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Specialized Wealth Management for the Music Industry

At SunTrust, we’ve spent more than 20 years helping music industry professionals make the most of their success. Our dedicated
financial advisors can help you manage your cash flow, monetize your assets, and create a plan designed to provide continued
financial stability. For more information, call Thomas Carroll, Senior Vice President, Sports and Entertainment Specialty Group,
SunTrust Investment Services, Inc., at 404.724.3477 or visit suntrust.com/talent.

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management Live Solid. Bank Solid."

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured - Are not Bank Guaranteed - May Lose Value

Thomas Carroll is Senior Vice President, SunTrust Investment Services, Inc.. and Managing Director of SunTrust’'s Sports and Entertainment Specialty Group

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc.. and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. Securities, brokerage
services, insurance (including annuities and certain life insurance products) and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC-registered investment adviser and broker/dealer
and a member of FINRA and SIPC. Other insurance products and services are offered by SunTrust Insurance Services, Inc., a licensed insurance agency

52009 SunTrust Banks, Inc. SunTrust is a federally registered service mark of SunTrust Banks, inc. Live Solid. Bank Solid. is a service mark of SunTrust Banks, Inc.
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TicketMonster?

A Possible Live Nation-Ticketmaster Merger Could Hurt The Music Business

BY DON VACCARO

The potential merger talks between Live
Nation and Ticketmaster, which came to
light recently in the Wall Street Journal,
may make good business sense for the
companies involved. But it’s bad for every-
one else in the industry: venues, artists,
managers, agents, promoters and fans.
I don’t think the deal can be com-
pleted. With a new sheriff in Washing-
ton, D.C., a merger that is so bad for
everyone involved in and affected by live
entertainment—a business that touches
somany of us on a consistently positive
basis—won't be allowed to happen.
Who will hurt by this deal? I think the
better question is, who won't be?

Venues: Venues top the list of industry
players that would suffer in such a
merger. SMG’s recent move to switch
its ticketing operations from Ticketmas-
ter to Live Nation created real bitterness
at Ticketmaster, causing then-CEO Sean
Moriarity to issue a statement insinuat-
ing that his company might enter the
venue management business if SMG
followed through with its plans. The
message was clear: If you play in my
sandbox, I'll look for ways to hurt you.

1fa merger goes through, it would be
even easier to find new ways. Not only
could venues lose revenue sharing funds
from ticket service charges, they could
face restrictions on the companies they
could partner with. Perhaps worst of all,

BILLBOARD.COM
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VACCARO

venues would have to balance their need
to book the right entertainment at the
right price with the risk of alienating a
concert giant and thus losing shows that
could have played the building.

Artists, managers, agents: The pro-
posed merger could restrict the oppor-
tunities of artists who aren’t part of the
combined entity to play at the venues
served by Ticketmaster and those run
by Live Nation. Managers and agents
would also lose their ability to work with
their clients as well as they had before
the merger. Could certain marketing op-
portunities be reserved for clients of

o ot e ot

Front Line, the management company
owned by Ticketmaster? What about the
best on-sale dates or set times?

Promoters: Promoters and other tick-
eting companies would obviously have
a hard time competing against such a
dominant entity.

Fans—and the Boss: [fso much of live
entertainment is controlled by one com-
pany, it's inevitable that ticket prices
will rise. So will service fees. Ultimately
tickets could go directly to the second-
ary market.

That’s why Bruce Springsteen and his
manager, Jon Landau, wrote a letter to
fans that came out against the merger.
Other artists and event producers will
jump on the bandwagon with similar
statements. Artists will vent their frustra-
tions with the tanking economy, but their
anger will focus on the possible merger.
With consumers hurting and Wall Street
greed fresh in the minds of Americans,
the negative reaction will have legs.

Whether you're in the music business
or just a fan of live entertainment, the
specter of a live entertainment super
power should frighten you. voe

Don Vaccaro is founder/CEO of
TicketNetwork.com, an online ticket
exchange. He has more than 25 years of
experience in the secondary ticket
market, including a decade in industry-
related software development.
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>>>BRUCE
BLASTS
TICKETMASTER
Bruce Springsteen
and his manager Jon
Landau blasted
Ticketmaster for
redirecting
customers
attempting to buy
Springsteen tickets
to its secondary
ticketing site,
TicketsNow, “even
when other seats
remained available
at face value,” said a
letter posted on
brucespringsteen
.net. “We condemn
this practice.”
Ticketmaster CEQ
Irving Azoff
responded with a
letter of apology to
Springsteen, Landau
and their team and
admitted the
situation could have
been better
handled.

>>>WMG
RESULTS
BETTER THAN
EXPECTED
Warner Music Group
posted a net profit
for its fiscal first
quarter of $23 million
compared with loss
of $16 million a year
earlier, beating
expectations. The
company gained $36
million on its equity
investment sale of its
stake in Front Line
Management.
Additionally, revenue
dropped 11% to $878
million even though
digital sales rose 20%
to $171 million.

>>>REPORT:
ECHOSTAR
AMASSES
SIRIUS XM
DEBT

Charles Ergen’s
EchoStar has quietly
accumulated a
substantial portion of
Sirius XM Satellite
Radio’s maturing
debt, the Wall Street
Journal reports,
citing people familiar
with the matter.
Ergen, who controls a
satellite TV empire
around Dish Network
and EchoStar,
recently acquired
part of a $300 million
tranche of Sirius debt
that matures Feb. 17,
according to the
Journal.

ROYALTY REDUX

f they said “speak now or

forever hold your peace”

before corporate mergers,

the sight of Live Nation

and Ticketmaster Enter-
tainment standing at the altar
would surely draw a chorus of
colorful commentary—not all
of it printable.

Atatime when live entertain-
ment remains one of the health-
iest sectors of the troubled music
business, Live Nation and Tick-
etmaster together would control
the majority of box-office dol-
lars, the myriad revenue oppor-
tunities that come from concert
ticketing and the unlimited e-
commerce that the fan-ticket
connection brings to live music.

But while an announcement
on a potential merger seems
imminent, consummating this
union won'’t be easy. The two
music industry giants would
have to get regulatory approval,
not to mention the consent of
their respective boards.

Perhaps the most vehement
opposition would come from
Live Nation competitor and live
entertainment power player An-
schutz Entertainment Group,
the parent of AEG Live. AEG,
owned by Denver business titan
Philip Anschutz, is diverseand
deep-pocketed. And sources tell
Billboard that Ticketmaster had
been in negotiations to acquire
a significant portion of AEG as

WALK ON

STAGE FRIGHT

TOURING BY RAY WADDELL

GRIDIRON GLORY

GIANT STEP

A Live Nation-Ticketmaster Combo Portends Big Changes

recently as last week.

The news about a potential
Live Nation-Ticketmaster deal
broke shortly after the Ticket-
master-AEG talks fell apart.
“There’s a billionaire in Den-
ver that’s not very happy this
morning,” a source familiar
with the situation told Billboard
the day after the first news re-
ports emerged about the Live
Nation-Ticketmaster talks.

AEG reps declined to com-
ment. Likewise, Live Nation
and Ticketmaster have re-
mained mum.

Another challenge could
come from German business-
man Klaus-Peter Schulenberg,
executive board chairman at
CTS Eventim, Live Nation’s part-
ner inlaunching its own global
ticketing company. Under a 10-
year contract that just went into
effect, CTS provides Live Nation
ticketing services in North
America and Europe.

CTS executives can’t be
happy to hear that longtime
rival Ticketmaster might be
joining forces with Live Nation.
And insiders doubt Ticketmas-
ter and CTS could mesh, so
CTS would have to be reckoned

Live attractions: THE
=AGLES (above) and JAY-Z

with. Schulenberg couldn’t be
reached for comment.

In addition to their formida-
ble might in the live music
business, Live Nation and Tick-
etmaster also boast other key as-
sets in their vertically integrated
operations. Consider their artist
rosters. Live Nation has forged
long-term multirights deals with
Madonna, U2, Nickelback,
Shakira, Jay-Z and the Jonas
Brothers. The Front Line divi-
sion of Ticketmaster Entertain-
ment has ties with some 200
clients, including the Eagles,

www americanradiohistorv.com

Aerosmith, Jimmy Buffett, Kid
Rock, Neil Diamond and Guns
N’ Roses. Front Line helped
Ticketmaster compete with Live
Nation on the artist relationship
front. Together, they’ll have no
rival in that regard.

Some artists, particularly es-
tablished acts, could benefit
greatly in maximizing the syner-
gies of a Live Nation Ticketmas-
ter, which could also be strongly
positioned to expose developing
acts. And artists not interested
in being part of such a corporate
behemoth would still find plenty
of creative and influential bou-
tique managers who'd tout their
independence to clients.

A combined Live Nation-Tick-
etmaster entity would also con-
trol a huge customer database.
The marketing efficiencies
would be enormous, as would
the value to sponsors. How they
would use this information and
who they would allow to access
it are key questions.

With one company instead
of two, Front Line would be less
likely to pressure Live Nation

REMIX, REFORM

for touring guarantees that
make ticket-sale profit margins
razor thin. With their combined
efforts, ancillary revenue from
ticketing lessens the impor

tance of revenue from straight
ticket sales.

Where does all this leave
other players in the music busi-
ness? Potentially marginalized.

With live music already the
most reliable income stream
for most artists, record labels
would wield even less power
and would assume more lim-
ited roles as distributors and
to a lesser extent, marketers.

Independent promoters
have to be worried that they
could be on the outside looking
in and, like AEG, would prob-
ably do anything in their power
to keep this nierger from hap-
pening, including appealing to
the U.S. Department of Justice
on antitrust grounds. Venues
could lose any leverage they had
when two giants competed for
their business.

Anxiety is probably also run-
ning high at secondary-market
sellers like StubHub. A dynam
ically priced house could
become the norm, with the pri-
mary stakeholders controlling
the stakes and others poten-
tially muscled out.

b- MOBILE: For 24/7 news and analysis on your cell phone
.DIZ or mobile device, go to: mobile.billboard.biz.
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>>>LIVE NATION
LINES UP
PARTNERSHIPS
Live Nation and CBS
Radio have entered a
multiyear agreement to
produce select radio-
sponsored concerts at
more than 110 Live
Nation venues across
North America. As part
of the deal, Live Nation
and CBS Radio will
partner to develop new
live music events.
Additionally, Live Nation
has signed a new deal
with Starwood Hotels &
Resorts. The deai
includes Live Nation
delivering “unique live
music experiences” for
Starwood preferred
guests and Starwood
becoming the official
hotel partner for select
Live Nation venues.

>>>EFF MOUNTS
FIGHT OVER
YOUTUBE
TAKEDOWNS

The Electronic Frontier
Foundation is offering to
represent YouTube users
who wish to fight back
when their videos are
removed from the user-
generated video service
at the request of media
companies, including
record labels. On its Web
site, the group rails
against what it calls the
frivolous use of
takedown notices on
YouTube of videos that it
feels are protected by
fair use. It specifically
targets Warner Music
Group, which recently
asked YouTube to
remove its music videos
from the service.

>>>0NLINE
REBIRTH FOR
WOOLWORTHS
Woolworths, the 100-
year-old retailer that
collapsed last month,
will be reborn as an
online store after its
brand name was bought
by Shop Direct, Britain’s
biggest home-shopping
retailer. Shop Direct says
it had also bought
Woolworths’ Ladybird
children’s clothing
brand. Financial terms of
the deal weren’t
disclosed. Woolworths
went into administration,
a form of creditor
protection, in November.
It closed the last of its
800-plus stores in
January after it couldn’t
find a buyer.

Iy {Bl BY ANTONY BRUNO

Countdown To Clarit

Internet Radio Royalty
Rate Talks Near
Deadline

After nearly two years of acrimony and
uncertainty, the Internet radio business
appears close to resolving a protracted
royalty dispute with SoundExchange.

Under legislation passed by Congress
last year, online radio stations and
SoundExchange have until Feb. 15 to ne-
gotiate a compromise on statutory roy-
alty rate increases for the 2006-10 rate
period. The lack of clarity on the issue
has made it difficult for existing players
and potential newcomers to calculate the
cost of running an online radio business.

InMarch 2007, the U.S. Copyright Roy-
alty Board {CRB) approved sharp increases
in the statutory royalty rates paid by web-
casters to strearn songs. That triggered
complaints among Web radio operators
that the new rates—which were settomore
than double during the four-year rate term
endingin 2010—were so high they would
put many services out of business.

In response to the outcry, Congress
passed the Webcaster Settlement Act of
2008 to encourage all parties to negoti-
ate a compromise on the rates. Under
the law, any rate settlement reached be-
tween SoundExchange and webcasters

BY ED CHRISTMAN

BacklIn

The Ring

Fight Over Radio Performance
Royalties Resumes In Congress

The music business has bat-

by Feb. 15 would apply to all copyright
holders, notjust SoundExchange mem-
bers, who represent about 95% of the
recorded music available today.
According to SoundExchange, about
85%-90% of Internet radio companies
that were making royalty payments be-
fore the 2007 CRB ruling have contin-

ued to do so under the new rates. Some
services, like Pandora, are paying fees
less than the new statutory rate but more
than what they were paying previously.
And others aren’t paying at all, pending
the outcome of the sertlement talks.
SoundExchange has agreed not to force
the issue until after Feb. 15.

All sides have already filed petitions
to participate in the CRB proceeding for
the next royalty rate term beginning in
2011. Several sources say it’s possible
that some deals announced by Feb. 15
may extend through the end of 2015 to

avoid another round of negotiations.
Any webcasting enlities that pass the
Feb. 15 deadline without a settlement
have one final recourse. Oral arguments
in the appeal of the CRB ruling are set
for March 19. Any settlement an-
nounced Feb. 15 will almost certainly
include dropping the appeal. But all par-

ties contacted by Billboard expressed
confidence that a settlement would be
reached by the deadline.

Efforts to reach a settlement are com-
plicated by the number of parties in-
volved in the talks. The Digital Media
Assn. (DiIMA) represents larger Inter-
net radio services, such as those run by
Yahoo, AOLand Pandora. The National
Assn. of Broadcasters negotiates for ter-
restrial radio stations that simulcast their
programming online. The Intercolle-
giate Broadcasting System speaks on
behalf of college stations. And smaller

webcasters are represented by a num-
ber of entities. By Feb. 15, it's likely there
will be a different agreement for each
rather than one blanket settlement that
applies to all, according to parties in-
volved in the negotiations.

The Corporation for Public Broad-
casting is the only webcasting group
to reach a comprehensive agreement
with SoundExchange, announcing in
early January a rate deal covering
about 450 noncommercial public
radio stations.

Other partial settlements since the CRB
ruling include a May 2007 offer to small
webcasters—those makingless than $1.25
million in total revenue a year—the op-
tion of paying royalties based on a percent-
age of their revenue rather than by song.
Under this offer, small webcasters could
pay royalties of 10% on their first $250,000
of gross revenue and 12% on all revenue
above that, with a cap on the number of
streams they serve per month. The offer
expired in September 2007.

In July of that year, DiMA struck a deal
that capped the $500 per-channel mini-
mum fee outlined in the original CRB
ruling to $50,000 for DIMA members that
agreed to provide more detailed report-
ing of the music played on their services.
Among theissues to be sorted out by Feb.
15 is the fact that the per-channel mini-
mum cap negotiated by DiMA doesn’t
apply to the many non-DiMA members
still negotiating a settlement. oos

tled in vain for decades to re-
quire U.S. terrestrial radio sta-
tions to pay for the right to
air sound recordings.

But a shift in the tenor of
the debate on Capitol Hill
over performance royalties
suggests that the quest is no
longer quite so quixotic.

In early February, House
Judiciary Committee chair-
man John Conyers, D-Mich,,
and Senate Judiciary Com-
mittee chairman Patrick
Leahy, D-Vt., reintroduced the
Performance Rights Act,
which would require U.S. ter-
restrial radio stations that play
music to pay royalties to
artists and musicians per-
forming the songs and to the
right holders who own the
master recordings. Terrestrial
stations already pay publish-
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ing royalties to
songwriters.

The National
Assn. of Broad-
casters was quick
to dismiss the
legislation, with NAB presi-
dent/CEO David Rehr sayingin
a statement that “local radio
broadcasters consider this fee
a ‘performance tax’ that will not
only harm your local radio sta-
tions but will threaten new artists
trying to break into the business
as well as your constituents who
rely onlocal radio.”

In a sign of the NAB’s pull,

226 representatives and 14 sen-

ators joined Rep. Raymond
Green, D-Texas, and Sen.
Blanche Lincoln, D-Ark., in
sponsoring a nonbinding res-
olution in 2007 declaring that
Congress shouldn’timpose any
new performance fees, taxes,

FEBRUARY 14, 2009

royalties or other charges on
terrestrial radio stations.

But with such congres-
sional leaders as Conyers and
Leahy inits camp, the record-
ing industry can point to
signs of progress in its fight
to get performance royalties.
In recent years, hearings on
Capitol Hill about the then-
pending merger of XM Satel-
lite Radio and Sirius Satellite
Radio and the controversy
over the U.S. Copyright Roy-
alty Board’s decision to in-
crease royalty rates for Inter-
net radio stations have
helped draw attention to the
fact that terrestrial radio sta-
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Gotta testify: LYLE LOVETT and singer/songwriter ALICE PEACOCK
appear before the Senate Judiciary Committee in 2007 to ask for
legislation requiring radio stations to pay performance royalties.

tions are exempt from per-
formance royalties, even
though satellite and Web
radio companies are required
to pay them. Meanwhile,
artists groups and the RIAA
have also been highlighting
the fact that the United States
is the only industrialized
country that doesn’t require
terrestrial radio stations to
pay performance royalties.
RIAA chairman/CEQ Mitch
Bainwol says the fight to make
artist performance royalties a
reality has always been envi-
sioned as multiyear process.
“The beginning phase was
about educating policymak-

ers about this special-inter-
est loopholein the law,” Bain-
wol says. “We've successfully
told our story to lawmakers,
and now comes the time to
begin to advance legislation.”

Bainwol says he sees rea-
sons to be optimistic.

“The changes in the music
marketplace, the changes in
the composition of Congress
and the unprecedented unity
of the music community has
given our arguments new res-
onance,” he says. “In a multi-
platform world, this archaic
gap in the law for terrestrial
broadcasters has become
even more indefensible.” -

JOHN HARRING TON/MUSICFIRST COALITION
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>>>RECORDING
ACADEMY
HONORS BLUE
NOTE

Blue Note Records
received the President’s
Merit Award from the
Recording Academy, in
recognition of the jazz
label’s 70th
anniversary. In that
time, Blue Note artists
have ranged from
Thelonious Monk and
John Coltrane to Anita
Baker and Norah Jones.
Blue Note was honored
as part of the 2009
Grammy Salute to Jazz
at the Club Nokiain Los
Angeles, which
included performances
by Herbie Hancock and
Cassandra Wilson,
among others.

>>>ASCAP LATIN
AWARDS SET
FOR MARCH
ASCAP will host its 17th
annual El Premio ASCAP
March 3 at the Ritz
Carlton in San Juan,
Puerto Rico. The gala
event honors the
songwriters and
publishers of ASCAP’s
most-performed songs
in Latin music for 2008.
This year, ASCAP will
honor Ricardo Montaner
with its Latin Heritage
Award for his “unique
and enduring
contributions to Latin
music.”

>>>ACTIVISION
CEO: ‘DJ HERO’
GAME IS COMING
Activision CEO Bobby
Kotick confirmed the
much-rumored “DJ
Hero” game during a
CNBC interview at the
Davos conference in
Switzerland. It is slated
for release before the
end of the year and will
include turntable-based
controllers that gamers
can use to spin and mix
songs. Activision is the
publisher of the hugely
successful “Guitar
Hero” franchise.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Lejla
Cobo. Jonathan Cohen,
Ann Donahue, Mitchell
Peters, Reuters and Ray
Waddell.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to:
mobile.billboard.biz.

B BY CORTNEY HARDING AND ANN DONAHUE

Take A Walk

Endemol Signs Deal With Former Epic President

The Dutch TV production com-
pany Endemol, the producer of
the game show “Deal or No
Deal” and edgy reality fare like
“Fear Factor” and “Big Brother,”
has been on a multiplatform
media expansion spree.

Since the start of the year, the
company has announced plans

to develop a new online reality
series with MySpace, launched
anew production subsidiary in
Brazil, acquired a TV produc-
tion and distribution company
in Australia and signed a deal
in Egypt to produce a local ver-
sion of “Fear Factor.

In its latest move, Endemol

signed a deal with former Epic
president Charlie Walk that
calls for Walk's newly launched
company, CWE Media, to de-
velop and produce reality and
scripted TV programming
for Endemol.

“For years, Charlie has had
a knack for identitying and

Global hit: HOWIE MANDEL hosting ‘Deal or No Deal

growing talent on the record
side of the business,” says En-
demol North America chair-
man David Goldberg. “T think
the process in television is very
similar—you're looking for tal-
ented people, you're looking for
great ideas . . . If you have the
ability in media to spot trends,
have your fingers on the pulse
in one genre, my feeling is you
can do it in other genres.”

CWE has several projects
under way, one of which is
“NAILd,” areality show setin
a Miami nail salon that Walk
is developing with MTV.

“We found an amazing
character that runs an actual
salon where a lot of celebrities
and locals go,” Walk says.
“What we're going to dois cre-
ate our own physical nail salon
brand and nail salon products
and create an environment
where it’ll be not just the char-
acters of the show but real peo-
ple going in and out and
capturing the essence of what
happens in a nail salon.”

Endemol and CWE are shop-
ping around “NAIL’d” to U.S.
broadcast and cable networks.
Most of Endemol’s music-
themed programming has

been aired outside the United
States, although it also pro-
duced ABC’s short-lived “The
One: Making a Music Star” in
2000.

Walk says “NAILd” will fea-
ture music but he and Goldberg
say that music-themed shows
won’t be his primary focus.

“Charlie understands what
consumers want,” Goldberg
says. “He’s a big fan of televi-
sion, he's studied television,
and the ideas that he’s come to
us with thus far actually have
very little to do with music.”

Whatever the format, Ende-
mol’s specialty is developing
TV concepts that can be
adapted for multiple interna-
tional markets. “Fear Factor”
and “Deal or No Deal” origi-
nated in the Netherlands, while
the ABC reality series “Wipe-
out,” which was produced by
Endemo! USA, is being
adapted for markets in Europe
and the Middle East.

“The real philosophy is to
create content and television
formats in as many countries
as we can and then exploit the
original idea in as many coun-
tries as we possibly can,” Gold-
berg says. are

QUESTIONS

with CHARLIE WALK

- by CORTNEY HARDING

After two decades at Sony Music, Charlie Walk left his post as president of Epic Records in Decem-
ber to launch Charlie Walk Entertainment Media, a multimedia production company. At Epic, Walk
promoted his acts through a variety of nontraditional deals, including a Rhapsody advertising cam-
paign that helped break Sara Bareilles and an unusual partnership with ABC under which the net-
work featured music by the label’s artists in its shows. While he declined to discuss his tenure at
Sony, he spoke with Billboard about CWE Media’s deal with Endemol and what he has planned.

Why moveto TV now?

For me, it's not just about mov-
ing to TV—it's about participat-
ing and creating the future of
content across all platforms. And
that means notleaving the music
business per se and that means
partnering up with an amazing
company like Endemol that un-
derstands the future of content
as it relates to digital launches
and streaming to networks or
cable. The truth is, wherever
there’s a screen and the masses
are going to watch something is
where we need to be.

why did you decide to
go with Endemoi?
Firstand foremost, their chair-
man David Goldberg is open for
business. His attitude is very
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different than most in the sense
that he’s looking for content . . .
and have that content not just
play inthe U.S. but plug it into
the Endemol system, which are
global formats that can be
tweaked and tuned for a specific
market. Not only does it work,
it evolves as the technology
evolves and itevolves as the con-
sumer moves through different
ways of viewing content or ab-
sorbing content. [ felt it was the
best place to quickly and effi-
ciently execute some of the ideas
and concepts we have in play.

Because youcome froma
music background, are the
shows you develop for En-
demol going to have a big

usiccomponentto them?

FEBRUARY 14, 2009

I think it’s a case-by-case basis.
There will be music concept-
based shows that we think
someone is going to want to
watch. I still have a hunger for
breaking new talent.

Talk a little bit about the
show “NAIL'd.”
Should you go to a nail salon
anywhere in the U.S.A,, you
end up seeing the same peo-
ple that go at the same time
and they have a relationship
with their manicurists. And
not only is there a relation-
ship, but there’s gossip,
drama, and what happens in-
side that nail salon sometimes
takes on a life of its own. And
by the way, that show will have
great music in it. And if it’s
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up to me, it will have new
music in it. If you look at what
“The Hills” has done or what
“The City” has done now, it
has fabulous new musicin it.
What I'd like to be able to do
with our shows as | get more
into the music side of it even-
tually is to be able to have
more artists that we’re part-
ners with and plug them into
the shows.

When you were at Epic,
you had a great partnership
with ABC thatreally remained
of that, especially with the
Fray on “Grey’s Anatomy,” af-
fect what you wantedtodoin
terms of getting musicand TV
tosynergize?

[ think our partnership with ABC
was revolutionary and important.
We made exclusive deals with the

network as it related to the audi-
ence, depending on the platform
that they had to offer. And what
Ilearned from that experience s
thatit’s really about the platform.
There are great artists out there
right now, signed to major labels,
that have trouble breaking be-
cause they don’t have the plat-
form. And my thinking as it
relates to CWE and partnering
up with the right people on the
music side on the TV side, [is
that] I want to figure out the ap-
propriate platforms to break
television shows with visual
concepts and music, where you
get as many eyeballs or “ear-
balls” as possible.

What are some branding

initiatives you’ve seen that
youreally like?
One of the greatest examples
was 50 Cent and Vitamin Water.
Together they worked onacam-
paign that was real and made a
difference because he drank the
product and incorporated it into
his brand at the time. I think
those types of situations can
work in the futureaslongasit’s
authentic and real and it's not
all about the quote-unquote
check per se. You've got to have
an artist who actually believes
in the brand.

TOP: TRAE PATTON/NBC PHOTO
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RECESSION

BLUES

Festival Cancellations Reflect Economic Pressures

The international music festival market is be-
ginning to feel the pressures of the global eco-
nomic downturn.

Organizers of the Langerado Music Festi-
val in Miami and the Hydro Connect Festival
in Scotland recently called off their events, cit-
ing the recession’s impact on ticket sales as a
major factor.

“The economy just really took us for a hit,”
Langerado co-promoter Ethan Schwartz says.
“The entertainiment dollar is stretched thin for
people right now.

Hydro Connect promoter Geoff Ellis said
in a statement that high costs and the impact
of the credit crunch on the festival's audience
‘means that it would be foolish for us to ex-
pect the growth necessary to help Connect
thrive in 2009.”

As consumers become more cautious about
how they spend their entertainment dollars,

Take a bow: GRACE POTTER perform
at theRDOB-Langerado Music Festival’

most industiy observers believe that large, es-
tablished international festivals like Coachella,
Bonnaroo and Glastonbury will weather the eco-
nomic storm. But newer, smaller events may
not be so lucky.

“I won't be surprised if some number of the
festivals that have popped up in the last two or
three years struggle this year, even when they
have competitive lineups,” says Billions Cor-
poration president David Viecelli. “I don’t think
the festival ticket-buying audience will be as big
this year as it was last year.”

Langerado, originally set for March 6-8 at
Bicentennial Park in downtown Miami, expe-
rienced that the hard way. Schwartz noticed
that demand was slow after tickets went on sale
Dec. 12.

“Itwas right when everything started to crum-
ble with the economy,” he says, noting that a
three-day pass cost $150. “In the past we've al-
ways seen an uptick in the beginning of Janu-
ary, but it never appeared.”

Schwartz declined to reveal a specific ticket
count, but noted that in recent weeks the festi-
val was only selling about 30 tickets per day.

“Normally we'd be selling a few hundred tick-
ets aday at this point,” he says. “There were dis-
mal counts.” Acts that were scheduled to appear
at Langerado included Death Cab for Cutie,
Snoop Dogg and Ryan Adams & the Cardinals.

Kirk Sommer,a booking agentat the William
Morris Agency, says that part of Langerado’s

failure was its location. After being held at var-
ious locations in South Florida during the past
six years, the festival was due to move to Miami
in 2009.

“With the exception of Ultra Music Festival,
Miami has never really been the optimal land-
scape for an alternative music festival,” says
Sommer, who books such acts as the Killers and
Amy Winehouse. The agent noted that the Bang
Music Festival debuted in Miami in 2005 and
failed to reappear after its second year.

Along with Langerado and Hydro Connect,
other festival organizers are expecting to cul
back in 2009. Festival Network executive chair-
man Chris Shields says the company “is in
belt-tightening mode—streamlining opera-
tions to best prepare for the 2009 season.” Fes-
tival Network produces worldwide jazz and
folk-themed music events, including the Play-
boy Jazz Festival and the JVC Jazz Festivals in
New York and Paris.

Others are more optimistic.
AC Entertainment president
Ashley Capps, whose company
co-produces Bonnaroo with Su-
perfly Productions, says he’s “ex-
tremely bullish about our ticket
sales” for the fest's 2009 edition,
which will be held June 11-14in
Manchester, Tenn,, featuring
headliners Bruce Springsteen,
Phish, the Beastie Boys and
Nine Inch Nails.

AEG Live CEO Randy Phillips
believes that this year’s three-day Coachella fes-
tival in Indio, Calif., could sell more than
150,000 tickets, which would be on par with last
year’s event, according to Billboard Boxscore.
The 10th annual Coachella is set for April 17-
19 at Empire Polo Field and will feature Paul
McCartney, the Killers and the Cure at the top
of the bill.

AEG Live-promoted festivals returning for
their second year include All Points West Music
& Arts Festival (New York) and Mile High Music
Festival (Denver), and possibly the Rothbury
Festival (Rothbury, Mich.), according to Phillips.
“We're 95% there to greenlighting it,” he says
of Rothbury, noting that headliners still need
to be confirmed.

Bonnaroo and Coachella are among the fes-
tivals offering layaway plans on tickets (Bill-
board, Jan. 10). Similarly, the United Kingdom’s
Glastonbury Festival, which has reported strong
ricket sales, allowed festivalgoers to reserve
£175 ($248.33) tickets with a £50 ($70.95) de-
posit. The balance of the ticket price had to be
paid by Feb. 1, with a £40 ($56.75) refund for
those who didn’t complete the purchase. In a
statement, organizers said there were a “lim-
ited amount of cancelled tickets” from those
who did not complete the purchase after reserv-
ing a ticket.

Additional reporting by Andre Paine and Jen
Wilson in London.
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BY DAN O’'TOOLE

JUMPALITTLE
LIGHTER

After His Super Bowl Halftime Show, Bruce Springsteen
Is Poised For A Big Sales Boost

The Pittsburgh Steelers weren’t the only ones to emerge victorious in Super Bowl XLII1.

The other winners? Bruce Springsteen & the E Street Band.

If past experience is any indicator, the Boss’ rousing halftime set will give an important boost to
sales of his new album, “Working on a Dream” (Columbia).

The title debuts this week at the top of the Billboard 200, based on sales tracked by Nielsen
SoundScan through Sunday, Feb. 1. Because the SoundScan data includes only a few hours of
post-Super Bowl sales, the impact of Springsteen’s halftime performance won’t be fully felt until
the following week.

A Nielsen PreView examination of SoundScan sales data for the previous four Super Bowl half-
time acts reveals that they all enjoyed a significant boost in sales following their performances. And
we're not talking about a simple one-week bump. All acts enjoyed a sales increase that lasted at least
several weeks after the game.

And because the Super Bow! halftime show serves as a point of discovery or rediscovery for many
consumers, the biggest sales gains typically come from markets where the performer has the weak-
est customer loyalty.

To chart these trends, Nielsen PreView tallied SoundScan sales data for bricks-and-mortarstores
in the 100 largest U.S. designated market areas (DMA) before and after the previous four Super
Bowls, which featured Paul McCartney in 2005, the Rolling Stones in 2006, Prince in 2007 and Tom
Petty in 2008.

Nielsen PreView tracked the sales of one greatest-hits title per artist: “Beatles 1” for McCartney
(because three of the four numbers he played were Beatles songs), the Stones’ “Forty Licks,” Prince’s
“The Very Best of Prince” and Tom Petty and & the Heartbreakers’ “Greatest Hits.” PreView also
looked at nationwide digital track sales of songs performed during the halftime shows.

Of course, these numbers provide only a snapshot of the total sales impact of a Super Bowl per-
formance, which can also lift sales of catalog albums and other digital iracks. But the results were
clear—a Super Bowl appearance can have a significant effect on sales.

And that means Springsteen can count on seeing better days in the weeks ahead. oe

Dan O’Toole is VP of research and marketing ai Nielsen PreView (nielsenpreview.com).
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Prince’s dazzling halftime performance at Super
| Bowl XLIin 2007 perhaps provides the best yardstick

G
by which to measure post-game sales expectations 784’
for Bruce Springsteen, whose halftime performance N/A
| was similarly well-received. By contrast, Super Bowl 2005 2006 2007 1008
| Paul McCartney Rolling Stones Prince Tom Petty

sets by Paul McCartney and the Rolling Stones

. (Average weekly sales increase nationwide during the six-week period

generated less excitement. beginning with Super Bow! week, compared with average weekly sales
during the three weeks prior to the Super Bowl.)

PERCENT INCREASE FOR GREATEST-HITS PERCENT INCREASE IN GREATEST-HITS ALBUM
ALBUM BY ARTIST SALES BY WEEK AFTER THE SUPER BOWL
348% 394%

Lo

247%
175%
| | 1299
- 103% i"—':
55% [— . F——
40% T— ro————
2005 ,1005 qu 2008 ?uper Bowl Super sowl_ N Super Buwl_ Super Bowi Super Bowl Super Bowl_
Paul McCartney Roliing Stones Prince Tom Petty Week Week +1 Week +2 Week +3 Week +4 Week +5

(Average weekly sales increase in each DMA during the six-week period (Average sales increase for all four titles across ail 100 DMAs, compared with
beginning with Super Bowl week, compared with average weekly sales average weekly sales total for ail four titles in each of the three weeks prior
during the three-week period prior to the Super Bowl.) to the Super Bowl.)
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Raise your hand:
BRUCE SPRINGSTEEN
performs at Super
Bowl XLIII.

SALES GAINS BASED ON CUSTOMER LOYALTY
IN A SPECIFIC MARKET

277%
208%
153/
-
—
Markets with MakesWith  Makelswilh  Markels With Markes with
Low Interest Moderately Average Interest Moderately Strong Interest
Low Interest High interest

(Average percentage gain in each DMA during the six-week period beginning with
Super Bow| week, compared with average sales in the three-week period prior to
the Super Bowl. In low-interest markets, artist sales underperformed same-genre
sales by more than 30% during the three weeks prior to the Super Bowl; in
moderately low-interest markets, they underperformed same-genre sales by 20
30%, and in average-interest markets, by 0%-20%. In moderately high-interest
markets, artist sales outperformed same-genre sales by 0%-32%; and in strong-
interest markets, by more than 32%.)

PROJECTED UNIT SALES GAINS FOR
SPRINGSTEEN ALBUMS AT RECORD STORES

SELLING 10 SPRINGSTEEN ALBUMS PER WEEK
60

-
Iy 38
ke o] 30
21

Markets with Markels with Markets with Markets with Markets with

low interest moderately low average interest moderately high strong interest
(example: Colorado  interest (example: (example: interest {example: {Example:

Springs. Colo.) Portland, Ore.) Cincinnati) New York) Johnstown, Pa.)

(Projected average unit sales gain at each store during the six-week period beginning
with Super Bow| week, compared with average sales in the three-week period prior to
the Super Bowl. Chart assumes sales gain similar to Prince’'s 2007 post-game sales
jump. In low-interest markets, sales underperformed same-genre sales by more than
30% during the three weeks prior to the Super Bowl; in moderately low-interest
markets, they underperformed same-genre sales by 20%-30%, and in average-
interest markets, by 0%-20%_ In moderately high-interest markets, sales outperformed
same-genre sales by 0%-32%: and in strong interest markets, by more than 32%.)
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hatisitabout coffee and music that always seems
to bring the two together?
Local cafes have long served us welcoming ven-
ues for musicians. Even after scaling back its ear-
lier music retailing ambitions and pulling out of
day-to-day management of its Hear Music label, Starbucks re-
mains an important outlet for music sales.

Then there’s Rowland Coffee Roasters’ Café Bustelo brand,
which has been aligning itself with music for the past few years.
Last year, Café Bustelo had a presence at high-profile music
events including Lollapalooza, South by Southwest and the
Winter Music Conference, where it gave away free coffee and
merchandise.

This year it will return to those
festivals and it's eyeing additional
events, such as Coachella and
Burning Man. More important, it's
close to finalizing a marketing part-
nership with a major label, accord-
ing to J.P. Souto, VP of marketing
at Rowland.

‘WithThe
Brand

KAMAU
HIGH

Souto says options under consid-
eration for the partnership include
howcasing music acts on Café
Bustelo packaging in exchange for Bustelo-branded inserts in
their forthcoming CDs, hosting live performances at the recently
launched Café Bustelo lounge at the Gansevoort South Hotel in
Miami Beach, sponsoring song giveaways at iTunes and setting
up Café Bustelo signage and tastings at an act’s shows.
The branding campaign would be timed around the release
of an act’s new album. Souto envisions doing such a program
with a rotating roster of performers every month from a variety

Jumpin’
Java

Café Bustelo Widens Embrace
Of Music Marketing

otcha: LUPE IASCO holds a can of
S Café Bustelo at Lollapaloozain 2007.

of major and indie labels. He says it wouldn’t cost much to change
its coffee packaging to accommodate different artist campaigns.

The campaign may feature a promotional seal on the pack-
aging to encourage consumers to visit the Web sites of featured
artists and Café Bustelo, he says. By tying a call to action to a
Web site, Rowland would be able to track how many consumers
visit the site, how many people download a song and whether
they buy any coffee at Café Bustelo’s online store.

The first beneficiary of this partnership is expected to be a
Latin artist whose next album is due in the spring. But Souto
says Café Bustelo doesn’t want to limit itself ro one genre.

‘Probably the next act would be another Latin artist, but 1
would love to have a DJ, a dance artist or a soul musician,” he
says. While Café Bustelo is only sold in the United States, Row-
land is considering taking the brand into Latin America, which
would give it a wider range of artists to work with.

The first artist deal would likely be a barter transaction. “Prob-
ably at the onset we wouldn’t pay,” he says. “If it goes really well
and we find an artist we have to have, | think we would be very
open to looking at that. If | could put Amy Winehouse, who
love, on the packaging, I'd pay anything.’

Given Café Bustelo’s recent moves, would the company con
sider starting a record label similar to what such brands as Star-
bucks, Mountain Dew and Bacardi have done?

‘It's something that I’ve thought about, but I don’t know
how you would go about doing that,” Souto says. “I don’t know
how much money record labels are making these days—I
think it's none—but it would be a cool little project. I'm def-
initely open to it.

b- For 24/7 branding news and analysis, see
.Diz billboard.biz/branding.
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Is your artist celebrating a milestone?
Launching a major woridwide tour?
Ready to drop a major new reiease?

Get the word out through Billboard STARS...

The ultimate opportunity to have an editorial section of Billboard
magazine completely dedicated to your artist’s career achievements.
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your artist in the pages of Billboard!
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Billy Powell, 56
Lynyrd Skynyrd keyboardist Billy Powell
died Jan. 28 at his home in Orange Park,
Fla. He was 56.

According to the Associated Press,
Powell called 911 around 12:55 a.m., say-
ing he was having trouble breathing. Res-
cue crews were sent to his home, but
Powell was pronounced dead just before
2 a.m. Orange Park Police Lt. Mark Cor-
nett told the AP that the day before his
death, Powell had missed an appointment
for a cardiac evaluation.

Powell—whose fluid piano runs spiced
such classic Skynyrd songs as “Freebird,”

Call Me the Breeze” and “Sweet Home
Alabama”—and founding guitarist Gary
Rossington were the only two current
band members aboard the 1977 plane
crash thatkilled singer Ronnie Van Zant,
guitarist Steve Gaines and backup vocal-
ist Cassie Gaines.

Since then, guitarist Allen Collins and

What a day: Stills from
WILCO’S concert DVD
‘Aghes of American Flags’
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@ INTERIOR

Cramps frontman Lux Interior died Feb. 4ata Glendale, Calif,,
hospital due to a pre-existing heart condition. He was 60.

The Cramps formed in 1976 and were part of the now
legendary downtown New York punk scene. Their lineup
shifted through the years but always included Lux and his
wife, Poison Ivy. Such bands as the White Stripes, Pearl Jam
and the Jon Spencer Blues Explosion have credited the Cramps’
rockabilly-infused punk as an influence.

LuxInterior,60

Interior was born Erick Lee Purkhiser Oct. 21, 1948, in
Stow, Ohio. He met Ivy (whose real name is Kristy Marlana
Wallace) in 1972 and started the band shortly thereafter.

The Cramps released 14 albums during their career. Their
latest, 2004’s “How to Make a Monster,” sold 11,000 copies, ac-
cording to Nielsen SoundScan. Their best-sellingalbum, 1984’s
“Bad Music for Bad People,” has sold 95,000 copies.

-Cortney Harding

bassist Leon Witkeson have also died; for-
mer drummer Artimus Pyle survived the
crash but no longer tours with the band,
which reformed in 1987 and still is a pow-
erful concert draw.

Skynyrd lore has it that Van Zant asked
Powell, a former roadie for the band in
its earliest incarnations, to join the group
when he heard Powell’s keyboard take on
“Freebird.”

According to the band’s publicist, as-
yet-unspecified shows will be canceled
due to Powell’s death. Skynyrd was
slated to perform Jan. 30 in Kinder, La.
and the following day in Biloxi, Miss. A
European tour was set to begin May 20
in Finland. —jonathan Cohen and Ray
Waddell

David “Fathead” Newman, 75

David “Fathead” Newman, jazz saxo-
phonist/flutist and a member of Ray
Charles’ band, died Jan. 20 of pancreatic
cancer in upstate New York. He was 75.

