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MUSIC & MONEY
Billboard’s Music & Money
Symposium unites the best
minds from the music, legal
and fiscal communities.
This year features a keynote
from BMG Label Group’s
Clive Davis and Charles
Goldstuck. For more, go to
billboardevents.com.

MOBILE
ENTERTAINMENT

The official mobile enter-
tainment event of CTIA
includes Content Super-
Sessions on mobile music,
video and gaming and key-
notes with RealNetworks’
Rob Glaser and Mathew
Knowles. Register at
billboardevents.com.
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29 COMING (BACK)

33 Reviews
35 Happening Now

UPFRONT

S BYTE-SIZED GAINS 17
Digital sales add to 18
awards show haul. 19

12 With The Brand 20
14 Global 21

FEATURES
22 THE SENSIBLE SEDUCER with abundant

charm and a new album full of hooks, Snoop Dogg
extends his reign as the cuddliest gangsta rapper of
all time.

26 DEALS OF THE CENTURY Live Nation and
AEG Live are slugging it out to secure long-term
arrangements with A-list acts. Will the rest of the
industry follow suit?

TOGETHER 4
Portishead, the Verve 37
relaunching at 37
Coachella festival. 38
30 Giobal Pulse 55
31 6 Questions: Pete 56
Seeger 57

On The Road

The Indies, Retail Track
The Publishers Place
Latin

Q&A: Chris Lighty

IN EVERY
ISSUE

Opinion

Over The Counter
Market Watch

Charts

Marketplace

Mileposts

Executive Turntable,
Backbeat, Inside Track

ON THE COVER: Snoop Dogg photographed by Estevan Oriol.
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JOME FRONT

LATIN

Billboard’s Latin Music
Conference & Awards
features a Q&A with
Enrigue lglesias, a case
study with Wisin & Yandel,
the Billboard Bash, a full-
day program on Latin radio
and the Billboard Latin
Music Awards. Details at
billboardevents.com.
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Seeking U.K. Parity With American Copyright Term

BY PETE WISHART

The call had come through late. It was
our big break. | had flown back from
Canada the night before but I hadn't
counted on the other 70,000 people try-
ing to get to the gig.

1 can still see myself running through
the streets of Edinburgh, Scotland, due
onstage with Runrig in halfan hour as
the support band for U2 on the Joshua
Tree tour. As the cheer went up from the
capacity crowd at Murrayfield, I thought
my career as a musician was made.

Twenty years later I find myself on
the other side of the fence, in a unique
position of being able to support musi-
cians young and old. As a member of
Parliament in Westminster, England, I
am presenting a bill to extend copyright
for performers and producers.

For too long, our musicians have been
the poor relations in the music indus-
try. Throughout Europe, their copyright
is limited to 50 years from the release
of the record, whereas the composers
enjoy copyright for the whole of their
life, plus a further 70 years.

My bill, the Copyright in Sound
Recordings and Performers’ Rights
(Term Extension) Bill 2008, proposes ex-
tending musicians’ and producers’
rights to 95 years, the term that was de-
cided in the United States in 1998. [Ed.
note: The U.S. Copyright Act protects sound
recordings for the following terms: (1) if
the recording is a work made for hire, the

.com

)
%

by Glen Hansard

FOR THE RECORD

In the Feb. 23 Executive Turn-
table, the new VP at Disney Mu-
sic Publishing Creative should
have been identified as Barbara
Vander Linde.

4 BILLBOARD | MARCH 1, 2008

from “Enchanted”; music
- by Alan Menken, lyric
by Stephen Schwartz

i -

“Falling Slowly” from
“Once”; music and lyric

éf{fi Marketa Irglova

shorter of 95 years afier published or 120
years after created; or (2) if not a work
made for hire, for the life of the “author”
plus 70 years.]

There is broad support for this move
among politicians, all quarters of the
music industry and 37,000 musicians.

We have been given a further boost
by the announcement in Brussels that
the European Commission will propose
legislation to extend copyright to 95
years for musicians throughout Europe.
Charlie McCreevy, commissioner for the
Internal Market and Services, made this
announcement Feb. 14 and expects to
bring legislation to the table in June.
The French government has already said
that it will push through the new law
when it assumes the presidency of the
European Union in July.

Of course, in the States it was another
musician-turned-politician who secured
the very generous 95 years that
Americans enjoy. Known simply as the
Sonny Bono Act, the late lawmaker’s
tireless work on this issue has been a
great inspiration to me. | now hope to
follow his example in securing justice
for U.K. musicians.

“But don’t you stand to gain from this
yourself, Wishart?” | hear the more cyn-
ical readers protest. And as a former mu-
sician, notionally [ might—Dbut I never
had the big hit that would secure more
than pennies in the future. I'm doing
this because in the 20 years I spent in
the music business with Runrig and Big

That’s How You Know”

of these’
songs. 28%

EDITORIALS | COMMENTARY | LETTERS

Country, | saw many more poor musi-
cians than rich ones. The majority of
musicians here live on less than $30,000
per year. There is no such thing as a min-
imum wage for the jobbing musician.
The creative industries will soon take
over from the financial sector as the most

WISHART

valuable partof our economy. We, there-
fore, have got to treat everyone involved
fairly. “Money can’t buy me love,” Paul
McCartney sang sagely all those years
ago, but it is the way we can reward all
those artists who have given us so much
pleasure through the decades. .ee
Pete Wishart is a member of Parliament
and the Scottish National Party. He isa
former member of rock bands Runrig
and Big Country.

~EEDBACK

BILLBOARD.COM POLL Who gets your vote for best original song in a motion picture at the Academy Awards?

“Happy Working Song”
from “Enchanted”; music
by Alan Menken, lyric
by Stephen Schwartz

“Raise It Up”

music and lyric by
Jamal Joseph,

Charles Mack and
Tevin Thomas 2%

“So Close” from
“Enchanted”; music by

Alan Menken, lyric by
Stephen Schwartz 9%

WR'TE US. Share your feedback with Billboard readers L ling

around the world. Send correspondence to letters@billboard.com.
Include name, title, address and phone number for verification.

Letters should be concise and may be edited. Afl submissions published shall become the
sole property of Billboard, which shall own the copyrnght in whole or part, for publication.
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>>>ABP, CP
MASTERS
SNAG
UNIVERSAL
CATALOGS
Universal Music
Publishing Group’s
sale of assets to
gain European
Commission
approval for its
BMG Music
Publishing
acquisitionis
complete. Dutch
pension fund ABP
and Netherlands-
based publisher
CP Masters BV
bought Rondor
U.K., Zomba U.K.,
19 Music, 19 Songs
and BBC Catalog.
Universal will
subpublish the
catalogs outside
Europe, while
ABP/CP Masters’
ImageMusic will
subpublish the
Zomba U.S.
catalogin the
United Kingdom
and Europe.

>>>CENTURY,
CAROLINE
RENEW DEAL
Caroline
Distribution, EMI
Music’s U.S.
umbrella for indie
music, has
renewed its deal
with Century
Family, parent
company of indie
metal label
Century Media
Records. The
company’s
releases for 2008
include albums
from Lacuna Coil,
God Forbid and In
This Moment.

>>>REPORT:
DIGITAL TO
SURPASS CD
SALES IN FIVE
YEARS

Digital music sales
will surpass CD
sales in five years,
according to a
Forrester
Research report.
Forrester predicts
digital sales will
grow by 23% per
year through 2012,
when they will
reach $4.8 billion
in annual sales. CD
sales will slide to
$3.8 billion in
2012, it says.

TEAM EFFORT

ISV UM BY ANN DONAHUE

DEEP IMPACT

Byte-Sized

Gains

Digital Sales Add To Awards Show Haul

The Grainmy Awards sales af-
terglow is burning brightly,
with Amy Winehouse’s “Back
to Black,” Herbie Hancock’s
“‘River: The Joni Letters” and
the official “2008 Grammy
Nominees” album resonating
with buyers the week after the
awards show.

‘Black” jumped 24-2 on the
Billboard 200, selling 115,000
copies, almost a 370% jump
from the prior week, while the
Grammy nominees album saw
a40% gain to No. 4 on strength
of 72,000 in sales.

The bigges! percentage jump,
however, went to Hancock’s
“River,” which leapt an aston-
ishing 967% to round out the
top five. The album of the year
winner moved 54,000 copies.

‘[ think when you win album
of the year, you always get sorne
kind of significant jump,” says
Bruce Resnikoff, president/
CEO of Universal Music Enter-
prises, Verve’s parent company.
“But what really happened here
is that the retail world saw it as
agreatjazzalbum, and nowit’s
being promoted much more ef-
fectively as a wonderful album,
instead of being pigeonholed.”

Alsoholding strong was Ali-
cia Keys' “As I Am,” which re-
mained at No. 3, but tallied a
36% increase in sales to 109,000
this week.

As originally indicated in
the sales week that ended Feb.
10, the night of the Grammy
ceremony, show viewers
quickly went online to buy

music from nominated or win-
ning artists. Indeed, Wine-
house and Hancock came in at
Nos. 2 and 3, respectively, on
the Top Digital Albums chart
(see chart, this page).

“This record has really shown
that it can tap into both mar-
kets—Doth the brick and mor-
tar and the digital side,
Resnikoff says. Hancock “ap-
peals to a verylarge range of con-
sumers; some albums appeal (o
youth, some to older demo-
graphics. | think this has both.”

Winehouse’s first album
“Frank,” also re-entered the dig-
ital chart at No. 24 with 3,000
copies sold. Kanye West’s
“Graduation” saw a 53% sales
jump, with slightly less than
3,000 digital copies sold, plac-
ing it just below the threshold
of the chart.

Of particular note, however,
were the digital sales of songs
performed during the cere-
mony, indicating that the view-
ing audience was ready and
willing to plunk down some
cash upon hearing their fa-
vorites performed live.

Rihanna’s “Don’t Stop the
Music”—which she performed
on the telecast in a medley with
the Time—was already en-
sconced near the top of the Hot
Digital Songs chart. But post-
Grammys, she managed to
build upon her position by
jumping 12% and landing at
No. 2 with 135,000 downloads.
Keys “No One” gota boos! from
No. 11 the week before the

POP ROCKS

GRAMMY
GAINERS

In the aftermath of the

Grammys, Herbie Hancock

showed particular
strength in the digital
arena, with almost 30%
of his sales coming from

ONlin€. source: Nieisensoundscan

Album
Sales
BAmy Winehouse

‘Back to Black’
BHerbie Hancock

‘River: The

Joni Letters’

MY \A

115,000

BPA ND ACCFTS

A WINEHOUSE’S
AMY WINEHOUSE’'S Grammy performance was via satellite from London. Post-Grammys,

HERBIE HANCOCK earned his largest sales week since Sound$can began tracking data in 1991.

show to No. 5 the week after,
with 85,000 downloads, and
West’s “Stronger” jumped from
No. 33 to No. 21 on digital sales
of 48,000.
Winehouse’s

To

Rehab,” which
closed her beamed-live-from-
London set at the awards show,
leapt up 234%, moving from
No. 60 to No. 8, and selling
77,000 digital copies.

Like Winehouse, the Foo
Fighters saw digital and phys-
ical gains, on the album and
singles sides. The band’s
“Echoes, Silence, Patience &
Grace” moved 33,000 copies, a
160% jump from the previous
week thatlanded itat No. 22 on
the Billboard 200; the album
sold 4,000 digital copies. In ad-
dition, track “The Pretender,”
which was performed as the
“My Grammy Moment” feature
on the show as an arrangement
by John Paul Jones, sold 30,000
singles digitally, a 71% increase.

“When they’re showcased

www.americanradiohistorv.com

that way, it inevitably winds up
making an impact on people,”
RCA Music Group senior VP of
marketing Aaron Borns says.
“It's been a great week for them

they won [Grammys for best
rock album and hard rock per-
formance], they played a sold-
out show at Madison Square
Garden. It's a good time in the
land of Foo Fighters.”

And, seemingly appropriate
for the 50th Grammy Awards
show, a number of artists saw
gains on the Top Pop Catalog
Albums chart. After perform-
ances on the show by the cast
of Cirque du Soleil’s “Love” and
by artists from director Julie
Taymor's tribute film “Across
the Universe,” two Beatles al-
bums landed in the top 50, with
“1”landing at No. 10 and “Sgt.
Pepper’s Lonely Hearts Club
Band” at No. 50. (The deluxe

7 news and anal

soundtrack for “Across the Uni:
verse” also made gains on the
Top Digital Albums chart, land-
ing at No. 4 with almost 11,000
copies sold, representinga 45%
jump from the previous week.)
In addition, Tina Turnerand
Beyoncé’s version of “Proud
Mary” and John Fogerty's ap-
pearance as one of the Grammy
closers seemed to give a boost
to Creedence Clearwater Re-
vival’s “Chronicle: The 20
Greatest Hits,” which saw a
29% sales jump on the pop cat-
alog chart, selling 7,000 copies.
“Four of the top five on the
Billboard 200 are from Univer-
sal—it wasan incredible night,
Resnikoffsays. “But in general,
it was very uplifting when you
look at the overall state of the
business, thanks to the recog-
nition and the sales boost that
results from that. .
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>>>PRIMARY
WAVE, SERLETIC
FORM VENTURE

Primary Wave Music
Publishing has
entered a co-
publishing venture
with producer Matt
Serletic and his
company, Emblem
Music Group. Under
the deal, Primary
Wave and Emblem
will work together to
build a creative home
for songwriters, with
a particular focus on
discovering and
developing new
talent. Primary Wave
will also provide
marketing and
administrative
services.

>>>BROWNE SET
FOR ASCAP
CONFAB

Jackson Browne has
been tapped to speak
on the opening day of
the third annual
ASCAP | Create Music
Expo, to be held April
10-12 at the
Renaissance
Hollywood Hotel in
Los Angeles. The
conference will
feature workshops,
keynote speeches,
master classes, song
critiguing, networking
events, technology
demonstrations and
artist performances.
An official schedule
of events will be
released in late
March.

>>>IDOL’
PERFORMANCES
FIND A HOME AT
ITUNES

“American Idol” fans
will find salvation at
Apple’s iTunes Music
Store, which now
offers downloads of
every performance
from the top 24
semifinalists.
Starting March 12,
songs will be 99
cents, while videos of
the final 12
contestants will be
$1.99. iTunes will also
allow consumers to
pre-order tracks from
a given contestant
for automatic
downioad the day
after “Idol” airs. The
iTunes deal is part of
a move to get more
immediate content
out to the “ldol”-
obsessed fan.

VSRR [Y[e BY ANN DONAHUE

HOW

SWEE
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indie Music Publisher Teams

With Marketing Mavens

EverGreen Copyrights and Hunnypot
Unlinited have joined for a music pub-
lishing, placementand marketing ven-
ture that will sign 20 acts to develop in
the coming year.

It's seemingly a win-win deal for
both companies: EverGreen, which
has the catalogs of Tupac Shakur, MC
Hammer and Rykomusic/Warlock
Music, among 80,000 other copy-
rights, can now rely upon Hunnypot's
contacts in the music supervision
world to get these artists placements
in film and TV shows. And Hunny-
pot, long-known for its tastemaker
parties and online radio show, can tap
into EverGreen’s established admin-
istrative backbone.

EverGreen/Hunnypot will be led by
John Anderson, co-owner of Hunny-
pot Unlimited and former senior VP
of film, TV and creative at Windswept
Music Publishing, who will retain the
title of CEO and head of creative serv-
ices/lifestyle. His Hunnypot partner,
PJ Bloom, a music supervisor whose
credits include “CST: Miami” and
“Nip/Tuck,” will serve as COO/head
of operations.

‘Hunnypot really is the premier
A&R resource for indie and alterna-
tive bands,” says David Schulhof, co-
CEO of EverGreen copyrights and
former VP of motion picture music
for Miramax. “They have access to
great new bands for us, and we havea
lot of leverage for indie artists looking
for outlets. We want to breathe new
life into the business.

EverGreen/Hunnypot will be based
in Los Angeles and will represent third-
party music publishing copyrights, cat-
alogs, master recordings and entire
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THE BLOODY BEETROOTS
are already benefiting from
Hunnypot’s recent alliance
with EverGreen Copyrights.

music companies for place-
ment, marketing and man-
agement consultation. in
addition, the company will
form a digital music label.

“Most major publishing
companies are buying into
exisling revenue streams,”
Bloom says. “No one's doing
development or grass-roots
marketing. We have what it
takes and a relationship with the place-
ment and the synch world.”

Others on the Hunnypot masthead,
including director of creative serv-
ices/lifestyle Manny Montiel and
manager of creative services/lifestyle
Stacee Coleman, also will be brought
in towork on the EverGreen/Hunny-
pot venture.

The initiative is funded entirely by
EverGreen Copyrights, including the
backing for overhead costs, publishing
advances and marketing services.

“Lots of bands have the creative
chops, but they don’t have the back-
room people they need to get paid,”
Blooin says. “This allows us to ofter
what bands usually need to farm out:
lawyers. business affairs, the adminis-
trative backbone.”

Several bands have already jumped
onboard the new venture, including
hard-driving trio Victorian English Gen-
tlemens Club, electro-punk D] duo the
Bloody Beetroots and Chicago hip-hop
up-and-comer the Movement.

The alliance between the two com-
panies has already produced results.
The Bloody Beetroots’ music has been
placed in episodes of “CSI: Miami,
and the band is about to embark on a
U.S. tour that includes stops at South
by Southwest and the Winter Music
Conference in Miami. EverGreen act
Supreme Beings of Leisure, as part of
promoting its Feb. 12 Rykodisc release,
“111,” has appeared on the Hunnypot
radio show and at the organization’s
live music events.

“The deal is just a great way for the
songwriter to meet the music execu-
tive on real sorts of terms—Dby sharing
music,” Anderson says. .
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TVT’s Next Tune

Label Working To Maximize Creditors’ Return

TVT Records’ Feb. 19 Chapter 11 filing
gives founder/owner Steve Gottlieb
an opportunity to restructure debt
and build a profitable company
going forward.

But how TVT’s future plays out may
depend on the dynamics between its
senior secured lender, New York-
based hedge firm D.B. Zwirn, and the
label's unsecured creditors.

“| believe our history of innovative
marketing, creative branding and artist
discovery are as muchin demand today
as ever before and that we willemerge
fromthis reorganization a stronger en-
tity,” Gottlieb said in a statement. He
adds that the label will continue to-work
current and new projects.

In addition to reducing overhead—
the company cut staffing from 59 to
24 right before it filed—Gottlieb says
TVTis considering a wide range of fu-
ture strategic options. They include
selling its separate distribution plat-
form and mulling a possible venture
with new digital content companies or
other entertainment entities.

LIL JON’S
‘Crunk Rock’
has shifted on

TVT filed for Chapter 11 protection
because it was unable to post a $5
million bond to stave off an immedi-
ate judgment enforcement for $4.6
million in damages awarded to Slip-N-
Slide Records, in adispute over what
Slip-N-Slide claims is a Pitbull record.

In a statement about the filing, TVT
pointed out that from 2001to 2006 it
was named Billboard’s No.1U.S. inde-
pendent label. It also said the reorgan-
ization is not expected to impede pro-
motion of Pitbull’s “Boatlift” alboumor
the launch of the single “Drop” track
from Ying Yang Twins. Other new proj-
ects are in the works from Canadian
rock band Default, Memphis rapper
Yo Gotti, U.K. act the Holloways and
indie rock group Ambulance LTD.

Artists, however, sent mixed sig-
nals on the news, with Pitbuil saying

the bankruptcy filing was “glorious.”

“It’s no secret Ying Yang Twins
didn’t always see eye to eye with
TVT,” group manager Quayshaun
says. “But we look forward to work-
ing with them on the new album,
which comes out in June.”

Teedra Moses adds, “l appreciate
Steve Gottlieb and all he did, but I've
been trying to put an album out fora
while, and my intentions are to move
onregardless.” (Artist contracts gen-
erally are not invalidated by Chapter
1 filings, observers note.)

TVT’s album market share has dwin-
dled from 0.85% in 2004 to 0.15% in
2007, according to Nielsen Sound-
Scan. Making matters worse, TVT lost
$17.1 million on net revenue of $13.4
millionin the year ended Dec. 31,2006,
according to unaudited financial state-
ment included in court documents.

The company’s balance sheet listed
assets of $17.9 million and total liabil-
ities of $40.8 million, giving TVT
Records a negative net worth of $22.9
million, as of Dec. 31.

According to the court docu-
ments, the label has two separate
senior secured loans, but only
one secured lender, D.B. Zwirn.
Sources say that two years ago,
D.B. Zwirn supplied the company
with a $30 million loan, which is
secured by all the debtor’s assets,
including the publishing company.

But all that shows up on TVT’s
balance sheet; D.B. Zwirn pro-
vided TVT $6.73 million. In a re-
lated-party loan, TVT Music—the
wholly owned publishing com-
pany that is not included in the
Chapter 11 filing—lent its parent
label $10.5 million. But that
amount was subordinated to the
blanket lien held by Bernard Na-
tional Loan, an affiliate of D.B.
Zwirn, according to sources.

D.B. Zwirn owns 331% of TVT
Music Enterprises, a subsidiary of
TVT Music, and it holds a convert-
ible note, which would give it 51.9%
ownership of the publishing arm,
and leave TVT with 48.1%, accord-
ing to court documents.

So far, D.B. Zwirn has been work-
ing with Gottlieb intrying to navigate
TVT’'s way out of its financial difficul-
ties, sources say, noting that it wili
provide TVT debtor-in-possession fi-
nancing. In December, it gave the
blessing for potential TVT suitor BTP
Acquisitions to negotiate a settlement
with Slip-N-Slide. But those talks
ended in January when BTP decided
either it couldn’t strike a deal with
Slip-N-Slide or one with Gottlieb.: -

Additional reporting by Hillary Crosley
and Mariel Concepcion.
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5 Grammys

Congratulations from Raye Raye
and all at Metropolis Music
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ILATEST SBS talent like ALEXIS VALDES
B NFWS k 1 L should benefit from the
FR_()IUI / company’s new

S, expanded
\ focus.

>>>BMI FETES
HALL & OATES
Daryl Hall and John
Oates will be honored
as BMl lcons at the
performing right
organization’s 56th
annual Pop Awards,
scheduled for May 20.
The ceremony, to be
held at the Regent
Beverly Wilshire Hotel
in Los Angeles, will
feature a musical
tribute to the duo,
which has won a
combined 24 BMI Pop
Awards during its
career.

>>>IDJMG,
FLYCELL
PARTNER FOR
MOBILE SERVICE
Island Def Jam Music
Group has launched
the first label-centric
mobile subscription
service in a deal with
mobile/online media
company Flycell. IDJ
Mobile offers
subscribers exclusive
online and mobile
content, including
ringtones, graphics
and games, along with
label news, artist
mobile blogs and
sweepstakes for
backstage concert
passes and other
prizes.

>>>BICKNELL
SPLITS WITH
WILLIAM MORRIS
Ed Bicknell, head of
international music
for the William Morris
Agency, has
announced that he is
leaving the company
to return to “civilian
life.” WMA worldwide
head of music Peter
Grosslight wilil
continue to closely
oversee the
international music
operation, working
with senior music
staff Tony Goldring,
David Levy, Solomon
Parker and Russell
Warby.

Compiled by Mitchell
Peters. Reporting by
Ayala Ben-Yehuda, Lars
Brandle, Susan Butler,
Jonathan Cohen,
Cortney Harding,
Jennifer Netherby,
Mitchell Peters and
Ray Waddell.

For 24/7 news and
analysis on your
mobile device, go to:
mobile.blliboard.biz.
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SBS Expands Into The Music Business

As record companies have in-
creasingly experimented with
the 360-degree concept in the
past year, Latin music labels in-
cluding Sony BMG Norte and
Universal Music Latin Amer-
ica have been at the forefront,
expanding the scope of deals
they sign with their acts to en-
compass management, touring
and sponsorships.

Now, a major media com-
pany is looking to do the same.

Spanish Broadcasting Sys-
tem, the media conglomerate
that owns the powerful SBS
Spanish-language radio net-
work, the newly launched Mega
TV station and Web site Lamu-
sica.com, is integrating its en-
tertainment division in order
to offer artists notonly promo-
tional platforms, but also
branding opportunities via its
relationships with advertising
agencies and major Sponsors.

To further complement its
platform, SBS will start its own
publishing division, which will
initially house music created
for its many TV and radio
shows. The company plans to
partner with various labels in
joint ventures to produce and
release physical and digital
product as well, and it is con-
sidering opening a manage-
ment division.

“From the perspective of a
multimedia plaiform, we can
be ideal support or a partner for
the labels in the marketplace,”
SBS Entertainment managing
director Oscar Llord says.
“Along with the advertiser and
ad agency relationships, it re-
ally creates a very big and pow-
erful tool to be able to develop
talent. And everybody benefits
from the live performance
arena, sponsorships, music
sales, publishing, merchandis-
ing and endorsements.”

The SBS Entertainment
model differs from those of
other Latin multiinedia com-
panies in the market—most
notably Univision, Televisa
and Venevision—in that it is
crafted specifically to serve the
music industry.

This distinction reflects the
network’s history of producing
and promoting massive, radio-
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linked music events. In mar-
kets where SBS dominates the
airwaves, such as Puerto Rico
and New York (where La Mega
[WSKQ] has long been No. 2
among all metro-area stations),
such evenls have given the com-
pany considerable clout.

Until now, SBS has merely
cross-promoted acts between
its showsand its stations. as so
many other broadcasters do.
The expanded division will
specifically seek out deals with
established and up-and-com-
ing artists and their labels.

At the same time, it will seek
out opportunity for SBS talent
—such as TV hosts Alexis
Valdés and Jaime Bayly and

radio hosts Javier Ceriani and
Polito Vega-—who may want to
branch out intoother ventures.
Examples might include per-
sonality-driven and -endorsed
compilations, or personal stu-
dio albums released as a joint
venture with a label.

“IU’s very interesting because
of the many platforms they
offer,” says Bruno Del Granado,
who handles Ricky Martin. But
Del Granado doesn’t see SBS
as a competitor to the many la-
bels thatalready have manage-
ment and sponsorship
divisions in place. Instead, he
says, SBS’ extension allows it
to propose 360 deals much like
AEG or Live Nation has done.

RATINGS GAME

SBS is a major player in U.S. radio,
as evidenced by its listener share
in New York, Los Angeles, Puerto

e 9.2%"

Rico and the Miami area.

“It’s an ambitious
plan, unless they fully
embrace the 360 model,”
one record executive says.
“And perhaps that’s what
they’re aiming for: akind of Live
Nation but with the strength of
a powerful radio network.”

Llord, for his part, has
owned at least two indie labels:
RTP, which was bought by
Sony Discos in the fate 1990s,
and, most recently, Ole, which
shut down last year and most
of whose artist contracts were
sold to Universal. Most fa-
mously, Liord was chairman of
Sony Discos from 1996 to 2003,
during which time Sony Dis-
cos’ parent company, Sony
Corp.,also owned the Telemu-
ndo network.

“I've had firsthand opportu-
nity to see how you can get ben-
efits out of combining the

RADIO

SBS’ radio assetsinclude WSKQ
(Mega 97.9 FM), the second-
most-listened-to station in
New York, according to Arbi-
tron numbers. SBS also owns
Puerto Rico's WZNT (La Zeta),
the No. 2-rated station on the
island. On Jan. 5, SBS launched
Miami’s first regional Mexican
station, WRAZ (La Raza 106.3).

INSIDE THE SBS EMPIRE

Spanish Broadcasting System bills itself as the “largest publicly traded, Hispanic-controlled
media and entertainment company in the United States.” Founded in 1983, the company
has long been known as a radio powerhouse. SBS owns and controls 20 stations in six key Latin
markets: New York, Miami, Los Angeles, Chicago, San Francisco and Puerto Rico. While this
is far less than many other major networks, their combined clout, in tandem with key prop-
erties (see below), makes them invaluable for Latin labels. A look at the SBS media machine:

INTERNET
Lamusica.com: A bilingual
entertainment portal with
emphasis on music.
Mega.TV: The companion
site to the Mega TV station.

LIVE ENTERTAINMENT
Through its live entertain-
ment division, SBS organizes
16-20 live events per year,

which drew a combined at-
tendance of 125,000 in 2007.

TV

Mega TV:Launched in 2007
as a local Miami station
Mega TV can now be seen
nationwide via DirecTV. As
of the end of February, Mega
will also be seen in Puerto
Rico via DirecTV. —LC

MARCH 1, 2008

www.americanradiohistorv.com

content being developed by the
label and developing market-
ing plans in conjunction with
a powerful media player,” Llord
says. “It’s becoming increas-
ingly difficult to break a new
act. I hope that with our opera-
tion here now, this is something
we can accomplish together.”

As it turns out, Llord’s con-
versations with SBS chairman/
CEO Raul Alarcon, who has long
wanted to expand into music,
precede his Sony days, but the
timing had never been right.

Now, Llord, along with Lucas
Pina, a former label marketing
and promotion executive now in
charge of artist relations for SBS,
are meeting with labels to review
upcoming priority releases and
discuss possible marketing
plans involving SBS multime-
dia and sponsor platforms.

As part of a new strategy, pri-
ority releases will now go first
through Llord at the entertain-
mentdivision. In turn, Llord will
work in conjunction with SBS
programming head Pio Ferro to
set up and coordinate all of the
moving parts of each plan.

“As we see physical sales di-
minishing, labels need an en-
tity that will not only give them
promotional exposure but also
bring corporate dollars to the
process,” Llord says.

“I think it’s the right time
to develop more strategic al-
liances,” Warner Music Latina
VP of marketing Gabriela
Martinez adds. “There are no
formulas in this new market
so we have to look for allies
and be ever more creative for
the consumer.” woe

COURTESY OF SPANISH BROADCASTING SYSTEM
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WILLIAM MORRIS AGENCY

WE PROUDLY CONGRATULATE OUR

2008 GRAMMY AWARD WINNERS

HERBIE HANCOCK
Album Of The Year: River: The Joni Letters
Best Contemporary Jazz Album: River: The Joni Letters

AMY WINEHOUSE

Record Of The Year: "Rehab”

Song Of The Year: "Rehab”

Best New Artist

Best Pop Vocal Album: Back To Black

Best Female Pop Vocal Performance: “Rehab"”

MICHAEL BUBLE

Best Traditional Pop Vocal Album: Call Me Irresponsible

THE WHITE STRIPES *
Best Alternative Music Album: Icky Thump
Best Rock Performance By A

Duo Or Group With Vocals: “Icky Thump”

KANYE WEST

Best Rap Album: Graduation

Best Rap Solo Performance: "Stronger”

Best Rap Performance By A Duo Or Group: "Southside
Best Rap Song: "Good Life"

VINCE GILL

Best Country Album: These Days

PATTI AUSTIN

Best Jazz Vocal Album: Avant Gershwin

ALEJANDRO SANZ

Best Latin Pop Album: El Tren De Los Momentos

JUAN LUIS GUERRA

Best Tropical Latin Album: La Llave De Mi Corazon

LOS TIGRES DEL NORTE

Best Nortefio Album: Detalles Y Emociones

STEPHEN MARLEY

Best Reggae Album: Mind Control

ALICIA KEYS
Best R&B Song: “No One”
Best Female R&B Vocal Performance: "No One”

RIHANNA

Best Rap/Sung Collaboration: "Umbrella”

JAY-Z *

Best Rap/Sung Collaboration: "Umbrella”

WILLIE NELSON

Best Country Collaboration With Vocals: “Lost Highway"

COMMON

Best Rap Performance By A Duo Or Group: "Southside”

PRINCE

Best Male R&B Vocal Performance: “Future Baby Mama"

LUPE FIASCO

Best Urban/Alternative Performance: "Daydreamin™

JILL SCOTT

Best Urban/Alternative Performance: "Daydreamin™

EAGLES

Best Country Performance By A
Duo Or Group With Vocals: "How Long"

BRAD PAISLEY

Best Country Instrumental Performance: "Throttleneck”

HENRY KRIEGER

Best Song Written For Motion Picture, Television
Or Other Visual Media: "Love You | Do" (Dreamgirls)

BURT BACHARACH

Lifetime Achievement Award Recipient

* Shared Representation

NEW YORK BEVERLY HILLS LONDON NASHVILLE MIAMI BEACH SHANGHALI
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usic publishers have upped the ante in
the dispute over compulsory license
rates. As the rate-setting trial continues
at the U.S. Copyright Royalty Board,

three members of the National Music Publishers’ Assn.

Streams and
downloads of
tracks from such

artists as KT

(NMPA) have filed a class action lawsuit for copyright
infringement against MusicNet, one of the CRB pat-
ties. And now, some publishers are watching Real-
Networks’ activities to decide whether that service
should be the next defendant.

Nine publishers under the umbrellas of Sony/ATV
Music Publishing, Peer International and MPL Music
Publishing on Feb. 13 sued MusicNet d/b/a MediaNet
Digital. The company provides a technology plat-
form and digital music for other companies to offer
to consumers. The publishers claim that MusicNet
failed to secure licenses for the rights to “reproduce
and distribute” songs via interactive (on-demand)
streams and limited downloads after its original
record label owners sold the company to Baker Cap-
italin 2005.

Before then, MusicNet had agreed—under a deal
made between the RIAA and the Harry Fox Agency
(HFA)in 2001—to pay for (and not to challenge) these
rights when rates were eventually set. A company
spokeswoman says that MusicNet is now waiting for
rates to be set by the CRB.

“That’s disingenuous,” Sony/ATV chairman/CEO
Marty Bandier says. “The agreement we reached with
the industry said that we would allow them to pro-
ceed without a rate. We didn’t know if it would be-
come a business, and we didn’t want to be accused
of impeding their growth. We all agreed that at some pointin
the future, we would have a rate set, it would be retroactive
and we would be paid. Along comes MusicNet at the 11th hour
after using the rights we granted for such a long period of time,
and they take a totally different view. It’s so opportunistic.”

Di

TUNSTALL are at
issue in a new suit.

ﬁ BY SUSAN BUTLER

The suit follows a series of moves by digital services’
trade group the Digital Media Assn., which many publish-
ers view as a shift in position over publishers’ rights in in-
teractive streams.

Aside from the 2001 agreements—and similar deals made

ital Daze

Publishe}rsﬁu’Sue MusicNet, Eye Othérs

ape i {[f[el BY RAY WADDELL

since then with others including RealNetworks and
Napster—the NMPA and DiMA in 2006 hammered
out a legislative bill covering rights to reproduce and
distribute compositions via streams and downloads.
But the bill was derailed after an anonymous letter-
writer helped divide the songwriter and publisher
communities’ support for the bill, which also gave
the National Assn. of Broadcasters time to enter the
fray with objections (Billboard, Oct. 21, 2006).

Two months later, the NMPA, the RIAA and DiMA
filed briefs with the CRB with their proposed com-
pulsory license rates. DiMA was the only party that
didn’t propose a rate for interactive streams, which im-
plied that the digital services were going to argue
that they only needed a performance license.

In response, HFA stopped negotiating a new li-
cense deal with MusicNet that covered reproduction
rights. MusicNet, then and now, claims that its origi-
nal license is still in effect, but the company was ne-
gotiating a new deal “in good faith.”

Then DiMA requested the CRB to have the Regis-
ter of Copyrights decide whether an interactive
stream falls under a compulsory license—even though
some DiIMA-member companies had agreed not to
challenge that right.

Sony/ATV, Peer, EMI| Music Publishing and others
instructed HFA to no longer license their music for in-
teractive streams. If services like RealNetworks offer
interactive streams of new music not licensed by the
publishers, sources say the company could be sued
for infringement.

The publishers’ suit, filed in a federal District Court
in New York, asks the court to award damages and declare
the publishers’ rights in interactive streams and limited down-
loads for songs including KT Tunstall’s “Black Horse & the
Cherry Tree,” Juanes’ “La Camisa Negra” and Martina
McBride’s “Baby, It’s Cold Outside.” .ee

e

ENGAGE AND SUSTAIN 75% of the money. We would

GIVEPEACE ACHANCE

Marquee Acts Eyved For Worldwide Concert Series

The mission of World Peace
Oneis nothing if not ambitious:
Bring peace to the world
through a 10-year global cam-
paign of concerts, education
and government advocacy.

“Qur mission is ending all
war atthe end of our 10-year pe-
riod,” WP1 founder Douglas
Ivanovich says. “We know it’s
a daunting challenge, but mo-
bilizing 90% of the world that
wants peace and no more part
of war, terror, violence or con-
flict is a very powerful process.

Ivanovich—who has a back-
ground in business develop-
ment, finance, executive
management, communica-
tions, event production and
broadcasting—has already en-
listed an impressive array of
governments and has the en-
dorsement of Claes Nobel, sen-
ior member of the Nobel Peace
Prize family.

The initiative will begin with
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a series of concerts May 17 in
Beijing; Istanbul, Turkey; Lon-
don; Johannesburg; and Mi-
ami, as well as the United Arab
Emirates, Portugal, Brazil,
Puerto Rico, Colombia, India
and possibly other locations.

lvanovich says WP1 is in
discussions with such
marquee acts as U2,
Madonna, Led Zep-
pelin and Aerosmith
to perform, as well as
top international acts
like Reyna Reyna, Tarkan,
Tamara Day and Jane Zhang.

The WP1 team includes
Artie Kornfeld, one of the orig-
inal founder/producers of
Woodstock, and Paul Flattery,
a producer/divector for Live
Earth, as well as other such ex-
perienced event producers is
Tommy Trbovich, Michael
Blum and co-executive pro-
ducer Lawrence Freiberg, for-
merly of Concerts West.

MARCH 1, 2008

Government participation is
a big part of the mission. “We
are opening relationships not
with pronmoters per se, but with
governments,” [vanovich says.
“And in my 30 years of activism
and 20 years in broadcasting
and entertainment, | have
never seen such a re-
sponse from world
leaders, parliamen-
tarians, government
officials and digni-
taries as we're seeing
with WP1.”

Of course, while govern-
ment endorsement for such an
ambitious global project is
critical, governiments and politi-
cians are decidedly not promot-
ers, agents and producers.
When that’s pointed out to
Ivanovich, he responds, “We are
in discussions with some very
high-level agents and promot-
ers, and we are planning now to
consolidate these relationships

in various parts of the world. We
are also in serious discussions
with Live Nation and other
promoters, and we’re about to
consummate our relation-
ships, so I won’t mention their
names until we do.” Ivanovich
did cite the involvement of
well-known lLatin pro-
moter Arie Kaduri of
NYK Concerts.
Ivanovich says WP1

is nailing down the ven-
ues and offering artists
choices of where tliey want
to perform. “We are going to
have at least seven majorinter-
national venues where we can
house anywhere from 65,000
people up to several hundred
thousand,” he says. “As we lock
down these venues—we’ll have
some of them and probably all
of them in the next 20-30 days
—we're forging these relation-
ships with agencies in Europe,
Asia and the United States.”
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Ivanovich says WP1is a multi-
faceted project, far more than
just concerts. The vision in-
cludes broadcast, Internet, mo-
bile and educational initiatives
designed to engage people in
an ongoing way.

WP1 is also entering the
merchandising game with
the Peace Culture brand and
the launch of the WP1 shop-
ping mall, featuring official
patented signature WP1
jackets by Kaptain
Designs.

Funding comes
from privatesouurces,
donations, contri-
butionsand corporate
sponsors, Ivanovich
says. “The challenge for a proj-
ect like this, or any project that
supports a nonprofit global
cause and mission of this
kind, is that we wanl! to make
sure thatenough money goes
to the cause,” he says. “If we
were interested in giving the
money away to promoters, we
would have all the money in
the world already. But we're
not interested in giving away

like the nonprofit to receive at
least 50%-75% of the money.”

One major objective is incit-
ing governments to establish
departments of peace to coun-
terbalance departments of war.
“It’s extremely important to
know that musicand entertain-
ment are our vehicle and chief
ambassador, but these pro-
grams are critical to our mis-
sion and purpose and to
achieving our objectives,”
Ivanovich says.

WP1 has about 100 people
around the world working on
this project, and having a hu-
manitarian of such interna-
tional stature as Nobel on the
team is clearly an ace in the
hole. “Working towards peace
is the family legacy,” Nobel
says. “Our intention is to
transform the world, this
crazy society that we have, to
one that is better, safer and
saner. We can help do this
through World Peace One.
We can send a signal of hope
and good will, and that
change can take place. That
is our mission.” ooe

TUNSTALL. BARRIE THOMPSON
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BY BERWIN SONG

Make Room

For Google

Industry Awaits
Company’s China
Strategy

BEIJING—Industry insiders
say Google has partnered
with the Yao Ming-founded
online music provider
Top100.cn, as the U.S. com-
pany ramps up its efforts to
compete in China’s Internet
market.

Neither party has yet con-
firmed the agreement, but
Billboard understands the

partnership will allow users
to legally listen to and
download licensed music
files for free on PCs and
nonmobile devices.

Itis widely seen as a coun-
terstrike to dominant search
engine Baidu’s popular mu-
sic search function, which
provides “deep-links” to sites
offering unauthorized music
downloads.

by Baidu in China

“There will be a clear link
to music search from the
front page of Google.cn, and
people will be able to both
stream and download music
from an impressively large
repertoire,” says one person
familiar with the arrange-
ment. “Advertising will ap-
pear on the [silent] streaming
dialogue box, and on the
download progress box.”

Universal Music con-
firms that it has held talks
with Google and Top100.cn
to provide music via the

i sy ol =———=—p)
70%-75%

Estimated search engine traffic

Web in China. Unconfirmed
media reports also suggest
Sony and EMI will take part
in the service (billboard.biz,
Feb. 6). Labels body IFPI
had not commented by
press time.

While accurate stats are
hard to find, analysts credit
Baidu with around 70%-75%
of search engine traffic in
China, while Google has
15%-20%. Mark Natkin,
managing director of IT and
telecommunications at Bei-

jing-based consultancy Mar-
bridge, suggests that rather
than making Google more
competitive with Baidu, the
deal may instead putit on the
same level as smaller dedi-
cated online music providers
such as Sina Music or Aigo
Music. Those each claim
300,000 registered users.

On whether the partner-
ship would increase
Google's standing
against Baidu, it’s
“a little too little,”
Natkin says.
“Baidu is more
popular, in part,
because of their
option for deep-
linking. The total volume [of
music Google will have] will
be much less than what
Baidu has.”

Additionally, the partner-
ship may be more than
simply increasing Google's
usership. “It’s all about the
monetization of online traf-
fic,” says William Bao Bean,
a partner at SoftBank China.

Partnering with a licensed
music provider such as
Top100.cn also provides
Google with plenty of busi-
ness options over Baidu,

Bean says. “[Previously] no
one has been able to adver-
tise around [search engines
that provide] music,” he
says, “because they have
been illegal.”

Warner Music Asia Pacific
VP of new media and busi-
ness development Ken Che-
ung says, “We welcome any
serious players to work with
us on building the digital
music business. As Baidu
has chosen the illegal path,
there are certain limitations

on their services in terms of
marketing, monetization
and usability.”

However, Baidu’s deep-
linking approach was re-
cently upheld by the Chinese
courts (billboard.biz, Dec. 20)
and many observers do not
believe the Google/Top100
partnership will overly con-
cern the Chinese search
leader. Baidu execs were un-
available for comment.

As one industry insider
puts it, “Google hopes it can
woo away users who feel a
pang of guilt at download-
ing pirated music, or are
vexed by getting MP3s of in-
consistent quality from
Baidu—but very clearly
[music] is one of the most at-
tractive offerings that Baidu
has. As for the record indus-
try, there’s really not much
of a precedent for free, ad-
supported music that’s
search-driven in China.

“It will be very interest-
ing,” he adds, “to see how
Google and Top100 are able
to monetize streaming and
download traffic through ad-
vertising, and whether they’ll
figure out how brands and
bands correlate.”
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d Appeal

Grammys Would Do Well To Recognize
Tunes From Commercials

During the final award presentation at this year’s Grammy Awards,
when Quincy Jones read Herbie Hancock’s name as the recipient
of album of the year for “River: The Joni Letters,” he thrust his hands
wide apart and said, “Unbelievable . . . that’s unbelievable, man.”

I fully agreed. Even as a jazz fan, sometimes player and stu-
dent of the genre for several years, [ couldn’t believe the Record-
ing Academy had actually done this. Were the 13,000 or so voting
members out of their minds, or were they just tired of going with
the mainstream pop flow?

Here’s hoping the academy maintains its adventurous streak.
Minutes before | sat down to write this piece, | was leaked a let-
ter from a fine organization called the Assn. of Music Producers.
AMP represents about 100 music production companies in the
United States and literally thousands of member composersand
producers, who create and record music for notonly film and TV
but also commercials and promos.

The letter was a proposal to the academy to add two new cate-
gories to the Grammy roster: best original song in a commercial
and best original score in acommercial. The letter further added
that these new categories could live well within the existing
Grammy field for film/TV/visual media.

A special moment in music history has arrived, the letter ar-
gues—a time when the walls surrounding record labels, adver-
tisers, brands and artists, entertainment and marketing have all
come down.

This is irrefutable. | would
add/argue/propose that maybe
the academy consider a category
of best music use in an ad, and
here’s why:

Witha flailing record industry
in full effect, many of the
significant recording “players” of
the academy world have migrated
to the branding music world.
Thus, in effect, the Grammys can
continuetosupporttheirindustry.

With the dissolution of
meaningful radio, advertise-
ments—whetheron TV, incinema
or on the Web—are bridging %
music from artists big and small. .
known and not, to the masses. Feist’s breakout via an Apple
commercial isa most relevant, currentexample of this. Buthow many
morecanyou namewithout really thinking?

Someofthebiggestartistsarecreatingmusicspecifically forads,
in partnership with brands, and they are just beginning to be
nominated for Gramimys. Nas, KRS-One and Kanye West, along
with producer Rick Rubin, earned a nod for the Nike ad track “Better
Than I've Ever Been.” And the Lifehouse song “From Where You
Are,” created specifically for an Allstate ad, debuted at No. 61 on the
Billboard Hot 1001ast fall.

The brands, like Wal-Mart, Target and Apple, are becoming key
distributors of recorded musicin the States.

As younger people embrace mobile and digital technology as
their sole means of gathering information, communicating and
accessing their entertainment, it'll be the music from adsand brands

-

A LIFEHOUSE songiil

created specificallyfox
Alistate ad chartediastd;

that blare and/or purr through their headphones. Why not stay in
tunewith the future consumers of music?

The advertisers are the underwriters of the Grammys,
“American ldol,” the Super Bowl, “Lost,” “Law and Order” and
so on. And as the music in their ads gets better and better,
people are seeking the songs out on the Web, buying them,
posting them and sharing them. Why not create a symbiotic
relationship between all parties, and in turn help the Gram-
mys stay current? os

Grey group senior VP/director of music Josh Rabinowitz writes a
biweekly column.

biz

For 24/7 branding news and analysis, see
billboard.biz/branding.
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BY LARS BRANDLE

Pop Goes The BRITs

Ratings Surge As Lewis, McCartney Perform

LONDON—Pop went bang at
the 2008 BRIT Awards. The
resurgent genre claimed the
lion’s share of the limelight at
the British record industry’s
main event, edging out the al-
ternative rock bands that
have made all the noise inre-
cent years.

And, inaboost for organiz-
ers,the Feb. 20 live broadcast
on ITV1 proved a ratings hit,
grabbing an average audience
of 6.1 million (24% share), up
from 5.3 million (22%}) last year
and 4.1million (20%) in 2006.

“The ratings were excel-
lent,” says Ged Doherty, chair-
man of the BRITs committee
and chairman/CEO of Sony
BMG U.K.

The two-hour program
peaked at 7 million viewers
for Leona Lewis’ 9 p.m. per-
formance, while 5.6 million
tuned in for Paul McCartney’s
highlight-filled closing set,
up from 4.2 million at the
close the prior year. “We
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managed to bring a lot more
attention to the show up-
front,” Doherty adds. “And
the Arctic Monkeys showing
up—they snubbed us in the
past—tells me that we are
getting it right and making
the awards more credible.”

The Monkeys retained the
two big awards they won in
2007, best British group
and best British album for
“Favourite Worst Nightmare”
(Domino), while Foo Fighters
clinched international
group and international
album for “Echoes, Si-
lence, Patience &
Grace” (RCA).

But it was Take That
that grabbed the fol-
lowing days’ headlines,
having cemented its status as
the comeback king of British
pop with the British live act
category and the public-voted
British single honor for “Shine.”
In the latter category, the
former boy band beat out
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Britain’s top two best-selling
singles of 2007, Lewis’ “Bleed-
ing Love” and Mika’s “Grace
Kelly,” both of which were per-
formed live at the BRITs.
“Pop never went away,”
says Richard Griffiths, head of
Modest Management, which
guides Lewis’ career. “It just
so happens that a number of
really great pop records were
made last year—Mika, Take
That, Leona. They can be com-
pletely mutually sustainable.”
Mika’s “Life in Car-

toon Motion” (Casablanca/is-
land) has sold 1.3 million, Take
That’s “Beautiful World” (Poly-
dor) has shifted 2.3 million, and
Lewis’ “Spirit” (Syco) has
scanned 1.6 million, according
to the Official U.K. Charts Co.
Universal Music Operations
president David Joseph is
confident pop still has a voice
in Britain, despite the disap-
pearance of such traditional
media outlets as weekly TV
show “Top of the Pops” and
Smash Hits magazine.

“There are different plat-
forms for pop,” he says. “A few
years ago, there were proba-
bly eight to 10 pop magazines
and six to seven TV opportu-
nities a week on which you
could put a band on. But now
alot of that has shifted online.
On bands like Take That or
Girls Aloud | don't think there
are promotional problems
right now, [but] you have to
work it in different ways.”

Other pop winners at the
gala at London’s Earls Court
included Kylie Minogue (inter-
national female solo artist),
Mika (British breakthrough
act) and Kate Nash (British fe-
male solo artist).

The BRITs committee will

ARCTIC MONKEYS
celebrate while accepting
their two awards. Inset:

LEONA LEWIS belts it out.

gather inthe coming weeks to
debrief on this year’s event,
Doherty says, while retailers
hopetheincreased TV ratings
will lead to a big boost in sales.
Early signs were looking good,
with HMV UK. & Ireland head
of music Rudy Osorio saying
that BRITs performers includ-
ing Lewis, Minogue, Adele,
Mark Ronson, Amy Winehouse
and McCartney enjoyed imme-
diate sales boosts, with lifts of
30%-50% registered in the day
following the show.

The final figures will be
watched by beleaguered rec-
ord executives with interest,
with some giving warning
that the labels may review
their involvement in the flag-
ship event if overall sales
don’t rise significantly in the
wake of the ceremony.

“How long is it economically
sustainable for record compa-
nies to pay the levels they are
paying for their artists to be on
the show, when sales spikes
after the show may not be as
dramatic as it used to be?”
Chrysalis Music CEO Jeremy
Lascelles asks. “We might have
a very different BRIT Awards
in years to come.” oo
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BY STEVE McCLURE

New Klng
h Town

Avex Hit No. 1 As Sony Japan Slumps

TOKYO-Sony’s long reign as Japan’s undisputed No. 1 label
is over. According to SoundScan Japan, Tokyo-based independ-
ent label Avex Marketing had a marketshare of 15.4% in 2007,
while Sony Music Entertainment (Japan) (SME]) had 15%. In
2006, Sony was No. 1 with 15.9% and Avex No. 2 with 13.8%.
It’s the first time since SoundScan Japan began releasing mar-
ket-share data in 1998 that Sony has not claimed the top spot.

“We were able to be No. 1 because we could provide high-
value-added products,” an Avex representative says. He cites
male vocal group Exile’s album “Love” as an example: The “in-
tegrated entertainment version” of the set—with concert footage,
a “special animation DVD” and bonus tracks—has sold more
than 1.5 million copies since its Dec. 12 release.

“Avex has out-A&R’d and marketed Sony,” one Tokyo-based
industry source says. “Avex’s ‘three queens'—[pop singers| Namie
Amuro, Ayumi Hamasaki and Kumi Koda—are all still going

very strong.”

According to SoundScan Japan, Hamasaki accounted for7.3
billion yen ($65 million) of retail sales in 2007, with Koda bring-
ingin 3.3 billion yen ($30.5 million) and Amuro 2.5 billion yen
($23.1 million).

Another contributing factor in Sony’s drop was last year’s
sharp overall decline in international-repertoire shipments,

NEWS

>>>DOUBLE ECHO FOR
GRONEMEYER, OTZI

Veteran German rock star Herbert Grénemeyer and Aus-
trian singer DJ Otzi grabbed two trophies apiece at the
German record industry’s 17th annual Echo Awards, held
at Berlin’s International Congress Center. Other winners
inthe 24-category event included James Blunt (interna-
tional rock/pop artist), Die Fantastischen Vier (national
rock/pop group) and Linkin Park (international rock/pop
group). The awards, organized by the German Phono-
graphic Academy, are voted on by an industry panel.
—Wolfgang Spahr

>>>BORDERS OZ SALE CLEARED

Antitrust body the Australian Competition and Consumer
Commission has cleared the way for a bid for Borders”
Australasian operations by New Zealand-based A&R
Whitcoulls Group. The commission will not oppose the
acquisition of Borders Australia by the books retailer,
clearing the final regulatory hurdle to an acquisition. The
regulatory body had previously found no competition
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which fell 23% in volume and 17%
) in revenue, according to the
| Recording Induslry Assn. of Japan
/ (RIAJ). Industry sources estimate
90% of Avex’s revenue comes from
domestic repertoire, while the latest

figures available for Sony show 77% of

sales came from local artists.

One Tokyo-based industry source says Sony is paying the
price for not replacing such departed superstars as Oasis, Mariah
Carey and Michael Juckson on its roster and “not delivering”
on newer arlists like Sara Bareilles and Kat DeLuna.

