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We Celebrated GRAMMY®s Golden Anniversary
by Bringing Home the Gold.
Bai

JUSTIN TIMBERLAKE (2)

LT

JONI MITCHELL (2) MARY J. BLIGE (2)

ALICIA KEYS (2)
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“Foo Fighters

FOO FIGHTERS (2)

-RECORD OF THE YEAR
Tom Elmhirst (PRs)

ALBUM OF THE YEAR
Joni Mitchell
Larry Klein

BEST MALE POP VOCAL PERFORMANCE
Justin Timberiake

BEST POP PERFORMANCE BY
A DUO OR GROUP WITH VOCALS
Maroon 5

BEST POP COLLABORATION
WITH VOCALS
Robert Plant

BEST POP INSTRUMENTAL PERFORMANCE
Joni Mitcheil

BEST POP INSTRUMENTAL ALBUM
Beastie Boys

BEST DANCE RECORDING
Justin Timberlake
Timbaland

BEST ELECTRONIC/DANCE ALBUM
The Chemical Brothers (Prs)

BEST TRADITIONAL POP VOCAL ALBUM
Michael Bublé (socan)

BEST SOLO ROCK VOCAL PERFORMANCE
Bruce Springstee

ROCK PERFORMANCE

BEST METAL PERFORMANCE
Slayer

BEST ROCK INSTRUMENTAL
PERFomMANce

Foo Fighters

BEST FEMALE
PERFORMANCE
Alicia Keys

-

BURT BACHARACH

CAB CALLOWAY

LEONARD SLATKIN (2)

BEST MALE R&B VOCAL PERFORMANCE
Prince

BEST R&B PERFORMANCE BY

A DUO OR GROUP WITH VOCALS
Chaka Khan

Mary J. Blige

BEST URBAN/ALTERNATIVE
PERFORMANCE
Jill Scott

BEST R&B SONG
Dirty Harry

Kerry Brothers
Alicia Keys

BEST R&B ALBUM
Chaka Khan

BEST CONTEMPORARY R&B ALBUM
Ne-Yo

BEST RAP/SUNG COLLABORATION
Jay-Z
BEST COUNTRY PERFORMANCE BY

A DUO OR GROUP WITH VOCALS
Eagles

BEST COUNTRY INSTRUMENTAL
PERFORMANCE
Brad Paisley

BEST COUNTRY SONG
Josh Kear
Chris Tompkins

BEST JAZZ VOCAL ALBUM
Patti Austin

BEST GOSPEL PERFORMANCE
The Ciark Slsters

SONG
heard

HERN, COUNTRY, OR

The Clark Sisters

Lifetime Achievement Awards

Numbers in parenthesis indicate multiple awards.

CHAKA KHAN (2)

BEST LATIN POP ALBUM
Alejandro Sanz (SGAE)

BEST LATIN ROCK OR ALTERNATIVE
ALBUM
Black:Guayaba

BEST LATIN URBAN ALBUM
Calle 13

BEST TEJANO ALBUM
Little Joe & La Familia

BEST TRADITIONAL FOLK ALBUM
Levon Helm

BEST CONTEMPORARY FOLK/AMERICANA
ALBUM
Steve Earle

BEST HAWAIIAN MUSIC ALBUM
Daniel Ho
George Kahumoku, Jr.

BEST REGGAE ALBUM
Stephen Marley

BEST CONTEMPORARY WORLD MUSIC
ALBUM
Angeligue Kidjo (SACEM)

BEST SPOKEN WORD ALBUM
FOR CHILDREN
Jim Dale (Prs;

BEST COMEDY ALBUM
Flight Of The Conchords (APRA)

BEST COMPILATION SOUNDTRACK ALBUM
FOR MOTION PICTURE,

Television Or Other Visual Media

The Beatles Prs)

BEST SCORE SOUNDTRACK ALBUM FOR
MOTION PICTURE, TELEVISION OR OTHER
VISUAL MEDIA

Michael Giacchino

Www.ascap.com
MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BoaRD

THE CLARK SISTERS (2)

BEST SONG WRITTEN FOR MOTION
PICTURE, TELEVISION OR OTHER
VISUAL MEDIA

Siedah Garrett

Henry Krieger

BEST INSTRUMENTAL COMPOSITION
Maria Schneider

BEST INSTRUMENTAL ARRANGEMENT
Vince Mendoza

BEST INSTRUMENTAL ARRANGEMENT
ACCOMPANYING VOCALIST(S)
John Clayton

BEST HISTORICAL ALBUM
Jamie Howarth
Steve Rosenthal

BEST ENGINEERED ALBUM,
NON-CLASSICAL

Jimmy Hogarth (PRs)

BEST SURROUND SOUND ALBUM
George Martin iPRS:

BEST ENGINEERED ALBUM, CLASSICAL
Trent Walker

BEST CLASSICAL ALBUM
Leonard Slatkin

BEST ORCHESTRAL PERFORMANCE
Leonard Slatkin

BEST OPERA RECORDING
Sir Charles Mackerras (PrRS
Brian Couzens (PRS

BEST CHORAL PERFORMANCE
Michael Gielen akm)

BEST SHORT FORM MUSIC VIDEO
Johnny Cash

BEST LONG FORM MUSIC VIDEO
Madonna

Congratillations to our members on another huge night.
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THE CIRCUS LEAVES TOWN Tthe glammy

music and glitzy style of their debut made Panic at
the Disco superstars. Will fans follow their stripped

down new sound an

GALA_ BUT GOLD? The mood was upbeat at

the 50th annual Grammys, and afterward, the parties
raged. But did the good times carry over to retail?

RONNIE JOHNSON Friends and colleagues

express deep loss after the death of record executive

Ronnie Johnson.

GATHERING VOICES The Folk Alliance

celebrates 20 years of song and community.

MUSIC

WHAT’S IN A NAME?

Despite moniker
changes, Quintanilla
keeps selling.

Now Hear This
Global Pulse
Reviews

Happening Now

ON THE COVER Panic at the Disco photographed for Blliboard by Patnck Fra<er
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AN INY FR
\ "

d look?

IN EVERY
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6 Opinion
55

56
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Charts
Marketplace

YWOOD.COM. FLOWERS RISIAD
OMING

Billboard.com went behind
the scenes at the photo
shoot for the Panic at the
Disco Billboard cover. The
band chatted about
making “Pretty. Odd..”
dropping the “!” from its
name, the influence of Tom
Waits and more. Watch at
billboard.com/panic.
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On The Road
Legal Matters

Q&A: Melvin Benn

Over The Counter
Market Watch

Executive Turntable,
Backbeat, Inside Track

MUSIC & MONEY
Biliboard’s Music & Money
Symposium unites the best
minds from the music, legal
and fiscal communities.
This year features a keynote
from BMG Label Group’s
Clive Davis and Charles
Goldstuck. For more, go to
billboardevents.com.
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MOBILE
ENTERTAINMIENT

Join more than 1,000 ViPs
from the mobile, digital and
entertainment industries at
Mobile Entertainment
Live!, the official mobile
entertainment event of
CTIA. For details, visit
billboardevents.com.
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98 GRAMMY Nominations.
24 GRAMMY"® Awards.
1 Bank.

Congratulations to all our clients honored at the 50th GRAMMY Awards. It takes an enormous
amount of talent and dedication to make it to the top, and we're proud to have been part of
your journey.

To see how we can help you realize your dreams, visit suntrust.com/music, or call: Thomas Carroll,
Senior Vice President, Sports and Entertainment Specialty Group, SunTrust Investment Services, Inc.
at 404.724.3477.

II-'._J

=

SUNTRUST

Royalty Lending Tour Financing Financial Planning Investment Management Seeing beyond money

GRAMMY is a registered trademark of the National Academy of Recording Arts & Sciences, Inc.

Securities and Insurance Products and Services: *Are not FDIC or any other Government Agency Insured +Are not Bank Guaranteed May Lose Value

SunTrust Sports and Entertainment Specialty Group is a marketing name used by SunTrust Banks, inc., and the following affiliates: Banking and trust products and services are provided by SunTrust Bank.
Securities, insurance and other investment products and services offered by SunTrust Investment Services, Inc., an SEC registered investment adviser and broker/dealer affiliate of SunTrust Banks, Inc.,
and a member of FINRA and SIPC. ©2008 SunTrust Banks, Inc. SunTrust and Seeing beyond money are federally registered service marks of SunTrust Banks, Inc.
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Executive Director Of Content And
Programming For Latin Music And Entertainment

LEILA COBO

Billboard

ChavezTheCensor %%

It May Be Hip To Praise Hugo, But He’s Silencing A Singer

When Venezuelan president Hugo
Chavez was told to “just be quiet” by the
King of Spain in a much-publicized in-
ternational diplomatic incident last fall,
he was quick to protest.

“The king may be king, but he can’t
tell me to be quiet,” Chavez said angrily.

But, it turns out, Chavez has no
qualms aboult insisting others do the
shutting up.

This past week, a show by Spanish
star Alejandro Sanz, set to take place
Valentine’s Day at Caracas’ 15,000-seat
Poliedro, a government-managed venue,
was canceled after officials called for
Sanz to be vetoed because of anti-Chavez
comments he made three years ago.

The move, particularly coming from
an allegedly democratic government,
evokes the specter of the kind of censor-
ship seen in Latin America during the
military dictatorships of the 1970s and
1980s, when many politically minded
artists were banned from the radio or
exiled from their countries.

In this case, the reaction from Chi-
vez's camp should put the artistic com-
munity on alert about its creative future
inside Venezuela. It should also raise
major questions about the motivations
of achief of state who actively courts cer-
tain artists—Sean Penn, Oliver Stone
and Danny Glover are Chavez enthusi-
asts who have visited the country—and
actively seeks to discredit others.

Consider the original comments
made by Sanz, an artist who gives polit-
ical opinions when asked, but who—un-
like more outspoken acts like Joan
Manuel Serrat, Mercedes Sosa or even
Mana or Juanes—has never advocated
any particular political line.

It happened during a 2004 press con-
ference, when Sanz was asked his opin-
ion on an anti-Chavez campaign that had
collected more than 3 million signatures
asking the president to step down.

“I wouldn’t sing if 3 million people
asked me not to,” Sanz was reported
as saying. When asked if he didn’t like

FOR THE RECORD

Kenny G’s new album, “Rhythm
and Romance,” is a co-release
from Starbucks Entertainment
and Concord Records (“Investor
Relations,” Feb. 16). Also, the
sales numbers for Joni Mitchell’s
“Shine” and James Taylor’s
‘One Man Band” were reversed
on a chart that ran with the re-
lated story “Something Brew-
ing.” “Shine” has sold 200,000
and “One Man Band” 372,000.
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the Venezuelan president, Sanz report-
edly responded: “No. But I don’t like
many other presidents either, includ-
ing my own.

Sanz's comments were printed and
apparently remembered and filed.

When concert promoters announced
plans to have the artist perform at the
Poliedro last November, governinent of-
ficials refused to grant the permit.

“Ifan artist comes to Venezuela torail
against Chavez, against the Bolivarian

project, how do you think the people of

this country would respond if he were
to be allowed to use” the stadium, higher
education minister Luis Acufia asked.
But Acufa and his ministry reconsid-
ered and allowed the show to be resched-
uled for Feb. 14. However, a week before
that date, the legislative council of the
municipality of Caracas declared Sanz
persona non grata and asked that his
show be canceled. 1t also asked for an
exhaustive review of «ll of Sanz’s com-
ments to the press in regards to Chavez
and Venezuela.

Backlash and censorship againsi
artists for their political beliefs or man-
ifestations are, of course, not new. [n
the Latin realm, Miami stands out as a
city where, from 1996 to 2000, an ordi-
nance banned those who had done busi-
ness in Cuba from doing business in
Miami-Dade County. This applied to
artists who had performed in Cuba. The
ordinance was lifted in 2000 after an

biz

TOTAL VOTES: 257

Amy Winehouss

delivers the g

via satellite, and
' grabs five gongs

Kanye West
teams with Daft
Punk for “Stronger,”

Alicia Keys’ il
show-starting “duet”
) W|th or Blue Eyes
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Andrea Bocelli, Josh Groban,wmedtﬂpnuo&l

bags four trophies

American Civil Liberties Union lawsuit.

In Latin America, however, this kind
of direct government intervention hasn’t
been seen for years.

“I've never had something like that
happen to me in 30 years promoting con-
certs in Latin America,” one promoter
says when asked for his opinion on the
Sanz case. “Noteven in the era of dicta-
torships in Brazil and Argentina. Then
again, none of the Anglo rock artists |
took there ever criticized the govern-
ments at the time.”

As far as Venezuela goes, few artists
had ventured any opinion, even in the
face of growing government interven-
tion in all arenas, media and enlertain-
ment included.

The Sanz flap, however, has triggered
multiple cries of artistic protest, includ-
ingaletter of support signed by dozens
of artists, including Jennifer Lopez, Marc
Anthony, David Bisbal and Miguel Bosé.

“Because we believe ina Latin America
where we are all free to express our opin-
ions and we believe in respecting differ-
ent points of view, we sincerely hope
there is a solution to this misunderstand-
ing,” the letter reads.

As for Sanz, in a subsequent interview
with Agence France-Presse, he lamented
the turn of events. “It only demonstrates
the ways in which they try to silence peo-
ple who think differently,” he said.

Chivez mus! be wondering why he
just won’t be quiet. e

FEEDBACK

W hat was your high point of the
50th Annual Grammy Awards?

Beyonceé lights
up the stage with
Tina Turner

Ijerbte Hancock’s
shock win in

the album ofthe
year category

3

-

o

Other high
: points

_Beatles tributes .
Time flies with reunion
Gospel mediey

WRITE US. Share your feedback with Billboard readers
around the world. Send correspondence to letters@billboard.com.
Include name, title, address and phone number for verification.

Letters should be concise and may be edited. Afl submissions published shall become the
sole property of Billboard, which shail own the copyright in whole or part, for publication.
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>>>REPORT:
GOOGLETO
ENTER ONLINE
MUSIC SECTOR
Google plans to
enter the online
music market in
China for the first
time, as it steps up
its battle with
local incumbent
Baidu.com,
according to
reports. Google is
expected to
announce a joint
venture with
Topl100.cn, to
allow users to
listen to and
download licensed
music files for
free. The joint
venture expects to
generate revenue
through online
advertisements.

>>>SMG/C3 IN
AT SOLDIER
FIELD

Facility
management firm
SMG reached a
new five-year deal
with the Chicago
Park District
board of
commissioners to
run the city’s
Soldier Field, and
Austin-based C3
Presents has
aligned with SMG
to bring concerts
to the stadium.
The bid to operate
the field was
apparently hotly
contested, with
Live Nation and
Global Spectrum
also vying for the
contract.

>>>REPORT:
IMEEM TO
ACQUIRE
SNOCAP

Music streaming
site imeem will
reportedly acquire
digital music-
licensing site
Snocap,
TechCrunch
reports, citing an
unnamed source.
Snocap, co-
founded by Shawn
Fanning of Napster
fame, launched in
2002 in an attempt
to legitimize peer-
to-peer file-sharing
by fingerprinting
songs to track how
many times they
are streamed by

a site.
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WINNERS

Artists Old And New Score

‘Big Game’ Touchdowns

The New York Giants weren’t the only
ones to come away from Super Bowl XLII
with a storybook ending. Artists who
were tied into the game either through
live performance or inclusion in adver-
tisernents also notched impressive vic-
tories, especially on the digital front.

Leading the charge, perhaps unsur-
prisingly: halftime show stars Tom Petty
& the Heartbreakers, who performed
four of their best-known songs ina well-
received 12-minute set. With more than
97 million viewers tuned in to the
game—the most in Super Bowl his-
tory—Petty and his band dom-
inated the ultimate platform
for reaching consumers.

This issue, the group finds
itself at the summit of the Top
Pop Catalog chart with
“Greatest Hits,” which
shot up 196% in the
week following the
Super Bowl with sales of
33,000, according to
Nielsen SoundScan.

Meanwhile, the band’s
“Anthology: Through the
Years” jumped 240% to 7,000,
taking the No. 6 spot on the
same chart.

Bui that's just the tip of the
iceberg. Peity collects his
biggest trophy this issue for
halftime show entry “Free
Fallin’ ”: The track shifted
63,000 digital copies, a gain

0f305%, and bows at No. l0on Hot Dig-
ital Songs. “I Won't Back Down,” “Amer-
ican Girl” and “Runnin’ Down a Dream
which made up the rest of Petty’s half-
time set, all registered similarly notable
climbs in the digital realm.

Mike Davis, executive VI’/GM of Uni-
versal Music Enterprises, which con-
trols Petly’s early catalog, says that
advance preparation—especially on-
line—was key to ensuring the best pos-
sible sales outcome.

“A huge part of our marketing was
online-based,” Davis says. “With big
television events, the online aspect is
so important because people can see
[the performance] happen onscreen
and then immediately reactand buy
it online. With so much music
being bought online now any-
way, it's an easy bull’s-eye to
market to.”

Davis says iTunes was
the biggest account on
“Greatest Hits” and notes
that 12,000 out of the 33,000
units shifted this week (or 36%)

were digital.

But Universal was prepared
al retail, roo. “We were end-
capped and positioned at every
single account,” he says. “We
had ramp-up on this.”

“Greatest Hits” actually
broke the top 10 on Top Pop
Catalog several weeks before

the game, and Davis says those
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results were “mostly driven by retail and
Super Bowl bumpers telling people that
Tom Petty would be performing.” In the
past 10 weeks, the set climbed the chart
98-83-79-40-34-19-6-6-2-1.

Of course, not all the glory went to
the Giants and Petty. An edge-of-your-
seat matchup on the field meant view-
ers stayed glued to their TV screens for
the duration of the game, only intensi-
fying the attention already paid to that
other major player on Super Sunday:
commercial spots.

Although results on the retail side
were generally underwhelming, several
artists scored big with digital consumers
thanks to prominent ad placements.

Haddaway’s 1993 Billboard Hot 100
hit “What Is Love” soundtracked a star-
studded Diet Pepsi Max commercial
that came in at No. 8 in USA Today’s
Super Bowl Ad Meter results, a real-
time consumer rating of the ads. The
spot, which also earned mostly posi-
tive reviews in the media, propelled
digital track sales of 22,000 in the week

following the game, an increase of

200%, and secured the song a No. 68
entry on Hot Digital Songs.

Karin Hartmann of Germany-based
Coconut Music, which owns the master
recording, says thatsince the game she's
already received offers from U.S. labels
“to release the track again” and expects
“compilation requests” to rise. She adds,
“It was a wonderful feeling to see the ad
in the Super Bowl.

Buteven artists featured in spots that
weren't as well-received came away with
digital sales wins. Doritos spotlighted
“Crash the Super Bow!” contest winner

CARD TRICKS

TOM PETTY, left, who

played the halftime

show, and

HADDAWAY, below

who hadasongina
Diet Pepsi ad,
parlayed the Super
Bowl into huge digital

sales increases.

and virtual unknown Kina Gran-
nis ina 60-second ad that had lots
of pregame buzz but ultimately fell
flat with viewers and industry execs.

The spot, really a segment of a video
for new Grannis single “Message
From Your Heart.” finished dead last
on the Ad Meter. But Grannis, who
won not just the airtime but also a
recording contract with Interscope,
moved 15,000 downloads of the track
this issue, a 118% increase from the
week prior.

The song is also getting early airplay
at mainstream top 40 stations in Boston
and New Orleans, which helped it break
the Pop 100 at No. 93.

The secret to its success? Multiple on-
line touchpoints. Grannis and the win-
ning song were promoted on a Doritos
microsite for the contest, a related Dori
tos MySpace page. Grannis’' own Web
site and MySpace page, and a Grannis
blog dedicated to her participation in
the consumer-judged contest. The
iTunes page dedicated to the track also
provided a detailed background on the
contest and its winner.

In contrast, up-and-coming Seattle
rock band the Boss Martians, whose
“Hey ey Yeah Yeah” was featured in
not one, but two eTrade commercials
aired during the game (both of which
scored big points with consumers), saw
little immediate sales impact.

MuSick Records owner/president Art
Bourasseau says he only found out the
song was going to be used in the spots
on the Wednesday before the game. “We
rushed to getitupon iTunesas asingle
by that Friday evening,” he says, “but
we’ve only promoted it on the band’s
MySpace page.

Additional reporting by Keith Caulfield
and Gary Trust.
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>>>DOES BLOG
CHATTER
MATTER?

Blog posts can
triple future album
sales, according to

a new study from
researchers at New
York University.
Researchers found
that when an album
was mentioned in
more than 40
legitimate blog
posts, sales were
three times the
average. If those
albums were
associated with
major labels, sales
jumped five times the
average. Albums that
got more than 250
biog mentions had
sales increases of six
times the average.

>>>POLICE SET
FOR FINAL TOUR
The Police will take
one more victory

lap through North
America on their
massively successful
reunion tour before
calling it quits for
good, sources close
to the tour say. The
band will play another
30-odd dates in May
and July in North
America, with 15
previously announced
European concerts
sandwiched in
between in June. The
entire run wraps the
first week in August.

>>>CONCORD
MERGES WITH
VILLAGE
ROADSHOW
Concord Records has
been merged into
Village Roadshow
Pictures to form a
new company dubbed
Village Roadshow
Entertainment Group.
The new company will
be 39.9% owned by
Village Roadshow
Ltd., with the
majority remainder
split among Norman
Lear’s Act Il
Communications

and two private
equity firms—
Tailwind Capital

and Clarity Partners.
In the just-completed
deal, Act IlIl and

its partners paid
$47.8 million to
command a 60.1%
ownership stake
inthe newly

merged company.

LATIN BY AYALA BEN-YEHUDA

LosTigres
Del Zune

Microsoft Dips into Regional Mexican

In an unusual branding move between
adigital retailer and a regional Mexican
act, Los Tigres del Norte is launching its
new album on Fonovisa, “Raices,” in
partnership with Zune and MSN Latino.

The campaign running up to the
album'’s March 4 release has the norteno
icon advertising its exclusive track for
Zune, “Lloraras,” in radio spots in New
York and Los Angeles. The band has
been heavily featured across Zune Mar-
ketplace this month and will get simi-
lar treatment on MSN Latino as its artist
of the month for March. Video inter:
views with the group will be placed on
MSN Latino’s home page and entertain-
ment and sports channels, with links
to purchase the album,

The company’s most aggressive bid
for the Latin market thus far has been
its Wisin & Yandel-branded device, re-
leased around the reggaetén duo’s No-
vember album. The Tigres promotion,
though on a smaller scale, is part of a
more aggressive effort by the company
to corner a relatively untapped Latin

digital sales market.

Digital albums made up
just 1.6% of all Latin al-
bums sold in 2007, accord-
ing to Nielsen SoundScan,
compared with digital’s
10.4% share of overall
album sales.

But within days of the
beta-launch of Zune Social
—the site that allows users
to sample music for sale
and recommend tracks to
others—Los Tigres logged
more than 100,000 streams, according
to Peggy Dold, international VP for re-
gional Mexican market-share leader
Univision Music Group.

“It was pretty astonishing to all of
us,” she says. “We know that our
younger consumers are in the digital
space. They're not massive, but they're
there and they're growing.”

Zune’s market research revealed
that even though young Latinos like
urban and pop music, regional Mexi-

| LOS TIGRES DEL NORTE is forging
new ground with a new Zune deal.

can music kept coming up “as

a way to identify with their cul-
ture,” Zune cultural marketing senior
manager Javier Farfan says.

Though Univision Music Group has
made exclusive content available to dig-
ital retailers in the past, the MSN
Latino partnership offered additional
exposure for Los Tigres’ sales and tour-
ing markets in Mexico, Latin America
and Spain, Dold says.

She adds that for regional Mexi-

E%Q’ can artists, the label and dig-

i

ital retailers, “it is necessary to
collaborate at this stage to lead and
to invite these consumers to con-
sume their music in a different way
than they have historically.”

Los Tigres leader Jorge Hernandez
says his audience has “a litile ways to
go” in terms of adopting digital sales,
but that the partnership should help—
and expose Los Tigres' music to fans
of other genres. e

BY LARS BRANDLE

Copyright Victory?

EU Commissioner McCreevy Backs Term Extension

LONDON—Europe’s perform-
ing musicians face a rosier fi-
nancial future thanks to a
breakthrough in a long-fought
copyright battle. On Feb. 14,
European Union (EU) internal
market commissioner Charlie
McCreevy gave his unambigu-
ous backing to industry de-
mands for an extension on the
term of copyright on sound
recordings, an issue that has
rumbled on since a European
Commission (EC) review was
launched in 2004.

McCreevy has proposed an
extension of the current 50-year
term of protection to 95 years,
a move designed to remove
performers’ status as the “poor
cousins of the music business.”

The U.K. business, includ-
ing PPL, the BPI and Musi-
cians Union (MU), unani-
mously celebrated a famous
win that, six months ago, few
observers would have bet on.

U2 manager Paul McGuin-
ness, who read the riot act to
Internet service providers in
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his MIDEM keynote speech in
January, described McCreevy’s
pitch as “fantastic news for
artists and musicians” in Eu-
rope. “This is a proposal to give
a fair deal to the next genera-
tion of music talent by giving
new artists in Europe the same
copyright term as their coun-
terpartsinthe US.”

IFPl chairman/CEQ John
Kennedy was similarly de-
lighted, but warned that an ex-
tended term was not yet a fait
accompli. “This is a very posi-
tive step in the right direction,”
he says. “The EC has made a

FEBRUARY 23, 2008

big policy issue of concentrat-
ing on the knowledge econ-
omy and a big part of that is
the creative industries. This is
action to support the creative
industries, and on a moral
issue, to give an equalization
of position regarding record-
ing artists by comparison with
songwriters and composers.”
In his statement, McCreevy
said, “l strongly believe that
copyright protection for Eu-
rope's performers represents
a moral right to control the use
of their work and earnaliving
from their performances.”

www.americanradiohistorv.com

His words represent day and
night when compared with the
British government-backed
Gowers Review onintellectual
property, which in December
2006 recommended that the
EC “does not change the sta-
tus quo,” and retain the 50-
year term. When the British
government sided last year
with the controversial Gowers
study, bringing the term of
copyright plight to European
lawmakers was seen as a last-
ditch effort. McCreevy proved
to have a sympathetic ear.

“l have not seen a convinc-
Ing reason why a composer
of music should benefit from
a term of copyright which ex-
tends to the composer’s life
and 70 years beyond,” Mc-
Creevy said, “while the per-
former should only enjoy 50
years, often not even cover-
ing his lifetime. it is the per-
former who gives life to the
composition, and while most
of us have no idea who wrote
our favorite song, we can usu-
ally name the performer.”

His plans would benefit all
artists, including session mu-
sicians, for whom he pro-
poses record companies es-

tablish a royalties fund.

“Whilst clearly all recording
artists will stand to gain from
increasing the term of copyright
protection for performers,” MU
general secretary John Smith
says, “there can be no doubt
that the countless number of
session musicians who have
contributed so significantly to
the musical heritage of the U.K.
will greet this recognition of the
value of their work with partic-
ular delight and relief.”

The commissioner also rec-
ommended the introduction
of a“useitorlose it” provision
that would enabie a performer
to change camps if a record
company was unwilling to
rerelease a performance dur-
ing the extended term.

McCreevy reckons his pro-
posal to extend the term
should be ready for adoption
by the EC—the EU’s execu-
tive arm—before the 2008
summer break.

“It’s the first step in the long
EU legislative process,” says
Patrick Gardiner, a partner at
law firm Eversheds. “But the
fact that the commissioner sup-
ports the extension for perform-
ersis hugely encouraging.”s««
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>>>CITY OF
HOPE TO HONOR
UMG CHIEF

City of Hope will
honor Universal Music
Group chairman/CEO
Doug Morris with the
2008 Spirit of Life
Award during a gala
dinner this fall in

Los Angeles. The
Spirit of Life Award
is the highest honor
bestowed by the
City of Hope and is
given in recognition
of outstanding
philanthropic
commitment. The
City of Hope’s Music
and Entertainment
Industry Group will
host the event.

>>>McGRAW
GOES MOBILE

Tim McGraw launched
a mobile Web site at
the Mobile World
Congress, held

Feb. 11-14 in Barcelona.
The site allows fans to
connect from internet-
connected mobiie
phones to download
videos, buy premium
content and check on
tour dates and other
McGraw news. The site,
mcgraw2go.mobi, is
run by TrioVisions and
conforms to dotMobi
standards to ensure
that it works on a
variety of phones.

>>>GROOVE
MOBILE ADDS
70,000 TRACKS
Mobile music service
provider Groove
Mobile has bolstered
its music catalog by
70,000 tracks after
signing a worldwide
licensing deal with
Indie Mobile. Works
by the likes of Editors,
Armand Van Helden,
the Pigeon Detectives,
Laurent Garnier and
Royksopp make up
the catalog of Indie
Mobile. Groove Mobile
says it has completed
60 million transactions
since launching the
service in 2004.

Compiled by Chris M.
walsh. Reporting by
Lars Brandle, Ed
Christman, Jennifer
Netherby, Andre Paine,
Mitchell Peters, Reuters
and Ray Waddell.

For 24/7 news and
analysis on your
moblle device, go to:
mobile.billboard.biz.

biz
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Mighty,
Micro Music

At The Mobile World Congress, Music
Is Tiny, But Ahead Of The Game

BARCELONA—Music biz ex-
ecutives arriving at the GSMA
Mobile World Congress are left
in little doubt about their in-
dustry’s place in the great
scheme of things.

MWC, the mobile telecom-
munication industry’s confab
held here Feb. 11-14, is on such
a grand scale that it makes
MIDEM feel like a small get-to-
getherin the back room ofa bar.
MWC attendance is more than
five times MIDEM’s (fewer than
10,000 this year), while the enor-
mous site—complete with flam-
boyant fountains, pastel pink
towersand an ornate palace atop
a hill—resembles Disneyland
morethan a conference center.

Music companies and other
content providers are tucked
away in Hall 7, the most remote
of MWC’s eight buildings. But,
as is often the case, it's on the
margins where the most inno-
vation occurs—and Billboard’s
own Mobile Backstage event,
held in that ornate palace.
showed thatthe music industry

of mobile entertainment con-
tent, one of MWC’s buzz topics.
At Mobile Backstage, a
GSMA/Nielsen production also
powered by the Hollywood Re-
porter, the keynotes revealed
the relative progress made by
music and movie industries.
The Black Eyed Peas’ Will.i.am
was in no doubt that mobile al-
ready represents the future for
musicians, praising the plat-
form’s range of creative and
marketing opportunities.
“The record industry is like
agrandmother—and the artisis
of tomorrow need to do deals
with her granddaughters,” he
said to applause. “It's the mo-
bile industry that will produce
the Michael Jacksons and
Madonnas of tomorrow.”
Compare that to Hollywood,
where it took the old-school star
wattage of Robert Redford to get
the notion of mainstream mo-
bile short films ofl the blocks
via actress Isabella Rossellin{’s
Sundance Channel-backed
“Green Porno” series of shorts.

EDFORD (right) and

LL.A.AM (inset) have thrown their

sd@pport into mobile inltiatives.

a packed Mobile Backstuge
event thal imobile could revive
the short-film genre, saying,
“I'm here because I'm excited
by new opportunities—sud-
denly there’s a venue for
shorts. [ believe there is
a future in cell
phones.”
Nonetheless,
there was much
debate from movie
panelists as to the
viability ofa mobile @&
business, while inusic
execulives were able to
point to high-profile deals like
Nokia Comes With Music and
Omnifone's MusicStation Max
and quiote Juniper Research fig-
ures predicting the global no-
bile music market will yield
neatly $18 billion in revenue by
2012. Perhaps by then the music
industry will stride through

MWC SHORTS

B Apple was absent, but the
iPhone’s influence was not.
Touch-screen technology
was a hot topic, handset de-
sign at the top of many agen-

functionality a key
feature of many of
the new hand-
sets unveiled in

Barceiona.

B All four ma-
jors have exper-
imented with
selling DRM-free on-
line downloads, but most
mobile music is still sold
with some form of the tech-
nology. Real Networks sen-
ior VP of global product
management Larry Moores
was among those calling for
more progress on the issue.
B Wryest smile of the event

rector/head of global con
tent acquisition and partner
management Martin
Blomkvist during Mobile
Backstage’s “Music Unlim

ited” panel when fellow pan-
elist/Universal Music Group
international senior VP of
digital music Rob Wells de
clared, “Doing a deal with
Universal isn’t complicated

UMG is the only major not to
have licensed Blomkvist’s
PlayNow Arena service.

B Redford said the last
short film he watched on a
mobile phone was
Rossellini’s “Green Porno”
series (in which the actress
depicts the sex lives of in
sects). “l love Alanis Moris-
sette’s ‘My Humps’ video
parody,” Will.i.am said of
the song he originally
wrote. “But there should be

is setting the pace in the key area

Nonetheless, Redford told

MWC's gates on equal terms.

QUESTIONS

with GED DOHERTY

by LARS BRANDLE

Ged Doherty is a busy man. Aside from his day-to-day role as chairman of
Sony BMG U.K. & Ireland, the London-based executive is running a different
show of sorts, the BRIT Awards, for which he is the new chairman of the organ-
izing committee. The BPI's annual gala will be staged Feb. 20 at London’s
Earls Court, televised live on national network ITV1.

Doherty has had a distinguished and lengthy career with pre-merger BMG
and Sony Music. He rose to his current post in mid-2006 but cut his teeth in
the industry as an artist manager, guiding the careers of British ’80s hitmak-
ers Paul Young and Alison Moyet. Doherty took some time out to speak with
Billboard from Asia, just days before the BRITs.

Did you watch the Grammy

Awards, and how did it compare
withthe BRITs format?
I was in Hong Kong and missed most
of the show, so I'll watch it when |
get back. It was great to see Amy
Winehouse flying the British flag and
Mark Ronson winning best producer.
We'd love Amy to be there at the
BRITs if she can. Maggie Crowe
[event director of the BRIT Awards]
and the BRITs team have it all well
in hand.
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What counts more, winning an
award or performingontheshow?
They’re equally important but in dif-
ferent ways. Winninga BRIT Award is
a great accolade, [but] performing on
the show gives you accesstoa huge TV
audience worldwide and can give an
artist’s career a great boost.

When you accepted the role as
committee chairman, what was your
visionforthe BRITs?

To give the BRITs a clearer identity,
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came from Sony Ericsson di-

publishing on that .

put more of a spotlight on new and
emerging talent, step up the profile of
the 1,000-strong BRITs Voting Acad-
emy and take the show beyond London
to the regions. We've achieved a lot this
year, particularly around the academy,
and giving profile to the hortest new
talent—Adele will be the inaugural
winner of the Critic’'s Choice Award.
The rest is work in progress.

It’s been an impressive start to
the year for British artists on both
sides of the pond. Can the U.K. in-
dustry keep up the pace for the rest
oftheyear?
| certainly hope so—and the prognosis
looks good. At Sony BMG we have some
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fabulous new acts coming through, such
as the Ting Tings, MGMT, the Script,
Ida Maria; I hope some of them will be
up onstage at the BRITs 2009—as well
as some big releases from established
acts like Dido. In the last 12 months,
[Sony BMG] broke seven new artists to
platinum and beyond, more than the
rest of the U.K. business combined, by
focusing on the music above all else and
on connecting the artists to their fans.

You come from an artist man-

ager’s background. What do you
make of 360-degree deals?
The 360 concept suggests a one-size-
fits-all approach, which won’t suit
everyone. | prefer tolook at each artist
or band individually, work out the best
career path for them and build our rve-
lationship accordingly.

What are your thoughts on Guy

Hands’ plans for EMI? Is he a vision-
ary, or will the nature of the business
proveashockforhim?
I am focusing on Sony BMG—but it’s
interesting to see that someone like
Guy Hands with such a broad business
portfolio is coming up with very sim-
ilar concepts to those we came up with
a couple of years back. .-
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Ne-Yo
Chris “Tricky” Stewart
T-Pain
DJ Toomp
Terius “Dream” Nash
Akon
Phil Tan
Keyshia Cole
T

Congratulations 2007 Georgia GRAMMY " Nominees and Winners.
Visit georgia.org/music or call 404.962.4052.

You make us proud!

Shop Boyz OutKast
Usher Soulja Boy
Angie Stone Trisha Yearwood
Randy Crawford Alan Jackson
Ann Nesby Bill Anderson
Ryan Shaw Freddy Cole
Alice Smith Casting Crowns
India.Arie Mark Hall
Joyce Simpson Robert Spano
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Jennifer Higdon
Gnarls Barkley
Karen Peck and
New River
Former President
Jimmy Carter

Atlanta Symphony
Orchestra

Jennifer Larmore

e

Georgia’
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BILLY JOEL'S ‘Last
Play at Shea’ date is the
first fruit of a new Live
Nation deal.

D)

TAKEITTOTHEBANK

That’'s What Live Nation Did In its New Partnership With Citi

ive Nation’s new marketing alliance with Citi could
herald a wealth of mega-deals to come.

The Citi deal (billboard.biz, Feb. 13) is the first to
fully leverage the live entertainment giant’s
evolving, multifaceted music platform. The

relationship has already manifested itself with two
major events: Citi presents Billy Joel’s “Last Play at
Shea” concert July 16 in New York, and the final North
American leg of the Police reunion tour this summer,
both promoted by Live Nation.

“This is a great example of what you can expect to
see going forward from our company and the strate-
gic partnerships we're going to form with corporate
America to expand our distribution platform, reach
more fans directly where they are and sell them artist-
related products,” Live Nation CEO of North Amer-
ican music Jason Garner says.

The deal, which makes Citi the “official credit card
partner” of Live Nation in the United States, includes
concerts, online ticketing and access to Live Nation
Artists (right now, Madonna only) through VIP events
and promotions.

While neither side would discuss terms of the agree-
ment, it is believed to be a multiyear deal valued at as
much as $100 million, or more during the term if mul-
tiple components come into play. It’s not a stretch to
suggest that this is one of the most lucrative, compre-
hensive live entertainment sponsorship deals ever,
provided all its multiple facets come into play and its
potential is realized.

“You start to transform the model from hanging
asign in the amphitheater to being a strategic part-
ner of a company and solving their needs and in ex-
change solving yours and the arrists’,” says Garner,
who declined to comment on the financials.

Citi/Live Nation follows a previous deal that Live
Nation had in place with American Express, but is
much larger and more comprehensive in scope, re-
flective of Live Nation's growing database of 26 mil-
lion fans, a much improved online profile, expanded
merchandising capabilities and deeper, longer-lasting
relationships with artists. For example, in addition to
the multitiered recording and promotion deal that Live
Nation now has with Madonna, the company has long-
term touring pacts in place with Korn, Maroon 5 and
the Jonas Brothers

Garner expects the artists with whom Live Nation
works toavail themselves of this Citi opportunity when
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it’s not in contlict with another deal. Likewise, Citi will
want to offer a broad menu of artist-related promotions.
The partership will be activated through Citi's recently
expanded Private Pass program, a proiotion where Citi
had previously partnered with Live Nation in private
shows (Billboard, March 31, 2007).

The current deal is exponentially broader in scope
and demographics. Citi claims a national footprint
of more than 150 million credit card accounts, and
Live Nation is banking that the alliance will help drive
incremental ticket sales for itself and its artists, for
all levels of seats and events, not just VIPs, presales
and premium seating.

“We never have trouble selling the front row in
New York City. That’s not the issue this industry has.
In fact, we know that the highest demand is on the
best tickets to the best shows in the best markets,
Garner says. “This program can go into El Paso [Texas}
and help us sell the upper bowl of the arena or some
lawn tickets in St. Louis. That really takes all of the
marketing programs you've seen to date to a whole
new level.

Garner insists that even a program so broad in scope
can be micromanaged out of Live Nation’s Los Ange
les-based tour marketing offices. “We’'ve spent the last
three years investing millions of dollars in our own
database, which has grown to 26 million people,” he
says. “We have proprietary sofiware thar we use to man-
age that database and to create marketing prograimns
for artists. This allows us to take that program, put 1t
on steroids, add our 26 million names with access to
another 150 million names.”

In turn, Citi gets access 1o Live Nation’s 26 million
names. “This isn’t them coming to us saying, ‘Here’s
all our names,” " Garner says. “They’re a great big com
pany with a very sophisticated internal database and
marketing system saying to us, ‘We'll use our customer
base to help you sell tickets,” which in turn is obviously
of great value to them.

The deal could lead to other alliances with Citi, such
as venue naming rights (Live Nation owns, operates or
exclusively books 88 venues in North America) and fur-
ther tie-ins with Live Nation’s new ticketing operation
to be launched next year.

It is anticipated that Citi's brand messaging and
logo will be integrated into online and oftline initia-
tives as well as in signage and direct-mail campaigns
and on livenation.com. oo

Still Incredibly
Trafficked, MySpace
And Facebook
Level Off

MySpace and Facebook got some more
buzzkill news this week, with the latest
Web traffic numbers showing fewer
users at both sites in January.

That follows reports in the last cou-
ple of weeks that users are spending
less time on the two sites and a cou-
ple of high-profile stories suggesting
that people are tiring of social net-
working altogether. Even Bill Gates
dropped his Facebook account this
month in a move documented by the
Wall Street Journal.

According to Internet tracker com-
Score, Facebook had 33.8 million unique
visitors in January, 700,000 fewer than
in December, while MySpace had 68.6
million visitors, 250,000 fewer users
than December.

But the January slowdown may be
more seasonal than anything, with users
spending less time with online friends
than with offline friends and family, ac-
cording to comScore senior manager of
industry analysis Andrew Lipsman.

Facebook saw a similar drop the
previous year, losing 144,000 users
between December 2006 and Jan-
uary 2007. “There are no real signs
of weakness,” Lipsman says. “l do
agree in general that growth rates
for a fast-growing market do slow
over time. But to suggest that there’s
declining momentum or social net-
working is jumping the shark is kind
of a ridiculous notion.”

In the last year, MySpace has
grown 15% with the number of users
leveling off around 70 million, ac-

BY JENNIFER NETHERBY
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cording to comScore. During the
same period, Facebook has nearly
doubledin size to roughly 34 million
users each month.

MySpace put out a Feb. 11 announce-
ment hyping its January growth in page
views, up 13%, and the time users spent
on the site. Users spent an average of
204 minutes on MySpace, 30 minutes
more time on average than its younger
rival Facebook, which MySpace referred

to only as an unnamed competitor that
lost users during the month.

But those numbers are a bit mis-
leading. Both sites saw declines in
time spent online and page views in
December, Lipsman says. January
page views and time spent on My-
Space were back up near the level
they were at in November.

The drop in users doesn’t seem to
be raising any concerns in the industry.

“As more and more people experi-
ment with social networking, there
are more and more sites with social
networking,” Universal Music senior
VP of digital business development
Cameo Carlson says. “I don’t think it’s
going away. People are expanding
into where other networks are.” --.

SLOWING GROWTH
Seven Months Of Static Traffic
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‘Hannah Montana,’ U2 Use A New Generation
Of Concert Films To Lure Audiences

First, “Hannah Montana” reinvented the sec-
ondary tick ¢t market when her sold-out concert
tour tead 1o frantic parents scowring high and
low to get seats for their kids. Now, in the wake
of that clamor, “Montana” has changed another
industry: the concert film.

For thosqunfamiliar with the Disney Chan-
pel series, Miley Cyrus plays a normal girl by day,
pop star by riight. The TV showaverages upwards
of 5 million viewers per week, the concert tour
earned $24 million last year, and the franchise
has four CDs on the Billboard 200.

But during the past two weeks, “Hannah Mon-
tana” hasbroached the final frontier: success in
movie theaters. “Montana” momentum has
pushed “Hannah Montana/Miley Cyrus: Best of
Both Worlds Concert Tour” to become the top-
grossing concert film of all time, earning $53.4
million at the box office in two weeks and eclips-
ing the No. 2 concert film, Madonna’s 1991 biopic
“Truth or Dare,” which tallied $15 million (see
chart, right).

It’s a striking success that may reveal the se-
crets to how to unlock a segment of the indus-
try that has long been an afterthought ora novelty
play. By targeting a vociferous fan base and uti-
lizing new technology that makes the experience
more like a live concert and less like a cheesy
monster movie, the concert film is on the cusp
of becoming a viable—and very profitable-
means to reach fans.

There are lessons to be learned from the strat-
egy behind “Montana.” The concert film, like
the rest of the empire, targeted tween girls—8-
to 12-year-olds. By bringing it to the multiplex,
however, Disney tapped into a slightly older de-
mographic that's generally underserved at the
movies, those who are too cool for “Enchanted”
but not quite old enough yet for “27 Dresses.”

In addition, it's a sign that young audiences
don’t need a narrative story a la “High School
Musical” to be persuaded (o see their heroes on
the big screen. A much cheaper-to-make concert
film at the sweet spot of the property’s popular-
ity will suffice for this audience, and can reap
big rewards. The budge! for “Montana,” for ex-
ample, is estimated to be $6.5 million.

While the traditional music business doesn’t
generally see that windfall of profits—those are
generally carved among the theaters, the distrib-
utors and the artist, depending on wildly vary-
ing deals—they aren't left out in the cold. One
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label source says that labels and publishers may
benefit from concert films on several levels, rang-
ing from negotiated licenses upfront for use of
the music, to reaching new potential fans, to
residual catalog sales. “People come
out of the movieand the DVD isn't
available yet,” the source says, “so
they buy a greatest hits.” The fea-
tured artist’s label is often in great
position to negotiate rights to the
soundtracks of such films as well.

The planning for “Hannah Mon-
tana” came before her sold-out con-
cert tour, according to Walt Disney
Studios Motion Pictures Group
president Mark Zoradi—Dbut the
method by which the movie’s tick-
ets went on sale was directly in-
spired by the frenzy.

“We decided to put pre-tickets on
sale on Dec. 1,” he says. “It was un-
precedented to put them on sale that
early, but we knew how hard it would
be for parents and kids to get tick-
‘ ets. And then, when we saw the pre-
" sales for the movie, we knew at that

§53,400,000

point we had something special.”
Originally, the film was released
as a savvy piece of counterpro-
gramming, for the tweens that
may not have had big money on
the big game; “Montana” was orig-
inally intended to be a one-week
limited run during Super Bowl
weekend on the 600 screens that

$15,000,000

It took MILEY CYRUS only two weeks to
smash the record for top-grossing concert
film with ‘Hannah Montana/Miley Cyrus:
Best of Both Worlds Concert Tour.

can handle digital 3-D projection. The imme-
diate response to the film, however, which took
in $8.6 million on its first day, persuaded Dis-
ney to make the run open-ended.

But beyond the demographic strategy, there’s
another reason why the success of “Montana” is
noteworthy— its 3-D projection. “It really has
changed,” Zoradi says of the technology. “The
glasses are no longer the red-blue-green ones.
There's no eye strain, no headache. In digital pro-
jection houses, you get more light on the screen,
it looks better and the sound is fantastic.”

While 3-D was not the essential key to success
—“that movie could have been filmed in 16mm
black and white and still made $25 million,” one
filmmaker says—there’s another film that uses a
new, HDTV digital form of the technology that is
hoping to make a mark in “Montana” afterburn.

After earning more than $2 million on 61
screens in limited release, “U23D” will expand
to about 500 theaters Feb. 22.

Produced by 3ality Digital Entertainmentand
distributed by National Geographic Cinema Ven-
tures, “U23D” follows the band on the Latin- and
South-American legs of its Vertigo tour.

