 47 47 

47 38 13 

48 43 3 

LOS BUKIS 
SERIE DIAMANTE. 30 SUPER EUROS FONOVISA 354239 EXI IMI E 

MAKANO 
TE AMO PANAMA/MACHETE 460031 /UMLE 

VICENTE FERNANDEZ 
PRIMERA FILA SONY MUSIC LATIN 40032 + 

CONJUNTO ATARDECER 
CONTIGO PARA SIEMPRE DISA 72130711511 

CONJUNTO PRIMAVERA 
SERIE DIAMANTE. 30 SUPER EXITOSA 1N1'L' 

O 56 11 
VARIOUS ARTISTS 
DURANGUENSE #1'S 2009 DISA 721301 /UMLE 

50 41 52 
RICARDO ARJONA 
5TO PISO WARNER LATINA 51666f'ß 

D 

Victor Manuelle returns to the charts with the 

No.1 debut of "Yo Mismo" on Tropical 

Albums, selling nearly 6,000 copies. The title 

is Manuelle's seventh No.1 debut on the list, 

the most in the chart's 24 -year history. "Yo 

Mismo' also debuts at No. 3 on Top Latin 

Albums, his fifth top five debut on that taffy. 
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g 3 3ó 
2 (i 

2 1 18 

3 4 23 

O5 4 

5 3 31 

6 6 27 

9 13 

8 7 39 

O, 8 18 

10 11 34 

11 10 11 

12 13 32 

® 12 9 

17 12 

15 14 6 

18 15 14 

e 16 17 

O 24 4 

18 7 

20 20 33 

TITLE 
ARTIST IMPRINT PROMOTION LABEL) 

Kg HAY OJITOS 
INTOCABLE l 1 1,1/- ILII' 

TE IRA MEJOR SIN MI 
JOAN SEBASTIAN MUSARLBALBOA 

TE VES FATAL 
EL TRONO DE MEXICO FONOVISA/MUSIVISA 

ME GUSTA TODO DE TI 
BANDA EL RECODO FONOVISA 

LO INTENTAMOS 
ESPINOZA PAZ DISA /ASL 

SUFRE 
LOS DAREYES DE LA SIERRA DITA 

DERECHO DE ANTIGUEDAD 
LA ORIGINAL BANDA EL LIMON FONOVISA 

YA ES MUY TARDE 
LA ARROLLADORA BANDA EL LIMON DISA /EDIMONSA 

MI COMPLEMENTO 
LOS HURACANES DEL NORTE DISA 

NO ME DEJES DE AMAR 
LA APUESTA FRCA 

ERES TODO TODO 
JULION ALVAREZ Y SU NORTENO BANDA ASL 

COMPRENDEME 
GERMAN MONTERO FONOVISA/MUSIVISA 

LA CALABAZA 
LA ARROLLADORA BANDA EL LIMON OITA 

ENCONTRE 
CONJUNTO ATARDECER DISA /ASL 

NI CON OTRO CORAZON 
PEDRO FERNANDEZ FONOVISA 

EL BORRACHO 
GRUPO MONTEZ DE DURANGO DISA 

TU DEFECTO 
LOS CREADOREZ DEL PASSIO WIJMNGUENSE DE ALFREDO RAMIREZ -_JI! 

GREATEST 
GAINER 

SIN EVIDENCIAS 
BANDA MS PISA PAL 

CAMINOS DIFERENTES 
ROBERTO TAPIA 

COMO UN TATUAJE 
K -PAZ DE LA SIERRA I1. 

Is-.3 

o 
O 
® 

4 1 8 

5 7 10 

6 8 23 

TITLE 
g 3 3S ARTIST ¡IMPRINT ' PROMOTION LABEL) 

2 16 

4 7 

(r) 1s 

o1315 

34 5 

20 7 

40:) 
28 2 

27 10 

17 11 13 

18 16 6 

#1 
&WKS 

SU VENENO 
AVENTURA PREMIUM LATIN 

MI CAMA HUELE A TI 
TITO °EL BAMBINO' FEATURING ZION & LENNOX D. I,' 

ESCLAVO DE SUS BESOS 
DAVID 015BAL VALE /UNIVERSAL MUSIC LATINO 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEATURING ALICIA KEYS WARNER LATINA 

COMO VOLVER A SER FELIZ 
LUIS ENRIQUE TOP STOP 

TU PRIMERA VEZ 
HECTOR ACORTA U /- '.' VI 711 

MAMI BESAME 
EDDY -K FHLCIIUM FIN 

ABUSADORA 
WISIN & YANDEL WY MACHETE 

LOBA 
SHAKIRA EPIC /SONY MUSIC LATIN 

COMO SERIA 
INDIO NU TRIBE 

CARITA LINDA 
GRUPO MANIA FEATURING OLGA TANON ZMG/SONY MUSIC LATIN 

RECUERDAME 
LA QUINTA ESTACION SONY MUSIC LATIN 

SEXY CHICK 
DAVID GUETTA FEATURING ANON OUM'ASTRALWERKS CAPITOL 

SABES BIEN QUE TE QUIERO 
GRUPO RUSH M.P. /JVN /J & N 

BARTENDER 
ALEXIS & FIDO SONY MUSIC LATIN 

HOTEL ROOM SERVICE 
PITBULL MR. 305 /POLO GROUNDS /J /RMG 

CHINITA 
O B O R I U O U S T A R E N J S D FEATRUING GILBEFTO SAMA ROSA" 

VOY A PINTARTE 
NG2 SONY MUSIC LATIN 

CI GOTTA FEELING Ff THE BLACK EYED PEAS INTERSCOPE 
RE-ENTRY 

20 18 8 
SENTIMIENTO 
VICU C FEATURING ARCANGEL EMI TELEVISO 

.#3 g3 3ó 
1 1 8 

2 2 10 

3 20 

4 15 

TITLE 
ARTIST (IMPRINT / PROE :I ION Ili i L' 

3WKKS 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEATURING ALICIA KEYS'WAREER LAMA i 

ESCLAVO DE SUS BESOS 
DAVID BISBAL VALE; UNIVERSAL MUSIC LATINO 

LOBA 
SHAKIRA EPIC /SONY MUSIC LATIN 

MANOS AL AIRE 
NELLY FURTADO NELSTAR /UNIVERSAL MUSIC LATINO 

FELIZ 
KANN GARCIA SONY MUSIC LATIN O 

7 16 
SU VENENO 
AVENTURA PREMIUM LATIN 

7 6 21 

O 9 13 

9 8 12 

RECUERDAME 
LA QUINTA ESTACION SONY MUSIC LATIN 

NI ROSAS NI JUGUETES 
PAULINA RUBIO UNIVERSAL MUSIC LATINO 

GRACIAS A TI 
WISIN & YANDEI WY/MACHETE 

O 18 3 
EQUIVOCADA 
THALIA SONY MUSIC LATIN 

11 10 16 

17 7 

12 38 

40:) 14 6 

15 11 17 

16 

17 

18 

15 19 

20 12 

13 14 

19 19 9 

m 21 5 

CELOS 
FANNY LU UNIVERSAL MUSIC LATINO 

SIN QUERER 
EDNITA NAZARIO SONY MUSIC LATIN 

EL AMOR 
TITO "EL BAMBINO" SIENTE 

SE ME VA LA VOZ 
ALEJANDRO FERNANDEZ UNIVERSAL MUSIC LATINO 

ADIOS 
JESSE & JOY WARNER LATINA 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

CELEBRATION 
MADONNA WARNER BROS. 

MI CAMA HUELE A TI 
TITO "EL BAMBINO" FEATURING ZION & LENNOX SIENTE 

COMO VOLVER A SER FELIZ 
LUIS ENRIQUE TOR STOP 

CREERE 
TERCER CIELO 

FlitNi17111^1" 

CO 

o 
3 

4 

O 
O 

7 

O 
9 

10 

11 

17 

18 

20 

. 
g3 3ó 

1 1S 

3 7 

2 10 

5 4 

8 8 

10 15 

4 14 

18 4 

7 4 

6 6 

9 6 

11 23 

13 4 

32 3 

16 13 

27 2 

14 10 

15 40 

20 2 

19 6 

. V 

TITLE 
ARTIST IMPRINT ! PROMOTION LABEL ) 

#1 
&WKS 

MI CAMA HUELE A TI 
ETA "U BAMBINO' FEATURING ZION & LENNOX SIEN IE 

LOOKING FOR PARADISE 
ALEJANDRO SANZ FEATURING ALICIA KEYS WARNER LATINA 

GRACIAS A TI 
WISIN & YANDEL WY /MACHETE 

NADIE TE AMARA COMO YO 
DYLAND Y LENNY SONY MUSIC LATIN 

WATAGATAPITUSBERRY 
SENSATO DEL PATIO FEATURING BLACK POINT TIBURON 

DOWN 
JAY SEAN FEATURING LIL WAYNE CASH MONEYNNNERSAL REPUBLIC 

SU VENENO 
AVENTURA PREMIUM LATIN 

SEXY CHICK 
DAVID GUETTA FEATURING ANON GUMIASTRALWERKS/CAPITOL 

GRITO MUNDIAL 
DADDY YANKEE EL CARTEL 

ESCLAVO DE SUS BESOS 
DAVID BISBAL VALE /UNIVERSAL MUSIC LATINO 

EL DOCTORADO 
TONY SIZE PINA 

HOTEL ROOM SERVICE 
PITBULL MR. 305 -POLO GROW;' I'RMG 

MI MUJER 
POMO BLACK PEARL 

PRRRUM 
COSCULLUELA SIENTE 

CIAO BELLA 
DON OMAR MACHETE 

CALOR 
ELOY DEF JAM:'IDJMG 

BARTENDER 
ALEXIS & FIDO SONY MUSIC LATIN 

EL AMOR 
TITO "EL BAMBINO" TIEN TE 

FELIZ NAVIDAD 
TITO "EL BAMBINO 

MOMENTO QUE TE VI 
DE LA GHETTO II.''' NATION /PREMIUM LATIN 

BETWEEN THE BULLETS 

SANZ: `PARADISE' FOUND 
Despite competition from Latin pop newcomer Jencarlos, Alejandro 

Sanz debuts at No. 1 on Top Latin Albums and Top Latin Pop Albums 
with "Paraiso Express," selling 9,000 copies. It's his fifth top five debut 

on Latin Albums and his highest bow since No Es Lo Mismo" start- 

ed at No. 2 in the Sept. 20, 2003, issue. Lead single `Looking for Par - 

adise" continues to dominate the airplay charts, residing in the top five 

of every tally except Regional Mexican Airplay. -Rawly Ramirez 

Data for week of NOVEMBER 28, 2009 I CHARTS LEGEND on Page 47 
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. 

<c 

w 

i¢ 
z-' 
W.2 
oz 

Wó 

()JAPAN 
ALBUMS 

01 á3 
(HANSHIN /SOUNOSCAN JAPAN/ 
PLANTECH) NOVEMBER 17 2009 

UNITED KINGDOM 
ALBUMS 

sw á3 
(THE OFFICIAL 
UK CHARTS CO.) NOVEMBER 15, 2009 

2 

4 

6 

7 

8 

9 

10 

NEW 

NEW 

3 

NEW 

4 

NEW 

5 

NEW 

6 

1 

Al OTSUKA 
LOVE IS BEST (CD /OVG) AVEX TRAX 

1 

2 

3 

4 

5 

6 

7 

8 

9 

10 

NEW 

NEW 

NEW 

5 

10 

3 

1 

NEW 

1 

NEW 

JLS 
JLS EPIC 

KUSUO 
R (CO /DVD LTD EDITION) CROWN 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS E! (SOUNDTRACK) MJJ /ETC 

SNOW PATROL 
UP TO NOW FICTION / POLYDOR 

KIYOSHI HIKAWA 
ENKA MEIKYOKU COLLECTION 11 - (A) COLUMBIA 

SOLDIERS 
COMING HOME RHINO 

MICHAEL JACKSON 
This IS R (SOUNDTRACK)(OEWXE EDRON) 61.1J/EPIC 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

NORAH JONES 
THE FALL EMI 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

AYAKA 
AMABA HISTORY 2006 -2009 WARNER 

CHERYL COLE 
3 WORDS POLYDOR 

HAWAIIAN 6 
BONDS NATURAL BORN 

BIFFY CLYRO 
ONLY REVOLUTIONS 14TH FLOOR 

ARASHI 
ALL THE BEST! 1999 -2009 J -STORM 

FOO FIGHTERS 
GREATEST HITS ROSWELL /RCA 

BON JOVI 
THE CIRCLE (LTD EDITION) ISLAND /UNIVERSAL 

ROD STEWART 
SOULBOOK J 

I FRANCE 
ALBUMS 

2 NEW 

3 16 

4 3 

5 4 

6 NEW 

7 

8 2 

9 5 

10 31 

( SNEP /IFOP /TITE -LIVE) NOVEMBER 17, 2009 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS T (SOUNDTRACK) MJ.YEPIC 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

ERA 
ERA CLASSICS MERCURY 

DAVID GUETTA 
ONE LOVE GUM/VIRGIN 

AUFRAY HUGUES 
NEW YORKER MERCURY 

JENA LEE 
VOUS REMERCIER MERCURY 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

KOOL SHEN 
CRISE DE CONSCIENCE AZ 

MUSE 
THE RESISTANCE A8E /HELIUM 3 /WARNER 

BRIGITTE FONTAINE 
PROHIBITION POLYDOR 

I ITALY 
ALBUMS 

3 á3 (FIMI /NIELSEN) NOVEMBER 16, 2009 

1 1 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS T (SOUNDTRACK) M ISERC 

2 

3 

4 

NEW 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSAUSMRGIN 

MARIO BIONDI 
NEW 

IF TATTICA 

3 
ALESSANDRA AMOROSO 
SENZA NUVOLE EPIC 

5 , MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

6 2 

7 5 

8 6 

9 

CARMEN CONSOLI 
ELETTRA POLYDOR 

MINA 
FACILE POU 

STING 
IF ON A WINTER'S NIGHT CHERRYTREE /DG 

MADONNA 
CELEBRATION WARNER BROS 

ZERO RENATO 
1 O 

PRESENTE TATTICA 

SWITZERLAND 
.............. 

