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RAY WADDELL 
Executive Director of Content and Programming 

for Touring and Live Entertainment 
Billboard 

A Call For Concert 
Conservatism 
American Politics Have Taken A Liberal Turn, But For 
The Touring Industry, It's Time To Play It Safe 

The concert business has been remark- 
ably resilient in the face of an incipient 
recession economy, but it's not invinci- 
ble. Hundreds of thousands of people 
have lost jobs who were employed when 
2008 began. Many of them want to go to 
concerts. The industry needs them at con- 
certs. But they have to eat, too. So now's 
the time to make tickets more affordable. 
That means bookers may have to lower 
their expectations about what their acts 
can earn. That's just smart business. 

Touring has become the driving force 
of the music business by putting the cus- 
tomer first. Aside from increased conces- 
sions and ticket prices, almost every major 
development in live music in the past 
decade has been designed for fans. More 
convenient ticketing, better food, easier 
parking, nicer venues -all of these devel- 
opments are about improving the con- 
cert experience for fans. These days, 
"direct to fan" has become a catchphrase. 
Some executives seem to translate "direct 
to fan" as "upselling." But if businesses 
want to reach fans in 2009, they'd better 
offer them a bargain. 

The digital age has brought many effi- 
cient and exciting ways to reach people 
who love music. The best of these -the 
ones that work -offer something special. 
We know fans love a heads -up from Bon - 
naroo when there's a lineup announce- 
ment. We know fans love an e-blast from 
Ticketmaster that tells them Dierks Bent- 
ley is coming to their town. We know - 
and StubHub knows -that hardcore fans 
will pay a significant premium to get a 

seat in the first 10 rows. And we know 
parents will move heaven and earth to cop 
a Miley Cyrus ticket for their kids. 

But sometimes moving heaven and 
earth is not enough. In its rapid, technol- 
ogy -driven efforts toward improving cus- 
tomer service, the concert industry has 
lost some of its fairness. Back in the day, 

if you didn't have a connection -and most 
of us didn't-you had to line up, or even 
camp out, to get good seats for Pink Floyd. 
Those who were willing to put in the time 
and effort had a shot, and the ticket price 
was fair. 

In today's market, many tickets sim- 
ply aren't available initially, and they get 
priced out of reach on the secondary mar- 
ket. Sanity and control is coming to this 
market, gradually, driven by the primary 
stakeholders. The industry has and will 
continue to embrace the secondary mar- 
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ket. But fully realizing its potential will 
require cooperation that just doesn't exist 
right now -but will arrive if the industry 
continues to dance with who brought it: 
the fan. When secondary revenue is avail- 
able, artists and managers can't just look r. 

Now's the time 
to make tickets 

more aftbrdable. 
That means 

bookers may 
have to 

lower their 
expectations 

about what acts 
can earn. 

at it as a gold strike. And profiteers who 
buy up hundreds of tickets by any means 
necessary need to realize that they're 
going to be on the hook for tickets they 
can't move at higher prices. Just as savvy 
consumers have learned that they can find 
tickets online whenever they want, they're 
learning that there's often a fire sale as 

showtime approaches. 
In the concert industry, what's good 

for the fan has generally been good for 
the business. And the concert business 
is nothing if not adaptable, finding cre- 
ative pricing strategies to deal with its no- 
toriously thin profit margins. Live 
Nation's three -for -the -price -of -four lawn 
pack improves attendance and sells more 
beer in the process. C3 very publicly re- 
moved service charges from Lollapalooza 
tickets. Goldenvoicé s Stagecoach festi- 
val is now offering layaway tickets, which 
is brilliant marketing. And Ticketmaster 
recently said it would "experiment" with 
eliminating service charges for some Ea- 

gles shows. Even if said fees, which are 
usually split with venues, are rolled into 
ticket prices (and Ticketmaster's stance 
that the move is "revenue- neutral" indi- 
cates they will be), they may be less likely 
to infuriate fans who see them as add -ons 
to their credit card bills. 

The concert business needs to show 
more of this adaptability in the months 
to come. If you're planning a band's first 
arena tour, think about scaling back pro- 
duction plans or playing a run of theaters 
first. Underplaying and underpricing are 
the best strategies right now. 

This may not be conservative at all - 
just correct. .. 

FEE D BACI( 
com BILLBOARD.COM POLL 

Do you think music stars' support helped elect Barack Obama? 

45% 
YES. Being backed 

by such artists as 

Jay -Z and Mary J. 

Beige definitely 
encouraged others 

to vote for him. 

ee,: 
NO. Music stars 4 L 

err 7o supporting Obama 
nad nothing to do with him winnir 
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11% Who cares? I wanted McCain to win. 
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»BEST BUY 
CUTS 
FORECAST 
Best Buy slashed its 
profit forecast, the 
latest sign that the 
deepening economic 
crisis may bring a 

bleak holiday 
season. Best Buy's 
warning comes just 
two days after 
smaller rival Circuit 
City filed for 
bankruptcy. Best 
Buy said it now 
expects full -year 
earnings of $2.30 to 
$2.90 per share, 
down from a prior 
view of $3.25 to 
$3.40. Analysts, on 
average, had 
expected $3.03, 
according to Reuters 
estimates. 

>>>WAL -MART 
REPORTS 
BETTER -THAN- 
EXPECTED 
PROFIT 
Wal -Mart Stores 
reported better - 
than- expected 
quarterly profit as 
shoppers seeking 
relief from 
deteriorating 
economic 
conditions scoured 
its aisles for 
discounts. The 
retailer reported net 
income of $3.1 
billion for the third 
quarter ended Oct. 
31, up from $2.9 
billion a year earlier. 
The company said 
earnings from 
continuing 
operations were 77 
cents per share; the 
forecast was for 73 
cents to 76 cents per 
share. 

»SONY CEO 
SIGNS NEW 
DEAL 
As it prepares to be 
officially renamed 
Sony Music 
Entertainment in 
early 2009, the major 
has signed Rolf 
Schmidt -Holtz to 
continue as CEO with 
a new three -year 
contract. New York - 
based Schmidt -Holtz 
was chairman of 
Sony BMG starting in 
August 2004 and 
was appointed CEO 
in February 2006. 
Since 2001, he had 
run BMG as 
chairman /CEO. 

TV TO THE RESCUE 
Can the <<e: 

country sales? 

MANAGING CHANGE 

many acts? 

DARE TO DREAM 

`Voices' to life 

IAN 
W,1.J-. 

I e, 

ICED OUT 
How Aiw; clusive 

will affect retail 

THE BILLBOARD O &A 
Talking strategy with 

EMI's top execs 
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POLITICS BY ANTONY BRUNO 

The Boss and the 
Prez: BRUCE 

SPRINGSTEEN and 
BARACK OBAMA 

Who Will Be Obama's 
Copyright Czar? 
Could The Right Presidential Appointee Help Save The Music? 

From Bruce Springsteen to Stevie Won- 
der, plenty of musicians supported 
President -elect Barack Obama. Now 
music executives are wondering what 
kind of support they'll see from the 
Obama administration. 

Soon after an inauguration that Wash- 
ington, D.C., insiders are speculating 
could be the musical events of the year, 
Obama will officially name a copyright 
czar -one of the most important deci- 
sions he'll make, as far as the music busi- 
ness is concerned. 

That position -officially known by 
the less glamorous- sounding title of in- 
tellectual property enforcement coordi- 
nator -was created by the Prioritizing 
Resources and Organization for Intel- 
lectual Property Act, signed in mid -Oc- 
tober. The law is aimed at coordinating 
the anti -piracy efforts of such disparate 
agencies as the Department of Justice, 

the Patent and Trademark Office and the 
U.S. Trade Representative. 

While more urgent positions, like 
Treasury Secretary, are likely to push 
back the decision until after Obama takes 
office Jan. 30, speculation has already 
begun around who could -and should 
-get the job. 

Music executives want a candidate 
with experience working with govern- 
ment, expertise in copyright law and - 
perhaps most important -appreciation 
for the importance of intellectual prop- 
erty. The name most commonly men- 
tioned at this point is Hal Ponder, director 
of government relations at the Ameri- 
can Federation of Musicians and the for- 

mer director of policy for the AFL -CIO 
Department for Professional Employ- 
ees. While Ponder says that he hasn't had 
direct conversations with Obama's tran- 
sition team, he says, "it's a job that would 

be very interesting." 
The music industry's first choice is 

probably Michele Ballantyne, senior VP 

of federal government and industry re- 

lations for the RIAA. She has impres- 
sive connections among Democrats: She 
was the general counsel for former Sen- 
ate minority leader Tom Daschle, D-S.D., 

and a special counselor to former Clin- 
ton chief of staff John Podesta, who is 

leading Obama's transition team. 
Another name in the mix is George 

Mason law professor Victoria Espinel, 
who held several positions in the U.S. 
Trade Representative's office. And 
rounding out the shortlist is a name fa- 

miliar to Nashville veterans: Bill Ivey, 

former head of the Country Music Foun- 
dation, the National Endowment for the 
Arts and the Recording Academy. He's 
currently at Vanderbilt University, but 
he's working with Obama's transition 

team on cultural agency appointments. 
Whoever Obama appoints can expect 

scrutiny from the content and technol- 
ogy industries. While ostensibly a coor- 
dinating position, the copyright czar job 
could easily expand to include advising 
the president. 

Naturally, the technology industry- 
where Obama has many supporters - 
would like someone in that role who has 
a more liberal definition of fair use. And 
Obama has also talked of creating a post 
for an official chief technology officer, 
who would presumably favor that as well. 

Obama's list of technology gurus in- 

cludes former IAC /InterActive executive 
Julius Genachowski, Google CEO Eric 

Schmidt and Google head of global de- 
velopment initiatives Sonal Shah. Stan- 
ford law professor Lawrence Lessig, a 

vocal advocate of radically reduced copy- 

right restrictions, served as a technology 
adviser to Obama's primary campaign 
but hasn't held an advisory role since. 

"There is some concern in the copy- 
right community about people who have 
been involved in the tech side of this 
campaign," says Recording Academy VP 

of government relations Daryl Friedman. 
"It's probably an overblown concern. We 
think he will be balanced." 

Of course, the content industry also 
has strong allies in Vice President -elect 
Joseph Biden -a well -established sup- 
porter of copyright enforcement (Bill- 

board, Nov. 1) -and Podesta, who before 
his stint in the Clinton White House 
served as chief minority counsel for the 
Senate Judiciary Subcommittee on 
Patents, Copyrights and Trademarks. 

Although Obama is barring lobbyists 
from taking policy positions in his ad- 
ministration, that restriction might not 
apply to the position of copyright czar. 

"This is not the Secretary of the Trea- 

sury here," says RIAA executive VP of 
government and industry relations Mitch 

Glazier. "I don't know that the lobbying 
piece is as relevant to these types of po- 

sitions. My guess is they'll be looking 
for a person with the right combination 
of traits and experience who would get 
a broad consensus." 

MOBILE: For 24/7 news and analy- 
.biZ sis on your cell phone or mobile 

device, go to: mobile.billboard.biz. 
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» >FEE DROP 
EXPERIMENT FOR 
TICKETMASTER 
Ticketmaster 
Entertainment 
president and 
Ticketmaster CEO Sean 
Moriarty said during a 

conference call with 
investors that the 
company is beginning 
to experiment with 
"eliminating add -on 
fees" for ticket 
purchases. The first act 
to test the concept is 
the Eagles. A statement 
on Ticketmaster.com 
for the Eagles' Jan. 17 

concert at North 
Carolina's Greensboro 
Coliseum Complex 
reads: "This is a no -fee 
event! The price you 
see is the price you pay. 
No convenience fee. No 
order processing fee. 
No delivery fee if you 
choose to print tickets 
at home." Tickets range 
from $60 to $100. 

» >JOEL, JOHN 
TEAM FOR TOUR 
Billy Joel and Elton 
John will reprise their 
wildly successful co- 
headlining concerts 
beginning next March. 
John confirmed the 
duo would work again 
together Nov. 11 on 
"The View," adding that 
they could be on the 
road for "at least" two 
years. But sources say 
the extent of the 
pairing is still being 
determined. At first, 
Joel and John will play 
"select cities" in March 
and May. Details of 
initial on -sales will be 
announced soon. 

» >SIRIUS XM 
INTEGRATES 
PROGRAMMING 
Sirius XM Satellite 
Radio updated its 
channel lineup Nov. 12 

as part of the recent 
merger between the 
two companies, which 
has meant a 

consolidation of 
duplicate channels and 
a slew of layoffs. 
Specific times and 
exact channel numbers 
for the new lineups of 
Sirius and XM can be 
found at sirius.com/ 
newlineup and xmradio 
.com /newlineup. 

COUNTRY BY KEN TUCKER 

NASHVILLE 
STARS 
Will The CMA Awards 
Save A Grim Year 
For Country? 

The annual Country Music Assn. (CMA) 

Awards are billed as "country music's 
biggest night," but they also serve to in- 
troduce the all- important Christmas sell- 

ing season. 
The fourth quarter accounts for 40% 

of country music sales, many of which 
occur at major retailers stuffed with 
holiday traffic. Big -box stores repre- 
sent 70% of physical sales of country 
music, which in turn account for 95% 
of the genre's business, according to 
Nielsen SoundScan. 

But will Nashville have a prosperous 
holiday season? So far this year, (through 
Nov. 2) country sales are down about 
20% (to 43 million) compared with the 
same period in 2007. By comparison, 
overall album sales were down 12.6% 
year to date. Country music's share of 
the market has slipped to 10.4 %, down 
from 11.5% last year and 12.7% two 
years ago, according to SoundScan. 

Which means that this year 
Nashville needs the TV exposure pro- 
vided by the CMA Awards more than 
ever. It will almost certainly get some 
help: Last year's show boosted coun- 
try album sales by 24 %. 

The biggest increases usually go to the 
artists who are onstage for the most time. 

"Performances are the biggest sales driver 

on the show," sales and marketing con- 
sultant Neal Spielberg says. But how long 
the album has been out is also a factor. "If 
everyone's bought it by now, you'll have a 

smaller impact." And he adds that the cur- 
rent state of the economy means "there 
are no rules." 

Of course, winning awards is also im- 
portant. "If somebody has a big sweep 
ofthe night, that's huge," Spielberg says. 

This year the three -hour show in- 
cluded 21 performances, a number of 
which featured singles from third- or 
fourth -quarter projects. Co -host Brad 
Paisley opened the show with "Start a 

Band," a duet with Keith Urban, and later 
performed "Waitin' On a Woman," which 
is also on his current release, "Play." That 
album sold 54,000 units in its first week, 
according to Nielsen SoundScan, to debut 
at No. 1 on Billboard's Top Country 
Album chart. He also picked up male vo- 

G 
calist and video of the year honors. 

Taylor Swift -whose Nov. 11 release 
"Fearless" is on track to sell 600,000 in 
its first week -turned in an over -the -top 
performance of her current No. 1 air - 
play single, "Love Story." If expectations 
are realized, it will be the best first week 
on the country charts in more than a 

year. Whether 18- year -old Swift, who 
will try to take her act global in 2009, can 
provide the crossover appeal of a Garth 
Brooks or Shania Twain and boost 
album sales remains to be seen. 

Other performers included entertainer 
of the year Kenny Chesney, who was 
joined onstage by the Wailers for "Every- 

body Wants to Go to Heaven," his recent 

i 
Country's bi 
night: KENN 

CHESNEY; inse 
BRAD PAISLE 
(left) and KEIT 

URBAN perform. 

No. 1 from "Lucky Old Sun," which ar- 
rived Oct. 14; Kellie Pickier, who per- 
formed "Best Days of Your Life" from her 
Sept. 30 self -titled album; and former 
Hootie Sc the Blowfish frontman Darius 
Rucker, who sang "Don't Think I Don't 
Think About It" from the country album 
he released Sept. 16, "Learn to Live." 

The show, which was held at Nash- 
ville's Sommet Center, nabbed an 8.8 
rating /14 share overnight rating, accord- 
ing to Nielsen Media Research, and won 
the night for ABC. The results were on 
par with the show's 2007 telecast. 

Additional reporting by Mediaweek 
columnist Marc Berman. 

BY RAY WADDELL 

Going Solo 
The Firm's Kwatinetz Strikes Out On His Own 

The recent departure of co- founder/ 
CEO Jeff Kwatinetz from management 
agency the Firm could signal the end 
of the once -trailblazing company. 

Kwatinetz's exit in early November 
from the agency he co- founded in 1997 

came on the heels of the damaging de- 
partures of managers Rick Yorn and 
Yorn's ex- sister -in -law Julie Yorn, who 
left the Firm Oct.19 to start a new com- 
pany. The subsequent exits of president 
David Baram and managers Jennifer 
Killoran and Constance Schwartz meant 
that the Firm had lost clients represent- 
ing the majority of its business. 

Kwatinetz is taking a number of those 
acts, including Korn and Jane's Addic- 
tion, to form a new company. The Firm 
senior VP of music Peter Katsis has also 

left to join Kwatinetz's new venture. 
Kwatinetz and Katsis couldn't be 

reached for comment. 
It has been a remarkable fall from 
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grace for Kwatinetz, who co- founded 
the Firm with partner Michael Green 
and presided over its emergence as one 
of entertainment's hottest agencies. 

By brokering complex, multirights 
deals for his clients, Kwatinetz 
developed a reputation as a 

management visionary. He 

played a key role in sealing 
groundbreaking deals for 
Korn under which EMI in- 
vested $25 million upfront 
for an estimated 30% stake in 

Korn's overall business (Billboard, 
Oct. 30, 2004) and Live Nation report- 
edly invested about $3 million in ex- 
change for 6% of Korn's box office, li- 

censing, publishing, merchandising and 

CD sales (Billboard, Jan. 21, 2006). The 

partnerships were key precursors to the 
360 deals of today. 

When Kwatinetz and Green started 
the Firm, they did so with a roster 

heavy on music, representing acts in- 

cluding Korn, Limp Bizkit, Staind and 
Ice Cube. Green left in 2001 and now 
runs another growing management 
company, the Collective. 

The year after Green's departure, the 
Firm expanded into film and TV with the 
acquisition of Michael Ovitz's Artists Man- 

agement Group, which brought in clients 
like Cameron Diaz, Leonardo DiCaprio 

and director Martin Scorsese. 

An infusion of private- equity 
money fueled further moves 

by the Firm. Thomas H. Lee 

and Bain Capital, Warner 
Music Group's leading fi- 
nancial backers, made an 

estimated $10 million in- 
vestment in the Firm in 2004. 

On the heels of that investment, 
the Firm announced it would merge 
with Los Angeles music management 
company Spivak Sobol Entertainment, 
bringing into the fold A Perfect Circle, 
Queens of the Stone Age, Three Days 

Grace and Yellowcard. 
By then, the Firm already represented 

Linkin Park, Dixie Chicks, Audioslave, 
Enrique Iglesias, Snoop Dogg and 
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Michelle Branch, among others. 
Since managers typically take in 15 %- 

25 %of an act's gross or touring, publish- 
ing, recorded -music sales and other busi- 

nesses, many predicted the Firm would 
spearhead a broader private- equity -fu- 
eled consolidation of the management 
sector. But that never happened. 

There had been talk in 2004 that the 
Firm might join forces with Irving Azoff 
and Howard Kaufman at Front Line Man- 

agement (billboard.biz. Sept. 28, 2004). 
But that, too, didn't come to pass. 

In recent years, the Firm has been hit 
by a string of departures by key managers 

and artists. In 2005, Simon Renshaw and 

Gayle Boulware left and took the Dixie 
Chicks with them; their Strategic Artists 
Management is now associated with Front 

Line. Dan Dalton and Ardy Gould joined 
Front Line as well, with Rob Zombie and 
now Guns N' Roses as clients. 

The divergent fortunes of Front Line 
and the Firm were brought into even 
more dramatic relief in late October 
when Ticketmaster agreed to acquire 
Front Line and appoint Azoff CEO of the 
soon- to -be- merged company (Bill- 
board, Nov.1). 
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We're dedicated to superior levels 
of performance, too. 
When it comes to quality service in the music industry, one bank has consistently performed at a higher 

level. SunTrust. Our dedicated financial team knows the ins and outs of the music industry. For years we've 

offered customized financial solutions for everyone from artists and producers to studio executives and 

promoters. So whether you'd like to acquire a catalog, launch a new label, or even create an album, we'll 

help you optimize performance. 

For financial expertise that's in tune with your needs, visit suntrust.com /music, or call: Thomas Carroll, Senior 

Vice President, Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc. at 404.724.3477. 

Royalty and Catalog Lending Financial Planning Retirement Planning Investment Management 

SUNTRUST 
Seeing beyond money 

Securities and Insurance Products and Services: Are not FDIC or any other Government Agency Insured Are not Bank Guaranteed May Lose Value 
SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, Inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank. 
Securities, insurance and other investment products and services are offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and broker /dealer affiliate of SunTrust Banks, Inc., and 
a member of FINRA and SIPC. Insurance products and services are offered by SunTrust Insurance Se-vices, Inc., a licensed insurance agency. 
©2008 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc. Mkt 72408 
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»>WIN $100K 
FROM `REGIS 
AND KELLY' 
"Live With Regis and 
Kelly" is calling all 
aspiring musicians and 
composers to take a shot 
at reworking the show's 
theme song and perhaps 
get a break in the music 
business. The "Live's 
One Hundred Grand 
Theme Song Search" is 
now open through Dec. 
5. The winner will 
receive $100,000, meet 
with an agent from 
William Morris Agency 
and sit down with 
Antonio "L.A." Reid, 
chairman of Island Def 
Jam Music Group. 

» >TIMBALAND 
VENTURES INTO 
FILMS WITH 
`VINYL' 
Timbaland's Mosley 
Media Group is teaming 
with Effie T. Brown's 
Duly Noted to produce 
"Vinyl," the story of five 
young women facing 
life- altering decisions 
about their relationships 
with members of a rock 
band. Writer /director 
Richard Zelniker's film is 
set to begin shooting in 
the spring, with Brown, 
Marcus Spence and 
Monique Idlett- Mosley 
producing. Timbaland is 

the executive producer. 

»>UMLE CUTS 
STAFF AGAIN 
As part of its final 
integration process, 
Universal Music Latin 
Entertainment cut six 
positions in its legal, 
promotion and 
administrative 
departments. None of 
the cuts affected senior 
management. UMLE is 
the company that 
resulted from Universal 
Music Group's 
acquisition of Univision 
Music Group earlier this 
year. These are expected 
to be among the last cuts 
following the integration 
of the company, which 
now controls nearly 50% 
of the Latin music 
marketplace. 

Compiled by Chris M. 

Walsh. Reporting by Mike 
Boyle, Leila Cobo, Gregg 
Goldstein, Andre Paine, 
Mitchell Peters, Ken 
Tucker, Ray Waddell, Chris 
M. Walsh and Reuters. 

For 24/7 news and 
analysis on your 

. IL mobile device, go to: 
m obi l e.b i I I board. b i z 

Love bites: PARAMORE; inset: 
KRISTEN STEWART and ROBERT 
''ATTINSON in 'Twilight.' 

past -buyer e-mail list for Stephenie 
Meyer, and we want to do a pre -order 
of the soundtrack,' " Tortella says. "We 

knew exactly where to go because we 
had the blueprint of the book." 

Those efforts paid off: 29% of the 
soundtrack's first -week sales were dig- 
ital (48,000 copies), and the album de- 
buted atop Billboard's Top Digital and 
Top Internet Albums charts (see page 
84). Retailers like Wal -Mart, Barnes & 

Noble and Borders racked the sound- 
track near Meyer's books; the studio, 
Summit Entertainment, provided film 
footage for promotional bundling and 
created three separate album covers 
to market as collectibles. 

"It was probably the best film corn- 
pany association I've ever 
had," Tortella says. "Summit 
is a very big studio but also 
cool and scrappy and inde- 
pendent- minded." Atlantic 
also used Meyer's popular 
Web site to debut every new 
soundtrack element, includ- 
ing the new Paramore sin- 
gle "Decode." 

Retail chain Hot Topic 
joined the effort as well. At- 

lantic partnered with Sum- 
mit to bring Paramore to Hot Topic 
stores for personal appearances, set 
up themed window displays and cre- 
ated a line of "Twilight" clothing. 

"Paramore has been sort of branded 
with Hot Topic since their first album, 
even before they broke," Tortella says. 
"They were selling T -shirts before they 
were selling records. Matching them up 
with the property of 'Twilight,' again 
with that whole concept of, 'This is a 

merch item and it's an extension of the 
book,' made all those elements just that 
much easier to connect." 

BY KERRI MASON 

HOLLYWOOD 
UNDEAD 
Atlantic's `Twilight' Soundtrack Bites Into No. 1 

Thanks to a multiplatform marketing 
campaign that capitalized on the popu- 
larity of Stephenie Meyer's books, the 
soundtrack to "Twilight" (Summit /Chop 
Shop /Atlantic) debuts this week at No. 1 

on the Billboard 200 with 165,000 copies 
sold, according to Nielsen SoundScan. 
Meyer's series has more than 100 fan - 
run Web sites, and a publicity blitz has 
greeted the movie, which opens Nov. 21. 

"Our approach from day one was, 
'We want this to be a merch item, so 

let's be everywhere with the CD that the 
book is.' It made our focus and our job 
really easy," Atlantic GM /executive VP 

of marketing Livia Tortella says. "It's 
also opened up a lot of really unique re- 

tail co- marketing opportunities that we 

were never able to get done before." 
The books follow the adventures of 

teen lovers -the awkward mortal Bella 
and the dashing vampire Edward -and 
presents a story that combines ele- 
ments of "Romeo and Juliet" and "Buffy 

the Vampire Slayer." The soundtrack 
captures the misty half -light of the se- 
ries' rural Washington setting, with acts 
that also deal in adolescent alienation, 
including Paramore, Linkin Park, Muse 
and the Black Ghosts. The album was 
compiled by music supervisor Alexan- 
dra Patsavas, whose résumé includes 
"Gossip Girl" and "Grey's Anatomy." 

Atlantic found willing partners in re- 

tailers that sensed a multiformat hit and 
provided the placement and promo- 
tional support to drive sales. "We went 
to Amazon.com and said, 'We want the 

Grammy Award -winning songwriter/ 
producer Rodney Jerkins and 
former Vivendi Games GM /executive 
VP Nicholas Longano are teaming up 
on a technology project that will 
present a basic virtual world -in the 
tradition of Second Life -on the Web. 

The site, Music Mogul, will feature 
social- networking functions, online 
games and "live" performances that 
users can watch in streaming video. 
Like other online music destinations 
such as FameCast, myAWOL and rap- 

per Ludacris' WeMix (Billboard, Aug. 
9), Music Mogul will use real -life re- 
wards to help build an online audi- 
ence. Users will be able to upload 
videos of themselves performing to 
compete for a three -song demo deal 
with Jerkins' Darkchild Productions. 

Music Mogul will retain ownership 
of any user -generated videos up- 
loaded to the site. 

A preview of coming features will be 

posted at musicmogul.com Nov. 24, with 

DIGITAL BY GAIL MITCHELL 

A &R Hero 
Rodney Jerkins Launches Virtual World Site 

a formal launch expected in February. 

Jerkins, who has produced such top 
artists as Beyoncé, Mary J. Blige and 
Britney Spears, will serve as Music 
Mogul's chief creative officer and music 

supervisor. The company's CEO will be 

Longano, who was previously president 
of Massive, a videogame advertising 
network now owned by Microsoft, and 

Brash, a publisher of movie -based 
videogames. Serving as COO will be 

Jonathan Eubanks, another gaming vet- 
eran, with videogame production ex- 

perience at Brash and Activision. 
Music Mogul will generate revenue 

with a combination of advertising 
(Lionsgate Home Entertainment will 
be the first sponsor), premium sub- 

`We're creating something where 
labels can make money and 
artists can make more money: 

-RODNEY JERKINS 
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scriptions and the sale of virtual 
goods and services. 

Access to the site and use of its so- 

cial- networking features will be free, but 
users will have the option to purchase 
upgrades to their avatar's clothes and 

living quarters and attend events that 
will require paid admission. Music Mogul 

also plans to offer a monthly subscription 
that will provide users with access to all 

fee -based events and avatar accessories. 

The company will also invite estab- 
lished artists to set up their own 
"celebrity cribs" on the site. Musicians 

will be able to stage fee -based album 
release parties and sell real and virtual 
merchandise, such as albums and avatar 

accessories, Jerkins says. 

"We're creating something where 
labels can make money and artists 
can make more money through 
micro -transactions like fans wanting 
to wear a particular artist's hat or 
clothes," he says. "They can click on 

that item and buy it." 
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Sony /ATV Tree 
Taylor Swift Music 

ALL AMERICAN GIRL 
Carrie Underwood 
Carrie Okie Music 

ALL MY FRIENDS SAY 
Luke Bryan 
Jeff Stevens 
House of Full Circle Music 
Murrah Music Corporation 
Planet Peanut Music 

ANOTHER SIDE OF YOU 
Carson Chamberlain 
Jamey Johnson 
Big Gassed Hitties 
EMI -Blackwood Music, Inc. 
State One Music America 
WCCR Music 

AS IF 
Sara Evans 
Giñgerdog Songs 
Universal Music- Careers 

BECAUSE OF YOU 
David Hodges 
Ben Moody 
12:06 Publishing 
EMI -Blackwood Music, Inc. 
Smellslikemetal Publishing 
State One Music America 

CLEANING THIS GUN (COME ON 
IN BOY) 
Casey Beathard 
Sony /ATV Acuff Rose 

A DIFFERENT WORLD 
Jennifer Hanson 
Tony Martin 
Mark Nesler 
Chaylynn Music 
Gold Watch Music 
Nashvistaville Songs 
NEZ Music 
Sony /ATV Acuff Rose 
Sony /ATV Tree 

DON'T BLINK 
Casey Beathard 
Sony /ATV Acuff Rose 

EVERYBODY 
Keith Urban 
Babble On Songs 

EVERYDAY AMERICA 
Kristian Bush 
Dirkpit Music 
EMI -Blackwood Music, Inc. 

S 
Publisher of the Year. 

/471' /(a p 1t44ce 
FALL 
Sonny LeMaire 
Shane Minor 
API Country Music 
E Ticket Music 
EMI- Blackwood Music, Inc. 
Shane Minor Music 
State One Music America 

FAMOUS l ,1 A SMALL TOWN 
Miranda Lambert 
Nashville Star Music 
Sony /ATV Tree 

A FEELIN' LIKE THAT 
Ira Dean 
Rainy Graham Publishing LLC 

FIND OUT WHO YOUR FRIENDS 
ARE 
Casey Beathard 
Ed Hill 
Sagrabeaux Songs 
Sony /ATV Acuff Rose 
Universal Music- Careers 

FIRECRACKER 
Shawn Camp 
Pat McLaughlin 
Josh Turner 
Corn Country Music 
International Dog Music 
Scamporee Music 

FREE AND EASY (DOWN THE 
ROAD I GO) 
Brett Beavers 
Robbie Dale Harrington 
Home with the Armadillo Music 
Set The Hook Music 

GOOD DIRECTIONS 
Luke Bryan 
Murrah Music Corporation 

HIGH MAINTENANCE WOMAN 
Toby Keith 
Danny'impson 
Tim Wilson 
Franklin Road Music 

HOW 'BOUT THEM COWGIRLS 
Casey Beathard 
Ed Hill 
Sagrabeaux Song% 
Sony /ATV Acuff Rose 
Universal Music- Careers 

I NEED YOU 
David Lee 
Universal Music- Careers 

I TOLDWOU SO 
Keith Urban 
Babble On Songs 

IF YOU'RE READING THIS 
Tim McGraw 
Brad Warren 
Brett Warren 
Bucky and Clyde fvlusic 
StyleSonic Music 

INTERNATIONAL HARVESTER 
Shane Minor 
Danny Myrick 
Jeffrey Steele 
3 Ringçircus Music 
EMI -Blackwood Music, Inc. 
Jeffrey Steele Music 
Shane Minor Music 
Songs of Windswept Pacific 

JOHNNY CASH 
Rodney Clawson 
Vicky McGehee 
Reservoir 416 
Warner -Tamerlane Publishing Corp. 
Writer's Extreme Music 

LAST DOLLAR (FLY AWAY) 
Big Kenny 
Reservoir 416 

LIVIN' OUR LOVE SONG 
Jason Michael Carroll 
More Than Rhymes Music 
Universal Music- Careers 

LONG TRIP ALONE 
Brett Beavers 
Steve Bogard 
Home with the Armadillo Music 
Rancho Papa Music 
Sony /ATV Melody 

LOST IN THIS MOMENT 
Rodney Clawson 
Warner- Tamerlane Publishing 
Corp. 

Writer's Extreme Music 

LOVE YOU 
Jay Knowles 
Trent Summar 
EMT-Blackwood Music, Inc: 
Forrest Hills Music 
Songs of Sea Gayle 
Sony /ATV Acuff Rose 

LUCKY MAN 
David Lee 
Universal Musiç- Careers 

MORE THAN A MEMORY 
Lee Brice 
Billy Montana 
House of Montana Music 
House of Moraine 
Mike Curb Music 
Sweet Hysteria Music 

viR°+t1ALCY !Ta SAE3LE 

NEVER WANTED NOTHING MORE 
Ronnie Bowman 
Sony /ATV Tree 

OUR SONG 
Taylor Swift 
Sony /ATV Tree 
Taylor Swift Music 

STARTIN! WITH ME 
Kendell Marvel 
Jake Owen 
Jimmy Ritchey 
Fox Ridge Music 
Shiitake Maki Publishing 
Songs of Thortch 
Songs of Windswept Pacific 
Universal Music -Careers 

PROUD OF THE HOUSE WE BUILT 
Ronnie Dunn 
Mary Green 
Terry McBride 
Showbilly Music 
Sony /ATV Tree 
Still Working For The Man Music, 

Inc. 
Sycamore Canyon Musk 
Turn Me On Music 
Warner -Tamerlane Publishing 

Corp. 

READY, SET, DON'T GO 
Casey Beathard 
Billy Ray Cyrus 
Billy Ray Cyrus Music, Inc. 
Sony /ATV Acuff Rose 

SETTLIN' 
Kristian Bush 
Dirkpit Music 
EMI -Blackwood Music, Inc. 

SHIFTWORK 
Troy Jones 
Crozier Music Enterprise LLC 
Tiltawhirl Music 

SO SMALL 
Luke Laird 
Carrie Underwood 
Carrie Okie Music 

STAND 
Blair Daly 
Music of Combustion 
Songs of Windswept Pacific 

STEALING CINDERELLA 
George Teren 
House of Full Circle Music 

TAKE ME THERE 
WendellMobley 
Boatwright Baby 
Warner -Tamerlane Publishing 
Corp. 

TEARDROPS ON MY GUITAR 
Taylor Swift 
Sony /ATV Tree 
Taylor Swift Music 

TOUGH 
Monty Criswell 
Joe Leathers 
Steel Wheels Music 

WASTED 
Mary Green 
Troy Verges 
Songs From The Engine Room 
Songs of Universal, Inc. 
Warner -Tamerlane Publishing 

Corp. 

WATCHING AIRPLAOIES 
Jim Beavers 
Joseybixtunes 
Sony /ATV Tree 

WHAT DO YA THINK ABOUT THAT 
Anthony Smith 
Inventor of the Wheel Music 
Irving Music 

WHAT KINDA GONE 
Chip Davis 
Fozzyboy Music 

WINNER AT A LOSING GAME 
Jay DeMarcus 
Eileensong 
Sony /ATV Tree 

WRAPPED 
Bruce Robison 
Bruce Robison Music 
Tiltawhirl Music 
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UPFRON1r 

BY JONATHAN COHEN 

Wish Upon 
A Star 
Yanni Brings `Voices' To Disney 

New age recording star Yanni once titled an 
album "Dare to Dream," and he'll be doing 
exactly that in a wide -ranging new deal with 
Disney Music Group. On March 24, the com- 
pany's new Disney Pearl imprint will release 
"Yanni Voices," the artist's first studio album 
in six years, and its Buena Vista Concerts di- 
vision will produce an extensive tour begin- 
ning in April. 

Disney is also working closely with PBS, 

which will air the first of two Yanni specials 
Nov. 29. The program chronicles the creation 
of "Yanni Voices," which blends fresh inter- 
pretations of vintage Yanni tracks with newly 
written material. It also introduces the four 
new vocalists at the center of the project: 
Nathan Pacheco, Chloe, Ender Thomas and 
Leslie Mills. On March 2, PBS will air a "Voices" 
concert from the Forum at Mundo Imperial in 

Acapulco, Mexico. 
Disney will devote formidable resources 

from throughout the company to promote 
"Voices," which Yanni conceived in partner- 
ship with producer Ric Wake. 

"There's such an opportunity to include the 
music in Disney motion pictures," says Buena 
Vista Concerts senior VP /GM Chip McLean, 
who worked closely with Disney Music Group 

chairman Bob Cavallo on the worldwide 360 
partnership. "Some of these songs sound like 
they could be classics and work in any num- 
ber of Disney films we're all familiar with." 

According to McLean, the album "creates 
the same sense of wonder in adults that we 
think Disney generally is perceived as doing 
with kids. We've long been thinking of ways 
to try to expand Disney's reach on the music 
side and not just go for the newest Disney 
fans." It was thus the perfect inaugural proj- 
ect for Disney Pearl, which is targeting an 
older demographic. For now, the imprint is 

being staffed by a "dream team" from 
throughout Disney Music Group. 

McLean is particularly excited about Yanni's 
four new singers, who bring vocals to the fore- 
front of his music for the first time in his career. 
Thomas is a Venezuelan TV personality, while 
Chloe is a Florida native who had a record 
deal at age 11. Mills has impressed McLean 
with her "poetic lyrics," and Pacheco is com- 
fortable singing in Italian, Portuguese, Span- 
ish and English. 

Eventually the singers could release their 
own albums, record in pairs or pursue film or 
TV roles. But McLean says that Disney will let 
Yanni and Wake guide the quartet. "We're 

RE"IList~ 
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RECORDS 
How To Make Money 
From Vinyl Fetishists 

Spinning the black circle has be- 
come increasingly popular in the 
last few years. The number of vinyl 
records sold rose to 1.5 million so 
far for this year, up 87.5% from the 
same time in 2007. More and la- 
bels are joining the vinyl game; 
the latest, Washington, D.C., indie 
Dischord Records, recently an- 
nounced it will remaster and recut 
much of its vinyl catalog. Read on 
for five tips on how make your 
vinyl vital. 
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SOUND MATTERS 
Many people prefer vinyl records 
because they sound better than CDs, 
according to Acoustic Sounds owner 
Chad Kassem. But that difference 
is less pronounced on LPs cut 
straight from CD masters. For bet- 
ter results, make a separate vinyl 
master or- better yet- record and 
master in analog. "If you just use 
your digital master to produce vinyl, 
you're definitely doing yourself a 

disservice," Yep Roc Records and 

NOVEMBER 22, 2008 

standing beside them and trying to help lever- 
age our infrastructure and talent," he says. 
"We want to let Yanni and Ric do exactly what 
they've been doing." 

For the first decade of his career, Yanni 
recorded for Private Music, becoming one of 
the biggest names in new age music despite 
widespread critical drubbing. His best -sell- 
ing album, "Live at the Acropolis," has sold 
3.6 million copies in the United States, ac- 
cording to Nielsen SoundScan. And though 
his sales have waned since that set came out 

in 1994 -his last studio album, the 2003 Vir- 
gin release "Ethnicity," has sold 324,000 -he 
remains a top touring act internationally. His 

last two treks, the 2003 -04 Ethnicity tour and 
the 2004 -05 outing Yanni Live, grossed nearly 
$49 million, according to Billboard Boxscore. 

McLean says that even music fans who have 
ignored Yanni may think twice after hearing 
"Voices." "This is different than any other proj- 
ect Bob or I have ever seen before," he says. 

"It led us to marvel at just what it is. It was 
like, 'This is Yanni ?' This is amazing." 

Redeye Distrib- 
ution co -owner 
Tor Hansen 
says. During the 
manufacturing 

process, give a 

close listen to test 
pressings before or- 

dering final copies. 

LIMIT 
SUPPLY, PUMP 

DEMAND 
Records with limited pressings 

sometimes sell better. "People are 
excited when something isn't mass - 
produced," Light in the Attic Records 
founder /co -owner Matt Sullivan says. 
"And you can charge a little more for 
it, because people usually move a lit- 
tle faster to pick it up." Depending 
on popularity, most artists will issue 
anywhere from 500 to 3,000 copies 
of LPs, says Hansen, who suggests 
printing fewer copies than demand 
might call for, just as a precaution. 
Sullivan agrees: "The worst thing in 
the world is when you're sitting on 
1,000 LPs -not only did you lose 
massive amounts of money, but they 
take up massive amounts of space." 

MAKE WORKS 
OF ART 
Simply blowing up a CD's cover art 
won't fly with many vinyl aficiona- 
dos. "There are a lot of people who 
buy vinyl and don't even have record 
players -they just love the artwork," 
says musician Marissa Nadler, who 
releases albums on vinyl -only label 
Mexican Summer. "People find vinyl 
as an object really appealing because 
of the size and intimacy it confers." 
Jasper Goggins, GM oflabel Mad De- 

cent and a founder of DJ outlet 
Turntable Lab, agrees: "It's best to go 
all out on packaging. Pressing col- 
ored vinyl costs more, but it's worth 
it. People are generally willing to pay 
for a better product." 

INCLUDE DIGITAL - 
AND CLEAR IT WITH 
THE PUBLISHER 
Many record collectors also value the 
convenience of digital music. That's 
why many labels include download 
cards, or even CDs, as Warner Bros. 
does with many albums. "We call it 
LP + CD," Warner Bros. Records 
GM /executive VP of promotion Tom 
Biery says. "It costs extra but there's 

value in doing it." If you decide to in- 
clude another format, though, check 
with the publisher. "Publishers can 
take the position that the vinyl album 
and the digital download card or CD 
are two separate products and can 
collect mechanical royalties for both, 
even though the package is being 
sold as one item," says Bob Kohn, 
CEO of royalty accounting service 
provider RoyaltyShare. Publishers 
are usually willing to waive the dou- 
ble payment, but check first. 

OFFER EXTRAS 
It helps to include exclusive mate- 
rial, whether it's music or some- 
thing else. For the recent LP reissue 
of Rodriguez's 1969 album "Cold 
Fact," Light in the Attic Records li- 
censed two of the artist's older songs 
and put them on a 7 -inch single in- 
cluded in the package. The Seattle - 
based label also added two 
unreleased tracks, a sticker and a 

poster with lyrics to the Black An- 
gels' triple -gatefold LP, "Directions 
to See a Ghost." 

Additional reporting by Cortney 
Harding. 
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QUI= S'l'IONS 
with GARY RICHARDS 

Capital 
Records: 
FRANCIS 
& THE 
LIGHTS 

AND THE 
LIGHTS 

i Mifilor? 
Brooklyn Act Finds An Investor 

Can an indie band run like a dot -corn? 
Blogger and Vimeo founder Jakob Lodwick 

wants to find out. 
On Nov. 3, Lodwick announced that his corn - 

pany, Normative Music, had invested $100,000 
in Francis and the Lights LLC, the newly incor- 
porated "parent company" of Brooklyn indie 
band Francis & the Lights. 

Many media outlets covering the Normative 
story zeroed in on Lodwick's statement that the 
LLC's valuation was $1 million, even though 
he arrived at that figure using standard ven- 
ture- capital math: If you put in $100,000, and 
the contract states that the investment is for 
10% of the company, then the company is worth 
$1 million. Whether the band will actually wind 
up being worth $1 million -or even the origi- 
nal $100,000 -remains to be seen. 

At a breakfast meeting in 
Brooklyn's Williamsburg neigh- 
borhood, Lodwick seemed sin- 
cere about his desires to fund 
artists and create a new model. 
"The music industry has failed 
to embrace technology," he says. 
"The old way clearly isn't work- 
ing, and we need to create a new 
path." But the model Lodwick 
has developed doesn't seem all 
that different from a traditional record com- 
pany, which also invests in bands and gets a 

percentage of their revenue in return. 
But while Lodwick may wind up facing many 

of the same problems as the labels, he's giving 
himself room to change course if he needs to. 
"I've started Normative with a core value of artis- 
tic vision and believe that a clear business plan 
will emerge from that," he says. 

Lodwick, who also invested in the Web site 
Muxtape, says that under the structure of the 
deal, his earnings as an investor would be tied 
to the earnings of the LLC, which could include 
record sales, touring revenue, merch and li- 
censing. And while Normative is also releasing 
some music from other bands, he says Francis 
& the Lights have been talking to labels and that 
the agreement doesn't preclude them from 
working with other companies. 

Band frontman Francis Farewell Starlite 
says the deal offers him the maximum amount 

of freedom and control and that "there is a dause 
in the contract that stakeholder status implies 
no control over the company." 

But it's hard to figure out how Lodwick would 
make his money back, given that the usual paths 
to an investor payday -selling a company or 
taking it public -could be hard for a venture 
that involves actual people. 

"It could make sense as a low- return, steady 
investment deal," Southern Capital Ventures 
general partnerJason Caplain says. "A friend 
of mine invested in a car wash, and though 
that'll never be huge, he makes a solid return 
on his investment and gets a percentage of 
the revenue. If this band does well and he gets 
a cut of the royalties, it could be a good in- 
come stream." 

But Dave Goldberg, an entrepreneur in 
residence at Benchmark Capi- 
tal and former VP /GM of Yahoo 
Music, believes that experi- 
ments like Lodwick's are 
doomed. "Investing in artists, 
given the right structure and 
process, can make sense," he 
says. But "I don't think you can 
treat them like tech startups. You 
will lose a lot of money if you are 
just making $100,000 bets on 

bands. That's playing roulette with very bad 
odds." 

Greycroft partner Drew Lipsher is also skep- 
tical of Lodwick's investment, but he says that 
the basic idea of investing in bands as busi- 
nesses is potentially viable. Indeed, Lipsher's 
idea doesn't sound that different from the way 
Motown was run in the '60s, when the Funk 
Brothers and some arrangers were salaried 
staff members. 

"1 don't disagree with the premise being pre- 
sented," Lipsher says. "The members of the 
band would be employees of the LLC, paid a 

salary with some bonus incentives, have health 
care and employed at will. The purpose of the 
business would be to create and exploit intel- 
lectual property, which isn't so different from 
what many startups are doing already." 

The 
Indies 
CORTNEY 
HARDING 
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For 24/7 Indies news and analysis, 
see billboard.biz /indies. 

When he threw the party HARD 
New Year's Eve last January, 
Gary Richards finally came full 
circle. In 1990, he started 
throwing Los Angeles parties 
that were so impressive in their 
scale that Rick Rubin offered 
him an A &R gig at Def Ameri- 
can after he showed up at one. 
Richards went on to sign the 
techno act Lords of Acid, then 
partnered with his brother 
Steven to manage such metal 
bands as Slipknot, Mudvayne 
and American Head Charge. 

After Steven died in March 
2004, Richards returned to event 
production; in the past year he 
has put on four major events, in- 
cluding last summer's HARDfest, 
which drew 7,000. He spoke to 
Billboard about why live shows 
are the future of the business and 
why "fairy dust" won't sell 
records. 

You just threw the HARD 
Halloween party, your biggest 
event so far. How did it go? 
It was incredible. We had DJ AM dressed as 
Daft Punk, spinning Daft Punk songs for 45 
minutes before he took off the mask. People 
were jammed into the room, texting their 
friends about Daft Punk showing up out of 
nowhere to play. We sold out the 10,000 -ca- 
pacity venue; we charged between $50 and 
$65 depending on when you bought the ticket, 
and we had VIP tickets available for $130, but 
we were seeing scalped tickets go for $500 on 
Craigslist. 

Soulwax has sold 3,000 copies of its 
latest album, "Nite Versions," according to 
Nielsen SoundScan. You managed to get a 

lot of younger people, who won't 
necessarily buy albums, to pay to see them 
live. How did you do that? 
I try to focus on the whole experience of the 
show and not have it be about just going to 
see a DJ. I've gotten feedback that these 
events are like a piece of their lives. Also, for 
many of these bands, people are more inter- 
ested in the remixes, and you can easily find 
all of them for free online. No one needs to 
buy CDs anymore. 

Los Angeles seems to have the 
strongest dance scene in the United 
States. Why? 
Since 1990, people in L.A. have been culti- 
vated to get in their cars, drive to huge parties 
and go nuts. We have Jason Bentley's radio 
show on KCRW, which is a great platform. 
Maybe the weather has something to do with 
it, because it's kind of hard to dance all night 
when you're freezing. 

Unlike most party promoters, you don't 
have any corporate sponsors. Why not? 
We've gotten close a few times, but they de- 
cided not to write the check. I like not having 
ads everywhere and doing everything via word - 
of -mouth and street promotion. Besides, in 
my experience, no one makes money on these 
corporate shows, and the energy is really dif- 
ferent. I don't think people want to pay to go 
to an event and then look at a bunch of ads. I 

suppose if someone who was the perfect fit 
came along, we'd consider it. 

You're pretty old- school in terms of 
how you promote shows by passing out 
fliers, no? 
The only thing that works for me is an e-mail 
list and street marketing. I once tried to sell 
tickets on MySpace and we only sold 40 of 
them. It shows that you can't buy your way in 
and that word -of -mouth is still the best way 
to go. 

Some big labels must be looking at the 
touring success of some of these bands. 
What advice would you give them? 
I've met with majors in the past, but I don't 
think the model of signing a band just to sell 
CDs is viable anymore. Playing live is where 
the money is, and you have much more luck 
getting kids to pay to see a show. You can't get 
the live experience on your computer, like you 
can with other things. It's not fair and it's not 
right, but that's how it is. There is a lack of 
understanding on everyone's part -it's not 
like a band signs to a label and the label sprin- 
kles them with fairy dust, and then, poof, they 
sell a 100,000 records. 
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O C+ncer_t.._.Q.es---- S 
Attendance 

GROSS/ ARTIST(S) 
Venue, Date 

$14,182,721 

$111.251$89.31 

$11,266,116 
C 70.876,30G krona 
$126.37/$78.68 

$9,773,779 

$113.85/$94.05 

$9,220,272 
(49,990O00 kToner 

$11528 

$5,546,856 
,,540.096) 

$111.25/$89 31 

$5,298,725 
(26.8ï 4375 Kr0r:t.r; 

$133.07/$98.57 

54,866,576 
(E2.495.680) 
$i07 25/$78 

Promoter 

BRUCE SPRINGSTEEN 
Music 

BRUCE SPRINGSTEEN & T 

Ullevi Stadion, Gothenburg, 115,720 
sellouts 

Sweden, July 4 -5 
THEE STREET BAND 

BRUCE SPRINGSTEEN & 
91 í,7t2 
., Emirates Stadium, London, sellouts 

May 30-31 

UCE SPRINGSTEEN & THEE STREET BANS 

Valle Mown, Oslo, July 7 -8 

BRUCE SPRINGSTEE 
Estadio Santiago Bernabéu, 
Madrid, July 17 

EMA Telstar, Live Nation 

THE E STREET BAND 

53,783 
55.000 

Dr Music 

THE E STREET BAND 

45,929 EMA Telstar, Live Nation 

sellout 

BRUCE SPRINGSTEE 
Millennium Stadium, Cardiff, 
Wales, June 14 

$4,757,806 
(3.016. - 
S124.62/$108.65 

$4,706,802 
(3.003.960) 
$1"33.18/$95.58 

THE E STREET BAND 

N & THE E STREET BAND 
BRUCE SPRINGSTEE 42,552 
Olympiastadion, Helsinki, July 11 

THE E STREET BAND 

EMA Telstar, Live Nation 

BRUCE SPRINGSTEEN 
Estadio de Anoeta, San 

Sebastian, Spain, 

.9cwttJY C. 

44,384 
sellout 

Dr Music 

July 15 

SNEY, KEITH URBAN, SAMMY HAGAR & HERS 

s Stadium Operators, The Messina 

"I think it's the first time a Spanish promoter 
has done that. Although, I'd never heard 
of the Boxscore chart until we were number I" 

I 

Neo Sala, 
President of Doctor Music Concerts, 

IQ Magazine, Q4 2008 

. ® 

Alvslc 
C O N C T R TS R-- 

THE #1 IN SPAIN 

Ronda Sant Pere 38 08010 BARCELONA 
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Road 
Worriers 
Latin Tours Grapple With 
Currency Problems 

The recent rise in the U.S. dollar has been causing 
headaches for the touring industry (Billboard, Nov. 

15), and Latin America is by no means immune. 
"Every single international show in Latin America 

that toured or will be touring as of mid -October 
through December has been affected -no exceptions," 
says Phil Rodriguez, president of Water Brother Pro- 
ductions, which sets up shows throughout the conti- 
nent and the United States. All these deals were made 
at exchange rates that jumped at least 26% -and in 
most cases have not come down by much." 

In some instances, currency fluctuations only 
magnify the special challenges that the Latin Amer- 
ican market poses for touring acts. 

Since distances between major Latin American 
cities are so great, most international acts don't come 
to the region unless they have enough gigs to justify 
the shipment of equipment, which is often done by 
plane instead of truck, given the ruggedness of the 
terrain and the lack of infrastructure. 

As a result, what happens in one country can have a 

Live in Latin America? From left, JOHN 
TAYLOR and SIMON LE BON of Duran 
Duran, MIGUEL BOSÉ, ALEJANDRO SANZ 
and KYLIE MINOGUE. 

ripple effect in others. And, because costs are calculated 
and paid in different currencies, fluctuations in the dol- 

lar make the touring business particularly tricky. 

International acts and leading Latin stars are usu- 
ally paid guaranteed fees in dollars. More popular 
acts also negotiate a percentage of ticket sales on top 
of that guarantee. In some cases, however, different 
types of costs are calculated and paid 
in local currencies, which makes set- 
tling accounts particularly tricky when 
currencies are volatile. 

"There are tours that take place in 
Latin American countries, where tick- 
ets are sold in the local currency, mu- 
sicians and per diems are paid in 
dollars, but the rest of the staff and 
equipment could be paid for in euros," 
says Rosa Lagarrigue, founder /CEO 
of Rosa Lagarrigue Management, which manages 
such artists as Alejandro Sanz and Miguel Bosé 
but also books their tours in Latin America and Spain. 
That adds an additional element of uncertainty. 

In recent months, the dollar's rise against the Mex- 

ican peso, the Colombian peso and the Brazilian real 
has taken a bite out of touring profits, particularly 
for promoters. 

"It makes the deal- making process that much 
more complicated," William Morris Agency VP /head 
of Latin music Michel Vega says. "It's very diffi- 

cult for the local purchaser and the tour producer 
to estimate what their expenses are going to be." 

Latin American promoters often rely more heav- 
ily on corporate sponsorships than their U.S. coun- 
terparts in order to mitigate the financial risks 
associated with a show. In a weakened economy, 
though, sponsorship revenue could become scarce, 

affecting shows by developing Latin 
acts and translating into less revenue 
for them. 

One possible silver lining to the cur- 
rency cloud is that international acts 
facing unusual challenges scheduling 
concert dates in North America and 
Europe may give Latin America a sec- 
ond look. 

Marcelo Figoli, president ofcon- 
cert promotion /management com- 

pany Fenix Entertainment in Buenos Aires, says 
he's already encountering "serious interest" from 
many U.S. and European acts to tour Latin Amer- 
ica in 2009. (He's currently promoting Latin Amer- 
ican tours by Duran Duran and Kylie Minogue.) 

"This is a moment for many artists who hadn't 
come to Latin America before to start showing some 
love," he says. 

Latin 
Nota 
LEILA 
COBO 

s 

jatzFor 24/7 Latin news and analysis, see 
billboard.biz /latin. 

BAND MARKETING 
Chile's Kudai 
Shows Licensing 
Savvy 

Of all the new acts nominated 
for Latin Grammy Awards this 
year, Chile's Kudai devoted 
the most attention to brand- 
ing itself. 

When the quartet re- 
branded itself from a kiddie 
group to a teen pop act in 

2004, manager Pablo Vega 
offered the group's 
image and first single 
for free to baked good 
company Bimbo for 
use in a Marinela snack 

cake commercial in 

Chile. The campaign 
worked so well that the com- 
pany bought subsequent CD 

singles with bonus wallpapers 
to include in economy packs 
of the product. 

That's in line with Vega's 
philosophy that bands need 
to generate money through 
corporate partnerships be- 

cause kids don't spend 
money buying music. Vega is 

working on a similar deal with 
Bimbo in Colombia for early 
next year. 

Among Vega's next initia- 
tives is getting a food or bev- 
erage company to purchase 
the band's music for use in 
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free download offers, such as 

providing consumers with a 

free song download with 
each soda purchase. Mean- 
while, Kudai's latest album, 
"Nadha," was preloaded on 
100,000 LG phones in Chile 
and Mexico. 

In addition, the band has 

put out 50,000 pairs of 
branded sneakers with Ar- 
gentine apparel firm Cover 
Your Bones and has sold hun- 
dreds of thousands of Rhein 
notebooks with its image and 
even sells banner advertise- 
ments on its Web site. (The 
Spanish -language site is 

about to launch in Portuguese 
and English.) 

Kudai, which took home 
two Premios MTV Latin Amer- 
ica Awards this year, has ben- 
efited from an extremely en- 
gaged online fan base and a 

sound and look that appeals 
to the pop and alternative 
crowd, says José Tillán, the 
channel's senior VP of cre- 
ative, content and music. 

Part of Kudai's strategy has 

been to reinvest 80% of its 
revenue into its own career, 
Vega says, estimating that the 
band has spent at least $2 mil- 

lion in the last three years on 
everything from moving the 
group to Mexico to flying out 
journalists to see its shows. 

These efforts have helped 
the band make inroads in new 
markets, most notably Mex- 
ico, where "Nadha" has gone 
gold. Kudai is signed to EMI 

Mexico, which gives it a big- 
ger recording and promo- 
tional budget than it would 
have in Chile, label chairman 
Camilo Lara says. "Sponsors 
are looking for things that are 
in the public, so it's part of de- 
veloping" the act, Lara says. 

Next on the agenda is 

breaking the U.S. market, 
where the band has hired three 
independent publicists and a 

radio promoter to work the sin- 

gle "Nada Es Igual." Vega says 

that the band, whose booking 
is done by Representaciones 
Artisticas Apodaca in Mexico 
(and in the United States on 
some dates), will seek to pen- 
etrate the States with or with- 
out the U.S. label's help. 

-Ayala Ben -Yehuda 

EN ESPAÑOL: All the great Latin music coverage you've 
-Corn come to expect from Billboard -in Spanish! 

Billboardenespanol.com. 
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After a five -year stint with the 
independent Maximo Aguirre 
Music Publishing, Argentine 
songwriter Claudia Brant 
(below) signed with Sony /ATV 
Music Publishing in October. 
With a song catalog that in- 
cludes 22 tracks on Billboard's 
Hot Latin Songs chart (includ- 
ing No.1 "No Me Doy Por Ven- 
cido," which she wrote with 
Luis Fonsi), Brant is now look- 
ing to expand further into 
mainstream markets. 

You're extremely prolific. 
How do you like to work? 
Beyond simply writing songs 
and pitching them, I'm at a 

point in my career where I think 
it's most important to work 
with producers and artists. I can 

work with a track, but what I 

like most is collaborating. And 
obviously, writing with an artist 
is far easier and more produc- 
tive; you know what his vocal 
range is, what he feels more 
comfortable with -things you 
can only know if you have him 
in front of you. 

How has songwriting 
changed from 10 years ago, 
when you came to the 
United States, to now? 
There are many songs I wrote 
back then that I still think are 
great. But by having worked 
with new artists, there has been 

an evolution and after many 
years I know what's going to 
work in radio and what's not. 
At this point, we don't think, 
"We're going to write a song." 
We think, "We're going to write 
a single." If I finish a song and 

we don't feel it's a hit, we can 
always pitch it, but the final ob- 
jective is to write an anthem. 

You've written for regional 
Mexican acts, pop acts, even 
urban acts. You've also col- 
laborated with David Foster. 
What can we expect in the 
coming months? 
I'm working now on songs for 
Josh Groban's upcoming al- 
bum. Also Paulina Rubio, Alicia 
Villarreal, David Bisbal and ̀ lair. 

And I love to write in Nashville, 

which to me is the birthplace of 
songwriting. -LC 
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Thank you for a 
fabulous inaugural year. 
Opened: Oct. 10, 2007 I Events: 140 I Fans: 1,300,000 

Arena: Sprint Center. Kansas City, Missouri 
10.13.07 
10.25.07 
10.26.07 
11.05.07 
11.06.07 
11.07.07 
11.08.07 
11.09.07 
11.10.07 
11.11.07 
11.12.07 
11.14.07 
11.23.07 
11.25.07 
11.30.07 
12.01.07 
12.02.07 
12.03.07 

Elton John 
Rascal Flatts 
Van Halen 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
Garth Brooks 
The Blue Man Group 
Dane Ccok 
High School Musical: The Ice Tour 
High School Musical: The Ice Tour 
High School Musical: The Ice Tour 
Hannah Montana /Miley Cyrus 

12.06.07 
12.07.07 
12.08.07 
12.11.07 
12.19.07 
01.11.08 
01.25.08 
02.16.08 
02.17.08 
02.25.08 
02.27.08 
03.05.08 

03.07.08 
03.30.08 
04.17.08 
04.18.08 
04.22.08 

Billy Joel 
R. Kelly 
Trans -Siberian Orchestra 
Ozzy Osbourne 
Manrheim Steamroller 
Chris Brown 
Doodlebops 
Reba and Kelly 
Kid Rick 
Matchbox 20 
Jonas Brothers 
Keith Urban and 
Carrie Underwood 
Michael Buble 
Celtic Woman 
Bon .ovi 
Andre Rieu 
Bon . ovi 

04.26.08 
05.01.08 
05.09.08 
05.13.08 
05.15.08 
05.16.08 
05.17.08 
06.17.08 
07.22.08 

08.01.08 
08.24.08 

08.29.08 
08.30.08 
10.01.08 
10.08.08 

Barry Manilow 
Alicia Keys 

Bill Gaither and Friends 
The Police 
Joyce Meyer 
Joyce Meyer 
Joyce Meyer 
Tim McGraw 
Tom Petty and 
The Heartbreakers 
Brad Paisley 
Bruce Springsteen and 
The E Street Band 
American Idols Live! 
American Idols Live! 
Tina Turner 
Tina Turner 

or ss ConcertiMi ilirifer f Premier Entertainment 
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THE REAL HIP -HOP NETWORK: 

By Bill Kopp 

In today's highly segmented media marketplace, its 
fair and reasonable to ask if there is room for another 
cable channel. It often seems like every special 
interest has its own dedicated 24/7 programming 
these days. But according to Atonn Muhammad, 
there's a significant void in the programming menu. 
And he and his team are poised to fill it. "Now is the 
time ", he said in a recent CNN interview, "to harness 
all the energy of hip -hop into a 24 -hour cable 
channel." 

AN OPENING IN THE MUSIC 

TELEVISION MARKETPLACE 
Music television programming got its major -media 
start in the early 80s with the launch of Viacom's MTV. 
That groundbreaking channel transformed the music 
industry (and entertainment industry in general) with 
its music -centered programming. The early MTV 
broke new artists, and turned a whole generation on 
the new hybrid medium of music video. 

Eventually, MTV found itself at the center of criticism 
and controversy for its seeming unwillingness to 
spotlight African- American artists. Under pressure 
from several directions, the channel made some 
concessions and broadened its programming to 
include major acts including Michael Jackson, Prince 
and Lionel Richie. But it wasn't long before the 
channel lost its original focus; these days one is left to 
wonder what the "M" stands for: MTV, devotes large 
blocks of its programming to non -music- oriented 
shows, including a large swath of so called "reality" 
programs. 

Other channels have stepped in to try and fill part of 
that void. Both BET and VH -1 (like MTV, both Viacom 
properties) have worked in some soul, funk and hip - 
hop, but these channels too have- for any number of 
reasons -chosen not to focus on music videos. 

Hip -hop is a huge factor in the entertainment industry: 
over the last five years, sales for the top ten R &B /hip- 
hop albums have topped 112 million units 
domestically, according to the latest Nielsen Sound 
Scan figures. Clearly, hip -hop is a market force to be 
reckoned with. 

But hip -hop transcends the marketplace; it's a cultural 
phenomenon. Like jazz, blues and rock and roll 
before it, hip -hop is a uniquely American art form. 
And like all American culture, it's among this country's 
most popular exports. Atonn Muhammad recalls 
seeing a recent TV commercial for Chinese tourism. 
"There was a guy break dancing!" He cites the statistic 
that "seventy percent of all hip -hops sales 
internationally are in South East Asia and Europe." 

Unfortunately, the elements most often focused on 
within hip -hop are gangsterism, misogyny and 
excessive materialism. There's much, much more to 
the genre, but many media outlets focus on the 
negative while giving short shrift if not completely 
ignoring- the cultural and historic importance of hip - 
hop. The music plays an important part in the 

lives of many people. "lt was," recalls Atonn 
Muhammad, "the soundtrack of my early adulthood. I 

am the demographic; hip -hop made me." 

REAL RIP HOP NETWORK 

THE REAL HIP -HOP NETWORK 
A new channel called The Real Hip - 
Hop Network has as its mission the 
addressing of both of these 
challenges; fill the void in hip -hop 
programming on television, and 
counter the negative stereotypes 

propagated in the media. The Real Hip -Hop 
Network is the first 24 hour cable channel geared 
toward real hip -hop lifestyle and culture," says Atonn 
Muhammad, CEO for the new network. The stated 
mission of RHN is to "challenge the negativity in hip - 
hop and introduce to the world what 'real' hip hop 
represents." The channel approaches this challenge 
by focusing on what Mr. Muhammad calls "the four 
elements of hip -hop; deejaying, break -dancing, 
emceeing and graffiti art." To that he adds an all - 
important, "fifth element of knowledge, wisdom and 
understanding." He stresses that "our biggest goal is 
creating balance." Mr. Muhammad is unequivocal 
about the role he sees for RHN: "When you're building 
a brand, it's essential to establish a clear identity. " And 
for RHN, that twin goal of spotlighting "real" hip -hop 
and countering the negatives is a fundamental theme. 
"Hip -hop right now is in a state of emergency," 
he said on CNN, "and RHN is the cure." 

BEGINNING OF RHN 
"The hip -hop that I grew up with was educational," 
says Mr. Muhammad. He speaks fondly of the term 
"edutainment ": for "everything from religion to politics 
to events going on in the community, hop -hop was the 
source of information for many young people." It was, 
he says, "something of a 'black CNN. " But as hip -hop 
gained in popularity, it was- to some extent- co -opted 
by the mainstream. "You saw less and less of the 
variety that we enjoyed in the late 80s and early 90s," 
he says. 

A native Washingtonian, Atonn Muhammad played 
football for the University of Miami's Hurricanes from 
1990 to 1994; while there he studied finance. Fresh 
out of college, he launched RAAMM Enterprises, a 

concert promotions firm dealing primarily with hop - 
hop. During this period, his profile rose, and he was 
featured in Billboard and the Washington Post, and 
he guested on Tavis Smiley's influential BET Tonight. 

But the scene was changing. "The concert 
promotions business got pretty tight" in the late 90s, 
recalls Mr. Muhammad. "Hip -hop was under attack; a 
lot of venues had stopped allowing hip -hop events to 
take place because there had been a surge of 
violence at some of the events. As a business 
venture, it became less and less profitable." So he 
moved on- "to make my mom happy," as he puts it- 
and, putting his degree to work, took a position with 
Morgan Stanley as a financial advisor. 