U2 came aboard the project at the suggestion
of producer John Modell, former owner of the
Baltimore Ravens. Modell, long interested in big-
ticket technology for stadiums, also became in-
trigued in LED video for in-stadium displays. In
the late 1990s, there was only one other group
using the technology-—and that was U2, for its
PopMart tour, under the guidance of its visual
effects mastermind, Catherine Owens. In 2005,
Modell became interested in using 3-D technol-

MUSIC MATTERS

A look at the top 10 grossing concert films of all time
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ogy for Super Bowl projection, and, after show-
ing off the technology to U2’s management, the
idea for a film was born. Owens, alongside Mark
Pellington, who helmed U2’s “One” video,
stepped in as directors, and Modell pitched in
with 3ality’s technology. (He serves on 3ality
Digital’s board of directors.)

“We could not have worked with a better
group,” says Modell, who serves as producer on
the movie. “They have a fearlessness when it
comes to embracing new things and new ways
to present their shows.”

Using nine HD cameras situated through-
out the stadiums where U2 played, 3ality cap-
tured not just the performances onstage, but
also the intensity of the roughly 100,000-strong
crowds that watched the shows in Buenos Aires
and Mexico City.

Proving that everything old is new again, a
film in HD 3-D requires a different editing
scheme than the quick-cut chops of MTV, one
that better suits the rhythms of a concert film.
“3-D is best experienced with the longer shot,”
says producer Peter Shapiro, who previously
made the IMAX concert film “All Access: Front
Row. Backstage. Live!” “It gives your eyes time

to adjust and feel like you're in the movement.”

The implications for a non-goofy, non-
Godzilla-popping-out-from-behind-the-sky-
scraper-type of concert film are profound for the
music and film industries, analysts say. “This is
the next generation for concert films,” says jeff
Boch, a box-office analyst at Exhibitor Relations.
“If you can’t be front and center at the concert,
then youseeitin 3-D. [t's a great experience, up
close and personal.”

In fact, the only thing that could limit the box
office of concert films like “Montana” and
“U23D,” however, is that the technology to show
the film is only available in about 1,300 theaters
worldwide. But National Geographic Entertain-
ment president David Beal says that the success
of “Montana” can only serve to convince more
theater owners to install the capabilities to show
these kind of films—and theatergoers to give
concert films a try.

“3-D, before, was really just a cheesy effect,
but this is really amazing,” says Beal, who pre-
viously collaborated with U2’s Larry Mullen and
Adam Clayton on the theme to “Mission: Impos-
sible.” “When you look at the state of the music
business now, this is really the great tool to
reawake how fantastic concerts can be. People
got cynical when tickets got so expensive.

(On the horizon, many theater owners are ex-
pected to install the projection equipment needed
to show the films by December 2009, when di-
rector James Cameron releases his first film since
“Titanic.” [t's an HD 3-D film about a space bat-
tle called “Avatar,” starring Sigourney Weaver and
Zoe Saldana, with a princely $200 million budget }

But given all the hardcore technology involved,
does the visceral feeling of being at a concert

come through in 3-D? Modell says yes.

“In Buenos Aires, U2 was really delivering
quitea performance,” Modell recalls. “There was
not a dry eye, people were weeping around me.
And [ thought, ‘“Wow, if we can get some of this
across to the people in the theater, that would be
great.” When | went to see the movie at the Bridge
[in Los Angeles], | heard the person behind me
say, ‘| don’t want to leave the show.” | watched
thern—they actually left, then came back in and
bought another ticket. [t wasn’t just a gimmick
to them. They were reacting to the emotion of
the concert.” .

INC.: BOTTOM: MIRAMAX/COURTESY EVERETT COLLECTION
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USB Grows As A Distribution Opportunity

When Universal band the
Mars Volta put out its latest
album, “The Bedlam in Go-
liath,” last month, the act
made an offering to its hard-
core fans that is becoming in-
creasingly popular—and
creative. Instead of a CD or
digital album, fans could buy
a$30 USB drive designed like
a Ouija board planchette that
comes with a digital rights
management-free version of
the album and the promise of
more bonus materials in com-
ing months. Users simply
plug the device into their com-
puter’s USB drive and then lis-
ten to the album or download
it into their music library.

The Mars Voltajoinsagrow-
ing number of acts that have
experimented with USB re-
leases in recent months, in-
cluding Jennifer Lopez, Ringo
Starr and Matchbox Twenty
(see story, below).

Even more are expected in
coming months. Austin-based
All Access, the company behind
USB releases from Matchbox
Twenty and Starr, has signed
deals with EMI, Warner Music
Group and Universal Music
Group to make USB bracelets
for other artists.

“The selling point to the la-
belsisa really good one-—it'sa
marriage between merchan-
dise and music so that people
will at least buy it instead of
stealing it because they want
the merchandise,” All Access
CEO Chris Guggenheim says.
“It’s the only for-sure non-
stolen product.

Atthis point, the releases are
more offered as collectibles to
build fan loyalty rather than
make money.

The cost to put an album
out on a USB drive is pricier
than to release itona CD
partly because bands aren't
placing bulk orders and partly
because flash drives cost more
than discs. Guggenheim says
that bracelets generally cost
$5-$7 per unit, with the price
dropping the more units or-
dered. But cosis can go up to
$17 per unit or more for flash
drives with more memory and
other additions.

Universal doesn't expect to
make money on the 2,000 USB
units it put out for the Mars
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Volta release or on the 2,000
USB units it will put out for
Erykah Badu’s Feb. 26 release,
“Nu AmErykah,” Universal
senior VP of digilal business de-
velopment Cameo Carlson says.

But il does expect to keep
fans connected to both acts.
Those who buy the Mars Volta
USB stick geta new extra on the
29th of each month, ranging
from bonus tracks to wallpaper.
Badu will create new bonus fea-
tures for fans throughout the
year for those who buy “Nu
AmErykah” on USB.

“It's not for everybody,” Carl-
son says. “It’s for the hardcore
fan that wants tons of pictures,
who really wants something
more and the opportunity to get
new stuff every month.”

For bands, USB drives offer
a cooler way to get their music
to fans in a souvenir package
that fans can wear or carry

with them, giving the
band free promotion.

Starr wore a wrist-  [FEIS

band conlaining his lat-
estalbumn, “Liverpool 8,”
to the Grammy Awards,
getting hype for the release
that a CD jewel case certainly
wouldn’t. Starr’s sales aren’t
bad either; Guggenheim says
that about one wristband is
sold for every three CDs.

In October, Matchbox Twenty
released its latest album, “Exile
on Mainstream,” on USB

THE MARS VOLTA’S new USB album looks like the planchette to an Ouija board,

an item the band claims wrought havoc over its recording sessions. Left: Ringo

bracelets, put-

ting out aninitial

25,000
Manager Michael Lipp-
man says “tens of thousands”
have been sold.

“USB is going to be the fu-
ture,” Lippman says. “You
don’t have to download iton a
computer, you put it in and it
comes up, [and] there’s
plenty of room to add

units.

NOT YOUR FATHER’S
USB DRIVE

Artists putting music out on USB.drives are trying a number of ways to reach fans with the experimen-
tal format, from putting albums out on bracelets fans can wear to cart along their music and promote
their favorite band to limited-edition USB sticks geared at hardcore fans that can sell for as much as $70.
Below is a sampling of releases.

€

additional material.”

Some indie bands have
turned to USB drives for re-
leases because they can order
fewer units and spend less
money than they would for an
order of 1,000 CDs, says Ed
Donnelly, president of Los An-
geles-based Aderra, which
makes drives for Barenaked
Ladies, Jars of Clay and
indie bands like Los

Matchbox Twenty’s
bracelets are being
snapped up on the
band’s tour;
J.Period is offering
preloaded
mixtapes on his
USB device.

Barenaked Ladies on a Stick: Considered the pioneers of
USB releases, Barenaked Ladies put out “Barenaked on a
Stick™in 2005, a 128 MB flash drive loaded with 29 previ-
ously released songs plus videos and other content. The
band foliowed it up with souvenir flash drives at its 2006
concerts in support of “Barenaked Ladies Are Me.” The
concert USB keys came loaded with the new album, live
tracks, ringtones and videos for $25

Exile in America Tour Bracelets: After successfully releasing
latest album “Exile on Mainstream” on USB bracelets in Octo-
ber, Matchbox Twenty is following up with USB bracelets on
its current tour. Bracelets sell for the same price as a T-shirt
and come with arecording of the night’s show. The band typ-
ically sells several hundred bracelets at each tour stop, or to
about 5% of the audience of a given show. Austin-based All Ac-
cess records the show and replicates hundreds of bracelets in
about 10 minutes so that concertgoers can buy them as a sou-
venir as they’re leaving the venue.

“Brave” USB Necklace: Jennifer Lopez turned the USB
drive into an upscale fashion accessory alternative to the
CD. She joined with Luxury mobile phone company Gresso
to put her latest album, “Brave,” out on a USB necklace in
November. Unlike the cheap plastic most flash drives are
made of, the flash for Brave is made of African blackwood,
encrusted with crystals and engraved with Lopez’s initials
and hangs on a necklace. The limited-edition USB release
came witha $70 price tag.

Mixtape USBs for Mary J. Blige, others: R&B/hip-hop DJ
J.Period is turning to USB drives as the next format for the
mixtape. The DJ, who has created promotional mixes for
Lauren Hill, the Roots and the Isley Brothers, created a
Mary J. Blige best-of mix due out this week on a USB flash
stick. In early February, he put out his own best-of ona1GB
USB stick that sells for $40 and comes preloaded with six
of his mixtapes including those he did for Nas, Lauryn Hill,
the Roots and the Isley Brothers. JN
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Starr has gotten into the USB act for his new ‘Liverpool 8’ album.

Angeles’ Killola. Acts can place
orders for as few as 100 USB
drives preloaded with their
album and other goodies.

Along with the songs from the
album, Matchbox Twenty in-
cluded its first video, behind-the-
scenes footage, pictures and an
Internet link to the band’s site.

Based on the success of its
album sales on USB, the band
is now selling bracelets of its
live show at concerts during its
current tour.

All Access replicates the
bracelets after a concert in
minutes. The bracelets are
quickly sent to the merchan-
dising booths, where fans can
buy a recording of the show
they just saw as they leave.
Bracelets are priced equal
to what the band sells

its concert T-shirt for.
¢ Barenaked Ladies,
Willie Nelson, Jars of
Clay and the Black
Crowes also have sold USB
bracelets at concerts.

Bands typically sell to 5%
of their audience at a show,
depending on how tech-savvy
the crowd is. For concert
bracelets, Aderra and All Ac-
cess do revenue-sharing deals.
Neither charges an upfront fee
to send an engineer and
equipment toashow to make
the recordings and replicate
the bracelets.

Universal's Carlson says
that contracts and how art-
ists are compensated for
USB releases are still evolv-
ing and can vary. That's why
the label is picky about
which bands it chooses for
the specialized releases.

“We're only putting out
things that superserve fans and
artists,” she says. “It's not some-
thing every artist needs or wants
or fans would want. o
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[l ou will live on in our hearts foreverm

Eloise Bryan
1957 — 2008

With love,
Your Universal Motown Republic Family
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universalmotown G};Epuguc

—Jer the family’s wishes, contributions should be made to: The T] Martell Foundation/Eloise Bryan Memorial FunE==
For contact information, visit their website at www.tjmartellfoundation.org
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You AsK,
We Answer

A Billboard Latin Music Awards FAQ

With the announcement of the finalists to the 19th annual
Billboard Latin Music Awards comes inevitable confusion re-
garding the names that appear in each of the 54 categories.
In an effort to quell all doubts, this week’s Notas addresses
the questions we’re most frequently asked.

As usual, we underscore that Billboard does not “nomi-
nate” artists to its awards. Our “finalists” are determined
solely by their performance on Billboard’s sales and airplay
charts, as informed by Nielsen SoundScan and BDS.

What is the difference be-
tween a “publisher” and a
“publishing corporation”?
A publisher is a single entity,
whereasa publishing corpora-
tion can own or administer
several publishers. In the Pub-
lishing Corporation category,
parent companies receive
100% of the points compiled
by publishers in which they
own at least 50% equity, and
25% of the points compiled by
publishers they administer but
don’t own.

My act was high on your
year-end charts, but is not
part of your finalists for the
awards. Why?

The eligibility period for the
Billboard year-end charts is
different from that of the
Latin Music Awards. Our
year-end charts are based on

chart performance from the
Dec. 2, 2006, issue through
Nov. 24, 2007. The Latin
Music Awards finalists and
eventual winners are deler-

JUAN LUIS GUERRA and

FANNY LU (inset) are up for

some of the top prizes at

mined by their performance
on the charts during a one-
year period from the Feb. 10,
2007, issue through this
year’s Feb. 2 issue. Also, the
awards only honor new titles.

Why February to January?
In order to give a fair chance
to the many acts that release
their albums and singles in the
fourth quarter.

What matters more wheniit
comes to the airplay awards:
number of weeks on the
chart or peak position?
Both count. Radio charts re-
flect estimated audience,
based on times of day a song
is played, and Arbitron audi-
ence, based on the most recent
ratings available for each week
asong is on the chart.

Billboard’s Latin Music Awards.

How do you determine the
labels of the year?

By combining the gross audi-
ence impressions for each of
a label’s charting songs for
each week those songs ap-
peared on the chart.

This is my act’s third album,
and yet it is a finalist in a
“new” artist category. Why?
Acts will be considered “new”
if this marks the first time
they enter our charts, regard-
less of how many albums they
have released.

Is the criteria for Hot
Latin Song of the year the
same as the criteria for,
say, the Pop or Regional
Mexican Airplay Song of
the year?

The method is the same, but

BUDGET BENEFITS

Discount Product Lines Providing Big-Time Sales

In the year-and-a-half that
Univision Music Group’s Linea
de Oro budget catalog line
has been on the market, the
regional Mexican series has
moved more than 2.4 million
CDs and DVDs, according to
Nielsen SoundScan.

The company’s newest
budget line, Epoca Dorada,
refreshes that series with 12-
track albums that retail for as
low as $5.98. Epoca Dorada
titles from Los Temerarios,
Los Bukis and others hold six
slots on Billboard’s Top Latin
Albums chart this week. Re-
leases from that line are in
good company, with another
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11 titles outside of Epoca Do-
rada at an MSRP of $8.98 or
lower on this week’s chart.

But with a dearth of new al-
bums this quarter, that’s just
the beginning of a torrent of
budget catalog.

“One of the segments
keeping the market afloat is
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the budget catalog at the
mass merchants,” says
Guillermo Page, VP of Sony
BMG Norte’s commercial di-
vision. In March, Sony BMG
will release 10 new titlesin its
multigenre Diez de Coleccion
line, which has grown to 300
titles in three years and added
a budget DVD component
last year.

Despite growth in sales,
with aretail price of less than
$7, “it’s really a penny busi-
ness,” Page says, given the
high cost of licensing hit
songs, and increasing com-
petition in the price range
from majors and independ-

ents alike.

A sales manager at another
major label, who declined to
be named, says a price point
of $5.98 was simply too low
to match. At such a price,
“you’re not getting a lot of
content and the packaging
isn’t that great.”

Ritmo Latino West Coast
buyer Jose Sanchez says that
although the Epoca Dorada
lines do offer a ot of music
for the price, the song selec-
tions are low on well-known
tracks—an attribute that
prevents cannibalization of
front-line product.

Univision Music Group sales
VP Jeff Young puts Linea de
Oro sales at 3.5 million units,

Hot Latin Song awards are
based exclusively on the Hot
Latin Songs chart while format
chartawards are based on each
specificchart. A finalist for the
Latin Tropical Airplay Song of
the year, for example, may have
had minimal activity on Hot
Latin Songs.

What is the difference be-
tween the “album” cate-
gories and the “song” or
“airplay” categories?
“Album” categories are based
on sales, as reported by
Nielsen SoundScan. “Song”
and “airplay” categories are
based on airplay, as reported
by Nielsen BDS.

How do you determine the
finalists for producer and
songwriter of the year?

By combining audience im-
pressions of produced tracks
and compositions for each
week they appear on Hot Latin
Songs.

2). This year you have a new

Latin ringmaster of the

year award. Why isn’t
there a Latin digital song
category?

We haven’t launched genre-
based digital song lists yet, and
not enough Latin titles have
charted on the IHot Digital
Songs chart to have a mean-
ingful category. e

For 24/7 Latin news

biz and analysis, see
L billboard.biz/latin.

when mom-and-pop stores
are included. But unlike that
line, which varies between
eight and 12 tracks per CD,
Epoca Dorada has a dozen
songs across the board.

In addition to the price, he
credits a nationwide retail po-
sitioning program that began
Feb. 1, as well as an advertis-
ing blitz on Univision and
Azteca America, for moving
Epoca Dorada’s sales.

“A lot of times we’ll pay for
positioning with advertising
funds. This time we didn’t
have to do that,” Young says,
since retailers were given the
biggest discount for position-
ing four or five titles at atime.

—Ayala Ben-Yehuda

For news and developments relating to the
L£OMm Billboard Latin Music Awards, see
yahootelemundo.com/premiosbillboard.
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On March 6, Puerto Rican reg-
gaeton veteran Tego Calderon
willembark on his firstextensive
U.S. tour, dubbed El Abayarde
Contraataca. Calderon will play

17 club dates
before going to
Latin America.
He will also
have a small
role in “The
Fast and the
Furious4,” due
in theaters in
2009. Calderon spoke to Bill-
board about his new ventures.

Why this type of tour?

It's a little guerrilla style,
going back to the streets. We
wanted smaller venues to be
closer to the audience and
closer to our roots. We'll travel
by bus, and the staging will
vary according to the venue.
Sometimes we’ll be able to
play with a bigger ensemble.
Butin general, instead of hav-
ing that big band I always
have, we'll have a smaller
group and we work with a mix
that | like and that retains the
elements of my music. We al-
ways have the D], and we also
have our bomba drums, to be
able to present our culture. |
think I'm a bridge between
the old and the new.

Was it hard to get used to
this reduced format?

In the beginning. But having
12-15 people onstage is expen-
sive and this allows me to be
seen in places that haven't
seen me before. And having
my DJ is like going back to our
beginnings. I’'m also a bit sen-
timental about where [ play.
And I like the feeling of an in-
timate venue much more. |
feel more real, more accessi-
ble, more me. Although we
will do a mega show to close
the tour in New York.

You’ve recorded in English
for a mainstream market.
What are your thoughts on
crossing over?

I'm a fan of music playing in
any language. Latin stations
play music in English and 1
would like them to play music
in Spanish. I’ve done songs in
English because it’s the lan-
guage of hip-hop. But [ don't do
it thinking about a crossover.
And our fan base continues to
be predominantly Latin. —LC

NNY LU: BRIAN HINELINE/RETNA

GUERRA: EFE/ZUMA PRESS
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AMI
Exodus

indie Labels Jump Ship
From Caroline

Every week, I get a handful of e-mails about new
distribution partnerships. But one that came ina
couple of weeks ago piqued my interest: Redeye
Distribution announced that it had signed deals
with Bella Union and Warp Records, both of which
were formerly distributed by Caroline/EMI.

By now, everyone knows that the state of af-
fairsat EMI are in flux. New owner Guy Hands
has stated publicly that he plans to cull acts that
don’t meet sales expectations, and will lay offas
many as 2,000 staffers. But will concerns about
EMTI's restructuring lead indie labels to an en
masse exodus from Caroline, or are Warp and
Bella Union isolated cases?

While Billboard certainly found labels that are
happy with Caroline, Redeye president Tor Hansen
says, “This is a trend. Caroline has folded every-
thing into the EMI sales department, and they
don'’t have the indie background. They can only
get so far down their lists with record store buy-

| CORTNEY HARDING cortney.harding@billboard.com

ers before their eyes glaze over, and indies tend to
be at the bottom of the list.” Indeed, the last year
has seen a number of labels, including Drag City,
Ultra, Ipecac and Kranky, exit the service.

For Warp Records label manager Priya
Dewan, the biggest issue was Caroline’s insis-
tence that she sign a digital deal with the com-
pany when she renewed the label’'s contract. A
Caroline representative, who offered no other
comment on the record, did confirm that all new
and renewing labels would no longer have the
option of working with third-party digital dis-
tributors and would have to do their physical and
digital distribution through Caroline. Accord-
ingto sources at other major-affiliated indie dis-
tribution services, not all of them require digital
as part of new agreements, but one source pre-
dicts, “It is certainly moving in that direction.”

“We are very selective about our online sales
and see it as an ownership issue,” Dewan says.
“We are hesitant to do some subscription serv-
ices, for example, because we feel that they really
devalue music. And had we re-signed with Caro-
line, we would have had no say or veto power when
deciding who could have our music online.”

Dewan says that staff cuts and diminished
communication with Caroline representatives
also contributed to Warp’s decision to leave. “You
had a handful of people doing what a hundred
people had done before,” she says. “I don’t fault
the EMI reps; they didn’t ask to get a catalog of

- 3%
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stuff that they are not familiar with and buyers
aren’t interested in. | did enjoy working with
them for along time, but their services changed.”

Other indies, however, say they're still satisfied
with their relationships with Caroline. “A lot of peo-
ple overreacted to the news about EMI and Guy
Hands,” says Eva Weiss, head of sales and retail
marketing at the World's Fair group of labels, who
spent several years working at Caroline. “I've found
that the professional level is higher at Caroline than
it has ever been.” She also says the EMI family of-
fers indies certain opportunities: being part of the
label’s deal with Amazon and Pepsi, for instance,
and EMI's New York Daily News download cam-
paign, where some editions of the paper contain
inserts with acode redeemable for up to three track
downloads from the Daily News Web site.

Weiss boss, World’s Fair co-founder Kevin Wor-
tis, sees the situation from both sides. Bella Union
is part of his group, as is Daptone, which left Car-
oline for Redeye last year. Wortis says that during
the course of his research on distributors, Redeye
was praised for being efficient and easy to work
with, as well as being interested in vinyl and cat-

alog sales. He also felt that Bella Union would re-
ceive more attention as “a bigger fish ina smaller
pond,” and that Bella Union’s Americana-focused
roster would fit better fit artistically at Redeye.

But Wortis is also quick to defend Caroline,
which distributes a number of other labels in his
group, including Def Jux. “They are doing what
needs to be done,” he says. “While the culture
was somewhat diluted with the layoffs, the reps
who came in have stepped up, and we've seen
our chain sales move up, too. I would say they've
been a huge contributor to World’s Fair having
their biggest year ever in 2007.”

For record stores, the changes at Caroline
haven’t meant any changes in business. “I was
bummed when we lost our local sales guy be-
cause I liked him, but it hasw'taffected business
at all,” Eric Levin of Atlanta record store Crim-
inal Records says. “Labels play musical chairs
with distributors all the time. [t’s only a blip until
it becomes a trend.”

biz

For 24/7 indies news and analysis, see
billboard.biz/indies.
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BEST COUNTRY ALBUM
These Days
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Doves Take
FlightOnTV

Awards Will Air Live On
Gospel Music Channel

After bouncing around on various networks and in syndication, the
Gospel Music Assn.’s (GMA) Dove Awards have landed a new TV
home on the Gospel Music Channel, an Atlanta-based cable net-
work airing Christian/gospel music content 24 hours a day.

The multiyear agreement begins with the 2008 Doves,
which will be broadcast live April 23 from Nashville’s 4
Grand Ole Opry House. GMC has committed to mul-
tiple additional airings of the program as well as de-
veloping other programming around the awards show,
such as a new series leading up to the event, “The Road
to the Doves.

“The Dove Awards celebrate all styles, much like the Gospel
Music Channel,” GMC founder/president Charles Humbard says.
“We share very similar mission and values with them, and we feel
like the premier night for gospel and Christian music fans should
be on the premier channel for gospel and Christian music fans.

GMA president/CEO John Styll also sees the two entities as com-
patible. “The programining philosophy of GMC is very similar to
the GMA philosophy,” he says. “Any kind of faith-based music re-
gardless of the style is what the GMA embraces and that's what the
Gospel Music Channel embraces. They define gospel as anything
from contemporary Christian to a black choir to a Southern quar-
tettoa punk band. So does the GMA, so there’s a good editorial fit.”

The last time the Doves aired live was in 2002 on the PAX net-

work. [n recent years, the program has airved in syndica-
tion. “It’s been hard staying in one place. Networks change.
The PAX network is a different network now. The Family Chan-
nel is a different network now. TNN is a different network now,”
Styll says. “I think we're a little bit of a square pegina round hole
in some ways and we're aware that this is a very different kind of
show for most networks to air. It’s a challenge.”

GMC, which launched in 2004, seems a perfect fit. According
to Humbard, the network will be in 45 million homes by the end
of this year, and is the fastest-growing cable network. Compara-
ble to CMT, MTV, VH1, GAC and other music-driven channels,
GMC offers Christian/gospel music fans a place to see the gen-
res’ established and up-and-coming talent.

Industry insiders are pleased that the show will be live this year,
offering greater visibility and better marketing opportunities.

THE CLARK SISTERS, CASTING CROWNS (above) and
NATALIE GRANT (inset) are up for the top prizes at the Dove
Awards, which will be broadcast for the first time by the
Gospel Music Channel

“Unlike years past, no one is going to know who won until they
watch. An awards show needs the drama,” Humbard says. Since
the awards were previously syndicated, media attending the show
announced the winners prior to its airing.

The Doves are the centerpiece of GMA Music Week, the
gospel /Christian industry’s annual gathering, which is populated
with seminars, showcases and workshops for radio, retail. labels,
agents and promoters. Styll says there are plans this year to fur-
ther raise the profile of the Doves with additional activities. There
will be an opportunity for media to cover arrivals, similar to red
carpet events at other awards shows. GMA will also host an after-
party for Dove attendees.

The American Bible Society has signed on as the presenting
sponsor for the 39th annual awards, as well as the designated
charity of the event. Plans call for additional Dove sponsors to be
announced in coming weeks.

Casting Crowns, the Clark Sisters, Natalie Grant, Point of Grace,
Skillet, Chris Tomlin and tobyMac are the nominees in the artist
of the year category. Casting Crowns frontman Mark Hall is the
year's most-nominated artist with six nods, including male vo-
calist and song of the year.

_ _-'--=%.J?'T
orever'in our hearts,
T1P, Afamega, Younqg Dro, MacBoney, Big Kuntry King, Jason Gerer, Doug Peterson,

Hannah Kang, Clay Evais, Mik
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Touring With Tim

McGraw’s Partners Are More Than Sponsors

Tim McGraw has this tour sponsorship thing
down tight: The financial rewards resulting
from his sponsorship deals effectively trans-
late into a heightened, interactive experience
for ticket-buying fans.

Last year, the Jeep-sponsored Soul2Soul Il
tour featuring McGraw and his wife Faith Hill
captured the inaugural Billboard Concert Mar-
keting & Promotion Award at the Billboard
Touring Conference, determined by more than
30,000 online votes from tans and the indus-
try at hillboard.com and billboard.biz. The
award takes into consideration creativity, in-
teractivity and the degree to which the spon-
sorship improves the overall fan experience

and sells tickets.

Back on his own now for a headlining large
venue run, McGraw and his StyleSonic label
have some new corporate pariners onboard,
manager Scott Siman says. KC Masterpiece
and Kingsford are sponsoring McGraw’s 2008
Live Your Voice tour, which begins May 9 in
Tampa, Fla., with special guests Jason Aldean
and Halfway to Hazard (billboard.biz, Jan.
31). Fritos is the “official snack” of the tourand
presenter of the StyleSonic Stage, on which
artists chosen by McGraw—including Lance
Miller and Catherine Raney—will perform
prior to the start of each concert. Frito-Lay pre-
viously assisted with the launch of McGraw’s

McGRAW
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“Let [t Go” album

‘I really don’t even like to call our associa
tions ‘sponsorships’ anymore,” Simansays. “It
boils down lo creating an integrated partner
ship between the artistand the companies. We
have some traditional tour sponsorship ele-
ments, but the real excitement is in building
programs that are meaningful and true to the
artist brand and the company brand.’

The multitiered KC Maslerpiece and
Kingsford sponsorship deal was brokered by
Laura Hutfless at Echo, MAC Presents pres-
ident Marcie Allen Cardwell, Charles
Mordy at Kingsford, Eric Carfock at KC
Masterpiece and Siman’s team at RPM Man-
agement. McGraw’s agent is Rod Essig at
Creative Artists Agency.

The two brands willhost the VIP Pre-Show
Party where McGraw performs a private
acoustic set prior to each show. Fan/brand site
Echo, a division of Ticketmaster, will integrate
the sponsorships through online fan and
brand initiatives.

“This will be our first year with KC and Kings-
ford and they are the perfect fit,” Siman says.
“There is going to be a great party atmosphere
out there with Jason, Hazard and Tim as we
transition back to Tim’s solo career after two
mega years with Faith

As an added promotion, McGraw is mak-
ing StyleSonic music available for free down
load to everyone who buys a ticket to the tour
this year. Details will be available on timm-
cgraw.com prior to the tour’s launch.

“Iam really excited about the free music pro-
gram Tim has put in place with his StyleSonic
family of artists,” Siman says. “Basically, every-
one that buys a ticket is going to be able to get
some great music for download. It's our way of
saying ‘thank you'’ to the fans for their support
and giving them a chance to check out some of
the music projects that Tim is really passion-
ate about.

In this election year, Rock the Vote will also
be along for the ride. “Tim asked us to take the
theme of ‘Live Your Voice’ and build on that
with our partners thisyear,” Siman says. “Each
of our partners has come up with unique ways
to build on thattheme and you can expect more
details about each program in the coming days.

Live Nation is promoter of the Live Your
Voice tour, under Brian 0’Connell’s direc
tion, and the tour will play primarily Live Na-
tion sheds.

McGraw will also play one-off headlining
dates at several festivals prior to the tour, in
cluding the Houston Livestock & Rodeo March
3, his debut appearance at the New Orleans
Jazz Festival April 27 and the Stagecoach Fes-
tival May 4.

At nearly $150 million in two years,
Soul2Soul is the top-grossing multiyear coun
try tour.

b- For 24/7 touring news and analysis, see
IZ billboard.biz/touring.
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$577,819 MICHAEL BUBLE

(8593762 Canadian) “ 15 Centre, Winnipeg, 9708 X

$8661/$4379  Manitoba, Jan: 18 e Live Nation

$569,316 MICHAEL BUBLE, NATURALLY 7
Canachen;

BRI ? " Scotiabank Place, Ottawa, Jan. 25 8,334 i 1
$87.38/$44.18 cotiabank Place, awa, Jan. sellout Live Nation, Rubin Fogel Productions
$559,098  WUITeTVYTIg-10]-1H

$557.554 Canadian; :

F1,7<_;,72y$ag_(54 . g'f;{f; C’__e:l:.rel, RS, oz Z'gég Gillett Entertainment Group, Live Nation

$551,379 MICHAEL BUBLE
($564,550 Canadian) A N

$8302/34395  Seckatchowan, sancis o lowoon 8163 Live Nation
$530,747 0ZZY OSBOURNE, ROB ZOMBIE, IN THIS MOMENT

%521)191/7557_2l & Concerts West/AEG Live, Gillett Entertainment

Colisee Pepsi, Quebec City, Jan. 14 7,280

‘ sellout Group
$529,495 KEITH URBAN, CARRIE UNDERWOOD TH 4 H i
‘ $95/%75 E:doorr\\:gagnslg} Arena, Uncasviile, 77,557&519 Live Nation, in-house WIIII wnrkers cumn "“:I“dEll In everv nackage'
$483.428 MATCHBOX TWENTY, ALANIS MORISSETTE, MUTEMATH
$73/$53/$38 ﬁfa.':se §e1ntve. Hoffman Estates, 99{} Jam Productions
$475.494 MATCHBOX TWENTY, ALANIS MORISSETTE, MUTEMATH
| $73/$53/$38 :(fiﬁ:,_E'.':eeEy‘zce"'e" St. Paut, 786%5 Jam Productions
$473,524 0zzY OSBOURNE, IN THIS MOMENT
(3492.465 Canadian) . T =1 i i i
| ;81.73/%7.31 mgﬂcéfﬂnsﬁn'iﬁ,uﬂ'n“??m"' A (c‘;?gl(‘:ens West/AEG Live, Gillett Entertainment
$454,375 SOUTH BEACH COMEDY FE
$67.50/$51/ The Fillmore Jackie Gleason 1 " Live Nation —

$3850/$23.50 Theater, Miami Beach, Jan. 16-19

: , [UNIVERSAL |
$453,003 MICHAEL BUBLE ;
(8455353 Caradan) Ts e.0n-Faods Centre, Victoria, 5, THE STAR 0f PAYROLL SERVICES

$88.54/36466  British Columblia, Jan, 10 Live Nation

3449168
S e tEtion When it comes to music payroll, we've got your backstage.

$150.73/355.77  Ontario, Feb.
$410,842 BIG & RICH

(3418432 Canadhan) = -
364 31/$33 87 .lj?aer)‘(.a{I“PIace, Edmonton, Alberta, 7,199 Live Nation

$389,756 MICHAEL BUBLE :
(8396957 Canadian) “prospera Place, Kelowna, British 4,948 Live Nation

$87.39/$63.82 Columbia, Jam 13
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NEWS

>>>9 MILLION OF ‘1’

The Beatles’ 2000 greatest-hits release “1” (Apple/Par-
lophone) has received a ninth IFPI Platinum Europe
Award, making it one of the three biggest-selling albums
of the past decade. Each award marks shipments of 1
million albums in Europe. The Beatles’ set has now
equalled the 9 million shipments of Celine Dion’s Co-
lumbia albums “Falling Into You” (1996) and “Let’s Talk
About Love” (1997). In the IFPI’s roundup for the last
quarter of 2007, five-time Grammy Award winner Amy
Winehouse’s “Back to Black” (Universal/Island) col-
lected a third award, while James Blunt got his sixth for
“Back to Bedlam” (Atlantic) and Green Day’s “American
Idiot” (Reprise) achieved its fourth award. The IFPI says
13 other albums gained Platinum Europe Awards for the
first time during the period. In 2007, 57 albums received
IFPI Platinum Awards, compared with 46 in 2006.
—Andre Paine

>>>CPCC WON'’T APPEAL LEVY RULING

The Canadian Private Copying Collective says it will not
appeal a recent Federal Court of Appeal decision that
rejected its application to levy a tariff on digital music
players. The levy of up to $75 Canadian ($74) on MP3
players—designed to compensate creators for individu-
als copying music files from their personal collections—
was approved by regulator the Copyright Board. The levy
was opposed by various retail groups, as well as the Cana-
dian Recording Industry Assn. On Jan. 10, an appeals
court decision held that the Copyright Board could not
justify the levy based upon current legislation. in a state-
ment, the CPCC said that while it still believes creators
should receive compensation for private copying, the or-
ganization could not justify taking the case further. The
CPCC has collected $199 million Canadian ($197 million)
since 1999 from levies on such blank media as CD-Rs.
—Robert Thompson

>>>U.K. CONCERT CHANNEL
LAUNCHING

Warner Music International’s video-production arm
Warner Music Entertainment has joined U.K. independ-
ent Beggars Group, live-music organizer Mama Group
and online video developer Perform Group to develop a
U.K.-based, Internet-delivered TV service devoted to
live concerts. The Lovelive Channel is scheduled to launch
this year. Most of the streamed concert videos will be
ad-funded and free to consumers, with a section of ex-
clusive premium live shows that viewers will pay for. Up
to 300 shows per year will be filmed at five of Mama
Group’s live music venues, including London’s Jazz Café
and the Garage. =Juliana Koranteng

>>>AIM TO HAND OUT GOV’T CASH

A £650,000 (%$1.2 million) support program has been
launched to assist London-based music businesses in tak-
ing advantage of digital opportunities. Local government
body the London Development Agency is providing the
funding for the 18-month program, which launches in April
and will be managed by independent labels’ body AIM. The
funding will provide free and subsidized advice/informa-
tion plus training and recruitment for small music compa-
nies, and is intended to help such industry members as artists,
venues, publishers, managers and labels. There will be a par-
ticular focus on underrepresented groups in the music in-
dustry, such as companies led by women, ethnic minorities
and people with disabilities. —Andre Paine

b- For 24/7 global news and analysis, see
Z billboard.biz/global.
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RINGO STARR
performing on the
roof of St George’s
Hall in Liverpool, with
DAVE STEWART (far
left) at the opening
event of the city’s
year as the EU’s
Capital of Culture on
Jan. 1.

Liverpool’s Local Biz Banks On Year As Cultural Hot Spot

LIVERPOOL, England—*“Liverpool I left
you, but I never let you down,” a jubi-
lant Ringo Starr sang as he performed
at the launch party for his hormetown’s
year as European Capital of Culture.

The spectacular Jan. 11 concertin the
city’s center, which also featured Eury-
thmics' Dave Stewart and local alt-rock
stars the Wombats, grabbed widespread
media attention—but some local execs
are concerned about what will be left be-
hind in the city once the stars have
moved on.

Being Capital of Culture “has really
benefited Liverpool in that it's got a lot
more people to invest in the town cen-
ter,” says Alan Wills, managing director
of Liverpool-based label Deltasonic,
home to local alternative acts the Zutons
and the Coral. “But I don’t know if cul-
ture has benefited at all.”

Further celebrations are planned
throughout 2008, with organizer Liver-
pool Culture Co. (LCC) estimating the
Capital of Culture title will attract an
extra 2 million tourists and boost the

Northwest economy by £100 million
($197 million).

Musical highlights include Paul Mc-
Cartney at the 35,000-capacity Anfield
Stadium June 1 and conductor Simon
Rattle returning to his birthplace for a
series of concerts in October and Novem-
ber. The city will also play host to the BBC
Electric Proms in October and the MTV
Europe Awards Nov. 6. Local sources in-
dicate that Capital of Culture status was
a key factor in attracting both events.

But a series of high-profile rows and

BY STEVE McCLURE

Acing Asia

5 Steps Toward Apple
Breaking The iPhone

TOKYO—Apple says it plans to launch the iPhone in Asia—
most likely Japan and mainland China—this year, after
selling 4 million handsets elsewhere in the world since
launch. But with the region’s consumers already enjoy-
ing a wide choice of sophisticated handsets and mobile
services, it may face an uphill struggle. Billboard identi-
fies the key factors that will determine the iPhone’s fate
in Asia.

Photos Camera

YouTube

Weather

Settings

Calculator Notes

FIND THE RIGHT
OPERATING PARTNER
Apple recently held talks
with Japanese telecoms NTT
DoCoMo and SoftBank Mo-
bile, plus China Mobile and
China Unicom about possi-
ble iPhone deals. “The
biggest challenge for them
[in Japan] is that they don’t
have the same kind of lever-
age with the carriers that
they have elsewhere,” says
Steve Myers, president of
Tokyo-based software devel-
oper Theta Music Technolo-
gies. He says it’s unlikely
that Japan’s “big three” car-
riers—NTT, KDDI and Soft-
Bank—will accept the terms
Apple has been able to nego-
tiate in other markets. Mark
Natkin, managing director
of Beijing-based telecom-
munications/IT consultancy
Marbridge, says that while
China Mobile has not pub-
licly disclosed its required
revenue share, “Apple’s pro-
posal to take a 20%-30% cut
of income from iPhone
users appears to have been
too high.

COMPETE WITH
LOCAL PLAYERS
[n Japan, the second-generation
iPhone faces a market where
according to the Telecommu-
nications Carriers Assn. of
Japan, 72% of the 100 million
mobile subscribers have high-
capacity third-generation
handsets. Official figures for
handset market share are not
available, but industry sources
indicate Sharp is the market
leader with around 24%, fol-
lowed by Panasonic with 13%.
Competition in China
where Nokia holds a dominant
35.3% market share, accord-
ing toasurvey by Analysys In-
ternational—will be similarly
intense, says Ralph Simon,
London-based
emeritus of Mobile Entertain-
ment Forum—Americas, “but
whether they will be able to
execute [Apple’s] elegant aes-
thetic is doubtful.” Simon
thinks the iPhone will appeal
to business- and status-
conscious users, but says its
high price will put it out of
reach of most of China's 500
million mobile users.

chairman
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—~GORDON ROSS, LCC

resignations at the LCC, including that of for-
mer artistic director Robyn Archer, have
marred proceedings. Many close to Liverpool’s
music scene doubt the event’s long-term im-
pact on the city’s creative industries.
Though Wombats singer Matthew Murphy
says the cily’s status as Capital of Culture is a
“great thing,” he asks: “Are these tourists just
going to comne over and visit the Beatles Mu-
seums, or are they actually going to feel a part
of the culture and go to live music venues?”
LCC music program manager Gordon Ross
says a number of new enterprises are having
a strong impact, citing the Sound Board—a
funding initiative for Liverpool promoters-
and Liverpool Sound City, a four-day interna-
tional music festival and conference, which
will be held for the first time May 27-30.
“The whole reason for working with local
artists, venues and promoters is because
they’ve been doing this for along time,” Ross
says. “It’s not a case of suddenly picking
someone and saying, ‘Start a fantastic music
project,’ then turning off the tap and rhey
don’t know what to do. We're working with
those people who are hopefully increasing

their abilities so that there’s an improved
support network for all the music that hap-
pens in the city.”

Although not directly funded by the LCC,
the opening of the 10,600-capacity Liverpool
Echo Arena in January is cited by Ross as fur-
ther evidence of the improved infrastructure
resulting from Capital of Culture status.

Mike Deane, co-director of Liverpool
Music Week, an annual live music show-
case that takes place every November and
has received financial support from the LCC
since 2004, says he feels “100% positive
about the LCC.”

“I don’t think that we would have grown as
much as we did in the first four or five years
without [their] help,” he adds, citing an in-
crease in attendance figures from 26,000 in
2006 to around 50,000 last year.

“Everyone is worried about what infrastruc-
ture there is to keep everything in place once
the party rolls out,” Deane says. “But there’s
going to be lots of things that will stay.
Whether it’s an event like us or a new venue
like the [Echo] Arena, there will be plenty of
legacy from Capital of Culture.” oo

BY CHRISTIE ELIEZER

MELBOURNE—ASs the Australian festival
business enjoys another record summer,
genre-specific events are targeting the main-
stream by booking crossover acts and sign-
ing sponsorship deals.

While official figures for the entire market
are not yet available, Matt High, GM of alterna-
tive event Meredith Music Festival, says, “Num-
bers were up by 30% across the board,” while
his own festival doubled its attendance to

The resounding
success of such
events as the Toyota
National Muster
Muster is good news
for vets like BRIAN
SAMSON (inset, left)
and PETER NOBLE:

gg_l 'i' i

o

MAXIMIZE THE THINK

GET THE MUSIC

COOL FACTOR

That aesthetic will count for
a lot in China, where Apple
products have been scarce.
“Once Apple has stores in
China [by the summer,
according to Apple] and has
established an ecosystem for
iTunes, the iPhone has a
chance for success,” New
York-based digital
music consultant 3
Deborah Newman
says. “Apple has
a ‘cool’ factor,
at least in China,
that no one has
been able to really
touch,” says Kaiser Kuo,
group direcror of digital
strategy at Beijing-based

advertising/PR agency
Ogilvy China.
\ ] e 1 (

DIFFERENTLY
Kuo says Apple will to have to
develop a system for the iPhone’s
virtual keyboard that works
with the pinyin system for writ-
ing Chinese in Roman charac-
ters. Natkin also says the Chinese
government has instated a de
facto ban on mobile Wi-Fi access
—acrucial iPhone feature. While
the ban is soinetires ignored,
that's unlikely to happen
with the high-profile
iPhone. Natkin suggests
the government may
use this as a “bargain-
ing chip” to convince
Apple to accept other mar-
ket-entry conditions. The Chi-
nese government also requires
that mobile phones be sold
“unlocked,” contrary to iPhone
stralegy in most territories.

. KAISER KUO, OGILVY/CHINA

SERVICE RIGHT
In Asia,iTunes is only a minor
player, with only one regional
~store—in Japan, where online
downloads represent just 10%
of the digital music business.
Sony Music Entertainment
(Japan), until last year the
country’'s No. 1 label, has yet
to license the service—essen-
tial if the iPhone is going to
compete. In China, “if Apple
can introduce market-appro-
priate services, such as a [dig-
ital rights management]-free
MP3 download service, it has
a chance,” says William Bao
Bean, partner in Hong Kong-
based venture capital firm
Softbank China and India
Holdings. “We already offer
music through iTunes,” one
Japanese label source says.
“We hope the introduction of
the iPhone in Japan will boost
sales of our music through the
service. The iPhone may be
the driver that kick-starts a
revolution in downloadable
music on the go—as opposed
to just the ringtones we've had
until now.” e
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10,000 in December.

The likes of Big Day Out

(alt-rock, 260,000) and

Good Vibrations (electronica, 90,000) have

also posted record attendance figures.
Increased consumer demand for these

events has inspired Australia’s other genre-

specific festivals to open up their bills, thereby

attracting in-

’ creased brand
30%

sponsorship.
Queensland’s
country music
The estimated rise in
Australian festival
attendances this summer

festival, the Toy-
ota National Mu-
sic Muster, held
in August, is at-
tracting interest
this year from clothing companies and job-seek
firms, in addition to its traditional partners Toy-
ota vans, Castlemaine beer and Bundaberg
rum. Sponsorship has now grown to 20% of the
festival’'s annual $4.5 million Australian ($4 mil-
lion) revenue, up from 14%-15% in 2004.

Festival booker Brian Samson attributes
this demand to his decision to book such
mainstream rock acts as Jimmy Barnes and
Thirsty Merc. When he first booked Barnes in
2005, diehard country fans were so nega-
tive, he says, “l was petrified.” But audiences
have since grown by 10%.

“Younger fans, who assume they wouldn’t
like country music, become exposed to it
and return the next year for all six days in-
stead of just one,” he says.
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Crossing Over
Down Under

Australian Festivals Expand Niches

Barnes says it was also a turning point for
his career.

“Doing that one show, with 40,000 cow-
boy hats getting flung in the air, opened
doors for me and widened my audience,”
the singer says, noting that a meeting back-
stage with country singer Troy Cassar-Daley
led to the two writing and recording to-
gether. Now, Barnes’ music is regularly
played on country radio.

Elsewhere, August/Septem-
ber’s Noosa Jazz Festival drew
arecord 20,000 with Latin-rock
act the Cat’s Empire as head-
liner, while Easterfest, formerly
the Australian Gospel Music
Festival, has announced “Aus-
tralian Idol” runner-up Matt
Corby among its acts.

This year’s East Coast Blues
& Roots Festival in Byron Bay,
which draws 80,000 fans dur-
ing the Easter holidays, includes
such mainstream acts as lan
Brown, KT Tunstall and Aus-

tralian rock band Eskimo Joe.

Though festival co-founder

Peter Noble insists the bills are

compiled for artistic, rather

than commercial, reasons, he

adds: “With too many look-

alike festivals with the same

bands coming up in recent
times, we need to stay ahead of the game and
keep things fresh.”

According to Noble, the event’s sponsor-
ship totals just $400,000 Australian
($359,000) of its annual $10 million Australian
($8.9 million) revenue, and he says its brand
partners—which include Tooheys Extra Dry
beer, Bundaberg Rum, Jim Beam and Black-
Berry—accept they have to keep a low pro-
file onsite. Last year’s trial of showing ads on
giant screens next to stages led to complaints
from patrons, and has been abandoned.

But such concerns have not discouraged
brands from wanting to become involvedin
the festival scene.

Queensland-based content aggregator Mer-
cury Mobility says it is “looking at festivals as
one of our avenues to cross-pollinate” as it tar-
gets the rollout of its new “You! Me! Now!” mo-
bile channel at the 16-24 demographic.

And Milpitas, Calif.-based memory card
manufacturer SanDisk, a first-time sponsor
of the Feb. 9-17 Good Vibrations festival,
says it’'s now looking at other Australian
music events.

