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>>>JONAS
BROTHERS
INK WITH
LIVE NATION
Live Nation

has signed a two-
year, multimillion-
dollar worldwide
touring deal

with Hollywood
Records pop act
Jonas Brothers.
The deal, billed
as the first of

its kind for an
up-and-coming
band, is expected
to result in more
than 140 theater
and arena dates
during the span
of the agreement.

>>>NE-YO
SUES R. KELLY
Ne-Yo and
Compound
Touring filed a
suit Dec. 31
against Rowe
Entertainment,
the promoter of
R. Kelly’s Double-
Up tour, for firing
the singer after
he performed
two shows as
Kelly's opening
act. The suit, filed
in Los Angeles
Superior Court,
alleges breach

of contract and
violation of the
right of publicity.
Neither Jive

nor Def Jam
were available
for comment

at press time.

>>>KARAOKE
WIN GOES TO
PUBLISHERS
A federal Court
of Appeals in
California has
handed a big
win to music
publishers

and a big loss

to karaoke
companies. The
court held that

a compulsory
mechanical
license does not
include the right
to print or display
song lyrics in
real time with
the recordings.
BMG Music
Publishing

and Zomba

won the case
brought by
Leadsinger, the
manufacturer of
a karaoke device.

COMING TO KOREA

m BY ED CHRISTMAN
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SILVERLININGS

In A Tough Year,
Digital Reasons
For Hope

While U.S. physical music sales
had a tough year and ended on
an even tougher holiday selling
season, 2007 closed with some
statistical bright spots.

On the down side, CD al-
bum sales declined 18.8% to
449.2 million units from the
553.4 million the CD album
generated in 2006. In looking
atoverall album scans, includ-
ingthose in the digital format,
the configuration dropped to
its lowest total in nearly 25
years, finishing the year just
north of 500 million units. Ac-
cording to the RIAA—the only
barometer of the U.S. indus-
try’s health until SoundScan
formed in May 1991—album
shipments totaled 447.2 mil-
lion units in 1983 and 542.4
million units in 1984.

Making R~
tracks: b
ONEREPUBLIC o
was amonga
handful of acts

to top 2 million
digital songs

sold in'07.

Despite the last week of the
year being the first of 2007 to
top the corresponding 2006
week total with a 2.4% gain, the
holiday selling season overall
was a disappointment. The last
six weeks of the year generated
98.8 million album scans,
down 17.3% from the 119.4
million garnered during the
corresponding weeks of 2006.

Still, there were some pos-
itive signs that digital growth
might finally slow, if not stop
the bleeding in *08. Digital
album downloads comprised
50 million units, or 10% of the
year’s total album sales, and
represented a 53.6% increase
over the 32.6 million album
downloads scanned last year.
Maroon 5’s “It Won’t Be Soon
Before Long” was the top-sell-
ingalbum in the digital format
with 252,000 scans for the year.

Digital track downloads also
showed explosive growth, to-

taling 844 million units, a

45.1% increase from the 582

million track downloads
counted last year. “Crank That
(Soulja Boy)” by Soulja Boy
Tell'em was the top-selling dig-
ital song with 2.7 million down-
loads. Other track downloads
topping the 2 million mark last
year were Fergie’s “Big Girls
Don’t Cry” (2.4 million scans),
Gwen Stefani’s “Sweet Escape”
(2.2 million) and Timbaland
featuring OneRepublic’s “Ap-
ologize” (2.1 million).

In the last week of the year,
digital track downloads hit
nearly 43 million units, the
highest one-week total a con-
figuration has rung up since
Nielsen SoundScan began
tracking U.S. sales. What's
more, digital album download
sales totaled 1.9 million that
same week, or 13.2% of the 14.5
million album scans recorded.

When digital track-equivalent

albums (TEA)—using a meas-
ure of 10 digital tracks per
album—are added into album
sales, the album configura-
tion’s total equaled 585 mil-
lion, ora 9% decrease from the
646.1 million albums sold in
2006, including TEA.

The digital sales perform-
ance from the last week of
2007 and the apparent im-
pending arrival of interoper-
ability (each major is either
selling music in the MP3 for-
mat or expected to be doing so
shortly, meaning purchased
music can be played on any
digital player, including the
market-leading iPod) gives the
industry hope that digital
growth will come even more
easily in the new year.

Last year 220 million ring-
tones were scanned, with mas-
tertones accounting for 91%
of all ringtone sales. The best-
selling mastertone in 2007 was
T-Pain’s “Buy U a Drank
(Shorty Snappin’),” which
scanned 2.3 million units.
Overall Nielsen SoundScan
counted 1.35 billion scans in
various physical and digital con-
figurations. That's up 14.7%
from the 1.17 billion scans
counted in 2006, obviously
driven by digital growth.

Still, the performance of

Josh Groban’s “Noel”

album shows there is still

life in the physical format.

Sinceits Oct. 7 release, the
album has sold 3.7 million
units, of which only 113,000,
or 3.05%, were digital.
That was the year’s best-sell-
ing album and the only one to
top the 3 million mark. An-
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other seven albums, led by the
“High School Musical” sound-
track’s 2.96 million units,
topped the 2 million mark. In
all, 39 titles topped the 1 mil-
lion-unit mark, by far the low-
estamount in the SoundScan
era. Previously, 2005 earned
that dubious distinction when
48 titles hit the 1 million mark.
In 2006, 52 titles each scanned
1 million or more units.

Thanks to digital growth
and the loss of music retail
space due to store closures and
music department downsiz-
ing, nontraditional retail re-
mains the star performer
among music merchandisers;
it was the only sector that
posted growth last year. Those
merchants—which include
digital download stores, online
stores selling CDs, 1-800 di-
rect TV sales to consumers
catalog merchants, a portion
of record club sales, concert
hall sales and scans generated
by merchants like Starbucks-
garnered 87.8 million album
sales, up 26.7% from the 69.3
million rang up during 2006.
Nontraditional merchants now
comprise 17.5% of the overall
album business.

Within the nontraditional sec-
tor for the first time, CD sales
were outpaced by digital album
downloads, which comprised
57% of total nontraditional sales,
compared with 47% in '06.

While all the other store sec-
tors suffered declines greater
than the overall U.S. industry,
the mass-merchant sector is al-
most holding its own asalbum
sales generated by those stores
totaled 202.6 million, a 15.5%
decline from 2006's 239.7 mil
lion album scans. The sector
now boasts a 40.5% market
share. This marks the first full
year of the SoundScan era in
which mass merchants pro-

continued on >>p6
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>>>RADIOHEAD
ENDS ITUNES
HOLDOUT

Radiohead has
broken its iTunes
holdout with its new
album “In Rainbows.”
Billboard.biz broke
the news in December
that Radiohead’s
camp was in talks
with iTunes to
digitally distribute
the new album, which
arrived Dec. 31
internationally
through XL
Recordings, except
the United States
and Japan, where
ATO and Hostess
Entertainment
handled it.
Radiohead’s back
catalog is not yet
available on iTunes.

>>>MIDEM
GOES ‘GREEN’
The 42nd annual
music trade fair

is launching the
MIDEM Green World
Awards to pay
homage to those
figures who have
played a major

role in ecological
live music event
production. Kevin
Wall, founder/CEO
of the July 7, 2007,
Live Earth event;
Henrik Rasmussen,
GM of Denmark’s
Roskilde Festival;
and Daniel Rossellat,
president of
Switzerland’s

Paléo Festival Nyon,
will be lauded at
MIDEM’s Green & Live
conference Jan. 29.

>>>EMUSIC HITS
HOLIDAY HIGH
Digital music service
eMusic pulled inits
biggest sales during
the Christmas period
since the company
began trading in
November 2004.
According to the
firm, its subscribers
downloaded nearly
half a million tracks
on Christmas Day
2007, which came as
aresult of doubling
the number of new
customer trials from
Christmas Day the
previous year.

The company now
claims 400,000 paid
subscribers, up from
the 350,000 revealed
in November.

from >>pS

vided the largest component of

album sales. In every other year
of the SoundScan era, chains—
which include companies like
Trans World Entertainment,
Best Buy, Borders and New-
bury Comics—were the largest
source of album sales. The
chains sector now faces the
greatest challenges; album
units dropped nearly 26% to
179.2 million album scans
from the 241.7 million units
the sector scanned in 2006.
Chains now comprise only
35.8% of the market.

The independent sector
fared only slightly worse
than the mass merchants,
with scans dropping 17.5%
to 30.9 million.

Once again, Universal
Music Group was the top dis-
tributor in market share (see
chart, right) with a 31.9% piece
of the pie, up from the 31.6%
slice it had in 2006. But with
the market’s overall decline,
that meant its total scans
dropped from 185.9 million
units in 2006 to 159.7 million
scans last year. Sony BMG,
which finished with nearly
25% in U.S. album market
share, had an even bigger de-
cline in album scans, drop-
ping to 125 million units from
the 161.4 million units it gar-
nered in 2006. Meanwhile,
Warner Music Group's 20.3%
market share produced 101.5
million album scans, down
slightly from the 106.7 million
units the company garnered

in 2006 when ithad an 18.1%
market share.

The indie sector collectively
finished fourth with 13.5%, up
almost a full percentage point
from 2006’s total of 12.6%,
while EM] dipped to a 9.4%
slice from the 10.2% it had in
2006. The indie sector gener-
ated 67.5 million in album
scans last year while EMI pro-
duced 46.9 million units.

Moving over to genres, the
current/catalog dynamic shifted
slightly in catalog’s favor, al-
though the former category is
still by far the dominant of the
two. Last year, current album
scans—sales generated within
the first 18 months of an
album’s release and foralbums
available for a longer period of
time if they remained in the top
half of the Billboard 200—to-
taled nearly 306.4 million, ora
15.8% drop from the 363.9 mil-
lion garnered in 2006.

Catalog album sales were
down less than the overall mar-
ket, 13.4%, to 194.1 million. But
within catalog, deep catalog—
albums three years old or
older—was even stronger, only
declining 12.4% to 138.7 mil-
lion units, versus catalog albums
available for one-and-a-half to
three years, which decreased
15.9% t0 55.5 million units.

Looking at specific genres
during 2007, all genres
showed declines in album
sales from 2006, but the gen-
res that outperformed the in-
dustry’s 14.9% drop include

RETAIL, WRAPPED

Market Share and Sales Trends for the Year SOURCE: Nielsen SoundScan
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rock, which was down 12.5%
to 149.4 million units; classi-
cal, which was down 7.2% to
18 million units; and jazz,
which was down 10.6% to 14
million copies. Christian/gos-
pel also saw sales declines of
14.3% to 34 million units from
39.7 million units in 2006.
Country and Latin almost
kept pace with the market, de-

Qi
2008

clining, respectively, 16.3% to
62.7 million units and 15.7%
to 31.9 million units.

The genre that declined the
most was rap, which was down
30% to 41.7 million units.
SoundScan also tracks R&B
and rap combined, and that
genre generated 92 million
units in album sales, down
18.3% to 95.6 million units

2007

from the 113.8 million units
those genres collectively pro-
duced in 2006. But it R&B is
broken out from rap sales, it
turned in the second-strongest
performance behind new age.
Pure R&B was down 6.5% to
53.9 million units. while new
age, the smallest genre Sound-
Scan tracks, was down 5.9% to
3.2 million units. en

DOWN LOADS TO THE RESCUE Digital Commerce Hits Record High In '07

As physical CD sales continue their free-
fall, digital downloads again reached
record sales figures for the year.

U.S. digital download sales
reached an all-time high for the
fourth year in a row, culminating
with the biggest post-holiday sales
week. For Christmas week (Dec. 24-
30), shoppers downloaded almost
43 million tracks from various dig-
ital music services, according to
data from Nielsen SoundScan.
That’s a 42.5% jump over the 30.1
million downloaded in the same
week the previous year.

For the year, 844.1 million tracks
were downloaded digitally, a 45% rise
over the 581.9 million tally for 2006.
Digital albums are up 53.5% as well, at
50 million sold, compared with 32.5
million in 2006. Fourth-quarter sales
also reached all-time highs, with 231.9
million tracks and 14.2 million albums
sold digitally during the period, com-
pared with 163.3 million tracks and
9.8 million albums the year before.

Individual songs are performing

FLO RIDA HEAT

Rapper’s record-setting digital
week drove post-Xmas sales

007
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better, too. “Low” by Flo Rida sold
467,000 downloads for the week,
topping the 294,000 digital units of
Fergie's “Fergalicious” for the same
week in 2006. Also, 27 songs sold
more than 100,000 units during the
post-Christmas rush, with 10 exceed-
ing 200,000. In 2006, only 15 songs
sold more than 100,000 and four sold

more than 200,000.

These figures highlight a banner
year forindividual songs as well. Set-
ting the record for the most down-
loaded digital track in ayearis Soulja
Boy with “Crank That (Soulja Boy),”
which moved 2.7 million copies. Daniel
Powter’s “Bad Day” was the top
download of 2006 with 1.9 million,
while Weezer’s “Beverly Hills” was the
digital king in 2005 with 961,000.

While not one track sold more than
500,000 digital units in 2004, 114 did
in 2007, almost double the 61tracks
that crossed that threshold in 2006.
Meanwhile, 36 tracks passed the 1 mil-
lion sales mark, more than double the
17in 2006.

All these records setin 2007 bode
well for 2008 digital sales. The post-
holiday spike witnessed during the
past four years generally sets the tone
for digital track sales in the year that
follows once the volume settles
down. The 6.6 million tracks sold after
Christmas in 2004 carried over into
the new year, with weekly sales to-

tals averaging about 5.2 million tracks
per week in January, to 9.5 million the
week before Christmas 2005.

Tracks then jumped to 19.9 million
after Christmas that year, and set-
tled down to an average of 11.3 mil-
lion in January 2006. Again, digital
sales increased to 14.5 million the
week before Christmas 2006, rising
to 30.1 million the week after. The
first few weeks of 2007 then saw av-
erage track sales of 19 million. This
year’s week after Christmas (which
actually only tracked five days after
Christmas) produced a robust 42.9
million tracks sold.

While SoundScan’s data measures
sales from such digital retailers as
iTunes, Amazon and Rhapsody, it
does not track sales from artists’ own
Web sites (such as Radiohead’s di-
rect-to-fan release of “In Rainbows™)
or from widgets placed on artists’ so-
cial networking pages (such as James
Blunt’'s Lala widget on MySpace,
which selis his 2007 album “All the
Lost Souls™). —Antony Bruno
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>>>BPI REPORTS
FESTIVE
DOWNLOAD
CHEER

The holiday season
helped U.K. download
sales in 2007 rise by
almost 50% year-on-
year, according to new
figures issued by the
BPI. Total downlioad
sales for the year
reached 77.6 million,
the BPIl reports, up
47.7% from the 52.5
million registered in
2006. Almost 2.95
million downloads
were sold in the last
week of 2007, the
largest single-week
figure recorded in the
United Kingdom.

>>>MC HAMMER
LINKS WITH
VIDEO STARTUP
MC Hammer has re-
emerged as co-
founder and chief
strategy officer of the
Silicon Valley-based
DanceJam.com. The
startup aims to be a
YouTube-like, user-
generated video site
showcasing clips of
people dancing. The
site will feature
competitions judged
by viewers and dance
instructions and
demonstrations, and is
expected to go live
later this month.

>>>McCARTNEY
HAD HEART
SURGERY

Paul McCartney
underwent heart
surgery in the latter
part of 2007. The 65-
year-old former
Beatles singer/bassist
had a coronary
angioplasty, a
procedure that
involves opening
arteries to allow
agreater blood flow.
McCartney recovered
sufficiently to perform
in atelevised New
Year’s Eve program
with Kylie Minogue.
"He's absolutely fine,”
a source close to the
artist tells Billboard.

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Antony
Bruno, Susan Butler,
Ed Christman and Ray
Waddell.

For 24/7 news and
b- analysis on your
.DIZ mobile device, go to:
mobile.billboard.biz.
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APOLITICAL
OVERTURE

The New York Philharmonic Tunes Up For North Korea Visit

The New York Philharmonicis diving into uncharted
waters next month, when the ensemble is scheduled
to give a concert in North Korea’s capital city of Py-
ongyang. This marks the first major visit by Amer-
ican artists to isolationist North Korea.

The concert, scheduled for Feb. 26, will feature Gersh-
win’s “An American in Paris”; Dvorak’s Symphony No.
9, “From the New World” {inspired by the composer’s
own travels through the United States); and Wagner’s
Prelude to Act 3 of the opera “Lohengrin,” as well as
the American and North Korean national anthems. A
second concert will be held in Seoul two nights later
that will include Beethoven’s Fifth Symphony.

New York Philharmonic president/executive di-
rector Zarin Mehta, chairman Paul Guenther and
U.N. North Korean ambassador Pak Gil Yon repeat-
edly emphasized the cultural nature of the visit, re-
fusing to answer any political questions lobbed at
them at a recent press conference.

“We're there to help open the country,” Mehta says.
“We're going there to create some joy.” Neverthe-
less, the Philharmonic’s decision created contro-
versy among some orchestra musicians and classical
music industry experts who assert that the trip will
lend legitimacy to the totalitarian regime.

After consulting with the U.S. State Department
and a preliminary trip by orchestra officials to Py-
ongyang last October, the Philharmonic agreed to
accept the unprecedented invitation from the North

Korean government.
(Along with the concert,
the orchestra plans to in-
vite musicians to one of its
rehearsals, and hold mas-
ter classes for student play-
ers.)

The decision by the Phil
to go comes at a particu-
larly catalytic point in re-
lations between the two
nations. North Korea is
one of the three countries
that President Bush famously marked as part of “the
axis of evil,” and media reports of late say that North
Korea may have helped Syria begin work on a nu-
clear reactor.

Nonetheless, the official Philharmonic acceptance
came less than a week after Bush sent a letter to North
Korean leader Kim Jong-1l that offered normalized
relations if the country fully disclosed its nuclear ac-
tivities and got rid of its arsenal.

The Philharmonic successfully lobbied for the
concert to be moved from the originally proposed
300-seat hall to a 1,200-seat venue, but as of now, it
is unclear who the audience will be. According to re-
gional experts, simply living in Pyongyang is a priv-
ilege extended only to North Korea’s political elite,
and there seems to be no evidence of cultural events

Inset, from left: New York
Philharmonic chairman
PAUL GUENTHER, Phil
president ZARIN MEHTA
and North Korean
ambassador PAK GIL
YON helped bring the
orchestra (conducted by

LORIN MAAZEL, above)
LORIN MAAZEL, aDOVE)

to North Korez

taking place in the coun-
try beyond events organ-
ized by the regime for political ends.

This is not the first time that an American or-
chestra has been part of an overture aimed to bet-
ter relations between politically hostile nations.
The Boston Symphony Orchestra traveled to the
Soviet Union in 1956 and the Philadelphia Orches-
tra journeyed to China in 1973

The U.S. State Department has offered help and
encouragement “at every step” of this venture, Mehta
says. (In fact, the Philharmonic first turned to the
State Department to authenticate the North Korean
invitation, which arrived by fax.) “We have done all
this with the guidance of the State Department,” he
says. “We didn’t make a move until we were told that
this trip would be very beneficial to U.S.-North Korea
relations.”

BY SUSAN BUTLER
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Despite Reports, RIAA Not
Targeting Personal Use Copying

A firestorm is brewing over a
news report that the R1IAA
and record labels are now tar-
geting consumers who copy
music from their CDs for their
own personal use.

Not onlyisareportin the
Washington Post inaccu-
rate, an RIAA representative
says, but a number of media
outlets and bloggers have
picked up the story—or,
more specifically, part of it—
feeding a growing ire to-
ward the industry’s litiga-
tion strategy.

The Post’s Dec. 30 article
claims that Arizonan Jeffrey
Howell, “who kept a collec-
tion of about 2,000 music
recordings on his personal
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computer,” has “fought back
in court rather than write a
check to avoid hefty legal
fees.” It reports that in legal
documents, “the industry
maintains that it is illegal for
someone who has legally
purchased a CD to transfer
that music into his computer.”

The article quotes a New
York lawyer, who claims to
represent six defendants in
file-sharing suits, as saying
that “the industry has been
going around saying that
even a personal copy on
your computer is a viola-
tion.”

A Billboard review of the
court filings reveals that rec-
ord labels won a summary

JANUARY 12, 2008

judgment against Howell last
August. Thenin October, the
court ordered the parties to
respond to additional ques-
tions covering issues related
to illegal distribution under
copyright law.

In response, the labels’
lawyers filed a brief, which was
referred to in the Post article,
where they argued that it is a
copyright infringement to
place music in a Kazaa “shared”
file from which music is made
available to other Kazaa users.
Inthe 21-page brief, the lawyers
write: “Once defendant con-
verted plaintiffs’ recordings
into the compressed MP3 for-
mat and they are in his shared

folder, they are no longer the
authorized copies distributed
by plaintiffs.”

As the lawyers point out
in this brief, this was the
very issue at the heart of the
trial of Jammie Thomas in
Minnesota last year. In that
case, the court instructed
the jury that “the act of
making copyrighted sound
recordings available for
electronic distribution on a
peer-to-peer network, with-
out license from the copy-
right owners, violates the
copyright owners’ exclusive
right of distribution, regard-
less of whether actual dis-
tribution has been shown.”

—JONATHAN LAMY, RIAA

www americanradiohistorv com

The jury found Thomas li-
able for infringement,
awarding the labels
$222,000 in damages (bill-
board.biz, Oct. 4, 2007).

It has not been settled in
the courts whether someone
may make a personal copy
of music from a CD and law-
fully keep it after giving
away or selling the CD. But
the RIAA is adamant that la-
bels are not suing con-
sumers who simply make
copies of music from their
CDs for personal use.

“The characterization of the
record companies’ positionin
the case is simply incorrect
and appears to be based on
distortions that have ap-
peared in certain Internet
blogs rather thanin the record
of the case itself,” RIAA sen-
ior VP of communications
Jonathan Lamy says.

A hearing on the additional
issues in the Howell case is
scheduled for Jan. 24.
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laying popular dance music in Mexico

has become an increasingly deadly

proposition thanks to a string of mur-
ders of regional Mexican acts.

In particular, the kidnapping and murder
last month of Sergio Gémez, lead singer of pop-
ular duranguense group K-Paz de la Sierra,
highlights artists’ need for security when play-
ing Mexico’s lucrative dance circuit of rural
towns and municipalities.

Despite the dangers, few managers and
artists are reluctant to cut Mexican tours short,
particularly now that the regional Mexican tour-
ing circuit in the United States is suffering
from lower attendance caused by economic and
immigration concerns.

“The touring market is more lucrative in Mex-
ico than in the United States,” says one record
executive, who, like most people interviewed for
this article, did not want to be identified. “The
production costs here {in the States] are much
higher and the venue capacities are smaller, so
there’s less money to go around for a band with
lots of members.”

But promoters agree that touring Mexico, by
definition, is a riskier proposition simply be-
cause there is more crime.

“Thereis alotofviolence in Mexico. You need
to have certain precautions,” one promoter says.
“But even if you do, when they’re going to get
you, they’re going to get you, no matter how care-
ful you are. I sometimes hear the groups saying,
‘We don’t know when it’s going to be our turn.” ”

That was the rationale for duranguense
group Patrulla 81 to cancel some December
dates in Michoacan.

“We could have all the security in the world,
and even then, people could attack us,” Patrulla
81leader José Angel Medina said at the time. “We

BY LEILA COBO

THESHOW
MUSTGOO

Mexican Acts Continue To Tour Amid
The Tumulit Of Recent Killings

canceled dates in regions we considered risky.”

But there have been few other cancellations,
in part because the generalized sentiment is that
the brutality of the recent murders concerns per-
sonal grievances rather than an attack on music
groups in general. Los Conde trumpet player
José Luis Aquino was found beaten to death with
a plastic bag over his head. Zayda y Los Culpa-
bles lead singer Zayda Pefia was shot in a motel
room but survived the murder attempt, only to
be finished off by her killers as she was recover-
ing in the hospital.

A HISTORY OF VIOLENCE

More than 10 regional Mexican singers have
been assassinated since November 2006.

Nov. 25, 2006: Valentin Elizalde, a rising
star in the world of corridos and romantic
banda, is shot dead by gunmen after play-
ing a gig in Reynosa, Mexico. Following his
death, sales jump, with Elizalde placing al-
I bums at Nos. 1and 2 on Billboard’s Top Latin
Albums chart simultaneously.
Feb. 19, 2007: Assailants with machine guns
shoot at members of Tecno Banda Fugaz
in Michoacan, killing four members and
wounding one.

The most brazen murder was that of Gémez.
As the lead singer of K-Paz de la Sierra, he was a
widely recognized, marquee artist; indeed, his
murder happened the same week K-Paz was nom-
inated fora Grammy Award. But notoriety appar-
ently had no effect on his fate. Gémez and Victor
Hugo Sanchez and Javier Rivera, respectively K-
Paz’s Mexico- and U.S.-based promoters, were in-
tercepted by at least 10 vans and kidnapped as
they left a performance at the Estadio Morelos in
the Michoacan state capital of Morelia. The two
promoters were freed after two hours in captiv-

1

June 9, 2007: Four members of Los Padri-
nos de la Sierra are shot and killed in the
state of Durango.

Dec. 1, 2007: Zayda Pefia, lead singer of
Zayda y Los Culpables, is shot in amotel in
Matamoros, in the state of Tamaulipas. She
survived that attack, only to be later shot
dead in her hospital bed.

Dec. 3, 2007: Sergio Gomez, abducted
following a concert in Michoacan, is
found dead.

Dec. 6, 2007: José Luis Aquino, a trumpet
player with Los Conde, is found beaten to
death in the state of Oaxaca. —LC

K-Paz de la Sierra frontman SERGIO GOMEZ
(left), was mourned by fans (above) and
bandmates (center) after he was kidnapped
and murdered in early December.

ity. But Gomez's strangled, tortured and burned
body was discovered on a highway near Morelia.

The viciousness of Gémez's and Pefia’s mur-
ders have all the makings of a mob killing, but nei-
ther of themn had reported links to organized crime.
Goémez, in particular, didn’t even sing narcocor-
ridos, the popular songs often based on mob lore.

But some in the industry speculate that both
killings were the result of dangerous liaisons.
“You're a big act, you play in these popular
dances, and all these little girls are always after
you,” one promoter says. “The problem is, you
don’t know who's who. You might be messing
with the wrong person.”

Goémez reportedly was threatened before the
Dec. 2 show, and received threats before a sched-
uled show at the same venue in 2006, which he
decided not to perform.

Since November 2006, when banda singer Va-
lentin Elizalde was gunned down after a show,
more than 10 other artists have been murdered
in Mexico (see story, left). Mexican authorities
have yet to indict anyone for the string of killings.

The seeming impunity has only given added
credence to what many promoters say privately:
Thatin certain regions, local strongmen charge
a “tax” for performing. It’s a fee that promoters
pay quietly, chalking it up to the cost of doing
business in Mexico.

And yet, some acts are reluctant to cut back
on touring now that record sales are down, be-
cause they need the income more than ever.

“You do have to be careful—and be courte-
ous,” one promoter says, “with your audience
and with everyone in general.” .

m BY LEILA COBO

ongs Keep Going

Energizer Teams With Latin Acts For Their Longest Tracks

The Energizer Bunny, that very
recognizable icon of durabil-
ity, is looking to better-reach
Hispanics via a unique music-
driven advertising campaign.

Dubbed Musica Que Sigue
y Sigue (Music That Goes On
and On), the campaign features
spots with well-known Latin
acts penning what Energizer
calls “their longest song ever.”
The ads drive consumers to the

10 | BILLBOARD |

sigueysigue.com site, where
they can download each full
track for free, as well as get
ringtones, behind-the-scenes
footage from the filming of the
commercials and contribute
themselves to creating the
“longest songin the universe.”

The Sigue y Sigue campaign
officially kicked off during the
Latin Grammy Award telecast
Nov. 8 with a series of TV spots

JANUARY 12, 2008

featuring Mexican pop group
Camila and merengue singer
Elvis Crespo. Spots are also
running on various Web sites,
including Batanga.com and
Univision.com. In 2008, the
campaign expands to add re-
gional Mexican nortefio leg-
end Conjunto Primavera, and
the spots will rotate through-
out the year.

Although Energizer has been

WwWwWWwW.americanradiohistorv.c

advertising to the Latin market
for more than a decade, this is
its first Latin music-centric cam-
paign. It also marks the first time
that Energizer has aligned with
specific artists.

Each of the acts chosen
will not only appear in the En-

Mexican pop group CAMILA’S TV spot
helped kick off the Musica Que Sigue y

Sigue campaign.

r- _ o

omqﬁ'

ergizer spots, which were all
shot in Mexico, but will also
pen a song expressly for the
campaign. Those songs will
belong to Energizer for a year
and will be available only on
the sigueysigue.com site.

To date, the site has regis-
tered “tens of thou-
sands” of visits per
week, according to
Grupo Gallegos
group account di-
rector Montse Bar-
rena. The advertis-
ing agency created
the notion of cross-
ing the Energizer
Bunny with differ-

ent elements—in this case,
music. Because each artist and
song falls under a specific Latin
genre, “it was a great way to
reach out to different parts of
our target,” Barrena says.
Grupo Gallegos, in turn,
turned to Batangato helpim-
plement the campaign and
find the right acts to fit the bill.
One of the biggest require-
ments, says Frank Valencia,
GM of Batanga’s live division,
was finding acts that could
create an original song and,
literally, “the longest song of
their career. | was pretty sur-
prised at how receptive these
artists were.” o

EXANDRE MENEGHINI/AP IMGES

K-PAZ DE LA SIERRRA FAN POSTER AL

GOM EZ: MIGUEL PEREZ/RETNA
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The Honor Roll

Who Dominated The Latin Charts

In’07?

As 2007 fades in the rearview mirror, we thought we’d present 10 fun facts from the year that was, about
the albums, songs and artists that made the loudest noise on Billboard’s charts.

HIGHEST FIRST-WEEK SALES

Daddy Yankee’s “El Cartel: The Big Boss” (El Car-
tel/Interscope) scanned 82,000 copies inits first
week, according to Nielsen SoundScan. At No. 2
was another reggaetdn act, Wisin & Yandel. Their
newest, “Los Extraterrestres” (Machete), scanned
52,600 copies.

TOP-SELLING ALBUM

For the week ending Dec. 21, Daddy Yankee’s “El
Cartel: The Big Boss” led the charge, with more than
250,000 copies, according to Nielsen SoundScan.
At No. 2, nearing the 230,000 mark, was Aventura’s
“Kings of Bachata” (Premium/Sony BMG).

HIGHEST DEBUT ON HOT LATIN SONGS

Juanes’ “Me Enamora’” (Universal) was the only track
of the year to enter the chart at No. 1. Other highno-
tables were Wisin & Yandel’s “Sexy Movimiento,”
which entered at No. 3; Los Huracanes del Norte’s

“Volé Muy Alto” (Univision), at No. 4; and Marco An-
tonio Solis’ “No Puedo Olvidarla” (Fonovisa), at No.
10. Special kudos to Wisin & Yandel and Huracanes
for charting so high with very genre-specific tracks.

FASTEST-RISING SONG ON HOT

LATIN SONGS

Enrique lglesias’ “Dimelo” (Universal) jumped from
No.49 to No.1on May 19.

LONGEST-RUNNING NO.1SONGS (UP
TO THE WEEK ENDING DEC. 16)
Hot Latin Songs: Juanes’ “Me Enamora”; 14 weeks
and counting.
“Me Enamora.”

nal Me A nine-week tie between Los
Rieleros del Norte’s “Dime Quién Es” (Univision)
and Vicente Fernandez’s “Estos Celos” (Sony BMG).
Tropical: Aventura’s “Los Infieles” (Premium Latin)
(14 weeks).

THE BILLBOARD
N AF

NaCo, the brand Edoardo Chavarin co-founded in
1999, has grown from a cheeky (and sometimes
controversial) T-shirt line to five boutiques and a
restaurant in Mexico. The company also presented
five free “NaCo Nights” with cutting-edge Mexi-
can artists at U.S. clubs in 2007. But NaCo also
sells merchandise on tour for such bands as Café
Tacvba, and Chavarin has designed album covers
for acts from Molotov to Juanes. As his company
builds a restaurant in Bogota, Colombia, and tests
the waters at U.S. clothing retailers like Urban
Outfitters, Chavarin spoke to Billboard about the
business of “celebrating Mexican Latin culture
with humor and style.

What's the point of the NaCo Nights?
We're trying to discover these bands and offer some-
thing to people, so that in a year when these bands

12 BILLBOARD JANUARY 12, 2008

really break they can say, “Oh, [ saw them a year ago
at NaCo Nights.””

We are trying to cut a real slice of what Mexico is
for people, so when they come to a party they see the
real Mexican bands. Ironically, some of them sing
in English now—with the Internet and everything,
this music genre border is erasing.

You’ve had sponsorship from MTV Tr3s and
Volkswagen. Where do sponsors fit into the
Naco concept?
We give away drinks, we give away tacos, we bring
thistalent. . . so we need to partner up with sponsors
in order to make this happen . . . [Volkswagen] gave
usa little Bug to drive around for a year,and we painted
it like a Mexican serape . . . We had Virgin Mobile at
our Vegas party, we've had Nintendo help us out.
Now people see us as kind of trendsetters for Lati-
nos in the U.S., so they’re using it as a promotional
vehicle for different things. Soda Stereo is a great ex-
ample . . . we [gave] away tickets to people who buy
on our site, which becomes an incentive for sales.

What role do you play selling band merchandise?
We design the T-shirts and we produce
them because we have all that infrastruc-
ture already. Then we go on tour and sell

1: “Sola” (Machete Music) by Héctor
“El Father” (12).

LONGEST-RUNNING NO.1 ALBUMS ON
THE SALES CHARTS
P [ Marc Anthony’s soundtrack to
“El Cantante” (Sony BMG Norte) (six weeks).
Latin Pop Albums: Marco Antonio Solis’ “La Mejor
Coleccion” (eight nonconsecutive weeks).
Tropical: Aventura’s “K.0.B. Live” (23 noncon-
secutive weeks).
regional Mexican: Vicente Fernandez’s ‘“‘Histo-
ria de Un Idolo” (11 nonconsecutive weeks).
Rhy Daddy Yankee’s “El Cartel: The

Big Boss” (14 weeks).

TOP-SELLING LATIN ALBUM AMONG
THE TOP 100 DIGITAL ALBUMS

None. There weren’t any Latin titles among the
top 100.

TOP-GROSSING U.S. LATIN TOUR

Rock act Mana grossed $35,238,302, with an at-
tendance of 509,187 people at 48 shows, accord-
ing to Billboard Boxscore.

TOP-SELLING ALBUM BY A DEBUT ACT
Los Creadorez del Pasito Duranguense de Al-
fredo Ramirez’s “Recio, Recio Mis Creadorez,”
which shifted 130,000 copies through the week
ending Dec.16.

ALBUMS BY DEBUT ACTS TO HIT NO. 1
ON LATIN TOP ALBUMS

Los Creadorez del Pasito Duranguense de Alfredo
Ramirez’s “Recio, Recio Mis Creadorez” (two
weeks), and Camila’s “Todo Cambié” (Sony BMG
Norte) (one week). .

Research by Keith Caulfield and Jose Promis.

b- For 24/7 Latin news and analysis,
PIZ <ce billboard.biz/latin.

the T-shirts, so
there is a profit
fromsellingata
. And
then a second
business is for
us lo promote
NaCo on that
tour. So after
every show, kids
go to the Web
page and buy
our stuff and
check it out be-
cause we give them stickers and all thisstuff. .. We
have an online shop, surropa.com, where you can
get NaCo and shortly you'll be able to get the Café
Tacvba merchandise and all these bands’ merchan-
dise. So it's a 360 business for us.

We pay a royalty to the band . . . It’s like a
record label. So many records were sold, these
were the expenses, this is the profit, and you give
the band their part and you get yours.

—Ayala Ben-Yehuda

show . .

EN LA RED: For 24/7 coverage of the Latin music world,
€£om Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com

www americanradiohistorv com

SALUTE TO SERGIO
Disa Records has set a Feb. 19
release date for “K-Paz en Vivo
Desde el Auditorio Nacional
The live CD will be packaged
with video from one of the du-
ranguense group’s September
2007 concerts at the Mexico
City venue. The project fea-
tures duets with Diego Verda-
guer and Calo, plus a bonus
track, “Querido Amigo,” a trib-
ute song by the band dedi-
cated to its recently slain lead
singer, Sergio Gomez. K-Paz de
la Sierra’s latest studio album
“Capaz de Todo Por Ti,” leapt
to No. 1on Billboard’s Top Latin
Albums chart last monthin the
wake of Gomez's Dec. 2 death.

CHRISTMAS CASH

The Spanish music industry re-
ceived a belated $46 million
Christmas present Dec. 20 when
Spain’s Parliament approved a
new digital tax. The so-called
‘digital canon” will apply to MP3
and MP4 players, mobile
phones with MP3 recording ca-
pacity and USB memory cards,
and is expected to go into ef-
fect Jan. 15. The Spanish gov-
ernment estimates that of the
€100 million-€115 million ($144
million-$166 million) of “canon”
that will be collected per year,
some €32 million ($46 million)
will go to the music industry.
The money will be administered
by Spanish authors’ and pub-
lishers’ society SGAE.

KENNY AND COFFEE

Veteran instrumentalist Kenny
G has signed a new deal with
Starbucks Entertainment and
Concord Records, which will be
inaugurated with the album
“Rhythm and Romance.” The
set of Latin love songs will be
available Feb. 5 at Starbucks lo-
cations and traditional retail
stores. Kenny G is backed onthe
album by such acclaimed Latin
musicians as drummer Alex
Acufa, percussionists Michito
Sanchez and Paulino Da Costa,
bassist John Penia and guitarist
Ramon Stagnaro. Sony BMG
acts Camila and Barbara Mufioz
contribute vocals throughout.
Kenny G will begin a tour in sup-
port of the new album Jan.18in
San Diego. Dates are on tap
through March 26 in Miami.

Reporting by Ayala Ben-
Yehuda, Jonathan Cohen and
Howell Llewellyn.

ANTONY: MARIO ANZUON!/REIUTERS
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SIX SOLD OUT SHOWS
392.000 TICKETS

OCT. 19,20,21+ NOV.23 +
DEC. 21

CHILE

COLOMBIA

CORDOBA SANTIAGO DE CHILE BOGOTA
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BY ANTONY BRUNO

nstant Gratification

Digital Lockers Face Conceptual, Legal Hurdles

I have a dream.

It's a dream where one
day, I can access all my music
from any location, on any de-
vice, atany time. That means
play it on my PC in the office,
through my Xbox 360 in the
Man Cave, through my stereo
system in the living room
and even at my buddy’s
house using his PC, stereo
or game console. Heck, I'd
like it streaming
through my car stereo.

This dream requires the
ability to not just stream

even

music from a PC to other ap-
pliances in the house, which
is fairly widely available today,
but to stream and download it
from anywhere, onany Inter-
net-connected device, through
alink to a virtual, customized
jukebox-in-the-sky.

Today that remains a
dream, but there are efforts
afoot to make it a reality. Most
come from companies that
offer online digital storage
services, otherwise known as
digital lockers. The concept is
that users can upload music,
photos, office documents and
pretty much anything stored
on a given computer lo a sort
of virtual hard drive.

A secure login process en-
ables access to stored files
from most any Internet-
connected device, and in some
cases users can share their
files with others. For the most
part, however, access at this
time is limited to other PCs
and mobile phones, which is
one reason why the market for
such services hasn’t taken off
on a grand scale.

“The locker doesn’t get re-
ally interesting until you get
beyond the PC,” says Michael
Robertson, CEO of MP3-
Tunes, which features per-
haps the only digital locker
service dedicated solely to
music files. “If we only made
the locker service available on
PCs, it wouldn’t have the
value needed to attract mil-
lions of users. It needs to work
with the DVR, mobile phones,
game consoles. And we're just
in the early stages

of making that
happen.”

Just before the
holidays, MP3-
Tunes introduced
an extension to
the digital locker
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Digital lockers like
MP3Tunes (above,

that allows users to
play their stored music wire-
lessly through a PlayStation 3
game console. Unlike the
Xbox 360, which lets users
stream music stored on their
PCs through the console, this
streaming takes place directly
from the Internet to the de-
vice. The company introduced
a similar application for the
Wii game controlier earlier in
the year.

But Robertson’s hardly
alone. Google has been ru-
mored to be working on a
massive online storage proj-
ect for the last two years
called Gdrive, which, depend-
ing on who you believe, is ei-
ther set for an imminent
launch or shelved completely.
Exactly what music capabili-
ties this will have
rermains
unclear

—

radio station.
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RECEPTION LINE

Home stereo manufacturing giant
Denonis getting into the networked music
game with a new line of Rhapsody-compatible re-

ceivers. The S-Series range of devices feature Wi-

Ficonnectivity that allows them to connect directly
to the Rhapsody music subscription service rather
than streaming music from a PC. Of course, the S-
series can do that as well, via the Wi-Fi connection or
through a wired Ethernet port. Buyers get a free 30-day
subscription to the Rhapsody service. For iPod users,
both the $-52 and S$-32 feature built-in docks, but not
wireless streaming from iTunes, as Apple just doesn’t
roll like that. But they can stream virtually any Internet

receiver—runs for $700. Both are available now.

The S-32 (pictured) runs for $500 and the S-52—with
an additional HD radio tuner, CD player and XM radio

—AB
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until a formal an-
nouncement is made.
Despite their po-
tential, digital lock- -
ers have yel to catch on
as a central hub for “any-
where” music access. Part of
the problem is that the music
industry and the music-
buying public don’t really get
the concept. The prevailing
view is that once purchased,
music files should be down-
loaded to a computer and
transferred from one device
to another much like a CD.
But the locker system turns
that concept on its head, pro-
posing instead that music is
stored in an Internet-accessi-
ble repository that either
streams or transfers it to each
device. In addition to
challenging the notion
of music owner-
ship in a digital
age, there also
needs to be a far
greater collection
of Internet-accessible
music products as well—
such as car stereos, home
receivers, etc.
Another problem is
digital rights manage-
ment. Lockers like MP3-
Tunes and Xdrive aren’t
compatible with music pur-
chased from iTunes, or with
subscription tracks from
services like Rhapsody and
Napster. And even if they
were, streaming music from
them to multiple devices like
game consoles or car stereos
would require those devices

and left, shown on
the Nokia phone)
offer flexibility, but
have drawn the ire of
major labels.

to have the appropri-
ate DRM technology
as well.
What’s more, the en-
1ire concept faces legal chal-
lenges. Last September, EMI
filed a copyright infringement
lawsuit against MP3Tunes.
Most of the complaint is fo-
cused on a separate function
called Sideload, a music
search engine that finds music
posted online—in some cases
without authorization—and
allows users to save those files
to their music locker. But EMI
also alleges that locker users
can easily give away their pass-
words to others so that they
can swap their entire libraries
with each other.

This may not be the last
such action. A new online
storage service called Omemo
emerged in December that
lets people store music and
other files in each other’s hard
drivesin a sort of peer-to-peer-
type system. So, the music
posted by each user in the net-
work would be organized into
one common music folder
and available for all others to
access free of charge.

And as usual, the capabili-
ties of these innovative new
technologies run afoul of the
music industry’s copyright
concerns. So while these is-
sues are worked out in the labs,
al the negotiating table and in
the courtroom, I'll just have to
continue dreaming. .

i For 24/7 digital news
blz and analysis, see
1 billboard.biz/digital

wWwWw.americanradiohistorv.com

BITS &BRIEFS
GROSS ERRORS
According to research col-

lected by the Mobile Enter-
tainment Forum, the mo-

track, headlined by Guns N’
Roses’ “Paradise City.”
Other tracks include contri-
butions from Alice in Chains,
Avril Lavigne, Depeche
Mode, Faith No More, Jane’s
Addiction, LCD Soundsys-
tem and Soundgarden.

bile entertainment industry
is losing as much as 10% of
its gross revenue due to in-
consistent and inaccurate
l sales reporting. Half of the

respondents in its recent
member poll said they re-
ceive up to 50 types of

FREEING THE FILES

With the PlaysForSure logo
campaign now in the crap-
per, consumer electronic
manufacturer Neurosis hop-
ing to fill the void and capi-
talize on the burgeoning
digital rights management-
free movement with its new
“Unlocked Media” trade-
mark and logo. The banner
would be added to files
guaranteed to be com-
pletely free of any DRM, and
therefore guaranteed to

sales reports, which causes
massive confusion; 42%
said the reports they get
are inaccurate; and 93%
said a better system is nec-
essary for the long-term
success of the market. Cur-
rently, there isn’t a stan-
dardized content sales re-
porting guidelines.

RACETRACK
SOUNDTRACK
Electronic Arts has unveiled
the soundtrack to the “Burn-
out Paradise” racing video-
game, to be released Jan.
22. More than 40 acts are
contributing to the sound-

HOT RINGMASTERS-. %" Bilbeard

play on any device, and is
free to any product or serv-
ice focused on using open
standards. The company is
looking for anindependent
third party to act as the pro-
gram’s administrator.
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Chris Brown’s “WIth You” scores the week’s
largest unit increase as it climbs 7-3. This
week's tally of 47,000 isup 13,000 from a
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Indie Acts Battle Appropriation Of Their Images

Baltimore electronic musician Dan Deacon
opened his December issue of XLR8R maga-
zine to find he’d been named one of the worst
artists of the year in the reader’s poll.

But that wasn’t what prodded him into mak-
ing an obscene blog post. Rather, it was Deacon
discovering his picture on the front of a postcard
ad; on the back was a plug for Greyhound buses,
promising to take riders to America’s best un-
derground venues to see artists like himself.

As it turned out, no one had ever contacted
Deacon or any of the other bands in the ad to
seek permission to use their image, let alone
compensate them. Greyhound contends that
all the copy and photos were provided by XLR8R;
XLR8R offered no comment on the record.

Deacon’s case is not an isolated incident. In
the Nov. 15 issue of Rolling Stone, readers

ranin Rolling S

found a four-page spread titled “Indie Rock
Universe.” Featuring an ad for Camel cigarettes
on the flip side, the piece comprised cartoon-
ish drawings of a mock “universe” populated
by indie rock bands big and small. A number
of the bands included in the piece expressed
their anger in various online forums about
being included in something that could be con-
strued as an ad for a cigarette company. Two
bands, Xiu Xiu and Fucked Up, have since
filed a class action lawsuit against the maga-
zine and R] Reynolds. A spokesman for RJR
contends that the ad and “Indie Rock Universe”
are unrelated and they had no imput in the con-
tent of the foldout.

Rolling Stone also said that “Indie Rock Uni-
verse” was in fact editorial content and not con-
nected to the Camel ads. A source at the magazine
pointed to a piece titled “Hip-Hop Universe,”
which ran last year in a similar format, and said
that bands only had notoriety to gain from being
included in the piece.

It should come as news to no one that indie
folks are hot marketing property right now, as
brands seek to connect with niche audiences.
On many levels, this is a positive development
for musicians—with revenue from record sales
and touring dropping, there is real money to
be made with licensing deals. But while most
companies operate within the boundaries of

P
FUCKED UPhas filed
aclass dction lawsuit

over a spread that

the law, not all advertisers are willing to pay to
play. And though some posters on message
boards dedicated to the case have said that bands
should be grateful for simply being exposed to
a wider audience, the fact remains that using
someone’s image for a commercial purpose
without his or her consent is against the law.

The basis of the lawsuit filed by Xiu Xiu and
Fucked Up is California Civil Code 3344, which
states, “Any person who knowingly uses an-
other’s name, voice, signature, photograph or
likeness, in any manner, on or in products, mer-
chandise or goods, or for purposes of advertis-
ingor selling, or soliciting purchases of, products,
merchandise, goods or services, without such
person’s prior consent . . . shall be liable for any
damages sustained by the person or persons in-
jured as a result thereof.”

There isn’t a uniform fed-
eral law that protects the indi-
vidual’s right of publicity, and
laws vary from state to state.
In this case, California was
chosen as the venue because
it is the home base of Xiu
Xiu's Jamie Stewart.

According to entertainment
lawyer Quinn Heraty, who
works with many indie bands
but is not directly working on
the case, “Thereis a presumed
damage when someone uses
your name or likeness for com-
mercial purposes without your
- permission. Advertisers who

use a band’s image without
their permission are not really looking to help
the musicians. They’re trying to use the indie
vibe and the aura the band gives off to sell their
product, not to help the act.”

Heraty says that the reason most indie acts
don’t pursue cases against those who use their
images without compensating them is a sim-
ple question of resources. “A band will see their
image and call the company, only to be pawned
offon the ad agency,” she says. “It’s ashell game,
and it gets discouraging. And let’s face it, lawyers
are expensive. Because of this, some brands
think they can just railroad indies; they assume
they’re broke and dying for exposure.”

In the past, individual indie acts have battled
corporations and won; Nike issued a formal
apology and destroyed a number of promotional
items after Minor Threat and Dischord Records
took the company to task for unauthorized
image use. However, the class action suit marks
one of the first times bands have come together
to fight back. Under the California law, each vi-
olation can be valued at $750.

“That’s what makes this all so baffling,”
Heraty says. “Greyhound and R] Reynolds
should know better. In the end, they have the
most to lose.”

For 24/7 indie C /Sk

biz billboard.biz/indies.
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Ahead

‘Which Way Is Up’ Panel
Ponders Touring’s Future

Is the current state of the touring business a
“cesspool” with a “self-destructive” streak?

That was the stance that John Scher, co-CEO
of Metropolitan Talent, took at a panel called
“Which Way Is Up” at the Billboard Touring
Conference in November. The panel—which
successfully aimed to spur some candid conver-
sation about where the touring industry is
headed—was moderated by Billboard group ed-
itorial director Tamara Conniff. Onboard, in
addition to Scher, were Peter Grosslight, world-
wide head of music for the William Morris
Agency; Kevin Morrow, president of Live Na-
tion New York; Jay
Marciano, presi-
dent of Madison
Square Garden
Entertainment
(MSGE); Sean
Moriarty, CEO of
Ticketmaster, and
Larry Vallon, ex-
ecutive VP of AEG
Live.

“It’s certainly
not the business
that any of us on
this panel grew up
in,” Scher said.
“And I think if we
don't figure out very quickly how to appropriately
monetize every part of the business—theartists,
the agencies, the promoters, the facilities—there
won't be a business left in five or 10 years.”

But on a panel full of smart guys who are as
diverse in their opinions as they are skilled at
their jobs, not everyone saw things the same
way. While admitting the live biz faces some
“fundamental challenges,” Ticketmaster’s Mo-
riarty opined that “the interest and appetite of
fans and the quality and diversity of artists is
better than it has ever been.” Similarly, Mar-
ciano pointed out that MSGE enjoyed record
years in all its venues, exceeding 90% capacity.

“I find the business quite vibrant,” Grosslight
added. “We tend on these panels to focus on the
big, high-profile 10%-15% of the industry, but
the industry is much, much larger and deeper
than that. We have almost 80 agents and 275
staffjustin the musicdivision and nearly 1,000
clients and they aren’t all staying home.”

That may be part of the problem, in Scher’s
view. “Maybe it’s because 1 sit lower to the ground
than you guys do,” he said, citing the plethora
of small rooms operating in New York as an ex-
ample. “It's nonsense—there are way too many
shows. The only people that are benefiting from
the multitude of rooms of the same size are the
artists, who are able to get more money.’

Scher admitted he didn’t understand the busi-
ness plan of Live Nation and, to alesser degree,
AEG Live. “Factually, Live Nation has lost money
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The Road

every year of its existence. They're
out there dominating—market
share, market share, market share,
new buildings in markets that don’t
need new buildings,” he said. “I
have no idea whether AEG makes
money or not because they're a pri-
vate company.”

At the independent promoter
level. including secondary markets,
“my guess is two out of three shows that are
bigger than the club level lose money, maybe
worse than that,” Scher said.

“I don’t want to count everybody’s money,
but from my perspective the New York market-
place has never been more thriving,” Marciano
countered. “There are probably eight new clubs,
four promoters in the marketplace, and the best
I can tell everyone is making money, everyone
is continuing to build more.”

Both Marciano and Grosslight believe mar-
ket fragmentation and more clubs benefit artist
development. “In a lot of cases the fan is mak-
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They would know: From left, touring industry heavyweights KEVIN
IMORROW, PETER GROSSLIGHT, SEAN MORIARTY, JAY MARCIANO,
JOHN SCHER and LARRY VALLON discussed Ehe future of the biz at the
Billboard Touring Conference in New York. 2

ing the determination as to whether they will
remain a fan based on the artist’s ability to per-
form, and I think that is healthy for the indus-
try,” Grosslight said. “[Clubs] are providing a
place for artists to learn their craft and [ for fans]
to find out who's real and who isn't.”

When Scher offered the argument that “ticket
prices have gotten out of hand, service charges
have gotten out of hand, artist guarantees have
gotten out of hand,” Vallon noted he had been
hearing the same complaints since 1970. Scher
agreed, but added, “If you do the math of what
the average ticket price of a theater/arena/am-
phitheater show is, it's dramatically different.”