While Morgan Stanley- though on his own time- Mr. 
Muhammad developed the concept of the Real Hip - 
Hop Network. Around this time, the previously - 
independent BET was sold to Viacom, and as Mr. 
Muhammad recalls, "there was a lot of 
disappointment in the African -American community 
about 'losing BET. A lot of people feared that the 
diversity of music -already homogenized -would be 
lost forever." One player- Viacom -now controlled all of 
the major music television outlets. The goal of The 
Real Hip -Hop Network, then, 
would be to, as Atonn 
Muhammad says, 
"connect hip -hop back 
to its foundation." 
RHN would create 
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an atmosphere where "real" hip -hop was 
represented. Muhammad left Morgan Stanley and 
begun pulling together a team who could bring his 
vision to reality. 

Others had similar (but not identical) ideas. 
According to a 2004 cover story in The Hollywood 
Reporter, other competitive channels were being 
planned: Hype and 1AM. At the time, Mr. Muhammad 
claimed that those ventures would "lose out on the 
bigger marketing dollars. A company like Proctor & 

Gamble isn't going to go that route." Nearly five years 
later, he's been proven right that RHN's programming 
mix has greater appeal to mainstream advertisers. 
"What proved me correct is that those networks never 
got off the ground," he laughs, "and we're still here." 

An important early supporter of the fledgling network 
was CNN co- founder Reese Schonfeld; he aided in 

developing content for RHN. Also critical to the 
network's success is Chief Advertising Officer Varick 

A D V E R T I S E M E N T 

young people. RHN can have a major impact -not just 
for African -Americans on people all across the 
cultural spectrum who have grown to love hip -hop. 

RHN TODAY 
Other industry heavyweights have gotten involved 
with the Real Hip -Hop Network. Amir Khan of Philly 
International signed on as Senior Director of Special 
Projects and Events. Mr. Khan spearheaded 
development of the RHN- sponsored Dreamstream 
web site (www.dreamstream.tv). He describes it as a 

marriage between "social networking and 'reality' 
programming." The site helps connect dreamers - 
aspiring rappers, for example -with their dreams. 
Monthly segments put the spotlight on the realization 
of a dream; a recent feature saw Patti Labelle 
connecting with a disadvantaged young woman from 
Camden NJ. 

Kenny Gamble of famed songwriting /production duo 
Gamble and Huff joined RHN's Board of Directors in 

2007. In addition to his musical 
work, Mr. Gamble is renowned for 
his humanitarian efforts, 
especially in his hometown of 
Philadelphia. The goals of RHN - 
especially those embodied in its 
self- described "fifth element" - 
drew Mr. Gamble to his 
involvement on the network's 
board. There he "is a great 
source of guidance" according to 
Mr. Muhammad. 

"HIP HOP RIGHT NOW IS IN 
A STATE OF EMERGENCY, 
AND RHN IS THE CURE" 

- ATONN 

Baiyina, an advertising veteran with twenty year's 
experience. Mr. Baiyina explains the positioning of 
RHN in the marketplace: "Advertisers are yearning 
for a non -offensive outlet to reach their target 
audiences without the worry of exposing their 
valuable brands to a morally questionable 
environment." With other members of the RHN team 
he says, he has developed "an advertiser- friendly 
environment that will include partnership, flexibility, 
and carefully planned campaigns incorporating 
features like product placement and branding within 
programming." 

Mr. Muhammad solicited input from wise and revered 
figures. He convened a meeting of the founders of 
hip -hop, including Afrika Bambaataa, Chuck D, and 
members of the break dancing Rock Steady Crew 
and asked them to help establish the direction of the 
Real Hip -Hop Network. 

Meanwhile, Bill Cosby had been holding town hall 
meetings around the country, discussing the state of 
affairs among young people in the African - 
American community. Asked to 
speak at one of these functions, 
Mr. Muhammad "had an 
opportunity to meet with Dr. 
Cosby. He sat me down, 
and we spoke for close to 
four hours. His goal is to 
see positivism 
expressed for young 
people." That 
dovetailed perfectly 
with the goals of the Real 
Hip -Hop Network, which, Mr. 
Muhammad says, "can be a 

tool to enlighten and inspire 

MUHAMMAD 

To paraphrase an ancient aphorism, "with popularity 
comes responsibility." Atonn Muhammad agrees: 
"We were invited to express that viewpoint in the halls 
of Congress. Rep. Bobby Rush, Chairman of the U.S. 
House Committee on Energy and Commerce, asked 
us to participate on the 'Imus to Industry' panel. We 
were there to speak on behalf of independent media 
that wanted to take responsibility for the messages 
that were being put out. We use hip -hop as a vehicle 
to do that, because of its influence." 

"With the level of sophistication that we're going to 
approach the hip -hop demographic, we believe in 

being more gritty and real. We're drawing a 

distinction between our approach and that of 
sanitized 'reality' programming and some music 
videos; I don't see that as reality. A lot of bikini -clad 
women draped across Bentleys isn't part of any 
America that I've ever seen." He chuckles and notes 
that coming up he "didn't see too much Cristal bottle - 
poppin'." With the times in which we live- amidst 
economic upheaval -Mr. Muhammad notes that 

"there's still a lot of desire for optimism and 
social change. RHN can help shine a 

light on that more positive outlook." 

Mr. Muhammad believes that 
the early success of The 

Real Hip -Hop network is 
affecting a shift in 
emphasis across the 
media spectrum. Asked in 
the CNN interview how he 
thought MTV and the other 

music networks would react 
to RHN, he asserted that 

"they're going to have to 
change their lineups." In fact 

that is happening; Mr. 
Muhammad cites programs 

such as The Hip -Hop Honors and Flavor of Love and 
asserts that "VH -1 has entirely changed its 
demographic to try and gear more toward the hip -hop 
audience." 

Bernard Taft is RHN's Quality Assurance Director as 
well as EVP for Artist Relations. In the 90s he was a 

member of DC gangster rap outfit Section Eight Mob. 
He discovered that "a lot of what we say and do 
affects people. I saw that I had a responsibility to 
make a change and talk about more than just 
gangster topics." He sees RHN as a way to allow new 
"artists who have something to say get on an even 
playing field with some of the more established acts 
like 50 Cent, Jay -Z and Kanye West." Mr. Taft 
echoes the concept of the five elements- deejaying, 
break -dancing, emceeing, graffiti art and 
knowledge /wisdom /understanding -as the real 
foundation of the network. 

ACCOMPLISHMENTS AND 

PROGRAMMING 
The RHN team has spent the last several months 
preparing for the channel's official launch (scheduled 
for the first quarter of 2009). Extensive test 
marketing and program development have 
established a firm foundation for that launch. 

A year -long test launch in both the Washington DC 
market and on the Dish network allowed RHN to fine - 
tune its programming before a worldwide rollout. 
Programming was analyzed against the backdrop of 
the network's targeted 18 -34 demographic. With the 
support of strategic advertising partner McCann - 
Erickson, RHN plans to launch out of the gate with a 

strong advertiser foundation. "We have taken the 
best of what the industry loves about hip- hop," 
Muhammad explains, "and taken away some of its 
worst flaws." 
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Azim Lateef (aka Prodigy) is Marketing and Creative 
Operations VP for the network. He stresses that 
RHN's content will differ significantly from that of the 
Viacom properties: "First of all, we actually play 
videos. And we try to lead the kids into a more 
positive direction, back to hip -hop's essence of 
lyricism." He notes that when that kind of content is 
shown on other networks, it tends to be on "second - 
tier" channels like MTV2. The Real Hip -Hop Network 
is positioned to be a top -tier channel, on the dial 
amidst the most popular channels. 

In addition to music videos, RHN has developed a 
winning package of original hip- hop -themed 
programming. Highlights from the schedule include 
Keeping it Real with host IO, and interview program 
spotlighting hip -hop moguls; There and Back Again, 
featuring rappers visiting historic landmarks and 
discussing what they mean today; and Out Da Trunk, 
a program highlighting unsigned artists. Breaking 
new artists is a driving force behind the channel. Mr. 
Muhammad explains that aspiring rappers will be 
able to submit content to the channel for potential 
showing on screen. "We want to give new 
independent and international artists mainstream 
exposure without the mainstream dollars." He notes 
that "BET and MTV will not play you if you're not 
'SoundScanning' or getting enough spins on radio 
and records." RHN is positioning itself as a 
tastemaker, then, to break new talent. 

A cornerstone of the programming lineup is Analyze 
This, hosted by hip -hop legend KRS -One. RHN has 
developed more than 300 hours of content on its own 
( "several terabytes full on our hard drives," notes 
Khalil Muhammad, EVP for Programming). Because 
RHN focuses on hip -hop, it has greater depth. "Why 
sacrifice the beauty of hip -hop's diversity," asks 
Muhammad, "when we can expand our 
programming? We can go a lot deeper than other 
networks. We don't have to follow their 'a mile wide 
and an inch deep' approach. We want to be the voice 
of the purists, and have the opportunity to show the 
underground, the grassroots, and even some of the 
mainstream artists who want to connect back to what 
made rap important." 

RHN program offerings extend to kids' shows (former 
child actor Kellie Williams is VP for Children's 
Programming" as well as a wide variety of news, talk 
and perspective, plus hip -hop concerts, specials 
documentaries and movies. In addition to The Real 
Hip -Hop Network's original programming, they are 
able to draw upon a vast array of content from other 
domestic and international sources. Khalil 
Muhammad (no relation to Atonn) mentions that RHN 
will source content from "Ghana, Japan, Canada, 
Cuba and more...all over the world." A Sunday Hip - 
Hop Gospel program is in development as well. 

A D V E R T I S E M E N T 

The network also sponsors major events, including 
Summer Jam with Hot 97 in New York two years 
running, and Power 99 FM's Powerhouse concert in 
Philadelphia. Mr. Muhammad notes with pride that 
these and other efforts help RHN "get the respect of 
hip -hop notables like KRS- One." A Real Hip -Hop 
Expo is being planned to "showcase new digital 
media trends and other consumer trends, as well as 
new artists." 

BEYOND THE BUSINESS 
RHN's commitment extends beyond merely 
marketing a brand and a channel. Social 
responsibility is at the core of The Real Hip -Hop 
Network's mission. To that end, the organization has 
developed a charitable arm. 

Richard Williams (renowned coach and father of 
tennis stars Venus and Serena) came on board to run 
the nonprofit arm of RHN called Real Hip -Hop Cares 
(realhiphopcares.org). In part, the stated mission of 
RHHC is "to provide comprehensive social, 
educational, socioeconomic and cultural arts 
programs to 'at -risk' youth and their families. RHN is 
also partnering with other charitable organizations to 
promote relevant and worthy causes. RHN Advisory 
Board member Kenny Barnes (of Root, Inc. and the 
Guns Aside initiative) was involved in helping author 
related legislation in the U.S. House of 
Representatives. Overall, Mr. Muhammad says that 
the goal here is to "channel hip -hop's appeal to help 
fight gun violence." 

RHN executives have been involved in the 2007 
"brain trust" meeting held by the Congressional Black 
Caucus member Rep. Sheila Jackson Lee; they've 
taken a high -profile role in the Hip -Hop Summit Action 
Network; and Atonn Muhammad is often called upon 
to speak publicly about the synergy between media 
and the creative element with a goal of bringing about 
more positive images. Working in cooperation with 
Rev. Lennox Yearwood and the Hip -Hop Caucus, 
RHN has been a fixture at voter registration rallies 
across the nation; they've helped develop a voter 
registration database of more than 2.5 million people, 
mostly youth. RHN has membership in the National 
Press Club and is petitioning to join the "pool" of White 
House reporters in 2009. "All of this," Mr. Muhammad 
says, "is designed to provide viewers of The Real hip - 
Hop Network with more 'substance with their 
entertainment'." 

THE FUTURE OF RHN 
Nineteen broadcast channels nationwide have 
already signed on as RHN affiliates; they will 
broadcast selected programs from RHN's expansive 
offerings. Meanwhile, "we're preparing for our 
national launch in 2009," Mr. Muhammad says. 

RHN /Chief Ad Ofhcer, Varidt Baiyina 
Music Artist Master P. (Percy Miller) 

RHN /CEO, Atonn Muhammad 

Prodigy and Friends 

Publicist 

Artist D+ 

RHN VPI 

RHN /Chief Ad Officer, Varick Baiyina 

Music Artist, DMC from legendary RUN -OMC 

HSANCEO, Rev. Ben Chans 

RHN VP of Promotions, Jerome "Romeo" Leaks 

RHN CEO, Atonn Muhammad 

From left to right 

Khalil Muhammad, Varidr Baiyina, Rodney Bonds, 

Atonn Muhammad, and Bernard Taft 
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Recording Artist, Neyo 

RHN CEO, Atonn Muhammad 

tr- 

RHN Host, Jason Parker 

Congresswoman, Maxine Waters 

RHN CEO, Atonn Muhammad 

(Left) HSANCEO, Rev. Ben Chavis 

(Middle) RHNCEO, Atonn Muhammad 

(Right) RHNEret, William Chappelle 

(Brother of Dave Chappelle) 

Christie w/ an Eye (Leh) 

a Brat (Center) 

.abet Relations Bernard Taft (Right) 

RHN CEO, Atonn Muhammad 

Real Hip Hop Cares Spokesman, Richard Williams 

Father of Venus and Serena 

Actor/ Philanthropist, Bill Cosby 

RHNCEO, Atonn Muhammad 

Music Artist, MARIO 

RHN HOST, Ade "I -QUE" Alexander 

A D V E R T I S E M E N T 

"We've entered into negotiations with both Dish 
Network and DirecTV. Early next year we'll be doing 
strategic marketing for the network." He mentions a 

grassroots- oriented "Join the Real Hip -Hop 
R(evolution)" push not unlike the 1980's "I Want My 
MTV" campaign; the goal is to build buzz about RHN 
so that potential viewers request the channel from 
their cable providers. In early February, RHN will host 
a Grammy party to officially launch the network. At 
launch, RHN will reach an estimated 35 million 
households domestically as well as in Europe and 
Asia. And that's just for starters: "We take over the 
later," Mr. Muhammad laughs. 

This being the 21st century, RHN is a truly multi - 
platform endeavor. "We are launching a version of the 
channel online -www.rhn.tv- where subscribers will be 
able to preview the network's content. (That launch is 

scheduled around the time this feature goes to print.) A 
mobile text platform of RHN will allow individuals to get 
selected network content via their cell phones. RHN 
has partnered with TA Broadcasting to provide voice, 
TV, Master Control, Production and Internet services 
via TA's Vidvo, a new IP platform service. The RHN 
channel is also currently available through Vidvo's 
video IPTV platform. 

Khalil Muhammad adds that the network plans to 
leverage the popularity of new media like YouTube 
and MySpace, applying that sort of approach to less 
commercial /mainstream fare. Characterizing hip hop 
as wide -ranging "art that is an expression of life," he 
notes that RHN will even air cooking shows featuring 
hip -hop chefs. "Prodigy mentions an important and 
innovative tie -in to the videos RHN shows. "We'll play 
a video from a new artist. And well offer a ringtone 
and download -with the info codes on the screen while 
the song is playing -so that viewers can download the 
content in real- time." 

DIRTYGLASS vs. CLEAN GLASS 
The RHN team wants to be more than just a business; 
they see the network as a creative outlet/venue for 
artists. "We want," Mr. Muhammad says, "to be the 
'hip -hop C- SPAN.' Open up the doors to all kinds of 
hip -hop ideas and styles, and put those across to the 
audience." He states the goal of "allowing, without 
criticism, the audience to determine what's good." 

The Real Hip -Hop Network fills an important role for 
viewers, advertisers and society as a whole. 
"We subscribe to the clean glass /dirty glass 
philosophy," Mr. Muhammad explains. 
"When you've only got the dirty glass to 
drink from, you will drink from it. 

Because you don't have any other 
choice. But when people have the 
choice of making a better decision, 
they'll make the better decision. 
They'll choose the clean glass." 

SEA(. HIP-HOP NETWOR 

AT A GLANCIIJE 

Number of Households Reached: 35 million 

Unique Selling Proposition: The first television 

network dedicated to all things hip -hop, RHN 

challenges the genre's negative image, replacin, 

it with the essence of its artistic form. 

Target Demo: 18 -34 multiracial audience, domes 

and worldwide 

Official Launch: February 2009 

Categories of Programming: music videos; arti 

collaborations; news, talk and perspective; conce 

specials, documentaries, movies; children's 

programming, and more 

CEO and Founder: Atonn Muhammad 

Board Members Include: Kenny Gamble, 

Teddy Riley, Rep. Maxine Waters, Richard William. 

Kid Capri, KRS -One, Kenneth Barnes Sr. 
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DIGITAL BY ANTONY BRUNO 

Nothing 
But Nef 
Audio Advertising Will Help Webcasters -But Not Save Them 

Up next on Internet radio: 
audio ads. 

While SoundExchange and 
webcasters continue to hammer 
out a compromise on royalty 
rates, one thing's for certain - 
running an online radio busi- 
ness will remain a challenge. 

Once it becomes dear that the 
royalty rates won't be reduced as 
low as Web radio services want 
them to, those that have resisted 
putting audio advertising into 
their streams will have no choice 
but to do so or risk going out of 
business. But that might not 
solve their problems completely. 

So far, the Internet radio au- 
dience has been resistant to ad- 

vertising. Ads are far more com- 
mon in online rebroadcasts of 
terrestrial radio stations. 

Doug Perlson, CEO of the In- 

ternet radio ad network Target - 
Spot, says his company serves 
an average of four minutes of 
audio ads per hour to Internet - 
only stations compared with 10 

minutes or more on terrestrial 
stations rebroadcasting online. 
But he expects those numbers 
to equalize once Internet -only 
stations face a bigger music bill. 

"Services that don't offer any 
audio ads leave money on the 
table," he says. "The user 

BOOM BOX 2.0 

experience doesn't suffer to the 
extent that some of the services 
worry about." 

The problem facing pure -play 

Internet radio companies is that 
it's hard to add advertising to 
services that until now have been 
ad -free. When Pandora tried 
audio ads for nine days in early 
2007, inserting a nine -second 
McDonald's ad every time lis- 

teners changed stations, the 
company received more than 
100 written complaints. 

Pandora now limits itself to 
display ads on its Web pages, 
which CEO Tim Westergren 

projects will generate 
$20 million by the end 
of the year. Yet the com- 
pany had to lay off 20 

employees last month. 
And advertising is 

hardly a guaranteed 
business model. While Arbitron 
and Edison Media Research es- 
timate that the monthly U.S. au- 

dience for Internet radio services 
is about 54 million, no single 
service commands enough of an 
audience to attract significant 
money. Even AOL Radio, with 
250 streaming channels, couldn't 
build a big enough audience on 
its own; in June it outsourced ad 
sales to CBS Radio. 

It's still up in the air whether there 
will be any Internet radio stations 
left to enjoy once SoundExchange and the webcasters 
reach a final compromise on music royalties. But those still 
around will have the new Elements W Internet clock radio 
from Sonoro Audio to help them find listeners. The built - 
in Wi -Fi antenna provides access to more than 13,000 
Internet stations, which are searchable by location (such 
as city or country) and genre. Users will also get a person- 
alized Web site called mysonoro.com, where they can 
program their listening preferences and synch them with 
the device. The Elements W will be available this month 
for $400. -AB 
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Perlson believes that online 
radio ad networks like Tar - 
getSpot can help, much as dis- 
play ad networks like Glam help 
Web sites. They can allow adver- 
tisers to target an audience based 
on demographic and geographic 
information, like 18- year -old 
males living in New York. That 
would let smaller online -only 
stations get the same kind of ads 
as their larger competitors. 

"Even the large radio groups 
alone are not big enough to ag- 

gregate local listeners in a big 
way," Perlson says. "While CBS 

and AOL certainly have a lot of 
listeners on a national basis, if 
you want to target a few ZIP 
codes in one particular market, 
we need to be working with 
everybody up and down the dial 

and everybody online." 
This game could become 

more complicated if Internet ad- 

vertising faces the downturn 
many forecasters expect. The 
outlook for non- search -related 
Internet advertising next year is 

grim, especially for "experimen- 
tal services" like ad- supported 
music sites. 

Internet radio services do have 
some advantages, such as the 
ability to easily target listeners 
with ads based on age, gender, 
location and music preference - 
all information collected when 
users register or by tracking their 
behavior. And since advertisers 
are comfortable with terrestrial 
radio, Internet radio isn't as big 
a jump as, say, search ads. 

Even so, the big players in In- 

ternet radio are bracing them- 
selves for a drop in revenue. 
TargetSpot, which was already 
the largest ad network aimed at 

serving Internet radio, acquired 
its competitor Ronning Lipset 
Radio in October to prepare for 
the coming storm. 

"Anyone who says they're im- 
mune from the forecast are not 
living in reality," Perlson says. 
"It's one thing when the forecast 
says chance of rain and you 
might get wet and another when 
the forecaster is showing you a 

hurricane that's 500 miles wide 
and bearing down on you. That's 
what we're looking at. Every- 
body's going to get wet. The 
question is whether people are 
going to drown." 

The same metaphor holds 
true for Internet radio services: 
All of them will feel the splash 
of higher royalty rates, regard- 
less of what compromise is fi- 

nally reached. Audio ads will be 
a useful life preserver, but not 
the life boat many expect. 

For 24/7 digital news 
.biz and analysis, see 

billboard.biz /digital. 

ILLUSTRATION BY DAVID PLUNKERT 
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LOCATION, 
LOCATION, LOCATION 
Such multimedia content 
as music is all well and 
good, but what will really 
drive the still- nascent 
mobile social networking 
market are location -based 
services, according to a re- 
cent report. ABI Research 
expects mobile social net- 
works will have more than 
82 million U.S. subscribers 
by 2013, driven by loca- 
tion -based applications 
like friend finders, local 
search functions and geo- 
tagging. For the music 
industry, that means a 

greater focus on in- concert 
applications and other live 
event possibilities. 

WIDGET 
WONDERLAND 
MTV Networks is using 
Clearspring Technologies' 
syndication platform to 
distribute a series of Web 
widgets to various social 
networks. The company 
will make content from all 
MTVN channels -includ- 

ing MTV, MTV2 and VH1- 
is being made available 
on the widgets, which will 
appear on such sites as 

MySpace and Facebook. 
Fans can promote their fa- 
vorite shows, and their 
friends can copy and in- 
sert the widget into their 
own blogs and profile 
pages as well. 

HIS PAIN, YOUR GAIN 
OurStage, a music dis- 
covery Web site that lets 
aspiring artists upload 
music for review by other 
users and judges, is 

teaming with T -Pain for a 

contest that will give the 
winner the chance to 
record with the artist. 
Contestants can down- 
load the T -Pain track "Ev- 
erybody Else," listen to 
the first 30 seconds and 
then complete the song 
with their own lyrics. The 
winner will get to record 
a track with T -Pain, which 
he will distribute via his 
digital -only label Nappy 
Boy Digital. 

r 
The trio has been 
featured multiple 
times on RED, the 
welcome screen 
for tween and 
teen users of AOL. 

The video 
received a lot of 
attention on the 
AOL Music home 
page, while the 
singer is a popular 
topic on AOL's 
PopEater.com. 

TOP SONGS 
1 DAVID COOK 

Light On 19 /RCA 

2 DAVID ARCHULETA 
Crush 19 JIVE 

3 CLIQUE GIRLZ 
Here With Me Now INTERSCOPE 

a BRITNEY SPEARS 
Womanizer JIVE 

5 CLAY AIKEN 
On My Way Here RCA 

6 T -PAIN FEATURING LIL WAYNE 
Can't Believe it KONVICT /JIVE 

7 BEYONCE 
If I Were A Boy COLUMBIA 

8 PINK 
So What LAFACE 

9 JORDIN SPARKS 
One Step At A Time JIVE 

la CHRIS BROWN 
With You JIVE 

TOP V!DEOS 

1 BRITNEY SPEARS 
Womanizer JIVE 

2 BEYONCE 
If I Were A Boy COLUMBIA 

3 PINK 
So What LAFACE 

4 DAVID ARCHULETA 
Crush 19 /JIVE 

5 CARRIE UNDERWOOD 
Just A Dream ARISTA 

6 TAYLOR SWIFT 
Love Story BIG MACHINE 

7 KATY PERRY 
Hot N Cold CAPITOL 

8 DOLLY PARTON 
Shinola DOLLY 

9 BEYONCE 
Single Ladies (Put A Ring On It) COLUMBIA 

10 MARIAN CAREY 
I Stay In Love ISLAND 

984.318 

263.627 

212,036 

186,790 

162.173 

153.105 

148.722 

121.540 

98.348 

84.779 

1.066,987 

339.028 

247.029 

224.752 

189.020 

180.185 

174.013 

143.639 

137.051 

77.291 

' First Listen /First View " Network Live ' Breaker Artist 
" AOL Sessions Source: AOL Music For the Four weeks 
ending Nov. 6. 
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® BY DIANE COETZER 

CLOSER TO THE CHART 
South Africa To Get Sales /Airplay 
Listings At Last 

JOHANNESBURG- European and American label exec- 
utives get exasperated if they have to wait a few days for a 

chart position. 
In South Africa they've been waiting for decades. 
That wait is nearly over. Next year the Recording Indus- 

try of South Africa is preparing to launch the country's 
first industry- sanctioned music charts. Although South 
Africa is one of the world's few expanding music mar- 
kets, its only charts have been local ones com- 
piled by radio stations. 

"We've made significant progress this 
year," says South African Music Awards 
CEO Sean Watson, who is overseeing the 
charts' launch for RISA. 

The labels body expects to choose an air- 
play monitoring company in a few weeks 
and is close to wrapping up talks with a sales 
data service provider. RISA has also secured a 

sponsor for a planned weekly chart -oriented TV 

show, although Watson declined to reveal who the spon- 
sor is or when it will begin airing. 

The likely results will be the continent's first national 
airplay- centered singles /tracks chart, which will also in- 
corporate download sales data, and a sales -based albums 
chart. A start date is expected to be announced at the May 

2009 South Africa Music Awards. 
Insiders say South African charts were difficult to com- 

pile because the market included a significant number of 
unmonitored retail sales in rural communities. But thanks 
to advances in monitoring technology and the maturing of 
South Africa's music retail market (Billboard, Feb. 9), Wat- 

son says that RISA expects to collect sales data from 80% 
of the country's retailers. 

Retailers, artists and labels say they're eagerly awaiting 
the chart's introduction. 

Howard Lazarus, Johannesburg -based managing direc- 

tor of leading music retailer Look & Listen, is convinced 
charts "will hopefully force radio stations to pay more at- 
tention to what is being purchased by the public -and not 
focus so heavily on playlists or international charts." 

Vukile Zondi, programming manager at regional urban 
radio station YFM, adds that a national chart "would also 
make market information easily available to newcomers to 
the industry." 

Others are less enthusiastic, 
Matona Sakupwanya, station manager at Johannesburg - 

based national urban- formatted Metro FM, suggests 
that South Africa radio's multiple formats, which 

are based on diverse domestic genres, mean a 

national chart is unlikely to resonate with 
those stations' audiences. But he suggests 
that that heavy mobile phone use "could be 
the catalyst for format -based charts in the 
near future. We have nearly as many phones 
in circulation as the population of South 

Africa, and the cost of a download is cheap 
relative to purchasing a full CD." 

So far, artist feedback is positive. 
"It's hard to rate yourself against other artists in the 

absence of a national chart," EMI -signed multiplatinum 
Afrikaans music artist Nadine says. "A chart gives you 
a goal and adds to your story when selling yourself in 
new markets." 

Nadine's manager, Hugo Foets of Brussels -based King 
International Service, says overseas managers and labels 
"would be more likely to take a chance on local artists if 
they see them doing well on an official South African chart." 

According to 2007 IFPI statistics, international reper- 
toire accounted for 57% of South Africa's physical sales. 
Total trade revenue was 1.1 billion rand ($151.4 million), 
with digital sales making up only 2% of that. "For our 
members," Watson says, "access to neutral data about 
what is happening over the counter and on the airwaves 
will allow them to best position their product and improve 
their business." Chart attack: NADINE 

r N EWS 
» >BERTELSMANN PROFITS 
RISE 
German media giant Bertelsmann AG posted 
net income of 387 million ($486 million) dur- 
ing the first nine months of 2008, nearly 
tripling from 132 million ($166 million) dur- 
ing the same period last year. The company's 
earnings in the same period the prior year 
were weighed down by costs incurred to set- 
tle Napster copyright litigation. Bertelsmann 
said its third -quarter results didn't include 
the proceeds it banked in October from the 
sale of its 50% stake in Sony BMG to Sony 
Corp. The privately held company said that 
consolidated revenue during the first nine 
months of the year totaled 11.4 billion ($14.3 

billion), down 0.7% from a year earlier. 
-Andre Paine 

» >SONY GETS EXPOSURE 
Sony Music Entertainment has formed a Pan - 

European creative agency with London - 
based marketing agency Exposure. The joint 
venture, named SBX, aims to develop artist 

22 BILLBOARD NOVEMBER 22, 2008 

endorsements, synch deals, product place- 
ment, live performances, ad- supported pro- 
gramming and online marketing for Sony 
artists and international brands. SBX, based 
in London, will offer strategic planning, mar- 
ket research, creative work and content pro- 
gramming to its clients. While giving prefer- 
ential access to the Sony Music roster, the 
firm also plans to work with third -party 
agencies and content providers. Former 
Sony BMG Europe VP of brand entertain- 
ment and business development Marcel 
Engh has been named managing director of 
SBX. Exposure's own clients include 02, 
Levi's, Coca -Cola and Virgin. -Jen Wilson 

» >NHK BANS FIVE 
JAPANESE SINGERS 
Japanese public broadcaster NHK has indef- 
initely banned five popular singers from ap- 

pearing on its TV and radio networks. The five 
singers are accused of participating in a golf 
tournament and party that celebrated the 
birthday of a well -known organized crime 

boss. "Takashi Hosokawa, Akira Kobayashi, 
Nobue Matsubara, Hiroshi Kadokawa and 
Kiyoshi Nakajo not only took part in the golf 
tournament, they also performed at the gang 
leader's party," NHK spokesman Ryoji Ito says. 

Of the five singers, Sony Music Entertainment 
Japan artist Hosokawa is by far the most pop- 
ular, having appeared on the NHK network's 
showcase year -end special 37 times during 
his lengthy career. Ito says the artists' man- 
agement companies confirmed that "the en- 
tertainers mentioned had participated in the 
tournament and performed." The manage- 
ment companies didn't return phone calls 
seeking comment. -Rob Schwartz 

» >WE7 GOES LIVE 
After a year of beta testing, Oxford, Eng- 
land -based company We7 has officially 
started its free, ad- supported streaming music 
service. The platform offers 3 million licensed 
tracks from all four major labels and several 
hundred independent labels, paying rights - 
holders from advertising revenue. We7 pro- 
vides on- demand streaming of full tracks and 

albums, and users can create playlists and 
share favorites with friends. About half of 

We7's catalog is available for purchase as dig- 
ital rights management -free MP3 downloads, 
with the rest expected to become available 
within the next 90 days. -AP 

» >AUSSIE PRIZE GETS 
AMPED UP 
The organizers of the annual Australian Music 

Prize will announce the nominees for the 2009 
prize Feb. 8 during the St. Kilda Festival in Mel- 

bourne before an expected audience of about 
10,000. The plan marks a major step up in expo- 
sure for the nominations, which organizers had 

previously unveiled before 300 invite -only 
music industry guests. Channel [V] will film the 

event, which will feature a performance by one 

of the shortlisted acts. "The music industry is 

already aware of the AMP," prize director Tracey 

Grimson says, "and now we should increase its 

awareness with the public." The AMP, based on 

Britain's Mercury Music Prize, will reward the 
most creative Australian album released in 

2008. The winner will be named in Sydney on a 

date to be announced. -Christie Eliezer 

For 24/7 global news and analysis, see 
. IL billboard.biz /global. 
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BY ANDRE PAINE 

Voter Favorite 
MTV Europe Music Awards Score With Viewers 

LIVERPOOL, England -The morning after the 
15th MTV Europe Music Awards, host Katy 
Perry appeared on the covers of most U.K. 

tabloids wearing a Barack Obama print dress. 
Many other musicians also name -checked 

the U.S. president -elect. But even the 65 mil- 
lion -odd votes Obama received in the U.S. elec- 

tion fell short of the number of votes that Eu- 

ropean music fans cast for the EMAs, according 
to MTV Networks International. 

This year, MTV claims 100 million votes were 
cast, up from 78.8 million in 2007. Including 
repeat broadcasts, MTV U.K. says the 
show attracted a total audience of 1.6 

million over six days, up from 1.5 mil- 
lion for the 2007 EMAs. It claims the 
audience for the initial broadcast grew 
169% in the key 16 -34 demographic. 

The network credits its multiplat- 
form approach with growing audience 
and buzz. 

"People are on different platforms 
and different devices consuming con- 
tent," New York -based MTV Networks 
International VP of content and opera- 
tions Gary Ellis says. "So we wanted to 
make sure we were both meeting them 
there and leading them there." 

Digital initiatives included an online 
simulcast and the hiring of celebrity 
blogger Perez Hilton to host an online - 
only red carpet show prior to the cere- 
mony. Before the event, the EMAs cre- 
ated a Facebook group that introduced 
users to the "MTV EMA Fanatic," an ap- 
plication that allowed users to choose 
their favorite nominee 
and vote for them in all 

categories. The app also 

gave users a badge they 
could place on their 
Facebook profile to 
show the artist for whom 
they voted. 

Label executives say 

the approach has 

boosted the profile of 
the show, already one of 
the few Pan -European 
platforms for music pro- 
motion. Industry execu- 
tives believe the show's 
superstar -heavy bill including Pink, Kanye 
West, Beyoncé, Take That and the Killers lived 
up to the pre- awards promise by Richard God- 
frey, the EMAs' executive producer and sen- 
ior VP of music and production, who vowed 
to "try and put the best bill together of any 
awards show outside the United States." 

U.K. alternative act the Ting Tings thought 
the event important enough that the band 
changed its schedule to fit in an appearance 
between American and German tours, accord- 
ing to London -based Sony BMG international 
VP Dave Shack. 

"It will give us a good profile," Shack says, 

noting that MTV will continue to air EMA 

performances in the coming weeks, pro- 
viding prolonged exposure long after the 
award show itself. Videoclips of the per- 
formances will also be available at the EMA 

Web site (ema.mtv.co.uk) in the weeks fol- 
lowing the ceremony. 

"They absolutely loved it," says Ting Tings 
manager Stephen Taverner of London -based 
Out There Management. "It's hugely benefi- 
cial for any artist in terms of profile building 
and establishing themselves across Europe." 

London -based Universal Music Group In- 
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Barack and roll: ï V Europu Music 
Awards host KATY PERRY and 
PINK (inset). 

ternational senior VP of marketing 
Tony Harlow had several acts per- 
forming, including the Killers and 

Take That. 
"It's an essential part of our promotional 

schedule for those acts to raise international 
awareness of their status," he says. "It has such 

a good Pan -European awareness and spills 
into America too." 

The EMAs will air Nov. 16 in the United 
States on MTV2. While some European ex- 
ecutives still privately complain that the event 
is more of a vehicle for visiting American 
artists than a truly European event (Billboard, 
Nov. 17, 2007), Ellis says MTV's 18 local -lan- 
guage Web sites for the EMAs show the net- 
work's determination to engage with Euro- 
pean audiences. 

NOVEMBER 22, 2008 
I www.billboard.biz 23 

Halfway through 
the tour, your baby 
band comes up with 
a "brilliant" new idea 

for the show. 

At times like these, payroll should 
be the least of your worries. 

With CAPS, Workers' Comp is included in every package. 

We Pay. You Roll. 

UNIVERSAL 
THE SCAR of PAYROLL SERVICES 

Sales @CapsUniversalPayroll.com 

West 
(310) 280 -0755 

Midwest East 
(847) 480 -7366 (212) 925 -1415 

www.americanradiohistory.com

www.americanradiohistory.com


Paid In Full? 
Nelly Gives Ford Some Love 

The entrepreneurial rapper Nelly has a mar- 
keting partnership of sorts with Ford. 

The Universal Records artist doesn't appear 
in any TV ads for the automaker. And you 
won't find him in Ford's print or 
radio ads. 

But it's clear that Nelly loves 
the Ford Flex, a crossover vehicle 
that the company introduced ear- 
lier this year. In early November. 
the rapper appeared at the Spe- 
cialty Equipment Market Assn. 
Show, a custom car event held in 
Las Vegas, to show off the tricked - 
out Flex he'll feature in his video 
for "Let It Go." Any attention he generates will 
give a marketing boost to Ford, although it isn't 
clear how that would help him. 

Ford's ties with Nelly are just one element 
in the company's marketing efforts for the 
Flex, which are aimed at catching the atten- 
tion of people who had never expressed an in- 
terest in buying a Ford. Before the Flex's U.S. 
debut, Ford also gave DJ Funkmaster Flex 
his own customized version, which he drove 
to various public events. The automaker also 
held private events in New York, Los Angeles 
and Atlanta to give artists and music industry 
executives a chance to check out the car. And 
it made sure that two were parked outside 

Jermaine Dupri's Ford -sponsored 
So So Def Summerfest Weekend 
Celebrity Bowling Tournament. 

Usha Raghavachari, a Ford mar- 
keting and communica- 
tion manager, says such 
promotions aren't 
meant to come across 
as advertising. There's 
value, she says, in sim- 
ply showing that Nelly 
likes the Flex. 

"I'm not sure we 
would take him into ad- 
vertising," Raghavachari 

says. "It makes it seem less real and 
authentic." 

While Buzz Marketing Group 
CEO Tina Wells believes a red -hot 
star like Chris Brown might be a 

better fit for the Flex than Nelly, she 
agrees that there's value in word -of- 

mouth marketing. 
"I was listening to an urban radio 

station this morning and they men- 
tioned the Nelly car," Wells says. "So there's al- 

ways value in attaching a name to a product." 
But this begs a question: How much value 

is there for Nelly in attaching his name to Ford? 
Nelly and his music don't appear in any Ford 

With The 
Brand 
KAMAU 
HIGH 
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ads. And he doesn't receive any endorsement 
money- except for the car itself. 

Ford is also using conventional TV advertis- 
ing to market the vehicle. In ads that began 
running this summer. Ford featured music by 

Downtown Records art- 
ist Santogold. 

The ads provided 
Santogold with valuable 
exposure, not to men- 
tion licensing revenue 
she received for use of 
her music. By contrast, 
Nelly received neither 
for giving the Flex his 
stamp of approval. 

Might such informal 
marketing ties risk di- 
luting the value of offi- 
cial endorsement deals 
that Nelly has with other 
leading brands like Nike 
and Sean Jean? The rap- 
per didn't respond to in- 
terview requests by 
press time. 

But this approach cer- 
tainly makes sense for 
Ford, providing a low - 
cost means of brand 

building at a time of deep financial uncertainty 
for the U.S. auto industry. 

For 24/7 branding news and analysis, 
.1.414 see billboard.biz /branding. 
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MILEPOSTS UP FR O N T 

Jimmy Carl Black, 70 
Former Mothers of Invention 
drummer Jimmy Carl Black, 70, 
died of cancer Nov.1 in Germany. 

A native of El Paso, Texas, 
Black played in a variety of 
bands before he moved in 1964 

to California, where he met 
bassist Roy Estrada and singer 
Ray Collins and started a band 
called the Soul Giants. With the 
subsequent addition of guitarist 
Frank Zappa, the band mor- 
phed into the trailblazing rock 
group the Mothers of Invention. 
Black played on such classic 
early Mothers albums as "Freak 
Out!," "Absolutely Free," "We're 
Only in it for the Money" and 
"Weasels Ripped My Flesh." 

A biography posted on his 

Web site, jimmycarlblack.com, 
describes producer Tom Wil- 
son's bewildered reaction to 

the band during its recording sessions for "Freak Out!," rock's first double -album. 
"Tom Wilson, who had thought he had signed a blues band, was completely shocked when 

they recorded the first song," the bio recalls. "It was 'Who Are the Brain Police ?' Immedi- 
ately he was on the phone to MGM saying that they had not signed a blues band but some 
kind of weird band. He certainly was right about that." 

Black remained with the Mothers until leader Zappa disbanded the group in 1969. He 

went on to form a new band called Geronimo Black and appeared in Zappa's 1971 cult -fa- 
vorite movie "200 Motels." In recent years, Black played with the Muffin Men, British inter- 
preters of Zappa's music. 

He is survived by his wife, Monika, three sons and two daughters. -Lisa Marie Basile 

DEATHS 

Byron Lee, 73, acclaimed Jamaican band- 
leader and musical entrepreneur, died of can- 
cer Nov. 4 in Kingston, Jamaica. 

Lee, who spent much of his 52 -year career 
touring the world with his band the Drago- 
naires, was conferred with Jamaica's highest 
civilian honor, the Order of Jamaica, Oct. 26 

at a special bedside ceremony. 
Lee's political connections and shrewd 

business acumen, which he attributed to his 
Hong Kong -born father, made him equally 
successful offstage. He operated a thriving 
concert booking and promotion agency in 
the early '60s, which brought top R&B acts 
to Jamaica. In 1968, Lee opened Dynamic 
Sounds, a full- service record label that also 
boasted one of the Caribbean's finest record- 
ing studios. It hosted Eric Clapton, Elton 
John, the Rolling Stones and Paul Simon, 
among others. 

But Lee is best- remembered as the bassist 
and visionary force behind the versatile Drag - 
onaires, one of the Caribbean's most beloved 
bands, which he founded in 1956. Former 
Jamaican Prime Minister Edward Seaga pro- 
duced their first single, "Dumplins," in 1960, 

the same year the band was featured play- 
ing calypso in the James Bond movie "Dr. 
No." Seaga encouraged Lee to play ska, Ja- 

maica's first home -grown popular music, 
which took root in the poorest areas of west- 
ern Kingston, and he selected the act as the 
backing band for a government- sponsored 
contingent that performed ska at the 1964 
World's Fair. 

Lee also helped launch a diverse and success- 

ful Trinidad -style carnival in Jamaica in 1990. 

-Patricia Meschino 

Al Gallodoro, 95, jazz saxophonist /clarinetist 
who enjoyed a long association with orches- 
tral leader Paul Whiteman, died Oct. 4 in 
Oneonta, N.Y., after a short illness. 

During his career, Gallodoro performed 
everywhere, from vaudeville houses, speak- 
easies and nightclubs to symphonies, 
Carnegie Hall and international jazz festivals, 
according to a bio provided by his family. 

Gallodoro, who was the subject ofa PBS doc- 

umentary, started his career at the age of 13 when 
he joined the orchestra of banjo artist George 
Evans and gave his last performance Sept. 20 at 

the Corning Jazz and Harvest Festival. 
After working as the first alto saxo- 

phonist /clarinet in the Orpheum Theater 
house orchestra in New Orleans when he was 
15 and then signing on with Isham Jones as 

a sax soloist, he joined the Paul Whiteman Or- 
chestra as first chair alto saxophonist /clarinet 
and featured soloist in 1936. 

Gallodoro performed classical music as well 
as jazz under such famed conductors as Ar- 
turo Toscanini, Leopold Stokowski, Alfredo 
Antonini, Leonard Bernstein, Andre Koste- 
lanetz, Johnny Green, Tutti Camarata, Arthur 
Fiedler, Percy Faith, Skitch Henderson and 
Dr. Frank Black. In 1958, composer Ferde 
Grofe composed the "Gallodoro Serenade," 
which the saxophonist recorded in 2004. 

Gallodoro is survived by daughters Mary 
Bruggeman and Joann and Alice Gallodoro; 18 

grandchildren, including Kevin Wood, who pro- 
duced his later efforts; 29 great -grandchildren; 
his sisters Frances Nyhan and Catherine 
Gagliano; and his brother Frank, who played alto 
sax with Whiteman. He was predeceased by his 
wife Mary; his son Alfred; daughter Rita; sister 
Marie; and brother Peter. -Ed Christman 
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Cold As `Ice' 
AC /DC's New Album Could Be Tip Of A `Black Ice' -Berg 

AC /DC's decision to release "Black Ice" ex- 

clusively at Wal -Mart was more than a retail 
statement. It was a game changer. 

The album's impressive sales -which have 
already topped 1 million in the United States 
alone -make the case that some bands can 
generate more volume by making an exclu- 
sive deal with a big -box merchant than dis- 
tributing a record to all retailers. So you can 
bet we'll see more deals like that. 

And I'd bet that every manager of an iconic 
band now wants to get the kind of store - 
within -a -store that Wal -Mart set 
up for AC /DC. The retailer not 
only used those displays to pro- 
mote "Black Ice" and the AC /DC 
catalog, but also T- shirts, hood - 
ies, hats and other band 
tchotchkes, as well as two other 
exclusives: an AC /DC version 
of the "Rock Band" videogame 
and a special edition of the 
band's "No Bull" live DVD. 

The special section devoted to the band 
wasn't near other music -it was in the men's 
clothing department. While other labels 
might have wanted Wal -Mart to put the 
AC /DC display in the music section, to en- 
courage the sale of other albums, the retailer 
knows what its customers want. And Wal- 
Mart just wants consumers to buy something 
related to AC /DC -it doesn't have to be 
music. In this case, the album was displayed 
next to licensed clothing on which the re- 
tailer makes a much higher profit margin 
than it does on CDs. 

"I am blown away by the level of sophisti- 
cation they have instilled in the AC /DC pro- 
motion," the head of sales at a major label 
says. "I don't know who the author of it is, 
but the store -within -the -store in the men's 
department and the breadth and depth of the 
presentation is brilliant." 

If "Black Ice" had come out through con- 
ventional channels, first -week handicappers 
say they would have projected U.S. sales in 
the 180,000- 250,000 range. After all, the 
band's last album, "Stiff Upper Lip," released 
in 2000, scanned 130,000 in its first week and 
has since reached 901,000 units sold, accord- 
ing to Nielsen SoundScan. 

"Black Ice" came out of the box selling a 

whopping 784,000 units in its first week - 
when annual U.S. album sales are more than 
one -third lower than in 2000. In its first two 

weeks alone, `Black Ice" sold more than "Stiff 
Upper Lip" has in the better part of a decade. 

The "Black Ice" sales numbers will undoubt- 
edly entice other superstar bands. Indeed, sev- 

eral months before the album's release, 
Journey's "Revelation," another Wal -Mart ex- 

clusive, generated first -week sales of 105,000 
and has sold 516,000 units to date. 

But such deals may not work for every act. 
The Eagles, who released their 2007 album 
"Long Road out of Eden" exclusively through 
Wal -Mart, sold 711,000 units in its first week 

and about 3.1 million to date, 
according to SoundScan. But 
many retail executives believe 
the album would have done just 
as well if it came out through 
conventional distribution. 

Perhaps more important, re- 
tail exclusives could hurt labels 
in the long term. As such re- 
leases push music fans into big - 
box stores, they will pull them 

out of traditional record shops -which will 
continue to turn into multimedia stores 
packed with DVDs and videogames. The 
music displays at these stores could soon 
shrink to the same size as those found at Wal- 
Mart or even Target. How that would benefit 
the labels is beyond me. 

Naturally, these stores will continue to rail 
against exclusives -just read Michael Kurtz's 
recent comments in the Music Monitor Net- 
work's weekly chart e -mail. "Wal -Mart has 
been very vocal in demanding lower prices," 
Kurtz wrote. "Yet when they partner with a 

record label, the price of a single CD magi- 
cally goes from the demanded $9.72 retail 
price to $11.88. 

"When the end result of two large corpo- 
rations working together in tandem is elim- 
inating competition, damaging legitimate 
local businesses and increasing the cost of 
their own retail price by $2 per CD, there is 
something very wrong." 

His opinion echoes that of Newbury 
Comics CEO Mike Dreese, who thinks the 
Federal Trade Commission should investi- 
gate exclusive deals between labels and big 
boxes (Billboard, June 21). 

Until that happens -if it ever does -plenty 
of bands will follow AC /DC's icy path. ' 
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EvII Talks 
After reorganizing the company into three units, EMI Music executives 
talk about the benefits of DRM -free music, their relationships with 
managers and how they'll find the next generation of stars. 

When Billboard arrived at EMI's famed Capitol Tower in Hollywood to interview new recorded music CEO 
Elio Leoni- Sceti, we got a surprise: joining Leoni -Sceti were president of A &R for North America, the 
United Kingdom and Ireland Nick Gatfield and EMI's worldwide president of digital Douglas Merrill. As the 
three lounged on couches in Leoni- Sceti's U.S. office, they spoke with candor about the changes taking 
place at EMI. 

And why not? For the first time in years, EMI appears to have some meaningfully good news to cele- 
brate. During the six months ending Sept. 30, EMI Music posted earnings before interest, taxes, depreci- 
ation and amortization of £59 million ($88 million), swinging from a loss of £14 million ($21 million) dur- 
ing the same period last year, helped by stringent cost management and a 37% rise in digital revenue to 
£102 million ($152 million). 

On Nov. 7, Leoni -Sceti announced the company would be reorganized into three new business units: cata- 
log; music services, which will focus on sales, licensing and brand partnerships; and new music. This last unit 
includes Gatfield and Merrill, but its president will be Leoni -Sceti himself. 

This last bit of news raised eyebrows, considering that the veteran marketing and branding executive had 
no prior music experience when he assumed the helm of EMI in September. Leoni -Sceti says the move is aimed 
at highlighting the importance of new music to the label, but adds he'll leave artist signings to other executives. 

"I will definitely not be out in the clubs until four in the morning," he quips. 

What's driving all the changes 
at EMI? 

Elio Leoni- Sceti: I think that EMI 
is leading the industry in a signif- 
icant rethinking about the way 
we're adding value to music. The 
role of music has not changed. It's 
absolutely essential to what we do. 
We just want to make sure that we 
empower it in a new way. That's 
one thing. 

The other one is in the areas of 
innovation. This industry has al- 

ways relied on somebody else to in- 
novate in the way that this content 
is delivered to music fans. Some- 
body has to invent the iPod, some- 
body has to invent the music 
experience and the various incar- 
nations of this music experience. 
So we have been great at providing 
the content but somebody else had 
to take this content and deliver it in 
your way. We want to regain own- 
ership of the innovation that goes 
with our product delivery. 
Nick Gatfield: This is not about 
dictating a creative path. It's about 
giving artists the information to 
make informed decisions about the 
music they've made to improve 
their touring business, to develop 
their merchandise business. If you 
have that level of understanding, 
it's a huge incremental value. 

Give me a scenario in which an 
artist you're working with ben- 
efits from that approach. 
Douglas Merrill: We have a Capi- 
tol Nashville artist who is currently 
doing great, but we looked across 
at their sales data and what we 
found was that there is a hot spot 
for this band in Chicago. Country 
acts don't usually travel to Chicago. 
So what we've been doing is work- 
ing with that band's management 

to figure out what those fans are 
doing. We took that consumer in- 
sight and turned it into action. 

When Guy Hands first came in, 
there was a lot of concern in the 
artist and management commu- 
nities. Have you had talks with 
artist managers like Tim Clark 
or Jazz Summers? 
Gatfield: Only daily. 

Are those relationships improv- 
ing? Are their concerns being 
addressed? 
Gatfield: The relationships weren't 
bad in the first place. 
Leoni- Sceti: The media has put a 

disproportionate amount of light 
into artists leaving the company. We 
had the Rolling Stones. We had Ra- 

diohead. How many other compa- 
nies in this industry have two artists 
that at a point in time decided to 
leave? I can count pretty much at 
least the other three majors. 

There's been a lot of speculation 
about EMI Group and plans to sell 
off various assets. We've heard 
talk about parts of the recorded 
music business being on the 
block, such as classical and Chris- 
tian. Are there discussions going 
on about these right now? 
Leoni- Sceti: Rather than answer- 
ing that specific question, let me 
step back. We have an investor that 
is fully committed to grow this busi- 
ness and to achieve the vision that 
we have set for ourselves. That is 
Terra Firma and Guy Hands. They 
have stated on more than one occa- 
sion how determined and commit- 
ted they are to our growth and to 
turn around this business and put 
us on the right track. We see con- 
tinuous commitment from the in- 

vestors and we see a strong and long 
relationship with the bank behind 
the investors. 

Billboard did some number 
crunching and talked to a few 
financial experts and the con- 
sensus seemed to be that EMI 
Group may face challenges in 
satisfying its financial covenant 
with Citigroup. 
Leoni- Sceti: You will not hear me 
saying this is 100 %, I think it would 
be silly for any company. But I'm 
telling you I'm very comfortable 
with meeting the covenant. 

EMI was the first major record 
label to sell digital rights man- 
agement -free music on iTunes. 
How has that worked out? 
Merrill: It's been great. DRM 
certainly doesn't provide value 
to the fan. 

Does it provide value to the 
label? 
Merrill: I'm the wrong one to ask, 
because I'm on record thinking it 
doesn't. But smart people disagree 
with me and when smart people dis- 
agree, there's probably a more com- 
plicated story. 

When you put DRM -free music 
on iTunes, did you see an in- 
crease in piracy? 
Merrill: The pirates are doing a 

busy business regardless. The best 
way to get a pirated copy probably 
isn't to buy it from iTunes and then 
push it. 

We didn't see the needle move 
at all on [piracy]. But what we did 
see is consumers loved the prod- 
uct. It was good for consumers, it's 
good for artists. It gets people en- 
gaged with the art in a whole new 

ELIO LEONI- SCETI, EMI Music CE 
DOUGLAS MERRILL, worldwide. 
president of digital for EMI Music 
(below left); NICK GATFIELD, EI11 
Music president of A &R for North 
America, U.K. & Ireland ( below right) 

way by getting rid of artificial rules 
-like we don't trust you, so I'm 
not going to give you this content. 
It just sort of set the wrong tone 
with our customers. 

What new artists are you partic- 
ularly excited about right now? 
Gatfield: A new signing today, a 

girl called Priscilla Renea, we're very 

excited about. A few artists coming 
out of Cap Nashville, obviously Lady 

Antebellum, who's been around for 
a while but is starting to grow. We've 
just concluded a deal with Willie 
Nelson. Those are sort of the head- 
line ones. Red Jumpsuit Apparatus' 
second album is coming, which 
we're excited about. We're working 
on a new Massive Attack album, a 

new Joss Stone record. 

How confident are you that 
you're going to deliver super- 
stars from America, which EMI 
has struggled with? 
Gatfield: I'm very confident. I'm 
confident that I think we have the 
right people in place who can iden- 
tify them at an early stage. 

Who are those people? 
Gatfield: Rob Stevenson, who we 

recently hired, who I think is an ex- 

ceptional A &R talent. Steven Mel- 
rose, who's based as Capitol's VP 
of A &R here. Interesting enough, 
both of those guys came from not 
a pure A &R background. Steven 
Melrose came out from the artist 
management world. Rob obviously 
had a lot of success as an A &R guy, 
but also he actually had an adver- 
tising background. 

Who are the American bands 
to watch? 
Gatfield: Hockey, which actually 
was a co -sign between the U.K. and 
North America. The Postelles, a new 
New York -based band we're very ex- 

cited about. Adalitá s Way -the ini- 
tial market they made inroads in was 
very similar to Saving Abel. Trevor 
Andrew or Trouble Andrew, as he's 
actually known. This guy is a world - 
class snowboarder, sponsored by 
Burton's, a snowboard manufac- 
turer. They're deeply involved in the 
marketing of him with us as a 

recording artist. He's already had a 

degree of success on the snowboard 
circuit as a performing artist. 

Ls, 
For the full G &A with Leoni - 
Sceti, Gatfield and Merrill, go 
to billboard.biz. 
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TV Exposure Helpec 
The Fray's 2004 Debut 
Go Multiplatinum. 
Can A High -Profile ABC 
Partnership Take The 
Banc To The Next Level? 
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ISAAC SLADE IS 
having a meta moment. 

Chatting with Billboard by 
phone as he relaxes in a Denver 

bookstore, the Fray's singer 
notices a magazine with a 

picture of his band on its cover. 
In a city with few rock stars, 

you'd think someone in Slade's 
hometown would notice the 

man himself, but no one does. 
"There's probably 50 people 

here walking past me and 
nobody sees that it's my face 

over there," Slade says with a 
chuckle. "When actors connect 
with the public, it's always with 

their face, with that visual 
connection. Ninety percent of 

the connection we have with the 
public is our music, and I think 

because of that, we've been a 
pretty heard - not -seen band." 

Despite three years of touring, a 
video shown on "Grey's 

Anatomy" and more than 3 

million worldwide sales of the 
band's 2005 Epic debut, "How to 

Save a Life," according to the 
label, the members of the Fray 

have kept a relatively low profile. 
But that may change as the 

group prepares for the Feb. 3 

release of its self-titled 
sophomore album. Two- and -a- 

half years after its key 
placement on the ABC show 

proved that TV synchs can break 
an act on a massive scale, can 

the Fray use a groundbreaking 
deal with ABC to take its career 

to the next level? 

30 BILLBOARD NOVEMBER 22, 2008 

In a commercial break from the tense elevator confronta- 
tions of the Nov. 20 episode of "Grey's Anatomy," a one -minute 
promo with scenes from the upcoming season of ABC's "Lost" 
will premiere the Fray's new single, "You Found Me," as well 
as parts of the music video. Viewers will be directed to abc.com, 
where they can find a three -minute version of the clip as well 
as a link to iTunes; there they can buy the single, which goes 
to radio the next day. 

The partnership between ABC and the Fray -Slade, gui- 
tarists Joe King and David Welsh and drummer Ben Wysocki 
-also includes an agreement for the band to appear on the 
American Music Awards, "Good Morning America" and the 
outdoor concert series on "Jimmy Kimmel Live!" ABC will use 
"You Found Me" as the promo song for this season of "Lost," 
and discussions are under way to use the band's music on sis- 
ter channel ESPN during the height of football season. 

"Because this band appeals to everyone from 8 to 80, tele- 
vision really does play a great role in exposing the music to 
a wider audience," Epic executive VP of marketing Lee Stirn- 
mel says. "And the band writes amazing songs that work with 
a picture." (Asked if he watches "Grey's Anatomy," Slade says, 
"I have seen it a few times. It's a really good show. ") 

According to the Fray's manager, Gregg Latterman, "if 
you're a commercial band in this new era, you have to have 
TV." With radio taking its cues from TV more and more, "there 
is nothing negative to a great exposure," says Latterman, 
whose A- Squared Management also represents Liz Phair, 
Brandi Carlile and Mat Kearney. 

Before music supervisor Alexandra Patsavas opened the 
doors to Seattle Grace, the Fray had gotten some radio air- 
play and toured with Weezer and Ben Folds. But the week 
after "How to Save a Life" was first featured on the show, its 
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Sound trackers: ISAAC SLADE (top) and DAVID 
WELSH (bottom) recording at the band's Denver 

studio. The Fray's new album is `a little more 
extreme' than its 2005 debut, Slade says . 

track sales shot up 283 %, according to Nielsen SoundScan; 
the album had a record sales week after the season three 
"Grey's" premiere, when the "Life" video aired right before 
the show, following weeks of use in its promos. The album 
"Life" has sold 2.3 million copies in the United States, ac- 
cording to SoundScan, while the single of the same name 
has sold 2.5 million downloads. 

ABC is in its third year of producing music videos to promote 
its shows (see story, page 31). "We look at ABC as the biggest 
radio station in the world," ABC Entertainment executive VP of 
marketing Michael Benson says. And unlike radio stations, ABC 
is looking into ways to make money on the music sales it gen- 

erates. Though its deal with the Fray is mostly a trade of airtime 
for a song, not a revenue share, Benson says that "it opens the 
door to look at different relationships with record labels." 

Such a relationship already exists across town at CBS 
Records, a division of the TV company. Restarted in April 
2007 to supply CBS shows with music from its artists, the 
label has secured 100 placements on CBS and CW shows, in- 

cluding five theme songs, according to executive VP /GM 
Larry Jenkins. One artist, Sharon Little, has supplied a theme 
song (to the CBS -produced "The Cleaner ") and will appear 
in a show (on "CSI: NY "). "So 
there's definitely synergy at work," 
Jenkins says. 

Benson says ABC is actively 
pursuing new revenue models 
with labels, Tracing online sales 
traffic to abc.com would be one 
way to share revenue with a 

music company. Though arrange- 
ments would differ depending on 
the artist and label, Benson notes 
that if a viewer clicks over to a 

music store from ABC's Web site, 
the network "should benefit from 
that lead." 

For now, ABC is looking at 
music's word -of- mouth -or click - 
of- mouse -benefit. Once the 
Fray's "Lost" video goes up on 
abc.com, Benson expects it to 
spread virally. The video will also 
be serviced to major online portals and screen in movie the- 
aters between Nov. 21 and Nov. 30 as a trailer for the new sea- 
son of "Lost." 

Though ABC will be a major supporter of the Fray's new 
album, their relationship is not exclusive, nor has it been; 
after the first "Grey's" synch, "How to Save a Life" was used 
on shows on NBC, HBO and the CW. 

Latterman acknowledges that extended play during an im- 
portant scene within a show can have an emotional impact 
on fans that promos don't. "But that's one usage," he says. 
As an example, "you might have 40 promo spots ... and with 

these 'Lost' spots you're getting" quality and quantity. 
He says the band and Epic had already chosen "You Found 

Me" as a single by the time he and Stimmel pitched it to ABC; 

they were lucky that the network's fall schedule had a perfect 
fit (especially in a promo for a show called "Lost "). "The band 
makes their record, period," he says. "It's up to us to find 
ways to get it heard the way the guys want." 

Slade also says that the band doesn't generally talk about 
synchs until the songs are finished. The lyrics for "You Found 
Me" were written two- and -a -half years ago. But "I've always 

had that camera rolling in my head 
when I write the songs," Slade 
says. "When Joe [King] and I do a 

lot of the co- writing, it's always 
talking in terms of character de- 
velopment and foreshadowing and 
conflicts and resolution. We talk 
in really theatrical terms, so I think 
that has helped us." 

There are dramatic moments 
aplenty on "The Fray." "You Found 
Me" stemmed from crises among 
friends and family that prompted 
the singer to confront the age -old 
question of why bad things hap- 
pen to good people. Another song, 
"Enough for Now," tackles the fall- 

out from the death of Slade's 
grandfather. Even "Happiness" 
concludes that "Happiness damn 
near destroys you /Breaks your 

faith to pieces on the floor." "The record definitely has some 
isolation and loneliness rolled into the fabric of the sound 
and lyrics," Slade says. "We'd been gone from our family 
and friends for more time than we'd been home. You start 
to lose sight of priorities and lose sight of balance and you 
don't really have the luxury of a routine. When that hap- 
pens, naturally it comes out in the music." 

The sound of "The Fray " -produced like the debut by Epic 

VP of A &R Mike Flynn and Aaron Johnson -is "a little more 
extreme than the last record," Slade says. "The quieter stuff 
is a little quieter than our last record and the rock stuff is a lit- 

tle rockier. It definitely spreads the spectrum a little bit." 
The Fray will preview the album during a tour of small 

venues in early January. It will be available for physical and 
digital pre -order beginning Nov. 21 at thefray.net; pur- 
chasers who buy the CD from the site will get a bonus disc 
of live recordings from the January tour. That online inte- 
gration reflects a sales history of more than 6 million dig- 
ital tracks sold, according to Nielsen SoundScan, and the 
Fray scored iTunes' top -downloaded album of 2006. Stim- 
mel expects several tracks to go up for sale before the album 
is released. 

With just one full -length studio album under its belt, the 
Fray was able to progress from playing small clubs to ball- 
rooms, theaters and finally amphitheaters last year. In 2007, 
49 dates reported to Billboard Boxscore grossed $10.3 mil- 
lion, compared with a 2006 gross of $2.7 million for 60 shows. 

The key was not to skip steps, says Paradigm booking agent 
Jonathan Adelman, who expects the band to play a combina- 
tion of arenas and amphitheaters -and possibly a couple of 
festivals- beginning next spring or summer. "We'll be in a 

position to play larger places because it's warranted," says 
Adelman, who predicts about 40 -50 North American dates as 
well as shows in Europe and possibly Australia, Asia and 
South America. 

Slade acknowledges the broad reach the band has achieved 
through licensing means that there are a lot of "casual lis- 
teners" of the Fray, particularly its hits. "My goal is for those 
people to get to know us as a complete picture," he says. 
"We've always been very much about the word -of- mouth. 
We're six years into the touring and the band and the writ- 
ing. If we do ever lose fans on either side of the extreme, I 

would hope that our core would stay with us." 

`I've always had 
that camera 
rolling in my 
head when 

I write the 
songs, and 

I think that has 
helped us.' 

-ISAAC SLAD 

SOUND AND 
VISIONS 
ABC's Show Promo Videos Boost Bands 

For three years, ABC has been making promo spots that 
combine scenes from its upcoming shows with music 
videos. "Music is a huge driver for us," ABC Enter- 
tainment executive VP of marketing Michael 
Benson says. While it's difficult to track any 
effect on ratings, pairing the promos with 
music helps the network convey "an emo- 
tional connection and communicate the 
story lines of our programming," Benson 
says. ABC shows could also benefit when 
the label touts the videos: "When they are 
marketing their music, they can use 'Lost' as 

a partner." 
Most of the videos ABC produced this year 

were shown only online, though the songs them- 
selves were used in on -air promos. And songs that 
got TV time beyond promo spots fared particu- 
larly well. Chris Cornell's "Ground Zero" sold 

2,000 downloads the week his promo video for 
"Life on Mars" went up online and aired after 
"Grey's Anatomy." That was a 90% increase over 
the previous week, according to Nielsen Sound - 
Scan. Developing U.K. artist Bryn Christopher 
scored a triple- whammy; his single "The Quest" 
was used in the May season finale of "Grey's," 
which ABC repeated in September. Sales of the 
song spiked around each of those airings: It had 

3,000 downloads its first week, in June, and 
2,000 and 3,000, respectively, the week 

the show reaired in September and 
the one after that. 

"It was an opportunity you 
can't pass up," Interscope prod- 
uct manager Julie Hovsepian 
says, "no matter what stage of 
the game you're at with an 
artist's release." 

Other show promo music 
videos produced this year 

include Lady Gaga's "Beautiful 
Dirty Rich" for "Dirty Sexy Money," 

Kari Kimmel's "Low" for "Private 
Practice," Lenka's "The Show" for "Ugly 

Betty" and Madonna's "Fever" for 
"Desperate Housewives." -ABY 

Sound judgment: ABC's 
MICHAEL BENSON 

E, THE FRAY 
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THE 

THAT 

EXPLO E 
PAPERLESS TICKETING COULD 

STOP SCALPING -OR LET ACTS CONTROL IT 

BY RAY WADD I ILLUSTRATION BY PETER AND MARIA HOEY 

Last week the Palace of Auburn Hills (Mich.) hosted four 
sellout shows, all of which had audiences lining up 

outside the venue before the doors opened. On the night 
of Nov. 5, however, the 3,000 AC /DC fans waiting 

to get in didn't really have "tickets" at all. 

That night Ticketmaster introduced its new paperless tick- 
eting system -which requires purchasers of some prime seats 
to show a valid ID and the credit card they used to buy the tick- 
ets. The idea is to make sure that tickets are used by the person 
who bought them, much as airline flights are, and it could be 
the most important development in the business since com- 
puterized ticketing. At stake is the "secondary market" -what 
some music fans used to call "scalping" -which Web sites like 
StubHub.com have turned into a $5 billion -per -year business, 
when one counts the value of tickets to all sports and entertain- 
ment events purchased online. 