SINGLES 

á3 (MEDIA CONTROL) 

2 4 

3 

NOVEMBER 17, 2009 

BODIES 
ROBBIE WILLIAMS VIRGIN 

MONDAY MORNING 
MELANIE FIONA UNIVERSAL 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

4 NEW 
RUSSIAN ROULETTE 
RIHANNA ISLAND /DEF JAM 

5 5 
PAPARAZZI 
LADY GIGA STREAMUNEMONLNF /CHERRYIREENTERSCOPF 

1 NEW 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

2 

1 

4 4 

5 6 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) M-WERC 

BON JOVI 
THE CIRCLE ISLAND 

RAMMSTEIN 
LIEBE IST FUR RILE DA MOTOR /UNIVERSAL 

BLIGG 
0816 UNIVERSAL 

Data for week of NOVEMBER 28, 2009 

ís-3 á3 

1 NEW 

2 3 

NEW 

4 1 

5 NEW 

6 NEW 

NEW 

3 

7 

B 15 

2 

10 7 

(NIELSEN BDS/SOUNOSCAN) NOVEMBER 28, 2009 

BON JOVI 
THE CIRCLE ISLAND /UNIVERSAL 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE /WARNER 

VARIOUS ARTISTS 
MUCH DANCE 2010 SONY MUSIC 

MICHAEL JACKSON 
MICHAEL JACKSON'S 1111S IS IT (SOUNOTRA5 ML06C,C,1 !MSE 

DANIEL BELANGER 
NOSS AUDIOGRAM /SELECT 

BLUE RODEO 
111INGS WE LEFT BEFIND WARNER MUSE CANRDA^NARNER 

JOHNNY REID 
CHRISTMAS JOHNNY MAC /MORAINE 

ANDREA BOCELLI 
MY CHRISTMAS SUGAR DECCA /UNIVERSAL 

CARRIE UNDERWOOD 
PLAY ON 19 /ARISTA NASHVILLE /SONY MUSIC 

IMA 
CHRISTMAS DIVINE ANGEL 

n SPAIN 

13 (PROMUSICAE /MEDIA) NOVEMBER 18, 2009 

1 NEW 
ALEJANDRO SANZ 
PARAISO EXPRESS ORO 

2 1 
EL BARRIO 
DUERMEVELA SENADOR 

3 

4 

5 4 

6 3 

BON JOVI 
NEW 

THE CIRCLE ISLAND 

2 DAVID BISBAL 
SIN MIRAR ATRAS VALE 

FITO & FITIPALDIS 
ANTES DE QUE CUENTE DIEZ O N 0 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) RIVERO 

7 NEW 
ROBBIE WILLIAMS 
REALITY KILLED THE WDEO STAR CHRYSALISMRGIN 

8 8 
SHAKIRA 
LOBA EPIC /SONY MUSIC LATIN 

9 - MILEY CYRUS 
THE TIME OF OUR LIVES HOLLYWOODUNIVERSAL 

10 ROSA 
PROPIEDAD DE NADIE VALE 

FINLAND 
SINGLES 

I-s-3 á3 {YLE) 

1 1 

UMBRELLA 
THE BASEBALLS WARNER 

NOVEMBER 18. 2009 

2 3 
SEXY CHICK 
DAVIO GUETTA FT. AKON GUM /VIRGIN 

3 12 
BAD ROMANCE 
LADY GAGA STREAMUNM (VNLNE/CHERRYIREETMERSCOPE 

4 4 
RUSSIAN ROULETTE 
RIHANNA ISLAND /DEF JAM 

5 NEW 
OCTOBER & APRIL 
RASMUS ET ANETTE OLZON PLAYGROUND/VERTIGO 

1 1 
THE BASEBALLS 
STRIKE! WARNER 

2 2 
VESA -MATTI LOIRI 
HYVAA PUUTA WARNER 

3 9 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

4 12 
ANNA ABREU 
JUST A PRETTY FACE? SONY MUSIC 

5 RAJATON 
BEST OF 1999 - 2009 PLASTINKA 

For chart reprints call 646.654.4633 

GERMANY 

i=3 á3 

1 NEW 

2 2 

3 1 

4 3 

5 NEW 

6 4 

7 6 

(MEDIA CONTROL) NOVEMBER 17, 2099 

ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRVSAUSNIRGIN 

RAMMSTEIN 
LIEBE IST FUR AILE DA MOTOR /UNIVERSAL 

BON JOVI 
THE CIRCLE ISLAND 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) MJYEPII, 

ADORO 
FUER IMMER UNO DICH UNIVERSAL 

XAVIER NAIDOO 
ALLES KANN BESSER WERDEN NAIDOO 

WESTERNHAG EN 
WILLIAMSBURG WARNER 

10 NEW 

DAVID GARRETT 
CLASSIC ROMANCE WARNER 

STING 
IF ON A WINTER'S NIGHT CHERRYTREE /DG 

AC /DC 
BACKTRACKS BOX SET BACKTRACKS ALBERT PRODUCTIONS/EFL 

EUROPEAN 
HOT 100 SINGLES 

2 

3 

4 

5 

6 

3 

NEW 

1 

6 

(NIELSEN /BILLBOARD) NOVEMBER 18, 2009 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

BODIES 
ROBBIE WILLIAMS CHRYSALIS/ VIRGIN 

HAPPY 
LEONA LEWIS SOCO 

SEXY CHICK 
DAVID GUETTA FT. AKON GUM/VIRGIN 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

J'AIMERAIS TELLEMENT 
JENA LEE MERCURY 

7 /1 LADY MELODY 
TOM FRAGENGWAYAV AZ 

8 4 
EVERYBODY IN LOVE 
JLS EPIC 

9 8 
PFLASTER 
ICH + ICH DOMESTIC POP 

10 

11 15 

FY 

ís-3 g3 (ARIA) NOVEMBER 15, 2009 

1 NEW 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALIS/VIRGIN 

2 1 

3 NEW 

4 

6 

7 

8 

9 

10 

NEW 

2 

3 

NEW 

5 

FOO FIGHTERS 
GREATEST HITS ROSWELLRCA 

SOUNDTRACK 
GLEE:THE MUSIC SEASON ONE. VOL 1 COLUMBIA 

BON JOVI 
THE CIRCLE ISLAND 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) MLWE PF 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

VANESSA AMOROSI 
HAZARDOUS UNIVERSAL 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

SOUNDTRACK 
ME NAUGHT SAGA: NEW MOON SUMMT /CHOP SIIUPATLMINC 

MUMFORD & SONS 
SIGH NO MORE ISLAND 

0 MEXICO 
ALBUMS 

rs-3 

1 

53 (BIMSA) 

1 SHAKIRA 
LOBA SONY MUSIC 

NOVEMBER 17 -2009 

2 YURIDIA 
NADA ES COLOR DE ROSA SONO MUSIC 

3 3 
VARIOUS ARTISTS 
ATREVETE A SONAR VOL. 2 UNIVERSAL 

4 NEW 

5 4 

7 

8 

9 

10 

8 

6 

5 

NEW 

RAMMSTEIN 
LIEBE IST FUR AILE DA MOTOR /UNIVERSAL. 

VARIOUS ARTISTS 
ATREVETE A SONAR UNIVERSAL 

ALBERTO BARROS 
TRIBUTO A LA SALSA COIOMBWNA VOL 2 SONY MUSIC 

MADONNA 
CELEBRATION WARNER BROS. 

LUIS MIGUEL 
NO CULPES A LA NOCHE DRO 

MAJARES 
VIVIR ASI WARNER 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) MU/ERC 

WALLONIA 
SINGLES 

tiW x 3 3 
1 6 

2 4 

3 2 

4 3 

5 1 

(ULTRATOP /GFK) NOVEMBER 18, 2039 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

BODIES 
ROBBIE WILLIAMS CHRYSALIS /VIRGIN 

ALORS ON DANSE 
STROMAE WERE 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

SEXY CHICK 
DAVID GUETTA FT. AKON GUM /VIRGIN 

ALBUMS 

1 
"' MICHAEL JACKSON 

MICHAEL JACKSON'S THIS IS IT (SOUNDTRACK) NUI/EPIC 

2 17 
ROBBIE WILLIAMS 

REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

2 
MUSE 

THE RESISTANCE A8E /HELIUM 3 /WARNER 

4 4 
VAYA CON DIOS 
COMME ON EST VENU... COLUMBIA 

5 12 
THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

NEW 

19 NEW 

20 26 

FIGHT FOR THIS LOVE 
CHERYL COLE POLYDOR 

HEAVY CROSS 
THE GOSSIP COLUMBIA 

TIK TOK 
OSHA KASZ MONEY /RCA 

PAPARAZZI 
LADY GAGA STRFAMUEK /KOWNE/CHEHRYTREEINTERSCOPE 

RELEASE ME 
AGNES COPENHAGEN /3 BEAT BLUE /AATW 

LITHE SPEARS JIVE /JLG 

BAD ROMANCE 
LADY GAGA STREAMUNWKONlNECHERRYTREEANTERSCOPE 

EVACUATE THE DANCEFLOOR 
CASCADA ZDOLAND /ZEBRALATION /AATW 

I NEED YOU 
N -DUBZ ALL AROUND THE WORLD, /UMTV 

LES JUMO 
JUMO SELESAO UP 

EMPIRE STATE OF MIND 
JAY Z o ALICIA KEYS ROC VATIO .', 

EURO DIGITAL 
SONGS SPOTLIGHT 

71 

2 

2 NEW 

3 1 

4 

5 

6 

7 

8 

I0 

NEW 

NEW 

i 

NEW 

9 .1 

10 S 

GERMANY 

(NIELSEN SOUNOSCAN 

INTERNATIONAL) 

PFLASTER 
ICH + ICH POLYDOR 

NOVEMBER 28, 2009 

HAPPY 
LEONA LEWIS SYCO 

BODIES 
ROBBIE WILLIAMS CHRYSALIS /VIRGIN 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

BAD ROMANCE 
LADY GAGA ST REAMUNEMONLMECHERRYIREE /WTERSCOR 

RUSSIAN ROULETTE 
RIHANNA SRP /DEF JAM 

SECRETS 
ONEREPUBLIC MOSLEY /INTERSCOPE 

I WILL LOVE YOU MONDAY (365) 
AURA OIGNE MUSIC FOR DRAMS /VME 

HEAVY CROSS 
THE GOSSIP COLUMBIA 

I GOTTA FEELING 
THE BLACK EYED PEAS INTFRSCOPE 

Versatile vocalist Vanessa 

Amorosi gains her third top 10 

debut album on the Australia 

Albums chart with "Hazardous" 

entering at No. 1. 