“We want to be associated with the pro-
gressive music culture,” the company’s Los
Angeles-based global marketing director
Dan Hogan says. “Most people there would
have mobile phones already, but they
would not know how many features they
would have.” ae
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Managed Care

California Supreme Court Bolsters Contracts

Personal managers have always been nervous
about Calitornia’s talent agencies law. [fa man-
ager books just one gig for an artist without
having a talent agent’s license, the manager
risks losing all commissions earned under the
artist-management conlract and having the
labor commissioner void that contract.

Butin arecent ruling, the California Supreme
Courr declared that the management contract
is severable, so some of the contract terms may
still be enforced. This decision hits home with
me.

Under the law, no individual may procure or
solicitemployment for an artist (actors. musi-
cal artists, directors. producers, etc.) without
having a talent agency license. The law is meant
to protect artists from unscrupulous individu-
als. Artists may void their contracts and get
commissions returned from unlicensed agents.

In the 1990s, some court decisions shook
up the management comimunity. After Arse-
nio Hall became a hit on late-night TV, he pe-
titioned the lubor commissioner to get out of
his management contract with X Manage-
ment. The contract was voided and all com-
missions were ordered returned to Hall. In
another case, attorney Brad Waisbren couldn’t
enforce his contract for commissions from
artists working under the banner Peppercorn
Productions because he procured work for
the owners.

The managers could have
avoided these situations by get-
ting talent agent licenses,
which required posting a
$10.000bond. But most man-
agers just don't get around to
doing that or can’t aiford the
bond.

Iwas one of then. Sixteen
years ago, a young artist came
into my law office in Los An-
geles and plopped several
crisp hundred-dollar bills on
my desk. A reputable indie lubel was interested
in him, so he wanted to hire me as his lawyer.

i closed the deal and handled the contract.
As | was driving him to the label’s office to
sign the record deal, the 1992 L.A. riots broke
out. We were stuck for several hours in traf-
fic tfleeing Hollywood where rioters were
heading. We bonded. He asked me to be his
manager.

Sol referred himtoanother lawyer and began
working as his manager. [ hooked himupwith
a producer/engineer client of mine to record
the album at a discount. I brought in profes-
sional musician friends for the recording. then
! helped the artist find young musicians to build
his image.

My commissions only amounted to $3.000,
which I'let him keep to invest in his music.

Alas, label personnel never came to the
recording studio except for the champagne

28 BILLBOARD FEBRUARY 23, 2008

www.americahradiohistorv.com

listening party 1 hosted. Some of them came
to the record release party at L.A.’s Roxy. Bill-
board senior analyst/director of charts Geoff
Mayfield, who | met there, was impressed
with the artist and wrote about him in the
magazine.

Months later, [ got the artist another book-
ing at the Roxy, which wasn’t easy back then.
He got paid for it and kept the commission.

Then, the artist wanted to play in a Cali-
fornia college town for some students. So

he could atford the trip, I found a club will-
ing to hire his band tor a gig in the same
town and landed him a spot performing at
the town’s farmer’s markel for local TV news

coverage.

But by then, we were both
ready to part ways. When I re-
turned to LA, I was preparing
a document to voluntarily ter-
minate my management con-
tract. But instead of calling me
and asking how we should han-
dle ending our contract, he
hired a lawyer, who sent me a
nasty demand letter. | had
booked his client without an
agent's license, the lawyer
wrote. | must immediately ter-
minate the contruct.

Insulied, I said “no.” The artist’s lawyer pe-
titioned the labor conninissioner. | fought it
outof principle—and won. | tore up the con-
tract when the artist paid me $3,000 for my
trouble.

A win was rare back then.

But now, the Californiu Supreme Court has
held that while a manager may be required to
return commissions for procuring work foran
artist, the remainder of the contract may stay
in force.

‘For the personal manager who truly acts as
a personal manager,” the Honorable Kathryn
Werdegar wrote for the court, “an isolated in-
stance of procurements does not automatically
bar recovery for services that could lawfully be
provided without a license. .

biz

For 24/7 legal news and analysis,
see billboard.biz/legal.
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Digital Download Cards Are Here

All the major labels—and even Wal-Mart and
iTunes—are moving ahead with their own dig-
jitalalbum cards in an attempt to spurimpulse
purchases at retailers that don’t specialize in
music. It’s also hoped that the cards willbe a
safeguard against music specialty stores re-
ducing CD space.

So far iTunes and Sony BMG Music Enter-
tainment have issued album-specific down-
load gift cards. But Universal Music Group
(UMG), EMI and Warner Music Group (WMG)
are also saying, privately or publicly, that they
will test the new product.

But with everyone moving ahead, one big
question remains: Do digital album cards sell?
Except for some success at Starbucks, so far
the answer is no, distribution executives say.
Not surprising, if you consider that the con-
sumer doesn’t really know what they are.

To date, the only marketing that Retail Track
has seen on them was in the Jan. 27 Best Buy
circular. Also, stores have been inconsistent in
the placement they give them, and the cards
themselves apparently will have different looks,
depending on which company issues them.

Meanwhile, in January, the RIAA held a
meeting at the Consumer Electronics Show
in an attempt to bring some uniformity to the
marketing and presentation of the cards so
customers won'’t be confused.

Undaunted by results so far, WMG publicly
confirmed for the first time at a Feb. 6 earning
conference call with analysts that it will offer
the cards. “We also want to support the Sony

Digital album
cards look
flashy, but
so far, they’re
not selling
especially well.
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initiative for the digital card,” WMG chairman
Edgar Bronfman Jr. said. '“We think that can be
potentially a very positive format as well, and
particularly expand the retail availability of
music by taking that format into nontradi-
tional music outlets.”

Wal-Mart also is supposedly getting into
the act, sources say, and wants to put out its
own digital album cards. It will carry them in
a new 4-foot space devoted to various digi-
tal music products, including the labels’ dig-
ital download cards and supposedly MP3 play-
ers and iPods.

A Wal-Mart representative declines to com-
ment on specific plans, but says, “Our goal will
always be to provide customers the products
they are looking for that meet their personal
and gift-giving needs in new technologies, in-
cluding MP3 players and download cards.”

Interestingly, Nielsen SoundScan'’s ruling on
how the album download gift cards will be
counted, even though well-meaning, will in-
crease the confusion surrounding them, dis-
tribution and sales executives say. For gift cards
where the only option to redeem them is for
the album specified on the card (for instance,
those from Sony BMG), those sales will be
counted as a physical CD album at the time of
purchase if it triggers a business process at the
record company that is substantially similar to
the sale of a physical CD, according to amemo
Nielsen SoundScan sent retail accounts.

But if the customer has the option to re-
deem the digital album card for content other
than what the card displays (for example,
product from UMG), those sales will be re-
ported as a digital album sale on the

point of redemption. (No word yet
on how WMG and EMI Music cards will
work or how they’ll be counted.)
Some sales executives are
disappointed that the cards
will be counted either with
digital albums or CD albums
because they want to see
how the cards themselves
are selling. But Nielsen
SoundScan doesn’t break out
the tracking of a new configuration
until it becomes established. Otherwise,
in the past it would have jumped through
hoops ultimately for nothing to track such
failed formats as the Mini-Disc, the Digital
Compact Cassette, Super Audio CD and DVD
Audio. But SoundScan will begin offering its
clients an offline chart report on the cards, as
it does for the DualDisc format, in the next
few weeks, says Rob Sisco, president of
Nielsen Music and COO of Nielsen Entertain-
ment East Coast operations. .o

b- For 24/7 retail news and
PIZ analysis, see billboard.biz/retait.
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SERIOUS STORAGE!
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~ Unlike cheap plastic sleeves, The Jewelsleeve is sturdily l

constructed from four layers of thick, virgin vinyl. Its solid, |
reinforced seams are welded on all sides for superior strength |
and durability. It's the only sleeve on the market that stores
every part of the original CD without risk of damage. so you
don’t have to cut, fold. or discard the artwork to store your |
CD’s. Advanced scratchless, anti-static, non-stick cushions
protect both sides of the disk. Custom index labels provide |
generous room for information. When assembled. |
the disk, label, booklet, and the tray
card! combine to
make one strong,
slim, CD archive.

The Jewelsleeve 1s
simply the best
all-in-one sleeve
available anywhere!

Please visit us at:
www.jewelsleeve.com
or call Joe at 1-800-863-3312
| and ask for free sample!

Mo’ Pitkins is one of the premier performance venues
in New York City; it has hosted headliners including
The Strokes, Moby and Flight Of The Concords. A 5-story,
22" wide, 4-unit (licensed bar and restaurant, perform-
ance space, office and a residential duplex with a roof
deck) beautifully renovated mix-use building, located
in the thriving East Village neighborhood.

For additional information, please contact exclusive agents:

Adam D. Kramer (646) 442-7041 Bianche Baker Magill (646) 442-7048
adam.kramer@chcny.com blanche.magili@chcny.com

Coldwell Banker Commercial
555 Madison Avenue ¢ New York, NY 10022
www.cbcworldwide.com
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While music festivals in the United States are multiplying at a feverish pace, Melvin Benn is
a seasoned professional at gathering the masses in the United Kingdom, from the club level
to mega-events, The veteran British promoter is managing director of live music specialist
Festival Republic, Barn last summer from the United Kingdom’s Mean Fiddler Music Group.
Benn's portfolio includes such internationally recognized summer fests as Reading and
Leeds, new boutigue fest Latitude and Glastonbury, for which Festival Republic is produc-

tion organizer

Benn, longtime managing director of Mean Fiddler, dropped the company’s familiar name
and sold nearly all its venues in a multimillion-pound deal with U.K.-based MAMA Group in
August 2007, only retaining London venues Astoria and neighboring Astoria 2—both of
which face demolition in preparation for the 2012 Olympic Games. Benn also recently part-
nered with C3 Presents for the Vineland Festival in New Jersey (since put on hold until 2009
due to market saturation), Festival Republic’s first North American foothold.

At the end of a frenetic year of developments, Benn moved the company to new premises
in central London, from northwest London’s Harlesden, where the original Mean Fiddler club
opened for business in 1982. Fiddler founder Vince Power sold it in 2005 to an investment ve-
hicle controlled by Live Nation U.K. and Irish promoter Denis Desmond’s Gaiety Investments.

Benn chatted with Billboard on the developments that have shaped his business and his

Melvin
Benn

With festivals suddenly all the
rage stateside, Billboard checks
in with a British promoter who
has been making them happen
for more than 25 years.

summertime plans for the years ahead.

How do you view the events of
the past 12 months?

It was a pretty interesting period
[laughs]. My whole philosophy in
life is to not stand still, to move for-
ward and try new things, and it has
been atime of doing just that. With
the festivals, [2007] was probably
the wettest year I've ever had to en-
counter, but the events and the
bands [were] great. The really big
change was the selling of Mean Fid-
dler and the name change.

Was there a need for wholesale
change to move away from Vince
Power’s legacy?
That certainly came into play. Vince
and | were shareholders in what was
the original Mean Fiddler and the
[publicly listed company]. When Live
Nation and Denis [Desmond] bought
in, Vince had to go, and there was a
desire for me to stay. Because Live
Nation and Denis had been my com-
petitors, it took a while for me to be-
lieve I could work with them. [But]
the relationship couldn’t be better.
When it came to selling Mean
Fiddler and the name, my initial

thought was, “No chance.” [nitially,
staff were aghast at the thought. Live
Nation’s Paul Latham suggested I
should re-create the company in my
own image and in the image of my
team. It was an opportunity to have
awholesale re-look at the company
strategy and what we do.

What is the Astoria’s status?
I'm reasonably certain it won’t be
[bulldozed] until 2010, 2011 at the
earliest. Working on the basis that
the 2012 London Olympics project
will go pretty close to the wire, the
majority of above-the-ground work
won't actually start until 2011, 2012,
and I can’t see any reason to knock
the venues down for the sake of
knocking them down.

Do you see value in club venues?
The Mean Fiddler venues were very
disparate in their nature. What that
meant was that without a lot of di-
rect, one-to-one attention from the
managing director of the group—
myself—or someone of equal
stature, the venues struggled. Any-
one knows my focus has always been

about the festivals, and the venues
suffered a bit. [t's not that [ don’t see
any value in clubland. MAMA can
bring that individual attention.

The Reading and Leeds Festivals
sponsorship deals with brewer
Carling have now expired. |s Fes-
tival Republic moving away from
headline sponsors?

We've been working with Carling for
nine years, and it was good, prof-
itable, and it worked for us. But it
had come to a point where it was
[bringing] no additional value to the
festival. They were scaling back their
interestin it. If a sponsorisn’t want-
ingtobeonboard in a proactive man-
ner, then what's the point of being
onboard? They need to be an active
partner and Carling had ceased to be
that. And we just needed a change,
really. I wanted to reclaim the name,
Reading and Leeds Festivals.

Is the door shut for headline
sponsors?

It's not entirely out of the question.
But there would have to be a lot of
oil on the hinges.

How will the C3 partnership work?
It's 50/50 straight up and down.
They are friends, and that’s a good
way to start. We like each other, we
get along well together and even so-
cialize together. We resolved a few
years ago that at some point we’'d
do a festival together, because we
thought it would be great to com-
bine the two cultures of America
and Europe. It made sense and we
can have some fun along the way.

What will translate from the Eu-
ropean festivals?

We don’t know yet. The European
side certainly tends to be a bit
edgier than the American style.
The American festivals flip be-
tween Metallicaand Kanye West—
that just wouldn’t happen in
Europe. [ don’t think we could go
all out with European program-
ming, because the American pub-
lic [wouldn’t] be ready for it.
Whether or not we have a main
stage and a second main stage—
in the way all the big American fes-
tivals do—remains to be seen. In
Britain, there’s a culture of every

stage competing for an audience.
We're looking at whether to put com-
edy, cinema or art into Vineland.

Any plans for additional U.S.
events?

In 2009, I certainly want to try and
add another festival. 1 haven't final-
ized whether that will be with C3 or
others. This is all happening so
quickly. I certainly have every rea-
son to think 1’d want to continue
working with C3.

What about launching festivals
in Asia or Australia?

I've been looking really closely at
one in the Far East. But at the mo-
ment, the time just isn’'t right. I'd
love to do a festival in Australia,
more than anything. [ love its peo-
ple, and the outlook on life, but it’s
abloody long way away. My head is
not ready for it at the moment.

is thereroom for growth in U.K.
and European festivals?
There’s always room for growth. |
want to add and create certainly one
other property in Europe, whether
that’s in the U.K. or mainland Eu-
rope, | haven't decided yet. There’s
one particular thing I'm trying to
develop, but haven't quite moved
forward on that. It’s just a time
issue really.

Are you concerned that 2007’s
severe weather willdampen the
success of future festivals?

I don’t think we're likely to see such
severity again in many a year. Flash
flooding is something that poten-
tially will be with us forever, but the
frequency of it isn’t something I'm
overly worried about. The last time
1 had weather like this was 1982. If
thatsort of thing comes along every
15 or 16 years, I would be pretty OK
with it. oo

Because Live Nation and Denis Desmond
had been my competitors, it took awhile for
me to believe I could work with them.
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IVEN THE RADICAL

changes that Panic atthe Disco has made to its image during the course of the
last year, it’s hard not to read the Tyrics to its new album’s opening song as a pre-
emptive strike against critics. " *Qh, how it’s been so long/we’re so sorry we’ve
been gone/we were busy writing songs/for you,” bassist Jon Walker sings, by way
of apology for the two-and-a-half-year lag between 2005’s “A Fever You Can’t
Sweat Out” and the new “Pretty. Odd.,” due March 25 via Fueled by Ramen/At-
lantic. 8 Then, he launches into lines meant to comfort fans who have no doubt
noticed their favorite band now looks less like Queen and more like the Kinks:
“You don’t have to worry cause we’re still the same band.” :a Lyricist/guitarist
Ryan Ross describes the song as “a lighthearted way to make an important state-
ment.” But despite Ross’ insistence that things in Panic-land are business as usual,
the fact is, a number of things have changed since the band burst on the scene in
2005, resplendent in layers of makeup and surrounded by circus performers.

The band shed one member (bassist Brent Wilson) and re-
placed him with Walker. The members traded their Hedi Sli-
mane-style black suits for vests, cravats and floral patterns.
And perhaps most crucially, they toned down the bombastic,
glammy sound of their first record, replacing it with a stripped-
down approach that, at times, recalls the Beatles and Bright Eyes.

But it was that bombastic, glammy sound that made them
stars in the first place. And with Panic at the Disco’s history
being so tied to it, will it be easy to shed?

MAKING THE BAND

Fueled by Ramen president John Janick was introduced to
Panic by Fall Out Boy’s Pete Wentz, who has his own imprint,
Decaydance, through Fueled by Ramen. Decaydance and Fu-
eled by Ramen have also co-signed the Hush Sound and Cobra
Starship (see story, page 35), with Wentz acting as the label’s
A&R man and Fueled by Ramen taking on the marketing.

“[Wentz told] me I had to come to L.A. to check out this new
band that had contacted him online,” Janick says. “I went and
hung out with them, listened to some songs and signed them.
At that point, they had never even played a show and were still
in high school. We waited until they graduated, then flew them
to [Washington] D.C. to make the record.”

Realizing he was dealing with a band that had almost no pre-
existing fan base, Janick sent it on the road with Fall Out Boy
and set about coordinating an online campaign. Using sites like
MySpace and PureVolume, both of which are popular with Fall
Out Boy's key demographic, he started to build a grass-roots ef-
fort, aligning the new band with the more established one.

The strategy seemed to pay off—Fueled by Ramen shipped
15,000 copies of Panic’s first record; 10,000 sold in the first
week. Modern rock stations began spinning songs, despite Jan-
ick not actively working the record to radio. “I didn't want them
to be thrown in everyone’s faces,” he says. Instead, the band
took its time, continuing to move 4,000 copies per week while
shooting its first video, for the song “1 Write Sins Not Tragedies.”

That clip, an over-the-top production that featured the Lu-
cent Dossier Vaudeville Cirque, premiered Jan. 17, 2006, on
MTV’s “TRL.” The videf was the first time many viewers saw

PANIC’S DROPPING OF ITS TRADEMARK ‘!’ WILL
BE LIKE ‘WHEN KENTUCKY FRIED CHICKEN —
CHANGED THEIR NAME TO KFC. AT THE END OF”
THE DAY IT’S STILL CHICKEN.’

34 | BILLBOARD FEBRUARY 23, 2008

Panic, and it was crucial in establishing the visuals that would
be associated with the band. For the remainder of 2006, the
band was aroad dog, selling out theaters before embarking on
an arena tour. The accompanying stage sets and visuals were
splashy and intricate; shows featured ballerinas and acrobats,
while Panic’s members went through so much makeup that
MAC Cosmetics offered to set them up with a supply of eye-
liner in exchange for an endorsement.

They released a series of big-budget videos, again depicting
the members as something straight out of the Moulin Rouge,
culminating in the band taking home MTV’s video of the year
award for “Sins” in 2006. Two months prior, “Fever” had peaked
at No. 13 on the Billboard 200, before being certified platinum
a month later. To date, it has sold 1.67 million copies, accord-
ing to Nielsen SoundScan.

After its banner year in 2006, Panic retreated to a cabin in
the woods in early 2007 to begin work on its follow-up. Ross
describes the initial effort as “a short story set to music. [ was
mostly working on it by myself, and while the other guys
liked it, it wasn’t as good as 1 wanted it to be.”

Janick says the band did some rough recordings in April
and May, but by June, it was clear that it wanted to change di-
rection. “Those recordings are on the shelf,” Janick says when
asked if they would ever be released as B-sides or fan specials.
“And because the quality of the recording isn’t that great, they
will probably stay on the shelf.”

Wentz, who describes his role in the band’s development as
“Obi-Wan living in the desert,” says he heard the lost record
and that it sounded like “a bizarre musical about wolves. It felt
a bit forced.”

The death of that project, Ross says, “gave me a lot of in-
sight. It became easier to move forward after that was done.”
Ross adopted the Beatles as his new role models for the next
take on the second Panic album. “They weren’t afraid to try
things and do what they wanted to do,” he says.

“We wanted to grow, and we were really over the circus
theme at that point,” he continues. “We went out in the woods
and got new clothes and all grew beards. Jonand [frontman]
Brendon [Urie] wrote songs for the record, and it became

wwWw.americanradiohistorv.com

—PETE WENTZ

more of a band effort and less about me.”

In the summer of 2007, Panic took the opportunity to try
out new songs, performing them at several festivals around
Europe. For a band whose garish live show had been its sta-
ple, italso took a risk by performing, as Wentz puts it, “wear-
ing flannel shirts and jeans. They looked like they were
coming out to do covers of the Band.”

If performing looking like Pearl Jam circa 1993 was the
band’s first airing of its new self, then the next act repre-
sented the group throwing down the gauntlet. After two years
of being officially known as “Panic! at the Disco,” the band
removed the exclamation point from its name.

“We ruined a lot of MySpace names with that move,” Urie
says sarcastically. “You look silly now if your MySpace name
is John! at the Disco.”

The fans who haunt the band’s MySpace and Facebook
pages noticed the change and took to the forums to engage
in some grammatically incorrect debates, with an even split
between those calling the band a sellout and those writing
the minor change off as harmless. Wentz compares the
change to “when Kentucky Fried Chicken changed their name
to KFC. At the end of the day, it’s still chicken.”

For the band, at least, the decision was seeped in mean-
ing. “Dropping the exclamation point was our way of draw-
ing alinein the sand,” Ross says. “We have a new record and
we feel like a new band. We were all tired of it, and we went
ahead and got rid of it.”

“This is going to be like when Kiss took of their makeup,”
Wentz says. “At the end of 2006, Panic had really just become
too known for their look and the circus visual.

“As artists, they had to reinvent themselves,” he contin-
ues. “Otherwise you hit a glass ceiling. When [ signed them,
Brendon was 17 and he didn’t have much life experience.
He came to see me in California and stayed up all night be-
cause he was so excited about not having his parents tell
him to go to bed.”

“I have spent time thinking about how our fans will respond
to this,” Ross says. “But a lot of them are close to our age, and
they have also changed between being 18 and 22. | honestly

ABOVE AND PREVIOUS SPREAD LOCATION GOA HOLLYWOOD/GOAHOLLYWOOD COM STYLING BY ANTHONY FRANCO,
GROOMING BY CORI BARDO FOR SEBASTIAN PROFESSIONAL/CELESTINEAGENCY COM, WETNZ PHIL MCCARTEN/REUTERS
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COBRA STARSHIP: KELLY A SWIFT/RETNA; PARAMORE: DAN STEINBERG/AP IMAGES

THIS PROVIDENCE & CUTE IS WHAT WE AIM FOR: ROBB D. COHEN/RETNA

From left: Drummer SPENCER SMITH;bassist:

JON WALKER, guitarist/main songwriter RYAN RQSS:
and frontman BRENDON URIE. ‘You look silly-now jf your
MySpace name is “John! at the Disco,” * Urje says.

believe our fans are going to grow with us. They will see that
this is a natural evolution and not something calculated.”

AN ‘ODD’ KIND OF MARKETING

The “Pretty. Odd.” campaign kicked into high gear Dec. 11,
shortly after Billboard announced the release date of the
new record. A series of puzzles began to appear on the band’s
Web site, with the solution to the first being, “You don’t have
to worry.” A second puzzle revealed samples from a song
on the upcoming album, and the third led to a blog entry
on MySpace, which updated the progress of the album and

COBRA STARSHIP

THIS
PROVIDENCE

CUTE IS WHAT
WE AIMFOR

offered a rough version of the song “We're So Starving.”

“The label had the original idea for the puzzle and the
Web site, but we thought it was a great way to remind peo-
ple that we were still a band,” Ross says. “It did get a lot of
attention. Some people were annoyed by it, but a lot of other
people thought it was cool.”

‘Panic are a huge online band,” Janick says. “This was
definitely an attempt to kick-start the viral marketing and
get the chatter going.” As far as specifically addressing
Panic’s image shift, Janick says the band wants to get its
music out there and let kids judge for themselves. “The kids
will see the video and the visuals and hear the songs,” he
says. “We're going to expose them to the new sound and let
them decide.”

Janick and the band then set Jan. 29 as the day to unleash
the single “Nine in the Afternoon” on MySpace and iTunes.
Inits first week at modern rock radio, the song entered the
chart at No. 29, the second-highest debut of 2008. This week
the track is No. 18.

Janick struck a deal with iTunes that placed the band’s
ad on the main page of the store, and offered two pre-order
bundles: a $12.99 deluxe edition that contained extra tracks
and videos, and a standard version for $9.99. ke also took
the opportunity to maximize the unique arrangement he
has with Panic; although he doesn’t have a 360-degree deal
with the band, Fueled by Ramen is the service company for
the Panic Web store and sells some merchandise designs
into retail, in addition to releasing its recordings. Under
this agreement, the band receives the bulk of the profit
from Web sales.

“Because of this, we are able to do more marketing in a
more coordinated fashion,” Janick says. “For instance, Panic
is going on tour with Hush Sound this spring, and we are
able to do things like add a button that says, ‘Do you want
to add the Panic record?” when people go to checkout after
buying the Hush Sound album.

Janick and the band also collaborated to put together a
deluxe version of the album that retails for $50. In addition
to the new CD, the box contains a vinyl version of the album,

DEAL

For The 11 Fueled By Ramen Bands Currently
On The Roster, One Contract Doesn’t Fit All

Deal: 360 Deal: 240

Includes merchandise, touring,
street teams, fan clubs and
publishing

and fan clubs

Includes merchandise, publishing

a DVDand intricate artwork. Despite initial concerns about
the high price of the box, given the relatively young age of
the average fan, Janick says that about one-quarter of the
10,000 that were produced have been sold.

In the physical realm, Janick is working with retailer Hot
Topic to produce a promo bundle that features a shirtalong
with a card with a code that buyers can redeem online to get
a copy of the single. “My goal is to make it easy and reward
the kids who support the band,” he says.

Those kids will also have a chance to check out “Panic
version 2.0,” as Crush Management’s Bob McLynn dubs the
band, when the group headlines the Honda Civic tour this
spring and summer. “This band is all about touring,
McLynn says. “Honda has been a good partner for some of
our other bands, and we want to focus on marketing the
tour as niuch as possible.

As far as other branding opportunities, all the involved
parties agree that the band members aren’t about to go out
and endorse products at random. “The band is hesitant when
it comes to branding,” McLynn says. Wentz says
he has no plans to include Panic in ads for his other ventures,
including his clothing line, Clandestine Industries, saying,
“There really is no purposeful crossover. We're all just friends.

“You have to stand by the things you put your name on,”
Ross says. “I might do some clothing design with my girl-
friend at some point, but it’s still mostly an idea.” And when
asked about the Panic “brand,” Urie sounds taken aback.
“I'd never thought about us as a brand,” he says. “But I guess
we do have a certain image.”

Indeed, whether fans will embrace the new Panic is sec-
ondary to the band’s own creative momentum.

“It’s important for us to reinvent our sound and our vi-
sual,” Urie says. “We were really young when we wrote the
first record, and that teenage angst paid off well. But we are
happy with the music and with the place we are in. In a weird
way, this feels like another first record.” .

COMmM VIDEO: Watch an interview with Panic at the Disco
from our exclusive cover shoot at billboard.com/panic.

the merchandise and develop the
brand as they grow,” says Janick. “We
had the ability to get in to Hot Topic
and other retailers that would not nor-
mally carry merch from a developing
band because we had the Fueled By
Ramen name behind it.”

Deal: 90

includes act’s Web store in addition
to releasing its records

This type of deal creates various
synergies, Fueled by Ramen president
John Janick says. “In Paramore’s case,
we sold singles with T-shirts pre-album
release and bundled T-shirts with al-
bums week of release in retail where
both included large-scale in-store mar-
keting.” Janick says the band is also blow-
ing up internationally now, “so we are
strategically working the merchandise
in specific markets and stepping up the
band’s presence in markets where tour-
ing, radio and video are strong.” Janick
also notes that Phantom Planet’s deal
does not include publishing.

“We launched Cute Is What We Aim
For’s debut album two years ago with
an innovative Web store promotion
where we launched a series of T-shirts
every couple of weeks leading up to the
release of the album,” Janick says. “The
shirts contained lyrics from a song that
we posted the same day online foi
streaming. When a customer pur-
chased the shirt and album pre-order
bundle they received the ringtone for
the song as a value-added piece.”

Deal: 120

Includes retail and touring

“This is a developing band, so this al-
lowed us to establish a foundation with

FEBRUARY 23, 2008
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“We are launching new lines of inerchan-
dise for our bands like Cobra Starship ap-
proximately three times a year,” Janick
says. “Wealso create limited-edition items
to create excitement as well as generate
more sales. We are able to offer our artists
anamazing solution because we are able
to sell merchandise, albums, digital
music, videos and ringtones in one place.”

—CH

SOURECE: All sales are through the week ending Feb 3
ac els n
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shown here reacting to
\ her song of the year
Pe——————— R

in, performed via
atellite from London
due to visa issues.

DAFT PUNK’S surprise
appearance, its first on U.S. TV,
elevated KANYE WEST’S (inset)
performance of ‘Stronger.’

A

". .‘
ARETHA'FRANKLIN had the
rowd on its feet during ‘Chain of
Fools. Franklin was honored as
MusiCares’ Person of the Year.

—

ALICIA KEYS opened the
Grammy Awards with a
virtual duet with the

late FRANK SINATRA.
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THE TIME said its reunion after a

15-year hiatus wasn't just for the Grammy
Awards telecast. The band has recorded
a new album and intends to tour.

CORINNE BAILEY RAE
pays tribute to honoree
Aretha Franklin at MusiCares’
Person of the Year event.

The Mood Was Upbeat At The 50th Annual Grammys,
And Afterward, The Parties Raged. But Did The
Good Times Carry Over To Retail? BY ED CHRISTMAN

“Gala, But Gold?

l

While Amy Winehouse and Herbie Hancock are being
rewarded saleswise for their Grammy Award wins,
overall, the show is not driving music purchases to the
degree that it usually does, merchants say.

Alicia Keys’ “As | Am” and the Grammy compilation
of the 2008 nominees also saw sales upticks from the
50th annual show.

Indeed, based on early numbers from Nielsen Sound-
Scan’s Building chart, which shows sales of next issue’s
chart week through Tuesday, it appears Winehouse and
Hancock may both crack the top 10 of the Billboard
200. Other Grammy acts that saw growth in the early
part of the week include Foo Fighters, Josh Groban,
Feist, Rihanna and Kanye West. In particular, the Foos’
“Echoes, Silence, Patience & Grace” looks like it could
jump into the top 15 or 20; on this week’s chart (see
page 56) it's No. 65.

Billboard estimates that the merchants that reportto
Nielsen SoundScan’s Building chart represent 79% of
the U.S. retail inarket. Still, not all physical retailers were
seeing increased traffic to such an extent. “We saw Amy
and Herbie sales pick up definitely, but compared to
years past, the ripple effect from the Grammys was a

house is turning our to be the big winner at retail. ners and performers.

The biggest pickup is coming at discount depart-
ment stores like Kmart and Wal-Mart as well as at on-
line stores, merchants and executives at Universal
Music Group say.

Winehouse's “Back to Black” has been selling
steadily all along at core music stores, but her per-
formance on the show was probably the first time
that the mainstream consumer got a feel for her
music. Consequently, most big-box stores saw a
tenfold increase in Winehouse sales on Monday, Feb.
11, compared to the Monday before the show. At core
music stores, the increase is more in the 4-1to 7-1
range, according to retailers and a UMG executive.

“Heralbum is getting a huge lift because the racks
weren’t selling it as much before the show,” says a
source at one company that supplies racked accounts
with music.

But AEC’s DeFreitas says that while the bigger boxes
are feelinga salesincrease, it’s not as big as the increase
that the online merchants are experiencing for the win-

At Amazon, Winehouse rose to No. 1 on the site’s
sales chart immediately after the show, while Hancock’s
“River: The Joni Letters” went from No. 27 to No. 2; by
Tuesday, Feb. 12, it was the No. 1 title.

AtiTunes, the Winehouse and Hancock albums shot
into the online retailer’s top 10 after the show, with the
formersitting at No. 2 on Tuesday afternoon and the lat-
terat No. 3. “Across the Universe,” whose cast members
performed during the Grammys, also jumped into the
top 10 at No. 6.

While most merchants loaded up on Winehouse
sources say that Universal had 250,000 units in stores
in anticipation—the same apparently wasn’t true for
Hancock. There were about 50,000 copies of the album
in the marketplace, but retailers that didn’t anticipate
extra demand were shut out for a few days.

One account that had no problem handling Han-
cock demand was Amazon, which was offering an ex-
clusive version of his album with extra tracks in time

for delivery Feb. 12. continued on >>p38

INSIDE THE NUMBERS

Grammy ratings—like those of most major awards shows—are trending down. But a closer look at the demograph-
ics shows an alarming lack of interest among young viewers. At the peak of the teen-pop era, for example, young
men almost surpassed their older demo brethren; now, they hardly watch at all

pimple,” Alliance Entertainment Corp. (AEC) senior VP
Robert DeFreitas says.

It's possible that much of the uptick happened in the
digital realm; many of the sarne artists who enjoyed
growth on the Building chart also saw spikes on this
week’s charts, which would have included Sunday
night digital sales. 10

In some years, a Grammy show might drive as ‘ F 55+

Overall Ratings Ratings By Demo

much as 1 million or 2million in incremental sales.
In 2007, when Grammy sales and Valentine’s Day came
in the same week, sales jumped to 11.1 million from 9.8
million. The two events first appeared in the same track- ~ 25M
ing week in 2004, when sales of 18.1 million were larger

than any week outside of a November or December.

In the past, the album of the year winner has been re-
warded. In 1995, Tony Bennett’'s “MTV Unplugged” 4 e

went from 4,000 weekly scans prior to the show 121,000 2™ /
units the week after, while in 2001 Steely Dan’s “Two

Against Nature” went from 3,700 to 32,000 units. In M 2 H18-49

2002, the “O Brother, Where Art Thou?” soundtrack 1.0 o /’\v/w\-“—_ﬁ\
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rocketed fron 58,000 to 209,000 units. Lsm & M-
Nevertheless, the Grammys still can drive sales for a3 50 '90 791 92 97 '94 /95 96 97 ‘58 95 00 ‘01 02 ‘03 ‘04 '05 '06 ‘07 ‘08 > 93 95 7 98 95 '00 ‘ 4 05 08
some acts. Asshe was at the Feb. 10 awards show, Wine- SOURCE: Nielsen Media Research
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sdrom left: PHRAN GALANTE, Sony BMG
Nashville chairman JOE GALANTE, BRAD
PAISLEY, CARRIE UNDERWOOD, Sony BMG
Music Entertainment COO TIM BOWEN and
MIRANDA LAMBERT at Sony BMG's afterpart

Billboard group editorial director
TAMARA CONNIFF and FAT

JOE share the bling during

EMI’s bash at Dominick’s.

| \ 7

JOSH GROBAN, center, who performed with Andrea Bocelli at Clive Davis’ pre-party and during the
Grammy Awards, relaxes at Warner Music Group’s party with company chairman LYOR COHEN, left, and
*hjmr 0s. Records chairman/CEO TOM WHALLEY. Right: Wilco’s JEFF TWEEDY, left, with Black Keys
drummer RICK CARNEY, represent WMG’s rock roster.

THE BIG WINNER

An ebullient Herbie Hancock was thrilled for his album of the
year win for “River: The Joni Letters,” marking the first time
an African-American jazz artist won the award and the sec
ond that a jazz instrumentalist triumphed. “It’s immeasur-
able how surprised | am,” he said. “I didn’t even hear my
name at first, and | was waiting to hear my name, and they
said it,and I didn’t hear it. Then | heard the word ‘River,’ and
I said, ‘Is this true? Is this happening?’
Hancock said he hadn’t had a From left:
chance to talk to Joni Mitchell yet. ' HERBIE
HANCOCK
have no idea what she may be o leans in with
going through,” he said. And QUINCY JONES,
, ALICIA KEYS and
don’t expect any sort of battle WILL.LAM
to be waged between Hancock % backstage at the
and Kanye West, who many thought > Grammys.
was the favorite in the category. “Kanye
and | are cool,” he said. “l saw him earlier,
and | said, ‘Good luck! and he said, ‘I'd
love to wish you good luck . . . but | don’t
want you to get album of the year.”’
When asked if he was thought of as a conser-
vative choice in comparison to other nominees
like West and Amy Winehouse, Hancock laughed.
“This is the first time I've been though of as a con-
servative choice. What'’s conservative about me?
Maybe the way | dress?”
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EMI chief GUY HANDS
hit the company’s
party with new Capitol
artist KATY PERRY,
whose debut album

is due in June.

Dancing their way out of executive mode, Istand Defdam Music

Group president/COO STEVE BARTELS, left, and Universal
Motown president SYLVIA RHONE shake their groove things
with AKON at Clive Davis’ pre-Grammy Awards bash.

T gL~
na

IMMEASURABLE P>
HOW SURPRISED
T

The colorful T-PAIN shared the
best rap song Grammy Award
Avith Kanye West for ‘Good Life.’ /

[}
U.K. star-in-the-making LEONA LEWIS ¢left
and inset) was front and center at CLIVE

B DAVIS’ pre-Grammy Awards bash. Lewis

lanks Davis with CARRIE UNDERWOOD. =

From left: Universal Music Group Nashville chairman
| i \ LUKE LEWIS, Vivendi chairman/CEO JEAN-BERNARD
middle, BEYONCE, reunites | LEVY, country album of the year winner VINCE GILL
ny’s Child member HELLE and UMG chairman/CEO DOUG MORRIS celebrate at
i the Sony BMG afterparty. LY \ the Palm Restaurant.
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Umon Corp. of Georgia in 1989 to pursue hlS music interest.

Then again, he actually started in the music business “as a
child,” his mother Irene Johnson-Ware says.

“I started inradio in 1961 and he was born in 1958, so he was
not that big of atyke,” says Johnson-Ware, who managed gospel
station WGOK Mobile. “And my husband [Fred Ware] was with
CBS [Records] for some 20 years, so we had a steady meeting
and greeting of artists and people in the industry.”

Johnson's entry position was with Reprise in Dallas in 1989.

“We were part of the first urban promotion staff for Reprise,”
says Landy, who worked out of New York. “We were close friends
from the very beginning and always stayed in touch, doing our
best to try to expose music. He always had my back and knew [
always had his, which is very rare in a work-related situation. But
aside from being very, very close friends, he was really like my
mentor—and there were many people who looked up to him.”

Landy cites Missy Elliott, the Isley Brothers, Dru Hill, T.L.
Sean Paul, Trey Songz, Montel Jordan and Public Enemy among
the many acts he and Johnson worked, “but the thing we en-
joyed most,” he says, “was breaking acts—and we never minded
rolling up our sleeves and going after an act that no one had
heard before and building from nothing.”

From Johnson’sroleat Reprise, “success just followed him,”
Johnson-Ware says. After his stint as regional director of pro-
motion, he returned to Atlanta in 1991 as the label’s national "y
director of promotion, then moved to New York in 1992 to team ‘ faoii
with Landy in heading the urban division at PolyGram Label
Group. Johnny Barbis, who was PolyGram’s executive VP (and
now serves in Elton John’s management company Twenty-First
Artists), notes that Johnson worked with acts including Bob
Marley, Salt-N-Pepa, Warren G, P.M. Dawn, Mary J. Blige and
Method Man during his stay at the label, which evolved into [s-
land Def Jam during that time.

“He was just a great human

continued on >>p42

SPECIAL FE TURE

BY JIM BESSMAN

25

=0

| FRIENDS AND COLLEAGUES EXPRESS DEEP LOSS AFTER
’J THE DEATH OF RECORD EXECUTIVE RONNIE JOHNSON

COURTESY OF ATLANTIC RECORDS

40 | BILLBOARD FEBRUARY 23, 2008

www.americanradiohistorv.com


www.americanradiohistory.com

9‘/‘?\\.@
Ronnie Johnson
(July 21, 1958 - December 32, 2227)

fl.lll TIC

| II\NNHT

e



www.americanradiohistory.com

from >>p40 being,” Barbis recalls. “And he was sensitive to
others and took time to sit down with people. He was never com-
pletely all about business—though he did it well. And he always be-
lieved in bringing people along with him.

Johnson moved to Atlantic Records in 1999, where he became sen-
ior VP/GM of the label’s urban division.

“I must have seen maybe 15 very senior executives at the time |
was interviewing for the head of urban music,” Atlantic CEO Craig
Kallman recalls. “But Ronnie stood head and shoulders above every-
body as a human being first and foremost. Then 1 did the usual due
diligence, checking out references. [That] confirmed my gut instinct
that we had to have this guy. Fortunately, we were able to convince
him to come over to Atlantic and really build up an urban music de-
partment in real need of an injection. I can’t give him enough credit
for being such a critical partner throughout our entire run together.”

During Johnson’s Atlantic years he promoted the likes of Nappy
Roots, Fat Joe, Lil' Kim and Twista. He rose to the rank of executive
VP before leaving last April to join Capitol Music Group as executive
VP/head of urban music.

“I knew him at Atlantic when | was in marketing there, and we
just hit it off, even though I didn’t do anything on the urban side,”

' Born in Mobile, Ala.

1 ») Graduated from Georgia State University in At-
lanta with a degree in business administration.

Resigned as VP of Special Assets Group at First
Union Corp. of Georgia to take his first music industry
position as regional director of promotion for Reprise
Records in Dallas.

Named national director of promotion for Reprise
Records, based in Atlanta.

Moved to New York to join PolyGram Label Group.
Subse quently held positions at Island, Mercury and Mo-
town Records.

' Joined Atlantic Records and became senior VP/GM
of the label’s urban division.

} Named one of the “Hip-Hop Power 30” by the
Source magazine as one of “the players who have the abil-
ity to change hip-hop’s present state.”

Left his position as executive VP of Atlantic Records
and joined Capitol Music Group as executive VP/head of
urban music.

42 | BILLBOARD FEBRUARY 23, 2008

Capitol Music Group president Lee Trink says. “Then [ went to Lava
[Records], and he really liked what we were doing there philosoph-
ically: It very much fit in with his way of doing business in that it
was a very ‘family vibe’-type label with a tight-knit group and sense
of mission.”

Trink wanted to bring Johnson over when he went to Virgin
Records America as executive VP/GM, and succeeded after Virgin
and Capitol merged and Trink became president of the new Capi-
tol Music Group.

“I knew how well he would fit into what we were doing,” Trink
says. “He knew how much we wanted to invest in the urban side of
the business in a way that fit in exactly with our ethos of not putting
outaton of records but being serious and tenacious when we do, and
treating everybody here with respect. I knew what page he was on
when he got here and he knew our [goals]. So when | was looking for
someone | didn’t have a plan B.

Johnson, Trink adds, “was guided by a higher truth, and made me
want to be a better executive and a better human being.”

Johnson’s mother says her son “excelled at everything he everdid,”
including sports: “He ran track as a little boy and went on up to foot-
ballin his senior year when his school took the state championship.”

Gathered at the Hit Factory in New York in 2005 are, from
left, Atlantic Records’ MORACE LANDY, Violator Records’
MONA SCOTT, Groovevolt.com/Atlantic artist TWEET,
Atlantic’s JULIE GREENWALD and RONNIE JOHNSON.

In fact, Johnson was training for his first marathon when he suffered
his second heart attack, which proved fatal. Doctors believes his death
was related to am artery condition caused by a childhood illness.

“He flabbergasted everyone when he had his first heart attack at
47, because he'd been the picture of health and didn't realize there
was any damage,” says Sandy Mayfield, development director for the
Emory University School of Medicine Department of Medicine. “But
he ran in the Peachtree Road Race [in Atlanta] July 4 and was train-
ing for the ING Georgia Marathon, so he was pushing his edges be-
cause he was so happy to survive.”

Capitol Southeast national field promotion director Ric Ross was
a longtime friend—and running buddy—of Johnson’s. Ross and
Johnson decided to hold a race to raise money for Emory’s School of
Medicine program and Ross’ nonprofit organization, the Music Ed-
ucation Group. The inaugural Finish Strong SK Run/Walk is now
set for late summer in Atlanta. “Finish Strong” was the team name
under which Ross and Johnson were going to run in the ING Geor-
gia Marathon in March.

“It wasn’t about the music industry or the accolades, but giving
back to help people,” Ross says. “That was Ronnie Johnson right
there. Not the record guy but the human guy that we don’t see a lot
of in this business.”

Trink adds: “It really hit home when I went around from person
to person in his staff and saw how people who had been with him for
10 years said the same things as those who were there only a few
months. But he was this incredible mentor to people.”

Landy concludes: “He was the greatest role model, and even though
he’s not physically here, I always feel his presence guiding me along.
I think of one thing he always said: ‘Mo, either we're going to win to-
gether or we're going to lose together.” We didn’t lose too many. That's
the great thing.” ee
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‘Ronnie was a unique person and
executive. He never raised his voice or
lost his temper—and yet he was
respected and loved by everyone he
worked with. 1t was my privilege to
work with Ronnie at both Atlantic and
Capitol, and | miss him.’

—JASON FLOM, CAPITOL
MUSIC GROUP CEO

‘When Ronnie Johnson walked into a
room, the room changed. His
gorgeous smile, charisma and overall
spirit overtook you. His DNA was all
about goodness and inclusiveness,
and you always wanted to be next to
him basking in the warmth he
emanated. His single flaw was rooting
for the Atlanta Braves: Ronnie, if
you’re listening, that’s pathetic but |
forgive you. | guess you were human
after all. You’re always in my thoughts

and | will forever miss you.’

—ANDREA GANIS,
ATLANTIC RECORDS EXECUTIVE VP

‘My heart is broken. It’s really a loss for
humanity because he was so giving. He
was the warmest, most humble,
compassionate human being I've ever
met. Everyone who met him felt
honored to meet him. And he was a
person who didn’t wear suits. He didn’t
need to. He was a fine dresser, with
casual elegance. [His wife] Jackie
buried him in his ING Georgia Marathon
T-shirt and running shoes.’

—SANDY MAYFIELD, EMORY
UNIVERSITY SCHOOL OF MEDICINE:
DEPARTMENT OF MEDICINE
DEVELOPMENT DIRECTOR

‘Everyone valued his friendship and
professionalism, and he was a
humanitarian, which is unique in the
music business. And working for him
was incredible: I’ve held positions at
different labels, and some days | felt like
going to work and some days | didn’t.
But | actually foved coming to work here
because | loved talking to Ronnie, and
even if | did something wrong—which |
did—I knew he’d work it out with me. |
want to be Ronnie Johnson'’

—SAM CRESPO, ATLANTIC RECORDS
VP OF URBAN AND
LATIN MARKETING AND PROMOTION

‘He was not just my boss but my mentor
and friend, and we spent a lot of time
together. The thing that impressed me
the most about him was that he was so
humble for his position: How do you
remain so level-headed and forthright
and kind and yet still wield authority so
that people don’t take advantage of
you? He said, “I make sure people never
take my kindness for weakness.” And he
was always ready to take a bullet for his
staff, and artists and managers

respected him even more for it.’

—JAMES LOPEZ, ATLANTIC RECORDS
SENIOR VP OF MARKETING

Quotes compiled by Jim Bessman.
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The Folk Alliance

Celebrates

¥

of Song And
Community

BY CORTNEY HARDING

" he North American Folk Music
and Dance Alliance was founded
in 1989, when Clark and Elaine
Weissman and the California Tra-

2 ditional Music Society invited 125
people to a retreat in Malibu, Calif,, to discuss
the formation of a coalition of folk organiz-
ers. Celebrating its 20th year, the organiza-
tion is gearing up for what has become the
annual “town hall” of the folk community: the

International Folk Alliance Conference to be

held Feb. 20-24 in Memphis.

“The impetus for founding the Folk Alliance
was to make sure that the traditional music
community was getting their due,” executive
director Louis Jay Meyers says.