The process of checking IDs went smoother than it does in 
some airports. "It was seamless," Palace senior VP of booking 
Marilyn Hauser says. "We had quite a few Ticketmaster reps 
in our lobby to make sure we didn't have any glitches, but it was 
as smooth as could be." 

Although Ticketmaster introduced paperless ticketing qui- 
etly, the effects will reverberate as intensely as the AC /DC con- 
cert inside the venue. During the past year, the company 
conceived the technology to thwart ticket reselling at a time 
when some artists have finally found ways to collect money from 
fans willing to buy a ticket for more than face value, and many 
others have grown interested in the idea. Whether artists choose 
to use paperless ticketing to prevent the reselling of tickets or 
encourage it, this technology could put them back in control. 
To promoters, venue managers, ticket companies and even fans, 
it also raises an age -old question: Whose ticket is it, anyway? 

"Paperless ticketing is going to change things dramatically 
for the artists that want them to change," says Rob Light, man- 
aging partner for Creative Artists Agency, the agency for AC /DC. 
"What paperless ticketing has allowed them to say is, 'I would 
like my fans to get the tickets at the value I've created.' And 
that's what AC /DC tried to do. AC /DC had no presales, no op- 
portunity for anybody but the best fans to get the best seats at 
the same time." 

So far, AC /DC is using Ticketmaster's paperless ticketing for 
about 3,000 choice seats per show on the North American leg of 
the band's "Black Ice" tour, which began Oct. 28 at the Wachovia 
Center in Wilkes -Barre, Pa. Tickets went on sale Sept. 19, with 
nontransferable paperless ones available at ticketmaster.com, 
the company's phone lines and retail outlets, and ACDC.com. 
Since concertgoers can only enter shows with valid IDs and the 
credit cards used to make the purchase, the person who bought 
the tickets has to use them. (Each concertgoer with an ID and a 

credit card can buy up to four tickets for up to three friends.) 
The system is designed to thwart brokers without forcing fans 

to jump through hoops. According to Ticketmaster president 
Eric Korman, it was created to automate a time -consuming 
process known as "forced will call," where fans are escorted into 
venues. Since all ticket takers use the new system, Korman says 
it works "in a matter of minutes as opposed to a matter of hours." 

Paperless ticketing is the latest in a series of attempts to rein 
in the Wild West of the secondary market, which has exploded 
on the Internet -and where most of the profits don't go to any- 
one affiliated with shows. Although some artists already par- 
ticipate in the secondary market -few will admit to it 
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-Ticketmaster's recent acquisition of Front 
Line Management will make it easier for more 
acts to do so through Ticketmaster's own resale 
operations, TicketExchange and TicketsNow. 

"The secondary market's not slowing down," 
says Ross Schilling. a manager at Vector Manage- 
ment, whose clients include Kid Rock, Hank Williams 
Jr. and Lynyrd Skynyrd. "Promoters participate in it, artists 
participate in it -it's just not out in the general public's view." 

Many of the tickets on the secondary market were put there 
by the artists themselves, says Don Vacaro, CEO of secondary 
market aggregator TicketNetwork. "The artist holds them and 
then resells them directly to the secondary market," he says. 
There are "plenty of examples of the artists tapping into rev- 

enue above face value." 
For last year's Skynyrd /Williams tour, Schilling did just that. 

"We purchased the tickets at face value -a small amount, maybe 
100 a show -so the money's in the gross," he says. "And those 
tickets went up on the secondary market to see what the mar- 
ket would bear." 

Ticketmaster objected, filing a suit in April 2007 that 
claimed intentional interference with the company's contrac- 
tual rights. Stubhub had been selling "official premium tick- 
ets," which Ticketmaster said violated its exclusive contracts 
with venues. 

Schilling says that the results opened his eyes to the possi- 
bilities of the secondary market. "With Lynyrd Skynyrd and 
Hank Williams Jr., our P1 [highest -priced] ticket was around 
$79, which we felt was a pretty healthy ticket for these guys, 

Last summer Tom Waits became the first touring artist to 

use Ticketmaster's paperless technology during his 13 -date 

U.S. theater tour. The idea to go paperless was a conscious 
decision to "take the secondary market out of the mix," Stu- 

art Ross, Waits' booking agent at Music Tour Consulting, told 

Billboard at the time. With paperless ticketing, "we are now able 
to construct a 100% will -call pickup with no lengthy lines, en- 

suring that all of the tickets are sold to the end user at face value." 

The convenience factor doesn't sway everyone. "My feel- 
ing is that paperless ticketing is a benefit to the artist 

and the venue, not the fan," says StubHub's 
head of business development /music, 
Chuck LaVallee. "The acknowledged 

motivation by Ticketmaster and the artists 
is to block the secondary market, which hin- 

ders the fan's ability to choose. 
"As it's implemented now, with AC/ DC and Tom Waits, 

there's no transferability if fans want to give tickets as a gift, 
can't attend or want to resell. We think there will always be 
a big need for transferability, and taking that away from the 
consumer will result in a backlash." 

Paperless ticketing "clearly makes it harder for people 
to exchange" tickets, Korman says. "That's the way we im- 
plemented the technology this time. We do happen to be 
working on variations of this theme, which would actually 
offer a very orderly process of fan -to -fan exchange of a pa- 
perless ticket." 

To Vacaro, paperless systems represent "a way for venues to 

try and control any consumer who ever wants to switch a ticket 
by charging them more service charges, more fees, and collect- 
ing more information." Both Live Nation, which will launch its 

own ticketing operation next year, and new Ticketmaster CEO 

Irving Azoff have touted the importance of this data. 
That circles back to the question about whose tickets these 

are. "The interesting thing about our business is four people 
think they own the ticket," Light says. "The promoter thinks he 
owns the ticket because he has put up the guarantee. The venue 
thinks they own the ticket because they built the building. Tick - 

etmaster thinks they own the ticket because they've created the 
service and they're the distributor. And I believe the artist owns 
the ticket because there is no ticket if there is no artist willing 
to perform. So every time you go forward, four people think 
they're entitled to control that scenario." 

Not surprisingly, agents and managers think pricing and 
distribution should be an artist's decision. "That was kind of 
the argument when we went to StubHub," Schilling says. "I 

could have said when I go to a building, 'Put those tickets 
aside and I'm going to hold them as comps.' But I made a 

conscious effort when we did the deal that the face value of 
the ticket was paid for. I feel that no matter what, if an artist 
goes into a building, the gross potential is really the artist's 
gross potential." 

Of course, whether paperless ticketing will make that a re- 

ality is still up in the air. As Vacaro points out, AC/ DC "has 
been the hottest show on the TicketNetwork exchange for 
the past three weeks." 

whose fan base is primarily blue collar," he says. "And 
time and time again we saw tickets being sold and purchased 
for $300 -$400. We learned that there are people out there who 
are willing to pay that kind of money for a Skynyrd /Hank ticket - 
they have the extra income and they want to go and have a good 
time and be up close and have the artist sweat on them. And 
they're willing to pay whatever the market will bear to do that." 

THE PROS -AND CONS -OF PAPERLESS 
Most secondary market sites like StubHub and RazorGator make 
money by charging buyers and sellers a fee, rather than partic- 
ipating in profits themselves -the money above face value goes 

to the person who sells the ticket. It's easy to make the case that 
artists deserve at least part of that revenue. 

FLASH SEATS 
BATTLES 

TICKETMASTER 
OVER ITS 

PAPERLESS PLAN 

I, 

HOOP 

REA 
The music industry isn't the only busi- 
ness looking into the possibilities of pa- 

perless ticketing. For more than two 
years, a company called Veritix has used 

its Flash Seats ticketing system to help 
the Cleveland Cavaliers control the sale 

of tickets to their games. 
"Flash Seats was created not so 

much to slow down the secondary 
market but to embrace it," Veritix pres- 
ident Jeff Kline says. 

S 
According to Kline, Cleveland Cava- 

liers owner Dan Gilbert signed a deal with 
Flash Seats after he realized just how 
much money secondary market compa- 
nies like StubHub, eBay and RazorGator 
were making by serving as a marketplace 

for his team's tickets. "Flash Seats puts 
the control -as much as you can control 
the secondary market -back into the 
hands of the team or the artist," Kline says. 

The Cavaliers control and brand the 

Web site where their fans buy and sell 

tickets, as well as the information that 
they collect with each transaction. "This 

is a wealth of marketing information 
that teams and artists have come to rely 

on to really extend the lifeline to the 
fan," he says. (Flash Seats also works 
with the Toyota Center in Houston, 
among other clients.) 

But the Cavaliers ran afoul of Ticket - 
master. In October, U.S. District Judge 
Kathleen O'Malley ruled that the team's 
use of Flash Seats violates its contract 
with Ticketmaster and barred it from 
using the system. 

Ticketmaster itself first offered pa- 

perless tickets during the NBA's 2007- 
08 season; its technology was used by 

the Phoenix Suns, the Orlando Magic 
and the Miami Heat. 

"Nobody wants to hold down the sec- 

ondary market," Kline says.' We think peo- 

ple should benefit from it -the people who 

have the exposure and the risk, whether 
that's the artist or the team" -RW 
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Iiow I)o Yo ere A Music Career With 
ne In TV And Film? Ask Trace Adk 

Bg Deborah Evans Price 
Photograph by James Minehin 

Here is Trace Adkins' fall itinerary: Complete USO trip to 
Iraq and Afghanistan; tour with Alan Jackson; promote his 
film, "An American Carol "; Tune in Wednesday nights to the 
roughneck reality show "Black Gold" on cable network TruTV 
to hear his theme song play. 

And on Nov. 25, he'll cap off the year with the release of 
"X." his 10th album for Capitol Records Nashville. 

Ad1s is one of the few artists to appear across the pop 
culture landscape- movies, awards shows, reality TV -with- 
out losing his country-music cred. After appearing on NBC's 
"The Celebrity Apprentice" -and withstanding the spittle - 
flecked judgment of Donald Trump to finish second, no 
less -his "You're Gonna Miss ThW topped Billboard's Hot 

34 BILLBOARD NOVEMBER 22, 2008 

Country Songs chart and he earned Country Music Assn. 
(CMA) Awards nominations in the categories of single, song 
and video of the year. (This article went to press before the 
CMAs aired Nov. 12.) 

It comes down to weighing the risks and rewards of proj- 
ects outside music. "This has been something that I've al- 
ways wanted to do," he says of acting in films, "but rr y music 
comes first on my career list of priorities." So far, his in- 
stincts have been dead on- ratings for his "Apprentice" fi- 
nale totaled 12.1 million viewers -and Adkins plans to 
continue moonlighting. 

Adkins admits he was initially hesitant to do "The Celebrity 
Apprentice." "My managers and everybody had to convince 

me," he says. "The last thing in the world that I wanted peo- 
ple to think is that I'm just this hack and my career is in the 
trapper, so the last option I have is reality TV. I was terrified 
that people would really think that, because that simply was 
not the case." 

Capitol Nashville president Mike Dungan wasn't worried. 
"I knew he'd represent himself well," he says. "I didn't know 
if it would resonate with the audience or with Donald Trump, 
but we knew he wouldn't embarrass himself and that he 
would come away looking like a smart guy and a funny guy." 

The NBC show introduced Adkins to a broad audience, 
Dungan says. "I have people who are not in our industry say, 
`So who do you represent ?' I'll start with Keith Urban and 
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HONKY-TONK HITS 
ADKINS MIXES UPTEMPO SONGS 
AND BALLADS ON ALBUMS THAT HIT BIG 

Nielsen SoundScan 

U.S. Sales: 1,049,000 465,000 250,000 590,000 854,000 
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they'll look at me blank- faced," he says. "I'm always sur- 
prised at that, but then I get to Trace Adkins and they say, 

'Oh, yeah! I know him from "The Apprentice." ' Television 
is an amazing thing." 

Adkins is also glad he did the show. "I'm not a fan of 
reality TV. I think most of it is incredibly silly, but [ "The 
Celebrity Apprentice "] benefiting charity the way it did, 
I think gave it a touch of nobility and some credibility." 
(Adkins' daughter, Brianna, suffers from extreme food 
allergies, so he used the show to raise money for the Food 
Allergy & Anaphylaxis Network, 
an organization for which he 
serves as spokesman.) 

But TV isn't the only screen 
where a mass audience can see Ad- 

kins. He portrays the Angel of 
Death in the current film "An 
American Carol," which was di- 
rected by David Zucker ( "Air- 
plane!") and marketed as a 

conservative alternative for movie- 
goers. "I read the script and 
thought it was hilarious, and I felt 
that the Angel of Death was some- 
thing I could pull off," Adkins says. 
"It was an opportunity to get on the 
set of a real movie with real pro- 
duction dollars." 

For his part, Zucker enjoyed 
working with Adkins. "When cast- 
ing the Angel of Death I knew we needed someone with a 

scary and imposing presence," he says. At 6 foot 6 inches tall, 
Adkins fit the bill. 

Balancing careers is tricky -and it altered Adkins' plans 
for his album release. Adkins was working on "X" when he 
got a chance to do "The Celebrity Apprentice," so the album 
was put on the back burner, while Capitol released "Amer- 
ican Man, Greatest Hits Volume II." 

The delay served Adkins well -the album has sold 519,000 
units, according to Nielsen SoundScan, and it spawned the 
chart -topping hit "You're Gonna Miss This," which Adkins 
performed on the last episode of "The Celebrity Apprentice." 

Capitol Nashville VP of marketing Cindy Mabe expects 
sales of "X" to be fueled by a flurry of TV appearances, in- 
cluding the Macy's Thanksgiving Day Parade, "The Bonnie 
Hunt Show" and the CMA Awards. The GAC special taped 
during his visit to Iraq and Afghanistan will air in Novem- 
ber, and CMT will reair the "Crossroads" show that teamed 
Adkins with .38 Special. In print, Adkins will be featured on 
the cover of Country Weekly and Road King and become the 

first man to grace the cover of the women's publication First. 
Capitol previewed "X" with the single "Muddy Water," 

which is No. 22 this week on Hot Country Songs. The video, 
featuring actor Stephen Baldwin, who Adkins befriended 
during the run of "The Celebrity Apprentice," is a popular 
clip on CMT and GAC. 

The gospel- flavored "Muddy Water" is a departure for an 
artist perhaps best -known for the booty salute "Honky -Tonk 
Badonkadonk," but that could help Adkins. "If there was 
ever a time to throw a curveball it's now, because his Q fac- 

tor is so high," Dungan says. "The 
anticipation for Trace music is 
higher than it's ever been." 

Adkins plans to continue blend- 
ing his photogenic and phono- 
genic talents. He says there has 
been some discussion about 
doing a CMT show, and he 
wouldn't mind making a return 
visit as a special guest on "The 
Celebrity Apprentice." 

He also has a busy New Year's 
Eve schedule-he'll open at Nash- 
ville's Sommet Center, then fly to 
perform in Pikeville, Ky., while 
Lynyrd Skynyrd will make the trip 
in reverse. 

Adkins' mix of uptempo songs 
with sensitive ballads like "The 
Rest of Mine," "Arlington" and 

"Then They Do" has made him one of country most success- 
ful artists since he debuted in 1996 with the top 20 hit "There's 
a Girl in Texas." Then his momentum slowed on his second 
and third albums. What happened? 

"The answer to that question is very simply two words: 
Pat Quigley," Adkins says, referring to the head of Capitol 
Nashville at that time. "When Pat Quigley took over Capi- 
tol Records, he came to Nashville with one directive and 
that was to get Garth Brooks to 100 million sales, and he 
just really didn't concern himself with any of the other 
artists on the label. I'm the only one from that time period 
that is still at that label. Everybody else's career suffered 
too and they're all gone now." 

Dungan, who succeeded Quigley, has a different take. "On 
his second and third albums, the music was good, but it was 
maybe not the flavor of the day ... it's time for Trace to quit 
blaming it on other people and maybe just look at the work 
he was doing; maybe it just didn't fit at the time." (Quigley, 
now in banking, responds: "I certainly believed in Trace and 
if he needs to blame me, that's the job of the record label pres- 

'The last thing 
I wanted eo le p p 
to think is that 

my career is 
in the crapper, 

so the last option 
I have is reality 

TV. Because that 
simply was 

not the case.' 
-TRACE ADKINS 

ident. The last thing you want to say is it's the product. ") 

Dungan calls "X" "absolutely the most diverse record he's 
ever made." "Let's Do That Again" is a sexy R &B- flavored 
ballad; "Sometimes a Man Takes a Drink" is a hardcore coun- 
try examination of the perils of alcohol; "I Can't Outrun You" 

is a poignant song about heartbreak and loss. 
On the ballad "All I Ask for Anymore," the singer talks 

about how his prayers have changed through the years and 
now all he wants is for God to take care of his wife and chil- 
dren. "[Songwriter] Casey Beathard is a good friend of mine, 
and when I got that song I called him immediately and said, 
'Boy, you've done it again.' " "Happy to Be Here" is an auto- 
biographical tune on which Adkins sings, "I shouldn't be 
alive /I've seen the other side /All I can say is I'm just happy 
to be here." It's an apropos statement from a man whose sec- 

ond wife shot him through the heart and lungs during an 
argument. (He has also sustained numerous other injuries, 
including nearly losing a finger in an oil rig accident.) 

"I will admit it's one that I was a little uncomfortable and 
a little hesitant about putting on the album," Adkins says, 
"because I don't want to make hay out of that stuff. I don't 
dwell on it and don't talk about it all the time. The past is the 
past. I guess it helped maybe 
develop my character." 

"X" also includes some of the 
upbeat fun tunes Adkins' fans 
have come to expect, such as 
"Better Than I Thought It'd 
Be," "Hillbilly Rich" and 
"Marry for Money." "I love that 
song," he says of the last track. 
"We just got back from Iraq and 
Afghanistan and the over- 
whelming hit of the tour was 
'Marry for Money.' They just 
howled when we did that song." 

Capitol's Mabe adds, "This 
album shows all the different 
things that make Trace, Trace." 

Indeed, some of Adkins' 
biggest hits are lighthearted 
tracks like "Honky -Tonk 
Badonkadonk," "I Left Some- 
thing Turned On at Home," 
"Hot Mama," "Rough & Ready," "Swing" and "Ladies Love 

Country Boys." "If somebody tells you that the sensitive 
ballads are more fun to perform than the uptempo rockers 
that get people on their feet and make them throw their 
panties onstage, they are lying," Adkins says. "That's just 
the bottom line." 

C 

Christmas movie: 
TRACE ADKINS 
(left) and KEVIN P. 

FARLEY in 'An 
American Carol.' 
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Milwaukee has a venue perfect for any type of performance - or audience. 

MILWAUKEE THEATRE 

2,500 - 4,100 SEAT 

HISTORIC THEATRE 

BRADLEY CENTER THEATER 

4,000 - 6,000 SEAT 

INTIMATE HALF -HOUSE ARENA 

II W. U- 1 

U.S. CELLULAR ARENA 
4,000 -12,200 SEAT 

LEGENDARY ARENA 

BRADLEY CENTER 

8,000 - 20,000 SEAT 

WORLD -CLASS ARENA 

Drawing fans from Milwaukee, Madison, Green Bay, Northern Illinois 

MILWAUKEE THEATRE & U.S. CELLULAR ARENA BOOKING 

Tony Dynicki 414.908.6084 tdynicki @wcd.org 
BRADLEY CENTER BOOKING 

Heather Storm 414.227.0689 hstorm @bcsec.com 
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From top: 
BRUCE 

SPRINGSTEEN, 
MADONNA, 

Journey's 
ARNEL PINEDA 
(left) and DEEN 
CASTRONOVA, 

and CELINE 
DION. All are 

finalists for this 
year's Billboard 

Touring Awards. 

i2 

1 

Billboard Touring 
Award Finalists 
Represent The Top 
Crop Of Winners 
On The Road 
BY RAY WADDELL 

IMES 
111 IS 
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TOURING 
CONFERENCE 

Clockwise from bottom 
left: MARY J. BLIGE and 
JAY -Z at Philips Arena in 
Atlanta; JON BON JOVI 

at TD Banknorth Garden 
in Boston; THE POLICE 

at Madison Square 
Garden in New York. 
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s list of finalists for the Billboard Touring Awards features not only vet - 
ng artists and established headliners and companies, but also some 

resurgent careers and innovative packages. The awards are based on ticket sales 
reported to Billboard Boxscore from Oct. 1, 2007, through Sept. 30, 2008. The hon- 
ors will be presented during the Billboard Touring Conference Nov. 19 -20 at the 
Roosevelt Hotel in New York. The top tour and top draw awards, which acknowl- 
edge the top grossing and ticket -selling tours, respectively, boast two bands from 

Jersey and the victory lap of one of the United Kingdom's most popular bands. 

This year' 
eran tour; 

Bruce Springsteen & the E Street Band's Magic tour 
and Bon Jovi's Lost Highway tour followed similar 
strategies: blast off in North America in the fall, sell 
out stadiums in Europe the next year, follow with a 

triumphant return home. 
Both acts played about 100 shows and put up some 

of the best numbers of their careers. 
Springsteeri s tour worked with different promot- 

ers all over the world, "99% of the time" with the same 
promoter that worked the previous dates in the mar- 
ket, according to veteran Springsteen agent Barry Bell. 

"This tour was so successful in so many ways," 
Bell says. "The business was spectacular and the 
shows themselves were as good as any tour I can re- 
member. Bruce and the band 
were fantastic and the shows 
were received incredibly in 
every city in every country they 
appeared in." 

Bon Jovi Management's Paul 
Korzilius, who has worked on 
every Bon Jovi tour since the 
Slippery When Wet trek in 1987 
and has run BJM since 1992, 
says Lost Highway was "the No. 
1 financial tour in both gross 
and net in [the band's] entire 25- 

year career." 
BJM coordinated the tour 

with Rob Light and Chris Dal- 
ton at Creative Artists Agency 
and AEG Live's team, led by 
CEO Randy Phillips, tour direc- 
tor Gord Berg and president of international touring 
Rob Hallett overseeing Europe. 

The Police, winner of top tour and top draw at 
the 2007 Touring Awards, still had the momentum 
this year to be among the top tours in the world for 
2008 as the band played primarily North American 
amphitheaters. 

"Rarely do you say, 'I think it's as it should have 
been,' as opposed to, 'I should have done it this or that 
way,' " says Arthur Fogel, chairman of Live Nation's 
global touring division, co- producer of the tour with 
RZO. "I really feel that it played out perfectly." 

PACKAGED GOODS 
The :op package award is designed to reward syner- 
gistic combinations of artists on a multi -act bill and 

value to consumers. This year's 
diverse mix of finalists includes 
a country superstar, a powerful 
urban double bill and classic 
rock legends. 

Four -time winner Kenny 
Chesney comes up big again 
this year with his Poets & Pirates 
tour, featuring Keith Urban, 
LeAnn Rimes, Gary Allan and 
others. Promoted nationally 
again by TMG /AEG Live, Ches- 
ney played a mix of arenas, am- 
phitheaters and NFL stadiums. 

"With Kenny it's always fans 
first, so every year we sit down 
and try to put together a show 
that the people paying to see 
him get their money's worth 

and a great night of entertainment," TMG /AEG Live 

president Louis Messina says. continued on »p40 

`THE SHOWS 
WERE AS 
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ANY TOUR 
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-BARRY BELL, AGENT FOR 
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Whether we host the Republican National Convention 
or Bon Jovi, Xcel Energy Center creates a colorful and 

imposing entertainment experience. Our upscale venue, 
attentive client service and experienced planners, 

marketers and technicians make Xcel Energy Center 
easy to play, from load -in to load -out. 

Our space is flexible enough to accommodate 3,000 
music fans for an intimate concert, or 19,000 

conventioneers. No matter what scale your event takes, 
we can set the stage for a historical performance. 

Xcel Energy Center. 
Anything but standard. 

Find out why. I www.xcelenergycenter.com j 651.265.4800 

REN 

KENNY 
CHESNEY 

performs July 19 
during the 

Philadelphia 
stop of his Poets 

& Pirates tour. 

from »p38 Journey show- 
cased its new lead singer Arnel 
Pineda, and Heart and Cheap Trick 
added serious muscle to the bill. 
"We are so happy with the results 
of that package," says Jason Garner, 
CEO of global music for tour pro- 
moter Live Nation. "Really, it's a sym- 
bol that there is a new generation of 
amphitheater superstar that has ar- 
rived. It was a pleasure to have that 
package and we're really proud of the 
big numbers that it did." 

The synergy of co- headliners Jay - 
Z and Mary J. Blige, also pro- 
duced by Live Nation, proved 
compelling to concertgoers, 
and up- and -comer the -Dream 
was the icing on the cake as an 
opening act. 

"They are both superstars with 
iconic stature," William Morris 
Agency urban contemporary de- 
partment head Cara Lewis says of 
the two headliners. "The catalog of 
music has years of hits and at the 
same time both artists remain cur- 
rent. Not to mention, the fans knew 
they would see top -notch perform- 
ances with high production values." 

Dennis Ashley is Blige's agent at ICM. 
"Mary pours her heart into every perform- 
ance," Ashley says. "Her passion creates a con- 
nection with the audience that draws them in 
year after year." 

NO LAUGHING MATTER 
Humor has become a force in the touring mar- 
ketplace, and the competition for top comedy 
tour is particularly fierce this year. Finalists 
Katt Williams, Chris Rock and Dane Cook all 
put up strong numbers on the road in 2008. 

"Katt performed 101 sold -out shows on this 
tour," says Chris Smith, Williams' agent at 
ICM. "He has probably seen more of an ex- 

pansion of his audience than any comedian 
working today." 

Rock is also represented by ICM. "No come- 
dian has ever even attempted a tour 
like this -four continents, eight 
countries, markets that no other 
American comedian has ever even 
tried to play," ICM concerts divi- 
sion head Steve Levine says. 
"This was a groundbreaking 
tour. Look for many others to 
try to reach the bar that Chris 
just set. It's very, very high." 

TOU 
CONFE 

AW 

RENCE 

t' 
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BIG GIGS 
The top boxscore award rec- 
ognizes the top -grossing sin- 
gle engagement, and this 

year it's all about the ladies. 
The three finalists are Madonna's two 

shows at Stade de France in Paris, Celine 
Dion 's eight shows at the Bell Centre in Mon- 
treal and the Spice Girls' 17 shows at the 02 
Arena in London. 

The Spice Girls' run "was the perfect storm - 
the pent -up demand continued on »p42 
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Congratulations! 

The 
Allman Brothers Band 

2008 Billboard "Legend of Live" 

Award Recipient 

Michael Lehman 
Personal Manager to Gregg Allman 

Lehman & Lehman 

343 Millburn Avenue, Suite 200 

Millburn, NJ 07041 

973- 258 -1000 
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from »p40 [ for] the return of the ultimate 
iconic pop stars, their amazing production and 
the hottest arena in the greatest concert market 
in the world," says Randy Phillips, CEO of tour 
promoter AEG Live. 

Madonna's stand was one of many huge dates 
from a tour that was just hitting its stride as the 
awards' eligibility period came to a close. "This 
tour has confirmed that Madonna is 
the biggest female artist in the history 
of our business," says Arthur Fogel, 
chairman of global touring for 
Madonna tour producer Live Nation. 

For Dion, "just to be part of her 
public return to her hometown was 
a very special moment for AEG Live," 

says John Meglen, president of AEG 
Live division Concerts West. 

GET FESTIVE 
Festivals have become hugely pop- 
ular in North America in the past 
few years, and our three finalists 
exemplify the modern model. One is in 
rural Tennessee, one is in the California 
desert, and one is in downtown Chicago. 

All three fests combined blockbuster head- 
liners with compelling performers from top 
to bottom. The Bonnaroo festival in Manches- 
ter, Tenn., a three -time winner of the top fes- 
tival award, boasted Metallica, Widespread 
Panic and Pearl Jam as main -stage acts. Rage 
Against the Machine, Nine Inch Nails and Ra- 

diohead graced Lollapalooza's stage in 
Chicago. And the Coachella Valley Music and 
Arts Festival featured such artists as Jack John- 
son, Prince and continued on »p44 
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Clockwise from top: 
Lollapalooza in 
Chicago; Pearl 
Jam's EDDIE 
VEDDER, left, with 
JACK JOHNSON at 
Bonnaroo 2008 in 
Manchester, Tenn.; 
PRINCE at the 2008 
Coachella Valley 
Music & Arts Festival 
in Indio, Calif. 

Your dream. Our ride. HEMPHILL BROTHERS COACH COMPANY 
luxury in motion 

www.hemphillbrothers.com 

PMEVOST. 
the ultimate class. 
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Orange Countya market unlike any other 

34 diverse cities 
5th largest county in the U.S. 

average household income of $79,876 

Make Honda Center a must play on your next tour 
For booking information, please contact jo -Ann Armstrong at 714- 704 -2422 or jarmstronghondacenter.com 

2695 East Katella Ave. Anaheim, CA 92806 www.hondacenter.com 
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from »p42 Roger Waters. With all three 
of these festivals, the top of the bill 
creates the headlines, but the pleas- 
ant surprises and thrill of discovery 
is what makes them memorable. 

Bonnaroo continues to evolve 
seven years in. "As a brand, an event, 
we're as strong as we've ever been. 
We were financially successful, [and] 
we continue to broaden ourselves with 
our programming and the reach of our 
audience," says Jonathan Mayers, pres- 
ident of Superfly Presents, co- producer 
of Bonnaroo with AC Entertainment. 

AC president Ashley Capps adds, 
"It's becoming almost a cliché, but 
every year surpasses the last 
in some really tangible way. 
I don't want it to sound in any 
way like we're resting on our 
laurels, but it really had all 
the characteristics of a finely 
tuned machine and it was 
thrilling to see that in action." 

" Lolla really hit its stride 
this year and the stars aligned 
for the lineup," says Charles 
Attal, partner in Lolla pro- 
ducer C3 Presents. "Grant 
Park is a special site." 

Coachella is produced by Goldenvoice, a division 
of AEG Live. "The term 'Coachella' has become syn- 
onymous with once -in -a- lifetime musical experiences, 
and this year did not disappoint," AEG Live's Phillips 
says. "From discovering all the killer new bands from 
around the globe to Roger Waters reprising 'Dark Side 
of the Moon' under the moonlit sky, to one of the great- 

est sets Prince has ever played in his storied 
career, Coachella succeeded again to the de- 
light of over 130,000 fest heads." 

TOURING 
ONFERENCE 

AWARDS 

PROMOTED 
Global concert mega -promoters Live Na- 
tion and AEG Live are joined by London - 
based 3A Entertainment as finalists for 
the top promoter award. 3A is also a final- 
ist, with Montreal's Gillette Entertain- 
ment Group and Australia's Frontier 
Touring and Michael Coppel Presents, 
in the international independent pro - 
moter division. Jam Productions in 
Chicago, C3 Presents in Austin and Out- 
back Concerts in Nashville are the U.S. 

top independent finalists. 
"We are very lucky to work 

with the kind of artists we do 
and everyone at Outback 
spends every waking moment 
striving to be better and be 
more creative in this chang- 
ing market," Outback presi- 
dent Mike Smardak says. "We 
are a dying breed in this busi- 
ness; we actually do this with 
our own money." 

C3 has made its mark in 
producing major fests like 

Lollapalooza and the Austin City Limits Music Festi- 
val, casino dates and a growing number of one -offs. 
C3 took home the indie trophy in 2007. "Our growth 
continues to be driven by the strength of our staff cou- 
pled with the support of the agents and managers," 
C3 partner Charlie Jones says. 

As for three -time winner continued on »p46 

`A NEW 
GENERATION OF 
AMPHITHEATER 

SUPERSTAR 
HAS ARRIVED.' 

-JASON GARNER, 
LIVE NATION 

ly Managers, Inc. 

yAVAV R 
GRFÎDUHTE INSTITUTE 

The Graduate Institute is 

"The Next Level." 
The Graduate Institute is an 
advanced educational program for 

current managers to expand their 
universe of management, leadership 

skills, and understanding, through 
the experience of the PAFMS 

Graduate Institute. 

Föurde3y 

Addressing the Issues: 
Communication 

Strategic Planning 
Humans as Resources 

Town Hall 

Leadership /Management 
Problem Solving /Decision Making 

Registration Info: 
All 2009 Graduate Institute attendees will be included in a drawing for a 

three -day, two -night deluxe Oglebay package that includes accommodations. 
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For Complete Details: 
www.iaam.org/schools/PAFMS 

Contact: 
Rodney Williams, MBA at: (972) 538 -1019 

email: rodney.williams ©iaam.org 
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from »p44 Jam, partner Army Granat says suc- 
cess is driven by "having the determination and desire 
to succeed despite all the obstacles we all face, and to 
be thankful for what we do have and not dwell on what 
might have been. Finally, to have a hard head for all 
the times we hit our heads against the wall." 

Among the corporate promoters, tours by Bon Jovi, 

Spice Girls, Neil Diamond, Miley Cyrus, Kenny Ches- 
ney, Celine Dion and others powered AEG Live this 

30 SECONDS TO MARS at Lollapalooza 2006 

year. "As I have always maintained, just think where 
this entire live entertainment industry would be today 
if AEG Live /Goldenvoice and its many affiliates did- 
n't exist," AEG Live's Phillips says. "To quote that fa- 

mous Avis Rent a Car ad, `We're proud to be No. 2, 

and we try harder.' " 

For four -time winner Live Nation, Garner's pre- 
diction of "the summer of dreams" came to fruition. 
"We were blessed with a talent lineup that was sec- 
ond to none," he says. "Everyone on our team all over 
the world, from the promoters to the venue GMs, to 
the marketers, to the box -office people, everybody 
pitched in and did their part. We have this unparal- 
leled promoter team with a thousand years of con - 
cer- promoting experience. It's amazing and it's what 
allcws [CEO] Michael [Rapino] and I to sleep at night. 
Were able to go to bed knowing we have the best pro- 
moters in the world on the team making sure the 
pipe is full of great shows." 

OF MANAGERS AND AGENTS 
The top manager award recognizes the management 
firm with the combined highest -grossing clients 
among the top 50 tours. Jon Landau Management 
(Sp°ingsteen), Bon Jovi Management and Front Line 
Management (Van Halen, Neil Diamond, the Eagles) 
are finalists this year. 

Similarly, the top agent award goes to the agency 
with the highest -grossing combined tours among the 
top 50: The William Morris Agency, Creative Artists 
Agency and Artists Group International are the top 
three this year. 
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This year has brought no shortage of hot -some 
would say incendiary- changes and challenges 
to the touring industry. Touring's status as 
the top revenue producer for most acts has 
brought with it some major issues and, as usual, 
we'll address virtually all of them at the fifth an- 
nual Billboard Touring Conference and Awards 
Nov. 19 -20 at the Roosevelt Hotel in New York. 
n A major point of discussion every year at this 
gathering has been artist development, and 
that's the case again with the opening panel, 
"Who Do You Love ?" Artist development (or 
the lack of it) remains one of the most critical 
issues in the music industry. Our artist devel- 
opment panel consistently delves into key ca- 
reer- building components, but also offers 
critical insight into which artists are on the verge 
of breaking out. 

Billboard Touring 
Conference Tackles 
Top Industry Issues 

Moderated once again by Madison Square Enter- 
tainment (MSGE) VP of marketing Liana Farnham, 
the panel includes C3 Presents partner Charles 
Attal, William Morris agents Rob Beckham (Rascal 
Flatts, Brad Paisley) and Kirk Sommer (the Killers, 
Adele), the Agency Group agent Ken Fermaglich (3 

Doors Down, Paramore), Roadrunner Records market- 
ing /artist development VP Harlan Frey and manager 
Bob McLynn (Fall Out Boy). The panel, which has been 
remarkably prescient in the past, is geared to let atten- 
dees know who should be on their radar and how to help 
foster artist development. 

"The basic economics of touring for a baby band 
are frightening," Farnham says. "We'll explore some 
nontraditional avenues for developing artists and touch 
on whether the concert business is recession -proof. 

The digital and live music worlds have become in- 
extricably wired together. The "Electric Rodeo" panel 
not only examines how these two parallel markets con- 
verge but more importantly how the live business can 
tap into the myriad opportunities available in digital 

TOURING 
CONFERENC 

AWARDS marketing and concert pro- 
motion, with the ultimate 
goal of selling more tickets, 
improving the fan experi- 
ence and building careers. 

Moderated by Billboard 
executive director of content and programming for 
mobile /digital Antony Bruno, the panel boasts Mozes 
VP of music industry sales Chris Stacey, Jambase CEO 
Dave Rosenheim, Verizon Wireless director of digi- 
tal music Ed Ruth, Davie Brown Entertainment music 
president Adam Smith, Eventful CEO Jordan Glazier 
and Buzznet founder /CEO Anthony Batt. 

"Live events are about as real an experience you can 
get these days, but that doesn't mean there can't be a 

virtual element to them," Bruno says. 
There is no hotter or more controversial topic in 

the concert industry today than ticketing, and the Wild 
West of the secondary market is the flashpoint issue. 
In Two Tickets to Paradise," we'll break down trends 
in this market, as well as ex- continued on »p50 
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From REM to The Rolling Stones, we've got the space to accommodate it all at 
the Millennium Stadium, Cardiff. That's because we're urope's largest indoor arena 
with a capacity of between 12,000 and 74,000 people `And with the only fully 
retractable roof in the UK, entertainment has never looked so good. 

For further information contact: 
Alex Luff +44 (0)29 2082 2467 aluff @millenniumstadium.com 

It 

MILLENNIUM STADIUM 

www.millenniumstadium.corn 
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PREVOST XLV ENTERTAINER 

CLEAN 
EPA 2007 

FOR MORE INFORMATION 

Juan Lepe, Sales Manager, Entertainer Market 
800 -897 -7386 or visit WWW.PREVOSTCAR.COM 

® Provost and The Ultimate Class" are registered trademarks of Prevost, a division of Volvo Group Canada Inc. All rights reserved. 

PREVOST COACHES ARE THE CHOICE 

OF THE ENTERTAINMENT INDUSTRY. 

Unique styling 

Unmatched ride comfort and spacious interior 

Quality, safety, and environmental care 

24/7 dedicated support and customer service 

A commitment to the industry that does not sway 
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The ultimate class. 
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Our Morsani Hall is ranked 
(for 5,000 seats and under) 

in thew. ,Id 
- Venues Today 

Morsanl Hall 2.610 seats Ferguson Hall toso seats Jaeb Theater 300 sears 

TECO Theater 2 himberq Playhouse 130 Seats 

FOLLOW 
THE 

STARS 
TO THE 
HEART 

OF 
FLORID 

Avenue Q, Blue Man Group, 
Michael Bublé, 

Harry Connick Jr., 
Disney's The Lion King, 

Renée Fleming, Gilberto Gil, 

Josh Groban, Jersey Boy 
Juanes, Alicia Keys, 

Lily Tomlin, Carlos Mencia, 
Idina Menzel, 

Monty Python's Spamalot, 
Paula Poundstone, 

Chris Rock, Jerry Seinfeld, 
Soweto Gospel Choir, 

Jon Stewart, Sting, Wicked 

Paula 
Poundstone 

INV 
4 million adults within 60-minute drive 
State-of- the -art five-theater entertainment compf'ez 
Experienced in -house staff, including production, ticketin 

nd marketing with media buyers 

all to reserve your date: 

Judy Josep - 
813.222.1009 

Check out our specs at tbpac.org/ welcome /technical /technical.html 

TBPAC.ORG 

AND THE ROAD GOES ON FOREVER 

AND WE HAVE BEEN WITH THEM FROM 

BACK WHERE IT ALL BEGAN. 

CONGRATULATIONS TO 

THE ALLMAN BROTHERS BAND. 

HILL AND DALE TRAVEL, LTD. 

718 - 793 -2300 
DENNIS SULLIVAN, JOY GORDON 

from »p48 amine other topics of in- 
terest in the world of ticketing, including 
auctions, presales, data control and box - 
office trends. 

Moderated by Havkins Rosenfelds 
Ritzert & Varriale partner Carla Varriale, 
the panel includes Veritix director of sales 
Charlotte Alison, Live Nation Ticketing ex- 

ecutive VP of business development and 
strategy Gregg Bettinelli, Ticketmaster ex- 

ecutive VP of business development Eric 
Korman, StubHub director of music rela- 
tions Chuck Lavallee, Tickets.com chief com- 
mercial officer Derek Palmer and 
TicketNetwork CEO Don Vacaro. 

Certainly the most unusual session of the 
conference will be "The Dance," billed as a 

"Drama in One Act." The panel will take up 
the fate of the Prize, a fictional superstar act 
plotting a large North American tour, with the 
fictional Boomtown as a potential play. 

As "the dance" begins, everyone 
wants this act in their market, at 
their building. As manager, agent, 
promoters and venues state their 
cases, this panel pulls the curtain 
back to show this fascinating 
process. The roster of outspoken 
panelists includes manager Doc 
McGhee, Paradigm agent Marty Di- 

amond, Concerts West /AEG Live co- 

CEO John Meglen, Live Nation 
Southwest music chairman Danny 
Zelisko, Superfly Presents president 
Jonathan Mayers and I.M.P. presi- 

From left: Madison Square Entertainment 
VP of marketing LIANA FARNHAM, Agency 
Group live events department head JIM 
LEWI and Carroll, Guido & Groffman 
entertainment industry attorney ELLIOTT 
GROFFMAN 

Christopher Shields. 
Lewi says a pre- conference conference call 

among panelists was illuminating. "As we 
brought up the question of the North Amer- 
ican festival business reaching 'critical mass,' 
it became apparent that our panel would be 
pretty short if the answer was 'yes,' " he says. 
At the same time, the reality is with the lim- 
ited number of headliners available and each 
event's desire to stay unique, we actually 
may have hit critical mass with larger fes- 
tivals such as the ones our panel is known 
for producing. What we did see as an op- 
portunity for growth were festivals in North 

America in 10,000- to 30,000 - 
capacity settings." 

Lewi says that within the 
current economy, "there are 
many things to learn and 
study from the festivals our 
panel members produce." 

The role of artist manager 
has never required more flex- 

ibility, savvy and skill than it 
does today as artist managers 
weigh more options than 
ever before in trying to break 
bands and keep the career 
arc expanding. More than 

TO 
CONF 

AW 

URING 
ERENCE 

ARDS 

TO URING 
dent Seth Hurwitz. 

Corporate sponsorships play a bigger role 
in the touring industry than ever before, as 
companies increasingly turn to live music to 
reach coveted consumers. Here we talk to the 
key players in uniting bands and brands at a 

time when corporate budgets are tight and the 
market is challenging. "We Can Work It Out" 
is moderated by IEG Sponsorship Report sen- 
ior editor Bill Chipps and features MAC Pre- 
sents president Marcie Allen Cardwell, George 
P. Johnson senior marketing strategist Andre 
Gaccetta, TBA Global executive VP for branded 
entertainment Brian Murphy, GMR Entertain- 
ment managing director of global operations 
Bobby Oppenheim, Toyota director of engage- 
ment sales Kim Kyaw and Live Nation Al- 
liances president Russell Wallach. 

The explosion in the North American festi- 
val business is perhaps the biggest develop- 
ment in the concert industry in the last two 
years. Have we reached a critical mass? With 
"Into the Great Wide Open," the top festival 
producers and talent buyers in the business 
will talk about the state of this art and where 
it's headed. Moderated by the Agency Group 
live events department head Jim Lewi, the 
panel includes Live Nation Canada president 
Shane Bourbonnais, AC Entertainment pres- 
ident Ashley Capps, Buddy Lee Attractions 
president /CEO Tony Conway, C3 Presents part- 
ner Charlie Jones, AEG Live Denver president 
Chuck Morris and Festival Network founder 
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ever, the road is the way to 
make this happen, but the menu of options, 
including 360 deals and long -term promoter 
contracts, presents some tough choices. 

Moderated by Billboard editorial director Bill 

Werde, "Someone to Watch Over Me" includes 
innovative managers Bruce Allen (Martina 
McBride, Bryan Adams), Paul Korzilius (Bon 
Jovi), Allen Kovac (Mötley Crüe, Buckcherry), 
Mike Martinovich (My Morning Jacket), 
Michael McDonald (John Mayer) and Scott 
Siman (Tim McGraw). 

A decade has passed since concert industry 
consolidation concluded, so where are we now? 
With the perspective of 10 years, industry power 
players will discuss the impact that consolida- 
tion has had on touring, ticket prices and the 
concert experience and, more important, what 
the next decade might hold. 

Moderated by Carroll, Guido & Groffman 
entertainment industry attorney Elliott Groff- 
man, this year's premier panel boasts AEG Live 

CEO Randy Phillips, Live Nation Connecticut 
chairman Jimmy Koplik, Metropolitan Talent 
co -CEO John Scher, William Morris Agency 
contemporary music head Marc Geiger and 
ICM senior VP of concerts Marsha Vlasic. 

"This collection of panelists is uniquely sit- 
uated to put into perspective the major devel- 
opments of the past and comment on key trends 
and developments for the future," Groffman 
says. "I can't wait for the sparks to fly." 

-Ray Waddell 
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Uniquely Connecting Artists and Their Fans 

Thank you 
to the 145 talented artists and their representatives 
who partnered with our clients and the Music Services team in 2008. 

3 Doors Down I Avenged Sevenfold I AC /DC I Akon I Alanis Morissette I Alice Cooper I Alicia Keys I American Idols I Andre Rieu 

Angels & Airwaves I Avril Lavigne I B -52s I Beck I Ben Folds I Billy Joel I Bob Dylan I Bon Jovi I Boys Like Girls I Brooks & Dunn I Buckcherry 

Bullet For My Valentine I Calexico I Carrie Underwood I Celine Dion I Cinderella I Coldplay I Collective Soul I Counting Crows I Dane Cook 

Day 26 I Def Leppard I Dethklok I Dierks Bentley I Dolly Parton I Dream Theater I Duffy I Eagles I Eddie Izzard I Eddie Vedder I Elton John 

Elvis Costello I Eric Clapton I Foo Fighters I Foreigner i Gaither I Gavin DeGraw I George Michael I George Strait I Gigantour feat. Megadeth 

Goldfrapp I Hannah Montana & Miley Cyrus I Hanson I Hot Chip I Idina Menzel I Iron Maiden I It Was 40 Years Ago Today I Jack Johnson 

Jackson Browne I Jason Aldean I Jason Mraz I Jimmy Eat World I Joe Jackson I Joe Satriani I John Legend I John Mellencamp I Jonas Brothers 

Journey I Judas Priest & Heaven and Hell I Julieta Venegas I Kanye West I Keith Urban I Kelly Clarkson I Kenny Chesney I Kid Rock 

Kings of Leon I Lady Antebellum I Leann Rimes I Lenny Kravitz I Lindsey Buckingham I Linkin Park I Madonna I Margaret Cho I Mark Knopfler 

Maroon 5 I Martina McBride I Mary J Bilge I Matchbox Twenty I Matisyahu I Melissa Etheridge I Metallica I Metro Station I Michael Buble 

Missy Higgins I Motley Crue I Mudcrutch I Mudvayne I Neil Diamond I Neil Young I Nelly I New Kids On The Block I Nikka Costa I O.A.R. I Oasis 

Ozzfest I Panic at the Disco I Poison I Projekt Revolution - Linkin Park I Raven Symone I Ray Lamontagne I RBD I Return to Forever I Rihanna 

Ringo Starr I Rise Against I Robert Plant & Alison Krauss I Robin Williams I Rod Stewart I Rush I Sara Bareitles I Sevendust I Smashing Pumpkins 

Sonya Kitchell I Steely Dan I Stone Temple Pilots I Sugarland I The Cure I The Hold Steady I The Kooks I The Mars Volta I The Police 

The Raconteurs I The Spice Girls I The Who I Third Day I Tim McGraw I Tina Turner I Tom Petty and the Heartbreakers I Trace Adkins 

True Colors I Umphrey's McGee I Unearth I Van Halen I Velvet Revolver I Weezer I Widespread Panic I Willie Nelson I Yes 
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At the Billboard Touring Conference and Awards, Bill- 
board's Humanitarian Award recognizes the philan- 
thropic efforts of a touring professional. Few charitable 
endeavors could be deemed more "humanitarian" than 
providing an affordable home for a family in need, which 
is why Jon Bon Jovi and the Philadelphia Soul Charita- 
ble Foundation have been chosen as the 2008 Humani- 
tarian Award honorees at this year's conference, taking 
place Nov. 19 -20 at the Roosevelt Hotel in New York. 
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I 1 !III Jon Bon Jovi And I The Philadelphia Soul 
Charitable Foundation Honored I With Humanitarian Award 

Above: JON BON JOVI, right, and 
Philadelphia Soul Charitable Foundation vice 
chairman CRAIG SPENCER with families from 
the Bayou Area Habitat community. Inset: 
Foundation executive director MIMI BOX and 
Bon Jovi. 

Bon Jovi s mission to provide affordable housing to 
those in need began even before he and the ownership 
group of the Arena Football League's Philadelphia Soul 
decided to establish the nonprofit Philadelphia Soul 
Charitable Foundation in October 2006. The effort is 
ongoing; just last month, 51 units of housing, devel- 
oped in partnership with He1pUSA, were announced 
for Newark, N.J. This project will bring the number of 
affordable housing units that Bon Jovi and the founda- 
tion have been involved with since 2005 to 140. 

"Jon's leadership and vision has been amazing, and 

he truly has leveraged his celebrity status to the benefit 
of many homeless and low- income individuals finding 
themselves in an economic crisis involving housing," 
foundation director Mimi Box says. "Although our mis- 
sion is broad -helping people in economic distress - 
our funding priorities have been directed toward those 
experiencing a lack of affordable housing for themselves 
and their families. We have met an incredibly large num- 
ber of folks who just need a little help to stabilize their 
living situation." 

Using an oft -heard but continued on »p54 
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Denver's Premier Concert Venue 
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at the Colorado Convention Center 
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from »p52 heartfelt phrase in philan- 
thropy, Box quotes Bon Jovi as saying the 
foundation's goal is to offer "a hand up, not 
a handout." 

Bon Jovi's passion for the foundation is "enor- 
mous," according to Jack Rovner, the band's co- 
manager at Vector Management, and his 
approach is creative. "Jon's model of combin- 
ing corporate, private and government monies 
has yielded over 100 homes in the last three 
years," Rovner says. "Being part of that has been 
enormously gratifying, and to find new ways 
and new projects to initiate it is absolutely a 

great feeling." 
Asked why this particular cause 

resonates with him, Bon Jovi says, 
When you look at the number of 

families and children that on any 
given night in our country do not 
have a place to call home, it strikes 
a chord -no pun intended -with 
me. Homelessness hits more 
people than you can imagine: 3.5 

million people, 1.35 million of 
them children, are likely to ex- 

perience homelessness in a 

given year." 
Homelessness "is an issue 

we can address without the 
help of science," Bon Jovi adds. "One 
of the causes of homelessness is lack of safe, de- 
cent and affordable housing -[which] is a crisis 
we can tackle, but it will take money, patience 
and perseverance. So, I've found the challenge 
which has spoken to me, and I'm trying to make 
a difference in the lives of these people who want 
to help themselves but just need a little help." 

Bon Jovi says he is "extremely pleased" with 
the foundation's growth. "And in efforts like this, 
no one can do it alone," he adds. "Support from 

all sectors in the communities in which 
we have built has enabled us to accomplish 
so much in the first two years of our foun- 
dation's existence. Without support from 
the private sector as well as the many in- 
dividuals throughout the country that sup- 
port our mission, we would not have been 
able to work with our nonprofit partners 
[Project H.O.M.E., Habitat for Humanity, 
HeIpUSA and others] in providing over 140 
units of affordable housing. It has also af- 
forded us the opportunity to be a voice for 

the low- income and formerly homeless pop- 
ulations who, in some cases for the first time, 

are achieving the American 
dream of home ownership for 
their families. There is a great 
need in our country for afford- 
able housing, especially in 
today's economic environment." 

Companies including Saturn, 
ICAP, Kenneth Cole, Coty, Com- 
cast, Condé Nast and SAP have 
been big believers in the founda- 
tion's mission and have supported 
it financially and with volunteer 
labor, Box says. 

Bon Jovi's star power and dedi- 
cation to the cause have also "ex- 

ponentially increased" local 
support and facilitated involvement with such 
partners as Project H.O.M.E., HeIpUSA and 
Habitat for Humanity. 

Bon Jovi has seen plenty of packed houses in 
his career, including 99 of them on the band's 
2007 -08 Lost Highway tour, a finalist for the top 
tour and top draw awards this year. But it seems 
a different kind of full house can be highly re- 
warding as well. 

"I've seen what a miraculous thing it is to hand 
someone the keys to a new home," Bon 
Jovi says, "not only a beautiful home that 
they can be proud to own, but a home that 
they have invested their own time, sweat 
and resources in." 

Longtime band manager and tour di- 
rector Paul Korzilius knows firsthand Bon 
Jovi's dedication to this cause. "Through- 
out my long association with Jon I've al- 

ways been amazed and impressed by his 
commitment to the community," he says. 
"This foundation has allowed it to be a bit 
more formalized, but this is not a new- 
found passion, it is lifelong passion. I've 
seen it every day for over 20 years." 

Previous Humanitarian Award win- 
ners include Clear Channel Entertain- 
ment for Hurricane Relief (2004), Dave 
Matthews Band's Bama Rags foundation 
(2005), Music Rising (2006) and Kevin 
Wall /Live Earth (2007). -Ray Waddell 

Top: One of the foundation's first projects on North 
23rd Street in Philadelphia in March 2007; Below, 
from left: BILL CLINTON greets JON BON JOVI and 
Project H.O.M.E.'s Sister MARY SCULLION and JOAN 
DAWSON McCONNON. 
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The Allman Brothers Band, from left: DEREK TRUCKS, 
WARREN HAYNES, BUTCH TRUCKS, GREGG ALLMAN, 

JAIMOE, MARC QUINONES and OTEIL BURBRIDGE. 
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The Allman Brothers Band 
Named Billboard's Legend Of Live 
From free jams in the late '60s at Atlanta's Piedmont 
Park to this era's extended bookings at New York's Bea- 
con Theatre, "there's one thing you can damn sure say 
about the Allman Brothers," founding member /drum- 
mer Butch Trucks says. "It's all about the live thing." 
Fellow founding "brother" and the band's second drum- 
mer Jaimoe Johnson adds, "Live performance is very im- 
portant because nothing else matches the deliverance 
of the music." And the vitality of the Allman Broth- 
ers Band live is as it ever was. "It still feels good, other- 
wise we wouldn't do it," Gregg Allman says of the band's 
current lineup of himself, Trucks and Jaimoe (who uses 
his first name professionally), along with longtime mem- 
bers Warren Haynes, Marc Quinones, Oteil Burbridge 
and Derek Trucks, Butch's nephew. "We don't plan on 
changing anymore. The thing will end before the play- 
ers change." 
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On Nov. 20 the Allman Brothers Band will receive 
the Legend of Live award at the 2008 Billboard Tour- 
ing Awards in New York. The award recognizes a tour- 
ing professional who has had a significant and lasting 
impact on the concert industry. 

Previous Legends of Live include Rolling Stones pro- 
moter Michael Cohl (2004), Cellar Door Concerts 
founder Jack Boyle (2005), Elton John (2006) and pio- 
neering agent Frank Barsalona (2007). 

Allman calls the award "quite an honor," and band 
manager Bert Holman considers it a recognition not 
just of the past but the present and future for a band 
that celebrates its 40th anniversary next year. 

"We see it as not about having hit 61 home runs, it's 
about still being on the field playing," he says. "This is 
a unique award that recognizes bands that don't rest on 
their laurels." 

The laurels are pretty impressive, and the legacy is 
among rock's most compelling stories. The journey 
has been one of tremendous highs -including decades 

of sold -out halls and induction into the Rock and Roll 
Hall of Fame in 1995 -and the depressing lows of ac- 
rimonious splits, personal turmoil and band members' 
deaths, none more devastating than Duane Allman's 
in 1971. 

Through it all, the music has come first. 
Known as one of rock's best live bands, the Allman 

Brothers Band was one of only two acts whose live al- 
bums ranked in the top 50 of Rolling Stone's list of the 
"500 Greatest Albums of All Time." Though the group 
has made legendary studio records, the live set "At Fill - 
more East" is a milestone. 

"Playing live is the most important thing about what 
they do," Holman says. "This is not a band that partic- 
ularly enjoys the studio process. I don't think anybody 
enjoys the touring process: the travel in the middle of 
the night, eating at weird times, sleeping on lumpy beds 
and having to pack every day. But what they love is the 
two- and -a -half hours they're onstage. That's when the 
magic hits." continued on »p58 
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GREGG (left) and DUANE ALLMAN performing in summer 1971 at the 
Sunset Concert Series Summerthing at Boston on the Common. 

from »p56 The recording process is 
"kind of academic," Allman says. "You write the 
songs and then you take them out and road test 
them, play them in front of people," he says. 
"They seem to tighten up; my theory is it scares 
you into doing it right, having that many peo- 
ple there. 'Here we go, three, four, remember 
your parts!' " 

From the time the late Duane Allman, already 
a renowned Muscle Shoals (Ala.) Sound Studio 
session guitarist, jammed in 1969 in Jacksonville, 
Fla., with Jaimoe, Butch Trucks, bassist Berry 
Oakley and guitarist Dickey Betts, and then en- 
ticed his brother Gregg to step in as vocalist, the 
onstage alchemy has been among rock's best. 

"I felt the chemistry the first time I played with 
Duane and Berry in Muscle Shoals," Jaimoe says. 
"I knew Duane could play, but I didn't know about 
any of these other white boys. I come up listen- 
ing to jazz and stuff and the only white people 
who could really play music were jazz musicians 
-that was my theory." 

Welcome to a new musical theory. When 
Duane first told Gregg in '69 what he had going 
on, "I thought, 'My brother, you've lost your 
mind.' Two drummers. That is an instant train 
wreck. It has to be," Allman recalls. "He said, 
'I've got a great lead guitar player,' and I said, 
'What the hell do you do? As I remember, you 
used to play lead guitar.' He said, ' I'll show you 
when you get here.' " 

What Duane, who had evolved into a master 
slide guitar player, showed his brother was more 
than impressive. "I didn't think I was good 
enough. I took my brother over to the side, and 
I said, 'I'm not sure, but you might have the 
wrong guy,' " Allman recalls. "He said, 'Why, 
you little chicken shit.' He pushed those but- 
tons. I finally snatched the words to 'Trouble No 
More' out of his hands, counted it off and it still 
pretty much sounds the way it did then. At the 
end of that, it was just 'boom.' I showed them 
'Dreams,' and that was pretty much like you 
hear it today, too. We learned those two songs 
before sundown." 

The connection was made in Jacksonville and 
forged in Macon, Ga., where the band convened 
to cut its debut album for Capricorn Records. 

"Once I got'Dreams' in there, I belonged," Allman 
says. "But until then, I was sweating peach pits, let 
me tell you." 

Longtime band agent Jonny Podell says that 
when he first saw the Allman Brothers Band on- 
stage in June 1969, he was instantly impressed 
with its stage presence. "I was struck by the fact 
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that this Mississippi 
Delta, Afro -American 
blues voice was com- 
ing out of this tall, 
skinny, blonde white 
boy. That kind of 
threw me," he says. 
He began working 
with the group immedi- 
ately and its career started to explode. 

The trajectory was fueled by a remarkable mu- 
sical synergy. As dual drummers, Jaimoe says 
he has been in synch with Trucks "since day one, 
since the first time we played. Butch and I have 
never rehearsed for anything. We've worked out 
a few things, he'd write something out and I'd 
try to figure out what he wrote, but we've never 
rehearsed for anything " 

Trucks says the nature of that chemistry can't 
be defined. "People ask me, and have for years, 
'How do you and Jaimoe do what you do ?' And 
I don't know," he says. "It just works. We tried 
a lot of different combinations with the band, 
and that first combination worked, the chem- 
istry was there. Duane brought such a power 
and focus to where we were going, everybody 
just jumped onboard. I think we're playing a 

much better quality of music now, but we'll never 
touch that band for originality. With that band, 
every night we got onstage we were going into 
places that no one had ever been before. It was 
a religious experience." 

Good as it was, the chemistry is still evident, 
and, some would say, improving. "This the most 
balance I've ever seen with this band, spiritu- 
ally and musically," says Holman, who first 
worked with the Allmans in 1970 and has served 
as their manager since 1990. "Everybody is in 
the same place." 

Trucks agrees that the band has renewed on- 
stage vigor. "I'm having more fun playing now 
than I have since before Duane died," he says. 
Why? "To be honest with you, I like the guys I'm 
playing with." 

For his part, Podell remains impressed. "At 

the risk of sounding sacrilegious, I believe this 
is the best the band has ever played since Duane," 
he says. "I'm not sure I can really say it's better, 
and there was only one Duane Allman, but it's 
as good as I've ever seen them. There are nights 
that I've seen them when I'm mesmerized and 
actually remind myself of how proud I am to rep- 
resent them." 

The consistent thread in the Allman Brothers 
family is a lack of continued on »p60 
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from »p58 compromise when it comes 
to the music. "The Allman Brothers Band, with 
all the various players, they don't care about any- 
thing else," Podell says. "And the same attitude 
that Duane Allman had, which was to commu- 
nicate very little verbally with the audience, still 
goes on today. They're not about singing anybody 
'Happy Birthday,' they're not about talking Obama 
and McCain from their pulpit. And 
when I lapse into, 'This is what we've 
got to do to grow,' they remind me, 
'This is what you got to do. We're just 
playing music.' " 

Trucks says it takes only "about 10 

minutes" to get back into the groove after 
a break. "We used to have to get together 
and spend several weeks in rehearsal just 
trying to refresh what we did before," he 
says. "With this band, we can go three or 
four months and put the band back on- 
stage with no rehearsal and not have a 

mistake. We don't have to rehearse, but 
that being said, after we play three or four 
weeks together, we get more confident." 

"When everybody's focusing on just remembering the songs, 
it takes a little away from the of exploratory track," Trucks says. 
"By the end of the tour, the songs are tight enough to where we 
can experiment a lot more." 

Haynes, Burbridge, Quinones and Derek Trucks "have clearly 
added to the legacy of the Allman Brothers Band," Podell says. 
"These guys, on any given night, the way they play, it pushes the 
[original members] in a way that only younger guys can push 
older guys." 

Jaimoe says the musical journey of the Allman Brothers Band 
is ongoing. "It's still developing," he says. "It's fun, because I 

know a little more what I'm doing now. It takes a lifetime, be- 
cause you hear things differently, so it takes offal] over again. You 
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THE ALLMAN 
BROTHERS BAND in 

May 1969 in Muscle 
Shoals, Ala. 

continue to grow, you continue to create." 
Indeed, the one constant of the Allman Brothers is change. 

"Every night there is a slightly different approach," Holman says. 
"It's never the same. Half the time it's subliminal, they don't even 
realize they're doing it. They go where their fingers take them. 
They're pushing things all the time." 

Paralleling the makeup of the band, today's audience for the 
Allman Brothers is a wide mix of longtime fans and those under 
30 who have become converts. 

"It's great to have the people there who have seen 200 shows and 
can tell you about the night at Ludlow's Garage in Cincinnati in 
1970 or when they saw them at the Fillmore West," Podell says. 

"You've got all those people and they're great, and 
maybe some of them could give you a lot more insight 
into the valleys and peaks and metamorphosis of the 
Allman Brothers Band. And for the kids, even if they 
end up going in another direction and today love Dave 
Matthews or Jack Johnson, part of their education was 
to listen to ... 'At Fillmore East' and 'Eat a Peach.' I 

think it was part of all of our educations. I was just 
lucky enough to be educated on the job." 

And promoters, veteran and young alike, under- 
stand that the Allman Brothers' focus has always been 
on the music. "Fortunately for me, I was there at the 
beginning," says Live Nation Philadelphia president 
Larry Magid, whose tenure in the business parallels 
the Allmans'. "What I saw and felt was a remarkable 
transformation and blending of American music. 
Through the years, through the ups and downs, the 
Allman Brothers Band has not lost its verve or its in- 
tegrity. Their impact has been felt and heartfelt." 

Holman says the band is not about complicated 
riders and frivolous demands. "This band has always 
been about the integrity of the music, and I think 
that's why they've sustained," he says. "Certainly any- 
one that has been around this business for any amount 
of time has been a part of this. And their part of this 

integrity is they've allowed this band to present the music the way 
they want to present it, without compromise." 

The date of the Billboard Touring Awards and Legend of Live 
honor has particular significance for the band. "Nov. 20, by the 
way, is my brother's birthday," Allman says. "That slayed me when 
I heard that. That's got to be a good thing." 

Next year, the Allman Brothers Band will stage its 40th - 
anniversary tour, kicked off by what's sure to be an electric March 
run at New York's Beacon Theatre. 

"I'd love to tell you what we have planned, but it's just kick ass, 
that's all I can tell you," Allman says. "We're going to pitch a wang 
dang doodle all night long." -Ray Waddell 
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Nothing enhances a perfo-mance like HP Pavilion at San Jose. 

Whether you're playing our intimate Theatre Setting or going 
for the fully loaded Arena Experience, the building's acoustics, 

sightlines and experienced staff always deliver the goods. 
No wonder HP Pavilion is consistently ranked as one of the 
"Top 10" venues in the world. 

4 

HP Pavilion at San Jose. Northern California's Premiere Sports and Entertainment Venue. 
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Disney Dominates Finalists List 
For Billboard's Breakthrough Award 
The Disney multiplatform machine has helped propel two of the three final- 
ists for this year's Breakthrough Award at the Billboard Touring Conference 
and Awards, taking place Nov. 19 -20 in New York. Disneymates Miley Cyrus 
and Jonas Brothers are vying for the breakthrough honor. The third finalist 
is Michael Bublé, whose demographic is decidedly different, though no less 
passionate, than Cyrus' and the Jonases'. The opportunity for enduring pop- 
ularity with all three acts is more than promising. The Breakthrough Award 
goes to the top -grossing act that cracks Billboard Boxscore's top 25 tours recap 
for the first time in its career. 

The award does not necessarily coincide with 
the act's first headlining tour, though that's the 
case with both Cyrus and Jonas Brothers. The 
award instead represents a "breakthrough" entry 
into the upper echelon of touring and heralds 
future box office success. 

The award is also about artist development. 
Previous winners include Josh Groban, Linkin 
Park, Rascal Flatts and Justin Timberlake. Clearly, 
all have not only broken through to touring 
prominence, they've sustained and built their 
popularity on the road. 

Disney recognizes that the charisma and tal- 
ents of its two contenders in this category were 
a perfect fit for the company's multiplatform 
style of artist development. 

"The astounding success that both the Han- 
nah Montana /Miley Cyrus: Best of Both Worlds 
tour and the Jonas Brothers tour enjoyed this 
past year is first and foremost a testament to the 
incredible talent and hard work of Miley and the 
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Jonas Brothers, as well as a reflection of the won- 
derful collaborative partnerships that the Dis- 
ney Music Group has been fortunate enough to 
develop with these amazing artists," Disney 
Music Group senior VP of concerts Chip Mc- 
Clean says. 

Like all Billboard touring honors, the Break- 
through Award is based on ticket sales reported 
to Billboard Boxscore from Oct. 1, 2007, through 
Sept. 30, 2008. 

The first outing during this time frame was 
the Montana /Cyrus tour, which also featured 
Jonas Brothers as an integral part of the show. 
"What I like to call the 'split personality tour' 
gave North America its first glimpse of what a 

major superstar the talented Miley Cyrus is," 
says Randy Phillips, CEO of AEG Live, producer 
of the tour with Buena Vista Concerts. 

