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Where Are The Artists’ Voices?

Our Industry Is In Jeopardy—And Only Performers Can Save The Music

BY ARTHUR SPIVAK

The music industry is disappearing. But
where are the voices of the artists?

Our business is in deep trouble.
Generation Y is more than 60% bigger
than Generation X, and its members
want to consume more music. But 95%
of all songs downloaded are copied il-
legally, according to the IFPI. In the
past decade, that has cost us $10 bil-
lion in revenue.

But record labels and music execu-
tives—who are supposed to be experts
in marketing culture—cannot seem to
sell to consumers and to the govern-
ment the idea that stealing intellectual
property is wrong.

Some executives argue we should
simply accept that the business model
of selling recorded music is dead, and
that artists can make a living by tour-
ing and selling merchandise. That’s
just not true. | work with a band that
performed 300 shows during the course
of two years to support its last album.
The members went around the world
three times but only sold around
400,000 copies. They made about
$30,000 each on everything before
taxes. They could have made almost as
much on welfare.

And what about the artists who can’t
get marketed properly—or at all-—be-
cause the record labels have cut back so
much that they can’t market that next
generation of talent?

The truth is that there are no longer
enough dollars or manpower to nurture
the voices of the future. Where will the
next great globe-spanning acts come
from? The next Bob Dylan might not
even make it out of his home market in
a way that fans in search of inspiration
will be able to find him. Imagine a world
without the Beatles, the Rolling Stones,
the Who or the Sex Pistols. That’s what
we're facing if the trend toward “free

FOR THE RECORD

In the story “Hamilton’s Heights”
that ran in the Dec. 13 issue, the An-
thony Hamilton songs mentioned
should have been titled “Cool,”
“Fallin’in Love” and “Please Stay.”
Also, producers Raphael Saadiq,
Cee Lo and Jimmy Jam & Terry
Lewis do not appear on the album,
and Hamilton's last show on Dec. 14
was in Atlanta.
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‘Imagine a world
without the
Beatles, the

Rolling Stones
the Who or the
Sex Pistols.
That’s what
we're facing if
the trend
toward “free
music”
continues:
slow death.

music” continues: slow death.

“What can we do?” everyone cries.
“We’ve lost a generation of consumers,”
everyone moans.

We can start by coming together as
an indusiry for our common good. If
the industry does well, we'll do well.

In the meantime, there’s a mystery
to solve: Where have the artists been?
Why have they remained silent? It’s
they who will not have an inheritance
to leave for their children. I find it
amazing that artists like Bruce Spring-
steen, Billy Joel, Gwen Stefani and
Chris Martin—artists who have chil-
dren—appear unconcerned that they
will not be able to pass on an inheri-
tance to their offspring.

Plenty of pop music acts perform con-

certs for good causes, from saving spot-
ted owls to preventing climate change.
Yet they have stayed silent about the
theft of their own intellectual property.
If you went to these artists and took
thousands of tickets from them, imag-
ine what their response would be.

Silence? I doubt it.

Artists need to speak out together.
They should boycott the Grammy
Awards, the BRIT Awards, the Ameri-
can Music Awards and every other show
that benefits from their songs. Every
other creative group has a lobby except
for musicians. Imagine the media at-
tention that top artists could generate
by making a strong public statement.

1f the executives who are running
record companies cannot or will not do
anything drastic, then the artists should.
We need a dramatic statement to show
the world that our business is dying.
Then we need legislation.

Artists and labels need to work to-
gether to protect their intellectual prop-
erty. They need to speak out and lobby
governments to force Internet service
providers to take a role in fighting on-
line music piracy.

Governments in countries like France
and the United Kingdom have already
taken action to require ISPs to cooper-
ate with copyright holders. They're traf-
ficking in stolen property and we need
to make sure they stop. We need to ed-
ucate, then legislate.

We're facing a grave crisis. If we do
not speak up and fight back, the music
business will be the next vaudeville—a
thriving business and culture that dis-
appeared within the space of a few short
years. 1f we want to preserve popular
culture and ensure that the next gener-
ation of artists has a chance to make ca-
reers in music, we have to play our part
in speaking out about the theft of the
music we love. vee

Arthur Spivak is a longtime entertainment
manager who has worked with Tori Amos,
Paul Reiser, A Perfect Circle, We Are
Scientists and Saosin, among others. He
co-founded the Rape, Abuse and Incest
National Network.
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>>>LIVE
NATION
LAUNCHES
TICKETING
COMPANY

Live Nation Ticketing
is live. The bulk of the
world’s largest
promoter’s 10-year
contract with
Ticketmaster has
expired and the
company has now
launched its in-house
ticketing company.
The majority of the
events transferred
from Ticketmaster to
Livenation.com so far
are club shows, as
existing ticketing
contracts remain in
effect for most larger
indoor venues. One
perk for fans: the
ability to choose and
view their seat
locations at
Livenation.com.

>>>ZAVVI
STORES TO
CLOSE

The joint
administrators of the
U.K. entertainment
retail chain Zavvi
have announced the
immediate closure of
22 stores. The
closures will result in
the redundancy of
178 employees. The
retailer’s other 92
U.K. stores will
remain open and
offer discounts of
20%-50% off all
products. Zavvi went
into administration
Dec. 24, which is
roughly equivalent to
Chapter 11
bankruptcy
protectioninthe
United States.

>>>UNDER-
wOOD
SCORES AT
PEOPLE’S
CHOICE

Carrie Underwood
was a big winner at
the People’s Choice
Awards, picking up
favorite female
singer, country song
for “LLast Name” and
star under 35 years
old. Other winners
included Kid Rock for
favorite rock song for
“All Summer Long.”
Rascal Flatts won for
favorite group, Chris
Brown got best male
singer, and Katy Perry
won best pop tune for
“l Kissed a Girl.”

‘VICE’ PAYS

TOURING

BY ANN DONAHUE

X

AMICUS RIAA

SILVER ANNIVERSARY

B

SIXX SIGMA

Happy New Year:
KATY PERRY

PARTIES FAVOR

New Year’s Eve Bashes Weather The Tough Economy

There was a point this fall when
Brett Hyman thought he was
totally screwed.

Hyman, the president of
event promoter Night Vision
Entertainment, was one of the
driving forces behind Gridlock
L.A_ anannual New Year’s Eve
bash held on the Paramount
studio lot in Hollywood. This
year’s lineup featured Katy
Perry and an assortment of DJs,
including Audiomoe and Guns
N Bombs, scattered around the
lot’s New York set.

“The economy was going to
be a gray area, all over the
board,” Hyman says. That was
a big concern because an actcan
receive upwards of $100,000 to
perform on New Year’s Eve.

While sponsors were quick
to offer in-kind goods for pro-
motional consideration, “you

can’t pay Katy Perry in vodkaand
energy drinks,” Hyman says.

What he needed was people
to attend—and he hoped that
ticket prices starting at $100
were low enough to get folks
through the gates.

Turns out they were. Between
4,800 and 4,900 people attended
the event, which originally pre-
dicted a turnout of 5,000. Of
those, 55% chose the general ad-
mission ticket—the one with a
$100 price tag—and 45% opted
for the $200-$10,000 VIP pack-
age, which, depending on the
price point, included an open
bar, reserved tables and even pri-
vate lounges and cabanas.

Of particular note to Hyman,
however, was the number of
people who bought tickets on
the last day. “We had 800
walkups,” he says, which he be-

lieves came as aresultofa day-
time radio blast on New Year’s
Eve that informed listeners that
tickets were still available.
It'satrend that was repeated
around the country, according
to Alex Frias, managing direc-
tor of Track Entertainment,
which runs event ticket broker
NewYears.com. “On our end,
two years ago we had sold out
of a lot of the major events by
Christmas,” Frias says, noting
that early numbers indicate
ticket sales for New Year’s Eve
2009 will be greater than they
were in the previous year.
“What we've figured out from
our recap of the season was that
people stayed local, but they still
wanted to go out.” he says.
Events that did well, Frias
says, included the Fontainebleau
in Miami Beach, where Maroon
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5 performed and Sean “Diddy”
Combs’ party at the LIV night-
club, with tickets starting at
$400; the Gansevoort South
Hotel in South Beach, where T.1.
played, with admission starting
at $225; the Mansion nightclub
in Miami, where Samantha Ron-
son DJ’d and tickets started at
$200; and Pier Shops at Caesars
in Atlantic City, N.J., where Q-
Tip hosted and DJ’d and which
had a general admission price
the day of the event of $129.
While Billboard Boxscore
doesn’t track ticket sales for
events that are considered pri-
vate parties, even standard per-
formances did well on Dec. 31.
Mv Morning Jacket’s concert at
New York’s Madison Square Gar-

den sold out its 11,206 capacity
at $49.50 per ticket, resulting in
a $554,697 box-office gross.

Frias credits savvy promo-
tional strategies for selling tick-
ets. Some started marketing
just after Thanksgiving, while
others offered deals where a
purchased ticket to a New Year's
Eve countdown event included
admission to an afterparty. Still
others offered a discount for
those who were interested in
hitting the scene after the ball
had already dropped.

Last-minute ticket buying was
impossible to predict. On Dec.
10, MEG/AEG Live canceled a
New Year’s Eve concert featur-
ing Lynyrd Skynyrd and Trace
Adkins at the Sommet Center in
Nashville, citing the “hard real-
ities of a flattened economy.

“I think because of the econ-
omy people haven’t been going
out as much,” Frias says. “But
they did for New Year’s because
they thought, ‘I haven’t gone
out at all in December.

Appearances on traditional
New Year’s Eve TV shows also
translated into album sales for
those who landed a spot on
ABC’s “Dick Clark’s New Year’s
Rockin’ Eve With Ryan Sea-
crest” or NBC’s “New Year’s Eve
With Carson Daly.” The prelim-
inary ratings for “Dick Clark”
were 8 million viewers watch-
ing from 10p.m. t0 10:30 p.m.,
growing to 9 millionby 11 p.m,,
and 3.6 million watching “Car-
son Daly” from 10 p.m. to 10:30
p.m., growing to 4.1 million by
11 p.m., according to Nielsen
Media Research, on par with rat-
ings for previous years.

After appearing on “Dick
Clark,” the Pussycat Dolls’
“Doll Domination” moved 100-
62 on the Billboard 200, while
“Carson Daly” performer Lu-
dacris’ “Theater of the Mind”
jumped 31-14.

b- MOBILE: For 24/7 news and analysis on your cell phone
PIZ o1 mobile device, go to: mobile.billboard.biz.
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>>>BEST BUY
OFFERS USED
IPHONES

Retailer Best Buy,
seeking new ways to
appeal to cost-conscious
shoppers, says it is
selling refurbished
versions of Apple’s
iPhone 3G at its stores
that are priced about
$50 less than new
iPhones. The electronics
chain says the used
devices, which were
returned within 30 days
of purchase, are priced at
$149 for the 8 GB model
and $249 for the 16 GB
version. A two-year
service contract with
AT&T i1s required. New
iPhone 3Gs currently sell
for $199 and $299 at Best
Buy Mobile stores.

>>>WARNER TO
GO DRM-FREE IN
FRANCE

Warner Music France
will make its catalog
available digital rights
management-free to
download stores Fnac-
Music and VirginMega.
The move is described
as an “experimentation”
until the end of 2009
and covers the major’s
local and international
catalog in its entirety. In
a press release, Fnac
welcomed Warner’s
decision and announced
that it was expecting
similar moves from Sony
Music Entertainment
and Universal by the end
of the first quarter.

>>>BEATLES
MUSIC PODCAST
PULLED

The Norwegian national
broadcaster NRK has
pulled a series of 212
podcasts each featuring
a different song by the
Beatles, citing a breach
of its rights agreement.
It would have meant that
the entire Beatles back
catalog was available
for free online. The
broadcaster planned to
make all 212 episodes
available by the end of
the month, but the idea
was dropped after it
emerged that NRK’s
rights agreement with
the IFPl only allows
podcasts from shows
broadcast in the
previous four weeks.
“Qur Daily Beatles”
aired in 2007. NRK is
negotiating with the
IFPI on a new rights
agreement.

ice Records will use the Or-

chard for physical and digital

distribution, Billboard has

learned. According to Michael

Bull, GM of TVT Distribution,

the Orchard’s physical distribution arm,

Vice will be the fourth third-party label

to use the Orchard for both distribution

platforms and the largest active label
brand to do so.

“What the Orchard is doing is very
exciting to us, especially given the cur-
rent climate,” Vice Records GM Jamie
Farkas says. “We were attracted to the
fact that they are a digital company that
has recognized the importance of phys-
ical product.”

Vice co-founder Suroosh Alvi
adds that the Orchard offers more
in-house services, cutting down on
the label’s need to hire independ-
ent promoters. (Vice Records’
physical product was previously dis-
tributed through the Alternative
Distribution Alliance.)

Beingout in front is nothing new for
Vice Records, the label arm of the Vice
brand. Farkas says acts on the label,
which includes the Raveonettes,
Chromeo, King Khan & the Shrines
and Atlanta punk band Black Lips—
whose new record “200 Million Thou-
sand” will be released in February—all
benefit from their multiple platforms
for exposure.

Known primarily for its edgy maga-
zine, the Vice organization also includes
the video site VBS.tv and the in-house
branding and marketing agency Virtue,
along with the record label. Touring
schedules are tightly correlated with Vice
events, Farkas says.

“We have offices in 17 countries,
and we try to route tours so bands on
the label can not only play shows at
local clubs but also play Vice events,
which often have a built-in audience,”
she says. “When we launched Vice
Mexico last year, the Black Lips went

>>>0OBAMA NAMES PERRELLI

ASSOCIATE ATTORNEY GENERAL
Despite president-elect Barack Obama’s support for
Net Neutrality laws that could hamper the ability of
Internet service providers to block peer-to-
peer networks, his choice of Sen. Joe Biden,

D-Del., as his vice presidential running

BY CORTNEY HARDING

‘VICE’CITY

Black Lips In Line To Benefit As Indie Label
Teams With The Orchard For Distribution

down and played the party. When the
Vice brand has exhibits and events at
trade shows, Vice Records bands are
also booked to play. A band on the label
having the opportunity to play at a
trade event like Magic opens them up
to a whole new audience.”

Black Lips will also be exposed to new
audiences via VBS.tv. Farkas says the
site gets 2.5 million hits per month, and
users spend an average of 12.5 minutes
on the site. VBS content has been shown
on MTV2, and Farkas says there are
plans to work with the channel again.
In the case of Black Lips, their music
has been used in several shows, and

TONROUNDL!

Industry advocates will be more visible in the U.S. capital thanks to
the appointment of an RIAA ally to the Department of Justice and the
Recording Academy’s new alliance with the Recording Artists’ Coalition.

sociate attorney general, the No. 3 post at the De-
partment of Justice. As a managing partner at the
Washington, D.C., law firm of Jenner & Block, Perrelli
has represented the RIAA inlawsuits against individ-
ual file sharers and in the industry’s bid to force
telecom companies to reveal the identities
of file sharers. He has also represented

members of the band have filmed a doc-
umentary about making moonshine and
have hosted travel videos about Israel
and Mexico.

“The band is going to India in a few
months, and we’ll be sending a camera
crew with them,” Farkas says. “We make
ita priority to develop bands as person-
alities. As we sign more bands, one of
the things we’re going to look at is how
outgoing the members are and how they
handle being part of interactive mar-
keting efforts.”

Finally, the label utilizes the resources
and connections of Virtue, whose clients
include MTV and the Alliance of Action

Sports. “Virtue and MTV are develop-
ing Noisy, which is a music vertical and
virtual world,” Farkas says. “The Black
Lips will be included in the launch of
that. And while nothing is definite re-
garding plans for how music will be in-
corporated with the Action Sports
programming, we could do something
like use the Black Lips’ music in the
background or have the band appear in
a broadcast.”

Farkas adds that the access Virtue
provides to athletes and other figures
could lead to the development of am-
bassadors for the band. “We’d love to
see one of the athletes on the tour come
out and talk about being a fan of the
Black Lips,” she says. “The fact that we
have all these methods to promote our
bands opens up so many new worlds
for them.” aee

torney general, playing a key role in the DOJ’s suc-
cessful defense of the 1998 Sonny Bono Copyright
Term Extension Act, which extended U.S. copyright
terms by 20 years.

—Cortney Harding

>>>ARTISTS GROUPS UNITE

the recording industry before the Copy-
right Royalty Board.

Perrelli will report to incoming

Deputy Attorney General David Ogden,

a partner at WilmerHale in Washington.

Ogden previously served as an assistant at-

mate raised hopes that an Obama White
House would be friendly to the record-
ing industry’s anti-piracy initiatives (Bill-
board, Nov. 1, 2008).

Obama appeared to fulfill those hopes
with his appointment of Tom Perrelli as as-
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The Recording Artists’ Coalition, a frequent critic
of the RIAA, has formed an alliance with the Record-
ing Academy to pool their lobbying efforts on Capi-
tol Hill, The coalition, which will cease operating as
an independent entity, said in a statement that it
will work with the academy “to educate new and
returning policy makers about the critical issues fac-
ing music creators and the need to ensure fair com-
pensation for all music creators on all platforms.”
Don Henley and Sheryl Crow founded the RAC in
2000 to address issues that affect recording artists,
such as compensation, contract reform and media
consolidation.

—CH

BLACK LIPS: ZACH WOLFE
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on her Golden Globe nomination
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>>>VIECELLI,
KADVAN OPEN
NEW MGM’T FIRM
The Billions Corp.
president David Viecelli
and Kadvan
Entertainment owner
Alex Kadvan have
announced the formation
of Lever and Beam, a new
artist management firm
based in New York.
Viecelli and Kadvan will
serve as senior partners
at Lever and Beam, which
manages Sharon Jones &
the Dap-Kings, St.
Vincent, Southern
Culture on the Skids,
Antibalas, Budos Band
and Naomi Shelton & the
Gospel Queens.

>>>SONY, UMG
SIGN UP WITH
NEW STREAMING
SERVICE

The music-based social
network MOG has
developed a new version
of the service that
includes a free, full-song
streaming feature that
has won the support of
two major labels. The
company has struck
licensing deals with Sony
Music Entertainment and
Universal Music Group
that allows members to
stream an unlimited
number of songs in full
for free. MOG pays for the
rights through a revenue-
sharing deal.

>>>BACARDI
CONFIRMS
GROOVE
ARMADA
RELEASE

Rum brand Bacardi has
confirmed that it will
release a four-track set
from the U.K. dance act
Groove Armada. Bacardi
and the group agreed to
a partnership in April
2008 that encompasses
touring, recording and
producing the global
events marketing
program Bacardi B-Live
and B-Live radio shows.
The upcoming release is
set to be issued on
Bacardi B-Live Records.
A date has yet to be
confirmed.

Compjled by Chris M.
Walsh. Reporting by
Antony Bruno, Andre
Paine, Aymeric Pichevin,
Mitchell Peters, Reuters,
Ken Tucker and Ray
Waddell.

For 24/7 news and
b- analysis on your
.01z mobile device, go to:
mobile.billboard.biz.

W' BY LEILA COBO

FONOVISA
TURNS 25

Label Will Celebrate Anniversary
With Yearlong Artist Promotion Campaign

It was 15 years ago when Adolfo and
Gustavo Angel—the sibling duo
known as Los Temerarios—signed to
indie label Fonovisa.

There were other options for the
group, which sold well on its own label,
but Los Temerarios—who sing roman-
tic grupero fare—went with Fonovisa,
the maverick label that at the time be-
longed to Televisa. “It’s a company that
has a profound knowledge of the mar-
ket where we were born and where we
grew,” Adolfo Angel says. “If we look at
its history, it has housed the most suc-
cessful regional Mexican acts. And after
so many years, they're still the most im-
portant in the genre.”

This year, Fonovisa turns 25 and will
celebrate its quarter-century anniver-
sary with an ambitious, yearlong sched-
ule of releases commemorating the
company’s history as a bastion of Latin
music. 1t's banking on rereleases of clas-
sic albums, branding, pricing and TV
and digital campaigns to provoke robust
reaction at retail. (Despite the depressed
market, most Latin music sales in gen-
eral, and regional Mexican in particu-
lar, continue to be physical product.)

With the slogan “Fonovisa 25th
Aniversario: La Historia de Los Exitos,”
Fonovisa plans to reintroduce into the
marketplace entire catalogs; in addi-
tion, the label will dedicate each month
of the year, beginning in February, to a
single act, starting with lL.os Temerar-
ios, and will push rereleases from those

acts through a series of media and re-
tail promotions.

It will also release a series of multi-
artist compilations throughout the
year; first up is “La Historia de los Ex-
itos,” featuring one hit for each of
Fonovisa's 25 years. The album drops
Jan. 20 and will be followed by other
concept releases, including “Las 25
Mis Romanticas Con Los Supergru-
pos,” slated for Feb. 10, and “La His-
toria de Los Exitos-Banda” on March
24. A yet-to-be-named Mother’s Day
compilation is in the works.

“We want to lalk about Fonovisa as
the single most influential independ-
ent record companyin the U.S. that grew
and developed stars,” Fonovisa/Disa
president Gustavo Lopez says. “We're
going to mine its 25 years.”

Fonovisa’s storied roster includes the
leading names in regional Mexican
music, among them Marco Antonio
Solis, Los Tigres del Norte, Banda El Re-
codo and Huracanes del Norte. Now part
of Universal Music Latin Entertainment,
Fonovisa’s share of the Latin market-
place in 2008 was 16.3%, second only to

o

Sony BMG. Since its acquisition by Uni-
versal, Fonovisa’s roster is exclusively
regional Mexican, but historically, it’s
also been home to leading pop artists
like Enrique Iglesias (who was intro-
duced by Fonovisa in Spanish), Christ-
ian Castro and Thalia.

Its 25th-anniversary releases will re-
flect that diversity, Lopez says, and the
acts featured during its anniversary cel-
ebration were chosen for their depth of
catalog. The label is counting on the ex-
citement generated by the rerelease of

—ADOLFC ANGEL, LOS TEMERARIOS

original titles to generate sales. In a de-
pressed market, Lopez says, “what will
drive the sales is the pricing of the cat-
alog. And the presentation of the prod-
uct will be critical. It is moving away
from doing 10 compilations [by the same
act] and driving people to buy those orig-
inal, classic albums.” Rereleases will in-
clude the first albuins that certain acts
recorded for the company. These will be
emblazoned with “My First Album”
stickers, while liner notes will provide
information on the recording.

All of Fonovisa’s '09 releases will
feature the 25th-anniversary logo, and
the TV campaigns will plug the cele-
bration before mentioning the fea-
tured release.

“I perceive them to be strong and ag-
gressive,” Angel says of hislabel. “They
wanttodo things duringa difficult time
for the industry.” .o

BY CORTNEY HARDING

Little Bang For The Buck

Charity Watchdog Cites T.J. Martell For Fund-Raising inefficiencies

which reported rev-
enue of $502 million in
fiscal 2005, spent 16
cents for every dollar
raised. UJA-Federation
of New York reported

its annual gala dinner and other
events are worthwhile.

“Of course we could cut the
amount of money we spend on
events,” Quinn says. “But that
would mean we would bring

The T.J. Martell Foundation
has made a name for itself by
doing good.

But could it be doing better?

The nonprofit charity raises
money for cancer and AIDS re-
search through such events as
its annual awards gala, which
is a staple of the music and en-
tertainment industry’s social
calendar. But in its Holiday
Giving Guide in December,
nonprofit evaluator Charity
Navigator gave the Martell
Foundation a zero-star rating
for alleged inefficiencies inits
fund raising and cited it as the
“lowest-rated” medical re-
search nonprofit.

8 BILLBOARD

Charity Navigator, which de-
clined to comment for this
story, hasn’t accused the foun-
dation of doing anything ille-
gal. Instead, the watchdog
group’s ratings are aimed at
highlighting those nonprofits
that generate the most—or
least—charitable contributions
per dollar of money raised.

For the year 2006, the most
recent year that Charity Navi-
gator examined the founda-
tion, Martell generated rev-
enue of $6.8 million, which was
offset by event costs of $2.5
million and fund-raising costs
of $1.2 million. Event costs are
defined as the “hard costs” as-
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sociated with staging an event,
including room rental and
catering. Fund-raising costs
refer to such “soft costs” as
promotion and marketing.
According to Charity Navi-
gator, the Martell Foundation
spent 36 cents for every dollar
it raised in 2006. That was more
than twice as much as some
other charities with links to the
music industry. City of Hope,

Helping the cause:

(]
BOYZ Il MEN

revenue of $334 million in fis-
cal 2006 and spent 15 cents for
each dollar, while MusiCares,
with reported revenue of $7.1
million in fiscal 2007, spent 13
cents for every doliar.

Martell. Foundation CEO
Peter Quinn says it's difficult to
make an apples-to-apples
comparison between one char-
ity and another. But he adds
that Martell’s expenditures for

in less money. The way we look
atit, ifit costs 50 cents to raise
adollar, that’s still money we’re
raising for a.good cause.”
Quinn says that Martell’s
events also have an educa-
tional dimension. “If we raise
some money and also en-
courage people to get tested
early for cancer and perhaps
save a life, that’s worth it.”
According to its 2006 an-
nual report, the Martell Foun-
dation donated $3.5 miilionto
research hospitals. Billboard
has a barter agreement with
the Martell Foundation, ex-
changing advertising pages
for access to events. .

MARTELL: JOE KOHEN/WIREIMAGE.COM
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Social Activism

Cisco Debuts Community
Tools For Web Sites

After years of watching music fans flood so-
cial networks to interact with their favorite
artists, the music industry is starting to get se-
rious about adding community features to its
own sites.

Hoping to become a big player in that effort
is networking giant Cisco, which during the
Consumer Electronics Show Jan. 8-11 in Las
Vegas introduced its Eos platform—a set of
hosted online tools designed to allow media
and entertainment companies to build social
networking functions into Web sites.

For record labels, that means adding fan com-
munity services to artist sites. Warner Music
Group is the first label partner signed on to use
the Eos platform and it already plans to add
such functionality to the sites for Atlantic artists
Laura [zibor and Sean Paul. Other artist sites
will migrate to the platform during the course
of the year, primarily timed
around new releases

“As the Web shifts from
the enterprise to the con
sumer in terms of where the
traffic is coming from, the
social media revolution—
which is all about fans in-
teracting with artists—is
going to provide an enor
mous opportunity,” says
WMG executive VP of dig-
ital strategy and business
development Michael Nash
“This is a recognition that
having a social media strat-
egy is not just about part-
nering with social networks,
but it’s also about what
we do with our direct-to
consumer efforts.”

Additional Eos features
include data analytics, con-
tent management and site
administration capabilities,
but it is the so-
cial networking
that gets Cisco’s
footin the door.
Thata company
the size of Cisco
is dedicating an
entire division
of resources to
the effort speaks volumes to how much of an
opportunity it thinks this space will be in the
years ahead.

According to the company’s internal market
research, 36% of fans seek entertainment con-
tent directly from the branded site of the
provider—Dbe it a music artist or a TV show or
otherwise. Today, that traffic is largely promo-
tional, with few opportunities for fans to inter-
act the way they do on MySpace or Facebook.

Several site development tools with a social
networking focus have been around for years,
particularly one called Ning, which powers sev-
eral existing artist-focused social networks. But
outside of a few pioneering artists like 50 Cent
and Kylie Minogue, few labels or artists have
made much of an effort to turn it into a stan-
dard practice.

“Alot of the interaction around artists occurs
on MySpace or Facebook, where neither the
label or the artist particularly monetizes those
types of things,” says Dan Scheinman, senior
VP/GM of Cisco’s Media Solutions Group. Ex-
actly how WMG or other labels plan to mone-
tize their artists’ sites using the platform
remains to be seen, but Scheinman says it will
build the system with online advertising and
sponsorship models in mind. “This is really
about managing these Web sites as businesses,”
Nash says.

WMG’s decision to go with the Cisco platform
was an easy one. The label worked with Ciscoon

Captain Eos:
LAURA IZIBOR

its development
for more than a
year and had
tremendous in-
fluence over the
evolution of the
final product. There isn’t any word yet on whether
other labels will adopt the technology.

In addition to licensing the technology, Cisco
will provide assistance in building sites using
the platform, provide ongoing technical sup-
port and assist with site operations going for-
ward. Also, Cisco is developing partnerships
with other companies that have expertise in
message board moderating, site design and
other functions.

“This is rcally about managing these
Web sites as businesses.” ! \
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Further On UpThe Road

Four 08 Tours Are Among The Top 10 Highest Grossers Ever

Amid the economic turmoil of the past
year, the concert business rewrote the
record books as four tours took their
places among the top 10 highest-gross-
ing tours of all time.

Of course, that says as much about
ticket prices as it does about the popu-
larity of the acts. Still, this is the first
time in my memory that four tours
from the same year have cracked the
all-time top 10.

As it stands now, the top 10 runs
are the Rolling Stones’ 2005-07 A
Bigger Bang tour ($558 million), U2’s
2005-07 Vertigo tour ($389 million),
the Police’s 2007-08 reunion tour
($362 million), the Stones’ 1994-95
Voodoo Lounge tour ($320 million)
and their 2002-03 Licks tour ($311
million), Madonna’s 2008 Sticky &
Sweet tour ($282 million, pending
final numbers), the Stones’ 1997-98
Bridges to Babylon tour ($274 mil-
lion), Bruce Springsteen & the E
Street Band’s 2007-08 Magic tour
($232 million), Bon Jovi’s 2007-08
Lost Highway tour ($210.6 million)
and Springsteen and company’s
2002-03 Rising tour ($207 million).

Some pretty historic milestone
tours were knocked out of the all-
time top 10 in 2008: the Eagles’
1994 Hell Freezes Over tour ($197

million), Madonna’s 2006 Confes-
sions tour ($194 million), Cher’s
2002-05 Farewell tour ($192.5 mil-
lion) and U2’s 1998 PopMart tour
($174 million).

The rapid escalation
in ticket prices did not
really begin until the
mid-"90s and continued
well into this millen-
nium. The Eagles
caused a bit of a stir in
'94 when they reunited
for the first time in 16
years with a $100 ticket
price, though Barbra
Streisand had already shattered that
ceiling the previous year. While new
entries Bon Joviand Springsteen are
known for more conservative ticket
pricing, the other two new entries—
the Police and Madonna—carried
hefty price tags.

Some would argue that attendance
may be a better gauge for the top tours
of all time. For the sake of giving Bill-
board Boxscore manager Bob Allen
something more to do, we decided to
compile an unofficial list of the top 10
best-atlended tours of all time and see
how it compares with the top 10
grosses list.

As I suspected, the Stones’ Voodoo

Lounge tour reigns supreme with a
staggering 6.4 million tickets sold.
Next is Garth Brooks’ 1996-98 tour,
which attracted nearly 5.5 million
fans with $20 tickets. The rest of the
top 10 in terms of at-
tendance are Bridges
to Babylon (5 million),
A Bigger Bang (4.7
million, according to
tour producer Michael
Cohl), Vertigo (4.6 mil-
lion), PopMart (4 mil-
lion), Licks (3.5
million), Hell Freezes
Over (3.4 million), the
Police (3.3 million) and the Stones’
1989 Steel Wheels tour (3.26 million).

The inclusion of the Steel Wheels
tour on this list is worth noting be-
cause in many ways it foreshadowed
the business as we know it today. This
was the tour when Cohl wrestled the
Stones from the steely grip of pro-
moter Bill Graham, bringing them
more money {though tickets still
topped out at about $30) and imple-
menting the one-promoter model that
is so prevalent today. In fact, eight of
the current top 10 grossing tours used
the one-promoter model, the only ex-
ceptions being the two Springsteen
tours. (On those tours, Springsteen

o »
Steel dealsiTHE ROLLING STON

parinered with most of the promoters
he has worked with throughout his ca-
reer. Many, if not most, of these hap-
pen to be Live Nation promoters, but
Springsteen’s ties to them aren’t part
of an overall tour deal.)

So what does the all-time best-atten-
dance list tell us? Not much that we did-
n’t already know: The Rolling Stones
are the biggest band in the world. U2
is the second-biggest band in the world.
Ticket prices are higher now than they
were 15 years ago. Prices clearly have
alotto do with the top 10 grosses rank-
ings, as only one of this year’s new en-
trants—the Police-—cracks the top 10
in terms of attendance.

What else? Manager Irving Azoff
reallydidn’t push Eagles ticket prices

as hard as he could have in 1994. Also
Live Nation’s Cohl and global music
chairman Arthur Fogel seem to have
this mega-tour thing down, given that
they, together or separately, produced
seven of the top 10 tours in terms of
gross or attendance. And finally, that
Brooks fella sure was a big deal.

If U2 tours next year as expected,
we’ll most likely have a new mem-
ber of the top 10 grosses club. And
if Led Zeppelin or Pink Floyd ever
opt to tour again—and likewise
Brooks if he charges market value—
they have top 10 spots waiting for
them as well. “oe

biz

For 24/7 touring news
and analysis, see
billboard.biz/touring.

Living legends: From left, DAVID ‘HONEYBOY’ EDWARDS, PINETOP PERKINS, ROBERT

LOCKWOOD JR., HENRY JAMES TOWNSEND and Blue Shoe Project founders MICHAEL

DYSON and JEFF DYSON

Come On In
My Classroom

A Dallas Nonprofit Educates Kids About The Blues

A nonprofit record label? Sounds like the
punchline to ajoke.

But the Blue Shoe Project, a Dallas-based
nonprofit aimed at educating school kids
about the blues, isn’t kidding around.

Co-founder Jeff Dyson describes himseif
as “not really a musician or a music business
person, but just a huge fan of the blues.” The
telecom executive says he started the Biue
Shoe Project with his son Michael when he
realized that blues legends were dying off,

10 BILLBOARD JANUARY 17, 2009

taking with them stories that would be lost if
young people didn’t iearn about them.

In 2004, the Dysons produced a concert in
Dallas featuring acclaimed Mississippi Delta
bluesmen Pinetop Perkins, Henry James
Townsend, David “Honeyboy” Edwards and
Robert Lockwood Jr.

The event, the first that father and son had
ever produced, came with a catch: The audi-
ence was limited to local college students,
who were required to write an essay on the

history of the blues in order to gain admission.
In addition to performing their songs, the mu-
sicians also took questions from the audience
and told the stories behind their songs.

The Dysons arranged for the concert to be
filmed and recorded, thinking it would make a
valuable historical document.
After incorporating the Blue The
Shoe Project as a 501(c)3 non-
profit, the Dysons made CDs of

Indies

started two educational programs that travel
around schools in Texas, aiming to teach kids
about the history and relevance of the blues.
“We goin and use references that are mean-
ingful to their lives,” Jeff says. “We ask kids if
they know who Lil Jon is, and of course they all
cheer, and then we compare him

to asession player who was a re-

ally in-demand guest musician

on a lot of blues records. Or we

the concert and sold them online

to raise money. One of the
album’s producers passed along
copies of “Last of the Great Mis-
sissippi Delta Bluesmen: Live in
Dallas” to some friends who were
membeis of theRecording Acad- —
emy. The album went onto win a 2007 Grammy
Award for best traditional blues album.

Thus far, the Grammy win has yet to trans-
late into sales—the album has sold fewer than
1,000 copies, according to Nielsen SoundScan.
But the Dysons say the album only reached
stores recently through Burnside Distribution.

“Having a record label hasn’t been our pri-
ority,” Jeff Dyson says. But if they can find
funding, they’d like to prepare more releases.

“We’'re getting to the point where we have
enough material for a small catalog,” Michael
says, noting that he and his father are work-
ing on a DVD of the Grammy-winning con-
cert, which they hope to release by Septem-
ber. “We also staged and recorded another
concert in 2006, and we would like to release
that asa CD and a film.”

Since the first concert, the Dysons have

CORTNEY
HARDING
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talk about Henry Townsend, who
makes up all his lyrics as he per-
forms, and how he’s the grandfa-
ther of freestyling.”

The Dysons also use the pro-
grams to teach kids another
valuable and timely lesson—that
they should pay for their music. “We're a non-
profit, but we still pay all the artists their full
fees,” Jeff says. “Young people have to know
that artists should be compensated for their
work and that musicis not free.”

Of all the Blue Shoe Project’s endeavors,
releasing “Last of the Great Mississippi Delta
Bluesmen” has provided the greatest satis-
faction, Michael Dyson says.

“It captured the essence of the concert in such
a great way,” he says. “When | iook at all the al-
bums | have in my coliection, you kind of take
for granted that you’ll always be able to hear
more records by those artists, but they’re getting
older. We need to make sure as many people as
possibie hear them before it’s too late.” oo
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For 24/7 indies news and analysis,
see billboard.biz/indies.

BOTTOM: ANNE E. DYSON/THE BLUE SHOE PROJECT

TOP: DENIS BALIBOUSE/REUTERS
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BOXSCQRE Concert Grosses

GROSS/ ARTIST(S)

Venue, Date
GEORGE LOPEZ, BRYAN KELLEN & OTHERS
Nokia Theatre LA. Live, Los 49,700
Angeles, Dec. 19-20, Dec. 26 29, 31

BILLY JOEL -
Brisbane Entertainment Centre, 23 321
Brisbane, Australia, Dec. 4, 6 two sello
YA W1 B BETTE MIDLER

$250/$175/$140/ The Colosseum at Caesars Palace
, 16,228 20.067 five
$95 Las Vegas, Dec. 30-31, Jan, 2-4 shows one s : o tl Concerts West/AEG Live

$1,759,886 KYLIE MINOGUE ; 3 L

(82500300 Australan) — o
$90.06/$58.07 Agzs!('Laali/ae.ro»:rce.r}ag,_;dglboume, 24,000 . Frontier Touring

VUL TINA TURNER : ; ”

$152.75/$59.50 glaankﬁggnzﬁc Center, Sunrise, 12ﬁ76— Concerts West/AEG Live, Marshall Arts

Attendance
Promoter

$3,548,004

$89.50/355.50 Goldenvoice/AEG Live

$2,537,0m
53563 868 Austratan

$220.11/$58.30 Frontier Touring

$1,454,198
(10208 473 boviano)

Estadio Hernando Siles, La Paz,
$480/$60

Bolivia, Nov. 1

PPN I PHIL LESH & FRIENDS : . 1

$55 Nokia Theatre Times Square, New 26,550
York, Oct. 31, Nov. -3, 6-9, 1, 1316, 18 26,646 14 sh HEILED

AC/DC, THE ANSWER i : i

Time Warner Cable Arena, 15,125
Charlotte, N.C,, Dec. 18 seflout AEG Live

AC/DC, THE ANSWER %

g.esc..l:gways Center, Phoenix, }fﬁzo“ Live Nation, in-house

1,453

$1,360,148
$9150

$1,352,852
$10118

TINA TURNER

$1,343,774
éRngArena. Sacramento, Calif., Concerts West/AEG Live, Another Planet
ct.