SoundScan Japan collates physical sales data from 3,500 music
retailersincluding soine online CD stores, but not amazon.co.jp,
which now ranks as one of Japan’s top five music retailers.

“The proportion of digital music distribution is rising year
by year,” a Sony representative says. “Record companies’ mar-
keting capabilities should be gauged by combined sales of pack-
aged software and tunes distributed digitally.”

The RIA] says it will release 2007 digital-shipments data by
the end of February, which industry observers expect will help
the Japanese market record marginal overall growth for 2007,
despite shipments of physical product dropping 8% in volume
and 4% on a wholesale-value basis.

Sony’s decline has been in the cards for a while—its mar-
ket share peaked in 2000 at 22.2% (when the nearest compe-
tition was Toshiba-EMI on 12%)—Dbut the company insists its
future remains bright. “SME] has been strengthening its on-
line distribution service and has achieved the top chaku-uta
full [ full-song download] market share almost every month,’
the Sony rep says.

Industry insiders say that given the Japanese market’s over-
all slow rate of growth, the only way for any one label to dom-
inate the market the way Sony once did is through
a mergers-and-acquisitions strategy. “Everybody’s
looking to gobble up someone else,” one Tokyo-
based label executive says. Likely entries on that
“menu” include Victor Entertainment, part of the
JVC group, and Columbia Music Entertainment,
whose controlling shareholder, New York-based in-
vestment fund Ripplewood, is said to be looking to
unload its stake.

Nonetheless, insiders maintain that such consoli-
dation won't represent part of Sony’s strategy to re-
gain the top spot. “Sony won't go the M&A route,” one
label source says, noting that SME]J hasn’t made any
moves 10 absorb BMG Japan, which remains a sepa-
rate company despite being part of Sony BMG Music
Entertainment. “It's not in their DNA.” oo

issues in relation to other product areas such as music
and DVD. Borders has 22 stores in Australia and four in
New Zealand. A&R Whitcoulls’ retail operations consist
of 182-store Australian book chain Angus & Robertson
and the 66-store Whitcoulls chain in New Zealand.
—John Ferguson

>>>LONDON’S MARQUEE CLOSES

The latest incarnation of London’s Marquee Club—the club’s
sixth location since it opened in 1958—closed Feb. 12.
According to notices pasted upon the facade, the club has
been served with a demolition order as part of redevelop-
ment of its block, at Upper Saint Martin’s Lane, on the edge
of central London’s Soho district. All outstanding book-
ings have been cancelled. Northern Irish entrepreneur
Nathan Lowry relaunched the club in September 2007. In
a statement on its Web site, the club says it “will now instead
hold gigs in various secret locations.” —Lars Brandle

b- For 24/7 global news and analysis, see
Z billboard.biz/global.
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EYES ON
EXPANSION

Korean Biz Diversifies As Digital

Sales Level Off

SEOUIL—Diversify or die.
That’s the message in South
Korea, where music companies
are coping with a slowdown in
digital growth by expanding
into other entertainment sec-
tors—while, at the same time,
telcos and media companies are
increasingly buying into the
local music business.

SM Entertainment, for years
South Korea's leading source
of teen-idol talent, spent most
of 2007 spreading its tentacles
into areas including film pro-
duction, new media, musicals
and karaoke distribution.

“Over the pastcouple of years,
our total revenues have climbed
sharply, not because of digital
sales, but because of brand
power,” says Han Se-min, SME
director of planning and visual
content and CEO of film pro-
duction subsidiary SM Pictures.
“SM is still unique in Asia for
its breadth of content services.”

SME’s annual revenue
climbed to $31.8 million in
2006 from $23.5 million in
2005, according to the com-
pany’s public filings.

Digital music sales in Korea
were worth $321.3 million in
2006—up from $297.4 million
in 2005—compared to 2006
physical sales of just $98.7mil-
lion, according to local labels
body the Music Industry Assn.
of Korea (MIAK). In 2005, phys-
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Off The Air?

ical sales totaled $121.1 million.
But though official numbers
for 2007 are not yetavailable, the
industry consensus is that digi-
tal salesleveled off last year, rais-
ing the pressure on labels and
production companies to find
new revenue streams by striking
deals with nonmusic companies.
Meanwhile, South Korea's
saturated mobile market-
there are more than 43 million
mobile subscriptions in acoun-
try of 49 million people—is
forcing local carriers looking
for continued growth to move
into the content business.
KTF, Korea’s second-largest
mobile carrier, bought a con-

P

French Ad Switch-Off
No Turn-On For Labels

PARIS—A proposal to ban advertising on France’s state-owned
TV channels has set alarm bells ringing throughout the coun-

try’s record business.

President Nicolas Sarkozy floated the surprise proposalin
aJan. 8 speech; it brought a swift reaction from French trade
unions, which staged a one-day strike Feb. 13 across the pub-

lic broadcasting network.

While the unions fear that a loss of revenue will affect pro-
gramming quality and jobs, the French music industry is anx-
ious about losing a valuable conduit for its products.

“The very existence of certain records is at stake,” says
Christophe Lameignére, president of labels trade body SNEP
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trolling 35.3% stake in Seoul-
based business-to-business re-
tail music service provider Blue
Code Technology for $20.7 mil-
lion in December 2007. Blue
Code provides music to more
than 3,000 shopping centers
and convenience stores, and
KTF says the deal will allow it
to expand into full digital and
physical distribution.

SK Telecom, South Korea's
biggest mobile carrier, has
been even more aggressive,
buying music labels and dis-
tributors and putting some $30
million into three music invest-
ment funds.

“In the past, music stood

alone,” says Abraham Jo, leader
of SK Telecom’s music business
team. “But now music can be
combined into different forms
for consumers—Ilike water
from a utility company.”
Media giant CJ Entertain-
ment is also expanding into
music. CJ’s music affiliate,
MNet Media, teamed with KTF
in 2006 to operate a $10 million
music investinent fund that has
invested in 11 local musiclabels
and many individual perform-
ers’ albums and live concerts.
Korean labels, which have
long practiced 360-degree deals,
now also routinely push their
rosters into other areas of en-

tertainment. MNet’s Lee Hyori
is Koreu's highest-paid female
singer, making $2.4 million
from her three-year contract,
according to local press reports,
despite selling just 33,000 phys-
ical copies of her 2007 release,
“If in Love . . . Like Them.” It
was the 24th most popular
album of the year, according to
MTAK. MNet would not con-
firm the terms of her deal, but
Hyori's earning power comes
from being one of Korea’s most
in-demand TV hosts and com-
mercial models, with endorse-
ments including Samsung's
Anycall phones.

Even such smaller, independ-

R&B trio SG WANNABE is
one of the leading acts
signed to recently expanding
record label, management
and distribution company
MNet Media.

entlabels as Seoul-based YG En-
lertainment are revamping their
business models for the new age.
CEO Yang Min-suk says physi-
cal album sales nowaccount for
just 15% of the company’s in-
come, whereas just three to four
years ago it represented “the ma-
jority” of revenue. Physical sales
are now rivaled in importance
by income from advertising
(129) and TV/movie deals (10%)
for its talent.

“What people want these
days is not a simple musician,
buta ‘multistar,’ ” Yang says. “It
is getting more and more diffi-
cult to just stay amusician with-
out being a star like that.” ...

MULTITASKING
WITH MUSIC

Three Companies Lead The Way
As South Korea’s Music And Media
Businesses Draw Ever Closer

SK TELECOM

Key business: Mobile telecommunications

South Korea's biggest mobile carrier (with a 50% market
share, according to the Ministry of Information and Com-
munications), SKT has recently been moving aggressively
into the entertainment field. It owns record label JYP En-
tertainment plus distributor Seoul Records and in 2005
put $30 million into three investment funds that special-
ize in developing new talent. In 2006, SKT set up with
Warner Music International a joint venture called WS En-
tertainment, which produces and manages Korean acts
signed to Warner. SKT claims its online/mobile music por-
tal Melon has more than 10 million regular users.

MNET MEDIA

Key business: Record label, artist management,
distribution

Part of leading South Korean media group CJ Enter-
tainment, MNet claimed a 37% value share of Korea's
physical music market during 2007. In 2006, it bought
record label GM Production and online music service
Max MP3, then teamed with mobile carrier KTF to cre-
ate a $10 million music investment fund that now holds
stakes in 11 local labels. The following year, MNet took
a majority stake in Seoul-based Gretech, developer of
leading video streaming service GOM-TV and popular
freeware media player GOM. Leading MNet acts include
R&B trio SG Wannabe and female singer Lee Hyori.

SM ENTERTAINMENT

Key business: Record label, artist management

Long South Korea’s leading production house for teen-
idol acts, SM Entertainment became a full-fledged
media company in 2007, establishing several divisions
with responsibilities including production of movies,
stage musicals and karaoke content. Later this year,
SME plans to open a chain of karaoke restaurants. Top
SME acts include boy bands Dong Bang Shin Gi and
Super Junior and female vocalist BoA. In summer 2007,
SME released its first film, “Attack on the Pretty Boys,
featuring Super Junior. —MR

and CEO of Sony BMG France. He says that such niche genres
as classical, jazz, world music or indie rock need the state-
owned channels to reach larger audiences. With an ad cam-
paign on public broadcaster France Télévisions, he says, “a
1,000-unit-selling album can reach 10,000 sales.”

The move would mainly affect France Télévisions Group’s
national channels France 2, 3, 4 and 5. According to
media research firm Mediametrie, those channels
have a current audience share of around 39%, with
a broad demographic few French broadcasters
can match. The publicly owned Radio France
group of stations has long had restrictions lim-
iting advertising to a small number of sectors
that do not include music.

Although a France Télévisions statement hailed
the president’s proposal as validating an editorial strat-
egy that stresses culture and creativity, no concrete details
have yet been issued about how the loss of advertising rev-
enue—widely estimated at €800 million ($1.17 billion) in
2007—would be made up. A presidential spokesman has
claimed that any shortfall would be made up from other rev-

SA__IRKOZY

enue streams, but Sarkozy’s office and the Ministry of
Culture have so far been unavailable for further comment.
French research company Yacast estimates that the music
industry’s ad spending through France Télévisions repre-
sented only 8.5% of its total advertising expenditure in 2007.
However, labels insist such spending was highly strategic.
France Télévisions hosts the French musicindustry’s
annual awards show, Les Victoires de la Musique,
and broadcasts many other music shows, includ-
ing “France 4 Taratata,” a tastemaking showcase
. for current and up-and-coming acts.
“Beyond music shows, France Télévisions’
programming includes cultural shows and cul-
ture-oriented news that attract specific audi-
ences,” EMI Music France deputy director Morvan
Boury says.

The music industry also fears a rise in advertising rates if
commercial TV channels attempt to exploit the industry’s
lack of alternatives. Digital media and digital terrestrial TV
channels are “not mature enough” to offer realistic alterna-
tives, Boury says.

www.americanradiohistorv.com
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Without the pressure of competition from state broad-
casters, the cost of advertising on commercial TV “might be-
come prohibitive” for smaller companies, adds Jérébme Roger,
director general of independent labels trade body UPFI.

Various sectors of the recording industry are working to
develop an action plan after what Lameignére calls “encour-
aging” discussions with Minister of Culture Christine Albanel
during MIDEM last month in Cannes.

SNEP says it will lobby for cultural products—particularly
music—to remain visible on state-owned TV, through adver-
tising, sponsorships or partnerships with France Télévisions.

While sharing industry concern, Roger and other execs also
see the shift as an opportunity to improve music’s exposure
on TV, inline with Sarkozy’s aim to differentiate public broad-
casters’ programming from that of privately owned TV chan-
nels. Roger says UPFI will lobby for “more music to be heard,
in terms of quantity and diversity” on the state channels.

“If [Sarkozy’s] proposal is implemented without consulta-
tion,” Boury says, “there could be serious consequences for the
cultural industries. But we could all work together and actually
improve the TV exposure of creative works.” o
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LET’'SGETDIGITAL

Retailers Reinvent Kiosk Strategy As Digital Demand Increases

With Borders’ announcement
last week of plans to add digi-
tal music downloads to 25 con-
cept stores this year, the chain
joins a new wave of retailers try-
ing to revive the left-for-dead
music kiosk business.
Borders’ new concept stores
will feature a digital center
where customers can download
music to CDs and non-Apple
portable music players, USB
sticks and memory sticks. Un-
like kiosks in years past, Borders
has broadened beyond music
what customers can doiin its dig-

ital centers, which now include
the capability for book down-
loadsand publishing, as well as
a genealogy research service.

The company isn’t alone—
in the last year, HMV and Best
Buy have brought back music
kiosks on a trial basis and Trans
World Entertainment has
added kiosks to 25 more of its
stores (see story, below).

Like other music retailers, Bor-
ders and Best Buy previously
have tried and failed to make a
business out of music kiosks.
Both experimented with them in

2005 along with Starbucks, Trans
World, Newbury Comics, Virgin
Entertainment Group and a
handful of independent stores.
At the time, retailers were
unable to make it a profitable
business. Kiosks—and their
maintenance—were costlyand
the margins on download and
CD burn sales were slim. And
music labels only made a lim-
ited number of songs available,
which frustrated customers.
Newbury Comics got rid of
its kiosk after nine months and
Starbucks was forced to scale
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back after its kiosk provider
Hewlett-Packard gave up on the
business. Starbucks has since
contracted with MOD Systems
for alimited number of kiosks
in its Hear Music stores but
hasn’t expanded beyond that.

“Our experience was frustrat-
ing and unproductive,” New-
bury COO Duncan Brown says.

But Borders execs and oth-
ers say that enough has
changed in the last three years
to make kiosks profitable.

To begin with, kiosk makers
have slashed the equipment
costs by more than half. MOD
Systems is selling its MOD
POD kiosks for as little us
$1,000 plus software licensing
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Shoppers at Borders, left,
and HMV test out the latest
round of music kiosks.

fees. Mix & Burn has cut its
price to $7,000and is able toin-
tegrate its system into a re-
tailer’s existing network,
reducing maintenance costs.

In addition, song selection
has improved, with 2.4 million
songs available today vs.
500,000 three years ago.
But the biggest change may
prove to be the in-
dustry’s move to-
ward digital rights
management-free
music, which would
let retailerscompete
on digital sales with
Apple by enabling
them to sell down-
loads directly toiPods in stores.

“That’s a game changer for
the kiosk business model,” Mix
& Burn president Bob French
says. He adds that Mix & Burn
is waiting for all the labels to
move to the MP3 format before
it switches its business to all
DRM-free downloads. So far
EMI is the only label to drop
DRM altogether, but the other
majors are testing such re-
leases. (For musiclabels, down-
loads through kiosks have the
potential of adding incremen-
tal sales, but a spokesman for
one major says that so far those
sales are small.)

The business is still run on
thin margins, with the whole-

sale costofa songaveraging 70
cents. But the move away from
DRM downloads could further
cut kiosk costs, because retail-
ers could do away with CD
burning equipment and switch
to offering downloads exclu-
sively through filling stations
where users upload music di-
rectly to portable devices or
memory sticks.

In turn, this could save on
manufacturing costs for the
CDs that consumers now use;
Trans World charges $3.99 for
the first song and $1.19 for each
additional track. (Borders will
charge $9.95 for the first seven
songs and 99 cents for addi-
tional tracks.)

Trans World, which says
kiosks are profitable in some of
its stores, has done more test-
ing of the service than any other
retailer, trying them out in col-
lege, urban and tourist areas to
find a profit-making formula.
So far, results are mixed.

‘We really have no definitive
answer,” director of merchan-
dising operations and new
media Ish Cuebas says.

Borders is targeting its key
demographic of women ages
35-50 who haven’t donealot of
downloading at home. The
store is adding dedicated sales
staff to help them.

“Our theme really is ‘Go dig-
ital, we'll show you how,” ” Bor-
ders VP of e-business Kevin
Urtell says. oo

BEST BUY

KOUNTING
ON KIOSKS

Several retailers are giving kiosks another shot. And this time, they’re experimenting with
new ways to draw in customers—from adding digital rights management (DRM)-free
downloads to combining digital sales with social networking.

BORDERS

In its new concept stores, Borders is dedi-
cating specific staff to digital centers at
which customers can download songs, al-
bums and books.

Borders’ partnership with kiosk company

Mix & Burn has allowed the retailer to incor-
porate downloads into its existing computer
network, rather than adding a costlier new
system. Music can be burned toa CD or up-
loaded to a Microsoft-compatible portable
player or a USB or memory stick. Borders
has 2.4 million songs from all four major la-
bels and independents through the Orchard
in its database.
Chances for success: Borders’ biggest barrier
is that downloads to portables won't play on
iPods, though users can burn DRM-free down-
loads to'CDs that can later be transferred to
iPods. The model s also reliant on sales staff,
which could prove costly if customers browse
more than buy.

HMV

HMV has introduced kiosks that combine so-
cial networking with music downloads to two
U.K. stores and plans to expand the program to
other new and existing locations this year. HMV's
kiosks are actually iMac computers, where cus-
tomers can log onto MySpace and other simi-
lar sites to get music recommendations and
then download asongororderanalbumnotin
stock. Untit now, HMV has offered a limited num-
ber of free DRM-free downloads that can be
transferred to USB sticks and other memory de-
vices and later uploaded to iPods and other
portable players. HMV is in talks with the labels
to further develop the service. HMV works with
U.K.-based Code Computer Love forits kiosks.
Chances for success: HMV’s downloads are
DRM-free and playable on all music devices in-
cluding the iPod. But so far, a limited number
of songs have been offered. Success will be
contingent on how many songs HMV can get
inits library, and how fast.

TRANS WORLD

Trans. World has been the longest and
strongest supporter of kiosks in the United
States, with 37 stores offering downloads
through the machines. Last year, the retailer
added kiosks to 25 of its stores, including all
outlets in the Providence, R.l., market. Trans
World works with—and is the majority owner
of—Mix & Burn. Like Borders, the retailer has
2.4 million song downloads inits library from
all the major labels and the Orchard. Down-
loads can be burned to CD without DRM or
transferred to portable devices and USB drives
compatible with Microsoft’s PlaysForSure.
Chances for success: Trans World has proved
that it is committed to kiosks, but their use is
likely to be limited unless the store incorpo-
rates DRM-free downloads.

MOD Systems, which also supplies kiosks
to Starbucks, has a pilot deal with Best Buy
for its multimedia MOD PODs, which retail-
ers can bring in for as littie as $1,000. MOD’s
library includes music from the four major
labels and the Orchard and the company is
adding movies and TV shows.

Music can be burned to CD or down-
loaded to MP3 and portable music players,
memory cards, USB drives and mobile
phones, but playback is limited to Microsoft-
compatibie devices.

Chances for success: Potential market lim-
ited since downloads aren’'t compatible
with iPods. —JIN
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Ticketmaster
The Promoter?

China Division May Prove Important Test Case

Ticketmaster may be losing its top client at the
end of 2008 in Live Nation, but one thing isclear:
The company will not be sitting still as it pre-
pares to spin off from parent company IAC.

Mere days after Live Nation laid out its plans
for launching its own ticketing company when
its Ticketmaster contract expires (billboard.biz,
Jan. 11), Ticketmaster revealed its plans to pur-
chase secondary market firm TicketsNow for
$265 million (billboard.biz, Jan. 15) and Euro-
pean reseller Get Me In (billboard.biz, Jan. 29).

Obviously, Ticketmaster has some deep pock-
etsand is striving to reign in a secondary market
that has caused it and the industry headaches
aplenty. Now many are wondering if, as the mar-
ketand the Ticketmaster business model evolves,
Ticketmaster will step up to the plate as a risk-tak-
ing promoter. taking its marketing expettise to
what may be the logical next level.

Ticketinaster is already a de facto promoter
in China, where its Emma
Ticketmaster division, di-
rected by Jonathan Krane,
is promoting shows rang-
ing from Linkin Park o Ce-
line Dion (now that’s a
range). [s China a petri dish
for eventual concert promo-
tion in the United States?

If that's the case, Tickel-
master CEO Sean Mori-
arty is playing it close to the
vest. “I think [China] gives
us the opportunity to per-
haps do things for the first
tinme as a company, but the
reality is we're driven by fig-
uring out how we can aclu-
ally provide the most value in the market, be
successful in the market, and obviously we'll
learn things along the way that may or may not
apply to other markets,” Moriarty says.

“Butwe really don’t see [China]as a test mar-
ket,” he continues. “We see our efforts there
consistent with the opportunities we see, and
anything we learn along the way that can help
us somewhere else is just gravy.”

So, bluntly asked, will Ticketmaster be a con-
cert promoter in the States? “As live entertain-
ment transforms itself, so too is Ticketmaster
going to look to transform itself.” Moriarty says.
‘You've seen an awful lot of change over the
course of the pust year orsoin the types of things
that we're doing, and [ think you can expect to
see more changes as we figure out the best way
to position ourselves and provide value. So cer-
tainly it’s a possibility.”

NO 360 FOR AEG: Billboard’s Los Angeles-
based touring correspondent Mitchell Peters
reports some interesting stuff from AEG CEO
Tim Leiweke’s keynote address l'eb. 8 at the

Grammy Founda-
tion’s 10th annual
Entertainment Law
Initiative. One point
that Leiweke made
clear is that the Los
Angeles-based sports
and entertainment
giant (of which pro-
moter/producer AEG Live is a division) does
not intend to adopt the same business model as
its chief live event competitor, Live Nation.

“There are those that believe in a 360 model,’
Leiweke told a packed ballroom at the Beverly
Hills Hotel. “We don’t.”

Leiweke said AEG would not move into the
record label business. “We go to the labels and
let them know we're [their] partners and that
we can’t distribute the music better than {they]
can,” he said. “The labels have an important
place within our industry.”

He further advocated the necessity of man-
agers and agents to the live business. “We don’t
think that we do ticketing or distribution or
managing artists better than you do.”

Leiweke estimates his company will sell about
20 million concert tickels in 2008. “Our facili-
ties division will sell another 20 million tick-
ets,” he suid. He added that AEG invested $800

division is booking acts like .
LINKIN PARK in China.

million into the live music business in 2007,
and will produce more than 30 tours this year.

AEG has been tremendously aggressive in
the arena business, opening new buildings in
Kansas City, Mo.; Newark, N.J.; and London in
2007. with additional arenas to debut in Berlin,
Beijing and Shanghai this year. “There are some,
including our competitors, that say we’re a bou-
tique,” he said. “But we're nota boutique. We're
here to stay.”

He also expressed consternation about the ris-
ing prices of tickets. “We have to be careful about
what we charge, because if the average ticket
price is $250 to see an artist, we're all in trouble,
because . .. we're now trying to appeal toa 10%
market instead of a 100% market,” he said.

Overall. “the business is amazing and the
attists have never been better.” Leiweke said.
“We have to find new ways to [ind new talent.
We have to give them new platforms and give
that music to the consumer.’ .o

biz

For 24/7 touring news and analysis, see
billboard.biz/touring.

MARCH 1, 2008 www.billboard.biz 17

N -t
HHEAHEaEHNPRaEH R RBERNE AR HDEEREDRDER DD E

Copynight 2008, Hietsen Business Media,
Inc Al nghts reserved Boxscores should
be submitted to: Boo Allen. Nashvilie
Phore 615-321-371. Fax 615 321-0878. For
research and pricing. call Bob Allen.

GROSS RTIST(S ttend FOR MORE BOXSCORES GO TO:

CKET ({ E Oenue, Daté ) e Promoter BILLBOARD.BIZ
$985,425 KEITH URBAN, CARRIE UNDERWOOD
$125/$95/365/ s
$45 Sz?'vg:gflssHall, Atlantic City, 13‘73‘4 Live Nation
PYYPR v I MATCHBOX TWENTY, NIS MORISSETTE, MUTEMATH
$7950/$4950 m;gis\(c:’r:ks‘?lea;ﬂfavden. 14'3L8‘5 Metropolitan Talent Presents
$927,443  GIEOAGIN ‘
I oo oo™ | 337 Gianfi Commurications
IMTLI GEORGE STRAIT, LITTLE BIG TOWN, SARAH JOHNS |
$64.50/354.50 xabc.r;%vla Center, Philadelphia, 3;51_}:(5) Vo s
YV I JONAS BROTHERS, ROONEY

. ib Amphith , Uni | A 5 T

1805085220 (Csiltys,%‘alingeg. g.azfre i lz'gv?fonquﬁg{ﬁe Lheo QLR
NYYRITEE KEITH URBAN, CARRIE UNDERWOOD
$7250/$62.50 sg.a;nF%lge ‘CGivlc Center, Roanoke, S7;?‘9“"8 Outback Concerts
$505,151 LA COMPAGNIE CREOLE \
(8503666 Canadian) 8.051 R .
$64.69/337.61 Bell Centre, Montreal, Feb. 15 9349 Gillett Entertainment Group
I FOO FIGHTERS, HELLO STRANGER, AGAINST ME! i
$45/$25 (F)ergf:lze Arena, Oakland, Calif., Erlio Live Nation
$403,240 BLUE MAN GROUP
$85/345 hJa?\ ?:":rways Center, Phoenix, g'fs?] Emery Entertainment
$388,305 MICHAEL BUBLE, NATURALLY 7
(557%9.1;()7/55%?;»@) gs‘(n;?‘gal-‘::dzitsorlum. Kitchener, 54’;;“.? Live Nation
PETET T FOO FIGHTERS, JIMMY EAT WORLD, AGAINST ME!
$42.25/$22.25 Elaar.‘kﬁr'fq(ﬁlc Center, Sunrise, Live Nation, in-house
$381,396 JOHN MELLENCAMP
(5380343 Canackan) \
$150.42/$54.65 Bell Centre, Montreal, Feb. 1 §-27 Giltett Entertainment Group, Live Nation

$376,243 BIG & RICH, COWBOY TROY, TERR! CLARK, EMERSON DRIVE

(8379975 Canadian) " pacific Coliseum, Vancouve a = :
$64.86/$3416  sar 1Y i uvers oae Live Nation \

MATCHBOX TWENTY, ALANIS MORISSETTE, MUTEMATH

$367,565 |
$75/$35 g:tifl;en Loans Arena, Cleveland, 659‘7?4 Live Nation, in-house |
$364,655 MR

$88/$58 T:nn.dlg Center, Anaheim, Calif., Bt JlEnte tanmeat

s353,208
$3975 Cemer Poriandh Maine, an. 31 100 Concerts West/AEG Live ‘
SPSIIE RAMON AYALA |
00/3s0 glbsen mpbihesve, Unveral 5,279 |
Sesc0/siass | monices Son 3> .

$75/$35 S;ir::.kgé Arena, Charlotte, N.C., Live Nation

$326,097
(53635%93‘(’,%%‘83% ngxcé"’sncswii:ﬁ‘”gbﬁg"cw"' 27'7‘3.)283 Gillett Entertainment Group, Live Nation
$322,770 |
$47.50/$27.50 Egtr{\csast Arena, Everett, Wash., 3715’:}11 Live Nation, in-house

$311,153 81G & RICH, COWBOY TROY, TERRI CLARK, EMERSON DRIVE ‘
e

Sbads/saizs. ShmexCenurlum.Red Deer 5,306 Live Nation

(6299444 Canacian) CN Centre, Prince George,

$65.37/$45.41 British Columbia, Jan. 9 L Live Nation
$283,930 BIG & RICH, COWBOY TROY, TERRI CLARK, EMERSON DRIVE ‘

($291764 Canadian) ~ grandt Centre, Regina, 4,762 . -
$6374/344.28 Saskatchewan, Jan 19 5.000 Live Nation

RON WHITE, ALEX REYMUNDO

$279,607
$43.75 E‘t{;‘hFEecbk‘e{g_%all, Clearwater, . e, (e Neiem
$279,315 FOO FIGHTERS, HELLO STRANGER, AGAINST ME!
$45 E:gf)]Events Center, Reno, Nev., ?é?rﬁ? Nvelaton ‘
$277.430 MATCHBOX TWENTY, ALANIS MORISSETTE, MUTEMATH
$75/$45 Bradley Center, Milwaukee, Feb. 5 2'557544 Live Natlon, in-house |
2276,445 BIG & RICH, COWBOY TROY, TERRI CLARK, EMERSON DRIVE
283,854 Canachan) 5 . ; ]
e Live Nation
$276.245 DL L 3
$4950/$39.50 E‘Iaasn%::slh%o?? Theater, 6,397 Live Nation, Andrew Hewitt Co.. in-house
$264,480 BIG & RIC OWBOY TROY, TERR! CLARK, EMERSON DRIVE
(3267899 Canacian) i . '
Sabe/S e BT foouna Brih 4,65 |
N e 4798 . Live Nation |
$253,093 MICHAEL BUBLE, NATURALLY 7
$260 547 Canackan)
36460
$249,660 PHIL LESH & FRIENDS, IVAN NEVILLE’S DUMPSTAPHUNK ‘
% PR A 525
554‘.248 BLUE RODEO E DOUCET
(3241739 Canadian) ; = =
o5y suinem ibilee Auatory .

www.americarfladiohistorv.com


www.americanradiohistory.com

‘M__‘i CORTNEY HARDING cortney.harding@billboard.com

FillingThe Void

A New Station Brings Indie Radio Back To New York

New York has always had plenty to offer indie
labels and bands. It is one of the biggest tour-
ing stops in the country, with venues ranging
from the slick and professional Bowery Ball-
room to small, off-the-beaten-path spaces like
Goodbye Blue Monday. Plenty of labels have of-
fices here, and lord knows you can’t swing a cat
in some parts of Brooklyn without hitting a gui-
tarist. In fact, New York seems to have every-
thing an indie could want, with one notable and
glaring exception: its lack of a top-notch, indie-
focused radio station.

KEXP, the groundbreaking Seattle station, is
about to change that. On March 24, KEXP and
WNYE (Radio New Yorkj), the city’s public radio
station, will launch Radio Liberation. The pro-
gramming will feature a three-hour drive-time
eclectic music show followed by three
simulcast hours of “The Morning Show
With John Richards,” a nightly world
music program and a weekly musicva-
riety show hosted by KEXP D]/senior
director of programming Kevin Cole.
Radio Liberation will broadcast 39 hours
of music per week, with 24 hours of pro-
gramming produced in New York.

To be fair, a few smaller stations
in the city already play independent
artists. New York University’s
WNYU; free-form WFMU Jersey
City, N.]J.; and Fordham University’s
noncommercial triple A WFUV all
provide alternatives to corporate sta-
tions, but all three are also limited
in their signal reach and lack of mar-
keting budgets. Radio Liberation,
however, has the benefit of being af-
filiated with the City of New York,
and thus offers a number of unique
promotional resources.

“Because we're affiliated with the
city, we have access to ads in bus shel-
ters, on the subway and on TaxiTV,”
Radio New York GM Matthew Tollin
says. “We even provide the hold music
that residents hear when they call the city. There
will be a huge marketing juggernaut.”

And indie labels, which traditionally face an
uphill battle when it comes to being played on
terrestrial airwaves, have alot to gain. KEXP has
broken a number of indie acts through the years,
John Richards says. “We were the first with Mod-
est Mouse, the Dandy Warhols, Neko Case.

“We get hundreds of CDs every day, and we
listento all of them,” Richards says. “We’re not
consumed with slowing down the process by
testing everything in focus groups. We'reall in-
spired by [legendary British DJ] John Peel.

KEXP executive director Tom Mara hasa sim-
ilar philosophy: “Our DJs are really proactive
when it comes to selecting music,” he says. “We
give them the freedom to play what they want.”

Morgan Lebus, a rep for indielabel Domino
Records, says, “No market needed this more

18 BILLBOARD MARCH 1, 2008

than New York City. We have artists that sell
200,000 copies and can’t get on the air here in
New York. The existing stations had great pro-
gressive programming but didn’t motivate buy-
ers or have a reul effect on sales the way KEXP
and other well-known indie stations like KCRW
and WOXY do.”

While neither of the other two stations is
planning on setting up shop in New York, they
are both growing and expanding their reach in
other ways. WOXY Cincinnati has launched a
partnership with London magazine Artrocker,
and KCRW Los Angeles recently debuted a new
customizable online player and continues to
sponsor live music events across the country.

Even major labels are talking notice of such
stations’ growing reach and influence. “I've had

NEKO CASE

more label presidents call me in the past year-
and-a-half than I did in the first eight years |
did the show,” KCRW’s “Morning Becomes
Eclectic” host Nic Harcourt says. “People are
starting to see that public radio has taken the
lead where commercial radio has just given up.”

For KEXP, taking the lead means focusing
on local acts in both of its markets. “Our goal
is really to tap into and represent the New York
music scene, much like we’ve connected to the
Seattle scene,” Mara says. “Our DJs in Seattle
go out all the time and are constantly looking
for promising new acts in clubs. To kick the ex-
pansion off, john is planning on spending half
his time in New York, and we’ll be bringing on
other staff as well.”

biz

For 24/7 indies news and analysis, see
billboard.biz/indies.

Madacy tins from Lynyrd Skynyrd,
Elvis Presley, Ray Charles and
Creedence Clearwater Revival
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Curb And Madacy Try A New
Packaging Concept

Waiting for the majors to do something
about physical sales may well be a lost cause.
But indie label and budget product special-
ist Madacy Entertainment continues to drive
sales through its collectible “tin” packag-
ing, and now Curb Records is getting on-
board with its own twist on the concept.

The Nashville-based label has created a “Col-
lector’s Edition” line that will package together
three albums each from five artists on the ros-
ter. The releases, which will come outin Mayin
a brushed nickel platinum color tin, are priced
at $19.99.

For each artist—say, Tim
McGraw—a fairly recent ’
album will be packed to-
gether with two of the artist’s
older catalog albums. Inside
the tin, each album will come
with its original jewel box art-
work. In August, the label
plans to put out eight more such releases,
VP of sales Benson Curb says.

Meanwhile, by year’s end, Montreal-based
Madacy expects to have more than 100 titles
out in the tin can format, which the label calls
the “Collector’s Series.” The tins will be avail-
able at various price points: a budget version,
consisting of a single 12-track disc and a bonus
ringtone, retails for $5.99; a three-disc ver-
sion—for such artists as Dean Martin, Elvis
Presley and Frankie Valli—sells for $19.99.

The packaging increases sales velocity by
converting music to a gift item, Madacy exec-
utive VP Harris Sterling says. He credits the
series as helping to boost the company’s U.S.
market share to 2.05% last year, from 1.7%
the year prior. In the holiday season, the se-
ries clearly made a difference: Madacy’s mar-
ket share rose to 2.9% for December 2007.

“We spent a lot of time and money get-
ting this going,” Sterling says. “The barrier to
entry is high, what with the tooling, the mold,
the high-gloss look and the eco-friendly Digi-
paks that house the individual CDs inside
the tin, which is also recyclable.

What’s more, the packages appeal to the
older demos, who understand the concept of
collectible, Sterling says. “And it doesn’t have
to just be for the holiday selling season.

— N A
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Madacy’s market share for
December 2007

There are plenty of other gift-giving
times during the year. Don’t forget, thou-
sands upon thousands of people cele-
brate birthdays 365 days a year.”

In fact, the gift packaging helps the
label getinto stores that don't tradition-
ally sell music, he says—Bed Bath & Be-
yond, for instance.

The company has also been spending
money to drive awareness. During the holi-
day selling season, Madacy not only did

some TV advertising, ittook out a fullpage adin
USA Today touting the tin titles, playing off the
old NARM promotional tag line, “Give the gift of
music.” It also ran trade ads in Discount Store
News and Retailing Today, in an attempt to reach
nontraditional music merchants. Imagine that,
spending money to market a new product.

Curb is touting the gift benefit and the col-
lectible value for the packaging as well. But
the company also sees the tins as a way to
address some of the dynamics at work in the
marketplace. “We are trying to be creative
in packaging,” Benson Curb
says, “and also offer more
value to the consumer.”

So in addition to the tins,
which contain three discs, the
company plans on offering
twofer packages listing at
$19.99; these would combine
the most current album from
an artist such as LeAnn Rimes with a catalog
album. Instead of issuing them together in-
side the usual double-CD “O-Card,” the al-
bums will be combined with a sticker.

With pressures coming from retail, Curb says
he knows where he needs to be on net price to
accounts. Offering the twofer at $19.99 means
they’ll probably retail in stores at about $14—a
pretty good deal for customers, he says.

So far the label is doing the twofer for cur-
rent albums that were already released. But
Curb Records may start packaging brand-
new titles out of the box in a twofer with a
catalog album as well. After all, Benson Curb
says, many labels are now issuing CD/DVD
combos on new releases.

This way, customers buying an artist’s new
album also get a chance to learn about older
music—and that, in turn, might lead to an ex-
ploration of the artist’s entire catalog. Or if
they already own one of the albums in the
twofer, Benson Curb says, they can give that
one away as a gift.

“At least we are taking a chance on letting
people have ways to buy more music and share
it,” he says, “rather than sharing it for free.” «
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IndiesOnThe

As Sony/ATV
Surges, Four
Smaller Publishers
Debut On

Top 10 Publishers
Airplay Chart

The results are in: As 2007 came
to a close, Sony/ATV Music
Publishing leapt ahead of
Warner/Chappell Music for the
No. 3 slot on the Top 10 Pub-
lisher Airptay chart for the
fourth quarter. Four indie pub-
lishers, meanwhile, hit the chart
for the first time.

One factor that may have af-
fected chart position is the in-
creasing number of U.S. radio
stations that Nielsen BDS mon-
itors for this chart: up 3.7%
from the prior quarter to 1,532
stations. Since the chart
launched in first-quarter 2006,
the number of slations moni-
tored has increased 19.7% from
1,280 stations. Chart position

is based on each publisher’s
share of ownership or control
of the top 100 songs these sta-
tions played during the quarter.

Universal Music Publishing
Group (UMPG) held onto its
No. L spot, although the pub-
lisher’s U.S. airplay market
share slipped from 23.51% in
the third quarter to 22.24% in
the fourth quarter.

Top R&B/hip-hopsongs sup-
ported the publisher’s position,
including Alicia Keys’ “No
One,” Chris Brown’s “Kiss Kiss”
featuring T-Pain, Rihanna’s
“Hate That | Love You” featur-
ing Ne-Yo and Kanye West’s
“Good Life” featuring T-Pain and
“Stronger.” But Daughtry’s
“Over You” and Carrie Under-
wood’s “So Small” also boosted
the publisher.

EMI Music Publishing recap-
tured No. 2 with 18.63% of the
market in the fourth quarter
after it slipped last quarrer to

Rise

No. 3, behind Warner/Chappell,
with 16.65% share. When the
chart launched two years ago,
EMI held a 23.36% share. But
since 2006, it has yet to break
the 19% mark.

EMI, like UMPG, also holds
ashareof “No One,” “Hate That
I Love You,” “Good Life,”
“Stronger” and “Over You.” But
EMI chatked up points with

other songs, including Pink’s
“Who Knew,” Matchbox
Twenty’s “How Far We've
Come” and Baby Bash’s “Cy-
clone” featuring T-Pain.
Sony/ATV jumped to the No.
3 spot with a 15.88% share,
adding more than 2.5 points
fromits 13.20% share the prior
quarter. Among the songs that
helped the publisher were Tim-
baland’s “Apologize” featuring
OneRepublic, Colbie Caillat’s
“Bubbly,” “Hate That | Love
You,” Fergie’s “Big Girls Don’t
Cry,” J. Holiday’s “Bed” and Flo
Rida’s “Low” featuring T-Pain.

TOP 10 PUBLISHER AIRPLAY CHART

RANK PUBLISHER NAME MARKET SHARE
1 UNIVERSAL MUSIC PUBLISHING GROUP ) 22.24%
2 EMI MUSIC PUBLISHING 18.63%
3 SONY/ATV MUSIC PUBLISHING 15.88%
4 WARNER/CHAPPELL MUSIC 13.26%
5 S1SONGS/AMERICA 2.72%
6 TAKING CARE OF BUSINESS MUSIC 2.19%
7 WORDS AND MUSIC COPYRIGHT ADMINISTRATION  1.85%
8 KOBALT MUSIC GROUP 1.84%
9 COCOMARIE MUSIC 1.72%

10 MIKE CURB MUSIC 1.52%

Percentage calculations based upon the overalt top 100 detecting songs from 1,532 U

radio stations electronically mor
during the period of Oct. 1-Dec. 31, 20

owner and/or controlling party.

red by Nielsen BDS 24 hours a day. 7 days a week
07. Publisher information for mu
identified by the Harry Fox Agency. A “publisher” is defined as an admini
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opyright
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Warner/Chappell dropped to
No. 4 witha 13.26% share from
a17.56% share in the third quar-
ter—a drop of 4.3 points, but
still a higher share than the pub-
lisher held during most of 2006.
Between the second and third
quarters of last year, Warner/
Chappell’s share increased by
nearly four points.

Songs that helped the pub-
lisher hold onto the market share
included “Good Life,” “Stronger,”
“Bed,” Timbaland’s “The Way |
Are” featuring Keri Hilson,
Justin Timberlake and Bey-
oncé’s “Until the End of Time,
Kenny Chesney’s “Don’t Blink,”
Nickelback’s “Rockstar” and
the-Dream’s “Shawty Isa 10.”

S1 Songs/America broke the
top five with 2.72% share after
hitting the chart for the first
time with a 1.36% share in last
year’s third quarter. The pub-
lisher owes its success to Fin-
ger Eleven’s hit “Paralyzer”
and Seether’s “Fake [1.”

New to the chart is Taking
Cure of Business Music, which
is No. 6 with 2.19%. The Soul-
ja Boy publisher scored with
‘Crank That (Soulja Boy)” and

“Soulja Girl” featuring 1-15.

Another chart breaker, Words
and Music Copyright Adminis-
tration, landed at No. 7 with
1.85% due to its shares of
Dierks Bentley’s “Free and
Easy (Down the Road),” Josh
Turner’s “Firecracker” and
Montgomery Gentry’s “What
Do Ya Think About That.

Kobalt Music Group. which
first hit the chart in the second
quarter last year at No. 6,
dropped to No. 8 with a 1.84%
share. It holds a sharein Pink’s
“Who Knew” and “U + Ur
Hand,” and LeAnn Rimes’
“Nothin’ Better to Do.”

The success of “Bubbly” was
enough toland Cocomarie Music
on the chart for the first time. It
sits at No. 9 with 1.72% share.

Mike Curb Music, another
chart newcomer, rounds out
the top 10 with 1.52% share.
The indie had the help of
“Nothin’ Better to Do,” Garth
Brooks’ “More Than a Mem-
ory” and Tim McGraw’s “If
You're Reading This.”

; For 24/7 publishing
b|z news and analysis, see
b billboard.biz/publishing.
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Kick off our Latin Music Quarterlies with the annual Billboard Latin
Music Conference & Awards issue! This is the single most important
Latin music industry event in the world that brings together
thousands of powerful music executives, artists, composers,
sponsors and press. Billboard’s special Latin issue will include a look
at this year's conference and awards show, including anticipated
attendees and performers and who's hot on the charts.

Issue Date :: April 12th
Ad Close :: March 18th
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Social

Networking
InSpanish

Facebook Learns A New Language

When Internet users throughout Latin
America logged on to Facebook dur-
ing Valentine’s Day week, they found
a site that needed no translation.

It was Facebook'’s first step toward
a broad internationalization plan.
Since Feb. 11, any person from a
Spanish-speaking country who visits
Facebook will see the site in Spanish,
while users from other countries will
have the option to select Spanish as
their preferred language. Frenchand
German will be introduced in the
coming months.

The Spanish option highlights just
how popular Facebook in particular
and social network sites in general
have become in Spanish-speaking
countries in the past year. MySpace
has Spanish-language sites tailored
for Mexico, Spain and Latin America,
plus a U.S. Latino site.

But Facebook has quickly been
gaining traction as well. Although the
site declined to give specific numbers,
it does report that there are more than
2.8 million active Facebook users in
Latin America and Spain.

The Latin country with the most Face-
book users is Colombia, followed by
Mexico, Brazil, Venezuelaand Panama.

And although the site is nei
ther as promotional- nor music-
driven as MySpace, for many
Latin-American acts Facebook is
the only way to reach fansin very
targeted ways.

Take Colombian band Koyi
K Utho, which plays industrial
metal inspired by Japanese
anime series “Mazinger Z.” It's
not the easiest type of musicor
look to promote in Colombia. But it
is the type of profile that can gener-
ate an avid online following. Like
many alternative acts in Colombia
and other Latin-American countries,
Koyi, which formed in 1999 and is
signed locally to EMI, has come to rely
greatly on social network sites as an
indispensable promotional and out-
reach tool.

“It’s the only way we can commu-
nicate at no cost,” says David Torres,
who designs the band’s site and on-
line promotions. “Only one station
plays music like Koyi's in Colombia.’

While you can find Koyi on My-
Space, on Facebook you will find the
band’s page, personal pages for each
member, a label-handled “official”
page and a page created by fans and

oting its music to fans

via social network sites.

street teams. MySpace, Torres says,
serves a broader, more mass-appeal
purpose, while Facebook allows for
a more intimate, one-on-one con-
tact with diehard fans who can be
directly targeted for specific promo-
tions and events.

Koyi's Facebook pages, Torres says,
are the driver to get fans to shows and,
once there, to get them to buy albums
at the venues. In a country where
record stores have diminished and
there is little to no digital sales to
speak of, such direct marketing be-
comes essential.

‘We are only beginning to mine
all the possibilities in MySpace,”
says Maria Isabel Ramirez, direc-
tor of Sony BMG’s Day One Enter-
tainment in Colombia. “But in

Facebook, we provide a more per-
sonal touch.” Ramirez says that an
Feb. 2, Sony BMG put up the Face-
book page of established ska/rock act
Dr. Krapula, recently signed to the
label. Within an hour, 50 friends, un-
solicited, had signed on

Now, having the site in Spanish
opens up a realm of outreach pos-
sibilities that simply wasn’t there
before. “Our scope just becomes
much bigger,” Torres says. “Hav-
ing it in Spanish will allow more
people to come in, and now we have
the option to go to other Spanish-
speaking countries and find fans
there as well.

and analysis, see

b_ For 24/7 Latin news
-oiZ billboard.biz/latin.

Breaking Black: Guayaba

Airplay And Appearances Assisted Puerto Rican Group’s Grammy Upset

ing to Universal Music Pub-
lishing Group.

Label manager Carolina
Arenas says mainland U.S.
pop stations will get a post-
Grammy pitch of single

Perhaps the only Grammy
Award win by a Latin act on
Feb. 10 that couldn’t have
been predicted in advance
was Black: Guayaba’'s. Up
against competitors with
bigger sales in its home ter-
ritories (Panda, Zoé), longer
careers (Jarabe de Palo) and

a recent Latin Grammy win
inthe group rock album cat-
egory (Rabanes), the Puerto
Rican band took home the
award for best Latin rock or
alternative album for “No
Hay Espacio.”

Mainstream Grammy vot-
ers have more of a U.S.-

based membership than
Latin Grammy voters, and—
propelled by sales and air-
play in Puerto Rico—Black:
Guayaba was the only group
to appear on the Billboard
charts. Since its first inde-
pendent release in 2005, the
band has landed five songs
on the Latin Pop Airplay
chart, including its most
recent single “Sin Tu Amor.”
The group’s current album
made it to No. 19 on the Top
Latin Albums chart.

Even before Machete

year, the group had
been diligently net-
working at Recording
Academy forums jn

Music picked it up last

Puerto Rico on breaking into
the business. “We went and
got to know all the people,
so they knew we existed,”
vocalist Gustavo Gonzalez
says. “The first year we came
as spectators, the second
year we played, and the third
year | was a panelist.”
Meanwhile, the group had
its music placed in a slew of
public service announce-
ments in Puerto Rico, as well
as a commercial for pharma-
ceutical company Glaxo-
SmithKline. Black: Guayaba’s
song placements should get
a boost with its recent sign-

“Sin Tu Amor,” and that a
five-city touris inthe works
for April.

“We are still trying to re-
lease the album in Latin
America and we are positive
that with the Grammy and
all the good things that are
happening for them, this will
be achieved,” Arenas says.

Calling the Grammy “a very
good start,” Gonzalez hopes
the award will encourage
more people to check out the
group, which produces its
own albums. “We have a lot
of work left to do,” he says.

—Ayala Ben-Yehuda

For news and developments relating to the
LCOM Billboard Latin Music Awards, see
yahootelemundo.com/premiosbiliboard.
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SIGNED LANGUAGE

In a rare move for the label
Sony BMG Norte has signed
English-language artist
Young Seb (aka YS). The 16-
year-old rapper of Samoan
and Nicaraguan descent is
expected to release his all-
English debut album (featur-
ing a duet with Frankie J) this
year. Single “High School
Wifey” has been picked up
by mainstream radio stations
in Northern California and
New Mexico.

COODERED

COMEBACK

Ry Cooder, who produced
“Buena Vista Social Club”
and 2005’s
“Chavez Ra-
vine,” is back
with another
nostalgic
Latin music
project. Sing-
er Ersi Arvizu’s “Friend for
Life” is due May 6 on Epitaph
imprint -Anti. Cooder in-
cluded the singer on “Chavez
Ravine” and produced her
album of Spanish and English
autobiographical songs. Arvizu,
who was signed to Del-Fi Rec-
ords (of Ritchie Valens fame)
with her sibling girl group the
Sisters, was a figure in East
Los Angeles’rock’n’roll scene
in the '70s with her band E!
Chicano. She eventually be-
came a boxer and drove a
FedEx truck before uniting

SERSE-
ARVIZD
rmn rg- ure

with Cooder.

DIGITAL DREAMING
Composer/producer Alejan
dro Jaen has launched a dig
ital label, Big Dream Music,
and its own download store
musicayes.com. Jaen, who
has worked with the likes of
Marc Anthony and Gilberto
Santa Rosa, is working more
than two dozen projects at
launch. Some are such exclu-
sive new artists as Daniel
Santacruz, songwriter for
bachata stars Monchy &
Alexandra. Others are acts
for which he has digital dis-
tribution rights, such as Al
varo Torres. With an eye to-
ward selling music online
and via ringtones in Europe
and Asia, Jaen says he in
tends to sign artists across
genres, from pop to tropical
to regional Mexican, and even
European house. —ABY

EMI M


www.americanradiohistory.com

JIM COOPER/AP IMAGES

On the second floor of 36 W, 25th St. in Manhattan, Chris Lighty is the CEO of Brand Asset
Group. Venture nine floors up, however, and he’s Chris Lighty, head of Violator Management.
Donning thzse two hats, the 39-year-old has become one of the few brand managers with

Chris

Lighty

It’s 360 24/7 for Lighty, who brought
50 Cent to Glacéau, LL Cool J to
ChapStick and who won't let the
Courvoisier pass him by again.

a master plan that’s working in a floundering music industry.

As one af hip-hop’s top deal-makers, Lighty has handled the careers of 50 Cent, Missy El-
liott, Busta Rhymes and LL Cool J. Notably, he helped land 50 aninvestment partnership with
Glacéau’s Vitaminwater that saw the Queens rapper breaking the bank after Coca-Cola’s re-
cent $4.1 billion buyout of the company. In hopes of expanding the branding operations he ini-
tiated when he co-founded Violator a decade ago with former partners James Cruz and Mona
Scott (Scottleft in February to launch her own multimedia company), Lighty launched Brand
Asset Group, a partnership with Warner Music Group, last summer. As an up-and-comer he
earned much of his business acumen working with WMG’s Lyor Cohen when Cohen was at Def
Jam and with Russell Simmons’ Rush Management in the late '80s/early ’90s.

This year, Lighty will continue to build on the 50 Cent trademark (which includes body spray
and cologne collaborations) while ensuring LL Cool J stays profitable (the rap vet recently
partnered with ChapStick) after his final Def Jam disc drops. While generating branding
ops for other clients like Busta Rhymes, Swizz Beatz and Violator’s latest signee Macy Gray
to coincide with their future projects, Lighty is also developing Brand Asset Group into a

force as dominant as Violator, if not more.

Seated in his spacious second-floor digs (the predictably more corporate of his two of-
fices), Lighty discusses his latest endeavor, the shifts in the music industry and the business

models he thinks can succeed in today’s battered climate.

Explain how the function of
Brand Asset Group is different
from that of Violator.

At Violator our first goal is to ap-
pease the artist and grow their
brand. [With] Brand Asset we have
to appease not only the artist but the
company that the artist may be
matched up to. We're working proj-
ects with other marketing compa-
nies. We're building a group of
individuals that have licensing ca-
pabilities, better overall Fortune 500
relationships and [who will] really
be able to generate different mar-
keting opportunities. Whereas other
companies are positioning them-
selves as direct competitors, we
want to be everyone’s friend so that
we can make as much money for
the music industry and the market-
ing companies.

How is WMG involved with Brand
Asset Group?

They’re our partners and backers fi-
nancially. We look to work and serv-
ice their artists, but we'll also service

Alotofdifferentmana

Ciaraon Jive, Sony BMG—we're not
exclusive to Warner Music Group,
but we are obviously looking to make
the Warner Music Group family the
most money possible. Qur goal re-
ally is to help as many brands as pos-
sible and land a few more deals for
artists throughout the industry that
are more on the Vitaminwater train
of thought—invest in yourself, in-
vest in your brand and win on the
upside. We're looking to do some
things with Dale Earnhardt Indus-
tries [boss] Max Siegel.

It would seem to be more benefi-
cial for Warner not to be exclusive.
At the end of the day, our bottom line
is their bottom line. They know that
every opportunity isn't going to fita
Warner Music Group artist. And if
the music business as a whole is be-
coming healthier, it's just going to
help them overall, so they're not
thinking, “I'm going to be greedy
and beall about me.” They’re think-
ing, “Let’s help build this business
and as it builds we make money.”

We can nolonger think in the mind
state of “us vs. them.” The whole
music business is us. It can’t be,
“Sony BMG, I don’t like those guys.”

