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“the new tunes were relentless in their drive, careening from tightly woven verses to horizon-scanning choruses.” - €lye New 1Jork €imes

“the underlying vibe is both retro and somehow outside of time — like 0 memory made sweeter than the real thing it calls.” (A-) - Entertainmem

“...more musically confident than ever...an exuberant rush of guitar pop..sleek and clean..” wrd % - 25k

“Phoenix is...armed with hooks primed for a mainstream embrace. Best New Music - 8.5" - PitCthI‘k'

“...blending retro and futuristic sounds with a panache shown by few contemporaries..sprightly rock rhythms and shimmering guitar licks intertwine
beautifully with Thomas Mars’ lead vocals...” - Billboard

"...unbridled displays of emotion. Their hooks are hypnotherapeutic." - | Jf:\8] ¥:d

“"Wolfgang Amadeus Phoenix’ is a warmly inviting record, the rare record that successfully emerges ambient textures with exuberant melodies. There's
a hypnotic quality to nearly all of these songs...” - {08 Angeles Gimes

“_..another keeper that will have listeners hitting the repeat button.” %% - |

“_..Phoenix establish(es) itself as one of the year's next breakout stars.” (A) - NI L2 BRRY

"fulsome bursts propulsive joy...both classy and classic.” Wk - S JI—20

ALTERNATIVE PResS

“The whole album vibrates with energetic addictive melodies...Phoenix is the perfect ‘step-it-up’ soundtrack” - N1 VORK

”...one would be hard-pressed to find a more succinct piece of musical perfection this year...” - relix

N

™
Management: Simon White & ‘ wearephoenix.com L s

Kobalt Lovaurte Glassnote

Chris Gentry/Coalition " glassnotemusic.com
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ON THE CHARTS
® ALBUMS ARTIST / TITLE

THE BILLBOARD 200 f{ 62 § &2/ .

TOP INDEPENDENT [| 64 [ JASON ALDEAN/
JAY-Z/
THE BLUEPRINT 3
TOP INTERNET f 64 | MUSE/
MONSTERS OF FOLK /
65 MONSTERS OF FOLK
TAYLOR SWIFT /
69 FEARLESS

TOP DIGITAL § 64

HEATSEEKERS ALBUMS

TOP COUNTRY

RICKY SKAGGS
TOP BLUEGRASS | 69 ] SOLD: SONGS MY n{m LOVED

TOP R&B/HIP-HOP | 70 | MY/ .
TOP CHRISTIAN [| 72 | SHLLET/

TOP GOSPEL || 72 || MARY MARY/ UPFRONT 6 Retail Track

TOP DANCE/ELECTRONIC | 73 | HADY GAGA/ 5 A ‘CURRENT’ AFFAIR 8 Digital Entertainment
TOP TRADITIONAL Jazz | 73 &mlmu/ ‘Embeddgd’ provides a 10 Latin
new music documentary 12 Global
TOP CONTEMPORARY JAZZ | 73 | o esstonts outlet on TV. 16 Q&A: Tim Schafer

TOP TRADMONAL CLASSICAL | 73 | faee "¢/
|
TOP CLASSICAL CROSSOVER |f 73 I DAVIO GARRETT / FEATURE S
TOP WORLD { 73 J| FORICO Y GABRIELA/ 18 STANDARD DEVIATION After selling

1111

20 million albums to the housewife demo,
Michael Bublé evolves beyond singing slick
versions of classics on “Crazy Love.”

22 THEHOTTEST BRAND IN THE LAND
Kiss has rocked merch for 35 years—and now the band
is continuing its dynasty with Wal-Mart.

25 THE RIGHT STUFF As music sales fall,

merchandising rights take center stage in 360 deals.

26 YOU CAN ALWAYS GET WHAT YOU WANT
Bravado prepares a merch blitz for the Rolling Stones and
Michael Jackson’s estate.

TOP LATIN | 74 || ELLY FURTADD/

@ SONGS PAGE  ARTIST/TITLE

THE BILLBOARD HOT 100 | 66 || |He StACK EYED PEAS/

TAYLOR SWIFT /
YOU BELONG WITH ME

HOT DIGITAL SONGS { 67 | hinge suruaey

65 CHRIS YOUNG /
| GETTIN' YOU HOME (THE BLACK DRESS SONG)

68 THE BLACK EYED PEAS /
1 GOTTA FEELING

MILEY CYRUS /
68 THE CLIMB

ADULT TOP 40 || 68 | KNGS OF LEOK/

ROCK SONGS || 68 || AUCE I CHANS /

~c || SICKPUPPIES /
YOU'RE GOING DOWN

HOT 100 AIRPLAY || 67

HEATSEEKERS SONGS_J

MAINSTREAM TOP 40

ADULT CONTEMPORARY

@ ocC 4 . .
MEERQASE § 68 29 KISS The touring and merchandising powerhouse

is back with “Sonic Boom.”

43 BETTING ON A GOOD TIME 1he 10th annual

Latin Grammy Awards return to Las Vegas.

MUSIC IN EVERY

BSE HUNGRY LIKE THE ISSUE

HERITAGE ROCK || 68 | ALICE I CHAINS/

HOT COUNTRY SONGS | 69 | ot

MAINSTREAM R&B/HIP-HOP | 70 L DRAKE FEAT. TREY SONGZ & LiL WAYNE /

SUCCESSFUL
L B
1 JAY SEAN FEAT. LIL WAYNE /
RHYTHMIC | 70 | joun

ADULT R&B | 70 | ML

~ o || JAY-Z, RIHANNA & KANYE WEST / M
HOT RAP SONGS [ 70 | aun s row S WOLF Wolfmother 4 Opinion
HOT R&B/HIP-HOP SONGS | 71 | ol L fights back after 60 Marketplace
CHRISTIAN SONGS | 72 RPEF:IIELLI.AI:US'JESNAGIG&DEAN/ lineup change. 61 Over The Counter
HOT CHRISTIAN AC SONGS | 72 § PHILLIPS. CRAIG & oEan/ = 35 6 Questions: Rosanne - anEkiliaeh
i 7§ reviavon sows Cash, Global Pulse 62 Charts
CHRISTIAN CHR | 72 § SKUET/ 56 Reviews 77 Executive Turntable,
HOT GOSPEL SONGS | 72 || BEEE & CELE WiNaNs / 58 Happening Now Backbeat. Inside Track
HOT DANCE CLUB SONGS | 73 | MARIAH CAREY/ ON THE COVER: lllustration by Asaf Hanuka
s CASTADA/
SETT ) e HOWE FRONT
SMOOTH JAZZ SONGS § 73 ] DARREN RAHN/
HOT LATIN SONGS || 74 | NELLY FURTADO/
HOT MASTER RINGTONES | g [ A% RIHANNA & KANYE WEST/ NEW BILLBOARD.COM MOBILE TOURING REGIONAL MEXICAN
' The latest exclusive ENTERTAINMENT LIVEE At the 2009 Billboard The music summit—Oct. 8-
_ARTIST/TITLE content on Billboard.com This Oct. 6 conference at Touring Conference—Nov. 9 at Los Angeles’ Hyatt
TOP POP CATALOG || 41 || [HEBEATLES/ includes video interviews the Omni Hotel San Diego 4-5in New York—Ozzy Regency Century Plaza—
with Linkin i i i i i
TOP MUSIC VIDEO SALES | 1 I m:ﬁ:%"é:cm“/ Park and the to .be presgnted by Logic Osbourne V\{I” receive the will feat.ure an |n.dustry
e cast of “Fame.” Also, watch  Wireless will feature Legend of Live honor panel with the Rivera
HOT VIDEOCLIPS B #1 ¥ oy geions wen ve ' behind-the-scenes footage  keynotes from Pete Wentz,  during the Billboard family—Pedro, Jenni, Juan
TOP DVD SALES § #1 || THE OFFICE: SEASON FIVE of Harry Connick Jr. AT&T’s Rob Hyattand EMI’s  Touring Awards. For more and Lupillo—and a Q&A
Syd Schwartz. More at information, go to with Alejandro Fernandez.
billboardevents.com. billboardevents.com. More: billboardevents.com,
OCTOBER 3, 2009 | wwwbillboardbiz | 3
J www americanradiohistorv.com
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Small Stations

The CRB Needs To Protect Tiny Webcasters, Not Just Commercial Operations

BY JOHNIE FLOATER

Which radio platform provides airplay
for the most acts? Jack FM? Sirius XM?
Pandora? The answer may surprise you.
It’s the tens of thousands of small web-
casters that make up the “long tail” of
Internet radio. They may be small in
size, but they are great in number.

In 2007, when the Library of Congress’
Copyright Royalty Board (CRB) an-
nounced the 2006-2010 per-song royalty
rates for online streaming of music—
which were considered so high that many
webcasters would have had to shut
down—many companies and listeners
complained. Congress eventually inter-
vened, and a number of medium and
large webcasting groups negotiated lower
royalty rates with SoundExchange, the
organization designated by the Librarian
of Congress to collect royalties from web-
casters. Pandora has even predicted prof-
itability in 2010. But all is not well.

Live365, an aggregator of 6,000 user-
created, small Internet radio stations,
has not signed on to any of the SoundEx-
change alternative rate deals, which fo-
cused only on the needs of the large
multimillion-hour-per-year webcasters.
These deals fail to address the needs of
tens, if not hundreds, of thousands of
small webcasters.

Accurate tracking of every perform-
ance by these webcasters is the only way
artists and copyright owners can be paid.
This is complicated and costly, since
webcasters must not only record which
tracks were played, but also the exact
number of people that heard each
song—something terrestrial and satel-
lite radio have never accomplished.
Small webcasters also can’t always gen-
erate enough revenue to pay royalties.
Many small stations don’t have money
for an ad sales team, and even those that
do don’t have the scale to meet advertis-
ers’ minimum audience requirement.
Tens of thousands of these small web-
casters have found it easier to ignore the
rules and not pay any royalties at all.

There is a solution: Thousands of
other small webcasters have signed up
with services like LoudCity and Live365
to leverage the benefits of aggregation.
Although each station may webcast for
! FOR THE RECORD
' A story in the Sept. 26 issue
| should have reported that
I Mary Mary’s 2009 hit “God in

Me” was the duo’s first Bill
board Hot 100 hit in nine years,
not that the pair had taken a
nine-year hiatus.
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just a few thousand hours per month,
the combined hours provide enough of
an audience to attract advertisers. Rather
than have every station try to track and
pay its own royalties, each benefits from
a shared system that can track all their
performances and pay the various roy-
alty organizations. They can also pur-
chase bandwidth in bulk to keep their
costs down.

Even now, however, SoundExchange’s
percentage-of-revenue rates for small
commercial webcasters (SCW) require
an upfront $2,000-$5,000 annual min-
imum license fee for each webcaster.
This in effect penalizes small webcast-
ers, as the minimum fee is many times
more than the normal per-performance
rates they would pay. And aggregating
thousands of webcasters into a single
service results in total listening hours
and revenue that exceed the SCW eligi-
bility rules. This, in turn, deprives the
participating small webcasters from he
opportunity to take advantage of the per-
centage-of-revenue rates that Congress
specifically intended for them.

Our proposal is to let aggregators pay
a combined minimum for all their par-
ticipating small webcasters and take on
the reporting, compliance, administra-
tion and payment obligations similar to
those that would apply to any large mul-
tiple-station webcaster—but allow the
individual owners to pay royalties at the
percentage-of-revenue rates provided
under the Small Webcasters agreement.
That would keep webcasting affordable
for these small companies and allow
many more performers and copyright

owners to receive airplay—and appro-
priate royalties paid.

The aggregation of these thousands
of stations into a single licensee would
also benefit SoundExchange by reduc-
ing its overhead. In addition, many
more artists and copyright holders will
be given the chance to develop a fan
base and make money from the sales
of downloads, tickets and merchandise.
Each month, thousands of individual
small webcasters use the Live365 plat-
form to stream music featuring more
than 250,000 artists.

The next CRB rate-setting proceed-
ing for the period 2011-2015 is about to
begin in earnest, and Live365 and its
webcasters are preparing to address
these concerns in front of the Copyright
Royalty Judges. But we first want to
make sure that we are presenting our
case to the proper rate-setting body. Re-
cently, the validity of the appointment
of the CRB judges has been challenged
on constitutional grounds, and one ap-
pellate judge opined that this “raises a
serious constitutional issue.” There-
fore, in early September, we filed a mo-
tion for preliminary injunction on
behalf of all participating parties ask-
ing the court to rule on the constitution-
ality of the judges’ appointments before
the latest CRB proceeding continues.
Millions of dollars will be spent for
naught in these hearings if it is later de-
termined that the judges were ap-
pointed erroneously.

Whichever agency or court we bring
our case before, we sincerely hope that
SoundExchange, the CRB, Congress and
others that participate in the royalty-set-
ting process see the benefits to all par-
ties in our proposal. We believe that it
will help the hundreds of thousands of
artists deserving airplay, the tens of thou-
sands of small webcasters spinning their
favorite songs and the millions of lis-
teners discovering the real depth and
breadth of music. e
Johnie Floater is GM of media for
Live365, where he helps oversee
thousands of Live365 webcasters. He
has an MBA from UCLA’s Anderson
School of Management and 30 years of
experience in various marketing, sales
and management jobs in the online and
radio businesses.
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>>>RESEARCH
PREDICTS APP
‘GOLD RUSH’
Research from the
Yankee Group
estimates that nearly
7 billion U.S.
smartphone app
downloads will
produce $4.2 billion
in revenue by 2013.
The number of
smartphone users is
set to quadruple to
160 million during the
same period,
resulting in an app
market “gold rush,”
Yankee Group says. In
two new reports, the
group recommends
that consumer
developers focus on
RIM’s BlackBerry and
business app
developers target
Apple’s iPhone and
Google’s Android
platform.

>>>NEW
JACKSON
SONG, ALBUM
COMING

A new Michael
Jackson song titled
“This Is It” will be
released as a single
Oct.12. The song is
part of a two-disc
album of music
inspired by the
upcoming “This Is It”
film, which chronicies
Jackson’s final days
rehearsing for his
comeback concerts
before his death. The
“This Is It” double-
album will be
released woridwide
Oct. 26 and in North
America Oct. 27.

>>> LIVE
NATION, BET
PARTNER

Live Nation has
partnered with BET
Networks to produce
a series of U.S. tours
that are set to visit
Live Nation-owned
House of Blues
venues and other
clubs and theaters
across the country.
The new partnership
will launch this fall
with the 106 & Park
tour, which will
feature co-
headliners Trey
Songz and Mario.
The tour begins Sept.
29 at the House of
Blues in Los Angeles
and will visit major
U.S. cities through
November.

A NSY o] BY ANN DONAHUE

A ‘Current’ Affair

‘Embedded’
Provides A New
Music Documentary
Outlet On TV

Mos Def'is in a Tokyo hotel room,
wearinga bathrobe and smoking
acigarette. He's holding forth on
the differences between Japan-
eseand American culture, reveal-
ing how impressed he is by the
intensity of the local hip-hop fans
who have been filling clubs fora
week to see him perform.

It's an intriguing look at the
thought process behind his
charismatic onstage persona—
and it’s all part of the debut
episode of “Embedded,” Cur-
rent TV’s new hourlong music
documentary program that airs
weekly starting Oct. 14.

Besides Mos Def, the initial
run of six episodes will feature
Common, Ben Harper, Thiev-
ery Corporation, Silversun Pick-
ups and the Decemberists.

Inanera when networksare
slashing production budgets in
favor of cheaper, quick-hit real-
ity programming and when in-
formative TV music segments
are rarely more than two min-
utes long, Current TV’s “Em-
bedded”is athrowback toa time
of pre-YouTube attention spans.

After the first run of six
episodes is completed, the
channel will debut a few “best
of” compilations from all of the
shows, and then planstoairan
other six-episode season in the
coming months, according to
Davis Powers, VP of music pro-
gramming at Current TV.

“No one is committing to this
type of music programming in
the television space,” Powers
says. “We wanted to commit to
doing real music journalism
and documentaries—and that

comes with working with the
artists on the ground floor.

For the Mos Def episode of
“Embedded,” that meant spend-
ing seven days with him as he
performed at venues in Tokyo
and Osaka. Mos Def appears in
clubs affiliated with Billboard
through a licensing deal with
Hanshin Contents Link.

“When we're talking to these
artists,” Powers says, “the
things that they don’t think will
be compelling are actually the
things we hang on the most.”

In an episode featuring the
Decemberists, the focus is on
portraying a band in its home-
town “and what they like to be
surrounded by in the midst of
them preparing for a very am-
bitious tour,” she says. In an-
other episode, Silversun
Pickups are seen in the promo-
tional whirl of the week before
their album “Swoon” was re-
leased in April 2009.

The “Embedded” team that
travels with the artists is inten-
tionally small, usually consist-
ing of Current TV senior
producer of music program-
ming Alex Simmons and exec-
utive producer Mark Rinehart.
That intimacy gives them the
flexibility to build “Embedded”
documentaries around an
artist’s lifestyle, which has been
the show’s primary draw for la-
bels, artists and managers.

“Instead of spending 10 min-
utes on the phone with some-
one, you can really see what
their lives are like,” Simmans
says. “It makes them much
more interesting subjects.”

In addition to each episode’s
main artist documentary, “Em-

bedded” features shorter seg-
ments that focus on emerging
artists. The show hasalso part-
nered with Web site La Blo-
gotheque, which is providing
short videoclips of live perform-
ances by acts like Passion Pit,
Amanda Palmer and K’Naan to
close each episode.

Founded in 2005 with fund-
ing from former Vice President
Al Gore, Current TV is available
on select cable and satellite
providers, including Comcast,
Time Warner, DirecTV and
Dish Network. It recently cap-
tured international headlines
when North Korean authorities
detained Current TV journal-
ists Laura Ling and Euna Lee
for nearly five months before
releasing them in August. For-
mer MTV Networks president
Mark Rosenthal was named
CEO of the channel’s corporate
parent, Current Media, in July.

To enhance the appeal of
“Embedded” among Current
TV's target demographic of 18-
to 34-year-old viewers, the net-
work’s Web site will feature ad-
ditional performances and
outtakes of artists who appear
on the show. The show’s Mos
Def'episode will be available on-
line to stream in its entirety. In
addition, Current TV reached
a deal with Virgin America for
“Embedded” to air as part of the
airline’s in-flight programming
on cross-country flights.

“What we're all really work-
ing for is definitive pieces that
will be evergreen,” Powers says.
“You can come back and watch
Mos in Japan three years from
now and it will still be a true
document of that time.”  +-+

b- MOBILE: For 24/7 news and analysis on your cell phone
.PIZ or mobile device, go to: mobile.billboard.biz
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GAME THEORY

SILVER THREADS

Scenes from ‘Embedded’: (from top down) MOS DEF performs
in Tokyo; with ‘Embedded’ executive producer MARK RINEHART
(left) and senior producer ALEX SIMMONS; at a Yomiuri Giants
baseball game with Giants pitcher MARC KROON (left); strolling
through Osaka with manager NAHEEM KASSAM (left).
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>>>MODERATTO
ROCKS FOR
MICROSOFT
Mexican rock band
Moderatto will partner
with Microsoft in October
to promote the latest
version of Windows in
Mexico. The band wrote a
new song, “Zodiaco,”
incorporating distorted
versions of tones that are
heard when computers
running the operating
system are booted up.
The song will be inciuded
on an upcoming hits EP
by the band. The band’s
manager, Federico Ponce
de Leon, says Microsoft
will sponsor a Moderatto
concert at Mexico City’s
giant public square, the
Zocalo, early next year.

>>>AMIE STREET
TO OFFER SONY
CATALOG

Online music retailer
Amie Street will begin
selling music from Sony
Music. The deal covers
both current and catalog
tracks. Unlike other
tracks on Amie Street,
the Sony songs will not
be priced using the site’s
dynamic pricing mode],
where prices vary based
on sales. Instead, a song
will retail for either $.69,
$.99, or $1.29.

>>>INGROOVES
LINKS WITH
CHERRY PICKED
Ingrooves wiil digitally
distribute Cherry Picked
Records, the record
division of Cherry Lane
Music Group. In addition
to its developing artists,
Cherry Picked Records
controls the master
recordings for some of its
well-known larger
brands, such as Marvel
Entertainment, NFL
Films, NASCAR,
Pokémon and Hello Kitty.
Prior releases from
Cherry Picked include the
multiplatinum release
“Pokémon: 2.B.A Master,”
as well as the collectible
boxed set “Autumn
Thunder: 40 Years of NFL
Films Music.”

Compiled by Chris M.
Walsh. Reporting by
Ayala Ben-Yehuda, Ed
Christman, Cortney
Harding, Monica
Herrera, Andre Paine
and Mitchell Peters.

For 24/7 news and
b- analysis on your
IZ mobile device, go to:
mobile.billboard.biz.

Rock Steady

Despite Challenges,
Trans World Looks
Sound For Now

Amid the continued plunge in U.S.
physical music sales, Trans World En-
tertainment hasn’t had a profitable
quarter since the three months that
ended Feb. 1, 2007. But thanks to the
company’s efforts to reduce operating
expenses and close unprofitable stores,
the Albany, N.Y,, retail chain could fi-
nally return to the black in its fourth
fiscal quarter that ends Feb. 1, 2010.
During the company’s annual em-
ployee conference in mid-September,
Trans World chairman/CEO Bob Hig-
gins struck a positive tone, saying he
expects business to improve, citing
what he sees as a promising slate of
new releases. Higgins
also touted the success
of the company’s recent
pricing experiment in 54

Retail
Track

stressed the importance of pushing
ahead with the repricing plan.

“In the current environment, it is ex-
tremely important we give value to the
customer and we are depending on
everyone to support this initiative,” he
said. “The results speak for themselves
—when you offer the cusiomer the
right product at the right price, they
will buy.”

According to Billboard estimates,
Trans World was the seventh-largest
music retailer in the United States in
2008, with about 3.8% share of the mar-
ket, down from 4.2% in 2007 (Bill-
board, May 9).

Music accounted for 37% of Trans
World’s $357.2 million in net sales dur-
ing the six months that ended Aug. 1
(the first half of its fiscal year}, com-
pared with 38% of the
company’s net sales of
$447.8 million during
the same period last year.

of its stores, where it is
selling every CD for N\
$9.99. IndpsAtry sources -
say the pricing experi- \
ment, which has secured

the participation of Uni-

versal Music Group,

Sony Music Entertainment and EMI
Music, has helped more than double
unit sales in those locations.

Of course, the sales gains in those
stores are too small to have much im-
pact on the overall financial results of
the chain, which operates nearly 700
U.S. locations. Still, in his address to
Trans World employees, Higgins

ED CHRISTMAN

Home video accounted
for 42% of the com-
pany’s net sales in the
quarter, up from 40% a
year earlier.

On a same-store basis,
music sales were down
15% at Trans World during the six-
month period, compared with a 21%
decline in the year-earlier period.
Meanwhile, home video sales were
down 7% on a same-store basis, com-
pared with an increase of 3% a year ear-
lier.

While the competition remains
strong for musicand video, “as the last

ns World Entertainment

man standing any space reduction by
our competition enables us to gain mar-
ket shareand grow our sales,” Higgins
said, pointing oul that Wal-Mart re-
cently eliminated DVD outpost fixtures
in many of its stores, while Best Buy
and Target have shifted their respec-
tive store layouts, with less prominent
placement for music and home video.

Although second-quarter net sales
fell 23% to $165.7 million from $215.2
million during the same period last
year, the company’s losses before in-
terest, taxes, depreciation and amorti-
zation remained steady in the quarter,
totaling $13.3 million, little changed
from $13.2 million a year earlier. Gross
margin in the second quarter was
35.5%, improving slightly from 35.3%
a year earlier. Selling, general and ad-
ministrative expenses fell 20% to $75.8
million in the quarter, from $94.5 mil-
lion a year earlier, though it went up
as a percentage of revenue to 45.7%,
from 43.9% a year earlier.

While the major labels consider Trans
World to be on sound financial footing
well into 2010, some independent la-
bels and distributors tell Billboard pri-
vately that they remain concerned about
the chain’s string of 10 quarterly losses.

But Billboard’s analysis of the chain’s

balance sheet shows that Trans World
won’t be a credit risk during the holi-
day selling season. At the end of its fis-
cal second quarter, Trans World had
$320.4 million in inventory and $7.1
million in cash. On the other side of the
ledger, accounts payable totaled $94.7
million in the second quarter and the
company had drawn down $28.3 mil-
lion from its revolving credit facility.

That left $204 million in inventory
overhang, a useful barometer of a com-
pany’s near-term financial health. The
absence of overhang would raise seri-
ous questions about the company’s
ability to meet its debt obligations.
Moreover, Trans World had another
$104 million available under the lend-
ing formula for its $150 million revolv-
ing credit facility at the end of the
second quarter. Cash raised by store
closures and credit for product returns
helped boost Trans World’s overhang
and minimize how much it had to draw
from the credit facility.

In other words, the company has
plenty of liquidity despite its string of
quarterly losses. Even if Trans World
has a disastrous fourth fiscal quarter—
which doesn’t appear likely—Billboard
believes it should still be able to meet
its debt obligations. o

360 DEGREES OF BILLBOARD
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The conference will also feature a panel
titied “Fame: The Anatomy of a Film Score,”
featuring a discussion with Academy
Award-nominated and Emmy Award-win-

“Qzzy’s impact
on live music, in-
cluding pioneering
the multi-act rock

MARY J. BLIGE TO KEYNOTE
HOLLYWOOD REPORTER/BILLBOARD
FILM AND TV MUSIC CONFERENCE
“Queen of Hip Hop Soul” Mary J. Blige will make a
keynote appearance Oct. 30 at the Hollywood Re-
porter/Billboard Film and TV Music Conference.

Blige will discuss her career and contributions
to film and TV music and preview a song she wrote
for Lionsgate’s “Precious,” which is based on the
novel “Push” by Sapphire. The film, directed by
“Monster’s Ball” producer Lee Daniels and adapted
for the screen by Geoffrey Fletcher, stars Mo’Nigue,
Paula Patton,
Mariah Carey,
Sherri Shepherd,
Lenny Kravitz and
Gabourey Sidibe.
Lionsgate will re-
lease “Precious” in
theaters beginning
Nov. 6. Blige’s next
album will arrive
this fall.
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ning composer Mark Isham and “Fame” di-
rector Kevin Tancharoen about Isham’s score for their
modern retelling of the beloved 1980 hit movie about
performing-arts students pursuing their dreams of
stardom. ASCAP senior director of film and TV music
Michael Todd will moderate the panel.

The Hollywood Reporter/Billboard Film and TV
Music Conference will be held Oct. 29-30 at the
Beverly Hilton in Los Angeles. For more information
and to register, please visit billboardevents.com.

0zZzZY OSBOURNE, VANS WARPED
FOUNDER KEVIN LYMAN TO BE
HONORED AT BILLBOARD TOURING
AWARDS

Ozzy Osbourne will receive the Legend of Live
Award at the 2009 Billboard Touring Awards Nov.
5 in New York. Osbourne will attend the event to
receive the honor.

The Billboard Legend of Live Award recognizes
an individual who has made significant and last-
ing contributions to live music and the touring busi-
ness and acknowledges the recipient’s commit-
ment to the art of live performance.

www americanradiohistorv.com

festival touring
with Ozzfest, will
be felt for many
years to come, and
his efforts con-
tinue to shape the
touring landscape in this century,” says Ray Wad-
dell, Billboard executive director of content and
programming for touring and live entertainment.
The Billboard Touring Awards will also honor
Vans Warped tour founder Kevin Lyman with the
2009 Humanitarian Award, which recognizes the
philanthropic efforts of a touring professional.
“The scale of Kevin’s involvement in charitable
and environmental causes runs broad and deep,”
Waddell says. “Billboard is thrilled to recognize
Kevin's ongoing dedication to ensuring that his
various music platforms maintain a strong human-

itarian purpose.”

The Billboard Touring Awards will wrap the sixth an-
nual Billboard Touring Conference taking place Nov.
4-5 at.the Roosevelt Hotel in New York. For more in-
formation about the Billboard Touring Conference
and Awards, please visit billboardevents.com. .

BLIGE: DUFFY-MARIE ARNOULT/WIREIMAGE.COM: OSBOURNE: KEVIN WINTER/GETTY IMAGES
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An American Treasure

Your voice has
moved millions.

Thank you for
everything.
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BY ANTONY BRUNO

We Have The Technology

Apps Have Rejuvenated Mobile Music—Now It’s Time For Carriers To Respond

U.S. LAGS OTHERS. ..

Mobile customers who play or listen to music on their
handsets at least once a month

The mobile musiclandscape is
very much a study in good
news, bad news.

The bad news is that mobile
music has failed to live up to
the expectations that the early
success of ringtones had in-
spired. Combined ringtone and
ringback tone sales have fallen
almost 23% so far this year, ac-
cording to Nielsen RingScan.
And Forrester Research analyst
Sonal Gandhi estimates that
only one-third of U.S. mobile
subscribers with music-capa-
ble phones use their devices to
listen to music.

“That’s not very big in the
grand scheme of things, con-
sidering how long we’ve had
MP3-capable phones,” she
says. “Compare that to iPhones
users. Almost 60% of them are
listening to music on their
phones, and it’s only been
around two years.”

But it’s not all gloom and
doom. The mobile content busi-
ness is undergoing a dramatic
seachange, evidenced by thein-
troduction of downloadable ap-
plications for such devices as
the iPhone, BlackBerry and An-
droid-powered phones. This
new app-based distribution
model allows developers and
service providers to create mo-
bile-specific services and sell
them directly to users without
interference from mobile oper-
ators, which historically have
restricted the flow of new serv-
ices available on their networks.

This, combined with more
sophisticated handsets and
smart phones, has already had
a positive effect on mobile
music consumption. Accord-
ing to Gandhi, mobile music

BOOB TUBE

a possible solution: a Blu-

The Bravia platforminc
the Slacker digital music se

other audio formats.
The BDP-N460, as it is

Like the idea of Internet-connected TV but don’t want
to replace your TV set just yet? Sony has come out with

nects to the company’s Bravia Internet Video platform.
ing access to Netflix and other services. Included in the
device is software designed to connect to Wi-Firouters

for wireless Internet connectivity.and supports 7.1 chan-
nel Dolby TrueHD and Digital Plus surround sound, among

to go on sale in October for $250.

usage—while still low overall—
doubled during the past year.
She credits music apps like
Pandora and Slackeras driving
the bulk of that increase.

And there are more music
apps coming. RealNetworks
just released an iPhone version
of 1ts Rhapsody subscription
music service, marking the first
time U.S. music fans can ac-
cess on-demand streaming
music from their mobile
phones. Spotify just launched
asimilarapp in Europe as well.

Both require monthly sub-
scription plans, which will cer-
tainly affect adoption. But it’s
only a matter of time before a
U.S. mobile carrier decides to
bundle a monthly music sub-
scription into the cost of an un-
limited mobile data plan to
retain existing customers and
attract new ones.

“Mobile companies have to
be really serious about using
music as a differentiator,”
Gandhi says. “They’re the best
people to do music subscription
because they have a billing re-
lationship. They can get people
to pay a certain amount monthly
without even thinking about it,
[and] that can be used as a way
to drive data adoption as well.”

Carriers have avoided doing
so because of network band-
width capacity and cost con-
cerns. But carrier sources say
network improvements have ad-
dressed those concerns, adding
that the remaining hurdle is get-
ting labels to agree to a licens-
ing rate low enough to offer a
reasonable price to subscribers.

In the meantime, even Ver-
izon Wireless—once consid-
ered the most difficult

F -

s

TUNES

ray DVD player that also con-

ludes on-demand music from
rvice, YouTube videos, stream-

officially called, is scheduled
-AB
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Metropolian China SoTTIREE 7 O %
Hong Kong | = ERVA
Helropottan Inda | I S 2 %
South korea ' S 5 0%
UK [ 2 7 %
Japan S 2 3 %%
BT [ 2 3 %
Germany I 19%
France (NI 17 %
us 5l 10%

.. . FOR THESE REASONS

Reasons why U.S. mobile customers haven’t purchased
full-track, over-the-air downloads on their handsets.

Tonty use my phone for voice cals |

Too expensive |

DN 2 9%
M 18%

I would rather buy songs and isten to ter on rny b3 paver | 13 %
My phone doesn't support ful-racksons | SR 12 %
(dontknow how | 9 %

'm concerned about filling up the storage on my phone [ 5 %

It too hard to find the songs | would want tobuy [l 4 %

{sideload music onto my phone |l 3%

Nointeres! |

operator to work with—is now
providing developers access
to such sensitive network data
as location data and messag-
ing controls in hopes of dis-
covering new, innovative
services that will also appeal
to customers.

The success of the iPhone
App Store has served as a
wakeup call to mobile carriers,
which haven’t focused much on
developing new services around
music. In their defense, the thin
margins gained from mobile
music services didn’t result in
the kind of revenue that inspires
innovation on that front. So by
partnering with music-focused
companies that have the incen-
tive to make their services ac-
cessible to mobile customers,
carriers hope to discover new
services and spur adoption.

“This is us saying we’re
going to be good at a few things
... but there’s a whole bunch
of other stuff open to innova-
tion,” says Ed Ruth, director of
strategic business development
and partner management for
Verizon Wireless. “Combine
the ideas of the developer with
the areas of expertise of the
carrier, and you now have a
brand-new offering with great
consumer advocacy and inter-
est meeting a need that’s tradi-

S G O %
SOURCE: Forrester Research

tionally been a nascent space.”

Of course, this could just be
the beginning of yet another
round of hype, something the
mobile industry is no stranger
to. How it responds to the early
success of music apps could de-
termine whether the industry
will repeat its earlier disap-
pointment with ringtones or fi-
nally succeed in developing a
larger, more lucrative mobile
music market.

“Ringtones and ringback
tones have certainly been a re-
ally big business and caused
artists and the music industry
to really pay attention to mo-
bile,” says Rob Hyatt, director
of premium content at AT&T.
“The real challenge for us col-
lectively is—what’s next?”«

L giC memm

Billsoard. i

Verizon’s Ed Ruth "
and AT&T’s Rob Hyatt, along
with other mobile and music
industry speakers, will

discuss these issues and

more at Billboard’s Mobile
Entertainment Live
conference, taking place Oct.
6 in San Diego. Go to billboard
events.com for more details.
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MEDIANET
ADDS MUSIC
STREAM LINKS
The digital music technol-
I ogy provider MediaNet in-
troduced a new service
that allows customers to
add streaming music to
their Web sites. The soft-
ware automatically con-
verts any mention of an
artist, song or albuminto a
hyperlink that wili lead to
an artist’s Web page or
open a media player to
stream a sample of a cor-
responding track from
MediaNet’s catalog of 7
million songs. It also adds
links to buy and download
tracks. Customers include
iLike, which used the tech-
nology as the back end of
its new digital download
service, and MOG, which
is incorporating it into its
soon-to-be-launched
streaming music service.

=§ TITLE
et - DRIGINAL ARTIST

-
1 b

HOT MASTER RINGTONES .

BITS &BRIEFS

NEUROTIC, CM20OLDIES
LAUNCH MUSIC STORE
Neurotic Media and CM20ldies
have teamed to target the
baby boomer crowd with
iOldiesMusicStore.com, which
sells song downloads, ring-
tones, CDs and DVDs from
major and independent labels.
Neurotic Media is providing
the digital download capabil-
ities, as well as the e-com-
merce features that allow the
site to bundile digital products
with physical goods. It's also
handling all accounting and
back-end functions.

NING ROLLS OUT
NEW FEATURES

Ning has unveiled free appli-
cations from third-party de-
velopers that add new fea-
tures of interest to recording
artists who use Ning's tech-
nology to create their own so-
cial networks. Artists can use
the apps to sell concert tick-
ets, stream mobile videos,
conduct live video chats and
sell merchandise.

OoCT
3
2009
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US FEATURING THE-DREAM

L] JAY-Z, RIHANNA & KANYE WEST
BIG GREEN TRACTOR
2 2 17 jason ALDEAN
| GOTTA FEELING
= 3 T4 THE BLACK EYED PEAS
DOWN
< 5 B Jiv SEAN FEATURING LIL WAYNE
5 4 10 DBRErzT t EVER HAD
OBSESSED
8 6 M \aRian CAREY
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o 2 (ADYGAGA
TOES
8 9 8 2aC BROWN BAND
9 T 1 EMPIRE STATE OF MIND
JAY-Z + AUCIA KEYS
10 8 8 {MMA STAR (EVERYWHERE WE ARE)
= JEREMIH
A tady GaGa's fourth chart hit of 2009
- ! becomes her third top 10, as “Paparazzi”
N b shoots 37-7 in its second week. Among
female artists, only Beyoncé, with five, has
e - charted more ringtones than Gaga this
5 _— year. Michael Jackson and LIl wayne are in
= the lead overall, each with 11 charted ‘tones.
12 5 PARTY IN THE U.S.A.
_ MILEY CYRUS
12 16 2 SUCCESSFUL
; DRAKE FEATURING TREY SONGZ & LIL WAYNE
Zaa BREAK UP
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18 17 5 GUCCI MANE FEATURING PLIES OR 0J DA JUICEMAN
: HOTEL ROOM SERVICE
19 15 8 pmsuL
20 19 9 THROW IT IN THE BAG
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WHITNEY HOUSION WOWS WORLDWIDE!

#1 USA #1 Canada #1 Germany #1 Italy #1 Switzerland
Over 550,000 U.S. Soundscan Sales in just 3 weeks!

The critics asree the album
was worth the wait!

N

,;\ “Whitney Houston makes it clear which record-
=N breaking diva is back on top. Although a new
g P- g
\ generation of R&B singers have since arrived on
the charts, it’s Houston who will close this
decade with every note still touching gold”

A | Bilbeare

g/ “Strong, confident and ready, “‘I Look To You”
4 is loaded with tunes that are perfect for
recapturing the magic that made her a tran-
( “.. . scendent star. Houston clearly hasn’t forgot-
ten how to sing, imbuing the material with
emotional power w1thout a lot of overly
dramatic vocal runs.” %+

"‘..

“It is a modern soul record, a collection of
spunky love songs that aim at something
more immediate and tangible than nostalgla
or catharsis, distinctively Whitney.”

RoftingStone

“Whitney Houston re-emerges with full diva
qualifications on I Look to You” |

Elye New Pork Eimes

The comeback was worth the wait! The
diva delivers an eclectic album that has the
bleedin bal]ads (“I Didn’t Know My Own
Strength” is destlned to become a classic) and
club anthems she’s known for but also flexes
new musical muscles.”

-----

“It’s sure great to hear that voice again.”

People

© 2009 RCAJJIVE Label Group, u

ARlS‘lZ\
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tTakes
A Village

Latin Biz Needs To
Redouble Efforts To
Develop New Talent

Latin music faces many of the same is-
sues as other genres: a tough economy,
the impact of online piracy, the closing
of music retailers, the liquidation of dis-
tributor Handleman and a loss of space
at mass merchant stores.
But the biggest worry
in Latin music has been
a glaring scarcity of
blockbuster hits and su-

Latin

Notas

Theradio charts in turn drive much
of the dwindling media coverage avail-
able to Spanish-language acts. Try con-
vincing a top-rated show like “Don
Francisco Presenta,” for example, to
feature an up-and-coming act without
a hit song.

“It's been a long time since we had a
new Ricky Martin, a new Shakira,” says
Raymond Guadalupe, Latin sales man-

ager for Select-O-Hits.
“And really, it's radio that
needs to step up and cre-
ate those artists.”

perstars. At least this is
a problem with a poten-

LEILA
COBO
tial solution.
If there are few new
hits and stars, it’s often
because labels aren’t in-
vesting enough in devel-
oping them. But the problem goes deeper
than that: Even when labels develop new
talent, radio, the news media and retail-
ers often fail to rise to the challenge.
Although there has been significant
growth in U.S. Latin radio, the format
isn’t as hit-driven as mainstream radio,
which severely limits the slots open for
new songs, much less new artists. Case
in point: powerful pop station KLVE
(107.5 FM) Los Angeles, which the
Nielsen BDS Hot Latin Songs panel re-
centlydropped because its playlist was
more than 80% recurrent tracks.

Al

Buteven other sectors
of the industry turn a
blind eye to the hitmak-
ers of tomorrow. Re-
gional Mexican singer/
songwriter Espinoza
Paz managed to top radio
and sales charts earlier this year and
won the Billboard and BMI songwriter
of the year awards. And yet, he didn't
garner a single Latin Grammy Award
nomination for his solo work. Neither
did emerging act Da’Zoo, although it
cracked Billboard’s Top Latin Albums
chart, something none of the other new
Latin artist nominees accomplished.

Perversely, it seems as though the
industry punishes success at a time
when it should be embracing a more
urgent approach to fostering new tal-
ent. According to Nielsen SoundScan,

E. a3

New faces
on the
album chart:
DA’ZOO

Latin album sales in the United States
year to date totaled 12 million through
the week that ended Sept. 13, plung-
ing 35% from 18.5 million during the
same period last year. That’s a far faster
rate of decline than the 14% drop in
overall album sales in the United States
during the same period.

Fortunately, there are signs of hope.
TV shows like Univision’s “Despierta
América” and La Mega’s “Esta Noche
Tonight Con Alexis Valdés” are stead-
fast supporters of new talent. And award
shows like the Billboard Latin Music
Awards and Premios Juventud have
been increasingly open to emerging
artists, while cable channels like MTV
Tr3sand mun2 cater toa younger, bilin-

THE BILLBOARD
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gual fan base interested in new faces.

Beyond that, it behooves Latin la-
bels—inajor and indie—to forge closer
ties with mainstream media and out-
lets, from Amazon and iTunes to ABC’s
“Good Morning America” and Sirius
XM satellite radio (which has only two
Latin channels in its lineup).

And it behooves everyone involved
in the Latin music industry to stop
criticizing labels for not developing
acts, and rather, step up to the plate
when these labels push their new
wares. There may very well be some-
thing to cheer about. .

b- For 24/7 Latin news and
. IZ analysis, see billboard.biz/latin.

Earlier this year, Televisa Networks named Victor Manuel
Moreno Valadez executive producer of its regional Mex-
ican music and lifestyle channel Bandamax. The 23-year
Televisa veteran spoke with Biliboard ahead of his sched-
uled appearance as a panelist at Billboard’s Regional Mex-

ican Music Summit Oct. 9.

How do you decide what
videos to program on
Bandamax?

People call and make requests.
Often what happens is that
there are enormous fan clubs
that call. We use instruments
that give us measurements of
TV and radio [ratings]. We an-
alyze charts, but [sometimes)
something on the Billboard
charts doesn’t exist as a video-
clip. Jenni Rivera has a song
right now on the charts called
“Ovarios.” But there’s novideo

10 | BILLBOARD |

for it, so we have to adjust to
what videos do exist because
that’s what we can show.

Should more money be
invested in regional Mexi-
can videos?

It’s true that they don’t invest
as much money in a video as
pop groups, and normallya re-
gional Mexican video lacks
some production values. {But]
people listen to that music be-
cause they've listened toit their
whole lives. People that listen

OCTOBER 3, 2009

to it aren’t expecting a big dis-
play of production. They pre-
fer the musical part to the visual
part. They're interested in see-
ing their artist, but if you do a
well-made video, it's like a plus.

But you can also make in-
teresting videos without a
big budget?

That’s the challenge, to make
good videos with minimal re-
sources. There are very '80s
formulas in which [directors]
make the members of the
group act in the video, when
they don’t have the slightest
notion of how to act. So they
miss alot of narrative or inter-
pretive elements. But youcan
make a good video with mini-
mal budget.

Does YouTube popularity
convince you to play a video?
YouTube is a reference as far
as what these groups are
doing. Some of the groups that
come for [televised] interviews
do so because Rafa Valder-

rama, one of our hosts, says,
“This group is playing in Chi-
huahua [Mexico], check them
out.” We check YouTube and
if they have quality music, we
invite them to participate.
—Ayala Ben-Yehuda

EN ESPANOL: All the great Latin music coverage
.COM you've come to expect from Billboard—in Spanish!

Billboardenespanol.com.

www.americanradiohistorv.com

RIVERA FAMILY

TO GATHER FOR
SUMMIT PANEL

The Rivera family—stars Jenni
Rivera, Lupillo Rivera and Juan
Rivera and their father, indus-
try icon Pedro Rivera—will sit
together for a unique industry
panel during Billboard’s Re-
gional Mexican Music Summit
in October.

The Riveras, considered the
leading family of regional Mex-
ican music inthe United States,
have never shared the podium
before atanindustry event. The
family will discuss their history in
the industry, from Pedro’s launch
of hisindie label Cintas Acuario
to the successful careers of
Lupillo, Jenni and now, Juan.

Most recently, Jenni—one of
the top-selling and most dy-
namic female figures in the
genre—became the first re-
gional Mexican artist to sell out
two consecutive performances
at Los Angeles’ Nokia Theatre
L.A.Live, drawing attendance
of nearly 20,000 last month.

The Rivera panel will take
place at 2:30 p.m. Oct. 8 as part
of the Regional Mexican Music
Summit at the Los Angeles
Hyatt Regency Century Plaza
Hotel. The family will be part of
a roster of celebrity panelists,
who will also include superstar
Alejandro Fernandez, featured
in the star Q&A; corrido star
Larry Hernandez ¢his album “16
Narco Corridos” is No. 7 on Bill-
board’s Top Latin Albums
chart); and singer/songwriter
Espinoza Paz, who hit No.1on
both the sales and radio charts
earlier this year and has his “Yo
No Canto, Pero Lo Intentamos”
at No. 6 on Top Latin Albums.

For more information on the
summit, go to billboarde-
vents.com. —Leila Cobo
UNIVERSAL TO RELEASE
NEW ‘ATREVETE A
SONAR’ ALBUMS
The Mexican tween-focused
telenovela “Atrévete A Sofar,”
whose cast album was No. 2 in
Mexico at press time and has
hovered either at or near the top
of the Amprofon sales charts
since April, will spawn several
new titles. Universal Mexico will
release the second volume of
songs from the Televisa show
Sept. 29, followed by a Christ-
mas album and a live set. Uni-
versal expects the show toairin
the United States beginning in
March, after which the label
plans to release the new titles
stateside. —Ayala Ben-Yehuda
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Oct. 2-4 Exclusive world-premiere
SUPERSTAR videos all weekend.

CARRIE UNDERWOOD / TIM MCGRAW / KENNY CHESNEY rear. oave marthews / KEITH URBAN
SUGARLAND / REBA / MIRANDA LAMBERT / BILLY CURRINGTON / MICHELLE BRAN®H
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>>>HMV’S XMAS
EXPANSION

The entertainment retail
chain HMV plans to open
up to 15 temporary U.K,
stores for the Christmas
shopping season.
Beginning in October, the
company will temporarily
lease retail space in towns
lacking an entertainment
retailer. HMV Group CEO
Simon Fox says it will open
stores in midsize towns that
“may possibly not justify an
entertainment presence all
year-round but which
certainly justify one for the
12 key [Christmas
shopping] weeks.” HMV
hasn’t yet announced the
locations. The move
follows the demise earlier
this year of the Zavvi and
Woolworths chains.

>>>GERMAN
REVIVAL
PREDICTED
Recorded-music revenue
in Germany is expected to
resume growing in 2013 as
digital revenue
compensates for the loss
of physical sales, the labels
group BVMI says, citing
data from the market
research firm Gfk. Digital
revenue, including that
from music subscriptiens
and online streaming, is
expected to grow an
average of 17% per year
through 2013, while
physical music sales are
expected to fall 5% per
year, according to Gfk.
German recorded-music
sales totaled €1.6 billion
($2.3 billion) in 2008,
down more than 50% from
a decade earlier.

>>>TORONTO
BAND WINS
POLARIS

The Toronto hardcore band
Fucked Up won Canada'’s
Polaris Music Prize with its
second album, “Chemistry
of Common Life”
(Matador). The $20,000
Canadian ($18,650) prize
honors the best Canadian
album of the year, as
determined by ajury of 10
Canadian music journalists,
bloggers and broadcasters.
Other nominees included
Newfoundiand’s Hey
Rosetta, Toronto’s Metric
and Canadian/Somalian
rapper K'Naan. Ten acts
performed during the three
hour-plus awards show
Sept. 21. A one-hour edited
version of the program will
air Sept. 26 on MuchMusic.

Reporting by Andre
Paine, Wolfgang Spahr
and Robert Thompson.

BY LARS BRANDLE

| Want
My MTV

Aussie Indies Seek New Video
Licensing Deal

BRISBANE, Australia—Australia’s indie labels say
they’re on the verge of a breakthrough in their long-
running dispute with MTV over licensing rights for
music video broadcasts.

The conflict has rumbled on since October 2007,
when leading indie Shock Entertainment pulled its
videos from Australia’s three MTV channels (MTV,
VH1, TMF) in protest over the lack of royally pay-
ments, which Shock says dried up without explana-
tion in 2004.

Indies organization the Assn. of Independent
Record Labels (AIR) upped the ante in January when
the Australian Competition and Consumer Commis-
sion granted permission for its 60-plus members to
negotiate jointly without having to worry about break-
ing competition laws.

AIR has notified eight companies of its intent to ne-
gotiate licensing terms on behalf of all its members.
Of these companies, MTV has been “the most resist-
ant” to striking a deal, according to AIR chairman
David Vodicka. Other targeted broadcasters and tele-
com companies are Telstra, Optus, BigPond, Austar,
Foxtel, XYZ and Fuel TV.

“This is not about getting a better deal,” Vodicka
says. “It's about getting a deal. MTV point-blank does
not have deals with anyone but the majors.”

MTV Networks Australia managing director Dave
Sibley doesn’t dispute the charge.

“We simply can’tadminister deals with hundreds of
indies on an individual basis,” Sibley says. “But we've
always been happy to do it with a collecting society.”

After more than a year of negotiations—AIR re-
jected an earlier MTV offer in 2008—Billboard under-
stands the two sides are expected to reach a settlement
before Christmas. Until then, the likes of Shock and
Beggars Group-owned Remote Control Records will
continue to withhold videos.

Shock managing director Marcus Seal went public
in July with his frustration over negotiations. Seal says
the “vast majority” of its international label partners—
which include Cooking Vinyl and V2—also stopped
submitting videos in 2007. The Prodigy, Bloc Party
and rising home-grown acts Architecture in Helsinki
and Ricki-Lee are among those affected by the dispute.

Other indies involved in the collective bargain-
ing allow broadcasters to air their videos but de-
clined to comment.

AIR says Aussie indie labels generate more than
$50 million Australian ($43 mililion) in annual music
sales. Indie-label sources estimate hundreds of thou-
sands of dollars have been lost since 2004 in the ab-
sence of an MTV licensing arrangement.

Australian indies take heart from a similar 2004
U.K. dispute that ended when Video Performance Ltd.,
sister company to neighboring rights collecting soci-
ety Phonographic Performance Ltd., struck a licens-

Air cut: RICKI-LEE

ing agreement with MTV just hours before independ-
ent videos were due 1o be pulled from the network.

Alison Wenham, chairman/CEO of the United King-
dom’s Assn. of Independent Music, says Australia’s
indies have a similarly strong case.

“Until all independent companies’ videos are prop-
erly recognized and remunerated, the concerns ex-
pressed by the Australian indie community will
continue,” Wenham says. “l am sure MTV will do the
right thing.

Assuming a deal is struck, the next hurdle would
be to work out how to collect the royalties. Australia’s
major-label collecting society, Phonographic Perfor-
mance Co. of Australia, has kept out of the dispute,
leading some to speculate AIR might do the job itself.

Vodicka doesn’t rule that out, but says, “We're not
trying tosetup AlR as a collecting society. If utilizing
PPCA is a viable option to do the actual distribution,
then that is an option we’d consider.

For now, both parties hope to resolve the dispute
withouta copyright tribunal, leaving the indies to move
on to other targets.

“Wesimply want the indies to be paid a fairand eq-
uitable payment for the use of their content,” Shock’s
Seal says. “And we won't back down. .

_ BY RICHARD SMIRKE

HMV declines to reveal sales figures

Sharp
Dressed
Man

Tinchy Stryder’s
Apparel Line
Is A Hit In The U.K,

LONDON—Diminutive U.K. urban star
Tinchy Stryder is proving to be a big
hit—not just with his music, but also his
Star in the Hood clothing line.