1 7.50
STEE/ Entertainment, Marshall Arts

$1,323,694 Eeo{JUINWo[e]] E

(17.897.431 pesos)  pajacio de los Deportes, Mexi
$29436/$2589 C?(yacDOeCeQ s Deportes, Mexico ]6 316 CIE

TINA TURNER ;
Toyota Center, Houston, Oct. 27 Concerts West/AEG Live, Marshall Arts

$1,240,652 R.E.M., TRAVIS 0 ]

(3897223 Nomvos S085) e sradiio Nacional, Lima, Pe
$196/%7 N%\',a_ 1'4 2ciona EmEEe S’g':’fﬁ“ Evenpro/Water Brother

Ik WV TRANS-SIBERIAN ORCHESTRA :

$60.50/$39.50/ "~ \yachovia Center, Philadeiphi -
$24.75 N:\f. 209\/|a o Chgraced, t2'6:031 Live Natlon

ARx:ry Il AC/DC, THE ANSWER ; ;
$85

AT&T Center, San Antonio, Dec. 12 ]_‘,3".491 Stone City Attractions

$1,224,534 TINA TURNER ; = ]

$150/$58.50 ﬁgﬁvwgy Arenz;Qrfango, Rl !1’,544 Concerts West/AEG Live, Marshall Arts

KYLIE MINOGUE - :

Vector Arena, Auckland, New 19,800 ; i
Zealand, Dec. 8-9 t llouts (ARERHTE7 VLD

AC/DC, THE ANSWER

Toyota Center, Houston, Dec. 14

12,665

$1,266,889

$166.50/$59.50 11,950

$1,187,399
(8226000 New Zealand)
$66.98/343.67

$1,178,626

$89.50 13,317

Live Nation

CELINE DION ' ~ g : e

Conseco Fieldhouse, 14,538
Indianapolis, Dec. 21 & P Concerts West/AEG Live

NEIL YOUNG, EVEREST, DEATH CAB FOR CUTIE

ngrowth Saddledome, 14,499
Caigary, Alberta, Oct. 19 flot

TINA TURNER : v

XL Center, Hartford, Conn., Dec. 6 ‘_1-343 Concerts West/AEG Live, Marshall Arts

$1,065,848 W:1[A& ANle1N

(1302702500 won) G i S |
$316/$93 Olym]pslc ymnasium, Seou

$1,154,402
$185/$125/385/
$43

$1,132,704
($1326,840 Canadan)

$21.82/%42.36 Live Nation Global Touring

$1,022,830
$150/$57.25

8,986 Midas Promotions

TRANS-SIBERIAN ORCHESTRA 4 '
%_eéf'zg’;cﬁwe" Washingien; 52'828 Live Nation, in-house

TINA TURNER

American Airlines Arena, Miami,
Oct. 30

$1,050,529
$59/$39

$1,043,106

$150/$56.75

10,885 Concerts West/AEG Live, Marshall Arts

TRANS-SIBERIAN ORCHESTRA

g%r‘l’.n;;:enter. Kansas City, Mo., E ' 0 Shows Live Nation, Mammoth

TRANS-SIBERIAN ORCHESTRA

écel Energy Center, St. Paul, 3 73 Live Nation

METALLICA, DOWN, THE SWORD :

Sti’honens(egin Center, Columbus, 16, 744 Frank Productions
10,

$1,016,021
$57.50/$37.50

$1,015,797
$57/$24.75

$1,015,642
$75 50/$55.50

$1,006,235
(31263671 Canadian)
$197.48/$38.22

$1,006,163
(2.325.905 reales)
$389.33/858.40

NEIL YOUNG, EVEREST, DEATH CAB FOR CUTIE

General Motors Place,
Vancouver, Oct. 22 sefl

QUEEN + PAUL RODGERS
8 U»fi\_l

Live Nation Global Touring

via F;‘g_“;;' Sao Paulo, Brazil, Evenpro/Water Brother, Mondo Entretenimento

Nov.

TINA TURNER : ' 3

ﬂ?'llzca’octhubungdls UG ]3'{]‘5 Concerts West/AEG Live, Marshall Arts

METALLICA, LAMB OF GOD, THE SWORD :

KeyArena, Seattle, Dec. 1 ]4’ 5 Live Nation, in-house

TRANS-SIBERIAN ORCHESTRA :

Scottrade Center, St. Louis, Nov. 28 Live Natlon, Steve Litman Presents, in-house

CELINE DION

Arena VFG, Guadalajara, Mexico,
Dec. NN

$976,816
$168/$59.50

$965,466
$95.94/$59.50

$963,897
$55/335

$936,565
{12.651159 pesos)

$292.42/333.3) BIEe

TINA TURNER

Wachovia Spec(rum
Phitadelphia, Nov. 29

ALICIA KEYS, JORDIN SPARK&

Acer Arena, Sydney, Dec. 12

$909,968 _
$175/$66.50 Concerts West/AEG Live, Marshall Arts
$902,523
($1.361.333 Australian)
$92.98/$65.63

Frontier Touring

¥ Windows Mobile

THE OFFICIAL MOBILE ENTERTAINMENT EVENT OF CTIA

Billbocrd

Mobile Entertainment Live! - the official mobile entertainment
event of CTIA - will convene today's top wireless, entertainment
and advertising executives to discover how all three industries can
work together to create the content that people want to see, at the
right price, and in the right way! '

'ROGRAM HIGHLIGHTS:
Delve deep into the key issues impacting the convergence of

the wireless, entertainment, and advertising industries

Discover the latest trends and technologies shaping the mobile
entertainment market

Discuss the best channels of distribution and new revenue
streams

Debate and examine what the future may hold for this
important segment of the mobile space

DON’T MISS... Interactive Interviews with Industry
influencers, Structured Networking Opportunities
and more!

www.BillboardEvents.com
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Name Your Price

iTunes’ Flexible Pricing
Allows For Experimentation

At long last, score one for the majors.
After five years of wrestling with Steve
Jobs and Apple over digital music pricing,
the major labels can finally claim victory with
iTunes’ agreement to a three-tiered pricing
scheme in exchange for the right to sell their
downloads without digital rights manage-
ment restrictions (billboard.biz, Jan. 6).
Now begins a round of experimentation by
the labels with pricing to boost track purchases,
profitability and—hopefully—album sales.
Beginning in April, Universal Music Group,
Warner Music Group, Sony Music Entertain-
ment, EMI Music and independent labels will
be able to place track downloads into three
pricing buckets—69 cents, 99 cents and $1.29—
that will respectively wholesale for 49 cents,
70 cents and 91 cents, sources say. But iTunes
is free to sell tracks at whatever price it chooses,

April 1, 2009

iSpeech: Apple’s PHIL SCHILLER unveils
iTunes’ new pricing plan at the recent
Macworld Conference in San Francisco.

regardless of the suggested list price and
wholesale cost.

Industry executives expect to apply the
top price of $1.29 to superstar songs as they
are worked to radio, evergreen classic cata-
log tracks that still command a lot of radio
play and some breakout hits.

Distribution executives say they expect
many tracks to stay at 99 cents and like the
idea of using 69 cent tracks for developing
artists and slow-moving catalog tracks. The
latter category will likely see a particularly
high level of experimentation, execs say.

As part of the move, the majors will likely
have to re-examine album pricing in relation
to the repricing of individual tracks. In partic-
ular, executives say they want to experiment
with track pricing on albums as a way to make
the $9.99 album price seem more attractive.
For instance, if a classic catalog album has
three tracks at $1.29, then iTunes’ Complete
My Album feature becomes compelling, ex-
ecutives say.

At the same time, distribution executives
also say that attractive variable pricing will
also free them up to experiment with song
bundles of two to four tracks as a way to in-
crease sales of slow-moving titles.

“The message that | think is important is
none of us know what will happen with these
pricing experiments,” says a senior distribu-
tion executive at a major label. “The con-
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sumer will tell us.”

iTunes’ move to flexible pricing nearly co-
incides with the one-year anniversary of the
formal launch of Amazon’s MP3 store, which
regularly discounts select digital albums at
99 cents and $1.99 each. While Amazon sells
only a fraction of the downloads that iTunes
does, its aggressive pricing has helped spur
sharp sales spikes (Billboard, Nov. 29, 2008).
The latest example: “The 99 Most Essential
Beethoven Masterpieces,” released Dec. 30
by X5 Music Group of Sweden, debuted at
No. 29 on this week’s Billboard 200 after
Amazon offered the $7.99 atbum for $1.99.

Indeed, the 63 cent price point is stirring
concerns among some executives that the
business could return to chart games,
whereby major labels price superstar hits at
low prices in an attempt to land the No. 1
spot on the Billboard Hot 100, a practice that
occurred in the early to mid-"90s, when $3.49
CD singles were often priced at 49 cents.

On the flip side, a brisk-selling track priced
at $1.29 also can be rewarding when used
properly. If, say, the track sells 200,000
copies in a given week at the higher price
point, a label would reap an additional 21
cents in profit per download, or $42,000.

But some major-label distribution execu-
tives worry that their competitors might
abuse the $1.29 price point by repricing the
bulk of their tracks at that level, which they
fear could create turmoil in the marketplace.

“It’s not always obvious, but some things
sell so much better priced lower,” says the
head of distribution at one of the majors,
“that you make more money than going with
the higher price.”

That’s a belief that former eMusic CEO
David Pakman has been preaching for years,
much to the annoyance of some of the indie
labels that have provided the bulk of the sub-
scription service’s music.

“The lower price point is also closer to the
optimal price for music,” says Pakman, now
a partner at the venture capital firm Venrock.
“I’'ve been saying for a while that 99 cents is
not the optimal price for music, with opti-
mal being defined as the place where supply
meets demand. For music at the lower price
point, | think iTunes should expect to see
higher volume.” aee

Additional reporting by Cortney Harding.

WWW.americant

Motley Criie Label, Downtown Eye Synch Deals

As the market for synch placements becomes
more competitive, labels and publishers are
increasingly joining forces to give themselves
an edge.

One prime example of this emerging spirit
of cooperation is the recent deal that Eleven
Seven Music and Métley Criie bassis!/song-
writer Nikki Sixx signed with Downtown
Music Publishing. Downtown will serve as the
worldwide publishing adiministrator of Sixx’s
song catalog, including all of Métley Crue’s
hit singles; it will also act as the exclusive li-
censing agent of Eleven Seven’s master record-
ings, which include the entire Métley Criie
discography and releases by such groups as
Trapt, Drowning Pool, the Exies and Sixx’s
own Sixx:A.M.

The deal was made possible by Métley Criie’s
ownership of its masters, which still remains
mote the exception than the rule in the musicin-
dustry. Garth Brooks and the Dave Clark 5 are
among the small number of other acts that can
boast of such control over their creative assets.

Downtown Music Publishing
president Justin Kalifowitz says
music supervisors tell him to
only pitch music for which his

Publishers

sense to do the deal,” he says.

Eleven Seven will forward all synch inquiries
to Downtown as though the publisher were the
synch clearance department down the hall, Kali-
fowitz says. There will be different levels of com-
pensation for Downtown, depending on who
procures the synch opportunity, he adds.

For those instances when Downtown has the
publishing rights for a song but not the master
recording, Kalifowitz feels he has the next best
thing: a partnership with Turn Up the Music, the
Edison, N.J., owner of the Drew’s Famous Party
Music brand. Drew’s allows Downtown to shop
synch deals for cover versions of 50,000 hit songs
when a TV show, movie or commercial doesn't
need the original recording. “We can wheel and
deal on the [Drew] masters,” Kalifowitz says.

HOLIDAY HEAVYWEIGHTS: When ASCAP
putoutits list of the top 25 most-performed hol-
iday songs of the past five years, EM 1 Music Pub-
lishing scored by having the full publishing or
ashare infourof the top 10. The songs are “Have
Yourself a Merry Little Christ-
mas,” written by Ralph Blane and
Hugh Martin; “Sleigh Ride,” orig-
inally written as an instrumental

Place

company controls both song
clearance and master use.

And Kalifowitz sees plenty of
synch opportunities for the Criie
catalog because it had been used
so little in the past.

“There is no other band of
Métley Criie’s siature that can offer one-stop—
the same person papering the master is also
papering the publishing,” Kalifowitz says. “It's
pretty historic to have an artist of that stature
to have all the clearances under one roof.’

Sixx, who is president of Eleven Seven, said
in a statement that one of the appeals of signing
with Downtown was its relatively small size. The
publisher’s catalog consists of about 8,000 songs.

“In a time of industry consolidation,” Sixx
said, “signing with a boutique publisher who
can focus on thousands of songs instead of mil-
lions is just smart business.”

Allen Kovac, founder/CEO of Tenth Street
Entertainment and Eleven Seven Music, says
Downtown has a far better synch-deal success
ratio than major music publishers. In addition,

\

L kal
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he says, Eleven Seven’s strength in rock music
matches up well with Downtown, which until
now didn’t have a large presence in the genre.
“Whenever you have a certain genre where you
have strength and someone else-——who has the
capabilities and personnel-—needs it, it makes

diohistorv.com
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by Leroy Anderson in 1948, with
lyrics added by Mitchell Parish
two years later; “Santa Claus Is
Comingto Town,” written by Fred
Cootsand Haven Gillespie; and
“The Little Drummer Boy,” writ-
ten by Katherine K. Davis, Henry
V. Onorati and Harry Simeone.

Although they only get seasonal airplay,
“every one of them are in the top 50 high-earn-
ing songs of our catalog,” says EM | Music Pub-
lishing senior VP Keith D’Arcy, who oversees
the company’s Central Organization of Re-
sources & Expertise division.

The enduring popularity of three of the songs
is related to their appearance in a movie or
Christmas TV special, D’Arcy says. “Have Your-
self a Merry Little Christmas” was featured in
the movie “Meet Me in St. Louis,” while “Santa
Claus Is Coming to Town” and “The Little
Drummer Boy” are the title tracks of two
Rankin/Bass animation classics.

EMTI’s strength in holiday music is height-
ened by the Christmas songs in the Motown
and Phil Spector’s Philles catalogs. Forthe lat-
ter, EMI Music Publishing represents both the
song copyrights and the inasters. ..

b- For 24/7 publishing news and analysis,
OIZ .cebillboard.biz/publishing.

MOTLEY CRUE: PAUL BROWN: SCHILLER: PAUL SAKUNA/AP IMAGES
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Keepinglt Cool

Innovation Isn’t Enough To Challenge The iPod

In early December, a bomb-
shell hit the consumer elec-
tronics world: Barack Obama
was spotted using a Zune.

A seemingly innocuous
Philadelphia City Paper blog
post reporting the news
sparked a firestorm through-
out the online tech commu-
nity that came to be dubbed
“Zunegate.” Message boards
lit up with indignation over
the fact that the tech-savvy
president-elect—who has
used an iPhone, iPod and var-
ious Macs—would have such
an unhip device. The furor
grew to the point where an
Obama spokesman felt com-
pelled to issue a state-
ment confirming that
“the president-elect
uses an iPod.”

The fact that not even
the potential endorsement of
a cultural icon like Obama can
remove the tarnish from Mi-
crosoft’s Zune speaks volumes
about how difficult it is to
break through with a viable
competitor to Apple’s iPod and
iTunes store. And that’s bad
news for a music industry that
desperately needs new serv-
ices and partners to expand
the digital music marketplace.

Ironically, Zunegate oc-
curred just months after
Microsoft introduced new
music discovery features that
garnered rave reviews (Bill-
board, Oct. 4, 2008). But that
praise was largely forgotten by
the time the Obama “scandal”
erupted.

According to several experts
in consumer psychology and
brand strategy, the problem is
not one of innovation, but of
image. Apple’s brand is so en-
trenched in the public con-
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Squaring off: Apple’s iPod and Microsoft’s Zune (the gloves are wireless)

sciousness as the arbiter of
cool that any challenger faces
a far greater task than simply
matching its near-flawless de-
sign and execution.

“[The Zune] might be a ter-
rifically engineered product
but no one believes that Mi-
crosoft is capable of that kind
of innovation that speaks to
the right brain, and Apple has
leveraged that famously in its
recent ads,” says Anirudh
Kulkarni, founder and man-
aging principal of Customer
Value Partners, a customer re-
lationship management firm
in Fairfax, va.

Apple spends millions of
dollars in advertising defend-
ing its dominant position in
the digital music market.
The closest anyone has yet

VOLUME
DISCOUNT

Gamersdoitloudly. Atleast that’s

the message Track Scan is sending
withits new VIBRAS Five.One Surround
Sound Headset system forthe Xbox 360 gaming console
from Microsoft. Specifically designed for the Xbox, the
headsets use a “sound canal” technology to create a 5.1
channel surround sound experience with five
individually encoded audio channels per ear cup. Track
Scan is best-known for making headsets for the
motorsports industry and is the premier supplier for all
NASCAR Sprint Cup Series and U.S. IndyCar events. The
VIBRAS forthe Xbox is available now for $200.
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come to competing with it is
Amazon’s MP3 service. But
given Amazon’s status as a
pioneering giant of online re-
tailing, the shift to digital
downloads wasn’t such a
huge leap for consumers.

Another hurdle facing
would-be Apple competitors:
Services that launch with the
authorization of the musicin-
dustry rarely get the same level
of praise as those operating
underground. Part of that is
due to the user experience, as
authorized services operate
with more restrictions than
unauthorized ones. But fuel-
ing the fire is the reputation
of the music industry itself,
smeared by things like digital
rights management restric-
tions, rootkits and copyright
infringement lawsuits.

With major labels viewed as
“the enemy” by many in the
technology media, services that
thumb their nose at the music
industry earn a kind of Robin
Hood-like respect. The ulti-
mate example of this is Apple.
When the majors criticize
Steve Jobs for not allowing
variable pricing, for example,
Apple supporters see thatasan
attack on them as well.

“Once you as a consumer
start to identify yourself by
the things you own and relate
to, it becomes personal,”
Kulkarni says. “A threat
against the iPod is a mark of
disrespect to them.”

That’s not to say it’s impos-
sible for an upstart to chal-
lenge an entrenched digital
media brand name.

Take Hulu, the online
streaming video site aimed at
taking on YouTube. The NBC
Universal and News Corp. joint
venture was widely ridiculed at
first, dismissed as just another
clueless corporate digital con-
tent play. But through a combi-
nation of strong programming
(such as Tina Fey's Sarah Palin
impersonation on “Saturday
Night Live”), agood user expe-
rience (free, legal, high-quality
video) and a winning business
model (it's expected to gener-
ate between $45 million and
$95 million next year), the same
bloggers and tech reporters
who initially panned Hulu now
view it as a viable alternative to
YouTube. The Associated Press
even named it “Best of the
Web” for 2008.

But the Amazon MP3 store
and Zune are along way from
doing to iTunes or the iPod
what Hulu did to YouTube. In-
vading Apple’s well-defended
turf in digital music will take
millions in marketing dollars
and a well-executed plan, not
to mention an innovative
product that meets a need that
Apple’s platform doesn’t.

Until that happens, expect
Obama to keep his iPod. ---
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BITS & BRIEF

AIR POWER

More than 7,000 people
voted online for the winner
of an air guitar contest held
by AARP in conjunction
with classic rock act
Foreigner. Contestants
were asked to either submit
a video of them air-
guitaring “Feels Like the
First Time” or perform in
person at select stops on a
recent Foreigner tour. The
winner, 50-year-old Linda
Frey of Allentown, Pa.,
received a trip for two to
Hawaii to see Foreigner
play on New Year’s Eve, as
well as an autographed Les
Paul guitar from the band’s
founder Mick Jones.

BEHIND THELENS

Aspiring music video
directors have the chance
to create the official video
for a song from Ludacris’
album “Theater of the
Mind.” The artist is teaming
with Monster Music to let
fans create a video inspired
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by any of the tracks and
upload it to YouTube.
Those receiving the top 20
views will be eligible for
prizes that include a Blu-
ray copy of the album, a
$5,000 surround sound
system and having their
videos remastered and
distributed by Mons-
ter Music.

LETITRIDE

The Motorcycle Industry
Council has launched a
rock’n’roll social
networking site called
RockMoto, designed to let
motorcycle enthusiasts
share their musical tastes.
Through a partnership
with personalized Internet
radio service Pandora, the
site lets members submit
custom playlists, offers a
matchmaker function that
pairs members with
similar biking and music
interests and hosts user-
generated videos of the
bikersinaction.

TOP SONGS
1 DAVID COOK

Crush 19/vE

5 BEYONCE

“Americanldol”
alumni populate
thetally at Nos.1,
2,4and6—justin
time fortheJan.13 o
premiere of the
show’s new

8 BEYONCE

10 T-PAIN

Light On 19/RCA
2 DAVID ARCHULETA

if | were A Boy COLUMBIA

6 DAVID ARCHULETA
A Little Too Not Over You 19/JIVE

7 BRITNEY SPEARS
Womanizer JIVE

PINK
So What LAFACE

183.372

154,127

3 TAYLOR SWIFT
tove Story BIG MACHINE

4 CLAY AIKEN
On My Way Here RCA

152,519

123,002

17,031

104,001

98,658

Single Ladies (Put A Ring On It) COLUMBIA 87.030

74,299

Can't Believe It KONVICT/HIVE 74.078

from Justin
Timberlake (both
onthesongandin
the video), the
young singer
recently notched
her14thHot100
hit with this tune.

Circus JIVE
2 BEYONCE

5 BEYONCE

8 RIHANNA

9 LADY

10 BEYONCE

TOP VIDEGS i

Single Ladies (Put A Ring On !t) COLUMBIA
& KATY PERRY

Hot N Cold CAPITOL
7T

Whatever You Like GRAND HUSTLE/ATLANTIC

Rehab DEF JAM

GAGA
Just Dance STREAMLINEANTERSCOPE

At Last (AOL Sessions) COLUMBIA

1 BRITNEY SPEARS

§17,357

Single Ladies (Put A Ring On ) (AOL Sessions) COLUMBIA 332.430

3 BRITNEY SPEARS
Womanizer JVE

4 TAYLOR SWIFT
Love Story BIG MACHINE

264.525

263,113

239,812

238,552

232,478

228,762

222,436

165,637

* First Listen/First View ** Network Live ' Breaker Artist
" AOL Sessions Source: AOL Music for the four weeks

ending Jan. 1,
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FRENCH
CONNECTION

What To Watch For At This Year’'s MIDEM

ts seductive location along a palm-lined, waterfront boulevard in the south of France
is one reason why MIDEM in Cannes remains the music biz’s most popular global trade

fair and conference.

But following an exceptionally challenging year for the industry and the global
economy, a special sense of urgency will pervade this year’s MIDEM (Jan. 17-21),
where attendees will be focused less on building up a tan than on developing new

revenue sources.

“The people who are going to be at MIDEM are going to be very willing to do business
very seriously,” says MIDEM director Dominique Leguern.

ARTIST MANAGEMENT

U2 rianager Paul McGuinness’ attention-
grabhing speech attacking ISPs over online piracy
set the tone for MIDEM 2008 (Billboard, Feb. 9,
2008). This year, it could be Radiohead co-man-
ager Briat Message’s turn to make headlines.

Message will offer his take on the challenges
facing the digital business Jan. 19 during a
Q&A session. He hasn’t indicated whathe plans
to discuss, but a possible hint came in October
2008 when he helped launch the Featured
Artists’ Coalition, a U.K. lobbying group. Mes-
sage complained at the time that new digital
music deals were being struck “all too often
without reference to the people who actually
make the music.”

Making money from new models will be the
theme of a Jan. 19 panel, “Artists, Managers &
Digital—So, Where Is the Money?”—moder-
ated by Billboard international bureau chief
Mark Sutherland—that will be led by Music
Managers Forum Sweden chairman Carl Blom
and Nettwerk Music Group CEO Terry McBride.
The panel promises to be lively. McBride, who
manages Dido and Sarah McLachlan, champi-
ons “crowd-sourcing” promotion through fan-
generated videos and advocates using
“iiber-fans” as online retailers.

“Managers have to start adding some seri-
ous value to the model, whether it's through
marketing or promotional expertise or an aware-
ness and chasing down of new opportunities,”
McBride says. “No more being a traffic cop.”

Also attending MIDEM will be Stuart Green,
manager of the U.K. “folktronica” artist Patrick
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Wolf. A performer at the Jan. 19 British at MIDEM
showcase, Wolf released his critically acclaimed
third album, “The Magic Position,” in 2007 on
Loog/Universal Music. His next album, “Battle,”
is due this spring on his own Bloody Chamber
Music label and was financed by online fan con-
tributions through Bandstocks.com.

“As amanager,” Green says, “you have to in-
creasingly take more and more of the roles and
tasks which were the preserve of record com-
panies.”—Juliana Koranteng and Tom Ferguson

BRANDING

Th# reinvention of brands as major music
investors will be a recurring theme at this
year's MIDEM.

acardi's groundbreaking March 2008 pact
with 44, K. dance act Groove Armada will be the
subject of & Jan. 20 case-study panel moder-
ated by Natasha Kizzie, head of entertainment
at Euro RSCG in London.

Groove Armada left Sony BMG’s Jive Records
at the end of 2007 and eventually signed a one-
year deal with Bacardi (billboard.com, April 4,
2008), which agreed to promote the band and
underwrite the production of new music. “I don’t
see why brands can’t function as labels,” says
the act’'s manager Dan O’Neill, who's taking part
in the panel. “With millions of customers and
today’s high-speed technology networks, they
can also take music to their customers.”

Also on Jan. 20, Stockholm-based brands com-
munications agency Heartbeats International will
release its “Sounds Like Branding” survey of 70
leading international brands about how they are

MIDEM blasters: PATRICK WOLF, VALERIYA and GROOVE ARMADA (from left)

integrating music in their marketing strategies.
“The big brands have what the major labels
used to have—Dbig distribution networks and
plenty of money,” Heartbeats CEO Jakob Lusen-
sky says. “Both can learn from each other.”
Brands will also be at the fore when digital
music consultant Denzyl Feigelson, the
founder/CEO of digital music label Artists
Without a Label, will speak Jan. 17 ata Midem-
Netanalyst session titled “Innovative Connec-
tion Points Between Artists and Fans.”
Feigelson’s clients include iTunes and Coca-
Cola’s Coke Music Web site, which showcases
unsigned European artists. “Many brands are
trying new models where they have ownership
in masters and copyrights and are becoming
more and more invaluable in the overall plot
of breaking new artists,” he says. —JK

DIGITAL

tidrmNet {[an. 17-18), which is focused this
year om the relationship between artists and
fans, will featiire appearances by executives
from Nokia, MySpace, Google and BlackBerry
maker Jiesearch in Motion.

In his fan. 18 keynote—moderated by Bill-
board editorial director Bill Werde—Nokia ex-
ecutive VP of entertainmentand communities
Tero Ojanperi will urge rights-holders to
streamline the licensing of music Europe-wide.
“One still needs to go from country to country
to do deals,” he says. “I hope there will be a
one-stop shop that will reduce the time spent
doing deals.”

Nokia’s recently launched Comes With Music
service is preparing for a wider rollout, but
Ojanperd insists the company is “not planning
to become a major or even a minor label.”
Rather, he says, he’ll be presenting Nokia as “a
new distribution and interactive platform that
can take mobile music to the next level.”

MP3Tunes.com CEO Michael Robertson, an-
other MidemNet keynoter, saw his former com-
pany MP3.com collapse in 2003 after
major-label litigation. But he’ll still be encour-
aging rights-holders to allow fans to store legally
acquired music in cyberspace, rather than on
hard discs or mobile handsets.

If fans feel they can access their digital-music
collection easily, Robertson says, they’re more
likely to pay to add to that collection. “If some-
one can listen to music anytime, anywhere, la-
bels will sell more music,” he adds.

With digital options increasing, MIDEM’s
Leguern is looking forward to an intense cou-
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ple of days’ discussion. “The shrinking of phys-
ical distribution is very tough for our clients,”
she says, “and that's one of the key issues they
have to deal with.” —JK

RUSSIA

MIDEM 2009 represents the Russian music
industry's toming-out party—and every-
ane's invited.

1FPT ligures show that international acts ac-
counted for 34% of Russian music sales in 2007,
up from 28% in 2006. The market's growing
attraction for western companies will be the
focus of MIDEM’s Jan. 18 opening day of pro-
gramming on the Russian musicindustry (Bill-
board, Nov. 8, 2008).

While piracy remains rampant in Russia,
there are signs that it may be in decline. The
IFPI said last year that pirated music accounted
for 58% of all music sales in 2007, down from
65% in 2006. New laws enacted during the past
two years provide greater protection against
physical piracy and have increased criminal
penalties for copyright infringement.

“It’s great our state is now supporting our
activities in areas as difficult as the online one,”
says Sergey Fedotov, chairman of the Russian
Authors’ Society and a MIDEM keynoter. “It’s
helping us fight those who used to sell other
people’s intellectual property illegally.”

However, a new copyright law doesn’t yet
cover online piracy and there’s still much work
to be done with legislators, IFPI Russia regional
director Igor Pozhitkov says. “[But] in a gen-
eral sense, what we have seen lately is an im-
proved dialogue between copyright owners, the
judiciary and law enforcement,” he says. “This
is definitely good for the business.”

Mobile music drove Russian digital music sales
to $3.4 million in 2007, up from about $800,000
in 2006. But IFPI says digital sales still accounted
for only 2% of total music sales in 2007.

Local companies—ranging from giant, for-
mer state-owned label Melodiya to leading
indie label/distributor Soyuz Music and key
promoter Melnitsa—will be looking to do
business at the Palais des Festivals’ Russian
Pavilion. And export-ready Russian talent
will perform at MIDEM's opening-night
party, including established pop/rock artists
Valeriya and Sergey, as well as such emerging
electronica acts as Moscow Grooves Institute
and Miusha. —Ilya Buts and Kantor Lev

Additional reporting by Andre Paine in London.
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WARNER MUSIC INTERNATIONAL

BY RICHARD SMIRKE

Get Together

Warner International Pairs Local Stars With U.K. Acts

MANCHESTER, England—
With domestic repertoire gain-
ing ground globally, Warner
Music International has de-
cided that if you can’t beat ’em,
join’em.

The company has paired
some of its local stars with
high-profile U.K. artists James
Blunt and Craig David and will
explore more such opportuni-
ties in 2009, according to
Matthieu Lauriot-Prevost, WMI
senior VP of marketing.

“When you look at the
chartsin Spain, Japan and Italy,
most albums are local,” Lau-
riot-Prevost says. “You have to
sing locally to ensure you can
maximize your exposure on all
your acts.”

The new year will see sev-
eral more as-yet-unnamed
Warner U.K. artists teaming
with local talent on coun-
try-specific duets, Lauriot-
Prevost says,

The highest-profile pairing
so far has involved Blunt and
Italian superstar Laura Pausini
on “Primavera Anticipada,”
the title track from Pausini’s
Italian chart-topping album,

which was released worldwide
Nov. 19. The duet also ap-
peared on the deluxe edition
of Blunt’s “All the Lost Souls”
album, which came out in Eu-
rope in late November.

For Warner, complement-
ing Blunt’s strengths in north-
ern Europe with Pausini’s pop-
ularity in Latin markets made
sense.So when the Italian pop
singer suggested a duet with
Blunt, the British singer/song-
writer wrote some English
lyrics for the Pausini ballad.
Lauriot-Prevost recalls hear-
ing an early demo of the track
in March 2007.

“[It] was an absolute mon-
ster,” he says, “and we thought,
‘This could be a good duet.” *

Warner has taken a more
ambitious approach with U.K.
R&B star David. He is promot-
ing the Nov. 28 international
release of his album “Greatest
Hits” with bilingual versions
of his 2000 hit “Walking
Away” featuring local acts in
Spain, France, Italy and Ger-
many, as well as arerecording
of his 2005 single “All the
Way?” for Japan.

Lauriot-Prevost says those
countries represent David’s
top five markets outside the
United Kingdom. “We sug-
gested to Craig and his man-
agement doing local duets to
localize the record,” he says.
“Everybody loved it.”

The collaborations “clearly
helped by ensuring local
media showed more inter-
est,” says David’s London-
based manager, Colin Lester.
He reports a “notable in-
crease in requests for live
performances” in those ter-
ritories, especially Japan,

In Italy, the radic networks
RTL 102.5 and Radio Deejay
put “Walking Away” with pop
singer/songwriter Nek in heavy
rotation. “l love [such] duets,”
RTL president Lorenzo Suraci
says. “They give a touch of ‘|tal-
ian-ness’ to international artists
and a touch of ‘international-
ness’ to talian artists.”

That two-way effect could
work for David’s French duet
partner, R&B vocalist Lynnsha,
says Frédéric Pau, PD at
the music radio network
NRJ in Paris.

Lynnsha has been unable
to build on her 2004 break-
through, but Pau suggests
the David tie-in could draw
more mainstream listeners.
While David fans will judge
him more on the basis of his
next new single, “this surely
will be helpful for Lynnsha,”
Pau says.

In Spain, radio embraced
“Walking Away” with Latin

Doubile trouble:
LAURA PALISINI
and JAMES BLUNT

pop vocalist Alex Ubago.
“With [David’s] last two al-
bums, we were unable to get
decent radio play,” says
Warner Music Spain president
Charlie Sanchez. “Suddenly,
with the help of Alex, all the
stations are playing this song.”

For the Japanese market,
David recut “All the Way” with
local rocker Bonnie Pink. Air-
play lifted “All the Way” to No.
96 on the Billboard Japan Hot
100 Dec. 26. Another “Greatest
Hits” track, “Insomnia,” hit No.
11 two weeks earlier. Warner
Japan claims that “Greatest
Hits” has sold about 50,000
units in Japan.

Recording duets with local
stars isn’t the only way
Warner is trying to expand in-
ternational audiences for U.K.
artists. Warner alternative act
the Streets have rerecorded
the chorus of their 2008 sin-
gle “Everything Else Is Just
Borrowed” in German, Japan-
ese, French, Spanish and
Danish for online release in
those markets.

“Being open to
repertoire is absolutely cru-
cial in terms of business and
exposure,” Lauriot-Prevost
says. “It’s just a matter of
locking at opportunities with
an open mind.” .

local

>>>BPIl: U.K. SALES ‘ENCOURAGING’

U.K. labels body the BPI says album sales dropped 3.2% in
2008 to 133.6 million units, according to over-the-counter
sales data from the Official Charts Co. Although retailers
Woolworths and Zavvi, and distributors EUK and Pinnacle,
fell into administration (roughly equivalent to Chapter 11 bank-
ruptcy protection in the United States) in November and De-
cember, a strong release schedule—including albums by Take
That, the Killers, Pink, Oasis and Snow Patrol—helped fourth-
quarter album sales rise to 49.4 million units, up 0.9% from the
same period last year. Digital album sales rose 65% to 10 mil-
lion units, while downloads drove the single-tracks market
up 33% to 115 million units for all formats. According to BPI
chief executive Geoff Taylor, strong digital growth and the
favorable release schedule helped the business overcome
supply disruptions and “deliver what are, in context, encour-
aging sales figures.” —Tom Ferguson

>>>LAYOFFS AT ZAVVI

Troubled U.K. entertainment retailer Zavvi has laid off 69 em-
ployees at its London headquarters, accounting for more than
half of the staff. Zavvi entered into administration Dec. 24,
although its 125 stores in the United Kingdom and Ireland
were still operating at press time. In a statement, administra-
tor Ernst & Young blamed the layoffs on “the changing dy-
namics of the supply chain into the business and the insol-
vency of much of the rest of the group.” Zavvi was badly
affected when its main supplier, Woolworths Group’s whole-

NEWS!. I

sale entertainment distributor EUK,
went into administration Nov. 27.
The chain, which had 2,363 perma-
nent staff members, launched in
September 2007 following a management buyout of the U.K.-
based Virgin Megastore business. —Andre Paine

>>>U.S. ACTS TOPS DOWN UNDER

U.S. artists took the top five spots on Phonographic Perfor-
mance Company of Australia’s 2008 “most-played” lists for
artists and singles. Based on the neighboring rights body’s
broadcast logs for July 2007 through June 2008, Pink headed
the Most Played Artist Report, followed by Maroon 5, Match-
box Twenty, Fergie and Fall Out Boy. Brisbane pop siblings
the Veronicas were the top Australian act, at No. 6. In total, 19
domestic acts appeared on the top 50 list, up from 16 in 2007
and 15 in 2006. The separate Top 100 Most Played Record-
ing list placed Matchbox Twenty at No. 1 and No. 5 with the
tracks “How Far We’ve Come” and “All Your Reasons,” re-
spectively. Santana’s “Into the Night” came in at No. 2, with
Fergie’s “Big Girls Don’t Cry (Personal)” at No. 3 and Good
Charlotte’s “Dance Floor Anthem” at No. 4. —Lars Brandle

>>>UNIVERSAL CANADA PICKS UP SPV

Universal Music Canada has inked an exclusive Canadian
distribution deal with German rock label SPV, whose cata-
log includes albums by Sepultura, Alice Cooper, Whites-
nake and Motdérhead. SPV’s previous distributor, Quebec-
based Fusion 3, filed for bankruptcy protection in December.
According to SPV director of sales Thomas Ziegler, Univer-
sal’s involvement will stabilize SPV’s distribution in Canada.
“There is no need to point out that these are challenging
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times in the music business,” Ziegler said in a statement.
“We feel very confident about going with the market leader
to face those challenges and to make sure to satisfy the
needs of our customers.” —Robert Thompson

>>>U.K. DVD SALES UPIN 2008

Demand for the high-definition Blu-ray format drove U.K. DVD
sales upward in 2008, according to trade body the British
Video Assn. Total DVD sales rose 1.9% year on year to 252.9 mil-
lion units. That included 3.7 million Blu-ray titles, a 378% in-
crease from 2007. The figures, based on over-the-counter
sales data from the Official Charts Co., show that “the home
entertainment market is alive and kicking, despite difficult
trading conditions across the entire retail sector,” the BVA
said in a statement. Take That’s “Beautiful World Live” (Uni-
versal Music) was the year’s top-selling music DVD, with sales
of 160,000 copies, according to the BVA and the OCC. —TF

>>>CILMI, SCOUTING FOR BRITS

Australian teenage pop singer Gabriella Cilmi and U.K. pop/
rock band Scouting for Girls will perform at the BRIT Awards
Nominations Launch, to be held Jan. 20 at London’s Round-
house. The show will be broadcast that night at 8 p.m. on na-
tional channel ITV2. U.K. alternative act Florence & the Ma-
chine, confirmed as the winner of the 2009 Critics’ Choice
BRIT Award and recently signed to Island/Universal, will also
play the event. Nominations for the 11 awards will be an-
nounced at the launch. The BRIT Awards will be staged Feb.
18 at London’s Earls Court and aired live on ITV1. —AP

_biz For 24/7 global news and analysis, see billboard.biz/global.
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Universal Language

Label Dominates As Overall Latin Sales Fall

The U.S. Latin music industry’s new look
emerged in full force in 2008, as year-
end data reflected a sharp decline in
album sales for the second straight year
and newly created music giant Univer-
sal Music Latin Entertainment (UMLE)
easily took the lead as the top-selling label.

For the year ending Dec. 28, 2008,
sales of Latin music albums (albums
that are performed at least 51% in
Spanish) plunged 21.1% to 25.1 mil-
lion units from 31.8 million in 2007,
according to Nielsen SoundScan. The
decline was even steeper than the pre-
vious year, when sales dropped 15%

from 37.7 million units in 2006.

The sharp drop in Latin album sales
outpaced the 14.4% decline in overall
U.S. album sales, due at least in part
to a still-embryonic digital market for
Latin music (Billboard, July 19, 2008),
which has done little to make up for
falling CD sales.

From a label standpoint, 2008 her-
alded a new state of the union for Latin
music. Fresh from its May acquisition
of Univision Music Group, UMLE
emerged as the top Latin label, ac-
counting for 49.4% of all U.S. Latin
music sales for the year ending Dec.