With the music industry in decline,
what has been the strategy for
your clients in this marketplace?
Our strategy has been the same for
the last decade—build a brand and
have as many brand extensions as
possible because the music is your
base. If you're able to do films, tel-
evision, commercials—that’s the
ancillary money. But then that an-
cillary money actually becomes
more of the real money because
you're not making that much
money off of just selling records.
We’'ve been blessed that we've been
able to tour our artists and create a
real foundation for them, and a lot
ofthem are pretty smart. They know
we have to start thinking more
global instead of micro.

It seems as though labels are ac-
tually catching up to your phi-

losophy then, for example, with
360 contracts.

Alot of different managers say, “Aw,
I'm not going to do a 360.” But I'd
rather have a pie of 360s than a big
empty pie of nothing. I look at it this
way. The record companies are no
longer going to allow us to just pimp
the industry and make them market
and promote the brand to spend mil-
lions and millions of dollars without
them having some kind of vested in-
terest. You're not going to see another
Jay-Z, 50 Cent or Sean Combs with-
outa 360 attachmenttoit. [These con-
tracts)are the future if we want record
companies to still stay in business and
promote at the rate that they promote.

And to compensate for the loss
of album sales.

Absolutely. It's an unfortunate sit-
uation, but it’s just the way the busi-
ness is now, so we have to look
beyond the irony of, “I'm giving up
something.” No, you're actually get-
ting something. Because otherwise
who'’s going to spend millions and

millions of dollars? You can't just
rely on, “Oh, if I put it on the Inter-
net somebody’s going to love itand
catch it.” Because, great—they’ll
love it, catch it, steal it [laughs]and
then you'll make nothing for it.

When you bring in a new client,
is there a certain branding di-
rection you like to focus on first?
It has to start with the music and
then once the music is locked in, 1
think, “What are the opportunities?
What's being said on the records?”
There’ll be no more “Pass the Cour-
voisier” [Busta Rhymes’ 2002 sin-
gle] without us getting paid for it,
because that was a momentin time
when all those cognacs are down,
they’'re losing sales and here comes
Busta with “Pass the Courvoisier.”
Great record, but guess what? We
would’ve thought it was a great
record if it was “Pass the Belvedere,”
too. It wouldn’t have changed the
vibe or the energy that [Combs] and
Busta put into that record, but it
would’'ve changed the financial
windfall for Courvoisier. So we’re
not going to let that happen again.
We're thinking more and seeing the
record and seeing the opportunities
and saying, “Let’s do the marketing
and make sure that everyone wins.”

Do you see a realistic way for la-
bels to profit other than album
sales? Ringtones are a huge part
of the 360 contracts.

We just have to keep trying and fig-
uring out different ways to get our
music out there and get people to
pay for it. It may come down to a
subscription service where you can
eat all you want for $19.95 a month
on your cable bill, but then all of a
sudden that’s “x” hundreds of mil-
lions of dollars more into the busi-
ness. We have to figure that out
without being so greedy that we
kill ourselves. .

erssay, ‘Aw, I'm not

.
going todoa 360. Bu? I’d rather have a
pie of 560s than abig empty pie of nothing.
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THE

SENSIBLE

With Abundant
Charm And

A New Album
Full Of Hooks,
SNOOP DOGG
Extends His Reign
As The Cuddliest

Gangsta Rapper
Of All Time

SEDUCER
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WHEN SNOOP DOGG

hit CNN’'s “Larry King Live” Feb. 1, the segment may
have brought into focus all of what’s working for the
rapper-turned-singer these days.

For starters, there was his burgeoning hit, “Sen-
sual Seduction,” playing in the background as Snoop
took the talk show host to the Los Angeles hangout
Roscoe’s Chicken & Waffles. The electro-funk, '80s-
influenced song oozed funk—and Snoop’s heavily
vocoded singing voice—while the rapper enlight-
ened King to the ways of fried chicken and waffles.

The song is shaping into one of the fastest-climbing
crossover hits of his career. After just 14 weeks on
Billboard’s Hot R&B/Hip-Hop Songs chart “Seduc-
tion” resides at No. 8, and No. 7 on the Hot 100. The
song's clever, retro-themed video is reaping its share
of buzz as well, getting played on the usual video
channels, and perhaps more importantly, is a mas-
sive viral hit at YouTube. The heat the single has
generated pushed the release date for Snoop’s new
Doggy Style/Geffen/Interscope album, “Ego Trip-
pin’,” up from May to March 11.

“This is a huge look for him,” his manager Con-
stance Schwartz of the Firm says. “A lot of people
didn’t get ‘Seduction’ at first. They were like, ‘Is that
T-Pain?’ No, that’s Snoop singing. That’s one of the
most brilliant things about him: his ability to sur-
prise people.”

Of course, also present on that King segment was
Snoop’s staggering charisma and charm. When King
ordered an “Arnold Palmer”—a mix of lemonade
and iced tea named for the golfer who drank it—
Snoop immediately coined “The Tiger Woods”
(lemonade and water). And when King was shuffled
oft by his handlers, Snoop eyed the talk show host’s
substantial leftovers and asked for—what else?>—a
doggy bag.

Snoop Dogg (born Calvin Broadus) has been full
of surprises during his 15-year transition from
gangsta rapper to lovable mainstream brand. That
he’s been able to tweak and have fun with rap’s
tough-guy image without losing street or main-
stream credibility—despite well-publicized run-ins
with the law over weapons and drugs—is a singu-
lar accomplishment.

“Larry is live, down to earth,” Snoop says. “A lot
of people were like, ‘This is going to be awkward:
an old white guy and this young black man.” But it
felt natural, like we've known each other 40-50
years. | get with people, do shit with people. 1 don’t
categorize anyone so everyone feels comfortable
with me.”

Snoop attributes his career evolution to simply
beinga smart “PIMP”: Player Into Muaking Progress.

“That is what that word has always meant to me,”
the Long Beach, Calif., native says in his signature
drawl. “You may think it’s a man sending a woman
to a corner or someone taking something from some-
one else. That’s the misconception. You've got to
know how to pimp the game and not get pimped.
Use situations to your advantage and flip the script
like 1 did. 55>
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DOGGED PURSUIT

OF HISTORY

Seated at a small table in a homey apartment
above the legendary Hollywood corner of Sun-
set and Vine, Snoop Dogg exhibits the rigors
of meeting the May-to-March push-up of “Ego
Trippin’.” With his hair flying loose in Gene
Wilder-esque fashion, the visibly tired rapper
confirms the album is indeed finally complete.
“That's why I look like this, a mad scientist,”
he says with a short laugh.

But as the interview progresses, Snoop grows
more animated when the discussion turns to
artistic longevity and the creative impetus be-
hind the album. Drawing inspiration from such
musical mainstays as Marvin Gaye and Curtis
Mayfield, Snoop says it was time for him to go
outside the box.

“I’'m the nicest rapper in the world,” he qui-
etly declares. “But at the same time I've got that
bad boy persona and I didn’t really want to ap-
proach it like that this time. | wanted to make
a record that fell good the whole way through
a5 oppesed to trfing to miake a record that was
20 gangsta, =0 hard or 50 ‘hood-appealing. 1
looked 21 people before me 1o see how they
wont thrangh differen decades with their
music, Cortis and Marvin lasted, making their
game kind of music éven after disco came in
and then plaved out. With my career lasting
this long, |l b start loeking at the changes
in musicand the changes inme, seeing what's
needed to stay here,”

Bumping into new jack swing gur and for-
mer Blackstreet [rontmas Teddy Riley while
bath were sahsed durmig VH1T's Hip-Hop Hon-
ors last year, Snoop says he felt God was telling
him that he “peeded toowark with this guy.”
Joining forces with [3f Chnk, Snoop and Riley
execulive-produced Lhe album as the new pro-
duction team QDT (Quik Dogg Teddy), with
¢ollalorative assists from Terrace Martin,
Shawty Redd, the Neptunes, Khao and Whitey
Ferd (aka Everlast), among others

The album comprises 21 tracks with just two
featured rappers, according to Snoop: Too Short
and Mr. Fab (on the track “Life of the Party”).
Otherwise, it's a more musical Snoop this time
out, aided by such guests as Raphael Saadiq,
Charlie Wilson and his background singer
Tone. Snoop also sings a cover of the Time's
1981 R&B top 10 hit “Cool,” produced by Riley.

In terms of choosing collaborators, Snoop
says impact factor is the key. “It's about, “Wow,
I can't believe he did a song with that person.””

In recording this album, Ted Chung, presi-
dent of Doggy Style Records and Snoopadelic
Films, says he and Snoop took a different route.

“The usual process is we get a track, Snoop
rhymes over it and it’s sent back for mixing,”

SNOOP ON...

ELVIS AND SHIRLEY TEMPLE

“I'm into history because I'm trying
to make history. I'm trying to under-
stand what was done before me to
create the lane [ have right now so |
can continue to open up other
avenues for new artists coming after
me. | look at the people who had the
microphone before me: what they did,
how they maximized their
opportunities. Look at Elvis. Elvis was
the whole truth. He was the king of
music as they say but I like his
movies. He was the shit in his movies.

“I bought a Shirley Temple DVD set
for my daughter and one for me, too.
My daughter wants to be an actress so
| had to hip her to the game. I'm
showing her that you can do it at an
early age but you've got to have flavor
like Shirley had.”

Chungsays. “This time a lot of the tracks were
replayed with live bass, keyboard, strings, gui-
tars; a full choir was even added ona song. We
spent more time in the studio developing this
record than we've done before, listening to
mixes over and over again.”

R&B isn’t the only genre Snoop channels.
He focuses on his love of country music on the
Whitey Ford-written and -produced “My Med-
icine,” the guitar sound of which mirrors that
of country pioneer Johnny Cash.

“If you take your time to listen to it, country
music is very similar to rap,” Snoop says.
“Johnny Cash is the one who stood out to me. |
love his style, his swag, the songs he made.”

Interscope/Geffen/A&M marketing execu-
tive Tim Reid recalls that he was taken aback
when he first heard Snoop singing on “Seduc-
tion.” However, he notes that given Snoop’s his-
tory of taking musical gambles, the rapper—like
Madonna—can never be counted out.

“When he goes against the grain, those are
usually his biggest hits,” Reid says, citing the
2004 No. 1 crossover hit “Drop It Like It's Hot”
featuring Pharrell. “That was a different de-
parture for him and now he’s setting the tone
again with ‘Seduction.””

Snoop believes his foray into singing and
working with other genres of music will res-
onate with consumers because the same Snoop
essence that fans have come to love still re-
mains. “I'm not trying to be a real R&B singer,
holding notes and going for dramatic moments.
It’s just great songs with good melodies that |

OLD SCHOOL

Retro Styles—And Tech—Help Snoop’s Latest Look Legit

Snoop Dogg and director Melina Matsoukas
call the making of the “Sensual Seduction”
video (shown right) a group effort. The pair
were introduced by rapper Eve at last year’s
BET Awards. A couple of months later, Mat-
soukas—whose résumé lists videos for Eve,
Beyoncé, Ne-Yo, British newcomer Leona
Lewis and, most recently, Kylie Minogue—was
invited to listen to the song.

“It was the best song I'd heard in a while,”
Matsoukas says. “l love to see someone rein-
venting himself, doing something different.”

During subsequent phone conversations
with Snoop, Matsoukas learned about the
song’s genesis, its nod to '80s group Zapp and
24 |
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other earlier R&B artists and Snoop’s vision for
the video. “l asked him, ‘Do you want to take it
back because I'm always wanting to go retro?’ ”
Matsoukas says. “He was like, ‘Let’s do this.” ”

Matsoukas spent a week reviewing old per-
formances by acts like the Roger Troutman-led
Zapp, Shalamar, Prince and Grace Jones. She,
Snoop and a stylist also pored through other
past images of black culture including blax-
ploitation films.

“We were trying to create the same vibe of
the early ’70s into the '80s,” Matsoukas says.
“We wanted to make this video look like
videos made back then. The characters that
Snoop portrays are a blend of many other

WHO’S NEXT

“That’s hard to say. Who would
have thought Kanye West would
surpass Jay-Z? He performed like a
rock star at the Grammys. That
wasn’t no rap shit, that was rock
shit. He's like a NASA rocket. Kanye
inspires me even though he started
after me and is younger. He’s
changing the pace of music. I'm a
fan following his lead right now.”

THE ‘N’ WORD

“I'm not offended if you want to
be real. [ remember as a kid that’s
all I heard from my uncles, aunties
and mama. You didn’t get in trouble
for that. It was just a word. But
when somebody who wasn’t from
our world said it, then it became
offensive . .. What I don't

can hold but it’s still within the world of Snoop
Dogg,” he says. “I always stay Snoop Dogg re-
gardless of any change.”

“I just want to be the Marvin Gaye of rap,”
he continues softly, as he reaches down to pet
the barking Princess, his family’s white
Pomeranian. “That timeless voice you love hear-
ing all the time on epic songs. | done made you
party my whole career. Now | want to see if |
can get you to cry.”

PIMPIN' THE ALBUM

To take advantage of the lightning sparked by
“Seduction,” the label has booked Snoop on a
promo tour. Kicking off in New Orleans dur-
ing NBA All-Star weekend. Snoop hosted an
album listening party for key tastemakers, pro-
grammers and retailers followed by a perform-
ance at the city’s House of Blues.

A similar pattern will be followed during
stopovers in New York (where he’s booked to
appear Feb. 22 at Winter Fest "08 with host D]
Khaled), Detroit, Chicago, Houston and At-
lanta, before he returns to Los Angeles the first
week of March.

Then it's back on the road during the week of
release. Snoop will visit the David Lettermanand
Conan O'Brien shows, BET’s “106 & Park” and
“Rip the Runway,” MTV’s “TRL” and ABC’s “The
View.” He'll also do an in-store at Best Buy, and
anappearance on “Yahoo Live Sets” that will air
the weekend after the album’s release. The up-
comingrelease is promoted on the E! Entertain-
ment reality show “Snoop Dogg's Father Hood.”

artists: Rick James, Marvin Gaye, Michael Jack-
son. It was about how Snoop would be back
inthe day.”

Two days after casting, the one-day shoot
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understand is how black folks try to
act like that word isn’t a part of our
lives. You can’t just erase or throw it
away. If you all were going to do
that, you should have done it in the
'60s when we got all that shit
together with civil rights. We should
have said then, ‘OK, we're never
going to use that word again.” But
that shit carried on through the '70s
to the '80s and '90s. Now we've got it
and use it in our music . .. “That
Nigger’s Crazy’ was one of Richard
Pryor’s biggest albums. America
embraced him and loved him. Now
when it's our generation, our turn,
it's a problem. [ don’t get it. It’s just
a form of communication, like,
‘What's up, my nigga?’ That’s just
how we get down and that's how it's
going to be.”

Meanwhile, second single “Life of the Party”
is beginning to go to radio now. Its accompa-
nying video was shot in Las Vegas. While in
Vegas, he shot another video: a street-themed
short for the autobiographical track “Neva Have
2 Worry.”

That video will be used as an Internet com-
ponent to support the album. “Snoop wants fans
to know that while they may hear him singing,
he’s still Snoop Dogg the rapper,” Reid says.

Reid adds that a full-length domestic tour—
possibly with a rock act—is in the talking stages.
Snoop has finally regained his visa status for
Europe (a declined visa led to the cancellation
of a 2007 tour with Sean “Diddy” Combs) and
Reid says the rapper has “big plans” for his wel-
come back there but declined to reveal details.
“Ego Trippin’ ” is due for release in most in-
ternational markets on March 11.

Live Nation senior VP of bookings Jason
Miller says that when it comes to hip-hop acts
on tour, Snoop is the exception rather than
the rule.

“Alot of hip-hop acts are cyclical in that their
draw elevates with current product and radio
attention and then declines in the off year,”
says Miller, who has worked with Snoop for 10
years. “But Snoop has managed to avoid this
issue with smart touring and relevant packag-
ing. He crosses artistic boundaries that expose
him far beyond being a strict urban draw. He’s
a hip-hop icon and seasoned pro with a deep
catalog of hits. And the addition of the live band
makes his show even more compelling.”

took place at a Los Angeles studio. “Snoop
was never scared about going all the way to
play those characters,” Matsoukas says. “Even
when | made him dance or had him wear the
turban with some of the hair coming out. At no
point was he saying, ‘I'll look like a fool’. ..
Without him able to do that, it couldn’t have
been pulled off.”

The “Seduction” video was shot simulta-
neously on film and with a video camera, the
latter circa 1982. But after editing together
footage from both, Matsoukas found the re-
sulting video too clean. So a day before the
video was due, she ran the tape through a VCR
three times for a grittier look.

“My songs basically tell you what the videos
are going to be about, so half the job is done,”
Snoop says. “Melina did a great job of captur-
ing my vision. That video is going to be here
20-30 years from now.” —GM
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STI L L H OT TITLE DEBUT DEBUT DATE PEAK PEAK DATE  WEEKS ON CHART LABEL
“What’s My Name?” 4 11/1994 4 1/1/1994 39 Death Row/Interscope
In a remarkably consistent 15-year “Gin And Juice” 18 1111994 2 4/2/1994 4 Death Row/Interscope
career, only Snoop Dogg’s most recent  «poggy ogg World” 3% 4/30/1994 4 6/18/1994 2 Death Row/Interscope
studio album, 2006° “Tha Blue Carpet  «§nogy’s Upside Ya Head” 12 11/2/199 5 1401991 18 Death Row/Interscope
Jresbment - has falie to shift more than  «gyj) 5 6 Thang” 20 8/15/1998 5 10/10/1998 1] No Limit/Priority
1 million copies. On the Rap airplay “B-Please” 30 2/28/1999 8 10/30/1999 % No Limit/Priority
chart, 10 of Snoop’s 52 entries have (featuring Xzibit & Nate Doga)
reached the top 10 or better. “The Next Episode” 34 4/29/2000 2 1/15/2000 34 Aftermath/Interscope
(Dr. Dre featuring Snoop Dogg)
“Lay Low” 40 2/24/2001 8 4/28/2001 26 No Limit/Priori
Trouah the esk endimg Feb 103008 Secarding to Nieisan. (feal!rlng Master B, Nate Dogg, Butch Cassidy & Tha Eastsi/daz{ L fprorty
SoundScan Radic & Records’ Rap arpiay chart through Feb 23 -
“Beautiful” 28 2/1/2003 2 4/12/2003 26 Doggystyle/
(featurlng Pharrell & Uncle Charfie Wilson) Priority/Capitol
“Holidae In” 26 9/6/2003 2 11/8/2003 26 DTP/Capitol
(Chingy featuring Ludacrls & Snoop Dogg)
“Drop it Like It’s Hot” 36 9/18/2004 19 weeks) 11/6/2004 40 Doggystyle/
(featuring Pharrell) Geffen/Interscope
“That’s That” 28 11/4/2006 3 2/3/1007 N Doggystyle/
(featuring R. Kelly) Geffen/Interscope
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The Billboard 200
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Death Row/ Death Row/ Not To Be Told” No Limit/Priority No Limit/ To Be Da Bo$$” The Masterpiece” Dogaystyle/
Interscope/AG Interscope No Limit/Priority Priority/Capitol Dogaystyle/ Doggystyle/ Geffen/IGA
Priority/Capitol Geffen/Interscope
1993 1996 1998 1999 2000 2002 2004 2006

Snoop says one of his ultimate dreams is to
be the first rapper to hold down a steady Las
Vegas production like Celine Dion's. “My set
would look the way the street did when I first
came out,” Snoop says. “Then it would look
like when things got poppin’ in 2000 and then
to whatever the state of hip-hop is when I do
get to Vegas. It would be like a play where Snoop
Dogg does Vegas to end off my career. Where
Vegas would give me $250 million and a nice,
plush penthouse.”

PUPPY DAYS

First gaining notoriety as Dr. Dre’s protégé on
the theme song to the 1992 film “Deep Cover”
and later that same year on Dre’s debut solo
album, “The Chronic,” Snoop Dogg (then call-
ing himself Snoop Doggy Dogg) began mark-
ing his own territory with first album “Doggy
Style” (1993). Slowed down by his arrest and
subsequent trial on charges of being a murder
accomplice, Snoop released second album “Tha
Doggfather” in 1996.

But by this time, the gangsta rap climate
that bode well for his first album was rocked
by the death of Tupac Shakur and Death Row
principal Suge Knight's indictment on rack-
eteering charges. Snoop began tempering his
gangstarap image, going out on the 1997 Lol-
lapalooza tour, and taking on various movie
roles that underscored his fun-loving, larger
than life persona.

“Snoop’s appeal is about authenticity,” fel-
low rapper Kool Mo Dee says. “He has never
fluctuated from who he is: laid-back persona,
amusing, not a whole lot of killer violence, mak-
ing money and hanging with women. Snoop
has zeroed in exactly on the market he appeals
to and has never fluctuated from who he was.”

Snoop managed to strike the right tone to
extend his brand on Madison Avenue.

“Notoriety, street cred, scandal and the like
work for some clients who are willing to take
a chance, extend their reach and broaden their
demographics,” Grey Worldwide senior VP/di-
rector of music Josh Rabinowitz says.

“Snoop, although notorious, is certainly per-
ceived as nonaggressive. His vocal perform-
ances are definitely smooth, relaxed, hypnotic,
anything but abrasive. Combine this with his
public demeanor of the mellow poet-hipster-
jester and you have a not-necessarily-threaten-
ing street-bred cuddly gangsta . . . When Snoop
isintelligently aligned with a concept, message
or product, he can really ex-
cite people, no matter his
gangsta standing or his asso-
ciation with illegal drugs.”

Snoop’s wide-ranging ap-
peal was evident in Las
Vegas during the filming of
the “Life of the Party” video,
IGA’s Reid recalls. It was 1
a.m. and they were filming
in downtown Las Vegas on
Fremont Street. Reid says it
only took 10 minutes before the whole street
was wall-to-wall with people.

“Working with Snoop, you sometimes for-
gethow big he is until you go out with him. He
still resonates with kids and you have 35-plus
fans who grew up on his music. He had 60-
year-old white people coming up to him in
Vegas saying how much they loved him.”

Snoop’s branding ventures have run the
gamut from dolls to the custom Snoop de Ville
Cadillac. Manager Schwartz, a former NFL
marketing executive, says that the last couple

‘I just want
to be that
timeless voice
you love hearing
all the time
on epic songs.’
—SNOOP DOGG

of years have been spent working with Snoop
and Chung to pare down the myriad opportu-
nities that come Snoop’s way.

One that has stuck is his current E! Enter-
tainment reality show, “Snoop Dogg’s Father
Hood,” featuring his wife and three children.
The season finale airs March 2. E! VP of devel-
opment Damla Dogan declined to say if the
show would be renewed, but notes that the pro-
gram is very strong in the female 18-49 demo.

Snoop says the show has broughthim closer
to his family. “I'm used to having cameras in
my face and being able to maximize them
being on me,” he says. “But it gives my fam-
ily a chance to see that what I'm doing is work
and how it’sirritating some-
times to have cameras in
your face.”

Schwartzand Chung, who
both executive-produce “Fa-
ther Hood,”agreed that the
rapper should do the TV proj-
ect primarily because it
would give him a chance to
show the true Snoop, and
provide a more rounded
foundation on which to con-
tinue building his multifaceted career.

“For so long there was a constant battle with
the media in terms of how he’s been portrayed,”
Schwartz says. “He’s made mistakes and he’s
paid for them. But they don’t talk about his vis-
iting soldiers at Walter Reed, his work with the
Make a Wish Foundation or his football league.”

Indeed, Snoop says he basically shuts down
his career and devotes four to five months to
the Snoop Youth Football League beginning
in August. The league, which recently wrapped
its third season, comprises boys and girls ages
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13-17 from South Central L.A., Compton,
Watts and Pomona who must maintain a 2.0
average to play. Born out of earlier coaching
stints for his sons’ teams, Snoop’s league now
numbers 2,500 participants and doubles as
his “No. 1 passion.”

Other Snoop ventures include a new cloth-
ing line, Rich & Infamous, that will cater to spe-
cialty stores like Demo and Up Against the Wall.
Due later this year, Snoop unveiled the line—
between video shoots—during the recent fash-
ion industry trade show Magic in Las Vegas.
Unlike his earlier apparel venture, Snoop Dogg
Clothing, the Snoop moniker will not be at-
tached to this line. Also coming: Coco Ri, his
wife’s line named after their three children.

In the film and TV world, Snoop has the up-
coming film “Golden Door” and another film
in development at Fox based on his youth
league experiences, “Coach Snoop.” Through
distributor Codeblack Entertainment,
Snoopadelic Films will release “The Adven-
tures of the Blue Carpet Treatment.” Due later
this year and done in Japanese style animation,
the project is based on the rapper’s 2006 album,
“Tha Blue Carpet Treatment.” Also in the works
are more videogame ventures, two major league
brand partnerships that are currently being ne-
gotiated for launch at year’s end and more TV,
including another animation project.

“TV is missing me right now,” adds Snoop,
who notes that he has been having meetings
at NBC, Comedy Central and E! “Nat just in
front of the camera but behind the camera, be-
hind the music, behind the everything: drama.
comedy, late-night TV, Saturday carteons, voloe-
overs, sports. I'm a greative foree whe's just
trying to effectively put my paw prints all over
the world.”
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BY RAY WADDELL

In a music business where nothing is
certain, the Jonas Brothers are about
as close to a sure thing as exists.
They’re the kind of act a promoter
would like to be in bed with well
beyond a one-night stand. § That’s
because they sell records and tickets
in equally large numbers, and because
they’ve captured the crucial teenage
demo thanks to the promo efforts of
Hollywood Records and a recent
opening slot on the box-office-busting
Miley Cyrus/Hannah Montana tour.

That trek grossed more than $54.4 million and moved more
than 978,000 tickets from 69 shows reported to Billboard Box-
core. The Jonas Brothers' self-titled album is at 999,000 copies
in the United States, according to Nielsen SoundScan.

Whereas an act on the rise might have once signed a series
of one-off deals to further its touring revenue, now it is part-

iering with a single entity for long-term arrangements.

That’s exactly what the Jonas Brothers and Maroon 5 have
done with Live Nation. AEG Live, Live Nation’s chief rival on
the global touring front, says it is currently in confidential
nulti-tour negotiations with several top-tier acts. AEG pro-

1oted Hannah Montana and Justin Timberlake’s $126 mil-
lion tour in 2007, and has Celine Dion, Bon Jovi and other
on the road in 2008.

Astouring further asserts itself as the primary revenue sourc
for most artists, any trend to further tap this source will no doubt
increase. “A trend would be putting it mildly,” AEG Live CEQ|
Randy Phillips says. “Itis more of an avalanche. l amin the mid
dle of negotiating four of [these deals] as we speak.

It's a development that has roots from decades ago, even i
Live Nation CEO Michael Rapino only relatively recently stressed
the priority of his company establishing longer-term relation-
ships with artists. While the national and international one-pro-

moter touring model is now decades old, what sets the new breed
of deals apart is they often cover more than one tour, one year
or even one album cycle.

Live Nation CEO of North American music Jason Garner say:
it’s all about promoter and artist working to create the best strate-
sic relationship possible.

‘For some artists, that’s a one-night engagement with us at
House of Blues,” Garner says. “Others see a real value in hav-
ng a longer, more strategic partner, where all the interests are
aligned and both parties are not thinking strictly about one night,

pne month or one tour. Everybody is thinking long term about,
‘How do we work together to really grow that artist and maxi-
mize earnings for the artist?’ ”

For artist and promoter, such deals allow marketing consis
rency and the sort of security seldom found in today’s music
business. But some feel that touring artists and their handlers|
are looking at promoters as.cash cows as label revenue and ad
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ances diminish, and the real winners are the attorneys and
business managers who negotiate these deals in the first place.

‘[These deals] only make sense for artists who are somewha
insecure about maintaining their consumer popularity, or have
in immediate financial or investment need for capital, or are
not willing to be vulnerable to the vicissitudes of a changing
business model in the recorded music industry.” Phillips says.

As promoter/artist relationships go, the Maroon 5 deal, which|
vegan with a brief fall ‘07 run and resumes with a summer shed
rour, is fairly typical in that it's a standard minimum guarantee
vs. a back-end percentage deal.

The longer Jonas Brothers/Live Nation deal has been touted|
1s a multimillion-dollar pact that is expected to result in more
than 140 theater and arena dates during the span of the agree-
ment. The time frame in all likelihood will see the group ex-
plode into an arena-level superstar headliner.

“For up-and-coming bands, a deal like this makes a big dif-
ference,” says Jonas Brothers co-manager Johnny Wright, whol
Iso manages Timberlake.

“With the ever-dwindling commitmentlabels make to artist de-
velopment, this type of deal allows some promotion money and|
ppportunities to be invested in a new artist by the promoter to off-
set the lack of monetary commitment by the label,” Wright adds.

With an act like the Jonas Brothers, the upside is significant.
“[Multitour deals] allow the promoter to start building a relation-
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ship with an act at the early stages so that
once that act achieves superstar status the
promoter is able to retain the opportunity to be

in business with that artist for the long haul,”
Wright says.

Phillips agrees. “These deals are probably
more advantageous for the newer star whose tour
performance is tied directly to the success of their
latest single or album and not for the act whose body
of work is more relevant to their ability to sell tickets in both
the primary and secondary markets,” he says.

® | ] “A § ! 1

Promoters see long-term deals as a way to improve the razor
thin margin of a one-night stand. Competition between the top
two promoters in AEG Live and Live Nation creates an envi
ronment where the promoters want acommitment from prom-
ising acts, a commitment for which they are apparently willing
to write big checks.

“For AEG Live to have these longstanding contracts with
superstar artists means we are no longer subject to the inse
curity of leasing talent for one tour ata time and then having
to bid again for the next tour,” Phillips says. “On the other
hand, we are tying up capital for an excessively long period of
time, creating a ‘cost of capital’ factor that didn't exist before.
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[This will now be another tour expense that did not exist in a
normal touring cycle. Also, there is obviously greater risk inl
[projecting an artist’s popularity four to six years out.”

Acts and their handlers see added-value promotion and, of/
[course, dollar signs. Such deals “can be good financially for the
artist,” Fall Out Boy manager Bob McLynn says. “Many times
la national promoter will overpay to get a certain tour.”

McLynn says he’s seeing an upswing in these types of ex{
ftended touring agreements as the two powerhouses slug it out|

It’s about competition between Live Nation and AEG. They
will continue to try and control the powerful touring acts and
outbid each other,” he says.

Phillips thinks these deals benefit another sector of the in-
[dustry. “God bless the music attorneys who have found a way
to replace the record renegotiation fees with the multitour
advance fees,” he says. “I appreciate entrepreneurial inge
nuity when I see it.” ‘

Indeed, this is the music “business,” so there’s nothing wrong
with acts being paid well, McLynn says, “if I feel I can control
leverything so it doesn’t hurt the fans. The problem is when
[promoters] try to offset [artist costs] with the fans, overcharg
ling on venue fees, ticketing, parking, etc. Ultimately, ifithurtg
tthe fan, it’s not good for the artist.”

Maroon 5 manager Jordan Feldstein insists he maintains such
icontrol where it counts and ticket prices were agreed upon in ad
vance. “It’s not like you lose all flexibility because of this deal,” he]
says. “If this summer the right place is an indoor arena instead
lof an amphitheater, we’ll do the right thing. It doesn’t provide a
llevel of restriction that I think most people think it does provide. ]
| Asforthe commitment, Feldstein says the Live Nation deal did

not mandate that Maroon 5 tour mare or less than it woiild havel

otherwise. “We knew what we wanted to do touring-wise when|
we made the deal,” he says, “so it wasn’t the deal dictating how|
we tour, it was us dictating to the deal how we wanted to tour.”

PROS AND CONS

INeil Warnock, managing director for the Agency Group in Lon|
|don, says an agent should weigh each opportunity based upo
its given merits for a particular artist. Sometimes that meanj
selling the whole tour and sometimes it doesn’t.

“It's our job as agents to present the different scenarios being
jgiven to us by promoters,” Warnock says. “On occasion promot{
ers will try to outbid each other in a way we feel will ultimately
[be wrong for the act because ticket prices will be much too high
and margins way too skinny, all to just give a few more dollars
to the act at that time.”

But Warnock says it's shortsighted for an agent to look at 4
tour offer as an opportunity for a cash grab. “There will be ocA
ccasions where you may be directed to do that by the manager iff
that suits the artist at that time,” he says. “I'm not saying that’s
what we would recommend, because I've always felt that a cashl
grab always comes back to bite you in the ass anyway.”

That “bite in the ass” could come in the form of tax obliga-
tions that make the deal less favorable for the artist than the top
line would indicate. “Remember, this revenue will have to be
booked as earned income, which would make the dollars sub-
ject to alarge tax liability without the ability to shelter or expense
tthese funds,” Phillips says. “Unless there is a way to structure
@ long-term deal where these funds are either booked as loang
jor the purchase of equity in an artist’s touring entity, and there{
fore, subject to capital gains rates, 1 do not believe that these
multitour deals are good for the business or the client.” |

Live Nation’s Garner says acts like Maroon 5, Jonas Brotherg
and even Madonna are aligning with Live Nation for more rea{
isons than the greenbacks. “Of course, it always comes down tg
jmoney, but 1 really think what you're seeing is artists looking
ffor the best possible partners and realizing that’s us,” he says.|

And these partnerships can include more than a ticket-based
payday, Garner says, even if Live Nation tour producers Arthur
Fogel and Michael Cohl, on a global basis, and Brad Wavra, Brian|
|0’Cannell and Bruce Kapp in North America hax&pnldlmeq

|

The JONAS BROTHERS (center) and
Maroon 5 frontman ADAM LEVINE (right)
and his bandmates have already locked up
long-term touring partnerships with Live
Nation. Artists like JUSTIN TIMBERLAKE
(left), who have risen to arena-level!
headlining status in recent years, are hot
commodities for promoters looking to

.~ cement deals directly with artists.

many of the top-grossing tours of all time. Marketing and an{
cillaries could be the tipping point.

| “Wehave built a world-class infrastructure so that we can ga
to the artist and say, “We're your tour promoter. You should givel
us your T-shirt rights,” ” Garner says. “Every right that we ask
for from an artist is because we can execute on it better than|
anyone in the world. If you are an artist and you get the chance
to work with Michael Cohl and Arthur Fogel and at the same|
time have access to the best executional infrastructure in the
|business, I have to think that’s as important as money.”

In the shorter term, Feldstein says Live Nation’s deal with
[Maroon 5 was more about the marketing value, particularly
[Live Nation’s in-venue marketing. “It’s hard to equate it td
an additional number of tickets sold, but you definitely know
you're at least getting those impressions,” he says. In an era
where few acts have been able to sustain headlining status,
ieverything helps.

“It’s all about radio diminishing and videos diminishing, sof
the more impressions you can get, the better,” Feldstein says.
‘We got additional national advertising and visibility in all the
[Live Nation venues. It kept the band out there, particularly to
people that at least buy tickets.”

Managers and agents advise acts to tour when they need to,
lanyway, Feldstein adds. “If this deal fits within that and can pro-
vide ‘X’ number of dollars in additional national [marketing] and
more looks throughout the Live Nation venues, and preference
for sponsorship opportunities, and a national marketing per-
son, why not?”

Feldstein says the basic economics are not different between
[Live Nation and Maroon 5. “I think it's more about them being
committed over along duration as opposed to a short window,
fa consolidated effort, and hopefully more money and time spent
lon this band than band ‘x,” ” he says. “There is nothing finan-
icially unusual about the deal.”

While Madonna’s much-publicized deal with Live Nation ig
for 10 years, on a macro level, plotting a tour beyond one album
cycle is not something Warnock would ever recommend. “I be-
lieve that every tour stands and falls on itself,” he says. “If you
track into a second cycle, who knows what grief that can bring
if the first cycle didn't work well>” see
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Portishead, The Verve Relaunching
At Coachella Festival

Out in the California desert, the Coachella Valley Music & Arts
Festival is fast becoming an oasis for high-profile reunions.

The Jesus and Mary Chain, the Pixies, Rage Against the Ma-
chine, Gang of Four and Bauhaus are just a handful of the acls
who've come back to life at the Indio, Calif.-based event in
recent years.

The trend will continue this year when two of Britain’s most
important’90s alternative bands—the
Verve and Portishead—make their re-
spective U.S. returns for the first time
in nearly a decade.

Securing the services of both
groups, says Paul Tollet1, principal of
Los Angeles-hased Goldenvoice, which
organizes Coachella, has brought se-
rious pulling power.

“The fans like them,” he says, “but
also they attract other bands to the bill
and give a serious feel to the show.
This year’s lineup also boasts Roger
Waters, Kraftwerk, My Morning Jacket,
the Raconteurs, the Breeders and Love and Rockets.

“The festival's strength is that we know [which] bands to pick,
Tollett adds. “[But] we don’t want every band that starts to play
again. They need to be in top form for the show.

With that in mind, the reunited My Bloody Valentine turned
down an offer to play its first show in 10-plus years at this year’s
festival, telling Tollet! the band needed more time to hone ils

PORTISHEAD

live show.

But the Verve and Portishead should be nearing peak shape
for Coachella, which will serve as a launch pad for anticipated
new album releases. Portishead’s third studio album, appro-
priately titled “Third,” will land April 28 internationally via Is-
land and the following day in the United States via Mercury. It
will be the trip-hop pioneers’ first set since a 1997 self-titled
album, which has sold 635,000 copies in the States, according
to Nielsen SoundScan.

“A Portishead live show at Coachella is about as good a place
asanywhere to premiere that [record] in the U.S.,” Island Records

MOOD MuUsIC

PETE, PAST & PRESENT

Group U.K. president Nick
Gatfield says. “It should be
anevent.”

“They’ve been asking us
for quite a few years,” Por-
tishead’s Adrian Utley says
of Coachella. “It seems like a good place to play, being out in
the desert, and it was started by what seems to be some pretty
cool people.

Gatfield is confident “Third” hits the stellar notes of earlier
works.“It's areally strong record and it's adventurous,” he says.
‘Beth [Gibbons’| voice is as powerful as ever. The uptempo tracks
are never going to be drum’n’bass, but they do hit 120 BPMs in
some places.” Adds Utley, “It’s the same mindset we've always
had, only further down the road.

New tracks were first given an airing last December at the All
Tomorrow’s Parties festival in Minehead, England, which the
band curated. Wider U.K. and European audiences will get a
taste during a spring tour.

“We've been very protective about letting this record out there,”
Gatfield says. “There will be a fairly short window between the
music being available to hear and the music being available to buy.”

The setup for the Verve’s as-yet-untitled fourth EMI album,
tentatively due in June, is less clear. The group split up in 1999

www.americanradiohistorv.com

MONEY IN THE BANK

BODY MOVIN’

32

THE VERVE

atthe height of its commercial power before reuniting last sum
mer. The first new music from the Richard Ashcroft-led act, a
14-minute jam dubbed “The Thaw Session,” was released as a
free download last October.

InJanuary, manager Jazz Summers, CEO of Big Life, was one
of several artist managers to voice concerns over the new EMI
regime’s abilily to handle big releases. Also up in the air is the
Verve's status in the States, where the band is unsigned.

Parlophone managing director Miles Leonard says the Verve
is “currently writing only,” and neither he nor Summers would
comment on whether the situation with EMI had been resolved.

The band’s last album, 1997’s “Urban Hymns,” has global
sales of 8 million, according to Big Life, more than 1.34 million
of which were in the States, according to Nielsen SoundScan.
Tickets for a six-date U.K. tour last November reportedly sold
out in less than 20 minutes, with a string of arena dates added
soon after. A headline slot at Scotland’s biggest festival, T in the
Park, has already been confirmed, while the coveted Sunday
night slot on the Pyramid Stage at Glastonbury 2008 is also un-
derstood to be the Verve's.

“This is avery special band, with four incredibly talented peo-
ple,” Summers says. “They made three great albums before
And they’re going to make another great album now. There’s a
bit of magic when the four of them come together. .o
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>>>CHECKMATE

Beyoncé has signed on to
executive-produce and
star in Darnell Martin's
“Cadillac Records” for
Sony BMG Films. Beyoncé
will play Etta James in the
1950s period film about
legendary label Chess
Records; its founder,
Leonard Chess; and the
turbulent lives of such
Chess artists as Muddy
Waters, Little Walter,
Howilin’ Wolf and Chuck
Berry. Beyonce joins a cast
that includes Adrien
Brody, Jeffrey Wright and
Cedric the Entertainer.

>>>|RISH EYES
ARE SMILIN’

U2 has hit the studio in
Dubiin to continue work
on its next album with
longtime coliaborators
Brian Eno and Daniel
Lanois. “There’s so much
material,” Lanois says,
referring to speculation
that the sessions could
yield two new albums.
“We’re going to try and
break new sonic ground
and deliver a masterpiece.
Bono is all charged up
with a lyrical angle.” U2,
Eno and Lanois have
already spent time
working on new material
in France and Morocco.

>>>IT’S THEIR LIFE

Academy Award-winning
director Barbara Kopple
(“Harlan County, US.A.”
Dixie Chicks’ “Shut Up &
Sing”) has begun work on
a Bon Jovi documentary.
According to guitarist
Richie Sambora, the New
Jersey rockers have
charged Kopple to
“capture the story about
our success and the
anomaly of our success,
and then some of the trials
and tribulations and
stories and back stories.”
The band kicked off the
latest leg of its Lost
Highway tour Feb. 18.

>>>FANDEMONIUM
Beginning Feb. 22, Dierks
Bentley fans are being
asked to help pick the title,
cover art and some
content for a greatest-hits
album, due May 6 on
Capitol Nashville. Bentley
describes the set as “a
package that has hits,
some new stuff, some of
my favorite stuff and some
live stuff,” including all 10
of his top 10 Hot Country
Songs chart hits as well as
two new songs.

Reporting by Jonathan
Cohen, Gary Graff and
Leslie Simmons.

BY DEBORAH EVANS PRICE

Happily Ever

Afters

Christian Band Builds On Debut Success

Buoyed by a relentless road schedule
that strengthened their mettle, the Af-
ters have defied the sophomore slump
with “Never Going Back to OK,” due
Feb. 26.

The Christian rock band traces its
roots back to a Starbucks in Mesquite,
Texas, where frontman Josh Havens and
guitarist Matt Fuqua worked while hon-
ing their infectious pop/rock anthems.
They enlisted bassist Brad Wigg and
drummer Marc Dodd and became pop-
ular on the Dallas music scene before
signing with Simple/INO, which intro-
duced the band in the Christian market.

The Afters’ 2005 debut, “l Wish We
All Could Win,” began making noise and
Sony BMG signed on to work the band
in the mainstream market. The set
spawned the hit “Beautiful Love,” which
has sold 239,000 digital downloads, ac-
cording to Nielsen SoundScan, and
helped earnthe band the best new artist
trophy at the 2006 Dove Awards. U.S.
sales for the album are at 92,000 units.

Dodd sees the title track as a chal-
lenge to stop just going through the mo-
tions. “That song encourages people to
try to make animpact on the world, and
help someone change their perspec-
tive on how life can really be,” he says.
The tune is No. 20 on Billboard’s Hot
Christian Songs chart.

On the less serious side, the album
features “MySpace Girl,” a true story
about a friend who met a girl at In-N-Out
Burgerin Los Angeles, then began cor-
responding via MySpace and eventually
married her.

An animated viral video for the
tune is now on the band’s MySpace
page as well as Seventeen.com and
features the Afters’ cartoon coun-
terparts re-enacting the story. Some
of the band’s MySpace friends were
chosen to be part of the clip, which
premiered Feb. 13.

The band is being worked to the
Christian market via INO and to the
mainstream through Columbia. The
new project is gaining exposure via
contests onthe band’s Web site and
MySpace as well as key media, includ-
ing the March cover of CCM maga-
zine. Christian retailers will offer con-
sumers a free 7-inch vinyl single for
“Never Going Back to OK” with pur-
chase of the new CD, and fans who
pre-ordered the album were given a
card with a special code allowing for
an immediate download of the sin-
gle from the Afters’ Web site, plus a
full album stream.

“This is a logical creative jump for
them to take to that next step of
widening their audience,” INO VP of
marketing Dan Michaels says. “It’s a
strong effort. It’s got appeal without
feeling too commercial.”

The Afters will hit the road on a
headlining tour this spring with Falling
Up, Everyday Sunday and Ruth as sup-
porting acts. “We haven’t changed our
strategy or who we are one bit,”
Havens says. “When we started nine
years ago we would play in churches
and we’d also play in clubs, bars and
high schools. We had a very diverse

fanbase fromthe very be-

ginning. We are a band.
We’re Christians. Our
faith is important to us
and obviously elements
of that are going to
come through in
the music that we
] Ly write, but ulti-
3 mately we are a
band. We want to
make great music
and play for any-
body who con-
nects with the

songs.” .

THE
AFTERS
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Twin Killing

Alt-Rock Vets Join Forces In New Sub Pop Band

or a duo who refer to them-

selves as the “Satanic Everly
Brothers,” Greg Dulli and

Mark Lanegan are rather polite,
friendly fellows. Over lunch atan Ital-
ian restaurant in New York, they chat
easily about favorite TV shows {Lane-
gan is partial to AMC’s “Breaking
Bad,” Dulli is obsessed with “Lost”)
and gamely retell the story of how an
offhand comment to a writer finally
compelled them to finish and release

the long-gestating Gutter Twins
record. That album, “Saturnalia,” ar-
rives March 4 via Sub Pop.

“We're marketing thisas Mark and
Greg coming home, and talking
about the record in terms of the his-
tory of the two forces behind it,” label
GM Megan Jasper says of Lanegan
and Dulli, who've both spent form-
ative years recording for Sub Pop
with Screaming Trees and Afghan
Whigs, respectively. Lanegan has also

>>>BIG-SCREEN
STORYS

Welsh country-tinged pop/rock act
the Storys are aiming to cashinon
some big-screen grand larceny. The
sextet has three songs on the
soundtrack to British action movie
“The Bank Job” (Arclight Films),
plus a cameo role as the house band
at a wedding.

The movie premiered Feb. 18 in
London. “Someone at the music
placement agency working on it had
seen the band supporting Elton
John and really liked them,” Storys
manager John Waller says. “She
asked if we’d be interested.”

Johninvited the band to support
him on 11 U.K. stadium/arena shows
in 2006 after hearing its October
2005 self-released, self-titied debut
album. The Storys subsequently
signed to Warner U.K. imprint Ko-
rova, but shortly after recording
sophomore album “Town Beyond
the Trees,” the label folded and the
band was released—with its masters.

“Being independent gave us the
chance to seize the film opportu-
nity,” Waller says. “[If we’d been]

SULSI

EDITED BY TOM FERGUSON

wading through [a label’s] various
business departments, by the time
we’d got the go-ahead it might have
been too late.”

The Storys will play U.K. dates
(booked by Marshall Arts) following
the March 17 release of “Trees” onits
own Hall Recordings label. Summer
European shows are planned, fol-
lowed by U.S. dates.

Waller, currently shopping for
U.S. and European deals, likens the
band to the Eagles and Crosby,
Stills & Nash. “They’re also similar
to Rascal Flatts,” he adds. “I think
the U.S. market will be very recep-
tive.” The Storys’ publishing is copy-
right control. —Steve Adams

>>>NATURE BOYS

Aussie vocal group Human Nature’s
latest stab at Tamla Motown’s cata-
log has found favor with fans Down
Under—and won friends including
Motown originals Martha Reeves
and Smokey Robinson back in
Hitsville U.S.A.

Human Nature recorded with
Reeves and Robinson last year in
Detroit, when the latter was so im-
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GUTTER TWINS

issued five solo albums via the
Seattle label.

Sub Pop is hoping to par-
lay the modern rock radio in-
roads made by the Gutter
Twins’ members as it takes
lead track “Idle Hands” to
the format, head of radio
promotion Sue Busch says.
The label has scored surpris-
ing success at modern rock
in recent years with tracks
from the Shins, Band of
Horses and Hot Hot Heat.

Touring will also be key to
spreading the word. The Gut-
ter Twins played their first show
on Valentine’s Day at New
York’s Bowery Ballroom, and
aftera quick trip to Europe, will
begin their maiden U.S. tour
March 1 at San Francisco’s
Noise Pop festival.

The speed at which things
are now moving for the duo is
in stark contrast to the pro-
iracted assembly of “Saturna-
lia,” which was put on the back

burner due to Lanegan’s com-
mitments to Queens of the
Stone Age and his own projects,
as well as Dulli’'s work with the
Twilight Singers.

“We recorded the first song
on Christmas of 2003, and we
recorded the last song, ‘God’s
Children,” in September of
2007,” Dulli says. “It was only
really when Mark came on tour
with the Twilight Singers in Jan-
uary of 2007 that we decided to
really get down to business and
finish it off.”

“I’m not surprised it took as
long as it did,” Jasper says.
“Both of these guys take a very
long time to write records, but
the flip side of that 1s they
never deliver a bad record.
Both of them would rather
give you a good record after
deadline than a product they
don’t feel proud of.’

That perfectionism is appar-
ent on “Saturnalia,” a collec-
tion of moody, bluesy tracks

that incorporates Lanegan’s
broken-down growls and
Dulli’s sexy rasps.

“They’re both big personal-
ities, in very different ways,”
Jasper says. “They each havea
very bold, signature way of
making art, and they respect
each other tremendously. Their
collaboration is an example of
a perfect balance.”

Indeed, both men seem so
satisfied with “Saturnalia” that
they’re ruling out possible re-
unions with their old bands. “I
love all the guys from the
Whigs, but we lefi it in a good
place,” Dulli says. “I think 15
years was enough,” Lanegan
says quietly when asked about
Screaming Trees.

“We both learned a lot writ-
ing this record, because we each
had to keep the other person in
mind all the time,” Dulli says.
“But it wasn’t as hard as 1
thought it would be. | think we
work well together.” “ee

;'— Efl t 88, Pete Seeger complains about weakening health, decreasing stamina and that
j“ ~1 | “my brain has stopped working.” He may protest a bit too much, but then again,

fi__! & protest has long been part of the American folk legend’s ceuvre. The legacy is
k. 88 captured in new PBS documentary (and forthcoming DVD) “Pete Seeger: The
r‘.‘-! . Power of Song,” while Seeger himself has joined forces with Sing Out! maga-

zine to publish an updated version of his book “Where Have All the Flowers Gone?” with a new
subtitle, “A Singalong Memoir,” and a postscript that includes even more songs. He remains
active in environmental concerns, particularly the Hudson River Sloop Clearwater organiza-

pressed with the quartet’s a cappella version
of his “Ooo Baby Baby” that he told them it
was the best he’d heard. And Reeves (nowa-
days on Detroit’s City Council) presented the
group with a Spirit of Detroit medal for help-
ing keep the city’s music alive.

Sony BMG Australia says the act’s Motown
covers albums “Reach Out” (2005), “Dancing
in the Street” (2006) and “Get Ready” have
jointly shipped 1 million units domestically.

In addition to Robinson and Reeves, No-
vember 2007 release “Get Ready” features
the Temptations and the Supremes’ Mary
Wilson as guests. “We’re not trying to im-
personate [those acts],” band member An-
drew Tierney says. “We just want to capture
the magic of what Motown is and why it’s
lasted so long.”

Sony BMG has not finalized U.S. release
plans. The act is playing a season (Jan. 6-
March 1) at Atlantic City, N.J.’s Tropicana
Casino through SPI Entertainment/Daniel
Mulhern Entertainment; a Las Vegas seasonin
Juneis under discussion. —Christie Eliezer

>>>HOLE WIDE WORLD

French singer/songwriter Camille is seek-
ing aninternational audience with her third

album, “Music Hole.” The artist broke
through in 2005 with second album “Le
Fil,” which has sold 400,000 copies in
France and 100,000 units abroad, accord-
ing to EMI France—a solid result for a
French-language record.

But on her new set, to be released April 7
worldwide on Virgin/EMI, Camille mainly sings
in English. “Thanks to her success abroad,
Camille got exposed to a new audience and
worked with foreign artists, which led to a
more global album,” EMI France international
development product manager Thibaut
Casanova says.

The vocal talent heard on “Le Fil,” which
won the best European act prize at the 2007
BBC Radio 3 Awards for World Music, is show-
cased in a more cheerful mood on “Music
Hole.” According to Casanova, “Camilie has
pushed her vocal capacities even further.”

The label has high expectations for the new
album globally and is targeting sales of
400,000 in France, despite the predomi-
nantly English vocal delivery. Camille will tour
in Europe this spring and in Australia this sum-
mer. She is booked by Uni-T, while Blonde
Music represents the artist for publishing and
management. —Aymeric Pichevin

tion in New York, and is a fixture at peace rallies around his home near Fishkill, N.Y.

1 Youstudied journalism at Harvard. How
did you end up in music?
I guess the fact that | could make a living at it.
1 was looking for a job on a newspaper but fail-
ing utterly when an aunt of mine who was a
schoolteacher said, “Peter, come sing some of’
your songs to my class and I could get five dol-
lars for you.” Five dollars! In 1939, a lot of peo-
ple had to work a day, two days to make five
dollars,and I could get it for one hour, two hours
of having fun. It seemed criminal, shameful.
But | went and took the money and quit look-
ing for an honest job.

2 You spent a great deal of time black-
listed after the House Un-American Activ-
ities Committee Hearings. How did you
manage to maintain a career in the wake
of that?

Well, the funny thing is I enjoyed myself greatly.
The fact | was blacklisted didn’t hurt me one
bit. I made enough to feed the family. | had a
wonderful time singing with the kids in schools
and summer camps and later on in college. 1
felt it was a real victory, going where they didn’t
want me. | knew [ was reaching the future when
I reached the kids.