Newman graduated from Lincoln High
School in Dallas, where his music teacher
gave him his nickname. He played saxo-
phone and flute at local shows during his
two years at Jarvis Christian College be-
fore deciding to pursue a musical career.
While touring dancehalls with Buster
Smith, Newman met Charles. In 1954,
Newman began a 12-year stint as the tenor
sax soloist in Charles’s band, which also
led to the 1959 Atlantic Records album
“Fathead: Ray Charles Presents David
Newman.”

His work with Charles led to collabo-
rations with B.B. King, Aretha Franklin,
Joe Cocker and Eric Clapton, among oth-
ers. Newman began releasing main-
stream jazz albums on Muse Records in
1980 before returning to Atlantic Records
at the end of the decade. He finished his
career on High Note Records, where he
released the Charles tribute “I Remem-
ber Brother Ray” in 2005 and his final
album, “Diamondhead,” in 2008.

NEWMAN

IEIECIM BY CORTNEY HARDING

Flying The Flags’

Wilco DVD Bolsters Record Store Day

FEBRUARY 14, 2009

In an effort to boost excite-
ment for Record Store Day—
April 18—Wilco is making its
new Nonesuch concert DVD,
“Ashes of American Flags,”
available early and exclu-
sively to indie retail, Bill-
board has learned.

The film—recorded in
Tulsa, Okla.; New Orleans;
Mobile, Ala.; Nashville; and
Washington, D.C., during the
band’s 2008 tour—will go on
sale to other retailers two
weeks later. It will serve as a
teaser for Wilco’s next stu-
dio album, expected this
summer.

“When we learned that
Record Store Day was con-
firmed and would even merit
an industrywide Saturday re-

lease date, it seemed like a
perfect matchup,” says
Nonesuch senior VP of mar-
keting Peter Clancy. “This
idea was enthusiastically re-
ceived by the band and their
management, who have al-
ways been supportive of the
indie community—as the in-
dies have been of Wilco for
over a decade.”

Clancy adds that tradi-
tional retail remains impor-
tant to Nonesuch, as about
80% of its sales are still phys-
ical.

Other labels are getting
into the act with exclusives
of their own. Matador is re-
leasing a 7-inch with Sonic
Youth covering Beck’s “Pay
No Mind” on the A-side and

WwWWW. americanradiohistorv.com

Beck doing Sonic Youth’s
“Green Light” on the B-side;
a previously unreleased LP
of a 1997 Pavement gig from
Cologne, Germany; and an-
other 7-inch with Jay
Reatard’s “Hang Them All”
on one side and Sonic
Youth’s “No Garage” on the
other. Two thousand five
hundred copies of each
record will be available at
participating Record Store
Day outlets.

Music Monitor Network
president Michael Kurtz says
Record Store Day exclusives
include a double 10-inch
pressing of My Morning
Jacket’s “Evil Urges,” a se-
ries of Radiohead EPs on
vinyl and reusable Record

Store Day shopping bags
produced by WEA.

Kurtz says 300 stores will
participate fully in Record
Store Day, with 600 more
partially involved. Events will
also be held at stores in Eng-
land, Japan, Canada and
Australia. He says the event’s
organizers have issued invi-
tations to stores carrying all
genres of music to partici-
pate, including Latin, hip-
hop and Christian music re-
tailers.

In the months since the
last Record Store Day, Kurtz
says he’s seen reports of a
small, sustained increase in
sales at indie stores. In this
climate, he says, that equals
avictory. vee
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Muxtape Relaunches As An Indie

Alternative To MySpace Music

Much like Kozmo.com, the dot-com era mes-
senger service that would deliver a pack of
smokes and a Snickers bar to your door at three
in the morning, the first incarnation of Mux-
tape was just too good to last.

The site, which launched in March and
closed five months later under pressure from
the RIAA, allowed users to upload songs to
create virtual mixtapes that anyone could
stream. Although it was obvious that the serv-
ice wouldn’t survive without licensing deals,
it quickly developed a rabid following.

“Initially, I was devastated when it shut
down,” says founder Justin Ouellette, who
started the site with funding from his former
Vimeo co-worker and indie venture capitalist
Jakob Lodwick. “I honestly thought we could
make deals with the labels.”

But Ouellette didn’'t mourn
for long. “Before I even started
the original site, | had an idea
for asite that would offer bands
aservice,” he says. “After the site

The

CORTNEY
shut down, I started to regroup HARDING
and work on relaunching.

With its relaunch Jan. 27, Mux-
tape is striving to offer bands an
alternative to the major-domi-
nated big dog on the block: My-
Space Music.

“MySpace is cluttered, and there are too many
ads,” Quellette says. “Music has been shoe-
horned in. . . Aside from the simpler interface,
we're offering artists a much more advanced
set of tools for targeting and measuring their
audience. Artists can tell where their listeners
are located in order to send location-specific
messages ot help them route a tour.

Muxtape isn’t likely to overtake MySpace
Music anytime soon. But then, that’s not re-
ally the point, given the site’s relatively mod-
est commercial ambitions. “We're trying to
avoid advertising completely,” Ouellette
says. “And we won’t ever run ads on band
profile pages.”

Rather, he explains, the site will sell some ad-
vanced services to its client bands, such as sta-
tistical data and the ability to sell downloads
and merchandise. Basic features, like posting
photos and streamable songs, “will always be
free,” he says.
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Working in the shadow of

a larger competitor is some-
thing that Ouellette and Lod-
wick are accustomed to. Both
got their start at Vimeo, which
is a fraction of the size of on-
line video giant YouTube but
has developed into a viable
business with the backing of parent company
IAC, the online media conglomerate.

Unlike MySpace, Ouellette says Muxtape will
have an open API to enable programmers to
develop new apps for the site. And he says that
fund raising is easier this time around. Lod-
wick remains involved in the site, although
Ouellette declines to disclose its other investors.
“The system is much smaller and easier to run
now,” he says. “With the first Muxtape, the hard-
est part was creating a viable business model,
and we have one now.

Muxtape has started with a roster of 12 acts,
including Of Montreal, Girl Talk and Old Gold,
which will be instrumental in spreading word-
of-mouth to draw other artists and users.

“We want to make sure to manage the
growth well and not get too big too quickly,”
Ouellette says.

The artists’ labels say they're
excited to be in on the ground
floor with Muxtape and are grate-
ful that someone is trying to pro-
vide indieacts with an alternative
to MySpace Music, a joint ven-
ture involving News Corp. and

the four majors.

Dgenetics, founder of Old
Gold’s label Dgenetics Musics,
says he’s pretty much given up on MySpace,
which still hasn’t reached a licensing pact with
indie rights body Merlin but does have deals
with the Orchard, the Independent Online Dis-
tribution Alliance, Nettwerk and other indie
distributors, aggregators and labels.

“I've always wanted the ability to target fans,
which isagreat bonus,” Dgenetics says. “And
Muxtape can really act as more of a home buse
for artists, because it has an embeddable set
of tools.

While Muxtape faces the same uncertain
prospects as any other startup music venture,
labels see working with it as a no-lose situation.
“We have to be open to new ideas,” says Seth
Hubbard, head of publicity at Polyvinyl Record,
home of Of Montreal. “The marketplace is al-
ways changing, and we’d rather be ahead of the
curve than playing catch up.”

biz billboard.biz/indies
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conference registrants do business in the SXSW Trade
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international stature.
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BeTheir Valentine?

Labels, Retailers Seek Holiday Sales Boost

It hasn’t been a good year so
far for Latin album sales. In
fact, the third week of 2009
marked the lowest sales for a
No. 1 on Billboard’s Top Latin
Albums chart since it began
using Nielsen SoundScan data
in1993.

That week, Vicente Fer-
nandez’s “Primera Fila” sold
less than 3,000 copies, mark-
ing only the second time that
sales of the No. 1 album have
dropped below 3,000. The first
was when Luis Miguel’s “Se-
gundo Romance” did slightly
less than 3,000 in the spring
of 1995.

But the week ending Jan. 25
was a far happier scenario,
with sales for all but nine of
the top 75 albums on the chart

Curet’s Comeback

Radio Fuels Late Puerto Rican Songwriter’s Return To Latin Chart

increasing. Volume was driven
in mass-merchant accounts
and in soon-to-close Circuit
City stores.

Now, as Valentine’s Day
looms, Latin labels are hoping
for an even stronger sales kick
to propel them into a busy re-
lease schedule this spring.

“We always see a sales spike
for Valentine’s and Mother’s
Day,” says Jorge Pino, VP of
music for Venevision Inter-
national. Venevision isn’t
planning a front-line release
specifically for Valentine’s, but
itis doing a holiday campaign
around Andrea Bocelli, push-
ing the four Bocellialbums and
two DVDs it carries through
price-and-positioning as well
as a national TV campaign.

Bocelli is a natural choice,
given that Valentine’s Day
sales tend to be more artisi-
driven than genre-driven,
accordingto Ish
Cuebas, VP of
sales and new
media for Trans

Latin
Notas

ing sets are romantic-themed
compilations, notably Fono-
visa's “Las 25 Mas Romanti-
cas con los Supergrupos,”
released as part
of the label’s
25th anniver-
sary. A second

World Enter-
tainment. The

LEILA
coBO
company is do-
ingachain-wide

Valentine’s Day

promotion called

Sweet Gifts

Under $10 that will feature
product of all genres, includ-
ing Latin.

But calls to several labels
yielded few front-line releases
timed specifically for Valen-
tine’s Day. The most promis-

That’s amore:
ANDREA BOCELLI

g

compilation is
planned for
Mother’s Day.
Fonovisa has
also deemed
February Los
Temerarios
month and will rerelease al-
bums by the romantic group.

Sister label Universal Music
Latino is releasing the bachata
compilation “Bachata Roman-
tica,” featuring a wide range
of acts, from Aventura and
Monchy & Alexandra to lvy
Queen. The set will be sup-
ported by a TV campaign on
Univision, mun2, MTV Tr3s
and Latv as well as price-and-
positioning in mass-merchant
accounts. Already, 30,000
copies have been shipped to
stores, according to the label.

Regarding new studio al-

Q
. ,

A

bums, grupero stalwart Con-
junto Primavera released a
new one Jan. 27, following the
act’s tradition of releasing close
to Valentine’s Day. Newcomer
Flex released his sophomore
album, “La Evolucién de Ro-

mantic Style,” on the same day,
banking on Valentine’s Day
marketing traction from his ro-
mantic reggaetén/reggae
sound, which he has appropri-
ately dubbed “romantic style.”
Sony is putting out an Amaia
Montero studio album and a
Gilberto Santa Rosa compi-
lation Feb. 10.

Feb. 14 also marks the un-
official launch of the touring
season. “Basically we work be-
tween Feb. 14 and Thanksgiv-
ing weekend,” says Henry
Cardenas, owner of Carde-
nas Marketing Network,
which books a broad range of
acts nationwide.

Standout concerts include
a Marc Anthony show at
Madison Square Garden in
New York, for which tickets—
the most expensive were $175
—are already sold out.

In Miami, Julio Iglesias
plays the AmericanAirlines
Arenaand Ana Gabriel plays
the James L. Knight Center,
while salsa stars Gilberto
Santa Rosa and Victor
Manuelle will kick off their La
Historia Continta tour Feb. 12
in Las Vegas.

Overall, as far as ticket
sales go, Cardenas says
things aren’t bad, but they’re
not great either: “Let’s just
say people choose carefully
what to do with their dispos-
able income.” pac

For 24/7 Latin news
J and analysis, see
3 billboard.biz/latin.

After aroyalty dispute kept his songs
off the airwaves for nearly 15 years,

the late Puerto Rican songwriting leg-

end Catalino “Tite” Curet Alonso has
returned to the island’s radio outlets
and to retail with a new anthology.

More than five years after his
death, Curet debuted on Billboard’s
Top Latin Albums chart at No. 5 last
week with the Fania/Emusica dou-
ble-disc set, “A Man and His Songs:
Alma de Poeta.” The 31-track collec-
tion contains Curet compositions
performed by such salsa luminaries
as Hector Lavoe, Cheo Feliciano, Is-
mael Rivera and La Lupe.

Nearly all of the album’s 3,000
first-week sales originated in Puerto
Rico and the U.S. Virgin Islands. Emu-
sica director of publishing Maria
Lozano says the settlement of a 14-
year dispute over performance rights
feesinvolving Puerto Rican authors’
society ACEMLA allowed Curet’s
songs to again receive airplay on the

14 | BILLBOARD

island. The agreement covers nearly
700 Curet songs.

Emusica says sales were boosted
by airplay of the tracks on Spanish
Broadcasting System’s Zeta network,
as well as Uno Radio’s Salsoul net-
work. The label held a press confer-
ence Jan. 6 to announce the album,
but some stations jumped the gun
and started playing Curet’s songs be-
fore the announcement, says Amy
Roland, new-media manager for
Fania/Emusica. “Since then, they’ve
been playing it solid, and it’'s pretty
much their own doing.” A local TV
spot also aired, counting down the
days until the album’s Jan. 20 release.

Curet’s family and several artists,
including Feliciano, Andy Montafez
and Roberto Roena, attended the
press conference, which was timed
with the traditional Latin celebration
of Reyes Magos. “Everyone cried,”
Roland says. “People pretty much
know and love Tite’s work.”

FEBRUARY 14, 2009

Curet’s songs tackled
such political and social is-
sues as Puerto Rican na-
tionalism, racism and pov-
erty, as well as timeless
romantic themes. Roland
and Lozano note that the
lack of airplay discouraged
artists fromrecording Cur-
et’s songs, particularly
younger acts that could
have brought the musicto a
new generation.

The label is preparing an
exclusive version of the
Curet anthology for iTunes, which
would contain 10 additional tracks.

Therelease is the latest feather in
the cap for Emusica, which bought
the Fania catalog in 2006. The com-
pany has released several titles in
the “A Man and His Music” series, in-
cluding the 2007 Lavoe compilation
timed with the biopic “El Cantante,”
which sold 58,000 copies, accord-
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ing to Nielsen SoundScan.

Curet’s catalog is still ripe for fur-
ther revival. One idea in the works is
an album of new recordings of Fania
songs, possibly with some unpublished

Curet material. —Ayala Ben-Yehuda

EN ESPANOL: All the great Latin
music coverage you'’ve come to

com expect from Billboard—in Spanish!

Billboardenespanol.com.

VERIZON TO SPONSOR
LATIN AWARDS

Verizon and Verizon Wireless
have signed on as sponsors
of the 2009 Billboard Latin
Music Conference & Awards,
which will be held April 20-23
at the Eden Roc Beach Resort
and Spa in Miami Beach. As
part of its sponsarship, Veri-
zon will produce video inter-
views and other original con-
tent featuring Billboard Latin
Music Award finalists for cus-
tomers of Verizon Wireless’ V
Cast service. The content will
be made available during the
conference. For more infor-
mation on the conference or
to register, go to billboardlat-
inconference.com.

RIVAS OPENS AGENCY
Josue Rivas, former senior
media director at EMI Tele-
visa, has launched his own
promotion/production/PR
company, Rivas Cavazos En-
tertainment Marketing. For
the past two years, Rivas has
worked independently for
several artists, including Lis-
ette and Ricardo Montaner.
But Rivas Cavazos will func-
tion as a full-fledged agency
offering a wider range of
services. The company will
have offices in Miami, under
Rivas, and in Puerto Rico,
under Emmanuel Cavazos,
whose expertise is in business
administration and market-
ing. For more information, go
torcemco.com.

TITO JOINS SIENTE

Siente Music, the joint-ven-
ture label between Universal
Music Latino and Venevision
International, will release the
new album by reggaetdn
artist Tito “El Bambino,”
known for his blend of the
danceable rhythm with pop
and tropical beats. Previ-
ously signed to EMI Televisa,
Tito is the latest Latin star to
leave a major label. He re-
corded his new album, “El
Patrén,” on his own and has
licensed the production to
Siente, which will release it
March 31. Siente’s licensing
agreement with Tito extends
through various albums and
covers all of Latin America,
in addition to the United
States and Puerto Rico. The
first single, “El Amor,” goes
to radio Feb. 9.—Leila Cobo

BOCELLK DECCA CLASSICS GROUP: CURET FROM THE PRIVATE COLLECTION OF CATALING "TITE" CURET ALONSO
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The ParentTrap

Don’t Blame Circuit City—Alliance Entertainment’s
Biggest Challenge is Closer To Home

In mid-January, Circuit City re-
vealed that its Chapter 11 bank-
ruptcy proceeding would turn
into a liquidation. A few days
later, Alliance Entertainment,
the doomed big-box retailer’s
sole music supplier, said it
would shut down its warehouse
in Coral Springs, Fla., in March.

Putting one and one to-
gether, plenty of label execu-
tives concluded that Alliance’s
troubles were wholly due to
Circuit City.

But they've got their eye on
the wrong ball.

Alliance’s biggest problem
isn’t Circuit City’s liquidation.
Instead, it’s the $1.4 billion in
debt that its parent Source In-
terlink carries on its balance
sheet. Everything that Source
Interlink does between now and
Aug. 1, 2014—when an $821
million balloon payment comes
due—will be concerning that
debtload. The shuttering of Al-
liance’s Coral Springs ware-

house was bad news for the 467
people who work there. Butit’ll
help reduce overhead and free
up cash flow, which is good
news for Alliance’s vendors.

Source Interlink wound up
overleveraged for reasons hav-
ing nothing directly to do with
its music business. The com-
pany has three businesses—CD
and DVD wholesaling, maga-
zine distribution and magazine
publishing. The publishing
business is the source of Source
Interlink’s debt woes. The com-
pany entered magazine publish-
ing in 2007 through its $1.3
billion acquisition of 76 con-
sumer magazines, 90 related
Web sites and other properties
from Primedia.

1.4 billion

Source Interlink’s debt in-
cludes an $869 million term loan;
$465 million in unsecured notes,
converted from a bridge loan;
and, as of Oct. 31, $50 million
drawn down from a $300 million
revolving credit facility. All three
lending facilities are supplied by
a consortium of banks led by
Citigroup, and theterm loanand
the revolver are secured by
Source Interlink’s assets.

The debt carries annual in-
terest payments of $110 mil-
lion-$115 million, according
to the company. So far Source
Interlink has paid nearly $88
million of that in the first nine
months of the company’s fis-
cal year, which ended Jan. 31.
High debt loads require over-

Source Interlink’s total debt on its balance sheet

head reductions and Source
Interlink is accomplishing that
by consolidating its magazine,
CD and DVD distribution
businesses into one operation,
Source Interlink Distribution
(billboard.biz, Dec. 9). The
closing of the Alliance ware-
house is part of
that plan.

During the
nine-month pe-
riod ended Oct.
31, Source Inter-
link lost $333.3
million, or $6.37
per share, on
salesof $1.8 bil-
lion, versus a
loss of $415,000, or 2 cents per
share, on sales of $1.6 billion
in the same period a year ear-
lier. Much of the loss sternmed
from special charges, such as
a $271 million non-cash write-
off related to its publishingac-
quisition and a $10.2 million
charge due to the Circuit City
liquidation.

On the plus side, the com-
pany has generated nearly
$130 million in earnings be-
fore interest, taxes, deprecia-
tion and amortization for the

nine-month period, which
means cash flow can handle
the debt service.

However, Wall Street is
deeply skeptical of highly
leveraged Source Interlink’s
prospects, given that it operates
three physical distribution
businesses that
are expected to
eventually lose
out to the Inter-
net—magazines,
CDs and DVDs.
In fact, investors
betting against
the company are
having a field
day: 47%, or
nearly 12 million shares, of
Source Interlink’s float are
shorted shares, according to a
Wall Street analyst who follows
the company. As a result, the
stock is trading for pennies per
share and hasn’ttopped the $1
mark since early October.

And youdon’t need to be on
Wall Street to figure out that
the industry-wide plunge in
CD sales has hit Source Inter-
link hard. In a Dec. 12 confer-
ence call, company executives
said fiscal third-quarter CD

sales declined 21.2% from a
year earlier to $107 million,
while DVD sales increased
4.7% to $127 million.

The DVD and CD fulfill-
ment operation at least re-
mained in the black, with
operating income of $9.3 mil-
lion on revenue of $675.5 mil-
lion, while the magazine
business barely eked out an op-
erating profit. In a move to bol-
ster its magazine wholesale
operations, Source Interlink
jumped on a gambit played by
competitor Anderson News,
which told publishers that it
will exit the business unless
they accept a new surcharge of
7 cents per copy. While some
label executives are concerned
that Anderson may migrate
that strategy to its music busi-
ness, some big magazine pub-
lishers are fighting back by not
shipping their magazines to
either distributor, sources say
(billboard.biz, Feb. 4).

Source Interlink and Ander-
son executives were unavailable
for comment.

For 24/7 retail news

biz and analysis, see

billboard.biz/retail.
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BY LEILA COBO

The Coming
Crackdown

Mexico Targets
Piracy As lllegal
Downloads Surge

Mexico is stepping up its
fight against online music
piracy, spurred by a surge in
illegal downloads, as well as
hopes that the country could
soon get its first viable
online retailer.

“Most of our anti-piracy ef-

tainment industries are
scheduled to hold their third
round of talks Feb. 12 with
Mexico’s Secretariat of Com-
munications and Trans-
portation and executives at
local Internet service pro-
viders to discuss possible
ways of cracking down on
music piracy.

Mexican ISPs send warn-
ings to copyright abusers and

‘We're not abandoning

the fight against piracy.

But right now, Internet

piracy is more damaging.’
—FERNANDO HERNANDEZ, AMPROFON

forts are now concentrated in
the digital arena,” says Fer-
nando Hernéandez, director of
Amprofon, Mexico’s labels
trade group. “We're not aban-
doning the fight against phys-
ical piracy. Butin thatarea we
already have a routine that
works. Right now, Internet
piracy is more damaging.”
Officials from Amprofon
and other media and enter-

eventually cancel or suspend
service to repeat offenders. The
aim, Hernindez says, is to get
ISPs to voluntarily send warn-
ings to copyright abusers and
eventually cancel or suspend
service to repeat offenders. If
the sides can’t reach agree-
ment on the matter, Amprofon
may seek legislative solutions.
Legislation that would estab-
lish a similar system in France

was approved by the
French senate in No-
vember, and the
French National As-
sembly is expected to
adopt it by the end of
March

The efforts come
amid signs of grow-
ing use of unautho
rized peer-to-peer
(P2P) file-sharing
networks. About 14 million
people downloaded songs il-
legally in 2008, nearly double
the 7.5 million who down-
loaded in 2007, according to
a monthlong study of Mexi-
can urban areas conducted by
the media research firm
Ipsos Media. The study esti-
mates that those people
downloaded about 4.5 billion
tracks in 2008, up 73% from
2.6 billion in 2007. Wisin &
Yandel were the most down-
loaded act of 2008.

The sharp increase in unau-
thorized downloading has been
fueled by a rise in broadband
access. Ipsos Media found that
74% of those who used the In-
ternet did so through a broad-
band connection in 2008, up
from 69% in 2007.

The study also found that
the percentage of Internet
users downloading music
rose to 58% in 2008, up
sharply from 33% in the prior
year. It also said that Internet
cafes accounted for 33% of
illegal downloads in 2008,
down from 48% in 2007, sug-
gesting that consumers are
downloading more music
from home.

Meanwhile, IFPI says that
revenue from physical music
sales in Mexico fell 6% dur-
ing the first half of 2008 to
$71.6 million, from $75.8
million from the same period
a year earlier. Revenue from
digital music rose 25% in the
first half of 2008 and ac-
counted for 10% of total
music revenue, up from 7.7%

of revenue during the year-
earlier period. As is the case
throughout Latin America,
the bulk of digital music
sales come from mobile, not
online, sales.

The growth in Mexican
digital music sales pales in
comparison to what was seen
in Brazil (93%), Argentina
(111%) and Colombia (135%)
during the same period. Still,
Mexico’s status as one of the
largest markets for recorded
musicin Latin America makes
it a key battleground against
online piracy.

Amid the growing popular-
ity of P2P downloading, digi-
tal music sales have struggled
to gain traction. Beon and
Tarabii, Mexico’s two main on-
line music stores, have posted

Digital duo: WISIN & YANDEL were Mexico's mogt downloaded act of 2008.

only negligible sales to date.
But IFPI said in its recent
“Digital Music Report 2009”
that Mixup, one of Mexico’s
leading music retail chains,
will launch Latin America’s
first music download store
free of digital rights manage-
ment restrictions in 2009.
Mixup representatives de-
clined to comment.

These developments have
Amprofon’s Hernandez
hopeful that the recording
industry in Mexico will make
progress in its fight against
online piracy.

“We are optimistic that the
moment we have a business
model in place that can be ap-
plied widely,” he says, “we’ll
see a reactivation of the music
production business.” -«

>>>U.K. GOV’T PROPOSES ANTI-PIRACY
‘RIGHTS AGENCY’

The British government has recommended the establishment
of a “rights agency” to fight piracy and encourage the devel-
opment of services that facilitate the legal distribution of
copyrighted material. The agency would include represen-
tatives from the music industry and Internet service providers.
The recommendation was one of 22 proposals included in
the government’s interim “Digital Britain” report, which de-
tailed measures to tackle file sharing on peer-to-peer net-
works. Requiring ISPs to pass on information to rights hold-
ers about customers sharing music on P2P networks would
make it “significantly easier” for targeted action against the
most significant infringers, the report said. In a statement,
BPI chief executive Geoff Taylor said the recommendations
were “a step forward . . . but what we need is a bold stride.”
The final report is due in late spring. —Andre Paine

>>>EMI INCREASES REVENUE,
NARROWS LOSS

EMI Group reported increases in revenue and earnings before
interest, taxes, depreciation and amortization (EBITDA) for the
six months ending Sept. 30, 2008. Group revenue was up 10%
to £737 million ($1.1 billion) from £667 million ($960.9 million)
during the same period a year earlier, while group EBITDA earn-
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ings were up 202% to £130 million ($187.3 million) compared
with £43 million ($61.9 million) a year earlier. After restructur-
ing charges, amortization, interest charges and taxes, EMI Group
recorded a six-month loss of £155 million ($223.9 million), nar-
rowing from a £324 million ($468.3 million) loss during the
same period in 2007. The improved operating results followed
cost-cutting and restructuring measures at the recorded-music
division. EMI Music reported EBITDA of £59 million ($85.1 mil-
lion) during the six months ended Sept. 30, swinging from a
£12 million ($17.3 million) EBITDA loss during the same period
a year earlier. Digital revenue at EMI Music increased 38% to
£102 million ($147.2 million), representing 21% of total sales,
compared with 16% during the year-earlier period. —AP

>>>MOSS APPOINTED HEAD OF BMG
MANAGEMENT U.K. & IRELAND

Tony Moss has been appointed managing director of BMG Rights
Management U.K. & Ireland, part of Bertelsmann’s new music
rights arm. Moss is based in the company’s London office and will
report to BMG Rights Management CEO Hartwig Masuch. Prior
to his appointment, Moss worked with Modest Management ad-
ministering publishing rights for its publishing catalog and se-
lected artists. He is a former GM of dance label Ministry of Sound’s
music publishing arm and began his publishing career at U.K.
collection society the MCPS-PRS Alliance. —Jen Wilson

www.americanradiohistorv.com

>>>CAUGHT RETURNS TO SONY
AUSTRALIA
Sony Music Entertainment Australia has appointed Mardi
Caught GM of touring, events and artist management, ef-
fective April 14. Caught returns to Sony Music Australia
from Sony Music in the United Kingdom, where she was GM
of Columbia Records for the past two years. She reports
to Sony Music Australia chairman/CEO Denis Handlin. Mean-
while, Wylie Fowler was named manager of business en-
terprises at Sony Music Australia. Fowler, previously a di-
rector at strategic marketing agency Freshworks, reports
to Mark Flynn, director of business enterprises.

—Lars Brandle

>>>UNIVERSAL GERMANY’S KOENIG
STEPS DOWN

Thorsten Koenig, managing director of Universal Music Ger-
many'’s international division, is leaving Feb. 15 after 10 years
at the company to launch his own business consultancy. Dirk
Baur, previously managing director of Virgin/Labels/Mute at
EMI Germany, will take his place. Universal Music will be
Koenig’s first client. —AP

.biz For 24/7 global news and analysis, see billboard.biz/global.
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The Astoria’s Closing Forces Adjustments In London’s Live Biz

LONDON—The mid-January
closure of the Astoria has left
England’s capital without a
recognized city center concert
hall—and touring executives
fearing a lack of options for
midsize venues.

The 2,000-capacity theater,
which hosted its final concert
Jan. 14, is scheduled to be de-
molished to make way for the
governing Greater London Au-
thority’s £16 billion ($22.9 bil-
lion) Crossrail public transport
project. It has also forced the
closure of the Astoria’s 1,000-
capacity sister venue, Astoria
2, and another smaller club,
the Metro.

The Astoria opened in 1927
as amovie theater and became
a live entertainment venue in
1976. Since then, it has hosted
a mix of new rock acts and su-
perstars looking for an intimate
venue, and concert executives
are mourning its loss.

“Its position geographically
and its history made it a re-
ally important part of the live
music circuit,” says Matt

Woolliscroft, a promoter at
SJM Concerts, which booked
about 40 shows annually at
the Astoria. “The closure
won't affect whether shows
take place in London. It does,
however, limit our choices in
the city for venues and also
closes the only decent West
End concert venue.”

Booking agent Emma Banks,
co-founder of the Creative
Artists Agency’s U.K. branch,
agrees, saying, “If the market
is as busy as it has been for the
last few years, then it is going
tobe tough to find enough qual-
ity and well-located space at the
2,000-cap level.”

The Astoria was leased by
London property developer/
investor Derwent Valley
Central to Festival Republic,
whose investors include Live
Nation subsidiary Hamsard.
Despite the venue’s popular-
ity, and concerts by everyone
from the Rolling Stones to
Amy Winehouse, Festival
Republic managing direc-
tor Melvin Benn says the

venue “was not very impor-
tant to our overall business,
as it did not overly contribute
to profit.”

Festival Republic has no
immediate plans to invest in
another central London venue
and will focus instead on its
festival business, Benn says.
He downplayed the impact of
the Astoria’s closing on Lon-
don’s live music scene, say-
ing that the business “has
always had to contend with
such changes.”

While the Academy Music
Group, a leading U.K. venue
operator part-owned by Live
Nation, doesn’t have a site in
central London, Benn believes
its venues are accessible
enough to compensate for the
Astoria’s closure.

But Feargal Sharkey, CEO of
music-industry lobbying
group U.K. Musicand former
chairman of the Live Music
Forum, believes the absence
of a central London venue has
deeper implications.

“The disappearance of the

Astoria creates a stress point
in that part of London,” he
says. “For emerging acts, it
was the type of venue to go
through to get to Wembley
Stadium. There was an im-
pact on local businesses as
well. Anyone passing by
could see the fans going to

nearby pubs, kebab shops
and pizza parlors.”

Former Mayor Ken Living-
stone pledged last year to re-
place the Astoria with a new
venue as part of the Crossrail
project. The administration
of Livingstone’s successor
Boris Johnson says it will

The day the music died:
The Astoria on its closing
night, Jan. 14

honor the pledge, although it
has declined to provide fur-
ther details.

The Crossrail project isn’t
due for completion until 2017,
In the meantime, existing
venues are jockeying to fill the
gap. A representative for
venue operator the MAMA
Group says the Forum is al-
ready taking Astoria-booked
acts, including U.S. rock act
Staind, which played Jan. 26.
“We expect to have fewer dark
nights,” she adds.

Larry Seymour, director of
operations atthe Mint Group,
which owns the Koko venue,
says the Astoria’s demise
“may open up more opportu-
nities, given that it represents
a further reduction in the
number of venues operating
in the capital.”

But Machine Management’s
Iain Watt, the U.K. manager of
Mika, says a replacement
venue is still needed.

“There will be plenty of
empty property shells in cen-
tral London as the economic
downturn bites,” he says.
“Whether the mayor or private
investors will have the desire
to invest in such a project now,
I couldn’t say. But they should,
as people still have a huge ap-
petite for a great live venue in
central London.”

THE CORONET

Locatlon: Elephant & Castle, southeast London

Capaclty: 2,160

Owner/operator: Elephant Music

Selected future bookings: Breakin Science (Feb. 14), Nev-
ereverland Featuring Afrika Bambaataa (March 14)

The art deco Coronet has been irregularly used for live music,
hosting mostly club nights and one-offs. “Possibly, the Coro-
net will become live-focused,” Mika’s U.K. manager lain Watt
says. “But it needs to make small amendments to its struc-
ture to make it easier for bands to play there.”

HMV FORUM

Locatlon: Kentish Town,
north London

Capaclty: 2,350

Owner: Mean Fiddier Group
Operator: MAMA Group
Selected future bookings:
Magazine (Feb. 12-13), Late of
the Pier (Feb. 17), Children of
Bodom (Feb.19)

An institution on the London live scene since its days as the
Town & Country Club, the Forum was popular with ait-rock
bands in the '80s and early '90s. Despite being located fur-
ther out of town than some venues, it could soon be back in
favor. “The Forum has been underused over the last few years,”
says booking agent Emma Banks of Creative Artists Agency.
“This is a massive opportunity for them.”

INDIGO2

Locatlon: Greenwich, southeast London

Capaclty: 2,400

Operator/management: AEG Europe

Selected future booklngs: Billy Ocean (Feb. 20), Boyz Il
Men (June 12)

Launched in 2007 as a cozy alternative to its hugely suc-
cessful sister venue, the O2 Arena, Indigo2 has so far con-
centrated on older acts and one-off special events. Although
located some distance from the city center, “it proves we’re
well-served in the different parts of London,” Radichead
manager Brian Message says.

KOKO

Locatlon: Camden, north
London

Capaclty: 1,500
Owner/operator: The Mint
Group

Selected future bookings:
The View (Feb. 10), Simian Mo-
bile Disco (Feb.12)

Formerly known as the Cam-
den Palace when it helped spawn the early-’80s New Ro-
mantics movement, Koko is weli-suited for intimate gigs
by big stars. Lily Allen launched her new album there Jan.
28. It benefits from being located in the live music hub of
Camden. “Koko will definitely be seeing some more busi-
ness,” one promoter notes.

ROUNDHOUSE
Locatlon: Camden, north
London

Capaclty: 3,000, standing;
1,800, seated

Owner: Norman Trust
Operator: Roundhouse Trust
Selected future bookings:
Fleet Foxes (Feb. 22-24), Ul-
travox (April 30)

Another Camden venue, the Roundhouse played host to
Jimi Hendrix, Pink Floyd and Elvis Costelio in its '70s hey-
day. Since its 2006 £30 million ($42.9 million) refurbish-
ment, it has become home to indoor festival the Electric
Proms. “When the Roundhouse came [back] onboard, it
helped meet demand,” Message says.

02 SHEPHERDS BUSH EMPIRE

Locatlon: Shepherds Bush, west London

Capacity: 2,000

Owner/operator: Academy Music Group

Selected future bookings: Candi Staton (Feb. 24), Nitin
Sawhney (Feb. 26), Lily Allen (March 26-28)

Already “getting booked so farin advance these days,” ac-
cording to booking agent Peter Elliott of Primary Talent
Agency, the Empire has a similar feel to the Astoria, although
it is notably less grungy. It’s not in the most accessible loca-
tion, but that hasn’t stopped the likes of Kylie Minogue and
Iron Maiden from entertaining there. —-JK
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BY ANTONY BRUNO

Biz Digs Mix Picks

Could Playlists Become A Business?

Everyone wants to be a DJ.

It all started with the mix-
tape, which music fans
recorded to impress girls (or
boys) with their eclectic
taste. Tapes eventually gave
way to CD-R compilations,
which in turn are giving way
to online sites.

In the midst of the digital
revolution, however, a prac-
tice that labels once viewed as
a recommendation tool be-
came a threat. Since then, al-
most every online playlist
service has found itself under
industry legal pressure.
imeem was sued and made li-
censing deals with the labels.
Project Playlist is the subject
of an RIAA lawsuit. MixWit
shut down in late December.
And Muxtape just relaunched
as an indie music discovery
platform after failing to reach
agreement with the majors.
(For more on Muxtape, see
The Indies, page 13.)

Numerous studies show
that the top two ways people
discover new music is through
radio play and peer recom-
mendations. Online playlist
services combine elements of
both, which seems like a
tremendous opportunity.

Take a look at the results.
Project Playlist counts more
than 40 million users. Mux-
tape, built by Justin Ouellette
as a hobby, attracted more
than 200,000 users and 1 mil-
lion monthly page views in
less than six months.

Labels certainly understand
the potential of these services.
But they need to ensure they
can profit from them. And too
many of the services don’t
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want to play ball.

At least not at first. In De-
cember Project Playlist final-
ized a licensing deal with
Sony Music Entertainment
but remains in a legal tussle
with the other three major la-
bels, which forced MySpace
Music and Facebook to block
the popular playlist sharing
app. But with former Face-
book COO Owen Van Natta as
CEO and former MySpace
exec Shawn Gold as chief mar-
keting offi-
cer, it's
likely only

GET LOUD

the Matador for $50.

Those who like to make a statement
with their audio equipment may
want to consider Aerial7’'s Street
series headphones. Audio-wise,
they're pretty standard. But two of
the models—the Tank and the Matador—
evoke thoughts of tangerine trees and mar-
malade skies on looks alone.

The Tank features a cable and mic for use
with mobile phones, allowing users to take in-
coming calls while jamming out. If you’re more the
type who likes to blend into a crowd, tamer color
options are also available

The Tank retails for $80, the Chopper for $60 and

—AB
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Panici At the Disco
Blus October

Mixmaster throwdown:
8Tracks (above) and Project
Playlist (below)

a matter of time before more
deals are worked out.

Of course, striking deals
with the majors isn’t exactly
easy. Ouellette knew he'd
need to make deals and
claims he sought to do so
right from the start. But the
labels’ demands—which
he says included such market-
ing considerations as let-
ting them promote certain
artists on the site’s home page
—doomed that process.
“Initially the conversation
is just about money

and the business

side of it,” Ouel-

f§ lette says. “But
j it’s not just a
# price per song.

Doing a deal would
mean giving up con-
trol, and that wasn't
something [ was will-
ingtodo.”

Some newcomers are
trying different strategies.
Rather than letting users cre-
ate a list of tracks that can be
played on demand, which in-
volves the priciest license,
8Tracks treats user-generated

playlists as customized Inter-
net radio stations. By comply-
ing with the same limitations
put on webcasters—such as
staggering songs by the same
artist during a certain period
of time and letting users skip
songs only six times per
hour—8Tracks pays SoundEx-
change the same compulsory
license used by Internet radio
services like Pandora.

“If you trust that D] and
you're happy with what they're
creating, there’s really not
much need for on-demand,”
founder/CEO David Porter
says. “With the model for on-
demand licensing based on
what the majors are willing
to offer right now, which is
about a half-cent per stream
at best, there’s no way that
rate can be supported under
an ad-supported model. It's
not even close.”

Launched in August,
8Tracks still has to prove its
model will resonate with
music fans. Porter says the
service has attracted about
130,000 users, with some
4,000 registered “DJs” posting
some 10,000 playlists.

On Feb. 2, the service
added “buy” links to all songs
through an affiliate relation-
ship with Amazon. Porter
says that this spring he’ll
start charging $30 for a six-
month subscription to D]Js
who want to post more than
eight songs to each playlist
and supplement the streams
with audio ads.

Whether it's through cre-
ative licensing like 8Tracks, li-
censed deals like imeem or
testing the limits of the Digi-
tal Millennium Copyright Act
like Project Playlist, one thing
for certain is that music fans
will still want to put their own
stamp on the music they love,
even if it's simply compiling
a list of songs they like.

“It’s an idea that is not
going to die,” Ouellette says.
“People like to make mixes,
so it’s going to exist in one
form or another. It's hard to
see how that’s going to play
out given the way the indus-
try is, but it’s not going to
go away.” ooe

! For 24/7 digital news
.b|z and analysis, see
bliiboard.blz/digital.
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WEEZY TOPS AT
YOUTUBE

“Lil Wayne” was the top
search term on YouTube in
December, according to the
Internet monitoring firm
Hitwise. The chart-topping
rapper edged out the film
“Twilight” for the top spot,
as well as other music-
related searches for such
artists as Beyoncé, Soulja
Boy and Chris Brown. IndlI-
vidual song search requests
were led by “Single Ladies
(Put a Ring on It),” “Love
Story,” “Right Now (Na Na
Na)” and “How Do You Sleep.”
The datarevealed that 72%
of YouTube searches were
music-related.

NUPTIAL LICENSING

INgrooves, a digital distri-
bution and marketing com-
pany part-owned by Univer-
sal Music Group, has teamed
with the Wedding & Event
Videographers Assn. Inter-
national to license music for
use as wedding video

soundtracks. Universal Mu-
sic Enterprises is licensing
the tracks for the program,
which is called Zoom. The
deal covers “several thou-
sand” tracks that are deemed
to be popular wedding
songs, such as Marvin Gaye's
“How Sweet It Is (To Be
Loved by You)” and the
Temptations’ “My Girl.” The
Zoom program also includes
songs from EMI Music Pub-
lishing and Warner/Chappell,
among others.

MUSICAL PROFILING
An online music service
called Signal Patterns aims
to pair users with new mu-
sic based on their psycho-
Jogical profile. Users are
asked to take an online psy-
chology test in which they
must rate 15-second clips
of 40 songs. When they’re
finished, the service recom-
mends a customized play-
list and a list of other
registered users with simi-
lar tastes.