A GIANT EMERGES

Universal Music’s share of U.S. Latin album sales vaulted past that of Sony
BMG Norte with its 2008 acquisition of Univision Music Group.
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LATIN STANDOUTS

The Artists, Songs And Albums That Made A Mark In 2008

28. Never in the history of SoundScan
has a single Latin label wielded so
much clout. In 2007, Universal-owned
labels Universal Music
Latino and Machete ac- H

counted for 14.24% of Latln
U.S. Latin music sales

Notas

tle changed from 21.2% in 2007. EMI

Latin, whose market share has been

steadily falling, slipped again in 2008

10 5.01% of the market, down from

5.8% in 2007. Conversely, WEA Latina’s

market share inched up to 4.18% in
2008 from 4% in the previous year.

Beyond the overall

sales decline and Uni-

versal's dominance, two

market trends stood out

and Univision Music
Group’s three labels ac-
counted for 35.65% of
Latin music sales.

LEILA
COBO

Universal imprints
Fonovisa, Disa, Machete
and Universal Music
Latino slightly increased in market
share compared with 2007. But their
overall showing was roughly consistent
with the combined market shares of
Universal and Univision (49.9%) the
year before, underscoring what has
been a smooth post-merger transition.

Likewise, Universal Music Group Dis-
tribution remained by a wide margin the
largest U.S. distributor of Latin music,
with a 50.7% market share, a slight dip
from its 52.47% share in 2007 but still
outpacing Sony BMG, which had 22%,
down slightly from 22.86% in 2007.

Universal's distribution share has
remained fairly steady for the past sev-
eral years. But now, its Latin distribu-
tion clout is provided by fully owned
labels as opposed to distributed ones,
the outcome of Universal’s longtime
strategy to establish itself as a domi-
nant force in Latin music.

Sony BMG remained a stable No. 2
inlabel market share, with 21.17%, lit-

ad

;‘b &

.
-

in 2008.

First, independent
distributors posted siz-
able gains in market
share, accounting for
16.9% ofall 2008 sales,
up from 13.9% the year
before. The increase was the result of
smaller, indie labels seeking distri-
bution alternatives that have been
filled by the likes of Select-O-Hits, an
independent distributor that is in-
creasingly venturing further into the
Latin space.

Second, sales of Latin digital albums
continued their slow, but steady ascent.
Latin digital album sales totaled
625,000 in 2008, accounting for 2.5%
of overall Latin album sales. That rep-
resented a modest improvement from

2007 Latin digital album sales of 1

515,000, which made up 1.6% of over-
all Latin album sales.

The growth in Latin digital album
sales fell short of industry expectations.
But it remained one of the few areas of
growth during 2008, which points to
an untapped marketplace. o

For 24/7 Latin news
and analysis, see
billboard.biz/latin.

BIGGEST U.S. SALES WEEK FOR A
LATIN ALBUM

The week ending May 11 when Luis Miguel’s “Céom-
plices” debuted at No.1on Top Latin Albums with
32,000 units sold.

BIGGEST RADIO AUDIENCE WEEK FOR A
SONG ON THE HOT LATIN SONGS CHART
The week ending July 27, when Flex’s “Te Quiero” reg-
istered an audience of 21.6 million on Latin stations.

TOP THREE BEST-SELLING ALBUMS
Ranchero veteran Vicente Fernandez led the
charge with “Para Siempre” (Sony BMG),
which sold 316,000 units. He was followed by
Wisin & Yandel’s “Los Extraterrestres” (Ma-
chete/Universal) with 250,000 and Enrique
Iglesias’ “95/08” (Universal Music Latino),
with 239,000.

HIGHEST DEBUT ON THE HOT LATIN
SONGS CHART

Enrique Iglesias’ “Donde Estan Corazoén,” which
bowed at No. 4 during the week ending Feb. 23.
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FASTEST RISE TO NO.1ON THE HOT
LATIN SONGS CHART

Two weeks, for Enrique Iglesias’ “Donde Estan
Corazén,” which topped the chart during the week
ending March 1. Mana reached No. 1in three weeks
with “Si No Te Hubieras 1do,” a cover of the Marco
Antonio Solis hit.

MOST WEEKS AT NO.1ON THE HOT
LATIN SONGS CHART

Twenty nonconsecutive weeks, for Filex’s “Te
Quiero,” which was helped by multiple versions in
different genres. Luis Fonsi’s rousing “No Me Doy Por
Vencido” spent 16 nonconsecutive weeks at the top.

MOST WEEKS AT NO.10N THE TOP
LATIN ALBUMS CHART

Five weeks, an honor shared by K-Paz De La
Sierra’s “Capaz De Todo Por Ti,” which topped the
chart for six weeks if you count the last week of
2007 (K-Paz singer Sergio Gémez was murdered
shortly before the album’s release); Enrique Igle-
sias’ “95/08”; Los Temerarios’ “Si Tu Te Vas”; and
Marco Antonio Solis’ “No Molestar.”

Supers

esal UIS MIGUEL

TOP-SELLING LATIN MASTERTONE
Flex’s “Te Quiero,” which sold 454,000 units, fol-
lowed by La Factoria’s “Perdoname,” with 214,000.

ALBUMS BY DEBUT ACTS AMONG THE
50 TOP-SELLING LATIN ALBUMS
Flex’s “Te Quiero,” which was the fourth-best-selling
Latin album of the year; Christian act Grupo Nueva
Vida’s “Los Mejores Cantos Religiosos” (No.18); Los
Pikadientes de Caborca’s “Vamonos Pa’l Rio” (No.
23); and Lola with “Erase Una Vez” (No. 40).

Data from Nielsen SoundScan, Nielsen RingScan
and Nielsen BDS. —Leila Cobo and Keith Caulfield

EN ESPANOL: All the great Latin music cover-

COM age you’ve come to expect from Billboard—in
Spanish! Billboardenespanol.com.
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CADILLAC COMEBACK
Argentina’s Los Fabulosos
Cadillacs will kick off their
U.S. tour April 3 at Chicago’s
Congress Theater, followed
by shows at New York’s
Hammerstein Ballroom (April
5), Miami’s American Airlines
Arena (April 8) and Los An-
geles’ Gibson Amphitheatre
(April 10). The shows will
follow the March 10 U.S.
release of “La Luz del
Ritmo,” the Buenos Aires
group’s first studio album in
a decade, on independent
label Nacional Records.

Sony BMG released “La
Luz”—which features a com-
bination of new material and
rerecordings of old songs—
in Latin America in the fall.
Nacional president Tomas
Cookman, who co-manages
the group with Anibal
Rigozzi, picked up the
album’s stateside release
based on “our understanding
of this particular artist and its
successful touring and merch
history in the U.S. and Puerto
Rico,” as well as the indie’s
track record in working with
alternative and new media.

“The first two shows of
this return tour [in Novem-
ber] sold over 100,000 tick-
ets in Mexico City, which will
surely help us on the West
Coast,” Cookman says. “We
will also be exploring ways
to use the merch stand at the
show in packaging shirts and
CDs together.”

—Ayala Ben-Yehuda

‘LOCKDOWN’ LAUNCH
The Latin Lockdown tour is
scheduled to launch Jan. 17
at the Ventura (Calif.) Theatre.
The tour will feature Latin
urban artists Lil Rob, MC
Magic, Down (“Lean Like a
Cholo”), Brown Boy, Kid
Frost, Lighter Shade of
Brown, La La and Lil Uno.

The Ventura concert will be
hosted by urban KCAQ and is
expected to be one of about
20 Latin Lockdown dates in
2009, according to Street-
light Entertainment CEO Tory
Harrelson (aka Flossy), who
is co-promoting the tour with
Colossal Entertainment.

A Feb. 21 show at the
Hudson Theatre in Riverside,
Calif., will also have Baby
Bash on the bill, Harrelson
says. —ABY

MIGUEL: WARNER MUSIC LATINA; CHART SOURCE: Nielsen SoundScan
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GEORGE SIMIAN

Mo one can say that Lyor Cohen isn’t opinionated. At Def Jam in the *90s, he earned arep-
utation as an entrepreneur who would fight to protect the interests of his artists. And he
didn't mellow out much at Island Def Jam or at Warner Music Group, where CEO Edgar
Bronfman Jr. brought him in 2004.

Hired to make Warner’s various labels more efficient, Cohen has recently posted some
impressive gains. In 2008, WMG gained 2.2 percentage points of market share, according
to Nielsen SoundScan, and Atlantic became the No. 1label in the United States. And Cohen
recently expanded his role at the company, from running recorded music in the United
States and Canada to overseeing those operations in North and South America as well as

the United Kingdom.

Perhaps unsurprisingly, Cohen has emerged as an aggressive advocate for labels and
artists to reap the rewards of the digital age. That meant withholding Kid Rock’s album from
iTunes to maximize revenue for the project. But it also meant coming up with more digital

products, from which Atlantic now says it receives half of its revenue.

In December, Warner pulled its songs off of YouTube, saying it wasn’t being fairly compen-
sated for its music. Cohen is more optimistic about Lala.com, an online startup in which
Warner holds a stake. And although he’s happy about Apple’s recent decision to grant labels
more pricing flexibility, he’s hoping the company will give them still more in the future.

You've spoken a lot about the
importance of labels getting a
fair price for their music. What
do you think of Apple’s deci-
sion to allow flexible pricing?
I think it's important to make sure
that the consumer has a choice and
that we have the flexibility to give
them an offer that makes sense.
It’s very hard to explain to Jimmy
Page why “Stairway to Heaven” is
99 cents and Chumbawamba is the
same price.

Do you think we’ll see even
more pricing flexibility in
the future?

I hope this is just the beginning.
I hope there will be a closer rela-
tionship between [the price of]a
really popular single and the cost
of an album. For many years the
music industry has taken advan-
tage of the fact that you could cut
out a single and push fans to buy
an album. And often the album
wasn’t very good—it had one or
two singles on it. But that’s not
what I'm talking about. I'm talk-
ing about an album that, when a
kid picks it up for $10, he gets
$50 of enjoyment. That’s the
album 1 want to be able to help

navigate him toward. And I want
to have the company build a rep-
utation where he could make a
decision and say, “You know
what, I know this artist, ['ve seen
this artist and he’s got a brilliant
single—1I could go for the $9.99
or $10 purchase.”

I would love to get to a point that
when T.1. has 175 million impres-
sions, 1 can for a one-month pe-
riod bring the single up to $2.99
as a bundle [with other content] or
cutitoutlike I used toif I feel good
about the album.

1 understand the easy and sim-
ple message [of iTunes], but we're
years into the iPod experience and
I think consumers are savvy. |
think we could start creating other
experiences for them. It would be
helpful to us and it would be help-
ful to the artist.

Warner just pulled out of its
deal with YouTube. Why?

At the beginning we believed
wholeheartedly that we needed to
be the enabler. We believe that
there’s not going to be one magic
solution to this but it's important
to encourage people to experi-
ment. So we went and started

Warner’s label chief speaks out
on 360 deals, $1.29 singles and
why YouTube deals don’t pay.

being very easy to license with.
[But] we just haven't received
enough compensation. They
haven’t figured out how to mone-
tize it well enough to make our
share significant enough.

Do you see the other labels
as rivals when you make
those deals?

No. I think the enemy is within
us, where we could allow compa-
nies to use our content to build
their businesses and not compen-
sate us fairly. How could we not
think through all the repercus-
sions of a deal we strike? They
should fully take advantage of us
if we're willing to go for that. But
we have a responsibility to our em-
ployees and our artists to shep-
herd them through this really
crazy, confused time, and to pay
our people and our artists and do
well by everybody.

At the same time, you're very
bullish on Lala.com, which
Warner holds a stake in. How
do you decide what deals to
make and which to pass on?

We're thinking less about enabling
for enabling’s sake and asking our-

selves at what point is this a trans-
action. I think we want to enable
when there’s a clear path to rev-
enue and it’s not cannibalizing
our company.

I love the fact that Lala is very
transaction-oriented. Bill [Nguyen,
chairman of Lala] is a Wilco junkie
and from the first time we met he
said, “1 want people to buy this.”
He’s determined to make an effi-
cient offering to the consumer to
actually make a transaction.

On that same note, what do you
think of the RIAA’s decision to
stop suing people and instead
trying to work with Internet
service providers?

I always thought [suing people]
was a little cockamamie. 1 think
there are much easier and more
caring ways of bringing con-
sumers along.

How important do you think
government pressure will be
in actually making deals with
the ISPs?

In France it seems very important.
[French President Nicolas Sarkozy]
has taken a personal interest and
he’s cut through a lot of the clut-

ter. I think that they may resist it
but ultimately it may be good for
them. America’s greatest export is
intellectual property and 1 just
don’t feel like we’ve done enough
in terms of protecting our content.

You were an early champion of
360 deals. What do you think
about the results you’ve seen
so far?

360 deals take time to harvest. For
us they typically involve new artist
signings. We're not interested as
much in doing 360 deals wherean
act is fully established—it’s very
costly to get into that business. So
you'll find out how we do over
time. | think we’re going to be very
successful with our strategy be-
cause we're signing artists that we
truly believe in.

There's a lot of misalignment
where we're only concerned about
the sales of a CD or digital music
and we have no participation in
anything else. I think that Para-
more is going to be very special
and demonstrate what we mean
by alignment. There's a lot of
times when a band stays on the
road one extra cycle because that's
how they’re receiving their in-
come. | think that there’s a way for
all of us to determine together
whether we should do that extra
cycle because we're all benefiting
from everything.

What do you say to executives
who believe that artists don’t
need major labels?

I think that’s a personal decision
for the artist. There are certainly
arguments that speak to an artist
taking on more risks, if they can
afford to take more risks on. 1 think
that labels are important because
they help strategize, pull together
resources and mobilize hundreds
of people to make it happen and
cut through the clutter. .

It’s very hard to explain to Jimmy Page
why ‘Stairway to Heaven’is 99 cents and
Chumbawamba is the same price.
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1writer.

Her label, too, has been ripped apart at the
seams. She was one of the last acts broken by
the old artist-friendly, financially profligate
EMI and will be one of the first to test the
brave new world of global artist priorities,
synergized marketing campaigns—and vastly
reduced scented-candle budgets.

Andifallthat wasn’t enough for the average
23-year-old British pop phenomenon to deal
with, she’s also had to cope with having every
aspect of her life documented in lurid—and oc-
casionally invasive—detail by a U.K. tabloid
press seemingly incapable of distinguishing

'0 years since Lily Allen’s last album, the
untered change more often than Barack
An interview with her used to
za-and-beer encounter in her manager’s
een replaced with a téte-a-téte over tea in
flatin a nice part of North London, one of
us benefits of the worldwide stardom
hit debut album, “Alright, Still.”
1agement firm—Empire Artist Manage-
oer in charge of Allen’s affairs, replaced
Mliw enty-First Artists.

Mean-

between nightclub high jinks and personal dis-
tress. Both have wound up serving as entertain-
ment over the nation’s cornflakes.

Her music has also been revamped. “It's
Not Me, It’s You” will be released Feb. 9 in
the United Kingdom on Regal/Parlophone
and a day later in the United States on Capi-
tol. The album retains the playful spirit of her
debut but, musically and lyrically, relocates
her from too-cool-for-school hipster pop to
somewhere between the dancefloor and the
real world. It’s still strong, uncontrived pop
music. And il sounds stuffed with hits, start-

RadioOn The TV

Lily Allen’s Move Into TV And Fashion Met With Mixed Success

ing with the lead track, “The Fear,” set for a
U.K.single release Jan. 26. It’s already top 20
on Nielsen Music Control’s U.K. Radio Air-
play chart three weeks ahead of its release.

“I did a retro thing last time,” Allen says.
“And since 1did that, a lot of other people did
it too. | wanted to separate myself from the
group and move forward. People think I've
intentionally done something more serious
but I haven’t.”

Indeed, the changes in Allen’s life and pro-
file should really make interviewing her now
about as straightforward as trying to interro-
gate Britney Spears using only Amy Wine-
house as an interpreter. But somehow, the
bright, sparky talent with the filthy laugh and
the disarmingly relaxed manner seems to
have survived. She sashays in from the bed-
room in denim hot pants and a pink top and
snuggles up on the sofa under an old blan-
ket to discuss everyone from Perez Hilton
(“Anirritating wasp in the beautiful rose gar-
den that is my life”) to Guy Hands, whose
every mention is accompanied by an affec-
tionate “jazz hands”-style finger waggling.

“I was watching my dad on the news,” she
says with a laugh, turning off the blaring giant
plasma screen. “He was talking about me,
which was very exciting.”

The digital youth channel
BBC3 chose Allen’s show “Lily
Allen and Friends” as the flag-
ship program for its February
2008 relaunch.

Billed as the first TV show
for the social networking gen-
eration, it sought to capital-
ize on Allen’s music fame and
Internet cachet with a weekly
mixture of celebrity guests
and bizarre clips from the

Brand Index, which monitors
whether people have heard of
the brand—hit a 12-month high.
The collection sold out, but a
New Look spokeswoman says
there aren’t any plans for a fur-
ther edition.

Allen says she’s no longer
sure why she diversified into

Me talk pretty:
MARK RONSON
and LILY ALLEN

such areas. “It all exploded and
| was a bit overwhelmed,” she
says. “l was young and | didn’t
really think about it. | woke up
one day, my single was No. 1, |
was in the newspapers every
day and all these offers came
flyingin.”

Although tabloids have re-

ported that Alien may try act-
ing, she says she’ll concentrate
on music.

“l enjoyed doing some of
those things,” she says, “but
coming out the end of it | real-
ized that | wanted to just make
another album. That’s all | re-
ally care about.” —-MS

Web, watched by a live studio
audience made up of Allen’s
online “friends.”

But despite an extensive
marketing campaign, the
show’s debut attracted a
reported average of just
255,000 viewers, more than
200,000 fewer viewers than
the channel’s average for the
time slot.

In April the BBC announced
that it would renew the show,
but Alten has no immediate
plans to take it up on the offer.

Allen’s Lity Loves fashion line
for the retailer New Look fared
better. It bowed in U.K. stores in
May 2007, helping the chain’s
Buzz rating—measured by
research company YouGov’s
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Acting up:
LILY ALLEN
with her father,
KEITH ALLEN

Allen’s dad is the perfect barometer by
which to measure the exponential growth of
her U.K. fame. In summer 2006, when she
launched her pop career with the U.K. No. 1
single “Smile,” she was usually described as
Keith Allen’s daughter. Two years on, and
her father—a well-known TV actor most fa-
mous as the Sheriff of Nottingham in the
BBC’s production of “Robin Hood”—rarely
appears in print without being tagged “Lily
Allen’s dad.”

In Britain, Allen’s celebrity is now so out
of whack with her status as a musician that
she’s been able to propel her brother (actor
Alfie Allen, affectionately lampooned on the
debut record’s “Alfie”), and his girlfriend (ac-
tress Jamie Winstone) to tabloid infamy by
association. And her MySpace endorsement
of Kate Nash was cited as a prime factor in
breaking the Allen-esque singer/songwriter
in Britain.

She’s also found time to host her own
chat show (BBC3’s “Lily Allen and
Friends”), start a fashion line (for retailer
New Look) and get asked by London Mayor
Boris Johnson to help sort out the capital’s
knife-crime epidemic.

“I’m still the same person,” she says
after a lengthy pause. “But life has cer-
tainly changed.”

The musical changes have certainly paid
off. That “It’s Not Me, It's You”—complete
with songs about God (“Him”) and George
Bush (“Fuck You”)—should be so casually
triumphant is something of a surprise. The
album has been much delayed since it was
first scheduled for release in early 2008,
held up for personal (her miscarriage) and
creative reasons. Allen maintains that the
final release shift, which shunted the album
from the fourth-quarter chaos to the rela-
tive tranquility of the first quarter, had her
full approval.

“The label wasn’t in a place where I felt
comfortable,” she says. “People were still get-
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ting laid off and | didn’t want my album
worked on in an environment where people
aren’t happy. | wanted everyone to feel a bit
more . . . stable.”

Allen says she’s yet to meet any of EM1’s
new top management, although she has
been invited to dinner with EMI Music
CEO Elio Leoni-Sceti. She expresses
nothing but admiration for her core
team, which has somehow remained
in place throughout the changes, but
openly admits to frustration over the
label’s recent cost-cutting and cre-
ative limbo. (“When you've gone
from nothing to selling 2.5 million,”
she jokes, “you want to be staying at
nicer hotels and going out for nicer
dinners . . . that’s not happening.”)

More seriously, she adds, “Everyone
is terrified of losing their jobs. So no one
wants to make decisions or give you their
opinion in case it comes back on them. As
an artist, that really is terrifying.”

Allen is under contract for “loads more al-
bums,” but she says she would be unlikely
to sign to a major if she was starting out
now. But she also stresses that she
isn’t planning a Robbie
Williams-style threat of a
strike against the new
regime (“The whole
fucking thing’s Robbie’s
fault, isn’t it?” she says
with a laugh. “He took
all the money, [so] he
hasn’t got anything to
complain about.”) and
acknowledges that, in
many ways, she should
be the perfect artist for
EMI version 2.0. After
all, she's at ease with
concepts like brand
endorsement—indeed,
Allen claims to have
made more money from
that than she has from
recorded-music sales, up
to £200,000 ($298,100)
per gig for promoting a
brand—and works tirelessly
to maintain a direct relation-
ship with her fans.

She was the first U.K. artist ¥
to truly “get” digital, breaking
through MySpace—then a novelty
for British artists—going big on
mobile and maintaining a con-
stant cyber-presence through
her usually hilarious, often
controversial blog.

“It’s funny to be talking
about digital in that way
because when we re-
leased ‘Alright, Still,
those elements were
new and fresh,”
London-based Par-
lophone president

Miles l.eonard says. “Now, those are almost
ticking-the-box things, the basic foundations
of a digital campaign.

Digital innovations this time around in-
clude a special game for “The Fear” available
on Allen’s Web site and a yet-to-be-revealed
dedicated Facebook application. Demo ver-
sions of several album tracks were again pre-
viewed on MySpace, where Allen has more
than 450,000 friends.

The star herself now displays some signs
of digital disillusionment, bemoaning how
press interest in her blog “outweighs all the
benefits of blogging in the first place. . . I'm
venting something in a particular place to
certain people, I'm not writing things with
the intention of them ending up in [U.K.
tabloid] the Mirror.”

Consequently, the focus of the new cam-
paign is to get people talking about Lily Allen
the singer again. The main reason behind her
change of management, she says, was she
wanted someone Lo say no lo some of the

nonmusic offers that still
regularly come her way.
“The idea that people
might think I'm a bit of
a joke worries me,”
she says. “That’s why
I've worked so hard
on making this rec-
ord. I don't think it
proves anything to
anyone else, but it
proves to me what
I'm capable of.”
“Alright, Stll”
has sold 520,000
copies in the

United States
according to
Nielsen SoundScan.
While topping her U.K.sales
figure—960,000, according to the Of-
ficial Charts Co.—could be a tall order
in the current climate, Howard Han-
dler, EMI Music executive VP and
head of marketing for North
America, says he’s “bullish”
about outperforming her
debut stateside.

“She’s built a very strong
brand based on press cov-
, erage, iTunes and the
I\ online connection she
has with her fans,”
he says. “But with

the new record
? we're going to be

i

able to leverage some more traditional mar-
keting treams as well.”

Leonard and Handler dismiss the notion
that the album launch should be considered
a test of strength for the new EMI.

“We’'ve been through that test with the
Coldplay album,” Leonard says. “That was a
textbook delivery of a campaign if 1 say so my-
self-—and that was right in the middle of all
the changes.”

Handler adds, “The organization 18
stronger and more effective than it’s ever
been. We're energized.”

“The Fear” will be worked to triple A radio
beginning Jan. 12, followed by top 40 formats.
Allen is due to start a 20-date U.S. tour April
1. Her previous visa problems—which caused
the cancellation of her planned 2008 Ameri-
can jaunt—have now been resolved.

Her Jan. 28 U.K. comeback show, at Lon-
don’s 1,500-capacity Koko, sold out in min-
utes, with a full tour following in March. U.K.

—LILY ALLEN

TV appearances include Jools Holland’s
annual New Year’s Eve “Hootenanny” and
“Friday Night With Jonathan Ross.

“First and foremost, we see Lily as an artist
and a performer,” Leonard says. “And so many
people overlook that for Lily the celebrity.
We're really trying to redress that balance
with this campaign.’

Back in North London, Allen is also ener-
gizing herselfto face the paparazzi pack that
has now gathered outside her flat. Is it sur-
real to have such mundane moments
recorded for posterity?

“Not now, actually,” she says. “What’s sur-
real now is when it's not there. To be honest,
I start to slightly panic when people don’t
write about me for a couple of weeks.”

And does she ever worry the attention
might push her down the self-destructive path
that’s been trod by Spears and Winehouse?

“No,” she says. “I know myself well enough.
As soon as | feel remotely depressed I'm
checked into a clinic and having intensive
therapy. I've seen enough people fall apart to
know that’s not going to happen to me.”

But it’s striking how often Allen uses the
word “terrifying” to describe aspects of her
life and career. And it must be scary to put
out an album in an environment where some
are watching for the first signs of failure.

“If people like this record, then the record
company will offer me more money to do an-
other one,” she says matter-of-factly. “And if
they don’t and I get dropped, then I'll re-
evaluate my life. I'm not scared of that—I'm
excited by it. | like getting my teeth into some-
thing and having to survive.” oo
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14% Decline
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Sales. BUt The | (In Millions) source nesen rnsscer
Year Also Saw e
Slowing Growth e
In Digital
Music, Trouble
For Country
And A Slideln
The Ringtone
Market.
BY ED

CHRISTMAN

abels offer various reasons for the de-
| Some say ringtones are losing favor
among the young amid a proliferation of
other such mobile music options as ring-
back tones. Others blame the price dif-
ferential between higher-margin ring-
tones—which typically retail for $1.99 for
a snippet of a song—and 99-cent full-
track downloads of the same song.
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Hit album releases still account for a
large but shrinking share of total sales.
The 200 best-selling titles of the year
have seen their share of annual sales fall
from 40.1% in 2004 to 35% in 2008.

During the same period, the sales
share of other current albums—titles
within the first 18 months of their release
or older albums that stay in the top half
of the Billboard 200 or are active at
radio—remained relatively steady. But
the sales share of catalog albums climbed
to account for 41.7% of album sales for
2008, versus the 35.8% the category
comprised in 2004. The continued
growth of catalog album sales as a per-
centage of overall sales could be a sign
that track downloads are eating into cur-
rent album sales—or that the music in-
dustry’s A&R efforts have lagged.

RGCOI‘de'MUSiC Unit Sa|eS (In Mi”iOﬂS) SOURCE: Nielsen SoundScan

(Percentages indicate year-on-year change for that quarter)

As digital growth slowed in 2008, sales of track downloads peaked dur-
ing the first quarter, rather than at the end of the year. During 2004 and
2005, the first full two years that Nielsen SoundScan measured digital sales,
track downloads grew sequentially each quarter, leading up to the final
three months of the year, when sales peaked amid the release of big al-
bums during the holiday shopping season.

Since then, first-quarter sales have progressively accounted for a larger
share of annual sales as consumers receiving digital music players as gifts
shopped for downloads after Christmas. 50.7%
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The most striking trend during the last five years
has been the rise of nontraditional music retail, at
the expense of such traditional music chains as
Trans World, Best Buy and Borders.
Digital download stores finished 2008 with 0
15.4% of U.S. album sales, while other nontradi- h
tional retailers like Amazon, QVC, Starbucks, con-
cert halls and TV direct-phone sales accounted for
nearly 8.2% of sales. The combined nontraditional
category now accounts for 23.5% of album sales,
up from just 5% in 2004. -10
9.4%
-20
2004 30
04 ’05

2.6%
Among the top-selling genres, the biggest recent mar-
ket-share losers have been R&B (which includes rap), coun-
try and Latin. R&B peaked in 2000 with sales of 199.7 mil-
lion units, or 25% of the U.S. album market, but has since
tumbled to 77 million units, or 18% of sales. Since 2001, the
genre has underperformed in the overall market every year
except for 2004.
2005 Annual sales of country music outperformed the overall

"06 07 "08

U.S. album market in 2004 through 2006, but have since ex-
ceeded the annual decline in total sales, falling 16.3% in 2007
and 24% in 2008.

Meanwhile, U.S. sales of Latin albums, which had enjoyed con-
tinued growth every year of the new millennium through 2006,
declined by 15.7% in 2007 and 21.1% in 2008 (see Latin Notas,
page 16). Latin album sales of 25.1 million in 2008 were still slightly
better than the 23.2 million that the genre posted in 2000.

5.5%

24

10%

BILLBOARD

Music Versus Economic Indicators

(Year-on-year percentage change in U.S. concert grosses and unit sales for

U.S. albums with track equivalent albums; year-to-date percentage change in
S&P 500 and Consumer Confidence lndeX) SOURCES: Nielsen SoundScan, Billboard Boxscore, the Conference Board
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formance of the Standard & Poor’s 500 stock index and the Con-
ference Board’s Consumer Confidence Index suggests that as
bad as things are for the business, they could be worse.

The music industry’s challenges go far beyond the deeply
2008 troubled state of the U.S. economy. Still, a glance at how music
sales and concert ticket sales performed in 2008 versus the per-
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During the past four decades,
MIDEM has earned its billing as
“the world’s music market.”
When the 43rd annual event
opens in Cannes with the
digitally focused MidemNet
Forum Jan. 17, it will continue
its tradition of providing prime
business and networking
opportunities. m The exhibition
hall at the Palais des Festivals is
expected to host more than
2,000 companies from every
continent. m For the third year,
from among some 9,000-plus
attendees expected at MIDEM,
Billboardpis recognizing 10
MIDEM Masters. These
executives represent the top
caliber of international
professionals, from every sector
of our industry, who

use MIDEM to drive their
business forward.

CLIVE GARDINER

VP of digital content, We?, United Kingdom // we7.com
Considering that 2008 MIDEM personality of the year Peter
Gabriel co-founded We7, this ad-supported download com-
munity was always likely to have a high profile in Cannes.
Certainly, We7 scored hefty media coverage long before its
full service began in November 2008 following a year of
beta testing.

That was one of several 2008 landmarks for We7. It surpassed
the 2 million-download mark in February and was voted best
digital music service at October’s BT Digital Music Awards in
London. MIDEM veteran Clive Gardiner, a former BMG exec,
joined We7 in September 2007 and represented the company
in Cannes for the first time last year.

“MIDEM 2008 was where we first noticed a wind of change
towards pioneering new digital models,” Gardiner says. “We
did our firstad-funded streaming deal with Sony BMG within
weeks of conversations held [there].”

This year, Gardiner will meet with existing and potential li-
censors from around the world. “We can do more effective busi-
ness face to face in a week at MIDEM than from months of
e-mails and phone calls,” he says.

RICHARD GOTTEHRER

Founder/chief creative officer, the Orchard, United States
// theorchard.com

Richard Gottehrer is a music industry veteran who has car-
ried four decades’ worth of artistic credibility through a

GLOBAL

CLIVE GARDINER

variety of creative roles before becoming a digital music
force by co-founding the Orchard, the New York-based dig-
ital distributor.

It is in the latter role that he has been chosen asa MIDEM
Master. Gottehrer, who serves as the Orchard’s chief creative
officer, will sit on a digital publishing panel during the In-
ternational Managers Summit. “MIDEM has always served
as a great place to meet new people, make new contacts and
renew old relationships,” he says.

Gottehrer began his music career in the early '60s as part
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Billboard Honors The MIDEM
Masters Among The Top-Tier
Executives In Cannes

PETER HEBBES

TERRY McBRIDE

of a songwriting/production team with Bob Feldman and
Jerry Goldstein. Their credits include the Angels’ “My
Boyfriend’s Back,” the McCoys’ “Hang On Sloopy” (both No.
1 hits) and the Strangeloves’ “I Want Candy.” In the late '60s,
Gottehrer co-founded Sire Records with Seymour Stein.
When Warner Music Group bought that label in the mid-
’70s, he was heavily involved in producing many of the punk
acts coming out of CBGB and Max’s Kansas City, including
Blondie, Richard Hell & the Voidoids, Robert Gordon and
the Fleshtones. continued on >>p26
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“WE SAW FAR MORE
THAN THE WORLD.”

Blue Istand Tribe on tour in the Pacific.

“The opportunity to entertain troops was a way to see the world,
but it became much more. | had no idea how they would respond to
peace lovers like us. We were greeted with open arms. And we realized
that this wasn't just a cool trip for us, it really meant a lot to them.
Some hadn’t seen any kind of entertainment for months and had
been away from their families for a long time. Those we met were
hard working folks just like you and me. Our show was a chance for
them to feel like they were back at home for a couple of hours. Our song
“March On" was written as homage to the people we met and their will
to always “march on.”l can see that our military is an absolute necessity.
S0, to those who serve, past and present, while putting their
life on the line to protect our freedoms, this one is for you.”

- JAMES FREY, LEAD SINGER FOR BLUE ISLAND TRIBE

ARMED
FORCES

ENTERTAINMENTs

WHERE STARS EARN THEIR STRIPES

FIND OUT IF YOU HAVE WHAT IT TAKES TO TOUR.
GO TO ARMEDFORCESENTERTAINMENT.CO M.

www.america
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At the Orchard, he says, “because of who
we are in the digital world, we bring as many
as 40 or 50 people and use [MIDEM] to have
our own mini-staff meeting for a day. We
gather most people from our overseas
branches and have planning sessions. We
work together to try to bring in labels as well
as meet new and up-and-coming digital serv-
1ce providers, mobile operators and television
companies to expand our business further on
an international basis.”

PETER HEBBES

Founder/managing director, Hebbes Music
Group, Australia // Web site not available
MIDEM is a thread that runs throughout Peter
Hebbes’ lengthy music industry career. “It’s
the essential market meeting place,” he says.
“I've been going since I joined Festival [Group]
in 1970, and I've only missed a couple.”
Hebbes served in the upper ranks of the Aus-
tralian music company Festival Group and Uni-
versal/MCA Music Publishing before starting
his own independent music publishing, music
business management and consultancy serv-
ice firm in 2000. Catalogs represented by
Hebbes Music Group Down Under include
Zragon Music (Olivia Newton-John), Blue
Mountain Music (Bob Marley, Free), Plangent

m.&?sy ?

Visions (Nick Lowe) and Unforgettable Songs
(Seal, the Pogues).

HMG has struck a string of publishing cat-
alog deals at MIDEM since 2000, Hebbes adds,
“including Mummy Dust Music out of Canada,
Cristal Music Publishing from France and
Crumbs Music Publishing from England.”

In Australia, “we’re miles away from any-
where,” Hebbes says. “At MIDEM, I can catch
up with 30 different people in a week, as op-
posed to traveling to all these countries.”

OLEG LOBOV

Managing director, Style Records, Russia //
style-records.ru

Since its 2002 debut, Style Records has estab-
lished itselfas one of Russia’s leading independ-
ent labels. It is now at the core of a group of
affiliated companies that includes distribution,
recording and music publishing, plus a 130-
store entertainment retail chain, Nasroyeniye.

A licensing deal that Oleg Lobov signed at
MIDEM in 2008 delivered an airplay hit in Rus-
sia with Jay Sean’s “Ride It,” and Style will re-
lease Sean’s album “My Own Way” early this
year. Style’s dance imprint, Freestyle, has Russ-
ian licensing deals with overseas labels includ-
ing Ministry of Sound, Hed Kandi and
Toolroom Records.

“MI1DEM is a very good place to acquire
some invaluable experience and establish
partner relationships,” says Lobov, who has
headed the company since its launch. “New
contacts, new deals and new business
26 |
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processes are all the results we are looking
forward to this year.”

The company will also use MIDEM to pre-
view a newly recorded English-language album
by pop vocalist Sergey Lazarev, who was voted
artist of the year at the 2008 MTV Russia
Awards. Lazarev will perform at MIDEM 2009’s
Russia-themed opening-night party.

JOHN LoFRUMENTO

CEO, ASCAP, United States // ascap.com
ASCAP CEO John LoFrumento has been at-
tending MIDEM since 1995, but this year as
he circulates the Cannes Palais he will be en-
joying the 95th anniversary of the performance
rights organization.

“I have found [MIDEM] an excellent venue
to meet with affiliated societies as well as
ASCAP members working or living outside of
the U.S.A. MIDEM affords me the opportunity
to catch up on the latest global information and
to strengthen relationships.”

During the last four years, ASCAP’s distri-
bulions to its members totaled $2.7 billion, and
in 2007 the society’s operating ratio dropped
to an all-time low of 11.9%.

LoFrumento represents ASCAP as a mnem-
ber of the authors’ and composers’ organiza-
tion CISAC's board of directors and is the

KEN OHBAKE

chairman of its finance committee. He is also
a member of the board of directors and chair-
man of the finance committee of FastTrack, a
global alliance of leading music copyright so-
cieties. He is also a board inember and chair-
man of the finance commitiee of the
Songwriters Hall of Fame and serves as chair-
man of Mediaguide, CEO of MusicPro Insur-
ance and secretary of the ASCAP Foundation.

TERRY McBRIDE

CEO, Nettwerk Music Group, Canada //
nettwerk.com

Terry McBride co-founded Nettwerk as an in-
dependent label in 1984 and saw it rise to
prominence with the emergence of songstress
Sarah McLachlan. The company then ex-
panded into merchandising, publishing and—
most notably-—management. These days,
Nettwerk manages the likes of Barenaked
Ladies, Stereophonics and Dido, while its re-
cent deals include the October 2008 launch of
the London-based Manett Publishing joint ven-
ture with the United Kingdom’s MAMA Group.

Three years ago, Nettwerk set up shop at
MIDEM to strike record distribution deals
across Europe, and it uses the event as an an-
nual meeting place for discussions with its in-
ternational subpublishers.

Although Nettwerk has been represented reg-
ularly at MIDEM., McBride only attended for
the first rime five years ago. “Personally, [I've
been there| three times,” he says. “Mark [ Jowett],

my partner, has been  continued on >>p28
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Please contact Mindy Mitchell mindy@cleorecs.com
or Tim Yasui at tim@cleorecs.com or telephone us at 310-477-4000

ARTISTS AND MASTERS CURRENTLY WORKING WITH
{(past and present) INCLUDE:

DOKKEN + JOHNNY THUNDERS + KURTIS BLOW

FAT BOYS « COOLIO « MC 5 » TANGERINE DREAM [
THE 69 EYES + MOLLY HATCHET = QUIET RIOT

WARRANT « LA GUNS = THE VIBRATORS

BOBMARLEY * JAMES BROWN + THE HEAD CAT
(FEATURING LEMMY) « MISSING PERSONS
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LONDON = FOGHAT AND MANY MORE!

CLEOPATRA RECORDS would like to thank all our business
partners for a great 2008! i

We'd especially like to acknowledge: KOCH ENTERTAINMENT,
THE ORCHARD, SKD ENTERTAINMENT, NEO/MCC/SONY, SONIC
RENDEZVOUS, MVD, RSK, CHERRY RED, TMC (Michael Chernow),
GLUCOSE MUSIC (Anthony Klein) and SOUND POLLUTION.

Thanks for being part of our team and looking forwardtoa  [E—
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from >>p26 going for 15-plus
years.” Internationally, he adds,
“MIDEM gives me alot of insight into
local issues.

A provocative keynote speaker in
2008, McBride will again offer his
own insights this year on a panel ti-
tled “Artists, Managers and Digital—
So, Where Is the Money?”

