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360 DEGREES OF BILLBOARD . [II] 1,, I I g :tI1 1 
I)IGIIAL IVIUSIC LIVE! 
Entertainment, technology 
and business converge at 
Billboard's Digital Music 
Live!, featuring Wyclef 
Jean, Live Nation's Bryan 
Perez, EA's Steve Schnur 
and Activision's Tim 
Riley. More at 
billboardevents.com. 

MUSIC & IVIONI=Y 

Billboard's Music & Money 
Symposium unites the best 
minds from the music, legal 
and Wall Street 
communities for an 
in -depth examination of 
the industry's financial 
realities. More at 
billboardevents.com. 

JAI)EI) INSIDER 
"While all the executives 
are on vacation in St. Barts, 
Nas is in New York City with 
y'all." What better way to 
spend the holidays in NYC 
than to see Nas, Marley 
Marl and Busta Rhymes on 
the day after Christmas? 
More at jadedinsider.com. 
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OPI N ION EDITORIALS I 
COMMENTARY I LETTERS 

A Soldier Story 
Music Biz Pulls Together To Release CD `For The Troops' 

BY JOHN ONDRASIK 

It's easy to get depressed about the record 
business. Be you songwriter or product 
manager, record producer or company 
chairman, an already tough gig is prov- 

ing more daunting with every spin, every 

cycle. You've heard it before, but frankly 
I need to remind myself. Whether it was 

for fortune, fame or love of the game, we 

are here because a song, a singer, a band 
or an ideal within moved our souls and 
changed our lives. It's at times hard to 

recognize, but music still matters. 
I learned this personally watching the 

Who at Madison Square Garden. It was 
the Concert for New York. In an arena 
of emergency workers and grieving fam- 

ily members, a screaming vocal, a 

cranked guitar and a brilliant song trig- 
gered the release of buried emotion 
among an audience who had spent a 

month digging through the wreckage of 
our country's heart. 

Music does that. It transcends in a way 

unique to itself. 
I've continued to be educated to such 

fact by a unique group of Americans 
whose job skills don't engender meet - 
and- greets. They are members of the 
United States military. In e-mails from 
soldiers in Afghanistan and Iraq during 
the last few years, personal exchanges 
would often center on music. I learned 
of songs soldiers listened to before going 
on missions or upon return. Songs that 
inspired, motivated, provided avenues of 
reflection or simply distracted from a re- 

ality few of us could ever imagine. At 

times it was the same song that provided 
such varying emotional necessity, as 

songs can do. 
At Walter Reed Army Medical Center 

I noticed one thing soldiers had in com- 

mon: an iPod. 
This experience is why I'm proud of 

the 12 artists, labels and publishers who 
have joined me in producing the CD "For 

the Troops." This project is a collection 
of songs exclusively for our military. There 
were 200,000 hard copies pressed, and 

.. 

"The compilation, 
available free 
to more than 
1.5 million active 
service members, 
is a gesture of 
appreciation from 
artists across the 
political spectrum. 

the individual downloads, many major 
copyrights, are available for free to more 
than 1.5 million active service members 
at aafes.com. 

It could not have happened without our 
sponsors, the RIAA and the good will and 
efforts of hundreds in our industry. In its 

simplest form the compilation is a thank 
you to our troops, veterans and their fam- 
ilies. It is also an example of artists from 
across the political spectrum coming to- 

gether to make a gesture of appreciation. 
Trust me, they are thankful for it. 

One recent e -mail ended, "I can say 

without doubt that this will be appreci- 
ated far and wide. I can think of little 
worse than being so far from loved ones 

Biiibcnl 

at special times like these, not knowing 
if you will ever see them again. Tomor- 
row is never guaranteed no matter where 
you are, but in times of war, tomorrow 
seems but a dream." 

Some of us are fortunate to have lived 
our dreams. Some of us continue to 
struggle just to be heard. Others fight 

for our freedom to do both. Even the 
cynic must admit that there would be no 
songs of consequence without soldiers. 
And as it is the time of year for reflec- 
tion, well aware of the trials that confront 
our business, music still matters, espe- 
cially where it counts. 

John Ondrasik is singer for the band Five 

for Fighting. He spearheaded the "For 

the Troops" project, which includes music 
from Billy Joel, Brooks eZ Dunn, the Goo 

Goo Dolls, Jewel, Josh Groban, Los 

Lonely Boys, Melissa Etheridge, the 

Neville Brothers, Sarah McLachlan, the 

Lt. Dan Band, Montgomery Gentry, the 

Fray and his own band. 

I=I=I=I?13AC;IC 
RIGHTS AND WRONGS 
As Congress contemplates legislation to 

establish a broadcast performing right 
for sound recordings, we must change to 

a worldwide collective rights administra- 
tion system for our own financial health. 

The good news is that people still love 

music. The bad news is that old di- 
nosaurs from the plastic -based distri- 
bution systems of yesterday remain in 
control of legacy catalogs and trade 
groups that continue to resist change to 

FOR THE RECORD 
In the Jan. 5 article "Degrees 

of Difficulty," attorney Gary 
Gilbert's client Sugarland was 

misidentified. 
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business paradigms. 
Ultimately, the establishment of new 

statutory guidelines for collectively ad- 
ministered royalty shares participation is 

essential. The creation of a legitimate 
worldwide works database to facilitate 
real -time, Internet -based, credit -worthy, 

micro -transaction -based processing sys- 

tems of royalty collection and distribu- 
tion is the only effective paradigm I can 
see to compensate intellectual property 
rights owners. 

A jukebox -like system that competes 
effectively with theft would enable global 
access by legitimate music consumers at 
micro -payment prices to enjoy our prod- 
ucts with unprecedented hit potential. 

Young creative minds are at the fore- 
front of these changes. Let's give them 
the chance to clean this mess up, support 
this legislation and then get on with the 
profitable business of music. 

Tony Gottlieb 
Hendersonville, Tenn. 
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IN 

THE 
LATEST 

NEWS - 
» >JONAS 
BROTHERS 
INK WITH 
LIVE NATION 
Live Nation 
has signed a two - 
year, multimillion - 
dollar worldwide 
touring deal 
with Hollywood 
Records pop act 
Jonas Brothers. 
The deal, billed 
as the first of 
its kind for an 
up- and -coming 
band, is expected 
to result in more 
than 140 theater 
and arena dates 
during the span 
of the agreement. 

» >NE -YO 
SUES R. KELLY 
Ne -Yo and 
Compound 
Touring filed a 

suit Dec. 31 

against Rowe 
Entertainment, 
the promoter of 
R. Kelly's Double - 
Up tour, for firing 
the singer after 
he performed 
two shows as 
Kelly's opening 
act. The suit, filed 
in Los Angeles 
Superior Court, 
alleges breach 
of contract and 
violation of the 
right of publicity. 
Neither Jive 
nor Def Jam 
were available 
for comment 
at press time. 

> »KARAOKE KARAOKE 
WIN GOES TO 
PUBLISHERS 
A federal Court 
of Appeals in 
California has 
handed a big 
win to music 
publishers 
and a big loss 
to karaoke 
companies. The 
court held that 
a compulsory 
mechanical 
license does not 
include the right 
to print or display 
song lyrics in 
real time with 
the recordings. 
BMG Music 
Publishing 
and Zomba 
won the case 
brought by 
Leadsinger, the 
manufacturer of 
a karaoke device. 

COMING TO KOREA DEATHS IN THE FAMILY LOCKED OUT SEE YOU IN COURT VIEW FROM THE TOP 
N., )nic ,1exiL : lockers still not ir.cs,r ;a.ae over Japan perfecs 

rare Far East visit mourns slain stars ready for prime time Camel /Rolling Stone ad the 360 deal 
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SILVER LININGS 
In A Tough Year, 
Digital Reasons 
For Hope 

While U.S. physical music sales 
had a tough year and ended on 
an even tougher holiday selling 
season, 2007 closed with some 
statistical bright spots. 

On the down side, CD al- 
bum sales declined 18.8% to 
449.2 million units from the 
553.4 million the CD album 
generated in 2006. In looking 
at overall album scans, includ- 
ing those in the digital format, 
the configuration dropped to 
its lowest total in nearly 25 
years, finishing the year just 
north of 500 million units. Ac- 

cording to the RIAA -the only 
barometer of the U.S. indus- 
try's health until SoundScan 
formed in May 1991 -album 
shipments totaled 447.2 mil- 
lion units in 1983 and 542.4 
million units in 1984. 

Despite the last week of the 
year being the first of 2007 to 
top the corresponding 2006 
week total with a 2.4% gain, the 
holiday selling season overall 
was a disappointment. The last 
six weeks of the year generated 
98.8 million album scans, 
down 17.3% from the 119.4 
million garnered during the 
corresponding weeks of 2006. 

Still, there were some pos- 
itive signs that digital growth 
might finally slow, if not stop 
the bleeding in '08. Digital 
album downloads comprised 
50 million units, or 10% of the 
year's total album sales, and 
represented a 53.6% increase 
over the 32.6 million album 
downloads scanned last year. 
Maroon 5's "It Won't Be Soon 
Before Long" was the top -sell- 
ing album in the digital format 
with 252,000 scans for the year. 

Digital track downloads also 
showed explosive growth, to- 

taling 844 million units, a 

45.1% increase from the 582 
million track downloads 
counted last year. "Crank That 
(Soulja Boy)" by Soulja Boy 
Tell'ern was the top -selling dig- 
ital song with 2.7 million down- 
loads. Other track downloads 
topping the 2 million mark last 
year were Fergie's "Big Girls 
Don't Cry" (2.4 million scans), 
Gwen Stefani's "Sweet Escape" 
(2.2 million) and Timbaland 
featuring OneRepublic's "Ap- 

ologize" (2.1 million). 
In the last week of the year, 

digital track downloads hit 
nearly 43 million units, the 
highest one -week total a con- 
figuration has rung up since 
Nielsen SoundScan began 
tracking U.S. sales. What's 
more, digital album download 
sales totaled 1.9 million that 
same week, or 13.2% ofthe 14.5 
million album scans recorded. 

When digital track -equivalent 

albums (TEA) -using a meas- 
ure of 10 digital tracks per 
album -are added into album 
sales, the album configura- 
tion's total equaled 585 mil- 
lion, or a 9% decrease from the 
646.1 million albums sold in 
2006, including TEA. 

The digital sales perform- 
ance from the last week of 
2007 and the apparent im- 
pending arrival of interoper- 
ability (each major is either 
selling music in the MP3 for- 
mat or expected to be doing so 
shortly, meaning purchased 
music can be played on any 
digital player, including the 
market -leading iPod) gives the 
industry hope that digital 
growth will come even more 
easily in the new year. 

Last year 220 million ring - 
tones were scanned, with mas- 
tertones accounting for 91% 
of all ringtone sales. The best- 
selling mastertone in 2007 was 
T- Pain's "Buy U a Drank 
(Shorty Snappin')," which 
scanned 2.3 million units. 

Overall Nielsen SoundScan 
counted 1.35 billion scans in 
various physical and digital con- 
figurations. That's up 14.7% 
from the 1.17 billion scans 
counted in 2006, obviously 
driven by digital growth. 

Still, the performance of 
Josh Groban's "Noel" 
album shows there is still 
life in the physical format. 
Since its Oct. 7 release, the 

album has sold 3.7 million 
units, of which only 113,000, 

or 3.05 %, were digital. 
That was the year's best -sell- 

ing album and the only one to 
top the 3 million mark. An- 

aking 
racks: 
NEREPUBLIC a 
as among a 
andful of acts 
o top 2 million 
igital songs 
old in '07. 

other seven albums, led by the 
"High School Musical" sound- 
track's 2.96 million units, 
topped the 2 million mark. In 
all, 39 titles topped the 1 mil- 
lion -unit mark, by far the low- 
est amount in the SoundScan 
era. Previously, 2005 earned 
that dubious distinction when 
48 titles hit the 1 million mark. 
In 2006, 52 titles each scanned 
1 million or more units. 

Thanks to digital growth 
and the loss of music retail 
space due to store closures and 
music department downsiz- 
ing, nontraditional retail re- 
mains the star performer 
among music merchandisers; 
it was the only sector that 
posted growth last year. Those 
merchants -which include 
digital download stores, online 
stores selling CDs, 1 -800 di- 
rect TV sales to consumers, 
catalog merchants, a portion 
of record club sales, concert 
hall sales and scans generated 
by merchants like Starbucks- 
garnered 87.8 million album 
sales, up 26.7% from the 69.3 
million rang up during 2006. 
Nontraditional merchants now 
comprise 17.5% of the overall 
album business. 

Within the nontraditional sec- 

tor for the first time, CD sales 
were outpaced by digital album 
downloads, which comprised 
57% of total nontraditional sales, 
compared with 47% in '06. 