The artist and his managers—Archie
Lamb and Jack Foster of London-
based Takeover Entertainment—orig-
inally envisioned the line as a tool to
promote Stryder’s independently re-
leased 2007 debut album, “Star in the
Hood” (Takeover Entertainment). Spe-
cializing in T-shirts featuring the brand
namein bright colors, Star in the Hood
has generated sales of more than
£500,000 ($824,000) so far in 2009,
according to Universal's Island Records,
which sharesin Stryder’s merchrights
through a comprehensive 360 deal.

In the past six months, Star in the Hood
has expanded to include high-end dia-
mante-embossed items and women’s
and children’s clothing. Island projects
sales will hit £1 million ($1.7 million) by
the end of 2009, up from £400,000
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($654,000) last year, ac-
cording to his management.
“It’s been nuts,” says
Stryder (real name Kwasi
Danquah), who cites Jay-
Z’s Rocawear brand as a
business model. “The ini-
tial idea wasn’t even to sell
it. The plan was just to wear
it and let people become
aware of the album.”
Ironically, the album “Star
in the Hood” has sold only
6,000 copies, according to
the Official Charts Co. (OCC).
Following a one-off single,
“Stryderman,” in July
2008, Stryder’s team /
signed a multirights
partnership with Is-
land that covers rev-
enue from recorded music, touring, mer-
chandise and public appearances.
Island Records Group commercial
director David Hawkes declines to re-
veal exact revenue splits but de-
scribes the merch deal as “effectively
a profit split between label, artist and

S
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Clothes make
the artist:
STRYDER

manager,” weighted
“slightly in favor of
artist and manager.”
Hawkes says sales
from the online store
(starinthehood.net)
stand at approximately
500 units per week, with
T-shirts retailing at £15-
£45 ($25-%$74) and
hooded tops at £35
($57). Universal-owned
merch company Bra-
vado is the exclusive
supplier of all Starinthe
Hood clothing.
The brand has aiso
made inroads in
L the mainstream
% U.K. apparel
business through
the national fashion outlet Foot Asylum
and HMV, the United Kingdom’s market-
leading entertainment retailer, which had
two exclusive T-shirt designs on sale in
the runup to the Aug. 17 release of Stry-
der’s second studio album, “Catch 22”
(4th & Broadway/Island).

but says the clothing line has “per-
formed well.” HMV merchandise man-
ager Maxine Lister says that Stryder
wearing the product is a key factor inits
popularity, helping “to highlight and
promote [Star in the Hood] to his fan
base and the wider public.”

“When you’ve got an artist that’s tiny
and always wears a top with ‘Star inthe
Hood’ on the front, in pure marketing
speak, it’s a really cool identity,” says
Island marketing director Sarah Boor-
man, who credits Star in the Hood with
boosting traffic to the artist’s Web site
and, in turn, building his fan base.

Having scored two U.K. No. 1singles
in 2009, “Number 1” and “Never Leave
You,” Stryder’s “Catch 22” entered the
U.K. albums chart at No. 2. it has sold
63,000 copies, according to the OCC.

Following Star in the Hood’s success,
Island is preparing a bespoke clothing
line for alternative act Florence & the
Machine. Other U.K. artists who have
apparel lines include Universal’s Taio
Cruz, with his self-owned Rokstarr label.
Meanwhile, Stryder plans to add acces-
sories and footwear and expand into
more retail outlets next year.

“It’s very important to expand and
see what other things are available
for you to do,” Stryder says. “Star in
the Hood is alifestyle that people can
relate to. Even if they’re not from the
hood, everyone comes from some-
where and everyone’s a star in their
own way.” .
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Diving Into Digital

HMV Turns To 7digital For Download Boost

LONDON—HMYV, the undisputed ruler of
U.K. physical music retail, is hoping a deal
with 7digital can extend its dominance to
downloads.

HMYV paid £7.7 million ($12.7 million) for
a 50% stake in 7digital (Billboard.biz, Sept.
3). Having launched in 2004, the latter com-
pany runs download stores in 12 territories
and also powers services for other retailers,
labels and bands.

7digital will power all of HMV Group’s dig-
ital businesses, which will retain their current
branding but use 7digital technology and staff.

“Our customers are asking for a great digi-
tal service,” HMV Group CEO Simon Fox says
of the reasoning behind the deal. “We don’t
think we’re providing it yet.”

HMYV has undergone numerous revamps of
its download offering since launching as a sub-
scription service in 2002, but it has failed to
challenge iTunes’ market dominance. Its ini-
tial a la carte offering, launched in 2005, was
hampered by a lack of compatibility with iPods,
although it finally switched to the MP3 format
two years ago.

Lastyear, HMV had a market-leading 21.2%
share by volume of combined physical and dig-
ital album sales in the United Kingdom but
just 4% of the digital-dominated singles mar-
ket, according to the BPI. iTunes took 71.8%.
7digital’s market share figure isn’t available.

7digital’s first job for HMV will be to roll out
a download operation in Canada during the
fourth quarter.

“We need to move quickly over there,” Fox
says. “The physical [mail order] side of online
has not taken off because of the huge distances
and high cost of delivery, so itis absolutely ripe
for digital.”

In first-quarter 2010, 7digital will relaunch
HMV’s flagship U K. digital download serv-
ice, which Fox believes will benefit from 7dig-
ital’s “flexibility, speed to market [and] the fact
they are in tune with technology in a way we
are not.”

HMYV projects 7digital will posta loss before

interest, taxes, depreciation and amortization
of about £1 million ($1.6 million) in 2009. HMV
and 7digital declined to release 7digital’s com-
parable 2008 financial results.

“We're scaling up to meet the demands of
the HMV business,” 7digital CEO Ben Drury
says, adding that the 50-50 deal means it’s in
HMV’s interest for 7digital “to be successful
as a stand-alone entity.”

Drury will also be encouraged to develop its
business-to-business dealings, believed to pro-
vide the lion’s share of 7digital’s income. 1t li-
censes elements of its platform to clients like
Spotify and Last.fm, enabling users to link to
7digital to purchase downloads.

“We've seen huge growth in that area,” Drury
says. “Our business has always worked because
we’'ve had a good blend of B2B and consumer.
The margins are higher on the B2B side, be-
cause they are using our technology and skills.”

All of 7digital’s stores—including the U.S.
store, currently in beta—will retain their exist-
ing branding.

Forrester Research VP/research director
Mark Mulligan says the deal is a good one for
the brick-and-mortar retailer, noting that while
7digital's download market share is “relatively
small,” it always “punches above its weight.”

“They always push hard at striking the right
partnerships, which help build exposure as well
as straightforward revenue,” Mulligan says.

However, the analyst warns that HMV will
have to take an “incredibly aggressive approach”
to gain digital market share, with in-store mar-
keting directing shoppers to better digital of-
fers, even if that “accelerates the decline of the
core business.”

Fox says.it’s “too early” to reveal details of
its new digital strategy, but he expects it will
include a move into video and computer
game downloads.

“We have the brand and the customers—
what we don’t have is a joined-up, integrated
offer,” Fox says. “It's important that we are pres-
ent in all our product markets both physically
and digitally.” oo

Joining forces: HMV Group CEO SIMON FOX (left) and 7digital CEO BEN DRURY
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Amld the din of all the other music-based games being released this fall comes a decidedly
unigue twist on the convergence between music and videogames: “Briital Legend.”
Unlike the play-along focus of the “Guitar Hero” and “Rock Band” franchises, “Brital Leg-
end™ offers a comedic fantasy homage to the world of heavy metal. It stars Jack Black as roadie
Eddie Riggs and features appearances by Judas Priest frontman Rob Halford, Motérhead's
Lemmy and ©zzy Osbourne. The game draws heavily on the imagery and lyrics of heavy
metal albums at all levels—from plot to art direction to dialogue—and features a soundtrack

of more than 100 songs.

The much-anticipated title is the brainchild of veteran game developer Tim Schafer, an
unabashed heavy metal fanatic. The founder/president of Double Fine Productions has
built a cult following in the videogame industry with such hits as “The Secret of Monkey Is-
land” and “Psychonauts,” leading to a great deal of hype and anticipation for the upcom-

ing “Bratal Legend.”

In an interview with Billboard, Schafer talks about how the title stands apart from the
broader music-game genre, how music can rise above the level of a mere soundtrack and
what he believes “Briital Legend” has in common with Peter Jackson’s “The Lord of the

Rings” movies.

Did you set out to make an ac-
tion/adventure game first or
was it a music-led thing from
the start?

It was a fantasy game inspired by
the world of heavy metal album
covers. When you look at those
great illustrations on Iron Maiden
or Diamond Head albums, there’s
an unbridled creativity there.
They’re not worried about some-
thing being too much, there’s no
worry about going over the top.
They just threw everything on there
that they thought looked awesome.

We wanted to create a world
where you could go around every
corner and see another heavy
metal album cover. So then we
wondered who we could drop into
that world, and I always thought
roadies were great characters that
can do anything. At a moment’s
notice they can deal with unex-
pected situations and fix anything
with duct tape.

Then the gameplay came out of
what would satisfy that fantasy.
You've got to have a broadax. Then
give a guy a guitar for a ranged
weapon and the combat just came
out of that.

The videogame veteran discusses
the making of ‘Brital Legend’ and
working with Ozzy and Lemmy.

At what point did you start ap-
proaching artists and labels?
First we got Jack [Black] involved in
the project. Early on when we were
doing character design, we were in-
spired by Jack Black and the char-
acters he plays where he just loves
the music. . . just unironically loved
rock for both its awesome side and
its ridiculous side at the same time.
He's just so sincere about it and we
wanted Eddie Riggs to be like him.
We showed him our concept for
the game and he agreed to do it on
the spot. Once we had him, every-
one could tell it was a legitimate
thing. There have been a couple of
heavy metal games but nothing that
big. People could tell we were going
to be the one to give a heavy metal
game its rightful treatment. Then
we got Lemmy and Rob Halford. We
dealt with their management mostly
for their name and likeness. Once
you get the artist onboard, they can
make things happen very quickly in
terms of song approvals and stuff
like that, because it was about them.

What do you mean by “rightful
treatment”?
I feel like heavy metal games are

like “Lord of the Rings” in a certain
way, where for years people had
done various versions of “Lord of
the Rings” and it wasn’t until Peter
Jackson’s version that someone de-
cided to do it completely and do it
right. I don’t think anyone now
wants to do their version of “Lord
ofthe Rings.” We wanted to be that
ambitious with this.

What was it like working with
icons like Ozzy Osbourne, Rob
Halford and Lemmy?
Lemmy was pretty quiet at first and
we were really intimidated because
he was the first of the metal gods to
come into the studio. It turns out
he’sreally into ancient warfare and
collecting swords and knives from
old armies, and he’s really into sci-
ence fiction about alternative fu-
tures where modern warfare is
fought with medieval weapons. He
even invited me to his house to
check out his knife collection. And
it was awesome. He’s just a really
authentic guy. He’s exactly what he
appears to be like.

Then Ozzy just wanted to crack
everybody up. He was really funny
and good-natured. He had a lot of

great stories about his album cov-
ers. [ actually got to bring in my
original vinyl copy of “Diary of a
Madman”"—which was the first
album 1 ever bought—and have
him sign it and ask him all these
questions. If Tknew when I was 14
that I would be having this conver-
sation, I’d have died.

Did any of their ideas or feed-
back make it into the game?

[ was talking to Ozzy because I had-
n’t written his character as one who
swore that much. He plays the
Guardian of Metal. So he’d say words
like “bloody” instead, and I didn't
think that sounded right. I just
couldn’t hold him back from swear-
ing, and I didn’'t want to. So we just
letit rip. And Ozzy was saying how
he had watched the “Osbournes”
show in the U.K., where they don’t
censor it, and it felt weird and wrong
to him because he watched the
American version so many times.
He actually preferred the bleeped-
out version because it makes the
jokes funnier in some ways. So
there’s a thing in the beginning of
the game where a pop-up asks you
if you want the language or not.

Atsome point, Eddie flips off the
camera and we put up a Parental
Advisory warning right over the
hand, which [ think is another ref-
erence to heavy metal because of
what we went through with Tipper
Gore and the Parents Music Re-
source and the hearings.

How do you see “Brital Legend”
fitting into the broader conver-
gence between the music and
videogame industries?

You see a lot of interest by record
labels in ways to get their songs in
front of people in different ways,
because they know videogames are
stealing the attention of people who
might otherwise be watching TV
or listening to music. There’s only
24 hours of the day and videogames
are taking over more and more of
those hours. So they want to get
into that space and have their songs
in there.

Is there room to make similar
types of games based on gen-
res other than heavy metal?
1f I was doing one inspired by New
Orleans jazz or something, I would-
n’t necessarily make it an epic com-
bat game. That just fits heavy metal.
You can showcase all kinds of
music by making the right game
for that music. [Videogames] tend
to be a bit narrow in their focus
and explore the same territory over
and over again. Like World War I1
and space. Life is very broad and
music covers all aspects of life. But
videogames only cover a small por-
tion of it. Videogames can only
benefit by including more types
of music and making more kinds
of games that showcase that type
of music. .
For a transcript of the full interview,
go to billboard.biz /digital.

You can showcase all kinds of music by making theright
game for that music. . . Lifeis very broad and music coversall
aspects of life. But videogames only cover asmall portion of it.
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BDSCertified Spin Awards August 2009 Recipients:
4 800,000 SPINS

Unwritten/ Natasha Bedingfield /Epic
Drift Away, Uncle Kracker/RRP

4700,000 SPINS

Hey Ya/OutKast/LaFace/JLG
I'm Already There/Lonestar/BNA
Angel/Sarah McLachlan/Reprise

4 600,000 SPINS

Hemorrhage (In My Hands)/Fuel/550

4 500,000 SPINS

Buy U A Drank (Shawty Snappin’)/T-Pain Feat. Yung Joc/Konvict/Nappy Boy/Jive,/JLG
Holiday/Green Day/Reprise
Mr. Brightside/The Killers/island

¢ 400,000 SPINS

You Found Me/The Fray/Epic
Single Ladies (Put A Ring On It)/Beyonce/Music World/Columbia
CanlGetA.../Jay-Z Feat. Amil & Ja/Def Jam

¢ 300,000 SPINS

My Life Would Suck Without You/Kelly Clarkson/19/RCA/RMG

Just Got Started Lovin’ You/James Otto/Raybaw/Warner Bros./WRN

Cupid’s Chokehold/Breakfast in America /Gym Class Heroes/Decaydance/
Fueled By Ramen/Atlantic/RRP

Dance with My Father/Luther Vandross/J;RMG

4 200,000 SPINS

Best | Ever Had/Drake/Young Money/Cash Money/Universal Motown
Birthday Sex/Jeremih/Mick Schultz/Def Jam/IDJMG

You Belorg with Me /Taylor Swift/Big Machine

Use Somebody/Kings of Leon/RCA/RMG

Love Game/Lady GaGa/Streamline/KonLive/Cherrytree/Interscope
Waitin’ on a Woman/Brad Paisley/Arista Nashville

Hypnotized/ Plies Feat. Akon/Big Gates/Slip-N-Slide/Atiantic

Take Me There/Rascal Flatts/Lyric Street

Come on Get Higher/Matt Nathanson/Vanguard/Capitol

4 100,000 SPINS

New Divide/Linkin Park/Machine Shop/Warner Bros.

No Surprise/Daughiry/19/RCA/RMG

Her Diamonds /Rob Thomas/Emblem/Atlantic

Every Girl/Young Money/Young Money/Cash Money/Universal Motown
Best Days of Your Life/Kellie Pickier/19/BNA

Alright/Darius Rucker/Capitol Nashville

Boots On/Randy Houser/Universal South

450,000 SPINS

Obsessed/Mariah Carey/Island/IDJMG

She Woli/Loba/Shakira/Epic

Living for the Night /George Strait/MCA Nastville

Down/Jay Sean Feat. Lil Wayne/Cash Money/Universal Republic

Good Girls Go Bad/Cobra Starship Feat. Leighton Meester/Fueled By Ramen/
Atiantic/RRP

21 Guns/Green Day/Reprise

So Fine,'Sean Paul /VP/Atiantic

Pretty Wings/Maxweli/Columbia

Hotel Room Service /Pitbuil/Mr. 305/Polo Grounds/J/RMG

Causa Y Efecto/Paulina Rubio/Universal Music Latino

Break Up/Mario Feat. Gucci Mane & Sean G./3rd Street/J/RMG

Big Green Tractor/Jason Aldean/Broken Bow

I Need a Girl/Trey Songz/Songhook/Atlantic

El Amor /Tito “El Bambino”/ Siente

Never Say Never/The Fray/Epic

Fue Su Amor/Alacranes Musical/Agulia/Fonovisa

Epiphany (I’'m Leaving)/Chrisette Michele/Def Jam/IDJMG

Panic Switch/Silversun Pickups/Dangerbird
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Standard Deviation
After Selling 20 Million
Aloums To The
HousewIfe Demo,

Evolves
Beyond Singing Slick
Versions Of Classics
On ‘Crazy Love’

OOOOOOOOOOOOO
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Michael Bublé no longer wishes to be known
only as “the new Sinatra.” € The 33-year-old
Canadian crooner, best-known for his
smooth takes on American pop standards,
may reside in the shadow of Frank Sinatra
and Tony Bennett. But the reality is, in many
countries, he's equaled—or even exceeded—
the popularity of his idols.

“I remember Tony Bennett coming up to me and saying,
‘How did you break him in Italy? None of us—including Frank—
managed that,” " says Dion Singer, London-based VP of inter-
national marketing for Warner Bros.

It's August, and the old/new Sinatra is in a downtown Van-
couver conference room, surrounded by awards won by Bryan
Adams, Martina McBride and Anne Murray, whose careers
were guided by Bublé’s legendary Canadian manager Bruce
Allen, president of Bruce Allen Talent. He’s here to talk about
the release of his new album “Crazy Love” (143 /Reprise)—due
Oct. 9 in North America, Oct. 16 in Europe and Oct. 19 in the
United Kingdom—and much else besides, from his love of ice
hockey team the Vancouver Canucks to his recent high-profile
breakup with British actress Emily Blunt.

Dressed casually in a dark T-shirt and jeans, unshaven and
with his hair tousled, Bublé doesn’t look like an international
star. Yet he undoubtedly is one, one of the biggest Canada has
produced. He's sold 20 million copies worldwide of his three
studio albums, according to Warner Music. According to Nielsen
SoundScan, he sold 1.9 million U.S. copies of his last album,
2007’s “Call Me Irresponsible”; Canadian sales stand at 400,000.
Since his 2003 self-titled debut, he’s gone from housewives’ fa-
vorite to the go-to guy for starlets in need of red carpet arm
candy or talk-show hosts searching for a musical guest who
gives good chat. He has hit No. 1 and sold out arenas every-
where from the Netherlands to Australia.

But none of that was enough for him. Bublé says he’s taken
more risks with “Crazy Love” than on his previous three al-
bums combined. He talks earnestly and enthusiastically about
embracing more soulful recording methods and selecting
songs to fit his mood after the split with Blunt and about not
playing things safe. If his last album was named “Call Me Ir-
responsible,” the new one might well have been tagged “Call
Me Introspective.

“Iwould definitely say I'm as nervous as I've ever been,” he
says with a laugh, as he takes off his jacket and tosses iton a
nearby chair. “It would have probably been easier on me to
have done the same thing. But if | can’t grow, whatam [ going
to do?”

“Crazy Love” diverges from his past work both thematically
and sonically. The album offers a more eclectic, downbeat mix
ranging from classics like “Stardust,” through hits like Billy
Vera’s “At This Moment” and the Eagles’ “Heartache Tonight,
and a duet with soul singer Sharon Jones on the "60s hit “Baby
(You Got What It Takes).” There are also two Bublé co-au-
thored songs, including the poppy lead single “Haven’t Met
You Yet,” written with regular collaborators Amy Foster-Gillies
and Alan Chang.

“I went through a breakup,” says Bublé, who’s now dating
Argentine actress Luisana Lopilato. “It was a tough year for me
and there were songs | didn’t even feel like singing. But I knew
there were certain things in my life that inspired me, given the
range of emotions | was going through, from sadness to anger
to regret. So 1 looked at the songs | was thinking about and
thought, ‘I can totally dig into this.””’

But embracing less upbeat material wasn’t the only shift for
Bublé. Healso wanted to break from the sound of his first three
albums, all produced by David Foster and Humberto Gatica.
Foster in particular wanted to continue the elaborate studio
productions that made those records a success. But Bublé had
other things in mind.
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“I wanted things to be engineered differently,” he says. “I
wanted things to be mic'ed differently. I didn't want it to be
sterile. I wanted it to have edge, I needed it to have soul be-
cause when I listen to Sinatra or [Count] Basie, that is rock.
It may not have big guitars, but the drums bleed in and you
feel it. David said, ‘That’s not what{ 1 do.” And I told him that
was bullshit.”

Bublé enjoyed working with Bob Rock on one song for “Call
Me Irresponsible,” so he brought the Metallica producer in to
produce six tracks on the album, with Foster and Gatica helm-
ingthe rest. The singer used a decidedly old-fashioned approach
lo recording with all three—cutting tracks with a live band to
replicate the feel of playing onstage.

“I listen to Sinatra, Elvis] Presley or the Beatles—well, those
records feel good,” he says. “They are not always perfect and 1
can hear some pitchy things happening, but this Auto-Tune
generation, where everything has been made so perfect, has
lost its feel.”

Usually Bublé would head into the studio with Foster, work
out the basic arrangement and sing “200 takes of a song,” he
says. The end result was perfect technically, but lacked the in-
tangible qualities of his heroes’ recordings.

“You can only hear so many times from people that you're

Frequent flyer:
MICHAEL BUBLE
performs in Cape
Town, South Africa, in
ploler A
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better live than on record before you start thinking about it,”
he says. “Because I know in those shows | didn’t hit all those
notes perfectly, so what are they talking about? They are talk-
ing about a presence or a vibe they get.

Rock took Bublé to Brooklyn to record with Sharon Jones &
the Dap-Kings, best-known for their work with Amy Wine-
house. “We cut three songs in a day,” Rock says. “Like all great
artists, Michael seems to know what his audience needs.”

Some would question why an artist with a run so far that has
been as speciacularly unbroken as Bublé’s would try to fix it.
But the singer says he’s been wrestling with the question of
whether audiences will accept him throughout his career.

Inspired by '80s pop songs and classic big band and swing
tracks he discovered in his grandfather’s record collection, he
was always decidedly out of step with the times, and few had
high hopes for Bublé at the start. Foster helped finance his first
album—which wenton tosell 2.3 million copies in the United
States, according to Nielsen SoundScan, and another 420,000
in Canada—but many still thought the guy singing “Summer
Wind” and “Put Your Head on My Shoulder,” was a fad.

“Iunderstand why people looked at me and thought I was a
one-hit wonder,” he says. “But [ was so happy to get my break
that I didn’t worry about it. I guess that’s not true . . . [ did worry
about it, but it was the least of my worries after working for 11
years to get signed. Whoever it was at Warner that signed me
figured 1I'd sell 100,000 records in my lifetime.”

In fact, the follow-up, 2005’s “It’s Time,” sold even better,
selling 3.2 million stateside and 770,000 in Canada. But along
the way, the singer found himself increasingly at odds with his
public image.

“I'was marketed in a way that was for the grandmas and the
housewives,” he says. “But it wasn’t who [ was. When the sec-
ond and third records came out ['d talk to Bruce [Allen] and say,
‘These people think I’'m soft. But I'm not.” And Bruce would
say, ‘[ know that, kid.””

Reprise president/Warner Bros. Records COO Diarmuid
Quinn says part of the issue was that Bublé’s focus on stan-
dards wasn’t exactly what radio was seeking.

World Traveler

Staggered Release Dates Help Bublé Promote Internationally

In America, Michael Bublé’s career has grown big enough
that he can play New York’s Madison Square Garden, but
Warner Music Group says his earliest breakthroughs outside
of North America came in Europe and South Africa. With
that in mind, the major is staggering the international re-
lease for “Crazy Love” to allow the singer to make personal
and TV appearances close to the release date across Canada,
the United Kingdom, Europe, Australia and the United States.

Bubié has a global reach to rival any pop superstar, with
his last album, “Call Me Irresponsible,” hitting No. 1in Ire-
land, Italy, the Netherlands and Australia. It was also No. 1
on Billboard’s European Top 100 Albums chart.

From Oct. 16 to the end of the month, Bublé will make
promotional trips to Germany, England, France and Italy.
He'll visit Australia for TV appearances on “Today” and
“60 Minutes.

“There's nothing that sells Michael's albums better than
having Michael in person in these countries,” says Dion
Singer, London-based VP of international marketing for
Warner Bros.

Canada will also enjoy access to its native son in the days
prior to the album launch, with Bublé in the country Oct. 7,
8 and 10 for key media appearances, including TV slots on
CBC, CTV and Canwest and print interviews with the Canwest
newspaper chain.

“We’ve never had him around near the street date of the
last two albums,” says Warner Music Canada VP of market-
ing Dale Kotyk. “We’'re trying to touch every major media
outlet in the country in some form.” —RT

Additional reporting by Mark Sutherland in London.

LEFT: MICHELLY RALL/WIREIMAGE COM; JONES & BUBLE: BOB ROCK
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“One of the reasons Michael probably feels that way is be-
cause his career wasn’t built in the way of a normal pop star,
Quinn says. “He was always a bit outside of the mainstream, a
little bit outside of pop radio.”

Instead, Reprise tapped into Bublé’s reputation as an engag-
inglive performer, a skill honed during his days as a struggling
singer playing anywhere people would have him.

“It was through constant touring that people bought into
him,” Quinn says. “It was a gradual process, but he has built a
career that will have longevity. I'd be surprised if he isn’t around
singing in 30 years.

TV also plays a key role in Bublé’s enduring success, with
his onstage charisma effortlessly extending to interviews and
personal appearances.

“The audiences we found for Michael early on were the au-
diences that were available to us,” Quinn says. “We used a lot
of TV, and TV appearances on morning shows tend to skew a
little bit to an older crowd.”

Quinn says Bublé’s audience demographic is now notably
younger than in the past, but daytime TV remains a key part of
the “Crazy Love” campaign. The album’s off-cycle Friday re-
lease date is due in part toan appearance that day on “The Oprah
Winfrey Show,” while he'll also star on “Today” Oct. 13 and has
a “Dancing With the Stars” slot booked. In the United King-
dom, he’ll appear on “The X Factor,” “Live From Abbey Road”
and “The Graham Norton Show”; in Germany he’s booked for
“TV Total.

“He cansell as many albums sitting on a couch giving inter-
views as he can performing,” Allen says.

Warner wants to improve his performance at radio, where
things picked up when “Home”—which he co-wrote for “It’s
Time” with Foster-Gillies and Chang—hit No. 1 on Billboard’s
Adult Contemporary chart in 2005. Two Bublé co-writes, “Every-
thing” and “Lost,” were singles off “Call Me Irresponsible” that
peaked at Nos. 1 and 2, respectively, on that chart.

“One of the main reasons the demographics for Michael’s
audience have changed is because of his songs,” Quinn
says. “As he’s gotten more and more radio play, we've seen
things change.”

Now Warner wuanls “Haven’t Met You Yet” to become a
crossover success. Serviced to radio Aug. 31, it's made a strong
start at AC formats in Canada and in the United States. It was
the first track to debut atop Billboard’s Adult Contemporary
chart in Canada (Billboard.biz, Sept. 10}, and in the United States,
it debuted at No. 22 on the Adult Contemporary chart, No. 33
on Hot Digital Songs and No. 65 on the Billboard Hot 100.

Warner hopes to work the single to top 40 stations, with
Warner Music Canada VP of marketing Dale Kotyk noting
that many hot AC stations in North America have flipped to
an urban/top 40 focus in recent years. Meanwhile, in the
United Kingdom, Warner’s Singer cites support from com-
mercial top 40 networks Capital FM, Heart and Magic as proof
the tide is turning.

“We're seeing a lot of uptake on stations that never played
Michael before,” he says. “It gives us that mass airplay of sta-
tions that was missing in the past.

Allen expects the singer’s 2010 tour to also garner a new au-
dience. “We're already very solid in women in their mid-20s all
the way up,” Allen says. “But the guys get taken to the show and
they come out loving him as well.

“I want people to invite me in,” Bublé says. “Especially now
that my big fat head is on a 60-foot screen at my shows. I think
of an arena show like the TV shows I've done. It's fun—and
they can see everything. When my trombone player gives me
the finger, they pick it up.”

But don’t expect Bublé to ditch the standards in favor of an
album of ull original material just yet. Neither Allen nor Quinn
seems to provide much support for the idea, though Bublé says
he could do it as “a concept.

“[Standards]are part of who | am,” he says. “For me it is cool
to be able to do both. Is it more important to be perceived as
the best at what you do or the only one who does something?”

Few would pinpoint Bublé’s career as being characterized
by risk-taking. But, as other artists clamber aboard the stan-
dards bandwagon, he is—if not exactly jumping off, then at
least contemplating an exit strategy. He does so buoyed by the
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knowledge that he’s won the respect of the people who inspired
him, with Allen recalling a recent encounter in London with
former Warner Bros. president Mo Austin.

“Hesaid, "That Bublé kid is the real deal,” ” Allen says. “That
means a lot. After all, Mo is the guy behind Sinatra.”

Of course, doing things his way undoubtedly has its risks.
While his management and label are convinced that bigger op-
portunities and larger audiences are on the horizon, Bublé
senses this album could yet polarize his audience.

“There’s the nervousness and trepidation of wondering how
people will react, that’s for sure,” he says, leaning back in his
chair. “If I'm lucky enough to carry the torch of my idols and
keep the Great American Songbook alive, then it is partly my
responsibility to move forward. That's one of the things that
exciles me most.”
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Soul mates; SHARON JONES and MICHAEL
BUBLE at Brooklyn’s Daptone Studios.
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Star Kiss lovers: (from left)
SARAH CHALKE, NICK
SIMMONS, DAVE KUSHNER
and ADAM DURITZ

THE HOTTEST BRI

KISS HAS ROCKED MERCH
FOR 35 YEARS—AND NOW
THE BAND IS CONTINUING ITS
DYNASTY WITH WAL-MART

8Y RAY WADDELL

Kiss realized the power of merch from day one. At an indus-
try coming-out party before they even had a record deal, band
members made their own Kiss glitter T-shirts and made sure
their female fans were wearing them in the front row.

Today, Kiss continues its reign among the merchandising
elite—for decades, Kiss fans have been there, done that and
got the T-shirts. As well as the mugs, comic books, condoms
and coffins. Live Nation Merchandise, which oversees the
band’s merch and licensing business, says Kiss grossed more
than $500 million in the past 35 years—imore than any other
rock band when tour merch, retail licensing, online and in-
ternational sales are combined.

“There are four or five huge artists in rock merchandise:
the Beatles, Kiss, AC/DC, the Rolling Stones and then some-
times it's Pink Floyd or Bob Marley,” says Dell Furano, CEO

of Live Nation Merchandise. Perhaps making the ubiquity of

the band’s merch even more impressive, Kiss’ catalog album
sales and touring revenue don’t match competitors like the
Beatles, AC/DC or the Stones.

So what do these top band brands have in common?
“They’re all a little bit different, but what they have in com-
mon is great artwork, great logos and their music goes from
generation to generation to generation,” Furano says. “We
sell as many kids’ shirts and toddler shirts as anything.”

With Kiss, the focus on merchandising began in the band’s
earliest days, tapping into the makeup-wearing, fire-breath-
ing theatrical panache that was arguably on equal footing
with the music. 1t's hard to imagine a major rock concert
today without tables of hoodies and shirts, but Kiss was def-
initely ahead of the curve with merch innovations, accord-
22 |
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ing to Furano, one of the founding fathers of the modern tour
merch business.

“Kiss truly did understand the potential here,” Furano says.
“The music that caine out of the San Francisco music scene
in the late '60s was very noncommercial. But Kiss was always
about theatrics and visuals, and the merchandise just fit with
them naturally. It was a part of who they were.”

“Why not our brand instead of something nondescript?”
founding member Gene Simmons asks. “There’s nothing
like this. Thirty-five years later, believe it or not, the band is
actually doubling in size. And | don’t mean our weight, I
mean our fan base.”

That attention to merchandising remains a priority for
Simmons (who has his own broad and diverse merch port-
folio) and co-founder Paul Stanley. “Gene and Paul are the
most savvy marketers we have ever dealt with,” says Randy
Phillips, CEO of AEG Live, producer of Kiss’ current Sonic
Boom North American tour. “They know their brand and why
it is so resilient, and they are relentless workers.”

Simmons, very much an entrepreneur for Kiss and his per-
sonal branding endeavors-—and known for his sense of humor
about the branding side of the industry—refers to the range
of Kiss products on the market as covering “condoms to
coffins. We get you coming and going,” he’s fond of saying.
Today the Kiss portfolio includes more than 5,000 products
and designs, including what Live Nation says is the larges!
selection of rock T-shirts ever offered.

Still, Simmons says there are places where Kiss won’t go
in terms of merchandising and licensing the Kiss name to
products. “No crack. No cigarettes. No heavy booze,” he says.
“Otherwise, it's completely open. And why not?”

For decades, rock’n’roll purists have hammered Kiss as
sellouts and money-mongers—Simmons’ own line of mer-
chandise is under the Moneybag banner—but Team Kiss

could care less what detractors think. Basically, they say, if

there wasn’t demand, there wouldn’t be products for sale.
“It’s a brand. It’s all about getting stuffto people that they
want,” Kiss manager Doc McGhee says. “We're not preten-
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tious and we don’t believe that we should be out there saving
the world because we put together a rock band. We think it's
fun. 1t’s like Mattel.

Fun, sure, but “it's big business and they do it very, very
well,” says McGhee, a colorful veteran rock manager who
joined Kiss when the band first reunited in the early '90s.
“They had a huge catalog of merchandise when | came along.
We just resparked itand tried to broaden it out a little bitand
made sure that it kept the same strategic plan of Kiss, offer-
ing quality products.

When it comes to products, there are plenty and more com-
ing (see story, page 24). McGhee says the band has licensed
more than 2,700 items through the years.

Kiss is a brand that inspires loyalty and commerce on sim-
ilar footing with the biggest sports teams and celebrities in
the world. “If you go to a New York Yankees store and then a
Kiss shop, you'll see they have the same products that peo-
ple love,” Furano says. “Every type of mug and wall art and
skateboards, you name it.”

The deal with Wal-Mart, built around the retailer’s exclu-
sive release of the band's new “Sonic Boom” album, will jump-
start the Kiss merchandising bus (billboard.com, Aug. 17).
Beginning Oct. 6, there will be three Kiss merchandise kiosks
in 2,300 Wal-Mart and Sam’s Club stores across the country,
according to McGhee.

In Wal-Mart stores there will be two endcaps in the Hal-
loween season section; one endcap will hold the new CD plus
catalog albums and the second will hold T-shirts and Halloween
makeup. In all Wal-Mart locations, there will be an eight-foot
side counter in the music department with the new CD plus
catalog, fleece throws, Mr. Potato Head toys and Kiss M&Ms.

The Kiss M&Ms are part of a licensing deal between the band
and Mars Snackfood U.S. Mars Snackfood spokesman Ryan
Bowling says the Kiss relationship includes not only the My
M&Ms personalized candies program, but the long-running
“Inner M” advertising campaign as well. (While the tiny can-
dies are steeped in rock’n’roll lore, particularly those of a cer-
tain color, the Kiss program embraces all colors, green included.)
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The custom Kiss M&Ms blend—each representing a dif-
ferent band member’s face—will be sold exclusively at Wal-
Mart for a limited time until product runs out; the price is
$6.99 per 7 oz. bag. “It’s licensing from a formal sense, but
it’s mutual in that Kiss was very proactive about coming to
us and expressing interest,” Bowling says.

Along with the endcaps and side countersin various depart-
ments, Wal-Mart will also carry men’s and women’s T-shirts;
Halloween masks, wigs and makeup; fleece blankets; trading
cards; action figures; juniors’ loungewear and sleepwear; and
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Mr. Potalo Heads. The nonmusic merchandise is approxi-
mately a $10 million retail program, according to Furano.

“The Wal-Mart deal is a big play because it’s not just about
putting the record out, it’s about putting Kiss out,” Furano
says. “The record is fantastic, it stands on its own, but I love
the fact that we’re doing an entire launch of Kiss at Wal-Mart,
with merchandise and records.

The Kiss merch array includes a combination of tour, re-
tail and online sales and cross marketing through all three

distribution channels.
Always low prices
and long tongues:
a Kiss-branded
Wal-Mart endcap
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“I live maybe a half mile from Paul and a half mile from
Gene, so I do merchandise house calls all the time,” says Fu-
rano, who has worked with the band since the Lick It Up tour
in 1983. He lobbied Stanley and Simmons for eight years be-
fore convincing them to sign with what was then Furano’s
Winterland Productions. “They’re both highly involved in
everything Kiss and Kiss merchandise.”

And while rock’n’roll may be a young man’s game, his-
tory has its advantages. Retro is definitely in when it comes
to merch, and melding the old with the new is highly effec-
tive. “A bigger trend is going on, and Kiss is a great exam-
ple, where we're developing new artwork tied to *Sonic
Boom,’ and we’re going back through all the images of the
past and essentially giving them different looks for ‘De-
stroyer,” different looks for ‘Rock and Roll Over,’ re-creat-
ing the whole line of merchandising from past albums and
tours,” Furano says.

The first line of attack with the merch catalog is online,
“because each artist now is essentially their own online em-
poriumn that sells all of their products,” Furano says. “The
fans now know that they can go there to get the best selec-
tion. They know to go there if there’s an announcement of a
new tour or record.”

| R R SR R R ESR X R

[ * ?‘1@& ﬁ & m@@@ In a market that includes a Kiss fragrance; a Kiss Coffee-

§ E Mg E . E E ﬁi i g ) g house in Myrtle Beach, S.C; Kiss bingo games; Kiss motor-

cycle helmets; pool cues; dart boards; mobile device covers;

Ts " : Y ! and M&Ms, the possibility of oversaturating the marketplace

with Kiss stuff doesn't worry Simmons, who believes that

there isn't any law of diminishing returns when it comes to
offering up Kiss products.

“The world is such a big place, whenever you go into a su-
permarket, look at all the Kellogg’s products that are out
there,” Simmons says by way of example. “Are they saturat-
ing the market? There’s so much stuff in the world you can
create an entire lifestyle brand from the first suckle of mama’s
milk to the last gasp of air in your Kiss Kasket and never
overextend yourself. You can’t name a single product of any
kind that’s overexposed.

Only at Walmart /<

Save money. Live better.

Kiss Exclusive
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SOLO ALBUM
ALARM CLOCK

How else would you know whether it’s time
to rock’n’roll all night or party every day?
(Licensing Essentials, $34.95 AUS)

KONDOM7

tongue lubricated
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KISS
GEMS LOGO
KEY BLANK

Whether it’s the key to
the city or the key to the
highway, everyone will
know it belongs to a star.
(Hy-Ko, $3.77)

my in’ Elﬂpﬂﬂe

J ""-.“01 “.”',

- i
SMOKIN’
CHIPOTLE
KETCHUP

It’s hot in the shade -

but tasty whatever the
weather. (Galvin
Group, $7.95)

ROCK AND ROLL
OVER MUG
For when those crazy,
crazy nights turn

into tired mornings.
(ICUP, $7.99)

KISS
KONDOMS
When you put the ‘X’
in sex, give that love
gun the respect

it deserves.
(Condomania,

$3 for a pack of three)

WwWWW. americanradiohistorv.com

THE BAND HAS LICENSED MORE
THAN 5,000 ITEMS. HERE ARE
SOME RECENT SELECTIONS,
FROM PENS TO POTATO HEADS

SOLO ALBUM POOL CUE

You know the saying: Never play pool with a
guy who brings his own cue—and this stick
looks tougher than most. (Licensing
Essentials, $89.95 AUS)

KISS MR. POTATO HEAD

Starches never looked so good!
But could he take DarthTater?
(Promotional Partners
Worldwide, $16)

L —

. / BLACK ICONS PEN

When you're on the road with the band, trying
to find the sound, write a note to that special
lady—let’s call her “Beth” —with this stylish,
branded pen. (Kiwi, $4.50)

TRUNK TANK TOP

KISS T-shirts are a category unto
themselves, with the kind of fire-breathing
iconography beloved by high school ne’er
do wells everywhere. Here’s a real Trunk
show: High-end shirts with cool, retro
graphics. Camaro sold separately.

(Trunk Ladies Tank Top, $35;

Trunk Mens Short-Sleeve Crew, $49)

LOGO FLIP-FLOPS
HOTTER THAN HECL
SLIP-ON SHOES

Don’t walk near the hottest band in the land in
your bare feet—protect you feet with sandals

or sneakers. (Flip-Flops: Licensing Essentials,
$19.95 AUS; Slip-On Shoes: Vans, $70)

KONDOMS. CONDOMANIA/GETTY IMAGES
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RIGHT
STUFF

AS MUSIC SALES FALL,
MERCHANDISING RIGHTS
TAKE CENTER STAGE

IN 360 DEALS

BY RAY WADDELL

Some see 360 deals as the saviors of the industry, allowing an
artist to counterbalance falling album sales with solid touring
revenue. And while touring often serves as the lynchpin of
such contracts, merchandise is becoming more important.
The merch business used to be based at concerts. But sales
in retail outlets and online are growing, providing new oppor-
tunities for revenue. This growth means merch rights is get-

Merch men: top, MAT VLASIC;
bottom, STEVE GERTSMA.
Right: Eric Clapton shirts

ting more attention as
more artists sign multi-
rights deals.

Mat Vlasic, VP of
merchandising for a
division of Sony

Records known as

the Thread Shop,

says merch rights
now come up every
tinte an act signs or extends
a contract.

“l wouldn’t say we would-
n’'t sign an act without
fmerch rights], butobviously

to be able to work with our
artists on all of their busi-
ness endeavors is what
we want to do,” Vla-
sic says. “We're not
just sharing in
[merch], we're doing
it. We want to be a one-
stop shop for them. To
piggy-back off the marketing dol-
lars the label is going to spend
makes sense in this day and age.”

In handling merch for all
Sony Music imprints, “we work
with them to acquire the

[merch] rights, and when we
acquire the rights we service
it just as a product manager
services the music,” Vlasic
says. He notes that the

Thread Shop roster includes

between 30 and 40 acts, cre-

ating tour, online and retail merch
for Legacy artists like Johnny Cash and Miles Davis to contem-
porary artists like T-Pain and Pitbull.

But labels are jockeying with international promoters like
Live Nation and AEG Live—as well as mega managers like Front
Line and Red Light—as to who can negotiate the terms of the
best multirights deal.

Live Nation is on the leading edge in making merch a key
component of multirights deals with such acts as Madonna,
Jay-Z, U2, Shakira and Nickelback. The global promoter has
been highly aggressive in the merch game, acquiringall or part
of companies that create, sell and distribute it like Trunk, Anthill
Trading and Signatures Network, along with fulfillment, direct-
to-fan leaders MusicToday and UltraStar.

This kind of deal dates to promoter Michael Cohl’s 1989 deal
with the Rolling Stones, which included merch along with global
promotion rights. “The advantage to the artist then as now is
that they feel they are getting guaranteed top dollar, much of it
upfront, and only needing to deal with one party,” independ-
ent merchundiser Steve Gerstman says.

Merch trailblazer Dell Furano is CEO of Live Nation Mer-
chandise and says three components drive the trend: merch is
apromotional tool-—“There’s no betier promotion than people
walking around years later wearing that same Grateful Dead
shirt”—it generates a solid profit margin for artists, and it's an
opportunity to cross-promote across developing platformslike
social networks.

“Today you bundle,” Furano says. “That’s the biggest thing
that's really changed here. The artist managers really under-
stand the value of the cross-promotion of these franchises. It's
all one entity—musicand live performance and publishingand
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merchandising and online—they’re all spokes of the wheel.

When the promoter is also the merchandiser, the process is
“more collaborative,” Furano says. With a U2 or Madonna tour,
“we can work with the other divisions of Live Nation,” he says.
“When you're promoting the tour, you get another level of coop-
eration across the board in terms how to gel out what's available
on a more timely basis, making certain we have the proper amount
of merchandise stands at the venue, making certain the security
the promoters will hire will help us with the bootlegging.

On Madonna's record-setting Sticky & Sweet tour, her first
under the 10-year Live Nation deal, such collaboration made
everything work more efficiently, Furano says. “A big part of the
sales are online, and we use the same e-mail list for the ticket
buyersat Live Nation to also promote the merch at her Webssite.

Increasingly, merch, branding, licensing and ticketing are
orchestrated through the rapidly expanding music Web portal
LiveNation.com—and the proposed merger with the frving
Azoff-led Ticketmaster Entertainment puts this Internet strat-
egy on steroids.

Vlasic says Sony has taken a different path than Live Nation
or Universal Music Group (see story, page 26). “We didn’t go
out and buy Bravado or Signatures,” he says. “The nature of
our business is little different. As the labels break acts, then
we'll be in a great position. Our foremost priority is getting all
the current acts we're signing into these broader deals so we
can help them in different ways.

Sowhere do these deals leave independent merch firms? In
a tough competitive position. “I believe you can analyze what
a big company can bring to bear on a merchandise offer by sim-
plylookingat advance and guarautee, perhaps even more than
royalty rate,” says Gerstman, founder of the new model merch
firm Cut Merch and longtime vendor for Eric Clapton. “With
deeper pockets than the indies, and a stronger stomach for gam-
bles, the majors have an advantage with many artists.”

For an artist, a big merch deal may mean paying too much
to control market share; this is a charge often levied by inde-
pendent promoters when that business consolidated.

Such a dynamic can lead to a bidding situation for merch
rights, and “oftentimes, the desire for an advance and guaran-
tee will mean that the only bidders in this situation will be the
majors,” Gerstman says. “Whether a major or an indie gels the
tour, most of the money will favor the artist, and the merch
company will have to get by with minimal margins. With less
competitive tours, the merch companies can frequently im-
prove their margins, due to lesser competition.”

Independent merch companies get and keep their clients by
nurturing key relationships with artists or offering a different
model, “one that emphasizes bigger back-end earnings and bet-
ter service,” Gerstman says. “The argument that the indies
make over and over is that the big companies will not muke
them as much money as they can earn, though not upfront,
and that they can’t possibly get the same level of attention by a
bigger company running dozens of tours atone time in a more
impersonal way.”

Pinky Gonzales, director of marketing for Goodletteseville,
Tenn.-based merchandiser Richards & Southern, says that it
can be challenging to win new business when labels and pro-
moters are including merch arrangements in their deals.

Richards & Southern, whose clients include Taylor Swift,
Kenny Chesney, George Strait and Sugarland, now compete
by complementing their traditional tour merch business with
ramped-up digital marketing efforts, including launching a
retail Facebook application that gives each R&S client a store-
front featuring select items from their merch catalog.

“Our job is to make sure that they are aware of us in the
first place and to demonstrate our ability to provide a more
personalized service faster and usually for a better price than
the default alternatives,” Gonzales says. .
oard.bi: 25
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BRAVADO PREPARES A
MERCH BLITZ FOR THE
ROLLING STONES AND
MICHAEL JACKSON'’S ESTATE

BY RAY WADDELL

The mere mention of two particular acts illustrates the type
of year it has been for the international merchandising/li-
censing firm Bravado: Michael Jackson and the Rolling Stones.

Bravado inked exclusive, wide-ranging deals with both acts
in recent months in what CEO Tom Bennelt calls “the biggest
year notonly in our history, but probably in music merchan-
dise history.

Nailing down these two acts speaks volumes about
Bravado's role as Universal Music Group’s (UMG) global mer-
chandising division. Bravado is Live Nation’s closest merch
competitor in terms of size, geographic scope, experience
and financial resources. The company has offices in London,
Los Angeles, New York, Berlin, Paris, Tokyo and Sydney and
has a presence in more than 40 countries. Traditionally, merch
deals are set up as advances versus royalties, with the bigger
artists rating the heftiest advances and most favorable royalty
rates. That’s still the case today for most artists.

But Bravado, like other merch companies today, is structur-
ing a wide range of deals, individually attuned to each artist.
For competitive reasons, details of these deals are proprietary.

Bravado—which was acquired as partof UMG’s purchase
of Sanctuary in 2007—does merch for Paul McCartney, Kanye
West, Beyoncé, No Doubt, Nickelback, Lady GaGa, Katy Perry,
Elton John, Guns N’ Roses, Metallica, Led Zeppelin, Iron
Maiden, Green Day and the Killers, among many others, mak-
ing it far more than the merch arm of a label.

“We basically are a stand-alone company,” Bennett says.
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“The fact that we're owned by Universal and have the ability
to use resources we wouldn’t be able to use before is fubu-
lous. But fundamentally, Universal wants to build us as a re-
ally strong, independent, stand-alone business.”

The diversity and higl profile of the roster, which tilts more
toward non-UMG acts, crzales leverage in the aggregate. “When
you go through it all, there’s a real opportunity to put together
areal body of rights here,” Bennett says. “And that means when
we go out to retailers we've got a great offering, which means
we can put together a bigger retail program, which only helps
us get into more of the right places and hopefully generate
more income, which ultimately is the endgame.”

Like most major merch companies, Bravado represents
artists on the road, at re-ail through third-party agreements
and by overseeing and fulfilling e-commerce for the artists’
merch online. The difference—beyond the geographic scope
of Bravado’s influence that the UMG relationship brings—
is the company’s still-to-be revealed plan to change how merch
is cross-promoted and bundled with music content.

These changes will ccme into play as soon as the fourth
quarter with the Rolling Stones. The recent pact between
UMG and the band, which covers future albums by the group
and one of the most important catalogs in rock, opened the
door for the merch deal.

Duringa nine-month period, multiple meetings took place
on combining music and merch on a worldwide basis with
retail and direct-to-consumer online. “We all believe—Uni-
versal, Bravado and the band—that for a band like the Stones,
opportunities exist that have never happened before,” Ben-
nett says. “We were also able to back up and show them that
on the traditional merchandising we're second to none, and
we've got very wide retail reach and distribution worldwide.”
Because of the UMG connection, Bravado is now in business
in 44 territories.

Given that a tour isn’t currently scheduled, the
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Bear necessities: (from left)
Kanye West teddy bear, Stones
swag and Michael Jackson
merchandise

ET WHAT YOU WANT

Bravado/Stones deal is limited to retail and direct-to-con-
sumer, though if the band does go on the road, specific
touring merch could be a part of the deal in the future. The
pact is exclusive and supercedes a longstanding merch
deal the band had with Anthill Trading that came about
through the Stones” equally longstanding promoter deal
with Michae] Cohl.

Bennett calls the Stones “the perfect band” to launch new
products and areas of distribution. “They have a huge busi-
ness in apparel stores as varied as H&M and Bloomingdale’s
and JCPenney, and there’s an awful lot of interest in their
products,” he says. “We believe that by marketing and put-
ting the products together—and coming out with some unique
and different combinations of stuff-—that we can not only
sell more merch but we can also sell more music in nontra-
ditional retailers.”

Calling it “bundling” is an oversimplification, Bennett says.
“It’s bundling, but in a slightly hipper and more fashionable
way, not just the idea of throwing a T-shirt in with a CD,” he
says. “It's a great way for kids that have historically connected
with the band, the logo and the merchandise to connect the
dots—a way for them to hear some of the great music that
this band has made for more than 40 years.”

The ideas that will be implemented with the Stones, some
of which come from the band, are “model-changing,” Ben-
nett says, although he declines to give specifics. “They’ve al-
ways done things differently. I think that’s what excites them,”
he says. “There’s no dragging the horse to water here. They're
right there—all they did was find a willing partner.”

AND THEN CAME JACKSON

The merch/licensing relationship with the Michael Jackson
estate springs from Bravado’s earlier designation us official
merchandiser for the artist’s ill-fated 50-show This Is It run
at London’s O2 Arena produced by AEG Live. “We were just

starting to get into business with them, and then there was
the sad occurrence of [Jackson’s] demise,” Bennett says. “At
that point in time, I think everybody, including the estate,
felt that we were best poised to be the merchandising party
because we had the opportunity to meet with Michael a cou-
ple of times and he had approved a lot of our products.