TOP SONGS

1 DAVID ARCHULETA
A Little Too Not Over You 19/JIVE

2 DAVID COOK
Light On 19/RCA

226,582 ‘

214,852

3 TAYLOR SWIFT

8 BEYONC

§ BEYONC
Despite the
song’s age (it was
released in April

Love Story BIG MACHINE

4 DAVID ARCHULETA
Crush 18/JIVE

5 CLAY AIKEN
On My Way Here' RCA -

E
It | Were A Boy COLUMBIA

7 KELLY CLARKSON
My Lifs Would Suck Without You RCA

E
Single Ladles (Put A Ring.On it) COLUMBIA

9 BRITNEY SPEARS
Womanlzer JIVE

138,070
124,897
108,702 ‘
88,765
65,308 ‘
74,480

74,019

2008), Claymates 10 NICKELBACK o [

are still listening
toitindroves at
AOL.

AOL'’s premiere of
the third video

from her 3 BEYONCE
“Funhouse” Diva COLUMBIA
album prompts an

immediate

response on the 5 BEYONCE
chart.

8 BEYONCE

| Hate This Part INTERSCOPE
Slnula Ladles (Put A Ring On [t} COLUMBIA

NK
Sober LAFACE

7 TAYLOR SWIFT
Love Story (AOL Sesslons) BIG MACHINE

At Last (AOL Sessions) COLUMBIA

9 MILEY CYRUS
Fly On The Wall HOLLYWOOD

0 PINK
Please Don't Leave Me LAFACE

* Flrst Listen/First View **

Gotta Be Somsbody RGADRUNNER

TOP VIDEOS
1 TAYLOR SWIFT
White Horse (AOL Sessions) BIG MACHINE

2 DAVID ARCHULETA
A Littie Too Not Over You 18/JIVE

337,480
303,579

248,948

4 THE PUSSYCAT DOLLS

228,432
207,081 ‘
184,887
181,102
170,852 ’
142,258 |

133211

Network Live ' Breaker Artlst

t* AOL Sesslons Source: AOL Muslc for the four weeks

ending Jan, 29.
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To many people in the music industry, Stanford law professor Lawrence Lessig is the enemy.

As founder of the Creative Commons licensing structure and author of such influen-
tial books as “Free Culture: The Nature and Future of Creativity,” Lessig is in many ways
the standard bearer of the “Copyleft” movement, which seeks to weaken faws that re-

Lawrence

Lessig

As he prepares to take a new
position at Harvard, the legal
scholar explains why he thinks
the music industry should
embrace copyright reform.

strict the modification or remixing of copyrighted work.

Lessig, however, sees himself as an ally. He says his ideas for copyright reform
would help record labels, publishers and artists reap greater profits from new dig-
ital platforms rather than sound their death knell. In his most recent book, "Remix:
Making Art and Commerce Thrive in the Hybrid Economy” (Penguin Press), he ar-
gues that copyright law must be reformed to account for new technologies and the
way fans use them to interact with content. Rather than make criminals out of fans
who mash up songs or mix tracks into videos, the music industry should embrace
them with new copyright laws that help monetize that activity, Lessig says. But he
has far less to say about exactly how rights holders are supposed to harvest these

potential digital riches.

This summer, Lessig will become director of Harvard University’s Edmond J. Safra
Foundation Center for Ethics, where his academic focus will shift to corruption at pub-
lic institutions. Before he makes the move, Billboard caught up with the academic/ac-
tivist for his thoughts on the state of what he calls “the copyright wars.”

What are some of the bigger
misconceptions that people
have about your ideas for copy-
right reform?

The first big mistake is that people
confuse my work with the growing
copyright abolitionist movement
that is out there. I'm fundamen-
tally not a copyright abolitionist. I
believe copyright is an essential
part of the creative industry and
culture is richer both in the money
sense and in the diversity sense
with copyright than without it. My
objective is to find ways to update
copyright and make it make sense
in a different technological con-
text, and that should be an objec-
tive shared by people who are in
the industry.

The second thing is the industry
is focused on the problem of an
enormous number of people ille-
gally accessing copyrighted mate-
rial not paying for it. That’s a
significant problem, but there are
other problems in copyright that
we need to think about systemically
to figure out how best to update it
for the 21st century. Copyright law
purports to regulate an enormous
range of activities that there’s no
good reason to regulate.

For example, [ do a home movie
of my kid learning to walk that I
synchronize some music with and
share it with my friends. That trig-
gers copyright law in all sorts of

ways today. There’s no reason it
should. We should be focused on
encouraging the professional cre-
ative work that the industry has fo-
cused on and authorizing and
enabling this amateur creative work
that technology is encouraging.

So how do yourideas about ahy-
brid economy or remixing apply?
The hybrid is a business that tries
to leverage value out of a sharing
economy. A hybrid is a business
like Flickr where there’s a commer-
cial objective but the value is being
produced by creating an environ-
ment where people produce things
of value that they share with other
people. I obviously think that the
music industry could gain an enor-
mous amount if it didn’t have such
a tin ear on how best to produce a
hybrid economy.

Remix is just the idea of some-
one taking and building upon
someone else’s creative work. Now
if I take a song and I remix it and
I synchronize it to a video and I
upload that to YouTube and
YouTube starts making it available
ina way thatthey’re profiting from
it, I have no problem with copy-
right law being updated so that
YouTube is responsible for some
fee for the public performance of
this work on their network. I think
that’s appropriate. What I criticize
is a copyright system that right

now basically says YouTube goes
scot-free because they get notice
and takedown immunity, while
the remixer is alleged to be a pi-
rate by remixing work without
clearing the rights from the orig-
inal copyright owner. That’s the
inversion of common sense that
I think we should be figuring out
how to correct.

What is the motivation for la-
bels, publishers and artists to
reform the current system when
it’s the foundation of how they
make money?

From my perspective, the law pro-
fessor’s perspective, I don’t care so
much about the industry. I care
about the fact that a whole gener-
ation is being raised living life
against the law. And I think we are
a weaker democracy when that’s
the way in which our kids relate to
the law. We need to move into a
place where people respect the law
again, and to get there I think the
industry needs to cut back on
claims that really don’t matter in
order to have a moral ground to
stand on when making claims that
do matter.

The industry needs to think
about other ways to facilitate com-
pensation that don’t actually force
us into totally unwinnable wars.
So the motivation should be,
“Let’s get to a copyright system

www americanradiohistorv.com

The
industry
needs to
think
aboutother
ways to
facilitate

compen-
sation that
don’t
actually
forceus
into totally
unwin-
nable wars.
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that actually works and doesn’t
radicalize a whole generation
against copyright.”

But is seems unlikely that the
music industry will just volun-
tarily dismantle the current
copyright ship it’s sailing on and
build a new one.

Well, that’s funny, because when
I hear people in the industry talk
about copyright law, I hear them
say the system is not working. I
hear them saying they're losing
[because] the existing system
doesn’t actually compensate
them. So I agree: If everything
were going great, there would be
no reason for anybody to talk. But
what I'm saying is, it’s not going
great for the industry. It’s not
going great for a whole genera-
tion of our kids. The system does-
n’t make sense for the existing
structure of technology. So let’s sit
down and find a system that would
make sense, that would actually
create the kind of freedom that
people should be able to agree is
necessary, while on the other hand
making sure artists get compen-
sated when their work gets used.

Would you rather see this as an
issue debated in Congress orin
a courtroom?

Unfortunately, I think it’s got to
happen in both places. [ think the
most important thing right now is
for some sensible map to be devel-
oped by credible stakeholders that
can begin to educate Congress.
Fundamental reform of the way
that copyright law functions is not
going to happen through the
courts, nor should it. The things
I'm talking about—voluntary col-
lective licenses, or exempting am-
ateur remixing, or setting up a
mechanical license for remix rights
—are the things that involve leg-
islative solutions.

When are we going to get to a pic-
ture of a proper legislative solution?
When we have a sensible map
drawn by people who have taken it
seriously and who have done some-
thing credible with it. .
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THE GUNS N’ ROSES FRONTMAN RANTS ABOUT HIS OLD
BANDMATES, RAVES ABOUT HIS NEW ALBUM AND EXPLAINS
WHY ‘I HAVE NO SYMPATHY FOR THE RECORD COMPANIES

BY JONATHAN COHEN
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It's been nine years since Axl Rose gave a substantial
print interview. For all that time and more, he’s been
working on the album “Chinese Democracy,” which
finally arrived in late November. ¢ It was an arduous
process, to say the least. Guns N’ Roses haven'’t
released a new song since 1999 or an album since a
1993 set of covers. Since then, Rose has toured
sporadically, worked with a rotating cast of
musicians—he owns the Guns N’ Roses name,
according to his attorney, Laurie Soriano—
and recorded numerous versions of the same
new songs. According to a 2005 article in the
New York Times, Universal Music Group had spent
$13 million on “Chinese Democracy” by then.
The album came out in the United States as a Best Buy
retail exclusive and debuted at No. 3 on the Billboard
e, 200 with first-week sales of 261,000, according to
3 | Nielsen SoundScan. To date, it has sold 537,000
9  copies in the States, far fewer than the 1.3 million
g that Best Buy bought upfront, according to the Wall
Street Journal. But the album has sold 2.6 million
copies worldwide, according to Universal—a
number that counts only retail purchases—and
the company plans to start promoting another
single soon. § Some industry executives have
blamed the album’s disappointing sales on Rose,
who hasn’t made a video, announced a tour or given
interviews. Others point to Best Buy, claiming the
chain didn’t make the album as visible as last year’s
other major retail exclusive, AC/DC’s “Black Ice,”
which was sold only at Wal-Mart. Until now, Rose
himself has remained silent, except for a series of
postings on some Guns N’ Roses fan Web sites.
That doesn’t mean he doesn’t have plenty to say—
about his new album, his former bandmates and his
label, Interscope, a subsidiary of Universal. (The label
declined to comment.) Rose answered two series of
questions via e-mail, in which he discussed for the
first time the events surrounding the release of
“Chinese Democracy” and his frustrations with
Interscope. In a separate phone interview,
®. longtime Guns N’ Roses (and former
% Replacements) bassist Tommy Stinson
_ . echoed Rose’s sentiments. § Rose’s
S 4 & answers appear here almost exactly as
X he sent them, edited only for grammar,
length and clarity. The obvious
question: Why talk now? Rose says
he “felt it was a good time to address
some of these issues publicly.”

:
.

ERIK WARD/RETNA
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Some people thought “Chinese Democ-
racy” would never come out. Were there
times during the making of the album
when you felt that way yourself?

Not so much that it wouldn’t come out but
that we could in some way legally be forced
to release it either incomplete or with so
many business areas unresolved that the be-
ginning would be the end as well.

Without sounding presumptuous, what
took so long to get the album out?
And without sounding facetious, what didn’t?
There aren’t too many issues of the hundreds
[we ran into] that happened as quickly as any-
one would have preferred, from building my
studio; finding the right players; never did
find a producer; still don’t have real record
company involvement or support; to getting
it out and mixed and mastered.

All that aside, it’s the right record and I
couldn’task for more in that regard. Could
have been a more enjoyable journey, but
it’s there now. The art comes first. It dic-
tates if not the course [then] the destina-
tion artistically.

For me, once the real accompanying art-
work is there with a few videos and some tour-
ing, the package was achieved and delivered.
And to do so at this level in terms of quality,
both artistic and performance-wise, both on
record and live, is something that'sa miracle
at minimum and something that wouldn't
have happened, no matter how anyone tries
to convince others, with old Guns, regardless
of anyone’s intentions. It was just as ugly in
old Guns, regardless of our success.

What were your expectations in terms
of what Best Buy would do to promote
the album?

Best Buy has been great. Going with Best
Buy was a way to work out a deal with Uni-
versal and we were fortunate enough to
work with Irving [Azoff, as manager] and
deal more directly with Universal. I've
asked for information regarding their role
in working the record but that hasn’t come
yet so I’'m not able to tell what Uni-
versal has or hasn’t done, although
Zach [Horowitz, Universal Music
Group president/COO], or whoever’s
behind the international efforts, is
doing great. It's more than appreci-
ated and a welcome relief.

Unfortunately [going with Best Buy]
didn’t change us having to rely on In
terscope as much as we’d hoped. The
opinions expressed or “jumped” on
publicly regarding promotion seem to
be [about] my or our involvement with
mainstream media—talk shows, rock
magazines and dot-coms—which have
generally held negative public stances
toward myself or the band for years,
[and they] unfortunately have not been
resolved. Efforts are being made to un-
derstand the relationships and evalu-
ate how best to proceed.

Our focus was in getting the record
deal done while finishing the album,
which hit many an unexpected bump
or sinkhole in the road right up until
the actual release. We never intended
a huge public rollout, especially with-
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out resolving certain issues, and no one ever
suggested us doing so, though Interscope’s
communications with Best Buy in these
areas may not have been as clear as anyone
would have preferred.

Our approach, for better or worse, has al-
ways been to work the record over the course
of the following tour cycles, with attempts
to forge new or better and hopefully rede-
fined relationships with the different forms
of media that may be interested along the
way. In regard to our promotion, it was based
around certain agreements with Universal,
Interscope, our management and legal
[teams] that unfortunately never happened.
I won't get into specifics but am beginning
to address some of those issues in my own
way as opposed to “working together,” and
we’ll see how that plays out.

What are your thoughts on how Univer
sal has handled the album?
Unfortunately I have no information for
me to believe [that] there was any real in-
volvement or effort from Interscope. I'm
not saying there wasn’t. But in my opin-
ion, without [Interscope Geffen A&M
chairman] Jimmy Iovine’s involvement, it
doesn’t matter who anyone talks to or what
they say-—virtually nothing will happen
from their end.

1doknow [that] I've been asking for a mar-
keting plan for over five years and still
haven’t got anything. We've asked for a com-
plete breakdown of promotion expenses and
efforts from all parties but unfortunately
I’ve received very little information, if any-
thing, so far. On another note, the draft book-
let leaking and, I believe, the early shipping
of preorders and the inclusion of the early
draft booklet for the release was through in-
volvement with Interscope, which was a
mess. That’s not to say they don’t work for
otherartists and make things happen. I feel
they work very hard for whatever it is they
truly want to sell, whether it’s good or . . .

1 can say how the band feels, and that is
that to a man they hate the record company

L s
CLEAR IS THAT
ONE OF THE
THO OF US WILL
DIE BEFORE A
REUNION. , ,

—AXL ROSE, ON HIS
RELATIONSHIP WITH SLASH

wWwWw.americanradiohistorv.com



www.americanradiohistory.com

Use your illusion: AXL ROSE
performing live in 2006,

other than Universal International with a
passion. And that’s with me talking with
them about the record company negatively
hardly ever, if at all. They’re not blind: They
hear the talk and see the results. Our in-
volvement with Interscope has been more
than frustrating for them. It’s not like any-
one here wants to have any negative views,
impressions or opinions. They don’t go
around bitching about things all the time
and they don’tlet it get in the way of what-
ever they're supposed to do here, but it is
what it is.

Here’s how things worked until they
were no longer involved—that is, until re-
cently. Jimmy [lovine] and whoever would
come down to the studio. Things would be
good for a month. Then, according to who-
ever was involved at the time from their
side, someone above Jimmy would start
putting pressure regarding us on him,
Jimmy would start pressuring others at his
label [and they] would begin doing the
same with us. We get that it’s just how busi-
ness—and perhaps especially this busi-
ness—tends to work, but after a month of
this the whole thing would get ugly and ex-
tensively interfere with getting anything
productive done, and near the middle of
the third month we’'d arrange for Jimmy
to come down again. They’'d go away happy
and the entire process would repeat itself
over and over and over.

[Former Interscope Geffen A&M presi-
dent] Tom Whalley brought in Roy Thomas
Baker to produce and [A&R executive] Mark
Williams suggested Marco Beltrami,
among others, to play strings on the album.
And Jimmy had an idea for low guitarina
track and the EQ on a drum part. That’s it
as far as I'm aware. They were all good
things, but in all sincerity, that’s it. Now,
what efforts were made to help keep Uni-
versal or Vivendi off us for as long as pos-
sible could very well have been extensive,
and in that regard either would have been
or would be most appreciated. I like Jimmy,
but I’ve never understood him in regard
to us or this album. Everything’s always
been, “That’s easy,” or “We can fix that, no
problem,” but unfortunately rarely added
up to any kind of reality for us until [he
found] Bob Ludwig for mastering.

We’d love to have their and Jimmy’s sup-
port after this. But to continue at this junc-
ture feeling as we do, keeping things so
behind the scenes, unfortunately feels like
the same "ol same "ol for all of us and, at least
momentarily, a bit much to digest. Jimmy
did point us in the right direction for mas-
tering, and I believe he’s sincere in his ap-
preciation of our record but still for whatever
reasons gave up pretty early in those areas.

We feel that, unfortunately, we've never
been really anything all that much more
other than a throw it at the wall, see if it
sticks, no real ground work, something to
take advantage of, last quarter, cook the
books, write-off, fuck this headache, hop-
ing to getlucky scam. And, unfortunately,
for all their nice words and assurances,
nothing that’s happened since the week or
so before the release has shown us much
of anything to the contrary. So at least in
regard to the U.S., for the most part I don't

look at it like we have a record company—
[ look at it for the most part like we have
friendly but otherwise cutthroat loan
sharks, and we were lucky to get what we
got but feel we could have done more if
they were at least, especially with some of
their backgrounds, a bit more involved cre-
atively. So in light of pirating and the mess
the major labels are in, I have no sympa-
thy for the record companies, based on our
experiences in the U.S.

The last time Guns N’ Roses had a new
album out, the Internet was barely are-
ality. What was your response to the
nine-song leak this summer?

Having someone jeopardize your efforts so
cavalierly is pretty much a nightmare. I don’t
know that it hurt us though, at least as one
might think. Hard to say. That’s not to imply
leaks don’t hurt artists, but that they were
earlier roughs and the level of sound qual-
ity is much higher with the finals. That said,
you have those who become emotionally at-
tached to how the leaks sound, which, for
better or worse, usually isn’t so great to con-
tend with. And it seems that those who often
do so and complain publicly, oddly and co-
incidentally, have a history of basically being
detractors as well even if they’re somehow
considered part of a “fan” base.

What’s your take on the mediaresponse
to the album?

It’s been a mixed bag. Some has been great,
others a blood bath. That said, most of the
nonsense has been from the same or the
latest batch of negative idiots, so it was to
be expected and really doesn’t mean much.
[1] did see some jump ship, and that’s al-
ways funny. Watching some douche wav-
ing a flag and then being the first punk in
the water’s always great.

Observers are interpreting some of the
songs on “Chinese Democracy” as being
about the process of making the album.
Is this valid?

I'd say there’s a lot in the lyrics regarding
the journey to make the album, even if not
in so many words.

Can you give an example of a song that
the band nailed on an early take and
didn’t change that much?

The basic concept of most songs stayed the
same. “Riad [N’ the Bedouins],” “Sorry,”
“Better” and “Prostitute” are probably closer
to their original demos in ways than others.

How many other songs were completed
and considered for “Chinese Democ-
racy”? There are rumors that there are
two fuli albums done.

We'd like to get another album out at some
point, but for now our focus is on “Chinese.”

Some artists like to test out their new
songs in their car stereos or invite
friends to the studio to hear playbacks.
How did you listen to the album when
it was a work in progress?

My studio, car stereos, a CD Walkman, com-
puters and different speaker setups, clubs,
iPods. Actually, our first leaks were from

using a sound system in a strip club in the
early hours when it was basically empty. [
went there to play the tracks for someone I
was interested in working with. I'd gone
there with a guy who worked band security,
who was allegedly somehow related to the
owners, feeling it was a bit more of a pro-
tected environment than it turned out to be.

Are you planning to tour?

No plans, but there’s talk. Management and
our promoters are really excited with the of-
fers coming in both here and worldwide.

Are you planning to make videos?

We're finalizing a video for “Better” and writ-
ing a couple others now. Over time differ-
ent ideas have been tossed around, written
up or submitted but that was then. Nothing
we had come up with—or at least the ap-
proaches so far—felt right. We have been
discouraged from making a video all along
by Interscope, up until Best Buy requested
one after the release, and in a manner by In-
terscope then of, “So where’s the video?,”
taking everyone more than off guard.

There was talk of a “Guitar Hero” or
“Rock Band” download of “Chinese
Democracy.” Is either going to happen?
There is talk about a “Rock Band” release, and
they felt the record—based on the nature and
complexity of the depth of instrumentation—
deserved a bit more attention and some more
involved elements than they’ve generally dealt
with. I have no idea what that means but it’s
my understanding they were very enthusias-
tic. We're looking at a Feb. 28 release, accord-
ing to [executives at MTV responsible for]
“Rock Band.” [“Rock Band” has since changed
the release date to spring.]

Is there any chance you’ll work with the
former members of Guns N’ Roses in
the future?

I could see doing a song or so on the side
with Izzy [Stradlin] or having him out [on
tour] again. I’'m not so comfortable with
doing anything having more than one of
the alumni. Maybe something with Duff
[McKagan], but that’s it, and not something
I’d have to really get down into, as I'd get
left with sorting it out and then blamed on
top of it. So, no, not me.

In regards to Slash, I read a desperate
fan’s message about, what if one of us were
to die and looking back I had the possibil-
ity of a reunion now, blah blah blah. And
my thoughts are, “Yeah, and while you're
at the show your baby accidentally kicks a
candle and burns your house down, killing
himself and the rest of your family.”

Give me a fucking break. What's clear is
that one of the two of us will die before a re-
union and however sad, ugly or unfortu-
nate anyone views it, it is how it is. Those
decisions were made a long time ago and
reiterated year after year by one man.

There are acts that, once committed be-
tween individuals, they are what they are.
To add insult to injury almost day after day,
lapsing into year after year, for more than
a decade, is a nightmare. Anyone putting
his own personal entertainment above
everything else is sickening. .
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NE wOuLD EXPECT THE LABEL THAT RELEASED ONE

OF LAST YEAR’S MOST CRITICALLY ACCLAIMED TITLES
WwOoOULD BE HEADQRQUARTERED IN AN AIRY BROOKLYN
LOFT, OR PERHAPS AN ECHO PARK ART SPACE. »

In fact, the offices of Secretly Canadian—the label
behind Bon Iver, Antony & the Johnsons and Jens
Lekman—can be found in a three-story building that
used to be an electric dog fence factory in Bloomington,
Ind. Nearby there’s a casket factory and a decrepit house
that seems to pump out an endless supply of cats, some
of which have been adopted by label employees. Antony
Hegarty of Antony & the Johnsons refers to the area as

BILLBOARD | FEBRUARY 14, 2009

“the chicken village.”

Despite their downbeat surroundings, Secretly
Canadian, and its sister labels Jagjaguwar and Dead
Oceans, have become a global powerhouse, with albums
on the charts in the United States and Europe.
Jagjaguwar released Bon Iver’s “For Emma, Forever
Ago,” which has sold 136,000 copies, according to
Nielsen SoundScan, and popped up on pretty much

every best-of list in 2008. “I Am a Bird Now,” the album
by the androgynous torch singer and Lou Reed disciple
Hegarty, won the United Kingdom’s Mercury Prize in
2005 and has sold 76,000 copies. In the first month of
2009, the label debuted Bon Iver’s “Blood Bank” EP at
No. 16 on the Billboard 200 with 32,000 copies sold, and
Antony & the Johnsons’ “The Crying Light” topped
Billboard’s European Albums chart. The rest of the
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TOP: REBECCA DROLEN

year’s release schedule for the three labels includes albums

from Brooklyn indie-rock band Bishop Allen, singer/

songwriter Richard Swift, alt-country act Magnolia Electric
Company and recently signed South African rock band
BLK JKS.

Hegarty says that he was initially attracted to the label
because “they seemed really honest and enthusiastic, and [
respected their integrity.” He adds, “We did a lot of
growing together; there were lots of times both of us were
doing things for the first time.”

Secretly Canadian has gone from a small, college-town
cottage business to a mini-empire, with two affiliated
labels, a distribution company and a production plant.
Brothers Ben and Chris Swanson founded the label in 1996
with their friends Eric Weddle and Jonathan Cargill,
initially launching the enterprise as a vehicle for releasing
local bands. But even with a number of successful albums
under its belt, the label still signs artists to the same deals
it did with its fledgling acts.

“Bands on this label can expecl an annoying level of
transparency,” Ben says. Chris adds that “all the deals are
50/50, and we co-own the masters. Partnership is the most
important thing for all of us.”

For Secretly Canadian, the partnership with Bon lver
(aka Justin Vernon) includes holding back on some
licensing opportunities in order to help his album grow
organically. “We didn’t want to be everywhere at once and

doing all these sponsored tours only to cost the record its
dignity,” Vernon says. “We could have sold a few more
copies, but 1 think it would have hurt us in the long run.”

When they first started, the founders didn’t imagine
they’d be in the top 20 one day. “In the 1nid-"90s, plenty of
people were saying Bloomington was the next Seattle,” Ben
says. “There were lots of smaller, artier bands around and a
thriving basement-show scene that wasn’t really being
captured. We saw an opening and went for it.”

The Swansons and their co-founders put out a 7-inch by
Songs: Ohia, followed by an album by the band in 1997.
They tried the established distribution channels for indies

Walking by water: Dead Oceans founder PHIL WALDORF

Secret's out:-from left, label
partners BEN SWANSON, DARIUS
VAN ARMAN, CHRIS SWANSON
and JONATHAN CARGILL

but were disappointed by their experience. “It was really
hard to get paid by the distributors if you only had a few
records out,” Ben says. “At the same time, the price of
putting out CDs was dropping. We started the distribution
company in 1997 and pulled in a lot of our peer labels.”

Around the same time, Darius Van Arman was living in
Virginia, working at a record store, booking a club and
writing for an alt-weekly. He started Jagjaguwar to release
an album by a friend’s band, and then, he says, “We just
kept putting out records, until at some point, it became a
real label.” After running the operation on his own for
three years and releasing mostly local acts, he met Chris
and the two became fast friends.

“At that point, | was looking for a partner, and Secretly
Canadian seemed like a natural fit,” Van Arman says. “I
moved to Bloomington in 1999 and that was it.”

Secretly Canadian quickly expanded again, launching
Bellwether Manufacturing in January 1999. The operation
does CD and DVD replication and contracts out vinyl
pressing and custom CD packaging design, as well as
printing posters, stickers and postcards.

“Like the distribution company, Bellwether is an
economy of scale,” Ben says. “We were working with lots
and lots of smaller acts, and that all added up.”

Bellwether might have even kept the label afloat for a
period of time. “From 1999 until 2005, ['d say Bellwether
was 60%-80% of the revenue,” Ben says. “In 2005 and
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Blame Canada: clockwise from top, BISHOP ALLEN, BON IVER, Magnolia Electric Company singer JASON MOLINA and

Antony & the Johnsons’ ANTONY HEGARTY.

2006, the distribution began to be a much bigger part of
the pie. Then the [Antony & the Johnsons]| record hit, and
between that and the catalog we had built up, we started to
see the label department grow significantly.”

The labels were doing so well, that, in 2006, it decided to
add a third one to the mix. Phil Waldorf had been
managing Misra Records but was looking for a change and
approached the owners of Secretly Canadian about a
possible partnership.

“Misra was distributed through Secretly Canadian, and I
had a good relationship with all
the partners,” Waldorf says. “We
approached things in a very
similar way, in terms of the
ambitions we had and the
strategies we used. When Misra
was absorbed into Absolutely
Kosher, | started Dead Oceans
under the Secretly Canadian
umbrella.”

When asked to explain how the
three labels relate to one another,
Waldorf cites the Beggars Group
as an example. “Secretly Canadian,
Jagjaguwar and Dead Oceans are
all unique brands, but there is
some interchangeable work,” he
says. “The A&R for each of the
labels feels distinct.”

As far as the management structure, Chris and Van
Arman oversee Jagjaguwar, while Chris, Ben and Cargill
manage Secretly Canadian. Dead Oceans is Waldorf’s
project. (Weddle several years ago left the organization and
has since founded the label Family Vineyard.) Van Arman
also oversees Bellwether, although the manufacturing
plant and distribution warehouse have separate staffs.
Thirteen people work for the labels, 10 are at the distro,
and seven are at Bellwether. Two full-time accountants are
employed for the entire operation.

“The labels pretty much share everything,” Waldorf says.

The office staff is shared among the three labels. All have
their own bank accounts and split the overhead, although
BILLBOARD |
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‘1 think
they have
built a
quiet and
stunning
empire.’

—BON IVER

not on a strictly one-third-each basis. Labels with more
developed catalogs pay a greater share than Dead Oceans.

The A&R strategy works in a similar way. “We all have
fairly similar taste, although there has never been a battle
for a band,” Waldorf says. “We might decide to sign a band
to a certain label because they are a more developed band
and that label has the space and budget for them, where
the others might not.”

Van Arman says he feels Jagjaguwar is “accidentally
perceived as being more noisy and experimental, which |
don’t think is accurate. It's hard to
characterize what is different from
label to label. None of the labels
defined their brands from day one.
If I had to say what sets Jagjaguwar
apart, I'd say maybe we're a little
darker and more mystical.”

“I just had this gut feeling about
them,” Vernon says. “I was meeting
with all these labels during [the
2007] CM] [Music Marathon] and
just not feeling any of them. | was
leaving and I pulled my car over to
the side of the road and called Chris
and told him I wanted to do it.”

Vernon signed with the label for
many of the same reasons as
Hegarty. “We’ve become good
friends and they work so hard at the
label,” he says. “They’re just solid, solid people.” Hegarty
says he found the fact that the label is based in
Bloomington “a little unnerving,” but the Midwestern
pedigree was a bonus for Vernon: “1 think they have built a
quiet and stunning empire.”

The principals at the label generally consider their
unusual location a bonus. “We couldn’t afford to have the
distribution company and the manufacturing plantin New
York or L.A.,” Van Arman says. Chris adds that being in
Bloomington means they avoid “the group think in the
bigger cities. If someone can sell outin New York or L.A.,
that’s great, but it's amazing if they can fill a room in
Bloomington.” oo

THE SECRETS
OF THEIR
SUCCESS

The Swanson Brothers Offer
Helpful Hints On How To
Grow A Small Label

TAKE ACCOUNTING 101

Or found a label with someone who has, Ben says. “Chris
won the Future Business Leaders of America account-
ing contest in high school, which included prizes like a
$206 scholarship to a North Dakota university. He takes
care of all that, and it means the rest of us never have to
think about accounting.”

LEARN WEB SITE DESIGN

It’s tempting to hire the nerd down the block, but Ben
warns against it. “You just have to learn by doing,” he
says. “If you get someone else to do it, they almost al-
ways go away to school or get busy, and you’re left with
a broken site that you don’t know how to fix.”

VOLUNTEER AT A COLLEGE OR COMMUNITY
RADIO STATION

Working at a small station is a great way to make indus-
try contacts and meet like-minded music fans. “You're
also exposed to a lot of great music and might even find
some of the bands you end up signing,” Ben says.

BUY THE EQUIPMENT YOU REALLY NEED
Ditch your “money-saving policy” of saving printing for
days when you can bring it to campus or the office. It's
not worth it.

EUROPEANS DELINEATE THOUSANDS WITH
PERIODS, NOT COMMAS

“Early on, we got a lot of attention from a glossy Swedish
magazine, sort of a European version of the Fader,” Ben
says. “They were writing a feature and asked us if we
wanted to buy an ad. They quoted us ‘50.000 kr, which is
about $6,500. We thought the extra zero was a typo and
we would get it for $6.50, just some token amount be-
cause they were writing a nice feature about us. We were
totally excited so we bought the ad and paid six fifty when
we got the invoice, only to receive a very confused mes-
sage asking why we’d only paid a small percentage of the
cost. They were cool to us and let us settle it for less, but
not everyone will be so nice.” —CH

BON IVER: DREW KAISER; BISHOP ALLEN: SEBASTIAN MLYNARSKI; ANTONY & THE JOHNSONS: DON FELIX C ERVANTES: JASON MOLINA: STEVE GULLICK
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Even in a down economy, state-of-the-art
facilities of various capacities continue to open
across North America. Times may be tough,
but after a year that brought major buildings
including the BOK Center in Tulsa, Cincinnati’s
Bank of Kentucky Center and the K-Rock Centre
in Ontario, those in the live entertainment
business remain hopeful that new buildings
in 2009 will also be successful. M “Whenever
you open a new venue, there’s always a level of
anticipation and excitement,” says SMG senior
VP of arenas Hank Abate, whose company has
landed several contracts for new buildings this
year. “We’re doing the best we can to hold the
line on costs, because we know we're entering
into a difficult period. But so far, we haven’t
hit the wall yet.” Following are new venues that
recently opened or are planning to open later
this year.

SOUTHEASTERN KENTUCKY AGRICULTURE
AND EXPOSITION COMPLEX (CORBIN, KY.)
Music fans in Corbin, Ky., and the surrounding areas will
have a new midsize arena in their back yard, when the 7,000-
seat Southeastern Kentucky Agriculture and Exposition Com-
plex goes live March 7.

“I'm concentrating on letting everyone know it’s an un-
tapped market,” complex GM Cliff Clinger says, noting that
the closest city to see a concertis an hour-and-a-halfaway. “Ba-
sically, the need for it came about because nothing existed.”

Clinger expects to draw concertgoers from a 50-mile ra-
dius to the SMG-managed arena. Within that distance,

Y MITCHELL PETERS

ke

“we're figuring there’s a population of about 500,000 that
we'll be attracting from,” he says.

So far, the city-owned, $25 million facility’s schedule in-
cludes Bill Gaither & Friends (March 26) and Larry the Cable
Guy (April 24). “We're in part of the Bible Belt,” Clinger says.
“We're focusing mostly on rock, country and gospel.’

THE SHOW AT AGUA CALIENTE CASINO
(RANCHO MIRAGE, CALIF.)

Southern California residents looking to mix gambling with
entertainment have a new place to see concerts. The Show
at Agua Caliente Casino in Rancho Mirage, Calif., which
opened Feb. 12 with a sold-out concert by Billy Joel, “will be
the finest 2,000-seat concert theater of its kind on the West
Coast,” director of entertainment Steve Macfadyen says.

The $76 million venue is owned by the Agua Caliente
Band of Cahuilla Indians and part of a $400 million expan-
sion of the casino, resort and spa.

Macfadyen says that in light of the weakened economy,
he will attempt to keep ticket prices at a reasonable level.
“Just because we're presenting (artists] in this type of at-
mosphere doesn’'t mean that automatically everything is
more expensive. We're not trying to be Las Vegas.

Concerts booked through November include Matchbox
Twenty, Martina McBride, Chicago, Tony Bennett, Puddle
of Mudd, Trace Adkins and Big & Rich. Macfadyen hopes
to book about 40 concerts in the Show’s opening year.

He doesn't expect the theater’s proximity to Los Angeles
to have an impact on bookings. But “you still have to be care-
ful about where you promote and how you advertise so that
you're not butchering one another’s opportunities,” he says.

CITI FIELD (NEW YORK)

Billy Joel helped shutter Shea Stadium in New York with a
pair of sellout concerts last July that grossed nearly $12.9
million and drew 115,000 people, according to Artist Group

www americanradiohistorv.com

The Joint at the
Hard Rock in
“ Las Vegas

International. Dave Howard, Mets executive VP of business
operations, hopes to have the same success with live music
atthe Mets’ replacement stadium: the 45,000-seat Citi Field,
set to open in April. The Mets’ new $800 million home sits
directly across from Shea, which is being demolished.

Citi Field will host “several concerts per year,” says Howard,
who adds that the new stadium was “designed with the in-
tention of doing concerts.” Part of that includes large load-
ing docks for multitruck touring productions and easy access
onto the field for concertgoers.

Fans who experienced concerts at Shea should be pleas-
antly surprised with the new field. “Shea Stadium, with
the circular design, pulled the seats higher and farther
away from the stage,” Howard says. “Citi Field is more in-
timate, and everything is drawn in closer. So we think it
will be a terrific concert venue.”

Although no acts had been confirmed to play Citi Field
at press time, Howard says the first concert will likely tuke
place around July when the Mets are on the road. “We've
had some preliminary discussions with promoters and
other representatives of some pretty significant talent about
folks wanting to be the first act here,” Howard says.

DALLAS CENTER FOR THE PERFORMING
ARTS (DALLAS)

Following its completion this fall, the $335 million Dallas
Center for the Performing Arts in downtown Dallas will
boast five venues, including two—the Margot and Bill Win-
spear Opera House and Annette Strauss Artist Square—
that will host 10-15 concerts annually.

Along with opera, ballet and Broadway performances, the
2,300-capacity Winspear venue will hosta wide range of live
music events, according to Michael Rilley, Dallas Center for
the Performing Arts senior VP/COO. The Dallas Opera will
perform in the venue about 44 nights per year, but Rilley
says the facility will have plenty of  continued on >>p28
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from >>p27  open dates for touring acts.

“It takes careful calendar management, so you're ensuring we
still have good dates and be attractive for managers, promoters
and agents wanting to use the building,” he says.

Meanwhile, the open-air Strauss Artist Square will feature a
fixed stage and be able to accommodate up to 5,000 concertgo-
ers. Rilley envisions stand-alone concerts in the area, as well as
live music associated with community events and festivals.

“We can do soft and hard tickets in that space,” he says. The
first season of programming at Strauss Square will begin in spring
2010. The Dallas Center for the Performing Arts opens Oct. 12
with a series of weeklong events.

SHOWARE CENTER (KENT, WASH.)
Located 15 miles south of Seattle and 15 miles north of Tacoma,
Wash., the recently opened ShoWare Center in Kent, Wash., has
the “perfectlocation,” according to GM Tim Higgins, who hopes
to tap into all surrounding markets for potential concertgoers.
Managed by SMG, the 6,200-seat ShoWare Center opened Jan.
2 and will book up to 10 concerts annually, Higgins says, noting
that country and classic rock acts are a good draw for the region.
He believes that the venue’s size will help it compete effectively
with larger arenas in close proximity.

“The 12,000- to 15,000-seat shows aren’t there as much as the |
6,000- to 7,000-seat events,” Higgins says. “A lot of the venues
have installed an upper curtaining system and are downsizing 48
their venues to meet that 6,000- to 7,000-seat demand.” 4

VisionOne, which owns ticketing company ShoWare, has ‘
paid $3 million for a 10-year naming rights deal at the city- §&
owned building, according to Higgins. ShoWare will also
serve as the arena’s official ticketing company.

“The ticketing company wanted to get their
product into the industry,” Higgins says, “and
what better way to do it than get into a brand-
new arena and show their product off?”

The $84.5 million arena already has 25 Seat-
tle Thunderbirds hockey dates on the books
through mid-March. But we're “out there pur-
suingall kinds of concert dates,” Higgins says.
The ShoWare Center also hopes to land an
arena football tenant in the near future.

The only show booked at press time was Chris
Tomlin on March 8.
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THE JOINT (LAS VEGAS) )
Hard Rock Hotel & Casino VP of entertain- x
ment Paul Davis wants to make one thing clear about the new
Joint in Las Vegas, which is scheduled to open in late April:
“This is not a remodel or a refurbishment of the original Joint,”
he says. “It’s a brand-new building.”

As part of Hard Rock’s $800 million expansion in Vegas, the
new 4,007-capacity foint will be twice the size of the old venue
and feature state-of-the-art lighting and sound, along with seven
VIP suites. Hard Rock’s expansion includes two new hotel tow-
ers, as well as new restaurants, retail and entertainment space.

“We needed a bigger venue to accommodate the type of acts
that this property has an appetite for,” Davis says, noting that
the new Joint will maintain the same feel of the old club. “It
just makes ita lot more palatable to do those acts in aroom that
has arena-level production capabilities and a bigger capacity.”

The old joint, builtin 1995, will be turned into casino space. The
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new $60 million project will be erected in a parking lot on the east
side of the property along Paradise Road. “Ironically, in that park-
ing lot, we had done multiple outdoor concerts,” Davis says, cit-
ing such acts as Linkin Park, the Killers, Incubus and Bon Jovi.
Some acts have been confirmed to perform at the new Joint,
but Davis declined to reveal any names as of press time.
AEG Live will continue to exclusively book and promote con-

certs at the new Joint, Davis says.

ABBOTSFORD ENTERTAINMENT &
SPORTS CENTRE (ABBOTSFORD,
BRITISH COLUMBIA)
| When the $66 million Abbotsford Entertainment &
| Sports Centre in British Columbia opens this spring,

Philadelphia-based management company Global
i Spectrum will add yet another venue toits crop of re-
; cently opened buildings in the region.

Last year in British Columbia, Global Spectrum
| opened the South Okanagan Events Centre in Pen-
| ticton and the EnCana Events Centre in Dawson Creek.

The company also manages the 10,000-seat Comcast
Arena at Everett Events Center in Washington.
Abbotsford GM Trey Bell believes the 7,000-seat
arena will create easy routing for touring acts in the
region. “lt creates a portion of a routing for any act heading to
the Pacific Northwest. They’re all Global Spectrum, so promot-
ers and producers know how they’re going to be treated.”

The Abbotsford center is scheduled to open in late March,
but programming at the arena won’t begin until May, says Bell,
who hopes to host up to 10 concerts annually. “When we open
and the promoters start to see us selling tickets, 1 think we’l
actually do better than that,” he says. The only live music event
booked at press time was Third Day on May 9.

In addition to concerts, the arena will host ice shows, family
entertainment, rodeos, motor sports, trade shows/conferences
and other private events. The facility is also looking to land a pro-
fessional hockey tenant from the American Hockey League or
United Countries Hockey League.
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Thanks to our artists and promoters for a greaf first year!

Annie Lennox * Kelly Clarkson ¢ Keith Urban * Craig Ferguson * John Fogerty
‘George Jones « Babyface - Jim Brickman - Dave Koz * Gordon Lightfoot
David Copperfield + Frank Caliendo - Jeff Dunham « Jon Stewart * Swell
Season * John Prine « Eddie Izzard « Merle Haggard * Return to Forever
Loretta Lynn - Frankie Valli & the Four Seasons * Michael W. Smith « Steven
Curtis Chapman -+ Lady Antebellum « Josh Turner + Harry Connick, Jr.