While all the other store sec- 
tors suffered declines greater 
than the overall U.S. industry, 
the mass -merchant sector is al- 

most holding its own as album 
sales generated by those stores 
totaled 202.6 million, a 15.5% 
decline from 2006's 239.7 mil- 
lion album scans. The sector 
now boasts a 40.5% market 
share. This marks the first full 
year of the SoundScan era in 
which mass merchants pro - 

continued on »p6 
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THE 
LATEST 

NEWS 
FROM 

»>RADIOHEAD 
ENDS (TUNES 
HOLDOUT 
Radiohead has 
broken its iTunes 
holdout with its new 
album "In Rainbows." 
Billboard.biz broke 
the news in December 
that Radiohead's 
camp was in talks 
with iTunes to 
digitally distribute 
the new album, which 
arrived Dec. 31 

internationally 
through XL 
Recordings, except 
the United States 
and Japan, where 
ATO and Hostess 
Entertainment 
handled it. 
Radiohead's back 
catalog is not yet 
available on iTunes. 

»>MIDEM 
GOES `GREEN' 
The 42nd annual 
music trade fair 
is launching the 
MIDEM Green World 
Awards to pay 
homage to those 
figures who have 
played a major 
role in ecological 
live music event 
production. Kevin 
Wall, founder /CEO 
of the July 7, 2007, 
Live Earth event; 
Henrik Rasmussen, 
GM of Denmark's 
Roskilde Festival; 
and Daniel Rossellat, 
president of 
Switzerland's 
Paléo Festival Nyon, 
will be lauded at 
MIDEM's Green & Live 
conference Jan. 29. 

»>EMUSIC HITS 
HOLIDAY HIGH 
Digital music service 
eMusic pulled in its 
biggest sales during 
the Christmas period 
since the company 
began trading in 
November 2004. 
According to the 
firm, its subscribers 
downloaded nearly 
half a million tracks 
on Christmas Day 
2007, which came as 
a result of doubling 
the number of new 
customer trials from 
Christmas Day the 
previous year. 
The company now 
claims 400,000 paid 
subscribers, up from 
the 350,000 revealed 
in November. 

from »p5 
vided the largest component of 
album sales. In every other year 

of the SoundScan era, chains - 
which include companies like 
Trans World Entertainment, 
Best Buy, Borders and New- 

bury Comics -were the largest 
source of album sales. The 
chains sector now faces the 
greatest challenges; album 
units dropped nearly 26% to 
179.2 million album scans 
from the 241.7 million units 
the sector scanned in 2006. 
Chains now comprise only 
35.8% of the market. 

The independent sector 
fared only slightly worse 
than the mass merchants, 
with scans dropping 17.5% 
to 30.9 million. 

Once again, Universal 
Music Group was the top dis- 
tributor in market share (see 

chart, right) with a 31.9% piece 

of the pie, up from the 31.6% 
slice it had in 2006. But with 
the market's overall decline, 
that meant its total scans 
dropped from 185.9 million 
units in 2006 to 159.7 million 
scans last year. Sony BMG, 
which finished with nearly 
25% in U.S. album market 
share, had an even bigger de- 

cline in album scans, drop- 
ping to 125 million units from 
the 161.4 million units it gar- 
nered in 2006. Meanwhile, 
Warner Music Group's 20.3% 
market share produced 101.5 

million album scans, down 
slightly from the 106.7 million 
units the company garnered 

in 2006 when it had an 18.1% 

market share. 
The indie sector collectively 

finished fourth with 13.5 %, up 
almost a full percentage point 
from 2006's total of 12.6 %, 

while EMI dipped to a 9.4% 
slice from the 10.2% it had in 
2006. The indie sector gener- 
ated 67.5 million in album 
scans last year while EMI pro- 

duced 46.9 million units. 
Moving over to genres, the 

current /catalog dynamic shifted 
slightly in catalog's favor, al- 

though the former category is 

still by far the dominant of the 
two. Last year, current album 
scans -sales generated within 
the first 18 months of an 
album's release and for albums 
available for a longer period of 
time if they remained in the top 
half of the Billboard 200 -to- 
taled nearly 306.4 million, or a 

15.8% drop from the 363.9 mil- 

lion garnered in 2006. 

Catalog album sales were 
down less than the overall mar- 
ket, 13.4%, to 194.1 million. But 

within catalog, deep catalog - 
albums three years old or 
older -was even stronger, only 

declining 12.4% to 138.7 mil- 
lion units, versus catalog albums 
available for one -and -a -half to 

three years, which decreased 
15.9% to 55.5 million units. 

Looking at specific genres 
during 2007, all genres 
showed declines in album 
sales from 2006, but the gen- 
res that outperformed the in- 

dustry's 14.9% drop include 

Market 
Share 

RETAIL, WRAPPED 
Market Share and Sales Trends for the Year 
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rock, which was down 12.5% 
to 149.4 million units; classi- 
cal, which was down 7.2% to 
18 million units; and jazz, 
which was down 10.6% to 14 

million copies. Christian /gos- 
pel also saw sales declines of 
14.3% to 34 million units from 
39.7 million units in 2006. 

Country and Latin almost 
kept pace with the market, de- 

03 04 01 02 03 04 01 02 
2006 2007 

dining, respectively, 16.3% to 

62.7 million units and 15.7% 

to 31.9 million units. 
The genre that declined the 

most was rap, which was down 
30% to 41.7 million units. 
SoundScan also tracks R &B 
and rap combined, and that 
genre generated 92 million 
units in album sales, down 
18.3% to 95.6 million units 

from the 113.8 million units 
those genres collectively pro- 
duced in 2006. But if R &B is 

broken out from rap sales, it 
turned in the second -strongest 
performance behind new age. 

Pure R &B was down 6.5% to 

53.9 million units, while new 
age, the smallest genre Sound - 
Scan tracks, was down 5.9% to 

3.2 million units. 

DOWNLOADS TO THE RESCUE Digital Commerce Hits Record High In '07 

As physical CD sales continue their free - 

fall, digital downloads again reached 

record sales figures for the year. 

U.S. digital download sales 

reached an all -time high for the 
fourth year in a row, culminating 
with the biggest post -holiday sales 

week. For Christmas week (Dec. 24- 

30), shoppers downloaded almost 
43 million tracks from various dig- 
ital music services, according to 
data from Nielsen SoundScan. 
That's a 42.5% jump over the 30.1 

million downloaded in the same 

week the previous year. 

For the year, 844.1 million tracks 
were downloaded digitally, a 45% rise 

over the 581.9 million tally for 2006. 

Digital albums are up 53.5 %as well, at 

50 million sold, compared with 32.5 

million in 2006. Fourth -quarter sales 

also reached all -time highs, with 231.9 

million tracks and 14.2 million albums 

sold digitally during the period, com- 

pared with 163.3 million tracks and 

9.8 million albums the year before. 

Individual songs are performing 

FLO RIDA HEAT 
Rapper's record -setting digital 
week drove post -Xmas sales 

2007 

42.9M 
(12124 - 12/30) 

2004 

6.7M 
2003 (12/27 - 1/2) 

1.7M Tracks sold, week 
after Christmas 

(12/28 -1/31 SOURCE. Nielsen SoundScan 

better, too. "Low" by Flo Rida sold 

467,000 downloads for the week, 

topping the 294,000 digital units of 

Fergie's "Fergalicious" for the same 

week in 2006. Also, 27 songs sold 

more than 100,000 units during the 

post- Christmas rush, with 10 exceed- 

ing 200,000. In 2006, only 15 songs 

sold more than 100,000 and four sold 

2005 

19.9M 
(12/26- 

2006 

30.1M 
(12/25 - 12/31) 

more than 200,000. 
These figures highlight a banner 

year for individual songs as well. Set- 

ting the record for the most down- 
loaded digital track in a year is Soulja 

Boy with "Crank That (Soulja Boy)," 

which moved 2.7 million copies. Daniel 

Powter's "Bad Day" was the top 
download of 2006 with 1.9 million, 
while Weezer's "Beverly Hills" was the 

digital king in 2005 with 961,000. 

While not one track sold more than 

500,000 digital units in 2004,114 did 

in 2007, almost double the 61 tracks 
that crossed that threshold in 2006. 
Meanwhile, 36 tracks passed the 1 mil- 

lion sales mark, more than double the 

17 in 2006. 
All these records set in 2007 bode 

well for 2008 digital sales. The post - 

holiday spike witnessed during the 

past four years generally sets the tone 

for digital track sales in the year that 

follows once the volume settles 
down. The 6.6 million tracks sold after 

Christmas in 2004 carried over into 

the new year, with weekly sales to- 

tals averaging about 5.2 million tracks 

per week in January, to 9.5 million the 

week before Christmas 2005. 
Tracks then jumped to 19.9 million 

after Christmas that year, and set- 

tled down to an average of 11.3 mil- 

lion in January 2006. Again, digital 
sales increased to 14.5 million the 
week before Christmas 2006, rising 

to 30.1 million the week after. The 

first few weeks of 2007 then saw av- 

erage track sales of 19 million. This 

year's week after Christmas (which 

actually only tracked five days after 
Christmas) produced a robust 42.9 

million tracks sold. 
While SoundScan's data measures 

sales from such digital retailers as 

iTunes, Amazon and Rhapsody, it 

does not track sales from artists' own 

Web sites (such as Radiohead's di- 

rect -to -fan release of "In Rainbows ") 

or from widgets placed on artists' so- 

cial networking pages (such as James 

Blunt's Lala widget on MySpace, 
which sells his 2007 album "All the 

Lost Souls "). -Antony Bruno 
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OH YEAH 
WESEEIT 

AND HEAR IT 
CONGRATULATIONS 

TO ALL OUR GRAMMY NOMINEES 
BJÖRK / GERALD LEVERT / GNARLS BARKLEY / JUSTICE / LIL KIM 

LUPE FIASCO / MACHINE HEAD / MISSY ELLIOTT / MUSIQ SOULCHILD / NICKELBACK 
PANIC AT THE DISCO / PARAMORE / PORCUPINE TREE / RUSH 
SHADOWS FALL / SKILLET / T.I. / HAPPY FEET SOUNDTRACK 
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LATEST 

NEWS 
FROM 

» >BPI REPORTS 
FESTIVE 
DOWNLOAD 
CHEER 
The holiday season 
helped U.K. download 
sales in 2007 rise by 
almost 50% year -on- 
year, according to new 
figures issued by the 
BPI. Total download 
sales for the year 
reached 77.6 million, 
the BPI reports, up 
47.7% from the 52.5 
million registered in 
2006. Almost 2.95 
million downloads 
were sold in the last 
week of 2007, the 
largest single -week 
figure recorded in the 
United Kingdom. 

» >MC HAMMER 
LINKS WITH 
VIDEO STARTUP 
MC Hammer has re- 
emerged as co- 
founder and chief 
strategy officer of the 
Silicon Valley -based 
DanceJam.com. The 
startup aims to be a 

YouTube -like, user - 
generated video site 
showcasing clips of 
people dancing. The 
site will feature 
competitions judged 
by viewers and dance 
instructions and 
demonstrations, and is 
expected to go live 
later this month. 

>>>McCARTNEY 
HAD HEART 
SURGERY 
Paul McCartney 
underwent heart 
surgery in the latter 
part of 2007. The 65- 
year -old former 
Beatles singer /bassist 
had a coronary 
angioplasty, a 

procedure that 
involves opening 
arteries to allow 
greater blood flow. 
McCartney recovered 
sufficiently to perform 
in a televised New 
Year's Eve program 
with Kylie Minogue. 
"He's absolutely fine," 
a source close to the 
artist tells Billboard. 

Compiled by Chris M. 
Walsh. Reporting by 
Lars Brendle, Antony 
Bruno, Susan Butler, 
Ed Christman and Ray 
Waddell. 

For 24/7 news and 
analysis on your 

IZ mobile device, go to: 
mobi l e.bil l board.bi z. 

CLASSICAL BY ANASTASIA TSIOULCAS 

A POLITICAL 
OVERTURE 
The New York Philharmonic Tunes Up For North Korea Visit 

The New York Philharmonic is diving into uncharted 
waters next month, when the ensemble is scheduled 
to give a concert in North Korea's capital city of Py- 

ongyang. This marks the first major visit by Amer- 
ican artists to isolationist North Korea. 

The concert, scheduled for Feb. 26, will feature Gersh- 

wiri s "An American in Paris "; Dvorak's Symphony No. 

9, "From the New World" (inspired by the composer's 
own travels through the United States); and Wagner's 
Prelude to Act 3 of the opera " Lohengrin," as well as 

the American and North Korean national anthems. A 

second concert will be held in Seoul two nights later 
that will include Beethoven's Fifth Symphony. 

New York Philharmonic president /executive di- 

rector Zarin Mehta, chairman Paul Guenther and 
U.N. North Korean ambassador Pak Gil Yon repeat- 
edly emphasized the cultural nature of the visit, re- 

fusing to answer any political questions lobbed at 

them at a recent press conference. 
"We're there to help open the country," Mehta says. 