Today, the 3,000 members of the al-
liance come from diverse walks of life;
the member base comprises artists,
publishers, promoters and even fans.

“We provide opportunities for ali of
our members year-round,” Meyers con-
tinues. “Some of our benefits include
discounts on things like health insur-
ance and eventinsurance, as wellas CD
manufacturing and marketing. But we
also provide a lot of opportunities for
people to meet each other and come
together. We have six regional confer-
ences in the fall, which are a great way
for folk enthusiasts to locate like-minded peo-
ple in their community.”

Performance opportunities are another
perk for alliance members. “We have show-
cases at Tin Pan Alley South and South by
Southwest, and we program other events
around the world,” Meyers says. “We're con-
stantly sharing availabilities to our members
in order to help them set up performances
and deals.”

The overarching mission of the Folk Al-
liance, aside from serving members in practi-
cal ways, is to share musical traditions. While
that might suggest that the member base
would skew older, Meyers says this is not the
case. “We have 14-year-old members, and we
have 90-year-old members,” he says.

“More and more, I’'m seeing an incredibly
strong youth presence in the traditional music
scene,” he continues. “It’s almost like we're
back to a’60s state of mind. For the first time
in 40 years, the time isright for songs to have

L )
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an impact. Because of the state of affairs in
the world and the upcoming election, young
people feel like they have a reason to write
songs and try to change the world.”
Examples of this trend, according to Mey-
ers, include indie acts like iron and Wine, as
well as bigger-selling artists like Feist and the
Robert Plant/Alison Krauss collaboration. “We
have a young guy involved with the alliance,
al16-year-old named Anthony DiCosta,” Mey-
ers says. “Seeing him is like seeing a young
Dylan. All told, we’re going to have 10 acts
under the age of 20 at this year’s conference.”
Though its membership is mostly based
in North America, the organization seeks to
expand its presence around the world, Mey-

LOWEN & NAVAQ performmg at the ',
2007 Fotk Alllance Conference:

ers says. “Only about 10% of our member-
ship is international, mostly in Europe, the
U.K. and Australia. We have started to focus
on this more in recent years, and have es-
tablished a sister organization in Australia.
Our next step is to launch more chapters in
more parts of the world.”

Other goals for the next few years include
the launch of a mentorship program for young
artists and an effort to improve the image of
the word “folk.” “Some people see ‘folk’ and
it has a negative connotation for them,” Mey-
ers says. “But most people have some sort of
folk music in their CD collection or on their
iPod, be it Bob Dylan or Dave Matthews.”

Additionally, many aging rock stars are find-
ing a second life in the folk world. “Tommy
Ramone is now doing a bluegrass band,” Mey-
ers says. “We’d really like to assist these folks
in rejuvenating their careers, and all their fans
can hopefully see that they’ve been helped
by the Folk Alliance.” see

Folks to Note: Although folk music has traditional
roots, artists today blend a range of styles from
alternative to funk. Below is a baker’s dozen of acts
to watch in the folk community around the world,
many of whom will perform showcases at the Folk

Alliance conference in Memphis.

Wi Y|
LABEL: Baria Records (United States only)
WEB SITE: womenindocs.com

Women in Docs describe themselves as a vi-
vacious pop folk duo from Australia that
plays music in the vein of such bands as the
Waifs and Bluehouse. Their captivating
melodies and comedic live performances at-
tract fans worldwide. Their second album,
“Red Wine and Postcards,” was released in
March 2007 and finds the duo sharing lead
vocal duties rather than working as a lead
vocalistand a harmonizing vocalist. Women
in Docs have planned several shows
throughout Australia dur-
ing the next two
months.

wwWwW americanradiohietorv com

—Jacob Smyle

LABEL: unsigned

WEB SITE: therefugeesmusic.com

The Refugees are a female folk trio that plays a
traditional style of folk and is often described as
a female version of Crosby, Stills & Nash, but
with a twist of humor. They are planning the
release of their first album, “Unbound,” some-
time in 2008. The

Refugees havea U.S.
tour planned
throughout
June.
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Opposite page: PEOPLE
PROJECT,; from left: ALBERT &
GAGE and KENDEL CARSON,;
inset: ADAM LEVY; below:
HOOTS AND HELLMOUTH

LABEL: Hill Songs

WEB SITE: evahillered.se

Eva Hillered is a Scandinavian-born singer
whose music has been described as a mixture
of folk and alternative country music. She re-
leased her latest English-language album, “Life
Line,” in 2005. Since then, she has been play-
ing shows and charming audiences in Europe
and the United States.

LABEL: Lost Wax Records

WEB SITE: adamlevy.com

Adam Levy is a guitarist/singer/songwriter
who plays a style of folk influenced by rock,
blues, jazz and country. Since he’s done time
as the guitarist for Norah Jones, it’s no surprise
that Levy’s style of music is described as shar-

LOWEN & NAVARRO:JAYNE TOOHEY; PEOPLE PROJECT' BRIAN GOLDSCHMEID: ALBERT & GAGE: MARY KEATING BRUTON

KENDEL CARSON: MARK MARYANOVICH; ADAM LEVY HENRY DILTZ; HOOTS & HELLMOUTH: DOUG SEYMOUR

ing the same laid-back qualities as her. His
fourth solo album, “Washing Day,” released in
August 2007, contains slick and precise guitar
riffs that are just as good, if not better, than his
songs on his previous albums. He has shows
planned in New York, California and Utah
through February.

LABEL: Blue Pie Music/BMI

WEB SITE: ericawheeler.com

Erica Wheeler’s musical style ranges from
contemporary folk to country and bluegrass.
Her voice has been described as rich and
warm, the perfect complement for her intro-
spective, autobiographical lyrics. Wheeler’s
fifth albuin, “Good Summer Rain,” was re-
leased Dec. 11, 2007. A musical travelogue of
the North American landscape, the set was
sponsored in part by conservation organiza-
tion the Trust for Public Land. She has several
Fast Coast shows planned in February in sup-
port of the release.

LABEL: MAD Dragon Records

WEB SITE: hootsandhellmouth.com

Hoots and Hellmouth play experimental folk
music that combines major elements of blues
and country. Relative newcomers to the scene,
they released their debut, self-titled CD just
last year. They currently have a tour of the
East Coast and Midwest planned throughout
February and March.

LABEL: Forola Music

WEB SITE: dianaanaid.com

Diana Anaid, a young singer/songwriter who
hails from Australia, describes her musicas a
blend of pop, alternative rock and folk. With
five Australian Record Industry Assn. Award
norginations and notable success in downloads
), she is planning on releasing a new

album this year, “In
Your Words,” that
will be a return to
her original
acoustic-driven
synth-rock style.

LABEL:
MoonHouse
Records
WEB SITE:
albertandgage.com
The duo of Christine Albert and Chris Gage
adds elements of swing, country and soul to its
unique folk sound. MoonHouse Records re-
leased the act’s fifth album, “Cry Love,” in 2005;
the set covers topics ranging from love and ful-
fillment to loss and yearning. As of January, Al-
bert & Gage plan to be in the studio recording
for an upcoming album, as well as playing
shows close to home in Austin.

LABEL: Makeshift Music

WEB SITE: blaircombest.com

Heavily influenced by such artists as Bob
Dylan and Johnny Cash, Blair Combest is an
acoustic guitarist/singer who plays a style
of folk rock blended with country. His self-
titled sophomore album was released in
2006. He has several shows planned in Feb-
ruary all over the Southeast region of the
United States.

LABEL: Train Wreck Records

WEB SITE: myspace.com/kendelcarson
Kendel Carson, a 23-year-old Canadian singer/
songwriter/fiddler, plays a mixture of folk, coun-
tryand rock. “Rearview Mirror Tears,” her first
album, arrived in 2006. She has a small U.K.
tour planned for February.
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LABEL: unsigned

WEB SITE: peopleproject.com.mx
Hailing from Canada and Mexico, People Pro-
ject’s music combines folk with funk, blues,
Latin, jazz and roots music. Its self-titled debut
record was released in November 2006. The
band has shows planned across Canada and
Mexico through February.

LABEL: Hogs and Hominy Records

WEB SITE: shannonwurst.com

Shannon Wurst describes her music as acoustic
folk and bluegrass with influences ranging from
Dolly Parton to Gillian Welch. An Arkansas na-
tive, Wurst’s first record, “Sunday Pie,” was re-
leased in 2007. She has many shows planned
throughout the South, including several at the
Folk Alliance conference, during the next cou-
ple of months.

LABEL: Back 9 Records

WEB SITE: bradcolerick.com

Brad Colerick has been playing music for more
than 20 years, many of them as a commercial
composer, before he returned to his traditional
mixture of country and folk music, releasing
the long-awaited “Cottonwood” in 2006. The
follow-up, “Lines in the Dirt,” was released in
July 2007. He has several shows planned across
the United States throughout this year. . -
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, centrated much of his promotional efforts in Mexico during the
". ? past two years. “Now, it's very important to be Spanish-con-
What’s In A'Name-=
{
/ .

Despite the changes, the blend is so defined by Quintanilla’s
touch that first single “Por Ti Baby” features a guest singer. new
EMI Televisa artist Flex, whose debut album, “Te Quiero,” is
No. 4 on Billboard's Top Latin Albums chart.

The second single features newcomer Melissa Jiménez on vo-
cals, and the third features Spanish rapper Mala Rodriguez and
Argentine rocker Vicentico. Kumbia All Starz singer Ricky Rick
handles lead vocals on most of the

Despite Moniker Changes,
Quintanilla Keeps Selling | ‘

In a world where name recognition is everything,
A.B. Quintanilla has flipped conventional wis-
dom by tinkering with his group’s moniker with
certain regularity. 4
What began as A.B. Quintanilla 11y Los ol
Kumbia Kings evolved into A.B. Quintanilla ',",
111 Presents Kumbia Kings, and finally A.B.
Quintanilla [Tl Presents Kumbia All Starz.
The mutations are not in name only. 3
Possibly no other group in contempo- ] ,i,_’,_' thread. “Atan interna
rary Latin music has produced as many 1& y ‘ » ‘ : . y tional level, we are going to
offshoots as Quintanilla’s Kumbia # o i ._# ' 7 | . concentratein South America,
Kings and Kumbia All Starz, with a e~ . = and we are also commiitted to
roster of alumni that includes Frankie ’ releasing and pushing him in
|, D] Kane and K1. Spain,” EMI Televisa president
Through it all, Quintanilla’s fan base has remained stable, a Rodolfo Lopez-Negrete says.
remarkable feat for a bandleader who is not a lead singer. In the States, Quintanilla has
But as arranger/producer/composer/ bassist, been a consistent top seller, with his
Quintanilla is the architect of a particular urban early albums nearing the half-million
cumbia sound that has managed to transcend sales mark, according to Nielsen Sound-
Scan. All of his studio sets have topped
200,000 copies.
Quintanilla maintained the momentum
even afier his split with Martinez, a testa-

other tracks.
The videos were shot
simultaneously in Ar-
gentina in an effort to
provide a unifying visual

s

years, names and vocalists.

‘In the end, | think [ can change the name
to A.B. Quintanilla and whatever,” Quintanilla
says on the phone from Argentina, where he is
filming three videos for new album “Planeta
Kumbia.” Due March 4 on EMI/Televisa, the 15-
track set is his sophomore album with his new group,
Kumbia All Starz, following his much-publicized
breakup with longtime musical partner Cruz Martinez.

“The thing about it is, when people are buying Coca-
Cola or Tide, it always has to be new and improved. Stronger-
smelling, fresher,” Quintanilla says. “But even though the
chemicals may change, it’s still the same brand. I believe
when people hear ‘A.B. Quintanilla,” they know they’re going
to buy a quality cumbia album.

Caught up in an ongoing dispute with Martinez over the
rights to the Kumbia Kings name, Quintanilla is now focused
on Kumbia All Starz. The group’s debutalbum, 2006’s “From
KK to Kumbia All Starz,” has sold nearly 200,000 copies in the !
United States, according to Nielsen SoundScan.

“Planela Kumbia” is a continuation of Quintanilla’s dis-
tinctive mix of traditional beats, pop, hip-hop, loops and
synths. But the album is more dance-oriented and Latin-

leaning than other Quintanilla productions. While all pre- | 7@’
-,

ment to his appeal.
“Not to be cliché, but it’s the music,” Lépez-Negrete says.
‘He created this style.
Lépez-Negrete says “Planeta Kumbia” will be initially
pushed with particular emphasis in the United States
in a strong bid to reclaim this market. Formal pro-
motion begins with a performance of “Por Ti
Baby” on Univision’s Premios lo Nuestro
Awards telecast, marking Quintanilla’s first
U.S. TV performance since the 2005 tribute to
his late sister, Selena.
Quintanilla is also planning to tie in promo-
tional efforts with his search tor new singers.
While Rick remains with the band, two other singers
departed after the album was recorded. Sources say
former Kumbia Kings singer D] Kane could return to
Quintanilla’s Kumbia All Starz. In addition, Quintanilla
is in conversations with two major TV networks about doing
a reality show that doubles as a talent search, with the win-
ners landing slots in his group.
“If you go from the first Kumbia Kings album to Kumbia All

wr—

LIl

vious albums have included English-language tracks, this time,

q
everything is in Spanish. e Starz, you notice there is a continuous flow of hit after hit on
“I definitely have more Spanish-speaking consumers now each album,” Quintanilla says. “And each time, there are differ-
than the bilingual crowd,” says Quintanilla, who has con- QUINTANILLA ent vocalists interpreting the songs.” .
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>>>‘BODY’

OF WORK

Mariah Carey has dubbed
her next effort “E=MC?%”
and will release it April 15
via Island/Def Jam. The
R&B-leaning first single,
“Touch My Body,” hit U.S.
radio Feb.12. The set
features producers Jer-
maine Dupri and Will.i.am,
plus DJ Toomp, Stargate,
Bryan-Michael Cox, Nate
“Danjahandz” Hills and
James Poyser. Other col-
laborators include hitmaker
T-Pain and Damian Marley.

>>>HEARD ABOUT
YOUR BAND

The Replacements’ first
three albums and an EP
will be reissued in re-
mastered, expanded form
this spring, completing a
long-awaited upgrade of
the seminal band’s early
work. “Sorry Ma, Forgot to
Take Out the Trash,” “Stink,”
“Hootenanny” and “Let It
Be” will arrive April 22 via
Rhino. Later this year, the
label will continue the re-
issue campaign with ex-
panded editions of the
band’s Sire catalog: “Tim,”
“Pleased to Meet Me,”
“Don’t Tell a Soul” and
“All Shook Down.”

>>>TAKE FLIGHT
New Zealand duo Flight of
the Conchords skewers
synth-pop, the French,
David Bowie, American
R&B, hip-hop and un-
attainable sexual con-
quests on its self-titled
debut, due April 22 via
Sub Pop. The 15-track set
features songs first aired
on the Conchords’ hit HBO
series, but they have been
retooled in the studio with
producer Mickey Petralia.
The first single is the Pet
Shop Boys-esque “Inner
City Pressure.”

>>>TOM WAITS
FOR NO ONE
Scarlett Johansson has re-
vealed details of her debut
album, “Anywhere Lay My
Head.” The set includes 10
Tom Waits covers and one
original, and will be re-
leased May 20 via Atco/
Rhino. “Anywhere” was
produced by TV on the Ra-
dio’s Dave Sitek, who says
he was going for a “cough
medicine/Tinker Bell”
vibe, sound-wise. David
Bowie lends his distinctive
vocals to two songs, while
Yeah Yeah Yeahs guitarist
Nick Zinner and members
of the band Celebration
contribute throughout.

Reporting by Jonathan
Cohen and Katie Hasty.

YOUR GUIDE TO UNSIGNED BANDS Compiled by Katie Hasty

>>>LATCH KEY KID

Contact: Forrest Reda, manager; forrest.athe-
bamgroup.com, 818-784-1818

If you were one of the Super Bow!'s 97.5 million
viewers this year, there’s a good chance you
heard Latch Key Kid. Ina commercial for Coke,
the Californian singer/songwriter’s “Good
Times” played while James Carville and Bill
Frist hammed up their bipartisan friendship.

It’s the latest licensing placement for the
charming 31-year-old, who also has credits in
such TV shows as “The Amazing Race” and
“Survivor.” it all originated with a fruitful col-
laboration with publishing company Experi-
ence Records and action sports.

“Guys who make these documentaries and
feature films are always looking for cheap,
original music to throw over their segments,”
says Latch Key Kid, aka Gavin Heaney, whose
tunes are the backdrop for several films on
surfing and mountain biking. “My music isn’t
necessarily high-octane or anything, but | mix
up a lot of genres. If an individual song does-
n't fit the feel, | can always work close with the
filmmaker to remix it.”

And that’s one of Heaney’s biggest strengths:
He produces, plays multiple instruments, is sty-
listically diverse and Internet-savvy and has a
deep back catalog of tracks ready to use. His live
show has been marketable, too, as he antici-
pates showcases at big Los Angeles clubs like
the Roxy and the Troubadour this season.

Heaney has already released his self-titled
debut record and is prepping the physical re-
lease of his sophomore set, “Miracle Mile”; it
is already available oniTunes. “The Super Bow!
thing certainly helps with funding an album
release,” he says. —Katie Hasty

>>>KARINA NISTAL

Contact: Tanya Pelt, manager; tanya
astarlightbeats.com, 832-642
0282

If you happen to be in Houston
during Karina Nistal’s
monthly residency at the
GRAB (Game Room & Bar),
you might learn her signa-
ture dance. “Stand
straight forward—one
step to the right,
swing your hips,
[step] left, swing
your hips, drop,”
Nistal says of
crowd favorite
“Trabdjalo.”

The Spanish
track is from the
breakbeat/
dance/electronic
artist’s bilingual
2006 debut,
“Nistyle,” on Hous-
ton indie Starlight
Beats & Breaks. The
dance “is my sales
pitch for the CD
sometimes,” says
Nistal, who has per-
formed in Houston

48 BILLBOARD

for 10 years with the Rebel Crew collective of
breakdancers, DJs and musicians. She’s earned
additional attention from her licensing deal
with Dodge; the company loaded up a flash-
drive key chain for the Dodge Avenger with
her music and streamed tracks onits Web site.

“My goal is to be able to do this full-time—
break out of the 9-to-5 thing and go on tour,”
says Nistal, who pulled together a backing
band for a tour of the Middle East last fall with
Armed Forces Entertainment. She was also
named the 2007 Houston Press Award win-
ner for best local rap/hip-hop artist.

Nistal is set to perform a South by South-
west showcase March 12 at the Molotov Lounge
in Austin, and will take the Latin stage April 27
at Houston'’s International Festival. Meanwhile,
she's working on her second album, tentatively
titled “Nistalgia.” “I’'m going to do more Latin
stuff, but it’ll be more soulful than the last
album,” she says. —Ayala Ben-Yehuda

>>>TL CROSS

Contact: TL Cross, ticross@gmail.com
TL Cross comes from a musical background
that spans back to when his grandfather hosted
his own radio show and further extends to his
father, aunts and uncles, most of whom were
major-label gospel artists and musicians.
Nowadays, the 25-year-old singer/song-
writer/producer has successes of his own. His
writing credits include “I’ll Make It Right”
(Usher), “Whereareyougoing” (Musiq Soul-
child), “Pll Be Right There” (112) and “Get It On
Tonite” (Montell Jordan), which hit No.1on
Billboard’s Hot R&B/Hip-Hop Songs chart in
2000. He'’s produced for such artists as Ghost-
face Killah (*Never B the Same Again,” featur-
ing Carl Thomas) and DMX (“Goodbye™)
while Yolanda Adams, Donnell Jones and
Case are among those who have tapped him
as a backing singer.

Today, Cross is co-CEO of Da Gutta
Fam production/record company,
an entity he and his partners hope
will be picked up by a major label en
bloc. They’re currently working on
projects with Nas, LeToya Luckett
and Jamie Foxx.

“Da Gutta Fam is the umbrella and
TL Cross is the trailblazer,” Cross
says. “We have solid produc-
ers and hitmakers. We've had
A-list artists choose us to
make music for them.”
Cross has further dealt
with majors as part of the
quartet Morrison Slick, a
group whose previous in-
carnations have released
records via Istand and
Motown. Morrison Slick
later signed a song-
writing deal with
Jimmy Jam and
Terry Lewis before
becoming
part of Da
Gutta Fam.
—Mariel
Concepcion

NISTAL

orv.com
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Coming
Of Age

Black Tide Proves You're
Never Too Young To Rock

When Black Tide's members
were barely out of high school,
they landed an Ozzfest date on
the second stage. Another act
dropped out of the lineup, so
Black Tide was invited to join
the rest of the tour. However,
second-stage sponsor Jager-
meister balked because it did-
n't want to look like it was
promoting underage drinking.
Black Tide’s fans swarmed In-
ternet message boards de-
manding the judgment be
reversed. And then a miracle
occurred: Ozzfest’s organiz-
ers asked the band to open the
main stage, and it rocked the
crowd accordingly.

Such have been the forma-
tive years for Florida's Black
Tide, a quartet that merges clas-
sic rock with a modern style.

Debut album “Light From
Above” (Interscope, March 18)
reflects the influence of such
icons as Judas Priest and Iron
Maiden, whose catalog is older
than Black Tide’s members. In
fact, guitarist/lead singer
Gabriel Garcia just turned 15.

Black Tide's youth hasn’t
hindered its progress, which
has been swift. The band
formed just a few years ago
and picked up a demo deal
with Atlantic before signing
with Interscope in 2006. Its tri-
umph at Ozzfest indicated a
victory on another level. Un-
like pop and R&B, where teen
acts are more readily accepted,
metal audiences have little pa-
tience for music that seems
contrived. Black Tide earned
major credibility by proving it

{0161 &8 BY SUSAN VISAKOWITZ

SmellsLike

Malkmus, Jicks Rediscover
The Joy Of Collaboration

Stephen Malkmus’ last release, 2005’s “Face the Truth

”

was a

mostly one-man affair, the result of what he describes as “me
playing around in my basement.” But “Real Emotional Trash,”
due March 4 on longtime label Matador, is a reminder that Malk-
mus can still play well with others.

Like the ex-Pavement leader’s self-titled first solo effort, “Face
the Truth” only carried Malkmus’ name on its jacket. But “Trash”
follows more closely in the footsteps of 2003’s “Pig Lib” by giv-

STEPHEN MALKMUS & THE JICKS

BLACK TID “HR|S CHRISMAN

MALKMUS & THE JICKS' DAVID TORCH; BIOND!I ROBERTO CIFARELL

NISTRAL: SANJAY PATE
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BLACK TIDE

can really perform.

Asked what he’d like people
to know about “Light From
Above” or Black Tide, bassist
Zakk Sandler says with a
laugh, “|That]it's not bullshil.
That it’s actually real. | know
a lot of people are like, ‘Oh,
this is going to last a week be-
cause they're youngand what-
ever.’ That's not the case at all.
We don’t plan on treating it
like that, either.”

According to Interscope
product manager Dyana Kass,
Revolver magazine is one of
the first media outlets to sup-
port Black Tide in a big way;
its current issue features a

four-page spread on the band.
Editor in chief Tom Beaujour
says, “There needs to be a new
generation coming in of kids
that young people that can
identify with as peers or
slightly older .. . I can’t see a
15-year-old looking at a dude
up onstage who’s 35 who lit-
erally could be his dad and be
like, “That's me.’ | feel with
this band that it fills this gap.”

Although Interscope is tar-
geting a rock audience, Black
Tide is also gathering cover-
age in such mainstream mag-
azines as Spin, Blender and
Entertainment Weekly. Kass
says the crossover press hap-

pened organically.
“They’re such an interest-
ing concoction of old school
meets new school, and we're
really doing a two-prong ap-
proach,” she says. “We're mak-
ing sure we're getting more of
that kind of classic-melal-
audience-slash-rock, and then
additionally getting that youth
audience and the [Vans]
Warped tour audience.”
Black Tide is staying on the
road for the rest of the year,
and will do dates on the Rock-
ster Energy Mayhem tourand
possibly Warped. Some of the
higher-profile partnerships it
has formed include an in-the-

works-deal with Monster En-
ergy drink, an ad campaign
with No Fear clothing and
song placement in such
videogames as the next edi-
tion of “Rock Band,” due later
this year.

There is alsoa major initia-
tive with Guitar Center thatin-
cludes a sweepstakes, in-store
appearances and having Black
Tide paired with some of its
rock heroes on the cover of a
Guitar Center catalog that will
be sent to 850,000 customers
as a direct-mail piece. Kass
could not comment on who
else would appear on the cover
with the band. oee

Team Spirit

ing credit to the Jicks, Malkmus’ band since 2000, and putting
the emphasis back on group dynamics.

Malknius says that after he got “Face the Truth” “out of [his]
system,” he “wanted to gel back to a band sound, to band rela-
tionships. I wanted to focus on people making decisions together.”

And that collaborative spirit is evident everywhere on “Trash.”
Even more so than “Pig Lib,” the new album finds Malkmus &
the Jicks turning up the improvisational heat, colliding on hard-
rocking, intricate jams that highlight not only
Malkmus’ understated guitar heroics, but also
the finely honed skills of his three bandmates,
especially new drummer Janet Weiss.

Matador GM Patrick Ainory says there’s “no
question” that Weiss' arrival “has given the
band a harder-edged, more forward-thrusting
sound. There’s less whimsy, less twisted pop
on this record.”

Malkmus adds that Weiss, former drummer
foriconicalt-rock band Sleater-Kinney, is “com-
mitted to het life in musicand I can use a little
bit of prodding because, well, | can be kind of
complacent. She comes in and pushes things
up anoich.”

Accenting the improvisational component of
the Jicks’ music was one way Weiss pushed. “Any
band I'm in I definitely try ro challenge the other
players to experiment,” she says. “Luckily with
the Jicks they'd already done some of that exper-
imenting in the past.

Malkmus’ projects have always enjoyed the

support of members of the jam band community—in part be-
cause Trey Anastasio once name-checked Pavement as his fa-
vorite band and would cover the band’s songs live with Phish.
But that backing has sustained and even expanded in later years
as the Jicks have flirted with longer and longer workouts, culmi-
nating in the new album’s multipart, 10-minute-plus title track.

Amory says that while Matador has “been aware of Malkmus’
appeal” in the jam band world, “the online presence of that com-
munity has increased dramatically” in the past couple of years.
The labelis planning to “explore promotional opportunities with
[that] audience while being careful not to let Stephen get pigeon-
holed as just a jam band artist.”

Meanwhile, Matador will hit “the hardcore indie rock fan” by
making “Trash” only the fifth Matador release to get the “Buy
Early Get Now” treatment, where fans who pre-order get addi-
tional conlent—in this case an instant stream, two exclusive B-
sides, a live concert and other goodies.

Additionally, the label is giving indie retail an exclusive lim-
ited 10-inch EP with unreleased tracks, and Amory expects indie
stores to do well with the deluxe gatefold vinyl of the album.

In contrasl to the campaign surrounding “Face the Truth,”
which was slowed by an “uncertain drummer situation” and the
arrival of Malkmus’ first child, the live show will also be key this
time around.

“At this stage in the music industry,” Malkmus says, “you’ve
got to get out there and play. You can’t just wait for the royalties
to pour in, because they're not there anymore

Indeed, Malkimus has seen his solo efforts’ sales plummet
since his 2001 debut, which, according to Nielsen SoundScan,
has sold 81,000 copies, compared with 38,000 for “Face the Truth.”

But Malkmus, with a touch of the dry humor he’s known for,
says he’s excited to do a proper tour. “We're a dynamic live act
with a lot of room to grow. Taking the music out there is what |
really like—verging on love—to do.

He adds, “IUs hard to overstate the importance of the new
group dynamic. The }icks is not a backing band anymore. Every-
one’s identity is part of it. e
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>>>LOVE ITLIVE

Italian Mario Biondi might be labeled a smooth jazz artist,
but his career trajectory has been anything but conven-
tional. The singer had a sleeper hit with debut 2007 album
“A Handful of Soul” on the Schema label (Billboard, June 2,
2007). But for his follow-up, Biondi went his separate ways
with the label and released a double live album, “1 Love You
More Live,” through his management firm’s imprint, Live
Tour. Milan-based Live Tour also represents Biondi as his
booking agent.

“People thought we were mad to release a live album by
an artist who only had one studio album to his name,” says
Paolo Franchini, president of Edel Italy, which distributes the
album. “But it has been in the top 10 since before Christmas
and has gone platinum, with sales in excess of 70,000 units.”
Franchini adds that Biondi, who sings in English, has “gener-
ated quite a lot of interest abroad and we’re currently talking
to a number of people.”

Biondi’s Dec. 7 live album release includes a cover of the
Burt Bacharach standard “Close to You” that—as is now com-
mon practice in ltaly—received an airplay and digital-only
release. “Being a live track, it didn’t get much airplay,” Fran-
chini says, “but it reached the top five of the ltalian general
iTunes charts and is continually No.1on the jazz charts.” Many
of Biondi’s songs are covers, but his original material is pub-
lished by Ishtar Edizioni. —Mark Worden

BIONDI

>>>PROLIFIC WORKMAN

Finding material for a new album has never been an issue
for Canadian singer/songwriter Hawksley Workman. Like
his surname would suggest, Workman is something of a pro-
lific songwriter.

Since his last outing, the largely acoustic “Treeful of Star-
ling” in 2006, Universal Music-signed Workman has written
and recorded two albums’ worth of material. One of those
sets, “Between the Beautifuls,” had a local release Jan. 29,
opening at No. 13 on the Canadian chart.

“In the fast two or three years I've made about four records,”
says Workman, who is known for his off-the-cuff stage shows
and fanatical fans. “There are records between albums that
I've made to keep myself occupied. | also made a big rock
record as well.”

Some of Workman’s more recent, rockier recordings will
show up on a separate album, “Los Manlicious,” which will
get arelease in France, Germany and Australia at a date yet
to be announced. “Los Manlicious” will feature four songs
from “Beautifuls” and a cover of Led Zeppelin's “The Ocean.”

The artist is booked by Rob Zifarelli of the Agency Group
and published by Hawksleytown Publishing.

—Robert Thompson
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Carnival Attractions

Trinidad And Tobago Event Launches Next Soca Stars

Trinidad and Tobago’s indige-
nous music—steel pan, ca-
lypso and especially soca,
calypso’s energetic offshoot—
dominate the culturally diverse
Caribbean nation’s annual pre-
Lenten carnival festivities.

The carnival season offi-
cially commences right after
Christmas and concludes
with a parade of masquer-
aders through the streets of
Trinidad’s capital Port of
Spain on the Monday and
Tuesday (this year, Feb. 4-5)
before Ash Wednesday.

Accordingto areport by the
Trinidad and Tobago Chamber
of Industry and Commerce,
carnival attracts approximately
50,000 visitors and injects
more than $100 million into
an economy already thriving
thanks to vast oil and natural
gas reserves.

Because carnival is the
premier event for soca, many
of Trinidad and Tobago’s
soca artists annually release
new carnival music with
hopes of scoring hit songs,
which can yield significant
financial returns.

“For anyone interested in
soca, carnival is the essential

spot,” Trinidad and Tobago’s
most popular artist Machel
Montano says. A former child
star, Montano, 33, sold out
back-to-back concerts in March
2007 at New York’s Madison
Square Garden. He returns to
the venue March 28 and hopes
to conquer a broader swathe of
the mainstream in 2008. Still,
he places tremendous value on
his continued carnival success.

“I could be booked with old
songs but [ like to write new
songs to keep the business
rolling,” Montano says. He en-
joyed several hits this season,
including the frenetically
paced “Blazin D Trail” and the
engaging, retro-flavored “Win-
ing Season.” “We play every
night [during carnival] and use
the money we make to survive
when itis downtime,” he says.

Montano’s management, as
well as other queried artists,
refused to disclose their sea-
sonal earnings. But according
to Mortimer Baptiste, a pro-
moter of Trinidad’s popular
Outta De Blue fete, a new-
comer with a single hit will
make between $500 and
$1,000 per performance, while
top-tier artists with established

repertoires can command “up-
wards of $15,000 per show. At
the height of the season, the
artists with the biggest songs
might be booked at six fetes
per night, so the money really
adds up,” Baptiste adds.
The success of the season’s
most popular artists, however,
is not reflected in their record
sales. The recently launched
trinidadtunes.com, the first
legal download site for ca-
lypso/soca, receives “400-500
hits perday and maybe 3% of
those people are actually pur-
chasing music,” says Jean
Michel Gibert, one of the \
site’s founders.
“The top 10 soca artists
combined don’t sell 100,000
CDs, so we depend on our
shows,” adds Bunji Garlin,
who made a stunning re-
turn to prominence this
year with his Jamaican
dancehall-inflected,
breakneck-speed
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delivery on the
hits “Mash Up”
and “Fiery.”
Plus, hits can lead to en-
dorsements; Garlin, Montano
and other soca stars are fea-
tured in local wireless company

Bmobile’s
phone campaign.
“And because
promoters come
to carnival to hear
what’s happen-
ing, you can get
opportunities to
perform at shows all
over the world,” Gar-

lin says.
Darryl “D Life”
Payne, who plays
soca on New
York’s influential
urban WQHT
(Hot 97), travels
to carnival to
- hear the latest
= music, secure
exclusive song
mixes and book art-
ists for soca/carnival

BUNJI GARLIN raised his
profile during Trinidad
and Tobago’s carnival
with such tracks as ‘Fiery’
and ‘Mash Up.’

events in the New
York area. He cites
Montano’s “Make Love” (fea-
turing Buju Banton) and soca
neophyte Hunter’'s rum-
drinking anthem “Bring It”
(featuring Garlin) as having
the potential to have an impact
on a mainstream audience.
“These songs have strong
melodies and lyrics that a wide
audience can understand,” he
says, comparing them to prior
Billboard Hot 100 soca hits by
Kevin Lyttle and Rupee.
Neither Lyttle nor Rupee
comes from Trinidad and To-
bago, but their songs enjoyed
massive popularity there prior
to hitting the mainstream,
which underscores carnival’s
importance for breaking soca
hits beyond the Caribbean.
“For anything soca-related,
you have to go through our
carnival to get exposure,”
Gibert says. “Dancehall art-
ists [like] Sean Paul, Shaggy
and Beenie Man all per-
formed here in 2008 because
they want to catch the latest
vibe. Above everything else,
carnival is a very important
international musical test-
ing ground.” .

MONTAND
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SUPER SOCA Five Artists Who

Made A Major Impact At Carnival 2008

MACHEL MONTANO

Montano delivered ariveting two-and-a-half-hour perform-
ance at his own carnival promotion, the sixth annual Alterna-
tive Concept concert, sharing the stage with esteemed soca
bard David Rudder, calypso legend the Mighty Sparrow and
steel pan virtuoso Len “Boogsie” Sharpe. “| believe in connect-
ing the dots within our music, because we must know where
we came from,” Montano says.

FARMER NAPPY
A backup singer with Machel Montano’s HD band (for-
merly Xtatik) since its inception, Farmer Nappy scored his

first major solo hit with the delightful “Chippin’ Down D
Road.” Solidly booked for solo engagements through-
out 2008, Nappy views his newfound celebrity with a
practicality gleaned through 26 years of hard work. “I'm
into real estate,” he says, “so one hit song equals one
new house.”

HUNTER

Forty percent of Trinidad’s population descends from Indian
indentured servants, and the indigenous Trinidadian music
calted chutney fuses modern soca with traditional Indian in-
strumentation. Chutney singer Hunter (Lalchan Babwah) be-
came a carnival sensation with his drinking song “Bring It,”
marked by the refrain, “You could bring in a bottle, you could
bring in a flask/I want me rum in the morning, | want me rum
in the evening.”

BUNJI GARLIN

Following a tackluster season in 2007, Garlin roared back
with several hits. His commanding rendition of calypson-
ian Maestro’s 1976 classic “Fiery” earned him first prize
of $84,000 in carnival’s hotly contested Power Soca
Monarch competition. Garlin, however, says top honors
should have gone to the third-ptace entrant, his wife
Faye Ann Lyons.

FAYE ANN LYONS

Lyons’ father, socaicon Super Blue, has captured carni-
val’s prestigious Road March title, the song judged as
having played most often on carnival Tuesday, a stag-
gering eight times. A vibrant entertainer in her own right,
Lyons upholds the family legacy with her hypnotic, hyper-
active 2008 Road March winner “Get On.” —PM

FEBRUARY 23, 2008

www americanradiohietorv com



www.americanradiohistory.com

'rHEJau.l-B()ARQRl

ALLISON MOORER
Mockingbird
Producer: Buddy Miller
New Line
Release Date: Feb. 19
ﬁ Elegant, powerful and
authentically South-
ern, Allison Moorer’s is the
rare voice worthy of an
entire album of cover songs.
So it's not surprising that
“Mockingbird” contains more
than its share of iPod-
deserving tributes (includ-
ing Nina Simone's “l| Want a
Little Sugar in My Bowl” and
aslowed, acoustic, hornless
take on “Ring of Fire”). What
is, however, are some of the
songs she revamps, as not
all clear the fence. The sound
of the Alabama-born, Nash-
ville-groomed singer at-
tempting the rural loneliness
of Gillian Welch'’s “"Revela-
tor” strikes an intriguing
chord, but her take on Joni
Mitchell’'s “Both Sides Now”
doesn’'t feel right, and she
doesn’t seem quite dirty
enough for Patti Smith's
“Dancing Barefoot.” Hiccups
aside, there's something
really brave and thoroughly
punk rock about hearing her
tackle Ma Rainey’s “Daddy
Goodbye Blues,” consider-
ing her father took her and
her mother's lives in a murder-
suicide.—WO

THE RAVEONETTES
Lust Lust Lust

Producer: Sune Rose
Wagner

Vice

Release Date: Feb. 19

| If the Raveonettes
Eal surprised us with the
sunny pop sheen of 2005’s
“Pretty in Black,” they deliver
an even more jarring turnon
“Lust Lust Lust.” Any artifice
of mainstream confection is
stripped away, replaced by a
fuzzy, lo-fi minimalism that
uses reverb and sustain to
create a deceptively lush
sonic tapestry. "Aly, Walk
With Me” mixes Velvet Un-
derground dryness with a
deep, urban groove to
spooky effect; in this sonic
context, an invitation to
“walk with me in my dreams/
All through the night” sounds
as nightmarish as it does ro-

mantic. “Lust” portrays de-
cidedly ambivalent emo-
tions, while “Expeiled From
Love” is filled with regrets
and recriminations accented
by the song’s moody tex-
ture. Even “You Want the
Candy,” one of the album’s
rocking confections, is por-
trayed as nothing more than
a “dirty treat.” It’s a little
scary, but it keeps us listen-
ing, too. The album may
consign the Raveonettes
further to cult-level status,
but like a challenging mate,
it seduces us into coming
back for more.—GG

MIKE DOUGHTY
Golden Delicious

Producer: Dan Wilson

ATO

Release Date: Feb. 19

W It may be his poppiest
‘ and slickest work to
date, but “Golden Delicious”
is more proof that Mike
Doughty still knows where
to make the melodies twist
and turn to find the sweet
spot among the ridiculous,
the sublime and the sad.
Opener “Fort Hood” is a de-
ceptively boppy-sounding
look at a soldier who'd rather
“leave the mobs and the
murder in a distant land” be-
fore throwing out a chorus
or two of “Let the sunshine
in” and then lamenting that
said soldier is no longer of
the enviably innocent time
where his biggest need is to
“blast Young Jeezy with your

CARLA BRUNI
No Promises
Producer: Louis Bertignac
Downtown

Release Date: Feb. 19
Less than a minute

RAY DAVIES
Working Man’s Cafe

Producers: Ray Davies, Ray Kennedy

Ammal/New West
Release Date: Feb. 19

You can take the boy out of

Britain—and, apparently, a good deal of Britain out of
the boy. Ray Davies, the once (and future?) Kinks
frontman, has long been among rock’s most strident
social commentators, with a decidedly British flip to
his characters and observations. But on his second
proper solo album, Davies drops any sense of UK. jive
and draws on a residential tenure in New Orleans ear-
lier this decade for what is decidedly the most
“American” work of his more than four decades of
recording. “Vietnam Cowboys” bursts forward with a
gritty shuffle and ruminations about the impact of the
global economy on these shores. “Hymn for a New
Age” is an Americana-styled anthem calling for spiri-
tual overhaul, while “Imaginary Man” has a rootsy
richness that echoes Muscle Shoals. The net result is
smart, personal and potent.—GG

friends in a parking lot.” It’s
always a little tough to tell
how much he’s kidding, but
there’'s certainly something
sun-splashed about the zany
scatting and “nanana’s” on
“Put It Down"” and his smiley
reworking of “The Little
Drummer Boy” on "l Just
Want the Girl in the Blue Dress
to Keep On Dancing."—JV

MOUNTAIN GOATS
Heretic Pride
Producers: John Vanderslice,
Scott Solter
4AD
Release Date: Feb. 19

"i In 1993, Sassy ran a

review of Pearl Jam’s

into Carla ‘=

Bruni’s second album, you’re just like the French pres-
ident: hopelessly seduced. The former supermodel
has the gossamer alto of so many other singing beau-
ties—Bridgette Bardot, Marianne Faithfull, Francoise
Hardy. But Bruni’s source material isn’t her own ele-
gant malaise. It’s 11 of the worid’s most celebrated
English-language poems, set to her own simple, sea-
side folk. “Come let me sing into your ear/Those
dancing days are gone,” she lilts on the harmonica-
laden opener, lyrics courtesy of William Butler Yeats.
It’s an achievement just to fit the heady verbiage into
a verse-chorus structure. But to do it in a way that
seems as natural as the paparazzi at her back is a
show of artistic prowess. As mature as it is playful,
this album is pure pleasure.—KM

“Vs." that basically said: Peo-
ple complain that all the
band’'s songs sound the
same, but that’s not a nega-
tive; that's why it’s called a
style. Fifteen years later, the
same argument can be
applied to the Mountain
Goats. Pretty much all John
Darnielle's songs sound the
same, but that sameness
affords a remarkable consis-
tency. “Heretic Pride” finds
him revisiting fractured
childhoods, broken relation-
ships and metal clichés. He
name-drops famous sci-fi
authors on “Lovecraft in
Brooklyn” and shouts out to
a Swedish death metal out-
fit on “Marduk T-Shirt Men's
Room Incident.” Darnielle’s
voice is sweet and gentle,
and forces listeners to focus
on the lyrics, lest they start
thinking this is just another
indie-folk singer. He's far
more than that: a fantastic
storyteller, an unabashed
geek and metalhead, and
the owner of his own unique
style.—~CH

MORCHEEBA

Dive Deep

Producer: Paul Godfrey

Ultra Records

Release Date: Feb. 19

B9 Three years after the
bright, acoustic-based

“The Antidote,” downtempo

darling Morcheeba returns

with “Dive Deep,” a gor-

www americanradiohistorvy com

geous collection of folk- and
blues-inflected electro-pop
ballads. No longer looking
for a permanent replace-
ment for original singer Skye
Edwards, DJ Paul Godfrey
and his brother Ross enlist a
variety of guest vocalists,
including Norwegian singer/
songwriter Thomas Dybdahl,
French chanteuse Manda
and British songstress Judie
Tzuke, who collaborates on
the folksy lead single “Enjoy
the Ride.” The liquid, slo-mo
grooves are classic Mor-
cheeba: moody dub beats,
aquatic samples and catchy
scratches, but the secret
weapon remains Ross’ fret-
work, which can turn any
lounge-y ambient track into
a full-bodied pop song. How
refreshing to hear Dybdahl’s
graveled tenor shiver on
three melodic tracks, including
the Pink Floyd-ish “Washed
Away,” while Manda delivers
afinger-picked lament, sung
in French with blissful melan-
choly ("Au De La").—SP

SENOR FLAVIO
Supersaund 2012
Producer: Seror Flavio
Nacional Records

Release Date: Mar. 4

| Contrary to its title,
EaX this well-crafted solo
album by Los Fabulosos
Cadillacs’ co-founder isn’t
quite a projection into the
future, but more of a throw-
back to the ska/rock that the

BELL X1
Flock

Producer: Roger Bechirian

Yep Roc
Release Date: Feb. 19

Wildly popular in its home coun-

=VIEWS-

group merged so beautifully
with Latin sounds in its day.
The Latin element comes
mostly in the form of the lan-
guage here, but the Cadil-
lacs' ex-bassist/songwriter
adds retro sounds, notably
surf and garage rock, into
the mix. Perhaps the best
track on the album is its
most stripped-down: The
folky, acoustic “De Story of
De Loko Univers-Love”
sounds like Sefor Flavio
recorded it while playing
guitar on his couch and
added a subtle organ later
on. Still, Cadillacs fans
should find plenty to jog
their memories on this
album, particularly on “Min-
istra” and the punky “El
Apagon."—ABY

VARIOUS ARTISTS
Spirits in the Material
World: A Reggae Tribute
to the Police
Producer: /nner Circle
Shanachie
Release Date: Feb. 19
_—l Fans of the Police
know that reggae
was a principal influence
for the trio, so the idea of
a reggae tribute to the
band is a thought blessed
with a ruthless logic.
Miami’s tnner Circle formed
the instrumental heart of
this 13-track project, back-
ing such acts as Horace
Andy, Gregory Isaacs and
Toots & the Maytals. Inner

try, Ireland’s Bell X1 is known stateside primarily as
former bandmates of Damien Rice and a soundtrack
source for “Grey’s Anatomy” and “The OC.” This
should change with its debut U.S. set, which show-
cases its accessible modern rock and frontman Paul
Noonan’s ambitious lyrics. Standout tracks “Flame
“My First Born for a Song” and “Trampoline” are
catchy and literate, building intensity and working in
unexpected instrumental flourishes. Noonan’s under-
stated delivery gives story songs like “Rocky Took a
Lover” a fine, rueful edge. But his restraint isn’t
enough to save the more maudlin tracks, which likely
work better in a concert setting. U.S. audiences will
find out for themselves when the band tours North
America in the coming weeks.—JMC
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Circle also cut a fine cover
of “The Bed’s Too Big With-
out You” for the project.
Other fabulous renditions
include Junior Reid’s ver-
sion of “Synchronicity,
which offers one of the
CD's coolest arrangements.
Cyril Neville works an ab-
solutely glorious cover of
“Wrapped Around Your
Finger,” and Joan Osborne
is every bit as dynamic with
her rendition of the stalker
anthem “Every Breath You
Take.”—~PVV

ATLAS SOUND

Let the Blind Lead Those
Who Can See But Cannot
Feel

Producer: Bradford Cox
Kranky

Release Date: Feb. 719

b Under the moniker
“all Atlas Sound, Deer-
hunter frontman Bradford
Cox’s solo debut finds the
hyper-prolific artist moving
away from the noise-rock
leanings of his main band
and experimenting with
mellower electro and ambi-
ent pop. Starting off with a
vintage cassette recording
of alittle boy telling a ghost
story, the album slowly
creeps and haunts, unravel-
ing in laptop-sculpted lay-
ers of guitar feedback and
drum loops. In between, it
nominally offers intimate
glimpses of Cox’s personal
life. (The album is dedicated
to and largely influenced by
his best friend, Lockett
Pundt.) The hypnotic fuzz
of "Recent Bedroom” is a
direct nod to My Bloody
Valentine, while “River
Card” is a lush slice of
dream pop and “Winter Va-
cation” thumps to a hidden
techno beat. Cox followed

his muse and ran with it, and
what resulted is a collection
of music that's as intriguing
as its creator.—JM

NICK LOWE
Jesus of Cool: 30th
Anniversary Edition
Producer: Nick Lowe
Yep Roc
Release Date: Feb. 79
This album was going
£ tochange the world, its
rocking power pop and sav-
agely smart lyrics saving a
generation from the torpor
of 1978’s one-hit disco flashes
and smotheringly produced
corporate rock. Things went
wrong from the moment
CBS Records changed the
title to "Pure Pop for Now
People” for its U.S. release.
But Nick Lowe’s songs remain
as brilliant as ever, full of
fame-dooming industry in-
side jokes, from the rich
chords of “Music for Money”
to the sweet sarcasm of “I
Love My Label” to the cele-
bratory anticipation of con-
cert night in "So It Goes.” His
encyclopedic knowledge and
warm embrace of every
post-1950s musical style
made the line “Someone in
the newspaper said it was
art” prophetic in “They Called
It Rock.” But critics didn’t
make the rules then any more
than they do now; radio’s
contempt for high-I1Q crafts-
manship also remains un-
changed. Still, “Jesus of Cool”
is great as ever. Plenty of bonus/
alternate tracks, too.—WR

Additional reviews
.COM online this week
at billboard.com:

* School of Language, “Sea
From Shore" (Thrill Jockey)

= Son Lux, “At war with
Walls and Mazes" (anticon)

* Why? “Alopecia” (anticon)

CEGEND & CREDIS |

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Alexandra Cahill, Gary
Graff, Cortney Harding, Kerri
Mason, Jackie McCarthy. Jill
Menze. Wes Orshoski, Sven Philipp,
Deborah Evans Price, Wayne
Robins, Chuck Taylor, Christa L
Titus, Philip Van Vleck, Jeff vrabel

PICK »: A new release predicted to
hit the top half of the chart in the
corresponding format

52 BILLBOARD

CRITICS’ CHOICE *: A new
release, regardless of chart
potentiat, highly recommended
for musical merit

All albums commercially available
in the United States are eligible.
Send album review copies to
Jonathan Cohen and singles
review copies to Chuck Taylor
(both at Billboard, 770 Broadway,
Seventh Floor, New York, NYY.
10003) or to the writers in the
appropriate bureaus
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A FINE FRENZY
Come On, Come Qut
(3:53)
Producers: Lukas Burton,
Hal Cragin
Writer: A. Sudo/
Publishers:
Ampstar/Warner, ASCAP
Virgin

A Fine Frenzy, the Los

Angeles-based artist
also known as Alison Sudol,
distinguished herseif from
other fledgling singer/song-
writers in 2007 by opening
for Rufus Wainwright and
co-headlining VH1's You
QOughta Know tour with
Brandie Carlisle. Addition-
ally, her debut single, “Al-
most Lover,” peaked at No.
23 on Billboard’s AC chart.
Sudol kicked off 2008 by
performing this second sin-
gle from full-length “One
Cell in the Sea” on “Late
Show With David Letter-
man.” In the piano-driven
"Come On, Come Out/
Sudol relies less on a tradi-
tional narrative of the previ-
ous single and more on
lyrical impressionism. She
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creates a brightly colored
snapshot by describing
warmth of the weather, a
spot in the shade and desire
to savor a fleeting moment
with a loved one. Although
Sudol deals with familiar
themes throughout full-
length “One Cell in the Sea,
she injects each track with
a soulful authenticity top
40 programmers will find
charming.—AC

R.E.M.