Bennett believes Jackson would have delivered “big time”
at the O2 had the shows taken place and done huge merch
business in the process. “We were more than excited to be
doing the deal before, and in a weird way we're honored we've
been selected by the estate,” he says.

The team at Bravado is convinced Jackson’s worldwide ap-
peal could make his licensing as popular and international
as Elvis or Marilyn Monroe. “Quite possibly Michael in this
era is the first of the music stars who has died that is that
huge, who has traveled and played in pretty much every coun-
tryin the world,” Bennett says. “He is massive in Japan, mas-
sive in Australia, massive everywhere in Europe and in Asia—a
very big worldwide superstar.”

Now, working with the Jackson estate is a legacy-based en-
terprise. “We have some great licensing deals already that are
very interesting and also some that are being pulled together
right now and finalized,” Bennett says. “There is going to be
the right amount of licensing opportunities that will be exe-
cuted totally based not on money, but on product, and mak-
ing sure the product suits the image Michael had.

Bravado has been named the exclusive worldwide mer-
chandiser by Sony Pictures Entertainment for the Jackson
film “This Is It,” out Oct. 28. Each Bravado office around the
world is partnering with local retailers for a number of mar-
keting initiatives. In the United States, Bravado is partner-
ing with Hot Topic, which will do window displays and ticket
giveaways leading up lo the film’s release; in London, Bravado
is partnering with HMV, which will set up Jackson boutiques
within its stores, as well as signage and window displays.
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Bravado also will be providing the Jackson merch to other
key retailers including Target, Old Navy and JCPenney.

While Bravado historically was a tour inerch company,
its retail influence is broad and deep, and Bennett believes
the company is now poised to revolutionize the direct-to-
consumer model. “The whole [direct-to-consumer] space is
a huge opportunity, and thus far most people have made
mistakes there [in connecting the dots],” he says. “And [ do
think this coming year we're going to make a real concerted
effort to maximize the growth and opportunities for artists
in thatarea. I think we have a lot of clever ideas and unique
new products.

In general for Bravado artists, it's about synergizing the
music with the merchandise, as with the Metallica boxed
set that came out last year that included the album, a “mak-
ing of” DVD and merch. “We've got products coming out
this fourth quarter going further with vinyl, T-shirts, unique
packaging, a very collectible piece,” Bennett says. “And the
initial reach into retail [shows]| they love the product.
They're going at it quite big, very aggressively, buying more
of this combined package than they probably would have
ofavinyl [record] or a T-shirt separately. They see the added
value there.”

Bravadoalso plans to market its merch initiatives in unique
ways. In London the company hired Tony Harlow, a veteran
of the UMG international marketing departmentand former
CEO of V2 as managing director for Bravado in the United
Kingdom and Europe.

“With his whole outlook at life and understanding retail
and marketing, we're poised to do some great things,” Ben-
netl says. “Retail is a different environment than concerts
where merchandise is almost an impulse buy. At retail, the
better you can make the product, the more correct places you
can put it, the better position, the better it looks, the better
the business is.” .ee
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BEHIND
THE

LOGOS

IF THE CLOTHES MAKE THE MAN,
DO THE SYMBOLS MAKE THE MERCHANDISE?

For a band that never sold more than a million copies of a single album,
the Ramones have a lot of very public fans. Beachgoers roam the shore
in Ramones flip-flops, babies get carried around in Ramones onesies,
and college kids and yuppies alike can be found in the band’s ubiquitous
black T-shirts. A former Ramones merch manager told Spin that between
1996 and 2008 the band sold 1.5 million T-shirts—and that’s not count-
ing onesies, flip-flops or other items, or any of the bootleg shirts circu-
lating in concert arena parking lots all over the country. By then, of course,
the band’s modest commercial heyday was already behind it, but its take-
off of the presidential seal— with an eagle holding an olive branch and
a baseball bat—had become iconic. § “Ata certain level, the logo becomes
less about the band,” says Michael Bierut of Pentagram Design, “and
more about a series of lifestyle choices.” € A logo can’t make or break a
band, of course—it might not even help sell albums or concert tickets.
But the right logo can take merch revenue to the next level—and provide
valuable viral promotion when it’s carved into middle-school desks. ¢
In that spirit, Billboard presents the origins of some of rock’s most mem-
orable logos, as well as expert opinions on why they’ve rocked audiences
for decades. —Cortney Harding

RAMONES

BACK STORY: New York artist
Arturo Vega created this logo
based on a self-portrait in
which he wore a belt buckle
with an image the presidential
seal. On a trip to Washington,
D.C., Vega decided to play off
the presidential symbol,
substituting the members’
names for the official text.

EXPERT OPINION: “It has
such an irony about it,” says
Brett Kilroe of design outfit
Runner Collective. “It feels so
authoritative and also has such a
familiarity in its aesthetic, while
in actuality it does a great job
mocking all that it represents in
just the right way.”

TATTOO POTENTIAL:
Medium—unless you're
willing to get it large enough
to make sure all the names
are legible.

ROLLING STONES
BACK STORY: Though many
fans assume the Stones’ lips
logo was based on Mick
Jagger’s mouth, designer John
Pasche says he was inspired by
an image of the Hindu goddess
Kali. When he designed the
logo in 1971, he was paid £50;
the band gave him £200 more a
few years later. Even though
the Stones copyrighted the
image, Pasche made £400,000
in 2006 when he sold the
original artwork.

EXPERT OPINION: “I've
worked with Mick Jagger, and
he knows a lot about branding
and marketing,” says designer
Stefan Sagmeister, who has
worked with the Talking Heads
and Lou Reed. “This is
something that looks good on
baseball caps and jackets. They
do a different set of lips for
each tour, so they keep the
concept, but do enough to
make it different each time.”

TATTOO POTENTIAL:
High—and recognized
worldwide.
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ACDC

Ac/DC

BACK STORY: Designer
Gerard Huerta riffed on the
band’s original, Australian logo
and his design work for Blue
Oyster Cult when he created
this image. He has said the style
was influenced by Los Angeles
barrio graffiti as well as the
heavy metal aesthetic of the day.

EXPERT OPINION: “From a

design perspective, this is very
one-dimensional,” Sagmeister
says. But that may be the point:
The logo is simple enough that
Kilroe says he was able to draw
it blindfolded in middle school.

TATTOO POTENTIAL: High-
and easy for anyone to draw.

PUBLIC ENEMY
BACK STORY: Chuck D says
he was influenced by rock
groups and sports teams when
he created his group’s logo of a
B-boy in the crosshairs of a
rifle. “I took a silhouette of E-
Love, LL Cool |’s right hand
man, and put the crosshairs
over him,” he says. “A lot of
people thought it was a
silhouette of a state trooper, but
it's meant to symbolize the
average black male. It was
important for us to have a logo.
1 wanted our logo to be as
recognizable as Batman.”

EXPERT OPINION: “From a
basic visual point of view, it is
by design, a target, which
certainly attracts attention,”
Kilroe says. “Targets are
symbols that are widely used in
visual communication and
often suggest danger, and it
seems to me the that the intent
of this logo was just that. It is
aggressive and confrontational
in the same way the music is.”

TATTOO POTENTIAL:
Medium.

BLACK

FLAG
BLACK FLAG

BACK STORY: Another band
with unremarkable sales (none
of its albums ever sold more
than 200,000 copies, according
to Nielsen SoundScan) but an
instantly recognizable logo,
Black Flag has inspired endless
graffiti. Designed by artist
Raymond Pettibon, brother of
songwriter Greg Ginn, it was
meant to contrast sharply with
the white flag of surrender.

EXPERT OPINION: “It's a
very clever visual hierarchy,”
Sagmeister says. “It’s catchy—
you see the stripes
immediately. It's a case where
a single visual artist defined
the visual presence of a band.”

TATTOO POTENTIAL: High,
unfortunately. There’s only one
Henry Rollins—get over it.
Additional reporting by

Kelly Staskel.
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Familiar faces: Fans display their allegiance wherever Kiss plays, including, clockwise from top, the 2008 Download Festival at Castle
Donington in the United Kingdom; with mom at the Outdoor Arena At Harveys in Lake Tahoe, Nev.; and with the crowd at Harveys.

from >>p30 Kiss with the reunion tour in
1996 he learned even more about the Kiss Army.
“The loyalty of the Kiss Army is phenomenal,”
he says. Thanks to the makeup and costumes
and the characters they portray, Kiss onstage
today look pretty much the same as the band did
in 1974. The Kiss Army “grows generation by

generation by generation, and probably the

.
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CONGRATULATIONS

Nocturne Productions would like to congratulate
KISS, Doc McGhee, Patrick Whitley and everyone
at McGhee Entertainment on the upcoming

KISS ALIVE 35 WORLD TOUR. We are proud to
be a part of your touring family.
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biggest reason for it is they’ve never changed,”
McGhee says. “They’re like Mickey Mouse. He's
never changed—he looks the same as he did 100
years ago. That identification of the brand and
the makeup of Kiss doesn't get old, so young kids
are into it just like young kids were into it in 1974.
It’s a timeless type of band.

Mitch Rose at Creative Artists Agency has been

B2

Kiss agent for 22 years and was a fan before then.
“They have an incredible fan base that has re-
mained loyal over the course of their career,”
Rose says. “And they've grown their fan base, be-
cause ‘Rock and Roll All Nite,” one of the great-
est rock'n’roll songs ever written, is being
discovered by 12- 1o 14-year-olds, and the par-
ents want to share that concert experience.’

g
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&
Bob Br‘lgham Paul Becher, Ron Proesel & Herbie Herbert
300 East Harvestore Drive DeKalb, lllinois 60115 Phone (815) 756-3600 Fax (815) 756-8377
www. nocturneproductions.com

Ah, the experience. In his 1978 song
“Mafiana,” Jimmy Buffett memorably sings,
‘Don’t Iry to describe a Kiss concert if you've
never seen it,” and today the band’s live shows
still defy description.

“It's aspectacle, it's a theatrical show, an amaz-
ing experience,” says Rose. “There are explo-
sions, there's fire. No one goes home from a Kiss
show saying they weren't entertained.

McGhee says, “Kids are going on the Internet
and seeing this band onstage, and they don’tlook
like their grandfather onstage. They're Kiss.

Kiss gave a nod to the digital age by work-
ing with the live-music social network Event-
ful in routing the Kiss Alive/35 tour.
“Eventful’'s Demand It! competition enabled
Kiss to create anticipation among fans for the
upcoming tour and get critical data regarding
which markets have demand for shows
Eventful CEO Jordan Glazier says. “Perhaps
most important, Eventful helped Kiss iden-
tify hundreds of thousands of people who self-
identified themselves as future ticket buyers
and now we're successfully marketing tickets
to the demanders.

And if Kiss crowds are starting to skew
younger—and fan photos from Simmons show
they very much are—the faithful are still around.

“The audience is young, but also there are
still plenty of the older true fans that still come
out,” McGhee says. “It’s 6-60.

Just like Mickey Mouse.
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GENE SIMMONS TALKS ABOUT HIS BAND, HIS
BRAND, HIS FANS AND A WHOLE LOT MORE

It would be hard to come up with a more prominent rock’n’roll
bassist than Gene Simmons of Kiss. Bl The Kiss co-founder, reality TV
star and entrepreneur has his fingerprints on virtually all segments of

the music industry. Bl Born Chaim Witz in 1949 in Haifa, Israel, and
the only child of a Holocaust survivor, Simmons ignited the Kiss
explosion in 1972. The band remains a touring, licensing and
merchandising powerhouse, and it launches the U.S. leg of the Kiss
Alive/35 tour Sept. 25 in Detroit. The group will release “Sonic Boom,”
its first album of new material in 11 years, Oct. 6 exclusively through
Wal-Mart and Sam’s Club. B Of course, Simmons aggressively
pursues other business interests outside of the band. His Simmons
Abramson Marketing is the worldwide marketing/branding entity for the
IndyCar Series, and he and co-CEO Rich Abramson’s NGTV.com (No Gocd
TV) is a YouTube sensation. His other businesses include a line of T-shirts
and accessories called Gene Simmons Moneybag, the Simmons Comic
Group, Simmons Records and his publishing imprint Simmons Books,
which published his best sellers “Sex Money Kiss” and “Ladies of the
Night.” Wl As was demonstrated last year in his keynote at Billboard’s
Touring Conference, when Simmons deigns to impart his worldview
it's a wild ride, and his Billboard Q&A is definitely no exception. Spiced
with a series of nearly unprintable (but admittedly funny) jokes,
Simmons offers his unique take on merchandising, branding,
professionalism and owning our children.

What is the biggest myth
about Kiss?

That there’s some grand master plan.

That we're brilliant beyond belief, that
we're masters of merchandise and all

that stuft. That’s giving us a lot more credit
t1an we deserve.

It's a simple idea. When you love some-
thing, and people use the word “passion,’
you tend to look at every rug and pick it up
and see what's under it.

“orargument’s sake, if you're a stamp
collector worth your salt, you'll know
every minutia about it, you'll spend all
the free time you have, above and be-
yond your job, because you love it.

And you’ll know every obscure
stamp, which date it came from,
what condition it’s in, what’s the
marketplace. You'll know about
it because you care about it. So
everything begins with a tug of
the heart.

People see this cold business
savvy and it starts the other way
around. It starts with, “Wow
I'min Kiss”; continuedon >>p36

NIS O'REGAN
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we wanted the best,
we got the best!
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from >>p34 everything else is the what-if,
could-it-be, what could it be? You start with a
dream without limitations. 1t’s only when we
wake up that we say, “It’s not going to happen,
it probably won’t.” Never listen to people, and
believe in your own dreams.

My point of view is “Earth,” that’s not such
a cool name for the planet. “Planet Kiss,” now
you’ve got something. If every inch of ground
is Kiss ground, and the air you breath is Kiss
air and the food you eat is Kiss food, then we've
got something. Brand everything. And you
should pay us for every step along the way.

Was there any sort of creative objective
when you started?

Well, before Kiss there was no template. There
was Disney off on the left-hand side, with their
cartoons and lifestyle branding. If you were a
little kid, your life was filled with Disney, you
covered yourself in Disney clothing and
wrapped yourselfin Disney sheets, and the Dis-
ney movies had some kind of Good Housekeep-
ing seal of approval.

And over on the right side you have the world
of rockers, which is inhabited by morons. There
but for the grace of God we’d all be asking the
next door neighbor, “Would you like some fries
with that?”

We never went to school, we never learned
to read or write music. We still can’t, none of
us. [Paul] McCartney to this day cannot write
asingle shred of music. Nor can [Mick] Jagger
or [Jimi] Hendrix if he were alive, and so on.
We all do what we do by the seat of our pants,
except some of ours are made out of leather
and are tighter.

Musically was there.an objective for Kiss?
The template was the Beatles. Kiss always

‘Idol’ time: GENE SIMMONS (left) and PAUL STANLEY (right) performed with ‘American
Idol’ finalist ADAM LAMBERT during the show’s finale in May.

fashioned themselves as the Beatles on
steroids, with lots more makeup and higher
shoes. The idea was everybody sang, every-
body was a star, instead of the Stones kind of
model or the Temptations or those kinds of
bands where there's one singer and every-
body else is in the background.

The thing that [ loved about the Beatles is
they all looked like they came from the same
Beatle mother. It was like the perfect band in
terms of look, merchandisable, eternal. Except
they never trademarked their haircuts or any-
thing much about their faces. Kiss was the first

band ofany kind to ever tradernark their faces.
IUs in the Library of Congress. Which is why
35 years later there are literally thousands and
thousands of things with our faces on them,
anything from Kiss M&Ms to Kiss Mr. Potato
Heads and Kiss Visa cards. We have Kiss Kon-
doms and Kiss Kaskets. We'll get you coming,
we'll get you going.

Why aren’t we talking today about mer-
chandise from Wicked Lester, the band
that first brought together Kiss’ origi
nal members?

Because Wicked Lester never had the legs, it
just didn’t have the right spin. Wicked Lester
was kind of like the United Nations—you had
one of everything in it. You had a Norwegian,
an Italian, two Jews and a partridge in a pear
tree. It was a Doobie Brothers kind of band
where if you take a look at it there’s one of every-
thing, but you can’t quite put your finger on
what it is.

The perfect bands for me were bands that
had a sound you could instantly recognize, and
you could not take a member of the band and
put them in another band.

Ilove U2 and the Stones. but | could take the
Edge and stick him in the Kings of Leon and
nobody would know. You could take Charlie
Watts and stick him in Dave Matthews Band
and nobody would know. There’s a kind of face-
lessness to most bands.

We wanted an audiovisual band, because as
kids we went to see all of our favorite bands be-
cause we loved the music. And then we went
to see them live and they turned their backs on
us and stared at their shoes. It was such a big
visual disappointment.

So the idea with Kiss was, “Let’s put together
the band we never saw onstage.” Because there
was plenty of good music. Every band was mak-
ing good music. There was lots of great music
going on and there still is. And with most of
these bands there’s either one guy you care
about or they’re just boring.

So the visual elements, including the big
productions and the makeup, were always
part of the presentation?

Everything. A concerted effort was made to ex-
plode like a cluster bomb, not just one explo-
sion but every piece of the explosion explodes
again. [n point of fact, continued on >>p38
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from >>p36  we promoted our own shows,
we paid for it, we advertised ourselves, put up
our own posters, before anybody did. We had
alogo and trademarked it before anybody knew
what that was.

When we played the Diplomat Hotel [in
New York on July 13, 1973] and took over the
ballroom, we were second on the bill and we
rented out the whole place, paid the headlin-
ers the Brats and some other local bands to
play. But when we invited people, we just po-
sitioned ourselves as “Kiss, 9:30, Masters of
Metal,” before there was such a thing as
“heavy metal.”

I used the offices of the Puerto Rican Inter-
Agency Council, where 1 was the assistant to
the director, and after they left I mailed out a
photo and a one-pager and an invitation for
everybody in the music business to come down
and see us—managers, agents, producers—at
the Diplomat Hotel, and they did.

Windfall Records, Mountain’s label, came
down, a few other people, and this guy named
Bill Aucoin, who became our manager. When
they got there the entire front row was filled
with girls wearing black T-shirts with “Kiss” in
glitter. [Co-founder/guitarist] Paul {Stanley]
and [drummer] Peter [Criss] had stayed up all
night the night before and literally glued the
shirts and hand-poured glitter on them, and
gave the T-shirts out to girls and put them in
the front row.

You only get the respect you demand. We
created our own buzz. So when people came
to see us at the Diplomat Hotel, they saw the
place was completely sold out—although they
weren’t there to see us, they were there to see
the headliner—but the people we invited
didn’t know who was the headliner. They came
there to see the 9:30 show; the headliner went

onat11.

So they saw us and the entire front row was
Kiss girls; it was our show. [t cost $5 to get in,
you saw three bands, we had about 350 people
there, it cost $1,000 to rent the place. We prob-
ably made two grand.

It seems very early on you placed a lot of
importance on touring hard.

There was no choice, because we weren’t the
Starland Vocal Band. We didn’t do singles. We
wrote songs like “Strutter” and “Deuce” and
“Black Diamond,” and that wasn’t a radio sta-
ple. “Torn Between Two Lovers” was not Kiss.

But your first album recorded on the road,
“Alive!” in 1975, got you a lot of traction
The history is pretty well-known. The whole
live record thing was started by Kiss. Before
Kiss, nobody did live records as a career
choice. Then after “Alive!” came “Frampton
Comes Alive”; everybody used the “alive”
thing, they even used our engineer. And they
all did double-albums because we were out
of our minds.

The first three records kind of floated
though we were huge live. By the third record
we were playing Anaheim [Calif.] Stadium and
Atlanta Braves Stadium, but we still hadn’t
sold records because we didn’t have singles.
This was 1976, and by '77-’79 we were the No.
1 Gallup Poll group in all of North America.
No. 2 was the Beatles, No. 3 was the Bee Gees
or Led Zeppelin, depending on which year
you're talking about.

“Kiss mania” is not even a description of
it. We owned your children. We owned them.
They looked like us, they painted their faces
like us, they walked like us, they knew our
songs, and they tattooed their bodies. And

Congratulations KISS For Over Three Decades
Of Legendary Live Performances

Sincere thanks to the Band, Management and Crew
for welcoming us aboard as lighting suppliers on
the ALIVE 35 2009 North American Tour

Lighting and Technical Support to the Event and Entertainment Industries

Los Angeles

Vancouver

www.epicpt.com

Winnipeg
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Game point: Dozens of dancers, dressed like the members of Kiss, performed during the
pregame show for Super Bowl XXXIIl at Miami’s Pro Player Stadium in 1999.

eventually they had children and they named
them after our songs.

When did it start to become the Kiss Army?
That started in 1975 in Terre Haute, Ind. A
guy named Ray Sharkey, I think, was a fan
who wanted his local radio station to play Kiss
in Terre Haute, but they wouldn’t do it be-
cause it wasn’t the Bee Gees or Pablo Cruz.
And he threatened them; he said. “Me and
my friends, we call ourselves the Kiss Army.
We're going to come down there and surround
the station,” so the radio station gets nervous

and calls the cops.

The radio station refuses to play Kiss, the
newspapers send over a photographer, the next
day a big photo of thousands of fans surround-
ing this little station, which looks like an out-
house in the middle of a cornfield outside of
Terre Haute. [The] headline [was] “Kiss Army
Invades Terre Haute,” something like that, and
there and then the Kiss Army was born.

Did you trademark it?
Immediately. And 35 years later, the Kiss Army
still exists, but it's cer-  continued on >>p40
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Hot licks: ‘We will never take it for granted, ever, not one single show,” says GENE SIMMONS
(left) onstage at Sydney’s Acer Arena during the Kiss Alive/3S tour with PAUL STANLEY

(center) and TOMMY THAYER.

from >>p38  tainly a volunteer army. Every-
body proudly belongs and marches. Jagger or
[Jimmy] Page or anybody out there would give
their left nut to have Kiss fans. Are you kidding
me? What are you going to do, tattoo Michael

Jackson on your ass?

The army has been amazingly loyal to Kiss,
even through lineup changes.

We had to [make lineup changes]. We had to,
because there’s an ethical and moral commit-
ment that we made to ourselves and our fans:
We treat the stage as holy ground. This is elec-
tric church. And when we get on that stage,

our call to arms starts off with “you,” our fans,
not “our” or “we.” “You wanted the best, you
got the best, the hottest band in the world,
Kiss!” We say our name last, you come first.
And the vow we made to ourselves was, “Dear
God, if you ever give us the chance, we will
never take it for granted, ever, not one single
show, at any time. And if any one of us does-
n’t deserve to be out there, we will kick his ass
off that stage.” And if you use drugs or alco-
hol in Kiss, you're out. If you can’t respect your-
selfand your body, how the hell can you respect
the band, and especially the fans who put you
there in the first place?

[Guitarist] Ace {Frehley] and Peter, in the be-
ginning, belonged in the band, and later on
they did not. They belonged home so they can
save their lives and try to turn their lives around,
not onstage. This is not a babysitting service,
this is the Olympics and if anybody catches
anything in your bloodstream, you should be
thrown out on your ass. Your medals should
be stripped, you're gone. And [current drum-
mer] Eric Singer and [guitarist] Tommy Thayer
are professional, they love it.

What did you like about the exclusive Wal
Mart deal with your new “Sonic Boom”
album, and why did the band decide to go
that way?

The world’s a different place. I'm not a fan of
downloading for free. I don’t believe in any-
thing for free. The kids next door that we think
are sweet and have freckled faces were never
punished for stealing everything. You can lit-
erally point to a million people out of work-
the truckers that truck the records to the stores,
the stores themselves that used to hire people,
the gasoline they used, the warehouses—an
entire industry is wiped out because some col-
lege kid didn’t want to pay for songs. And who's
to blame? The record industry, for never hav-
ing a repercussion.

If you try to break into my house, I'll shoot
your head off. Are you out of your fucking
mind? But fans were allowed to break into stuff
that people created and simply take it without
paying for it, and that is nobody’s fault but the
record industry. It was lax.

Wal-Mart is a real company. We met the Wal-
ton people—they're fine upstanding people,
we're big fans of them, and they give millions
of people jobs and we're all for it. And they're
willing to charge for the product. Last time [

checked, Kiss is not a charity. [ will let you know
when I want to give my stuff away for free. |
don’t want you to determine that.

Does it bother you when people say you're
just in this for the money?

Anybody who simply wants to do it for free
should give me any dollar they don’t want.
They're all full of shit. Everybody lies, but we
don’t. Of course we want to get paid for what
we do, but there’s also a tug of the heart, of
pride. We created this thing—this ain’t the
Monkees, baby. We're the mother and we gave
birth to Kiss and I'll be damned if anybody’s
going to tell me what it is, how it walks and
how ittalks. And do I want to get paid for that?
You bet your ass | do.

But you still have fun when you get on

stage, right?

Beyond that. Of course. It's a thrill, an honor
and a privilege, but who says you have to enjoy
it? That's not a prerequisite. How about treat-
ing it like craftsmanship? Whatever you can
do, do it well. Most of the people on planet
Earth, ifthey’re lucky enough to have a job,
they go to a job they probably hate. They go to
work and all they want is to get paid at the end
of the week. We consider that the salt of the
earth. Why is that any less valid than what I do?
Forget the thrill of it, you like getting paid. And
the better job you do, the more money you
make. Even God passes the fucking hat around.

You made a memorable point at Billboard’s
Touring Conference last year about pro-
fessionalism and being on time for shows
Pride. Tt's self-respect. For fuck’s sake, just do
it for yourself. Say what you mean, mean what
you say. Shit out the Axl Rose disease in your
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system, get rid of that. Excuses are for the next
guy that winds up in jail and becomes very pop-
ular there, becomes somebody’s girlfriend.

Do you care what critics say?

Of course. But that will still never get them laid.
They were ugly bastards before who never got
laid, and no matter what, they still look like
Bob Lefsetz. They shine my shoes. I bury them
in my backyard. You guys are just jealous that
we get seas of pussy and you get nothing. I go
to see movies or a band when somebody that |
know says, “I just saw this.” I trust his word.
Not somebody who gets free tickets who’s a
failed human being.

When it comes to building a career, what
They don't listen to Gene Simmons. When
you're dishonest with yourself and your fans
and sugarcoat everything you say, you're full
of shit—you can smell that a mile a way. Be
who you are.

It's difficult for me to accept someone who's
worth $100 million—and | am-—who gets up
and starts talking about rain forests and
whales and acid rain. Shut the fuck up. Play
your songs, and if | want information, I'll go
to people who are qualified to talk about it. T
don’t want rock stars talking about the envi-
ronment in the same way [ don’t want envi-
ronmentalists talking about rock.

What’s your take on the Rock and Roll Hall
of Fame?

I think it was a good idea, but it’s clearly polit-
ical. It's Boss Tweed, it’s the old New York rot-
len system, where you get 10 guys in the back
room who decide who’s going to be in the Rock
and Roll Hall of Fame. | want nothing to do

with that. [t's a sham and those guys mean
nothing. You should take a look at the photo of
the guys that vote on it. Fucking scary.

What would you still like to accomplish
with Kiss?

There’s nothing we can’t do. We’re developing
a Kiss animated show, like a superhero, X-Men
kind of show. We have a Las Vegas Kiss show
that’s being planned. I just came back from

Singapore. There’s nowhere we can’t go and
nothing we can’t do.

This is the weird thing. There’s something
going on here that even we and | don’t pretend
tounderstand. All | know is we are not going to
take it for granted. We take it deadly seriously.
And we intend to live up to our own legend. We
intend not to let the fans down, the fans that have
been there for 35 years and are probably in their
50s, some in their 60s, and the new 15-year-old

fan who's heard about the legend of Kiss.

So many things in life are not real. Santa is
not real. Superman is not real. Kiss is real. And
we're going to make sure that when you leave
that show, your first Kiss show or the 100th,
you’'ll walk away, whether you love the band or
not, and say, “That is the best fucking thing
I've ever seen on planet Earth.” That's a vow
we make to ourselves and anybody who's will-
ing to come out there and see us.

Pride and joy: ‘We created this thing,’ says Gene Simmons of Kiss, seen here performing at the Download Festival 2008 in the United

Kingdom. ‘This ain't the Monkees, baby.’
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With “crisis” the word on everyone’s
lips these days, what better way for Latin
music’s finest to escape than by going
to Las Vegas? % That’s at least partly
the thinking behind the selection of the
city’s Mandalay Bay Events Center as
the site of the 10th annual Latin
Grammy Awards Nov. 5. % The city,
which has become a magnet for Latin
performers and is synonymous with an
overall good time, is also a proven rat-
ings draw. The 2007 broadcast of the
event from Las Vegas on Univision,
which incorporated signature Vegas
shows into the musical performances
of the nominees, won industry acclaim.
It also scored huge ratings: 12 million
viewers, according to Nielsen Media
Research, a sister company of Billboard.

“We were very happy with the feel of the show in07,” says
Otto Padron, senior VP of programming and promotions at
the Univision Network.

But when the show broadcasts live at 8 p.m. ET Nov. 5, don’t
expect a rerun from two years ago. “We know that Vegas
brings so many ideas to the table,” Padrén says. “One of the
things we like so much about Las Vegas is that it's a grow-
ing Hispanic market that we need to reach out to.”

In a recessionary time, the Latin Recording Academy was
also looking for a place that would be “attractive and afford-
able to everyone,” academy president Gabriel Abaroa says, cit-
ing the city’s wide range of hotel and dining options in close
proximity, from low-cost to luxurious.

“We already have experience [presenting the show] in Las
Vegas. Are we prepared under the current financial constraints
to go to a new city? I don't think so.”

The location was just about the only thing nailed down at
press time, with the performance plans to be largely solidi-
fied following the nominations announcement Sept. 17.

But going into the 10th installment of the awards show,
Abaroa says viewers will be reminded of the impact that the
Latin Grammys have made in their first decade. That cele-
bration will continue into next year, Abaroa says, with ideas
in the works for commemorative items that could include
books and DVDs.

For now, the Latin Recording Academy and Univision will
use the powerful tools at their disposal to get the word out
about Latin Grammy night.

That includes related coverage on Univision’s other media
properties, including Galavision and Telefutura, as well as
Univision.com. Video interviews and behind-the-scenes
footage began appearing following the nominations an-
nouncement and will include coverage of the Person of the
Year gala honoring Juan Gabriel as well as arrivals footage
during the preshow.

Time

Univision.com’s mobile site will feature Latin Grammy up-
dates, photos and videoclips highlighting past awards shows.

Univision.com boasted big gains from its Latin Grammy
coverage in November 2008, with the site’s music vertical scor-
ing more than 71 million page views that month—a 28% in-
crease over November 2007. The day of the Latin Grammys,
the awards’ microsite on Univision.com increased more than
100% from the year prior.

Increasingly, in recent years, another strategy to get view-
ers excited about the event is the Latin Grammy street par-
ties, put on by Miami-based Eventus Marketing. The parties
are hitting six cities this year, including Las Vegas, up from
five in 2008.

Since they began in South Florida in 2003, the parties have
attracted top acts to perform the free shows because of the
heavy attendance and media exposure that goes with them.

In addition to the street parties, the Latin Recording Acad-
emy is presenting a series of singer/songwriter showcases
at Los Angeles’ Grammy Museum leading up to the awards.
The series began with Colombia’s Marta Gémez. Abaroa
says the inspiration for the series came from an unusually
high number of entries in the singer/songwriter category
this year (though the showcase participants aren’t among
the nominees).

Singer/songwriters Kany Garcia and Jesse & Joy kave been
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Retufn To Las pgas
By Ayala Ben-Yehuda

Come together (from left): LUIS FONSI, LUIS
ENRIQUE, JIMMY SMITS, LUZ RIOS, BETO
CUEVAS, TITO ‘EL BAMEBINO,’ GISELLE
BLONDET, SHAILA DURCAL, ANDY GARCIA,
Recording Academy president NEIL PORTNOW
and Latin Recording Academy president
GABRIEL ABAROA during the 10th annual Latin
Grammy Awards nominations hizld Sept. 17 at the
Conga Room at L.A. Live in Los Angeles. Left:
The eighth annual Latin Grammys in Las Vegas,
held Nov. 8,2007.

the last two best new artist winners at the Latin Gram-
mys; those wins proved to be important turning
points in the acts’ careers, says Yamile Fernandez,
WestWood Entertainment/Day 1 director for North
America. The company manages Garcia and the
brother-sister duo Jesse & joy.

Garcia’s win led to sponsorships with Dove soap and Ford,
Fernindez says.

For Jesse & Joy, “it opened a lot of doors that normally would-
n’t have opened so quickly,” Fernandez adds. A performance
on the show, seen in countries around the world, “puts you
in the living room of millions of people and gets you to brands
and people in the industry . . . when you go to different coun-
tries, that can always be used to your advantage.”

Itisn’talways a given that the Latin Grammys will have a sig-
nificant impact on the sales of performers and winners. Last
year only one artist, multiple-award winner /performer Juanes,
saw a boost in album sales of more than 1,000 copies during
the week after the awards, according to Nielsen SoundScan.

A Latin Grammy performance timed to a major album
release, as Ricky Martin has had in the past, can lead to a
strong release week. But since many of this year’s nomi-
nees have little name recognition in the United States, the
impact is likely to be small in terms of total albums sold,
but higher as a relative percentage gain.

Abaroa observes that in a world of niches, it helps to have
a universally recognized mark of excellence.

“In the past, multinational companies and big independ-
ents were able to suddenly create international superstars,”
Abaroa says. With that task becoming more challenging, “a
Latin Grammy really helps you.” e
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This year’s best new artist nominees
are a wildly varied group, musically and
geographically. They include independ-
ent and major-label artists based in
Spain, Mexico, Colombia and the United
States and represent everything from
straight-up pop to flamenco fusion.

The son of pop star Emmanuel, the pianist/songwriter was
introduced to audiences when he performed on his fa-
ther’s Retro En Vivo tour. He subsequently scored a plat-
inum album in Mexico with his Warner debut, “Voy.”
Produced by Loris Ceroni with a combination of ballads,
pop rock and light funk, Acha’s accessible, pleasantly retro-
in-some-places sound is complemented by smartly em-
ployed strings, his unsappy yet tender delivery and his
golden-boy good looks. The single “Te Amo” went to No.
10 on Billboard’s Hot Latin Songs chart. In a move usu-
ally reserved for veteran stars, “Te Amo” was used as a te-
lenovela theme in Argentina.

The Afro-Colombian trio won critical acclaim and festival
awards for its enticing fusion of hip-hop, dub, electronica,
funk and rhythms from Colombia’s Pacific coast. Its debut
album, “Somos Pacifico,” is peppered with marimbas, tamb-
ora, congas and traditional vocal stylings combined with
modern rapping. It was produced by Ivan Benavides, known
for his fresh take on traditional Colombian music. The U.S.-
based indie label Nacional Records will release a compila-
tion of tracks from the group’s two albums.

-
. ALEXANDERACHA

After more than a decade of playing local gigs, radio festivals
and county fairs, Mexico-born, Southern California-based pop
artist Luz Rios self-released her album “Aire” and had two
radio singles in the United States. One was the title track, a
country-style duet with legendary regional Mexican artist Joan
Sebastian, and the other, “No Me Da La Gana,” a pop song.
The singer/songwriter, managed by former Balboa R=cords
national promotions director Frank White, opened for Bal-
boa artist Sebastian on tour, giving her even more visibility.

Quirky, folky acoustic pop artist Claudio Corsi hails from
Venezuela but is based in Miami, where he recorced his
album “Aire Y Mar” on the indie Cacao Music. The label is

CHOCQUIBTOWN

U D canradiohistory.com

CLAUDIO CORSI

co-owned by Anaheim Angels baseball player Bobby Abreu.
Corsi has been a singer, arranger or producer on more than
20 albums, and his songs have been recorded by the likes
of Ismael Miranda. Counting everyone from Joan Manuel
Serrat to Iron Maiden as influences, Corsi’s music incor-
porates sharp observation and literate humor with a mel-
low, bluesy feel. His music was featured in the Venezuelan
feature film “A Mi Me Gusta.”

Spain’s India Martinez performed at flamenco festivals all
over the world before releasing “Despertar” on Warner. The
album is a fusion of Martinez’s husky flamenco vocals with
big world-music sounds, from sweeping Middle Eastern strings
tojazz and ballads. Part of Spain’s new flamenco movement,
Martinez has shared the stage with other popular artists in
the genre, such as Chambao and Pitingo. ace

INDIA.MARTINEZ
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Name That

Songwriters: Claudia Brant, Luis
Fonsi, G. Reuben

Artist: Luis Fonsi with Aleks Syntek,
Noel Schajris and David Bisbal
Album: “Palabras Del Silencio” {Uni-
versal Music Latino)

The second single off Luis Fonsi’s
breakthrough pop album, “Palabras
Del Silencio,” is a midtempo ballad
in 6/8 time performed as a quartet
with Aleks Syntek, Noel Schajris and
David Bisbal. The vocal quartet for-
mat is a departure for the artist, and
the track spent two weeks at No. 1
on Billboard’s Hot Latin Songs chart
and 19 weeks in the top 10. Fonsi,
who regularly writes with friend
Claudia Brant, says he conceived the
song years ago but never recorded it.
“One day I said, “‘Why don’t 1 invite
three guys, three friends I can getin
touch with easily,” ” and pitched the
notion to Bisbal during a fishing trip.

Song Of The Year Nods Incl
Hits, Lesser'-Known Ge
By Leila Cobo

“This would have never happened if
we all weren’t very good friends,”
Fonsi says.

Songwriters: Yoel Henriquez, Jorge
Luis Piloto

Artist: Andrés Cepeda

Album: “Dia Tras Dia” (FM Discos &
Cintas)

The versatile Jorge Luis Piloto garners
twonods in the songwriter category, the
first with this track co-written with
Puerto Rico’s Yoel Henriquez for
Colombian Andrés Cepeda. The artist,
who was working with Piloto on other
songs, liked this one in particular be-
cause it was reminiscent of his days with
the rock/pop band Poligamia. The song
hit No. 1 on the Colombian chart and
the video features members of Poli-
gamia, with whom Cepeda last recorded
in 1997. Cepeda had previously worked
with Piloto on the album “Para Amarte

Mejor.” songwriting team, P1
and Henriquez garnered a Latin
Grammy nomination in 2007.

Songwriters: Bebe, Carlos Jean
Artist: Bebe

Album: “Y.” (EMI Music Spain)

The Spanish singer Bebe came out

and CARLOS JEAN
ong of the year

k % % %

with a bang in 2004 with her album
“Pa’ Fuera Telaranas,” which received
five Latin Grammy nominations. Fol-
lowing that, Bebe literally disappeared
from sight. The artist’s new album,
“Y.»_which translates to “and, pe-

Piod"—was produced by Carlos Jean,

who also worked on Bebe’s debut set.
“Me Fui,” the first single, peaked at
No. 49 on Billboard’s Hot Latin Songs
chartand No. 26 on Latin Pop Airplay.

Songwriter: Alejandro Lerner
Artist: Alejandro Lerner

Album: “Enojado” (El Pie Records)
Argentine singer/songwriter Alejan-
dro Lerner now records as an indie
artist after many years working with
majors. Lerner, who composes on the
piano, wrote this evocative tune after
waking up one morning and watch-

ing his wife, Marcela, asleep beside
him. “Verte Sonreir” is an homage
to her and an acknowledgement of
her support and love through the
years. “Verte Sonreir” is the first sin-
gle off the album “Enojado,” which
has been released in Argentina, Mex-
ico, Colombia, Chile, Uruguay,
Paraguay and Ecuador.

Songwriters: Jorge Luis Piloto, Jorge
Villamizar

Artist: Luis Enrique

Album: “Ciclos” (Top Stop Music)
Nicaraguan singer/songwriter Luis
Enrique became a salsa star in the
’90s with his brand of romantic salsa.
But he has evolved, deciding to go
pop, then delving into world music.
His sales petered out and his last
foray onto Billboard’s charts was in
2002. Last year, Enrique signed with
an indie label, producer Sergio
George’s Top Spot Music, and went
back to salsa. His return was one of
the big success stories of the year,
with the single “Yo No Sé Manana”
reaching No. 1 on Billboard’s Tropi-
cal Airplay chart and No. 6 on Hot
Latin Songs. Enrique turned to the
writing skills of Jorge Luis Piloto—
who has written hits for a broad range
of pop and tropical singers—and
Jorge Villamizar, the former lead
singer of Bacilos who has penned hits
for Paulina Rubio. .

Get your message front and center with the

Billboard Country Update’

“Loved the first edition. Great job!”

— Becky Brenner, KMPS Seattle

“What a nice surprise to get Billboard Country Update today.
Great job on the first issue.”
— Joel Raab, Joel Raab Associates

“Great content!”
— Crash Poteet, KSCS Dallas
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“Love the new venture. It’s awesome. | can tell you did a lot
of research. Well done!”
— Bob McKay, Bob McKay Media

Reach top country radio programmers and other key
country music influencers every Monday!
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lunario
_ Congtatulates

" gianmarco

on his "Best Long Form Video"
2009 Latin Grammy Nomination...

"gianmarco] UNARIO®

.. and wishes to continue celebrating
many more well deserved recognitions still to come.
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LATIN GRAMMY®. EXCELENCIA.

Congratulations to The Latin Recording Academy on your 10" ANNIVERSARY!

Presented by the Latin Recording Academy, the Latin GRAMMY® is the recording \
industry’s most prestigious award. Eventus has been a proud partner of the
Latin Recording Academy for seven consecutive years producing the
Latin GRAMMY® Street Parties 6
and we look forward to the bright future ahead!

r - . %

GRAMMY
OEVENTUS November 5", 2009
LIVE THE EXPERIENCE 8PM/7C — Univision
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BRAVA! MUSIC congratulates

on hIS weII deserved

“PRODUCER OF THE YEAR"

2009 Latin Grammy Nomination.

Felicidades por mas de 15 anos de escribir y producir buena musica.
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The Wolf

Wolfmother Fights Back
After Lineup Change

e

Like all animals, Wolfmother faced two choices: evolve or die.

Citing “longstanding frictions,” keyboard/bassist Chris
Ross and drummmer Myles Hesketl left in 2008. But front-
man Andrew Stockdale wasn’t about to give up after achiev-
ing so much—the band sold 537,000 U.S. copies of its
self-titled 2006 debut, according to Nielsen SoundScan, and
won a 2007 Grammy Award for best hard rock performance.

“The Beatles lasted seven years, we lasted four,” Stock
dale says from the band’s temporary Los Angeles base. “We
toured our arses off around the world. We did 300 shows. it
tukes a certain type of person to want to continue to live that
kind of life.

Stockdale replaced his departed bandmates with drummer
Dave Atkins—a veteran of Brisbane, Australia, bands Resin
Dogs and Pangaea—guitaris! Aidan Nemeth and lan Peres on
bass and keys.

Together they crafted the epic blues rock of “Cosmic Egg,”
due Oct. 23 in Australia on Modular Recordings/Universal,
Ocl. 26 in the United Kingdom on Island and Oct. 27 in the
United Stales on Interscope.

Also new to the project is manager Cory Brennan, founder
of New York-based 5B Artist Management, and British pro-
ducer Alun Moulder. But despite all the changes, Wolfmother’s
trademark rock sound remains intact, with standout tracks
like “In the Morning” and “California Queen” likely to more
than satisfy fans of the first album.

‘I can listen lo the whole record without cringing, which is
a good sign,” Stockdale says. “I wanted to take it back to an
old-school hi-fi sound.”

‘| s a difficult situation to come back from,” Modular A&R
manager Glen Goetze says of the split. “But [Stockdale has)
worked his way through it. It's like starting from scratchona
debut record all over again, but we already have a sizable fan
base out there.

The band has been re-engaging those fans for several months
now, with a carefully plotted live return involving a mix of high-
impact shows, festival dates and intimate secre! gigs. The
group was one of only two acls to play both of the Sound Re-
lief bushfire benefit concerts held March 14 at Melbourne
Cricket Ground and Sydney Cricket Ground. It also closed out
the March 27 MTV Australia Awards, performing the appro:
priately titled “Back Round,” a non-album track that was a free
download on Wolfmother’s Web site and the site for “Guitar
Hero 5,” which features the band.

In the United States, the group opened for the Killers on

TOP OF THE LIST

SURVIVOR’S TALE
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six dates in August and September and—after Australian and
European shows—will start its own monthlong U.S. headline
theater tour Oct. 29 at Dallas’ House of Blues.

“They’ll be touring alot,” Modular managing direclor Steve
Pavlovic says. “A third of ‘Wolfmother” album sales were in
America, lwo-thirds in the rest of the world. You'd have to
think there’s a pretty decent market outside America. They’ll
spend two-thirds of their time addressing it.

Interscope reports considerable support from U.S. media,
with appearances on “Late Show With David Letterman” and
“The Late Lale Show With Craig Ferguson” already taped and
more TV spots in the pipeline, according to marketing direc-
tor Dyana Kass. At radio, Kass says the lead track, “New Moon
Rising,” has had good early reactions since it went to modern
rock, college and active rock formats Aug. 14.

The band also continues to make friends in the right places

www americanradiohietorv com

ELECTRIC PAIRING

BREATHING LESSONS
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and will play to 600,000-plus Australians when it opens
AC/DC’s March 2010 homecoming stadium tour. The band
will appear in drinks brand Absolut’s upcoming global Rock
Edition ad campaign. and Stockdale has collaborated on a track
for Slash’s next album.

“We might do a few shows or some surprise guest appear-
ances. 1'd love to have him play at some Wolfmother shows,
Stockdale says.

All the signs are that Wolfmother can build on its debut suc-
cess, despite the changes in personnel. Bul Stockdale says he’s
taking nothing for granted.

“At the start when people were saying, “Wolfmother returns,
I was like, ‘Don’t say it's a comeback,’ ” he says. “But maybe
a comeback is a good thing. A bit of a struggle, a challenge, is
a healthy thing 1o have in life. Every time | do a gig now, | think,
‘Wow, this is incredible.
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BUZZ
>>>*NEW MOON’
SOUNDTRACK
REVEALED

The soundtrack to “New
Moon”—the second install-
ment in the “Twilight” film
series—will feature songs
by Thom Yorke, Grizzly
Bear, Bon lver, Lykke Li
and the Killers, according
to an official track list re-
leased Sept. 21 on “Twi-
light” author Stephenie
Meyer’s Web site. Death
Cab for Cutie scored the
soundtrack’s lead single,
“Meet Me on the Equinox.”
Other acts that appear in
the credits include Band of
Skulls, OK Go and Editors.
“New Moon” hits theaters
Nov. 20; the soundtrack is
due Oct. 20 on Chop
Shop/Atlantic Records.

>>>COHEN BACK
ONSTAGE AFTER
COLLAPSE

Singer Leonard Cohen
returned to the stage Sept.
21in Barcelona after he
collapsed during a concert
Sept. 18 in Valencia, Spain,
and was rushed to the
hospital. The Canadian
was halfway through his
song “Bird on a Wire”
when he fainted. His
manager later told media
that the singer had
suffered a bout of food
poisoning but had been
reluctant to cancel the
show. Cohen was released
from the hospital and
recovered over the
weekend. The artist has
been on tour since May,
performing in Canada,
Europe, New Zealand and
Australia, after coming out
of retirement. After Spain,
Cohenis due to perform
Oct. 17 in Sunrise, Fla.

>>>LIVE NATION,
BET PAIR UP FOR
CONCERT SERIES
Live Nation has partnered
with BET Networks to
produce a series of U.S.
tours that will visit Live
Nation’s House of Blues
clubs and other venues
across the country. The
partnership will launch this
fall with the 106 & Park
tour, featuring co-
headliners Trey Songz and
Mario. The trek begins
Sept. 29 at the House of
Blues in Los Angeles and
will visit major U.S. cities
through November. Other
acts featured on the tour
include Day 26, Sean
Garrett and RydazNRtist.
BET will serve as the tour’s
exclusive media partner.

Reporting by Belinda
Goldsmith, Monica Herrera
and Mitchell Peters.

[;{6]# @l BY CORTNEY HARDING

The
Lips
Havelt

The Flaming Lips Keep
On Truckin’

Inn the wee hours of the morning on
Monday, Sept. 14, Flaming Lips front-
man Wayne Coyne was signing auto-
graphs after his band performed at
upstate New York's All Tomorrow’s Par-
ties festival when a burly young fan ap-
proached him with a length of an
industrial strap. Coyne recognized itas
one of his own, used for tying down
equipment like the large cannons that
shoot confetti into the crowd through-
out the band’s stage show. The fan told
Coyne the strap had been shot out of the
cannon and hit him in the chest, but he
calmly handed it back, got his shirt
signed and walked away.

This isolated incident symbolizes a
few things about the Lips—their funs
love them with a devotion that borders
on insanity, the group’s live shows are
such spectacles that (lying straps might
very well be part of the festivities, and
they’re one of the luckier bands around.

The group started in the early '80s
and has survived addiction, infighting
and a holdup at a Long John Silvers
seafood restaurant; had an alt-rock
radio hit, “She Don’t Use Jelly,” in 1993;
and played the Peach Pit on “Beverly
Hills 90210.” Critics love them, audi-
ences adore them, and they sell al-
bums. 2002’s “Yoshimi Battles the Pink
Robots” has sold 570,000 copies, ac-
cording to Nielsen SoundScan, while
follow-up “At War With the Mystics”
has sold 220,000.

Now the band is preparing to roll out
anew album, “Embryonic,” due Oct. 13
on Warner. The 18-track set was initially
conceived asa double-album but will be
sold in one- and two-CD packages. “We
realized that as much as we wanted to
do the double-album, all the songs fit
ononedisc,” Lips manager Scott Booker
says. “We wanted to keep the costs down
for our younger fans, and we’ll also be
releasing a double-disc with added con-
tent, a fur-covered double album for col-
lectors and a vinyl version.”

Coyne describes “Embryonic” as
“slightly disturbed, but pleasant,”
adding, “We tried to make it feel like,
‘If you like two songs, you'll like the
whole record’ and ‘If you don't like two

songs, you probably won't like any of

this.” ” The record hus echoes of acts
like Can and Joy Division and sounds
cooler and less whimsical than previ-
ous efforts, especially on the opener
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“Convinced of the Hex.”

While the album might sound calmer,
the live show remains frenetic, complete
with dancers dressed in yeti costumes,
Coyne rolling across the audience in
what can only be described as a man-
sized hamster ball and confetti—lots
and lots of confetti. “We have the con-
fetti shipped out to us,” Coyne says. “If
we were to take it all and go out for a
month of shows, itwould fill a truck. 1t’s
alot of confetti.”

Warner marketing director Tom Os-
born says the live show is the band’s call-
ing card. “Q magazine in the U.K. said
the Flaming Lips were one of the 50
bunds you had tosee before you die,” he
says. “They’ve had some of the core el-
ements of the live shows in place for a
while, but Wayne is constantly trying to
donew things and updating the visuals.
They want it to be immuch more of an ex-
perience than just a rock show.”

For a recent string of dates, fans also
had the chance to preview the new
albun. “We gave away three tracks from
the new album digitally when people
bought tickets to the last tour,” Osborn
says. “Then, a week before the show,
fans got digital copies of thrce classic B-
sides sent to theni. Finally, they could
go loa Webh site after the show and down-
load a live version of the concert they
had attended. It was all built seamlessly
into the ticketing so fans didn’t have to
do extra work.”

Concert attendees could also listen to
the entire album at stations set up next
to the merch table. “I don’t know if any-
one missed the show and listened to all
18 tracks, but the idea was to give them
a taste,” Osborn says.

“Embryonic” was streamed live on
the Web site for “The Colbert Report” to
coincide with Coyne’s Sept. 16 appear-
ance on the show. “I wanted to stream
the last record, too, but Warner was more
cautious,” Booker says. Osborn adds
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—WAYNE COYNE
THE FLAMING LIPS

that at this point, “we know records leak,
it’s just going to happen. The Lips have
averyloyal fan base and we think they'll
buy the record anyway.”