Moriarty said that Ticketmaster data didn’t
fully support that supposition. “Where it’s true
is at the very top of the market, and that's be-
cause of the fundamental reality that people
today, through every social class, are much more
wealthy than they've ever been,” he said. “Tick-
etmaster data shows, across all live entertain-
ment categories, retail tickets on the system in
1996 averaged $36. Ten years later they aver-
aged $48. The average service charge was $6
and change; 10 years later the average service
charge was $8 and change. It's going up, but
on the average it’s not going up inconsistently
with the way everything else in the world we
live in is going up as well.”

d For 24/7 touring news
biz

and analysis, see
billboard.biz/touring.
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Formatted
For Success

New Physical Products Hold New Opportunities

Although the music industry
justleft behind a tough year, we
all know we are facing an even
more challenging one ahead.
That’s because digital sales are
still not offsetting the decline
in physical volume. It seems
that the labels are paying plenty
of attention to building digital
sales, but for all their lip serv-
ice are still not doing enough
to prop up physical formats.

Besides those customers
choosing digital over physical,
the other things hurting CD
sales are price, exclusives and
the oncoming format obsoles-
cence. Let’s tackle these things
one at a time.

Sure, it's been said a mil-
lion times that consumers

a practice that merely shifts
sales—not grow them—usu-
ally from multiple accounts to
nowadays a few big-box ac-
counts. Forget that it drives the
shut-out retailers crazy, but four
versions of James Blunt’s “All
the Lost Souls,” each available
at different big-box accounts,
also confuse and piss off con-
sumers, according to Newbury
Comics CEO Mike Dreese
(Billboard, Dec. 22, 2007).
Exclusives are also a factor
in why music specialty stores
close. Isn't itamazing that the
U.S. industry’s overall sales
keep falling, even though big
boxes like Target, Wal-Mart
and Best Buy keep opening
more stores? Could it not be

r

B DVDplus is a hybrid
disc that allows for al-
bums to be issued in CD
and Surround Sound
versions, accompanied
by video.

B DFS, or Digital Future
Solution, comes with pre-

will pay and pay well for a hit
title they really want. But the
label folks who say that seem
to forget that for every album
that is an automatic pur-
chase, there are many other
potential album purchases
that are internally debated by
consumers, with price being
one of many factors under
consideration.

There are many reasons
why CD prices need to come
down, but I have done that col-
umn many times before, so I
won't repeat myself here, ex-
cept to reiterate just one of
them. A price reduction will
help the account base remain
healthy. When stores are
healthy, they don’t have to
close. It's that simple. The
rapid decline of CD sales owes
justas much to the shuttering
of stores carrying music and
the reduction of music space
in ongoing stores as it does to
any other factor.

Let’s move on to exclusives,

THE NEW BREED |

recorded content that can
unlock online updates. ‘
B CDVU+ allows for a
digital booklet to be
embedded on a CD.

B MVl is an album that
contains audio, video and
links to more content.

more clear that having dedi-
cated music stores remain
open might be in the label’s
best interest long term?

Finally, let’s do something
about the CD. The movie indus-
try is already at work on setting
up its second physical digital
format—Blu-rayand HD—and
the music industry is just now
taking tentative steps to its sec-
ond. What's with that?

Last issue, Billboard high-
lighted four discs—DVDplus,
MVI (music video interactive),
CDVU+ and DFS (digital fu-
ture solution)—all vying for at-
tention as the CD replacement.
Most of these discs have been
around since last March, and
yet so far all we have seen in
the States are maybe eight ti-
tles issued on MVI. Why are
we taking our time on this?
Isn't the industry sinking fast
enough to prompt a slightly
quicker response?

Sure, I know that surround
sound failed to catch the imag-

JANUARY 12, 2008 |

ED CHRISTMAN echristman@billboard.com

ination of consumers before,
just like quadraphonic albums
failed in the '70s, but the num-
bers that the DVDplus people
are touting make fora convine-
ing argument. Forty-three mil-
lion households now have
surround sound, and 60 mil-
lion will have it by 2009. Seems
like a great base of consumers
who might want to buy, say, the
373 albums that have each sold
more than 5 million units, to
play in surround sound.

I hate it when the industry
tries to trick customers into
rebuying albums by coming
out with limited edition ver-
sions well after street date,
instead of having them both
out day-and-date. But who
could complain about being
offered the opportunity to
buy a superstar platinum
album in a new, high-quality
version now, when most con-
sumers didn’t have surround
sound opportunities when
most of those albums were
initially released?

And don't forget, if youdon't
want to adopt DVDplus, MVI
comes out on a DVD and is
fully capable of containing sur-
round sound too.

CDVU-+ is also worth taking
alookat, aslongasyoukeep at
least a basic CD booklet with
the package, something thatso
far Hollywood is not doing. Fi-
nally, what I like about DFS—
which can be married with
DVDplus and visa versa—is
thatit seems to offer a solution
to the exclusives issue.

We all know exclusives are
bad for the industry, but the la-
bels are going to keep doing
them because they like using
other companies’ money to
market their records. But with
DES, after an exclusive win-
dow, you could allow all cus-
tomers the opportunity to buy
all the exclusive tracks that
were spread out to all the var-
ious big boxes and iTunes to
the updatable area of the DFS
disc, thus making the album
complete for everyone.  ----

iz

and analysis, see
billboard.biz/retail.
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Smoking ban protesters, seen here
at a Dec. 10 raily in Munich, claim that
new legislation will drive some fans
from live music clubs.

PAY TO PLAY?

Digital ‘Tax’ Slammed
in Canada

TORONTO—A revolutionary plan that would
effectively legitimize file-sharing here has been
slammed as “a pipe dream” by Canadian labels.

The Songwriters Assn. of Canada proposes to
allow domestic consumers access to all recorded
music available online in return for adding a $5
Canadian ($4.96) monthly fee to every wireless
and Internet account in the country.

The SAC claims that the proposal, which has
been presented to labels’ bodies the Canadian
Record Industry Assn. (CRIA) and Canadian In-
dependent Record Production Assn. as well as
publishers’ groups, would raise approximately
$1billion Canadian ($993 miilion) annually. Al-
though the SAC does not detail how revenue
would be collected and distributed, it says it
would go to artists, labels and publishers.

The idea doesn’t strike a chord with every-
one. The SAC proposal “would signal the death
of paid music services in Canada,” says Alistair
Mitchell, CEO of Canadian music service Pure-
tracks. “It would be saying we’re just giving up
on developing new models. The concept is so
flawed, | don’t know where to start.”

“This proposalis incredibly well thought out
and well-constructed,” acting SAC president
Eddie Schwartz says. Producer/songwriter
Schwartz, whose songs have been performed
by Joe Cocker, Pat Benatar and Donna Sum-
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met, says the scheme would “allow people to
gain access to the entire repertoire of Western
music” for only $60 Canadian per year.

That, he adds, “amounts to $0.16 [$0.159]
per day. [Which] seems like a pretty good deal.”
Schwartz adds that it is unlikely users with both
a wireless phone and Internet account would
have to pay twice for access.

The Canadian Wireless Telecommunications
Assn. estimates Canada had 18.5 million wireless
phone users and 7 million residential Internet
users at the end of 2006. In 2006, according to
the IFPI, the trade value of recorded music fell
9.1% to $598.7 million Canadian ($529.8 mil-
lion); CDs accounted for 85% of that total.

CRIA president Graham Henderson says he
has discussed the plan with Schwartz, but his
organization is reluctant to become invoived.
“We don’t want to pursue what amounts to a
pipe dream that is presented as a quick fix,” he
says. “We’ll lose focus on the real issues that will
help us resolve the industry’s problems.”

Schwartz says he has received posi-
tive feedback from consumer groups.
However, he notes that it would require
clearance from the Copyright Board of
Canada, and the SAC has not yet taken
the concept to the regulatory body.

The SAC has also yet to present its proposal
to Canadian Internet service providers, although
some are dismissive of the plan.

“|It appears [the SAC] would ask wireless

BY LARS BRANDLE

No Butts

Will Europe’s Smokeless Zones Hurt Live Music Scene?

LONDON—It’s “butts out” for the live music in-
dustry in Europe.

On Jan. 1, continental Europe’s most popu-
lous country completed something of a cultural
shift when Germany introduced a nationwide
ban on smoking in public areas—including live
venues and dance clubs.

While venue operators come to grips with
the new policies, some German concert pro-
moters are concerned that nixing nicotine will
damage business.

A study by market research company GfK in
Nuremberg found that 12% of German concert-
goers deemed smoking a necessary part of the
live experience. “Even though the prohibition
on smoking is not so important for most peo-
ple,” says Jens Michow, president of German
concert promoters association IDKV, “neither
concert promoters nor artists can do business
without 12% of their visitors. We can only hope
that the ban will not influence their decision to
go to concerts.”

German venue operators should look west for
reassurance; England’s introduction ofabanon
July 1, 2007, met with almost entirely positive
reaction from the local live industry.

Similar measures had already been introduced
in neighboring Ireland, Scotland, Wales and
Northern Ireland, and a host of fellow European
Union members followed suit. A partial ban in
France became total on Jan. 1, and beginning
July 1, smoking will be banned in Dutch bars
and clubs.

Minor pitfalls do exist, British live music in-
siders say. Aside from violations attracting fines—
which vary from territory to territory—venue
operators and promoters must consider whatef-
fect a ban has on attendance and bar income.

Overall, the ban is “a good thing,” says John
Northcote, CEO of live music and club venues
business Academy Music Group. “It hasn’t re-
ally affected our gigging business. It's had a mar-
ginal effect on the club business, but that will
sort itself out over the six months. It certainly
hasn’t devastated the business like it has bingo.”

Britain’s bingo halls and pubs were report-
edly among the worst-hit by the new rules. Trade
body the U.K. Bingo Assn. claimed declines of
up to 27% in revenue immediately following the
2006 introduction of the ban in Scotland.

But the live music business has no such fears.
“I haven’t heard anyone say they thought atten-

g
L

carriers and ISPs to collect this surcharge
on their behalf,” says a spokesman for Bell
Canada, one of the country’s largest
telecommunications companies and the ma-
jority owner of Puretracks. “[That] would
not go over well with our client base, espe-
cially with the large number already signed
up for our [legal] mobile and online music
services.”

The Supreme Court of Canadaruledin 2004
that ISPs are not responsible for the actions of
clients using their Internet services. One sen-

BARENAKED LADIES and

EDDIE SCHWARTZ (inset)

are backing a controversiafl
plan aimed to stem the tide
of digital piracy.

WWW americanra

ior source at a Canadian ISP says, “ISPs are not
required to—nor would they—police this kind
of usage. Nor would they charge, collect and
remit what is in essence a tax.”

However, the proposal has received support
from the Canadian Music Creators Coalition, a
group of 187 acts, including the Barenaked
Ladies and Avril Lavigne.

Artist Andrew Cash described the SAC sug-
gestion in a statement on behalf of the CMCC as
“the first progressive proposal we’ve seenin
Canada to address file-sharing.” e

SMOKING PROTEST: JOHANNES SIMNON/GETTY IMAGES: BARENAKED LADIES: CHRIS WOODS
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dances were down because of the smoking ban,”
says Bob Angus, director of British promoter
Metropolis Music.

Club trade falls into a slightly different area,
says Steve Forster, London-based managing di-
rector of Venue and Live Music Solutions, which
operates the 18 venues within MAMA Group’s
stable. The window in which a clubgoer stays on
the premises is generally longer,
heexplains, and “there tends to
be more social interaction.

“We will also look to estab-
lish new possibilities for
smoking,” says Rene Rolde,
managing director of the
Eishaus dance club in Liibeck,
Germany. “Initially, we will
have fewer visitors. but it will
slowly find its level.”

During the longer term, the introduction of’

“smoking terraces” and a watertight system for
re-entry passes are projects the U K. live busi-
ness is looking into. “But that leads to a whole
myriad of complauints from residents and peo-
ple nearby about noise escaping,” says Acad-
emy Music Group’s Northcote, whose company
will test a re-entry pass system in early 2008.
A recent British survey suggests a smoking
ban could actually encourage gig-goers. Con-
ducted for mobile phone operator Vodafone
and published in September, it found that 20%
of respondents believed the smoking ban had
produced “positive” results for concerts. That

Rauchfreier Bahnhg
Smoke-free Station

figure doubled to 39.5% for the 16-24 age group.
The nationwide online survey carried out by
Tickbox.net represented a sumple of more than
1,400 participants.

According to a separate study published in
December by market research firm Synovate,
in which more than 8,500 were interviewed
across a range of international markets, 14%
of respondents said they be-
lieved smoking bans made
dining out and entertainment
options more enjoyable.

Leading German promot-
ers suggest the overall attitude
toward the ban is positive.

“We do not see any connec-
tion between the smoking
prohibition and ticket sales,”
says promoter Marek Lieber-
berg, managing director of Marck Lieberberg
Konzertagentur in Frankfurt. “But we are
strongly convinced that the quality of the at-
mosphere in the halls will be improved.

“You just have to accept it, plan for it and
embrace it,” Forster says. “You can try to op-
pose it as much as you like. [f you're sensible
and practical, you sell the positives to the cus-
tomer and you factor in the desires for the 5%
or so who still want to smoke—and you keep
everyone happy.’ .

Additional reporting by Wolfgang Spahr
in Hamburg.

-QUEEN HONORS
MINOGUE, PARKINSON

Australian pop singer Kylie Minogue and vet-
eran British broadcaster Michael Parkinson were
among the music industry names on Queen Eliz-
abeth II’s new year’s Honours list. The list, based
onrecommendations from the U.K. government,
was published Dec. 29. Minogue, who recov-
ered from breast cancer to relaunch her career
in 2007 with her 10th aibum, “X” (Parlophone),
became an Officer of the Order of the British
Empire in the annual list, for “services to music.”
Parkinson was named a Knight Bachelor for
services to broadcasting. His TV chat show
“Parkinson,” launched by the BBC in 1971, be-
came a national institution; in its later incarna-
tions for the BBC and commercial rival ITV, it
developed into a key show for breaking mid-
dle-of-the-road/AC acts in the United Kingdom.
Other honorees included Beggars Group/Im-
pala chairman Martin Mills, named a Member of
the Order of the British Empire for servicesto the
music industry, and concert promoter Graham
Pullen, director of special projects at Live Na-
tionin the United Kingdom, who was giventhe
Member of the Royal Victorian Order medal for
his work producing and staging charity concerts.

—Tom Ferguson

FRENCH VIRGIN
STORES SOLD

French media conglomerate Lagardére has
agreed to sell a majority stake in Groupe Virgin—
which operates Virgin retail stores in France—

for an undisclosed sum to investment fund But-
ler Capital Partners. The sale covers the group’s
seven retail stores in France, plus online enter-
tainment retailer VirginMega. Unconfirmed
reports suggest the value of the transaction is
slightly less than €100 million ($147 million).
Virgin employs 1,900 people with annual sales
approaching €400 million ($588 million), ac-
cording to a statement issued by Lagardére. Bill-
board understands that Butler Capital will own
80% of Virgin, with Lagardére keeping the
remaining 20%. —Aymeric Pichevin

>>>SPAIN ADOPTS
DIGITAL TAX

The Spanish parliament has approved the in-
troduction of a tax on digital equipment capa-
ble of recording music, film, photocopies or any
other form of intellectual property. The move
expands existing legislation to cover digital
music players, mobile phones with recording
capacity and USB memory cards. The tax is ex-
pected to be applied starting Jan.15. The Span-
ish government estimates that €100 million-
€115 million ($144 million-$166 million) will be
collected per year, with some €32 million ($46
million) to go to the music industry to compen-
sate authors and artists for loss of income caused
by private copying. Revenue collected will be
administered by Spanish authors’ and publish-
ers’ society SGAE. —Howell Llewellyn
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SURROUND
SOUND

Japan’s 360-Degree Model
Draws Admiring Glances

TOKYO—What goes around, comes around.

Universal’s August 2007 acquisition of Sanctuary Group
brought the former indie’s much vaunted “360-degree model”
—adding management, concert booking and merchandising
to label/publishing activities—Dback into the spotlight.

In Japan, however, pop acts have been benefiting from 360-
degree vision since the 1960s.

“The future is already here in Japan,” Universal Music Group
International Asia Pacific region president Max tole says. He
notes that the Japanese 360-degree approach is rooted in the
working culture of the country’s artist-management compa-
nies. “They have been sharing in all related revenue streams
for decades,” he says. “The services they provide are much
wider than those of Western companies.’

Daniel DiCicco is president of Tokyo-based BMG Japan,
which operates management company BMG Artists. He says
Japanese 360-degree deals often involve
working with media and outside part-

ners which make financial invest-

ments in artists’ careers in exchange

for sharing certain rights.
“The Japanese domestic music
market is highly evolved, with a com-
plex and varied landscape of creative
players,” DiCicco says. “One doesn’t just
waltz in to applause with a 360-degree contract

in hand.

Tokyo-based production company Johnny’s Jimusho, estab-
lished in 1963, is widely acknowledged as pioneering Japan’s
360-degree model. The company originates the concept for
an act, hires suitable performers and develops them into a
marketable, branded pop package, while maintaining control
over many rights.

Leading domestic record companies such as Sony Music En-
tertainment (Japan) (SMEJ) and Avex Group also offer a wide
range of music services; Tokyo-based Sony’s 44 companies cover
labels, distribution, artist nanagement, music publishing, mag-
azine publishing, cable TV and music venues. Similarly, Avex’s
operations include labels, management, publishing, physical
and digital distribution. concert promotion as well as a school
for aspiring artists.

“Avex has been a 360-type company from the very begin-
ning,” says a representative for the leading independent, which
launched in 1988. About 30 of Avex’s 210 acts have 360-type
deals, he says.

Other majors have adopted the practice. In 2006, Univer-
sal Music Japan entered artist management by launching Uni-
versal Music Artists, while in 2007 Warner Music Japan bought
70% of Tokyo-based management company Taisuke. More re-
cently, EMI Music Japan launched management company EMI
Entertainment Japan in November.

Typical of the acts signed to 360-degree-type deals is female
pop duo Puffy, signed as a recording act to SME] label Ki/oon
Records, with a publishing deal with Sony Music Publishing
and management through Sony-owned Hit & Run.

Other acts pick and choose from the range of services on
offer. Up-and-coming rock band Base Ball Bear, for example,
has a record deal with EM1 Music Japan, but is signed for man-
agement publishing with Sony group company Music Tabloid.

The 360-degree model “is OK for ‘idols,” but not rock bands,”
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BASEBALL BEAR

says Yukio Kobayashi, president of Tokyo-based independent
management company 3rd Stone From the Sun, which han-
dleslocal rock acts Theatre Brook, Hige and Bo-Peep. The model
most benefits teen-pop acte that need maximum media expo-
sure for the short term, but not rock acts interested in long-
term careers, he says.

The Japanese model’s potential pitfalls were vividly illus-
trated in 2001 when female pop singer Ami Suzuki went
against Japanese show business’ paternalistic grain by suing
AG Communication, the Tokyo-based production company
where she was signed to a 360-degree deal.

Suzuki’s 1999 debut album, “SA,” had sold 1.5 million
copies domestically, according to SoundScan Japan. But after
her legal action, the singer was effectively blacklisted by the
local entertainment industry and her career remained in the
doldrums until Avex signed her in late 2004 (Billboard, Feb.
19, 2005). To date, however, she has not recaptured the peaks
of her earlier career. :

THREE LABELS’

360 VIEWS

JOHNNY’S JIMUSHO
Based: Tokyo
Key acts: SMAP (male pop vocal
group; recordings licensed to Victor
Entertainment), Kat-tun (male pop
vocal group), Tokio (male pop vocal
group; recordings licensed to Univer-
sal Music Japan)
Associated businesses: Johnny’s Mu-
sic Publishing, Joy Storm (record la-
bel), Johnny’s Family Club (fan club),
Johnny’s Shop (merchandising)
Since its establishment in 1963 by
Japanese-American producer/talent
scout Johnny Kitagawa, the Johnny’s
Jimusho production house has
become one of the most powerful
players in the Japanese entertain-
ment business. It specializesin male
idol” groups, most famously quintet
SMAP, whose members are among
the best-known entertainers in
Japan. “Johnny’s is the ultimate ‘360-
degree’ company,” one Tokyo music-
biz insider says.

AVEX GROUP
Based: Tokyo
Key acts: Ayumi
Hamasaki (rock/
pop female vocal-
ist), Kumi Koda (R&B/pop female vocal-
ist), Exile (R&B/pop male vocal group)
Associated businesses: Avex Entertain-
ment (recording/music publishing),
Velfarre Entertainment (club/restau-
rant management), Avex Live Creative
(concert production, music publish-
ing), Avex Planning and Development
(artist development), Avex Marketing
(distribution and merchandising)
Having started out in 1988 importing
dance music from Fnrn'np, Avex grew
during the 1990s into one of Japan's
biggest labels, discovering and devel-
oping a steady stream of dance-pop
acts. The company recently branched
out into movie and animation produc-
tion; however, a spokesman insists that
“Avex’s core competency is undoubt-
edly artist management.

wWwWw.americanradiohistorv.com

SONY MUSIC
ENTERTAINMENT (JAPAN)
Based: Tokyo

Key acts: Tamio Okuda (rock/pop
male vocalist), Puffy (pop female duo),
Chemistry (R&B/pop male vocal duo;
label and publishing only)
Associated businesses: Sony Music
Artists (management), Sony Music
Publishing, Sony Magazines, JARED
(distribution), Hall Network (music ven-
ues), Music on TV (cable-TV operator),
Clip Gate (video-rights clearance)
SMEJ traces its origins to 1968, when
Japanese electronics company Sony
and CBS Records created the 50/50
joint venture CBS/Sony. In the 1970s
the company grew into Japan’s No. ]
label in terms of market share—a posi
tion it has held ever since. -SM
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BehindThe Live

MADONNA'S game-chang,
with Live Nation was hamniired out
in a lightning-quick three manths.

g deal

Nation/MadonnaDeal

A New Model For
360-Degree Deal
Contract Forms

One legal complaint frequently
voiced by artist lawyers over
major labels’ 360 deals is that
the contract forms based on
traditional deals make no
sense. The contract between
Madonna and Live Nation’s
Artist Nation, though, could
mark a new way of drafting
agreements that encompass
several revenue streams.

The agreement was handled
by Greenberg Traurig for Live
Nation and Grubman Indursky
& Shire for Madonna. Green-
berg Traurig’s Miami-based
partner Gary Epstein, chair-
man of the firm’s national cor-
porate and securities practice,

spearheaded the setup and
brought in New York-based part-
ner Andy Tavel for his music
industry expertise.

Sources close to the parties
say that the big-picture deal
points were hammered out be-
tween Arthur Fogel, chair-
man of Live Nation’s global.
music division and CEO of
global touring; Michael Cohl,
chairman/CEO of Artist Na-
tion; Guy Oseary, Madonna’s
co-manager; and Allen Grub-
man, Madonna’s attorney.
Then it was handed off to the
transactional lawyers to draft
the agreement.

First, the Greenberg Traurig
lawyers essentially builta “Chi-
nese wall,” as Tavel calls it, be-
tween themselves and every
entertainment person in the

firm to maintain confidentiality
and avoid any conflict of inter-
est. Then the deal was “fast-
tracked” so the parties could
close it before any leaks occurred
in the press or in the industry.
It took slightly more than three
months to complete—practi-
cally record time for a new busi-
ness model.

When drafting the contract,
thelawyers decided not to begin
witha basic recording contract,
Tavel says. Instead, they shaped
the agreement as a corporate
joint venture involving licensed
rights. Then they customized it.

The basic structure included
spelling out commitments by
the financing partners and how
it would be spent. While
specifics are confidential, it
goes without saying that

Madonna doesn’t come cheap.

“Live Nation has a vision and
a plan,” Tavel says. “They have
the guts to make the financial
commitment while [many
record labels] are hemorrhag-
ing, circling the wagons rather
than taking risks.”

While envisioning the new
contract model, Tavel says he
kept in mind his view of the fu-
ture music model where every-
thing is coordinated—and
stems from—the artist’s Web
site, like the center of a wheel
coordinating spokes of record
sales, tour ticketing, merchan-
dise sales, fan sites annd more.

The lawyers then covered en-
tertainment-related issues in
the contract. They involve such
issues as the different streams
of revenue including recording,

touring, merchandise and
sponsorships; the different
income splits per revenue
stream; recording, marketing,
video, photo shoot and related
cost issues; what activities and
costs require preapproval and
by whom; what minimum
amounts can be spent without
preapproval; recoupments; and
how to calculate net proceeds
from gross revenue.

“This was the most innova-
tive negotiation I ever experi-
enced,” Tavel says. “We weren't
dealing with any precedent.
[Grubman partner] David
Toraya and I worked side by
side, just throwing out ideas.”

Throughout the deal, the
lawyers kept their focus on how
to be cost-conscious, achieve
market efficiency and avoid get-
ting bogged down in the details,
Tavel says. And to keep account-
ing streamlined, a source says,
all gross revenue flows to Live

Nation, which then accounts
and pays Madonna’s company.
One of the most significant
differences between this deal
and traditional record deals was
its corporate aspect. Epstein
says that he believes his involve-
ment as a corporate securities
lawyer demonstrates a recog-
nition that the world of music
contracts is changing.

“As these deals get more so-
phisticated and more inclusive,
it's not enough to simply have
relationships,” he says. “You
need expertise in tax, securities
and intellectual property—and
an international dimension.”

Artist Nation is expected to
use much of the contractasa
form for star artists like
Madonna. Considering the
high-powered negotiations
involved, it seems a pretty
good place to start a new con-
tract model.

And as for the 360-type
deal, Tavel is all for it with the
right company.

“If properly executed,” he
says, “this model will expand
the pie rather than divide exist-
ing revenue streams.” ooe

For 24/7 legal news

bl and analysis, see
billboard.biz/legal.
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tatime when acts from Radiohead
to Madonna to the Eagles are
pushing the boundaries of the
standard record-release model
Big Head Todd & the Monsters
are trying a new business model as well—and
they’re making sure radio is part of the plan.

The band is using its new studio record-
ing, “All the Love You Need”—slated for
release in early 2008—as a direct-mail pro-
motional tool by giving it away via special
campaigns with stations.

The strategy involves customizing CD art-
work with a participating station’s call letters
along with the imprint of a corporate sponsor
and distributing it via direct mail using each
station’s listener database. Thousands of copies
will be provided to the stations. Sponsors help
defray the cost of producing the customized
CDs, and the stations pick up the mailing costs.

According to Big Head Todd manager Bill
Rusch, the band—which has sold 48,000 copies
ofits last traditionally issued studio album, 2004’s
“Crimes of Passion,” and 1.2 million copies of
its 1993 album “Sister Sweetly,” according to
Nielsen SoundScan-—wanted to try something
innovative. “The real source of income and con-
tinued success is our live show,” he says. “We
felt that in this stage of the band’s career, we
would try using the recorded music as a market-
ing and promotional tool to drive that.

“It was also a way for us to gel radio onboard
as a partner on a deeper level than just asking
them for airplay,” Rusch continues.

So far four stations have taken the band up
on its offer: triple-A outlets KBCO Denver (a
Clear Channel station), KPRI San Diego (Com-
pass Media) and KGSR Austin (Emmis) and

B¢V M BY SUSAN BUTLER

NAB Blasts
Performance
Rights Act

Group Hopes To Retain Exemption
From Paying For Airplay

The National Assn. of Broadcasters is ratcheting up election-
year jargon as it takes on recording artists and labels that
support the new performance rights bill.

Using descriptions that often trigger negative voter re-
sponse—like taxes and profits by foreign-owned companies—
the NARB is hoping to maintain terrestrial radio’s exemption
from paying to broadcast sound recordings. And next month,
the group is expected to take note of every artist who wins a
Grammy Award and thanks radio for its support.

A bipartisan group of leading senators and representatives
on Dec. 18 introduced the Performance Rights Act—despite pre-
dictions last year by many industry observers that the powerful
lobby of the NAB would prevent any such bill from ever being in-
troduced. The NAB, which first began calling the performance
royalty atax last year, quickly responded with a new twist.

The bills would require “America’s hometown broadcasters
to compensate the foreign-owned record labels for radio airplay
of music,” NAB executive VP Dennis Wharton said in a statement
issued the day the bills were introduced. “NAB will aggressively
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BY JOHN SCHOENBERGER

Free To You
And Me

Big Head Todd & The Monsters Give Away Album To Help

Promote Live Shows

oppose this brazen attempt to force America’s home-
town radio stations to subsidize companies that have
profited enormously through the free promotion pro-
vided by radio airplay.”

The release went on to quote the artists who won
Country Music Assn. Awards last year and thanked
radio broadcasters for their support.

The identical Senate and House bills have five basic
provisions. They would ensure that federal copyright law
no longer limits public performance rights in sound
recordings to digital transmissions, but that it includes
terrestrial broadcasts under this right. Small commer-
cial or noncommercial stations with annual revenue of
less than $1.25 million would have the option of pay-
ing a flat-fee royalty of $5,000, described by the leg-
islators who introduced the bills as a “nominal” fee.
The legislators say that about 77% of all stations would
fall under this provision. Public stations would have the option
of paying $1,000 per year.

Broadcasters who offer limited featured performances of
recordings would have the option to acquire a per-program
license rather than a license based on the station’s entire rev-
enue. And the bill states that the public performance rights of
songwriters or copyright owners of musical works may not
be adversely affected by the bill.

Sources on Capitol Hill tell Biliboard that the bills are ex-
pected to bring the parties—recording artists, labels and broad-
casters—to the bargaining table to begin working toward a mu-
tually acceptable bill that will bring terrestrial broadcasters in
parity with digital broadcasters and terrestrial broadcastersin
other countries, which already pay to perform recordings.

But none of the sources expect the NAB to be bargaining
any time soon. Instead, one source says, the group will likely
try to convince the public that small broadcasters would go

wWwWw.americanradiohistorv.com

Central Missouri State University’s KTBG War-
rensburg, Mo. The mailings in Warrensburg,
Denver and Austin were tied in with a holiday
gift campaign, while San Diego will participate
in late January. In addition to the new studio
disc, KPRI plans to mail out a live CD the band
will record in San Diego.

Rusch says the band expects to add other
markets in first-quarter 2008, expanding the
campaign in relation lo its touring schedule.
Plus, the group extended an invitation to every-
one on its fan list. “We basically said that if
you give us your address. we will send you a
cool Christmas gift, which will be the CD,
Rusch says, adding that 25,000-plus fans re-
ceived the album.

The band has posted similar offers on other
Web sites with whom it has a relationship.
And tickets for January and February tour
dates will include information about how the
purchaser can go online and download the en-
tire CD for free.

Since the band writes its own material, it
didn’t have to ask songwriters or publishers to
forgo their normal royalty rates.

The endgame is to distribute the CD to hun-
dreds of thousands of existing and potentially
new fans in the hope that many of them will sup-
port the live show. “I am not sure yet how it will
all really shake out for us; we probably won’t re-
ally know for a year or so,” Rusch says. “It will
either have been a brilliant idea or a major blun-
der. It just seems like a natural next step for us,
and we feel we are in a position where this will
provide a strategic advantage.” .o

A version of this story originally ran in Radio
& Records.

Sen. PATRICK LEAHY, D-Vt. (right), seen here with LYLE
LOVETT (center) and Sen. ARLEN SPECTER, R-Pa. (left),
introduced the Senate version of the Performance Rights Act.

bankrupt if they had to pay aroyalty. Then, if forced to nego-
tiate by legislators, the group could be in a better bargain-
ing position. As previously reported, no bill is expected to
pass during this election year.

Sen. Patrick Leahy, D-Vt., chairman of the Senate Judiciary
Committee, introduced the Senate version of the bill, with
Sens. Orrin Hatch, R-Utah; Dianne Feinstein, D-Calif.; and Bob
Corker, R-Tenn., co-sponsoring (5. 2500). Rep. Howard
Berman, D-Calif., chairman of the House Judiciary Subcom-
mittee on Courts, the Internet and Intellectual Property, in-
troduced the House version, with Reps. Darrell issa, R-Calif,;
John Conyers Jr., D-Mich.; Marsha Blackburn, R-Tenn.; Jane
Harman, D-Calif,; and John Shadegg, R-Ariz., co-sponsoring
(H.R. 4789). oco
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PAUL HEARTFIELD

Martin Mills
(reoff Travis

The two ifdie legends—now working
together—talk about the state of the

independents.

Geaff Travis and Martin Mills are two of a kind. For more than 30 years, the veteran U.K. executives have blazed
their own trails to the top of the independent label community by way of their respective business empires,
Fough Trade and Beggars Group. These days, the pair are colleagues, rather than indie rivals, after Beggars
acquired Rough Trade from Sanctuary Group in mid-2007 in a deal worth £800,000 ($1.6 million).

Rough Trade came to Beggars with a rich history dating back to 1976, when Travis established the brand as a
record storein Motting Hill, West London. Two years later, the business grew a record label arm. The label had its
first major success with Northern Irish punk band Stiff Little Fingers, but in the 1980s took a leading role in the emerg-
ing indie music scene, beginning with Travis signing the Smiths. In the late 1990s, the label was acquired by Zomba
Group; thon, in 2002, it became part of London-based Sanctuary, expanding into artist and producer manage-
ment while signing a diverse roster including Arcade Fire, Jarvis Cocker, the Libertines and the Strokes.

Mills also began as a music retailer, before establishing the Beggars Banquet label in 1977. Beggars Group
now includes such imprints as XL, Matador and Too Pure. He is chairman of European independent labels
body Impala and was recently made a Member of the Order of the British Empire for services to the music in-
dustry in Queen Elizabeth I'’s new year’s Honours list.

Billboard caught up with the pair at the Beggars Group headquarters in Wandsworth, southwest London.

How does the record business
compare now with when you
started in 1977-78?

Martin Mills: It's completely differ-
entin almost every way. When Beg-
gars started, we were selling to a
pretty large niche market. And CDs
hadn’t been invented and we were
selling vinyl.

Geoff Travis: We didn’t really have
any idea of what we were doing. In
a way, being young and having no
fear and not knowing there are any
rules, you can operate in a different
mind-set. The longer you do it, the
more you become aware of the po-
tential pitfalls.

Does that mean you become
more cynical as time progresses?
Travis: We aren’t cynical. The thing
Martin and | have in common is that
we're driven by our love of music.
And that's a differentiating princi-
ple that survives in the independ-
ents. [Now] I'm going to have the
luxury of just thinking more and
more about the music and less
about the business. I'm not really
that interested in the sociology of
the music business.

Martin, you, on the other hand,
are interested in the sociology
of the industry.

Mills: It affects how we can operate
and how new labels operate. And

If an artist has the

I'm interested in the rungs on the
ladder existing for people to follow
us up it. We bring business support
to Rough Trade and to other labels
we're involved in. We're a well-or-
ganized business, but we're pretty
informal. The way EMI or Univer-
sal run their businesses is an alien
world to the way we do it.

How have you survived while
other U.K. indie labels didn’t?
Mills: Employing people that are
brilliant with music—and being
prudent. Taking risks you can af-
ford to lose on and just being sen-
sible. It’s a boring word, but you
have to be sensible at the end of the
day if you're going to survive.
Travis: The independent philoso-
phy hasalways been if you're work-
ing with 10 projects, all of those
must be able to stand on its own
merits. You can have an artist who
sells 3,000 records and that's a big
success, because they’re doing
something no one else is doing.
They’re bringing value to culture.
For amajor, that doesn’t really exist,
unless it’s a jazz label or a classical
label or an adjunct.

What was the Sanctuary expe-
rience like?

Travis: The last two years were
pretty miserable. Sanctuary made
a lot of fundamental errors, grow-

ing too quickly and thinking they
were experts in certain areas where
they weren't. It was a classic family
drama played out ata business level,
which ended up wasting millions
and millions of pounds.

Mills: Sanctuary was building a busi-
ness with what the city and the
money markets thought at the front
of everything they did. Tous, that's
at the back of everything we do.

But is the 360-degree model the
way forward for labels?

Milis: Potentially it is for small,
new businesses. Arguably it might
make sense if you're Universal
and you've acquired companies
that can deliver an all-round serv-
ice for the artists that are prepared
to be packaged and have all their
interests represented in the one
place. [But] for labels to grab other
rights in return for their invest-
ment in the recorded side is short-
sighted and misguided and will
either end up in creative losses or
tears. Or both.

What’s the goai for Rough Trade
within the Beggars Group of
companies?

Travis: We haven't really begun to
achieve anything like what we can
achieve. The vision has always been
pretty consistent, but there’s a re-
newed vigor.

TRAVIS, left, and MILLS

Mills: It's a very natural partnership.
I was driving records around to
Rough Trade in the [trunk] of my
carin 1977. Sowe've been on a very
similar path without actually walk-
ing in the same path for the last 30
years. It feels good that we're on the
same one.

Technology has empowered
artists, so will traditional indie
labels actually exist 10 years
from now?

Mills: If an artist has the guts and
the self-belief to do it themselves,
then they should. It's good creative
thinking. [But] it clearly doesn’t
apply to newer artists and those
who need investment, and artists
who need the kind of skills that la-
bels provide.

Travis: The artists hold the lion’s
share of power, and it’s good.
There’s lots of different ways to go
to the market. And there’ll be a place
for labels as long as people want to
came to us and say, “We need help
doing this.”

Are the indies better off since
the creation of AIM and Impala?

Mills: Definitely. It has been during
a period in which the independent
market share has declined, but it
would have declined alot more had
it not been for the support struc-
tures that we have created.

Travis: I've learned a huge amount
from AIM and I think it's one of
the great innovations in the last
few years.

Has the European Commission
clearing the Sony-BMG merger
damaged the indies’ relation-
ship with Brussels?

Mills:  don’'t think there’s any dam-
aged relationship. The nature of
every governmentis they're used to
people lobbying them, and they're
used to some people getting what
they want and others not getting
what they want.

What if a major was to make an
offer for Beggars?

Milis: They’ve given up on me, re-
ally. Until about seven or eight years
ago they all used to check in every
year and say, “Selling yet?” I would
say, “Don’t ask, because I'm not
going to.” .

guts and the self-belief

to doitthemselves, then they should.
[U's good creative thinking. —martin Milis
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This was Ingrid Michaelson’s moment. § It was Thursday, Sept. 20, 2007, and the Old Navy sweater commercial
that featured her sweet, simple song, “The Way [ Am,” was hitting the airwaves. § For a few days, the 30-second
ads played everywhere: all of the major networks during most prime-time shows, “The Tonight Show With Jay
Leno,” “Late Night With Conan O’Brien” and “Late Show With David Letterman,” and some of the bigger
channels playing syndicated shows. § Then, premiere week began. € “You couldn’t get away from it,” laughs
Danny Buch, senior VP of promotion and artist development at Sony BMG’s RED, which at that time had just
signed on to distribute Michaelson’s “Girls and Boys” album. “It was on every channel!” § On Sept. 27 alone, the
commercial aired during the premieres of “The Office,” “Ugly Betty,” “My Name [s Earl” and “Grey’s Anatomy,”
along with a slew of other placements. By the time its run was over, it had repeatedly played across virtually every
network and demographic on 14 of 15 nights through Oct. 4. € In less than three weeks, the spot made more
than 65 appearances in prime-time, including 17 season premieres. § Not bad exposure for an unsigned artist.

Michaelson, 28, lives with her parents, an older brother she is not shy about
yelling at, a rabbit and a small, yappy dog in the prettiest house on a charming
streetin Staten Island, N.Y. The place is old and full of wonder, old wooden book-
cases lined with vintage record players, sculptures her mother makes, count-
less books and vinyl and even an art project Michaelson made in the sixth grade.

For those who have heard her songs—quirky pop confections full of infec-
tious harmonies—the home’s whimsy seems perfect, as does the fact that
she’s sitting on her couch wearing an oversized babushka and flannel space-
ship pajamas.

Michaelson has a cold. And if she’s a bit rundown
after her insane run of the previous 14 months,
well, that's fitting, too.

Unknown by anyone but her friends and
family in early July 2006, Michaelson is
now in the top five at triple A radio, and
starting to cross over to top 40. In the space
of ayear, she has gone from playing small
cafes and clubs for friends and family, to
selling out New York’s 500-capacity Bowery
Ballroom just before Christmas; tickets for a
Feb. 15 gig at the city’s 1,400-capacity Webster
Hall are moving quickly.

She’s a new You Oughta Know artist on VH1, with “The
Way I Am” in heavy rotation, and she’s beginning to sell a
noteworthy amount of music—the week leading up to Christ-
mas was her best sales week to date, moving more than 12,000
units of “Girls and Boys,” according to Nielsen SoundScan.

A FRANKENSTEIN LABEL
While it’s tempting to focus on her lack of a traditional record
label deal—Michaelson holds her own master and publishing rights—
thinking of her as the poster child for The End of the Music Business is to

miss the point of her story, entirely.

She may not have a regular deal, but she'd be the first to tell you she’d never
have made it from the Old Navy commercials to the aforementioned accom-
plishments without plenty of help from the traditional music business. Or at
least parts of the traditional music business that are nimble enough to keep up
with the speed at which artists, in the right place and time, can develop in 2008.

“All these things are happening so quickly,” Michaelson says, wrapping a
blanketaround herlegs, and her hands around a mug of vanilla tea. “I feel like
I'm ready to take this to another level. And I don’t even know what that means
anymore. It used to mean signing to alabel. And I'm still not opposed, but I'm
still saying, ‘Let’s just see.””

Meanwhile, she has assembled what she calls her “Frankenstein label” around
her, and it includes some pretty heavy hitters from the music biz. Her man-
ager, Lynn Grossman, is a former GM of world music label Putumayo. Her
lawyer is Peter Lewit, of Davis, Shapiro, Lewit & Hayes, a firm that works with
some of the biggest names in the industry.

Her music is promoted to radio by Right Arm Resource, a company run by
industry vet Jesse Barnett that works with plenty of indies, but also, in the past
year or so, major label artists including Bob Dylan, KT Tunstall and Joss Stone.
Paradigm, her booking agency, also handles such clients as Coldplay and Avril
Lavigne. Original Signal is listed as the label on her CDs, but it’s basically a
pressing and distribution deal that has grown to include some marketing.

“Effectively, Ingrid is an unsigned artist,” says Lucas Mann, president of Orig-
inal Signal, a new artist development company that has a distribution deal through
RED. “As the music business changed, we felt it was important to provide artists
with whatever opportunities they were looking for. Lynn and Ingrid had a very
specific idea of what they wanted and we wanted to be able to work with them.
We've come upon something that works, and it’s important to look at this and
the pieces of this that are working and say, ‘Hey, there’s a lesson here.” ”

PHOTQGRAPH BY DEBORAH LOPEZ

STEP BY STEP

Michaelson’s rise from obscurity began in July 2006, four months after
Grossman started the company Secret Road to place musicin film and TV.
She had been through several music business turns, including a stint work-
ing with: RPMC, a company that organized sweepstakes and promotions
for radio, and her time at Putumayo. Grossman also spent time managing
artists, including dance-pop singer (and one-time Madonna singer/cohort)
Donna De Lory and singer/songwriter Alexi Murdoch.

In July, while on vacation, Andrea Von Foerster, now a music supervi-
sor and the woman Grossman hired to watch over her business,
found Michaelson on MySpace.

At this point, Michaelson, who had self-released “Girls and
Boys” in May, was skeptical, but game.

“I had been called into a bunch of meetings with different
managers and different record labels—somehow I had gotten
on theirradar,” says Michaelson, who mentions interest from
Columbia and Capitol. “They’d call and say, ‘Oh, I found you
on MySpace.’ They were like, “We’'ll keep in touch and come

see some shows.” And then that would be it. They were
too afraid, because this isn't a world that takes an
unknown, works with her and develops her. 1 got
nothing out of these meetings. People called

and sniffed me and sent me on my way.”
Still, she says, “I was at a point where
things were going to happen or they weren't,
and [ wasn'tgoing to let an opportunity pass

me by.”

.‘ Michaelson agreed to work with Secret Road,
and first met Grossman when the latter came to New

York in October 2006 for the CM] Music Marathon.

‘She said, ‘I really want to get my music on “Grey’s Anatomy.”

When's it going to happen? ” Grossman recalls. “And I told her, ‘You
know what, Ingrid? You really just need to let go. I think your music is really
good, but it doesn’t happen on our schedule.””

That day, Grossman says, when she returned to her hotel there was a mes-
sage that Secret Road had gotten a request from “Grey’s Anatomy” to use
Michaelson’s song “Breakable.”

That episode aired in November 2006. “Grey’s” used two other songs from
“Girls and Boys” before the show’s musical director, Alexandra Patsavas, pre-
sented Michaelson with her biggest break yet, inviting her to write an original
song for the series. The result, “Keep Breathing,” aired in the season-three fi-
nale in May 2007, playing almost in full during the dramatic climax of the
episode, the song’s own building tempo and drama matching the scene. (The
song was later released on the third “Grey’s Anatomy” compilation.)

“I first heard about Ingrid’s music through some friends from the
[singer/songwriter venue] Hotel Café in Los Angeles,” says Patsavas, who runs
her own film and TV company, Chop Shop. “I was directed to her MySpace
page and just loved her songwriting, vocal style and all-around vibe. It seemed
quintessentially ‘Grey’s’ to me and the show’s exec producers, Shonda Rhimes
and Betsy Beers.”

This is when label interest began to heat up again. “Someone at every major
label . . . A&R people, presidents, they all wanted to have meetings,” Gross-
man says. “And in general I said, ‘1 just want to continue doing it this way.
We're having success and enjoying doing this project on our own.””

“At the time,” Michaelson says, “we were still basically thinking of our plan
as getting to a point where we’d have clout when it eventually came time to
sign a label deal.”

Meanwhile, Grossman wanted to get some records into stores; Michaelson
had been selling her album primarily through iTunes and CD Baby. “I was a lit-
tle nervous about going to retail too early. My philosophy was always, ‘Keep the
demand way ahead of the supply.” "
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L]
Singer INGRID MICHAELSON (rightyand backup singer/
guitarist ALLIE MOSS perform during a recent New York
shiow. Michaelson has Been selling out clubs around the
United States and was recently added to the upcoming
Hotel Café tour.

In May, indie distributor Junket Boy agreed to buy 1,000

copies of “Girls and Boys” (one way, with no risk to Michael-
son) and distribute to independent stores.
But when the Old Navy commercial was on the way, Gross-
man knew it was time for something bigger. She agreed to dis-
tribute 3,000 copies of “Girls and Boys” through Original
Signal/RED.

> QL N Ii

Sharall Churchill, CEO of Media Creature Music—the company
that worked with Old Navy to place “The Way I Am”-—says in this
instance, the creative director at Old Navy already knew Michael-
son’s music through MySpace and pushed for the song’s use.

“1 use Google Trends to track [the buzz from my commer-
cials],” she says. “Naturally, when Old Navy ads come out, there
are slight spikes, but when the Ingrid Michaelson came out, it
just completely spiked. I think it has something to do with her
potential audience watchingall of these shows at the same time.”

Perhaps the most important viewer turned out to be Danny
Buch, who saw the commercial while watching “Saturday Night
Live.” Michaelson had been on his radar even before her signing
to Original Signal—he had seen her at that summer’s Triple A
NonComm convention, and knew the commercial was on its way.

“I was sitting at home and 1 hear the commercial and I'm like,
‘I know that song!” ” he says. “Twenty minutes later I hear the
commercial again. The next morning I'm talking to some guys
at RED and we realize that given the size and targeting of the
Old Navy buy, they accomplished a year of promotion in 12 days.
That week I went into insanity mode.”

Buch started pushing “The Way | Am” aggressively to triple
A stations, adding one after another. And he basically forced the
song’s vidleo—commissioned by Original Signal on the cheap
for about $15,000—onto VH1, which embraced Michaelson as
a You Oughta Know artist and put the clip in heavy rotation,
where it remains.

“Originally I told him we had done what we were going to do
for 2007 . . . that we were unofficially closed [ for new You Oughta
Know acts],” says Rick Krim, VH1 executive VP of talent and
music programming. But, he says, “rules are made to be broken.”
Krim and his team fell in love with the song, the album and the
video, and, he notes, when she came in to play an acoustic setin
the office, “she was just adorable . . . she won everyone over.”

This new wave of attention brought yet another round of in-
terest from labels, and Grossman says there was a moment in
October or November when she and Michaelson wavered.

“There was a point when we were starting to think maybe we
should at least entertain to see what was out there. I met with
one of my mentor manager friends and they asked me, ‘Inwhat
business do you doa greatjob building something and then give
away 50% of it to an industry thatisn't showing that it’s healthy?’ ”
Grossman and Michaelson decided to stay the indie course.

It's a course that can be less than glamorous. Michaelson and
touring partner/backup singer Allie Moss still drive all over the
country in Michaelson’s mom’s car. And, Michaelson says, much
of the money she’s made—Grossman says Michaelson has
26 |
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earned a little more from
music sales, at this point, than from her synch placements—is
still being reinvested into her career. In addition to the video
shoot, recent expenses have included price-and-positioning ef-
forts at big-box retailers.

The flip side is that Michaelson keeps a healthier bottom line
on her sales. On synch placements, Secret Road takes a stan-
dard commission (in the 15% range) and there is no label or
publisher to take a cut. Grossman says that Michaelson is keep-
ing somewhere in the area of $5 per albumn sold on iTunes, and
that she is getting $11 per album sold through CD Baby, before
Secret Road’s cut.

Mann says he’s happy with Original Signal's cut of Michael-
son’s action. He declines to give specifics—“the low-end of a
pass-through deal, and we wouldn’tjust do a pass-through deal,
is five points,” he says—Dbut notes that “as things evolve, our
deal with Ingrid evolves. We can be flexible on the services we're
able to add, but we also have to be flexible on terms.”

And while Michaelson hasn’t found a good reason to jump
to alabel so far, Buch notes that record industry experience and
connections have proved quite useful to Michaelson’s career.

“My one partin this story,” Buch says, “is that there was a mo-
mentin time of huge audience exposure. With noinfrastructure
to seize those moments, you lose them. It was just Ingrid and
Lynn. So seizing that, getting that song to every hot AC and triple
A station . . . there was no PR CD. I made an MP3 and sentitto
programmers. I said ‘Guys, there’s no plan, no dollars, nolabels,
no nothing. There’s just two minutes, 11 seconds of smash! Con-
firmed smash that your audience already knows.”

And, he points out, “Anywhere it gets added, it explodes. When
you put a song on the radio and as you're playing the record,
every light on the phone bank goes on? That's a hit. A hitis a
record thatisn’t selling any place in America but when you look
at the places it's getting played, you have huge sales. That’s In-
grid right now.”

THE REAL DEAL
Indeed, all of this would just be another marketing story of the
moment if Michaelson didn’t have the songwriting and stage
chops to deliver on the buzz. Michaelson’s personal music story
starts with the adolescent piano lessons and acting troupes her
parents encouraged her to enjoy. She went off to college in the
late "90s, studying music theory for a semester (“I was terrible
at the theory, but I had a great ear,” she says) before eventually
earning a theater degree from SUNY Binghamton in 2001.
She did “the Broadway audition thing” for about a year, even-
tually landing a role as Ellie Cratchit, Tiny Tim’s mom in “A
Christmas Carol.” But while the lack of money and long hours
on the road seemed to cure her of the acting bug—"I don’t have
the Broadway voice,” Michaelson says—it also regularly took
her into theaters with pianos and cast members who would
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watch her play and sing, and encouraged her to pursue music.

From 2002 through July 2006, she spent her free time record-
ingand writing, and playing occasional shows inlocal cafes and
small clubs. A friend worked at Irving Studios in lower Manhat-
tan; he was a tech and would record her songs cheaply for the ex-
perience. Ultimately, that’s how “Girls and Boys” was made.

Michaelson may already be labeled with the loaded term “In-
ternet phenomenon,” but her music is connecting with fans in
ways that marketing stories do not.

On “The Hat,” for example, she weaves three separate vocal

parts together for an irresistible, uptempo singa-
long at the end of what starts as a fairly quiet
song about an old love. “1 don’t like perform-
ing by myself,” Michaelson says. “To me,
a song is not complete unless it has an-
other vocal line in it.”
Michaelson insists her musicisn’t con-
trived to any one audience, and while
that may well be true, her songs and her
theatrical abilities onstage setherupto
be a hero to masses of teenage girls look-
ing for something in style and sub-
stance that oversexed,
overproduced or even overwrought. The
songs on “Girls and Boys” are almost en-
tirely about love, but it's an innocent, literate love, with little if
anything to do with loins.

“There’s a boy next to me, and he never will be, anything buta
boy at the bar,” she sings on “Far Away,” “and I think he’s the tops,
he’s where everything stops, how I love to love him from afar.”

At the recent Bowery Ballroom show, she stopped mid-
performance during “Breakable,” to chide the audience for
singing the “S’s” too loudly during the chorus. “All I hear up
here is ‘sssssss,” ” she hissed, to adoring laughter. “Please
just sing ‘girl’ and ‘boy.” ” And the audience did as they were
bid, en masse, when she resumed singing.

isn’t

STILL GROWING

“She’s raised her profile so quickly,” says Paradigm agent Steve
Ferguson, who says she has been selling out 200-person venues
in key cities, then going back, playing larger venues, and selling
those out too. Ferguson recalls seeing her play a small club around
the time that “Keep Breathing” had aired on “Grey’s Anatomy,”
and watching the audience sing the lyrics back to her. “It wasn’t
even released commercially,” he says of the song. “1 don’t know
if it was even available via BitTorrent or LimeWire. You could
find it on her MySpace page and you could find the actual TV
footage on YouTube so it was like, ‘Wow, these people have spent
enough time with the song to sing it back, and it’s not readily
available.” They had to make an effort to find out how to get it
and do that whole discovery process.”