"We're going there to create some joy." Neverthe- 
less, the Philharmonic's decision created contro- 
versy among some orchestra musicians and classical 
music industry experts who assert that the trip will 

lend legitimacy to the totalitarian regime. 
After consulting with the U.S. State Department 

and a preliminary trip by orchestra officials to Py- 

ongyang last October, the Philharmonic agreed to 

accept the unprecedented invitation from the North 

Korean government. 
(Along with the concert, 
the orchestra plans to in- 
vite musicians to one of its 
rehearsals, and hold mas- 
ter classes for student play- 

ers.) 
The decision by the Phil 

to go comes at a particu- 
larly catalytic point in re- 

lations between the two 
nations. North Korea is 
one of the three countries 
that President Bush famously marked as part of "the 

axis of evil," and media reports of late say that North 
Korea may have helped Syria begin work on a nu- 
clear reactor. 

Nonetheless, the official Philharmonic acceptance 
came less than a week after Bush sent a letter to North 

Korean leader Kim Jong -Il that offered normalized 
relations if the country fully disclosed its nuclear ac- 

tivities and got rid of its arsenal. 
The Philharmonic successfully lobbied for the 

concert to be moved from the originally proposed 
300 -seat hall to a 1,200 -seat venue, but as of now, it 

is unclear who the audience will be. According to re- 

gional experts, simply living in Pyongyang is a priv- 

ilege extended only to North Korea's political elite, 
and there seems to be no evidence of cultural events 

Inset, from left: New York 
Philharmonic chairman 
PAUL GUENTHER, Phil 

president ZARIN MEHTA 
and North Korean 

ambassador PAK GIL 
YON helped bring the 

orchestra (conducted by 
LORIN MAAZEL, above) 

to North Korea. 

taking place in the coun- 
try beyond events organ- 

ized by the regime for political ends. 
This is not the first time that an American or- 

chestra has been part of an overture aimed to bet- 

ter relations between politically hostile nations. 
The Boston Symphony Orchestra traveled to the 
Soviet Union in 1956 and the Philadelphia Orches- 
tra journeyed to China in 1973. 

The U.S. State Department has offered help and 
encouragement "at every step" of this venture, Mehta 

says. (In fact, the Philharmonic first turned to the 
State Department to authenticate the North Korean 

invitation, which arrived by fax.) "We have done all 

this with the guidance of the State Department," he 
says. "We didn't make a move until we were told that 
this trip would be very beneficial to U.S. -North Korea 

relations." 

BY SUSAN BUTLER 

Let It Ri 
Despite Reports, RIAA Not 
Targeting Personal Use Copying 

A firestorm is brewing over a 

news report that the RIAA 
and record labels are now tar- 
geting consumers who copy 
music from their CDs for their 
own personal use. 

Not only is a report in the 
Washington Post inaccu- 
rate, an RIAA representative 
says, but a number of media 
outlets and bloggers have 
picked up the story -or, 
more specifically, part of it- 
feeding a growing ire to- 
ward the industry's litiga- 
tion strategy. 

The Post's Dec. 30 article 
claims that Arizonan Jeffrey 
Howell, "who kept a collec- 
tion of about 2,000 music 
recordings on his personal 

computer," has "fought back 
in court rather than write a 

check to avoid hefty legal 
fees." It reports that in legal 
documents, "the industry 
maintains that it is illegal for 
someone who has legally 
purchased a CD to transfer 
that music into his computer." 

The article quotes a New 
York lawyer, who claims to 
represent six defendants in 

file- sharing suits, as saying 
that "the industry has been 
going around saying that 
even a personal copy on 
your computer is a viola- 
tion." 

A Billboard review of the 
court filings reveals that rec- 

ord labels won a summary 
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judgment against Howell last 

August. Then in October, the 
court ordered the parties to 
respond to additional ques- 
tions covering issues related 
to illegal distribution under 
copyright law. 

In response, the labels' 
lawyers filed a brief, which was 

referred to in the Post article, 

where they argued that it is a 

copyright infringement to 
place music in a Kazaa "shared" 

file from which music is made 

available to other Kazaa users. 

In the 21 -page brief, the lawyers 

write: "Once defendant con- 
verted plaintiffs' recordings 
into the compressed MP3 for- 
mat and they are in his shared 

folder, they are no longer the 
authorized copies distributed 
by plaintiffs." 

As the lawyers point out 
in this brief, this was the 
very issue at the heart of the 
trial of Jammie Thomas in 

Minnesota last year. In that 
case, the court instructed 
the jury that "the act of 
making copyrighted sound 
recordings available for 
electronic distribution on a 

peer -to -peer network, with- 
out license from the copy- 
right owners, violates the 
copyright owners' exclusive 
right of distribution, regard- 
less of whether actual dis- 
tribution has been shown." 

`The characterization of the 
record companies' position 
in the case is simply 
incorrect.' -JONATHAN LAMY, RIAA 

The jury found Thomas li- 
able for infringement, 
awarding the labels 
$222,000 in damages (bill - 
board.biz, Oct. 4, 2007). 

It has not been settled in 

the courts whether someone 
may make a personal copy 
of music from a CD and law- 
fully keep it after giving 
away or selling the CD. But 
the RIAA is adamant that la- 

bels are not suing con- 
sumers who simply make 
copies of music from their 
CDs for personal use. 

"The characterization of the 

record companies' position in 

the case is simply incorrect 
and appears to be based on 

distortions that have ap- 
peared in certain Internet 
blogs rather than in the record 

of the case itself," RIAA sen- 

ior VP of communications 
Jonathan Lamy says. 

A hearing on the additional 
issues in the Howell case is 

scheduled for Jan. 24. 
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laying popular dance music in Mexico 

has become an increasingly deadly 
proposition thanks to a string of mur- 

ders of regional Mexican acts. 
In particular, the kidnapping and murder 

last month of Sergio Gómez, lead singer of pop- 

ular duranguense group K -Paz de la Sierra, 
highlights artists' need for security when play- 

ing Mexico's lucrative dance circuit of rural 
towns and municipalities. 

Despite the dangers, few managers and 
artists are reluctant to cut Mexican tours short, 
particularly now that the regional Mexican tour- 

ing circuit in the United States is suffering 
from lower attendance caused by economic and 
immigration concerns. 

"The touring market is more lucrative in Mex- 

ico than in the United States," says one record 
executive, who, like most people interviewed for 

this article, did not want to be identified. "The 
production costs here [in the States] are much 
higher and the venue capacities are smaller, so 

there's less money to go around for a band with 
lots of members." 

But promoters agree that touring Mexico, by 

definition, is a riskier proposition simply be- 

cause there is more crime. 
"There is a lot of violence in Mexico. You need 

to have certain precautions," one promoter says. 

"But even if you do, when they're going to get 

you, they're going to get you, no matter how care- 
ful you are. I sometimes hear the groups saying, 
'We don't know when it's going to be our turn.' " 

That was the rationale for duranguense 
group Patrulla 81 to cancel some December 
dates in Michoacán. 

"We could have all the security in the world, 
and even then, people could attack us," Patrulla 
81 leader José Angel Medina said at the time. "We 

BY LEILA COBO 
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Mexican Acts Continue To Tour Amid 
The Tumult Of Recent Killings 

canceled dates in regions we considered risky." 

But there have been few other cancellations, 
in part because the generalized sentiment is that 
the brutality of the recent murders concerns per- 

sonal grievances rather than an attack on music 
groups in general. Los Conde trumpet player 
José Luis Aquino was found beaten to death with 
a plastic bag over his head. Zayda y Los Culpa- 
bles lead singer Zayda Peña was shot in a motel 
room but survived the murder attempt, only to 

be finished off by her killers as she was recover- 
ing in the hospital. 

® BY LEILA COBO 

The most brazen murder was that of Gómez. 
As the lead singer of K -Paz de la Sierra, he was a 

widely recognized, marquee artist; indeed, his 
murder happened the same week K -Paz was nom- 

inated for a Grammy Award. But notoriety appar- 

ently had no effect on his fate. Gómez and Victor 

Hugo Sánchez and Javier Rivera, respectively K- 

Paz's Mexico- and U.S. -based promoters, were in- 

tercepted by at least 10 vans and kidnapped as 

they left a performance at the Estadio Morelos in 

the Michoacán state capital of Morelia. The two 

promoters were freed after two hours in captiv- 

A HISTORY OF VIOLENCE 
More than 10 regional Mexican singers have 

been assassinated since November 2006. 

Nov. 25, 2006: Valentin Elizalde, a rising 
star in the world of corridos and romantic 
banda, is shot dead by gunmen after play- 
ing a gig in Reynosa, Mexico. Following his 

death, sales jump, with Elizalde placing al- 

bums at Nos.1 and 2 on Billboard's Top Latin 

Albums chart simultaneously. 
Feb.19, 2007: Assailants with machine guns 

shoot at members of Tecno Banda Fugaz 

in Michoacán, killing four members and 
wounding one. 

June 9, 2007: Four members of Los Padri- 
nos de la Sierra are shot and killed in the 
state of Durango. 
Dec.1, 2007: Zayda Peña, lead singer of 
Zayda y Los Culpables, is shot in a motel in 

Matamoros, in the state of Tamaulipas. She 

survived that attack, only to be later shot 
dead in her hospital bed. 

Dec. 3, 2007: Sergio Gómez, abducted 
following a concert in Michoacán, is 

found dead. 
Dec. 6, 2007: José Luis Aquino, a trumpet 
player with Los Conde, is found beaten to 
death in the state of Oaxaca. -LC 

Songs Keep Going 
Energizer Teams With Latin Acts For Their Longest Tracks 

The Energizer Bunny, that very 

recognizable icon of durabil- 
ity, is looking to better -reach 

Hispanics via a unique music - 

driven advertising campaign. 
Dubbed Música Que Sigue 

y Sigue (Music That Goes On 

and On), the campaign features 

spots with well -known Latin 
acts penning what Energizer 

calls "their longest song ever." 

The ads drive consumers to the 

sigueysigue.com site, where 
they can download each full 
track for free, as well as get 
ringtones, behind -the -scenes 

footage from the filming of the 

commercials and contribute 
themselves to creating the 
"longest song in the universe." 

The Sigue y Sigue campaign 
officially kicked off during the 
Latin Grammy Award telecast 

Nov. 8 with a series of TV spots 
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featuring Mexican pop group 
Camila and merengue singer 
Elvis Crespo. Spots are also 
running on various Web sites, 

including Batanga.com and 
Univision.com. In 2008, the 
campaign expands to add re- 

gional Mexican norteño leg- 
end Conjunto Primavera, and 

the spots will rotate through- 
out the year. 

Although Energizer has been 

advertising to the Latin market 
for more than a decade, this is 

its first Latin music -centric cam- 

paign. It also marks the first time 

that Energizer has aligned with 
specific artists. 

Each of the acts chosen 
will not only appear in the En- 

K -Paz de la Sierra frontman SERGIO GÓMEZ 
(left), was mourned by fans (above) and 

bandmates (center) after he was kidnapped 
and murdered in early December. 

ity. But Gomez's strangled, tortured and burned 
body was discovered on a highway near Morelia. 

The viciousness of Gómez's and Peña's mur- 
ders have all the makings ofa mob killing, but nei- 

ther of them had reported links to organized crime. 

Gómez, in particular, didn't even sing narcocor- 

ridos, the popular songs often based on mob lore. 

But some in the industry speculate that both 
killings were the result of dangerous liaisons. 
"You're a big act, you play in these popular 
dances, and all these little girls are always after 
you," one promoter says. "The problem is, you 
don't know who's who. You might be messing 
with the wrong person." 

Gómez reportedly was threatened before the 
Dec. 2 show, and received threats before a sched- 

uled show at the same venue in 2006, which he 
decided not to perform. 

Since November 2006, when banda singer Va- 

lentin Elizalde was gunned down after a show, 

more than 10 other artists have been murdered 
in Mexico (see story, left). Mexican authorities 
have yet to indict anyone for the string of killings. 

The seeming impunity has only given added 
credence to what many promoters say privately: 
That in certain regions, local strongmen charge 
a "tax" for performing. It's a fee that promoters 
pay quietly, chalking it up to the cost of doing 
business in Mexico. 

And yet, some acts are reluctant to cut back 
on touring now that record sales are down, be- 

cause they need the income more than ever. 

"You do have to be careful -and be courte- 
ous," one promoter says, "with your audience 
and with everyone in general." 

ergizer spots, which were all 

shot in Mexico, but will also 
pen a song expressly for the 
campaign. Those songs will 
belong to Energizer for a year 

and will be available only on 

the sigueysigue.com site. 
To date, the site has regis- 

tered "tens of thou- 
sands" of visits per 
week, according to 
Grupo Gallegos 
group account di- 
rector Montse Bar - 

rena. The advertis- 
ing agency created 
the notion of cross- 
ing the Energizer 
Bunny with differ- 

Mexican pop group CAMILA'S TV spot 
helped kick off the Musica Que Sigue y 
Sigue campaign. 

ent elements -in this case, 

music. Because each artist and 

song falls under a specific Latin 

genre, "it was a great way to 
reach out to different parts of 
our target," Barrena says. 