The Lipsare planning to spend some
timein Los Angeles around the release
date, doing TV shows and playing
events. Theyalsowill play one-off dates
at festivals like Treasure Island in San
Francisco and Voodoo Fest in New Or-
leans, and they're planning to return to
their hometown of Oklahoma City to
participate in the annual March of 1,000
Flaming Skeletons on Halloween. “Last
year CNN covered it and 30,000 people
came to the parade,” Booker says.

The Lips will then head to Europe
and the United States in November,
and they’re planning U.S. tour dates in
the spring.

“The live show is the path in for a lot
of new fans,” Booker says. “When they
play festivals, people come over to watch
them and get drawn in. It's the best way
toreah the kids. I also think thisalbum
will a »peal to the kids, because it has a
rawet sound.”

Bor ker says the band also gets plenty
of exp osure from licensing opportuni-

Onfire: THE
FLAMING LIPS
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ties. “We never got ‘Do You Realize??’
on the radio, but it was in a VH1 com-
mercial, and that turned a lot of people
on to us,” he says. “After Dell Comput-
ers used ‘The Wand,” we saw an increase
insingle sales. And the Lips have songs
that can work anywhere in the world;
we pul ‘The Yeuh Yeuh Yeah Song’ inan
ad for soda in South Africa, because
everyone understands ‘Yeah yeah yeah/
nonono.”” He adds that as of yet, there
aren’t licensing deals in place for “Em-
bryonic,” due to the label’s desire to keep
the album under wraps.

Warner and the Lips won't be actively
pursuing radio airplay with the new
album. “We serviced a three-song EP to
radio and we're planning on sending
the full albuni out, too,” Osborn says.
“Itwill go to multiple formats, and we’ll
welcome airplay, but there is nothing in
the sense of a traditional radio campaign
for this band.”

‘Radio has never really been available
to us,” Booker says. “ ‘She Don’t Use
Jelly’ was a happy accident that hap-
pened at a totally different time.”

“We were on tour with groups that
were selling millions of records, like
Stone Temple Pilots and Candlebox,”
Coyne says of the early '90s. “They were
havingalot of success, but I don’t know
if we really ever would pursue that type
of success on our own. We were start-
ing to be like, ‘We're just taking what-
ever comes.” So when we got asked to
be on ‘Beverty Hills 90210, if it would've
been six months earlier, we probably
would’ve still had some control issues
left over from what we thought our
group’s manifesto meant. But by then
we knew that if we were Tucky, there were
going to be a lot of absurd things that
you could experience if you just let shit
happen. Once we did that, I think it be-
came a lot more fun to be in a group
whether you succeeded or you failed. It
opens up a world.’ .

J MICHELLE MARTIN-COYNE
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with ROSANNE CASH

by KEN TUCKER

A consummate Renaissance woman, Rosanne Cash has eschewed genre conventions throughout her
long career. Of course, she had an excellent role model, being the eldest daughter of the late Johnny Cash.
She scored her own string of country hitsin the’80s and continues to record, as well as write books and
contribute fiction and essays to such publications as the New York Times and Rolling Stone.

Her latest album, “The List,” due Oct. 6 on EMI’s Manhattan Records, is a collection of covers based
on a list of 100 essential country songs that her father gave her when she was 18.

Produced by Cash’s husband, John Leventhal, “The List” includes Hank Snow’s “I'm Movin’ On”
and Hank Williams’ “Take These Chains From My Heart,” as well as duets with Bruce Springsteen,
Elvis Costello, Rufus Wainwright and Wilco’s Jeff Tweedy.

1 How did youreact when your father first

presented you with his list of essential coun-
try songs?
I was thrilled. | know people think, “Oh, 18 years
old, you wouldn’t have sense enough to know
what you were getting.” [ did, because | had just
started playing guitar. Helen Carter was teach-
ing me all the Carter Family songs. | was really
steeped in rock and pop music but it was a whole
other landscape that I didn’t realize existed ex-
cept for the most obvious things—Patsy Cline
and Ray Charles and my dad’s music.

2 How did you narrow down alist of 100
songs to 13?
Some songs were clearly not suited for me

o do—they were either too gender-specific
or [ couldn’t do another version of “This Land
Is Your Land.” Then there was the vetting of
which songs were suited to my voice. There
was also a sonic and emotional balancing so
that it wasn’t all “Motherless Children” and
“Bury Me Under the Weeping Willow”; il was
also “Heartaches by the Number.”

3 What role did your husband, John
Leventhal, play in your interpretation of
the songs?

John did all the heavy lifting; these are hisarrange-
ments. It was a pure joy for me lo get to sing them,
but it was a pure joy for him 1o get to this. This
is the dream project for him that he’s been wait-

ing his whole life to do. He’s the only New Yorker
| know who has such a deep and extensive knowl-

edge of roots music and country music.

4 These are some of the best and biggest
songs of the last 100 years. Was it intim-
idating to cut them?

“She’s Got You” was a little bit because I knew Patsy
Cline’s record so well, and “Girl From the North
Country” was because it seemed like a watershed

moment in musical history. | have these pictures
of my dad and Bob [Dylan] together. But John said,
“No, we're going to go to Bob's original version,
that's the doorway into the song,” and it was. Bob's
original version is a classic folk song. The rest of
them, no, | wasn't intimidated. I've been singing
“Silver Wings” in the shower for 30 years.

5 Onyourblog you wrote that this was the

only record you could have made at this
point in your life. Why?
Because my parents are dead, and | hud a pretty
serious face-off with my own mortality. You
think about the things you want to do most of
all in the world. Tt felt like the perfect and the
only thing to do.

You look back at your ancestry. You want to
know where you come from, who you are and
what you're going to pass on to your kids, and
“The List” is the perfect cohesion of all of that.

6 Do youfeel any connection with today’s
country music?

[ dor’t listen to country radio but I ofien hear
things that [ think are fun and exciting and good.
I don't know who a lot of the young people are
or what they sound like, but the other day I was
flipping through the channels and [ saw Taylor
Swift. I’d heard so much about her, she’s sold
millions and millions of records, but I'd never
heard her sing. I saw her on a George Strait trib-
ute and I thought, “Wow, this little girl is really
good, she’s really got somnething.” That's always
exciting, when you see somebody who is so young
and you can see that spark in them. ane

>>>BLAKE’S BACK
Two years after launching a
five-album deal with Univer-
sal Classics & Jazz, the British
classical crossover quartet
Blake is out on its own. Its
third album, “Together,” will
be released Oct. 12 in the

Classical gas:
BLAKE

=

LPULSE

EDITED BY TOM FERGUSON

United Kingdom on Blake
Records, the act’s EMI-dis-
tributed startup with the pro-
duction house MPP.

Blake’s 2007 self-titled de-
but album has sold 113,000
U.K. copies, according to the
Official Charts Co., while its

2008 follow-up, “And So It
Goes” (Decca/Universal), has
sold 58,000.

While manager Steven
Howard says the act subse-
quently departed Universal
by mutual consent, MPP co-
founder Nick Patrick says its

new arrangement gives
Blake creative con-
trol—and much more.
“With a major-label
deal, you have to sell
up to 200,000 copies
to see a profit,” he says.
“Here, they sell 30,000
copies and immedi-
ately see the money.”
The album mixes clas-
sical material like “Ave
Maria” and “Nessun Dor-
ma” with more contem-
porary songs like U2’s
“With or Without You”
and Charles Aznavour’s
“She.” According to
member Stephen Bow-
man, “There is enough for
our existing audience to
get their teeth into, but |
hope it steps away from
samey crossover.”
“Together” appears in

Denmark in late November,
with other international re-
leases scheduled for 2010.
Blake plays U.K. shows Nov. 7-
10, then Danish dates Nov. 23-
Dec. 20 with further interna-
tional touring planned, booked
by the Agency Group, accom-
panying the album’s interna-
tional rollout. —Hazel Davis

>>>THINK PINK

Having been featured promi-
nently in U.K. critics’ tips for
the coming year in January;, it’s
perhaps predictable that Lon-
don-based alt-rock band the
Big Pink is garnering critical
acclaim for its debut album, “A
Brief History of Love” (4AD).

Mixing droning feedback,
anthemic choruses and dark
electronica, the 11-track album
was released Sept. 14 in the
United Kingdom and Europe
ahead of its Alternative Distri-
bution Alliance-distributed
U.S. bow Sept. 22.

“This album will last a long
time,” 4AD managing director
Simon Halliday says, describ-
ing the act’s atmospheric mix
of gritty electronica and psy-
chedelic rock as “powerful
stuff that connected with us
straight away.”

“A  Brief History”
streamed on the band’s Web

was
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site for one week (beginning
Aug. 3), which Halliday says
immediately generated heavy
blog chatter, boosting the
band’s profile internationally.

Booked by London-based
EC1Music, the Big Pink launch-
es a U.K. tour Oct. 8, followed
by European dates. A U.S. tour
booked through New York-
based the Agency Group runs
Nov. 13-Dec. 6. Halliday antic-
ipates additional European
and American treks to take
place next year.

The Big Pink is published by
Chrysalis Music, which scored
a breakthrough U.S. synch
deal when its album track
“Dominos” was used to trail a
recent run of the British TV
teen drama “Skins” on BBC
America. —Richard Smirke

>>>LISA LISA

Teenaged Aussie folk-pop
singer/songwriter Lisa Mitchell
is looking to export her domes-
tic success to the United King-
dom this fall.

The national modernrock
radio network Triple J cham-
pioned Mitchell’s music
Down Under, helping her
debut album, “Wonder,” hit
No. 6 on the Australian Re-
cording industry Assn. chart
following its release July 31
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on Warner Music.

Although she initially
emerged as a finalist on the
2006 season of “Australian
Idol,” Mitchell has shrugged
off any “reality TV” stigma.
“Lisa is such a unique artist,”
says her London-based man-
ager Stuart Clarke. “We’ve
never felt any need for any
smoke and mirrors; it’s been
about finding the right plat-
forms for exposure and leav-
ing people toit.”

Ironically, though, it was TV
that stirred international label
interest in Mitchell, whose pub-
lishing is handled through
Sony/ATV—her song “Neopoli-
tan Dreams” was placed in a
U.K./Europe ad for Surf deter-
gent, which has been airing
since October 2008. Further
synch deals followed for Kraft
(United States), Vodafone (Ice-
land) and 3G (Australia).

RCA/Sony Music duly sign-
ed Mitchell for the world out-
side Australia. A full release is
due Oct. 26, with international
releases being planned. Clarke
says Mitchell will focus her at-
tention on the United States in
2010. The singer will play 14
U.K. shows Oct. 9-27 support-
ing singer/songwriter Newton
Faulkner, booked through Hel-
ter Skelter. —Jen Wilson
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GHOSTFACE KILLAH
Ghostdini: The Wizard of
Poetry in Emerald City
Producers: various

Island

Release Date: Sept. 29

In the past decade, Ghostface
Killah has moved away from the
esoteric beats of his Wu-Tang
Clan cuts to explore buttery soul
rhythms. On his new album,
“Ghostdini: The Wizard of Po-
etry in Emerald City,” the rapper
dives head-first into R&B and
the results are more mixed than
his hip-hop output but nonethe-
less intriguing. On the first sin-
gle, “Baby,” Ghostface spits
come-ons between a soaring
chorus by Raheem DeVaughn,
while “Guest House"” showcases
a moody tale of betrayal with
Fabolous popping up as the
other man. As always, Ghost-
face’s penchant for storytelling
1s the main attraction, with each
verse displaying impeccable de-
tail and confidence that com-
mands attention. While the
album’s softer instrumentation
and thematic preoccupation
with romance may initially frus-
trate some diehard rap fans, its
silky hooks begin to sink in with
repeated listens. “The Wizard of
Poetry” represents a curious de-
parture in Ghostface's discog-
raphy, but after his heavy-
handed past work, the set is an
entertaining breather.—JL

KRIS
KRISTOFFERSON
Closer to the Bone
Producer: Don Was

New West Records

Release Date: Sept. 29

As the title suggests, Kris
Kristofferson’s newest album,
"Closer to the Bone,” is an at-
tempt to reach new depths of
vulnerability—a portrait of an
old man, laid bare following his
2006 opus, “"This Old Road”
(which was his first recording
after a12-year hiatus). Folk re-
lies heavily on the willingness
of the artist to be confessional.
Now, considering himself near
the end of his life, Kristofferson
is exposing himself more than
ever before, exploring death
and love from this new mortal
perspective. On the song
“From Here to Forever,” Kristof-
ferson sings tenderly in his fa-
miliar bear-like smoky growl,
“Here’s one | wrote for my kids™;
and on the title track, “I'll love
you from here to forever.”
Kristofferson returned to vet-
eran folk moider Don Was to
helm the recording and also to
contribute bass to the intimate,
live-feeling instrumentation.
With “Closer to the Bone”
Kristofferson digs deep into his
long and troubled past to bring
listeners one of his most beau-
tiful moments.—LJW

JOSHUA BELL

At Home With Friends

Producer: Steven Epstein

Sony Classical

Release Date: Sept. 29

The Grammy Award-winning vio-

linist Joshua Bell returns with “At Home With
Friends,” a star-studded album of marquee-level
duets with guest artists like Sting, Josh Groban and
Chris Botti. If the term *classical crossover” sends
you running for cover, fear not: This is one duets
album that packs a sonic—and celebrity—punch. The

new album finds Bell’s virtuosic violin amid a wide
array of musical genres—a jazz-inspired reading of
George Gershwin’s “I Loves You Porgy” (alongside
trumpeter Botti), the bluegrass-drenched “Look
Away” (featuring Nickel Creek’s mandolin master
Chris Thile) and even a foray into Argentine tango on
Astor Piazzolla's “Oblivion.” Other standout sparring
partners include pianist Dave Grusin (on Tom Jobim’'s
“Chovendo Na Roseira”) and perennial favorite Sting
on “Come Again,” from his classical album “Songs
From the Labyrinth.” Much more than just a publicity
vehicle, “At Home With Friends” is an inspired, mov-

ing musical affair.—JR

56 BILLBOARD

OCTOBER 3, 2009

ZERO 7

Yeah Ghost

Producers: Sam Hardaker,
Henry Binns

Atlantic Records

Release Date: Sept. 29
What is Zero 7 without its
unofficial clear-voiced
frontwoman Sia Furler, who
left amicably last year to
pursue a solo career? The
answer: something very dif-
ferent yet unmistakably
Zero 7. Singer/songwriter
Eska takes over the alpha
woman role on “Yeah
Ghost,” the fourth studio
album from production
masterminds Sam Hardaker
and Henry Binns. From her
first appearance on the
overtly funky song “Mr
McGee,” Eska diverts the
duo from its usual path of
heady atmospherics into
earthier sounds and tones.
The first single, “Medicine
Man,” struts like Sam
Sparro’s “Black and Gold”
and calls out a lover’s lies as
“simply outrageous,” while
the more adventurous
“Sleeper” is half hooky pop
refrain and half minimal
synth smudges. The music
on “Yeah Ghost” is still Zero
7—but after a few cans of

musical Red Bull. For proof,
check out the lush textures
and brushed snares on "Pop
Art Blue,” which features
wide-eyed vocals
Martha Tilston.—KM

from

SELENA GOMEZ &
THE SCENE

Kiss & Tell

Producers: various
Hollywood Records

Release Date: Sept. 29

“Tell me, tell me, tell me
something l don’t know,” Se-
lena Gomez sings on the
final cut on her debut album,
"Kiss & Tell.” Considering
how closely the new set fol-
similarly situated
tween-pop efforts by Miley
Cyrus and Demi Lovato,
Gomez’s fans might share
the sentiment: It's not always
easy to tell what distin-
guishes the work of this
“Wizards of Waverly Place”
TV star from that of her fel-
low Disney-factory females.
That doesn’t mean "Kiss &
Tell” doesn’t deliver its re-
quired payload of electro-
rock delights. The song
“Naturally” (produced by
Mouse House regulars Tim
James and Antonina Ar-
mato) has a juicy and in-

lows
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TOBY KEITH

American Ride

Producers: Toby Keith, Mark
Wright

Show Dog Nashville

Release Date: Oct. 6

There’s a little less bluster and
bravado on Toby Keith’s latest album, “American
Ride,” and it's a welcome turn. Keith has always
understood how to connect with his loyal fans, and he
may have sensed their need for a break from the in-
your-face feel of his most recent albums. The track
“Are You Feelin’ Me” is a rare show of vulnerability
from the Oklahoma native, while *“Woke Up on My
Own” finds the singer facing his own limitations.
Dave Koz's saxophone is a perfect accompaniment to
the tender and touching “Cryin’ for Me (Wayman'’s
Song),” a tribute to former NBA star/jazz musician
Wayman Tisdale, who died in May. The fiddle- and
steel guitar-laden “You Can’t Read My Mind” and the
I’'m-a-lug-but-you-love-me-anyway “Tender As |
Wanna Be” are destined to be dancefloor favorites.
But “American Ride” isn’t completely chutzpah. The
first single/title track is the only song on the set that
Keith didn’t have a hand in writing—it’s a look at
America and all its foibles. Meanwhile, the rocking
and rousing tune “Loaded” celebrates the working-
man’s night on the town.—KT

stantly memorable vocal
hook, while the pop-punk
title track expertly channels
the good-natured sass of the
Go-Go’s (no surprise, given
drummer Gina Schock’s co-
writing credit). But if Gomez
wants to outlast her current
context, her music could use
more of her in it.—MW

AFI

Lee

OWEN

New Leaves

Producers: Mike Kinsella
Brian Deck

Polyviny!

Release Date: Sept. 22

An album about settling
down and being a new hus-
band and father has strong

Crash Love
Producers: Joe McGrath, Jacknife

DGC/Interscope
Release Date: Sept. 29

AFI's eighth studio album, “Crash Love,” remains
faithful to the arena-ready pop noir that made the
rock band a multiplatinum superstar earlier this dec-
ade. Singer Davey Havok once again puts on his best
Smiths-esque strut while dancing his way through
glammy new wave beats, bouncy rhythm sections
and first-pumping choruses. The track “End Trans-
mission” is dressed up in '80s charm, bolstered by a
punchy bassline and pounding keys, while gang
chants and pulsating synths pepper “I Am Trying

Very Hard to Be Here.”

Listeners will be hard

pressed to find a single screamed vocal; it’s as if AFI
has finally made the transition from “Nightmare
Before Christmas”-like spook punk to polished goth-
pop. Even though “Crash Love” isn’t terribly pro-
gressive in scope and the band’s ’80s idolatry might
one day run its course, the set is ultimately another
highlight in a discography that’s as consistent as it is

expansive.~£L

RICHARD McLAREN
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potential of being viewed by
some listeners as boring. But
Owen brainchild Mike Kinsella
manages to avoid both fates
on his latest effort, “New
Leaves.” Kinsella (who now
records as a solo artist under
the name Owen, following a
long career in such indie rock
bands as Cap’'n Jazz, Joan of
Arc and Aloha) plays the
same sort of soft ballads
found on his previous albums.
But don't mistake the softness
for weakness. While nothing is
as biting as the aging hipster
takedown “Femme Fatale”
(from his 2006 set “At Home
With Owen”), he pulls out the
knives and slices pseudo-in-
tellectuals on “A Trenchant
Critique.” Elsewhere, he ac-
cepts domesticity on “Amne-
sia and Me,” giving up his past
and declaring, “I know who |
am/A housebroken, one-wo-
man man."—CH

MUSE

The Resistance

Producer: Mike Sapone
Warner Bros. Records
Release Date: Sept. 15
British rock act Muse’s fifth
album, “The Resistance,
shows growth from the
band'’s previous releases and
provesthat it’s primed for a,
global musical takeover. The
album opener, “Uprising,”
carries a pulsating bass and
drum groove, while the
band’s singer/guitarist Mat-
thew Bellamy provides call-
to-arms lyrics (“Rise up and
take the power back/It’s time
that/The fat cats had a heart
attack”), which hypnotize
the listener into a revolution-
ary-like state. The song
“United States of Eurasia”
opens with a docile verse but
quickly progresses with a
falsetto vocal line and ac-

companying guitar riff that
break open a larger-than-iife
chorus and a Middle Eastern-
sounding bridge reminiscent
of Queen. The three-part

rock symphony “Exogenesis”

closes the album, combining
elements of piano and the
band’s dramatic flair. The
evolution of Muse is likely far
from over, and “The Resis-
tance” teases what the band
still has up its sleeve.—ECJ

ANDREW W.K.

55 Cadillac

Producer: Andrew W.K.
Skyscraper Music Maker
Release Date: Sept. 8

Hard rock fans itching for
Andrew W.K. to release a
new single like his 2001 hit
“Party Hard” will be sorely
disappointed by the musi-
cian’s fifth album, “55 Cadil-
lac,” which consists entirely
of piano improvisations. The
wordless set will likely be
perceived as too abstract by
some fans, but comparisons
to Andrew W.K.'s previous
work fail to recognize the
virtuoso performance he
delivers on these eight
tracks. The song “Seeing the
Car” is an uplifting composi-
tion, while “City Time” is
much more manic, with a
quiet beginning slowly giv-
ing way to a racing ar-
rangement. For Andrew
W.K.—who has also released
two albums of Japanese
pop covers—the departure
from the muscular rock an-
thems isn’t exactly jarring;
more surprising is the dar-
ing attitude with which he
approaches these winding,
free-form songs. “55 Cadil-
lac” offers a fun, technically
exciting journey that paints
Andrew W.K. as an artist un-
afraid of risks.—JL

LEGEND & CREDITS S—

EDITED BY MITCHELL PETERS
(ALBUMS) AND MONICA
HERRERA (SINGLES)

CONTRIBUTORS: Mariel
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SINGLES

50 CENT
FEATURING

NE-YO

Baby by Me (3:37)
Producer: Po/ow Da Don
Writers: C. Jackson,

J. Jones, S. Smith
Publishers: 50 Cent

Music (ASCAP),

My Diet Starts
Tomorrow/Songs

of Universal (BM)),

Super Sayin Publishing (BM!)
Shady/Aftermath/Interscope
On the heels of Ghostface
Killah and Raheem De-
Vaughn's “Baby,” 50 Cent’s
‘Baby by Me” is another
shout-out to lucrative
childbearing, as the prag-
matic Queens rapper of-
fers a woman the chance
to “have a baby by me,
baby, be a millionaire.” This
is 50's fourth try at a lead
single for “Before | Self De-
struct,” now set for release
Nov. 17. With its club syn-
thesizers and Ne-Yo-aided
chorus, the track is far
more radio-friendiy than
his past attempts. But it's
also the least distinctive.
A song like “Baby by Me”
that overtly reaches for a
pop audience may put 50
Cent back on the airwaves,
but it won’t necessarily en-
ergize the rapper’s core
fans. At this point, they
might be more receptive
to hearing something out-
side the box.—JS

HONOR SOCIETY
Over You (3:04)

Producers: John Fields,
Jonas Brothers

Writers: various

Publishers: various
Jonas/Hollywood

Honor Society wraps post-
breakup angst into a cathartic,
three-minute packageon "Over
You,” the opening track from the
group’s just-released debut
album, “Fashionably Late.” The
song is delivered with fierce pre-

cision by band members (and

Jonas Brothers protégés)
Michael Bruno, Jason Rosen, An-
drew Lee and Alexander Noyes.
Its production is taut and un-
abashedly pop but also offers
some added spice with adriving
backbeat, pulsing synths and gui-
tar licks worthy of arenarock. The
lyrics are about stewing over an
ex-girlfriend and the vocal riffs
are short and smart, leaving
space for the music to breathe.
In those gaps of silence, inhale
shifts to exhale and romantic frus-
trationbecomes fun. If thisis what
a breakup sounds like, it just
might be worth the pain.—SG

| ROCK |
QUEENSRYCHE
Home Again (4:41)
Producers: Jason Slater,
Kelly Gray

Writers: various
Publisher: Queensryche
Publishing (BMD

Rhino

“"Home Again,” the new
single from Queensryche’s

_=VIEWS-

KRIS ALLEN

- F

Live Like We’re Dying (3:32) | Kﬂﬂﬁi

Producers: Steve Kipner, Andrew

Frampton

Writers: various
Publishers: various
19/Jive

“American Idol” winner Kris Allen has wisely chosen to
scrap his Kara DioGuardi-penned coronation song, “No
Boundaries,” in favor of this impressive new single about
seizing the day. “We only got 864 hundred seconds in a
day/To turn it all around or to throw it all away/Gotta tell
‘em that we love ‘em while we got the chance to say,” he
sings. “Live Like We’re Dying” was originally intended
for Irish band the Script, but Allen improves on the unre-
leased version with a nuanced vocal and a nimble, rhyth-
mic delivery. The tongue-twister verses work in spite of

themselves, and even when Allen does his best Bob
Dylan impression on the bridge, he emerges safely on
the other side. It seems Allen is still emboldened by the
risks he took on “Idol,” and those who voted for the
singer/songwriter in May should be feeling the same

[iﬂ]LIVE LIKE
WE'RE DYING

- - = —

after hearing the first track from his Nov. 17 debut.—MH |

J Records

ALICIA KEYS

Doesn’t Mean Anything (4:28)

Producers: Alicia Keys, Kerry

“Krucial” Brothers

Writers: A. Keys, K. Brothers Jr.

— - Publishers: Lelfow Productions/
EMI, Book of Daniel Music/EMI (ASCAP)

A truly confident woman lets herself be vulnerable at the
right time. This is the message that Alicia Keys’ latest single
exudes, as she lets her guard down and admits that she’s
incomplete without the man she loves. “From afar, it seems
| had it all,” Keys belts on the midtempo track’s chorus, “but
it doesn’t mean anything since you're gone.” It’s not the first
time she’s wrought inspiration from love-stricken lyrics. In
fact, “Doesn’t Mean a Thing” is just the latest addition to a
lengthy list of her empowering tracks, and it can easily be
compared to previous hits like “Wonder Woman” and “No
One.” But the comparisons are more than welcome, be-
cause—as Keys understands so well—everyone needs love,

no matter how independent they may be. —MC

powerful “American Soidier”
album, could recapture the
mainstream glory that the
band achieved with its 1991
dream ballad, “Silent Lucid-
ity.” Thelyrics—an exchange
between a military man and
his daughter who miss each
other—are sung by frontman
Geoff Tate and his own 10-
year-old daughter Emily,
who gives a rich vocal per-
formance for her age. In less
capable hands, the interpre-
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tation would have felt over-
dramatic; instead, a profound
sense of sadness and hope
intermingle among wavering
guitar lines, gritty drum
beats and gliding strings. The
universal theme of separa-
tion from a loved one pairs
well with the melody, which
flows like soothing water
over a wound. “Home Again
—and Queensryche—right-
fully command a strong radio
salute —CLT
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To Gloria Gaynor, it seems like only yesterday
that she recorded the iconic disco/pop hit “I
Will Survive.” Now she’s celebrating the an-
them’s 30th anniversary.

“How is that possible?” she asks with a laugh
during a concert stop earlier this week in
Bologna, Italy. “I'm only 29.”

Still averaging 100 to 150 concert dates per
year, Gaynor is currently overseas performing
shows in Moscow, Amsterdam and Spain. After
that, she will return stateside to promote the Oct.
27 digital release of an updated recording of “Sur-
vive” in English and Spanish plus a self-penned
gospel ballad, “He Gave Me Life (I Will Survive).”
The songs will be released through the singer’s
own Glolo label (her childhood nickname) in as-
sociation with digital distributor INgrooves. In
turn, all three songs will be available on CD
through Gaynor’s Web site, GloriaGaynor.com.

“1 Will Survive” survived its own challenges
in the beginning. Written by Freddie Perren
and Dino Fekaris, the track was initially pegged
as the B-side to a song called “Substitute” that
Polydor brass wanted Gaynor to record. Per-
ren agreed to produce “Substitute” in exchange
for choosing the B-side.

“Freddie and Dino said they’d been looking
for someone to record ‘Survive’ for along time,”
recalls Gaynor. “I’m reading the lyrics and say-
ing, ‘Are you kidding me? This is a hit song.

Musical
Milestone

Gloria Gaynor
Celebrates 30th
Anniversary Of
‘I Will Survive’

But when we took it back to the label execs, they
wouldn’t listen to it.”

Gaynor was confronting personal challenges
as well. Her mother had recently passed away
and the singer had to record “Survive” in a back
brace owing to surgery on her spine a month
earlier. “That's why [ was able to sing the song
with so much conviction,” says Gaynor.

After a Studio 54 D] got wind of the song,
other club DJs began flipping the single over
to play “Survive.” Then radio chimed in and
the label’s hand was forced. While “Substitute”
languished at No. 107 on pop, “Survive” danced
all the way to No. 1 on the chart in 1979.

Since Gaynor earned a Grammy Award for
bestdisco song in 1980, “Survive” has taken on
a life of its own. Morphing from disco hit to
empowerment anthem, “Survive” has been cov-
ered more than 200 times by everyone from
Dame Shirley Bassey and Diana Ross to Cake
and assorted “American Idol” wannabes.
Gaynor’s favorite covers? Those by Gladys
Knight and Chantay Savage.

Not too long ago, Gaynor performed the song
on Capitol Hill in support of the Performance
Rights Act. “This should have been done a long
timeago,” she declares. “Writers get paid and right-
fully so; publishers get paid and rightfully so. But
what about the singers? It’s the fair thing to do.”

Five days prior to the “Survive” rerelease,

CROSS COUNTRY

Happy anniversary:
GLORIA GAYNOR

| —-—_

Gaynor will participate in a Q&A and a live per-
formance at the Grammy Museum Oct. 22 in Los
Angeles. That will be followed by a guest stinton
“The View” and a performance in this year’s
Macy’s Thanksgiving Day Parade. On tap for 2010:
The release of Gaynor’s yet-untitled gospel album
and a symphony tour in Australia. The former
will feature traditional selections as well as “He
Gave Me Life” and other original Gaynor compo-
sitions. “After 30 years of telling people I will sur-
vive, it’s time to tell them how,” she says.
Although Gaynor has rung up a string of hits

including “Never Can Say Goodbye,” “I Am What
I Am” and “I Never Knew,” she will forever be
tied to her signature ode. And that doesn’t bother
her in the least.

“From the beginning | recognized it was a
timeless lyric that everyone could relate to,”
says Gaynor, “so I don’t get tired of singing it.
I’'m always freshening it up; changing the beat,
thelyrics, modernizing the arrangement—I've
even stuck a hip-hop section in the middle of
it. I become 295% grade A ham when I do this
song because people still love it.” oo

With a little help from his friends, Valory artist Jimmy Wayne enters Hot Country Songs at No. 51, snaring
the chart’s Hot Shot Debut with “Sara Smile.” His friends are none other than the song’s featured guests,
Hall & Oates: The singers and songwriters who originally took “Sara Smile” to No. 4 on the Billboard Hot
1001n 1976. (The entire 60-position Hot Country Songs chart is viewable at billboard.biz/charts.) § Wayne’s
performance of the ballad during an audition helped secure his first record deal. The singer/songwriter has
since become friends with John Oates, collaborating with the music vet on various projects. When Wayne
claimed his first No. 1, “Do You Believe Me Now,” on Hot Country Songs last year, Oates traveled to Nashville
and performed with Wayne onstage at a celebratory industry bash. § With its debut on Hot Country Songs,
“Sara Smile” becomes the ninth former Hot 100 hit to land on the country tally in an updated version that
also includes the original artist. The accompanying chart lists those aforementioned covers that have ap-
peared since Hot Country Songs converted to Nielsen BDS-monitored data in 1990. —Gary Trust

STILL SMILING

These covers have appeared since Hot Country Songs converted to Nielsen BDS-monitored data in 1990.

ORIGINAL HOT100 HOT COUNTRY WITH NEW
ARTIST YEAR SONGS PEAK TMLE SONGS PEAK YEAR ARTIST
Sting 1996 94 “I’'m So Happy | Can’t Stop Crying” 2 1997 Toby Keith
Kelly Clarkson 2005 7 “Because of You” 2 2007 Reba McEntire
’N Sync 1999 8 “God Must Have Spent a Little More Time on You” 3 1999 Alabama
Dolly Parton 1982 53 “I Will Always Love You” 15 1995 Vince Gill
Huey Lewis 1982 41 “Workin’ for a Livin’ ” 19 2008 Garth Brooks
John Waite 1984 1 “Missing You” 34 2007 Alison Krauss
DARYL HALL & JOHN OATES 1976 4 “Sara Smile” S1(to date) 2009 JIMMY WAYNE
The Bellamy Brothers 1979 39 “If | Said You Had a Beautiful Body 60 2005 Dolly Parton
(Would You Hold It Against Me)”
Jimmy Buffett 1977 8 “Margaritaville” 63 1999 Alan Jackson

WAYNE KRISTIN BARLOWE; HALL AND OATES: MICHAEL OCHS ARCHIVES/GETTY IMAGES
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Jesse & Joy Spark
Top 20 Stateside
Hit With ‘Adios’

a

Mexican brother-and-sister duo
Jesse & Joy’s sophomore sel, “Elec-
tricidad,” debuted at No. 14 on the
Billboard Top Latin Albums chart
this week. And while that represents
less than 1,300 copies these days,
the singer/songwriters are busy
spreading their music around in a
lot more places than just retail.
Jesse & Joy won a Latin Grammy
Award for best new artist in 2007
on the strength of their 2006 debut
Warner album. “Esta Es Mi Vida.”
It went platinum in Mexico with
sales of more than 100,000 copies.
Jesse & Joy's music has since been
used in campaigns for Verizon’s
VCast music store. JC Penney and
Old Navy; the pair even composed
the theme song for the hit telen-
ovela “Las Tontas No Van Al

that aired in the United States on
Univision. Jesse & Joy also ap-
peared in “High School Musical:
El Desafio,” Disney’s Spanish-lan-
guage film production of the fran-
chise in Mexico.

Stateside
connection:
JESSE & JOY

off at first, the siblings have now
scored their biggest stateside radio
hit so far with “Adios,” which holds
at No. 17 this week on Billboard’s
Hot Latin Songs chart. The 26-year-
old Jesse and the 23-year-old Joy will
perform this month in New York and

sion of the Grammy Celebration
Concert Tour series presented by T-
Mobile Sidekick.

“If you sit down and listen to the
first album, you feel like there’s a
band playing live for you,” says Joy
Huerta, who wrote much of the new
album with her brother while they
were on tour. “Electricidad” pos-
sesses a bigger, more textured pop-
rock sound with touches of British
and glam rock, but “it’s still that
same feeling,” adds Joy.

Featured in Wal-Mart’s “Sound-
check” series, Jesse & Joyarealsoin-
tegrating a green message into their
promotion of “Electricidad.” The duo
linked up with the Natural Resources
Defense Council’s “La Onda Verde”
campaign to create a viral video with
Earth-friendly tips. Visitors to Adios-
GlobalWarming.com can submit
their ideas on how to fight global
warming to win an acoustic concert
by Jesse & Joy at a school, university
or park; tree-planting activities are
also in the works.

The Latin Grammy win “made us
push ourselves,” says Joy. “It helped
people get to know us from different
parts of the world that hadn’t heard
us yet.” The bilingual Huertas, who
have an American mother, would
eventually like to record in English.
“But,” Joy notes, “we’re trying to go
step by step. We're trying not to eat

Cielo,” a Televisa-produced soap

e —— ==

JESSE & JOY: CORTESIA DE FRANCIS BERTRAND: PORCUPINE TREE: DIANA NITSCHK

Though promotion of Jesse & Joy
in the United States was slow to tuke

TREE
CLIMBING

On paper, Porcupine Tree is a band whose suc-
cessisallittle puzzling. The progressive rock act’s
songs are lengthy, complex works that almost
defy commercial arplay. Band leader Steven Wil-
son refuses to give away his music and ensures
his CDs are experienced as complete albums by
wrapping them in elaborate packaging instead
of offering them as digital bundles.

Despite these uncommmercial proclivities,
Porcupine Tree has been amassing a loyal fol-
lowing since 1987. The latest evidence: Fans
snatched up all 10,000 limited-edition copies
of its new album, “The Incident” (Sept. 22, Road-
runner). They contained two CDs, a DVD and
two books (one of photos, one of illustrations)
that complemented the record for $109, accord-
ing to manager Andy Leff. (Double-CD and
three-disc vinyl sets are also available.)

Why has Porcupine Tree developed such a rabid
following? Wilson believes that despite the
“dumbing down” of culture by entertainment like
reality TV, “there is definitely an equal and kind
of opposite reaction against that by people who
still want something with a little bit of emotional
resonance, emotional depth . . . something they
canimmerse themselves in and kind of appreciate
over many listens.”

“The Incident” is a loose, semiautobiographical
collection of songs “under this umbrella of being
incidents of significant points in life, life-chang-

Loyal following:
PORCUPINE TREE

ing events,” Wilson says. The most poignant exam-
pleisthelead single, “Time Flies.” Init, Wilson re-
flects on his mortality and celebrates his birth year,
1967—a milestone year for rock music.

Leff says that to market “The Incident,” Porcu-
pine Tree is repeating the strategy used for 2007’s
“Fear of a Blank Planet” (53,000 sold, according
to Nielsen SoundScan), which “privatized” the
album’s marketing by hiring the independent pub-
licity firm Shore Fire Media to contact critics like
Rolling Stone senior editor David Fricke, who’s
become a fan. “We’ll always support the people
who supported us,” Leff says, “but we want Jon
Pareles of the New York Times. We're looking for
artistic validation, not just genre-specific press.”

To that end, Porcupine Tree hosted two listen-
ing sessions in 5.1 surround sound this summer

Houston as part of the Latin exten-

the world in one bite.” .o

for journalists. “We take everyone’s BlackBerries
and cell phones away, give them a pad of paper
and a pen, and make them sit for an hour and lis-
ten,” Leff says. “And they love it.”

Besides debuting the “Time Flies” video on AOL
Spinner, Porcupine Tree hosted a listening party
Sept. 24 at its Terminal 5 performance in New York.
The band started a two-week U.S. tour Sept. 15in
Seattle and will launch a European leg Oct. 5 that
will run through December. The band’s Web site,
PorcupineTree.com, acts as the focal point of the
group’s universe, where people can stream music
and purchase it from the site’s download store.

“This whole album cycle is almost like a
cycle of disengaging from the mainstream
and becoming a self-contained enterprise,”
Leff says. —Christa Titus

www.americanradiohistorv.com
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MUSIC FOR
EVERYBODY

It’s a long way from Possum King-
dom, S.C,, to Disney’s Hollywood
studios and Boston’s Paradise Rock
Club. But NeedToBreathe is accus-
tomed to covering a lot of territory
geographically—and musically.
Buoyed by extensive touring and
key film and TV placements, the At-
lantic mainstream rock band’s third
album, “The Outsiders” (released
Aug. 21), has spun off two chart-
climbing songs: “Something Beau-
tiful” and “Lay ’Em Down.”

The former, which moves 21-20
this week on Triple A, is the act’s
second top 20 single on that chart.
Meanwhile, “Down” rises 11-8 on Hot
Christian Songs, the band’s third top
10 on that tally. “The Outsiders”—
the follow-up to 2007’s “The Heat”
and 2006’s “Daylight”—debuted at
No. 20 on the Billboard 200 and has
sold 37,000 units, according to
Nielsen SoundScan. it debuted at
No. 2 on Billboard’s Top Christian
Albums chart and holds the No. 3
slot this week.

Though signed to Atlantic, Need-
ToBreathe is also being marketed and
distributed to Christian consumers
through Word Records. But the band
is quick to note it shouldn’t be classi-
fied as just a Christian rock act. “We
appreciate that there are many ways
to get our music out to the public,”
says lead vocalist Bear Rhinehart,
speaking for drummer Joe Stillwell,
bassist Seth Bolt and guitarist/brother
Bo Rinehart. “And our faith is really
important to us. But one thing we
don't appreciate is people calling us a
Christian rock band. The implicationis
that you have to share our faith to like
our music and that’s not true. We
make music for everybody.”

The group’s musical diversity has
opened the door to various TV and
film placements. “Something Beau-
tiful” will appear in the new film
“When in Rome,” due in January
2010. Another “Outsiders” track,
“These Hard Times,” was featured on
NBC-TV’s new drama series “Mercy.”

The band’s live appeal is another
success-building factor. “One of the
greatest assets we have with this
band is their power live,” notes An-
thony Delia, Atlantic Records sen-
ior director of A&R and marketing.
“They are great, both electrically
and acoustically. We’ll win if people
just see them play.”

—Deborah Evans Price
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS
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BRICK’S HOUSE

>>

MORE MOORE

>>

Jay-Z Holds At No. 1 While VMAs Shine On Charts

Jay-Z remainsat No. 1 on the Billboard
200 with “The Blueprint 3,” which sells
298,000 copies (down just 37%j) in its
second week. The Roc Nation set bowed
atop the chart last week with 476,000.
Traditionally, No. 1 debuts that start with
huge sales weeks have a steeper second-
week decline.

IHowever, Jay-Z’s drop
was fairly soft for a cou-
ple of reasons. Last week

OverThe
Counter

205,000 downloads (up 374%) and
vaults 23-1 on Hot Digital Songs.
Back on the Billboard 200, Whitney
Houston’s “I Look to You” climbs one
spot to No. 2 with 156,000 copies—up
77%. The album’s sales gain is due to
Houston’s much-publicized two-day
stand (Sept. 14-15) on
“The Oprah Winfrey
Show.” In three weeks,
the album has sold

was the album’s first
proper week of availabil-
ity, as the set had its off-
cycle Friday, Sept. 11
release pushed up to
Tuesday, Sept. 8, at the
last minute, and many re-
1ailers didn’t have the set until later that
week. So, its 476,000 start could have
been much bigger.

Also, the set probably got some sales
traction from its placement in Target’s
circular last weekend, where it was ad-
vertised for $9.98. Jay-Z also performed
on the premiere of NBC’s “Jay Leno
Show” on Monday, Sept. 14, and the
residual buzz from his MTV Video
Music Awards performance on Sun-
day, Sept. 13, likely bled into the cut-
rent sales week.

Speaking of the VMAS, the song that
closed the show, Jay-Z and Alicia Keys’
“Empire State of Mind,” rockets 50-5
with Greales! Gainer/Digital honors

KEITH
CAULFIELD

548,000 copies.

Looking ahead to next
week, Pearl Jam is on
course to nab its first No.
1 album on the Billboard
200 in 13 years. Indus-
try prognosticators sug-
gest the band’s new “Backspacer,
released on Sunday, Sept. 20, could
sell between 175,000 and 200,000
copies by week’s end.

VMAs PACK PUNCH: MTV’s annual
Video Music Awards show smiles on
the Billboard 200 as a number of eye-
popping gains come likely as a direct
result of the program. [t's no wonder,
as the show earned nearly 9 million
viewers, according to Nielsen, the most
for the VMAS since 2004.

Pink, who performed an acrobatic
version of “Sober,” sees her “Fun-
house” album fly 63-28 with Paceset-
ter stripes, signifying the chart’s

95%. Lady GaGa’s “The Fame” ben-
efits f-om the performer’s best new
ariist win and her dramatic rendition
of “Paparazzi” as the album climbs 23-
12 with a 76% increase.

Green Day, another winner/per-
former, skips 59-54 with “21st Century
Breakdown” earning a 17% jump.

Taylor Swift, who took home the
best female video award for “You Be-
long With Me” (and performed the
song »n the show), moves 10-8 with
“Fearless” (up 37%). Meanwhile, her
self-titled debut—which is still on the
chart—rises 48-45 (up 21%). Her un-
expected VMA acceptance speech vis-

Billboard 200 this week. His last set,
“808s & Heartbreak,” has been absent
from the chart for the past month and
declines 7% in sales this week, selling
less than 2,000.

Collectively, the album catalogs of
all of the major VMA performers
gained 40% in sales this week. That in-
cludes the aforementioned acts along
with Beyoncé, Muse, Janet Jackson
and Alicia Keys. (However, it’s an un-
fair comparison to lump in the sales
of Jay-2Z’s brand-new “The Blueprint
3” and “Blueprint Collector’s Edition”
and Muse’s “Resistance,” so they aren’t
counted in our tally.)

REMEMBERED: The Sept. 14 passing
ofactor Patrick Swayze causes some
unsurprising surges in sales this week.
The soundtrack to his smash 1987
film “Dirty Dancing” re-enters the Top
Soundtrack chart (see page 64) at No.
13 with 3,000 copies (up 390%) while
a 20th-anniversary version of the
album re-enters at No. 20 with fewer
than 2,000 copies sold (up 446%).
The album’s signature tune, “(I've
Had) The Time of My Life,” by Bill
Medley and Jennifer Warnes, sold
6,000 downloads (up 444%). Swayze's
own soundtrack contribution, the No.
3 Billboard Hot 100 hit “She’s Like
the Wind,” went from selling fewer
than 1,000 downloads to nearly 8,000