Michaelson will have plenty more time to refine her stage act,
as she expects to be on the road from mid-January through May,
including dates with a Hotel Café-branded tour. Meanwhile, she
says she’s already written another 25-30 songs, though there are
no plans for a new album until 2009. This year, her team expects
to go deeper into “Girls and Boys,” looking at “Breakable” and
“Die Alone” as possible follow-up singles to “The Way I Am.”

For now, Michaelson and Grossman say they are content to
see how far she can go without a label.

Grossman says that “when this project needs anything, we’ll
give it to it. And if that's a label at some point, 1 have a feeling
that will be made clear to us.” In the meantime, Michaelson
keeps surpassing sales levels she once assumed would mean it
was time to make the jump.

“Initially T figured we’d sell about 50,000 records and we’d
need a bigger team to help us get to the next level,” the manager
says. “Now we're at 60,000 [actually at 87,000, as of this week’s
issue| and we have a really nice big team already. Right now in
my head, the next target is about 250,000.”

But, she’s quick to add, she'd probably have the same perspec-
tive then: “We've already done 250,000. Why give halfaway now?”

“Peter [Lewit]and Lynn and I talk about it,” Michaelson says.
“He’s explained the options that I could get. People say you can
get to a certain point without a label, but you can’t get past that
point. And maybe that’s true. But maybe it isn't true.” .
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¢ ‘In Rainbows’ Turned
*  The Industry On Its
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Over,Again—This Time,
The Conventional Way.
But Can Anything Ever
Be The Same?
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The prOj ect that some media commentators said

was threatening the very fabric of recorded music in the fall of
2007 became a beacon of hope at retail in the first week of 2008.
» Few albums have ever achieved more notoriety ahead of their
physical release than Radiohead’s “In Rainbows,” which hit
stores Jan. 1in North America on ATO’s TBD label. In the rest
of the world, it was released Dec. 31 by XL Recordings (Bill-
board, Dec. 15, 2007), except in Japan, where Hostess released
it Dec. 26 (billboard.biz, Dec. 5, 2007). m So frenzied was the
pontificating about the revolutionary “pay what you want” on-
line phase of the album campaign (launched with a simple an-
nouncement Oct. 1 on Radiohead’s Web site), that ATO Records
Group president/CEO Will Botwin says with alaugh, “The band
has probably gotten more publicity without saying anything
than any band in the history of rock'n’roll.” m But ahead of the
holidays, Radiohead broke its silence for prominent feature sto-
ries in Rolling Stone, Mojo, the New York Times and elsewhere,
while publications from the Los Angeles Times and Spin to
New York magazine and Billboard placed “In Rainbows” in their
year-end surveys of 2007’s top albums.

Meanwhile, as the physical release became
a reality, the nervousness of some American
retailers at the album’s potential in CD format
was superseded by genuine anticipation. Not
to mention satisfaction at the rare occurrence
of aheavyweight release in the very first hours
of the year, and indeed a competitive $13.98
list price.

“Retailers in the past have all said, ‘Why do
you guys have to put big records out in Sep-
tember, October and November and then in
January and February, it's adry period?>” ” TBD
co-founder Phil Costello says. “We're deliver-
ing a very big record at the beginning of the
year. [t's a differentapproach, and I'm betting
it’s going to work.”

That confidence is echoed by an initial U.S.
shipment of 400,000, according to ATO. The
band’s managers, Bryce Edge and Chris Huf-
ford of Oxford, England-based Courtyard

Management, add that Hostess’ initial Japan-
ese shipment was 200,000 and that the global
total was “between 750,000 and a million,
possibly more.” (Radiohead’s last studio
album, 2003’s “Hail to the Thief,” has sold
996,000 in the United States, according to
Nielsen SoundScan.)

Still, some key observers at retail and online
were reluctant to go on the record about expec-
tations for “In Rainbows.” Virgin Megastore,
Yahoo and Target all declined comment.

But Eric Levin at indie retailer Criminal
Records in Atlanta says, “The ‘pay what you
want’ phase of the Radiohead release was a fan-
tastic awareness raiser” for the release of “In
Rainbows.” “This didn’taffect our ordering or
expectations in the least. If anything, the in-
creased media attention has only served to no-
tity the world that Radiohead have an important
new release coming out.”

'Eye_ry@h—vipm_g In Its Ri_g_‘ht Place:

Until 2005, Radiohead had spent its entire
recording career with EMI, which is now owned
by private equity firm Terra Firma.

There was no specific falling out with the
major, according to band manager Bryce Edge,
and Billboard understands EMI was hopeful
Radiohead would renew its deal right up until
the band’s new plans were revealed.

“We'll always love our people at Par-
lophone—they are the rock upon which Ra-
diohead’s career was founded,” Edge says.
“Most of those people are still there, and it was
atough decision to move on. However, we ful-
filled a six-album deal without renegotiating
large advances or increased royalties. Our re-
ward is the ability to choose our destiny and
not be herded by the aspirations of others.”

Edge says EMF’s “trump card” was the rights
to Radiohead’s catalog, “but they declined to
negotiate in any meaningful way. That, com-
bined with the nature of the release, and how
it was received, made the decision to leave
easier, but not easy.”

(In a recent articie in the Times, an EMI
spokesperson claimed, “Radiohead were de-

manding an extraordinary amount of money
and we did not believe that our other artists
should have to subsidize their gains.” Front-
man Thom Yorke retorted, “What we wanted
was some control over our work and how it
was used in the future by them. That seemed
reasonable to us, and we
cared about it a great deal.
[Terra Firma CEO] Mr
Hands was not interested,
so neither were we.”)

Quickly capitalizingona
considerable asset, Par-
lophone/EMi on Dec. N re-
leased a limited-edition
boxed set of Radiohead’s
six studio albums and alive
EP, which was retailing on o)
Amazon just after Christ- J
mas for $71.99.

With EMI out of the running, the Radiohead
team turned to some old allies. Phii Costelio
worked closely with the band at Capitol, where
he served as senior VP of promotion and mar-
keting, and after joining Red Light Manage-

www.americanradiohistorv.com

Executives at other U.K. majors have mixed
thoughts about the concept of releasing music
on a “pay what you want” basis.

“From a record company point of view, it’s
an awful precedent,” one exec says. “The ram-
ifications are not just about Radiohead, because
other people will try and emulate it, I'm sure.
What it doesn’t [acknowledge] is where you [as
a label] have spent all these years developing a
band, and [have] not been sharing in the live
income and the merchandise. They’re at such
alevel that they can do this, but what about the
baby bands? It all rolls back to the devaluing
of music, and the only positive thing is hear-
ing that ship number.”

“It’s a great piece of market research and
the industry should be very grateful to them,”
another says. “I think it'll work for them, but
they are Radiohead—it'll be a lot harder for
new acts, and most other execs [ know feel
the same.”

In a move that initially made some retail-
ers uneasy (Billboard, Nov. 24, 2007), the

ment was in the process of setting up Side One
Recordings, a small independent imprint
through ATO and RED Distribution.

The label’s first release was Underworld’s
“Oblivion With Bells” album in October.

“I’'d been talking to [the band’s managers]
Chris [Hufford] and Bryce about the possibil-
ity of putting out the Radiohead record, but
knowing they didn’t know what they were
going to do and who with,” Costelio says. “The
talks continued, everybody threw
their hatin thering, and then | got
the phone call saying we gotit.”

Edge says he and Hufford could
not tell any labels their online plans
until the “pay what you want” plan
was up and running. Otherwise, he
says, “we’d spend all our time argu-
ing about whether it was a good
idea or not. All the energy would
have been in defending the idea
rather than executing it.”

ATO/Red Light president/CEOQ
Will Botwin says, “It’s the David and Goliath
approach, the indie label fas] a speedboat
vs. the ocean liner of the bigger companies.
We can move very quickly, so we had credi-
bility with them because of that and our good
track record.” —PS

COSTELLO JESSE GRANT/WIREIMAGE COM
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Radiohead ushered in the CD
release of 'In'Rainbows' by
performing the full album
during a Current TV webcast
on New Year's Eve.

band's labels and management decided not
to publicize any figures about the album’s
performance as a digital rights manage-
ment-free download.

“Knowing any numbers is not going to help
anybody,” Edge says. “The problem with the
numbers is, if somebody didn’t pay for it, [we
don’t know] that they weren't just checking it
out and are going to buy a CD. And nobody
knows that [among] people who bought it,
whether they’ll go and buy a CD [as well] be-
cause they like CDs.”

Hufford adds, “The worst thing would [have
been] to allow people numbers and for them
to start making judgments about something
no one knows. Most people [in the industry]
work on a fear basis. We've been working in a
relatively adventurous way, which is, ‘Trust
your instincts for a change, rather than some
bizarre mathematical thing that isn't true.” ”

Two weeks before street date, Costello noted
that “there’s a little nervousness [at retail] but
at the same time, the numbers are quite large
on the order. People are very bullish. Only time
is goingto tell, but there’s a lot of retailers say-
ing, ‘I want all things Radiohead.” ”

A number of independent surveys have at-
tempted to shed light on the online sales fig-
ures, and to determine the average price paid
per download. An estimate by comScore
claimed that 60% of downloaders paid noth-
ing for it, a figure widely blasted in the press
and industry blogs.

To be sure, Courtyard maintains that none
of the studies give an accurate picture. “We
can’t endorse any numbers except our own,”
Edge says, “which are not yet public.”

“I've talked to plenty of people who said, ‘1
downloaded the file but I can’t wait to get the
CD, "Costello says. “Sometimes I ask them
how much they paid, and the average price [
get out of people is between $8 and $9.”

Eric Garland of peer-to-peer activity tracker
BigChampagne says there was no increased
commercial risk involved in Radiohead’s on-
line model.

“Had [Radiohead] not placed the tip jar
there alongside the MP3s, then all prerelease
downloading would have been free and ille-
gal and they wouldn’t have seen a penny. This
is what happens to most major artists—all
day, every day.”

“If we didn't think there was demand for CDs,
we wouldn't be releasing it” in that format,

Fitter? Happier?

Courtyard Management claims no credit for
the idea of releasing art in the way Radiohead
initially distributed “In Rainbows.”

“The idea is not an original one,” band man-
ager Bryce Edge says. “Our version came out
of a late-night conversation with our friend
Millree Hughes, a Welsh New York-based artist,
that centered on the notion of ‘value’ in the
digital age.

“Our pure idea was to have the digital bun-
dle and the ‘artifact,' i.e., the disc box, only,” he
continues. “We knew that the organization
we were in the process of building would one
day be able to distribute those two items on
its own. it was just a question of time.”

The notion of following the online and disc

Edge says. “There is, but in order to get to that
market, you have to adapt a whole different set
of marketing and promotion plans. That’s
what we've been doing since we started to ne-
gotiate the deal with XL and ATO. We've been
developing the idea of how we bring this
record into the mainstream, and so far it feels
really good.”

Upfront marketing elements included a
TV ad campaign, posters in the top markets
and online banner advertising. A slick Radio-
head widget offering news and performance
clips was made available online just before
the holidays, and the group also offered a
complete performance of “In Rainbows” as
partof a New Year’s Eve cybercast on Current
TV and its WeDb site, current.com.

“It's almost like a pirate radio communi-
cation from the band to their fans: DJ’ing
some tracks, playing some covers, gearing
up,” RED executive VP/GM Bob Morelli says.

In the week between Christmas and
street date, the label also facilitated contest
giveaways of the
album with radio
stations.

Sony BMG-
owned RED is a
“very proactive mar-
keting partner” for
TBD/ATO on the
project, according to
Morelli. “They’ve
done the main mar-
keting, we've done
the supplemental,”
he says, adding that third-party labels form
88% of the distributor’s business.

“In addition to the co-op advertising, which
clearly we're doing, [we've been] going to re-
tailers so they inform their customers that
the record is coming, via their e-mail data-
base and with cards in the Radiohead sec-
tion.” Morelli adds that about 25,000 vinyl
copies of “In Rainbows” have been pressed.

Costello also enthuses about the symbiotic
relationship between TBD/ATO and XL. “We
share each other’s marketing plans and steal
each other’s ideas, which is fine. Everybody’s
in this together, and it’s a real pleasure work-
ing with XL like this. We end up paying for
things together.”

TBD/ATO was hopeful that demand for the
CD would be further heightened by its green
packaging, which features a sleeve that opens
out four ways and is not housed in a jewel

box phase with a traditional
CD is easily explained, Edge
says. “Simple. People stili want

them. They’re great quality £
products that MP3s can't Otherbandsa
compete with on a sonic .o, | utili
level, and not everyone has ‘In Rain ;S'Ai” t

$80 to spare. The downside 19 U
is you need mass physical distribution and
we’re not in that game, hence our partner-
ships with TBD and XL."”

The online model used to launch “In Rain-
bows" is one that Edge says “couldn’t work
at all” for totally unknown bands. But “it
could work for bands that don’t necessar-
ity have the 1 or 2 miilion people that Radio-

case. Botwin suggests buyers may want to re-
cycle an old case from their collection, and use
the stickers supplied on the front and the spine.

Atradio, two tracks from “In Rainbows” have
emerged, partly because of the unusual de-
livery of the music. “The record was deliv-
ered before the label was assigned, so the
radio guys were able to pick and choose what
they wanted to play,” Costello says.

Asaresult, “Bodysnatchers” has emerged
as the favorite of alternative radio and is No.
25 on Billboard’s Modern Rock chart this
week, while “Jigsaw Falling Into Place” is the
pick at triple A and NPR. “We followed their
lead and sent them mastered copies of the
mix to those different formats,” Costello adds.

Well ahead of the holidays, “Jigsaw” was
receiving U.K. support at national top 40 out-
let BBC Radio 1 and London modern rock sta-
tion Xfm, and is due for release Jan. 14 as a
physical single by XL.
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Radio programmers surveyed by Billboard
say their decisions to play the new music in
heavy rotation were not affected by the ab-
sence of a traditional campaign.

“The process without a label has been a
smooth one for me,” says Eddie Gutierrez,
GM/PD at modern rock KJEE-FM Santa Bar-
bara, Calif. “Of course, this is with a super-
star rock band. I'm sure things would be very
different for a new band that no one really
knows about.”

“They don’t need the record label push to
get a station like us interested,” modern rock
WFNX Boston PD Keith Dakin says. “We
know Radiohead, we have a history with Ra-
diohead. Whether they’re on a label or not, it
doesn’t make too much of a difference.”

Rather, the song “is a hit for us because it’s
a little bit of a return to their rock roots,” he
says. “There’s an obvious guitar lick and a
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head have that are interested
in their music, but a smaller
number of really focused
hardcore fans that are pre-
pared to support you and
give you £5 [$10] or £10
{$20] for your album over
the Internet and buy a spe-
cial [product].”

“Record companies still
have a big role to play in the
music business,” Edge contin-
ues, “but they have torestruc-
ture what they do and use
what they’'re good at. They're a service indus-
try—they provide great services for artists.
Contracts have been developed around a cul-
ture of mistrust of the record company.”

Band manager Chris Hufford adds, “You
expect the record company to rip you off.
Therefore, you get in there first and rip
them off.” —PS

vibe of [Radiohead’s 1995 album] ‘The Bends’
or [1997’s] ‘OK Computer’ to the track. It's
far more accessible than anything from ‘Hail
to the Thief” or ‘Kid A.’ I think ‘Jigsaw’ has
the potential to be a radio single as well.”

Lynn Barstow, PD at modern rock KROX
Austin, joins the consensus that “In Rain-
bows” is Radiohead’s most radio-friendly
record “in years.” But Barstow believes that
expectation about the band’s new release pre-
dates the “honesty box” initiative.

“Even before the hoopla around the online-
only release, | generally sensed a renewed
buzz about the band,” he says, attributing it
to frontman Thom Yorke’s critically acclaimed
2006 solo album and “some well-chosen fes-
tival appearances.”

The band’s extensive touring plans in 2008
will further extend the album’s shelf life,
Botwin says. Planned U.S. dates in May and
August will bookend an extensive European
tour in early summer.

Botwin—a former chairman of Columbia
Records Group—ijokes
that the New Year’s
Day release “totally
obliterated the holiday
period for the entire
staff” of ATO (14 in
New York, plus an-
other four “key play-
\, ers” in Los Angeles).

“But I'm excited to
be part of the grand ex-
periment,” he says.
“People like myself
who've come from the major label world are
so anxious to try some different things, be-
cause it's no secret that the old model is bro-
ken.”

Whether the Radiohead model replaces it
remains to be seen—Dbut Edge maintains
there is no going back.

It would seem the band could fire up the
“pay what you want” initiative any time it
wishes, although Edge says, “We really don't
know how things will develop in the future.
The market is changing rapidly, and we hope
to be smart enough to react to it when we have

dlrec

music to release.”

He adds, “What we have found to be a uni-
versal truth is that there is no more powerful
tool for a band than a direct means of deliv-
ering music to their fans.” ..

Additional reporting by Jonathan Cohen.
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CESTo Focus On Convergence:

Billboard Launches New Event
BY ANTONY BRUNO

On Jan. 7, the world’s gadget geeks, gearheads, tech
fetishists and wired elite will converge on Las Vegas yet
again in the annual bacchanal consumer electronics orgy
that is the Consumer Electronics Show. The conference
runs through Jan. 10.

The CES banner is a deceptively simple tag for an event
that has become known as the mecca of all things digital. It
sets the stage for the hot products, new initiatives and likely
battles that will shape the year that follows.

The biggest product unveilings and announcements are
closely guarded secrets that even the bigwigs at the Con-
sumer Electronics Assn. (CEA), the conference’s host, aren’t
privy to.

Buta quick scan of who'sattending, exhibiting and speak-
ing this year does point to several trends.

The convergence of entertainment and digital technolo-
gies is ramping up to ever new levels, highlighted this year
by a one-day digital music track exclusively programmed by
Billboard (see story, page 32).

While efforts continue to broaden the reach of in-home
digital entertainment products, the focus this year is moving
more toward the user interface and away from the techno-
logical guts of these systems.

There’s even an effort to go green, in a nod to the environ-
mental issues that dog the industry today.

Here’s a guide on where to go and what to see.

g

CONVERGENCE UPDATE

The running joke in recent years is that CES can easily stand
for “Consumer Entertainment Show” or “Content Electron-
ics Show,” given all the focus and high-level opportunities
provided to the content and entertainment industry. 2008 is
no different.

CEA and NBC Universal have teamed up to put a heavy
focus on digital video. NBCis the “official broadcast partner”
of the event and in that role will have live broadcast news re-
ports from the show floor featuring well-known personali-
ties from “Today,” “Access Hollywood” and “Closing Bell With
Maria Bartiromo,” among others.

- Efforts to extend Internet video throughout the home will
> ‘ 4 ! ‘\ be a major trend at this show. According to the CEA, 47% of
-l U.S. consumers say they want to watch digital video from the

HOTVa. end Projectors powered by DLP:

;_-' Confbéredvﬁth._ Internet on their home TVs and another 29% want to access
2007, CES this" |
- other Internet content the same way.
year will be more . . .. .
friendly to the In addition to NBC, Sony Pictures Television will be on
environment. hand to showcase its new products and initiatives. Details

are scarce, butthe companyisenlist-  continued on >>p32

COURTESY OF CES
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ing celebrity muscle to make its point, with appearances and
live performances from Jerry Seinfeld, Tony Bennett, Drew
Carey, Alex Trebek and Vanna White.

Expect to see a lot of news about home media servers, wire-
less adapters and more. Other products to look for include
Sirius Satellite Radio’s new Stiletto 2 wireless satellite radio
receiver with time-shifting capabilities.

Alsolook for increased effort to bring MP3 music into the
one place where people listen to music the most: their cars.
Representatives from BMW, Panasonic, Microsoft and oth-
ers have joined together for a special in-car “infotainment”
seminar on the last day of the show.

Meanwhile, Monster Cable will pull out another big-name
artist to headline its retailer of the year award ceremony. On
deck—Mary |. Blige.

INTERFACE ACTION

In what is perhaps a sign that the market is maturing, there
are also rumblings that this year’s CES will focus much more
on the user interface of all these devices.

The movement to date has been to get digital media de-
vices from different manufacturers to work with one another.
It wasn’t so long ago that devices from Panasonic wouldn’t
work with peripherals from Sony.

Thankfully, those interoperability issues have been re-
solved, but users still find it frustrating to use many of these
advanced digital entertainment products because they’re just
too confusing.

Ata CES preview event last November, vendors showcased
anumber of products designed to streaniline the digital media
management process. Several companies are showing off
new remote controls designed to more easily sort through all
the content stored on the PC as well as what is available on-
line and on traditional TV networks.

Some of these look like a cross between a traditional re-
mote control and a computer mouse. Others feature a cus-
tom onscreen interface that combines a typical digital cable
guide with access to other content like photos, music and
video available via the PC.

One company to keep an eye on is Digeo, which is intro-
ducing the PC version of its Moxi TV platform. The Moxi sys-
tem is a digital video recorder that took CES by storm several
years ago and is offered by various cable operators.

The PC software allows anyone with a Windows XP com-
puter and TV tuner card to record and play TV content from

Smalivitle

Hot Shots! Part Deux
Nova

Dirty Jobs

Survivor: China

abC  Ugly Betty

ELZ)  Machinist, The

As Liz reumites with her ex-boylriend {Dean Winters},
Jack continues to get invoived in her personal affairs.
Meanwhile, the cast tries to save face in light of Tracy's
facial taftoo.

their PCs, without requiring the Windows Media Center
Edition. The software is aimed at a more mainstream user
and features the intuitive Moxi Menu, which makes it easy
to navigate through reams of content that includes music
and photos.

GREEN GADGETS

The tech industry is not known for its environmental bona
fides, and neither is the conference business. But CES is try-
ing to dispel that view with its biggest green initiative yet.

Conference organizers have teamed up with
Carbonfund.org to offset its carbon footprint with various
credits and other eco-friendly practices.

For instance, 75% of the food containers distributed at the
show will be fully biodegradable. It will also recycle all the
light bulbs, batteries and other electronic gear rather than
throw them into landfills. The main hall show floor will fea-
ture recycled carpet.

More overt is a CES TechZone display area designed to
show how the electronics industry is striving to become
more environmentally friendly and showcasing a variety of
green gadgets.

CES members are gradually adopting better environmen-
tal practices in their products by reducing or eliminating such
hazardous chemicals from their products as lead, cadmium
and mercury.

All the efforts are part of CEA's MyGreenElectronics.org
program.

SOUND QUALITY

For the last few years, the Recording Academy’s Producers
& Engineers Wing has used CES to highlight the need for
better sound quality in digital files.

While MP3s are enormously convenient from a distribu-
tion perspective, the compressed files often hide the effort
put into creating a richer and fuller sound in the studio.

The organization will again gather a delegation of about
20 engineers who will attend the conference for the purpose
of discovering promising new technologies and services.

“It’s an important show to attend, not only to identify
trends but to make contact with the people who set the trends
in the products we’ll be seeing throughout the rest of the
year,” Producers & Engineers Wing executive director Mau-
reen Droney says. “It’s such an interesting time: Musical
artists, producers and engineers have new tools to push the
envelope of sound
quality so that it’s
better than ever, but
in large part con-
sumers aren’t get-
ting to experience
the results. That’s
going to change as
our digital delivery
systems mature.”

Additionally, the
group will form the
basis of a round-
table discussion at

Billboard's Digital
Music Live! event
discussing the very
same topic. e

CES will highlight
the convergence
of TV and Web
programming.
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DIGITAL
MUSIC LIVE!

Billboard, CES Team Up
For Exclusive Program

Sy
The game ‘Rock BaMd; p'layed re by farL in New
York, taps the music 3gg technMogy sectors.

More then ever, the Consumer Electronics Show
taking place Jan. 7-10in Las Vegas is hoping to at-
tract the entertainment industry to the conference,
as issues of content rights vs. digital capabilities
continue to rock the media world.

For the first time, Billboard has teamed with CES
to develop the exclusive digital music program-
ming for the conference: Digital Music Live!

This one-day event on Jan. 9 will explore how
technology is affecting every aspect of the music
industry, offering attendees a truly immersive dig-
ital entertainment experience.

Digital Music Live! wilt feature top-level repre-
sentatives from the music industry, such as music
managers, touring agents, record label executives,
publishers and artists discussing what digital means
to them, how they’re using today’s technologies
and what they’d like to see more of.

While it's easy for the voice and concerns of the
music industry to get lost amid the cacophony of
the CES show floor, Digital Music Live! is designed
to provide anintimate, focused environment where
the music and tech industries can come together to
find common ground.

The event’s agenda will focus on all areas
where music and digital come together, from
MP3 players and mobile phones to social net-
works and videogames

Highlights of the program include
B An exploration of “Managing in the Digital Age,”
with a one-on-one keynote interview with Aware
Records’ Greg Latterman, conducted by Billboard
group editorial director Tamara Conniff.

W A presentation by Live Nation Digital president
Bryan Perez of the potential for Live Nation to trans-
form itself into a source for recorded music as well
as live events, as illustrated by the company’s recent
success in luring Madonna away from Warner Music
Group. Perez will outline how the nation’s largest
events company is tapping digital technologies to
compete on this new playing field.

B A keynote talk by Don Was, in which the
renowned producer/musician will discuss how he’s
using the Internet as a platform for creating and
distributing new music through his involvement in
My Damn Channel

B An analysis of what the breakout success of the
“Guitar Hero” and “Rock Band” franchises mean
for the future relationship between the music and
videogame industries, featuring presentations from
Electronic Arts and Activision Blizzard, the two
largest videogame companies. vee

ROCK BAND: CHANG W. LEE/"THE NEW YORK TIMES' /REDUX
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patents, DVA today leverages its versatile operations to enhance the value of its patented technologies. If your company is in the
business of manufacturing or distributing optical disc products, you should know our name. DVA can

help maximize your business and release the value of your investment.

For more information and a complete list of licensees, write to Discovision Associates,
2265 East 220th Street, Long Beach, CA 90810 or fax: (310) 952-3350. www.discovision.com
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The State of the Industry:
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on the state of digital music today. What key issues will set the agenda for the next six months?
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the CES show floor where the leading minds in the music and technology industries will gather to
discuss how technology is affecting all aspects of the music industry —not just distribution.
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IGIEN By GAIL MITCHELL

The‘Love’

Revolution

DeVaughn Aims For R&B
Elite On Sophomore Album

aheem DeVaughn may be a newly minted
- Grammy Award nominee, but he still considers
himself an underdog.

“I enjoy being slept on,” he says during a recent

soundcheck break in his native Washington, D.C.

“It's like being on the verge of a cult movement. But making the

underground-to-aboveground transition is cool. The best thing

I candois stay on the road and build a grass-roots following. I'm
constantly about building my brand.

That perseverance underscores DeVaughn’s Grammy nod for
best male R&B vocal performance for “Woman.” I’s the lead
single from his second Jive album, “Love Behind the Melody”
(Jan. 15). Peaking at No. 34 on Billboard’s Hol R&B/Hip-Hop
Songs chart, thislaid-back yet potent anthem of respect also sig-
nals growing career momentum.

“Woman” is DeVaughn's highest Hot R&B/Hip-Hop Songs
showing, besting “Guess Who Loves You More” (No. 38) and
“You” {No. 53). Both songs are from his 2005 Jive debut, “The
Love Experience.” Netting sales of 224,000, according to Nielsen
SoundScan, the album reached No. 9 on Top R&B/Hip-Hop Al-
bums and No. 46 on the Billboard 200.

While “Love Behind the Melody” expands on the relationship
thetnes of “Experience.” substantive lyrical messages and strong
melodies remain DeVaughn'’s forte. That’s evident on “Woman,’
produced by Chucky Thompson. Additional tracks, like heat-
seekingballad “Mo Better” (produced by newcomer Jack Splash)
and the atmospheric “Marathon” featuring Floetry, call to mind
another soulful D.C. native, Marvin Gaye.

However, as with Gaye, love ballads aren’t the only thing on
DeVaughn’s mind. Hooking up for the first time with Scott
Storch, he shifts into midtempo on “Energy” featuring Out-
Kast’s Big Boi.

“This album definitely shows more of my R&B side as well as
my growth as an artist, writer and producer,” says DeVaughn,
who calls himself an “R&B hippie” for fusing a rock, guitar-
driven vibe with his old-school leanings.

[ don’t just make music for one audience,” he continues.
‘I'm constantly trying to create timeless music that many peo-
ple can gravitate to.”

It was DeVaughn’s mellow singing voice on ademo that caught
manager Jerry Vines' undivided attention. They metin a studio
where Vines was seeking new songs by local songwriter/pro-
ducers for a project with R&B group Dru Hill.

“I knew Raheem could write,” says Vines, of Washington,

PRECIOUS METALS

Q MARKS THE SPOT

37

LN

9” ey
——

b

L] B »

DeVAUGHN

D.C.-based 1228 Management. “But I didn’t know he could sing
until he sang that demo.

After signing with Jive, another challenge remained, how-
ever: breaking an R&B artist in a music world dominated
by hip-hop.

“Raheem’s whole thing is live music,” Vines says. “At first the
label didn’t know what to do with him. But I undersiood his live
aspect, so we grinded it out at coffeehouses and little spots to
build a fan base for his live shows.”’

Jive urban marketing VP Lisa Cambridge-Mitchell says the
label now has a keener understanding of DeVaugan the artist
and his potential.

“Beyond his talent, his strong draw is his live performance-

a lane not many artists can survive in right now,” she says. “It’s
alsonot about the first week. [t's about the next 18 months, get-
ting him in front of as many people as possible. Raheem has the
opportunity to be an artist who makes a difference. Our end goal

wWWwW.americanradiohistorv.com
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is to make him iconic.

DeVaughn will face some of his biggest audiences when he
opens for Jill Scott on her U.S. winter tour. Looking further down
the brand-building road, Vines says he is shopping a DeVaughn-
hosted radio show tied to his underground mixtape/live per-
formance roots.

“The show would give DeVaughn the chance to reach back
where he started and expose records by artists who are trying to
make it to the mainstream like he did,” Vines says.

With second single “Customer” in the wings, DeVaughn re-
mains a veritable music machine. He’s 14 songs deep into an-
other album, a socially conscious-themed effort he calls “The
Love & War Masterpeace.” He hopes to release that around elec-
tion time, followed by a Christmas album for which he’s already
recorded one song.

“Where music is at right now, you have to work a lot harder,”
he says. “It is what you make it.”

JANUARY 12, 2008 www.billboard.biz | 35
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>>>LEAKY PIPES
With his next atbum, “Tha
Carter l11,” not due until
February via Cash
Money/Universal, Lil
Wayne snuck out a five-
song digital EP on
Christmas, dubbed “The
Leak.” Several weeks ago,
Lit Wayne told
billboard.com he was
pushing “Tha Carter IlII”
from Dec. 18 to February
due to widespread leaks,
including “Gossip,” which
appears on the digital EP.
“The Leak” is available
from Amazon, iTunes and
Rhapsody.

>>>DWELE DIGS IN
Dwele is eyeing a late-
March release for his third
album, which will be
released by Koch. The
Detroit R&B vocalist (real
name Andwele Gardner)
has been working with
producers Knox and G-
One, with the latter
guesting on the track “I'm
Cheating.” The Detroit rap
group Slum Village will
appear on the album, and
Dwele says he’s also
reached out to Kanye
West after appearing on
“Flashing Lights” from
West’s latest album,
“Graduation.”

>>>0OFF THE ROAD
Big & Rich’s upcoming
and first Canadian tour
will likely be the genre-
bending duo’s last for a
while. The long-lasting
effects of a car accident
involving a drunk driver a
few years ago will
sideline the duo’s Big
Kenny Alphin for at least
half of 2008. According
to partner John Rich,
Alphin is still feeling the
effects of the accident,
which resultedin a
vertebrae being removed
from his spinal cord
during surgery.

>>>BEHIND THE
LENS

Madonna’s directorial
debut as well asindie films
featuring such stars as Ben
Kingsley and Moritz
Bleibtreu will be among
the 50 films in the Berlin
International Film
Festival’'s art house
sidebar Panorama.
Madonna’s fitm, “Filth and
Wisdom,” stars Stephen
Graham, Richard E. Grant
and Eugene Hutz, the
frontman for gypsy punk
band Gogol Bordello.

Reporting by Hillary
Crosley, Bonnie J. Gordon,
Gary Graff and Ken Tucker.

BY MICHAEL D. AYERS

nder
ew
GMT

Columbia’s Space Rock
Discovery Takes Flight

For Andrew VanWyngarden and Ben
Goldwasser, the duo who comprise New
York’s MGMT, becoming one of the
most buzzed-about bands during the
2007 CM| Music Marathon wasn't quite
what they were after.

Up until that point, they had avoided
the blog-driven chatter that can turn a
band into an overnight sensation dur-
ing industry showcases like CM] and
South by Southwest.

That's because MGMT actually had
adeal fallinitsiap 11 months prior, the
old-fashioned way: band makes EP, in-
tern passes EP around the Columbia
Records office, Columbia contacts band.

“We went into the meeting, and we

“We had no interest in getting signed,
but at some point we got really into
being on Columbia.”

Navigating the fickle world of back-
lash was something MGMT has also
been conscious of as part of the decision
to begin its career with Columbia.

“We wanted to try to make a good
major label album,” VanWyngarden
says. “It's kind of an obstacle we're fac-
ing, but we like that. Everybody now is
on an indie label, so we're being differ-
ent by being on a major.”

MGMT’s debul, “Oracular Spectac-
ular,” is also a different animal for Co-
lumbia, which releases it physically Jan.
22. (A quiet digital release in October
has shifted 1,000 units, according to
Nielsen SoundScan.)

A&R manager Maureen Kenny ex-
plains her initial pitch around the of-
fice: “I presented it as, ‘I don’t know what
thisis, [don’t know where this belongs,
but Tcan’tstop listening to it." ” Indeed,
“Oracular” is tough to classify because
itcombines the band’s early days of elec-

tro-pop laptop experimentation in Wes-
leyan University dorm rooms with more
polished psychedelic rock.

The result is 10 songs in the vein of
the Flaming Lips, Mercury Rev and
early Pink Floyd. VanWyngarden and
Goldwasser played a host of instru-
ments on the album, and with the as-
sistance of Lips/Rev producer Dave
Fridmann, created a sound that feels
like something much larger than just
a two-piece band.

Columbia is carefully considering
marketing options in hopes of avoiding
oversaturation. “Overall, I'd much rather
go slow than push too fast,” director of
marketing Nina Webb says. As such,
there are unique promotional items like
custom shoelaces, and a 3-D, interac-
tive Web site to attract the eyeballs of cu-
rious fans.

But MGMT may not remain a word-
of-mouth group much longer. Music
has been licensed for TV and such films
as Kevin Spacey’s upcoming “21,” and
the act is also gaining a reputation for
a stellar live show with an expanded five-
piece band.

Those chops will be put to the test on
a two-month tour with recent buzz sub-
ject Yeasayer, beginning Jan. 16 in Wash-

were jackasses,” Goldwasser recalls.

>>>HAILTO

THE KING

France may have been a re-
public since1792, but as 2007
ended, its King was back on his
throne. Veteran rock’n’roller
Johnny Hallyday, often de-
scribed as the French Elvis, fin-
ished the year atop the SNEP/
IFOP album chart with “Le
Coeur d’un Homme,” his first
studio set for Warner Music
France following an acrimo-
nious departure from Universal
Music France.

The new album was re-
leased Nov. 12 in France, Bel-
gium and Switzerland and sold
108,000 copies domestically
in its first week, according to
Warner CEO Thierry Chas-
sagne, who predicts French
sales will ultimately pass the
800,000 mark.

“Le Coeur” is a blues
album, something Hallyday
has long spoken about re-
cording. “Johnny never sang
before in the way he does on
this record,” Chassagne says.
“He just feels good with this
repertoire.”

Hallyday did not write any
of the album’s 13 songs, which
are all French-language ex-
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of France, Belgium and
Switzerland, booked through
IMC. However, in December
the artist announced his
retirement from touring live
on French TV.

—Aymeric Pichevin

>>>SUPER
SUBSONICA

Legend has it that bands
signed to indie labels enjoy
greater freedom—artistic and
otherwise. Yet the members
of Italian electronic rock act
Subsonica, whose eighth al-
bum “L’Eclissi” (Virgin EMI) hit
the FIMi chart at No. 5 one
week after its Nov. 23 release,
beg to differ. “We used to be
with indie label Mescal. It also
ran our publishing and tour-
ing, and things got a little
claustrophobic at times,”
founding member/guitarist
Max Casacci says. “Ironically,
we feel more independent
now we’re with a major.”
Casacci adds that Subson-
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cept “I Am the Blues,” co-
written by Bono and Simon
Carmody of defunct Irish band
Golden Horde.

In spring 2007, Hallyday
completed a 120-date tour

ITED BY TOM FERGUSON

ica albums usually sell “about
100,000 units,” but the band
relies heavily on touring. “Our
last tour sold 350,000 tickets
over 50 dates,” he says.
“When we started out in 1996,
we realized playing live was
what we were about.” Live
bookings are through its own
Lo Sai company and Porde-
none, litaly,-based agency
Indipendente.

Virgin/EMI doesn’t have any
current overseas plans for
Subsonica. The band’s publish-
ing is through Lo Sai/EMI Mu-
sic Publishing ltaly/S4/BMG
Ricordi. — Mark Worden

>>>CLEAR
CONSCIENCE

Slightly more than a year after
she began writing and per-
forming, 23-year-old British
singer/songwriter Remi Nicole
released her debut album, “My
Conscience and I”’ (Island/Uni-
versal), Dec. 3 in the United
Kingdom. She’s'the latest in a
string of female singer/song-
writers to join the Universal
fold, following Kate Nash, Amy
Macdonald, Duffy and Amy
Winehouse—who Nicole was
supporting on her recent ill-

www americanradiohistorv com
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fated U.K. tour.

Discussing the record with
the same frank honesty that
characterizes her lyrics, the
EMI Music Publishing signing
admits her concern that the
United Kingdom is “heavily
congested” with female singer/
songwriters at present, result-
ingin alack of exposure for her
own guitar-based pop. “l don’t
think I’'m getting much of a fair
chance,” she says.

But, while sales stand at
1,700, according to the Official
U.K. Charts Co., Nicole’s Lon-
don-based manager Colin

ington, D.C. .

Lester of Wildlife Entertain-
ment (Craig David, Travis) says
he’s taking the long view and
intends to utilize Nicole’s
strengths as a live act to build
on interest already expressed
in Europe, Australia and Japan.
A heavy touring schedule is
planned for 2008, booked
through London-based Helter
Skelter. U.S. live dates are not
currently set, although Lester
hopes to organize February
shows, booked through the
William Morris Agency, ahead
of a March album release.
—Richard Smirke

AR; HALLYDAY! SLYVIE LANCRENON

MGMT: JENNIFER TZ,
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BY MICHAEL D. AYERS

GOLDFRAPP

Onward And
Upward

Goldfrapp Primed For
Mainstream Breakthrough
With Fourth Album

Alison Goldfrapp and Will Gregory, the duo
who make up U.K, elecironica act Goldfrapp,
were burnt out.

Their 2005 Mute release, “Supernature,”
brought the group a wide range of commercial
success, a Grammy Award nomination and nu-
merous licensing deals, but it demanded a heavy
touring schedule, includinga U.K. festival run
with Coldplay.

Chic cool has followed Goldfrapp for years
now, its music resonating with the fashion in-
dustry and within gay communities, as well as
drawing fans from both the indie rock and
dance music worlds.

Three tracks from “Supernature” hit No. 1
on Billboard’s Hot Dance Music/Club Play
chart, and the album was nominated for the
best electronic/dance album Grammy (it lost
to Madonna’s “Confessions on a Dance Floor”).

But the group needed a new direction, one
that would satisfy its desire to change things
up. Theresultis “Seventh Tree,” which arrives
Feb. 26 via Mute.

“It was really nice sitting around with a cou-
pleofinstruments and a voice and doing some-
thing polar opposite of the prolonged sound of
‘Supernature,” ” Goldfrapp recalls. “We wanted
that space and warmth that we were missing.”

Indeed, there’s a much mellower, airy vibe
on “Seventh Tree,” although Goldfrapp’s dis-
tinctive voice is as lush and shimmering as ever.
There are moments that recall the languid
strains of Air (opener “Clowns”) and Zero 7
(“Cologne Cerrone Houdini”), and others that
brim with accessible melodies (“Caravan Girl,”
first single “A&E”).

Initially, the plan was to explore a more psy-
chedelic sound, according to Goldfrapp. “We
went out and bought some music labeled ‘psy-
chedelia,” ” she says. “We took it back to the stu-
dio [but when] we listened to it, we thought,
‘That’s not what we mean at all.’ I think we in-
vented our own meaning for [“psychedelic”]:

We wanted it to be joyous and positive.”

Gregory says the pair kept bandying “psy-
chedelic” about in order to “goad ourselves
on. It conjures up something a little out of
focus, a bit dreamy and a little bit, in a way,
out of its mind.”

Given the right circumstances, “Seventh
Tree” has the potential to diversify Goldfrapp’s
fan base much like Feist did last year with “The
Reminder,” a notion that Mute sees as a dis-
tinct possibility.

“We believe this album can appeal to a slightly
older audience and will be tailoring our mar-
keting to that end,” the label’s director of mar-
keting Nicole Blonder says. “We’ll market to
the gay community as always; they’'ve been quite
supportive in the past. We continue to eye the
fashion lifestyle community for opportunities,
and we expect visibility on blogs and major por-
tals to be very high.”

Mute has also enlisted media and market-
ing consulting firm Tsunami Entertainment to
help secure licensing opportunities, which in
the past have included Verizon, Diet Coke and
a high-profile campaign with Target.

“We'll be pursuing one or two big [licensing]
opportunities instead of lots of small licens-
ing,” Tsunami president Bruce Kirkland says.
Blonder adds: “The key with Goldfrapp is to
keep their aesthetic and credibility intact while
expanding to a bigger audience. Partners we
clioose to work with have all of this in mind.”

Beyond that. Kirkland says, “I think the
springboard is a lot of visibility from the last
record, and very critical vibe that they have in
the fashionista world.” He adds that the hope
is to launch a 20- to 25-market North American
lour in conjunction with an appearance at Cal-
ifornia’s Coachella Valley Music & Arts Festi-
val in late April.

Now, Goldfrapp’s task at hand is to prepare
the new material for the live setting, which will
incorporate the act’s trademark visuals.

“It becomes part of the whole language; the
narrative,” Goldfrapp says. “They all work to-
gether to build this picture of this world you
are creating.’ ove

Q Notes

QUINCY JONES

' ThrillerTime

Remembering A Historic Recording, 25 Years Later

Michael Jackson's “Thriller” just celebrated
its 25th anniversary. Isn’t that a trip?

I’ve made three complete trips around the
world in the last 18 months and at every club |
visited, at peak hour, when they finish all the
other things, they go and play
“Thriller.” I'm happy about it, but it
startles me. Twenty five years—that’s
a long time for a record to still be a
part of the everyday swinger’s set.

Before we started on “Thriller,” [
was working on Donna Summer’s
second Geffen album. I thought it
would take four months, but it went
seven. In the middle of it, we took
a break, and jackson and I went to
Tucson, Ariz., to Paul McCartney’s

Below: QUINCY
JONES, left, and
MICHAEL JACKSON
(out on the town in
Los Angelesin April

pipes on “Billie Jean,” and we had Eddie Van
Halen in the other room, which was amazing.

I was begging Jackson for a black rock’n’roll
songand he came up with “Beat It,” which was
crying out for Van Halen. Vincent Price was
perfect casting for the rap on
“Thriller.” He's the personification
of horror, and he did it in two takes
because he’s a serious pro.

If you listen to God’s whispers,
the whispers tell you what to do.
Of course, none of it would have
been possible without my A-Team:
Rod Temperton, Bruce Swedien,
Jerry Hey, Greg Phillinganes
and everyone else that contributed.
There’s nothing better than cre-

house to do “The Girl Is Mine” be- 1.?:3?';?,‘:'2';3‘:? ative collaboration. It was exciting
cause that was theonly time hewas  eight weeks. because we were very adventure-

intown. By the time 1 finished Sum-
mer’s record, we only had eight weeks to do
“Thriller.” Sometimes that’s better. You don’t
have time to sit there and get paralysis from
analysis. You just go with your best instincts.
So we had three studios going at once and
something going on every day and night. In the
back room they were singing through cardboard

some then and unafraid. I don’t
think anything like “Thriller” will ever hap-
penagain. Being involved in a record like that
is a major, major gift from God. vee

Q Notes is a series of columns by Quincy
Jones on music, the arts, the digital space
and humanitarian outreach.

OUR MUSICAL REVIEW

This week, Billboard introduces a revamped music section, so that we can deliver even
smarter, more responsive coverage across all genres and styles of music. For starters,
we’ve expanded from one page to two our Happening Now coverage—featuring
the most up-to-the-minute chart and music developments. We've added Quincy
Jones’ Q Notes, featuring the legendary producer’s musings on music and digital en-
tertainment; that feature will rotate weekly with Little Steven’s Garage Rock col-
umn. Our genre-based coverage will continue with even more reported pieces; to
make room for this, we've removed the weekly columns to relaunch online, soon. In
the meantime, readers looking for genre-specific news should hit billboard.biz,
where we are expanding our commitment to 24/7 coverage.

adiohistorv . com

JANUARY 12, 2008 |

www.billboard.biz 37



www.americanradiohistory.com

IEEET@ sv cHRisTA TITUS

o.1With A ‘Bullet’?

A Bona Fide U.K. Hit, Bullet For My Valentine Aims For A Piece Of The American Pie

The team behind metal band Bullet for My Valentine has a major
resolution for 2008: Break the metal quintet in the United States
with its new album, “Scream Aim Fire,” due Jan. 29 on 20/20 Enter-
tainment/Jive/Zomba.

“The hope is definitely that this album will take the band to the
proverbial next level,” Zomba Label Group senior director of mar-
keting Dan Mackta says. “There’s a number of potential radio sin-
gles. It's being worked and treated like a real priority.”

U.S. rock stations immediately picked up the title track—now
No. 34 on Billboard’s Mainstream Rock chart—when it was re-
leased the week of Dec. 18. The album (arriving Jan. 28 interna-
tionally; 20/20 Entertainment/Sony BMG Music Entertainment
will release it in most countries) is building upon the interna-
tional foundation the Welsh band laid with its debut, “The Poi-
son,” which was released here in 2006. Mackta says the record
has sold almost 1 million copies worldwide. According to Nielsen
SoundScan, 358,000 of them were sold in the United States.

Bullet for My Valentine is a hero in the United Kingdom, hav-
ing garnered the support of Kerrang and Q magazines, and shar-
ing festival main slages with Metallica, Guns N’ Roses and Iron
Maiden. (BMG Label Group senior VP of international John Fleck-
enstein also cites Germany and Japan as strong markets.) The suc-
cess followed the band across the pond on the strength of three
North American tours and radio/video play for the songs “All These
Things 1 Hate (Revolve Around Me)” and “Tears Don’t Fall.”

Fleckenstein feels BEMV has found its mark with its contem-
porary brand of music that harks back to the style of classic Eng-
lish metal and the group’s ability to reach a crossover female
audience. He says the label doesn’t want to overemphasize the
group’s good looks — although the video for “Scream Aim Fire,”
has the camera linger on singer/guitarist Matt Tuck.

From a strategic perspective, the label set up a market-by-mar-
ket plan overseas that plugged into the metal community, then de-
termined when to bring the band in for live dates. “We'd figure a
window to actually release the albumn and [work] the album from
there, exposing people to other tracks and developing a local fan
base. And from there it was repeat visits to markets that responded
positively,” Fleckenstein says. The band is managed by Rick Sales
of Rick Sales Entertainment.

For BFMV, the chance to break in the United States is sweetened
by Tuck’s months-long recuperation from a tonsillectomy. He sug-
gested hiring another singer, drummer Michael “Moose” Thomas
recalls, saying, “We were like, ‘No way.”. . . We just stuck through
it, and he wanted to get another singer, but we wouldn’t let him.”

Overcoming the setback helps explain the vigor permeating
“Scream Aim Fire.” The band also had to contend with naysayers
griping about its success. “I think this is more of a metal record,”
Thomas says, comparing this album to “The Poison.” “We were
fed up with people putting us in different categories, because we
always thought we were a metal band. So we just wrote this album
to shut up a lot of people.

“It’'s a lot more upbeal,” he continues. “The tempos are quicker,
the songs are more aggressive. We didn’t want to do anotheralbum
that sounded like “The Poison,” but then we didn’t want to go too
far. We just wanted to beat what we’ve done before.”

BFMYV reunited with “The Poison” producer Colin Richardson
for “Scream Aim Fire.” There are guitars in abundance, even dur-
ing so-called softer moments like arena-ready finale “Forever and
Always” and “Hearts Burst Into Fire.”

The atmosphere surrounding promotion of “Scream Aim Fire”
has shifted in relation to the advance of the band’s career. Mackta
observes that when BFMV worked “The Poison,” “they were push-

BULLET FOR:MY VALENTINE

ing themselves and taking any break they could get and trying to
bust through, get doors to open and walls to come down. This time,
there’s pull. People want them.”

Mackta cites radio, video and online campaigns as the biggest
components in working the record in the States, while Flecken-
stein pegs the Internet as the linchpin for overseas. Official Web
site bulletformyvalentinel.com is being redesigned, and the band
shot webisodes and mobisodes to entice fans. Fleckenstein notes
that close attention is being paid to MySpace U.K. since BFMV is
consistently in the top three bands on the site, and there are plans
to put together a streamed event online.

As always for a metal band, touring will be a major factor on both
sides of the ocean. BFMV is now touring Europe, and it will co-
headline 2008’s Taste of Chaos bill with Atreyu and Avenged Sev-
enfold starting Feb. 29 in Denver. The band expects to stay on the
road for the next two years; Scott Sokol of Pinnacle Entertainment
handles booking. o

VHEAR

YOUR GUIDE TO UNSIGNED BANDS by Katie Hasty

leased a sampler of tracks from his album “In-
stallation” via Secretly Canadian, but the dooris
open to whatever label is game to take on the
full-length—and maybe then some. Linfinity has
plans for 10 albums, each volume taking on a dif-
ferent musical and/or lyrical theme. “l don’t want

>>>BANG CAMARO

Contact: Ralph Jaccodine, manager, rjaccodine
@gmail.com

On any given night, there might be 18-25 mem-
bers of Boston’s Bang Camaro onstage during a
show, with 15 consistent “lead singers” and a
backing band with two lead guitarists, co-
founders Alex Necochea and Bryn Bennett. The
pair bonded over their love of “really bad music
of the ’80s,” Bennett says, namely pop-centric
hair metal like Métley Criie and Def Leppard.

Bang Camaro believes in two core values—
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catchy guitar riffs and memorable choruses—
which is why it generally does away with su-
perfluous elements like verses and bridges.
Onstage, the crew is a haywire all-male choir,
with minor pyrotechnics, fist pumps and hand
claps and the occasional black eye all figuring
into the mix.

Bang Camaro’s “electric fire” ignited fans at
Harmonix, the videogame manufacturer that re-
cently added such tracks as “Push Push Lady
Lightning” to the playlist on “Guitar Hero lI” and
“Rock Band.” The Agency Group has alsocom-

mitted to booking the unsigned act and will
launch its national tour starting with a Jan. 31
gig during a New York Titans pro lacrosse game
at Madison Square Garden. While Bang Camaro
has an album available for purchase, “we don’t
think it's necessary to be making full records
anymore,” Necochea says. * ‘Guitar Hero’ is the
whole reason we can make our way out to L.A.
and nearly sell out the Troubadour.”

>>> LINFINITY

Contact: Dylan Von Wagner, dylan@Ilinfinity-
music.com

He might be a self-described “late
bloomer,” but Dylan Von Wagner, aka Linfin-
ity, has no shortage of ambition. When he
wanted to improve his singing, he moved to
London to take voice lessons. He self-financed
his debut album, “A Manual for Free Living,”
with producer Kevin McMahon (the Walkmen,
the Mooney Suzuki) by asking credit card
companies for huge limits. When he was told
he’d be taken more seriously by labels if he
constructed a full backing band for gigs and
touring, he recruited not just three but eight
members, including string players.

Armed with a publishing contract with Bug/
Windswept, lawyer Lisa Socransky and “crazy
expensive” music videos for his first two singles
“Comperfiero” and “Broken Glass,” Von Wagner
not only dreams big, he acts big.

Last August, the handsome songwriter re-
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people to just hum the tunes, | want themto read
into them,” Von Wagner says of his eclectic, ad-
dictive tracks. “I'm a huge Peart Jam fan, and have
always admired how they did their ‘bootleg’ live
series. It sounded different every time.”

>>> CASSETTES WON’T LISTEN

Contact: Jason Drake, info@cassetteswont-
listen.com

Jason Drake is the director of marketing at hip-
hop indie Definitive Jux, but in his spare time,
he’s making electronic pop gems with a lo-fi rock
bent under the moniker Cassettes Won't Listen

Armed with his knowledge of the inner work-
ings of the industry, Drake has self-released
three digital-only EPs within the last couple of
years—including a fun and quirky covers record
of indie rock songs from the '90s—with great
success. His name has showed up everywhere
from PerezHilton.com to the front page of My-
Space, with praise also for his remixes of such
artists as EI-P, Midlake, Aesop Rock and Dr. Oc-
tagon. “What started as small turned into an
avalanche of good words,” the Glendale, Calif,,
native says of the development.