Grupo Gallegos, in turn, 
turned to Batanga to help im- 
plement the campaign and 
find the right acts to fit the bill. 

One of the biggest require- 
ments, says Frank Valencia, 
GM of Batanga's live division, 
was finding acts that could 
create an original song and, 
literally, "the longest song of 
their career. I was pretty sur- 

prised at how receptive these 

artists were." 
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The Honor Roll 
Who Dominated The Latin Charts In '07? 

As 2007 fades in the rearview mirror, we thought we'd present 10 fun facts from the year that was, about 
the albums, songs and artists that made the loudest noise on Billboard's charts. 

HIGHEST FIRST -WEEK SALES 
Daddy Yankee's "El Cartel: The Big Boss" (EI Car- 

tel/Interscope) scanned 82,000 copies in its first 
week, according to Nielsen SoundScan. At No. 2 

was another reggaetón act, Wisin & Yandel. Their 

newest, "Los Extraterrestres" (Machete), scanned 

52,600 copies. 

TOP -SELLING ALBUM 
For the week ending Dec. 21, Daddy Yankee's "EI 

Cartel: The Big Boss" led the charge, with more than 
250,000 copies, according to Nielsen SoundScan. 

At No. 2, nearing the 230,000 mark, was Aventura's 
"Kings of Bachata" (Premium /Sony BMG). 

HIGHEST DEBUT ON HOT LATIN SONGS 
Juanes' "Me Enamora" (Universal) was the only track 
of the year to enter the chart at No.1.Other high no- 
tables were Wisin & Yandel's "Sexy Movimiento," 
which entered at No. 3; Los Huracanes del Norte's 

"Volé Muy Alto" (Univision), at No. 4; and Marco An- 

tonio Solis' "No Puedo Olvidarla" (Fonovisa), at No. 

10. Special kudos to Wisin & Yandel and Huracanes 

for charting so high with very genre- specific tracks. 

FASTEST -RISING SONG ON HOT 
LATIN SONGS 
Enrique Iglesias' "Dímelo" (Universal) jumped from 
No. 49 to No.1 on May 19. 

LONGEST- RUNNING NO. 1 SONGS (UP 
TO THE WEEK ENDING DEC.16) 
Hot Latin Songs: Juanes' "Me Enamora"; 14 weeks 

and counting. 
Latin Pop: "Me Enamora." 
t gional M- A nine -week tie between Los 

Rieleros del Norte's "Dime Quién Es" (Univision) 
and Vicente Fernández's "Estos Celos" (Sony BMG). 

Aventura's "Los Infieles" (Premium Latin) 
(14 weeks). 

Latin Rhythm: "Sola" (Machete Music) by Héctor 
"EI Father" (12). 

LONGEST -RUNNING NO. 1 ALBUMS ON 
THE SALES CHARTS 
Top Latin Albums: Marc Anthony's soundtrack to 
"EI Cantante" (Sony BMG Norte) (six weeks). 
Latin Pop Albums: Marco Antonio Solís' "La Mejor 

Colección" (eight nonconsecutive weeks). 
Tropical: Aventura's "K.O.B. Live" (23 noncon- 
secutive weeks). 
Regional Mexican Vicente Fernández's "Histo- 
ria de Un Idolo" (11 nonconsecutive weeks). 
Latin Rhythm: Daddy Yankee's "El Cartel: The 
Big Boss" (14 weeks). 

TOP -SELLING LATIN ALBUM AMONG 
THE TOP 100 DIGITAL ALBUMS 
None. There weren't any Latin titles among the 
top 100. 

TOP -GROSSING U.S. LATIN TOUR 
Rock act Maná grossed $35,238,302, with an at- 
tendance of 509,187 people at 48 shows, accord- 
ing to Billboard Boxscore. 

TOP -SELLING ALBUM BY A DEBUT ACT 
Los Creadorez del Pasito Duranguense de Al- 
fredo Ramirez's "Recio, Recio Mis Creadorez," 
which shifted 130,000 copies through the week 
ending Dec. 16. 

ALBUMS BY DEBUT ACTS TO HIT NO. 1 

ON LATIN TOP ALBUMS 
Los Creadorez del Pasito Duranguense de Alfredo 
Ramirez's "Recio, Recio Mis Creadorez" (two 
weeks), and Camila's "Todo Cambió" (Sony BMG 

Norte) (one week). 

Research by Keith Caulfield and Jose Promis. 

.bizFor 24/7 Latin news and'anaIysis, 
see billboard.biz /latin. 
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NaCo, the brand Edoardo Chavarin co- founded in 
1999, has grown from a cheeky (and sometimes 
controversial) T -shirt line to five boutiques and a 

restaurant in Mexico. The company also presented 
five free "NaCo Nights" with cutting -edge Mexi- 

can artists at U.S. clubs in 2007. But NaCo also 
sells merchandise on tour for such bands as Café 
Tacvba, and Chavarin has designed album covers 
for acts from Molotov to Juanes. As his company 
builds a restaurant in Bogota, Colombia, and tests 
the waters at U.S. clothing retailers like Urban 
Outfitters, Chavarin spoke to Billboard about the 
business of "celebrating Mexican Latin culture 
with humor and style." 

What's the point of the NaCo Nights? 
We're trying to discover these bands and offer some- 

thing to people, so that in a year when these bands 
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really break they can say, "Oh, I saw them a year ago the T- shirts, so 

at NaCo Nights.' " there is a profit 
We are trying to cut a real slice of what Mexico is from selling at a 

for people, so when they come to a party they see the show ... And 
real Mexican bands. Ironically, some of them sing then a second 
in English now -with the Internet and everything, business is for 

this music genre border is erasing. us to promote 
NaCo on that 

You've had sponsorship from MTV Tr3s and ,.' tour. So after 
Volkswagen. Where do sponsors fit into the every show, kids 

Naco concept? go to the Web 
We give away drinks, we give away tacos, we bring page and buy 
this talent... so we need to partner up with sponsors CHAVARIN our stuff and 
in order to make this happen ... [Volkswagen] gave check it out be- 

us a little Bug to drive around for a year, and we painted cause we give them stickers and all this stuff ... We 

it like a Mexican serape ... We had Virgin Mobile at have an online shop, surropa.com, where you can 

our Vegas party, we've had Nintendo help us out. get NaCo and shortly you'll be able to get the Café 

Now people see us as kind of trendsetters for Lati- Tacvba merchandise and all these bands' merchan- 
nos in the U.S., so they're using it as a promotional dise. So it's a 360 business for us. 

vehicle for different things. Soda Stereo is a great ex- We pay a royalty to the band ... It's like a 

ample ... we [gave] away tickets to people who buy record label. So many records were sold, these 
on our site, which becomes an incentive for sales. were the expenses, this is the profit, and you give 

the band their part and you get yours. 
-Ayala Ben -Yehuda What role do you play selling band merchandise? 

We design the T- shirts and we produce 
them because we have all that infrastruc- 
ture already. Then we go on tour and sell 

EN LA RED: For 24/7 coverage of the Latin music world, 
.COM Billboard has partnered with MSN. For a complete roundup 

in Spanish, go to Billboard.Latino.MSN.com. 

SALUTE TO SERGIO 
Disa Records has set a Feb. 19 

release date for "K -Paz en Vivo 

Desde el Auditorio Nacional." 
The live CD will be packaged 
with video from one of the du- 
ranguense group's September 
2007 concerts at the Mexico 
City venue. The project fea- 
tures duets with Diego Verda- 
guer and Calo, plus a bonus 
track, "Querido Amigo," a trib- 
ute song by the band dedi- 
cated to its recently slain lead 

singer, Sergio Gomez. K -Paz de 

la Sierra's latest studio album, 
"Capaz de Todo Por Ti," leapt 
to No.1 on Billboard's Top Latin 

Albums chart last month in the 

wake of Gomez's Dec. 2 death. 

CHRISTMAS CASH 
The Spanish music industry re- 

ceived a belated $46 million 
Christmas present Dec. 20 when 

Spain's Parliament approved a 

new digital tax. The so- called 
"digital canon" will apply to MP3 

and MP4 players, mobile 
phones with MP3 recording ca- 

pacity and USB memory cards, 

and is expected to go into ef- 

fect Jan. 15. The Spanish gov- 
ernment estimates that of the 
100 million- 115 million ($144 

million -$166 million) of 'canon" 

that will be collected per year, 

some 32 million ($46 million) 
will go to the music industry. 
The money will be administered 
by Spanish authors' and pub - 

lishers' society SGAE. 

KENNY AND COFFEE 
Veteran instrumentalist Kenny 

G has signed a new deal with 
Starbucks Entertainment and 
Concord Records, which will be 

inaugurated with the album 
"Rhythm and Romance." The 

set of Latin love songs will be 

available Feb. 5 at Starbucks lo- 

cations and traditional retail 
stores. Kenny G is backed on the 

album by such acclaimed Latin 

musicians as drummer Alex 
Acuña, percussionists Michito 
Sanchez and Paulino Da Costa, 

bassist John Penia and guitarist 
Ramon Stagnaro. Sony BMG 

acts Camila and Barbara Muñoz 

contribute vocals throughout. 
Kenny G will begin a tour in sup- 

port of the new album Jan.18 in 

San Diego. Dates are on tap 
through March 26 in Miami. 

Reporting by Ayala Ben - 
Yehuda, Jonathan Cohen and 
Howell Llewellyn. 
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nstant Gratification 
Digital Lockers Face Conceptual, Legal Hurdles 

I have a dream. 
It's a dream where one 

day, I can access all my music 
from any location, on any de- 
vice, at any time. That means 
play it on my PC in the office, 
through my Xbox 360 in the 
Man Cave, through my stereo 
system in the living room 
and even at my buddy's 
house using his PC, stereo 
or game console. Heck, I'd 
even like it streaming 
through my car stereo. 

This dream requires the 
ability to not just stream 
music from a PC to other ap- 
pliances in the house, which 
is fairly widely available today, 

but to stream and download it 
from anywhere, on any Inter- 
net- connected device, through 
a link to a virtual, customized 
jukebox -in- the -sky. 

Today that remains a 

dream, but there are efforts 
afoot to make it a reality. Most 

come from companies that 
offer online digital storage 
services, otherwise known as 
digital lockers. The concept is 

that users can upload music, 
photos, office documents and 
pretty much anything stored 
on a given computer to a sort 
of virtual hard drive. 

A secure login process en- 
ables access to stored files 
from most any Internet - 
connected device, and in some 
cases users can share their 
files with others. For the most 
part, however, access at this 
time is limited to other PCs 
and mobile phones, which is 

one reason why the market for 

such services hasn't taken off 
on a grand scale. 

"The locker doesn't get re- 

ally interesting until you get 
beyond the PC," says Michael 
Robertson, CEO of MP3- 
Tunes, which features per- 
haps the only digital locker 
service dedicated solely to 
music files. "If we only made 
the locker service available on 
PCs, it wouldn't have the 
value needed to attract mil- 
lions of users. It needs to work 
with the DVR, mobile phones, 
game consoles. And we're just 
in the early stages 
of making that 
happen." 

Just before the 
holidays, MP3- 
Tunes introduced 
an extension to 
the digital locker 
that allows users to 

play their stored music wire - 
lessly through a PlayStation 3 

game console. Unlike the 
Xbox 360, which lets users 
stream music stored on their 
PCs through the console, this 
streaming takes place directly 
from the Internet to the de- 
vice. The company introduced 
a similar application for the 
Wii game controller earlier in 
the year. 

But Robertson's hardly 
alone. Google has been ru- 
mored to be working on a 

massive online storage proj- 
ect for the last two years 
called Gdrive, which, depend- 
ing on who you believe, is ei- 
ther set for an imminent 
launch or shelved completely. 
Exactly what music capabili- 
ties this will have 
remains 
unclear 
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until a formal an- 
nouncement is made. 

Despite their po- 
tential, digital lock- 
ers have yet to catch on 
as a central hub for "any- 
where" music access. Part of 
the problem is that the music 
industry and the music - 

buying public don't really get 
the concept. The prevailing 
view is that once purchased, 
music files should be down- 
loaded to a computer and 
transferred from one device 
to another much like a CD. 

But the locker system turns 
that concept on its head, pro- 
posing instead that music is 

stored in an Internet- accessi- 
ble repository that either 
streams or transfers it to each 

device. In addition to 
challenging the notion 

of music owner- 
ship in a digital 
age, there also 
needs to be a far 
greater collection 

of Internet -accessible 
music products as well - 
such as car stereos, home 
receivers, etc. 