al POLAND 
ALBUMS 

W (ZWI.ZEK PHO9UCEMOW 

53 AUDIOYIDEO) NOVEMBER 13, 2009 

2 
STING 
IF ON A WINTER'S NIGHT CHERRYTREE /DG 

2 HEY 
MILOSC! UWAGA! RATUNKUI POMOCY! OI. 

3 3 
AGNIESZKA CHYLINSKA 
MODERN ROCKING POMATON 

4 4 
KULT 
HURRA! SP 

5 

6 

8 

9 

6 

NEW 

5 

7 

8 

TOMASZ STANKO QUARTET 
DARK EYES ECM 

MACIEJ MALENCZUK 
PSYCIKKIANDNG VOL 2 ALCHEMW PIOSENN WARNER 

RAMMSTEIN 
LIEBE IST FUR ALLE DA MOTOR /UNIVERSAL 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS T ( SOUNDRACK) MJJ/EPIC 

MICHAEL BUBLE 
CRAZY LOVE 143 /REPRISE 

VARIOUS ARTISTS 
SIESTA 5 - MUZYKA SWIATA - PREZENTUJE... UM 3 

EURO 
DIGITAL SONGS 

ILCIìCII 

á3 

2 

2 14 

3 NEW 

4 4 

5 1 

6 3 

7 12 

8 6 

9 NEW 

10 10 

11 NEW 

NEW 

13 5 

14 8 

(NIELSEN SOUNOSCAN 

INTERNATIONAL) NOVEMBER 28, 2009 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

HAPPY 
LEONA LEWIS SYCO 

BRITNEY SPEARS JIVE /JLG 

TIK TOK 
KESHA KASZ MONEY /RCA 

EVERYBODY IN LOVE 
JIS EPIC 

FIGHT FOR THIS LOVE 
CHERYL COLE POLYDOR 

BAD ROMANCE 
LAUY GAGA STREAMLWF /KONLNECHERRY!REEKJTERBCOPE 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

I NEED YOU 
N -DUBZ ALL AROUND THE WORLD /UMTV 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

ABOUT A GIRL 
SUGABABES ISLAND 

YOU ARE NOT ALONE 
% FACTOR FINALISTS 2009 SYCO 

DOWN 
JAY SEAN Cut WAYNE CASH MONEYUNAÆRSAL RERARLIC 

BODIES 
ROBBIE WILLIAMS CHRYSALIS /VIRGIN 

BAD BOYS 
ALEXANDRA BURKE FT. FLO RIDA SYCO 

yY 
s3 (NIELSEN /BILLBOARD) NOVEMBER 18. 2009 

NEW 
ROBBIE WILLIAMS 
REALITY KILLED THE VIDEO STAR CHRYSALISMRGIN 

MICHAEL JACKSON 
MICHAEL JACKSON'S THIS IS IT MJJ /EPIC 1 

2 

4 3 

5 4 

6 

BON JOVI 
THE CIRCLE ISLAND 

MICHAEL BUBLE 
CRAZY LOVE 143!REPRISE 

RAMMSTEIN 
LIEBE IST FUR ALLE DA MOTORUNIVERSAL 

THE BLACK EYED PEAS 
THE E.N.D INTERSCOPE 

STING 
IF ON A WINTERS NIGHT CHERRYTREE /DG 

JLS 8 NEW JIS EPIC 

9 5 
FOO FIGHTERS 
GREATEST HITS ROSWELL/RCA 

lo NEW 
SNOW PATROL 
UP TO NOW FICTION / POLYDOR 

11 8 

12 41 

13 12 

14 11 

15 17 

MUSE 
THE RESISTANCE A8E /HELIUM 3 /WARNER 

ROD STEWART 
0001800K J 

MADONNA 
CELEBRATION WARNER BROS. 

DAVID GUETTA 
ONE LOVE GUM VIRGIN 

SOLDIERS 
COMING HOME RHINO 

EUROPEAN 
AIRPLAY 

Il'IeC'' 
Music Co (It i @1 

3 á3 
1 1 

2 2 

3 3 

4 8 

5 

6 4 

7 9 

8 6 

9 5 

10 10 

11 7 

12 17 

13 13 

14 20 

NOVEMBER 18, 2009 

I GOTTA FEELING 
THE BLACK EYED PEAS INTERSCOPE 

SEXY CHICK 
DAVID GUETTA FT. ANON GUM/VIRGIN 

PAPARAZZI 
LADY GAGA STREAMUNEKONLINECI ARRYIAFEINTERSCOPE 

MEET ME HALFWAY 
THE BLACK EYED PEAS INTERSCOPE 

RUSSIAN ROULETTE 
RIHANNA SRP /DEF JAM 

BODIES 
ROBBIE WILLIAMS CHRYSALIS /VIRGIN 

J'AIMERAIS TELLEMENT 
JENA LEE MERCURY 

EVACUTE THE DANCEFLOOR 
CASCADA ZOOLANG ZEBRALATION AATW 

EMPIRE STATE OF MIND 
JAY -Z + ALICIA KEYS ROC NATION 

WHEN LOVE TAKES OVER 
DAVID GUETTA FT. KELLY ROLAND GUM/VIRGIN 

HOTEL ROOM SERVICE 
PITBULL MR. 305/POLO GROUNDS /J 

SWEET DREAMS 
BEYONCE MUSIC WORLD /COLUMBIA 

I WANT TO KNOW WHAT LOVE IS 
MARIAM CAREY ISLAND 

HAPPY 
LEONA LEWIS SYCO 

15 23 
3 
BRITNEY SPEARS JIVE /JLG 
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.utalt Music Publishing America, Inc., 

all Music Publishing America. Inc. 
LDlishing Scandinavia ABNniversal- 
Publishing, ASCAP, HLM'BM. H1006 

,1r Me ASCAP Copyright Control) H10í1 

19 AND CRAZY 

ASCN Uetll boom, 

A 
ADIOS .: '.' 
AIN'T IEAVIN WITHOUT YOU : 

pPM. Osmunson Rrt 

ALL I ASK FOR ANYMORE AT Acuff He 

Cap.. BMVT -B' " 

ALL THE RIGHT MOVES +Manne Miracle Music. 

EN Tunes LLC ASCAP( HL, H100 72 

ALL THE WAY TURNT UP (MMI. ASCAP/SouIH Boy Tare,u 
Aar Music. BMINybe. ASCAP/Elereeut 

- are 01 Business, BMI( RBH 81 

ALREADY GONE ; Ea My Shrink ASCAP4Ioball Music 
ASCAPAnte 2 Live. ASCAP) 8100 

AMERICAN RIDE ,tong Company. 
Wrighleous Music, '.- 0096 

AMERICAN SATURDAY NIGHT ynrl Music. Inc.. 

.pc, Tapeeouie 
0 SIC, ASCAP,Musre Of 

ira lo Be Music. ASCEN HI r, 

AMOR DUEDATE ^iedI LT 46 

BABY BY ME 

Ó 

Mu a1 . ASLAr'.'My Did Sing lumonuw, Inc, 

BM Jmversal. Inc., BM W nRersal Music - Z Tunes 

IL. Hn In The Ground Publishing, ASCAP/EMI April 

Mut ''SCAP /Aber Nerd Music ASCAP). HLNJBM, 

Hl( 06-11 
BACKWOODS Super Slick 98 BML/Bunker Creek Publishing, 

EMEMI Ail Music Inc ASCAP/Songs 01 Counirywood, 
ASCAP/EMI Blackwood Music Inc.. BMIBawPaw Paulin Pub- 

lishing BMI). HI, CS 32 

BAD HABITS (Sony /AN Tunes LLC ASCAPRduszewell, 

ASCAP/BenAml Music. ASCAPÆMI April Music. Inc.. 

ASCAP). HL 8100 75 ASH 4 

BAD ROMANCE ISony(AN Songs LLC. BMbl6edOne Produc- 

tions LLC, BMVStetani Gernurrotra p4Va Lady Gaga 

BMVHouse M Gaga Publishing, Inc.. BMVGIOJoe Music Inc.. 

BMI), HL. 8100 11 

BECKY (First N Golo Publishing, BMVWarner- Tamerlane Pub- 
lishing Corp BM /Jonathan Totem Music, BMVSony /AN 
Songs LLC. BMI) HI:WBM. RBH 86 

BEDROCK (WB Music Corp., ASCAP /Anis) Publishing Group 

West, ASCAP/Warner- Tamerlane Publishing Corp . 

BMVGoIdie u Playhouse RWlishirg. BMWoung Morley Pub - 

sprig BMLtive Write LLC. BM/The Rblishing Designee 
ill 1 . BMVEMI Blackwood Music Inc 

bt, EPIC Publishing Designee. BMVReaI Talk Entenaio- 
.r^an Music. BMVOmka Masai Publishing 

... WBM. RBH 60 
BEER ON THE TABLE tell Street Music BMIBig Loud Bucks. 

SLSAC/Sags 01 Bug SESAC/Pacillc 

. 

- Nalh Riblishing. 
Bug, 

CS 27 

BETTER BELIEVE IT'n Productions, ASCAP/WB Music 

; -rezy Music Inc BMVEMI Blackwood 
nmg k Publishing- BMVBoosle Bad All Pub - 

A, Savage Life Productions LLC. ASCAP), 

72 

BIG BAI STUNTN Pion Mind Publishing. ASCAP( RBH 99 
BLAME IT ON ME ! " Foray Music. SESAC/Far Kings Pro - 

'msete Michele Music SESACÆMI 

AP/Strauss Co LLC_ ASCAPMomia 
-ig. ASCANChuck Harmony's House 
(kilo Beasi Music. BMIAYarner-Tamer- 

unL>nng Corp BMI). HIAWBM. RBH 42 

BODY (Notting Hill Songs USA. SESAC/Universal Tunes. 

dl'H .t Ol l vi'r'al mr 50500 Put B Down Music, 

I '.'I HOokman Music. 
;u Need Me Don i 

oh. BMO. HLNBM. 

BODY LANGUAGE I.InverB Songs. BMVReniarkable Music. 

Er I - .versa( Inc . BMVOSS Music. BMVHoly 

on Musa. Asa APAlnivental Music MGB Songs. 

ASCANJambihon Music. ASCAPSeven lèals Music. 
ASCAPR4appyPub Music BMVUnrversal Music - Z Songs, 

' MI). HLSNBM. H 100 36 

BONFIRE (Key Brothers Music BM0Bolkin Music 
r.tiiAastrvlsWnne Songs. BMIMRD Music. BMVMagic Mus - 

'ang Music BMVlnpple Shoes Music. BMVMorgan Racing 

music, ASCAP(CS 6:13100 65 

EL BORRACHO (Atlas Publishing ASCAP( LT 27 

BORROW YOU Blue Irin Soul Music. ASCAPÆMI April 
ASCAP/DuROCM3008 ASCAP(. HL 8131-195 

BREAK. L MAI Packwood ;Canada) Musc LTD. SOCAN/Blast 
the' .e1 Itib(shing SOCANMeen Musc Nblishing, 
SOCA6IÆMI Blackwood Musa II1C BMn. HL. 8 100 94 

BREAK UP (Team S Del Ors cr c HMI eVega U l i rsrng 

tä 
BREAK UP 70 MAKE UP (Jeremy Felton Publishing (Designee. 

ASCAPNick Schultz Nblishing, BMVSongs DI Universal. Inc., 

BMI) HUM. RAH 100 

BULLETPROOF (KDope Music. ASCAP /broad's World. 
ASCAPNnihersal Music - Z Tunes LLC. ASCAP/Lidacns 
Worldwide Publishing. Inc ASCAP/EMI April Music, Inc . 

ASCAPM/arrier- Tamerlane Nblishing Corp .. BMI(. HL/WBM, 

THE CALL ,_ivu u. 513v hue 0 admit 

CAMINOS DIFERENTES air ones Mu: + 
n IT 34 

N CAT HARDLY WAIT v u N5l5115N511511151; . Bí1,1 

Musrc. ASCAP I 

Solo ASLA' 
..tn R&19á 

CAN T LIVE WITHOUT YOU - 'tort Me Music Publishing, 
.E. songs. ASCAP/Demis Hot 

i, Mast Inc ASCAPÆaunlleroy ELS 

Music. ASCAP 'Underdog West Songs ASCAP /Almo Music 
Corp .. ASCAPSharge Motel Music. ASCAP(, HUWBM, RAH 

24 

CELEBRATION (Webo Girl Publishing, Inc ASCAP/ledecto 

Music BMO'Tlie Industry Sound Lld PAS/Conn Gribbin, 

PRS/WB Music Corp.. ASCAP) WBM. LT 47 

CELOS (Colgems FMI. ASCAPhd c ones Musicales Hispovnx. 
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1 Inc. 