Supernatural Superserious

(3:23)

Producers: Jacknife Lee,

REM.

Writers: P Buck, M. Mills

M. Stipe

Publishers: Temporary/

Warner-Tamerlane, BM/

Warner Bros.

u “Supernatural Super-
r serious,” the first sin-

gle from R.E.M.'s 14th album,

“Accelerate” (April 1), marks

a melodic return to form for

the long-lived band. Since

the 1997 departure of drum-

mer Bill Berry, it has often

felt like the remaining trio of

FAGLR RBDUL axo RANDY JACKSON
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TAYLOR SWIFT

Picture to Burn (2:53)
Producer: Nathan Chapman
Writers: 7. Swift, L. Rose
Publishers: Sony/ATV/Taylor Swift,
BMI; Hillsboro Valley, SESAC

Big Machine

Taylor Swift has been proclaimed the first bona fide
country superstar of the MySpace generation, but
you don’t have to be an Internet-obsessed teen to
appreciate the honesty in her lyrics and the passion
she brings to her music. Last effort “Our Song”
remained at No. 1 on Billboard’s Hot Country Songs

chart for six consecutive weeks. “Picture to Burn” is
the fourth single culled from the 18-year-old
singer/songwriter’s double-platinum debut, a feisty
uptempo number marked by Swift’s youthful exu-
berance and personality-packed vocals. The lyric
finds her dismissing an inconsiderate boyfriend by
verbaily bashing his beloved pickup truck, threaten-
ing to date all his friends and gleefully proclaiming,
“As far as I’m concerned you’re just another picture
to burn.” This is a totally infectious slice of fun with
a singalong chorus that you won’t be able to dis-
miss from your memory bank. Swift has been a
breath of fresh air blowing through the country for-
mat (and beyond), and this terrific tune is sure to
continue her momentum.—D£P

PAULA ABDUL

Dance Like There’s No
Tomorrow (3:01)
Producers: Randy Jackson,
Deekay, Oliver Leiber
Writers: Deekay, E. Serrano,
S. Skinner, E. Laues
Publisher: not /isted
Concord

OK, maybe Paula Abdul’s greatest attribute has
never been vocal valor—but anyone who luxuriated
in MTV’s golden era can’t help but fondly sigh over
late-’80’s/early-'90s No. 1 hits *“Straight Up,”
“Forever Your Girl,” “Cold Hearted,” even
“Opposites Attract” featuring the animated MC Skat
Kat. Abdul’s last hit was more than a decade ago,
but the 45-year-old “American Idol” judge fires a
bull’s-eye with uptempo “Dance Like There’s No
Tomorrow,” the first single from producer and fel-
low “Al” judge Randy Jackson's upcoming album
“Music Club: Volume 1.” The giddy, beat-intensive
track is an ace-on match for Abdul’s breathy execu-
tion, with rapid-fire verses and a peppy, positive
lyric: “I'm so ready to move my body, forget about
all my problems/When | hear that song, I'm gonna
lose control.” With her beloved, sunny disposition,
not to mention a Super Bowl performance this
month and plenty of props from American’s No. 1
TV series, signs point to potential for a fervent
comeback. According to Abdul’'s Web site, a solo
album is also in the making, due this summer. A real
feel-good return.—CT

www.americanradiohistorv.com

Michael Stipe, Mike Milis and
Peter Buck—while claiming
experimentation across
1998’s “Up,” 20017’s “Reveal”
and 2004's "Around the
Sun”—has more so mean-
dered without focus. This
track opens with a mighty
guitar riff, followed by a tall
wall of organic instrumenta-
tion, including a muscular
vocal lead from Stipe and
fondly familiar background
vocals from Mills. The hook
of “Supernatural” is instant
and memorable—been a
while since we could claim
that—while production from
Jacknife Lee (Snow Patrol,
U2, the Hives, Aqualung)
lends a modern touch. Lyrics
are cryptic (“You cried and
you cried/He’s alive, he’s
alive”), but what's new
there? R.E.M. will tour this
summer to support “Accel-
erate.” At last, there’s good
reason for a celebratory
reunion. Superseriously
good.—CT

10 YEARS

Beautiful (3:18)
Producers: Rick Parasher,
Brian Vodinh

Writers: B. Vodinh, J. Hasek,
M. Wantland, T. Wyrick
Publishers: Dirty Deedz,

BMI; Warner/Chappell/Fox
Pie, ASCAP
Universal Republic

. A few issues ago, we
W8 compared A Perfect
Circle to "The Stone,” the
first single by Ashes Divide,
a new project from APC
member Billy Howerdel.
Now another song points to
APC’s influence: 10 Years’
“Beautiful.” The bass is the
nearly hidden attraction,
richly humming like a wide,
dark current. Sustained gui-
tar notes and strums out-
number steady picking. And
Jesse Hasek’s vocals are a
shade less deep than May-
nard James Keenan's. The
similarities diverge when it
comes to the orchestration,
which pumps the back-
ground with typical-sound-
ing strings. Hasek laments
how a woman promotes her
surgically enhanced attrib-
utes over her emotional
well-being to get ahead
and how he should have
seen it coming (“Your inse-
curities are concealed by
your pride/Pretty soon
your ego will kill what’s left
inside"”). "Beautiful” pur-
posely drifts as it rocks
comfortably winding to its
resigned end.—CLT
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TALKIN’ ’BOUT
THEIR GENERATION

When Doug and Donna Lasit took over
as the youth pastors at City Bible
Church in Portland, Ore., they wanted
to use their musical backgrounds to
build a bridge with the teens they
served. But with the debut of their CD,
“Generation Unleashed: Portland” at
No. 5 on last week’s Heatseekers chart
(it’s No. 10 this week), the couple have
managed to reach thousands of teens
across the country. The album has sold
6,750 copies in two weeks of release,
according to Nielsen SoundScan.

“When we started playing music
with the kids, we had no idea that it
would turninto this,” Doug says. “We
were using music to connect with
kids, and it turned out that some of
them had real talent. We traveled and
played conferences, but we had no
idea about the reach of our songs. It
wasn’t until we started hearing that
other churches were playing our
music that we thought this might be
something big.

“We did some recordings for fun,
and all of asudden labels started call-
ing us,” Doug continues. “When we
told people that we were going tore-
lease something, our MySpace page
exploded, and the calls and e-mails
flooded in.”

One reason could be the album’s up-
beat, accessible pop/punk sound,
which is reminiscent of Blink-182 or
Good Charlotte. While the rotating cast
of musicians who make up the group
contain 24 people, Donnarecorded all
the songs with a handful of teens.

“Because we have so many kids
involved, we can play intwo or three
places at once,” Doug says. “That
has really helped us get our message
out. We’'ve never advertised the
record—it has all been based on
word-of-mouth.”

The record is only part of the
Lasits’ mini-empire, which includes
a youth conference. Doug says he
plans to record another album this
spring, but adds, “Even after all
this, our primary purpose is still
kids, not music.”—Cortney Harding

DONNA LASIT isn’t just
preaching to the choir.

AIRBOURNE

BY CHRIgH
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Airbourne is the latest thunder from Down Under to storm Billboard’s Heat-
seekers charts—with some help from the likes of the Undertaker, John Cena

and Shawn Michaels

The Australian hard rock quartet’s Roadrunner debut, “Runnin’ Wild,” hit
No. 1 on Billboard’s Heatseekers chart last week. (It falls to No. 6 this week.)
It has sold 11,000 units since its Jan. 29 North American release, according

to Nielsen SoundScan.

The band’s current single, “Too Much, Too Young, Too Fast,” has spent 11

weeks on Mainstream Rock Tracks,
climbing to No. 24. And a Roadrunner
synch deal with World Wrestling Enter-
tainment also saw the albun’s “Stand
Up for Rock and Roll” used Jan. 27 as
theme music for WWE’s globally broad-
cast pay-per-view event Royal Rumble.

‘Every single person al this label
loves Airbourne,” New York-based
Roadrunner president Jonas Nachsin
says. “There’s something infectious
about their music and the spirit they
deliver it in. We will do everything in
our power to get that music toas many

® O

people as we can.

—JONAS NACHS

‘QUIT’ GETS THEM AHEAD

Best-known north of the border for
their mix of new and classic trucking
songs, the Road Hammers, a Cana-
dian band now signed to Nashville-
based Montage Music Group, have
released a straight-ahead love song
as their first U.5. single.

“| Don’t Know When to Quit,”
from the band’s “Blood, Sweat and
Steel,” due May 27,is No. 56 on Bill-
board’s Hot Country Songs chart.

Country KSOP Salt Lake City
music director Debby Turpin says
the single stands out from the
pack. “[1t’s] one solid energetic
tune with great lyrics, and it keeps
your attention through the entire
song,” she says. “It's not just the
same old stuff we get every day.”

The band—leader Jason McCoy,
guitarist/vocalist Clayton Bellamy,
bassist/vocalist Chris Byrne and
drummer Corbett Frasz—was con-

ceived in 2005 as a side project
by McCoy, who alsois asolo artist.
The group came together under
the banner of CMT Canada’s real-
ity TV show “Making the Band.”

“It was an unplanned preg-
nancy, and it was an experiment
on-camera,” McCoy says in the
band’s bio. “But we’re all real
happy with the baby.”

After scoring hits and awards in
Canada, the band decided to try
its hand in Nashville, eventually
hooking up with producer Michael
Knox (Jason Aldean).

The act’s 2005 self-titled
Canadian release included cov-
ers of Del Reeves’ “Girl on the
Billboard” and Eddie Kendricks’
“Keep on Truckin’,” while the new
set willinclude Jerry Reed’s “East
Bound and Down” and Little
Feat’s “Willin’.” —Ken Tucker

www americanradiohictorv com

“Runnin’ Wild” originally appeared in Australia through EMI in June
2007—shortly after the label dropped Airbourne—then on Roadrunner in
Europe and Japan in late January. Airbourne’s publisher Artwerk Publish-
ing is a joint venture between Vancouver-based Nettwerk One Music and
Redwood City, Calif.-based games developer Electronics Arts. As a result,
its music has appeared in nine games—including “Madden NFL 08,
“NASCAR 2008” and “Need for Speed 2008”—that Artwerk says have shipped
26 million units globally.

Despite such exposure, “touring is the key,” says Airbourne’s manager
Gregg Donovan, who heads New York-/Sydney-based Step2Artist Manage-
ment. “But it's touring properly, by not jumping levels too quickly. We want
to start from the bottom, at the tiniest club, and work our way up.

The U.S. breakthrough invites comparisons to fellow Aussie band Jet’s
2003-04 success with debutalbum “Get Born.” However, Airbourne is well
aware of the dangers of following 1 hot album with asales dud—as Jet did—
and hopes to hone future material by writing continuously on the road.
‘[The movie| ‘Lethal Weapon’ had a lot of explosions and blood splatters,
singer/guitarist Joel O'Keeffe says. “ ‘Lethal Weapon 2’ had greater explo-
sions and splatters, and ‘3’ had even more. That’s what we plan to do.

There should be plenty time for writing in the coming months. Airbourne
begins three months of North American club dates {through Creative Artists
Agency) Feb. 21 in Salt Lake City, before joining the Rockstar Energy May-
hem tour July 30 alongside Slipknot, Sevendust and Disturbed. oom

THE ROAD HAMMERS
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Brothers,
AndBluegrass {

Vincent Siblings Make Chart History

Family is important to bluegrass star Rhonda
Vincent and her younger brother Darrin, one-
half of new bluegrass duo Dailey & Vincent.
The pair grew up performing in their family’s
Sally Mountain Band. “He was singing at 1 year
old; most kids aren’t talking at 1,” Rhonda says
of Darrin.

Is therefore fitting that Rhonda's “Good Thing
Going” holds the No. 1 spot on Billboard’s Top
Bluegrass Albums tally and Dailey & Vincent’s
self-titled set debuted at No. 2 in the Feb. 16 issue.
It marks the first time in the history of Billboard’s
bluegrass and country charts that albums from
siblings have held the two top spots.

That both albums are on Rounder, that Darrin
co-produced each and that both were recorded in
Rhonda’s Nashville studio is icing on the cake.
Rhonda’s album has spent five weeks atop the
chart, and Darrin and partner Jamie Dailey are
spending their second week at No. 2.

Being in the spotlight is a new sensation for
Darrin, who has spent a lifetime in supporting
roles, including 10 years with Ricky Skaggs’ Ken-
tucky Thunder band. “It's new for me, but I'm
learning and I'm enjoying it,” he says.

The transition was easier for Dailey, who was

SLY FOXES

The Foxboro Hot Tubs emerged on
the alt-rock scene late last year,
bringing with them the boisterous
sound of ’60s garage rock plus the
nagging suspicion that they were
actually the members of Green Day
fooling around on the side.
Foxboro Hot Tubs’ Web site of-
fered an EP, “Stop Drop and Roll,” for
free download early last December.
The MP3s were removed the follow-
ing week, only to reappear and then
vanish again. Currently, none of the
three songs posted on the band’s
MySpace page are offered for sale.
This isn’t the first time Green
Day’s members have been ac-
cused of moonlighting. In 2003,
they were alleged to have re-
corded a new wave album under
the name the Network, which Bil-
lie Joe Armstrong re-
leased on his Adeline
Records imprint.
While Green Day’s
reps at Reprise had
no comment, there
are many clues that
strengthen the alle-
gations, such as Arm-
strong’s distinctive
vocals and a link on
Green Day’s site that
directs browsers to
Foxboro Hot Tubs’
MySpace page.

Ore.,

m
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Whoever they are, they’re enjoy-
ing success on Billboard’s Modern
Rock chart with “Mother Mary.” The
cut entered the chart at No. 30 in
the Feb. 2 issue and this week
climbs 18-16.

Modern rock KNRK Portland,
PD Mark Hamilton says
Reprise originally played him the
single late last year, but made no
mention of the band’s membership.
“I liked the song before | knew it
was Green Day,” he says. “It stands
alone on its own merits.”

Modern rock WHTG Monmouth-
Ocean, N.J,, PD Terrie Carr says Fox-
boro Hot Tubs’ “are they or aren’t
they Green Day” appeal gives them
an edge, encouraging listeners to
decide for themselves.

Sisters

lead singer with Doyle
Lawson & Quicksilver for
nine years.

The two men had
been mulling the idea
of joining forces for a
while when they collab-
orated on “Beautiful
Star of Bethlehem” for
a Christmas sampler.
Darrin says, “When |
first heard our voices
blend, I said, “There’s
something special
about that. We've got to
pursue this.””

The decline of such
duos as the Osborne Brothers and Jim & Jesse fur-
ther reinforced their resolve. “We bring some-
thing to the industry that's not there anymore,”
Vincent says. “There’s just no duos anymore.”

Of her own success, which includes top-sell-
ing albums, seven straight International Blue-
grass Music Assn. female vocalist awards and
incessant touring, Rhonda credits a work effort
instilled by her father. “It was on-the-job train-

/

RHONDA VINCENT (inset) and her brother

~DARRIN (above;right) with partner JAMIE DAILEY.

ing,” she says of the Sally Mountain Band. “There
was a no-tolerance policy. When it was time to
work, it was time to work.”

Her new set, which includes a guest turn by
Keith Urban, is her most personal yet. “1 have never
written five songs to include on an album,” she
says. “I have to be inspired to write a song and
there’s been no shortage of inspiration lately.” The
title cut is a nod to her 24-year marriage to hus-
band Herb Sandker. “es

—Leah Kauffman

GREEN DAY

~ VAMPIRE WEEKEND

WORKIN’ FOR THE WEEKEND

Buoyed by a huge amount of blog chatter,
New York indie rock act Vampire Weekend
cracks the Modern Rock chart this week
with “A-Punk” at No. 40. The cut is

drawn from the group’s self-titled XL
Recordings debut, which has already sold
45,000 copies in the United States since
its Jan. 29 release, according to Nielsen
SoundScan. The group is on tour in North
America and England through late spring,
including a slot at the Coachella festival.

www americanradiohietorv com

SOULJA BOY VIDEO
COULD SPAWN
GAME, DOLL

When executives at Interscope first
heard “Yahhh!,” what is now the sin-
gle from Soulja Boy’s October 2007
album “Souljaboytellem.com,” they
were sure it’d be a hit. But, they rec-
ognized the same reasons the fun and
almost infantile track stood out to
them would initially make skeptics out
of radio and music TV programmers.

It’s been two months since
“Yahhh!”—which Soulja Boy says “is
a very comedic song that was made
as a joke for the people who were
getting on my nerves at the time”—
was serviced to radio and TV, and
the track just entered the Billboard
charts this week. It is No. 78 on Hot
R&B/Hip-Hop Songs and No. 7 on
Bubbling Under R&B/Hip-Hop Sin-
gles, respectively.

o 3 life of
his own.

According to Soulja Boy’s team,
the visually driven marketing plan
developed to push the track is what
effectively and ultimately reeled in
the detractors.

“We knew it wasn’t going to ex-
plode immediately, but that it
would resonate with the kids if we
made it visual enough first and
eventually lead up to radio,” Inter-
scope head of urban marketing
Chris Clancy says.

Consequently, a witty and visu-
ally appealing video was created by
Director Rage, who’s done all of
Soulja Boy's videos thus far, and was
leaked online prior to its traditional
mass-medium release. The treat-
ment features Soulja Boy skipping
class and being swarmed by some
very improbable fans—including
Britney Spears and Hillary Clinton—
all while accompanied by a pint-
sized cartoon character.

While details were scarce, Clancy
hints at a potential videogame and
adoll as part of the promotion. “Now
look at what’s happening with the
video. Sky’s the limit now,” he says.

“I could easily do another song,
something easy that goes straight to
radio and the clubs, but | like chal-
lenges,” Soulja Boy says. “Most artists
won’t take a chance and do arecord
like ‘Yahhh!” | wanted to put it out
there and see if | could work it and
make it as big as my other songs.”

—Mariel Concepcion

WEEKEND: TIM SOTER
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A WEEKLY ROUNDUP
OF NOTABLE CHART
ACHIEVEMENTS

SIMPLY THE BEST

>>

| DECLARE!

>>

LONG TIME GONE

>>

CHART
BEAT

>>Fifty years after it was
recorded, Horace Silver’s “Live
at Newport Jazz ’'58” debuts on
Top Jazz Albums at No. 9, the
first top 10 title for the 79-year-
old jazz pioneer since 1993. The
album is on Biue Note, Silver’s
tabel home from 1952 to 1980.

>>Fred Bronson also explains
why Sheryl Crow might become
the Creedence Clearwater
Revival of the Biliboard 200.
That group had five No. 2 singles
on the Billboard Hot 100 without
ever going to No. 1. Crow’s
“Detours” is her fourth setina
row to peak at No. 2 and so far,
she has been denled a visit to
the top floor.

>>Plus, Bronson has chart news

about George Strait, Keyshia Cole,
Mariah Carey, Kenny G and Flo Rida.

Read Fred Bronson
| every week at
billboard.com/fred.

Tl
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§ Over the Counter

GEOFF MAYFIELD gmayfield@billboard.com

Billoearel
mgugy

Johnson’s Second No. 1 AlbumSets Digital Record

For anyone who has been playing
Chicken Litile because the No. Lalbum
on the Billboard 200 weighed less than
100,000 copies in the last three weeks,
Jack Johnson says, “Cut it out.

JOHNSON

Not only does his new “Sleep
Through the Static” represent a career-
best frame of 375,000 copies, it also
sets a new benchmark for the number
of digital albums sold in a week:
139,000 downloads.

Johnson's prior-best sales week was
229,000, when “In Between Dreams”
bowed at No. 2 in 2005. The following
year he earned his first chart-topping
album when his soundtrack to “Curi-
ous George” started with 163,000 copies.

Like “Curious George,” “Sleep” shows

IV'E‘I-I(et \A’at(:l“ A Weekly National Music Sales Report

Weekly Unit Sales

ALBUMS AI:.%%"SL
This Week 8,432,000 1,309,000
Last Week 7,598,000 1134,000
(hange 11.0% 15.4%
This Week Last Year 9,821,000 908000
Change -14.1% 44.2%

*Digital album sales are aiso counted within album sales.
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Johnson’s clout in the digital market.
When that soundtrack topped the chart,
downloads accounted for 26% of the
title’s first-week sales, the largest digital
share recorded to date by a No. 1 album.
He now rewrites the record book with
digital sales accounting for 37% of the
new album’s opening sum.

The previous high for album down-
loads was 133,000 for Kanye West’s
“Graduation,” but with thatalbum start-
ing at 957,000 copies, downloads only
made up 14% of its first-week tally.

This is the third time in the first six
weeks of calendar year 2008 that the total
at No. 1 is larger than it was during the
same weelk of 2007. But, with the open-
ing frames of last year including the
405,000-unit start for Norah Jones’
“Not Too Late” and the 260,000 debut
for Fall Out Boy’s “Infinity on High,”
the average at No. 1 for the first six
weeks, 164,816, was higher then than it
has been in 2008, clocking at 125,636.

According to Nielsen SoundScan'’s
Feb. 13 Building chart, which reflects
sales through Tuesday at more than 79%
of the U.S. market, Johnson’s “Sleep”
stands a good chance to lead the big chart
again next issue.

Of course, next week’s chart will also

Awards and Valentine’s Day shopping,
with Herbie Hancock and Amy Wine-
house certain lo be among the benefi-
ciaries of the former (see story, page 37).
Also expect a fast start by Michael Jack-
son’s “Thriller 25,” a reissue of the all-
time best-selling studio album, with
newly recorded duets of five of the orig-
inal nine songs.

This week’s lists reflect benefit from
performances at the Super Bowl (see
story, page 7), including Alicia Keys’
Greatest Gainer trophy on the Billboard
200 (No. 3,up 31%) and Jordin Sparks,
who sees two titles gain on Hot Digital
Songs, with “No Air” zipping 31-22 on
a 23% increase.

Halftime performer Tom Petty
throws two compilations high on Top
Pop Catalog Albums, with “Greatest
Hits” stepping 2-1, almost tripling its
prior-week sales, and 2000 release “An-
thology: Through the Years” bowing at
No. 6. The chart-topping 33,000 for the
former is the biggest week the catalog
chart has seen outside the holiday sell-
ing season since 2004, when a reissue
of the Notorious B.1.G.’s “Ready to
Die” pulled 60,000 copies.

CH-CH-CH-CHANGES: A policy revi-

lioned here in the Feb. 2 issue, kicks in
this week. At the behest of retailers and
all four major distributors, such pack-
ages will nolonger chart on both album
and music video charts.

Most two-disc combos that pair a
CD with a DVD will qualify for Bill-
board’s album chart. In cases where
the CD in such a package contains
fewer than five songs or less than 30
minutes of music programming, the
combo will track on Billboard’s Top
Music Videos and Nielsen Sound-
Scan’s Music DVD chart.

Packages that combine two CDs with
a DVD will only qualify for album
charts, regardless of the length of the
video programming. For combos with
four or more discs, ones that house
more CDs than DVDs will track as al-
bums, while ones where DVDs out-
number CDs will be considered music
videos. In most cases, boxed sets where
the number of CDs matches the num-
ber of included DVDs will be eligible
for the album charts.

As a result of the new policy, 11 ti-
tles that appeared on last week’s Top
Music Video chart have been removed,
including Garth Brooks’ “The Ulti-
mate Hits,” which had led the list for

reflect spikes motivated by the Grammy  sion regarding CD/DVD combos, men- 13 weeks. e
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Current Albums

(03] 47,648,000 39,018,000 -18.1%

Digital 5,508,000 7434,000 35.0%

(assette 52,000 18,000 -65.4%

O N D J Other 106,000 166,000 56.6%
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BUCKCHERRY 1 @ -~ JILL SCOTT e
48 45 53 B vk SEVEN 0000LATLANTIC (13.98) s & - 9792 LB Lioven seach 00oso (18.98) & The Real Thing: Words And Sounds Vol. 3
VARIOUS ARTISTS - @ CRAIG MORGAN ) : -
gogl 37 18 u WALT DISNEY 001099 (18 98 CD/OVD) & Hadu_o D'f"e\f Jams 10 [ 99 ' 87 103 BROKEN BOW 7797 (18,98} S - Little Bit Of Life
PARAMORE '~ CELINE DION )
Som Y X FUELED BY RAMEN 159612°/4G (13.98) RIOT! @ 15 100 84 69 B8 cOLumbia 08114/50NY MUSIC (18.98) Taking Chances
GARTH BROOKS ™. . 16 CAMILA . 147 PASITODURANGUENSE  DRAGONFORCE . 184 LUPE FIASCO .. 54 GODSMACK ... . 105 \SSNSSSSSSTENSSNSNNSN KD ROCK 50 JOHN LEGEND 62
THE BILLBOARD 200 ARTIST INDEX e srooky CASTING CROWNS .. 83  DEALFREDORAMIEZ . 88 DRAMA 125 FINGERELEVEN. ... 80 GDOGOODOLLS .. 168 JAHEM . 37 THE KILLERS 148 LIFEHOUSE 133
TABERNACLE CHOWR . 188 CAT POWER 78 SHERYLCROW ... 2 THE-DREAM 35 RLEX .45 ALGREEN . 198 JAY-Z ... 63 SEAN KINGSTDN 97 LINKIN PARK 47
2PAC 177 AVENGED SEVENFOLD 120 MARY J BLIGE 7 CHRISBROWN ......12 STEVEN CURTIS BILLY RAYCYRUS ....137 DRIVE-BY TRUCKERS ..162 FLYLEAF ... .....116 JOSHGROBAN 157 WYCLEFJEAN ... .140 K-PAZDELASIERRA . 118  SHELBY LYNNE 85
50 CENT 123 SEUEILAR -166  ANDREABOCELL! . 45.75 ¢\ \ygROWN.  ..107  CHAPMAN 173 MILEY CYRUS .9 FOOFIGHTERS .. .65 GUCCIMANE 143 J_HOLDAY . ... 34 LENNY KRAVITZ 4
BON JOVI 115 MCHAELBUBLE . ..30 KENNYCHESNEY . .. 60 N KIRK FRANKUIN . 58 JACK JOHNSON .. .1 e g—
TRACE ADKINS 8¢ TN C:RIS B0TT! 721 BUCKCHERRY 48 ERIC CLAPTON 190 I EAGLES 26 NS JONAS BROTHERS 25 (NN AR 71
AIRBOURNE 199 SARABAREILLES ... 15 BOWWOW & OMARION - 86 g(j | ET FOR My KEYSHIA COLE 11 DAUGHTRY .18 PRI HERGIE HANCOCK ... .150 CANTON JONES......187 MIRANDA LAMBERT .158 MAROONS a2
AKON 154 THEBEATLES .......155 BOYSLIKEGIRLS ... .124 “ya(pniNg 29 CONJUNTO PRIMAVERA . 87  TAYLOR DAYNE 479 TN  KENNY G 14 PAUL HARDCASTLE . 176 KD. LANG 8 THEMARSVOUTA .... 51
JASON ALDEAN 161 NATASHA BEDINGFIELD . 53  BOYZ II MEN 169 DANECOOK ... . 96 RAHEEMDEVAUGHN .. 57 FEIST 89 BILL & GLORIA GAITHER  HORRORPOPS 149 TSNS AVRIL LAVIGNE 131 MATCHBOX TWENTY .. .77
GARY ALLAN 94 BEYONCE 106 BREAKING BENJAMIN . 163 -y 11ATT COSTA 165  CELINE DION 100 FERGIE 27 AND THEIR HOMECOMING  HOT CHIP 109 ALICIA KEYS 3 LEOISI 182 JOHN MAYER 127
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56 Go to www.billboard.biz for complete chart data Data for week of FEBRUARY 23, 2008 CHARTS LEGEND on Page 70

www.americanradiohistorv.com


www.americanradiohistory.com

AIRPLAY
MONITORED 8Y

nielsen

?

. LAST
=0 1 | sy =
— s Lv3 w (=}

-~
-
=

S @
O Nos

N

1

=3

1

(%]

:00000-00: - 0 - i

t1 20

14 14 22
15 15 17
e 18 17
17 17 28
18 13 22
(10 JRUIPS
@ 28 5
@ 23] At
@ 25 8
23 22 7
24 20 12
5

SALES DATA
COMPILED BY

nielsen
SoundScan

HOT 100 AIRPLAY.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

LOwW

FLO RIDA FEAY. T-PAIN (POL B0Y/ATLANTIC
WITH YOU
CHRIS BROWN (JIVE/ZOMBA)
NO ONE
ALICIA KEYS (MBK/J/RMG)
APOLOGIZE
TIMBALAND FEAT. OHE_RB’UBLIC MO

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (1BK

SENSUAL SEDUCTION

SNOOP 00GG (DOGGYSTYLE GESFEN/INTERSCOPE)
CLUMSY

FERGIE (WILL.|.AM/A&M/INTERSCOPE
DON'T STOP THE MUSIC
RIHANNA (SRP, DEF JAIYIDJIG)
SUFFOCATE

J. HOLIDAY (MUSIC LINE.CAPITOL)

| REMEMBER
KEYSHIA COLE (IMANY/GETFEN

INDEPENDENT
WEBBIE, LIL PHAT & LIL' BODSIE (TRILL/ASYLUM ATLANTIC

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/KOCH/EPIC)
CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)
BUBBLY
COLHIE GAILLAT (UNIVERSAL REPUSLIC)
JUST FINE
EVARNEABLIGR,MATATARCHGERFEN/INTERSCORE))
TATTOO
JDRDIN SPARKS (19 JIVE/ZOMBA)
PARALYZER
FINGER ELEVEN (WIND-UP)
KISS KISS
CHRIS BROWN FEAT T-PAIN (JIVE/Z01BA)
TEARDROPS ON MY GUITAR
_TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
LOVE SONG
SARR BAREILLES (EPIC
SHADOW OF THE DAY
LINKIN PARK (WARNER “ROS | -
CRYING OUT FOR ME
MARIO KD STHEET J RMG}
HYPNOTIZED
PLIES FEAT. AKON (BIG GATES,

BLACKGROUND NT‘ S/ :)!

RMG)

/INTERSCOPE)

LIP--SLIDE/ATLANTIC)

FLASHING LIGHTS

KANYE WEST FEAT. OWELE (ROC-A-FELLA/DEF JAM/I0JMG)
FALSETTO

THE-OREAM (RADIO KILLA/DEF JAM/IDIMG)

1.287 sl omprised of top 40 adult contemporary, R&|
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Data for week of FEBRUARY 23, 2008

TITLE
ARTIST (iMPRINT / PROMOTION LABEL)
LOW

L&) FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC
NEW SOUL
_YAEL NAIM (TOT QU TARD/ATLANTIC)
DON'T STOP THE MUSIC
RINANNA (SRP/DEF JAM/IDIMG)
LOVE SONG
SARA BAREILLES (EPIC)
WITH YOU
CHRIS BROWN (JIVE/Z0MBA)
SORRY
_BUCKCHERRY (ELEVEN SEVEN/ATLANTIG/RRP)
SEE YOU AGAIN
MILEY CYRUS (HOLLYWOOD)
TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC
APOLOGIZE
TIMBALAND (M0SLEY BLACKGROUND/INIERSCOPE)
FREE FALLIN’
TOM PETTY (MCAUME)
NO ONE
ALICIA KEYS (MBK/J/AM
PIECE OF ME
BRITNEY SPEARS (JIVE 20MBA)
SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE INTERSCOPE)
WHEN YOU LOOK ME IN THE EYES
JONAS BROTHERS (HOLLYWOO0)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE)
SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON. LIL WAYNE & NIIA (COLUMBIA)
'SUPERSTAR
LUPE FIASCO FEAT. MATTHEW SlN’ﬂS l T 5 1 TH/AH NI
SHADOW OF THE DAY
LINKIN PARK (2 5 NER BROS.)
LOVE LIKE THIS
NATASHA BEBINGFIELD FEAT. SEAN KINGSTON |
INDEPENDENT
WEBBIE LiL' PHAT & LIL' BOOSIE (TRILL
STOP AND STARE
ONEREPUBLIC (14 INTERSCOPE]
'NO AIR
JORDIN SPARKS DUET WITH CHRIS BROWN (JIVE/ZOMBA)
OUR SONG
TAYLOR SWIFT {BIG MACHINE)
TATTOO
JORDIN SPARKS (JIVE Z0MBA)
INTO THE NIGHT
SANTANA FEAT. CHAD KROEGER (ARIS 1A/RIMG

CERT

ASYLUM

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top seiiing oayd downitoad songs compiled from Internet sales reports ¢ollected and provided by Nielsen SoundScan. This data is used to compile both
CK: 82 adult top 40 stations, 100 adult contemporary stations and 69 modern rock stations are electronically monitored 24 hours a day.
7 days a week. See Chart Legend for additional rules and explanations. £ 2008, Nielsen Business Media. In¢. and Nietsen SoundScan. Inc. All rights reserved.
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TITLE

ARTIST {IMPRINT / PROMOTION LABEL)
SUPERSTAR

LUPE FIASCO (1ST & 15TH/ATLANTIC

HATE THAT | LOVE YOU

RIHANNA FEAT. NE-YO (5RP/ Er ﬁw_\DIM(‘) _ =n
LETTER TO ME

BRAD PAISLEY {ARISTA NASHVILLE)

WHO KNEW

_PNKLAPACEZOMBA)
WINNER AT A LOSING GAME
_RASCAL FLATTS (LYRIC . Tic

'BIG GIRLS DON'T CRY

FERGIE (WILL | AW ALNY INTERSCOPE)
WATCHING AIRPLANES

GARY ALLAN {MCA NASHVILLE)

CLEANING THIS GUN (COME ON IN BOY)
RODNEY ATKINS (CURB)

SORRY

BUCKCHERR_V |,LEVENﬂEE lTLA_NHC_REP L
SHIFTWORK

KENNY CHESNEY DUET WITH GEORGE STRAIT (BNA)

'SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN (( CLit in)

READY, SET, DON'T GO

BILLY RAY CYRUS WITH MILEY CYHUS (WALT DISNEY/LYRIC

SMALL TOWN SOUTHERN MAN

ALAN JACKSON {ARISTA NASHVILLE

| WON'T TELL

FAT JOE FEAT J HOLIDAY TFL‘UR_SﬂLlAPLHIA_UCA_H 12\
'DEY KNOW

SHAWTY LO [ ). ASYLUM

THE WAY | ARE
TIMBALAND (MUSLEY BLACKGROUN
ALL-AMERICAN GIRL
CARRIE UNDERWOOD (4RISTA AR TA NASHVILLE)
CALABRIA 2008

ENUR FEAT. NATASJA (ULTRA

SEXY CAN |
RAY J & YUNG BERG (\JU KDUT DE AM‘
“THE ANTHEM
PITBLILL FEAT. LIL JDN ”AMDU ARTISI VW_
INTO THE NIGHT
_SA_NTA_NAiEAT_CMD KROEGER AiISTI ‘KMGi
LOVE LIKE THIS
ENATASHAIBEDINGFIELO'PHONOGENIC/EPIC)
SEE YOU AGAIN
MILEY CYRUS (HOLLYWDOD)
NO AIR
IOROINES PARKSIDUETIWITHICHT!SIBAOWNI(ESIVE/ZOMBA)
OUR SONG
TAYLOR SWIFT {BIG MACHINE)

TREET

INTERSCOPE)

TITLE e
ARTIST (IMPRINT / PROMOTION LABEL) 37
CLUMSY
FERGIE (WILL.I AM/A&M INTERSCOPE!
CRANK THAT (SOULJA BOY)
SOULJA BOY TELLEM _(_C(JLL::’,".RK \Nl:ns_(,:)PI)
PARALYZER B
FINGER ELEVEN (WIND-UP)
LIKE WHOA
ALY & AJ (HOLLYWDOD)
KISS KISS
CHiS BROWN FEATURING T-PAIN (JIVE/ZOMBA)
‘BUBBLY =
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
'WON'T GO HOME WITHOUT YOU
_MAROON 5 (A&M OCTONE/INTERSCOPE)
STRONGER
KANYE WEST (ROC- A-F ELLA/DEF JAM/IDJMG)
CYCLONE B
BABY BASH FEAT. T-PAIN (ARISTA RIMG)
HYPNOTIZED

PLIES FEAT AKDN {BIG GATES SLIP-N-SLIDE ATLANTI

"I DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) ®
GOOD CHARLOTTE YLIGHT EPIC

I'LL BE WAITING
LENNY KRAVITZ (VIRGIN)

ROCK STAR

HANNAH MONTANA (WALT DISNEY

| WON'T BACK DOWN

TOM PETTY {MCA/UME)

HEY THERE DELILAH

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

READY, SET, DON'T GO
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY)

WHAT HURTS THE MOST
CASCADA (ROBBINS}

'UMBRELLA
RIHANNA FEAT. JAY-Z (SRP/DEF JAN/IDJIG)

WHATEVER IT TAKES
LIFEHOUSE {GEIFEN ‘NH:RM.UP'-

LOVE IS FREE
SHERYL CROW (A& INTERSCO

ALL-AMERICAN GIRL
CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE

YAHHH!
SOULJA BOY TELUEM FEAT. ARAB (COLLIPARK/INTERSCOPE)

a

FEEDBACK

JANET (ISLAND IDJMG
IF | HAD EYES
JACK JOHNSON (BRUSHFIRE UNIVERSAL REPUBLIC)

MISERY BUSINESS
PARAMORE (FUELED BY RAMEN RRP)
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: ARTIST ({MPRINT / PROMOTION LABEL}

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC
INTO THE NIGHT
_ SANTANA FEAT. CHAD KROEGER (ARISTARMG)
BUBBLY
_COLBIE CAILLAT (UNIVERSAL REPUBLY
LOVE SONG
SARA BAREILLES ([}
PARALYZER
_ FINGER ELEVEN (WIND-UF
OVER YOU
(DAUGHTRY (1CA RMG)
WHO KNEW
PINK {LAFACE'ZOMBA)
SORRY
BUCKCHERRY (ELEVEN SEVEN/ATLANTIC,RRP)
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)

SHADOW OF THE DAY
LINKIN PARK (WARNER BROS )

WAKE UP CALL
MAROON 5 (A&M. OCTONE/INTERSCOPE]
TATTOO

JORDIN SPARKS (19,JIVE ZOMBA

WHATEVER IT TAKES

ACKG

3= S x QL

00:60000¢ - - ~ -

B B

B

'NO ONE
ALICIA KEYS (MBK J RMU)

FEELS LIKE TONIGHT
DAUGHTRY 05 bl
THE WAY | AM
INGRID MICHAELSON - CABIN 24 ORIGINAL SIGNAL'RED
SAY

_JOHN MAYER (AWARE/COLUMBIA

“WON'T GO HOME WITHOUT YOU
_MAROON 5 (A&1 0CTDNE \TEnahOPE

‘THESE HARD TIMES
MATCHBOX TWENTY (1ELISMA ATLANTIC

cLumsy

FERGIE (WILL | AM ."!_:N'_NT:RS OPE)
LOVE LIKE THIS

NATASNA BEUINGFIELD ’HN\VGENI( _P'
I'LL BE WAlTING
_LENNY KRAVITZ .1

NEVER TOO LATE

THREE DAYS GRACE JIVE Z0MBA)

| WISH THE BEST FOR YOU
EMERSON HARY (MANHATTAN CAPITOL
LOVE IS FREE

SHERYL CROW (A&M/INTERSCOPE)

T

TITLE

CERT.

AMERICAN GIRL
TOM PETTY ANO THE HEARTBREAKERS (MGA/UNE)

HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA ATL ql\,_ )
WHAT IS IT

EV BASH FEAT. SEAN KINGSTON (ARISTA/RMG)
ROCKSTAR

NICKELBACK (ROADRUNNER/AT ANT!’" LAVA)

BIG GIRLS DON'T CRY
FERGIE (WILL |.AM/A&M INYEHSCDPE) .
POP BOTTLES

BIROMAN FEAT LIL WAYNE

THE WAY | AM

INGRID MiCHAELSON (1 ABIN 2‘;‘E¢NA£
CRAZY BITCH
BUCKCHERRY (FLEVEN GEVEN ATLANl
GET BUCK IN HERE

D FELLI FEL FEAT DIDDY AKON, LUDAGRIS & LIL JON (1SLAND 15
REHAB
AMY WINEHOUSE
CALABRIA 2008
ENUR FEAT NATASJA (ULTRA)
HERO 'HEROINE
BOYS UﬁE EIR_LS_[ Ev JtABIA
SUFFOCATE
;l HOLIDAY (MUSIC LINE/CAPIIDL
FEELS LIKE TONIGHT
DAUGHTRY (RCA/RMG)

FAKE IT

SEETHER_M \E |

SAY

.EHN MAVE_R ‘Wlf :;ﬂl",v
CRUSHCRUSHCRUSH
_PARAMDRE _;,m_w uv_ﬂnEtLRHF_’)
WHAT IS LOVE

HADDAWAY (ARISTA RMG

FLASHING LIGHTS
KANYE WEST FEAT DWELE ROC-A-FELLA/DEF JAWM/IDIMG)

NEVER TOO LATE
THREE DAYS GRACE « 1. £ ZOMBA

THE WAY | ARE
_'l'IMEALAND FEAT KERH H\L_SDN ML
BEAUTIFUL GIRLS u
SEAN KINGSTDN W HEIGHTS, EPIC/KOCH)

‘THROUGH THE FIRE AND FLAMES
DRAGONFORCE (SANCTUARY ROADRUNNER/RRP)

HATE THAT | LOVE YOU
RIHANNA FEAT. Nﬂoﬂi _J L JAM lJ Mu)
REALIZE

COLBIE CAILLAT {

IGNAURED

AVA

INIVERSAL R PUBLI C)

JERSAL REPUBLIC)

Go to www.billboard.biz for complete chart data
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_FERGIE (WILL| AN

DREAMING WITH 1A BROKEN HEART

"THE PRETENDER

'BODYSNATCHERS

SERJ TANKIAN (SERUICAL STRIKE/REPRISE)

JRATREYUITH S WU DI

_SICK PUPPIES (RI1AVIAG

BREAKING BENJAMIN H(

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC)
BIG GIRLS DON'T CRY

ABM INTERSCOPE)

HIT
PREDICY

HOME
DAUGHTRY (RCA RMG

HEY THERE DELILAH
FLAIN WHITE T S_‘_» HOLLYWOOD)
'WAIT FOR YOU
LELLIOTTYAMIN JHICRORY/RED
WHO KNEW

CPINKGLAFACL fOMBAL
"TAKING CHANCES
CELINE DION
"APOLOGIZE

TIMBALAND FEAT, ONEREPUBLIC (1

LOST

MICHAEL BUBLE ‘4 REPRISE .
{YOUR LOVE KEEPS LIFTING ME) HIGHER ANO HIGHER
MICHAEL MCOONALD (UNIVERSAL MOTOWN)
HOW LONG

EAGLES (ERC

NO ONE

ALICIA KEYS (M K MG
TEARDROPS ON MY GUlTAR
T-‘-\!LOR SWIFT {BIG MACHINE UNIVERS AL
BAND OF GOLD
KIMBERLEV LOCKE (CURB REPRISE)
FIRE AND RAIN

KENNY "BABYFACE™ EDMONDS (MER

2 - - < < S < Y = S <

REPUBLIC

RY/IDJMC

"LOVE SONG
SARA BAREILLES

LOST
FAITH HILL (

TATTOO

JORDIN SPARKS (19 JIVE
FIRST TIME
_LIFEHOUSE (G FFEN INTERSCOPE)
DREAM ON

KELLY SWEET RAZOR & TIE)

"OVER YOU

DAUGHTRY (RO »WGL
NOT MY PROBLEM

OANA PARISH (CINMBUSTION)

INTO THE NIGHT

SANTANA FEAT CHAD KROEGER (ARISTA/RNG)
THE WAY | AM
INGRID MICHAELSON (CABIN

IMB

ORIGINAL SIGNAL/RED) ﬁ

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

FAKE IT
SEETHER (WIND-UP)

LONG ROAD TO RUIN
FOO FIGHTERS (RUSWELL RCA RMG)

SHADOW OF THE DAY

_ LINKIN PARK (P NER 8R0S |

"CRUSHCRUSHCRUSH
PARAMORE (FUELED BY RAMEN/RRP)

B B ﬁ‘ PReiCT

\
l

FOO FIGHTERS (ROSWELL/RCA/RNG)
THE GOOD LEFT UNDONE
RISE AGAINST (GEFFEN INTERSCOPE)
ALMOST EASY

AVENGED SEVENFOLO (HOPELESS/WARNER B

RADIOHEAD (15
| GETIT
CHEVELLE (EPIC
BELIEVE
THE BRAVERY (|
PARALYZER
_FINGER ELEVEN (W ND-U

EMPTY WALLS

LAND/IDSMG)

PSYCHO

PUDDLE OF MUDD (FLAWLESS GEFFEN INTERSCOPE)
IF 1| HAD EYES

JACK JOHNSON (BRUSHFIRE L SAl
NEVER TOO LATE
THREE DAYS GRACE (JIVE Z0MB.
MOTHER MARY
_FOXBORO HOT TUBS (JINGLE TOWN)
ALWAYS BE

JIMMY EAT WORLD (1IN EVIL INTERSCOPE

NINE IN THE AFTERNOON

PANIC AT THE DIsSCo D CE FUELED BY R
BLEED IT OUT

LINKIN PARK 5 NLR BRO
THE STONE

_ASHES DIVIOE (15 AND/I0J11G)
FALLING DOWN

SHADOWPLAY

THE KILLERS - L AND 1DJVIE)
MY WORLD

IN)

UNTIL THE END

YW
RAINY MONDAY

SHINY TDY GUNS (UNIVERSAL MOTOWN

59
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See below for complete legend information.