3 At this point of your life, do you
consider yourself more of a songwriter or
a performer?

I didn’t try to make a big distinction. The best
songwriters | knew also played—Woody Guthrie
and Leadbelly and so on. And even people who
didn’t think themselves as songwriters were
adding verses or changing the tunes of what
they played. My father, who was a musicologist,
called it “the folk process.” He said, “Don’t waste
time arguing, ‘Is it a folk song or isn’t it?” Just
know that the folk process has been going on

iohistorv.com

for thousands of years, if not tens of thousands
of years, and will go on as long as there’s a
human race.”

4 There are all sorts of variations about
what you did at the Newport Folk Festival
when Bob Dylan went electric in 1965.
What’s the real story?

I'll tell you the dead honest truth. When | heard
him sing “Maggie’s Farm” and | couldn’t un-
derstand a word, | was furious. | ran over to the
sound man and said, “Fix the sound so we can
understand him!” and he shouted back, “No,
this is the way they want it!” And I shouted back,
“Goddamn, if I had an axe 1I’d cut the cable!”
But I never actually cut the cable like some peo-
ple have incorrectly remembered.

5 How did you feel about Bruce Spring-
steen’s “Seeger Sessions” project?

Well, in a way, of course, it was a great honor.
He’s a wonderful person and a great musi-
cian. He's very independent and very honest.
On the other hand, | can’t say that | agree
with all his rearrangements. He put a won-
derful old spiritual—I can’t remember which
one, but it's a great old song—into a minor
[key]. It never would have been in a minor, |
don’t think.

6 What do you think your legacy will be?
My family will remember me, and a few oth-
ers. 'm one of a lot of songwriters. There’ll be
more important things to think about. Mostly
I"d urge people, don't make heroes out of any-
body. I've made a huge number of mistakes
with my family, in singing and in politics, all
sorts. So don’t copy what I’ve done. Please,
make your own mistakes. Don’t make my mis-
takes over again. .o
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Music And Lyrics

Rapper Looks To Expand Audience

On Sample-Free New Disc

During the writing and recording of his new disc
“Everywhere at Once,” due April 22 on Anti-,
Lyrics Born found himself constantly going head-
to-head with a demanding coach: himself.

“The only thing constant in this world is
change,” the Bay Area rapper/producer says. “So
what | said to myself was, ‘How can | change, how
canlstillbe relevant, how can | function in today’s
music world and have the attention of the people,
yet still be able to bring that lyricism to it?’ That
was the challenge with this record.”

To address that challenge in following up
2003’s “Later That Day” and its attendant remix
record, 2005’s “Same 'a #& Different Day,” Lyrics
Born, born Tom Shimura and one of the founding
members of the Bay Area’s seminal Quannum
Projects label and roster, went into the writing
process with the philosophy that he’d do “what
nobody else is doing—or at least what | haven't
done before. [The record is] funky, it’s soulful, it
rocks, it’s hip-hop. There’s a really broad range
of issues and emotions being covered.”

The rapper is downplaying his label shift to

BRANDING BY MIKAEL wWOOD

Anti-, saying that Quannum had a distribution
deal with the label several years ago. “It’s really
nodifferent,” he says. “I still make the records
| want to make, still work with the people
that | always worked with. 've always said
I didn’t care if | came out on a major or on
an indie, as long as | could make the
records | want to make.”

The 18-track “Everywhere at Once” is
indeed broad, though it keeps satisfyingly
intact Lyrics Born’s gift for firing off tommy-
gun rhymes with a deceptive-sounding ease.
If anything, there’s a club sense to the record,
and an’80s-era sheen on hooky, synth-colored
club tracks like “Don’t Change” and “Hott 2 Deff”
The album is a mostly cameo-free affair, though
there are guest turns by Chali 2na and RJD2.

Key to the album was the speed with which
it was created. “I’'ve been in the situation, back
in the day, where you take two years to make a
record, and you kind of dwell on things a little bit
too much,” Lyrics Born says. “l don’t like to do
that. I like to write a record, record it, listen toit,

According to Dan Messé of
Brooklyn-based roots-pop
outfit Hem, singer Sally
Ellyson could sing “The Lit-
tle Mermaid” and it would
still sound like Hem.

So Messé wasn’t worried
that writing original music
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for a series of four new Lib-
erty Mutual commercials
(setto begin airing simulta-
neously Feb. 25) would di
lute the band’s voice. In fact,
the pianist/songwriter adds,
the project might have con-
centrated it.

“I'm a terrible procrastina-
tor,” Messé says, “and this
gave us a deadline to have
four new songs done. And
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since we were in the studio
anyway, we just thought,
‘Let’s make a new album.” ”

Hem’s relationship with
the insurance firm extends
back to 2005, when Ellyson’s
husband tipped off his boss
at Hill Holiday, Liberty Mu-
tual’s Boston-based agency.
That led to the use in a spot
of “Half Acre,” a cut from
Hem’s 2000 debut, “Rabbit

LYRICS
BORN

Sound Insurance !’

Hem Makes Sweet
Music With
Liberty Mutual

Songs.” For a second com-
mercial, Hill Holiday could-
n’t find a pre-existing Hem
tune that fit, so it commis-
sioned a new song, “The Part
Where You Let Go,” which
the band subsequently re-
leased on last year’s “Home
Again, Home Again” EP.
For the four new spots,
Messé says, “they told us
what the story would be for

wWWwW . americanradiohistorv.com

mix, print, done. It takes a while to learn how to
get into that zone.”

He also had to learn working with a live band.
Lyrics Born’s 2006 live effort, “Overnite En-
core,” featured members of his band, a conceit
that carried over into the sample-free new
record. “That was my next challenge, something
I hadn’t done yet,” he says. “| thought, ‘| can’t
really call myself a producer until ’'m able to do
that.” And | did that. The biggest thing was

that | wanted to write my own material, write

my own melodies and lines and [having a

band] was the next logical step for me.”

Anti-’s campaign includes a high-profile
Lyrics Born appearance during its South by
Southwest showcase in mid-March and a wealth
of Web-based content that is beginning to
make the rounds online. Meanwhile, the sin-
gles “Hott 2 Deff” and “I Like It, | Love It” are
finding favor on sites like Pitchfork and at tra-
ditional radio stations like modern rock KITS
San Francisco. A video for the latter track will
be finished in late March.

Anti-is also exploring licensing opportuni-
ties in the wake of “Callin’ Out,” which was
used in a 2004 Diet Coke commercial star-
ring Adrien Brody. The cut has sold 21,000
digital downloads, a high-water mark in the
Lyrics Born catalog. .

his client responded “in-
stantly” to the use of “Half
Acre” in the first commercial
and that the idea to have Hem
write new songs came from
Liberty Mutual.

Hem’s manager, Coleen
Novak at Nettwerk, says the
first commercial “definitely
had an impact” on digital
sales, which she says
jumped “from a couple hun-
dred a week to over 2,000
some weeks.

One idea Novak and the
band have batted around to
help turn exposure into
sales is creating a commer-
cial identifying the music
that would piggyback the
Liberty Mutual spots. “The
commercials run a lot on
CNN and MSNBC,” Novak
adds. “We can’t afford much
time there, so maybe their
Web sites.”

HEM Messé says that while the
band plans to give away the

each one and we sat down
and started spinning songs
out of them. The themes
they wanted to portray are
themes we've always been in-
terested in anyway, so it
never felt forced.”

Hem’s music is “cine-
matic,” Hill Holiday VP/ex-
ecutive producer Scott
Hainline says. “It sounds like
a film score.” Hainline says

four new songs as free down-
loads, they’ll also be in

cluded on Hem’s new album
due out this summer on
Waveland, the outfit's Net-
twerk imprint. “Hem started
outas areaction againstany
kind of compromise,” Messé
says. “So we definitely came
into this warily. Now, three
years later, we couldn’t be
happier. e

N
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PETE ROCK
NY’s Finest
Producers: Pete Rock, DJ
Green Lantern
Nature Sounds
Release Date: Feb. 26
* Rock’s in a comfort
zone on his first album
in four years, a solid effort
that makes up with work
ethic and historical good will
what it lacks in door-blowing
moments. Rock’s sound picks
up right where he left it, if a
little jazzier and smoother
than last time out. “914” is the
album’s closest visit to classic
Rock, all smashing beats over
multilayered, oddly warm
backgrounds, though the Lit-
tle Brother track “Bring Y’all
Back” works up a nice sinis-
ter groove and the Lords of
the Underground-assisted
“The Best Secret” strikes a
balance between soulful and
menacing. Rock turns verses
over to the requisite offen-
sive line of MCs, but selects
more under-the-radar names
than all-stars, to his benefit.
None of them have much to
say, but that’'s OK. Through-
out, Rock lets the boards do
the talking. —JV

CHERI DENNIS

In and out of Love

Producers: various

Bad Boy

Release Date: Feb. 26

u Inatime when R&B has
made an obvious pop

crossover (think Rihanna), 28-

year-old Cheri Dennis’ oft-

delayed debut takes a more
hip-hop direction. “In and out

of Love” harks back to the | The gently plucked acoustic gui-

early '90s, when a green Mary.
J. Blige—with the help of Sean
"Diddy” Combs. who also

Mind Made Up” and “Sky's the
Limit,” respectively.—MC

TRENT WILLMON
Broken In
Producers: Trent Willmon,
Rodney Clawson, Dan
Frizsell
Compadre
Release Date: Feb. 26
Willmon opens his third
album with a pop-
rocker that churns like '80s
Bryan Adams, about how his
hat, truck and self may be
rusting but they’re still hold-
ing up. From there he plays a
world-weary wrangler with a
heart of gold. In the hard-
drinking honky-tonk waltz
“The Good OI' Days Are
Gone,” he recalls changing his
major to ethanol, getting ex-
pelled and starting a band;
now, in “Dry County” and
“Tumbleweed Town,” he’s
finding life in dying destina-
tions in the middle of
nowhere. “Cold Beer and a
Fishin' Pole"” is hooked to
talkbox vocals that suggest
Peter Frampton was the orig-
inal T-Pain; “How a Cowboy
Lives” climaxes with a gor-
geous guitar solo; “Little Set
of Horns" concerns a tat-
tooed date dancing to
AC/DC. Albumwide, Will-
mon's wanderlust and wit still
convince you he’d be great to
grab a beer with.~CE

GOLDFRAPP
Seventh Tree
Producer: Wijll Gregory
Mute

Release Date: Feb. 26

DOLLY PARTON
Backwoods Barbie
Producers: Kent Wells, Dolly
Parton

Dolly Records

Release Date: Feb. 26
There’s more than meets the eye to Dolly Parton, the
autobiographical title cut tells us, and her first main-
stream country album in years is an important
reminder of the breadth of her singing and songwrit-
ing talents. Classic country “Do You Think 'm Made
of Stone” is a passionate plea for a man to stop his
cheating ways, while first single “Better Get to
Livin’” is laden with pull-yourself-by-your-boot-
straps advice to women who play the victim. Parton’s
take on the Miracles’ “Tracks of My Tears” took chutz-
pah, but she wears the song well and her version of
Fine Young Cannibals’ “She Drives Me Crazy” works
as a funked-up bluegrass number. “Only Dreamin’,” a
plaintive call for the return of love lost, wrapped in a
swirling Celtic production, is easily the set’s most
powerful tune.—KT

TIFT MERRITT

Another Country

Producer: George

Drakoulias

Fantasy/Concord

Release Date: Feb. 26

* On most of her second
collaboration with roots

rock producer George Drak-

oulias, North Carolina-based

singer/songwriter Merritt

exchanges the vintage-soul

vibe of 2004's Grammy

Award-nominated “Tam-

bourine” for a dryer, folkier

sound that emphasizes the

artful simplicity of what she

fronted Dennis’ set—created
hip-hop soul with songs like
“Real Love” and “What's the
411?” On the Yung Joc and
Gorilla Zoe-assisted "Portrait
of Love,” the Cleveland native
croons about picture-perfect
romance over a thumping
bassline and reprimands an
insecure partner on the Tim-
baland-produced “Act Like
You Know.” On “All | Wanna
Do” and “Dropping Out of
Love,” Dennis extends the hip-
hop theme by sampling
Tupac and Biggie on “"Got My

tars on opener “Clowns” may seem like an uncomfort-
able step in a mainstream direction for Goldfrapp, but

___fans should fear not: “Seventh Tree” is as deliciously

subversive, and in some cases more so, as the duo’s
past work. Alison Goldfrapp’s voice remains a won-
drous instrument, capable of translating indetermi-
nate lyrics into melodies that refuse to dislodge from
the brain (“A&E,” “Cologne Cerrone Houdini”). For
sure, the song forms are more universal here, and the
production is a lot smoother than the in-your-face,
oversexed electro found on 2005’s “Supernature.”
But great, weird little touches abound, from the pitch-
modified vocal outro of “Happiness,” the moody, Far
East instrumentalism of the Eurythmics-y “Road to
Somewhere” and the buzzing rhythmic undercurrent
of the out-and-out pop tune “Caravan Girl.” The act’s
willingness to experiment is refreshing, and the result
is an album that’s as unique as it is easy to love.—JC

has to say about life, love and
loss. Merritt isn’t one of alt-
country's most distinctive vo-
calists; her singing here is
wide open and affectless, oc-
casionally to the point of
near-anonymity. But instead
of making the tunes on “An-
other Country” seem forget-
table, that quality actually
ends up inviting you into the
material—no small feat in a
field where stylistic signa-
tures often lead to museum-
piece impenetrability. Merritt
sings a universal brand of
blues; the capital of “Another
Country” is a familiar place
called Anytown.—MWwW

MISSY HIGGINS

On a Clear Night

Producer: Mitchell Froom

Warner Bros.

Release Date: Feb. 26

* Although Higgins’ debut,
“The Sound of White,

went nine-times platinumin | After a healthy hiatus, R&B mis-

her native Australia, it failed
to make more than a small
dent in the U.S. market. Here
Higgins seeks to broaden her
appeal, stepping away from
primarily piano-led ballads
and opting for more up-
tempo, guitar-driven num-
bers. Fans of KT Tunstall will
be drawn to the jangly "100
Round the Bends,” while the
“Grey’s Anatomy”-soundtrack
crowd will gravitate toward
such heart-scorchers as "For-
give Me” and the learning-to-
let-go ballad “Where | Stood,
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which was featured on the
show in November. The feisty
‘Peachy” and the foreboding
“Secret,” which was built
around three notes, offer a
unique twist, while the
straightforward “Steer” is one
of the album’s best moments
and finds Higgins sounding
assured over a soaring, radio-
ready chorus.—-JM

LIZZ WRIGHT
The Orchard
Producer: Craig Street
Verve Forecast
Release Date: Feb. 26
*’ While Wright wows in
concert, her studio en-
deavors have lacked a con-
sistent vitality and depth.
But on her third album, “The
Orchard,” Wright finds her
recording voice, singing with
enthralling authority. The
CD's eight originals and four
covers mesh into an engag-
ing showcase for Wright’s
gospel-infused, full-bodied
contralto. She has top-tier
help, with best supporting
roles going to Toshi Reagon,
who co-wrote six tunes, and
producer Craig Street,
whose penchant for break-
ing free of traditional jazz
confines by bringing in
gospel, blues and Americana
sensibilities provides the
backdrop. “The Orchard” is
an album of seeking (for
home, love, acceptance, re-
spect) where Wright reflects
("Speak Your Heart”) and

ERYKAH BADU

New Amerykah: 4th World War

Producers: various

\ -

breaks free (the charged,
funk-inflected “Leave Me
Standing Alone"). Best
cover: Wright's gripping
seduction of |ke & Tina's “I
Idolize You."—DO

DIANE SCHUUR
Some Other Time
Producers: Marc Silag,
Diane Schuur, Randy Porter
Concord
Release Date: Feb. 26
* Schuur lets sentiment
drive her latest album,
a tribute to her mother, on
which the blind singer spins
through 13 pop and jazz stan-
dards that were household
staples when she was grow-
ing up in Auburn, Wash. The
material is a fine fit with
Schuur’s clear, confident
voice; her delivery is a bit
more restrained than she
tends to be on the more pop-
oriented end of her reper-
toire, but the subtle work by
the accompanying quartet
still gives Schuur plenty of
room to sing with the kind of
heart that accents the per-
sonal nature of the project.
She finishes "My Favorite
Things™ with muscular vocal
crescendo, while "Danny
Boy" is delicately intimate.
Fans will also marve! at “Sep-
tember in the Rain,” which
was taped in 1964 at a
Tacoma, Wash., Holiday Inn-
when Schuur was just 10 and
already belting like the am-
bitious, seasoned pro she
would become.—GG

Universal Motown
Release Date: Feb. 26

tress Erykah Badu has returned with “4th World
War,” the first of a planned three installments under
the moniker “New Amerykah.” First single “Honey”
stands out with a funky, 1970s hippie vibe. From the
album’s introduction, where a woman speaks to a
doctor about getting a second head, it’s clear Badu’s
on another plane. Songs like “The Healer,” produced
by Madlib, feature thick bass, triangles, finger cym-
bals, what sounds like gears shifting and an echoing
choir. “The Cell” sports a digital sound that rides an
offbeat and clapping rhythm section. “Soldier,” the
possible second single, has Badu describing a “mama
hopped up on cocaine” over rumbling drums. Curtis
Mayfield would be proud of both lyrics and her
throwback sound.—HC
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TOUMANI DIABATE
The Mandé Variations
Producer: Toumani Diabaté
World Circuit/Nonesuch
Release Date: Feb. 26

Diabaté isn't aman who
rushes into solo recording
projects. "The Mandeé Varia-
tions” is just his second solo
album in the past 20 years. Di-
abaté is a world-renowned
kora player—arguably the
best on the planet—so when
he takes the time to knock out
a solo project, it's a major af-
fair. The album is simply
Diabaté and his kora, no over-
dubs: This is heavenly
beautiful music. Diabaté’s
performance is profound, his
command of the kora is ab-
solute, and his material is at
once ancient and thoroughly
contemporary. Whether you
cue up the delicate interplay
of “Kaounding Cissoko,” the
robust, asymmetric form of
“El Nabiyouna” or Diabaté’s
tribute to another fabulous
Malian musician, “Ali Farka
Touré,” you will be mesmer-
1zed by the timeless soul of
this West African music.—PVV

NATALIE GRANT
Relentless
Producers: Bernie Herms,
Shaun Shankel
Curb
Release Date: Feb. 12
D In the past couple of
years, Grant has really
hit her stride as an artist. She's
always had the pipes, but that
powerful, wonderfully expres-
sive voice was nearly muffled
by music industry bad luck
(two record companies that
collapsed during her tenure).
These days, Grant is soaring,
and this disc builds on that
momentum. She’s tender and

vulnerable on such ballads as
“Back at My Heart” and a
brazen soulful siren on the
horn-laden “Make It Better.”
“Let Go” is a slice of buoyant
pop perfection right down to

r i rst-foumant —the deliciouslycatehy back- !

ground vocais. The single “In
Better Hands” is a powerful
anthem that’s already a major
hit at Christian radio. Grant
has garnered mainstream AC
airplay on previous outings
and this aibum is filled with
strong songs and beautiful
performances that should
continue to expand her
audience.—DEP

THE CLARK SISTERS
Encore: The Best Of
Producers: various
Rhino/Dexterity Sounds
Release Date: Feb. 12

For three decades the

Clark Sisters have stood
as pivotal figures in traditional
and modern gospel. Their
bold, innovative vocal sound
has won them Grammy
Awards (three this vyear
alone), hit after hit on the
gospel charts and the praises
of luminariesin R&B, jazz and
pop. This 21-song collection,
taken from three Clark proj-
ects dating from 1986 and
1990, is a digitally remixed
and remastered feast of every
classic for which the group is
known, including “My Re-
deemer Liveth,” “There Is a
Balm in Gilead,” “Pray for the
USA” and “Take Me Higher,”
all long out of print. Also fea-
tured are the group’s two
crossovers into the main-
stream—1986's “Time Out”
and its 1983, career-making
debut, “You Brought the Sun-
shine”—done here in medley
form (and redone by 2007
“American Idol” runner-up
Melinda Doolittle). —GE

SEGEND & CREDIS S

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Alexandra
Cahill, Jonathan Cohen, Mariel
Concepcion, Hillary Crosley,
Chuck Eddy, Gordon Ely, Gary
Graff, Kerri Mason, Jill Menze,
Dan Quellette, Deborah Evans
Price, Chuck Taylor, Ken Tucker,
Philip Van Vleck, Jeff Vrabel,
Mikael Wood

PICK »: A new release predicted to
hit the top half of the chart in the
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corresponding format.

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended for
musical merit.

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, N.Y.
10003) or to the writers in the
appropriate bureaus.
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SINGI

JORDIN SPARKS
WITH CHRIS
BROWN

No Air (4:24)
Producers: The Underdogs

- gy
1
om e &
stop this crawling out of my
skin/There's just one thing
you need to know, that you
can’t countonme.” Triple A'is

agiven here, but with a robust
record at adult top 40, the

Crows are-as likely to spoar |

E. Griggs, H. Mason,
S. Russell, D. Thomas
Publisher: not /isted
Jive

Young singers Jordin

Sparks and Chris Brown
now share more than both
being born in 1989: The un-
likely pairing has crossed to-
gether into top 40 with the
second single from the
“American Idol” season-six
victor's self-titled debut
album, following her top 10
debut, "Tattoo.” R&B singer
Brown has already scaled the
Billboard Hot 100 twice, with
2005’s “Run It!"” and 2006's
“Kiss Kiss,” both of which also
leaned upon guests: Juelz
Santana and T-Pain, respec-
tively. "No Air” is a sweeping
midtempo jam that pushes
boundaries, allowing Sparks
to show a looser, soulful side,
while Brown is cast as pop
crooner more than ever be-
fore. The result is organically
convincing, and likely to offer
both artists newfound cross-
over potential. Clever enough,
and a fine song that ultimately
gives the “Al"” alum a heap of
befitting credibility. —CT

COUNTING CROWS
You Can’t Count on Me
(3:17)

Producer: Brian Deck
Writer: A. Duritz

Publisher: not /isted

Geffen

Fans have been able to
count on Counting
Crows for its consistent out-
put of catchy pop/rock for
some 17 years now, and yet in
all that time, Adam Duritz and
company have issued a mere
six full-length studio albums—
including new set “Saturday
Nights & Sunday Mornings,”
due March 25. First single
“You Can’t Count on Me"” is
quick and dirty, just slightly
more than 3 minutes, but gets
the job done, with jangly gui-
tars, swift singalong chorus
and ironic lyric that insists that
a lover might do well to pink
slip him: “I still can’t do most
of the things | should, | can’t

across multiple genres. With
such modern classics as “Mr.
Jones,” “A Long December,”
‘Hanginaround” and Academy
Award-nominated "Shrek 2"
contribution “Accidentally in
Love,” the group continues to
knock it out of the park. “Count”
on another homer.—CT

YOUR VEGAS
In My Head (3:38)
Producer: David Bendeth
Writer: C. Girelli
Publisher: Girelli/Yorr Vegas/
Langford, BMI
Universal Republic
u Las Vegas may be as-
sociated with slot ma-
chines, all-you-can-eat buf-
fets and speedy nuptials, but
for British alt-rock act Your
Vegas—whose journey began
in Leeds suburb Otley, where
vocalist Coyle Girelli and
bandmates listened to U2,
Depeche Mode and Nirvana—
Sin City represents “escap-
ing to a different place”—
wherever that might be.
Extensive touring in the
United Kingdom and reloca-
tion to New York led. to a

REVIEWS

MARIAH CAREY
Touch My Body (3:28)

Stewart

—Dream) Nash-

Producers: Mariah Carey, Tricky

Writers: M. Carey, Terius (The-

Publisher: not /isted
Island

Oh, Mariah, where have you been? It’s been four long
years since your triumphant return with “We Belong
Together,” and three since last hit “Don’t Forget About
Us.” Granted, you disillusioned once or twice, tip-
toeing into hip-hop—but you've long been forgiven for
the likes of “Boy (I Need You)” with Cam’ron and “I
Know What You Want” with Busta Rhymes. “Touch My
Body,” the first single from 11th studio album “E=MC?’
(April 15), is a No. 1 just waiting to pounce the Billboard
Hot 100. Written by Carey with The-Dream—who penned
Grammy Award-winning radio staple “Umbrella” for
Rihanna-this sensual jam is 100% Mariah, packed with
satisfying harmonic layers and hooky background
“oh’s,” supersonic verses and a chorus as catchy as a
winter sniffle. According to mariahdaily.com, 65 sta-
tions played the song five hours after its digital release
to radio. Smells like a smash and looks like 2008=MC’s
18th year of chart-toppers.—C7T

major-label deal and sold-out
shows with the Bravery. First
single off forthcoming debut
“In My Head" is a polished an-
them with a big, soaring
sound, courtesy of producer
David Bendeth. Like Muse,
quartet Your Vegas does an
admirable job of balancing
theatricality and bombast
with an emotionally engag-
ing message.—AC

ANNA NALICK
Shine (3:33)

Producer: Eric /van Rosse
Writer: A. Nalick

Columbia

gems that held

Publisher: AnniBonna, ASCAP

Anna Nalick’s 2005 “Wreck of the Day” was among
the idyllic debuts of the decade: intelligent, impas-
sioned and brimming with a collection of melodic
intrigue throughout
course. Launch single “Breathe (2 A.M.),” a No. 6 hit at
AC and adult top 40, remains a contemporary classic,
along with follow-ups “Iin the Rough” and the title
track (remixed with satisfying bombast by Steve
Lillywhite). Nalick’s return with “Shine” opens an
equally auspicious sophomore chapter, lyrically insist-
ing that we ignore superstar stereotypes of perfection
and define fulfillment in own image. Starting with a
flurry of acoustic guitars, the midtempo song builds
with rapt percussion and a swarm of strings, before
combusting into a quixotic plea to “Shine away, shine
on your shadow.” Nalick is truly an artistic visionary, a
thinking woman’s master of melody and message.
“Shine” engages through the simplicity of pop, but
ultimately is so much more accomplished.—CT

Anna Nabidh

its 15-song
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KIMBERLEY LOCKE
Fall (3:32)
Producer: Matthew Gerrard
Writers: C. Mills, S. Lemaire,
S. Minor
Publishers: various
Curb

With seven top 10 AC

hits since September
2004, Kimberley Locke has be-
come the format’s consum-
mate modern-day heroine.
Current CD "Based on a True
Story” has already locked in
two chart champs on the AC
and club charts, "Band of Gold”
and “Change” (in addition to
No. 1 AC Christmas release
“Frosty the Snowman” in De-
cember). “Fall,” a 2007 top five
country hit for labelmate Clay
Walker, is a stunning showcase
for the versatile vocalist, as she
delivers a powerhouse ballad—
perhaps alongside “8th World
Wonder,” her most satisfying
single yet—complete with pro-
duction and melody bells and
whistles that will leave listen-
ers swaying as Locke sere-
nades, “Go and fall apart, fall
into these arms of mine, I'll
catch you everytime.” The track
builds to a diva-worthy cli-
max—making upcoming dance
remixes all the more propitious.
Locke has proved her charms
over and again. How could we
not “Fall” with her?—CT
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VALLI ENJOYS
NEW SEASON IN
THE GREEK SUN

ATHENS—Greece is the word for
Frankie Valli & the Four Seasons, after
their 1967 track “Beggin’ ” topped
digital and airplay charts here.

The track—a remix by Paris-based
electro DJ Pilooski—hit No. 1 on the
local IFPI Greece/Deloitte & Touche
Digital Songs chart and also holds the
top spot on Nielsen Music Control’s
Greece International Airplay chart.
Meanwhile, Valli compilation “Beg-
gin’ the Ultimate Collection” (Warner
Music Greece) is at the summit of the
IFPI’s International Repertoire (Al-
bums) survey.

Internationally, Four Seasons musi-
cal “Jersey Boys,” which won four
2006 Tony Awards, has sparked a re-
vival of interest in the act—Pilooski’s
version of “Beggin’ ” was a minor U.K.
hit last year—but insiders says its Greek
success is due to a number of factors.

“We initially worked with clubs and
radio, but to be honest, it was surpris-
ing how quickly the audiences em-
braced the song,” says Warner Greece
marketing manager Yiannis Mout-
sopoulos, who attributes the track’s
success to heavy radio airplay and
word-of-mouth.

The track, a No. 16 Billboard Hot
100 hit in 1967, is also featured on
EMI/Warner double-CD “Rock’n’Roll
Cafe Collection”—a compilation cel-
ebrating the 20-year anniversary of
prestigious Athens bar/club/restau-
rant Rock’n’Roll Cafe—and is used
as the main theme to popular TV se-
ries “Mavra Mesanychta.”

At radio, “Beggin’ ” was initially
aired by public sector world music
station Kosmos FM because of its
sitar intro. it later made its way onto
such alternative stations as Best FM
and mainstream Greek-English for-
mat outlets. It is among the top
three most-played records on eight
Greek stations, according to Nielsen
Music Control.

Vallihad noreal prior track record
of Greek success, but his tunes are
proving popular in the oldies clubs
emerging around Athens. This phe-
nomenon is also credited with boost-
ing Ville Valo and Natalia Avelon’s
cover of Nancy Sinatra and Lee Ha-
zlewood’s “Summer Wine” (Warner),
which s climbing the IFPI CD Singles
chart. —Maria Paravantes

FRANKIE VALL| &

Y87
A

THE FOUR
SEASONS
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CenterStage

Guitar Center Enlists RZA, Pumpkins
For New Promotions

Guitar Center’s newest branding efforts aim to add sizzle to the in-store
experience by linking up with artists for exclusive product and content.

Already in 2008, the instrument and audio system retailer has announced
the Feb. 28 on-sale of an all-in-one production machine co-designed by Wu-
Tang Clan’s RZA and the March 1 release of a previously unavailable Smash-
ing Pumpkins song on a free CD in its stores.

Guitar Center has done in-store clinics and artist interviews in its catalogs
in the past, but “this year, more specif-
ically, we are trying to develop our mar-
keting pieces to synchronize with these
musicians in a bigger way,” and are
partnering with “artists that people
usually wouldn’t have the ability to
connect with,” Guitar Center market-
ing manager Kyle Rogers says.

The company’s Hollywood store will
put eight limited-edition Roland
RZA/Forat MV8800 machines up for
saleduring an in-store “Sessions” event
Feb. 28. There, RZA will discuss the
producing process, as well as the ma-
chine he customized with legendary
audio-hardware designer Bruce Forat.

RZA hopes his custom production
device will inspire youngsters to
explore recording technology.

Smashing Pumpkins
frontman BILLY CORGAN
and Wu-Tang Clan’s RZA
(inset) were intimately
involved in their Guitar
Center promo deals.

Each $5,999 machine is designed
with a hand-painted image represent-
ing one of the “8 Diagrams” of the |
Ching, for which Wu-Tang’s latest
album is named, and carries the sound
files from album track “Get Them Out
the Way, Pa.” Purchasers have the op-
tion of attending a tutorial with RZA.

“We were actually going to do it be-
fore the album release, but it took along
time to get everything together,” producer/film composer/audiophile RZA says.
More than cross-promoting the album, his goal is to “get the young people in-
volved and back into [production], not just looking at your laptop and clicking
and dropping, but really touching your beat and really touching your music.”

Two more of the RZA/Forat units will be given to Wu-Tang, and another
two will be given away to contest winners. Guitar Center high-tech custom
shop project manager Tony Baraz says the company is planning more cus-
tomized gear with high-profile artists.

Meanwhile, the retailer has printed 50,000 copies of a CD containing the
Smashing Pumpkins’ “SuperChrist,” a song the group has performed live
but didn’t release on its 2007 “Zeitgeist” album as planned.

The release of the CD, which is otherwise a compilation by bands made
up of Guitar Center employees, is timed to a new round of Pumpkins tour
dates and the Feb. 27 premiere of the “SuperChrist” video on MySpace.

“Guitar Center asked us if we would be interested in contributing a song
to this compilation of young artists to help draw attention to the bands,
Pumpkins frontman Billy Corgan said in a statement released Feb. 14 to bill-
board.com. “We loved the idea, and think Guitar Center is way ahead of the
curve of what is possible between musicians and reaching new audiences.”

While releases with other artists haven’t been confirmed, Rogers says Gui-
tar Center is approaching other acts. “We anticipate doing something very sim-
ilar throughout the year based on the opportunities that come to us,” he says.

Though “Sessions” is on its third installment and has been held only in New
York and Los Angeles, more of Guitar Center’s 214 locations will likely host
similar events, Rogers says. March and April will bring in-stores with Slash and
his new line of Les Pauls, as well as events with guitar virtuoso Joe Satriani.

“The artists are also customers of ours,” Rogers says. “Any time we can de-
velop something strategically with an artist that gives insight as to how they
work and how they’ve developed their career . . . it's more of a giveback to our
customers than anything.” .

B

Additional reporting by Jonathan Cohen.

I SOUND OF FURY

{

ROARS AGAIN

A quarter-century after his death, one of
Britain’s key pre-Beatles rock’n’rollers is back
on the U.K. charts.

Liverpool-born Billy Fury enjoyed huge suc-
cess on Decca from 1959 to 1966—despite never
having a U.K. No. 1, he equaled the Beatles’ tally of
24 chart singles in the '60s with such hits as
“Halfway to Paradise” and “Jealousy.”

All are collected on “His Wondrous Story” (Uni-
versal Music TV), which peaked at No. 10 on the Of-
ficial U.K. Charts Co.’s Feb. 16 sales listing.

The TV-advertised album has already sold more
than 120,000 copies, UMTV managing director
Brian Berg says. That follows UMTV'’s success with
another early-'60s U.K. pop idol, Marty Wilde—
father of ’80s hitmaker Kim—and his March 2007
collection “Born to Rock’n’Roll,” plus the Novem-

year, we felt there was
a major chunk of the
physical-album mar-
ket that wasn’t being
specifically catered
for. [That's] the 50-
plus market, who have
ahigher disposable in-
come than younger
demographics, are not
all great fans of down-
loading and still love
the music they grew
up with.”

Berg says Wilde's
album sold 80,000
copies, while “Dream-

Brown’s 50th an-
niversary in the
music business.

Fury issued
his debut single,
“Maybe Tomor-
row,” in 1959. He
moved to Par-
lophone in 1966,
but the hits
dried up and a
1982 comeback
on Polydor de-

livered only
three lowly
chart entries.

Throughout his

ber 2007 late-’50s/early-'60s multi-artist com-
pilation “Dreamboats and Petticoats.”

Those album concepts came through UMTV’s
own market research, Berg says. “This time last

boats” has passed 500,000. The Jan. 28 Fury re-
lease was followed Feb. 18 by “The Very Best of
Joe Brown,” which UMTYV reports has shipped
30,000. The latter album marks singer/guitarist

www.americanradiohistorv.com

career, Fury was plagued by heart problems
that eventually led to his death in January 1983.
His final hit, “Forget Him,” appeared posthu-
mously that June. —Tom Ferguson
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Whiskey Falls Puts Priority On Promo

Whiskey Falls is not just a band—it’s a four-man
marketing machine. Made up of Seven Williams,
Wally Brandt, Damon Johnson and Buck Johnson
(no relation), the quartet has a history of building
support for its career through the unlikeliest of
partners. Even before the group released its first
single, “Last Train Running,” last year on Nashville-
based independent Midas Records, it had already
built a network of sponsors.

AAMCO, the American Tailgater’s Assn., the
Laborers’ International Union of North America,
the National Hod Rod Assn. and even NBC soap
opera “Days of Our Lives” are all in the band’s cor-
ner. That's not by chance—it’s by design, lead singer
Williams says.

“We realized the more we could do for ourselves,
the more that we could help our record label, the
more we could help our relationship with radio,
the more we could give back to our fans,” Williams
told Billboard last year.

Country WSSL Greenville, S.C., OM/PD Steve
Geoffries says the band “really understands the
new avenues of marketing.” The station re-

cruited Whiskey Falls
to document life on
the road for a Web
site feature dubbed
“Road to Fame.” “We
post the video online
and let our audience
follow their long day
from start to finish,”
Geoffries says. The
band also checks in
with the station’s
morning show each
week to update listeners.

“They’ve been in the market a couple of times
for performances and they have developed a fol-
lowing here,” Country WGH Norfolk, Va., PD john
Shomby says. “They really have learned what it
takes to get known and they are doing it.”

The band’s appearance at No. 1 on Billboard’s
Top Mountain Region Heatseekers chart can likely
be attributed to a busy week of performances lead-
ing up to the Super Bowl in Scottsdale, Ariz., in-

WHISKEY FALLS

cluding a gig for thousands of tailgaters outside
the University of Phoenix Stadium, where the big
game was held.

Its self-titled debut, released last September, has
sold 25,000 copies, according to Nielsen SoundScan.

Meanwhile, Geoffries says the band’s new sin-
gle, “Falling Into You”—No. 46 on Hot Country
Songs—is “contagious.” WSSL played the song 16
times during the week ending Feb. 17, according
to Nielsen BDS. vee

R.E.M. JOLTS ROCK RADIO

After almost seven years, R.E.M.
makes a winning return to modern
rock radio with “Supernatural Su-
perserious,” the jangly, fast-mov-
ing leadoff single from the aptly
titled “Accelerate,” due April 1 on
Warner Bros.

The song enters the Modern Rock
chart at No. 36, earning R.E.M. its
first ink on the list since May 2001,
when “Imitation of Life,” from “Re-
veal,” hit No. 22.

Warner Bros. senior VP of promo-
tion Tom Biery says the song has
gone over so well, and so quickly, be-
cause radio programmers have been
waiting for it. “The band has been
releasing difficult hits for the for-
mat,” he says. “They’ve been lead-
ing with midtempo or downtempo
songs that are hard for modern rock
radio to get excited about. This isa
rock song. It's got the energy, the
pace and the kind of vocals that work
for the format.”

“It’s got a strong
tempo and a hook that’s
more obvious than on a
lot of the ballads they've
done lately, which didn’t
come through as well on
theradioside,” says Cur-
tiss Johnson, station
manager for Entercom
modern rock KWOD
Sacramento, Calif.
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Biery and Johnson agree on an-
other point: thatan interest in legacy
artists is prevailing right now among
modern rock radio listeners.

Johnson says, “The R.E.M.s, the
Depeche Modes, the Cures—theyare
allresurfacing as far aslistener inter-
est goes, even with the younger side
of the audience. When times get
tough—economically, culturally—the
whole country tends to get nostalgic.”

Biery adds, “People’s lives move
at such an incredible speed today
that they will often gravitate toward
comfort zones. R.E.M., especially
Michael Stipe’s voice, is instantly
recognizable, and it reminds peo-
ple of their history with the band.”

“Supernatural” is also finding suc-
cess at triple A. On sister publica-
tion R&R’s Triple A chart, the track
jumps 26-4, tying R.E.M. with U2
for the largest position vault in the
chart’s history. —Susan Visakowitz

MARCH 1, 2008

‘HOLY’ COW! ISIS GETS PHYSICAL

A penchant for creating special physical
releases for collectors helped land art metal
band Isis at No. 7 on Billboard’s Hot 100
Singles Sales chart this week with “Holy
Tears.” “While their label, Ipecac, doesn’t
promote these releases, fans do know to
expect them,” says Monica Seide of
Speakeasy PR, the band’s publicist. The
physical single includes the album track
along with a remix, a live version and a video.
The band plans to release its next single,
“Not in Rivers but in Drops,” in a similar
format, though no date has been set.

wWWwW . americanradiohistorv.com

RADIO RESPONDS
TO CAREY’S ‘TOUCH’

Mariah Carey is proving her career
comeback with 2005’s “The Eman-
cipation of Mimi” was no fluke. The
singer’s sexy new single “Touch My
Body”’—from “E=MC%” due April 15
on Island Def jam Music Group
(IDJMG)—is burning up the charts
at radio and earns Carey a new
record at one format.

“Touch,” which debuted Feb. 12, is
Carey’s 26th chart entry at CHR/Top
40, breaking a previous tie with Ma-
donna and therefore vaulting Carey
into the all-time leader spot for most
charting titles at the format. The track
debuts on the list at No. 32 after less
than six days at radio.

CAREY’S new
single has been
sweet music

at radio.

“Touch” also enters at Rhythmic
(No. 26), Urban (No. 23) and Urban
AC (No. 39), and debuts at No. 23 on
Hot 100 Airplay with 46 million lis-
tener impressions.

IDJMG COO Steve Bartels says that’s
the best one-week result in Carey’s ca-
reer since she’s been on IDJ. “This is
not a contained enthusiasm,” he says.
“This is an explosive enthusiasm.”

Bartels attributes much of the
song’s early success to “active part-
nerships” with Clear Channel Online,
AOL and Yahoo, saying that “online
activity and blog postings” helped
build advance buzz for the track.

But Bartels doesn’t lose sight of
the music itself or Carey’s brand
power. “When an artist of her magni-
tude comes out with something this
strong, everyone jumpsin,” he says.

CHR/top 40 WKSE Buffalo, N,
OM/PD Sue O’Neil says, “We don’t have
many superstars that are still viable to
the top 40 format, but Mariah tends to
keep hitting home runs. [“Touch”] went
straight into rotation here.”

CHR/top 40 WKGS Rochester,N.Y.,,
PD/morning host Erick Anderson says
of “Touch”: “God bless it. | was pray-
ing for something this strong from
Mariah. We need all the good content
we can get. And it’s nice to see her
show off her sexier, racier side,” he
adds. “She’s not doing her usual crazy-
ass runs, but there’s still a glimmer of
that voice” —Susan Visakowitz

WHISKEY FALLS: MICHAEL MAPLES; RE.M.: CASS BIRD; ISIS: ROBIN LAANANEN, CAREY: LUCAS JACKSON/REUTERS
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>>Herbie Hancock made his debut
on the Biliboard 200 some 40
years ago but he's never had a top
10 album until now. His Grammy
Award win for album of the year

sends “River: The Joni Letters”
rocketing 159-5.

>>Also achieving a career high is
Josh Groban, whose live duet with
Celine Dion on “The Prayer” gives
him his highest Biliboard Hot 100
position yet.

>>Fred Bronson also reports onthe
“American idol”-influenced return of
Queen’s “Bohemian Rhapsody" to
Hot Digital Songs, Fantasia moving
into fourth place among solo femaie
artists with the fongest-running hits
in the history of Hot R&B/Hip-Hop
Songs and the first winner of Simon
Cowell’s UK. TV sertes “The X-
Factor” to appear on the Hot 100.
@ Read Fred Bronson
every week at
blliboard.com/fred.
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Jackson SetStill Thrilling After All'These Years

In a week when the Grammy Awards
and Valentine’s Day deliver their an-
nual booster shots to album sales, one
of the biggest siories of the week be-
longs to a title that doesn’t even appear
on the Billboard 200. Certainly a big
story could rightfully be expected from
the relaunch of the best-selling studio
album of all time.

Perched at No. 1 on Top Pop Cala-
log Albums with the fattest sales week
that chart has had in more than a
decade is “Thriller 25,” the new incar-
nation of Michael Jackson’s 27-times-
platinum “Thriller,” its altered title
commemorating the 25th anniversary
of its release.

The sum of 166,000 copies, which
includes a minor amount of stock from
a 2001 reissue of the original “Thriller,”
is the largest week Top Pop Catalog has
had since 1996, when Kenny G’s “Mir-
acles—The Holiday Album” did
192,000 copies in that year’s Christ-
mas frame.

The album also ranks at No. 2 on
Comprehensive Albums, the chart
where current and catalog fare com-
pete on the same list. This marks the
highest placement a catalog title has
achieved since Billboard launched that
chartin November 2003.

IVIa I-I(et \A’att:l“ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS ADILBG&ASL
This Week 9,789,000 1,238,000
last Week 8,432,000 1,309,000
Change 16.1% -5.4%
This Week Lt Year 11,073,000 940,000
Change -11.6% 31.7%

*Digital album sales are also counted within album sales.
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Il Divo’s “The Christmas Collec-
tion” held the previous Comprehen-
sive peak by a catalog title when it
reached No. 10 in December 20006. Last
week Tom Petty & the Heartbreak-
ers’ “Greatest Hits” rode a Super Bowl
bounce to No. 12 on that chart.

As youmight figure, the question of
whether “Thriller 25” should be tracked
as a new release or as catalog was the
subject of hot debate among some of
Billboard’s readers.

In fact, the new edition—which fea-
tures remakes of five of the original
album’s songs with guest appearances
by Kanye West, Akon, Fergie and
Will.i.am—indeed bows inside the
top five in most of countries tracked
inour Hits of the World pages, includ-
ing No. 1sin France and the Belgium

Year-To-Date
DIGITAL
TRACKS 2007 2008 CHANGE
21,949,000 OVERALL UNIT SALES
20,786,000 Albums 64,387,000 56,425,000 -12.4% 25 million units
s.6%  Disital Tracks 124,859,000 157842000  26.4%
1 - O,
17,883,000 Store Singles 319,000 199,000 376%
Total 189,565,000 214,466,000 13.1%
22.7% 20
Albums w/TEA® 76,872,900 72,209,200 -6.1%
Includes track equivaient album sales (TEA) with 10 track downloads eGuivalent
to one album sale.
15

ALBUM SALES
'07

regions of Flanders and Wallonia. The
album thus debuts at No. 1 on Bill-
board’s European Top 100 Albums.

Some of the countries represented
in Hits of the World do not maintain
separate charts for catalog, as Billboard
and Nielsen SoundScan do in the
United States, and those that do elected
to track “Thriller 25” as a new release.

On Jackson’s home soil, Billboard
heard passionate (and unsolicited) ar-
guments from record executives about
which of our charts should track
“Thriller 25.” Those who worked for
Sony BMG companies believed it be-
longed on the Billboard 200; those who
worked for competitors were certain it
should be considered catalog.

To sort through the issue, Billboard
turned to the court of opinion who first
floated the idea that catalog titles should
appear on different charts than new al-
bums even before point-of-sale tracking
became a reality: the merchants whosell
music. The overwhelming consensus
atleading retailers was that despite the
new material added to “Thriller 25,” this
essentially represents a reissue of a 25-
year-old album and that it thus belongs
on the catalog charts.

Further, this treatment is consis-
tent with hundreds, if not thousands,

of reissues that have come to market
with additional tracks and/or video
content since Top Pop Catalog bowed
in May 1991.

The 1995 CD release of the Who’s
“Live at Leeds,” the 25th-anniversary
edition of Paul McCartney’s “Band on
the Run” in 1999 and recent deluxe edi-
tions of U2’s “The joshua Tree” and
Beck’s “Odelay” are among the exam-
ples of albums that appeared on the cat-
alog list after being reissued with
significant additions to content.

Thatsaid, the Billboard charts team
knows our chart rules weren’t chis-
eled in stone by a higher power. Our
policy revision in November regard-
ing proprietary titles, which allowed
the Eagles’ Wal-Mart exclusive “Long
Road out of Eden” to appear on the
Billboard 200, should stand as proof
that our chart rules are constantly
under review and that we're willing
to adjust those rules when changes'in
the business indicate the need for new
thinking.

Beyond parties with a vested interest
in “Thriller 25,” we simply didn’t get
feedback suggesting a need to revise
our catalog criteria. Still, No. 1 on Top
Pop Catalog, especially with a number
this big, is a feat to brag about.

are rounded niclsen

ail §

e ¢
ided by

SoundScan

Year-To-Date Album

Sales By Store Type

64.4 million

’08-- — — 4 Ma
- Se.amillion 10

SALES BY ALBUM FORMAT ® —-

4 57752000 47536000 -17.7%

Digitl 6448000 8672000  34.5%

Casselte 61,000 20,000 -67.2% 0 -
"N D Ot 126,000 197,000  56.3%

www.americanradiohistorv.com

Indies

X
<
o
o
¥

Non- Mass
traditional Merchant

Go to www.billboard.biz for complete chart data 37


www.americanradiohistory.com

See Charfs Legend for rules and explanations.

2008, Nielsen Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved.

o, .®

- -
28 %g %g §§ II:IE%LITSARUMBER / DISTRIBUTING LABEL (PRICE) i § g?
o2 BN ;ﬁgﬁﬁ:&’xﬁuﬂg (13.98) Sisep Thietish The SAIC '
o 2"‘ 5449 g:IE!fETFEST UAN?\II'EYHSXYL?PEUEI? ;}IJSZEB-/UMRG (10.98) Lot BEEE B'fik__- 2
e dig ﬁj&_‘ﬁ'@fﬁﬁm 98) + As | Am B@

© s : | vrousmss
[ R P ke ek River: The Joni Letlers 5
o ¢ 2 B f rsos;?lﬂr:uDaTzE;;ft:(m 98) Juno @ 1“
a 10} 2 m ;GA:ALC?IV?E EMZF(TE ) ® Taylor Switt B Ig
s 2 - K3 iﬂﬁ«?ﬁ!slhcoggﬁggwm (13.98) Betonrs I"_:
i 7 6 m%f&ghﬁfm 1GA (13.98) @ Giowing Paims u
@ 13 - BB Asratjﬂhcl?ogzﬁi?AA?éa.%) Step Up 2: The Streets ‘ﬂ_.
AN 9 10 ] m%;@mffvﬁm 000465 (23.98) Hannah Montana 2 (Soundtrack)/Meet Miley Cyrus B H
62 27 Ef JOHN LEGEND Live From Philadelphia |

600D COLUMBIA 21265 EX:SONY MUSIC (14.98) #

CHRIS BROWN

JIVE 12049, Z0MBA (18.98)
SIMPLE PLAN
LAVA/ATLANTIC 384956/AG (18.98) ®
DAUGHTRY

RCA 88860/AMG (18.98)

Exclusive M E

Simple Plan

Daughtry H-ﬁ

000: 06

+

NOW 26 I'

s

Coco M .

2% 23 |} 5’:&2;-059(3“ - Long Road Out Of Eden ﬂ
17 4 - a b s A Itis Time For A Love Revolution
18 18 g)ﬁ%fﬂl%\hﬁﬁlgﬂhl 009475° 164 {13.98) Just Like You [ H’
19 16 12 gﬁr;?ggﬂgg& 5 The Ultimate Hits H w
zo8 s - &2 r:(().N?S.UlC-lﬁTO?BO/WAHNER BROS. (18.98) Watershed
a1 s 6 [ SARABARELES e vors @
e 65 75 R4 EO?V&LE;&":I‘EEBHSMG (18.98) Echoes, Silence, Patience & Grace @ Ii:
@ 41 36 S]SNESTLO’:H'\]?;/ ALISON KRAUSS Raising Sand @ a
@ 30 69 2 M;SE’;‘FﬁSIEhL'B‘Lfﬁh?EER BROS. (16.98] Call Me Irresponsible [l |
= RTIRY ;1 VARIOUS ARTISTS
EMUSONY BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 10765/CAPITOL (18.98)
26 19 19 v e Alvin And The Chipmunks
e 21 20 ﬁ%ﬁ'ﬁgﬁk%@;g UNRG (10.98)
@ 32 30 |7 g«éﬁ/’:r:u'siyu?s?\ﬁf&wgz?gm/seN 18.98) Carnival Ride B |
- n gfn':u% .’gem/comconn (18.98) BOVIETS Bomance
30 25 28 iﬁ:‘mﬁ]a a?gg::%gf Jonas Brothers I'Hu
a5 E SIELRISAIE&M INTERSCOPE BO7490/1GA (13.98) The Dutchess Bl .
38 150 E ﬁ%&'gﬂmﬁg (19.98) Across The Universe: Deluxe Edition

K

SUGARLAND
MERCURY NASHVILLE 007411/UMGN (13 98)

20 1ﬁm

Enjoy The Ride B |

VARIOUS ARTISTS
WORD-CURB/EM! CHRISTIAN MUSIC GROUP/VERITY 19290/20MBA (19.98)

010

=
1

WOW Gospel 2008

i

. s >

=r

éA

The winner of the
Grammy Award
for album of the
year celebrates
anew chart high
and his best sales
week (54,000)
since Nielsen

[T

- ]
s

More than three
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1ast studio
release bowed
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the act returns,
debuting with
39,000.