A seven-song EP, “Small-Time Machine,” due
March 11, will be Cassettes Won’t Listen’s first
physical release, distributor pending, and the
predecessor to his first full-length set, which he
hopes will find the right label home. “l have yet to
go on a major national tour . . . I've learned that
| haven't really needed to yet.” e


www.americanradiohistory.com

THE BILLB

LADYSMITH BLACK
MAMBAZO
llembe: Honoring Shaka
Zulu
Producer: Joseph Shabalala
Heads Up
Release Date: Jan. 15
Iu Ladysmith Black Mam-
bazo embarkson an ex-
tensive U.S. tour this month,
and it does so with a stirring
new album in hand. As the title
indicates, Ladysmith guiding
light Joseph Shabalala and his
seven a cappella comrades
have created a group of tunes
in tribute to the spirit of South
African icon Shaka Zulu, the
first king of the Zulu nation. The
songs are not about Zulu him-
self; rather, they offer words of
encouragement to their fellow
men and women. “Asekhon’
Amatshitshi,” for instance,
praises young women who pre-
serve their virginity, while
“Umon’ Usuk’ Esweni” warns of
the pitfall of jealousy. “This Is
the Way We Do” is an inspired
spiritual number—gospel mu-
sic Ladysmith style. The magic
here, as always, is the glorious
vibe of amazing a cappella vo-
cals that are uniquely Lady-
smith Black Mambazo.—PVV

RIVERS CUOMO
Alone: The Home
Recordings of Rivers

AMANDA SHAW
Pretty Runs Out
Producer: Scott Billington
Rounder

Release Date: Jan. 8

Teenage New Orleans fiddle prodi-

Cuomo
Producer: Rivers Cuomo
Geffen
Release Date: Dec. 18
——’l Weezer is given to
long stretches of hia-
tus, but frontman/Harvard
alumnus Rivers Cuomo re-
mains a prolific songwriter
and demo-maker. Prefacing
a new band album expected
this year, Cuomo gathered
some of what’s said to be
hundreds of unreleased
recordings into this elabo-
rately annotated compendium,
stretching from before
Weezer’s 1994 debut to
2004’s "l Was Made for You,”
the most fully realized of
these 18 tracks. The project
is, by nature, an indulgence,
but fans of Cuomo and
Weezer will gleefully dig into
the slower and clunkier (but
wholly familiar) demo ver-
sion of "Buddy Holly,” cov-
ers of Dion’s “Little Diane”
(recorded with Sloan), Ice
Cube’s “The Bomb,” a then-
unknown Gregg Alexander’s
"The World We Love So
Much” and five tunes slated
for “Songs From the Black
Hole,” the abandoned con-
ceptual follow-up to Weezer’s
debut album. Like Cuomo
himself, “Alone” is quirky, but
also an intriguing glimpse
into one artist’s creative
process.—GG

ot e
KATE NASH b
Made of Bricks 1 m
Producer: Paul Epworth [ i
Fiction/Geffen
Release Date: Jan. 8
Kate Nash opens her debut album
by cooing “l like to play” over gauzy loops and burps,
It’s an apt introduction to a playful, wickedly clever
set of songs that helped “Made of Bricks” debut at
No. 1in the United Kingdom and earn Nash ubiquitous
salutations as the next Lily Allen. Her style does
resemble Allen’s light melodic touch and frank lyri-
cism, albeit with a slightly broader emotional range
and a subtly textural musical approach built around
plano and incorporating well-deployed touches of
guitars, strings and the occasional synthesizer.
“Foundations,” “Mouthwash” and “Dickhead”—which
is as plain-spoken as its title—establish her man-
smashing credentials, but “Birds,” “Nicest Thing” and
“Pumpkin Soup” open a keyhole to the vulnerable
romantic beneath them. Toward the end of the 12-
song set, she imparts that “l wish | was your favorite
girl.” And with “Made of Bricks,” she may just get

gy and sometime Disney actress Amanda Shaw shows
no interest in stodgy roots purism, and good for her.
She covered the Ramones, the Clash and Hank Wil-
liams on her super-cute self-released 2004 album
"I'm Not a Bubble Gum Pop Princess,” and her nation-
ally distributed debut is just as adventurous. She
interprets Jack Johnson and Diane Warren, and tries
out wobbly bilingual bayou R&B (“Chirmolito”), go-
go-beat brass-band playground chants (“Brick Wall™),
spiteful power-chord blues (“Woulda Coulda
Shoulda”), pub-rocked teenybop new wave (the title
cut, about how nobody stays beautiful forever) and
borderline goth hard rock (eerie breakup-song closer
“Easy on Your Way Out,” built on a spaciously swing-
ing Led Zeppelin rhythm and a Celtic break). Her spe-
ciality, though, is more traditionally jiggy barn dances
and Cajun two-steps, with a reeling forward motion all
their own. And the sweet-16 roughness of her vocal
twang could pass for Rachel Sweet in 1979.—CE

what she craves.—GG

DAMIEN RICE
Live at Fingerprints—Warts
and All
Producer: none listed
Think Indie
Release Date: Oct. 23

Irish singer/songwriter

Damien Rice is always
a captivating performer, so a
live offering holds a lot of po-
tential. Sadly, this in-store set,
recorded in November 2006
at Fingerprints in Long Beach,
Calif., is a short and bitter-
sweet album that presents only
acursory glance at what Rice is
capable of. That said, there's a
sincere, in-the-room feel to
“Cannonball,” which pairs del-
icate strumming with Rice's
fragile vocals, as well as “Vol-
cano” and the hauntingly beau-
tiful “Grey Room.” Others, such
as "Coconut Skins,” don't quite
capture the spirit of the original,
and while the stripped-down,
keyboard-led “Rootless Tree”
lacks the aggression of the
album version, it doesn't quite
make up for it in intimacy. No
doubt, Rice puts on amazing
live shows, and the songs on
this album are nonetheless su-
perb. One just can’t help but
wish for more.—JM

RHONDA VINCENT
Good Thing Going
Producers: Darrin Vincent,
Rhonda Vincent

Rounder

Release Date: Jan. 8

! While seemingly coun-
Ml terproductive to walk
away from a burgeoning
country career to drive full-
tilt into bluegrass, dynamic
singer/mandolinist Rhonda
Vincent succeeded in not only
discovering her true calling
(she has been crowned top
bluegrass vocalist seven years
inarow) but also revitalizing
the trad genre. On her seventh
picking-bowing-plucking-
chopping-harmonizing feast,
she leads a crack band of in-
strumentalists, including fid-
dle star Stuart Duncan and
flat-picking guitar ace Bryan
Sutton, in a12-song collection
that runs the gamut from
breakdowns to country swing
to balladic waltz. She delivers
five originals, including two
intoxicating kickers and the
dobro-spiced “I Give All My
Love to You,” featuring a Rus-
sell Moore duet. Also guest-
ing are mandolinist Jesse
Reynolds on a buoyant three-
part harmony update of the
classic Jim & Jesse tune "Just
One of a Kind” and Keith
Urban singing harmony on
traditional ballad "The Water
Is Wide.”~DO

ELIANE ELIAS
Something for You: Eliane
Elias Plays and Sings Bill
Evans
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Producer: Ejiane Elias
Blue Note
Release Date: Jan. 15
Brazilian pianist/vocal-
ist Eliane Elias returns
to Blue Note after a seven-
year hiatus with this wonder-
ful tribute to Bill Evans. Elias
cut 16 tunes backed by hus-
band/bassist Marc Johnson
and drummer Joey Baron,
and the variety of interpre-
tive approaches assayed by
Elias and her collaborators
is, initself, a highlight. Some
are terrific trio instrumen-
tals, such as “You and the
Night and the Music,” “Five”
and "Blue in Green,” while
solo efforts “I Love My Wife”
and “For Nenette” highlight
Elias’ keyboard virtuosity.
She delivers several vocal
performances, including a
lovely rendition of “Here Is
Something for You,” a
wholly simpatico “Minha”
(one of the only Brazilian
songs Evans performed)
and a very cool cover of
“Detour Ahead.”—PVV

MATTHEW WEST

Something to Say

Producers: Brown Bannister,

Ed Cash, Chris Stevens

Sparrow

Release Date: Jan. 15

D Nashville-based singer/
songwriter Matthew

West has penned tunes for

Rascal Flatts, Natalie Grant,

MARAH

Angels of Destruction
Producer: none listed
Yep Roc

Mandisa and Billy Ray Cyrus,
but he saved the best for
himself here. Ironically, he
had written these songs and
titled the album “Something
to Say” before being side-
lined with vocal problems.
Fully recovered, he's back
and sounds more com-
pelling than ever. "You Are
Everything” is off to a great
start at Christian AC radio,
while “The Motions” is a
powerful song about living
life with purpose and pas-
sion. "Save a Place for Me”
is a gorgeous ballad that
really demonstrates the
warmth and personality in
West’s voice, and "Moment
of Truth” explores a life in
turmoil, wrestling with a
crisis of faith. West does
indeed have something to
say, and listeners will find
themselves moved by his
revelations.—DEP

VARIOUS ARTISTS
Def Jam Sessions Vol. 1
Producers: various

Def Jam

Release Date: Dec. 18

The concept is intriguing: a
collection featuring outtakes
or rarities associated with hit
albums from such Def Jam
stars as Nas, Ne-Yo, Bobby
Valentino, Method Man and
Rihanna. But beyond Ri-
hanna’s “Cry,” which is a nice
complement to “Unfaithful,”

Release Date: Jan. 8

Despite being billed as a post-
rehab collection about redemption, there is a thread
of glorious, edge-of-the-world chaos running through
Marah’s sixth album. The Brooklyn-via-Philadelphia
band has developed a reputation as a stellar live act,
but its records are often hit-and-miss affairs. With this
new collection, however, Marah manages to convey
the manic energy that makes it such a great per-
former, and the result is its best album yet. Opener
“Coughing Up Blood” sets the mood: The instruments
whirl and collide while frontman David Bielanko sings
about loss and joy. “Angels on a Passing Train” spins
a yarn about being filled with rage while managing to
sound upbeat and excited. The rest of the record is
full of propulsive, twangy rockers that sound like early
Bruce Springsteen or an unbuttoned, pumped-full-of-
happy-pills Wilco. Sobering up and getting straight
never sounded like so much fun.—CH
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there aren't many tracks here
that would have appreciably
improved their parent albums.
in other words, they're satis-
factory, but they aren’t hits.
Ne-Yo's “Spotlight” has a cute,
flute-driven melody, while
Nas’ 2006 one-off “Where
Y'All At” has a tasty chopped
and looped hook. The more

typical “Chirp Back” by
Fabolous, featuring Bleu
Davinci, samples the pa-

tience-testing, chirping Nex-
tel phone sound. Diehard fans
will enjoy these “Sessions,”
but the casual listener will de-
mand the originals.—HC

SIA
Some People Have Real
Problems
Producer: Jimmy Hogarth
Hear Music
Release Date: Jan. 8

The latest album from

this Australian art-pop
chanteuse (and part-time
Zero 7 collaborator) isn't
quite the mellow coffee-
shop outing its release
through Starbucks' Hear
Music might suggest. True,
it does exchange much of
the digital-age detailing of
Sia’s first two albums for a
warm-and-fuzzy granola-
jazz vibe that should soothe
the spirit of any Norah Jones
fan. (Don’t be surprised if
“Day Too Soon” ends up
scoring the end credits of
some upcoming Jennifer
Garner flick.) But not unlike
Feist on "The Reminder” last
year, Sia still brings enough
weird on “Some People” to
satisfy old-school fans. On
“Playground,” for instance,
she makes it clear that
weapons aren’t welcome at
tea time over a thumping
goth-soul groove, while
“Academia” finds her trad-
ing trippy psychedelic-

gospel harmonies with vet-
eran oddball Beck. —~MW

MALCOLM
HOLCOMBE

Gamblin’ House

Producer: Ray Kennedy
Echo Mountain

Release Date: Jan. 715

B Few singer/songwriters
2af hur themselves into
their music with the physical
abandon that Malcolm Hol-
combe displays on his latest
atbum. Beyond the gravel
voice and high-intensity
arrangements featuring his
guitar, he moans, grunts,
groans and smacks his lips,
embellishing the brilliant
songs of a mercurial spirit.
Half the songs here sound like
a train, whistling past your
ears as Holcombe sings of
slow love songs, flooded
gambling emporiums,
drunken madmen and, in
“Cynthia Margaret,” the sol-
ace of a long-sought soul
mate. “My Old Radio” is a core
tune for Americana formats;
“You Don’t Come to See Me
Anymore” could be sung by
vocalists from the Nashville
he once fled. Rich in idiosyn-
cratic epigrams with echoes
ranging from Guy Clark to
Bob Dylan, Holcombe (with
"Jelly Roll” Johnson’s ever-
ready harmonica adding em-
phasis) delivers elusive tales
of a life that may not have al-
ways been wisely lived, but
was always worth writing
about.—WR

Additional reviews
.Com online this week
at billboard.com:

» Various artists, “Well Deep: |

Ten Years of Big Dada
Records” (Big Dada)

» Sir Richard Bishop,
“Polytheistic Fragments”
(Drag City)

LEGEND & CREDI S S—

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Hillary Crosley,
Chuck Eddy, Deborah Evans
Price, Gary Graff, Cortney
Harding, Jill Menze, Dan
Quellette, Wayne Robins,
Chuck Taylor, Philip van Vleck,
Mikael Wood

PICK »: A new release predicted
to hit the top half of the chart
in the corresponding format.

40 BILLBOARD

CRITICS’ CHOICE *: A new
release, regardless of chart
potential, highly recommended
for musical merit

All albums commercially
availabte in the United States are
eligible. Send album review
copies to Jonathan Cohen and
singles review copies to Chuck
Taylor (both at Billboard, 770
Broadway, Seventh Floor, New
York, NY. 10003) or to the writers
in the appropriate bureaus.
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MILEY CYRUS
See You Again (3:11)
Producers: Destiny Hope
Cyrus, Antonina Armato,
Tim James
Writers: D. Cyrus, A. Armato,
T James
Publishers: various
Hollywood
E Finally! With the na-
tion’s hottest tour and
a No. 1 double-album with
“Hannah Montana 2 (Sound-
track)/Meet Miley Cyrus,” top
40 gets with the program, of-
fering meaningful airplay to
the red-hot Disney star. Much
like the Jonas Brothers before
her, it remains baffling why
radio—struggling to maintain
relevance amid so many new
media options—continues to
come from behind, as pop
culture phenomena combust
in living color before pro-
grammers’ eyes. "See You
Again,” from the Cyrus-
credited disc, is a sassy, up-
tempo stinger that adds ap-
pealing youthful buzz to the
airwaves—and yet Cyrusis as
credible a vocalist as Hillary
Duff or Avril Lavigne. Fans will
revel in the lyric about a teen
crush—"1 feel | must have
known you in another life,
cause | felt a deep connection
when you looked into my
eyes, now | can’t wait to see
you again”—white Cyrus, who
co-produced and co-wrote,
at last adds the missing link
to TV and movie acclaim.
Alas, FM, better late than
never.—~CT

ASHLEE SIMPSON
Outta My Head (Ay Ya Ya)
(3:37)

Producers: Timbaland, King
Logan, Jerome Harmon
Writers: A. Simpson,

T. Mosley, Kenna

Publishers: various

Geffen

Despite Ashlee Simpson’s
historic appeal to teens,
ironically, “Qutta My Head
(Ay Ya Ya)” is likely to find
greatest appeal among—of

all  demographics—baby

boomers, who will find it
reminiscent of Toni Basii's
1982 No. 1"Mickey™ or a cat-
alog hit from Missing Per-
sons. Meanwhile, a lot has
changed since Simpson
scored back-to-back No. 1

o &
I-
s G

albums with 2004’s “Auto-
biography” and 2005’s “I Am
Me.” In a pop world where
current leading ladies Ri-
hanna and Amy Winehouse
are credible vocal masters,
can Simpson measure up?
The first single fromupcom-
ing “Bittersweet World” is a
fun little romp, but may have
difficulty returning Simpson
to top 40 favor. On the plus
side, "Head” demonstrates
producer Timbaland’s evo-
lution as a helmsman who is
increasingly creative and
adaptable.—CT

SYLVIA TOSUN
Head Over Heels (4:22)
Producer: Miklos Malek
Writers: S. Tosun, J. Flanders,
M. Malek
Publishers: 7osun, BMI;
Jetadore, ASCAP; Malek,
SESAC
Remixers: Warren Rigg/
Reed McGowan, Ray Roc &
Rosillo, Dave Pezza, Mark
Ehrhoff
Sea to Sun
New York-based ingénue
Sylvia Tosun graced
Billboard’s Hot Dance Club
Play chart in 2006 with top
20 “Sanctuary” and top 10
“Steepless.” The Juilliard-
trained singer/songwriter is
destined to reach the great-
est heights yet with raptur-

ous “Head Over Heels”

REVIEWS

CHRIS BROWN
With You (4:12)
Producer: Stargate

Publishers: various
Jive/Zomba

lasting careers.—CT7T

Writers: J. Austin, R. Harmansen,
M. Eriksen, E. Lind, A. Bjarkiund

The third single from Chris Brown’s second album ‘
“Exclusive” returns the 18-year-old to solo turf, follow-

ing previous No. 1 “Kiss Kiss” featuring T-Pain. “With |
You” is downright sweet with its lyric of love and |
devotion: “Ooh, little cutie, when you talk to me, |
swear the whole world stops/You're my sweetheart,
and I'm so glad that you are mine.” Production is
appreciably free of distracting bells and whistles,
offering a midtempo soulful jangle and appealing har- l
monic layers and echoes. Brown shows himself as a
straight-up R&B singer with a melodic charm that will
continue to sound fresh when the summer sun cuts
through. Many of Brown’s contemporaries could learn
a lesson from “With You.” This is the kind of song that
aligns with the times of listeners’ lives—and forges

which ignites the dancefloor
with darts tossed in every
imaginable bull’'s-eye. The
Warren Rigg/Reed McGowan
mixes are most effusive, with
ecstatic beats, piano tinkles
and hooky whooshes. Tosun
remains front and center,
with an inherent warmth as
sumptuous as her vocal sen-
suality. Add hip, well-placed
Middle Eastern frills and
“Head Over Heels" has all the
trimmings necessary to as-
cend to the top. For more, go
to sylviatosun.com.—CT

TAYLOR SWIFT
(3:22)
Writer: 7. Swift

Publisher: not /isted
Big Machine

Swift-penned “Tears”

last name.—CT

Tears on My Guitar (remix)

Producer: Nathan Chapman

Taylor Swift’s metamorphosis during the past year
from budding indie country artist to crossover sensa-
tion is the kind of success story that sounds more like
a Lifetime movie than new-millennium reality. But
anyone who has met this teen prodigy recognizes
that she is not only an old-soul master of writing and
singing, but also possesses gobs of the “it” magnet-
ism that defines stardom. With her Grammy Award
nod for best new artist, timing couldn’t be better to
match face with voice, via a pop remix of No. 2 coun-
try hit “Teardrops on My Guitar,” found on the rere-
lease of her double-platinum self-titled debut disc.
Gently guided by mandolin and acoustic guitars, the
laments fancying someone
who is already spoken for. A beautiful mainstream
intro to an artist whose rise is ably exemplified by her
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KATY PERRY

Ur So Gay (3:39)
Producer: Greg Wells
Writers: K Perry, G. Wells
Publishers: When I'm Rich
You'll Be My Bitch, ASCAP;
Rocket Carousel/Art in the
Fodder, BM!

Capito/

31 Katy Perry has a co
%4 nundrum: She's hung
up on aguy who's not return-
ing the favor. What better
way to kiss-off than with a
diss? “You don’t eat meat,
and drive electrical cars/
You're so indie rock it's al-
most an art, you need SPF-
45 just to stay alive/Ur so gay
and you don’t even like boys.”
The Los Angeles singer/
songwriter likens herself to
Lucille Ball’s love child with
Freddie Mercury—perhaps
Mika’s female counterpart?
Blender and Teen People are
already hip to the 22-year-
old Perry (deliciously, the
daughter of two pastors) and
with major label support, in-
cluding production credits
on upcoming full-length
from Glen Ballard, Dave
Stewart and Butch Walker
“Ur So Gay” has all the po-
tential to amuse the masses.
A dance remix is ripe and
ready for clubs—where gays
are bound to embrace it—but
top 40 programmers actu-
ally have an ace to fluff up
the airwaves. "Gay"” is just too
good to play solitaire.—CT
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BTN 8Y MARIEL CONCEPCION

OnHer
Own

Trina Debuts High With

Single Ladies’ Anthem

Trina is notorious for her provoca-

so | can show my fans Trina has
really grown up.”

“The songs selected for the
album were tracks ladies needed
to hear—about maturing and keep-
ing focus,” Slip-N-Slide president
Ted Lucas adds.

With the idea that “Single

about a woman secure enough to
declare her feelings to a love in-
terest. Other guests on the set
include Missy Elliott, Plies, Trick
Daddy, Mya and Rick Ross. Jim
jonsin and ] Rock are among the
featured producers.

And for those fans who prefer

talk and more personal chit chat.

Kelly Rowland-assisted “Here We

ing an early fan favorite.

REASON TO ‘BELIEVFE’:
‘X-FACTOR’ WINNERS RULE
U.K. HOLIDAY CHARTS

The United Kingdom'’s festive charts had an unde-
niable “X-Factor” this year. The mass-audience ITV
talent search series accounted for the best sellers
on both the singles and album surveys during the
holiday period, with latest winner Leon Jackson
joining 2006 victor Leona Lewis among the honors.

Scottish singer Jackson, who turned 19 Dec. 30,
won the Dec. 15 final of the fourth season of “The
X-Factor” ahead of Welsh tenor Rhydian Roberts
and sibling group Same Difference. He then se-
cured the coveted “Christmas No. 1” on the UK.
singles chart with a cover of Mariah Carey & Whit-
ney Houston’s 1998 ballad “When You Believe.”

The Christmas double for series judge Simon
Cowell’'s Syco Music was completed as labelmate
Lewis continued to lead the album chart with her
million-selling debut, “Spirit.”

But while the show’s finale polled a viewing audi-
ence of 12 million, there were
signs of diminishing public
enthusiasm for the resulting
single. “When You Believe,”
released digitally within hours
of Jackson’s win but not
physically until Dec. 19, sold
276,000 copies in its first
week, according to the Offi-
cial U.K. Charts Co.

That compares with
571,000 out of the box for
Lewis’ “A Moment Like This” a year earlier, and
742,000 for 2005 winner Shayne Ward’s “That’s
My Goal.”

Paul Quirk, partner at Quirk’s Records in Orm-
skirk, Lancashire, was guardedly enthusiastic about
Jackson’s sales debut. “We were surprised when
Leon won,” Quirk says, “but his audience of
teenage girls backed their votes up by buying the
single. It hasn’t sold as fast as Leona did [the pre-
vious] year, but singles in general were slower.
We've been extremely busy with Leona’s album.”

—Paul Sexton

JACKSON

“Single Again,” from the Miami
tive, sex-filled lyrics, but it seemsher  rapstress’ Slip-N-Slide album “Still
mainstream fan base likes her best ~ Da Baddest” (Feb. 12), is the top
when she’s engaging in less dirty  debut at No. 24 this week on Hot
Rap Songs. It is also new at No.
Like 2005's relationship-driven, 71 on Hot R&B/Hip-Hop Songs.
“This album is uptempo, but it's
Go,” which peaked at a caveer-best  also a little melodic, emotional
No. 8 on Billboard’s Hol R&B/Hip- and personal,” Trina told Bill-
Hop Songs chart, her latest single  board last year. “I didn’t want to
about a troubled breakup is prov-  be drowned out or sad, I just
wanted to be happy and up-spirited,

[CGE@ Y CORTNEY HARDING |

TWO’S COMPANY

Paramore Snags Successive Spots On
Modern Rock Tally

In 2007. many new artists entered the Modern Rock chart,
but few managed to establish themselves like Paramore. This
week, new single “Crush Crush Crush” climbs one slot to No.
16 on the tally, trading places with an earlier Paramore hit,
“Misery Business.” That cut is also a burgeoning crossover
hit, and is No. 26 on the Billboard IHot 100 this week.

“When the album, “RIOT!,” was released in june, we knew
it was going to be a long development process,” says Fueled
by Ramen president John Janick, who released the set in con-
junction with Atlantic. “Initially, we used the fact that they
had such a strong fan base because of all their touring to sell
the first single. The timing worked out so the band was on
tour while we were shopping the song to radio, and we were
able to invite programmers to sold-out shows and demon-
strate that Paramore had a strong following.”

‘It didn’t hurt” that the band was featured on MTV's

Discover and Download” series around the same time,
Janick says. “We were able to capitalize on everything and
just keep selling and growing the record.” To date, “RIOT!”
has sold 565,000 units in the United States, according to
Nielsen SoundScan, and has shifted at least 12,500 copies
per week for the last 27 weeks.

Janick says the plan for “Crush Crush Crush” is similar
to the strategy employed for “Misery Business.” “We want
to get the song into the top 10 at Modern Rock and then
use that success to sell it to pop radio,” he says. “We have
the video running on MTV right now, and the band will be
doing quite a bit of touring in 2008.”

Looking ahead, Janick hopes to shorten the five-month
gap that came between the first two tracks when a third
single is chosen. “We haven’t reached a decision about what
[that] will be, but we do plan on filming a video sometime
in February,” he says. .os

www americanradiohistorv com

and retail promo tour Jan. 10.
Continuing with the female theylike that,” Lucas says. “Soshe’s
empowerment theme, the sec-  back with a little of that, but she’s
ond single will be “I Gota Thing matured as well. That's why she’s
for You,” featuring Keyshia Cole, still the baddest. oo

Again” will be the 2008 single theraunchiness for which Trina is
ladies’ anthem, Slip-N-Slide will  well-known, there’s “Look Back at
run ads on Internet dating sites  Me” featuring Killer Mike. The
and sponsor blind-date conlests  street single, which references a
onradio stations across the coun-  sexual position, was released to
try. Trina is also launching aradio  DJs and radio this week.

‘Her fans know she’s rough and

JANUARY 12,2008 | www.billboard.biz
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Loud

And

Proud

Loss Of Voice Presages A

Christian Hit For West

After switching record labels and
successfully recovering from vocal
chord surgery in 2007, Matthew
West kicks off the new year with
“Somethingto Say.” Due Jan. 15,
the project is West’s first outing
on Sparrow Records.

First single “You Are Every-
thing” is off to a strong start on
Billboard’s Hot Christian Songs
chart, where itleaps 16-5 this week.

Previously signed to Univer-
sal South Records by former label
chiefs Tim DuBois and Tony
Brown, West was the only Chris-
tian artist on the country label.
He gained acclaim with two suc-
cessful albums, “Happy” and
“History,” which were distrib-
uted to the mainstream by Uni-
versal and to the Christian
market via a deal with EM1 Chris-

3,699,000

“osH GROBAN.«
$NOEL

MANVuIM

= o

tian Music Group (CMG).

“Itwas a bittersweet departure
with Universal South because I'll
always be grateful for them giv-
ing me the opportunity,” West
says, but adds that it will be less
confusing now that he’s repre-
sented by one label. “People
didn’tunderstand what label I was
on. So now when anybody wants
anything regarding me, they are
going to one place.”

The EM1CMG team, which dis-
tributes Sparrow, is happy to have
him onboard. “Now we have him
for both markets and full A&R in-
volvement, as well as promotion
and marketing,” EM1 CMG pres-
ident Peter York says. “This is ac-
tually our first opportunity to fully
invest our team and our system.”

These days, West is just grate-

¥ \“‘

ful to be singing again. Shortly
after signing with Sparrow last
spring, he went to the Vanderbilt
Voice Center in Nashville and re-
ceived devastating news. “All my
plans came toa screeching halt,”
he recalls. “They told me [ had to
have surgery. | canceled every-
thing [including] my recording
sessions and shows.”

He spent much of the spring and
summer silent, on voice rest and

BY JONATHAN COHEN

GROBAN OBLITERATES SEASONAL ALBUM COMPETITION when it came to

holiday albums in 2007, there was Josh Groban, and then there was the rest of the world. Groban’s “Noel”
(143/Reprise/Warner Bros.) sold an astonishing 3.7 million copies in the United States, according to Nielsen Sound-
Scan, making it the best seller of the year on any chart, much less Billboard’s Top Holiday Albums. 4 “Noel” achieved
a number of milestones in just 12 weeks of release. Its sales total was higher than any other Christmas album in its
first year of release since Nielsen SoundScan launched in 1991. Previously, the largest haul in a seasonal album’s first
year was 2.9 million for Kenny G’s “Miracles—The Holiday Album” in 1994. § Meanwhile, Groban’s is the first to sell
more than 1 million in its first year since Clay Aiken’s “Merry Christmas With Love” in 2004 and the first to surpass

2 million since Celine Dion’s “These Are Special Times” in 1998 (2.7 million). 9 Mannheim Steamroller’s “Christmas
Song” (American Gramaphone) is the runner-up for best seasonal seller in ’07 with 737,000 units. Beyond such
perennials as Trans-Siberian Orchestra and the Vince Guaraldi Trio, newcomers to the top 10 include Michael Bublé
with the EP “Let It Snow” (released by the same triumvirate of labels responsible for “Noel”) and Toby Keith’s sec-
ond holiday album, “A Classic Christmas” (Show Dog Nashville). 7 Last year’s best-selling Christmas album was
Sarah McLachlan’s “Wintersong” (Arista), which shifted 759,000 by the last week of December. oo

communicating with a board and
dry erase markers. Ironically, he’d
already written the songs for his
new albumand titled it “Something
to Say,” before the change of events
that left him unable to speak.

“Through that experience, I’ve
come to love silence and realize
it I'm not spending time alone
with God and allowing him to do
the talking, instead of me always
talking, I’m not going to have
anything worth saying through
my music,” he says.

West chronicled his experi-
ences in a documentary, “Noth-
ing to Say,” which is being
packaged with the CD for a spe-
cial edition release that will be
available initially only at Family
Christian Stores, on West's Web
site and at shows. At select cities
onan upcoming promo tour, West
will screen the documentary, then
perform a few songs.

Later in the year, West will hit
the road with inspirational music
stars tobyMac and Jeremy Camp.

“He sings the song of the com-
mon person who is struggling with
life and faith and the realities of
the world,” York says. “Like any
other great music, it sells itselfand
tends to find its audience. We're
doingeverything we can do to help
that, but the biggest opportunity
we have is that gift that he has to
connect with people.” .ee

-
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MANNHEIM STEAMROLLER
“Christmas Song”
American Gramaphone

JOSH GROBAN
“Noet”
143/Reprise/Warner Bros.

TRANS-SIBERIAN ORCHESTRA
“The Lost Christmas Eve”
Lava/AG

317,000

MICHAEL BUBLE
“Let It Snow (EP)”
143/Reprise/Warne Bros.

VARIOUS ARTISTS
“Now That’s What | Call Christmas! 3”
EMI/Universal/Zomba/Sony BMG
Strategic Marketing Group/Sony Music

TOBY KEITH
“A (fassic Christmas”
Show Dog Nashville

TRANS-SIBERIAN GRCHESTRA
“Christmas Eve and Other Stories”
Lava/AG

The top selling holiday albums of 2007 (Jan. 1 through Dec. 30): Holiday albums are Christmas, Hanukkah and Kwanzaa collections, including new releases,and those issued in earlier years.
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272,000

CELTIC WOMAN
“A Christmas Celebration™
Manhattan/BLG

BACKSIDING FEARLESSLY

It's a hit, top to bottom.

After selling more than 120,000 singles in Ger-
many, according to Polydor/Universal, Alex C featur-
ing Y-Ass’ “Du Hast den Schonsten Arsch der Welt”
is being lined up for local-language versions in other
key European markets in the early part of 2008.

The song—which transiates as “You Have the
Most Beautiful Ass inthe World”—is “the first pop-
dance song for years that’s combined German lyrics
with a retro Eurodance sound,” says Tom Bohne,
managing director of Universal Music Germany’s
domestic division.

The tongue-in-cheek number featuring female
German R&B vocalist Y-Ass was written by Alex C
(dance producer/musician Alex Christensen) with
lyrics by fellow producer Peter Kbnemann, best-
known for his work with veteran German rock singer
Udo Lindenberg. The track is published by EMI
Music Publishing.

After topping the charts in Germany and Aus-
tria, Universal released the German-language ver-
sion of the single Nov. 23 inthe Netherlands, but is
hoping to broaden its appeal with English and
French versions. “Translation into local languages.
gives it a big crossover chance via plays at clubs
and parties,” Bohne says.

Christensen broke through in
1991 with his U96 project and its
hit dance version of the sound-
track to German war movie
“Das Boot.” Inrecent years, his
production credits have ap- U
peared on releases by acts E
ranging from Tom Jonesto’N ‘

Sync and Sarah Brightman. 3 ALEXC

A new Alex C album, ‘ ' L & Y-ASS
“Euphorie,” is set for Feb- -
ruary release in Germany. ;

—Wolfgang Spahr

Additional reporting by Geoff Mayfield.

256,000

249,000

i e it
VINCE GUARALDI TRIO
“‘A Charlie Brown Christmas (Soundtrack)”
Fantasy/Concord

VARIOUS ARTISTS

“Stockings by the Fire”
EMI Special Markets/Starbucks

ALEX C & Y-ASS: NIKOLAJ GEORGIEW

SOURCE: Nielsen SoundScan
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>>It may not be polite to
mention a woman’s age, but
civillty goes out the window
when it comes to chart feats.
So Fred Bronson reveals that
Yoko Ono is the oldest artist to
ever have a No. 1 hit on the Hot
Dance Club Play chart. The 74-
year-old Ono is on top with

“No, No, No,” her third No. 1 hit
on this tally.

>>Bronson also cites Carrie
Underwood and Taylor Swift
for jointly holding down the
No. 1 spot on Hot Country
Songs for seven weeks, the
second-longest string by solo
female artists.in the 64-year
history of this chart.
Coincidentally, the record was
set exactly 43 years ago this
week. Who set it? The answer
Is in Chart Beat online.
@ Read Fred Bronson
| every week at
billboard.com/fred.

T AT,
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Over the Counter

GEOFF MAYFIELD gmayfield@billbocard.com
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Blige Gets Crown; Downloads Show WayTo ‘Juno’

The Queen of Hip-Hop Soul adds an-
other jewel to her crown, as Mary J.
Blige captures her fourth career No. 1
on the Billboard 200.

Blige ends up ruling the chart in the
only week of 2007 when album sales
beat those of the same week in the
prior year.

With Santa Claus finishing his rounds
earlyin the tracking week, momentum
finally slows for Josh Groban's “Noel,”
which had a lock on the top slot for five
weeks. That shift sets the stage for Blige’s
“Growing Pains” to take command of
the big chart a week afier it bowed at No.
1 on Hot R&B/Hip-Hop Albums.

Groban’s Christmas set declines by
77%, the first time since its second chart
week that “Noel” does not log a gain.
That rolls him down to No. 3 (176,000
copies); a smaller erosion of 67% from
Blige’s opening sales moves her to first
place (204,000).

The post-Christmas decline by Ali-
cia Keys’ “As | Am” is less severe than
either Groban’s or Blige’s, shuffling her
back to No. 2 (down 59%, 193,000).

Coming off the busiest shopping
week of the year in the week that ended
Dec. 23, there is no shame in a post-
Christmas slide. Only two titles in the
Billboard 200’s top 50 manage any kind

of increase: the film-fueled soundtrack
to “Sweeney Todd: The Demon Barber
of Fleet Street” (56-23, up 5%) and Great-
est Gainer winner Sara Bareilles (98-
45, up 19%).

Including chart bows, there are 15
gainers on the Billboard 200, which is
actually more than we have seen the
chart produce in some post-Christmas
frames of years gone by.

Three of those gains belong to albums
new to the list: Disney Channel variant
“High School Musical 2: Non-Stop
Dance Party” (No. 68, 22,000 copies),
the “P.S. I Love You” soundtrack (No.
134, 10,000) and the physical release of
Radiohead’s “In Rainbows,” which
charts early due to street-date violations
(No. 156, 9,000).

Amongthose 15 gainers are seven al-
bums that re-enter the Billboard 200 (at
Nos. 123, 168, 170, 182, 184, 191 and
196), a couple of them with increases of
fewer than 100 units

Meanwhile, with a Tuesday Christ-
mas adding one more last-minute gift-
shopping day than we had in the
comparable frame of 2006, the last week
of 2007 manages to be the only one of
the year where album sales show an
uptick over the same week of the prior
year (see story, page 5, and Market

Watch, this page). Aside from gift shop-
ping, the growth is fed by album down-
loads gobbled up by consumers who
found MP3 players under their Christ-
mas trees.

Under most circumstances, a 2.4%
improvement in comp-week sales would
seem meager, but in the landscape of
2007, that bump looms as large as
Mount Rushmore.

DOWNLOADS UP: Top Digital Al-
bums reveals that digital track vol-
ume isn’t the only evidence we just
experienced another iPod Christmas
(see story, page 6). In contrast to
most of this issue’s album charts,
the digital list posts vigorous gains,
with the biggest kid in the class

IVIarI(et \A!at(:l.‘ A Weekly National Music Sales Report

Weekly Unit Sales

B AbunS
This Week 14,513,000 1,920,000
Last Week 25,570,000 1,184,000
Change -43.2% 62.2%
This Week Last Year 14,169,000 1,281,000
Change 2.4% 49.9%

*Digitat album sates are also counted within album sales.

Weekly Album Sales (Milion Units)
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being the soundtrack to indie-film
charmer “Juno.

That album more than triples its
prior-week sales as it pole vaults 8-1 (up
270%, 26,000) on Top Digital Albums.
The soundtrack owns the chart’s largest
sum since the opening week of Alicia
Keys’ “As | Am,” when that set moved
61,000 downloads.

“Juno” also enters Top Comprehen-
sive Albums at No. 61, the same rank
it would own on the Billboard 200 if
digital-only albums qualified for that
chart. Its current sales would merit the
No. 8 spot on Top Soundtracks.

Physical copies of the “Juno” sound-
track hit stores Jan. 8, after which it
will be eligible to appear on more Bili-
board charts.

All but two of the 15 titles on Top Dig-
ital Albums show gains, with “High
School Musical 2” also tripling prior-
week sales (No. 10, 9,000 downloads,
up 202%).

More than doubling prior-week down-
loads are Paramore’s “RIOT!” (No. 11,
up 178%) and the “Hannah Montana 2”
soundtrack (No. 15, up 165%), while Col-
bie Caillat’s “Coco” und the DVD-
infused “Once” soundtrack come within
amillimeter of doubling their digital sales
(Nos. 12 and 13, respectively). ses

niclsen

SoundScan

aua

YEAR-TO-DATE SALES BY ALBUM CATEGORY

DIGITAL

TRACKS
42,926,000 OVERALL UNIT SALES
18,386,000 Albums 588,153,000 500,544,000 -14.9% Current

133.5% Digital Tracks 581,952,000 844,153,000 451% (atalog
30,122,000 Store Singles 3,811,000 2,179,000 -428% Deep Catalog

R Total 1,173,916,000 1,346,876,000 14.7%

o Albums w/TER* 646,348200 584,959,300 -9.5%

“Includes track equivalent album saies (TEA) with 10 track downloads eqguivalent

to one album sale

DIGITAL TRACKS SALES
'06

£
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363,926,000 306,397000  -15.8%
224,227000 194,147,000 -13.4%
158,239,000 138,663,000  -12.4%

CURRENT ALBUM SALES

‘06

363.9 million/

07 306.4 million

582.0 million |

'07 | - 844.2 million

‘06

CATALOG ALBUM SALES

224.2 million’

‘074 194.1 million

SALES BY ALBUM FORMAT

i \\.//‘w—f"'q—-/w-/‘ 0]

Nielsen SoundScan counts as current only sales within the first 18 months of an
album’s release (12 months for classical and jazz albums). Titles that stay in the
top half of The Biliboard 200, however, remain as current. Titles older than 18

months are catalog. Deep catalog is a subset of catalog for titles out more than

553,421,000 449,179,000 -18.8%
Digital 32,590,000 50,011,000 53.5%
(assette 1,128,000 274000 -75.7%
5 N D J Other 1,014,000 1,080,000 6.5% HDGRRHS

Go to www.billboard.biz for complete chart data
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A SARA BAREILLES f f : "l JAMES BLUNT ?
@ 9 116 13\_&@ EPIC 94821/SONY MUSIC (11 98) ; } Little Voice :Ibum W'":( 95 99 100 rJi CUSTARD ATLANTIC 25 190 AG (18 98 plllThe LosiiSouls :
' MAROON 5 3 onus tracks /| CASTING CROWNS
46 51 62 ASM/OCTONE 008917 164 {16.98) 'WoniffBe"Soon'Before' fang and aDVD, it 96 69 64 RLE orich StReer 10117 ReLUION (17 98 The Altar And The Door @ '#
¥ FOO FIGHTERS ! : has now sold " FALL ouT BOY - . E
@ g4 5 Ei ROSWELL/RCA 11515° RME (18.96) Echgeshsilence) Patiencere brecg 1.2 million—59°% 97 108 105 BRIV 16150 by navEwISLAN 0081001016 (13 98 Infinity On High g
| KID ROCK - ] 17 JOHN MAYER i 92
48 40 48 REW 1o, oG ATLANTIC 200556°/AG (18 98 Rock N Roll Jesus more than her 98 105 110 IE ikt coLumsia 79019-/SONY MUSIC (18.98) Continuum B 2
KENNY CHESNEY . ] last set, 2003’s . SERJ TANKIAN e
=3I 35 4 :1‘ BNA 11357 88N 118 98) dust Who liAm: Roets) & Rirates “TI’V This.” s 136141 I SERJICAL STRIKE REPRISE 286076 WARNER BROS (18.98) Elect Theibead £
| MICHAEL BUBLE ! p | LEANN RIMES f
50 38 34 143 REPRISE 100313 WARNER BROS. {18 98) all Me]iiespansible 100 102 96 BE2 S (18 98) Gamity 4
eovs uxs GIRLS ... 61 KENNY CHESNEV 49 RN  SARA EVANS 140 ARETHA FRANKLIN ...195 EESSESCRUNUSSSEEE JMMY EAT WORLD ...167  K-PAZ DE LA SIERRA . 122  LINKIN PARK .29
THE BILLBOARD 200 ARTIST INDEX sovzumen 113 CHINGY 106 DAUGHTRY .. ... 28 KIRK FRANKLIN . .39 FAITHHILL ... 145 JONASBROTHERS ....22 DIANAKRALL . 165 LITTLEBIGTOWN ... 159
BREAKINGBEN.JAM!N 172 ERIC CLAPTON 103 DETHKLOK 144 NS JUANES ... 154  ALISON KRAUSS 162
2PAC 141,180 AIRWAVES 121 THE BEATLES 173 BROOKS & DUNN ....163 COHEED AND CELINE DION . 20 FALL DUT BOY 97 —E_ === I
50 GENT 66 ATREYU ............164 BEVONCE ..........114  Gapyy BROOKS 7 CAMBRIA. .. 166 DJKHALED ... 179 FEIST .54 GHOSTFACE 160 RONANDWINE . 175 SETTECE MR  5ARAY MANMLOW ... 177
ROONEY ATKINS ... 143 BIROMAN 36 CHRISBROWN ... ...5 KEYSHIACOLE 16 DRAGONFORCE ... .. 182 FERGIE .. 24 GODSMACK .. 81 TOBY KETH ... 129,186 MIRANDA LAMBERT 176 MANNHEIM
TRACE ADKINS 78 AVENGED SEVENFOLD .70 MARY J. BLIGE | MICHAEL BUBLE ......50 COMMON 142 DRAMA ...... .. . .112 LUPEFIASCO 14 GOOD CHARLOTTE ...197 NSRS ALICIA KEYS LARRY THE CABLE STEAMROLLER 4
A<ON ... .. 147 AVENTURA .........181 JAMESBLUNT 95 BUCKCHERRY .......102 DANECOOK .. 43 THE-DREAM 73 AFINE FRENZY 191 GOOGODDOLLS. ... .. 83 JAHEIM 17 KID ROCK . 4a GUY ... 146 RIO .. 6T
JASDN ALDEAN 153 ANDREA BOGELLI 37 BILLY RAY CYRUS .. 133 FINGER ELEVEN 82 DAVID GRAY . 193 JAY-Z 26 KIDZ BOP KIDS 199 AVRIL LAVIGNE 72 MAROONS .46
GARY ALLAN 117 R 50N JovI 9 RN ILEY CYRUS 9 IS FLYLEAF 71 JOSHGROBAN -...3.89 WYCLEF JEAN 64 THEKILLERS...... .75 LED ZEPPELIN 13 MATCHBOX TWENTY .. 59
ALTER BRIDGE 178 SARA BAREILLES ... . 45 CHRIS BOTTI 92 COLBIE CAILLAT 10 EAGLES . 6 JOHN FOGERTY 152 GUCCH MANE .20 J.HOLIDAY 56 SEANKINGSTON .... 104 BLAKELEWIS . .. 76 JOHNMAVER .. ...... a8
ANGELS AND BEANIE SIGEL 128 BOWWOWEOMARION . 27 CaSTING CROWNS . 96 FOO FIGHTERS 47 KORN ..... .......151 LIFEHOUSE 187  REBA MCENTIRE 35
44 Go to www.billboard.biz for complete chart data Data for week of JANUARY 12, 2008 CHARTS LEGEND on Page 58
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20

35
21

SALES DATA
COMPILED 8Y

v
£5 TITLE
=S ARTIST (IMPRINT / PROMOTON LABEL)
. NO ONE
ALICIA KEYS (MBK/J/RMG)

15 KISS KISS

CHRiS BROWN FEAT T-PAIN (M‘ZOMBA e
16 APOLOGIZE

TIMBALAND FEAT. DNEREPUBLIC (b Y/BLACKGROUND/INTERSCOPE)
1 Low

FLO RIDA FEAT. T-PAIN (POE BOY/ATLARTI -
1 BUBBLY

COLBIE CAILLAT (UNIVERSAL REPUBLIC
11 CLUMSY

FERGIE {WILL.| AM/A&M INTERSCOPE)
17 HATE THAT I LOVE YOU

RIHANNA FEAT. NE-YO (5RP DEF JAL IDJIG)
g LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMG)
CAN’T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)
GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)
5 SENSUAL SEDUCTION
SNOOP 006G (10GGYSTYLE/GEFFEN/INTERSCOPE)
PARALYZER
_FINGER ELEVEN (VIND-UP)
HYPNOTIZED
PLIES FEAT. AKON (BIG GATES SLIP-N-SLIDE/ATLANTIC)
BIG GIRLS DON'T CRY
FERGIE (WILL | AM A& INTERSCOPE
TATTOO
JORDIN SPARKS (19 JIVE ZOMBA)

DUFFLE BAG BOY

22

1

7 SUFFOCATE
J HOLIOAY {MUSIC LINE/CAPITOL)
THE WAY | ARE
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
g FLASHING LIGHTS
KANYE WEST FEAT. OWELE (ROC-A-FELLA DEF JAM/IDJMG)

11 JUST FINE

MARY J. BLIGE (ATRIARCH/GEFFEN/INTERSCOPE
25 WHO KNEW

PINK (LAFACE/ZOMBA)
4 WITH YOU

CHRIS BROWN (JIVE 201B4)
13 OUR SONG

TAYLOR SWIFT (81 MACHINE)
19 CYCLONE

_BABY BASH FEAT. TPAIN (ARISTA/RIG)
24 STRONGER

KANYE WEST (ROC-A-FELLA/DEF JAW/IDIMG)

=
2>

£5 TITLE =
=Z ARTIST (IMPRINT / PROMOTION LABEL) "5‘;"
o LOW
| FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC
5y APOLOGIZE
TIMBALAND (MOSLEY BLACKGROUND, INTERSCOPE)
11 KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA
CRANK THAT (SOULJA BOY)
SOULJA_BQV_TELL’EM {COLLIPARK, ﬂIEHSCOPE) -
NO ONE
_ALIC\A KEYS (M_BK‘- RMG
LOVE SONG
SARA BAREILLES (EPIC
PARALYZER
25 FINGER ELEVEN (WIND-UP} .
11 CLUMSY
FERGIE (WILL | AM/A&M/INTERSCOPE)
BUBBLY
24 COLBIE CAILLAT (UNIVERSAL REPUBLIC) .
14 TATTOO
JORDIN SPARKS (JIVE ZOMBA Il
19 SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NitA (COLUMBIA)
93 CYCLONE
BABY BASH FEAT. T-PMN_‘AH\ TA/RMG) n
TAKE YOU THERE
SEAN KINGSTON {BELUGA HEIGHTS/EPIC)
53 STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIME)
14 OUR SON
TAYLOR SWIFT (BIG MACHINE)
35 ROCKSTAR
NICKELBACK (FOADRUNNER/ATLANTIC/LAVA)}
15 1 DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOOD CHARLOTTE [DACLIGHT EPIC)
LOVE LIKE THIS
NATASHA BEOINGFIELD FEAT SEAN KINGSTON (PHO"OGEL E_P\‘
3 TEARDROPS ON MY GUITAR PY
JAYLOR SWIFT (BiG MACHINE)
5 WITH YOU
CHRIS BROWN (JIVE/Z0MBA)
17 HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA/ATLANTICY
g PIECE OF ME
iITNEV SPEARS :J\VﬂMBA)
16 GOOD LIFE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLAVDEF JAMI0JMG)
25 MISERY BUSINESS
PARAMORE (FUELED EY RAUICN ATLANTIC/LAVA

BIG GIRLS DON'T CRY
FERGIE (WILL | AM A&M INTERSCOPE)

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART, HOT DIGITAL SONGS: Top selling paid downtoad songs compiled from Internet sales reports coliected and provided by Nielsen SoundScan. This dats is L c
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The Billboard Hot 100 and Pop 100. ADULT TOP 40/ADULY CONTEMPORARY/MODERN ROCK: 73 adult top 40 stations, 105 adult contemporary stations and 71 modern rock stations are electronically monitored 24 hours a day.
7 days a week. See Chart Legend for additional rules and explanations. . © 2008. Nielsen Business Media. Inc. and Nieisen SoundScan. Inc. All rights reservec
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mporary. R&B/hip-hop. country. rock. gospel, smooth jazz. Lati
This data 15 used to cor

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
TEARDROPS ON MY GUITAR

_TAYLOR SWIFT (B1G MACHINE/UNIVERSAL REPUBLIC)
STAY
SUGARLAND {MERCURY NASHVILLE)

TAKE YOU THERE

SEAN KINGSTON (BELUGA HEIGHTS EPIC
GIRLFRIEND
BOW WOW & OMARION (1 U G/COLUMBIA}
SHOULDA LET YOU GO
KEYSHIA COLE INTRODUGING AMINA (1/ANGEFFENINTERSCOPE)
OVER YOU
DAUGHTRY A RMG)
CRANK THAT (SOULJA BOY)
SOULJA BOY TELUEM (COLLIPARK INTERSCOPE)
DON'T BLINK

KENNY CHESNEY (BiiA)
SHAWTY IS A 10

JHE-DHEAM (DEF JAM 1DJMEG)
WHAT DO YA THINK ABOUT THAT
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE))
LOVE LIKE THIS
NATASHA BEOINGFIELO (PH( NUGENIC EPIC)
WINNER AT A LOSING GAME
RASCAL FLATTS (LYRIC STREET)
INDEPENDENT

EBB!E. LIL PHAT & LIL BOOSIE (TRILL/ASYLUM/ATLANTIC)
I'M SO HOOD
0J KHALED (TERRUR SQUAD/KGCH
SHADOW OF THE DAY
LINKIN PARK (W ARNER BROS )
EVERYBODY

LE]TH URBAN (CAPITOL NASHVILLE,
WAKE UP CALL
MAROON 5 (A&M OCTONE/INTERSCOPE
MISERY BUSINESS
PARAMORE (1 UELED BY RAMEN/ATLANIC/LAVA)
FIRECRACKER

:JOSH TURNER (MCA NASHVILLE)
LETTER TO ME
BRAD PAISLEY (ARISTA NASHVILLE)
SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN (COLUMBIA)
DON'T STOP THE MUSIC
RIHANNA (SRP DEF (01 I00MG, N
HOW ‘BOUT THEM COWGIRLS
GEORGE STRAIT {}4CA "IASHVILLE
POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY, UNIVERSAL MOTOWH

HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA/ATLANIIC)

60 [+ L - ¢ & ey e~

-
-

00: :000:0

N
-

O8O

ind Chnstian formats.

The Billboard Hot 100.