- COBBENERGY
PERFORMING ARTS CENTRE

For booking inquiries call 770-916-2800 or email i-nfo@cobbeqergycehtre.com ’
2800 Cobb Galleria Parkway * Atlanta, GA 30339 - www.cobbenergycentre.com

Olympia Theater a s
Gusman Center fr e Performing Arts

Thrilling Miami audiences since 1926,

1,567 seats at a time.

Olympia Theater at the

GUSMAN CENTER www.gusmancenter.org
Jor the Performing Arts

3

174 E. Flagler Street, Downtown Miami, FL 33131 ¢ (305) 374-2444

WWW.america

Get Creative In Face Of
BY RAY WADDELL

Performing arts centers, many of
which rely heavily on public and
private donations, are facing the
dual challenge of selling tickets
and raising funds in a down econ-
omy. And both depend on the pub-
lic and private sectors.

“Like everybody else-in the industry, we're
coping with tighter budgets, softer revenue
streams and increased costs for services,” says
Bob Papke, national booking manager of SMG
Theater Network and director of the Times-
Union Center for the Performing Arts in Jack-

sonville, Fla. “And, unlike arenas and other §

types of venues, many of our presenting organ-

izations have been hit with major funding cuts  §§

from state, municipal and chari-
table sources, along with a down-
turn in sales. That’s a double hit
to their budgets.”

Even so, Kathleen O’Brien
president/CEO of the Tennessee
Performing Arts Center (TPAC),
says her Nashville venue is
“pretty much on target” for
fund-raising, but she expects
the impact of the econoiny to
be feltin fiscal 2009, which be-
gins in July. “We have actually
picked up some new donors
this year, and we've imple-
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mented some new techniques, especially with
our e-mail database,” O’Brien says.

It seems the corporate sector may be harder
to tap going forward than the private sector.
“Corporate donors are dying out,” says Mar-
garet Lake, director of the Gusman Center for
the Performing Arts in Miami. “Many of our
clients depend on corporate donors to sponsor
music tours and events. It is really impacting
the ability for many promoters to make the
equation work. I think it is all about private
donors at this point.”

Much of the talent buying for the current
PAC seasons began well before the current eco-
nomic downturn. According to O’Brien, at
TPAC, the only shows that would be added to
the datebook now wouild have to also add to the
bottom line, as well as have strong artistic merit.
TPAC’s 2009-10 season is anchored by
“Wicked” (fortuitously booked two years ago)
and is tracking well in ticket sales.

“In times like these, historically, people con-
tinue to go out and buy tickets for entertain-
ment, but they may purchase less frequently
30 |
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and stick to the familiar,” O'Brien says. “This
affects those lesser-known artists and some-
titnes the more mission-driven offerings.”

Gusman is a rental-only building, and
Lake says fewer promoters are renting the
space and taking the risk. In response to that
trend, Lake is trying to cut deals that make
the venue more promoter-friendly. “We are
lowering the costs and proposing three-year
deals to our regular promoters,” she says.
“I want to ensure the future business while
cutting a short-term break to the promoter
who may have lost a few sponsor partner-
ships this year. | am all about cutting cus-
tom deuls to keep the live industry alive.”

The Gusman team is also creating com-
munity events that bring in new patrons. “We
just presented a live broadcast of the [presi-
dential] inaugurationin partner-

ship with our local PBS station,

Lake says. With the inaugura-
tion presentation, production
costs were low. “Because of the
unique nature of the event, we
estimate that about 30% of the
audience was new to the venue.”

In tough times, Lake says she's
willing to try new ideas that can
| ‘maximize an act's visit toa market.
“What about doing large shows in
arenas paired with small, high-ticket
fan shows in neighboring perform-
ingaris centers? Then the PAC could

give percentages back to the arenato
be able to participate,” she says. “This way the
artist gets a sweet gig, the fan can go to two shows
and the arena is only out 1,500 tickets.”

Papke says that SMG, as a private venue
management firm, is cooperative with other
venues by nature. This can allow SMG PACs
to tap into a wealth of information and re-
sources, “everything from operational best
practices to sophisticated financial analysis to
real-time block booking via daily contact be-
tween SMG Corporate, major agencies and
promoters/presenters, and individual venues.”

Regardless of management, a tight economy
could be a good time to tighten up staffand ex-
penses. “Do a top-to-bottom analysis, involv-
ing all staff, on ways you can do things more
effectively,” O’Brien advises. “Look at those ini-
tiatives and programs that align most closely
with your core mission. Constantly monitor
cash flow and identify triggers that you can pull
if revenues don’t make budget. And send very
sincere thank-you notes to those who stand by
you and help you.” o
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BQXSQQRE Concert Grosses

GROSS/ ARTIST(S) Attendance
| TICKET PRICE(S)  Venue, Date Capacity Promoter
$15,462,185 [MuF-\oTol [V V.7 OAKENFOLD
(36800000 reales} 0 —
‘ EORSio e osa (oo doftiorimbl Sdolfaulo, 196,656 Live Nation Global Touring, T4F-Time For Fun
: AL MADONNA, PAUL OAKENFOLD
.427.000 reales. 2 i
$25210/$75.63 E;:,ae?,'g, %?a’:ial,'?)ceacn.afdsl'g 3 }(),Z‘&o‘g Live Nation Global Touring, TAF-Time For Fun
l $2,752,000 NEIL YOUNG, EVEREST, WILCO
‘ $250/$50 n:ﬁi%':f, “ea‘:"‘-’]g:'sde"- g?é?igfts Live Nation Global Touring
| $2,243,799 METALLICA, MACHINE HEAD, THE SWORD
SECREAE SO 14 stote Arena. Rosemont il 33,534 Jam Productions
$89.50/$64.50 FedExForum, Memphis, Jan. 30 EI‘\?Z? Beaver Productions
WSROl CHEECHaCHONG
Ml s G U 10888 e
7 $468,468 PHOOSON 2008: RIHANNA, FALL OUT BOY, KATY PERRY & OTHERS
st Gumemereon 578 e aen
54?385,91/12 ’ THE DISCO BISCUITS
69, 42 i S
. 532 Now Yo, bec. 2828 Josy 10433, AEG Live
| $465,632 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS
$79.75/$39.75 I:irzgﬁcn’fénﬁ.'cc.aﬂﬁ. grena, 181’78‘1‘62 Live Nation, Haymon Entertainment
I $463,698 LIL WAYNE, T-PAIN, KEYSHIA COLE & OTHERS
$123.75/$37.75 v:.mfa‘g_"scmiseumn Hampton, ;:745275 Live Nation, Haymon Entertainment
$462,972 TRANS-SIBERIAN ORCHESTRA
$61/$41 8&3 ﬁon(or, Worcester, Mass., ;(())ggg Live Nation
$461,480 JOHN MAYER, ADELE
- r:gski:n‘;heelggeol;ﬁ.suve, ?e'ﬁglzt Goldenvoice/AEG Live
$460,304 ROBIN WILLIAMS
$92/$47 Paramount Theatre, Seattle, 5,654 Live Nation, Larry Magid Touring, AEG Live,
Dec. 5-6 2 sellouts in-house
$455,961 NEIL YOUNG, EVEREST, WILCO
$178/$26.50 fqﬂﬂiciﬁfhf%'l“c'_"y"i"s' Qubting 7577 Live Nation Global Touring
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PACs Stay Frugal, Hopeful;
New Venues Thrive In First Year

To the sound of knocking on
wood, Robyn Williams, presi-
dentofthe International Assn. of
AssemDbly Managers and director
of the Portlund (Ore.) Center for
the Performing Arts, says the
economy hasn't negatively af-
fected funding for her venues as
of yet. As a whole, though, “the
nonprofits are severely hurling as
donations are dramatically down,”
Williams says. “I'm a tad worried
about some of my clients being
able to pay their bills. We are see-
ing less hall usage for meetings
and receptions from the corporate
sector. Fortunately that is not a
huge piece of our business.”

But the impact of the recession
can have an effect beyond charita-
ble donations. “We are nervously
watching a lodging tax, as that
makes up around 24% of our op-
erating budget,” she says. “The
lodging industry is seeing some
weakening; we just don’tknow how
bad it's going to be.”

Even so, business at times de-
fies logic. “Ticket sales remain
strong—for virtually everyone
[here], whether arts, nonprofit or
commercial promoter,” Williams
says. “We've had several recent
sellouts. The shows you expect to
sell well are still selling well and
those you expect to be soft aren’t
any more soft than normal—yet. We continue
to hold our breath and just hope we can con-
tinue business as it has been.”

Like other buildings (see story, page 30),
Williams is putting capital improvement pioj-
ectson hold. “We've postponed any unneces-
sary spending in case later cuts are needed,”
she says. “We’re lucky in that we have a pretty
lean, efficient operation and not a lot of pro-
grams that are a drain to our bottom line.”

just as it’s a good idea for private citizens to
have a “rainy day fund,” the same holds true
for performing arts centers, Williams says. “We
have a six-month operating reserve, which was-
n't fun to build, but boy, are we glad we have
one so we don’t have toimmediately slash and
burn our way to solvency. That's what it’s for,
to get us through the lean times. Let's just hope
the lean times don’t outlast my reserve.”

FEBRUARY 14, 2009 |
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Portland (Ore.)
Center for the
Performing Arts

THAT FIRST FULL YEAR: Prudential Cen-
ter in Newark, N.J.; Sprint Center in Kansas
City, Mo.; UCF Arena in Orlando, Fla.; and
Cobb Energy Performing Arts Centre
in Northwest Atlanta all enjoyed their first
full years of operation in 2008 and lived
to tell about it.

In fact, they all thrived. For example, the
2,750-seat Cobb Energy Centre, from Septem-
ber 2007 through September 2008, presented
119 performances to 187,340 audience mem-
bers atits John A. Williams Theatre.

Sprint Center senior VP/GM Brenda Tin-
nen says the arena hosted 1.4 million guests
at 140 events in its inaugural year. “Most im-
portantly, guests, artists, managers and pro-
moters have established Sprint Center as a
special place for memorable, world-class live
entertainment,” she says. o
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Licensing: New Opportunities for Latin Sounds
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The Billboard Bash
Live Artist Showcases

The Billboard Latin Music Awards
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The Official Billboard Latin Music Awards
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JASON CREP

BORN AGAIN
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Hat trick: NEKO CASE

i

fyou ask Neko Case why her 2006 album “Fox Confessor
Bring the Flood” sold so many copies—194,000 in the
United States, according to Nielsen SoundScan—she’ll
tell you that she didn’t have much to do with it.

To Case, her success in sales didn’t come from ker inces-
sant louring or her longstanding membership in indie rock heavy-
weights the New Pornographers. Her label was a bigger factor.

“I would have lo give a lot more credit to Anti- more than
anything else,” she says. “And they never didn’t do something
they said they were going to do. They really followed through.”

Chicago indie Bloodshot released Case’s first threz solo al-
bums. Thelast, 2002’s “Blacklisted,” wound up outselling the
New Pornographers’ next album, 2003’s “Electric Version,”
113,000 to 111,000.

After some major-label courting, Case signed with Anti-
in 2004. “I've learned how to tuke it to a certain level,” she
admits. “But there are certain things, like marketing, that |
don’t understand.” Enter Anti- GM Dave Hansen, who cites
the label’s strong relationship with indie retailers as the ini-
tial focal point for “Fox Confessor.” The album started sell-
ing better after it got positive reviews, Case made several TV
appearances and Starbucks began carrying the title five
months after its release.

DIALED IN

HEROES & VILLAINS

NOW HEAR THESE

OF RICHE

Neko Case Extends Her Reign

REOLHE  BY MICHAEL D. AYERS |

As The Queen Of Alt-Country

Case is now in the rare position of straddling two niche mar-
kets. The music she makes as a solo artist is rootsy and twangy,
attracting followers of acts like Wilco and Neil Young. But her
work with the New Pornographers agpeals to a younger, col-
lege-age crowd that favors pop hooks and Case’s trademark
harmonies with Carl Newman.

Dipping her musical pen in many inks seems to have influ-
enced “Middle Cyclone,” which is due March 3 and stands to
become Case’s most high-profile album to date. The artist is
joined throughout the project by guest musicians such as
Calexico’s Joey Burns and John Convertino, M. Ward and the
Band’s Garth Hudson, and she dips into the covers well with
versions of Nilsson’s “Don’t Forget Me” and Sparks’ “Never
Turn Your Back on Mother Earth.

Other highlights include the winding piano ballad
“Vengeance Is Sleeping,” where Case examines unrequited
love from a male perspective; “Prison Girls,” which has a Tex-
Mex arrangement; and “Magpie in the Morning,” which show-
cases her crystal clear voice.

“It’s heavily influenced by being in the New Pornogra-
phers,” Case says. “I'm sure [ wouldn’t have made those
poppy choruses if I didn’t have that addiction feeling of
singing harmonies with other people.” The first single, “Peo-

www americanradiohistorv com

ple Got a Lotta Nerve,” is the focus of a download campaign
that aims tc raise awareness for the Best Friends Animal So-
ciety. Through Feb. 3, each time a blogger posted the track
for free download from his or her site or an iLike user added
it to his or her profile, Anti- made a donation to the organi-
zation. According to the label, the song has been downloaded
25,000 times from Anti.com, generating a 25% increase in
traffic to the site.

Atretail, Anti- will extend its heavy presence at indie stores,
encompassing a poster campaign and conlests for employees
who create the best displays. The label is also working to bring
digital and physical pricing in line with one another through
partnerships with Borders, Barnes & Noble and iTunes. “We
just want to even the playing field for everyone, so we're try-
ing to make sure indies can compete,” Hansen says.

This spring, Case will return to the road, playing a mix of
clubs and 2,000-capacity theaters in North America.

But as Case’s audience has grown, so she says have the dif-
ficulties in the recording process. “Your vocabulary and your
ability to recognize sonic differences is greater, because you
have that experience,” she says. “1 used to think that if you had
that experience, it would get easier. But it’s like ‘Donkey Kong.
The levels just keep going up and up and up.” e
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BUZZ

>>>MASTER
BLASTER

Stevie Wonder will release
his first authorized DVD
next month, chronicling a
Sept. 30-Oct. 1stand at
London’s O2 Arena. “Live
at Last” is due March 10 on
Universal Motown in DVD
and Blu-ray formats.
Wonder was touring as
part of his first major road-
work in a decade. The 27-
song set list is packed with
such hits as “Living for the
City,” “Overjoyed” and “Sir
Duke.” It also features a
special “U.K. medley” with
songs from the Beatles
and the Rolling Stones.

>>>|T’S TRICKY
“Notorious” screenwriter
Cheo Hodari Coker is
attached to adapt Bill
Adler’s “Tougher Than
Leather: The Rise of Run-
D.M.C.—The Authorized
Biography” for DJ Classicz,
the urban arm of Davis
Entertainment. DJ Classicz
president Dallas Jackson
optioned the book
recently and will produce
with production partner
John Davis. Adler, the
group’s former publicist,
will executive-produce.

>>>CROSBY, STILLS,
NASH & RICK

Crosby, Stills & Nash are
getting ready to record a
covers album produced by
Rick Rubin. “I just had
David and Stephen at my
house in Hawaii for 10 days,
and I’ve heard glimpses of
some really great stuff,”
Graham Nash told
Billboard.com, declining
to reveal specific songs.

>>>GROOVE THANG
Flamin’ Groovies principals
Cyril Jordan and Roy
Loney will reunite for the
first time since 1971 at the
eighth Ponderosa Stomp
festival, to be held April
28-29 at New Orleans’
House of Blues. The
Flamin’ Groovies formed
in 1965 in San Francisco
and set a template for the
nascent power-pop
movement with their 1969
debut, “Supersnazz,” and
its 1970 follow-up,
“Flamingo.” Loney left the
band after the album
“Teenage Head,” and the
group was largely
dormant until 1976, when
Chris Wilson replaced
Loney. The title track to
that year’s album, “Shake
Some Action,” became a
cult classic single.

Reporting by Jonathan
Cohen, Gary Graff and
Jay A. Hernandez.

I By cHucK TAYLOR

‘House’
Warming

After Broadway Bonanza,
Duncan Sheik Goes
Conceptual

Duncan Sheik is breathing just fine these days,
thank you.

In 1996, his first single on Atlantic, “Barely
Breathing,” reached the top 10 at top 40, adult
top 40 and AC; spent athen-record-setting 55
weeks on the Billboard Hot 100; and earned a
Grammy Award nomination for best male pop
vocal. Despite this auspicious opening, radio
turned its back on Sheik, and it took more than
a decade for the perplexed singer/songwriter
to regain footing in the business.

In 2007, Sheik transitioned to Broadway as
composer/arranger of “Spring Awakening.” It
won the Tony Award for best musical and two
trophiesfor him personally: best orchestration
and best original score.

“I'm the first to admit that my career as
singer/songwriter and recording artist was in
a very tenuous place,” Sheik says. “Between
my first album until ‘Spring Awakening’ hit on
Broadway, it was hard to keep the faith and feel
like my work was connecting. Culture was in a
completely different direction from where | was
going. | was thinking that maybe it was time to
transition to a career in home inspection.”

Now, Sheik is returning to his own music with
“Whisper House,” released Jan. 27 on Victor
Records/Sony. The set is not only his first pop
CD since 2006’s “White Limousine,” it’s also
the score for his next theatrical endeavor.

The concept was born out of a visit to Maine
with “30 Rock” actor Keith Powell, where the
pair was inspired by locating a spooky light-
house. Playwright Kyle Jarrow was charged to
write a script, while Sheik retreated to anisland
off Charleston, S.C.—itself a renowned region of
mystery and spirits—to compose the music.

The 10 pieces Sheik crafted have a narrative
approach to songwriting, with elements of
chamber pop, rock and folk. As the tracks un-
fold, a story emerges of a child’s griefand a
spinster’s longing as seen through the eyes of
ghosts that haunt a remote, World War li-era
lighthouse where they live.

“I'm singing in the persona of one of the
34 |
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Street singer: DUNCAN SHEIK

ghosts,” says Sheik, who is accompanied on
many of the songs by his 21-year-old protégé
Holly Brooke. “We drowned at a Halloween
party in 1912, so we’re dressed in fancy dress
costumes of the day.” He is an illusionist, she
ageisha.

While there are sinister elements in the eerie
instrumentation and lyrics that might be de-
scribed as cautionary tales, Sheik insists there’s
plenty of eye-winking in “Whisper House.” On
“In the Tale of Solomon Snow,” for instance,
ghosts are advising young protagonist
Christopher that one can live their entire life in
fear—and despite every precaution, despite
always trying to play it safe, you can still end
up foiled—so why obsess? “i call that the Bush
doctrine,” Sheik says with a laugh. “There are
many of these kinds of funny themes, with
these whimsically malevolent ghosts singing
to Christopher.”

With the songs outlined in South Carolina,
Sheik came home to New York, where he fleshed
them out instrumentally and passed themalong
to his manager. To his surprise, the response
was, * ‘These are finished songs. You've got your
next record. Why would you not want to put this
out?’ Actually, since | was caught up in the mu-
sical, the idea hadn’t even occurred to me.”

Sony snapped the album up and is now
marketing it “to Duncan’s core fan base as
well as to Broadway fans that have embraced
Duncan and his music” since the success of
“Spring Awakening,” says John Ingrassia, pres-
ident of Sony Music’s Commercial Music
Group. “The main destination for fans” is dun-
cansheik.com/whisperhouse, which Ingras-
sia says introduces the characters and fea-
tures video vignettes about the back story.

Meanwhile, “Whisper House” the musical is
still in workshops, as Sheik hits the road with a
career retrospective across the United States
through March. The theatrical version will pre-
miere later this year in a regional workshop in
Delaware. Sheik is also working on two other
theater projects: “Nero (Another Golden
Rome)” about the decadent life of the Roman
emperor, and “The Nightingale,” a fairy tale
based on Hans Christian Anderson, slated to
open this year in San Francisco at the Ameri-
can Conservatory Theatre.

And “Spring Awakening” keeps rolling: It
launched Jan. 23 at London’s Lyric Hammer-
smith Theatre and is opening in Helsinki in
Finnish. “It’s the gift that keeps on giving,”
Sheik says. o
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It AIin’t ‘Easy’
Owen Looks To Convert
Radio Success Into Record Sales

Jake Owen wants country fans
to know his name. “I don’t
want to be a guy with a song
on the radio that no one
knows,” he says. With the
launch of his sophomore
album, “Easy Does It,” due
Feb. 24 on RCA Nashville, he’s
taking steps to help those fans
make the connection.

Florida native Owen charted
three singles from his 2006
debut, “Startin’ With Me.” The
first single, “Yee Haw,” reached
No. 16 on Billboard’s Hot Coun-
try Songs chart in August 2006,
the title cut spent 41 weeks on
the chart and peaked at No. 6 in
July 2007, and “Somethin’ About
a Woman” reached No. 15 in
May 2008. The album sold
270,000 copies, according to
Nielsen SoundScan.

Owen was also part ot the left-
field hit “Life in a Northern
Town” with Sugarland and Lit-
tle Big Town in 2008. The three
acts chose the '80s Dreain Acad-
emy hit to close shows on the

2007 CMT tour. CMT began
playing a low-budget video,
which was only meant to be a
thank you for its tour sponsor-
ship, and radio subsequently
picked up the audio. The collab-
orators are nominated for a
Grammy Award in the country
collaboration category. “None of
us even imagined it would turn
into what it has,” Owen savs.

Owen, who has opened for
Kenny Chesney, Brooks & Dunn
and Alan Jackson, among oth-
ers, will spend most of the year
flying solo on the road. “It’s
about building my own brand,
he says. “I don’t want to be an
opening act anymore.

Heather McBee, VP of digi-
tal business for Sony Music
Nashville, says the label is on
the same page with Owen. “Our
mission on the digital side is
about connecting the dots and
getting the music heard ear-
lier,” she says. “It’s time to tell
jake’s story.

Equipped with a Flip cam-

PULSE
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>>>MONSTER HITS

Japanese visual-kei act Mix
Speaker’s, Inc. (MSI) is turn-
ing up the volume onits inter-
national career.

One of the buzz acts at the
MIDEM conference last month
in Cannes, it recently com-
pleted a successful three-date
European tour, booked by
Dortmund, Germany-based
Twisted Talent Concerts.

MSI has been a hot indie act
in Japan since its first single
in December 20086, claiming
that every domestic gig—
where the band is booked by
Disk Garage/Sony Music Japan
—since spring 2007 has been
a sellout. Audiences love
“every second of the out-

landish visuals and driving
music,” says Sony interna-
tional marketing manager
Yurie Yamamoto.

“For us, our creative pro-
cess starts with a story,” says
the act’s bassist, known only
as Seek. “Based on that, we
create the characters, the
music, the image and our
performance.”

The group’s debut album
“Monsters—Junk Story in My
Pocket,” released Feb. 13,
2008, onits self-titled imprint
in Japan, hit European stores
Jan. 23 on Gan-Shin. There
aren’t any plans for a U.S.
release. The band’s second
full-length album, “Wonder
Traveling” (MSI), dropped

Trick or treat.;MIX SPEAKER’S, INC.
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era, Owen sends videoclips to
the label from the road. “He’s
constantly sending us clips that

we can edit some of the new
musicintoand puton YouTube
and MySpace,” McBee says,
adding that the album will be
streamed on Clear Channel
radio station Web sites and on
AOL Music’s Boot site.
“User-generated clips really
seem to make a difference when
you're trying to make a connec-
tion for that artist,” McBee says.

Owenwill have an “intense pres-
ence” on CMT and GAC, TV,
radio, online and mobile, says
Sony Nashville VP of marketing
Tom Baldrica.

The artist has also been pro-
viding fans updates about the
progress of his new record.
“That community, especially on
the social networking side, is
so hungry to be fed informa-
tion and we wanted to start early
getting the word out there,”
McBee says.

BEA a1t 0ness,,

Oct. 22 in Japan, with a Eu-
ropean release to be sched-
uled. The act is published by
Sony Music Japan.

—Rob Schwartz

>>>THE COLOR
OF MONEY

Rather than being the limit,
Sky could be just the begin-
ning for Norwegian indie
folk singer Ane Brun, after
her stripped-down version
of Cyndi Lauper’s “True
Colors” was used in a high-
profile TV advertising cam-
paign for the broadcaster’s
high-definition service.

“The song was actually
] recorded for a Scandinavian
| commercial involving [ten-
nis star] Bjorn Borg, but that
didn’t happen,” says Mikael
‘ Gustavsson, international
marketing manager at Brun’s
Stockholm-based booking
agent/promoter/manage-
ment company Headstomp
Productions. “[Publisher]
Sony/ATV pitched it to Sky
and they loved it.”

The increased exposure
prompted Brun’s Stockholm-
based label DetErMine Rec-
ords to rush-release “True
Colors” as a U.K. single Dec.
29 and add the track to

Brun’s debut U.K. album,
“Changing of the Seasons,”
released Feb. 2.

“In terms of exposure you
can’t beat having a song on
TV,” Gustavsson says. “But
we needed to make sure
people knew who was actu-
ally singing.”

Brun has already released
five albums in Norway and
Sweden and has also per-
formed in the United States
(where “Seasons” was re-
leased last October on Sheep
Lullaby). Brun plays U.K. shows
—booked by Headstomp—at
the end of February, with Eu-
ropean datesin April and May.
American bookings are han-
dled by the Agency Group.

—Steve Adams

>>>SAXON AND
ON AND ON

Almost 30 years after its
debut album, veteran U.K.
metal act Saxon is celebrating
another hit with its 18th studio
set, “Into the Labyrinth.”
Released Europe-wide Jan.
12 and a day later in the United
States by Hanover, Germany-
based Steamhammer/SPV,
the album gave Saxon some
of its strongest chart placings
in years in several European

Baldrica admires Owen'’s
work ethic and willingness to
participate in the process. “He
knows it is all about the con
nection to the fans, and he
works at making more of them
every day,” he says.

Like the debut, the new set
was produced by Jimmy
Ritchey, and Owen co-wrote
eight of the album’s 10 cuts.
First single “Don’t Think I
Can’t Love You,” which Owen
calls “a total love song,” is No.
13 on Hot Country Songs. John
Shomby, PD for WGH Norfolk,
Va., says the song is poised to
be a hit at his station. “The
bluesy sound to it hit us right
off the bat. Audience reaction
has been super.”

WGAR Cleveland PD Brian
Jennings calls the song “the
best-performing single of his
career for us.’

Despite the good start, Owen
knows his goals won’t be easy to
accomplish. “People aren’t
going to know who you are
overnight. It's a growing pro-
cess,” he says, remembering a
bit of advice that Chesney once
shared. “ ‘You just got to stay on
the radio,” ” Chesney told him.
“That’s a great way to look at it.
I want to make asound that peo-
ple recognize.” eoe

territories, including Ger-
many, where it debuted at No.
23. The record hit No. 72 on
Billboard’s independent Al-
bums chart.

“Bands like Metallica and
Iced Earth are influenced by
Saxon and now the kids want
to know where the roots are
coming from,” says Olly Hahn,
international product man-
ager for rock/metal at Steam-
hammer/SPV.

Hahn says Saxon’s previous
album, 2007’s “The Inner
Sanctum,” sold 60,000 copies,
but he’s confident “Labyrinth”
will exceed that figure.

“This [album] ranks up
there with our best,” says
Saxon singer Biff Byford,
whose band is touring Eu-
rope with fabelmate lced
Earth throughout February,
booked through London-
based X-Ray Touring. A 10-
date U.K. tour follows in
April with an appearance
Aug. 20 at the Rock Gone
Wild Festival in Algona,
lowa. “We’re just going to
keep going until we come up
against a brick wall,” Byford
says with a laugh.

Saxon is published by
Warner/Chappell.

—Richard Smirke

with TYLER BATES

by ANN DONAHUE

“Watchmen,” the film adaptation of Alan Moore and Dave Gibbons’ acclaimed 1986
graphic novel, hits screens March 6. For this tale of all-too-human superheroes, Cold war
paranoia and revenge, it was up to composer Tyler Bates to provide the score to accom-
pany director Zack Snyder’s vision of the novel’s apocalyptic imagery. Warner Bros. will
release both the film’s soundtrack and its score Feb. 24. Bates spoke recently with Bill-
board about Bob Dylan, pirates and men on Mars.

1 Thisis the third movie you’ve worked

on with Zack Snyder, after “300” and
“Dawn of the Dead.” What’s your work-
ing relationship?
He’s not a micromanager—he’s really good
at finding a great chemistry among all the
people working on the various facets of the
film. There’s a collaborative spirit that runs
throughout everybody; I'm very close with
the rerecording mixers and editorial and
sound design people. [The music] is not try-
ing to knock the hell out of the picture. For
the most part, Zack is like, “Do what you think
is coolest,” and we’ll take it from there.

2 Is it hard to score a graphic novel-

turned-movie? It seems like there’s so
much emphasis that’s going to be placed
on the visuals and spectacle.
Zack has this gorgeous visual landscape, and
oftentimes a lot of action that’s taking place is
under narration. The music has to support
both of them. The score is steeped more in a
deeper emotional head space. There’s defi-
nitely a feeling of loneliness—of bereft feel-
ings for the music. [ don’t need to quote what's
onscreen. It’s beautiful, but it’s dark.

3! What was your inspiration for the
score?

The one thing that I think people who are in-
terested in Zack's movies should come to
know is there’s a lot of pulp in there. And
“Watchmen” is a distortion of pop culture
from the '60s and '70s and '80s, so the music
is living within that realm. It’s an expression
of things that might have been during that
time, but they’re distorted. It leans definitely
more toward the ambient. | am really thrilled
to have been able to work with the vocalist
Lisa Papineau—we had a band together many
years ago called Pet. It’s really beautiful, at-
mospheric vocal stuff.

4 In“Watchmen,” there’s a comic within
the graphic novel called “Tales of the
Black Freighter.” How did you differen-
tiate the score for that versus the score
for the main narrative?

“Black Freighter” is being read concurrently
through the graphic novel—it’s not as clearly
emphasized in the film, but it’s a throwback
in terms of narrative. It's a tale of pirates, so

I wanted to give it its own sound, something
related to “Walchmen” but not requote any
themes to convolute the “Watchmen” story
itself. There are things about it that make it
feel a little older, and Gerard Butler narrates
the entire thing, so basically a lot of the col-
ors | chose were something that | hoped
would complement his performance.
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5 My Chemical Romance covers Bob
Dylan’s “Desolation Row,” asong that’s re-
ferred to in the graphic novel.

They came to a scoring session and | think
they were charged up by it a bit. {As for the
choice of Dylan}, Zack respects the original
material. For him it’s a bible. And he’s a
huge fan—it's not like someone said, “Hey,
Zack, have you ever heard of “‘Watchmen’?”
He's been thinking about this for 20 years.

String theory: TYLER BATES

6 What are you working on next?

I'm back to some debauched terror with Rob
Zombie on his next “Halloween” install-
ment. He doesn’t begin principal photogra-
phy until nexi month, but I'm doing some
early stuff for him because he likes to film
with some of the music in hand-—it helps
communicate to the actors what kind of
movie we're making. When they hear the
rawness and the brutality of it, it will give
them a good idea that he means business.
What he’s written for this movie is really
bizarre. I'm wrapping my head around it
now and I've already got regular scheduled
appointments with a therapist to deal with
it [laughs]. voe
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WHISKEY FALLS

Whiskey Falls describes its musical style as a mix between “Hotel Califor-
nia” and “Sweet Home Alabama”—Calibama, in shorthand. If that combi-
nation sounds like a commercial winner, that’s because it is.

Without the support of a label, the country quartet has sold 41,000
copies of its self-titled album in the United States, according to
Nielsen SoundScan.

Whiskey Falls has garnered major exposure opening for acts like Mont-
gomery Gentry and Alan Jackson and has played pre-race concerts for
NASCAR, with agency support from William Morris. More recently, it has
been omnipresent at the Toughest Cowboy rodeo events across the coun-
try, which are being filmed for the newly launched Mark Burnett reality
TV show of the same name on Spike TV. Whiskey Falls’ track “Hellbilly”
serves as the theme song.

“That song says everything we are as a group. When people hear that
song, they think, ‘Those are our kind of boys,” ” says guitarist/vocalist
Damon Johnson, formerly of Southern rock group Brother Cane.

Johnson was the last member to join the crew, which already featured
Buck Johnson (no relation), Wally Brandt and Seven Williams. Brandt and
Williams had long worked together at their own California-based music

Y KA Y

Enjoy exclusive performances, interviews, music and more from dozens of
Underground artists at billboard.com/underground.
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production house and publishing company We 3 Kings, where they’ve
crafted tracks for projects like “The Simple Life” (the theme song) and an
AAMCO commercial. Buck, who is also a studio keyboardist, wrote the track
“Just Feel Better,” which Steven Tyler performed on Santana’s 2005 album
“Al That! Am.”

After an up-and-down experience as arock artist in the late '90s, Damon
Johnson was happy to find a new project that better fit his lifestyle.

“Buck called me to join while | was on the road playing guitar with Alice
Cooper,” he says. “l had dreams of being a rock star my whole life and
when | finally had it, | found that you had to feed everybody’s demand for
attention. | just found | was more blue collar than rock is. Country music sup-
ports family and performs for audiences on a Thursday through Saturday
schedule. Whiskey Falls was so special, considering all four of us were
lead singers, and | could sling my guitar all | wanted to. We put my rock
background together with the music we all grew up on.”

The band was signed to Midas Records briefly before “the wheels came
off,” as Hartley puts it, and the group opted out. Now, as Whiskey Falls
adds the finishing touches to its new album this spring, the crew hopes
to find a label with radio connections or a radio promotions group to fili
the last gap in its well-oiled marketing machine. —Katie Hasty
Contact: Nick Hartley, manager, nick@fitzhart.com

LIGHTS
RESOLVE

For modern rock troupe Lights Re-
solve, destructionis creation. If the
trio’s former group, Last Week, had-
n't disbanded after the singer left
to pursue a solo career, singer/gui-
tarist/keyboardist Matt Reich might
have never discovered he could
sing. Really sing.

“l always sang backup. It never even
occurred to me then to try,” he says.

In 2006, after auditioning new
singers and coming up short, Reich
spent weeks practicing and taking
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voice lessons, ultimately taking over
as the lead singer. Since then, the
New York-based group, which also
consists of drummer Neal Saini and
bassist Luke Daniels, has found an
audience on Smart Punk and Purev-
olume and is averaging 6,000 spins
per day on MySpace.

Between online marketing and
spending three-quarters of the year
on tour, the group has sold more than
10,000 copies of its two EPs, “Prelude”
and “Currency.” Songs from those ef-
forts have been featured as bumper
music on MTV and MTV2 and scored
the act features on Fearless TV.
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Though Lights Resolve has
been tapped to support Rock
Band Live dates with Shiny Toy
Guns and Straylight Run, Reich at-
tributes a big growth in the band’s

fan base to its stint opening for
the Used, which he describes as
“the perfect match.”

According to Reich, the band has
been able to stay on the road in part
because of its frugality, limiting the
lineup to three people and piggy-
backing on acts with agents who've
offered to take it on the road. The
group also crashes in its van or with
fans, bringing it that much closer
to its audience. Lights Resolve will
perform at South by Southwest
next month. -KH
Contact: Dayna Ghiraldi, publicist,
dayna@bigpicturemediaonline.com

ALYSSA
GRAHAM

Over the last decade, as Alyssa Gra-
ham traveled through Brazil, India,
China and Europe, she saw dozens
of local performances and soaked
in different musical cultures. The
singer’s adventurous spirit also
helps explain why she decided to
leave Blindman’s Holiday, a suc-
cessful rock group on the college
circuit, after six years to explore
something she knew very little
about: jazz.

“l woke up and said, 'There’s so
much more | want to learn,” ” says
Graham, who ended up studying
jazz at the New England Conser-
vatory of Music. “It was difficult
going back to basics and into this
cutthroat, tight-knit world. But |
wanted to be a better musician
immersing myself in this world was
definitely worthwhile.

Graham'’s second album, “Echo,”
debuted at No. 24 on Billboard’s
Top Contemporary Jazz Albums
chart in August. The startlingly ma-
ture set of sumptuous jazz/pop
covers and originals was influ-
enced by Brazilian rhythms and
vocal patterns that Graham says
“don’t give away too much.

While her graceful
guides the album, much of
“Echo” centers on the backing
band and arrangements, pro-
duced, arranged and co-written
by Jon Cowherd (Lizz Wright,
Brian Blade Fellowship). Graham
didn’t mind taking a back seat to
the studio talent, who have also
recorded for acts like Cassandra
Wilson, John Patitucci and the
Emerson String Quartet.