"I would change the title of this award from 
' Breakthrough' to 'Tip ofthe Iceberg,' " Phillips 
says. The tour "was an continued on »p64 
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from »p62 exercise in capitalizing on the enor- 
mous success of the Disney Channel's No. 1 -rated show 
and, at the same time, giving the lead actress the oppor- 

tunity to showcase her limitless musical tal- 
ent. It succeeded in both goals and was a 

huge success at the box office." 
In the live pop world of 2008, it's been all 

about Jonas Brothers, whose Live Nation -pro- 
duced Burning Up tour has solidified the 
brothers' stature as legitimate arena -level 
headliners. Live Nation touring VP Brad 
Wavra, no stranger to major pop tours, says, 
"In 30 years of 
working in this in- 
dustry, there is no 
one more deserving. 
These s work 

TOURING 
CONFERENCE 

AWARDS 

TO( 

JONAS 
BROTHERS at 
Bethel Woods 
Center for the 
Arts in Bethel, 

N.Y. Above: 
MICHAEL 

BUBLÉ at the 
Sydney 

Entertainment 
Centre. 

guy 
every day to fine -tune 
their craft." 

Wavra points out that 
Jonas Brothers have plenty 
of ammo in their arsenal. 
"They write their own music, 
they sing every note, play 
every instrument, they act, 
they produce other artists' 
records," he says. "They 
touch their fans in a way that 
is indescribable." 

And, as Wavra stresses, Jonas Brothers are not an 
overnight success. The brothers began touring in a van 
with their parents driving them from gig to gig well be- 
fore their Disney connection. "They toured and toured 
and toured, living on T -shirt money to get them to the 
next gig," he says. "They played as hard to three people 
as they do to 3,000, or 30,000. They worked wherever 
they could get hired to hone their craft, from churches 

to stick -to- the -floor bars. Some places the only people 
in the clubs were the employees and the other acts on 
the bill. They loaded in their own equipment and thanked 
everyone for being there." 

Far from the Disney spotlight but no less experienc- 
ing a "breakthrough" year was Bublé, who enjoyed the 
most successful international touring year ofhis career 
in 2008. Tour promoter Don Fox of Beaver Productions 
is bullish on the artist's long -term success potential. 
"My first date with him was March 17 of'04 in America," 
Fox recalls. "And the last four years Michael has gone 
from playing 1,000 -seat theaters to selling out Madison 

Square Garden in New York 
in hours." 

Fox says Bublé "loves to 
perform" and, like the other 
two finalists, possesses a 

strong work ethic. "He'll 
play five nights a week, he 
just loves to get out there 
and play. He hasn't stopped 
in the last four years," Fox 
says. "Bublé's audience is 
from 18 to 80 [years old]. His 
music is timeless, so people 
young and old all love his 
music. As a live performer, 
he's the real deal." 

Bublé has played some 80 
dates in North America, sold out dates in Europe and 
Australia, and blew out shows immediately in his na- 
tive Canada, according to Fox. "The guy is a global 
artist," he says. "When you do four days in Perth, 
Australia; three days in Sydney; boom, boom, boom. 
He sold out the Garden in one day, gone, and the 
show's not until December. Michael Bublé has def- 
initely made his mark." -Ray Waddell 

`I WOULD 
CHANGE THE 

TITLE OF THIS 
AWARD FROM 

`BREAKTHROUGH' 
TO `TIP OF THE 

ICEBERG.' ' 
-RANDY PHILLIPS, AEG LIVE 

From all of us at ECA, 

Congratulations Allman Brothers 
on your 

Legend of Live Award! 

entertainment coaches of america 
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Leesburg, FL 34748 

800-456-2269 
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With the help of touring heavyweights like Bon 
Jovi, the Police, Celine Dion, Jonas Brothers, 
Neil Diamond and the Eagles, venues across 
the globe had another successful year in 2008. 

At the Billboard Touring Conference and 
Awards, taking place Nov. 19 -20 at the Roosevelt 
Hotel in New York, the awards will recognize 
the top -grossing venues for the '08 touring sea- 
son. Here's a look at the finalists. 

Top Venue Finalists 
Honored At Billboard 
Touring Awards 
BY MITCHELL PETERS 

TOP ARENA 
After a four -year winning streak, Madison Square Gar- 
den in New York will once again try to capture the top 
arena award. Madison Square Garden Entertainment 
(MSGE) COO /executive VP of bookings Melissa Or- 
mond says the Garden has already experienced an "in- 
credibly successful [year] thus far" and anticipates a 

strong finish in the fourth quarter. 
Ormond notes multiple events from Jonas Broth- 

ers, Diamond and family production "Walking With 
Dinosaurs" as key summer drivers at the Garden. And 

during this year's NBA and NHL playoff seasons, she 
adds, "we had greater accessibility to dates in the arena, 
which we aggressively booked with top acts, includ- 
ing the Eagles and Kanye West. The pursuit of book- 
ing new productions, along with securing longer runs 
from top artists, contributed to what we expect to be 
a record -breaking year." 

Since opening last summer, the 02 Arena in Lon- 
don has already become a "legendary arena," AEG 
Live CEO Randy Phillips says. "I just want to quote 
Brian May from the stage of continued on »p68 
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Opening night of 
the 02 Arena, 

June 24, 2007, in 
London. 
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Clockwise from left: The 
Moller Organ at the Fox 
Theatre in Atlanta; Auditorio 
Nacional in Mexico City; 
House of Blues in Chicago. 

from »p66 [the] first of two sold -out shows at the 02 to 
18,000 Queen fans: 'Isn't this a beautiful place? London needed 
an arena like this.' " 

Montreal's Bell Centre, a 2007 finalist for the top arena award, 
received a boost this year from Canadian native Dion, according 
to Gillett Entertainment Group VP /GM Jacques Aubé. "We had 
eight sold -out Celine Dion shows at the Bell Centre; a number 
of huge tours; a successful [Ultimate Fighting Championship] 
event, which was a first for our building and for Canada; not to 
mention all of the strong local talent which has played our build- 
ing," he says. Gillett operates and books the Bell Centre. 

TOP AMPHITHEATER 
Amphitheaters are the perennial summer 
concert venue, and three Live Nation sheds 
are finalists in the category: Comcast Cen- 
ter in Mansfield, Mass.; Susquehanna Bank 
Center in Camden, N.J.; and Nikon at Jones 
Beach Theater in Wantagh, N.Y. 

"Those are three great amphitheaters 
mn by three of the best promoters we have," 
Live Nation CEO of global music Jason Gar- 
ner says. "They are first -class facilities that 
artists love to play and fans love to visit. 
That's why they're in this category." 

Live Nation Boston senior VP Dave Mars- 
den shares his "recipe" for success at Corn - 
cast Center: Take an extraordinary number 
of major artists on tour (Eric Clapton, Tom 
Petty & the Heartbreakers, Pearl Jam, the 
Police, Jack Johnson, Radiohead, Rascal 
Flatts), combine with franchise players 
(Jimmy Buffett, Dave Matthews Band, the Allman Brothers Band), 
add a pair of first -time headliners (Kanye West, Jonas Brothers), 
fold in a number of multi -act shows (Projekt Revolution, Rock 
the Bells, Rockstar Mayhem Festival, Vans Warped tour, Crüe 
Fest), mix with signature events (such radio station shows as Kiss 
Concert, Country Fest, Summerjam, River Rave), sprinkle with 
co- headliner bills offering fans maximum concert value (Maroon 
5 /Counting Crows, Journey /Heart/Cheap Trick, Kid Rock /Lynyrd 
Skynyrd) and finish with a legendary annual concert making its 
first appearance in New England (Farm Aid). The result is the 
outstanding season that Comcast Center experienced in 2008. 

Live Nation president of New York music Kevin Morrow 
points to concerts by Clapton, the Police and Jonas Brothers 
as business drivers at the Nikon at Jones Beach Theater. "This 

was truly one of the greatest summers in the 25 -year history 
of the venue," he says 

Along with numerous sellout shows, GMs Bruce Montgomery 
(Comcast Center) and Curt Voss (Susquehanna Bank Center) 
give much of the credit to staffers who ensure operations al- 
ways run smoothly. "Their hard work, skill and dedication is 
the key to our success," Montgomery says. 

TOP VENUE,10,000 SEATS OR LESS 
Venues with 10,000 seats or less continue to serve as the tour- 
ing industry's sweet spot. Mexico City's Auditorio Nacional 
walked away last year with the top award, and under the guid- 
ance of CEO María Cristina Garcia -Cepeda, the venue hopes to 

win once again in November. 
With concerts by Alejandro Fernandez, 

Maná, Bob Dylan, Rod Stewart, Vicente 
Fernandez, Juan Gabriel and others, "2008 
has been a year of great achievements," 
Garcia -Cepeda says. "We offered Mexico's 
audience the best and most assorted artis- 
tic and cultural expressions of the world." 

Proving that MSGE has a strong pres- 
ence in the New York market, the com- 
pany's Radio City Music Hall and WaMu 
Theater at Madison Square Garden will 
also compete in this category. 

At Radio City, a spring speaker series 
featuring Bill Clinton, Al Gore, Rudy Giu- 
liani, Anderson Cooper and the late Tim 
Russert, among others, drove traffic to the 
venue, Ormond says. The WaMu Theater, 
meanwhile, saw a boost from the winter 

family production of Cirque du Soleil's "Wintuk," along with 
performances by Robert Plant /Alison Krauss, My Morning 
Jacket, the Verve, Chris Rock, Melissa Etheridge and the Cure. 

`THE STAFF'S 
HARD WORK 

AND 
DEDICATION 
IS THE KEY 

TO OUR 
SUCCESS.' 

-BRUCE MONTGOMERY, 
COMCAST CENTER 
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TOP VENUE, 5,000 SEATS OR LESS 
With help from new residency divas Cher and Bette Midler, along 
with regular marquee artists Jerry Seinfeld and Elton John, the 
Colosseum at Caesars Palace in Las Vegas experienced consis- 
tent business in 2008. The building nabbed a top venue award in 
'07, primarily resulting from the final year of Diori s five -year run 
of sellout residency performances. 

"Subsequent runs to the opening of both Bette and Cher con- 
tinue to be very strong with regular sellout performances," Har- 
rah's Entertainment corporate VP of entertainment Scott 

Schecter says. "The added success we saw over the past eight 
months was also due in part to entertainers that we brought for 
signature event engagements to supplement the days that our 
resident performers took off." 

Tampa Bay (Fla.) Performing Arts Center president Judith Lisi 

credits much of the facility's success in 2008 to its staff and vol- 
unteer base. But it wouldn't be possible without the fans. "Whether 
it's the latest Broadway smash hit, grand opera, cutting -edge co- 
median or chart- topping music act, the people in the Tampa Bay 
area support and embrace our programming choices," she says. 

In Atlanta, "the Fox Theatre had another tremendous year," 
GM Allan Vella says, citing performances by Rock, My Morning 
Jacket, Kathy Griffin, Jill Scott, Ron White, Sugarland and Tyler 
Perry. "The [2009] season looks even brighter and we are contin- 
uing to work with our partners." 

TOP CLUB 
Playing a crucial role in artist development and building fan 
bases, clubs are perhaps the concert business' most important 
venues. As with the amphitheater honors, Live Nation also rules 
the top club finalists, with three of its venues in the running: 
House of Blues Dallas, the Fillmore in San Francisco and House 
of Blues Chicago. 

"Sometimes our club business gets lost behind our dominant 
position in the amphitheater and arena markets," Garner says. 
"I think it shows the strength and diversity of our venue platform 
and the amazing balance we have between the very strong his- 
tory and new, exciting innovation and brands." 

House of Blues senior VP of operations for the Central region 
Michael Lucero says the Chicago club has become a staple in the 
city's music scene. "Our strength continues to be our commit- 
ment to musical diversity, filling our calendar with such artists 
as Common, Mika, Indigo Girls, Lifehouse, Sara Bareilles, Min- 
istry, Lil Wayne, Wyclef [Jean] and DJ Tiesto," he says. "We are 
honored that all of our hard work has been recognized again." 

In San Francisco, the Fillmore packed the room in 2008 with 
multiple -night runs by Santana, Steve Miller Band, Social Dis- 
tortion and Mudcrutch, according to Live Nation San Francisco 
VP of booking Michael Bailey. "One fortunate thing about the 
Fillmore is that a lot of artists that can sell more tickets like to 
play there, because they like the feel ... and the history of the 
room," he says. 

Another factor was that many artists were touring the West 
Coast from January through March -a time when competition 
among other venues isn't as fierce. "It enabled us to sell a lot of 
tickets," Bailey says. 
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$4,719,907 
($5537717 Australian) 

$127.7615110.72 Acer Arena, Sydney, Nov. 7 -9 

RIHANNA, CHRIS BROWN 
41,231 
three sellouts 

Michael Coppel Presents 

$3,658,850 
$350/$55 

MADONNA 
TD Banknorth Garden, Boston, 26,611 
Oct. 15 -16 two sellouts Live Nation Global Touring 

$2,812,250 
$350/$55 

MADONNA 
Izod Center, East Rutherford, 
N.J., Oct. 4 

16,896 
sellout Live Nation Global Touring 

$1,782,684 
$146/$21.75 

BRIDGE SCHOOL BENEFIT: NEIL YOUNG, JACK JOHNSON & OTHERS 
Shoreline Amphitheatre, 35,970 
Mountain View, Calif., Oct. 25 -26 two sellouts Live Nation 

$1,483,405 
$115/575 

RASCAL FLATTS, TAYLOR SWIFT 
Mohegan Sun Arena, Uncasville, 14,339 
Conn., Nov. 1 -2 two sellouts Live Nation 

$1,396,750 AC /DC, THE ANSWER 
Palace of Auburn Hills, Auburn 15,189 
Hills, Mich., Nov. 5 sellout Live Nation, Palace Sports & Entertainment 

$1,256,599 
$100/$52 

COLDPLAY, DUFFY 
TD Banknorth Garden, Boston, 14,559 
Oct. 29 sellout Live Nation 

$1,188,903 
$97.50/$49.50 

COLDPLAY, DUFFY 
Verizon Center, Washington, 
D.C., Oct. 31 

14,452 
sellout Live Nation 

$1,185,632 
(15.367885 pesos) 
$150.44/$21.60 

$1,049,967 
$120/$85/$55 

SARAH BRIGHTMAN 
Palacio de los Deportes, 
Mexico City, Nov. 8 -9 

19,566 CIE 
23,928 two shows 

NEIL DIAMOND 
Scottrade Center, St. Louis, Nov. 2 11,522 

sellout Concerts West /AEG Live 

$999,473 
($1474540 Australian) 12,728 $98.96/56710 Acer Arena, Sydney, Oct. 31 -Nov. 1 

17,146 two shows 

SNOOP DOGG, ICE CUBE, BONE THUGS -N- HARMONY 
Andrew McManus Presents 

$4,964,765 
$350/$55 

MADONNA 
Oracle Arena, Oakland, Calif., 
Nov. 1 -2 

28,198 
two sellouts Live Nation Global Touring 

$2,662,865 
$172.18/$168.15J Izod Center, East Rutherford, 
$49.50 N.J., Oct. 26 -27 

COLDPLAY, DUFFY 
32,460 
two sellouts Live Nation 

$5,389,762 
( $6553,950 Canada') B.C. Place Stadium, Vancouver, 52,712 $28783/54523 Oct. 30 sellout 

MADONNA 
Live Nation Global Touring 

$971,930 
$t50/$70 

LUIS MIGUEL 
Madison Square Garden, 
New York, Oct. 31 

10,474 Live Nation, NYK Prods., Cardenas Marketing 
12.940 Network, Latin Ent. 

$885,633 
$74.50/$36.50 

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, LADY GAGA 
Madison Square Garden, 
New York, Oct. 27 

14,031 
sellout Live Nation 

$867,500 
$120/$85/$55 

NEIL DIAMOND 
Resch Center, Green Bay, Wis., 9,010 
Nov. 4 sellout 

Concerts West/AEG Live 

$854,765 
$75.50/55550 

METALLICA, DOWN, THE SWORD 
Sprint Center, Kansas City, Mo., 13,501 
Oct. 25 15 310 AEG Live 

$850,830 
$75/$35 

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, TAMI CHYNN 
Allstate Arena, Rosemont, Ill., 
Oct. 24 

13,387 
sellout Live Nation 

. 

gt 

m 

^°, ^ 

óc° 
va 

BOXSCOREConcert Grosses 
GROSS/ 
l ICKE I«', 

$11,527,375 
$350/$60 

$6,356,171 
($7508545 Canadian) 

$296.28/$50.79 

ARTIST(S) 
Venue, Date 

Attendance 
Capacity 

MADONNA 
Madison Square Garden, 
New York, Oct. 6 -7, 11 -12 

61,586 
four sellouts 

MADONNA 
Air Canada Centre, Toronto, 
Oct. 18 -19 

34,324 
two sellouts 

Promoter 

Live Nation Global Touring 

Live Nation Global Touring 

$5,976,410 
( 4,626,385) 
$49.09/$23.25 

NIGHT OF THE PROMS: SIMPLE MINDS, LIVE & OTHERS 
Sportpaleis, Antwerp, Belgium, 189,756 PSE Belgium Oct. 23 -26, 29 -31, Nov. 1, 5-10 191.860 t4 shows 

$5,777,490 
$350/$55 

MADONNA 
United Center, Chicago, 
Oct. 26 -27 

30,968 
two sellouts Live Nation Global Touring 

©$5,391,881 
($6.774,090 
$278.F: -' 

MADONNA 
Bell Centre, Montreal, Oct. 22 -23 34,301 

two sellouts 
Live Nation Global Touring, Gillett 
Entertainment Group 

10 

20 

$796,675 
$49.50/$3950 

TRANS -SIBERIAN ORCHESTRA 
Giant Center, Hershey, Pa., Nov. 2 16,834 

two sellouts Live Nation 

I$753,395 
$77.50/$37.50 Arena at Gwinnett Center, 

Duluth, Ga., Oct. 29 
10,400 
sellout 

NEW KIDS ON THE BLOCK, NATASHA BEDINGFIELD, LADY GAGA 
Live Nation 

I$716,650 
57550/555.50 

METALLICA, DOWN, THE SWORD 
Owest Center, Omaha, Neb., 
Nov. 6 

12,339 
15.994 Jam Productions 

m 
m 

$671,251 
$193/54775 

JAY -Z, T.1., SANTOGOLD 
John Paul Jones Arena, 
Charlottesville, Va., Oct. 25 

10,678 
sellout Live Nation, Red Light Management 

$665,775 
$129.75/553.75 

JANET JACKSON 
Philips Arena, Atlanta, Oct. 19 7,503 

9,698 Live Nation 

30 $645,166 
$91.94/575.50/ 
$71.94/55650 

METALLICA, DOWN, THE SWORD 
i wireless Center, Moline, Ill., 
Nov. 8 

10,930 
sellout Jam Productions 

m 
m 

m 

$631,765 
( 491,390) 
$45/52571 

NATALIA 
Lotto Arena, Antwerp, Belgium, 16,792 Stageplan Nov. 7 -8, 10 16.875 three shows 

$598,102 
(7.559.432 pesos) Arena VFG, Guadalajara, Mexico, 11,974 
593.36/522.15 Nov. 6 - sellout 

SARAH BRIGHTMAN 
CIE 

$593,466 
$54.50/537.50 

SO YOU THINK YOU CAN DANCE TOUR 
Agganis Arena, Boston, 
Oct. 29 -30 

11,776 
12,511 two shows AEG Live 

$587,025 
$135/$85 

ROBIN WILLIAMS 
Mohegan Sun Arena, Uncasville, 7,328 
Conn., Oct. 26 7715 

Live Nation, in -house 

$555,952 
( 413,375) 
$47.07/529.59 

DE KREUNERS 
Lotto Arena Antwerp, Belgium, 16,165 PSE Belgium Oct. 17, 31, Nov. 1 16.744 three shows 
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THE EXTRA MILE 
Widespread Panic Taking Home 
Inaugural Billboard Road Warrior Award 
The mega tours ring up the glittery numbers, 
but live music as a business and concerts as a 

national pastime are sustained by bands that 
work the road, year in and year out. 

At the Billboard Touring Awards, Wide- 
spread Panic will receive the first Road War- 
rior Award. This honor was conceived to 
recognize work ethic, steadfast dedication to 
touring and a commitment to the art and craft 
of live performance. The award acknowledges 
a band that might not always grace the top of 
the Billboard Boxscore charts (though it can 
and often does), but whose professionalism, 
onstage alchemy and ability to sell tickets over 
a long period of time provide a huge boost to 
the overall touring industry. These artists are 
the real backbone of the concert business. 

As promoters, venue managers and, of 
course, fans from coast to coast know, Wide- 
spread Panic fits this bill. 
Booked by Buck Williams 
at Progressive Global 
Agency, Panic has played 
more than 2,400 shows in 
its career, with different 
set lists every night. From 
1998 to 2007 the band 
played 844 concerts, even 
after taking 2004 off. 

Trey Feazell, senior 
VP /talent buyer at At- 
lanta's Philips Arena, 
where Panic has sold out 
17 shows, calls the band a 

"perfect choice" for the in- 
augural Road Warrior 
Award. "They are the ulti- 
mate touring band," 
Feazell says. "We view 
them as another franchise 
for Philips Arena. A Panic 
show is a unique experience. We are very for- 
tunate to have witnessed it 17 times and look 
forward to many more shows." 

This is a working band that has maintained 
its solid performance schedule this year, with 
73 shows in the books for '08 by the time the 
group accepts this award. The night prior, Nov. 

19, Panic will play the intimate Fillmore at Irv- 
ing Plaza in New York in a special benefit con- 
cert for the Bill Graham Memorial Foundation, 
concurrent with the Billboard Touring Con- 
ference. The special "evening with" show sold 
out instantly. 

The Panic lineup includes guitarist /singer 
John Bell, bassist Dave Schools, drummer 
Todd Nance, percussionist Domingo 
"Sunny" Ortiz, keyboardist John "JoJo" 
Hermann and guitarist Jimmy Herring 
Founding member /guitarist M i c h a e I Houser 
died in 2002. 

"If you're doing it right, the work -writing 
songs and performing together -is its own re- 
ward," Bell says. "When you've been doing what 

you're doing for this long, and someone says 
you're up to something special, that gives you 
the opportunity to look back and look forward 
and remember not to take any part of the ex- 

perience for granted. That being said, it's im- 
portant to stay in the moment, no matter what 
you're up to. 

"Touring and performing are parts of our 
balancing act," Bell adds. "We do studio work. 
We talk to lawyers. We have families. We've got 
side projects. All aspects feed each other. At- 

torneys eat the most." 
This band is about lifting burdens, as any- 

one who has seen its epic sets at Bonnaroo can 
attest. The group takes the audience to new 
places, with glow sticks lighting the way. The 
reason Spreadheads opt to see this band for 
runs of consecutive dates is because the act has 
an informal policy not to repeat a song within 

70 
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three shows. As with its predecessors and kin- 
dred spirits like the Allman Brothers Band 
(a fellow Georgia Music Hall of Famer) and the 
Grateful Dead, each Panic show is a new an- 
imal, a living, breathing thing. 

Audiences care because Panic's members 
care about every single show. They are road 
warriors. And we appreciate what they do. 

DINO- MATIC: The Billboard Touring Confer- 
ence special issue would not be complete with- 
out giving one more shout -out to this year's 
Creative Content Award winner, "Walking With 
Dinosaurs -The Live Experience" (On the 
Road, Nov. 8). With $90 million in grosses and 
2 million tickets sold at 65 venues, according 
to producers, this is proven content. Big kudos 
to ArenaNetwork and the folks at Immersion 
Edutainment for making this tour happen and 
to production guru Jake Berry for ensuring 
that party animal T -Rex makes it to the show 
every night and does his T -Rex thing. Creativ- 
ity has its rewards. ... 

z 
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With today's chaotic economy, 
booking a show can be a 

gamble. Make a safe bet on 
Sears Centre Arena. 

/UftL TO 
www.searscentre.com 

Chicago I Hoffman Estates 

A Full House: 10,500 
For availability contact Jeff Bowen, President 

at 847 -649 -2222 or jeff.bowen @searscentre.com 
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REGISTER TODAY & SAVE! 

Featuring networking opportunities, cocktail 
receptions, and informative panel discussions 
on topics such as artist management, digital music, 
ticketing, sponsorships, merchandising, and MORE! 
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BY CHUCK TAYLOR 

He Loves 
The '80s 
Manilow Tackles Reagan Era 
On Fourth Decade Set 

Thirty -four years after "Mandy" launched Barry Manilow and 
Arista Records -the then -new label founded by Clive Davis - 
the singer is still racking up achievements, thanks to his Davis - 

directed series of decade- themed covers albums. 
The Greatest Songs of the Eighties," due Nov. 25 on Arista, 

is the fourth -and likely final -installment in an album series 
aimed squarely at pre -baby boomers. Their zest for all things 
Manilow offers such slam -dunk promo opportunities as 

Manilow's regular appearances on QVC, where he is the best- 

selling artist in the retail channel's history. 
In 2006, "The Greatest Songs of the Fifties" became 

Manilow's first No. 1 album chart debut, followed by "Sixties" 

(No. 2) in 2006 and "Seventies" (No. 6) in 2007. In total, the 
three collections have sold more than 2 million copies, accord- 
ing to Nielsen SoundScan. 

"The good thing with a brand like Barry Manilow is that he's 
such an icon," says RCA Music Group senior VP of marketing 
and artist development Scott Seviour. "It's a matter of telling a 

built -in audience that he has something new." Case in point: Fol- 

lowing database marketing ofa press release announcing "Eight- 

ies" directly to his fans, "the next morning on Amazon.com, 
advance sales were at No. 8," Seviour says. "Those 50,000 fans 

can literally drive first -week sales." 
"Barry's enduring popularity comes from a combination of 

his songs, which are part of the soundtrack of people's lives - 
you see him live and the audience knows every word to 30 songs - 
coupled with the fact that he is a great live showman," says Davis, 

Sony BMG Worldwidé s chief creative officer. "On both counts, 
he has stood the test of time." 

Manilow returns the kudos: "In my career, I have one thing 
nobody else does: Nostradavis." 

The 12 -track "Eighties" is led by the single "Islands in the 
Stream," a 1983 No. 1 pop, country and AC hit for Kenny Rogers 

and Dolly Parton, written by the Bee Gees. Manilow's version is 

a gleeful duet with Reba McEntire, recorded live in the studio. 
Other selections include Chicago's "Hard to Say I'm Sorry," 

Cyndi Lauper's "Time After Time" and Stevie Wonder's "I Just 

Called to Say I Love You." Scanning the playlist, Manilow says 

this was the most challenging of the four albums: "These songs 
are so well- known, so loved -perfectly recorded records. With 

the '50s and '60s, we could play around with the arrangements. 
The '70s was more difficult, because those arrangements were 
wonderful. How can you touch 'Bridge Over Troubled Water'? 

'You've Got a Friend' was perfectly written and recorded." 

Ready to take a chance again: 
BARRY MANILOW 

Manilow says he was determined to maintain the original writ- 

ers' and singers' integrity, while still placing his stamp on the 

songs. "It took a long time to figure out how to make them my 

own, to see where I could crawl inside the meaning of the lyric," 

he says. "I didn't want to do karaoke renditions. Make no mis- 

take, I was intimidated, but I think I nailed them. Once the 
arrangements were done, it was one big smile after another." 

Among the most novel efforts on "Eighties" is Rick Astleÿ s 

1988 No. 1 "Never Gonna Give You Up." "It has the catchiest lit- 

tle melody, with production from Stock, Aiken and Waterman. 

How do you compete with that ?" asks Manilow, who called on 

producer Michael Lloyd (the "Dirty Dancing" soundtrack) for 

assistance. "I think it's going to stand out on the album." 
To court Manilow's fans, Arista set up a busy schedule of TV 

appearances, including "The Tonight Show With Jay Leno," 

"Today," Rosie O'Donnell's Thanksgiving Eve special and a 

week's worth of coverage on "Entertainment Tonight" and "The 

Insider." Manilow will also return to QVC, performing five 

songs in an hour on Nov. 20. Arista has print ads lined up and 
interviews in People and Ladies Home Journal, with Internet 
ads on female -leaning Web sites and radio links with syndi- 

cated AC shows led by Delilah, John Tesh, Martha Stewart and 
Casey Kasem. 

"I had a feeling there could be more, but no idea it would wind 

up being this big," Manilow says about the new chapter in his 

career opened by "Fifties." On Jan. 16, he'll begin his fifth sold - 

out yearlong residency at the Hilton. "I figure l'ì1 be there until 
they throw me out." 

To Davis, "The fact that Barry can have a successful album at 

this stage in his career shows how timeless songs last and com- 

pelling performers can maintain an audience, even outside of 

radio and MTV and VH1." 
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»>REBA MOVES 
ON 
Reba McEntire has ended 
her 25 -year association 
with MCA Nashville and 
signed with Valory Music. 
Terms of the deal were not 
disclosed. McEntire's debut 
single on Valory will ship to 
country radio in early 
spring 2009, with her new 
studio album to follow later 
that summer. The artist 
crowned her MCA tenure 
with a three -disc boxed set, 
"50 Greatest Hits," released 
late last month. 

» >UNCLE BEN'S 
BAND 
Ben Harper is recording an 
album with a new band, 
Relentless7, and will play a 

handful of club shows next 
month to introduce the 
material. "White Lies for 
Dark Times" is due in May 
via Virgin and finds Harper 
backed by guitarist Jason 
Mozersky, drummer Jordan 
Richardson and bassist 
Jesse Ingalls, the latter two 
of the Los Angeles band 
Oliver Future. 

»LUPE BOWS 
OUT? 
Atlantic Records is 

declining comment on 
reports that rapper Lupe 
Fiasco will retire from 
music after releasing a 

triple -disc album titled 
"LupEND." Fiasco made 
the announcement during 
a Halloween show in 
Chicago, explaining that 
"END" stands for 
"everywhere," "nowhere" 
and "down here." A 
release date hasn't been 
confirmed. If true, the 
news shouldn't come as 
much of a surprise, 
considering Fiasco told 
Billboard as much last 
December. 

»ULTRA, MEGA, 
OK 
U.K. pop /rock outfit 
Ultravox's'80s lineup will 
reunite for a 2009 tour, 
marking this version of the 
band's first performance 
since Live Aid in 1985. 
Drummer Warren Cann, 
bassist Chris Cross, 
violinist /keyboardist Billy 
Currie and guitarist/ 
vocalist Midge Ure will 
play 14 dates beginning 
April 10 in Edinburgh, 
Scotland. For now, the 
itinerary is limited to the 
United Kingdom. Cann left 
Ultravox in 1986 and the 
band split two years later, 
although it re- formed 
without Ure in 1992. 

Reporting by Jonathan 
Cohen and Ken Tucker. 

0!N MY FATHERS, 

REGGAE BY PATRICIA MESCHINO 

Jailhouse 
Rock 
Steady 
Jah Cure Chronicles 
Imprisonment With 
`Universal' Songs 

Jail hardly dampened the success of Jamaican 
reggae singer Jah Cure, who topped the reggae 
charts in his homeland with a series of singles 
he recorded while serving a 15 -year sentence 
for rape, robbery and gun possession charges. 
In fact, it made him an exponentially bigger 
star than he was before he went to prison. 

Much like hip -hop, reggae has a tradition 
of controversial singers with criminal records. 
But Cure represents the highest -profile exam- 
ple of how controversy can help make an 
artist's career. 

On Jan. 7, Cure will deliver his first album 
of new music since his release from prison 
on July 28, 2007. "The Universal Cure," 
which will come out as a joint venture be- 
tween Miami -based indie SoBe Entertain- 
ment and Jamaica's Danger Zone Records, 
documents the journey of the one -time Sic - 
cature Alcock, who struggled for recogni- 
tion as a teenage artist and found it a few 
years later behind bars, where he steadfastly 
maintained his innocence. 

"A history of negatives has been done but I 

can't think it is all about me when I know what 
people face out there," says Cure, who wound 
up serving eight years. "So the songs talk about 
my life but also about universal cures, like 
being free and especially love." 

Following his incarceration on April 16, 1999, 
Cure began releasing singles like "Love Is" and 
"Longing For," characterized by deeply emo- 
tional deliveries that stood in stark contrast to 
the callousness of his alleged crimes. As his 
renown grew, details emerged of reported ir- 
regularities in the legal proceedings that led to 
his conviction. Defending Cure's innocence 
became a cause célèbre throughout the reggae 
world, but his alleged victim, as well as several 
Jamaican women's rights groups, expressed 
outrage at the artist's newfound celebrity and 
the sympathy his hits generated. 
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taman vibrations: 
H CURE 

"The Universal Cure" includes " Reflec- 
tions," Cure's seminal penitentiary recording. 
But it's also significant for roots reggae tracks 
like "Sufferation," "Freedom" and "U Believe 
in Me," the last of which expresses gratitude 
to his supporters. "We wanted to capture the 
transition in Cure's life, coming out of captiv- 
ity and going into the free world," says his 
manager Delmar "Della" Drummond, who is 
also CEO of Danger Zone Records. "This is 
his authentic journey, not just words to a beat." 

Since his release, Cure's red -hot hit -mak- 
ing streak has noticeably cooled. But his team 
is hoping to rekindle the fire with "The Uni- 
versal Cure," which is led by the single "Mr. 
Jailer." The track was previously a hit for its 
writer, Nigerian singer Asa. 

"Jah Cure's vocals have a haunting soulful 
resonance that I haven't heard since the late 
Garnet Silk," says Wayne Jobson, host of the 
show "Reggae Smoke -In" on modern rock 
KDLD /KDLE (Indie 103.1) Los Angeles. "We 
need that kind of consciousness and haunt- 
ing voice to lift up reggae. People are looking 
for this to be the definitive Jab Cure album, 
and I think he will do well in America." 

So far, Cure has been unable to secure a visa 
for travel to the United States because of his 
criminal convictions. His management is seek- 
ing a waiver that would allow him entry for a 

maximum of 90 days. In the interim, SoBe/ 
Danger Zone will concentrate on creating in- 
terest in the album in territories where he has 
already established a following. 

"If we can make 'Universal Cure' success- 
ful in Europe and the Caribbean, where he has 
performed extensively, that could help it in the 
U.S.," SoBe Records CEO Cecil Barker says. 
"We are planning release events in the 
Caribbean, in Europe and possibly in Asia." 
Barker is also hoping to tap into the diverse 
markets that have supported SoBe's eclectic 
roster, which includes Brooke Hogan and rap- 
per Urban Mystic. "The reggae format caters 
to so many different cultures," he says, "so we 
hope to attract Brooke's pop audience and 
Urban Mystic's fans. But Jah Cure is a reggae 
artist, so we will keep him true to his roots." 

Whether or not he finds success outside the 
reggae arena, Cure remains grateful for the ex- 

periences that have made the new album such 
a gripping narrative. "Those were very tough 
years," he says, "but it was worth it, because 
my career was made from that struggle." 

COUNTRY BY KEN TUCKER 

Say ̀ Anything' 
Single Provides Powerful 
Intro For Randy Houser 

While no one is calling new 
country artist Randy Houser 
an overnight success -at 
least not yet- things are def- 
initely going his way. After all, 

how often does an artist, new 
or otherwise, get called to 
make a command perform- 
ance for David Letterman? 

The CBS late -night host 
heard Houser's soulful single 
"Anything Goes" on Sirius Satel- 

lite Radio and asked his booker 
to track him down. "He didn't 
want to wait -he wanted to be 
the guy that put him on first," 
Universal Records South sen- 
ior VP /GM Fletcher Foster says. 

"It really gave us some momen- 
tum in having people look at 
him differently." 

The traditional song, which in- 

cludes the lyrics "Anything goes 
when everything's gone," struck 
a chord with Letterman, who 
proclaimed after Houser's early - 
September appearance that it 

was "the story of my life." This 
week the single is No.19 on Bill- 

board's Hot Country Songs 
chart; it serves as the title cut to 
Houser's debut, due Nov.18. 

The son of a musician who 
made his living playing blues, 
R &B, soul and other music of 
the Mississippi Delta, Houser 
knew early on the path he 
would follow. "The first time I 

saw my dad get onstage and 
play guitar, I was done," 
Houser says. "I knew what I 

wanted to do." 
Houser soon made a name 

for himself both fronting a band 
and as a solo performer. When 
he moved to Nashville about 
five years ago, he quickly found 
work as a demo singer and soon 
after signed a publishing deal. 
"Things happened really fast," 
he says. "I busted my butt doing 
everything you can think of 
down in Mississippi and I plan- 
ned on coming here to do the 
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» >CURIOUS KATE 
Despite four Australian Record- 
ing Industry Assn. (ARIA) 
Award nominations for her 
gold- certified (35,000 -plus) 
2007 debut album, "Little Eve," 

Brisbane -based singer /song- 
writer Kate Miller -Heidke opted 
to take an alternative route for 
her follow -up, "Curiouser" 
(Sony BMG). 

"A lot of the first album was 
written by me in a room -very 

private, very introspective,' the 
alternative /pop artist says. But 
"I escaped the second -album 
syndrome thing because of the 
power of collaboration." Mi ller- 
Heidke's collaborator on the 
songwriting forthe sophomore 
album was her partner, guitarist 
Keir Nuttall. 

The album itself was cut in 

Los Angeles with Mickey Pe- 
tralia (Beck, Flight of the 
Conchords) handling pro- 

Australian 'Idol': KATE 
MILLER -HEIDKE 
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same thing, but I was just really 

lucky getting to work at what I 

loved to do pretty quickly." 
After a short stint on Univer- 

sal Music Group's MCA Nash- 

ville- Houserjokingly refers to 
it as the "quickest record deal 

in history " -Universal South 
staff producer Cliff Audretch Ill, 

who was familiar with Houser 
from his days at publisher 
Windswept Music, lobbied label 

chief Mark Wright to sign him. 

While Houser co -wrote eight 
of the album's tracks, he didn't 

write the single. "It's important 
as an artist to cut other people's 

songs, especially when they're 
better than mine," says Houser, 

who co -wrote Trace Adkins' 
"Honky Tonk Badonkadonk" 
with Jamey Johnson and Dal- 

las Davidson. "I wouldn't be 

here now if somebody hadn't 
cut my songs." 

Foster says a conscious de- 

cision was made to release a 

ballad rather than an uptempo 
track, which is the preferred ve- 

hicle for new artists. "This stood 

out as a song of the year -type 
of song," Foster says. "If we 

were going to lose, at least we'd 

have some respect doing it. 

And we would have made a 

statement about who he is as 

a vocalist and how he can de- 
liver a song." 

Country WSOC Charlotte, 
N.C., OM /PD DJ Stout says that 
while he liked what he heard on 

a sampler, it was a station visit 
from Houser that sealed the 
deal. "He blew everyone away 

when he sang the single," Stout 

says. "It was so impressive that 
I asked him to go into the stu- 

dio and do it live. I don't usually 

do that, but he was that good. 
Our listeners loved it and I 

started playing it." 

Because the single is still 
climbing the country airplay 
chart and isn't expected to 
peak until early 2009, Univer- 
sal South will stagger its mar- 

keting push for the album. The 

label is focusing on markets 
like Atlanta, Dallas, Denver and 

Austin, among others, where 
the record is performing well 

at radio. "We're going in and 
doing micromarketing," Fos- 

ter says, citing advertising, club 
promotions, flyaway contests 
and Web site contests with 
radio stations as examples. 
"Then we're going to regroup 
and support it into December 
at retail." Houser is an iTunes 

discovery artist for the month 
of November and his video is 

airing on CMT and GAC. 

After the first of the year, 

the label will focus more on 
media and Internet initiatives. 
"We're trying to get to the 
core country consumer on the 
release of this record," Foster 
says, "and then focus on the 
masses later. 

with BRANDON FLOWERS 

duction. With hefty national 
radio support from the top 
40 network Nova, it opened 
at No. 8 on the ARIA Top 50 
Albums chart one week after 
its Oct. 18 release, eclipsing 
the No. 11 peak of its prede- 
cessor. Miller -Heidke recently 
signed with Sony /ATV Pub- 
lishing and is booked by the 
Harbour Agency in Sydney. 

Now Miller -Heidke's team is 

making plans to bring the 
singer to audiences further 
afield. "The wheels are in mo- 
tion to release in Japan in Jan- 

uary and be in that market for 
February and back again for 
the summer," Brisbane -based 
manager Leanne de Souza 
says. With an international 
showcase itinerary being drawn 

up, she adds, "The hard work is 

just beginning." -Lars Brendle 

» >EVERYTHING'S 
ALOUD 
Welsh male voice choir Only 
Men Aloud is due to unveil the 
first fruits of a four -album deal 

with Universal Classics & Jazz 

Nov. 17. That's the U.K. release 

date for the self -titled debut 
album by the 20- person choir, 
which won in August the BBC 

TV talent show "Last Choir 
Standing," a competition the 
broadcaster says drew 6 million 

telephone votes. 

"It's the first time a choir 
has had such a huge impact 
on a mass -market TV plat- 
form" in the United Kingdom, 
Universal Classics & Jazz U.K. 

managing director Dickon 
Stainer says. "They're a pre- 
dominantly young, small 
group. Previous choirs who 
have had success have gen- 
erally been older and larger, 
such as [Universal signings] 
Fron Male Voice Choir." 

The choir formed in January 
2000. "I knew that the Welsh 

male voice choir had currency 
that something young and fresh 

would be marketable," found- 
er /conductor Tim Rhys -Evans 

says. "We've had hundreds of 
people e- mailing to see whether 
they could join." 

The album contains choral 
versions of a variety of songs 
ranging from the Beach Boys' 

"God Only Knows" to the Jimmy 

Webb- written classic "Mac- 
Arthur Park." Universal doesn't 
yet have international plans for 
the choir. -Hazel Davis 

» >YES WE CAN 
Making an artist's new release 

stand out from the crowd is a 

perennial problem. A recent ex- 

periment by U.K. label Domino 
Records suggests the answer 
could be to package it as cans 

of soup. 

London -based dance artist 
Max Tundra received that hon- 

or with his third album, "Par- 
allax Error Beheads You," re- 

leased Oct. 20. The album was 

available as a limited run of 
500 cans of kosher chicken 
soup, available from selected 
independent retailers and 
Domino's online store. Each 

can featured a unique code en- 

abling the owner to download 
the album from Domino's site, 

along with an exclusive album 

of bonus material. 
Tundra (real name: Ben Ja- 

cobs) says the experiment -in- 
spired by lyrics on the album 
and his own Jewish roots - 
proved highly successful in 

terms of marketing and as a 

way of engaging his fans. "Peo- 

ple have been pretty excited 
by it," he says. "Because it's 
been so limited, they were 
crazily ordering." 

Tundra will play European 
dates throughout November 
and December, booked through 

Berlin -based Puschen. 

A U.S. release of "Parallax 
Error Beheads You" is sched- 
uled for Nov.18 via Domino in 

North America and plans are 

in place for Tundra to play U.S. 

shows in early 2009, booked 
through the Windish Agency. 
Tundra is published by Domino 
Publishing. -Richard Smirke 

Chameleonic Killers frontman Brandon Flowers seems to sport a new look for every album his 

band releases. He was a dandy for 2004's "Hot Fuss" and an urban cowboy on 2006's "Sam's 

Town." For "Day and Age," due Nov. 25 from Island Def Jam, he's remade himself as a new waver. 

The looks makes sense, since "Day and Age" was produced by Madonna collaborator Stuart Price 

and sometimes sounds like it was beamed straight out of an '80s disco. But Flowers stopped danc- 

ing long enough to answer some questions. 

Ì Many popular rock bands live very pub- 
lic lives online, yet you and the Killers are 

much more private. Do you feel any pres- 

sure to start a Web site and tell everyone 
what you ate for breakfast? 
I'm not very good at talking to fans. I don't think 
we try to be mysterious on purpose, but most 

of this blogging and twittering doesn't make a 

lot of sense to me. I grew up before everyone 

had a computer and a Web site. It's not that we 

don't care about our fans, but we don't see the 

need to communicate with them in that way. 

Hell, we're so old- school we don't even pay 

someone to blog for us. 

2 How much input do you and the rest of 
the band have when it comes to making de- 
cisions about marketing the new album? 
We're very involved in the process. We had very 

specific ideas in mind for the "Human" video 

and we actively sought out different treatments. 

We get along with the label and in the past we've 

split the cost of the videos or they've paid for it 
outright. We've proven to them that we're usu- 

ally right and they give us the space and breath- 

ing room to do what we need. 

3 The "Human" video was shot in the 
desert close to your hometown, Las Vegas. 

Was it important for you to shoot the video 
there? Do you still feel close to Vegas? 

We all love the Southwest. We've made the mis- 

take of doing photo shoots in Manhattan and 

it hasn't worked out. I still feel like I'm con- 

nected to Vegas, although I wouldn't say I'm 
part of the scene. When we were starting out, 

there was no scene -we would just go out and 

play with anyone. 

4 Nike recently ran an ad featuring the first 
album's "All These Things That I've Done." 

How do you feel about licensing? 
I was really inspired by the Nike commercial, be- 

cause I felt like that song didn't get its due in 

America and it was great to see it get some at- 

tention. In terms of other licensing deals, we 

have a monthly approval meeting where we go 

through all the proposals we get and vote on what 

we think would be best. We've never taken a hard 

and fast position to say we're never going to work 

with certain people or a certain company. 

5 The new album is a departure from the 
last one -it's much more pop. What brought 
about that change and how do you think 
your fans will respond? 
We don't think about demographics when we're 

recording -we want to please ourselves. We 

figure that if we like it, there are bound to be 

other people that like it too. In terms of putting 
the album together, we go with the best songs, 

but we also want to make sure the album has a 

certain flavor overall. We did have more rock 

songs that didn't make it onto the record, and 

I do think what made it on does have rock mo- 

ments. In terms of our fans, I'd like to think 
they're smart and open- minded and don't want 

us to keep reinventing the wheel. Ifyou've been 

a fan for a long time, you're prepared for change. 

6 The Killers had a meteoric rise in the 
touring world after the debut album. How 

will you tour this time? 
I think we keep getting better live and we want 

to go as far as this will take us. I want to play big- 

ger arenas this time around, for sure. - 
Flowers power: 
THE KILLERS 
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MICKEY FACTZ 
Rapper Mickey Factz started his music career just two 
years ago, but he's accomplished plenty in that short 
amount of time. 

After leaving New York University law school to focus 
on music full -time, the 23- year -old Bronx -bred MC 
began releasing mixtapes online in 2006. First came 
"In Search of the N.E.R.D.," on which Factz laid lyrics 
over beats made by Pharrell Williams' group. A year 
later he released "Flashback," followed by the critically 
acclaimed "Heaven's Fallout." Thanks to tracks like the 
sneaker -inspired "Supras," the latter mixtape quickly 
became a fan favorite. 

At the beginning of 2008, Factz began releasing a new 
track every week as part of a series appropriately titled 
"The Leak." On "The Leak Vol. 1" and "The Leak Vol. 2," 
Factz released tracks like "Automatic "; "I'm Sean," ded- 
icated to Sean Bell, who was shot to death by New York 
police in 2006; "Incredible "; and "Rockin' N Rollin'." The 
last of those, featuring the Cool Kids, was recently added 
to rotation on MTV. "When we leaked the first song, we 
probably only got like 100 downloads," he says, "and the 
last song we put out got about 9,000 or 10,000." 

Factz has gone on to co -found his own marketing, 
branding and styling business and label, GFC New York 
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(clientele includes Devin the Dude and Nipsey Hustles). 
He is preparing his debut album, "The Leak Vol. 3: The 
Achievement," scheduled for release early next year. In- 
house producer Precise and Illphonics (LL Cool J, the 
Clipse) contribute production. 

"I plan on having a bunch of eclectic artists and I'm 
going to be touching on a lot of different subject mat- 
ters like police brutality, relationships and just life- things 
that normal people go through," Factz says. "People want 
to feel like they're connected to an artist and a lifestyle and 
a culture, and I feel like I'm the person who's going to 
bring that forward." 

While the weekly leaks have since been strategically 
halted ( "We want people to yearn for more music, and 
what comes with yearning is purchasing," he says), Factz 
continues to promote his music in other ways. He appears 
on the cover of XXL's December issue as part of its an- 
nual top 10 up- and -coming feature. He's been perform- 
ing on the college circuit, with stops at State University of 
New York in New Paltz and Chicago's Roosevelt Univer- 
sity coming up, and he was part of a slew of shows and 
panels during this year's CMJ Music Marathon. 

-Mariel Concepcion 
Contact: Saint Louis, manager, saint a GFCNY..com 

EDITED BY KATIE HASTY 

Enjoy exclusive performances, interviews, music 
and more from dozens of Underground 

artists at billboard.com /underground. 

VON IVA 
On Dec. 19, Von Iva will make a big 
splash -not onstage but on the big 
screen. Audiences will be treated to 
four original songs from the group in 

the Heyday/Wamer Bros. Pictures film 
"Yes Man," starring Jim Carrey and ac- 

tress /musician Zooey Deschanel. 
The San Francisco -based trio was 

cast to appear in the movie, as well 
as on its soundtrack, after music su- 

pervisor Jonathan Karp ("Superbad," 
"The 40 Year Old Virgin ") found the 
band's album, "Our Own Island," 
while in the stacks at Amoeba Music 
in Los Angeles. 

"We had a friend who would sneak 
our CDs in the end caps of the rows 
there," drummer Kelly Harris says. "He 
was drawn in by the cover and ended 
up loving the music." 

The three became four as the band 
was cast as the movie's fictional group 
Munchausen by Proxy, with Deschanel 

installed as lead singer. Von Iva's reg- 
ular lead singer, the fierce, soulful A- 
llan Iva, helped rewrite the tunes to 
cater to Deschanel's voice. 

Von Iva was originally a quartet 
when it formed six years ago, when 
founders Elizabeth Davis (former 
bassist for Seven Year Bitch) and Har- 

ris picked up Iva and dexterous key - 
boardist Becky Kupersmith. Davis 
eventually dropped out and the trio 
went onto embrace a more minimal- 
ist sound. 

The group has gone on to self -re- 
lease a full- length set, a music video 
and two EPs, the most recent being, 
appropriately, "Girls on Film," on Oct. 
28. With help from the Royalty Net- 
work, Von Iva has scored around a 

dozen TV placements, including 
Logo's "Curl Girls," a Nokia phone spot 
and Showtime's "The L Word." The 
band has also been tapped to open 
for such acts as the Walkmen, the Gos- 

sip and the Go -Go's with the aid of the 
M.O.B. Agency. -KH 
Contact: Joyce Williams, manager, 
Joyce amusicindustrynetwork.com 

JASON 
WEBLEY 
Songwriter Jason Webley has made 
some pretty unique friends in pretty 
unique places during his 10 -year career. 

He was invited to tour in Mexico 
after a "superfan" dance choreog- 
rapher created a ballet around his 
songs. He used that as an opportu- 
nity to meet Warner Latina pop star 
Ximena Sariñana, with whom he per- 
formed and penned some songs. 

Then there were some Russian 
college students who paid for his 
trip -and seven subsequent others - 
to play shows in destinations like 
Siberia. Thousands of fans arrived at 
the shows knowing every word. de- 
spite the language barrier. 

And don't forget the Monsters of 
Accordion tour, which took several 
wizards of the instrument up and 
down the West Coast this fall. "The 
most feared instrument in the world," 
Webley cheekily penned on the MOA 
press release. 

This summer, Webley made a pair 
of visits to Australia, played support 
dates with the Avett Brothers and 
opened for Dresden Dolls' Amanda 
Palmer in Europe. He also completed 
a record with Palmer under the 
moniker Evelyn Evelyn, easily sell- 
ing out of the 1,111 -copy limited edi- 
tion pressing of the vinyl set, released 
by his own Eleven Records. 

"I have a dumb obsession with 
numbers, 11 being my favorite," he 

says with a laugh. 
Playing to the fringe has worked 

in Webley's favor, enabling him to 
sell nearly 60,000 copies combined 
of his five full -length albums and a 

handful of collaborative efforts. 
Each offers a different sound, from 
circus to theater, from Balkan to 
Latin, crooner to punk. "Every one 
is going to be insanely different," 
he says. "It's very natural for me to 
jump around." -KH 
Contact: jason.webley a gmail.com 

CATCHING UP WITH UNDERGROUND ALUMNI 
Locksley (June 18, 2005) has been selected as Ray Davies' backing band on 
his 12 -date U.S. tour in November and December... Anathallo (April 1, 2006) 
signed with Anticon. Records and will release its new album, "Canopy Glow," 
Nov.18... "Mary" by Joe Purdy (April 4, 2008) is featured in the film "The Se- 
cret Life of Bees." 
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ALI3LJ IVIS 
IL DIVO 
The Promise 
Producer: Steve Mac 

Columbia 
Release Date: Nov. 78 

0 Opera and ABBA: two 
great tastes that taste 

great together? In II Divo's 
hands, definitely. Unlike some 
in the wildly lucrative pop - 
classical scene, the four hunks 
in this baritone -beefcake boy 
band (originally created by 
"American Idol" judge Simon 
Cowell) couldn't care less 

about converting serious - 
music snobs. They're happy to 
pull every heartstring known 
to man -or at least middle - 
aged woman -which gives 
their crescendo -crammed 
records a kind of refreshing 
honesty. The quartet's fifth 
full -length (including an easy - 

money 2005 Christmas set) is 

II Divo's most shameless -and 
therefore its most enjoyable - 
yet. Highlights include covers 
of Charles Aznavour's "She" 
and Leonard Cohen's "Hallelu- 

jah" (the latter in a surprisingly 
stripped -down arrangement), 
as well as an over -the -top 
reading of "The Winner Takes 

It All" that to post -"Mamma 
Mia!" ears sounds quite a lot 
like cha- ching. -MW 

RICARDO ARJONA 
Quinto Piso 
Producers: various 
Warner Music Latina 

Release Date: Nov. 18 

laThis Guatemalan singer/ 
songwriter has an un- 

canny knack for marrying so- 

phisticated lyrics with catchy 
hooks and mass -appeal mes- 

sages. On his debut for 
Warner after a lifetime with 
Sony, Ricardo Arjona also 
gives his timeless songs a 

sense of place. The album tells 

stories of urban life as seen 
from a fifth -floor studio, from 
the unabashed romanticism 
of first single "Cómo Duele" to 
the incisiveness of "Que Nadie 
Vea," which chronicles a gay 
man's life in the closet. The set 

traverses a sea of settings and 

emotions with elegance and 

an immediate sense of con- 
nection. Arjona is thoughtful 
in his arrangements, using a 

classical string quartet for 
"Bailarina Vecina," big strings 
for "Cómo Duele" and a more 
acoustic rock vibe for "La Vida 

Está de Luto." There's also a 

duet with ranchera queen 
Paqita La Del Barrio, which un- 

derscores how universal Ar- 
jona's songs and themes are, 

even in the most regional 
arrangements. -LC 

COUNTRY 

BLAKE SHELTON 
Startin' Fires 
Producers: Scott Hendrix, 
Brent Rowan, Bobby 
Braddock 
Warner Bros. 

Release Date: Nov. 18 

DIDO 
Safe Trip Home 
Producer: Jon Brion 
RCA 

Release Date: Nov. 18 

Dido's haunted voice is a flat line: 

Whether she's singing bold dismissals like "I can't look 

at you this morning," or loving declarations like "My 

heart has found its home," those gauze- covered pipes 

never modulate. So the sonic settings into which they're 
placed are all the more important. Her third studio 

album employs fewer electronic whooshes and more 

real instruments than the previous two, making it small- 

er, finer and a better showcase for her uncluttered 
melodies and lyrics. There are a lot of perfect little songs 

here; they run less than four minutes, but are rich and 

deep. "Quiet Times" is a shuffling, string -laden shanty 

that recalls great Brit folk -pop band the Sundays. "lt 
Comes and It Goes" has an irresistible sway, while "The 

Day Before the Day" is quietly devastating. There isn't a 

standout single, but this is Dido's most fully realized and 

elegantly rendered collection. -KM 

01110 

i 
DAVID COOK 
David Cook 
Producer: Rob Cavallo 

79 Recordings /RCA 
Release Date: Nov. 18 

"American Idol" season seven 
champ David Cook already scored a solid hit with his 

first single, "The Time of My Life," the kind of senti- 

mental ballad every winner is forced to churn out. 

Much like his predecessors' quick- turnaround debuts, 

Cook's is fairly generic, but its rock edge is dirtied up 

with crunching guitars and the artist's tuneful growl. 

There are a host of big, anthemic choruses that high- 
light the power of Cook's voice, namely the soaring 

"Declaration" and Chris Cornell /Brian Howes -penned 
"Light On." Elsewhere, Cook exercises his right to rawk 

with the swaggering, gritty "Bar- ba -sol" and bares his 

soul alongside a delicate piano and string arrange- 

ment on "Permanent." There are some lyrical missteps 

( "Life on the Moon," which marvels at the titular con- 

cept), but as the lone rocker winner of "Idol" to date, 

Cook stands apart from cookie- cutter pop. -JM 

COOK 

Blake Shelton announ- 
ces that "I'm a lucky 

man" near the start of his fifth 
album, which is exactly how 
someone dating fellow coun- 
try singer Miranda Lambert 
should probably feel. That re- 

lationship gives "Startin' Fires" 

its verve and spirit, a love - 
struck recovery from the heart- 

broken pall that hung over 
2007's "Pure BS" There's some 

self- recrimination in She 
Wouldn't Be Gone" and a neat 

twist in the plot of "I Don't 
Care," but mostly Shelton is in 

L -O -V -E and overjoyed to sing 

about it. "Country Strong" of- 
fers an anthemic salute to 
boot -wearin' men andwomen, 
"Home Sweet Home" pays trib- 
ute to just that, and "This Is 

Gonna Take All Night" is a pro- 
nouncement of sexual intent 
so direct it would make the late 

Barry White smile. The "Fires," 

it seems, have more than mere- 

ly started. -GG 

ZAC BROWN BAND 
The Foundation 
Producer: Keith Stegall 
Atlantic /Home Grown /Big 
Picture 
Release Date: Nov. 18 

laTouring tour -de -force 
Zac Brown Band's ma- 

jor -label debut is as refreshing 
a set as has come down the 
pike in quite some time. Infec- 
tious first single "Chicken Fried" 

celebrates the simple things in 

life like cold beer and "jeans 
that fit just right," while "What- 

ever It Is" addresses the mysti- 
fying power of love. "Toes" is a 

tropical treat in the tradition of 
Jimmy Buffett ( "I got my toes 

in the water, ass in the sand ") 
and "Where the Boat Leaves 

From" also celebrates the is- 

land life. Traditional country 
toe -tapper "Mary" highlights 
the group's tight harmonies, 
and the touching "Highway 20 
Ride," about shared custody of 
a child, is a stone -country 
smash. Uptempo barn -burner 
"It's Not OK" follows the tradi- 
tion of the Charlie Daniels 
Band, and "Sic 'Em On a 

Chicken" is just plain fun. -KT 

EMI 
MUDVAYNE 
The New Game 
Producer: Dave Fortman 
Epic 
Release Date: Nov. 18 

laOn this eclectic 11 -song 
set, Mudvayne stretches 

into a variety of previously un- 

explored musical settings to 
accompany Chad Gray's un- 

apologetically angsty lyrics. 
"Fish Out of Water" opens 
things with a staccato gallop 
before careening through a se- 

ries of prog- rock -styled dy- 
namic shifts. A ringing mixture 
of acoustic and electric guitars 
bring fresh textures to "Do 
What You Do," the album's first 
single; "Scarlet Letters "; and 
"Never Enough," while the po- 
litically toned "Have It Your 
Way" is a forthright and furious 

modern rock jam tailored for 

i "WS 
the Vans Warped tour. Some 

of the fierce headbanging that 
is Mudvayne's stock in trade 
can still be found in "The Hate 

in Me," "We the People" and 
"Dull Boy," but the bulk of the 

record finds the group playing 
its "New Game" with hard -hit- 
ting exuberance. -GG 

SAMMY HAGAR 
Cosmic Universal Fashion 
Producers: Sammy Hagar, 

Bob Daspit 
Loud & Proud /Roadrunner 
Release Date: Nov. 18 

Sammy Hagar isn't all tequila 
and sunburns on his first solo 
disc in eight years: This new set 

kicks off with a lightly industrial 

collaboration with young Iraqi 

songwriter Steven Lost that 
finds him reviving the "Right 
Now" approach to addressing 
deeper issues than the nation's 

unreasonable speed limits. 
Hagar spends half the record 
in such uncharted waters, but 
before things get too serious, 

there's "Loud," a Spandex -and- 

codpiece rocker that tele- 
ported in from 1986; a cover of 
"(You Gotta) Fight for Your 
Right (To Party!)," which did 
the same; and a country track 
called "When the Sun Don't 
Shine," basically a tribute to 
Jimmy Buffett, rock's other 
premier tequila pitchman. The 

second half of the record de- 
pends on how you process the 

phrase "album- closing nine - 
minute unplugged version of 
'Dreams.' " But if you're a 61- 

year -old beach bum with a 

pretty decent day job, what 
else would you do ? -JV 

MAVIS STAPLES 
Live: Hope at the Hideout 
Producer: Rob Schnapf 
Anti - 
Release Date: Nov. 4 

GILast year, Mavis Staples 
released a revelatory col- 

lection of protest songs ( "We'll 

Never Turn Back ") that, though 
such a thing was hardly need- 
ed, reaffirmed her vitality in the 

current music scene. "Hope at 

the Hideout" is her victory lap, 

a joyous house party that ben- 

efits from a wonderful align- 
ment of the stars: It was re- 

corded in her return to a cozy, 

sold -out blues house in Staples' 

Chicago hometown and re- 
leased on Election Day. At 69, 

Staples' power -train voice is 

close to rugged perfection 
throughout, and she's wonder- 
fully fired up. And while the stu- 

dio versions of these tracks are 

driven by a singular purpose, 
their live cousins shimmer and 

shake. Nowhere is that clearer 

than on a lively and soulful "For 

What It's Worth," a soaring 
"This Little Light" and the sin- 

gularly majestic "We Shall Not 
Be Moved " -JV 

ROGER KELLAWAY 
Live at the Jazz Standard 
Producer: Roger Kellaway 
'PO 

BEVONCÉ 
I Am ... Sasha Fierce 
Producers: various 

Music World /Columbia 
Release Date: Nov 18 

Beyoncé devoted half of the tracks 
on this double -disc set to her feisty alter ego Sasha 

Fierce (think "Single Ladies "). But, it's the classic, more 

timeless R &B songs on the "I Am" portion of the album 

that seem like a much -welcomed stretch for the singer. 

Lead single "If I Were a Boy" is the first taste of Be- 

yoncé's newfound love for powerful ballads, as she 

croons about reversing gender roles. On "Halo" she 

sings in a lower register than usual over big drums and 

an epic piano pattern and belts emotively ( "I don't want 

a broken heart /And I don't want to play the broken- 

hearted girl ") on the Babyface -penned "Broken- Hearted 

Girl." Songs like "Video Phone," with its repetitive, 

vibrating beat, and the thumping "Diva," a collaboration 

with Sean Garrett, don't break new ground but more 

than provide the radio -ready dance tracks for which 

Beyoncé, er, Sasha Fierce, is beloved. -MC 
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Release Date: Nov. 4 

©A choice group of play- 
ers joined Roger Kell - 

away for this May show at 
New York's Jazz Standard: 
Russell Malone (guitar), Ste - 
fon Harris (vibes), Jay Leon - 
hart (bass) and Borislav Stru- 
lev (cello). Disc one opens 
with a vibrant cover of Duke 
Ellington's "Cottontail" and 
also features a stylish per- 
formance of Paul Desmond's 
classic "Take Five," a song not 
often covered, much less 
reimagined this proficiently. 
On disc two, make note of the 
wonderful treatment of the 
cowboy tune "Tumbling Tum- 
bleweeds," with an amazingly 
cool Kellaway arrangement. 
The song lopes along appeal- 
ingly while Kellaway and Mal- 
one lay down an instrumental 
commentary that's one of the 
major highlights of this wholly 
engaging album. -PW 

CHARLIE DANIELS 
Preachin', Prayin', Singin' 
With Charlie Daniels & 

Friends: Live From 
Nashville 
Producer: David Corlew 
Blue Hat Records /Koch 
Entertainment 
Release Date: Nov. 11 

© Filmed in black and 
white at the intimate 

Ford Theater inside Nashville's 
Country Music Hall of Fame 
and Museum, this project 
showcases music from "Songs 
of the Longleaf Pines," Char- 
lie Daniels' 2005 homage to 
the bluegrass gospel music of 
his North Carolina youth. 
Guest turns by members of 
bluegrass first families like the 
Scruggses, McCourys and 
Whites make the DVD a his- 
torical treasure. After a rousing 
opening version of " Walkin' in 

Jerusalem" spotlighting Dani- 

els, Mac Wiseman and the 
Whites, the highlights are 
many, including Daniels and 
the Scruggs family doing 
"Salty Dog Blues," Daniels and 
Del McCoury duetting on 
"Uncle Pen" and an all -star fi- 
nale on "I'll Fly Away." The 
bonus features find Daniels 
visiting U.S. troops in Iraq and 
reminiscing with his concert 
guests in interviews. A night 
to remember and just as 
powerful when viewed at 
home. -DEP 

J: 1 
BELLE & SEBASTIAN 
The BBC Sessions 
Producer: none listed 
Matador 
Release Date: Nov. 78 

©A chronological set of 
live in- studio musical 

snapshots, "The BBC Ses- 
sions" illustrates this Scottish 
septet's organic and deter- 
mined rise to soft -spoken 
fame. Endearing sour trumpet 
and recorder notes on up- 
tempo tracks like "Judy and 
Her Dream of Horses" and a 

stunning 1998 version of "Slow 
Graffiti" capture the essence 
of early Belle & Sebastian, 
while the four unreleased 
songs from 2001 find the 
group experimenting with 
funky, spoke -sung vocals 
( "Shoot the Sexual Athlete ") 
and haunting atmospherics 
( "Nothing in Silence "). Those 
tracks were also the last that 
B &S recorded with Isobel 
Campell, and the melancholy 
in her voice is the perfect 
cliffhanger for the story of a 

much -loved band about to as- 

cend into the mainstream. For 
completists, the first pressing 
includes a 2001 Belfast con- 
cert enriched with covers of 
the Beatles' "Here Comes the 
Sun" and Thin Lizzy's "The 
Boys Are Back in Town. " -LJW 

Ix0.1pal II 10 I MI 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Leila Cobo, 
Marie) Concepcion, Gary Graff, 
Kerri Mason, Michael Menachem, 
Jill Menze, Deborah Evans Price, 
Chuck Taylor, Christa L. Titus, Ken 
Tucker, Philip Van Vleck, Jeff 
Vrabel, Chris Williams, Mikael 
Wood, Lavinia Jones Wright 

PICK : A new release predicted 
to hit the top half of the chart in 
the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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JULIANNE HOUGH 
My Hallelujah Song (3:29) 
Producer: David Malloy 
Writers: C. Wiseman, 
S. McEwan 
Publishers: Big Loud Shirt, 
ASCAP. EMI Blackwood/ 
Birds With Ears, BMI 
Mercury Records 

A two -time professional 
dance champion on 

ABC's "Dancing With the Stars," 

Julianne Hough proves on her 
Mercury self -titled debut - 
which launched in May at No.1 

on Billboard's Top Country Al- 
burns chart -that she's just as 

skilled at delivering a great coun- 
try song. Her latest single is a vi- 
brant uptempo track penned by 
Music Row hitmakers Craig 
Wiseman and Steve McEwan, a 

joyous celebration of finding 
your place in life and reveling in 

having dreams come true. It 

seems particularly apropos for 
this talented artist and she deliv- 
ers a sweet, soaring perform- 
ance oozing with charisma and 
charm. The lively tempo and up- 
lifting lyrical content, combined 
with Hough's buoyant vocal, 
make this a delicious gift, just in 

time for holiday airplay. -CT 

1221 
IDINA MENZEL 
Hope (3:26) 
Producer: Steve Lipson 
Writer: P. Hampton 
Publisher: Paul Hampton/ 
WhoDENE, ASCAP 
Reprise 
The 2008 Stand Up to Cancer 
initiative has raised more than 
$100 million to fight breast can- 
cer. Joining the cause is Tony 
Award- winning actress Idina 
Menzel, who launched her pop 
career with top 20 AC song 
"Brave" and top five club hit 
"Gorgeous." "Hope," recently 
recorded at Abbey Road Stu- 
dios, is a devastatingly beauti- 
ful story song about "a bird 
with no wings, certain that it 
can fly" and beating the odds: 
"Only hope can light the way, 
can heal the heart, can keep the 
clouds from hiding the moon 
and the stars." Quiet piano - 
driven production allows Men - 
zel's stunningly emotional per- 
formance to drive the message 
home -just try and listen with- 
out blurring with a tear or two. 
iTunes sales go directly to 
Stand Up. -CT 

TRIPLE A 

EDDIE MONEY 
Build Me Up Buttercup 
(3:27) 
Producers: Eddie Money, 
Randy Forrester 
Writers: T. Macauley,, M. D'abo 
Publishers: Unichape/ /EMI 
Unart 
Warrior Records 

©Eddie Money hasn't al- 
ways been taken seri- 

ously as a rocker, but 11 top 40 
hits can't be dismissed -from 
"Baby Hold On," "Two Tickets 
to Paradise" and "I Wanna Go 

Back" to his biggest,1986 No. 