KEN OHTAKE

President, Sony Music Publishing
Japan, co.jp

As an executive whose career has in-

MIDEM

: The international music market-
place, now inits 43rd year

: The event, including MidemNet
Forum, draws more than 9,000

participants from almost 100 countries,

from industry sectors including recording,
publishing, touring, digital and mobile.

Jan. 17-22

Palais des Festivals, Cannes

Semmence says. “It's a key event in
our business development calendar.”
Absolute handles everything from
label administration to TV advertising
for its clients, which have recently in-
cluded Ali Campbell (ex-UB40), McFly,
Sparks, Cascada and Shirley Bassey.
MIDEM is “all about networking to
create future business opportunities,”
says Semmence, citing a label man
agement deal with California-based
indie Hidden Beach Recordings, which
led 1o the late-2007 U.K. release of
Grammy Award winner Jill Scott’s

cluded stints in the United States
and the United Kingdom as well as
his native Japan, Ken Ohtake reflects
the international nature of MIDEM
participants.

midem.com

In Japan, Ohtake oversees a vast catalog ranging from Irv-
ing Berlin’s “White Christmas” to hits by recent domestic chart-
topping pop duo Kimaguren. He says MIDEM gives him a
chance to maintain existing global publishing conlacts as well
as develop fresh ones. “[It] is the only chance | have to meet
both new and old. We can discuss music from 50 years ago as
well as talk about the music of the future. This is very valuable
for me.

This will be Ohtake’s eighth consecutive MIDEM. In his
role as director of trade body the Music Publishing Assn. of
Japan, he will host a business seminar aimed at introducing
overseas attendees to the Japanese music market.

[ o
Managing director, Absolute Marketing and Distribution
United Kingdom M 1G.C

This will be Henry Semmence’s 11th MIDEM as managing direc-
tor of Absolute, the “one-stop” label management specialist that
he founded in 1998. However, he was already a regular then, thanks
to years spent in U.K. label, promotion and distribution roles.
‘I've attended MIDEM every year for the past 22 years,”

“The Real Thing” album. “The deal
came about following a meeting at
MIDEM with Vivian Scoti Chew of [Bo-
gota, N.J.-based] Timezone,” he says.
‘She acts as an international label representative for U.S. la-
bels looking to release product around the world.”

LAURA TESORIERO
President, EPSA Music, Argentina //
epsamusic.com.:

Argentine indie EPSA Music is known
worldwide as a trove of high-quality folk
and tango recordings, with marquee artists
like Estela Raval and Leopoldo Federico on
its roster.

With its own local distribution and li-
censing deals worldwide—most notably
in Europe and Japan—EPSA has developed
a brand name among followers of tradi-
tional Argentine music, a niche Laura
Tesoriero’s mother committed to when she
founded the label 18 years ago.

EPSA isalso a digital maverick that dis
tributes titles from the Orchard in Latin
America (adeal that originated at MIDEM,
Tesoriero notes). The label actively pur-

sues digital sales, particularly in the United States. Tesoriero
says MIDEM has been key to the label’s development.

‘We've gone almost every year since 1991 and it’s been ex-
tremely useful to see future trends, to license our product and
find new business,” she says.

MIDEM has also been crucial in developing EPSA’s foreign
distribution deals, which took off after 2003.

“At that point, tango as a genre began to be recognized world-
wide,” Tesoriero says.

A 40 W °
President, Naive, France //
Best-known in recent years as the co-president of indie labels
body Impala, Patrick Zelnik also is the former CEO of Virgin
France. He recalls attending MIDEM in 1980 when that com
pany launched. “That first year,” he says with a laugh, “we had
a stand with a pool.”

The pool may have been drained but Zelnik remains full of
enthusiasm for MIDEM. He returns this year with Naive, the
label and publishing company he founded in 1998.

Attending MIDEM is key to Naive’s export efforts, Zelnik
says. As a label based in France, he adds, “MIDEM helps us
meet people from all over the world with-
out traveling.

Zelnik claims a 4%-5% market share in
France for Naive and its distributed labels
thanks to such acts as Pink Martini, Mir
wais, Marianne Faithfull and Raul Paz. The
label is also the recording home of France’s
first lady, Carla Bruni.

But Zelnik is also proud of Naive’s
classical music sales: He'll host an event
during MIDEM to present new classi-
cal releases to its various international
partners.

Reporting by Lars Brandle, Ed Christman
Leila Cobo, Vladimir Kozlov, Aymeric
Pichevin, Robert Thompson and Rob
Schwarz.

* Ak ko k+ % BILLBOARD STARS

It's Your Artist’s Time To Sh

Is your artist celebrating a milestone?
Launching a major worldwide tour?
Ready to drop a major new release?

Get the word out through Billboard STARS...

The ultimate opportunity to have an editorial section of Billboard
magazine completely dedicated to your artist's career achievements.

Experience the buzz when key decision-makers and peers read about

your artist in the pages of Billboard!

For more information, please contact:
Aki Kaneko ® 323.525.2299 e akaneko@billboard.com
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Solo Work, Collaborations
Keep Raising M. Ward'’s Profile

. B
q'

On ‘Hold™ 8

Singer/songwriter M. Ward has seen his profile, and album
sales, rise steadily in the past five years, and in 2008, he
cracked the six-digit barrier for the first time thanks to the
Merge debut from She & Him, his duet project with ac-
tress Zooey Deschanel.

But Ward, who in the past has worked with everyone
from Norah Jones and Jenny Lewis to Bright Eyes and My
Morning Jacket, is keeping his focus on the music as the
Feb. 17 release of his next Merge solo album, “Hold Time,”
approaches.

The response to “Volume One,” on which Ward served as
the producer, guitaristand arranger, exceeded expectations,
though he says the publicity it received was “of a different
flavor” than he was used to. “I treat the act of making a record
very much like working in a laboratory, experimenting with
sounds and ideas,” he says, sipping iced tea in a dimly lit

w
hotel restaurant in Manhattan. “Whoever chooses to latch
onto [the album], great; whoever doesn’t, that’s fine, too.
The reaction always pales in comparison to the weight of the
act of production.

On the heels of “Volume One,” which has sold 123,000
copies in the United States, according to Nielsen Sound-
Scan, and Ward's prior solo effort, 2006’s “Post War” (which
is at a career-best 75,000), “Hold Time” paints on a much
more eclectic canvas than the sparse compositions that
marked his earliest work.

“What 1 was shooting for on the production side was to
make the larger sounds even more widescreen, and to jux-
lapose them with smaller, thinner sounds that you can find
in any pawn shop,” he says. “We used a lol of cheap Casios
and cheuap guitars and cheap micropliones to record certain
elements of every song, but then we also used really nice

www americanradiohistorvy com
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equipment and really lush strings to try and
find some sort of balance that I had never
heard on arecord before. That was a new ex-
periment for me.”

The album features guest spots from Lu-
cinda Williams on the string-backed, heart-
breakingly beautiful “Oh Lonesome Me”;
Grandaddy’s Jason Lytle and Deschanel, who
lends vocals to the jaunty first single “Never
Had Nobody Like You”; and a cover of Buddy
Holly’s “Rave On.” Of including cover songs,
Ward says, “It puts the listener T think in a
little bit of healthy confusion, where you're
not exactly sure where the sounds are com-
ing from.” A full band backs Ward through-
out, including three drummers on “To Save
Me” and “Epistemology.

According to Ward's manager. Juan Luis
Carrera, “Hold Time" was originally slated
to be issued last summer but was pushed
back to let the March release of “Volume
One” run its course. Carrera adds that the
success of that album, as well as Ward’s in-
volvement in other efforts, has in some ways
set the bar higher for “Hold Time,” in that
it encourages Ward to push himself musi-
cally with each new release.

The She & Him effort in particular has
opened the door for more media attention
from outlets that were keen on the album.
But Carrera says nothing out of the ordinary
is in the playbook to broaden Ward’s fan
base. “l can’t say more money is being
dropped into the solo record or anything like
that,” he says. “Everything’s just a continu-
ation as it's always been.”

To that end, Ward will tour long and hard
behind “Hold Time,” beginning Feb. 18 in
L8 Boston and including a host of summer fes-
tivals, with details to be announced. NPR

" will stream the new album in its entirety be-
ginning Jan. 12, which Carrera says has only been done for
artists twice before.

Meanwhile, Ward and Deschanel are in the early stages
of work on She & Him’s “Volume Two,” which will be out in
2010. Also coming that year is a long-in-the-works album
from Ward, My Morning Jacket’s Jim James, and Bright Eyes’
Conor Oberst and Mike Mogis, which Ward acknowledges
is moving at a “glacial pace.”

Carrera says that record in particular has the potential to
elevate all the artists’ careers, though it’s a matter of find
ing the time to get the group together. For Ward, the proj-
ectatits core is about “making music with friends,” and it's
a chance to step outside his comfort zone. “Whenever you
learn somebody else’s song, you geta window into how they
see music,” he says. “Everyone has their own ideas, and it’s
a beautiful thing to see. .
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>>>THREE’S
COMPANY

Prince is planning to release
three new albums in 2009
without the assistance of a
record label, according to
an interview with the Los
Angeles Times. A “major
retailer” is in talks with the
artist to release the music
physically, while a new
Prince Web site will sellit in
digital form. The two new
atbums are the tentatively
titled “MPLSOUND"” and
“Lotus Flower.” He was also
heavily involved in an album
titled “Elixir"” from his
protégé, Bria Valente.

>>>0ONE LESS
ROBOT

Kraftwerk co-founder
Florian Schneider has left
the pioneering German
electronic music outfit.
Schneider did not appear
onstage with Kraftwerk
during its 2008 tour; lone
remaining original member
Ralf Hutter told the New
Zealand Herald in
September that Schneider
has spent the last few years
“working on other projects;
technical things.” Kraftwerk
is soldiering on without
Schneider this spring, when
it will open seven shows for
Radiohead in South
America.

>>>WILCO ONFILM
Wilco’s first concert DVD,
“Ashes of American Flags,”
chronicles February 2008
shows in Nashville and
Tulsa, Okla. The project is
due in February or March
from Nonesuch, ahead of a
new studio album, which
the band is now recording.
“Ashes” was assembled by
Brendan Canty and
Christoph Green of Trixie
Films, who previously
worked on a Jeff Tweedy
live DVD and the behind-
the-scenes film that
accompanied certain
editions of Wilco’s 2007
album, “Sky Blue Sky.”

>>>JUNIOR, SENIOR
Norwegian electronica duo
Royksopp's first albumin
three-plus years, “Junior,”
will arrive March 23
internationally and the
following day in the United
States via Astralwerks. The
follow-up to 2005’s “The
Understanding” features
guest appearances from
Robyn, Lykke Li, Anneli
Drecker and the Knife’s
Karin Dreijer. The first
single, album opener
“Happy Up Here,” will be
available March 9.

Reporting by Jonathan
Cohen.
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Family Affair

Switchfoot, Nickel Creek Members

Team For New Band

What do you get when you
combine one of rock’s most
distinctive voices with one of
acoustic music’s most cele-
brated talents? The answer is
Fiction Family, a collabora-
tion forged by Switchfoot lead
vocalist Jon Foreman and
Nickel Creek guitarist Sean
Watkins. ATO/Credential

self-titled debut disc Jan. 20.

“We're a bit of an odd cou-
ple and that’s what makes it
work,” Foreman says. “Even
though we have different back-
grounds, the music we grew
up listening to and still admire
today is very similar.”

The unlikely musical pair-
ing began when Nickel Creek

a festival in San Diego. “jon
and T met backstage,” Watkins
says. “We talked about writ-
ing a song together and traded
numbers, but we didn’t do it
until we saw each other in a
coffee shop much later.” Plans
to make a demo were quickly
expanded intoan EP and then
eventually a full album.
Foreman describes the
sound as having “a lot of Jay-
hawks mixed into it. There’s
definitely a little Beatles in-
fluence. Both Sean and I are
a sucker for a good melody
and Sean’s an amazing guitar

tored in heavily.’

ATO product manager Jac-
lyn Bertsch credits Red Light
Management’s Bruce Flohr
(who co-manages Fiction Fam-
ily with Watkins’ management,
Q Prime South) with bringing
the music to the label’s atten-
tion. “You're talking about one
guy who has sold 5 million
records and another guy who
has sold 2 million records,” she
says of Foreman and Watkins,
respectively. “But the whole
record was made in a truly in-
dependent fashion. There were
no label restraints. ATO was-
n’tinvolved until way after the
creative process was com-
pleted. It just came from a re-
ally true place.”

The label is now pushing
“When She’s Near” to triple A
radio in advance of a North
American tour that begins Jan.
13 in Ann Arbor, Mich.

“The marketing strategy
on this record has been re-
ally a home-grown ap-
proach,” Bertsch says. “The
idea was to activate an al-

base and make them feel em-
powered to be a part of the
marketing process.” Fans of
both artists received a free
download of “When She’s
Near” well before the radio
add date and were encour-
aged to share the video on so-
cial network sites.

To reward early adopters,
BandFarm, which handles
Switchfoot’s merch, is exclu-
sively offering about 500
deluxe editions of “Fiction
Family.” This version includes
avinyl LP, a DVD with the
video and behind-the-scenes
footage, one solo track each
from Foreman and Watkins,
and a limited-edition print.

The duo is hoping fans of
Nickel Creek and Switchfoot
will find reason to embrace
Fiction Family. “Hopefully it's
not predictable,” Watkins
says, “but | think it will make
sense when people hear it. |
also think that there is stuff
that both of us haven’t done
before on record, which I
think will excite fans of either

Recordings will release their  and Switchfoot were playing

man, so [ think that really fac-

ready enormous existing fan  of our groups. oee
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>>>GRAND TIME FOR IRENE
With a little help from Lennon and McCartney, Italian singer Irene Grandi’s deci-
sion to record an album of Christmas songs certainly paid off this holiday season.

“Canzoni Per Natale,” released Nov. 28 by Atlantic/Warner Music ltaly, de-
buted at No. 10 in its first week and then peaked at No. 3, with Warner Music
Italy reporting sales of 100,000 units by Christmas. It was a remarkable per-
formance, Warner Music Italy president/CEQ Massimo Giuliano says. “Albums
of Christmas covers by pop stars are common in the U.K. and the U.S.A.,” he
says, “but it had never been done in ltaly.”

The album includes versions of John Lennon’s “Happy Xmas (War Is Over)”
and Paul McCartney’s “Wonderful Christmastime,” plus covers of less well-
known ltalian seasonal favorites. The lead single, “Bianco Natale”—an Anglo-
Italian version of the seasonal chestnut “White Christmas”—peaked at No.
20 on Music Control’s weekly airplay rankings, and Giuliano admits that “radio
didn’t play too much of arole in promoting the album. It was more well-placed
TV appearances and the novelty of the idea which pushed it.”

The album also features a cover of the Frank & Nancy Sinatra hit “Some-
thing Stupid” with Italian actor Alessandro Gassman. Grandi’s own ma-
terial is published by Warner/Chappell; Live Nation handles concert
bookings. —Mark Worden

>>>SHEFFIELD STEEL

The veteran U.K. crooner Tony Christie is hoping his latest album, “Made in
Sheffield” (Autonomy Recordings/Decca), may prove a winning return home.
The 65-year-old singer proudly describes the record as his “legacy.”

Autonomy is eyeing third-quarter 2009 for a potential U.S. album release
for the critically acclaimed 11-song set that was recorded in Sheffield, England,
with fellow Yorkshiremen Richard Hawley and Colin Elliot handling produc-
tion. It features Christie’s distinctive baritone tackling songs originally writ-
ten and performed by Sheffield acts, including Pulp, Arctic Monkeys and the
Human League, as well as several self-penned compositions.

The album had a soft U.K. launch in November. However, the real action
begins during February and March, with an as-yet-undecided U.K. single re-
leased to tie in with the TV broadcast of a documentary by Grammy Award-
winning filmmaker Don Letts about the making of the album. An April U.K. tour
has been booked through London-based Free Trade Agency.

After a four-decade career including chart success in the early '70s,
Christie scored an unexpected U.K. No. Talbum and single in 2005 with the
compilation “Definitive Collection” and the charity fund-raising reissue of
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his 1971 hit “(Is This the Way To) Amarillo.”

“This record will open alot of doors for me,” Christie says. “The [U.K. music]
scene has gone full circle—it’s very ’60s and early *70s at the moment. It’s
suiting me.” —Richard Smirke

>>>WELSH FACTOR

When Rhydian Roberts didn’t win the U.K. talent show “The X Factor” in No-
vember 2007, there was public uproar. The much-fancied 24-year-old white-
haired Welshman lost out to Leon Jackson and, while the latter scored the
U.K. Christmas No. 1that year, Roberts seemingly disappeared without a trace.

Actually, he was spending his time working on a debut album for Simon
Cowell’s label Syco, which signs the show’s winners. Fast-forward a little more
than a year, and Roberts is sitting pretty in the upper reaches of the Official
Charts Co.’s latest albums listing, three months after Jackson’s debut dropped
out after a mere four-week run.

“Rhydian,” released Nov. 24 in the United Kingdom, features names like
Desmond Child and Per Magnusson among the production credits and in-
cludes his “X Factor” signature songs “The Impossible Dream” and “Who
Wants to Live Forever.” The album took so long, he says, simply “because
I didn’t want to rush it. | worked with amazing producers, and [ was living
and recording in Stockholm and settling into a new lifestyle. It had to take
[that] long.”

Syco reports international interest but there aren’t any firm plans for over-
seas releases. A 24-date U.K. theater tour kicks off April 28. —Hazel/ Davis
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DJANGO JAMES &

THE MIDNIGHT SQUIRES

“Hurricane,” a word tattooed on the inside of Django
James’ arm, is a fair way to describe the 18-year-old him-
self. During a private party at New York’s Morrison Hotel
Gallery, his skinny body whirled around his four-piece
band the Midnight Squires, his hands clasping the mic
like a breathalyzer and his mouth panting lyrical fire until
the last snap of the snare.

“I think | need to getin better shape, to keep my stam-
ina up,” James says. “The main setback when | play liveis
that I'm always out of breath.”

That may be the young artist’s only hindrance to a
bright future. James (born Django James Lawless Stew-
art) comes from a musical pedigree: His fatheris song-
writer/Eurythmics frontman Dave Stewart and his mom
is Bananarama’s Siobhan Fahey. The Morrison Hotel
Gallery performance was part of a lively James photo
show, shot by celebrated rock photographer Mick Rock.
Those same pics grace the covers of James’ debut 7-
inch single release.

“I'm aware of the cliché of being the kid of a rock star.
But my dad doesn’t have a hand in what | do. | don’t
even sound like him,” James says in his thick British ac-
cent. “He can’t write or express my feelings. He advises
me in business. That’s what dads do. Dads offer up the
garage for the band to play in. In this case, he found us
a studio.”

In this California studio, the Midnight Squires have been
completing a full-length debut, produced by James’
brother Sam and due next year.

The Django James brand doesn’t stop at his glam-in-
fused garage rock. Outspoken and raw, James’ personal
style and attitude is almost as loud as his music. (He
cites his home neighborhood of London’s Camden as in-
spiration for his gutter-punk-meets-Lower East Side
fashionsense.) Soit’s little surprise that manager Larry
Little and lawyer Danny Passman (Gang, Tyre, Ramer
& Brown) are already fielding branding and label offers,
from both sides of the Atlantic. James says that Little’s
company FutureSounds is also working with partner
clothing company TankFarm to create unique T-shirts for
merchandise.

James enjoys being an artist and an entrepreneur. Since
quitting high school and “studying at home,” he spends
as much time creating visual art as making music and as
much time hatching business plans as making art.

“l brainstorm ways of getting my music out there, but
also spend a lot of effort sketching, creating, getting
naked”—James’ girifriend can be heard giggling at this in
the background—*“covering myself in paint . . . And I'm
interested in making money.”

James and the Midnight Squires have already played
a couple of dozen shows between his adopted home-
town of Los Angeles and New York and are poised to test
the waters in England in early 2009. —Katie Hasty
Contact: Larry Little, manager, larry@futuresounds.com

Check out an exclusive interview with and performance

LOM video of Django James & the Midnight Squires at

billboard.com/djangojames.
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Enjoy exclusive performances, interviews, music
and more from dozens of Underground
artists at billboard.com/underground.

RUNNER
RUNNER

Runner Runner could easily be the
poster child for muitimedia success.
Since coming together in March
2008 in Huntington Beach, Calif,,
vocalist Ryan Ogren, guitarist/vo-
calist Pete Munters, guitarist/vocal-
ist Nick Bailey, bassist/vocalist Job
Berry and drummer James Ulrich
have shared stages with Gym Class
Heroes, Fall Out Boy, Angels & Air-
waves and All Time Low.

The band’s emo, punk and pop
influences appealed to MTV pro
ducers, who commissioned the
group to write music for “The Hills”
and “Making the Band 4.” ESPN
has also tapped the group for orig-
inal tracks.

Fans might catch Runner Runner
on prime-time TV, but the band has
worked hard to become om
nipresent on Buzznet, PureVolume
and MySpace, with MySpace boast-
ing 15,000 song spins per day.

“Runner Runner is a perfect ex-
ample of social networks being used
to build a sustainable fan base from
the ground up,” the band’s manager
Avery Andon says.

Runner Runner released an EP
earlier this year; another EP with
acoustic versions of those songs,
“Stripped,” hit iTunes in December
and features the previously unre-
leased song “into Your Arms.”

The band is working with WHTZ
New York DJ Jason Nevins to pro-
duce a full-length, due in 20089.

—Lisa Marie Basile
Contact: Avery Andon, manager,
avery@andonartists.com
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STREETLAB

When electronic duo Streetlab
began mixing tracks in 2001, the
act cutits teeth performinglive in
what was becoming a dying scene:
New York raves.

‘It was the best live experience,”
Ryan Leary recalls. “We had a ton
of space to work with. it was inspir-
ing, because people always gave
you a positive reaction by dancing.”

After the parties ended, Leary
and Mark “Coz"” Lamorg wanted to
keep dancing. Streetlab has since
built up an impressive set of club-
ready commissioned remixes from
such acts as Crystal Castles, Nine
Inch Nails and Kinski, plus several
original grooves of its own.

Streetlab self-released its self-
titled debut EP in October and
signed an exclusive two-single re-
lease deal with RCRD LBL/Down-
town for the tracks “NYSound” and
“She Is Our Magic.” The former—
which will be placed in a forthcom-
ing episode of NBC’'s “Kath &
Kim”—is typical of Streetiab’s stut-
tering percussive style, with fero-
cious synthesizers that beg the lis-
tener to move.

“We like to arrange songs that
deliver well in the club,” says Lam-
org, who handles the drums and
mixing while Leary works with the
synths and guitars. “We want to
make dance music that has the en-
ergy of rock music.”

Streetlab is planning to release
amixtape EPin early 2009 in addi-
tion to honing its skills as an original
act. The duo will perform at the
Apple store in New York’s Soho

neighborhood Feb. 13 and is mov-
ing forward on a new Hall & Oates
remix. Streetlab is also plotting a
brief 2009 tour that includes ap-
pearances at South by Southwest.
—Jason Lipshutz
Contact: Andre Howard, manager,
drehowmusic@gmail.com

CATCHING UP WITH UNDERGROUND ALUMNI

Samuel has signed with Columbia Records . . . Bornin the Flood’s “Anthem”
was featured in a November episode of “One Tree Hill” . . . “Fly Away With
Me” by Sy Smith was the most added urban AC track in R&R’s Dec. 12 issue.
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QUESTI
with LAMONT DOZIER

by GAIL MITCHELL

NS

Having co-written an indelible chapter in music history, Lamont Dozier—one-third of Mo-
town’s storied songwriting/production trio Holland-Dozier-Holland—isn’t ready to relax
just yet. Beyond reuniting with Brian and Eddie Holland after 30 years to score the Broad-
way-bound musical incarnation of the 1996 film “The First Wives Club,” Dozier sits piano-

deep in various other ventures.

Those projects include collaborating with Kanye West, working with several newly signed
singer/songwriters and penning a book. This year he also became the first Artist in Resi-
dence professor at the University of Southern California’s Thornton School of Music.

As celebrations rev up in honor of Motown’s 50th anniversary, Dozier stood still long
enough to chat with Billboard about his past, present and future.

When will previews begin for “The First
Wives Club”?

All the tnusic is done. The guys and 1 wrote
30 songs and got it down to 22 for the show.
Rupert Holmes wrote the book and
Francesca Zambello, who did Broadway’s
“The Little Mermaid,” is directing. Produc-
ers Paul Lambert and Jonas Neilson plan to
preview the show at San Diego’s Old Globe
theater in July and head to Broadway in
March 2010.

You’ve recently collaborated with Nikka
Costa, Solange Knowles and Mark Ron-
son, emerging Columbia artist Nikki
Jean and new Universal Music Group
singer Hannah Sidbie. How do you
bridge the generation gap?

I never feel old school. If you're a good song-
writer and have love for the craft, you can al-
ways come up with a good lyric and melody
and stay relevant. There’s no retirement plan
on being a songwriter. Thankfully, the phone
keeps ringing and I keep dancing.

what are you working on with Kanye West?
It’s a movie musical that we started working
on last year. We’ve both been busy on other
projects, so we're trying now to finish that
up. I'malso working on three other original
Broadway musicals, including a Hispanic
piece focused on New York life at the famous
Palladium in the '40s.

Is there a formula for writing a hit song?
There is, although executing that formula
varies from writer to writer. For me, that for-
mula must include the key elements of hon-
esty, heart and a feeling/subject with which
the listener can identify. Listeners always
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feel and relate to a song that has an infec-
tious, undeniable melody and lyrics that
bring home a certain amount of truth.

I’'m also writing a book that’s been in the
works for three years now. It’s a collection
of thoughts about my life story thus far, the
challenges of being a songwriter/performer
and songwriting tips. It's for all the naysay-
ers who said [ couldn’t do this because I'm
black and could only go so far.

Why does Motown music still resonate?
It's the combination of pop, R&B and gospel
coupled with little stories that still happen
today. The songs have a magical way of get-
ting inside listeners through the melody and
lyrics. They just stick. New generations love
the songs because they can relate to them,
while older generations remember what they
were feeling when they first heard the songs.

Which Holland-Dozier-Holland song be-
came an unlikely hit?

“Where Did Our Love Go.” The Hollands
and I loved the song. But it received such re-
sistance from the Motown artists we initially
approached; nobody wanted to sing it. Then
the Supremes [nicknamed the “no hit”
Supremes at the time] recorded it. We had
no indication it would become a monstrous
No. 1 hit, launching the careers of the
Supremes and HDH. So it was a surprise
when it hit so big.

That song also taught me that less is more.
When the melody and rhythm are strong,
you don’t need to overembellish in produc-
tion. A lot of people say, “Let’s fix the song
in the mix.” We never did that; | don’t do
that. If the song isn’t there before the mix,
it doesn’t go to mix. oo
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GLASVEGAS

Glasvegas

Producers: James Allan

Rich Costey

Columbia

Release DaterJarn—15—

In Glasvegas front-
&5 man James Allan’s
world, “there's a storm on
the horizon” in virtually
every song, and while he
“can’t see the sun” he nev-
ertheless is “waiting . . . for
the ice cream van to
come.” It’s that mix of sad-
sack circumstances and
cautious optimism that
makes the Scottish quar-
tet’'s debut such a rich
exercise in self-aware
spleen-venting. It's aiso
made Glasvegas this year’s
model of a hot U.K. band
ready to storm the States.
The group wears its influ-
ences (Coldplay, Radio-
head, My Bloody Valentine)
unapologetically, while
Allan floats the most
pronounced brogue this
side of the Proclaimers.
Throughout are dense an-
thems (“Flowers and Foot-
ball Tops,” “S.A.D. Light”),
treacly guitar workouts
(“Geraldine”) and such arty
excursions as the spare
spoken-word treatise “Stab-

MUSIQ SOULCHILD
Onmyradio

Producers: various
Atlantic

Release Date: Dec. 9

——— Musig Soulchild raised eyebrows ¥

bed.” It’s much more Glas-
gow than Las Vegas, but it
certainly makes for good
company while we all wait
for that ice cream van.—GG

~ BANG CAMARO

Bang Camaro Il
Producers: various
Black Sword Records/8th
Impression
Release Date: Jan. 13
* On the surface, there's
no reason Bang Ca-
maro should be anything but
a novelty act, riling up dive
bars with formulaic hair
metal and an extra tank of
testosterone in the form of
15-20 lead singers. But in a
post-ironic, “Guitar Hero”
culture, guilty pleasures lose
some of the guilt, and Bang
Camaro’s second full album
supports its cheeky mission
—derivative anthem rock
consisting entirely of hooky
choruses and guitar solos—
with real musicianship and
serious fun. In addition to
sharpening the guitarists’
impressive shredding, the
genre's signature shiny clean
production serves here to
highlight that everyone in
the Bang Camaro “choir”
can in fact sing. But irony
isn’t totally dead; the band
knowingly doles out cock-

and eardrums in August, when “radio” came out as

clubby snap style of Atlanta, his adopted home
base, the former Philly neo-soulster seemed to tele-
graph a drastic change of course. But while “radio”
is indeed a surprise and wisely positioned near the

end of the album,

the other 1

tracks from

“Onmyradio™ represent a more measured kind of
departure in which Soulchild sprinkies a bit of
Southern flavor into his old-school aesthetic. The
opener “backagain” finds him singing over a heavy
thump before the music comes in and establishes a

vintage R&B melody.

Cleverly

layered vocal

arrangements elevate such tracks as “until” and
“special,” while “moneyright” boasts a skip-along,
hand-clapping beat that counters the languid lush-
ness of “someone” and “sobeautiful.” Elsewhere,
Mary J. Blige plays the female foil to Soulchild’s

sanctimonious protagonist on

“ifuleave,” and

Damian Marley lends patois to the reggae-flavored

“iwannabe.”—GG

PLIES

Da REAList

Producers: various
Slip-N-Slide/Atlantic

Release Date: Dec. 16
“Da—REAList” is the third full-
length this Florida rapper has released since the
summer of 2007, but like his fellow workaholic Lil
Wayne (with whom he appeared on the hit remix of
Shawty Lo’s “Dey Know™), Plies thrives on haste. His
reports here from the streets (*Me and My Goons”),
the boudoir (“Spend the Night”) and the hospital
room (“Family Straight”) sizzle with a stripped-
down immediacy that makes good on the album’s
title; few MCs seem as committed to a warts-and-all
presentation as Plies. And on “Want It, Need It,” a
fluffy J.R. Rotem-produced duet with Ashanti, he
even cops to the desire most of his peers view as a

sign of weakness.—MW

rock clichés, inctuding terri-
ble lyrics (“"Her eyes tell
lies™), the comically generic
call-to-arms “Revolution,”
the crazy ex-girifriend
lament “She’s Gone (Criti-
cal)” and the acoustic camp-
fire jam “The Hit,” an obvi-
ous nod to Mr. Big's “To Be
With You.”—EN

BEE GEES

Odessa: Deluxe Edition
Producers: Robert
Stigwood, Bee Gees
Reprise/Rhino

Release Date: Jan. 13

* Before "Saturday Night
&2 Fever” turned themin-
to disco superstars, the Bee
Gees made a string of gen-
tly psychedelic pop records
that Rhino began excavat-
ing in 2006 with the hand-
some “The Studio Albums:

——the first singte fromhis fifthatbum-Tapping into the ——1967-1968" boxed-settHere-

the label moves onto 1969's
“Odessa” with a three-disc
40th-anniversary edition
worthy of the music’s lush
widescreen sound. Discs one
and two present the album
in separate stereo and mono
mixes for the vintage-vinyl
contingent, while the third
unearths a trove of previ-
ously unreleased rarities, in-
cluding alternate mixes of
“First of May” and “You’ll
Never See My Face Again,”
as well as demo versions of
the titie track and “Melody
Fair” Also featured: two nifty
album outtakes, “Nobody’s
Someone” and “Pity,” and an
amusing 30-second promo

spot in which a stentorian
radio announcer calls "Odes-
sa” “one of the most fantas-
tic record packages ever
released.”—MW

LATE OF THE PIER
Fantasy Black Channel
Producer: none /isted
Astralwerks

Release Date: Jan. /3

* Synths tangled with
4 distorted guitars and
staccato vocals—reminis-
cent of so many forebears
and contemporaries—dom-
inate the English quartet
Late of the Pier’s debut
album. The 13 cuts (includ-
ing a hidden track) invoke
turn-of-the-millennium Su-
pergrass in places (“Bro-
ken”) and reach straight
back to common ancestor
“Ziggy Stardust”-era Bowie

in others(theexcellent “The— — Tapping -his—musical—side, the

Enemy Are the Future”).
There’s also disco strut bi-
sected by math rock-y time
signatures (“Heartbeat”)
and wailing riffs (the fuzz-
and-shout of “Focker” even
takes a page from the White
Stripes). When these guys
avoid the occasional regret-
table extended downshift in
tempo, the angular yet
danceable set combines a
mixture of menace and fun
volatile enough to hint that
their live shows must be
irresistible. —JL

ELIANE ELIAS

Bossa Nova Stories

www americanradiohictorv com

Producers: Eliane Elias,
Steve Rodby
Blue Note
Release Date: Jan. 13
* Brazil’s bossa nova
turned 50 in 2008,
and Sao Paulo native Eliane
Elias has produced an ap-
propriate tribute to the
genre. The pianist/vocalist
works with a core group of
players who are notewor-
thy in their own right—
Paulo Braga, Oscar Castro-
Neves, Ricardo Vogt and
Marc Johnson—to cover
classic numbers within the
genre and lay arich bossa
vibe on tunes by George
Gershwin, Johnny Mercer
and Stevie Wonder. The
album opens with an ele-
gant cover of “The Girl
From Ipanema,” which Elias
reprises in dazzling fash-
jon in English and Por-
tuguese. She provides an
eqgually appealing treat-
ment on “Desafinado,” an-
other Tom Jobim classic.
As wonderful a singer as
Elias is, take note of her
keyboard chops on “A Ra"
and “Chega de Saudade.”
Her touch on the black-and-
whites is as polished and
tasty as her vocals.—PVV

JIM HALL & BILL
FRISELL

Hemispheres

JAMIE FOXX
Intuition

Producers: various

J Records

Release Date: Dec. 16

Producer: Brian Camelio
ArtistShare
Release Date: Jan. 6
This double-CD proj-
! ect unites guitarists
Jim Hall and Bill Frisell on
disc one, then brings in
bassist Scott Colley and
drummer Joey Baron on
disc two. The tunes on the
first CD, mainly Hall and
Frisell originals with covers
of Milt Jackson’s “Bags
Groove” and Bob Dylan’s
“Masters of War,” are pen-
sive pieces that thrive on the
deft interplay between the
pair, whose sound blends
acoustic and electric. Both
discs offer songs that are
very much free-form; “Mi-
gration” and “Hear and
Now" have a thoroughly im-
provised feel and a very
keen edge. Disc two fea-
tures more cover tunes than
originals, including a very
chilled take on Billy Stray-
horn’s “Chelsea Bridge” and
a delightfully realized ren-
dition of Sonny Rollins'
“Sonnymoon for Two."—PVV

JULIAN DRIVE
My Coming Day
Producer: Lynn Nichols
Inpop Records
Release Date: Jan. 27
This Georgia band
first gained attention

actor/comedian debuted at No. 3 on the Billboard
200 with this latest outing. That ascent was no
doubt buoyed by the infectious first single “Just
Like Me” featuring T.I. and the remix “She Got Her
Own” with guests Ne-Yo and Fabolous. Sporting
production by Chris “Tricky” Stewart, Terius “the-
Dream” Nash and Timbaland (on the funky standout
“] Don’'t Need It”), “Intuition” contains additional
assists from the usual suspects (Lil Wayne, T-Pain)
on songs mirroring the formulaic vein of most con-
temporary R&B and pop. However, it's during the
album’s romantic second half that Foxx winningly
struts his stuff. He channels Marvin Gaye on the
melodic “l Don’t Know,” then steams up the pro-

ceedings on the sexy duet
Floetry’s Marsha Ambrosius.

“Freak’in Me” with
The inspirational

bonus track “Love Brings Change” is a sublime
reminder that music is more than just a wanna-be

sideline for Foxx.—GM
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by winning the Exalting Him
Christian Talent Competi-
tion in 2004. “My Coming
Day” is its first album with
Inpop and delivers on the
early promise the band
showed on its previous
indie efforts. Lead vocalist
Shane Bowers has a warm,
engaging voice that he puts
to good use on this strong
pop/rock set. “From Your
Hands" starts as a gentle
acoustic number and builds
into a powerful anthem that
captures the essence of
Jesus’ love, while “Not My
Fight” is a potent uptempo
track with a driving melody.
Julian Drive even serves up
a solid cover of Hoobas-
tank’s “The Reason,” which
works remarkably well on a
faith-based record. This
band’s relentless touring
has obviously seasoned it
musically, and it's also pro-
vided a feel for the kind of
meaty lyrics and spiritual in-
sights for which audiences
are so hungry.—DEP

VARIOUS ARTISTS
Music From the Motion
Picture Slumdog
Millionaire
Producer: A R. Rahman
Interscope
Release Date: Dec. 23

The star of this sound-

track set is M.I.LA.’s
already lauded "Paper
Planes”—which appears in
two versions, one of them a
groovilicious, gunshots-free
DFA remix that is worth the
price of admission by itself.
But if there's justice in the
world, that established hit
will serve to expose pop
and club fans to the music
of A.R. Rahman, the prolific
Indian film composer who
wrote the other 11 tracks on

this set. There are definitely
trad moments in the poly-
rhythmic wash of "Ringa
Ringa” and the album-
closing tattoo of “Jai Ho,”
but Rahman focuses more
on synthesis, bringing slinky
funk overtones to “Gangsta
Blues,” thumping Germanic
electronic patterns to
‘Millionaire” and a popping
synthesizer straight out of
Donna Summer’s "l Feel
Love” to the tuneful "Aaj Ki
Raat.” It’s one of those rare
soundtracks that holds up
well independent of its
film.—GG

FANNY LU
Dos
Producers: various
Universal Music Latino
Release Date: Dec. 9
* The sophomore album
by Colombian pop
singer Fanny Luis a little like
cotton candy: sweet and
fluffy on the outside, but ul-
timately satisfying and ad-
dictive. The impression
comes in part from her airy,
raspy voice, which she aptly
applied to tropical/pop
music on her first album, but
now aims for broader pop.
The first single, “Tu No Eres
Para Mi,” a catchy ditty rem-
iniscent of early Shakira, is
unadulterated fun. (Ditto for
“Amor Sincero.”) "Mafiana Es
Otro Dia,” with colloquial yet
evocative lyrics, is beautiful,
and "Amor Sincero,” which
recalls Fanny Lu’s hit “No Te
Pido Flores,” builds on a
tried-and-true formula that
still makes you dance and
tap to the beat. There are
throwaways, like the convo-
luted "Te Va a Costar.” But
overall, this is an album that
seeks to entertain and does
so without pretension.—LC

CEGEND & CREDI S S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Leila Cobo,
Gary Graff, Jessica Letkemann,
Gail Mitchell, Evie Nagy,
Deborah Evans Price, Shad
Reed, Chuck Taylor, Christa L.
Titus, Phillip Van Vleck, Chris
Williams, Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart in
the corresponding format.
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CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
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appropriate bureaus.
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BRITNEY SPEARS
Circus (3:12)
Producers: Dr. Luke, Benny
Blanco
Writers: L. Gottwald, C. Kelly,
B. Levin
Publisher: not /isted
Jive

Call it a comeback.