Graham will play a handful of U.S.
shows this spring, including an
April 27 performance at New York’s
Lincoin Center, before beginning
work on a new album with the same
group that helped make “Echo” a
success. —Jason Lipshutz
Contact: info@alyssagraham.com

voice

VIDEO: For an exclusive

performance and interview
com with Alyssa Graham, go to

billboard.com/alyssagraham.
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RYAN LESLIE
Ryan Leslie
Producer: Ryan Leslie
Next Selection/Universal
Motown
Release Date——ei—5—
What took Universal
Motown so long to re-
lease this attractive body of
work? That's the question R&B
aficionados may find them-
selves asking after one listen
to Leslie's much-delayed self-
titled debut. With its smooth
melodies (“Just Right™), fresh
beats (“Diamond Girl”) and ef-
fortlessly suave lyrics ("Quick-
sand”), the album satisfies
from beginning to end. Leslie
isn’t too macho to admit he’s
sprung over a girl on “"Addic-
tion,” or that he still thinks
about a past love on the
thumping “"How It Was Sup-
posed to Be.” On “Valentine,”
he croons about having his
heart stolen by a woman,
while confessing his fondness
for a woman who doesn’t
speak his language on “I-R-I-
N-A." And even when he ven-
tures into new territory, as on
“You're Fly,” which finds him
rapping, or on “Gibberish,”
where he literally sings about
rubbish over a sleek piano
pattern, Leslie proves it was
worth the wait.—MC

BOBBY VALENTINO
The Rebirth
Producers: various

INDIA.ARIE
Vol. 2, Love & Politics

Producers: /ndia.Arie, Dru Castro
Soulbird Music/Universal Republic

Release Date: Feb. 10

Message-laden songs about fowve

Blu Kolla Dreams/EM/
Release Date: Feb. 10
u If you liked Bobby Val
entino’s first two al-
bums, you'll appreciate the
uniformity on “The Rebirth
Like iz provious releases, the
set features uncomplicated-
yet-effective production and
lyrics about matters of the
heart. In fact, the album is so
consistent that Valentino
even recycles a flute-y Tim
and Bob beat that was used
on “Special Occasion,” his
sophomore album, for “Make
You the Only One,” about
leaving his player ways be
hind. Elsewhere, Valentino
cautions a lady about break-
ing his heart on “My Girl"
against the backdrop of a
repetitive guitar riff, while
Raphael Saadig guests on the
commitment ode “Just Me
& You.” This wouldn’t be a
Valentino project without the
bedroom tracks, which
include the suggestive “3 Is
the New 2” and the lead
single "Beep,” where Valen-
tino compares sex to riding
inacar.—MC

VAN MORRISON

‘Astral Weeks’ Live at the

Hollywood Bowl

Producer: Van Morrison

Listen to the Lion/EMI

Release Date: Feb. 10

* “Astral Weeks" has al-
ways been a mystery as

LILY ALLEN

It’s Not Me, It’s You

Producer: Greg Kurstin

Capitol/

Release Date: Feb. 10
The—cnetima wild child of LUK,
electro-pop, Lily Allen is currently spending her
nights a little differently from how she did during the
era documented on “Alright, Still,” her hit 2006
debut. “You’ll make me beans on toast and a nice cup
of tea,” she sings of one dream date on “Chinese.”
"Then we’ll get Chinese and watch TV.” Yet thanks to
Allen’s still-sharp lyrical wit and an exceedingly crafty
production job by Greg Kurstin, “It’s Not Me, It’s You”
is hardly the grown-up buzz-kill it might have been. In
fact, Allen is probably better (and funnier) detailing
her disdain for the party scene than she was describ-
ing her love of it. Who could resist a tune about God
*Him”) in which “suicidal” rhymes with “Creedence
Clearwater Revival”?-—-MW

and peace laid against a soulful backdrop have been
India.Arie’s mantra ever since she popped into national
consciousness with 200T’s multiple Grammy Award-
nominated “Acoustic Soul.” Reinvigorated after the
painful breakup chronicled in 2006’s “Testimony: Vol. 1,
Love & Relationship,” Arie provides a multicultural dia-
logue about love and human politics. “Testimony: Vol. 2”
encompasses her signature melodic grooves
(“Chocolate High,” “Yellow”), exuberant roots/folk
music (“Therapy,” “Better Way”), an Ivory Coast vibe (a
revamp of Sade’s “Pearls”) and hip-hop (the telling
“Psalms 23”). Along the way, Arie shares her musical
platform with everyone from Musiq Soulchild and MC
Lyte to Jamaica’s Gramps Morgan and Turkey’s Sezen
Aksu. Although more upbeat than its predecessor, “Vol.
2" requires some time spent listening. Those who do so
will be richly rewarded.—GM

well as a masterpiece, with
lyrics that reflect oninnocence
lost, transcendence just out of
sight and a figure named Ma-
dame George who many lis-
teners assume is a transvestite
(wrongly, Morrison says). The
stream-of-consciousness nar-
rative seems to come from
Morrison’s desire to lose him-
self in a musical moment. But
he never performed these
songs with full orchestration
until last year—four decades
after their release—for a con-
cert at the Hollywood Bowl
that featured original guitarist
Jay Berliner. And although
much of the album is about
saying goodbye to the past,
Morrison uses the perform-
ance to breathe new life into
the songs with a band that can
follow anywhere he leads—
jazz, folk or soul. He even
changes the song order so
“Madame George” arrives at
the end, still full of mournful,
mysterious images to puzzle
out long into the night.—RL

BON IVER

Blood Bank EP

Producer: Justin Vernon

Jagjaguwar

Release Date: Jan. 20

D Almost as important as
the sound of Bon Iver’s

music is the story behind mas-

termind Justin Vernon'’s self-

imposed recording exile. By

making it well known that he

stranded himself in a cabin to

make his stunning 2008 debut,

“For Emma, Forever Ago,” he

conjured a visual image of

bleakness and isolation that
will follow him forever. This
four-song EP, which debuted
at a career-best No.16 on the
Billboard 200, doesn't ex-
actly play to that myth. The
Vocoder on the a cappella
track “Woods” puts forth a
robotic wooziness that's
more about technical expres-
sion than personal sentiment.
With full-band backing, Ver-
non also seems more social
on thetitle track and “Babys.”
What remains from “For
Emma” is a dizzying and
ethereal beauty.—LJW

RED
Innocence & Instinct
Producers: Rob Graves,
Jasen Rauch
Essential/Red Ink
Release Date: Feb. 10
u “tnnocence & Instinct” is
as confident and adroitly
produced as Red’s 2005
debut, “End of Silence,” with
Rob Graves again overseeing
the balance of taut, hooky riffs
and commanding strings.
Snappy lead single “Death of
Me” signals the textured, more
aggressive direction the quar-
tet is following, like the nearly
identical sawing guitars that
herald “Confession (What's In-
side My Head)” and the uplift-
ing “Shadows.” Anguished love
tracks like “Mystery of Me" and
“Start Again” have alluring
melodies that are elevated to
perfectly timed climaxes,
although a surprise cover of
Duran Duran’s “Ordinary
World” doesn’t come across
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much differently from the
original. Red strips the studio
trappings down to a somber
piano for the agonized finale
“Take It All Away,” then re-
instates another sky-high
crescendo.—~CLT

THE LONELY ISLAND
Incredibad
Producer: The Lonely Island
Universal Republic
Release Date: Feb. 10
u “Saturday Night Live”
principals Andy Sam-
berg, Akiva Schaffer and
Jorma Taccone became the
unofficial poster boys of the
YouTube generation with the
“Narnia”-themed rap video
“Lazy Sunday” and the
Emmy Award-winning "Dick
in a Box” with Justin Timber-
lake. The trio’s debut CD/
DVD includes these and
other familiar viral video jug-
gernauts, but the 19 audio
and eight video tracks ex-
pose the group’s deft han-
dle on musical parody, a
genre that has been thin on
new superstars. The genius
of the songs is in pairing in-
your-face lyrical humor with
a faithful musical tribute:
First single “Jizz in My Pants”
is crafted to every Pet Shop
Boys spec, while “I'm on a
Boat,” featuring T-Pain, takes
hip-hop boasting to its most
absurd extreme (“Believe me
when | say | fucked a mer-
maid”). Not every track is

DAN AUERBACH
Keep It Hid

Producer: Dan Auerbach
Nonesuch

Release Date: Feb. 10

equally gut-busting, and a
few, like the poseur reggae
tune “Ras Trent,” are made
much funnier by the in-
cluded video. But the Lonely
Island has certainly found its
bearings.—EN

LIZA MINNELLI

Liza’s at the Palace
Producer: Phil Ramone
Hybrid

Release Date: Feb. 3

Liza Minnelli's recent stint at
New York's Palace Theater
was more than just song and
dance: It was a declaration of
showbiz survival. And the au-
dience, which showered her
with ovations, knew it. So it’s
disappointing—and odd—for
the accompanying double-
CD to be a studio rather than
alive recording. The daughter
of the iconic Judy Garland,
now her own legend at 62,
willed herself through the
demanding set of American
Songbook classics, including
showstoppers like “Cabaret”
and “But the World Goes
‘Round,” despite two hip re-
placements, a history of ad-
diction and a public life that
would cause other stars to go
into hiding. Her voice cracked,
her movements were abbre-
viated, but the veteran carried
on and brought the house
down. What could have been
a warts-and-all testament to
Minnelli's true grit is instead
a glossed-up memento for
fans.—KM

DAN MJERBACH

Dan Auerbach has veered off the

garage-rock path now and then throughout the Black
Keys’ career, and this solo debut reaffirms that he’s
no one-trick pony. As on Black Keys discs, there’s
plenty of greasy guitar grooves and songs with more
Southern swagger than a white guy from Akron,
Ohio, should be capable of conjuring. On those,
Auerbach’s voice sounds ancient, lifted from a thrift-
store 78, his guitar moaning like a ghost. Elsewhere,
the materia! has the transporting quality of Auer-
bach’s writing, dropping listeners off in Appalachia,
the pre-war South, Skynyrd-era Gainesville, Fla., and
the psychedelic ’60s. Had this been the next Keys
disc, he and drummer Patrick Carney would have
been better for it. As it is, “Keep It Hid” doubles
Auerbach’s cred and ups the ante for anything he
tries in the future.—~WoO
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MIRANDA LEE
RICHARDS

Light of X

Producer: Rick Parker
Nettwerk

Release Date: Feb. 10
Miranda Lee Richards is
=S the unlikely product of
underground comics (her fa-
ther is pioneer Ted Richards),
High Times (her mom Teresa is
a contributor), guitar lessons
from Metallica's Kirk Hammett
and a brief tenure in the Brian
Jonestown Massacre. What-
ever you might expect from
that mix is likely not the gentle
and tuneful singer/songwriter
craft on her second album. On
‘Light of X,” Richards sounds
like a Southern California in-
carnation of ethereal Canadi-
ans Sarah MclLachlanand Lo-
reena McKennitt, dressing
these 12 tracks with warmly
swelling melodies; poetic,
melancholy lyrics; carefully
nuanced arrangements; and
smooth dynamics that ebb
and flow in a low-key manner.
She can carry most any song
with her voice and piano or
acoustic guitar (check out
‘Hidden Treasure™). And
while “Light of X” seldom
soars, it certainly cruises at a
pleasant altitude.—GG

CHANGO SPASIUK
Pynandi—Los Descalzos
Producer: Bob Telson
World Village
Release Date: Feb. 10
* Horacio "Chango” Spa-
siuk is a native of Mi-
siones, the northeastern-most
province in Argentina. He grew
up with an accordion in his
hands and the 6/8 rhythm of
chamamé dance music in his
head. This 15-song album is a
generous sample of Spasiuk’s
chamamé, a music of rustic ori-
gins that, like tango, sounds

anything but quaint when in-
terpreted by a master. Spa-
siuk’s music has a grace and
a romanticism that make it
irresistible. His original num-
bers “Seifor O” and “Tristeza”
are beautifully colored, moody
pieces, animated by not only
Spasiuk’'s accordion but also
Marcelito Dellamea’s guitar
and Victor Renaudeau's vio-
lin. “Alvear Orilla/Estancia
Santa Maria” has the lively
feel of a ranchera. The last six
songs on the album, the
Duos, are among the best—
fairly elemental arrange-
ments played with tremen-
dous soul.—PvY

GUY DAVIS
Sweetheart Like You
Producer: John Platania
Red House
Release Date: Feb. 10
* Guy Davis’ last record
for Red House, 2006's
“Skunkmello,” was one of the
best blues atbums released
that year It's a difficult act to
follow, but, Davis is back with
“Sweetheart Like You,” an
album that's essentially a con-
tinuation of the country blues
brilliance that has become his
special province. He covers
several great tunes here, in-
cluding a fairly sizzling version
of Willie Dixon’s “Hoochie
Coochie Man,” a gut-bucket
take on “"Baby Please Don't
Go" and a stirring rendition of
Lead Belly’s "Ain’t Goin'
Down.” Among Davis’ numer-
ous original numbers, “Words
to My Mama’s Song” is a mod-
ern man's talking blues that
will reach out and grab the lis-
tener, while "Sweet Hannah"
isa gentle love song. Another
inspired moment comes as
Davis lays a five-string banjo
on Muddy Waters’ “Can’t Be
Satisfied.”—pPVV

LEGEND & CREDIIS &=

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Mariel
Concepcion, Gary Graff, Robert
Levine, Kerri Mason, Michael
Menachem, Gail Mitchell, Evie
Nagy, Wes Orshoski, Shad Reed,
Michele Speckman, Chuck
Taylor, Christa L. Titus, Philip
Van Vleck, Mikael Wood,
Lavinia Jones Wright

PICK »: A new release predicted
to hit the top half of the chart in
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the corresponding format.

CRITICS’ CHOICE *: A new
release, regardiess of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003) or to the writers in the
appropriate bureaus.
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DUFFY

Stepping Stone (3:29)
Producer: Steve Booker
Writers: Duffy, S. Booker
Publisher: not /isted
A&M/Polydor

* Duffy has enjoyed
#a4f both commercial suc-
cess (including the top 30
hit “Mercy” in the United
States and the best-selling
album of 2008 in the United
Kingdom) and critical ac-
claim (two Grammy Award
nominations, including best
female pop vocal perform-
ance). Her third single,
“Stepping Stone,” shows
what all the fuss is about.
Amid '60s instrumentation
straight out of Dusty Spring-
field’s Memphis sessions,
Duffy sheds so many previ-
ous vocal comparisons with
soulful singing that’s truly all
her own. With her voice
mixed right to the front,
Duffy slyly, seductively
avoids confessing her feel-
ings to the source of her
affections. While this single
is clearly aimed at adults
who may have shied away
from the party vibe of
“Mercy,” it could also be a
steppingstone for crossover
success.—MM

THE NOTORIOUS
B.1.G. FEATURING
TOTAL

Juicy (5:02)

Producers: Poke, Sean
“Puffy” Combs

Writers: C. Wallace,

J. Mtume, J. Olivier,

S. Combs

Publishers: Big Poppa/EM!
April/Justin Combs

Bad Boy

“Juicy” is about the artist
Notorious B.I.G. as much as
it is the man, Christopher
Wallace, who would become
him. This song celebrates
life, happiness and success
after years of struggle. Its
upbeat sample and inspir-
ing lyric make for a timeless
musical masterpiece. Big-
gie’s delivery is perfect; the
beat that he raps over ac-
centuates every word. And
the message he conveys
gives all the courage to
explore the world beyond
one's own windows and

- N
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walks of life. The life and
rhymes of Biggie Smalls
prove that change for the
better is possible—which is
why his music connects. It’s
also why audiences applaud
in the theater at the end
of the biopic “Notorious.”
("Juicy” appears on the
film’s soundtrack; the song
was first released in 1994.)
The Notorious B.l.G. was and
always will be one of the
greatest rappers of all
time.—SR

KINGS OF LEON
Use Somebody (3:50)
Producers: Angelo
Petraglia, Jacquire King
Writers: Kings of Leon
Publisher: not /isted
RCA

The Tennessee band

Kings of Leon have
certainly struck a chord with
their fourth album, “Only by
the Night.” The first single,
“Sex on Fire,” stayed locked
at No. 1 on Billboard's Mod-
ern Rock chart for eight
weeks, garnering the group
multiple Grammy Award
nominations. The song has a
classic Southern rock vibe
coupled with provocative
lyrics and an infectious
chorus, making it worth
repeating—again and again.
The follow-up, “Use Some-
body,” stands out as an-
other potential chart-topper.
Although a complete
contrast to the fiery first
single, this ballad incorpo-

EVIEWS

JENNIFER HUDSON

Producer: Rickey Minor
Writers: F Key, J. Smith
Publisher: not /isted
Arista

Whitney Houston’s

The Star Spangled Banner (2:28)

recording of
Spangled Banner” was an enigma when it reached
No. 20 on the Billboard Hot 100 in 1991, after the
singer performed it at that year’s Super Bowl. (Fun
factoid: The national anthem’s lyric comes from a
poem written in 1814 by Francis Scott Key, set to
the tune of a popular British drinking song scribed
by John Stafford Smith.) Who better to fill
Houston’s shoes a generation later than Jennifer
Hudson. Seeing the Academy Award winner heave
a deep breath as she began was the real dramatic
peak of the four-hour Super Bowl spectacle. The
performance is available on iTunes, with proceeds
going to the Hudson-King Foundation, aiding fam-
ilies that have lost relatives to violent crimes. If
public reaction to her return is any gauge, this is
destined to become a musical keepsake, which, in
turn, could propel it up the charts, an appreciable
reward for a job well done.—CT

5

“The Star

rates lead singer Caleb Fol-
lowill’s distinctive vocal rasp
with playful guitar riffs
and melodic instrumental
passages.—MS

HINDER

Without You (3:52)

Producer: Brian Howes

Writers: A. Winkler,

C. Hanson, B. Howes

Publishers: Winkvine/

Firecrotch/Highbuck

Universal Republic

u If rock ballads were an
awards show category,

Hinder would be up for lead

singer Austin Winkler's

50 CENT
| Get It In (3:23)
Producer: Dr. Dre

Publisher: not /isted
Shady/Aftermath

on top.—SR

Writers: C. Jackson, A. Young

The postponement of “Before | Self-Destruct” from
December to March seemed unfortunate at first, but
the music continues to prove it will be worth the
wait. The second single, “I Get It In,” is a sonic tri-
umph. The boom-bap of drums and synthesizer
make it an upbeat song guaranteed to be a smash
hit at radio. And based on the reception given by
WQHT (Hot 97)/New York’s DJ Funkmaster Flex, it
is clearly off to a great start. Between 50’s catchy
lyric and Dr. Dre’s excellent production, this record
has the potential to connect like their 2002 classic
“In Da Club.” And what better way for 50 to end his
current deal at Interscope than the way he started:
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thrashing vocal on “With-
out You.” The Oklahoma
band’'s second single from
its sophomore set “Take It
to the Limit,” a No. 4 album
on the Billboard 200, has
all the elements of timeless
songwriting. Joe Garvey’s
piercingly triumphant
guitar solo, the call-and-
response effect of the dis-
tant “nanana” echoes and
a solid melodic progression
conjure a modern classic.
Produced by longtime col-
laborator Brian Howes
(Daughtry, Puddle of
Mudd), what starts off with
simple chords is a story
about overcoming a break-
up, and it could work across
multiple formats. Already
breaking at adult top 40,
mainstream rock and on
the Pop 100, it sounds like
Hinder has another hot
one.~MM

FOR THE RECORD

The review of O.AR.'s
“Shattered (Turn the Car
Around)” in the Jan. 31
issue should have identi-
fied the band’s lead singer
as Marc Roberge. Also,
Kelly Clarkson’s “My Life
Would Suck Without You”
is produced by Dr. Luke
and Max Martin, with addi-
tional vocal production by
Claude Kelly.
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Sitting pretty:
PAT GREEN

Big Green Machine

Country Veteran Notches Lofty Debut With New Album

Pat Green’s latest album is titled “What I'm For,”
butitcould just have easily been called “Pat Green:
3.0,” since it features both an attitude update and
a new producer.

The BNA Records album debuts this week at
No. 2 on Billboard’s Top Country Albums chart,
selling 18,000 units, according to Nielsen Sound-
Scan. The first single, “Let Me,” is No. 12 on Hot

Country Songs and is his highest-charting song
since “Wave on Wave” reached No. 3 in 2003.
After recording with Lloyd Maines (Dixie
Chicks) and Don Gehman (John Mellencamp) on
earlier albums, Green decided it was time for a
change. “I want to feel that uneasy edge in the
studio so that I'm conscious all the time,” he says.
As he did with Gehman, Green found some-

one who could produce a “big guilar record” in
Dann Huff. “I knew | might get some flack from
my diehard Texas guys for using somebody that
is so much part of the system, but  didn’t really
care,” Green says. “If [ have an opportunity to
work with a guy like Dann, I'm going to take it.

“It's the difference between just a regular movie
and a big Hollywood blockbuster with all the bells
and whistles,” he adds.

While Green is comfortable with the change,
some in the fiercely independent Texas music
community where he got his start have decried
his move away from the more acoustically ori-
ented Maines. “When | started making big elec-
tric guitar records, I had sold out,” Green says
with a laugh. “I had lost my brain and moved to
Nashville in search of the money tree.”

Despite the fact thatit’s been eight years since
he first signed to a Nashville major, there are still
those who bemoan what they see as his betrayal.
Green insists that he made the right move. “I've
gained a national audience and that’s what I love.
I can tour coast to coast,” he says. “Some nights
aren’t going to be that great, but most nights are
going to be a thousand people or more.”

In addition to partnering with Huff, Green ap-
proached the recording process differently: He
was sober. “For a long time | was making records
by showing up to the studio with three songs in
hand and a bottle of booze,” he admits. “We’d get
through the three songs on the first and second
day and then I’d get the bottle of booze and go
write more songs.”

While he claims to have no regrets about the
old way of recording, he says “What I'm For” is
the best record he’s made. “Mentally, | was pres-
ent. [ have a lot more ownership in itand I was
a lot more sober. Everything that | wanted to be
on this record is there.”

Green, who believes that male artists come into
their own when they are in their mid- to late 30s,
decided it was time for a change. “I had to start
respecting life and my life. I didn’t want to be
dragging my big old fat ass around looking like
hell. There’s nothing written in stone that just
because you were Lhe party guy for a long time
that you’ve got to keep doing that.

“Now, it feels much better to be me,” he says.
“Itdoesn’t hurt in the morning. It’s justa breath
of fresh air.” ok
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ABOVE ‘AVERAGF’

For a label whose motto is
“old-school values, new-
school vision,” 785 Records
is employing a time-honored
tactic to help break tween
artist Tiffany Giardina. Just
like the original tween star
Tiffany, who had back-to-
back No. 1 hits on the Bill-
board Hot 100 in 1987, Giar-
dina will be touring malls in
the spring.

She’s already off to a good
start. Her album “No Average
Angel” debuted last week at
No. 8 on Billboard’s Heatseek-
ers chart with 2,400 copies,
according to Nielsen Sound-
Scan. Her singles “No Aver-
age Angel” and “Hurry Up

and Save Me” were featured
on the “Another Cinderella
Story” soundtrack, and an-
other track, “Shine,” ap-

Scenes froma
mall: TIFFANY
GIARDINA

peared on the soundtrack to
Disney’s “Tinkerbell.”

785 president Mark Eicher
says Giardina’s success has
been several years in
the making. “I met her
when she was 12,” he
says. “She’'d been
doing local theater
since she was 5 and
had done commer-
cials. She’s a wonder-
ful example of an artist
development story,
because we saw raw
talent in her and gave
her voice lessons and
connected her with
some really great
songwriters.”

Those great songwriters
weren’t too far away; 785
Records was founded by ac-
claimed songsmith Denise
Rich. Giardina co-wrote two
of the songs on the record
and plans on writing more
for her upcoming projects.

But before she can write
more songs, Giardina will hit
the road, touring middle
schools and shopping centers.
Her first tour, which was last
summer, took her to sleep-
away camps in the Northeast.
She then spent part of the fall
playing at schools. “l really
love connecting with the kids,”
she says.

She also connects with
the kids through an elabo-
rate MySpace page, some-
thing that comes as second
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nature to the 15-year-old.
“I'm.always on the computer
anyway,” she says. “People
can reach me in all sorts of
ways.” Giardina uses a pro-
gram called Broadtexter to
send text messages to fans,
and an application called
SayNow lets listeners leave
her voicemails.

Despite her embrace of
new technology, Giardina
claims that her musical influ-
ences are “old stuff” like Pat
Benatar. And while she’s a
fan of Selena Gomez, the
teen star of “Another Cin-
derella Story,” she’s not look-
ing to copy her career. “I be-
lieve everyone has their own
path,” she says. “I want to
keep writing and focus on
music.” —Cortney Harding

Freshly -
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"JUICEMAN

DA JUICE
IS LOOSE!

0OJ Da Juiceman may be a strange
name to those north of the Mason-
Dixon line, but the rapper has
crafted one of the most popular
songs in Atlanta’s club scene. His
track “Make Tha Trap Say Aye” fea-
turing Gucci Mane is No. 66 on the
Hot R&B/Hip-Hop Songs chart after
seven weeks. The artist’s Asylum
debut, “The Otha Side of the Trap,”
was released Jan. 27.

Born Otis Williams Jr. in Atlanta,
Juiceman began rapping in high
school with the Never Again Enter-
tainment company in 2002. When
the group split the following year,
he went solo and formed his own
company, 32 Entertainment. Soon
he was recording his own music,
burning 10,000 of his own mixtapes
and personally distributing his CDs
everywhere from Atlanta clubs to
gas stations.

Juiceman’s profile got a big boost
after he met fellow rapper Gucci
Mane, who offered him a spot on his
2007 tour through the Southeast
and Midwest. At those shows, Juice-
man continued to distribute his
music, which numbers 15 different
mixtapes with help from DJ Holiday
and DJ Drama, among others.

All of this brought him to the at-
tention of Asylum, which Juiceman
opted to sign to despite interest
from bigger labels. “He was mak-
ing $6,500 per show and no one
knew who he was,” Asylum/Warner
Bros. product manager Deston
Bennett says. “The momentum just
started building and all the DJs
started supporting him, so it was a
no-brainer for us to sign him.”

Juiceman begins a two-week
promo tour in late February and is
hoping to shoot a video for “Make
Tha Trap Say Aye” in the coming
weeks with director Mr. Boomtown,
but the schedule depends on a
cameo from Mane.

Mane was incarcerated in 2008
for a parole violation stemming
from an assault charge and he may
be released within the next few
weeks. In the meantime, Juiceman
is already working on his next
album and hoping to outgrow his
regional fame.

“My next album will be out in May
or June,” he says. “l want to be a
national artist, so | have to stay
focused.” —Hillary Crosley
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The eyes have it:
JESSICA ANDREWS

BackinTheSaddle

Jessica Andrews Has Country’s Ear Once Again

Jessica Andrews is all grown up. Ten years after
hitting the charts at the ripe age of 15, she’s back
on country airwaves with a new single, “Every-
thing.” The passionate, pleading song, written by
her single-named boyfriend, Marcel, is No. 48 on
Hot Country Songs.

Andrews first charted in 1999 with the top 30 hit
“I Will Be There for You.” She had her biggest suc-
cess with “Who I Am,” which spent three weeks at
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No. 1 in April 2001. Her album of the same name
sold 737,000 copies, according to Nielsen SoundScan.
Andrews’ next DreamWorks Nashville album, “Now,”
didn’t fare as well, selling 205,000 units and spawn-
ing one top 20 hit, “There’s More to Me Than You.”

When DreamWorks folded in 2005, Andrews de-
cided it was lime to take a break. “] didn’t want to
jump back into a deal. I did't want to grab the first
thing 1 could,” she says. “I wanted 1o sit back and

MILKING IT

Getting an album to crack the charts is dif-
ficult even when a band tours nonstop and
talks to the media daily. When it has only
played one live show and done very few
interviews, it should be impossible. But Co-
conut Records, the recording project of
actor Jason Schwartzman, has managed
to beat the odds. His second album, “Davy,”
debuted last week at No. 10 on Billboard’s
Heatseekers chart, with 3,100 copies sold.
“We didn’t do all that much in terms of

a setup,” Schwartzman says. “We put the
first single, ‘Microphone,’ up as a download
bon Amie Street, with all the proceeds going
to charity. About a week before the record
me out, | put a banner on my MySpace

age to let people know about the record,

d then we put it up oniTunes.”
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Ben Patterson, president of indie digi-
distributor DashGo, says that “Micro-
ne*” was added to the iPhone applica-
n Tap Tap Revenge as a game track, and

write songs until someone came to meand said, ‘I've
been hearing your songs and [ love them and I want
to be a part of it.” [ didn’t care how long it took.

The person who finally spoke those words-
or something like them—was Jay DeMarcus of
Rascal Flatts.

After writing with James Otto (who is DeMar-
cus’ brother-in-law), Andrews went to DeMarcus’
studio to demo the songs. While she and DeMar-
cus knew each other, he hadn’t heard her sing in
years. “I had no idea how much your voice has
changed,” he told her. “I don’t know if you're in-
terested in doing another record right now, but I'm
really interested in hearing your songs. I’d love the
chance to work with you.”

It was music to Andrews’ ears. She remembers
thinking, “Maybe | am ready to do this again.

Backin the studio now, gearing up for a summer
album release on Lyric Street Records, Andrews has
benefited from her break from the business and the
maturity that time brings. “I feel like a completely
different artist,” she says. “It’s all me now. I'm the
one carrying this whole thing. [ know what | want.
I want to be part of every single aspect of this record.

“When you're younger, it’s natural to be more
carefree about things,” she adds. “Now I'm vocal
about what I want. [t’s part of the growing process
of an artist. I'm evolving.

Finding material for the new album hasn’t been
a problem, Andrews says. “I've been writing a lot
in the last couple of years. I had many songs to pick
from. It’s not like we're searching to find songs at
the last minute.”

That said, there will be cuts from other writers
onheralbum. “As much as I've written, I still hear
songs that come across the table that I think are
amazing,” she says.

Cindy Spicer, assistant PD/MD at country KUSS
San Diego, says she wasn’t hesitant to play “Every-
thing” even though it had been a while since An-
drews’ last hit. “This was a great song, and if
anything, the fact that she did have success before
was a plus,” Spicer says, noting that the station still
plays “Who I Am.”

Joe Kelly, PD at country WPUR Atlantic City,
N.J., agrees. “Just because she hasn’t had a national
hitina few years means absolutely zero to me. We
pretty much had instant reaction to the song, and
the requests have been pretty consistent.” - .

MP3s were offered on a number of blogs.
The song also got some airplay on non-
commercial KCRW Santa Monica, Calif.,
which had supported Coconut Records’
previous effort, “Nighttiming.” That album
has sold 24,000 copies.

“Nighttiming” benefited from exposure
on several TV shows, including a prime
placement for the track “West Coast” on
“The OC.” “t hope to do more licensing for
this record,” Schwartzman says. “! was very
thankful for the placements | had with the
last record, and it meant a lot for me to have
those songs played. TV and film are like
mega-amplifiers, in terms of the number of
people youcanreach. For someone like me
who doesn’t tour, it’s the most crucial part
of letting people know about the record.”

“Everything we did to promote the record,
we did on Jason’s terms,” says Dan Fields,
Schwartzman’s manager and the head of
his label, Young Baby Records. “At first he
just wanted to put it oniTunes, but gradually
the effort grew.” —Cortney Harding

J] ' Yellow like-gold:

DONALD LAWRENCE

CONFESSIONS;
PART 1

Inspired by a forthcoming book writ-
ten by his pastor, Donald Lawrence
took a break from producing other
acts to deliver a new solo project, “The
Law of Confession, Part 1,” released
Feb. 3 by Quiet Water/Zomba Gospel.

Since retiring from the famed Tri-
City Singers in 2007, Lawrence has
turned his attention to other produc-
tion projects with enviable success,
He produced four of the top five
songs on Billboard’s 2007 year-end
Hot Gospel Songs chart, andiast fali
he hosted Verizon Wireless’ How
Sweet the Sound choir competition,
arole he’lireprise in 2009. He's also
been tapped to produce Vanessa Bell
Armstrong’s new album.

“The Law of Confession, Part 17 is
Lawrence’s follow-up to his 2004 solo
debut, “] Speak Life.” Backed by the
Co., an ensemble that includes Kim
McFarland-Anderson, Jason Nelson
and Latrice Pace, the new album has
already produced the hit single “Back
Il Eden,” whichis No. 11 on Billboard’s
Hot Gospel Songs chart.

The new CD was recorded live last
summer at Chicago’s Living Word
Christian Center and was inspired by
Dr. Bill Winston’s new book, “The Law
of Confession.” “It was ateaching that
he did at church about a year ago,”
Lawrence says of the creative spark
that fueled the project. “It’s about re-
ally getting a hold of your words and
speaking those things that are positive.”

Lawrence thinks the project will have
broad-based appeal. “Eventhoughit’s
agospel album, this is really for every-
body,” he says. “It’s a universal type of
teaching based on spiritual principles.
Ive had alot of people that said, ‘Don-
ald, that’s the most life-changing thing
I’'ve ever experienced. ”

Lawrence brings a wealth of expe-
rience to his latest solo effort. The
one-time music director for Stephanie
Mills made his foray into gospelin the
'90s when he began working with the
Tri-City Singers, transforming them
into an award-wining choir.

In 2007, he released his last project
with Tri-City, “Finale Act | & I, through
EMI Gospel. “When you hear my stuff,
you automatically hear some element
of Tri-City in it, but | just think it was
time for us to make that transition,”
he says of retiring from the group. “A
lot of them are doing great things now.
I’'m proud of them, like a proud dad.”

Lawrence’s solo work is released
on his own Quiet Water imprint, which
has a marketing/distribution deal with
Sony BMG’s Zomba Gospel.

—Deborah Evans Price
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>>5till on the Billboard 200 at
No. 168 in his identity as the
Fireman, Paul McCartney also
charts under his own name
with the debut of the EP
“Amoeba’s Secret” at No. 119,
The album bows 4S5 years to
the week after McCartney first

topped this chart, with “Meet
the Beatles.”

>>James Ingram returns to Top
R&B/Hip-Hop Albums after a
10-year hiatus, with a No. 99
debut for “Stand (In the
Light).” It’s his sixth album to
chart in a career that spans 25
years and three months.
Ingram last appeared on this
survey in May 1999 with
“Forever More,” which peaked
at No. 94.

e

Read Fred Bronson
every week at
billboard.com/fred.

SPRINGSTEEN: DANNY CLINCH

What was the bigger Bruce Spring-
steen news last week? The release of
hislatest album, “Working on a Dream”?

His exciting halftime performance at
the Super Bowl? Or how in a New York
Times interview he called the release of

SPRINGSTEEN

his recent Wal-Mart exc_usive “Greatest
Hits” a “mistake”?

That’s a tough one. Springsteen’s ar-
rival at No. 1 on the Billboard 200 gives
the Boss his ninth chart-topper. He is
now tied with the Rolling Stones for
the third-most No. 1 albums. Only the
Beatles (with 19), Elvis Presley (10)
and Jay-Z (also 10) have more.

But, the debut of “Working” with
224,000 sold is 33% lower than what his
last set, “Magic,” bowed with in 2007

|V|ar|(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

s AW
This Week 6,510,000 1,386,000
Last Week 6,433,000 1,437,000
Change 1.2% -3.5%
This Week Last Year 7.598,000 1134,000
Change =14.3% 22.2%

*Digital album sales are also counted within album sales
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(335,000). Still,a No. 1isa No. L and in
these dreary economic times, it’s a cause
for celebration when an album moves
more than 200,000.

How did Springsteen’s Super Bowl
halftime performance affect his album
sales? Not by a lot. Yet.

Since the game was on
Sunday, Feb. 1, most of the
sales impact won't be felt
until next week’s charts,
since Nielsen SoundScan’s
tracking week ends at the
close of business on Sunday.

Springsteen’s catalog of
albums (not including
“Working”) sold 29,000 for
the week ending Feb. 1, a
gain of just 19% compared
with the previous week.
The biggest beneficiaries
are the aforementioned
“Greatest Hits” at No. 74 on
the Billboard 200 with
nearly 8,000 (up 42%) and
a same-titled (but different track list)
set on Top Pop Catalog at No. 16 (5,000;
up 10%]).

CREEDENCE’S CATALOG: Stop me
ifyou've heard this one before: Sale pric-
ing at a digital retailer yields big in-
creases on the Billboard charts.

This week, the most eye-popping
jump belongs to Creedence Clear-
water Revival’s “Chronicle: The 20
Greatest Hits,” which claims its first

week at No. 1 on the Top Pop Catalog
Albums chart.

The album sold 24,000 last week (a
gain of 386%) following home-page
placement at the iTunes Music Store,
where the set was advertised for just
$4.99 as part of a multi-artist greatest-
hits promotion.

And-~-go figure—of'the
24,000 that “Chronicle”
sold, 87% were digital
downloads. (How much

Billbeard
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OverThe
Counter

Springsteen’s ‘Dream’ Lands Boss His Ninth No. 1

click on a button or walk into a store
and perhaps buy more than just the
deeply discounted item.

GRAMMY’S GREATEST: The “Grammy
Nominees” album series continues
its yearly appearance on the Bill-
board 200, as the 15th volume in the
series debuts at No. 6
with 33,000.

That represents the
lowest opening sales

of that do you want to bet
came from iTunes’ sales?)

As an astute observer
pointed out to me, how-
ever, iTunes home-page
sale wasn't flooded with
ultra-cheap albums.

In the promotion, only the Cree-
dence set was marked down to $4.99,
while the rest of the advertised al-
bums were reduced to $7.99. The
Creedence package—which in-
cluded an alluring $4.99 graphic
was clearly the draw to get people to
take a gander at the rest of the sale-
priced offers.

1U’s like when I’'m at the mall and |
notice a sign in the window of a store
announcing a big sale with items
marked down “up to 70%.” What that
really means, of course, is that there’s
one item somewhere in the store for
70% off, while everything else is dis-
counted more modestly.

Either way, the consumer will likely

Year-To-Date
DIGITAL
TRACKS 2008 2009 CHANGE
22,902,000 OVERALL UNIT SALES
25525000  Atbums 38204000 33,605000 -12.0%
-10.3%  Digital Tracks 115,008,000 138,802,000  20.6%
i [+
20,566,000 Store Singles 137,000 140,000 2.2%
Total 153,449,000 172,547,000 12.4%
1.4%
Albums w/TEA® 49,714,800 47,485,200 -4.5%

“Includes track eguivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

ALBUM SALES

08

Total Albums

____.38.2 million |

SALES BY ALBUM FORMAT
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o 31,928,000 25564,000 -19.9%
Digital 6,124,000 7,817,000 27.6%
(assette 15,000 4,000 -73.3%
N D J Other 137,000 220,000 60.6%
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For week ending Feb. 1. 2009. Figures are rounded.
Compiled fram a national sample of retail store and rack
sales reports collected and provided by

@ uUMG @ Sony BMG @ WMG @ Indies

Current Albums

week for the regular

Nominees” albums
since the 1998 edition
started with 29,000 at
No. 55. Last year’s set
started with 50,000 at
No. 5. (For comparison
purposes, we are only looking at the
main series and are not counting
Grammy’s occasional genre-specific
spinoff release.)

Collectively, the main series has sold
slightly more than 7 million copies in
the United States since it launched with
“1995 Grammy Nominees.”

-
]

FRAY'S THE WAY: Next week’s Bill-
board 200 might house a new No. 1in
the form of the Fray’s self-titled Feb. 3
release. It led Nielsen SoundScan’s
Buildingchart that was released Feb. 4.
Other significant debuts will come in
the form of Dierks Bentley’s “Feel That
Fire” and the Red Jumpsuit Appara-
tus’ “Lonely Road.” oo

niclsen

SoundScan

Distributors’ Market Share:

12/29/08-02/01/09

EMI

8.3%

Go to www.billboard.biz for complete chart data 41
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Slightly more than
three years since
the band’s last
album bowed at
No. 8 with 81,000,
its new one begins
with 31,000. The
act’s current single,
“Ulysses,” is No. 23
on Modern Rock.
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Swan Songs
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ANIMAL COLLECTIVE
DOMING 2187 1155

GAITHER VOCAL BAND
GAITHER MUSIC GROUP 42788 (1 48)

Merriweather Post Pavilion

Reunion Volume One

FALL OUT BOY

Folie ADeux @ 8

DECAYDANCE/FUELED BY RAMEN/ISLAND 012196 °/IDIMG (13.98)

|| LEONA LEWIS
B 5vCo1 02554/RMG (18.98)
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spirit 1l ]H
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Blood Bank (EP)

.
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Thr33 Ringz
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The Recession
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g |
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3 DOORS DOWN r'y 4 JOHN FRUSCIANTE
UNIVERSAL REPUBLIC 011085/UMAG (13.98) 3 Doors Down '@ B 3903 Recorp coLLECTION 101118° (13.98)

ARTIST Title

The Empyrean

g
151

Troubadour

Closer: The Best Of Sarah McLachlan

GEORGE STRAIT 'y I 8 SARAH MCLACHLAN
| MCA NASHVILLE 010828/UMGN (13.98) ; ! ARISTA 30263/AM@ (18.98)

Play |

Emerltus

Another Cinderella Story

Jason Nevins Presents: Ultra Dance 10

Vamplre Weekend

NOW That's What | Call Country

Gangsta Grillz: Dedlcatlon 3

CONJUNTO PRIMAVERA ! The album of BRAD PAISLEY
FONOViSA 353833/UMLE (13.98) Mentir Por Amor [ re:llxes trom her ARISTA NASHVILLE 26808/SMN (18.98)
FLEX SCARFACE

| eviTeLevisn 87017 (14.98) La Evoluclon Romantic Style B last studlo set RAP-A-LOT/RAP-A-LOT 4 LIFE 515832/ASYLUM (18.98)
SOUNDTRACK | includes work from SOUNDTRACK
MUSIC WORLD/COLUMBIA 38936/SONY MUSIC (15.98) Cadlilac Records WARNER PREMIERE 83004/RAZOR & TIE (18.968)

. such DJ/producers :
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DEMI LOVATO A Wideboys and Woto [ VAMPIRE WEEKEND
HOLLYWOOD 002132 (18.98) 9 Blanco. It also XL 318*/BEGGARS GROUP (11.98)
THE GAME ] debuts on To| VARIOUS ARTISTS

G GEFFEN 0114854/1GA (13.98) LAX Electronic All:)ums 8 CAPITOL NASHVILLE/SONY MUSIC/UNIVERSAL 011724/UMGN (16.98)

ﬁ 3 THE DEREK TRUCKS BAND Already Free o LIL WAYNE & DJ DRAMA
B VICTOR 32781/SONY MUSIC (17.98) y o at No. 4. APHILLIATES 83278 (17.98)

CASTING CROWNS
§ BEACH STREET 10117/REUNION (17.96)

DAUGHTRY
m 84 " W] Ace sasoormvic (16.08) @ Daughtry

The Altar And The Door

RENEE OLSTEAD
i 143/REPRISE 44247/WARNER BROS. (13.98)

JOEY + RORY
VANGUARO/SUGAR HILL 40S0/WELK (17.98) The Life Of A Song
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ALEJANDRO FERNANDEZ
DISCOS BOS/NORTE 42419/SML (14.98)

BON IVER

JAGJAGUWAR 115% (14.98) For Emma, Forever Ago

De Noche: Clasicos A Mi Manera...