CHASIN GIRLS Music. Inc 

no 

CIELO AZUL. CIELO NUBLADO AKA CIELO NEVADO '.'dl. 

CLOSE TO YOU inghis. BMI) RBH 21 

COMO VOLVER A SER FELIZ r.ony/AN Discos Music Pub - 
ASCA1 LT ./.3 

CONSIDER ME GONE (Ten Md Steve s Music. ASCAP/Ever- 
RI910h irn. T P' -,nib Corp.. 

COUNTRY LIVIN :, Music, 

COWBOY CASANOVA 

Wings,ASGAI' -Noll Jalee L011leun Mu i., ASCAP 

-;WOM. CS2 9100 2e 

GREFFE '!nt 1 :' 11 ' 

CRYIN FOR ME IWAYMAN S SONG)'. IOkeco Tunes. BMI) 

DIM= 
DAYS YOU LIVE FOR Its A HII Music Rrbli5hirg, 

-.' r I SAC New Songs 01 Sea Gayle, 

., CS 57 

DEFYING GRAVITY ' rt. ASCAP) 610031 
DERECHO OE ANTIGUEDAO rersal- Muslca Unica Pub- 

DIDNT YOU KNOW HOW MUCH I LOVED YOU (Universal 
L' ^ LAP Magic Farming Music, 

Careers. BMLSIlvenk15s Music Pub- 
g (1I Universal Inc BMVSongs From The 

MI HLWBM. CS28 
EL DOCTORADO I ,I't I.12 
DOESN'T MEAN ANYTHING -law Productions ASCAP/EMI 

JI Daniel Music - ASCAP). HL, 

DO I ' Micah Corporation Group. BMVBu9 
t Tamerlane Publishing Corp 

;ihie h5hing, BMLDWHaywood Music, 
6100 35 

DON T STAY /Pm Music Limited. IMRO4bliversal Music 
'::1119 RBH 78 

DOWN : -,p Ltd ASCAPNawo Platz Music, 
c. ASCAP/Coffer Rn Publishing, 

rS shins Inc BMVWamer- Tamerlane 

'.II April Music, Inc.. ASCAP), 

DO YDU REMEMBER 'tinge Factory Music, 

AS( LC. ASCAP/Cotter Fin Publishing, 

AS( '- Inc.. ASCAP /Jay Sean Music. 

BM sn, PRSÆi1 Ise! Music Publishing, 

BM r nwersal Inc., BMVSony /AN Songs LLC. 
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DROP IT LOW ' , I I ' o s ',onus 01 
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ASCAP/Carter Boys Music ASCAP /AI Shucklurgh, PRS/Glob- 

al Talent PRS/EMI Foray Music, SESAC/Masan Rd -Lutas 
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FELT (Puff Music Corp.. ASCAP) LT 16 

FIFTEEN (Sony /AN Tree Publishing Company. BMVLaylor Swill 
Music. BM), HL CS U H100 26 
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FOREVER (1 dA Boi Productions. ASCAP/Sony /AN Tunes LLC, 
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Gimme My Publishing Inc , BMWoung Morey Publishing 
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Music, BMVSongs M Universal. Inc., BMI). HUW8M, 6100 
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FOR YOUR ENLEHTNNMENF (Kasz Money Publishing. 
ASCAP /Studio Beast Music, BMI/Warner-Tamerlane Publishing 
Corp. BMI), WBM. H100 84 

FRESH (Inmate 177447 Munk Publishing. ASCAP/Ken W 
olishing. BMVEntertaining Music. BMVSIick Rick Music 

Corp, BMI) RUH 40 

FUNHOUSE (EMI Blackwood Music Inc , BMVP1nk Inside Pub- 
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ASCAPÆMI April Music. Inc., ASCAP), HL. H100 44 

GANGSTA LIN 12082 Musc Publishing, ASCAP/WB Music 

Cap., ASCAP/RZE Music Publishing. ASCAPIUnreersal Music 
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Music Inc BMI). HUWBM, H100 55 RAH 33 

GETTN' YOU HOME (THE BLACK DRESS SONG) (RUnniri 

Bel 491. ASCAPÆMI April Music Inc.. ASCAP/1 

Was r'. rqs. BMI), HL H100 63 

GIMMIE THAT GIRL .LIA Blackwood Music Inc ,BMVRhett- 
ncr I '' Stretcher Music. BMVWB Music 

Curi - Money Music Publishing. ASCAP/Gel 
A Lc ',SCOPI, WARM, CS 37 

GIVE IT UP TO ME , he. Caramel House Mimic, BMVEnsign 

Mi /ion, BMVWB Musc Corp., ASCAPMrginia 
Doe 'vblishing, ASCAP/Young Money Publishing 

In - :,+S Music Publishing America. Inc., ASCAP), 

GOD IN ME 1P.11 April Music, Inc , ASCAP/Wer Ink Red Music, 
AS hum Song, ASCAP/It's Tea Tyme, ASCAP) 

COIN' THOU CHANGES (Blue Toes, ASCAP/Uncle Boddie s 

Dale Sags Inc.. ASCAP/Universal 
M CAP), HUWBM, RBH 48 

GOOD GIRLS GO BAD Blasi Beat Music, ASCAP/EMI April 

M ,Tan pre Publishing, BMVWarnerTamer- 
lane ()bushing (oip. BMVSunshine Terrace. BMVBug Music. 
Inc., BMVJ. Kasha Publishing, ASCAP). HUWBM, 1-1100 47 

GOOD UFE (Mdnile Miracle Music. ASCAP/Sony /AN Tunes 

LLC, ASCAP /Acoennan Music, ASCAPMobalt Music Pubic; I 

ing America. Inc.. ASCAP/Pabial Games Publishing. 

ASCAPNF Publishing Co ASCAP), HL, 8100 69 
GOTTA BE SOMEBODY (WarnenTainern lane Nblishing Corp 

BMVArm Your Dillo Publishing, Inc SOCAWZeeo -G Music 
Inc., SOCAN/Black Diesel, SOCAN/Black Adder Music, 
SOCANAIoi Music Productions, SOCAN), WBM, CS 51 

GOTTA GET IT (&eke Music, BMVEMI Blackwood Music Inc., 

BMI), HL ROH 54 

GRACIAS A Ti (Universal Musica , Inc , ASCAP/1W Publishing, 
BMI) LT 12 

CARO MONDIAL (Los Cagris Publishing, ASCAP) LT 38 

HAPPY ( Write 2 Live, ASCAP/Kobalt Music Publishing America. 

Inc ASCAP/Here's lode At You Kidd Music. BMI/Beluga 

Heights Music. BMISony/AN Songs LLC. BM/Lewis Music 
Publishing BMI). HL. H100 59 

HARD (2082 Music Publishing, ASCAP/WB Music Corp, 
ASCAPBZE Music Riblishing, ASCAPNnivensal Music Cor- 

poration. ASCAP /Annarhi Music LLC. BMVEMI Blackwood 
Mimic Inc.. BMWoung Jeezy Music Inc., BMI). HLJWBM. ROH 

56 Go to www.billboard.biz for complete chart data 

20 

HA.T,EE. (Rye Songs, BMVSongs DI Universal, Inc , BMI/2082 
Music Publishing. ASCAP/WB Music Corp., ASCAP/Songs Al 

Rea Ltd ASCAP/March 91h, ASCAP/UR -N Music, 
ASCAP/Shaniah Cymone Music, ASCAP/Phoenix Ave. Music 

Publishing, ASCAP /Justin Combs Publishing. ASCAPAellow 

Productions, ASCAP/EMI April Music, Inc.. ASCAP). HUWBM, 

RBH 87 

HAVENT MET YOU YET (I'm The Last Man Standing, 

SOCAWihan Zahn Music, BMVMs Doe Music. AMVeRarner- 

Tamerlane Publishing Corp.. BMVWB Music Corp.. ASCAP, 
WBM, 8100 57 

HAY 001108 (EMI Blackwood Music Inc , BMW nasal Music 
Z Tunes LLC.. ASCAP/Grevcr Music Publishing, S A de 

C.V./EMI Musical S A de C Y. SACM) LT 4 

HEADBOARD (Christopher Dooley Publishing. BMVM What 

Music BMVCroo stacular Music BMWanderwaver Music, 

BMVBullding 2 Music. BMVSo Inkmdibles LLC. SESACAtoc- 

nasty Music, BMUMollings, ASCAPIYMP Music Publishing. 

BMI/Wannot Tamerlane Publishing Corp.. BMVEirss N' Gold 

Publishing, AMI), WBM, RBH 75 

HELL OF A UFE (Crown Club Publishing BMVWarner-Tamer- 

lane Publishing Corp.. BMVDanjahandz Musk. SESAC). WBM, 

HELL 
RBH 

ON 

71 

THE HEART (Sorry /AN Tree Publishing Company. 

BMI/Sony /AN Cross Keys Music Publishing. ASCAP/Songs 

Of Universal Inc , BMVSpillbilly Music Publishing, BMI). 

HL/WBM, CS 34 

HEY, SOUL SISTER (Blue Lamp Music. ASCAP/EMI April 

Music. Inc., ASCAP/Stellar Songs Ltd., BMVEMI Blackwood 

Music Inc.. BM), HL H100 46 
HIGHWAY 20 RIDE (Weimerhound Music, BMVtii Dub 

Music, BMVAngelika Music, BMI) CS 54 

HILLBILLY BONE (Big Loud Shirt Industries, ASCAP/Universal 

Music - Careers, BMVHigh Powered Machine Music. BMI), 
H VVBM, CS31 

HIP TO MY HEART (Famdamily Music, BMVBio Bravo Music, 
Inc., BMVPadleather Publishing, BMVWnen I Go To The Moon 

Music, BMIÆSMGI. IMRO/Chestnut Bam Music, BMVState 

One Music America, BMI), WBM, CS 47 

HISTORY IN THE MAKING (040414 Publishing, ASCAP/New 

Sea Gayle Mush, ASCAP/EMI April Music. Inc , ASCAP/MXC 
Music, ASCAP/S1111 Working For The Woman. ASCAP/1CG 

Alliance Music, ASCAP) CS 12 8100 77 

HOTEL ROOM SERVICE (Htbull's Legacy Publishing, 

BMVUnive;rsal Music - MGB Songs. ASCAP /Jimipub Music, 
BMVEMI Blackwood Music Inc BMVSony /AN Songs LLC, 

BMVWamemTamelare Publishing Corp., BMVBerrand's Other 

Music. BMVMusic Of Ever Hip-Hop, BMVEMI Virgin Music 
Inc ASCAP /Chrunal s Mnsn Id.. PRS), HIANBM, H100 43; 

HOW FAR DO YOU WANNA GO? Melusic, Inc., ASCAP/Pri- 
soiy Steele Music, BMVSouI- 

RI rlu t BMLBlJ Au ii Motion, AMI) CS 45 

HOW LOW ([1050ns Worldwide Publishing, Inc, ASCAP/EMI 

April Music, Inc ASCAP/f -Mires Music, SOCAN/Songs Of 

Universal, Inc.. BMVPeach Global Songs, BMI). HUWBM. 

RBH 62 

HURRY HOME (Year 01 The Dog Music. ASCAP/Words 8 
Music, ASCAP). WBM, CS 22 

I NNT HEARIN' U (Willies Wdgie Music BMI) RBH 88 

I AM (Universal Music Corporation. ASCAP/Mary J Beige 

Music ASCAP/EMI April Music Inc. ASCAP/Naked linden My 

Clothes. ASCAP/Sony /AN Tunes LLC. 55055 Mal Damn 

Dean Music. BMVRermuslc. BMV2412 Songs LLC. BMISIa- 
lar Songs Ltd BMI), HUWBM. REH 46 

I CANT MAKE IT MIN (Songs Of Loud. BMLShing Stretch, 
Music, BMVEMI Blackwood Music Inc., BMVWB Music Cull 

ASCAP/Gel A Load Of This Music ASCAP/Melissa's Money 
Music Publishing, ASCAP), HUWBM, CS 56 

I CAN TRANSFORM YA (Songs Of Universal. Inc , BMVCulluie 

Beyond Ur Experience Publishing, BMVTOo B.Z.Publishing 

Inc., ASCAP/Hitco South, ASCPPNniversal Tunes, 

SESAC/Songs 01 Universal. Inc., SESAC/Moro Roma. 