4 Billboard Hot 100 smash 
"Take Me Home Tonight." 
Eleventh album "Wanna Go 
Back" includes Money's take 
on "Ain't No Mountain High 
Enough," "Higher and Higher" 
and "Build Me Up Buttercup," 
which pays homage to the 
Foundations' 1968 No. 3 hit. 
Production is joyous and 
crests neatly between retro 
and contempo, while the 
singer's scratchy vocal is on 
the money. A fun romp for fans 

and worthy contender for 
classic rock stations indulging 
fresh product from name 
brands, as well as triple A, the 
destination for open- minded 
grown- ups. -CT 

ROCK 

RA 
Broken Hearted Soul (3:34) 
Producer: Sahaj Ticotin 
Writer: S. Ticotin 

i 
JOHN LEGEND FEATURING 
ANDRÉ 3000 
Green Light (4:49) 
Producers: Malay, KP 

Writers: J. Stephens, A. Benjamin, 
R. Nowels, J. Ho, F. Green)) 
Publisher: not listed 
G.O.O. D. /Sony 
John Legend "gets lifted" by André 3000 on "Green 
Light," his most upbeat single yet and the first from 
the new album "Evolver." At first listen, it sounds like 
an OutKast song featuring Legend, because of the 
catchy, futuristic production and rhythms -but don't 
be fooled. The R &B crooner carries the song as his own 
while André Benjamin lends vocal charm as the party 
smash begins to monopolize multiple formats. The 
song is now climbing to the top half of the Billboard 
Hot 100, while also scoring on Hot Dance Club Play 
and Hot R &B /Hip -Hop Songs. It's refreshing to see the 
2006 Grammy Award best new artist winner shift his 
sound around. "Green Light" is headed into a traffic 
jam of fall hits, but Legend has a hot top 10 contender 
on his hands. -MM 

Publisher: Sahajamusic@ascap 

Sahaj Music 
©Former Universal /Re- 

public act Ra has been 
on the indie path since 2006, 
stepping out with "Raw," a 

superb live recording of the 
band tearing up the stage at 
Machine Shop in Flint, Mich. 
The next phase of the journey 
is "Black Sun," which iTunes 
spotlighted with a prerelease 
feature on its rock page early 
this fall. That attention is justi- 
fied by first single "Broken 
Hearted Soul," a hit so blatant 
the deaf can hear it. A fla- 

TRACY CHAPMAN 
Sing for You (4:25) 
Producer: Larry Klein 
Writer: T. Chapman 
Publisher: not listed 
Atlantic 
It's hard to believe it's been 20 years since Tracy 
Chapman drove onto the scene in her "Fast Car." Back 
then she was a breath of fresh air, injecting the pop 
world with an earthy, folk -rock sensibility. Since, she has 

consistently released quality albums that make the mind 
think and the heart feel, including another top 10 smash 
on the Billboard Hot 100 (1996's "Give Me One Rea- 
son"), in the midst of grunge no less. Chapman's new 
single previews her optimistically titled CD "Our Bright 
Future" (Nov. 11) and finds the singer in pop lullaby 
mode, reminiscing on simpler times when she would 
sing along with the radio to her lover. This is exactly the 
type of song that Jason Mraz would score big with at 
pop radio, with its sunny, adhesive "doo -doo -doos" and 
accessible toe -tapping rhythm section. At best, this will 
score big at triple A and AC and reintroduce the fine tal- 
ent to new listeners. TV placement, anyone ? -CW 

menco -style intro and bridge 
nimbly flicker in and out of a 

track packed with more hooks 
than a tackle shop -its riffs 
and beats commanding atten- 
tion with undeniable author- 
ity. And did we mention 
vocalist Sahaj's charismatic 
performance? Rock stat ons 
aren't the only ones totally 
asleep at the wheel on this 
one. "Broken Hearted Soul" 
should be spinning alongside 
Daughtry, Hinder and Nickel - 
back at top 40. -CLT 

CHRISTMAS 

PATTI AUSTIN 
Lean on Me 

Concord 

AMY GRANT 
I Need a Silent Night 
Sparrow /EMI CMG 

BEN GREEN 
Holiday 
ASRC 

DAVE KOZ 
FEATURING 
KIMBERLEY LOCKE 
Please Come Home for 
Christmas 
Capitol 

JEFF MEEGAN 
Bring Them Home 
Jeff Meegan 

LEDISI 
Be There for Christmas 
Verve Forecast /Verve 
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ROCK BY MITCHELL PETERS 

Introducing The Band 
The Last Vegas Wins Spot On Motley Crüe Tour, Label Deal 

On a recent night at the venerable Los Angeles 
music club the Whisky a Go Go, the Last Vegas 

walked away from a battle -of -the -bands contest 
with what most developing acts can only dream 
of an opening slot on a major arena tour, a record- 
ing deal and a management contract. As the win- 
ner of the first Guitar Center On- Stage: Your 
Chance to Make Rock History contest, held Nov. 

10 and judged by the members of Motley Crüe, 
the Last Vegas will receive all that and more. 

Not only does the Chicago -based rock outfit's 
prize include an opening slot alongside Theory 
of a Deadman and Hinder on Motley Crüe's up- 
coming 25- plus -city North American arena tour, 
but it also gets it a management contract with 
Tenth Street Entertainment and a recording deal 
with Eleven Seven Music. 

In addition, the Last Vegas will get a $25,000 
check from Guitar Center and $20,000 in new 
gear from Gibson Guitar. The band's currently 
untitled debut single will be recorded imme- 
diately and is slated to stream on AOL Music 
Nov. 24 and be available for download on iTunes 
the following day. 

"Guitar Center and Motley Crüe have given an 
opportunity to a band like us, who have been 
working hard and pursuing our dreams for a re- 

ally long time to carry the torch and be the next 
rock'n'roll sensation," says Last Vegas guitarist 
John Wator, whose band was one of six finalists 
(from nearly 8,000 contestants) that performed 
three -song sets during the contest. 

The contest also plays into a cross -promotional 
campaign between Guitar Center and Motley Crüe's 

tour, which begins Feb. 2, 2009, at Cox Arena in San 

Diego and wraps March 18 at the Cumberland 
County Civic Center in Portland, Maine. With 214 

stores across the United States, the musical instru- 
ment retailer will promote the Live Nation -produced 
trek with in -store signage and other materials. And 
along with exposure on guitarcenter.com, through 
e -mail blasts and within its mail -order catalog, Gui- 

tar Center will plug the tour in roughly 10,000 radio 
spots across more than 300 stations Nov. 17, accord- 

ing to Guitar Center manager of event marketing 
and promotions Dustin Hinz. 

Guitar Center will provide the Last Vegas with 
tour support, which could be in the six -figure 
range, according to Hinz. "We're basically offset- 
ting the costs," he says. "We're going to make 
sure they have everything they need while on tour, 

within reason." Tenth Street Entertain- 
ment /Eleven Seven Music CEO Allen Kovac says 

the Guitar Center partnership is not only "help- 
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The last shall be first: THÉ 
LAST VEGAS performing 
(far left) and celebrating 

with ÖTLEY CRUE 

ing us develop a new band" but also getting out 
"the message [that] they're on our tour." 

Kovac, who has served as Motley Crüe's man- 
ager since 1994, says the band's winter jaunt 
picks up where this past summer's Crue Fest am- 
phitheater trek left off. "These are markets we 

didn't play. Rock has always been a middle -of- 

the- country sport, and you have to go to where 
your fans are." 

The inaugural 40- plus -city North American 
Crüe Fest -which also featured rock acts Buck - 

cherry, Papa Roach, Trapt and Sixx:A.M.- grossed 
$16.6 million and drew more than 613,000 con- 

certgoers, according to Billboard Boxscore. The 

trek followed the June release of "Saints of Los 

Angeles," the first Motley Crüe album in more 
than a decade recorded by the band's original 
members. The set has sold 236,000 copies in the 
United States, according to Nielsen SoundScan. 

Ticket prices for the Saints of Los Angeles 2009 

tour will range from $25 to $75, with public on- 

sales beginning Nov. 21 in various markets. Other 
tour partners besides Guitar Center include Amer- 

ican Express and Fuse, according to Kovac. 

After March, Mötley Crüe will break from tour- 
ing until next summer, when it will visit Euro- 

pean cities in June. From there, the band will 

return stateside from July through September for 

the second edition of Crüe Fest, Kovac says. Sup- 

port acts for the summer tour are still in the 
works. Kovac says, "We're going to open it up to 

everyone and see how it goes." 

Additional reporting by Kristina Tunzi. 

YOU GO, GAGA GO, GAGA 
Lady Gaga may be largely unknown, but she's having a hell of a time 

clawing her way to the top. Her glam -pop debut, "The Fame" (Stream - 

Iine /Interscope /KonLive /CherryTree), bowed last week at No.17 

on the Billboard 200 (it falls to No. 52 this week), buoyed by 

the single "Just Dance," which has sold 558,000 downloads 
in the United States, according to Nielsen SoundScan. 

Gaga kept the party going during an in -store at New 

York's Virgin Megastore (where she stage- dove), 

hosted Miami nightclub Set's Halloween bash 

and performed on "Jimmy Kimmel Live!" The 

flamboyant blonde also accused Christina 
Aguilera of biting her cyber -Goth style in an 

US Weekly interview, for good measure. Gaga 

finishes her stint as opening act on the New 

Kids on the Block tour Nov. 26 and was just 
added to the lineup of top 40 WHTZ New 

York's Jingle Ball holiday show Dec.12 at Madi- 

son Square Garden. -Kerr/ Mason 

`STRICTLY' 
SUCCESSFUL 
By her own admission, October 2006 

was a "dark time" for U.K. pop artist 
Alesha Dixon. 

Dropped by her record label in the 

same month she split from her husband, 

U.K. urban star MC Harvey, the singer - 
who previously enjoyed a string of U.K. 

top 10 hits from 2000 to 2003 with R &B 

girl group Mis -Teeq- suddenly found 
herself unemployed, with her private 
life splashed all over the tabloid press. 

But two years on, Dixon is again rid- 

ing high on the U.K. charts thanks to 
her winning turn on BBC l's "Strictly 
Come Dancing," the U.K. version of 
"Dancing With the Stars." 

"The Boy Does Nothing," written 
by Dixon and pop production pow- 
erhouse Xenomania, debuted at No. 

8 on the Official Charts Co.'s Nov. 9 

singles listing on downloads alone. 

An album, "The Alesha Show," fol- 
lows Nov. 24 on Asylum /Atlantic. 

"Even though that period was very 

difficult, part of me feels like I was 

meant to go through it," says the 30- 

year -old artist, who recently signed 

for publishing with Sony /ATV. "I don't 
believe I could have made this album 
had I not been through that." 

After her "Strictly" triumph, Dixon 

found herself in high demand, even re- 

ceiving an offer from Universal, the label 

that dropped her in 2006. Eventually 

accepting a four -album deal with Asy- 

lum, she set to work with a hit team of 

songwriter /producers, including Steve 

Booker, Diane Warren and Redzone. 

According to Asylum /Atlantic market- 

ing consultant Lou Hart, the resulting 

album ideally suits Dixon's across -the- 

board appeal. "We have four clear mar- 

kets we are appealing to: teen girls, 

teen boys, 35 -40 -plus women and the 

gay audience," Hart says. 

The promotional campaign for "The 

Alesha Show" began Oct. 18 when 
Dixon returned to "Strictly" to perform 
and continues through December with 
U.K. in- store, TV and radio appear- 
ances. Dixon is also set to perform at 

Miss World 2008, held Dec.13 in Johan- 

nesburg, with an estimated TV audi- 

ence of 2 billion. Anticipating "wide- 
spread mainstream success" for the 

artist, senior international marketing 
manager at Warner Music International 

Victor Aroldoss hopes to secure a Jan- 

uary Pan -European album release, 

with a U.S. bow planned for 
spring 2009. 

"Because people have 

given me a second chance, 

it's energized everything," 

Dixon says with a smile. 

"Winning [ "Strictly "] 
lifted my spirits -it got 

a different audience 
to know who I am 

as a person and put 
me in a far stronger 

position." 
-Richard Smirke 
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Lil Wayne Cover Opens The Door For FRAMING HANLEY 

hen one of Framing 
Hanley's guitarists 

quit the band due to 
health issues earlier 

this year, the group 
never imagined a practice session 
with his future replacement would 
result in an out -of- left -field hit. 

"We came home from tour in 
April, and we were trying to get our 
new guitar player, Ryan, in the band. 
We wanted to see how things would 
work out between us musically," lead 
vocalist Kenneth Nixon says. "Dur- 
ing rehearsal, I'd mentioned we 
should cover Lil Wayne's 'Lollipop' 
at our next show. Next thing I knew, 
Ryan was playing the intro on his 
guitar and an hour later we had our 

own rock rendition of it." 
The band played the reimagined 

track at a show in its hometown of 
Nashville a few days later and 
shortly after that, fans began re- 
questing it via the act's MySpace 
page. The demand prompted Fram- 
ing Hanley to record the song and 
upload it. "The plays went through 
the roof," Nixon says. 

The song, which will be avail- 
able on a rerelease of Framing 
Hanley's debut album, "The Mo- 
ment," due Nov. 18 from Silent Ma- 
jority, is No. 37 on Billboard's 
Modern Rock Tracks chart. Thus, 
Lil Wayne, a ubiquitous presence 
on Billboard's pop and R &B /hip- 
hop charts, scores his first appear- 

ance on a Billboard rock tally. 
Other songs on the album include 

"Built for Sin," about a girl battling 
addiction, and "Home," which re- 
lates to the group members' own ex- 

periences of being away from their 
loved ones while on tour. 

Originally called Embers Fade, 
Framing Hanley was formed by 
high school friends Chris Vest 
(drums) and Luke McDuffee (bass). 
The two met Nixon in college and 
released a five -song EP, "With Oc- 
tober Came the Fall," later that year. 
In 2006, they teamed up with for- 
mer Creed bassist Brett Hestla, who 
agreed to record two tracks with 
them: "Hear Me Now" and "Wave 
Goodbye." The former became their 

first official single. 
In January 2007, manager Jeff 

Hanson (Creed, Paramore, Seven - 
dust) heard a demo of "Hear Me 
Now" and offered the group a deal 
with his independent label Silent 
Majority. The subsequent name 
change was a tribute to a friend the 
band had lost in a car accident a few 
months prior. 

"The Moment" was released dig- 
itally in May 2007, a month before 
Silent Majority inked a distribution 
deal with Warner's Independent 
Label Group. On Aug. 7, the album 
was released on CD. 

With curiosity reaching a new 
high, the "Lollipop" cover sold 7,500 
of its 22,000 to -date downloads this 
week (the video is also included on 
the new version of "The Moment "). 

Framing Hanley just began a month- 
long North American tour with The- 
ory of a Deadman and hopes to work 
in some TV appearances before 
year's end, according to ILG execu- 
tive VP /GM Stu Bergen. 

For his part, Nixon is just hoping 
Wayne, who plays guitar himself and 
is an avowed rock'n'roll fan, is happy 
with the band's take on the track. "I 

love Wayne. He's the originator, and 
I hope he believes imitation is the 
sincerest form of flattery," Nixon 
says. "The fact of the matter is, that 
song is what took people to find out 
about our band, and I'd be crazy to 
complain about it. Our music does 
speak for itself, though. So ifyou like 
the song, then chances are you'll be 
a fan of the entire record." 

DONALD GETTING HOOKED UP 
"Rachel getting married ... ," Donald Harri- 
son Jr. muses before the friends and family 
assembled at a fictional wedding. The setting 
is director Jonathan Demme's latest critically 
acclaimed work; Harrison's opening line is the 
film's title. 

Harrison's character, a jazz musician and 
close friend of the bride's father who is a music 
industry executive, isn't a stretch. Yet Harri- 
son inhabits it with the same arresting blend of 
charisma and humility that he brings to the 
various roles he plays in his native New Or- 
leans. They include jazz saxophonist and band- 
leader, with a new album, "The Chosen" 
(Nagel -Heyer); mentor to young players 
through a weekly nonprofit workshop; and Big 
Chief of Congo Nation, extending the Mardi 
Gras Indian tradition he inherited from his late 
father, Donald Sr. 

"Rachel Getting Married" explores several 
powerful themes as stitched into the lives of a 

single family. Before the nuptials, Harrison lifts 
his alto sax and plays "Rachel Loves Sidney," 
which serves as a recurring musical motif. (The 
song appears on the Lakeshore Records 
soundtrack.) 

That Harrison entered Demme's extended 
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family seems only natural. His mother, Herreast, 
opened her then -destroyed home and her life to 
Demme three years ago when the director 
began gathering hundreds of hours of footage 
for his documentary, "Right to Return: New 
Home Movies From the Lower Ninth Ward." 

One day when Demme and his crew were in 
the yard, Harrison played a bit of "Amazing 
Grace" on alto sax. Then, he grabbed a tam- 
bourine and, with his sister, Cara, and a nephew, 
Kiel, by his side singing, underscored the Mardi 
Gras Indian traditional "Two -Way- Pocky -Way" 
to that same rhythm. Demme shook his head in 
wonder. "Donald is a true virtuoso," Demme 
says, "and the Harrisons are a royal family of 
New Orleans culture." 

"Acting came naturally to me," Harrison said 
as he walked the red carpet along with Demme 
and actress Anne Hathaway, before a premiere 
at New Orleans' Canal Place Cinema. "lt seems 
a lot like making music, the give and take with 
those around you, the sense of context neces- 
sary for everything you do." He likens Demme's 
directorial flair to that of a musical idol, Charlie 
Parker. "Like Parker's music, Jonathan's work 
flows as if it's real life," he said. "I'll play in his 
band anytime." -Larry Blumenfeld 

'Married' man: DONALD 
HARRISON 

He writ 
JEFF 

PEN OF 
STEELE 
One could forgive Jeffrey Steele if he 
had an inferiority complex. The writer 
of scores of hits, Steele is cursed with 
the same affliction that troubles song- 
writers worldwide: The public knows 
his songs, but not him. It comes with 
the territory, even for someone who 
has twice been named BMI's songwriter 
of the year. 

Artists ranging from Faith Hill to Ras- 

cal Flatts to Tim McGraw and Trace Ad- 
kins have topped the charts with 
Steele's compositions, but as a solo 
artist the best he could do was a No. 33 

finish on Billboard's Hot Country Songs 
with his "Somethin' in the Water" in 

2001 on the Monument label. "They 
were saying I was too rock'n'roll for 
country, blah, blah, blah," Steele says. "I 

could never fit into that mold of being 
a traditional country artist." 

But Steele is doing just fine, thank 
you, and starting to draw attention. 
Along with Craig Wiseman, Bob DiP- 
iero and Tony Mullins, he starred in the 
GAC reality show "The Hitmen of 
Music Row" in 2007. And after a Best 
Buy rep saw Steele last summer as a 

judge /mentor on NBC's "Nashville 
Star," the company contacted him 
about selling his product in its stores. 
"I've been knocking on it all my life, 
but that show opened the door to fi- 
nally get some product out there," 
Steele says. 

On Nov.18, three albums -which 
are on his own 3 Ring Circus label and 
distributed by Super D -that were 
previously available only through his 

Web site will hit stores and will also be 
available from iTunes, Amazon and 
Trans World -owned stores. 

"Hell on Wheels," which was pro- 
duced by Steele and Scott Baggett, in- 
cludes 14 Steele- penned songs that 
haven't been hits for other artists (at 
least not yet). Meanwhile, the Steele - 
and Baggett- produced "Countrypoli- 
tan" finds the California native taking 
on the Kris Kristofferson -penned "For 
the Good Times," Willie Nelson's "Angel 
Flying Too Close to the Ground" and 
Merle Haggard's "Going Where the 
Lonely Go," among others. 

The self -produced "Gold, Platinum, 
No Chrome, More Steele: Greatest Hits 
Vol. II" includes his versions of hits he 

wrote for others, including "What Hurts 
the Most," "My Wish" and "Me and My 
Gang" (Rascal Flatts); "Brand New Girl- 
friend" (Steve Holy); and "Hell Yeah" 
(Montgomery Gentry). 

Meanwhile, Steele and Miley Cyrus 
co -wrote a song for the new Disney an- 
imated movie `Bolt," which features the 
voices of Cyrus and John Travolta in the 
lead roles. -Ken Tucker 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

HEAVY METAL 
In t 

weeks, AC /DC's "Black Ice" 
has now surpassed the total 
sales of each of its last two 
studio sets: 2000's "Stiff 
Upper Lip" (947,000) and 
1995's "Ballbreaker" (1.2 
million). T _ - . " 
2 on the 

Coldplay's "Lo 
No. 1 on the Triple 
chart (see page 84)-the 
band's third chart -topper in 
just 25 weeks. That's the 
shortest span in which an act 
has notched three leaders in 
the chart's 13 -year history. 
"Lost" 

La Vida." 
"Violet 

"Viva La Vida." 

No. 1 'Twilight' Debut Leads Soundtrack Party 
It's the most wonderful time of the 
year -when thoughts turn to family 
get -togethers and Thanksgiving while 
the Billboard 200 chart becomes green 
and red as Christmas albums overtake 
the tally. 

However, this week, the list's No. i 
debut arrives in the form of a rather 
un- Christmas -like album -the sound- 
track to the teen -vampire romance 
film "Twilight." 

Released in advance of the movie's 
U.S. theatrical premiere Nov. 21, "Twi- 
light" (Summit /Chop Shop /Atlantic) 
starts with a handsome 165,000 copies 
and bows at No. 1 on the Billboard 200. 

It's the best opening sales week for an 
Atlantic Records soundtrack since 
Nielsen SoundScan began tracking 

data in 1991. 
Digital downloads of 

accounted for 29% (48, 
first week. That's the 
second -biggest digital 
week for a soundtrack 
since SoundScan began 
tracking album down- 
load sales in 2004. Only 
the "High School Musi- 
cal 2" set posted a bigger 
frame, when it bowed 
with 62,000 downloads 
in 2007. 

Nontraditional retail outlets -which 
include specialty chain Hot Topic -ac- 
counted for nearly 25,000 of the first- 
week sales of "Twilight." 

While we can't assume all of that fig- 

ure came from Hot Topic, At- 

lantic indicates that the stores 
played a significant role in the 
album's sales debut. 

For the past year, all things 
relating to the books, film and 
soundtrack have been flying off 
the stores' shelves. The chain's 
concentrated promotion of the 
"Twilight" brand- including a 

nationwide in -store album lis- 
tening party Oct. 24 -gave the 
retailer a healthy share of the 
effort's first week. 

"Twilight" is the sixth No. 1 

for the Atlantic group this year. 

the album 
000) of its 

following turns at the top by the sound- 
track to "Juno," Danity Kane's "Wel- 

come to the Dollhouse," Day26's 
self -titled album, Death 
Cab for Cutie's "Nar- 
row Stairs" and T.I"'s 
"Paper Trail." Overall, 
"Twilight" is the 64th No. 

1 on the Billboard 200 for 

the Atlantic family, 
stretching back to its first 
chart -topper, Cream's 
"Wheels of Fire" on the 
Atco label in 1968. 

Moreover, "Twilight" is the third 
soundtrack to top the Billboard 200 
in 2008, after "Juno" and "Mamma 
Mia!" This is the first calendar year 
where the chart has seen three No. 1 

theatrical film soundtracks since 
1998, when "Titanic," "City of Angels" 
and "Armageddon" all spent time in 
the penthouse. 

But it gets better: This is the third 
consecutive calendar year that we've 
had three soundtracks hit No. 1. 

In 2007 we got chart -toppers from 
two TV movies plus one theatrical re- 

lease ( "Hannah Montana 2," "HSM 2" 

and "Dreamgirls "), and in 2006 there 
were No. is from, again, two TV movies 
and a theatrical film ( "Hannah Mon- 
tana," "HSM" and "Curious George "). 

So, in just three years, the Billboard 
200 has seen nine No. 1 soundtracks- 

verThe 
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ndeniable" arrives at No. 3 

on Top Kid Audio (see page 
84) and No. 77 on the Billboard 
200. On the latter list, it's the 
trio's 12th album to chart, if 
you include the soundtrack to 
the 2007 film "Alvin and 
Chipmunks." 
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»The debut of "Rehab" on the 
Billboard Hot 100 at No. 91 gives 
Rihanna her eighth hit from her 
"Good Girl Gone Bad" album. 
That's the highest number of 
actively promoted singles any artist 
has extracted from one album since 
Shania Twain had eight hits from 
"Come on Over" in a two year 
period from 1997 to 1999. Rihanna's 
octet of hits arrived a little faster, in 

one year and seven months -the 
time elapsed between the debut of 
"Umbrella" in April 2007 and this 
week's arrival of "Rehab." 

»Kanye West already had the 
second -highest Hot 100 debut of 
2008 with "Love Lockdown," which 
started at No. 3. Now he scores the 
third -highest new entry of the year, 
with a No. 4 bow for "Heartless." It's 
the 12th song to debut in the top 
four this century. 

C , Read Fred Bronson 
every week at 
billboard.com /fred. 
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I VI a rivet Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week Last Year 

Change 

7,028,000 1,168,000 18,609,000 

6,960,000 1,252,000 18,068,000 

1.0% 

9,947,000 

-29.3% 

-6.7% 3.0% 

964,000 16,210,000 

21.2% 14.8% 
'Digital album sales are also counted within album sales. 

Weekly Album Sales (Million Units) 
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2007 2008 CHANGE 

OVERALL UNIT SALES 
Albums 390,069,000 339,393,000 
Digital Tracks 702,520,000 905,715,000 

Store Singles 1,923,000 1,440,000 

Total 1,094,512,000 1,246,548,000 

Albumsw /TEA" 460,321,000 429,964,500 

-13.0% 

28.9% 

-25.1% 

13.9% 

-6.6% 
ncl unies track equivalent album Sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'07 

'08 

390.1 million 

339.4 million' 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

Other 

347,277,000 

41,667,000 

252,000 

873,000 

a streak of success unmatched in the 
52 -year history of the regularly pub- 
lished weekly albums chart. 

We did come close once, in the three 
year frame of 1993 -1995, when eight 
soundtracks spent time at No. 1: "The 
Bodyguard," "Sleepless in Seattle," 
"The Crow," "The Lion King," "Mur- 
der Was the Case," "Friday," "Pocahon- 
tas" and "Dangerous Minds." 

SOUND SHARES: Year to date 
through the week ending Nov. 9, over- 
all album sales stood at 339.4 million 
(down 13% compared with the same 
time frame of 2007). 

So, what's the good news? Sound- 
tracks have sold 16.4 million copies 
so far in 2008 -down only 10.3% 
standing next to year -to -date 2007 
(18.3 million). 

Better still, soundtrack sales make 
up 4.8% of the overall album market 
so far this year, a gain compared with 
their 4.7% share they had thus far in 
2007. Scroll back even further, to 
2006, and soundtracks made up 4.5% 
of the market year to date (20.4 mil- 
lion soundtracks vs. 456.2 million 
overall albums). 

While one can bemoan the fact that 
soundtrack sales are sliding -just like 
other genres of music -at least they 
are holding their own in terms of their 
slice of the overall albums pie. 

For week ending Nov. 9, 2008. Figures are rounded. 
mulled from a national sample of retail store and rack 

reports collected and prov,ded by 

nielsen 

SoundScan 

2001 2008 CHANGE 

YEAR -TO -DATE SALES BY ALBUM CATEGORY 

Current 

Catalog 

Deep Catalog 

236,803,000 

153,266,000 

108,556,000 

194,461,000 

144,932,000 

104,338,000 

-17.9% 

-5.4% 

-3.9% 

CURRENT ALBUM SALES 

'07 236.8 milliod 
'08 _. °-- - -- --- - _ 

CATALOG ALBUM SALES 

'07 153.3 million 
'08 144.9 million 

283,313,000 

54,458,000 

74,000 

1,548,000 

-18.4% 

30.7% 

-70.6% 

77.3% 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200. however, remain as current. Titles older than 18 

months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 

Go to www.billboard.biz for complete chart data 81 

www.americanradiohistory.com

www.americanradiohistory.com


8 

Year Of The Gentleman 2 

We Sing. We Dance. We Steal Things. 3 

Love On The Inside 1 

One Of The Boys 9 

Covers 4 

Camp Rock 

NOW 28 

53 

55 

3 

3 

28 

2 

16 

Christmas Duets 61 

Black Butterfly 8 

Appeal To Reason 3 

Greatest Hits 3 9 

Little Honey 9 

The Block 2 

80 

Intimacy 18 

Jonas Brothers 5 

The Sound Of Madness 8 

3 Doors Down 1 

SALES DATA 
COMPILED BY 

11ICISCIT 

Sound Scan 

Y 

x : ARTIST 
IMPRINT & NUMBER % DISTRIBUTING LABEL (PRICE) 

1 

2 1 

SOUNDTRACK 
'. ANTIC 515923/AG (18.98) 

AC /DC 
COLUMBIA 33829 EX/SONY MUSIC (14.98) 

Title 

Twilight 

Black Ice 

3 3 2 
SOUNDTRACK 
WALT DISNEY 002714 (19.98) () High School Musical 3: Senior Year 

O ® HINDER 
UNIVERSAL REPUBLIC 012201 UMRG (13.98) +` 

Take It To The Limit 

5 2 _ PINK 
36759 /ZOMBA (18 98) 

6 JOHN LEGEND 
G 00 D /COLUMBIA 13740'/SONY MUSIC (18.98) 0+ 

7 3 11 T.I. 
GRAND HUSTLE.'ATLANTIC 512267'/AG (18 98) 

O ® ANDREA BOCELLI 
SUGAR / DECCA 012161 /UNIVERSAL CLASSICS GROUP 118.981 

O ® 
10 6 - 

Funhouse 

Evolver 

Paper Trail 

Incanto 

Play BRAD PAISLEY 
ARISTA NASHVILLE 28908/SEIN (18.98) 

RASCAL FLATTS 
.1i1'` STREET 002763;HOLLYWOOD (13.98) ® O -TIP 

q 
UNIVERSAL MOTOWN 012213' /UMRG (13.98) 

12 12 5 
METALLICA 
WARNER BROS 508732' (18.98) 

13 5 

14 13 6 

15 10 4 

16 14 9 

17 8 

18 15 8 

19 20 1( 

21 

(1) 
28 15 

24 21 22 

6-i 4 

23 12 

37 50 

4 
Hinder's sophomore 

album arrives with 

2 81,000. The band's 

debut, "Extreme 

4 Behavior," spent 96 

weeks on the chart, 

peaking at No. 6, 

on its way to 2.1 

million sold. 

8 

9 

Greatest Hits Volume 1 6 

The Renaissance 11 

Death Magnetic 1 

TOBY KEITH 
SHOW DOG NASHVILLE 022 (18.98) 

KID ROCK - hoc ATLANTIC 2905561/AG (18.98) 

KENNY CHESNEY 
3LI3 CHAIR BNA 34553 SRN 118 981 

JENNIFER HUDSON 

That Don't Make Me A Bad Guy 5 

Rock N Roll Jesus © 1 

Lucky Old Sun 

Jennifer Hudson 

CELINE DION 
MUSIC 115.95) 

My Love: Essential Collection 

NE -YO 
DEF JAM 011410 SIRS 113.981 

LIL WAYNE 
. 1/4.AL MOTOWN 011977' UMRG I13 981 

YO-YO MA 

Tha Carter III © I 

Songs Of Joy & Peace 

Good Girl Gone Bad 

GREATEST 
GAINER 

Yo -Yo Ma & Friends 

RIHANNA 
O GRP DEF JAM 008968'/IDJMG (13 -98) 

FAITH HILL 
F WARNER BROS (NASHVILLE) 511500/WRN (18.98) 

20 

© 2 

Joy To The World 22 

YOUNG JEEZY 
CIE OEF JAM 011536' /I0JMG (13.98) 

COLDPLAY 
( CAPITOL 16886' (18.98) 

25 26 13 JONAS BROTHERS 
4. HOLLYWOOD 001944 (18.98) ! +'I 

0 34 29 
TAYLOR SWIFT 
BIG MACHINE 079012 (18.98) 4) 

27 24 14 

28 30 19 

The Recession 1 

Viva La Vida or Death And All His Friends © 1 

A Little Bit Longer 1 

Taylor Swift © 5 

JASON MRAZ 
ATLANTIC 448508'/AG (18.98) 

SUGARLAND 
MERCURY NASHVILLE 011273 " /UMGN (13.98) 

29 29 21 
KATY PERRY .1 
CAPITOL 04249 (12.98) 

30 27 16 JAMES TAYLOR 
HEAR 30829' CONCORD (18.98) 

I® 33 31 
VARIOUS ARTISTS WOW Hits 2009: 30 Of The Year's Top Christian Artists And Hits 

31 
EMI CHRISTIAN MUSIC GROUP/PROVIDENT-INTEGRITY 887742 WORD -CURB (17.98) 

32 19 
MICHAEL W. SMITH A New Hallelujah 19 
REUNION 10133 (13.98) 

© 46 51 

34 31 24 

35 9 

36 38 28 

37 32 20 

© ® 
39 43 27 

40 35 25 

41 25 7 

CASTING CROWNS 
- 

H STREET 10129 /REUNION (13.98) 

LEONA LEWIS 
- J 02554'RMG (18.98) Spirit 

SNOW PATROL 
POLYDOR /FICTION /GEFFEN 012156 IGA (13.98) 

A Hundred Million Suns 

SOUNDTRACK 
-39 118.98) 

Mamma Mia! 

JAZMINE SULLIVAN 
13AMG (15.98) Fearless 

SARAH BRIGHTMAN 
MANHATTAN 34' TUG (18.98) 

KINGS OF LEON 
_ -_1.. 1;98) 

THE GAME 
GEFFEN 0114651/IGA (13.98) 

A Winter Symphony 

Peace On Earth 33 

Bocelli's last studio 

set, 2006's 

"Amore," began at 

No. 3 with 113,000. 

His latest starts 

with a relatively 

mild 62,000. 

The Christmas set 

becomes the 

singer's fourth top 74 52 34 

40 album and 

follows quickly on 

the heels of her 

January release 

"Symphony," which 

bowed and peaked 

at No. 13. 

ARTIST W 3° Wz á3 a 3o IMPRINT 8 NUMBER DISTRIBUTING LABEL (PRICE) 

51 44 32 
DARIUS RUCKER 

52 17 

53 

54 59 57 

CAPITOL NASHVILLE 85506 (18.98) 

Title 

Learn To Live 

LADY GAGA 
STREAMLINE /KONLIVE /CHERRYTREE /INTERSCOPE 011505(155 (12.98) 

ii 
5 

The Fame 17 

40 56 DUFFY 
! RCM' 010022'/I0JMG (11.98) 

O 69 53 

57 45 17 

O 66 60 

59 54 49 

60 16 

82 78 

64 46 

Q 91 66 

64 51 36 

Rockferry 4 

SAVING ABEL 
TOCO 15019 /VIRGIN (12.98) 

Saving Abel 

HEZEKIAH WALKER & LFC 
.. ((ITV 23487/ZOMBA (17.98) Souled Out 

SOUNDTRACK 
-42 (18.98) 

RAY LAMONTAGNE 
. r (18.98) Gossip In The Grain 

JAMEY JOHNSON 
MERCURY NASHVILLE 011237/UMGN (13.98) 

That Lonesome Song 

11 VARIOUS ARTISTS 
MI SONY BMG/UNIVERSAL /ZOMBA 08144 /CAPITOL 118.981 

THE CURE 
'IETONE /GEFFEN 010513(155 (13.98) 4:13 Dream 

ELVIS PRESLEY 
NASHVILLE 35479/SBN (17.98) 

DEMI LOVATO 
TYWOOD 002132 (18.98) 

Don't Forget 2 

BUCKCHERRY 
( VEN SEVEN /ATLANTIC 511262'/AG (18.98) 

RISE AGAINST 
INTERSCOPE 011904` /IGA (13.98) 

65 67 54 
VARIOUS ARTISTS NOW That's What I Call Country 7 

1I'ITOL NASHVILLE /SONY BMG /UNIVERSAL 011724 /UMGN (18.98) 

66 36 33 

67 58 44 

Q 97 121 

69 70 58 

70 56 40 

71 73 62 

O 106 135 

73 60 43 

42 
The Starbucks- 

1 exclusive holiday 

set boasts familiar 

favorites like Ella 

1 Fitzgerald and Dean 

Martin but also 
6 includes acts like 

38 
6oldfrapp and Pink 

Martini (pictured). 

9 

Only By The Night 5 

LAX 

MARY MARY 
MY BLOCK /COLUMBIA 28087': SONY MUSIC 115.98) + 

O ® VARIOUS ARTISTS 
EMI SPECIAL MARKETS 1196825 EX STARRUCKS 112 981 

The Sound 

43 11 

44 

46 

Winter Wonderland 

1i RYAN ADAMS & THE CARDINALS 
i HIGHWAY 012195' (13.88) 

41 30 
SLIPKNOT 

.,ADRUNNER 617938 (18 -98) ±) 

Cardinology 

All Hope Is Gone 

53 42 
MILEY CYRUS 

2 HOLLYWOOD 002129 (18.98) 

39 26 ROBIN THICKE 
STAR TRAK /INTERSCOPE 011793'/1GÁ (13.981 + 

Breakout 

Something Else ® if SHINY TOY GUNS 

© ® 

2 

7 The band easily 91 88 75 

earns its best sales 

week (12,000) and 

a new chart high as 

its second album 

enters the list. Its 

single "Ricochet" 

stands at No.18 

3 on the Modern 96 77 

Rock tally. 

75 65 52 

@ 81 68 

® 
O ® 

95 85 

m 
81 18 

96 80 

83 86 79 

85 84 77 

87 89 74 

88 63 47 

89 83 63 

90 78 59 

135 180 3 

119 139 

100 95 

92 93 86 

93 79 61 

102 81 

95 101 82 

Season Of Poison 47 

HARRY CONNICK, JR. 
rOLUMRIP 3 :'V fpL'S':' '181 

What A Night! A Christmas Album 48 

49 49 37 
CARRIE UNDERWOOD 

RMG:RMG/SBN (18 98) 

50 22 11 

Carnival Ride © 1 

ADELE 
18591 SONY MUSIC 115.981 

THE BILLBOARD 200 ARTIST INDEX BUCKCHERRY 63 

3 DOORS DOWN 87 

306'3 171 

AC/DC 
RYAN ADAMS & 

THE CARDINALS 43 
ADELE 50 
TRACE ADKINS ... 187 
ALL THAT REMAINS ..141 

ALVIN AND THE 

CHIPMUNKS 78 
ANBERLIN 153 
APOCALYPTICA 108 
AVENGED SEVENFOLD 173 

TONY BENNETT 
1111111.113111111111. 
COLBIE CAILLAT 143 

FEATURING THE COUNT KURT CARR & THE KURT 
BASTE BIG BAND ....133 CARR SINGERS 103 

BLOC PARTY 81 CASTING CROWNS ..33,142 
ANDREA BOCELLI 8 CELTIC THUNDER ....155 

.38 CELTIC WOMAN 135 
125 THE CHEETAH GIRLS 106 

121 KENNY CHESNEY 15 

COLDPLAY 24 

SARAH BRIGHTMAN 
GARTH BROOKS 

NATASHA BEDINGRELD ..124 CHRIS BROWN 
ERIC BENET 110 MICHAEL BUBLE 

82 Go to www.billboard.biz for complete chart data 

19 11 

HARRY CONNICK, JR...48 
CRADLE OF FILTH ....139 
THE CURE 60 
BILLY CURRINGTON ...109 
MILEY CYRUS 45 

DADDY YANKEE 
94 

DEATH CAB FOR CUTE 169 
DEERHUNTER 181 

CELINE DION 17 

DISTURBED 69 
DJ KHALED 192 

DUFFY 53 
JEFF DUNHAM 98 
BOB DYLAN 88 

EAGLES 
OF DEATH 

METAL 121 
ESCAPE THE FATE 176 
ESTELLE 183 

97 

88 

© ® 
99 92 72 

100 93 83 

VICENTE FERNANDEZ 

FINGER DEATH 
PUNCH 159 

FLEET FOXES 197 
FLYLEAF 196 

THE GAME 

GRANT ..,.._ 84 

VARIOUS ARTISTS 
1 OISOFV 0017 -17 (18 98) 

MARCO ANTONIO SOLIS 
rc SAL LATINO (14.981 

MANNHEIM STEAMROLLER 
IONE 1220 Ex 17.98) 

DISTURBED 
RISE UI I - KARNER BROS (18 98) 

SARAH MCLACHLAN 
(TA 30263: RMG (18.98) 

THE PUSSYCAT DOLLS 
iRSCOPE 011770)55 (13.98) 

Nightmare Revisited 31 

No Molestar 19 

A Candlelight Christmas 68 

Indestructible 1 

Closer: The Best Of Sarah McLachlan 11 

Doll Domination 4 

Christmasville 72 
MANNHEIM STEAMROLLER 

'.'E:RICAN GRAMAPHONE 1231 (14.98) 

TIM MCGRAW 
(11.98) 

LUCINDA WILLIAMS 
I HIGHWAY 011434' (13.98) 

NEW KIDS ON THE BLOCK 
PE 0117921GÁ (13.98) !± 

HOLLYWOOD UNDEAD 
'IE 011331(150 (12.98) Swan Songs 22 

RANDY OWEN 
EN BOW 7237 (12.98) 

One On One 77 

ALVIN AND THE CHIPMUNKS 
HPMUNK H3' "' RAZOR & TIE (18,98) Undeniable 78 

LINKIN PARK 

PACE 
SETTER 

Minutes To Midnight © 1 

VARIOUS ARTISTS The Essential NOW That's What I Call Christmas 
,. ,L FM; si1N4 3M3I 't941 I,ME (18-98) 

BLOC PARTY 
L 1G (13 981 

JONAS BROTHERS 
- LYWDUI( 232 (18.981 + 

GEORGE STRAIT 
'.ILA NASHVILLE 010826/UMGN (13.98) Troubadour 1 

AMY GRANT 
- :,(ROW 13781 (17.98) 

The Christmas Collections 84 

THEORY OF A DEADMAN 
)4'R009 ROADRUNNER (11.98) 

Scars & Souvenirs 26 

SHINEDOWN 
33 (18.98) 

3 DOORS DOWN 
L REPUBLIC 011065UMRG (13.98) 

BOB DYLAN The Bootleg Series Vol. 8: Tel! Tale Signs: Rare And Unreleased 1989 -2006 
I MBIA/LEGACY HORS BMG (22.98) 

STAIND 
(18.98) 

The Illusion Of Progress 

KELLIE PICKLER 
^NA 228115BN (18.98) L+) 

MGMT 
UMBIA 19512 "'S0NY MUSIC (11.98) 

USHER 
tû LAFACE 23388/ZOMBA (18.98) 

Kellie Pickier 9 

Oracular Spectacular 60 

Here I Stand 1 

JOURNEY 
NOMOTA 4506 EX (14.98 CO /DVO) 

Revelation 

DAUGHTRY 
RCA 88860 /RMG (18.98) í +) 

CHRIS TOMLIN 
SIXSTEPS 12359 /SPARROW (17.98) 

1, TOBY KEITH 
" °W DOG NASHVILLE 0103341UME (19.98) 

ALAN JACKSON 
34A NASHVILLE 19943/550 (18.98) 

JEFF DUNHAM 
r( 5151 IMAGE (13.98) 

M.I.A. 
e= ,OPE 009659'nGA (9.98) 

LADY ANTEBELLUM 
.,PITOL NASHVILLE 03206 112 98I 

ERNIE HAAS© 
SIGNATURE SOUND ..182 

BRANDON HEATH ....152 
FAITH HILL 22 
HINDER 4 

HOLLYWOOD UNDEAD 76 
JULIANNE HOUGH ....126 
JENNIFER HUDSON .16 

ALAN JACKS 

JACK'S MANNEQUIN ..151 
JOE 112 
JOEY + RORY 120 

JACK JOHNSON 116 
JAMEY JOHNSON 58 
JONAS BROTHERS ..25.82 
JOURNEY 93 

KAISER CHIEFS 
111 

TOBY KEITH 13 96 

Daughtry 13 111 

Hello Love 

35 Biggest Hits 2 

Good Time 111 1 

Jeff Dunham's Doni Come Home For Christmas 98 

Kala !18 

Lady Antebellum 4 

ALICIA KEYS 188. 
KID ROCK 14 
5152 BOP KIDS 160 
KINGS OF LEON 39 
KOTTONMOUIH KINGS 101 

LADY ANIEBÖ 
LADY GAGA 52 
MIRANDA LAMBERT ..140 
BAY LAMONTAGNE 57 
LED ZEPPELIN 107 

JOHN LEGEND 6 MAROON5 165 
LEONA LEWIS 34 MARY MARY 41 

LIFEHOUSE 166 JOHN MAYER ...174.184 
LIL WAYNE 19 TIM MCGRAW .73, 127 
LINEN PARK 79 LOREENA MCKENNITT ..198 
DEMI LOVATO 62 SARAH MCLACHLAN ...70 

METALLICA 12 © METRO STATION 157 
YO -YO MA 20 MGMT 91 
MADONNA 156 MIA 99 
MANNHEIM INGRID MICHAELSON ..177 
STEAMROLLER .. 68. 72 GRUPO MONTEZ DE 

Data for week of NOVEMBER 22, 2008 I CHARTS LEGEND on Page 87 

z 

o 

www.americanradiohistory.com

www.americanradiohistory.com


SALES DATA 
COMPILED DY 

nielsen 
SoundScan 

101 

103 

3° gú ARTIST 
s Ng IMPRINT & NUMBER / DISTRIBUTING LASE. (PRICE) 

42 - El 
KOTTONMOUTH KINGS 
SUBURBAN NOIZE 101- (17.98) 

137 137 m PARAMORE 
FUELED BY ARMEN 159612'/AG (13 98) 

KURT CARR & THE KURT CARR SINGERS 
KCG 29753/ZOMBA (18.98) 

Title 

The Green Album 

62 - ® 
CI' 124 114 

118 109 

107 

108 

109 

110 

111 

112 

113 

114 

115 

116 

118 

119 

120 

121 

e 
124 

125 

127 

128 

129 

130 

131 

132 

134 

135 

°f37 

138 

139 

141 

143 

144 

145 

146 

e 
148 

149 

UNK 
BIG OOMP 5098 /KOCH (17.98) 

THIRD DAY 
ESSENTIAL 10853 (17.98) 

THE CHEETAH GIRLS 
WALT DISNEY 002046 (18.98) 

111 118 ® LED ZEPPELIN 
SWAN SONG 313148' /ATLANTIC (19.98) E +) 

108 71 
APOCALYPTICA 

' 20 -20 21580 /JIVE (13.98) U 

90 55 p BILLY CURRINGTON 
MERCURY NASHVILLE 009550/UMGN (13.98) 

94 76 D ERIC BENET 
FRIDAY /REPRISE 511399 /WARNER BROS. (18.98) 

KEANE 
INTERSCOPE 012105/IGA (13.98) '+ 80 48, 

105 70 

68 23 

87 65 

74 18 

121 108 

150 - 

42 

RIOT! IN 15 

Just The Beginning 62 

2econd Season 104 

Revelation 6 

One World (Soundtrack) 13 

Mothership 7 

Worlds Collide 59 

Little Bit Of Everything 13 

Love & Life 11 

Perfect Symmetry 

JOE 
563 00003 /KEDAR (17.98) 

LEE ANN WOMACK 
MCA NASHVILLE 006025` /UMGN (13.98) 

GRUPO MONTEZ DE DURANGO 
DISH 724140WUNIVERSAL LATINO (12.98) 

Joe Thomas, New Man 

Call Me Crazy 

Nosotros Somos 

HANK WILLIAMS III 
CURB 79027 (18.98) 

JACK JOHNSON Sleep Through The Static 
BRUSHFIRE 010580 /UMRG (13.98) 

BISHOP PAUL S. MORTON PRESENTS THE: FGBCFMC Cry Your Last Tear 
TEHILLAH 7209 /LIGHT (16.98) 

Damn Right Rebel Proud 

103 97 
CI RAPHAEL SAADIQ 

COLUMBIA 08585./SONY MUSIC (15.98) 

115 103 CI REHAB 
UNIVERSAL REPUBLIC 011555 /UMRG (10.98) 

61 - JOEY + RORY 
VANGUARD /SUGAR HILL 4050 /WELK (17.98) 

The Way I See lt 

Graffiti The World 

The Life Of A Song 

57 

®EAGLES OF DEATH METAL 
REKOROS REKORDS 70051 /DOWNTOWN (15.98) 

®' TRAVIS 
} REO TELEPHONE 80V 7622 /FONTANA INTERTATIONAL (15.98) 

Heart On 

Ode To J. Smith ® SWITCHFOOT 
COLUMBIA /LEGACY 38348 /SONY MG (16.98) G 

132 84 
NATASHA BEDINGFIELD Pocketful Of Sunshine 
PHONOGENIC /EPIC 11748/SONY MUSIC (17.98) 

122 104 
GARTH BROOKS The Ultimate Hits 
PEARL 213 (25 98 CD /DVD) O 

®' JULLWNE HOUGH NBC Sounds Of The Season: The Julianne Hough Holiday Collection (EP) 
s NBC /UNIVERSAL SPECIAL MARKETS 012047 EX/UME (6.98) 

The Best Yet 

120 102 

125 106 

47 - 

131 105 

140 117' 

127 107 

156 

133 123 

75 - 

153 125 

112 87 

129 120 

48 

155 143 

126 100 

170 150 

145 129-. -- 
UNIVERSAL REPUBLIC 009219 /UMRG (10.98) 

(47 131 ® SEETHER 
WINO -UP 13127 (18.98) 

OASIS 
BIG BROTHER /REPRISE 514078' /WARNER BROS. (18.98) * 
SOUNDTRACK 
SONY MUSIC SOUNDTRAX/COLUMBIA 87736 /SONY MUSIC (16.98) 

SOUNDTRACK 
FOX 82986 /RAZOR 8 TIE (16.98) 

71 - SUSAN TEDESCHI 

TIM MCGRAW 
CURB 79086 (14.98) 

I MICHAEL BUBLE 
1S 143 /REPRISE 100313 /WARNER BROS. (18.38) 

2 

20 

53 

26 

Greatest Hits: Limited Edition 

Call Me Irresponsible 

QUEEN + PAUL RODGERS 
HOLLYWOOD 002615' (13.98) +O 

The Cosmos Rocks 

SECONDHAND SERENADE 
GLASSNOTE 405244/EAST WEST (15.98) O* 

CHRIS BROWN 
JIVE 12049 /ZOMBA (18.98) C> 

65 

18 

1 

117 

19 

90 

61 

A shift label and 

distribution, from 

Epic and Sony to 

indie Red Telephone 

Box and Fontana, 

yields a 5,000 start 

for the act's sixth 

studio release. 

The Target -exclusive 

EP is an eight -track 

affair, with coven of 

"Santa Baby," 

" Feliz Navidad" and 

" Rotkin' Around the 

(hristmas Tree." 

In the wake of 

he diva's much 

57 ballyhooed Los 

Angeles concert 

Nov. 6, the set 

notches its biggest 

gain since its 

release. In L.A., it 

was up 124% and 

was the 47th best 

seller in the city 

last week. 

122 

123 

3 

3 

1A,& 

10 

1 

A Twist In My Story 

Exclusive U 
FRANK SINATRA 
REPRISE 438652 /WARNER BROS. (18.98) 

Nothing But The Best 

TONY BENNETT FEAT. THE COUNT BASIE BIG BAND 
RPM /COLUMBIA 32250/SONY MUSIC (18.98) G 

RASCAL FLATTS 
LYRIC STREET 000384 /HOLLYWOOD (18.98) 

CELTIC WOMAN 
MANHATTAN 34124/BLG (18.98) 

MARVIN SAPP 
VERITY 09433 /ZOMBA (17.98) 

NELLY 
DERRTY /UNIVERSAL 010150 /UMRG (13.9E) 

TINA TURNER 
CAPITOL 37422 (18.98) 

CRADLE OF FILTH 
ROADRUNNER 617923'(18.98) 

A Swingin' Christmas 

Still Feels Good 

The Greatest Journey: Essential Collection 

Thirsty 

Brass Knuckles 

Tina! 

Godspeed On The Devil's Thunder 

80 
MIRANDA LAMBERT 
COLUMBIA (NASHVILLE) 78932/SBN (18.98) 

ALL THAT REMAINS 
PROSTHETIC 82999'/RAZOR & TIE (16.98) 

Crazy Ex- Girlfriend N. 
Overcome 

CASTING CROWNS 
BEACH STREET 10117 /REUNION (17.98) 

COLBIE CAILLAT 

113 69 

149 145 

197 19! 

The Altar And The Door 

Coco . 
Finding 3eauty In Negative Spaces 111 

VERVE FORECAST 011513/VG (13.98) 

55 - KAISER CHIEFS 
B- UNIQUE /UNIVERSAL MOTOWN 012106 "UMRG (10.98) 

THE STARLITE ORCHESTRA AND SINGERS 
1r '.'ADACY SPECIAL PRODUCTS 54021 EX/MADACV (13.98 CO'OVU) + 

DURANGO 114 

MONTGOMERY 
GENTRY 200 

CRAIG MORGAN 191 

BISHOP PAUL S. MORTON 

PRESENTS THE: 
FGBCFMC 117 

JASON MRAZ 27 © 
MATT NATHANSON ...180 
NELLY 137 

Dig Out Your Soul 

August Rush 

Alvin And The Chipmunks 

Back To The River 

Off With Their Head 

Christmas Holidays 

HEIDI NEWFIELD 164 0 THE PUSSYCAT DOLLS ..71 
NEW KIDS ON THE BRAD PAISLEY ....9. 163 
BLOCK 75 167 PARAMORE 102 

NE -YD 18 KATY PERRY 29 0-TIP 11 

.A.R. 176 

KELLIE PICKLER 90 
L 

CABORCA 162 
PIKADIENTES DE 

QUEEN + 
PAUL RODGERS 129 

OASIS 145 PINK 5 .111111111131111111111. 
THE OFFSPRING 161 ROBERT PLANT / RASCAL FLATTS ..10.134 
OF MONTREAL 172 ALISON KRAUSS ....185 REHAB 119 

RANDY OWEN 77 PLIES 194 RIHANNA 21 

ELVIS PRESLEY 61 RISE AGAINST _ _64 

DARIUS RUCKER 

RAPHAEL ÁÁD10 118 

MARVIN SAPP 136 

SAVING ABEL 54 
SECONDHAND 
SERENADE 130 

SEETHER 144 

SENSES FAIL 193 

SHINEDOWN 86 
SHINY TOY GUNS 47 

Data for week of NOVEMBER 22, 2008 For chart reprints call 646.654.4633 

he album re- 

nters with a 11% 

ncrease as the 

ingle "Don't Trust 

Me" continues to 

gain popularity. The 

videoclip for the 

song has been 

viewed more than 

400,000 times in 

the past three 

weeks on YouTube. 

Her (hristmas effort 

also rises to No. 3 

on Top World Music 

in its second week 

of release -it's her 

eighth consecutive 

top 10 album on 

that chart. 

JESSICA SIMPSON 190 
PRANK SINATRA 132 
SLIPKNOT 44 
MICHAEL W. SMITH 32 

SNOW PATROL 35 
MARCO ANTONIO SOUS 67 
JORDIN SPARKS 154 

STAIND 89 
THE STARLITE 

ORCHESTRA AND 

SINGERS 150 
GEORGE STRAIT 63 

Y 
1' 

x K 
4F-3 3 3i 3ó 
151 

153 

154 

155 

156 

157 

136 90 

196 174 

163 111 

146 127 

134 155 

166 156 

162 144 

® 
159 160 146 

160 167 132 

161 158 149 

162 152 130 

163 171 151 

164 142 93 

165 187 153 

166 169 154 

167 139 134 

© 199 162 

169 165 165 

170 172 138 

® 
172 

173 

174 

175 

176 

177 

178 

179 

180 

181 

182 

183 

184 

185 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

JACK'S MANNEQUIN 
SIRE 371452- /WARNER BROS (13.98) + 

The Glass Passenger 8 

BRANDON HEATH 
REUNION 10127 (13.98) 

What If We 

ANBERLIN 
UNIVERSAL REPUBLIC 011710' /UMRG (10.98) 

JORDIN SPARKS 
19 /JIVE 18752 / ZOMBA (18.98) 

New Surrender 

Jordin Sparks 

CELTIC THUNDER 
CELTIC THUNDER 011606 / DECCA (18.98) 

Act Two 

MADONNA 
WARNER BROS. 421372'(18.98) 

Hard Candy 411 i I 
The Way Of The Fist 

METRO STATION 
REO INK 10521 /COLUMBIA (12.98) 

VARIOUS ARTISTS 
COMPASS 43735 EX (9.98) 

Metro Station 

Tis The Season: Kids Christmas Sing -Along 

3 FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89181 (18.98) 

Kidz Bop 14 

1 THE OFFSPRING 
COLUMBIA 02908' /SONY MUSIC (18.98) 

LOS PIKADIENTES DE CABORCA 
SONY BMG NORTE 35197 (12.98) 

Rise And Fall, Rage And Grace 1111 

Vamonos Pa'I Rio 52 

3 BRAD PAISLEY 
ARISTA NASHVILLE 07171/SBN (18.98) 

HEIDI NEWFIELD 
CURB 79087 (18.98) 

1 MAROON 5 
A &M /OCTONE 008917/18A (18.98) Ú 

LIFEHOUSE 
,a GEFFEN 009153'1CA (13.98) 

116 38 

176 163 

164 141 

181 133 

107 35 

138 73 

190 171 

144 94 

180 196 

123 - 

85 - 

159 157 

183 170 

175 122 

® 

5th Gear 3 . 

What Am I Waiting For I 
It Wont Be Soon Before Long ©. 

Who We Are 4 
NEW KIDS ON THE BLOCK 
COLUMBIA /LEGACY 30562/SONY BMG (17,98) EK 

TAYLOR SWIFT 
BIG MACHINE 0140 (15.98 CD /DVD) .+7 

DEATH CAB FOR CUTIE 
BARSUK/ATLANTIC 452798'/ÁG (18.98) 

DADDY YANKEE 
EL CARTEL 080020 /MACHETE (10.98) 

Greatest Hits 

Beautiful Eyes (EP) 

Narrow Stairs 

Talento De Barrio (Soundtrack) 

30H13 
PHOTO FINISH 511181 (13.98) 

Want 

OF MONTREAL 
POLYVINYL 160 (15.98) 

AVENGED SEVENFOLD 
HOPELESS 303804' /WARNER BROS. (18.98) 

Skeletal Lamping 

Avenged Sevenfold . 
JOHN MAYER 
COLUMBIA 22665' /SONY MUSIC (19,98) + Where The Light Is: John Mayer Live In Los Angeles 

EAGLES 
ERC 4500 EX (14.98) 

I 
Long Road Out Of Eden o 4 

ESCAPE THE FATE 
EPITAPH 86926 (16.98) 

This War Is Ours 

3 INGRID MICHAELSON 
CABIN 24 10 /ORIGINAL SIGNAL (9.98) 

O.A.R. 
EVERFINE /ATLANTIC 511179/AG (18.98) 

Be OK 

I 
All Sides 

TV ON THE RADIO 
DGC /INTERSCOPE 011882' /IGA (13.98) 

Dear Science 12 

MATT NATHANSON 
ACROBAT/VANGUARD 79827 /WELK (16.98) 

Some Mad Hope 60 

DEERHUNTER 
KRANKY 127' (15.98) 

ERNIE HAASE & SIGNATURE SOUND 
GAITHER MUSIC GROUP 42749 (17.98) 

1 ESTELLE 
HOME SCHOOL /ATLANTIC 412860'/AG (13 95) 

JOHN MAYER 
.1WARE/COLUMBIA 27976'/SONY MUSIC (18.98) 

Microcastle 

Dream On 

Shine 

:3 
ROBERT PLANT / ALISON KRAUSS 

tp ,..)UNDER 619075' (18.98) 

VICENTE FERNANDEZ 
SONY BMG NORTE 14602 (15.98) 16' 

123 

85 

38 

Continuum © 2 

Raising Sand 2 

Para Siempre 38 

187 179 160 
ADKINS 1 

CAPITOL NASHVILLE 76927 (18.98) 

188 191 136 

American Man: Greatest Hits Volume II 22 

ALICIA KEYS 
MBK /J 11613' /HMG (18.98) 4 AsIAm 1 

i EMI SPECIAL 

VARIOUS 
MARKETS 

ARTISTS 
1237346 EX /STARBUCKS (12.98) 

190 182 116 
JESSICA SIMPSON 1 
EPIC /COLUMBIA (NASHVILLE) 21746/SBN (15.98) /6: 

191 117 39 
CRAIG MORGAN 
BNA 31308/SBN (18.98) 

192 154 12e DJ KHALED 
WE THE BEST /TERROR SQUAD 4564ï KOCH (17.89) 

193 141 92 1 
SENSES FAIL 
DRIVE -THRE 5121 VAGRANT (13.98) 

" PLIES 
GATES /SLIP -N- SLIDE/ATLANTIC 511238/AG (18.98) = 

Have You Heard 

Do You Know 

That's Why 

We Global 

Life Is Not A Waiting Room 

Definition Of Real 

TOKIO HOTEL 
CRRYTREE /INTERSCOPE 011127/IGA (9.98) 

Scream 

FLYLEAF 
A &M /OCTONE 850005 /IGA (12.98) O* 

Flyleaf 

197 130 96 
FLEET FOXES 
SUB POP 777' (13.98) : !}*1 ® 
QUINLAN ROAD 012096'0G (18.90/ 
LOREENA MCKENNITT 

+' 

e 
RE-ENTRY 

RE-ENTRY 

SUGARLAND 28 
JAZMINE SULLIVAN 37 
TAYLOR SWIFT ...26, 168 
SWITCHFOOT 123 

ALVIN AND TH 

CHIPMUNKS 147 
AUGUST RUSH 146 

CAMP ROCK 56 

HIGH SCHOOL MUSICAL 3: 

SENIOR YEAR ...... .3 

4 

39 

7 

Fleet Foxes 67 

A Midwinter Night's Dream 198 

laTHE TING TINGS 
COLUMBIA 28925' (12.98) 

MONTGOMERY GENTRY 
COLUMBIA (NASHVILLE) 22517/SBN (18.98) 10 

MAMMA MIA! 36 
TWILIGHT 1 

JAMES AYLLRO 39 
SUSAN TEDESCHI 148 

THEORY OF A MADMAN 85 
ROBIN THICKE 46 
THIRD DAY 105 

TI 7 

THE TING TINGS 199 
TOKIO HOTEL 195 

CHRIS TOMLIN 95 

TRAVIS 122 

TINA TURNER 138 
TV ON THE RADIO 179 THE ESSENTIAL NOW 

THAT'S WHAT I CALL 
1111/1111 CHRISTMAS 80 
CARRIE UNDERWOOD ..49 HAVE YOU HEARD ....189 
UNK 104 MGHTMARE REVISITED ..66 
USHER 92 NOW 28 59 

NOW THAIS WHAT I CALL 
COUNTRY 65 

TIS THE SEASON: KIDS 

We Started Nothing 78 

Back When I Knew It All 20 

CHRISTMAS 
SING -ALONG 158 

WINTER WONDERLAND ..42 
WOW HITS 2009: 30 OF 

THE YEARS TOP 

CHRISTIAN ARTISTS AND 

HITS 31 

HEZEKIAH WALKER 
LFC 55 

HANK WILLIAMS III ...115 
LUCINDA WILLIAMS ...74 
LEE ANN WOMACK ...113 

YOUNG YOUNG JEEÖ 
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 TOP DIGITAL" 

Y3 ARTIST 
r3 á3 3ó IMPRINT / DISTRIBUTING LABEL 

o 
SOUNDTRACK 
-UMMIT /CHOP SHOP/ATLANTIC /AG 

HINDER 
'IIVLRSAL REPUBLIC UMRG 

Titlemá 
Sig 

Twilight 

Take It To The Limit 

HE-mm, MAROON 5 
ARM OCTONE /IGA 

4 5 3 SOUNDTRACK 
I DISNEY +. 

Songs About Jane 

High School Musical 3: Senior Year 

o ® 0-TIP 
UNIVERSAL MOTOWN /UMRG 

6 2 PINK 
LAFACE 'ZOMBA 

7 2 2 
JOHN LEGEND 

S G 0.0 T .-COLUMBIA SONY MUSIC O. 

The Renaissance 

o ® BRAD PAISLEY 
ARISTA NASHVILLE SBN 

9 10 6 
T.I. 

-ND HUSTLE ATLANTIC AS + 

Funhouse 

Evolver 

Play 

Paper Trail 

3 

11 

5 

6 

9 

7 

10 4 2 SNOW PATROL A Hundred Million Suns 
35 POLYDOR /FICTION: GEFFEN IGA 

11 16 7 = KINGS OF LEON Only By The Night 
.A RCA /RMG 

12 6 2 
LADY GAGA The Fame 

52 STREAMLINEKONLIVE CHERRYTREEINTERSCOPE /IGA 

13 11 21' COLDPLAY Viva La Vida or Death And All His Friends 
24 

11 
ITOL 

14 14 26 
JASON MRAZ We Sing. We Dance. We Steal Things. 

27 

BUCKCHERRY 
SEVEN/ATLANTIC AG 

16 1;° 4 
RAY LAMONTAGNE 

Black Butterfly 

Gossip In The Grain 

17 12 11,; 
XXLL/COLUMBIA /SONY MUSIC 

19 

NEW 
SHINY TOY GUNS Season Of Poison 
UNIVERSAL MOTOWN !UMRG + 

O NEW 
ANDREA BOCELLI Incanto 
SUGAR DECCA UNIVERSAL CLASSICS GROUP O. 