B = |
gg e wS TITLE E =
E% | 5= S5 ARTIST (IMPRINT/ PROMOTION LABEL) & EE
26 21 7 SHADOW OF THE DAY
LINKIN PARK (WARNER BROS
@ 33 18 HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJNG)
HYPNOTIZED
@ 34 1 PLIES FEAT AKON (81G GATES/SLIP-11-SLIDE ATLANI C) S3
| S.0.S.
@ 57 21 j4uas BROTHERS (HOLLYY 00D) - @
INTO THE NIGHT
‘30 2 13 SANTANA FEAT. CHAD KROEGER (ARIST//R11G) 55
: DON'T STOP THE MUSIC
31 26 4 LLNNA SRP DEF IAM 10JMG) @
@ 37 4 HERO/HEROINE z
3 BOYS LIKE BIRLS :COLUNBIA) ;
@ % 1 I'M SO HOOD
DJ KHALED 111 TiIROR SQUAD/KOCH) |
/ HEY THERE DELILAH
@ 49 39 PLAIN WHITE T'S (FEARLESS/HOLLYWOOD) 3 59
THE WAY | ARE
@ 35 30 TIMBALAND FEAT. KERI HILSON {MOSLEY/BLACKGROUNDANTERSCO 60
OVER YOU
@ 48 19 guugnTay A RMG) @
UMBRELLA
@ AT 32 Qyanw FeaT 1av2 (SRP DEF JAM/IDJMG) o @
;@ 42 20 WAKE UP CALL %
N MAROON 5 {A&M OCTONE/IN1ERSCOPE)
@ 4 4 SEE YOU AGAIN
MILEY CYRUS (WALT DISNEY/HOLLYWOOD) A\
;w 43 6 POP BOTTLES
" BIADMAN FEAT. tIL WAYNE 1LASH MONEY. UNIVERSAL MOTDWH)
@ 5 6 CRUSHCRUSHCRUSH
; PARAMDRE (FUELED BY RAMEN ATLANTIC/LAVA)
f@ 50 1 READY, SET, DON'T GO 4
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY) \
SORRY
e @ BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA) @
IQ 61 3% WHAT I'VE DONE F
! LINKIN PARK (MACHINE SHOP/WARNER BROS.)
@ 74 29 THE GREAT ESCAPE
BOYS LIKE GIRLS (COLUMBIA)
HE SAID SHE SAID e
\@ 714 SHLEY TISDALE 4 ARNER BROS ) A
BEAUTIFUL GIRLS :
IQ 75 20 G\ KINGSTON (c [ LuGA HEIGHTS/ERICIKOCH) o 72
GIMME MORE
@ 54 14 poirney SPEARS (JIVE ZOMBA) . 78
@ _ 44 SOULJA GIRL
SOULJA BOY TELLEM FEAT.[-15 (COLLIPARK/INTERSCOPE)
JUST FINE
80 29 7 Rvy. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE) %
-

For chart reprints call 646.654.4633
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26

33

=
5
| TITLE NG 5‘? s
ARTIST (IMPRINT / PROMOTION LABEL) B ==l 5=
BUBBLY
CQLBIE CAILLAT UNIVERSAL REPUBLIC) ﬁr 0 5
APOLOGIZE
TIMBALAND FE{L ONEREPUBLIC ﬁ ° 6
WHO KNEW
PINK (LAFACE/ZOMBA) - o o 4
WAKE UP CALL o 10
WAROON 5 {A&NM/OCTONE/INTER SCF.‘PE,A
OVER YOU
DAUGHTRY (RCA RMC — ﬁ o 12
INTO THE NIGHT ye e 13
SANTANA FEAT. CHAD KROEGER (ARISA/RMG) !
HOW FAR WE VE COME o ° 16
MATCHEUX TWENTY {MELISMA ATLANTIC) 2
PARALYZER o 17
FINGER ELEVEN (WIND-UP)
PICTURES OF YOU o 23
_THE LAST GOOOKIGHT (VRG1Y) o
SORRY @ 15
'BUCKCHERRY ELEVEN SEVEN. ATLANTIC/LAVA)
BIG GIRLS DON'T CRY
FERGIE | wli | ALY A&M INTERSCOPE) ﬁ <l !
SHADOW OF THE DAY @
_LI_NKIN PARK (#ARNER BROS.) w &
FIRST TIME @
LIFEHOUSE | LFFEN) 7r 24
LOVE SONG
SARA BAREILLES (EPIC) 14 3
TEARDROPS ON MY GUITAR @ m
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC)
NO ONE
ALICIA KEYS (MBK/J/RME) v @ i
LOST HIGHWAY Q N
BON JOVI (MERCURY iSLAND IDJMG)
TATTOO 1 @ =
JORDIN SPARKS (19/JIVE/Z0MBA)
WHATEVER IT TAKES & @ r
HFEHOUSE (GEFFEN INTERSCOPE)
THE WAY | AM @ i
_INGRID MICHAELSON (CABIN 24 ORIGINAL SGNAL/RED)
1 00N'T WANNA BE IN LOVE (DANCE FLOGR ANTHENM) o

(GODD CHARLOTTE AYL IGHT EPIC)
I'LL BE WAITING

LENNY KRAVITZ . FL)
CALLING YOU

_BLUE OGTOBER (1RANDO/UNIVERSAL MOTOWN)
LOVE LIKE THIS

NATASHA BEDINGFIELD (PHONOGENIC/EPIC)

BREATHE IN BREATHE OUT
MAT KEARNEY (HOLLYWOOD/AWARE, COLUMBIA

0600

{{?

ADULT

CONTEMPORARY

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
22 BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC
27 BIG GIRLS DON'T CRY
FERGIE (WILL.[ AM/AM/INTERSCOPE)
34 HOME
DAUGHTRY (RCA RME)
2% HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS HOLLYWOOC
2 WAIT FOR YOU
ELLIOTT YAMIN (HILRORY REQ
WHO KNEW
PINK ILAFACE ZOMBA)
15 TAKING CHANCES
CELINE DION | COLUMBIA)
19 HOW LONG
EAGLES (ERC)
20 BAND OF GOLD
KIMBERLEY LOCKE CURS REPRISE
9 APOLOGIZE
_T'IMMLANDFEM ONEREPUBLIC (M _Lm““.-;“‘ NTERSCOPE,
I'LL BE HOME FOR CHRISTMAS
JOSH GROBAN 113 REPRISE)
FIRE AND RAIN
KENNY “BABYFACE" EOMONOS (MERCURY IDJMG)
DREAMING WITH A BROKEN HEART
JOHN MAYER (AWARE/COLUMBIA| |
DO YOU HEAR WHAT | HEAR
_CARRIE UNDERWDOO (B4 ARISTA NASHVILLE)

LOST
_FAITH HILL (WARNER BROS. (NASHVILLE) WARNER BROS

OVER YOU
DAUGHTRY (RCA/RMG)
FIRST TIME
LIFEHDUSE (GEFFEN

LOST IN THIS MOMENT
BIG & RICH {WARNER BROS (NASHVILLE)WARNER BROS.)

3 WAKE UP CALL
MAROON 5 (A&M OCTONE/INTERSCOPE)

INTO THE NIGHT
SANTANA FEAT. CHAD KROEGER (_AR.E_TAR_MG
FROSTY THE SNOWMAN
KIMBERLEY LOCKE 10 RH REPRISE)
HOW FAR WE'VE COME
MATCHBOX TWENTY (W'E_ISMA Mu\ﬁl_w C
SOMEBODY'S ME

_ENHIOUE IGLESIAS {INTERSCOPE |
NO ONE
ALICIA KEYS (MBK J RMG)

TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHI®E UNIVERSAL REPUBLIC)

=
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19

11
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1
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MODERN ROCK.

| = S
TITLE = =E o £5 TITLE 5
ARTIST {{MPRINT / PROMOTION LABEL) b4 Bz Sz 2Z  ARTIST (IMPRINT / PROMOTION LABEL) =
DUFFEL BAG BOY o 118 FAKE IT 1:7
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAN/IDJMG) - . SEETHER (WIND-UP) .
WITCH DOCTOR (2007) 2 2 2 THE PRETENDER ﬁ!
ALVIN AND THE GHIPMUNKS FEAT CHRIS CLASSIC (FOX/RAZOR & TIE) _FOO FIGHTERS (ROSWELL RCA/RMG
1234 o 4 SHADOW OF THE DAY ﬁ!
FEIST (CHERRYTREE/POLYDOR/INTERSCOPE) _LIMAR_K_(M_ R
STAY | GETIT
SUGARLAND (MERCURY NASHVILLE) ° 5 CHEVELLE (EPIC I ﬁ
THE CHIPMUNK SONG (CHRISTMAS DON'T BE LATE) {2007) 5 3 16 EMPTY WALLS
ALVIN AND THE CHIPMUNKS (FOX/RAZOR & TIE) | SERI TANKIAN (SERJICAL STRIKE/REPRISE)
BAD DAY e § 10 LONG ROAD TO RUIN 1:7
WIPM}JMM&%\E = FOO FIGHTERS in' SWELLL RCA RMG)
BLEED IT OUT PARALYZER
LINKIN PARK (WARNER BROS ) I L ¢ FINGER ELEVEN WINO-UP) ﬁ
GIRLFRIEND BLEED IT OUT
AVRIL LAVIGNE (RCA RMG) I » ? e LINKIN PARK % “/INER BROS ) ﬁ
GET BUCK IN HERE ° 1113 ALMOST EASY
DJ FELL) FEL FEAT. DIDDY AKON. LUDACAIS & LIL JON {ISLAND URBANIDIMG) AVENGED SEVENFOLD (HOPELESS'WARNER BF
IF { HAD EYES @ 12 23 WELL THOUGHT OUT TWINKLES
JACK JOHNSON (BRUSHIIRE/UNIVERSAL REPUBLIC) SILVERSUN PICKUPS ’_DM) _—
NEVER TOO LATE 11 9 18 BIG CASINO 1:7
THREE DAYS GRACE {JIVE ZOMBA) JIMMY EAT WORLD (TINY EVIL/INTERSCOPE) i
THE PRETENDER 42 10 32 NEVER TOO LATE 1:7
FODEIGHTERSIROSWELLIROARMG). _THREE DAYS GRACE (JIVE/ZOMBA)
THNKS FR TH MMRS @ i3 .13 20 BECOMING THE BULL
FALL OUT BOY (FUELED BY RAMEN ISLAND'IDJMG) _ﬂEVU (HOLLYWQOD} -
SO SMALL @ 14 17 EVERYTHING’'S MAGIC 1:7
_CARRIE UNDERWDOD (ARISTA/ARISTA NASHVILLE) ANGELS AND AIRWAVES (SURETONE/GEFFEN)
FAKE IT BELIEVE
SEETHER (WIND-UP) y 15 15 13 THE BRAVERY (ISLAND (DJMG)
PARTY LIKE A ROCKSTAR =1 @ i ¥ CRUSHCRUSHCRUSH
SHOP BOYZ ONDECK UNIVERSAL REPUBLIC | __PARAMORE |FUELED BY RAMEN ATLANTIC/LAVA)
WALL TO WALL MISERY BUSINESS
CHRIS BROWN (JIVE ZOMBA) I v 6 2% PARAMORE 'FUELED BY RAMER. ATLANTIC. ,_AVA ﬁ
BEFORE HE CHEATS B @ 18 27 THE GOOD LEFT UNDONE g
CARRIE UNDERWODD (ARISTA ARISTA NASHVIVLEE‘k RISE AGAINST GEFFEN) n
FIRST TIME @ 49 12 HARD SUN
LIFEHOUSE (GEFFEN) i £0DIE VEDDER (MONKEY WRENCH, J/RMG)
GLAMOROUS 20 20 14 THE RUNNING FREE
FERGIE FEAT. LUDACRIS {WILL | AM/A&M/INTERSCOPE) _COHEED AND CAMBRIA (COLUMBIA)
WON'T GO HOME WITHOUT YOU @ 21 IF | HAD EYES
_MAROON 5 (A&MOCTONE/INTERSCOPE) JACK JOHNSDN (BRUSHTIRE UNIVERSAL REPUBLIC)
SUPERSTAR @ 23 11 SHADOWPLAY 1:7
LUPE FIASCO FEAT. MATTHEW SANTOS (157 & 15TH/ATLANTIC) = _THE KILLERS (ISLAND IDMG) ]
SENSUAL SEDUCTION 23 . 2 19 YOU DON'T KNOW WHAT LOVE IS (YOU JUST DO AS YOU'RE TOLD)
SNOOP DOGG (DOGGYSTYLE INTERSCOPE) TiE WHEE STRIPES (THIRD MAN WARNER BRDS -
DON'T BLINK @ 25 9 PSYCHO
KENNY CHESNEY (BNA) PUDOLE OF MUDD (FLAWLESS/GEFFEN/INTERSCOP!
STOP AND STARE @ 24 10 BODYSNATCHERS
ONEREPUBLIC (MOSLEY INTERSCOPE RADIOHEAD (TBD ATO)
Go to www.billboard.biz for complete chart data 47
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_ALVIN AND THE CHIPMUNKS FEAT. CHRIS CLASSIC (FOXRAZOR & TiE)

3 27 APOLOGIZE 3 ~re|‘| 1234
" TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE} " i . FEIST (CHERRYTREE/POLYOOR/INTERSCOPE)
NO ONE STAY

ALICIA KEYS (MBK/J/RMG) l
., KISS KISS |
5 _“U CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA) "J
CLUMSY
| FERGIE (WILL.I.AM/A&N/INTERSCOPE)
TATTOO
. _JORDIN SPARKS (19/JIVE/ZOMBA)
PARALYZER
FINGER ELEVEN (WIND-UP)
. BUBBLY [
" COLBIE CAILLAT (UNIVERSAL REPUBLIC) N\ : =1,
CRANK THAT (SOULJA BOY)

n. SOULJA BOY TELL'EM (COLLIPARK/INTERSCOPE)

.,y LOVE SONG
4 SARA BAREILLES (EPIC)

SWEETEST GIRL (DOLLAR BILL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIlA (COLUMBIA)

23 CYCLONE
__BABY BASH FEAT. T-PAIN (ARISTA/RMG)

SUGARLAND (MERCURY NASHVILLE)
WALL TO WALL
CHRIS BROWN (JIVE/ZOMBA)
THE CHIPMUNK SONG (CHRISTMAS DONT BE LATE) (2007}
ALVIN AND THE CHIPIMUNKS (FOX/RAZOR & TIE)
FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)
BAD DAY

ALVIN AND THE CHiPMUNKS (FOX/RAZOR & TIE)
;a;: BLEED IT OUT

LINKIN PARK (WARNER BROS.)

IF | HAD EYES
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

39 BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOV/JIVE/ZOMBA)
THE PRETENDER
| F0O0 FIGHTERS (RUSWELL/RCA/RMG)
 SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)

HATE THAT | LOVE YOU SO SMALL
& - RiHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG) % CARRIE UNDERWOOO (ARISTA/ARISTA NASHVILLE)
‘4"-"'1! TAKE YOU THERE GIRLFRIEND
" SEANKINGSTON (BELUGA HEIGHTS/EPIC) ©  BOW WOW & OMARION (T.U G./COLUMBIA)
LOVE LIKE THIS FAKE IT
; - NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC) SEETHER (WIND-UP}
18 23" STRONGER LOVESTONED
" KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) ~ JUSTIN TIMBERLAKE (JIVE/ZOMBA}
! TEARDROPS ON MY GUITAR SUPERSTAR

LUPE FIASCO FEAT. MATTHEW SANTOS (1ST & 15TH/ATLANTIC)
SHUT UP AND DRIVE
._RIHANNA (SRP/DEF JAM/IDJMG)

WHEN YOU'RE GONE
AVRIL LAVIGNE (RCA/RMG)

S8 _TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
MISERY BUSINESS
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)

| DONT WANNA BE IN LOVE (DANCE FLOGR ANTHEM)
600D CHARLOTTE (DAYLIGHT/EPIC)

THE WAY | ARE - DON'T BLINK
 TIMBALAND FEAT. KERI HILSON (40SLEV/BLACKGROUND/INTERSCOPE) KENNY CHESNEY (BNA)
PIECE OF ME BED
" BRITNEY SPEARS (JIVE/ZOMBA) 11 ). HOLIDAY (MUSIC LINE/CAPITOL)
8i7. 5 WITH YOU FEEDBACK
. T 17 CHRIS BROWN (JIVE/Z0MBA) 1| JANET (ISLAND/IDJMG)
HOW FAR WE'VE COME NO AIR

MATCHBOX TWENTY (MELISMA/ATLANTIC)
DON'T STOP THE MUSIC

_JORDIN SPARKS DUET WITH CHRIS BROWN (19/JIVE/ZOMBA)
- PICTURES OF YOU

122§ -

__RIHANNA (SRP/DEF JAM/IOJMG) THE LAST (VIRGIN)
GOOD LIFE SUFFOCATE

KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJMG)
o SHADOW OF THE DAY
~_LINKIN PARK (WARNER BROS .}

OVER YOU
DAUGHTRY (RCA/RMG)

J. HOLIDAY (MUSIC LINE/CAPITOL)
BABY DON'T GO
_FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORMDEF JAWIDJMG)

| LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RMB)

4 OUR SONG FUNKYTOWN
~ TAYLOR SWIFT (BIG MACHINE - ALVIN AND THE CHIPMUNKS (FOX/RAZOR & TIE)
HYPNOTIZED ME LOVE
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC) SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
INTO THE NIGHT GO GIRL

F’ 1.‘, SANTANA FEAT. CHAD KROEGER (ARISTA/RMG)
SEE YOU AGAIN
i MILEY CYRUS (HOLLYWOOD)

_’T l; WAKE UP CALL

i 57 MAROON 5 (A&M/OCTONE/INTERSCOPE)

i

6

 PITBULL FEAT. TRINA & YOUNG BOSS (FAMOUS ARTISTS/TVT)
FALLING IN LOVE AT A COFFEE SHOP
_LANDON PIGG (RCA/RMG)

ALL AROUND ME
| FLYLEAF {A&M OCTONE/INTERSCOPE)
THE WAY | AM
INGRID MICHAELSON (CABIN 24/0RIGINAL SIGNAL/RED)
- CITIZEN SOLDIER

_ 3DODRS DOWN (UNIVERSAL REPUBLIC)
LEAVE IT ALL TO ME (ICARLY THEME SONG)
MIRANDA COSGROVE FEAT. DRAKE BELL (NICKELODEONAVIACOM)
- UNTIL THE END OF TIME
JUSTIN TIMBERLAKE OUET WITH BEYONCE (JIVE/ZOMBA)
SORRY, BLAME IT ON ME
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
WHAT HURTS THE MOST
CASCADA (ROBBINS)

HOT
AVRIL LAVIGNE (RCA/RMG)

HERO/HEROINE
BOYS LIXE GIRLS (COLUMBIA)
SORRY
. _BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA)
S.0.8.
J JONAS BROTHERS (HOLLYWOOD)
'3y 23 AYO TECHNOLOGY
" 50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND ({
. I'M SO HOOD
o DJ KHALED (TERROR SUQUAD/KOCH)
35 5 STOP AND STARE
4 ’-@j’, ~ . ONEREPUSLIC (MOSLEY/INTERSCOPE)
NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA
GIMME MORE 12" A BAY BAY
BRITNEY SPEARS (JIVE/ZOMBA) h HL CHRIS (POLO GROUNDS/J/RMG)
HE SAID SHE SAID TAKING CHANCES
ASHLEY TISDALE (WARNER BROS ) b CELINE DION (COLUMBIA)
POP BOTTLES . - SHAWTY IS A 10
BIRDIMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) w; 15- THE-OREAM (DEF JAM/IDJMG)
CRUSHCRUSHCRUSH TAKE ME THERE
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA} RASCAL FLATTS (LYRIC STREET)
.~ READY, SET, DON'T GO ~ OUR TIME NOW
BILLY RAY C;RUS WI'I:H MILEY CYRUS (WALT DISNEYAYRIC STREET) ~_PLAIN WHITE T'$ (HOLLYWOOD)
SOULJA GIRL ‘ LETTER TO ME
SOULJA BOY TELL'EM FEAT. I-15 (COLLIPARK/INTERSCOPE} BRAD PAISLEY (ARISTA NASHVILLE)
~ WON'T GO HOME WITHOUT YOU 2 1, MY DRINK N' MY 2 STEP
| MAROON § {A&M/GCTONE/INTERSCOPE) 1 izf CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG}
CALABRIA 2008 FREAKY GURL
ENUR FEAT. NATASJA (ULTRA) - ' GUCE! MANE (BIG CAT/ASYLUM/ATLANTIC)
e
- SCREAM
1 ‘. ‘TIMBALAND FEAT. KERI HILSON & WICOLE SCHERZINGER {MOSLEY/BL )
CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

43 I'M LIKE A LAWYER...(ME & YOU)
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IOJMG)

qﬁ

" “| DUFFLE BAG BOY

PLAYAZ GIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)
GET BUCK IN HERE
D FELLY FEL FEAT. DIDOY, AKON, LUGACRIS & LIL JON (SLAND URBAN/DJMG)

8 JUST FINE
| MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

POP 100: The top Pop singles & tracks. according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems, and
sales compited by Nigelsen SoundScan See Chart Legend for rules and explanations. © 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, inc. Al}
rights reserved POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data 1s used to compile both the Biltboard Hot 100 and Pop 100.
See Chart Legend for rutes and explanations, © 2008, Nieisen Business Media, inc All rights reserved. HITPREDICTOR: See Chart Legend for rules and
explanations. @ 2008, Promosguad and HitPredictor are trademarks of Think Fast LLC.
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LaBEl)

CLUMSY
i FERGIE (WILL |.AM/A&M/INTERSCOPE)
APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE}
KISS KISS
- CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)
LOW
_FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YD (SRP/DEF JAM/IDJMG)
TATTOO
JORDIN SPARKS {19/JIVE/ZOMBA)
BUBBLY
COLBIE CAILLAT (UNIVERSAL REPUBLIC_)
PARALYZER
| FINGER ELEVEN (WIND-UP)
!LP! LOVE LIKE THIS *
d NATASHA BEDINGFIELD FEAT. SEAN KINGSTON (PHONOGENIC/EPIC) ?
THE WAY | ARE
TIMBALAND FEAT KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE)
TAKE YOU THERE 7y
~_ SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
MISERY BUSINESS
PARAMORE (FUELED BY RAMEN ATLANTIC/LAVA}
TEARDROPS ON MY GUITAR
" _TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC)
CYCLONE
" BABY BASH FEAT. T-PAIN (ARISTA/RMG)
16 20 STRONGER
- KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) f
178 SWEETEST GIRL (DOLLAR BILL)
: s WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA (COLUMBIA)
§ DON'T STOP THE MUSIC
:Pi. - RiHANNA (SRP/DEF JAM/IDJMG)
OVER YOU
DAUGHTRY (RCA/RMG)
1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOOD CHARLOTTE (DAYLIGHT/EPIC)
AYO TECHNOLOGY
‘50 CENT FEAT. JUSTIN TIMBERLAKE & THMBALAND (SHATTY, )
PIECE OF ME i
BRITNEY SPEARS (JIVE/Z0MBA) )
SHADOW OF THE DAY
LINKIN PARK_(WARNER BROS ) f
STOP AND STARE iy
ONEREPUBLIC (MOSLEY/INTERSCOPE)

| SEE YOU AGAIN
MILEY CYRUS (HOLLYWOOD)

d B Bl

17 18

27

MPRINT / PROMOTION LABEL)
WHAT TIME IS IT }

- FOUNDATIONS
19 KATE NASH (FICTION/GEFFEN)
DON'T SHOOT ME SANTA
THE KILLERS (ISLANE [01J16)
- DOWN 4 WHATEVA
n THUG LADY (OHIO SOUNOLAB)
REDNECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS
JEFF FOXWORTHY/BILL ENGVALL (WARNER BROS. (NASHVILLEYWRN)
2 INSIDE OUT
' TEMAR UNDERWOOD (KINGS MOUNTAIN)
OICHE CHIUM (SILENT NIGHT)
ENYA (REPRISE)
STRAIGHT TO VIDEO
MINDLESS SELF INDULGENCE (UCR/METROPOLIS)
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)
AYO TECHNOLOGY
50 CENT (SHADY AFTERMATH/INTERSCOPE)
CUNTRY BONER
PUSCIFER (PUSCIFER)
LET ME SEE SOMETHING
A.G. & WRECKLESS EN.T. (WRECKLESS ENTERTAINMIENT)
. BLACK TIDE
© BLACK TIDE (INTERSCOPE)
DOWN HOME GIRL
LD CROW MEDICINE SHOW (NETTWERK)
L ONLY THE WORLD
MANDISA (SPARROW)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)
PARTY LIKE A ROCKSTAR
SHOP B0YZ (ONDECK/UNIVERSAL REPUBLIC)
THE MARCH
KY-MANI MARLEY (VOX/REALITY/ARO)
SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (M > 1/TVT)
WHAT HURTS THE MOST
CASCADA (ROBBINS)
THE PERFECT DRUG
" NINE INCH NAILS (NOTHING/INTERSCOPE)
} SHUT ME UP
2% WINDLESS SELF INDULGENCE (UCR/METROPOLIS)

is' MY HOMETOWN/SANTA CLAUS IS COMIN' TO TOWN

~ BRUCE SPRINGSTEEN (COLUMBIA)

', KNOCK DOWN THE WALLS
" CHUBBY CHECKER (TEEC)

fg-: x

4
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www.americanradiohistorv.com

AIRPLAY
MONITQRED 8Y

nielsen

TITLE
ARTISTIMPRINT | PROMOTION LABEL)
CALABRIA 2008

ENUR FEAT. NATASJA (ULTRA}

SALES DATA
COMPILED BY

nielsen
SoundScan

- WAKE UP CALL
. MAROON 5 (A&M/OCTONE/INTERSCOPE)

CRANK THAT (SOULJA BOY
SDULJA BDY TELL'EM (COLLIPARK/INTERSCD

- GOOD LIFE

- B
PE)

! -‘ - KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAMIDJMG)

WITH YOU
CHRIS BROWN (JIVE/ZOMBA)

HOW FAR WE'VE COME
~ MATCHBOX TWENTY (MELISMA/ATLANTIC)

bt

INTO THE NIGHT
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG

)

- SORRY

HYPNOTIZED

BUCKCHERRY (ELEVEN SEVEN/ATLANTIC/LAVA)

PILES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

- HERO/HEROINE
BOYS LIKE GIRLS (COLUMBIA)

LOVESTONED
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

XERHLSON &

“‘] - SCREAM

- NEVER TOO LATE
THREE DAYS GRACE (JIVE/ZOMBA)

~ WON'T GO HOME WITHOUT
|." | MAROON 5 (A8M'OCTONE/INTERSCOPE)

YOU

®
. BABY DON'T GO

FABOLOUS FEAT JERMAINE DUPRI (DESERT STORM/DEF JAMIDUMG) “

7 | 3"' NO AIR

JORDIN SPARKS DUET WITH CHRIS BROWN (1/JVEZOVBA) J

FLASHING LIGHTS

.mﬁ SHE SAID, | SAID (TIME WE LET GO)
NLT (T.U G./GEFFEN) !
; &

| KANYE WEST FEAT. DWELE (ROC-A-FELLATDEF JAWIOJMG)

FEEDBACK
JANET (JSLAND/IDJMG)

- WHEN YOU'RE GONE

| AVRIL LAVIGNE (RCA/RMG)

WHAT HURTS THE MOST
CASCADA (ROBBINS)

GIMME MORE

517_ BRITNEY SPEARS (JIVE/ZOMBA)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL)

»c BARTENDER

’:’ T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

:

GIRLFRIEND
~ BOW WOW & OMARION (T.U.G/COLUMBIA)

1r HITPR

promosquad

SEAN KINGSTON
TAYLOR SWIFT

RIHANNA

LINKIN PARK
MILEY CYRUS
CHRIS BROWN
BUCKCHERRY
PLIES FEAT. AKON
THREE DAYS GRACE
ASHLEY TISDALE
SARA BAREILLES
LIFEHOUSE

AVRIL LAVIGNE

LINKIN PARK
TAYLOR SWIFT

ALICIA KEYS
LIFEHOUSE
GRAHAM COLTON

JOHN MAYER

FAITH HILL
BIG & RICH
ENRIQUE IGLESIAS

LEANN RIMES
KELLY SWEET
A FINE FRENZY

ANGELS AND AIRWAVES

THE KiLLERS
FINGER ELEVEN
SPOON

=EDICTOR

CHARTS LEGEND on Page 58
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TOP
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R&B/HIP-HOP ALI3U IVIS,M

T ECH > =
e
/%Wm' IBUTING LABEL (PRICE
MARY J. BLIGE
MATRIARGH/GEFFEN 010313/1GA (13.98) ®

| IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
T-PAIN
KDNVICT/NAPPY BDY/JIVE 08719/2DMBA (18.98)

Growing Pains

ALICIA KEYS
MBK/J 11513*/AMG (18.98) @

JAGGED EDGE

ASMfim $0 SO DEF/ISLAND URBAN 009493/IDJMG (13.98)

CHRIS BROWN
JIVE 12049/20MBA (18.98) ®

PITBULL
FAMOUS ARTISTS/DIAZ BROTHERS 2960*/TVT (18.98)

JAHEIW
DIVINE MILL/ATLANTIC 377532/AG (18.98)

Exclusive ‘.

The Makings Of A Man

UGK
UGK/JIVE 02633/Z0MBA (18.98) ®

KEYSHIA COLE
CONFIDENTIAL/IMANI GEFFEN 009475*/1GA (13.98)

AKON
KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968°7UMRG (13.98) ®

LUPE FIASCO
1ST & 15TH/ATLANTIC 368316/AG (18.98)

GORILLA ZOE
| BLOCK/BAD BOY SOUTH/BAD BOY 293180/AG (18.98)

Lupe Fiasco's The Cool

Just Like You !l

JAY-Z
ROC-A-FELLA/DEF JAM 010229*/IDJMG (13.98)

BABY BASH
ARISTA 05784/AMG (17.98)

American Gangster g.

BOW WOW & OMARION
TU.G /COLUMBIA 11492/SONY MUSIC (11.98) ®

PLAYAZ CIRCLE
DTP/DEF JAM 010083/IDJMG (13.98)

Face Off rj '

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 16772/20MBA (18.98)
BIRDMAN

CASH MONEY/UNIVERSAL MOTOWN 010351/UMRG (13.98)

ROBIN THICKE
STAR TRAK/INTERSCOPE 006146*/1GA (13.98)

AMY WINEHOUSE B o -
UNIVERSAL REPUBLIC 008926:UMRG {13.98)

The Fight Of My Life '.

5*Stunna

I' SOULJA BOY TELL'EM

TRIN-I-TEE 5:7 57 12

souljaboytellem.com .‘

KANYE WEST
ROC-A-FELLA DEF JAM 009541/I04MG (13.98)

COLLIPARK/INTERSCOPE 009962*/IGA (13.98)
o

SPIRIT RISING 0402/MUSIC WORLD (15.98)
—
Walkin' Bank Roll ; '

Graduation !‘I

HYPNOTIZE MINDS 5023/KOCH {17.98)

VARIOUS ARTISTS

EMI/SONY BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 10765/CAPITOL (18.98)

MARY J. BLIGE

PROJECT PAT
MATRIARCH/GEFFEN 871315 EX/IGA (12.98) Mary J. Blige & Friends

o 2o MM

J. HOLIDAY
MUSIC LINE 11805*/CAPITOL (12.98)

-~ R. KELLY -
Back Of My Lac' JIVE 08537/Z0MBA (18.98) Dobibiip !,:

MARIO
3RO STREET/J 21569/RMG (18.98)

Go

VARIOUS ARTISTS . :
CASH MONEY/UNIVERSAL MOTOWN 010502/UnRG (11.98) Cash Money Records: 10 Years Of Bling Vol. 1 I

THE-DREAM
RADIO KILLA/DEF JAM 009872°/(DJMG (13.98)

BONE THUGS-N-HARMONY TH.U.G.S.

1l
Love/Hate RUTHLESS 8808 (13.98) =

JILL SCOTT
HIDDEN BEACH 00050 (18.98) ®

The Real Thing: Words And Sounds Vol. 3 . SOUNDERACK American Gangster ..

CHRISETTE MICHELE
DEF JaM 008774/I0JMB (10.98)

1 Am

DEF JAM 010200/IDJMG (13.98)
Get Off The Stage L‘
st

SCARFACE
RAP-A-LOT 4 LIFE/RAP-A-LOT 331772/ASYLUM (18.98)

VARIQUS ARTISTS
UNIVERSAL/EMI/SONY BMG/ZCMBA 009055/ UMRG (18.98)

TOO SHORT
vowzs S

DRAMA
GRAND HUSTLE/ATLANTIC 185852/AG (18.98)

VARIQOUS ARTISTS
EMY/SONY BMG STRATEGIC MARKETING GROUP/UNIVERSAL/ZOMBA 10767/CAPITOL (18.98)

$HORT/JIVE 19181/Z0MBA {12.98)
= - e
Gangsta Grillz: The Album NOW Party Hits! r:fg:

BEANIE SIGEL

ROG-A-FELLA/OEF JAM 009534 */IDJMG (13.98)
JUSTIN TIMBERLAKE

JIVE 88062*/Z0MBA (18.98) ®

The Solution '.

FutureSex/LoveSounds

WU-TANG CLAN
WU/LOUD/SRC/UNIVERSAL MOTOWN 010560/UMRG (13 98)

RIHANNA
SRP/DEF JAM 008968*/IDIMG (13.98)

8 Diagrams ll

Good Girl Gone Bad

50 CENT
SHAOY AFTERMATH/INTERSGOPE 008931*/1GA (13.98)

BOYZ Il MEN
DECCA 009444 (17.98)

il / : .
Motown: A Journey Through Hitsville USA § STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

Fay

The Real Deal: Greatest Hits Vol. 1

GUCCI MANE
CZAR/SD ICEY/ASYLUM/ATLANTIC 313516/AG (18 98)

LEGACY/EPIC 81511/SONY BMG
g STEVIE RAY VAUGHAN & FRIENDS

Back To The Traphouse

Solos, Sessions & Encores

WYCLEF JEAN
IN YA FAGE/COLUMBIA 03947/SONY MUSIC (15.98)

~ . LEGACY/EPIC 87321/SONY BMG
BETTYE LAVETTE

Carnival Vol. Il: Memories Of An Immigrant i

The Scene Of The Crime

TIMBALAND
MOSLEY/BLACKGROUND/INTERSCOPE 008594*/1GA (13.98)

ANTI- 86873*/EPITAPH
. JOE BONAMASSA

Timbaland Presents Shock Value

Sloe Gin

PLIES
BIG GATES/SLIP-N-SLIOE/ATLANTIC 185340/AG (18.98)

J & R ADVENTURES 60263
SOUNDTRACK

The Real Testament
Black Snake Moan

SOUNDTRACK
JIVE 19075/ZOMBA (18.98)

NEW WEST 6105
THE DEREK TRUCKS BAND

This Christmas

TREY SONGZ
SONG BOOK/ATLANTIC 135740/AG (18.98)

Songlines

Trey Day ¥ KENNY WAYNE SHEPHERD

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428*/UMRG (10.98)

10 Days Out: Blues From The Backroads

REPRISE 49294*/WARNER BROS. &
o DION

Back To Black

CHINGY
DTP/DEF JAM 010227*/IDIMG (13.98) ®

Son Of Skip James

. _THE ORCHARD/VERVE FORECAST 010173/VG
ETTA JAMES

Hate It Or Love It

The Definitive Collection

STYLES P
PHANTOM/D-BLOCK 5557/K0CH (17.98)

HIP-O/CHRONIGLES 004010/UME
~ ANA POPOVIC

Super Gangster (Extraordinary Gentleman)

LEDISI
VERVE 008909/VG (10.98)

mREEAEETEN

Still Making History

" ECLECTO GROOVE 501/DELTA GRODVE
KEB' MO'

Lost & Found |

Suitca

COMMON
6.0.0.0 /GEFFEN 009382*/1GA (13.98)

i

ONE HAVEN/EPIC 77621/RED INK
SOUNDTRACK

Finding Forever

The Great Debaters

ANGIE STONE
STAX 30146/CONCORD (18.98)

ATLANTIC 396860/AG
MUDDY WATERS, JOHNNY WINTER, & JAMES COTTON

The Art Of Love & Wa

GHOSTFACE
DEF JAM 009499*/IDIMG (13.98)

Breakin' It Up, Breakin' It Down

LEGACY/EPIC 07283/SONY BMG
OMAR KENT DYKES & JIMMIE VAUGHAN

The Big Doe Rehab

MARVIN SAPP
VERITY 09433/Z0MBA (17.98)

RUF 1122 On The Jimmy Reed Highway

ROBBEN FORD

Thirsty

Truth

2PAC
AMARU/DEATH ROW/INTERSCOPE 010072/UME {11.98)

CONCORD 230234

SEAN KINGSTON
B BELUGA HEIGHTS/KOCH/EPIC 12999/SONY MUSIC (18.98)

ARETHA FRANKLIN
ARISTA 78668/RMG (18.98)

CHAKA KHAN
BURGUNDY 09022/SONY BMG (17.98)

BETWEEN THE BULLETS rgeorge@billboard.com

-;) BEYONCE
COLUMBIA 90920*/SONY MUSIC (18.98)

LEDISI TALL IN SOFT SALES WEEK

| WILL DOWNING
: PEAK 30221/CONCORD (18.98)

As is customary following the holidays, most  the Greatest Gainer, climbing 60-30 (up 29%).
sales charts, including Top R&B/Hip-Hop Al- Fast forward to this year, and Grammy Award-

CASSIDY
FULL SURFACE/J 18599*/RMG {15.98)

B.A.R.S. The Barry Adrian Reese Story '.

bums, yield few highlights for the tracking nominated Ledisi at No. 36 owns the only sales

Tl
GRAND HUSTLE/ATLANTIC 202172*/AG (18.98)

week that ended Dec. 30. increase in the top 50, up 4%.

FREEWAY
ROC-A-FELLA/DEF JAM 004853*/iDJMG (13.98)

Free At Last

TI Vs TILP "'.

Mary J. Blige holds at No. 1 She bullets, as most others do

PAC
AMARU/INTERSCOPE 010221/UME (11.98)

The Best Of 2Pac - Part 2: Life ‘f. despite a 70% downturn, this issue, because the criteria

DJ KHALED
TERROR SQUAD 4229/KOCH (17 98)

since no debuts enter the fray. are lowered for this period.

QUEEN LATIFAH
FLAVOR UNIT/VERVE 009203/VG (13.98)

We The Best ..
=

— Still, gains by Elliott Yamin
Trav'lin’ Light |

(No.55, up 32%) and Trin-i-tee

This frame last year, Omari-

on bowed on top with one of

HURRICANE CHRIS
POLO GROUNDS/J 18697/RMG (15.98)

51/50 Ratchet ..

four new albums in the top 50. 5:7 (No. 66, up 18%) would

NE-YO
_DEF JAM 008697"/IDJMG (13.98)

@83645

Because Of You | - That same week, the collector’s look strong in any week.
ELLIOTT YAMIN Sounds Of The Season: The Elliott Yamin Holiday Collection (EP) 32 z edition of “Dreamgirls” was —Raphael George
NBG 70011 EX/HICKORY (6.98)
Data for week of JANUARY 12, 2008 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 49
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n Bt

@le
R&B/HIP-HOP AIRPLA

Tl ALICIA KEYS (MBK/J/RMG)
NO ONE
ALICIA KEYS (MBK/J/RMG)
CAN’T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)
SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)
JUST FINE
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
UNTIL THE END OF TIME
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE/ZOMBA)
GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/OEF JAM/IDJMG)
SHOULDA LET YOU GO
KEYSHIA COLE INTRODUCING AMINA (IMANI/GEFFEN/INTERSCOPE)
KISS KISS
CHRIS BROWN FEAT, T-PAIN (JIVE/ZOMBA)
SENSUAL SEDUCTION
SNOOP DOGG (DOGGYSTYLE/GEFFEN/INTERSCOPE)
INDEPENDENT
| WEBBIE, LIL PHAT & LI BOOSIE (TRILL/ASYLUM/ATLANTIC)
DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (OTP/DEF JAM/IDJMG)
1 REMEMBER
KEYSHIA COLE (IMANY/GEFFEN/INTERSCOPE)
I'M SO HOOD
DJ KHALED (TERROR SQUAD/KOCH)
POP BOTTLES
BIRDMAN FEAT. LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
5 CRYING OUT FOR ME
B MARIO (3RD STREET/J/RMG)
FLASHING LIGHTS
KANYE WEST FEAT. DWELE (RDC-A-FELLA/DEF JAM/IDJMG)
LOW
FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)
SHAWTY IS A 10
THE-DREAM (DEF JAM/IDJMG)
BED
J. HDLIDAY (MUSIC LINE/CAPITOL)
GIRLFRIEND
BOW WOW &
WITH YOU
CHRIS BROWN (JIVE/ZOMBA)
TEACHME
MUSIQ SOULCHILO (ATLANTIC)
NEVER
JAHEIM (DIVINE MILL/ATLANTIC)

WHEN | SEE U
FANTASIA (J/RME)

(TU G /COLUMBIA)

wor R&B/HIP-HOP
SINGLES SALES.

INSIDE OUT

SaCY TEMAR UNDERWOOD (KINGS MOUNTAIN)
SHE’S HOT
ROGUE SOULJAHZ (STICO & DA BANDIT) (IMAGINATIDN)
SWAGGA
EMMANUEL (5TH WORLD)
THE MARCH
KY-MANI MARLEY (VOX/REALITY/AAD)
KOOL AID
LIL BASS FEAT. JT MONEY (PIPELINE)
MORE THAN A LOVE SONG
PRYSLEZZ FEAT. DWELE (KING APE)
GETY BUCK IN HERE
0J FELLI FEL {ISLAND URBAN/IDJME)
BIG GIRL (NOW)
SILVA JAGUAR (RPM)
SHAKE THAT BODY
PI FEAT. ELEPHANT MAN (TRACK PUSHA)
. | GETITIN

"\ CHADS THA COMMUNITY SERVA (FAM FIRST)
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)

GET UP ONIT
EL GRECO FEAT. TERRAH (LEVEL 3)
I'M WITIT
FASHO' (JMB)
TONIGHT (TONIGHT {S THE NIGHT)

n. SILVA JAGUAR (SILVA JAGUAR/RPM CONSULTING)

BED

J. HDLIDAY (MUSIC LINE/CAPITOL)

WORK THAT

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
I AM NOT MY HAIR

INDIA.ARIE (UNIVERSAL MOTOWN)

CALL ON ME

JANET & NELLY (VIRGIN)

I'M GETTIN MONEY

S0SA FEAT. JIM JONES (JUNGLE)

MY DRINK N’ MY 2 STEP
CASSIDY FEAT. SW122 BEATZ (FULL SURFACE/J/RMG)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)

SOULJA GIRL
| SOULJA BOY TELLEM FEATURING I-15 (COLLIPARK/INTERSCOPE)

POP LIFE
PRAS MICHEL (IMAGE)
GIVE IT TO YOU

EVE FEAT. SEAN PAUL (AFTERMATH/FULL SURFACE/RUFF RYDERS/INTERSCOPE/CMG/GEFFEN)

LOVERBOY
MARIAH CAREY FEAT. DA BRAT & LUDACRIS (VIRGIN)

50 | Go to www.billboard.biz for complete chart data

ed. HOT RRB/HIP-HOP AIRPLAY: 153 station
1 Nt 5

»

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YD (SRP/DEF JAM/IDJMG)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

LET IT GO
KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)
| WORK THAT
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
MY DRINK N’ MY 2 STEP
CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE/J/RMG)

B DEY KNOW
SHAWTY LO (D4L/ASYLUM)

SOULJA GIRL
SOULJA BOY TELLEM (COLLIPARK/INTERSCOPE)

SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)

DO YOU
NE-YO (DEF JAM/IOJMG)

MY LOVE
JOE (JIVE/ZOMBA)

ANGEL
CHAKA KHAN (BURGUNDY/COLUMBIA}

GIVIN' ME A RUSH
TYRA B (WARNER BROS.)

HOOD FIGGA
GORILLA 20E (BLOCK/BAD BOY SOUTH/ATLANTIC)

ROC BOYS (AND THE WINNER IS)...
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMG)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELLEM (COLLIPARK/INTERSCDPE)

BABY
| ANGIE STONE FEAT. BETTY WRIGHT (STAX/CMG)

I WON'T TELL
FAT JOE FEAT. J. HOLIDAY (TERROR SQUAD/IMPERIAL/CAPITOL)

| FALSETTO
THE-DREAM (DEF JAM/IDJMG)

HEARTBREAKER
TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTOWN)

PUT YOU UP ON GAME
ARETHA FRANKLIN WITH FANTASIA (J/RMG)

FREAKY GURL
GUCC) MANE (BIG CAT/ASYLUM/ATLANTIC)

HATE ON ME
JILL SCOTT (HIDDEN BEACH)

IF 1 HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJMG)

FLY LIKE ME
CHINGY FEAT. AMERIE (DTP/DEF JAM/IDIMG)

WOMAN
RAHEEM DEVAUGHN (JIVE/ZOMBA)

AIRPLAY.

&3 FLO RIDA FEAT. T-PAIN (POE BOY/ATLANTIC)

- NO ONE
ALICIA KEYS (MBK/J/RMG)

KISS KISS
CHRIS BROWN FEAT. T-PAIN (JIVE/ZOMBA)

HYPNOTIZED
PLIES FEAT. AKON (BIG GATES/SLIP-N-SLIDE/ATLANTIC)

APOLOGIZE
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY/BLACKGROUND/INTERSCOPE)

GIRLFRIEND
BOW WOW & OMARION (T.U.G/COLUMBIA)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJME)

GOOD LIFE
KANYE WEST FEAT. T-PAIN (ROC-A-FELLA/DEF JAM/IDJME)

FLASHING LIGHTS
KANYE WEST FEAT. DWELE (ROC-A-FELLA/DEF JAM/IDJMG)

CAN'T HELP BUT WAIT
TREY SONGZ (SONG BOOK/ATLANTIC)

SENSUAL SEDUCTION
SNOOP DOGG (0OGGYSTYLE/GEFFEN/INTERSCOPE)

WHAT IS IT
BABY BASH FEAT. SEAN KINGSTON (ARISTA/RME)

WITH YOU
CHRIS BROWN (JIVE/ZOMBA)

CLUMSY
FERGIE (WILL.).AM/A&M/INTERSCOPE}

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)

HATE THAT | LOVE YOU
RIHANNA FEAT. NE-YO (SRP/DEF JAM/IDJMG)

LIKE YOU'LL NEVER SEE ME AGAIN
ALICIA KEYS (MBK/J/RME)

CRANK THAT (SOULJA BOY)
SOULJA BOY TELLEM (COLLIPARK/ANTERSCOPE}

BABY DON’T GO
FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM/DEF JAM/IDJME)

SUFFOCATE
J. HOLIDAY (MUSIC LINE/CAPITOL)

FREAKY GURL
GUCCI MANE (BIG CAT/ASYLUM/ATLANTIC)

BED
J. HOLIDAY (MUSIC LINE/CAPITOL)

GET BUCK IN HERE
DJ FELLI FEL FEAT. 0IDDY, AKON, LUDACRIS & LIL JON (ISLAND URBAN/IDJMG)

TAKE YOU THERE
SEAN KINGSTON (BELUGA HEIGHTS/EPIC/KOCH)

THE ANTHEM
| PITBULL FEAT. LIL JON (FAMOUS ARTISTS/TVT)
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AIRPLAY SALES DATA
WONITORED BY

COMPILED BY
niclsen
SoundScan

ADULT R&BB .

NO ONE
i ALICIA KEYS (MBK/JIRMG[

MY LOVE

JOE (JIVE/ZOMBA)

UNTIL THE END OF TIME

JUSTIN TIMBERLAKE DUET WITH BEYDNCE (JIVE/ZOMBA}

LIKE YOU'LL NEVER SEE ME AGAIN

ALICIA KEYS (MBK/J/RMG)

ANGEL

CHAKA KHAN (BURGUNDY/COLUMBIA}

TEACHME

MUSIQ SOULCHILD (ATLANTIC)

NEVER

JAHEIM (DIVINE MILL/ATLANTIC)

JUST FINE

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

BABY

ANGIE STONE FEAT. BETTY WRIGHT (STAX/CMG)

PUT YOU UP ON GAME

ARETHA FRANKLIN WITH FANTASIA (J/RMG)

ALRIGHT

LEDISI (VERVE FORECAST/VERVE)

HATE ON ME

JILL SCOTT (HIDDEN BEACH)

HEARTBREAKER

TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)

WOMAN

RAHEEM DEVAUGHN (JIVE/ZOMBA)

| REMEMBER

KEYSHIA COLE (IMANI/GEFFEN/INTERSCOPE)

AFTER TONIGHT

WILL DOWNING (PEAK/CMG)

MY LOVE

JILL SCOTT (HIDOEN BEACH)

DECLARATION (THIS IS IT!)

KIRK FRANKLIN (GOSPO CENTRIC/ZOMBA)

HONEY

ERYKAH BADU (UNIVERSAL MDTOWN)

STOP BREAKING MY HEART

RAHSAAN PATTERSON (ARTISTRY)

DO YOU FEEL ME

ANTHONY HAMILTON (DEF JAM/IDJMG)

| APOLOGIZE

ANN NESBY (IT°S TIME CHILD/SHANACHKIE)

ONE FOR ALL TIME

CHAKA KHAN (BURGUNDY/COLUMBIA}

GOT 2 BE DOWN

RDBIN THICKE FEAT. FAITH EVANS (STAR TRAK/INTERSCOPE)

BE OK

7CHRISEYTE MICHELE (DEF JAM/IDIMG)

tr HITPREDICTOR

promosquad

J. HOLIDAY

MARY J. BLIGE
KEYSHIA.COLE

BIRDMAM FEAT. LIL WAYNE
MARIO

KANYE WEST FEAT. DWELE
BOW WOW & OMARION
CHRIS BROWN

RIHANNA FEAT. NE-YO
TYRA B

TANK

TIMBALAND FEAT. ONEREPUBLIC
BOW WO'N & OMARION

KANYE WEST FEAT DWELE

TREY SONGZ

CHRIS BROWM

FERGIE

ALICIA KEYS

J. JOoLtDAY

SEAN KINGSTON

KEYSHIA ZOLE INTRODUCING AMINA
MARY J. BLIGE

ADULT R&B AND RHYTHMIC AIRPLAY: 70 adult R&B stations and 75 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week, © 2008
Nielsen Business Media, Inc. and Nielsen SoundScan, inc. HOT R&B/HIP-HOP SINGLES SALES: this
data is used to compile Hot R&B/Hip-Hop Songs. @ 2008 Nieisen Business Media, Inc. and Nielsen
SoundScan. Inc. HITPREDICTOR: @ 2008, Promosquad and HitPredictor are trademarks of

Think Fast L1.C

Data for week of JANUARY 12, 2008 | CHARTS LEGEND on Page 58
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AIRPLAY SALES DATA
MONITORED BY COMPILED BY

niclsen
SoundScan

HOT

COUNTRY.SONGS

S TITLE
@ 2 i"ﬁ; E PRODUCER (SONGWRITER)

20 B4l OUR SONG
Rhiaacll N-CHAPMAN (T. SWIFK\

STAY

Artist & !:g
IMPRINT & NUMBER / PROMOTION LABEL &

n——

Taylor Swift 11
__® BIG MACHINE J
Sugarland

31
2.5 _B.GALLIMORE K.BUSH J.NETTLES (J.0.NETTLES) © MERCURY 2 @
a3y WHAT DO YA THINK ABOUT THAT Montgomery Gentry 3 ‘83
M WRIGHT,J. STEELE (B JONES.A SMITH) @ COLUMBIA il i
s 7 WINNER AT A LOSING GAME Rascal Flatts 4 @
D HIFFRASCAL FLATTS (G.LEVOX.J.DEMARCUS,J.0.ROONEY) @ LYRIC STREET
A 5 s EVERYBODY Keith Urban W ] | l
D HUFF k URBAN (R MARX,K.URBAN) @ CAPITDL NASHVILLE Semnd- n
6 4 FIRECRACKER Josh Turner pe ' 36
£ RDGERS (J TURNER,S.CAMPPMCLAUGHLIN) © MCA NASHVILLE ‘American Idol
r 7 s DON'T BLINK Kenny Chesney finalist returns a7
i r'i_cEA‘Ir:x‘r\lx'r:ENF;( (:‘Ifi(E)Sl\:\;YE(C.BEATHARD,C.WALUN} o P@ :3NA 1 to top 40 for the | 4
a rad Paisley T
8 9 9 F.ROGERS (B.PAISLEY) @ ARISTA NASHVILLE ‘ !!fst time since 38
e 10 10  WATCHING AIRPLANES Gary Allan |4 { Keep Coming =
W M WRIGHT,G.ALLAN (J.BEAVERS,J. SINGLETON) © MCA NASHVILLE 4 Back” peaked at 3
10 8 3 HOW 'BOUT THEM COWGIRLS George Strait 3 No.Z8inMarch.” ¥ @
L T.BROWN,G STRAIT (C.BEATHARD.E M.HILL) @ MCA NASHVILLE
g,““ 1 13 READY, SET, DON'T GO Billy Ray Cyrus With Miley Cyrus 1 N .M
3 FMOLLIN,A. ARMATO,T.JAMES (8.R.CYRUS,C.BEATHARD) @ WALT DISNEY/LYRIC STREET %
42 12 14 CLEANING THIS GUN (COME ON IN BOY) Rodney Atkins ‘12
THEWITT.R ATKINS (C BEATHARD,M.CANNON-GOODMAN: ® CURB
15 12 MORE THAN A MEMORY Garth Brooks 1
A.REYNOLDS (L.BRICE,K.JACDBS.B.MONTANA) PEARL/BIG MACHINE :
17 25 SHIFTWORK Kenny Chesney 14
B CANNON.K CHESNEY (T J_QKS) ® BNA -
13 15 STEALING CINDERELLA Chuck Wicks 1 Gain of 71,000
| . M POWELL,D.HUFF (C WICKS.R.RUTHERFORD.G.G.TEREN IIl) ® RCA d

impressions for

GET MY DRINK ON
TKEITH (T KEITH.S EMERICK.O0 OILLON)

© SHOW DOG NASHVILLE

Toby Keith CTSI third single from

18 ' SMALL TOWN SOUTHERN MAN
K.STEGALL (A JACKSON)

“Poets &

Alan Jackson =
L Pirates.” Track

©® ARISTA NASHVILLE

—

INTERNATIONAL HARVESTER
C MORGAN PO DONNELL,K.STEGALL (S.MINOR.O.MYRICK,J STEELE)

19 22 SUSPICIONS
- _B.GALLIMORE (D.MALLOY,R. MCCORMICK.E.RABBITT.E STEVENS)

Craig Morgan 16

22 28 ALL-AMERICAN GIRL
M.BRIGHT (C.UNOERWOOD, K LOVELACE A GORLEY)

100:0:00:¢

. WHAT KINDA GONE
S.HENORICKS.C.CAGLE {C.CAMERON.O.BERG.C DAVIS)

2 GOD MUST BE BUSY
T.BROWN,R.OUNN.K BROOKS (C.DANIELS.M.PHEENEY)

BROKEN BCIW Iogged SEvel
- ﬁ—m WcGra Bl weeks on chart’s
clraw
© CURB 19 lower end from S8
Carrie Underwood 0 unsolicited
© ARISTA/ARISTA NASHVILLE album play.
Chris Cagle 2
® CAPITOL NASHVILLE u ’.’I
Brooks & Dunn 52

© ARISTA NASHVILLE

LAUGHED UNTIL WE CRIED
M.KNOX (K LOVELAGE A GORLEY)

Jason Aldean
© BROKEN BOW

2% 9% IT'S GOOD TO BE US Bucky Covington
M.A MILLER D OLIVER (D.BERG.T.JAMES) ® LYRIC STREET
HOW LONG Eagles

EAGLES (J.D.SCUTHER)

© ERC/LOST HIGHWAY/MERCURY

Lead single from

merson Drive

27 27 YOU STILL OWN ME E next album
K FOLLESE.B ALLEN (J REID.N.GOROON.PDOUGLAS) ® MONTAGE/MIDAS/NEW REVOLUTION “Pﬂ er 0';
24 30 5 pHesiSll DO YOU HEAR WHAT | HEAR Carrie Underwood ¥ "
[CILIS I 0 BRIGHT (G SHAYNE.N.REGNEY) © BNA/ARISTA NASHVILLE Common Man, 1
32 32 LOVE IS A BEAUTIFUL THING Phil Vassar gains 134,000
- M.WRIGHT.PVASSAR (J.STEELE.C.WISEMAN} ©® UNIVERSAL SOUTH "m"essions_ sel :
204 LAST CHRISTMAS Tayior Swift . . "
29 ] 28 33 N.CHAPMAN (G.MICHAEL) NBC/BIG MACHINE a"wesal mhll
B 5 o ROLLIN' WITH THE FLOW Mark Chesnutt March 1. @

J.RITCHEY (J HAYES)

tr HITPREDICTOR

TAYLOR SWIFT

SUGARLAND

MONTGOMERY GENTRY

RASCAL FLATTS

KEITH URBAN

BRAD PAISLEY

GARY ALLAN

BILLY RAY CYRUS WITH MILEY CYRUS
RODNEY ATKINS

Don’t miss another important

R&R COUNTRY DAILY

UPDATI:

Visit www.radioandrecords.com to sign up for your free daily
Country Radio Blast.