Another problem is 
digital rights manage- 

ment. Lockers like MP3- 
Tunes and Xdrive aren't 
compatible with music pur- 
chased from iTunes, or with 
subscription tracks from 
services like Rhapsody and 
Napster. And even if they 
were, streaming music from 
them to multiple devices like 
game consoles or car stereos 
would require those devices 

RECEPTION LINE 
Home stereo manufacturing giant 
Denon is getting into the networked music 

game with a new line of Rhapsody -compatible re- 

ceivers. The S- Series range of devices feature Wi- 
Fi connectivity that allows them to connect directly 
to the Rhapsody music subscription service rather 
than streaming music from a PC. Of course, the S- 

series can do that as well, via the Wi -Fi connection or 

through a wired Ethernet port. Buyers get a free 30 -day 

subscription to the Rhapsody service. For iPod users, 

both the S -52 and S -32 feature built -in docks, but not 

wireless streaming from iTunes, as Apple just doesn't 
roll like that. But they can stream virtually any Internet 

radio station. 
The S -32 (pictured) runs for $500 and the S -52 -with 

an additional HD radio tuner, CD player and XM radio 

receiver -runs for $700. Both are available now. -AB 

1 
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Digital lockers like 
MP3Tunes (above, 
and left, shown on 
the Nokia phone) 
offer flexibility, but 
have drawn the ire of 
major labels. 

to have the appropri- 
ate DRM technology 
as well. 
What's more, the en- 

tire concept faces legal chal- 

lenges. Last September, EMI 

filed a copyright infringement 
lawsuit against MP3Tunes. 
Most of the complaint is fo- 

cused on a separate function 
called Sideload, a music 
search engine that finds music 
posted online -in some cases 
without authorization -and 
allows users to save those files 
to their music locker. But EMI 

also alleges that locker users 
can easily give away their pass- 
words to others so that they 
can swap their entire libraries 
with each other. 

This may not be the last 
such action. A new online 
storage service called Omemo 
emerged in December that 
lets people store music and 
other files in each other's hard 
drives in a sort of peer -to -peer- 

type system. So, the music 
posted by each user in the net- 
work would be organized into 
one common music folder 
and available for all others to 

access free of charge. 
And as usual, the capabili- 

ties of these innovative new 
technologies run afoul of the 
music industry's copyright 
concerns. So while these is- 

sues are worked out in the labs, 

at the negotiating table and in 
the courtroom, I'll just have to 

continue dreaming. 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz/digital 

Br's & I3RII=I=S 
GROSS ERRORS 
According to research col- 
lected by the Mobile Enter- 
tainment Forum, the mo- 
bile entertainment industry 
is losing as much as 10% of 
its gross revenue due to in- 

consistent and inaccurate 
sales reporting. Half of the 
respondents in its recent 
member poll said they re- 

ceive up to 50 types of 
sales reports, which causes 

massive confusion; 42% 

said the reports they get 
are inaccurate; and 93% 

said a better system is nec- 

essary for the long -term 
success of the market. Cur- 
rently, there isn't a stan- 
dardized content sales re- 

porting guidelines. 

RACETRACK 
SOUNDTRACK 
Electronic Arts has unveiled 
the soundtrack to the "Burn- 
out Paradise" racing video - 
game, to be released Jan. 

22. More than 40 acts are 
contributing to the sound- 

track, headlined by Guns N' 

Roses' "Paradise City." 
Other tracks include contri- 
butions from Alice in Chains, 

Avril Lavigne, Depeche 
Mode, Faith No More, Jane's 

Addiction, LCD Soundsys- 
tem and Soundgarden. 

FREEING THE FILES 
With the PlaysForSure logo 
campaign now in the crap- 
per, consumer electronic 
manufacturer Neuros is hop- 

ing to fill the void and capi- 
talize on the burgeoning 
digital rights management - 
free movement with its new 

"Unlocked Media" trade- 
mark and logo. The banner 
would be added to files 
guaranteed to be com- 
pletely free of any DRM, and 

therefore guaranteed to 
play on any device, and is 

free to any product or serv- 
ice focused on using open 
standards. The company is 

looking for an independent 
third party to act as the pro- 
gram's administrator. 
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TITLE 
ORIGINAL ARTIST 

COMPILED aY Ii elsen 

#1 
3WKS 

LOW 
FLO RIDA FEATURING T -PAIN 

NO ONE 
ALICIA KEYS 

WITH YOU 
CHRIS BROWN 

SUFFOCATE 
J HOLIDAY 

DUFFLE BAG BOY 
'LAYAZ CIRCLE FEATURING LIL WAYNE 

CRANK THAT (SOULJA BOY) 
:OULJA BOY TELLEM 

APOLOGIZE 
FIMBALAND FEATURING ONEREPUBLIC 

CLUMSY 
FERGIE 

KISS KISS 
CHRIS BROWN FEATURING T -PAIN 

I'M SO HOOD 

20 

13 23 

16 1t* 

12 13 

17 11 

15 16 

14 

18 17 

19 8 

29 2 
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Chris Brown's "With You" scores the week's 
largest unit increase as it climbs 7 -3. This 

week's tally of 47,000 is up 13,000 from a 

week ago. 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS 

CYCLONE 
BABY BASH FEATURING T -PAIN 

POP BOTTLES 
BIRDMAN FEATURING LIL WAYNE 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEE JEAN FEATURING AKON, LIL WAYNE E. NIIA 

BUBBLY 
COLES CAILLAT 

GIRLFRIEND 
BOW WOW 8 OMARION 

PARALYZER 
FINGER ELEVEN 

TATTOO 
MINN SPARK: 

SENSUAL SEDUCTION 
SNOOP DOc., 

on master ringtones safes data reported by Nielsen 
ice of Nielsen Mobile. Chart endorsed by 

Association and Mobile Entertainment Forum I MEF qIA 
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CORTNEY HARDING cortney.harding @billboard.com 

Ad Naiiseiim 
Indie Acts Battle Appropriation Of Their Images 
Baltimore electronic musician Dan Deacon 
opened his December issue of XLR8R maga- 
zine to find he'd been named one of the worst 
artists of the year in the reader's poll. 

But that wasn't what prodded him into mak- 
ing an obscene blog post. Rather, it was Deacon 
discovering his picture on the front of a postcard 
ad; on the back was a plug for Greyhound buses, 
promising to take riders to America's best un- 
derground venues to see artists like himself 

As it turned out, no one had ever contacted 
Deacon or any of the other bands in the ad to 
seek permission to use their image, let alone 
compensate them. Greyhound contends that 
all the copy and photos were provided by XLR8R; 
XLR8R offered no comment on the record. 

Deacon's case is not an isolated incident. In 
the Nov. 15 issue of Rolling Stone, readers 

the law, not all advertisers are willing to pay to 
play. And though some posters on message 
boards dedicated to the case have said that bands 
should be grateful for simply being exposed to 
a wider audience, the fact remains that using 
someone's image for a commercial purpose 
without his or her consent is against the law. 

The basis of the lawsuit filed by Xiu Xiu and 
Fucked Up is California Civil Code 3344, which 
states, "Any person who knowingly uses an- 
other's name, voice, signature, photograph or 
likeness, in any manner, on or in products, mer- 
chandise or goods, or for purposes of advertis- 
ing or selling, or soliciting purchases of, products, 
merchandise, goods or services, without such 
person's prior consent ... shall be liable for any 
damages sustained by the person or persons in- 
jured as a result thereof" 

There isn't a uniform fed- 
eral law that protects the indi- 
vidual's right of publicity, and 
laws vary from state to state. 
In this case, California was 
chosen as the venue because 
it is the home base of Xiu 
Xiú s Jamie Stewart. 

According to entertainment 
lawyer Quinn Heraty, who 
works with many indie bands 
but is not directly working on 
the case, "There is a presumed 
damage when someone uses 
your name or likeness for com- 
mercial purposes without your 
permission. Advertisers who 
use a band's image without 

their permission are not really looking to help 
the musicians. They're trying to use the indie 
vibe and the aura the band gives off to sell their 
product, not to help the act." 

Heraty says that the reason most indie acts 
don't pursue cases against those who use their 
images without compensating them is a sim- 
ple question of resources. "A band will see their 
image and call the company, only to be pawned 
off on the ad agency," she says. "It's a shell game, 
and it gets discouraging. And let's face it, lawyers 
are expensive. Because of this, some brands 
think they can just railroad indies; they assume 
they're broke and dying for exposure." 

In the past, individual indie acts have battled 
corporations and won; Nike issued a formal 
apology and destroyed a number of promotional 
items after Minor Threat and Dischord Records 
took the company to task for unauthorized 
image use. However, the class action suit marks 
one of the first times bands have come together 
to fight back. Under the California law. each vi- 

olation can be valued at $750. 
"That's what makes this all so baffling," 

Heraty says. "Greyhound and RJ Reynolds 
should know better. In the end, they have the 
most to lose." 

FUCKED UP has filed 
a class action lawsuit 

over a spread that 
ran in Rolling S 

found a four -page spread titled "Indie Rock 
Universe." Featuring an ad for Camel cigarettes 
on the flip side, the piece comprised cartoon - 
ish drawings of a mock "universe" populated 
by indie rock bands big and small. A number 
of the bands included in the piece expressed 
their anger in various online forums about 
being included in something that could be con- 
strued as an ad for a cigarette company. Two 
bands, Xiu Xiu and Fucked Up, have since 
filed a class action lawsuit against the maga- 
zine and RJ Reynolds. A spokesman for RJR 
contends that the ad and " Indie Rock Universe" 
are unrelated and they had no imput in the con- 
tent of the foldout. 

Rolling Stone also said that "Indie Rock Uni- 
verse" was in fact editorial content and not con- 
nected to the Camel ads. A source at the magazine 
pointed to a piece titled "Hip -Hop Universe," 
which ran last year in a similar format, and said 
that bands only had notoriety to gain from being 
included in the piece. 

It should come as news to no one that indie 
folks are hot marketing property right now, as 
brands seek to connect with niche audiences. 
On many levels, this is a positive development 
for musicians -with revenue from record sales 
and touring dropping, there is real money to 
be made with licensing deals. But while most 
companies operate within the boundaries of 

For 24/7 indies news and analysis, see 
.1J114 billboard.biz /indies 
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On the road with Zune® 
01/15/2008 - Rochester, NY 
01/16/2008 - New York, NY 
01/17/2008 - Baltimore, MD 
01/18/2008 - Philadelphia, PA 
01/19/2008 - Worcester, MA 
01/20/2008 - Richmond. VA 
01/21/2008 - Atlanta, GA 

01/22/2008 - Tampa, FL 

01/23/2008 - Ft. Lauderdale, FL 

01/25/2008 - Houston, TX 
01/26/2008 - Ft. Worth, TX 
01/27/2008 - San Antonio, TX 
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02/02/2008 - San Francisco, CA 
02/03/2008 - Portland, OR 
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02/09/2008 - Minneapolis, MN 
02/10/2008 - Iowa City, IA 
02/12/2008 - Sauget, IL 

02/13/2008 - Chicago, IL 
02/14/2008 - Cleveland, OH 
02/15/2008 - Detroit, MI 
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Toyota Center, Houston, Dec. 2 8,801 
10.829 

$765,296 
...__. Hartford Civic Center, Hartford, 17,483 

Conn., Dec. 9 two sellouts 

TRANS -SIBERIAN ORCHESTRA 
Live Nation 

$762,877 
$56/$26 

HANNAH MONTANA/MILEY CYRUS, JONAS BROTHERS 
Nationwide Arena, Columbus, 
Ohio, Dec. 11 

15,297 
sellout 

AEG Live, Jam Productions 

$731,399 
$100/$75/$50/ 
$30 

DANE COOK 
Sprint Center, Kansas City, Mo., 10,907 
Nov. 25 sul'out 

AEG Live 

$707,710 
$50' ._ Times Union Center, Albany, N.Y., 15,108 

Dec. 5 -6 two sellouts 

TRANS- SIBERIAN ORCHESTRA 
The Bowery Presents 

$704,845 HANNAH MONTANA /MILEY CYRUS, JONAS BROTHERS 
Sprint Center, Kansas City, Mo., 
Dec. 3 

13,790 
sellout 

AEG Live 

$681,608 
:, ? ,/ 

OZZY OSBOURNE, ROB ZOMBIE, IN THIS MOMENT 
Staples Center, Los Angeles, 
Nov. 30 

9,630 
sellout 

Concerts West /AEG Live 

$673,695 R. KELLY 
Rowe Entertainment 

$672,766 
$59.50/53956/ 
$25 

KEITH URBAN, GARY ALLAN 
Sommet Center, Nashville, 
Nov. 30 

12,480 
sellout AEG Live 

$665,415 
$56/$26 

HANNAH MONTANA /MILEY CYRUS, JONAS BROTHERS 
U.S. Bank Arena, Cincinnati, 
Dec. 13 

12,692 
sellout 

AEG Live 

$657,248 BARRY MANILOW 
Quicken Loans Arena, Cleveland, 8,618 
Dec. 14 14,649 

Live Nation, in -house 

`te1121= ,. Grosses 

On Ilie Roadl 
RAY WADDELL rwaddell @billboard.com 

The Road 
Ahead 
`Which Way Is Up' Panel 
Ponders Touring's Future 

Is the current state of the touring business a 

"cesspool" with a "self- destructive" streak? 
That was the stance that John Scher, co -CEO 

of Metropolitan Talent, took at a panel called 
"Which Way Is Up" at the Billboard Touring 
Conference in November. The panel -which 
successfully aimed to spur some candid conver- 
sation about where the touring industry is 
headed -was moderated by Billboard group ed- 

itorial director Tamara Conniff. Onboard, in 

addition to Scher, were Peter Grosslight, world- 

wide head of music for the William Morris 
Agency; Kevin Morrow. president of Live Na- 

tion New York; Jay 

Marciano, presi- 
dent of Madison 
Square Garden 
Entertainment 
(MSGE); Sean 
Moriarty, CEO of 
Ticketmaster, and 
Larry Vallon, ex- 

ecutive VP of AEG 

Live. 