Thriller 25 

Death Magnetic 

20 g MICHAEL JACKSON 
EPIC LEGACY SONY BMG 

21 8 g METALLICA 
WARNER BROS 

O ® QUEEN 
HOLLYWOOD 

News Of The World 

23 :4'í MGMT Oracular Spectacular 
:a COLUMBIA SONY MUSIC 

24 2 
RYAN ADAMS & THE CARDINALS Cardinology 
LOST HIGHWAY 

JESSIE BAYLIN 
VERVE FORECAST VG O 

63 

57 

50 111 

47 

8 III 

- 
91 

43 

Firesight 

I XVI IllimmullIIIINUmmin OMNI .I III 1=111 .11 I I I .. on .I In..l.. 111E1=1 1111111.11E 1E1 Mann 111, 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

TOP HOLIDAY ALBUMS" 

o 
o 
o 

6 

4 

4 5 

5 2 

o 
o 
o 

9 8 

10 3 

14 

9 

16 

10 

12 

m13 

17 11 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

14 INKS 
JOSH GROBAN 
NOEL 143,,REPRISE 231548/WARNER BRAS (18 98) + 

YO -YO MA 
YO.YO MA A FRIENDS: SONGS OF JOY B PEACE SONY CLASSICAL 2411 A SON, NMI; MASTERWOAs t 

FAITH HILL 
JOY TO THE WORLD WARNER OROS. (NASHVILLE) 511500 WRN (18.981 

CASTING CROWNS 
PEACE ON EARTH BEACH STREET 10129 RELIGION (13 98) 

THIRD DAY 
CHRISTMAS OFFERINGS .- 98) 

Hor SNOT 
DEBUT 

SARAH BRIGHTMAN 
A WINTER SYMPHONY '.',,SUFI -TAN I;L 

VARIOUS ARTISTS 
WINTER WONDERLAND EMI SPE. -. LARKETS 1196e.' ETARBUCKS 112' -c- 

HARRY CONNICK, JR. 
WHAT A NIGHT! A CHRISTMAS ALBUM COLUMBIA 37020,SONY MUSIC (18 9f: 

ELVIS PRESLEY 
CHRISTMAS DUETS RCA NASHVILLE 35479/SBN (17 98) 

VARIOUS ARTISTS 
NIGHTMARE REVISITED WALT HI F'- 

TRANS -SIBERIAN ORCHESTRA 
THE LOST CHRISTMAS EVE LA",,, ' - 0 18 98) 

MANNHEIM STEAMROLLER 
A CANDLELIGHT CHRISTMAS AGE üRAMAPHONE 1220 EX (7 98) 

THE CHIPMUNKS WITH DAVID SEVILLE 
CHRISTMAS WITH THE CHIPMUNKS -PI IDL 36588 (13.98) 

MANNHEIM STEAMROLLER 
CHRISTMASVILLE AMERICAN GRA!>1APHONE 1231 (14 98) 

VARIOUS ARTISTS 
THE ESSENTIAL NOW TENTS WHAT I CALL CHRISIMAS UNNERSALEMI SONY BMG 0119411M11898, 

MICHAEL BUBLE 
LET IT SNOW! (AP) 143: REPRISE 279036 WARNER BROS 1798) 

AMY GRANT 
THE CHRISTMAS COLLECTIONS SPARROW 13781 (17 98) 

JEFF DUNHAM W JEFF DURHAM'S DON'T COME HOME FOR CHRISTMAS LEVITY 5151 IMAGE (13 F- 

25 
TRANS- SIBERIAN ORCHESTRA 
CHRISTMAS EVE AND OTHER STORIES LAVA 92736,!55 115 981 

20 19 
CELTIC WOMAN 
A CHRISTMAS CELEBRATION MANHATTAN 70124 /BLG (18 98) 

CD 22 JULIANNE HOUGH 
NBC SOUNDS OF TM SEASON TNEJUD.ME HOUGH NOWAY COLUMN IEPI NBC!NNERSA. b'ECIPLAVJM!Ts ' 

22 17 

23 15 

24 

25 20 

O 

13 

IL DIVO 
THE CHRISTMAS COLLECTION SYCD /COLUMBIA 97715 SONY MUSIC (18.98) 

TONY BENNETT FEAT. THE COUNT BASIE BIG BAND 
A SWINGIN' CHRISTMAS RPM COLUMBIA 32250/SONY MUSIC (18.98) + 

VARIOUS ARTISTS 
NOW MAPS WWI CALL MOW S EM1IJ1AWV L2SSRA V NY &.AG SERVICES MARKETING GROUP 894B2'S' WJ BMG o - 

THE STARLITE ORCHESTRA AND SINGERS 
CHRISTMAS HOLIDAYS MADACY SPECIAL PRODUCTS 54021 EX MADACY 113 98 CD-SVISI + 

VARIOUS ARTISTS 
TIS THE SEASON: KIDS CHRISTMAS SING -ALONG COMPASS 43735 EX IS 98) 

27 34 
ELVIS PRESLEY El 
ITS CHRISTMAS TIME RCA SPECIAL PRODUCTS 44931 SONY BNSG STRATEGIC MARKETING GROUP A 

28 28 
MANNHEIM STEAMROLLER 
CHRISTMAS SONG AMERICAN GRAMAPHONE 1227 118 981 + 

O 43 
VINCE GUARALDI TRIO 
A CHARLIE BROWN CHRISTMAS (SOUNDTRACK) FANTASY 30066: CONCORD (15.981 

30 39 
TRANS -SIBERIAN ORCHESTRA 
THE CHRISTMAS ATTIC LAVA 83145: AG (15 98) 

31 44 CELINE DION 
THESE ARE SPECIAL TIMES 550 MUSIC /EPIC 69523/SONY MUSIC (13 98) ® VARIOUS ARTISTS 
HAVE YOU HEARD EMI SPECIAL MARKETS 1237346 EX'STARBUCKS (12.96 

KENNY G 
HOLIDAY COLLECTION 959916'50NY BMA CUSTOM MARKETING GROUP 86734SAM' WIG (8 56) 

THE STARLITE ORCHESTRA AND SINGERS 
CHRISTMAS FAVORITES MADACY SPECIAL PRODUCTS 53113 MADACY 19 98) 

FRANK SINATRA, DEAN MARTIN & SAMMY DAVIS JR in 
CHRISTMAS WITH THE RAT PACK CAPITOL 42210 (18 98) 

LOREENA MCKENNITT 
A MIDWINTER NIGHT'S DREAM QUINLAN ROAD 012096 VG 118 98) + 

ELVIS PRESLEY 
ELVIS CHRISTMAS RCA 80908'SONY BMG STRATEGIC MARKETING GROUP (18 98) 

KRISTIN CHENOWETH 
A LOVELY WAY TO SPEND CHRISTMAS SONY CLASSICAL 34256/SONY BMA MASTERWORKS )17 98I 

SOUNDTRACK 
THE POLAR EXPRESS WARNER SUNSET REPRISE 48897WARNER BROS. 118 981 

GEORGE STRAIT 
CLASSIC CHRISTMAS MCA NASHVILLE 011920/UMGN 03 98) 

VARIOUS ARTISTS 
ALL WRAPPED UP! (EP) HOLLYWOOD 002724 EX 16.98) 

MARIAH CAREY 
MERRY CHRISTMAS COLUMBIA 64222 SONY MUSIC 113 98) a 

MICHAEL W. SMITH 
as A WONDERFUL CHRISTMAS REUNION 10123 (13.98) 

GAITHER VOCAL BAND 
CHRISTMAS GAITHER VOCAL BAND STYLE GAITHER MUSIC GROUP 42786 (13.98) 

LARRY THE CABLE GUY 
A VERY LARRY CHRISTMAS JACK /WARNER BROS. (NASHVILLE) 48931:WRN 118.98) 

VARIOUS ARTISTS 
DISNEY CHANNEL HOLIDAY WALT DISNEY 000845 (18 98) 

VARIOUS ARTISTS 
DISNEY: FAIRY TALE HOLIDAY (EP) WALT DISNEY 002051 EX 17.981 

O BURL IVES 
RUDOLPH THE RED -NOSED REINDEER MCA SPECIAL PRODUCTS 322177 UME 0 981 

MARTINA MCBRIDE 
WHITE CHRISTMAS RCA NASHVILLE 15469/5BN (18 98) 

ANNE MURRAY 
ANNE MURRAY'S CHRISTMAS ALBUM STRAIGHTWAY 27642 (13 98) 

34 31 

35 29 

36 21 

37 26 

38 23 

O 
40 30 

41 48 

O 
43 27 

44 37 

45 32 

46 40 

47 45 

49 41 

50 36 

Another week. another batch of albums that make great gains thanks to 

low digital pricing. This time, Jessie Baylin's °Firesight" debuts on Top 

Digital Albums at No. 25, shifting slightly more than 2.000 (up 3,484 %) 

after it was priced for only 99 cents at Amazon's MP3 store ... 
Meanwhile, at No. 3, Maroon 5's "Songs About Jane" re- enters with a 

4,777`, digital gain after the iTunes store had it on sale for $4.99. 

o 
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TOP INTERNETT" 

o 
o 
0 
o 

ARTIST 3 3ó IMPRINT / DISTRIBUTING LABEL 

SOUNDTRACK 
SUMMITICHOP SHOP /ATLANTIC 515923/AG 

JEFF DUNHAM Jett Dunham's Dont Come Home For Christmas 
I VITY 5151 IMAGE 

5 3 

6 5 

#1 
WN 

Title 21 
ms 

Twilight 

BRAD PAISLEY 
ri1e,: 1) IIVILLE 26908 SBN 

Play 

SARAH BRIGHTMAN 
MANHATTAN 34123 /BLG 

98 

9 

A Winter Symphony 
38 

PINK 
.) -.:E 36759/ZOMBA 

Funhou5l 
AT 

SOUNDTRACK 
WALT DISNEY 002714 

High School Musical 3: Senior Year 

7 2 3: AC /DC 
COLUMBIA 33829 EX SONY MUSIC 

O D 
Black Ice 2 

HARRY CONNICK, JR. What A Night! A Chnstmas Album 
48 

COLUMBIA 37220 SONY MUSIC 

O 1s g METALLICA 
WARNER BROS. 508732' 

CID 
ANDREA BOCELLI 
SUGAR. VACCA 012161/UNIVERSAL CLASSICS GROUP + 

11 15 2 

12 13 4 

JOHN LEGEND 
GOOD COLUMBIA 13740` SONY MUSIC + 

Death Magnetic 
12 

Incanto 

Evolver 6 

LUCINDA WILLIAMS 
LOST HIGHWAY 011434' 

Little Honey 
74 

13 19 6 JAMES TAYLOR 
HEAR 30829' /CONCORD 

Cli 
Cover 

HINDER Take It To The Lunt 
UNIVERSAL REPUBLIC 012201'/UMRG + 

15 12 3`r ADELE 
r ''LAMAIS 31859'SONY MUSIC 

19 

16 4 2 
TOBY KEITH 
SHOW DOG NASHVILLE 022 

17 10 4 

18 6 2 

That Don't Make Me A Bad Guy 

DAN EVANS 
EDJE- EXECUTIVE 1242 

30 

4 

50 

13 

Goin' All Out 

RYAN ADAMS & THE CARDINALS 
LOSS HIGHWAY 012195' 

Cardinology 

O 23 4 
YO -YO MA Yo -Yo Ma & Friends: Songs Of Joy & Peace ü SONY CLASSICAL 24414/0099 BMG MASTERWORKS 

43 

20 

g 

O 25 20 
-rAPITOL 16886' 
COLDPLAY Viva La Vida or Death And All His Friends 

24 
no 

21 - 3 CELINE DION My Love: Essential Collection 
17 

ABTA 35: .259 MUSIC 

22 9 2 
SNOW PATROL 

n _. ,.,EFFEN 012156'IGA 

23 13 JONAS BROTHERS 
HOLLYWOOD 001944 + 

A Hundred Million Suns 
35 

A Little Bit Longe' 25 

OO® HANK WILLIAMS 
TIME LIFE 80031 

The Unreleased Recording' 

25 20 5 
BOB DYLAN The Bootleg Series Vol. 8: Tell Tale Sigrs: Rare And Unreleased 1989 -21' - 88 
COLUMBIA LEGACY 35795 SONY BMG 

EXOLVSIVE 
CHARTS FROM 

07 MA 

OP KID AUDIO' 
x Y TITLE 

S3 3ó ARTIST (IMPRINT I DISTRIBUTING LABEL) 

1 1 21 

2 5 4 

3 1 

4 3 12 

5 - 1 

6 4 15 

7 19 25 

8 7 235 

9 16 15 

10 21 2 

11 9 65 

12 11 35 

13 18 6 

14 10 148 

15 14 42 

20 VMS 

CAMP ROCK 
TV SOUNDTRACK (WALT DO-0H 

CHRISTMAS WITH THE CHIPMUNKS 
THE CHIPMUNKS WITH OAVIO SEVILLE 

UNDENIABLE 
ALVIN AND THE CHIPMUNKS II i -:MI, RAZOR 8 TIE) 

ONE WORLD (THE CHEETAH GIRLS) 
TV SOUNDTRACK (WALT DISNEY) 

TIS THE SEASON: KIDS CHRISTMAS SING -ALONG 
VARIOUS ARTISTS (COMPASS) 

KIDZ BOP 14 
KIDS BOP KIDS (RAZOR 8 TIE 

A CHARLIE BROWN CHRISTMAS (VINCE GUARALDI TRIO) 
TV SOUNDTRACK (FANTASY CONCORD) 

BABY EINSTEIN: LULLABY CLASSICS 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA ( BUENA VISTA WALT DISNEY( 

DISNEY CHANNEL HOLIDAY 
VARIOUS ARTISTS (WALT DISNEY) 

DISNEY: FAIRY TALE HOLIDAY (EP) 
VARIOUS ARTISTS WALT DISNEY) 

HIGH SCHOOL MUSICAL 2 
TV SOUNDTRACK (WALT DISNEY) 

HANNAH MONTANA/MILEY CYRUS: BEST OF BOTH WORLDS CONCERT 
MILEY CYRUS (HOLLYWOOD WALT DISNEY) 

CHRISTMAS SONGS 4 KIDS 
VARIOUS ARTISTS (TWIN SISTERS) 

HIGH SCHOOL MUSICAL 
TV SOUNDTRACK (WALT DISNEY) 

RADIO DISNEY JAMS 10 
VARIOUS ARTISTS (WALT DISNEY) 

TRIPLE A SONGS 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

LOST! 
COLDPLAY (CAPITOL) 4 1 8 TAKE BACK THE CITY 

SNOW PATROL (PO) . GEFFEN INTERSCOPE I 

3 2 20 

o 
o 
o 

8 

o 

5 17 

SHATTERED (TURN THE CAR AROUND) 
O S R. IEVERFINE ATLANTIK '- 

ROCK & ROLL 
ERIC HUTCHINSON I - , _+ BROS 

7 11 
YOU ARE THE BEST THING 
RAY LAMONTAGNE (RCA. RED) 

6 13 
BOOTS OF CHINESE PLASTIC 
PRETENDERS (SHANGRI -LA) 

0 6 
HUMAN 
THE KILLERS IISTAND/IOJMG) 

4 18 
ORPHANS 
BECK WV II,'1 INTERSCOPE) 

2 g, MAKE YOU CRAZY 
BRETT DENKEN FEATURING FEMI KUTI (DOWNTOWN- DUALIONS) 

10 9 12 
U WANT ME 2 
SARAH MCLACHLAN (ARISTA /RMG) 

11 13 10 
CATH... 
DEATH CAB FOR CUTIE ¡ATLANTIC) 

o 16 7 WHAT'S BEEN GOING ON ßíi AMOS LEE HALTE NOTE /CAPITOL) 

CD 15 6 

14 11 18 

15 8 21 

FIX IT 
RYAN ADAMS 8 THE CARDINALS (LOST HIGHWAY) 

LIFE, LOVE & LAUGHTER 
DONAVON FRANKENREITER ¡LOST HIGHWAY) 

COME AROUND 
COUNTING CROWS (DGC GEFFEN INTERSCOPe) 

More charts. Deeper charts. Go to billboard.biz /charts to 
find Billboard's complete menu of more than 180 

. charts -albums, singles, digital, mobile, and more - 
refreshed every Thursday. 

'TIS THE SEASON 
The Top Holiday Albums chart 
returns to the pages of Billboard 

this week and will continue to 

appear on a biweekly basis 
through the beginning of Janu- 

ary. It temporarily replaces the 
Top Pop Catalog Albums chart 

in print, though both lists are available at billboard.biz. 
Josh Groban's 2007 release "Noel" leads Holiday Al- 

bums with nearly 35,000, enough to place the set at No. 

11 on the Comprehensive Albums chart. The latter tally 

houses current and catalog product, while the Billboard 
200 list backs out catalog titles. 

Generally, albums reach catalog status 18 months after 
release. However, Christmas titles become catalog after 
their first holiday season has passed. -Keith Caulfield 

Data for week of NOVEMBER 22, 2008 
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Ed o 

v° 
óóvsl n 

ó 

ó 

AIRPLAY 
MONITORED BY 

nielsen 
DOS 

SALES DATA 
COMPILED BY 

11ÌC)SCI1 

SoundScan Bilhearel® 

HOT 100 AIRPLAY'" 

3 7 

© 2 13 

4 5 11 

5 4 15 

O 7 10 

O 8 12 

8 6 15 

10 10 

10 9 19 

14 5 

12 17 

13 7 

16 5 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

FMWHATEVER YOU LIKE 

LIVE YOUR LIFE 
T.I. FEAT. RIHANNA )Ef JAM /GRAND HUSTLE /IDJMG /A- LANTIC) 

MISS INDEPENDENT 
NE -Y0 (DEF JAM /IDJMG) 

SO WHAT 
PINK (LAFACE / ZOMBA) 

CAN'T BELIEVE IT 
T -PAIN FEAT. LIE WAYNE (KONVICT /NAPPY BOY /JIVE,'ZOMBA) 

HOT N COLD 
KATY PERRY (CAPITOL) 

MRS. OFFICER 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) . IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

® SPOTLIGHT 
JENNIFER HUDSON (ARISTA /RMG) ® LOVE LOCKDOWN 
KANYE WEST (ROC -A- FELLA /DEF JAM !DWG) 

e SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

/1h RIGHT NOW (NA NA NA) 
{¡tl AKON (SRC, /UNIVERSAL MOTOWN) 

15 6 

16 11 28 

20 7 

17 9 

24 8 

27 9 

21 21 22 

30 8 

23 18 23 

O 28 6 

32 5 

CLOSER 
NE -Y0 (DEF JAM /IDJMG) 

Ani WOMANIZER V BRITNEY SPEARS (JIVE / ZOMBA) 

LET IT ROCK 
KEVIN RUDOLF FEAT LIL WAYNE (CASH MONEY UNIVERSAL REMO ICI 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

CDSWAGGA LIKE US 
JAY -i a TJ. FEAT. KANYE WEST a LIL WAYNE (ROC-A- FELLAJDEF JAMMING) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

ADDICTED 
SAVING ABEL (SKIDDCO /VIRGIN /CAPITOL) 

GOT MONEY 
LIL WAYNE FEAT. TANN (CASH MONEY /UNIVERSAL MOTOWNNNIVERSAL) 

CHICKEN FRIED 
ZAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTURE) 

BUST YOUR WINDOWS 
JAZMINE SULLIVAN (J /RMG( 

Chs) 

TITLE 
á$ 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER'RRPI 

29 5 

27 23 26 

28 22 21 

o 33 10 

O 37 8 

31 19 12 

32 26 14 

33 25 19 

0 43 6 

35 34 36 

38 31 14 

42 11 

38 41 16 

39 35 17 

O 46 7 

CD47 6 

o 61 2 

43 40 14 

44 44 18 

45 7 

O 48 12 

o 55 3 

48 36 16 

49 39 26 

51 6 

FOREVER 
CHRIS BROWN (JIVE / ZOMBA) 

ALL SUMMER LONG 
KID ROCK (TOP DOG /ATLANTIC) 

LET IT GO 
TIM MCGRAW (CURB) 

ROLL WITH ME 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)( 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN /INTERSCOPE 

JUST A DREAM 
CARRIE UNDERWOOD (19 /ARISTA/ARISTA NASHVILLE) 

NEED U BAD 
JAZMINE SULLIVAN (J /RMG) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (0.0A- D.iCOLUMBIA) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

SO FLY 
SLIM FEAT. YUNG JOC (M3 /ASYLUM) 

CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTEILG,ATLANIII,I 

ONE STEP AT A TIME 
JORDIN SPARKS (19 /JIVE / ZOMBA) 

ALREADY GONE 
SUGARLAND (MERCURY NASHVILLE) 

HERE 
RASCAL FLATTS (LYRIC STREET) 

JUST DANCE 
LADY GAGA HAT. COLBYOSONLS ISTREAMLINETONLFV E'CHERRYTREE 'NEE RC''I °E 

EVERYBODY WANTS TO GO TO HEAVEN 
KENNY CHESNEY WITH THE WAILERS (BLUE CHAIR 

DON'T THINK I DON'T THINK ABOUT IT 
DARIUS RUCKER (CAPITOL NASHVILLE) 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA (RCA/RMG) 

LOVE REMAINS THE SAME 
GAVIN ROSSOALE ( INTERSCOPE) 

POP CHAMPAGNE 
ARMES A AM MOM RAT. =SANTANA E 

SHE NEVER CRIED IN FRONT OF ME 
TOBY KEITH (SHOW DOG NASHVILLE) 

DANGEROUS 
'CARDINAL OFFISHALL FEAT AKON (KONLIVE/GEFFEN: INTERSCOPF 

START A BAND 
BRAD PAISLEY DUET WITH KEITH URBAN (ARISTA NASHVILLE 

Nw TITLE 
3ó ARTIST (IMPRINT / PROMOTION LABEL) 

51 38 13 
PAPER PLANES 
M.I.A. (XL INTERSCOPE) 

58 6 
T -SHIRT 
SHONTELLE (SRP SRC UNIVERSAL MOTOWNI 

54 8 
SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

54 52 12 

o 
59 4 

56 6 

65 3 

58 50 18 

59 57 18 

60 49 18 

1 

62 60 7 

Q 63 3 

64 53 7 

64 4 

Q 68 2 

O 67 3 

f0 
66 4 

1Y 
1 

ï2 2 

1 

® Ï5 2 

73 62 17 

e 74 2 

WHAT ABOUT NOW 
DAUGHTRY (RCA /RMG) 

LOVE REMEMBERS 
CRAIG MORGAN (RNA) 

I'LL WALK 
BUCKY COVINGTON (LYRIC STREET) 

CHOPPED 'N' SKREWED 
T -PAIN FEAT. LUDACHIS (KONVICT /NAPPY BOY JIVE ZOMBA) 

WAITIN' ON A WOMAN 
BRAD PAISLEY (ARISTA NASHVILLE) 

DO YOU BELIEVE ME NOW 
JIMMY WAYNE ( VALORA) 

AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL ATLANTIC) 

ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP DEF JAM /IDJMG! 

RIGHT HERE (DEPARTED) 
BRANDY (KOCH /EPIC) 

COUNTRY BOY 
ALAN JACKSON (ARISTA NASHVILLE) 

KRAZY 
PfTBULL FEAT LIL JON (MR. 305/FAMOUS ARTIST/THE ORCHARD' 

IN COLOR 
JAMEY JOHNSON (MERCURY) 

FEEL THAT FIRE 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

DON'T 
BILLY CURRINGTON (MERCURY) 

LOOKIN' FOR A GOOD TIME 
LADY ANTEBELLUM (CAPITOL NASHVI.L'. 

TRADING PLACES 
USHER (LAFACE /ZOMBA) 

GET UP 
50 CENT (SHADY,'AFTERMATH /INTERSCOPEI 

IFULEAVE 
MUSIC SOULCHILD FEAT. MARY J. BUGE (ATLANTIC 1 

SHE WOULDN'T BE GONE 
BLAKE SHELTON (WARNER BROS (NASHVILLE) /WRN) 

IN THE AYER 
FLO RIDA FEAT. WILLIAM (POE BOY /ATLANTIC) 

DID YOU WRONG 
PLEASURE P. (BLUESTAR /ATLANTIC) 

WHEN IT HURTS 
AVANT (CAPITOL) 

1,296 stations, comprised of top 40. adult contemporary, FMB /his -hop, country, rock, gospel 
are electronically monitored 24 hours a day. 7 days a week. This data is used to compile The 

, smooth jazz. Latin. and Christian formats, 
Billbo,rd Hot 100. 

O/ HOT DIGITAL SONGS" 

o 
2 1 

3 3 

5 6 11 

6 4 5 

7 7 16 

1 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HEARTLESS 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMGL 

LIVE YOUR LIFE 
f I FEAT. RIHANNA III:) JAM GRAND HUSTLE, 111,IMG MEAN' I! 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

LET IT ROCK 
KEWN RUDOLF FEAT. LA WAYNE (CASH MONEY /UNIVERSAL RF,.. 

WOMANIZER 
BRITNEY SPEARS (JIVE: ZOMBA) 

HOT N COLD 
KATY PERRY (CAPITOL) 

O 9 7 RIGHT NOW (NA NA NA) 
AKON (SRC /UNIVERSAL MOTOWN) 

WHATEVER YOU LIKE 
T . (GRAND HUSTLE /ATLANTIC) 

9 8 12 

10 5 12 
SO WHAT 
PINK (LAFACE /ZOMBA) ! LOVE LOCKDOWN W KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) !} I'M YOURS 

YJ JASON MRAZ (ATLANTIC /RRP) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

YOU'RE NOT SORRY 
TAYLOR SWIFT (BIG MACHINE) 

JUST DANCE 
LADY GAGA FEAT. COLBY O'DONIS (STREAMLINE/KONLIVEINTERSCOPE) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) 

15 13 
CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

21 17 
ADDICTED 
SAVING ABEL (SKIODCO /VIRGIN /CAPITOL) 

021 18 11 
MISS INDEPENDENT 

NE -Y0 (DEF JAM /IDJMG) 

11 8 

10 

12 

14 14 

30 

9 

6 

15 2 2 

17 17 

17 13 21 

o 
31 8 

CHICKEN FRIED 
ZAC BROWN BAND (HOME GROWN /ATLANTIC /BIG PICTURE 

23 16 25 
PAPER PLANES 
M.I.A. (XL INTERSCOPE) 

o 26 6 
KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA (RCA /RMG) 

25 10 
MRS. OFFICER 
UL WAYNE RAT. BOBBY VALIUM K AWO DOO (CASH MONEYNAVERSAL MUI. 

ís-3 

(1) 
27 

tV TITLE 
3ó ARTIST (IMPRINT/ PROMOTION LABEL) 

27 22 
FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTE/ILGi 

20 27 
VIVA LA VIDA 
COLDPLAY (CAPITOL) 

28 23 7 KRAZY 

29 22 15 

30 24 19 

® 34 19 

® 36 10 

© 30 10 

CD 
35 28 9 

65 9 

37 33 21 

O 40 14 

39 29 14 

40 37 9 

42 32 11 

43 39 2t 

44 38 8 

45 44 1E 

MULL FEAT. AL JON (MR 305 /FAMOUS ARTIST/THE DRUID III. 

CAN'T BELIEVE IT 
T -PAIN FEAT. LIL WAYNE ( KONVICT NAPPY BOY JIVEiZOMB'.. 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

SWING 
SAVAGE FEAT SOINJA BOY TELLTM (DAWN RAID /UNIVERSAL REPUU. 

LOVEBUG 
JONAS BROTHERS (HOLLYWOOD) 

T -SHIRT 
SHONTELLE (SRP /SRC /UNIVERSAL MOTOWN/UNIVERSP. 

SPACEMAN 
THE KILLERS ((ISLAND /IDJMG) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G 0.0.0 /COLUMBINE 

I DON'T CARE 
FALL OUT BOY (FUELED BY KAMEN /ISLAND /IDJMG) 

IN THE AYER 
FLO RISA FEAT. WILLIAM (POE BOY /ATLANTIC) 

SHATTERED (TURN THE CAR AROUND) 
0.0.11 (EVERFINE /ATLANTIC /RRP) 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN / INTERSCOPE) 

SWAGGA LIKE US `( 

1RY -iB T.I. HAT WYE WEST E LIE WAYNE ( ROC- A-FELLA'OEF JAMMING) C. U,. 

IT'S A NEW DAY 
WILLIAM (WILL.I.AM /INTERSCOPE) 

WHAT THEM GIRLS LIKE 
LUOACRH CD-STARRING CHAS KNOWN & SFAX GWETT IOT/DEF JAM I!I IVI. 

GOT MONEY 
LIL WAYNE FEAT T -PAIN (CASH MONEY /UNIVERSAL MOTOVP, 

ALL SUMMER LONG 
THE ROCK HEROES (BIG EYE) 

LOVE REMAINS THE SAME 
GAVIN ROSSDALE ( INTERSCOPE) 

46 41 26 
AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL / ATLANTI( 

47 20 
BARTENDER SONG 
REHAB (UNIVERSAL REPUBLIC) 

48 46 2' I KISSED A GIRL El 
KATY PERRY (CAPITOL) 

49 43 21 

50 45 29 

ONE STEP AT A TIME 
JORDIN SPARKS (19 /JIVE /ZOMBA) 

CLOSER 
NE -Y0 (DEF JAM /IDJMG) 

TITLE 
á3 ó ARTIST (IMPRINT / PROMOTION LABEL) 

HUMAN 
THE KILLERS (ISLAND/ILL/MG) 

57 6 

52 51 29 

53 52 32 

54 42 4 

® 1 

56 55 2 

e 62 11 

58 63 3 

60 49 7 

O 68 12 

Q1 

63 54 23 

64 48 4 

65 64 25 

66 67 24 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

SHAKE IT 
METRO STATION (COLUMBIA) 

FEARLESS 
TAYLOR SWIFT (BIG MACHINE) 

TOO DRUNK... 
BUCKCHERRY (ELEVEN SEVEN'ATLANTIC) 

RIGHT HERE (DEPARTED) 
BRANDY (KOCH /EPIC) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD) 

DONT TRUST ME 
301113 (PHOTO FINISH /ATLANTIC) 

THING FOR YOU 
HINDER (UNIVERSAL REPUBLIC) 

ANGEL 
NATASHA BEOINGFIELD (PHONOGENIC'EPIC 

JUST A DREAM 
CARRIE UNDERW000 (19 /ARISTA /ARISTA NASHVILI! 

SEX ON FIRE 
KINGS OF LEON (RCA/RMG) 

PUT ON 
YOUNG JEEZY FEAT. KANYE WEST (CTE /DEI JAM. DJ Mill 

NOW OR NEVER 
HIGH SCHOOL MUSICAL 3 CAST (WALT DISNEY) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN) 

WHEN I GROW UP 
THE PUSSYCAT DOLLS (INTERSCOPEI 

67 66 5 
LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

68 60 6 
SPOTLIGHT 
JENNIFER HUDSON (ARISTA /RMG) 

C , MY PRESIDENT 
d YOUNG JEEZY FEAT. NAS (CTE /DEF JAM /IDJMG) 

O 72 
4?' YOU'RE GONNA GO FAR, KID 

THE OFFSPRING (COLUMBIA) 

71 69 29 
A MILLI 
LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) o 1 LEAVE OUT ALL THE REST 
LINKIN PARK (WARNER BROS.) 

73 61 3 

74 50 4 

75 58 3 

THE BOYS ARE BACK 
ZAC EFRON B CORBIN BLEU (WALT DISNEY) 

FREEZE 
T -PAIN FEAT. CHRIS BROWN (NAPPY BOY /KONVICT /JIVE,'ZOMRU 

CAN I HAVE THIS DANCE 
ZAC EFRON A VANESSA HUDGENS (WALT DISNEY) 

Data for week of NOVEMBER 22, 2008 I For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 87 

ALBUM CHARTS 
Sales data compiled from a comprehesive pool of U.S. music 
merchants by Nielsen SoundScan. Sales data for R &B /hip -hop 
retail charts is compiled by Nielsen SoundScan from a national 
subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

PI Where included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which 
are projected from wholesale prices.'D after price indicates 
album only available on DualDisc. CD /DVD after price indicates 
CD /DVD combo only available. D' DualDisc available. + CD /DVD 
combo available. indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. EX after cata- 
log number indicates title is exclusive to one account or has lim- 
ited distribution. 

SINGLES CHARTS 
RADIO AIRPLAY SINGLES CHARTS 
Hot 100 Airplay, Hot Country Songs, Hot Rap Songs and Hot 
Latin Songs are compiled from a national sample of data sup- 
plied by Nielsen Broadcast Data Systems. Charts are ranked by 
number of gross impressions, computed by cross -referencing 
exact times of airplay with Arbitron listener data. Mainstream 
Top 40, Adult Contemporary, Adult Top 40, Modern Rock, 
Mainstream R &B /Hip -Hop, Adult R &B, Rhythmic, Hot Dance 
Airplay, Hot Christian AC Songs, Hot Gospel Songs and 
Smooth Jazz Songs are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement- 

GREATEST 
GAINER 

mWhere included, this award indicates the title 
with the chart's largest airplay increase. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 
Airplay charts simultaneously if they have been on The Billboard 
Hot 100 for more than 20 weeks and rank below No. 50. Songs 
are removed from the Pop 100 and Hot R &B /Hip -Hop Songs 
charts, respectively, if they have been on for more than 20 
weeks and rank below No. 50. Songs are removed from Hot 
Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provid- 
ed that they are not still gaining enough audience points to bul- 
let. Songs are removed from Hot Latin Songs if they have been 
on the chart for more than 20 weeks and rank below No. 20. 
Songs on Latin Airplay charts are removed after 20 weeks if 
they rank below No. 20 in both audience and detections. 
Descending songs are removed from Adult Contemporary if they 
have been on the chart for more than 20 weeks and rank below 
No. 15, if they have been on the chart for more than 26 weeks 
and rank below No. 10, or if they have been on the chart for 
more than 52 weeks and rank below No. 5. Descending songs 
are removed from the Adult Top 40, Adult R &B, Hot Dance 
Airplay, Hot Christian AC Songs, Hot Gospel Songs and Smooth 
Jazz Songs charts if they have been on for more than 20 weeks 
and rank below No. 15 (No. 20 for Mainstream Top 40, Modern 
Rock, Mainstream R &B /Hip -Hop and Rhythmic). 

CONFIGURATIONS 
O CD single available. 0 Digital Download available. © DVD 
single available. Vinyl Maxi -Single available. 0 Vinyl single 
available. © CD Maxi -Single available. Configurations are not 
included on all singles charts. 

HITPREDICTOR 
It Indicates title earned HitPredictor status in that particular 
format based on research data provided by Promosquad. Songs 
are tested online by Promosquad using multiple listens and a 

nationwide sample of carefully profiled music consumers. 
Songs are rated on a 1 -5 scale; final results are based on 
weighted positives. Songs with a score of 65 or more (75 or 
more for country) are judged to have Hit Potential; although 
that benchmark number can fluctuate per format based on the 
strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, 
please visit www.hitpredictor.com. 

HOT DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

POWER 
PICK 

This award indicates the title, currently below the top 20 and on 
the chart the week before, with the largest increase in points. 

AWARD CERT. LEVELS 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for 
net shipment of 500,000 albums (Gold). RIAA certification for 
net shipment of 1 million units (Platinum). 4 RIAA certification 
for net shipment of 10 million units (Diamond). Numeral within 
Platinum or Diamond symbol indicates album's multi -platinum 
level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIAA multiplies shipments by the num- 
ber of discs and /or tapes. Certification for net shipments of 
100,000 units (Oro). Certification of 200,000 units (Platino). k1. 

Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). 
RIAA certification for 1 million paid downloads (Platinum). 

Numeral within platinum symbol indicates song's multiplatinum level. 
- RIRA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for 

video singles. RIAA gold certification for net shipment of 
50,000 units for shortform or longform videos. RIAA platinum 
certification for net shipment of 50,000 units for video singles. 

RIAA platinum certification for sales of 100,000 units for 
shortform or longform videos. Numeral within platinum symbol 
indicates song's multiplatinum level. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 mil- 

lion in sales at suggested retail price. RIAA platinum certification 
for sales of 100,000 units or $2 million in sales at suggested retail 
price. ( IRMA gold certification for a minimum sale of 125,000 units 
or a dollar volume of $9 million at retail for theatrically released pro- 
grams; or of at least 25,000 units and $1 million at suggested retail 
for non -theatrical titles. IRMA platinum certification for a minimum 
sale of 250,000 units or a dollar volume of $18 million at retail for 
theatrically released programs, and of at least 50,000 units and $2 
million at suggested retail for non -theatrical titles. 

www.americanradiohistory.com

www.americanradiohistory.com
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32 32 27 

Q 35 24 

34 29 22 

35 33 35 

36 34 24 

m 
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o 
m 
® 

38 20 

21 2 

36 7 

40 17 

41 9 

O 43 

49 

W 51 

9 

9 

6 

46 37 11 

47 46 54 

48 45 28 

49 47 39 

50 44 24 

HOT N COLD 
KATY PERRY 

SO WHAT 
PINK (LAFACE /ZOMBA) 

WHATEVER YOU LIKE 

66/ 
AIRPLAY 

LIVE YOUR LIFE 
I[AT HIHANNA 

WOMANIZER 
BRITNEY SPEARS (JIVE,ZOMBA) 

LET IT ROCK 
KEVIN RUDOLF FEAT. LL WAYNE (CASH MONEY /UNIVERSAL REPUBLIC) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RRP) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

RIGHT NOW (NA NA NA) 
ARON (SRC /UNIVERSAL MOTOWN) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

MISS INDEPENDENT 
NERO (DEF JAM /IDJMG) 

HEARTLESS 
KANYE WEST (ROC- A- FELLA/DEF JAM/IDJMG) 

ADDICTED 
SAVING ABEL '.ODCO/VIRGIN/CAPITOLI 

LOVE LOCKDOWN GREATEST 
GAINER /DIGITAL 

CLOSER 
NE -Y0 (DEF JAM /IDJMG) 

CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA (RCA /RMG) 

YOU BELONG WITH ME 
TAYLOR SWIFT (BIG MACHINE) 

FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTE /ILG /ATLANTIC) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

JUST DANCE 
LADY GAGA RAT. GOUT OTA IB ) STREAMLINE +KONLNEICHERRYTREEINTERSCOPE) 

FOREVER 
CHRIS BROWN (JIVE /ZOMBA) 

T -SHIRT 
SHONTELLE (SRP /SRC /UNIVERSAL MOTOWN) 

ONE STEP AT A TIME 
JORDIN SPARKS (19 /JIVE / ZOMBA) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUOLL;) 

IN THE AYER 
FLO RIDA FEAT WILLIAM (POE BOY /ATLANTIC) 

DANGEROUS 
KARDINAL OFFISHALL FEAT. AKON (KONLIVE /GEFFEN / INTERSCOPE) 

AMERICAN BOY 
ESTELLE FEAT. KANYE WEST (HOME SCHOOL /ATLANTIC) 

CAN'T BELIEVE IT 
T -PAIN FEAT. LIL WAYNE (KONVICT /NAPPY BOY /JIVE ZOMBA 

LEAVIN' 
JESSE MCCARTNEY (HOLLYWOOD) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

LOVE REMAINS THE SAME 
GAVIN ROSSDALE ( INTERSCOPE) 

PAPER PLANES 
M IA. (XL /INTERSCOPE) 

SHAKE IT 
METRO STATION (COLUMBIA) 

GOT MONEY 
LIL WAYNE FEAT. T -PAIN (CASH MONEY /UNIVERSAL MOTOWN) 

SWING 
SAVAGE FEAT. SOUUA BOY TELCEM (UNIVERSAL REPUBLIC) 

YOU'RE NOT SORRY 
TAYLOR SWIFT (BIG MACHINE) 

KRAZY 
PITBULL FEAT LIL JON (MR, 305/FAMOUS ARTIST/THE ORCHARD) 

SHATTERED (TURN THE CAR AROUND) 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

RIGHT HERE (DEPARTED) 
BRANDY(KOCH /EPIC) 

DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP /RRP) 

MRS. OFFICER 
u/ WAYNE FEAT. BOOT SUMO KIDD 500 (CASH MONEVUNNERSAL MUELE . 

I DON'T CARE 
FALL OUT BOY (ISLAND /IDJMG) 

REHAB 
RIHANNA (SRP /DEF JAM /IDJMG) 

LOVEBUG 
JONAS BROTHERS (HOLLYWOOD) 

LOW 
FLO RIDA F E A T . T -PAIN (POE Hoy A l i A'J L 

I KISSED A GIRL 
KATY PERRY (CAPITOL) 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

WHEN I GROW UP 
THE PUSSYCAT DOLLS ( INTERSCOPE) 

AC t; Wg TITLE 
S3 3ó ARTIST (IMPRINT ,' PROMOTION LABEL) o IP-.1 Y 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN / INTERSCOPE) 

IT'S OVER 
JESSE MCCARTNEY (HOLLYWOOD) 

ANGEL 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

WHAT ABOUT NOW 
DAUGHTRY (RCA/RMG) 

LIGHT ON 
DAVID COOK (19 /RCA/BMG) 

SPOTLIGHT 
JENNIFER HUDSON (ARISTA/RMG) 

WHAT THEM GIRLS LIKE 
LUDACWS COSTARRING CHRIS BROWN á SEAN GAR ETT (OTP,DEF JAM/IDJMGI 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.O.O.S COLUMBIA) 

SWAGGA LIKE US 
LAY Z á T.L FEAT. KANYE WEST A LIL WAYNE (ROC.A-FELLANEF JAMRDJMG) 
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88 5 

100 3 

97 89 5 

98 97 12 
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I HATE THIS PART 
THE PUSSYCAT DOLLS )I NTERSCOPE) 

HUMAN 
THE KILLERS )ISLAND /IDJMG) 

SEVENTEEN FOREVER 
METRO STATION (COLUMBIA) 

SINGLE 
NEW KIDS ON THE BLOCK A NE -Y0 ( INTERSCOPE) 

SOBER 
PINK (LAFACE / ZOMBA) 

WITHOUT YOU 
HINDER (UNIVERSAL REPUBLIC) 

COME ON GET HIGHER 
MATT NATHANSON (VANGUARD) 

GIVES YOU HELL 
THE ALL -AMERICAN REJECTS (DOGHOUSE /DGC,HNTERSCOPE) 

FEARLESS 
TAYLOR SWIFT (BIG MACHINE) 

FREEZE 
TPAIN FEAT. CHRIS BROWN (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

LEAVE OUT ALL THE REST 
LINKIN PARK (WARNER BROS.) 

UNBEAUTIFUL 
LESLEY ROY (RELIGION /JIVE /ZOMBA) 

PUT ON 
YOUNG JEEZY FEAT. KANYE WEST (CTE /DEF JAM /IDJMG) 

UNTOUCHED 
THE VERONICAS (ENGINEROOM /SIRE /REPRISE) 

ANGELS ON THE MOON 
THRIVING IVORY (WIND -UP) 

FADED 
CASCADA (ROBBINS) 

GET UP 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

ONE MORE DRINK 
LUOACRIS CO- STARRING T -PAIN (DTP /DEF JAM /IDJMG) 

POP CHAMPAGNE 
JIIA JONYS B RM WW1 FLB. AEI SAMAM (ETHER BAVAIARRSAL MOTOWAMOCWC'JLUMBW 

BROKEN 
LIFEHOUSE (GEFFEN / INTERSCOPE) 

I'M SO PAID 
AKON FEAT. LIL WAYNE (SRC /UNIVERSAL MOTOWN) 

SO FLY 
SLIM FEAT. YUNG JOC (MS ASVLLC 

BELIEVE 
STAINS (FLIP /ATLANTIC) 

DEAD AND GONE 
T.I. FEAT. JUSTIN TIMBERLAKE (GRAND HUSTLE /ATLANTIC 

SHOULD'VE SAID NO 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

OUT HERE GRINDIN 
DJ KHALEO (TERROR SQUAD /KOCH) 

LOLLIPOP 
FRAMING HANLEY (SILENT MAJORITY /ILG) 

COOKIE JAR 
GYM CLASS HEROES RAT. DE -DRAM (DECAYDANCE/FUELED BV RAMEN/RRP) 

CUDDY BUDDY 
MIKE JONES FEAT. TREY SONGZ S TWISTA (ICE ASE/ASYLUM) 

WORKIN 
YOUNG ORE THE TRUTH FEAT. GOOD CHARLOTTE (KC -3 MONUMENTAL) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

SUPERHUMAN 
CHRIS BROWN FEAT. KERI HILSON (JIVE / ZOMBA) 

LOST! 
COLDPLAY (CAPITOL) 

LOVERS IN JAPAN 
COLDPLAY (CAPITOL) 

CHANGE 
TAYLOR SWIFT (BIG MACHINE) 

GO GIRL 
CIARA FEAT. T -PAIN (LAFACE / ZOMBA) 

FLY ON THE WALL 
MILEY CYRUS (HOLLYWOOD) 

WHATEVER YOU LIKE 
WEIRD AL YANKOVIC (WAY MOBYNOLCANO /ZOMBA) 

SHAWTY SAY 
DAVID BANNEN FEAT. LA WAYNE (BIG. FACE/SRC/UNIVERSAL MOTOWN) 

CANDLE (SICK AND TIRED) 
THE WHITE TIE AFFAIR (SLIGHTLY DANGEROUS /EPIC, 

JUST STAND UP! 
ARTISTS STAND UP TO CANCER (SU2C /IDJMG) 

Katy Perry posts back -to -back career - 

opening Pop 100 No. Is. as "Hot N Cold'' 

follows "I Kissed a Girl" to the top. The 

song also rises 2 -1 on Pop 100 Airplay 

(66 million in audience) and goes top 10 

(11 -9, Greatest Gainer) at Adult Top 40. 

Incubus extends its string of top 20 hits 

at Modern Rock to 13 -its entire chart 

output -as "love Hurts" jumps 21 -16. 

The quintet matches Foo Fighters for the 

longest current top 20 streak and third - 

longest in the chart's 20 -year history. 

88 Go to www.billboard.biz for complete chart data 
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20 12 

O 21 6 

20 17 20 

o 
23 11 

25 4 

34 2 

24 22 19 

O 26 7 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

SO WHAT 
PINK,LAFACEZOMBA) 

HOT N COLD 
KATY PERRY (CAPITOL) 

SWKS 

WHATEVER YOU LIKE 
T DRANO HUSTLE /ATLANTIC) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

I'M YOURS 
JASON MRAZ (ATLANTIC /RAP) 

LET IT ROCK 
BASIN A0001F RAT. IL WAYNE (GASH MONEY /UNIVERSAL REPUUI 

ADDICTED 
SAVING ABEL (SKIDDCO /VIRGIN /CAPITOL) 

WOMANIZER 
BRITNEY SPEARS II VI MB 

mLIVE YOUR LIFE 
it FEAT NIHANNA 

DISTURBIA 
RIHANNA LSHP OLI JAM IDJMU/ 

KEEPS GETTIN' BETTER 
CHRISTINA AGUILERA (RCA/RMG) 

L*I 

$T 

L*I 

17 

MISS INDEPENDENT 
NE TO (DEF JAM /IDJMG) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMOIAI 

CLOSER 
NE y0 (DEF JAM /IDJMG) 

CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

FALL FOR YOU 
SECONDHAND SERENADE (GLASSNOTE /ILG /ATLANTIL 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

T-SHIRT 
SHONTELLEISRP/SRC/UNIVERSAL MOTOWN) 

RIGHT NOW (NA NA NA) 
AKON ',RC UNIVERSAL MOTOWN) 

ONE STEP AT A TIME 
JARDIN SPARKS (19 /JIVE /ZOMBA) 

LOVE REMAINS THE SAME 
GAVIN ROSSDALE ( INTERSCOPE) 

LOVE LOCKDOWN 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

JUST DANCE 
LADY GAGA FEAT. DOLBY CRONS, STREAJALINEKONLNT /CHERRYTREETNTERSLIG 

IN THE AYER 
FLO RIDA FEAT. WILLIAM (POE BOY /ATLANTIC) 

CAN'T BELIEVE IT 
T -PAIN FEAT. UL WAYNE (KONVICT /NAPPY BOY /JIVE/ZOMB 

1*P 

r 

L*I 

ADULT TOP 40' 

r33ó 
TITLE 
ARTIST IMPRII,T / PROMOTION LABEL) 

33 

ElI'M YOURS 
JASON MRAZ .- i l; 

SHATTERED (TURN THE CAR AROUND) itI 
O.A.R. (EVERFINE /ATLANTIC /RRP) 

SO WHAT 
PINN (LAFACE / ZOMBA) 
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LOVE REMAINS THE SAME 
GAVIN ROSSDALE )I NTERSCOPE) 

WHAT ABOUT NOW 
DAUGHTRY (RCA /RMG) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

BROKEN 
LIFEHOUSE II 

GREATEST 
GAINER 

HOT N COLD 
KATY PERRY 

BETTER IN TIME 
LEONA LEWIS LS VC 

COME ON GET HIGHER 
MATT NATHANSON (VA AHD /CAPITOL) 

ALL SUMMER LONG 
KID ROCK (TOP DOG /ATLANTIC) 

IT'S NOT MY TIME 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

FALL FOR YOU 
SECONDHAND SERENADE(GLASSNOTE 'II G ATLANI,r 

ONE STEP AT A TIME 
JORDIN SPARKS (19 /JIVE /ZOMBA) 

CHASING PAVEMENTS 
ADELE (XL/COLUMBIA) 

ADDICTED 
SAVING ABEL (SKIDDCO /VIRGIN /CAPITOL) 

CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

RISE ABOVE THIS 
SEETHER (WIND -UP) 

LIGHT ON 
DAVID COOK (19 /RCA/RMG) 

BEATING MY HEART 
JON MCLAUGHLIN (ISLAND /IDJMG) 

LET ME BE MYSELF 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

Á 

1r 

l 
WE DON'T HAVE TO LOOK BACK NOW 
PUDDLE OF MUDD (FLAWLESS /GEFFEN /INTERSCOPEI 

27 10 
LEAVE OUT ALL THE REST 
LINKIN PARK (WARNER BROS.) 

AIRPLAY SALES DATA 
MONITORED BY CdMPILED BY 

niclsen nielsen 
BDS SoundScan 

, .+ 1u i= : i i : _l .4 

IIITITLE 
ARTIST (IMPRINT I PROMOTION LABEL) 

THE TIME OF MY LIFE 
DAVID COOK (19; RCA. RMGJ 

BLEEDING LOVE 
LEONA LEWIS (SYCO /J /RMG) 

VIVA LA VIDA 
COLDPLAY (CAPITOL) 

1 1 25 

2 2 31 

o 5 17 

4 3 21 

5 4 44 

6 6 36 

7 7 37 

O 1CI 
1.1 

9 8 28 

11 31 

11 12 27 

13 13 

15 12 

17 11 

15 16 20 

19 8 

17 18 6 

O 20 9 

18 21 22 

Q 22 6 

26 4 

Q 24 3 

23 23 8 

24 25 15 

O 27 3 

POCKETFUL OF SUNSHINE 
NATASHA BEDINGFIELD (PHONOGENIC /EPIC) 

LOVE SONG 
SARA BAREILLES (EPIC) 

SAY 
JOHN MAYER (AWARE /COLUMBIA) 

FEELS LIKE TONIGHT 
DAUGHTRY I +) , 

GREATEST 
GAINER 

I'M YOURS 
JASON MRAZ SAT LANTIC /RRP) 

REALIZE 
COLBIE CAILLAT UNIVERSAL REPUBLIC) 

WHATEVER IT TAKES 
LIFEHOUSE ,GEFFEN / INTERSCOPE) 

NO AIR 
JORDIN SPARKS WET WITH CHRIS BROWN (19 /JIVE'ZOMBÌ, 

CRUSH 
DAVID ARCHULETA (19 /JIVE / ZOMBA) 

WHERE I STOOD 
MISSY HIGGINS (ELEVEN /REPRISE) 

UNCONDITIONAL 
SIMON COLLINS (RAZOR S TIE) 

ALL SUMMER LONG 
KID ROCK (TOP DOG /ATLANTIC) 

WHAT ABOUT NOW 
DAUGHTRY (RCA /RMG) 

MY LOVE 
CELINE DION (COLUMBIA) 

WHAT DO I DO WITH MY HEART 
EAGLES (ERC) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

IT'S GROWING 
JAMES TAYLOR (HEAR /CMG) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

LOVE STORY 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC 

U WANT ME 2 
SARAH MCLACHLAN (ARISTPURMG) 

TAKE A BOW 
RIHANNA (SRP /DEF JAM /IDJMG) 

ONE STEP AT A TIME 
JARDIN SPANKS (19 /JIVE /ZOMBA) 

dr 

T*7 

1*I 

MODERN ROCK" 

3 3ó 

0 
0 
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3 12 

4 12 

5 19 

5 2 18 

6 6 7 

O 13 8 

8 7 12 

9 8 21 

10 11 

14 8 

12 11 6 

® 18 9 

14 15 34 

15 9 20 

m21 4 

17 12 6 

17 11 

O 22 5 

20 19 32 

23 9 

24 6 

25 6 

CD31 3 

28 5 

TITLE 
ARTIST ii. 

YOU RE GONNA GO FAR. !:ID 
THE OFFSPRING 

SEX ON FIRE 
KINGS OF LEON (RCA/RMG) dr 
RE- EDUCATION (THROUGH LABOR) 

T*r RISE AGAINST (DGC / INTERSCOPE) 

I DON'T CARE 
APOCALYPRCA FEAT. ADAM 001411011 (20- 20 /JIVE/ZONB,T 

TROUBLEMAKER 
WEEZER (DGC / INTERSCOPE) 

HUMAN 
THE KILLERS tl" 

GREATEST 
GAINER 

SECOND CHANCE 
SHINE DOWN 

THE DAY THAT NEVER COMES 
METALLICA (WA U,L.+ - 

BAD GIRLFRIEND 
THEORY OF A DEADMAN F..z.H 

CATH... 
DEATH CAB FOR CUTIE (ATLANTIC) 

Lr 

1r 

BREAKDOWN 
SOOTHER (WIND -UP) 

G.L.O.W. 
THE SMASHING PUMPKINS (MARTHA'S MUSIC) 

LOST! 
COLDPLAY (CAPITOL) 

ADDICTED 
SAVING ABEL (SKIDDCO /VIRGIN /CAPITOL) 

BELIEVE 
STAIN() (FLIP /ATLANTIC) 

LOVE HURTS 
INCUBUS (IMMORTAL /EPIC) 

GOTTA BE SOMEBODY 
NICKELBACK (ROADRUNNER /RRP) 

RICOCHET 
SHINY TOY GUNS (UNIVERSAL MOTOWN) 

C 
DECODE 
PARAMORE (FUELED BY RAMEN /CHOP SHOP/RRP; 

LET IT DIE 
COO FIGHTERS (ROSWELL /RCA /RMG) 

I DON'T CARE 
FALL OUT BOY (ISLAND /IDJMG) 

FEEL GOOD DRAG 
ANBERLIN (UNIVERSAL REPUBLIC) 

DO WHAT YOU DO 
MUDVAYNE (EPIC) 

CHINESE DEMOCRACY 
GUNS N' ROSES (GEFFEN / INTERSCOPE) 

INDESTRUCTIBLE 
DISTURBED (REPRISE) 

ßt 

1J 

dr 
NM 

Data for week of NOVEMBER 22, 2008 I CHARTS LEGEND on Page 87 

05; 

idv 

óá 

tr_ 

aáv 
ñAm 

www.americanradiohistory.com

www.americanradiohistory.com


E 

Ñ LQ 

Eói- 

= 2= 

úáú 

=qÓ 

AIRPLAY 
MONITORED BY 

niclsen 
BIDS 

SALES DATA 
COMPILED BY 

niclsen 
SoundScan Billbarl® NOV 

welt 
F3 3 ,ti 3=á 

o 2 3 9 

3 6 

4 5 

4 1 1 

O 6 8 

7 9 

a9 11 

o 10 10 

9 5 2 

10 8 4 

11 12 

42:9 
12 14 

(1:1 13 16 

16 20 

14 17 

15 19 

17 18 

18 21 

C) 19 22 

20 25 

23 

22 

21 23 

29 49 

25 28 

TITLE 
PRODUCER ¡SONGWRITER) 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL 

#1 
1WK 

LOVE STORY 
N CHAPMAN. I. SWIFT (T. SWIFT) 

CHICKEN FRIED 
E SI EGALL,Z BROWN (Z.BROWN,W.DURRETTE) 

LET IT GO 
B GALLIMORE,T.MCGRAW,D. SMITH (W.C. LJTHER,A.MAYO T,DOUGLAS) 

JUST A DREAM 
Al BRIGHT (S. MCEWAN.H.LINOSEYG. SAMPSON) 

ROLL WITH ME 
R CHANCEY (C.DANIELS,T. KARLAS) 

ALREADY GONE 
Is GALLIMORE,K.BUSH,J. NETTLES (J.DNETTLES,K BUSH,B.PINSON) 

HERE 
D HUFF,RASCAL FLATTS (J. STEELE,S.ROBSON) 

START A BAND 
I- ROGERS (D DAVIDSON.A- GORLEYK. LOVELACE) 

SHE NEVER CRIED IN FRONT OF ME 
I KEITH IT KEITH.B.PINSON) 

Taylor Swift 
O BIG MACHINE 

Zac Brown Band 
O HCME GROWN. ATLANTIC /BIG PICTURE 

Tim McGraw 
O CURL 

Carrie Underwood 
O 19 /ARISTA. ARISTA NASHVILLE 

Montgomery Gentry 
O COLUMBP.. 

Sugarland 
0 MERCURE 

Rascal Flatts 
O LYRIC STREET 

Brad Paisley Duet With Keith Urban 
O ARISTA NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

EVERYBODY WANTS TO GO TO HEAVEN Kenny Chesney With The Wailers 
B CANNON.K. CHESNEY (J,COLLINS,M.DODSON) O BLUE CHAIR /BNA 

I'LL WALK Bucky Covington 
LI A. MILLER.D.SLIVER (B.A.WILSON,L L FOWLER) O LYRIC STREET 

LOVE REMEMBERS Craig Morgan 
l'(7 DONNELL,C. MORGAN (C.MORGAN.PO'DONNELL) O BNA 

IN COLOR Jamey Johnson 
IHE KENT HARDLEY PLAYBOYS )J.JOHNSON.L.T.MILLER,J.OTTO) O MERCURY 

FEEL THAT FIRE Dierks Bentley 
I; BEAVERS,D.BENTLEY (B.WARREN,B.WARREN,B.BEAVERS,D. BENTLEY) O CAPITOL NASHVILLE 

LOOKIN' FOR A GOOD TIME Lady Antebellum 
V SHAW,PWORLEY (D. HAYWOOD,C.KELLEY,H. SCOTT,K. FOLLESE) O CAPITOL NASHVILLE 

COUNTRY BOY Alan Jackson 
K STEGALL (A.JACKSON) O ARISTA NASHVILLE 

DON'T Billy Currington 
C CHAMBERLAIN,B.CURRINGTON (J. BEAVERS,J. SINGLETON) 0 MERCURY 

SHE WOULDN'T BE GONE Blake Shelton 
K. HENDRICKS )C.BATTEN,J.ADAN) 0 WARNER BROS.. WRN 

ANYTHING GOES Randy Houser 
M WRIGHT,C.AUDRETCH. III (B. LONG,J.W WIGGINS) O UNIVERSAL SOUTH 

LET ME 
D. HUFF )M.BEESON,D.ORTON) 

COWGIRLS DON'T CRY 
T BROWN.RDUNN,K.BROOKS (R.OUNN,T.ACBRIDE) 

MUDDY WATER 
F ROGERS (M.CRISWELL,R. HUCKABY) 

SOUNDS SO GOOD 
B. CANNON (A. SHEPERD) 

GOD LOVE HER 
T KEITH (T.KEITH,V.MCGEHE) 

LAST CALL 
E 

T. BROWN (S.MCANALLY,E. ENDERLIN) 

Pat Green 
O BNA 

Brooks & Dunn 
O ARISTA NASHVILLE 

Trace Adkins 
0 CAPITOL NASHVILLE. 

Ashton Shepherd 
0 MCA NASHVILLE 

Toby Keith 
O SHOW DOG NASHVILLE 

Lee Ann Womack 
O MCA NASHVILLE 

2 

3 

1 

5 

6 

7 

Swift's third No.1 

spurs a three -way 

tie for the second - 

most leaders among 

solo females this 

decade (with Jo Dee 

Messina and Sara 

B 
Evans), a list led by 

Carrie Underwood's 

seven No. 1s. `love 

Story" is the 10th 

country No. 1 in the 

11 'OOs to also chart on 

Mainstream Top 40. 
12 

13 

14 

14 

15 

17 

to 
With 5.4 million 

19 impressions, 

Urban's Hot Shot 

Debut is his highest 

P1 since "Once in a 

Lifetime" bowed at 
22 No. 17 in September 

2006. The new track 

introduces his fifth 

24 set of new songs, 

due early next year. 
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W^ Y W 

(7) 24 26 

38 -- 

CD26 27 

CD 27 31 

HOT SNOT 

DEBUT 

28 30 

30 32 

35 40 

31 36 

34 37 

32 35 

39 41 
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o 37 38 

40 33 34 

36 39 
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41 42 

45 50 

0 In 
46 44 45 

48 47 

48 40 33 

C50 48 

130 46 46 

TITLE 
urTs UCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER I PROMOTION LABE'. 

DON'T THINK I CAN'T LOVE YOU 
RITCHEY (J.OWEN.K MARVEL.J. RITCHEY] 

DOWN THE ROAD 
9 CANNON. K- CHESNEY (M.MCANALLYI 

I WOULD 
'VASSAR) 

EVERYTHING IS FINE 

GREATEST 
GAINER 

SWEET THING 

15 MINUTES OF SHAME 
e JAMES (K. ARCHER.C.KOESEL,J.WEAVI: 

THAT'S A MAN 
1 STOVER J FE JONES,M. D L. 

IT WON'T BE LIKE THIS FOR LONG 
F ROGERS - DUBOIS.A_GORLEY) 

Jake Owen 

Kenny Chesney With Mac McAnally 
e BLUE CHAIR ENS 

Phil Vassar 
O UNIVERSAL SOU I r 

SHE'S SO CALIFORNIA 

Josh Turner 
O MCA NASHVILLE 

Keith Urban I PITOL NASHVILd'. 

Kristy Lee Cook 
ID E FESTA NASHVILLE 

Jack Ingram 
O BIG MACHINE 

Darius Rucker 
O CAPITOL NASHVILLE 

Gary Allan 
M WRIGHTG ALLAN (G. ALLAN.J,RANDALL,J. HANNA) O` MCA NASHVILLE 

I WILL Jimmy Wayne 
J WESTD. PAHANISH ID. PAHANISH.R.L -FEEK) O VALORY 

MORE LIKE HER Miranda Lambert 
F. LIDDELL,M.WRUCKE (M. LAMBERT) O' COLUMBIA 

CHEATER, CHEATER Joey + Rory 
C JACKSON ( R. LFEEK .J.MARTIN,K.OSMUNSON.W.VARBLE) O VANGUARD /SUGAR HILL'NINE NORTE 

RIDE Martina McBride 
D. HUFF,M.MCBRIOE (A.00RFFC. A. ROBBINS.M. DAVEV) RCA 

ALWAYS THE LOVE SONGS Eli Young Band 
M WRUCKE (D.L. MURPHY,G.DUCAS) 0 REPUBLIC UNIVERSAL SOUTH 

SOMEBODY SAID A PRAYER Billy Ray Cyrus 
M. BRIGHT (N.THRASHER,C WISEMAN) WALT DISNEYELYRIC STREET 

UNBELIEVABLE (ANN MARIE) Josh Gracin 
B JAMES (J.GRACIN) O LYRIC STREET 

BACK THAT THING UP Justin Moore 
J STOVER (J. STOVER. R,HOUSER) O VALORY 

LIKE I NEVER BROKE HER HEART Randy Owen 
J RICH,S. PENNINGTON (S.LAWSON.M. D. JENKINS,J.HARDING) 0 BROKEN BOW 

HOW 'BOUT YOU DON'T The Lost Trailers 
9 BEAVERS (S,NIELSON,V.MCGEHEJ.STOVER) 0 Nr. 

RIVER OF LOVE George Strait 
i. BROWN.G.STRAIT (S.CAMP,B.BURNETTE,D.MORGAN) O MCA NASHVIL. 

TEQUILA ON ICE Darryl Worley 
J BROWN,K.GRANTT (M.DODSON.R.RUTHERFORD) O STROUDAVAR ¡D'. 

FOREVER John Michael Montgomery 
J M. MONTGOMERY.B.GALLIMORE (J. T.SLATER) O STRINGTOWN 

FINE LINE Little Big Town 
.V KRKRITFICKKFA CHID,KSCWVPMAV,SWEET.JWESTBR008 (WKRKPATRICK K FAIRCHILD ,K SCIEWYMNJ.PSwaTJWESTBROOK) O CAATO- NASP.1 

REMEMBER THAT 
J SHANKS,B -JAMES (R. PROCTOR,V.SHAW) 

SOMEBODY NEEDS A HUG 
J STEELE (K. ANDERSON.B.DIPIERO.D.L MURPHY) 

Jessica Simpson 
0 EPIC'COLUMF 

Keith Anderson 
O COLUMBIA 

ó 

lïá 
24 

27 

26 

27 

30 

28 

30 

33 

31 

34 

32 

37 

36 

41 

41 

44 

45 

44 

47 

31 

48 

TOP COUNTRY ALBUMS" 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

121 BRAD PAISLEY 
908 /SBN (18.98) 

RASCAL FLATTS 
T: LYRIC STRII ,2763/HOLLYWOOD (13 98) 

TOBY KEITH 
SHOW DOG NASHVILLE 022 (18.98) 

KENNY CHESNEY 
BLUE CHAIR ¡BNA 34553'SBN (18.98) 

3 1 

Q 6 10 

5 5 

4 3 

8 7 

9 7 6 

6 

Title 

Play 

GREATEST 
GAINER 

FAITH HILL 
WARNER BROS. 511500NIRN (18.98) 

11 14 

17 15 

12 11 

TAYLOR SWIFT 
BIG MACHINE 079012 (18 98) H 

SUGARLAND 
RCURY 011273'/UMGN (13.98) 

CARRIE UNDERWOOD 
19 ARISTA / ARISTA NASHVILLE 11221 /RMG /RMG /SBN (18.98) 

DARIUS RUCKER 
APITOL NASHVILLE 85506 (18.98) 

JAMEY JOHNSON 
MERCURY 011237/UMGN (13.98) 

ELVIS PRESLEY 
RCA 35479/SBN (17.98) 

VARIOUS ARTISTS 
CAPITOL NASHVILLE, /SONY BMG /UNIVERSAL 011724 /UMGN (18.98) 

13 9 
9 9. TIM MCGRAW Greatest Hits 3 

CURB 79118 (11.98) 

RANDY OWEN 
FIIOKEN BOW 7237 (12.98) 

GEORGE STRAIT 
MICA NASHVILLE 010826/11MGN (13.98. 