TRACE ADKINS

GARTH BROOKS
Ihsjuitimato]iits CAPITOL NASHVILLE 20281 (18.98)
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X: Ten h

KEVIN RUDOLF
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u SOUNDTRACK :
; This four-track live
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CASH MONEY/UNIVERSAL REPUBLIC 012337/UMRG (10.88)
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Metro Statlon

Brutha
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Greatest Hits: Limited Edltion

THE TING TINGS 5 set, recorded at Los ALVIN AND THE CHIPMUNKS
COLUNBIA 28525* (12.98) We Started Nothing U CHIPMUNK 83008/RAZ0R & TIE (18.96)
Angeles’ Amoeba
107 110 ‘2 VARIOUS ARTISTS The Best Of NOW That's What | Call Muslc! 10th Annlversary METRO STATION

UNIVERSAL/EMU/SONY MUSIC/ZOMBA 012225/UME (18.98) Records, now gets a B RED INK 10521/COLUMBIA (12.98)
VICENTE FERNANDEZ Para Siempre | (0 and digitai BRUTHA
NORTE 14802/SML (15.08) & P release after having B_GOODFELLAS/DEF JAM 012390/10JM8 (12.96)
LED ZEPPELIN THE FIREMAN
SWAN SONG 313148°/ATLANTIC (19.98) @ Mothersnipi :':ev""::liz (;;II“Y S ATO 0063 {15.98)
PAUL MCCARTNEY . A TIM MCGRAW
MPL 31308*/HEAR (7.98) Amoeba’s Secret (EP) vinyl exclusive to CURB 79086 (14.98)
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STAIND
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The llluslon Of Progress

The Definitive Rod Stewart

Avenged Sevenfold
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What If We

Crooked X

The Way Of The Flst

Sleep Through The Statlc

Revelatlon

CHRIS TOMLIN ROD STEWART
SIXSTEPS 12359 GPARROW (17.98) Hello Love WARNER BROS. 514083 (19.98) @
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h1 STAR TRAK/INTERSCOPE 011783-/1GA (13.98) ® Something Else HOPELESS 303804*/WARNER BROS. (18.98)
SOUNDTRACK . KATT WILLIAMS
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MUDVAYNE & BRANDON HEATH
EPIC 0125°/SONY MUSIC (15.98) The New Game ' IL‘; je;ams:::“t B 110NOMODE 10127/REUNION (13.98)
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Songs For You, Truths For Me

Graffitl The World
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H ERC 4500 EX (14.98) Long Road Out Of Eden year. N"i"' its audio - EMI/SONY MUSIC/UNIVERSALIZOMBA 08144/CAPITOL (18.08) NOw 28
£ THIRD DAY companion gives i DIERKS BENTLEY
g EBBENTIAL 10853 (17.08) Reveiation § the performer his 188 GAPITOL NASHVILLE 09070 (18.98) Greatest Hits // Every Mlle A Memary 2003-2008
$ THRIVING IVORY Thriving ivory | first No. 1 on the VICENTE FERNANDEZ Primera Flla
g WIND-UP 13150 (8.98) il Yo Gomedy NORTE 40032/5ML (18.98) ®
AVANT < KATHY TAYLOR .
E CAPITDL 07582 (18.96) Avant § Albums chart. KATCO/TYSCOT 984178/TASEIS (18.08) Live: The Worship Experlence
g SOUNDTRACK . j=: THE OFFSPRING |
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z a 4
- SEETHER Il:il SOUNDTRACK
§ WIND-UP 13127 (18.08) Finding Beauty In Negatlve Spaces i R Camp Rock
o3 THE VERONICAS ] i ¥ b BUCKCHERRY 3
2 L4 SIRE 395200/ WARNER BROS. (18.96) Hook Me,Up Award winner BR8N e sevenarLanic strs2+/k6 (16,96 Black Butterfly 7
£ HEZEKIAH WALKER & LFC 2 tor “Sprin ALICIA KEYS
g M veniT 2047106 (17.08) Soulgd|Out (i Sority T TN As1Am
2 P9 APOCALYPTICA i o e {E-40
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5 115 RISE AGAINST I which was originally RAPHAEL ‘SAADIQ
% 195105 DGC/INTERSCOPE 011904+/1GA (13.98) Appeal To Reason intended to be a COLUMBIA 08585/SONY MUSIC (15.98) The Way | See it
MARVIN SAPP i CHRIS BROWN
£ VERITY 08433.JLG (17.98) Thirsty :;ze}%s&c(asl:tm JIVE 12049/0LG (18.96) @ Excluslve
RAY LA.MONTAGNE Gosslp In The Grain : | | RADIO_HEAD In Ralnbows
g ACA 32670* (16.98) story, page 34). " adl TBD 216227/ATD (13.98)
2 ANTONY AND THE JOHNSONS SECONDHAND SERENADE |
g SECRETLY CANADIAN 184 (14.98) The Crying Light m GLASSNOTE 405244/EAST WEST (15.98) @ A Twist in My Story | g
M.LA, KIDZ BOP KIDS
§ XL/INTERSCOPE 009859+/1GA (9.98) Kala ht 161 144 RAZOR & TIE 89181 (18.98) Kidz Bop 14 l
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.......... 180 HECHSPRNG 151 WNSNCHNNNE SATNGGEL ..|.8 SOULA BOY TELL'EM . .82 BTN TWUGHT T SCORE THIRDDAY .........138 NOW2B.... ... 87 ARTISTS AND SONGS ..27 ¥OUNG 59
s onmison 130 ‘MARK OLSON & BARY.  RAD:OMEAD......... 195 ,SCARFACE .........154 BRITNEYSPEARS .....10 -ANOTHERCINDERELLA, . (CARTER BURWELL) .24 THRMINGNORY. | 130 WOW HITS 2009: 80 OF
Data for week of FEBRUARY 14, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 42

www americanradiohistorv.com


www.americanradiohistory.com

SALES DATA
COMPILED 8Y

Billbeard fighey
SoundScan

hd

ARTIST ARTIST
i TITLE {MPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 2 | IMPRINT / DISTRIBUTING LABEL }
© : o FAY AU CREEDENCE CLEARWATER REVIVAL B I3 ) 8RUCE SPRINGSTEEN  Working On A Dream
: RIS (VTSI CHAONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD (17.86/12.08) LAGLI COLUMBIA /SONY MUSIC @
LS VARIOUS ARTISTS CREEDENCE CLEARWATER REVIVAL  Chronicie The 20 Greatsst Hits
il MOTOWN 15 MOTOWN/UTV 001781/UME (13.88) 4 FANTASY /CONCORD
ABBA i FRANZ FERDINAND Tonight: Franz Ferdinand
GOLD — GREATEST HIT8 POLAR/POLYDQR §17007/UME (18.96/12.08) DOMINO/EPIC /SONY MUSIC

BRYAN ADAMS 5 B SOUNDTRACK Slumdog Milionaire |3

RECKLESS A&M 215013/UME (0.88) §l INTERSCOPE /IGA
JOURNEY VARIOUS ARTISTS Motown 1's .
&

JOURNEY'S GREATEST HITS COLUMBIALLEGACY 85889/SONY MUSIC (18.08/12.08) @ MOTOWN/UTY /UME
GUNS N' ROSES BRYAN ADAMS Reckless
QGREATEST HIT8 GEFFEN 001714/IGA (18.08) A&M /UME 4

MILES DAVIS BON IVER Blood Bank (EP) .
XIND OF BLUE COLUMBIA/LEGACY 27105/SONY MUSIC (19.98) © I JAGJAGUWAR

BOB MARLEY AND THE WAILERS r = | SOUNDTRACK Twilight l@;
LEGEND: THE BEST OF BOS MARLEY AND THE WAILERS TUFF GONGASLAND 548804UME (13.068.98) @ L | SUMMIT/CHOP SHOP/ATLANTIC /AG - '

NEWSBOYS JASON MRAZ We Sing. We Dance. We Steal Things. .
G0 INPOP 71383 (17.98) | ATLANTIC /AG @

PARAMORE ' - THE BIAD AND THE BEE  Ray Guns Ara Not Just The Future lyn.
RIOTI FUELED BY RAMEN 158812"/AG (13.98) : b BLUE NOTE /BLG

c/DC S TAYLOR SWIFT Foariess g
BACK IN BLACK EPIC/LEGACY 80207*/SONY MUSIC (17.98) @ : BN BIG MACHINE )]

STEVIE WONDER HOOBASTANK FOR(N)EVER " ]
B THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTY 088164/UME (18.98) ISLANO /IDJMG I

NICKELBACK | KINGS OF LEON Only By The Night
ALL THE RIGHT REASONS ROADRUNNER 818300 (18.98) @ RCA /AMG

MICHAEL JACKSON ' ANDREW BIRD Noble Beast '@J ¥
NUMBER ONES MJJ/EPIC BB998/SONY MUSIC {18.88/12.88) FAT POSSUM

CARRIE UNDERWOOD LADY GAGA The Fame (g
SOME HEARTS 18/ARISTA NASHVILLE 71187/SMN (18.98) STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE /IGA <
BRUCE SPRINGSTEEN k KANYE WEST 808s & Heartbreak 3

| QOREATEST HIT8 COLUMBIA 67080*/SONY MUSIC (17.98) i ‘, ROC-A-FELLA/DEF JAM /IDJMG L. :
EVANESCENCE BRITNEY SPEARS Circus
FALLEN WINO-UP 13063 (18.98) iht B JIVE /LG @
BOB SEGER & THE SILVER BULLET BAND j s B8 NICKELBACK Dark Horse |

B QOREATEST HIT8 CAPITOL 30334 (18.98) Lo ROAORUNNER g =i
VARIOUS ARTISTS - ANIMAL COLLECTIVE Merriweather Post Pavllion
| CAN ONLY IMAGINE: PLATINUM EDITION INO 20228/TIME LIFE (18.88 5 ) ] DOMINO =
ORIGINAL BROADWAY CAST RECORDING |- PAT GREEN What 'm For t!%l

B JERSEY BOYS RHINO 73271 (18.688) K 9 BNA /SMN | I

COLBIE CAILLAT MGMT Oracular Spectacular
COCO UNIVERSAL REPUBLIC 008218/UMRG (10.98) COLUMBIA /SONY MUSIC

JIMI HENDRIX , | BEYONCE I'Am...Sasha Flerce g IS
EXPERIENCE HENDRIX: THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671*/UME (18.98/12.95) R MUSIC WORLD/COLUMBIA /SONY MUSIC |

CREED COLDPLAY Viva La Vida or Death And All His Friends
B QREATEST HITS WIND-UP. 13103 (18.08 C0/0V0) @ Tt B caPiTOL

PINK FLOYD . ; THE ALL-AMERICAN REJECTS ~ When The World Comes Down |

DARK $IDE OF THE MOON CAPITOL 48001* (18.86/10.88) : 00GHOUSE/DGC/INTERSCOPE /IGA

TOM PETTY AND THE HEARTBREAKERS THE KILLERS Day & Age

GREATEST HITS GEFFEN 010327/UME (13.98) EESE ISLANO /1DJMG

THE FRAY
HOW TO SAVE A LIFE EPIC 93931/SONY MUSIG (18.98) @

METALLICA
METALLICA ELEKTRA 81113%/AG (18.08) i
ORIGINAL BROADWAY CAST RECORDING [ @ Top lNTERNET

WICKED DECCA BROADWAY 001882/DECCA (18.96)

QREATEST HITS: WE WILL ROCK YOU HOLLYWOOD 182485 (18.98) ! ¢ 23 ARTIST Title |
BOYZ Il MEN b ] 3@ (MPRINT / DISTRIBUTING LABEL -
LEGACY: THE GREATEST HIT8 COLLECTION UNIVERSAL 018083/UME (18.96/12.98) S PRl BRUCE SPRINGSTEEN  Working 0 A Draam i

m:lrcvnﬁz/&«s?xg&gaslwmsnanos 18.98) @ JRRLCOLUMELA 413367 SONY MUSIC ® -
: SR SOUNDTRACK Toignt

THE NOTORIOUS B.1.Q. i ; SUMMIT/CHOP SHOP/ATLANTIC 515623*/AG
READY TO I BAD BOY 94567*/AG (15.98 CO/OVD) @ - BN 5.7 GREEN
SUGARLAND . BNA 28900/SMN

ENJOY THE RIDE MERCURY NASHVILLE 007411/UMGN (13.98)
- FRANZ FERDINAND Tonlght: Franz Ferdinand
LYNYRD SKYNYRD W DOMINO/EPIC 37265*/SONY MUSIC .

THE BEST OF LYNYRD SCYNYRC: 20TH CENTURY MASTERS THE VELLENNUM COLLECTION MCA 11841/LME (11.066.08) SOUNDTRACK Slumdog Millonalre § i_’"
i._

What I'm For

LUTHER VANDROSS 8 | INTERSCOPE 012502/1GA
THE ULTIMATE LUTHER VANDAGS8 LEGACY/EPIG 97700SONY MUSIG/SONY MUSIGRME (18.99) E———

. i TAYLOR SWIFT Fearless §
MICHAEL BUBLE ! BIG MACHINE 0200 @ A
CALL ME IRRESPONSIBLE 143/REPRISE 100313/WARNER BROS. (18.98) S e o7

(?RlEJAEEE”ﬂT! HOLLYWOOD 161285 (18.98/11.88) ‘ AL LU L
2 LA | RENEE OLSTEAD
go?r':c?m'«“ A?VXREE%OLUMBIA 27978%/SONY MUSIC (18.86) . JUVRIERSE 4BTIWARNER RS ;
- A SOUNDTRACK Volces: WWE The Music Vol. 9
8 KENNY CHESNEY ‘ - WWE/COLUMBIA 4388/SONY MUSIC

GREATEST HITS BNA 67078/SMN (18.98/12.08) —
; THE DEREK TRUCKS BAND Already Free
ELVIS PRESLEY . R RS vicToR 32781/SONY MUSIC Y

B ELV18: 30 #1 HIT8 RCA 68078*/SONY MUSIC (19.98/12.98) NICKELBACK
ROADRUNNER 818028

U
CONFESSIONS LAFACE 33982/JLG (18.98/12.98)

; VARIOUS ARTISTS Grammy Nominees 2009
ELTON JOHN GRAMMY §17833/RHINO

ROCKET MAN: NUMBER ONES WRW'CWOCW"SW‘WWUWWWEW)_! I ‘B SOUNDTRACK Twillght: The Score (Carter Burwell) |

Skylark

Dark Horse

BHREUCETIA?:ﬂnutl::‘!?ISNII'!ETEEENNCOLUMEINLEGACY 90773/SONY MUSIC (24.88 9 SUMMIT/CHOP SHOP/ATLANTICIS11000/A ¥
JHECEIEN R M - DAVID FOSTER Hit Man: David Foster & Friends

AMY WINEHOUSE 3 i
44 | RE-ENTRY . a 143/REPRISE 511933/WARNER BROS, @
BACK T0 BLACK UNIVERSAL REPUBLIC 008428*/UMRG (13.98) ¢ JOHN FRUSCIANTE

g LIONEL RICHIE AN Bl F:CORD COLLECTION 101118° ‘
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 088140/UME (18.98) ! M EEr o oo l <]

The Empyrean §

LINKIN PARK & 5U8 pOP 777

[HYBRIO THEQRY) WARNER BROS. 47755 (18.96/12.98) o
ANIMAL COLLECTIVE Mearrlweather Post Pavlilon
THREE DAYS GRACE 3 A

ONE - X JIVE 83504/JLG (18.88)

—_— 3 PINK Funhouse [
ALy AT Hﬁ'cm: IINCESH MONEY/UNIVERSAL MOTOWN 00124*/UMRG (13.98 e = ArAcEisarshic ‘
— 185 : ANDREW BIRD Woble Beast

J THE NOTORIOUS B.1.G. FAT POSSUM 1124*

QREATEST HITS BAD BOY 101830*/G (16.98)
: MARK OLSON & GARY LOURIS
) L] DISTURBED ! NEW WEST 8162

| TEN THOUSAND FIST8 REPRISE 49433/WARNER BROS, (18.88) & T BLACK MIKE & OB PRODUCTIONS

GRIND POWER/Q RECORDS 931/SWAGGER
BEYONCE | Am...Sasha Flerce
MUSIC WORLD/COLUMBIA 18482/S0NY MUSIC

JASON MRAZ We Sing. We Dance. We Steal Things.
ATLANTIC 448508*/A6 @

Ready For The Flood §

That's Me |

Thanks to the Amazon MP3 store’s Deal of the Day program, Bryan
Adams sees his best sales week since 2005 as his 1984 album
“Reckless” re-enters Top Pop Catalog Albums at No. 4 with nearly o
8,000 copies. The set was offered for 99 cents for a limited time last 1 EET,‘Q,’Q 512383/WARNER BROS. AP e Came
week, alse causing its debut at No. 6 on Top Digital Albums. Only 2% PYSt PRI JEFF BECK Porforming This Week ... Live At Ronnle Scotts

of the album’s overall sales last week were physical (Ds. - DEUCE/EAGLE 20150/EAGLE RDCK

44 | Go to www.billboard.biz for complete chart data

www americanradiohistorv.com
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"2 ] REUNION VOLUME ONE
LRALI GAITHER VOCAL BAND (GAITHER MUSIC BROUP/EMI CMG.

REUNION VOLUME TWO
SN SN GAITHER VOCAL BAND (GAITHER MUSIC GROUP/EMI CMG)

AUDIENCE OF ONE
HEATHER HEADLEY (EMI| GOSPEL/EM CMG)

WOW HITS 2009: 30 OF THE YEAR'S TOP CHRISTIAN ARTISTS AND HITS
B IS VARIOUS ARTISTS (EMI CMG/PROVIOENT-INTEGRITY/WORD-CURB)

THE SOUND
MARY MARY (MY BLOCK/INTEGRITY/COLUMBIA/PROVIDENT-INTEGRITY)

HELLO LOVE
IS CHRIS TOMLIN (SIXSTEPS/SPARROW/EMI CMG)

SPEAKING LOUDER THAN BEFORE
B JEREMY CAMP (BEC/EMI CM@

A NEW HALLELUJAH
PSS MICHAEL W. 8MITH (REUNION/PROVIDENT-INTEGRITY)

REVELATION
SV THIRD DAY (ESSENTIAL/PROVIDENT-INTEGRITY)

THE ALTAR AND THE DOOR
=N CASTING CROWNS (BEACH STREET/REUNION/PROVIOENT-INTEGRITY
WHAT IF WE
| BRANDON HEATH (MONOMODE/REUNION/PROVIDENT-INTEGRITY)

FICTION FAMILY
SSSINEEE FICTION FAMILY (LOWERCASE PEOPLE/ATO)

OVER AND UNDERNEATH
TENTH AVENUE NORTH (REUNION/PROVIDENT-INTEGRITY.

VARIOUS ARTISTS (SPARROW/EMI CMG)

I TURN TO YOU

RICHIE MCOONALD (LUCID}

. COMPASSISONART: CREATING FREEDOM FROM POVERTY
15 l—_\

VARIOUS ARTISTS (GRAMMY/RHINO}

NOW 29
VARIOUS ARTISTS (UNIVERSAL/EMI/SONY MUSIC/JLG/UME)

WOW GOSPEL 2009: 30 OF THE YEAR'S TOP GOSPEL ARTISTS AND SONGS
VARIOUS ARTISTS (WORD-CURG/EMI CMG/VERITY/ILG)

WALT DISNEY RECORDS PRESENTS: RADIO DISNEY JAMS 11
VARIOUS ARTISTS (WALT DISNEY)

MOTOWN 1'S
VARIOUS ARTIST8 (MOTOWN/UTV/UME)

8 NOW THAT'S WHAT | CALL MOTOWN
VARIOUS ARTISTS (UNIVERSAL MOTOWN/EMI/SONY MUSIC/UME)

WOW HITS 2009: 30 OF THE YEAR'S TOP CHRISTIAN ARTISTS AND HITS
VARIOUS ARTISTS (EMI CMG/PROVIDENT-INTEGRITY/WORD-CURB)

I THE BEST OF NOW THATS WHAT | CALL MUSIC! 10TH ANNIVERSARY
VARIOUS ARTISTS (UNIVERSAL/EMI/SONY MUSIC/20MBA/UME)

| CAN ONLY IMAGINE: PLATINUM EDITION
| VARIOUS ARTISTS (INO/TIME LIFE)

NOW THAT'S WHAT | CALL COUNTRY
VARIOUS ARTISTS (CAPITOL NASHVILLE/SONY MUSIC/UNIVERSAL/UMGN)

NOW 28
[ VARIOUS ARTISTS (EMI/SONY MUSIC/UNIVERSAL/ZOMBA/CAPITOL)

SOMETHING TO BELIEVE IN
VARIOUS ARTISTS (RHINO SPECIAL PRODUCTS/HEAR/STARBUCKS)

| NIGHTMARE REVISITED
VARIOUS ARTISTS (WALT OISNEY)

WORSHIP TOGETHER: | COULD SING OF YOUR LOVE FOREVER
VARIOUS ARTISTS (EMI SPECIAL MARKETS/TIME LIFE)

THE 50 MOST ESSENTIAL PIECES OF CLASSICAL MUSIC
VARIOUS ARTISTS (X5)

More charts. Deeper charts. Go to blliboard.blz/charts to
b' find Billboard’s complete menu of more than 180
. z charts—albums, singles, digital, mobile, and more—
refreshed every Thursday.

‘REUNION’ ROMP

The Gaither Vocal Band
lands its first No. 1 on Top
Christian Albums and oc-
cupies the top two slots on
that list with dual volumes
of “Reunion.” The group’s
prior best rank on the
chart is shared by a pair of No. 4 starts, “God Is Good”
(1999) and “Together” (2007).

A staple on the Southern gospel circuit since 1980,
the project reunites frontman Bill Gaither with such
prior members as Gary McSpadden, Larnelle Harris,
Michael English and Steve Green. “Reunion Vol. 1”
and “Reunion Vol. 2” sold more than 9,000 copies
apiece and open on the Billboard 200 at Nos. 53 and
60, respectively. —Wade Jessen

Data for week of FEBRUARY 14, 2009

. Catalog titles are included. BILLBOARD.BIZ: A weekb

ppeared on The Billboard 200 and Top Pop Catalog Albums. TOP DIGITAL:

by Nieisen

TOP POP CATALOG: Reflects 18-month-old titles or older that have fallen below No. 100 on The Billboard 200 or re-1ssues of older albums. Total Weeks column reflects combined weeks title has a

ly spotlight

physical albums ordered through Internet merchants, based on data
See Charts Legend for rules and explanations. All charts © 2009, Nielsen Business Media,

Reflects releases sold as a complete album bundle through digital dou.mtoad services. TOP INTERNET: Reflects

on charts updated weekly on billboard.biz, including ones that are

Inc. and Nielsen SoundScan, Inc. All rights reserved.
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
SINGLE LADIES (PUT A RING ON IT)
| BEYDNCE (MUSIC WORLO/COLUMBIA)
HEARTLESS
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
JUST DANCE

LADY GAGA FEAT COLBY 0'DONIS (STREAMLINE/KONLIVE/CHERRYTREENTERSCOPE

LIVE YOUR LIFE

"LOVE STORY
JATAYLORISWIFTBIGIMACRING) _ —
MAD
NE-YO (DEF JAM IDJMG)
CIRCUS
BRITNEY SPEARS (JIVE/JLG)
I'M YOURS
JASON MRAZ (ATLANTIC/RRP)
DEAD AND GONE
T.1. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE/ATLANTIC)
MISS INDEPENDENT
NE-YO (DEF JAM IDJMG)
HOT N COLD
KATY PERRY (CAPITOL)
WHATEVER YOU LIKE
T.1. (GRAND HUSTLE/ATLANTIC)
SOBER
PINK (LAFACE JLG)
WOMANIZER
BRITNEY SPEARS (JIVE/JLG)
DIVA
BEYONCE (MUSIC WORLD/COLUMBIA)
POP CHAMPAGNE
JitH JOMER & PO BAOWEZ FEAT JUELZ SANTANR (ETHER 0 54
TURNIN ME ON
KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE)
YOU FOUND ME
B L —
MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON (RCA/RMG)
LET IT ROCK
KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC
FEEL THAT FIRE
DIERKS BENTLEY (CAPI| DL NASHVILLE)
ONE MORE DRINK
LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM 10JMG)
GIVES YOU HELL
THE ALL-AMERICAN REJECTS (DOGHOUSE/DGC/INTERSCOPE)
SHE GOT HER OWN
NE-YO FEAT. JAMIE FOXX & FABDLOUS (DEF JAM/IDJMG)

DOWN THE ROAD
KENNY CHESNEY WITH MAC MCANALLY (BLUE CHAIR/BNA)

OLUMBIAE:

mprised of top 40, adult contemporar.

e
2z
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=0
2
13

2

2]

"GIVES YOU HELL

R&B/|
7 days a week. This

TITLE §

| ARTIST {(IMPRINT / PROMOTION LABEL)

MY LIFE WOULD SUCK WITHOUT YOU
| KELLY CLARKSON (RCA/RMG) 5

THE ALLAMERICAN REJECTS (DOGHOUSE DGC/INTERSCOPE
JUST DANCE

LADY GAGA FEAT COLBY 0 DONIS (STREAMLINEKONLIVE/INTERSCOF

YOU FOUND ME ®
THE FRAY | o

HEARTLESS

KANYE WEST RUC-A-FELLA/OEF JAM/IOJMG)

SINGLE LADIES (FUTARING ON 1) g
BEYONCE (MUSIC WORLD/COLUMBIA)

PROM QUEEN

LIL WAYNE (CASH MONEY/UNIVERSAL MO 1OWN)
LOVE STORY

TAYLOR SWIFT (BIG MACHINE)

[ HATE THIS PART

THE PUSSYCAT DOLLS (INTERSCOPE)

CIRCUS

BRITNEY SPEARS LIIVE JLG)

DEAD AND GONE

1 FEAT JUSTIN TIM?EELAKE_(GRAHD PEEST_LE/‘ATLA[HC_)
I'M YOURS &
JASON MRAZ ATLANTIC/RRP)

LET IT ROCK

KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLIC)
POKER FACE

LADY GAGA (ST ::I\M].IN”/KONUVEJCHERRY’\ REE/\NTERSCUPEL
SOBER

_PINK (LAFACE/JLG)

UNTOUCHED
THE VERONICAS (ENGINEROOM/SIRE/WARNER BROS.)

HOT N COLD [1]]
KATY PERRY (CAPITOL)

L{VE YOUR LIFE

TJ. FEAT. RIHANNA (UtF 1AM GRAND HUSTLE/DIMG/ATLANTC)
WOMANIZER

BRITNEY SPﬂRE (JIVE/JLG)

MAD

L—VO (DEF JAM 10JMG)

KISS ME THRU THE PHONE

SOULJA BOY TELL EM FEAT SAMMIE (0L LIPARK/INTERSCOPE
GOTTA BE SOMEBODY

NICKELBACK (RUADRUNNER/RRP
BEAUTIFUL

AKON FEAT COLBY 005 & KARORAL GFFSHALL (X0H
THINKING OF YOU
KATY PERRY (CAF‘ITEL,

LOVE LOCKDOWN
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

Q8 3058 ¢

38
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41
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30
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63
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49
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WEEKS
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34

TITLE

| ARTIST (IMPRINT / PROMOTION LABEL)

BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)

SHE WOULDN'T BE GONE

BLAKE SHELTON (WARNER BROS. (NASHVILLE)/WRN)
GOD LOVE HER

TOBY KEITH (SHOW D0G NASHVILLE)

GOTTA BE SOMEBODY

NICKELBACK (ROADRUNNER RRP)

“SWEET THING

KEITH URBAN (CAPITOL NASHVILLE)
GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.D /COLUMBIA)
SO WHAT

PINK (LAFAGE JLG)

ROCKIN' THAT THANG

THE-DREAM (RADIO KILLA/DEF JAM/IDJME)
DON'T
BILLY CURRINGTON (MERCURY)

RIGHT NOW (NA NA NA)
AKON (KONVILT UPFRONT/SRC/UNIVERSAL MOTOWN)

VIVA LA VIDA
COLDPLAY (L 4lMTUL)

| HATE THIS PART
THE PUSSYCAT DOLLS (INTERSCOPE)

COUNTRY BOY

CHOPPED 'N' SKREWED
T-PAIN FEAT LUOACRIS (KO1(VICT HAFPY BOY/JIVE/JLG)

COWGIRLS DON'T CRY
BROOKS & DUNN FEAT. REBA MCENTIRE (ARISTA NASHVILLE)

"BETTER IN TIME

LEONA LEWIS (570 J RMG)

ALAN JACKSON (ARISTA NASHVILLE)

LOVE LOCKDOWN
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)

"RIGHT ROUND
FLO RIDA (POE BOY/ATLANTIC)

"BEAUTIFUL

AKON (KONVICT UPFRONT/SRC/UNIVERSAL MOTOWN)

RIVER OF LOVE

GEORGE STRAIT (MCA NASHVILLE)

CRACK A BOTTLE

EMINEM, DR DRE 8 50 CENT (SHADY/AFTERWATH/INTERSCOPE)
WHITE HORSE

TAYLOR SWIFT (BIG MACHINE)

IT WON'T BE LIKE THIS FOR LONG
DARIUS RUCKER (CAPITOL NASHVILLE)

JUST LIKE ME
JAIME FOXX FEAT. T, (J/RMG)

TRADING PLACES
USHER (LAFACE JLG)

rock. gospel, smooth jazz. Latin, and Christian formats,
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® ~N WEEX
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ata 1s used to compile The Billboard Hot 100.

TITLE E
ARYIST {IMPRINT / PROMOTION LABEL) ]
DIVA

BEYONCE (MUSIC WORLO/COLUMBIA)

SO WHAT

PINK (LAFAGE JLG)
RIGHT NOW (NA NA NA)
AKON (KONVICT UPFRONT/SRC/UNIVERSAL MOTOWN)

DISTURBIA
RIHANNA (SRP/DEF JAM/IOJMG)

MY PRESIDENT

YOUNG JEEZY FEAT. NAS (( TE DEF JAM/IDIMG)
WHATEVER YOU LIKE =
T4 (GRAND HUSTLE ATLANIIC)

CHICKEN FRIED
ZAC BROWN BANO (H{OME GROWN/ATLANTIC/BIG PICTURE]

TURNIN ME ON

KERI HILSON FEAT. LIL WAYNE (MOSLEY/ZONE 4/INTERSCOPE)
VIVA LA VIDA

COLOPLAY (CAPITOL)

1,2,3,4

PLAIN WHITE T'S (HDLLYWOOD

THAT'S NOT MY NAME
THE TING TINGS (COLUMBIA)

REHAB
RIHANNA (SRP/DEF JAM/IDIMG)

HALO
BEYONCE (MUSIC WORLD, COLUMBIA)

LIGHT ON

DAVIO COOK (19/RCA/RMG)

LUCKY
JASON MRAZ & COLBIE CAILLAT (ATLANTIC/RRP)

IF | WERE A BOY °
BEYONCE (MUSIC WORLD COLUMBIA)

DAVID ARCHULETA (19/JIVE/JLG)

I'M SO PAID

AKON FEAT LIL WAYNE & YOUNG JEEZY (50N RO Mo

LA LA LAND
DEWI LOVATO (H0LLY00D)

CRUSH

HUMAN

THE KILLERS (ISLAND/IDJMG)
POP CHAMPAGNE
JIM JONES & RON BROWZ -~ 11 Ul
PAPER PLANES
M.LA. (XL INTERSCOPE)

DON'T TRUST ME
30413 (PHOTO FINISH/ATLANTIC/RRP)

GREEN LIGHT

JOHN LEGEND FEAT. ANDRE 3000 (G 0.0.0 /COLUMBIA)
WHITE HORSE

TAYLOR SWIFT (BIG MACHINE)
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
LIGHT ON

DAVID COOK (19 RCA RMG)

CHICKEN FRIED
ZAC BROWN BAND (HOME GROWN/ATLANTIC/BIG PICTURE)

UNTOUCHED
THE VERONICAS (ENGINERIOM SIRE/WARNER BROS

PLAYA CARDZ RIGHT
KEYSHIA COLE FEAT. 2PAC (AMARU IMAN| GEFFENINTERSCOPE)

n
(=3

-
X3

pre
r5 RS =

©

X3

DISTURBIA

RIHANNA (SRP/DEF JAM/IDJMG)

IFULEAVE

MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
BEEP

BOHBY VALENTIND FEAT. YUNG JOC (BLU KOLI A DRFAMS/CAPITOL
ADDICTED

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

PUT IT ON YA

PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)
LET ME

PAT GREEN (BNA)

START A BAND
BRAD PAISLEY DUET WITH KEITH URBAN (ARISIA NASHVILL

IT'S AMERICA
RODNEY ATKINS ' ClIRB)

NOTHIN' TO DIE FOR
TIM MCGRAW « JRE)

ALREADY GONE
SUGARLAND (MERC1IHY NASHVILLE)

DON'T THINK | CAN'T LOVE YOU
JAKE OWEN (RCA NASHVILLE)

REHAB
RIHANNA (SRP/DEF JAM/IDJMG)

SECOND CHANCE

'KISS ME THRU THE PHONE
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LAST CALL
LEE ANN WOMACK (MCA NASHVILLE)

IF | WERE A BOY
BEYONCE tMUSIC WORLD/COLUMBIA)
"THINKING OF YOU

KATY PERRY (CAPITOL)

WHEN IT HURTS
AVANT (CAPIIOL)

RIDE

MARTINA MCBRIDE (RCA NASHVILLE)
DAY "N’ NITE

KiD CUDI (FOUL S GULO OOWNTOWN)
MORE LIKE HER
MIRANDA LAMBERT (COLUMBIA (NASHVILLE))

TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
KRAZY

PITBULL FEAT. LIL_JDN_ MR.
ADDICTED
SAVING ABEL SKIDOCD VIRGIN CAPITOL)
SHATTERED (TURN THE CAR AROUND)
0.A.R. (EVERFINE ATLANTIL [IHP

TELL ME SOMETHING | DON'T KNOW
SELENA GOMEZ (1401 & TIE

1 KISSED A GIRL

KATY PERRY |CAPITOL)

BLAME IT

JAMIE FOXX FEAT. T-PAIN (J/RMG)
'DON’T STOP BELIEVIN’
JOURNEY (COLUMBIA/LEGACY)

| DON'T CARE

FALL OUT BOY (FUELEQ BY RAMEN/ISLAND/IDJMG)
ONE MORE DRINK

LUOACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDJMG)
SEX ON FIRE

KINGS OF LEON (RCA RMG)

SECOND CHANCE
SHINEOOWN (AILANTIC)

LIVIN' ON A PRAYER

BON JOVI (MERCURY UNE)
LOLLIPOP
_FRAMING HANLEY (SILENT MAJORITY/ILG)
DECODE

PARAMORE (FUELED BY RAMEN/CHDP SHOP/RRP)
WHEN | GROwW UP

THE PUSSYCAT 0OLLS (INTERSCOPE)

ALIVE
_PEARL JAM (EPIC/LEGACY) i
DAY "N’ NITE

KID CUDI (FOOL'S GOLD/DOWNTOWN

IF U SEEK AMY

BRITNEY SPEARS (JIVE JLG)

ANGELS ON THE MOON

THRIVING IVORY (WIND-UP

SHAKE IT

'METRO STATION (COLUMBIA) |
MISS INDEPENDENT

NE-YO (DEF JAM [DJMG) -

LOVE REMAINS THE SAME

GAVIN ROSSOALE (INTERSCOPE)

MRS. OFFICER

LIL WAYKE FEAT BOBEY VALENTING &'KIDC KIDD M

CERT.

S/FAMDUS ARTIST/THE ORCHARD)

75 34 SWING ®

Go to www.billboard.biz for complete chart data |

SAVAGE FEAT. SOULJA BOY TELL'EM (DAWN RAID/UNIVEF LIC

GOD LOVE HER
TOBY KEITR (SHOW DOG NASHVILLE)
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

e

Where included, this award indicates the titie with
the chart’s biggest percentage growth.

MIRITE] Indicates album entered top 100 of The Billboard 200
LLEITTA{(3 and has been removed from Heatseekers chart.

Where included. this award indicates the title
with the chart’s largest unit increase.

PRICING/CONFIGURATION/AVAILABILITY
CD/Cassette prices are suggested list or equivalent prices, which
are projected from wholesale prices. @ after price indicates
album only available on DualDisc. CD/DVD after price indicates
CD/DVD combo only available. @ DualDisc available.  CD/DVD
combo available. * indicates vinyi LP is available. Pricing and
vinyl LP availability are not included on all charts. EX after cata-
log number indicates title is exclusive to one account or has lim-
ited distribution.

SINGLES CHARTS

RADIO AIRPLAY SINGLES CHARTS
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot
Latin Songs are compiled from a national sample of data sup-
plied by Nielsen Broadcast Data Systems. Charts are ranked by
number of gross impressions, computed by cross-referencing
exact times of airplay with Arbitron listener data. Mainstream
Top 40, Adult Contemporary, Adult Top 40. Modern Rock,
Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
Airplay, Hot Christian AC Songs, Hot Gospel Songs and
Smooth Jazz Songs are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

a8

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100
Airplay charts simultaneously if they have been on The Billboard
Hot 100 for more than 20 weeks and rank beiow No. 50. Songs are
removed from the Pop 100 and Hot R&B/Hip-Hop Songs charts,
respectively, if they have been on for more than 20 weeks and
rank below No. 50. Songs are removed from Hot Country Songs if
they have been on the chart for more than 20 weeks and rank
below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet or if they rank below
No. 10 and post a third consecutive week of audience deciine,
regardless of total chart weeks. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and
rank below No. 20. Songs on Latin Airplay charts are removed
after 20 weeks if they rank below No. 20 in both audience and
detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20
weeks and rank below No. 15, if they have been on the chart for
more than 26 weeks and rank below No. 10, or if they have been
on the chart for more than S2 weeks and rank below No. S.
Descending songs are removed from the Adult Top 40, Adult R&B,
Hot Dance Airplay, Hot Christian AC Songs, Hot Gospel Songs and
Smooth Jazz Songs charts if they have been on for more than 20
weeks and rank below No. 15 (No. 20 for Mainstream Top 40,
Modern Rock, Mainstream R&B/Hip-Hop and Rhythmic).

Where included, this award indicates the title
with the chart’s largest airplay increase.

CONFIGURATIONS

@ CD single available. ® Digital Download available. &) DVD

single available. @ Vinyl Maxi-Single available. O Vinyl single
available. @ CD Maxi-Single available. Configurations are not
included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular
format based on research data provided by Promosquad. Songs
are tested online by Promosquad using multiple listens and a
nationwlde sample of carefully profiled music consumers.
Songs are rated on a 1-S scale; final results are based on
weighted positives. Songs with a score of 65 or more (75 or
more for country) are judged to have Hit Potential; although
that benchmark number can fluctuate per format based on the
strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more,
please visit www.hitpredictor.com.

HOT DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

This award indicates the title. currently below the top 20 and on
the chart the week before, with the targest increase in points.

AWARD CERT. LEVELS

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for
net shipment of 500,000 albums (Gold). B RIAA certification for
net shipment of 1 million units (Platinum). & RIAA certification
for net shipment of 10 million units (Diamond). Numeral within
Platinum or Diamond symbol indicates album’s multi-platinum
level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the num-
ber of discs and/or tapes. = Certification for net shipments of
100,000 units (Oro). . Certification of 200,000 units (Platino).
Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold).

W RIAA certification for 1 million paid downloads (Platinum}).

Numeral within platinum symbol indicates song’s multiplatinum levei.
RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for
video singles. _ RIAA gold certification for net shipment of
50,000 units for shortform or longform videos. B RIAA platinum
certification for net shipment of 50,000 units for video singles.
RIAA platinum certification for sales of 100.000 units for
shortform or longform videos. Numeral within platinum symbol
indicates song’'s multiplatinum level.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 mil-
lion in sales at suggested retail price. Bl RIAA piatinum certification
for sales of 100,000 units or $2 million in sales at suggested retail
price.  IRMA goid certification for a minimum sale of 125,000 units
or a dollar volume of $9 million at retail for theatrically released pro-
grams; or of at least 25,000 units and $1 million at suggested retail
for non-theatrical titles. | | IRMA platinum certification for a minimum
sale of 250,000 units or a dollar volume of $18 million at retail for
theatrically released programs, and of at least 50,000 units and $2
million at suggested retail for non-theatrical titles.
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a 4 3 MY LIFE WOULD SUCK WITHOUT YOU @ 57 20 UNBEAUTIFUL o 6 8 CIRCUS ﬁf a 4 33 POCKETFUL OF SUNSHINE
KELLY CLARKSON (RCA/RMG LESLEY ROY (RELIGION/AIVE/JLG) BRITNEY SPEARS (JIVE/JLG) NATASHA BEDINGFIELD (PHONOGENIC/EPIC)
HEARTLESS @ GREATES THAT'S NOT MY NAME : LIVE YOUR LIFE » * LOVE SONG 5
o 5 13 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) - 773_14__ GAINER/DIGITAL REER TR RS - ‘ 416 1 FEAT RIKANNA (OFF HUSTLE/IDSMG/ATLANTIC) ‘:P,‘ s 5 56 _ SARA BAREILLES (EPIC) ‘ﬁ Y
CIRCUS - 1,2,3,4 - HEARTLESS BLEEDING LOVE
ﬂ 6 0 Shirney seeans (UIVEAILG T8 i waie T (HOLLYWOOD) o 7 KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) 8 6 B onews (SYCO/J/RMG) ~
o 8 ® GIVES YOU HELL Eawi-a 5 I'M SO PAID o 8 . SOBER ﬁ o 7 2% CRUSH
THE ALL-AMERIGAN REJECTS (DDGHOUSE/DGC/INTERSCOPE e AKON FEAT.LIL WAYNE & YOUNG JEZY (XONVICT/LPFRONTSRO/UNVERSAL MOTOW) PINK (LAFACE/JLG) DAVID ARCHULETA (19/JIVE/JLG)
LIVE YOUR LIFE @ LUCKY WOMANIZER [IZV A L OVE STORY :
8 7 18 3 e mana (0EF JAM/GRAND HUSTLE/IDJMG/ATLANTIC, 62 6 jason MRaz & CoLBIE CAILLAT (ATLANTIC/RRP) g B [k _BRITNEY SPEARS (JIVE/JLG) o o 8 15 GAINER e o g T f’f'
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| HATE THIS PART DON'T TRUST ME - I’M YOURS FEELS LIKE TONIGHT
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YOU FOUND ME WHITE HORSE LET IT ROCK e WHERE | STOOD
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= LET IT ROCK e COME ON GET HIGHER @ UNTOUCHED @ LOVE REMAINS THE SAME
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KANYE WEST (ROC-A-FELLA/DEF JAM/IOJMG)
THAT'S HOW | GO
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MY PRESIDENT
YOUNG JEEZY FEAT. NAS (CTE/DEF JAM/IDJMG}
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i (NIELSEN BDS/
XX SDUNDSCAN) FEBRUARY 14, 2009
o POKER FACE
LADY GAGA TR0 /0L IHE XON, NVERSAL
y MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON RCA/SONY MUSIC
4  SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIASONY MUSIC
g I'MYOURS
JASON MRAZ ATLANTIC/WARNER
5 CIRCUS
BRITNEY SPEARS JIVE/SONY MUSIC
| HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE/UNIVERSAL
49 GOTTA BE SOMEBODY
NICKELBACK EMI
17 HEARTLESS
KANYE WEST ROC-A-FELLA/DEF JAM/UNIVERSAL
g LOVE STORY
TAYLOR SWIFT BIG MACHINE OPEN ROAD/UNIVERSAL
) SOBER
i PINK LAFACE/SONY MUSIC

o

5

3z
1

8

NEW

SPAIN

(PROMUSICAE/MEDIA)  FEBRUARY 4, 2009

COLGANDO EN TUS MANOS
CARLOS BAUTE/MARTA SANCHEZ DRO

QUIERO SER
AMAIA MONTERO SONY

TENIA TANTO QUE DARTE
NENA DACONTE UNIVERSAL

IF | WERE A BOY
BEYDNCE MUSIC WORLO/COLUMBIA

PETER PAN
EL CANTO DEL LOCO SONY

UN VIOLINISTA EN TU TEJADO
MELENOI CARLITO

NO ME DOY POR VENCIDO
LUIS FONSI UNIVERSAL

WOMANIZER
BRITNEY SPEARS JIVE/JLG

LA HISTORIA DE JUAN CASTILLO
L0S CHICHOS/ESTOPA UNIVERSAL

INMORTAL
LA OREJA DE VAN GOGH SONY

SINGLES

(VEROENS GANG NORWAY} FEBRUARY 2, 2009
POKER FACE
LADY GAGA STREAMUNEKONUVECHERRY TREETERSCOPE

HOT N COLD
KATY PERRY CAPITOL

JUST DANCE
LADY GAGA FT. COLBY 00K STREAMLNE KON,

SUPERHERO

—
'_RK} EVA & THE HEARTMAKER HEARTMAKER

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

DIV ART
DANSBANDKAMPEN 2008 COLUMBIA

IL DIVO
THE PROMISE SYCD

KAR| BREMNES
LY KKV

SKAMBANKT
HARDT REGN DOG JOB/TUBA

| Go to www.billboard.biz for complete chart data
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BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

FEBRUARY 3, 2009

DANCE WITH SOMEBODY
MANDO DIAD MUSICA DELA SANTA

HOT N COLD
KATY PERRY CAPITOL

ALLEIN, ALLEIN

__POLARKREIS 18 DOMESTIC ROCK/URBAN

HUMAN
THE KILLERS ISLAND

HIER IM DSCHUNGEL
ZIPFELBUBEN/DSCHUNGEL-ALLSTARS SONY

REHAB
RIHANNA ISLANO/DEF JAM

EISBLUMEN
EISBLUME B1RECORD!