L _1_ _15‘ FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC) - 1_ 15_
DON'T STOP THE MUSIC
e 23 RIHANNA (SRP/DEF JAM/IDJMG) e 5.12
o ¥ WITH YOU |
ﬁ 51 chpis BROWN LIVE/ZOMBA a2 2
a APOLOGIZE o
4 g 33 TIMBALAND FEAT ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOF 6 8
"-_'I NO ONE =
.'- w2 ALICIA KEYS (MBK/J/RMG) ‘ Uk
CLUMSY
.‘ 52 FERGIE (WILL I.AMA_&_M,INTERSCOPE b 3 18
LOVE SONG 7 /
o 8 1B Gonn naReiLLES (EPic ? I
. TAKE YOU THERE
o 7 Y& S KINGSTON (BELUGA HEIGHTS EPIC) o ! T
. SEE YOU AGAIN o IR
:a' L MILEY CYRUS (HOLLYWOOD "a 10 15
NEW SOUL
ﬂ 152 YAEL NAIM (TOT OU TARD/ATLANTIC, 19 0§,
= TATTCO 11
I.a"\l 52 JORDIN SPARKS (19/JIVE/ZOMBA " 1 18
SORRY
@ 312 BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/RRP 15 3.2
& SWEETEST GIRL (DOLLAR BILL) 1
? v 10 26 WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA ] 17 w2
TEARDROPS ON MY GUITAR
?4 12 4 i TAYLOR SWIFT (Eiu MACHINE/UNIVERSAL REPUBLIC @ 20 6
L™ PARALYZER e,
! 18 16 36 FINGER ELEVEN (WIND-UP i i" | 122
KISS KISS
16 I 14 18 CHRIS BROWN FEAT. T-PAIN (JIVE/ ZOMBA_ e 1513
=i SHADOW OF THE DAY T
1‘? 18 16 LINKIN PARK (WARNER BROS 17 140
STOP AND STARE
Q_ 2t N _ONEREPUBLIC (MOSLEY iNTERSCOPE Q B9
NO AIR ]
@' 25 1 ORDIN SPARKS DUET WITH CHAIS BROWN (19/4IVE/ZOMBA) ml R
LOVE LIKE THIS
20 7 | NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC @ 22 10
@ 55 4y SENSUAL SEDUCTION 3 17
. SNOOP BOGG |AI£)§QSJY'.E GEFfEN INTERSCOPE
PIECE OF ME
BRITNEY SPEARS (/IVE ZOMBA 2_2 21 39
HATE THAT | LOVE YOU S
RIHANNA FEAT. NE-YO |SRP.DEF JAM/IDJMG &,\3;:'_'_- 1o 22
MISERY BUSINESS @ 25 14
| PARAMORE (F UELED BY RAMEN/RRP 5
I fi BUBBLY =5
_ﬁ A 22 ) 38 COLBIE CAILLAT (UNIVERSAL REPUBLIC “ 24
94 59 !NTO THE NIGHT
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG)
31 3 WHEN YOU LOOK ME IN THE EYES
JONAS BROTHERS (HOLLYWOOD
25 39 THE WAY | ARE
TIMBALAND FEAT KERI HILSON (10SLEY/BLACKGROUND/INTERSCOPE)
|58 19 HYPNOTIZED e
_PLIES FEAT, AKON (BIG GATES/SLIP-N-SLIOE/ATLANTIC il
3 15 CALABRIA 2008 !ﬁiﬁ
ENUR FEAT. NATASJA (ULTRA S 2O
35 19 SUPERSTAR 1 1 31
| LUPE FiASCO FEAT MATTHEW SANTOS (15T & 15TH/ATLANTIC) - — |
34 29 STRONGER e = Iy
_KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG 3
" ;7 29 CYCLONE a 5 11
_BABY BASH FEAT. T-PAIN ARISTA/RMG o
WHAT HURTS THE MOST 4
Saag |52 10_ CASCADA (ROBBINS) e £h'22
35 30 g 'DONTWANNA BE IN LOVE (DANCE FLOOR ANTHEM) Bﬁ- 3
ol * | _GOOD CHARLOTTE (DAYLIGHT/EPIC
@ 4 & FEELS LIKE TONIGHT =%
DAUGHTRY (RCA/RMG) §
it OVER YOU
3729 pousray (RCA'RMG} i
NEVER TOO LATE -
@ 40 24 _THREE DAYS GRACE IVE. ZOMBA 8 ’
e HERO/HEROINE °'
-t ';: 39 18 BOYS LIKE GIRLS (COLUMBIA)Y + 11
1 FLASHING LIGHTS
@ a2 \ KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAN/{DJMG) 10. Wi g
w1 3 12 WONT GO HOME WITHOUT YOU Q %6 29
1‘!. 1 MAROON 5 (A&M OUTONE/INTERSCOPE -
4 o INDEPENDENT 12 7 10
i WEBBIE, LIL' PHAT & LIL* BOOSIE (TRILL/ASYLUM/ATLANTIC -
.1 OUR SONG 13
”g 46 20 TAYLOR SWIFT (BIG MACHINE 13 A 2
HOW FAR WE'VE COME @
44 43 27 MATCHBOX TWENTY (MELISMA/ATLANTIC) 4 . 1
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“ﬁ“‘f‘ 45 9 JANET {ISLAND/IDJMG) f 1 g
@ 48 5 WHATISIT @ 2 9
. _BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG, -
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£ LIFEHDUSE (GEFFEN/INTERSLOPE} " =3
LIKE WHOA
48_ a 3 ALY & AJ (HOLLYWOOD, .18 ]
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8 4 _AUICIA KEYS (MBK. J RMG) 7 i
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TITLE

S ARTIST (IIPRINT / PROMOTION LABEL)

LOW

°

»

S| ARTIST (IMPRINT / PROMOTION LABEL)
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- APOLOGIZE

" HATE THAT | LOVE YOU

SALES DATA
COMPILEO BY

AIRPLAY
MONITOREO BY

nielsen
SoundScan

nielsen

-

TITLE

Low |
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
DON'T STOP THE MUSIC
RIHANNA (SRP/DEF JAM/IDIMG)
CLUMSY
FERGIE (WILL 1 AM/ASM/INTERSCOPE)
WITH YOU
CHRIS BROWN (JIVE/ZOMBA)

BB BB

TIMBALAND FEAT. ONEREPLBLIC (MOSLEY/BLACKGROUNVINTERSCOPE)
NO ONE

ALICIA KEYS (MBK/J/AIG)

TATTOO

JORDIN SPARKS (19/JIVE/ZOMBA)

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

4
o

- SWEETEST GIRL (DOLLAR BILL)
* WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA {COLUMBIA)

TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)
KISS KISS m
_CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA) h
PARALYZER

FINGER ELEVEN (WINO-UP)
SEE YOU AGAIN
MILEY CYRUS /(1LLY¥ 000
LOVE SONG

SARA BAREILLES [PIC

Tr

RIHANNA FEAT. NE-YO (SRP DEF JAM/IDJMG)
SHADOW OF THE DAY

MISERY BUSINESS

PARAMORE (FUELED BY RAWEN/RRP)

NO AIR

JORDIN SPARKS DUET WITH CHRIS BROWN (1S/JVE/ZZOMBA)
STOP AND STARE

_ONEREPUBLIC (MOSLEY INTERSCOPE)

SORRY

BUCKCHERRY (ELEVEN SEVEN/ATLANTIC

LOVE LIKE THIS

NATASHA BEDINGFIELD FEAT SEAN KINGSTON (PHONGGENIC/EPIC)
THE WAY | ARE

tr
W

' TIMBALAND FEAT. KERI HILSON (MOSLEV/BLAC (3}

BUBBLY

COLBIE CAILLAT (UNIVERSAL REPUBLIC)
CALABRIA 2008

ENUR FEAT, NATASJA (ULTRA)

HYPNOTIZED

PILES FEAT. AKON (816 GATES/SLIP-N-SLIDE/ATLANTIC)

r

L

2/ mainstream top 40 stations are electronically monltored
24 hours a day. 7 days a week. This data s used to compile the Pop 100.
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
WHAT TIME IS IT

Z400E] HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY)

HOLY TEARS

1815 (IPECAC)

MORE THAN A LOVE SONG

PRYSLEZZ FEAT. DWELE (KING APE)

FOUNDATIONS

KATE NASH (FICTION/GEFFEN/INTERSCOPE

SWAGGA

- _EMMANUEL (5TH WORLD)

WITH EVERY HEARTBEAT
ROBYN (KONICHIWA/CHERRYTREE/INTERSCOPE)

- LET ME SEE SOMETHING

CONQUEST
_ THE WHITE STRIPES (THIRD MAI/WARNER BROS
INSIDE OUT

TEMAR UNDERWODD (KINGS MOUNAIN)

GET BUCK IN HERE

DJ FELLI FEL FEAT TiDDY AKON LUDACRIS & LI JOH [ISLANI JHBANIIlﬂG‘
MET A MAN ON TOP OF THE HILL
THE MIDWAY STATE (REMEDY INTERSCOPE

DOWN 4 WHATEVA

LONESOME THUG LADY OHIO SOUNDLAB)

DRAMA QUEEN

SWITCHES (INTERSCOPE)
SENSUAL SEDUCTION

SNOOP DOGG (DOGGYSTYLE/GEFFEN/NTERSCOPE
WHAT HURTS THE MOST

CASCADA (ROBBINS)

THE MARCH

KY-MANI MARLEY (VOX'REALITY/AAQ)

IT'S RIGHT HERE

TANIKA TURNER (KONTREE BOYZ)

ONLY THE WORLD

MANDISA PARKOW) i
THE RASCALS HAVE RETURNED
TREVOR HALL (WHITE BALLOON INTERS® GPE)

BLACK TIDE

_BLACK TIDE (INTERSCOPE)

- EVERY DAY IS EXACTLY THE SAME

NINE INCH NAILS (NOTHING/INTERSCOPE
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
_THE POSTAL SERVICE (SUUB POP

CALL ON ME
JANET & NELLY (VIRGIN)

PLEASE HEAT THIS EVENTUALLY
_OMAR RDDRIGUEZ-LOPEZ & DAMO SUZUKI (GOLDSTANGARDLABS)
DEFYING GRAVITY

IDINA MENZEL {WARNER BROS

WWWwW.americal

HOT VIOEQCLIPS & VIDED
IMONITOR COMPILED BY

nielsen

SALES DATA
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TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

030 RCA/SONY BMG VIDEO 16810 EX (19.980VD)
LIVE AFTER DEATH

BACK TO BASICS: LIVE AND DOWN UNDER

Principal Performers ;'»

Christina Aguilera

’ Iron Maiden
COLUMBIA MUSIC VIDEQ/SONY BMG VIDEQ 722737 (19.98 DVD)
LIVE IN LAS VEGAS: A NEW DAY Cetine Dion

COLUMBIA MUSIC VIDED SONY BMG VIDEO 713716 {21.98 DVD)

A CAMPFIRE HOMECOMING
SPRING HI*LISE VIDEQ/EMM MUSIC VIDED 44783 (19 98 DVD)

Bill & Gloria Gaither With The Homecoming Friends

HOMECOMING PICNIC
SPRING HOUGE VIDEQ,EMM MUSIC VIDEQ 44784 (19 98 DVD)

Bill & Gioria Gaither With The Homecoming Friends

LIVE IN PARIS +

THE BEYONCE EXPERIENCE: LIVE
MUSIC WORLD/COLUMBIA SONY BMG VIDEQ 18087 (14.98 OVD,

CROSSROADS GUITAR FESTIVAL 2007

HIDOEN BEACH UNIVERSAL MUSIC & VIOEO DIST 20 (1998 OVD)

AHING HOME VIDED WARNER MUSIC VISION 352124 (29.98 DVD)

Jill Scott

Beyonce

Eric Clapton

RUNNING DOWN A DREAM: AN AMERICAN ODYSSEY

WARNER HDME VIOEQ/WARNER MUSIC VISIDN 121916 (29.98 DVD)

Tom Petty And The Heartbreakers [l

ORAL FIXATION TOUR Shakira
EPIC MUSIC VIDEO/SONY BMG VIDED 705825 (19.98 DVD)

FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles
RHiINO HDME VIDEQ/WARNER MUSIC VISION 7R423 (29.98 DVD) m |

MTV UNPLUGGED IN NEW YORK Nirvana

DGC UME VIDEO UNIVERSAL MUSIC & VIDEU DH_TQIU?@ {19 98 DVD)

THE ULTIMATE VIDEO COLLECTION Nickelback
ROADRUNNER <L D269 (9 98 DVD) -

VICARIOUS 00 B

VDLCANQ. LONY BMG VIDED 87816 (12 98 DVD)

THE BEST OF THE JOHNNY CASH TV SHOW

COLUMBIA NASHVILLE,LEGACY/SONY BMG VIDEQ 715391 (14 98 DVD)

Johnny Cash @

PLUG ME IN AC0C @
COLUMBIA MUSIC VIDEQ/SDNY BMG VIDEOQ 710417 (29.98 DVD)

KISSOLOGY: THE ULTIMATE KISS COLLECTION VOLUME 3: 1992-2000 Kiss

VH 1 LLASSICS UNIVERSAL MUSIC & VIDEQ DIST 115 (36.98 DVD}

REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL David Gilmour
COLUMBIA MUSIC VIOEQ/SONY BMG VIDEQ 707424 (24.98 DVD) N

LED ZEPPELIN Led Zeppelin
ATLANTIC VIOEO/WARNER MUSIC VISION 70198 (29 98 OVD)

HELP! The Beatles

APPLE/CAPITOL/EMM MUSIC VIDEO 10347 (29.98 OVD)

FUTURESEX/LOVESHOW: LIVE AT MADISON SQUARE GARDEN

JIVE JOMBA VIDEQ SONY BMG VIDEQ 19336 EX (19.98 DVD)

Justin Timberlake

"ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT

PRING HOUSE VIDEO, EMM MUSIC VIDED 44759 (19.98 DVD)
NUMBER ONES

(12

'SONGS FROM THE SEVENTIES

WULIC VIDEO.SONY BMG VIDEO 56999 (14.98 DVD) o

RHIMC HOME VIDEC/WARNER HOME VIDEQ 415292 (19:98 DVD)

Elvis Presley

Michael Jacksan

Barry Manilow

PULSE

TITLE
ARTIST {IMPRINT / PROMDTION LABEL)
#1 X%

LN FLO RIDA FEATURING T-PAIN POE BOY/ATLANTIC |
YAHHH!

| SOULJA BOY TEI.I.JI! FEAT. ARAB COLLIPARK/INTERSCOPE
INDEPENDENT

_MBBIE LIL' PHAT & LIL* BOOSIE TRILL/ASYLUNM/ATLANTIC
SUPERSTAR

LUPE FIASCO FEAT. MATTHEW SANTOS 15T & 15TH/ATLANTIC
LOVE SONG

SARA BAREILLES EPIC
FALSETTO

THE-DREAM RADI0 KILLA/OEF JAM/IDJMG
WITH YOU

CHRIS BROWN ''.7 ZOMBA
I'LL BE WAITING
LENNY KRAVITZ VIRGIN
HEY BABY (JUMP OFF)
BOW wOw & OMARION TﬁG COLUMBIA
DEY KNOW

SHAWTY LO D4L/ASYLUM
FEEDBACK

JANET iSLAND/IDIMG o
LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS MBK, J/RME
CHING-A-LING
MISSY ELLIOTT THE GOLD MIND/ATLANTIC

DON'T STOP THE MUSIC
RIHANNA SRP DEF 1AM (DJMG

COLUMBIA MUSIC VIDEQ/SONY BMG VIDEQ 54171 (24.98 DVD)

Pink Floyd EX

. ;_YG E

e

e

=SB

ak
i

‘djvjr

 THE-DREAM,

=

ARTIST nine

BETx

SOULJA BOY TELL'EM,
BOW WOW & OMARION,
LUPE FIASCO, suPeRsTAR

_ WEBBIE, LIL' PHAT & LIL BOOSIE,
CHR!S BROWN,  with You

FALSETTO

JANET,  FeEDBACK

SHAWTY LO,  0EY know

LIL MAMA,  SHAWTY GET LODSE

ALICIA KEYS,  LIKE YOU'LL NEVER SEE ME AGAIN

COHEED AND CAMBRIA,  FEATHERS
~ WEBBIE, LIL' PHAT & LIL BOOSIE,  INDEPENDENT
FLO RIDA, ow
SHAWTY LO, DY kNOW .
MISSY ELLIOTT,  cHing-A-Ling
SPILL CANVAS,  aLL OVER YOU

YAHHH!
HEY BABY (JUMP OFF)

INDEPENDENT

| WON'T TELL
FAT JOE FEAT. J. HOLIDAY TERROR SOUAD/IVIPERIAL/CAPITOL

SENSUAL SEDUCTION
SNOOP DOGG (11111 1v E GEFIEN INTERSCOPE

STOP AND STARE

ONEREPUBLIC MOSLEY INTERSCOPE

WON'T GO HOME WITHOUT YOU
MAROON 5 A&M/OCTONE/INTERSCOPE
SHAWTY GET LOOSE

LIL MAMA FEATURING CHRIS BROWN JIVE/Z0MBA
SORRY

BUCKCHERRY ELEVEN SEVEN/ATLANTIC RRP
GONE, GONE, GONE (DONE MOVED ON)
ROBERT PLANT / ALISON KRAUSS ROUNDER
AMEN

KID ROCK TOP DOG/ATLANTIC

CRYING OUT FOR ME
MARID 1D STREET J RMG

SHADOW OF THE DAY
LINKIN PARK WARNEH BROS

CRANK DAT BATMAN
POP IT OFF BOYZ UNIVES AL MOTOWN

Data for week of FEBRUARY 23, 2008

bdiohistorv.com
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~ VAMPIRE WEEKEND,  a-Punk
SCARFACE.  GIRL YOU KNOW
SOULJA BOY TELL'EM,  vauH!
COBRA STARSHIP.  THE CITY IS AT WAR

FLO RIDA, 1ow S
CITY AND COLOUR,  waITING
ONEREPUBLIC,  sTOP AND STARE
THE TREWS.  HOLO ME IN YOUR ARMS
BRITNEY SPEARS,
TIMBALAND,  scream
FEIST,  1FEELITALL
PAPER PLANES
SIMPLE PLAN.  WHEN I'M GONE
BEDOUIN SOUNDCLASH,

PIECE DF ME

ST ANDREWS

TR TR MR T

CHARTS LEGEND on Page 70


www.americanradiohistory.com

SALES DATA
COMPILED BY

niclsen
SoundScan

TOP

R&B/HIP-HOP ALBUMS.
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~ GUCCI MANE
m 27121 BB I AR/SO IGEY, ASYLOM/ATLANTIC 313516/AG {18.98) Back To The Traphouse
LEDISI
‘.29 ,31 VERVE 008909/VG (10.98) Lost & Found

4
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
LTI ALICIA KEYS
s | GAINER
MARY J. BLIGE
! MATRIARCH/GEFFEN 010313*/IGA (13,98) Ul

ll MBK/J 11513+/RMG (18.98) &

Growing Pains o |

; '= KEYSHIA COLE
h CONFIDENTIAL/IMANI/GEFFEN 009475*/1GA (13.98)

Just Like You .E

5 fd

- JAHEIM )
|| DIVINE MILU/ATLANTIC 377532/AG (18 98) The Makings Of A Man -_I_.-
RAHEEM DEVAUGHN :
& J1vE 19080/20vi4 {17 98) Love Behind The Melody H
; . THE-DREAM roverizte BBIR

" RADIO KiLLA DEF JAM 009872*/ID4MG (13.98)

,"" CHRIS BROWN
h ! JIVE 12049, 20M8A (18.98) @

Exclusive .‘E

10 . J. HOLIDAY
MUSIC LINE 11805 /CAPITOL (12.98)

Back Of My Lac' @ ' 1

i1 JAY-Z
i L ! ROC-A-FELLA/DEF JAM 010229*/IDJMG (13.€8)

American Gangster Il ﬁl

~ LUPE FIASCO
| 1ST & 15TH,ATLANTIC 368316 /AG (18.98)

Lupe Fiasco's The Cool G

12 ﬁ MARIO

3RD STREET/J 21569/RMG (18.98)
SOUNDTRACK
ATLANTIC 409212/AG (18.98)

KIRK FRANKLIN
FO YO SDUL/GOSPO CENTRIC 16772/Z0MBA (18.98)

Go

Step Up 2: The Streets 12

The Fight Of My Life

BIRDMAN
CASH MONEY/UNIVERSAL MOTQOWN 010351/UMRG (13.98)

5*Stunna

KENNY G
STARBUCKS 30670/CONCDRD (18.98)

Rhythm & Romance

MARVIN SAPP
| VERITY 09433, 2DMBA (17.98)

Thirsty

SOULJA BOY TELL'EM
COLLIPARK INTERSCOPE 009962°/1GA (13.98)

souljaboytellem.com

JILL SCOTT
| HIDDEN BEACH 00050 (18 98) @&

The Reail Thing: Words And Sounds Vol. 3 I

10 JOHN LEGEND
G101} COLUMBIA 21265 EX/SONY MUSIC 114.98) ®

Live From Philadelphia E

SCARFACE
RAP-4 LCT 4 LIFE/RAP-A-LOT 331772/ASYLUM (18.98)

Made .

CHRISETTE MICHELE

BIG GATES/SLIP-N-SLIOE/ATLANTIC 185340/4G (18.98)

DEF JAM 0087 74 IDJME (101 98) AT
- KANYE WEST . .
47| ROC-A-FELLA/DEF JAM 009541/IDJMG (13.98) Graduation B 4
RIHANNA .
. s SRP/DEF JaM 008968°/10JMG (13 98) Good Girl Gone Bad 3
PLIES

The Real Testament ‘!l
.

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428° ‘UMRG (10.98)

Back To Black I _

BOW WOW & OMARION
| TUG COLUMBIA 11492/S0NY MUSIC (11.98) &

Face Off m

20 DRAMA
GRAND HUSTLE ATLANTIC 185852/AG (18.98)

Gangsta Grittz: The Album m

"

LM NE-YO
BINMT] riEF sam 008697 °/10IMG (13.93)
VARIOUS ARTISTS

EMI/SONY BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 10765/CAPITOL (18.98)

Because Of you ll 1

NOW 26

&

. TREY SONGZ
" SONG BOOK/ATLANTIC 135740/A6 (18.98)

Trey Day

HURRICANE CHRIS
POLO GROUNOS, J 18697/RMG (15.98)

51/50 Ratchet

SHADY AFTERMATH/INTERSCOPE 008931*/1GA (13.98)

L J(I)ISVEEBVABLLA%::EEOUNDHNTERSCOPE 008594*/1GA (13.98) Timbaland Presents Shock Vaue M
DBE?CYAZUOLLME'N%: Motown: A Journey Through Hitsville USA

B 5 Coriccoemo vas e
S-E‘:':'LEMSDIE?E\h 009534*/IDJMG (12.98) TherSolutior l

‘a;l .IJWLIJST[IN gmﬁ?;ﬁKE FutureSex/LoveSounds
50 CENT Curtis

SEAN KINGSTON
Jaii | BELUGA HEIGHTS/KOCH EPIC 12999/SONY MUSIC (18 98)

Sean Kingston

EEE=-

=

STYLES P .
PHANTOM/D-BLOCK 5357/KOCH (17.98) Super Gangster (Extraordinary Gentleman)
. 2PAC -

4 1 i AMARU/DEATH ROW/INTERSCOPE 010072/UME (11.98) [helBesiOi2Racl Batt JaThud|

FREEWAY
ROC-A-FELLA/DEF JAM 004853"/IDJMG (13.98)

Free At Last

~ BEYONCE
A7 :'-_; ¢ CDLUMBIA 90920* SONY MUSIC (18.98)

B'Day

32 WYCLEF JEAN

IN YA FACE/CDLUMBIA 03947/SONY MUSIC {15.98)

=
| 0

Carnival Vol. Il: Memories Of An Immigrant

~ CHAKA KHAN

i,

‘33.'r " WU-TANG CLAN

| WU/LOUD/SRC UNIVERSAL MOTOWN 010560/UMRG (13.98)

BURGUNDY 09022/ SONY BMG (17 98) Funk This 5
T.I. i
GRAND HUSTLE/ATLANTIC 202172°/AG (18.98) TLvsTiP B

8 Diagrams

m' JAGGED EDGE

Baby Makin' Project

- SO SO DEF/ISLAND URBAN 009493/(DJMG {13.98)
48 ]l

58

65, &

[ FLA\/OR UNIT/VERVE 009203/vG {13.98)

DJ KHALED

TERROR SQUAD 4229/KOCH (17.98} We The Best

T-PAIN ) P

KONVICT NAPPY BOY/JIVE 08719/ZOMBA {18.98) Epiphany
| QUEEN LATIFAH S—

LUTHER VANDROSS
LEGACY EPIC 1 97700 SONY MUSIC/RMG 118.98)

The Ultimate Luther Vandross

GHOSTFACE KILLAH
OEF JAM 009499°/IDJMG (13 98)
UGK

v

B .

The Big Doe Rehab

-7

Underground Kingz

For chart reprints calt 646.654.4633

See Charts Legend for rules and cxplanations. ¢ 2008, Nielsen Business Media. inc. and Nielsen SoundScan, inc. All nghts reserved

ARTIST

IMPRINT & NUMBER / DISTRIBUTING LABEL. (PRICE!
COMMON

G.0 0D GEFFEN 009382°/1GA (13.98)

Finding Forever ] m

WILL DOWNING
PEAK 30221/CONCORD (18.98)

After Tonight

AKON

| KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968 /UMRG {13.98) &

~ BIZZY BONE & LAYZIE BONE
\| SICCNESS.NET 39 (17.98)

Bone Brothers Ili

2PAC
AMARU INTERSCQPE 010221/UME (11.98)

The Best Of 2Pac - Part 2: Life

KELLY PRICE
HIP-0 010682/UME (9.98)

The Best Of Kelly Price: 20th Century Masters The Millennium Collection |

R. KELLY
¢ JIVE 08537 ZOMBA (18 98)

Double Up

JOHN LEGEND
( ILUMBIA BUTZS SONY MUSIC (18.98)

Konvlcted n ﬁ

Once Again ”. ;.|l

s, BIRDMAN & LIL WAYNE

72

i_. CASH MONEY UNIVERSAL MOTOWN 007563 /UMRG (13.98)

ARETHA FRANKLIN
ARISTA 78608 RMui: 118 98)

Jewels In The Crown: Duets With The Queen

oo
GORILLA ZOE

| 63 [: BLOCK BAD BOY SOUTH BAD BOY 293180/AG (18.98)

"~ VARIOUS ARTISTS
mn o I TVT 2514 (18.98}

Welcome To The Zoo

Crunk Hits Vol. 4

55 | CASSIDY
FULL SURFACE/J 18699°/RMG (15.98)

B.A.R.S. The Barry Adrian Reese Story g

- PITBULL
FAMOUS ARTISTS DIAZ BROTHERS 2960*/TVT (18.96)

The Boatlift

59
o  YOUNG JEEZY
CORPQRATE THUGZ QEF JAM 007227*/IDJMG {13.98)

The Inspiration |

79 . PROJECT PAT
_=1 HYPNOTIZE MINDS 5025 KOCH (17 98)

Walkin' Bank Roll

AMY WINEHOUSE

L
-

70 6

(| UNIVERSAL MOTOWN 009479/UME (13.98)

» Fcr a complete listing of the Hot R&B/Hip-Hop Albums,

TOP

BILUES ALBUMS

1 1 3

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL
NORTH MISSISSIPPI ALLSTARS
- SONGS OF THE SOUTH 006
E g _LEGACY FFIC B1511/SONY BMG

g " STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

chéck out www.billboard.com

Hernando

The Real Deal: Greatest Hits Vol. 1

' STEVIE RAY VAUGHAN & FRIENDS
LEGACY. EPIC 87321 SONY BMG

Solos, Sessions & Encores

KENNY WAYNE SHEPHERD .
ﬁ IRASON o 19201 WARNER BROS ® 10 Days Out: Blues From The Backroads
. JOE BONAMASSA )
-. " 251\ |'s B ADVENTURES 60283 Sloe Gin
WILLIE CLAYTON
n 1852 aLaco 7532 MyaTyme

I OTIS TAYLOR
TELARC BLUEY 83667 TELARC

Recapturing The Banjo

ROOMFUL OF BLUES
ALLIGATOR 4919

Raisin' A Ruckus |

6 20 BETTYE LAVETTE
ANTY 86873* EPITAPH

The Scene Of The Crime

25 TOMMY CASTRO
BLINE 16 5111

Painkiller

. SOUNDTRACK
NEW WEST 1105

Black Snake Moan

POPA CHUBBY
BLIND PIG 5121

Deliveries After Dark

ROBBEN FORD
" _CONCORD 230234

Truth

OMAR KENT DYKES & JIMMIE VAUGHAN
RUF 1122

On The Jimmy Reed Highway

ANA POPOVIC
) ECLECTO GROOVE 501/DELTA GROOVE

BETWEEN THE BULLETS rgeorge@billboard.co

Still Making History

m

‘STEP UP 2’ EARNS TOP DEBUT

With “Low” by Flo Rida as its draw, the sound-
track to “Step Up 2: The Streets” bows at No. 12
on Top R&B/Hip-Hop Albums and No. 13 on
the Billboard 200 with 31,000
units. The sum is softer than
the start by the first “Step Up”
album, which debuted with
59,000. Perhaps fans await an-
other hit, as the lead single has
already sold more than 2.5 mil-
lion downloads. Alicia Keys
earns Greatest Gainer on both

AL WeR PICTIRE SODRACRACT

charts following her Feb. 3 pre-Super Bowl
show. Up 29% on R&B Albums and 31% on the

Billboard 200, “As 1 Am” is poised for another
boost after Keys’ Feb. 10 Gram-
my Awards performance.

After winning best contem-
porary R&B album, Ne-Yo's
“Because of You” cops Pace-
setter on this chart (47-30, up
88%) and goes 190-139, up
619%, on the big chart.

Go to www.billboard.biz for complete chart data

WwWWwWWwW.americanradiohistorv.com

Title I

Like Father, Like Son . ﬁ

UNIVERSAL REPUBLIC 008926/UMRG (13.98) Frank [

~ BABY BASH e

u| ARISTA 05784/RMG (17.98) Cyclone 1n
. JEFF MAJORS .

] MUSIC ONE 753171 (18 98) Sacred Major 7th =

.~ STEVIE WONDER o — »

—Raphael George
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v HOT R&B/HIP-HOP AIRPLAY:

C(g)? HOT
~R&B/HIP-HOP AIRPLAY,
| . :

| REMEMBER
L3l KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

LIKE YOU’LL NEVER SEE ME AGAIN

| ALICIA KEYS (MBK/J/RMG)

SUFFOCATE

J. HOLIDAY (MUSIC LINE/CAPITOL)

JUST FINE

MARY J. BLIGE (MATRIARCH/GE FFEN/INTERSCOPE)

SENSUAL SEDUCTION

SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

CRYING OUT FOR ME

MARIO (3RD STREET/J/RMG)

INDEPENDENT

WEBBIE, LIL PHAT & LIL' BOOSIE (TRILL/ASYLUM/ATLANTIC)

WITH YOU

CHRIS BROWN (JIVE/20MBA)

LoOwW

FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

FALSETTO

THE-DREAM (RADID KILLA/DEF JAM/IDIME)

- CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)
DEY KNOW
SHAWTY L0 (D4L/ASYLUM)
NEVER

X JAHEIM (DIVINE MILL/ATLANTIC)

% W

NO ONE
ALICIA KEYS (MBK/J/RMG)

FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)

| WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/CAPITOL)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)

WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)

SEXY CAN |
RAY J & YUNG BERG (KNOCKDUT/DEJA 34/EPIC/KOCH)

GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)
UMMA DO ME

ROCKO (ROCKY ROAD/ISLAND URBAN/IDJMG)

POP BOTTLES

BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTDWN)
SUPERSTAR

LUPE FIASCO (1ST & 15TH/ATLANTIC)

SHOULDA LET YOU GO

KEYSHIA COLE INTRODUCING AMINA (JMANI/GEFFEN/INTERSCOPE)
I'M SO HOOD

DJ KHALED (TERROR SQUAD/KOCH)

INDEPENDENT

WEBBIE, LI PHAT & LIL BODSIE (TRILL/ASYLUM/ATLANTIC)
FLASHING LIGHTS

| _KANYE WEST FEAT. DWELE (ROG-A-FELLA/DEF JAM/IDJMG)
| SUPERSTAR

LUPE FIASCO FEAT. MATTHEW SANTOS (1ST & 15TH/ATLANTIC)
| WON'T TELL

FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/CAPITOL}
DEY KNOW

SHAWTY LO (D4L/ASYLUM)

HYPNOTIZED

PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)

T HE ANTHEM
PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)

I'M SO HOOD

DJ KHALED FEAT. T-PAIN, TRICK DADOY, RICK ROSS & PLIES (TERROR SQUAD/KOCH)
CHING-A-LING

MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)

UMMA DO ME

ROCKO (ROCKY ROAD/ISLAND URBAN/IDIMG)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

WHAT IS IT
BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG)

| KNOW
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDJMG)

SHE GOT IT
2 PiSTOLS FEAT. T-PAIN & TAY DIZM {UNIVERSAL REPUBLIC)
CRANK THAT (SOULJA BOY)
$OULJA BOY TELLEM (COLLIPARK/INTERSCOPE)
CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)
MY DOUGIE
LIL WILL (RUDEBWOY/UNAUTHDRIZED/ASYLUM)
HYPNOTIZED
BIG GEMINI (BIG GUN/UPSTAIRS)
SINGLE AGAIN
TRINA (SLIP-N-SLIDE)
THE BOSS
RICK RDSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG)
WHO THE F*** IS THAT
DOLLA FEAT. T-PAIN & TAY DIZM (JIVE/ZOMBA)

CERTIFIED
GLASSES MALONE FEAT. AKON (CASH MONEY/UNIVERSAL MDTOWN)

62 | Go to www.billboard.biz for complete chart data

I KNOW
JAY-Z FEAT. PHARRELL (ROC-A-FELLA/DEF JAM/IDJMG)

WORK THAT

| MARY J. BLIGE (MATRIARCH/GEFFEN/INFERSCOPE)
CHING-A-LING

MISSY ELLIOTT (THE GOLD MIND/ATLANTIC)

TEACHME
1MUSIQ SOULCHILD (ATLANTIC)

HONEY
ERYKAH BADU (UNIVERSAL MOTOWN)

LET IT GO
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDIMG)

NEVER NEVER LAND
LYFE JENNINGS (COLUMBIA)

KISS KISS
CHAIS BROWN FEAT. T-PAIN (JIVE/20MBA)

DECLARATION (THIS IS ITY)
KIRK FRANKLIN (GOSPO CENTRIC/2Z0MBA)

GIRLFRIEND
BOW WOW & OMARION (T.U.G /COLUMBIA)

WHEN | SEE U
FANTASIA (J/RMG)

BED
J. HOLIBAY (MUSIC LINE/CAPITOL)

MY DOUGIE
LIL' WILL (RUDEBWOY/UNAUTHORIZED/ASYLUM)

DIAMOND GIRL

RYAN LESLIE (NEXTSELECTION/CASABLANCA/UNIVERSAL MOTOWN)

CUSTOMER
RAHEEM QEVAUGHN (JIVE/20MBA)

ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA)

HATE THAT | LOVE YOU

! AIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)
HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

m THE BOSS

RICK ROSS FEAT. T-PAIN (SLIP-N-SLIDE/DEF JAM/IDJMG)

GO ON GIRL
NE-YO (DEF JAM/IDJMB)

PLAYAZ ROCK
HURRICANE CHRIS FEAT. BOXIE (POLO GROUNDS/J/RMG)

WHO THE F*** IS THAT
DOLLA FEAT. T-PAIN & AKON (JIVE/ZOMBA)

MY LOVE
JOE (JIVE/ZOMBA)

ONE FOR ALL TIME
CHAKA KHAN (BURGUNDY/CDLUMBIA)

A RHYTHMIC AIRPLAY.

Low ‘I
FLO RiDA FEAT. T-PAIN (POE BOY/ATLANTIC)

WITH YOU
CHRIS BROWN (JIVE/ZDMBA)

SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

INDEPENDENT
WEBBIE. LIL PHAT & LIL BOOSIE (TRILL/ASYLUM/ATLANTIC)

LIKE YOU’LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)

CAN'T HELP BUT WAIT
* TREY SONGZ (SONG BOOK/ATLANTIC)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

CLUMSY
FERGIE (WILL .. AM/A&M/INTERSCOPE)

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/KOCH/EPIC)

DON'T STOP THE MUSIC
RIHANNA (SRP/DEF JAM/IDJMG)

APOLOGIZE

TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGRDUND/INTERSCOPE)

SUPERSTAR

LUPE FIASCO FEAT. MATTHEW SANTOS (1ST & 15TH/ATLANTIC)
NO ONE

ALICIA KEYS (MBK/J/RMG)

THE ANTHEM

PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)

WHAT IS IT

BABY BASH FEAT. SEAN KINGSTON (ARISTA/RMG)

KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

| WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERRDR SQUAD/IMPERIAL/CAPITOL)

POP BOTTLES

BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MDTOWN)

FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)

SHE GOT IT
2 PISTOLS FEAT. T-PAIN & TAY DIZM (UNIVERSAL REPUBLIC)

SEXY CAN |
RAY J & YUNG BERG (KNDCKDUT/DEJA 34/EPIC/KDCH)

HYPNOTIZED
BIG GEMINI (BIG GUN/UPSTAIRS)

FALSETTO
THE-DREAM (RADIQ KILLA/DEF JAM/IDJMG)

GIRLFRIEND
BOW WOW & OMARIDN (T.U_G /COLUMBIA)
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AIRPLAY
[AGNITORED BY

nicksen
BDS

u] LIKE YOU'LL NEVER SEE ME AGAIN
3 ALICIA KEYS (MBK/J/RMG

NEVER
JAHEIM (DIVINE MILL/ATLANTIC)
JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCDPE)
I REMEMBER
KEYSHIA COLE (IMANY/GEFFEN/INTERSCOPE)
WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)
NO ONE
" ALICIA KEYS (MBK/J/RMG)
HONEY
ERYKAH 8ADU (UNIVERSAL MOTOWN)

s TEACHME
MUSIQ SOULCHILD (ATLANTIC)

UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZDMBA)
MY LOVE
-JOE (JIVE/20MBA)
ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA)
ALRIGHT
LEDIS! (VERVE FORECAST/VERVE)

DECLARATION (THIS IS IT!)

KIRK FRANKLIN (GOSPO CENTRIC/ZDMBA)
BABY

ANGIE STONE FEAT. BETTY WRIGHT (STAX/CME)

ONE FOR ALL TIME

CHAKA KHAN (BURGUNDY/COLUMBIA)

PUT YOU UP ON GAME

ARETHA FRANKLIN WITH FANTASIA {J/RMG)
SOMETIMES
ANGIE STONE (STAX/CMG)

MY LOVE
JILL SCOTT (HIODEN BEACH)

AFTER TONIGHT

WILL DOWNING (PEAK/CMG)

SUGA SUGA SUGA

KEITH SWEAT FEAT. PAISLEY BETTIS (KE!IA/ATCO/RHINO)

SUFFOCATE
J. HOLIDAY {(MUSIC LINE/CAPITOL)
BE OK
CHRISETTE MICHELE (DEF JAM/IDJMG)
ALMOST
TAMIA (PLUS 1/IMAGE)
. DO YOU FEEL ME
ANTHORY HAMILTON (DEF JAM/IDJMG)

LOVE T.K.O.
| MICHAEL MCDONALD (UNIVERSAL MOTOWN)

r HITPREDICTOR

promosquad

KEYSHIA COLE

J. HOLIDAY

MARIO

CHRIS BROWN

JAHEIM

JAY-Z FEAT. PHARRELL
MISSY ELLIOTT

LYFE JENNINGS

RAHEEM DEVAUGHN

2 PISTOLS FEAT, T-PAIN & T
CHERISH FEAT. YUNG JOC
RAZAH

CHRIS BROWNR
ALICIA KEYS

TREY SONGZ

J. JOLIDAY

SEAN KINGSTON
2 PISTOLS FEAT T-
MARIO

KEYSHIA COLE
MISSY ELLIOTT
MARY J. BLIGE
JORDIN SPARKS DUET WITH CHRIS BROWN
CASELY

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adult R&B stations and 75 rhythmic stations are
electronically monitored by Nieisen Broadcast Data Systems, 24 hours a day. 7 days a week. © 2008
Nielsen Business Media, Inc. and Nieisen SoundScan, Inc. HOT RAP SONGS: 82 R&B/Hip-Hop and 75
rhythmic stations are electronically monitored by Nielsen Broadcast Data Sys(ems 24 hours a day. 7
days a week. © 2008 Nielsen Business Media, Inc. and Nielsen SoundScan, I

HITPREDICTOR: © 2008, Promosquad and HitPredictor are trademarks of Thlnk Fast LLC.