(eline Dion
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concert special
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1 Albums, only
RIHANNA i y
Es -oE1 H SRP/DEF JAM 008968°1DJMG (13.98) Good Girl Gone Bad M 1,000 units e o
RASCAL FLATTS ; behind chart
@ b= LYRIC STREET 00D384/HOLLYWDOD (18.98) Still Feels Good king Kirk EeR 77
RADIOHEAD . A =
ar 23 15 B T80 21622°/ATO (13.98) In Rainbows Franklin. 87 51
ANDREA BOCELLI . L
@ 45 2 E SUGAR/DECCA D10665/UNIVERSAL CLASSICS GROUP (25 98 CD/DVD) @ Vivere: Live In Tuscany 88 n
HANNAH MONTANA .
! 22 7 E WALT DISNEY 001106 (15.98) Hannah Montana 2: Non-Stop Dance Party B9 73
« KANYE WEST .
Q 64 83 ROC-A-FELLA DEF JAM 008541/ID0JMG (13.98) Graduation Hl Bel 76
MAROON 5 . @
@ 42 43 E AGM 001 %E 008617 1GA (18 95) It Won't Be Soon Before Long Il 94
LUPE FIASCO o 0
e Eat n 15T & 18TH ATLANTIC 368316°/AG (18.98) LuPe Fiasco's The Cool o2 &
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- R MOSLEY INTE F5CDPE 010266/IGA (13.98) Dreaming Out Loud :t ':]0. :.’3’ Ingrid @ 90
NICKELBACK . Ichaelson > oy
o 0 ¥ m ROADRUNNER 618300 (18 98) AlltherRightiReasons dimbs with a el &
; VARIOUS ARTISTS Py~ 144% gain after @
E 9 ¥ u WALT DISNEY 001099 (18.98 CO/DVD) ¢ Radio Disney Jams 10 asweep of such N iy
THE-DREAM 1 @
g 5 % ﬁ RADIO KILLA/DEF JAM 009672°/IDJMG (13.98) ovelhiate J'i New York-based ]
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G 5 o7 m ARISTA/ARISTA NASHVILLE 71197/AMG {18.98) Some Hearts . “Good Morning .
JAHEIM r iea
Rl 7| %2 n DIVINE MILUATLANTIC 377532/AG (18.98) The Makings Of A Man . ﬁ';:;i's(,a,’and e
JORDIN SPARKS A i e
o 41 83 19 JIVE 18752 ZOMBA 118 98) Jordin Sparks “Carson.” B O
% SARAH BRIGHTMAN
50 28 13 m MANHATTAN 46078 BLG (18.98) Symphony et
SARAH BRIGHTMAN .. 50 CAT POWER 110 RAMIREZ ... . .. 134 THE-DREAM 46
THE BILLBOARD 200 ARTIST INDEX cnmisrooks ... 19 STEven CURTS SHERYLCROW .. .... 8 DRVE-BYTRUCKERS 197
CHRIS BR 13 CHAPMAN . . 172 BILLYRAY CYRUS ... .141
2PAC 194 AVENTURA -186  JAMES BLUNT 139 MICHAEL BUBLE 24 KENNY CHESNEY ... . 58 MILEY CYRUS R
S0 CENT 40 ng%%@FOCELU »38-1(% BUCKCHERRY ... ... 60 ERICCLAPTON ... 173 EAGLES .. 16
TRACE AOKINS 92 SARA BAREILLES . CHRISBOTTI 122 PURETFORMY B SHACOLE ol
AKON 154 THEBEATLES ... ’ Bowwows T PRIMAVERA 119 RAHEEMDEVAUGHN .. 74 FEIST .70
JASON ALGEAN . 151 NATASHA BEDINGFELD - 72  OMARON ... .17 DANECOOK ... 103 CELINEDION . .+ .v.oo ] FERGIE y
GARYALLAN . ... .97, 190 BEYONCE .......... BOYS LIKE GIRLS ...126 comxs CAILLAT .. . 27 LDSCREADOREZ DEL DU SKRIBBLE ... 158  VICENTE FERNANDEZ .
RODNEY ATKINS ... .16 BIROMAN . ... 0YZ Il MEN 182 CAMILA ... 118 PASITO DURANGUENSE  DRAGONFORCE ......189  LUPE FIASCO
AVENGED SEVENFOLD . 130 MARY J. BLIGE BREAKING BERJAMIN 178 CASTING CROWNS ....84  DE ALFREDO DRAMA (138 FINGERELEVEN . . 100
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62 n I\?CE?I;ASHCTL(L:EEUE:JLIB%NEAGN (13.98) Reba Duets Ml !
46 3 SLVﬁEsgr\EPPEl;IATLANm T Mothership B I!:
175 ﬁ UAN'\\CEYRSX‘L/LTF’EHSI%BSQEG/UMRG (13.98) Frank
51 ‘RJOAC-YA-EELLA/DEFJAM 010229*/10JMG (13.98) American Gangster
= 3%3&5@&% (13.98) Across The Universe
103 B (’):HEFIKHSVIREF‘POLVDDR INTERSCOPE 008619* 1G4 (10.98) The Reminder
7 u )\(/LI?!\Q‘PBIEZ{S\R\QVEDEUI}(,E!“IQ[;' Vampire Weekend
2 xﬁ%ﬁiﬁgfﬁgwtﬁﬂnﬁbcqw 98) Pocketful Of Sunshine
81 Qj JJWLEJESTDQ? ZT()ln“:ABK:EBF;;ﬁKE FutureSex/LoveSounds B
52 ad i o Love Behind The Melody

JIVE 19080 ZOMBA (17 98

KEITH URBAN
CAPITOL NASHVILLE 07685 (18 98)

Greatest Hits

KIRK FRANKLIN
FO Y0 SOUL/GOSPO CENTRIC 16772/20MBA (18.98)

The Fight Of My Life

BRITNEY SPEARS
JIVE 19073/Z0MBA (18 98)

Blackout

WIDESPREAD PANIC
8| WIDESPREAD 0022 (15.98)

Free Somehow

ERCEE: CICEY EY R
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OB 7080 Y MU (038 magic M
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1 les’:gmsmwmsm MOTOWN 010351/UMRG (13 98) 3-Sunna Eﬁ
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WALT DISNEY 001228 EX (8.98)
76 F4
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MARIO
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MERCYME -
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- SEETHER T .
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GARY ALLAN
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Living Hard

I

U7 TRACE ADKINS
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121 a

it D0 cuRe 78974 (18.98)

GEORGE STRAIT .

MCA NASHVILLE 010258/UMGN (13.98) 22 More Hits @
TIMBALAND R

MOSLEY BLACKGROUND INTERSCOPE 008594 °/IGA (13.98) Timbaland Presents Shock Value B
CHRISETTE MICHELE =

DEF JAM 008774 DIMG (10 98)

TIM MCGRAW LetitGo W

CRAIG MORGAN
BROKEN BOW 7797 (18.98)

v

Little Bit Of Life

JILL SCOTT
HIDDEN BEACH 00050 (18.98) @

97 gl

The Real Thing: Words And Sounds Vol. 3

O S e

THREE DAYS GRACE
85 JIVE 83504 ZOMBA (18 98) One-x I
FINGER ELEVEN i
82 m IR ey Them Vs. You Vs. Me @ n
FLEX ............ 136 JOSHGROBAN ... .101 4 HOLIDAY .......... 51 K-PAZDELASIERRA . 135 LINKIN PARK . .53
FLYLEAF . 123 GUCCIMANE ... 171 JACKJOHNSON .. .1 ALISON KRAUSS .....187  SHELBY LYNNE 124
JOHN FOGERTY .. ... 152 JONAS BROTHERS ....30 LENNY KRAVITZ 17
FOO FIGHTERS . 22 CANTDN JONES .. .. .. 198
KIRK FRANKUIN ... .. 76 HERBIE HANCOCK ... .. 5 JUANES . 179 T MARIO 88
HELLYEAH 199 MIRANDA LAMBERT ..143  MAROON 5 41
LEVON HELM ... 183 K.D. LANG 20 THEMARSVOLTA . . 87
KENNY G .29 ALICIA KEYS 3 AVRIL LAVIGNE 132 MATCHBOX TWENTY .. 86
GODSMACK .........115 KDROCK ........... 64 LEDISI ... 111 JOHNMAYER ......114
600 GOD DOLLS ... ... 162 JAHEM ... .. 48 KIDZ BOP KIDS 191 LED ZEPPELIN .66 REBA MCENTIRE . 65
NATALIE GRANT 81 JAY-Z 68 THE KILLERS 160 JOHNLEGEND ....12, 142 TIMMCGRAW ........96
AL GREEN .. 196 WYCLEF JEAN 150 SEANKINGSTON .,...108 LIFEHOUSE 121 {DINA MENZEL 165
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DON'T STOP THE MUSIC
RIHANNA (SRP/DEF JAM/IDJMG)
WITH YOU
B CHRIS BROWN (JIVE/ZDMBA)
- LOVE SONG

ALICIA KEYS (MBK/J/RMG)
TAKE YOU THERE
_SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC st EY/BLACKGROUND/NTERSCOPE!
CLUMSY
| FERGIE (WILL.|.AM/A&M/INTERSCOPE)}
SEE YOU AGAIN

|_MILEY CYRUS (HOLLYWOOD)

' SORRY
BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/RRP)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & RIIA (COLUMBIA;
NO AIR
JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA)
TATTOO
JORDIN SPARKS (19/JIVE/ZOMBA}
STOP AND STARE

_ONEREPUBLIC (MOSLEY/NTERSCOPE)
SHADOW OF THE DAY
LINKIN PARK (WARNER BROS )
PARALYZER
FINGER ELEVEN (WIND-UP)
KISS KISS

_CHRIS BRDWN FEAT. T-PAIN (JIVE/ZOMBA)
SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)
HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)
SUPERSTAR
LUPE FIASCO FEAT. MATTHEW SANTOS (15T & 15THATLANTIC)
LOVE LIKE THIS
NATASHA BEOINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC)
STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIME)
WHEN YOU LOOK ME IN THE EYES
JONAS BROTHERS (HOLLYWOOD)
PIECE OF ME
BRITNEY SPEARS (JIVE/ZOMBA)
MISERY BUSINESS
PARAMORE (FUELED BY RAMEN/RRP)
BUBBLY
COLBIE CAILLAY (UNIVERSAL REPUBLIC)
CALABRIA 2008
ENUR FEAT. NATASJA (ULTRA)
THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGRUUND/WTER%

P
' " HYPNOTIZED
PLIES FEAT. AKON {BIG GATES/SLIP-N-SLIDE/ATLANTIC)

INTO THE NIGHT

: SANTANA FEAT. CHAD KROEGER (ARISTA/RME)

ﬂ WHAT HURTS THE MOST
CASCADA (ROBBINS)
FEELS LIKE TONIGHT
DAUGHTRY (RCA/RMG)
CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)
NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA)
1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOOD CHARLOTTE (DAYLIGHT/EPIC)
HERO/HEROINE
BOYS LIKE GIRLS (COLUMBIA)
OVER YOU
DAUGHTRY (RCA/RMG
NEwW SOUL
YAEL NAIM (TOT QU TARD/ATLANTIC)
INDEPENDENT
WEBBIE, LIL' PHAT & LIL' BOOSIE (TRILL/ASYLUM/ATLANTIC)
FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)
WON'T GO HOME WITHOUT YOU

© MAROQON 5 (A&M/OCTONE/INTERSCOPE)
OUR SONG
] TAYLOR SWIFT (BIG MACHINE)
SEXY CAN |

__RAY J & YUNG BERG (KNOGCKOUT/DEJA 34/KOCH/EPIC)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

EI ' TOUCH MY BODY

- MARIAH CAREY (ISLAND/IDJMG)
FEEDBACK
JANET (!SLAND/IDJMG)

. HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA/ATLANTIC)
BREAK THE ICE
BRITNEY SPEARS (JIVE/ZOMBA)

THE PRAYER (LIVE)
| Wk l CELINE DION & JOSH GROBAN (FEELING/COLUMBIA)

WHAT IS IT
BABY BASH FEAT. SEAN KINGSTON (ARISTA/AMG)
- CRUSHCRUSHCRUSH

PARAMORE (FUELEQ BY RAMEN/ARP)

LIKE WHOA

ALY & AJ (HOLLYWODD)

- KILLA

7 CHERISH FEAT. YUNG JOC (SHO'NUFF/CAPITOL)

WHATEVER IT TAKES
LIFEHOUSE (GEFFEN/INTERSCDPE)
WAKE UP CALL
MAROON 5 (A&M/OCTONE/INTERSCOPE)
REALIZE
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
. YAHHH!
~ SOULJA BOY TELL'EM FEAT. ARAB (COLLIPARK/INTERSCOPE)
THE WAY | AM
INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/RED)
THE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)
THE PRETENDER
FOO FIGHTERS (ROSWELL/RCA/RMG)
ALL-AMERICAN GIRL
_E CARRIE UNDERWOOD (ARISTA; ARISTA NASHVILLE)
BLEEDING LOVE
|| LEONA LEWIS (SYCO/J/RME)
YOU KNOW I'M NO GOOD
- AMY WINEHOUSE FEAT. GHOSTFACE KILLAH {UNIVERSAL REPLUBLIC)
SUFFOCATE
J. HOLIOAY (MUSIC LINE/CAPITOL)
. GET BUCK IN HERE
{J FELLE FEL FEAT. 0100Y, AKON. LUDACRIS & LIL JON (ISLAND URBANADUMG)
READY, SET, DON'T GO
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY/LYRIC STREET)
NINE IN THE AFTERNOON
_ PANIC AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/RRP)
AYO TECHNOLOGY
50 CENT FEAT. JUSTIN FIMBERLAXE & TIMBALAND (SHADY/AFTERMATHINTERSCOPE)
. GOOD LIFE
~ KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDIMG)
ROCK STAR
HANNAH MONTANA (WALT DISNEY)
FAKE IT
SEETHER (WINO-UP)
SAY
JOHN MAYER (AWARE/COLUMBIA)
- IN LOVE WITH A GIRL
GAVIN DEGRAW (J/RMG)
POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
- POCKETFUL OF SUNSHINE
NATASHA BEDINGFIELD (PHONOGENIC/EPIC)
1234
FEIST (CHERRYTREE/POLYDOR/INTERSCOPE)
I'LL BE WAITING
. LENNY KRAVITZ (VIRGIN)
CALLING YOU
BLUE OCTOBER (BRANOO/UNIVERSAL MOTOWN)
- CAN'T HELP BUT WAIT
- TREY SONGZ (SONG BDOK/ATLANTIC)
THROUGH THE FIRE AND FLAMES
DRAGONFORCE (ROADRUNNER/RRP)
CHING-A-LING
MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)
JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
LOVE IS FREE
SHERYL CROW {A&M/INTERSCOPE)
ALL AROUND ME
. FLYLEAF {(A&M/OCTONE/INTERSCOPE)
GIMME MORE
BRITNEY SPEARS (JIVE/ZOMBA)
ELEVATOR
FLD RIDA FEAT. TIMBALAND (POE BOY/ATLANTIC)
I'M SO HOOD
DJ KHALED {TERROR SQUAD/KDCH)
THE BOSS
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG)
- WATCHING AIRPLANES
GARY ALLAN (MCA NASHVILLE}
STAY
SUGARLAND (MERCURY NASHVILLE)
YOUR LOVE IS A LIE
© SIMPLE PLAN (LAVA/ATLANTIC/RRP)
START ALL OVER
MILEY CYRUS (HOLLYWDOD)
WANNA BE STARTIN' SOMETHIN' 2008
~ MICHAEL JACKSON WITH AKON {LEGACY/EPIC)
S.0.S.
., JONAS BROTHERS (HOLLYWDDD)
~ DEY KNOW
SHAWTY LO (D4L ASYLUM)
CLEANING THIS GUN (COME ON IN BOY)
RODNEY ATKINS (CURB)

THE-DREAM (RADID KILLA/DEF JAM/IDJMG)
LETTER TO ME

|_BRAD PAISLEY (ARISTA NASHVILLE}
GIRLFRIEND

80W WOW & OMARION (T U.C./COLUMBIA)

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems. and
sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. © 2008, Nielsen Business Media. Inc. and Nielsen SoundScan Inc. All

rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data Is use.4 to compile both the Billboard Hot 100 and Pop 100.
S2e Chart Legend for rules and explanations. © 2008. Nielsen Business Media, inc. All rights reseruved. HITPREDICTOR: See Chart Legend for rules and

explanations. € 2008, Promosguad and HitPredictor are trademarks of Think Fast LLC.
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DON'T STOP THE MUSIC

RIHANNA (SRP/DEF JAM/IDJMG)

- CLUMSY

FERGIE (WILL . AM/A&M/INTERSCOPE)
APOLOGIZE

TIMBALAND FEAT ONEREPUBLIC (MOSLEY/BLACKGRO! )
TAKE YOU THERE

~_SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

NO ONE

ALICIA KEYS (MBK/J/RMG)

TATTOO

JORDIN SPARKS (19/JIVE/ZOMBA)
- SWEETEST GIRL (DOLLAR BILL) -
- WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

) NO AIR

" JORDIN SPARKS DUET WITH CHRIS BROWN (15/4IVE/ZOMBA)
PARALYZER

FINGER ELEVEN (WIND-UP)

. SHADOW OF THE DAY
__LINKIN PARK (WARNER BROS.}

SORRY

BUCKCHERRY (ELEVEN SEVEN/ATLANTIC)

. SEE YOU AGAIN

MILEY CYRUS (HOLLYWOOD)

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)
KISS KISS

" _CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)
STOP AND STARE

ONEREPUBLIC (MOSLEY/INTERSCOPE)
MISERY BUSINESS

PARAMORE (FUELED BY RAMEN/RRP)
THE WAY | ARE

TIMBALAND FEAT. KERI HILSON {MOSLEY/BL

. CALABRIA 2008

- _ENUR FEAT. NATASJA (ULTRA)

LOVE LIKE THIS

NATASHA BEDINGFIELD) FEAT. SEAN KINGSTON (PHONOGENCEPIC)
BUBBLY 3
COLBIE CAILLAT (UNIVERSAL REPUBLIC)

SENSUAL SEDUCTION
_ SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERS COPE)

ons are electronically monitor

WHAT TIME IS IT
HIGH SCHODL MUSICAL 2 CAST (WALT DISNEY)
SWAGGA

EMMANUEL (5TH WORLD)

FOUNDATIONS

KATE NASH (FICTION/GEFFEN/INTERSCOPE)

THE RASCALS HAVE RETURNED
TREVOR HALL (WHITE BALLOON/INTERSCOPE)

119
| e
1SS (IPECAC)

LET ME SEE SOMETHING
i—ﬁ A.G. & WRECKLESS E.N.T (WRECKLESS ENTERTAINMENT)
GET BUCK [N HERE
3 DJ FELLI FEL FEAT. DIDDY. AKON, LUDACR!S & LIL JON (SLAND URBANIDJMG)

DRAMA QUEEN
rF -t SWITCHES (INTERSCOPE)
, THE MARCH
KY-MANI MARLEY (VOX/REALITY/AAD)
- SIPPI TO THA CHI
_.L TROUBLEMAN (TROUBLEMAN )

“ WHAT HURTS THE MOST
CASCADA (ROBBINS)

. ONLY THE WORLD

? MANDISA (SPARROW)

INSIDE OUT
TEMAR UNDERWOOD (KINGS MOUNTAIN)

~ , WITH EVERY HEARTBEAT

. _ROBYN (KONICHIWA/CHERRYTREE/INTERSCOPE}

,, MET A MAN ON TOP OF THE HiLL

__THE MIDWAY STATE (REMEDY/INTERSCOPE)

CALL ON ME
JANET & NELLY (VIRGIN)

WE WILL BECOME SILHOUETTES/BE STILL MY HEART

THE POSTAL SERVICE (SUE POP)

- BLACK TIDE

BLACK TIDE (INTERSCOPE}

EVERY DAY IS EXACTLY THE SAME

NINE INCH NAILS (NOTHING/INTERSCOPE)

BEAUTIFUL LIAR

= 'Lg-] BEYO!NCE & SHAKIRA (MUSIC WORLD/COLUMBIA}

e
FLO RIDA FEAT. T-PAIN (POE BDY/ATLANTIC)

DOWN 4 WHATEVA
12 m LONESOME THUG LADY (DHIO SOUNDLAB)

DON'T SHOOT ME SANTA
! THE KILLERS (ISLAND/IDJMG;

O«
o

SALES DATA
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AIRPLAY
MONITORED BY

niclscn niclsen
BDS SoundScan

WHAT HURTS THE MOST
CASCADA (RDBBINS)
HYPNOTIZED

PILES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIG)
PIECE OF ME

BRITNEY SPEARS (JIVE/ZOMBA)

FEELS LIKE TONIGHT

DAYGHTRY (RCA/RMG)

STRONGER

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

OVER YOU ]
DAUGHTRY (RCA/RMG) il
NEVER TOO LATE

THREE DAYS GRACE (JIVE/ZOMBA)

HERO/HEROINE

BOYS LIKE GIRLS (COLUMBIA)
TOUCH MY BODY
MARIAK CAREY (ISLAND/IDJMG)
WHEN YOU LOOK ME IN THE EYES
JONAS BROTHERS (HOLLYWOOD)

1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOOD CHARLOTTE (DAYLIGHT/EPIC)

INTO THE NIGHT
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)

»- 15 FLASHING LIGHTS .
G L ~ KANYE WEST FEAT. OWELE (ROC-A-FELLA/DEF JAMADUMG) I

SUPERSTAR
. LUPE FIASCO FEAT. MATTHEW SANTOS (15T & mwmm\(:)

BREAK THE ICE =4
BRITNEY SPEARS (_JIVE/ZOMBA)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)
KILLA
I ~ CHERISH FEAT. YUNG JOC (SHO'NUFF/CAPITOL)
THE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)
AYO TECHNOLOGY
50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBAL
' WAKE UP CALL
MARQOON 5 (A&M/OCTONE/INTERSCOPE)
HOW FAR WE'VE COME
- MATCHBOX TWENTY (MELISMA/ATLANTIC)
WHATEVER IT TAKES
LIFEHOUSE (GEFFEN/INTERSCOPE)
- WHAT ISIT
~ BABY BASH FEATURING SEAN KINGSTON (ARISTA/RMG)

CALLING YOU
BLUE OCTOBER (BRANDO/UNIVERSAL MOTOWN)

1
=

i
1

o

%

4

o
¥

r HITPREDICTOR

promosquad

CASCADA

DAUGHTRY

THREE DAYS GRACE
ALICIATKEYS
LIFEHOUSE

PARAMORE

COLBIE CAILLAT
NATASHA BEDINGFIELD

¥ GAVIN DEGRAW
1r FERRAS

DAUGHTRY
MATCHBOX TWEN
COLBIE CAILAT
ONEREPUBLIC
PAT MONAHAN

% GAVIN DEGRAW
tr FERRAS

1 ALICIA KEYS
TAYLOR SWiFT

SARA BAREILLES
JORDIN SPARKS
INGRID MICHAELSON

PANIC AT THE DISCO
JIMMY EAT WORLD
ATREYU

BREAKING BENJAMIN
SERJ TANKIAN

THEORY O~ A DEADMAN
THE WHITE STRIPES
CHEVELLE
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SALES DATA
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SoundScan

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

ALICIA KEYS
MBK/J 11513*/RMG (18.98) @

AstAm B

n 2 1 MARYJ BLIGE
L0 MATRIARCH/GEFFEN 010313*/IGA (13.98) %

Growing Pains

KEYSHIA COLE
CONFIDENTIAL/IMANI/GEFFEN 009475*/1GA (13.98

(T 333 AMY WINEHOUSE
(1 UNIVERSAL REPUBLIC 008428°/UMRG (10.

53N JOHN LEGEND

JAHEIM
. DIVINE MILL/ATLANTIC 377532/AG (18 98)

B3REAL] 6.0.0.0./COLUMBIA 21265 EX/SONY MUSIC {14.98) &

Just Like You .l

Back To Black I} 4

Live From Philadelphia 4
N e T
The Makings Of A Man 1.1

THE DREAM
| RADIO KILLA/DEF JAM 009872*/I0JMG (13.98)

Love/Hate

| CHRIS BROWN
D JIVE 12049/Z0MBA (18.98) ® -
| RAHEEM DEVAUGHN
| JIVE 19080/20MBA (17 98}
- SOUNDTRACK
ATLANTIC 409212/AG (18 98)

Love Behind The Melody

-
Exclusive IR H-I'
i3

10

Step Up 2: The Streets

-
“g 8 8 uJ. HOLIDAY
1 o MUSIC LINE 11805*/CAPITDL (12.98)

Back Of My Lac' ‘E

- LUPE FIASCO

10 2_12 . 1ST & ISTH/ATLANTIC 368316*/AG (18.98) Lupe Fiasco's The Cool E
n ;(J(QY/:-ZFELLA!DEF JAM 010229*/1DJMG (13.98) American Gangster Il !
n 16,13 I \f/\gtﬁs\({maﬁgmzr(ﬂ.ss) Thirsty ":
nzg 19 m :?(Dﬁ-r:\lIEELLX/VDEFSJIM 009541/1DJMG (13.98) Graduation ‘u

~_ RIHANNA
23 2 "\ SRP/DEF JAM 008968*/10JMG (13.98)

=
Good Girl Gone Bad Il h.'

Go

CHRISETTE MICHELE

=R MARIO
- ﬂ '0 ﬁSRD STREET/J 21569/RMG (18.98)

DEF JAM 008774/1DJMG (10.98)

I Am

LEDISI
n 2 2 ﬂvERvE 008909/VG (10.98)
13 11 KIRK FRANKLIN
L FO YO S0UL/GOSPO CENTRIC 16772/Z0MBA (18.98)

Lost & Found

The Fight Of My Life

JILL SCOTT
[ L 17 ﬁ HIDDEN BEACH 00050 (18.98) ®

The Real Thing: Words And Sounds Vol. 3

14 15 BIRDMAN
| CASH MONEY/UNJVERSAL MOTOWN 010351/UMRG (13 98)

5*Stunna

souljaboyteliem.com ;

T ﬁ SOULJA BOY TELLEM
i COLLIPARK/INTERSCOPE 009962 /IGA (13.98)
" SCARFACE
¢ RAP-A-LOT 4 LIFE/RAP-A-LOT 331772/AS¥LUM (18 98)

PLIES
BIG GATES/SLIP-N-SLIDE/ATLANIIC 185340/AG (18.98)

' DRAMA
E 2722 RN Goanp HUSTLEATLANEIC 1
TYRESE
SONY BMG CUSTOM MARKETING GROUP 21445 EX (6.98)

- JUSTIN TIMBERLAKE
JIVE 88062°/Z0MBA (18.98) &

AG (18.98)

The Real Testament

Made Ii'
I

Gangsta Griliz: The Albuml

Super Hits 27 l

SR ——— B

FutureSex/LoveSounds B e

KENNY G
STARBUCKS 30670/CONCORD (18.98) @

Rhythm & Romance |

' SOUNDTRACK
,',- ATLANTIC 307772/AG (18.98}

Tyler Perry's Why Did | Get Married?I
-

BOW WOW & OMARION
T.U.G./COLUMBIA 11492/SONY MUSIC (11.98) &

Face Off @ ‘
i

|,"f._ TREY SONGZ
7' [l SONG BOOK/ATLANTIC 135740/AG (18 98)

Trey Day i“

GUCCI MANE
| CZAH/L{] ICET ASYLUM ATLANTIC 313515/AG (18.98)

Back To The Traphouse ]

NOW 25lel

Frank 26

m 3' 1351 'VARIOUS ARTISTS

b Il EMV/SONY BMG STRATEGIC MARKETING 3ROUP/UNIVERSAL/ZONBA 10765/CAPITOL (18.98)

mfty?@“ ;&gm_:é%@/mi%wﬁ RIS Timbaland Presents Shock Value Il m

M L 41-_ [';‘EEJXn?ooaew */IDJMG (13.98) Because Of You Il 4
3? . fi ¢ -Eﬁww;smlrﬁfu?&lﬁgwume(13.98)

" ANGIE STONE
L0 STAX 30146/CONCORD (18.98)

The Art Of Love & War i

BOYZ Il MEN
DECCA 009444 (17.98)

Motown: A Journey Through Hitsville USA B

' CHAKA KHAN
| BURGUNDY 09022/SONY BMG (17.98)

Funk This

HURRICANE CHRIS
POLO GROUNDS/J 18697/RMG (15.98)

51/50 Ratchet -

- 50 CENT

BEYONCE
E 44 ”35 ﬁ COLUMBIA 90920 /SONY MUSIC (18.98

63 57

SHADY, AFTERMATH/INTERSCOPE 008931*/1GA (13.98) B S Cuitls

;

BDay H =

™

II e Once A ainfipl
| G.0.0.0./COLUMBIA 80323/SONY MUSIC (18.98) gain S

SEAN KINGSTON
BELUGA HEIGHTS/KOCH/EPIC 12999/SONY MUSIC (18.98)

Sean Kingston

- YUKMOUTH
SMOKE-A-LOT/RAP-A-LOT 4 LIFE 68545.ASYLUM (17 98)

Million Dollar Mouth Piece 4B

2PAC
AMARI/DEATH ROW/INTERSCOPE 010072/UME (11.98)

" BEANIE SIGEL
¢ ROU A-FELLA/DEF JAM 009534*/10JMG (13.98)

-
The Best Of 2Pac - Part 1: Thug | 1@
"
e’

The Solution

WYCLEF JEAN
I} _IN YA FACE/COLUMBIA 03947/SONY MUSIC {15.98)

Carnival Vol. Il: Memories Of An Immigrant

" LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC/RMG (18.98)

The Ultimate Luther Vandross |

COMMON
G.0.0.0./GEFFEN 009382~/GA (13.98)

Finding Forever .‘ h'

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968*/UMRG (13.98) &

Konvicted E 12'1

"‘ WU-TANG CLAN

WU/LOUD/SRC/UNIVERSAL MOTOWN 0 0560/UMRG (13.98) 8 Diagrams Py
T,
GRAND HUSTLE/ATLANTIC 202172*/AG (18.98) TLvsTie M ‘H

GHOSTFACE KILLAH
Bl DEF JAM 009499*/IDIMG (13.98)
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

JAGGED EDGE
SO SO DEF/{SLAND URBAN 009493/{DJMG (13.98)

2008 réelsen Bus.ness Media Inc and Neeisen SoundScan Inc Alb nignts riserved

J-

Title

Baby Makin' Project

' DJ KHALED
[ TERROR SQUAD 4229/KOCH {17.98)

We The Best

T-PAIN
KONVICT NAPPY BOY/JIVE 08719/Z0MBA (18.98)

Epiphany ‘:,

43 4 tha? ROC A FELLA’DEF JAM 004853°/IDJMG (13.98)

Free At Last

- 5 50 Q UGK/JIVE 02633/Z0MBA (18.96) &

Underground Kingz

BTy STYLES P
W PHANTOM/D-BLOCK 5557/K0CH (17.98)

Super Gangster (Extraordinary Gentleman)

QUEEN LATIFAH
FLAVOR UNIT/VERVE 009203/VG (13.98)

Trav'lin' Light |

2P opAC I
60" 85 RN L ARUINTERSCOPE 010221/UME (11.98) The Best Of 2Pac - Part 2: Life
SOUNDTRACK R
n__&_s LRl 0+ Jav 010200005 (13.98) AmericanlGangster
~ ARETHA FRANKLIN . )
65 60 1 ARISTA 78658/RMG (18 98) Jewels In The Crown: Duets With The Queen
68 ‘52' CASSIDY B.A.R.S. The Barry Adrian Reese Story

FULL SURFACE/J 18699°/RMG (15.98)

" WILL DOWNING

B 87 54 LN o 30221 CONCORD (18.98) After Tonight
3 PITBULL -

88 b FAMOUS ARTISTS/DIAZ BROTHERS 2960*/TVT (18.98) helBoatlift

94 90 CORINNE BAILEY RAE Corinne Bailey Rae

L CAPITOL 66361 (12 98)

R. KELLY
' iy m JIVE 08537/20MBA (18.98

Double Up &

82 so . ROBIN THICKE
R STAR TRAK/INTERSCOPE 006146/IGA (13.98)

The Evolution Of Robin Thicke

T | BRE
| 72 7 79 n JIVE 06704/Z0MBA (18.95)

Ain't Nothing Like Me

66 59 .  GORILLA ZOE
7 | BLOCK/BAD BOY SOUTH/BAD BOY 293180/AG (18.98)
THE NOTORIOUS B.1.G.
74 79 66 c BAD BOY 101830°/AG ({18.98)

JEFF MAJORS
MUSIC ONE 753171 (18.98)

74 51

Welcome To The Zoo

Greatest Hits

Sacred Major 7th

» For a complete listing of the Hot R&B/Hip-Hop Atbums, check out www.billbbosrd.com

TOP

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL

o 1 68 BOB MARLEY
MADACY SPECIAL PRODUCTS 52245/MADACY _

5 48 STEPHEN MARLEY

REGGAE ALBUMS.

_GHETT0 YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 008354/UMRG

Title I

Forever Bob Marley

ags

Mind Control _

"COLLIE BUDDZ
COLUMBIA 78322/SONY MUSIC

e

Collie Buddz g

- KY-MANI MARLEY
GHETTO YOUTHS/VOX/REALITY 4065 1/AA0

Radio |

3
| SHAGGY
_BIG YARD 1793*/VP

Intoxication %

VARIOUS ARTISTS
VP 1789* +

@ &
i

Reggae Gold 2007: Treasure Of The Caribbean F‘
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GRAMMYS, FILMS BOOST ALBUMS

With a double dose of performances at the
Grammy Awards, Alicia Keys pads her lead atop
“op R&B/Hip-Hop Albums with a 29% surge.
With seven weeks at No. 1, “As
1 Am” has spent more time at
the summit than any album
since Usher’s “Confessions”
ran up 11 weeks in 2004,
Five-time winner Amy Wine-
aouse (25-4, up 432%), John
Legend (19-5, up 234%) and
he “Step Up 2: The Streets”

Go to www.

www.americanradiohistorv.com

soundtrack (12-10) each reach the top 10, the
last of those aided by the film'’s Feb. 14 release.
Speaking of movies, the DVD release of “Tyler
Perry’s Why Did | Get Mar-
ried?” spurs the soundtrack’s
re-entry (No. 30, up 534%).
Other Grammy winners
climb, too, including Kanye
West (22-15) and Rihanna
(23-16). Ledisi didn’t win, but
her sales spike by 125%
(29-19). —Raphael George

bitllboard.biz for complete chart data | 43
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I REMEMBER
| KEYSHIA COLE HIMANVGEFFEN/INTERSCOPE}

LIKE YOU'LL NEVER SEE ME AGAIN
ALICHA KEYS (MBK/J/RMG)

I'M SO HOOD

DJ KHALED (TERROR SQUAD/KOCH)

| KNOW
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDIMG)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)

WORK THAT
MARY 4. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

HONEY
ERYKAH BADU (UNIVERSAL MOTOWN)

CRYING OUT FOR ME
MARIO (3RD STREET/J/RMG)

SHOULDA LET YOU GO
KEYSHIA COLE INTRODUCING AMINA (IMANI/GEFFEN/INTERSCOPE)

FALSETTO
THE-DREAM (RADH) KILLA/OEF JAM/IDJMG)

CHING-A-LING
MISSY ELLIOTY (THE GOLO MIND/ATLANTIC)

WITH YOU
CHRIS BROWN (JIVE/ZOMBA)

SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

TEACHME
MUSIQ SOULCHILD (ATLANTIC)

NEVER NEVER LAND
LYFE (COLUMBIA)

Low
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

INDEPENDENT
WEBBIE, LIL' PHAT & LIL' BOOSIE (TRILL/ASYLUM/ATLANTIC)

. MY DOUGIE
" _LIL' wILL (RUDEBWDY/UNAUTHORIZED/ASYLUM)

DEY KNOW
SHAWTY LO (D4L ASYLUM)

THE BOSS
RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJME)

CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

DIAMOND GIRL
RYAN LESLIE (NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN)

NEVER
JAHEIM (DIVINE MILL/ATLANTIC)

| WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SOUAD/IMPERIAL/CAPITOL)

SOMETIMES
ANGIE STONE (STAX/CMG)

SEXY CAN |
RAY J & YUNG BERG (KNOCKOUT/DEJA 34/EPIC/KOCH)

ONE FOR ALL TIME
CHAKA KHAN (BURGUNDY/COLUMBIA}

LET IT GO
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

UMMA DO ME
ROCKO (ROCKY ROAD/ISLAND URBAN/IDJMG)

NO ONE
ALICIA KEYS (MBK/J/RMG)

CUSTOMER
RAHEEM DEVAUGHN (JIVE/ZOMBA)

YAHHH!

- FLASHING LIGHTS
| KANYE WEST FEAT. OWELE (ROC-A-FELLA/DEF JAM/IDJMG)

SDULJA BOY TELL'EM FEAT. ARAB (COLLIPARK/INTERSCOPE)

BED
J. HOLIDAY (MUSIC LINE/CAPITQL)

SUPERSTAR
LUPE FIASCO (1ST & 15TH/ATLANTIC]

20 .. TOUCH MY BODY
MARIAH CAREY {ISLANO/I0JMG)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)

DECLARATION (THIS IS ITY)
KIRK FRANKLIN (GOSPO CENTRIC/ZOMBA)
LUv

JANET (ISLAND/IDJME)

ANGEL
CHAKA KHAN (BURGUNDY/CDLUMBIA}

WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)

MY LOVE
JOE (JIVE/ZOMBA)

LOVE IN THIS CLUB
USHER FEAT. YOUNG JEEZY (LAFACE/ZOMBA)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDIMG)

WHEN | SEE UV
FANTASIA (J/RMG)

PLAYAZ ROCK
CHRIS FEAT. BOXIE (POLO GROUNOS/J/RMG)

POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTDWN)

. INDEPENDENT
WEBBIE, LIL' PHAT & LIL' BOOSIE {TRILL/ASYLUM/ATLANTIC)

KISS KISS
CHRAIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

LO w
FLO RIDA FEAT. T-PAIN (POE BDY/ATLANTIC)

SUPERSTAR
LUPE FIASCO FEAT. MATTHEW SANTOS (1ST & 15TH/ATLANTIC)

SENSUAL SEDUCTION
SNOOP 00GG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

DEY KNOW
SHAWTY LO (D4L/ASYLUM)

| WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/GAPITOL)

FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDIME)

INDEPENDENT
WEBBIE, LIL' PHAT & LIL' BOOSIE (TRILL/ASYLUM/ATLANTIC)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

SUFFOCATE

J. HOLIDAY (MUSIC LINE/CAPITOL)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

POP BOTTLES
BIROMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

DON'T STOP THE MUSIC
RIHANNA (SRP/DEF JAM/IDJMG)

GOOD LIFE
| KANYE WEST FEAT. T-PAIN (RDC-A-FELLA/DEF JAM/IDJMG)

SUPERSTAR
LUPE FIASCO FEAT. MATTHEW SANTOS (15T & 15TH/ATLANTIC)

., THE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/KOCH/EPIC)

UMMA DO ME
RDCKO (ROCKY ROAD/ISLANO URBAN/IDJMG)

THE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)

CHING-A-LING
MISSY ELLIOTT (THE GDLD MIND/ATLANTIC)

CLUMSY
FERGIE (WILL.i. AM/A&M/INTERSCOPE)

I'Mm SO HOOD
DJ KHALED (TERROR SOUAD/KOCH)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

SHE GOT IT
2 PISTOLS FEAT. T-PAIN & TAY DIZM (UNIVERSAL REPUBLIC)

APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDIMG)

NO ONE
ALICIA KEYS (MBK/J/RMG)

WHAT IS IT
BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG)

POP BOTTLES
BIRDMAN FEAT. LIL WAYNE {CASH MONEY/UNIVERSAL MOTOWN)

I KNOW
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDIMG)

SEXY CAN |
RAY J & YUNG BERG (KNOCKOUT/DEJA 34/EPIC/KDCH)

. THE BOSS

SHE GOT IT
2 PISTOLS FEAT. T-PAIN & TAY 01ZM (UNIVERSAL REPUBLIC)

MY DOUGIE
LIL WILL (RUDEBWOY/UNAUTHORIZED/ASYLUM)

| WON'T TELL

FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/CAPITOL)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM (COLLIPARK/INTERSCDPE)

- KISS KISS

CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

HYPNOTIZED
BIG GEMINI (BIG GUN/UPSTAIRS)

- WHAT IS IT
. BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG)

WHO THE F*** |S THAT
DOLLA FEAT. T-PAIN & TAY 01ZM (JIVE/ZOMBA)

FLASHING LIGHTS

| KANYE WEST FEAT. OWELE (ROC-A-FELLA/DEF JAM/IDJMG)

YAHHH!
SOULJA BOY TELL'EM FEAT. ARAB (COLLIPARK/INTERSCOPE)

HYPNOTIZED
BIG GEMINI (BIG GUN/UPSTAIRS)

SINGLE AGAIN
TRINA (SLIP-N-SLIDE)

CRYING OUT FOR ME
MARIO (3R0 STREET/J/AMG)

SHAWTY GET LOOSE
LIL MAMA FEAT. CHAIS BROWN (JIVE/ZOMBA)

44 | Go to www.billboard.biz for complete chart data

FALSETTO
THE-DREAM (RADIO KILLA/DEF JAM/IDMG)
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s NEVER
? JAHEIM (DIVINE MILL/ATLANTIC)
| REMEMBER
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
- WOMAN
. RAHEEM DEVAUGHN (JIVE/ZOMBA)
HONEY
ERYKAH BADU (UNIVERSAL MOTOWN)
TEACHME
MUSIQ SOULCHILD (ATLANTIC)
NO ONE
ALICIA KEYS (MBK/J/RMG)
MY LOVE
JOE (JIVE/ZOMBA)
ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA}
UNTIL THE END OF TIME
JUSTIN TiMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
ONE FOR ALL TIME
CHAKA KHAN )Y/COLUMBIA)
BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CMG)
SOMETIMES
ANGIE STONE {STAX/CMG)
DECLARATION (THIS IS IT!)
KIRK FRANKLIN (GDSPO CENTRIC/ZOMBA)
PUT YOU UP ON GAME
ARETHA FRANKLIN WITH FANTASIA (J/RMG)
MY LOVE
JILL SCOTT (HIDDEN BEACH)
SUGA SUGA SUGA
KEITH SWEAT FEAT. PAISLEY BETTIS (KEIA/ATCO/RHIND)
AFTER TONIGHT
. WILL DOWNING (PEAK/CMG)
WORK THAT
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)
BE OK
CHRISETTE MICHELE (DEF JAM/IDJMG)
SUPA SEXXY

i
CHARLIE WILSON FEAT. T-PAIN (JIVE/ZDMBA)

JUST DON'T WANNA KNOW
MARVIN WINANS (PURESPRINGS GOSPEL)

- ALMOST

r HITPREDICTOR

promosquad.

MARH'J

CHRIS BROWN

JAHEIM

¢ USHER FEAT. YOUNG JEEZY
LYFE JENNINGS

ﬂ RYAN LESLIE

F EEM DEVAUGHN

2 PISTOLSEFEAT. T-PAIN &
CHERISH FEAT. YUNG JOC

RAZAH
r RIHANNA

BROWRN

J. JOLIDAY
SEAN KINGSTON
2 PISTOLS FEAT. T-PAIN & TAY DI,
MARIQ
KEYSHIA COLE
1 RYAN LESLIE

SSY ELLIOTT
1t USHER FEAT. YOUNG JEEZY
MARY J. BLIGE
JORDIN SPARKS DUET WiTH CHRIS BROV
CASELY

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adult R&B stations and 75 rhythmlc stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week, © 2008
Nielsen Busmess Media, Inc. and Nielsen SoundScan, Inc. HOT RAP SONGS: 82 R&B/Hip-Hop and 75
rhythmic stations are electronically monitored by Nielsen Broadcast Data Systems. 24 hours a day. 7
days a week. © 2008 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.

HITPREDICTOR: © 2008. Promosguad and HitPredictor are trademarks of Think Fast LLC.
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nielsen nielsen
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SONGS

PRODUCER (SONGWRITER)

Artist

IMPRINT & NUMBER / PROMOTION LABEL

See below for complete legend information

Artist
IMPRINT & NUMBER / PROMOTION LABEL

TITLE
PRODUCER (SONGWRITER)

o 3 4 22 #1 CLEANING THIS GUN (COME ON IN BOY) Rodney Atkins 29 MAYBE SHE'LL GET LONELY Jack Ingram
p. _ 0 5C WKL THEWITTR ATKINS (C BEATHARD,M.CANNON-GODDMAN) ® CURB . J STOVER.D.LANCIO,JINGRAM (J.STOVER,J PAULIN.J KENNEDY) @O BIG MACHINE
o 4 3 WATCHING AIRPLANES Gary Allan 27 ANOTHER TRY Josh Turner Featuring Trisha Yearwood
M.WRIGHT.G.ALLAN (J.BEAVERS J SINGLETON) © MCA NASHVILLE ® F.ROGERS (C STAPLETON.J SPILLMAN) @ MCA NASHVILLE

'l ol ~ LETTER TO ME Brad Paisley The leaders for 34 TRYING TO STOP YOUR LEAVING Dierks Bentley

) F.ROGERS (B.PAISLEY) @ ARISTA NASHVILLE t1op i ) B.BEAVERS (J.BEAVERS.B BEAVERS.D.BENTLEY) @ CAPITOL NASHVILLE

o 6 5 SHIFTWORK Kenny Chesney Duet With George Strait MU - - WE WERENT CRAZY Josh Gracin
%P  B.CANNON.K.CHESNEY (T.JONES) @ BNA hits in the 1990s 8.JAMES (J GRACIN.T LOPACINSKIB.PINSON) LYRIC STREET

7 7 SMALL TOWN SOUTHERN MAN Alan Jackson and 20005 pad | ¥ GUNPOWDER & LEAD Miranda Lambert
K.STEGALL (A JACKSON) @ ARISTA NASHVILLE : FLIODELL.M WRUCKE (M.LAMBERT.H.LITTLE) © COLUMBIA

their totals, as

._' 5 § READY, SET, DONT GO Bilty Ray Cyrus With Miley Cyrus Strait posts his 1 35 HAPPY ENDINGS Lee Brice
FMOLLIN.A ARMATO.T JAMES (B R.CYRUS.C BEATHARD) @ WALT DISNEY/LYRIC STREET At D.JOHNSON (L BRICE.J MCELROY) ©® ASYLUM-CURB

,a G 5 ALL-AMERICAN GIRL Carrie Underwood 46th and 43 || WE RODE IN TRUCKS Luke Bryan
d M.BRIGHT (C UNOERWOOD K LOVELACE A GORLEY) @ ARISTA/ARISTA NASHVILLE Jackson scores J STEVENS (L BRYAN.R MURRAH J MCCORMICK) @ CAPITOL NASHVILLE

" 2 2 WINNER AT A LOSING GAME Rascal Flatts his 42nd in 42 BUSY BEING FABULOUS Eagles
2] D.HUFF.RASCAL FLATTS {G.LE¥0X.J DEMARCUS.J.0.ROONEY) @ LYRIC STREET that span - EAGLES (D HENLEY,G FREY) ® ERC/LOST HIGHWAY/MERCURY

9 9 STEALING CINDERELLA Chuck Wicks poll ag . THIS IS ME YOU'RE TALKING TO Trisha Yearwood

§ M POWELL.0.HUFF {C WICKS R RUTHERFORO.G.G.TEREN Ili) ® ACA A 6 FUNDIS (K.ROCHELLE.TL.JAMES) ) ® BIG MACHINE
@ 10 10 INTERNATIONAL HARVESTER Craig Morgan Biake Shelton 47 HOME Blake Sheiton
C.MORGAN,PO'DONNELL,K STEGALL (S.MINOR,0.MYRICK,J STEELE) © BROKEN BOW " B.ROWAN (M.BUBLE.A CHANG.A FOSTER GILLES) © WARNER BROS /WRN

i Sl WHAT KINDA GONE Chris Cagle stores with i IN MY NEXT LIFE Terri Clark
I | S HENDRICKS.C.CAGLE (C.CAMERON,D.BERG.C DAVIS) © CAPITOL NASHVILLE remake of i ] G.FUNDIS (T CLARK.J.COLLINS, T.SHAPIRD) © BNA
m 15 16 YOU'RE GONNA MISS THIS Trace Adkins No. 1 Aduit 19 | DON'T LOVE YOU LIKE THAT JYPSI
FROGERS (L TMILLER,A.GORLEY) © CAPITOL NASHVILLE [ —— B CHANCEY (L ROSE,S CHAPMAN) ARISTA NASHVILLE

L 13 14 GOD MUST BE BUSY Brooks & Dunn shi 4 | STILL MISS YOU Keith Anderson
B T.BROWN R.DUNN K BROOKS (C.DANIELS,M.PHEENEY) © ARISTA NASHVILLE smasl n 2005 ) J STEELE (K.ANDERSON,T.NICHOLS J. SELLERS) COLUMBIA
@ il LAUGHED UNTIL WE CRIED Jason Aldean by Michael i SOME THINGS NEVER CHANGE Sara Evans
M.KNOX (K LOVELACE.A.GORLEY) © BROKEN BOW Bubté. Song’s J SHANKS (S EVANS.M EVANS,H.LINDSEY.J.M.SHANKS) © RCA

@ PRRNRPN IR GREJ { SAW GOD TODAY George Strait 68% increase 50 IF YOU DIDN'T LOVE ME Phil Stacey
BN POWER € T.BROWN,G.STRAIT (R.GLAWSON,M.CRISWELLWKIRBY) MCA NASHVILLE 2.2 mill i W.KIRKPATAIL I (G LEVOX.W.MOBLEY,J.SELLERS) LYRIC STREET
7 17 IT'S GOOD TO BE US Bucky Covington (to 2.2 million ;3 FALLING INTO YOU Whiskey Falls

M.A MILLER.D OLIVER (D.BERG,T.JAMES) __® LYRIC STREET impressions) is C DOWNS B BRANDTWHISKEY FALLS WESKINGS (S.WILLIAMS,W.BRANDT,B BRANOT,C DOWNS) @ MIDAS/NEW REVOLUTION

18 18 LOVE IS A BEAUTIFUL THING Phil Vassar hest among all 6 TIL | WAS A DADDY TOO Tracy Lawrence

M WRISI{T PVASSAR (J STEELE.C WISEMAN) © UNIVERSAL SOUTH tities in the TLAWRENCE,J KING,F ANDERSON (L.BOONE T.LAWRENCE.PNELSON) ©® ROCKY COMFORT/CO5

20 20 JUST GOT STARTED LOVIN' YOU James Otto 53 SHE LIKES IT IN THE MORNING Clay Walker

JRICH (J.OTTOJFEMINODVWILLIAMS) © WARNER BROS /WRN K.STEGALL (C WALKER,M.J. GREENE) © ASYLUM-CURB

12 1 GET MY DRINK ON Toby Keith eibdl | BACK WHEN | KNEW IT ALL Montgomery Gentry

TKEITH (T.KEITH.S.EMERICK.D.DILLON) © SHOW DOG NASHVILLE T B.CHANCEY (G HANNAN,P.O'DONNELL, T.WILLMON) B ___COLUMBIA

25 30 PICTURE TO BURN Taylor Swift @ 54 55 YOUNG LOVE Carter's Chord
N.CHAPMAN (TSWIFT.L.ROSE) ©® BIG MACHINE ! TKEITH,B ROBERTSON (H.LINDSEY,A MAYO,S.CARUSOE) ©® SHOW DOG NASHVILLE

21 19

28 22

' LOVE DON'T LIVE HERE

Lady Antebellum
© CAPITOL NASHVILLE

Tim McGraw

PWORLEY,V SHAW (D.HAYWOOD,C.KELLEY,H.SCOTT)
SUSPICIONS

652 51
£)

SHE'S PRETTY
L.WALKER,M.CURB (S.DE AZLAN)

Star De Azlan
_ ®cuss

| CAN'T BELIEVE IT'S ME

Rockie Lynne

26 24

29 28

0100000080080

B.CANNON (A SHEPERD)

r HITPREDICTOR

RODNEY ATKINS
GARY ALLAN

ALAN JACKSON
CARRIE UNDERWOOD
CHUCK WICKS
CHRIS CAGLE

TRACE ADKINS

Don't miss another important

R&R COUNTRY

DAILY

UPDA

Visit www.radioandrecords.com to sign up for your free daily
Country Radio Blast.

RadioandRecords.com

HOT COUNTRY SONGS: 113 country stations ate electronically monitored by Nieisen Broadcast Data
Systems, 24 hours a day, 7 days a week Airpower awarded to $Ongs appearing in the top 20 on both
the BDS Airplay and Audience charts for the first time with increases in both detections and
audience. © 2008 Nielsen Business Media, inc. All nights reserved.

HITPREDICTOR: © 2008, Promosquad and HitPredictor are trademarks of Think Fast LLC.

ALL CHARTS: See Chart Legend for rules and explanations.