After a No. 1 debut on
the Billboard 200 with “Cir-
cus” and the chart-topping
peak of the first single,
“Womanizer,” the title track
from Britney Spears’ sixth
album is her first top five
start on the Billboard Hot
100. Besides the image over-
haul with a return to the
Spears of old, Brit has
recorded her most mature,
musical album to date, with
hook-heavy tunes and more
important, fully engaged pop
vocals with little vocoder
assistance. “Circus” finds
Spears in the more-than-
capable hands of Dr. Luke
(Pink, Katy Perry), who sur-
rounds her with an electronic
cyberpop landscape, while
Spears spits out lines like,
“There’s only two types of
guys out there/Ones that can
hang with me and ones that
are scared.” Gotta love it.
While her life has often re-
sembled a circus—to which
the public has ringside ac-
cess—it appears Spears is
now the ringleader instead
of the main attraction.—CW

JASON MRAZ AND
COLBIE CAILLAT
Lucky (3:10)
Producer: Martin Terefe
Writers: J. Mraz, C. Caillat
Publishers: Goo Eyed,
ASCAP; Coco Marie/Wrunch
Time, BM/
Atlantic

Jason Mraz’'s top 10 “I'm

Yours” transitioned the
singer/songwriter from plucky
troubadour to hitmaker at
top 40, adult top 40 and AC
—not to mention command-
ing charts in more than 15
nations and a pair of Grammy
Award nominations. While
the sophomore single “Make
It Mine" from Mraz’'s gold
album “We Sing. We Dance.
We Steal Things.” didn't
achieve penetration, the
third release, “Lucky,” might
be the charm to further

@
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propel fame, keenly aligning
Mraz with co-writer and duet
partner Colbie Caillat, of
“Bubbly” and “Realize” no-
toriety. The track is again or-
ganic, dressed with some
lush strings and has playful
lyrics about aromantic pay-
off following a seaside jour-
ney: “I'm lucky I'm in love
with my best friend, lucky to
have been where | have
been/Lucky to be coming
home again.” At this stage,
both singers possess recog-
nizable voices and an obvi-
ous kinship, because they
blend beautifully. At the
least, this will conquer adult
radio, but top 40 has been
pretty good of late indulging
apliant playlist. Qur bet: This
pair will get “Lucky” across
the board. —CT

R&B
SLIM FEATURING
FABOLOUS & RYAN
LESLIE
Good Lovin’ (4:25)
Producer: Ryan Leslie
Writers: M. Scandrick,
J. Jackson, R. Leslie
Publisher: not J/isted
M3 Productions/Asylum
One week followingits
release toradio, “Good
Lovin’ ” was most-added not
only at rhythmic and hip-
hop, but across the airwaves.
The song’s instant success
isn't surprising. With assis-
tance from Ryan Leslie, and
Brooklyn rapper Fabolous

RI:\’ I IE\A’\\

BEYONCE
Halo (4:21)

B. Knowles
Publisher: not /isted
Columbia

ble-album “l Am ..

Looks

“Halo”

pop-hued

win either way.—CW

Producers: Beyoncé, Ryan Tedder
Writers: R. Tedder, E. Bogart,

Score one for Sasha Fierce. When last competing
with her alter-ego, Beyoncé opened up her dou-
. Sasha Fierce” with the two-
sided single “Single Ladies (Put a Ring on [t)” and
“If | Were a Boy,” designed to be worked separate-
ly at R&B/rhythmic and pop radio, respectively.
like Sasha had different
crossed to pop and spent a month at the Billboard
Hot 100 summit, while “Boy” rivaled with a No. 3
peak. The competition continues as Beyoncé’s
now competes with Sasha’s
“Diva.” The former has a mainstream pop sound,
with subtle R&B undertones that should carry it to
the top of the charts. Comparisons coulid be made
to Leona Lewis’ “Bleeding Love” (also co-written
by Ryan Tedder), but this “Halo” hangs high on its
own merits. Sounds like Beyoncé and Sasha will
again be at a draw in this singles battle. But they
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ideas: “Ring”

contributing a solid verse,
the R&B track is aiso a cross-
over pop smash. One caveat:
With Slim (of the multiplat-
inum R&B group 112) eager
to shine solg, it is unfortunate
that this single has two fea-
tured artists. There’'s no
questioning Slim’s ability as a
vocalist, but the multitude of
voices makes it tough to
focus on that aspect. “"Good
Lovin’ " is a decent track, but
Slim needs to do better by
himself in the future or risk

TRACE ADKINS
Marry for Money (3:04)
Producer: Frank Rogers

Capitol Nashville

Writers: D. Turnbull, J Melton
Publishers: £EM! April/New Sea
Gayle, ASCAP; Songs of Universal/
Write ’Em Rite Music, BMI

Trace Adkins continues to impress as one of country’s
most versatile talents, segueing effortlessly between
such poignant ballads as the Grammy Award-
nominated “You're Gonna Miss This” to the stirring
gospel-flavored “Muddy Water” to this hilarious
romp. “Marry for Money,” culled from his excellent “X”
collection, proves once again that the singer can do it
all and do it well. It’s a humorous look at a man who
married for love and got his heart broken, so he
decides next time to go for big bucks. Cleverly writ-
ten by Dave Turnbull and Jimmy Melton, “Money” is
sheer fun and Adkins’ tongue-in-cheek performance
is full of personality and panache. Already a concert
favorite, this song promises to be a sure-fire hit.—DEP

www.americanradiohistorv.com

being remembered only for
what he did with others in
the past.—SR

STAIND
All | Want (3:29)
Producer: Johnny K
Writers: A. Lewis, M. Mushok,
J April, J. Wysocki
Publishers: Greenfund/i.m.
nobody/My Blue Car/
Pimpyug/WB, ASCAP
Flip/Atlantic

Staind has conquered

plenty of chart terri-
tory beyond its rock base,
but it has yet to connect with
AC audiences. With contem-
poraries Daughtry and Cold-
play staking claims at adult
top 40 alongside Leona
Lewis and Natasha Beding-
field, the time is right for an
attempt to cross the one-
time nu-metal band to pop
terrain. You can hear from a
mile away that “All | Want” is
a no-brainer hit, from the
tempered guitars and simple
melody to the sighing vocals
and love-struck lyrics ("l
can't live without/All | think
about/All | want is you”).
Major damage at top 40 and
rock is also expected. And
hey, what do you know? “All
| Want” arrives just intime to
warm up so it can peak on
Valentine's Day.—CLT
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Flex Goes Global With
His Sophomore Album

After scoring the No. 1 song and
album in Mexico in late 2007, it did-
n’t take long for Flex—a D], singer
and songwriter who had moved
there from Panama not long be-
fore—to come out blazing on the
Billboard charts.

Almost overnight, Flex's hold was
relentless; his debut on EMI Televisa,
“Te Quiero,” was the fourth-highest-
selling Latin album in the United
States in 2008, with 236,000 copies,
accordingto Nielsen SoundScan. The
title track didn’t budge from the Hot
Latin Songs chart for 52 weeks (20 of
those at No. 1), sold the highest num-
ber of Latin ringtones last year
(454,000) and earned him a Latin
Grammy Award in November.

Flex became a household name on
the catchiness of the single, a child-
like love song with an almost-reg-
gaetén beat that the artist refers to as

“the romantic style,” or “romantic reg-
gae.” A version with Mexican pop
artist Belinda, and a regional Mexican
remix, gave the song along life across
radio formats.

“Te Quiero” was such a dominant
hit that the artist, born Felix Danilo
Gomez, admits it will be a tough act
to follow with his new set, “La Evolu-
cién Romantic Style,” due Jan. 27 in
standard and special editions. But
“this albumn has everything—two or
three songs that are tender, songs for
kids, but there are also very adult
songs,” Gomez says. “Thereare a lot
of tastes and colors on this album.”

The first single, “Dime Si Te Vas
Con El,” is No. 21 this week on the
Latin Rhythm airplay chart. “We based
ourselves in folkloric Panamanian
music and the musical heritage of
Colombia,” Gomez says, calling the
single, produced by Panamanian hit-
maker Victor “Predicador” Delgado,
“a vallenato fusion.”

EMI Televisa president Rodolfo
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Lopez-Negrete says it's “a more inter-
national single because of the musi-
cality of it. That kind of a song will
probably be more appealing for the
European markets than ‘Te Quiero.’
The international plan will be really
important now that we have estab-
lished Flex in the U.S. and Mexico.”

A key new market will be Spain,
home to many Latin-American im-
migrants and a growing market for
Spanish-language artists from
abroad. Lopez-Negrete says Gomez
will promote his album in Spain in
April or May.

Remixes and TV exposure are the
other two promotional pillars for “La
Evolucién Romantic Style.” As with
“Te Quiero,” pop and regional Mexi-
can remixes will be serviced for
“Dime Si Te Vas Con EL.” As part of
the label’s joint venture with Televisa,
the release will also be supported by
a U.S. TV campaign on Univision,
Lopez-Negrete says. Gomez has also
appeared on such Televisa shows as

e

“El Show de los Suefios” and supplied
the theme to the telenovela “Central
de Abastos.”

“Licensing is a big component of
the marketing plan for this album,
now that the brand has been estab-

lished in the marketplace. You will see
abigpush in thatarea, particularly in
the States,” Lopez-Negrete says.
Unlike Gomez’s debut, his new set
will come out in the States and Mex-
icosimultaneously, allowing time for
more singles to be worked stateside.
Mobile preload deals were being ne-
gotiated at press time for the Mexican
market, but the sheer volume of raw
video material gathered during
Gomez's whirlwind year—such as
recording sessions and concerts—will
find its way onto viral platforms.
“That’s the challenge we have, to
exceed ‘Te Quiero,” ” Gomez says. “We
gave it the name ‘evolution’ because
it's a total music evolution without
leaving behind the romantic style that
marked Flex.” oo

If you liked Soulja Boy’s
self-titled dance last year,
just wait until you see the
Stanky Legg. Created by
five Arlington, Texas,
teens called the GS Boyz,
the Stanky Legg and its
accompanying song of
the same name is spread-
ing across the Southeast
region and filling dance-
floors with its quirky one-
legged groove.

Mathew “Prince Charm-
ing” Griffith, 19, and Kei-
thian “Slizz” Cherry, 19, met
in 2005 at Arlington’s
Bowie High School. By
2007, the pair added Maus
“Marc D” Dinkins, 18,

Decory “DK” Kenner, 20,
and Telson “Soufside”
Flowers, 17, and officially
formed the GS Boyz.

“We made it up in my
house,” Flowers says of the
dance. “l was asleep and
Prince woke me up and
said, ‘I'm wired up! | got
mad and started wiggling
my leg. It was just ...
stanky.” “Stanky Legg” has
sold 15,000 downloads, ac-
cording to Nielsen Sound-
Scan, and rises 60-57 this
week on Billboard’s Hot
R&B/Hip-Hop Songs chart.

The song began garner-
ing local attention early
last year but really took off

after GS Boyz posted an
accompanying video on
YouTube, where it has
amassed more than 3.5
million plays. One of the
people who was impressed
by what he heard was
Louisiana’s DJ Bay Bay,
who’d negotiated main-

Sengs sung blue:
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stream deals for local art-
ists like Hurricane Chris.
Bay Bay booked the
group for a performance
in Shreveport, La., and by
the end of the night, he
was raving about the act
to rapper Yung Joc, who
signed GS Boyz to his in-

www americanradiohictorv com

dependent label, Swagg
Team Entertainment.

“As soon as | contacted
their management, every-
one was trying to sign these
kids, including Asylum,
Koch and Atlantic,” Yung
Joc recalls.

In November 2008,
Swagg brokered a distribu-
tion, marketing and produc-
tion deal with Battery Rec-
ords/Sony BMG. The group
is now recording its debut
album, due sometime this
year, and is about to embark
on a three-month promo
tour, including club dates
and radio appearances.

—Hillary Crosley

WORLDWIDE
‘PANTS’

You may not know the Lonely Island,
but you’ve surely heard, or heard
about, its latest masterpiece, “Jizz in
My Pants.” The track sold 76,000
downloads in its first two weeks of
availability, according to Nielsen
SoundScan, and its hilariously absurd
video has only added to the comedy
trio’s outsize Internet fame.

It doesn’t hurt that the Lonely Is-
land is inhabited by three key con-
tributors to “Saturday Night Live”—
Andy Samberg, Jorma Taccone and
Akiva Schaffer—or that its Rolodex
includes some of the biggest names
in pop and hip-hop. All those stars
are aligning ahead of the Feb. 10 re-
lease of “Incredibad,” the group’s
debut album for Universal Republic.

The deal is apartnership among the
label, NBC and Broadway Video, which
is licensing to Universal Republic pre-
existing Lonely Island “digital shorts”
for the DVD component of “Incred-
ibad,” including prior online sensations
such as “Dick ina Box” with Justin Tim-
berlake, “Iran So Far” with Maroon 5’s
Adam Levine and “Lazy Sunday.”

“They’ve made a tremendous im-
pact on pop culture,” says Universal Re-
public president Monte Lipman, who
signedthe Lonely Island after seeing it
lampoon the label’s Jack Johnson dur-
ing an “SNL" skit.

While Samberg is the instantly rec-
ognizable face of the group’s work
on the show, Taccone and Schaffer
play equally important roles.

“Jorma is music-intensive—the ma-
jority of the music you hear in their
skits is his responsibility,” Lipman
says. “Akivais the genius director. The
way they complement one another
is really the magic to their success.”

“Incredibad” also includes “I'm on
a Boat” with T-Pain, “Sax Man” with
Jack Black, “Boombox” with the
Strokes’ Julian Casablancas, “Dream
Girl” with Norah Jones and “Santana
DVX” with E-40. iTunes has been the
primary driver of the project so far, be-
ginning with the Dec. 12 rollout of the
“Jizz in My Pants” video. The video for
“Lazy Sunday,” which catapulted Sam-
berg to fame in 2005, goes up Jan. 13,
with the audio file of “Dick in a Box” fol-
lowing Jan. 27.

Lipman says the Lonely Island is
considering some live appearances
to promote “incredibad,” but sched-
uling is a challenge. “Their first re-
sponsibility is their jobs with ‘Saturday
Night Live. ”

And as Lipman reminds, “There’s
no better gift for Valentine’s Day than
‘DickinaBox.’ ” —Jonathan Cohen
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Dancehall Star
Makes Big Noise
On Debut Single

The Jamaican dancehall artist Serani
didn’tintend to be a performer when
he entered the music business as a
producer in 2001, but he’s now
poised to become the genre’s next
star. His decidedly pop-flavored “No
Games” debuted at No. 55 last
month on Billboard’s Hot R&B/Hip
Hop Songs chart and was one of the
most-played songs on WQHT (Hot
97) New York during that time.
“Serani has officially crossed over
to mainstream radio. ‘No Games' is

testing top five on Hot 97,” music
director Jill Strada says. “He’s the
next big reggae superstar.”

Born Craig Marsh in Kingston,
Jamaica, Serani has been playing
keyboards since he was a child.
His career took flight as the leader
of the Daseca production collec-
tive, which also includes brothers
David and Craig Harrisingh, who
have built rhythm tracks and pro-
duced hits for some of dancehall’s
biggest names.

“I have told many Jamaican
artists who can sing way better
than me to do what [ am doing but
they don’t listen,” Serani says while

Bottoms up:
SERANI

seated at a midtown Manhattan
restaurant. “My formula is to stick
to what comes naturally to me,
which is dancehall beats, fuse
them with a little R&B, then kill
them with melodies, sex and love.
It’s all about keeping Jamaican cul-
ture but making pop music that is
accepted worldwide.”

In Noveniber, Serani signed to
Phase One Communications, a New
York-based independent label co-
owned by Frank Babar and Steve
Oaklander. Babar heard “No Games”
ata New Jersey club and was so taken
by the response the song received
that he found Serani through his

MySpace page and offered him a
deal. “We got involved around Nov.
18 and took the record to Northeast
stations that we thought would be
receptive toit,” Babar says. “It’'s hard
for records to stay alive in the fourth
quarter, but we remained solid in
the radio rotation system because
playlists are frozen until the end of
the year. In the beginning of 2009,
we are going to roll it out and take
the record national.”

That plan may include major-label
muscle. Several companies have ex-
pressed interest in partnering with
Phase One on the Serani project but
nothing has been finalized. One
label impressed Babar by having
Serani’s music playing in the office
when he came for a meeting.

For now, Serani is nearing com-
pletion of his debut album for
Phase One, which is scheduled for
an early April release. Utilizing his
already proven blueprint, Serani in-
tends on establishing his songs, as
well as those by other Jamaican
artists, as hits among what he hopes
will be an enthusiastic international
pop audience.

“My intention was never to be-
come an artist, but to produce hit
songs for Jamaican artists that are
accepted worldwide,” he says. “Part
of the reason | am an artist is be-
cause [ wanted to teach other Ja-
maican artists by what I am doing.
My goal is to continuously break
artists from Jamaica and now with
the help of my partners, | know it is
going to happen.

LET’S MAKE A DEAL

After her worldwide record deal with {sland
Records collapsed last year, Norwegian elec-
tro-pop songstress Annie is forging ahead
with plans to release her second album,
“Don’t Stop,” sometime in 2009.

“l own the masters, so | can do whateverl
want,” she says. “I| might do it myself, on my
own label. We’re talking to people, too.
There’s so much happening in the business
right now. In a way, | feel to do things on your
own, you’re in control. I’ve always been this
sort of artist that people don’t know how to
categorize me and what to do with me.”

Annie scored international acclaim for her
2004 debut for 679 Recordings, “Anniemal,”
which spawned the hits “Heartbeat” and
“Chewing Gum.” Atlantic picked up the
album for North American release in June
2005; it has sold 20,000 copies here, ac-
cording to Nielsen SoundScan.

The Island deal feil apart after the label
group’s U.K. president, Nick Gatfield, left the
company to join EMI as president of A&R for
North America, the United Kingdom and tre-
land. “It’s just difficult, when you first work
with someone and you have a vision and an
idea of what you want to do, and suddenly
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you’re working with someone who doesn’t
care about anything at all,” Annie says.

As for “Don’t Stop,” the album was origi-
nally slated to include 12 tracks, but Annie
says that could change, as she’s completed
close to 60 songs. “it’s sort of a template,”
she says of the once-thought-to-be-com-
pleted version. “f actually have enough for
two albums, so | don’t know if 'm going to
put out the one as it is, and one right after,
or just some songs as [“Don’t Stop”] with a
coupie that no one’s heard. But | want to re-
lease alot [this] year.”

Listeners charmed by the idiosyncratic
dance pop of “Anniemal” will find clear cre-
ative growth on “Don’t Stop,” which ranges
from club-ready, Girls Aloud-worthy kiss-offs
like “My Love Is Better” and “l Know UR Girl-
friend Hates Me” to propulsive, rock-tinged
cuts like “Song Reminds Me of You” and “Bad
Times” and sweet, synth-y ballads like “When
the Night.” Fans of Goldfrapp, Madonna and
Kylie Minogue will feel quite at home.

Annie and Oslo-based manager Kathrine
Synnes of B-Pop are considering live dates
in Europe and North America in the com-
ing months. —Michael D. Ayers
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As good as
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BIG ‘LOVFE’

Late December and early January are
usually barren when it comes to new
releases, but for the team behind Erin
McCarley, this time of year has been
a goldmine.

McCarley’s debut single, “Pony (it’s
OK),” set a new record with nearly
664,000 downloads last week
through iTunes’ free “single of the
week” promotion. That also drove
sales of her Universal Republic debut,
“Love, Save the Empty,” to more than
8,500, good enough for a No. 86
debut on the Billboard 200.

McCarley benefited from early
adopters in the film and TV world as
well as a campaign steered by man-
ager Michael McDonald and Universal
Republic senior VP of A&R Tom Mackay.
Several songs from the album, which
compares favorably with Fiona Apple
and Sheryl Crow, have already been
synched in “Grey’s Anatomy,” while
“Pony (It’s OK)” is used in the trailer for
and the final scene of the upcoming
movie “He’s Just Not That Into You.”

“She has this kind of ‘it’ factor that
you wish you could bottle and spread
on all of your artists,” says Mackay, who
signed the Nashville-based McCarley
after being dazzled by her perform-
ances at South by Southwest in 2008.
“She cango inaroom and just own it.
Our best asset on this project is get-
ting Erin out and in front of people.”

According to Mackay, “Love, Save
the Empty” was “60%-70% done”
when McCarley signed with Universal
Repubilic. “The body of work that was
shopped initially as an unsigned artist
is pretty much what you’re hearing
now,” he says. From there, McCarley
began establishing herself at triple A
radio and performed at Creative Artists
Agency agent Brian Loucks’ famed
“Living Room Series,” where film and
TV bigwigs get up-close-and-personal
exposure to artists at Loucks’ home.

“It gives supervisors areal chance to
engage with the lyrics and to feel that
much more connected with an artist,”
McDonald says. “They can envision
music in a lot of different settings.”

With a Jan. 6 appearance on “Late
Show With David Letterman” in the
bag, McCarley will now focus on
crossing over to adult top 40, the for-
mat that has been the most natural
for like-minded artists since Biliboard
launched a chart tracking it in 1996.

This spring, McCarley will hit the
road in North America with Brett Den-
nen and James Morrison and also per-
form during John Mayer’s Mayercraft
Carrier cruise (March 27-31).

—Jonathan Cohen

McCARLEY ]
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>>Hank Williams Jr. scores his
103rd entry on Hot Country
Songs with the No. 60 debut of
» “Bartender Song,” credited to
the rock/rap group Rehab witha
featured billing for Hank Jr. The
second-generation artist made
his first appearance on this
= survey the week of Feb. 8,1964,
giving him a newly revised chart

span of 44 years, 11 months and
one week.

>>With seasonal songs
disappearing from the Adult
Contemporary tally, David Cook
continues to reign for the 13th
nonconsecutive week with “The
Time of My Life.” It's the longest-
running No. 1by a solo male
vocalist since John Mayer ruled
for 16 nonconsecutive weeks from
March to July 2007 with “Waiting
for the World to Change.”

@

Read Fred Bronson
every week at
blllboard.com/fred.

What do Taylor Swift, Garth Brooks,
Shania Twain, Billy Ray Cyrus, Ea-
gles, Linda Ronstadt, Glen Camp-
bell and SSgt Barry Sadler all have
in common?

They are the only acts to release a
country album that spent at least five
weeks at No. 1 on the Billboard 200.

Swift’s “Fearless” continues to lead
at the top of the big chart, selling 90,000
copies (down 66%). As | wrote in last
week's column, Swift’s five-week reign
is the first since Josh Groban’s “Noel”
managed the same number slightly
more than a year ago.

‘Fearless” is also the first country
album to rack up five weeks in the pent-
house of the Billboard 200 since Twain’s
‘Up!” did so in December 2002.

Since Nielsen SoundScan began pow-
ering the Billboard 200 tally in 1991,
only two other acts have earned five
weeks or more with a country album.
Brooks did it with six sets between 1991
and 1998, while Cyrus’ “Some Gave All”
logged 17 weeks at No. 1.

Between 1964, when Billboard
launched its weekly Top Country Al-
bums chart, and 1991, four more coun-
try sets led the Billboard 200 for at least
five weeks. In 1977, Eagles’ “Hotel Cal-
ifornia” checked in for eight weeks while
Ronstadt’s “Simple Dreams” rested at
the top for five.

“Hotel California” was the band’s first

and only set to chart on the Top Coun-
try Albums list until 2007’s “Long Road
out of Eden.”

Ronstadt has claimed 14 entries on
the Country tally, including three
No. 1s.

Earlier still, Campbell’'s 1968 album
“Wichita Lineman” spent five weeks at
the top of the Billboard
200 as did Sadler’s 1966
effort, “Ballads of the
Green Berets.”

OverThe
Counter

100,000. In 07, the month saw three
straight sub-100,000 frames until Pretty
Ricky’s “Late Night Special” bowed atop
the list with 132,000 in the sales week
ending Jan. 28.

Last year, we had four consecutive
sub-100,000 weeks between Jan. 13 and
Feb. 3. Finally, Jack Johnson’s “Sleep
Through the Static” broke
up the sad sales monop-
oly when it started atop
the Billboard 200 with

While it's now com-
monplace for superstar
counlry acts to debut at
No. 1 on the Billboard
200, this wasn't always
the case. Before Sound-
Scan started tabulating
sales in '91, it was a major event if a
country set reached the top of the tally.

In the entire '80s, only two albuns
topped the Billboard 200 and charted
on Top Country Albums: Kenny Rog-
ers’ “Greatest Hits” and John
Fogerty’s “Centerfield.” (The latter
peaked at No. 7 on the Country list.)

GLOOMY NUMBERS: With “Fearless”
moving less than 100,000, the now-
annual Month of Dismal No. 1 Sales
Weeks begins.

[n each of the past two Januarys, there
have been at least three weeks where the
No. 1 album did not sell more than

KEITH
CAULFIELD

375,000 the week ending
Feb. 10.

There was a time when
aNo. 1album selling less
than 100,000 was shock-
ing. Scroll back to Janu-
ary 2004—that’s when
OutKast’s “Speakerboxxx/The Love
Below” became the first No. 1 set tosell
less than 100,000 since 1993.

Prior to 2004, there were only four
weeks since May 1991 (when the Bill-
board 200 started using SoundScan
data) where the No, 1album sold less
than 100,000. Three of them came
way back in the first month that we
began using SoundScan, and the
fourth was when “The Bodyguard”
soundtrack racked its final week at
No. 1in May 1993.

DOWN IS THE NEW UP: With over-
all album sales down 50% this week

IVIarI(et \A’at(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADllllGl;TﬁAsl'
This Week 8,508,000 1,957,000
Last Week 17,029,000 2,398,000
Change -50.0% -18.4%
This Week Last Year 9,067,000 1447000
Change -6.2% 35.2%

*Digital aibum sales are also counted within album sales

Weekly Album Sales Million Units)

30

25

20 - 2009

C
Year-To-Date g
DIGITAL
TRACKS 2008 2009 CHANGE
37,283,000 OVERALL UNIT SALES
47,733,000 Albums 9,067,000 8,508,000 -6.2%
_21.9%  Digital Tracks 28,378,000 37283000  31.4%
i - 0,
28,378,000 Store Singles 35,000 33,000 5.7%
Total 37,480,000 45,824,000 22.3%
31.4%
Albums w/TEA® 1,904,800 12,236,300 2.8%

“Includes track equivalent album sales (TEA) with 10 track downloads equivalent

to one album sale.

ALBUM SALES

J FM A M J J A S

o

Total Albums

08 ~_____9amillion}

'09 - > ‘8.5 million

SALES BY ALBUM FORMAT

o 7,583,000 6,494,000 -14.4%

Digital 1,447,000 1,957,000 35.2%

(assette 3,000 1,000 -66.7%
N D J Other 34,000 56,000 64.7%
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Current Albums

Swift Nets Five Weeks At No. 1 While Sales Soften

(see Market Waich, below), the criteria
used to determine which albums re-
ceive a bullet on the Billboard 200 has
been altered.

Generally, a title earns a bullet if it
has a significant sales gain. However,
in weeks when the chart returns to nor-
mal after a busy shopping period (say,
Christmas), we sometimes have to
lower the criteria to award albums that
actually have the smallest decline.

That happens this week, where any
title with a decrease of less than 45%
nabs a bullet. They include big win-
ners like Lady GaGa (No. 20, down
just 23%) and Kings of Leon (No. 33,
down 39%). e
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Distributors’ Market Share:

12/01/08-12/28/08

Indies EMI

7.9% ———

Mna1%
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& 141 126 101 ABITTA MASHVILLE 19943 SMN (18.98) ] Yl @ ‘m Bl GEFren 009153 16A (13 98) Who We Are @ 5=
z % L i :
SARAH MCLACHLAN : | CASTING CROWNS
§ 142 144 153 BEN Arista 0063/Ma (18 98) Closer: The Best Of Sarah McLachlan [— 192 154 131 4 BEACH STREET 10117, REUNION (17.98) The Altar And The Door @ _L
o . " SANTOGOLD o e | BARRY MANILOW Jy——
5 @ LIZARD KING 70034 DOWNTOWN (14.98) Santogoid sel,itsfirstsine 193 121 84 LW o257 161muc (18.98) ihe{GreatestiSonaslONCiEiahtics B
5 . STAIND ‘ 1987's No. 44- ' SOUNDTRACK . . o]
; | ’ .
g 144 168 188 FLIP/ATLANTIC 511769°/4G (16.98) The lllusion Of Progress charting “My Life Bl NTERSCOPE 010271164 (19 98) Across The Universe: Deluxe Edition (_21_1
= a THIRD DAY . i | MATT NATHANSON |
3 145 1142 103 H‘ ESSENTIAL 10853 (17.95) e anan lG"h:)hsisB’l’lsh'Lgfsold @ m ACROBAT VANGUARD 79827 WELK (16.98) Somertiadiidope !
Sz © QTP : 7 I3 " FLIGHT OF THE CONCHORDS . i
?g @ 195 -~ § UNIVERSAL MOTOWN 012213 /4IRS (13.95) - The Renaissance 42,000 since its 3 (150 715°-SUB POP 115.98) Flight Of The Conchords (S_oundtrack) | 3
g ! % THE VERONICAS telease last October. ¥ MARVIN SAPP ' q E
23 @ ENGINEROOM SIRE 395260/WARNER BROS_ (13.98) Hook Me Up 197 184 Bl VERITY 09433/Z0MBA (17.98) Thirsty @ -
2% CHRIS TOMLIN ROBERT PLANT / ALISON KRAUSS
§% : | .
gs 148 140 108 SIXSTEPS 12358/SPARROW (17.96) hieloltove 198 148 160 & _ROUNDER 619075° (18.98) Raising Sand u.
25 a9 136 141 [ ROD STEWART . The Definitive Rod Stewart 129 140 ﬁh‘-z'fmf’s'gf}ﬁg . Keltie Pickler !
[SF4 o p— =5
o& " VICENTE FERNANDEZ : ) @ . VARIOUS ARTISTS  Tis The Season: A Praise & Worship Christmas: A Spiritual Christmas 0
i B 147 144 NORTE 40032/SML (16.98) Riimeraikila m SONY BMG CUSTOM MARKETING GROUP 43717 EX/COMPASS (9.98) 200
e 57 NEYO .. .. ... 31 ROBERTPLANT RIHANNA . ... . 21 SEAL 43 BRITNEYSPEARS .....6  CHIPMUNKS 181 m M ALL WRAPPEDUP(EP) 10 NOW 29 9 CHRISTIAN ARTISTS AND
112 NICKELBACK . 5 AUSONKRAUSS .. 198 RISEAGANST ......91 SECONOHAND STAND ..........144 CADILLAC RECORDS .11 "...160  CARRIE UNDERWOOD THE BEST OF NOW THATS ~ NOW THATS WHAT (CALL  HITS ... 87
MORMON TABERNACLE PLIES DARIUS RUCKER . . 50  SERENADE 176 RODSTEWART . . 149 CAMP ROCK 100 JOHNTESH . ... WHAT | CALL MUSIC! COUNTRY 153
GRS  — i B SR S ) o] (R gy (S LSS
AR T AT DOLLS 6 ! R..1 ENIOR Y BIN THI - ; 185
WILBERG 102 ONEREPUBLIC ... .. 185 BLAKE SHELTON 130 SUGARLAND 2 VAVMAMA B THRODAY i T pmms HoLinAY 208(EF) . 34 CHRISTWAS 156 KANYE WEST 3
ASON 2 | PRS0 G SNEDOAN 100 %mbézs&)%mw gg SLUMDOG MILLIORAIRE 85 THAIVING IVORY ~.'124 THE VERONICAS ... 147 HTA;AP[\)rlughm TIS THE SEASON: A
M 81 1 e e ANK SINAT & v FT .. 1. 4TI 13 TIONAL —_— I
MUSIOSOULGHILD . 54,101 BRAD PAISLEY 12l SANTOGOLD ........143 SLIPKNOT 51 TWILIGHT: THE SCORE THE TING TGS .08 WJ CHRISTMAS: CHRISTMAS: A SPIRITUAL ~ NEIL YOU 16:
KATY PERRY 23 WNCEME MARINSAPP 19T MCHACL W SMITH 114 BTN (CARTER BURKELL) 70 CHRISTOMLIN 148 THE S ESSENTIAL  VOLUME2 . ... 175 CHRISTMAS . ....200 YOUNG JEEZY 59
—— L PICKLER .....199 RADIOHEAD . 136 SAVING ABEL ... ...66 SNOW PATROL 105 ACROSS THE UNWV TRAIN ... BEETHOVE NGHTMARE REVISITED 163 WINTER WONDERLANO . 46
MATT NATHANSGN . ..195 17 RASCALFLATTS . 49 SCARFACE .........118 SOULJABOYTELLEM .63  DELUXE EDITION ... 194 TV ON THE RAGIO .. MASTERPECES 20 NOW2D .16 WOW HITS 2009: 30 OF
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wh '§ -
ol X g::: ARTIST & gE ;E Eg ARTIST Title§§ 5 ;g gﬁ TITLE
Z= <3 EZ  TITLEIMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o EZ I S JuPRINT/ DISTRIBUTING LABEL 2F S5 22 ARTIST (MPRINT / PROMOTION LABEL)
n ] SOUNDTRACK Twilight a B "3 B LT UR YOU FOUND ME
1 5 467 g d 19 Ll SUMMIT/CHOP SHOP/ATLANTIC /AG . ‘3 n ' 17 3w!sr LT THE FRaY (EPIC)
VARIOUS ARTISTS  The 99 Most Essential Beethoven Masterpieces ROCK & ROLL
21 56 = 8 m 29 2 2 2 L
X5 — ERIC HUTCHINSON (LET'S BREAK/WARNER BROS
3 7 GUNS N' ROSES 4] 3 2 @ TAYLOR SWIFT Fearless 4 l e 3 15 TAKE BACK THE CITY
GREATEST HITS GEFFEN 001714/1GA (16.98) BIG MACHINE @ SNOW PATROL (POLYDOR/FICTION/GEFFEN/INTERSCOPE
4 11975 BOB MARLEY AND THE WAILERS a 3 8 KANYE WEST 808s & Heartbreak 3 5 14 HUMAN
S LEGEND. THE BEST DF BOB MARLEY AND THE WAILERS TUFF GONG/ISLAND 548904UME (13985.98) %) ® ROC-A-FELLA DEF JAM /IDIMG THE KILLERS ({SLAND/IDIMG)
PARAMORE 57 NICKELBACK Dark Horse MAKE YOU CRAZY
. 12 E_R@T! FUELED BY RAMEN 150612"/AG (13.98) n o | ROADEUNNER 8 q u 8 17 nerr pewnen FEATURING FEw KU DOWNTOWN/DUALTONE) -
° RICK SPRINGFIELD ‘ & 4 & BRITNEY SPEARS Circus & ° 4 19 LOST!
CHRISTMAS WITH YOU DKE GOMER 43737 EX/COMPASS (9.98) _ Dl JIVE 70MBA + - ,ﬂLDPLA_V CAPITOL) -
7 g JOURNEY 7 14 " COLDPLAY Viva La Vida or Death And All His Friends 25 | o 3 8 WORKING ON A DREAM t
JOURNEY'S GREATEST HITS COLUVBIA/LEGACY 85889/SONY WUSIC (18.98/1298) & © 8 capiToL b v BRUCE SPRINGSTEEN (COLUMBIA)
8 - NICKELBACK 8 12 12 KINGS OF LEON Only By The Night 13 o 7 49 YOU ARE THE BEST THING
ALL THE RIGHT REASONS ROADRUNNER 618300 (18 98) + °% RcA RMG RAY LAMONTAGNE (RCA RED)
.~ TOM PETTY AND THE HEARTBREAKERS LADY GAGA The Fame FIX IT
B GREATEST HITS GEFFEN 010327/UME (1 o 16 B8R STREANLINE KONLIVE/CHERRYTREE/INTERSCOPE /IGA 2 ’_‘?i ° BRI | s & THE CARDINALS (LOST HIGHWAY)
AC/DC SOUNDTRACK Mamma Mia! ] SHATTERED (TURN THE CAR ARQUND
10 © BACK IN BLACK EPIC,LEGACY 80207 /SONY MUSIC (17.98} @ "2‘ 10 "o DECCA & 12 - 10 1 28 0.A.R. (EVERFINE ATL(ANTlf /RRP} )
O u2 11 13 & THE KILLERS Day & Age 18 @ 10 13 NOTHING EVER HURT LIKE YOU
U218: SINGLES ISLAND/INTERSCOPE 008027/1GA (13.96, & B 1sLAND /iDuMG JIAMES (POLYDOR/INTERSCOPE)
VARIOUS ARTISTS e ERIN MCCARLEY Love, Save The Empty 86 12 12 THE LOVERS ARE LOSING
. A LOONEY TUNES SING-A-LONG CHRISTMAS IMMERGENT 281145 EX (9.98) UNIVERSAL REPUBLIC /UMRG / KEANE ({NTERSCOPE)
13 MICHAEL JACKSON = 13 ‘4 FALL OUT BOY Folie A Deux 15 n @ 1B 1 SING FOR YOU =
NUMBER ONES MJJ EPIC 88998/SONY MUSIC (18 98/12.98) 2 DECAYDANGE FUELED BY RAMEN/ISLAND /IDJMG TRACY CHAPMAN (ELEKTRA/ATLANTIC) =1
CREED - JASON MRAZ We Sing We Dance We Steal Things. U WANT ME 2 [=F
14 = GREATEST HITS WIND-UP 13103 (18 98 CD, DVD) @ E @ 2 30 ATLANTIC AG + 7 . 1420 SARAH MCLACHLAN (ARISTA RMG) 9
CARRIE UNDERWOOD ! BEYONCE I Am .. Sasha F 8 INGON 82
7 m ..Sasha Fierce @ WHAT'S BEEN GO N &
15 W SOME HEARTS 19 ARISTA ARISTA NASHVILLE 71197/RMG (18.98 iz 12 MUSIC WORLC COLUMBIA /SONY MUSIC ) il 2 !_. 1B 15 AMOS LEE (BLUE NATE CAPITOL) S:
ORIGINAL BROADWAY CAST RECORDING l4a ! KATY PERRY One Of The Boys £a
30 | WICKED DECCA BROADWAY 001682/0ECCA (16 98) i e | !Eijﬂpjm z® u‘g
17 38 lia PARAMORE 17 9 " THE ALL-AMERICAN REJECTS When The World Comes Down 2 58
[ ALL WE KNOW IS FALLING FUELED BY RAMEN 076 (13.98 DOGHOUSE /DGC/INTERSCOPE /1GA o5
- JOSH GROBAN ADELE 19 .755‘
N 1 _27 NOEL 143 REPRISE 231548/WARNER BROS (18.98) ® g XL/COLUMBIA /SONY MUSIC & oD ¥
19 3t @ BOB SEGER & THE SILVER BULLET BAND (8] @ VAMPIRE WEEKEND Vampire Weekend 75 -
& GREATEST HITS CAPITOL 30334 (16 98) XL /BEGGARS GROUP i T e
2adtl| SRR LR - - & o TITLE
EVANESCENCE P GMT Oracular Spectacuiar _.g;.’ém B2
@ FALLEN WINO-UP 13063 (18.98) _ @ COLUMBIA /SONY MUSIC & ©.3% =3 ARnsT "MAP“’"”D'S(;R'B”E“(';G LFeel) :
PINK FLOYD 12" PINK Funhouse 101 s CARILILAE [HIEEORE . 2
20N 27 1686 sk sioE OF THE MOON CAPITOL 46001 (16 98/10.9%) ¢ 21 20 :‘g}mm omeA i 17 = SOUNDTRACK (MUSIC WORLD;COLUMBIA/SONY MUSIC) 0y
KORN i RAY LAMONTAGNE  Live Sessions EP (ITunes Exclusive) 2 2 1o BACKTO THE RIVER 31
@ GREATEST HITS VOL. 1 IMMORTAL/EPIC 92700/SONY MUSIC (18.98 CO/OVD) & L @ - RCA RMG i SUSAN “"ESCS' ’:;RVVE)FRO”ECAST 0 28
MUSE FLEET FOXES Flee! Foxes 3 3 j9 ONEKIN
@ BLACK HOLES AND REVELATIONS WARNER BROS. 44284 (15.98) # L @ SUB POP L 67 i B.8. KING (GEFFEN,IGA
, MICHAEL BUBLE "5 LIL WAYNE Tha Carter Il 1o [@R BRI M 24| SKIN DEEP
24 20 @03| 15 1ime 143 REPRISE 48946/ WARNER BROS. (18.98) & e 24 15 {28 () MONEY UNIVERSAL MOTOWN /UMRG 19 BUDDY guv SILVERTONE/ZOMBA B *s
as METALLICA n BON IVER For Emma, Forever Ao oo [ Bl 58 jjd] MAESTRO givo
il 46 ﬁ; METALLICA ELEKTRA 61113*/AG (18.98) o ¢ @ JAGJAGUWAR & e :L’g“:;l:%gﬁ BABY “’-‘fr
CREEDENCE CLEARWATER REVIVAL 1 13 f =8
28 36 16 nonicLe THE 20 GREATEST HITS FANTASY 2°/CONCORD (17.98/12 98) a o i‘;g”ﬁ’;‘;é%?:%;“m £8
o THREE DAYS GRACE 10 33 =
27 49 T‘ = SONNY LANDRETH (LANDFALL) ]
S5 ONE - X JIVE 83504/Z0MBA (18 98) ¢
VINC LIVE: FROM NOWHERE IN PARTICULAR ]
VINCE GUARALDI TRIO a 8 20 ; ]
28 3 M08 | conie sROWN CHRISTIAS (SOUNDTRACK) FANTASY 30056/CONCORD (15 98) B %E%%; e £23
9 PRINCE AND THE REVOLUTION o e M 25¢
@ PURPLE RAIN (SOUNDTRACK) WARNER BROS 25110° (11.98) ® Bl ek 22 2 JBETTYECAVETTERANTLIERITARK) 8t
R B o[BS ARTIST Titte S ¥ee SOLOS, SESSIONS & ENCORES £
JIMI HENDRIX 2] Z2 Sz =Z IMPRINT/ DISTRIBUTING LABEL B & 10 9 60 ’ o 3 &
30 50 275 8 5 STEVIE RAY VAUGHAN & FRIENDS (LEGACY/EPIC/SONY MUSIC
EXPERIENCE HENDRIX THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671 UME (18.98/12.98) STRAIGHT NO CHASER HO“day Splms - ESS OF BLUES ~ €0
@ JOHN COLTRANE ey o A, AICOATLANTICINS78578G] - 1 o 18 Ji .'I\gFF HEALEY (RUF §
5 MY FAVORITE THINGS A._-_ANTI > 1361 (11.98 S = 1 THE PRIESTS The Priests 97 s THE BLUES ROLLS ON ] E £
& LINKIN PARK o ® RCA VICTOR 33969/SONY MUSIC : e USHISN |\ 6isHOP (DELTA GROOVE) 2
T =i 3l 2 [l ENYA And Winter Came... 45 il PUTUMAYO PRESENTS: A JAZZ & BLUES CHRISTMAS
@ TZHAK PERLMANPINCHAS ZUKERMANENGLISH CHAMBER ORCHESTRA (BARENBOINY) B8 i erise 512383 wARNER BROS B 6 [ PuTumAvO P e
BACH: VIOLIN CONCERTOS EMI CLASSICS 74720 BLG (6.95) « 4 g TAVLOR SWIFT Feariess ; [O8 e o
@ Z{E?zs ALBUM ATLANTIC 82665° (14.98 SIGIMACHINELO200%E - : 18 14 B | Ri0US ARTISTS (MADACY SPECIAL PRODUCIS MADACY
2 s s [ SOUNDTRACK Tilight , THE HARD WAY
‘a5 JOHN MAYER A l SUMMIT CHHiIF SHOP ATLANTIC 515923'/AG e = 26 j\\ES HUNTER (B0 HEAR CONCORD)
S CONTINUUM AWARE/COLUMBIA 27976"/SONY MUSIC (18.96) DAVID FOSTER Hit Man' David Foster & Friends
== W8 SAEFMP:I:IEEI;POBES.IE_EAB/ EPRISE 100313 WARNER BROS. (18.98) m S S B e 1199 wanven 3705 @ o
Al | NSI 143/REPRISE 1 S ! o 3 7
= ABBA ° SOUNDIRACK Twiight: The Score (Carter Burwel) 70 More charts. Deeper charts. Go to billboard.biz/charts to RS
% REBRMB 757 0 Ao 207 CENTURY MASTERS THE MILLENNAIM COLLECTION POLARPOLYDOR OO7RZIAIE (955) ° SUMMTPCHO R HOGIATEANTICE (70001 == o find Billboard’s complete menu of more than 180 a1
JOHNNY CASH Johnny Cash At Folsom Prison B 1IZ charts—aibums singles, digital, mobile, and more— o
38 48 10s DISTURBED ] COLUMBIA (NASHVILLE)/LEGACY 65955 SONY MUSIC . L ! : N !
" TEN THOUSAND FISTS REPRISE 49433/WARNER BROS (18.98) & AC/DC Backoe v BN refreshed every Thursday. 55
NIRVANA o @_ 24 COLUMBIA 33829 EX/SONY MUSIC o = o i
AEVERMING0G G/GERRENT! S 20 B MERBBaAT2I0d @ TOUMANI DIABATE The Mande Varations _ [ BETWEEN THE BULLETS 2%
gjl;LBIEIM!EDLNE e S R B WORLD CIRCUIT,NONESUCH 433724/WARNER BROS I
IME GASOLI MCA 11 ‘ 18.98/ z
.~ NICKELBACK Dark Harse a 2
AC/DC m o [l UER %=1 WHO HELPS BETTYE? | ¢
& HIGH VOLTAGE EPIC/LEGACY 80201°/SONY MUSIC (11.98)  BRITNEY SPEARS TG 3
AEROSMITH 121 B8 i ose: dome 6 , . 0%
?;BTNMSGWMmmwmsmmm.lw A COBGT/SONY MUSC (1858) = e I Chrisimas Duets Bettye LaVette's “The Scene of 38
ﬁ RCA NASHVILLE 35479/SMN e ) E z2
NUMBER DNES POLAR/CHRONICLES 008021/UME {13.98) = SEAL S the Crime” re-enters Top Blues z 50
ggi!s?:ns HOLLYWOOD 161265 (18.96/11.38) a8 : L R (T - Albums at No. 9 with an 8%
oSS S o s P e el e o VARI TISTS | Can Only Imagine: Platinum Editio . - c
» JOHNNY CASH 3] e mozoz?sﬁsﬁg o maa I Hon . increase of 123% after her F
JOHNNY CASH AT FOLSOM PRISON COLUMBLA (NASHVILLEYLEGACY 65855/S0NY MUSIC {11.98/7.98 B —— <
—— e FAITH HILL Joy To The World i anc ’
GUNS N' ROSES & 16 20 1§ WARNER BROS (NASHVILLE) 551150/WRN * 17 @ dppearaiiceiof SED Kennedy o
APPETITE FORIUESTRUCTIONIGERRENTI241A0/1GA112 96/10.96) 17 13 I} BEYONCE TAm._Sasha Fierce , ] Center Honors show that aired £
ELVIS PRESLEY . 4] B MUSIC WORLD/COLUMBIA 13492/SONY MUSIC = Dec. 30
<4 :ug;;gw HITS RCA 68079°/SONY MUSIC (1998/12 98) = s o 3 ILDIVO e Promise g9 1@ ec. 30.
W o . 4 QR 5:C 0/COCUMBIAL3 99 68IS ONVIMUSIG S _ — 1 LaVette performed the Who's “Love Reign O’er Me” in 33
HIGHWAY T0 HELL EPIC/LEGACY 80206°/SONY MUSIC (13.98 s o [ YOYO uA Yoo Wa & Friends: Songs 01 Joy & Peace 417 Nl : P g ges
OLIVIA NEWTON-JOHN I SONY CLASSICAL 24414/S0NY BMG MASTERWORKS & a tribute to Roger Daltrey and Pete Townshend, who were :
CHRISTMAS WISH ONJ PRODUCTIONS 43736 EX/COMPASS (9 98) SR — Fonhouse ) ) AL
Bos’: ‘g?)we CURY 526013/UME (18.98/11.98 4] 20 AT J Lrace so7s0rz0um 7 honored along with George Jones, Barbra Streisand, Mor- FRE
CRO! 18.98/11 . =
ROSS ROAD MERCUR i { ) 21 158 DAVIDgcooé( Dayid Cook g 3 gan Freeman and Twyla Tharp. d
4 19,RCA 33463/RM n ] :
. . r " ERD & - 7 s in i e~ R
While the two companion albums to the film “Twilight” rest at Nos. 5 @ EE?VFmENag?;;RON COHEN Songs In The Key Of Hanukkah __ The Scene of the Crime” is in its 26th week on the 8
o) PO - - A @ q
and 7 on Top Internet Alburs, one of the acts featured on the former @ BLACK WMIKE & GB PRODUCTIONS Thars e __ [ chart after a debut at No. 1 on Oct. 13, 2007. Her previ- &
set is turning heads. Muse’s 2006 album “Black Holes and L GRIND POWER 931 SWAGGER - 4 ous album, “I've Got My Own Hell to Raise,” debuted §»~
Revelations” has staged a comeback, debuting on Top Pop Catalog 24 53 JOSH GROBAN el _ '@ . . 223
X ) f ced al .4 .15, 2005, with a total of 28 o
Albums at No. 23. The album has posted gains in eight of the past 10 Ei;:’?s;és;:gmnm BROS. @ e Foras > and peaked at No. 4 on Oct .
weeks and has moved more than 2,000 in each of the past six frames. @ T 67 1:.! weeks on Top Blues Albums. —Mary DeCroce g
Previously, it hadn’t sold more than 2,000 since April 2008. SRR
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ALBUM CHARTS