SESAC/Notting Dale Songs Inc.. ASCAPMnr alistic Hit, 
ASCAPMIamer- Tamerlane Publishing Cap., BMO. HUWBM, 

11100 24, RBH 12 

IF YOU ONLY KNEW (Driven By Music, BMVEMI Blackwood 
Music Inc.. BMVTwo Of Everything Music ASCAP/Wamer- 

Tamerlane Publishing Corp., BMI). HUWBM, H100 51 

(IF MUSE WONDERING IF I WANT YOU TO) I WANT YOU 

TO (E O Smith Music, BMA Eat Publishing For BhA/ast 
ASCAPÆMI April Music Inc., ASCAP), HL H100 97 

I GET CRAZY (Mara; Music SESAC/Young Money Publishing 
Inc., BMVvlamer- Tamerlane Publishing Corp., BMVNoOrng Hill 

Music. Inc BMVBrowz Music, BMVSongs 01 Universal, Inc., 

BMI). HLM/BM. RUH 51 

I GET IT IN (Tank 1176 Music, ASCAP/Black Fountain Music, 
ASCAPÆMI April Music, Inc, ASCAP /Johnnie law Music. 
BMVSony /AN Melody. BMV'Songs4ronnie, ASCAP/Dovaland 

301 Music, ASCAP/Mr Grarideerry 0's Music SESAC/EMI 

Foray Music, SESAC/Radnc Davis Music Group. ASCAP/WB 

Music Corp , ASCAP), HLMWBM, 6100 98: RBH 26 

I GOTTA FEELING (wilt Tam Music, BMVJeepney Music. Inc., 

BMVTab Magnetic BMVCherry River. BMhHeadphone Junkie 
Publishing, ASCAP/EMI April Music, Inc , ASCAP/Square Riv- 

oli Publishing, ASCAP/Square Rivoli Music. ASCAP/Shapiro, 

Bemstein & Co_ Inc., ASCAPRiste Editions, SACEM), 

CLM/HL. H10018. LT 22 

I INVENTED SEX (DaMyslm Music, BMVSony /AN Songs LLC. 

BMVCheI Huxlable Musc Publishing, BMVApril's Boy Muzik. 

BMVWamer- Tanerlane Publishing Corp., BMVLive Write LLC. 

BMVEMI B5ckvvood Music Inc BMVThe Nblishing Designee 

01 Aubrey Graham BMI), HIABM, H100 60. RBH 3 

I JUST CALL YOU MINE (Right Bank Music, Inc., ASCAPÆily 

Maki ASCAP/Haber Corp.. ASCAP/EMI April Music, 
Inc Me A River Music. ASCAP/Karles Music, 
ASCr . + '. Music Publishing America, Inc , ASCAP), HL, 

CS ic 
I LOOK GOOD aanbull Music, BMI) RBH 31 

I LOOK TO YOU R Kelly Publishing, Inc., BMWniversal Music 
Z S 'err. HUWRM, RBH 70 

I'M ALIVE r, 'AN Milene Music, ASCAPAslandsoul Music 
LLC AS4AI Sony /ATV Acuff Rose Music. BMWreesund 
Music, BM /Face Bate Music. ASCAP/Big loud Bucks, BMp, 

HL, CS 7, H100 32 
I'M GOING IN The Publishing Designee GI Aubrey Graham. 

BMVLive Write LLC. BMWoung Money Publishing Inc., 

BMVWama- Tamerlane Publishing Corp., BMI/Young Jeery 
Music Inc BMVEMI Blackwood Music Ac., BMWniversal 
Music Corporation, ASCAP/Dry Rain Publishing. ASCAP). 
HUWBM, H100 75 RUH 36 

IN GOOD More Water From Nazareth ASCAP/EMI April 

Music, Inc., ASCAPÆMI Blackwood Music Inc., BMVThomlon 
Trust Publishing, BMVNeighborhood Pusha Publishing, BMI), 
HL RBH 53 

IMMA STAR (EVERYWHERE WE ARE) (Jeremy Felton Pub- 
lishing Designee, ASCAP/Keith Janes Publishing Designee, 
BMVSongs 01 Universal, Inc., BMVMick Schatz Publishing, 
BMWniversal Music Corporation, ASCAP/Ohaji Publishing, 
ASCAPRrulh Faction ASCACP). HI WBM. H100 64 

IT MOLLS ME (Gods Cry1' i' 1,I1-P 1SCAP/Sony /AN Tunes 

LLC, ASCAPNfeeU Rit 'n.9 no Sales Corpora - 

lion, ASCAP), Hl RBH 

I WANHA MAKE YOU CLOSE YOUR EYES :Home Wall The 

Armadillo Mu, I /;MusicPubllsh- 
g ASCAP/Cr ',SCAP/Cheslnut 

I WANT TO KNOW WHAT LOVE IS et Songs Publish- 
( 

WILL NOT BOW L . ...c.ASCAP/BreakingBen- 

, 11111111111111 
JUMP THEN FALL Publishing Company, 

H10091 =It KMINN 
KEEP ON LIN YOU (House 01 Sea Gayle Music, 

ASCAP/New Son Of A Miner Songs APPAppy Cattle 
Music, ASCAP/Callou Dn. ; i . c.C. ; 

LA CALABAZA (Noe Musical. LLC, BMp L7 21 

LAST CHANCE (WB Music Cap. ASCAP/Songs In The Key Of 

B Flat, Inc, SESACMoonlime South, SESACÆMI Foray Music. 

SESAC/Jaylen Adonis Music Publishing, SESAC/Christian 
Combs Music, SESAC /Allal Tracks, ASCAP), HI/WBM, RUH 

34 
A UTILE MORE COUNTRY THAN THAT (Universal Music - 

MGB Songs, ASCAP/Don Poylhmss Songs, ASCAP/FSMGI, 

IMRO /A Sling And A Prayer Music, ASCAPStaIe One Music 

America, BMWJamer- Tamerlane Publishing Carp_ BMOPre 

clous Flour Music. BMI), HUWBM. CS 25 

UNE UKE WE'RE DYING (EMI Aril Music, Inc . ASCAP/Son... 

Graffiti, ASCAP /Andrew Frampton Music, BMVSage Three 

Music Inc.. BMW niversal Music Corporation. ASCAP/EMI 
Blackwood Music Inc, BMVEMI Music Publishing Ltd., PRS), 

HUWBM, H100 70 

LLUEVE POR DENTRO (Sony /AN Discos Music Publishing 

LLC ASCAP/Faisi Music Publishing. ASCAP) LT 43 

LOBA (The Caramel House Music. BMVRodeonian Music, 

ASCAP/EMI April Music. Inc.. ASCAP/Edicleees Musicales 

Clippers. S.LANarner Chappell Music Spain S A. 
SGAE/Analll Coast Music. BMVSony /AN Melody. 

BMVChysalis Songs. BMVWB Music Cop.. ASCAP/Edi- 

clones SEA. S L I. HIWBM, LT 6 

LO INTENTAMOS (ppa Musical, LLC, WI) LT 9 

LOL: -) (April's Boy Muzik. BMI/Warner- Tamerlane Publishing 

Corp. BMIMO Ouincydence Music Rrblishing. BMVChet 

Hudable Music Publishing. BMVSaulla Boy Tell'em Music, 

BMbO ement 9 Hip Hop. BMVTal6A Care 01 Business. 

BMVRadric Davis Music Group. ASCAP/WB Music Corp.. 

ASCAP/EMI Blackwood Music. Inc, BMI). HUWBM, RBH 76 

LONG AFTER IN GONE (Big Love Music. BMVDo Write 
Music, LLC ASCAP/Wounded Sky Music. ASCAP /Cmssfire3 

Music ASCAP/Zampampoogee Music ASCAP( CS 35 

LOOKING FOR PARADISE (Gam!. ASCAPWVamer Chappell 

Music Spain SA. SGAEAellow Productions. ASCAP/EMI Aprn. 

Music Inc ASCAP+MOnza Ronza, SESACNnrversal Tunes, 

SESAC/Moslly Sad Songs. ASCAPhNB Music Corp., ASCAP(. 

HL/WBM LT 2 

LOVE COME DOWN (Blank Paper, BMVGriao Music BMVEMI 

Blackwood Music Inc., BMVDur Dawn Publishing BMVAnya 

Nicole Publishing, ASCAP/1 Want My Publishing Company, 

ASCAP /Justin Combs Publishing, ASCAP /Jubete Music, Inc., 

ASCAP/LII Lu Lu Publishing, BMVEMI Ape! Music. Inc., 

ASCAPNe Wald Music. ASCAP, HL, RUH 65 

MOVE DRUNK (Martin Johnson Music, ASCAP/EMI April 

Music. Inc., ASCAP/Mayday Malone Music. ASCAP/Stale One 

Songs America, ASCAP/O1 Songs. ASCAPÆMI Blackwood 

Music Inc., BMVReptillian Music, BMI), HUWBM, H100 45 

LOVE LIKE CRAZY (Mike Curb Music. BMISweet Radical 

Music. BMIAManer- Tamerlane Publishing Corp.. BMVr -Bin's 
Music, BMI), WBM, CS 38 

LOVE LIVES ON (Sony /ATV Cross Keys Music Publishing. 
ASCAP/My Good Girl Music, ASCAP/Oona Songs, LLC, 

ASCAP/Hannah Bea Songs, BMVMatffew West Publishing 

Designee, ASCAP. HL/WBM, CS 42 

LOVE ME (Unhesal -Songs Ot PolyGram Internatio al, BMI). 

HIAVBM. H100 95 

THE MAN I WANT 70 BE (Stage Thee Songs. ASCAP/Brett 

James Camelius Music. ASCAP/Warner-Tamerlane FLMishing 

Corp., BMLMtade For This Music, BMI), WBM, CS 58 

MANOS ALL AIRE (MeMilo Music. SOCAN/Sorry/AN Canada, 

SOCANMelstar Publishing, Inc , SOCAN/EMI April Music. Inc., 

ASCAP), HL. LT 13 

MEDICINE (First N' Gold Publishing, BMIAWanioTamerWie 

Publishing Core. BMVWarner Chappell, BMI), WBM, RBH 64 

ME ENAMORE OE TI (La Loma Music Publishing, Inc.AMI) LT 

MEET ME HALFWAY (will Lam Music, BMVJeepney Music, 
Inc., BMVTab Magnetic BMVCherry River, BMVHeadphone 
Junkie Publishing. ASCAP/EMI April Music, Inc, 
ASCAP Broke. Spoke And Gone Publishing. ASCAP/Frau Orsk 

laic a "L 1'' DLJ Songs. ASCAP /Cherry 315 Music, 
, s. ASCAP/Chrysalis Songs, BMI), CLMML. 

ME GUSTA TORO DE TI LOA Music Publishing. BMVArpa 
I Ir ' MI) LT8 

MI CAMA HUELE A TI (tito El Patron Publishing, ASCAP) LT 

MI COMPLEMENTO (Universal Music - MGB Songs, 

Music, BMI) LT 18 

MILLION DOLLAR BILL (fellow Productions, ASCAP/EMI April 

'AP/Monza Roma, SESAC/Universal Tunes. 

. ,II Universal. Inc., SESAC/State One Music 

Amerce, 6144 SMGI. IMROAoctry Three Music Publishing, 
BM), HL/WBM, RBH 19 

MONEY TO BLOW (Money Mack Music DMWaung Money 

Publishing Inc., BM/Wainer- Tamerlane Publishing Cap., 
BMWoung Dmmma, ASCAP/WB Music Corp. ASCAP/Live 
Write LLC, BMVEMI Blackwood Music Inc., BMUThe Publish- 
ing Designee 01 Aubrey Graham, BMI). HL/WBM, H100 34, 

MY CHILD (Tdbiajohn Music. UMVJ 41 Music. BMVJRP 

Music. BMVEMI Blackwood Music Inc.. BMVDoxie Music. 

ASCAP/EMI April Music, Inc ASCAPII Used To Dance Pub- 

lishing. ASCAP/Keiko India Publishing, BMI). HL. RBH 79 

NEED YOU NOW (Warner - Tamerlane Publishing Corp., 
BMVOWTiaywood Music BMVRADIOBULLETSPublishing, 

BMLMillary Dawn Songs SESAC/EMI Foray Music, 

SESAC/Year Of The Dog Music, ASCAP/Darth Buddha Music, 

ASCAP/Travelini Ankansawya, BMI), WBM, CS 1, H100 5 

NEVER GONNA BE ALONE (WanieTamerlane Publishing 

Corp. BMVATm Your Dillo Publishing, Inc.. SOCAN2ero-O 
Music Inc., SOCAN/Black Diesel. SOCAN/Black Alder Music, 

SOCAN/Universal Music - Z Tunes LLC., ASCAP/Out-01-Pock- 

el- Productions Ltd., ASCAPArsgem Songs Ltd. PRSNnNer- 
sal Music Corporation, ASCAP/Universal- Polytram Interna- 

tional Publishing, ASCAP), HUWBM, H100 92 
NEVER KNEW I NEEDED (Universal Music - Z Songs, 

BMVFen In The Ground Publishing, ASCAP/Chuck Hannorry's 
House Publishing, ASCAP/Shauss Co.. PLC., ASCAP/Norma 

Harris Music Publishing, ASCAP/EMI April Music, Inc. 
ASCAP/Compound Entertainment, BMVGo @Man Manage- 
ment LLC. BMI), HL/WBM, ROH 83 

NI CON OTRO COMZON (Universal Music - MGB Songs. 