Data for week of FEBRUARY 23, 2008 | CHARTS LEGEND on Page 70
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£ ox 4.7 £ o=
5§ SE o 55 TITLE Artist & - 5E Y5 85 TITLE Artist £ =
= =2 ~S S8 PRODUCER (SONGWRITER) _IMPRINT & NUMBER / PROMOTION LABEL & Sz a2 .gé PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMDTION LABEL & &
1 11 18 LETTER TO ME Brad Paisley @ 2 32 MAYBE SHE’LL GET LONELY Jack Ingram 2
e FROGERS (B.PAISLEY) R I OIS Y A SN U - 4 STOVER.D.LANCIO.J) INGRAM (J.STOVER.J.PAULIN.J KENNEDY) ®Q BIG MACHINE
2 2 2 WINNER AT A LOSING GAME Rascal Flatts @ 1 40 STRONGER WOMAN Jewel 2
D.HUFF.RASCAL FLATTS (G LEVOX J DEMARCUS. ) D.ROONEY’ ® LYRIC STREET J KILGHER M GREEN {J.KILCHER.J RICH) ® VALORY
3 [ R A e i Bl 3 S e Eaan s ewson Lo W
b d ° Ul JA (J GRAC!H ) |
° 3 3 A\;\I\'l\;\ﬂ‘lr((i:-ielEicL;ANAIRPLANEs Gary Allan . - @ 4 4 TRYING TO STOP YOUR LEAVING Dierks Bentley 3
(J BEAVERS J SINGLETON) @ MCA NASHVILLE With 1.6 milion B BEAVERS (4 8E4VERE.B BEAVERS 0 BENTLEY) © CAPITOL NASHVILLE
L e e A e imresorsat - QR o shnmrns I
o 5 49 SHIFTWORK Kenny Chesney Duet With George Strait 5 q‘omtond 36 B 3B WE RODE IN TRUCKS Luke Bryan 3
B CANMIIN I LHESNEY (T.JONES) ® BNA stations, second J STEWENE |L #RYAN R MURRAH.J.MCCORMICK) © CAPITOL NASHVILLE
o 7 11 SMALL TOWN SOUTHERN MAN Alan Jackson single from @ 37 a2 GUNPOWDER & LEAD Miranda Lambert 37
K STEGALL (A JACKION) © ARISTA NASHVILLE “Long Road oul I |_FLIDDELL M WRUGKE (M.LAMBERTH.LITTLE) © COLUMBIA
ALL-AMERICAN GIRL Carrie Underwood 3 IN MY NEXT LIFE Terri Clark
o 8 12 M BHIG HuNH R&UGT & LOVEL_ACEL.GDRLEV)_ _ © ARISTA AESTA NASHVILLE Mide"" lsm 38 36 33 G FUNDIS {T CLARK.J.COLLINS T.SHAPIRO) ©® BNA 38
o 9 13 STEALING CINDERELLA Chuck Wicks 8 44 THIS IS ME YOU'RE TALKING TO Trisha Yearwcood 38
M.POWELL.D.HUFF (C.WiCKS.R RUTHERFORD.G G. TEREN iIl) ® RCA G FUNDIS {K.ROCHELLE T.L.JAMES) @ BIG MACHINE
@ 10 15 INTERNATIONAL HARVESTER Craig Morgan @ 12 a8 BUSY BEING FABULOUS Eagles 40
C.MORGAN.PO'DONNELL.K STEGALL (S.MINOR.D MYRICK J STEELE ©® BROKEN BOW EAGLES (D.HENLEY.G FREY) @ ERC/LOST HIGHWAY/MERCURY
m 13 18 ;NHAT KINDA GONE Chris Cagle Q wy I STILL MISS YOU Keith Anderson 4
HENORICKS C CAGLE {(C CAMERON.0.BERG.C.DAVIS) @ CAPITOL NASHVILLE J STEELE (K ANCERSON T NICHOLS.J SELLERS) COLUMBIA
GET MY DRINK ON Toby Keith | DON'T LOVE YOU LIKE THAT JYPSI
12 n TKEITH (T KEITH § EMERICK C DILLON) @® SHOW DOG NASHVILLE 42 B 9 B CHANCEY (L ROSE.S CHAPMAN} ARISTA NASHVILLE 3
13 14 17 GOD MUST BE BUSY Brooks & Dunn 43 4 57 SOME THINGS NEVER CHANGE Sara Evans 4
T_BP' Wi & '_‘”‘IN k BRODK. 1C DANIELS M PHEENEY) @ ARISTA NASHVILLE f SHANKS (5.EVANS M EVANS. H LINDSEY.J M SHANKS} ©® RCA
Rl 5 0 L et o B o Rl S0 B DO s v nsosren avses o warnta e o R
0 16 2 YOU RE GONNA MISS THIS Trace Adkins 15 Muzik Mafia a5 43 15 FALLING INTO YOU Whiskey Falls M
(L TMILLER.A GORLEY} ® CAPITOL NASHVILLE C DOWNS & BRANDT WHISKEY FALLS.WE3KINGS (S WILLIAMS. W.BRANDT.B.BRANDT.C DOWNS) @ MIDASNEW REVOLUTION
— SUSPICIONS Tim McGraw 4, [N SHE LIKES IT IN THE MORNING Clay Walker 6
B8 GALLMIFE (D MALLOY R MCCORMICK,E RABBITTE. STEVENS) ® CURB U achieves 3 - K STEGALL (. WALKER.M.J.GREENE) @ ASYLUM-CURS
G o IT'S GOOD TO BE US Bucky Covington SE Airpower in 17th @ 50 &5 IF YOU DIDN'T LOVE ME Phil Stacey 47
M A MILLER.O.OLIVER 10 HU'(E [JAMES) (0] LVEIC STREET d‘an week 'Ilh = e W KIRKPATRICK (G LEVOX \f’ MOBLEY.J SELLERS) LYRIC STREET
'LOVE 1S A BEAUTIFUL THING Phil Vassar : TIL | WAS A DADDY TOO Tracy Lawrence
@ 18 22 M WRIGHT PVASSAR {J STEELE C WISEMAN) @ UNIVERSAL SDUTH 18 M ﬂngle 'mm g0 a8 47 TLAWRENCE.J.KING F.ANDERSON (L.BDONE.T LAWRENCE. PNELSON) ® ROCKY COMFORT'COS 4
[19) , | SAW GOD TODAY George Strait 1o [kkeile @) @ = BRAD MY HAR Randy Owen 4
. T.BROWN.G.STRAIT (R CLAWSONM.CRISWELLWKIREY) . MCATHASHVILLE album, “Sunset ¥ J RICH.S PENNINGTON (G M GRAY.8 A WILSON © DMP/NEW REVOLUTION
@_ ED _27 g l‘;{)RWER JJ::CSL;TQ%QQD&L&?;E&LE%\QN el o WAR;IJSZn;ReSS(/)Wt;ﬁ ”29 ::':i’;s:::;zm @ e E V\E/E{.LTSEDFI‘?ASTEJ ([1; gRTLC:NV:("\‘N‘ELLS) Ced ga&‘fﬁ B
21 19 2 " WORKIN’ FOR A LIVIN' Garth Brooks & Huey Lewis 19 . @ 5 0 | CAN'T BELIEVE IT'S ME Rockie Lynne 49
) A REYNOLOS (H LEWIS,C.HAYES) PEARL 81G MACHINE . R LYNNE M PRENTﬁE_{_R LVNI!EI IiCJH_NSDN) ROBBINS NASHVILLE
e 21 25 THINGS THAT NEVER CROSS A MAN'S MIND Kellie Pickler 21 52 51 &2 SHE'S PRETTY Star De Azlan 51
B.CHANCEY {T JOHNSON.D POYTHRESS W VARBLE) @ 8NA L WALKER M CURB (S.DE AZLAN) @ CURB
@ 22 23 :?u STILL OWN ME Emerson Drive 22 @ 55 - WHEN IT RAINS Eli Young Band 2
OLLESE.B ALLEN {J.REID.N.GORDON.PDOUGLAS) ®O MONTAGE/MIDAS NEW REVOLUTION JJ LESTER.E HERBST (J YOUNG) @® CARNIVAL
@ 23 2 L_ove DON'T LIVE HERE Lady Antebellum 23 @ 55 56 YOUNG LOVE _Carter's Chord 54
2WORLEY.V SHAW (D HAYWOOD.C. KELLEY.H SCOTT) @ CAPITOL NASHVILLE TKEITH B ROBERTSON (H LINDSEY.A.MAY0,S CARUSOE) © SHOW DOG NASHVILLE
@ PICTURE TO BURN Taylor Swift FOR THESE TIMES Martina McBride
30 39 25 55 40 37 35
n.CHAPMAN (T.SWIFT.L ROSE) @® BIG MACHINE M MCBRIDE (L SATCHER) @ ACA
@ 24 30 IT AIN'T NO CRIME Joe Nichols 24 ::lv't'l':a“nsledtm 56 54 51 { DON'T KNOW WHEN TO QUIT The Road Hammers 51
M WRIGHT B ROWAN (T SHAPIRO, T.MARTIN.M.NESLER} @® UNIVERSAL SQUTH M KNOX J MCCOY {A GORLEY B SIMPSON} @ MONTAGE
@ 95 28 ROLLIN' WITH THE FLOW Mark Chesnutt 2, equipment 57 45 46 LOUD Big & Rich 2
4 RITCHEY (J HAYES) @ LOFTON CREEK tﬁ.k’ mleﬂ B FEYNY.J RICH (K.MANNA.D R.PERLOZZI.D MYRICK) ® WARNER BROS WRN
SOMETHIN' ABOUT A WOMAN Jake Owen )} CAN SLEEP WHEN I'M DEAD Jason Michael Carroll
@ % 29 JRITCHEY ] OWEN B REGAN | RITCHEY} @ RCA % “"eeﬁm 5 - D GEHMAN (J.M_CARROLL ! COLLINS R RUTHERFORD) @® ARISTA NASHVILLE 58
@_ =l TAKIN' OFF THIS PAIN Ashton Shepherd - baws with spins EVERY OTHER WEEKEND Reba McEntire Duet With Kenny Chesney =
8 CAKNON |/t SHEPERD) ® MCA NASHVILLE 3 at 10 monitored _RMCENTIRE TBROWN (L HARRINGTON § EWING) @ MCA NASHVILLE
@ 27 3 ANOTHER TRY Josh Turner Featuring Trisha Yearwood 27 signals. HOLLER BACK The Lost Trailers 60
FROGERS (L STAPLETON.J.SPILLMAN) @ MCA NASHVILLE 8 BEAVERS (S NIELSON.T.JAMES) BNA

tr HITPREDICTOR

RODNEY ATKINS

GARY ALLAN

BILLY RAY CYRUS WITH MILEY CYRUS
ALAN JACKSON

CARRIE UNDERWOOD

CHUCK WICKS

CHRIS CAGLE

JASON ALDEAN
TRACE ADKINS

BUCKY COVINGTON

PHIL VASSAR

fr GEORGE STRAIT

JAMES OTTO
KELLIE PICKLER
EMERSON DRIVE

TAYLOR SWIFT
MARK CHESNUTT

£ JOSH TURNER FEAT. TRISHA YEARWOOD

JACK INGRAM
JOSH GRACIN
MIRANDA LAMBERT
¥ SHANNON WALKER

Don't miss another important

R&R COUNTRY DAILY

BETWEEN THE BULLETS wjessen@biilboard.com

SINGLE MARKS STRAIT’S CAREER-BEST START

the 18-year Nielsen BDS era to debut inside the top 20, and
his new track is the seventh title to arrive inside that part of
the country list during that frame. It is also this chart’s
highest start since Garth Brooks opened at
No. 1 with “More Than a Memory” in the
Sept. 15, 2007, issue. This is Strait’s 107th
entry on the list, where he leads all chart-

Already a 2007 Country Music Hall of Fame honoree, George
Strait finds new glory with a career-high bow on Hot Coun-
try Songs with “I Saw God Today,” taking the Hot Shot De-
but at No. 19. Serviced to radio Feb. 4, the
song draws a whopping 11 million audi-

UPDATE

Visit www.radioandrecords.com to sign up for your free daily
Country Radio Blast.

ence impressions at 91 monitored stations
during the Feb. 4-10 tracking week. Strait’s

RadioandRecords.com

HOT COUNTRY SONGS: 113 country stations are electronically rr y Nielsen Broa

Systems. 24 hours a day. 7 days a week. Alrpower awarded (o sonqs aupea ng N the Lop zO n k: th
the BDS Airplay and Aud|ence charts for the first time with increas n both detections and
audience 2008 Nielsen Business Media M rights

toppers. The new song introduces “Trou-
badour,” Strait’s 25th set of new songs for
MCA Nashville, excluding Christmas al-
bums, due April 1. —Wade Jessen

prior best start was No. 30, achieved twice
with “You'll Be There” (April 2005) and “It
EQuadiand HitPredictor : . Just Comes Natural” (October 2006).

REbERARTE e e e e Strait becomes only the fifth artist in

erved

HITPREDICTOR: Pra
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LULYRA NATE FEAT. CHAIS WILLIS SIVER LABEL/ TOMMY BOY ol
g AMAZING
CELEDA NERVQUS
PIECE OF ME
BRITNEY SPEARS JIVE/ZOMBA
TOGETHER
. BOB SINCLAR & STEVE EDWARDS YELLOW/SILVER LABEL/TOMMY 80Y
JUST FINE
MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
IT DOESN'T TAKE MUCH
SARAH ATERETH BEGUILE
5 THE BOSS
KRISTINE W FLY AGAIN
42 THE GIRL YOU LOST
SIA MONKEY PUZZLE/HEAR/CMG
HOT SHOT
_KA_RE_N_VOUNG REHEAT MAXROXX
10 LOVE LIKE THIS
NATASHA BEQINGFIELD FEAT. SEAN KINGSTON PHONOGENIC/EPIC
~ FEEDBACK
- _JANET ISLAND/IDJMG
HOW FAR WE'VE COME
J MATCHBOX TWENTY MELISMA/ATLANTIC
GORGEOUS
__IDINA MENZEL WARNER BROS,_
BREAKING DISHES
RIHANNA ISLAND 10JMG
LET GO
PAUL VAN DYK FEATURING REA GARVEY MUTE
TAKING CHANCES
| CELINE DION COLUMBIA
g GIVEIT
X-PRESS 2 SILVER LABEL/TOMMY BOY
5 BEAUTIFUL
TAYLOR DAYNE INTENTION
4= BABY LOVE
i “ NICOLE SCHERZINGER FEATURING WILL.LAM INTERSCOPE
QF’ 15 11 WANNABE

A gei | SPICE GIRLS VIRCIN
®

12

L] GET THIS PARTY STARTED |
([ 9 SHIRLEY BASSEY ABSOLUTE

e WHATSITGONNAB ('M SO READY)
(22 2800 g antmony sooi

s
24 19 18

=L

CHARMED LIFE

MICK JAGGER RHINO/ATLANTIC

BABY

ANGIE STONE FEATURING BETTY WRIGHT STAX/CMG

5 UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE JiVE/ZOMBA

i 85 ARTIST 1
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 3
HANNAH MONTANA ‘
Sl Lt Sl B g il LI
HOT CHIP
MADE IN THE DARK DFA 18094 /ASTRALWERKS®
. VARIOUS ARTISTS
- ULTRA.DAKCE 09 ULTRA 1636
VARIOUS ARTISTS
HIGH SCHOOL MUSICAL 2; HON STOP DANCE PARTY WALT DISNEY 001089
DJ SKRIBBLE
3 . TOTAL DANCE 2008 THRIVEDANCE 90780/THRIVE
M.LA.
KALA XL/INTERSCOPE 009659"/1GA
VARIOUS ARTISTS
PULSE: PLATINUM EDITION RAZOR & TIE 89179
DAFT PUNK
ALIVE 2007 VIRGIN 09841
METRO STATION
_ METRO STATION RED INK 10521
PAUL OAKENFOLD
GREATEST HITS & REMIXES PERFECTD 1603/ULTRA®
LCD SOUNDSYSTEM
SOUND OF SILVER DFA 85114°,CAPITOL
-5 NINE INCH NAILS
Y34RZ3ROR3MIX3D INTERSCOPE 010331 /1GA®
JUSTICE
CROSS ED BANGER/BECAUSE 224892/VICE
TREVOR SIMPSON & CATO K
ULTRA 2008 ULTRA 1596
TIESTO
IN SEARCH OF SUNRISE 6: IBIZA BLACK HOLE 30759 NETTWERK
GORILLAZ
D-SIDES VIRGIN 10545
35 DEPECHE MODE
THE BEST OF DEPECHE MODE VOLUME T SFEMUTEREPRSE MZ56WARNE BROSCE)
STEVE AOKI
PILLOWFACE AND HIS AIRPLANE CHRONICLES DIt MAK 90773 THRVE
.". ARMIN VAN BUUREN
_UNIVERSAL RELIGION 2008 ULTRA 1621
PAUL VAN DYK
IN BETWEEN MUTE 9364*
TIESTO
ELEMENTS OF LIFE MAGIC MUZIK WS‘S'ULTRA»__
29 3 HOLY FUCK
LP XL 295*/BEGGARS GROUP
THE CRYSTAL METHOD
DRIVE ADRENALINE 101005
ENIGMA
2 46 A POSTERIOR! VIRGIN 69994

VARIOUS ARTISTS
FOREVER FREESTYLE RAZOR & TIE 89147

®

=

ny
ey
2

-
=

f ARTIST IMPRINT / PROMOTION LABEL
PACK YOUR BAGS
LEANA SWEDISH DIVA
FUEGO
CHEETAH GIRLS HOLLYWOOD
{1 UNDISCO ME
i BILLIE RAY MARTIN SiLVER LABEL/TOMMY BOY
51| 14 NOTHIN' BETTER TO DO
| LEANN RIMES CURB

% 3 THE FLAME 08
: ERIN HAMILTON MASTERBEAT

37 3 WITH EVERY HEARTBEAT
. ROBYN KONICHIWA/CHERRYTREE/INTERSCOPE
LIES
38 Gems nETTWERK
34 g HEAD OVER HEELS
A SYLVIA TOSUN SEA 10 SUN

STARS

ERIKA JAYNE RM RECORDS

MY LIFE AGAIN

LAUREN HILDEBRANDT RED WALLET

APOLOGIZE

TIMBALAND FEAL ONEREPUBLIC MOSLEY:BLACKGROUNDINTERSCOPE
3 JIMMY

M.LA. XL INTERSCOPE

BESITO PATI
LA LUPE EMUSICA/FANIA

14 15

40

1
VICKI SHEPARD FEATURING JEANIE TRACY REDZONE
97 16 LIFT YOUR VOICES
* GEORGIE PORGIE MUSIC PLANT

2 DESTINY

AMBERROSE MARIECATZ
DONT ACT LIKE YOU DON'T KNOW
JIPSTA JUICED UP
OUT OF THE DARK
FREDRICK FORD OMC
IF
COLETTE OM
LOVE SWEET SOUND
GROOVE ARMADA FEAT. CANDI STATON STRICTLY RHYTHM
LONG TIME
ROD CARRILLO FEAT. RONNIE SUMRALL CARRILLO MUSIC
T BAND OF GOLD
._.#ﬂ S0 B _KIMBERLEY LOCKE CURB/REPRISE
RHYTHM OF LIFE
EMILIA SOSA 5 POINTS RECDRDS
SING
ANNIE LENNOX ARISTA AMG

HE SAID SHE SAID
ASHLEY TISDALE WARNER BROS

10

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

LET ME THINK ABOUT IT l

o 2 15 ,
104 CORR LIFTED/KICK/DISCO:WAX

P8 . 4 ANTHEM ik
.. il FILO & PERI FEATURING ERIC LUMIERE VANDIT
3 19 WHAT HURTS THE MOST
CASCADA ROBBINS
iN MY ARMS
., RISE UP
6 12 YVES LARGCK MAP DANCE
"l' 7 12 STARS

PLUMB CURB
ERIKA JAYNE RM RECORDS

n s 15 CALABRIA 2008
ENUR FEATURING NATASIA ULTRA L
:'i. 5 g BABY WHEN THE LIGHT
I DAVID GUETTA WITH STEVE ANGELLD FEATURING COZi PERFECTO/LLTRA
g 13 APOLOGIZE
TIMBALAND FEAT ONEREPUBLIC MOE/BL_AQ(MMWTEHSGOPE
23 2 | CANT HELP MYSELF
b BELLATRAX FEATURING SOPHIA MAY NERVDUS
fi § LOVELIKETHIS
; NATASHA BEDINGFIELD FEAT. SEAN KINGSTON FHONOGENIC/EPIC
14 5 UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE JIVE/ZOMBA
4y 37 DONT STOP THE MUSIC
! RIHANNA SRP DEF JAM/IDIJMG
1g 7 YOUDONT KNOW
STONEBRIDGE STONEY BOY/ARMADA/ASTRAL
2 '1-6,1 WITH EVERY HEARTBEAT
T ROBYN KONICH!WA'CHERRVT_REE INTER_SCOPE
25 SPEED UP
FUNKERMAN ULTRA
HEAVEN
M2 s uea

1§ 3 LOVE HAS GONE
DAVE ARMSTRONG & REDROCHE EYEZCREAM/ULTRA

; AMAZING
i ‘! 15 SEAL WARNER BROS
m-_' JUST FINE
i { MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE
15 3 TOGETHER
- BOB SINCLAR & STEVE EDWARDS YELLOW/SIVER LABE]JTWV&
NOW YOU'RE GONE
BASSHUNTER ULTRA
By

JANET ISLAND/IDIMG
24 19 8

ROUND & ROUND
= Lk

MISCHA DANIELS NERVOUS

PIECE OF ME
BRITNEY SPEARS JIVE/ZOMBA

Go to www.billboard.biz for complete chart data | 67
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Hits of the Worlg 15 compsled a: Biliboard/London. RE=Re-Entry

10

NEW

{SDUNDSCAN JAPAN)

KUMI KODA
KINGDOM (CD +20VD) AVEX TRAX

FEBRUARY 12, 2008

KOBUKURO
5296 WARNER

BRAHMAN
ANTINDMY TOY'S FACTORY

NEW

DOUBLE
10 YEARS BEST WE R&B (COMPLETE VERSION) FOR LIFE

KUMI KODA
KINGDOM AVEX TRAX

KUMI KODA
KINGDOM (€D +DVD) AVEX TRAX

NEW

HOME MADE KAZOKU
HEARTFUL BEST SDNGS THANK YOU!! (LTD EDITION) KIOON

VARIOUS ARTISTS
AINO UTA UNIVERSAL

NEW

SIMPLE PLAN
SIMPLE PLAN 3 {FIRST LTD VERSION) WARNER

VARIOUS ARTISTS
LOVELY! CUTE & SWEET J-BALLADS WARNER

FRANCE I

ALBUMS

THIS
WEEK

N

THIS
WEEK

N

® U b W

~

a4

5

ALBUMS

1

2

3

(SNEP/IFOP/TITE-LIVE)

CALI
LESPOIR EMI

FEBRUARY 12, 2008

BERNARD LAVILLIERS
SAMEDI SOIR A BEYROUTH BARCLAY

CHRISTOPHE MAE
MON PARADIS WARNER

AMY WINEHOUSE
BACK T0 BLACK ISLAND

NEW

LENNY KRAVITZ
IT IS TIME FOR A LOVE REVOLUTIDN VIRGIN

NEW

JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFIRE/ONE PERCENT FOR THE WORLD

5

SHERYFA LUNA
LUNA UNIVERSAL

4

MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND

NEW

NEW

VOX ANGEL!
VOX ANGELI RCA

JULIETTE
BLIOUX ET BABIOLES UNIVERSAL

ITALY

DIGITAL SONGS

(FIMI/NIEL SEN) FEBRUARY 112008

POOH
BEAT REGENERATION ATLANTIC

JOVANOTTI
SAFARI MERCURY

NEW

LENNY KRAVITZ
IT 1S TIME £OR A LOVE REYOLUTION VIRGIN

NEW

BAUSTELLE
AMEN ~TLANTIC

GIANNA NANNINI

2 GIANNA BEST POLIIR
3 EROS RAMAZZOTTI
E2 ARIOLA o -
7 AMY WINEHOUSE
BACK TO BLACK SLAND
5 ZUCCHERO
ALL THE BEST POLYDOR
4 LIGABUE
PRIMO TEMPO WARNER BROS
g MARIO BIONDI

LIVE | LOVE YOU MORE LIVE TOUR

NORWAY |

SINGLES

(VEROENS GANG NORWAY)
BLEEDING LOVE

FEBRUARY 12, 2008

T Leowa tewss svco
, BEGGIN
MADCON EONNIER
4 APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY BLACKGROUND. INTERSCOPE
, BUBBLY
COLBIE CAILLAT UNIVERSAL REPUBLIC
New HOLD ON BE STRONG

1

MARIA HAUKAAS STORENG BONNIER

MADRUGADA
MADRUGADA VIRGIN

2

GARTH BROOKS
ULTIMATE HITS 2 C0 VD CAPITOL

5

VAN MORRISON
STILL ON TOP - THE GREASTEST HITS EXILE

9

17

SECRET GARDEN
INSIDE I'M SINGING UNIVERSAL

THE CARDIGANS

BEST OF UNIVERSAL

UNITED KINGDOM =<

10

ALBUMS
s
<3 (THE DFFICIAL UK CHARTS CO.) FEBRUARY 10, 2008
New JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFIRE/DNE PERCENT FOR THE PLANET
1 ADELE
19 %L

3 NICKELBACK
ALL THE RIGHT REASDNS ROADRUNNER

HOT CHIP
NEW MADE IN THE DARK VIRGIN
, SCOUTING FOR GIRLS
SCOUTING FDR GIRLS EPIC
MARY J. BLIGE
NEW GROWING PAINS GEFFEN
4 ROBERT PLANT/ALISON KRAUSS
RAISING SAND DECCA
; RIHANNA
GOOD GIRL GONE BAD SRP/DEF JAM
5 AMY MACDONALD
THIS IS THE LIFE VERTIGO
BILLY FURY
HIS WONOROUS STORY - COMPLETE COLLECTSON UMTV

AUSTRALIA

THIS
WEEK

i

@

=2 (RRIA)

NEW JACK JOHNSON
SLEEP THROUGH THE STATIC SOUNDTRACK

1 LEONA LEWIS

FEBRUARY 10, 2008

SPIRIT §YCO
, TIMBALAND

TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE
s FERGIE

THE DUTCHESS WILL | AM/A&M/INTERSCOPE
7 SOUNDTRACK
JUND RHIND
5 THE VERONICAS
HOOK ME UP WARNER
26 RIHANNA
GOOD GIRL GONE BAD SRP/DEF JAM
g MATCHBOX TWENTY
EXILE ON MAINSTREAM ATLANTIC
BRITNEY SPEARS
BLACKOUT IvE Z0MBA
FOO FIGHTERS
ECHOES. SILENCE, PATIENCE & GRACE RCA

SPAIN

(PROMUSICAE/MEDIA)
SERGIO DALMA
A BUENA HORA UNIVERSAL
MIGUEL BOSE
PAPITO CARDSELLD
3 AMY WINEHOUSE
BACK TO BLACK ISLAND
, SERRAT/SABINA
DOS PAJAROS OE UM TIRO SONY BMG

4 FITOY LOS FITIPALDIS
POR LA BOCA VIVE EL PEZ 0RO

FEBRUARY 13, 2008

LENNY KRAVITZ

NEW 7' Time O A LOVE REVOLUTION VIRGIN .
s EROS RAMAZZOTTI
E2 ARIOLA
7 JUANES
LA VIDA ES UN RATICO UNIVERSAL
g RIHANNA

GOOD GIRL GONE BAD SRP/0EF JAM

5 PEDRO GUERRA
VIDAS SONY BMG

DENMARK 4

SINGLES

{INls
IWEEK

1

2

3

4

5

-
]
=% (IFPINIELSEN MARKETING RESEARCH)
1 RAMT | NATTEN

LIZZIE ARTPEOPLE
2 LOVE

LEONA LEWIS SYCO

FEBRUARY 12, 2008

3 ALEX FT. NIK & JAY COPENHAGEN

5 BRITNEY SPEARS JIVE'ZOMBA
“CRUCIFY MY HREART
4
PRIVATE UNIVERSAL

ALBUMS

1

2

3

KANDIS

KANDIS 12 SONY BMG

VARIOUS ARTISTS DNK
DANSK MELODIE GRAND PRIX 2008 MY WAY

7 AURA
COLOMBINE VME
5 LEONALEWIS
SPIRIT SYCO
nEw JACK JOHNSON

SLEEP THROUGH THE STATIC BRUSHARE ONE PERCENT FOR THE WORLD

Go to www.billboard.biz for complete chart data

GERMANY

~ o o » w

10

NEW

ALBUMS

(MEDIA CONTROL)

g AMY WINEHOUSE
BACK T0 BLACK ISLAND
JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFRE ONE PERCENT FOR THE PLANET

LENNY KRAVITZ

IT 15 TIME FOR A LOVE REVDLUTION VIRGIN

LEONA LEWIS

SPIRIT SYCO

SOUNDTRACK

KEINOHRHASEN INTERSCOPE

ICH + ICH

VOM SELBEN STERN UNIVERSAL

ONEREPUBLIC

DREAMING DUT LOUD UNIVERSAL
o DIE AERZTE

JAZZ IST ANDERS HDT ACTION

BULLET FOR MY VALENTINE
SCREAM, AIM, FIRE SONY BMG
IRON MAIDEN
LIVE AFTER OEATH CAP{I DL

FEBRUARY 12, 2008

o

—_

CANADA

BILLBOARD CANADIAN HOT 100

(NIELSEN BDS/SOUNDSCAN)
Low
FLO RIDA FEATURING T-PAIN POE BOY/ATLANTIC/WARNER
26 NEW SOUL

YAEL NAIM TOT DU TARD/WARNER
5 TATTOO

JORDIN SPARKS JIVE/SONY BMG

12 SEE YOU AGAIN
MILEY CYRUS HOLLYWOOD UNIVERSAL

FEBRUARY 23, 2008

DON'T STOP THE MUSIC

5 RIMANNA SRP DEF JAM UNIVERSAL
4, APOLOGIZE

TIMBALAND FEAT ONEREPUBLIC MOSLEY BLACKGROUND INTERSCOPE UNVERSAL
7 NO ONE

ALICIA KEYS MBK J SONY BVG
3 PIECE OF ME
BRITNEY SPEARS JIVE, SONY BMG
g TAKE YOU THERE
SEAN KINGSTON BELUGA HEIGHTS KOCH/EPIC/SONY BMG
s FOR THE NIGHT | CAN'T REMEBER
HEDLEY UNIVERSAL

FHE NETHERLANDS ==

INGLES

4

5

5E
2% (MEGA CHARTS BY)
VALERIE
MARK RONSON FT. AMY WINEHOUSE COLUMBIA
3 BLEEDING LOVE

LEONA LEWIS SYCO
4 FATHER AND FRIEND

ALAIN CLARK BBALL tMUSIC
CATWALK CRIMINAL
KANE UNIVERSAL
THE LAUNCH RELAUNCHED
DJ JEAN WHITE VILLA RECORDS

FEBRUARY 8, 2008

1

2

i}

ALBUMS

1

2

AMY WINEHOUSE
BACK TO BLACK (SLAND
new LENNY KRAVITZ
IT 1S TIME FOR A LOVE REVOLUTION VIRGIN
3 ALAIN CLARK
LIVE IT OUT 8BALL MUSIC
JACK JOHNSON
SLEEP THROUGH THE STANIC BRUSHFIRE, ONE PERCENT FOR THE PLANET

1

ANOUK
WHO'S YOUR MOMMA OINO
e e e e e

=

=

10

ALBUMS

(RIM) FEBRUARY 12, 2008
| JUST GIRL
JUST GIRL FAROL
, AVO CANTIGAS
FANTASMINHA BRINCALHAO COLUMBIA
JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFIRE/ONE PERCENT FOR THE WORLD
MARIZA
CONCERTO EM LISBOA CAPITOL
, PAULO GONZO
PERFIL COLUMBIA
g TOKIO HOTEL
SCREAM ISLAND

g ALICIA KEYS
AS | AM 14BK J

10 MAFALDA VEIGA/JOAO PEDRO PAIS
LADO A LADD SOM LIVRE

47 AMY WINEHOUSE
BACK T0 BLACK ISLAND

13 VANESSA DA MATTA

SIM SONY BMG

Data for week of FEBRUARY 23, 2008 |

www.americanradiohistorv.com

1
' 2
=3
4
5 6
T E
&l 7
11
10 9
L _ 10
12 NEW
13 Rt
I__IJ'NEW
'1'3"-:; 15
16 19
17
18 13
19 1
20 12

E (NIELSEN SDUNDSCAN INTERNATIDNAL} FEBRUARY 23, 2068

DON'T STOP THE MUSIC
VRIHANNA SRP DEF JAM

ROCKSTAR

NICKELBACK EMI

BLEEDING LOVE

LEDNA SYCO

NOW YOU'RE GONE

BASSHUNTER HARD2BEAT MINISTRY OF SOUND

APOLOGIZE

TIMBALAND FEAT. ONEREPUBLIC MOSLEY/BLACKGROUND/ INTERSCOPE

CHASING PAVEMENTS

ADELE XL

PIECE OF ME

BRITNEY SPEARS JiVE/ZDMBA

SUN GOES DOWN

DAVID JORDAN ZTT/MERCURY

WORK

KELLY ROWLAND MUSIC WORLD/COLUMBIA

NO ONE

ALICIA KEYS MBK/

SUPERSTAR

LUPE FIASCO FEAT MATTHEW SANTOS 15T & 15TH/ATLANTIC

BABY DON'T LET GO

THE FEELING {.LAND

I'LL BE WAITING

LENNY KRAVITZ VIRGIN

A&E (SINGLE VERSION)

GDLDFRAPP MUTE

CRANK THAT (SOULJA BOY)

SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE

JUST FINE

MARY J. BLIGE MATRIARCH/GEFFEN

VALERIE

AMY ISLAND

ELVIS AIN'T DEAD

SCOUTING FOR GIRLS EPIC

JUST FOR TONIGHT

ONE NIGHT ONLY VERTIGD

HOMECOMING
KANYE WEST ROC-A-FELLA/DEF JAM

RO DIGITAL SPOTLIGHT

i

’ ] ==\,

{IFP1 GREECE/DELOITTE & TOUCHE) FEBRUARY 23, 2008

BEGGIN' (PILOOSKI RE-EDIT VERSION)
FRANKIE VALLI AND THE 4 SEASONS 679 RECORDINGS/RHING

PAME HAVAI (IT'S A PITY)
ALKIST!S PROTOPSALTI HEAVEN

BLEEDING LOVE
LEONA 5YCO

TPEXE

PEGGY ZINA MINDS/EMI

ETSI SE THELO
MICHALIS HATZIGIANNIS UNIVERSAL

- KRATA ME (GITEFTIS)

MICHALIS HATZIGIANNIS UNIVERSAL

AFIEROMENO
NIKOS KOURKOULIS HEAVEN

2
i
O NEW
N -
4 4
W
6 5
7 2
! 10
9 NEW

MIN ORKIZESAI (COME MONNA LISA)
ELEFTHERIA ARVANITAKI

AGAPI
OESPINA VANDI HEAVEN

SOMEBODY TO LOVE
NELLY FURTAQQ MOSLEY/GEFFEN

AUSTRIA =

SINGLES

g
2 2
3 3
4 4
5 9

(AUSTRIAN IFPI/AUSTRIA TOP 40) FEBRUARY 11. 2008
BLEEDING LOVE

LEONA LEWIS 5YCO

APOLOGIZE

TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

DOKTORSPIELE

ALEX C. FT. YASS UNIVERSAL
STARK

ICH + ICH “(LYDOR

WHAT HURTS THE MOST
CASCADA ZOOLAND

ALBUMS

FALCO
1 NEW FALCO SYMPHONIC SONY BMG
FALCO
2 New HOCH WIE NIE SONY BMG
3 npw JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFIRE ONE PERCENT FOR THE PLANET
LENNY KRAVITZ
4 New 17 1S TIME FOR A LOVE REVOLUTION VIRGIN
s | LEONALEWIS
SPIRIT SYCO

CHARTS LEGEND on Page 70


www.americanradiohistory.com

SINGLE SALES

THIS
WEEK

(A N

10

1

12

13

14

15

ALBUMS

WEEK

-

N

®© N 0 G & W

©

10

1"

12

13

THIS
WEEK

@ o > W N

~

10

11

12

13

14

15

Data for week of FEBRUARY 23, 2008

£

oE

a3
1

2

44

LAST
WEEK

NEW

1

6

NEW
12
NEW

14

NEW

LAST
WEEK

3

20

i

EUROCHARTS

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIDNAL SINGLES AND
ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. FEBRUARY 13, 2008
APOLOGIZE

TIMBALAND FT. ONEREFUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

BLEEDING LOVE
LEONA LEWIS 5YCO

DON'T STOP THE MUSIC
RIHANNA SAP DEF JAM

NOW YOU'RE GONE
BASSHUNTER & DJ MENTAL THEQ'S BAZZHEADZ 14(NISTRY OF SOUND

iL AVAIT LES MOTS
SHERYFA LUNA ULM

NO ONE
ALICIA KEYS MBK ')

ROCKSTAR
NICKELBACK ROADRUNNER

PIECE OF ME
BRITNEY SPEARS JIVE ZMBA

PARLE A MA MAIN
FATAL BAZOOKA FT YELLE ET CHRI UP MUSIC

CHASING PAVEMENTS
ADELE XL

NEW SOUL
YAEL NAIM TOT OU TARD

MY MAN IS A MEAN MAN
STEFANIE HEINZMANN SSDSOSSWER

ALIVE
MONDOTEK MERCURY

PLUS LA
FREDERIC LERNER STERNE

DAS ROTE PFERD
BECKER FT. MALLORCA MV

FEBRUARY 13, 2008

JACK JOHNSON
SLEEP THROUGH THE STATIC BRUSHFIRE/UNIVERSAL

AMY WINEHOUSE
_ BACK TO BLACK [SLAND

LENNY KRAVITZ

SALES DATA
COMPILED BY

SoundScan

=
e
=

See Chart Legend for rifles and aapianations. € 2008, Nielsen Business Media. Inc, and Nezisen ScunciScan, tac 47 nghte regirved

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

KIRK FRANKLIN

THE FIGHT OF My LIFE FO YO SOLIL/GOSPO CENTRIC 16772/PROVIDENT-NTEGRITY _
12 MERCYME

ALL THAT IS WITHIN ME INO/COLUMBIA 12573/PROVIOENT-INTEGRITY #

o LUElg PASSION WORSHIP BAND
¥ QLU PassIon: GOD OF THIS CITY SIXSTEPS/SPARROW 5422/EM) CMG

' CASTING CROWNS

O :

THE ALTAR AND THE DOOR BEACH STREET/REUNION 10117/PROVIDENT-INTEGRITY

5 5 19 VARIOUS ARTISTS

WOW HITS 2008 WORD-CURB/PROVIDENT-INTEGRITY 6677/EMI CMG

6 6 111 FLYLEAF

=y

T 7

(o] o |

o
@

o3

©

@ 31 2 LT3 KATHRYN SCOTT
@ [TILTIN 1 BELONG INTEGRITY 4231 EX/PROVIDEN
11 24 POINT OF GRACE

D
[1s)

9 7

FLYLEAF /st OCTONE 850005/16A &

19 VARIOUS ARTISTS

SONGS 4 WORSHIP: COUNTRY TIME LIFE 18523 PROVIDENT-INTEGRITY

BiLL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
A CAMPFIRE HOMECOMING GAITHER MUSIC GROUP 2723 EMI (10

BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS
HOMECOMING PICNIC GAITHER MUSIC GROUP 2724/EMI CMG

g 72 CHRIS TOMLIN

SEE THE MORNING SIXSTEPS/'SPARROW 2828/EM) CMG 4

VARIOUS ARTISTS

HOW GREAT THOU ART GOSPEL FAVORITES FROM THE GRAND OLE OPRY: LIVE 0PRY RCA NASHVILLE 20833 PROVIDENT-NTEGRITY

12 16 STEVEN CURTIS CHAPMAN

THIS MOMENT SPARROW 6393 EMI CMG

HOW YOU LIVE WORD-CURS 887090

CANTON JONES
KINGDOM BUSINESS ARROW 4234091 £MI CMG

, THE BROOKLYN TABERNACLE CHOIR

I'LL SAY YES INTEGRITY 4359 PROVIDENT-INTEGRITY

SKILLET
COIMATOSE ARDENT/SRE/LAVA 2546/PROVIOENT-INTEGRITY

@ CLINT BROWN
FALL LIKE RAIN TRIBE 2008/EMI CMG

lm 15 51

20 10
:m 17 120
22 14 80
ZB 13

TOBYMAC
(PORTABLE SOUNOS) FOREFRONT 0379/EMI CMG 4

GENERATION UNLEASHED
GENERATION UNLEASHED. PORTLANO OR USA: LIVE WORSHIP MARANATHA! 971950 WORD-CURS &
DAVID CROWDER BAND

__REMEDY SIXSTEPS SPARROW 2684/EMI CMG

RED
END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGRITY &

MATTHEW WEST
SOMETHING T0 SAY SPARROW 4520/EM| CMG

17 15 TIME FOR A LOVE REVOLUTION VIRGIN @ 19 28 MAN DISA o 5720/ G
LEONA LEWIS - UE BEAUTY SPARROW 5720/EM | Ot

SPIRIT .0 @m IVORYLINE

RINANNA y THERE CAME A LION TO0TH & NAIL 5704/E01 CMG
GOOO GIRL GONE BAO SRP/DEF JaM

ADELE

19 XL

MIKA

UIFE IN CARTOON MOTION CASABLANCA/ISLAND

HOT CHIP

MADE IN THE DARK VIRGIN e

NICKELBACK 5% E5 ARTIST

ALL THE RIGHT REASONS ROADRUNNER | <Z £33 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
MARY J. BLIGE 1 1 9 KIRK FRANKLIN

GROWING PAINS [EFFEN o THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/20MBA

JAMES BLUNT
ALL THE LOST SOULS ATLANTIC/CUSTARD

TIMBALAND
TIMBALAND PRESENTS SHOCK VALUE MOSLEY/BLACKGROUND/INTERSCOPE

ALICIA KEYS
AS | AM MBK/J

CALI

VESPORVIRGIN
ANDREA BOCELLI
VIVERE SUGAR

RADIO AIRPLAY

RAOI0 AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITOREQ AND
TABULATED BY NIELSEN MUSIC CONTROL. FEBRUARY 13, 2008
APOLOGIZE

TIMBALAND PRESENTS ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

BLEEDING LOVE
LEONA LEWIS 5YCO

HATE THAT | LOVE YOU
RIHANNA FT. NE-Y0 SRP OEF JAM

NO ONE
ALICIA KEYS MEK/J

HEY THERE DELILAH
PLAIN WHITE T'S FEARLESS/HOLLYWODD

DON'T STOP THE MUSIC
RIHANNA SRP/OEF JAM

I'LL BE WAITING
LENNY KRAVITZ VIRGIN

ABOUT YOU NOW
SUGAR BABES ISLAND

SHADOW OF THE DAY
LINKIN PARK MACHINE SHOP/WARNER BROS

SAME MISTAKE
JAMES BLUNT UG [ARD ATLANTIC

CHASING PAVEMENTS

ADELE X
BUBBLY

COLBIE CAILLAT UNIVERSAL REPUBLIC

MERCY

DUFFY 411 i -
IF t HAD EYES

JACK JOHNSON BRUSHFIRE/UNIVERSAL REPUSLIC

IN MY ARMS

KYLIE MINOGUE PARLOPHONE

= -

2
o HOT SHOT
DEBUT
q

5 37 MARVIN SAPP

THIRSTY VERITY 09433/Z0MBA_

CANTON JONES
KINGDOM BUSINESS ARROW 4234091

3 3 THE BROOKLYN TABERNACLE CHOIR

=
6 5 2

PLL SAY YES INTEGRITY/COLUMBIA 21732/SONY MUSIC

4 150 SHEKINAH GLORY MINISTRY

JESUS KINGDOM 3003/BOOKWORLD

ISRAEL & NEW BREED
A DEEPER LEVEL: LIVE INTEGRITY/COLUMBIA 11986/SONY MUSIC %

JONATHAN NELSON FEATURING PURPOSE
RIGHT NOW PRAISE INTEGRITY/COLUMBIA 20860/SONY MUSIC

8 g o2 THE BLIND BOYS OF ALABAMA

. 9w
10 10 54
“1!_} 7 R
12 8 18
‘-'—"ﬂ,f 14 1
14 1
'.n. 12 45
16 15 40
17 16 @
20
14
21
._.'1 19 166
22 1
23 20 52
2a 2
‘25 25 2

For chart reprints call 646.654.4633

OO0WN IN NEW ORLEANS TIME LIFE 19548

THE CLARK SISTERS
LIVE.. ONE LAST TIME EMI GOSPEL 81094 =

VARIOUS ARTISTS
WOW GOSPEL 2007 VERITY/WORD-CURB/EMI CMG 02499/20MBA

TRIN-I-TEE 5:7
T57 SPIRIT RISING 0402 MUSIC WORLO

VARIOUS ARTISTS
GOTTA HAVE GOSPEL! 5 |NTEGRITY. GOSPO CENTRIC 12755/Z0MBA

RICKY DILLARD & NEW G
THE 7TH EPISODE: LIVE IN TORONTO USPRING 02676/Ex| GOSPEL

BISHOP PAUL S. MORTON PRESENTS FGBCF PRAISE AND WORSHIP
EMBRACING THE NEXT GENERATION TEHILLAH 6951 LIGHT

J MOSS
v2... PAJAM/GOSPO CENTRIC 87214/Z0MBA

VARIOUS ARTISTS

* WOW GOSPEL #1S: 30 OF THE GREATEST GOSPEL HITS EVER! £14) CMGVERITYWORD-CURB 08764 70MBA

LEE WILLIAMS AND THE SPIRITUAL QC'S
S0 MUCH T0 BE THANKFUL FOR MCG 7056

MARVIN WINANS
ALONE BUT NOT ALONE PURESPRINGS GOSPEL B6278/EMI GOSPEL

SHIRLEY CAESAR

AFTER 40 YEARS ... STILL CELEBRATING THROUGH THE CITY SHU-BEL 6930/LIGHT

BYRON CAGE
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114 PROVIDENT-INTEGRITY

BISHOP PAUL S. MORTON
STILL STANDING TEHILLAH 6528 LIGHT 4

JEFF MAJORS
SACRED MAJOR 7TH WMUSIC ONE 753171

DEWAYNE WOODS & WHEN SINGERS MEET
 INTRODUICING DEWAYNE WOODS & WHEN SINGERS MEET QLUET WATER VERTY 853337008

T.D. JAKES
PRAISE & WORSHIP INTEGRITY/LEGACY 10895/SONY BMG

THE NEW LIFE COMMUNITY CHOIR FEATURING JOHN P KEE
NOTHING BUT WORSHIP TYSCOT/NEW LIFE VERITY 10028/20MBA

www americanradiohistorv com

wnk
&5 ARTIST §
=S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =1

66
21
12

19

JEREMY CAMP

THOUSAND FOOT KRUTCH
THE FLAME IN ALL OF US TQOTH & NAIL 8247/EMI CMG =+

SARA GROVES

TELL ME WHAT YDU KNOW SPONGE/ING 84302/PROVIDENT-INTEGRITY

VARIOUS ARTISTS
INTEGRITY § IWORSHIP 24:7 INTEGRITY 4263/PROVIDENT-INTEGRITY

BARLOWGIRL

HOW CAN WE BE SILENT FERVENT 867197/WORD-CURE &

GRUPO NUEVA VIDA

MEJORES CANTOS RELIGIOSOS MULTIMUSIC 11533

TRIN-I-TEE 5:7

T57 SPIRIT RISING 0402/MUSIC WORLD

THIRD DAY

CHRONOLOGY, VDLUME TWO: 2001-2006 ESSENTIAL 10839 PROVIDENT-INTEGRITY
NEWSBOYS

GO INPOP 1383 EMI CMG

VARIOUS ARTISTS

WOW HITS 2007 WORD-CURB PROVIDENT-INTEGRITY 7196/EMI CMG
GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND
TOGETHER GAITHER MUSIC GROUP 2729 EMi CMG

J MOSS

V2... P2IAM GOSPO CENTRIC 87214/PROVIDENT-INTEGRITY

MAT KEARNEY

NOTHING LEFT TO LOSE AWARE/COLUBIA/INPDP 1380/EMI CMG
LEELAND

SOUND OF MELUOIES ESSENTIAL 10812/PROVIDENT-INTEGRITY
NEWSBOYS

THE GREATEST HITS SPARROW 607 1/EMI CMG

HILLSONG

SAVIOUR KING HILLSONG/INTEGRITY 4257/PROVIDENT-INTEGRITY
DEMON HUNTER

STORM THE GATES OF HELL SOLID STATE 5605/EMI CMG @

RUSH OF FOOLS

RUSH OF FOOLS MIDAS 0150/EMI CMG.

VARIOUS ARTISTS

JOEL OSTEEN PRESENTS: FREE T0 WORSHIP JOEL OSTEEN MINISTRIES 40081 EX %)
UNITED

ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174/PROVIDENT-INTEGRITY
THE ALMOST.

SOUTHERN WEATHER TOOTH & NAIL 2481/EMI CMG

VARIOUS ARTISTS
WOW HYMNS PROVIDENT-INTEGRITY/EMI CMG 887145/WORD-CURB

i FEE
1 WE SHINE INO 4277 PROVIDENT-INTEGRITY

BIG DADDY WEAVE

EVERY TIME | BREATHE FERVENT 886530/WORD-CURB

FAMILY FORCE 5

BUSINESS UP FRONT/PARTY IN THE BACK MAVERICK/MONO VS STEREQ/GOTEE 913%EMI CMG

=
cx 25 ARTIST P
SEEZ  TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 8
} 23 DONNIE MCCLURKIN
i THE ESSENTIAL DONNIE MCCLURKIN VERITY/LEGACY 15388/SONY BIMG
LT3 LECRAE
7 RLYCISIJ AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT
YOLANDA ADAMS
e THE BEST OF ME ELEKTRA ATLANTIC 156604/AG
@ KAREN PARKS
NOBODY-KNOWS: SONGS OF HARRY T. BURLEIGH OTTIMAVOCE 52736 THIRTY TIGERS
30 29 29 FRED HAMMOND
</} THE ESSENTIAL FRED HAMMOND VERITY, LEGACY 15385/SONY BMG
31 24 51 PATTILABELLE
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109/BUNGALD
37 35 VARIOUS ARTISTS
GOTTA HAVE GOSPEL! WORSHIP INTEGRITY GOSPO CENTRIG ZOMBA COLUMBIA D266 SONY MUSIC
27 15 DEITRICK HADDON PRESENTS VOICES OF UNITY
TOGETHER IN WORSHIP Ty "0 “04160
34 24 THE CANTON SPIRITUALS
DRIVEN VERITY 10029/Z0MBA
36 66 KIRK FRANKLIN
~ SONGS FROM THE STORM, VOLUME | FO YO SQUL/GOSPO CENTRIC 88401/Z0MBA
| 44 44 NICOLE C. MULLEN
SHARECROPPER'S SEED: VOLUME 1 WORD-CURB 887144 WARNER BROS
32 41 DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
 THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 345.7
1 DA' T.R.U.T.H.
: B 3 OPEN BOOK CROSS MOVEMENT 30029
13 23 BEVERLY CRAWFORD
LIVE FROM LOS ANGELES JD/ 1271
3 72 JUANITA BYNUM & JONATHAN BUTLER
= GOSPEL GOES CLASSICAL FLOW 1894 MARANATHA! )
41 45 15 YOUTHFUL PRAISE FEATURING JJ HAIRSTON
EXALTED...LIVE IN BALTIMDRE EVIDENCE GOSPEL 6922/LIGHT
sF| FRED HAMMOND
42 46 63 [oe g wonswp vERITY 85990/2018A 5
a3 43 23 VARIOUS ARTISTS
THE VERY BEST OF PRAISE & WORSHIP VOLUME 2 LEGACY/VERITY/GOSPO CENTRIC 10199Z0VBA
Sl BEBE WINANS
a4 @215 CHERCH KOCH 5035 + _ |
'.‘ 49 7 BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR
WELCOME TO THE CITY 15001 984159 TASEIS
aB | 41 16 HEZEKIAH WALKER
] © THE ESSENTIAL HEZEKIAH WALKER VERITY LEGACY 15389/SONY BMG |
47 40 g PISHOPCHALRES E. BLAKE PRESENTS: THE WEST ANGELES COGIC MASS CHOR
NO LIMIT WEST A 02345 EMI GOSPEL -
| BISHOP G.E. PATTERSON
| 48 48 S0 HAVING CHURCH WITH THE SAINTS: VDLUME 1 PODIUM 2506
4 ] LYNDA RANDLE
LYNDA RANDLE LIVE GAITHER MUSIC GROUP 42701 N
850 47 37 REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR
JESUS, JESUS, JESUS MUM JEG 5967:KOCH
Go to www.billboard.biz for complete chart data 69
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ALBUN CHARIS Ea—

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
@ Albums with the greatest sales gains this week.