Sales data compiled from a comprehesive pool of U.S. music
merchants by Nielsen SoundScan. Sales data for R&B/hip-hop
retail charts is compiled by Nielsen SoundScan from a national
subset of core stores that specialize in those genres.

,,1’% wh e
> * ¥ x xX > x T
e L 5U TITLE "? wwe TITLE wis i E5 TITLE @ Albums with the greatest sales gains this week.
EZ <2 23 ARTIST (MPRINT / PROMOTION LABEL) EE S EZ ARTIST (MPRINT / PROMOTION LABEL) EZ Z2E EZ aanST (MPRINT/ PROMOTION LABEL)
{ Where included, thi d indicates the title
LIVE YOUR LIFE @ TRADING PLACES SHE GOT HER OWN M nere Included, this award Indicates
= Sk T4 FEAT_AHANA (D5 S04 GRAND HUST.E MGATLANTIC 25 9 yoHER 11 AFACE ZOMBAS ST 43 5 \5v0 FeAT JAMIE FOXX & FABOLOUS (DEF JAM/DIMG) with the chart's largest unit increase.
o 2 13 SINGLE LADIES (PUT A RING ON IT) @ 34 15 ALREADY GONE 52 47 20 LOVE REMAINS THE SAME Where included, this award indicates the title with
BEYONCE (MUSIC WORLD COLUMBIA)  SUGARLAND (VERCURY NASHVILLE) GAVIN ROSSOALE (INTERSCDPE) the chart’s biggest percentage growth.
MiSS INDEPENDENT DISTURBIA LIGHT ON T [TI1E3115)] Indicates album entered top 100 of The Billboard 200
3 3 NE-YO (OEF JAM IDJMG) 28 27 2 Qup (SRP/QEF JAM/I0IMG) 52 6 pavio cook (19/RCA/AMG) LTI and has been removed from Heatseekers chart.
WHATEVER YOU LIKE @ HERE @ LOOKIN' FOR A GOOD TIME
4 43 (GRAND HUSTLE/ATLANTIC) % RASCAL FLATTS (LYRIC STREET) 57 12 oy ANTEBELLUM (CAPITOL NASHVILLE) zg/lCClNG/CONFIGURAT:C;P;J/AVAILAlBILITY M.
w — assette prices are suggested list or equivalent prices, whic
'° 51 (10 JUST DANCE - N @ 31 14 CAH|RC0KEN FFP:IDEAEGRDWN‘ T /816 PIC @ 53 SO?ERC are projected from wholesale prices. O after price indicates
LADY GAGA FEAT. COLBY 0'00MIS {STREAMLINE/KONLIVE/CHERRYTREE/NTERSCOPE) ZAC BROWN BAND ( ATLANTIC/BIG PICTURE) - PINK (LAFACE/ZOMBA) album only available on DualDisc. CD/DVD after price indicates
o 6 HEARTLESS 31 26 15 ADDICTED @ 64 5 RIVER OF LOVE CD/DVD combo only available, ® DualDisc available. # CD/DVD
KANYE WEST_(RQOA-FELLA OEF JAM/IDSMG) SAVING ABEL (SKIDOCO/VIRGIN/CAPITOL) GEORGE STRAIT (M_Cl'\ NASHVILLE) combo available. * indicates vinyl LP is available. Pricing and
o w5 e I'M YOURS @ il ROLL WITH ME w7l ol s LETIT GO vinyl LP avai‘lab'ility are not include_d on all charts. EX after cata-
JASON MRAZ (ATLANTIC/ARP) MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) TIM MCGRAW (CURB) :?egd"‘;‘ig:z;;_"d'cates title is exclusive to one account or has lim-
e ™ — N ton.
o 11 16 LOVE STORY @ 0 14 START A BAND 58 48 17 SWAGGA LIKE US
g TAYLOR SWIFT (BIG MACHINE) BRAD PAISLEY DUET WITH KEITH URBAN (ARISTA NASHVILLE) JAY-Z & T FEAT KANYE WEST & LIL WAYNE {ROC-A-FELLA/DEF JAMADMG)
o 7 15 WOMANIZER @ 39 11 COUNTRY BOY @ g8 2 ROCKIN THAT THANG SINGLES CHARTS
BRITNEY SPEARS (JIVE/ZOMBA) - ALAN JACKSON (ARISTA NASHVILLE) THE-DREAM (RADID KiLLA DEF JAM/IDJMG) AR BN S AR
10 9 18 KHASIEIE‘:?V?SPL\E)L @ 42 11 Stglhll:u:(-ﬂmmou MERCURY 60 54 4 :IJAHASIOXLXlFKEAET ?I'EJ MG Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot
) ( ) - - E T L Latin Songs are compiled from a national sample of data sup-
11 10 13 IF | WERE A BOY 38 29 8 REHAB @ 63 3 TURNIN ME ON plied by Nielsen Broadcast Data Systems. Charts are ranked by
BEYONCE (MUSIC WORLD COLUMBIA) RIHANNA (SRP/DEF JAM/IDIMG) KER! HILSON FEAT. Lit. WAYNE (OSLEY/ZONE 4/INTERSCOPE) number of gross impressions, computed by cross-referencing
RIGHT NOW (NA NA NA) BUST YOUR WINDOWS SHATTERED (TURN THE CAR AROUND) exact times of airplay with Arbitron listener data. Mainstream
12 92 14 4o (KONVICT UPFRONT/SRC/UNIVERSAL HOTOWN) 37 128 13w sULLAN (/RNG) 62 58 16 R (EVERFINEATLANTICIRRF) lopieOTiduitiContemporayyTaauitioplioklodetnlSock.
= D ——— Mainstream R&B/Hip-Hop, Adult R&B, Rhythmic, Hot Dance
13 13 19 SO WHAT m 35 4 MA A ,@ 67 2 DIVA Airplay, Hot Christian AC Songs, Hot Gospel Songs and
PINK (LAFACE/Z0MBA) NE-YO (DEF JAM/IDIMG) BEYONCE (MUSIC WORLD/COLUMBIA) Smooth Jazz Songs are ranked by total detections.
@ 15 14 GREEN LIGHT 39 30 3% CLOSER 64 59 3 | HATE THIS PART @ Songs showing an increase in audience (or detections)
JOHN LEGEND FEAT. ANDRE 3000 (G 0.0.0 /COLUMBIA) _NE-YO (DEF JAM/IDJMG) THE PUSSYCAT DOLLS (INTERSCOPE) over the previous week, regardless of chart movement.
CHOPPED ‘N’ SKREWED % FEEL THAT FIRE WHEN IT HURTS Where included, this award indicates the title
15 14 U1 o FeaT LuDAcRS (KONVICT/NAPPY BOY/JIVE/ZOMBA) 10 peags penTLey (CAPITOL NASHVILLE) 85 62 8 APITOL) M H with the chart’s largest airplay increase.
16 1 17 LETIT ROCK Q) = « SRSYS 66 & 24 FALL FOR YOU
KEVIN RUDOLF FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL REPUBLI _ BRITNEY SPEARS (JIVE/ZOMBA) SECONDHAND SERENADE (GLASSNOTE/ILG/ATLANTIC) RECURRENT RULES )
POP CHAMPAGNE ?@ YOU FOUND ME @ ANYTHING GOES ponasiareliorovedifomiThelBilsar]deiojandliiofiicg
17 17 1 T e L e R i 378 mb THE FRAY (EPIC) 73 RANDY HOUSER (UNIVERSAL SOUTH) Airplay charts simultaneously if they have been on The Billboard
- Hot 100 for more than 20 weeks and rank below No. 50. Songs are
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Britney Spears, atop Mainstream Top 40 for
a second nonconsecutive week with
“Womanizer,” is one of six artists to boast
a pair of titles in the chart’s top 20. Also
doubling up are T.1., Rihanna, Beyonté,
Pink and Kanye West.
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Missy Higgins ascends to her first top 10 on
a Billboard airplay chart, as “where |
Stood” rises 12-10 on Adult Contemporary.
The song also bullets at No. 22 on Adult Top
40. The Australian artist begins a two-
month U.S. tour Feb. 19 in Houston.
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DAVID COOK (19/RCA/RME)

YOU FOUND ME

THE FRAY (EPIC)

I HATE THIS PART

THE PUSSYCAT DOLLS (INTERSCOPE)

"WITHOUT YOU
HINDER (UNVERSAL REPUBLIC)

e

BB BB

5 i o
“

%8 TITLE

{ - ARTIST (IMPRINT / PROMOTION LABEL)
HOT N COLD ﬁf{
KATY PERRY (CAPITOL A}
GOTTA BE SOMEBODY w‘
NICKELBACK (ROADRUNNER/RRP) W/

BT

SO WHAT
PINK (LAFACE'ZDMBA) 'ﬁr
I'M YOURS &
JASON MRAZ (ATLANTIC/RRP)
SHATTERED (TURN THE CAR AROUND} :ﬁ‘
0.A.R. (EVERFINE ATLANTIC/RRP) <
LOVE REMAINS THE SAME r
GAVIN ROSSDALE {INTERSCOPE)
| WHAT ABOUT NOW =
| DAUGHTRY (RCHMG) -
YOU FOUND ME fr
THE FRAY (EPIC) >
BETTER IN TIME
LEONA LEWIS (SYCO/J/RMG)
BROKEN
LIFEHOUSE (GEFFEN/INTERSCOPE)
~ LIGHT ON jo
_DAVID COOK (19/RCA/RMG) iﬁ'
ADDICTED
SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)
—~
i . VIVA LA VIDA
1'4 &ﬂ COLDPLAY (CAPITOL) ‘:ﬁf‘
LOVE STORY
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
FALL FOR YOU
SECONDHAND SERENADE (GLASSNOTE/ILG/ATLANTIC)
LET ME BE MYSELF
) 3 DOORS DOWN {UNIVERSAL REPUBLIC)
CRUSH
’_ DAVID ARCHULETA QQ/JIVE/ZOMBA)
LET IT ROCK
KEVIN RUDOLF FEAT. LIL WAYNE {CASH MONEY/UNIVERSAL REPUBLIC)
HUMAN
THE KILLERS (ISLAND/IDJMG)
LOVERS IN JAPAN
COLDPLAY (CAPITOL)
KEEPS GETTIN’ BETTER
CHRISTINA AGUILERA (RCA/RMG)
WHERE | STOOD
MISSY HIGGINS (ELEVEN:/REPRISE)
LEAVE OUT ALL THE REST
LINKIN PARK (WARNER BROS.)
WITHOUT YOU
HINDER (UNIVERSAL REPUBLIC)
DISTURBIA
RIHANNA (SRP/OEF JAM/IDJMG)
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TITLE 3
ARTIST (IMPRINT / PROMOTION LABEL) T
P I 11232230 THE TIME OF MY LIFE
Rl CTY TS DAvID COOK (19/RCA/RMG)
VIVA LA VIDA
COLDPLAY (CAPITOL)
- POCKETFUL OF SUNSHINE
N_ATA_SHA BEDINGFIELD (PHONOGENIC/EPIC)
4 39 BLEEDING LOVE
LEONA LEWIS (SYCO/J/RMG)
LOVE SONG
_SA&'& BAREILLES AEF‘IC)
22 I'M YOURS
JASDN MRAZ (ATLANTIC/RRP)
FEELS LIKE TONIGHT
DAUGHTRY (RCA/RMG)
CRUSH
DAVID ARCHULETA (19/JtVE/ZOMBA)
WHAT ABOUT NOW
DAUGHTRY (RCA/RMG)

WHERE | STOOD
WISSY HIGGINS (ELEVEN:/REPRISE) ]

LOVE STORY ] &
TAYLOR SWIFl (BIG MACHINE/UNIVERSAL REPUBLIC) .

BETTER IN TIME @

PREDICT
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LEONA LEWIS (SYCO/J/RMG)
15 UNCONDITIONAL
SIMON COLLINS (RAZOR & TIE)
WHAT DO | DO WITH MY HEART 1
EAGLES (ERC)
LOVE REMAINS THE SAME
GAVIN ROSSDALE (INTERSCOPE)
MY LOVE
CELINE DION (COLUMBIA)
97 11 IT’S GROWING E
an JAMES TAYLOR (HEAR/CMG) ﬁ
' U WANT ME 2
14 CARAH MOLACHLAN (ARISTA/RMG) T
9 SHATTERED (TURN THE CAR AROUND})
™ OAR. (EVERFINE/ATLANTIC/RRP)
ONE STEP AT A TIME
JOROIN SPARKS (19/JIVE/ZOMBA)
‘1’ TAKE A BOW
RIHANNA (SRP/DEF JAM/IDJMG)
ORDINARY
_WAYNE BRADY (PEAK/CMG)
- 4 IF1WERE A BOY
o - BEYONCE (MUSIC WORLD/COLUMBIA)
CHASING PAVEMENTS
ADELE (XL/COLUMBIA)

RIGHT TO DREAM
MARIAH CAREY (ISLAND/IDJMG)
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pressions measured by Nielsen Broadcast Data Systems, and sales compiled by Nieisen SoundScan. Greatest Gainer/Digital and Greatest

o | BT
ﬂﬁ TITLE g

" . ARTIST (IMPRINT / PROMOTION LABEL) &

SEX ON FIRE
o 12 KINGS DF LEON (RCA/RMG ﬁfi
b T g Ry - e m———et
o 3 LOVE HURTS o
INCUBUS (IMMORTAL/EPIC)

2 ' SECOND CHANCE
! | A 18 Suneoown (ATLANTIC) b4

; | DON'T CARE “
e 2 7 APOCALYPTICA FEAT, ADAM GONTIER (20«20/JIVE/ZOMB;E ﬁ

YOU’RE GONNA GO FAR, KID
e THE OFFSPRING (COLUMBIA)
G + 15 BREAKDOWN
SEETHER (WIND-UP)

DECODE 'ﬁl
" PARAMORE (FUELED BY RAMEN/CHOP SHOP/RRP)
(LAY RE-EDUCATION (THROUGH LABOR) ﬁf
“ KLILIM Rise acamsT (DGC/ANTERSCOPE) W
I 44 FEEL GOOD DRAG 9
1 'I. ANBERLIN (UNIVERSAL REPUBLIC)

@ 1 13 INDESTRUCTIBLE
DISTURBED (REPRISE)

J@ 18 + TROUBLEMAKER

WEEZER (DGC/INTERSCOPE)

o

°920

Ll

3y
i

13 12 UNDEAD
HOLLYWOOD UNDEAD (A&M/OCTONE/INTERSCOPE)

- SOMETIME AROUND MIDNIGHT 'ﬁ-

BB B

THE ARBORNE TOXIC EVENT (MAJORDOMO/SHOUT! FACTORY)

18 DAYS

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL) i
DO WHAT YOU DO >
MUDVAYNE (EPIC) r
ADDICTED

SAVING ABEL (SKIDDCO/VIRGIN/CAPITOL)

I ' YOU BETTER PRAY
g18 B THE AED JUMPSUIT APPARATUS (VIRGIN/GAPITOL) Q

@ v
©

96 12 42

19 5 KRISTY, ARE YOU DOING OK?
THE OFFSPRING (COLUMBIA}

47 47 LOST!
g-ﬂ :17 COLOPLAY (CAPITOL)
20 20 29 BAD GIRLFRIEND

THEORY OF A OEADMAN (604/ROADRUNNER/RRP)

S SPACEMAN
iém 24 e alens (ISLAND/IDJMEG)

KIDS s
@ 22 8 MGMT (COLUMBIA) ‘b

.+ HUMAN 5
‘@ 2 15._7 THE KILLERS (ISLANO/IDJMG) ﬁ‘
@ 24 5 ULYSSES
g FRANZ FERDINAND (DOMINO/EPIC)

LOLLIPOP

@ 725 11 FRAMING HANLEY (SILENT MAJORITY/ILG/WARNER BROS.) ﬂ

CHARTS LEGEND on Page 43

play increases on the chart. 129 MAINSTREAM TOP 40, 102 ADULT CONTEMPORARY, 84 ADULT TOP 40, 69 MODERN ROCK stations are

electronically monitored 24 hours a day, 7 days a week. See Charts Legend for rules and explanations. All charts ® 2009. Nielsen Business Media, Inc. and Nielsen SoundScan, inc, All rights reserved. SPEARS: MARK LIDELL

y, for the largest digital sales and airy
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nielsen

TOP COUNTRY ALBUMS"

2 o = 1 2 o g
ol S Yo &S TITLE Artist = 23 of E o &5 TITLE Artlst £ =5
T2 <2 2 =3 PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL = & BR .Ei. <2 <2 'E3S PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL &8 &&
2 3 19 #1 ALREADY GONE Sugariand 9 @ 25 25 EVERYTHING IS FINE Josh Turner 2%
k. —— 1K B GALLIMORE K.BUSH,J.NETTLES {.0.NETTLES K.BUSH,B,PINSON) —— ® MERCURY . i 4 FROGERS (J TURNER) ® MCA NASHVILLE
o 1 (n HERE Rascal Fiatts Y @ 27 27 IT'S AMERICA Rodney Atkins 27
D.HUFF RASCAL FLATTS {J.STEELE.S.ROBSON) ©® LYRIC STREET -I . " THEWITT,R ATKINS (A PETRAGLIA B.JAMES) CURB
° 5 5 17 LT START A BAND Brad Paisley Duet With Keith Urban 3| e @ 2% 28 I WiLL Jimmy Wayne 2
& ° ° ' ULV FROGERS (D.DAVIDSONA.GORLEYK.LOVELACE) © ARISTA NASHVILLE The duo lands its J WEST.D.PAHANISH (D.PAHANISH R.L FEEX) ® VALORY
° 3 4 CHICKEN FRIED Zac Brown Band 4 fourthNo.1. Since @ 30 29 SHE'S SO CALIFORNIA Gary Allan 29
K. STEGALL.Z. BROWN {Z.BROWN.W.DURRETTE) ® HOME GROWN/ATLANTIC/BIG PICTURE |tS first in De(ember M.WRIGHT.G.ALLAN (G ALLAN.J.RANDALL.J HANNA) © MCA NASHVILLE
ROLL WITH ME Montgomery Gentry @ ALWAYS THE LOVE SONGS Eli Young Band
o o 12 8.CHANCEY (C.DANIELS. T.KARLAS) 9 ® COLUMBIA 1 2006’ OMY Brad e a3 M WRUCKE (D L MURPHY.G DUCAS) @ REPUBLIC/UNIVEREAL SOUTH 30
_q o 6 6 COUNTRY BOY Alan Jackson g  Faisley (six), Carvie @ le SHE'S COUNTRY Jason Aldean g4,
q K STEGALL (A.JACKSON) ® ARISTA NASHVILLE Underwood and < M KNOY (D BYVRICK B TATUR © BROKEN BOW
DON'T Billy Currington @ CHEATER CHEATER Joey + Rory ;
° o C CHAMBERLAIN.B CURRINGTON {J.BEAVERS.J.SINGLETONY ©® MERCURY ¥ ?I:c:yea(:}he)szgze . 37 % JACH | A L FLEK J MARTIN K OSMUNSON, W.VARBLE) ©® VANGUARD/SUGAR HILL NINE NORTH 2
2 o 8 8 FEEL THAT FIRE Dierks Bentley 8 @ 35 33 HOW 'BOUT YOU DON'T The Lost Trailers 13
B BEAVERS D BENTLEY (B WARREN B WARREN,B.BEAVERS,D.BENTLEY) @ CAPITOL NASHVILLE more No. ‘S. _ B BEAVERS (S.NIELSON.V.MCGEHE.J.STOVER) ® BNA
o 10 10 SHE WOULDN'T BE GONE Blake Shelton 9 @ 40 35 FOREVER John Michael Montgomery 34
S.HENDRICKS (L .BATTEN.J.ADAN) ® WARNER BROS WRN { N MUNTGOMERY.B.GALLIMDRE {J.T.SLATER) © STRINGTOWN
@ 12 13 DOWN THE ROAD Kenny Chesney With Mac McAnally 10 @ 49 57 NOTHIN' TO DIE FOR Tim McGraw 35
B CANNUN & CHESNEY (M MCANALLY) ® BLUt CHAIR BNA B GALLIMORE TMLGRAW,0D SMITH (C.WISEMAN,L.T.MILLER) ® CURB
Q 9 g IN COLOR Jamey Johnson g @ 3 38 WHERE I'M FROM Jason Michael Carroll 6
THE KENT_HARDLEV PLAYBOYS (J JOHV\iSON.L TMILLER,J.OTTD) (0] MERCHRV 0 GEHMAN (POAVIS J_LEATHERS) ® ARISTA NASHVILLE
@ 13 12 SWEET THING Keith Urban 12 o @ 45 40 BELONGS TO YOU Emerson Drive 37
D HUFE M PO K URBAN M.POWELL) @® CAPITOL NASHVILLE Up 6.9 million T.GENTRY.J.LED (D.BERG,R.RUTHERFORD, T.SHAPIR() ©® MIDAS VALDRY
o GOD LOVE HER Toby Keith 49 .o @ % 39 BROTHERS Dean Brody 3
TKEITH (T KEITH V MCGEHE) © SHOW DOG NASHVILLE impressions, the M RDVEY (D BRODY) © BROKEN BOW
@ 14 14 COWGIRLS DON'T CRY Brooks & Dunn Featuring Reba McEntire 13 (ollaboration @ 48 43 SPACE Sarah Buxton 3%
T.BROWN.R.DUNN K. BROOKS (R.DUNN.TMCBRIDE) © ARISTA NASHVILLE eams Greatest S BUXTON (S.BUXTON.C CANNON.L WHITE) LYRIC STREET
LOOKIN' FOR A GOOD TIME Lady Antebellum i @ THESE ARE THE GOOD OLD DAYS James Otto
@ 1515 V.SHAW PWORLEY (D.1{AYWOUD.C KELLEY.H.SCOTT.K FOLLESE) @® CAPITOL NASHVILLE n Game{ applause. i 52 46 J OTTOL RICH (4 OTTO.S LAWSON) ©® WARNER BROS 'WRN 43
(D s RVEROFLOWE George Strait 4 e S0M0 WS 19 @ < s CRYCRY (TIL THE SUN SHINES) Heidi Newfield 49
TBROWN G STRAIT (S CAMPB. BURNETTE.D.MDRGAN) ® MCA NASHVILLE million audience TBROWH (4 LINOELY & MAYO.C LINDSEY.M GREEN) ©® CUuRg
0 17 17 ANYTHING GOES Randy Houser 16  impressions during e 53 47 BEST DAYS OF YOUR LIFE Kellie Pickler 2
M WRIGHT £ AUDRETCH, 1) (B LONG J W WIGGINS) ©® UNIVERSAL SOUTH the tra(k’ing week € LINDCSEY (% PICKLER.T.SWIFT) ® 19 BNA
@ 20 20 IT WON'T BE LIKE THIS FOR LONG Darius Rucker 18 - @ 56 50 COLD Jeremy McComb 43
F.ROGERS (1) RUCKER.C.DUBGIS.A.GORLEY) ©® CAPITOL NACHVILLE PTRIDDLE (A WHISNANT) @® PARALLEL NEW REVOLUTIDN
2 % LET ME Pat Green Wl 10 | @ - WHAT IT TAKES Adam Gregory T
__D HUFf (M BEESON.D ORTON) ©® BNA . This duet i K FOLLTSE B ALLEN (A GREGORY.L.BRICE.K.JAC0BS,J.LEATHERS.G.CROWE) ® MIDAS BIG MACHINE
€ 1919 WHITE HORSE Taylor Switt g oo o TELLURIDE Josh Gracin 48
N.CHAPMAN T SWIFT (T SWIFLLROSE) @ BIG MACHINE - Chesney’s 34thtop - 8 JAVIES (B JAMES.TVERGES) © LYRIC STREET
21 21 LAST CALL Lee Ann Womack 2 10 and his 26th since @ GOOD LORD WILLING Little Big Town 4%
TBROWN 1% MCANALLY,E.ENDERLIN) @ MCA NASHVILLE 2000’ the most top LITTLE BiG TOWN WKIRKPATRICK {K FARCHILD,W KIRKPATRICK K. SCHALPMAN.PSWEE T.) WESTBROOK) @ CAPITOL NASHVILLE
DON'T THINK | CAN'T LOVE YOU Jake Owen : @ EVERYTHING Jessica Andrews
e 2 22 ). RITCHEY {J.OWEN.K . MARVEL.J.RITCHEY) @ RCA u 105 of any artist J.DEMARCUS (MARCEL) CAROLWOO0D a
@ 3 % THAT'S A MAN Jack Ingram Py Since the dawn of @ WHAT IF IT ALL GOES RIGHT Melissa Lawson o
J.STOVER (E.M HILL.S.D JONES.M.D. SANDERS) © BIG MACHINE the decade. Tim JRICH (S.SMITH.THANCHEROFF THYLER) @ WARNER BROS WRN
24 24 MORE LIKE HER Miranda Lambert 24 McGrawisinthe @ MARRY FOR MONEY Trace Adkins 49
FLIDDELL M WRUCKE (M.LAMBERT) © [ULUMBIA runner-up siot 3 FROGERS (D TURNBULL J MELTON) = © CAPITOUNASHVILLE ™
@ % 2 RIDE Martina McBride 25 ) T LIKE A WOMAN Jamie O'Neal 50
- D HUFF,M.MCBRIDE (A.DORFF.C.A.ROBBINS M,DAVEY} ® RCA with 24. R GOOD (J O NEAL S_BENTLEY.J FEMINQ) ® 1720

2 z
%5 gc ARTIST Title % £ ARTIST Title & EE
EE = IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) & IMPRINT & NUMBER / DISTRIBUTING-LABEL (PRICE) &
1 RN . i Fearless R e Kelti Pickler 1
o o GREATEST JULIANNE HOUGH. 00 s 1B SRS e e gy Con B9 27 i 7"9{‘036%‘?3{‘/ Greatest Hits: Limited Edition 1
¢ e i "TAYLOR SWIFT o - e JOEY + RORY .
58 e i BIG MACHINE 073012 (18.98) = Taylor Swit Bl s s a8 VANGUARD SUGAR HILL 4050/WELK (17.98) TheilfelONAISong 9
8s SUGARLAND : anks 10 a post- ELVIS PRESLEY : ‘
= 4 6 MERCURY 011273" UNGH (13.98) Love On The Inside M 1\ e oonee 23 10 3 RCA 35473 SN (17,98 Christmas Duets 3
$es RASCAL FLATTS ! sale at Target, this | BILLY CURRINGTON nE .
g§§ 5 5 LYRIC STREET 002763 (13 98) Greatest Hits Volume 1 2 “Dancing 3Vit’h - 30N 37 37 WERCURY 003550/UMGN (13 98) Littte Bit Of Everything '
oB2 DARIUS RUCKER ) , TRACE ADKINS ) . .
582 9 CAPITOL NASHVILLE 85506 (18.98) Learn To Live 1 Stars” champ cops 3 3B CAPITOL NASHVILLE 76927 (18.98) American Man: Greatest Hits Volume Il B
e X
~35 ZAC BROWN BAND ) the Greatest Gainer @ LEE ANN WOMACK
8e= i g ROAR/BIG PICTURE HOME GROWN/ATLANTIC 51693 1/AG (13.98) TihglFgungation % nod with the only - i MCA NASHVILLE 006025 UMGN (13.98) CalVielEraz) s
o0 ‘ =5 - ]
§§,E & 7 E}}(LEENC'P\’AYIR(;HE«SSBNSESEN (18.98) Lucky Old Sun 1 g;":to(n th[llSéi)S;E'S 33 34 3 ﬁlr',ﬁr:lA:ég'rfiHova 12228/SONY MUSIC (11.98) 16 Biggest Hits 2
2% chart (up
€D CARRIE UNDERWOOD . A ° ’ . JESSICA SIMPSON
i‘.g%’ 0 10 197ARISTA ARIZ (A NAZHVILLE 11221/RMG/RMG/SMN (18.98) Carnival Ride Bl 1 units) while leaping 3% 41 50 LPIC/COLUMBIA 21746 SMN (15 98) @ Do You Know 1
g5y X .
get 10 13 ‘df;'xIIFY ‘IJ-OHUNMS(,ﬁ)r\ls 58] That Lonesome Song 6 22";4 0’; tZ';)e(] 35 29 30 5:}?;’}", F,LAT'T1SB o Still Feels Good 1
=2 S - illboar =
%o 1 JIMMY WAYNE d
RE. B 16 el @’;ﬂfﬁ%h’a&'ﬂ h, Lady Antebellum 1 (25,000 sold). @ 49 52 P o oy Do You Believe Me Now Il
g0 - -
7€ -
géi e il ;rri(gv?:oeKhiE»\';mLLE 022 (18 98) That Don't Make Me A Bad Guy @ 1 7 30 26 dgtﬂsvmwsivﬁgg%?z,umew (13.98) Julianne Hough A
828 GEORGE STRAIT @ (13 RANDY HOUSER . {
Fa 18 12 MCA NASHVILLE 010826/UMGN (13.98) Troubadour @ 1 @/ 96 48 7 BIAiLd unversac souTh o11ese (10.98) _ hnythingGoes 21
nyg BRAD PAISLEY ; BROOKS & DUNN i
%g% Uz W ARISTA NASHVILLE 26908/SMN (18.98) Play 1 38 40 4 ARISTA NASHVILLE 11163/SMN (18.98) Cowboy Town 4
223 GARTH BROOKS L 1 KEITH URBAN g :
@;% g 25 PEARL 213 (25.98 CD/DVD) & The Ultimate Hits B 1 40 32 3 CAPITOL NASHVILLE 34713 {18.98) ® Greatest Hits &
2r o F
czz 16 a0 Ol BLAKE SO & ra.00 Startin' Fires 7 BRN 45 53, 1] CRAIG MORGAN Greatest Hits 16
EQ® b N
2s :
25 A8 B (A K g (15 xTen 1 &M B 2 42 % MEID) NEWFIELD What Am | Waiting For 2
38e SHY 34 J 14 709 (18 & |
22e |18 s [ . Good Time @ 1 Since the chart [ = 52 L) TV MCGRAW Limited Edition: Greatest Hits: Volumes 1,2 &3 38
§c8 (A LHY }
EA reflects expected
gé‘é s iy c\:l;élf{t!ﬂ,lisnvﬁﬂgosn;rasmG/UNWERSAL or1724/umen (19,95 NOW That's What [ Call Country 1 dedlines after the a9 58 M?”;&%%EEJ(S;?TRY s B Dy B ] .
En _GAPI 1 _COLUMBIA 22817'SMN (18.98)
508 TOBY KEITH ) . holidays, newcomer RANDY TRAVIS A Bend 3
ggg’ 20 23 SHOW DOG NASHVILLE 010334/UME (19 98) 35 Biggest Hits w1 HDuser’s,set e @ 57 68 WAHN;;;(BSHD;éazsqLVIV;N (13.98) + round The Ben
gz 2 | ettt Crazy Ex-Girliriend @ 1 the smallest A S B DK B e 168.95) Greatest Hits // Every Mile A Memory 2003-2008 2
3 percentage dip
Ond TIM MCGRAW 8 @ HANK WILLIAMS 111 .
ng 22 28 CURB 79118 (11.98) Greatest Hits 3 1 (36%) and an 54 64 CURB 79027" (18 98) Damn Right Rebel Proud 2
85z EAGLES improvement in VARIOQUS ARTISTS 4 3 . N
g %g 23 24 ERC 4500 EX (14.98) Long Road Out Of Eden 1 imp e B 52 57 NVERSABSPECALUANET S5 728 G ONPRSE (g‘ga)ﬁs'l'he Season: A Country Christmas: 15 Christmas Classics #
83 ST rank (56-38, 3,000 JAMES OTTO
Bop 24 2 WARNER BROS 511500/WRN (18 98) & Joy To The World @ 2 (qpies), el >3 |55 RAYBAY. WARNEH BFOS 43907 WRN (13.98) SIS MY 2
F-sk4
52 ROBERT PLANT / ALISON KRAUSS P KENNY CHESNEY . .
8@?} 25 271 31 e ERe Raising Sand W 2 50 36 36 B ST Just Who | Am: Poets & Pirates Ml 1
558
BE

Go to www.billboard.biz for complete chart data | 45
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© ror res/HIP-HOP ALBUMS

— 1 =0
| Y

OLE

IMAN/GEFFEN 012395/1GA (13.98)

A Different Me 1

. BEYONCE
MUSIC WORLD/COLUMBIA 19492/SONY MUSIC (15.98)

| Am...Sasha Fierce

JAMIE FOXX

J 41294/RMG (18.98) Intuition |
KANYE WEST
.H&A-FELLNDEF JAM 012198*/1DJMG (13.98) 808s & Heartbreak ..
PoiEs Da REAList

BIG GATES/SLIP-N-SLIDE/ATLANTIC 515812/AG (18.98) ®

ANTHONY HAMILTON
MISTER'S MUSIC/SD SQ DEF 23387/Z0MBA (18.98)

The Point Of It AII].