SOBER
PINK LAFACE/JLG
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LET IT ROCK
KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL

SINGLES

(ARIA)

YOU FOUND ME
THE FRAY SONY

FEBRUARY 1, 2009

GET SHAKY
IAN CAREY VICTORY

LET IT ROCK
KEVIN RUDDLF FT. LIL WAYNE UNIVERSAL

BURN
JESSICA MAUBOY SONY

POKER FACE
LADY GAGA 5TREAMLNEKONLVE/CHERRY PE

MY LIFE WOULD SUCK WITHOUT YOU
KELLY CLARKSON 19

CIRCUS
BRITNEY SPEARS JIVE/JLG

LOVE STORY
TAYLOR SWIFT BIG MACHINE

SOMEDAY SOON
NATALIE BASSINGTHWAIGHTE SONY:
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&
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- 16
7 8
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USE SOMEBODY
KINGS DF LEON RCA

ALBUMS
@i i (FPI GREECE/
T <X
Z S= DELOITE & TOUCHE) FEBRUARY 3, 2009
MARIO & FRIENDS
1 NEW 310 & FRIENDS SONY
2 § SOUNDTRACK
TWILIGHT ATLANTIC
3 2 LINKIN PARK
ROAD TO REVILUTION LIVE AT MILTON KEYNES WARNER BROS
4 5 THE LAST SHADOW PUPPETS
THE AGE OF THE UNDERSTATEMENT DOMING
5 3 SOUNDTRACK
HIGH SCHOOL MUSICAL 3: SENIOR YEAR WALT DISNEY
a DUFFY
& 1 pockeeray aam
7 1o THE RASMUS
BLACK ROSES SPECLAL EDITION PLAYGROUNDVERTIGD/UNVERSAL
@ g BRITNEY SPEARS
CIRCUS JIVE JLG
g9 1 AMY WINEHOUSE
FRANK/BACK TD BLACK ISLAND
SOUNDTRACK

MAMMA MIA! POLYDOR/UNIVERSAL

SINGLES
0l =E (FPUNIELSEN
L QY MARKETING RESEARCH)  FEBRUARY 3, 2009
4 1 KUNFORMIG
MEDINA AT TACK/MBO
2 3 POKERFACE
LADY GAGA mEAMUNE.KDNU!Lanm COPE
a3 9 INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATS INTERGALATIC
4 4 TAXA
SANNE SALOMONSEN MERMAID/SONY
§ g ELECTRIC LIGHT
INFERNAL BORDER BREAKERS/CLOCKWISE ONUNE
4 NEw BRUCE SPRINGSTEEN
| WORKING ON A DREAM COLUMBIA
2 g TIMCHRISTENSEN
SUPERIOR MERMAID SONY
FFY
a 1 ROCKFERRY A&M
NIK & JAY
4 2 pestonsteEm
5 g SEAL )

SOUL WARNER BROS.
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i (NIELSEN SOUNDSCAN
=3 INTERNATIONAL) FEBRUARY 14, 2009
5 THE FEAR
LILY ALLEN REGAL/PARLOPHONE
4 JusT DANCE
LADY GAGA T, COLBY 3
5 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
3 DAY N NIGHT
KIO CUD} VS CROOKERS FOOL'S GOLD/DATA
4 TAKE ME BACK
TINCHY STRYOER FT. TNO CRUZ 4TH & BROADWAY
g LETIT ROCK
| KEVIN RUDOLF FT_LIL WAYNE CASH MONEY UNVERSAL REPUBLIC
7 HOTNCOLD
KATY PERRY CAPITOL
g SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA
14 POKER FACE
LADY GAGA STREAMLINE/KONLIVE CHERRYTREEANTERSCOPE.
NEw BREATHE SLOW
ALESHA OIXON ASYLUM
11 MAN
THE KILLERS VERTIGO
g SOBER
PINK LAFACEZILG
13 USE SOMEBODY
KINGS OF LEON RCA
.-"1'0'] IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
1g T'M YOURS
JASON MRAZ ATLANTIC
12 ISSUES
THE SATURDAYS FASCINATION/POLYDDR
15 [NFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSANTERGALATIC
2y CIRCUS
BRITNEY SPEARS JIVE/JLG
47 | HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE
1§ RUN

LEONA LEWIS SYCO

EURO DIGITAL

SONGS SPOTLIGHT
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Norwegian rock band Skambankt
earns its highest-charting set on
the Norway Albums tally at No. 5
with its third full-length release.
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POKER FACE
LADY GAGA STREAMLINEKONLIVE CHERRYTREENTERSCOPE

INFINITY 2008

_GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC

TAXA
SANNE SALOMONSEN CPHREC 1/MERMAID/SONY MUSIC

ELECTRIC LIGHT
INFERNAL BORDER BREAKERS/CLOCKWASE DNLINE

HUMAN
THE KILLERS VERTIGO

ALLEIN, ALENE
POLARKREIS 18 VS. NEPHEW MOTOR/UNIVERSAL

JUST DANCE

LADY GAGA FT. COLEY ILNE KOAL

I'M YOURS
JASON MRAZ ATLANTIC

HOT N COLD
KATY PERRY CAPITOL
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SINGLES

(MEGA CHARTS BV) JANUARY 30, 2009

RAP DAS ARMAS
CIDINHO E DOCA SPINNIN'

ALLES MIN EEN
JEROEN VAN DER 800M RED BULLET

4

AYO TECHNOLOGY
MILOW HOMERUN

7

DAY 'N' NITE
KID CUBI vS. CROOKERS FOOL'S GOLD

NEW

NEW

GET ON YOUR BOOTS
U2 MERCURY

BRUCE SPRINGSTEEN

WORKING ON A DREAM COLUMBIA

ADELE

19 XL

KINGS OF LEON
ONLY BY THE NIGHT RCA

NEW

FRANZ FERDINAND
TONIGHT: FRANZ FERDINAND DOMINO

 CATS

THE CATS 100 EMI
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o

FEBRUARY 4, 2009

HOT N COLD
KATY PERRY CAPITOL

BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR

POKER FACE
LADY GAGA STREAMUNEAKONUIVE, CHERRYTREE INTERSCOPE

JUST DANCE

UADY GAGA FT COLBY DDONS STREAMLIVE KOHLYE CHERRYREENTERSOOPE
THE FEAR

LILY ALLEN REGAL PARLOPHONE

I HATE THIS PART
THE PUSSYCAT OOLLS INTERSCOPE

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATSINTERGALATIC

HUMAN
THE KILLERS (SLAND

TATOUE MOI
MIKELANGELO LOCONTE WARNER

DAY 'N' NITE
KID CUDI VS. CROOKERS FOOL'S GDLD/DATA

WOMANIZER
BRITNEY SPEARS JIVE JLG

DANCE WITH SOMEBODY
MANDO DIAG MUSICA DELA SANTA

LET IT ROCK
KEVIN RUDOLF FT. LIL WAYNE UNIVERSAL

SOBER
PINK LAFACE/JLG
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BRUCE SPRINGSTEEN
WORKING ON A DREAM COLUMBIA

FRANZ FERDINAND

TONIGHT: FRANZ FERDINANO OOMIND
SEAL

SOUL WARNER BROS

KINGS OF LEON
ONLY BY THE NIGHT RCA

AMY MACDONALD
THIS IS THE LIFE MELOORAMATIC/VERTIGD

PINK
FUNHOUSE LAFACE/JLG

ANTONY & THE JOHNSONS
THE CRYING LIGHT ROUGH TRADE

BEYONCE
| AM...SASHA FIERCE MUSIC WORLO/COLUMBIA

DUFFY
__ROCKFERRY A&M

SOUNDTRACK
TWILIGHT ATLANTIC

LADY GAGA
THE FAME STREAMLINE KOWLVE CHERRY TREEANTERSCOPE

THE KILLERS
DAY & AGE ISLAND

JAMES MORRISON
SONGS FOR YOU, TRUTHS FOR ME PDLYDOR

AC/DC
BLACK ICE COLUMBIA

COLDPLAY
VIVA LA VIDA OR DEATH AND ALL HIS FRHENDS PARLOPHONE

niclsen
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4 HOTNcCOLD
KATY PERRY CAPITOL
5 IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA
g SOBER
PINK LAFACE/JLG
4 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
5 HUMAN
THE KILLERS ISLAND
3 I'MYOURS
JASON MRAZ ATLANTIC
43 THE BOY DOES NOTHING
ALESHA DIXON ASYLUM
12 THE FEAR
LIiLLY ALLEN REGAL/PARLOPHONE
24 | HATE THIS PART
THE PUSSYCAT DOLLS INTERSCOPE
40 JUST DANCE
LADY GAGA STREAMLINE KONLIVE CHERRY
g THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGO
6 INFINITY 2008
GURL JOSH PROJECT BIGCITYBEATSNTERGALATIC
18 POKER FACE
LADY GAGA STREAML INEXONLIVE/CHERRYTREE INTERSCOPE
7 - WOMANIZER
BRITNEY SPEARS IVE JLG
51 MISS INDEPENDENT

NE-YO ROC-A-FELL A/DEF JAM
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Re-Entry. EURQ SINGLES SALES, EURO ALBUMS: Compiled from the national singles and album sales charts,

respectively, of 20 European countries. EURO RADIO AIRPLAY: Compiled from 17 European countries as monitored and tabulated by Nielsen Music

Hits of the World 1s compiled at Billboard/London. RE
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Chart Codes: CS (Hot Country Songs): H100 {The Billbeard Hot 100): LT (Hot Latin Songs); POP (Pop 100)

and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position

L]

AZS c:; 4 (WB Munc Corg ASCAP’bo Happy Publishing,
THE 12TH MAN (NOI Listed) CS JB

18 DAYS (Pimary Wave Savwn Abel, ASCAP/Crazy You

F\JhIIShIﬂ% ASCAP/)SkIddcoOPlésch BMIMeaux Mercy.

24 S (EM Blackwood Music, Inc BMI/Dam Rich Music
(,VZ Tnll Enleronses LLC ASCAP/BU house
P/Bu Musm ASCAP), HL. RBH 63
TREET (Do It Yoursell Music Group S
SIAHRevem Music Lid. BMI/Big Etk Musm ASCAP/Don
Williams Mu§cGroup BNI/Balloon Head Music,

ASCAP} L1
A

ADDICTED (anarg Wave Saving Abel, ASCAP/Crazy You

Publishing, ASCAP/Skiddco Music, BMiMeaux.
BMIEMI . BMI, HL H 00/\8 POP 35

AHORA VA A MIA (SERC

150
AIN'T I éL Austin De5|gnee ASCA /Grand Hustle Pubhsh»

APANB Music Corp., ASCAP’Crown Club Pub-
ns ing, BVl Warner-Tameriane IIIIShI/_Ig Corp.
BMI aonrM Hart Pubilishing, ASCAP/Tremel|
Clemons, AS AP/De 4 Figgas Publishing, ASCAP)
WBM H100 100, Ri

ALMAS GEl MELAS Edueg|a BMI) LT 33
EAQY GONE :JenmIer Nettles, ASCAP/EMI Black-
uood Music, Inc., BMYDirkpit Music, BMIMusic Of
Stage Three, BMI/Bobby's 0%ngeAnd ‘Salvage, BMI/Stage

Three Music, BMI, HL 'H
ALWAYS THE LO E SONGS (OId Des| erado°

ASCA®/NZL ASCAP Pyre Biue, BMIY CS 27
AMERICA'S SUITEHEARTS (Nol Listed) POP 33
ANGELS ON THE MOON (Thriving Ivorx

ASCAF Sakyamuri Music Publishing. SCAP ) H100 75

POP 44
ANOTHER YOU (J Money Music. ASCAP/Do Wr'te
Music ASCAP/Warner-Tamerlane Publishing Cof
MVSEAIIIOIE Canyon Music BMI) WBM
AQUI ESTOY YO (Fansi Music Pubiish
ASCAPrSon%ATV lunes, ASCAP/Nana faluca Music,

SAC
ARAB NBONEY 'Ziah's Music, BMI/Browz Music,
BMI Notfing Hill Music, BMI/Songs Of Unwversal. nc
i), HL/WBM POP 80, R
ASI JE {Universal Music - MGB Songs. ASCAP) LT 44

BAD GIRL éNN Listed) RBH 92

D GIRLFRIEND (Wamer-lamertane Publishing Corp
BMI/Tobor Songu MI/Team Togue Publishing,
SO N/BIIII‘R/ biishing. SOCAN/A Aptil Fool Pub-
gshm SOCAN/Fraidy Cal Publishing. SOCAN). WBM.

AZUCAZO (Arps Music. BMI K ) LT 29

BEAUTIFUL (ByeIaII MuSIC ASC P/So y/ATV Tunes
ASCAP R Societe, ASCAP/RM Publish
ing/Colby RJbIIshmg ASCAP/One Man Music,
ASCAP/Chrysalis Songs, BMI), HL, H100 28 POP 31

BEEP (Anna Jeari's Baby Boy Music, ASCAP/Tighl Werk,
BM/Granny Man Publishing BMVRomoy Publishing,
ASCAP) H100 80, POP 92 hBH

BELONGS TD YOU (CaI W Son s ASCAP/UmversaI
Music Publistiing, Inc., ASCAPTEMI Biackwood Music,
Inc . BMU/Sony/ATV Tree Publishing, BM), HLAWEM. €S

BEST DAYS OF YDUR LIFE (Fickie Butl, ASCAP/Tier
Thiee Msic ASCAP/Son /A TreeHJ listng,
BMI/TI or Swift Music, B CS35

B R IN TIME (J onalInn otem Musc

)’/\TVSon s LLC, BMVG rY
sony, ATV Tunes, ASCAP) HL H100 47; POP 36

BIRIJ WALK Soul EIa Boy Tellem Music. B/ Croomstac-
ular Music, IemenI 9 Hip Hop, BMI/Takin' Care OF
Business, BMI\} 188

BIZZY BODV ot Listed} RBH 76

BLA| IKAS A Foxx, BMI/Bug BMY/Gifted Source.

ASCAP/EMI pril Music Inc | ASCAPAts N8 Puhhshmg

CAP/James T Brown. BMyBrandon R

Melancnon ASCAP/Jahn Conte, JI ASCAP/Na

Music. BMVUnIversaIMusm 95 Chameleon

HJDIIShIlTRI MI) 10 POP 65; RBH 6

ANS AND A RDSARY (RIR Publishing, BMI/Jo
ean Music, BMI) CS 56
BDJFRIEND #2 (RICO Love Is Sl A Rd{)%
SESAC/Foray Music, SESAC/Grandmas Boy Publishing,
SESA C/’SI Hoot?4 66 Music, SESAC/Laumar Music Com-

REKEN Lcon s
BROKEN (Jason Wade Music. IIMVSIaTe Qne Music
America BMI/FSMGI, IMRO], WBM, H100 93. POP 73
BRODKLYN GO HARD {EMI Bldckwood Music, Inc
MI/PILdse Gimme My Publishing, BMVEMI April Music
c.. ASCAP/Carter Boys H.IblIShlng ASCAP/LIIIIe Jerk,
ASCAP/DownIown Music Publishing. AS CAP/Hodeoman
l’\\AS éncP/\SCAP/Naeem Juwan Publishing Designee,
BROTHERS /Magic Mustang, BMI/Oven Music, BMI) CS

BUST YOUR WINDOWS Q\I‘)%a Puddy, ASCAP/Univer-
sal Muac 7 Tunes. Al aam Remi Music,
ASCAP EM Agrl Musm Inc., ASCAP/Soulja Boi/ Tellem
Music, BMI/Croomsiacular Music, BMIEiement 9
Iélop BMUTakin’ Care Of Business. BMI), HLAWBM, n H

Cc

CANDL”E }\SICK AND TIIEIJED) {Chris Watlace, BMVSeaﬂ

Patwe

CANT BELIEVE né Iﬁ{)ymb Music, BMUUpiversal
Music - Z Songs, BMVAmad Ta“Musm ASCAP/Warn-
e Tameniane PubIlsInn Corp B VYonng Money fub-
lishing lnc BMI)
CANT STOP ME (Jaewons'ubllsmnF ASCAP/Justin
Cornmmhnsmng ASCAP/EMI April MusiC Inc.

ASCAP/Dead Game Publishing, ASCAP/Jobele MUSic
Inc_ASCAP) RBH 95

CHASINSG XA) EMENTS %nversal Music Publishing,

CHICKEN FRIED (LNA Music Publishing, BM|/Weimer-
ggurdMusm Brl/Heart Above Your Head, BMI} H100

CHOCOLATE HIGH (Gol(d 7 ron HJDIISDID%SASCAP/WB
Music Corp., ASCAPALVANMUSIO Inc , ASCAP/D. Luis
Castro Publishing, ASCAP), WhM, RBH 52

CHOPPED "N' SKREWED IUnxversaI Music - Z Son
BMI NappAyFub Music, BMI/Ludacris Waorldwide Publish
ing Inc’, ASCAP, EMI April Music Inc . ASCAP/Ahmad
TaIJZ Music, ASCAP), HLWBM. H100 52; POP 76; RBH

CINCO MINUTOS (Sony/ATV Rhythm SESAC/ExceIen
der Songs. SESCAAa Venus Music, ASCAP) LI 10
CIRCUS §<asz Money Publishing. /\SC/\P/SIudIo Beast
M1 Warner- merlane blishing Corp
VMdlza Ball ugc MI/Kasz Money bhshmg Inc.

M P
CITA EON UN INVE T0 (A:})a Music, BMI) LT 41
CLOSER (Lsiiversal Music - Z Tunes ASCA Sonr/ATv
Tunes, ASCAP/EMI Pﬁ)nIMusuc inc., ASCAF/Stellar Sun
Songs ASCAP/EMI Blackwood Music. Inc., BM/Stefiar
Son s Ltd PBMVEMI Music Publishing Ltd., PRS),

BM POP 38
OME ON GET HIGHER (Stage Three Songs, ASCAP/Lit-
e Victories, ASCAP/EMI I\n Music Inc.. ASCAP/Rogue
Leader Music, ASCAP). H L. POP 63
ME VER& hfysahs Songs BMU.John Legend Fub-
IShIng BMI/ nery River Music Co , BMYBlack Cmne¥1
sic, ASCAP/Sam Pan Music, ASCAP/J. Vibe Publi
3 ASCAP/DuI Rock, PRS/EMI April Music Inc.
CAP/EMIMuslc Publishing Lid., PRS), CLM/HL, KBH

COMO DUELE (Sony/ATV Oiscos ASCAP} LT 15
COOLéMm/ ersMusm BMI/Songs Of Universal,
usty Attic, BMVEM! BIaokwood Music Inc.,
M)/ Ramon MonInomery ASCAP), Hl  RBH 33
COUNTR {EM nIMusmInc ASCAP/Tii-s -Angels
Music AS AP) HL, €S8 H100
COWGIRLS DONT CRv (Sony/ATV Tree Puhhsnnwe
BMI Showbilly Music. BMY/Tur Me On Music, BMI/Stil
Working For The Man Music, BMIACG, BMI) €S 7, H100

50

CRACK A BOTTLE | Shroom Shady Music, BMYSongs o
Universal, Inc.. BM!/S0 Cent Music Publishing,
ASCAP/Universal Music Publishing, Inc., ASCAPWB
Musw Corg ASCAP/AI) Nothing Going On But

. ASCAP/Marner-Tamerlang Puniishin Corp..

BMI/AIIen Status Music, BMI/Psaim 144:1 Music,
BMI/Bat Future, BMYE Danger, ASCAP,/Sangs Of So Fab

Data for week of FEBRUARY 14, 2009 |

Music, BMl/AmgVIude Publishing France,
SACEM/Son /A Music SACEN). HLAWBM, H100 78,

0P 67, RBI
CRY CRY {TIL THE SUN SHINES) {Raylene Music.
ASCAP/Litte Blue Typewmer Music, BM/Universal
Music - MGB Songs, ASCAP/Magic Farming Music.
ASCAF Warner- IamerIane PubIlsInng Corp.. BMI}

HL/WBM CS 31
CUANDO TUS 0JOS ME MIRAN (Warmer Cha 8 ell
IéAusuc Spain SA.. SGAE/WB MuSlc Corp., ASCAP} LT

D

DAME TU AMOR (Aquila Ra d, SESAC) [T

OAY N NITE (Elsie’s Baby By Pub!lshlng ASCAP/OW
Oty Pt hing Compar(w’y POP 59

OEAD AND GONE (Crown Club mbllshlng BMlNIlarnev
Tamerlane Publishing Corp,, BMI/Tennmdn Tunes.
ASCAP/Unwersal Music - 7 Tunes, ASCAP/Cleopatra’
Sons Music, ASC) AP/EMIA il Music Inc.. ASCAP)
HLABM H100 11:POP 15; RBH 35

DECODE (WB Music Corp., ASCAP/But Father, | Just
Wanl To m%\AuSIC ASCAP/oshs Music ASCAP/FBR
Music ASCAPHunterboro Music, ASCAP/Summit
Songs. ASCAP), WBM, H100 68' POP 51

OEJAME VACIO (Arpa Music, BMI LT 17

DIME SI TE VAS CON EL (EM) Rlackwood MusIc Inc.,
BMi Editora San Angel SA de CV, ASCAP) LT 21

DISTURBIA (B-Uneek Songs. ASCAP/Songs Of Uriver-
sl Inc., BMI/Cuiture Beyond Ur Experience HJDIIShIH%
BMUMS, Ly Pubilishing, ASCAP/Universal Music Pul
|IShIFIg§IHC ASCAP/A-LIst Vocalz. BMI), HL/WBM

POP 2
OIVA (B Day Publishing. ASACP/EMI April Music Inc.
ASCAP/Levegas Music PuhIIshun’gOASCAP/Team SDot
PuI)II hing, BMI, HL H
T (Sonyy ATV “Tres Publishing. BMYBeavertime Turies,
BMI/CrUSSIova town ASCAP). 1L, CS6 H100 56
DONT THINK I CAN'T LOVE YO! JUnwersaI Music
reers BMI/Shitake Mak BMiMarvel M:
BMISangs Of Windswent Pacific, BMVVme Room.
BMI/BPJ BMI), HLAWBR, CS 13, 1100 98
T TRUST ME SMasIer Falcon Music, BMVEMI
BIachm I Musie BM Bai| Music. BMi/Dick
Jamns LLC BMI) HL. H100 79 POP 60
OOWN THE ROAD (Begirer, ASCAP CS3: H10051

EN CAMBIO NO (UIIIVETSEI Music ltalia/Wamer Chappel|
lta'I I’Gente Ed. M
EN UN SOLO DIA (PIeITIIUm IaIIn ASCAP) LT 28
SPERD {Aipa Music, BMI;\/I
ESTIGMAD MORéWB iSIC Cork ASCAP) LT 48
EVERYBODY KNOWS (Cherry River Wusic Co,
BMUJohin Legend Publishing, BMJ/n Thee Face Music
Publisning, ASCAP/Bug Music, ASCAP/Melkeon Music,
ASCAP/ wysalis Music Publishing, ASCAP), CLM, RBH

EVERYTHING Universal Music HJDIIsthg Inc
ASCAP/Ch i Buss, ASCAP) S48
EVERYTHING IS FINE (Brear Busler Music,

AE%&P/Unxverzs(aJl Music Publishing. Inc.. ASCAP),

F

FALL FORCY%U IJohn VBS?\AV HJbIlshIng BMI/Sony/ATV

THE F’EAR Umversal MusIcPum

ASCAF kurstin Music, ASC AP/EMI Apnl Musm Inc

ASCAP: HL, POP 94

FEEL THAT FIRE ](SIVIesonlc BMI/Bucky And C1y
BMifHome Wih The Armadilo, BMIBig White Tracks,
ASCAI P%HWE 2 H100 41

FLY ON THE WALL (Tondolea Lane Music Publishing.
BMI Seven Summits, BMUAntonina Son 59‘
ASCAP/Downtown Music Publishin vAP/II Bocca Al
Lupo BMUVDevrim Karaog ﬂIu LMA?P

FOI EVER gnﬁwsh vy, BMU State One Musuc America,
BMIF RO/Me, You And The rano Sangs, BM,

WBM
FOREVER (Songu s Ot Universal Inc BMV/Culture Beyond
Ur Expertence Pubiishing, BMU/Universal Music Publish-
. Inc . ASCAP/Robe:!" Allen Desxgnoe ASCAP/Ddre 78

Pu |IShIﬂ SESAC), HL/WBM POP 37

FREEZE g P/gyPUbMISIC BMI/Universal Music - Z
ongs Of Universal. Inc., BMY/Culiure

Be on(})Ur erience Publishing, BMI), HLAWBM. H100

71. RBH 4
FEEAIIIII MY HEART TO YOURS {imagem Music Limited,
FUEG)O EN TU PIEL (Universal Musica, ASCAP/ASL.

IM’AEIII Music inc.. ASCAP/D'Myero Mitchell
glnjlsmHASC P/EMIVngm Songs BMUBig Kidd Music,

GET ON YOUR BODTS Universal Musn: H.lhIlsmng Ine.,
ASC PU2, ASCAP), HLAWBM, H100 96 POP 81
ASO ‘Cent Music RJbIIshmg ASCAP/Umversal
Musm hllshmg Inc.. ASCAP/Scotl Storcn)Musm

ASCAPTVT Music, ASCAP), HI 9

GIVES YOUHELL SmeIIs ere Pnﬁ £d, ASCAP/UnlverA
sal Music - MGB

GOD LOVE HER IFrank in RoarI MVReservon 416
BMYEM! Biackwaod Missic. Inc . BMI). HL. CS 5. H100

47

GOD MUST REALLY LDVE ME (Hope-N Cal, BMI/Se; 6?/
Tractor Music, BMICal IV Enlenammem BM{/Songs
UnIversaI In[g MI/Songs 1om The Engine Room,

GOO& LORD WILLING %Mad Mather, KM Manatt Phelps
& Phillips BMVWarner amendne Pubhshmg Corp
BMITower One, BMI), W1

GOOD LOVIN' NextSeIecIIon mohshm ASCAP/MonoIa
Music ASCAP/Aspen Songs. ASCAP/EM! April Music
Inc., ASCAP/JusImCombs Pubh,mng ASCAP/Da 12
Music. ASCAP/J Brasco, ASCAP/No Question Enteriain-

menl, ASCAF) RBH 64
GUTTA BE SOMEBQDY (Warner-Tamerlane Publishing
8 BMUArm Your Ditlo, SOCAN/Zero-G,
AN/BIacI;\ADuﬁse(lm SOCAN/BIack Adder Music,

GREEN LIGHT (John Le eno HJhIIsnm Bmvcnerg
River Music Co.. BM Music, RSCAPAVe Dom
Play Ever. When We Be PIayIn ASCAP/Chrysalis Music
Publishing, ASCAP/in Thee Face MusiC Publistung,
ASCAP/FIR Greenall Pubhshm Designee BMVBug-
nouse ASCAP/Bug Music, ASCAP, IAEnI MusiC Inc

AP/FulurezFaumnure ASCAP), CLM/HL. H100 33;

B
H

HALO (B-Day Publishing, ASACP/EMI Apnil Music Inc .

ASCAPWrite 2 Live, ASCAP/Kobalt Music Pubhshmg

ASCAP/Here's Lookin' Al You Kidd Music, BMUB: eIu?a
Hew&r)ns Mu5|c BMI/Sony/ATV Songs LLC, BMI), Hi

HEARTLESS Please Gimme My Publishing, BM/EMI

Blackwood Music, Inc BML Invisible MusiC,

BMI Chrysalis Songs, BM/No 1.D. Music, BMVEISie's
{{BOB PubnshIngRASCAP/JahneI 17 Myne, ASCAP),

HEAVEN SENT é he Wote It, ASCAP/Universal Music -
MGB Songs. ASCAP/L. Vibe Publishing, ASCAP/Lex Pro-
ects P\JIJIIsmn ASCAPEMI Apiil Music Inc., ASCAP),

L/WBM RBI
HERE COMES GOODBYE Big Loud Songs ASCAP/Bi
(S}gng;() Exireme, ASCAP/Bridge Buiiding Music, BMﬁ

HEREI STANO (UR IV Music, ASCAP/EMI Aprif Music i
. ASCAP/Universal Music Publishing, inc ASCAPAL!
VldaI Music, ASCAPMardea Music, ASCAP/ABlack Pro-
duclions, ASCAP/A And | Music, ASCAP/Dirty Dre
Music, ASCAP/RHMG Songs, ASCAP/h%SouIdee
Songs ASCAP/Rell Music, ASCAPE 21
HDT R COLD (W en 'm Rich You'll Be My Bitch
ASCAPAWB Music Corp., ASCAP/Kasz Money Nublish-
ing, ASCAPIMIrarone g STIM/KSDafIiI Music Publish-

in 1

3« T UDONT (EM Blackwood Music. inc
BMVGeoIIrei/ Stokes Nuelson Publishing, BM/Middie
Child 2 BMY/Big Loud Bucks, BMY/Unwersal Music - 2
Tunes. ASCAP/Hits And Smashes Music, ASCAP/2820
Music. BMI/That's How | Roll, ASCAP), Ht WBM, CS 28

HOW DO 1 JUST STOP (Ballad Boy Music. BMUSHI
g/h%(kleg For r?e Man Music. BMI sremoma Music,

0o VOU SLEEP? (Tear S Dot Publishing.
BMIano Music BMI Songs OI Wundswe I Pacific,
BM/Ra za ° unds lelsnm

HOW IT 0T BE extSeIecIlon Pub-
fishing ASCAPI 3

HUMAN (UnIversaHJoIX)Gram International, ASCAP)
HLAWBM, H100 53, POP 46

i

| CANT HEAR THE MUSIC (Headhob Publishing LLC,
BMIDrana's Music. BMYBruthas Music. BMUENis Lee
Music, BMIAJ Brasco, ASCAP/EMI &)nIMnsuo Ing.
ASCAP/No Guesiion EnIenaInmvnI SCAP/EM| Black-
wood Music, Inc BMI). H
1 DONT CARE (Harmagednon PuoIlsmn SOCAN/UNI-
versal Music Publishing Canada, SOCA /Sludgu Factory
Music, SOCAN/EMI Blackwood Music. inc_ BAViiMara-
tong AB, STIM/Kabaft Music F’ubhshnn% ASCAP/EMI
Blackwood (f‘anada Music LTD., SOCAN). HL, H100 95
IF | WERE ABOY (C EHCY Lane, ASCAP/Liedel Music,
2?0;\5/(33&130 ‘%n 5, ASCAP/BC Jean, BM), CLM. H100
IF THIS ISN'T LOVE {B-Uneek Songs, ASCAP/Universal
Music PUIJIISthq In¢., ASCAP/GiveMeAlIMy Publishing.
‘ShCAP Egc )n MusmInc ASCAP/TnT Explosive Pub-
|s I Al
WVE ‘Te(ragrammalon Music, ASCAP/Universal
Musnc PubusInngHInc ASCAP/Nivrac Tyke Music,
ASCAPMelodic Piano Produunom ASCAP/HC 1030
Pgbllshm% ASCAP/S oul Igld ASC, AP/MaryJ BIuge

IF U SE kAMY Maratone AB STIM/KobaIl Music Pub-
lishing. ASCAP/On Suki Music. BMIEMI Blackwoo
Music Inc BMl/Warner Chappell Scandinavia, STIM),

HL/WEM POP 68

IGETIT IN 150 Cent Music Publlshmrg ASCAP/UnwersaI
Music mousmn? Inc,, ASCAP/WB Music Corp.

ASCAP, Aint Nofhing Going On But F™~* *n, ASCAP/Bat
Future Music, BMIAWameeTamerlane Pulishing Corp.
BMI/BIack Folks Workin Hard, BMI/Psaim 144.1 Music
BM s Of So Fab Music. BMI), III/WBM RBH 54
1 HATE T S PART (SUnK/ATV Tunes. ASCAP/Copyright
Control/Cutfather Publishing. BMIAWamer-Tamerlane
Pubhshm Corp . BMI). HLWBM, H100 12, POP 10

| LOVE COLLEGE (Serfous Scriptures, ASCAP/Koball
Musm Puteshing, ASCAP/Robo .Iuno Music, ASCAP/A
Roth Publr:'ing Designee ASCA? P 85

NN MM ICK?Nu 80 Publishing. ASCAP) POP

IN(I:PARAABLEA Mostl 4\( Sad Songs. ASCAP/WB Music

orf!

I'M S0 PAID ( yeIaII Music, ASCAP/Son F¥IAT\/ Harmony,
ASCAP/Joseph's Trail Publistung, ASCAP/Warner-Tamer-
lane HJDIIShIn%COI . BMI/Young Mone: HJbIlshIng
inc., BMVEMI Aprtl Music Inc., ASCAP/ oungB
Music Inc BMI'EMI Blackwood Mus<r Inc "BMI)

H 100 65; POP 57

M YOURS éGoo Eyed ASCAP) HIOO 10; POP 14

IN COLOR (EM Blackwood Music, Inc., BMI/Big Gasset
Hitties, BMI/New Songs Of Sea G%e BMI/Noah's LmIe
Boat Music BMVEIdoroIto Music Publishing, BMILucky
Thumh BMI) 10097

I NEED A LOVE SONG Sonﬁ s Of Universat, Inc
BMI/FAZE 2 Music BMIWITl McCold Entertainment,
SESAC/Boobie & DJ Songs, BMIAWamer-Tamerlane Pub-
lishing Corp. BMVDerus Hot Songs. ASCAP/Edmonds
Music. ASCAP/EMI April Music Inc ASCAP), HL/WBM,

RBH 55
INOLVIDABLE {Warner-lamerlane Publishing Corp.. BMI)

1 RUN Stim Thug Puohshmg BMIZEM! Blackwood Music.
inc BMUJimipub, BM) eaonIMnsm ASCAP/Univer-
sal Music - 7 Tunes, ASCAP), HL/WBM, RBH 60

1 RUN TO YOU (Wamer-Tamerlane PubIlsnmg Car
BMI/DWHaywood. BM/RADIOBULLETSPublishing,
BM| Shaw Enuff Songs, SESAC/Mult Songs, Inc.
SESAC/Sony/ATV Tree Putilishing. BMi/Tormdouglasmu-
sic BMI6 VBM, CS 4

1TOLD YOU SO (SomenmesYou Win Music, ASCAP),
WBM CS 22

I TRUST YO%FIYA HIbIIShIﬂg ASCAP/Kerry Douglas

Publnhln
SIank Dank BMI/Bug, BMI/Sengs O1
Wunnwvepl F‘acmc BMI/Stage Three Songs, ASCAP/Breft
James CorneIlus ASCAP) CS 14
W OAY (will.i.am Music, BMI/Chery River
IuSIcCo BMI). CLM, POP 96
IT"‘S YOURS (Pretiy Girls And Big Love Songs. BMI) RBH

IT WONT BE LIKE THIS FOR LONG éCddaIa Publishing,
ASCAP/New Sea Gayle Music, ASCAP/EMI Aprit Music
In¢ ASCAP/Son(g{?v f Combustion Music,
/é\SCAP/MusmO indswept. ASCAP), HL. €S 11; H100

5
1 WILL (Totally Wrighteous Music, BMI/Big Loud Bucks,
BMI/A Sling And Plaxer ASCAP/FSM IMRO/Stare
One Sonys America, ASC, 8 €S 23
1 WILL BE (Avril Lavigne, SO AN/AImn MUSIC Corp.,
SCA "Maratone Al balt Music Publishing
/KaSZMoney hmnsn.ng ASCAP), HL. H10094;

0
IWISH New Spring Publishing, ASCAP/Soliva,
CAP B usmcoll ASCAP/May 4 Hoss Music,
ASCAP), WEM, CS 54

JESUS 18 LOVE (Jobete Music, Inc , ASCAP/EMI.
ASCAP) RBH 30

RB
JUMPIN)G (OUT THE WINOOW) (Brow: Music
BMI NOW Hill Music, BMI/Songs Of Universal, Inc.
BM). HLWBM, RBH 37

ST)DANCE ‘Cenmed Blueer IQ/ BMI/S(T)\)//ATV Songs
LLS% BMI/Bye fall Music A§ Al /Son%/ Tunes,

JuST LI EME(March 9m Pubnsmng ASCAP/Son ot
Peer Lid . ASCAP/2082 Music Publishin
Music Corp , ASCAP/Crown Clu Publis III BMI/de
eﬂggrgerlane Pubtishing Cory , BMY), WBM, H100 61,

K

KEEPS GETTIN' BETTER (Xtina Music, BMI/UnwersaI
Mnsm Ca(em BMI Stuck In The Throal
ASC &MT Ture=, ASCAP). HL/WBM H10099
KISS | ME i U THE PHONE (S Iﬁ ou||a Boy TeIIem pisic
BMI/Croomstacular Music, BMIZJimipub, B
Blackwood Music. inc., BMVElement 9 Hip Ho
BMIﬂakIn Care Of Business, BMI), HL, H100 32. POP

1, RBH 31
KRAZY (The Saifam Grou E SIAE/Acid Sun. SIAEMarim-
bero Musm Punhshmg SCAP Universal Music
Careers, BMULil Jizzel Music Publishing, BMI),
HL/WBM. H100 76, POP 61

L

LA LAND (Seven Peaks Music ASCAP/Demi Lovato
mbhsnmg /\SCAP/Jonas Brothers Punhshmg
ny/ Songs LLC. B! (]

LAST CALL (CIazcy ater, ASC /UnwersaI Music Pub-

Iéssnm . Inc., ASCAPWorld House OF Hits ASCAP), HL.

0091

LEAV IN {Holy Corron Music, ASCAP/Universal Music
MGB Songs, ASCAP/Movie JB Songs, BMU/Songs Of
Peer Ltd, ASCAP/March 9Ih Publis!ing, ASCAP/2082
Music ﬁJbIIﬁIII'I% ASCAP/WB Music Corp , ASCAP).
HLWBM, PO

LET IT ROCK {Lion Aire Publishing, BMy/Warner-Tamer-
lane Pubfishing Corp BMVYoungCMone Publishin
Inc BMI Money Mack Music, ASCAP) BM H100 13;

LET ME}DpnngIsh Music, ASCAP/Bug Music,
ASCAPDazahit, ASCAP/Universal Musm Publishing,
Inc ASCAP/Danny Orion Songs. ASCAP), HL/WBM, CS

12

LET ME BE MYSELF ﬁscatawfa Songs BMYSongs Of
Universal. Inc

LIGHT ON (Drsa eann? One MUSIC ASCAPHigh Buck
PI.IDIISIIIIIQ BME M Blackwood Music. Inc., BMI). HL,

LIKEA WOMAN ar Dum in' Son ASCAP/Jere
Song Music AS /FmFru usic, B VJIITT Femino
Songs. SESAC

LIONS, TIGER: & BEARS {Nappy Puddy. ASCAP/Uni-

For chart reprints call 646.654.4633

versal Music - Z Tunes, ASCAP/Salaam Rerri Music,
QECAP/EMI ‘Apfil Music Inc.. ASCAP), HLAWBM, RBH

A LITTLE TOO NOT OVER YOU (ArchieSongs
ASCAPMike K. Music ASCAP/>meenIn SIreet Songs
ASCA/ n Peaks Music, ASCA '/M ermard Music

CAP/Z Style Music, ASCAP POP 7

LIVE YOUR LIFE (Crown Club Publis hIng BMVWamer
Tamerlane Publishing Corp.. BMIN G C”, ASCAP/F 08,
ASCAP/Adorable Musm Inc., ASCAP/Yog FIames
Music, BV} Janice Combs Pubiishing. BMVEMI Music
Hmhsmng Ltd PRSE Iackwoodﬂuswc Inc.. BMI3.

HLWBM H LT 34 POP 8 R

LLAMADO [JE EMERGENCIA (Los Cangns ASCAP) LT

38

LLEVAME EN TU VIAJE (SERCA BMI) LT 40

LLORO POR Tl (Errique lgiesias Music. ASCAP/EMI April
Musuc Inc , ASCAP/December Bueno, ASCAP), HL. LI

LOLLIPOP foung Money Publishing inc.. BMiWarner-
Tamerlane Publishing Corp.. BMI eTDIIICIOUS MUSIC
ASCAP/Black Ioumam RJIJIISIIIH?
Mus Inc., ASCAP/Jimipub, BMIEM| BIackwooJJ Music,
., BMI/Three Nats fod A Cown ASCAP/Foyne
Musw ASCAP) 8 M H100 90: POP 66
LONG OISTANCE (Bu (o9 Musc ASCAPMUSiC Ot
Windswept, Al lusic Famamanem, ASCAP/EMI
BIaokwood MIISIC Inc.. BMi/ADove The Line Publishing,

LOST) GonIIa Zoe Mu5|c BM/Malik-Mekhi Music
BMI/Dalyric Music.ASCAP/Your Mone PubIlsInnge
Inc_ BMIYoun: Drumma, ASCAP)

LOVE LOCKDOWN (Please o i PunIlsmngam
BMIEMI Blackwood Music. ing., BMIVEM da
SOCAN/Stlnkymmky Music, SOCAN), HL. Hi00 S5 F P

18
LOVELY éBaby S; 1ke Music Publishing, ASCAP/Beatwise

MIIQIC
LOVE STOR (Taylor Swm Music, BMV/Sony/ATV Tree
Publishing BMI 005 POP 3

LOVE THAT GIR (Ugmoe MU:IC ASCAP/Universal
Music Publishing. Inc., ASCAP/Jake And The Phatman
MBUSIgsASCAP Music Of Windswept, ASCAP), HLAWBM,

LUCKY (Goo Eyed, ASCAP/Cocomarie Music,
BMIWrunch ime Music, BMI) H100 66, POP 58

LUZ OE LUNA (Ru et ASCAP/Universal Musica, Inc

P EMI April Music Ing. ASCAI éc P Musica
Songs ASCAP/Marport, ASCAR) LT 37

MAD (Universal Music - Z Songs. BMI/Pen In The Ground
Publishing, ASGAP/Sony/ATV Tunes ASCAP/EMI Apnl
Music Inc., ASCAP/EMI Music mbnsmn% td
PRS/SIeIInr Sun Songs. ASCAP), HL. H100 15; POP 20

il
MAGNIFICENT Not Listed) RBH 96
MAKE T SAY AYE (Young Jnlce PubIlsmn
ASCAP’Rddn Dawis Music Group. ASC
MSAELSA &Umon Music Group, SESAC/MYS onducnons
MALDITO LICOR (Pacilic Latin, ASCAP) LT 9
MAN OF THE HOUSE (Universal Music - MGB Songs.
ASCAP/CEW Puhhsnln ASCAP/Castie Street Music.