ASCAP/RCP Publishing, SA de C.VBCP Publishing, OSCAR: 

LT 25 
NI ROSAS NI JUGUETES (Nana Maluca Music, 

SESAC/Sony /AN Sounds LLC, SESAC/Deela a Publishing, 

SESAC/Paquito Music Publishing, ASCAP/Sony /AN Discos 
Music Publishing LLC, ASCAP) LT 19 

NOVEMBER 18111 (Live Write LLC, BMI/fhe Publishing 

Designee Ot Aubrey Graham, BMVEMI Blackwood Music Inc., 

BMIAWamer- Tamerlane Publishing Corp, BMWoung Money 

Publishing Inc., BMp, HUWBM, RBH 92 
NUMBER ONE (R.Kelly Publishing, Inc., BMWniversal Music - 

Z Songs. BMVNazAaq Musc. BMVHit District II. BMVSongs 01 

Universal. Inc . BM /Universal sal Music Corporation, 
ASCAP/Kerpokey Music, ASCAP), HIABM. RUH 15 

OBSESSED (Rye Sags. BMVSongs IS Unhersal, Inc., 

BMW082 Music Publishing, ASCAP/WB Music Corp. 

ASCAP/RZE Music Publishing, ASCAP/Universal Music Cor- 

poration. ASCAP), HIAWBM, H100 33 
OH (Caraaygee Music Nblishing. SESACNniversal Tunes. 

SESAC/Songs Of Unheesal, Inc., SESACMovek Music. 

BMAMlusica Demi para, BMI). HUWBM, RUH 59 
0 LETS DO IT (So Icey Publishing, ASCAP) RUH 63 
ONE LESS LDIN:LY GIRL (Ezekiel Lewis Music, BMVSongs Of 

Universal, Inc , BMVJahgae Joints, SESACNniversal Tunes. 

SESAC /ADRAWN Publishing, ASCAP /ASCAP Publishing 

Designee 01 The LA Reid PublishiNEMI April Music, Inc., 

ASCAP/Majic Entertainment LLC, BMI), HLA BM, H100 74 
ONE TIME (Songs 01 feel Ltd., ASCAP/March 9111. 

ASCAP /MoveJB Songs, AMVDSS Creations. ASCAP/Holy 

Caron Music. ASCAPNniversal Music Corporation, 
ASCAP/fabulous Music ASCAP/Hitco South, ASCAP /Songs 

M Universal, Inc., BMWniversal Music - MGB Songs. 

ASCAP), HUWBM. H100 23 

ONLY YOU CAN LOVE ME THIS WAY (Sony /ATV Songs LLC. 

BMVSony /AN Music UK PBS/EMI Blackwood Music Inc., 

BMVBirds With Ears Music, EMI), HL. H100 62 
ON THE OCEAN (John Riff, BMI) RBH 32 

OUGHTA BE MORE SONGS ABOUT THAT (Plowin Ground 
Music, BMVO'Neil Haganah PL LC, UMVChobe Music, 

BM /Words & Music, ASCAP/Little Biscuit Music, BMVGary 

James Hannan Music, BMVlmmokalee Music. BMIbDaphil 
Music BMVTures M RPM, SESAC/Songs 01 Category 5, 

SESAC) CS 53 
OUTSIDE MY WINDOW (Wire Going To Maui Music, 

BM/Multi- Songs. Inc , SESAC /AVaUu Music, Inc . SESACÆMI 
April Music, Inc., ASCAP/Salemo Songs, ASCAPIMr. Coco. 

ASCAP), HL CS 26 

OVER THE NEXT HILL (Song DI Cash, Inc., ASCAP/Bug 

Music, ASCAP) CS 60 

PAPARAllI en Germanotta pkza lady Gaga 
. rigs LLC. BMVHouse 01 Gaga Publishing 

Music inc ., BMUJunebgalley. ASCAP. HL. 

I .d 

PAPERS L. 4V MUSC ASCAP EMI April Music Inc., 

MI4ayloven Publishing. 
' t. Gorilla Zoe Music, BMI). HL, 

PARTY IN THE U.S A :',honey Publishing ASCAPStudmo 
I :- rerlane Nblishing Corp.. 

-51 WPM H1008 
THE POINT OF IT ALL ' "M, -''AnSongs 

91119v, 
Ot 
1crni : 

' -1r1138 

PRETTY BROWN M. Sung ciiu /iiig ALA' anomal Music 

Eddie Serrano Music, BMVMrshroom 
Apil Music. Inc ASCAPrNew Respective 

v HUWBM, RBH 90 

PRETTY WINGS - enAmi Music. ASCAPÆMI April Music. 

RAMPING SHOP 

, M. RBH 

RECUERDAME M('EMI Musical 

Se I 

RED LIGHT I wn ohs, ASCAP/KObalt Music 

Publ n , I Inc 1 , l Poom Downtown 
Songs BI S.uigs Of Koball.',nllubhshleg America, Inc., 

BMVKarIes Music. ASCAP) CS ID, H100 66 
REGRET (lank t n6 Msic. n ASCAPBIack Fountain Music. 

r ASCAP/K Stephens Music, 
ne BMVSary /AN Songs LLC, 

ASCAP/Songs4ronnie, 

AS' 11 /U niole. '. CAP tuclacos Worldwide 
Publishing, Inc.. '.' -110087. RBH 9 

RELIGIOUS ((Bell AVllniversal Music - Z 

Songs, BMVE.D Uu nMi.. ,t4 Dixon's Mudk, 

ASCAP/lrving Music Inc , BMVWet n °Ic, 

ASCAP/EMI April Music Inc ., ASCA. AM, RBH 57 

REPLAY (Jonathan R Rem Music. BML Soh AN Sags LLC, 

BMVYagga Publishing, BMVALI ln The Folder Music. BMVAn- 
House, BMVBuugg Music, Inc , BMVEyes Above Water Music. 
ASCAP/Sony /AN Tunes LLC, ASCAP /Jason Desrallea re 

BMVReluga Heights Music, BMVlrving Music, Inc . BMVLN T 

ASCAP) Pbbl/i 

ÑASSCHAP/Universal Music Corporation, 

RUN MIS TOWN (EMI April Music, Inc., ASCAP /Carter Boys 
Music. ASCAP/P lease Gimme My Publishing Inc . BMVEMI 

Blackwood Music Inc, BMVNo I.O. Music. BMVChrysalis 
Music PublisAirg, ASCAP /Annarhi Music LLC, BMVEikonams 
& Alhanasios Alelas, BMI), HL, H100 17, RBH 30 

RUSSIAN ROULETTE (Universal Music - Z Tunes LLC., 

ASCAP/Pen In The Ground Publishing. ASCAP/Chuck Harmo- 

ny's House R9b115hing. ASCAP/Strauss Co . LLC 

ASCAP/NOrna Harris Music Publishing. ASCAP/EMI April 

Music. Inc.. 8SCAP). HLWIBM. H100 16. ROH 73 11111-.r 
SAM SMILE IUnichappell Music, Inc.. BMI). WBM. I' 
SAY MN (Raald M. Ferebee. Jr Publishing Designee 

BMVApril's Boy Munk. BMVHanoer- Tamerlane Publishing 
Corp.. BMVCbel Huodabte Music Publishing. BMLNB Music 
Publishing, ASCAP/Versatile Music, ASCAP/Don Correll Pub- 

lishing Designee, ASCAP/EMI Blackwood Music Inc., BMI), 

HLA'BM. H10081. ROH 14 

SAY A COMMAND (Diamond Blue Smith Publishing. 

BMVMusic Royale Publishing. BMVBIue Carrott Diamond Pub 
lishing, BMVThe Nickel Publishing, BMVBIueStar Publishing, 

BMI) RBH 98 

SAY HEY (I LOVE YOU) (FranticsouluSons. ASCAP/Universal 

Music Corporation, ASCAP/C-19 Later Sounds. BMVWamer- 

Tamerlane Publishing Corp BMVIXAT Music BMI), HUWBM, 
40 

SAY SOMETHING 1911950e Beach rah n uhing, 

ASCAPNJB Music ( I nSCM '.anon Produc- 

tions, BMWlarnei I BMVLive Write 
LLC, BMVDO R , Graham, 

BMVEMI Btackw -i Stoned, 

ASCAPNniversu J 4SLAP/Jerry Lee Pub - 

lishing ASCAP' 

SE ME VA LA VOZ Inc . BMVSony /AN Dis- 
o, r; : s' U 29 

SENTIMIENTOS DE CARTON ' a Music Publishing, BMI) 
LI .p 

SEX THERAPY I. Like L `s.ri. ASCAP/Dat Damn 
Dean Music, 8ML2412 S BMI/Peermusic, BMVMy 

Diet Stall Tomorrow. Inc 94' igs 01 Universal, Inc, 
BMVGod Can't Lie. BMA lid . n Co., ASCAP), HL/V/BM, 
RBH 56 

SEXY CHICK (Shapiro Bern I.. .. Co Inc . ASCAP/Editions 
Square Rivals Publishing ASP - Sully Hamory, 

AS CAP /ByeSll Productions Inc ASCAF5ony /AN Songs LLC, 

BMIPtano Songs. BM/Tulsa. BV/Ultra Empire Music, 
BML/Dipuï . s r II), HL. H100 12, LT 36 

SHE WOLF (The Caramel House Music BMVRodeoman Music. 
ASCAP/EMI April Music Inc 4SCAPEdlciones Musicales 

Clippers. S LMarnen Cho; -. Spain S A., 

SGAE/Amalh Coast Mus . -ills Songs, 

BMI Sony'AN Melody B' L' . c Corp. ASCAPÆdi- 

SHE WONT BE LONELY LONG '.''I Curb Music, BMVSweel 

1. 44, LS h9 

SIN EV IDE NCIAS Mayra Musical, BMVPacific latin Copyright 

SIN DUERER - k' ATV Mexico, ASCAP/Sony/AN Discos 
r LC, ASCAP) LT 35 

SKINNY DIPPIN' Spnmrggfish Music. ASCAP/Dazahit Music, 
. ASCAP/Big loud Songs, ASCAP) CS 50 

SLOW DANCE pokey Music. ASCAPNnivnrsal Music Cor- 
, Tennman Tunes, ASCAP/Universal Music - 2 

. AP/Millennium Md Music Publishing, 
ASCU liuyal Court Music Publishing, ASCAP/WB Music 
Corp., ASCAP/NOAmg Dale Songs Inc., ASCAP). RAW. 
RBH 85 

SMILE (Hams- Tamerlane Publishing Corp., BMVGaje Music, 
BMVNAUsnc Al Combustion. BMVBUg Music, Inc .. BMVSAR s 

Of Windswept Pacific. BMVBIess The Bikini Music, BMVJIX 

Music, BMLRvleadowgreen Music Company, ASCAPNantelay 
Publishing, ASCAP/EMI Christian Music Group, ASCAP), 

HUWBM, CS 52; H100 54 
SOBEAUIIFUL (Soul Child Music, ASCAPNniversal Music 

Corporation, ASCAP/la Kasa Sole. ASCAP/EMI April Music. 
Inc., ASCAP/Writers Guild, ASCAP) RBI 44 

SO GOOD (Maxoomb Music, ASCARDFPG Inc , ASCAP 

Music Corp.. ASCAPA B M Music Call, SESAC/Ais 
Clarke Publishing. SESAC/December First Publishing La, ..I 

SESAC/Songs In The Key 01 B Flat, Inc, SESACMoonlinie 
South. SESAC) RBH 96 

SOMEBODY COME GET ME (Black Chiney Music, 

ASCAP/Cren Of Chin Music, ASCAP/Sam Pan Music, 
ASCAP/Sony/AN Tunes LLC. ASCAP/Metanie Hallim 
Designee, SOCAN), HL RBH 89 