Data for week of MARCH 1, 2008 |

© MCA NASHVILLE

promosquad
1

BROOKS & DUNN
JASON ALDEAN
GEORGE STRAIT
BUCKY COVINGTON
PHIL VASSAR
JAMES OTTO
TAYLOR SWIFT
KELLIE PICKLER

BETWEEN THE BULLETS wjessen@billboard.com

ATKINS’ SET YIELDS

Rodney Atkins notches his fourth consecutive
chart-topper, all from his album “If You're Go-
ing Through Hell,” as an increase of 2.6 mil-
lion audience impressions triggers a 3-1 rise
for “Cleaning This Gun (Come On In Boy).”
Atkins’ No. 1 run is the format's second-best
active streak, trailing only the six straight
chart champs in the past two years by Brad
Paisley, whose “Letter to Me” gets jumped by
“Gun.” Atkins began his No. 1 roll in August
2006 with “If You're Going Through Hell (Be-

For chart reprints call 646.654.4633
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B.GALLIMDRE (D.MALLOY.R.MCCORMICK.E.RABBITT.E STEVENS) - ©® CURB e 91 52 R LYNNE M PRENTICE (R LYNNE,T.JOHNSON) ROBBINS NASHVILLE
WORKIN' FOR A LIVIN' Garth Brooks & Huey Lewis @ WHEN IT RAINS Eli Young Band
A REYNOLDS (H LEWIS.C HAYES) PEARL/BIG MACHINE ‘A'flter (hanilg for 5 56 JJ LESTER.E HERBST (J YOUNG) ©® CARNIVAL
THINGS THAT NEVER CROSS A MAN'S MIND' Kellie Pickler 0 54 49 43 BRAID MY HAIR Randy Owen
B.CHANGEY (1 JUMNSUN.D POYTHRESS. W.VARBLE) ® BNA album cut J RICH.S.PENNINGTON (C.M.GRAY,B.A.WILSON) ©® DMP/NEW REVOLUTION
YOU STILL OWN ME Emerson Drive featuring Kenny : BETTER GET TO LIVIN' Dolly Parton
|, 88 50 49
_KFOLLESE B ALLEN L1 AEIIl N GORDON PDOUGLAS) ©O MONTAGE/MIDAS/NEW REVOLUTION Chesniey, song T | K.WELLS.D PARTON (D.PARTON.K WELLS) ® DOLLY
IT AIN'T NO CRIME Joe Nichols nowsen’/itedto @ HE HATES ME Sarah Johns '
M WRIGHT B ROWAN (T.SHAPIRO,T.MARTIN.M NESLER) © UNIVERSAL SOUTH v g J SCAIFE (S JOHNS.TNICHOLS, J.SELLERS) ® BNA
% 2% SOMETHIN' ABOUT A WOMAN Jake Owen Tadio with new @ 59 - EVERY OTHER WEEKEND Reba McEntire Duet With Skip Ewing
J.RITCHEY {1 OWEN,B REGAN.J.RITCHEY) ® RCA vocals from co- R.MCENTIRE.T.BROWN (C.HARRINGTON.S.EWING) @ MCA NASHVILLE
STRONGER WOMAN Jewel writer Ewing, @ 58 59 | CAN SLEEP WHEN I'M DEAD Jason Michael Carroli
J.KILCHER.M.GREEN (J KILCHER.J.RICH) ® VALORY who was [ast on i D.GEHMAN (4.M.CARROLL.J.COLLINS.R.RUTHERFORD) © ARISTA NASHVILLE
27 2% ROLLIN' WITH THE FLOW Mark Chesnutt L &0 55 54 I DON'T KNOW WHEN TO QUIT The Road Hammers
: J.RITCHEY (J.HAYES) @ LOFTON CREEK this list as an 1 M.KNOX,J MCCOY (A.GORLEY,B.SIMPSON) ® MONTAGE
TAKIN' OFF THIS PAIN Ashton Shepherd artist in 1997 60 55 40 FOR THESE TIMES Martina McBride
® RCA

M.MCBRIDE (L SATCHER)

EMERSON DRIVE

JACK INGRAM

JOSH TURNER FEAT. TRISHA YEARWOOD
JOSH GRACIN

MIRANDA LAMBERT

SHANNON WALKER

FOURTH CHART-TOPPER

fore the Devil Even Knows)” and followed
with “Watching You” in January 2007 and
“These Are My People” last August. The set,
which crowned Top Country Albums upon
its debut in the Aug. 5, 2006, issue, is the
first to produce four No. 1 Country songs in
more than five years (see Hot Box, page 37).
It has sold 1.2 million copies and has re-
mained in the atbum list’s top 30 for all but
two of its 83 chart weeks (21-19, up 19%).
—Gary Trust

Go to www.billboard.biz for complete chart data
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5E ¥o 855 TITLE Artist 25 [ 2E 55 o &S TITLE Artist 25
S= 228 PRODUCER (SONGWRITER) IMPRINT / PROMDTION LABEL & EE =5 22 25 PrODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &2

P ; m [TIE1 DONDE ESTAN CORAZON Enrique Iglesias @ 28 17 QUIERO Ricardo Arjona ,
LLILT (B C PAUCARE (GLESIAS (E.IGLESIAS,C.SDROKIN) UNIVERSAL LATING T.TORRES.L.LEVIN,O. WARNER (R ARJONA.T TORRES) SONY BMG NORTE

143 GOTAS DE AGUA DULCE Juanes 1 @ 25 22 CON Mi SOLEDAD Juan 22
G SANTAOLALLA JUANES {J.E.ARISTIZABAL) UNIVERSAL LATING _S.GEORGE.J.L.PAGAN {J FELIZ . FONOVISA

3 4 TE QUIERO Flex 2 One superstar 28 24 28 THE ANTHEM Pitbull Featuring Lil Jon 2
DOMINGUEZ F DANILD GOMEZ) EMI TELEVISA A CASTILLO.R PANGILINAN (R R KOLSCH.W.A MARTINEZ.C OCHOA A.C PEREZ FAMOUS ARTISTS TuT
dethrones == —— —

2 1 ME ENAMORA Juanes 1 e 45 40 SOLO TENGO 0JOS PARA TI Juan Luis Guerra Y 449 29
.SANTACL ALLA JUANES (J.E.ARISTIZABAL) - - UNIVERSAL LATIN i“°t!‘ef as | GUERRA SELJAS (J.L GUERRA SELIAS )  EMITELEVISA

1% TE LLORE Conjunto Primavera Iglesias keaps to @ 3 RUMBO AL SUR Los Tigres Del Norte 50
G PRIMALLFA R BARBA o 1 ONOVISA No. 1 witha 28% LOS TIGRES DEL NORIE (f VALOEZ LEAL R ORTEGA CONTRERAS  foNnVISA.
SOBRE MIS PIES La Arroliadora Banda E! Limon i i AHORA QUE ESTUVISTE LEJOS Jenni Rivera
78 _RCAMATHO (| LHAVEL ESPINOZA PAZ) . DISA . EDIMONSA 8 a;l(.llell'lte:‘im, 31 2% 2 PRINERA (D VITE) FONOVISA

2 (s ESTOS CELOS vicente Fernandez 5  JGML is 18th @ 5 [ COMO EN LOS BUENOS TIEMPOS Grupo Montez De Durange g,
J SEBASTIAN | R CAROENAS (J SEBASTIAN) SONY BMG NORTE Hot Latin Songs /L TERRAZAS (E.CORTAZAR A PIERAGOSTING. L TERRAZAS) Disa

5 7 NO PUEDO OLVIDARLA Marco Antonio Solis 5 chart-topper. @ 36 33 POR QUIEN ME DEJAS Los Creadorez Del Pasito Duranguense De Alfredo Ramirez 33
M.ASOLIS M A SOLIS) _ FONOVISA A RAMIREZ CORRAL |0 “ANCHEZ) DISA EDIMONSA
UN BUEN PERDEDOR K-Paz With Franco De Vita MALDITO TEXTO Dinastia De Tuzantla

9 9 2 34 35 39 34
S GOMEZ (F DE VITA) DISA  EDIMONSA NOT LISTED (NDT LISTED) B VENEMUSH!

1 8 CONTEO REGRESIVO Gilberto Santa Rosa @ EL PERDEDOR Aventura 4q
J M LUGO () J HERNANDEZ SONY BMG NORTE Duo’s hit tops L SANTOS A SANTOS (4.SANTOS) PREMIUM LATHS

12 1 LA TRAVESIA Juan Luis Guerra Y 440 4 Latin Rhythm, m 5 - SI TU TE VAS Beto Y Sus Canarios ¢

_JLGUERRS SENAS (J L BUERRA SEIJAS . EMI TELEVISA Rooosindits NOT LISTED (NOT LISTED) - AS

13 14 S| TE AGARRAN LAS GANAS (CIERRA LOS 0OJOS) El Chapo De Sinaloa 12 0 37 % 25 OYE. DONDE ESTA EL AMOR Wisin & Yandel Featuring Franco De Vita
EL CHAPL DE S1iLOA (M R ROSAS) DISA first No. T on ) BUMEZ NALES EL NASLNESTY (F.DE VITA J.L.MORERA LUNA.L.VEGUILLA MALAVE) MACHETE

18 29 SOY IGUAL QUE TU Alexis & Fido 45 that chart. as 27 45 SIN TU AMOR Alacranes Musical o7
NEW PRODUCER.NALES (R ORITZ.J.MARTINEZ 0 RIVERA SONY BMG NORTE = . ¢ OURBINA JR R URBINA.R.AVITIA (4 LUGARDO DEL TORO.0.SANCHEZ) NiVISION

15 16 PERDONAME La Factoria 44 @ LURLUE | LA DERROTA Vicente Fernandez 49
PREDICADOR (E MOSGUERA.A VARGAS) _ UNIVERSAL LATINO hodal | .SEBASTIAN (J.SEBASTIAN) SONY BMG NORT:
14 12 SOY SOLO UN SECRETO Alejandra Guzman 12 @ 5ol 1= DON'T STOP THE MUSIC . Rihanna
L CEATING & GUZMAN 1A GUIMAN.) L PAGAN EMI TELEVISA _'.T/\RGATE tTE HERMANSEN M ¢ ‘ERM,T DA'wNEYm ’[J) Sﬂ DEF JAM 0.-Ml
INALCANZABLE RBD COMO OLVIDARTE Linderos Del Norte

10 10 ﬂ‘*l\ EMI TELEVISA 6 41 40 37 _vry \TAR v_ _“' RA _IR GONZALEZ MORA) - R 34
M|l CORAZONCITO Aventura LA RATA FLACA La Autentica De Jerez

17 18 A.SANTOS L “ANTUS A SANTOS) - PREMIUM LATIN 2 42 133 3 A GARCIA IBAF | C¥ihve 2 ESPINGZA PAZ) Viva 33
TE QUIERO MUCHO Patrulla 81 NO SE ME HACE FACIL Alejandro Fernandex

2 20 )& MEDINA JR. {J.MENDIVIL QUINTERO) oisa '8 a3 33 A BAQUEIRO {B MARC(1| SONY BMG NORT o

23 23 EL VASO DERRAMA El Potro De Sinaloa 49  JEZGUUEN @ Y SI TE ROBO El Coyote Y Su Banda Tierra Santa 4,
EL POTRO DE SINALOA (| CHAVEZ ESPINOZA PAZ) MACHE TE from “Para NOT LISTED (NOT LISTED) o UNIVISION

19 13 SEXY MOVIMIENTO Wisin & Yandel 1 N o e DUELE (CRAZY) Kalimba 38
NESTYEL NAS| (J L MORERA LUNA,L VEGUILLA MALAVE.E F PADILLA.V MARTINEZ) MACHETE Siempre,” an LCERONI (L DOSSIER PBARRY.K M.IBAR) -  SONYBMB NORTE

16 21 NO TE MENTIA Ednita Nazario g5 (CLILDECLY @ ale LOwW Flo Rida Featuring T-Pain .
6.PLEETH (C.BRANT.J.LPILOTO) ) SONY BMG NORTE written by Joan D.J MONTAY (T DILLARD.M.HUMPHREY.F.R.NAIM) POE BOY /ATLANTIC
YO QUIERO Camila i VOLE MUY ALTO Los Huracanes Del Norte
8 - 1 DOMM TEMAS (M DOMM.E.GRENC) SONY BMU NIk TE 22 Sebastian. e 0 |2 LOS 1URACANES DEL NORTE (G.GARCIA NIVISION

2 15 ALGUIEN SOY YO Enrigue Iglesias 4 48 47 30 LOLA Chayanne 30
J SHANKS 1E I6LESIAS J M.SHANKS K DIOGUARDI) INTERSCOPE 'UNIVERSAL LATING 5 0¢ PLYRECAVE (S DE PEYRECAVE PNAMEROW.E SALGAQO SONY BMG NORTE
COMIENZO DEL FINAL Jeremias ALGO MUSICAL Nejo Y Dalmata

0 2 S KRYS JEREMIAS) UNIvERSAL Latno 29 31 43 Dy KELSUN (FMARGUAL C CRESPO.A SANTOS UMS UNIVERSAL LATINO i
YA NUNCA MAS Pepe Aguilar TAL VEZ Ponzona Musical

2 i PAGUILAR (M.ECASTRO) EMI TELEVISA L 22 NS NOT LISTED (NOT LISTED) asi 198
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5 6 4 (LA CAMILA Todo Cambio
[LILTZ SonY BMG NORTE 78272 (14 98] )

CONJUNTO PRIMAVERA

FONOVISA 353487 UG (12.98)

il = Que Ganas De Volver

) e 105 CREADOREZ DEL PASITD DURNGUENSE DE ALFREDD RAMIREZ  Listos Morfiads ¥ Armados
DISA 724121 UG (12 98) ) o

alc K-PAZ DE LA SIERRA  Capaz De Todo Por Ti
DISA 721130 UG (1298) -y

413 FLEX Te Quiero
_ASTERISCO/SDAD 15221/EMI TELEVISA (13.98)

ol 3 MARCO ANTONIO SOLIS La Mejor... Coleccion
FONOVISA 353133/UG (10 98)

8 7 VICENTE FERNANDEZ Para Siempre
SONY BMG NORTE 14602 (15.98 -

T 4 AVENTURA Kings Of Bachata. Soid Out At Madison Square Garden

_DISCOS 605/PRENIUM LATIN 17634/SONY BIMG NORTE (16.98) &

o 12 WISIN & YANDEL ~ Wisin Vs. Yandel: Los Extraterrestres
MACHETE 010293 (16.9)

CERT.

a

B . B
35 _ga & Yo &5 ARTIST Title
R‘mﬂ- .,__; <= 2 =3 IMPRINT & NUMBER - DISTRIBUTING LABEL {PRICE}
LOS TIGRES DEL NORTE 25 Joyas
1 ] 26 21 15 FONOVISA 353447/UG (13 98 CO'DVO)
1 24 29 AVENTURA K.O.B.: Live
PREMILM LATIN 7560 SONY BMG NORTE (18.98 CD. L)vff +
PATRULLA 81 A Mi Ley
2 a1 DISA 721139./UG {12 98}
LU EDNITA NAZARIO Reai

B1AI] sony B NORTE 11621 (12.93)
2 20 GRUPO NUEVA VIDA  Mejores Cantos Religiosos
MULTIMUSIC 11533 (6.98)
OLGA TANON
LA CALLE 330049/UG (14.98)
36 30 SIN BANDERA
DISCOS 605 19791/SONY BMG NORTE (16.98) @
28 27 BANDA EL RECODO 30 Pegaditas: Purcs Corridos Y Rancheras
_MASIEREQ 50587 (6.98)
MARC ANTHONY
SONY BMG NORTE 11824 {16.98)

Exitos En 2 Tiempo;

Hasta Ahora

37 36 El Cantante (Soundtrack)

000006000

§ L » 2 =)
L w25 :
g == ; Lt 2o 88 ARTIST Title &
s E.‘.‘§ B2 | S2 2 =S IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =
12 @ 58 68 ROCIO DURCAL Canta A Mexico
DISCOS 605 16118 SONY BMG NORTE (14.98)
2 2 @ KANY GARCIA Cuaiquier Dia
SONY BMG NORTT 1498) al
5 @ 54 45 ALIADOS DE LA SIERRA  Con Los Ojos Cerrados
e ASL 730023 MALHETE 110 98
LOS BUKIS Epoca Dorada
; Bl 19 43 EDNOVISA 352400 UG (5.98
20 JOSE JOSE El Principe Y El Bolero
DISCOS 605 21939/SONY BMG NORTE (14.98)
LIBERACION En Vivo: El Regreso

DISA 721108/UG (11.98)
RICARDO ARJONA

SOY BMG NDRTE 11115 (15 0§

EL CHAPO DE SINALOA
OISA 729333/UG [ ':'”_

EL POTRO DE SINALOA
MACHETE 010337 11 98

> o2}
& ©°©
el !

(=1

Quien Dijo A_yer =]

15 Autenticos Exitos

0000

62 59

El Primer Tiempo

1 69 47 49

10 8 JUANES La Vida... Es Un Ratico : 35 20 17 KPRZDELASERRA  Pero Te Vas A Ameoentir Y Mucho Extos Mas 49 @ . BRONCO / LOS BUKIS / LDS TEMERARIOS BBT
7UM:5L»LAT1NO 010159 {17 98) + DISA 729258 UG (7 98) N FONTVIRS 7 G (i 98) o _ n
VICENTE FERNANDEZ Historia De Un Idofo 1 GRUPO MONTEZ DE DURANGO Agarrese! RAMON AYALA Y SUS BRAVOS DEL NORTE Cruzando Fronteras
2 DISCUS 605 07405:SONY BMG NORTE (16.98) ! 36 25 2 DISA 724115 UG (12 98) o 81 52 52 | FREGIE 1560 |7
1 10 JUAN GABRIEL & ANA GABRIEL Los Gabriel... Simplemente Amigos 9 SOl 31 |24 CARDENALES O NUEVO LEON 25 Aniversario: Edicion Limftada 22 @ 674 167 VARIOUS ARTISTS 30 Bachatas Pegaditas. Lo Nueva Y Lo Mejor 2007
It 05 17489/SONY BMG NORTE (14 98) - DISA 724 G 11298 B _MOCK & ROLL 60201 ONY BMG NORTE {13.98, )
23 21 ANDREA BOCELL! Lo Mejor De Andrea Bocelli: Vivere [] g @ 0 39 VARIOUS ARTISTS Top Latino V3 q @ | JUAN Con Mi Soledad
__SUGAR CIENTE 253534 UNILERSAL LATING (18 9 DISCHS 605 11450 SONY BMG NDRTE (14.98) FONDV14A 353359 UG (12 98) il
LA ARROLLADORA BANDA EL LIMON  La Historia De La Arrolladora LOS PRIMOS DE DURANGO Voy A Convencerte CONJUNTO PRIMAVERA Epoca Dorada
15 34 1INY 561G NORTE 21574 117 98) # ) | 1 39 30 3 ASL 730020 MaLHETE (10 98) - D 4 64 55 56 FORDYISA 353491 U (5 98) -
20 28 VARIOUS ARTISTS Bachata # 1s 6 @ 45 32 LOS TEMERARIOS Recuerdos Det Aima 1 656 61 60 DADDY YANKEE El Cartel: The Big Boss
LA CALLE 330050/UG (12 98) AFG SIGMA FONOVIS A 352162/ (12.98) ] EL CARTEL INTERSCOPE 008937/1GA (13 98)
LUELL | LOS CUATES DE SINALOA  Puros Exitos Chacas 1% | 41 35 48 LOS HOROSCCPQS DE DURANGOD La Historia 35 66 57 53 MAZIZO MUSICAL Linea De Oro: Loco Por Ti...
el SONY BMG NORTE 22541 (12 98) ® ded § 0ISA 724123 UG (12.98) _UNIVISION 311180.UG (5.98)
14 1 ALEJANDRO FERNANDEZ 15 Anos De Exitos 7 42 34 3 IVY QUEEN Sentimiento 4 67 56 65 LA ARROLLADORA BANDA EL LIMON 15 Autenticos Exitos
DISCOS 705 17948 SONY BMG NORTE (16 98) + . UNIVISION 311140°UG (13 98) DISA 729342 UG (8 98)
MANA Amar Es Combatir BRAZEROS MUSICAL DE DURANGD  Linea De Oro: La Abeja Miope.. EL POTRO DE SINALOA Los Mejores Corridos
L WARNER LATINA 63661 (18.98) @® ® <0 RIS DISA 729316 UG (5 98] | Al e Y 59 MACHETE 008497 (1198) - i
42 40 GILBERTO SANTA ROSA Contraste 12 44 38 3t VARIOUS ARTISTS NOW Latino 3 2 @ 5] WALOMORA  Linea De Ora Bl Hombre Que Mas Te Amo Y Muchos Exitos Mas
SONY BMG NORTE 12033 (16 98} SONY BT STRATEGIC MARKETING GROUP EMVUNVERSAL 50237/EN TELEVISA (16.98) DISA 729338/UG (5 98)
13 13 RBD Empezar Desde Cero 1 @ % 46 LOS BUKIS 30 Recuerdos [nolvidables 12 @ ALEJANDRO FERNANDEZ Viento A Favor
EM| TELEVISA 11690 (15.98) @ _FONOVISA 353283/UG (10.98) SONY BMG NORTE 10111 (16.98)
18 22 LA ARROLLADORA BANDA EL LIMON Y Que Quede Ciaro b 46 32 4 XTREME Haciendo Historia () 43 0 JOSE ALFREDO JIMENEZ  Tesoros De Colecclon: 30 Grandes Canciones
DISA 721127/UG (12.98) LA CALLE 340011/UG (13.98 - _SONY BMG NORTE 06009 (10.98) i
16 14 K-PAZ DE LA SIERRA 15 Autenticos Exitos 12 @ 48 26 YURIDIA Entre Mariposas 13 @ LOS TIGRES DEL NORTE  Herencia Musical: 20 Comdos Prohibicios
_0ISA 729313UG (8.98) i x SONY BG NORTE 17565 {14.98) i _FONOVISA 353266'UG (12.96) e n
JUAN LUIS GUERRA Y 440  La Llave De Mi Corazon LA ARROLLADORA BANDA EL LIMON  Linea De Ciro: En Los Puros Huescs. @ DON OMAR King Of Kings
gL (i EMI TELEVISA 83392 (14 98 1 oy 391184 DISA 729327116 (% 98) - a 70 69 V1 008662 MACHETE (1598} N ®
LOS TUCANES DE TIJUANA 20 Aniversario GLORIA ESTEFAN 90 Millas CARDENALES DE NUEVO LEON Epoca Dorada
19 12 12 50) 187 1 74 53 64
UMVISIN 311175 UG (13 98 N BURGUND+ 09055 501 BMG NORTE (17.98 _OISA FHISLUG E08)
3 47 ALACRANES MUSICAL Ahora Y Siempre [3] 4 50 44 42 LOS TEMERARIOS Epoca Dorada 22 @ LOS TUCANES DETWUANA  La Mejor... Coleccion: De Corridos
UNIVISION 311054/UG (12 98) DISA 729350/U6 (5 98) HIVISION 311110°UG (10,98
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ARTIST IMPRINT / PROMOTION LABEL

AMAZING
CELEDA NERVOUS

)8

ICL- &

TITLE
ARTIST IMPRINT/ PROMOTION LABEL

; UNDISCO ME

5% TITLE =¥ ARTIST C BILLIE RAY MARTIN SILVER LABEL/TOMMY BOY
<X ARTIST (IMPRINT / PROMOTION LABEL) =3 TITLE (MPRINT / DISTRIBUTING L ABEL} PIECE OF ME PACK YOUR BAGS

A . GOTAS DE AGUA DULCE 0 1 CAMILA BRITNEY SPEARS JIVE/ZOMBA _LEANA SWEDISH DIVA
- i . JUANES (UNIVERSAL LATINO) - TODO CAMBIO (SONY EMG NORTE) TOGETHER HEAD OVER HEELS
§ 4 DONDE ESTAN CORAZON o 5 MARCO ANTONIO SOLIS BOB SINCLAR & STEVE EDWARDS YELLOW/SILVER LABEL TOMMY 80% | SYLVIA TOSUN SEA TO SUN
o ENRIQUE IGLESIAS (UNIVERSAL LATINO) - LA MEJOR... COLECCION (FONDVISA/UG) THE BOSS BESITO PA TI
[ Be—is ME ENAMORA r . 3 JUANES KRISTINE W L7 AGAIN LA LUPE EMUSICA/FANIA
", 2 . JUANES (UNIVERSAL LATINO) a LA VIDA... ES UN RATICO (UNIVERSAL LATINO) iT DOESN'T TAKE MUCH TAKING CHANCES
¢ OJALA PUDIERA BORRARTE 4 <UAN GABRIEL & ANA GABRIEL SARAH ATERETH BEGUILE CELINE DION COLUMBIA
. MANA (WARNER LATINA) LOS GABRIEL... SIMPLEMENTE AMIGDS (DISCOS 605/SONY BMG NORTE) FEEDBACK 37 JIMMY
" 5 ' TODO CAMBIO g ANDREA BOCELLI JANET [SLAND/IDIMG M.A. XL/INTERSCOPE
! CAMILA (SONY BMG NORIE) LO MEJOR DE ANDREA BOCELLI: VIVERE (SUGAR/SIENTE/UNIVERSAL LATINO) HOT SHOT - 2 9 LIES
é 3 SOY SOLO UN SECRETO s ALEJANDRO FERNANDEZ KAREN YOUNG REHEAT MAXROXX KAMERA NETTWERK
ALEJANDRA GUZMAN (EM( TELEVISA) 15 ANDS DE EXITOS (0ISCOS 605/SONY BMG NORTE) THE GIRL YOU LOST | GOT A FEELIN'

NO PUEDO OLVIDARLA

MARCO ANTORIO SOLIS (FONOVISA)

ALGUIEN SOY YO

ENRIQUE IGLESIAS (INTERSCOPE/UNIVERSAL LATINO)

SOLO TENGO OJOS PARA TI

PEPE AGUILAR (EMI TELEVISA)

COMIENZO DEL FINAL
JEREMIAS (UNIVERSAL LATINO)

2 ARTIST (IMPRINT / PROMOTION LABEL)
CONTEO REGRESIVO
GILBERTO SANTA ROSA (SONY BMG NORTE)
DONDE ESTAN CORAZON

' ENRIQUE IGLESIAS (UNIVERSAL LATIND)
“‘ri- ol 2 LA TRAVESIA

[l JUAN LUIS GUERRA Y 440 (EMI TELEVISA)
SIN PERDON

HECTOR ACOSTA (D A.M )

ME ENAMORA

JUANES (UNIVERSAL LATINO)

FLEX (EMI TELEVISA)
GOTAS DE AGUA DULCE
JUANES (UNIVERGAL LATINO)

SEXY MOVIMIENTO

WISIN & YANDEL (ACHETE)

ALO

_LOS HERMANOS ROSARIO (M P/JVN/J & N)
| 15 QUIERO

" RICARDD ARJONA (SONY BMG NORTE}

@ 1a AMOR DESPERDICIADO

FRANK REYES (M.P/JVK/J & N)

g GRUPO NUEVA VIDA
MEJORES CANTOS RELIGIDSDS (MULTIMUSIC)

30 SIN BANDERA
HASTA AHORA {DISCOS 605/SONY BKG NORTE)

12 VARIOUS ARTISTS

9660 -0000

ENTRE MARIPOSAS (SONY BMG NORTE)

ROCIO DURCAL
CANTA A MEXICO (DiSCOS 605/SONY BMG NORTE)

TROPICAL .

. [z ARTIST
<X TITLE (IMPRINT / DISTRIBUTING { ABEL}

1 AVENTURA
KIMGS OF BACHATK SOLD-OUT AT MASO4 SOUARE GARDEN (15C05 05 PREMUM LATWSOHY BHG NORTE

.,.

2 VARIOUS ARTISTS
BACHATA # 1S (LA CALLE/UG)

GILBERTO SANTA ROSA
CONTRASTE (SONY MG NORTE)

(=8}
@®

- JUAN LUIS GUERRA Y 440
LA LLAVE OE MI CORAZON {EMI TELEVISA)

g AVENTURA
K.0.B.: LIVE (PREMIUM LATIN/SONY BMG NORTE)

o
o
o
©
0
o

NO TE VEO 4 OLGA TANON
CASA DE LEONES (WARNER LATINA) EXITOS EN 2 TIEMPOS (LA CALLE/UG)
TE QUIERO | g§ MARC ANTHONY

EL CANTANTE (SOUNDTRACX) (SONY BMG NORTE)
XTREME
HACIENDO HISTORIA (LA CALLE/UG)
GLORIA ESTEFAN
90 MILLAS (BURGUNDY/SONY BMG NORTE)
1g VARIOUS ARTISTS
30 BACHATAS PEGADITAS LO NUEVO Y L0 MEJOR 2007 (MOCK & ROLL/SONY BMG NORTE}
11 VARIOUS ARTISTS
BACHATAHITS 2008 (J & N SONY BMG NORTE)

VARIOUS ARTISTS
BACHATA: SIMPLY THE BEST (MAGHETE)

-3

0-0
o

686860886

1DINA MENZEL WARNER BROS

HOW FAR WE'VE COME

MATCHBOX TWENTY MELISMA/ATLANTIC

LOVE LIKE THIS

NATASHA BEDINGFIELD FEAT. SEAN KINGSTON PHONOGENIC/EPIC

GET THIS PARTY STARTED
SHIRLEY BASSEY ABSOLUIE

BREAKING DISHES
RIHANNA ISLANO/IDSMG

LET GO
PAUL VAN DYK FEATURING REA GARVEY MUE

CHARMED LIFE
MICK JAGGER RHINO/ATLANTIC

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZDMBA

4 4 1dL] THE FLAME 08
LS ERIN HAMILTON MASTERBEAT

WITH EVERY HEARTBEAT
ROBYN KONICHIWA CHERRYTREE/INTERSCOPE

WHATSITGONNAB (I'M SO READY)
BRIAN ANTHONY SOGNI

WANNABE
SPICE GIRLS VIRGIN

MY LIFE AGAIN
LAUREN HILOEBRANOT RED WALLE

"~ YO QUIERO MANA SIA MONKEY PUZZLE/HEAR/CMG VICKI SHEPARD FEATURING JEANIE TRACY REDZONE
CAMILA (SONY BMG NORTE) | T AMAR ES COMBATIR (WARNER LATINA) GIVE IT ALL YOU GOT E '27- g FUEGO
NO TE MENTIA RBD ULTRA NATE FEAT. CHRIS WILLIS SILVER LABEL/TOMMY BOY CHEETAH GIRLS HOLLYWOOD

EDNITA NAZARIO (SONY BMG NORTE) EMPEZAR DESOE CERD (EMI TELEVISA) JUST FINE s APOLOGIZE
CON MI SOLEDAD z "EDNITA NAZARIO MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE TIMBALAND FEAT ONEREPUBLIC MOSLEVBLACKGROUNDWTERSCOPE
JUAN (FONOVISA) L 16 peaL (sony BuG NORTE) GORGEOUS |4 DESTINY

AMBERROSE MARIE CATZ
NOTHIN' BETTER TO DO
LEANN RIMES CURE

SENSUAL SEDUCTION
SNOOP DOGG DOGGYSTYLE/GEFFEN/INTERSCOPE

JUAN LUIS GUERRA Y 440 (EMI TELEVISA) TOP LATINO V3 (DISCOS 605/SONY BMG NORTE) BEAUTIFUL IF

INALCANZABLE _ﬁ" VARIOQUS ARTISTS TAYLOR DAYNE INTENTION COLETTE OM

HBO (EMi TELEVISA) 155 NOW LATING 3 (5 A MARKETNG \L/EM TELEVISY) GIVE IT LOVE SWEET SOUND

POR AMARTE YURIDIA X-PRESS 2 SILVER LABEL/TOMMY BOY GROOVE ARMADA FEAT. CANO) STATON STRICTLY RHYTHM

BABY LOVE
NICOLE SCHERZINGER FEATURING WILL.I AM INTERSCOPE

BABY
ANGIE STONE FEATURING BETTY WRIGHT STAX/CM(_; f—
RUN THE SHOW

KAY DELUNA FEATURING BUSTA RHYMES EPIC

BREAK YOU

RALPH FALCON NERVOUS

DON'T ACT LIKE YOU DON'T KNOW
_JIPSTA JUICED UP

LONG TIME

ROO CARRILLO FEAT. RONNIE SUMRALL CARRILLO MUSIC
STARS

ERIKA JAYNE RM RECORDS

BREAKAWAY

DJ BILL BENNETT & INAYA DAY BIG RHYTHM STUDIOS
LOVELIGHT

ROBHBIE WILLIAMS EMI

OUT OF THE DARK

FREDRICK FORD OMC

HANNAH MONTANA

ARTIST I&
- TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL p
4 AM3

DJ SKRIBBLE
TOTAL DANCE 2008 THRIVEDANCE 90780/THRIVE

VARIOUS ARTISTS
_ULTRA.DANCE 09 ULTRA 1636

‘ TITLE
. ARTIST IMPRINT & NUMBER / PROMOTION LABEL

o 1 16 LET ME THINK ABOUT IT {
S

== 10A CORR LIFTED/WCK/DISCO WAX/WARNER BROS |
3 1t WHAT HURTS THE MOST

=

i -

CASCADA ROBEINS

. ANTHEM
FILO & PERI FEATURING ERIC LUMIERE VANDIT

) 16 EL TRA 15 JUAN LUIS GUERRA VARIOUS ARTISTS 2 IN MY ARMS
b i TETO “EL BAMBINO" (EMI TELEVISA) ARCHIVO DIGITAL 4.4 (SIENTE/KAREN/UNIVERSAL LATINOD) HIGH SCHOOL MUSICAL 2: NON STOP DANCE FARTY WALT DISNEY 001089 PLUMB CURB
14 19 AYER LA VI 13 HECTOR LAVOE M.LA. 13 RISE UP
DON OMAR (VI/f/ACHETE) EL CANTANTE: THE ORIGINALS (FANIAVEMUSICA/UNIVERSAL LATINO) KALA XL/INTERSCOPE 009659*/1GA __YVES LAROCK MAP DANCE
P ELLA MENEA 19 TITO NIEVES HOT CHIP 10 BABY WHEN THE LIGHT
i NG2 (SONY BMG NORTE) TITO NIEVES EN VIVO (LA CALLE/UG) MADE IN THE DARK DFA 18094 /ASTRALWERKS® DAVID GUETTA WITH STEVE ANGELLO FEAT, C02I PERFECTO/ULTRA

VARIOUS ARTISTS 13 STARS
PULSE: PE@TINUM E[}EI_O_N_R_AZ_OR & TIE 89179 _E_RIKA JAYNE EM RECORDS
DAFT PUNK 3 | CAN'T HELP MYSELF
ALIVE 2007 VIRGIN 09841 BELLATRAX FEATURING SOPHIA MAY NERVOUS
SUPREME BEINGS OF LEISURE 16 CALABRIA 2008

& TITLE
== ARTIST {(IMPRINT / PROMOTION LABEL)

Data for week of MARCH 1, 2008 |

SE ARTIST
| S| TITLE OMPRINT / DISTHIBUTING LABEL)

For chart reprints call 646.654.4633

wWwWw.american

111 RYKODISC 10939

PAUL OAKENFOLD
GREATEST HITS & REMIXES PERFECTO 1603/ULTRA®)

A POSTERIORI VIRGIN 69994

ENUR FEATURING NATASJA ULTRA

7 LOVE LIKE THIS
NATASHA BEDINGFIELD FEAT. SEAN KINGSTON PHONOGENK/EPC

i y 1 SOBRE MIS PIES 1 CONJUNTO PRIMAVERA METRO STATION FEEDBACK
B | LA ARROLLAOORA BANDA EL LIMON (OlSA/ED\MONSA) $i ! QUE GANAS DE VOLVER (FONOVISA/UG) METRO STATION RED INK 10521 JANET ISLAND, IDJMG
2 TE LLORE 2 o LOS CREADOREZ DEL PASITO DURANGUENSE OF ALFREDO RAMIREZ LCD SOUNDSYSTEM 2 JUST FINE
., ! CONJUNTO PRIMAVERA {FONOVISA) - LISTOS MONTADOS ¥ ARMADOS (DISA UG) =4l SOUND OF SILVER DFA 85114° CAPITOL MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
e = 3 UN BUEN PERDEDOR . 3 K-PAZ DE LA SIERRA £¥% 14 15 TREVOR SIMPSON & CATO K 14 APOLOGIZE
I A K-PAZ WITH FRANCO DE VITA (DJSA/EDIMONSA) CAPAZ DE TO0O POR TI (DiSA/UG) ot ~ ULTRA.2008 ULTRA 1596 TIMBALAND FEAT ONEREPUBLIC MOSLEY/BLACKGROUNDANTERSCOPE
a 4 SI TE AGARRAN LAS GANAS (CIERRA LOS 0J0S) a 4 VICENTE FERNANDEZ 14 12 13 NINE INCH NAILS 6 UNTIL THE END OF TIME
EL CHAPO DE SINALOA (DISA) h PARA SIEMPRE (SONY BMG NORTE) Y34RZ3ROR3MIX30 INTERSCOPE 010331°/1GAG JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA
im W 5 ESTOS CELOS ¥ . VICENTE FERNANDEZ | 13 JUSTICE LOVE HAS GONE
. VICENTE FERNANDEZ (-ONY 811G NORTE) 3 | HISTORIA DE UN IDOLO (DISCOS 605/S04Y BMG NORTE) ' CROSS EQ BANGER/BECAUSE 224892/VICE i DAVE ARMSTRONG & REDROCHE EYEZCREAM/ULTRA
g TE QUIERO MUCHO o g LA ARROLLADORA BANDA EL LIMON iﬂ 15 1g TIESTO I 16 | 14 4 YOU DONT KNOW
PATRULLA 81 (DISA) LA HISTORIA DE LA ARROLLADORA (SONY BMG NORTE) [T (N SEARCH OF SUNRISE 6: IBIZA BLACK HOLE 30759NETTWERK ‘._-_ At STONEBRIDGE STONEY BOY/ARMADA/ASTRAL
&) i EL VASO DERRAMA ‘@™ _ LOS CUATES DE SINALOA ’ 17 g DEPECHE MODE 16 SPEED UP
- EL POTRO DE SINALOA (MACHETE) ] PUROS EXITOS CHACAS (SDNY BMG NORTE) THE BEST OF DEPECHE MODE: YOLUME | SREMUTEREPRIE 442664 RN BROS@) | | . FUNKERMAN ULTRA
8 7 CHUYY MAURICIO @ g LAARROLLADORA BANDA EL LIMON 48 16 13 GORILLAZ 15 47 WITH EVERY HEARTBEAT
" EL POTRO DE SINALDA (MACHETE) ¥ QUE QUEDE CLARD (DISA UG) | D-SIDES VIRGIN 10545 ROBYN KON(CHIWA/CHERRYTREE/INTERSCOPE
9 PAZ EN ESTE AMOR 9 K-PAZ DE LA SIERRA 21 44 TIESTO 21 i TOGETHER
-...!_1 FIDEL RUEDA (MACHETE) % 1 15 AUTENTICOS EXITOS (DISA UG) B |ELEMENTS OF LIFE MAGIC MUZIK 1515/ULTRA : BOB SINCLAR & STEVE EDWARDS YELLOW/SKVER LABEL/TOMMY BOY
10 & YA NUNCA MAS 10 9 LOS TUCANES DE TIJUANA i THE CHEMICAL BROTHERS ROUND & ROUND
PEPE AGUILAR (EM! TELEVISA) ! 20 ANIVERSARIO {UNIVISION/UG) b WE ARE THE NGHT FREESTYLE DUST 94158 ASTRALWERKS MISCHA DANIELS NERVOUS
i ; 15 RUMBO AL SUR ¥ 20 ALACRANES MUSICAL E 18 4 STEVE AOKI NOW YOU'RE GONE
. & LOS TIGRES OEL NORTE {FONDVISA) - AHORA Y SIEMPRE (UN(VISION/UG) L - . PILLOWFACE AND HIS AIRPLANE CHRONICLES Dit MAK 90773/THRIVE BASSHUNTER ULTRA
122 1 AHORA QUE ESTUVISTE LEJOS 42 10 LOS TIGRES DEL NORTE 22 19 12 ARMIN VAN BUUREN 3 HEAVEN
JENNI RIVERA (FONCV A} fa i ’ 25 JOYAS (FONOVISA/UG) = UNIVERSAL RELIGION 2008 ULTRA 1621 i JES ULTRA . o
e 19 COMO EN LOS BUENOS TIEMPOS ! \ 12 PATRULLA 81 F 23 2 THE CRYSTAL METHOD 1?: 16 AMAZING
GRUPO MONTEZ DE DURANGO (0I54) A MI LEY (DISA/UG) | | DRIVE ADRENALINE 101005 |["7) 5% SEAL WARNER BROS
17 POR QUIEN ME DEJAS @ 13 BANDA EL RECODO fk 1 20 27 PAUL VAN DYK ! % 5 PIECE OF ME
< LOS CREADOREZ DEL PASITO DE ALFREDD RAWIREZ (DISA/EDH N 3 30 PEGADITAS: PUROS CORRIOOS Y RANCHERAS (MASTEREQ) . IN BETWEEN MUTE 9364* BRITNEY SPEARS JIVE/ZDMBA
b | 16 MALDITO TEXTO - K-PAZ DE LA SIERRA 24 4 ENIGMA HANDLE ME
x " DINASTIA DE TUZANTLA (VENEMUSIC) PERO TE VAS A ARREPENTIR Y MUCHO EXITOS MAS (DISA/UG) " | ROBYN KONICHIWA CHERRYTREE/INTERSCOPE
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SINGLES

o, .9
GERMANY

SINGLES

SINGLES
!’E BE
= == (SOUNDSCAN JAPAN) FEBRUARY 19, 2008

ANATA GA KOKONI ITARA

1 NEW FITTE SONY

=0 . SOBA NI IRUNE
TERUMA AOYAMA FEAT. SOULJA UNIVERSAL

e GENKAI FUNAUTA

3 NEW KIYOSHI HIKAWA COLUMBIA
OGON DAMASHI

4 NEW SHONAN NO KAZE TOY S FACTORY .

5 new GURAN - OPTICAL IMPRESSION (FIRST LTD)
THE GAZETTE KING

6 1 LIPS (FIRST LTD VERSION)
KAT-TUN J-STORM

7 New GURAN - AUDITORY IMPRESSION
THE GAZETTE KING
RUNAWAY/MY GIRLFIREND

8 NEW TOHOSHINKI AVEX TRAX
STORY

9 3 YUZU TOY'S FACTORY

10 New HARUKA

MELODY TOY'S FACTORY

FRANCE ]

SINGLES

&
»;:aw‘ e
s QU
=2 _S= (SNEP/IFOP/TITE-LIVE) FEBRUARY 13, 2008
1 1 ILAVAITLES MOTS
SHERYFA LUNA ULM
2 5 NEWSOUL
YAEL NAIM TOT OU TARD
ALIVE
3 3 MDNDOTEK MERCURY
a4 4 PLUSLA
FREDERIC LERNER STERNE
s o, PARLE AMAMAIN
FATAL BAZDOKA FT YELLE ET CHRI UP
6 § CETTEFOIS
MELISSA M. UP
7 14 APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
SUCKER
8 8 DIM CHRIS EMI
o 7 AN DEINER SEITE (ICH BIN DA)

_ TOKID HOTEL ISLAND

ENTENDS - TU LE MONDE?
10 NEW TiNA ARENA COLUMBIA

ITALY

I3
pt]
e}
<
i

THIS
WEEK

(FIMI/NIELSEN)

1 2 APOLOGIZE
TIMBALAND FT. ONEREPUBLIC 10SLEY/BLACKGROUND/NTERSCOPE

FEBRUARY 18, 2008

BLEEDING LOVE

= 8 LEDNA LEWIS 5YCO

3 | BABYLETS PLAY HOUSE
ELVIS PRESLEY RCA

4  DONTSTOP THE MUSIC
RIHANNA SRP/DEF JAM

s o I'LL BE WAITING
LENNY KRAVITZ VIRGIN
FANGO

5 d JOVANOTTI UNIVERSAL

7 5 NIENTE PAURA
LIGABUE WAHIER BROS

s § LETMEOUT
BEN'S BROTHER RELENTLESS

s 24 FERMO IMMAGINE

MONDOIA DIELLE

NO ONE
ALICIA KEYS BMK/J

o~

SWEDEN

il ';,ﬁ
EE =Z (GLR FEBAUARY 15, 2008
1 1 DO YOU LOVE ME
AMANOA JENSSEN EPIC
2 5 BLEEDING LOVE
LEONA LEWIS SYCO
3 2 ALL FOR LOVE
EM.D. ARICLA
a 8 NOW YOU'RE GONE
BASSHUNTER & DJ MENTAL THEQ'S BAZZHEADZ MINISTRY OF SOUND
& 51 SENSUAL SEDUCTION

SNOOP DOGG GEFFEN

ALBUMS

EROS RAMAZZOTTI

1 VW o amoLa
2 1 JOHNNYLOGAN
THE IRISH CONNECTION MBO
3 VAN MORRISON
STILL ON TOP - THE GREASTEST HITS EXILE
a4 4 LARS WINNERBACK
DAUGAVA UNIVERSAL
5 10 CARDIGANS

1 BEST OF STOCKHOLM
LE=55 e e

50 |

THIS
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n

N o a0 » oW

© ® N o

-
o
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ALBUMS

1
2
3
q

5

LAST
WEEK

2

(THE DFFICIAL UK CHARTS €0.)

MERCY
DUFFY A&M

FEBRUARY 17, 2008

ROCKSTAR
NICKELBACK ROADRUNNER

NOW YOU'RE GONE
& DJ MENTAL THEQ'S BAZZHEADZ MINISTRY OF SOUND

SUN GOES DOWN
DAVID JORDAN MERCURY

CHASING PAVEMENTS
ADELE XL

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

WHAT'S IT GONNA BE
H TWO 0 FT. PLATINUM MINISTRY OF SOUND

WORK
KELLY ROWLAND COLUMBIA

| THOUGHT IT WAS OVER
THE FEELING FICTION/POLYDOR

A&E
GOLDFRAPP MUTE

AUSTRALIA =

SINGLES

FEBRUARY 17, 2008

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

BLEEDING LOVE
LEONA LEWIS SYCO

PICTURES OF YOU
THE LAST T VIRGIN

PIECE OF ME
BRITNEY SPEARS JIVE ZOMBA

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE

UNTOUCHED
THE VERDNICAS WARNER BROS.

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC NOSLEY/BLACKGROUND/INTERSCOPE

LOW
FLO RIDA FEAT. T-PAIN JIVE/ZOMBA

(PROMUSICAE/MEDIA)

NO ONE
ALICIA KEYS MBK/J

DON'T HOLD BACK
THE POTBELLEEZ EMI

SPAIN

SINGLES

FEBRUARY 20, 2008

HIGH SCHOOL MUSICAL - BE MINE
880 EMI

SAW SOMETHING
OAVE GAHAN VIRGIN

SKY
ALLAN RAMIREZ & BB DIVUCSA

NACEN DE LA BRUMA
DOGMA CREW BOA

HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATD CAPITOL

SUCK MY
MAGAN/ROBRIGUEZ BLANCO Y NEGRO

RISE
KURD MAVERICK/TAPESH BLANCO ¥ NEGRO

NEW

TOCA'S MIRACLE
FRAGMA BLANCO ¥ NEGRO

NEW

LOS RAPEROS NUNCA NUEREN
SHOTTA B0A

{IAMA/CHART TRACK)

BARRO Y FUEGO
TRIPLE XXX AVOID

IRELAND

FEBRUARY 15, 2008
NOW YOU'RE GONE
TER & DJ MENTAL THEQ'S BAZZHEADZ MINISTRY OF SOUND

ROCKSTAR
NICKELBACK RDADRUNNER

PIECE OF ME
BRITNEY SPEARS IVE/ZOMBA

3

SUPERSTAR
LUPE FIASCO ATLANTIC

5

1

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE

JACK JOHNSON
SLEEP THROUGH THE STATIC.BRUSHFIRE/ONE PERCENT FOR THE WORLD

- |

AMY WINEHOUSE
BACK T0 BLACK ISLAND

2

TOM BAXTER
SKYBOUND CHARISMA

4

NEW

GLEN HANSARD/MARKETA IRGLOVA
ONCE SONY BMG

MICHAEL JACKSON
THRILLER 25TH ANNIVERSARY EQITION LEGACY/EPIC

Go to www.billboard.biz for complete chart data

& S8
E; §; (MEDIA CONTROL) FEBRUARY 19, 2008
KUSCHEL SONG
T ONEW CinURrEL Sonv B
2 1 BLEEDING LOVE

LEONA LEWIS SYCO
2 APOLOGIZE

i TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE
4 3 MY MANIS A MEAN MAN
STEFANIE HEINZMANN SSDSDSSWEM
5 5 DOKTORSPIELE
' ALEXC. FT. YASS UNIVERSAL
6 11 VLL BE WAITING
LENNY KRAVITZ VIRGIN
STARK
” 10 iCH + ICH POLYDOR
s 12 EARLY WINTER
GWEN STEFANI INTERSCOPE
¢ 7 PIECEOFME
BRITNEY SPEARS JIVE/ZOMBA
j0 13 NOONE

ALICIA KEYS MBK/J

CANADA [

BILLBOARD CANADIAN HOT 100

Bl - =
o w s
EB <= (NIELSEN BDS/SOUNDSCAN)} MARCH 1, 2008
, ¢ Low
FLO RIDA FT. T-PAIN POE BOY/ATLANTIC/WARNER
2 3 NOONE
ALICIA KEYS MBK J SONY BMG
3 4 DONT STOP THE MUSIC
RIHANNA SRP DEF JAM/UNIVERSAL
s o APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY BLACKGROUNDINTERSCOPE UNIVERSAL
s : TATTOO
JORDIN SPARKS 19/JIVE/SONY BMG
6 25 STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM/UNIVERSAL
7 3 TAKE YOU THERE
SEAN KINGSTON BELUGA HEIGHTS EPIC/SONY BMG
s ¢ FORTHE NIGHTS | CAN'T REMEMBER
_ HEDLEY UNIVERSAL
o 1 WITHYOU
CHRIS BROWN JiVE/SONY BMG
10 24 1234

FEIST ARTS & CRAFTS

wis ';5
T3 =% (SUCESSD MAGAZINE) FEBRUARY 20, 2008
4 ¢ QUEEN
THE PLATINUM COLLECTION PARLOPHONE
2 NEW VARIOUS ARTISTS
PANCADAD DD CALOEIRA® 00 HUCK SOM LIVRE
3 1 BANDA CALYPSO
VOL. 11 - AD VIVO EM GOIANIA MD
4 7 JOTA QUEST
MTV A VIVO SONY BMG
5 13 RENATO RUSSO
SERIE NOVA BIS EM|
6 41 JACKJOHNSON
SLEEP THROUGH THE STATIC BRUSHFRE/ONE PERCENT FOR THE PLANET
7 10 BENITO DI PAULA
20 SUPER SUCESSOS SONY BMG
8 9 ADRIANA CALCANHOTO
PERFIL SOM LIVRE
o INEW MICHAEL JACKSON

THRILLER 25TH ANNIVERSARY EDITION LEGACY/EPIC

DJAVAN
10 NEW pepr som e

FLANDERS T

SINGLES
wiE X
5 3¥ (uumator/erx) FEBRUARY 20, 2008
- 1 BLEEDING LOVE
LEONA LEWIS SYCO
2 5 UNINVITED

FREEMASONS FT. BAILEY TZUKE LOADED
3 o DONTSTOP THE MUSIC
RIHANNA SRP DEF JAM
a4 3 VLLKILL HER
SOKO SOKDDISC

- 4 APOLOGIZE
= TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

CEE

1 21 MICHAEL JACKSON
THRILLER 25TH ANNIVERSARY EDITION LEGACY/EPIC

2 ¢ MiLow
COMING OF AGE HOMERUN

AMY WINEHOUSE

2 8 hackT0BLACK SLAND

4 o 1M VANHAMEL
WELCOME T THE BLUE HOUSE PIAS

= 5 LENNY KRAVITZ

1T IS TIME FOR A LOVE REVOLUTION OELUXE VIRGIN

Data for week of MARCH 1, 2008 |

wWWww.americanradiohistorv.com

ol
E; ﬁ (NIELSEN SQUNDSCAN INTERNATIONAL) MARCH 1, 2008
MERCY
. NEW DUFFY A&M
B ROCKSTAR
.1: 2 NICKELBACK EMI
3 | DONTSTOP THE MUSIC
o RIHANNA SRP/DEF JAM
a4 3 BLEEDING LOVE
LEONA SYCO
@ 4 NOW YOURE GONE
= BASSHUNTER HARDZBEAT MINISTRY GF SOUND
6 New WHAT'S IT GONNA BE
HTWOO FT. PLATNUM HARO2BEAT/MINISTRY OF SCUND
7 5 APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSEEY/BLACKGROUND/INTERSCOPE
i --:-' g CHASING PAVEMENTS
ATTE ADELE XL

SUN GOES DOWN
DAVID JORDAN 27T MERCURY

STOP AND STARE

10 NEW  ouenepupLic mosLEY 1nTERSCOPE
~ ; PIECE OF ME
A BRITNEY SPEARS JIVE/ZOMBA
" 45 19 NOONE
12 10 pciaers wsk
43 g WORK
KELLY ROWLAND MUSIC WORLD/COLUVBIA
A I'LL BE WAITING
1A B vz viRgin
- VALERIE
1817 ISLAND
REHAB
18 NEW ISLAND
17 12 BABY DON'T LET GO

THE FEELING ISLAND

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM COLLIPARK/ INTERSCOPE

' BACK TO BLACK

AMY WINEHOUSE [SLAND

18 15
19 NEW
¢ Sl

SUPERSTAR
LUPE: FIASCO FT. MATTHEW SANTOS 15T & 15TH/ATLANTIC

?__E g (IFPI/NIELSEN MARKETING RESEARCH) MARCH 1, 2008

RAMT | NATTEN (A CAPPELLA)
LIZZIE ART PEOPLE

= 2
3 ¢
4 3
B8
" s
7 5
B NEW
LR
10 10

g &
£ SE (carip)

1

N

o » W

10

. BLEEDING LOVE

LEONA SYCO

PIECE OF ME
BRITNEY SPEARS JIVE/ZOMBA

HVAD NU HVIS
ALEX FT. NIK & JAY COPENHAGEN

CRUCIFY MY HEART
PRIVATE UNIVERSAL

DROPS IN THE OCEAN

.__THE STORM UNIVERSAL

1

DON'T STOP THE MUSIC
RIHANNA SRP/OEF JAM

MERCY
OUFFY A&M

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUNC/INTERSCOPE

DEN LILLE PIGE
ANNA DAVIC NCOB FACTGRY/BONNIER AMIGO

ARGENTINA

- -~

»
JANUARY 30, 2008

SERRAT/SABINA
DOS PAJAROS DE UN TIRO {CD & DVD) SONY BMG

2

SERRAT/SABINA
DOS PAJARDS DE UN TIRO SONY BMG

VARIOUS ARTISTS
PATITO FEO EN EL TEATAQ EMI

INDIO SOLARI
PORCO REX DBN

NEW

VARIOUS ARTISTS

SUENOS (HIGH SCHOOL MUSCIAL) SONY BMG
ANDRES CALAMARO

LA LENGUA POPULAR DRO

VARIOUS ARTISTS
VERANO 2008 EM)|

NEW

VARIOUS ARTISTS
HIGH SCHOOL MUSICAL 2 CO UNIVERSAL

5

SODA STEREO
ME VERAS VOLVER SONY BMG

NEW

BAJOFONDO
MARDULCE UNIVERSAL

CHARTS LEGEND on Page 52
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SoundScan
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»
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»
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L

A

.

o ox
2 2 55 &5 ARTIST = E»—ﬁ 23 ARTIST =
S’I N(’ L !’AI ﬂ S IZZ  Ti7LE WPRINT & NUMBER / DISTRIBUTING LABEL g . SS EZ TITLE MPRINT & NUMBER / OISTRIBUTING LABEL %
o p MICHAEL BUBLE = o o HERBIE HANCOCK
»X X EURDCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND R _é"%g@r':':‘sm'!ﬂﬂ_‘ 1A3/REPRISE 100313/WARNERBROS. "% o=t KENN:;VEGE_ N| LETTERS VERVE 009781/VG S
=$ 5; ALBUM SALES CHARTS OF 20 EVROPEAN COUNTRIES. FEBRUARY 20, 2008 e
= APOLOGIZE 2 ITALIA COLUMBIA 07606 'SONY MUSIC # 2 1 2 RHYTHM & ROMANCE STARBUCKS 30670 CONCORD +
il i TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE 3 3 2 QUEEN LATIFAH 3 4 3 PAT METHENY WITH CHRISTIAN MCBRIDE & ANTONIO SANCHEZ
BLEEDING LOVE = TRAV-LIN' LIGHT FLAVGR UNIT/VERVE 009203/VG = DAY TRIP NONESUCH 376828 WARNER BROS
2 2 LEONA LEWIS SYCO o 4 22 DIANA KRALL a 3 2 PAUL HARDCASTLE
DON'T STOP THE MUSIC = THE VERY BEST OF DIANA KRALL VERVE 0094 12/VG # = HARDCASTLE 5 TRIPPIN 'N' RHYTHM 24
3 3 pHANNA SRPIDEF Ja o THE PUPPINI SISTERS B ¢ 3 ALJARREAU
NEW SOUL THE RISE AND FALL OF RUBY WO VERVE 010416/VG LOVE SONGS REPRISE/WARNER BROS 401532/RHING
4 T N 107 U TaRD o s » TONYBENNETT o 5 65 KENNYG
NOW YOU .H E G o N E JONY BENNETT SINGS THE LALTIMATE AMERICAN SONGBOOK VOL. 1 RPMLEGACY/ COLUMBIA 15320/S0NY BMG. M IN THE MOOD FOR LOVE... THE MOST ROMANTIC MELODIES OF ALL TIME ARISTA 82690 RMG
5 4 LASSHUNTER & DJ MENTAL THEO'S BAZZHEADZ MINISTRY OF SOUND 7 g 4 WYNTON MARSALIS o 13 2 VARIOUS ARTISTS
IL AVAIT LES MOTS STANDARDS & BALLADS LEGACY COLUMBIA 10428/SONY BMG - LOVERS RENDEZVOUS RENDEZVOUS 45138 EX
€ 5 ShenvraLUNA ULM o ¥ VARIOUS ARTISTS o MACEO PARKER
MERCY . DROPPIN' SCIENCE" GREATEST SAMPLES FROM THE BLUE NOTE LAB BLUE NOTE 92208'/& ROOTS & GROOVES HEADS UP 3134
7 ONEW ey nen @ 5 63 THE BBC BIG BAND ORCHESTRA e 19 55 DAVE KOZ
NO ONE e "7 BIG BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY AT THE MOVIES CAPITOL 11405
8 6 acmkers 10 7 ¢ TONY BENNETT @ 10 25 RICK BRAUN & RICHARD ELLIOT
ROCKSTAR TONY BENNETT SONY BMG CUSTOM MARKETING GRGUP 53745/MADACY R N R ARTIZEN
NN 7 | cccrack ROADRUNNER 11 10 47 PINK MARTINI 0 o 19 VARIOUS ARTISTS
KUSCHEL SONG Y HEY EUGENE! HEINZ 3* THE WEATHER CHANNEL PRESENTS: THE BEST OF SMOOTH JAZZ MIDAS 90230
10 NEW gounurreL so oue (D) 1 2 MICHAEL BRECKER D s z NAEE
PIECE OF ME PILGRIMAGE WA 3095 HEADS UP RISING SUN HEADS UP 3129
11 8 brney speans J vEz0usa 13 13 5 ELIANEELIAS W MEDESKI MARTIN & WOOD
ALIVE SOMETHING FOR YOU: ELIANE ELIAS SINGS & PLAYS BILL EVANS BLUE NOTE 11795/8LG St LET'S GO EVERYWHERE LITTLE MONSTER 01
1213 yonootex ercuRY @ [BEWEE THE PUPPINI SISTERS 14 11 73 BONEY JAMES
I'LL BE WAITING i = BETCHA BOTTOM DOLLAR VERVE 008409/VG == SHINE CONCDRD 30049
1319 by kRaviz vincin 45 o » HORACE SILVER 46 16 25 KIRK WHALUM
= MY MAN IS A MEAN MAN = LIVE AT NEWPORT ‘58 BLUE NOTE 98070 BLG B < J 1 ROUNDTRIP £ NEZVOUS 51322
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1 NEW
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LENNY KRAVITZ | BEAUTIFUL BALLADS & LOVE SONGS LE_GACV MM_EIA 21624 SONY BMG 1 2 HOLLY COLE KOCH 4404
4 3 IT IS TIME FOR A LOVE REVOLUTION VIEGIN 25 15 -8 KEITH JARRETT, GARY PEACOCK, JACK DEJOHNETTE @ BRIAN SIMPSON
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E SPIRIT SYCO
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15 15 ANDREA BOCELLI & § 2 KRONOS QUARTET AND WU MAN o § 5 ANDREA BOCELLI 0
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e e —— ° 11 76 JOSHUA BELL o THE ROYAL SCOTS DRAGOON GUARDS
" VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS | SPIRIT OF THE GLEN UCJ 597 FONTANA INTERTATIONAL
. JOSHUA BELL SARAH BRIGHTMAN
R AD IO AIR P I-AY :ﬂ:‘c‘:’,m o W CORIGLIANG: THE RED VIOLIN CONCERTO SONY CLASSICAL 88060/SONY BMG MASTERWORKS 8 [RL: DIVA: THE SINGLES COLLECTION NEMO STUDIO/ANGEL 73671/BLG
o 7 4 ANDRERIEU a 11 lg7 ANDREA BOCELLI
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=2 X TABULATED BY NIELSEN MUSIC CONTROL FEBRUARY 20, 2008 NEW IMPOSSIBILITIES SO%Y CLASSICAL 10319 SONY BMG MASTERWORKS - SIEMPRE SYCO’/CDLUMBIA 02673/SONY MUSIC
1+ 1 APOLOGIZE 1 4 JUAN DIEGO FLOREZ/ACCADEMIA NAZIONALE DI SANTA CECILIA (ABBADO} - g g0 JOSH GROBAN (4]
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. 5 5 HEY THERE DELILAH 0 | VARIOUS ARTISTS 17. 85 VARIOUS ARTISTS
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SUGAR BABES ISLAND tkek] ' _BROWNS IN BLUE RCA RED SEAL 11322/SONY BMG MASTERWORKS A LOVE SUPREME: THE LEGACY OF JOHN COLTRANE TELARC 80684
8 13 MERCY 18 19 g JOHN LONGHURST, CLAY CHRISTIANSEN, AND RICHARD ELLIOTT 20 17 TRIO MEDIAEVAL
DUFFY A&M NOW LET US REJOICE: ORGAN HYMNS FOR THE SABBATH MORMON TABERHACLE CHOIR 4967098 FOLK SONGS ECM NE W SERIES/ECM 009888/UNIVERSAL CLASSICS GROUP
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Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sates data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
@ Albums with the greatest sales gains this week.

e

53 Where included. this award indicates the title with
B the ehart's biggest percentage growth.

Where included, this award indicates the title
with the chart’s largest unit increase.

M Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price indicates album only avallable on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc available.
@® CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
availabllity are not included on all charts. EX after catalog number indicates title is
exclusive to one account or has limited distribution.

SINGLES CHARIS —

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase in audience (or detections)

over the previous week, regardiess of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. SO. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30, Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

@ singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download available. @ DVD single availabte.
© Vinyl Maxi-Single available. @ Viny! single available. € CD Maxi-Single
avallable. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosqguad. Songs are tested oniine by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on weighted
positives. Songs with a score of 65 or more (7S or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CER L LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 million units
(Platinum). RIAA certification for net shipment of 10 mitlion units (Dlamond).
Numeral within Platinum or Diamond symbol indicates album's multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). [| Certification of 200,000 units (Platino).

(2] Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). B RIAA certification for

1 million pald downloads (Platinum). Numeral within platinum symbol indicates song's
multiplatinum level. ) RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

® RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of S0,000 units for shortform or
longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. LI RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold centification for net shipment of $0,000 units or $1 million in sales at
suggested retail price. I RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $8 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. [ 1 IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at ieast 50,000 units and $2 million at suggested retail for non-theatrical titles.

See below for complete fegend information.
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ef EES ARTIST =
PES SE $Z  TTLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =
o RE-ENTAY MICHAEL JACKSON &
vy THRILLER 25 LEGACY/EPIC 17986*/SONY BMG (19.98) s
2 1 62 TOM PETTY AND THE HEARTBREAKERS o
¥ GREATEST HITS MCA 1170§i3‘UME (18.98/12.98)
~ 5 [ps GUNS N'ROSES 3]
- - GREATEST HITS BEFFEN 001714/16A (16.98) .
MICHAEL BUBLE
o 7e8 _IT'S TIME 143/RECRISE 48946 WARNER BROS. (18.98) & - a
5 4 931 BOB MARLEY AND THE WAILERS
d LEGEND: THE BEST OF BOB MARLEY AND THE WAILERS TUFF GONGSLAND 5489041 ME 113.94/8 98) @
O 5 190 perailadl JOSH GROBAN a
&y 7¢ [SLTSIN cLOSER 143/REPRISE 48450/ WARNER BROS. (18.98) ® i
JOURNEY
5 § 74 _JOURNEY'S GREATEST HITS LEGACY/COLUMBIA 85889/SONY BMG (18 98/12.98) ¢
10 # QUEEN
a 10 718 GREATEST HITS HOLLYWOOO 161265 (18 98/11.98 B
& 47 MICHAEL JACKSON | |
NUMBER ONES MJ.J. EPIC 83998/SONY MUSIC (18.98/12.98)
E THE BEATLES
a 2011378, | pp.c 29325 CAPITOL (18.98/12.98) <
5 sy BON JOVI
Q 9 60 CROSS ROAD MERCURY 526013/UME (18.98/11.98) o
MICHAEL BUBLE
@ E 24 186 _ MICHAEL BUBLE 143/REPRISE 48376/WARNER BROS. (18.98) .
SOUNDTRACK
] E | 8 110 HIGH SCHOOL MUSICAL WALT DISNEY 861426 {12.98) n
m 16 574 CREEDENCE CLEARWATER REVIVAL o
'CHRONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD {17.98/12 98)
RASCAL FLATTS
18 1% ME AND MY GANG LYRIC STREET 165075/HOLLYW00D (18.98) ﬂ
*U 13 ORIGINAL BROADWAY CAST RECORDING o
L " JERSEY BOYS RHIND 73271 (18.96)
P CELINE DION
I = ALL THE WAY.. A DECADE OF SONG 550 MUSIC/EPIC 63760/SONY MUSIC (12.98 £Q/18.98)
i ORIGINAL BROADWAY CAST RECORDING
18 17 187 icken veccn sROADWAY 001682/DECCA (18.98) _ - .i
EAGLES
@ 21 151 THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 {25.98 n
: BOB SEGER & THE SILVER BULLET BAND
_20 12 GREATEST HITS CAPITOL 30334 16 98) a
PINK FLOYD
| 2 15 1594 DARK SIDE OF THE MOON CAPITOL 46001° (18.98/10.98) "
JACK JOHNSON
=2 o145 IN BETWEEN DREAMS JACK JOHNSONBRUSHFRE/AUNVERSAL REPUBLIC 004149*/UMRG (1396) E
i JOSH GROBAN
@ JOSH GROBAN 143/REPRISE 48154/WARNER BROS. (18.98 o
DEF LEPPARD
_:4 | " ﬁﬁ _ VAULT -- GREATEST HITS 1980-1995 MERCURY 5287 18/UME (18.98/11.98 g
| 5 TIM MCGRAW 3
1522 i a3 GREATEST HITS CURB 77978 (18.98/12.98) a
JIMI HENDRIX
2?_ 22 244 EXPERIENCE HENDRIX' THE BEST OF JIMI HENDRIX EXPERIENCE HENDRIX 111671 AME (18981295 E
| TIM MCGRAW -
. 27_ 26 199 GREATEST HITS VOL 2: REFLECTED CURB 78891 (18.96)
. 34 |7 FRANK SINATRA
.“E_‘? Tﬂﬂmﬂfﬂ(w\mFRANKSINATRASINGSAHMHLUVEEMWNMETS. 2 EX/STARBUCKS. H}__‘
20 TOM PETTY AND THE HEARTBREAKERS ®
i W MCA/UTV 170177.UME (29 98)
2 AC/DC
_30 31 814 56k i BLACK LEGACY/EPIC 80207/SONY BMG (1898)® %
| 31 3 15 STEVEN CURTIS CHAPMAN

ALL ABOUT LOVE SPARROW 41762 {17.98)

g2s METALLICA @
_METALLICA ELEKTRA 61113°/AG (18.98/11.98)

NORAH JONES

4 .33—_' 32 302- (EO!\IIE AWAY WITH ME BLUE NOTE 32088*/BLG (17.98) @ 1
- ELVIS PRESLEY
= ELV1S: 30 #1 HITS RCA 68079 /RMG (19.98/12.96 o
i LYNYRD SKYNYRD
1 35 - 30 153 ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) .
@ JOHN LEGEND W
-’/ GET LIFTED G 0 0D COLUMBIA 92776*/SONY MUSIC (18.98) #®
GEORGE STRAIT o
37 % 125 50 NUMBER ONES [41CA NASHVILLE 000459/UMGN (25.98) .
LIONEL RICHIE
2 38 33 112 e Dermmve coLLECTiON UNIVERSAL MOTOWN/UTV 068140/UME (16 98 u
SHANIA TWAIN
39 38 7 GREATEST HITS MERCURY 003072/UMGN ({13.98' n
BEE GEES
401 35 49 g e GREATEST REPRISE 287740/WARNER STRATEGIC MARKETING (19.98)
VAN HALEN
. A _BEST OF VOLUME 1 WARNER BROS. 46332 (18.98) ® B a
RASCAL FLATTS '
e 47 168 FEELS LIKE TODAY LYRIC STREET 165049/HOLLYWOQ0 (18 9_8 B
LIL WAYNE
43 39 5 THA CARTER 1 CASH MONEY/UNIVERSAL MOTOWN 005124“/UMRG (13.98) .
LINKIN PARK
_44 43 804 {HYBRID THEORY} WARNER BROS 47755 (18.98/12 98 § o
| 4 1pa MAROON §
3 45 168 SONGS ABOUT JANE A&M/OCTONE 650001*/GA (18.98) - __ | n
POISON
46 37 34 THE BEST OF POISON: 20 YEARS OF ROCK CAPITOL 49510 (18.98) & — .
Q ERIC CLAPTON a
| ﬁCREAM OF ERIC CLAPTON POLYDOR/A&M 527116/UME (18.98/12.98 =
EVANESCENCE
48 425 oy WIND-UP 13063 (18.98 - - N | a
CREED
.49 40 13 GREATEST HITS WiNO-UP 13103 (18.98 CD/DVD) & .
@ THE BEATLES
SGT PEPPER'S LOKELY HEARTS CLUB BAND APPLE 46442*/CAPITOL (18.98/12.98) Q’

TOP POP CATALOG: Catalog Albums are 18-month-old titles that have fallen below No. 100 on The

Billboard 200 or re-issues of older atbums. Total Weeks column reflects comb weeks title has
appeared on The Blllboard 200 and Top Pop Catalog Albums TOP INTERNET: Reflects physical
aibums ordered through Internet merchants, based on data collected by SoundScan. Catalog
titles are included. TOP DIGITAL: Release soid as a complete album bundle ugh digital download
rvices. BILLBOARD.B1Z CHART: See Chart Legend for rules and explanations
2008, Nielsen Business Media, Inc. and Neelsen SoundScan, | All rights reserved.
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% 5 55 ARTIST Title 82 &
i | 22 £Z IMPRINT / DISTRIBUTING LABEL 28 &
1z JACK JOHNSON Sleep Through The Static 1

= | BRUSHFIRE /UMRG

s 33 AMY WINEHOUSE
UNIVERSAL REPUBLIC /UMRG

a HERBIE HANCOCK River: The Joni Letters s
= VERVE V6

7 1> SOUNDTRACK Across The Universe: Deluxe Edition 2
= INTERSCOPE /IGA
SOUNDTRACK Juno
5 FOXRHING /AG ¢ ®
SOUNDTRACK
121 8 | ATLANTIC 'AG

4

5

(-]

7 SIMPLE PLAN
LAVA ATLANTIC_AG ®

B

9

Back To Black ,

Step Up 2: The Streets 10

Simple Plan

s SARA BAREILLES Litle Voice oy @

_EPIC /SONY MUSIC

MICHAEL JACKSON Thriller 25 | — "0
§ LEGACY/EPIC /SONY BMG vl
10 JOSHUA RADIN Unclear Sky {EP) __

6 1
_COLUMBIA EX/SONY MUSIC _
5 SOUNDTRACK Once
] 13120 _CANVASBACK/SONY MUSIC SOUNDTRAX /COLUMBIA @ 2 @
12 2 2 SHERYL CROW Detours
| _ABM/INTERSCOPE /1GA @
‘a Al TOM PETTY AND THE HEARTBREAKERS Greatest Hits ®

MCA JUME
14 CAS HALEY Cas Haley __
CARTEL EX "
15 KATE VOEGELE Don‘t Look Away 107

MYSPACE‘INTERSCOPE AGA

g
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of 5E 23 ARTIST
% = Eg IMPRINT & NUMBER/ DISTRIBUTING LABEL
o hmz mJACK JOHNSON
- BRUSHFIRE 010580"/UMRG
& HERBIE HANCOCK

VERVE 009791VG
AMY WINEHOUSE

RANKING

o

Title &

2

Sieep Through The Static

River: The Joni Letters 5

Back To Black 2 M

& UNIVERSAL REPUBLIC 008428*/UMRG

a 2 2 SHERYL CROW Detours 8
A&M/NTERSCOPE 0111599 16A @

; MICHAEL JACKSON Thriller 25 y

B PIC 17986 SONY BMG _ . 2

: K.D. LANG Watershed

4 5 12 \ONESUCH 110460/ WARNER BROS o b 20
SOUNDTRACK Juno

7 4 FOX/RHINO 410236/A6 __Il - .

g 41 i ALICIA KEYS AslAm o 3}

% MBK/J 11513 /RMG @

: .y SOUNDTRACK Once .
a- 9 ‘4* CANVASBACK/SONY MUSIC SOUNDTRAX 10586/COLUMBIA @ 52 ‘

6 b THEY MIGHT BE GIANTS  Here Come The 123s With They Might Be Giants

) _IDLEWILD DISNEYSOUND 000681/WALT DISNEY®
T 3 SARAH BRIGHTMAN Symphony 50
’ _MANHATTAN 46078/8LG -
RADIOHEAD In Rainbows
8 7 reozeemio 37
- LENNY KRAVITZ it Is Time For A Love Revolution
I8N 2 e cass ® | v
ROBERT PLANT / ALISON KRAUSS  Raising Sand
Ui e __ROUNDER 619075° B - n &
15 16 5 SOUNDTRACK Across The Universe: Deluxe Edition

INTERSCOPE 010271/IGA

_-t

WERK
WEERS

TITLE
ARTIST (iMPRINT / OISTRIBUTING LABEL)
SLEEP THROUGH THE STATIC
= JACK JOHNSON (BRUSHFIRE/UMAS).
THRILLER 25
MICHAEL JACKSON (LEGACY/EPIC/SONY BMG
43 BACK TO BLACK
_A_ﬂvleEHOUSE UNIVERSAL REPUBL£ UMRG
14 AS 1AM
ALICIA KEYS (MBK/J/RMG)
4 2008 GRAMMY NOMINEES
_VARIOUS ARTISTS (GRAMMY/HIP-O UME)
RIVER: THE JONI LETTERS
HERBIE HANCOCK (VERVE/VG)
g JUNO
" _SOUNDTRACK (FOX/RHINO/AG)
gg TAYLOR SWIFT
i TAYLOR SWIFT (BIG MACHINE
DETOURS
SHERYL CROW (A&M/INTERSCOPE/1GA
GROWING PAINS
MARY J. BLIGE (MATRIARCH/GEFFEN/IGA

n 14 5 STEP UP 2: THE STREETS
SOUNDTRACK (ATLANTIC/AG)

42 9 34 HANNAH MONTANA 2 (SOUNDTRACK)/MEET MILEY CYRUS
MILEY CYRUS (WALT DISNEY/HOLLYWOOD)

@ 63 5 LIVE FROM PHILADELPHIA
_JOHN LEGEND (G.0.0.0./COLUMBIA/SONY tMUSIC)
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~- 1 R CHRIS BROWN (JIVE/ZDMBA p—
m | = SIMPLE PLAN

SIMPLE PLAN (LAVA/ATLANTIC/AG)

Data for week of MARCH 1, 2008
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SALES DATA
COMPILED BY

nielsen
SoundScan

TOP

-7 HEATSEEKERS.

l ‘ E LABEL & NUMBER / DISTRIBUTING LABEL {PRICE)

o 12 16 L3 LEVON HELM

) [LILTS M DIRT FARMER 79844/VANGUARD (16.98)
) DRAGONFORCE

SANCTUARY 618034/ROADRUNNER (17.98) %

WE THE KINGS

Title ARTIST

Dirt Farmer INPOP 71422 {11 98)

LABEL & NUMBER./ DISTRIBUTING LABEL .(PRICE}
NEWWORLDSON

Title i

Salvation Station

Inhuman Rampage

CARDENALES DE NUEVO LEON
DISA 724120/UG (12 98)

25 Aniversario: Edicion Limitada

We The Kings

THE ROYAL SCOTS DRAGOON GUARDS
UCJ 597, FONTANA INTERTATIONAL (18 98)

Oracular Spectacular

NORTH MISSISSIPPI ALLSTARS
SONGS OF THE SOUTH 006 (15.98)

Spirit Of The Glen

Hernando

HURT

Do You Like Rock Music? CAPITOL 94656 (12.98)

The Way Of The Fist SICKIPURPIES

La Historia De La Arroltadora

RYKODISC 10939 (16 98)

RMR 89752 VIRGIN (12 98)

Dressed Up As Life

Made In The Dark

RHONDA VINCENT
ROUNDER 610592 (17.98)

11i

Good Thing Going

Runnin' Wild AIREME

LA CALLE 340011/UG (13.98)

Haciendo Historia L

Special Company YURIDIA

SONY BMG NDRTE 17565 (14 %)

Entre Mariposas

THE WHIGS

Bring Me Your Love ATD 21611 (11.98

COMEDY CENTRAL 0056 (15.98 CD/DVD) @

i3 1% S Cunve s2001 (8.98)
MGMT
Q50 B 4 CoLuvmiA 19512 /SONY MUSIC (11.98
o Lug 18 BRITISH SEA POWER
el ROUGH TRADE 10507/WORLD'S FAIR (15.98)
o 13 29 FIVE FINGER DEATH PUNCH
FRM70116(1288
% 3 LA ARROLLADORA BANDA EL LIMON
] SONY BMG NORTE 21574 (12.98) # = B ——
W g 1) HOT CHIP
DFA 18094" ASTRALWERKS (15.98) @ - -
- AIRBOURNE
+ ROADRUNNER 617963 (13.98) - e
JOSH KELLEY
‘IO 7 | DNK 05 (13.98) -
o CITY AND COLOUR
A 4 DINE ALONE 495, VAGRANT (13.96) — el
LOS CUATES DE SINALOA
| DNY BMG NORTE 22541 {12 981 +
i ; 14 17 NICK SWARDSON

Pianist is up 80%
following
Grammy Awards

LANG LANG

Puros Exitos Chacas

Party DiSA 729327 UG (5.98)

0G 010774/UNIVERSAL CLASSICS GRDUP (16 98)
LA ARROLLADORA BANDA EL LIMON

Mission Control

The Magic Of Lang Lang

Linea De Oro: En Los Puros Huesos..

, HORRORPOPS

performance

THE MORNING OF

The World As We Know It

The Life | Know

Cualquier Dia

A Lesson In Romantics

Field Manual

Metro Station

A% 2 _HELLCAT 80498°/EPITAPH (13.98) Kiss Kiss Kill Kill with Herbie TRAGIC HERO 85962/EAST WEST (13.98)
BB 5LACK MOUNTAIN In The Future :‘;:g;"n-,f:_* (40 1 2 CWENSTACY
W88 o 2 [VI\DSOF PLAGUE Decimate The Weak duer ofth year q \ ae R -
.m 39 7 FLIGHT OF THE CONCHORDS The Distant Future (EP) m;:l:ons m RERIY VAYDAY PARADE
@I REENTAY Jo%ﬁ)l@gé? Egl;lIleAlﬁNEER BRDS. (13.98) _ ScreamBINghtUPYINEISKY gains 70%. 143 % 3 ;:‘\b;smsag\xé\;l.-A
l! 5 2 (%?N?Rw»\?yl-lésnsm“emmpn (17.98) _Dis"i‘:' Line Qﬂsglrgsiiﬁg?hl

Keep Your Eyes Ahead

THE SPILL CANVAS

MOE.

Sticks And Stones

GLEN HANSARD AND MARKETA [RGLOVA WITH MARIA TUHKANEN AND BERTRAND GALEN 1 o o~

Slick Dogs And Ponies

Tell Me What You Know

S M e eLeven SIRE 162428 WARNER BROS. (13.98 - NolReallyglimikine It the trio's s | FATBOY 6649" (11.98)

22 21 6 GRUPO NUEVA VIDA Mejores Cantos Religiosos second set. iso [l AU e ool
:Ié_#: 203 13 DSA?T%FE%I’: (‘112.)9?)!58 LS ORARLES 100 Days, 100 Nights s.t:r[t:::a"l:s :‘_;‘f_% A :NOE‘:JPSLE)’SYANTIC 205420°/AG (13.98)
ml'm JE’;VEE g(ﬂ?a?v'eN(:ssgz)STERS The Rise And Fail Of Ruby Woo Albums. g v v ssvﬁnféé\,wgga?l\fmii 84302/SONY MUSIC (13.98)
Lﬁ‘j SECRET AND WHISPER I o o 39 yp EL POTRO DE SINALOA

TOOTH & NAIL 62069 (13.98)

ARTIST
TITLE IMPRINTENUMBER DISTRIBUTING LABEL

JACK JOHNSON
¢ SLEEP THROUGH THE STATIC BRUSHFIRE 010580*/UMRG
MICHAEL JACKSON
THRILLER 25 LEGACY EPIC 17986*/SONY BMG
AMY WINEHOUSE
BACK T0 BLACK UNIVERSAL REPUBLIC 008428*/UMRG
SOUNDTRACK
JUNO FOX/RHINQ 410236/AG
RADIOHEAD
IN RAINBOWS TBD 216227/AT0

VAMPIRE WEEKEND
VAMPIRE WEEKEND XL 318°/BEGGARS GROUP

2

oBo -
T T s 3-

5

(=

~

L

=T
mm
B ]
z@
rm
gz
=
oz
=Ke)
20
=0
3 X
a
2 |
2
@
el
@

|

3

12 17 ROBERT PLANT / ALISON KRAUSS
__RAISING SAND ROUNDER 619075
4 3 THE MARS VOLTA
THE BEDLAM IN GOLIATH UNIVERSAL 010616/UM3G
ALICIA KEYS
AS | AM MBK | 11513 RMG &
WIDESPREAD PANIC
| FREE SOMEHOW WIDESPREAD 22
g 4 CATPOWER
JUKEBOX MATADOR 754*

VARIOUS ARTISTS

HOW GREAT THOU ART; GOSPEL FAVORITES FROM THE GRAND OLE DPRY: UVE GPRY,SCA NASHVILLE 20039580
SHERYL CROW

DETOURS A&M INTERSCOPE 010599/1GA &

LUPE FIASCO

LUPE FIASCO'S THE COOL 1ST & 15TH/ATLANTIC 368316*/AG

'-lﬁ_h- =

i T2

ol

La Factoria’s stlow and steady climb up the Biliboard charts
brings breakout single “Perdoname” to No. 14 on the Hot Latin
Songs chart. The Panamanian duo team
up with singer Eddy Lover on the track,
the first international single from the
act’s “Nuevas Metas” album.

Go to billboard.com/breaking to

LOM discover developing artists making
their inaugural chart runs each week.

Data for week of MARCH 1, 2008

The Way Of The Fist
Five Finger Death Punch
WEST NORTH CENTRAL

Special Company
Josh Kelley

EAST NORTH CENTRAL |

Inhuman Rampage
Dragonforce

. SOUTH CENTRAL

Oracular Spectacular
MGMT

WHERE IT'S AT |
Flobots, “Fight With Tools”
! The eclectic hip-hop act’s album, released in September,
notches a fourth straight gain and its best sales week yet,
bowing at No. 6 on Top Mountain Region Heatseekers. it ranks
40th among all albums in Denver, the Flobots' home base.

For chart reprints call 646.654.4633

www americanradiohistorv com

MACHETE 010337 (11.98)

Dirt Farmer
Levon Helm

~MID ATLANTIC

Cualquier Dia
Kany Garcia

- SOUTH ATLANTIC.,

HEATSEEKERS: The best-seling albums
by new and developing acts. defined as
those who have never appeared in the top
100 of The Biitboard 200 or the top 10 of
Top Country Albums, Top R&B/Hip-Hop
Albums. Top Christian Albums, Top Gospel
Alburns or Top Latin Albumns If a
Heatseekers title reaches that level. it and
the act’s subsequent albums are
inmediately ineiigibie to appear on the
Heatseekers chart TASTEMAKERS:
Tastemakers ranks the best seiling albums
n an influentiat subset panel of more than
350 stores from independent retailer
coalitions and smaller regional chains. See
Chart Legend for rules and explanations.
2008, Nieisen Business Media. inc. and
Nieisen SoundScan, Inc. All nghts reserved,

Go to www.billboard.biz for

El Primer Tiempo

Levon Heim
i Dirt Farmer

2 British Sea Power
Do You Like Rock Music?

‘o City And Colour

We The Kings
We The Kings

Hot Chip
Made In The Dark

| -

Dispatch
Dispatch Zmbabwe: Live At Madison Square Garden
e i e
‘® Dragonforce
. Inhuman Rampage
8 Bob Mould
District Line
i Steel Train
= Trampoline
. MGMT
10

Oracular Spectacular

Five Finger Death Punch
The Way Of The Fist

La Arrolladora Banda EI Limon
La Historia De La Arrolladora

Dragonforce
Inhuman Rampage

Puros Exitos Chacas

HorrorPops
Kiss Kiss Kill Kiil
Flobots

Fight With Tools

7Jenny Phillips )
Steadfast & immovabie: Songs For Youth 2008

Airbourne
Runnin’ witd
We The Kings
We The Kings

Levon Helm
Dirt Farmer

complete chart data | 53
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100 MILLION iMoney Mack BMY4 Blunis Lit At Once
BMUFirs! N Gold. BML Young Jeezy Music Inc BMiDade Co
Project Music BMI) RBH 74

1234 (Runaway Music SOCAN/BMG Canada SOCAN) POP 77

AFI’ECR TONIGHT (Uncle Buddie's Music ASCAPAWiII Down

ASCAP) RBH 71

AHORA QUE ESTUVISTE LEJOS (Ser-Ca BMU/Baisa Sound
5MH 1

AINT NOTHIN LIKE A SISTA (Dunges Music ASCAP) RBH 73

ALGO MUSICAL (Broke & Famous Publishing ASCAPAL2 Mar
auille Music Publishing ASCAP/DJ Neison Music Publishing
BMI}LT 49

ALL-AMERICAN GIRL (Carrie-Oke Music. BMILai Road
Music ASuAF/dnwusal Music  MGB Songs ASCAP/Didnt
Have To Be Music ASCAP/EMI Apnl ASCAP/Songs Of Com-
bustion Music ASCAPMusic Of Windswept ASCAP)
HLAWBM, CS 7 H100 35 POP 62

ALL AROUND ME (Universal Music - Z Songs BMIKelton
Chase Publishing BMIG L Culpepper MusicBMIYossanan
Music BMI Coked Up Werewoll Music BMINVuiture Rock
BVl HL POP 85

ALMOST (Shep n Shep ASCAP) RBH 87

ANGEL (Chakd Knar, ASCAP Jibranda Music Works
ASCAPMinneapolis Guys Music ASCAP/EM! Apnl ASCAP)
HL RBH 46

ANOTHER TRY (EMI Apnil ASCAP/Sea Gayle Music
ASCAPAUmwersal Music Corporation ASCAP/Songs Of The
Vil e ASCAP) HL CS32

THE ANTHEM (EM| Blackwood BMUEMI Denmark BMYEd:
cicnes Musicales MVOY/EMI Columbia ASCAP/Fondo Musical
ASCAP/EMI Apnl ASCAP/Pitbulls Legacy Publishing
BMyUniversal Music Careers BMI HL H100 59 U 28 POP

60

APOLOGIZE (Virginia Beach ASCAPMidnighl Muracle Music
ASCAP Sonwv ATV Tunes ASCAP) HL H1006 POP 7 RBH 75

THE ART OF STORYTELLING PART 4 (Grual Bocty.
ASCAP/Sky High Music BM/Perfect Songs BML'SPZ Music
BMVCannon Music ASCAPMamerTameriane Publishing
BM.Zan Ciyani Publishing BMI) WBM RBH 92

AYO TECHNOLOGY (50 Cenl Music, ASCAP/Unwersal Music
Corporation ASCAPAginia Beach ASCAPAWB Music
ASCAP/Danjahandz Muzk SESACWB M Music SESAC/Ten-
nman Tunes ASCAP/Universal Music £ Tunes ASCAP)
HLWBM POP 69

BACK WHEN I KNEW IT ALL (Chobe BMILItle Biscuif Music
BMAmmokalee Music BMyDaphil Music BMVEMI Apal
ASCAP/New Sea Gayle ASCAPALazy Blue Dog Music
ASCAP) HL €549

BED (2082 Music Pubushing ASCAP/UL Musi¢
AgCAIZISony/ATV Melody BMIWE Music ASCAP) HLAWBM

BETTEH GET TO LIVIN' (Vetve! Apple BMUap Of Luxury BMI)

BI LS OON'T CRY {Headphone Junkie Publishing
ASCAP/Gad Songs ASCAP/Seny ATV Tunes ASCAP) HL
H1

0038

BLEEQING LOVE (Wre 2 Live, ASCAPKoball Music Publish
Ing ASCAP/Seven Peals Music ASCAPJambition Music
ASCAP) H100 85 POP 63

THE BOSS (4 Blunis Lt At Once BMUFirstN Gold
BMV.Jonathan Rotem Music BMYScuthside independent
Music BMYNappypub Music BMUUniversal Music Z Songs
BMUSony/ATV Songs BMI) HLWBM H100 84 POP 83 RBH

36

BRAID MY HAIR (Songs Of Peer ASCAP/Old Baugh Road
gsus&lc ASCAPMaxine And Mattie ASCAP/Buwitsongs ASCAP)

A

BREAK THE ICE {(WB M Music SESAC/Danjahandz Muzik
SESAC/Mitlennium Kid Music Publishing, ASCAP/Universal
Music raiion ASCAPﬂ(enokAeg Music ASCAFaslina
Music ASCAPDavidM Ehchch ASCAP) HLWBM POP 49

BUBBLY (Cocomane Music BMIDancing Squimed
ASCAPANAFI Music ASCAP/Sony/ATV Tunes ASCAP)
HUMWBM H100 19 POP 27

BUSTIT BABY (PART 1) tFirst And Goal BIMI/Da Val Seunds
ASCAPWorld Music Group Intemational BMI) RBH 71

BUSY BEING FABULOUS (Prive! Sonas BMURed Cloi!
Music BMI) WBM CS 38

CALABRIA 2008 (EM! Denmark BMI/EMI Blackwood BM
HL H100 49 POP 28

CALLING YOU (Pans On Paper Publistung ASCAP) POP 79

CANT HELP BUT WAIT (Chrysalis Music Publishing
ASCAP/Sony/ATV Turies ASCAP/EMI Apnil ASCAP) HL H100
34 POP 80 RBH 12

CHECK OUT MY LEAN (Big Wheel ASCAP) RBH 60

CHING-A-LING (s Confusion ASCAP/EM) Apnl
ASCAP/Cainons Land Music Publishing ASCAP Marshall J
Leathers Publishing ASCAP/Booszshi Publisting ASCAP) HL
H100 71 POP 82 RBH 31

CLEANING TH1S GUN (COME ON IN BOY) (Sony/ATY Acult
Fose BMILavender Zoo Music BMYUniversat Music Corpora-
lion ASCAP/Big Orange Dog ASCAP) HL CS 1 Hi100 44

7

POPY

CLUMSY (will 1 am Music BMUCherry Rives, BMIMHeadphone
Junkie Publisting ASCAP/EMI April ASCAP EMI Roblins
ASCAP) CLMHLMWBM H10012 POP 8 RBH 89

COMIENZD DEL FINAL (W5 Music ASCAP) LT 24

COMO EN LOS BUENDS TIEMPDS (Wamf Tamerlane Pub-
Iishing. BMI/Songs Of Unmversal BM\)

COMO OLVIDARTE (Seqg Son B

CON M1 SOLEDAD (4 La Ednona ASCAP) a7

CONTEQ REGRESIVO (Clave Beal Music ASCAP) LT 10

CRANK DAT BATMAN ((1n Brand New Records ASCAP/LI
Action ASCAPA Grnd Entertainment ASCAP/CG ASCAP)

H

CRANK THAT (SOULJA BOY} (Elerment 9 Recordings
ASCAP/Croomstacular Music BMY) H100 45

CRUSHCRUSHCRUSH (W Music ASCAP/Bul Father | Just
Wwant Ta Sing Music ASCAP/Josh's Music ASCAP) WBM
H100 73 POP 52

CRYING QUT FOR ME (vl Diel Siarts Tomorrow BMUSongs
Of Universal BMUPretty Giris And Big Love Songs BMIEMI
Blackwood BMI/Efis Lee Music BMI) HL H100 40 RBH S

CUSTOMER (Uinwversai Music - Z Sengs BMUANmads World
ASCAP/Universal Music Corporation ASCAP/NuwraC Tyke
ASCAPFresh Painl Music ASCAPHC 1030 Publishing
ASCAP/Tetragrammaton Music ASCAP/Meloth¢ Piaro Produc-
tions ASCAP) HUWBM RBH 41

CYCLONE (Laino Velvel BMYSongs Ot Unwersal BMIAY Jizzel
Ivusic Putiishing BMVCookies And Mite ASCAPNappypub
Music BMVUnwersal Music - Z Songs BMVC Amore Music
BMUSwizole Music BMVEMI Blackwood BMi} HLAWBM
H10047 POP 34 RBH 99

DA BODT (hof Listed) RBH 100

DECLARATION (THIS 1S IT1) {Milk Mongy ASCAP Taunpin
Tures ASCAP) RBH 44

DEY KNOW (D4L XL Music ASCAP/Gangsta Groopy
SESAC/EKleqtic SESAC) H100 50 POP 96 RBH it

DIAMOND GIRL (NextSelection Pubhshing ASCAPMotiols
tusic ASCAP ASPEN Songs ASCAP) RBH 37

DO IT LIKE THIS {Off Tha Tip ASCAP) RBH 85

DONDE ESTAN CORAZON (Erigue [gl-sias Mus
ASCAP/EMI Aprit ASCAP/Uotle Acuarela Songs
ASCAPWarner Chappeil SGAE) HLAWBM (T

DONT STOP THE MUSIC (£MI April ASCAP/Sony/ATY Tures
ASCAP/Frankie Storm BMISony/ATV Sangs BMIMjac
Music BMi/Wamer Tamerlane Hmhshmg BMI HLWBM
H1003.(740 POP 2 RBH 83

DO YOU FEEL ME (Reaisongs ASCAP} WBM, RBH 70

DROP & GIMME 50 (iike Jones BMIHCD Development
BMUCroomstacular Music BMI/An What Music BMiVauwaver
Publishing BMY2 Boys And A Gt BMYColliPark Music
BMVEMI Blackwood BMI/Backyard Publishing BMI/Kemani
Music. BML 10th Ward Buck BMUBlack And Mild BMI) HL
RBH 64

DUELE (CRAZY) {Metrophonic ASCAP/Universal Music Corpo
ration ASCAP/Universal Music - MGB Songs ASCAP) LT 45

DUFFLE BAG BOY (Doil2 Bov Publishing A CAP/Ty Epps
Music AQCAP/Young Monev Publishing BMUAWarmer Tamer-
lane Publishing BMYStar Statz Music BMVEMI Apnt
ASCAP) HLAWBM RBH 34

DUNN DUNN (Bom Immaculate Music BMID RBH 96

ELEVATOR (€-Class Publishing ASCAPAirginia Beach
ASCAPMWB Music ASCAP/Bone Beatz Publishing ASCAP/Sit
Kay Drive Publishing ASCAP/Sony ATV Sangs BM)
HLWBM H100 100 POP 87 RBH 76

ESTOS CELOS {Juliarita Musical BM)LT 7

EVERY DTHER WEEKEND (V5 Music ASCAP Piatirum Plow
Music ASCAPWre Music BM) WBM CS 57

FAKE IT (SeF%her Fz’uniismng BMVFrye Music BM!J WweM

H100 &

FALLING INTO YOU (0re Mad King Publishing
ASCAP/AMYGIRLS ASCAP) C: g

FALSETTO (2087 Music mbhsnmg ASCAPAWE Music
ASCAP/Songs Of Peer ASCAPMarch th Pubiishing ASCAP)
WBM H10039 POP98 RBHE

FEEDBACK (Roaney Jerkins Productons BMVEMI Blackwood
BMiDernst Mie 11 BMinternational Music Pubhishing
BMV/Tailoved 4U Music BhiLaShawn Danvels Productions
ASCAP/EN Aprit ASCAP) HL H100 60 POP 47 RBH 73

FEELS LIKE TONIGHT (Meratone AB STIV/Kabal Music Pup
isting ASCAP/Kasz Money Publishing ASCAPA2 Music
Publishing Limited PRS/Sony ATV Songs BMI) HL H100 51

FLASHING LIGHTS {Please Gimme My Publishing BMIEMI
Blackwood BMYE Hutson Music BMYWamer Tamerlane
Publishing BMI) HLAWBM H10033 POP 41 RBH 18

FOR THSEgE TIMES (Sony/ATV Tree BMiAeshe Satcher BMI

FREAKY IN THE CLUB R Kelly BMUnversal Music 7
Songs, BM) HLMWBM REH 77

GET BUCK IN HERE (Fel's Fresh Music ASCAP/Notting Dale
Songs ASCAP/Aniya Nicole Publisting BMYJamice Combs
Publishing BMEMI Blackwood, B Byelail Music
ASCAPSony/ATV Harmony ASCAP Ludacns Worldwide Pub-
gihmg ASCAP/Songs Of TVT BMI} HLAWBM H100 75 POP

GET MY DRINK ON {Frankiin Road. BMFlorica Roorm,
BMUBPJ BMI/Sony/ATV Tree BMU/Umwound BMI) HL CS 18

GIMME MORE (W B M Music SESAC/Dangahandz Muzik
SESAC/Millennium Kid Music Pubhishing, ASCAP Universal
Music Corporation ASCAP/Kerokey Music ASCAPMarcella
Araica Putilishing Designee ASCAP) HLAWBM POP 86

GIRLFRIEND {Nofing Hill Songs SESAC/Shago SESAC/MI
Grandberry 0's Music SESAC/Forar Music SESAC/Rags I
Richard Music BMWamer-Tamerlane Publishing BMYUncle
Willmese Music ASCAP/Don Vito Publishing House
ASCAP 2087 Music Publishing ASCAPWE Music ASCAP)
WBM, POP 100 ABH 53

GIRL YOU KNOW (B B Skee The Chuinp ASCAP/Teamstas
BMUApnis Boy Muzk BMIWamer-Tameriane Publishing
BMI) WBM RBH 67

GODOO UZST BE BUSY {Sony/ATV Aculf Rose BMI) HL CS 13,

GDOD UIFE (Please Gimme My Publishing BMVEMI Bldck
wood BMI/Toompstone Publishing BMINappvpub Music
BMIUniversat Music - ZSongs Biil‘Jofn Legend Publishing
BMINellowniick Road ASCAP/Cherry Lane ASCAP/EISeman
BiMWarner-Tamerfane Publishing, BMI) CLMML WBM POP
70 RBH24

GOOD LOVE {Janice Combs Publistung BMVEMI Apnl
ASCAP/Sheek Louchion ASCAP/Webstyle BMUEMI Full Keel
Music ASCAP/EM Longitude BMY) HL RBH 94

GO ON GIRL Quper Sayin Publishing BMIUnwversal Music
Songs BMYSony/ATV Tunes ASCAP EMI Apri ASCAP/Stellar
Songs ASCAP EM! Blackwood BMI) HLAVBM RBH 55

GOTAS DE AGUA DULCE (Peermusic Ill BMI'Songs Of Cama-

leon BMi)LT 2

GUNPOWDER & LEAD {Sony/ATV Tree BMI/Nastwalle Star
BMUTitawhirl Music BMVCamival Music Group BMYBluewa-
terMusic BMI) HL CS 35

HAPPY ENDINGS (Mike Curb Music BM/Sweet Hystena
Music BMYSongs Of Mighty Isis Mustc BMIKobalt Music
Publishing ASCAPAVIsta Larga Music BMI) WBM CS 36

HATE THA% | LDVE YOU (Super Sayin Publishing BMUUniver
sal Muste - 7 Songs BMVSon;y)/ATV Tunes ASCAPEMI! Apnl
ASCAP) HLWBM H100 37 POP 20

HE HATES ME (WB Music ASCAP/DK Music ASCAP/Warner-
Tameriane Publishing BMIConentment Music BMIMade For
This Music BMI/This s Hit ASCAPMagic Muslang
BiIFunky Junk Music ASCAP) WBM CS 56

HERO/HEROINE (Martin Jokinson Music ASCAP/EMI Apnil
ASCAP) H100 66 POP37

HOME (f'm The Last Man Standing SOCAN Warmer Chidppet!
SOCANARan Zahn Music BMISany/ATV Songs BMYAImost
Oglobef Songs BMVSongs Of Unwersal BMI) HU/WBM, CS

HONEY (Dwine Pimp Publisting ASCAP/Tribes Of Kedar
ASCAP/Umversal Music  MGB Songs ASCAP/Its A Wonderiul
Wortd Music BMUVIP Fourth World Music BMI) HL BH 29

HOW FAR WE'VE CDME (U Rule Music ASACP/EMI Apri
ASCAP/Lucinda Panic Music BMI/Grand Line Music
ASCAP/Pookie Stutf BMN POP 48

HURT AGAIN (Mary J Biige, ASCAP Universaf Music Corpora-
lion ASCAP/DIrty Dre Music ASCAPALII Vidal Music
ASCAP/Bryan Stedge Publishing ASCAP) HLAWBM RBH 81

HYPNOTIZED (First N Goid, BMiAWamer-Tameilane Publishing.
BMUByetall Music ASCAP/Sony/ATV Haimony ASCAP)
HL/WBM H100 26 POP 30

| CAN SLEEP WHEN 'M DEAD Lniversal Music Careers
BMiMore Than Rymes Music BMIHope-N-Cal, BMISexy
Tractor Music BMVCal IV Entertainment BMUniversal Music
Q(proranon ASCAP Mempherstield ASCAP) HUWBM CS

1 CANT BELIEVE IT'S ME (Carol nia Blue Sky Music
BMUDimensional Songs Of Rye SESAC/The Bigger They Are
SESAC) S 52

1 DDNT KNDW WHEN TD QUIT (Scrgs Of Combushon Music
ASCAPMusic OF Wmdswem ASCAPMr Noise BMUEncore
Entertainment BM)) CS 53

1 DONT LOVE YOU LIKE THAT {Sony ATV Timher
SESAC, Hillsbora Valley SESAC/Sony/ATV Tree BMU/Cake
Taker BMI) HL CS 42

1 DON'T WANNA B IN LOVE (DANCE FLOOR ANTHEM)
(EMI Blackwood BMUThe Madden Brothers Publishing

54 | Goto www.billboard.biz for complete chart data

BMI High Speed Chase, ASCAP) HL POF 36

IF | HAD EYES {Bubtilz Toes ASCAP/Unwersdl Music Carpora
fion ASCAPY HL H100 95

IF YOU DIDNT LOVE ME (Sony/ATv Cross Keys
ASCAP, Dimensional Music 071031, ASCAP/Cherry Lane
ASCAP/wamer-Tamertane Publishing. BMIThIS s Hit
ASCAP/Magxc Muslang BM¥Troy O Songs ASCAP)

| KNOW (Carter Boys Hmhsmng ASCAP/The Walers Of
Nazareth BMVEM| Blackwood BMI) HL RBH 27
I'LL BE WAITING {M:ss Bessie ASCAPWigged BMI) H100

96 POP

I'M GETTIN' MONEY (Southern More ASCAP/Copyngfit Con
1i0l) RBH 82

M SO HOOD (DJ Knaled BMINappypub Music BM/Universal
Mustc - Z Songs BMUFirstN Golg BMbWarner-Tamerlane
Publishing BiU4 Blunts Lit At Once BMUA Lanier Publishing
Designee, ASCAP/Trac-N-Freld Entertainment BML Noting
Dale Songs ASCAP/EMI Aprl ASCAP/Ludacris Univessal Pub-
ishing A CAP/Voung Jeezy Music I BMVEMI Blackwood
BMUSony/ATV Songs BMI) HL'WBM POP 88 RBH 26

INALCANZABLE (521 Angel SESAC) (T 16

INDEPENDENT (Tril Productions ASCAPAWB Music ASCAP)
WBM H100 10 POP 40 RBH 10

INLOVE WITH A GIRL (G [eGraw Music BMIWarer-Tamer
lane Publistuny, BMI) WBM H10099 POP 74

IN MY NEXT LIFE (Hattitude ASCAP/Tier Three Music
ASCAPHope-N-Cai BMU/Sexv Tractor Music BMVCat v
Entertainment BMIEM Blackwood BMVPiano Wire Music,
BMI HL CS41

INTERNATIONAL HARVESTER (EMI Blackwood BMU/Shane
Minor Music, BMSongs Of Windswept Pacific BMUZ3 Rin
Clrtus B\ Jefirey Steete BMUBPJ BMI) HL CS 10, H1

INTO THE NIGHT (Anaestetic, BMUWamer Chappell SOCAN)
WBM 10036 POP 31

1 REMEMBER (She Wrote It ASCAPUnwversal Music MGB
Songs ASCAP/Carraygee Music Publishing ASCAP/Ursversal
Tunes SESAC/Cardraygee SESAC) WBM H100 24 RBH 1

| SAW GOD TODAY (B Red Toe B Extremely Loud BIVBig
Loud Bucks BMUSteel Wheels BMYBind Mule BMI) CS 15
I STILL MISS YOU (EMI Apnl ASCAP Romeo Cowboy Music
ASCAP ‘Warer-Tameriane Publishing BMIContentment Music
BMUMade For This Music BMThis Is Hit, ASCAP/Troy D
Songs ASCAP/Magic Mustang, BMI) HLWBM, CS 43
ITAINT NO CRIME (£ Blackwood BMVSony/ATV Songs
l;gAVGold Watch BMNashwistavile BMitez BMI) HL CS

IT'S GOOD TO BE US (Cal Iv Songs ASCAP/Berofrain
ASCAP/X Ring Circus BMIMusic Of Wingswept” ASCAP) CS
1

I WON'T TELL {Joseph Cartagena ASCAP/Steady On The Grind
ASCAP For My Son Publishing ASCAP/Janice Combs Pub-
listing BMUVEMI Blackwood BMiNoung Malcoim Publishing
ASCAPMarsky Music BMi) HL 110052 RBH 14

JUST DONT WANNA KNDW (Marvin L Winans ASCAP) RBH
88

JUST FINE (Mary J Blige ASCAP/Universat Music Corporation
ASCAP/Songs Of Peer BIMI/March th Publishi
ASCAP/Bubba Gee Music BMIWB Music ASCAP/2082
Music Pubiishing ASCAP), HLAWBM H10027 POP83 RBH
4

JUST GOT STARTEQ LOVIN' YOU (Eidertic BMIFezsongs
ASCAP/WamerTamertane Publishing BMUMoon Maker
BMUKeiths Wil Bunch BMI) WBM CS 18

KILLA (Rags !l Richard Music BMIDon Vito Publisting House
ASCAP/Tashwa Publishing ASCAP/Soija Publishing,
ASCAP/LIp Gloss Pubhshing ASCAP, 1229 Publishing
ASCAP/Granny Man Pubiishing BMIMaiik-Mekh Music
BMY/Basement Funk South ASCAP) H100 88 POP 54 RRH

56

KISS KISS {Songs 0f Universal BMI/Cutture Beyond Ur Expen
ence Publishing BMI/Unwersal Music 7 Songs. BMUNappy-
pubMusic BMY). HL/WBM H10G 25 POP 18 ABH 50

LA DERROTA (Mot Listed) L7 39

LA RATA FLACA (g2 BMI) 1T 42

LAST TIME (Aprils Boy Muzik BMIWamer-Tamerlane Publish
ng BMVWE Music ASCAP/Songs In The Key 0f B Flal,
SESACNoontme South SESACWBM Music SESAG/The
Oeans List SESAC/December First Pubhishing Group
SESACNorth Averue ASCAP/EMI Blackwood. BMVQuestion
And Answer Publishing. ASCAP) HLAVBM RBH 54

LA TRAVESIA (El Conuce BMYRedomy, BMI) LT 11

LAUGHED UNTIL WE CRIED (EM! Apnl ASCAPDidint Have To
Be Music ASCAP/Songs Of Combustion Music ASCAPMusic
Of Windswept ASCAP} HL CS 14 H100 79

LET [T GO (She Wrote It ASCAP/Unwersal Music - MGB Songs
ASCAPMass Confusion ASCAP/EMI April ASCAP"Cainon's
Land Music Publisting ASCAPNotorious K I M BMI22
Daughters Music SESAC/Chstian Combs Pubhishing
SESAC Foray Music SESACMtume BMI HLAWBM RBH 40

LETTER TO ME (M A, ASCAP/New Sea Gayle ASCAP)
HL CS 3 H100 46

LIKE WHOA (Haif Hearl Music BMU/Seven Sumuts
BMUAntoning Songs. ASCAPAR The Mouth Of The Wolt BMI)
H10072 POP 53

LIKE YOU'LL NEVER SEE ME AGAIN (. c!ow Productions
ASCAP/EMI April ASCAP/Book Of Damvel ASCAP) HL H100
15 POP 45 RBH2

LOLA (World Deep Music BMI) LT 48

LONG RDAD TO RUIN (#.) Twelve BMIA Love The Punk Rock
Music BMISongs Of Universal BMiLiving Under A Rock
ASCAP/Unwersal Music Corporalion, ASCAP/Flying Earorm
BM/Bug. BMI) HL H100 94

LOVE DONT LIVE HERE (Wamer Tamerlane Publishing
BMDWHaywood BMYRADIOBULLETSPublishing BMUMillary
Dawn SESAC/Shaw Enutt SESAC/Multisongs SESAC/Unwer-
sal Tunes SESAC) HLAWBM CS 21

LOVE IN THIS CLUB (LR-IV tusic ASCAP/EMI Apnil
ASCAP/Songs Of Universal BMUMy Diet Stats Tomomow
gMLYoung JeezyMusic Inc BMI) HLAWBM H100 83 RBH

3

LOVE IS A BEAUTIFUL THING (Songs O windswep! Pacihc
Bvi/My Life's Work BMIUniversal Music - MGB Songs
ASCAP/AImo Music ASCAPY HL/WBM CS 17

LOVE IS FREE (Wamer-Tamerlane Publishing BMI/Old Crow
Music BMIMount Lukens Music ASCAP) WBM H100 8%

POP 84

LOVE LIKE THIS (SMY ASCAP/Sony/ATY Tunes ASCAP/Rico
Love ASCAP EMI Apni ASCAP/UR-N Music ASCAPWrite 2
Live ASCAP/Breakinough Crealions ASCAPXobalt Music
Pudlishing ASCAP/Wayne Wilkins Music BMEyes Above
Water ASCAP/Beluga Heights Music, BIMI/EMI Blackwoodt
BMUForay Music SESAC Xavier Miles Publiishing
SESACAUsher v SESAC) HL H100 28 POP 22

LOVE SONG {Tiny Bear Music ASCAPYH1005 POP 4

LOW (1 Class BMLTop Qualty BMMusic BMiUniversal
Music - Z Sangs BMYSony/ATV Sangs BMI) HLWEM H100
11746 POPT RBH S

LUV (Rodney Jerkins Produclions BMI/EMI Blackwood
BMUDemst Mile 11 BMYntemational Music Publishing
BMUTailgred 4U Music BMILaShawn Danvels Productions
ASCAP/EMI Apnil ASCAP) HL RBH 45

MALOTO TEXTO (1o sed) L7 34

THE MARCH [Ky-Man Marley Publishing BMIA E X Publish-
ing ASCAPA Vibe Publishing ASCAP) RBH 97

MAYBE SHELL GET LONELY (Hil< And Smashes Music
ASCAP/Universal Music - 7 Tunes. ASCAP/Thats How | Rl
ASCAP/AImO Music ASCAP Wamer-Tameriane Pubhishing
BMUKerth s Wild Bunch BMIBiggest Prcure BMI) WBM CS
3

1
ME ENAMORA (Songs Of Camgleon BMUPeermusic Hl BMI)
174

MI CDRAZONCITD (Premium Lann ASCAP) LT 17

MISERY BUSINESS (W5 Music ASCAP Bt Faitier | Just Wan
To Sing Music ASCAP4Josh's Music ASCAP) WBM POP 26

MY DOUGIE (Elmu T Tabasun Publishing, ASCAP/MWiibert Mar-
1in Publishing ASCAPA Rudetwoy Publishing ASCAPAIs
Only Aboul Music ASACP) RBH 35

MY LOVE {Unwersal Music Corporahon ASCAP/Jatcal
ASCAP/ABIack Produchions ASCAP/McKie Beats
ASCAP/Blues Babv ASCAP) HL/WBM RBH 62

MY LDVE (W8 M Music SESAC/Songs In The Key Of B Flat
SESACNoontinie South SESAC/Naked Unrer My Clothes
ASCAP/Chrysatis Music Pubhshing ASCAP/The Dears List
SESAC December Firs! Publishiny gbmup SESAC Cardraygee.
SESACUniversal Tunes SESAC/Songs O Unwersal SESAC)
HUAWBM, RBH 47

NEVER (Damiel Fams Publisting Designee BMI/Earfuli Music
Publishing BMAYarner Tamerlane Publisting BMiLyncal
Genws Publishing BMLWE Music ASCAP/The Prodigal Pub-
lishing ASCAP) WBM H100 86 RBH 13

NEVER NEVER LAND Ly‘e InPubhishing ASCAP/Sony/ATY
Tunes ASCAP) HL R

NEVERT00 LATE(EM\ Apm Canada SOCAN/3 Days Grace
SOCAN/EMI Apni ASCAPNoodles For Everyone SOCAN) HL

POP 35

NEVER WOULD HAVE MADE IT ‘arvin - Sapp Music
BMUMmsire! Productions BMI) RBH 65

NEW SOUL (Lili Lowise Musique SACEMAVE Music ASCAPY
WBM 100 42 POP 39

NINE IN THE AFTERNOON (Sweel Chin Music ASCAP BV
April ASCAP} HL H100 81 POP 68

NOAIR (T And Me ASCAP/Universal Music - MG Songs
ASCAP/Demis Hot Sangs ASCAPEMI Apnl ASCAP/AImo
Music ASCAPAUnderdogs west Songs ASCAFFauntiroy
Music ASCAPAning BMIUnderdog East Songs BMVEnk
Griggs BMI/Strange Matel Mugic ASCAPY H10023 POP 13

NO ONE (Lellow Productions ASCAP/EMI April ASCAP/Baok I
Danel ASCAP/D Harry Productions ASCAP/Universal Music
Corporation ASCAP) HL H100 4 POP5 RBH 17

NO PUEQO OLVIDARLA (Crisma ASCAP) T8

NO SE ME HACE FACIL (FIPPSCAE) 1T 42

NOT A STAIN ON ME (T-Tovn Music B REH 90

NO TE MENTIA (Ploto ASCAP, Universal Musica Inc
ASCAP/Armando Ramirez-Perez ASCAP) LT 21

ONE FOR ALL TIME (Criaka han, ASCAP/Spint Two
ASCAPEMI Aprit ASCAP Fiyte Tyme Tunes. ASCAP/Sublime
Basement Tunez BMI itranda Music Works, ASCAP/Min
neapolis Guys Music ASCAPNatural's Ascension Music.
ASUAP} HL RBH 39

OUR SONG(SOnv/ATV Tree BMI/Tavior Swit Music BMI HL
H100 30 POP 4

DVER YOU «Sunace Pretty Deep Ug{)Musm BMIUniversal
Music Careers BMIngh Buck blishing BMVEMI Black
wood BMI) HLWI

OYE. DONDE ESTA EL AMUR (WB Music ASCAP/Universal-
Musica Unica BMIWY Puhnshmg BMILT 37

PARAEYZER (Fmger Eleven SOCANM&ﬂheId ASCAP] WBM.