RadioandRecords.com

HOT COUNTRY SONGS: 110 country stations are electronically monitored by Nielsen Broadcast Data
Systems, 24 hours a day. 7 days a week. Airpower awarded to songs appearing in the top 20 on both
the BDS Arplay and Audience charts for the first time with increases in both detections and
audience. © 2008 Nielsen Business Media. Inc. All rights reserved.

HITPREDICTOR: © 2008, Promosquad and HitPredictor are trademarks of Thirk Fast LLC

ALL CHARTS: See Chart Legend for rules and explanations.
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© LOFTON CREEK

33
41
39
36
38
a7
43
a7
58
29
46
49
4
59
40

51

54

TITLE

PRODUCER (SONGWRITER)
THINGS THAT NEVER CROSS A MAN’S MIND
B.CHANCEY (T.JOHNSON.D.POYTHRESS,W.VARBLE)

See below for complete legend information

=
Artist £
{MPRINT & NUMBER / PROMOTION LABEL }.‘L .

Kellie Pickler
© BNA %

LOVE DON'T LIVE HERE
PWORLEY,V.SHAW (J.HAYWOOD,C KELLEY,H SCOTT)

Lady Antebellum 32
@ CAPITOL NASHVILLE

37 SANTA BABY
B.CHANCEY (J E.JAVITS,PSPRINGER. T.SPRINGER)

Kellie Pickler
© BNA 38,

50 WORKIN’ FOR A LIVIN’
A REYNOLDS {H.LEWIS.C HAYES)

Garth Brooks & Huey Lewis 34
PEARL/BIG MACHINE

JUST GOT STARTED LOVIN’ YOU
\_JRICH (J.0TTD,J FEMIND D.V.WILLIAMS)

James Otto
© WARNER BROS \WRN

5 SOMETHIN’ ABOUT A WOMAN
JRITCHEY (J.OWEN.B REGAN,J.RITCHEY)

Jake Owen
® RCA

18 TAKIN' OFF THIS PAIN
B CANNON (4.SHEPERD)

© MCA NASHVILLE

36

I'M WITH THE BAND
W KIRKPATRICK LITTLE BIG TOWN (K FAIRCHILD, W KIRKPATRICK K.RQADS PSWEET.J. WESTBROOK)

Little Big Town
®© EouITY

44

45

MAYBE SHE'LL GET LONELY
J.STOVER,D LANCIC.J INGRAM (J.STOVER.J PAULIN,J KENNEDY)

WE WEREN’T CRAZY
B.JAMES (J.GRACIM TLOPACINSKI.B PINSON)

Jack Ingram
©O BIG MACHINE

Josh Gracin 40
LYRIC STREET

35
35
Ashton Shepherd 37
»
39

" LITTLE DRUVIMER BOY
T.KEITH,R SCRUGGS (K.DAVIS,H.ONORATI.H.SIMEONE)

Toby Keith 4
© SHOW DOG NASHVILLE

40

BRING HIM HOME SANTA
R L.FEEK.T.JOHNSON (T JOHNSON,R.L.FEEK)

The Song Trust 29
© GIANTSLAYER/CAPITOL NASHVILLE

48

SANTA BABY
__N.CHAPMAN (4.E JAVITS PSPRINGER.T.SPRINGER)

Taylor Swift 3
NBC/BIG MACHINE

53 YOU'RE GONNA MISS THIS
FROGERS (L. TMILLER,A.GORLEY)

Trace Adkins “
® CAPITOL NASHVILLE

43 FOR THESE TIMES
M.MCBRIDE (L SATSHER)

Martina McBride 50
@ RCA

PLL BE HOME FOR CHRISTMAS Sara Evans ;16-
J SHANKS,PLEONA3D (K GANNON,W.KENT.B RAM) ® BNA
29 RED UMBRELLA Faith Hill 28

~_ B GALLIMORE.FHILL (A MAYD,C LINDSEY,B.WARREN.B.WARREN)

© WARNER BROS..WRN

NUTTIN’ FOR CHRISTMAS

Sugarland 48

J NETTLES.K BUSH {B.L.MARKCUM.G MARKCUM) MERCURY

49 IN MY NEXT LIFE Terri Clark e
G FUNOIS (T.CLARFJ COLLINS T.SHAPIRD) @ BNA

4 THE STRONG ONE Clint Black 38
J.STROUO.C BLACK (8.LUTHER.D.POYTHRESS,C.JONES) @ Uity -

52 CHRISTMASES WHEN YOU WERE MINE Taylor Swift 4

N.CHAPMAN (T.SWAFT.L.ROSE,N.CHAPMAN)
47 HAPPY ENDINGS

D JOHNSON (L.BRICE.J.MCELROY)
AWAY IN A MANGER
T.JOHNSON (TRAD TIONAL)

NBC/BIG MACHINE

Lee Brice 45
© ASYLUM-CURB

Blaine Larsen

_© BN

SILENT NIGHT
N.CHAPMAN (TRADITIDNAL)

Taylor Swnﬂ 54
NBC BIG MACHINE

WE RODE IN TRUCKS
|_J STEVENS (L.BRYAN.R MURRAH.).MCCORMICK)

Luke Bryan 45
@ CAPITOL NASHVILLE

ROCKIN’ AROUND THE CHRISTMAS TREE
TKEITH R SCRUGES ) MARKS)

Toby Keith 44
@ SHOW 00G NASHVILLE

ALL WRAPPED UP IN CHRISTMAS
T.LAWRENCE J KIN G (k BEARD.F. ANDERSON)

Tracy Lawrence ‘57
® ROCKY COMFORT/COS

58 WINTER WONDERLAND
JNETTLES C BUSH (FEBERNARD.D SMITH)

Sugarland 50
MERCURY NASHVILLE

" FALLING INTO YOU
€ .DOWNS B BRAND TWHISKEY FALLS.WE3KINGS (S.WILLIAMS.W.BRANDT.B BRANDT,C.DOWNS)

Whiskey Falls u
@® MIDAS/NEW REVOLUTION

O LITTLE TOWN OF BETHLEHEM
G.FUNDIS (TRADITIONAL)

promosqguad

CHUCK WICKS

TOBY KEITH

ALAN JACKSON

TIM MCGRAW
CARRIE UNDERWOOD
CHRIS CAGLE
BROOKS & DUNN
JASON ALDEAN
BUCKY COVINGTON
EMERSON DRIVE

o

BETWEEN THE BULLETS wijessen@billboard.com

HOLIDAY PLAY LIGHTS UNDERWOOD, LARSEN

Christmas-week play lifts seasonal titles on
this issue’s Hot Country Songs, led by Car-
rie Underwood's Greatest Gainer nod with
“Do You Hear What | Hear.”

Underwood’s 34-27 sprint marks the 2007
season’s highest-charted Christmas title on
the country scorecard. The “American Idol”
queen’s take on the old Christmas carol gains
1.3 million impressions, with spins detected
at 97 of the 109 stations monitored by Nielsen
BDS for the chart.

For chart reprints call 646.654.4633

www americanradiohistorv com

LARSEN

Terri Clark i
® BNA a0

PHIL VASSAR
MARK CHESNUTT
KELLIE PICKLER
JAMES OTTO
LITTLE BIG TOWN
JACK INGRAM
JOSH GRACIN
TRACE ADKINS
MARTINA MCBRIDE

Airplay during the Dec. 24-30 tracking
week buoys other traditional holiday fare,
including Blaine Larsen’s Hot Shot Debut at
No. 53 with “Away in a Manger” (1.2 million
impressions at 31 monitored signals), Tay-
lor Swift's No. 54 arrival with “Silent Night”
and Terri Clark’s No. 60 start with “O Little
Town of Bethlehem.” Tracy Lawrence offers
a new holiday plum with “All Wrapped Up
in Christmas,” which rides in at No. 57.

—-Wade Jessen

Go to www.billboard.biz for complete chart data | 53
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ROT LATIN SONGS: A panel of 107 stations (26 Latin pop, 16 tropical, 10 Latin rhythm, 55 regional Mexican) are electronically monitored 24 hours a day, 7 days a week.
2008, Nlelsen Business Media. Inc. and Nielsen SoundScan. Inc. All nghts reserved.

All rights reserved. TOP LATIN ALBUMS: See Charfs Legend for rules and explanations. &
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© 2008 Nielsen Business Media, Inc.

AIRPLAY
MONRITORED BY

nielsen

SALES DATA
COMPILED 8Y

niclsen

SoundScan

=y 2 5 s ™ e
. - ., B8 - 25 .
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O e J.SEBASTIAN J R LARDENAS (J SEBASTIAN SONY BMG NORTE a :I'r‘oonerstarts el 2 _TITO EL BAMBING (TITO EL BAMBINO) EMI TELEViSA 2]
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VOLE MUY ALTO Los Huracanes Del Norte @ SE FUE El Trono De Mexico
e LA LOS HURA NORTE (6.GARCIA) umvision 8 track 5|°W|_V hut o e NOT LISTED (NOT LISTED) UNIVERSAL LATING
@ » 1 ELPEROEDOR [CoQPRly surely picking O EEF « s peroon Hector Acosta g
SANTOS A SA A SANTOS) - PREMIUM LATIN up steam. Re- DEBUT NOT LISTED (NOT LISTED) i 0.AM
@ 7 37 SOY IGUAL QUE TU Alexis & Fido o4 enters chart @ 46 34 NO ESTAMOS SOLOS Eros Ramazzotti & Ricky Martin -
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ALEJANDRO FERNANDEZ 15 Anos De Exitos JUAN LUIS GUERRA Archivo Digital 4.4 HECTOR LAVOE A Man And His Music :
e 14 13 _DISCOS 605 17948 SONY (MG KUXTE (16 981 + 12 37 4 % SIENTE KAREN 653524 UNIVERSAL LATING (14 98) = o o2 13 FANIA EMUSICA 130144, UNIVERSAL LATIND (19.98) 15 .
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16 10 VARIOUS ARTISTS
HOW LATING 3 {58 S STFATE /40 MARKETING GROUP/EMVUNNERSAL/BMI TELEVISA)
11 1o SIN BANDERA
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12 " ﬂT_HE MA_RIPOS&SLSONV BMG NORTE} !
43 15 RICARDO ARJONA
Sy QUIEN DIJG AYER (SONY BMG NORTE) -
14 17 VARIOUS ARTISTS
: TOP LATINO Y3 (DISCOS 605/SONY BMG NORTE)
15 14 ANDREA BOCELLI

AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)

~ RHYTHM..

§§| TITLE
S ARTIST{IMPRINT / PROMOTIDN LABEL)

4 WISIN & YANDEL
WISIN VS. YANDEL: LOS EXTRATERRESTRES (MACHETE)

o VY QUEEN
SENTIMIENTO (UNIVISION/UG)
5 NICKY JAM

THE BLACK CARPET (PINA/UNIVERSAL LATINO)
4 DADDY YANKEE

EL CARTEL: THE BIG BOSS (EL CARTEL/INTERSCOPE/IGA)
- ALEXIS & FIDO
* SDBRENATURAL (SONY BMG NORTE)
6 JOWELL & RANDY

LDS MAS SUELTOS DEL REGGAETON (WARNER LATINA)
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BAND OF GOLD

KIMBERLEY LOCKE CURB/REPRISE

KINGDOM
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PUSH THE BUTTON
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THE GIRL YOU LOST
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SOMEBODY'S ME
__ENRIQUE IGLESIAS UNIVERSAL LATINO/INTERSCOPE
BABY
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LIFT YOUR VOICES
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m BABY LOVE
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-
| | TITLE
3 | ARTIST (IMPRINT / PROMOTION LABEL}

K-PAZ DE LA SIERRA
__CAPAZ DE TODO POR Tt (0ISA/UG)
2 VICENTE FERNANDEZ
PARA SIEMPRE (SONY BIMG NORTE)
VICENTE FERNANDEZ
HISTORIA DE UN IDOLD (DI5C0S 605/SONY BIG NORTE)
LOS TIGRES DEL NORTE
25 JOYAS (FONDVISA/UG)
PATRULLA 81
CAMULEY (DISAUG)
LOS TEMERARIOS
RECUERDOS DEL ALMA (AFG SIGMA/FONOVISA/UG)
-_-' GRUPO MONTEZ DE DURANGO
_ AGARRESE! (DISA/UG)
LOS TUCANES DE TIJUANA

_‘ 8 20 AuvERSARIO (UNIVISION/UG)

2 10 LOS PRIMOS DE DURANGO
VDY A CONVENCERTE (ASL/MACHETE)
EL POTRO DE SINALOA

-
o

_EL PRIMER TIEMPO (MACHETE)

*,, | 14 ALACRANES MUSICAL
‘s __AHORA Y SIEMPRE (UNIVISION UG)
3 ALIADOS DE LA SIERRA

_CON LOS 0403 CERRADDS (ASL/MACHETE)

LA ARROLLADORA BANDA EL LIMON
Y QUE QUEDE CLARD (DISA/UG)

INTOCABLE

CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA

15 12 LOS BUKIS
I 30 RECUERDOS INOLVIDABLES (FONOVISA/UG)

-
N

For chart reprints call 646.654.4633

WWW americanra

KALA XL’INTERSCOPE 009659*/1GA
7% il DAFT PUNK
ALIVE 2607 VINGIN 09841
NINE INCH NAILS
Y34RZ3ROR3MIX3D NOTHING/INTERSCOPE 010331 */1GA®
4 LCD SOUNDSYSTEM
. SOUND OF SILVER OFA 85114*/CAPITOL
PAUL OAKENFOLD
GREATESY HiTS & REMIXES PERFECTO 1603/ULTRA®
GORILLAZ
E-S|DES VIRGIN 10545
JUSTICE
CROSS ED BANGER/BECAUSE 224892/VICE
TIESTO
IN SEARCH OF SUNRISE 6: IBIZA BLACK HOLE 30759NETTWERK
METRO STATION
METRO STATION ED INK 10521
TREVOR SIMPSON & CATO K
lJLTRA.ZOOB ULTRA 1596
THE COUNTDOWN SINGERS
_FOREVEH DISCO MADACY SPECIAL PRODUCTS 52379/MADACY
ARMIN VAN BUUREN
 UNJVERSAL RELIGION 2008 ULTRA 1621
DAFT PUNK
MUSIGUE vOL. I: 1993-2005 VIRGIN 58405
DEPECHE MODE
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46 17 20 BLAQK AUDIO
CEXCELLS TINY EVIL/INTERSCOPE 009512/iGA
e 14 &7 GNARLS BARKLEY [ B
A7) ST. ELSEWHERE DOWNTOWN 70003*/ATLANTIC®
@ 20 g4 CASCADA
EVERYTIME WE TOUCH ROBRINS 75064
@f 24 37 TIESTO
. * ELEMENTS OF LIFE MAGIC MUZIK 1515/ULTRA

20 PAUL VAN DYK
IN BETWEEN MUTE 9364*

mmsa DE SER SEXY SUB POP 717

BJORK
22 21 28 gy ELEKTRA/ATLANTIC 135868*/AG®

ﬂ 25 23 THE CHEMICAL BROTHERS
WE ARE THE NIGHT FREESTYLE DUST 94156/ASTRALWERKS

LOUIE DEVITO
LOUIE DEVITO PRESENTS: PACHA NEW YORK ULTRA 1609

-;-ﬁ 25 1o DAVE GAHAN
e HOURGLASS MUTE 08721*/VIRGING®

ONELAST KISS
. STEVIE JEWEL BELLA
s UNDISCO ME
BILLIE RAY MARTIN SILVER LABEL/TOMMY BOY
CROCODILE
UNDERWORLD SIOE ONE
TWO TIMES BLUE
DEBBIE HARRY VS. SOULSEEKERZ FIVE SEVEN/ELEVEN SEVEN
DO IT WELL
| JENNIFER LOPEZ £PIC
, AMAZING
CELEDA NERVOUS
14 AMAZING
SEAL WARNER BROS
o GOODNIGHT TONIGHT
D4 SCDTTY K FEATURING KNOCKHGPPER CAUMAN
HOT SHOT 2007
I EREN YOUNG MAXROXX
. D.A.N.C.E.
a I JUSTICE VICE/DOWNTOWN/ATLANTIC/LAVA

14

i‘ , 33 g LETITGO

.I =00y _DIRTY SOUTH FEATURING RUDY VICIOUS

0 4 4 WHATSITGONNAB ('M SO READY)
5 _BRIAN ANTHONY SOGNI

RHYTHM OF LIFE
L EMILIA 8084 § POINTS RECORDS

FUEGO
CHEETAH GIRLS HOLLYWOOD

3 12 YOU JUST DON'T GET IT
CHRIS THE GREEK PANAGH! DJG

LIES

_ KAMERA NETTWERK

IF I CAN'T HAVE YOU

‘BEE GEES RHINO

OUT OF THE DARK
FREDHICK FORD OMC

| e | HOW FAR WE'VE COME
9 MATCHBOX TWENTY MELISMA/ATLANTIC

MORE
SUNKIE XL ARTWERK/NETTWERK

g TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL
IN MY ARMS
o s s m e

2 CALABRIA 2008
ENUR FEATURING NATASJA ULTRA

g LET ME THINK ABOUT IT
1DA CORR LIFTED/KICK/DISCO:WAX

: AMAZING
. 9 SEAL WARNER BROS.
ANTHEM
FILO & PERI FEATURING ERIC LUMIERE VANDIT

Lo TS

' CARRY ME AWAY
CHRIS LAKE FEATURING EMMA HEWITT NERVOUS
g 4 WHAT HURTS THE MOST
CASCADA ROBBINS

| WANT YOUR SOUL

. 8 i 448 ; ARMAND VAN HELDEN SOUTHERN FRIED/ULTRA
a 15 g RISEUP
E | YVES LAROCK MAP DANCE
LET GO
) | 107 1 PAUL VAN OYK FEATURING REA GARVEY MUTE
, 17 25 DONT STOP THE MUSIC
= RIHANNA SRP/DEF JAM/IDJMG
2 AGAIN
. *2 12 2 4 KIM LEONI ROBBINS
|m 6 7 APOLOGIZE
TIMBALAND FEAT. DNEREPUBLIC MOSLEY/BLACKGROUNDANTERSCOPE
21 3 TOGETHER

BOB SINCLAR FEAT. STEVE EDWARDS YELLOW/SLVER LABEL/TOMMY BOY
STARS

ﬂl 19 6 tria savwe A RECORDS =

BABY WHEN THE LIGHT

1B 3 DAVID GUETTA WITH STEVE ANGELLO FEATURING COZI ULTRA
1 2 s CAN'T GET OVER
SEPTEMBER FAMILY TREE

17 WHO KNEW

_‘- i 1 PINK LAFACE/ZOMBA
Eﬂl 50 19 GET DOWN
TOOD TERRY ALLSTARS STRICTLY RHYTHM
20 18 10 WITH EVERY HEARTBEAT

KLEERUP WITH ROBYN KONICHIWA

YOU DON'T KNOW
STONEBRIDGE STONEY BOY/ARMADA/ASTRAL

""" ROUND & ROUND
'@I MISCHA DANIELS NERVOUS
I WiSH YOU WOULD
MARTIJN TEN VELOEN ROBBINS
GIMME MORE
BRITNEY SPEARS JIVE/ZOMBA
STRONGER
INEZ SILVER LABEL/TOMMY BOY

Go to www.billboard.biz for complete chart data | 55
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(SOUNDSCAN JAPAN)

DANGAN FAITA
SMAP VICTOR

DECEMBER 26, 2007

CLIMAX JUMP DEN-LINER FROM KAMEN-RAIDA
VARIOUS ARTISTS AVEX TRAX

BAKKA (FIRST VERSION/DVD)
KAZUYA YOSHII EMI

WARE MO KOU
MASATO SUGIMOTO TEICHIKU

TOGETHER (CD/DVD)
TOHOSHINKI AVEX TRAX

GURORIASU MAINNDO
ZARD B-GRAM

KISS SHITE
KOH-+ UNIVERSAL

SEN NO KAZE NI NATTE
MASASHI AKIKAWA TEICHIKU

DARLING (FIRST LTD VERSION)
KEISUKE KUWATA VICTOR

WONDERFUL & BEAUTIFUL
REMIOROMEN VICTOR

i

FRANCE

{SNEP/IFOP/TITE-LIVE)

PARLE A MA MAIN
FATAL BAZOOKA FT YELLE ET CHRI UP

JANUARY 2, 2008

ALIVE
MONDOTEK MERCURY

QUELQUE PART
SHERYFA LUNA ULM

TOURNER MA PAGE
JENIFER MERCURY

NO ONE
ALICIA KEYS |

SUCKER
DIM CHRIS EMI

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

JE VAIS VITE
LORIE COLUMBIA

DO YOU KNOW? (THE PING PONG SONG)
ENRIQUE IGLESIAS (NTERSCOPE

JACQUES A DIT
CHRISTOPHE WILLEM VOGUE

ITALY

5%
g; {FIMI/NIELSEN) JANUARY 2, 2008
5 THE SINGLES COLLECTION TOUR EDITION
VASCO ROSSI CAPITOL
5 VASCO EXTENDED PLAY
VASCO ROSSI CAPITOL
1 NON SIAMO SOLI
__EROS RAMAZOTTI/RICKY MARTIN ARICLA
4 NOONE
ALIC}A KEYS J
; DONT STOP THE MUSIC
RIHANNA SRP/DEF JAM
¢ LIVING DARFUR
MATTAFIX VIRGIN
s GIMME MORE
BRITNEY SPEARS JIVE/ZCMBA
10 TOGETHER
BOB SINCLAR FT. STEVE EDWARDS YELLOW
17 TAKING CHANCES
CELINE DION CCLUMBIA
1, LOVE TODAY

MIKA CASABLANCA/ISLAND

NORWAY 3=
mE=
SINGLES
<% (VERDENS GANG NORWAY) MDNTH XX, 2008
y DAYS GO BY
GLENN LYSE RCA
, BEGGIN
MADCON BONNIER
3 MOVIES
MORTEN HARKET TBA
4 DRIVING HOME FOR CHRISTMAS
CHRIS REA WARNER
5 LOOK AWAY LUCIFER

MADRUGADA VIRGIN

ALBUMS

1

2

56

1

SECRET GARDEN
INSIOE I'M SINGING UNIVERSAL

9

ROBERT PLANT/ALISON KRAUSS
RAISING SANG DECCA

BRUCE SPRINGSTEEN
MAGIC COLUMBIA

MADCON
S0 DARK THE CON OF MAN BONNIER

28

GARTH BROOKS
ULTIMATE HITS 2 CD/DVD CAPITOL

UNI

w
o

&
5

o =~ o o
©

1

"I
g 2
28 3
a s
Bal 4
6 8
7 o
8 7
8 13
10 12

TED KINGDOM =<

~ SINGLES

{THE BFFICIAL UK CHARTS CO.) -

WHEN YOU BELIEVE
LEON JACKSON SYCO

DECEMBER 30, 2007

BLEEDING LOVE
LEONA LEWIS 5YCO

CRANK THAT (SOULJA BOY)
SOULJA BOY TELL'EM COLLIPARK INTERSCOPE

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

RULE THE WORLD
TAKE THAT POLYDOR

VALERIE

MARK RONSON FT. AMY WINEHOUSE COLUMBIA
CALL THE SHOTS

GIRLS ALOUD POLYDOR

HEARTBROKEN
T2 FT JODIE AYASHA AATW/MNS

FAIRYTALE OF NEW YORK
THE POGUES FT. KIRSTY MCCOLL WARNER BROS,

GOODBYE MR A
HOOSIERS RCA

AUSTRALIA =

SINGLES

(ARIA)

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

DECEMBER 30, 2007

UNTOUCHED
THE VERONICAS WARNER BROS

NO ONE
ALICIA KEYS J

INTO THE NIGHT
SANTANA FT. CHAD KROEGER ARIOLA

CLUMSY

FERGIE A&M/INTERSCOPE

THE WAY | ARE

TIMBERLAND FT. KERI WILSON INTERSCOPE

BLEEDING LOVE

LEONA LEWIS SYCO

HAPPY ENDING

MIKA CASABLANCA [SLANO

HOW FAR HAVE WE COME
MATCHBOX TWENTY ATLANTIC

DON'T HOLD BACK

THE POTBELLEEZ EMI

SPAIN

SINGLES

{PROMUSICAE/MEDIA)

THE SINGLES BOX SET
THE WHO UNIVERSAL

DECEMBER 26, 2007

HIMNO OFICIAL DEL SEVILLA FC
__EL ARREBATO CAPITOL

LOS RAPEROS NUNCA NUEREN

SHOTTA B0A

BUCOVINA
1AN OLIVER FT. SHANTEL BLANCO Y NEGRO

Y AHORA VOY A SALIR (RANXEIRA)
MANGO DE 07 DRO

INNOVATION POSITION
DJ CRICKET & DJ JANDRO MATINEE/DIVUCSA

TRANCESTORY
JAVI REINA & HUGO SERRA HOUSE WORKS

HW RE-EDITED EP Vil
VARIOUS ARTISTS ESP HOUSE WORKS

2 HEARTS
KYLIE MINDGUE PARLOPHONE

w

1 1
2 3
3

4

5

6 NEW
7 ONEW
8 NEW
2

10 18

VOCAL TRACKS vOL. 11
VARIOUS ARTISTS ESP B/T

DENMARK 4

SINGLES

(IFPI/NIELSEN MARKETING RESEARCH)
HVAD NU HViIS

JANUARY 2, 2008

ALEX FT. NIK & JAY COPENHAGEN

RAMT | NATTEN
LIZZIE ARTPECPLE
BLEEDING LOVE
LEONA LEWIS SYCO

APOLOGIZE
TIMBALANC FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

1 1
2 2
‘3 3

4
-

HOSPITAL
NEPHEW FT. L.O.C COPENHAGEN

ALBUMS

1 y KIM LARSEN

EN LILLE POSE STOJ EN/
2 7 NATASJA

| OANMARK ER JEG FODT PLAYGROUND
3 g NEPHEW

ROSKILOE 07.07.07 COPENHAGEN

N 2

LIS SORENSEN
DE ALLERSTORSTE SANGE RECART

L] 6

ANDREA BOCELLI
VIVERE UNIVERSAL

Go to www.billboard.biz for complete chart data
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GERMA

SINGLES

(MEDIA CONTROL)

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

JANUARY 2, 2008

STARK
ICH + IGH POLYDOR

NO ONE
ALICIA KEYS J

LAST CHRISTMAS
WHAM! EPIC

DU HAST DEN SCHOENSTEN ARSCH...
ALEX C. FT. YASS POLYDOR

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

EY DJ

CULCHA CANDELA URBAN

EIN STERN (DER DEINEN NAMEN TRAGT)
0.J DETZUNIK P POLYDOR

WHAT YOU DON'T KNOW
STARWATCH

10 NEW HAUNTED

| THIS
N o o s ®N R

©

P W N

3

4

RDOM 2012 WARNER

2

CANADA

BILLBOARD CANADIAN HOT 100

(NIELSEN BDS/SOUNDSCAN)

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEV/BLACKGROUNDANTERSCOPE UNVERSAL

JANUARY 12, 2008

DON'T STOP THE MUSIC
RIHANNA SRP/OEF JAW/UNIVERSAL

BUBBLY
COLBIE CAILLAT UNIERSAL REPUBLIC/UNIVERSAL

NO ONE
ALICIA KEYS MBK/J/SONY BIG

CRANK THAT (SOULJA BOY)

SDULJA BOY TELL'EM COLLIPARK/INTERSCOPE/UNIVERSAL
CLUMSY

FERGIE WILL |.AM/A&M/INTERSCOPE/UNIVERSAL

KISS KISS
__CHRIS BROWN FT. T-PAIN JIVE/SONY BMG

FOR THE NIGHTS | CAN'T REMEMBER
HEDLEY UNIVERSAL

STRONGER
KANYE WEST ROC-A-FELLA/OEF JAM/UNIVERSAL

PIECE OF ME
BRITNEY SPEARS JIVE/SONY BMG

(MEGA CHARTS BV)

DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

DECEMBER 28, 2007

ALL | WANT FOR CHRISTMAS IS YOU
MARIAH CAREY COLUMBIA

APOLOGIZE
TIMBALANO FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

EEN WERELD
JEROEN VAN DER BOOM RED BULLET

NO ONE
ALICIA KEYS J

2

1

3

PAUL DE LEEUW
SYMPHONICA IN ROSSO 2007 UNIVERSAL

ANDRE HAZES
SAMEN MET DRE EMI

TRIJNTJE OOSTERHUIS
WHO'LL SPEAK FOR LOVE EM!

ANOQUK
WHD'S YDUR MOMMA DING

PAUL POTTS
ONE CHANCE SYCO

PORTUGAL

o
2w
== (RIM} JANUARY 2, 2008
; JUST GIRL
JUST GIRL FAROL
, JORGE PALMA
VOO NOCTURNO EMI
5 VANESSA DA MATTA
SIM SONY BMG
4 MARIZA
CONCERTO EM LISBOA CAPITCL
5 ILDIvO
THE CHRISTMAS COLLECTION SYCO
; PAULO GONZO
PERFIL COLUMBIA
s MICKAEL CARREIRA
ENTRE NOS VIDISCO
5 MAFALDA VEIGA/JOAO PEDRO PAIS
LADO A LAOO SOM LIVRE
g MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE
13 ALICIA KEYS
AS | AM J

Data for week of JANUARY 12, 2008 |

wWwWw.americanradiohistorv.com

7

1
10
17

14

19

(NIELSEN SOUNDSCAN INTERNATIONAL) JANUARY 12, 2008

APOLOGIZE
THABALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

WHEN YOU BELIEVE
LEON JACKSON $

BLEEDING LOVE

LEONA 5YCO B
DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM

CRANK THAT (SOULJA BOY)
SDULJA BOY TELL'EM COLLIPARK/INTERSCOPE

WHAT HURTS THE MOST (RADIO MIX)
CASCADA ZOOLAND'MUSIC MAIL

CALL THE SHOTS
GIRLS ALDUD POLYDOR

NO ONE (RADIO EDIT)
ALICIA KEYS MBK/J

VALERIE
MARK RONSON FT. AMY WINEHOUSE ALLIDO/COLUMBIA

RULE THE WORLD
TAKE THAT POLYOOR

ALL | WANT FOR CHRISTMAS IS YOU
MARIAH CAREY COLUMBIA

ROCKSTAR
NICKELBACK I

NEW

.15

20

GOODBYE MR. A
THE HOOSIERS RCA

NO ONE
ALICIA KEYS MBK/J

HATE THAT | LOVE YOU
RIHANNA FT. NE-YO SRP/DEF JAM

FAIRYTALE OF NEW YORK
THE POGUES WARNER

ABOUT YOU NOW
SUGABABES ISLAND

HEARTBROKEN
T2 FT. JODIE AYSHA AATW/MNB

STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM

REHAB
AMY WINEHOUSE ISLAND

AUSTRIA ==

SINGLE

N

o s W

(AUSTRIAN IFPI/AUSTRIA TOP 40) OECEMBER 31, 2007

APOLOGIZE
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE

DU HAST DEN SCHOENSTEN ARSCH...
ALEX C. FT. YASS POLYDOR

KINDER
OIE NEUEN OESTERREICHER WARNER

STARK
ICH + ICH POLYDOR

NO ONE
ALICIA KEYS J

AL BUM

-

4

5

KIDDY CONTEST KIDS
KIDDY CONTEST VOL. 13 SONY BMG

SOUNDTRACK
HIGH SCHOOL MUSICAL 2 DISNEY

BEFOUR
HANO IN HAND {THE WINTER ALBUM) EDEL

ROOM 2012
ELEVATOR WARNER

DIE AERZTE
JAZZ IST ANDERS HOT ACTION

GREECE

{IFP! GREECE/DELDITTE & TOUCHE}

KANE TIN AGAPI GIORTI
VARIOUS ARTISTS MINCS

DECEMBER 28, 2008

FTEME
VALANTIS LEGEND/VIRUS

NIKOS MANIATIS
NIKOS MANIATIS LEGEND/IMPACT

1

SE THELO ME TRELA
KELLY KELEKIOOU SONY BMG

4

KAPQU ALLOU
GIORGOS SAMPANIS SONY BMG

ALBUMS

KYLIE MINOGUE
X PARLOPHONE

SUNRISE AVENUE
ON THE WAY TO WONDERLAND BONNIER

AMY WINEHOUSE
BACK TO BLACK ISLAND

ANDREA BOCELLI
VIVERE UNIVERSAL

e 1
e 2
3 4
4 5
5 8
= —

CELINE DION
TAKING CHANCES COLUMBIA

CHARTS LEGEND on Page 58
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@i 55 EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND
Z5 <X ALBUM SALES CHARTS OF 20 EURDPEAN COUNTRIES. JANUARY 2, 2008
& | APOLOGIZE
TIMBALAND FT. DNEREPUBLIC MOSLE Y/BLACKGROUND/INTERSCOPE
NO ONE
2 7 uoakersy
- 3 DON'T STOP THE MUSIC
RIHANNA SRP/DEF JAM
4 ¢ BLEEDING LOVE
LEONA LEWIS 5YCO
# 5 PARLE A MA MAIN

FATAL BAZOOKA FT YELLE ET GHRI UP
WHEN YOU BELIEVE
LEGN JACKSON SYCO
CRANK THAT (SOULJA BOY)
¥ . SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE
s 13 LAST CHRISTMAS
WHAM! EPIC
ALIVE
L 15 MONDOTEK MERCURY
40 7 QUELQUE PART
SHERYFA LUNA ULM
STARK
“ 10 ICH + ICH POLYOOR
TOURNER MA PAGE
JENIFER MERCURY
RULE THE WORLD
q 17 TAKE THAT POLYDOR
HEY THERE DELILAH
PLAIN WHITE T'S FEARLESS HOLLYWOOD

ALL | WANT FOR CHRISTMAS IS YOU
MARIAH CAREY COLUMBIA

JANUARY 2, 2008

15 12

WEEK
LAST
WEEK

AMY WINEHOUSE
BACK 0 BLACK |SLAND
2 3 ANDREA BOCELLI
VIVERE SUGAR
LED ZEPPELIN
MOTHERSHIP RHIND
MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE
s 5 JAMES BLUNT
ALL THE LOST SOULS CUSTARD/ATLANTIC

SALES DATA
COMPILED BY

niclsen
SoundScan

By »
7
=0
8 9
9 10
1'2) 12
lw
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—
14 8
15 3
16 16
|p“ 11

24 36
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18

13

1
86

10

14

10

4

96
&
12
65
13
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ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

KIRK FRANKLIN

THE FIGHT OF MY LIFE FO YO SOUL/GDSPO CENTRIC 16772/PROVIDENT-INTEGRITY

CASTING CROWNS

THE ALTAR AND THE DOOR BEACH STREET/REUNION 10117/PROVIDENT-INTECRITY

MERCYME
ALL THAT 1S WITHIN ME INO/COLUMBIA 12573/PROVIDENT-INTEGRITY =)

VARIOUS ARTISTS
WOW HITS 2008 WORD-CLIRB/PROVIDENT-INTEGRITY 6677/EMi CMG

VARIOUS ARTISTS
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523/PROVIDENT-INTEGRITY

MICHAEL W. SMITH
IT'S A WONDERFUL CHRISTMAS REUNION 10123/PROVIDENT-INTEGRITY

'CHRIS TOMLIN
SEE THE SIXSTEPS/SPARROW 2828/EMI CMG @

TOBYMAC
(PGRTABLE SOUNDS) FOREFRONT D379/EMI CMG &

STEVEN CURTIS CHAPMAN
THIS MOMENT SPARROW 6393'EMI CMG

ARTIST s
¢ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL x
- RANDY TRAVIS
SONGS OF THE SEASON WORD-CURB 887146
DEMON HUNTER
_ STORM THE GATES OF HELL SOLIO STATE 5605/EM| CMG &
BARLOWGIRL
HOW CAN WE BE SILENT FERVENT 887197/WORD-CURB
THOUSAND FOOT KRUTCH
THE FLAME IN ALL OF US TOOTH & NAIL 8247/EMI CMG #
VARIOUS ARTISTS
INTEGRITY'S IWORSHIP 24:7 INTEGRITY 4263/PROVIDENT-INTEGRITY
EMERY
I'™M ONLY A MAN TODTH & NAIL 6641/EM) CMG &
VARIOUS ARTISTS
BELIEVE: SG.GS OF FATTH FROM TODAY'S TOP COUNTRY & CHRISTIAN ARTISTS LE INTEGRITY
HILLSONG
SAVIOUR KING HILLSONG/INTEGRITY 4257/PROVIDENT-INTEGRITY
NEWSBOYS
THE GREATEST HITS SPARROW 6071/EMI CMG
UNITED
ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174/PROVIDENT-INTEGRITY

DAVID CROWDER BAND
REMEDY SIXSTEPS/SPARROW 2684/EMI CMG

SKILLET
COMATOSE ARDENT/SRE/LAVA 2546/PROVIOENT-INTEGRITY

POINT OF GRACE
HOW YOU LIVE WORD-CURB 887090

RELIENT K
LET IT SNOW BABY...LET T REINDEER GOTEE/CAPITOL 7240/EMI CMG

END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGRITY

JARS OF CLAY
CHRISTMAS SONGS GRAY MATTERS/NETTWERK 30725/PROVIOENT-INTEGRITY

ALAN JACKSON
PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRIT™

RELIENT K
FIVE SCORE AND SEVEN YEARS AGO GOTEE/CAPITDL 0592/EMI CMG &

JiM BRICKMAN
HOMECOMING SLG 17706/WORD-CURB +

VARIOUS ARTISTS
WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7196/EMi CMG

AMY GRANT
GREATEST HITS SPARROW 2797/EMI CMG =

35

THE ALMOST.
SOUTHERN WEATHER TOOTH & NAIL 2481/EMI CMG

THIRD DAY

- CHRONOLOGY. VOLUME TWO: 2001-2006 ESSENTIAL 10839/PROVIDENT-INTEGRITY &

89

MAT KEARNEY
NOTHING LEFT TO LOSE AWARE/COLUMBIA/INPOP 1380/EMI CMG

22

MANDISA
TRUE BEAUTY SPARROW 5720/EMI CMG

JEREMY CAMP

BEYOND MEASURE BEC 3723/EMI CMG (+

VARIOUS ARTISTS

JOEL OSTEEN PRESENTS: FREE T0 WORSHIP JOEL OSTEEN MiNISTRIES 40081 EX @
THIRD DAY

CHRONOLOGY: VOLUME ONE: 1996-2000 ESSENTIAL 10838/PROVIDENT-INTEGRITY &
TRIN-I-TEE 5:7

T57 SPIRIT RISING 0402/ MUSIC WORLD

SARA GROVES

TELL ME WHAT YOU KNOW SPONGE/INO 84302/PROVIOENT-INTEGRITY
RUSH OF FOOLS

RUSH OF FOOLS MIDAS 0150/EMI CMG

JON MCLAUGHLIN

INDIANA ISLAND 008882/EM! CMG

SHANE & SHANE

PAGES INPOP 1403/EMI CMG

GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND
TOGETHER GAITHER MUSIC GROUP 2729/EMI GMG

ANBERLIN

CITIES TOOTH & NAIL 3673/EMI CMG

NEWSBOYS

GD INPOP 1383/ EM} CMG

UNDEROATH -
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658*/EMI CMG &

tl VARIOUS ARTISTS
.111”_ 47 63

| THREE WOODEN CROSSES WORD-CURB 886582
@ AUGUST BURNS RED
THE MESSENGERS SOLID STATE 9352/EMI CMG

= MERCYME
I ‘ I 43 88 COMING UP TO BREATHE ING 3872/PROVIDENT-INTEGRITY .

KIRK FRANKLIN
THE FIGHT OF MY LIFE FO YO SOUL/GOSPO CENTRIC 16772/20MBA

ALICIA KEYS
’ 6 8 AS 1AM J
: EROS RAMAZZOTTI
¥ 10 E2 ARIOLA .
8 7 LEONA LEWIS
SPIRIT SYCO
a9 g DIE ARZTE
: JAZZ IST ANDERS HOT ACTION
WESTLIFE
10 11 puck Home 113
1 EAGLES
B0 6 | 4nG RoAD 0UT OF EGEN P0LYDOR 7 2 3%
CELINE DION !
1212 504G cHANCES COLUMBIA r:-" W6
P MIKA +
135 e CARTOON MOTION CASABLANCA/ISLAND L. '-' o2 12
RIHANNA ! \
14 14 (000 GIAL GONE BAD SRP/DEF Ja ul 9
TIMBALAND -
“‘ 18 TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE ‘ 4 ‘a
X0 5 M
> 4 8 8 4%
A' Ia I I-A\ Music Control ————— fe=
:“‘25_", i 11 38
L o
Euﬁn ;E RADIO AIRPLAY INFORMATION FROM 17 EGROPEAN COUNTRIES AS MONITORED AND 0 12
ZE  SL TABULATED BY NIELSEN MUSIC CONTROL. JANUARY 2, 2008 10 10
APOLOGIZE N .
1 ! TIMBALAND FT. DNEREPUBLIC MOSLEY,’BLACKGROﬂD'INTERSCOPE B ! 1: 15—
NO ONE 2
2 2 sy 12 13 34
HEY THERE DELILAH W= f
B 3 N WHITE TS {EARLESS/IDLLYWO00 @J] 1B W
DON'T STOP THE MUSIC
ij 4 RMANNA SRP/DEF JAM oy 7 8
= BLEEDING LOVE [T
L _ LEONA LEWIS SYCO I gl||| 15
ABOUT YOU NOW
o 5 SUGAR BABES |SLAND - 16 7 i
7 6 HATE THAT | LOVE YOU "
: RIHANNA FT. NE-YO SRP DEI JAM | 2
SHADOW OF THE DAY
8 7 [NKIN PARK MACHINE SHOP/WARNER BROS, | jEN 19
1973 B .
‘. 10 james BLUNT CUSTARD/ATLANTIC f n_ 4 8"“
2 HEARTS B
10 9 LVLiE MINOGUE PARLOPHONE ' 32 20 7
SUMMER LOVE [3e7=] :
11 19 JySmin TiMBERLAKE JIvE Z0MBA -‘ﬁ_'—; Lh
BIG GIRLS DON'T CRY
12 1 e AM/ASM/INTERSCOPE 2 2415
BUBBLY .
13 3 COLBIE CAILLAT UNIVERSAL REPUBLIC 21 55
SAME MISTAKE
1918 james st CUSTARD/ATLANTIC 23 (29
15 15 CA FAIT MAL "ir?"ﬁ;-j 25 103

CHRISTOPHE MAE WARNER

Data for week of JANUARY 12, 2008 |

For chart reprints call 646.654.4633

MARVIN SAPP
THIRSTY VERITY 09433/Z0MBA

ISRAEL & NEW BREED
A DEEPER LEVEL: LIVE INTEGRITY COLUMBIA 11986/SONY MUSIC &

VARIOUS ARTISTS
WOW GOSPEL CHRISTMAS VERITY/WORD-CURB/EMI CMG 9576 1/EMI GOSFEL

SHEKINAH GLORY MINISTRY

JESUS KINGDOM 3003/BOOKWORLD

VICKIE WINANS

HAPPY HOLIDAYS FROM VICKIE WINANS DESTINY JOY 8047

YOLANDA ADAMS

~ WHAT A WONDERFUL TIME COLUMBIA 09432/SONY MUSIC

. VARIOUS ARTISTS

WOW GOSPEL 2007 v RITY. WORD-CURB/EMI CMG 02489/20MBA

THE CLARK SISTERS
LIVE..ONE LAST TIME EMi GOSPEL 81094

VARIOUS ARTISTS
GOTTA HAVE GOSPEL! 5 INTEGRITY/GOSPO CENTRIC 12755/20MBA

~ TRIN-I-TEE 5:7

T57 SPIRIT RISING 0402/MUSIC WORLD
VARIOUS ARTISTS

WOW GDSPEL #1S: 30 OF THE GREATEST GOSPEL HITS EVER! EIM| CMGAVERTY/WORD-CURS 08764/Z0MBA

MARVIN WINANS
ALONE BUT NOT ALONE PURESPRINGS GOSPEL 86278/EM) GOSPEL

VARIOUS ARTISTS
LOVES HOLIDAY: A GOSPEL CHRISTMAS SONY BMG CUSTOM MARKETING BROUP 19530 TIME LIFE

"ﬁ LEE WILLIAMS AND THE SPIRITUAL QC'S

$0 MUCH TO BE THANKFUL FOR MCG 7056

DONNIE MCCLURKIN

THE ESSENTIAL DONNIE MCCLURKIN VERITY/LEGACY 15388/SONY BMG
TYE TRIBBETT & G.A.

VICTORY LIVE! INTEGRITY/CDLUMBIA 77526/SONY MUSIC

J MOSS
v2... PAJAM/GOSPO CENTRIC 87214/Z0MBA

SHIRLEY CAESAR
AFTER 40 YEARS ... STILL CELEGRATING THROUGH THE CITY SHU-BEL 6938/LIGHT

LECRAE
AFTER THE MUSIC STOPS REACIH 30021/CROSS MOVEMENT

YOLANDA ADAMS
THE BEST OF ME ELEFTRA/ATLANTIC 156604/AG

BYRON CAGE
LIVE AT THE APOLLO: THE PROCLAMATION COSPO CENTRIC 11114/PROVIDENTIRYEGRITY

PATTI LABELLE
THE GOSPEL ACCOROING TO PATTI LABELLE UMBRELLA 970109/BUNGALC

MAVIS STAPLES
WE'LL NEVER TURN BACK ANTI- 86830/EPITAPH

JUANITA BYNUM
A PIECE OF MY PASSION FLOW 9301

www americanradiohistorv com

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

@ 45 17 UL BEVERLY CRAWFORD
s © LU LivE FROM LOS ANGELES 401 1271

o7 31 {7 THENEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE
— NOTHING BUT WORSHIP TYSCOT/NEW LIFE VERITY 10028/Z0MBA

R BISHOP PAUL S. MORTON
’:‘!__J 28 60 STILL STANDING TEHILLAH 6528/LIGHT +
(20 J I

BISHOP CHALRES E. BLAKE PRESENTS: THE WEST ANGELES COGIC MASS CHOIR
ﬁ'_ 43 13 RICKY DILLARD & NEW G

CERT

NO LIMIT WEST A 02345/EM! GOSPEL
THE 7TH EPISODE: LIVE [N TORONTO NUSPRING 02676/EMI GOSPEL

27 gg NICOLE C. MULLEN
= i REDEEMER: THE BEST OF NICOLE C. MULLEN WORO-CURB 86569/WARNER BROS
35 g BEBE WINANS
CHERCH KOCH 5035 +
14 FRED HAMMOND
THE ESSENTIAL FRED
KIRK FRANKLIN
SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 88401/Z0MBA
NICOLE C. MULLEN
Y SHARECROPPER'S SEED. VOLUME 1 WORD-CURB 887 144/WARNER BROS.
DEITRICK HADDON PRESENTS VOICES OF UNITY
s TOGETHER IN WORSHIP TYSCO 464100
47 29 g5 JUANITA BYNUM & JONATHAN BUTLER
: GOSPEL GOES CLASSICAL FLDW 1894’ MARANATHA!
‘38 4 DEWAYNE WOODS & WHEN SINGERS MEET
S \3 = - INTRODUCING DEWAYNE WDODS & WHEN SINGERS MEET QUIET WATERVERITY 85333 70MBA

- MYRON BUTLER & LEVI
@ 1 STRONGER EMI GOSPEL 83642
Eon MARTHA MUNIZZI
_.L 30 {72 i | iwiTs...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
DA' TR.U.T.H.
L 39| 5 _OPEN BOOK CROSS MOVEMENT 30029

@ 50 |45 BISHOP G.E. PATTERSON

VERITY/LEGACY 15385/SONY BMG

60

HAVING CHURCH WITH THE SAINTS: VOLUME 1 POOIUM 2506

a3 40 29 VARIOUS ARTISTS
= GDTTA HAVE GOSPEL! WORSHIP INTEGRITY/GOSPO CENTRIG/ZOMBA COLUMBIA 09266/SONY MUSIC

@ 36 13 THE CANTON SPIRITUALS
DRIVEN VERITY 10029/20MBA
48 4 {7 VARIOUS ARTISTS
' THE VERY BEST OF PRAISE & WORSHIP VOLUME 2 LEGACY VERITY/GOSPO CENTRIC 1019920MBA
o s =5
., 50 VARIOUS ARTISTS
I g;"} 37 {70 THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/20MBA
FRED HAMMOND
A7 42 ST oo 10 woRSHIP VERITY 85990/20MBA &

@' SRS DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
| J THE GRANG FINALE: ENCOURAGE YOURSELF EM| GOSPEL 84547

@ [ J.R.

LIFE BY STERED CROSS MOVEMENT 30031 — T =
RICHARD SMALLWOOD WITH VISION
JOURNEY: LIVE IN NEW YORK VERITY 62226/201BA

Go to www.billboard.biz for complete chart data | 57
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CHARTS

EGEND

ALBUM CHARIS B

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retall charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
. Albums with the greatest sales galns this week.

m m Where Included, this award indicates the title
. with the chart’s largest unit Increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
m and has been removed from Heatseekers chart.

PRICING/CONFIGURATION/AVAILABILITY

CD/Cassette prices are suggested list or equivalent prices, which are projected
from wholesale prices. @ after price indicates album only avallable on DualDisc.
CD/DVD after price indicates CD/DVD combo only available. ® DualDisc available.
@® CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
availability are not included on all charts. EX after catalog number indicates titie is
exclusive to one account or has limited distribution.

SINGLES CHARISE

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nieisen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptlons
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Aduit R&B charts, which are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneousty if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank betow No. SO. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously If they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still galning enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Aduit
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or If they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

@ singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. ® Digital Download available. @ DVD single available,
© Vinyl Maxi-Singie availabie. ) Vinyl single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sampte of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final resuits are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; aithough that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
. Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). [] Certification of 200,000 units (Platino).

(2! Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). BRIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol Indicates song’s
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
® RIAA gold certification for net shipment of 25,000 units for video singles.

RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. B RIAA platinum certification for net shipment of 50,000 units for
video singles. | RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. Bl RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retait price. JIRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $t million at suggested retail for
non-theatrical titles. L | IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retall for non-theatrical titles.

See below for complete legend information.