on the Billboard Hot 100. It sells greatest percentage increase—it’s up  itor, Kanye West, isn’'t on the (up1,351%). .
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£ o g : £ od e
o8 5E 8. 5 ARTIST Title £ =5 2F 5E 8o 25 ARTIST Title £ =&
' S J212Z IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIGE) 4 we £5 =2 12 23 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 &2
JAY-Z A SHINEDOWN
1 ¢ - 2 NATION 520856/AG (18.98) @ The Blueprint 3 1 51 44 37 PILANTIC 571244/AG (18.98) The Sound Of Madness @
LEIZU R WHITNEY HOUSTON @ OWL CITY
9 8 1 3 ARISTA 10033/RMG (13.98) I Look To You U 61 69 =|'~ UNIVERSAL REPUBLIC 013141°/UMRG (10.98) - Ocean Eyes_ ar
T SAOT MUSE . SUGARLAND f _—
_o : _HELIUM.3 521130 WARNER BROS. (18.98)@® The Resistance d me albutm fam's 4 53 42 3% j MERCURY NASHVILLE 011273°/UMGN (13.98) Love On The Inside M
~ KID cup| . : € greatest gain @ GREEN DAY K
o m I DREAM ONG 00D UNIVERSAL MOTOWN 013135 UMAG (13.98) + Man On The Moon: The End Of Day B Lniits this week (up %9 57 REPRISE 517153/ WARNER BROS (18.98) 21st Century Breakdown @
gyl 2 2 E e L T The Time Of Our Lives (EP) I. 68,000 copies, a 3 32 E o s Loso’s Way (Soundtrack)
: 1% increase),
. DRAKE NEW BOYZ ] 1
o m YOUNG MONEY GASH MONEY/UNIVERSAL MOTOWN 013456/UMRG (9.98 So Far Gone (EP) - thanks to Houston’s @ m SHOTTY ASYLUM 520425/WARNER BROS. (13.98) - SkinnypleanzeAndrathlic ;aﬁ_
" LIL’ BOOSIE i . much-publicized @ RASCAL FLATTS B
° m | TRILL ASYLUI 519731 WARNER BROS. (18.98) SuperBad el RetimT0i'Bocsie Badiiz2 m two-day stand on , # LYRIC 5TREET 002604 (18 98) Unstoppable Ml
© o o [§Avor e Fearless . “The Oprah 56 39 31 Rl SOUNDTRACK Hannah Montana 3 2
2 I 3 Winfrey Show” : :
MEGADETH KEITH URBAN . }
e m RO4DRUNNER 617885 118 98) Endgame_ . Sept. 14 and 15. Bl “ ,‘ GAPITOL NASHVILLE 35751° (18,98) Defying Gravity
~ THE BLACK EYED PEAS _ P} PHISH
ks MRS Wiescopt 012887 ica 13 98) The]E:N:0) u ool e iJEMPIUAQ(UQB) Joy
" . L :*("I"’\;g‘s” ::")”E qLaEng))N Only By The Night IR . ? K trio ent @ S pi SSU(Pa?;‘\ITNDTRAE:?LANHC 515923°/AG (18.98) ¢ Twilight
e rock trio enters - =
LADY GAGA . @ ~ KRS-ONE & BUCKSHOT . .
@ Sl STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE 011805°/1GA (12 98) The Fame Ml ! with 128,000 m B 0UCK 00w 2120 (16 98) Survival Skills
| ZAC BROWN BAND copies, a areer- ¥ KENNY CHESNEY 1 Hits 1l
12 .! | ROAR BIGGER 70 TURE HOME GROWN ATLANTIC 516931/A% (13.98) The Foundation M ! high for the act. &3 %2 4 4 “BNA 49530 SMIN (11.98) Greatest Hits
—u e —
TREY SONGZ ol : DEMI LOVATO .
1406 3 [ sone so0k arian ¢ 518794/46 (18.98) Ready — § :::;233:;‘%:: a7 -F-_Hmw.um) 003493 (16.98) Hee\weIcongain
BROOKS & DUNN : JUSTIN MOORE "
SEN 5 ARISTA NASHVILLE 49922 SMA. (13 98) - # 15 sadnd Thenisome, E band’s previous. 1o LR VALORY 0100 (10 98) B Histin (Moote
" COLBIE CAILLAT best week, when 1 BRAD PAISLEY ; .
168 11 5 S| UNIVERSAL REPUBLIC 013194/URG (13.98) Breakthrough 1 2008 “Bl,a(k e 66 50 41 ARISTA NASHVILLE 47352/SHN (13.98) American Saturday Night
MARK KNOPFLER H i l NEIL DIAMOND Hot A t Night/NYC
G m REPRISE 520206 WARNER BROS (18.98) Get Lucky and Revelations 87 54 36 B COLUMBIAEGACY 55001 EXISONY MUSIC (1495 CO/DVD) & ot August Nig LA
. HONOR SOCIETY . debuted and " THEORY OF A DEADMAN - BT
@ m & rouLrwoop 004771 (13.98) & kashionablyatate peaked at No. 9 68 72 59 RER 0. ciaooomonohuneR (139 Scars & Souvenirs @ 28
VARIOUS ARTISTS i INSANE CLOWN POSSE ! Pow! ' l
N 16 8 E N1 GNIVERSAL ZOMBA 28617 SONY MUSIC (18,98 NCIT WD EA00. = RO u PSYCHOPATHIC 4102 (12.98) Bang! Pow! Boom!]
. “1 =
SOUNDTRACK . . ~ MICHAEL JACKSON Th - lecti ;
20 14 14 WALT DISNEY 003101 (18.98) Hannah Montana: The Movie 70 70 39 SOTC AN 013207 1IME (13 98) e Definitive Collection kT
7 MAXWELL - SUGARLAND .
21 17 15 RUR ol eis 56T SONY MUSIC (11.98) B e s at Al €° 42 ERCLEY NASHAILLE 013191 EX/UMGN (14.98 CO/DVD) ¥ L Eonhelinside
~ RAEKWON ’ f KlDZ BOP KIDS ;
22 4 - ICE H20 68754 (18 98) Only Built 4 Cuban Linx... Pt. Il 72 60 48 BN caion s e 10200 (18.98) Kidz Bop 16_ |
JASON ALDEAN i JASON MRAZ ] . @
23 2 23 24 | O T ot Wide Open — ; 73 68 52 n STLATIC 448508- AG (18.98) @ We Sing. We Dance. We_SteaI Things. I 8
DAUGHTRY v ¢ (D version o " THE FRAY Fray @ | 1
24 20 2 BLR oo saraanG (18.98) Ceaveginisplowy the album streeted 23 » 75 75 Bl eric 10202 sony vusic (13.98) The Fray _t:
PORCUPINE TREE A i JEREMIH : |1"
e m Y ettt The Incident R :ta:t‘\:’;e:; fporll?nv:le':s 75 71 55 MICK SCHULTZ DEF JAM 013095 /IDJMG (12.98) B Jeremnh _.ﬁ_i <
" GEORGE STRAIT ug. ! | VARIOUS ARTISTS : : g
26 18 16 WA s nAsHuLLe 01 3173° UMGN (13.86) Twang ' on vinyl. Now with @ . X5 DIGITAL EX (7 98) Thel99IMost Essem'ilimq_ue N eTpIECES ,7.6 &
ACE FREHLEY all configurations @ n Q-TIP - -
o by " Anomaly Q 3 X C - Kamaal The Abstract o
QE ¥
@ & G LAFACE 36759016 (13.98) YA funho:.fi . glgb“atl’ lt,:mge(;:)vo Rl ) - _|. RUBYWORKS 008" ATO {15 98 CD/DVD) @ T a f
2 A B . ebuts with 13,000. SOUNDTRACK ; >
- a0 u STARSTRUCK MD100'VALORY (16.98) & o Keep On Loving You % | WALT DISNEY 03006 (18 98) - Yzards Of Waverly Place §
] BOYS LIKE GIRLS el LIL WAYNE e o
BN 8 - | COLUMBIA 49192 SONY MUSIC (11.98) Love Drunk '7 8 i § CASH MONEY UNIVERSAL MOTOWN 011977 */UMRG {13.98) Tha Carter 1l E1 | 1: 3
“EMINEM " THE USED % £
@ gl '1_ WEB SHADY AFTERMATH/INTERSCOPE 012863+/16A (13 98) Relapse . DBl REPRISE 519901 WARNER BROS. (18.98 CD/DVD) & Srlwork e
VARIOUS ARTISTS , ] 7 LETOVA Lady Lo i =
S EMI UNIVERCAL 55259 S0Y MUSIC (18.98) NOW That's What | Call Country Vol. 2 : I8 caritor 97259 (18.95) adylove  Hg 5
NICKELBACK @ u2 No Li he Horizo ! <
33 ROADRUNNER 18025 (18 96) Dark Horse Bl -  pe——— gd g ISLAND/IN1ERSCDPE 012630°/1GA (13 98) & oLine OnThe Horizon W
TRICK DADDY " . . ) K'JON ) c
@ m] DUFI:K RYDERS 001 (17 98) Finally Famous: Born A Thug, Still A Thug greets the set 84 73 62 [ o URUNERSAL AEPUBLIC 0131S2IUNRG (13.98) iGetffiound d
SHADOWS FALL - .. (12,000, up 30H!3 o i -
@ m‘r EVERBLACK INDUSTRIES/FERRET 520708° ILG (14 98) @ Retribitio] 1,975%), which first . & » PHOTU FINISH 511181 (13.98) " & o
36 24 8 i p:T"BUEL% GROUNDS/J 51991/RMG {13.98) Rebelution debuted a month 86 64 29 -' Iﬂgsoign?ié\sﬁwmc (11.98) Elipse 53 %'
— = ago at No. 48 from - 7 2
SKILLET % ['77 KELLY CLARKSON i 3
37 %5 2 !_1 ARDENT INOATLANTIC 519927/AG (13.98] Awake a digital-only bow SNl 031 74 Bl s9/mca 32715 S0 MUSIC (13 98) & All'l Ever Wanted ,_‘q'_] g
@ - UNCLE KRACKER Happy Hour Aug. 1. OnSept. 15, gg g7 75 .. HOLLYWOOD UNDEAD Swan Songs @ 22
¢ Ll TOP DO(‘: RT_LA?E[C 519817/AG (18.98) =l the thSI(a| (D hlt 7_'@ AEM OCTURL (11151162 (1] 4 X s
NELLY FURTADO : : I\ THE BLACK CROWES " T
@ mu NELSTAR/UNIVERSAL MUSIC LATINO 013318/UMLE (11 98) R En E refail 89 | 53 12 WB cilven anrow 00 115 96 Before The Frost...Until The Freeze g8 7
"\ BEYONCE JOHN FOGERTY/THE BLUE RIDGE RANGERS B . c
@ o ]| MUSIC WORLD COLUMBIA 19492 SONY MUSIC (11.98) I Am..Sasha Fierce Hl ]T a0 X I E FORTUNATE SON +ERVE FORECAST 013286/VG (13 98) RidesTAmain 2 3
PETE YORN & SCARLETT JOHANSSON 1 JONAS BROTHERS . A ] " . &
E@ mn BOYLETOWN ATCO 511166 RHIND 115.98) - Break Up ﬂ o1 18 Tt @i HOLLYWOOD 002820 (19.98) Lines, Vines And Trying Times =
" LADY ANTEBELLUM = """ CHRISETTE MICHELE ; s =
Q 38 M i CAFITOL HASHVILLE 03206 (12.96) Lady Antebellum @ it 92 74 60 Gl OFF AN 012797 MG 113 98) & ) Eplphany~ 1 a
" THE BLACK DAHLIA MURDER - : LOS TIGRES DEL NORTE ) 4
@ Mi BO METAL BLADE 14750 115 98 0O DLy + - Defiorate [y 2 e | FONDWiA 594192 UMLE (12.98) + La Granja (8 y
} DARIUS RUCKER . Fel  Thisisii " LMFAO B S
aa w2 [ CAPITOL %2 = £ 85506 (18.98) Leam To Live M s__l "““,s diad @ 110 134 AR PAkTY ROCK WILL | AM CHERRYTREE/NTERSCOPE 012932/GA (10.98) Fanly Rock B
77| TAYLOR SWIFT il " BILLY CURRINGTON -~ ~ s
’@ 48 47 F BIG MACHINE 07901 (18.98) & Taylor Swift @ - ;Drmahnt(;hon “Vrvhteh ol 78 8 | MERCURY NASHVILLE 00550/UGN (13 98) Little Bit Of Everything j 3
" EVERY TIME I DIE : onight Show Wi . | PHOENIX Wolfga Phoeni 31
OER =" New sunk nestneric (8 L ptct ey D) 1o 01 ARCTIC MONKEYS o et o B ¢
7 THRICE ; = AR Humbu B -
Q w Bl ranr 555 (13 98) Beggars_ sp';elv:e:g:::?; I:e 97 69 50 DOMING 237° (13 98) 9 |
CHEVELLE N - - THOUSAND FOOT KRUTCH T M i &
a8 26 6 EPIC £1525/50Kv WUSIC {11 98 Sci-Fi Crimes atbum’s 898 35 | 10DTH & NALL 64783 (13 98) } - Welcome To The Masquerade 35
'CHRIS YOUNG B “Lisztomania” that - SAOSIN In Search Of Solid Ground
49 36 19 R #ch nasyiLLe 2281855mN (10 98) 02T g S helpspu theser’s NS s ssooscepro 1.3
. . . A . ~ LEDISI
so 37 a2 | DAVE MATTHEWS BAND Big Whiskey And The GrooGrux King M 1 40%ncrease. 100 85 53 - LEPISL e e Turn Me Loose
; 553 SS CANADIAN THE-OREAM 189 RIDGERANGERS . 90 GINUWINE ...194  HOLLYADOO UNDEAD . 88  MICHAEL JACKSON ... 70 KID CUDI 4 LADY GAGA 12
THE BILLBOARD 200 ARTIST INDEX EéngCHESﬂﬂ o e 74 DYRGTETUS 168 cout Fory 179 GLORIANA 302 HONORSOGETY . 18 JAY-Z. . 1106 KIDZ BOP KIDS 72 LEOIS! 100
48 BILLYCURRINGTON . 95 BOBDYLAN . ... 121 JAME FOXK .190 GREENOAY ... ... .54 BRUCEHORNSBY ANDTHE MASONJENNINGS .. .147 THE KILLERS 198 LETOYA .. . 82
30H13 __65 THE BLACK EYEDPEAS 10 CLKEnsr 18 mLeY CS 5 MICHAEL FRANTI & GRIZZLYBEAR ... .A72  NOISEMAKERS ... 116 JEREMIH 75 KILLSWITCH ENGAGE 186  LIL WAYNE 80
BARLOWGIRL ... 128 LIUBOOSE ...........7 ERiCCHURCH .. .. .160 SPEARHEAD 164 DAVIDGUETTA ... . 163 RANDYHOUSER . ...148 JOE ... .. . ....181 KINGSOF LEON 11 VNG COLOUR . ... 161
JASON ALOEAN 23 QREANCESCR BATTISTELU BOYSLKEGIRLS .30 e[y ClARKSON ... .87 EMINEM . "31  THE FRAY 74 WHITNEY HOUSTON .2 JAMEY JOHNSON .. 104  KITTIE 133 LMFAD . 94
ALL TIME LOW 152 178 BROOKS & DUNN 15 COBRASTARSHIP .. .125 OAUGHIRY 24 EVERYTIMEIDIE ....46 ACE FREHLEY 2 JONAS BROTHERS ....91 KON % oma LOVATO ... . 64
ARCTIC MONKEVOS 7 Trgsg&pfs -40 }g? ZACBROWNBAND . 13,154 ooy ppiay 127 THE OEAD WEATHER . 158 NELLY FURTADO 39 HALESTORM . . ... 122 (EESEEWSRINSSSSSSENN GEORGE JONES.... .. 103 MAH(!; KENQF;ZLC% Y ég LOVE ANO THEFT ... 144
ASKING ALEXANDRIA 170 ; KEYSHIA COLE .. ...195 OFSPERATION BAND . 159 ANTHONY HAMILTON . 156  INSANE CLOWN POSSE . .69 KRS-ON !
AVENTURA 120 JTHECLACH OAHLIA COLLECTIVE SOUL .. .177  NEIL DIAMOND 67 FABOLOUS . .- 55 NESNSSWNNNENNM VOGEN HEAP ... 86
HORR 43 CAGE THE ELEPHANT 112 pang coOK ..176 MARIE OIGBY 183 AFINEFRENZY ...... 111 RODRIGO Y GABRIELA . .78 HILLSONG .. 192 MAT KEARNEY 187 MARY MARY 129
TIEBACKCROWES 89 Couoi CanLAr 16 DAVID CODK .. 184 DRAKE 6 JOMNFOGERTY/THE BLUE  GATHERVOCALBAND 162 KERIHILSON . 108 ALANJACKSON 141 TOBY KEMTH . 157 LADY ANTEBELLUM .42  MATISYAHU 109
62 | Goto www.billboard.biz for complete chart data Data for week of OCTOBER 3, 2009 CHARTS LEGEND on Page 67
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e -
gﬁ ARTIST Title & o £8 armisT Title
SZ MPRINT & NUMBER / DISTRIBUTING LAGEL, (PRICE 8 S 23 VPRINT & HUMBER / DISTRIBUTING LABEL (PRICE)
SICK PUPPIES - 4 MOSS
% 10 E RMA VIRGIN 28631/CAPITOL (12.98) ) Tri-Polar 141 96 IR £ 24/GOSPO CENTRIGVERITY 479100LG (1198) - Just James
GLORIANA . - ALL TIME LOW Nothing Personal
102 77 56 EI EMBLEM/REPRISE/WARNER BROS. (NASHVILLE) 519780/WRN (13.98) GIO”T‘ 19 110 lI HOPELESS 710 (15.98) 9
| @ GEORGE JONES A Collection Of My Best Recollection SOUNDTRACK Transt ‘R Of The Failen: The Album
109 88 CRACKER BARREL/UNIVERSAL SPECIAL MARKETS 013358 EX/UME (11.98) 1 : 121 107 IEPRISE 519264/ WARNER BROS. (18.98) | A Siormers: Revenge n
"% JAMEY JOHNSON il ZAC BROWN BAND R
MERCURY NASHVILLE 011237 /UMGN (13.96) That Lonesome Song @ :;;:;‘tg;:ah?::m 154 140 - R nnckch oARRELROAR/HOME GROWN/BIGOER PICTUREATLANTIC 521078 Bwyag (11.96) | e Foundation
ROB THOMAS X ’ KELLIE PICKLER llie Pickl
EMBLEM/ATLANTIC 517814/AG (18.96) ® Cradlesong since 2004’s No. 165 143 115 19/BNA 2281 1/SMN (11.98) = ) Ke ie Pickler
0 JAY-Z P o = 86-peaking ; ANTHONY HAMILTON int Of It All
I ROC-A-FELLA/DEF JAM D13335/IDIMG (19.98) The Blusprint: Collector's Edition “Halcyon Days,” 186 142 134 WISTER'S MUSIC/SD SO DEF 23387/JLG (13 98) The Point Of It
SEAN PAUL g TOBY KEITH B -
« 107 84 68 n VPIATLANTIC 520047/AG (18.98) @ Imperial Blaze marks hlks s-econd- @ 160 156 E SHOW DOG NASHVILLE 010334/UME (19.98) 35 Biggest Hits
" KERI HILSON best rank since | THE DEAD WEATHER Horehound
a3, 187 Ll' MOSLEY, Z0NE 4/INTERSCOPE 012000/1GA (13.98) In A Perfect World... 1995. The set, which 158 144 102 RER 11150 wan 519785° WARNER BROS (18 98) renhou
MATISYAHU A ic - DESPERATION BAND =
109 94 64 n JOUB OR EPIC 221 70/SONY MUSIC (11.98) Light ::a;g;?:lg?o"as"d @ mn INTEGRITY GOLUMBIA 56278/SONY MUSIC (11.98) SoniCeNnelWarld
- ! -
WILLIE NELSON ; . | ) - ERIC CHURCH .
i) G .E SHANGAI-LA BLUE NOTE 67197/BLG (17.98) GmeiicamClassic Kaith and Russell,is 180 148 139 Bl ol \0hoiics vostor (12 98) Eain
A FINE FRENZY . his first for Verve. @ LIVING COLOUR Chair In The D
i 2 - “ VIRGIN 15721,CAPITOL (18.98) Bombjuls Sirdcdog) i MEGAFURCE 01 (14 98) The Chair In The Doorway
" CAGE THE ELEPHANT - GAITHER VOCAL BAND .
12 101 95 ﬁ___ DSP/JIVE 49658 JLG (13 98] Cage The Elephant 162 ._-.q GAITHER MUSIC GROUP 46044 (17.98) Reunited
. VARIOUS ARTISTS DAVID GUETTA One L
iy 104 94 n UNIVERSAL/EMI/SONY MUSIC ZOMBA 012654/UME (18.98) NOWES 124 103 n GUM 85847 /ASTRALWERKS (18 98) ne Tove:
T i3
YO LA TENGO . MICHAEL FRANTI & SPEARHEAD
114 58 e P Sl Popular Songs 149 169 L BOO B0 WAX/ANTI- 86906° EPITAPH (16 98 + All Rebel Rockers
; CHICKENFOOT 2 = GEORGE STRAIT i
Ats 103 89 REDLINE 20001+ (13 98) Chickenfoot 153 131 RER | NashVILLE 010826/UMGN (13.98) Tr°“bad°“r_ o
BRUCE HORNSBY AND THE NOISEMAKERS : [/; THIRD DAY Revelatio
@ | ¥ VERVE 013115 G (13 93) Levitate 159 105 K28 cosenmiaL 10853 (17.98) O —
- - BEYONCE Above And Beyonce: Video Collection & Dance Mixes (EP)
17 & 72 S)E/);ﬂi’:g;l;?gﬁlﬁ;f\lm BROS. (13.98) (500) Days Ot Summer The rock super @ 180 179 MUSIC WORLD/COLUMBIA 53949 EX SONY MUSIC (13.98 CO/DVD) + o
¥ — — group—Lonor DYING FETUS :
© KATY PERRY g f
@ 114 91 b capiroL as2as® (12.98) One Of The Boys opem’ jl.m fimes, 168 £ RELANSE T05d- (1498) - Descend Into Depravity :
JORDIN SPARKS . Mike Mogis and M. 169 PHILLIPS, CRAIG & DEAN ESatioss
119 105 84 19 JIVE 41668/JL6 (13.98) & - Battlefield Ward—starts with 150 128 IND CULUMBIA 84505 1 0NT MUGIC (1398) !
£ AVENTURA i @ m ASKING ALEXANDRIA Stand Up And Scream
@ 118 113 BER bacunun LATIV 20800/S0NY MUSIC LATIN (14 98) TEACE ?:I::s'lv (tilgltal B SUMERIAN 022 (13.98) . -
BOB DYLAN . 708 | 2 w@ CAVO Bright Nights Dark Days E
121 97 154 u COLUMBIA L EGACY 42942/SONY MUSIC (7.98) Playlist: The Very Best Of Bob Dylan '70s Amazon’s MP3 - i 153 B REPRISE 517657 WARNER BROS. (13.98) 1 3 9 9 4
@ 120 9 ]| HALESTORM Halestorm store heforethe (D 372 132 118 SA’:F!%ZBZL'Y(EEB/!\R Veckatimest ‘
ATLANTIC 518222/A6 (13.98) attived Sept. 22 1
TWISTA - @ 182 E FRANCESCA BATTISTELLI My Paper Heart
123 93 81 n e ., Category F5 afi iy ANES A0S (1198) i ‘
NEEDTOBREATHE " ~ CROSS CANADIAN RAGWEED . Thi .
124 100 70 tu ATLANTIC 519702346 1 98 - The Outsiders 107 33 &_{ UNIVERSAL SOUTH 013231 (13.98) Happiness And All The Other Things
: COBRA STARSHIP P SOUNDTRACK Jenmifors Bod m
125 106 85 DECAYDANCE 517002/FUELED BY RAMEN (13.98) iiotiMess - FUELED BY RAMEN 518904 (18 98) V L
SOUNDTRACK DANE COOK . hl
@ 125 127 L“ LAKESHORE 340952 (18.98) Fame 145 140 sv-_i COMEOY CENTRAL 0085 (15 98 CO/DVD) & ISolated INcident :
- COLDPLAY I " R N COLLECTIVE SOUL :
127 111100 CAPITOL 16585° (18 98) Viva La Vida or Death And All His Friends 127 83 EL/LOUD & PROUD 617876 ROAORUNNER (18,98} Collective Soul
e == .
BARLOWGIRL @ T Paper Trail
12 Bl FERVENT'WORO-CURB 887861/ WARNER BROS. (13.98) foye S e e B e i ;_%3 GRAND HUSTLE/ATLANTIC 512267-/AG {18.98) & &
MARY MARY MRS S I 0T @ " COLT FORD Ride Through The Count
: \ e rou e Lountr
@ 153 138 u MY BLOCK/COLUMBIA 28087-/SONY MUSIC (1198) % The,Sound) discounted the set 187 173 BER Vennce Jot 5 1001 (16.98) ! 9 4 =
MODEST MOUSE o . Sepl.TM10rSL%,  y@o " 146 143 19 BRITT NICOLE The Lost Get Found -4
s a2 “ B EPIC ¢6283° 501 MUSIC (9 98) NolOneisthirstyandivou relNext(ER) likely sparking the Bl spaRROW 12358 (8 98)
g
= - VICKIE WINANS ' 969 pai JOE Signature
¢ SR 92, 67 u DESTINY J0¥ 5120 (11.98) Howl,Gouovey album’s 26% gain. (181 152 121 | 563 00005/KEDAR (17.92) 9
2 g THIRD EYE BLIND ; BRITNEY SPEARS circus W E
§ 132 99 73 l MEGA COLLIDER 01- {14.98) Ursa Major 182 162 150 Sl e 0387916 (13.98) +
; SR s CARN 2 A areatning Underwater [
2
= % 147 ~ DAVID COOK i
¢ 1sa w27 [0 SELAN You Deliver Me . 184 169 153 | DAVID COOK David Cook M
£ SILVERSUN PICKUPS TheS{Bumomg CHRIS TOMLIN
2
g 136 135135 DANGERBIRD 055" (?5 98) P Swoon last week on 188 175 176 SIXSTEPS 12354 SPARROW (17 98) fellojigve .
s MGMT {ag HeatseekersAlbums o o m KILLSWITCH ENGAGE Killswitch Engage |
2 136 126 "33 | ".l COLUMBIA 19512°/SONY MUSIC (9.98) Oracular Spectacular B v bacedlona 6 ROADRUNNER 61489 118 98] + |
2 i KEARNEY = .
2 137 128157 ﬁ e e Greatest Hits Volume 1 week-early digital 187 170 180 m ] ————— City Of Black & White
; T - i Telease, selling = =
£ [" INGRID MICHAELSON y - 8¢ | PLEASURE P The Introduction Of Marcus Cooper !
P RN ;;; CABIN 24, GRIGINAL SIGNAL/UNIVERSAL MOTOWN 013217/UMRG (13.98) Everybody %ﬂ, 2,000 copies. Now 188 168 138 Bl ATLANTIC 51639%/AG (18.98) & ! P R
ki VARIOUS ARTISTS  WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits with the D avail- n THE-DREAM Love V/S Mone '
; ] 139 130 m EMI CMG PROVIOENT-INTEGRITY 887742 WORD-CURB (17 98) b able, the combined i 156 191 i RADIO KILLA OEF JAM 012579"/10JMG (13.98) i
g WILCO : (n i 190 163 142 | JAMIE FOXX intuition M H
S 17 86 REN NoNESUCH 516606 WARNER BADS. (18.98) Wilco (The Album) — E  sales jump to 3,000. B U 41204 RMG 113.98) 3 =5
< ALAN JACKSON e | TENTH AVENUE NORTH Over And Underneath |
% 41 33ar7 ARISTA NASHVILLE 19943/SMN (11.98) Good Time @ . R 131 167 E REUNICN 10126 (11.98) |
< . REGINA SPEKTOR - HILLSONG . e
g 142 136 1% SIRE 519306° WARNER BROS (15.98) & Far 192 164123 HILLSONG/INTEGRITY/COLUMBIA 54533/SONY MUSIC {13.98) Faith + Hope + Love: L'Ve_
< < —
IEEI F MARK SCHULTZ :
@ @ m L‘ﬂﬂgfﬂsﬁ'ﬁoﬁ QE)OLK Monsters Of Folk ! s 193 165 137 wunurcunaiam_gl: WARNER BROS (13.98) Come Alive
5 "] LOVE AND THEFT . ’ " GINUWINE ,
3 QI3 (92 H CARGLIO0D 002136 LyAIC STREET (11.98) World Wide Open Fﬂ the set shouldn’t be 194 154 124 BLR 6116 svium 515147 viamnen 5R0S_(15.98) A.Manis Thoughts
5 S s
= CHARLIE WILSON . a surprise, since it 85 190 175 KEYSHIA COLE A Ditferent Me
‘ & . 2% 12 ﬂ P MISIC HIVE 23359 116 (13 98) Uncle Char“i . was available in R QAL VGLEREND [20051GITH08)
5 ' WISIN & YANDEL . . ™ @ ~ YEAH YEAH YEAHS \ itz!
B @ TN Rl vmcTe 012967 uwie (11.98) & - Laievolacion :'::nev?hqilueanttt::e& -t Bl ORESS UP/DGC INTEASCIIFE 012735/1GA (13.98) g
: MASON JENNINGS b f FRANK SINATRA Nothing But The Best
2 @ m BRUSHFIRE 013339°\UMRG (13.98) Blood Of Man stereo boxed set S 74 166 m REPRISE 438652/ WARNER 8ROS (18.98) 9
i K THE KILLERS
5 1e8 sa7 120 [ RANDY HOLSER 0.98 Anything Goes e O-mhe (h§rl:. 198 171 188 BXR (o anp 012197+ 1006 (13.98) Day & Age
g D& UNIVERSAL SOUTH 011699 (10.98) dropping 93% in its N S 012197 10 3
fin SOUNDTRACK : |
5 149 122 105 m DECCEOHASQ (18 98) B Mamma Mia! second week. APPLE $a431,CAPITOL (271.98) The Beatles In Mono
& " RISE AGAINST @ M '] SLIPKNOT All Hope ts Gone @ |1
& 150 138 149 LU o rensCoPE 011904+/GA (13 98) Appeaf Tolkeason Ml ROADRUNNER 617938 (18.98) ® 48
DAVE MATTHEWS BAND . 50 PORCUPINE TREE .....25 SLIPKNOT 200 HANNAHMONTANA3 . 58 [EMNENNN CHRIS TOMLIN 185 UMEEEECEEENEENE  THE YEAR'S TOP YO LA TENGO 14
MAGUELL - ... .21 NEEDIOBREATHE 24 BRADPASLEY " 66 SAEM ..o 59 JORDIN SPARKS ... 119 HANNA MONTANA: THEZO TBTMALCHE NI 191 TREVSONGZ ... 14 CHRSTANARITS PETE VORN & SCARLETT
MEGADETH 9 WILLENELSON ... ... 110 KATY PERRY . 118 iz i 13Y OF A DEADMAN . [various armisTs | 139 JOHANSSON ... I
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JUSTIN MOORE 65 OWL CITY 52 PINK 28 REBA 29 SIVERSUN PICKUPS . 135 EETIMISELT -0l TWILIGHT 61 mnm .47 KEITH URBAN 59 NOW THAT'S WHATICALL Wi Ny
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= SoundScan For more charts and chart details, go to biliboard.biz
. k k and billboard.com, refreshed every Thursday.
TOP DIGITAL . - - (o) com
[ = J

-3
= : 3
e €5 ARTIST Title & -t 2% ARTIST Title§§ = §§ TITLE The week’s most-streamed videos on AOL.
Eg <& S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) = Z% =X =3 IMPRINT/ DISTRIBUTING LABEL 2= & ! £ ARTIST (IMPRINT/LABEL)
1 2 2 JASON ALDEAN Wide Open o 1 1 2 JAY-Z The Blueprint 3 5 1 2 15 WHITE HORSE
BROKEN BOW 7637 (18.98) | | ROC NATION /AG & . T T—— TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
e ACE FREHLEY Anomaly o MUSE The Resistance 4 2 1 15 TELL ME SOMETHING | DON'T KNOW
BRONX BORN 90176° (15.98 HELIUM-3 /WARNER BROS + __ _ - SELENA GOMEZ (RAZOR & TIE) o
o TRICK DADDY Finally Famous: Born A Thug, Still A Thug 0 KID CUDI Man On The Moan: The End Of Day , [B a 4 15 LOVESTORY
DUNK RYDERS 001 (17 98 ) DREAM DN 6 0 0.0 "UHIVERSAL MOTOWN /UMRG '+ * TAYLOR SWIFT (816 MACHINE) o
o SHADOWS FALL Retribution o s 3 WHITNEY HOUSTON I Look To You 2 a 3 10 NEW CLASSIC
EVERBLAC”M" TRIES FERRET 520708 /ILG (14.98) ARISTA RMG - _DREW SEELEY & SELENA GOMEZ (RAZOR & TIE)
a THE BLACK DAHLIA MURDER Deflorate e DRAKE So Far Gone (EP) ¢ n s g 15 PICTURE TO BURN
METAL BLADE 14753 (15 98 00 DVD) + YOUNG MONEY CASII MONEY/UNIVERSAL MOTOWN /UMRG TAYLDR SWIFT (81G MACHINE) -
o EVERY TIME | DIE New Junk Aesthetic e 16 " LADY GAGA The Fame 6 58 55 OUR SONG
EPITAPH 87023 (16.98) + - S STREAMLINE KONLIVE CHERRYTREE/INTERSCOPE /IGA _TAYLDR SWIFT (BIG MACHINE‘UNIVERSAL REPUBLIC) -
° THRICE Beggars ° PETE YORN & SCARLETT JOHANSSON Break Up 7 7 9 TEARDROPS ON MY GUITAR
VAGRANT 555 (13.98) BOYLETOWN ATCO RHING TAYLOR SWIFT (E1G VALHINE, -
3 PHISH Joy i KINGS OF LEON Only By The Night SINGLE LADIES (PUT A RING ON IT)
s 1 & JEMP 1049 (13.98) 8 4 s e 8 9 10 yryouce (MUSIC WORLD GOLUMBIA
o KRS-ONE & BUCKSHOT Survival Skills o 17 i TAYLOR SWIFT Fearless ° 13 6 ABOUT YOU NOW
B DUCK DOWIL 2120 (16.98) - Sl BIG MACHINE + B MIRANDA COSGROVE (NIC£LODEON/COLUMBIA)
10 4 INSANE CLOWN POSSE Bang! Pow!' Boom! @ MEGADETH Endgame 10 - 3 LEAVE IT ALL TO ME
PSYCHOPATHIC 4102 {12.98) S ROADRUNNER R MIRANDA COSGROVE FEATURING DRAKE BELL (NICKELODEON)
Q VARIOUS ARTISTS  The 99 Most Essential Baroque Masterpieces 0 VARIOUS ARTISTS The 99 Most Essential Barogue Masterpieces 11 3 I'M ONLY ME WHEN I'M WITH YOU
X5 DIGITAL EX (7 98) - X5 . TAYLOR SWIFT (3G MACHINE
@ Q-TIP Kamaal The Abstract 12 7 4§ THE BLACK EYED PEAS The EN.D 12 1 CHANGE
Ul 5/7TERY 55519° JIVE 16,98 B INTERSCOPE /IGA - TAYLOR SWIFT (BIG MACHINE
13 3 ‘2' RODRIGO Y GABRIELA 1111 @ NELLY FURTADO Mi Plan 19 13 3 FLY ON THE WALL
WS RUBYWORKS 0080" ATU (1% 98 CO OVO) & NELSTAR UNIVERSAL MUSIC LATING /UMLE iy | i _MILEY CYRUS (HOLLYWOOD) -
14 5 13 THE BLACK CROWES Before The Frost...Until The Freeze @ 15 E‘ OWL CITY Ocean Eyes 52 14 YEAR 3000
SILVER ARALW 027 (15 98 | UNIV:RSAL REPUBLIC /UMRG - . JONAS BROTHERS (HOLLYW00D)
@ 13 19 (LA PHOENIX Wolfgang Amadeus Phoenix e MARK KNOPFLER Get Lucky 47 & 1s 11 4 LOVEBUG
(YL TS L0YAUTE 0105+/GLASSNOTE (11,98 ¢ REPRISE WARNER BROS | JONAS BROTHERS (HDLLYWOOD)
ARCTIC MONKEYS Humbug 7 PINK Funhouse -
e N rf; DOMIND 237" (13 96 @ LAFACE JLG s B
17 10 » CAGE THE ELEPHANT Cage The Elephant 17 9 s DAVE MATTHEWS BAND  Big Whiskey And The GrooGrux King
MR DSP/JIVE 49658 JLG (13 98) B BAMA RAGS RCA /RMG
18 YO LA TENGO Popular Songs @ UNCLE KRACKER Happy Hour
MAIADOR 856° (14 uB) - TOP DOG ATLANTIC AG
{ia | CHICKENFOOT Chickenipot ", COLBIE CAILLAT o Breakthrough
19 11 @ REDLINE 20091° (1398) - 19 13 B8 VERSAL REPUBLIC UMRG + - 16 . * =25 TTLE The week's most-streamed videos on Yahoo! Music.
SOUNDTRACK Fame RAEKWON Only Built 4 Cuban Linx... Pt. I Eg | g'i‘ SZ  ARTIST (IMPRINT/LABEL)
L2 _LAKESHORE 340952 (18 96) - o 20N 2 ] 2 ICE H20 _— 2 3 T B TeTE WS
20 8 .-] yclscr-ﬁ'iﬂwglmi How | Got Over @ m mﬁmg) SOCIETY Fashionably Late 4g B 1 49 mﬂmﬂsw'ﬁ [BIG MACHINE/UNIVERSAL REPUBLIC)
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£80 MEGH LOLUIDER 01° (14.98 - Bl 1RILL ASYLUM WARNER BROS - OESESSED
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Ml SHANGRI-LA 101044 (18 98) - JE— SONG BOOK ATLANTIC /AG T IOOKTO-YO0 - ¢
26 14 1 f‘okELLE‘I;ISME' LO\zv Nothing Personal & = T uhiTNEY HOUSTON (ARIS A AUIG) Sl
Tio(ises — = > " ", _— 3
@ m LIVING COLOUR The Ghair In The Doorway IR (5 fi) ALWAYS BE MY BABY L
MEGAFORCE 01 (14.98 +
e e e i SINGLE LADIES (PUT A RING ON IT) 15
@ m }E’J‘:}[“SEGHEET&S%) Descend Into Deprawty TOP INTERN ET g 10 3  BEYONGE (MUSIC WORLD COLIMSIA) B 5
= — KNOCK YOU DOWN Lay
@ m é\,J?AS;NN%Z?,‘;EXANDR'A Stand Up Anc Scream o L e 5  KERI HILSON FEATURING KANYE WEST & NEYO (110SLEY/ZONE 4/INTERSCOPE) N
ST el — - wZE 5E 55 ARTIST Title & BREAK o 2
30 16 17 V?ARRF"%;ZKEY(‘BKEQQR Veckatimest ZE <5 £Z (MPRINT/ DISTRIBUTING LABEL = o - 1 THREE DAYS GRACE (JIVE/JLG zc
1558 . Q=
31 1o g pANECOOK ST - § v |« [ R 20 e s, e
o — - PORCUPINE TREE The Incident POKER FACE o g2
@ 24 20 ERLT E???G,, o Ride Through The Country ° ROADRUNNER §17857 ) 129 15 5y GAGA (STREAMLINE/KONLIVE CHERRYTREE/INTERSCOPE) g
- = oF A e - = 1 THE BEATLES Abbey Road _ 51 13 g 1 HALO it
33 2 g CO005/KEDAR £17.98) Signature APPLE 82468° CAPITOL T _BEYONCE (MUSIC WORLD/COLUMBIA) ¢
34 237 RQEBQEan 7 98) Dorrough Music 4 43 :(ﬁJYPIAZTlON 520856/AG 4 The Bluearint 3 |8 14 12 ;TxﬁaAv:IEg(I;-F 2 m 2
ENIUS 5114/E1 (17 — — = —_— oA
Y N = 3 - MARK KNOPFLER Get Lucky UMBRELLA <
35 24 EMQ&ELB\?%‘NSON Time Flies When You're Having Fun o REPRISE 520206 WARNER BROS - 73 15 10 RIMANNA FEATURING JAY-Z (SRP/DEF JAM IDIVG 5
TR ! : e HONOR SOCIETY Fashionably Late yg 88z
36 21 [l THE xX X HOLLYWOOD 0047710 % 2%
B8 XL 450 BEGGARS GROUP (14.98) MEGADETH Endgame : F5E
a5 {18 MATTEKN. Grand ° ROADRUNNER 617885 ' | TS,
[ FADER LABEL 0908~ (11.98) — ¥ 3 . - I " - | H
) = b | R e g : . . bz
= 4 1: Wo} o ...-r. _ I 5
@ 30 || EARNEST PUGH LIVE: Rain On Us 9 I O USTON Lok To You g = 3%
i £PM BLATKSIZOKE 3070 WORLDWIDE (13 98) —_—— — = £= 23
- THE BEATLES Sgt. Pepper’s Lonely Hearts Club Ba ol L &5 TITLE =
@ 3 Sié\rscSION l:BIlT OLUMEIA (12.98) Mannes 19 APPLE 82419 /CAPITOL o e e 0~ K Eg gs =S ARTIST (IMPRINT / DISTRIBUTING LABEL) B
: LCHR 1LY 5886, COLUME — 8
— - THE BEATLES Revolver " HANNAH MONTANA: THE MOVIE
41 2% . ?geéjg?J?QABCK American Idol Season 8: The 5 Song EP 11 APPLE 82417+ CAPITOL = @ L o & 1 SOUNDTRACK (WALT DISNEY, ks
i il m— ke ]
i - ) - i HELP! (THE BEATLES %2
@ Y o o e sasooos a2 8 DRSS gl | s O s |
STRANGE 6 (18 98) e ;- |21 = -
] . THE BEATLES Past Masters LET IT BE (THE BEATLES)
43 313 EY‘OéJELtItFl:b\I:SA;QSS Eiﬁ]y’.(.{éJd&l;lAIRSTON Resting On His Promise e APPLE 43807/CAPITOL = {_ 82 2 Souvormack appLt CapiioL) N
e - — KiD CUDI Man On The Moon: The End Of Day 4 4 3 3 MAGICAL MYSTERY TOUR (THE BEATLES) 249
@ m gUP'F‘SJWO(E/:; Lividity DREAR UN G G UD UNIVERSAL MOTOWN 013195" UMRG + SOUNDTRAGK (APPLE CAPITOL) 5 £
STKILL 3 +
— = — ACE FREHLEY Anomal A HARD DAY'S NIGHT (THE BEATLES) E]
a5 28 18 O&(I)EP - Smash The Control Machine @ R B Vo !_, S 4 2 SounotRack (epLE CAPITDL E )
W VICTORY 528 (13 98) + — i — - — £
— — | THE BEATLES Let It Be (Soundtrack LOSO’S WAY (FABOLOUS) :
@ RL%(:‘(SYFA?AI}EVA;U::&]S 14 98) RSP I 16714 B e 82472 /CAPITOL ( - I‘ 2 e 2 SOUNGTRACK (DESERT STORM DEF JAM'IDIMG) 4
SK. g (149 === = 2 €
— ;. HANNAH MONTANA 3 -
@ m PROTEST THE HERO Gallop Meets The Earth 17 152 IPHE BE/}_TCIZE”SOL Wagical Mystery Tour (Soundirack) Sl a 7 8 Tt ounotRack AL DISKEY 2
VAGRANT 545 (15 98 CD DVD) + . : —
— — _— — THE BEATLES The Beatles In Mono TWILIGHT
a8 25 § SLAUGHTERHOUSE Slaughterhouse 18 13 W ik i caniaL B 199 o 9 4B SoUNDTRACK (SUMMIT(CHOP SHOP ATLANTIC AG) g
12052 {17 98) — —— =l (4
- — = ', THE BEATLES A Hard Day's Night {Soundtrack ] YELLOW SUBMARINE (THE BEATLES) g
a9 12 8 BEAET;EH&GELM The Broad Street Bully 39 07 BB ook voan capitolL ysantt g Eﬂe; 9 B 2 Soinorack (appie ceprioL B2
B SICCH NET 67 (17 98 - 7
— KRS-ONE & BUCKSHOT Survival Skills WIZARDS OF WAVERLY PLACE
50 40 70 TAHfMTlNGZT'NQGgf We Started Nothing @ m DUCK DOWN 2120 62 10 10 7 SounntmaGK (wal DISKEY 5
o CC BIA 28925" - b - ®
= e I THEY MIGHT BE GIANTS Fere Comes Science __ [ 11 11 1p (500) DAYS OF SUMMER :
BN IDLEWILO/DISNEYSOUND 004566 EX/WALT DISNEY # SOUNDTRACK (FOX SIRE/WARNER BROS o 7'
hce Frefley debuts at No. 2 on Top Independent Albums and al Ho. 27 e [ THE BEATLES Help! (Soundtrack) _ | 14 4 FAME N gt
the Bilooard 200 with “Anamoly” (17,000 copies). ' his highest L L 245 AP0l (L AT AR ST ———
: opies). o — T I
of the Sboard 200 wit “namoly " (1,000 copis). IV s test |t THE BLACK DAHLIA MURDER Deflorate 44 @ 1 DATYDANCING 2
debut on the latter chart and his best-charting album since his self- < METAL BLADE 14753 + SOUNDTRACK (RCA SONY MUSIC) - _ zé
titled solo debut rose to No. 26 in 1979. Meanwhile, on Top Digital o EVERY TIME | DIE New Junk Aesthetic ¢ 14 13 63 MAMMA MIA! Ein]
Albums, the compilation “99 Most Essential Baroque Masterpieces” 4 | EAITARNIS 025 T SOURITRACKIDECCA) TR Lao
3 . o ek s T TRANSFORMERS: REVENGE OF THE FALLEN: THE ALBUM =¥
bows at No. 11 with almost 7,000 sold. This digital-only set was sold L 25 19 2 Tj;‘E SE’;TC';ETSOL Please Please Me __ ]l 15 12 13 e et s ot %E
a5 an Amazon HP3 sor dal dealSep. 1 for §1.9. : ST et ey 35
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AIRPLAY
MONITORED 8Y
nielsen niclsen
BDS SoundScan

® HOT 100 AIRPLAY"

1317 stations.
are electronl

(») HOT DIGITAL SONGS"

ock. gospel, smooth jazz, Latin, and Christian formats.
ompile The Billboard Hot 101

ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S, music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compifed by Nielsen SoundScan from a national

wis ) 7] - AT A
',‘L,E ;E ES TITLE =.§ GE §§ TITLE GE 55 TITLE subset of cor‘e stores that specialize Vlﬂ thgse genres.
£ =Z.2F (RTIST (IMPRINT / PROMOTION LABEL) £5 <5 ZZ ARTIST (MPRINT / PROMOTION LABEL) <% £F ARTIST (IMPRINT / PROMOTION LABEL) @ Albums with the greatest sales gains this week.
g 2 21 [EAJlYOU BELONG WITH ME ‘ 26 28 55 'MYOURS 55 12 TRUST m Where included, this award indicates the title
A4 AT TAYLOR SWIFT (81G MACHINELINIVERSAL REPUBLIG) JASDN MRAZ {ATLANTIC/RRP) KEYSHIA COLE DUET WITH MONICA (IMANVGEFFENANTERSCOPE) _ with the chart’s largest unit increase.
| GOTTA FEELING 1 KNOW YOU WANT ME (CALLE OCHO) ALREADY GONE . ) -
BIBIREE] 1. ciack cveo -eas (NTERSCOPE) 27 25 2 g Uik 66 2 e\ 1v CLARKSON (19 RCAVRMG) :’:\’:ec'hea'r't‘,cs":)‘i’ge:'e;:";;r"c":;?ag‘:';f;ffn:he tickech
o 3 DOWN 28 2 14 LIVING FOR THE NIGHT 4 2 EVERY GIRL i ) .
JAY SEAN FEAT. LIL WAYNE (CASH MONEY/UNVERSAL REPUBLIC) GEORGE STRAIT (MCA NASHVILLE) YOUNG MONEY (YOUNG MONEY/GASH MONEY/UNNERSAL MOTOWN) Indicates album entered top 100 of The Billboard 200
USE SOMEBODY e = PAPARAZZI M ALIVE [ZITIIEM and has been removed from Heatseekers chart.
o 4 18 s oF Leon (RCA/RMG) — 3 LADY GAGA (STREAMUIN/KONLIVE/CHERRYTREEINTERSCOPE) 59 KENNY CHESNEY WITH DAVE MATTHEWS (BNA)
e i e RUN THIS TOWN @ 54 3 SWEET DREAMS 61 8 SOUNDS LIKE LIFE TO ME PRICING/CONFIGURATION/AVAILABILITY
_JAY-Z, RIHANNA & KANYE WEST (ROC NATION) BEYBNCE (MUSIC WORLD/COLUMBIA) BARRYL WORLEY (STROUDAVARIOUS) CD/Cassette prices are suggested list or equivalent prices, which
e 6 12 OBSESSED a1 21 10 SHE WOLF FIRE BURNING are projected from wholesale prices. ® after price indicates album
MARIAH CAREY (ISLAND/IDJMG) SHAKIRA (SONY MUSIC LATIN/EPIC) 4220 gean aingsTon (BELUGA HEIGHTS/EPIC) only available on DualDisc. CD/_DVD after price indicates CD/DVD
7 5 KNOCK YOU DOWN @ 3 8 ONLY YOU CAN LOVE ME THIS WAY . e EGO combo onjy av_aulable.@ Dual_Dlsc avaulable._f CD/DVI? combo )
KERI HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZOHE 4INTERSCOPE) KEITH URBAN (CAPITOL NASHVILLE) BEYONCE (MUSIC WORLD/COLUMSIA) al’fl'.'tab'e' '”ffcafez V('j"y' "p“ ‘s:"a"agj ir‘c'”gta:"d oy, :;p a."‘;‘."
—_— r ability are not included on al charts. after catalog number indi-
BEST | EVER HAD @ GETTIN YOU HOME (THE BLACK DRESS SONG) z ALRIGHT R f et Fetr oy
8 7 20 {pake (YOUNG MONEV/CASH MONEY/UNIVERSAL MOTOWN) 367 Chpis YOUNG (RCA NASHVILLE) ' L R —" NASHVILLE) cates title is exclusive to one account or has limited distribution.
o 9 12 THROW IT IN THE BAG 34 30 18 HER DIAMONDS 59 53 33 POKER FACE |
* FABOLOUS FEAT THE-DREAM (DESERT STORV.DEF JAMIDIMG) ROB THOMAS (EMBLEM/ATLANIIC) LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE) SONG CH ARTS
@ 10 13 BREAK UP 35 33 13 GODINME g3 19 21 GUNS ) !
MARIO FEAT. GLICC) MANE & SEAN GARRETT (3RD STREET/VRMG) MARY MARY FEAT. KIERRA SHEARD (MY BLOCK/COLUMBIA) GREEN DAY (REPRISE} See legends on respective chart pages for the Billboard Hot 100
'TRRT HOTEL ROOM SERVICE @ 41 5 TOES m - NUMBER ONE and Hot R&B/Hip-Hop Songs.
PITBULL (MR, 305/P0L0 GROUNDS/J/RMG) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIGGER PICTURE) R. KELLY FEAT. KERI HILSON (JIVE/JLG) = NI AT
PRETTY WINGS @ WASTED DROP IT LOW ADIO AIRPLAY RTS
@ 1220\ avweLt (coLumein) 40 8 ucc MANE FEAT PLIES (MIZAY/SO IGEY/WARNER BROS.) 752 CoTen o FeAT OHR BROWN (AFVEY HUSONTONE (STEAMNERTERSCOPY) g°t 1006‘:""'”- E“" S°"95'L”:’t ‘S:°”""y 5d°'L‘95' Hot Rap N
¥ isti , Hot Latin Songs and Latin Airplay charts
SUCCESSFUL @ WELCOME TO THE FUTURE LAST CHANCE SHERACSIET kD | ’ -
U3 13 U e e TEY SONGE (VDUNG HONEYTASH HONEYLRVERSEL MOTOW) 39 8 gaap paisiey (ARISTA NASHVILLE) 63 52 18 GuiwINE (NOTIFI ASYLUM/WARNER BROS aigleompiled]tionmialaationalleamplelCH gt U R eIy en
- = Broadcast Data Systems. Charts are ranked by number of gross
@ 19 PARTY IN THE U.S.A. 31 20 BOOM BOOM ’POW ) @ 67 RUNAWAY impressions, computed by cross-referencing exact times of air-
MILEY CYRUS (HOLLYWOOD) THE BLACK EYED PEAS (WILL.| AM/INTERSCOPE) : LOVE AND THEFT (CAROLWOOD) play with Arbitron listener data. Mainstream Top 40, Adult
@ 2 WHATCHA SAY @ 38 16 I'LL JUST HOLD ON @ L BAD HABITS Contemporary, Adult Top 40, Alternative, Triple A, Active Rock,
__JASON DERULO (BELUGA HE(GHTS/WARNER BROS.} H BLAKE SHELTDN (WARNER 8R0S (NASHVILLE)/WRN} v MAXWELL (COLUMBIA} Heritage Rock, Mainstream R&B/Hip-Hop, Rhythmic, Adult R&B,
@ 16 BE ON YOU Q 43 6§ SAYHEY( LOVE YOU) 66 &8 3 EVACUATE THE DANCEFLOOR Hot Christian AC Songs, Hot Gospel 5ongs, Hot Dance Airplay.
FLO RIDA FEAT. NE-YO {POE BOY/ATLANTIC) WMICHAEL FRANTE & SPEARHEAD (B BOO WAX/ANTI/UNNERSAL REPUBLIC) CASCADA (ROBBINS) and Smooth Jazz Songs are ranked by total detections.
0 14 15 BATTLEFIELD e 45 g FALLIN'FORYOU NEED YOU NOW @ Songs showing an increase in audience (or detections)
JOROIN SPARKS (19 JIVE/JLG) COLBIE CAILLAT (UNIVERSAL REPUBLIC) & = 1 LaoY AnTegeLLUM (CAPITOL NASHVILLE) over the previous week, regardiess of chart movement.
NO SURPRISE @ UNDER @ FIFTEEN Where included, this award indicates the titie
18 1 15 16 o iGirRy (19/RCA/RMG) 50 5 prasumer (ATLANTIC) ¢ ] TAYLOR SWIFT (BIG MACHINE) mm with the chart’s largest airplay increase.
48 18 g WAKING UP IN VEGAS m 49 5 LOVE DRUNK @ _ 3 TLOOKTO YOU
2 KATY PERRY (CAPITOL) ] BOYS LIKE GIRLS (COLUMBIA} WHITNEY HOUSTON (ARISTA/RMG) RECURRENT RULES
@ 2% AMERICAN RIDE 35 13 ICE CREAM PAINT JOB 69 IMMA STAR (EVERYWHERE WE ARE) Songs are removed from the Billboard Hot 100 and Hot 100
= TOBY KEITH (SHOW DOG NASHVILLE) DORROUGH (NGENIUS/ET) JEREMIH (MICK SCHULTZ/DEF JAW/IDJMG) Airplay charts simultaneously after 20 weeks on the Billboard
2 15 SMALL TOWN USA @ 60 4 LOL :-) “ 64 16 NEW DIVIDE Hot 100 and if ranking below No. 50. Songs are removed from
JUSTIN MOORE (VALORY) TREY SONGZ FEAT. GUCCI MANE & SOULJA BOY (SONG BOOK/ATIANT]C:_ = LINKIN PARK (MACHINE SHOP/WARNER BROS } Hot R&B/Hip-Hop Songs after 20 weeks if ranking beiow No.
22 20 BIG GREEN TRACTOR @ 65 2 FOREVER MEET ME HALFWAY 50. Songs are removed from Hot Country Songs after 20 weeks
JASON ALDEAN (BROFEN BOW) DRAKE (HARVEY MASON/ZONE 4/STREAMLINE/INTERSCOPE) - THE BLACK EYEQ PEAS (INTERSCOPE) if ranking below No. 10 in detections or audience, provided that
GOOD GIRLS GO BAD 48 37 18 BOOTS ON — pol they are not still gaining enough audience points to bullet or if
28 7V g hoshp o LESHTN HESIER DEADACEREED 3 RSELAACRSS, 18 GANDY HOUSER (UNIVERSAL SOUTH) @ = 1 [ UKE BRYAN (CAPITOL NASHVILLE) they rank :elTw No. 10 gnd pofst a thir: consecuﬁvse week of
: — dience decline, regardless of total chart weeks. Songs are
NEVER SAY NEVER @ LOVE YOUR LOVE THE MOST ON THE OCEAN - . "
@ 29 10 furRay (eric) 53 & Ric CHURCH (CAPITOL NASHVILLE) 73 12 110N (UP&UPIDEH TYME UNIVERSAL REPUBLIC) removed from Mainstream Top 40, Rock Songs, Alternative,
—— - e — Active Rock, Mainstream R&B/Hip-Hop, Rhythmic, Hot Latin
25 27 22 PLEASE DON'T LEAVE ME @ 72 2 S\g&vlﬁ?ﬁ: CAS';\NO‘VAN s 56 17 SUMMER NlGHTS Songs and Latin Airplay charts after 20 weeks if ranking below
PINK (LAFACE JLG) WOO0D (19/ARISTA NASHVILLE) RASCAL FLATTS (LYRIC STREET) No. 20. Descending songs are removed from Adult

Contemporary and Adult Top 40 after 20 weeks if ranking
below No. 15, after 26 weeks if ranking below No. 10, or after 52
weeks if ranking below No. 5. Descending songs are removed
from the Triple A, Heritage Rock, Adult R&B, Christian Songs,
Hot Christian AC Songs, Christian CHR, Hot Gospel Songs, Hot
Dance Airplay and Smooth Jazz Songs charts after 20 weeks
and if ranking below No. 15.