LUDACRIS
DTP/DEF JAM 012020*/IDJMG (13.98)

Theater Of The Mind ..

T
.EGRAND HUSTLE/ATLANTIC 512267*/AG (18.98) @

Paper Trail E.

Freedom

AKON
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 012334/UMRG (13.98)

ATLANTIC 512335/AG {18.98)

onmyradio -.

NE-YO
DEF JAM 011410%/1DJMG (13.98)

MUSIQ SOULCHILD

Year Of The Gentleman

COMMON
6.0.0.0./GEFFEN 0119867/1GA (13.98)

Universal Mind Control =.

T-PAIN
KONVICT/NAPPY BOY/JIVE 31630/Z0MBA (18.98) &

Thr33 Ringz

LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 011977*/UMRG (13.98"

Tha Carter i -

JAZMINE SULLIVAN
J 32713 AMG (15.98)

Fearless

BRUTHA
GOODFELLAS/DEF JAM 012390/IDJMG (12.98)

Brutha

BRANDY
KNOCKOUT/KOCH/EPIC 27271/SONY MUSIC {15.98)

YOUNG JEEZY
| _CTE/QEF JAM 011536*/10JMG (13 98}

The Recession i.

SEAL
143 515868/WARNER BROS. (18.98)

Soul

JOHN LEGEND
6.0.0.0./COLUMBIA 13740"/SONY MUSIC (18.98) ®

RIHANNA
SRP/DEF JAM 008968*/10JMG (13.98)

Evolver
Good Girl Gone Bad

SOULJA BOY TELL'EM

iSouljaBoyTellem .

| ROBIN THICKE
STAR TRAK/INTERSCOPE 011793*/1GA (13.98) ®

. SCARFACE
|| RAP-A-LOT/RAP-A-LOT 4 LIFE 515832/ASYLUM (18.98)

Emeritus

JENNIFER HUDSON
ARISTA 06303/RMG (18.98) ®

@ MAINSTREAM
R&B/HIP-HOP-

S0/ SRMIR N .

SINGLE LADIES {PUT A RING ON IT) &
kel BEYDNCE (MUSIC WORLD/GOLUMBIA

LIVE YOUR LIFE

TL FEAT. RIHANNA (DEF JAM/GRAND HUSTLEADUMG/ATLANTIC) (& 1

CHOPPED 'N' SKREWED

T-PAIN FEAT. LUDACRIS (KONVICTNAPPY BOY/JIVE/ZOMBA)

POP CHAMPAGNE ]

- JiM JONES & ROK BROWZ (ETHER BOYANVERSAL MOTOWNTOLLMBIAXOCH)

GREEN LIGHT

JOHN LEGENO FEAT. ANDRE 3000 (G.0.0.0/COLUMBIA)

TRADING PLACES

USHER (LAFACE/ZDMBA)

PUT IT ON YA

PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

MISS INDEPENDENT

NE-YO (DEF JAM/IDJMG)

ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDJMG) )

WHATEVER YOU LIKE

| TA. (GRAND HUSTLE/ATLANTIC)

PLAYA CARDZ RIGHT

MRS. OFFICER

LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
HEARTLESS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
SHE GOT HER OWN

NE-YO FEAT. JAMIE FOXX & FABOLOUS (DEF JAM/IDJMG)
JUST LIKE ME

JAMIE FOXX FEAT. T.\. (J/RMG)

- BUST YOUR WINDOWS

| JAZMINE SULLIVAN (J/RMG)

IF | WERE A BQY

BEYONCE (MUSIC WORLD/COLUMBIA)

CAN'T BELIEVE IT ¥
T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/UIVE/ZOMBA) |14
IFULEAVE

MUSIO SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)
ROCKIN' THAT THANG
THE-OREAM (RADIO KILLA/OEF JAM/IDJMG)
BEEP

YOU COMPLETE ME
| KEYSHIA COLE (IMAN!/GEFFEN/INTERSCOPE)

SWAGGA LIKE US
JAY-2 4 T4, FEAT. KANYE WEST & LIL WAYNE (ROC-AFELLADEF JAMOMG)

' TURNIN ME ON
1 KER! HILSON FEAT. UL WAYNE (MOSLEY/ZONE 4INTERSCOPE)

GORILLA Z0E FEAT, UL WAYNE (BLOCK/BAD BOY SOUTHATLAKTIC)
46 |

Jennifer Hudson

Something Else

HERE | STAND

MUSIQ SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC)

USHER (LAFACE/ZOMBA)

Despite a second
straight week witha
foss of at feast 55%,
Cole earns a third
consecttive frame
at No. ). She’s the
first female to have
such a streak since
Mary J. Blige fast
January.

For their work with
young voters this
election season,
Young Jeezy
(pictured), 1.1, and
LL Coot J will be
honored at the
first Hip-Hop
Inauguration Batf
(Jan. 19) hosted by
Russelt Simmons.

Without any increases
this week, bullsts
are awarded to titles
with moderate
daclines and Musig
Soulchild’s (hristimas
EP has the smalfest
to eam Pacesetter
honors (down 7%).

THE SWEETEST LOVE
ROBIN THICKE (STAR TRAK/INTERSCOPE)

NOTHING LEFT TO SAY
MINT CONDITION (CAGEO BIRD/IMAGE)

SPOTLIGHT
JENNIFER HUDSON (ARISTA/RMG)

WHEN IT HURTS
AVANT (CAPITOL)

HEAVEN SENT
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

NEED U BAD
| UAZMINE SULLIVAN (J/RMG)

YOU'RE THE ONLY ONE
ERIC BENET (FRIDAY/REPRISE/WARNER BROS.)

MISS INDEPENDENT
| _NE-YO (DEF JAM/IDJMG)

THERE GOES MY BABY
CHARLIE WILSON (JIVE/ZOMBA)

CcooL

ANTHONY HAMILTON FEAT. DAVID BANNER

SUPERWOMAN
ALICIA KEYS (MBK/J/RMG)

LOVE THAT GIRL
RAPHAEL SAADIO (COLUMBIA)

GREEN LIGHT
JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.D./COLUMBIA)

WE NEED TO ROLL
JOE (563/KEDAR)

CHOCOLATE HIGH
INDIA. ARIE FEAT. MUSIQ SOULCHILO (UNIVERSAL REPUBLIC)

.1 | NEED A LOVE SONG
KENNY "BABYFACE® EDMONDS (MERCURY/IDJMG)

FROM MY HEART TO YOURS
LAURA 1ZIBOR (ATLANTIC)

THE HUNGER
ERIC BENET (FRIDAY REPRISE/WARNER BROS.)

i LONG DISTANCE
| BRANDY (KOCH/EPIC)

BOBBY VALENTINO FEAT. YUNG JOC (BLU KOLLA DREAMS/CAPHU.DH m
T

PLAYA CARDZ RIGHT
KEYSHIA COLE FEAT. 2PAC (AMARU/IMANGEFFENNTERSCOPE)

ORDINARY
WAYNE BRADY (PEAK/CMG)

JUST LIKE ME
JAMIE FOXX FEAT. T.1. (J/RMG)

Go to www.billboard.biz for complete chart data

BUST YOUR WINDOWS
JAZMINE SULLIVAN (J/RMG)

((2?
e

CHOPPED 'N' SKREWED [

T-PAIN FEAT. LUDACRIS (KONVICT/NAPPY BOY/JIVE/ZOMBA)
E

NE-YO (OEF JAM/IDJMG) .

SALES DATA

AIRPLAY
MONITORED BY COMPILED BY

niclsen

9 Billbeard

nielsen
SoundScan

AVANT
CAPITOL 07582 (18.98)

THE GAME
GEFFEN 011465*/1GA (13.98)

SOUNDTRACK
MUSIC WORLD/COLUMBIA 36936/SDNY MUSIC {15.98)

USHER
LAFACE 23388/20MBA (18.98)

LIL WAYNE & DJ DRAMA

APHILLIATES 63278 (17.96) Gangsta Grillz: Dedication 3
MARY MARY

MY BLOCK/COLUMBIA 26087°/SONY MUSIC (15.98) @ ihefSound l.

E-40
SICK WID IT/BME/REPRISE 412540/WARNER BROS. (18.98) InslBaliStreet JouTnal ..

DJ KHALED PRESENTS ACE HOOD Gutta
WE THE BEST/DEF JAM 011773/1DJMG (10.98)
Thirsty

MARVIN SAPP

VERITY 09433/Z0MBA (17.98)

RAPHAEL SAADIQ

COLUMBIA 08585+/SONY MUSIC {15.98) The Way | See It ..

SLIM Love's Crazy ..
The Renaissance E.

Love & Life ..

Just Like You i.

M3 516391/ASYLUM (18.98)
Q-TiP
A Philly Soul Christmas (EP) 20
The Promise g
Exclusive n

UNIVERSAL MOTOWN 012213*/UMRG (13.98)
We Giobal ﬁ.

ERIC BENET
Sol-Angel & The Hadley St. Dreani..

FRIDAY/REPRISE 511399/WARNER BROS. (18.98)
The Last Chair Violinist ‘.

KEYSHIA COLE
Classic Jaheim Vol. 1

Cadillac Records

Here | Stand ..

CONFIDENTIAL/IMANI/GEFFEN 009475*/1GA (13.98)
MUSIQ SOULCHILD
RIRREEE] ATLANTICRHING CUSTOM PRODUCTS 51293 E/RHING (5.98)
DEBORAH COX
DEGO 5200/IMAGE (18 98)
CHRIS BROWN
JIVE 12049/Z0MBA (18.98) @
DJ KHALED
WE THE BEST/TERROR SQUAD 4564/KOCH (17.89)
SOLANGE
MUSIC WORLD/GEFFEN 011785/1GA (12.98)
.. SPM
DOPE HOUSE 6037 (16.98)

JAHEIM
DIVINE MILL §16814/WARNER BROS. (18.98)

PLIES

BIG GATES/SLIP-N-SLIDE/ATLANTIC 511238/AG (18.98)
ALICIA KEYS

MBK/J 11513*/RMG (18.98) ®

JOE

563 00003/KEDAR (17.98)

ESTELLE
HOME SCHOBL/ATLANTIC 412860*/AG (13.98)

Definition Of Real

| 36

RHYTHM ? HOT RAP SONGS"

.

(M LIVE YOUR LIFE
xs SALTN G

£3 BHANNAL 57 oA

HEARTLESS

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
WHATEVER YOU LIKE

TI. (GRAND HUSTLE/ATLANTIC)

POP CHAMPAGNE

JIM JONES & RON BROWZ (ETHEF BL

ONE MORE DRINK

LUDACRIS CO-STARRING T-PAIN (DTP/DEF JAM/IDJMG)
MRS. OFFICER

LIL WAYNE (CASH MONEY/UNIVERSAL MDTOWN)

PUT IT ON YA

PLIES FEAT. CHRIS J (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

SWAGGA LIKE US
SAY-Z & TA FEAT. KANYE WEST & UL WAYNE (ROC-AFELLADEF WD)

SINGLE LADIES (PUT A RING ON IT)
BEYONCE (MUSIC WDRLD/COLUMBIA)
HEARTLESS

. KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
RIGHT NOW (NA NA NA)
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
WHATEVER YOU LIKE

_T.L (GRAND HUSTLE/ATLANTIC)

{318 JUST DANCE
RIS R TREES

MISS INDEPENDENT
NE-YO (DEF JAM/IDIMG)
ONE MORE DRINK

LUDACRIS €D-STARRING T-PAIN (DTP/DEF JAM/IDIME)

ANBAOCH)

~ GREEN LIGHT GOT MONEY
JOHN LEGEND FEAT. ANDRE 3060 (G.0.0.0 /COLUMBIA LIL WAYNE FEAT. T-PAIN (CASH MONEY/UNIVERSAL MOTOWN)
MRS. OFFICER ARAB MONEY
LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) o BUSTA RHYMES FEAT. RON BRDWZ (UNIVERSAL MOTOWN)
POP CHAMPAGNE ” LOST
IV JONES & RON BROWZ (ETHER BOYANVERSAL MOTOWVCOLUMELVKOCH) i GORILLA ZOE FEAT. LIL WAYNE (BLOCK/BAD BOY SOUTH/ATLANTIC)
MY LIFE

THE GAME FEAT. LIl WAYNE (GEFFEN/INTERSCOPE)
DEAD AND GONE
T.. FEAT. JUSTIN TIMBERLAKE (GRANO HUSTLE/ATLANTIC)
GET LIKE ME
DAVIO BANNER FEAT. CHRIS BROWN BAG FACE
AINT I

YUNG LA FEAT. YOUNG DRO & T.I. (GRAND HUSTLEANTERSCOPE)

MOVE (IF YOU 'W'ANNA)
MIMS (AMERICAN KING/CAPITOL)
UNIVERSAL MIND CONTROL
COMMON FEAT. PHARRELL (G 0.0.D /GEFFEN/INTERSCOPE)

LOVE LOCKDOWN "
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) o
CANT BELIEVE IT

T-PAIN FEAT. LIL WAYNE (KONVICT/NAPPY BOY/JIVE/ZOMBA)

NOTOMN)

PUT IT ON YA

PLIES FEAT. GHRIS J (8IG GATES/SLIP-N-SLIDE/ATLANTIC)
IF | WERE A BOY

BEYONCE {MUSIC WORLD/COLUMBIA)

I'M SO PAID PAPER PLANES

AKGN (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) M.LA. (XL/INTERSCOPE)

REHAB GO HARD

RIHANNA (SRP/DEF JAM/IDJMG) 0J KHALED FEAT. KANYE WEST & T-PAIN (WE THE BEST/TERROR SQUADKOCH)
DEAD AND GONE BIRD WALK

SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)
JUMPING (OUT THE WINDOW)
RON BROWZ (ETHER BOY/UNIVERSAL MOTOWN)
BUST IT WIDE OPEN

LIL WiL (RUDEBWOY/UNAUTHORIZED/AS YLUM)
STANKY LEGG

GS BOYZ (SWAGG TEAM/JIVE/BATTERY)
BROOKLYN GO HARD

JAY-Z FEAT. SANTOGOLD {BAD BOY/ATLANTIC)

GET UP
50 CENT (SHADY/AFTERMATH/INTERSCOPE)

T, FEAT. JUSTIN TIMBEALAKE (GRAND HUSTLE/ATLANTIC)

BUST YOUR WINDOWS
JAZIINE SULLIVAN (J/RMG)

MY LIFE
THE GAME FEAT. LIL WAYNE (GEFFEN/INTERSCOPE)

WOMANIZER
BRITNEY SPEARS (JIVE/ZOMBA)

HOT N COLD
KATY PERRY (CAPITOL)

TURNIN ME ON
KERI HILSON FEAT. LiL WAYNE (MOSLEY/ZONE 4INTERSCOPE)

Data for week of JANUARY 17, 2009 | CHARTS LEGEND on Page 43

wWww.americanradiohistorv.com
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AIRPLAY SALES DATA
MONITDRED BY COMPILED BY

JAZZ/
CLASSICAL

AIRPLAY
MONITDRED BY

niclsen niclsen niclsen

TITLE
ARTIST IMPRINT / PROMOTION LABEL

Billbeard. Y A

B

TITLE
ARTIST IMPRINT./ PROMOTION,L ABEL

 ARTIST | |!
- TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

17

» B N
A. A P) 2009

.
ARTIST
TITLE i4PRINT & NUMBER / DISTRIBUTING LABEL
{/

5 SINGLE LADIES (PUT A RING ON IT) SO WHAT s 11 Al NAT KING COLE Siic P THE PRIESTS l
BEYONCE MUSIC WORLD/COLUMBIA " PINK LAFACE/20MBA _ RS NBE SOUNDS OF THE SEASON (EP) 16, 04 EXD SEOAL WAGTS ALLEN THE PRIESTS RCA VICTOR 33969/SONY MUSIC |
MILES AWAY T-SHIRT b i VARIOUS ARTISTS . 3 8 LUCIANO PAVAROTTI
MADONNA WARNER BROS. SHONTELLE SRP/SRC/UNIVERSAL MOTOWN TiS THE SEASON: DECK THE HALLS COMPASS 43732 EX. THE DUETS DECCA 1 2245/UNIVERSAL CLASSICS GROUP
. HUMAN 14 JULIET OF THE SPIRITS VARIOUS ARTISTS 30 THE CISTERCIAN MONKS OF STIFT HEILIGENKREUZ
~THE KILLERS ISLAND/IDIME THE B-525 ASTRALWERKS/CAPITOL IAZZ SICNATURES 2 UNVERSAL SPECIAL WARKETS 012617/ % AP
8 B FAME (THE GAME) UNDERLYING FEELING m 1 o TONY BENNETT FEAT. THE COUNT BASIE BIG BAND @ || 4 qg J0SHURBELL ACADEMY OF ST. MARTIN IN THE FIELDS
DONNA SUMMER BURGUNDY SYLVIA TOSUN SEA TO SUN A SWINGIN CHRISTMAS RPV/COLUMBLA 32250500 MUSKC @) VVALDE THE SONY CLASSIAL 11014SXNY
5 1’; " WE'RE THE PET SHOP BOYS ROCK N ROLL TRAIN . 29 HARRY CONNICK, JR. 1 10 8 ANNA NETREBKO
W " ROBBIE WILLIAMS WITH PET SHOP BOYS CHRYSALIS ~ AC/DC COLUMBIA ] WHAT A NIGHT' A CHRISTMAS ALBURM COLUMBIA 37020/S0NY MUSKC SOUVENIRS DG 012217/UNIVERSAL CLASSICS GROUP
I HATE THIS PART TIME WILL NEVER (FADE ME AWAY) ® " . .5 NATALIE COLE '[ 7 g e e TN i
THE PUSSYCAT DOLLS INTERSCOPE CHRIS THE GREEK PANAGH! DJG i STILL UNFORGETTABLE DMI/ATCO 512320°/RHIND i 0 rumust 3 CASSKS GROP
3 ‘:‘2' TWISTED (GOT ME GOIN' ROUND) - STILL ALIVE 6 67 CHRIS BOTTI i 8 14' ANDRE RIEU
(% "€ ULTRA NATE SILVER LABEL/TOMMY BOY |1 ULISAMISKOVSKY E A.R.S /NETTWERK ITALIA COLUMBIA 07606/SONY MUSIC & ® | LIVE IN VIENNA DENON 17695/SLG &
2 12 MAGIC TOUCH 12 RIGHT HERE (DEPARTED) ) 7 % WILLIE NELSON WYNTON MARSALIS 'g“ 12 13 ANNE-SOPHIE MUTTER
- ROBIN THICKE FEAT. MARY J. BLIGE STAR TRAKINTERSCOPE BRANDY KOCH/EPIC TWO MEN WITH THE BLUES BLUE NOTE 04454°/BLG = SACH VLA 55 A ERSAL G
ITB .o A TINY SHOE 4 LASTNIGHT ADJ SAVED MY LIFE (WHILL A DJ GAVE ME TROUBLE) T BOZ SCAGGS ] E 51 qot PRI (ROHESTRA
: 0 Gy ) MUSIC i | LULA KULT ¥ SPEAK LOW DECCA 012026 €1 A CHRISTMAS FESTIVAL COLLEGIUM 133
14 6 KEEPS GETTIN' BETTER 12 GOOD TIME | ml 8 10 VARIOUS ARTISTS J 1 17 LANG LANG/VIENNA PHILHARMONIC ORCHESTRA {MEHTA)
CHRISTINA AGUILERA RCA/RMG CELEDA FE 70 H cel IS THE SEASON: SANTA BABY LHVERSAL SPECIL WARKETS 41718 BUCDMPASS o " CHOPNL THE PIANO CONCERTDS 0 011BS4UNVERSAL CLASSIGS GROUP
n , OOH YEAH 4 EVERYBODY RISE 9 BB MICHAEL FEINSTEIN | | CUSTAYD DUTAMELSIMON 50LVAR YT CRCHESTRA OF VENERUELA
MOBY MUTE 89 % MURIEL FOWLER U-PHONIC L ¥ THE SINATRA PROJECT CONCORO 30819 L (€21} FIESTA DG D11340/UNIVERSAL CLASSICS GROUP
15 8 EAT YOU UP ¥ IN A SONG 12 [ 10 68 DIANA KRALL 4 4 48 LANG LANG
BOA 5M © BOBEY BLUE HADES ! | THE VERY BEST OF OIANA KRALL VERVE 009412/VG & (%O T MAGIC OF LANG LANG 06 0107741VERSAL CLASSCS GROUP
|n! :")‘ JOYFUL SOUND 1-2.2 14 WORKED UP 7 ! ’ AARON PARKS % ';19 B VAR!OUS ARTISTS n
|t DEBBY HOLIDAY NEBULA § ' BRIAN ANTHONY S0GNI A INVISIBLE CINEMA 2LUE NOTE 09011/BLG %% PUCCNI 2008: NESSUN DORMA EMI CLASSICS 17620816
T1a% IF | WERE A BOY g HOT N COLD « MELODY GARDOT m-' HILARY HAHI/SWEDISH AADIO SYMPHONY ORCHESTRA (SALONEN)
25 4 geyonce MUSIC WORLO/COLUMBIA i .40_-10 KATY PERRY CAPITOL el W HEART VERVE 010468/VG W & P0UN CONGERTOS o
E 9.7 WHAT | CANNOT CHANGE i o |2 PROMISE YOU T 18 THE ROY HARGROVE QUINTET “: 70. ANDRE RIEU
© ' _LEANN RIMES CURB . DEEP STEP UP IN THE AIR | EARFOOD GROOVIN' HIGH'EMARCY (10987/DECCA i, RADID CITY MUSIC HALL® LIVE IN NEW YORK DEROR 17657/5L6 © [
23 6 THAT'S NOT MY NAME 20 17 GREEN LIGHT
THE TING TINGS COLUMBIA 5 JOHN LEGEND FEATURING ANDRE 3000 G.0.0.0./COLUMBIA
'-;"G_; “ THE GREATEST | - WANNA BE BEAUTIFUL
U "% MICHELLE WILLIAMS MUSIC WORLD/COLUMBIA  JANICE GRACE JAGUAR
27 NEVER BRING THE LOVE
| KRISTINE W FLY AGAIN NICKI RICHARDS NICKI RICHARDS
“ 4 I STAY IN LOVE TROUBLEMAKER -
©' " MARIAH CAREY [LLAND/IDIMG WEEZER [\GC/IHTERSCOPE / ARTIST l Eﬁ RTIST
WOMANIZER YOU BELONG el
l 13 10 prirnEy SPEARS JIVE/ZOMBA TS T (TG D TG EZ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL : ‘25 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
KENNY G 1 iL DIVO
@ 36 3 En?u':: R FAEE ; S‘E#Rﬁmgxm“ : 2 48 RHYTHM & ROMANCE STARBUCKS 30670CONCORD @ i 1 1884 THE PROMISE SYOIVCOLLMBIA 30964/SONY MUSC @ .j
T “ _e -
SWEAT ROOTS BEFORE BRANCHES FOURPLAY REEREEN ANDREA BOCELLI
29 B iy STEVENSON DAUMAN ROOM FOR TWO CURE/WARNER BROS. EN;““' HEADS \IF 3146 ! = INCANTD SUGAR 012161/0ECCA @
AWAY " TCANT GET NO SLEEP 2008 ESPERANZA SPALDING 1 - 'MORMDA TASERNACLE CHOIR ORCHESTRA AT TEMPLE SOUARE (WILBERG)
4 ewmaue ioLesias FEATURING SEAN GARRETT INTERSCOPE 18 \uoin anGeL eves Es’:”"““;”i‘“”s R0 ERAISEI0ITHE VAN MORMONITAENACUEGHORISN 2323
STUCK TO YOU NEVER ENOUGH WERBIEIANCOCK VOO .
g 28 | costa GOFUNKYOURSELFUSTAX/CMG CRYSTAL WATERS STRICTLY RHYTHM _RIVER: THE JONI LETTERS VERVE 008781/V6 . YO-Y0 MA & FREENDS SCNY CLASSICAL 24414/S0NY BMG MASTERWORKS (8
4 | SANDCASTLE DISCO ELECTRIC UNIVERSE DAVEIROZ : ANBDREAIBOCELL]
SOLANGE MUSIC WORLD/GEFFEN/INTERSCOPE JACINTA CHUNKY CREATES TSI ARITOTS115) . JE T b o
BELA FLECK & THE FLECKTONES @ 11 qq Moo
JINGLE ALL THE WAY 11NDER 6\0615_ s o = i L - REJOICE AND BE MERRY! MORMON TABERNACLE CHO 5007325
DAVID SANBORN F— 4 g SARAH BRIGHTMAN
_ HERE & GONE DECCA 011152 ] ¥ A WINTER SYMPHONY MANHATTAN 34123/BLG .
PAUL HARDCASTLE E 5 49 ANDREA BOCELLI
| HARDCASTLE 5 TRIPPIN 'N' RHYTHM 24 0 e v rusout ®
- CS.MLV. 8"—50 SARAH BRIGHTMAN
I B e |_THUNDER HEADS UP 3163 b _ SYMPHONY MANHATTAN 46078/8LG
:  TAKE 6 P JOSH GROBAN
TITLE (MPRINT & NUMBER / DISTRIBUTING LABEL ARTIST IMPRINT / PROMOTION LABEL TR TR 1D BiLE, ! 'ﬁj U ... o6 13 REPRISE 412650 WARNER BROS. ®
KIM WATERS i

SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA
3 g MILES AWAY

MABONNA WARNER BROS.

"4« ANDREA BOCELLI
m! _!_ O_T L0 MEXR DE. BOCALEWEE

it

MU UTMOGSAME “

| WANT YOL:: LOVE IN THE SPSRIT OF MARVIN SHANACHIE 5166

WAYMAN TISDALE
_REBOUND RENDEZVOUS 5139

SOUNDTRACK
SLUMDOG MILLIONAIRE INTERSCOPE 012502/1GA

58

RE-ENTRY Jaame Ll
- CALLED TO SERVE MORMON TABERNACLE CHOR 0814

- BEHIND

R e
) ga METRO STATION - AL JARREAU s 15 12 ANNIE MOSES BAND

T = MMEIF&;STAI@_RED INK 10521/COLUMBIA | _ SLLI\JrJSI);RS[)lJLTRA : ' CHRISTMAS “HIND 512527 : 1 12 ¥ 13 T30 GLORIOUS CHAISTIAS MANALIE 10130REUNON &
3 72 MLA. _ m i3 ANC MAYSA PAUL POTTS

w2 TM(L)A ’:llgNTERSCOPE 009659°/1GA - :ﬂéﬁﬂww-mmwsmummm METAMORPHOSIS SHANACHIE 5167 . 18 188 (¢ cuance Sv00/COLUMBIA 15517/SONY MUSIC
‘ 30H! , T N COLD A . ;

: 7 VARIOUS ARTISTS A SOUNDTRACK

Itﬁ W51 WANT PHOTO FINISH 511181 3 W _KATY PERRY CAPITOL 6 SDOTH JAZZ NUMBER OKES CONCORD 31077 EX STAR WARS: THE CLOVE WARS SONY CLASSCAL 25516500/ MG WESTERVIORS

8 dance stations are electronically monitored 24 hours a day, 7 days a week.

¢ s SANTOGOLD
SANTOGOLD LIZARD XING 70034*/DOWNTOWN

Iq';_ M83
) SATURDAYS =YOUTH MUTE 9384* -

RATATAT
LP3 XL 353*/BEGGARS GROUP

8
h;"‘n STRYKER 4
. °  TOTAL DANCE 2008: VOL. 2 THRIVEDANCE S0789/THRIVE

47 25 CUT /// COPY
i IN GHOST COLOURS MODULAR 050"

'i.’-ﬁ: THE RIDDLER & CATO K
: 1 uuTRa.2009 ULTRA 1842
R

g ME AND MYSELF
BENOJ FEATURING SUSHY NERVOUS

-’-“- 39 EVERY WORD

~© ERCOLA FEATURING DANIELLA NERVOUS

GREEN LIGHT

JOHN LEGEND FEATURING ANDRE 3000 G.0.0.0 /COLUMBIA
FEEL YOUR LOVE

KIM S0Z2I ULTRA

IMAGINATION

JES ULTRA

'::—'23 MEDICINE
'€ KIM LEONT T0BBINS

g 1 WOMANIZER
o BRITNEY SPEARS JIVE/ZOMBA
- I'M DONE WITH THE PAIN

RE-ENTRY

TOP CLASSICAL CROSSOVER ALBUMS and TOP WORLD ALBUMS rules and explanations. SMOOTH JAZZ SONGS:

See Charts Legend for ruies and explanations. All charts @ 2009, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved

is_;\mm IMPRINT / PROMOTION LABEL

SWEET SUNDAYS

4 TIM BOWMAN TRIPPIN 'N' RHYTHM
LA DOLCE VITA

| WARREN HILL EVOLUTION/KOCH
LIFE IN THE FAST LANE
DAVE KDZ CAPITOL

"GOIN' ALL OUT
ERIC DARIUS BLUE NOTE/CAPITOL
MARIMBA

] PAUL HARDCASTLE TRIPPIN 'N' RHYTHM
OUT OF A DREAM

= NAJEE HEADS UP

v iy
ES ARTIST
S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
5 12

CELTIC WOMAN FEAT, THE HIGH KINGS ]
A CELIC FAMILY CHRESTMAS [EF) MANHATTAN 26623 EXBLE

CELTIC WOMAN

THE GREATEST JOURNEY; ESSENTIAL COLLECTION MANHATTAN 34124816

TOUMANI DIABATE i

THE MANDE VARIATIONS WORLD CROUTANESUCH 430724 WARNER 8R0S, 1

- VARIOUS ARTISTS

TIS THE SEASON: CELTIC CHRISTMAS COMPASS 43733 EX

CELTIC THUNDER i

* ACT TwO CELTIC THUNDER 011606/DECCA

ERRAN BARON COHEN

SONGS IN THE KEY OFf HANUKKAH NEW LINE 39122

- CELTIC THUNDER i
_ CELTIC THUNDER CELTIC THUNDER 001/DECCA

DJ SKRIBBLE
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE

» GNARLS BARKLEY
| THE 0D COUPLE DOWNTOWN/ATLANTIC 450236*/46 [/

:1—4 15 'THIEVERY CORPORATION
| RADIO RETALIATION ESL 140

@E VARIOUS ARTISTS 1

" 7" ULTRA.DANCE 09 ULTRA 1636 =
'13'2‘; NINE INCH NAILS ;
; THE SLIP THE NULL CORPORATION 27*®

&,“"“Jusncs T
i CROSS ED BANGER/BECAUSE 224892/VICE -

TOP CLASSICAL ALBUMS,

I_m " IOHN KAND FEATURING SARAH MATTEA TASTE THE JAM
REACH OUT

HILARY OUFF HOLLYWOOD
‘l!if:i‘?‘ ONLY ONE
s CHRIS LAKE NERVOUS

HUMAN

- THE KILLERS ISLAND/IDJMG

|, OUT OF MY MIND
@5 | LASGD ROBBINS

ZZ ALBUMS,

ed 24 hours a day, 7 days a week.