WEEKS

=
S ARTIST =
Z TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) S
EAGLES a
JEX0E] LONG ROAD DUT OF EDEN ERC 4500 EX 114.96)

5 g GARTH BROOKS

)
-
-3

2 THE ULTIMATE HITS PEARL 213 (25 98 CD/DVD) &
‘& 3 12 MANNHEIM STEAMROLLER ]
I CHRISTMAS SONG AMERICAN GRAMAPHONE 1227 (18.98)
a 5 DANE COOK
ROUGH AROUND THE ENGES LIVE FROM MADISON SQUARE GARDEN COMEDY CENTRAL 0051 (1 CD@TLY—_‘
. SOUNDTRACK
L 4 25 nspRay NEw Lint 59089 (16.98) g
6 VARIOUS ARTISTS
STOCKINGS BY THE FIRE EMI SPECIAL MARKETS 103 EX/STARBUCKS (13.98)
SOUNDTRACK

(-]
T 7 3
0 &
9 15 14 INGRID MICHAELSON
GIRLS AND BOYS CABIN 24 03/QRIGINAL SIGNAL {11.98)

ONCE CANVASBACK SONY MUSIC SOUNDTRAX 10586/COLUMBIA (13.98) @

LTS ELLIOTT YAMIN
(VLT souwos of e SeAsor THE ELLIOTT YAMN HOLIGAY COLLECTION (B9 6 70011 EXHEKCRY 699

SIXX: AM.
1020 19 e ierom DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98)
11 23 14 DETHKLOK
: THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002/ADULT Swil (13 98)
12 ¢ 31 JASON ALDEAN ®

RELENTLESS BROKEN BOW 7047 (17.98)
LS L8 RADIOHEAD
| IN RAINBOWS TBD 21622°/ATD (13.98)

LITTLE BIG TOWN
1410 8 oiace oo EQUITY 3018 (18.98)

SPOON
i :‘5 % 5 GA GA GA GA GA MERGE 295 (15.98)
., IRON AND WINE
U % 1 _THE SHEPHERD'S DOG SUB POP 710" (15.98)
31 29 DJ KHALED
_WE THE BEST TERROR SQUAD 4229/KOCH (17.98)
€D s o \ICK SWARDSON
. PARTY COMEDY LENTRAL 0056 (15.98 CD/DVD) @
48 12 § SOUNDTRACK

HAIRSPRAY: COLLECTDR'S EQITION NEW LINE 39098 (24.98)

DAVID GRAY
22 157 GREATEST HITS ATO 21581 (15.98)

q THE SHINS
e e WINGING THE NIGHT AWAY SUB POP 705 (15 98) .

SILVERSUN PICKUPS
CARNAVAS DANGERBIRD 009 (11.98

23 29 STYLES P
SUPER GANGSTER (EXTRAORDINARY GENTLEMAN) PHANTOM/D-BLOCK 5557/K0CH (17 96)
24 35 5 PITBULL

__THE BOATLIFT FAMOUS ARTISTS/DIAZ BROTHERS 2960°/TVT (18.98)
% JEFF VICTOR/TIM FRANTZICH/DICK FREYMUTH
| _TIS THE SEASON: CELTIC CHRISTMAS COMPASS 39776 EX (9.98)
VARIOUS ARTISTS
JINGLE BELL JUKEBOX SONY BMG MUSIC 39788 EX COMPASS (9.98)
CRAIG MORGAN
27 149 TriiE it oF LIFE 5ROREN 60W 7797 (18.98)

g JIMMY BUFFETT
JIMMY BUFFETT LIVE IN ANGUILLA MAILBOAT 2111 (2598 CO/OVD) &

28 13

VARIOUS ARTISTS
_TIS THE SEASON: CLASSICAL CHRISTMAS COMPASS 39780 EX (9.98)

@ THE HORNHEADS
TIS THE SEASDN JINGLE BELL JAZZ COMPASS 39785 EX (9.98)

BULLET FOR MY VALENTINE
THE POISON TRUSTKILL 74 {13.98) +
ARCADE FIRE

50 28 oy maie MERGE 285* (14.98)

21 9 LEVON HELM
OIRT FARMER DIRT FARMER 79844/VANGUARD (16.98)

33
AS | LAY DYING
L AN OCEAN BETWEEN US METAL BLADE 14632 (13.98)

32

| RODRIGO Y GABRIELA
ol 2 2 _RODRIGO Y GABRIELA ATO 21557 (13.98)
@ CHIODOS
S _BONE PALACE BALLET FQUAL VISION (41 (15.98)

ELLIOTT YAMIN ¥
18 41 g0t vamiv sickoRY 90019 (18 98) 4

37
@ VARIOUS ARTISTS

4 WHAT A SWINGIN' SEASON SONY BIMG MUSIC 39772 EX/COMPASS (9.98)
39

3g 4 VYARIOUS ARTISTS
CRUNK HITS VOL. 4 TVT 2514 (18 98)

DWIGHT YOAKAM
-0 JERY DWIGHT SINGS BUCK VIA 6129*/NEW WEST {16.98)

8 10 ELVIS PRESLEY
HOME FOR THE HOLIDAYS SONY BMG SPECIAL PROOUCTS 52871/MADACY (21.98)

4

@ ] THE NATIONAL
BOXER BEGGARS BANQUET 252/BEGGARS GROUP (15.98)

1
. | DROPKICK MURPHYS
43 46 13 up yeanest oF Tines BORN & BRED 001*/ILG (15.98)

44 48 g9 SHARON JONES & THE DAP-KINGS
100 DAYS, 100 NIGHTS DAPTONE 012 (15 98)

@ VARIOUS ARTISTS
HOME FOR THE HOLIDAYS A TRADITIGHAL CHEISTMAS VOLUME 1 S(Nf W«EC{STMW W_mm_aow»\_x_ IQ__

46 27 22 BOB MARLEY
FOREVER BOB MARLEY MADACY SPECIAL PRODUCTS 52245/MADACY (13.98)

@ MOTION CITY SOUNDTRACK

EVEN IF IT KILLS ME EPITAPH 8862 (16,98)
JEFF VICTOR/BRUCE KURNOW/BOBBY SCHNITZER/TIM FRANTZICH/PAUL FRANTZICH
TIS THE SEASON: CHRISTMAS PIANO & HARP COMPASS 39776 EX (9 98)

o

END OF SILENCE ESSENTIAL 10807 (12.98) &
BAND OF HORSES
CEASE T0 BEGIN SUB PUT 7457 (15 98)

leee

TOP INDEPENDENT ALBUMS: Indepencient Albums are current tities that are sold via independent
distribution, including those that are fulfilled via major branch distributors. TASTEMAKERS: Top
elling albums from a core panel of trend-setting independent and small-chain stores. WORLD: See
harts legend for rules and explanations BILLBOARD.BIZ CHART: A weekly spothight on one of the
charts that are updated weekly on billboard biz, including ones that are exclusive to Billboard's
websites. € 2008, Nielsen Business Media, Inc and Nielsen SoundScan, inc. All nights reserved,

58 | Goto www.billboard.biz for complete chart data
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SALES DATA
COMPILED BY

.SoundScan

g =] i
ﬁr;—é £35S ARTIST =
52 23 TITLE IMPRINTENUMBER/DISTRIBUTING LABEL 8
1 2 10 ROBERT PLANT / ALISON KRAUSS o
o TMUNE RAISING SAHD ROUNDER 619075
ALICIA KEYS
N 3 AS | AM MBK/J 11513*/RMG ¢ _!
0 RADIOHEAD
IN RAINBOWS TBD 21622 /ATO
a 1 MARY J. BLIGE
__GROWING PAINS VATRIARCH/GEFFEN 010313/16A &
4 5 7 LED ZEPPELIN
_MOTHERSHIP 5% AN SON; 3131 4B/ATLANTIC
JOSH GROBAN
B 4 NOEL 143/REPFIL 231548/WARNER BROS. @ 0
) 6 LUPE FIASCO
i LUPE FIASCO'S THE COOL 15T & 15TH/ATLANTIC 368316/AG
8 7 3 WU-TANG CLAN
8 DIAGRAMS WU LOUD/SRC/UNIVERSAL MOTOWN 010560/UMRG
9 8 FEIST
: THE REMINDER CHERRYTREE/POLYDOR/INTERSCOPE 008819°/IGA
@ BIRDMAN
5°STUNNA CASH MONEY/UNIVERSAL MOTOWN 010351/UMRG
CHRIS BROWN
iy 12 EXCLUSIVE JIVE 12049/20MBA + =
JAY-Z
A2 14 78 eRicAN GANGSTER ROC A FELLA/DEF Ja 010228/IDMG .
JAHEIM
9 |2 THE MAKINGS OF A MAN DIVINE MILL/ATLANTIC 377532/AG
Q IRON AND WINE
THE SHEPHERO'S DDG SUB PDP 710°
15 11 29 AMY WINEHOUSE 1 ]

3 2
a a6
8 7 m
0 -
51
"o
4™
18 4
1113 s

BACK TO BLACK UNIVERSAL REPUBLIC 008428 /UMRG

ARTIST
TITLE IMPRINT&NUMBER/DISTRIBUTING LABEL
JEFF VICTOR/TIM FRANTZICH/DICK FREYMUTH
A 1 THE SEASON: CELTIC CHRISTMAS COMPASS 39776 EX_
CELTIC WOMAN .
] A NEW JOURNEY MANHATTAN 75110/BLG
RODRIGO Y GABRIELA
RODRIGO Y GABRIELA ATO 21557 *
VARIOUS ARTISTS
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADACY
ISRAEL "1Z" KAMAKAWIWO'OLE
WONDERFUL WORLO BIG BOY SE‘MOUNTAIN APPLE
SOUNDTRACK
THE DARJEELING LIMITED FOX 9240/ABKCO
MICHELLE AMATO/ROSALIND MCALLISTER/SARAH MOORE
CELTIC LADIES: COLLECTOR S EDITION MADACY 53173
MANU CHAO
LA RADIOLINA RECALUSE 68496*/NACIONAL o
MICHELLE AMATO/SARAH MOORE/MICHELLE LINDAHL
CELTIC LADIES. CHRISTMAS MADACY SPECIAL PRODUCTS 53227/MADACY
THE STARLITE SINGERS
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835/MADACY
LOREENA MCKENNITT
AN ANCIENT MUSE QUINLAN ROAD, VERVE 007920/VG
LOREENA MCKENNITT
NIGHTS FROM THE ALHAMBAA QUINLAN ROAD/VERVE OOQLSQ L +

CEAT

YRS 10
@ 1 ANUNA
b CELTIC ORIGINS ELEVATION 50010 EX
14

9 19

23
23
1 8 3
2 5 3
gl 51 9
at |2
e
10 6

2
8 4 2
9 1 7
10 23 12
T 25 16
12 16 24
1317 14
149 2 7
s — 9

VARIOUS ARTISTS
IRISH TENORS MADACY SPECIAL PRODUCTS 52839/MADACY

CEU
CEU URBAN JUNGLE/HEAR/STARBUCKS 361129/SIX DEGREES

TITLE
ARTIST (IMPRINT / DISTRIBUTING LABEL)
JUNO
] SOUNDTRACK (RHINO)
ALVIN AND THE CHIPMUNKS
_ SOUNOTRACK (10X RAZOR & TIE
LITTLE VOICE
SARA BAREILLES (EPIC,SONY MUSIC
SWEENEY TODD: THE DEMON BARBER OF FLEET STREET
SOUNOTRACK (NONESUCH/WARNER BROS
GROWING PAINS
MARY J. BLIGE (MATRIARCH/GEFFEN/IGA
DREAMING OUT LOUD
ONEREPUBLIC (MOSLEY/INTERSCOPE/IGA
LUPE FIASCO'S THE COOL
LUPE FIASCO (151 & 15TH ATLANTIC/AG) -
THE B-SIDE COLLECTION (EP)
MAROON 5 (A&M OCTONE/IGA
AS | AM
ALICIA KEYS (MBK J RME
HIGH SCHOOL MUSICAL 2
__SOBUNDTRACK (WALT DISNEY,
RIOT!
PARAMORE (FUELED BY RAMEN/AG)
coco
COLBIE CAILLAT (UNIVERSAL REPUBLIC/UMRG)
ONCE
SOUNDTRACK (CANVASBACK/SONY MUSIC SOUNDTRAX/COLUMBIA)
MOTHERSHIP
LED ZEPPELIN (SWAN SONG ATLANTIC

HANNAH MONTANA 2 (SOUNDTRACK)/MEET MILEY CYRUS
MILEY CYRUS (WALT DISNEY HOLLYWOOD)
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HOT VIDEQCLIPS & VIDED
MONITOR COMPILED BY

SALES DATA

COMPILED BY Based on auchence-weighted plays from MTV, VHI, BET and CMT. and nonweighted plays from

eight other channels. as monitored by Nielsen Broadcast Data Systems, See Chart
Legend for rules and explanations ¢ 2008. Nielsen Business Media, inc, and
Nieisen SoundScan, inc. Ail rights reserved.

niel

ES TITLE

Ho ES Principal Performers &£
1S= =8 LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 8
THE ULTIMATE HITS
118 B o assecoov, L
2 2 7 ONEMANBAND James Taylor
o STARCDN'HEAR/UNIVERSAL MUSIC & VIDEQ DIST. 30516 (23 98 CD/DVD)
LIVE IN LAS VEGAS: A NEW DAY f i
ﬁ 5 COLUMEIA MUSIC VIDED/SDNY BMG VIDEQ 713716 {21.98 DVD) Celine,Dion
. CROSSROADS GUITAR FESTIVAL 2007
4 68 RHINO HOME VIDED WARNER MUSIC VISIDN 352124 129.98 DVD) Enic Clapton
MOTHERSHIP i
E 48 suansons ATLANTIC/WARNER MUSIC VISIDN 313148 (19 98 CD/DVD) e a U
T f THE BEYONCE EXPERIENCE: LIVE
-7 MUSIC WORLD/COLUMBIA/SONY BMG VIDED 18087 (*4.98 0VD) Beyonce
] 9 GOOD TIMES, BAD TIMES...TEN YEARS OF GODSMACK Godsmack
UNIVERSAL REPUBLIC VIDED/UNIVERSAL MUSIC & VIJED DIST. 010296 (13 98 CD/OVD)
a 3 KISSOLOGY: THE ULTIMATE KISS COLLECTION VOLUME 3: 1992-2000 Kiss
VH-1 CLASSICS/UNIVERSAL MUSIC & VIDED IST. 115 (36 98 DVD)
N 8 VICARIOUS Tool
i | VOLCANO/SONY BMG VIDED 87816 (12.98 DVD)
== HELP!
. 10 f APPLE/CAPITDL/EMM MUSIC VIDEO 10347 (29.98 DVD) TelEsates
., MTVUNPLUGGED IN NEW YORK Nirvana
i N Y DGC/UME VIDEO/UNIVERSAL MUSIC & VIOEQ DIST. 0" 0263 {19.98 OVO)
£ ; PLUG ME IN
= T T Co0UMBIA MUSIC VIDEO/SONY BMG VIOED 710417 (29.98 DVD) Atoe 8
{43 45 5 FUTURESEX/LOVESOUNDS: DELUXE EDITION Justin Timberlake
- " Z0MBA VIDEQ'SONY BMG VIOEO 17391 (23.98 CD/OVD)
i FUTURESEX/LOVESHOW: LIVE AT MADISON SQUARE GARDEN in Ti
Al 13 JIVE/ZOMBA VIDEO,SONY BMG VIDEQ 19336 EX (19 98 DVD) At TimaeToke
18 16 133 FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles
§ E RHINO HOME VIDEO/WARNER MUSIC VISION 70423 (29.98 OVD)
ORAL FIXATION TOUR Shakira

EPIC MUSIC VIDEO SONY BMG VIDEQ 705825 (19 98 DVD)

. RUNNING DOWN A DREAM: AN AMERICAN ODYSSEY
WARNER HOME VIOEO WARNER MUSIC VISION 121916 {29.98 DVD}

THE ULTIMATE VIDEO COLLECTION

Tom Petty And The Heartbreakers

ROADRUNNER VIDEQ 09269 (9.98 DVD) Nickelback
i 4 THE OTHER SIDE OF THE MIRROR: LIVE AT THE NEWPORT FOLK FESTIVAL 1963-1965 Bob Dylan |
COLUMBIA MUSIC VIDEQ/SONY BMG VIDEQ 714466 119.98 DVD)
GREATEST HITS
162 WIND-UP VIDEO/SONY BMG VIDED 13103 {13.98 CD,/DVD) Creed
‘21 23 I'M NOT DEAD .
‘i 2 3 LAFACE VIDED/SONY BMG VIDEQ 19294 (23.98 CD/IWD) .
= REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL i
a2 30 1 COLUMBIA MUSIC VIDEG/SONY BMG VIDED 707424 (24.98 OVD) David Gilmour
ﬁ a0 LOST HIGHWAY: THE CONCERT Bon Jovi
L 1 A&E HOME VIDEC 101350 (24 98 DVO)
‘24 25 4 THE ADVENTURES OF MIMI Mariah Carey
= STONEWINNER/REDLINE ENTERTAINMENT 01015 EX (19.98 DVD)
125 22 217 LED ZEPPELIN Led Zeppelin

ATLANTIC VIDEO’WARNER MUSIC VISION 70198 (29.98 DVD}

=

TITLE

ARTIST (IMPRINT / PROMOTION 1 ABEL)
HEY BABY (JUMP OFF) ]
BOW WOW & OMARION TU.GCOLUMBIA

SENSUAL SEDUCTION

SNOOP DOGG DOGGYSTYLE/GEFFEN/INTERSCOPE

LOW

FLO RIOA FEATURING T-PAIN POE BOY/ATLANTIC

i sTAY

SUGARLAND MERCURY NASHVILLE

EVERYBODY

KEITH URBAN CAPITOL NASHVILLE

DONT BLINK

ARTIST nime

KEITH URBAN, EVERYBODY
BRAD PAISLEY, LETTER TD ME
SUGARLAND, stay

JOSH TURNER, FIRECRACKER
KENNY CHESNEY, DON'T BLINK

RN RESHERRY CARRIE UNDERWOOD, sp smaLL
", 5 LIKE YOU'LL NEVER SEE ME AGAIN S
| ALICIA KEYS MBK/J/RMG KENNY CHESNEY, SHIFTWORK
4 g JUSTFINE RASCAL FLATTS, TAKE ME THERE
I MARY J. BLIGE MATRIARCH/GEFFEN/INTERSCOPE TAYLOR SWIFT, our SonG
FIRECRACKER i i _—
el JOSH TURNER MCA NASHVILLE
40 7 g ROC BOYS (AND THE WINNER IS)...
i |’ JAY-Z ROC-A-FELLA/DEF JAM/IDIMG
| FLY LIKE ME
y 34 BOYS LIKE GIRLS, HERO/HEROINE

CHINGY FEATURING AMERIE DTP/DEF JAM/IDJMG

SOULJA GIRL

SDULJA BOY TELL'EM FEATURING !-15 COLLIPARK/ANTERSCOPE

MORE THAN A MEMORY

GARTH BROOKS PEARL/BIG MACHINE

SO SMALL

CARRIE UNDERWOOD ARISTA/ARISTA NASHVILLE

TAKE ME THERE

| RASCAL FLATTS LYRIC STREET

! LETTER TO ME

BRAD PAISLEY ARISTA NASHVILLE

FALL

f CLAY WALKER ASYLUM-CURB

OUR SONG

| TAYLOR SWIFY BIG MACHINE
SHIFTWORK

KENNY CHESNEY BNA

SHOULDA LET YOU GO

KEYSHIA COLE INTRODUCING AMINA IMANVGEFFEN/INTERSCOPE

WATCHING AIRPLANES

GARY ALLAN MCA NASHVILLE

CRUSHCRUSHCRUSH
PARAMORE FUELED BY RAMEN/ATLANTIC/L AVA
SMALL TOWN SOUTHERN MAN
ALAN JACKSON ARISTA NASHVILLE

| WONDER

KELLIE PICKLER BNA

SWEETEST GIRL (DOLLAR BIiLL)
WYCLEF JEAN FEAT. AKON, LIL WAYNE 8 NIIA COLUMBIA

WYCLEF JEAN FEAT. AKON, LIL WAYNE & NiLA, SWEETEST GIRL (DOLLAR BILL}
KEYSHIA COLE INTRODUCING AMINA, SHOULDA LET YOU GO
SNOOP DOGG, SENSUAL SEDUCTION

GOOD CHARLOTTE, 1 DON'T WANNA BE IN LOVE (OANCE FLOOR ANTHEM)
MARY J. BLIGE, JusT FinE

PARAMORE, CRUSHCRUSHCRUSH

JORDIN SPARKS, TaT1T08

LINKIN PARK, SHAGOW OF THE DAY

FERGIE, cLumsy

5

TR

5

A

ALICIA KEYS, LIKE YDU'LL NEVER SEE ME AGAIN
ESTELLE, WAIT A MINUTE (JUST A TOUCH)

MARIO, CRYING OUT FOR ME

J. HOLIDAY, SUFFOCATE

BOBBY VALENTINO FEAT. TIMBALAND, anonymous
RAHEEM DEVAUGHN, woman

BOYZ Il MEN, LET (T SNOW

KIRK FRANKLIN, DECLARATION (THIS IS IT!)
JAHEIM, NEVER

MARIAH CAREY, 0 HoLY NIGHT

RS T [T s ARy )

For chart reprints call 646.654.4633

Data for week of JANUARY 12, 2008 |
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48
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mw‘vmem 03896 (12.98)

| 3718

The best-selling

exolarations.

5

5 10 |l NICK SWARDSON
¥ " [LILT coveDY GENTRAL 0056 (15.98 CD/OVD) ®

22

1
Ll
2 30

~ .

10

JAN
12
2008

Title ;l

Girls And Boys

b

SEEKERS.

ARTIST

LASEL & NUMBER / DISTRIBUTING LABEL (PRICE!
INGRID MICHAELSON
CABIN 24 D3/ORIGINAL SIGNAL (11.98)

DRAGONFORCE
SANCTUARY 618034/RDADRUNNER (17.98) ®

4

Inhuman Rampage

Party

RIVERS CUOMO Alone: The Home Recordings Of Rivers Cuomo

GEFFEN 010417/IGA (13 98)

BULLET FOR MY VALENTINE. .
80 TRlSTHILL 74 (13.98) & The Poison
9 LEVON HELM Dirt Farmer

DIRT FARMER 79844/VANGUARD (16.98)

SHARON JONES & THE DAP-KINGS
DAPTONE 012 {15 98)

FIVE FINGER DEATH PUNCH

€ FIRM 70116 (12.98)

JOHN C. REILLY

SONY MUSIC SOUNDTRAX/COLUMBIA 18248/SONY MUSIC (18.98)
MAYDAY PARADE

FEARLESS 30099 (11.98)

5. 100 Days, 100 Nights

The Way Of The Fist

Walk Hard: The Dewey Cox Story (Soundtrack)

4 A Lesson In Romantics ;

Z%ERIEF;EOI:SI(?%S We The Kings f@%
2 ‘Ejousi;:rslgxﬁzmus& 224892/VICE (13.98) Cross |
itk Weiters Block |
] E\EDIARBH«I 055 (13.98) Fiying Club Cup
f EUIEIS);'LEO(AFQ;I;HE CONCHOHES The Distant Future (EP) & -
F«Srwlﬂc&?z?vggﬁszss) - Dressed Up As Life
xﬂfgsﬂﬁf” Metro Station
svolrwaln?clﬁome 17565 (14.98) Entre Mariposas
& | g(;v\%D(v;cAEErﬂlﬁa)?g (13.98) Beyond The Paie
:ETES?IGI(;;I(’:‘s%&E)R ESCAPE PLAN e —
mfu}?:sz/ﬁ»wvmsm LATINO (13.98) The Biack Carpet |
5?TgﬁsPs§3;r3EgafATE Dying Is Your Latest Fashion .
:xev,\:g\é\hsBEA(?a 98) Person Pitch
_ﬁ;gﬁgy}fgr MANIFESTO Somewhere In The Between .
=

g BAND OF HORSES

SUB POP 690" {13.98)

COLD WAR KIDS

DOWNTOWN 70009 (13.98)

 SARA GROVES

" SPONGE/INO/COLUMBIA 84302/SONY MUSIC (13.98)

THE KOOKS
VIRGIN 50723/ASTRALWERKS (14.98)

Everything All The Time

Robbers & Cowards

Tell Me What You Know |

Inside In / inside Out

YO. -
POLYDOR/INTERSCOPE 009038/I1GA (9 98) 2! K

COMEDY CENTRAL 0044 (15.98 CD/DVD) @ These Are Jokes

SEBASTIAN BACH

", MRV 10013/CONTRABAND (15.98)
THE SPILL CANVAS

ONE ELEVEN/SIRE 162428/ WARNER BRDS_ (13.98)
% ALL TIME LOW

HOPELESS 690 (8.98)

XTREME

LA CALLE 340011/U6 (13.98)
BETTYE LAVETTE

ANTI- B6873*/EPITAPH (17.98)

HE LAST GOODNIGHT

Angel Down

No Really, I'm Fine I

Put Up Or Shut Up

Haciendo Historia

The Scene Of The Crime

Poison Kiss

JOSE GONZALEZ In Our Nature |

IMPERIAL 9367*/MUTE (15.98)
ARMIN VAN BUUREN
ULTRA 1621 (16.98)
GRAHAM COLTON
UNIVERSAL REPUBLIC 003810/UMRG (10.98)
GEORGE LOPEZ
COMEDY CENTRAL 0057 (13.98)
WITHIN TEMPTATION
: ROADRUNNER 618021 111 98}

JOWELL & RANDY
WARNER LATINA 374012 (15.98)
JEFF DUNHAM
LEVITY 3710/IMAGE (11,98)
ALESANA
FEARLESS 30097 (11.98)
SECONDHAND SERENADE
GLASSNDTE 6?020]EAST WEST (13.98)
SOILWORK
NUCLEAR BLAST 1879 (15.98 CD/DVD) +
EL POTRO DE SINALOA
MACHETE 010337 (11.98)
STARS
ARTS & CRAFTS 028* (15.98 CD/DVD)
LEELAND
ESSENTIAL 10812 (13.98)

KEKE PALMER
ATLANTIC 289788/AG {18.98)

4

Universal Religion 2008

Here Right Now

America's Mexican !

The Heart Of Everything |

Los Mas Sueitos Del Reggaeton

Arguing With Myself

On Frail Wings Of Vanity And Wax

Awake

Sworn To A Great Divide

El Primer Tiempo l

In Our Bedroom After The War

5

Sound Of Melodies |

So Uncool

BREAKING & ENTERING

Graham Colton is experiencing his best days right now as “Best Days (The Rest of Our Lives)" is his

first charting single, standing at No. 28 on Adult Top 40. Discover developing artists making their
inaugural chart runs each week in Breaking & Entering on biliboard.com.

albums by new and developing acts. defined as those who have never appeared in the top 100 of The Billboard 200. It a Heatseekers title

reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and

2008. Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved

Go to www.billboard.biz for complete chart data | 59
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1234 Runawag Ig/lusnc SOCAN/BMG Canada. SOCAN}

5000 ONES (Bubba Gee Music. BMyNoontime Tures,
nMWVan.er ramerfane Publishing, BMI Crown Club Pub
lishing, BMV/Stayin: HI?N Music, ASCAP/Justin Combs
nfisting. ASCAPTEMT April, ASCAP/The Prince And
s Publishing. ASCAP/Granny Man Pubhsmng
MV.Jackie Frost. ASCAP/Univesal Music il MGB Sangs
ASCAPAYoung Jeezy Music Inc , BMVEMI Blackwood
BMI/Grey White Publishing Desigree, ASCAP/Cedric
E’\Qillams Publishing Designee, ASCAP), HLAVEM, RBH

A

AFTER TONIGHT (Uncle Buddie's Music, ASCAPWI!
Down, ASCAP) RBH 62

AHORA ENTENDI (Wiamita Publisting, ASCAP/Wes!-
w(,og Publishing S A De CV/Sony/ATV Discos. ASCAPY

AHORA QUE ESTUVISTE LEJOS (Ser-Ca. BMi/Balsa
ind R

ALGO MUSICAL INJI Listed) LT 44

ALL-AMERICAN GIRL (Carrie-Okie Music BMI/Laird
Road Music ASCAP/Universal Music - MGB Song:

ASCAP/Didrit Have To Be Music, ASCAP/EMI Apri

G/SCAP Sotr 1 Of Combusuun Music ASCAP/Music Of

ALL AROUND ME (Iacey Mosl  BMU/James Cul Vlgaer'
th‘SaErr;Avc( Bhattachdrya BM ed Hartman, BMI/Pat
eals

ALL THE AJOVE ’Ml iC OI WI dswey gl ASCAPMHilco
South, ASCAP/Shakut Al Din, ASCAP/Trac-N Freld
Enterlainment, BMUNotting Dale Songs ASCAP YRP
Music. BMWamer Tameriane Publishing, BMIUniversal
Music Zaon%; BMUR Keil BMVbnd%a
BMVSongs Of Universal, BMNR&ach Glohaf Songs
EMI/ShockIee BMiTerror Dome Music RJDNShIﬂg BMI)

BM, RBH 94
ALL WRAPPED UP IN CHRISTMAS (Big Red Traclor

CAP)

ALMOST ISIIep n Shep, ASCAP) RBH 88

ANGEL (Chaka Khan, ASCAP/JI Branda Music Works
ASCAP/aneago 1S Guys Music. ASCAP/EMI April

THE ANI)HEM (EM Blackwood, BMVEM) Denmark
BMVEdiciones Musicales MVO/EMI Colu
ASCAP/Fondo Musical. ASCAP/EM! Apml ASCAP/PII
glM I)sLegac Pubiishing. BMYUniversal Music - Careers

APOLOGIZEQ inia Beach. ASCAP/Mudnighi Miracle
Music. ASG P;gony ATV Tunes, ASCAP), HL, H100 3;

AWAY IN A MANGER (Fublic Oomain) C5 53
AYO TECHNOLOGY &‘) Cent MusiC. ASCAP/Umversa.
Music Corgorauon SCAP/Virginia Beach, ASCAP/WB
Music, ASK AP/Darqahandz Muzik, SESACWB M.
Music, SESAC/Tennman Tunes. ASCAP/UHIVGISZ| Music
ZTunes, ASCAP), HLANBM, POP 36

BABY (Soul Insurance, BMVUniversal Music - Careers.
BMI/Camp Co-T Publishing, ASCAP/MayﬂeId BMI/Todd
Meyfied Fublishing, BMI), WBM, RBH 41

BABY OONT GO (. Brasco. ASCAP/EMI Apr
ASCAP/Shaniah ym ne Music. ASCAP/Nappypub
Music, BMYUniversal Music -  Songs. BMUniversal
WS‘C Corporation. ASCAP), HLAWBM, H100 81. POP

BQE DAY | Son%u Music. BMSony/ATV Sangs, BMI),
BAIU\ MI CORAZON \Wamev Tamerlane Pub“sn 4]
< Musica « ica BMI) LT

BARTENOER Universal Music - Z So 1 BM/\Ia ub
Music, BN/ Famou ASCAP/Byetall usic. ASC:
HL,WBM, POP 6
ABAY BAY {Polo gmunda 0ngs. BMVEMI Blackwood

r|
BED 3082 W Pbishing, ASCAPIU Music
:;‘8 AP, gglou ASCAPMB Music. ASCAP), HLAVBM

BE OK MI Foray. SESAC/Chriseite Michele Music
AC/Four Kings Produclion Inc  STSAC/Cherry River.
BMVw" am Music. BMIBroke Spoke And Gone Pub-
hshuz& ASCAP/North Hudson Music, ASCAP/EMI Apri
Six Hope Road. ASCAP/Odhil, ASCAP)

WL o=

CLMHL RB8H 76
B[GRGIHL (NOW) (Real Prety M g, BMI)
BiG GIRLS 0ONT CRV Heaﬂphone Junkle Publishing,
ASCAP/Gad Songs, ASCAP) H100 21

BLEED IT OUT (Unversal Music - 7 Songs, BMYChester
chaz, BMi/Big Bad Mr. Hahn, BMyNondisclosure Agree-
ment, BMU/Rob Bourdon, BM/Kenji Kobayashi. BMIPan-
cakey Cakes BMI WBM POP 58

BLOW YA MIND CAP/Justin
Combs Publishing. ASCAP/EMIAEQ ASCAP/SwIzz
ﬂf]a\é gESAC/'ﬂn iversal Tunes, SESAC/Songs Of Unwver-
sal

BLUE MAGH ("'.anerBo Publ:shing, ASCAP/The
Waters DI Nazareih. BII/EMI Blackwood, BMU/Two Tuf
Enuti BMIUSIA Music Publishing I\SCAP HL. RBH 86

BODY (Slavery, BMU/Songs Of Universal. BMI/DJ frv.
Bil/Aurelius Music Publishing, ASCAP). HL, HBH 90

BOTTLE POPPIN' (Granny Man Publishung BMI/Malik-
Mty Music. BM/Basement Funk South. ASCAP/Alon:
20 Mathis Publishing De: :I%,’“_"E. BMiMarcus Cote Pub-

mciBMI/Wamm ameriane Publishing, BMZEMI
A i SCAP/Earbra Publishing. ASCAP} HLAWBM

BRING HIM HOME SANTA (The Bigger Th
SESAC/State One Copyrights America. SES C ’\ Sling
/Arsxd A Dra\ e' ASCA *a Songs America.
C (_
BUBBL' ’b:GOIﬂauc‘ Music. BMiDanc n$ Q}mn
ASCAP INAFI Music. ASCAP), WBM. HT00 7 POP 8

Cc

CALABRIA 2008 (EM! Denmark, BMEM! Blackwood,
BMH). HL. H100 73 {1 46 POP 47

CANCION DE AMDR Hf‘mwn" BMI LT 40

CANT HELP BUT WAIT. .hr(\ésa"s
ASCAP/Sony/ «TVTnn:a ASCAP/EM! Apiil ASCAP), HL
H100 45 POP

CAN WE CHILL (Su'mr .,av-n Publishing, BMI/Universa)
Music -2 Songs BMIE Hudson Music BMVWamer
Tameslane Publishing BMI WBIM RBH 9t

THE CHIPMUNK SONG (CHRISTMAS DONT BE
LATE) 2001 (rﬂa?uu < Froguctions.

ASCAP, nes, ASCAP. HL. H100 66: POP 55

CHRISTMAS S WHEN YOU WERE MINE (Sory/ATV
Tree B/ Taylor Swilt Music, BMUPain In The Al
BML Sony. ATV Timber, SESAC/Hilisboro Valley
SESACH HL. CS51

CHUY Y MAURICIO (Apa, BMI) LT 15

CITIZEN SDLDIER (583%5 Df Umgsa( BMVEscaiawpa

L H10089, P
CLEANING THIS GUN SCOME ON [N BOY] (Sony/ATV
Acutf Rose. BMLavender Zoo Music, BMI/Universal
Music Corporauon ASCAP/Big Orange Dog ASCAP),
HL.CS 12, H10078
CLUMSY (will 1 am Music, BMVCherry River, BMI/Head-
hone . ILTIkIe PUbNShI 'ASCAP/EM! (;\é)rwl ASCAP/EMI
obins, AS! HL WBM. H
COMO OLVIDARTE Sﬂq Son. BMI) LT 41
N LO: SOJUS CERRADOS UnlvETSﬂI Music - MGB

comgfo REGRESIVO {Clave Beat Music, ASCAP) LT 8

COPS UP (101 L ] RBH 83

CRANK THAT (SOULJA BOY) (Flement 9 Recardings.
‘ngbmmgmm Music. BMI) H100 5. POP 9

RBH 40

CRUSHCRUSHCRUSH (WB IMusic. ASCAP/But Father |
Just Want To Smg Music. ASCAF Josh's Music
ASCAP), WBM. H100 54: POP 43

CRYING OUT FOR ME (My Dief Siarts Tomonow

BM wauﬂ s Ot Unwversal. BMYPretty Girls And Big Love

EIEH £ IE Biackwcod BMVl/Evis Lee Music BMI)
H10( A,

CUANDO TE LAVAS LA CARA (Arpa, BMI) LT 36

CYCLONE (Lai 1 velvel, BMI/San 5 Of Universal, BMUL

JIZZE Wusic ~ublisting, BMiCookies And Milk,

NFPCWUD Music. BMI/UnrversaI Muswc z
Son 5 BMI

‘Amore Music, BMI/Swiz
SMIEMI Blackwood, BMY), HUWBM OIT POPIA
RBH 80
OECLARATION (THIS IS ITI (Milk Money. ASCAP/Tau
fiein Tunes ASCAP

RBH
OEY KNOW (D41 X Mus: , ASCAF /Gangsta Groopy.
SESAC/Ekqunc SESAC) RBl
DONT BLINK (Sony. ATVTree BM I/WB Music,
/Mamas Dream ASCAP), HUWBM, C§ 7: H100

52, PDP

DONT STOP THE MUSIC {EMI TI| ASCAP Sony/ATV
Tunes ASCAP/FrdnkeSNrm BMV/ e/ M?
E%I\gl ja. BMI/Wamev Tamsrrare Publishing, B

00 YOU \Super Saym Pubhshm% BMUnwersal Music
7 Sangs, BMI Jo o edts ASC P/The Alien Boy Pub
lishing ASCAP!

00 YO FEELM Realson S, ASCAP RBH 67

00 YOU HEAR WHAT | HEAR (Jewel ASCAP‘ CS 27

DUFFLE BAG BOY (Toll Eu PLD |sh|n? ASCAP/Ty
Epp: Music, ASCAP/Young
BMIMarner-Tamerlane RI'JNShIn BMi/Star Statiz
Music. BV, BN, H100 35 POP 48. RBH 12

E

ESTOS CELOS {Julianita Musical, BMI) LT 3
EVERYBODY (Chi-Boy, ASCAP/Babbie On Songs.
BMI/Third Tier Music, BMI) WBM. CS 5, H10! 91

F

FAKE IT Seelher Pubhshmg BMi/Frye Music, BM)
WBM. t POP 65

FALL MXC A“CAP till Working For The Woman,
ASCAP/ICG Alliance. ASCAP/Dimensional Songs Of The
Knoll, BMYE Ticket Muisc. BMI/AP! Country Music.
BMI/Cherry River, BUVEM! Blackwood. BMu/Shane
Minor Music, Bil), CLM/HL H1 96

FALLING IN LOVE AT A COFFEE

Music. ASCAF/EMI Apnl. ASCAPI HL H10095 POP

1

FALLING INTO YOU (One Mad ng Pubiishing,
ASCAP/AMYGIRLS, ASCAP) CS

FALSETTO (2082 Music Publishing. ASCAP/WB Music.
ASCAP'Son%s ot Pﬁer ;SCAP/March 9th Publishing

FEEDBACK Rodney Jerkins Productions, BMVEMI Biack
wood. BMUDernst Mile 11 BMVinternational Music Pub-
lishing. BMU/Tailored 41) Music, BMiLaShawn Daniels
grodu7I:2I|ans ASCAP/EMI April, ASCAP), HL. H100 84:

FIRECRACKER (international Dog Music. BMUTravelin
Arkarsawyer BMI/Corn Count BMI/Josh Turner's Pub-
[ishin DESI?I‘LC ASCAP) CS 6; H100 75
FLAS! GHTS (Please Gimme My Publishing
BMIZEM Blackwood. BMVE. Hudson Music, BMyWarn
[ Taﬂrgerlar}e Publishing, BMI). HLAWBM, H100 49; POP

56
FLY LIKE ME (EMi April. ASCAP/Ludacris Worldwide
Publishing, ASCAP, OIZDUI Music. ASCAP/Seny/ATV
Tunes, ASCAP/WhosLool %; om Music Publishing
BMI EMI Blackwood BMILT Moe Publishing. BMI) HL,
H100 97, RRH 49
FOR THESE TIMES (Sony/ATV Tree, BMULeslie Satcher,

BMI. HL
FREAKY GURL Street Cerlified Pubnshmﬂ BNIVNO[TI
Dale Songs, ASCAP/Cybewerks Music.
'I)wéjsug Al CAP Stone jamond Music. BMI)HTOO BO
FUNKYTOWN Ruck' Music. BMIRed Sea Songs.
BMi-Righlsong Music. BMI) H100 86. POP 78

G

GET BUCK IN HERE (Fel*s [resh Music, ASCAPNotling
Dale Stngs. ASCAP/Ani Eva Nicole Publishing, BMI/Jan-
10e Combs Pubhshing. BM/EMI Blackwood BMY/Byefall
Music, ASCAP/Famous ASCAP/Luitiactis Worldw
E’Iébgs(;ur' ASCAP/gSongs 01 TVT, BMI), HLAWBM, H100

GETIT BIG (’Iﬁh 4 Life Publishing. ASCAP) RBH 57
GET MY DRINK ON ‘Franiiin Road, BMVFlorida Room.
S| EFI BMI"Sony/ATV Tree, BMUUnwound, BM1, HL

GIMME MORE (W B M. Music, SESAC/Danjahandz
Muzik. SESAC/Milleanium Kid Music Publrshmg
ASCAF* Universal Music Corporation. ASCAP/Keniokey
Mgy i ASCAP/MarceIIa Araica Publishing Designee,
ASCAR). HLAVBM. H100 53; POP 40

GIRLFRIEND (Notting Hill Songs, SESAC/Shago.
SESAC M Grandberry Os Music. SESAC/Foray Musi
SESAC/Rags Yl Richard Music BMiMamerTamerlane
Pubushmg BMI/Uncle Willmese Music. ASCAP/Don
Vito Publishing House, ASCAP/2082 Music HJbI.,n,Mg
AS.;EA;WB Music. ASCAP), WBM H100 51, POP
A

GIRL YOU KNOW (B B. Skee The Chump, ASCAP/Teain
stas. BMHAFmsBc Muzik, BMWarner-Tamertane Pub-
lishiny BH 58

GIVIN' EARUSH(EMIA i, AQCAP/IEnSun
ASCAP/John Hetiis, ASCAP/WB M
ASCAI" Sy ATVTunes ASCAP/NYLA Publishing.
ASCAP) HLWBM H 37

Ggg MUST BE BUSV Sony ATV Aculi Rose. BMI), HL

G0 GIRL (Pitbulls Legacy Publishing, BMUBMG Music,
BMIWiikaukee Villain bhshmﬁ SCAP/Yumg BogS
Pubhuhmg Designee. AS P 80
GODD LIFE (Please Gimme 1) Pubhshlng BMI/EMI

B/ Toompsione blrshmgBB Egpub
Musm BMI/' Inwersal Music - Z Songs. BMIJohn
end Publishing, BMY/Yeflowbrick Road, ASCAP/Cherry
Lane ASCAP iseman, BMUMWarner-Tamertane P»Jbllsh
% ). CLM/HL/WBM. H100 16; POP 25 RBH 7
GOT'2 BE DOWN (| Like £m Thicke, ASCAP/Da Gass Co
ASCAP/Faith Evans Publishing, ASCAP) RBH 61

H

THE HAND CLAP (Bmldmg L Mus»c BMVPhl Tké 92
BMI/Go Lve Publi:ning AS ASCAP;
Girls & A bov AS'%\P Ag What Musrc SMVCroomsIac

ular M 7
HAP EN NGS Mike Curt Music, BMI/Sweet Hysteria
Music. BMI ‘Songs Of Mi R}ylys Music, BM/Kobalt
mshwﬁc ?.ébll\fh 1g. ASCAPAVisfa Larga Music, BMI}

HATE DN ME :ABlack Productions, ASCAP/McKie Beats,
ASCAP/My Soulmate Songs, ASCAP/Universal Music
..ug)uratlon ASCAP/Jaical, ASCAP/Blue's Baby,

H47
HATE TIIAT I LOVE YO (Super Sayin Publi >n.m_}
usic - 2 Songs. BMI/Sony/ATV Tunes,
ASCAPEMI Apr. ASCAP), BM. H100 15; POP 13,

HEARTBREAKER (Tank 1 176 Mu5|c ASCAP/T And Me
ASCAP/Demis Hot Son D Duz It, BMiAnto-
mio Dixon's Muzik, ASC /Black Fountain Pubush»n
ASCAPAUnversal MusiC - MGB Songs, ASCAP.Un
dogs Wes So /ES ASCAP/ vm B I/AnthonﬁNance
MI April, ASC

HERO/H ROI E Martln.,ohn,on Music. ASCAF,EMI
April ASCAPH100 43; POP 33 n

HE SAID SHE SAID (Joratfan Rorern Music, BMI/Here's
Lookin' At You Kidd Music. BMI/Beluga Heights Music.

60 Go to www.billboard.biz for complete chart data

IN

BM|/Reach Global Sorg%s BMIWrite 2 Li
g\1 CAP/Kobalt Music Publishing. ASCAP HIOO 58: POP

HEY BABY {AFTER THE CLUB) Fookieioots.
ASCAP/Universal Musw Cu oration. ASCAP:Channel 7
Pubiishing Designeg, ASCAP/Marsky Music. BMY/Janice
Combs Publishing. BMVEMI Blackwood BM/2 Daugh-
ters Music. SESAC/Christian Combs Publishing,
SESACForay Music, SESAC/Queen Hits Publishing
BV} Basza Music, ASCAP) ). HL, RBH 99

HONEY (Divine Pimp Publ»shln% ASCAP/I’r.bes of Kedd[
ASCAP/Universal Music Songs, ASCAP/Its
\é\/&rlmerlul Worlg Music, BMIVIP Fourin World Musu

HGO[; FIGGA (Alanzo Mathis Publishiny ASqCDesngnee/Ear
Draln Publishing, ASCAP/EMI April, ASCAP) HL, RBH

HOT (Avrif Lavigne. SOCAN/AImo ML‘)IC ASCAP/Blg Evil
MU‘IC SCA /EMI April, ASCAP), HL, POP 89

&) . Vegas Music, SCAP/W 50 Lafayet Music
ASCAD InDe Streerz Music Publishing, ASCAP/Copy-

“QN Commq'H
EM COWGIRLS ' Sony/ATY Tree

BMI/Lavender Zoo Music. BV Universal Music
Careers, BMI/Sagrabeaux Songs BMI/Songs Of Univer-
sal, BMI) HL/WEM, CS 10,
HOW FAR WEVE COME (U Fule Mu5|c ASACP/EMI
» oni- ASCAP/Lucinga Panic Music. BM; Grand Line

lusic, ASCAP/Pookie Stuft. BMI) H100 24 POP 23
HOW LONG (EMI April, ASCAPAWB Music, ASCAP)

HiWBM CS 25
HOY QUIERD CONFESARME (BMG Ariola, SGAE/Tom
Q\Auwc SGAE Universal Music - MGB Songs, ASCAP) LT

9

HURT (Crown Club Publishing, BMI/Warner-Tameriane
Publishing. BMy/Danjahandz Muzik, SFSAG/Shark Squad
A?\As‘aSﬂm ASCAP/T xa h's Music, BMVEnsign Music.

3

HYPNOTIZED (Flrsl N Gold BMUWamer-Tamerlane Pub:

hshln BMI’F fall Music. ASCAP/Famous, ASCAP),
M. Hi 022 POP 29, RBH 27

| AHEaquGllE (Sweet Still Voice, BMUMr. Perrys. ASCAP}

| OON'T WANNA BE IN LOVE (DANCE FLOOR
ANTHEM) IQEMI Blackwood, BM/The Madden Brothers
?Jbusmn MI/High Speed Chase. ASCAP). HL, H100

IFl HAD ms Bubble Toes, ASCAP/UnIvarsaI Music
Corporation. ASCAP). HL, H100 61, POP 59
IF | HAVE MY WAY (Foray Music, bESAC/ChmseIte
Michele Music. SESAC/Four Kings Production Inc.,
SESAC Stankin Music. ASCAP/Underdogs West Song
ASCAP/AImo Music. ASCAP/Black Lion, ASCAP/Und
GU%EASI Songs. BMIrvire; BMI: HL, RBH 48
£ HOME FOR CHRISTMAS (Gannon & Kent
ASCAP, Piedmonl, ASCAP& CS 46
I'M A G (Nodiactor Music MI Cnmmncsmn Publishing,
B I/Monev Macr BM‘N
I'M LIKE £ & VOU] bSony/ATV Songs
BMLC?ig aur x oncore BMI)
1M SO HOOD DJI\"JIed BM ‘;g)p b MUSIC.
BMLUniver | Music - 2 Mi/First N' Gold.
BMIMWamer-lamerlane Pubhs ing. BMI4 Blunts Lir At
Once. BMI/A. Lanier Publishirg Desi nee ASCAP/Trac
N-Field Entertainment, BMi/Notiing Dale 5 OH%M
ASCAP/EMI April. ASCAP/Ludacris Universal Publishing,
EA}SCAP/Youn? JePl}E)OMUSIC Inc B7MI/EM[ lackwood,

I'M WITH THE BAND (W amerIameNane HJbII“hITIg

BMI/Sell The Cw B VTower ne B

ASCAF Loy T ASCAP) WBM 538

INALCANZABLE INOI L|SIBd‘ irn

INDEPENDENT Tnll Productions, ASCAPAWB Music
ASCAF) #rM H1DD 68; RBH 11

IN MY BEDROOM N. 22nd Pubiishing. ASCAP/Cherry

Lane ASCAP Mischkemusic, ASCAP). CLM. RBH 56

IN MY NEXT LIFE {Halilude, ASCAP/Tier Three Music

ASCAP.Hgn N Cal, BMUSexy Tractor Music, BMCal

IV Enteranmient BMVEMI Blackwood. BMI/Piano Wire

Musie By AL (

INTERNATIONAL HARVESTEH {EMI Blackwood.

BMI Shane Miner Music. BMI/Songs Of Windswept

m.;.c BMI/3 Rm CITCLIS BMIJeffrey Sleeie, BMI/BPJ

INTO THE NIGHT iAnaeslhelvr BMUWarner Chappell

SOCAN: 3y8M. H100 30, POP 30

1 REMEMBER (She Wrote . ASCAP/Universal Music
MGB Songs A“CAP/Carraggee Music Publishin g

AS(%\/A\P/Umversal Tunes SESAC/Cardraygee. SESAC)

WBM, H100 89 RB/
TS 600D T0 6 Us (Cdl 1V Songs, ASCAP/BergBrain
ASCAP/3 R nlnq Circus. BMIMusic Of Windswept,
ASCAP) S 24

| WANT YOU (Songs Of Unwersal, BMI/Senseless.
BMIAw''i amMusic, BMl/Chen River, BMY/Skytorest
BMI Sy it One. BMI)

WON TELL Jcseph g ASCAPISieaty On T
Gnad ASCAP/For My San Publishing, ASCAP/Janice
Combs Pubishi 'Ig MVEM Blackwood. BMWOU”EI
RMé’H ulzm Publishing. ASCAPMarsky Music. BMI). HL.

J

JUST FINE LMaArKJ Blige ASCAP/Universal Music Cor.
sordtion ASCAP/Sangs Of Peer, BM/Maich 9th Publish
ing. ASCAP/Bubha Gee Music. BMIWB Music,
ASCAF 2082 Music PubIIShlng ASCAP). HLMWBM
H10034 POP 50 RBH 5

JUST GOT STARTEO LOVIN' YOU (E/deroito. BMi/Fez-
songs ASCAP Warner-Tamerlane Publishin n}? BMIMoon
Maker, BMIKeith's Waid Bunch, BMI), WBM. CS 35

K

KISS KISS woanFs Of Universal, BMi/Cutture Bei/ond Ur
Experience Publishing. BMYUniversal Music Ings.
BMI/NaDDYDUbMJSIc BMI). HLAWBM, H100 4, POF 4

L

LAS DE LA INTUICION {Sony/ATV Songs, BMI/EMI
Biackarnd BMI7Apollinaire Music, Bl

LAST CHRISTMA (WB Music, ASCAP) WBM CS 29

VESIA [ Conuco. BMIRedom BM) LT 4

LAUGHED UNTIL WE CRIED (EMI April, ASCAP/Didint
Have To B Mizic A CAP Songs Of Combuanon Music,
ASCAP/Music Df Windswept, ASCAP 'J‘

LEAVE IT ALL TO ME gCA LY THEME SONG) (No
Listed) +100 100. POP 85

LET IT GO {She Wrote i1, ASCAP/Universal Muswc MGB
Songs. ASCAP/Mass Confusion, ASCAP/EN AB
ASCAP/Canon's Land Music Publishing, ASCAPNoton
ous KIM. BMI2 Dau%mers Music, SESAC/Chiistian
Combs Publs shm& SE AC/Foray Music, SESAC/Miume,

S) VIBE (Give Me M Pubhsmn ASCAP/BIue Slar
PUh||S||ln BN/Sony/ATV Tunes. ASCAP/LL C:
ASCA niversal Music Corporation. ASCAP), HL RBH

LETTER T0 ME {EM) Apnil ASCAP/NewSeaGaer
ASCAP). HL C5 8 H100 63, POP 9!