L 551
MARRY FOR MONEY (EMI Apiil Music Inc
ASCAP/New Sea GaEIe MUSIL ASCAP/Songs Of Unn.er
S e BN 1o £ e M. BV HLABM

24
EL MECHON (EM Blackwood Music. Inc.. BMI) LT 13
ME ESTAS TENTANDO {Universal- Musica Unica.

BMI? nwevsaI Musn:a ASCAP 12 Menie Maestra Music
Pubilahmg
MISS INOEPEN ENT {Universal Music - Z Songs,
BMIr In The Ground Pubiishing, ASCAP/Son! ATV
Harmony, ASCAP/EMI Aori| MusiC Inc., ASCAP/EM

Music oIIsmn%le P S/SeIIdr SunSongs ASCAP)
HLWBM H100 31 POP 28 RBH 14

THE MORE BOYS | MEET (Bird With Ears Music,
BMVEMI Blackwood Music, Inc., BMVBromE ed Blond
MusiC, ASCAP/Vistaville Music. ASC AP). HL_CS 50

MORE LIKE HER (NasthIe Star, BMI/Sony/ATVTree
Pubii-4ing BMI HL CS 19, H100 92

MOVE (IF YOU W'ANNA) (Sony/ATV Songs LLC,
BMI/Two Works ASCAP Viva Paniama, ASCAP/Hils From

Jeénmadcan Putilishing. ASCAP) HL HIOO 72 POP72.

RBH
MRS. OFFICER (Young Mone; HJDII..»hIﬂg In¢
BMIWarmer Jamerlan Publishing Corp., BMi/Thvee
Naits And A Crown ASCAP/TIghI Werk. BMURoynet
%AOusm ASCAP/Iving Music, Inc... BMI), HLWBM. RBH

MY LIFE WOULD SUCK WITHOUT YOU &Kasz Mongy
Publishing ASCAP/Studio Beas! Music, BMIAarner-
lamerlane Publishing Corp | BMUMaratone AB.
aTIOIIg/Son%sP Of Kobalt Music PubIIshIng BMI) WBWM

MY PRESIDENT (Young Jeezy Music Inc. BMIMWest
Coast Lvin Publ SIIIIIE ASCAP/Henderworks Music Pub-
usmn BAUAI Will, ASCAP/Universal Music ZIunes
“00 S/AEM BIagkwood Music. Inc . BMi). HLWEBM

MY SWAGG (Make Millions Music BMYJimipub,
BMIEMI Blackwnod Music, Inc., BMI}, HL, RBH B4

NA NA NANA NA NA (SaIIy Rulh Ester Publishing,
BMI/Sor&g\s Ot Unwversal, Inc., BMI/Qubani PubliShing,
inc., AS P/BnlIney Ta le Pubhsnmg Designee,
Q% SCAP/Ven Mind Tricks Music.

IRL Ludacn.»WorIdv-nePuhushm Inc.
ASCAP/EMI ol MU nc. ASCAD st “Gold Pub-
lishing, BMU/Sw zz Beatz, SESAC/Universal Iunes
SES '/Songs OI UnIversaI Inc.. BMI), HLAWBM

NEED U BAD Nd&)y Puddy, ASCAPAUnversal Music - 7
Tunes ASCAP/E Apnl us Inc., ASCAP/Cainon's
Land Music Publishing, ASCAP/Borme Agai Publishing.
ASCAP/ILIIIOH Records ASCAP/Weleury Music

At ‘Roynel Music, ASCAP) RBI

NEVER EVER {My Diet Starts Tomorrow BMIAniversal
Music Publisning, Inc. ASCAP/Elvis Lee MusiC,
BMUEN Blackwaod Music, Inc., BMVEsther Dean Pub
fishing Dest& nee. BMIMarrer-Tamerlane Publishing
%?]I) ECAI/ nac Musnc BMUYoung Jeezy Music Inc..

N0 GAMES PokASIy e MUSIC PubIIshmg ASCAP/D Kelly.

wII usic Inc. Al

NO ME Do VENCIDOéFOﬂSl Musxc Pubhsmng
;LITSEIAP/Sony/ATV Discos. ASCAP/Maximo Aguirre. BMI)

NO MOLESTAR Crisma ASCAP) LT 18

NOTHING LEFT TO SAY (Mint Faciory, ASCAP) RBH 45

NOTHIN' TO DIE FOR (Big Loud ShIrI Industries
ASCAP Bn‘( Loud Bucks. BMVEMI Blackwood Music,
inc., BMI' I‘ewSonasO Sea gIe BMINoats Little
Boal Music, BMI), FIL/AWEM, C.

o]

0JALA (SERCA BMI) 17 23

ONE IN EVERY CROWD (Plowin Ground Music,
BML'Copynght Control/Music Of RPM. ASCAP/Category
5 Music A CA;? €S 39

ONE MORE ORINK (Ludacns Worldwide Publishing, Inc
ASCAP/EMI April Music Inc.. ASCAP/Twelve And Under
Music Inc. BMI SoAg/ATV elody[\IiMVSIamU Weil
Musm Publishing, ASCAP/Sony/ATV Harmony.

ASC S nadm Music, BMY/Stellar %‘gn Songs.

i
ON THE OCEAN {Join Riff Music, BMI) RBH 80

p

PLAYA CARDZ RIGHT {Universal Music Pubiishing. Inc.
ASCAP/Tetragrammaton Music, ASCAP/Niviac TFE
rvusw ASC /Yaki Kadali Music. BMI/Universal Mesic -
MGB Sorgs, ASCAP/She Wrote It, ASCAP/Universal
Music - Z uI es, ASCAPAmperial Loco EnIerIaInmem
ASCAP/Black Hipsanic Music, ASCAP/EMI April Music
Inc.. ASCAP/Soulfolk Music, ASCAP). HLAN M, H100

85 RBH 15
POKER FACE (SIeIanI Germanetta p/k/a Ladé

BMI Sony/ATV Songs LLC. BMIHouse Of GaGa PuLlish-
IDE HMI [0Joe Mnsu: BM1/RedOne Productions, BMI),

3, POP 23
POP CHAMPAGNE (Satly Ruth Ester Publishing,

wWwWw.americanradiohistorv.com

BMI/Songs Of Universal, Inc., BMVBrowz Music
BMi/Notiing Hill Music. BMIAaRon Jr's Music,
ASCAP/Universal Music m)hsmng5 Inc.. ASC AP)
HL WBM H100 29, POP
POR AMAR A CIEGAS (Noi |istec) LT 48
POR UN SEGUNDO (Premium Latin, ASCAP) LT
PROM QUEEN (Young Money ijlssmng Inc BMIMam
efTamerIane Pubiishing C by Music.
ASCA P/Mar!ma Music BMI WBM HIOO I7 POP 26
EL PROXIMD VIERNES (Arpa Music. 8MI) 1T 20
PUT IT ON VA FlrsI N' Gnld Publishing, BiMWamer-
Tamerlane Publishing Corp., BMUChrysalis Music Pub
Isnmg ASCAP No 11 M jsic, BM T[xploswe Pub-
Jishi InA%ASCAP/UnIversaI Music Pubhshmgl
HLWBM, H100 73; POP 86 RB

Q

QUE TE ENTREGUES HOY (UmwSIon ASCAP) LT 5
QUE TE QUERIA (Eni Musical SA. de CV.
QUIEREME MAS (Nol Listed) LT 36

REHAB (Universat Music - Z Tunes, ASCAP/Tennman
Tunes CAP/\éargma each, ASCAP/WBMusm Gorp
ASCAP/Bone By Pubhshln ASCAP/Sir Kay Drive
Pubhishing, ASCAP), HL/WB H100 43, POF 29; RBH

RIDE (Songs O Mi nIy Isis Music, BMU/Songs Of Kobalt
Musm Publishi /Cartunez, BMiMichae! Davey.
SMIICG, BV I)»I

mcm NDWI ANA NA) dyefall

Son;I ATV Tunes AuLAP/Haﬂ() Music. ASCAP),

HI 00 27: PO P 22
RIGHT ROUND (E. Class BMl’Mall 0On Sunday Music
ASCAP/Sony/ATV Tunes. ASCAP/Kojakdrax Kasz Money

Publishing, ASCAPA. Franks PUIJII)hIﬂg ASCAP/AmsI
mhlrshmgAGrou b West. ASCAP/WB Music orgu
ASCAP/EMI Apni Music Inc., ASCAP/Roc Cor Publishing
& Music Famamanerm LLC. ASCAP/Bruno Son p%"
ASCAP/ Burnlnrg/ﬁusm LTD. PRS/Mat Music. PRS/West-
bury Music. PRS/Roynet Music, ASCAP), HUWBM,

H10074 P

RIVER OF LDVE SonmATV Tree Publishing, BMYAIL
ghtx 0og Music, BM/Travelin' Arkansawyer BMI/Bur-

neffe A Billy Music, BMI/Stl| Workin: For 2 Man

Music, BMYICG, BMULittle Shap Ot Morgans nas

BMI/Morgan Music Group. BMI HI./WB ,CS9.H100

71

ROCKIN' THAT THANG (Songs Of Peer Ltd
ASCAP/March 9tn Pubiishing, ASCAP/2082 Musnc Pub-
lishing, ASCAP/WB Music Corp., ASCAP/Universal
Musxr‘ Publlshlng_i inc. ASCAP/ZO Vi, ASCAP/OSS Cre-
aiions, ASCAP), HLAVBM, H100 46, 'POP74; RBH 10

S

SECOND CHANCE (Diiven B MUSIC BMIEMI Black-
woo Music. Inc., BMI/Two O Everything Music.
SCABI;/WB Music Corp.. ASCAP), HLAWBM, H100 58;

SECRET VALENTINE TIavgaClgﬂrklMuvc ASCAP/S

AEERP Dimensional Mu 01 001 ASCAP/CherY
MI BIackwood Music, inc., BMYReplillian
Music BMI) CLM/HLWEM, POP /8

SEFUEMI AMDR vao BMI) LT 30

SEVENTEEN FOREVER (Metro Station Music,
ASCAP/EMI ARAII Music Inc , ASCAP), HL. POP 87

SEX DN FIRE (Martha Streel Music. ASCAP/Son SOt
Combustion MUSI” ASCAP. Music Ot Windswep
ASCAP/Followill Music ASCAP/McFe less Music,
BMI/Bug. BMI/Coffee. Tea or Me Publishing, BMI) H100

SHAKE IT }\Metro SIauon Music. ASCAP/EMI Apni Music
inc., ASCAP P 49

SHE COULD! EBEEN MINE (EMI April Mussic Inc.
ASCAP/Romeo Cowboy Music. ASCAP/Wacissa River
Music, Inc., BMYBPJ Administration, ASCAP), HL. CS

57

SHE GOT HER OWN (Universal Music - 7 Soﬂ%
BM/Pen In The Ground HJbIlshlng ASCAP/Bu er Beals,
ASCAP/Debrandon Ink, ASCAP/J. Bre ASCAP/EMI
Apri Music Inc., ASCAP/Sweet SummerNIghI ASCAP),

M H10057 RBH
snss COUNTRY {Souunne Music, BMIBPJ, BMU/Cack-
alacki Twang, BMIRoo! 49 Music, BMIACS?I HI10077
SHE'S FINE%ChﬂsIopner Dooley Publis! %me
What Music BMI/Croomstacular Music, BMi/Vanderwa-
e Music. BMI/Buiiding 2 Music BMI/CookIes And Milk
ASCAP/Polo Ground Music. P
AsdAP/PIa For PIaEN Skillz, ASCAP/SkII 2 For Skillz
And PI?X N{I sk, ASCAP/EMI April Music Inc., ASCAP)

SHES S0 CALIFORNIA %'{Xslal Beach BMI/Reynsong.
BMI/Wha Ya Say Music, BMIEMI Blackwood Music
Inc BMVJaime Hanna BMI) HL.CS

SHE WOULDNT BE GONE 1 Want To Hold Your Songs.
BMI’Tomm Jo, BMY CS 1 H100

SHUTTIN' OETROIT OWN \J Money Music, ASCAP/Do
Write Mus«: ASCAP Seminole VIélg 3I:{IUSN:

ASCAP/EverGreen-ILG, ASLAP}’
SINGLE LADIES (PUT A RING ON [T} (B-Day HJDIIbh
g ASACP/EMI Apri Music Inc., AS AP/Son%s | Peer
ASCAPMarch Gth Publishing, ASCAP/2082 Music
mqusnIrgCASCAP/WB Music Coip.. ASCAP/Son /ATV
Iunes Al AP/Suga Wuga, BMI), HL WBM H1

SIN TI SIN MI ISony/ATV Discos, ASCAP) LT 42

UTIFUL SOU child, ASCAPUniversal Music Pub
Ixsmng Inc 53 Sole, ASCAP/EMI April
Musicine ASCAP) 2

SOBER (EMI BIackwood Mu5|c Inc . BMIPink (nside
Publishig Music, SESAC/Danjahandz
Muzik, S| AC nshme Tecrace Music, BMiBug,

BMINYaslina Music, ASCAP/David M. Fhrlich, Esq., PC.
ASCAP), HL/WBM, H100 16, POP 11

$0LO OUT (Not Listed) RBH 7

EL SONIDITO (Not LISLPR,‘

SOUNOS L IKE LIFE TO ME (EM! April Music Inc
ASCAP/Pittsburt LandlngﬂSongs ASCAP/Warrer-Tamer-
lane Publishing Lor I/ImrnokaIee Iv‘usnc
BMi/Daphil Music, B}, HLAVEM

SO WHAT (EMI Blackwood Music, ne BM Pihk Inside
Publishing, BMMaratone AB, STIM/Kobait Music Pub-
lshng, ASCAP) L H100 26, POP 24

(Were Going To Maur BMVChuick Cannan Music,
BMESWG Songs Mi) CS 38

SPOTLIGHT (Super SayIn Pubtishing. BMVUnlvevsaI
Music - Z Songs. BMI’Son “yA/\TVTunes ASCAP/EMI
AEnI Music Inc " ASCAP/ERA Music Publishing Ltd

S/Stellas Sun Songs, ASCAP/EMI Blackwood MUSIC
IIIAC , BMWoung Jeezy Music inc.. BMI), HL/WEBM.

84 R

STANKY LEGG (Polar Hitz, ASCAP/MWN Music Group,
ASCAP) RBH 30

START A BAND (Big Borassa Music. BM Words &
Music, ASCAP/Songs Of Combustion Music.
ASCAPMusic 0! Windswept, ASCAP/EMI Agll Music
In ASC/\P/Dldn‘I Have To Be Music ASCA

STOOPID ﬁIreeI Cemhed Publishing, BMI/ZaB)p{oven Pub-
lishing}. BMI7Trap House Publishing,
SUPERHUMAN |}Fony/ATVSon g5 1.C, BMUCrows Tree
Pubiishing, BMUFaumieroy Music, ASCAP/Underdogs
West Songs. ASCAP/AImo Music Corp.. ASCAP),

SWAGGA LIKE USéCaner Boys PuDIIshlng ASCAP/EMI
Aonl Music Inc., ASCAP/Crown Club Publishing,

Bl VWamerTamerIanePublxshm%Corp BM

Gimme MyPUblIS ing. BMVEMI Blackwood Musm Inc
BMVYou S% Money Publishing Inc.. BMiHoliertronix
Music, ASCAP/Domino Publishing, BM{Universal Music
7 Tunes, ASCAP/Songs Of Universal PolyGram Interna-
IIOﬂd' BMI), HLAWBM, RBH 49
E SWE ST LOVE { Like Em Thicke Music, ASCAP)

SWEET THING IEUmversaI Tunes, SESAC/Songs Of UnI
versal, SESAC Eden Valley Music, SESAC/MarE
Mugbc BM|/Third Tier Music. BMI), HUWBM. CS 4

T

TE AMO (1ayo Intemational Pubhshmg ASCAP/Universal
Musn PUb|IShI Inc A SCAP%

TELL ME SOMETHING 1 0ONT KNOW (Warner-Olive
MUSIL ASCAP/I Used o Be A Nice G Ay usic,
ASCAPRita Churchweil's Son Music. ASCAP/Downtown

&

™

Music Publishing, ASCAP), WBM, H100 87
TELLURIDE (Son ATV Cross Ke s, ASCAP/Songs Ot
Unveersal Inc HLAWBM
TE PR Esgmﬂ Maxmo Aguirre, BMVLGA Music Pub-
ishe )T
TE RE(?ALD AMORES (Mater. ASCAP/Los Magnificos
Publishing. ASCAP/Editora Musical Mambo, ASCAP) LT

THAT'S A MAN (WB Music Corp. ASCAP/Steve Dale
Jones. ASCAP, AFgaVnsIa AS AP/SongsO The
HSaLr/ldeéoAsa ASCAP/Universal Music - Careers, BMI)

THAT'S HOW IT STILL OUGHTA BE (Hope-N-Cal

BMI/Trent Tomlirson SongE s, BMI/Sexy Tracior Music,

BMI/BIE Loud Bucks. BMVEMI Biackwood Music. In

BMI/LI le Dooex BMI/Cal IV Entertainment. BMI)

THAT‘S NIJT MY NAME WB Music Corp., ASCAP/Play-
TVTunes A AP/Sony,A

KId Mum
BML’Snny ATV Songs LI_ BMI/FAZE 2 Music,
BMI'Souther Country Boy, ASCAP/Boobie & B Songs,
BMIWarnerTamerlane Publishing Corp.. BMVClarence
Allen ASCAP May Twelfth, BMI) HLAWBM  RBH 44
THESE ARE THE GOOD OLE DAYS (Eidorotio Music
Puliiting, 381 Muzik Mafia. ASCAP) CS 36
THINKING OF YOU (\When I'm Rich You'll Be My Biich
ASCAPWB Music Corp., ASCAP), WBM, H100 35; POP

25
TOP NOTCH (N-The Water Publishing Inc.
SCAP Node ‘aclor Publishi ”RA BMI) RBH 66
TOUCHDOWN (BabyGame, BM/Sony/ATV Son dgs e
BM( Pico Pride FIJb ishing, BMI/Ahmadf's Worl
ASCAP/UmversaI Music - 2 Tunes ASCAP/Lamar
Egwards Music, ASCAP/Lorrance Dopson Music
ASCAPWamerTamerlane Publishing Corp., BMI),
HL/WBM, RBH

7.
TRADING PLACES (UR-1v Music. ASCAP/EMI AW
Musm Inc ASCAP/Sony/ATV Melody, BMI I'vB usic
gv AP{ 2 Musm Publishing, ASC
HL/WBM H1UO 69 RBH
TU NO ERES PARA MI \Nm Lic erd) 22
TURNIN ME ON (My Diet Slans omomow, BMU/Songs Of
Universal, Inc , BM(Kenokey Music, ASCAP/Universal
Musm Publishing. Inc.. ASCAP/shmoot Musik,
VRYBDUH Money Publishing Inc.. BMI)HIOO 24; POP

50; RBH

TURN MY SWAG ON (Soulja Boy Tellem Music.
BMV/Croomstacular MusC, BMI/Element 3 Hip Hop
BMTakirt Care Of Business BMY ’BIE{ N-Mage Music.
BMIMNztural Diaster Music BMI) RB

U

EL ULTIMO BESO (Rio Musical, BMI) LT 5
UNBEAUTIFUL (Religion Music Publlshlh BMIMara-
Io‘?e AB STIM/Kobalt Music Publishing ASCAP) POP

UNITED STATE OF POP 2008 géearworm com) POP 98

UNIVERSAL MIND CONTROL s Of Universal, Inc.
BM/Senseess, BVIThe Walers Of Razareln, BMUVEMI
Blackwood Music. Inc.. BMI/Raynchaser, BMUniversal

Music - Z Sands. BMI) POP

UNTOUCHED (Gad Songs, ASCAP/Cher

ASCAP/ edela Music. SCAP/ExcallburPronuclIons
APRAEMI Austratia Pty., Ltd , APRA), CLM/HL, H1

20 POP 17

US AGAINST THE WORLD (Havana Brown, BM/Songs
Qf Universal, Inc, BMVY lames Music, BMUJanice
Combs Publishing. | Blaglevood Music, Inc
BMVleeMeAIIMy Publlshlng ASCAP/EMI Apn| Music
Inc, ASCAP}. HL.POP 90

VEN TU «Not Listed) LT 39

VIRTUAL DIVA (Not Listed) LT 16

VIVA LA VIDA (Universal Music - MGB Songs, ASCAP)
HL/WBM. H100 30 POP 42

w

WAL:SEHAT WALK (Oorrough Music Publishing Compa-
I{NT IT, NEED IT (FustN GoId Publishing, BMUWarner-
Tamerlane Puou:hIng Cor rP MVJonthan Rotem
Music BMUSouthside Independent M
BMI/Sony/ATV Songs LLC BMVMISTEI Jonnsons Jams
Music BMI) HL/WEM, REH 50

WE NEED TO ROLLéWB Music Corp.. ASCAP/Songs In
The Key Ot B Flat SESAC/Noontime South
SESAC/Naked Under My CIoIhes ASCAP/ChfysaIIS
Music Publishing, ASCAP/The Dt
SESAC/Tecember First PUDIIShIﬂg Group 'SESAC)

HL/WBM RBH 56

WHATEVER [T IS (WeImemound Music. BMULI Dub
M BM) Angelika Music, B 40

WHATEVER YOU LIKE (Crown C ub Pubishiny
BMiWarner-Tametlane Publishin CorF BM Innpub
BMIRicco Barmno M ic ASCA Blac|

C»«P M
WHAT BE LIKE ngefason Music. BMYDustin Warren
Publishing ASCA
WHAT IT TAKES (Adam Gregory, SOCANMike Curb
Music, BMI/Sweet Hystena Music, BMI/Curb Songs,
ASCAP/Jacobsong, ASCAP/Ghermkyle, BMIFortune
Favors The Bold. ASCAP/2 Nonh MivAsh Sreet,
BMI'Brg Loud Bucks BMI) S 43
WHAT WOULD YOU SAY cw \/me Publishing,
oM M BM) CS 60
[T HURTS (Grindfime, BMI/Son% O 'Jnrversal
|nc BMVAnIOr. ixon's Muzik, ASC
BMUrving Music, Inc.. BMVUnderd: EasISon s
BMIEMI pnIMusucmc ASCAP), H 17
WHERE I'M éMI BIa“kwoodMIBl IL
BMI/Patrick Daw» MU Curb Songs, ASCAP), HLWBM,

WP%EPRE 1STD00 (Missy Higgins Productions, ASCAP)
WHERE THE Pé\IITY 1S (One Wood! Productions.

ASCAP) RBH
WHITE HORSE Sony/ATV Tree Publrshln , BMI/Taylor
Switt Music, Bl I/Song Timber, SE AC/HIH 0r0
Valey, SESAC), HL C5 10, H100 40; PO
WHO DAT (EM Blaciwood Music., Inc., BMV‘foungJeezy
Music Inc., BMVEMI A%nl MusiC Inc.. ASCAP/Shawly
Redd SDE&AASCAP H 100,
RT (Melusic, Inc ASCAP/Primary Wave
Emblem ASCAP ‘ear Of The DogAMusn ASCAP/Darth
Buddha, ASCAP/FruFns Music, BMI) CS 55
WITHOUT YOU (Hinder Music Company BMVHigh Buck
Publishing. BMUEM! Blackwood Music. Inc.. BMI.

WOMANIZER (Outsyder Entertainment Mus(c Publishing,
SESACGametyme Music Publishing Grol f

ASCAP Universal Music Publishing. Inc , ASCAP)
HL/WBM. H100 18: POP 9

Y

YOU BELONG WITH ME ‘Sony'ATV Tree Publishi ﬂs‘/ o
01l

lhamah moneMusw
|Musuc Inc , ASCAP/Basajamba Music.
ASCAP/Slide That Music. ASCAP, Warner-Tamerfane

RBH 82
YOU COMPLETE ME (She wiote It. ASCAP/Universal
Music ZTunes ASCA /Feemsiro Music, ASCAP)

HLAWEM

YOu FOUND ME &lee Bike Music, ASCAP/Lincoln &
HIIIBE(IM‘ IU ¢ ASCAP/EM! April Music Inc.. ASCAP). HL
YaU‘ROEGONNA GO FAR, KIO (Underachiever, BMI)

YOU'RE MY LIFVdeerzar Music, BMUCotton City Music
Publistung. BMUniversal-Pol AyGram Internationa
ASCAP T}gunkev Songs ASC

ONLY 0 E(IndlaB Mus»c BMI/Songs Ot
UnIversaI Pol B¥\$|5ram intemational, BMI/Demonles Iusuc
Publishin | Paradise Forever Music BMI%
Y QUE QUEDE CLARO (Arpa Music. BMI) T 14

Go to www.billboard.biz for complete chart data | 55
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

i ARKETPLACE

For ad placement in print and online call Jeff Serrette 800-223-7524/jserrette@billboard.com
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646-654-5416/Ben.Alcoff@nielsen.com

DUPLICATION/ PROFESSIONAL NOTICES/ MUSIC
REPLICATION SERVICES ANNOUNCEMENTS MERCHANDISE

ED/DVD -1-SHIRTS/APPAREL - STICKERS/POSTERS

CRYSTALCLEAR

DISC. PROMO & APPAREL

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

" Contact us today
REELE  and we'll send
you your FREE
Master Tape
Guide that's full
of great recording
tips and tricks.

(:QT MASTER

{866) 677-7911
www.discmakers.com/bb

O DISC MAKERS®

“TRUSTED EXPERIENCE FOR DYER J5YRS” TOLL FREE 1-800.880.0073

ONCAE SALS NS TR -WPRCAYSTALCEARCD
T-SHIRTS

MGI{IMGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Www.backstage-fashion.com
or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

SOMETHING TERRIBLE HAPPENS WHEN YOU DON'T ADVERTISE . . .

¢ BE CREATIVE
¢ KNOW YOUR OPTIONS
® ADVERTISE WISELY

BI"bOﬂl’d JEFF SERRETTE SENIOR ACCOUNT MANAGER

PHONE: 646-654-4697/800-223-7524/FAX: 646-654-8066 EMAIL: JSERRETTE@BILLBOARD.COM
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B and G Music LLC

Congratulates NJ's Bon Jovi,
Bruce Springsteen, &
My Chemical Romance on their
worldwide success in ‘08.
New Jersey based BandG
Music announces the musical
debut of HEAT
{(www.myspace.com/classicheat) &
BLONDSENSE (Blondsense.net).
Catch it all on itunes,
Amazon.com, and Rhapsody.com
from the growing family of
BandGmusic.com

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD’s. LP's, Books, Cassettes
as fow as 50 cents. Your choice from the most
extensive listings available.

For free catalog call {(609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorpiomus@aol.com

MASTERING

tangerineMASTERING.com
Grammy winning CI) mastering REISSUES
& RESTORATION 201-865-1000

CALL US TODAY AND
ASK ABOUT THE
BILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER
FOR NEW ADVERTISERS!

1-800-223-7524 or jserrette(dbillboard.com

(Advice)
HOW DO YOU MAKE YOUR
CLASSIFIED AD PAY?

By running it consistently —
consecutive weeks—for impact!!
Rarely does a prospective
customer reply to an ad the very first time it
appears. When that customer is ready to buy.
Remember, the very week he or she is ready your
advertisement should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!
TOLL FREE
800-233-7524 or 646-654-4697

www americanradiohistorv com

REAL ESTATE

"The Lake Tahoe of the East"
Breathiaking elevations up to 1000 on 100 acres!

Imagine the possibilities - a large, undeveloped
piece of God's country with incredible panoramic
mountaintop views. One of the most unique
properties available in Michigan's Lower Penin-
sula, only a 3-4 hour drive from metro Detroit.

ML Maria is situated on the West Branch River and
Hubbard lake in Spruce, M1, just minutes away from the |
16,000+ acre "Lost Lake of the Woods" hunling
preserve and the 18 hole White Pine National Golf Course.
This land is rich in American Indian history, and
Michigan abounds with vear-round outdoor aclivities for
every age and lifestyle. The property also includes
a former ski lodge renovated into a furn-key ready
reslaurant with a rare resort liquor license!
Create your own privale ski resort, or develop
dream-come-true building sites on this unique property.
(all Jim Erimwade, eell (616) 450-0967.
Email JGrimwade@aol.cor: m View photos & details at:

'www.MtMaria.com

TALENT

Attn: A&R and
Label Exec’s
New Year New Talent.
We have the hottest hip
hop artists on the planet.
Over 200 songs ready.
For info call El.
1-708-833-3888
elhuds@hotmail.com

To Order Back Issues
Online, Go To:

hillboard.com/backissues
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TURNTABLLE

Send submissions to: execabillboard.com

RECORD COMPARNIES: Epic Records appoints Amanda
Ghost president, effective Feb. 16. She is a Grammy Award-
nominated songwriter, who has worked with Beyoncé,
James Blunt, Jordin Sparks, Kanye West, Shakira and Jay-Z,
among others.

The RIAA names Jennifer Pariser senior VP of litigation
and legal affairs. She was senior VP/associate general coun-
sel of litigation and anti-piracy at Sony BMG,

Sony Music Entertainment Switzerland in Zurich

MUSIC FOR YOUTH

UJA-Federation's Music for Youth presented “it's All About
You," a gathering of the entertainment industry’s new lead-

appoints Julie Born GM. She was director of marketing ers Jan. 22 at 1 0ak in New York. The event featured Nina
d Sky as the evening's DJ. PHOTOS: COURTESY OF MICHAEL
and promotion. PRIEST/MICHAEL PRIEST PHOTOGRAPHY
ABOVE:.Polo Grounds Records founder/president Bryan
PUBLISHING: Bug Music Publishing in Nashville appoints \eztelin el (R L7

. . . . RIGHT: From left: Manager Gucci Poochie, Rick Ross,
songwriter/independent publisher Roger Murrah senior VP. DJ/producer/radio persgnality DJ Khaled and entertain-

He was chairman of Murrah Music. ment attorneys Theo Sedimayr and Hector Baldonado.

CHRISTOPH ALBRIGHT

& E k

TOURING: APA taps Corrie Christopher as an agent and
VP of its concert department. She was an agent at the
Agency Group.

Ticketmaster elevates Tawn Albright to GM and VP of
Echo, the company'’s direct-to-consumer digital marketing
firm. He was VP of corporate development.

From left:
Live Nation announces three new appointments within its Jesse McCartney, “'/(\merilcan Ido!”

. . R music director Rickey Minor and
International Music Division: Paul Latham has been promoted Recording Academy pre:ident/CEO Neil
to COO, Phil Bowdery has been upped to president of tour- Portnow attend Minor's book release party at
| 1 | the Huntley Hotel in Santa Monica, Calif. puoT0:
ing, and Shane Bourbonnais has been elevated to president COURTESY OF ARNOLD TURNER/WIREIMAGE COM

of talent. Latham was president of U.K. operations, Bowdery
was executive VP of touring, and Bourbonnais was president
of Live Nation Canada.

AEG names Lee Zeidman senior VP/GM of downtown Los
Angeles’ $2.5 billion L.A. Live sports and entertainment proj-
ect. He will continue in his role as GM of Staples Center and
Nokia Theatre L.A. Live.

—Edited by Mitchell Peters

WORKS |§ |
S J " preecs?ée?\t David

- ( Massey, left, w th his
Hard Rock senior director of brand philanthropy Annie Balliro poses multi-Grammy-Award-
3 . . n
WHITFIELD IS THA’ HIP HOP DOC with Jon Bon Jovi Jan. 28 at the launch of Hard Rock's “Signature nominated artist Duffy in
When Rani Whitfield used to D) parties in high school and Series 26" program at the Hard Rock Cafe in New York. The program New York. She was
W . | . | B benefits Bon Jovi's Philadelphia Sou! Charitable Foundation, with pro- presented witl a plaque
college, he recalls “how effective music was in bringing peo- ceeds from the sale of the series’ T-shirt and pin assisting the founda- commemoratirg the U.S.

tion in its efforts to fight poverty and homelessness. PHOTO: COURTESY OF gold certification of her
HARD ROCK/DIANE BONDAREFF debut album, “Rockferry.

0

'l
)

RRLEARS
i ¢ .?“ W
l‘

ple together.”

Now as Tha’ Hip Hop Doc (aka H2D), the Baton Rouge, La.-
based physician is using spoken word/rap to educate youth
about health.

“I'd been wanting to do something like this for a while,”
the Meharry Medical College graduate says. “Too many young
people are dying of preventable and treatable illnesses like di-
abetes, HIV/AIDS and high blood pressure.”

By 2005, Whitfield had launched h2doc.com and the comic
book series “The Legion of Health,” starring a group of super-
human health advocates. But it was patient Lil Boosie who ul-
timately inspired Whitfield to add a CD to his hip-hop
culture-meets-health campaign. The Baton Rouge artist is a
Type 1 diabetic who must inject himself with insulin several
times per day.

Teaming with schoolteacher David Augustine (aka Dee 1),

"

Kings of Leon played to &

the bass-playing Whitfield wrote and recorded “Tha’ Hip Hop sold-out crowd Jan. 29 at Naw York’s
Doc Presents State of Emergency” ($10). Released in late 2008, . Madison Square Garden, where they received a plague
. a . gency A($ ) o [ commemorating their album “Only by the Night” selling more than 2

the CD examines health issues like high cholesterol (“Walk 4 ' miltion copies. The band's single “Sex on Fire” has been No. 1 on Billboard’s

” 8 « EAT . Modern Rock chart for eight weeks. From ieft: Vector Management’s Andy
Tha Walk ) ‘m'd ObeSIty ( Couch Potato )f . B Mendelsohn; RCA Music Group executive VP/GM Tom Corson; RCA Music Group

Whitfield will take his show on the road in April when heem- P executive VP of promotion Richard Palmese; band mambers Jared, Ma/;t/hew. Caleb and
. . g . . Nathan Foilowill; RCA Music Group VP of rock promoton Bilt Burrs; RCA/Jive Label Group

barks on a college tour in conjunction with the American Heart chairman/CEO Barry Welss; RCA Music Group senior director of rock promotion Jeff Gillis; Vector

Assn., for which he is an ambassador. Then he will tackle the Management president Ken Levitan; and RCA Music Group executive VP Ashley Newton.
PHOTO: COURTESY. ('F LARRY BUSACCA/WIREIMAGE.COM

issues of drinking and drugs on his next CD. —Gail Mitchell
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After recording a E
"Live From ScHo”
session for iTunes at the
SoHo Apple Store in New

From left: Jack
White, actress Zoe

Kra nd Chris :
Kan 2, owner of the

York, John Vesely—aka o (¥ , r
Secondhand Sergnade— ! j - * ‘again Don't make 'venue Downstairs, at the
celebrated the platinum status me change . my mind remiere after-party for

of “Fall for You."” From left: iTunes

ony Pictures Classics' rock

v | M n .
artist and label relations J Or Iwon't, Hlive to see doc g tti;ysdﬁd.algt‘e%?ﬁlq
representative Janet Rubin, Vesely, * another | 3avls ol ¢ PL C
Glassnote president Daniel Glass = » — ¥ | !ﬁst in Park City, Utah.
and ILG executive VP Stu Bergen. it's true Because u girl like you / PHOTO: COURTESY OF TERESA

: CO T is t E ENTERTAINMEN
O: COURTESY OF ALEX VITOULIS is impossible to find You're _‘DEVIIL.IVBST ERT) EmT .

F
RAPPIN’ WITH RODNEY

Country artist Rodney Atkins is eyeing a late May re-
lease for his next Curb album, “Simple Things.” It will
be the follow-up to his runaway 2006 hit, “If You’re
Going Through Hell,” which has sold more than 1.4
million copies in the United States, according to
Nielsen SoundScan

“l love the songs | grew up on, the Alabama ‘Dix
ieland Delight’ things that anybody who plays can pull
out a guitar, sit on the front porch and play along,
Atkins says. “It’s sort of that front-porch stomp kind
of music. You just tap your foot and play. ‘If You’re
Going Through Hell’ has a lot of that feel. It’s not com-
plicated and that’s what this [new] stuffis.”

New songs receiving stage time on Atkins’ current
tour include the upbeat title track, “Best Things” and
the current single “it’s America.” “Of course you’re al-
ways nervous when yourelease a single because there’s
no guarantee,” Atkins says. “Fortunately with ‘it’s Amer-
ica, it’s the fastest-rising song | ever had, and that’s a
pretty good sign

Atkins’ recent success has propelled him to Music
City stardom, and the soon-to-be 40-year-old artist
says the entire experience is still surreal. “Basically, ‘If
You’re Going Through Hell’ felt like a debut album, re-
ally,” Atkins says. “l kind of started at zero, and | had no
idea. ‘Hell’ was out for seven or eight months before it
went No. 1 for four weeks.”

ATKINS

Copyright 2009 by Nielsen Business Media, Inc. All rights reserved. No part of this publication may be reproduced, stored in any retrieva syst2m or transmitted, in any form or by any means, electronic, mechanical, photocopying, recording or otherwise, without the prior written permission o° the publisher. BILLBOARD MAGAZINE

A QYAMAHA

Alicia Keys
and Yamaha, the
world's largest musical
instrument manufacturer,
announced a new partner-
ship to distribute products at
the recent Winter NAMM trade
show in Anaheim, Calif. Keys
(center) is flanked by Yamaha
Corp. of Japan director Motoki
Takahashi, senior VP Tom Sumner,
president Mitsuru Umemura and
senior VP Rick Young (from left).

From left: Extreme Donovan (right)
Music co-CEO was named
Russell Emanuel, ’ Officier dans
Snoop Dogg and I'Ordre des Arts
Extreme Music co- . et des Lettres
CEO Dolph Taylor by the French
during a preview minister of cul-
listening session [ ! 3 i ture Christine
held at Hans \ \ a Albane as the
Zimmer's Remote singer prepares
Control Studios in - " for a three-year
Santa Monica, Calif. A T world tour and
|Ex':reme Music the release of a
launched its mutti- 4 DVD documen-
CD "G Series,” p-o- tary. One of the
' duced by Snoog, F first to congrat-
who played selez- i i 1 ulate him was
‘tions from the first > : peermusic

five albums set for — " chairman/CEO
release Feb. 9. Ralph Peer II.
PHOTO' COURTESY OF e PHOTO: COURTESY

| CRAIG BARRIT i : . OF PEERMUSIC

Miley Cyrus
stopped by Radio
Disney in Burbank,
Calif., Jan. 30 to give an
acoustic performance of
"7 Things.” “Four Walls” and
“The Climb.” From left: Radio
Disney VP of progra—ming Ray
De La Garza, Radio Disney senior
VP/GM Michael Riley, Disney
Channel Worldwide oresident Rich
Ross, Cyrus, Rad o Cisney VP of
marketing Phil Guerini and Radio
Disney director of music Kelty
Edwards. PHOTO: COURTESY OF DISNEY/ABC
TELEVISION GROUP
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@ @ @ © © » St. Regis, New York City

CONNECT WITH THE DEALMAKERS
DRIVING THE MUSIC BUSINESS

KEYNOTE/Q&A
featuring

DANIEL SCHEINMAN
SVP & General Manager
Cisco Media Solutions Group

with

>

ow in its 8th year, this one-day event brings
N together the best minds from the music,
legal, financial and Wall Street communities
for an in-depth examination of the emerging

investment trends and financial

Il

.

opportunities,

MICHAEL NASH

EVP, Digital Strategy & Business Development
Warner Music Group

challenges shaping the music industry.
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entertainment executives for informative panel SPEAKERS INCLUDE:

b : ; : . 7
sessions, keynote interviews, networking
receptions and more. '
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Mobile Music Applications
Music Publishing M&A
Behind the Scenes: Case Studies
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LUCY MCQUILKEN

JOHN KIRKPATRICK DAN KRUCHKOW

Senior VP/Chiel Head of Digitat Strategic lnvestment
Music Officer Crush Management Manager
Hot Topic Intel Capital
PLus:

TONY BIFANO, Managing Partner, ETF Venture Funds
FRANK COOPER, VP of Portfolio Brands, PepsiCo

DAVE GOLDBERG, Entrepreneur in Residence, Benchmark Capital
JEFF MCDOWELL, VP, Global Alliances, Research In Motion Limited

DENNIS MILLER, General Partner, Spark Capital
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ROBERTY OTT PETER PRIMONT RALPH SIMON
Chairman/CEO CEO Americas Chalrman
Ole Cherry Lane Music Emeritus &

Publishing Founding Chair,
MEF
BILL NGUYEN, Co-Founder, Lala.com
DAVID PAKMAN, Partner, Venrock
DAVID PORTER, Founder & CEQ, 8tracks
SCOTT M. SPERLING, Co-President, Thomas H. Lee Partners
JEFF STRAUGHN, SVP Strategic Marketing, Island Def Jam
MARK WASSERBERGER, Managing Director, Montgomery & Co.
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A GREAT WEIGHT LIFTED

Living with credit card, department store and other high interest bills2 The Breathe
Easy Consolidation Loan can help get them off your back with ease. Often, it can
cut the interest rate you're paying in half, saving you tons in finance charges
month after month.

It’s easy. First Entertainment Credit Union members can apply in just minutes at
www.firstent.org/breatheeasy. Not a member? It's easy (and quite rewarding)
to join. Visit firstent.org now or just give us a call, 888-800-3328.

Apply online at:
www.firstent.org/breatheeasy

namounts of 5 9.90% APRis the p nts of $500 10 $4,99
1 d
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BREATHE

EASY

CONSOLIDATION

LOAN

FIXED RATES AS LOW AS

O
/.97
- APR
UP TO $20,000

FIRST ENTERTAINMENT
=mmm CREDIT UNION

An Alternative Way to Bank),
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