SOMEDAY (U Rule Music, ASCAP/EMI April Music. Inc., 

ASCAP/Melusic. Inc., ASCAP/Primary Wave Emblem, 

ASCAP/Caner Sp. Acct RMVEmblemalic, BMVYou Want How 

Much Of What Publishing, BMI). HL H100 89 
SOUTHERN VOICE (Sony /AN Tree Publishing Company, 

BMVfomdouglasmusic, BMV11Ne Monkey Music, BMI), HC 

CS 11; H10049 
SOY 7000 TUYO (Primo Music, Inc.. BMI) LT 44 

SPOTLIGHT (Radric Dads Music Grouip, ASCAP/WB Music 

Corp . ASCAP/Zone 4, Inc.. ASCAP/My Diet Stara Tomorrow, 
Ina, BMVSongs 01 Universal, Inc., BMOUR -N Music, 
ASCAPÆMI April Music, Inc.. ASCAP), HUWBM, H100 86; 
RUH 22 

STAYING IN LOVE (Ugmoe Music, ASCAPNniversal Music 
Corporation, ASCAP). HUWBM, RBH 74 

SNICK (Sixteen Stars Music, BMVFrank Myers Music, 

BMVMike Curb Music, BMVHouse Al Moraine Musc, BMI). 
WBM. CS 44 

SUCCESSFUL (Warner-Tamerlane Publishing Corp.. BMVfhe 
Publishing Designee Of Aubrey Graham, BMVLive Write LLC, 

BMVEMI Blackwood Music Inc.. BMVApril's Boy Muzik, 
BMWoung Money Publishing Inc, BMp. HUWBM, H100 85: 

RBH 25 
SUFFIE (Universal Music - Careers, BMVApa House Music, 

BM A i 7 tlerlane Publishing Corp.. BM!) LT 11 

SU VENENO r Il rm Latin Publishing. ASCAP) LT 5 

SWEAT IT OUT z 182 Music Publishing. ASCAP/WB Music 

Data for week of NOVEMBER 28, 2009 

, 
Corp ASCAP/Songs 01 Fèer. BMVMarch 91h, ASCAP/. WBM. 
RBH 77 

SWEET DREAMS (B -Day Publishing ASCAPÆMI April Music. 
Inc ASCAP /JImipub Music BMVEMI Blackwood Music Inc., 

BMIBIOw The Speakers, ASCAP/Say/AN Music UK 

PRS41ico We Is Still A Rapper. SESAC/EMI Foray Music. 

SESAC/Usher JV SESAC Publishing Designee. SESAC). HL. 

H1W13 RBH 49 

T 11111111 
TE AMO '.r DBA) IT 37 

TE IRA MEJOR SIN MI ola Musical, ASCAP) LT 3 

TE VES FATAL 1CMMLuimo Aguirre Music 

THAT'S HOW COUNTRY BOYS ROLL Cor- 

ches 

THERE IS A GOD 

THINKIN' ABOUT YOU 

Music 
'ion Sea 

06 

SAC Publishing 

I Music Cor- 
, .MI/Numbers 

Don IL in ,44 

THIS r Publishing 

Cap.BMII, 'lrH23 
THIS TIME/301 II SM -a sJIi RBH 91 

THROWRINTHEBAG(EMIApril Music Inc ASCAP /J 

Bosco Music. ASCAP/Songs 01 Poem Ltd . ASCAP/March Olh, 

ASCAP /2082 Music Publishing, ASCAPÆMB Music Corp 
ASCAP/No geieshon Entertainment. POCHAI. HLAVBM. RBH 

37 

THUG(Slim Thug Publishing BMVNoddtaclor Publishing.. 

BMVRUthlest Attack Monck ASCAP/EMI Blackwood Music 
Inc , BMVRubba Band Music BMI). HI, RBH 62 

TIE ME DOWN (New Boyz Publishing LLC. BMVGenume Origi- 

nal. BMI) 8100 SO RBH 43 

TIK TOK (Oynamile Cop Music BMIAVhere Oa Kay Al. 

BMVSor1S 0f Kna.l "' Nblislüng America, Inc 

BMUKasz Money F' ; ASCAP4Nbah Music Riblishing 
America Inc V: . all Pr,III 9.00 91 

'TL SUMMER COMES AROUND . 

1C. 

TODAY - I:rosic, 

TOES idika 

J. mix: 23 - .. 

TRUST r Wrote It ASCAPNnneror 
. t White Productions. Inc F:' ilaramuslolite, 

,r l 00H 39 
THE TRUTH h three Sags. ASCANBre8 James Cornelius 

,nag Publishing Corr BMI) CS 15.8100 

TRY IT OUT Music. ASCAP i I,i, sic. Inc 

AMID ..:sic, Inc.. 

TRY SLEEPING WITH A BROKEN HEART . Above Music. 

y,.gnt Control), HL, 

TU DEFECTO -., Lain Copyngghhl Inc.. ASCAP) LT 31 

TWANG imy Mountain, BM UBug Music. Inc., BMVMarvel 
Elan Music. BMLSongs Of Windswept Pacific. BMWIbe Room 
nutro BMI'Jimbalaya Music. BMVBPJ Administration. AMO, 

TWO IS BETTER THAN ONE MurAr Johnson Music. 
ASCAP). HL H10048 

Li WM 
UNDER - ,. ` c. -sick fountain Music, 

ASC/A Sdonw Il Ois Munk. ASCAPÆMI April Music, Inc. 
ASCAPNoTirg Dale Songs Inc ASCAPAnnmlrslic HiP, 
AS( : 't i- . n ASCAP/Sengs4ronnie. 
1 Ii Thailand Mime 

.M nroe Tamerlane Pub- 

lish , . . t 1Ubhshrng -BMp, 
HUW6'; 

UNDERTOW " Fake Music. ASCAP/EMI April Music Inc.. 

ASCAPJL t Allie Music. ASCAPNIOinla Beach Music 

Publishing AsaAP /WB Music Corp_ ASCAPMIIIIennum Kid 

Music Publishing ASCAP/BMG Rights Maragemenl (UK), 
PRS11 HL/WBM, H100 100 

UPPoSING IWama- Tarllerlane Publishing Cape BMI), WBM, 
H100 53 

USE SOMEBODY (Matta Sleet ASCAP/Songs 01 Comlws- 
lion Music ASCAP/Music Of Windswept, ASCAP/Fellowill 

Music ASCAP/Mcfealess Music. BMV&A Music, Inc., 

BMVColee. Tea or Me Publishing, BMI) HIOD 22 

VIDEO PHONE (B -Day Publishing, ASCAP/EMI Opel Music. 
Inc ASCAPAOVegas Publshing Company. Inc.. ASCAP/RO 
Practice, BMVTeam S Dot Publishing BMVAngela Beyince 
Music. ASCAP). HL. RRA 61 

WASTED Srntane's Daddy Music, ASCAP/EMI April Music. 
APBadric Davis Music Group, ASCAP/WB Music 
,PAPhirst N' Gold Publishing, BMVWarner -Tamee n 
g Corp.. BMI). HUWBM. H100 42. RBH 7 

WE BE STEADY MOBBIN' (Warner-Tamerlane Publishing 
MI,Young Money Publishing Inc BMVWB Music 

-SOAP /)list's Nblishing Group West. ASCAP/Radric 
. r,lr Group ASCAP) WL1M -RBH 45 

WELCOME TO THE FUTURE ' ist' ill Sea Gayle Music, 

WE WEREN T BORN TO FOLLOW oUI torsal- PulyGram Inter- 
ul vi Publishing, 

Ilh 't,WBM 
AN lu 

Hr 
ut 
0068 

LLL AsPAPiAggressive Music. 

WHATCHA SAY (Jonathan Rotem Music BUN/Sony/AN Songs 
LLL BMVEyes Above Haler Music ASCAP/SonyAN Tunes 

LL c A5CAP4magem Songs Ltd PRSAlino Music Corp , 

1ri Hesroulm., BMV1mng Music. Inc., BMVBetu- 
n iMl)H100 3 

WHATEVER YOU LIKE (Crown Club Publishing, BMI/Wamer- 2 
n sh +g Corp.. BMVJimipub Music, BMVRicco v a 

al , ASCAPÆMI Blackwad Music Inc., BMI/David 
MO HL/WBM, H100 88 

WHAT IVE BEEN WATING FOR (Brian McKnight Music LLC. 
6H29 Ñú 

WHEELS ',1J. Twelve Music, OMIT love The Nok Rock Music- .; 
OI Lmiversál, Inc., ration rig Onan A Hock Music. _q 

ó 
tfispc Corporation. ASCAPÆIyinngg Fartons 

,IC, Inc. BMI) HL/WBM, H10093 
WHISTLIN' DIXIE a; a Rbli De, 

-"uousAC M 
shing 

Category 
signee 

5, 

[SAC( CS 39 

WHITE LIAR - tL6lishirg Company, BMVArdi 
Tllewhtrl Music RMVCamival Music 

li I Music, BMI), HL, CS 13. H100 38 
WHO SAYS r Harm MUSIC. ASCAPSenry/AN Tunes 

WHY 'SCAPACG Alliance Musa. 
' nT BMVMayIO I Can Music, 

WHY DON T WE JUST OANCE EN Tree fashig 
1' Crosstown Uptown 

Artrerlo Inc 

520;H100 99 
WORK HARD, PLAY HARDER , '' TA Cross Keys Music 

(1.1 g 1ssAl I it . Pt sic ASCAP/Middie 
Child 1 Music. BMVB V Loud Bols, BMVWaner- Tamerlane 
Publishing Corp, BMVJ Maley Music. ASCAP/Do Write 
Music. LLC, ASCAP), HUWBM, CS 55 

YA ES MUY TAIDIE (RCP Publishing. ASCAP) LT 15 

YESTERDAY A. Fnaas Publishing ASCAP/WB Music Corp. . 

ASCAP /Mist 101 Publishing Group. BMV020184 Music, 
BMVGods Mic Music, BMIAWaner-Ta erlane N511551rg 

Corp BMVMisI 8761 shinq Group West ASCAP/rerrance Bat- 
P bi ESCAPE WBM, RBH 58 

YOU BELONG WITH ME -WAN Tree Publishing Carpany, 
' Pittinngg Shed Music. SESAC/Bar- 

i SESACA00 BMI), HL H100 74 

YOU'RE NOT MY GIRL r o Publishing, ASCAP) 
SAH &: 

I CHARTS LEGEND on Page 47 

E. 
hy 

órn 
óó 
x áP 
D 

www.americanradiohistory.com

www.americanradiohistory.com


TU RNIAHL 
Send submissions to: exec @billboard.com 

RECORD COMPANIES: Sony Music Nashville names Kerri 
Fox- Metoyer VP of sales. She served in the same role at 
Walt Disney Records. 

EMI Music names Shane Naughton CFO and Kyla Mullins 
general counsel, effective in February 2010 and Nov. 24, re- 
spectively. Naughton currently serves in the same role at 
UBM Information, and Mullins was group legal director 
and a member of the executive committee at ITV. 

Warner Music Group in London promotes Jim Reid to the 
newly created role of senior VP of synchronization for Eu- 

. rope. He was head of film, TV and advertising at 
Warner /Chappell Music U.K. 

PANTLE 

TOURING: Buddy Lee Attractions names Kevin Neal pres- 
ident. He was senior VP. 

APA taps John Pantie as a music agent for its concerts 
department. He was an agent at United Talent Agency. 

Live Nation Florida names Carlos Orjuela Latin talent 
buyer. He previously ran his own booking and concert pro- 
motion agency, Orjuela Music. 

-Edited by Mitchell Peters 

W()R I(S 
ARTISTS HELP BABY WINSTON 
Pixies frontman Black Francis may have his hands full balanc- 
ing family life (he and his wife, Violet Clark, have five kids), 
an ongoing Pixies tour and a solo career, but it didn't take much 
convincing for him to participate in a two -night musical /com- 
edy benefit in Los Angeles for 9- month -old Winston Bertrand, 
who was born with lymphatic and venous malformations. 

"I saw one picture of Winston and I said, 'Alright, I'm in,' " 

Francis says. "He's too cute, I can't stand it." 
The first Winston Calling 

benefit show will be held Dec. 

8 at the Echoplex and feature 
Francis performing solo and 
with members of the Pixies, 
plus appearances by "Weird 
Al" Yankovic (who plans to 
sing the Pixies song "I 
Bleed "), Michael Penn, Flea, 

the 88, Grand Duchy and members of Love & Rockets and She 
Wants Revenge. The following night at the Echo will feature 
comedy sets by Tim & Eric, Bob Odenkirk, Pixies drummer 
David Lovering and another performance by Francis, who will 
host each night. 