LIKE YOU'LL NEVER SEE ME AGAIN Leilow Produc
T, ASCAP/EN April ASCAP Baok U1 Darie)
ASCAP) HL, H100 37 POP 77 RBH 1

LISTEN (Larry Haynes Publishing, BML Lilly Mack.
BMHalo Tu Music BMY/Conjunction Music Publishin
ASCAP/EMI April ASCAP'LAIMT Van Scwer ASC AP/
Song In Progress, ASC) xa Muzik. ASCAP/Uni
versal Music Corpomllon ASCA /Bool\eggers Stop.
ASCAP), Hi

LITTLE dRUMMER BOY (EMI Mills, ASCAP/Interriation-
al Korwin. ASCAP/WB Music. ASCAP), HL/WBM. CS 41

Chart Codes: CS (Hot Count
TITLE (Pubtisher - Licensing

LIVIN' OUR LOVE SONG (Universal Music - Careers,

BMi/More Than Rhymes Music. BMIZLII Ninja Time-
Mae ASCAP. Ameribril ASCAP,Songs Of Universal

BM)) HIAWBM. H100 98

LOST IN LOVE (La Kasa Sole ASCAP/EMI April,
ASCAP. Alien Bundy. BMV/Stix 'm Stoned, ASCAP/Uni-
versal Music Corporanon ASCAP/Next Generation,
AEACIAE/m Gold, BMi/Wamer-Tameriane Publishing,

LOVgDONT LIVE HERE (WamerTamerlane Publishing.
BMI/DWHaywood. BM/RADIOBUI LETSPublishing,
BMIMHiltary Dawn, SESAC/Shaw Enuff, SESACMulii
songs. SESAC/Universal Tunes SESAC) HLWEM. CS

32
LOVE ISA BEAUTIFUL THING SSongs Of Windswept
Pacific BMyMy | ife's Work BM! vaersal Musuc
Songs ASCA /AImo Music ASCAP), HLAWBM, CS 28
LOVE LIKE THIS (S MY ASCAP/Son /ATVTune°
ASCAP Rico Love, ASCAP/EMI April, ASCAP/'JR v
Music, ASCAPWinte 2 Live, ASCAP/Breakdhiou th Cre-
atios. ASCAP/KobaII Music Rublishing. ASCAPAWayne
WI|kII'IS Music. BMI/E; /E)I% Above Waier, ASCAP/BeI liga
thle Music. BMI/EMi Blackwood. MVForay usic.
AC/Xawer Mwlea2 F[}Ihhosgl?g SESAC/Usher JV,

LOVE S NG BTI Bear Music, ASCAP) H100 9; POP 10
LOVESTONE (['?énnnun Tunes, ASCAP/Universal Music
1 Tunes. ASCAPN rginia Beach, ASCAP/WB Music,
ASCAPMamer-Tamerlane Publishing, BMDanjahandz
MIéZI ';SS/?%WBM Music. SESAC/Wamer, SESAC)

LOW (F -Class, BMVTDEOuaw BMIMusic, BMI/Unever-
E B*Iusuc 7 Songs, BMI), WBM, H100 1, POP 1. REH

M

THE MARCH g& Man Marl Publishing, BM/L E X
PubIrsmn AP+ Vibe bIlshmg SCAP) RBH 98
MAYBE SHE'LL GET LONELY (Hits And Smushes Music
ASCAP Universai Music - Z Tunes, ASCAP/Thats How |
Roll, ASCAP;AImo Music, ASCAP/Warner-Tamerlane
HJbushm%wBMI/Kems Wild Bunch. BMI/Biggest Picture,

ME E| GMORA Songs Of Camaleon, BMI/Peermusic Il

BMI LT 1
ME LOVE (WB Music. ASCAP), WBM. H100 90: POP 79
MI CORAZONCITO (Prerurm Latin ASCAP) LT 14
MISERY BUSINESS (WB Mu5|c ASCAP/But Father, |
Just Wanl To S'"ﬂ Music, A %AP/Jcsh‘s usic.

ASCA% 1

jone AN A LOVE SONG (Alexander King Publishing.
MDRE T AN A MEMORY Mike Curb Music,
BMI/House Of Moraine. BMI/Sweet Hysteria Music,
BilJacabson ? ASCAP/Fortune Favors The Bold.
ASCAP). W S13

MY DOUGIE (EIImu T Tahasuri Pubiishing
ASCAP/Wilber! Martin Publishing. ASC/gP/VI Rudebwoy
Publishing, ASCAPAtis Only About Music, ASCAP) RBH

52

MY DRINK N' MY 2 STEP ( larsm% ASCAP/Monza
Roniza, SESAC/Universal Tunes, SESAC/Songs Of Uni-
versal SESAC/EnIerlammg Music BMI). HL H100 72

v LOVE Umversal Music Carporation, ASCAP/Jatcal.
ASCAP/ABIack Produciions ASCAP/Nickie Beals
ASCAP/Blue's Baby, ASCAP). HLAWBM. RBH 65
MY LOVE (W.B M. Music, SESAG/Songs In The Key Of B
Flat, SESAC/Noontime South, SESAG, aked UnderMy
Clothes, ASCAP/Chrysalis Music. ASCAP/Th
Ls1, SESAC/December First Han)hm% Gmup
SESAC/CamrayéJ e. SESAC/Universal Tunes
SESAC/Songs Of Universal. SESAC). HLAWEM. RBH 35

N

NEVER {Danvel Farns Publishing Designee. BMI/Earfull
Music Publishing, BMiWarnerTamk rlane Pubnshmq
BMI/L ical Genius Publishing. BMIWB M

e Prodigal Publishing, ASCAP), WBM RBH

NEVER TOO LATE (EMI April Canada, SOCAN/3 Days
GraéeMSOC/\N/EI'\BAagme ASCAP/Moodies For Everyone

NO AIR (T And Me. ASCAP/Universal Music - MGB
S0ngs, ASCAP/Demis Hot Sung 5. ASCAP/EMI April,

ASCAP'FaunIIeTc Music, ASCAP/Underdogs West
Sonij. ASCAP Almo Music. ASCAP/Erik Gnggs
BMI SIIdH eMoteI Musm ASCAP) POP 73

NO MOS SOLOS {Viamdea Edizioni Musicali

PEMI Apn ASCAP) LT 49

NO ONE ({2llow Productions ASCAP/EMI Api
ASCAP/Book Of Daniel, ASCAP/D. Harrg Producnnns
ASCAP Unwersal Musxc Corporation, ASCAP), HL. H100
2,137, POP 3, RBH 2

NO PUEDO OLVIDARLA (Crisa, ASCAP) (T

NO SE ME HACE FACIL (FIPP SGAE) (T 17

NO TE MENTIA (Filofo. A CAP/UnwersaI Musma Inc

ASCAP/Armando Ramirez-FPerez, ASCAP) LT 2!
NUTTIN' FOR CHHISTMAS NUI Listed) CS 48

0]

0 LITTLE TOWN OF BETHLEHEM (Fublic Domain) CS

OUR SONG %SonhATV Tree, BMVIavIor Swifl Music.
BMI)r H_C P28

OUR TIME NOW (S0 Happé Publ«shsn , ASCAP/Songs
X/Sr é(e v)/hne Cémmg Gym Class. ASCAP/Oona Songs.

OVER YQU (Surace Prel eep Lgly Music. BMyUniver-
sal Mussic - Careers BMiMigh BuckPubIIshl . BMVEMI
Blackwood. BMI). H/WBM H100 31, POP 2,

P

PARALYZER (Fm(ger Eleven. SOCAN/Renteld, ASCAP),

P‘/‘\ZS EN ESTTE AMOR (Unwersal Music - MGB Songs
UAlG L

EL PERDEDOR (Premium Latin, ASCAP) LT 23
PERDDNAME (L nversal Music Corporation, ASCAP) LT

2!

PICTURES OF YOU (Blue Ladder, BM{/Stay Beautiful
Songs. BMIUnwersal Music - 2 So gn BMi/Enconn

Emgau;gmpegt BMI/The Last Goodnigh, BMI), WBM,

PIECE OF ME | Crosstown Son%wUK, PRS/Music O
Windswept ASCAP/Universal Music Publishing Scandi-
navia Attl HL. H100 28; P

PLAYAZ ROCK (Chnslopher DooIF 2y Publishing
BMV/Cioomstacular Music, BMI/Vanderwaver Music
BMU/Builciing 2 Music, BMI/Cookies And Milk,
ASCAP/Polo Grounds Son s BMVCoIIIPark Music
BMVEM; Blackwood, BM
BMYPologround, AGCAP/EMI ADII| ASCAP HL. RBH

POP BOTTLES (Young Money Publishing, BMI/Warner-
Tamerlang Publishing BMI/goram Sound, BMIMaddie
larmes Songs. ASCAP), WBM. 11100 38; POP 42; RBH

POR AMARTE 151 Angel. ASCAP) (T 26
PORTRAIT OF LOVE (Street Lyrics Publishing.
ASGAP/WB Music, ASCAP/Chutznah Publi Inq
ASCAPMNotiing Hill. ASCAP/Michetle Beil Music
AP/Universal Music Corporation ASCAP/Granny
Man Publishing. BMi/Malik EkhIMI sic, BMVAIonzo
Malhl' Pubhshmu Designee. BMI). HL/WBM. RBH 66
THE PRETENDER IV | Twelve 5 I/I LovtThe Punk
Rock Mus;c BMY fSoncs Of Universal BMI/lemq Undes
A Rock ASCAP/F& 'aEanorm BM). HL. POP 61
PUT YOU First Avenue Music, PRS/Uni
versal Music - MGB Songs ASCAP/Demis Hot Sengs,
ASGAP/EJMI ‘Aprit. ASCAP/Strange Molel Music
/Unde(dogs West & On? ASCAP/AImo Music
A%AP/Amomu won's Muzik, ASCAP/Arthony Nance

GLES & TRACKS
DEX.

Muzik_ ASCAP/Lashae Music, BMI/Gizzo Music,
ASCAP/ERI Publishing, BMUY And Me. ASCAP) RBH 45

Q

OgEIEIENITO {EMI April. ASCAP/EmI Musical SA. d2
QUIERD «A]uona Musical, ASCAP/Sony/ATV Discos
ASCAP) LT 13

QUITARTE T0 (Malito. ASCAP/Leon Blanco, BMVEMI
Blackwood BMI/Leon Negro Music, ASCAP/EMI April,
ASCAP/las Leoncitas Music Pubfishing, ASCAP), HL. {7

R

READY, SET, DONT GO (Sunnageronimo BMI/Song/’ATV
Acutt Rose, BM|/Lavender Z0o Misic, BMI), HL. C
HIOO 42, BOP 44

RED UMBRELLA ﬁLIIIIe Blue Typewriter Music,
BMI/Bucky And Clyde, BMI/Lile. ASCAP/Moonscar
Musu‘ BMI/BPJ i\gmmwsvranon 'ASCAP/Slylesonic,

ROC ADYS AND THE WINNER 1S)... (Carter B%VS Pub-
lishing, ASCAP/Jusiin Combs Publish . ASCAI /EMI
Trpn! {SCAP/For My Son Publishing. ASCAP/Steady O

e Grind ASCAP; efend Songs, BMI/Songs Of Kol an

Music muusm% g L REH 38
ROCK| TH 56CHFIISTMAS TREE (5!

NICITuId ASCAP)

OCKSTAR %JEIIHEI Tamerlane Pubhshmg BMU/Arm Vour
Jclh SOUAN/Zero-G ick Diesel
SOCAN Black Adcler Musw OCA N). WBM, H100 23
ROLLIN WITH THE FLOW ‘EMI Algee, BMI} HL/WBM

S

SANTA BABY (Tamir ASCAP) CS 43
SANTA BABY (Trinify, ASCA” /Iamw ASCAP) CS 33
SCREAM (Virginia Beach, ASCAP/WB Music.
ASCAP/Danjahandz Muzik, SESAC/W B.M. Music,
SESAC/Kenokey Musm ASCAP/Umversal Music Corpo-
ration ASCAP), Hi POP 98
SCREWED UP Lnsm ComEAcsure BMy/Stil- NThe
Water. BMI/Money ck, BMYNoddiactor Pubhshw
BMiWamer-Tamerlane Publishing BMI), WBM,
SEE YOU AGAIN (Tondolea Lane Music PJhIlsh g
BMI/Seven Summits, BMI/Antonina Song:
ASCA / vgg i%akSOMUSSIC ASCAP/In Bocca Allupo

SE FUE NuI usm)r

SEN: SUA SEDUCTION (My Own Chit Music,
BMI Jwawl; Reed Songg ASCAP/EMI AunI ASCAP)
HL H100 BH 1

SEXY MO VIMIENTO U'nversaI Musica Unica, BMIAWY
Publishing, BMY/La Mente Maestra Music Publishing
BMI XQ/I T;\thshmg ASCAP/Universal Musica . Inc.

ASC)

SHAOOIN OF THE DAY (Universal Music - 7 Sorigs.
BM\/Chesterchaz, BM| Big Bad Mr Hahn BMIMNondis-
closure Agreement BMY/Hob Bourdon, BMiKenji |-J
/rba ashi. BMU/Pancakey Cakes, BMI), WBM, H100 27

P 26

SHAWTY (First N Gold, BMI/Warner-Tamerfane Publish-
g BM)/Warer Chappell BMVYou Drumrna
ASCAP/Waynee Baynee Music BM pub Music,
BM/Universal Music - Z Songs, BM X&
ASCAP/Craig Music. ASCAP) WBM RBH
S TY 1S A 10 (UL Music. ASCAP/Famous,
ASCAP/2082 M 1 IC Publishing, ASCAP/WB Music.
ASCAP/EM) April, ASCAP/No Griestion Entertainment
ASCAP/. Brasco, ASCAP), H/WEM. H100 60; POP 92

RBH 19

SHE'S HOT ([ eVelie leson Publ\shmg BMUBernard
Avant Pubhshmg ASCAP) RBH 92

SHI K (Crozier Music Enterpu.. BMYTittawhirl

lusic BM Canuva\ Music Group, BMI) CS 14

SHOULDA YOU GO (She Wrote It. ASCAP/Universal
Music MGB Sangs, ASCAP/Rodney Jerkins Produc-
tions BMVEMI Blackwood. BMI). HLAWBM, H100 69

R
SHUT UP AND DRIVE (Songs Df Universal BMI/Ba)(Jun
Bedt, BMI Be Mus;c A CA /WameI Tamerlane Publish-
ini
SILENT IGHT (Pub[Iu Domaln CS 54
SINGLE AGAIN (Noi Listed) RBH 74
SIN PERDON (Mot Lisied LT 4
SITE AGARRAN LAS GANAS (EMI Biackwood
BIMEN B wiraf SA de CV EMI Apnl, ASCAP) LT 33
SI YANQ ESTAS .01 [0 ed) LT 34
SMALL TOWN SOUTHERN MAN (EMI April,
ASCAr T Angets Music ASC HL C517
SOBRE WIS PIES (Arpa, B |
SU DYS ME \Ennquel Iesau Music ASCAP/EMI
.I ASC >/John Shanks Mus! SCAP/W B Music
A Y MACH e B HOEM 18
SOMETHING ABOUT A WOMAN ( niversal Muswr
Careers BMI/Shiltake Maki. BMI/Fox RIdge Music.
BMUSongs Of Uriversal BMI) HLAVBM, CS 36
SORRY | ash and Carrﬁ Music, ASCAP/Lick The Star
Music. A cd Music, ASCAP/Chiva Music
ASCAP/Numbswe Wusic ASCAP/Sienna Sienna Songs.
BM H10044 POP 34

SOCAN).
SORRY, BLAME IT ON ME (Cet Familiar Mus
BM| Byefall Music ASCAP/Famous ASCAP/Sione
Patrong Muzik, ASCAP) guHL POP
§.0.8. {Jonas Brothers bhshmg BMUY/Sony/ATV Songs
BMI), HL, H100 40_POP 3!
SU SMALL (Carrie- Ok ML)IC BMiAaird Koad Music,
Ar/Raalnne Music. ASCAR/Universal Music Corpo
ration ASCAP/MGB Songs. ASCAP/Universal Music
MGB Sonis ASCAP). HL/WBM, H100 55, POP 63
SOULJA GIRL (Solja Boy Music. BMI/CmomsIacu.ar
Music. BMiVegaz Muzac, BMI/Coll:Pa
BMIER Black: .ood BMVEMI April. AqCAP/Hul Sauce
Mu i ASGAP HL-H100 50; POP 45, RBH 32
SOY IGUAL QUE TY (Sony/ATV stcos ASCAP/ScarIno
ASCAP EMIUAprl ASCAF) LT 24
SOY SOLO UN SECRETO (Nof Listed) LT 27
SPEEDIN' (4 Blunts [t A Drce, BMUFirst N' Gold,
BM Trac-N-Fielif Enteriainment, BMINotting Dale
Songs. ASCAP/YRP Music BMjWamerTamerlane Pub-
IShInq.'BMVUnIVETSﬂL Music - Z Songs, BMIR Kelly,
BMI} HLAVBM, RBH 53
STAY (JenaneT Nettles, ASCAP) CSs2, H100 41,POP 53
STEAL NG CINDERELLA (Universal Music - MGB
ongs, ASCA P/CEW Publishing. ASCAP/Unversal
Mu° ‘Corporation, ASCAPMacirhyco Music,
ASCAF/HOJSEOIFUII Circte, BM uII Circle BMI
HLWBM €S 15, H100 94

STILL WILL (50 Cent Music, ASCAP/Universal Musn:
Co oralion, ASCAPMandi And Jaleesa's Mus
i/\F’7/Bye1a1|| Music, ASCAP/Famous. ASCAP), HL,

sTOP AND STARE SO%/ATVT nes, ASCAP/Midnite
Miracle Music, AS utterioo! Music, ASCAPNelI
Qver Downfalls, ASCAP/Black Scarf, ASCAP/L
lisuny Company, ASCAP), HL, H100 64; POP 38
STOP BREAKING MY HEART (Cisum N_ashar Publish
i ASCAP/Sony/ATV Tunes, ASCAP). HL, RBH 70
STRONGER (Please Cimme M) Pubushmg BMIEMI
Biackwood, BMYDat Life, ASCAP/Universal Music - 2
T nes ASCADEdwn Birdsong. ASCAP), HLMBM,
H100 14. PO 16, RBH 85
THE STRONG ONE Universal Music - Careers,
BV Evarisv lie BM{AUniversal Music - MGB Son
ASCAP. Jonesin For A Hit, BMYUniversal Music Corpo
rahor\ ASCAP/Songs Of Universal. BMI), HLAWBM, CS

SUFFOCATE ;wongs 0Ot Peer, ASCAP/March 9ih Publish-
ing. ASCAP/ ommasmenan ASCAP/2082 Music Pub
lishing ASCAP. 75, Rl

SUPERSTAR lHey Ly Chill M'JSIC BMI/HeavyAS
Musc BMY/Songs OF Universal BMI1st & 151h Pub
lishing, ASCAP/Mr. Lopez Music, ASCAP/Univ
%ABLlsm Corporation, ASCAP). HL H100 71; POP 67 RBH

SUSPICIONS (Screen Gems-EMI, BMIez HL, CS19
SWAGGA (Vifaire Publishing, SESAC) RBH 93

=
5

Data for week of JANUARY 12, 2008
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Songs), H100 (Hot 100 Songs); LT (Hot Latin Songs), POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
rg.) Sheet Music Dist., Chart, Position.

SWEETEST GIRL @OLLAR BILL) (Huss Zwingli
ASCAP/Sony/ATV Tunes, ASCAP/ Te-Bass Music,
BMIEM Biackwood!, BMy/Golder Boy Publishing
ASCAF Yawetumi HJbIShIrV)] BMI Anthony K Music
ASCAPClitty Music, BMi/Universal Music - Careers
BMUIving. BMI/Byetall Music, ASCAP/Famous,

ASCAP. Money Mack, BMI), HLWBM H100 12; POP 11

T

TAKE ME THERE ¢ Son[y ATV Tunes, ASCAP/siandsoul,
ASCAPWarnerTamerlane Pubiishing, BMI/Boatwright
Baby BML ’Mailor Bab, ASCAP/Sweet Summer, ASCAP),

L/WEM POP 93

H
TAKE YOU THERE (Eyes Above Water,
ASCAP an?htsmusuc ASCAP/Jorathan Rotem Music,
BMi South=ide Independent Music. BMUHere's Lookin'At
You Kiad Music BMY/Beluga Heights Music, BMUReach
SIFK?S\ISBOI] S BMVTNT Mgusm Publishing, ASCAP)
TAKING CHANCES \\anersal Music - Career:
ng/KStun BMiIArtHouse. BMI), WBM, H100 87 FOP

TAKIN' OFF THIS PAIN (Gin Road, BMI) CS 37

TATTOO (Sony/ATV Tunes, ASCAP/EM) April,
ASCAP/Amanda Ghost Bucks Mlmc GI( ] lened
BMI/lan Dench Music, BMI). H 00 10: POP &

TEACHME (Universal Music Corpomtmn AS"AP/LaIlI
Music Publishing, ASCAP/Sangs Of Universal,
BMU/Telragrammaton Music, ASCAPMedodic Piano Pro-
ductions. ASCAP/HC 1030 Publishing. ASCAP/Smooth-
ie Music, ASCAP/ABlack Productions. ASCAP), HL. RBH

23
TEARDROPS ON MY GUITAR SOTIV/ATV Timber,
SESAC/Hilisporo Valiey SESAC/Sony/ATV Tree
BMUTaylor Swift Music BMI), HL. H 0019 POP i7
T€ QUIERO (Editorial San Angel SA DEC V) LT 10
TE QUIERD MUCHO (Ed musa. AbCAPILT 0
THINGS THAT NEVER CROSS A MAN'S MIND
{Dimensional Songs Of Rye, SESA(‘ The Bigger They
ve, SESAC/C herrk Bfossom, SESAC/Don Foyth
ASCAPUniversal Music - MGB SongF P/Warner-
Tamerlane Publishing, BMI/Precious our Music.
ESIUmversaI Music Corporation, ASCAP). HLANBM

A TI SI PUEDO DECIRTE (Edimonsa, ASCAP/Siempre.
ASCAPI (T 16

EL TRA é ATV Discos. ASCAP/Universal-Musica
Unica, BMIEMI Blackwood. BMI) LT 28

u

UMEMA :?0 ME (Rock BDB, BMIYoung Drumma. ASCAP}

UN BUEN PERDEDOR (W5 Music. ASCAP) [T6
UNTIL THE ENO DF TIME (Jennman Tunes. ASCAP/Lni-
versal Music - Z Tunes, ASCAP/Virginia Beach
ASCAP-WB Music, ASCAPWarnerTameriane Publish-
m . BMI/Danjahandz Muzik, SESACW B M Music.
SESACAWamer, SESAC), WEM. POP 86; RBH b

v

EL VASO DERRAMA {Aspa, BMI) LT 35
VEN Y DIME eg Son, MI 32
VIVE YA Not Lis; &a

VOLE MUY ALTD (Garmex, BV LT 22

w

WAKE UP CALL (Universal Music - Careers, BMiFebru
4 Twenty Second. BMValenline Valentne,

ASCAP Universal Music - MGB Songs, ASCAP), WBM.
H100 s0 POP 32

WALL TO WALL (The Royalty Network. BMU/Team S
Pubn hm? EMIHit0 Missic. BMI‘Sangs Of Windswept

BRI/ Scort BMI) POP 54

WATCHING AIRPLANES Son ATV Tree, BMV.Joseybi
Tune™ M) L D AP), HL., CS 9, H100 74

WATCH MY SHDES Tnll Pmducn" s, ASCAPAWB
Music ASTAPT WBM

THE VIg%Y 1AM (Cabm 24 ASCAP) WBM. H100 82

POP

THE WAY L ARE (Viiginia Bedch ASCAPAWB Mus
ASCAP/Danjahandz Mutzik, SESAC/W.BM. Mus
SESAC/Keriokey Music. ASCAP/Universal Musi Covpo
ralion, ASCAP/Jerry Lee Publishing, ASCAP), WBM,
H100 29 POP 20

WE ROOE IN TRUCKS (Planet Peanui. BIVAlemator.
BMN CS 55

WE WEREN'T CRAZY (Beauliiul Monkey, ISMI/BI%0

Mouth. BMI Musm Of IagP Three. BMi/Bebby's Song
And Salvage, BMI CS 40

WHAT DO A THINK ABOUT THAT (Jonesbones Music
aASﬁ;ig/lrvmg BMiAnventor Ot The Whesl. ASCAP) CS

WHAT HURTS THE MOST (Songs Of Windswept Paciii
BMi/Almo Muw ASCAP/Rondor London, PRY/Gofta
have <hle BN I’ 88

WHAT KINDA GONE (Sixteen Stars, BMRPM Mus
BM/HoriPra Eneertamiment Group, ASCAP/Cal IV Song
ASCAP BeraBeun, ASCAP/Fozzyboy Music BMI CS 1

WHEN | SEE U (Breakihiouc Creations, ASCAP,

[, /SMY, ASCA ’/ﬁony,ATVTuan
\P/Break North, bOCAN/Sony/ATV Music Pubhsh
|r| Canada, SOCAN/Waynne Wrilers. ASCAP/J. Sewe!
nsmn ASCAF Co len The Super Kid Music.

WHEN VOU RE GONE {Avil LZVIgne SOCAN/AImo
Mue~ A Ir AP ‘Sonotrock Music, BMVEMI Blackwood
BM, HL FOP 89

WHO KNEW (EMI Blackwood, BMY/P'nk Inside Putish-

BMi Marato« AB- STIM/Kobialt Music ﬂJhlxshmg
A CAP Kase More. Publishing, ASCAP), HL H100 47

WHO THE F*** IS THAT (Ymar PTJIJ )hmg ASCAP/Top

Oual ¥ B! Universal Music ﬂ%
ub Music BMI/F M B Pubtishing, BMI)

HL/IN M 7
WINNER AT A LOSING GAME #Son y/ATV Cros:
ASCAF Dimensional Music Of 1091 ASCAP/SOnv ATV
ce. Pl Ellegnssongmusic BMI/Digital Warrior,

ASCA| Hi Hi
WINTER WONDERLAND (WE Music, ASCAP). WBM

WITCH DOCTOR 2007i (Ross Bagdasarian M:

SC Sonv/»« lungs, ASCAP/Adam Badgasarian

aro! Bagdasarian Muisc. ASCAP/Bouine

Co AquAP HL H10062, POP 51
WITH YOU (Naked Linder My Clotnes, ASCAP/Chirysal

Music ASCAP, Sony. ATV Tunes. ASCAP/Sony/A

Music UK, PRS/EMI April. ASCAP/Stellar Songs,
AECAP/EMI Blackwcoc‘ BMI) HL, H100 18, OP 22

WOMAI\. UnrversaI Music_ Z Tunes, ASCAP/Ahmac
World, ASCAP/Sony/ATV Tunes, ASCAP/Life Print,
ASCAP) W AWBM RBH 50

WONT GO HOME WITHOUT YOU (Universal Music -
Caresr, BMiTebruary Twenty Second. BMU/Valent
Valetine ““CAP Universai Music - MGB Songs
ASCAPYHIOU 65 POP 46

WORKIN' FOR A LIVIN' (WB Musc A ,AP/Huey Lewis
ASCAP/KlndaBIue ASCAP), WBM, CS 34

WORK THAT &\ J Biige, ASCAP/Universai Music

rporation, ASCAP/Univessal Music - Z Tunes
AP/Team S Dot Publishing. BMIHitco Music, BMI
HL H100 92 RBH 29

YA NUNCA MAS (Mot Lisied) 1T 38

YOURE GONNA MISS THIS SEMI Biackwood, BMVNew
Sea Gayle ASCAPMoan's Little Boat, BMI/Songs Of
Comibwstion Mesic ASCAP/Music Of Windswep!
ASCAF), HL CS 44

YOU STILL OWN ME (Scotty And Soda ASCAP/New
Zog Baby ASCAPAWB Music, ASCAP/Curb Son
ASCAI‘ Gharhe Mork. ASCAP/Gremlin Corner,

CHARTS LEGEND on Page 58
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PEAKING AT
DEMNET 08

Bob Ezrin
Producer & Chairman
LIVE NATION RECORDINGS

Janus Friis

Co-founder &

Co-chairman, JOOST
Co-founder, KAZAA & SKYPE

Chad Hurley
CEO & Co-Founder
YOUTUBE

Over 2 days, you will debate and engage with more than
1,300 key international executives and play an active role in
shaping the future of the industry.

Held at MIDEM, the world's music market, there is no better
opportunity to network with the global music community.

In 2008, the MidemNet Forum will be focusing on

Working with fans,

Models for free music,

Reinventing the music label,

Pricing & bundling strategies,

Music as venture investment,
Learning from Asia’s business models.

MidemNet Forum is sponsored by:

7

§

(

Media partners:

Billboard Eiilcctamecaw~ Ml informa :)ally

} musk\'\;czl',c MUSi(LUCInf(}:: & STREANI DEUTSCHE WELLE

cDW

w

Dalton Czldwell, Founder & CEO, imeem [USA]

Bill Carr, VP, Digital Media, Amazon [USA],

Chuck D, Co-founder of Public Enemy & Chairman, SLAMjamz Records [USA),
Steven Fack, VP, Chengtian Entertainment Group [China),

David Glick, Founder, The Edge Group [UK],

David Goldberg, EVP, Ticketmaster [USA],

Steve Greenberg, CEO, S-Curve Records [USA)],

Thomas Hasse, President, Global Digital Business & U.S. Sales, Sony BMG Music

Entertainment [USA],

Prof. Lawrence Lessig, Author of "Free Culture” & CEO, Creative Commons [USA],
Antti OFrling, Co-Founder, Blyk [UK/Finland],

Tero Ojanperd, EVP & Chief Technology Officer, Nokia [Finland],

Denis Olivennes, Chairman & CEO, FNAC [France],

Ali Partovi, CEQ, iLike [USA],

Bryan Perez, President Global Digital, Live Nation [USA],

Peter Rojas, CEO & Co-Founder, RCRD LBL and Founder, Engadget [USA],
Joanna Shields, Global President, Bebo [UK],

Ke Song, Managing Director, Taihe Rye Music [China],

Alison Wenham, President, Worldwide Independent Network [UK].

LIMITED SEATING AVAILABLE

/ Ree
L A member of Reed Exhibitions

www americanradiohistorv.com
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MUSIC SHOWCASE
I
. ‘ \) " 4 \) " 4 \) mm For ad placement in print and online write to jserrette@billboard.com or call 800-223-7524
INSTRUMENT RENTALS

Across town or across the country
in 13 cites and counting
= & | '*'- i _:‘_ 1YY

www.studioinstrumentrentals.com

827, HAVE TAKEN ACTION
IN RESPONSE TO AN AD OR
ARTICLE IN BILLBOARD PEARL JAM

With over |2(),00U readers, Billboard puts your

message in the hands of the most influential decision
makers in the business.

CATEGORIES INCLUDE

Now you can feature your company's

products & services in our new CHARTER * Pressing Plants & Services ;E:%IE;S%?ZD ff s
advertising spotlight, Music Showcase. = ADVERTISER 5 . . .
PROGRAM Professional Services & Suppliers SEE%SE:T je I‘ey errette
Call for detait; . i i -
this outstanding MereiEne il UHlie s MAKERS WHO at
s  Apparel & Specialty Items HOLD HIGH-
Manufacturers RANKING
POSITIONS - - .
B T i » Recording Studios/Education THROUGHOUT 1 800 223 7524
"
. - 1 VARYING
* Pack & Mailing S L
ackaging ailing Supplies SECTORS OF -6 97
| « Digital Music Companies & Services THE MUSIC & E E E I I E
- | ENTERTAINMENT .
INDUSTRY. or email
.

SERIOUS STORAGE!

TRUE ARCHIVAL STORAGE FOR 1,000 CD’S IN A 2’x2’ SPACE

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily
constructed from four layers of thick, virgin vinyl. Its solid,
reinforced seams are welded on all sides for superior strength
and durability. It’s the only sleeve on the market that stores
every part of the original CD without risk of damage, so you
don’t have to cut, fold, or discard the artwork to store your
CD’s. Advanced scratchless, anti-static, non-stick cushions
protect both sides of the disk. Custom index labels provide
generous room for information. When assembled,

the disk, label, booklet, and the tray
card! combine to
make one strong, =
slim, CD archiyve.

The Jewelsleeve is
simply the best
all-in-one sleeve
available anywhere!

Please visit us at:
www.jewelsleeve.com
or call Joe at 1-800-863-3312
and ask for free sample!

To Advertise in the

Billeoard

Music Showcase

section,

please contact:

jserrette@billboard.com

www americanradiohistorv. com
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EDUCATION BUSINESS
OPPORTUNITY OPPORTUNITIES

World's most in

igi

vative distributio

us& am

www.digimus| icard

oy _.__‘- ::»i.;cll-gi._n“?ﬂél

I L TRIN 1N 10,484
N;.jr'—:r‘-*wﬁ-_‘:_ da il

H,H - erTAn M ‘_* r_ﬂ 7l How else would you sell
_ ARSee s B DRI St s | an Album?

www .digi-cards.com
www.digimusicard.com/testimonials

PROFESSIONAL
SERVICES

First Program in the Northe

¢ Evening classes, full- or part-time

| -
1 |
* Outstanding facully, including ’ SAQUAN |
industry experts, and facilifies
i For all your CD Manufacturin q, |
* 20 miles from New York City Publishing, Distribution, M dise
and Web/Graphic [] i
WPUNJ.EDU/COB » 973.720.2237 WWW.Saguan.co m
! act in |

HELP WANTED

FOR SALE

- 1920 BLUTNER Grand Piano
oN UN/pe
. n"%w‘“ A Mahogany, Black, 7-foot
N
) (o) Fully Re-Conditioned
(=5 1855 %%
= — = 1= Beautiful Period Design
£ D) i
= ‘h| Il ‘ \g Owned by well-known Conductor
s il Call 212-744-8836 or
vavnE patmusic2@aol.com

William Paterson University,
Wayne, NJ
Instructor/Assist./Assoc. Professor,
Music Business/Management.

MUSIC
MERCHANDISE

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, casseftes
and LP's as low as 50{. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Musle, Inc.
P.0.Box A Trenton, N.J. 08691-0020
emait: scorpiomus@aol.com

Visiting or Tenure-Track. Teaching
responsibilities include undergraduate
and graduate courses in music
management and other possible

areas of expertise.

For more information:
https//webapps.wpunj.edu/emps/jobs/
positions2.cfm?job=11508

CALL US TODAY AND ASK ABOUT
THE BILLBOARD CLASSIFIEDS
INTRODUCTORY

OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or

jserrette @billboard.com

DUPLICATION/
REPLICATION

/DS~ BY0S - SHAPED DISCS - SPECIALTY PRCKAGING * CRSSER! PRCKHEIG CASSETTE

NEED LDs ? e CHOLES.
CRYSTALCLEAR

BISC RND TRPE

CHEZCI VYL VYL CYizilr 573814452
1000 CDs * $999 OHEERIEE
1000 PROMO CD PACK U =
1000 DVDs < § 1299 (GNiREEE.
TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

LEGAL SERVICES

THE LAW FIRM OF ANTHONY VERNA
Entertainment Law, Copyright Law, and
Trademark Law.
NYCCopyrights.com,
NYCTrademarks.com
Call; 212-618-1210
Email: law@nyctrademarks.com

(Advice)

HOW DO YOU MAKE
YOUR CLASSIFIED
AD PAY?

By running it consistently —
consecutive weeks—for impactH
Rarely does a prospective
customer reply to an ad the very

first time it appears. When that
customer is ready to buy.
Remember, the very week he or
| she is ready your advertisement
should be in POSITION.
Stay ALIVE and SATISFIED
with an ACTIVE CLASSIFIED!!

TOLL FREE

| 800-233-7524 or 646-654-4697

www americanradiohistorv com

4 CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

B ARKETPLACIE

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billboard.com

MBI MR

- DUPLICATION
REPLICATON-

- INYL PRESSING.
-0 ROM SERVCES:

- VD SERVICES
FOR SALE-

-PROMOTON

MARKETING SERVICES -
-NUSIC DISTRIBUTORS

-AUGTIONS -

-RECORDING STURIOS

-REAL ESTATE -
- VESTORS WANTED -
- STORES FOR SALE

-EQUIPWENT FOR SALE -

-STORE SUPPLIES -
-FINTURES -

-1 STORAGE CABINETS

- ISPLAY UNIT -
-PUBLICITY PHOTOS -

- NTERNETMEBGITE
SERMIGES -

- BUSINESS SERWCES

-HUSIC INSTRUCTION -

-BUSINESS
ORPORTUMITIES -

- CONPUTERSOFTHARE -
- NUSIC MERCHANDISE -

-TSHRTS -

-ENPLOYMENT
SERIGES -

- PROFESSIONAL SERVCES

- DJ SERVICES -

- FINANGIAL SERGES -

- GAL SERVCES -
- EGAL NOTICE-

~ROYALTY AUDITING -
+TAX PREPARATION -
- BANKRUPTCY SALE-

-COLLECTABLE -
-PUBLICATIONS -
~TALENT -

- SONGRITERS -
- SONGS FOR SALE -

- DEALERS WANTED -
-RETHILERS WANTED -

-WANTED TO BUY -

JANUARY 12, 2008

-CONCERT NFD-
~JENES -

-NOTCES
ANNOUNCENEATS -

-HIDED-
-NUSIG WOED -
-POSITION WANTED
-LISTENING STATIONS -
-FOR LEAYE-
-DISTRIBUTION NEEDED
- EDUCATION QPPORTUATY -
-HELP WANTED -
-MUSTERING -

- UDIO SUPPLIES -
-ROVALTY PAYWENT
-PRINTING -
-HUSIC PRODUCTION -
-HETAMUSIC-
«STAGE HYPNOTIST -
»(00) FARS & FESTIVALS-
- USIC WEBSITES-
-NEW PRODUCTS -

- DOMAIN NAMES -
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COMPILED BY KRISTINA TUNZI

BIRTHS

Boy, Baker Thomas, to Berkley and
David Schwarz, Nov. 4 in Washing-
ton, D.C. Mother is VP/counsel at the
National Music Publishers’ Assn.

[ DEATHS |

Andrew Foldi, 81, opera singer/
teacher, died Nov. 21 of complications
from a stroke.

Foldi sang bass and bass baritone
at the Chicago Lyric Opera, the Met-
ropolitan Opera, La Scala and other
houses around the world. He was
chairman/artistic director for the
operadepartment at the Cleveland In-
stitute of Music.

Born in Hungary, he earned his mu-
sicology degree at the University of
Chicago, later teaching the school’s
adult music education program. First
working as a music critic for the
Chicago Times, he began his operatic
career in the ’50s at the Lyric Opera,
becoming director for the company’s
Center for American Artists from 1991
to 1995.

Foldi performed in works by Mozart
and Rossini. He sang around the world
as Schigolch in 17 productions of
Alban Berg's “Lulu,” including the
U.S. debut in Santa Fe, N.M. He also
appeared with the Cleveland Orches-
tra at Severance Hall and New York’s
Carnegie Hall.

ktunzi@billboard.com

Fred Chichin, 53, founder/guitarist
of French pop duo Les Rita Mitsouko,
died Nov. 28 from cancer.

Chichin formed the group with
Catherine Ringer in 1979, composing
songs and playing guitar, bass, drums
and keyboard. The pair’s 1984 hit
“Marrcia Balia,” a Latin-rock tribute
to an Argentine dancer, sold more
than 1 million copies. The act blended
rock, funk and Latin music, and re-
ceived honors from French culture
ministers for its contributions to
French music. Les Rita Mitsouko’s lat-
est album, “Variety,” was released in
April 2007.

Tom Terrell, 57, music journalist/pho-
tographer and D)/radio programmer,
died Nov. 29 from cancer.

Terrell contributed to the New York
and Washington, D.C., music scenes
for more than two decades. As a DJ,
the Howard University graduate cre-
ated Washington, D.C.’s first reggae
showin 1978 and later hosted the pro-
grams “Sunday Reggae Splashdown”
and “Café C’est What?” on noncom-
mercial WPFW Washington, D.C., and
news/talk WHFS Baltimore. Terrell
also lent his talent and voice to NPR
as a music critic/commentator.

Terrell also held a position as pub-
licity manager for Verve Records and
wrote for Global Rhythm, Jazziz, Vibe,

Essence, the Village Voice and the
Washington City Paper, among others.

Danny Newman, 88, director of press
and publicity for the Chicago Lyric
Opera, died Dec. 1 from pulmonary fi-
brosis at his home in Lincolnwood, 111.

Newman’s concept for subscription-
based audience building is illustrated
in his book “Subscribe Now!,” which
was released in 1977. It has since been
printed in 10 editions and is used in
31 countries.

Carlos “Patato” Valdés, 81, Cuban
percussionist, died Dec. 5in Cleveland
of complications from emphysema.

Born in Havana, Valdés immersed
himselfin Afro-Cuban music, instru-
ments and dance. In the ’40s, he played
with Cuban acts before touring the
United States, where he eventually
moved after visiting New York to team
with Afro-Cuban music leaders like
Mongo Santamaria. Soon working
with such jazz greats as Dizzy Gille-
spie and Max Roach, he went solo, dab-
bled in salsa and moved to Paris, and
later the West Coast, before returning
to New York.

Valdés performed with Tito Puente
at the Newport Jazz Festival; was nom-
inated for a Grammy Award for his
solo debut, “Ritmoy Candela I and 117;
and contributed music to the movies

“The Mambo Kings” and “Calle 54.”
Valdés continued performing with his
band the Conga Kings, recording an-
other album at the age of 73.

Billie Lowery, 84, co-founder of Low-
ery Music Publishing, died Dec. 8 in
Atlanta of complications from cancer
and diabetes.

Atlanta-based Lowery Music Group,
founded in 1952 with Lowery’s hus-
band and renowned Georgia music
publisher Bill Lowery, became one of
the largest independent music com-
panies in America before being pur-
chased by Sony Music Publishing in
1999. Over 50 years, the couple held
more than 7,000 titles, including sev-
eral million-sellers.

Married in 1942, the pair saw their
first major success in 1956 with Gene
Vincent's “Be-Bop-a-Lula.” Other hits
included “(I Never Promised You A)
Rose Garden” and Alicia Bridges’ disco
hit “I Love the Nightlife.”

J.D. “Cast” King, 81, country singer/
songwriter, died Dec. 13 athis home in
Old Sand Mountain, Ala., from cancer.

King taught himself guitar at the
age of 10 and in 1955 recorded with
his honky-tonk band, the Country
Drifters, at Sun Studios in Memphis.
But King’s debut album, “Saw Mill
Man,” didn’t emerge until Locust

Music released it 50 years later. At the
age of 79, his music landed him press
coverage, film possibilities and a place-
ment in Gus Van Sant’s upcoming
movie, “Paranoid Park.”

Joel Dorn, 65, Grammy Award-
winning producer who worked with
Roberta Flack, Bette Midler, the Neville
Brothers and Charles Mingus, died Dec.
17 in New York from a heart attack.

After a stint as a Philadelphia DJ,
Dorn moved to Atlantic Records
where his productions resulted in 10
gold albums, five platinum albums
and seven gold singles. Among his hits
were Flack’s singles “The First Time
Ever 1 Saw Your Face” and “Killing Me
Softly With His Song” and Midler’s
album “The Divine Miss M.

Dorn later worked as a consultant
for Rhino, GRP and Columbia, and
started his own label, 32 Records
where he reissued more than 250 ti-
tles and produced such series as “Jazz
for a Rainy Day.

Evan Farrell, 33, multi-instrumentalist
for Rogue Wave, Japonize Elephants
and Magnolia Electric Co., died Dec.
23 in Oakland, Calif,, from injuries
suffered in a fire.

Farrell was a stalwart member of the
music scene in Bloomington, Ind., where
he played in numerous bands. .
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TURNTABLLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Rhino Entertainment names Richie
Gallo senior VP of its newly established One Catalog Group.
He was executive VP of Universal Music Enterprises imprint
New Door.

Universal Motown Republic Group ups Pat Monaco
to executive VP of sales and field marketing. He was
senior VP.

PUBLISHING: Sony/ATV Music Publishing promotes Bill
Starke to chiefinformation officer/VP of information technol-
ogy. He was VP.

Classical music publisher Boosey & Hawkes appoints
Zizi Mueller director of composers and repertoire. She
was founder/artistic director/flutist for music group Mosaic.

DISTRIBUTION: Universal Music Group Distribution pro- ; - -
Recording Academy chairman Jimmy Jam, left, and Recording Academy presi-

motes Kim Beauchamp to senior VP of e-commerce and mo- cent/CEO Neil Portnow pose on the Walk of Fame on Hollywood Boulevard in
bile operations. She was VP of e-commerce operations at Los Angeles. The Hollywood Historic Trust presented the Recording Academy
) . with an Award of Excellence star in recognition of the its 50-year contribution
Universal Music Group. to the music industry.

WEA elevates Richard Jennings to VP of creative serv-

ices. He was senior director. ' center, celebrates exceeding sales
r - of 500,000 digital singles forl

e Takin' Over” with Cash Money
nders Ronald “Slim”Williams,
nd Bryan ‘Baby/Birdman”

N Willial'l'ns.i

Debbie
Harry and actor Alan
Cumming attend David
Barton’s annual Toy Drive Party at
the David Barton Gym in New York, More
than 20,000 toys were donated to St. Jude’s
Children’s Research Hospital in New York.

MONACO BEAUCHAMP MORGAN

TOURING: SMG Puerto Rico, the company in charge of admin-
istering Puerto Rico’s José Miguel Agrelot Coliseum, pro-
motes Wesley Elizabeth Cullen to GM/director of events and
guests services at the coliseum.

Live Nation in Hong Kong appoints Luke Hede director of
booking for Asia. He was previously responsible for ticketing
and logistics liaising at Dainty Consolidated Entertainment
in Australia.

Pala Casino Spa and Resort in Pala, Calif.,, names David
Swift director of entertainment. He will oversee booking and
promoting concerts at the facility's four venues. Swift was
director of business development at Los Angeles-based Bill
Silva Presents.

DIGITAL: eMusic names Kip Morgan chief marketing officer
and Anna Punsal VP of customer relationship manager. Mor-
gan was VP of direct marketing, access and audience at Earth-
link. Punsal was director of customer retention and loyalty
at Earthlink.

Warner Bros. Digital Distribution names Thomas Gewecke

0

Josh Groban, left,

OK GO’ DUSAN RELJIN

president. He was VP of global digital business development The Society of Singers Chapter East honored music legend Neil Sedaka, right,r poses backstage with XM
at Sony BMG. #,?:; Golden Mic Award. created to salute outstanding career achievement. ME?:ieslhtfeteF?aadlo:orist Geor)g()a.'sl'a‘yAI?tni'st
ard was presented to Sedaka at Avery Fisher Hall at Lincoln Center in ris after appearing on
—Edited by Mitchell Peters New York by SOS Chapter East president Charles Wallert. pHovo: COURTESY OF Confidential” series in New York. pHoTO
BOBBY BANK COURTESY OF GARY GERSHOFF/WIREIMAGE.COM
- [l INSIDE TRACK | i
WORKS ALMOST READY TO ‘GO’
After two-and-a-half years on the.road in support of 2005's “Oh No,’
SEAL TO HEADLINE MOC BENEFIT | OK Go has been taking a much-needed break and is beginning to
Musicians On Call, which brings recorded and live music prepits third fuli-length set. “We don’t write very well on the road,
to the bedsides of patients in health-care facilities, has which means we haven’t written much at all,” frontman Damien
announced that British pop/soul singer Seal will headline |  Kulashtelis Track. Still, the foursome has put itself on schedule to
its fourth annual benefit concert and auction, set for Jan. 29 completely finish penning the tunes before entering the studio this
at the Hard Rock Cafe in New York. The benefit will also I summer. “We'll presumably release it through Capitol if they
feature a performance from Nashville-based country four- still exist by then.” The group has a of suspects” for potential
piece Jypsi. Leading up to the event, items donated by mu- | producers, but is open to working again with Tote Johansson in
sicians will be available for bidding at musiciansoncall.org. Sweden. According to Kulash, the arrangements for the album v
The items include a guitar autographed by Bruce Spring- be undoubtedly influenced by OK Go's recent collaboration with
steen, a harmonica from the Johnny Cash estate, studio time 3 f “There's g¢ to | >
with Maroon 5, a VIP Grammy Awards package, a Carrie | horns than we’ve ever had before,” he say he two troupes col-
Underwood concert package, artwork by john Lennon and lided last year, rerecording OK Go songs and a pair of covers for
a basketball signed by Justin Timberlake. The last three MOC | ‘You’re Not Alone,” an EP due Feb. 5 to benefit NOLA R&B legend

benefit concerts have collectively raised nearly $1 million Al “Carnival Time” Johnson and Sweet Home New Orleans
for the nonprofit organization. b - I — N—
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- N\
Under-
privileged
New York kids
affiliated with Rush ’
Philanthropic Arts (Y
Foundatlon-supported h

programs had the time -} ¥ ]
of their lives at the
organization’s eighth
annual Youth Holiday Party

—

at the Fillmore in New York, Regional Mexican band Los Tucanes de Tijuana attend the fifth Angel Film Awards
sponsored by Target. MTV’s at the Monaco Internationa Film Festival in Monte Carlo. The group won a special
Sway, right, hosted the event, mention along with directo- Miguel Angel Varela Fimbres for the musical

which included appearances documentary “Los llegales.” Flanking Fimbres, center, from left are Los Tucanes

by Rush Philanthropic de Tijuana members Mario Moreno, Clemente Flores, Mario Quintero, Gustavo
co-founder Russell Simmons. “Chito” Labrada, Alfredo Gonzalez and David Servin.

Belvedere

Vodka consumer

development manager Tony

Suarez, left, and actor/artist Jamie
Foxx pose during Foxx’s “New Jack

City”-themed 40th birthday party at the

Delano in Miami, thrown by Belvedere Vodka.

Italian
singer/songwriter
Nicola Congiu, left, with
Paradigm Artist Agency owner
Sam Gores, following the singer’s private

industry showcase at the Gibson Showroom

in Beverly Hills, Calif. Congiu recently opened
for Jewe! with the Chicago Pops Orchestra and
is working with renowned producer Steve Binder.

Il INSIDE TRACK

SHAKING OFF THE RUST I Backstage at James
Headed by hunger arganizations Foodbank for New York City and the Taylor and Carole King’s
Rusted Root is getting ready to hit a Pittsburgh stu Lunchbox Fund of South Africa, the second annual Lunchbox Auction was historic reunion to celebrate
. i . held in December in New York, where more than 100 celebrities in music, the 50th anniversary of Los Angeles
dio to record its first album of new material in more fashion and film joinad forces to feed the world's starving children. Michael club the Troubadour are, clockwlise
than five years. Singer/percussionist Liz Berlin tells stipe hosted the kic<off event, which included such music icons as Patti from back left, Taylor, John Lithgow,

Smith designing lunch boxes to be auctioned for charity. Julia Louls-Dreyfus and King.

Track that “there’s a |
lot of uptempo stuff. |
There’s this new song
that’s really rocking
called ‘Bad Son,’ and
it’s kind of politica
and just, like, superin-
your-face fun.” The |
group, which most re
cently recorded for
Universal, is likely tc
self-release the new
effort. “It doesn’t
make sense to strive
for a record deal as
some kind of solution

L

or a way to boost your
career,” Berlin says. “If
[the] right situation or
offer came along, we
might consider it. But Enrique lglesias celebrated

we’re happy doing it - " backstage at Los Angeles’ Nokia Theatre

after his sold-out Dec. 7 concert. From left are
ourselves.”

AEG Live marketing manager Melissa Rose,
AEG Live dirzctor of Latin talent Rebecca Leon,
lglesias ano Iglesias’ manager Fernando Giaccardi.

BERLIN: ROBB D. COHEN/RETN/
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S EXPLORE THE
;.:I]RLD e
NTERTAINMENT

A THE ESMA MDBILE WORLD CONGRESS

_‘ /'s top entertainment and technology industry insiders at MOBILE BACKSTAGE
GSMA/Nielsen Production for the Mobile World Congress, powered by Billboard

i C
(w\w: e Hollywood Reporter.
i\ " lflll.

- This one-day event, taking place in the unique surroundings of the National Palace (Palau
- . Nacional), offers a refreshingly new perspective on the evolution of mobile entertainment
: including mobile music, TV, video, gaming and more.

Star-powered keynote interviews with the artists, executives
and celebrities who are taking the lead 'n this exciting field.

Innovative Case Studies

Custom Mobile Entertainment Research

Panel discussions on provocative topics such as:

» Creating Content for Mobile

» Value Chain Control and Compensation

» Business Models: A La Carte vs. Subscription vs. Ad-Supported
» Social Networking on Mobile

V< S

PLUS...
Access to the Mobile World Congress Exhibit Floor

Ae A NESER, i8\sw

. FEBRUARY 13, 2008 M J '
. NATIONAL PALACE (PALAU NACIONALZ) 5 " -U_l.].[J .J:JJ
BARCELONA, SPAIN = | [J

MOBILE BACKSTAGE 1-DAY PASS: | THE MOBILE WORLD CONGRESS
799 EUR ($1,150 USD approx) 4-DAY GOLD PASS:

tnclucis the Viobile World Congress  OR 3,799 EUR (55,460 USD approx A SMA/NELSEN PRODUETION FR THE NOBL wmm CONGRESS

“Exhibition Visitor Pass” | *includes full access to all of the Mobile World Congress
[ ] (‘ '

valued at 599 EUR - $860 USD approx conferences and exhibitions, Feb. 11-14, 2008
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Play MPE is proud to give you the tools to go green.
$

Each year, billions of new compact discs (CDs, CD-Rs, DVDs and DVD-Rs) are
produced, V\ii:ile millions of them end up in our landfills and incinerators. You

can do your part to help save the environment by requesting new music be
delivered toyyou through the Play MPE Secure Media Delivery System.
Help spread-the word and go green.

(8

(Go GGreen. (Go D@iz‘a/ . (Go P/ay.
www.PlayMPE.com

ALL Ageesg
1SH

www.cdrecyclingcenter.org

To recyzle your CDs or DVDs visit these websites

¢ 3 reenDisk

www.greendisk.com



www.americanradiohistory.com