"It's certainly 
not the business 
that any of us on 
this panel grew up 
in," Scher said. 
"And I think if we 

don't figure out very quickly how to appropriately 
monetize every part of the business -the artists, 
the agencies, the promoters, the facilities -there 
won't be a business left in five or 10 years." 

But on a panel full of smart guys who are as 

diverse in their opinions as they are skilled at 
their jobs, not everyone saw things the same 
way. While admitting the live biz faces some 
"fundamental challenges," Ticketmaster's Mo- 

riarty opined that "the interest and appetite of 
fans and the quality and diversity of artists is 

better than it has ever been." Similarly, Mar - 
ciano pointed out that MSGE enjoyed record 
years in all its venues, exceeding 90% capacity. 

"I find the business quite vibrant," Grosslight 
added. "We tend on these panels to focus on the 
big, high -profile 10 % -15% of the industry, but 
the industry is much, much larger and deeper 
than that. We have almost 80 agents and 275 

staffjust in the music division and nearly 1,000 

clients and they aren't all staying home." 
That may be part of the problem, in Scher's 

view. "Maybe it's because I sit lower to the ground 
than you guys do," he said, citing the plethora 
of small rooms operating in New York as an ex- 

ample. "It's nonsense -there are way too many 
shows. The only people that are benefiting from 
the multitude of rooms of the same size are the 
artists, who are able to get more money." 

Scher admitted he didn't understand the busi- 

ness plan of Live Nation and, to a lesser degree, 
AEG Live. "Factually, Live Nation has lost money 

every year of its existence. They're 
out there dominating- market 
share, market share, market share, 
new buildings in markets that don't 
need new buildings," he said. "I 

have no idea whether AEG makes 
money or not because they're a pri- 

vate company." 
At the independent promoter 

level, including secondary markets, 
"my guess is two out of three shows that are 
bigger than the club level lose money, maybe 
worse than that," Scher said. 

"I don't want to count everybody's money, 
but from my perspective the New York market- 
place has never been more thriving," Marciano 
countered. "There are probably eight new clubs, 
four promoters in the marketplace, and the best 
I can tell everyone is making money, everyone 
is continuing to build more." 

Both Marciano and Grosslight believe mar- 
ket fragmentation and more clubs benefit artist 
development. "In a lot of cases the fan is mak- 

TletdNamph,l . .': 
Jai. Berry, - aaer g,erlPIan4r Ever . : -. 
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They would know: From left, touring industry heavyweights KEVIN 
MORROW, PETER GROSSLIGHT, SEAN MORIARTY, JAY MARCIANO, 
JOHN SCHER and LARRY VALLON discussed/he future of the biz at the 
Billboard Touring Conference in New York. 
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ing the determination as to whether they will 

remain a fan based on the artist's ability to per- 
form, and I think that is healthy for the indus- 
try," Grosslight said. "[Clubs] are providing a 

place for artists to learn their craft and [ for fans] 
to find out who's real and who isn't." 

When Scher offered the argument that "ticket 
prices have gotten out of hand, service charges 
have gotten out of hand, artist guarantees have 
gotten out of hand," Vallon noted he had been 
hearing the same complaints since 1970. Scher 
agreed, but added, "If you do the math of what 
the average ticket price of a theater /arena /am- 
phitheater show is, it's dramatically different." 

Moriarty said that Ticketmaster data didn't 
fully support that supposition. "Where it's true 
is at the very top of the market, and that's be- 

cause of the fundamental reality that people 
today, through every social class, are much more 
wealthy than they've ever been," he said. "Tick - 

etmaster data shows, across all live entertain- 
ment categories, retail tickets on the system in 
1996 averaged $36. Ten years later they aver- 

aged $48. The average service charge was $6 

and change; 10 years later the average service 
charge was $8 and change. It's going up, but 
on the average it's not going up inconsistently 
with the way everything else in the world we 

live in is going up as well," 

For 24/7 touring news 

.bIz and analysis, see 
billboard.biz /touring. 

GROSS/ ARTIST(S) 
Venue, Date 

Attendance 

Copyright 2008, Nielsen Business Media, 
Inc. All rights reserved Boxscores should 
be :submitted to: Bob Allen. Nashville_ 
Phone. 615- 321 -9171. Fax: 615 321 -0878. For 
research and pricing. call Bob Allen. 

FOR MORE BOXSCORES GO TO: 
Promoter BILLBOARD.BIZ 

$851,650 
q oe) 

SODA STEREO 
Estadio Nacional, Panama City, 20,770 
Panama, Nov. 27 sellout Evenpro /Water Brother 

$842,000 TRANS- SIBERIAN ORCHESTRA 
KeyArena, Seattle, Dec. 1 

18,931 
21.545 two show Live Nation, in -house 

$832,819 
$66/ $26 

HANNAH MONTANA /MILEY CYRUS, JONAS BROTHERS 
Allstate Arena, Rosemont, III., 
Dec. 8 

14,389 
sellout 

AEG Live, Jam Productions 

$826,251 R. KELLY 
Philips Arena, Atlanta, Nov. 15 12,329 

4.348 Rowe Entertainment 

$819,888 
$._ 

TRANS- SIBERIAN ORCHESTRA 
Target Center, Minneapolis, 
Dec. 15 

19,479 Live Nation, Mr. Chan Presents 
23,842 two shows 

$815,824 
$66,'$26 

HANNAH MONTANA /MILEY CYRUS, JONAS BROTHERS 
Ford Center, Oklahoma City, 
Dec. 2 

15,455 AEG Live 

$794,603 HANNAH MONTANA/MILEY CYRUS, JONAS BROTHERS 
Alltel Arena, North Little Rock, 15,635 
Ark., Dec.1 AEG Live 

$781,205 HANNAH MONTANA / MILEY CYRUS, JONAS BROTHERS 
Conseco Fieldhouse, 
Indianapolis, Dec. 9 

15,180 AEG Live 

$779,970 TRANS -SIBERIAN ORCHESTRA 

DBradlec. 16 
ey Center, Milwaukee, 19,866 

21,556 
Live Nation, Frank Productions 

$773,149 HANNAH MONTANA /MILEY CYRUS, JONAS BROTHERS 
FedEx Forum, Memphis, Nov. 29 14,201 

sel lout AEG Live 

$767,855 DANE COOK 
Wells Fargo Theatre, Denver, 
Dec. 8 

9,669 
two sellouts 

AEG Live 

20 

30 

m 

m 

m 

$652,984 NEIL YOUNG, PEGI YOUNG 
$159/564 Tower Theatre, Upper Darby, Pa., 6,015 

Dec. 9 -10 two sellout, Live Nation Global Touring 

$652,470 
$56/$26 

HANNAH MONTANA/MILEY CYRUS, JONAS BROTHERS 
Van Andel Arena, Grand Rapids, 12,437 
Mich., Dec. 6 sellout AEG Live 

$649,316 
$46/536 

TRANS- SIBERIAN ORCHESTRA 
Rose Garden, Portland, Ore., 
Dec. 2 

15,564 Live Nation 
20.002 two shows 

$646,979 MANA 
(340,8O7.108colon) Estadio Saprissa, San Jose, 
$23.08/512.50. Costa Rica, Nov. 20 

20,434 
seUout Evenpro /Water Brother 

$634,422 HANNAH MONTANA/MILEY CYRUS, JONAS BROTHERS 
Arena at Gwinnett Center, 
Duluth, Ga., Nov. 28 

11,082 AEG Live 

$625,460 
(636,581 balboa; 
$200/$30 

MANA 
Figali Convention Center, 
Panama City, Panama, Nov. 22 

7,802 
sellout 

Evenpro /Water Brother 

$616,840 
$95/545 Toyota Center, Houston, Dec. 4 8.310 

8.333 

STEVIE WONDER 
Live Nation 

$614,748 
$95/$65 

STEVIE WONDER 
Nokia Theatre, Grand Prairie, 
Texas, Dec. 5 -6 

7,368 AEG Live, Live Nation 
12,638 two shows 

$612,788 
$200/59.99 

BARRY MANILOW 
Palace of Auburn Hills, Auburn 7,159 
Hills, Mich., Dec. 15 694 Live Nation, Palace Sports & Entertainment 

$595,624 
$79.75/$59.75/ 
$39.75 

OZZY OSBOURNE, ROB ZOMBIE, IN THIS MOMENT 
Ford Center, Oklahoma City, 
Dec. 6 

10,725 
sellout 

Concerts West /AEG Live 

$584,194 
569- 55/53210 

$583,379 
$55/$40 

$581,343 

$562,925 
$58/544 World Arena, Colorado Springs, 11,899 Live Nation, in -house 

Colo., Dec. 5 14,440 two shows 

97X NEXT BIG THING: THE USED, JIMMY EAT WORLD & OTHERS 
Ford Amphitheatre, Tampa, Fla., 16,113 
Dec. 2 19, 510 

TRANS -SIBERIAN ORCHESTRA 

Pepsi Center, Denver, Dec. 6 12,375 
sellout 

TOOL, TRANS AM 

Pepsi Center, Denver, Nov. 21 
11,75 

sel lo8ut 

Live Nation 

Live Nation 

AEG Live 

TRANS- SIBERIAN ORCHESTRA 
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ED CHRISTMAN echristman@billboard.com 

Formatted 
For Success 
New Physical Products Hold New Opportunities 

Although the music industry 
just left behind a tough year, we 
all know we are facing an even 
more challenging one ahead. 
That's because digital sales are 
still not offsetting the decline 
in physical volume. It seems 
that the labels are paying plenty 
of attention to building digital 
sales, but for all their lip serv- 
ice are still not doing enough 
to prop up physical formats. 

Besides those customers 
choosing digital over physical, 
the other things hurting CD 
sales are price, exclusives and 
the oncoming format obsoles- 
cence. Let's tackle these things 
one at a time. 

Sure, it's been said a mil- 
lion times that consumers 

a practice that merely shifts 
sales -not grow them -usu- 
ally from multiple accounts to 
nowadays a few big -box ac- 
counts. Forget that it drives the 
shut -out retailers crazy, but four 
versions ofJames Blunt's "All 

the Lost Souls," each available 
at different big -box accounts, 
also confuse and piss off con- 
sumers, according to Newbury 
Comics CEO Mike Dreese 
(Billboard, Dec. 22, 2007). 

Exclusives are also a factor 
in why music specialty stores 
close. Isn't it amazing that the 
U.S. industry's overall sales 
keep falling, even though big 
boxes like Target, Wal -Mart 
and Best Buy keep opening 
more stores? Could it not be 

THE NEW BREED 
DVDpIus is a hybrid 

disc that allows for al- 
bums to be issued in CD 
and Surround Sound 
versions, accompanied 
by video. 

DFS, or Digital Future 
Solution, comes with pre- 

recorded content that can 
unlock online updates. 

CDVU+ allows for a 

digital booklet to be 
embedded on a CD. 

MVI is an album that 
contains audio, video and 
links to more content. 

will pay and pay well for a hit 
title they really want. But the 
label folks who say that seem 
to forget that for every album 
that is an automatic pur- 
chase, there are many other 
potential album purchases 
that are internally debated by 
consumers, with price being 
one of many factors under 
consideration. 

There are many reasons 
why CD prices need to come 
down, but I have done that col- 

umn many times before, so I 

won't repeat myself here, ex- 

cept to reiterate just one of 
them. A price reduction will 
help the account base remain 
healthy. When stores are 
healthy, they don't have to 
close. It's that simple. The 
rapid decline of CD sales owes 
just as much to the shuttering 
of stores carrying music and 
the reduction of music space 
in ongoing stores as it does to 
any other factor. 

Let's move on to exclusives, 

more clear that having dedi- 
cated music stores remain 
open might be in the label's 
best interest long term? 

Finally, let's do something 
about the CD. The movie indus- 
try is already at work on setting 
up its second physical digital 
format -Blu -ray and HD -and 
the music industry is just now 
taking tentative steps to its sec- 
ond. What's with that? 