— . g ’ @t 1
wE ‘55 55 TITLE E ;g 5E 52 TITLE E 5E EE TITLE E CONFIGURATIONS
EZ <X ZE ARTIST (MPRINT/ PROMOTION LABEL) E= ==z =& ARTIST (MPRINT / PROMOTION LABEL) a8 <2 22| ARTIST IMPRINT / PROMOTION LABEL) ® CD single available. ® Digital Download available. & DVD
EMPIRE STATE OF MIND LOVE DRUNK | WILL NOT BOwW single available. @ Vinyl Maxi-Single available. @ Viny! single
23 2 26 13 12 (] % 3
b4 P HAY-Z + ALICIA KEYS (ROC NATION) BOYS LIKE GIALS (COLUMBIA) BREAKING BENJAMIN (HOLLYWOOD) available. @ CD Maxi-Single available. Configurations are not
e FOREVER @ 25 g ALREADY GONE 45 15 NEVER SAY NEVER ® included on all singles charts.
DREFEAT ANTE WEST L WA & VASOR I 4STREAMLAE NTERSOOPE) KELLY CLARKSON (19/RCA/RMG) THE FRAY (EPIC)
%
o 12 Ss‘(PGAAG? (é\ngfr;unwomuvmnmmmmnscom @ a g USN'I\:"LlEl;(EACKER T0P 00G/ R B J R o e
- { ATLANTIC) MARIO FEAT. GUCCI MANE & SEAN GARRETT (3AD STREET/JRMG) Compiled from a national sample of reports from club DJs.
4 4 2 PARTY IN THE US.A. e _ 4 PURSUIT OF HAPPINESS (NIGHTMARE) | WANT TO KNOW WHAT LOVE IS @ Titles with the greatest club play increase over the previous week.
g MILEY CYRUS (HOLLYWOOD) KID CUD! FEAT MGMT & RATATAT (DREAM ONG0.0.0UNVERSAL MOTOWN) MARIAH CAREY (ISLAND 10JMG)
L a 4 RUN THIS TOWN 30 20 {5 BEST | EVER HAD 40 THROW IT IN THE BAG [T This award indicates the title, currently below the top 20 and on
fEs JAY-Z, RIHANNA & KANYE WEST (ROC NATION) DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN) FABOLOUS FEAT. THE-OREAM (DESERT STORM/DEF JAWIDIMG) | LIl the chart the week before, with the largest increase in points.
5;% 6 1 15 | GOTTA FEELING @ _ 5g JUST DANCE 75 22 PLEASE DON'T LEAVE ME
283 THE BLACK EYEO PEAS (INTERSCOPE) LADY GAGA FEAT. COLBY O'DONIS (STREAMLINEAKCNLIVE/INTERSOOPE ) PINK (LATACE JLG) AWARD CERT LEVELS
cV g !
=) ; = v L]
Egg .S " E;EEY\: Tm LIL WAYNE (GASH MONEYUNNERSAL REPUBLIC) 2 ﬁls(ozN S.UREENEIEIRJ(?NAB%;)OR e v lrwaPA'\:TIYAR?CIK/TN?Elr%cKOPE) ALBUM CHARTS
3%5 o 5 3 WHATCHA SAY 33 27 8 TOES 55 4 FALLING DOWN @ Recording Industry Assn. Of America (RIAA) certification for
g% S JASON DERULO |BE LUGA HEIGHTS/WARNER BROS.) ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIGGER PICTURE} SELENA GOMEZ & THE SCENE (HOLLYWOOD) net shipment of 500,000 aibums (Gold). B RIAA certification for
88= YOU BELONG WITH ME POKER FACE : LOVEGAME net shipment of 1 million units (Platinum). ¢ RIAA certification
11 2t 49 39 53 23
G 3 TAYLOR SWIFT (BIG MACHINE) LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREENTERSCOPE) LADY GAGA (STREAMLINE/KONLIVE/CHERRYTREEANTERSCOPE) for net shipment of 10 million units (Diamond). Numeral within
é%ﬁ o 6 3 USE SOMEBODY ) @ A SEXY BITCH o THE ONE Platinum or Diamond symbol indicates alqu's multijplat?num
283 KINGS OF LEON (RCA/RMG) DAVID GUETTA FEAT. AKON (GUNVASTRALWERKS/CAPITOL) MARY J. BLIGE FEAT. ORAKE (MATRIARCH/GEFFEN'INTERSCOPE) levetlror boxed]setstandidoublefalbumsvithialianigoltinglof
28 100 minutes or more, the RIAA muitiplies shipments by the num
] SHE WOLF EVACUATE THE DANCE FLOOR THE CLIMB . : g ] "
I SHAKIRA (SONY MUSIC LATIN/EPIC) 36 31 8\ cascaon (RosBINS) i 61 51 29 ey cyRUS (WALT DISHEY/HOLLYWOOD) a ber of discs and/or tapes. - Certification for net shipments of
ng; OBSESSED | KNOW YOU WANT ME (CALLE OCHO) NO SURPRISE 100,000 units (Oro). [ Certification of 200,000 units (Platino).
oE o o - i
ggg i 1O MARIAH CAREY (ISLAND/IOJMG) 37 34 30 oy (ULTRA) =N o0 DAUGHTRY (19 RCA/RMG) 2 eIz aionTor 400,000 NIt [(MUIEERILInG).
e 2o GOOD GIRLS GO BAD FIRE BURNING STARSTRUKK
]
2 g'—i T3 7 16 o o OGO MESTR A R B AT ‘. ;| 2 20_‘SEAN KINGSTON (BELUGA HEIGHTS/EPIC) 83 7 5 us {PHOTO FINISH/ATLANTIC/RRP) ° 2IRhffALcEr§iﬁSa}:i$§$SSOO 000 paid downloads (Gold),
02 ¢ X 3
253 ‘m YOUNG FOREVER FALLING FOR YOU @ LOVE STORY ificati I i i
] 1 JAY-Z + MR_ HUDSON (ROC NATION) 39 19 12 oo pie CAILLAT (UNIVERSAL REPUBLIC) T TAYLOR SWIFT (81G MACHINE) W RIAA certification for 1 million paid downloads (Platinum).
g2 - -, Numeral within platinum symbo} indicates song’s multiplatinum level.
288 @ 17 13 21 GUNS ® @ 46 NEED YOU NOwW 65 56 21 WAKING UP IN VEGAS RIAA certification for net shipment of 500,000 singles (Gold).
= 933 GREEN DAY (REPRISE) i LADY ANTEBELLUM (CAPITOL NASHVILLE) ) = KATY PERRY (CAPITOL)
10D ONE TIME REPLAY @ SOBER
a0 -
5§ @ 18 JUSTIN BIEBER (ISLAND/IDJMG) e IYAZ (TIME IS MONEY/BELUGA HEIGHTS/REPRISE) 7 bk {LAFACE/JLG) MUSIC VIDEO SALES CHARTS )
9o HO = ® RIAA gold certification for net shipment of 25,000 units for
Bzz 17 9 @ TEL ROOM SERVICE 42 23 1 BATTLEFIELD 67 63 47 DON'T TRUST ME a video singles.  RIAA gold certification for net shipment of
5g = PITBULL (MR 305/POLO GROUNDS/J/RMG) JORDIN SPARKS (19/JIVE/JLG) >4 30H!3 (PHOTO FINISH/ATLANTIC/RRP) 50.000 units for shortform or longform videos. M RIAA platinum
;:22 @ 29 7 SWEET DREAMS @ - SINGLE LADIES (PUTARINGONIT) g e THE FIXER certification for net shipment of 50,000 units for video singles.
age ; BEYONCE (MUSIC WORLD/COLUMBIA) ! BEYONCE (MUSIC WORLD/COLUMBIA) 5 PEARL JAM (MONKEYWRENCH) ] RIAA platinum certification for sales of 100,000 units for
;é}; m =} UPRISING 48 30 5 BE ON YOU 69 61 6 ONLY YOU CAN LOVE ME THIS WAY shortform or longform videos. Numeral within platinum symbol
o 55 MUSE (HELIUM-3/WARNER BROS.) FLO RIDA FEAT. NE-YD (POE BOY/ATLANTIC) iy KEITH URBAN (CAPITOL NASHVILLE) indicates song’s multiplatinum level.
o g= ”
=R 2 SAY HEY (I LOVE YOU) KNOCK YOU DOWN @ HALO
g% 4 a1 MICHAEL FRANTI & SPEARHEAD (00 BOO WAX/ANTI/UNVERSAL REPUBLIC) 45 26 26 KER! HILSON FEAT KANYE WEST & NE-YO (MOSLEY/ZONE 4INTERSCOPE) N 69 34 BEYONCE (MUSIC WORLD/COLUMBIA) n DVD SALES/VHS SALES/VIDEO RENTALS
§b‘% 3 a - IM GOING IN 46 33 10 ICE CREAM PAINT JOB DROP IT LOW ® RIAA gold certification for net shipment of 50,000 units or $1 mil-
:§ § ] . DRAKE FEAT L WAYNE & YOUNG JEEZY {YOUNG MONEYICASH YCREYUNVERSAL MOTOMAY) j (NGENIUS E1) ESTER DEAN FEAT CHRIS BROWMN (HARVEY MASONZIN 4/STREAMLNE TERSCOPE lion in sales at suggested retail price. M RIAA platinum certification
5 é g @ _ HAPPY | NEW DIVIDE . SOUNDTRACK 2 MY LIFE fou.' sales of 100,000 uni_ts or.$2 million i_n_sales at suggested retailv
82 LEONA LEWSS (SYCO/J/RMG) LINKIN PARK (MACHINE SHOP/WARNER BROS } KID CUDI (DREAM ON,G D 0 D./UNIVERSAL MOTOWN) Df'ce& "'RMAI gold Cfegg'ﬁcﬁr_'m 'i" i"_}“;""‘;‘hm Sta_'e CI’If ‘2?102;“""5
O;: FIREFL'ES YOU‘RE A JERK AMERICAN RIDE ora 0 ar volume of mi |on_a retai or. .ea rically relea: DrO-
228 @ 325 gwi gty (UNIVERSAL REPUBLIC) 48 36 14 ey ovz (SHOTTY/ASYLUM/WARNER BROS ) 73 64 6 1opy ke (sHOW DOG NASHVILLE) ?c:(a:‘;"c:'hce’;tarfc'efa‘2:"0()'8;2":':2:“?‘Z‘;ﬂ?”ﬁ"cz:_z:%iitemdi::Jm
== - a 3 I
gg"_}’ @ - SUCCESSFUL 49 43 IMMA STAR (EVERYWHERE WE ARE) m = BUST YOUR WINDOWS sale of 250,000 units or a dollar voiume of $18 million at retail for
585 ORAKE FEAT TREY SONGZ & LIL WAYNE 115 MOAEY/CASH NOSEY UIVERSAL MOTORN) JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG) GLEE CAST (FOX COLUMBIA) theamca"y’,e,eased programs, and of at least 50,000 units and $2
2£3 25 15 o5 BOOM BOOM POW _ 1 LALALA 75 18 2 VAKEA BOwW million at suggested retail for non-theatrical titles.
5»”§a ¢ THE BLACK EYED PEAS (WILL | AM/INTERSCOPE) LMFAD (PARTY ROCK/WILL.| AM/CHERRYTREE/INTERSCOPE) GLEE CAST (FOX COLUMBIA)
~HdEE

Data for week of MONTH XX, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 67
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
| GOTTA FEELING
THE BLACK EYED PEAS (INTERSCOPE)
YOU BELONG WITH ME
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
USE SOMEBODY
KINGS OF LEON (RCA/RMG)
DOWN
JAY SEAN FEAL LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
PARTY IN THE U.S.A.
MILEY CYRUS (HOLLY#000)
BATTLEFIELD
JORDIN SPARKS (19/JIVE/JLG)

KNOCK YOU DOWN
KEHILW-VU (MOSLEY/ZONE 4/ NTERSCOPE)
GOOD GIRLS GO BAD
| COBRA STARSHIP FEAT, LBEJ'IDI MEESTER (DECAYDANCE/FUELED BY RAMEWATM
NO SURPRISE

DAUGHTRY (19 RCA RMG)

LOVE DRUNK

BOYS LIKE GIRLS (COLUMBIA)

WHATCHA SAY

JASON DERULO (BELUGA HEIGHTS/WARNER BRDS )
OBSESSED

MARIAH CAREY (ISLAND/IDJMG)

HOTEL ROOM SERVICE

PITBULL (MR. 305/POLO GROUNDS/J/RMG)

NEVER SAY NEVER

THE FRAY (EPIC) N

WAKING UP IN VEGAS

KATY PERRY (CAPiT0L)

4 (LT3 PAPARAZZI
LT o oo (sTRE e koL Ve CHERRYTREEANTERSCOPS) |

' SWEET DREAMS
BEYONCE (MUSIC WORLD/COLUMBIA)
BEST | EVER HAD
ORAKE (YOUNG MDNEY/CASH MONEY/UNIVERSAL MOTOWN)

2 | SAY HEY (I LOVE YOU)

17

17

2

MICHAEL FRANT} &_SPEARHEAD (BOO BOD WMNTI—/UNIVERSAL REPUBLIC)
SHE WOLF
SHAKIRA (EPIC)
BE ON YOU
FLO RIDA FEAT. NE-YO (POE BOY/ATLANTIC)
RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (RDC NATION)
NOT MEANT TO BE
THEORY OF A DEADMAN (604/ROADRUNNER/RRP)
ONE TIME
JUSTIN BIEBER (ISLAND/IDJMG)
- ALREADY GONE
KELLY CLARKSON (19/RCA/RMG)
FALLIN’ FOR YOU
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
STARSTRUKK
. 30HI3 FEAT. KATY PERRY (PHOTO FINISH/ATLANTIC/RRP)
| WANNA
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE)
NEW DIVIDE
LINKIN PARK (MACHINE SHOP/WARNER 8ROS )
21 GUNS
GREEN DAY (REPRISE)
EVACUATE THE DANCEFLOOR
CASCADA (ROBBINS)
HER DIAMONDS
ROB THOMAS (EMBLEM/ATLANTIC)
FIREFLIES
OWL CITY (UNIVERSAL REPUBLIC)
FACE DROP
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
DROP IT LOW
ESTER DEAN FEAT, CHRIS BROWN (HARVEY
MEET ME HALFWAY
THE BLACK EYED PEAS (INTERSCOPE)
FUNHOUSE
PINK (LAFACE/ZOMBA)
THROW IT IN THE BAG
FABOLOUS FEAT. THE-OREAM (OESERT STORM/DEF JAM/IOJMG)
MIDNIGHT ROMEO
PUSH PLAY (WIND-UP)
REPLAY
IYAZ (TIME iS MONEY/BELUGA HEIGHTS/REPRISE)

4/STREAMLINENTERSCOPE

Format veterans and rookles alike enjoy success on Mainstream

Top 40.

The Black Eved Peas extend their lead for the most hits among
groups this decade, as “Meet Me Halfway™ becomes their 13th chart
entry at No. 36. Backstreet Boys and Nickelback rank second with 11
charted titles each In that span.

At No. 37, Pink charts a fourth track—the title cut—from her
album “Funhouse.” Among her albums, only “Missundaztood,” from

2001 to 2003, previously yielded four charting songs.
Among the newcomers, Long ,
Istand, N.Y., quartet Push Play
bows at No. 39 with “Midnight
Romeo,” the lead singie from ts
debut album, “Bound.” At No.
40, lyaz opens with “Replay.”
The 22-year-old Virgin Islands
native was discovered on
MySpace by Sean Kingston,
whaose own “Face Drop” lifts 36-
34, and the pair is touring
(anada and the United States
through November.

68

B
5k 22 TiTLE
= ;z”s'f ARTIST (IMPRINT / PROMOTION LABEL)
- THE CLIMB |
A AN ER3UCE] MILEY CYRUS (WALT DISNEY/HOLLYWOOD) |
2 35 YOU FOUND ME
_THE FRAY (EPIC)

19 HER DIAMONDS

ROB THOMAS (EMBLEM/ATLANTIC)
59 I'M YOURS

JASON MRAZ (ATLANTIC/RRP)
COME ON GET HIGHER
MATT NATHANSON (VANGUARD/CAPITOL)
10 TN YOU BELONG WITH ME
- LTV LTS I V108 SWIFY (R1G MACHINE/UNIVERSAL REPUBLIC)
.» LOVE STORY
¥1_TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
49 BETTER IN TIME

LEONA LEWIS (SYCO/J/RMG
38 HOT N COLD

KATY PERRY (CAPITOL)
1,2,3,4
PLAIN WHITE T'S (HOLLYWOOD)
PLEASE DON'T LEAVE ME
PINK (LAFACE'JLG)
FALLIN’ FOR YOU
COLBIE CAILLAT (UNIERSAL REPUBLIC)
15 NO SURPRISE

DAUGHTRY (19,RCA RMG)
HAVEN’'T MET YOU YET
 MICHAEL BUBLE (143/REPRISE)
IF TODAY WAS YOUR LAST DAY
NICKELBACK (ROADRUNNER/RRP)
COME BACK TO ME
DAVID COOK (19/RCA/RMG)
| 1a 10 SHE IS LOVE

PARACHUTE (MERCURY/IDJMG)
@ 20 10 CLOSER TO LOVE
MAT KEARNEY (AWARE/COLUMBIA

ﬁ: 21 {5 SECOND CHANCE
SHINEDOWN (ATLANTIC _—
QD 25

KISS A GIRL
KEITH URBAN (CAPITOL NASHVILLE/CAPITOL)
@ | WANT TO KNOW WHAT LOVE IS
i MARIAH CAREY (ISLAND/IDJMG)
y 93 7 |LOOK TO YOU
| WHITNEY HOUSTON (ARISTA/RMG)
26  BEAUTIFUL WORLD (WE'RE ALL HERE)
1 JIM BRICKMAN & ADAM CRUSSLEVjSOMERSET/BR!CKHOUSE DIRECT).
28 3 CHANCES
FIVE FOR FIGHTING (AWARE/COLUMBIA)

2% 3 USE SOMEBODY
KINGS OF LEON (RCA/RMG)
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= E ARTIST {IMPRINT / PROMOTION LABELL
. USE SOMEBODY

: | KINGS OF LEON (RCA/RME) J
2 20 NO SURPRISE
% DAUGHTRY (19/RCA/RMG)

314 YOU BELONG WITH ME

TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
7 12 | GOTTA FEELING

THE BLACK EYED PEAS (INTERSCOPE)
PLEASE DON’T LEAVE ME
PINK (LAFACE/JLG)
FALLIN’ FOR YOU
COLBIE CAILLAT (UNiVERSAL REPUBLIC)
WAKING UP IN VEGAS
- _KATV PERRY (CAPITOL)
6 22 HER DIAMONDS

ROB THOMAS (EMILM ATLANTIC)
20 NEVER SAY NEVER

THE FRAY (EPIC)

COME BACK TO ME
DAVID COOK (19/RCA/RME)
1 SAY HEY (i LOVE YOU)

MICHAEL FRANT! & SPEARHEAD (BOO BOO WAX/ANTI-/UNIVERSAL REPUBLIC)

i

o
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|
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SECOND CHANCE

12 1 2% N (ATLANTIC)
] = 21 GUNS
m M8 Goeen ony (REPRISE)

CLOSER TO LOVE
MAT KEARNEY (AWARE COLUMBIA)
150 SMILE
3 UNCLE KRACKER (TOP DOG/ATLANTIC)
ALREADY GONE
KELLY CLARKSON (19 RCA/RMG)
12 BATTLEFIELD
JORDIN SPARKS (19/JIVE/JLG)
WE WEREN'T BORN TO FOLLOW
BON JOVI (MERCURY/IDJMG)

20 CHANCES
FIVE FOR FIGHTING (AWARE/COLUMBIA)

>
2

ae806

STARING DOWN

=Y 113 COLLECTIVE SOUL (EL/LOUD & PROUO/ROADRUNNER, /RRP)
.. % 5 HEY, SOUL SISTER
- _TRAIN (COLUMBIA)
| 22 21 14 NEW DIVIDE

LINKIN PARK (MACHINE SHOP/WARNER BROS.)

o VLL GO CRAZY IF I DON'T GO CRAZY TONIGHT
U2 [ISLAND'INTERSCOPE)
24 4 13 BE THERE

HOWIE DAY (EPIC)

4 PARTY IN THE U.S.A.
MILEY CYRUS (HOLLYWOOO)

Go to www.billboard.biz for complete chart data
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3 | CHECK MY BRAIN 1
EXAASN ALICE IN CHAINS (VIRGIN/CAPTOL) i
JARS
CHEVELLE (EPIC)
THE FIXER
PEARL JAM (MONKEYWRENCH)
NEW DIVIDE
_LINKIN PARK {MACHINE SHOP/WARNER BROS.)
| WILL NOT BOW
BREAKING BENJAMIN (HOLLYWQOD)
USE SOMEBODY
KINGS OF LEON (RCA/RMG)
UPRISING
MUSE (WARNER BROS.)
YOU’RE GOING DOWN
SICK PUPPIES (RMR/VIRGIN/CAPITOL)
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SOUND OF MADNESS
__SHINEDOWN (ATLANTIC)
BREAK
THREE DAYS GRACE (JIVE/JLG)
(IF YOU'RE WONDERING IF | WANT YOU TO) | WANT YOU TO
_WEEZER (DGC INTERSCOPE)
PANIC SWITCH
SILVERSUN PICKUPS (DANGERBIRD)
OVERCOME
CREED (WIND-UP)
WHISKEY HANGOVER
GODSMACK (UNIVERSAL RLEBLIC)
BURN IT TO THE GROUND
NICKELBACK (ROAORUNNER, RRP)
NOTION
KINGS OF LEON (RCA/RMG)
AIN'T NO REST FOR THE WICKED
CAGE THE ELEPHANT (0SP/IVE/JLG)
SAVIOR
RISE AGAINST (DGC/INTERSCOPE)
CHAMPAGNE
CAVO (REPRISE)
21 GUNS
GREEN DAY (REPRISE)
IGNORANCE
|_PARAMORE (FUELEO BY RAMEN/ATLANTIC/RRP)
FEEL GOOD DRAG
ANBERLIN (UNIVERSAL REPUBLIC)
MEDICATE
AFl (DGCANTERSCOPE)
SHE’S A GENIUS
_JET (REAL HORRORSHOW/FIVE SEVEN/CAPITOL)
CRAWL BACK IN
DEAD BY SUNRISE (WARNER BROS )
I GET OFF
HALESTORM (ATLANTIC)
NO YOU GIRLS
FRANZ FERDINAND (OOMINO/EPIC)
I'LL GO CRAZY IF | DON'T GO CRAZY TONIGHT
U2 (ISLAND/INTERSCOPE)

@ e LEITY 8 MEET ME ON THE EQUINOX |
ety (11713, 0EATH CAB FOR CUTIE (ATLANTIC) |

]

Q

38 32 16

3

IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC)
HARD TO SEE
FIVE FINGER DEATH PUNCH (PROSPECT PARK)
SEASONS
THE VEER UNION (UNIVERSAL MOTOWN)

- 1901
PHOENIX (LOVAUTE/GLASSNOTE)
FUGITIVE
DAVID GRAY (MERCER STREET/DOWNTOWN)
BACK AGAINST THE WALL
CAGE THE ELEPHANT (DSP/JIVE/JLG)
HELP I'M ALIVE
METRIC (METRIC/LAST GANG)

AGAIN
FLYLEAF (A&M/DCTONE/INTERSCOPE)
BREAKING
ANBERLIN (UNIVERSAL REPUBLIC)
- WHY | AM
DAVE MATTHEWS 8ANO (BAMA RAGS/RCA/RMG)
BY THE WAY
THEORY OF A DEAOMAN (604/ROADRUNNER/RRP)
ONE DAY
MATISYAHU (JDUB/OR/EPIC)
INVINCIBLE
ADELITAS WAY (VIRGIN/CAPITOL)
FIREFLIES
OWL CITY (UNIVERSAL REPUBLIC)
TALK TO ME

BUCKCHERRY (ELEVEN SEVEN)

o MONSTER
b 1 SKILLET (ARDENT/INO/ATLANTIC)

46 42 7
a7 4 4
40 8

“ 1

50

Death Cab for Cutie blasts onto Rock
Songs at No. 29 with “Meet Me on the
Equinox” (3.7 million in audience). The

FAR FROM OVER
REV THEORY (VAN HOWES/MALOOF/OGC/INTERSCOPE)
FOREVER IN YOUR HANDS
__ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)
BLOOD ON MY HANDS
THE USED (REPRISE)
SAY HEY (I LOVE YOU)
MICHAEL FRANTI & SPEARHEAD (B0 BOD WAX/ANTI/UNIVERSAL REPUBLIC)
YOU NEVER KNOW
WILCO (NONESUCH/WARNER BROS.)

song previews the Oct. 20'soundtrack {5

“The Twilight Saga: New Moon,” which
will also feature music from Thom Yorke,
the Killers, 0K Go and Muse.

DEATH CAB
\FORCUTIE

Data for week of OCTOBER 3, 2009 |
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AIRPLAY
MONITORED BY

SALES DATA
COMPILED BY
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nielsen
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

P31l YOU'RE GOING DOWN

" IXEEH sick PUPPIES (RMR/VIRGIN/CAPITOL)

CHECK MY BRAIN

ALICE IN CHAINS (VIRGIN/CAPITOL)
WHISKEY HANGOVER
GODSMACK (UNWERSAL REPUBLIC)
JARS

CHEVELLE (EPIC)

| WILL NOT BOW

. BREAKING BENJAMIN (HOLLYW0OD)

CHAMPAGNE
CAVO (REPRISE)
OVERCOME
CREED (WIND-UF)

|

BURN IT TO THE GROUND
NICKELBACK (RDADRUNNER/RRP)

- HARD TO SEE

FIVE FINGER DEATH PUNCH (PROSPECT PARK)
SOUND OF MADNESS

SHINEDOWN (ATLf\NTIC)

NEW DIVIDE

LINKIN PARK (MACHINE SHOP/WARNER BROS.)
INVINCIBLE

ADELITAS WAY (VIRGIN/CAPITOL})

| GET OFF

HALESTORM (ATLANTIC)

THE FIXER

PEARL JAM (MONKEYWRENCH)

MONSTER

SKILLET {ARDENT INO/ATLANTIC)
FOREVER IN YOUR HANDS

ALL THAT REMAINS (PROSTHETIC/RAZOR & TIE)
BY THE WAY

THEORY OF A DEADMAN (604/ROAORUNNER/RRP)
TALK TO ME
BUCKCHERRY (ELEVEN SEVEN)
CRAWL BACK IN
DEAD BY SUNRISE (WARNER BROS.)
AGAIN

FLYLEAF (A&M/OCTONE/INTERSCOPE)
IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC)

MIND CONTROL

| TANTRIC (SILENT MAJORITY/ILG)

SHE’S A GENIUS
JET (REAL HORRORSHOW/FIVE SEVEN/CAPITOL)

SHAME
DROWNING POOL (ELEVEN SEVEN)

CHECK MY BRAIN
ALICE IN CHAINS (VIRGIN/CAPITOL)
OVERCOME
CREED (WIND-UP)
BURN IT TO THE GROUND
NICKELBACK (ROADRUNNER/RRP)
NEW DIVIDE
LINKIN PARK (MAGHINE SHOP/WARNER BROS )
WHISKEY HANGOVER
GODSMACK (UNIVERSAL REPUBLIC)
CHAMPAGNE

SOUND OF MADNESS
SHINEDOWN (ATLANTIC)

THE FIXER

PEARL JAM (MONKEYWRENCH)

| WILL NOT BOW
BREAKING BENJAMIN (HOLLYWOOD)
i GET OFF

HALESTORM (ATLANTIC) o
MODERN DAY DELILAH
KISS (KISS)

JARS

CHEVELLE (EPIC)

LTI BREAK
L 0 THREE DAYS GRACE (JIVE/JLG)
21 GUNS

_ GREEN DAY (REPRISE)
AIN'T NO REST FOR THE WICKED
CAGE THE ELEPHANT (OSP/JIVE/JLG)

SHE'S A GENIUS

JET (REAL HORRUHSHUW FIVE SEVEN/CAPITOL)
YOU’RE GOING DOWN

SICK PUPPIES (RMR, Vi 5110 - 1T0L)

SOAP ON A ROPE
_ CHICKENFOOT (REOLINE)

STILL UNBROKEN

LYNYRD SKYNYRO (0UO & PROUO/ROADRUNNER/RRP)
IF YOU ONLY KNEW
SHINEDOWN (ATLANTIC)
TALK TO ME
BUCKCHERRY (ELEVEN SEVEN)
BY THE WAY

THEORY OF A DEAOMAN (604/ROAORUNNER/RRP)
SEASONS

THE VEER UNION (UNIVERSAL MOTOWN)

USE SOMEBODY

KINGS OF LEON (RCA RMG)

INVINCIBLE
ADELITAS WAY (VIRGIN/CAPITOL)

;‘;g 2% TiTLE

<Z 2 ARTIST (IMPRINT / PROMOTION LABEL)
0

:?.__._
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AIRPLAY
MONITORED BY

niclsen
SoundScan

of 55 2o 25 TITLE Artist & §; ’i  BE gc ES TITLE Artist
a‘ﬁ. <2 n2 =3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &5 | ES . <5 J2 2F PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL
SMALL TOWN USA Justin Moore BELIEVERS Joe Nichols
Q 3_ 9 IR ) STOVER (B.0MAHER,J.S STOVER.J MODRE) @ VALDRY “1 | @ 2 27 B ROWAN (A.GORLEY.W.KIRBY.8 LUTHER) © UNIVERSAL SOUTH &
o o 3 AMERICAN RIDE Toby Keith - @ ailen LONG LINE OF LOSERS Montgomery Gentry -
TKEITH (J WEST,0 PAHANISH) @ SHOW DOG NASHVILLE 3 B SHANCEY (K.FOWLER K. TRIBBLE) ® COLUMBIA
a atl & BIG GREEN TRACTOR Jason Aldean 1 : - @ 32 35 EIGHT SECOND RIDE Jake Owen * 24
 M.KNOX (J.COLLINS.D.L.MURPHY) © BROKEN BOW i 4 3ITCHEY {4 OWEN.E DURRANCE) @ RCA
) LIVING FOR THE NIGHT George Strait e A @ HURRY HOME Jason Michael Carroll 29
a2 2 17.BROWN.G STRAIT (G STRAIT,B STRAIT.D DILLON) ® MCA NASHVILLE 2 With 21.3 million Sf s D GEHMAN (Z WILLIAMS) ® ARISTA NASHVILLE g
o AE ONLY YOU CAN LOVE ME THIS WAY Keith Urban §  impressionsin its ﬁ 4 51 HISTORY IN THE MAKING Darius Rucker 2
D.HUFEK URBAN (S MCEWAN.J REID) @ CAPITOL NASHVILLE 32nd chart week. F ADGERS (D RUCKER F RUGLRS.C MILLS) ® CA:{IO: NASCH\:‘:LL.E
GETTIN' YOU HOME (THE BLACK DRESS SONG Chris Youn X . ROCKIN' THE BEER GUT railer Choir
a re J STROUD (C YOUNG.C BATTEN K(SLAZV) ) [0} Rc?\ £ (_hl"fh claims his 31 BN TKEITH (BUTTER) © SHOW D0G NASHVILLE 30
10 11 WELCOME TO THE FUTURE Brad Paisley g [listlopl0.Before o5 oo g0 1 STILL LIKE BOLOGNA Alan Jackson g5
FROGERS (B PAISLEY.C DUBDIS) @ ARISTA NASHVILLE this, the singer’s > K STEGALL (A JACKSON) © ARISTA NASHVILLE
I'LL JUST HOLD ON Blake Shelton i @ TODAY Gary Allan 33
O B S HENDRICKS (B HAYSLIPT OLSEN.B.SIMPSON) © WARNER BROS /WRN _ L ::;f;;‘:{::t{:;:h ) 36 ¥ M WRIGHT G ALLAN (B.LONG.T.L.JAMES) - @® MCA NASHVILLE
TOES Zac Brown Band ! @ OUTSIDE MY WINDOW Sarah Buxton 4
o 1 b K.STEGALL Z BROWN (2 BROWN.W DURRETTE LHOPKINSS MULLINS) @ HOME GROWI/ATLANTIC/BIGGER PICTURE % No. 14 peak for his 39 40 5 BUXTON (S BUXTON V SHAW,M.J.HUDSON, G.BURR) LYRIC STREET u,
RN 12 iz [ LOVE YOUR LOVE THE MOST Eric Church 1o introductory single, @ 49 .  SOUTHERN VOICE Tim McGraw  g¢
J.JOYCE (E.CHURCH.M.PHEENEY) ® CAPITOL NASHVILLE “How *Bout You.” E GALLIMORE.T MCGRAW.D.SMITH (T.DOUGLAS. B DIPIERQ) ® CURB
m 8 % 3 (LTI cOWBOY CASANOVA Carrie Underwood 1| inJuly 2006 . 36 37 38 RADIO WAVES Eli Young Band %
vy ! > [LITTEI v 8RIGHT (C.UNDERWOOD M.ELIZONDO,8.JAMES) © 19/ARISTA NASHVILLE _ n July L0V%. M WRUCKE (B SANDERS.M.ELI) ® REPUBLIC/UNIVERSAL SOUTH
I'M ALIVE Kenny Chesney With Dave Matthews = @ WHITE LIAR Miranda Lambert 37
@ S 8 CANNON K CHESNEY (K CHESNEY,D.DILLON.M. TAMBURINO) ® BNA e ROl FLIDDELL M WRUCKE (M LAMBERT.N.HEMBY COLUMBIA
@ 1315 SOUNDS LIKE LIFE TO ME , Darryl Wortey 13 @ 42 45 QEEB ON THE TABLE Josh Tg%&%;g& 38
J BROWN.K GRANTT (0.WORLEY,W.VARBLE.PO'DONNELL} ® STROUDAVARIOUS ; 4 KNUA 1/ THOMPSON.K JOHNSON.A ZACK)
@ 15 17 RUNAWAY Love And Theft 14 @ % 46 WHY DON'T WE JUST DANCE Josh Turner 3”4
: J.COPLAN R E ORRALL ($.B LILES C.SMITH,R BLACKLEDGE ® CAROLWOOD FROGERS {J BEAVERS.J SINGLETCON O BROWN) © MCA NASHVILLE ‘
@ NEED YOU NOW Lady Antebellum 15 @ 45 47 A LITTLE MORE COUNTRY THAN THAT Easton Corbin i‘g
2 25 6 PHIE] pwORLEY.LADY ANTEBELLUM (D.HAYWOOD,G.KELLEYH SCOTT...KEAR], ® CAPITOL NASHVILLE > CHAMBERLAIN (D POYTHRESS.R L FEEK W VARBLE) ® MERCURY
L FIFTEEN Taylor Swift @ MOO LA MOO Steve Azar
@ %5 34 L L3E N CHAPMAN. TSWIFT (T.SWIFT) ® glm MACHINE 18 I'I - B 4 S_AZAR,J_.NIEBANK (S.AZAR.A.J MASTERS.J FEMINO) @ RIDE 1
G 2 92 22 sglw“ DO | _ Luke Bryan 17| Up 7.9 million @ 44 43 COUNTRY FOLKS (LIVIN' LOUD) The Lost Trglgrﬁ a2
W - | J.STEVENS (L.BRYAN.C.KELLEY.D.HAYWOOD) = @ ZHRITOLNASIVILLE "1 jmoraccions (a 61% § NIELSON R LEE (S.NIELSDN.R LEE)
BONFIRE Craig Morgan 18 . @ ik THAT'S HOW COUNTRY BOYS ROLL Billy Currington 43
e PODONNELL.C.MORGAN (T.BOTKIN K DENNEY.C.MORGAN.M ROGERS) @ 8NA increase), the feisty C.CHAMBERLAIN B.CURRINGTON (8.CURRINGTON.D.DAVIDSON B JAMES) ® MERCURY
19 RED LIGHT David Nail 19 track crosses the E@ 50 53 DIDN'T YOU KNOW HOW MUCH | LOVED YOU Kellie Pickler 4
0 19 FLIDDELL M WRUCKE (J.SINGLETON.M PEIRCE.D. MATKOSKY) ©® MCA NASHVILLE = Airpower threshold C.LINDSEY (C.LINDSEY.A MAYO.TVERGES) © 19/BNA
AIR HONKY TONK STOMP Brooks & Dunn Featuring Billy Gibbons H m LONG AFTER I'M GONE Big Kenny
@ Zj E‘t Wa L0143 R.0UNN.TMCBRIDE (R.DUNN, TMCBRIDE B PINSON) é ARIS¥A NASHVILLE zf’ E”?h Gr'e‘atest i 8 49 B.KENNY,C STONE (W.K ALPHIN.M.BEESON,R.SUPA} © LOVE EVERYBODV/GLOWIOWN/BIGGER PICTURE H
i e ALL | ASK FOR ANYMORE Trace Adkins - amerionorsinis .m P LOVE LIKE CRAZY LeeBrice g
| FROGERS (C BEATHARD.TJAMES) ® CAPITOL NASHVILLE third chart week. D.JOHNSON (D JORNSON. TJAMES) CUR
@ 27 29 | WANNA MAKE YOU CLOSE YOUR EYES Dierks Bentley op  Herthirdalbum, 47 38 41 THAT THANG Fast Ryde 38
<< B.BEAVERS,D BENTLEY (B.BEAVERS D BENTLEY) ® CAPITOL NASHVILLE “Play On,” atrives J.STEVENS J STEVENS.J. HARRISON (1. HARRISON J.STEVENS) ® REPUBLIC NASHVILLE
CONSIDER ME GONE Reba i @ LOVE LIVES ON Mallary Hope 4
@ B 32 R MCENTIRE,M.BRIGHT (S DIAMDND.1 GREEN) ® STARSIRUCK/VALORY 23 atretail Nov. 3. \ 51 50 D BASON (M HOPE S STEVENS.M WEST) © MCA NASHVILLE 8
- | JUST CALL YOU MINE Martina McBride @ KEEP ON LOVIN' YOU Steel Magnolia a9
@ 3 28 _D.HUFF.M.MCBRIDE (J.CATES. T LACY.D.MATKOSKY) ® RCA & W D.HUFF {C.STAPLETON.TWILLMON) ® BIG MACHINE
JOEY Sugarland @ _ EVERYWHERE | GO Phil Vassar 50
B 17 118 B.GALLIMORE K.BUSH.J NETTLES (J.0.NETTLES K BUSH.B ANDERSON) ® MERCURY i 5 PVASSAR (PVASSAR,J.STEELE) © UNIVERSAL SOUTH

TOP BLUEGRASS ALBUMS"
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e 2 z 2
oF 5E Do B2 ARTIST Title & sE g ﬂ?, ARTIST Tile g x&  2F 533 ARTIST Tl g
S 28 =SBz oy & NUMBER/ DISTRIBUTING LABEL (PRICE) & S5 22 EF IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) & 38 T®  £% ZS MPAINT & NUMBER / DISTRIBUTING LABEL
3 B LR TAYLOR SWIFT ALAN JACKSON . o RICKY SKAGGS Solo: Songs My Dad Loved
_o__ 2 0@ zJ_»{ls [T s mchune o200 (18.08) & Feerless 1 o e ARISTA NASHVILLE 19943 'SMN (11 98) Good Time @ 1 . _ f skicGs FaILY 901009
AC BRON BAND ) . LOVE AND THEFT X 1 THE ISAACS The fsazcs . Naturally: An Almost A Cappelia Collection
B ° oas TR G siva s e Foundation M2 = N GAROLWOCD 002135 LYRIC STREET (11 9)*¥0rld Wide Open o V2 Gurer wsic Group 6014
g BROOKS & DUNN — RANDY HOUSER A R STEVE MARTIN The Crow: New Songs For The Five-String Banjo
§§ a ARISTA NASHVILLE 49922 SMN (13.98) #1s ... And Then Some i 28 29 29 UNIVERSAL S0UTH 011699 (10.98) Anything Goes &, 2 N 40 SHARE 610047 HCIUNDER
g2 SOUNDTRACK ! 2 “ZAC BROWN BAND ) YONDER MOUNTAIN STRING BAND The Show
i i WALT DISKEY 003101 {18.08)  annah Montana: The Movie m 28 30 - OB S GNRD TR AT g | Foundation 4 3 3 Roc PaD oa0s®
g b LR
T2 JASON ALDEAN 8 KELLIE PICKLER A OLD CROW MEDICINE SHOW Tennessee Pusher
HeE o ’ BROKEN BOW 7637 (18 96 wide Open @ 2 30 3 2% 19/BNA 22811/SMN (11 98) + Kellie Pickler & 4 82 NETTWERK 30812
288 'GEORGE STRAIT TOBY KEITH o ) : - STEVE IVEY Ultimate Bluegrass
sge 6 5 MCA NASHVILLE 013173*/UMGN (13.98) Twang J @ 34 33 SHOW DOG NASHVILLE 010334/UMe (19.08) 30 Biggest Hits € 5 47 | vADACY SPECIAL PRODUCTS 53858/MADACY
NES REBA . ERIC CHURCH - = LOUDON WAINWRIGHT 11l High Wide & Handsome. The Crirte Pook Proget
ge? P 6 STARSTRUCK MOTOONALDRY (18.98) Keep On Loving You 1 32 2 3 CAPITOL NASHVILLE 20810° (12.98) Carolina ' 6 5 500 ST0RY SOUND 001
LI ¢
o VARIOUS ARTISTS GEORGE STRAIT BILL & GLORIA GATHER WTH THEIR HOMECOMING FRIENDS 5 G Pests 1ty g Fonesorng
g%i 8 8 EMUERSA spzsoso busC rogy O Thats What | Cal County Vol. 2 i 33 33 MCA NASHVILLE 010826 UMGN {13.98) Troubadour 8 7 56 yirheR wUSIC GROUP 42736
Ses LADY ANTEBELLUM CROSS CANADIAN RAGWEED THE WAILIN' JENNYS  Live At The Mauch Chunk Opera House
ié? a i) CAPITOL NASHVILLE 03206 (12.98) Lady Antebellum @ 1 ﬁf 24 10 UNNERSAL SOUTH 013231 (1398) Fappress And Al The Oter Thir s 8 9 6 . 5k 220
£ —
i:;;ﬁ 10 9 ([J:’Aﬁlll:nu‘s R/HLCE';E; (18.98) Lean To Live M 1 @ 3% 37 ;c\:vgwkgs 'J:tg?Pom (16.08y Fide Through The Country @ 13 46 I?MTAEAVUEC%PEEEAL PRODUCTS 53985/MADACY U
#Eg - : : d
3e8 Q@ - TAYLOR SWIFT Taylor Swit B 4 36 35 3  JRAILERCHOIR  OffTheHilbily Hook (EP) (B8 5 __ " p T R E—_ |
o2
ggi 12 10 &TZ'B?HY%Lfmgs' The Man | Want To Be 6 a7 38 35 8\'PE§LKN§"HBJ'5[‘EE§§:“B_gm Feel That Fire ) .
S8 12 SUGARLAND Love On The Inside M 1 38 39 41 KENNY CHESNEY Lucky Old Sun BETWEEN THE BUL
SET MERCURY 01123 (UGN (13.98) BLUE CHAIR BRA 34553 SUN (18 98) y
ARSCAL FLATYS FCKY A0S e FAMILY AEFAIR
H gg @ 16 LYRIC STREET 002604 (18 98) Unstoppable B 1 @ m 1 SxaqGS FamiLY 901000 (14.08) 00" Songs My Dad Lovad
83 ; KEITH URBAN : ] JAKE OWEN
Bou i CAPITOL NASHVILLE 35751 18.98) Defying Gravity . @ el (82 RCA 31287/SMN (12 98) Easyaboestiy Country/bluegrass master Ricky
z22 KENNY CHESNEY . MARTINA MCBRIDE . . -
Sa% 17 Greatest Hits Il 1 a1 42 40 ) > Shine Skagps takes his fifth No. 1 bow
Ty BNA 49530 SMN (11 98) RCA 34190°SMN (17 98) gg :
>33 JUSTIN MOORE 5 VARIOUS ARTISTS ' -
.ggfﬁ 18 VALORY 0160 (10 98) Justin Moore 3 42 40 38 GO, L O e oy VW Thats What| Call Couny on Top Bluegrass Albums, as
&% . . -
£oo 15 BRADIRAISUEY American Saturday Night ; a3 43 44 TMMCGRAW G opi0q Hits: Limited Edition Solo Songs My Dad Loved
8L ARISTA NASHLLE 47352 SMN 13 98) URE 79086 (14 98) ) i
wg2 § opens with 2,000 copies (No. 39
235 19 SUGARLAND LIVE On The Inside i aa 41 39 DAVIDLHIATLS Im Abott To Come Alive RS P! :
S = SRS g on Top Gouniey Albums).
208 . B a N = . )
5}}? ‘i _MERCUHY 009550°UMEN (13 98) Little Bit Of Everything 5 l WARNER BROS 512911 WRN (18.98) S RS widens his lead as the artist with the most No. 1 debuts since the
228 GLORIANA , : JACK INGRAM . < . L _ .
B 2l EMBLEM REPRISE WARNER BROS. 519780/WRN (13 95) C10T1ana 2 2oy 37 %2 316 MAGHINE 110300 (11.93) B'9 Dreams & High Hopes 15-position Bluegrass list launched seven years ago. With three
3¢ . . .
228 25 GEORGE JONES s AColecion OV BestRecolecton 22 @ m AARION WATSON - beepln T rear Of o Ao tson e top starts during that time, the Boulder, Colo.-based Yonder
s . . . n : ) ) i
g9z JAMEY JOHNSON RODNEY ATKINS . . Mountain String Band is right behind Skaggs among the acts
22332 23 | MERCURY 011237 UGy (139gy | Nt Lonesome Song ® 6 @ 48 50 CURB 79132 (18 98) It's America . P . e g
Ra2 WILLIE NELSON 3 DIERKS BENTLEY with the most No. 1 debuts. His first solo album since “Ancient
%52 20 p e T American Classic 14 @ 47 49 AT NAS o  Greatest s Evry b A Memory 20032008 . . . y
coE :*X';::LZB&“EFN&_I,’;; S TRACE”"'XED‘;’;O::JS d Tones” in 1999, “Solo Songs” was the subject of a Sept. 18 “All
§§§ &l LYRIC STREET 002764 (13981 Createst Hits Volume 1 : @ E0I 5 CAPITOL NASHVILLE 20281 (18 98) e Things Considered” segment on NPR. —Wade Jessen
DD e e R S R e TR R
g:e .
Data for week of OCTOBER 3, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 69
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0 TOP R&EAHIP-HOP
& ALBUM
: :;uzzrm 3 ROC NATION 520856/A6 ®

LIL' BOOSIE

SUPSRAAD: THERETLRN 0F OO BAD AZZ TRLL/ASYUM 51578 /WARIER GRCS,
KID CUDI

N T O TE 00F DO 6

TREY SONGZ

READY SONG BOOK/ATLANTIC 518794/AG
RAEKWON

ONLY BUILT 4 CUBAN LINX... PT. Il ICE H20 68794
MAXWELL

BLACKSUMMERSNIGHT COLUMBIA 89142/SONY MUSIC &

W TRICK DADDY
FINALLY FAMOUS: BORN A THUG. STILL A THUG DUNK RYDERS 061

THE BLACK EYED PEAS
THE E.N.D. INTERSCOPE 0128877/1GA
FABOLOUS
LOS(S WAY (SOUNDTRACK) DESERT STORMDEF JAM 013096 /UMG @
NEW BOYZ
LETOYA
LADY LOVE CAPITOL 97259
PITBULL

| REBELUTION MR. 305/POLO GROUNDS/J 51991/RMG
K'JON
LEDISI
TURN ME LOOSE VERVE FORECAST 012677/V6 @
EMINEM
RELAPSE WEB/SHADY/AFTERMATHANTERSCOPE 012863*/1GA
CHRISETTE MICHELE H
KRS-ONE & BUCKSHOT
SURVIVAL SKILLS DUCK DOWN 2120
BEYONCE n
1 AM..SASHA FIERCE MUSIC WORLL/COLUMBIA 19492/SONY MUSK |
JEREMIH
JAY-Z
THE BLUEPRINT: COLLECTORS EDION ROC-A-FELLADEF JAM 013535006
VARIOUS ARTISTS
NOW 31 EMI/UNIVERSAL/ZOMBA 28617/SONY MUSIC
KERI HILSON

SKINNY JEANZ AND A MIC SHOTTY/ASYLUM 520425/ WARNER BROS
-

| GET AROUNO UP&UP/UNIVERSAL REPUBLIC 013162/UMRG .
N

EPIPHANY DEF JAM 012797/IDIMG ®

JEREMIH MICK SCHULTZ/DEF JAM 013095‘/IDJM:.

§
:
:
%
§

CHARLIE WILSON

UNCLE CHARLIE P MUSIC/JIVE 23389/JLG
ANTHONY HAMILTON

THE POINT OF IT ALL MISTERS MUSIC/S0 SO DEF 23367/ULG
LIL WAYNE

THA CARTER Il CASH MONEY/UNNERSAL MOTOWN 011977*/UMRG
SEAN PAUL

MPERIAL BLAZE VF/ATLANTIC 520047/A6 ®
TWISTA

CATEGORY F5 GMG 96412

MARY MARY

THE SOUND MY BLOCK/COLUMBIA 28087*/SONY MUSIC @
GINUWINE

A MAN'S THOUGHTS NOTIFVASYLUM 519147 WARNER BROS.
Q-TiP

KAMAAL THE ABSTRACT BATTERY 55519 /JIVE
THE-DREAM

LOVE V/S MONEY RADID KILLA/DEF JAM 012579"/1DJMG

LAURA I1ZIBOR
LET THE TRUTH BE TOLO ATLANTIC 512240/AG
PLEASURE P
THE INTRODUCTION OF MARCUS COOPER ATLANTIC 516303/AC @
JOE
SIGNATURE 563 00005/KEDAR
MICHAEL JACKSON
THE DEFINITIVE COLLECTION MOTOWN 013297/UME
KEYSHIA COLE
A DIFFERENT ME IMANI/GEFFEN 012395/1GA
GEORGE BENSON
SONGS AND STORIES MONSTER 30364/CONCORO @
J MOSS
JUST JAMES PAJAM/GOSPO CENTRIC/VERITY 47910/JLG
RICK ROSS
DEEPER THAN RAP MAYBACH/SLP-V-SLIDE/DEF JAM 012772"DJMG ©
' JAMIE FOXX
INTUITION J 41294/RMG
BEANIE SIGEL
THE BROAD STREET BULLY SICCNESS.NET 67
M.O.P.
FOUNDATION £1 2045
SMOKEY ROBINSON
TIME FLIES WHEN YOURE HAVING FUN ROBSO 400200
JADAKISS
THE LAST KISS RUFF RYDERS/D-BLOCKROC-A-FELLADEF JAM 01291 */0MG
DORROUGH
DORROUGH MUSIC NGENIUS 5114/E1
i METHOD MAN & REDMAN
Y BLACKOUT) 2 WU-TANG/DEF SQUAD/DEF JAM 012400°/0JMG
KILLER MIKE
UNDERGROUND ATLANTA GRIND TIME OFFICIAL 347/SMC [IE

SLAUGHTERHOUSE
SLAUGHTERHOUSE E1 2052

While no artist has ever monopofized the top
two positions of Adult R&B simultaneously,
three singers have placed two songs in the

fop three. Maxwell is the latest to do so, with
“Pretty Wings” (No. T) and “Bad Habits”
(No. 3). Fantasia and Alicia Neys accomplished
the feat in 2005 and 2008, respectively.

]

w

e

70 |

STREAM
P-HOP"

FUL

QNG PN FEAL TEY SONGL & L WATNE YRS HONEVCASH WOREYNNERSAL WOTOM)
- BREAK UP
| _MARIO FEAT. GUCC! MANE & SEAN GARRETT (3RD STREET//RMG)
PRETTY WINGS
MAXWELL (COLUMBIA)
UNDER
PLEASURE P (ATLANTIC)

RUN THIS TOWN
JAY-Z, RIHANNA & KANYE WEST (ROC NATION)

WASTED

E. GUCC! MANE FEAT. PLIES OR 0J DA JUICEMAN (MEAY/SO ICEYMWARNER BROS )
THROW IT IN THE BAG
| FABOLOUS FEAT. THE-OREAM {DESERT STORM/DEF JAM/DIMG)
-. OBSESSED

MARIAH CAREY (ISLAND/IDJMG)
LOL :)
TREY SONGZ FEAT GUCCI MANE & SOULJA BOY TELLEM {SONG BOOK/ATLANTIC)

ICE CREAM PAINT JOB
(NGENIUS/E1)

BROS)

EGO
X BEYONCE (MUSIC WORLD/COLUMBIA}
' R. KELLY FEAT. KERI HILSON (JIVE/JLG)
TRUST
o KEYSHIA COLE OUET WITH MONICA (IMANVGEFFENINTERSCOPE)
Y0 GOTTI (POLO GROUNDS/J/RMG)
BEST | EVER HAD
DRAKE (YOUNG MONEY/CASH MONEY/UNIVERSAL MOTOWN)
. LETOYA FEAT. LUDACRIS (CAPITOL)
IMMA STAR (EVERYWHERE WE ARE)
5 JEREMIH (MICK SCHULTZ/DEF JAM/IDJMG)
JUST A KISS
MISHON (DYNASTY/ZONE 4/STREAMLINE/INTERSCOPE)
EVERY GIRL
BECKY
PLIES (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
FOREVER
THE ONE
| MARY J. BLIGE FEAT. DRAKE (MATRIARCH/GEFFEN/NTERSCOPE)
I'M GOOD
SWEAT IT OUT
THE-DREAM (RADIO KILLA/OEF JAM/IDJMG)
TRICK'N
BETTER BELIEVE IT
LiL BOOSIE FEAT. YOUNG JEEZY & WEBBIE (TRILL/ASYLL
DIGITAL GIRL
YOU'RE A JERK
NEW BOYZ (SHOTTY/ASYLUM/WARNER BROS.)
nl TIPSY IN DIS CLUB
I INVENTED SEX
TREY SONGZ FEAT. DRAKE (SONG BOOK/ATLANTIC)
WHAT YOU DO
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Hot 100 in May.