"I'm hoping to raise $30,000 through this benefit," says 
Clark, who helped organize the events and plays in the band 
Grand Duchy with Francis. "It would be nice to see it become 
a yearly benefit, at least for a few years until [Winston is] out 
of the dark times." 

Money raised will go to Winston's family. Clark has also 
started Winston's Village (winstonsvillage.bbnow.org), a Web 
site to help raise funds for his medical bills. 

Clark became "e -mail buddies" with Winston's mother, Jen- 
nifer Bertrand, after reaching out on MySpace to congratulate 
her for winning season three of HDTV's "Design Star." "Since 
our whole family was kind of addicted to HDTV at the time, 
we had all been rooting for her," Clark says. 

Several e-mails later, Clark learned about Winston's condi- 
tion and decided to help. "As a mother of five, it hit a really 
deep chord with me and I was moved," she says. "I was heart- 
broken for her family." -Mitchell Peters 

'ICI31'_AI' 

From left: CMA Winner James Otto, 
Randy Travis, Warner Bros. Records 
CEO /chairman Tom Whalley, John 
Rich and Tom Gossin of Gloriana at 
the Warner Music Nashville post- party. 

RIGHT: Universal 
Music Group 
Nashville cele- 
brated multiple 
CMA wins with 
an after -party for 
staff, artists and 
managers at 
Cantina Laredo. 
From left: 
Julianne Hough, 
Rascal Flatts' Jay 
DeMarcus and 
UMG Nashville 
chairman Luke 
Lewis. PHOTO COUR- 

TESY OF PEYTON HOGE 

From left: Singer /songwriter Lu B C of Recôrds 
Nashville president/CEO Mike D gan; a aywood, 
Charles Kelley and Hillary Scott of Lady"Aniebellum; and 
Darius Rucker at the Capitol Records pot-party at Sambuca. 
PHOTO: COURTESY OF RICK DIAMOND /GETTY Ifni SES 4,R - ' I i If1. 

RIGHT: Universal Records 
South celebrated country 
music's biggest night with 
newcomer Baylie Brown. the 
Eli Young Band, two -time 
nominee Randy Houser and 
former CMA winner Joe 
Nichols. In the front row, from 
left: Eli Young Band's Chris 
Thompson, Nichols, Universal 
Records South president Mark 
Wright, Brown, Universal 
Records South senior VP /GM 
Fletcher Foster, Houser and 
EYB's James Young. In the 
back row, from left: Eli Young 
Band's Mike Eli, Universal 
Records South VP of promo- 
tion Teddi Bonadies and 
EYB's Jon Jones. 

2009 COUNTRY 
IVIIJSIC ASSN. 
AWARDS 
The 43rd annual Country Music Assn. 
Awards (CMAs), held Nov. 11 at the 
Sommet Center in Nashville, were co- 
hosted by Carrie Underwood and 
Brad Paisley. Paisley picked up two 
of the night's honors: male vocalist 
and musical event of the year for his 

duet with Keith Urban, "Start a Band." 
Taylor Swift made history when she 

became the first female solo artist in 

more than a decade and the youngest 
performer to take home the enter- 
tainer of the year award. Swift also 
picked up the trophies for female vo- 
calist, album ( "Fearless ") and music 
video ( "Love Story ") of the year. 
Other winners included Darius Rucker 
(new artist), Lady Antebellum (sin- 
gle of the year for "I Run to You ") and 
Sugarland (vocal duo). 

From left: Valor,, Music VP of prom ` pn 
Loba, Reba McEntire, Big Machi oua 
president /CEO Scott Borchetta' r 
Swift watch a rebroadcast of 
winning moment for entertainer .ä year at 
the BMLG CMA after -party. PHOTO COURTES! OF RICH 

KA LO NICK 

INSIDE TRACK 

Sony Music Nashville welcomed artists and special guests to its CMAs after - 
party. In the back row, from left: Sony Music Nashville VP of promotion Skip 
Bishop, show presenter and nominee Jake Owen. Kix Brooks, Sony Music 
Nashville executive VP of A &R Renee Bell. Ronnie Dunn, Sony Music 
Nashville VP of marketing Tom Baidrica and Sony Music Nashville senior VP 
of sales and operations Paul Barnabee. In the front row. from left: Sony 
Music Nashville execut ve VP Butch Waugh, Brad Paisley. Martina McBride. 
Miranda Lambert, Carrie Underwood, Barbara Mandrel) and Sony Music 
Nashville chairman Joe Galante.:°I I)TO COURTESY OF TONY PHIPPS 

NEIL SERVES UP `TEQUILA' 
Mötley Crüe may be taking 2010 off, 
but fans will still see plenty of front - 
man Vince Neil. 

The singer is working on "Tattoos 
and Tequila," his first solo studio album 
since 1995's "Carved in Stone." He 
plans to hit the studio the first week 
of December, with Night Ranger's Jack 
Blades producing, and have the title 
track first single out in January, fol- 
lowed by the album in March and a tour 
in the spring and summer. 

"It sounds like rock'n'roll. It sounds 
like me, basically," Neil says of the new 
material, which comes on the heels of 
the Crüe's new "Greatest Hits (Up- 
dated)" album. "I'm not going to go out 

and do any experimentation with stuff. 
I've done that before. I've found what I 

do best is sing straight -ahead rock'n'roll, 
and that's what I set out to do here." 

Neil says Blades "has been a buddy of 
mine forever." The two worked together 
on the 1992 single "You're Invited (But 
Your Friend Can't Come)," and both 
have homes in northern California near 
San Francisco. "Jack has a studio up 
there, so it's convenient to work on 
music and just hang out." 

Neil -who owns tattoo parlors, a 

tequila brand and a growing restaurant 
chain- anticipates working on new Crüe 
music in 2010. The group is also gearing 
up for its 30th anniversary in 2011. 
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Lionsgate v irman Michael Bums (left) 
discussed the company's future in his keynote 
interview with Hollywood Reporter New York 

bureau chief /business editor Georg Szalai. 

Dow Jones & Co. managing ed for of fin lcial info 
Dave Barry (far left) moderate the "Ready to Pot 
in Media Value" panel with (froh left) Kohlberg, KI 

Co. director Tom Uger; Loughlin Meghji i Co. man 
Kevin Shea; the Salter Group p incipal Rqy Salter; and Boston 
Ventures managing director Vikrant Raites. 

rtiatio servic s 
ice: T e Futu 
Avis, R berts 
ging director j 

Songwriter /producer, "American Id I" judge, Warner Bros. 
Records senior VP of A &R and Arth se Entertainment owner 
Kara DioGuardi sits down for a discu ' n with Billboard editorial 
director Bill Werde at a,private receptiolaponsored by Cisco. 
DioGuardi also keynoted during the conference. 

EQ:I,TR_tLY K,RI5T.,.J..NA.Ty.NZ(, 

International Creative 
Management chairman /CEO 
Jeff Berg (right) discusses the 
film business in the 21st 
century during his keynote 
interview with Hollywood 
Reporter editor Elizabeth Guider. 

moor 

IVI I_ I) I A AND IVI C) \ I_Y CONFERENCE 
The third annual Media and Money Conference, hosted by Nielsen and Dow Jones, 

was held Nov. 12 -13 at the Roosevelt Hotel in New York. The two -day event was 

designed to unite the most important forward -thinking leaders in the evolving 
media and entertainment landscape to discuss its challenges and opportunities. 
Event sponsors included Booz & Co., the Salter Group, Cisco, Loeb & Loeb, Lough- 

lin Meghji + Co., the Boston Consulting Group, SNL Kagan, UK Trade & Investment 
and MOZes. PHOTOS COURTESY OF LUIS GARZA /JOWDY PHOTOGRAPHY 

New York Giant chairman /exe 
Steve Tisch (rig t) stands with 
sportswriter Matthew Futtermad = 

keynote interview, which discu 
gente of the sports and entert- 

/co-owner 
eet Journal 
to his 
conver- 

t worlds. 

Prior to his ke ote 
Partners presid-nt 
stands with Wall Steve 
reporter Peter Lattma 

rview, A 
e Yudko 
Journal s 
who mo 

AOL chairman /CEO Tim Arm 
questions from attendees after 
interview with Mediaweek senio 
digital media Mike Shields. 

ng takes 
k note 

From left: Fantasy Sports ` - ntures CEO 
Christopher Russo, IMG Consulting global 

head David Abrutyn, LenBermanSports.com 
sportscaster Len Berman, Madison Square 
Garden _Sports president Scott O'Neil and 

ESPN preeeent of c stomer marketing and 
sales Ed Erhardt prior to their panel, 

Sports Compe a as an Entertainment h 
Option," which Berman moderated. 

Liberty Media pest t /CEO reg 
Maffei (right), who , noted uring the 
first -day luncheon, was also i terviewed 
by Mediaweek editor in chief /associate 
publisher Michael Bürgi. 

Speakers on thj'Controlling Co nt in a Digital World" panel from left: Rainbo Media president /CEO Joshua Sepan, Yahoo 
VP of media Jimmy Pitaro, Verizon Communications VP of content strategy and quisiticn Terry Denson, Vevo president /CEO 

Rio Caraeff and Booz & Co. partner /leader of global media and entertr nment Christopher Vollmer, who moderated. 

"The Advertiser's Perspective: Harnessing Social Media" participants, from left: Boston Consulting Group 
senior partner /managing director John Rose, Deep Focus CEO Ian Schafer, Clear Channel executive VP/ 
president of global media sales John Padilla, PepsiCo global director of digital and social media Bonin Bough, 
Facebook VP of U.S. sales Tom Mix and Nielsen executive VP of digital strategic services Pete Blackshaw. 

News Irman /president /COO Chase 
Carey (left ussed during his keynote interview 
with Wall Street Journal reporter Shira Ovide how 

the company is navigating the digital world, why 
free content doesn't make sense and how movie 

studios and TV networks can stay relevant. 
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WITH EXCLUSIVE DECADE-END 
CHARTS AND ANALYSIS 
The issue referenced year-round by the most 
powerful people in the world of music 
Covering: TOURING PUBLISHING TECHNOLOGY and more! 
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.1.1up_wi...L.L.C.v../te., 
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On Sale: December 12 

Issue Ad Close: December 4 
Special Section Ad Close: November 25 

ADVERTISE TODAY! 
New York: 646 654.4759 

Los Angeles: 323 525.2299 
Nashville: 615.352.0265/615.376.7931 

Latin America: 973.452.3528/305.864.7578 
UK: 44.207.420.6075 

Australia: 0402.431.106 

SPECIAL DOUBLE ISSUE 250+ CHARTS 
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Two SPECTACULAR NIGHTS FOR BM 
SONGWRITERSWID PUBLISHERS! 

CMA SONG OF THE YEAR. -IN COLOR,- 
WRITTEN BY JAMEY JOHNSON, LEE 
THOMAS MILLER AND JAMES OTTO. 

LADY ANTEBELLUM, CMA VOCAL GROUP 
OF THE YEAR AND SINGLE OF THE YEAR. 

TAYLOR SWIFT. CMA ENTERTAINER OF THE YEAR. FEMALE 
VOCALIST OF THE YEAR. ALBUM OF THE YEAR AND MUSIC 
VIDEO OF THE YEAR. 

SUGARLAND, CMA VOCAL 
n) 1-tr EA 

KEITH URBAN, CMA MUSICAL 
EVENT OF THE YEAR. 

TAYLOR SWIFT AND NATHAN 
CHAPMAN. CMA ALBUM OF 
THE YEAR, FEARLESS. 

BARBARA MANDRELL AND ROY CLARK 
COUNTRY MUSIC HALL OF FAME INDUCTEES. 

RONNIE DUNN AND KIX BROOKS 
RECEIVE THE PRESIDENT'S 
AWARD AT THE BMI COUNTRY 
AWARDS. BROOKS WAS ALSO NAMED 
CMA BROADCAST PERSONALITY OF 
THE YEAR. 

BMI COUNTRY PUBLISHER OF THE YEAR SONY/ATV MUSIC 
PUBLISHING'S TROY TOMLINSON AND MARTIN BANDIER, 
DEL BRYANT, BM1 ICON KRIS KRISTOFFERSON, BMI 
COUNTRY SONG OF THE YEAR HONOREE TAYLOR SWIFT, 
BMI COUNTRY SONGWRITER OF THE YEAR BOBBY PINSON, 
AND JODY WILLIAMS, CLAY BRADLEY AND PHIL GRAHAM 
AT THE BMI COUNTRY AWARDS. 

,YANT, 
KRI*TOFFERSON. JODY VVILLIA 
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