Last issue, Billboard high- 
lighted four discs -DVDplus, 
MVI (music video interactive), 
CDVU+ and DFS (digital fu- 
ture solution) -all vying for at- 

tention as the CD replacement. 
Most of these discs have been 
around since last March, and 
yet so far all we have seen in 
the States are maybe eight ti- 
tles issued on MVI. Why are 
we taking our time on this? 
Isn't the industry sinking fast 
enough to prompt a slightly 
quicker response? 

Sure, I know that surround 
sound failed to catch the imag- 

ination of consumers before, 
just like quadraphonic albums 
failed in the '70s, but the num- 
bers that the DVDplus people 
are touting make for a convinc- 
ing argument. Forty -three mil- 
lion households now have 
surround sound, and 60 mil- 
lion will have it by 2009. Seems 
like a great base of consumers 
who might want to buy, say, the 
373 albums that have each sold 
more than 5 million units, to 
play in surround sound. 

I hate it when the industry 
tries to trick customers into 
rebuying albums by coming 
out with limited edition ver- 
sions well after street date, 
instead of having them both 
out day- and -date. But who 
could complain about being 
offered the opportunity to 
buy a superstar platinum 
album in a new, high -quality 
version now, when most con- 
sumers didn't have surround 
sound opportunities when 
most of those albums were 
initially released? 

And don't forget, ifyou don't 
want to adopt DVDplus, MVI 
comes out on a DVD and is 
fully capable of containing sur- 
round sound too. 

CDVU+ is also worth taking 
a look at, as long as you keep at 
least a basic CD booklet with 
the package, something that so 
far Hollywood is not doing. Fi- 

nally, what I like about DFS - 
which can be married with 
DVDplus and visa versa -is 
that it seems to offer a solution 
to the exclusives issue. 

We all know exclusives are 
bad for the industry, but the la- 

bels are going to keep doing 
them because they like using 
other companies' money to 
market their records. But with 
DFS, after an exclusive win- 
dow, you could allow all cus- 
tomers the opportunity to buy 
all the exclusive tracks that 
were spread out to all the var- 
ious big boxes and iTunes to 
the updatable area of the DFS 
disc, thus making the album 
complete for everyone. . 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz /retail. 

JANUARY 12, 2008 www.billboard.biz 17 

IV 

07 

BILLBOARD WILL NOT PUBLISH A DECEMBER 29 ISSUE. 

no 

Ott MCllARí! 
la111106 

TITLE 
P I 

RfiGM 7, 
KI 

aWN 
© 22 35 

LOGEZE pp0 

cMia Brown 
Fee 

pnePepubl'c 

mb land Featudn9 
- 

T pMOSFVPi>PGxcuNielaKqM' 

aeOFXEPS. 
!0., G YxaPi pa11lN 

UNwE 
Ga 

F U E1.- 

KnYeW 
s 

OB 
ryF 

t -n9TP.nc, 
7 

BabY OUCnTP'in 

West Feal4u0En0 ,G 

Ml 

1(en 

plhanna 5PP 
prf9ay,POJHO:, 

4o a3 

4e 

MISEEtx (A 
MI,P4GEPP 

62 -HYP RÉ 
<11 

9J 
AS IF 

sxax 

13) 

t4 
SWEETEST 

GIRL l 0 0 

43) 

1a e6 BAV :,:c'.,a 

M 61 
5v 

*AR E THAN P MEMÓP 

BLEED IT O0- 
M OU KNOW 

WHAT IT 

12 12 G 

E>t 

0,041 0 JONES 
%) INGPN 

Timbri ®drau1. 
a M a EPY5EN1 

. ..uue F ME W P l vM1u58n 

ÁN 

PO 

BED .sx c McYxNEn V 

BIGGIRIS, 
DoN 

17 ;Çm 

GIMME 
MOPEPGVoxxi' 

pyp TEDMi .1asoN.iP. 

WH 

HOW Fw 
PwX 

xNE 

60 
vY' 

sMF' 
XNES 

e0,144401 

son 

Ida 

Ole YFer91e 

® wn ,s PBeY SPea 3. 
_ 

SHADDWPLPY 

9 xoEa 
1GET MONEY 

52 42 

LIVIN 
OUR LOVE 

S 

69 7' EPK Y CURL 
FR 

' 
70 

ALL 

® 70 82 FIRECRACKER 
®73 as THI 

B M 
rxYM íóM 

While Alitia Kett 

110163 
at 60.4 

13313 1,23 

e401%33 
d 

602100 
6,4211 

14o.1, along 

3216 the weeks 

hest a061eFP 

gain WP 

1001000 

Impressions)' $ 

o 

Jn 

n 01 50RP` 

Te 6b 59 lzsa 

..it, 11 27 

sÑ01 

4.ft 44' 

CI) 
33 42 

BPIYDON'T 
GO... 

AN. n, 11 
_ 

- -- oc DELILAH 

1.1 e W ne 

Ircle 
Playa. n T,mbo,ake 

11 

ORDER THE UNPUBLISHED CHARTS NOW! 

INDIVIDUAL CHARTS: 1 $10.00 Full Graphics 

Please list: 

ENTIRE CHART PACKAGE: O $49.99 Full Graphics 

PLUS SHIPPING & HANDLING: $6.95 USA $9.95 INTERNATIONAL 
Sales tax on order amount applies in the following jurisdiction: CA 8.25 %, DC 5.75 %, FL 6%, GA 7%, 
IL 7.75 %, MA 5%, MD 5%, MN 6.5%, MO 4.225 %, NJ 7 %, NY 8.375 %, TN 9.25%, Tx 8.5 %, VA 5 %, 
Canada 6 %. 

TOTAL AMOUNT: 

I am paying by: Ti Check O Money Order 

Credit Card: r1 Visa O MasterCard O Amex 

Card #: 

Exp. Date: 

Name on Card: 

Shipping to: (Name) 

Address: 

City: 

State /Zip: 

Phone: 

Email: 
Send your check and money order payable to Billboard to: 
Billboard Research, Attn: Gordon Murray, 770 Broadway, 7th Floor, NY, NY 10003 or 
Fax: 646.654.4672 

FOR MORE INFORMATION 
646.654.4633 or research @billboard.com 
www.billboard.com/research 

www.americanradiohistory.com

www.americanradiohistory.com


gen das to 

`c I 

/8&., 

GLOBAL BY ROBERT THOMPSON 

Smoking ban protesters, seen here 
at a Dec.10 rally in Munich, claim that 

new legislation will drive some fans 
from live music clubs. 

PAY TO PLAY? 
Digital `Tax' Slammed 
In Canada 

TORONTO -A revolutionary plan that would 
effectively legitimize file- sharing here has been 

slammed as "a pipe dream" by Canadian labels. 

The Songwriters Assn. of Canada proposes to 
allow domestic consumers access to all recorded 
music available online in return for adding a $5 

Canadian ($4.96) monthly fee to every wireless 
and Internet account in the country. 

The SAC claims that the proposal, which has 

been presented to labels' bodies the Canadian 
Record Industry Assn. (CRIA) and Canadian In- 

dependent Record Production Assn. as well as 

publishers' groups, would raise approximately 
$1 billion Canadian ($993 million) annually. Al- 
though the SAC does not detail how revenue 
would be collected and distributed, it says it 
would go to artists, labels and publishers. 

The idea doesn't strike a chord with every- 
one. The SAC proposal "would signal the death 
of paid music services in Canada," says Alistair 
Mitchell, CEO of Canadian music service Pure - 

tracks. "It would be saying we're just giving up 

on developing new models. The concept is so 

flawed, I don't know where to start." 
"This proposal is incredibly well thought out 

and well- constructed," acting SAC president 
Eddie Schwartz says. Producer /songwriter 
Schwartz, whose songs have been performed 
by Joe Cocker, Pat Benatar and Donna Sum- 
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No Butts 
Will Europe's Smokeless Zones Hurt Live Music Scene? 

LONDON -It's "butts out" for the live music in- 

dustry in Europe. 
On Jan. 1, continental Europe's most popu- 

lous country completed something of a cultural 
shift when Germany introduced a nationwide 
ban on smoking in public areas -including live 

venues and dance clubs. 
While venue operators come to grips with 

the new policies, some German concert pro- 
moters are concerned that nixing nicotine will 
damage business. 

A study by market research company GfK in 
Nuremberg found that 12% of German concert- 
goers deemed smoking a necessary part of the 
live experience. "Even though the prohibition 
on smoking is not so important for most peo- 
ple," says Jens Michow, president of German 
concert promoters association IDKV, "neither 
concert promoters nor artists can do business 
without 12% of their visitors. We can only hope 
that the ban will not influence their decision to 

go to concerts." 
German venue operators should look west for 

reassurance; England's introduction ofa ban on 
July 1, 2007, met with almost entirely positive 
reaction from the local live industry. 

Similar measures had already been introduced 
in neighboring Ireland, Scotland, Wales and 
Northern Ireland, and a host of fellow European 
Union members followed suit. A partial ban in 
France became total on Jan. 1, and beginning 
July 1, smoking will be banned in Dutch bars 
and clubs. 

Minor pitfalls do exist, British live music in- 

siders say. Aside from violations attracting fines - 
which vary from territory to territory -venue 
operators and promoters must consider what ef- 

fect a ban has on attendance and bar income. 
Overall, the ban is "a good thing," says John 

Northcote, CEO of live music and club venues 
business Academy Music Group. "It hasn't re- 

ally affected our gigging business. It's had a mar- 
ginal effect on the club business, but that will 

sort itself out over the six months. It certainly 
hasn't devastated the business like it has bingo." 

Britain's bingo halls and pubs were report- 
edly among the worst -hit by the new rules. Trade 

body the U.K. Bingo Assn. claimed declines of 
up to 27% in revenue immediately following the 
2006 introduction of the ban in Scotland. 

But the live music business has no such fears. 
"I haven't heard anyone say they thought atten- 

mer, says the scheme would "allow people to 
gain access to the entire repertoire of Western 
music" for only $60 Canadian per year. 

That, he adds, "amounts to $0.16 [$0.159] 
per day. [Which] seems like a pretty good deal." 
Schwartz adds that it is unlikely users with both 
a wireless phone and Internet account would 
have to pay twice for access. 

The Canadian Wireless Telecommunications 
Assn. estimates Canada had 18.5 million wireless 

phone users and 7 million residential Internet 
users at the end of 2006. In 2006, according to 
the IFPI, the trade value of recorded music fell 
9.1% to $598.7 million Canadian ($529.8 mil- 
lion); CDs accounted for 85% of that total. 

CRIA president Graham Henderson says he 

has discussed the plan with Schwartz, but his 

organization is reluctant to become involved. 
"We don't want to pursue what amounts to a 

pipe dream that is presented as a quick fix," he 

says. "We'll lose focus on the real issues that will 
help us resolve the industry's problems." 

Schwartz says he has received posi- 
tive feedback from consumer groups. 
However, he notes that it would require 
clearance from the Copyright Board of 
Canada, and the SAC has not yet taken 
the concept to the regulatory body. 

The SAC has also yet to present its proposal 
to Canadian Internet service providers, although 

some are dismissive of the plan. 

"It appears [the SAC] would ask wireless 

carriers and ISPs to collect this surcharge 
on their behalf," says a spokesman for Bell 
Canada, one of the country's largest 
telecommunications companies and the ma- 
jority owner of Puretracks. "[That] would 
not go over well with our client base, espe- 
cially with the large number already signed 
up for our [legal] mobile and online music 
services." 

The Supreme Court of Canada ruled in 2004 
that ISPs are not responsible for the actions of 
clients using their Internet services. One sen- 

ior source at a Canadian ISP says, "ISPs are not 
required to -nor would they -police this kind 
of usage. Nor would they charge, collect and 
remit what is in essence a tax." 

However, the proposal has received support 
from the Canadian Music Creators Coalition, a 

group of 187 acts, including the Barenaked 
Ladies and Avril Lavigne. 

Artist Andrew Cash described the SAC sug- 
gestion in a statement on behalf of the CMCC as 

"the first progressive proposal we've seen in 

Canada to address file- sharing." 

BARENAKED LADIES and 
EDDIE SCHWARTZ (inset) 
are backing a controversial 
plan aimed to stem the tide 
of digital piracy. 
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dances were down because of the smoking ban," 
says Bob Angus, director of British promoter 
Metropolis Music. 

Club trade falls into a slightly different area, 
says Steve Forster, London -based managing di- 
rector of Venue and Live Music Solutions, which 
operates the 18 venues within MAMA Group's 
stable. The window in which a clubgoer stays on 
the premises is generally longer, 
he explains, and "there tends to 

be more social interaction." 
"We will also look to estab- 

lish new possibilities for 
smoking," says Rene Rohde, 
managing director of the 
Eishaus dance club in Lübeck, 
Germany. "Initially, we will 
have fewer visitors, but it will 

slowly find its level." 
During the longer term, the introduction of 

"smoking terraces" and a watertight system for 
re -entry passes are projects the U.K. live busi- 
ness is looking into. "But that leads to a whole 
myriad of complaints from residents and peo- 
ple nearby about noise escaping," says Acad- 
emy Music Group's Northcote, whose company 
will test a re -entry pass system in early 2008. 