HIT TOP FIVE

With an early debut due to street-date violations, Drake’s “So
Far Gone” soars 95-3 with Greatest Gainer honors. The seven-
song EP contains selections from the rapper’s previously re-
leased mixtape, including “Best [ Ever Had” and “Successful,”
which will most likely also appear on his full-length album
due next year. “Gone” debuts at No. 6 on the Billboard 200
with 73,000 sold (No. 6).

On the radio charts, “Successful” gives Drake consecutive
trips to No. 1 on Mainstream R&B/Hip-Hop after “Best”
spent seven weeks at the summit this summer.

Kid Cudi makes his R&B/Hip-Hop Albums debut at No. 5 and also at No. 4 on the Billboard
200 with 104,000 sold. His set is powered by “Day ‘N’ Nite,” which peaked at No. 3 on the Billboard

—Raphael George

Go to www.billboard.biz for complete chart data
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) SANTDGOLD LIZARD KING 70034 /DOWNTOWN {0 JaS THE BLACK EYED PEAS INTERSCOPE WALTER BEASLEY HEADS UP : =7 ANUHEA ONEHAWALIAN 2001

AMY HANAIALTI
FRIENDS & FAMILY UA 8634

WHO WILL COMFORT ME

OWL CITY
@ 18 10 MELODY GARDOT VERVE

DOWN
OF JUNE (EP) SKY HARBORUNIVERSAL HEPUBLIC 012882/IMRG o m JAY SEAN FEATURING LIL WAYNE CASH MONEY/UNVERSAL REPUBLIC
'TONY OKUNGBOWA T-m 19 7

19 1 BULLETPROOF MOVE ON UP 40 CARLA BRUNI
- TOTAL DANCE 2003 THRIVEDANCE 80807/THRIVE . LA ROUX POLYDOR/CHERRYTREE/INTERSCOPE RICHARD ELLIOT ARTISTRY o COMME S1 DE RIEN NETAIT TEOREMANANVE 70045 DOWNTOWN
1 * MIIKE SNOW 20 20 18 ANOTHER DAY TIJUANA DANCE '1'0 ' § 2 OS MUTANTES
MHKE SNOW DOWNTOWN 70085 SOPHIA MAY NERVOUS RICK BRAUN MACK AVENUE/ARTISTRY w HAIH .. OR AMORTECEDOR... ANTi- 87041/EPITAPH

| BELIEVE
CYBERSUTRA FEATURING JULIE THOMPSON REQ STICKSTRICTLY RHYTHM

Vo] VARIOUS ARTISTS 21 18 4
ko JUSTDANGE ULTRA/ISLAND 013025/1DJMG (2 ]
22 RELEASE ME

: AGNES KING ISLAND ROCKY STAR/NFM

THE CIRCLE : 12 132 THE BABY EINSTEIN MUSIC BOX ORCHESTRA
PAUL HARDCASTLE TRIPPIN ‘N' RHYTHM I¥€ BABY EINSTEIN: WORLO MUSIC WALT DISNEY 003161

T DANCE CLUB SONGS and TOP DANCE/ELECTRONIC ALBUMS rules and explanations. HOT DANCE AIRPLAY: & dance stations are electronically monitored 24 honre = A=

P TRADITIONAL JAZZ ALBUMS, TOP CONTEMPORARY JAZZ ALBUMS, TOP TRADITIONAL CLASSICAL ALBUMS, TOP CLASSICAL CROSSOVER ALBU,

SMOOTH JAZZ SONGS: 15 stations are electronically monitored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts

22 2 37 DJ SKRIBBLE I'M WAITING FOR YOU 42 11 42 RODRIGO Y GABRIELA
TOTAL CLUB HITS 2 THRIVEDANCE 90799/THRIVE JACKIEM JOYNER ARTISTRY ¥ LIVE IN JAPAN ATQ 21638 @
23 25 11 DISCOVERY ARMAGEDDON SONGBIRD m 15| VARIOUS ARTISTS

LP XL 446°/BEGGARS GROUP
PET SHOP BOYS
28 19 15 oo sSTRALWERKS 96470

@ SIMIAN MOBILE DISCO
: TEMPORARY PLEASURE WICHITA 216

JESSICA JARRELL MERCURY/IDIMG

23 12 13
@ BREAK UP
MARIO FEATURING GUCC! MANE & SEAN GARRETT 3R STREET//RMG

25 22 p THROWITIN THE BAG
FABOLOUS FEATURING THE-OREAM DESERT STORMOEF JAMMLMG.

WORLD IS AFRICA UNNERSAL SPECIAL MARKETS X
@ 14 29 BELA FLECK
v THROW DOWN YOUR HEART ROUNDER 610634

VIEUX FARKA TOURE
FONDO SIX DEGREES 1158

CRAIG CHAQUICO SHANACHIE

JUST FRIENDS
VANESSA WILLIAMS CONCORD/CMG

@ 15 |12 BECAUSE OF YOU P
e, ERIC DARIUS BLUE NQTE/CAPITOL g

SeE

See Charts Legend for HO
See Charts Legend for TOI

Data for week of OCTOBER 3, 2009 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 73
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LLUEVE POR DENTRO
LUIS FONSI (UNIVERSAL MUSIC LATINO)

TITLE
ARTIST {(IMPRINT / PROMOTION LABEL)
MANOS AL AIRE
| NELLY FURTADO (NELSTAR/UNIVERSAL MUSIC LATING)
LOBA
SHAKIRA (EPIC/SONY MUSIC LATIN)
TE IRA MEJOR SIN MI
JO_AN SEBASTIAN ISAHT BALBOA)
LO INTENTAMOS
ESPINOZA PAZ (DISA ASL}
8 (LT LA GRANJA
(LTI 0 105 TIGRES DEL NORTE (FONOVISA
EL AMOR
TITO "EL BAMBINO” (SIENTE
MI CAMA HUELE A TI

10

12

T oo BAMBINO FEATURING ZION & LENNOX (SIENTE
g SUVENENO

AVENTURA (PREMIUN LATIN)
41 RECUERDAME

LA QUINTA ESTACION (SONY ML
29 YA ES MUY TARDE
LA ARROLLADORA BANOA EL LIMON (DISA/EDINMONSA
SUFRE
_LOS DAREYES DE LA SIERRA (DISA
NO ME DEJES DE AMAR
LA APUESTA (SERCA)

| GOTTA FEELING
EELACK EYED PEAS (INTERSCOPE -
20 ABUSADORA

WISIN & YANDEL (WY/MACHETE]
COMPRENDEME

GERMAN MO&EHO_ FONOVISA/MUSIVISA)
CAUSA Y EFECTO

_PAl_JLINA RUBIO (UNIVERSA! ﬂ IC LATIND
s ADIOS
JESSE & JOVJIARNER LATINA)
COMO UN TATUAJE
«-PAZ DE LA SIERRA OOSi\/EDlMONSA, o
4 GPRACIAS A TI
] WISIN & YANDEL (MACHETE)

ESCLAVO DE SUS BESOS

DAVID BISBAL (VALE UNIVERSAL MUSIC LATINO)
DEJAME ENTRAR

MAKANOD 7PANAMA‘ MACHETE

TOCANDO FONDO
i RICARDD ARJONA {WARNER LATINA)

TE VES FATAL

C LATIN)

Bl

1 L vrono oe mExco (FONOVISA =
¢ TUDEFECTO
LOS CREAOOREZ DEL PASITO (DISA/EDIMONSA)
EL BORRACHO MONTEZ DE DURANGO
_GRUPO MONTEZ DE QURANGD (DISA) -
5 CELOs

jANNY LU (UNIVERSAL MUSIC LATINO
2 NI ROSAS NI JUGUETES

PAULINA RUBIO (UNIVERSAL MUSIC LATING, o
CAMINARE

INTOCABLE (EMI TELEVISA)

CUMBAYA

PEEWEE (EMI TELEVISA)

Y AHORA QUE?

LOS RIELERDS DEL NORTE_ F']NDVIS‘\)
5 AL DIABLO CON TU AMISTAD
© EL CHAPO OE SINALOA (DIS2)

MARIPOSA MIA

MNATIVA {VIV.PIMPKING MUSIK)

Mt COMPLEMENTO

ﬂ HURACANES DEL NORTE (DISA}
19 SE NOS MURIO EL AMOR

€L GUEROD Y SU BANDA CENTENARIO (A R C)
QUIEN ES USTED?

SERGIO VEGA (DISA)

ME GUSTA ME GUSTA
_LDSBUITRESDECULIACAN SINALDA ¢ ADISCOMUSIC/UNVERSAL M! LATING)
ERES TODO TODO

JULION ALVAREZ (ASL)

FELIZ

KANY GARCIA (SONY MUSIC LATIN

COMO VOLVER A SER FELIZ
LUSS ENRIQUE (TOP STOP)
ENCONTRE

CONJUNTO ALMA NORTENA (DISA/ASL

FIRE BURNING

SEAN KINGSTON (BELUGA HEIGHTS/EPIC
8 OVARIOS
JENNI RIVERA [FONOVISA)
SENTIMIENTOS DE CARTON
DUELD (FONOVISA)

MAR ADENTRO
TOMMY TORRES (WARNER LATINA}

@ HAGAMOSLO AUNQUE DUELA
! MARLON (MACHETE)

a7 44

YA TE OLVIDE

3[ ARTHUR HANLON FEAT. RICARDO MONTANER (FDNOVISA)

e ALMA EN PENA
LOS INQUIETOS DEL NORTE (EAGLE MUSIC)

«  INFINITY 2008
49 14 16 Guny sk pRoeCT (uiTRY)
DAME TU CORAZON

50 46 4

LOS RUFIANES (NEW)

Wisin & Yandel notch their 18th top five smash
with “Gracias A Ti” on Latin Rhythm Airplay
(moving 20-5 with 2.2 miltion in audience, up
108%). 1t extends their lead for most top fives
on the chart to five. (Daddy Yankee is behind
with 13,) “Gracias™ also jumps 25-19 on Hot
Latin Songs (6 million, up 25%).

74

100:00: t OO0 ¢ 8 8Os 28 8

% 2F =
=% ¥5 ARTIST §
S3 =5 TITLE (MPRINT ' PROMOTION LABEL) ]
LU L8 NELLY FURTADO

Bkl M1 LA NELSTAR UNIVERSAL MUSIC LATINO O131B/UMLE
=16 LOS TIGRES DEL NORTE

LA GRANJA FONOVISA 354192/UMLE &
- AVENTURA ;
21180 1E LaST PREMIUM L ATIN 20800/SORY MUSIC LATIN @
s 17 [F WISIN & YANDEL
RIARETL] L REVOLUCION WY MACHETE 012967/UMLE &
628 TITO “EL BAMBINO” o
| EL PATRON SIENTE 653883/UMLE o
10 18 ESPINOZA PAZ
YO NO CANTO, PERO LO INTENTAMOS ASL/DISA 730251/UMLE
7 25 LARRY HERNANDEZ D)
16 NARCO CORRIDOS #E NDIETA FONOVISA 57C‘D$ TIUMLE
s 11 VICENTE FERNANDEZ
NECESITO DE TI SONY MUSIC LATIN 53282
B a2 VARIOUS ARTISTS
LOS SUPER UND'S DISA 724181/UMLE
1 45 EL TRONO DE MEXICO '®
_ ALMAS GEMELAS FONQVISA 353804 UNLE [
4% 35 CONJUNTO ATARDECER
CONTIGO PARA SIEMPRE DISA 721307 UNLE
LUIS FONSI 0
1256 :ALABMSDELS\LENB\U NIV AL MU LATI 11810/UMLE I"J
17 14 EL TRONO DE MEXICO

DESDE LA PATRIA: EN VIVD FONOVISA 354088/UMLE ®

0 M JESSE & JOY
ELECTRICIDAD W_ARNER LATINA 521320

19

20

VARIOUS ARTISTS

DURANGUENSE #1'S 2009 DISA 721301/UMLE
. VARIOUS ARTISTS

mDA #1°S 2009 DISA 721302/UMLE

JOAN SEBASTIAN

PEGADITO AL CORAZON MUSART 4208/BALBOA
; TERCER CIELO

GENTE COMUN SUEMOS  VEREL CAUNR, ML AT UMLI

MARISELA

20 EXITOS INMORTALES IM 6614

17 TIERRA CALI
" SITUTE VaS VENEMUSIC

5
INIVERSAL MUSIC LATINO 653700/UMLE i

0 L0S TEMERARIOS/BRONCO/LDS BUKIS
= LOMEJOR DE B T SUS 20 WAS GRANDES EXTTOS FONOVISA 354130 UMLE

22
23

©
@

28
29

20

Despite having the most No. 1s on Regional
Mexican Albums (21), Los Tigres Del Norte
are in second place for most No. Is on
Regional Mexican Airplay, With ““La Granja”
moving 5-1, (10.2million in audience, up
43%), it becomes the act’s 14th No. 1, just
two shy of Conjunto Primavera’s 16.

8 LOS CREADOREZ DEL PASITO DURANGUENSE DE ALFREDD RAMIREZ

16 AVANZANDO EN LA VIDA UNIDOS/DISA 721282/UMLE
19 & DADDY YANKEE w
" TALENTO DE BARRID {SOUNDTRACK) EL CARTEL/MACHETE 280020/UMLE
20 44 RICARDO ARJONA Ee
570 PISO WARNER LATINA 516669 el
24 PATRULLA 81
COLECCION PRIVADA: LAS 20 EXCLUSIVAS 0ISA 729495/ UMLE
= MAKANO ®
TE AMO PANAMA/MACHETE 460031/UMLE
. MANA !
38 EDE EL CIELO WARNER LATINA 481788 ® @
LUIS ENRIQUE
% 18 €ICLOS TOP STOP 8910 &
27 19 CONJUNTO PRIMAVERA
70 SUPER TEMAS: LA HISTORIA DE LOS EXITOS FONOVISA 3541 18/UMLE
39 4 GRUPO EXTERMINADOR
ﬂCORRIDOS FONOVISA 354132/UMLE
22 '3 VARIOUS ARTISTS
y _CORRIDO #18 2009 DISA 721303 /UMLE
28 LA ARROLLADORA BANDA EL LIMON
COLECCION PRIVADA. LAS 20 EXCLUSIVAS 0ISA 729498/UMLE
o= 5 VARIOUS ARTISTS
NORTENO #1'S 2009 DISA 721304/UMLE
33 5 PANCHO BARRAZA
LAS ROMANTICAS DE PANCHO BARRAZA VOL 1l MUSART 735/BALEOA
36 21 DON OMAR
IDON MACHETE 012867/UMLE
FLEX
%3 3 LA EVOLUCION ROMANTIC STYLE EMI TELEVISA 67917
30 49 LOS INQUIETOS DEL NORTE i
;LA BORRACHERA EAGLE MUSIC/SIENTE'UMVERSAL MUSIC LATING 653856AMLE
35 JENNI RIVERA
JENN? EDICION CD'OVD SUPER nE_LlﬂANNFQNOV}SA 540927 UMLE ®
o3 PAULINA RUBIO
GRAN CITY PCP UNIVERSAL MUSIC LATINO 013075/UMLE @
4 23 EL COMPA CHUY
EL NINO DE ORO GYPSY 37208/SONY MUSIC LATIN
4 gg LOS INQUIETOS DEL NORTE
3 LA CLIKA EAGLE MUSIC SIENTE/ UNIVERSAL MUSIC LATIN 653800/UMLE +
57 |29 EL GUERO Y SU BANDA CENTENARIO
¥ SE NOS MURID EL AMOR A R 3397
40 ALACRANES MUSICAL
20 SUPER TEMAS AGUILA FONOVISA 354155/UMLE &
3t 5 LOS PIKADIENTES DE CABORCA
LA TENIA MAS GRANOE * Y MUSIC LATIN 48200 )
46 78 ENRIQUE IGLESIAS i
95/08 UNIVERSAL MUSIC LATING 010974/UMLE &
4 % LA ARROLLADORA BANDA EL LIMON
MAS ADELANTE DISA 724160/UMLE
Y VARIOUS ARTISTS
SUPER 1°S MEGA HITS MACHETE 01314%/UMLE
BANDA EL RECODO e
507 4 TE PRESUMD FONOVISA 353799/UMLE D
49 17 HECTOR ACOSTA
SMPLEMENTE. L TORTTD D A C LATINO 6S3681/UMLE
37 27 LA QUINTA ESTACION

_ SIN FRENOS SONY MUSIC LATIN 44947
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_1wx_JGAIN LS TIGRES OEL NORTE FONOVISA
LO INTENTAMOS

ESPINOZA PAZ DISAASL

TE IRA MEJOR SIN MI

JOAN SEBASTIAN MUSART bALBOA

YA ES MUY TARDE
LA ARROLLAOORA BANDA EL LIMON DISA/EDIMONSA
SUFRE

LOS DAREYES&LA SIERRA DISA

NO ME DEJES DE AMAR

LA APUESTA SERCA
COMPRENDEME

GERMAN MONTERQ FONOVISA/MUSIVISA
COMO UN TATUAJE

K-PAZ DE LA SIERRA DISA/EDIMONSA

TE VES FATAL

EL TRONO DE MEXICO FONOVISA

TE PRESUMO

BANDA EL RECOOO FONOVISA

TU DEFECTO

LOS CREADOREZ DEL PASTTO DURANGUENSE DE ALFREDO RAMIAEZ
FUE SU AMOR

ALACRANES MUSICAL AGUILA/FONOVISA
EL BORRACHO MONTEZ DE DURANGO
GRUPO MONTEZ DE DURANGO DISA
CAMINARE

INTOCABLE EN TELEVISA

Y AHORA QUE?

LOS RIELERDS DEL NORTE FONOVISA

AL DIABLO CON TU AMISTAD
EL CHAPO DE SINALOA DISA

MI COMPLEMENTO

LOS HURACANES OEL NORTE DISA

SE NOS MURIO EL AMOR

EL GUERO ¥ SU BANDA CENTENARID 4 R C
QUIEN ES USTED?

SERGIO VEGA DISA
QUIEREME MAS
PATRULLA 81 DISA

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

LI HAGAMOSLO AUNGUE DUELA
i CLILTZ N MARLON MACHETE =

MANOS AL AIRE

NELLY FURTAQO NELSTAR/UNIVERSAL MUSIC LATIND
LOBA

SHAKIRA EPIC/SONY MUSIC LATIN
ABUSADORA

WISIN & YANDEL WY/MACHETE

MI CAMA HUELE A TI

TITO “EL BAMBINO™ FEATURING ZION & LENNOX SIENTE
ADICTO A TU PIEL/HOLDING ON TO LOVE
_FRANKIE NEGRON AIRGO

SU VENENO

AVENTURA PREMIUM _ATIN

MIL KILOMETROS

OMAR HENRIQUEZ OH

DEJAME ENTRAR

MAKAND PANAMA MACHETE

EL ULTIMO BESO

CAROLINA LAD SYNERGY

SALSA CON TIMBA

AYMEE NUVIOLA JSF

QUE TENGO QUE HACER

DADDY YANKEE EL CARTEL

TU PRIMERA VEZ

HECTOR ACOSTA D.A M VENEMUSIC

S1 TE VAS/QUE TENGO QUE HACER
DOMEGA PLANET

AS| ES LA VIDA

MAMBD NUEVAYORK DS

YO NO SE MANANA

LUIS ENRIQUE TOF STOP

NO ME DEJES

LOISAIDAS 848

AGUA PASADA
ANOY ANDY PLANET/SONY MUSIC LATIN

13 5 CHINITA

21

‘PLAN’ TO BE AMAZED

NELL)

MARIO ORTIZ ALL STAR BAND FEAT. GILBERTO SANTA ROSA ZMG/SONY MUSIC LATIN

ASI ES LA VIDA
EL KLAN DE PORFI KORTA/VENEMUSIC

-
-
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14
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29

SALES DATA
COMPILED BY
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MONITORED BY

niclsen
SoundScan

nielsen

0
S TITLE
SJ ARTIST {IMPRINT / PROMOTION LABEL)
LOBA

ALY SHAKIRA EPIC/SONY MUSIC LATIN
MANOS AL AIRE
NELLY FURTADO NELﬂ\H'UNlVEHSAL MUSIC LATING
RECUERDAME
LA QUINTA ESTACION SONY MUSIC LATIN
ADIOS
JESSE & JOY WARNER LATINA
24 CAUSA Y EFECTO

PAULINA RUBIO UNIVERSAL MUSIC LATING

2 [ 2] ESCLAVO DE SUS BESOS
UYL DAvID BISBAL VALE/UNIVERSAL MUSIC LATINO
I GOTTA FEELING
EE BLA(lEVED PEAS lNTEH‘jI?Oi
EL AMOR
TITO “EL BAMBINO™ SIENTE -
13 TOCANDO FONDO
RICARDO ARJONA WARNER LATINA

»
2
]
=
12

10

13

9

g SUVENENO
AVENTURA PREMIUM LATIN

AQUI ESTOY YO

e LUIS FONS! UNIVERSAL IAUSIC LATIND
5 NI ROSAS NI JUGUETES
PAULINA RUBIO UNIVERSAL MUSIC LATINE
10 MARIPOSA MIA
VIVANATIVA VIV/PIVIPKING MUSIK
4 GRACIAS A TI
WISIN & YANDEL VACHETE -
g CELOS
FANNY LU UNIVERSAL MUSIC LATINO
7 FELIZ
KANY GARCIA SONY MUSIC LATIN
21 | KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA
17 MAR ADENTRO

TOMMY TORRES WARNER LATINA
43 POR UN SEGUNDO
AVENTURA PREMIUM LATIN

INFINITY 2008
GURU JOSH PROJECT ULTRA

=
S TITLE
g ARTIST {IMPRINT / PROMOTION LABEL})

MANOS AL AIRE
NELLY FURTADQ NELSTAR/UNIVERSAL MUSIC LATIND |

10 M! CAMA HUELE A T!
TITO “EL BAMBING" FEATURING ZION & LENNOX SIENTE
DEJAME ENTRAR
MAKANO PANAMA/MACHETE
ABUSADORA
WISIN & YANDEL WY/MACHE
[T GRACIAS A TI
LETTTM WiSIN & YANDEL MACHETE
LOBA
SHAKIRA EPIC/SONY MUSIC LATIN
36 QUE TENGO QUE HACER
DADOY YANKEE EL CARTEL
32 EL AMOR
TITO “EL BAMBINO" SIENTE )
EL RITMO NO PERDONA (PRENDE)
DADDY YANKEE EL CARTEL
BARTENDER
ALEXIS & FIDD SONY MUSIC LATIN
SENTIMIENTO
VICO C EMI TELEVISA
g SU VENENO
AVENTURA PREMIUM LATIN

5 CIAO BELLA
DON OMAR MACHETE
FLAQUEASTE
_JOAN & ONEIL HIT MACHINE/SOLD 0UT
g RASTRILLEA 2
J-KING & MAXIMAN LANA
3 RELAJATE
EL JOEY FAB
- DOWN
JAY SEAN FEAT LIL WAYNE CASH MONEY/UNIERSAL REPUBLIC
SOLOS
PLAN B FEATURING TONY OIZE PINA
g SELEVE
LA SiSTA CALIDOSD

I GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

1

21

o

With her first Spanish-language release, “Mi Plan,” selling nearly 13,000
copies, Nelly Furtado is enjoying the biggest sales week for a Latin set by
a fernale this year. The last woman to post a bigger week was Jenni Rivera,
with “Jenni” selling nearly 16,000 copies (Billboard, Sept. 27, 2008). Fur-
) tado lands atop Top Latin Albums and Top Latin Pop Albuins, a feat that
‘ . acrossover artist hasn'tachieved since Jennifer Lopez's “Como Ama Una

Mujer” did so in the April 14, 2007, issue.

—Rauly Ramirez

Go to www.billboard.biz for complete chart data
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Re-Entry. EUROPEAN HOT 100, EURO DIGITAL SONGS, EUROPEAN ALBUMS: Compiied from the national singles and
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ALBUMS

SEPTEMBER 2. 2009

TSURU NO OTO (CD/DVD)
TSUYOSHI TSURUND PONY CANYON

BEST A.l. (LTD ED)
Al UNIVERSAL

AlLL THE BEST! 1999-2009
ARASHI J-STORM

BEST A.l. (CD/DVD LTD ED)
Al UNIVERSAL

BOX EMOTIONS
SUPERFLY WARNER

NEW

TSURU NO OTO
TSUYOSHI TSURUNO PONY CANYON

NEW

-

~

HREW

NEW

5

10 NEW

W ONEW

ALL MY BEST (CO/OVD LTD ED.)
MA} KURAKI NORTHEREN

THE COLLECTION

. NE-YO UNIVERSAL

ALL MY BEST
MAI KURAKI NORTHERN

M-FLO TRIBUTE - MAISON DE M-FLO
VARIOUS ARTISTS AVEX TRAX

(SNEP/AFOP/TITE-LIVE) SEPTEMBER 22, 2009

THE RESISTANCE
MUSE ASE/HELIUM 3'WARNER

THE BOY WHO KNEW TOO MUCH
MIKA CASABLANCA ISLAND

MISTER MYSTERE
M BARCLAY

ONE LOVE
DAVID GUETTA GUM/VIRGIN

BAIONARENA
MANU CHAD BECAUSE

_MARC LAVOINE MERCURY

VOLUME 10

FINISTERIENS
MIOSSEC PIAS

MUSIC FOR MEN
THE GOSSIP KILL ROCK STARS/COLUMBIA

NOUGARO OU LESPERANCE EN LHOMME
MAURANE POLYCOR

GET LUCKY
MARK KNOPFLER VERTIGD

(FIM/NIELSEN)

MUSE
THE RESISTANCE ARE/HELIUM 3/WARNER

SEPTEMBER 21, 2009

MARK KNOPFLER
GET LUCKY VERTIGO

WHITNEY HOUSTON
1LO0K TO YOU ARISTA

' EROS RAMAZZOTTI

ALI E RADICI RCA

TIZIANO FERRO
ALLA MIA ETA' CAPITOL

MICHAEL JACKSON
KIN_G OF POP_ EPIC/LEGACY

THE BEATLES
ABBEY ROAD APPLE/EMI

' DAVID GUETTA

ONE LOVE GUM VIRGIN

THE BEATLES
SGT. PEPPER'S LONELY HEARTS CLUB BAND APPLEEMI

MICHAEL JACKSON
THRILLER EPIC/LEGACY

SINGLES

{MEGA CHARTS BV)  SEPTEMBER 18, 2009

MI ROWSU (TUINTJE (N MIJN HART)
DAMARU TOP NOTCH

THREE DAYS IN A ROW

. ANOUK DIND

ENGEL SCHWEIGEN
HORNY UNLIMITED NRGY

DAT WEET JE
JEROEN VAN DER BOOM RED BULLET

| GOTTA FEELING
THE BLACK EYEQ PEAS INTERSCOPE

MUSE
THE RESISTANCE A&E/HELIUM 3/WARNER

MOKE
THE LONG & DANGERQUS SEA PIAS

MARK KNOPFLER
GET LUCKY VERTIGO

ILSE DE LANGE
LIVE IN AHOY UNIVERSAL

PORCUPINE TREE
THE INCIDENT ROADRUNNER
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ALBUMS
(THE OFFICIAL
UK CHARTS C0.)

THE RESISTANCE
MUSE A&E/HELIUM 3/WARNER

SEPTEMBER 20, 2009

2

WE'LL MEET AGAIN - THE VERY BEST OF
VERA LYNN DECCA

REVELATION
PETER ANDRE CONEHEAD

THE BLUEPRINT 3
JAY-2 RDC NATION

DRAW THE LINE
DAVID GRAY POLYDOR

TURN IT UP
PIXIE LOTT MERCURY

ONLY BY THE NIGHT
KINGS OF LEON HAND ME OOWN/RCA

ONE LOVE
_DAVID GUETTA GUM/VIRGIN

GET LUCKY
MARK KNOPFLER VERTIGO

LUNGS
FLORENCE + THE MACHINE ISLAND

O canapa

ALBUMS

{NIELSEN BDS/SOUNDSCAN}  OCTOBER 3, 2009

MUSE
THE RESISTANCE HELIUM-3'WARNER BROS. WARNER

JAY-Z
_ THE BLUEPRINT 3 ROC NATION/WARNER

WHITNEY HOUSTON
1 LODK YO YOU ARISTA/SONY MUSIC

MEGADETH
ENOGAME ROADRUNNER/WARNER

THE BLACK EYED PEAS
THE E.N.0. INTERSCOPE/UNIVERSAL

JEAN-PIERRE FERLAND
BLIOUX DE FAMILLE (DUOS FERLAND) TANOEMYSELECT

KINGS OF LEON
ONLY BY THE NIGHT RCA/SONY MUSIC

CHAMPION
RESISTANCE MAPLEMUSIC

JOHNNY REID
DANCE WITH ME OPEN ROAD/UNIVERSAL

DAVID GUETTA
ONE LOVE GUM 'VIRGIN/EMI

ALBUMS

(PRDMUSICAE/MEDIA) SEPTEMBER 23, 2009

FITO & FITIPALDIS
ANTES DE QUE CUENTE 0IEZ D R.O

MUSE
THE RESISTANCE A&E/HELIUM 3'WARNER

WHITNEY HOUSTON
I LOOK TO YOU ARISTA

MARK KNOPFLER
GET LUCKY VERTIGO

PEREZA
AVIONES SONY MUSIC

DAVID DE MARIA
RELOJES OE ARENA DRO

BERR! TXARRAK
PAYOLA ROADRUNNER

NELLY FURTADO
MI PLAN NELSTAR UNIVERSAL MUSIC LATIND

POCOYO
FIESTA SONY MUSIC

JONAS BROTHERS
LINES, VINES AND TRYING TIMES HOLLYWOOD

{AUSTRIAN IFPV
AUSTRIA TOP 40}

SEPTEMBER 21, 2009

{F A SONG COULD GET ME YOU
MARIT LARSEN VIRGIN.

SEXY CHICK
DAVID GUETTA FT. AKON GUM/VIRGIN

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

BULLETPROOF
LA ROUX POLYDOR

PAPARAZZ|
LADY GAGA STREAMUINEXKONLVE/CHERRYTREENTERSCOPE

MUSE
THE RESISTANCE A&E/HELIUM 3/WARNER

MICHAEL JACKSON
KING OF POP EPIC/LEGACY

SEMINO ROSSI
DIE LIEBE BLEIBT UNIVERSAL

DAVID GUETTA
GNE LOVE GUM/VIRGIN

BUSHIDO PROD. S. BLACK & F. WHITE
CARLO COKXXX NUTTEN i 2009 ERSGUTERJUNGE
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MUSE
THE RESISTANCE AE/HELIUM 3/WARNER

THE BLACK EYED PEAS
THE E.N.D INTERSCOPE

JIMMY BARNES
THE RHYTHM AND THE BLUES L{BERATION

KATE MILLER-HEIDKE
CURIOUSER SONY MUSIC

DAVID GUETTA
ONE LOVE GUM/VIRGIN

GRINSPOON
SIX TD MIDNIGHT UNIVERSAL

BEYONCE
I AM...SASHA FIERCE MUSIC WORLD/COLUMBIA

PINK
FUNHOUSE LAFACE/JLG

JAY-Z
THE BLUEPRINT 3 ROC NATION

TAYLOR SWIFT
FEARLESS BIG MACHINE

{RIM} SEPTEMBER 22, 2009
HOJE

AMALIA HOJE LA FOLIE RECOROS

MUSE

THE RESISTANCE ARE/HELIUM 3/WARNER

KIZOMBA SERTANEJO
KIZOMBA SERTANEJO EMI

THE BEATLES
SGT. PEPPER'S LONELY HEARTS CLUB BANO APPLE EMI

DAVID GUETTA
ONE LOVE GUM VIRGIN

MICHAEL JACKSON
THE ULTIMATE COLLECTION MJJ/EPIC

SOUNDTRACK
HANNAH MONTANA - THE MOVIE WALT DISNEY

" THE BEATLES
ABBEY ROAD APPLE EMI

MARK KNOPFLER
GET LUCKY VERTIGO

PAULO GONZO
PERFIL COLUMBIA

SINGLES

(VERDENS GANG NORWAY)  SEPTEMBER 22, 2009

SOMETIMES
DONKEYBOY WARNER

AMBITIONS
DONKEYBOY WARNER

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

EVACUATE THE DANCEFLOOR
CASCADA ZOOLAND/ZEBRALATIDN/AATW

SEXY CHICK
DAVID GUETTA FT. AKON GUM/VIRGIN

MUSE
THE RESISTANCE AZE/HELIUM 3/WARNER

MARK KNOPFLER
GET LUCKY VERTIGO

JOHN OLAV NILSEN & GJENGEN
FOR SANT TiL A VAERE GODT VOICES OF WONDER

JOHN FOGERTY. THE BLUE RIDGE RANGERS
RIDES AGAIN FORTUNATE SON/VERVE FORECAST

. WHITNEY HOUSTON

1 LOOK TO YOU ARISTA
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SEXY CHICK
OAVID GUETTA FT. AKON GUM/VIRGIN

CELEBRATION
MADONNA WARNER BROS

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

SHE WOLF
SHAKIRA SONY MUSIC LATIN/EPIC

PAPARAZZ|
LADY GAGA STREAMUINE KONLVE/CHERRYTREE/NTERSCOPE

BREAK YOUR HEART
TAID CRUZ UNIVERSAL REPUBLIC

IF A SONG COULD GET ME YOU
MARIT LARSEN VIRGIN

LADY MELODY
TOM FRAGER/GWAYAV GWAYAV/AZ

RUN THIS TOWN
JAY-Z, RIHANNA & KAYNE WEST ROC NATION

WHEN LOVE TAKES OVER
OAVID GUETTA FT. KELLY ROLAND GUM/VIRGIN

EVACUATE THE DANCEFLOOR
CASCADA ZOOLAND ZEBRALATION/AATW

1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

WE ARE GOLDEN
MIKA CASABLANCA ISLAND

HEAVY CROSS
THE GOSSIP KILL ROCK STARS/COLUMBIA

RELEASE ME
AGNES COPENHAGEN/3 BEAT BLUE/AATW

" HUSH HUSH: HUSH HUSH
THE PUSSYCAT DOLLS INTERSCOPE
" UPRISING
MUSE ABE/HELIUM 3/WARNER

SWEET DREAMS
BEYONCE MUSIC WORLO,COLUMBIA

BOOM BOOM POW
THE BLACK EYED PEAS WILL.| AM/INTERSCDPE

BULLETPROOF
LA ROUX POLYDOR
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THAT'S MY NAME
AKCENT ROTON ROMANIA

OTAN SE EICHA PROTODEI
PROFESSIONAL SINNERZ UNIVERSAL

STEREO LOVE
EDWARD MAYA & VIKA HGULINA UNIVERSAL

HEAVY CROSS
THE GOSSIP KILL ROCK STARS/COLUMBIA

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCCPE

THE WHOLE OF THE MOON

OCTOBER 3, 2009

. THE WATERBOYS CHRYSALIS EMI

IPARHI ZOI (E-SINGLE VERSION)
OESPINA VANDI HEAVEN

CELEBRATION
MADONNA WARNER BROS.

SHE'S LIKE THE WIND
PATRICK SWAYZE RCA/LEGACY

| KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA

As Muse notches its second top 10
album on the Billboard 200 with
“The Resistance,” it also gets its
second No. 1 debut on the
Australia Albums chart.
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MY WAY
& G. PULA-AHO REMEE&FRIENDS/UNIVERSAL

VELKOMMEN TIL MEDINA
MEDINA LABELMADE/A LARM

SEXY CHICK
DAVID GUETTA FT. AKON GURY/VIRGIN

ENGEL
__RASMUS SEEBACH ARTPEOPLE

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

MUSE
THE RESISTANCE A&E/HELIUM 3/WARNER

MARK KNOPFLER
GET LUCKY VERTIGO

JOHN FOGERTY/THE BLUE RIDGE RANGERS
RIOES AGAIN FORTUNATE SON/VERVE FORECAST

DIRCH PASSER
DEN STORE DIRCH PASSER BOX UNIVERSAL

AQUA
GREATEST HITS UNIVERSAL
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SEXY BITCH
OAVID GUETTA FT. AKON GUM/VIRGIN

BREAK YOUR HEART
TAIO CRUZ UNIVERSAL REPUBLIC

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

SHE WOLF
SHAKIRA SONY MUSIC LATIN/EPIC

CELEBRATION
MADONNA WARNER BROS

RUN THIS TOWN
JAY-Z. RIHANNA & KANYE WEST ROC NATION

BOYS AND GIRLS
PIXIE LOTT MERCURY

| EMP!RE STATE OF MIND
JAY-Z + ALICIA KEYS ROC NATION_ .

WE ARE GOLDEN
MIKA CASABLANCA/ISLAND

PAPARAZZI
LADY GAGA STREAMUNEXONUVE/.CHERRYTREEINTERSCOPE

HOLIDAY
DIZZEE RASCAL FT CHROME DIRTEE STANK

UPRISING
MUSE A&E/HELIUM-3 WARNER

WHEN LOVE TAKES OVER
OAVID GUETTA FT. KELLY ROWLAND GUM VIRGIN

LEFT MY HEART IN TOKYO
MINIViVA POLYDOR

1 KNOW YOU WANT ME (CALLE OCHO)
PITBULL ULTRA
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MUSE
THE RESISTANCE ABE/HELIUM 3 WARNER

MARK KNOPFLER
GET LUCKY VERTIGO

WHITNEY HOUSTON
FLOOK TD YOU ARISTA

DAVID GUETTA

ONE LOVE GUM/VIRGIN
JAY-Z

THE BLUEPRINT 3 RGC NATION

NELLY FURTADO
M1 PLAN NELSTARUNIVERSAL MUSIC LATIND

THE BLACK EYED PEAS
THE EN.D INTERSCOPE

THE BEATLES
_ ABBEY ROAD APPLE/EMI

MICHAEL JACKSON
_ KING OF POP EFIC

THE BEATLES
SGT. PEPPER'S LONELY HEARTS CLUB BAND APPLE/EMI

VERA LYNN
WE'LL MEET AGAIN - THE VERY BEST OF DECCA

BUSHIDO PROD. S. BLACK & F. WHITE
CARLD COKXXX NUTTEN # 2009 ERSGUTERJUNGE

PETER ANDRE
REVELATION CONEHEAD
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SEXY CHICK
DAVID GUETTA FT. AKON GUM/VIRGIN

CELEBRATION
MADONNA WARNER BROS

| GOTTA FEELING
THE BLACK EYED PEAS INTERSCOPE

WHEN LOVE TAKES OVER
DAVID GUETTA FT. KELLY ROLAND GUM/VIRGIN

' BODIES

ROBBIE WILLIAMS CHRYSALIS

RELEASE ME
AGNES COPENHAGEN/3 BEAT BLUE/AATW

SHE WOLF
SHAKIRA SONY MUSIC LATIN/EPIC

WE ARE GOLDEN
MIKA CASABLANCA/ISLAND

AYO TECHNOLOGY
MILOW HOMERUN, MUNICH

| KNOW YOU WANT ME (CALLE OCHO)

 PITBULL ULTRA

PLEASE DON'T LEAVE ME
PINK LAFACE JLG

F**K YOU
LILLY ALLEN REGAL/PARLOPHONE

PAPARAZZI|
LADY GAGA STREAMLINE/KONLINE/CHERRYTREEINTERSCOPE

MANOS AL AIRE
NELLY FURTADO NELSTAR/UNIVERSAL MUSIC LATIND

21 GUNS
GREEN DAY REPRISE
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19 ANO CRAZY (- llin 3
Publishing, BMUKup . BMIY 2 Dog
Music, ASCAP/Darth Buuuha Musu: ASCAP) CS 55

21 GUNS (WB Music Com.. ASCAP/Gregn Daze Music.

,«S&;‘Fﬁ Iniversal Music Corporation, ASCAP), HLAWBM,

5 STAR CHICK (Give Me Me, ASCAP/Copyright Control)

RBH 21
A

ABUSADORA (WY Publishing, BM{/Universal-Musica
Unica Publishing. BMUEMI jackwood MUSIC, In
/Blue Kraft My IMI ishing. BMIMarcos Masis

AKA Tainy", BMIY LT 14

ADIOSD(W Music Loip ASCAP/MWestwood Publishing
SADeCwyT17

AL UIABLO CON TU AMISTAD (NOI Listed) LT 31

ALL | ASK FOR ANYMORE (Somy ATV Acuff Ros
Music. BMLWamer mmerlme HJbI.shlng Com., BMUT:
Bim s Mu= ¢, BM) HL/AWBM, CS 21

ALMA EN PENA ( Noi Listed) irds

ALREAOY GONE (Songs For My Shrink, ASCAP/Kobalt
Music Publishing America. Inc.. ASCAPAWite 2 Live,
ASCAP| H10031

ALRIGHT (Cadaja Publishing. ASCAP/New Sea Gayle
Mu ¢ ASCAP/EMI Aprit Music Inc., ASCAP), HLAWBM

100 71
ALWAYS STRAPPED {Money Mack Music, BMU ’r‘ung
Money Pubiishing Inc., BM|/Wame-] Tamerlane Publist
:é;Corr BMI/Dark Keys Publishing, BMI), WEM. RBH

AMERICAN RIDE ‘Sony/ATVTreemblIsnn Company.
BMYSongs For My Good Girl Music, BM!/Totally Wright-
eous Music, BMUBIg Loud Bucks. BI), HLAVEM, C5 2

H100 39
EL AMOR (Titg E1 Patron Publishing. ASCAP) LT 6
B
BABY BY ME (50 Cent Mysic Pubhshing, ASCAP/Univer
sal Music Corporation. ASCAP/M Dief Starts Tomorrow

BMI/oongs Universal, Inc , BMl/Universal Music - 2
Tunes LL ASCAP/Ran In Tne Ground Publishing,

BAD HAI!ITS (»ony ATV Tunes LLC. ASCAPMuszewell
ASCAPBﬁfﬁAmé Muzc ASCAP/EMI Apnil Music Inc.
RBH 1

ASC

BATTLEFIELD {Write 2 Live, ASCAP/Kobalt Music Pub
snm America, Inc. '\SCAP/BreakIhmugh Creations

AP/EMI April Music Inc., ASCAP/S M

ASCAP/Suny/ATV Tunes LLC, ASCAP/BIOW The Speak
&r5, ASCAP), HL, H100 21

BECKY {First N Gold Pubiishing, BMi/WarmerTamerlane
Publishing Corp BilJonithan Rotem Music,
BMUSony/ATV Songs LLC, BMI), HL/WBM, RBH 35

BEER ON ETAB é (Ash Stree Musict, bMVBrg Lowd
Bucks, BMI/Sho Bud Pacific. SESAC/Songs Of Bu
‘ESAC/PacIIIc Wind Music, SESAC/25 North Publish-

BELIEVEI%S Songs Of Combustion Music, ASCAPMusic
Of windswept, ASCAP/Steel Wheels Music
BMVKirbtone Music, BM/Big Loud Bucks,
BMUSony/ATV Tree Publi h.ng Company, BMU/This Town
Music. BM), HL/WBM
BE ON YOU (E-Ciass RJbllJ\lng ASCAP/Mail Dn Sunday
Music, ASCAP/Sony/ATV Tunes LLC, ASCAP/Universal
Music - 2 Songs, BMVPen In The Ground Pubhshm
ASCAP/EM! April Music Inc., ASCAP), HL, H100 2
BEST | EVER HAD (Live Wite LLC, BAMUEMI Blackwood
Muwc Inc . BMVinving Music, Inc.. BMY/Spifre Music.
s Of Universal, inc r3MI/HapHusIIazI\/lur cPub-
shlm I/The Music Source, BMUWamerTamerlane
PJbIIshI g Com . BMI/Yaung Money Publishing Inc
VSony/ATV Tunes LLC. ASCAP), HL/WBM. H100 14

RBH 15

BETTER BELIEVE IT (Trili Productions, ASCAP/WI

Music Corp.. ASCAP/Young Jeezy Music Inc BMLEM[
Blackwood Music_Inc.. BMiKing K Publishing, BMI),
HLWBM RBH 53

BETTER WITH TIME | Not Listed) RBH 100

BIG GREEN TFIACTOR ractor Music, BMiBig
Loud Bucks. BMI/Ho 2l Music. BMI/Gat IV Enter
tainment, LLC, BMIA d Desperados, ASCAP/N2D Pub-
lishing Compané nc.., ASC, P/ aroI v|ncentAnd Asso
ciates, LLC  ASCAP), WBM. CS 3. H100 25

BLAME IT (Sly As A Foxx Muc ¢.. BMVBug Music,
Incorporated, BMI/Gifted Source Music, ASCAP/EMI
Ausic Inc., ASCAPAL's N8 Pubishing.
fames T. Brown. BMI/Brandon R
Melancnon ASCAP John Conte, Jr.. ASCAP/NappyPub
I versal Music - 7 Songs, BMI/Crareleon
PubIIShIng BMWU&Z Music Publishing, ASCAP/WB
Music Corp . ASCAP/Roynel Music. ASCAP/Tenyor
Music. BMI) HL/WBM. R8H 40
BLAME IT ON ME iForay Music, inc., SESAC/Four Kings
Produclion Inc - SESAC/Chrisetie Michele Music.
SESAC/EMI April Music Inc.. ASCAP/Strauss Co , LLC
ASCAP/Norma Harms Music Publishing, ASCAP/Chuck
Harmony $ House Publishing. ASCAP/Studio Beast
Music. BM/WamerTamerlane Publishing Corp.. BMS).
HL/WBM, RBH 34
BODY (Not LlsIed) RBH 75
BOI! (Who Is Mike Jones? Music. BMIZ2 Playas Publish
mg BMiMWamnerTamerlane Publishing Carp , BMiAL's
(¥ About Music, ASACP/Radnc Davis Music Group
ASCAP), WBM, RBH 94
BONFIRE (Key Brothers Music. BMIBokin Music.
BMI/Nashvistavilie Songs, BMYKRD Music, BMIMagic
MusIanRAMuSIC BMI/TngpIe Shoes Music, BM/Morgan
Racing Music ASCAP} CS
BOOM BOOM POW (wil.i am Music, inc., BM|/Nawasha
Networks BMI J:vpn%/ Music, inc., BML/HeadEhone
Junkie PUbIc i er Music
BMIEMI ADTI|MUSIC Inc ASCA CLM/HL H100 26
BDOTS ON (Songs Of Windswep! Pacific, BM/How Bout
That Skyline Music. BMI/Kinney Empire Music, BMIACG
BMI H100 80
EL BORRACHO MONTEZ DE OURANGO (Not | isted) LT

BREAK (EMI Blackwood (Canada) Music LTD
SOCAN/Biast The Scene, SOCAN/Mean Music Publish
9. SOCAN/EMI Biackwood Music, Inc.. BMI), HL, H100

BREAK UP (learr 5 Dot HJDII)hm%A BMU/LeVegas Pub
listing Company, Inr ASCAP/EMI April Music Inc
ASC /Sneel Certitied Publishing. BMI). HL, H100 20

BUY vou AROUND rSUP AND OOWN) (Verse & Sham
Publishing. BM) REH 59

CAMINARE SERCA BMI) L7 28
CAN'T GET OVER YOU ( It Music. BMI) RBH

CAN'T LIVE WITHOUT YOU (T And Me Music Publish-
ing, ASCAP/Universal Music - MGB Songs,
ASCAP/Demis Hot Songs, ASCAP/EM) Apn Music inc.
ASCAP/FaumIemPI Music, ASCAP/Underdor Wesl

Songs, ASCAP/Almo Music Co ASCAP/
Motei Music. ASCAP), HL/WB!
CAN TREMEMBER { jolla Bo HJInlsmn , ASCAP/T;
Music, ASCAP/Phila Kics Music, BMIMusic
HJ lishing, Inc BMVN%;TMETK Music, BMIUnichappell
Music. Inc. BMUHot-Cha Music Co.. BMI), WBM, RBH

CAUSA Y EFECTO (Sony/ATV Tunes LLC, ASCAPWest-
wood Publishing SA DeC V.