Where included, this award indicates the title
0 with the chart’s largest unit increase.

GREATEST|
GAINER

Where included, this award indicates the title with
the chart’s biggest percentage growth.

M) ndicates album entered top 100 of The Blliboard 200
[LITIY 38 and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. ® after price Indicates album only available on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® Dualbisc available.
# CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
availability are not included on all charts. EX after catalog number indicates title is
exclusive to one account or has limited distribution.

SINGLES CHARIS |

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systemns. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&8/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simuitaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. SO. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Alrplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, If they have been on the chart for more than 26 weeks and rank below
No. 10, or !f they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
{No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

@ singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. ® Digital Download available. @ DVD single available.
@ Vinyl Maxi-Single available. @ Vinyl single avallable. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status In that particular format based on
research data provided by Promosquad. Songs are tested online by Promosguad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
. Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS §

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). ll RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album'’s muiti-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. ( Certification for
net shipments of 100,000 units (Oro). [} Certification of 200,000 units (Platino).

(&) Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Ml RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

T RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. ] RIAA platinum certification for sales of 100,000 units for shortform
or jongform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. l RIAA platinum certification for sales of 100,000 unlts or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $3 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatricat titles. || IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

See telow for complate legend Information.
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@ SPECIAL COMPANY DNK 05 (13 98)
DJ KHALED
28 23 3% WE THE BEST TERROR SQUAD 4229/KOCH (17 88)
PITBULL
?‘ | 25 1 THE BOATLIFT FAMOUS ARTISTS/DIAZ BROTHERS 2960*/TVT (18.98)
SHEKINAH GLORY MINISTRY
30 26 15 JESUS KINGDOM 3003/BOOKWORLD (17 98)
DAVID GRAY
31 28 13 GREATEST HITS ATQ 21591 (15.98)
., .2 BLACK MOUNTAIN
32 2113 N THE FUYURE JAGJAGUWAR 090 (15.98)
i .~ VARIOUS ARTISTS
33 30 10 CRUNK HITS VOL. 4 TVT 2514 (18.98}
JOE JACKSON
34 18 2 RAN 52 0DISC 10921~ (18 98 C0/DVD) &
3 10 PROTEST THE HERO
" FORTRESS UNDERGAOUND DPERATIONS 483/VAGRANT (13.98)
DWIGHT YOAKAM
36 33 16 OWIGHT SINGS BUCK ViA 6129*/NEW WEST (16.98)
SPOON
f‘a’ a3 GA GA GA GA GA MERGE 295* (15.98,
@ = LEVON HELM
DIRT FARMER DIRT FARMER 79844/VANGUARD (16,98)
38 9 a9 DETHKLOK
THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 00D2/ADULT SWIM (13.98)
RODRIGO Y GABRIELA
40 38 38 RODRIGO Y GABRIELA ATO 21557 (13 98 CDM)LJ‘
1 RED
“'I... K mUF SILENCE ESSENTIAL 10807 (12.98) &
NICK SWARDSON
c 34 15 PARTY COME Oy CENTRAL 0056 (15.98 CD/DVD) &
a3 42 10 STYLESP
! SUPER GANGSTER (EXTRAORDINARY GENTLEMAN) PMDM/’KM 5%0&(198)_
' BAND OF HORSES
&y : 8 14 CEASE TO BEGIN&E PO_P745"_15.98]_
] 45 THE SHINS
45 32 @2 _WINCl_NG THE NmAWMP 705" (15.498)
@— BIZZY BONE & LAYZIE BONE
] BONE BROTHE_RS W1 SICCNESS NET 39 (17 98)
s LITTLE BIG TOWN
ﬁ 138 ¥4 piace To LanD couiTy 3018 (18.98)
THE NATIONAL
48 3% 16 BOXERVBEGGAHS BANQUET 252/BEGGARS GROUP (15.98)
48 47 34 ARCADE FIRE

o

70

TOP INDEPENDENT ALBUMS:
distributior | tr 1

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE)

2 14 GARTH BROOKS
i THE ULTIMATE HITS PEARL 213 (25.98.C0/QvD) ®

. ; RADIOHEAD

. IN RAINBOWS TBD 21622°/ATO (13.98)

5 14 pevwiall EAGLES

E (T1LT3.0 LONG ROAD OUT OF EDEN ERC 4500 EX (14.98)

1 BULLET FOR MY VALENTINE
SCREAM AIM FIRE 20-20 ENT JIVE 21393/Z0MBA (16.98)

] VAMPIRE WEEKEND

g 37 SOUNDTRACK
ONCE CANVASBACK SONY MUSIC SOUNDTRAX 10586/COLUMBIA (13.98) &

7 CAT POWER
JUKEBOX MATADOR 754 (15.98)

3
LSS NADA SURF
LELU LUCKY BARSUK 70 (13.98)

g 13 DANE COOK

ROLGH AROUND THE EDGES: LIVE FROM MADISON SOUARE GARDEN COMEDY CENTRAL 0051 [16.98 CLYOVD) &)

g 55 CRAIG MORGAN
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98)

SOUNDTRACK

1 HAIRSPRAY NEW LINE 39089 (16.98)

INGRID MICHAELSON
m SOULVILLE USA: STAX CLASSICS STARBUCKS 13% 98)
HORRORPOPS
3 ULTRA.DANCE 09 ULTRA 1636 (15 98)
14 3 DRIVE-BY TRUCKERS
TDTAL DANCE 2008 THRIVEDANCE 90780/THRIVE (18.98)
mﬁul HARDCASTLE
HARDCASTLE 5 TRIPPIN 'N' RHYTHM 24 (16.98)

GIRLS AND BOYS CAbIN 4 33'0RIGINAL SIGNAL (11.98)
17 95 SDXX:AM.

KISS KISS KILL KILL HELLCAT 80498 /EPITAPH (13.96)
20 '37 JASON ALDEAN

BRIGHTER THAN CREATION'S DARK NEW WES| 6135 (18 98)
12 § VARIOUS ARTISTS

TAYLOR DAYNE

SATISFIED INTENTION 200203/ADRENALINE (18.95)

13 20

VARIOUS ARTISTS

THE HERO!N DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98)

VARIOUS ARTISTS

RELENTLESS BROKEN BOW 7047 (17.98)
19 5 DJSKRIBBLE

THE GRAMMYS: 50TH ANNIVERSARY COLLECTION GRAMMY/SHOUT! FACTORY 10793 EX STARBUCKS {19:
54 o ELVIS PRESLEY

. THE VERY BEST OF LOVE SONY BMG CUSTOM MARKETING GROUP 52869 MADACY (21.98 CDDVD) @

BOB MOULD

m DISTRICT LINE GRANARY/AN1- 86910 /EPITAPH (17.98)

CLINT BROWN
FALL LIKE RAIN TRIBE 2008 (13.98)

AL GREEN
WHAT MAKES THE WORLD GO ROUND STARBUCKS 073 EX (13.98)

3 2 JOSH KELLEY

NEON BIBLE MERGE 285" (14 98)

TRACY LAWRENCE
;- FOR THE LOVE ROCKY COMFORT 90012 (12 98)
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Go to www.billboard.biz for complete chart data
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SALES DATA
COMPILED BY

'SoundSc'an

12

10 k2
179
3 Hi5;
RE-ENTRY
ns-en;v;
4
6 2
28 12

7 2 SOUNDTRACK

n
13

2

o

j a2
ARTIST Title &2 E
| IMPRINT / DISTRIBUTING LABEL EE =
JACK JOHNSON Sleep Through The Static
I | BRUSHFIRE /UMRG _
SHERYL CROW Detours 4
AM INTERSCOPE /IGA @ A
LENNY KRAVITZ It Is Time For A Love Revolution i
VIRGIE &
TOM PETTY AND THE HEARTBREAKERS Greatest Hits __
VICA UME L
SOUNDTRACK Juno
FOXRHING 4G .
SARA BAREILLES Little Voice
EPIC UUNY MUISIC 15
SOUNDTRACK Across The Universe: Deluxe Edition
INTERELOFE IGA i

AMY WINEHOUSE Back To Black pg

| UNIVERSAL REPUBLIC UMRG L
DANE COOK vicious Circle -
COMEDY CENTRAL EX
YAEL NAIM Yael Naim

| TOT 0U TARD EX
VAMPIRE WEEKEND
XL ‘BEGGARS GROUP

SOUNDTRACK
ATLANTIC /AG

Vampire Weekend

Step Up 2: The Streets 5

Once g
'CANVASBACK/SONY MUSIC SOUNDTRAX /COLUMBIA &

K.D. LANG

| NDNESUCH . WARNER BROS.

PASSION WORSHIP BAND  Passion: God Of This City 74
{(STEPS SPARROW

Watershed 8

ARTIST
TITLE IMPRINTANUMBER/DISTRIBUTING LABEL

RODRIGO Y GABRIELA
RODRIGO Y GABRIELA ATO 21557 ®
CELTIC WOMAN
A NEW JOURNEY MANHATTAN 75110/BLG
THE STARLITE SINGERS
IRISH FAVORITES MADACY bPECEL PRODUCTS 52835/MADACY
ISRAEL "I1Z" KAMAKAWIWO'OLE
WONDERFUL WORLD BiG BDY 5911/MOUNTAIN APPLE
DENGUE FEVER
VENUS ON EARTH M80 101~
LADYSMITH BLACK MAMBAZO
ILEMBE: HONORING SHAKA ZULU GALLO 3133 HEADS UP o
MICHELLE AMATO/ROSALIND MCALLISTER/SARAH MOORE
CELTIC LADIES: COLLECTOR'S EDITION MADACY 53173
MANU CHAO
LA RADIOLINA BECAUSE 68496*/NACIONAL
SOUNDTRACK
THE DARJEELING LIMITED FOX 9240, ABKCO
LOREENA MCKENNITT
AN ANCIENT MUSE QUINL AN ROAD/VERVE 007920/VG
VARIOUS ARTISTS
IRISH TENORS MADACY SPECiAL PRODUCTS 52839/MADACY

LOREENA MCKENNITT
NIGHTS FROM THE ALHAMBRA OUINLAN ROAD/VERVE 009459/VG @

@ DARREN BENITEZ
DEAR MAMA FAT kAT 7006

14

13 2 CHEB | SABBAH

_DEVOTION 51X DEGREES 1142

TIA CARRERE
HAWAUANA DANIEL HO CREATIONS 80053

0:8::200:-Q- -

26

38

18

20

TITLE

ARTIST (IMPRINT / PROMOTION LABEL})
DECLARATION (THIS IS ITY)
KIRK FRANKLIN {GOSPO CENTRIC Z0MBA)

NEVER WOULD HAVE MADE IT
MARVIN SAPP (VERITY ZOMBA)

HE'S DONE ENOUGH

BEVERLY CRAWFDRD (JD

ONE GOD

MAURETTE BROWN CLARK (AIR GOSPEL/MALACO)

LIVIN'

THE CLARK SISTERS (EMI GOSPEL

YOU MUST COME IN AT THE DOOR

REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR (MQM)/JEC
RIGHT NOW PRAISE

THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P KEE
PRAISE ON THE INSIDE

J MOSS (PAJAM/GOSPO CENTRIC/ZOMBA)

NOT ABOUT US

YSCOT/NEW LIFE/VERITY/ZOMBA)

BISHOP NOEL JONES PRESENTS THE CITY OF REFUGE SANCTUARY CHOIR (ALPHA DOG/TYSCOT)
THE LIGHT

RICKY OILLARD & "NEW G' (NEW GENERATION CHORALE) (NUSPRING/EM! GOSPEL
LISTEN

TRIN-I-TEE 5:7 (SPIRIT RISING/MUSIC WORLD

CALL JESUS

BRUCE PARHAM (EMTRO GOSPEL

GIANTS

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS (EMI GOSPEL
LOVE HIM LIKE | DO
RUBEN STUDDARD, DEITRICK HADODN & MARY MARY (VERIT

EYES ON THE PRIZE
ANGELA SPIVEY & THE VOICES OF VICTORY (JEG

Z0MBA

Data for week of FEBRUARY 23, 2008
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ARTIST
LABEL & NUMBER / DISTRIBUTING LABEL (PRICEMm

ARl DFA 18094°/ASTRALWERKS (15.98) @&

Title !

Made In The Dark

| HORRORPOPS

HELLCAT 80498+/EPITAPH (13.98)
[TITUE WE THE KINGS
[T i3 5-cURVE 52001 (8.95)

o 15 1

Kiss Kiss Kill Kill

We The Kings

4, 59 DRAGONFORCE
i SANCTUARY 618034/RDADRUNNER (17.98)

Inhuman Rampage

District Line

i BOB MOULD
| GRANARY/ANTI- B6910*/EPITAPH (17 98)

1 2 AIRBOURNE

Runnin' Wild

Special Company

g JOSH KELLEY
4 3 MGMT

4 _COLUMBIA 19512°/SONY MUSIC (11.98)
o
-

ROADRUNNER 617963 (13.98)
[
7
L’ . DNK 05 {13 98)
8

Oracular Spectacular

Decimate The Weak

WINDS OF PLAGUE
0 5

Generation Unleashed: Portland, OR. USA: Live Worship

| CENTURY MEDIA 8407 (12 98)
2 GENERATION UNLEASHED
i MARANATHA' 971950 (12.98 CO/DVD) &
[‘@ 3 3 BLACK MOUNTAIN
JAGJAGUWAR 090* (15.98)
15 LEVON HELM

@ 12 DIRT FARMER 79844/VANGUARD (16.98)

In The Future

Dirt Farmer

The Way Of The Fist

.m g 28 FIVE FINGER DEATH PUNCH

Party

FIRM 70116 (12 98)
i : COMEDY CENTRAL 0056 (15.98 CD/DVD) %

I g 16 NICK SWARDSON
T “IVORYLINE
TOOTH & NAIL 95704 (13.98)

There Came A Lion

SONY BMG NORTE 21574 (12 98) +

2 LA ARROLLADORA BANDA EL LIMON

La Historia De La Arrolladora

13 THE SPILL CANVAS
DNE ELEVEN/SIRE 162428/WARNER BROS (13.98)

No Really, I'm Fine

GWEN STACY
FERRET 093 (13.98)

ﬂﬁ 2
m;

The Life | Know

SARA GROVES
SPONGE/INO/COLUMBIA 84302/SONY MUSIC {13 .96)

Tell Me What You Know

j 13 19 SHARON JONES & THE DAP-KINGS
DAPTONE 012 (15.98)

100 Days, 100 Nights

" 50 5 GRUPO NUEVA VIDA
MULTIMUSIC 11533 (6 98)

3 NORTH MISSISSIPPI ALLSTARS

Mejores Cantos Religiosos

= 10 SONGS OF THE SOUTH 006 (15.98) _Hf’iaidi
] THE LOVED ONES .

ﬁm FAT WRECK CHORDS 728" (13.98) Build & Burn

B G o] LOUIS XIv Slick Dogs And Ponies

PINEAPPLE ATLANTIC 295420°/AG (13.98)

CHRIS WALLA o
BARSUK 69 {15.98)

ARTIST
TITLE IMPRINTENUMBER/DISTRIBUTING LABEL:

JACK JOHNSON

SLEEP THROUGH THE STATIC BRUSHFIRE 010580*/UMRE

Fietd Manual

RADIOHEAD
IN RAINBOWS TBD 21622/ ATO

VAMPIRE WEEKEND
VAMPIRE WEEKEND X1 318" BEGGARS GROUP

THE MARS VOLTA
THE BEDLAM IN GOLIATH UNIVERSAL 010616/UMRG

5 5 SOUNDTRACK
JUND FOX/RHING 410236/AG

LENNY KRAVITZ
T IS TIME FOR A LOVE REVOLUTION VIRGIN 63786 #

SHERYL CROW
DETOURS A&M/INTERSCOPE 010599/1GA @

NADA SURF
LUCKY BARSUK 70

4 3 CAT POWER
JUKEBOX MATADOR 754"

K.D. LANG
WATERSHED NONESUCH 110460/ WARNER BROS

BOB MOULD
DISTRICT LINE GRANARY/ANTI- 86910*/EPITAPH

11 16 "ROBERT PLANT / ALISON KRAUSS
RAISING SAND ROUNDER 619075°

7 3 DRIVE-BY TRUCKERS
BRIGHTER THAN CREATION'S DARK NEW WEST 6135

HORRORPOPS
KISS KISS KILL KILL HELLCAT 80498 */EPITAPH

HOT CHIP
MADE IN THE DARK DFA 18094°/ASTRALWERKS &

t’s been 10 years since Dead Meadow formed from the dregs of the

Washington, D.C., indie scene, but its sound draws from even ear-

i F i |

lier years, riffing on psych-rock, metal, punk
androots-rock to form its own delectable
noise. *Old Growth” earns the group’s first
chartink at No. 26 on Top Heatseekers.

Go to billboard.com/breaking to
COIM discover developing artists making
their inaugural chart runs each week.

Data for week of FEBRUARY 23, 2008

For chart reprints call 646.654.4633

KISS KISS KILL KILL
HorrorPops

Whiskey Falls
Whiskey Falls

The English quartet, which has been heard in both “Kyle XY” and
i “One Tree Hill” in the past month, makes its Billboard debut at
No. 49 on Top Heatseekers. Now on tour in the United Kingdom,
the act will hit the road in the United States in March.

ARTIST
LABEL & NUMBER (- DISTRIBUTING LABE!
DEAD MEADOW

MATADOR 750° (15 98)

= |

Old Growth

CARDENALES DE NUEVO LEON
DISA 724120 UG (12 98)

XTREME

LA CALLE 340011/UG (13.98)

25 Aniversario: Edicion Limitada

Haciendo Historia '

OMAR RODRIGUEZ-LOPEZ
N2D 120 (13 98)

Calibration (Is Pushing Luck And Key Too Far)

HEAVEN SHALL BURN
CENTURY MEDIA 8445 (12.98)

Iconoclast

RHONDA VINCENT
ROLNDER 610592 (17 98)

Good Thing Going

THE WHIGS
ATD 21611 11 98)

Mission Control

FLIGHT OF THE CONCHORDS
SUB POP 746 (4.98)

The Distant Future (EP)

AVANTASIA
NUCLEAR BLAST 2065 (15.98)

The Scarecrow

LA ARROLLADORA BANDA EL LIMON

DISA 729327°UG (5.98)

Linea De Oro: En Los Puros Huesos...

LEELAND

# ESSENTIAL 10812 (13.98)
SICK PUPPIES
RMR B9752/VIRGIN (12.98)

Metal band from
Upiand, Calit.,

Sound Of Melodies

Dressed Up As Life

sees its first
chart ink as

- METRO STATION
RED INK 10521 (12 98)

Metro Station

EL POTRO DE SINALOA
MACHETE 010337 (11.98)

sophomore set

El Primer Tiempo

starts with

3,000 copies. WHISKEY FALLS

MIDAS 90184 {13.98)

Whiskey Fails

HURT
CAPITOL 94656 (12.98)

YURIDIA

Vol. 1l

Entre Mariposas

At No.'2, Danish

rock band
HorrorPops

eaSIIY surpass ED BANGER/BECAUSE 224892/VICE (13 98)

SONY BMG NORTE 17565 (14.98) - oy
LIAM FINN . : p

YEP ROC 2163* {13.98) B I'll Be Lightnmg
THE AUDITION -
VICTORY 339 (13 98) CEamplon ¢
JUSTICE | —

the peak of their
last effort,

- MOE.
FATBOY 6649* (11.98)

Sticks And Stones

"PURENRG
FERVENT WORD-CURB 887017/WARNER BROS. {7.98)

“Bring It Onl,”
which spent one

pureNRG

EL POTRO DE SINALOA

week at No, 3 MACHETE 008497 (11.98)

Los Mejores Corridos ©

in 2005.

AIR TRAFFIC
ASTRALWERKS 14024 (12.98)

OVERCOAT 25 (13.98)

Special Company
Josh Kelley

Hot Chip
ORTH CE |

Inhuman Rampage
Dragonforce

Heatseekers chart
Tastemakers ranks the

Go to www.billboard.biz for complete chart data

www.americanradiohistorv.com

GLEN HANSARD AND MARKETA IRGLOVA WITH MARIA TUHKANEN AND BERTRAND GALEN

Made In The Dark

We The Kings
We The Kings

HEATSEEKERS: The best-selling albums
by new and developing acts, defined as
those who have never appeared in the top
100 of The Billboard 200 or the top 10 of
Top Country Alburns, Top R&B/Hip-Hop
Albums, Top Christian Albums, Top Gospel
Afbumns or Top Latin Alburns If a
Heatseekers title reaches that level. it and

best selling
in an influentiai subset panel of more than
350 stores from independent retarler
coalitions and smaller regional chains See
Chart Legend for rules and explanations.
2008, Nielsen Business Media, inc. and 1

Fractured Life

The Swell Season

{ Hot Chip
| Made In The Dark
Bob Mould
District Line
_ We The Kings
= We The Kings

a Levon Helm
Dirt Farmer

s Dragonforce
' Inhuman Rampage

HorrorPops

Kiss Kiss Kill Kill
% Josh Kelley
£ Special Company

‘g Dispatch

" Dispatch Zmbabwe: Live At Madison Square Garden
la MGMT

g}_ Oracular Spectacular

Black Mountain
.10 In The Future

3 WeTheKings
We The Kings

. Airbourne

2 Runnin’ Wild

~ Hot Chip
Made in The Dark

4 Bob Mould
District Line

ﬁ
Dragonforce
Inhuman Rampage

17 winds Of Plague
| Decimate The Weak

Five Finger Death Punch
The Way Of The Fist

|8 Nick Swardson
i Party

MGMT
¥ Oracular Spectacular

alburns

Josh Kelley
Speciat Company
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SI\l(i LEES & TRACKS

F E B [ ]
—_— Chart Codes: €S (Hot Country Songs); HI00 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
- TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart, Position.
2008 : = ' ™
1234 N 00 YOU FEEL ME M A SEE YDU AGAIN M TEARDROPS DN MY GUITAR
DROP & GIMME 50 [ IF | HAD EYES A L /Warner-T: M
BM MU/An What M L)D( 2in, ASCAP; HL. b v i t ks M a M
A ning, BMI IF YOU DIDNT LOVE ME BMI) WEI, C ) 1 TELLU 13
M M o k M AP; ME & JAMURA M SENSUAL SEDUCTION |
AFTER TONIGHT W 3M M ot M BM ty R 0 ERD
43¢ h BN / It /Mag MESSAGE FRUM YOUR HEART { 0 . TE QUIERD MUCHO P
AHDRA QUE ESTUVISTE LEJOS V DUFFLE BAG BOY h M CS 4 M CORAZONCITO ( SEXY CAN| M ! THICK WITIT
fAl L 2 Epps M | KNOW G I MISERY BUSINESS W I A y L
AINT NOTHIN LIKE A SISTA (Dung Wi M M 6 Wa M My \P) H1 THINGS T.'{VAT NEVER CROSS A MAN'S MIND
M LW Il BE WAITING Mi WE 4 SEXY MOVIMIENTO
ALGO MUSICAL (Fioke & MY DOUGIE b Puly uno. BN 1 1%
U Musi E | quv YOUR GIRL ASCAP/WI h P M fase M
(l ] A 1t 2) \
ALL-AMEFICAN GIRL M ELEVATOR S g NEM SHADOW OF THE DAY M W
Road Musr A A ESPACIO SI ERAL_ I'M GETTIN' MONEY MY LOVE M ) RMY/Bi Bad b
M ’# ESTOS C| M I'M ME Yo P MW SCAP v Ag THIS IS ME YOU'RE TALKING TD
M Evmveonv ) £ 3 5 M Pancakey Coles. BMI. WEN FAEL [
W 1) M 40 ft BMIi MY LOVE (V ¥ v f M
ALL ARDLLNU ME M EVERY DTHER WEEKEND \N M . I'M SO HODD (0. K MI/Napp Fla SES i SESAC/N d SI&U\WTY GET LDUSVE THROUGH THE FIRE AND FLAMES
fon ! BMI), W Ji MIZFi L Mg BMI
1] M Wi I MI/4 > 4 TIL I WAS A DADDY TOO
M F M g l SHE GOT IT v
ALMOST 90 ment, BMNotting Dale ESA WBM RBH AWE M P/MNa g
ANGEL (Chok: FAKE IT M AP/EMI 1 1 0 M M | M TOUCH MY BoDY ky Rm
M / . M N ; M 55
) FALLING INTO YOU (e B |LWBM 7 = SHE LIKES 1T IN THE MORNING
ANOTHER TRY MY INALCANZABLE NEVER I Ani iito Music, BN 46
A FALSETTO INDEPENDENT MWz Ve SHES PRETTY (v M W TRYING TO STOP YOUR LEAVICJG
ASCAP: WEM 1 M / WEBM /
THE ANTHEM (E W IN MY NEXT LIFE St W SHIFTWORK
M FEEOBACK MI/EM Pi BMI 3 Music E
Ap Mi § 3 I/EN W NEVER NEVER LAND b g SHOULDA LET YOU GO U
M I \SUAP. Taimy A
) IN_TERNATIJNAL HARVESTER (EM) (120w NEVER T00 LATE N/ M LM UMMA DO ME
APOLOGIZE 4 Shane M sic. BMi/Sonas Of o ANE )
! FEELS LIKE TONIGHT M W/ e iy SINGLE AGAIN UN BUEN PERDEDOR (¥
J 1 NEVER WOULD HAVE MADE IT (Marvin )M tvin [ M UNTIL THE END OF TIME
THE ART OF STORYTELLING PART 4 INTO THE MIGHT i MW, BMI) R Mo
A M AN) § t NEW. SOUL MW SIN PERDON (No W A
W FLASHING LIGHTS 1 REMEMBER W M SIN TU AMOR LJAEA k
oot BV n M M g NINE IN THE AFTERNUON W 95&.4, 8l T\EA(‘; RRAN LAS GANAS (CIERRA LOS 0J0S)
9 v 6. : h lograf SA de CV/EMI A
AYO TECHNOLOGY ), R NO AR I} M 3 T Vv
Mu'ic Corporaten FOR THESE TIMES | SAW GOO TOOAY g/ S$ITU TE VAS
BM)). HL 3MIBig Loud Bucks, BM Wi M i W q SLOW DANCE l M EL VASO DERRAMA M
FREAKY IN THE CLUB M BMI) ¥ 1 vl N A M Y M NoT LIste
M S A VBl 1STILL MISS V/QA'IJ { i Mit o M N VOLE MUY ALTO X
B G Ma M g M NO ONE kN H,EM SMALL TOWN SOUTHERN MAN ( w
BABY OONT GO GET BUCK IN HERE M M) HLAW Té SDBRE MIS PIES WAKE UP CALL
. ng BMI IT AINT NO CRIME (W P5 4 SOLO TENGO 0J0S ’AHA il
MI Blackwoo s 4MI Gold Watch, BM Me NO PUEDO OLVIDARLA
vt M HL NO SE ME HACE FACIL ( T SOMEBDQV S ME ] M
BED M IT'S GOOD TO BE US | NO TE MENTIA (F1lo! i A WALK IN MY SHOES
71 POP 5 f Wingswi SCAFKSIN sME ArtHouse, BMI), HLAWI |
GET LIKE ME f SOMETHING ABOUT A WOMAN M M
BE OK GET MY DRINK ON (F | WONT TELL (o) g 4 " M
M M, W Grind ASCAP/For M A M/ Songs Of MI) ( 0
M A i AVEMI Blackwood, BML ONE FOR ALL TIME Chaka Khar SOME TH?NGS NEVER CHANGE WANNA BE STARTIN' SOMETHIN' 2008
M GIMME MORE ars C MI Apt i M MIEM M AP T M
Muzk K 6 A nt M 10a M M M ) BM/M
b M <enoke W M M al W ks WEM 99
BETTER GET TO LIVIN' AP la J 2 M /
B / ) OUR SONG £ il M SOMETIMES M WATCHING AIRPLANES
BIG GIRLS OONT CRY GIRLFRIEND JUST FINE (Ve A BM HL HIO0 M ie M W B A 4
M OVER YOU Di 3
H Music, BMWa g ubba Gee ML VIWE M M v SORRY \f THE WAY | AM W 9
THE BOSS M W SC M In¢ HLAWE M, M
vl My M 87 4 OYE. DONDE ESTA EL AMOR 4B N THE WAY | ARE
M Napy M W AP) W JUST GOT STARTED LOVIN' YOU | M J MW A CAN) W M
3MI), HL/W 4 3 g5, ASCAPWamer-T: F % S.0s. Kerioke y
BRAIC MY HAIR L GIRL YOU KNOW (B aker. BNV wild Bu N P M
Roart M Ma M A N W - SOy IGUAL QUE TU ' 46 /8
B 4 1%’ ) WBN K PARALYZER (F N/Renfield WE RODE IN TRUCKS
BREAK THE ICE GIVIN'ME A RUSH (EM WBM H100 S0Y SULO UN SECRETO A
IV ( A KILLA 4,%5( M PEROONAME AN Mi WE WEREN"[ CRAZY
M 14 \ Al by
M SCAPy HL/WB b PHATTY 216217 M SPEEDIN' va%
ASCAP), HL/W GOD MUST BE BUSY B PICTURES OF YOU WHAT DO YA THINK ABOUT THAT
BUBBLY N ! s 13 B3 ki v 1 3l M B W Wh
P GO GIRL 7 il M v M
LFO ! I/M/ KISS KISS 1100 9 MLy 0 WHATEVER IT TAKES A \
BUST [T BABY (PART 1) (N Al F Ex PICTURE T0 BURN START ALL OVER N 0
BUSY BEING FABULOUS M 9 Music, BMI} HL/WBM M g, A WHAT HURTS THE MOST
M A GOOD LIFE v AN I
B pL PIECE OF ME M STAY eimiler Ne by
C Music, BM M M L Wi 1 v ] A STEALING CINOERELLA (LJniverss WHA;\T 1S 1T M
I a d WP | long M )
CALABRIA 2008 K’E M LA RATA FLACA (Arco BM PLAYAZ ROCK Y M W M M
M i L { LAST TIME ¥ ; T BMIC M W M LW
CALLING YOU GO%N GIRL M bhshing WE M }3\’ Key Of M MI G ook /W WHAT KINDA GONE
M JEN ! M 1 STOP AND STARE
CANT HELP BUT WAIT or Al a it ] i Slish MI/EM! Blacky W e M
T 16 SAG ! s
GOTAS DE AGUA DULCE M 4 &w é ) WHEN | SEE U g
CHECK OUT MY LEAN BM, RBH POCKETFUL OF SUNSHINE kwood, BML STOP BREAKING MY HEART M /
CHING-A-LING GUNPOWDEH « LEAD LA TRAVESIA M BMIE | y sk | Y
tawhir! M LAUGHED UNTIL WE CRIED ) STRONGER
M. POP BOTTLES kwood. BM N
) 31 RBH 2 fW I M MIM
CLEANING THIS GUN (GOME ON IN BOY, H 3 WHEN IT RAINS (!
N LET IT GO (She W 22 STRONGER WOMAN (EM W WHEN YOU LUOK ME IN THE EYES
HAPPY ENDINGS (\k A M POR QUIEN ME DEJAS M AS | M v
g M Mi Migl N PORTRAIT OF LOVE (& M M BM
CLUMSY BTy \P; Mi M sng ML A f 'l
W WEL! CS 10, M M n 0] M SUFFOCATE
HATE THAT | LOVE YOU E HBH 3 A 1S M WHO KNEW (M MUPnk
M M W LETTER TO ME (EV| April ASC BII/Malik-f A ( A
COMIENZO DEL FINAL (WE M) M t CAF s Py i L AWE SUGA SUGA SUGA 5. Mo
COMO EN LOS BUENOS TIEMPOS BH 43 LIKE WHOA '+ M, THE PHETENDEE% i BMA f Y WHO THE F*** IS THAT {
Jioa 53 HERO HEROINE Mz 1\ or The Mouth W F M Son M SUP SEXXY ! M .
COMO oL IDARTE [ MI) 0 POF 4 0 : M} HL JLAVE! P/Nappypub M
CON MI SOLEOAD HOLLER BACK LIKE YOU'LL NEVER SEE ME AGAIN (Lellow Pr PSYCHO WEM SUPERSTAH M M t 8
CONTEQ REGRESIVO N /W ASCAP/B M E & WINNER AT A LOSING GAME
CRANK OAT BATMAN N M 1 C 49 ). A !
HOME (1 W. LOLA M MIY LT 4 PUT VOU | UP ON GAME U M Wal
§ C B AN MY AT LONG ROAD TO RUIN (.| Tw: BM MG T P)
CRANK THAT (SOULJA BOY) £ 9 Mimos 4 MSongs S Rock Music, BMI/S ! MULiving M‘ AE trange Motel M SUSPICIONS M WIMTH YOU (N:
c BMI I V e I M
CRUSHCRUSHCRUSH (WE M HONEY 1g. ASCAP; SC %aEaﬂ 3u hﬁ \ ihony N SWAGGA vilave Puslishing V
W W I B SR At LOUD (Kirs{i Mar Muzik M SWEETEST GIRL {DOLLAR BILL
CRYING OUT FOR ME L T LIVE HERE (¥ M k M WOMAN
M) HOT AN/AImo M {aywood BMI T LETSPubl Q We M
fow Ml .Af H W ML M) M /A %) HUW 8
004 6 HOW FAR WE'VE COME M M /W QUIERD (4 M WONT 0 HOME WITHOUT YOU
CUSTOMER M April A da P M| 4 ASCAP MI}. HUWE G B W
i ASCA M A 4 LOVE IN THIS CLUB * 1 -
HURT AGAIN (M2 A M LOVE IS A 8EAUTIFUL THING ngs Of Wi R T C 1 FOP 41
M BMLM: Work Mus WORKIN FOR A LIVIN'
S| L/WBM READY. SET. DONT GO (Sunnageronin TAKE YOU THERE \bove W i Brie, AS
/'R HL/WBM, LQ EJIS FREE (Warmner-Ta B M I S hai WORK THAT 9
CYCLONE HYPNOTIZED (7 MWe oW Music. BM/M ikens M WBM 003 It o M
hizzel k AP, REALIZE | K 3 iga M 3 M
VL‘J o 41 LOVE LIKE THIS Al N AP Ooium N
A M | V. ASCAT) H100 86 POP 5
M /WBM | M W ROC BOYS (AND THE WINNER IS)... B M {1 Y
f CAP/K lisk A t A TAKIN' UFF THIS PAIN
D 1 CAN SLEEP WHEN I'M DEAD Wilkins Music Wal Of hing, AS( ead TALKIN' OUT DA SIDE OF YA NECKl I YAHHH! I
MUMore T M N Heights M W EMt Blackw: M M i l%/ K M
DA BOOT 0 [ . ) 31/ Sexy M MIA Xavier Mifes Publish -SAl Music Publisting BMI H . F 1 x a YA NUNCA MAS Mix M
OECLARATION (THIS 1S ITH) ( Ml SESAC. HL H100 26 ROCK STAR (Wal W d M M YO QUIERQD ¢ MYEMI Blackw
* 3 ield, ASCAP| HLWB LOVE SONG (Tin al, {» P g
DE% KNOW XLM | CAN'T BELIEVE IT'S ME h LOW My/h M| ROLLL;J' WITH THE FLOW (EM M1, HL/WBM ) H 7 YOU CANT COUNT ON ME
ESA l BMI/D: | 0 3 n [ Cs27 TAL VEZ i OUNG LOVE
OIAMOND GIRL { Al HL/MWBM. H100 1, LT 49, POI RBH 9 RUMBO AL SUR {EM y TATTOO
a My | 00 I'TKNOW WHEN TO QUIT R Ki . MUEM ko e CV) LT 34 A !
DO IT LIKE THIS | M N IMile 11 BMU/n RUN THE SHOW » ; M M YOURE GONNA MISS THIS (EM] lac N
DONDE ESTAN CORAZON W ” 2 P g, BMUS 'l% L
Ap I DON’T LOVE YOU LIKE THAT AS( Music TEACHME ! A
| il 1S {
DONT STOP THE MUSIC ¢ N 4 M S M g YOU STILL OWN ME N
M 100NT WAN;NA BE IN LOVE {DANCE FLOOR WB
M MIA ANTHEM) (E1, BMI/The Madd MALDITO SAY A

HL M

72 Go to www.billboard.biz for complete chart data

TEXTO
MAYBE SHE'LL GET LONELY
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

COSTA RICA
42 Titled Acres
24 Acres Maritime
Zone Beach

1.35 Km., Reef

Protected Oceanfront

$10,000,000 DUPLICATION/
REPLICATION

Owner 516-848-5292

LEGAL SERVICES

THE LAW FIRM
OF ANTHONY VERNA
Entertainment Law, Copyright Law. and

Let’s talk about it...
“D’Lajaith On The Track”
850-855-6245

BT
- Myspace.com/jiccey Trademark Law
_ N www.bahialinda.com foﬂ L‘ﬂs 2 mechoce s NYCGapyrig'scam
NYCTrademarks.com
Call; 212-618-1210
PROFESSIONAL MUSIC BUSINESS CRYSTALCLEAR cmait s oot adarks om
BESC AND TAPE
SERVICES MERCHANDISE OPPORTUNITIES
LS wUr VUit CURREIS 325008851 CALL US TODAY AND ASK
BUY DIRECT AND SAVE! Worid‘r most innovative distribution 1000 CDs * $999 TonpnsiEr ABOUT THE BILLBOARD
SAQ UAN e Siashng oo Niaor b Cb's. caseatios lgl (W[m= g | | 1000 PrOMO O PacK « §59um CLASSIFIEDS
Entertainment Inc. and LP's as Iow't‘ as 50¢. Y?ut;(choice from the www.digimusicard.com 1000 DVDs « § 1499 ks INTRODUCTORY OFFER FOR
most extensive listings available.
For free catalog call (609) 890-6000. How else would go: 1 sell TR"STED EXPER'ENCE NEW ADVERTISERS!
| www.saquan.com o ) et i e FOR OVER 35 YEARS! 1-800-223-7524 or
Music Catalogues, CD Manufacturing, PO, Bo‘sig:g'n‘:o":']“:‘“j W o www.digi-cards.com e A i
Distribution and more. _ email: scorplomus@aol.com “m&%mﬁ:i;dﬁfmﬁ"mﬁzmm's WWW.CRYSTALCLERRCOS.COM - 1-600-880-0073

== = A ——————— e

- DUPLICATION - BUSINESS - CONCERT INFO -
REPLICATION - OPPORTUNITIES - - VENUES -

- VINYL PRESSING - - COMPUTER/SOFTWARE - - NOTICES/
-CD ROM SERVICES- - MUSIC MERCHANDISE - ANNOUNCEMENTS -
- DVD SERVICES - T-SHIRTS - - VIDEO -

FOR SALE - - EMPLOYMVENT - MUSIC VIDEO -
- PROMIOTION & SERVICES - - POSITION WANTED -

MARKETING SERVICES - _ pRpofresSSIONAL SERVICES - - LISTENING STATIONS -
E MUS'CAg'cSTTl';'I\'l’SUTORS 5 - DJ SERVICES - - FOR LEASE -
- RECORDING STUDIOS - - FINANCIAL SERVICES - - DISTRIBUTION NEEDED -
- LEGAL SERVICES - - EDUCATION OPPORTUNITY -
- REAL ESTATE -
-LEGAL NOTICE - - HELP WANTED -
- INVESTORS WANTED -
- ROYALTY AUDITING - - MIASTERING -
- STORES FOR SALE -
- TAX PREPARATION - - AUDIO SUPPLIES -
- EQUIPIVIENT FOR SALE -
- BANKRUPTCY SALE - - ROYALTY PAYMVIENT -
- STORE SUPPLIES -
- FIXTURES - - COLLECTABLE - - PRINTING -
- CD STORAGE CABINETS - S ORI ONe - MUSIC PRODUCTION -
‘ - TALENT - - METAMUSIC -
- DISPLAY UNITS -
- PUBLICITY PHOTOS - = SO OMRITEr = - STAGE HYPNOTIST -
- INTERNET/WEBSITE - SONGS FOR SALE - - CD FAIRS & FESTIVALS -
SERVICES - - DEALERS WANTED - - MUSIC WEBSITES -
- BUSINESS SERVICES - - RETAILERS WANTED - - NEW PRODUCTS -
- MUSIC INSTRUCTION - - WANTED TO BUY - - DOMAIN NAMES -

FEBRUARY 23,2008 | www.billbo 73

www.americanradiohistorv.com


www.americanradiohistory.com

e

BMI AT SUNDANCE
BMI celebrated 15 years of programming music events at this year's
Sundance Film Festival in Park City, Utah. BMI presented its 10th
annual composer/director round table, titled “Music & Film: The
Creative Process”; its sixth annual BMI Sundance Snowball; the third
year of programming music at Turning Leaf Vineyards, Leaf Lounge;
and its 15th year of providing networking opportunities for its
composers at the festival. PHOTOS: COURTESY OF RANDALL MICHAELSON

ABOVE: From left: “The Black List" director Timothy Greenfield-
Sanders, “The Black List” composer Neal Evans, BM| VP of film and
TV relations/Los Angeles Doreen Ringer Ross and “The Black List”
producer Elvis Mitchell.

BELOW: From left: BMI senior director of writer/pubtisher
relations/New York Samantha Cox, BMI singer/songwriter Joshua
James, BMI senior director of writer/publisher relations/Los Angeles
Tracie Verlinde and BMi associate director of writer/publisher
relations/Los Angeles Casey Robison celebrate after James’
performance at the Leaf Lounge.

Reba McEntire, left, and
Kelly Clarkson, right, are presentad
with some indiana Pacers gear from 2acers
Sports & Entertainment executive VP/executive
director of Conseco Fieldhouse Rick Fuson prior to their
show Feb 8 at Indienapolis' Conseco Fieldhouse.

> i

Billboard presented a commemorative STARS placue to Enrique
Iglesias’ management—the Firm's Fernando Giaccardi and Firm
junior manager Dan Roof—in support o Iglesias’' 2007 world tour
and Interscope Records album “Insomn ac.” From left: Giaccardi,
Billooard VP of integrated sales/associate publisher Brian Kennedy,

Watch performances and
interviews from Sundance at
Roof and Billboard West Coast advertis ng director Aki Kaneko.

billboard.com/sundance.

Teen sensation Miley Cyrus
takes a break from her
double life as Hannah
Montana to show off her
skills on Xbox 360's "Rock
Band" at the 50th annual
Grammy Awards gift
lounge Feb. 8 in
Los Angeles.
PHOTO: COURTESY OF
MIKE GUASTELLA/
WIREIMAGE COM

| - - -
The king of Chinese pop, Jacky Cheung celebrates with Universal
Music executives after the final concert of his 2007 world tour,
during which he played to more than 2 million people in 58 cities.
The trek began in February 2007 in Las Vegas and wrapped 12
months later in Hong Kong. From left are Universal Music Taiwan
managing director Sunny Chang, Cheung, Universal Music Asia/
Pacific president Max Hole, and Universa Music Horg Kong and
China managing director Hung Tik.

[l INSIDE TRACK || o - I

DOUBLE DUTCH William Derella tells Track. Will.i.am’s  star lineup since “Alpha” in1983. “The

vote for a title? “ ‘Double Dutch,’ ”
Derella says. “The Dutchess,” which has
spawned five top five Billboard Hot 100
hits (three of them No. 1s), has sold 3.4
million copies in the United States, ac-
cording to Nielsen SoundScan. Fergie is
the first artist to pull five top five sin-
gles from one album since Janet Jack-
son’s “Rhythm Nation 1814” managed
the featin 1989-90.

Look for a reissue of Fergie’s “The
Dutchess” with extra tracks and remixes
this year, Black Eyed Peas manager

REHEATING THE MOMENT

Asia has wrapped recording on its next
album, “Phoenix,” duein April and the
first to feature the group’s original all-

album’s pretty adult,” drummer Carl
Palmer tells Track. “It’s not super
proggy. Melody-wise it’s unbelievably
strong.” Asia plans to hit the road
March1in the United Kingdom before
coming to North Americain early April
and then hit Japan and Europe in May.
As for a possible reunion of prog gods
Emerson, Lake & Palmer, who have
beeninactive since 1998, Palmer says,
“We’ve had some talks, but | don’t re-
ally see the reason to do anything un-
less it was absolutely something one
couldn’t turn down on a financial basis,
to be honest with you.”

TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Universal Music Group Interna-
tional names Eddie Nygren CFO of the Nordic region. He
was financial director at Universal Music Norway.

Valley Entertainment/Hearts of Space Records names
Henry Blaukopf director of sales. He served in the same
role at Arkadia Jazz.

PUBLISHING: Sony/ATV Music Publishing U.S. promotes
Jonas Kant to senior VP of business affairs. He was VP.

Ricordi London, a unit of Universal Music Publishing,
names Jonathan Bird GM. He was repertoire manager at
Universal Music Classics & Jazz International.

Cherry Lane Music Publishing promotes Benjamin
Humphreys to music administration associate. He was
an assistant.

Ole Songs in Los Angeles adds Jennifer Hyland to its
U.S. team as creative manager of music publishing. She
held the same position in Toronto.

Disney Music Publishing Creative names Barbara Vander
VP. She was GM/creative at Rondor Music International.

MONACO

KRASKI

DISTRIBUTION: EMI Music Publishing appoints Brian
Monaco COO of its Music Resources unit. He was founder
of sports and entertainment talent agency Worldwide Tal-
ent Group.

Provident-integrity Distribution promotes Patrick Bon-
ner to director of sales for national accounts. He was West
regional field sales manager.

TOURING: Live Nation elevates David Vickers to senior VP
of international venue development. He was division man-
ager, overseeing the company’s U.K. music venues.

DIGITAL: The Nokia Artists Advisory Council taps musi-
cian/producer Dave Stewart to head the newly formed coun-
cil, which aims to ensure fairness in revenue sharing as new
technology and methods of accessing music develop.

RELATED FIELDS: Mike Kraski launches Tenacity Manage-
ment and Consulting. He was president at Equity Music
Group, where he continues to serve as a member of the
board of directors and maintains ownership in the company.

Fine Gold Productions names Amy Modell senior direc-
tor of licensing A&R. She was head of broadcasting services
and sample clearances at Universal Music UK Ltd.

—Edited by Mitchell Peters

i WORKS

A BLIND BOYS HOMECOMING

The Blind Boys of Alabama will perform a benefit concert
Feb. 29 at the Alabama Institute for Deaf and Blind in Tal-
ladega. The gala event will not only mark the institute’s 150th
anniversary, but will be the first time the esteemed gospel
outfit has performed there since forming more than 60 years
ago. Formerly known as the Happyland Jubilee Singers, the
Blind Boys met at the school (then known as the Alabama
Institute for the Negro Blind) in 1939. Money raised from
the private event will benefit the institute.

FERGIE. SARA DE BOER/RETNA
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o€ DEVICE IS A TRADEMARK  IMPORTED BY GREY GOOSE
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ON DISCERNING TASTE

THE BIGGEST NIGqT 1N MUSIC

ON ONE SPECTACULAR NIGHT EACH YEAR care€ are catapulted to greatness as outstanding

'S are ' e world. Grey Goc Entertainment is proud to present
' @ showcase for the kind of moments true M gic fans live for, including televised
performances by this year's GRAMMY® nominees Een Harper ~vell Season, and Patty Griffin. Tune In
Ive From the Artists Den” to watch spellbinding performances.,cn week on Thursdays at 8pm

FEBRUARY 28TH AT 8PM ET/PT WITH THE SWELL SEASON. MARCH 6TH AT 8pM ET/PT WITH BEN HARPER
GO TO \NWW.GREYGOOSEENTERTAINM'ENT.COM FOR COMPLETE SHOw SCHEDULE
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