23 B 'CRYSTAL CASTLES . 23 3.}'. LOVE LOCKDOWN 19 YOU AND | LOREENA MCKENNITT
| 7€ CRYSTAL CASTLES LIES 200962/LAST GANG | S° % KANYE WEST ROC-A-FELLA/DEF JAM/IDJMG MICHAEL LINGTON NUGROOVE A NIGHTS OREAM QUINLAN ROAD 0120066 @
[ = I1JUSTICE INTO THE NIGHTLIFE TANGO - BUENA VISTA SOCIAL CLUB
| -' A CROSS THE unwsnszmwszwcwsmwmswosm@f CYNDI LAUPER £PIC . KENNY G STARBUCKS/CONCORD/CMG  BUBUAVISTA SDCIA. CLUE AT CARNEGE 4. ||
7 HANNAH MONTANA 1-8 g ALL WE NEED ORDINARY RODRIGO Y GABRIELA
HANNAH MONTANA Z: NON-STOP OANCE PARTY WALT OSNEY 001106 A GRODVE OOCTORS SOLTRENZ _WAYNE BRADY PEAK/CMG LIVE IN JAPAN ATO 21638 @
%] ..i(1)DJ SKRIBBLE {E j THE ONE a8 DRIFTIN SOUNDTRACK 5
THRIVEMIXS THRIVEDANCE 90798/THRIVE iy ("7 SHARAM FEATURING DANIEL BEDINGFIELD ULTRA % EARL KLUGH KOCH THE DARJEELING LIMITED FOX 9240/ABKCO

CARLA BRUNI

COMME S} DE RIEN NETAIT TEOREMANANVE 70045 DOWNTOWN

ISRAEL KAMAKAWTWOOLE & THE MAKAHA SONS OF NHAU

B UNFORGETTABLE POKI 9076/TROPICAL MUSIC
KEALI'l REICHEL

KAMALE): CDLLECTION - TWO PUNAHELE 012

VARIOUS ARTISTS
PUTUMAYD PRESENTS: AGOLISTIC FRANCE PUTUMAYG 281

FORTUNE TELLER
_FOURPLAY HEADS UP
AT LAST
| BEYONCE MUSIC WORLD/COLUMBIA
CHILL OR BE CHILLED
OLE SILK TRIPPIN “N' RHYTHM
THE LOOK OF LOVE
SERGIO MENDES FEAT FERGIE WILL | AMYSTARBUCKS/CONCORIVCMG

22 54 DAFT PUNK POKER FACE
1 LADY GAGA STREAMLINE/KONLIVE/CHERRYTREE/INTERSCOPE

B ALIVE 2007 VIRGIN 09841/CAPITOL
l r13?' ARMIN VAN BUUREN | 9y gl ANGEL ON MY SHOULDER
:_F_L:,_J A STATE OF TRANCE 2008 ARMADA 1839/ULTRA #1 ~_KASKADE ULTRA

VARIOUS ARTISTS 21 11 SO WHAT

WORKOUT. TOP 40 HITS REMIXED POWER MUSIC DIGITAL BX PINK LAFACE/ZOMBA

VIC LATINO I 19 |3 BROKEN PIECES
VIC LATING PRESENTS: ULTRA MIX LLTRA 1784 l'.‘ _ JENNIFER CARBONELL VS. FRISCIA AND LAMBOY NERVOUS

end for TOP JAZZ ALBUMS, TOP CONTEMPORARY JA
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BILLBOARD JAPAN HOT 100

(HANSHIN/SOUNDSCAN JAPAN/
PLANTECH) JANUARY 7, 2009

STAY WITH ME
KUMI KOGOA RHYTHM ZONE

KIMAGURE ROMANTIC
IKIMONO GAKARI EPIC

WINTER GAME
GIRL NEXT DOOR AVEX

DAYS
AYUMI HAMASAK] AVEX

YOWAMUSH! SANTA
SHUCHISHIN PONY CANYON

KOYOI, TSUKI GA MIEZUTOMO
PORNO GRAFFITTI SONY

LOVE LIKE CRAZY
KIERRA KIKI SHEARD EMI

BUST YOUR WINDOWS
JAZMINE SULLIVAN BMG

KISEKI
GREEEEN NAYUTAWAVE

1 60
- Ehi
3 12
&y
5 4
&8 8
7 8
8 2
9 8
10 22

ALL | WANT FOR CHRISTMAS IS YOU
MARIAH CAREY SONY

wil D&
== |2
i i
2 NEW

2
. o
5 S
6 13
19
8 4
)
14

{SNEP/IFDP/TITE-LIVE)

WOMANIZER
_ BRITNEY SPEARS JIVE/ZOMBA

MON PTIT GARS
CHRISTOPHE MAE WARNER

AH... S TU POUVAIS FERMER TA GUEULE
PATRICK SEBASTIEN POLYDOR

JANUARY 6, 2009

INFINITY 2008
GURU JOSH PROJECT BIGCITYBEATS/INTERGALATIC

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

BEGGIN

MADCON BONNIER

JUSQUAU BOUT
KIDTONIK HEBEN

SO WHAT
PINK LAFACE/ZOMBA

IL Y A JE TAIME ET JE T'AIME
QUENTIN MOSIMANN MERCURY

RIGHT HERE {DEPARTED)
BRANDY EPIC

DIGITAL SONGS

1 1
2% 3
3 9
4 5
5 4
a8
201 118
8 25
& ||t
10 6

{FIMI/NIELSEN)

NOVEMBRE
GIUSY FERRERI SONY BMG

HOT N COLD
KATY PERRY CAPITOL

ALLA MIA ETA'
TIZIANO FERRO CAPITOL

" IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

INVECE NO
LAURA PAUSINI ATLANTIC

ATE
JOVANOTTI UNIVERSAL

THIS IS THE LIFE
AMY MACDONALD MELODRAMATIC/VERTIGO

SHINE ON

JANUARY 6, 2003

| R0 ZOOLAND/TIGER

BIANCO NATALE
IRENE GRANDI ATLANTIC

MERAVIGLIOSO
NEGRAMARO SUGAR

() WALLONIA

ef 5B
Ex =z
1 1
2 3
3 4
“ 2
5 6

_1
2 2

3
&3 's

50 |

(ULTRATOP/GFK)

TOI + MOI
GREGORIE MY MAJOR COMPANY

JANUARY 7, 2009

I
WOMANIZER

BRITNEY SPEARS JIVE/ZOMBA

HOT N COLD
KATY PERRY CAPITOL

I'M YOURS
__JASON MRAZ ATLANTIC

INSOMNIA
CRAIG DAVID WARNER BROS

SEAL

SOUL WARNER BROS.
ZAZIE

ZEST OF ZAZIE MERCURY

FLORENT PAGNY
TRIPLE BEST DF MERCURY

ROBERTO ALAGNA
SICILIEN DEUTSCHE GRAMMOPHONE

SALVATORE ADAMO
LE BAL DES GENS BIEN POLYDOR
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i (THE OFFICIAL
<% UK CHARTS C0.) JANUARY 4, 2009
1 HALLELUJAH
ALEXANDRA BURKE SYCO
5 RUN
LEONA LEWIS Y00
New JUST DANCE
LADY GAGA FT COLBY O'DONIS STREAMUINE KONLIVENTERSCOPE
3 FIWERE ABOY
BEYONCE M1ISIC WORLD/COLUMBIA
4 BROKEN STRINGS
JAMES MORRISON FT. NELLY FURTADO POLYDOR
1 USE SOMEBODY
' KINGS OF LEON RCA
g HOTNCOLD
KATY PERRY CAPITOL
HUMAN
THE KILLERS ISLAND
11 WOMANIZER
BRITNEY SPEARS JIVE/ZOMBA
g GREATEST DAY

TAKE THAT POLYDOR

O canADA

BILLBOARD CANADIAN HOT 100
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i (NIELSEN BDS/
X SOUNDSCAN) JANUARY 17, 2009
4 POKER FACE
LADY GAGA
5 HOTNcCOLD
KATY PERRY CAPITOL/EMI
g I'MYOURs
JASDN MRAZ ATLANTIC WARNER
3 WOMANIZER
BRITNEY SPEARS JIVE SONY MUSIC
g  SINGLE LADIES (PUT A RING ON IT)
BEYONCE MUSIC WORLD COLUMBIA SONY MUSIC
4 LIVE YOUR LIFE
TAFT RN SFPNE AMGRAND ™ £ ATLANIGUNUERSAL 02 S 1 PR WARNEE
g LETITROCK
KEVIN AUDOLF FT LIL WAYRE CASH REPUBLGUNIVERSAL
5 CIRCUS
BRITNEY SPEARS JIVE/SONY MUSIC
7 RIGHT NOW (NA NA NA)
AKON KOWVICTUPFRONT/SRCUNVERSAL MOTOWNUNVERSAL
44 JUST DANCE

LADY GAGA STREAMLINEKON WVE CHERRYTREE INTERSCOPEANVERSAL

SINGLES

3
€3 (PROMUSICAE/MEDIA)  JANUARY 2, 2009

4 PIECES OF A DREAM
ANASTACIA EPIC

5 LEMON POP
COOPER ELEFANT

3 SINGLES
QUEEN EMI

4*’ BE MINE

& THE CAST OF HIGH SCHOOL EMI

5 CELEBRATE - THE NIGHT OF WARLOCK
DORO AVISPA

g DIQUES)
NANCY RUEAS DRO

7 ALL NIGHTMARE LONG
METALLICA VERTIGO

g DO IT, DRUNKED
MATCH STATISTICS DIVUCSA

g MAR DE DUDAS
FALSAMARMA BOA MUSIC

{§ VENDETTA2

VAR!DUS ARTISTS ESP 8L ANCO Y NEGRO

&

.ﬂ\ N

WITZERLAN

(MEDIA CONTROL) JANUARY §, 2009

HOT N COLD
KATY PERRY CAPITOL

DAS FEYR VO DR SEHNS
JODLERKLUB WIESENBERG UNIVERSAL

RUN
LEQNA LEWIS SYCO

SO WHAT
PINK LAFACE/ZOMBA

INFINITY 2008
GURU JOSH PROECT BIGCITYBEATS/INTERGALATIC

BLIGG
0816 UNIVERSAL

PINK
FUNHOUSE LAFACE/ZOMBA

MICHAEL HIRTE

__ DER MANN MIT DER MUNDHARMONIKA SONY BMG

SEAL

SOUL WARNER BROS.

ELAE
Z'LAEBE FAEGT EMI
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{MEDIA CONTROL) JANUARY 6, 2009

HOT N COLD
__KATY PERRY CAPITOL

ALLEIN, ALLEIN
POLARKREIS 18 DOMESTIC ROCK/URBAN

THIS IS THE LIFE
AMY MACOGNALD MELGDRAMATIC/VERTIGD

SOBER
PINK LAFACE/ZOMBA

HUMAN
THE KILLERS |SLAND

IF | WERE A BOY
BEYONCE MUSIC WORLD/COLUMBIA

SO WHAT
PINK LAFACE/ZOMBA

INFINITY 2008

. GURU JOSH PROJECT BIGCITYBEATS INTERGALATIC

FUER IMMER JUNG
BUSHIOO FT. KAREL GOTT ERSGUTERJUNGE

HAUS AM SEE
PETER FOX WARNER
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SINGLES

JANUARY 4, 2008

POKER FACE
_ LADY GAGA STREAMLINE KONLVECHERRYTREE NTERSCOPE

USE SOMEBODY
KINGS OF LEON RCA

LIVE YOUR LIFE
TJ. FT. RIHANNA SRP/GRAND HUSTLEDEF JAM ATLANIC

| GET SHAKY
AN CAREY VICTORY

SINGLE LADIES {PUT A RING ON IT)
BEYONCE MUSIC WORLD/COLUMBIA

CIRCUS
BRITNEY SPEARS JIVE/ZOMBA

SEX ON FIRE
KINGS OF LEON RCA

YOu
WES CARR SONY BMG

HOT N COLD
KATY PERRY CAPITOL

BURN
JESSICA MAUBOY SONY BMG

-
j~4]
Lw
5= (BIMSA) JANVARY 7, 2008
1 ALEJANDRO FERNANDEZ
DE NDCHE: CLASICOS A Mt MANERA SONY BMG
2 VICENTE FERNANDEZ
" PRIMERA FILA SONY BMG
5 ZOE
REPTILECTRIC EMI TELEVISA
] RICARDO ARJONA
5T0 PISTO SONY BMG
9 RAPHAEL
50 ANDS DESPUES SONY BMG
4 BRITNEY SPEARS
CIRCUS JIVE/ZOMBA
6 CHAYANNE
CHAYANNE VIVO SONY BMG
12 BUNBURY
HELLVILLE DE LUXE EMI
= VARIOUS ARTISTS
SECTOR BEAT VOL.7 MAS
1 METALLICA

e
2%

DEATH MAGNETIC VERTIGD

JANUARY 7, 2008
POKER FACE
LADY GAGA STREAMUNE/KONUIVE/CHERRYTREE NTERSCOPE

HOT N COLD
KATY PERRY CAP{TOL

SEX ON FIiRE
KINGS OF LEON RCA

| LOSE CONTROL

__WALDO'S PEOPLE MUSIC MONSTER

PUHU AANELLA JONKA KUULEN
. HAPPORADIO SONY BMG

METALLICA
DEATH MAGNETIC VERTIGO

THE PRIESTS
THE PRIESTS EPIC

LAURI TAHKA & ELONKERJUU
KIRKKAHIMMAT 2000-2008 UNIVERSAL

STURM UND DRANG
ROCK 'N' ROLL CHILDREN HMC

SAMULI EDELMANN
VIRSIA 2 EPIC/LEGACY
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SoundScan
International

';,E {NIELSEN SOUNOSCAN
SE| INTERNATIONAL) JANUARY 17, 2009
wew JUST DANCE
LADY GAGA STREAMUNEKONUVE/CHERRYTREE INTERSCOPE
4 HOTNCOLD
KATY PERRY CAPITOL
5 IF | WERE A BOY
BEYONCE M1'SIC WORLD/COLUMBIA
{ HALLELUJAH
ALEXANDRA BURKE SYCO
4 RUN
LEONA LEWIS SYCO
§ HUMAN
THE KILLERS VERTIGO
; BROKEN STRINGS
JAMES MORRISON POLYDOR
5 WOMANIZER
BRITNEY SPEARS JIVE/ZOMBA
g USE SOMEBODY

KINGS OF LEON RCA

14 INFINITY 2008

GURU JOSH PROJECT BIGCTTYBEATS/INTERGALATIC

SO WHAT
PINK LAFACE/ZOMBA

1 LIVE YOUR LIFE

TI. FT. RIHANNA SRP-GRAND HUSTLE/DEF JAM ATLANTIC

15 SEX ON FIRE

KINGS OF LEON RCA

16 { KISSED A GIRL

KATY PERRY CAPITDL

10 GREATEST DAY

TAKE THAT POLYDOR

18 SINGLE LADIES (PUT A RING ON IT)

BEYDNCE MUSIC WORLD/COLUMBIA

RIGHT NOW (NA NA NA)

13 KON KOWICTUPFRONT SRC UNNERSAL MOTOWN
17 | HATE THIS PART

THE PUSSYCAT DOLLS INTERSCOPE

VIVA LA VIDA
COLDPLAY PARLOPHONE

THE BOY DOES NOTHING
ALESHA DIXON WARNER

EURO DIGITAL

SONGS SPOTLIGHT

® N o

©

10

Christophe Mae earns his third top |
10 on the France Singles chart as
“Mon P’tit Gars” bows at No. 2,
The tune is from his No. 1 album
“Comme a |3 Maison.”

;& (NIELSEN SOUNDSCAN
5= INTERNATIONAL) JANUARY 17, 2008
Re KILLING ME SOFTLY WITH HIS SONG

PITINGO UNIVERSAL

3 COLGANDO EN TUS MANOS

CARLOS BAUTE CON MARTA SANCHEZ OROWARNER

TENIA TANTO QUE DARTE
NENA DACONTE UNIVERSAL

4 OQUIERO SER

AMAIA MONTERD SONY BMG. SONY MUSIC

6 UN VIOLINISTA EN TU TEJADO

MELENDI CALITO EM|

7 PETER PAN

EL CANTO DEL LOCO SONY BMG/SONY MUSIC

8 IF | WERE A BOY

NE

NE

_ BEYONCE MUSIC WORLD/COLUMSIA

VIVA LA VIDA

o COLDPLAY PARLOPHONE

W LA HISTORIA DE JUAN CASTILLO
LOS CHICHOS UNIVERSAL

10 DISTURBIA

RIHANNA SRP/DEF JAM
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£ (MAHASZ) JANUARY 2, 2009

37 NEGYVEN

AKDS FEHER SOLYOM

2 ALL NIGHTMARE LONG

NEW

METALLICA VERTIGD

69
SHANE 54/0J JUNIOR FT. MICHELLE WILD CLS

TITKAID
AGNES CULTURE

MAXIKUKAC
ALMA ALMA-FUN

SOUNDTRACK
~ MAMMA MIA! POLYDOR/UNIVERSAL

4 AcC/DC

BLACK ICE COLUMBIA

. ANDREA BOCELLI
INGANTO DECCA

i ZSEDA

ROUGE MAGNEOTON

5 RUZSA MAGDI
2 IRANYTU CLS

a

10
1

12
13
14

15
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=5 JANUARY 7, 2008
, HOTNCOLD
KATY PERRY CAPITOL
4 IF1WERE ABOY
BEYONCE MUSIC WORLD/COLUMBIA
5 WOMANIZER
BRITNEY SPEARS JIVE/ZOMBA
5 INFINITY 2008
GURU JOSH PROJECT BIGCTYBEATS INTERGALATIC
4 SO WHAT
PINK LAFACE/ZOMBA
T Leowarewis svco
5 HUMAN

THE KILLERS [SLAND

a5 JUST DANCE

LADY GAGA FT. COLBY GDONIS STREAMUNEXONLIVE ITERSCOPE

6 HALLELUJAH

ALEXANDRA BURKE SYCO

9 THIS IS THE LIFE

NEW

AMY MACOONALD MELODRAMATIC/VERTIGO

MON P'TIT GARS
CHRISTOPHE MAE WARNER

15 LIVE YOUR LIFE

T FT. RIHANNA SRP GRAND HUSTLE DEF JAM ATLANTIC

11 ALLEIN, ALLEIN

POLARKREIS 18 DOMESTIC ROCK/URBAN

10 AH... SI TU POUVAIS FERMER TA GUEULE

PATRICK SEBASTIEN POLYDOR

12 SOBER

PINK LAFACE/ZDMBA
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== JANUARY 7, 2009
AC/DC
BLACK ICE COLUMBIA
12 DUFFY
RDCKFERRY A&M
SEAL
SOUL WARNER BROS
6 PINK
FUNHOUSE LAFACE/ZOMBA

5 TAKE THAT

THE CIRCUS POLYDOR

IL DIVO

_THE PROMISE SYCO

8 THE KILLERS

1

DAY & AGE ISLAND

1 ° MICHAEL HIRTE
DER MANN MiT DER MUNDHARMONIKA SONY BMG

[ HERBERT GRONEMEYER

14

WAS MUSS MUSS - BEST OF CAPITOL

KINGS OF LEON
ONLY BY THE NIGHT RCA

7 LEONA LEWIS

=

SPIRIT SYCO

ENYA
AND WINTER CAME... REPRISE/WARNER BROS

23 KATY PERRY

1

1

ONE OF THE BOYS CAPITOL

[ AMY MACDONALD
THIS 1S THE LIFE MELODRAMATIC/VERTIGD

6 BRITNEY SPEARS
CIRCUS JIVE/ZOMBA

niclsen
Music Control

AIRPLAY

Data for week of JANUARY 17, 2009

4 JANUARY 7, 2009

1 IF | WERE A BOY

BEYONCE MUSIC WORLD/COLUMBIA

2 HOT N COLD

KATY PERRY CAPITOL

8 INFINITY 2008

GURL JOSH PROJECT BIGCITYBEATS/INTERGALATIC

5 WOMANIZER

BRITNEY SPEARS JIVE/ZOMBA

4 VM YOURS

JASDN MRAZ ATLANTIC

7 LIVE YOUR LIFE

T FT. RIHANNA ATLANTIC

5 SO WHAT

PINK LAFACE/ZOMBA

6 HUMAN

~* THE KILLERS ISLAND

9 THIS IS THE LIFE

|

AMY MACDONALD MELODRAMATIC/VERTIGO

g VIVA LA VIDA
COLDPLAY PARLOPHONE

1 BEGGIN
MADCON BONNIER/BONNIER AMIGO

JUST DANCE
LADY GAGA STREAMLINE KONLIVE INTERSCOPE

7 BROKEN STRINGS

JAMES MORRISON FT. NELLY FURTADO POLYDOR

4 | KISSED A GIRL
KATY PERRY CAPITOL

3 DISTURBIA
RIHANNA SRP/DEF JAM

CHARTS LEGEND on Page 43

Entry. EURO SINGLES SALES, EURO ALBUMS: Compiled from the nationa! singles and album sales charts,

respectively, of 20 European countries EURO RADIO AIRPLAY: Compiled from 17 European countries as monitored and tabulated by Nielsen Music Control
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Chart Codes: CS (Hot Country Songs); H100 (The Billboard Kot 100); LT (Hot Latin Songs), POP (Pop 100)

and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

'08 RAP UP (Forever People ASCAP/KwameIheboyge COUNTRY BOY (EMI April, ASCAP/Tii Angels Music MGB Songs, ASCAP/J Vibe Publi .nln% ASCAP/Lex Pro- BMiMoney Mack Music. ASCAP), WBM, H100 9; POP ASCAP/Universal Music i Z Songs BMINappypub Tamerlane Publishing, BMI/Piease Gimme My Publish
mus BMI/Rendor, BMI/Almo, BMY), HL. RBH ASCAP). HL, CS 6 H100 59 ’echs Publishing, ASCAP/EMI April, ASCAP), H/WBM, 8 Music, BMI), HUWBM, POP 76 ing, BMYEMI Blackwood, BMYYoung Money Publishing.
2, 3,4 (WB Music, ASCAP/So Happy PubIIshmg COWGIRLS DONT CRY (Sony/ATV Tree, BMY/Showbilly LET ME (Springtish Music, ASCAP/Bug Music BMUHollertronix Music, ASCAP/Doming Pubtishin
AS’CAP WBM, POP 75 MUSIC, BMITurn Me On Music, BMUSIil Working For HERE (Jemey Steele, BM/BPJ Administralion, ASCAP/Dazahit, ASCAPAUniversal Mu=cho rporation, P BMVLiniversal Music - Z Tunes, ASCAP/Songs Of Uni
The Man Music. BMVICG, BM) CS 14 H100 53 ASCAPNVZ, ASCAP/Sony/ATV Tunes, ASCAP). HL/WEM, ASCAP/Danny Orton So(t)r ASCAP). HUWBM CS 19 versal PolyGram Intemational. BMI), HUWBM. H100 50
A CRAZY WORLD Mounr Jeezy Music Inc BMI/Camead (52,4100 73 LIGHT ON (Disa earm ine Music, ASf‘AP/HI h Buck PAPER PLANES (Universal Music - 7 Tunes. POP 62: KBH 26
Biscuit Music BMV/EMI Blackwood BMI) RBH 76 HERE 1 STANO (R IV Music ASCAP/EM) April PuhII‘,hmg BMYEM Backwood BM)), HL, H10037, ASCAP/Hollertronix Music, ASCAP/Nmed!m THE SWEETEST LOVE (I Lie £ Thicke. ASCAP) RBH

ABOUT A GIRL (Porytail Dad, ASCAP/EM] Apil CRUSH IR qu Bank Music, ASCAP/LI lrI lakes Music, ASCAP/Universal Music Corporation. ASCAP/Lil Vidal POP 27 ASCAP/Universal-PolyGram Inera 28
ASCAP My XMa one Missic, ASCAP/State One Songs ASCAP/1206 Publishing, BMVEMI Blackwood. Music, ASCAPMardea Music ASCAP/ABiack Produc LIKE A WOMAN (Su ua Dumplin' Songs, ASCAP/lere ASCAPﬂm em London 10 PRS) vy, pen 58 SWEET THING (Universal Tunes. SESAC/Songs Of Uni-
InI et /\oC P/EMI Blackwood, BMYReptillian Music BM Ruditrs Mus<c AS P/Bug Music. ASCAP). tons, ASCAP/A Anit [ Music ASCAP/Dinty Dre Music. Song Muu.u AS A FeuFu Music. BMdm Femino IEM E tWarmer/Chappell Mexco, SACM) LT 11 versal, SESAG/Eden Valley Music SESAC/MarE

l]T HLWBM, H100 ASCAP/RHMG Songs, ASCAP/mSouImIe Songs. Songs, St CS50 PU‘VAC 7 RIGHT (Upiversal Music Corporalion Mus»c BMU/Third Tier Music, BMI), HL/WBM. CS 12

ABO You NOW SI}asz Maney Publishing. ASCAP/EMI CRY CRY (TIL THE SUN SHINES) (Raylene Music. ASCAP/ReII Music, ASCAP% BM. RBH 27 LION TIGER & BEARS é Aa&}%};?udd ., ASCAP/Uni ASCAP/Telra pammalon Music, ASCAP/Niviac Trvke H100 80

April ASCAP), HL, ASCAP Liflie Bjue Typewrer Music, BMI/Universai HOT N COLD WhenImRIc You'l Be MYPEM versal Music - Z Tunes, A aam e MuSIc Music, ASCAP/Yakd Kadafi Music "&V;U“IVEI“ Music

AQDICTED (P Viave ASCAP/SavmgAbeI Music MGB Songs, ASCAPMagic Farmin e ASCAP/WB Music, ASCAP/Kasz Money Publishing, ASCAP/EM) Atrif, ASCAP) HLAWBM, RBH 7 MGB 50"33 ASCAP S ot  ASCAPUnvera T
ASCAP/Crazy You mbusmn? ASCAP/Skirdc ASCAPMainer-lamerlane Publising, BM) ASCAPMaratone AB STIM/KnbaII Music Publishing. ALITTLE TOO NOT OVER YOU éArcmeSongs Music - 7 Tunes, AS CAP/'mper;\d%oco Entertainment,

BMi Meauix Mercy, BMUEMTCMG, BMI), HL, HIOOZS CS 41 ASCAP) WBM H100 6, PDP 6 ASCAPMike K Music, ASCAP, ixteenth Street Songs, AECAP/BIack Hipsanic Music, HL/V/V%M i TE AMO (Nayo International Pubhshmg ASCAP/Universal
POP 21 CULPABLE 0 INOCENTE (Universal Music - MGB HOW 'BOUT YOU DONT IEMIBIackwood BMY/Geotirey ASCAP/Seven Peaks Music, A AP/M Gerrard Music ASCAP/Soulfolk Music. ASCAP). 100 86 Music CO Eoranon ASCAP) [T 33
AHORA VA LA MIA (SERCA, BMIZ’U 40 Songs, ASCAP} LT 20 Slokes Nielson Publistung, BMi/Middle Child 2, BMI/Big ASCAP/Z Style Music, ASCAP) POP PSKER FACE SI fani G TELLURIDE (Sony/ATV Cross Ke%s ASCAP/Songs Of
AIN’TI L Austun Demgnee ASCAP/Grand Hustle Publish Loud Bucks BMVUnwersal Music - 7 Tunes, ASCAPHils LIVE YOUR LIFE Lmen Club DIIsnmg BMVWamer BMI Rany/ATy ( elani g’r&“;gom "6‘{% Ggymbl i Universdl. Ing. BMI), HAVBM, TS 4.
ASCAPMWB Music, ASCAP/Crowt| Club Publishing, D And Smashes Music. ASCAP/zazo Music. BMIThats Tamerlane Publishing, BMIN G.C., ASCAP T O BMVGI i " OHQBSMVR ouse O G AL TE PRESUMO&Maxxmo ‘Aguirre, BMULGA Music Pub-
I/WameITameIIdneI’nDlIShIﬂg BMVT%onr My Han How | Roll. A CAP]I HLAWBM, CS 33 ASCAP/Adorable Music Inc.. ASCAP’V B(Ivl“ames i OVO 06 MusIc. ine Productions, BMI) lishing BMI LT 12
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

' REAL ESTATE REAL ESTATE

PERFECTION ON THE WATER

Marco Island Florida
9,051 Square Feet of Luxury Living Space
150 Feet of Dockage
Deep Water in Three Minutes
Offered at $6,000,000
RE/MAX Realty Unlimited
Patrick McDonald
1 561 386 1060
1 877 349 5484

LOOKING FOR YOUR OWN
PRIVATE PIECE OF HEAVEN?

Over 21 acres with beautiful views of
Mountain range close to rivers, lakes,
snow skiing, boating and much more!
Located in Northern idaho close to
Canadian Border

2007 Custom Built Home, 3 bed 2 Bath
totaling 1670 square feet.

Upper Floor: Open Kitchen/Living Room
w/wood burning fireplace/
Master Bedroom w/master bath
Lower Floor: Daylight Basement finished
with 2 Bedrooms/1 Bath/TV-Rec
Room/Laundry & Storage Room
Hardwood floors throughout.
Beautiful open living room with views
of pines and unfinished pond.

Great for winter or summer get away
from the hussle and bussle of the City.
Perfect for a writers retreat

Serious Inquires Only. $404,500.00
ledwards07@tds.net
Call (615) 268-5076

Protect Lpwe
& quonal Property

th afvome emergency
generator system

'Call 818-981-8829

MASTERING

tangerineMastering.com
Congratulares our head
mastering engineer
ANDREAS MEYER on his 2009
GRAMMY NOMINATION—
BEST HISTORIC RECORD—
Lester Young w/Count Basie
(1936-1940)

Tangermme Mastering “2008 Best
New Mastering Studio”
Mastering-Reissucs-Restorarion
201-865-1000

NASHVILLE ESTATE WITH APPROVED AIRSTRIP

STEAL THIS AT $1.6 MILLION

HORSE FARMS
ARABIAN HORSES!
EAST AND WEST COAST
Low and High Prices
PETT PROPERTIES, Bkr.
212-581-6187

ANNA0001017@yahoo.com

NOTICES/
ANNOUNCEMENTS

B and G Music LLC

Congratulates this years
nominees!

Our Label has some of the
NATIONS HOTTEST NEW TALENT
FOR YOU TO FOLLOW THIS UPCOM-
ING YEAR! WWW.BANDGMUSIC.COM
Check out HEATS latest EP on
Myspace/Classicheat and
BLONDSENSE on myspace and
WWW.BLONDSENSE.NET

¥ Nashville airport.

Sensational entertainment/executive estate on 20+ gentle
acres, 5 bedrooms, 6 1/2 baths, dramatic fireplace, walk in
closets, 3 bars, mirrors galore,
Indoor pool measures (40'x20’) with Jacuzzi, hot tub, loft,
sauna and wet bar in the master bedroom. Beauty salon,
#® massage room, 3 decks, indoor garage holds 7 cars, separate
maids apartment with separate entrance, approved airstrip
with hanger plus 2 other buildings (L51’ x W 51°) - (L50.5 x
W 50.5) Suitable for recording studio, equipment storage and
rehearsal hall or horses with room to spare. All 20 mins. from

indoor and outdoor pools.

Call 615-300-1960 TODAY!

SONGWRITERS

YOUR NEXT TWO HITS
and maybe more!

“BIG BUCKS” and “RUN FOR OFFICE.”
Listen to FREE clips at
www.barrows.com/music.html.
PLUS, call me about
potential lyrics
for some more hard-hitting songs.
Call Robert Barrows,
R.M. Barrows
Advertising, 650-344-1951

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. CD's. LP's, Books, Cassettes
as low as 50 cents. Your choice from the most
extensive listings availabie.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorpio Music, Inc.
P.0.Box A Trenton, N.J. 08691-0020

email: scorpiomus@aol.com

BOOKINGS

PROFESSIONAL
SERVICES

READY TO RECORD? HOW

ABOUT SOME Ff

: HELP?

Contact us today
and we'll send
you your FREE

AS-ctor Tar

L£:°

Guide that's full
of great recording
tips and tricks.

(866) 677-1911
www.discmakers.com/bb

)DISC MAKERS'

Your DIRECT source for booking urban entertainment

IF YOU SEE THEM ON THE CHARTS...
~ YOUCANFIND THEM AT

THE LARGEST INDEPENDENT URBAN MUSIC BOOKING AGENCY
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Send submissions to: exec@billboard.com

RECORD COMPANIES: Warner Music Central & Eastern Eu-
rope promotes Andreas Klopfel to COO. Along with his new
responsibilities, KIopfel will continue in his role as CFO.
Sony BMG Music Entertainment names Colleen Anderser
senior VP/business manager of U.S. sales. She was VP of
client management at TAG Strategic Digital Media Solutions.

PUBLISHING: BM! promotes Jason Page to director of sales
for general licensing. He was associate director of sales.

CONNOLLY

TOURING: Ticketmaster names Shawn Freeman senior VP of
resale for Ticketmaster North America and president of sec-
ondary-ticketing subsidiary TicketsNow. He was chief tech-
nology officer at TicketsNow.

Global Spectrum names Chris Connolly GM of the Roanoke
(Va.) Civic Center. He was assistant GM at the Global Spec-
trum-managed John Labatt Centre in London, Ontario.

DISTRIBUTION: Koch Entertainment Distribution appoints
Sonya Askew director of urban marketing. She held the same
title at Trans World Entertainment.

MEDIA: Comedian Graham Norton has been tapped as the
BBC presenter for the Eurovision Song Contest in the United
Kingdom. He replaces Terry Wogan, who left after more than
30 years of hosting the program.

RELATED FIELDS: SESAC promotes James Leach to asso-
ciate VP of writer/publisher relations and new technologies.
He was senior director of writer/publisher relations.

Music industry veteran Susan Levy has launched High Pro-
file, a Nashville-based personal management and media con-
sulting firm. She was VP of artist development at Universal
South Records.

Entertainment company Music Umbrella appoints Will
Griggs VP of domestic placements and new media. He was
director of business development.

—Edited by Mitchell Peters

WORKS

ROCKIE LYNNE SINGS FOR THE TROOPS

As an Army veteran, country singer Rockie Lynne under-
stands the importance of live entertainment to troops sta-
tioned overseas who can’t spend the winter holidays with
their families.

With the help of Armed Forces Entertainment, Lynne and
his five-piece band traveled through Southwest Asia from
Dec. 16 through Jan. 5 playing free concerts for froops in
Afghanistan, Kyrgyzstan and Kuwait.

“The soldiers really love having entertainment, especially
at Christmastime,” says Lynne’s manager, Susan Levy of
Nashville-based High Profile. “Rockie and the crew are all
donating their time . . . [and] Armed Forces Entertainment
covers it.” The organization also sponsored overseas con-
certs during the holiday season from such artists as Brynn
Marie, Jarrod Birmingham, Stephen Cochran, Nikki Barr
and Thom Shepher.

Armed Forces Entertainment doesn’t allow artists to sell
merchandise at their concerts for troops, “but you can give
your stuff away to troops and they’ll cover the expense for
that,” Levy says, so Lynne decided to give away a patriotic-
themed CD. The Robbins Nashville artist plans to release
an album in 2009, according to Levy. —Mitchell Peters

Rick Hontz, GM of
the Global Spectrum-
managed Budweiser Events Center
in Loveland, Colo., visits with Wynonna
Judd before she takes the stage.

At BMI's “Know Them Now” showcase Dec. 16 at the Xchange in
New York, attendees were treated to performances by R&B quartet
718, Kal and Universal Motown recording artist/producer Ron Browz,
who performed two songs, including his Billboard chart-climbing
single "Pop Champagne.” From left: BMI director of writer/publisher
relations Wardell Malloy, Browz and BMI associate director of
writer/publisher relations lan Holder. PHOTO: COURTESY OF RAY TAMARRA
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Sean
“Diddy”
Combs parties

at Ciroc’s New

Year's Eve bash ir|1

Miami, with Kim 4
Porter, left, and DJ
Ruckus. PHOTO: COURTESY |
OF SETH BROWARNICK/RED

EYE PRODUCTIONS ]

Sony/ATV Music Publishing execs recently attended the company’s
music supervisors' cocktail party held in London at Gibson Hall,
which featured performances by artists Dan Black and the Yeah
Yous. From left: Sony/ATV Music Publishing Worldwide CFO
Joseph Puzio, Sony/ATV Music Publishing Worldwide chairman
Martin Bandier and Sony/ATV Music Publishing U.K. managing
director Rak Sanghvi.

- Conseco Fieldhouse
~in Indianapolis, Celine
- Dion posed with execu-
" tives from AEG Live and
Pacers Sports &
4 ‘Entertainment. From left:
Concerts West/AEG Live

b president/co-CEO Jol
'~ Megilen, Dion, PS&E COO Rick
‘Fuson and Concerts West/AEG
 Live tour director Jim Allison.
| PHOTO: COURTESY OF CDA WORLD
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. ) Judy Collins, left, was honored with the ASCAP
¥ i . Foundation Champion Award for music in the service
: R of humanity at the 13th annual ASCAP Foundation
Mushroom Group chairman Michael Gudinski enjoyed a proud moment ‘when illustrator Awards ceremonies in New York. ASCAP Foundation
lan McCausland presented him with an original painting celebrating the Australian president Marilyn Bergman, center, presented the
music company and its logo. From left, at Mushroom'’s headquarters in Melbourne, are award and Suzanne Vega saluted Collins with a ren-
Biltboard's Australia correspondent Lars Brandle, Mushroom Music Publishing managing dition of her song “Since You've Asked.” PHOTO: COUR-
director lan James, McCausland and Gudinski. TESY OF SCOTT WINTROW
Quincy
Jones, who
was honored by
Gov. Arnold
Schwarzenegger as he
was inducted into the
California Museum’s
California Hall of Fame, is
shown with his exhibit, which
features his high school
letterman’s jacket, his platinum
album for "Thriller” and signed
sheet music for “We Are the
World.” pHOTO: COURTESY OF THE
CALIFORNIA MUSEUM

e

Bl InSIDE TRACK [ — w/ | % _
DESERT JAMS P . AR L | Wonder stopped by . £
' e ol

. . y I8 " to celebrate singer Lalah Hathaway’s
The announcement won’t be made until later this 4 otel. Y birthday. From left: Shella E., Wonder and
)

month, but Track is hearing trustworthy intelligence Hathaway. pHOTO: COURTESY OF CESAR CUEVAS

about some big s likely to be rocking the desert
in April at the 10th Coachella Valley Music & Arts Fes-
tival. The rumored headliners have a distinctly Caiifor-
niaring to them, and each will be making major come

back performances after an extended hiatus. One is
Berkeley’s own Green Day, which hasn’t played live
since December 2005; its follow-up to 2004'’s five-
times-platinum “American Idiot” is due this spring. No
Doubt’s break has been even longer; the group went on
hiatusin late 2004 while singer Gwen Stefani pursued
a solo career, but it is back in the studio and plans to
tour this year. Last but not least, the Red Hot Chili Pep-
pers, who co-headlined the festival in 2003 and 2007,
are said to be ending a yearlong break at Coachella.
Also expected to play: the Killers, the Black Keys, Keane
and soul survivor Booker T. Jones.

2008 KENNEDY CENTER HONORS

The 31st annual Kennedy Center Honors, held Dec. 7 at
the Kennedy Center Opera House in Washington, D.C.,
honored Morgan Freeman, George Jones, Twyla Tharp,
Barbra Streisand and the Who's Pete Townshend and
Roger Daltrey for their lifetime contributions to
American culture.

ABOVE: George Jones, left, with Randy Travis, who
performed as part of the tribute to Jones. pHoTO
COURTESY OF MARGOT SCHULMAN

Coachella bound? . . r . . LEFT: Top row, from left: Roger Daltrey, Pete
GREEN DAY ; ; [ . Townshend and George Jones. Bottom row, from
| - =5 ; ) left: Twyla Tharp, Morgan Freeman and Barbra
e g . 4 & y - Streisand. PHOTO: COURTESY OF TONY ESPARZA
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CONNECT WITH THE DEALMAKERS
DRIVING THE MUSIC BUSINESS

N ow in its 8th year, this one-day event brings SPEAKERS INCLUDE:

together the best minds from the music, legal,
financial and Wall Street communities for an in-depth
examination of the financial realities with which the
music industry is contending.

Join Billboard and today’s most important entertainment i o
executives for compelling keynote interviews, informative SoglipMg:

panel sessions, networking receptions and more.

& —

ToriCS INCLUDE:

* Investing in Online Music Start-Ups

* Working with Consumer Brands

* Trends in Venture Capital and Private Equity ' BILL Gg:lgANCE
* Mobile Music Applications peermusic

* Music Publishing M&A

« Behind the Scenes: Case Studies

SPONSORSHIP OPPORTUNITIES
Michele Jacangelo 646.654.4625 ¢ MJacangelo@Billboard.com

PETER PRIMONT

REGISTRATION cEo
Brittany Davies 646.654.4643 ¢ BDavies@Billboard.com ey poqtanc

Publishing

REgy ‘ CONFERENCE SPONSOR
Jan PRESENTING SPONSOR . L.OEB & | D] '| £~]
LOEB LLP ? ENTERTAINMENT
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FRANK COOPER ROGER FAXON JOHN
VP of Portfolio Brands CEO FRANKENHEIMER
PepsiCo EMI Music Publishing Co-Chairman

Loeb & Loeb LLP

JOHN KIRKPATRICK DAVID PAKMAN DAVID PORTER

Senior VP/Chief Partner Founder & CEO
Music Officer Venrock 8tracks
Hot Topic

(!
RALPH SIMON SCOTT M. SPERLING JEFF STRAUGHN
Americas Chairman Co-President VP Strategic

Emeritus & Thomas H. Lee Marketing
Feunding Chair, Partners Island Def Jam
MEF

WWW.BILLBOARDMUSICANDMONEY.COM
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AMERICAN GLADIATORS
TRACE ADKINS
DAVID ANNABLE
ANDREI ARLOVSKI
TICHINA ARNOLD
DAVE ATTELL

BABY BASH

BAND OF BROTHERS
BILL BELLAMY
JACK BLACK

LEWIS BLACK

BOYZ Il MEN

KIX BROOKS
HILARIE BURTON
DANE COOK
BRADLEY COOPER

DALLAS COWBOYS
CHEERLEADERS

ROBERT DOWNEY JR.
ELMO

EVERLIFE

BRAD GARRETT
DENNIS HAYSBERT
GABRIEL IGLESIAS
SCARLETT JOHANSSON
TOBY KEITH

KID ROCK

MINKA KELLY

ANNA KOURNIKOVA
LT. DAN BAND

ERIC MABIUS
CARLOS MENCIA

MISS UNIVERSE®
ORGANIZATION

CRAIG MORGAN
NAPPY ROOTS

NFL PLAYERS,
COACHES & OFFICIALS

KELLIE PICKLER
CURT SCHILLING
GARY SINISE
BEN STILLER
THIRD DAY

THE U.S. ARMY BAND
“PERSHING’'S OWN"

THE U.S. MARINE BAND
“PRESIDENT'S OWN"

MILO VENTIMIGLIA
MAYRA VERONICA
ROBIN WILLIAMS
YELLOWCARD

YING YANG TWINS
...AND MANY MORE
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Until Every One Comes Home:"
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