H100 21

EL PERDEDOR (Premnm Latm ASCAP) LT 35

PERDONAME (Universai Music Cormoration ASCAP) LT 14

PICTURE TO BURN (Sory ATV Tree BMY/Taylor Swift Music
BMLSnny/ ATV Timber SESAC/HIlIshoro Valley SESAC) HL
CS 20 H100 81

PIECE OF ME {Crosstown Songs UK PRSMusic Of Windswept
ggCAg/Uzrngvsav Music Publishing Scandinavia AB) HL H100

POP

PLAYAZ ROCK {Ctyistopher Dooley Publishing BMI/Croom
stacutar Music BMVanderwaver Music BMLEuangQ
Music BMICockies And Milk ASCAP/Foio Grounds Songs
BMVCalhPark Music BMUEM Blackwood, BMUBlock Wridaz
BMVFologround ASCAP/EMI Apnl ASCAP) HL RBH 49

POCKETFUL OF SUNSHINE (EMI Blackwood BML Galor Bady
Bre'AVEMI Aprl ASCAP/Sony/ATV Tunes ASCAP) HL/WBM

POP BOTTLES (oung Money Publishing BMLWamer Tamer-
Tane Publising BMU/Soram Sound BMIMaddie James
Songs ASCAP} WBM H10054 POP 75 RBH 25

POR QUIEN ME DEJAS (Feer Inlermational, BMI) [T 33

PORTRAIT OF LOVE (Street Lyncs Publisting ASCAP/WE
Music ASCAP/Chutznan Publishing ASCAP/Nottirig Hil
ASCAPMichelle Bell Music ASCAP/Universal Music Corpora-
1ion ASCAP/Granny Man Publishing. BMU/Mank-Mekin Music
BMVAIonzo Mathis Publisiing Designes BMI) HLWBM RBH

58

THE PRAYER {LIVE) (Warner-Jameriane Publishing BMI/Bego-
nia Melodies, BMI) WBM H100 70 POP 50

THE PRETENDER (MJ Tweive BMI Love The Punk Rock
Music, BvSongs Of Uniersal BMI/Lmng Under A Rock
ASCAP/Flyng Earform, BMI) HL, POP 6

PSYCHO (fordan Rocks Music ASCAP/WB Music ASCAPBig
Ant Music ASCAP/Unvversal Music Corporation ASCAP)
WEBM H100 97

PUT YDU UP ON GAME (Firs! Averue Music, PRS/Universal
Music MGB Songs. ASCAP, Diemis Hot Sangs ASCAP/EMI
April ASCAP/Strange Motel Music ASCAP/Underdogs West
Songs, ASCAP/AIm0 Music ASCAP/Antomio Owon's Muzik
ASCAP/Antnony Nance Muzik, ASCAPA dshae Music
BMYGIZo Music ASCAPERJ Publishing BMI) RBH 63

mzlééno (ijora Musicel ASCAP/Sany/ATY Drscos ASCAP) LT

RAIN (Razah Mil ASCAP MantHood 4 Ever Hrolhers
ASCAPRykeyz Produuctions, BMI BK Music All Day Publishing
BMI) REH 98

)
READY, SET, DONT GO {Sunnageronimo BMUSony/ATY Acuft
ggsPesl;MVlavender 200 Music BMD) HL CS6 H100 41

REALIZE {Cocomane Musie BMYDancing Squirel
ASCAP/INAFI Music ASCAP/Opium For The People Music
ASCAP/Sony/ATY Tunes ASCAP} HL H10082 POP 57

ROC BOYS (AND THE WINNER IS)... (Carter Boys Publishung
ASCAP/Justin Combs Pubishing ASCAPEMI Apnil
ASCAP/For My Sen Publishing ASCAP/Steady On The Grind
ASCAP/Delend Songs BMI/Songs OF Kobalt Music Publishing,
BMI) HL RBH 68

ROCK STAR (Wal Dusney ASCAPWonder!anu Music Compa-
riy BMI)H100 83 POP7

ROLLIN' WITH THE FLOW {EMI Algee BMIY HLWEM (S 29

RUMBO AL SUR (EMi Biackwood BMVEM: Musical SA de

30

S

SAY (Sony, ATV Tunes ASCAP/Specific Harm ASCAP) HL
H100 76 POP 73

wwWw americanradiohistorv com

SCREWED UP (Losing Compasure BMYSHIl N-The Water
BMIMoney Mack BMINoddiactor Publishing BMyWarmer
Tamerlane Pubhshing BMI) WBM RBH 91

SEE YOU AGAIN (Tondolea Lane Music Publishing BMISeven
Summits BML Antonina Songs ASCAP“Seven Peaks Musig
ASCAP/InBocca Al Lupo ASCAP) H100 11 POP9

SENSUAL SEDUCTION {11y Cwn Chit busic BMLShawty Reed
Songs ASCAP EMI Apmi ASCAP) HL H100 7 POP 19 RBH
8

SEXY CAN 1 {Stop Trying To Copy My Music BMiDraw First
Publishing ASCAPAVclor S Carmaway Publishing ASCAP)
H100 29 POP 44 RBH 15

SEXY MOVIMIENTO (Uriversal-husica Unica BIMIEWY Pub
lishing BMULa Mente Maestra Music Pubiishing BAMIAMEN
Putishing ASCAPUniversal Musica inc ASCAP) LT 20

SHADOW OF THE DAY (Unversal Music 7 Songs
B! Chesterchaz BMIBig Bad Mr Hahn BMI Nondisciosure
Agreement BMVRob Bourdon BMU/Kenp Kobayash BMUPan-
cakey Cakes BMI) WBM H100 16 POP 16

SHAWTY GET LOOSE (Farmiiar Mindz ASCAPAniversal
M7usuc 7 Songs, BMUNappypub Music BME HL'WBM RBH

Ji

SHE GOT IT (Gutia Clique Music 8MColione And Rock Pub-
ishing ASCAPAWB Music ASCAP/Nappypub Music BMVUnI-
versal Music - Z Songs. BMVFMB Pubiishing BMI)
HLWBM H10098 RBH 51

SHE LIKES IT IN THE MORNING (£l te Leon
BMbAmehto Music BMUSondaddy Music BM1} CS 48

Slggs PRETTY (Mike Curb Music BMULW Music BMI) wBM

51

SHIFTWORK (Crozeer Music Enterpiise BML Titawhirt Music
BMI/Carnwal Music Groip BMI) €S 4 H100 56

SHOULDA LET YOU GO (She Wrote It ASCAP Uniwersal Music

MGB Songs ASCAP/Rodney Jerkins Produchions BMVEMI

Blackwood BMI) HLAWBM RBH 30

SINGLE AGAIN (Diamand Princess Music BMIPringe Etvin
Publishing BMIRock Monster Publishing BMUFirst N Goid
BIMYBE Money BMII RBH 61

SIN TU AMOR (/juila Rairl SESAC) T 38

SI TE AGARRAN LAS GANAS (CIERRA LOS 0JDS) (1M
Blackwood BMIEM! Belograt A de Cv EMI Apnl ASCAP) LT
12

SITUTE VAS (o Listed) LT 36
SMALL TOWN SOUTHERN MAN (EM1 Apri| ASCAP T
%rsMusm ASCAP) HL CS 5 H100 58
SOBRE MIS PIES (/rpa BM) LT6
S(LJLO TENGO 0JOS PARA TI(E| Conuco BMIRedam: BI)
129

SOMEBODY'S ME (Enngue Iglesias Music ASCAP EMI Agnl
ASCAP/John Shanks Music ASCAP/WB Music
ASCAP/KStult BMYArtHouse BMU/Sany ATV Tunes ASCAP)
HLWBM 123

SOMETHING ABOUT A WOMAN (Unwversal Music - Careers
BAI/Sutake Maki BMUFox Ridge Music BMI/Songs Ot Uni
versal BMI) HLWBM CS 27

SOME THINGS NEVER CHANGE Lnversal Music - Careers
BML Gingerdog Songs BMVEMI Blackwood BMIAUncle Matt
Songs EMVRaviene Music ASCAP BPJ Administralion
ASCAP/WB Music ASCAP/John Shanks Music
ASCAP/Sony/ATV Tunes ASCAP) HLWBM CS 44

SOMETIMES (Sou! Insurance BMUnwersal Music - Careers
BMiMillies Pudgie Music, BMIBro Wavne BMUShamora
Music ASCAP) HLWBM RBH 38

SORRY (Cash and Cairy Musi. ASCAP/Lick The Star Music
ASCAP/Dago Red Music ASCAP/Chiva Music ASCAPNumt-
sie Music ASCAP/Sienna Sienna Songs SOCAN) WBM
HI00 S POP 10

$.0.8. |Jonas Brothers Pubishing BMUSony/ATV Songs BMI)
HL POP 95

SOY 1GUAL QUE TU (Sony 2TV Discos ASCAP Searlilo
ASCAP/EMI Apnt ASCAPYLT 13

SOY SOLO UN SECRETO (Songs Of LM SESACWEB M
Music SESAC/WB Music, ASCAP} LT 15

SPEEDIN' (4 Blunts Lt At Once BMUFirstN Gold BMiTrac N
Field Entertamment BMUNoting Dale Songs ASCAP/YRP
Music BMWarner-Tameriane Publishing BMIAJmversal Music

7 Songs BMIA kellv BMI/Sony ATV Sangs BMI) HL/WBM

RBH 95

START ALL OVER (StottaRock Music ASCAP“Kobait Music
Publisting ASCAP/Shigshag Music, BMUFede Dobson
SOCAN/Sony/ATV Tunes ASCAP) HL POP 93

STAY (Jennifer Netties ASCAP) H100 68 POP 91

STEALING CINDERELLA (Unwversal Music MGE Songs
ASCAP CEW Publisting ASCAP/Universal Music Comoration
ASCAPMacirhyco Music ASCAPHouse Of Full Circle
BMUFul Circle BMi) HLWBM CS 9 H10062

STOP AND STARE (Sony/ATV Tunes ASCAPMidnite Miracle
Music ASCAP/Butterfoot Music ASCAPVed! Over Downtalls
ASCAP Bldck Scarf ASCAP LJF Publishing Company
ASCAP) HL K100 20 POP 15

STRONGER {Pieiise Gimme My Publishing BMVEMI Black-
wood, BMYDaft Life ASCAP/Universal Music - Z Tunes
ASCAP/Edwin Birdsong ASCAP) HLAWEM POP 23

STRONGER WOMAN (£4/1 Ao ASCAPMiggiy Tooth Music
ASCAP Warner Tameriane Publishing BMISycamere Canyon
Music BMI) HUWBM CS 28

SUFFOCATE (Songs 0t Peer ASCAPMarch 9th Publishing
ASCAP. Momingsidetrail ASCAP 2082 Music Publishing
ASCAP) H100 18 POP 65 RBH3

SUGA SUGA SUGA ({Universal Lingo ASCAP/Sweat Shop Pub-
ishing, ASCAP/PTy BMI) RBH 59

SUPA SEXXY (Universal Music - 2 Songs BMIMNappypub
Music BMI) HLWBM RBH 85

SUPERSTAR (Hev L Chull Music. BMUHeaw As Heaven Music
BMI/Sengs Of Universal BMY 1t & 151 Publishing
ASCAPVr Lopez Music ASCAPUniversal Music Corporation
ASCAP) HL, H100 14,POP 21, BBH 19

SUSPICIONS (Scieen Gems EMI BMI) HL CS22

SWAGBA (Vilare Publishing SESAC) RBH 66

SWEETEST GIRL (DOLLAR BILL) (55 2wl
ASCAP/Sony/ATV Tunes ASCAP Te-Bass Music BMI/EMI
Blackwood BMI/Golder Boy Publishing ASCAP Yawetimi
Pubistung BMUAnthony K Music ASCAP/Clifty Music
BMVUniversal Music - Careers BMVining BMUByetall Music
ASCAP/Sony/ATV Hamony ASCAP/Moniey Mack BMY)
HLWBM H100 22 POP 12

TAKE YOU THERE (£yes Above Water ASCAP/Bheighismusic
ASCAP/Jonathan Rotem Music BMI/Southside Independent
Music BhiHere's Lookin' At You Kidd Music BMiBeluga
Rexghts Music BMI/Reach Global Songs BMVTNT Music Pub-
listung ASCAP.Unwversal Music Corporaty
AéCAP/Sony/AW Tunes ASCAP) HL/WBM H1008 POP6

TAKIN DFF THIS PAINAGm Roag BM)) CS 30

TALKIN' OUT DA SIDE OF YA NECKI (Mo Munie Publisting
ASCAP Slide That Music ASCAP/EMI Apnl ASCAP/A TP Pub-
Hishuny ASCAP/Jamall Wilingham Publisiing ASCAPANeF i
10 Publishing ASCAPAevegas Music Publishing ASCAP/Dem
Franchize Boyz ASCAP) HL RBH 80

TALVEZ (ot Lited) 1T 50

TATTOO (Sony’ATV Tunes ASCAP/EMI Apnl ASCAP/Amanda
Ghost Bucks Music Group Limited BMIan Dench Music
BMY) HLWBM H100 17 POP 14

TEACHME {Universal Music Corparation ASCAP/Latif Music
Publishing ASCAP, Songs Of Universal BMUTelragrammaton
Music ASCAPMeiodic Piano Productions ASCAPAHC 1030
Publishing ASCAP Smocthve Music ASCAP/ABlack Produc
tigns ASCAP) HL RBH 32

TEARDROPS ON MY GUITAR (Sony/ ATV Timber
SESAC/Hitishoro valley StSAL/Sorg/ATV Tree BMTayior
Swit Music BMI) HL H100 13 POP 1

TEENAGE LOVE AFFAIR (Lc!low Produclions ASCAP/EMI
Agril ASCAP/Touchyteety Music ASCAP/Plantfe Expenence

Data for week of MARCH 1, 2008

Music ASCAP/UnGIe Bobby Music BMVEMI Blaciwood
BMUStripe Music BMIAving BMI) HL RBH 84

TE LLORE (Universal Musm inc ASCAP/Pnmavera World
wide Music ASCAP) LT

TEQUIERD (“ditora! San Angel SA DECV)LTS

TE QUIERD MUCHO {Edimusa ASCAR) LT 1

THINGS THAT NEVER CROSS A MAN'S MIND L
Songs Of Rye SESAC/ The Bigger They Are SESA 1y
Blossom SESAC/Don Poythress ASCAP/Universal Music
MGB Songs ASCAPWarmer Tameriang Pubiishing BMVPre-
cious Flour Mu5|c BMUUnversat Music Corporation ASCAP)
HLWBM CS 24

THIS IS ME YOU'RE TALKING TO (.ony/ATY Tiee BMUAI
Mighty Dog Music B mwvmwu 1 Boy LMYVSIIII Workang For The
Man Music, BMI) HL

THROUGH THE FIRE AND FLAMES \Copynght Control) POP

81
TIL IV WAS A DADDY T0O (Parnick Stuart Music BMIBlacs To
Black Songs BMILynical Mile Music BMVSLL ASCAP) CS 47
TOUCH MY | BODY Rye Songs BMISongs Of Unwversal
BMi/Songs Of Peer ASCAPMarch i Publishing

ASCAP2082 Music Pubhsnmg ASCAPMWE Music ASCAP)
HLAVBM H100 57 POP 46 RBH 20

TRYING TO STOP YOUR LEAVING (Czke Taker EM any/ATV
o BMYBig Whie Tracks

UMMA 00 ME (Rock EDS BAV¥Yousg Drumma ASCAP) H10
87 R 16

UN BUEN PERDEDOR (B Music ASCAR) LT 9
UNTIL THE END OF TIME (Tennman Tunes. ASCAP/Universal
Music 7 Tunes ASCAPAVgInig Beach ASCAP/WB Music
ASCAPWarner Tameriane Publishing BMvDanjahandz Muzix
§ESAC/WBM Music SESAC/Warner SESACY WBM RBH
1

EL VASO DERRAMA Arpa B LT 13

VOLE MUY ALTO (Garmex BM) LT 47

WAKE UP CALL (Universal Music Careers BMUFebniary
Twenty Second BM|Valentne Valentine ASCAPUniversal
Music  MGB Songs ASCAP) WBM POP 56

WANNA BE STARTIN' SOMETHIN 2008 (Byefai| s
ASCAP/Sony/ATV Harmory, ASCAP Piano Music
ASCAP WamerTamerlane Publishing BMYMiac Music
BMUSony/ATY Tunes ASCAP) HLWBM POP 94

WATCHING AIRPLANES (Sony/ATY Tree BMVJoseybix Tunes
BMDiver Dann, ASCAP) HLWBM CS 2, H100 43 POP 30

THE WAY | AM (Cabin 24 ASCAPY WBM H10063 POP 59

THE WAY | ARE (Virginia Beach ASCAPAWE Music
ASCAP/Danjahandz Muzk SESACW B M Music
SESACKeriokey Music ASCAP/Universal Music Corporation
ASCAP/ Jerry Lee Publishing ASCAP) WBM +100 48 POP

THE WAY THAT I LOVE YOU (Pookietoois ASCAP/Uniersa

RBH ¢!
WE RODE IN TRUCKS (Plane! Peanut BML Alternator BIMI) CS

WE WERENT CRAZY (Beautilul Monkey BMI/Big Moun
BMVMLéSlc Of Stage Three 8MYBobby's Song And Satvage
BMI) G

WHAT DO YA THINK ABOUT THAT ( M
ASCAPANng, BMInventor Of The Wheel ASCAP) H100 90

WHATEVER IT TAKES [ Jas0n Wade Music BM. Jesein Music
BMI) WBM H100 74 POP 55

WHAT HURTS THE MOST |Songs O Windswep! Pa
BMUIAImo Music ASCAP/Rondor London PRS/Gottahaveabie
Music BMI) HL H100 55 POP 32

WHAT IS IV {Latino Velvet BMI/Songs Of Universal
BMUJonathan Rotern Music BMISany/ATV Sangs BMIMWatch
The Sasquatch Music BMUnversat Music Z Tunes
ASCAP) HUWBM, H1D0 67 POP 51

WHAT KINDA GONE (iteen Stars BMIRPIM Music
BMIHonPro Entetanment Groug ASCAP Cal IV Songs,
ASCAP/BergBrain ASCAP Fozzyboy Music BMI} CS 11 HI00

WHEN | SEE U (Breakinrough Creaons ASCAP/EMI April
ASCAP/SMY ASCAP/Sony/ATV Tunes ASCAP/Break North
SOCAN Sony/ATV Music Publishing Canada SOCANMWaynne
Witers ASCAP/) Sewell Hthshmg ASCAP/Golden The
Super Kid Music ASCAP) ABH 48

WHEN [T RAINS (1TAC B €5 53

WHEN YOU LOOK ME IN THE EYES ihers Publish
ing BMISony/ATV Songs BMI/Simgl i usic BMP)
Bianco Music BMI/785 Pubhsmng BMV?BS Songs BMiVida
Del Soul Music SESAC/Rom Administration SESACY HL
H100 3t POP 24

WHO THE F*** IS THAT (vrmr Pubiishing ASCAP/Top Cusal
ty BMUniversal Music - MGB Sangs ASCAP/Nappypub
Music BMVF MB Pubiishing BMI} HLAVBM RBH 52

WINNER AT A LOSING GAME (Sony/ATv Crocs e
ASCAP/DImensional Music Of 1091 ASCAPSony/ATV Tree
BMUEileenssongmusic BMYDigital Wamor ASCAP} HL CS
8 H100 64

WITH YOU (Naked Under My Clothes. ASCAP/Chrysalis Music
Publishing ASCAP/Sony/ATV Tunes ASCAP/Sony/ATV Music
UK PRS/EMI Apnl ASCAP/Stellar Songs ASCAP/EMI Black-
wood BMY HL H1002 POP 3 RBH 7

WOMAN (Unwversd Music 7 Tunes ASCAP/Ahmad's World,
AECA““‘“y/ATV Tumes ASCAPALe Prirt ASCAPY HLWEM
RBH 22

WDNT GO HOME WITHOUT YOU {inversal Music - Career
BMUFebrudry Twenty Second BMUVaienting Valenting
ASCAP/Unwersal Music - MGB Songs ASCAPYH100 53 POP

42

WORKIN' FOR A LIVIN' (WE tusic ASCAPHuey Lewis
ASCAP/Kinda Blue ASCAP) WBM CS 23

WORK THAT (Mary J Blige ASCAPAUniversal Music Comora
lion ASCAP/Umiversat Music -  Tunes ASCAP/Team S Dot
Publishing BMUHiteo Music BMI} HL RBH 28

(e "‘\‘ ‘'

YAHHH! (Souljz Boy Musuc BMVCroomsiacular Music BMI)
H10065 POP 58 RBH 43

YA NUNCA MAS (Mammo Aguire BMI} LT 25

YO QUIERQ {Sory/ATV Latin BMIVEMI Blackwoud BMLT 22

YOU KNOW I'M NO GOOD (EM Blackwood BMII HL H100
77 POP 64

YOUNG LOVE (Raylene Music ASCAPAitle Biue Tupewrier
Music BMIGrawtron SESAC/Camival Music Group
SESAC/BRJ Administiation ASCAP) CS 50

YOU'RE GONNA MISS THIS (EM! Elackwood BMIMNew Sea
Gayle ASCAPMNcai's Littie Boat BMYSangs Of Combustion
Music ASCAPMusic Of Windswept ASCAP) HL €S 12

H10080
YOUR LDVE IS A LIE (WB Music ASCAP/High-Maintenance
SOCA%ZJ,WBI Wheelie, SOCAN/Lanni Tunes SOCAN) WBM

POPY;

YOU STILL OWN ME LSCotty And Soda ASCAP/New Zoo Baby
ASCAPWB Music ASCAP/Curts Songs ASCAP/Chanie Monk
ASCAP/Gremiin Comer ASCAPy WBM CS 25

Y SITEROBO (Not Listed) LT 44
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billboard.com

HELP WANTED VENUES

Position Announcement
Dean of College of Mass
TLNEE§S_E\E Communication

STATE UNIVERSITY  (POS. # 420010)

Middle Tennessee State University invites applications and nominations for the posi-
tion of Dean of the College of Mass Communication.

- MIDDLE

The successful candidate will possess the following qualifications:

-+ Academic credentials, extensive professional experience and a record of distinguished
accomplishments in a field related to one or more of the programs in the college.
Eligible for the rank of professor with appropriate terminal degree in the discipline.

+ Visionary leadership for the College known for its outstanding professional education
and a focus on critical analysis of media and faculty and student research.

- Evidence of experience in current trends in new media, including emerging commu-
nication technologies and methodologies.

- A commitment to freedom of expression and media ethics.

Documented administrative experience.

- Demonstrated commitment to fundraising and the ability to develop relationships
with industry, professional groups and private donors.

- A commitment to faculty governance and openness to faculty and student concerns.

- Ability to communicate well with faculty, students, administrators, and external con-
stituencies.

J - Dedication to the diversity of the College’s programs including support for interna-
tionalizing the curriculum and creating and maintaining a diverse student, faculty and
staff environment.

- Leadership skills to guide the College in implementation of the strategic plan and in
completing program accreditation/program reviews.

+ Evidence of research and/or creative activity and professional involvement.

The College consists of the Department of Electronic Media Communication, the
Department of Recording Industry and the School of Journalism. This unique blend of pro-
grams includes sixty-five faculty members with diverse educational and professional back-
grounds. The College includes 3,000 majors in undergraduate and graduate programs,
including a unique MFA in Recording Arts and a master’s degree in the study of media. The
Seigenthaler Chair of Excellence in First Amendment Studies, the Office of Communication
Research and two licensed radio stations are units within the College. The John Bragg Mass
Communication Building houses facilities and equipment, including three muiti-track record-
ing studios, a MIDI lab, television production facilities, a digital animation studio, and report-
ing, editing, photography and design labs. Located thirty miles southeast of Nashville, the
state capitol and a national recording and publishing center, MTSU is Tennessee’s fastest-
growing university with more than 23,000 students.

The salary will be commensurate with education and experience. Appointment will begin
July 1, 2008. Interested applicants must apply through the MTSU on-line employment
system and include in their on-line application: (1) a cover letter indicating interest in the
position; (2) a curriculum vitae; (3) a one-page statement of management and education
philosophy; and (4) the names, addresses, telephone numbers, and e-mail addresses of
five references. Review of applications will begin March 8, 2008, and continue until the
position is filled. References may be contacted as part of the preliminary review. For
additional information or questions, please contact the Office of Executive Vice President
and Provost at (615) 898-5128.

TO APPLY VISIT OUR EMPLOYMENT WEBSITE:
https.//mtsujobs.mtsu.edu

MTSU, a culturally diverse university, is an equal opportunity, affirmative action
educational institution and employer. Women, ethnic minorities, and persons
with disabilities are encouraged to apply.

A Tennessee Board of Regents Institution

PROFESSIONAL SERVICES

IN-HOUSE CD * DVD * VINYL MANUFACTURING
- E c D Includes: 1-color booklet &
3 o o s 77 5 oo 1-color CD label fram print-ready
: Package: L] film, jewelbox, shrinkwrap
c D Includes: 4-color booklet &
‘ oo o s I I 99 oo 2-color €D label from supplied
- Package: [ ] artwork, jewelbox, shrinkwrap

D.J. 127 VINYL PROMO
100 127 vinm1 8799.00 Additional LP’s: $1.30 each

500 127 vinvi $1,279.00 reorpeR $710.00

TO0O0 712 vinve $1,889.00 reoroer - $1319.00
PACKAGES INCLUDE: WHITE JACKET w/ HOLE » MASTERING = FULL PROCESSING =
TEST PRESSINGS = 7-COLOR LABELS {stock background) = SHRINKWRAP = QUICK TURN AROUND

RAINBO RECORDS MANUACTURING CORIFORATMON
8960 Eton Ave., Canoga Park, CA 91304 + (818)280- 1100

Fax: (818) 280- 1 101 « vy rainborecords.com « into@rainborecords.com

!

CALL US TODAY AND ASK ABOUT THE
BILLBOARD CLASSIFIEDS

INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or
jserrette@billboard.com

Colorado’s New Outdoor Concert Venue!
“Open for Fall Bookings”

MUSIC MOUNTAIN
AMPHITHEATER

Larkspur, Colorado

* Located Between 2 MAJOR MARKETS:
- DENVER
- COLORADO SPRINGS
ou Interstate 25
* Mountain Views
*Full Liguor License
* Parking to Accommodate 20,000
* Limtited Camping Available

Separate Venue on the gronnds of
The Colorado Renaissance Festival
For Booking Information Call
Jim Paradise 303-994-2287 or
jparadise@coloradorenaissance.com

FOR SALE - LARGE RECORD
COLLECTION (30,000 plus units) 33 1/3,
45's & 78's. Some mint condition,
thousands in very good condition.
Call for more information - 252-946-0071.

MUSIC

MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings avaitable.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorplomus@aol.com

PROFESSIONAL

SERVICES

SAQUA

Entertainment Inc.

www.saguan.com
Music Catalogues, CD Manufacturing,
Distribution and more.

READY TO RECORD? HOW
ABOUT SOME FREE HELP?

Contact us today

and we'll send
you your FREE
Master Tape

Guide that's full
of great recording |
tips and tricks.

(866) 294-9013
www.discmakers.com/em

T)DISC MAKERS

www.americanradiohistorv.com

-

,7C0° s ft. LOTIN BEAUTIFUL MYSTIC HILLS, SEDONA, AZ. GREAT
S, WATER, SEWER AND.ELEEFRICITY AV%ME
: - §19:3543547. SSKINGIRRIGF 3¢

e #omnd ‘amd

FASHION
Worldwide Distributors of Licensed:
ROCK & NOVELTY T-SHIRTS,

STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Www. backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)
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COMPILED BY KRISTINA TUNZI|

GIRL: Swara, to Swetha and Niran-
jana Gowdra, Jan. 24 in New
Brunswick, N.J. Father is a Java devel-
oper at the Harry Fox Agency.

Clyde Otis, 83, songwriter/producer,
died Jan. 8 in Englewood. N.J., of
natural causes.

Otis’s first major break came when
his song “That’s All There Is to That”
became a top 20 hit for Nat “King” Cole
in 1956. The same year, Otis founded
his own publishing firm, Clyde Otis
Music Group.

In 1958, Otis became the first
African-American A&R executive of
a major record label—Mercury
Records. He began writing hits for
such artists as Brook Benton, Dinah
Washington, Sarah Vaughn and Timi
Yuro. In 1962, he became VP of A&R
at Liberty Records.

Throughout his career, Otis wrote
or co-wrote nearly 800 songs, recorded
by legendary singers including Aretha
Franklin, Johnny Mathis, Elvis Pres-
ley, Bobby Darin and Patti Page.

Otis is survived by his wife, Lour-
des; children Clyde I11, Analza and
Isidro; and five grandchildren.

Fernando Rivera aka King Nando,
62, artist/musician who helped pop-

ularize Latin boogaloo in the '60s and
'70s, died Feb. 2 in his sleep.
Boogaloo combined Latin percus-
sion with R&B; Rivera scored a hit in
the mid-'60s with the song “Fortuna.”
Rivera is survived by five sons and
his life companion, Iris Soto.

Eric Ferris, 41, music-marketing
executive, died Jan. 18in Los Angeles
of cancer.

After moving to L.A. in 1998, he
began working as an assistant in the
music department at Creative Artists
Agency. From there, he worked at Vir-
gin Records, first as executive assis-
tantand eventually as VP of marketing.
In that role, he boosted the careers of
such acts as N.E.R.D., Placebo, the
Spice Girls, the Smashing Pumpkins,
Lenny Kravitz and the Rolling Stones.

In 2002, Ferris began working
for Hollywood Records as senior
VP of marketing.

He is survived by his parents, Dr.
Alfred and Dianne Ferris; sister, Amy
Ferris Listen; wife, Jennifer; and two
sons and a daughter.

Sean Finnegan, 43, drummer of hard-
core band Void, died Jan. 30 in Wash-
ington, D.C., of a heart attack.

Void formed in 1980 and appeared
on Dischord’s 1982 compilation “Flex
Your Head.” The same year, the band

released a split LP with local band Faith.
Void broke up in 1983. Recently,
Finnegan worked on HBO’s “The Wire.”

He is survived by his parents, Jack
and Pat Finnegan; brothers Michael
Finnegan and Peter Wheeler; and son,
Brian S. Finnegan.

Tata Guines, 77, Afro-Cubanjazz mu-
sician/conga drum master, died Feb.
4 in Havana of a kidney infection.

Guines worked with such impor-
tant Cuban musicians as Bebo Valdés,
José Fajardo and Chico O’Farrill. In
the 1950s, he performed as a soloist
on the Panart recording sessions led
by Israel “Cachao” Lopez.

In the late ’50s, Guines collaborated
with pianist Frank Emilio Flynn and
formed the Quinteto Instrumental de
Musica Moderna, later changed to Los
Amigos. He played on the “Estrellas
de Areito” sessions for Cuban record
company Egrem in 1979 and began
touring in the 1990s.

After recording with conguero
Miguel “Anga” Diaz on “Pasaporte” in
1995, the record won the Egrem album
of the year award—a Cuban equiva-
lent of a Grammy Award. Guines
recorded “Chamalongo” with Cana-
dian saxophonist Jane Bunnett. In
2003, he was featured on the Valdés
and Diego “El Cigala” album “Lagri-
mas Negras.”

James Fuld, 91, sheet music col-
lector, died Jan. 29 in New York of
pneumonia.

A lawyer representing such music
clients as the New York Philharmonic
and Leonard Bernstein, Fuld began
playing piano ata young age and buy-
ing sheet music. His passion contin-
ued through college, resulting in his
collection of first-edition sheet music
dating back to the 1600s. Some of the
most distinguished and famous pieces
include a 1609 edition of “Three Blind
Mice,” a first edition of Bach’s “Gold-
berg” Variations and first editions of
Beethoven’s Ninth Symphony and
Mozart's “Don Giovanni.”

Fuld’s collection included more
than 9,100 musical items, of which
200 were displayed in a 1995 exhibi-
tion at the Morgan Library and Mu-
seum called “Auld Acquaintances.”
After his death, his collection was
passed on to the Morgan.

Fuld is survived by his wife, Elaine;
daughters Joan Strauss and Nancy
Neff; and six grandchildren.

Henri Salvador, 90, French musician,
died Feb. 13 in Paris of an aneurysm.

Salvador was an innovative musi-
cian who made the bossa nova popu-
lar and brought rock’n’roll to France.

At 12, Salvador found his calling
after hearing records by Duke Elling-

ton and Louis Armstrong. Salvador
began playing in orchestras and tour-
ing South America in French musi-
cian Ray Ventura’s band. In 1946, he
began his solo career and became fa-
mous throughout Latin America.

In the 1950s, Salvador worked with
songwriter Boris Vianand Jacqueline
Garabedian, who later became his sec-
ond wife. Vian and Salvador produced
more than 400 songs varying in gen-
res from blues to French-Caribbean
music to rock.

Salvador created a series of chil-
dren’salbumsin French inthe 1970s,
such as Disney’s “The Aristocrats” and
“Robin Hood.”

Salvador continued to tour until
his death. o

REAL ESTATE

www.8309YuccaTrail.com

FOR SALE - Tri-Level Hollywood Hills
HOME with SOUND STUDIO and
isolation booth! Gorgeous canyon
Views, minutes from the Sunset

Strip. Two bedrooms, 21~ bathrooms,
two outdoor decks, fireplace,

powered by SOLAR ENERGY! Pruden-
tial Realty Lucky Scoles 323-854-5814
lucky@prula.com $1,249,000.

Wwant

Billboard Research Can Answer Your Questions, Plus More:
Complete Array of Research Packages for singles and/or albums
from Hot 100, Billboard 200, R&B, Rap, Country, Gospel, Christian,

Dance, Latin, Rock, Adult Gontemporary, Jazz, and Glassical

Chart & Article Copies

Chart History reports by Artist / Title / Label / Writer / Producer
* Customized Recaps and Research available

TO ORDER CHART PACKAGES, GO TO WWW.BILLBOARD.COM/RESEARCH
FOR CUSTOMIZED RESEARCH, CONTACT RESEARCH@BILLBOARD.COM OR 646-554-4633.
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TURNTABILE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Motown Republic Group
appoints George Marolda CFO. He was VP of finance.

Mercury Nashville names Van Haze director of promotion
for the Southeast region. He was director of Midwest pro-
motion at Capitol Records Nashville.

PUBLISHING: Warner/Chappell Music names Brian Roberts
senior VP/CFO. He was senior VP of finance and administra-
tion of North and South America at BMG Music Publishing.

Cherry Lane Music Publishing in New York promotes
Joseph Hasan to copyright coordinator and Kim Vlachos to
supervisor of mechanical licensing. Hasan was special serv-
ices coordinator in the publisher’s special services depart-
ment, and Vlachos was mechanical licensing agent.

DISTRIBUTION: RED Distribution taps Neil Ross as senior
VP of business and legal affairs. He was VP.

The Orchard names Sophie Smith product manager. She
was a senior publicist at Big Hassle.

MAROLDA

TOURING: Los Angeles’ 7100-seat Nokia Theatre L.A. Live,
owned and operated by AEG, names Don Graham director of
events and production. He was VP of event booking and pro-
duction at Opening Day Partners.

DIGITAL: Imageworks Interactive names Robert Speiser VP
of marketing and promotes JD Black to VP of client services.
Speiser previously oversaw business development and mar-
keting at the Designory Agency (Omnicom Group), and Black
was VP of production.

LEGAL: Attorneys Jeffrey Goldman and Scott Edel have
joined Loeb & Loeb as partners in the firm’s Los Angeles of-
fice. Goldman was a partner with Mitchell Silberberg & Knupp,
and Edel was a partner with Lleinberg Lopez Lange Cuddy
Edel & Klein in Los Angeles.

RELATED FIELDS: Marketing firm Cornerstone ups Jeff
Tammes to senior VP of strategic marketing. He was head of
the agency’s lifestyle department.

—Edited by Mitchell Peters

DDWORKS

HAGGARD STRUMS FOR THE KIDS

Country icon Merle Haggard will celebrate his 71st birth-
day April 6 with a charity concert at the Fender Center for
Music Education in Corona, Calif. Proceeds from a Fender
guitar raffle and ticket sales will benefit Kids Rock Free, a
music education program for more than 10,000 children.
Tickets cost $45 ($100 for VIP seating) and can be ordered
by calling 951-735-2440.

PRETTYMAN SINGS FOR CLEAN ENERGY

San Diego-based artist Tristan Prettyman and Virgin Records
have donated “War Outta Peace,” a song from the singer/song-
writer’s new album, “Hello,” due April 15, to Bonneville En-
vironmental Foundation. The tune will be used ina DVD
that demonstrates the benefits of renewable energy. Non-
profit organization BEF sells carbon-offsetting renewable
energy certificates, dubbed Green Tags, which produce clean
sources of energy through solar and wind power.

Billboard presented a commemorative STARS
plague to the Assn. of Independent Music
Publishers for its 30th-anniversary celebration.
From left are AIMP VP Michael Crepezzl, AIMP
president Cathy Merenda and Billboard West
Coast advertising director Aki Kaneko.

1

From left at the sold-out George Jones/Ray
Price concert at the Panama City (Fla.) Marina
Civic Center are Jones, promoter Mike Smith,
Price and Billboard executive director of content
and programming for touring and live
entertainment Ray Waddell.

The National Music Publishers’ Assn. recently p-esented its Double Platinum Composition Award to songwriter C. Tricky Stewart, recognizing
multiplatinum sales of “Umbrella,” which Rihanna took to No. 1 on the Billboard Hot 100. Attending the ceremony in Los Angeles are, from left, are
NMPA CEO David Israelite, peermusic VP of A&R Sam Kling and president Kathy Spanberger, Tricky’s manager Mark Stewart, Tricky and peermusic
chairman/CEO Ralph Peer.

B insiDE TRACK [

A few weeks back, a supposed re-  gether justto play the old hits,” Davies  gether. Ray’s response: “He’s getting
union by the Kinks was trumpeted by  says. “They’d have to be able to do, well enough to shout at me. That’s a
several outlets. But frontman Ray like, 10% new material. | think that will good sign.”

Davies tells Track not to get its hopes
up just yet. Davies acknowledges he’s
had reunion discussions with the
members of the Kinks’ original
lineup—his brother, guitarist Dave
Davies, bassist Pete Quaife and drum-
mer Mick Avory. But “it depends onif
Dave and | get together,” he says, ac-
knowledging that the younger Davias
is still recovering from a stroke he suf-
fered in 2004. “He’s gradually getting
his strength back, but he’s playing
again, so that’s a good sign. New ma-

terial would also have to be part of

the equation. “l can’t get a band to-

KINKS IN THE ARMOR |
|
|

be the determining
factorinthe long run.

The problem: Dave
Davies seems to want
no part of a reunion,
having posted on his
Web site that “it
would be like a poor
remake of ‘Night of
the Livin (sic) Dead’”
and declaring that
Ray has been doing
“Karaoke Kinks shows
since 1996,” when the
band last worked to-
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In an emotional ceremony rich in music and stories, Marty Stuart and Connie Smith
donated a treasure trove of artifacts to the Country Music Hall of Fame and Museum
Feb. 13. Their gift included one of the most significant instruments in country music
history, Lester Flatt's 1950 Martin D-28 acoustic guitar, which the iate bluegrass
legend played for 25 years. In addition to Stuart and Smith, artists participating in the
ceremony included Hall of Fame members Vince Gill, Earl Scruggs and Ricky
Skaggs. From left are Stuart, Scruggs, Smith, Grand Ole Opry announcer Eddie
Stubbs, Skaggs and Gill. PHOTO: COURTESY OF DONN JONES

2008 MUSICARES PERSON OF THE YEAR

The 2008 MusiCares Person of the Year tribute to Aretha Franklin
was a resounding success. Now in its 18th year, this annual Grammy
Week gala was held Feb. 8, two days prior to the 50th annual
Grammy Awards, and raised close to $4.5 mitlion. The record-
setting proceeds from the Person of the Year auction, dinner and
tribute concert, whic1 was sponsored by VeriSign and AEG, will
provide essential support for MusiCares and help ensure that music
people have a place to turn to in times of financial, medical and
personal need.

ABOVE: Producer Jimmy Jam and his wife, Lisa, partake in the
evening'’s festivities.

TOP RIGHT: Aretha Franklin and MusiCares Foundation president
Neil Portnow arrive at the celebration.

e RIGHT: Musician Dawe Stewart with his wife, Dutch photographer
end the release party for X N
LTS, HAe. g o Anoushka Fisz, at the Vrflus:Cares Person of the Year gala.
PHOTOS: COURTESY OF JEF=REY MAYER/WIREIMAGE.COM

L VSIDE TRACK|
NEW FOLKS

While Peter Moren of Peter Bjorn and John preps a
solo album, “The Last Tycoon,” due April 8 via Quarter-
stick, his main band isn’t sitting idle. The group has
wrapped an instrumental album, “Seaside Rock,” due
this fall. “Some songs are African/Brazilian music, then
there are a couple of kraut/punk, and some are lounge
songs,” he tells Track. PBJ will hit the studio next month
| forthe follow-up to 2006’s breakthrough, “Writer’s
| Block,” which launched the indie hit “Young Folks.”

L
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APPLE OF THEIR EYE )
Linkin Park’s secret Feb. 20 set at the Apple Store in SESAC songwriters Victoria Shaw and Arlos Smith were special guests at a guitar pull during the 19th annual Country Cares fo~ St. Jude Kids Seminar’s
closing dinner at Memphis' Peabody Hotel. The event was hosted by Country Cares co-founder Randy Owen of Alabama. From left are songwriters Don

New York’s Soho Poythress, Chris Thompkins and Dave Berg, Owen, Shaw, Smith and songwriter Mark Slaughter. PHOTO; COURTESY OF DARRYL TURNER
neighborhood was
quite an intimate
warm-up for a gig
the next night at
Madison Square
Garden. Guitarist
Brad Delson was so
close to Track’s |
correspondentthat |

z
he actually put his |

foot up on the arm-

LINKIN PARK rest of our chair
while he soloed. = =
: £ g Woul Seattle rock act Queensryche is promoting its new album, “Take Cover,” with a contest that gives fans a chance to take over “or vocalist Geoff Tate X
Look for a recording of the six-song performance to and sing live with the group. New Yor< industry friends visited the band Feb. 8 before showtime at the Nokla Theater. Backstags, from left, are ’%
hit the iTunes Music Store next month. | Universal Republic director of publicity Kevin Chiaramonte, Queensryche’s Eddie Jackson, band manager Susan Tate, Tate and bandmate Michael z
Wilton, XM Satellite Radio/WAXQ New York DJ Eddie Trunk and the band’s Mike Stone and Scott Rockenfield. PHOTO: COURTESY OF CHRISTA TITUS z

Copyright 2008 by Nielsen Business Media, Inc. All rights reserved. No Part of this publication may be reproduced. stored in any retrieval System or transmitted, in any form or by any means, electronic, mechanicat, photocopying, recording or otherwise, without the prior written permission of the publiisher. BILLBOARD MAGAZINE
(1SSN 0006-2510; USPS 056-100) is published weekly except for the first week in January, by Nielsen Business Media, Inc., 770 Broadway, New York, N.Y. 10003-9595. Subscription rate: annual rate, Continental U.S. $299.00. Continental Europe 229 pounds. Billboard, Tower House, Sovereign Park, Market Harbarough, Leicestershire,

England LE16 9EF. Registered as a newspaper at the British Post Office. Japan 109,000 yen. Periodicals Postage paid at New York, N.Y., and at additional mailing offices. Postmaster: Please send changes of address to Billboard, P.O. Box 15158, North Hollywood, CA 91615-5158. Current and back coRies of Bitiboard are available on micro-
. nrothman a fosterreprints.com, 1-866-879-9144. Under Canadian Pubiication Mail Agreement No. 40031729 return ur i Canadian to DHL Giobal

film from Kraus Microform, Route 100, Millwood, N.Y. 10546 or Xerox University Microfilms, P. O. Box 1346, Ann Arbor, MI 48106. For reprints contact: Nancy M. R
Mail, 7496 Bath Rd #2, Mississauga, ON L4T 1L2. Vol. 120 Issue 9. Printed in the U.S.A. For grouR subscription information, call 646-654-5863. For subscription information, calt 800-562-2706 (outside U.S - 818-487-4582) or e-mail billboard a.espcomp.com. For any other information, call 646-654-4400.

58 BILLBOARD MARCH 1, 2008

wWWw.americanradiohistorv.com


www.americanradiohistory.com

A L

Y W 4

'Y

&WSS the O ottest Cu?eel( in 060

o ~
* Heineken“

_ Billeoerd .
? LATINMWSIC  ©

m CISSOCICI{IOFI Wl{l’l

APRIL 6-10, 2008
SEMINOLE HARD ROCK RESORT & CASINO « HOLLYWOOD, FLORIDA

Join today's top Latin music artists, executives, managers, sponsors and media at the
19th annual Billboard Latin Music Conference - the single most important Latin music industry event in the world!

rogram ighlights
THE BILLBOARD SUPERSTAR Q&A WITH
ENRIQUE IGLESIAS

Presented by Heineken

WISIN & YANDEL: THE NEW BUSINESS MODEL

A case study with reggaetén’s top selling duo, their management and sponsors

"
[

4 DAYS OF COMPELLING PANEL SESSIONS ON HOT BUTTON TOPICS INCLUDING:

The State of the Latin American Digital Market « The New U.S. Latin Youth = Morning Radio in the Post-Imus Era
How to Successfully Bring Latin Urban Acts into the Mainstream Market = Distribution Trends and Strategies

PLUS... Live Artist Showcases * Networking Receptions * The Billboard Bash
NEW! A Full Day Program Dedicated to Latin Radio

lee QB ”l)oach ba{m CMusm Nwachs o information

yea thi
Honoring the Biggest and Brightest Stars in the Industry! B:IIboa Z’F’St ,s,'th's
Nts. ¢

Produced and Broadcast Live on Telemundo
THURSDAY, APRIL 10

EXPLORE A NEW WAY OF DOING BUSINESS!

Registration: 646.654.7254

Register Today! ! o b www.BillboardEvents.com
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