KELLIE PICKLER 
19 /BNA 22811 /SBN (18.98) O+ 

TOBY KEITH 
SHOW DOG NASHVILLE 010334/UME (19.98) 

ALAN JACKSON 
ARISTA NASHVILLE 1B943/SBN (18.98) 

LADY ANTEBELLUM 
CAPITOL NASHVILLE 03206 (12.98) 

BILLY CURRINGTON 
,'ERCURY 009550 /UMGN (13.98) 

LEE ANN WOMACK 
MCA NASHVILLE 006025'/UMGN (13.98) 

HANK WILLIAMS III 
FRB 79027` (18.98) 

JOEY + RORY 
VANGUARD /SUGAR HILL 4050 /WELK (-7.98) 

GARTH BROOKS 
24 22 The Ultimate Hits Ell 

PEARL 213_.98 W'DVD)_ 

Greatest Hits Volume 1 2 

That Don't Make Me A Bad Guy 1 

Lucky Old Sun 1 

Joy To The World 5 

Taylor Swift El 1 

Love On The Inside U 1 

Carnival Ride © 1 

Learn To Live 1 

That Lonesome Song 6 

Christmas Duets 11 

NOW That's What I Call Country 1 

O 18 16 

16 16 13 

17 15 18 

20 17 

20 19 12 

21 19 

21 13 4 

22 14 2 

23 10 - 

Q 

One On One 

This mostly 

instrumental set is 

Paisley's fourth 

No. 1 start on Top 

Country Albums. 

With 54,000 

copies, it also 

opens at No. 9 on 

the Billboard 200. 

Up 6,000 copies, 

Hill's first Christmas 

set earns Greatest 

14 Gainer honors and 

bests the No. 6 rank 

it achieved when it 

bowed on the Oct. 

18 chart. 

Troubadour 1 

Kellie Pickier 

35 Biggest Hits 1 

Good Time S 1 

Lady Antebellum 

Little Bit Of Everything 2 

Call Me Crazy 4 

Damn Right Rebel Proud 2 

The Life Of A Song 10 

25 PACE 
SETTER 

JULIANNE HOUGH NBC Sounds Of The Season' The Julianne Hough Holiday Collecóon (EP) 

NBC /UNIVERSAL SPECIAL MARKETS 012047 EX/UME 6.98 

The Alabama front - 

man debuts with 

his first solo set 

(1,000 copies) as 

the lead single 

ranks at No. 43 on 

Hot Country Songs. 

28 23 21 

4i/ 25 26 

o 27 29 

o 28 30 

30 26 20 

34 32 

32 27 

33 29 25 

34 31 31 

35 33 24 

36 22 8 

36 37 

38 30 23 

35 35 

Q 41 36 

o 40 39 

42 

37 33 

49 

58 71 

48 43 43 

46 41 

47 52 

WU ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL. (PRICE) 

Title 

TIM MCGRAW 
CURB 79086 (14.98) 

RASCAL FLATTS 
LYRIC STREET 000384 /HOLLYWOOD (18.98) 

MIRANDA LAMBERT 
COLUMBIA 78932 %SBN 118.981 

BRAD PAISLEY 
ARISTA NASHVILLE 07171 SBN (18.98) 

HEIDI NEWFIELD 
CURB 79087 (18.98) 

TAYLOR SWIFT 
BIG MACHINE 0140 (15.98 CD /DVS) tF 

EAGLES 
ERC 4500 EX (14.98) 

ROBERT PLANT / ALISON KRAUSS 
ROUNDER 619575' (18,98) 

TRACE ADKINS 
CAPITOL NASHVILLE 76927 (18.98) 

JESSICA SIMPSON 
EPIC /COLUMBIA 21746 /SBN (15.98) O 

CRAIG MORGAN 
ANA 31308/SBN (18.98) 

MONTGOMERY GENTRY 
COLUMBIA 22817/SBN (18.98) 

LITTLE BIG TOWN 
CAPITOL NASHVILLE 27864 (18.981 

KEITH URBAN 
CAPITOL NASHVILLE 34713 (18.98) sH 

GEORGE STRAIT 
MCA NASHVILLE 011920 /UMGN (13.98) 

ALAN JACKSON 
LEGACY/ARISTA NASHVILLE 12228/SONY OMG (11.98) 

HANK WILLIAMS 
TIME LIFE 80031 (39.98) 

KENNY CHESNEY 
ANA 11457/SBN (18.98) 

JIMMY WAYNE 
VALORY JW 0100 (12.98) 

CRAIG MORGAN 
BROKEN BOW 7737 (12.98) 

HANK WILLIAMS 
TEME LIFE 80023 EX (14.98) 

ANNE MURRAY 
STRAIGHTWAY 27642 (13.98) 

LUKE BRYAN 
CAPITOL NASHVILLE 63251 (12.98) 

JAMES OTTO 
RAYBAW /WARNER BROS 49907 /WRN (13.98) 

JULIANNE HOUGH 
MERCURY NASHVILLE 011052; UMGN (13 98) 

Greatest Hits: Limited Edition 1 

Still Feels Good © 1 

Crazy Ex- Girlfriend 1 

5th Gear 1 

What Am I Waiting For 2 

Beautiful Eyes (EP) 1 

Long Road Out Of Eden O 1 

Raising Sand 2 

American Man: Greatest Hits Volume II 3 

Do You Know 1 

That's Why 8 

Back When I Knew It All 3 

A Place To Land 10 

Greatest Hits 4 

Classic Christmas 40 

16 Biggest Hits 

The Unreleased Recordings 

Just Who I Am: Poets & Pirates 1 

Do You Believe Me Now 4 

Greatest Hits 16 

The Unreleased Recordings 46 

Anne Murray's Christmas Album 47 

l'll Stay Me 

Sunset Man 

Julianne Hough 

22 

42 
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Evolver 1 

The Renaissance 3 

Jennifer Hudson 2 

The Recession 1 

LIVE YOUR LIFE 
T.I. FEAT. RIHAIEIA -T GRAND HUSTLEADJMUATLANTIC I 

MRS. OFFICER 
LILY/AMETEK - "ABM MOND)(W AINEYAIATR6N MOIIIW, 

MISS INDEPENDENT 
NE -TO (DEE JAM /IDJMG) 

CANT BELIEVE IT 

NOV 
22 

2008 
Billboarel.t 

:t ARTIST 
r3 37.) 

_ ElT.I- 
HUSTLE!ATLANTIC 512267*/AG (18.98) O 

Is:,IBUTING LABEL (PRICE) 

2 

4 

6 

7 / 

8 k 

9 9 1t 

10 5 2 

11 

13 

10 11 - 

14 

Title 

Paper Trail 

JOHN LEGEND 
SONY MUSIC (18.98) O 

0-TIP 
ERSAL MOTOWN 012213'/UMRG (13 98) 

JENNIFER HUDSON 
ARISTA 06303 /RMG (18 98) (AD 

YOUNG JEEZY 
CTE/DEF JAM 011536` /IDJMG (13.98 

NE-Y0 
j DEF JAM 011410' 1I0JMG (13 98) 

JAZMINE SULLIVAN 
J 32713/RMG (15.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 011977 * /UMRG (13.98) 

ROBIN THICKE 
1 . ,S TRAK/INTERSCOPE 011793'/IGA (13.98) O+ 

MARY MARY 
COLUMBIA 28087'/SONY MUSIC (15.98) O9 

THE GAME 
EN 011465 /IGA (13.98) 

RIHANNA 
I SRP /DEF JAM 008968 /IDJMG (13.98) 

ERIC BENET 
FRIDAY /REPRISE 511399 /WARNER BROS. (1198) 

JOE 
563 00003 /KEDAR (17.98) 

UNK 
BIG OOMP 5098 /KOCH (17.98) 

USHER 
LAFACE 23388 /ZOMBA (18.98) 

MARVIN SAPP 
VERITY 09433 /ZOMBA (17.98) 

RAPHAEL SAADIQ 
COLUMBIA 08585' /SONY MUSIC (15.98) 

LABELLE 
VERVE 011511NG (1198) 

KINDRED THE FAMILY SOUL 
HIDDEN BEACH 00074 (18.98) 

2 KRAYZE 
ENNUYE 7337 (12.98) 

PLIES 
BIG GATES /SLIP -N SLIDE /ATLANTIC 511238/AG (18.98) 

NAS 
DEF JAM /COLUMBIA 011505 /IDJMG (13.98) 

WAYNE BRADY 
PEAK 23066 /CONCORD (18.98) 

DJ KHALED 
WE THE BEST/TERROR SQUAD 4564 /KOCH (17.89) 

Year Of The Gentleman 

Fearless 

Tha Carter Ill 

Something Else 

The Sound 

LAX 

Good Girl Gone Bad 

Love & Life 

Joe Thomas, New Man 

2econd Season 

Here I Stand 

Thirsty 

The Way I See It 

Back To Now . 
The Arrival 

2 Krayze 

Definition Of Real 

Untitled . 
A Long Time Coming 

We Global 

comes almost 10 

years after his debut 

set entered the 

Billboard 200 at No. 

28 with 89,000 

during the 1999 

holiday season. This 

one bows higher but 

with 39,000 (No. 11). 

Atlanta's DJ Unk 

earns consecutive 

top 10s on Top 

Independent Albums 

(No. 9), viewable at 

billboard.biz/charts. 

El 
Since his debut, the 

Sacramento, (alit, 
teen has made 

steady upward 

progress. This week 

he claims his best 

sales week at core 

stores, buoyed by a 

524/4 increase. 

28 28 
;K 

29 11 

® 
la36 

® 39 

11132 
rip 40 

iT 
39 34 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE): 

KEYSHIA COLE 
CONFIDENTIAUIMANI /GEFFEN 009475 * /IGA (13.98) 

ICE CUBE 
LENCH MOB 34635 (18.98) 

AIRPLAY 
MONITORED BY 

BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

Title 

Just Like You 

Raw Footage 

HOME SCHOOL /ATLANTIC 412860 /AG (13.98) 
all a 

v 2 
JON B 
VIBEZELECT 39803 /ARSENAL (15.98) 

Helpless Romantic p 

53 
CHRIS BROWN 
JIVE 12049/ZOMBA (18.98) O+ 

Exclusive 

g NELLY 
- 

DERRTY /UNIVERSAL 010150/UMRG (13.98) 
Brass Knuckles 

S 
DEVIN THE DUDE 
CINEMATIC 83000 /RAZOR 8 TIE (18.98) 

Landing Gear 

I9 .,; JOE 
7024ROMBA (18.98) 

Greatest Hits 

SOUNDTRACK 
AN 30945 /CONCORD (18.98) 

Soul Men 

,7 SOLANGE ' MUSIC WORLD /GEFFEN 011785/1A (12.98) 
Sol -Angel & The Hadley St. Dreams 

10 
ALICIA KEYS 

r.: MBK/J 11513/RMG (18.98) O+ 
As I Am 

LL COOL J 
V2 DEF JAM 011503' /IDJMG (13.98) 

EXIT. 13 

17 :' DAVID BANNER 
-- B.I.G. F.A.C.E. /SRC /UNIVERSAL MOTOWN 009956 /UMRG 113.981 

The Greatest Story Ever Told 

29 

40 38 35 

41 33 34 

50 51 

Cr` 

G' d 1 

Z -RO 
J PRINCE/KOTG 515829 /RAP -A -LOT 4 LIFE (17.98) 

MARY J. BLIGE 
MATRIARCH /GEFFEN 010313'/IGA (13.98) O 
LLOYD 
'DUNG- GOLDIE /THE INC./UNIVERSAL MOTOWN 011517 /UMRG (13.98) 

VARIOUS ARTISTS 
1ì111- CURBNERITY 27619/EMI GOSPEL (10.98) 

TERRY DEXTER 
'IY'S GANG 0001 (13.98) 

NOEL GOURDIN 
80645 /SONY MUSIC (17.98) 

ASHANTI 
INCIUNIVERSAL MOTOWN 011318 /UMRG (13.98) 

RICK ROSS 
N- SLIDE /DEF JAM 009536' /IDJMG (13.98) 

THREE 6 MAFIA 
NOTIZE MINDS /COLUMBIA 88580 /SONY MUSIC (11.98) O 

MINT CONDITION 
H) BIRD 3636 /IMAGE (18.98) 

KIM WATERS 
'IACHIE 5166 (18.98) 

BIG KUNTRY KING 
I GRAND HUSTLEJATLANTIC 514113/AG (18.98) 

Crack 

Growing Pains 

Lessons In Love 

WOW Gospel Essentials: All -Time Favorites 

Listen 

After My Time 

The Declaration 

Trilla 

Last 2 Walk 

E -Life 

I Want You: Love In The Spirit Of Marvin 

My Turn To Eat 

82 41 TITLE 3 á3 3ó ARTIST '"PRINT! PROMOTION LABEL 

®LIVE YOUR LIFE 

MISS INDEPENDENT 
'.I YD IDEF JAM/IOJML 

GREATEST 
GAINER 

SINGLE LADIES (PUT A RING ON IT) 

HEEALE 

4 16 WHATEVER YOU LIKE Lr 
I__ `I T.L (GRAND HUSTLE/ATLANTIC) 

MRS. OFFICER 
11WRIERALMKNYMBIIN08 KM DID (CASH MOEKINV EAE -. .,: 

CAN'T BELIEVE IT 
T -PAIN FEAT. UL WAYNE (KONMCT/NAPPY BOY /JIVE/ZOi ̂ . 

7 
BUST YOUR WINDOWS 
JAZMINE SULLIVAN (J /RMG) 

16 

20 
SPOTLIGHT 
JENNIFER HUDSON (ARISTA /RMG) 

91-, SO FLY 
SLIM FEAT. YUND JOC (M3 /ASYLUM) 

9 
GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.D. /COLULi 

6 
CHOPPED'N' SKREWED 
T -PAIN FEAT. LUDACRIS (KONVICUNAPPY BOY/JIVE/D=1%11 

SWAGGA LIKE US 
JAY18 LOW. NNIYWFSr6 JIWAVE(HOGA- FEWVO6 MAT.,!" 

2 
NEED U BAD 
JAZMINE SULLIVAN (J /RMG) 

4 

20 

CIF 28 

C) 27 5 

11 22 10 
ACE HOOD FER TREY SONGZ ADE 115IASTW JAAMDAI) 

2 

PLAYA CARDZ RIGHT 
KEYSHIA COLE RAI2PAC (PMARUIMAIWGEFFENINTFRSnn 

DID YOU WRONG 
PLEASURE P. (BLUESTAR /ATLANTIC) 

TRADING PLACES 
USHER (LAFACE/ZOMBA) 

GET UP 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

ONE MORE DRINK 
.UDACRIS CO- STARRING T -PAIN (DTP/DEF JAM,DJN" 

LOVE LOCKDOWN 
KANTE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN / INTERSCOP 

WHEN IT HURTS 
AVANT (CAPITOL) 

3 
POP CHAMPAGNE 
EWES IOEBMRN. LEI LEM TBUEMMA 

TI 

Lr 

PUT IT 
PLIES FEAT. CNPoON S J 

YA 
(BIG GATES/SLIP- N- SLIDE/ATLANTIC) 

TITLE 
ARTIST SIPRINT/ PROMOTION LABEL' 

SPOTLIGHT 
JENNIFER HUDSON -RISTA PAC) 

HERE I STAND 
USHER 

NEED U BAD 
AZMINE SULLIVAN (J /RMG) 

9 8 

5 22 

9 6 15 

47 

13 6 

15 

37 

12 

9 

16 15 9 

17 

18 

19 13 

9 

19 20 10 

20 17 17 

21 7 

23 4 

7 

24 11 

25 10 

90 I Go to www.billboard.biz for complete chart data 

NOTHING LEFT TO SAY 
MINT CONOmON (CAGED BIRD /IMAGE) 

1 

YOU'RE THE ONLY ONE 
ERIC BENET (FRIDAY /REPRISE /WARNER BROS.) 

HEAVEN SENT 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPEi 

THE SWEETEST LOVE 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

MAGIC 
ROBIN THICKE (STAR TRAK/INTERSCOPE) 

SUPERWOMAN 
ALICIA KEYS (MBK/J /RMG) 

NEVER WOULD HAVE MADE IT 
MARVIN SAPP (VERITY / ZOMBA) 

IFULEAVE 
MUGIS SOULCHILD FEAT. MARY J. BLIGE (ATLANTIC) 

GET UP 
MARY MARY (MY BLOCK/COLUMBIA) 

THE RIVER 
NOEL GOURDIN (EPIC) 

MISS INDEPENDENT 
NE -YO (DEF JAM /IDJMG) 

WHEN IT HURTS 
AVANT (CAPITOL) 

LOVE THAT GIRL 
RAPHAEL SAADIQ (COLUMBIA) 

ORDINARY 
WAYNE BRADY (PEAK/CMG) 

COOL 
AMEIYIIM<TON R A T . D A V E BMW IW EDS MUB /SO SO 06 /N&eA) 

THE HUNGER 
ERIC BENET (FRIDAY /REPRISE/WARNER BROS.) 

E.R. (EMERGENCY ROOM) 
JOE (563 /KEDAR) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.O.O.D. /COLUMBIA) 

THERE GOES MY BABY 
CHARLIE WILSON (JIVE / ZOMBA) 

RIGHT HERE (DEPARTED) 
BRANDY (KOCH/EPIC) 

WILL I EVER 
LYFE JENNINGS (COLUMBIA) 

DID YOU EVER LOVE ME 
DEBORAH COX (DECO /IMAGE) 

17 14 16 

20 9 

19 26 

'23 4 

27 2 

CI 25 3 

26 

29 3 EMU 
POI BBEHILJELLMM EOJACI VELBO/AIDBEEG4LEIWE 

WHAT THEM GIRLS LIKE 
18 

it, 
MEHLELtrx nEOrmnMlM6uwDNIMMDIDGE fA wlcl 

TITLE 
ARTIST IMPRINT ! PROMOTION LABE'. 

WHATEVER YOU LIKE 

T -PAIN FEAT. LIL WAYNE 

GREATEST 
GAINER 

RIGHT NOW INA NA NA) 
ANON! 

LOVE LOCKDOWN 
KANTE WEST IROC-A- FELLA /DEF JAM /IDJMG. 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN / INTERSCOPE) 

DISTURBIA 
RIHANNA (SRP /DEF JAM /IDJMG) 

IF I WERE A BOY 
BEYONCE (MUSIC WORLD /COLUMBIA) 

SWAGGA LIKE US 
JAY-Z 6TJ RAT. WYE WEST & LL WAYNE (ROGA4ELL.JLi 

KRAZY 
PIIBULL FFAT UL JON (MR 305/FAMOUS ARIIST(IHEORCHARD) 

PAPER PLANES 
M.I.A. (XL/INTERSCOPE) 

BETTER IN TIME 
LEONA LEWIS (SYCO /J /RMG) 

GOT MONEY 
LIL WAYNE FEAT T-PAN (CASH MONEVNNMERSAL MOTOWN) 

CLOSER 
NE -YO (DEF JAM /IDJMG) 

SO FLY 
SLIM FEAT. YUNG JOC (M3 /ASYLUM) 

GREEN LIGHT 
JOHN LEGEND FEAT. ANDRE 3000 (G.0.0.0./COLUMBIA) 

FOREVER 
CHRIS BROWN (JIVE / ZOMBA) 

SINGLE LADIES (PUT A RING ON IT) 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ONE MORE DRINK 
LUDACRIS CO- STARRING T -PAIN (DTP /DEF JAM/IDJMG) 

GET UP 
50 CENT (SHADY/AFTERMATH/INTERSCOPE) 

DID YOU WRONG f 
PLEASURE Pb (BLUESTAR /ATLANTIC) 

POP CHAMPAGNE 

Lot 

HOT .RAP SONGS 
;., 

TIT 
á3 3ó ARTI 

LE 
ST IMPRINT ! PROMOTION LABEL 

#1 
IOWKB 

WHATEVER YOU LIKE 

LIVE YOUR LIFE 
Ti FFA1 ï {IINMN(DEFJAWGFwA HUSREMAMG/ATL,:'. 

MRS. OFFICER 
WAYNE RAT.N W YALD11110 & KIDD HOD ITASH MOEYAAWDEAL MOMANI 

SWAGGA LIKE US 
iAYZ 8 TI RAT. KLARE WEST & LL WAYNE, AOGAIAWDeILMEI IG) 

MY LIFE 
THE GAME FEAT. LIL WAYNE (GEFFEN / INTERSCOPE) 

GOT MONEY 
LIL WAYNE FUT. T -PAIN (CASH MONEY/UNIVERSAL MOTOWN) 

POP CHAMPAGNE 
,ores41W FFr:;.'::.....:_:ANTNNPHNIe /A fee MORMNULIIbV%OOA 

PAPER PLANES 
M I A. (XL,TNTER 

GREATEST 
GAINER 

ONE MORE DRINK 
LUDO CUMIN) Taw (DIPADe JMAMI 

GET UP 
II CENT AFTERMATH / INTERSCOPE) 

PUT ON 
TUNG JEEZY FEAT. KANTE WEST (CTE /DEF JAM /IDJMG) 

WHAT THEM GIRLS LIKE 
_._..ACES COSTARRING GINS MOWN & SEAN WHEW VARDEE AMONG) 

KRAZY 
''iTBULL FER LI N (MR 305'FAMOUS AROST/RE ORCHND) 

PUT IT ON YA 
r LIES FEAT. CHRIS J (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

GET LIKE ME 
:.Vio 6ANIH1 FEAT. CHRIS ORDEN BUG FAC.EJ RCAREGISAL MOTOWM 

ARAB MONEY 
OUSTA RHYMES (UNIVERSAL MOTOWN) 

SHOW OUT 
;UK (BIG OOMP /KOCH) 

PLEASE EXCUSE MY HANDS 
'.S FEAT-ME FCC 811E-0RAM BIG GO1ESIUPN9LEA1LINK) 

RIDE 
ACE HOOD FEAT. TREY SONGZ (WE 1HE BEST/DEF JAWING) 

DANGEROUS 
KARDINAL OFRSHALL R&M= (KONU FAG6FEFNRERSCOPE) 

BY MY SIDE 
AD/MSS FEAT. NE X0 (DEF JAM /IDJMG) 

LOST 
I, JRI WLZOE FER LL WAYNE (BLOCK/BAD BOY SOUIWATL IJOC) 

MY PRESIDENT 
YOUNG JEEZY FEAT. NAS (CTE /DEF JAM /IDJMG) 

24 ,1 15 
CUDDY BUDDY 
'ME JONES FEAT. TREY SONGZ 8 TWISTA (ICE AGE/ASYLUM) 

25 24 71 
SWING 
SAVAGE FEAT. SOUDA BOY TEIL'EM (UNIVERSAL REPUBLIC) 
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AIRPLAY 
MONITORED RY 

nicken 
BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan BilllrIN' 

da HOT DANCE CLUB PLAY' 

3 

= TITLE 
E ARTIST '. MPRINT i PROMOTION LABEL 

DON'T CALL ME BABY 

6 

5 

8 

l0 

1 7 

13 6 

12 9 

17 4 

14 9 

9 11 

16 8 

19 8 

15 14 

22 4 

10 13 

20 6 

24 4 

4 12 

20 6 11 

18 12 

KHLESIIA 71111N E, . 

GRASS IS GREENER 
DAVE ABBE FEATURING MELT TREASURE AUDACIOUS 

REACH OUT 
HILARY DUFF HOLLYWOOD 

I CANT GET NO SLEEP 2008 
INDIA ANGEL EYES 

A BEAUTIFUL LIFE 
JODY WATLEY AVITONE 

GET UP 
MARY MARY MY BLOCK/COLUMBIA 

THE GREATEST 
MICHELLE WILLIAMS MUSIC WORLD /COLUMBIA 

GREEN LIGHT 
JOHN LEGEND FEATURING ANDRE 3000 G.O.O.D. /COLUMBIA 

RIGHT HERE (DEPARTED) 
BRANDY KOCH /EPIC 

COBRA STYLE 
ROBYN KONICHIWA/CHERRYTREE /INTERSCOPE 

THE SPACE DANCE 
DANNY TENAGLIA SILVER LABEL/TOMMY BOY 

ENERGY 
KERI WLSON MOSLEY /ZONE 4 /INTERSCOPE 

UNDERLYING FEELING 
SYLVIA TOSUN SEA TO SUN 

CAN YOU FEEL THAT SOUND 
GEORGIE PORGIE MUSIC PLANT 

MAGIC TOUCH 
ROBIN THICNE FEAT. MARY J. BLIGE STAR TRAK/INTERSCOPE 

WHAT I WANT 
FIREBALL RECORD PLANT 

WORKED UP 
BRIAN ANTHONY SOGNI 

TWISTED (GOT ME GOIN' ROUND) 
ULTRA NATE SILVER LABEL/TOMMY BOY 

BREAK ME 
TINA SUGANDH RAZOR 8 TIE 

2I 12 

29 6 

THE MIDDLE OF THE DANCEFLOOR 
JIPSTA ROCKBERRY 

FROZEN 
TAMI CHYNN FEAT. ANON MOTOWN 

POWER 
PICK 

SANDCASTLE DISCO 
wI ARGT r.rERSCOPE 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

35 2 
I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

27 23 8 
FOUND A MIRACLE 
LOVELESS FEATURING AMANDA WILSON GROOVE FACTORY 

32 4 
GOOD TIME 
CELEDA FEROSH 

29 28 5 
JUST ANOTHER DAY 
TIFFANY DAUMAN 

34 3 
WERE THE PET SHOP BOYS 
ROBBIE WILLIAMS WITH PET SHOP BOYS CAPITOL 

31 27 9 HEAVEN CAN WAIT 
LUVNOREAMS FEATURING ELISA RODRIGUEZ TC 

33 

38 2 WOMANIZER 
BRITNEY SPEARS JIVE/ZOMBA 

1 12 
BOSSY 
LINDSAY LOHAN UNIVERSAL MOTOWN 

34 33 5 
ADIOS BARCELONA 
ALYSON PM MEDIA 

37 4 
KUNG FU ME 
TWISTED DEE HAMMER 

44 2 WANNA BE BEAUTIFUL 
JANICE GRACE JAGUAR 

37 26 13 
CALL MY NAME 

,_.,. MORGAN PAGE FEATURING TYLER JAMES NETTWERK 

46 2 
SINGLE 
NEW KIDS ON THE BLOCK A NE -TO INTERSCOPE 

25 15 
AND I TRY 
BIMBO JONES SILVER LABEL/TOMMY BOY 

`/'45 2 
HOT N COLD 
KATY PERRY CAPITOL 

42 3 
CHARIOTS OF FIRE 
BWO SHELL 

=4$ 2 
A TINY SHOE 
JIMMY ROBINSON J MUSIC 

50 2 
JOYFUL SOUND 
DEBBY HOLIDAY NEBULA 9 

44 40 10 
TOUCH ME 
BINGO PLAYERS VS. CHOCOLATE PUMA STRICTLY RHYTHM 

45 36 14 
ANGEL 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

C'MON Y'ALL 
SALME UAHLSTROM KONTAINER 

SNEAKERNIGHT 
VANESSA HUGGERS HOLLYWOOD 

JULIET OF THE SPIRITS 
THE B -625 ASTRALWERKS /CAPITOL 

STUCK TO YOU 
NIKKA COSTA GOFUNKYOURSELFI /STAX/CMG 

SO WHAT 
PINK LAFACE /ZOMBA 

GOT MONEY 
JONATHAN DAVIS FIRM 

ELECTRIC UNIVERSE 
JACINTA CHUNKY 

CAN'T STOP 
QUENTIN HARRIS STRICTLY RHYTHM 

TOP ELEÇTRONIC 

ARTIST 
'ss-3 á3 3ó TITLE PRINT 8 NUMBER / DISTRIBUTING LABEL S 

LADY GAGA 
nLlüm u FLYINENMÖCOE 011NSTA 

2 

10 

64 
M.I.A. 
KALAXL/INTERSCOPEOO IGA 

3 60 METRO STATION 
METRO STATION RED INK 10521 /COLUMBIA 

8 
30H13 
WANT PHOTO FINISH 511181 

3 
THE RIDDLER & CATO K 
ULTRA.2009 ULTRA 1842 

4 
STRYKER 
TOTAL DANCE 2008: VOL. 2 THRIVEDANCE 90789/THRIVE 

7 THIEVERY CORPORATION 
RADIO RETALIATION ESL 140 

11 11 22 

12 10 5 

DJ SKRIBBLE 
THRIVEMIXS THRIVEDANCE 90798/THRIVE 

OHGR 
DEVILS IN MY DETAILS SYNTHETIC SYMPHONY 9279'/SPV 

SANTOGOLD 
SANTOGOLD LIZARD KING 70034' /DOWNTOWN 

DJ SKRIBBLE 
TOTAL CLUB HITS THRIVEDANCE 90784/THRIVE 

ARMIN VAN BUUREN 
A STATE OF TRANCE 2008 ARMADA 1839 /ULTRA 

HANNAH MONTANA 
HANNAH MONTANA 2 KIN DANCE PARTY WALT CASNEY 0671106 

42 
VARIOUS ARTISTS 
ULTRA.DANCE 09 ULTRA 1636 

7 VIC LATINO 
VIC LATINO PRESENTS: ULTRAMIX ULTRA 1784 

18 

25 

23 

5 

31 

34 

NINE INCH NAILS 
THE SLIP THE NULL CORPORATION 27'O+ 

MOBY 
LAST NIGHT: REMIXED MUTE DIGITAL EX 

DEADMAU5 
RANDOM ALBUM TITLE ULTRA 51868 

DJ MARK FARINA 
MUSHROOM JAll SIX OM 315 

THE STREETS 
EVERMIIM BONMN®NNEVENI VRE GPODFAOO® LN AY 

NINE INCH NAILS 
GHOSTS 1.1V THE NULL CORPORATION 26' 

GNARLS BARKLEY 
THE ODD COUPLE DOWNTOWN/ATLANTIC 450236'/AG 

12 2 WILLIAM CONTROL 
HATE CULTURE VICTORY 472 

THE HAPPY BOYS 
T, DANCE PARTY 2009 ROBBINS 75082 

TIESTO 
IN SEARCH OF SUNRISE 7 SONG BIRD 11/BLACK HOLE 

I 22 

4 4 

4 2 27 

5 21 

8 8 

7 11 

9 9 

9 10 16 

10 11 15 

6 16 

12 4 

18 4 

15 14 

TITLE 
ARTIST I:.'..'ic. 

nFEEL YOUR LOVE 
KIM /0171 

EVERY WORD 
ERCOLA 8 DANIELLA NERVOUS 

SO WHAT 
PINK LAFACE / ZOMBA 

JUST DANCE 
LADY 011131 FEAT. COLEY ODOMB SIFAPMl1M(W NEGPARYIREEWTERSCQN 

MOVE FOR ME 
KASKADE 8 DEADMAU5 ULTRA 

BEHIND 
FLANDERS ULTRA 

FADED 
CASCADA ROBBINS 

HOT N COLD 
KATY PERRY CAPITOL 

YOU MAKE ME FEEL 
ANNAGRACE ROBBINS 

INTO THE NIGHTLIFE 
CYNDI LAUPER EPIC 

LOVE LOCKDOWN 
KANTE WEST ROC -A- FELLA /DEF JAM /IDJMG 

DISTURBIA 
RIHANNA SRP /DEF JAM /IDJMG 

WOMANIZER 
BRITNEY SPEARS JIVE /ZOMBA 

75, BRAZIL STREET 
PAT -RICH VS. NICOLA PAGANO ULTRA 

16 

16 2 

23 3 

ANOTHER LOVE 
THE MAC PROJECT FEATURING THERESE HED KANDI 

MEDICINE 
KIM LEONI ROBBINS 

MISS INDEPENDENT 
NE -YO DEF JAM /IDJMG 

THE ONE 
SHARAM FEAT. DANIEL BEDINGFIELD VOSHITOSHVDEEP DISH 

T -SHIRT 
SHONTELLE SRP /SRC /UNIVERSAL MOTOWN 

BETTER IN TIME 
LEONA LEWIS SYCO /J /RMG 

RIGHT NOW (NA NA NA) 
AKON SRC /UNIVERSAL MOTOWN 

REACH OUT 
HILARY DUFF HOLLYWOOD 

IMAGINATION 
JES ULTRA 

DRIVE OUT 
SUNFREAKZ NERVOUS 

ANGEL 
NATASHA BEDINGFIELD PHONOGENIC /EPIC 

Data for week of NOVEMBER 22, 2008 For chart reprints call 646.654.4633 

AIRPLAY 
MONITORED 8Y 

nickcn 
BDS 

SALES DATA 
COMPILED BY 

niclscn 
SoundScan 

JAZZ/ 
CLASSICAL NOV 

0 
ARTIST 

3 3ó TITLE HJ.'til!,T S NUMBER / DISTRIBUTING LABEL 

#1 HARRY CONNICK. JR. 
WHAT A NIGHT A CHILSTMAS NSW 

30 
MICHAEL BUBLE 
CALL ME IRRESPONSIBLE 14't' 

9 3 

11 

15 18 13 

TONY BENNETT FEAT THE COUNT BASIE BIG BAND 

A SWIM CHRISTMAS , 

BOZ SCAGGS 
SPEAK LOW DECO: 

NATALIE COLE 
STILL UNFORGETTABLE DV I T 2320', RHINO 

VARIOUS ARTISTS 
55 THE t1 WA SAA, BAS 

WILLIE NELSON WYNTON MARSALIS 
TWO MEN WITH THE BLUES BIUL í40)L 04434' 

CHRIS BOTTI 
ITALIA COLUMBIA 07606 /SONY MUSIC O 

NAT KING COLE 
NBC SpAMSW TIE SEASON NEC 36054 DAMM SPECIAL MARKED, 

VARIOUS ARTISTS 
EIS THE SEASON: DECK THE HALLS COMPASS 4373 

DIANA KRALL 
THE VERY REST OF DIANA KRALL VERVE 009412NG + 

MCCOY TITER WITH RAI CARTER AND JAGL DEOIEf1E 
GUITARS MCCOY TYNER 4537 /HALF NOTE 

NATALIE COLE 
CAROUNG, CAROUNG CHRISTMAS ELEKIRA 515960 EXSHI%) 

MELODY GARDOT 
WORRISOME HEART VERVE 010468NG 

HERB ALPERT & THE TIJUANA BRASS 
COLLECTORS EDITION SHOUT! FACTORY 53733/MAOACY 

TOP CONTEMPORARY 
JAZZ ALBUMS ° 

1 1 2 

o 
2 7 

5 40 

6 7 

IMP 4 13 

Di 
3 

0 
o 
(1) 

12 

4 

17 6 

7 6 

4 

9 26 

10 59 

8 13 

14 40 

13 23 

18 20 

12 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

KIM WATERS 
I WAR YOU URI IRE WUTOF IMMIBWYCHE 51M 

FOURPLAY 
ENERGY HEADS UP 3146 

KENNY G 
RHYTHM A ROMANCE STARRUCKS 30670 /CONCORD + 

DAVE KOZ 
GREATEST HITS CAPITOL 34163 

DAVID SANBORN 
HERE S GONE DECCA 011152 

MAYSA 
METAMORPHOSIS SHANACHIE 5167 

BELA FLECK & THE FLECKTONES 
JINGLE ALL THE WAY ROUNDER 610616 

TAKE 6 
THE STANDARD HEADS UP 3142 

AL JARREAU 
CHRISTMAS RHINO 512527 

ESPERANZA SPALDING 
ESPERANZA HEADS UP 3140 

HERBIE HANCOCK 
RIVER: THE JONI LEITERS VERVE 009791NG 

S.M.V. 
THUNDER HEADS UP 3163 

PAUL HARDCASTLE 
HARDCASTLE 5 TRIPPIN'N' RHYTHM 24 

WAYMAN TISDALE 
REBOUND RENDEZVOUS 5139 

GERALD ALBRIGHT 
SAX FOR STAX PEAK 30604 /CONCORD 

SONGS 
TITLE 
ARTIST IMPRINT / PROMOTION LABEL 

#1 
sWKS 

LIFE IN THE FAST LANE 
DAVE KOZ CAPITOL 

GOIN' ALL OUT 
ERIC DARIUS BLUE NOTE /CAPITOL 

SWEET SUNDAYS 
TIM BOWMAN TRIPPIN'N' RHYTHM 

o 7 11 

6 30 

8 8 40 

13 18 

10 9 18 

11 12 12 

15 33 

13 14 37 

14 11 23 

20 8 

LA DOLCE VITA 
WARREN HILL EVOLUTION /KOCH 

MARIMBA 
PAUL HARDCASTLE TRIPPIN 'N' RHYTHM 

RELIGIFY 
EDGE GROOVE NARADA JAll/CAPITOL 

DRIFTIN' 
EARL KLUGH KOCH 

POPS COOL GROOVE 
NORMAN BROWN PEAK/CMG 

OUT OF A DREAM 
NAJEE HEADS UP 

TANGO 
KENNY G STARBUCKS /CONCORD /CMG 

ORDINARY 
WAYNE BRADY PEAK/CMG 

ALWAYS REMEMBER 
BRIAN CULBERTSON GRPNERVE 

FALLIN' FOR YOU 
THE SAX PACK SHANACHIE 

FARTHER UP THE ROAD 
MICK HUCKNALL SIMPLYRED.COM /ATCO /RHINO 

THE LOOK OF LOVE 
SERGIO MERDES FEAT FERTILE WILL I AMSTARBIICKSCONCMOCMG 

22 

S xS ARTIST 
SW 3ó TITLE N IUMBER DISTRIBUTING LABEL 

o 5 22 

3 4 9 

4 2 5 

15 4 

#1 JOSHUA BEL. ACADEMY OF ST MARTIN IN THE FELDS 

MILE PE MIN SOY UI- LNA7RHA1I 

THE CISTERCIAN MONKS OF SOFT HEILIGENKREUZ 

!:HAIR MLSN,IUH RIE SOUL 

LANG LANGNIENNA PHILHARMONIC ORCHESTRA 1NIEHEA, 

LIGIE 11E PWID CONCERT, 

ANNE -SOPHIE MUTTER 
MCA AGAIN CVAET'WTPARVA IVEV, .1* -1 

nA1R793H)JUlIXF SNE1S,471144vOUDIDICIRAOYMAUWAMC HAEN 

A CHRISTMAS FESTIVAL COLLEGIUM 133 

8 6 
ANDRE RIEU 
LIVE IN VIENNA DENON 17695/SLG O 

8 6 8 

+, Ti . 3 afl 

11 9 5 

12 13 5 

13 12 40 

14 18 61 

15 16 10 

GUSTAVO WOAMR19lA1 WIMP MUM ORDESIM OF MENU 
SESTA DG 011340 /UNIVERSAL CLASSICS GROUP 

31NEE nIMIRCAN111CIFMI MINNOWS OECIBNMILIENWMI 
.. ,_AS-5WfSMUSS CMKSS ARIAS tiCfA011$AAM9HLOA14SGROW 

ANDRAS SCHIFF 
:4ESftA1NFïouK1AY OARS MOP III 

ANDRAS SCHIFF 

CAMERON CARPENTER 
REVOLUTIONARY TELAR(' 80711 

ANDRAS SCHIFF 
,FrtSEQ10IE016764 204500 

LANG LANG 
ME MAGIC OF LWG LANG DG 310774lP76HISAL CLASSICS CROP 

SOUNDTRACK 
NO RESERVATIONS DECCA 0093974PJNERSLL CLASSICS GROUP 

VARIOUS ARTISTS 
DPW MOD('. VOIAE FOB 616,7, 6,40N MAREMON%WMEM 

PRINT A NUMBER I DISTRIBUTING LABEL 

ANDREA BOCELLI 
RJNM51GARrec, U16lVll YQsscsa IPQ+ 

YO-YO MA 
NIO W üIMEM66JIYIRADIM'G,UQlL 2764SO43B WS'.4MRÚ :4' 

© ® SARAH BRIGHTMAN 
A WINTER SYMPHONY MANHATTAN 34123/BLG 

O 2 54 
ANDREA BOCELLI 
1X161 ONMW N®IP Wit 5FVB0(0'A0®M1t,EGA S41ETUoP C 

o 
o 
O 
o 
o 

7 6 

3 42 

4 

15 

41 

5 

MORApSE®INNEDWNOOFJMAIBIBIE NOR RR DKUM MIES 

REJOICE AIM lE MPRWT1 MORMON TABERNACLE CHOIR 5007325 

SARAH BRIGHTMAN 
SYMPHONY MANHATTAN 46078 /BLG 

ANDREA BOCELLI 
asTELNENThsaworABLECCAmstrwaftanscscalP 0 
ANNIE MOSES BAND 
THIS GLORIOUS CHRISTMAS MANAUVE 10134'AESRJ10N O 

II6 27 
ROBAN 

12 2 

AWJOSH AKE LIVE 

G 
' USE 412668M/ARNER BROS. O+ 

VARIOUS ARTISTS 
::.amWGA4.cacJE>tG 

11 8 60 
PAUL POTTS 

ONE CHANCE OLUMBIA 15517,50NY MUSIC 

NIMIMIIXIBMNoace NO mom ATTam Kum NlONAI NTA 

CALLED TO SERVE MORMON TABERNACLE CHOIR 0814 

ANDREA BOCELLI 
LO MUON II ANIMA BOCELLI WMK SOGNBSENIE HSSSWJA'ESAL LABS 

SOUNDTRACK 
STAR WNS1t CLONE WARS 506Y PASSIM 356166CW NGWSIBMEIKS 

GREGORIAN 
MASTER OF CHANT CURB 79015 EX 

12 9 34 

13 11 53 

14 10 13 

18 13 15 

1 

2 

4 

7 

2 

8 

2 

4 

5 36 

8 3 2 

IlD 14 2 

6 4 

9 8 2 

0 9 16 

10 3 

12 13 18 

13 12 72 

14 15 48 

ARTIST 
TITLE IMPRINT 8 NUMBER DISTRIBUTING LABEL 

#1 CELTIC WOMAN 
2wxs DENEIRPIAAtU.BWIWNA00IDA WATM R1l4RA 

CELTIC THUNDER 
ACT TWO CELTIC THUNDER 011606 /DECCA 

LOREENA MCKENNITT 
A MIDWINTER NIGHTS DREAM QUINLAN ROAD 012096/VG II 
CELTIC WOMAN FEAT. THE HIGH KINGS 
A CELTIC FAMILY CHRISTMAS (EP) MAMiATTAN 35623515 

CELTIC THUNDER 
CELTIC THUNDER CELTIC THUNDER 001 /DECCA 

RODRIGO Y GABRIELA 
LIVE IN JAPAN ATO 21638 +' 

VARIOUS ARTISTS 
TIS THE SEASON: CELTIC CHRISTMAS COMPASS 43733 EX 

BUENA VISTA SOCIAL CLUB 
5RNWIA NLYLOWBD K(1W/1VSAD U11110OIF5PSIIRIRWIABIBE 

DANIEL O'DONNELL 
COUNTRY BOY DPTV MEDIA 48 

CARLA BRUNI 
COMME SI OE MEN NEWTIE0RB.W114A4 700690NNIOVM 

ANUNA 
CHRISTMAS MEMORIES ELEVATION 002 EX 

GREAT BIG SEA 
FORTUNE'S FAVOUR GREAT BIG SEA 001 O 

ISRAEL "IZ' KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911/MOUNTAIN APPLE 

MICHELLE AMID/ROSALIND MCALUSIEFVSARAH MOORE 

CELTIC LADIES: COLLECTORS EDITION MADACY 53173 

VARIOUS ARTISTS 
BIG BLUE BALL REAL WORLD 150' 

Go to www.billboard.biz for complete chart data 93 
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()JAPAN 
BILLBOARD JAPAN NOT 100 

2 

3 

4 

á3 

NEW 

NEW 

NEW 

NEW 

5 NEW 

5 

7 3 

(HANSHIN /SOUNOSCAN JAPAN/ 
PLANTECH) NOVEMBER 11, 2008 

BEAUTIFUL DAYS (CD /DVD LTD EDITION) 
ARAM J -STORM 

BEAUTIFUL DAYS 
ARASHI J -STORM 

KYO MO DOKOADE 
KAZUMASA 0DA BMG JAPAN 

SHISH KEBAB (CO /DVD LTD EDITION) 
YUZU TOYS FACTORY 

WAKABA 
SPITZ UNIVERSAL 

6 NIHON NO.- NEBADAKARAKIMASHRA ( CD/DVD) 
YAJIMA BIYOUSHITU AVER TRAX 

TOKI NO ASHIOTO (CD/DVD 10 YEARS LTD ,..1 

KOBUKUNO WARNER 

TOKI NO ASHIOTO 
KOBUKURO WARNER 

9 

6 

NEW 

10 NEW 

KIBO NO UTA /KAZE 
FUNKY MONKEY BABYS DREAM 

SOMARUYO 
CHATMONCHY MOON 

I FRANCE 

r ww 53 (SNEP /IFOPITITE LIVE) 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

1 NEW 

2 1 f MADCON BONNIER /BONNIER AMIGO 

DATE 1008 

BEGGIN 

3 4 

4 2 

5 3 

5r 

WHEN I GROW UP 
THE PUSSYCAT DOLLS INTERSCOPE 

THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC VERTIGO 

DISTURBIA 
RIHANNA SRP /DEF JAM 

CEST DANS LA JOIE 
MOKOBE EPIC 

7 6 
LOVE IS WICKED 
BRICK 8 LACE GEFFEN 

10.:.1 

FM AIR 
ZAZIE MERCURY 

LEFT & RIGHT 
KIOTONIK HEBEN 

I KISSED A GIRL 
KATY PERRY CAPITOL 

' ITALY 
DIGITAL SONGS 

(FIMI /NIELSEN) 

1 
1 

NOVEMBRE 
GIUSY FERRER! SONY BMG 

NOVEMBER 10. 2008 

INVECE NO 
LAURA PAUSINI ATLANTIC 

ALLA MIA ETA' 
TIZIANO FERRO CAPITOL 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

TUTTO L'UNIVERSO OBBEDISCE ALL 5 NEW 
FRANCO BATTIATO SONY BMG 

r, PER FARE A MENO DI TE 
s. GIORGIA SONY BMG 

4 
IL CIELO HA UNO PORTA SOLA 
ANTONACCI BIAGIO SONY BMG 

VIVA LA VIDA 
COLOPLAY PARLOPHONE 

NON TI SCORDAR MAI DI ME 
BUSY FERRERI SONY BMG 

I KISSED A GIRL 
KATY PERRY CAPITOL 

SINGLES 

1 

2 

3 

w (AUSTRIAN IFPV á; AUSTRIA TOP4O) NOVEMBER 10. 2008 

SO WHAT 
PINK LAFACE / ZOMBA 

2 THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

4 INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

4 3 LASSE REDN 
DIE AERZTE HOT ACTION 

5 NEW 
HOT 'N' COLD 
KATY PERRY CAPITOL 

1 

2 

3 

4 

NEW 
KIDDY CONTEST KIDS 
KIDDY CONTEST VOL. 14. SONY BMG 

1 SOUNDTRACK 
HIGH SCHOOL MUSICAL 3: SENIOR YEAR WAU DISNEY 

2 AC /DC 
BLACK ICE COLUMBIA 

PINK 
FUNHOUSE LAFACE ZOMBA 

FARIN URLAUB RACING TEAM 5 NEW. 
OIE WAHRHEIT UEBERS LUEGEN VOLKER HOR 

6. j F UNITED KINGDOM 
SINGLES 

V111Y 

ís-3 

1 

2 NEW 

3 

4 NEW 

5 NEW 

(THE OFFICIAL 

UK CHARTS CO.) 

HERO 
X FACTOR FINALISTS SYCO 

NOVEMBER 9. 2008 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

THE PROMISE 
GIRLS ALOUD POLYDOR 

WOMANIZER 
BRITNEY SPEARS JIVE /ZOMBA 

FORGIVE ME 
LEONA LEWIS SYCO 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

HOT N COLD 
KATY PERRY CAPITOL 

THE BOY DOES NOTHING 
ALESHA DIXON ASYLUM 

ANOTHER WAY TO DIE 
ALICIA KEYS /JACK WHITE J 

SO WHAT 
PINK LAFACE /ZOMBA 

CANADA 
BILLBOARD CANADIAN HOT 100 

Y H W 

'1.,3 (NIELSEN EIDS/SOUNDSCAN) DATE, 2008 

1 1 
WOMANIZER 
BRITNEY SPEARS JIVE /SONY BMG 

2 - HOT N COLD 
KATY PEflflY CAPITOL /EMI 

3 

4 

5 

6 

LET IT ROCK 
KEVIN RUDOLF FT. LIL WAYNE CASH 
MONEY UNIVERSAL HEPUHLIC /UNIVERSAL 

SO WHAT 
PINK LAI-ALE SONY HMG 

GOTTA BE SOMEBODY 
NICKELBACK EMI 

POKER FACE 
LAO GAGA S I NEAMLINt/KUNLIVE/CHEHHY- 
TREE /INTERSCOPE /UNIVERSAL 

7 6 
R I WtHt A MUY 
BEYONCE MUSIC WORLD /COLUMBIA/SONY 
RMG 

8 NEW 
HEARTLESS 
KANYF WEST ROC. -A -FEI I A /OFF IAH /IINIVFR- 

AL 

9 
9 I 

LIVE YOUR LIFE 

I-W 

1 1 

2 2 

3 9 

4 5 

5 20 

6 NEW 

7 4 

8 17 

(PROMUSICAE /MEDIA) NOVEMBER 12, 2008 

LEMON POP 
COOPER ELEFANT 

BE MINE HOLIDAY PACK 
CAST OF HIGH SCHOOL MUSICAL EMI 

AMOR Y LUJO 
MONICA NARANJO SONY BMG 

PUEDES CONTAR CONMIGO 
MAGO DE 02 DRO 

CELEBRATE - THE NIGHT OF WARLOCK 
DORO AVISPA 

BARBER'S ADAGIO FOR STRINGS 
WILLIAM ORBIT WEA 

THE PERFECT BOY 
THE CURE UNIVERSAL 

ESTA NO SERA OTRA CANCION 
LA HABITACION ROJA MUSHROOM PILLOW 

9 16 
SOL 
LOQUILLO ORO 

10 THE ONLY ONE 
THE CURE UNIVI GEFFEN 

SINGLES 

1 

2 

3 

14,3 (VERDENS GANG NORWAY) NOVEMBER 10, 2008 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

WOMANIZER 
BRITNEY SPEARS JIVE /ZOMBA 

0V LIAR 
MADCON BONNIER /BONNIER AMIGO 

4 3 
INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

5 NEW 
HOT N COLD 
KATY PERRY CAPITOL 

ALBUMS 
41.71.11.11. 

1 

2 

3 3 
ERLEND BRATLAND 
TRUE COLORS EPIC 

4 4 
BJORN EIDSVAG 
POST PETROLEUM 

VAMP 
ST. MANDAG MAJORSTUDIO 

AC /DC 
BLACK ICE DELUXE COLUMBIA 

5 NEW 
SATYRICON 
THE AGE OF NERO ROADRUNNER 

94 I Go to www.billboard.biz for complete chart data 

GERMANY 
SINGLES 

(MEDIA CONTROL) 

1 1 

ALLEIN, ALLEIN 
POLARKREIS 18 DOMESTIC ROCK /URBAN 

NOVEMBER 11. 2008 

3 

4 

5 

6 

7 

8 

9 

2 SO WHAT 
PINK LAFACE /ZOMBA 

3 
THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

4 
INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

DISTURBIA 
RIHANNA SRP /DEF JAM 

NEW 
GOTTA BE SOMEBODY 
NICKELBACK ROADRUNNER 

THROUGH THE EYES OF A CHILD 
REAMONN ISLAND 

NEW 
LOVE LOCKDOWN 
KANYE WEST ROC- AFELLA'DEF JAM 

.. i WUNDERVOLL - SEI BELLISSIMA 
GIOVANNI STARWATCH 

10 NEW 
THE UNFORGIVEN 
STEFANIE HEINZMANN SSDSDSSWEM 

AUSTRALIA 
SINGLES 

á; (ARIA) 

SEX ON FIRE 
KINGS OF LEON IRO 

1 1 

3 9 

4 3 

5 4 

8 5 

7 6 

8 7 

9 12 

10 20 

SO WHAT 
PINK SONY BMG 

POKER FACE 
LADY GAGA INTERSCOPE 

IF I WERE A BOY 
BEYONCE COLUMBIA 

RUNNING BACK 
JESSICA MAUBOY SONY BMG 

DATE, 21108 

WOMANIZER 
BRITNEY SPEARS JIVE / ZOMBA 

HOT N COLD 
KATY PERRY CAPITOL 

I'M YOURS 
JASON MRAZ ATLANTIC 

USE SOMEBODY 
KINGS OF LEON RCA 

I HATE THIS PART 
THE PUSSYCAT DOLLS INTERSCOPE 

EURO DIGITAL ntelsen 
SoundScan 
International SONGS 

îW r-3 

1 

2 

3 

4 

5 

6 

7 

12 

13 

1 

5 

3 

2 

(NIELSEN SOUNDSCAN 
INTERNATIONAL) NOVEMBER 22, 2008 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

WOMANIZER 
BRITNEY SPEARS JIVE / ZOMBA 

HERO 
X FACTOR FINALISTS 2008 SYCO 

HOT N COLD 
KATY PERRY CAPITOL 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS/INTERGALATI( 

THE PROMISE 
GIRLS ALOUD POLYDOR 

SO WHAT 
PINK LAFACE / ZOMBA 

8 NEW 
FORGIVE ME 
LEONA LEWIS SYCO 

9 6 
ANOTHER WAY TO DIE 
JACK WHITE 8 ALICIA KEYS THIRD MAN;J 

10 LOVE LOCKDOWN 
KANYE WEST ROC-A-FELLA DEF JAM 

11 NEW 
THE BOY DOES NOTHING 
ALESHA DIXON WARNER 

12 7 

13 NEW 

14 NEW 

15 9 

16 10 

17 11 

18 NEW 

19 '5 

20 NEW 

SEX ON FIRE 
KINGS OF LEON RCA 

LIVE YOUR LIFE 
T.I. FT. MANNA SRP/GRAND HUSTLE DL I JAJ.1 ATLA-:I1 

KEEPS GETTING BETTER 
CHRISTINA AGUILERA RCA 

DISTURBIA 
RIHANNA SRP /DEF JAM 

I KISSED A GIRL 
KATY PERRY CAPITOL 

UP 
THE SATURDAYS POLYDOR 
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THE SCRIPT 
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DIG OUT YOUR SOUL BIG BROTHER 
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MILEY CYRUS 
BREAKOUT HOLLYWOOD 

THE PUSSYCAT DOLLS 
DOLL DOMINATION INTERSCOPE 
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GOOSPEED ON THE DEVILS THUNDER ROADRUNNER 

METALLICA 
DEATH MAGNETIC VERTIGO 

4- DENMARK 
SINGLES 
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HOT N COLD 
.2 

KATY PERRY CAPITOL 

2 1 WOMANIZER 
BRITNEY SPEARS JIVE / ZOMBA 

3 6 
IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

4 16 
LOVE LOCKDOWN 
)(ANTE WEST ROC- A- FELLA/DEF JAM 

5 4 
KEGLE 
SYS BJERRE UNIVERSAL 
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AC /DC 
BLACK ICE COLUMBIA 

2 2 
KIM LARSEN 
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3 9 
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THE KATIE MELUA COLLECTION DRAMATICO 

4 5 
DUFFY 
ROCKFERRY AGM 
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VARIOUS ARTISTS 
M:G:P 2008: DERER BARE NOGET VI LEGGE UNIVERSAL 
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5 THIS IS THE LIFE 
AMY MACDONALD MELODRAMATIC /VERTIGO 

6 SWEET ABOUT ME 
GABRIELLA CILMI ISLAND 
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8 NEW 
RIGHT NOW (NA NA NA) 
ANON SRC UNIVERSAL MOTOWN 

9 RE 
C'EST BEAU LA BOURGEOISIE 
OISCOBITCN DUST IN 
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INTERNATIONAL) NOVEMBER 22, 2006 

TOI 1- MOI 
GREGOIRE MYMAJGRCOMPANY 

INFINITY 2008 
GURU JOSH PROJECT BIGCNYBEATS/INTERGALATIC 

WOMANIZER 
BRITNEY SPEARS JIVE / ZOMBA 

SO WHAT 
PINK LAFACE / ZOMBA 

BEGGIN 
MADCON BONNIER /BONNIER AMIGO 

10 I KISSED A GIRL 
Am KATY PERRY CAPITOL 

On the U.K. Singles chart. Leona 

Lewis' "Forgive Me" bows at No. 

5, giving the singer her fourth 

consecutive top five hit. 
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INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 
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IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

WHEN I GROW UP 
THE PUSSYCAT DOLLS ABM / INTERSCOPE 

BEGGIN 
MADCON BONNIER BONNIER AMIGO 

I KISSED A GIRL 
KATY PERRY CAPITOL 

HERO 
X FACTOR FINALISTS SVCS 

WOMANIZER 
BRITNEY SPEARS JIVE/ZOMBA 

FORGIVE ME 
LEONA LEWIS SYCO 

ALLEIN, ALLEIN 
POLARKREIS 18 DOMESTIC ROCKJURBAN 

SWEET ABOUT ME 
GABRIELLA CILMI ISLAND 

THE PROMISE 
GIRLS ALOUD POLYDOR 

ANOTHER WAY TO DIE 
ALICIA KEYS /JACK WHITE J 

EURO ALBUMS 

11 °, 

NOVEMBER 13, 2008 

AC /DC 
BLACK ICE COLUMBIA 

PINK 
FUNHOUSE LAFACE ZOMBA 

SOUNDTRACK 
HIGH SCHOOL MUSICAL 3 SENIOR YEAR WALT DISNEY 

METALLICA 
DEATH MAGNETIC VERTIGO 

GIRLS ALOUD 
OUT OF CONTROL FASCINATION /POLYDOR 

CELINE DION 
MY LINE IATKMIE ESSENRAL COLLECTION COLUMBIA 

KATIE MELUA 
THE KATIE MELUA COLLECTION DRAMATIC° 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATIC /VERTIGO 

SNOW PATROL 
A HUNDRED MILLION SUNS FICTION / PCLYDOR 

FARIN URLAUB RACING TEAM 
DIE WAHRHEIT UEBERS LUEGEN VOLKER HOR 

ANASTACIA 
HEAVY NOTATION MERCURY 

5 10 

SOUNDTRACK 
MAMMA MIA! POLYDOR: UNIVERSAL 

ANDREA BOCELLI 
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(MEGA CHARTS BV) NOVEMBER 7, 2008 

ALS JE LACHT 
JAN SMIT ARTIST 8 COMPANY 

LAAT JE DROOM BESTAAN 
FREEK BARTELS STAGE ENTERTAINMENT 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

VIVA LA VIDA 
COLOPLAY PARLOPHONE 

2 

3 

4 

5 

3 

4 

6 

10 

ALBUMS 
ILSE DE LANGE 
INCREDIBLE UNIVERSAL 

MARCO BORSATO 
WIT LICHT TEG 

KATIE MELUA 
THE KATIE MELBA COLLECTION DRAMATIC° 

FRANS BAUER 8 MARIANNE WEBER 
FRANS 8 MARIANNE ROCKET 

AMY MACDONALD 
THIS IS THE LIFE MELODRAMATICNERTIGO 

NOVEMBER 13. 2008 

SO WHAT 
PINK LA /ACE ZOMBA 

I KISSED A GIRL 
KATY PERRY CAPITOL 

DISTURBIA 
RIHANNA SRP /DEF JAM 

VIVA LA VIDA 
COLDPLAY PARLOPHONE 

HIS IS THE LIFE 
AMY MACDONALD MELODRAMATICNERTIGO 

SWEET ABOUT ME 
GABRIELLA CILMI ISLAND 

IF I WERE A BOY 
BEYONCE MUSIC WORLD /COLUMBIA 

BEGGIN 
MADCON BONNIER /BONNIER AMIGO 

WOMANIZER 
BRITNEY SPEARS JIVE /ZOMBA 

I'M YOURS 
JASON MRAZ ATLANTIÇ 

INFINITY 2008 
GURU JOSH PROJECT BIGCITYBEATS 

HUMAN 
THE KILLERS ISLAND 

CLOSER 
NE -YO ROC- A- FELLA/DEF JAM 

WHEN I GROW UP 
THE PUSSYCAT DOLLS INTERSCOPE 

MILES AWAY 
MADONNA WARNER 
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15 MINUTES OF SHAME (Purple Cape. BMVMajor Bob. 
ASCAP/Music Of Stage Three, BMVSongs Of Cornman, 
BMI). WBM. CS 31 

ABOUT A CNIK (Big Bank No Ones LLC, ASCAP) RBH 93 

AASCCATPE/CraazzyrlYoblishinng ASCAPv/Skiddco, 
BMVMeaux Mercy. BMVEMI CMG, BMI), HL. H100 20, 
POP 14 

AIN'T I L. Austin Designee, ASCAP /Grand Hustle Publish- 
ing, ASCAP/WB Music, ASCAP /Crown Club Publishing. 
BMVWarner- Tamerlane Publishing, BMVraylor My Had 
Publishing, ASCAP/Iremell Clemons, ASCAP/Dega Fig - 

gas Publishing. ASCAP), WBM, ROH 68 
AIRE (LEC Records Music Md Publishing, BMVHOrse 

Shoe, BMI) LT33 
ALL SUMMER LONG (RJR Poblishing. BMVGaje, 

BMVWarner- Tamerlane Publishing. BMVUniversal Music 
Corporation, ASCAP/Songs Of Universal, Inc . BMVEMI 
Longitude, BMVleadsheet Land, ASCAP/Tiny Tunes, 
ASCAP/Zevon, BM), HIJWBM, H10064 

ALL SUMMER LONG (RJR Publishing, BMVGaje, 
BMVWamer- Tamerlane Publishing, BMVUniversal Music 
Corporation, ASCAP/Songs Of Universal, Inc.. BMVEMI 
Longitude, BMVLeadsheel Land. ASCAP/Finy Tunes, 
ASCAP/Zevon BMI), HL/WBM. H100 83 

ALREADY GONE (Jennifer Nettles. ASCAP/EMI Black- 
wood. BMVDirkpit Music, BMVMusic Of Stage Three. 

BMVBobbys Song And Salvage, BMVStage Three 
Music. BMI , HL, CS 6; H100 51 

ALWAYS THE LOVE SONGS (Old Desperados, 
ASCAPM2D, ASCAP/Pure Blue, BMI) CS 39 

AMERICAN BOY (will] am Music. BMVCherry River, 

Songs, BMVPlease Gimme My Publish- 
ing, BMVEMI Blackwood, BMVIarry Leron Music, 
BMVSpeir Music, BMVJohn Legend Publishing, 
BMVCopynghl Control). CLMML, H10048, POP 29 

EL AMOR EN CARRO (Arpa, BMI) LT 36 
AMOR INMORTALSony / /ATV Discos, ASCAPBroadspan 

Music, ASCAP) LT 9 

ANGEL (Rodney Jerkins Productions, BMVEMI Black- 
wood. BMVRico Love Is Still A Rapper, SESAC/Toray 
Music, SESAC/IaShawn Daniels Productions, 
ASCAP/EMI April, ASCAP/Cstyle Ink Music Publishing, 
ASCAP/Slide That Music, ASCAP), HL H100 97, POP 

53 
ANGELS ON THE MOON (Thriving Ivory Music, 

ASCAP/Salwamuni Music Publishing, ASCAP) POP 74 
ANYTHING GOES (Pacific Wind, SESAC/Melodies Of 

RPM, SESAC /lf_eeyyyyyynsong, BMI) CS 19 

ARAB MONEY iahs Music. BMVBrowz, BMVNotling 
Hill Music, BM) RBH 50 

ARROYITO (Universal Musica, ASCAP) LT 46 
Inc AT LAST (EMI Feist Catalog. , ASCAP), HL RBH 90 

11111111111111111M 
BACK THAT THING UP (Songs Of Windswept Pacific, 

BMVUniversal Music - Z Tunes, ASCAPMits Md 
Smashes Music, ASCAP/2820 Music, BMVlhats How I 

Roll, ASCAP CS 42 
BAD GIRLFRIEND (Warner-Tamerlane Publishing. 

BMI/Tobor Songs, BMVTeam Toque Publishing, 
SOCANBIinkkyy Publishing, SOCAN/An April Fool Pub- 
lishing, SOCAN/Fraidy Cat Publishing, SOCAN). WBM. 
H 100 88 

BARTENDER SONG (Delusional Music, BMVDestiny 
Imani Music, BM/Betty Suga Pump, ASCAP), WBM. 
H100 75 

EL BAZUCAZO (Area, BMI) LT 42 
BEEP (Anna Jean's Baby Boy Music ASCAP/fight Werk. 

BMVGranny Man Publishing, BMVRozboy Publishing, 
ASCAP RBH 45 

BELIEVE) (Greenland, ASCAP! m nobody. ASCAP/EMI 
April, ASCAP/My Blue Car, ASCAP /pimpYU , 

ASCAP/WB Music, ASCAP). HLM/BM, POP 82 
BETTER IN TIME (Jonathan Rotem Music, 

BMVSony/AN Sons. BMVGod's Cryryin', 

ASCAP /Sony /AN Tunes. ASCAP). HL. H100 18: POP 8 

BIRD WALK (Soulfja Boy Tell'ern Music, BMVCroomslac- 
ular Music. BMVElemenl 9 Hip Hop, BMVTakin' Care Of 

Business. BMI) RBH 61 

BLEEDING LOVE (Write 2 Live. ASCAP/Kobalt Music 
Publishing, ASCAP/Seven Peaks Music, ASCAP /Jambi- 
lion Music. ASCAP H100 47; POP 49 

BREAK YA ANKLES (E -40, BMVHeavy On The Grind 
Entergamenl Publishing, EMPOth Gr- Swizole, BMVEMI 
Blackwood. BMVT(I Jleel Music Publishing. BMI), HL, 

RBH 94 

BROKEN (Jason Wade Music, BMVState One Music 
America, BMVFSMGI. IMRD) H10095; POP 79 

BROTHERS (Magic Mustang. BMVOven Music, BMI) CS 

57 

BUST IT OPEN (Wilbert Manin Relishing, ASCAPM 
Rudebwayy Publishing, ASCAP/Its Only About Music. 
ASACPB'imu T. Tabasuri Publishing, ASCAP ) RBH 64 

BUST YOUR WINDOWS (Nappy Puddy. ASCAP/Univer- 
sal Music -Z Tunes, ASCAP/Salaam Remi Music, 
ASCAP/EMI April, ASCAP/SouljIa__Hoy Tell'em Music, 

BMVCroomslacular Music. BMVElemen19 Hip Ho, 
BMVTakin' Care Of Business, BMI), HUWBM, H100 45; 
RBH 9 

BY MY SIDE (JaeWons Publishing, ASCAP /Justin 
Combs Publishing, ASCAP/EMI April, ASCAP/E. Hudson 
Music. BMIAWar er- Tamerlane ()dishing. BM/Universal 
miss Z Rork] HrZ Us, HIS Som:. Hal ,hinn 

CANDLE SICK AND TIRED) Liu.. Amie:. 
Petweil ASCAP) POI' 99 

CANT BELIEVE IT (NappyPub Music, BM/Universal 
Music - Z Songs. BMVAhmad Tajz Music, ASCAP/Warn- 
er- Tamerlane Publishing, BMI/Young Money Publishing, 
BMI . HL/WBM, H10016. POP 30; RBH 6 

CHANGE (Taylor Swift Music, BMVSony /AN Tree, BM), 
HL. POP 94 

A CHANGE IS GONNA COME (ABKCO Music Inc., BMI) 
RBH 100 

CHEATER, CHEATER (State One Songs America, 
ASCAP /A Sling And A Prayer, ASCAP/Ruius Guild, 
BMVFSMGI, IMRO /Slate One Music America, BMI). 
WBM, CS 37 

CHEMICAL REACTION (Chai Records, BMI) RBH 87 
CHICKEN FRIED (LNA Music Publishing, BMVWeimer- 

hound Music, BMVHean Above Your Head, BMI) CS 2; 
H100 23 

CHOPPED' N' SKREWED (Universal Music - Z Songs. 
BMVNappyPub Music, BMVludacris Worldwide Publish - 
ing, ASCAP/EMI April, ASCAP /Ahmad Tajz Music, 
ASCAP). HL/WBM, H100 62; REH 13 

CINCO MINUTOS (Sony /AN Rhythm, SESAC/Excelen- 
der Songs, SESCA/Ia Venus Music, ASCAP) LT 13 

CUCK MI FINGERS (Tmclmack Records Jausa, ASCAP) 
RBH 72 

CLOSER (Universal Music - Z Tunes, ASCAP/Sony/ATV 
Tunes, ASCAP/EMI April, ASCAP/Stellar Sun Songs. 
ASCAP/EMI Blackwood, BMVStellar Songs Ltd., 
BMVEMI Music Publishing Ltd., PRS), HL/WBM, H100 
25. POP 16 

COLD (Muscle Boat Publishing, ASCAP) CS 60 
COME ON GET HIGHER (Stage Three Songs, ASCAP/Lit- 

tle Victories, ASCAPBMI April, ASCAP /Rogue Leader 
Music, ASCAP), HL H100 73; POP 66 

COME OVER (Chrysalis Songs BMVJohn Legend Pub- 
lishing, BM /Cherry River, BMABlack Chiney Music, 
ASCAP/Sam Pan Music, ASCAP /J. Vibe Publishing, 
ASCAP/Dulty Rock, PRS/EMI April, ASCAPBMI Music 
Publishing Ltd, PRS), CLMHL, RBH 70 

COMFORTABLE (Young Money Publishing, BMVWamer- 
Tamerlane Publishing, BMVPlease Gimrne My Publish- 
ing, BMVEMI Blackwood. BMVFAZE 2 Music, 
BMI/Songs Of Universal, Inc., BMI), HL/WBM, RBH 99 

COMO DUELE (Sorry /AN Discos. ASCAP) LT 7 

COOKIE JAR (Epileptic Caesar Music, ASCAP/EMI April, 
ASCAP/Songs Of Peer Ltd.. ASCAP/March 9th Publish- 
ing, ASCAP/2082 Music Publishing, ASCAP/WB Music, 
ASCAP/NappyPub Music, BMVUniversal Music - Z 

Songs, BMVSongs Of Universal. Inc . BMI), HL/WBM, 
POP 87 

ú 6 COOL ( Tappy Whytes Music. BMVSongs Of Universal. 