CELDS (£MI ApnI Music Inr JCAP/Edmunes Musi-

wales Hispovox. SGAE) LT 2

CHECK ;“3 BRAIN \BunnqueI Publishing. SESAC)
H10

CLDSER T0 LOVE (EMI Blackwood Music, Inc
BMFacade Aside Music. BMVJLCB Music Hmhsthg
BNMi/59 Cadillac Music. BMI/Meaux Mercy, BMVEMI
CMG Publishing, BMI), HL. H100 100

CLOSE TO YOU (EverCireen Copyrb;?ms BMI) RBH 43

COME BACK TO ME (Zac Mal {
ASC \SCAP/Stellar Songs Lid

AP/Sony/ATV Tunes LLC
BMVEMI Biackwood Music, Inc . BMI), HL, H10097

COMO UN TATUAJE (A 52 Musical LLC BI\/II, 718
COMO VOLVER A SER FELIZ (No! Lisfec) [T 39
COMPRENDEME (Unversal Musica, Inc AubAP) LT15
CONSIDER ME GONE {Ten And Steve's

AS Ew Tuﬂ‘bﬂ Co gnis. BMI/Wame« Tamerlane

Publishy & BM. C

COUNTRY FO S(LIVIN' LOUO) (EMI Blackwo
My ey Slokes Nielson HJmusrung

BML O’vs t‘,‘e | LI C.BMI), HL, CS 42

COWBOY CASANO arrie-Okie NIu; BMI/EMI
April Music In , ASCAF Rincon Ave Music Pubhishing,
ASCAP/Slage Three Son ASCAP/Breft James Co
nefius Music, ASCAP) CS 11, H100 96

CUMBAYA (EMI Blackwood Music, inc., BMU/BIug Kraft
Music Publisting, BMVNoniega Music Publishing,
BMIWarner-Tamerlane Publishing Corp.. BMY/The Kid!
Publishing, BMI) LT 29

OAME TU CORAZON (Not Lisied) 1T 50

OEJAME ENTRAR (Unversal Music - MGB Songs.
ASCAP) LT 21

DIDN'T YOU KNOW HOW MUCH { LOVED YOU (Ur
versal Music - MGB Songs, ASCAPMagic Faiming
Music, ASCAP/Universal Music - Careers, BMUSilverkiss
Muam Publishing. BM/Songs Of Universal,

VSongs From The Engine Room, BMI), HL/WBH. CS

DIGITAL GIRL (March 9th Publishing, ASCAP/Songs Of
Peer Lid.. ASCAP/2082 Music Publishing, ASCAP/WB
Music Corp ASCAP/Pledse Gimme M J bhishing Inc
BMVEMIBIackwood Music. Inc., ByWUniversal Music
an gpp JMuSlr BMVUnrver&l Music

ia on AS

DOE N'T MEAN AN ING (E.'llow Produtlon’
ASCAP/EMI Apil Music Inc., ASCAP/Book Of Danvel

\P). HL, RBI

00 I(Planel Peany. BMiMurrah Music Corporation
BMUBug Music. Incorporated, BMiMamerTameriane
Publishing Corp.. BMYRADIOBULLETSPubiishing
BMIL “"Ig wood Music, M, WBM, CS 17 H 00 70
DONT STAY' {Imagem Music Limited, iMRO) RBH 84
DOWN (Bucks Music Group Ltd. ASCAP/David Platz
Music, BMVOrange Factory Music, ASCAP/Cotter Pin
Publishing, ASCAPYoung Money Publishing Jnc.,
BMI/Wamey Tamertane Publishing Corp., BMI), WBM

DRDP IT LOW (My Diet Starts Tomormw BMVSungs ot
Universal, Inc., BA/Dat Dam Dean, BMI/Cult
yond Ur Expenence Publishing. BMI) HUWBM H100
63; RBH 55
E

EGO (Eivis Leg Music, BM/EMI Blackwood Music, inc
BMUUncle Bobby Music, BMVEM! April Music Inc.
ASCAP/B-Day Publishing, ASACP), HL. H100 77, RBH

EIGHT SECOND RIDE (Unversal Music - Careers
BMI/Shirtake Mak Publishing. BMY/Drive It Home Mus
Pubisshing, inc IMRO/FSM I, IMRO/State One Music
America, BMI) HLWBM CS 28

EMPIRE STATE OF MIND (EMI April Music inc
ASCAP, Carte Boy. HJbIlsnmg ASCAP/AI Shuckburgh,
PRS/GIobaIIaIenmthshm‘( PRS/Foray Music, Inc
SESAC/Masani Elshabazz Music, SESAL, Sewell HJb

!nsmn%AASCAP/Lellow Productions. ASCAP/T

Black Music. BMI/Gambi Music. BMI), HL, H100 BH

ENCONTHE (Not Listed) LT 40

EPIPHANY (I'M LEAVING) (Universal Music - 7 Songs
BMUPen In The Ground Put I.shmg ASCAP/Chuck Har
mony's House mbIIshm?. ASCAP/Strauss Co , LLC
ASCAP/EM) April Music Tnc., ASCAP), HLAWBM. RBH

ERES TODO TODO {Not Listed) L 37

ESCLAVO DE SUS ESOSéNo Listed) LT 20

EVACUATE THE OANCEFLOOR (Rocks, ASCAP/Songk-
I[chenMu"cHJbluung BUMA/Stermra, BUMA) H100

EVERY GIRL (Young Money Publishing Inc.. BMI/Wasner-
Tamerlane Publishing Corp.. BMiLive Write LLC.
BMY/EMI Blackwood Mustc, inc., BMiWest Caast Livin
Pubtisning. ASCAP/Henderworks Music Pubfishing
BMU/Songs Of Universal Inc BMI Universa! Music Cor
?oralvon ASCAP). HL/AWBM H100 79 RBH 30
EVERYTHING, EVERYOAY EVERYWHERE (EM| April
Music Inc., ASCAP/J Brasco Music, ASCAP/NextSelec
tion Publishing, ASCAP/Keriokey Music. ASCAP), HL,

RBH 54
EVERYWHERE | GO (Phylvester Music, inc , ASCAP/. et
frey Steele Music BMVEPJ Administralion, BMI} CS 50

F

FALLIN' FOR YOU (Cocomarie Music, BMVEMI AE{
3u ic Inc., ASCAP/R-Rated Music. ASCAP). HL, H10D

5

FALLING OOWN (Silly Fish Music. ASCAP/AImo Music
Corp . ASCAP/Extremely Cormosive Music, BMuSchock It
ToMe ASCAP/Pensive Music, ASCAP) H1

FELIZ (W8 Music Carp., ASCAP) LT 38

FIFTEEN «ony/ATV Tr eeHJbIlsthCompany BMl/Taylor
Swift Mus i) HL CS 1

FIRE BURNING (Sony/ATV Songs LLC. BMVRedOne Pro-
duelions LLC, Bt vII/Sean ngslon Publishing Designee
BMI; HL. H100 4:

FIREFLIES (Ocean CIIy %rk ASCAP/UnIversaI Music
Corporation. ASCAP), HL/WBM. H100 46

THE FIXER (nnocen! Bysiander, ASCAP/Theory Of Color

SCAP/Wite Treata &?. usic. ASCAP/Jumpin® Cat

MUS(C. ASCAP) H1

FLEX (Not u,vec RBH 93

FOREVER (1da Boi Productions, ASCAP/Sony/ATV Tunes
LLC. ASCAP/Live Write LLC. BMVEM) Biackwood Mus
Inc., BMIPlease Gimme M{ Publishing Inc.. BM/Young
Money Publishing Inc., BM{Warner-Tamerlane HJquh
ing Corp , BMYShroom Shady Music, BMI/Son
Universal. inc . BMI). HL/WB#M, H100 8, RBHZ

FRESH (Inmale 177447 Muzk Publishing, ASCAP/Ken PP
ublishing, BMVEntertaining Music. BMSTick Rick Musi
Corp ., B\ RBH 74

GETTIN' YOU HOME (THE BLACK ORESS SONG)
{Runnin’ Betund Publishing. ASCAP/EMI April Music
Inc ASCAP/ Want To Hold Your Songs, BMI), HL, CS 6;

H100 52
GI)\gING MYSELF (I Like Em Thicke Music. ASCAP) RBH

GO Copyn%h(CcnIroVKameeI Music Publishing,
BMI/First N’ Gold Pubish n BMI/bon ATV Songs LLC
ByVMoneyMackMuqc B I/GBOHJ fishing, ASCAP)

GOO IN ME (EM) April Music Inc., ASCAP/Wet Ink Red
Musir ASLAI’/I'hat S Plum Song. ASCAPAL'S Tea Tyme,
ASCAPI H100 H7

GOIN' THRU CHANGES (Blue Toes Music Publishiny
g)e( ignee. ASCAP/Uncle Buddie's Music, ASCAP) RBH

GOOD GIRLS GO BAD (Blast Beas! Music, ASCAF/EMI
i Music Inc., ASCAP/Lion Aire Publishing,
BMUWarnerTameriane Publishing Corp.. B! I/Sunsmne

Temace Music. BMYBug Music. Incor raled, BMYJ
Kasher Publishing, ASCAP), HL/WB H10016
GOTTA GET IT (Breka Music. BMUEMI Blackwood Music,
nc, BMI), HL. RBH 91
GRACIAS A I {Not Listed) LT 19

H

HAGAMOSLO AUNQUE DUELA LHookdaddy M .|t
BMIHollywood Easet Er

HER DIAMONOS (U Fule Music April Music
inc, ASCAP) HL, I-‘I[)O 57
HISTORY [N THE MAKING {Cadaa Publishing
ASCAP New Sea Gayle Music. ASCAP/EMI April Music
Inc ASCAPMXC Music. ASCAP/Stitl Working For The
Woman, ASCAP/CG Alliance Music. ASCAP) CS 30
HONKY TONK STOMP (Sony/ATV Tree Publishing Corn-
gdnr BMI/Showbilly Music, BMITum Ma On Music
MI/Crbison Music, LLC, BMUEverGreen CopyTights.
BMVMUSIE gls Stage Three. BM{/Bobby 5 Song And Sal
HOa?EL ROOM SERVICE Pitbu IEganPut ishin
BMi Universal Music - MGB Songs. ASCAP/Jimi
BMI/EM Blackwood Music, Inc., BMI/Sony/ATV Songs
LC BMI/Warner-Tamerlane Publishing Cor
BMVBernardsOmer Music, BMMusic Of Ever Hip- H?F
BMVFNII_ XAI; in MUSIC L.u ASCAP/Chrysalis Music Lt
HURRY HOME (Year OI The Dog Music. ASCAP/Words &
Music, ASCAP), WBM. CS 29
|

ICE CREAM PAINT JOB (Dorrough Music Publishing
Company ASCAP/UHra Tunes ASCAPMVinder Music
USA) ASCAP) H100 44 RBH 19
IDN'T KNOW MY OWN STRENGTH (Realsongs.
ASf‘AP
1 GET Ci Vua] Music. SESAC/Young Money Pub
tishing Inc B VWamerTamerIane Publishing Corp
BM!; WBM, RBH

| GOTTA FEELING (WIIIIam Music, Inc., BMUJeepney
Music. Inc., BMI/Tat: Magnetic Pubiishing, BMI/Chemy
River Music Co., BMIHeadphane Junkie mbllshmg
ASCAP/EM! Agril Music inc ASCAP/Square Rlvull HJb
{ishing, ASCAP/Square Rivoli Music, ASCAP/S!
Bernstéin & Co , Inc., ASCAP/Rister Editions. SA( EM)
CLMHL, HI00 1°1T13

1INVENTED SEX (Datlysiio usic, BMYSony/ATV
Songs L LC BMVChef Huxtabie Publishing Inc
BM | April™s Boy Muzik, BMi/Warer-Tamerlane Publish

ing Corp BMI/Live Write LI C. BMI), HL/WBM, RBH 27
ST CALL YOU MINE (Right Bank Music. inc.
ASCAP/Haber Corp
ASCAP/EMI ml ML'_. ic.. ASCAP/Ty Me A River
Music. ASCAP/Karles Musw ASCAP/Kobalt Music Pub
lishing America, In¢., ASCAP) HL, CS 24

1 KNO' YOU WANT ME (CALLE OCHO) (Don Wiltiams
Music Group, BMV/ :I Eik Music, BMI/Balioonhead
Music Pubhshm ASCAP/Uiira Tunes ASCAP/Do It
Yoursell Music Group S.r.).. SIAE/Universal Music
Careers. BM/Pitbull's Legacy Publishing, BMMarim-
bero Music Hthsrwv ASCAP/UnwersaI Music n MGB
Songs. BM. H100 2

ILL I ST HOLD ON (WB MuJECorp ASCAP/Meli
sa's Money Music, ASCAP/Ge! A Load Of This Music,
ASCAP/ENcore Entertainment LLC. BMUMY. Noise
Music, BMUHillbilly Poe1 BMI/RIO Nuevo Entertair
ment, BMI), WBM, CS 8, +100 78

1LOOK GOOD (isianbull MIJSIr BMI) RBH 48

1 LOOK TOYOU (R KeIIy ijh,nmg Inc., BMVUnlversaI

usic - Z Songs. BM H100 83, RBH 22

i M ALIVE éSony/ATV MIIene Mu5|c ASCAP’ andsouI
Music LLC, ASCAP/So .K/-—\TV Cross Keys Music Pub
lishiny V\? ASCAP/Sony/ATV Acuff Rose Music

wound Music. BMIFace Brutte Music,
ASCAP/BI Loud Bucks. BMI). HL, CS 12; H100 84

"M GOING IN (Live Wnite LLC, BMl/Young Mongy Pub-
iishing Inc , BMWarnerTameriane Publishing Corp.
BMINoung Jeezr Music inc., BMIEMI Biackwood
Music, inc., BMI), HUWBM. H100 40, RBH 49

I'M GOOD {Vore Water rom Nazareth Publishing
ASCAP/EMI A&II Music Inc.. ASCAP/EM| Blackwood
Mustc, Inc . B I/ThornlonTrusImbnshmg BMi/Neigh-
borhood Pusha Publishing, BMI, HL

I Igl IN MIAMI TRICK (N 80's Publishing ASCAP)HIOO

IMMA STAR (EVERYWHERE WE ARE) (Jeremy Fellon
Pubkishing Designee, ASCAP/Keith James Publisting
Designee, BM! IckScnultzI’ubnshmu BMI/Songs 01
Universal, Inc.. BMI), HLAWBN. H100 8 RBH 28

I'M YOURS &GODE ed, ASCAP) HI

1 NEEO A GIRL (Naked Under My Clolhes
ASCAP/Chrysahs Music Publishing, ASCAP/Sony/ATV
Tunes LLC. ASCAP/SteIISI Sou Lid . BMVEM! April
Music Inc.. ASCAFY HL. RBH 25

INFINITY 2008 (EMI Virgn, PRS HL, [T 49

IN LOVE WITH ANOTHER MAI (Nap Puddy Mus
ASCAP/Ursvers! Music - 2 Tunes L ASCAP/abIaCk
ants misic pubusning, BMI), HL/AWBM, RBH 38

I STILL LIKE BOLOGNA (EMI April Music Inc
ASCAP/T Angels Music, ASCAP) HL.CS 32

IT DID ¢Warner-Tamerlane Publishing Corp.
BMI/Sycamore Canyon Music, BMJ .%»N Cal Music.
BMI/Se Tractor Music, BMI% WBM.

IT KILLS ME GodsCrym Publishing, ASCAP/Sony/ATV
Tunes LLC, ASCAP/Ueel) Publ.shm SESAC/MusIc
Sales Corporation, ASCAP)

| WANNA (Not Listed) H10x |95

| WANNA MAKE YOU CLOSE YOUR EYES (Home Wilh
The Armadilio Music, BMISony/ATV Cross Keys Music
Publwshmg| ASCAWCreaIum Sounds Publishing,

1 WANT KNDW WHAT LOVE IS gSornerseI Songs
Puplishing Inc . ASCAP} 100 65

P WILL NOT BOW (Seven Peaks Mus. ASCAP/Breaking
Benjamin Music ASCAP) H100 67

J

JOEY (Jennifer Nettles Publishing, ASCAP/EMI Black-
wood MUsiC, Inc , BMU/Dirkpit Music, BMI/Sony/ATV
g:reezI;thshmg Company, BMUMr. Bubba Music, BMI)

JUST AKISS 5VM Panama, ASCAP/JoeGlo Music
ASCAP/Sony/ATV Tunes LLC, ASCAP/Two Works.
ASCAP/Bu wﬁ WMusic. ASCAPMusic Of Wmdswelg.l
ASCAP/EMI April Music Inc., ASCAP/Roc Cor Publishing
& Music Famamanem LLC ASCAP/Mars force Music
ASCAP/Northside In(IegedemI Music HJDIIShIﬂg
ASCAP/Bughouse, ASCAP), HL/WBM, RBH 3f

K

KEEP DN LOVIN' YOU (House O Sea Gg)le Music,
ASCAPNew Son Of A Miner Songs, / 8 Cat
tle Music ASCAP/Calhoun Emerpnses SESAC)

KNOCK YOU DOWN (Dan,a d2 Muzik, SESA
Music Corp , SESAC/Kerickey Music. ASCAP/UmversaI
Music Corparafion, ASCAP/ RP Music Publishing
BM/Warner-Tamerlane Publishing Cor; T% BMiUniversal
Music - Z Tunes LLC., ASCAP/Pen in The Ground Pub-
nshln ASCAPNasiina Music HJbIIShIng Inc.

5/David M. Erlich. Esq.. PC., ASCAP/Please
Gwmme My Plbushm?_ilnc BMVEM| Blackwood Music.
Inc.. BMI), HL/WBM. H100 15, RBH 29

L

LA GRANJA (TN Edrmones Musicales. BMI} {T 5

LA LA LA (Not Listed) H100 61

LAST CHANGE (WB Music Corp., ASCAP/Songs I Tre
Key O B Flat, Inc. SESAC/Noonnme South, SESAC/EMI
Gombine Music, SESAC/Foray Music. inc.
SESAC/Jaylen Adonis Music Publishing, SESAG/Christ-
ﬁlrj/(v)vombs Pubusnmg SESAC/Aztac Tracks. ASCAP),

A LITTLE MORE COUNTRY THAN THAT {Universal
Music - MGB Songs, ASCAP,Ticn Polyifvess Songs.
ASCAP/FSMGI, | (yA Sling And A Prayer Music
ASCAP/State One Music America, BMUWarner Tamer-
lane HJbIlshmg Com BMI/Precious Flour Music. BMI),
HIAWBM, CS 40

LIVING FOR THE NIGHT (George Straight HJbIIshIn?V
/Bubba Strait Publishing Desigree/Sony/A

Music, BMI) LT 4
HAPPY' 'wmez Live, ASCAP/Kobait Music Pubishing
America. Inc , ASCAP/Here's Lookin' At You Kidd Music,
BMBeluga Heights Music, BMVSony/ATV Sengs LLC
BMi/Lewis Music Publishing, BM) L. H100 5
HEARD EM ALL (Not Lisied) RBH 83

76 Go to www.billboard.biz for complete chart data

D
AcuII’ Rose Music, BMI/Unwound Music, BMI), HL. CS

4:H100 60
LLUEVE POR OENTRO (No! L sted) iT 45
LOBA (The Carame| House Music, BM/Ensign Music
Corporalion, Bv{/Rodeoman Music, ASCAS/EMI April
Mus«: Inc., ASCAP/Ediciones Musicales Clippers,

S.L/Warner Chappelt Music Spain S.A., SGAE/Amalf
Coast Music, BMI/ (‘nrysa' Sung BMI) HL/WBM, LT 2
LO INTENTAMOS (Not |

LOL - (Apnil's Boy Muzik. BMI/Wamer Tamerlane Pub
Tistung Corp., BMI/No Quincydence Music Publishing,
BMI/Chef Huxtabie Publishing inc.. BMI/Soulj Boy Tei-
I'em Music. BMI/Eiement 9 Hip Hop. BMVTakin' Care OF
Business, BMU/Radr r:Da\ S Music Group, ASCAP/EMI
Blackwood Music, BM), HL/WBM. H100 62. RBH

LONG AFTER I'M GONE (Big Love Music, BMI/D0 write
Music, LLC, ASCAPMounded Sky Music
ASCAP/Crossfire3 Music, ASCAP/Zampampoogee
Music, ASCAP) CS 45

LONG LINE OF LOSERS (Kevin Fowler Music
IQ(MVMU' c Of RPM ASCAP/Calegory 5 Music, ASCAP}

CS27

LOVE DRUNK (Martin Johnson Music, ASCAP/EM!
Music Inc. ASCAP; dgday Malone Musm ASCAP/State
One Songs America, ASCAP/S1 Songs, ASCAP/EMI
Blackwood Music, Inc.. BMI/Reptillian Music. BMI).
HL/WBM, H100 28

LOVE LIKE CRAZY (Mike Curb Music, BMI/Sweet Radi
cal Music BMIMWarner-Tamerlane HJqusmng Corp

BM/T Bird 5 Music, BMI WBM. CS 46

Cruss Keys Music Publish-
ing, ASCAP.M: Girl Music. ASCAP/Oona Songs.
LLC. ASCAP/Hannan Bea Songs, BMi/Maithew West
Publishiny Designee ASCAP), HL/WBM CS48

LOVE YOUR LOVE THE MOST (Sony/ATV Tree Publish-
‘ng w...pany BMI/Smy/AT‘v Acufl Rose Music, BMI)

HL. CS 10 H10072

M

MAKE HER SAY (Elsie s Baby Boy Pubiishing.
ASCAPNery Good Beats, BMUHip Hop Since 1978
BMI/Sensefess Music Inc., BM| Sangs Of Universal, Inc.
BMI/Sony/ATV Songs LLC, BMI/RedOne Productions

BMiHouse Of Gaga Publishing, Inc BMVNII/’EDNIV

Pup Music, BMVUniversal Music i Z Songs, BMI

Apm Mus;c Inc ASCAP/Gifted Source Music,

ASCA g A Foxx Music, Inc . BMIFoxx King Enter

Ialnmem M/N8 Publishing, ASCAP/2 Tha Moon Pub-

lishing, BM/WB Music Corp.. ASCAP/2082 Music Pub-
shing. ASCAP/James . Brown. BMYBrandon R

Meianchon, ASCAP/EMI Biackwood Music, inc

EMOVPIeaSe Gméme My Publishing Inc.. BMI), HL/AWBM,
100

MANOS AL AIRE (Not Listed) LT 1

MAR AOENTRO (Mostly Sad Songs. ASCAP/WB Mus
Corp. ASCAF: LT 44

MARIPOSA MIA (vvanaiva La Musica, BMI/WB Music
Cop ASCAP/Submarinio Music Publishing, BMI} LT 32

MEET ME HALFWAY (will i.am Music, Inc BMUJeep-
ney MusiC. Inc , BMI/Tab Magnetic Pubii sfing,
BMyCheny River Music Co BMIHeadphone Junkie
Pubiisting, ASCAP/EMI Aprii Music Inc ASCAP/Broke.
Spoke And Gone Publishing, ASCAP/Frau Pink Music
ALWE/DU 58 . ASCAF/Our 315 Music, ASCAP).

ME GUSTA ME GUSTA (Not Listed) LT 36

M1 CAMA HUELE A T1 {Not Listed) 1T 7

MI COMPLEMENTO niversal Music - MGB onys
ASCAP/Garmex BMI) LT 33

MILLION BUCKS (Five 2 Fileen Publlishing. BM)/Reach
Global Songs, BMi/Swiz Bealz, SESAC/ InrversaI Tunes
SES%CéSongs Of Unwversal. Inc.. SESAC), HL/WI

MILLION DOLLAR BILL (Lellow Productions
ASCAPEMI Aptil Music Inc., ASCAP/Swizz Beatz,
SESAC/Universal Tunes, SESAC/Sougs Df Universal
Inc., SESAC/State One Music America BMIFSMGI,
MRO/L.Jckv Threw: Music Publishing, BMI), HL/WBM.

RBH 45

MISTER OFFICER Q:M Hills Music, BMi/Do Write
Music, LI C ASCAP/Year Of The Doy Music. ASCAP/Bi g
Yeliow Dog, |1 C. BMY/Darth Buddha Music. ASCAP) C.

MONEY TO BLOW (Money Mack Music, BMI/Your
Maney Publishing Inc., BMyWarner amerlane Publish-
Ing Corp., BMiYoung Drumma, ASCAP/WB Music

Com.. ASCAP/Live Write LLC BMI/EMI Blackwood
Music. InC., BMI). HLWBM. RBH 61

MOO LA MOD (Cotton City Music Publishing
BMI/Riverzar Music Publishing. BML/Weebie Writin
Music Publishing, BMNice hot Music Pubnshm%
EMI/I.aLuna Tunes, BMIAJim Femino Songs. SESAC) CS

MR. HIT DAT HOE (Rickey TremaynDHarr. BMMonire-
al LaKeith Lee, BMI/D. Ree, BMI) RBH 80

MY CHILD (Tribiajohn Music, BMI/) 4 1 Music, BMI/JRP
Music, BMI EMI Blackwood Music. Inc., BMDoxe
Music, ASCAP/EMI April Music fric.. ASCAPA Used To
Dance Publishing. ASCAP/Keiko India Publishing, BMI),
HL RBH 88

MY PARTNA DEM (Not Lisied) RBH 92

MY WAY TO YOU S EMI Blackwood Music, Inc., BM/Big
gassed Hitties, BMI/Bay Parkeway Music. BMI), HL, CS

N

NEEO YOU NOW (Warner-Tamerlane Publishing Corp
MI/DWH«-vOOd Music, BM/RADIOBULLETSPublish
, BMiHillary Dawn Songs, SESAC/Foray Music, Inc
S SAC/Year Of The Dog Music. ASCAP/Bi va Yeliow Dog.
LLOOBS’\?VDam Buddha Music. ASCAP). WBM. CS 15

1
NEVER SAY NEVER (L illle Bike Music, ASCAP/Lincoin &
Ollie Music. ASCAP/EMI April Music inc.
ASCAP, Mokos Music, BMi/Aaron Edwards Publishing
ASCAP) H100 34
NEW OIVIOE (Unwersal Music - Z Songs, BMI/Chesterc-
nazHJbllshm? BMUB1g Bad Mr. Hahn Music
BMI/Nondisclosure A reemem Music. BMVKenyi
Ubwgsm Musxc B I/Pancakey Cakes Music, BMI
Hi
NI ROSAS NIJUGUEIES Not Listed) LT 27
NPT MZE DEJES DE AMAR Jam Entertainment, nc BMY)

1
NG SURPRISE (Surface Pretty Deep Ugly Music
BMV/Universal Music - Careers, BMI/Anaesthetic Pub-
lishiny /\N SOCANarner Tame: lane Publishing Corp.,
BMWVarner Chappell. SOCAN/Sony/ATV Son sLLC
BMIBud AndJo Music, BMI}, HLAWBM, H100 30
NOVEMBER 18TH (Noi Listed) RBH 63
NUMBER ONE (R KeIIY Pubhshmg inc., BM/Universal
Music - Z Songs. BMI/Nazcaq Music, BMH District I
BMI/Songs Ot Universal, inc . BMIUniversai Musuc Cor-
E{omnon ASCAP/Kenokey Music. ASCAP), HLAWBM

LOVE LIVES ON (5 L’O%ngl

,_
=
.‘"

10086, R
OBSESSED (Rye Songs. BMI/Songs Of Universa Inc.
BMIZ2062 Musc Pubiishing, ASCAPME Mus ¢ Corp

SCAP/RZE Music Publishing, ASCAP/UmversaI Musm
Cnmoranon ASCAP), HL/WBM. H100 11 RBH 12

OH (Cardraygee Music Publishing, SESAC/Songs OfUni-
versal. Inc . SESAC/Novek Music, BMIMusica Demi
Alma, BMI). HLWBM., RBH 65

OH NO (Josepn’s Dream. SESAC/563 Music Publishing,
ASCAP/ShI Diggn' Music, ASCAP/UnIvevsaI Music -
MGB Songs, ASCAP), HLWI BH 86

THE ONE (Vary ) Blige Musuc ASCAP/Unwe(saI MCA,
ASCAP/Universal Music Corporation, ASCAP/EMI Black-
wood Music, Inc., BMYRodney Jerkins Productions.
BMi/Dat Damn Degn %MléLéve Wiite LLC, BMI).

HLAWBM, H100 73; RBH

ONE TIME So s Of Peer L. ASCAP/Mdrch 9th Pub-
l.sn|n$ Songs MIOSS Creations,

/Holy Cormn Music. ASCAP/Universal Music

Corporanon ASCAP/Tabulous Music. ASCAP/Hitco
South, ASCAP) H100 27

ONLY YOU CAN LOVE ME THIS WAY (Sony/ATV Songs
LLC. BM1 Sony/ATV Music UK, PRS/EMI Blackwood
Muswc‘1 nc BMI/Birds With Ears Music, BMI). HL. CS 5;

H100 45
ON THE OCEAN (John Riff Music, BMI) ABH1 18
OUTSIDE MY WINDOW (We're Going To Maui Music

BMIMulii-Songs. Inc., SESAC/AvaRu Music, Inc

SESAC/EMI April Music Inc , ASCAP/ Salerno Songs.

ASCAP/Mr_Caco Music, ASCAP) HL, CS 34
OVARIOS (Dwine Music, BMIY LT 42

p

PAPARAZZI {Stefany Germanotia p/k/a Lady Gaga.
:IMI/Cmy/A Songs LLC, Bii/House Of Gaga Publish-
I BMUGloJoe Music Inc., BMVJunebugalley.

PARTY IN THE U.S.A. (Kasz Money Publish 10,
ASCAP/Studio Beast Music, BMI/Warner-Tamerlane Pub-
shing Coip , BMVJessica Cornish Publishing Designee.
BMI) WEM H100 6

PLEASE DON'T LEAVE ME (Pini Inside F UI)II ,n
BMVEM! Blackwood Music, Inc.. BMIMara
STIM Kobalt Music Publishing America, Inc Abun’\

H100 36

THE P(ggn%’: I&GLL (EM‘I llkpnl BMMUSI/IIQ Inc. B

ASUA niversal, Ing. appy Whyte's
MI). HLWBM, RBH 26 4

POKER FACE (Stefani Germanotta /i/a deé/
BMUSony/ATV Songs LLC, BM!House Of Gaga Publish-
ing Inc, BMI/GIoJoe Music Inc . ByIRedOne Produc-
tions LLC. BM)), HL, H100 43

PRETTY WINGS (BenAmx Music, ASCAP/EMI April
Music Inc.. ASCAP. Sony/ATV Tunes
ASCAPMuszewell, ASCAP}, HL H100

PURSUIT OF HAPPINESS (NIGHTMARN( (EIs:u Baby
Boy Publishi ng ASCAP/Evan Mast, BMifMike Stroud
ASCAPYH100 59

Q

QUIEN ES USTED? (Pacitic Laiin Copyright Inc
ASCAP/Universal-Musica Unica Publishing, BM1) 17 35

RADIO WAVES (Tiltawhirl Music. BM/Carrival Mus.
Group BMINTAC Music, BMI) CS 36
REAL AS IT GETS (EMI April Music Inc., ASCAP/Carter
Bo Publifing. ASCAP/EMI Blackwood Musrr tnc.
BMINoung Jeezy Music lnc., BMI/So Inkredibles LLC
SESAC/Irocnasty Music, BMIKobatt Music HJDIIShmg
agwensca Inc.. ASCAP/Motlings Music. ASCAP). HL.
H

1
RECUERDAME (Emi Musical SA. de CV) LT9
RED LIGHT {Crosstown Uptown Music, ASCAP/Kabait
Music Pubhishing America. inc., ASCAP/Crosstown
Downtovn Songs, BMI/Songs 0f Kobalt Music Publish
iny America, InC.. BM/Karles Music, ASCAP) CS 19
REGRET (Tank 1176 Music, ASCAP/Black Fountain Pub-
lishing, ASCAP/EM) Apr! Music Inc ASCAP/K
Ste nens Music, ASCAP/Jonnie Law Music Inc.
I/Sony/ATV Songs LLC. BMI/LeToya Music Hthsh
q, ASCAP/Songsdronnie. ASCAP/Doverland
MII;IC ASCAP/Ludacris Worldwide HJbeshmg |nc
ASCAP), HI, RBH 17
REPLAY (Jonathan Rotem Music, BMI/Sony/ATV Sangs
. BMI/Yagga Publishing. ASCAP/Ar! For Art's Sake
Mus:c ASCAP/Eyes Above Water Music,
ASCAP/BHeightsmusic, ASCAP/Sony/ATV Tunes LLC
ASCAP/Jason Desrouleaur. ASCAP/ving Music, inC.
BMUTNT Music Publishing, ASCAP/Universal Music
Corporation, ASCAP} HL/WBM. H100 68
ROCKIN’ THE BEER GUT (Butterboy Music. BMI) CS31
RUNAWAY (Hale And Purchase Music, ASCAP/R
Music ASCAPHouse Of SIKAesomc Musm ASCAP, id
In The Komer. ASCAF? WBM.CS 14 H
RUN THIS TOWN (EMI Agril Music Inc. ASCAP/CarIer
Boys Publishing ASCAP/PIeaseGImme Publishing
Inc., BMVEM! E Iackwood Music. Inc., BMVN
Muauc BMI/Chrysalis Music Hthsmng ASCAP/AnnarhI
Music LLC. BM(Eikonaxos & Athanasios Alatas, BMI),
HL, H1002; RBH 5
S

Sé\RA SMILE (Unichappell Music, Inc.. BMI), WBM. CS

SAY BOW {Empowered To Prosper, ASCAP/PMHI Mu
ASCAP/PeeWee And Dem Publishing. BMU/Croomstacu
lar Music BMVB(zzyBo Publishing, BML/1st Name Last
Name Music BMI) R Hy

SAY HEY {I LOVE YOU) {Franticsoulutions, ASCAP/Uni
versal Musig COv oration, ASCAP/C-Ya Later Sounds.
BMI). HLAVBM. H100 24

SE NOS MURIO EL AMOR (Seg-Son Music. Inc . BMI)

1734

SENTIMIENTOS DE CARTON (Not Listed) T 43

SEXY CHICK (Shapiro, Bernstein & Co . Inc.. ASCAP/Ed
tions Square Rivoli Publishing, ASCAP/Sony/ATV Har-
mony, ASCAP/B]}'eIaII Producnons Inc. ASCAP/Sony/ATV
Songs LLC, BMY/Piano Songs. BMI/Talpa, BVASira
Emplre Music. BM{Dipui', S.r.1.), HL, H100 55

SHE WOLF {The Caramel House Music. BMVEnsign
Music Corporation, BMI/Rodeoman Music. ASC, /EMI
Aptil Music Inc.. ASCAP/Ediciones Musicales Clippers.

/Warmer Chappell Music Spain S.A., SGAE/Amalfi

Co%soI :vgjsl BMI/Chrysafis Songs BMI) HL/WBM,

SKINNY OIPPIN’ (Spnnghsh Music, ASCAP/DaEhII
Music, ASCAP/Bug Music. ASCAP) CS 5
SLOW DANCE Keriokey Music, ASK CAPfUniversal Music
Corporation. ASCAP/Tennman Tunes, ASCAP/Universal
Music - 2 Tunes LLC , ASCAP/Millennium Kid Music
Pubiishin ,ASCAF/RoyaI Court Music Publishing.
ASCAPWB Music Co’uJ ASCAP/Nomng 0Oale Songs
IncASCAP), HLWBI
SMALL TOWN USA (Wes! Morame Music ASCAP/Welk
Musie ASCAPZLichelle Music Company, ASCAP/WB
Music Corp., ASCAP Universal Music - Z Sngs,
BMI/West Bay St. Music. BMU/2820 Music LL
BMI/Watwedoiz Music. BMI). HLAWBM, CS 1, H100 53
SMILE (Wamer Tameriane Publishing Corp., BMUGaje
Music. BMUMusic Of Combustion. BMYBug Music
Incou orated. BMY/Son N?SOIWmdswepl Pacific
/Bless The Bikini BMUITX Music, BMI/Mead
8reen Music Company, ASCAP/VandeIcg Publishing,
AP/EMI Christian Music Group, ASCAP), HLAWB!

SOBEAUTIFUL & ulchild, ASCAP/Universal Music Cor-
ration, ASC) A /Lakam oie. ASCAP/EM! April Music
Inc.. ASCAP) R
SOONER OR LATER (I m Slill With The Band Music
BMVWameermerIane HJbIrshm%A orp.. BM/Sony/ATV
Tunes LLC, ASCAP/Tone Ranger Music, ASCAP/Raylene
Music, ASCAP/BPJ Adaunistration, ASCAP) HLWBEM,

S 54

SOUNOS LIKE LIFE TO ME (EMI 2011l Music Inc
ASCAP/Pittshurg Landin Songs ASCAP/Warner-Tamer-
lane Publishing Corp.. BMiimmokalee Music.
BMUDashil Music. BMI), HLWBM, CS 13: H100 91

SOUTHERN VOICE (Sory/ATV Songs LLC, BMI/Tomdou
glasmusic, BMiLove Monkey Music, BMI), HL, CS 35

STARSTRUKK (Master Falcon Music, BM)) H10085

STRONGER (My Diet Starts Tomorrow, BM|/Songs Of
Universal, Inc., BMI/2412 Sangs LLC, BMY/Dat Bamn
Dean, BMy/Cuiture Beyond Ur Experience Pubi WHEL
BMV1110 Entertainment, ASCA /Sony/ATV Tunes [LC,
ASCAP/Hit-Boy Music. BMI/U Can't Teach Bien The
Shhh, BMMary J. Blige Music, ASCAP/Universal Music
Corp., ASCAP), HL/WEM. RBH 98

STUCK (Sixteen Stars Music, BMi/Frank Myers Music.,
BMI Mike A(ju&bsl\g%svc BMV/House Of Moraine MusiC

SUCUESSFUL (Warner-Tamerlane Publishing Corp.
BMYLive Wrte LLC, BMVEMI Blackwood Music, Inc.
BMUApnI's Boy Muzik. BMVYoung Money Publishing
Inc., BMI}. HLAWBM. H100 17:REH 3

SUFRE (Universal Music - Careers. BM{/Warner-Tamer
lane Publistung Corp.. BMI) LT 11

SUMMER NIGHTS (Suny: v Cross Keys Music Pub
histung ASCAP/Stage Three Son ]gh AP/Brett James
Comnelius Music, ASCAP/Stage Three Music Inc.
BMI/Crosstown Uptown Musi¢. ASCAP/Kobalt Music
Publishing America. Inc., ASCAP), HL, H100 82

SU VENENO {Preium Latin Publishing, ASCAP ]

SWEAT IT OUT (2082 Music Publishing, ASCAP/WB
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Music Corp. bLAP/bon(_iS of Peer BMIMarch 9ih
Publishing ASCAP), WBN
SWEET DREAMS (5-Day Publ mr ASACP/EM! Apr
Music Inc_ ASCAP, Jimipub. BMI Blackwood Music.
inc BMVBIow The Speakers, ASCAP/Sany/ATV Musi
UK, PRS/Rico Love s'm ARapp SESAC/Foray
Mu: _'“

T
TE IRA MEJOR SIN MI (Juliariia Musical, ASCAF
TE VES FATAL (Noi L isied

THAT'S HOW COUNTRY BOYS ROLL

g ralior CAI Off My Rocker Music. A P/EMI
I; tcher Music
BMI/Bret uunc, ML, ASCAP/Words & Mus
\Qr AD\ HL/\ CS 43
THAT THANG (OMG & Song AliJody Stevens

Music Bk Sungs Of One Music Gn,u SES
Dance Fublishig SESAC) WBM CS 47

THERE GOES MY BABY (1o - Kid Mus
BMI Sory ATV Songs LLL BMIFAZE 2 Musi
BMV/Southem Couniry Boy ASCAP/Boobie & DJ Songs
BMIWarner-Tameriane Fubitshing Corp., BMI Clarence
Allen, ASC’\P/MJ%weIﬁh BMI). HLAWBM. RBH 44

THINKI[I'ABOUT U (Rico Love Is Stll A Rappe
SESAC/Foray Music inc.. SESAG/EMI Combine Music,
SESAC/Trac-N-Field Entertamment LLC ASCAP/Notting
Dale Songs inc., ASCAP/Universal Music Corporation
ASCAP/T Fralemwly Mu IC Group, BMUNumbers Don't
Lie, BM), HLAVBM, RBH 68

THIS TIME ¢ Jon RIH Mquc BMI) RBH 78

THROW IT IN THE BAG (EMI ApnI Music Inc., ASCAP
Brasco Music ASCAP/Songs Of Peer Lid .
ASCAPMarch 9th Publishing. ASCAR/2082 Music Pub
ﬂshmg gASCAP/WB Music Corp.. ASCAP), HL/WBM

TIE ME DOWN (New Buyz Publishing LLC, BMVGenuine
Onginal, BMI) RB

TIPSY IN OIS CLUB [ )Hmond Blue Smith Publbnmg
BMIMusic Royale Publishing, BMYThe Nicke! Publish
gl:] IBI\hAVBIeu Carrot DIamond Pubhishing. BMY/BlueStar

Dlish

TOEANtég FON 0 (Sony/A’V Discos Music Pubiishing
LL{. ASCAP

TODAY (Foray Musu, Inc.. SESAC/Send Me The Checks
Music, SESAC/Songs For Moi. BMUO;bison Music. LLC
BMI/EverGreen Cogyrigh:s, l3MI&L

TOES (Weimerhound Music, BMI/LIl' Oub Music
BMI/Angefika Music, BMi/Brighter Shade, BM/Bug
Music. Incorporated. BMURoadie Odie. BMI) CSc H100

TRICK'N (By Way Of 2118 Publishing, LLC. ASCAP/Mar
quez Hurchinson, ASCAP/Braelon McMulien
ASCAPMNa MpI};yPub Music. BMIAniversal Music -

Songs. BMI/Ahmad Tayz Music, ASCAP/Universat Mo Sic
Corporarion, ASCAP/Veracity Music Publishing, ASCAP)
HL/WBM, RBH 42

TROUBLE (Dante Jackson. ASCAP/Dat 2 Dat Music,
ASCAP/Sony/ATV Tunes LLC, ASCAP/Ramir Vicent
ASCAP; Ga%am Publishing ASCAP/2 Till £nterprises.
LLC, ASCAP/Bug Music, ASCAP). HL, RBH 67

TRUST (She Wiole |1 ASCAP/UmversaI Music - MGB
Songs, ASCAP/China While Productions, Inc.. BMI/Daja-

wslolife, ASCAP), HL/WBM, H100 89. RBH 8

THE TRUTH (Stage Three Songs. ASCAP/Brett James

Cmm-uus MI'Slc ASCAP/Reynsong Publishing Corp

TRV IT OUTéNOI Listed) RBH 60
TU DEFECTO (Not Lisied) LT 24

U

UNDER {Tark 1176 Music, ASCAP/Black Fountain Puty
lishing, ASCAP/Antonio Dixon's Muzik, ASCAP/EMI Apr
Music Inc., ASCAP/! Inmng (ate Sengs tnc.
ASCAP/Lonnalisfic Hitz, ASCAP/Sangsdronnie
ASCAP/Doverland 301 Music, ASCAP/Thailand Music
ASCAP/K. Stephens Music. ASCAP/Warner-Tameriane
E.IMblhsm Cor, BM[SII Jlnumka Publishing,

UPRISING Wamer—TamerIanePubI shing Corp., BMI).
WBM, H 100 37

UP TO HIM (Finch Valiey Music. BMV/State One Copy

tights America, SESAC/The Bi Egsqer The{
SAC/Cherry Lane Music, SESAC). CLMAWBM, CS 59

USE SOMEBODY (Marina Sireel Music. ASCAP/Songs
0 Combustion Music, ASCAP/Music Of Windswept.
ASCAP/Followil! Music. ASCAP/McFearless Music.
BMUBug Music. incorporated, BMU/Coffee, Tea or Me
Publishing, BMI} H100 9

w

WAKING UP IN VEGAS (When I'm Richl You |l Be My
Bitch, ASCAPAWB Music Corp , ASCAP/Desmundo
wgs"xﬂn ASCAP Andreas Carisson Pubfishing AB, STIM),

WALK WIT A DIP (Steve Morgan Music Publishing,
BMVTKO Body Shot Music. BMl/Bartenderz, BMI) RBH

WASTED (Simone's Daddy Music, ASCAP/EMI April
Music Inc.. ASCAP/Radric Davis Music Group,
HASCAP/FIrSI N" Gold Publishing, BM). HL, H100 54

WE BE STEAOY MOBBIN' (Not L isted! BH 76
WELCOME TO THE FUTURE (House Gayle
MI Ao\.AP/bIg Loud Bucks, BMI), WBM. C: é’

WETTE "I(IEMUNG YOU DAQDY) (Staying Hl/gg Music,
ASCAP! gendary Traxstev Music. AS! e-
bridge, ASCAP), WBM, Rl

WE WEREN'T BORN TO FOLLOW (umversal PolyGram
International Publishing. ASCAP/Bon Jovi Publishing

CAP/Sony/ \TV Tunes LLC ASCAP/Aggresswe usic.
ASCAP) HL/WBM

WHATCHA SAY (BHe /?msmusm ASCAP/Eyes Above
Waler Music, ASCAP/Imagem Songs Ltd.. ASCAP/Jason
Desrouleaus, ASCAP/AImo Music Corp., ASCAP/Iving
Music, Inc BM'J

WHAT I'VE BEE WAITING FOR {Brian McKnight Mus
LLC, ASCAP) RBH 56

WHAT YOU DO (EMI April Music Inc , ASCAP/Strauss

0., LLC ASCAP/Norma Harris Music Publishing,
ASCAPTJhuck Harmony's House Publishing,
ASCAP/Universal Music - 7 Sangs. BMi/Pen In The
Ground Puplishing, ASCAR), Hi/WBM. RBH 64

WHITE LIAR (Sony/ATV Tree Publishing Company,
BMI/Pink Dog Publishing, BMU/Tiltawhirt Music
EI\AI/PCam_}mI Music Group. BM/Biuewater Music. BMI)

WHY DON'T WE JUST DANCE (Sony/ATV Tree Publish-
ing Company. BM|/Beavertime Tunes, BMYCrosstown
Uptown Music. ASCAP/Kobalt Music Publishing Ameri
ca. Inc., ASCAP/Grey Ink Music, ASCAP), HL,(?

WHY THEY JDCK (V2 Caddy Publishing AC"‘AP/Hea
Bank Producton HJbIIRhqu BMURon Berg HJbIlsnlng
BMVTrill Wil Publishing, A CAP/ReadApmhhshmg
ASCAP/Bank Breaka Pubiishing. ASCAP) RBH 99

Y

YA ES MUY TARDE (RCP Publishing. ASCAP) LT 10
Y AHORA QUE? (Not Listed) LT 30

YA TE OLVIOE (Sony/ATV Discog Music Publishing LLC,
ASCAP/EMI Apm Music Inc., ASCAP/WB Music Corp.

ASCAPEIJ
YESTERDAY Not Lis: edg RBH 96
YOU BELONG WITH M {Sony/ATV Tree Hthshlng
Co , BMTaylor Swilt Music, BMPotting Shed
£ SAC/Bartsara Ortison World Publishing,
SESAC/ICG BMI) HL. K100 4
YOUNG FOREVER (EMI April Music inc., ASCAP/Carter
Boys Publishing. ASCAP/Please Gimme My Publishing
Inc.. BMVEM! Blackwood Music, Inc., BMI/Budde Songs
inc., BV}, HL, H100 41
YOU'RE A JERK (New Boyz Publishing LLC, BMV/Primary
Wave Emblem. ASCAP/Teayor Music. BMI) H100 69;

RBH 50
YOU'RENOT MY GIRL (NextSelection Publishing,
ASCAP) RBH

CHARTS LEGEND on Page 67

gs) and
c Dist.. Chart, Position

'y Sangs), H100 (The Billboard Hot 100); LT (Hot Latin Son:
TITLE (Publisher - Licensing Org.) Sheet Musi

Chart Codes: CS (Hot Countr
RBH (Hot R&B/Hip-Hop Sonys)
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RECORD COMPANIES: E1 Entertainment promotes Laura
Lombardi to director of retail marketing for E1 Music and
Charles Book to director of international sales and licensing.
Lombardi was manager at E1 Entertainment, and Book was
manager of export sales.

PUBLISHING: BMI’s board of directors re-elects Jack Sander
chairman, Cecil Walker presiding director and Virginia Hub-
bard Morris, G. Neil Smith, N. John Douglas, Kenneth Elkins
and Mark Pedowitz members of the board. Sander is the for-
mer vice chairman of Belo Corp., Walker is the former chair-
man/CEO of Gannett Broadcasting, Hubbard Morris is pres-
ident of Hubbard Radio and VP of Hubbard Broadcasting,
Smith is president of GNS Media, Douglas.is president/CEO
of AIM Broadcasting, Elkins is president/CEO of Pulitzer
Broadcasting, and Pedowitz is senior adviser to the office of
the co-chairman at Disney-ABC Television Group.

ASCAP appoints Sue Drew VP of membership for
pop/rock. She previously worked as an independent A&R
consulitant for various labels and artists.

LOMBARDI

DIGITAL: The music video and entertainment service Vevo
names David Kohl executive VP of sales and customer oper-
ations. He was head of sales and publishing at Nokia Interac-
tive Advertising.

RETAIL: The entertainment media wholesaler Super D names
Brian Wofford VP of e-commerce and Mary Flynnsales man-
ager of DVDs. Wofford was VP of e-commerce at AEC, and
Flynn was director of sales for the Western region at Allumi-
nation FilmWorks.

RELATED FIELDS: Syndication One appoints Yolanda Starks
White executive director of multimedia marketing. She was
executive producer of “The Ride With Doug and DeDe” and
“The Michael Baisden Show” for ABC Radio.

—Edited by Mitchell Peters
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Madison Square Garden

Entertainment president Jay Marciano
(right) presented Jay-Z with a commemorative
plaque in celebration of his sold-out concert Sept. 11
at New York’s Madison Square Garden benefiting the New
York Police and Fire Widows' and Children’s Benefit Fund.
PHOTO: COURTESY OF AvI GERVER FOR MADISON SQUARE GARDEN

Cd

Counting

Crows' Adam

Duritz (left) took

time to speak to
Billboard.com news

editor David Prince
during the New York stop
of the band's Traveling
Circus and Medicine Show
with Michael Franti &
Spearhead and Augustana.

ALLMAN: STEVE THORNE/REDFERNS/GETTY IMAGES

WORKS

AIMP MEMBERS TO EDUCATE LOS ANGELES
CLASSROOMS

The Assn. of Independent Music Publishers has recruited
some of its members to speak with eighth grade classrooms
at Bret Harte Preparatory Middle School Sept. 29 in Los
Angeles about the importance of copyright preservation
and career opportunities in the music business.

The event will launch the Operation Hope’s Five Million
Kids program, which is designed to encourage students to
stay in school. AIMP’s team of volunteer instructors will
include Quincy Jones, Black Eyed Peas manager Ben Gross
and Troy Carter, Coalition Media Group founder/CEO and
Lady GaGa’s manager. Additional speakers will include
representatives from Universal Music Group, Disney, the
Recording Academy and 20th Century Fox.

The volunteers from those companies will visit approx-
imately 20 classrooms, reaching about 600 students, ac-
cording to AIMP executive director Kasaan Steigen. “It’s
about role models,” she says. “That’s what we’re doing
on this day; giving students real people in their class-
rooms who can show them ways that school can be rele-
vant.” Operation Hope volunteers will also speak to
approximately 700 other students about financial literary
training. —Miichell Peters

AC/DC hangs
backstage Aug. 22 at
Canad Inns Stadium in
Winnipeg, Canada, after
playing to a sold-out crowd of
44,000. From left: AC/DC's
Malcolm Young, Winnipeg Blue
Bombers/Canad Inns Stadium VP
of facility and event operations
Shirlee Preteau, AC/DC's Angus
Young, Winnipeg Blue Bombers/
Canad Inns Stadium president/CEO
Lyle Bauer, AC/DC’s Ciiff Williams and
Brian Johnson (in front), True North
Sports & Entertainment senior VP/MTS
Center GM Kevin Donnelly and AC/DC's
Phil Rudd. PHOTO: COURTESY OF DAN HARPER

L 'NSiDE TRACK
| JUST GETTING FIRED UP

“Our fans are definitely ready for new
music,” says Honeytribe frontman
Devon Allman, whose first album,
“Torch,” is now more than 3 years old.
And he intends to give them some
fresh material in 2010.

Allman plans to start recording his
next effort, “Space Age Biues,” Jan. 2
at Ardent Studios in Memphis, where
he also made “Torch.” “I'm really ex-
cited about it,” says the St. Charles,
Mo.-based Allman, whose father is
Gregg Allman. “The band has done
over 1,000 shows since ‘Torch’ came
out. The band was definitely initsin-
fancy when we recorded ‘Torch.
know we’re capable of so much more
in the studio.

“And this time we have about twice
as much time; | think we did ‘Torch’
in 12 days and mixed it in five. This
one we’re gonna have 30 days.”

Allman and Honeytribe have been
road-tasting songs for the album, in-
cluding such tracks as “Salvation,”
“Take Me to the Bridge,” “I’'m Ready”
and “Endless Diamond.” “They come
from the same place as [“Torch”], but
they’r2 definitely a lot more artistic
and feel-based,” Aliman says.

“l think the second record of any-
body’s career is what establishes
them,” he adds. “Anyone gets a debut.
The second one, | think, determines
whett er you’re gonna stay or go away.
This is the one you go for broke on.”

OCTOBER 3, 2009
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The United
Negro College Fund
recently held a gala
at the Pasadena (Calif.)
Civic Auditorium in tribute
to Lionel Richie for his work
with the organization. In
attendance were Motown
founder Berry Gordy (right)
and Upfront Megatainment
Alice in CEO Devyne Stephens. pHoro:
Chains co-  COURTESY OF RONALD BYRD/
founder/lead EGENDARY PHOTOGRAPHS

quitarist Jerry

Cantrell (center) rides

high during a Nashville

visit with SESAC senior VP

of strategic development/
distribution and research
operations Hunter Williams

(left) and associate VP of writer/
publisher relations Tim Fink. Alice
in Chains' new album "Black Gives
Way to Blue” is due Sept. 29, and
the band is currently on a worldwide
tour. PHOTO: COURTESY OF ED RODE

s 100 000%

Kenny Chesney (center)
and Plan!t Now co-founder/executive
lirector Donna Lee (left) accept a check for
funds raised for Plan!t Now from Hard Rock
International president/CEQ Hamish Dodds before
Chesney performed Sept. 15 at Hard Rock Cafe
New York for Hard Rock's 2009 Ambassadors of Rock

tour. PHOTO: COURTESY OF HARD ROCK/STUART RAMSON

From left:

Universal Republic

Records president/CEQ

Monte Lipman, Taylor

Swift, Owl City’s Adam

Young and Universal

Republic Records co-presi-
dent/COO Avery Llpman at
Owl City's recent sold-out show
at New York's Bowery Baliroom,

Perez Hilton (right)
with singer Little
Boots at the opening
night of the Perez
Hilton Presents tour
Sept. 10 in Atlanta.
PHOTO: COURTESY OF

HAL HOROWITZ
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KISS will have M&M'S® Dark Chocolate backstage gn their tour this fall.
‘Pick up a bag and find your fpn/sidé;at"mms.com.
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combined attendance combined gross
highast concent atlendances ] ; ree ‘. highest ing concerts
in venue history 4 h%
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two record-setting, sold out performances at Citizens Bank Park
'W“ E‘Pl\“iﬂi*i A (Llve naTior)
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