Inc., BBMVMuus Attic, BMVEMI Blackwood, BMVRamon 

COUnNT11YHI, BOY (EMPApril.AASCAP/Tri-Angels Music. 
ASCAP), CS 6 85 

COWGIRLS DONT CRY (Sony /ATV Tree, BMVShowbilly 
Music. BMVTum Me On Music. BMVStill Working For 

The Man Music, BMV/CG, BMI) CS 21 

CRAZY WORLD (Young Jeezy Music Inc.. BMVCathead 

Biscuit Music, BMI) RBH 75 
CRUSH (Right Bank Music. ASCAP/Lily Makes Music. 

ASCAP /12 :06 Publishing, BMVEMI Blackwood, 

BMVRoditis Music, ASCAP/Bug Music. ASCAP), 
HI/WBM, H100 22; POP 17 

CRY CRY (TIL THE SUN SHINES) (Raylene Music, 
ASCAP/Lltlle Blue Typewriter Music. BMVUniversal 
Music - MGB Songs, ASCAP/Mage Farming Music. 
ASCAP/Warner-Tamerlane Publishing, BMO, HUWBM, 
CS 56 

CUDDY BUDDY (Mike Jones, BMVApril's Boy Mumik, 

BMVWarner- Tamerlane Publishing, BMVSIaying High 
Music, ASCAP/Rondor, ASCAP/NappyPub Music, 
BMVAImo Music Corp . ASCAP/EMI Blackwood. 
BMI /Jimipub, BMVSean1 Music, BMI), HIJWBM, POP 

88: RBH 69 
CULPABLE O INOCENTE (Universal Music - MGB 

Songs, ASCAP) LT 18 

DAME TU AMOR (Not Listed) LT 8 

Da uOUS 1 Music ng 
Man Music, Music, /Sony /ÁN 
Harmony, ASCAP/C Bahamonde. SOCAN/D. Sales, 

ASCAP/Dutty Rock, PRS/EMI April, ASCAP/EMI Black- 
wood, BM), HL, H100 50, POP 28 

DEAD AND GONE (Crown Club Publishing. BMVWamer- 
Tamerlane Publishing, BMVlennman Tunes, ASCAP/Uri- 
versal Music - Z Tunes, ASCAP/Cleopatra's Sons Music. 
ASCAP/EMI April. ASCAP), HUWBM, POP 83 

DECODE (WB Music, ASCAP/But Father, I Just Want To 

Sing Music, ASCAP /Josh's Music. ASCAPBBR Music. 
ASCAP/Hunte rboro Music, ASCAP/Summit Songs, 

ASCAP). 34, POP 

VAC O (Not Listed) 25 
DID YOU EVER LOVE ME (Flyte Tyme Tunes, 

ASCAP /Franklin Industries Publishing Co., BMVZay Ani 
Sue Music, BMI RBH 83 

DID YOU WRONG (EMI April, ASCAP/Laumar Music, 
BM), HL, H100 94, RBH 24 

DIME 00 Publshirg. BMI) LT 12 

DISTUHBIA (B- Urreek Songs, ASCAP/Songs Of Univer- 
sal. Inc., BMVCulture Beyond Or Experience Publishing, 

BMVMs. Lynn Publishing ASCAP/Universal Music Cor- 
poration, ASCAP /A -List Vocali, BMI), HUWBM. H100 
151 POP 11 

DONT (Sony /AN Tree, BMVBeavertime Tunes. 

BMVCrosstown Uptown, ASCAP , HL CS 17, H1008) 
DONT THINK I CANT LOVE YOU (Universal Music - 

Careers, BMVShiilake Maki, BMVMarvel Man, 
BMVSongs 01 Windswept Pacific, BM VVbe Room. 
BMVBPJ. BMI , HUWBM CS 26 

DONT THINK IDONT THINK ABOUT R (Cadaja Pub 
fishing, ASCAP/MXC Music, ASCAP /Still Working For 
The Woman, ASCAPACG Alliance, ASCAP) H100153 

DO THE RICKY BOBBY (Many Kids Publishing, ASCAP) 
RBH 80 

DOWN THE ROAD Be inner. ASCAP) CS 27 
DO YOU BEUEVE ME NOW (Sony /ATV Tree, BMVSorg 

For My Good Girl, BMVTOtaIIy Wrighteous Music. 
BMVState One Copyrights America, SESAC/FSMGI 
IMRO/Ihe Bigger They Are SESAC) HIMBM H100 34 

- F3313 66713, -6013-31'31, "1313313 3 

ENERGY S.M Y, ASCAP /Son /AN Harmony, 
ASCAP /Rico Love Is Still A Rapper, SESAC/Foray Music. 
SESAC/Breakthrough Creations, ASCAP/EMI April. 
ASCAP/Wayne Wilkins Music, BMI , HL, RBH 74 

EN UN SOLO DIA (Premium Latin, ASCAP) LT 49 
E.R. (EMERGENCY ROOM) (LaShawn Daniels Produc- 

tions. ASCAP/EMI April, ASCAP/Tailored 4(.1 Music. 
BMVCop ri ht Control), HL RBH 51 

ESPERO (Not Listed) LT 19 
ESTO ES lA QUE SOY (Nol Listed) LT 37 
EVERYBODY WANTS TO GO TO HEAVEN (Hope -N- 

Cal, BMVCaI IV Entertainment, BMVSexy Tractor Musc, 
BMVBack To Black Songs, BMVSongs That Sell, BMI; 
CS 10, H100 65 

EVERYTHING IS FINE (Bream Buster Music, 
ASCAP/Universal Music Corporation, ASCAP). HL/WBM, 
CS 29 

FADED (Almo Music Cora, ASCAP/R Nevil Music, 
ASCAP/EMI April. ASCAP/EMI Music Publishing. 
AUSE/Seven Pals Music, ASCAPM/alt Disney Music 
Company. ASCAP), HL, POP 75 

FALL 
ggFOR 

YOU (John Vesely Publishing, BMVSony /AN 

FEARLESS (Sony/ATV Tree B POP 
Swift Music, 

BMVSon / ATV Timber, SESAC/Hillsboro Valley. 
SESAC lene Music, ASCAP/BPJ Administration, 
ASCAP), L, H100 98; POP 68 

FEEL THAT FIRE (Stylesonic, BMVBucky And Clyde, 
BMIHome With The Armadillo, BMVBig White Tracks, 
OSCAR), WBM. CS 14; H10080 

FINE LINE (Warder- Tamerlane Publishing, BMVSeII The 

Cow, BMV over One, BMI), WBM, CS 48 
FLY ON THE WALL (Tondolea Lane Music Publishing, 

BMVSeven Summits, BMVAntonina Songs, 
ASCAP/Downtown, ASCAP/11 Boca Al Lupo, 

BMVDevrim Karaoglu. GEMA) POP 96 
FOREVER (English Ivy, BMVState One Music Ameri 

BMVFSMGI, IMRO/Me, You And The Rano Songs, BM) 
WBM, CS 47 

FOREVER (Songs Of Universal, Inc., BMVCulture Beyond 
Ur Experience Publishing, BMVUniversal Music Corpora- 
tion, ASCAP/Robert Allen Designee, ASCAP/Ddre 7E 

Publishin( SESAC), HL/WBM, 0100 36; POP 23 
FREEZE (NappyPub Music, BMVOniversat Music - Z 

Songs. BMVSongs 01 Universal, Inc., BMI /Culture 
Beyond Ur Experience Publishing, BMI), HUWBM. FOP 

G 
GET UP (50 Cent Music. ASCAP/Universal Music Co po- 

ration. ASCAP /Scott Storch Music, ASCAP/NT Musc. 
ASCAP)(¡, HL/WBM, H100 68: POP 76: RBH 26 

GET 
Plum SonMusic, 

ggSCAAPMI 

Ayynme. 

ASCAP/E Duz 

GIVES YOUHELL (SmellL ke Phys Ed, 

Tea 

ASCAP) PCP 67 
GOD LOVE HER (Franklin Road, BMVReservoir 416. 

BMI/EMI Blackwood, BMI), L, CS 24 
GO GIRL (Universal Music Cm ration, ASCAP/Royáty 

Rightings. ASCAP/Songs Of Universal, Inc., BMVVPPrrctty 

Girls And Big love Songs, BMVUniversal Music - Z 

SSoongs,BMVNappyPub Music, BMI), HUWBM, POF 95: 

GO HARD (aO Khaled, BMVNotting Hill Music, 
BMVPlease Gimme My Publishing. BMVEMI Blackwood. 
BMVNappyPub Music, BMVUniversal Music - Z Songs, 
BMVTac -N -Field Entertainment, ASCAP/Notting Date 

Songs. ASCAP), HUWBM. RBH 73 
GOOD GOOD (Shaniah Cymone Music. ASCAP/EMI 

April, ASCAP/Stack AD. Music, ASCAP/Universal Music 
Corporation, ASCAP/Pookietoots, ASCAPBaeza Music 
LLC, OSCAR), HUNBM, RBH 97 

GOOD LORING (NextSelection Publishing, ASCAP/M1ttola 
Music, ASCAP/Aspen Songs, OSCAR)REH 81 

GOT A LITTLE CRAZY (Mama's Dream.ASCAP/WB 
Music, ASCAP/Music Of Windswept. ASCAP/Songs Of 

Bud Dog, ASCAP). WBM, CS 54 
GOT MONEY ¡Young Money Publishing, BMVWarner- 

Tamerlane Publishing. BMVNappyPub Music, BMUJni- 
versal Music - Z Songs. BMVPiay For Play-N- Skint 
ASCAP /Skiliz For Skillz And Play Musik ASCAP/EMI 
!pill, ASCAP), HL/WBM, H100 31; POP 36; RBH 27 

GOTTA BE SOMEBODY (Warner- Tamerlane Publish ng, 

BMVArm Your Ditto, SOCAN/Zero-G, SOCAN/Black 
Diesel. SOCAWBIack Adder Music, SOCAN), WBIM, 
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H10019; POP 21 

GREEN UGHT (John Legend Publishing. BMVCherry 
River, BMVR -Rated Music. ASCAPYe Dont Play Even 
When We Be Playin'. ASCAP /Chrysalis Music Publish- 
ing, ASCAP/In Thee Face Music Publishing, ASCAP/Fin 
Greenall Publishing Designee. BMVBUghouse, 
A'-;CAP'Bug rl cc- .OhG.n'T Ann` AEI: ^CPI 

GUCCI BANDANA L 

H 
HASTA EL DIA DE HOY ,i; - r- 6r,'. sr. 

LT 16 

HEARTLESS (Please Gimme ' ,hing, BMVEMI 
Latin. ASCAP) 

Blackwood, BBBMUrwisible, BM ,. ysalis Songs, 
BMVEIsie's Baby Boy Publishing, ASCAP /Jabnel 9 
Mine, ASCAP), HL, 11100 4, POP 13; RBH 62 

HEAVEN SENT (She Wrote It, ASCAP/Universal Music - 
MOB Songs, ASCAP /J. Vibe Publishing, ASCAPAex Pm- 

Iect Publishing, OSCAR). HUWBM, RBH 18 

HERE (Jeffrey Steele, BMVBPJ Administration, 
ASCAPN2, ASCAP /Sony /AN Tunes. ASCAP). HL/WBM, 
CS 7, H10069 

HERE I STAND (OR -IV Music, ASCAP/EMI April, 
ASCAP/Universal Music Corporation, ASCAP /Lit Vidal 
Music. ASCAPAvlardea Music. ASCAP /ABlack Produc- 
tions, ASCAP /A And L Music, ASCAP/Dirty Die Music. 
ASCAP/RHMG Songs ASCAP/My Soulmate Songs, 
ASCAPBell Music, ASCAP(, HUWBM, RBH 28 

HOT N COLD (When im Rich You'll Be My Bitch. 
ASCAP/WB Music, ASCAP/}tasz Money Publishing, 
ASCAP/Maratone AB, SDM/Kobalt Music Publishing, 
OCT), WBM, H100 3; POP 1 

HOW 'BOUT YOU DONT (EMI Blackwood, BMVGeofirey 

Stokes Nielson Publishing, BMVMiddle Child 2, BMVBig 
Loud Bucks, BM/Universal Music - Z Tunes, ASCAP/Hits 
Md Smashes Music, ASCAP/2820 Music, BM/That's 
How I Roll, ASCAP). HL/WBM, CS 44 

HUMAN (Universal- PolyGram International, ASCAP). 
HUWBM. H100 70: POP 61 

THE HUNGER (Demotes Music Publishing. BM/India 
B Music, BMVSongs Of Universal PolyGram Internation- 

al, BMI). HL/WBM, RBH 52 

I DONT CARE (Hamaooeedddon Publishing, SOCAN/Uni- 
versa! Music Canada.SOCAWSIudge Factory Music. 
SOCAN/EMI Blackwood, BMVMaratone AB, STIM/1(oba0 
Music Publishing, ASCAP), HL. H100 93 

I DONT CARE (Sony /AN Songs. BMVChicago X Soft- 
core, BMVGreat Honesty Music, BMVBB Music, 
ASSAY), HUWBM, H100 56: POP 44 

IF I WERE A BOY (Cherry Lane, ASCAP/Liedela Music. 
ASCAP /Gad Songs. ASCAP/BC Jean, BMI). CLM. H100 
5; POP 9: RBH 21 

IFULEAVE (Tetragrammaton Music, ASCAP/Universal 
Music Corporation, ASCAPMivrac Tyke Music, 
ASCAP/Melodic Rano Productions, ASCAP/HC 1030 
Publishingg. ASCAP/Soulchild, ASCAP/Wary J. Blige, 
ASCAP HIJWBM, RBH 14 

I HATE THIS PART (Sony/AN Tunes. ASCAP/Copyright 
ControVCutlather Relishing, BMVWarner-Tamerlane 
Publishing, BMq, HUWBM, POP 60 

I KISSED A GIRL (When im Rich You'll Be My Bitch, 
ASCAP/WB Music, ASCAP/Kasz Money Publishing. 
ASCAPMIaratone AB, STIM/Kobalt Music Publishing. 
ASCAP/EMI Music Publishing Ltd., PRS/FMI April, 
ASCAP) HL/WBM, POP 48 

I'LL WALK ge Songs, ASCAP 
ASAP Dog Named Kitty Publishing .ASCAP/ ASCAP/Carol 
Vincent And Associates, BMIO( CS 11; HiOT 77 

CM SO PAID (Byetall Music, ASCAP/Sony /AN Harmony. 
ASCAP /Joseph's Trail Publishing Inc . BMVWamer- 
Tamerlane Publishing, BMI), HUWBM, H100100, POP 

80, RBH 59 
PM YOURS (Goo Eyed, ASCAP) 1-1100 9; POP 7 

IN COLOfl EMI Blackwood, BMVBig Gassed Hitties, 
BMVNew Songs Of Sea Gayle, BMVNoahs Little Boat 

Music, BMVEldorotto Music Publishing, BMVLucky 
Thumb, BMI) CS 13; H168 76 

IN MY ARMS INSTEAD (Warner-Tamerlane Publishing, 
BM/Lonely Motel, BM .B. M. Music. SESAC), WBM. 
CS 58 

INOLVIDABLE (Warner-Tamerlane Publishin . BMA) LT 15 

IN THE AYER (E -Class Publishing, ASCAP/Mait On Sun- 
day Music, ASCAP/Sorry /AN Melody, BMVwill i am 
Music, BM /Cherry River, BMI/Music Specialists, FWD. 
CLM/HL, H100 46: POP 27 

I STAY IN LOVE Rye Songs BMVSongs Of Universal, 
Inc.. BMVW B M. Music. SESAC/Songs In The Key Of B 

Flat, SESAC/Noontime South, SESAC/EMI Foray Music, 
SESAC/Phoenix Ave. Music Publishing, ASCAP /Chrstian 
Combs Publishin , SESAC). HL/WBM, RBH 82 

IPSANEW DAY Music BM Che River, ( V cry 

BMI,CLM,H1 18 

Ars OVER (Ezeke International Music, BMVHIico Music. 
BMVJahgae Joints, SESACNniversal Music Sommation. 
ASCAP/Bootleggers Slop, ASCAP /Christopher Mathew, 
BMVB -Uneek Songs, ASCAP/Universal-PolyGram Inter- 
national Tunes, SESAC), HUWBM, POP 52 

n. WONT BE LIKE THIS FOR LONG (Cadaja Publishing. 
ASCAP/New Sea Gayle, ASCAP/EMI April. 
ASCAP /Songs Of Combustion Music. ASCAP/Music Of 

Windswept, ASCAP). HL CS 33 
BMVBig I 

BMVA Sling And IAhPra er, ASCAP / SGI 
Loud 

O tale Y M 
One Songs America, ASCAP), WBM, CS 35 

I WOULD (Phylvester Music. ASCAP) CS 28 

JUST A DREAM (Birds With Ears Music, BMVEMI Black- 
wood. BMVRaylene Music, ASCAPBPJ Administration, 
ASCAP /Songs Of Combustion Music, ASCAP/No Such 
Music. SOCAN/Music Of Windswept, ASCAP). 
HL/WBM. CS 4, H100 43 

JUST DANCE (Certified Blueberry, BMVSony/AN Songs, 
BMVByyefall Music, ASCAP/Sony /AN Tunes, ASCAP), 

HT. H100 21. POP 22 
JUST FINE MMaarryy J. Blige, ASCAP/Universal Music Cor- 

poration, ASCAP/Songs Of Peer, BMIMiarch 9th Publish - 

ing, ASCAPBubba Gee Music, BMVWB Music, 
ASCAP/2082 Music Publishing. ASCAP), HLM/BM, 
RBH 44 

JUST UKE ME (March 9th Publishing, ASCAP/Songs Of 

Peer Ltd., ASCAP /2082 Music Publishing ASCAP/WB 
Music, ASCA14;rown Club Publishing, 

Pa. dung BMI WBM, RBH 48 
JUST STAND U P ! (!,um gs Of Universal In c BMI/FAZE AZE 2 

M i. , .1 'd Fi+ dt,ica nor 61FC3r -1. 

K 
KEEPS GETTIN' BETTER (An( f i. rt'.113U - 6:vec.r 

Music - Careers, BMVSIuck In The Throat. 

ASCAP/Sony /AN Tunes, ASCAP), HL/WBM, H100 29: 
POP 18 

KRAZY (The Saitam Group, SIAE/Acid Sun, SIAEM1arm- 
hero Music Publishingg. ASCAP/Universal Music - 

Career. BMI 4il Jlzzel Music Puhlishing. BMI). 

L 
LA CUMBIA DEL BIO 

LAST CALL y , t i ::. ,L ,Ar . '' agi h1 isu. 'in 

poauon, ASCAP/World House Ot Hits, ASCAP). HL, CS 

2LEAVE 

OUT ALL THE REST (Universal Music - Z Songs, 
BMVChesterchaz, BMVBig Bad Mr Hahn, BMVNondis- 
closurre Agreement, BMVROb Bourdon, BMVXen i 

POP 

i. BMVPancakey Cakes. BMI), WBM. H10099, 

LEAVIN' (Holy Corron Music, ASCAP/Universal Music - 

MGB Songs, ASCAP/Movie JB Songs. BMVSongs Of 

Peer Ltd., ASCAP/March 9th Publishing, ASCAP/2082 
Music Publishing, ASCAP/WB Music, ASCAP), 
HL/WBM, POP 31 

LET IT GO (Universal Music - Careers, BMVEvansville, 
BMVSony/AN Tree, BMVTomdouglasmusic. BMI), 
HUWBM, CS 3, H100 57 

For chart reprints call 646.654.4633 

LET R ROCK (Lion Aire Publishing, BMVWarner- Tamer- 
lane Publishing, BMVYoung Money Publishing, 
BMVMOney Mack Music. ASCAP), WBM, H100 8; POP 

6 

LET ME (Sprngtish Music, ASCAP/Bug Music. 
ASCAP/Dazahit ASCAP/Universal Music Corporation, 
ASCAP/DannyOrton Songs. ASAP). HL/WBM, CS 20 

LET ME SHOW YOU (Alma- Music, BMVLa'ROn Jr.'s 

Music, ASCAP/Universal Music Corpporation, 

ASCAP/Mama Bonnie Publishing, SESAC/Lola-Tee 
Music, ASCAP/Sranang Pokoe Poblishing. SESAC /1- 
BTeen Music, BMVBuildingg 2 Music, BM/Warner-Tamer- 
lane Publishing, BMI). HARM, RBH 64 

LIGHT ON (Disappearing One Music, ASCAP/High Buck 
Publishing, BMVEMI Blackwood. AMI), HL. H100 89: 
POP 55 

LIKE I NEVER BROKE HER HEART ( Mimik Mafia. 
ASCAP/Do Write Music, ASCAP /JT Harding Music. 
BMVSongs 01 Throback, BMVMusic Of Combustion. 
BMVRevd Up Music, BMVSongs 01 Windswepl Pacific. 

BMI CS 43 
LIVE YOUR LIFE (Crown Club Publishing, BMVWamer- 

Tamerlane Publishing, BMVN.O.C.. ASCAP/F.011, 
ASCAP /Adorable Music Inc.. ASCAP/EMI April, 
ASCAP /Justin Combs Publishing, ASCAP/EMI Music 
Publishing Lid . PRS/EMI Blackwood, BMVYoggaa Flames 
Music, BMVJaiie Combs Publishing, BMI), HL/WBM, 
H100 1, POP 4 RBH 4 

LLAMADO DE EMERGENCIA (Not Listed ) LT 24 
LLEVAME EN TU RIME (SERCA. BMI) LT 34 
LLORAR LLOVIENDO (Scarlito Entertainment, 

ASCAP/EMI April, ASCAP/EZ Vida. ASCAP/White Kraft 

Music, ASCAP/Sony/AN Discos, ASCAP/Wise W Pb- 
lishing, ASCAP) LT 30 

LLORO PORTA (Enrique Iglesias Music, ASCAP/EMI 
April, ASCAP). HL LT 2 

LOLUPOP (Young Money Publishing, BMVWamer-Tamer- 
lane Publishing, BMVHerbilicious Music. ASCAP/Black 
Fountain Publishing, ASCAP/EMI April, ASCAP /Jimipub, 
BMVEMI Blackwood. BMUThree Nails And A Crown. 
ASCAP/ROynel Music. ASCAP), HUWBM. POP 86 

LONG DISTANCE (Bug Music, ASCAP/Music Of 

Windswept. ASCAP/Tvlusic Farnarnanem ASCAP/EMI 
Blackwood, BMVAbove The Line, BMI , HL. HL. 89 

LOOKIN' FOR A GOOD TIME (blamer - Tamerlane Publish- 
ing BMVDWHaywood, BMVRADIOBULLETSPublishing, 
BMVHillary Dawn. SESAC/Shaw Emit Songs. 
SESAC/Multisongs, SESAC /Jamanarye Music, 
BMVMagic Midas, BMI). WBM. CS 15; 0100 81 

LOST (Gorilla Zoe Music, BMVMalik -Mekhi Music, 
BM/Datyric Music.ASCAP/Young Money Publishing. 
BMVYOung Dramma, ASCAP) RAH 47 

LOST! (Universal Music - MOB Songs. ASCAP). 
H POP 92 

LOVEBUG (Jonas Brothers Publishing, BMVSony /AN 
Songs. BMI), HL, H100 60, POP 46 

LOVE LOCKDOWN (Please Gimme My Publishing, 
BMVEMI Blackwood. BMVEMI April, ASCAP/EMI April 
Canada, SOCANStinkyminky Music, COCAN), HL H100 
13, POP 15; RBH 38 

LOVE ME (Not Listed RBH 79 
LOVE REMAINS THE SAME (Mad Dog Winston, 

BMVSienna Sienna Songs, SOCAN), WBM, 0100 42, 
POP 33 

LOVE REMEMBERS (Magic Mustangg, BMVTripple 
Shoes, BMVImmokalee Music, BMVDaphil Music, BMI) 
CS 12. H100 79 

LOVERS IN JAPAN Universal Music - MGB Songs. 
ASCAP), HI/WBM,POP93 

LOVE STORY (Taylor Swift Music, BMVSony/AN Tree. 

BMI , HL, CS 1, H10014: POP 26 
LOVE) THAT GIRL (Ugmoe Music. ASCAP/Universal 

Music Corporation, ASCAP /Jake Md The Phatman 
Music, ASCAP/Music Of Windswept, ASCAP). HLNBM. 
RBH 55 

p 

sWMusic- ZSosos.AMVSó / BMVMusic, 
unes.BMWniver- 

ASCAP/Sony/ATV-Songs, BMI), HLANBM, POP 47 
LUNA (Nano Iternational ublishing, ASCAP/Universal 

Music - MGB Songs, ASCAP) LT 17 

MAD (Universal Music - Z Songs, BM(Aen In The Ground 
Publishing ASCAPBony /ATVTUnes, ASCAP/EMI April. 
ASCAP), HL. RBH 60 

MAGIC 0 Like Em Thicke, ASCAP/Da Gass Co.. 
ASCAPMaddington Music, ASCAP RBH 25 

MALDITO UCOR (Pacific Latin. ASCAP) LT 23 
MARCO POLO (ColliPark Music, BMVSouIJJIaaa Boy Tell'em 

Music, BMVNOtting Hill Songs, SESAC /Shaao, 
SESAC/Element 9 Hip Hop, BMVTakin' CareD0f Business, 
BMI RBH 85 

EL MECHON (Not Listed) LT 27 
ME ESTAS MNANDO (Universal- Musica Unica, 

BMI/Universal Musica. ASCAP/Da Mente Maestra Music. 

Publishing, BMI) LT 21 

ME VIO LLORAR (Jorge Celedos Guerra Publishing 
Designee LT 40 

MI BUEN AMANTE (Arpa, BMI) LT 43 
A MILLI (Young Money Publishing, BMVWarner-Tamer- 

lane Publishing, BMVTeveggaass Music Publishing, 
ASCAP/EMI April, ASCAP /Notting Hill Music, BMVCha 
Lois Publishing, BMVUniversal Music - Z Tunes. 

ASCAP /Jazz Merchant, ASCAP), HLMBM, RBH 39 
MISS INDEPENDENT (Universal Music - Z Songs, 

BMVFèn In The Ground Publishing. ASCAP/Sony /AN 
Harmony, ASCAP/EMI April. ASCAP/EMI Music Publish- 
ing Ltd., PRS/Stellar Sun Songs, ASCAP), HUWBM, 
1110011, POP 12; RBH1 

MI SUENO (WB Music. ASCAP) LT 22 
MORE LIKE HER (Nashville Star, BMVSony/AN Tree, 

BMI), HL CS 36 
MRS. OFFICER (Young Money Publishing, BMVWamer- 

Tamerlane 
ASCP/light Werk, AMVRoyn te Musi 

Nails 
c, ASCAP/lrving 

Music Inc., BMI), HL/WBM, H100 17; POP 43, RBH 7 

MUDDY WATER (Steel Wheels, BMVBlind Mule. 
BMI /Cabo Tres, BM), WBM, CS 22 

MUSIC FOR LAVE (Sura Music Company, ASCAP/TnT 
Explosive Publishing. ASCAP/Universal Music Corpora- 
tion. ASCAPNI Beach Music Publishing, ASCAP), 
HUWBM, RBH 33 

MY HALLELUJAH SONG (Big Laid Shirt Industries. 
ASCAP/Big Loud Bucks, BMVEMI Blackwood, BMVBirds 
With Ears Music. AMI , HL, CS 51 

MY LIFE (BabyGame, PMVRCO Pride Publishing. 
BMVSony/AN Songs, BMVDade Co Project Music. 
BMVUniversal Music - Z Songs, BMVMontilla Music, 
BMVSongs Of Universal, Inc., BMI). HUWBM, H100 33: 
POP 51; RBH 32 

MY PRESIDENT (Young Jeeeezzyy Music Inc., BMVWest 
Coast Twin Relishing, ASCAPMenderworks Music Pub - 

li heirg. BMW( Will ASCAPHniversal Music - Z Tunes, 
'AP), HLNJBM. H100 92. RBH 54 

N 
NA DE NA n' 1,..rV'iHustlehille. 

ASCAP Eel-Mien Vdeu 11Lblishing. ASCAP /Gocho 
Music Publishing, BMI) LT 48 

NEED U BAD (Nappy Puddy. ASCAP/Universal Music - Z 

Tunes, ASCAP/EMI April, ASCAP /Cainon's Land Music 
Publishing, ASCAPBome Again Publishing, Ia ASCAP.- 
tion Records, ASCAP/Westbury Music, ASCAPoynet 
Music, ASCAP H100 61; RBH 8 

NEVER WOULD HAVE MADE IT (Marvin L Sapp Music. 
BMVMinstrel Productions, AMI), WBM, RBH 29 

NO FAY NADIE COMO TU (Residente Music Publishing, 
BMVWarner-Tamerlane Publish%_BMWisitante Music 
Publishing, BMVEditora Azul. BMVEditora Bachiller, 
BMI/Editora Musica De Tubos, BM/Editora Oso, 
BMVSongs Of Universal, Inc., BMI ) LT 28 

NO HAY NOVEDAD (San Antonio, MO LT 41 

NO HAY PROBLEMA (Arpa, BMI) LT 35 
NO ME DOY POR VENCIDO (Fonsi, ASCAP/Sony /AN 

Discos, ASCAP/Maximo Aguirre, BMI ) LT 1 

NO MOLESTAR (Crisma. ASCAP) LT 

NO TE QUIERO NADA (Brava Songs. ASCAP/WB Music. 
ASCAP LT 31 

NOTHING LEFT TO SAY (Mint Factory ASCAP) RBH 42 

ODIO POR AMOR (Universal -Songs Of PolyGram. BMI) 

LT 11 

OJALA (Not Listed) LT 38 

ONE MORE DRINK (ludacris Worldwide Publishing, 
ASCAP/EMI April. ASCAP /12 & Under. BMVSony/AN 
Melody, BMUSlam U Well, ASCAP /Sony /AN Harmony, 
ASCAPiSpanador Music, BMVStellar Sun Songs. 
OSCAR), HL, 0100 66: POP 77, RBH 23 

ONE STEP AT A TIME ¡Z Style Music. ASCAP/Laurel 

Known Music, ASCAP /Crosstown Songs, ASCAPturlyn 
Songs, ASCAP /Cuttather Publishing, BMVWarner-Tamer- 
lane Publishing, BMI). WBM, HI0041 POP 25 

ON THE OCEAN (John Riff Music, AMI) RBH 56 
ORDINARY (EMI April. ASCAPNoxie Music. 

ASCAP /Glass Brat Music. ASCAP/Mimi's Music Man 
Productions, BMVJRP Music. BMVSwiss Mix Music. 
BMI). HL, RBH 63 

OUT HERE GRINDIN (DJ Khaled, BMVNotling Hill 
Music. BMV4 Blunts Lit At Once, ASCAP/Sony/ATV 
Tunes, ASCAP/Trac -N -Field Entertainment, ASCAP/Not- 
ling Dale Songs, ASCAP/First N' Gold BMVWamer- 
Tamerlane Publishing, BMVYOuIg Jeezy Music Inc., 

BMVEMI Blackwood. BMIBensie Bad ':AP/WB 
Music. ASCAP/Sony /AN Harmony. AS, -, "gall 

Music. ASCAP'A MCoinler Fiblish 

PAPER PLANES - .i..'c,- L Lns 
ASCAP'Hullertronix Music, ASCAP(Nmeden, 
ASCAP/Unrversal- PolyGram International, 
ASCAPAmagem London Ltd., PRS), HUWBM, H1 OD 27, 
POP 34; RBH 36 

PARA SIEMPRE (Julianita Musical. BMq LT 3 

PLAYA CARDZ RIGHT (Universal Music Corporation. 
ASCAP/Tetragrammaton Music, ASCAP/Niwac Tyke 

Music ASCAP/Yaki Kadafi Music. BMVUniversa Music - 

MGB Songs, ASCAP/She Wrote It, ASCAP/Universal 
Music - Z Tunes. ASCAPAmperial Loco Entertainment. 

ASCAP/Black Hipsanic Music. OSCAR), HLMBM, RBH 
19 

PLEASE EXCUSE MY HANDS (First N' Gold, BMVWam- 
er- Tamerlane Publishing, BMVEinnor, ASCAP/WB Music 
ASCAP/J. Franks Publishing, ASCAP /Check Your Pulse 
Publishing, BMVCainon's Land Music Publishing. 
BMV2082 Music Publishing, ASCAP/Sly AsA Fax, 
BMVBug, BMVEMI Blackwood. BMI), HL/WBM, RBH 43 

POP CHAMPAGNE (Sally Ruth Ester Publishing 
BMVSongs 01 Universal, Inc . BMVBrowt, BMI/Notting 
Hill Music, BMVIa'Ron Jr .'s Music, ASCAP/Universal 
Music Corporation, ASCAP), HL/WBM. H100 59. POP 

78. RBH 17 
POR UN SEGUNDO (Premium Latin, ASCAP) LT 29 
EL PROXIMO VIERNES (Arpa. BMI) LT 20 
PUT IT ON YA (First N' Gold, BMVWamer- Tamerlane Pub- 

lishing, BMVChryrysalis Music Publishing ASCAP/TnT 
ASCAP/Universal Publishing, ASCAniversai Music Corpora- 

tion, ASCAAR)),, HUWBM. RBH 35 
g PUT 

Á P/WA Music, SCAP/Please Gimme My 
Drumm, 

BMVEMI Blackwood, BMI), HUWBM, POP 72, RBH 

4 

REHAB (Universal Music - ZRTunes ASCAP/Tennnan 
Tunes, ASCAPNrrginia Beach. ASCAP/WB Music, 
ASCAP/Bone Beatz Pub lishig, ASCAP/Sir Kay Drive 

Egg,G(ire SPullRMEMBER THAT Songs, ASCAP/Full Circle, 
ASCAP) CS 49 

RIDE (So In/ edibles. SESACArocnas Music. 
BMVMollirlgs Music. ASCAP/Nap b Music, 
BMI/Universal Music - Z Songs, B VTremaine Neversoe 

Publishing Designee, ASCAP), HUWBM, RBH 41 

RIDE 
Publishing BM 

Sis 
BM/Miichaae Danny, 

BMIACG, BMI CS 38 
RIGHT HERE (DEPARTED) (EMI Blackwood. BMVHere's 

Lookin' At You Kidd Music, BMVBeluga Heights Music, 
BMVSony/AN Songs. BMVGolden The Super Kid 

Music, ASCAP/The Royalty 
iNewo 

rk, ASCAP /Onda 

Music, P AP /Lady V Musc Relishing, BMVRodney ne y 

Jerkins Pro ductions. 13M1), HL. H100 52. POP 41. RBH 

34 
RIGHT NOW (NA NA NA) (B fall Music. 

ASCAP/Sony /AN Tunes. ASCAP/Piano Music, ASCAP), 
HL. H100 10 POP 10; RBH 92 

RIVER OF LOVE (Sony/AN Tree. BMVAII Mighty Ong 
Music, BMVTravelin' Meansawyer, BMVBurnette A Billy 
Music, BMVStiilll Working For The Man Music, BMVICG, 

GM/LpO BMSj op Of er 

nsongs. BMVMorgan Music 

ROLL WITH ME (Sony /AN Acuff Rose, BMVYear 01 The 

Dog Music ASCAP/Words & Music. ASCAP), HUWBM 
CS H10044 

SENTI (EMI April, 

.. 

ASCAP 
S 

A Mano. ASCAP/Univer- 
sal- Musica Unica, BMVCastillo, BMVSongs Of Univision. 
BMI( LT 47 

SEVENTEEN FOREVER Metro Station Music, 
ASCAP/EMI April, ASCAP). HL. POP 62 

SEX ON FIRE (Martha Street Music. ASCAP/Songs 01 

Combustion Music. ASCAP/Music Of Windswept, 
ASCAPBollowill Music ASCAP/McFearless Music, 
BMVBug. BMVColfee, Tea or Me Publishing, BMI) H100 

82 
SHAKE IT (Metro Station Music, ASCAP/EMI April, 

SHACTTERE 

{D 

(TURN THE CAR AROUND) (Old Man 
Time Music, ASCAP/G Watt Music, ASCAP/EMI April. 
ASCAP), /BM, H100 40. POP 40 

SHAW SAID (lick Up The Pace, ASCAP/Give Me Me 
Publishing ASCAP/Uncut Productions Publishing. 
ASCAP RBH 77 

SHAW SAY (Crump Tight Publishing, ASCAP/Young 
Money Publishing BMVWamer- Tamerlane Publishing. 
BMVEMI April, ASCAP/EMI Blackwood, BMVJimipub, 
BMVHerbilicious 
RBH 57 

Music, ASCAP), HUWBM. POP 98; 

SHE NEVER CRIED IN FRONT OF ME (Franklin Road, 

BMVMusic Of Stage Three. BMVBobbys Song And Sal - 

vage, BMVStagge Three Music, BMI) CS 9,11100 63 
SHE'S SO CALIFORNIA `Crystal Beach. BMVAeynsorig. 

BMVWha Ya Say Music, BMVEMI Blackwood, BMVJaime 
Hanna, BMI . HL, CS 34 

SHE WOULDN'T BE GONE (I Want To Hold Your Songs, 
BMVTommy Jo, BMI) CS 18, H100 87 

SHOULD'VE SAID NO (Sony /AN Tree. BMVTaylor Swift 
Music. BMI), HL POP 84 

SHOW OUT (Top Quality. BMVDomp Camp Music, 
ASCAP) RBH 46 

SINGLE (Super Sayin Publishing. BMVUniversal Music - 

Z Songs. BMVFèn In The Ground Publishing, ASCAP/My 
Diet Stans Tomorrow, BMVSongs Of Universal. Inc.. 
BMI , HL/WBM, POP 63 

SINGLE LADIES (PUT A RING ON n.) (B -Day Publish- 
ing. 
ASCAP/MarchM9thh Publishing 

C 

AASSCAP2082 Music Pub - 
lishing, ASCAP/WB Music, ASCAP/Sony /AN Tunes. 

ASCAPSSuga 
RBH 5 

Wuga. BMI), HUWBM, , HI CO 39. POP 90: 

SI NO TE HUBIERAS IDO (Marco, ASCAP( LT 14 

SOBER (EMI Blackwood, BMVPInk Inside Publishing, 
BMVW B.M Music, SESAC/Danjahancïz Musik 
SESAC/Sunshine Terrace Music. BMVBug, BMVM- 
Horse. BMVYaslina Music, ASCAP /DAvid M. Ehrlich. 
Eng., F.C., ASCAP), HLMBM, POP 64 

SO FLY (EMI A 

w 
il. ASCAP/Justin Combs Publishing, 

ASCAP/Da 12Music, ASCAP). HL, H100 55; POP 81, 

SOMEBORBH 

11 

DY NEEDS A HUG (EMI April, ASCAP/Romeo 
Cowboy Music. ASCAP/Sonyy/AN Tree. BMIAove Mon- 
key, BMVOId Desperados, ASCAP/N2D. ASCAP), HL CS 

SOMEBODY SAID A PRAYER (Feet In The Creek 
ASCAP /Crosstown Uptown. ASCAPBug Loud Shin 
Industries, ASCAPBug Loud Bucks. BMI), WBM, CS 40 

SO SPECIAL (Copyright ControVDave Kelly Music. 
BMVEMI Blackwood. BMI HL. RBH 71 

SOUNDS SO GOOD (Gin Road, BMI) CS 23 
SO WHAT (EMI Blackwood, BMVPInk Inside Publishing, 

BM/Maatone AB, STIM/Xoball Music Publishing, 
ASCAP , HL. H1006, POP 2 

SPACE e're Going To Maui, BMVChuck Cannon Music. 
BMVS G Songs, BMI) CS 52 

NOV_ 
22 

A 2008 

SPACEMAN Illniversal- PolyGram International. ASCAP). 
HLWBM H10067 

SPOTLIGHT (Super Sayin Publishing. BMVUniversal 
Music Z Sons, BMVSony/AN Tunes. ASCAP/EMI 

nl AP 

EgMI 

Musr Publishinngg Ltd. PR Cellar 

Sun Songs. SCAP), HUWBM. H100 26, POP 56, RBH 

2 

STANKY LEGG Polar HiM. ASCAPMMWN Music Group. 
ASCAP RBH 6g 

START A BAND (Big Borassa Music (kW Words & 

Music,ASCAP/Son OfComhu. . 

ASCAP/MusicOt indswept.n' 
ASCAPidn1 Have To Be Muse. 

B. H100 58 
SUPERHUMAN (Sony /AN Soni 

fishing, BMVFauntlerov Musk 
Songgs. ASCAP A 6 L 

S UPLALOYERL' 
BMI'ViTonium I 

SUPERWOMAN 

IBM.CS 

.rows Lee Fub- 
'Anmogs West 

`,. POP91 

88 
dr TMI April. 

/ °AN Harmony. 
'A 22 

SWAGGA LIKE US ' 
, 

Boy- 'hihi.nrngg ASCAP/EMI 
(it( Publishirg, BMVWamer- 

; iMVPleaseGimmeMyyPublish- 
rg ".11 L :'.i Bia..,.0''ood. BMVYoung Money Publishing, 

BMVHollerbonix Music, ASCAP/Domino Publishing. 
BMVUniversal Music - Z Tunes, ASCAP/Songs 01 Oni- 

versal PolyyGDram International, BMI). HUWBM. H100 28: 
POP 59 8BH 12 

THE SWEETEST LOVE II Like Em Thicke, ASCAP) RBH 

20 
SWEET THING (Universal Tunes, SESAC/Songs 01 Uni- 

versal, SESAC/Fden Valley Music, SESA Rose 

Music. BMVlhird Ter Music, BMI). HLWAM, S 30 
SWING (Dawn Raid Music Publishing, BM/Universal 

Music Corporation, ASCAP/Soul1a Boy Tellem Music, 

OMVCroomstacular Music, BMVElenrent 9 Hip Hop. 

BMVTakin' Care Of Business. BMI). HU WBM, H100 49; 
POP 37 

SWING YA RAG (Crown Club Publishing, BMVWamer- 
Tamerlane Publishing. BMVUniversal Tunes, 

SESAC/Songs Of Uni ersal. SESAC), HUWBM, RBH 95 

TAKE A BOW (Universal Music - Z So . BMIAèn In The 

Ground Publishing ASCAPNnwersal Music -Z Tunes. 

ASCAP /Sony /AN Harmony. ASCAPBMI April, 

ASCAPBMI Music Publishing Ltd., PRS). HUWBM. 
RBH 37 

TE AMO (¡Not Listed) LT 45 
TE PRESUMO Not Listed) LT 44 
TEQUILA ON ICE (Black In The Saddle. ASCAP/Ronantic 

Fiction Music. ASCAP/Universal Music Corrppooration, 

ASCAPacirhyco Music. ASCAP , HIMBM. CS 46 
TE REGALO AMORES (Maier, ASCAPAns Ma nifions 

Publishing. ASCAP/Edilora Musical Mambo, ASCAP) LT 

4 

TRAIS A MAN (WA Music. ASCAPSIeve Dale Jones. 
ASCAP,/Larga Vista. ASCAP/Songs Of The Sanderosa, 
ASCAP/Universal Music - Careers. BMI). HUWBM, CS 

32 
THERE GOES MY BABY (Not Listed) RBH 76 

THESE ARE THE GOOD OLE DAYS (Eldomno Music 

Publishing. BUI Muzik Mafia, ASCAP CS 55 
THROUGH THAT WINDOW (ENAMOMDO ESTOY) 

Sons Of Universal Inc BM/Universal Music Corpora - 
3rSCAP /S3 Publishing, ASCAP) LT 32 

TOO DRUNK... (Cash and Carty Music, ASCAP /Lick The 

' 1.I ASCAP/Chiva Music, ASCAP) H10096 
TRADING PLACES (OR-IV Music, ASCAPBMI April, 

, ATVMe1 BMUWBMusic, 
%Od2 Music Publishing. ASCAP), HUWBM, 

9r1 RBH 15 

T SHIRT (Andrew Frampton Music BMVEMI Blackwood, 
i re WI l i'r Mus¢ 8M c Of St ode Three. l , ';a RMNn- GenìuS Songs. Ltd.. BMq, 

EL ULTIMO VALS '.uy Auu Ili r (1i 

UNBEAUTIFUL IRelr ion Music Publishing, AM/Maraa- 
tone AB. STIM/Kobatt Music Publishing. AA ) 

71 

UÑBEUEVABLE (ANN MARIE) (Beautiful Monkey Pub - 

lishing, BMI CS 41 

UNTOUCHED (Gad Songqs. ASCAP/Cherry Lane. 

ASCAP/Liedela Music, ASCAPBxcalibur Productions. 
APRA/EMI Australia PN_ Ltd_ APRA), CLMHL. POP 73 

UP THRU DERE ISB Westslde ASC. P/Teaches Children 
Ash i,I A_,(Ai. RBH RFi 

VVIRTUAL DIVA ll ' 1 t ' 
VIVA LA VIDA h " it ".liise 1i 

WAITIN' ON A WOMAN .1(.0 - Or 

Music ASCAP [mina And Mat]di 1a 11 :arrei 
Tamerlane Publishin BMI . HLAWBM Ir 100 72 

WASSUP WIT DA COOKIES (50/50 Entertainment, 
BMVDirry Pool Music. ASCAP) RBH 96 

WHAT ABOUT NOW (EMI Blackwood. BMVBug. 
BMV12:06 Publishing. BMV7 Months Of Sleelows Pb- 
lishinq, BMVState One Music America, BMVFSMGI. 
IMRO/Smells Like Metal, BMI( HLMBM, H100 71; POP 

WHATEVER YOU UKE (Crown Club Publishing, 
BMVWarer- Tamerlane Publishing. BMVJimipub. 
BMVRicco Barrire Muzic, ASCAPBMI April, 
ASCAP/Merchandyze BMq, HUWAM. POP 97 

WHATEVER YOU LIKE (Crown Club Publishing, 
BMVWamer- Tamerlane Publishinngg BMVJimipub. 
BMVRicco Barrino Muzic, ASCAPBMI Blackwood, BMI), 
HI/WBM, H100 2, POP 3; RBH 3 

WHAT IT TAKES (Adam Gregory, SOCANMtike Curb 
Music BMVSweett HAysstteria Music. 

kBVM 

/Curb Songs, 

Favoors The Bold, ASCAP 25 No th BMVASh Sheet 
BMVBig Loud Bucks, BMI), WBM, CS 59 

WHAT THEM GIRLS LIKE (Ludacris Worldwide Publish- 
ing. ASCAPBMI April, ASCAP/Team S Doi Publishing, 
BMVHitco Music, BMVSongs 01 Windswept Pacific, 
BMVRodney Jerkins Productions, RMVEMI Blackwood. 
BMI), HL. H 100 54, POP 57; RBH 65 

WHEN I GROW UP (EMI Blackwood. BM/Rodney 
Jerkins Productions, BMVUniversal Music Corporation. 
ASCAP/TnT Explosive Publishing, ASCAPBMI Music 
Publishin Ltd., PRS/Glenwood Music Coe rahon. 

PRSB Feldman & Co BMq, HI./WBM. POP 50 
WHEN I SAID I WOULD (Sony /AN Cross Keys. 

ASCAP/My Good Girl. ASCAP/Sony /AN Tunes. 

ASCAP/Tone Ranger. ASCAPrSongs Of Combustion 
Music. ASCAP/Music Ot Windswept. ASCAP/NO Such 
Music, SOCAN), HL CS 53 

WHEN IT HURTS (Grindtime, BMVS ngs 01 Universal, 
Inc . BMVMtonio Dixon's Muzik, ASCAP/E D Duz It. 

BMVlrvin Music Inc., BM/Underdog East Songs. 
BMVEMIgAil, ASCAP), HUWBM, RAH 16 

WILL I EVER Lyle In Publishing, ASCAP/Seoy /AN 
Tunes, ASCAP , HL RBH 67 

WITHOUT YOU (Hinder Music Company, BMVHigh Buck 
Publishing, BMVEMI Blackwood, BMI), HL POP 65 

WOMANIZER (Outsyder Entertainment Music Publishing, 
SESAC /Gametyme Music Publishing Group. ASCAP), 
WBM H1001 POP5 

WORKIN (Not Listed) POP 89 

;h 

YOU BELONG WITH ME (Sony /AN Tree, BMVPotting 
Shed Music. SESAC/Barbara Orbison World Publishing. 
SESACACG, BMI), HL. 1110012. POP 19 

YOUR BODY (Sligue Whoa Music, BMVTailor Made 
Musizk, ASCAP/Street Flava Music, ASCAP( RBH 78 

YOU'RE GONNA GO FAR, KID (Underachiever. BMq 
H10074 

YOU'RE NOT SORRY (Son /AN Tree, BMVTaylor Swih 
Music, BMI . HL. 0100 35, POP 38 

YOU'RE ME ONLY ONE (India B. Music. BMVSongs Of 

Universal PolyGram International. BMVDemontes Music 

Publishing. BMVParadise Forever Music, BMq ROH 31 

Y DUE QUEDE CLARO (Ripa. BMI) LT 10 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 
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For ad placement in print and online call Jeff Serrette 800- 223 -7524 /Iserrette@billboard.com 
Call Benjamin Alcoff - Help wanted advertisment postings in print and online 646 -654 -5416 /Ben.Alcoff@>nielsen.com 
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Classifieds! 
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EMPLOYMENT 

AN AGENT 

COLLECTIBLES 

If you re involved with music, 

you have to know about this site! 

Your source for everything music! 

FREEMUSICCLASSIFIEDS.COM 
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Its all FREE! 
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PROFESSIONAL 
SERVICES 

READY TO RECORD? HOW 

ABOUT SOME FREE HELP? 

Contact its today 
and we'll send 

you your FREE 

=star Tape 

Guide that's full 

of great recording 

tips and tricks. 

(866) 677-7911 
www.discmakers.eom/bb 

) DISC MAKERS' 

MUSIC 
MERCHANDISE 

HOT DISCO CD & 12 INCH 

from HARLEM NEW YORK 

"Get Down Boy" 

by The Paper Dolls 

Retail & Wholesale 

212 -864 -9810 or 

516- 481 -8276 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 

are slashing ours. CD's. LP's, Books, Cassettes 

as low as 50 cents. Your choice from the most 

extensive listings available. 

For free catalog call (609) 890 -6000. 

Fax (609) 890 -0247 or write 
Scorpio Music, Inc. 

P.O.Box A Trenton, N.J. 08691 -0020 

email: scorpiomus @aol.com 

DUPLICATION/ 
REPLICATION 

CO /OVD T- SHIRTS /APPAREL STICKERS /POSTERS 

CRYSTALCLEARy® 
USC. PROMO 8 APPAREE 

RETAIL READY WHITE cis TEES 
NLY ONLY 
999! $99! 

MISTED EXPERIENCE RR OVER 35YRS° TOIL pi 1415.1114173 

ONEIKSNESiTIRIESDISTRIBOTIOK WWW,(RTSTAI(IEAR(DS,(DM 

tangerineMASTERING.com 
Grammy winning CD mastering - 

ontime - with original ABBEY 

ROAD analog & state of the art 

DIGITAL MASTERING 201 -865 -1000 

NOVEMBER 22, 2008 

REAL ESTATE 

Moving To Nashville? 
Grassland Marketing Group 

Specialist Studio's 
1038 Windsor, Gallatin,TN. $2,650,000 

Dark Horse Studio, Franklin,TN. $3,999,000 
Sonoma Mountain Studio & Estate Son ma, CA. $7,450, 000 

Robbie Calv 
615 -305 -7539 

rohbiecalvoPconlcast.net 

lelinda Bar 
615-473-6113 

men tujahirringt2n çórn cast. nek 

Private Recording Studio in Sausalito 
FOR SALE: FULLY EQUIPPED 4000 SQ FT STUDIO .OFFICES +KITCHEN. 

LUXURIOUS CREATIVE ENVIRONMENT. 

ke0elstudos.com 415.331.6006 

T- SHIRTS 

1110KITIME 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backstage- fashion.com 

or call for a free price list /flyer (dealers only): 

800 -644 -ROCK 
(outside the U.S. - 928 -443 -0100) 

VENICE, CA - CONDO 

Financing avail., New Const., 3BR, 
2.5BÁ, 2,200 sq. ft. living area 

$1,450,000 (213) 220 -2903 
www.526eastbroadway.com 

PROMO &/ 
MARKETING 1 

WHITE EAGLE MUSIC PROMOTION: 

PROMOTING RECORDING ARTISTS, 

FILMS WORLDWIDE! 
Now accepting for Representation, Booking, 

Distribution, Record, Licensing, and publishing 

deals,radio promotion, and radio advertising. 

Music/film Conferences Upcoming Promotion 

Fall/Winter 2008 -09. 800- 839 -1066. 

www whiteeaglerecords ca 

CALL US TODAY AND 

ASK ABOUT THE 

BILLBOARD CLASSIFIEDS i, 

INTRODUCTORY OFFER a. 

FOR NEW ADVERTISERS!`'t 

1- 800 -223 -7524 or 

jserrette(dbillboard.com 
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EXECUTIVIE 
1LJ R NTAB I_E 

Send submissions to: exec @billboard.com 

RECORD COMPANIES: Island Def Jam Music Group pro- 
motes Leesa Brunson to senior director of A &R operations. 
She was director. 

Razor & Tie Entertainment names Patricia Joseph VP of 
music placements and licensing. She was VP of soundtracks/ 
A &R at TVT Records. 

Warner Bros. Records names Mark Bright president /CEO 
of Word Entertainment. The veteran producer formerly 
served as VP of EMI Music Publishing and co- founded 
Teracel Music. 

Sony Nashville names David Gales senior director of dig- 
ital marketing. He was a founding partner in brand manage- 
ment firm Gales Network. 

PUBLISHING: Warner /Chappell Music promotes Greg Sow - 
ders to senior VP /head of A &R in the United States. He was 

senior VP. 

BMI elevates Asad A Jaferi to senior director of business 
development. He was director of business affairs at BMI's 
media licensing group. 

TOURING: Pinnacle Entertainment appoints Scott Sokol to 
president. He was a senior agent. 

Global Spectrum names Troy Flynn GM of the new 
12,000 -seat Spaladium in Split, Croatia. He was assistant GM 

of the Global Spectrum- managed Sovereign Bank Arena 
in Trenton, N.J. 

MEDIA: MTV Networks Music /Logo /Films Group appoints 
Stephen K. Friedman GM. He was GM /executive VP of mtvU. 

-Edited by Mitchell Peters 

G(X)I)WOR (S 
JACK'S MANNEQUIN HELPS LIGHT THE NIGHT 
This year's recent nationwide Light the Night Walk, hosted 
annually by the Leukemia & Lymphoma Society, received a 

$100,000 boost with the help of Jack's Mannequin frontman 
Andrew McMahon and the rock band's fans. 

"This year we set the goal of $100,000, which is more than 
triple of what our goal was in previous years," says McMahon, 
whose Dear Jack Foundation has participated in the event for the 
past three years. "We're obviously excited to see it hit its mark." 

The walk, designed to raise money for cancer research, is es- 

pecially significant to McMahon: Several years ago he was diag- 
nosed with acute lymphatic leukemia. At the time, he had recently 
split with former band Something Corporate and was about a 

month into a tour with his new solo project, Jack's Mannequin. 
"Once I got sick I had this outpouring from my fan base to 

send me gifts," he says. However, McMahon urged his fans to 
make small donations to the Pediatric Cancer Research Foun- 
dation instead. Later, after recovering, the musician started the 
nonprofit Dear Jack Foundation. 

"We collect donations and distribute the donations that are 
given to us through [dearjackfoundation.com] and various 
donors," he says, noting that the organization also assists hos- 
pitals in Los Angeles. "We also do a big grant for the medical 
team at UCLA, who ended up saving my life." 

Meanwhile, McMahon, who participated in this year's L.A. 

and Anaheim, Calif., walks, says he used the Web site to help ed- 

ucate fans about the 2008 walk. "A lot of times these walks are 
held in major cities, far away from where people can actually get 
to. So a lot of people who couldn't attend the walks themselves 
were able to donate through the Web site." -Mitchell Peters 

ASCAP congratulates the 
legendary Crickets at their recent Musicians 

Hall of Fame induction, held at the Schermerhorn 
Symphony Center in Nashville. The Crickets were formed by 

Buddy Holly in the '50s and scored their first hit with "That'll Be the Day" 
in 1957. From left: ASCAP VP John Briggs; ASCAP Nashville director of member 
relations Mike Sistad; Crickets members Joe B. Mauldin, J.I. Allison and Sonny 

Curtis; Merrill Lynch Private Banking Group first VP Rich Baker; and 
ASCAP VP of international and domestic membership group Ralph Murphy. 

The Firm's Five Finger Death Punch scored a knockout with its 2007 debut, 
"The Way of the Fist." The album's first two singles peaked at No. 9 on Billboard's 
Hot Mainstream Rock Songs chart, and third track "Stranger Than Fiction" has 
begun a run up the list. Displaying the way of the fist Oct. 23 at the Fillmore New 
York at Irving Plaza are, from left, Five Finger Death Punch bassist Matt Snell, 
FFDP manager Jackie Kajzer of the Firm, guitarists Zoltan Bathory and Darrell 
Roberts, and FFDP day -to -day band manager Mark Phillips of the Firm. PHOTO: 

COURTESY OF CHRISTA TITUS 

Addiction singer Perry 
Farrell, center, poses for pictures a 

with his wife, Etty, and guitarist Nick 
Maybury following Farrell's recent performance 

in the Florida Room of the Delano hotel in Miami 
Beach. PHOTO COURTESY OF SETH BROWARNIK/RED EVE PRODUCTIONS 

Kid Rock had the audience on its feet while taping an episode of "VH1 Storytellers" Oct. 18 at the Factory in Franklin, Tenn. Rock performed 
songs from his double -platinum -selling album, "Rock N Roll Jesus," in addition to past hits, and was backed by his Twisted Brown Trucker Band. 
From left: Atlantic GM /executive VP Livia Tortella, Kid Rock's manager Ken Levitan of Vector Management, Atlantic president Julie Greenwald. 
VH1 executive VP of music programming and talent relations Rick Krim, Rock, VH1 producer Patrizia DiMaria, VH1 executive VP /editorial direc- 
tor Bill Flanagan, VH1 executive VP of music croduction Lee Rolontz and Atlantic senior VP of video content, programming and production 
David Saslow. PHOTO: COURTESY OF ED RODE /AP 

INSIDE TRACK 

SEAL'S GOT SOUL 
A "collective consciousness" that led to the 
election of Barack Obama is what inspired Seal 

to record his latest single, a cove- of Sam 
Cooke's "A Change Is Gonna Come," and the 
other R &B covers on the British singer's new 
"Soul" album. 

"The initial inspiration came from what I per- 
ceived to be a collective consciousness of peo- 
ple," Seal tells Track, "not only in America but 
around the world, saying, 'Look, the whole place 
is in turmoil, the economy's in the toilet, people 
are reckless, frustrated and irresponsible.' And 
I think the collective got together realizing 
there's something that needed to change." 

Seal recorded "A Change Is Gonna Come" 
with producer David Foster and then filmed a 

video for the song "that we were jus: going to 
put out on the Internet so people would feel as 

if they weren't alone in their quest for answers 
and relief. And then David saw the video and 
said, 'Look, this is incredible. We can't stop here. 

You just have to keep going,' and so we did. 
Three weeks later, we had an album." 

"Soul" features another civil rights anthem, 
the Impressions' "People Get Ready," as well as 

other favorites by James Brown, Otis Redding 
and Al Green. "It was a case of not trying to rein- 

vent the wheel, as that wasn't necessary," Seal 

says, "but instead trying to pick the songs that 
David and I collectively felt best showcased his 

arrangement skills, his musicianship and my 
voice." Seal says he plans to tour in support of 
"Soul," most likely in 2009. "I don't see why 
these songs can't co -exist with my existing stuf'," 
he says. "We'll just move some things around 
and make them really fit seamlessly." 
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Miles Davis Properties and Columbia /Legacy recently celebrated the four -times -platinum RIAA certifica- 
tion of Miles Davis' "Kind of Blue" and the release of the 50th- anniversary collector's edition at the 
Beekman Hotel in New York. From left: Davis' nephew Vince Wilburn Jr., Davis' son Erin Davis, collector's 
edition product director Nell Muiderry, musician Jimmy Cobb, Legacy Recordings senior VP of A &R 
Steve Berkowitz, Davis' daughter Cheryl Davis and Legacy Recordings senior VP /GM Adam Block. PHOTO. 

COURTESY OF DANIEL ROOT 

LaFace /Zomba 
artist Pink 
celebrated the release 
of her fifth studio album, 
"Funhouse," with lucky fans 
at a private WHTZ (2100) 
New York event at the Highline 
Ballroom. "Funhouse" debuted 
at No. 2 on the Billboard 200. 
From left: manager Roger Davies, 
Zomba Label Group executive 
VP /GM Tom Carrabba, Pink and 
BMG Label Group chairman /CEO 
Barry Weiss. 

MUSIC INDUSTRY TRUSTS 
Universal Music Group International 
chairman /CEO Lucian Grainge was pre- 
sented with the Music Industry Trusts' 
Award by the members of U2 at a cere- 
mony held Nov. 3 at London's Grosvenor 
House Hotel. More than 1,200 guests 
attended the event, including acts G rls 
Aloud, Sugababes, the Fratellis, the 
Feeling, Snow Patrol, members of ABBA, 
Ray Davies and James Morrison. The 
Music Industry Trusts' Award benefits 
Nordoff- Robbins Music Therapy and the 
BRIT School and is sponsored by Nokia, 
Ingenious Media, PRS and PPL. PHOTOS: 

COURTESY OF JOHN MARSHALLJJMENTERNATIONAL 

ABOVE: From left: U2's Adam Clayton 
and the Edge, Lucian Grainge and U2's 
Larry Mullen and Bono. 

LEFT: Lucian Grainge, center, with 
"American Idol" judge /TV personality 
Simon Cowell, left, and 19 Entertainment 
founder Simon Fuller 

Singer 
Santogold 

performs 
during the 

BlackBerry Bold 
launch party Oct. 30 

at a private residence 
in Beverly Hills, Calif. 

PHOTO. COURTESY OF JOHN 

SHEARERJWIREIMAGECOM 

"American Idol" 
alum Melinda Doolittle, 
right, stopped by 
Billboard's New York offices 
Oct. 31 to play the single 
"It's Your Love" from her debut 
album, "Coming Back to You," 
which is scheduled for release Feb. 3. 
Pictured with Doolittle is Billboard.com 
associate editor Katie Hasty. 

"The Ellen DeGeneres 
Show" threw a release party for 

Taylor Swift's sophomore album, 
"Fearless," Nov. 11. After performing "Love 
Story" and "Should've Said No," Swift was 

surprised by Ellen DeGeneres with a visit from 
Justin Timberlake. From left: Timberlake, Swift and 

DeGeneres. PHOTO: COURTESY OF MICHAEL ROZMAN/WARNER BROS. 

Members of New 
Kids on the Block 
were hangin' tough 
with Global 
Spectrum's public 
relations staff before 
they took the 
Wachovia Center 
stage Nov. 5. Donnie 
Wahlberg shows off 
the Philadelphia 
76ers ball that was 
autographed by all 
five group members 
and will be auc- 
tioned off on 
Sixers.com to benefit 
Sixers charities. 
From left: NKOTB's 
Danny Wood, Global 
Spectrum director of 
public relations Eric 
Nemeth, Wahlberg, 
Global Spectrum 
assistant marketing 
manager Erin Bitton 
and NKOTB's Joey 
McIntyre, Jordan 
Knight and 
Jonathan Knight. 
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REGISTER NOW & SAVE! 

9 It: mrd nusic 

The Exclusive Digital Music Track of 

2009 -;,,.:,,::,.. atlooal 

WHERE ENTERTAINMENT, TECHNOLOGY 
AND BUSINESS CONVERGE 

A Download on the Digital Music Revolution 

Billboard's Digital Music Live! offers insight from industry insiders on the 
digital transformation of the music business including: new music services, 

social media, ad- supported free streaming revenue models, digital DIY artist 
services and more. 

This one -day event - the exclusive digital music track of CES - features 
compelling keynote interviews and panel discussions with managers, artists, 
record label executives, investors and their technology partners. 

Join Billboard to Learn From and Network With the 
Best in the Digital Music Business! 

KEYNOTES 
ANNOUNCED: 

DOUGLAS MERRILL 
President, Digital Business 

EMI Music Group 

ALEX RIGOPULOS 
CEO and Co- Founder 

Harmonix 

PAUL DEGOOYER 
SVP of Electronic Games & Music 

MN 

RegisterToday! 

M ozes 
MEDIA P RTNERS ' Access Pass&Design L/ 1 800 4 PASSES 

www BillboardEvents00 
c C REGISTRATION: Brittany Davies 646.654.4643 Brittany.Davies @Nielsen.com RS1',tßA.Frfs SPONSORSHIPS: Matt Carona 646.654.5115 MCarona @Billboard.com 
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NOW 
LA HAS 

TWO MUST PLAYS! 

_., 
NOKIA 
,-Theatre_ 

LA. uvcw+; 

NOKIAIheatre 

A.l1VE 

« 

For Booking Information Contact: Christy Casab Butcher, 213.742.7272, ccastillo @staplescenter.com 
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