A recent British survey suggests a smoking 
ban could actually encourage gig -goers. Con- 
ducted for mobile phone operator Vodafone 
and published in September, it found that 20% 
of respondents believed the smoking ban had 
produced "positive" results for concerts. That 

figure doubled to 39.5% for the 16 -24 age group. 
The nationwide online survey carried out by 

Tickbox.net represented a sample of more than 
1,400 participants. 

According to a separate study published in 
December by market research firm Synovate, 
in which more than 8,500 were interviewed 
across a range of international markets, 14% 

of respondents said they be- 
lieved smoking bans made 
dining out and entertainmen t 
options more enjoyable. 

Leading German promot- 
ers suggest the overall attitude 
toward the ban is positive. 

"We do not see any connec- 
tion between the smoking 
prohibition and ticket sales," 
says promoter Marek Lieber - 

berg, managing director of Marek Lieberberg 
Konzertagentur in Frankfurt. "But we are 
strongly convinced that the quality of the at- 
mosphere in the halls will be improved." 

"You just have to accept it, plan for it and 
embrace it," Forster says. "You can try to op- 
pose it as much as you like. If you're sensible 
and practical, you sell the positives to the cus- 
tomer and you factor in the desires for the 5% 

or so who still want to smoke -and you keep 
everyone happy." 

Additional reporting by Wolfgang Spahr 
in Hamburg. 

EWS 
» >QUEEN HONORS 
MINOGUE, PARKINSON 
Australian pop singer Kylie Minogue and vet- 
eran British broadcaster Michael Parkinson were 

among the music industry names on Queen Eliz- 

abeth II's new year's Honours list. The list, based 

on recommendations from the U.K. government, 
was published Dec. 29. Minogue, who recov- 
ered from breast cancer to relaunch her career 
in 2007 with her 10th album, "X" (Parlophone), 
became an Officer of the Order of the British 
Empire in the annual list, for "services to music." 
Parkinson was named a Knight Bachelor for 
services to broadcasting. His TV chat show 
"Parkinson," launched by the BBC in 1971, be- 
came a national institution; in its later incarna- 
tions for the BBC and commercial rival ITV, it 
developed into a key show for breaking mid - 
dle-of- the -road /AC acts in the United Kingdom. 
Other honorees included Beggars Group /Im- 
pala chairman Martin Mills, named a Member of 
the Order of the British Empire for services to the 
music industry, and concert promoter Graham 
Pullen, director of special projects at Live Na- 
tion in the United Kingdom, who was given the 
Member of the Royal Victorian Order medal for 
his work producing and staging charity concerts. 

-Tom Ferguson 

»FRENCH VIRGIN 
STORES SOLD 
French media conglomerate Lagardère has 

agreed to sell a majority stake in Groupe Virgin - 
which operates Virgin retail stores in France- 

for an undisclosed sum to investment fund But- 
ler Capital Partners. The sale covers the group's 
seven retail stores in France, plus online enter- 
tainment retailer VirginMega. Unconfirmed 
reports suggest the value of the transaction is 

slightly less than 100 million ($147 million). 
Virgin employs 1,900 people with annual sales 

approaching 400 million ($588 million), ac- 
cording to a statement issued by Lagardère. Bill- 

board understands that Butler Capital will own 
80% of Virgin, with Lagardère keeping the 
remaining 20 %. -Aymeric Pichevin 

»SPAIN ADOPTS 
DIGITAL TAX 
The Spanish parliament has approved the in- 

troduction of a tax on digital equipment capa- 
ble of recording music, film, photocopies or any 

other form of intellectual property. The move 
expands existing legislation to cover digital 
music players, mobile phones with recording 
capacity and USB memory cards. The tax is ex- 

pected to be applied starting Jan.15. The Span- 

ish government estimates that 100 million - 
115 million ($144 million -$166 million) will be 

collected per year, with some 32 million ($46 
million) to go to the music industry to compen- 
sate authors and artists for loss of income caused 

by private copying. Revenue collected will be 

administered by Spanish authors' and publish- 
ers' society SGAE. -Howell Llewellyn 

For 24/7 global news and analysis, see Z billboard.biz /global. 
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GLOBAL BY STEVE McCLURE 

SURROUND 
SOUND 
Japan's 360- Degree Model 
Draws Admiring Glances 

TOKYO -What goes around, comes around. 
Universal's August 2007 acquisition of Sanctuary Group 

brought the former indie s much vaunted "360- degree model" 
-adding management, concert booking and merchandising 
to label /publishing activities -back into the spotlight. 

In Japan, however, pop acts have been benefiting from 360 - 
degree vision since the 1960s. 

"The future is already here in Japan," Universal Music Group 
International Asia Pacific region president Max Hole says. He 
notes that the Japanese 360- degree approach is rooted in the 
working culture of the country's artist -management compa- 
nies. "They have been sharing in all related revenue streams 
for decades," he says. "The services they provide are much 
wider than those of Western companies." 

Daniel DiCicco is president of Tokyo -based BMG Japan, 
which operates management company BMG Artists. He says 

Japanese 360- degree deals often involve 
working with media and outside part- 

ners which make financial invest- 
ments in artists' careers in exchange 
for sharing certain rights. 

"The Japanese domestic music 
market is highly evolved, with a com- 

plex and varied landscape of creative 
players," DiCicco says. "One doesn't just 

waltz in to applause with a 360- degree contract 
in hand." 

Tokyo -based production company Johnny's Jimusho, estab- 
lished in 1963, is widely acknowledged as pioneering Japan's 
360- degree model. The company originates the concept for 
an act, hires suitable performers and develops them into a 

marketable, branded pop package, while maintaining control 
over many rights. 

Leading domestic record companies such as Sony Music En- 

tertainment (Japan) (SMEJ) and Avex Group also offer a wide 
range of music services; Tokyo -based Sony's 44 companies cover 
labels, distribution, artist management, music publishing, mag- 
azine publishing, cable TV and music venues. Similarly, Avex's 
operations include labels, management, publishing, physical 
and digital distribution, concert promotion as well as a school 
for aspiring artists. 

"Avez has been a 360 -type company from the very begin- 
ning," says a representative for the leading independent, which 
launched in 1988. About 30 of Avex's 210 acts have 360 -type 
deals, he says. 

Other majors have adopted the practice. In 2006, Univer- 
sal Music Japan entered artist management by launching Uni- 
versal Music Artists, while in 2007 Warner Music Japan bought 
70% of Tokyo -based management company Taisuke. More re- 
cently, EMI Music Japan launched management company EMI 

Entertainment Japan in November. 
Typical of the acts signed to 360- degree -type deals is female 

pop duo Puffy, signed as a recording act to SM EJ label Ki /oon 
Records, with a publishing deal with Sony Music Publishing 
and management through Sony -owned Hit & Run. 

Other acts pick and choose from the range of services on 
offer. Up- and -coming rock band Base Ball Bear, for example, 
has a record deal with EMI Music Japan, but is signed for man- 
agement publishing with Sony group company Music Tabloid. 

The 360 -degree model "is OK for 'idols,' but not rock bands," 

20 
I 

BILLBOARD I JANUARY 12, 2008 

says Yukio Kobayashi, president of Tokyo -based independent 
management company 3rd Stone From the Sun, which han- 
dles local rock acts Theatre Brook, Hige and Bo -Peep. The model 
most benefits teen -pop acts that need maximum media expo- 
sure for the short term, but not rock acts interested in long- 
term careers, he says. 

The Japanese model's potential pitfalls were vividly illus- 
trated in 2001 when female pop singer Ami Suzuki went 
against Japanese show business' paternalistic grain by suing 
AG Communication, the Tokyo -based production company 
where she was signed to a 360 -degree deal. 

THREE LABELS' 
360 VIEWS 
JOHNNY'S JIMUSHO 
Based: Tokyo 
Key acts: SMAP (male pop vocal 
group; recordings licensed to Victor 
Entertainment), Kat -tun (male pop 
vocal group), Tokio (male pop vocal 
group; recordings licensed to Univer- 
sal Music Japan) 
Associated businesses: Johnny's Mu- 
sic Publishing, Joy Storm (record la- 

bel), Johnny's Family Club (fan club), 
Johnny's Shop (merchandising) 
Since its establishment in 1963 by 
Japanese- American producer /talent 
scout Johnny Kitagawa, the Johnny's 
Jimusho production house has 
become one of the most powerful 
players in the Japanese entertain- 
ment business. It specializes in male 
"idol" groups, most famously quintet 
SMAP, whose members are among 
the best -known entertainers in 

Japan. "Johnny's is the ultimate '360- 
degree' company," one Tokyo music - 
biz insider says. 

AVEX GROUP 
Based: Tokyo 
Key acts: Ayumi 
Hamasaki (rock/ 
pop female vocal- 
ist), Kumi Koda (R &B /pop female vocal- 
ist), Exile (R &B /pop male vocal group) 
Associated businesses: Avex Entertain- 
ment (recording /music publishing), 
Velfarre Entertainment (club /restau- 
rant management), Avex Live Creative 
(concert production, music publish- 
ing), Avex Planning and Development 
(artist development), Avex Marketing 
(distribution and merchandising) 
Having started out in 1988 importing 
dance music from Europe, Avex grew 
during the 1990s into one of Japan's 
biggest labels, discovering and devel- 
oping a steady stream of dance -pop 
acts. The company recently branched 
out into movie and animation produc- 
tion; however, a spokesman insists that 
"Avex's core competency is undoubt- 
edly artist management." 

Suzukí s 1999 debut album, "SA," had sold 1.5 million 
copies domestically, according to SoundScan Japan. But after 
her legal action, the singer was effectively blacklisted by the 
local entertainment industry and her career remained in the 
doldrums until Avex signed her in late 2004 (Billboard, Feb. 
19, 2005). To date, however, she has not recaptured the peaks 
of her earlier career. 

SONY MUSIC 
ENTERTAINMENT (JAPAN) 
Based: Tokyo 
Key acts: Tamio Okuda (rock /pop 
male vocalist), Puffy (pop female duo), 
Chemistry (R &B /pop male vocal duo; 
label and publishing only) 
Associated businesses: Sony Music 
Artists (management), Sony Music 
Publishing, Sony Magazines, JARED 
(distribution), Hall Network (music ven- 
ues), Music on TV (cable -TV operator), 
Clip Gate (video- rights clearance) 
SMEJ traces its origins to 1968, when 
Japanese electronics company Sony 
and CBS Records created the 50/50 
joint venture CBS /Sony. In the 1970s 

the company grew into Japan's No. 1 

label in terms of market share -a posi- 
tion it has held ever since. -SM 
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Behind The Live MADONNA'S game -chang g deal 
with Live Nation was ham fired out ' 
in a lightning -quick three months. .;; 

Nation/Madonna Deal 
A New Model For 
360 -Degree Deal 
Contract Forms 

One legal complaint frequently 
voiced by artist lawyers over 
major labels' 360 deals is that 
the contract forms based on 
traditional deals make no 
sense. The contract between 
Madonna and Live Nation's 
Artist Nation, though, could 
mark a new way of drafting 
agreements that encompass 
several revenue streams. 

The agreement was handled 
by Greenberg Traurig for Live 
Nation and Grubman lndursky 
& Shire for Madonna. Green- 
berg Traurig's Miami -based 
partner Gary Epstein, chair- 
man of the firm's national cor- 
porate and securities practice, 

spearheaded the setup and 
brought in New York -based part- 
ner Andy Tavel for his music 
industry expertise. 

Sources close to the parties 
say that the big -picture deal 
points were hammered out be- 
tween Arthur Fogel, chair- 
man of Live Nation's global. 
music division and CEO of 
global touring; Michael Cohl, 
chairman /CEO of Artist Na- 
tion; Guy Oseary, Madonna's 
co- manager; and Allen Grub- 
man, Madonna's attorney. 
Then it was handed off to the 
transactional lawyers to draft 
the agreement. 

First, the Greenberg Traurig 
lawyers essentially built a "Chi- 
nese wall," as Tavel calls it, be- 
tween themselves and every 
entertainment person in the 

firm to maintain confidentiality 
and avoid any conflict of inter- 
est. Then the deal was "fast - 
tracked" so the parties could 
dose it before any leaks occurred 
in the press or in the industry. 
It took slightly more than three 
months to complete- practi- 
cally record time for a new busi- 
ness model. 

When drafting the contract, 
the lawyers decided not to begin 
with a basic recording contract, 
Tavel says. Instead, they shaped 
the agreement as a corporate 
joint venture involving licensed 
rights. Then they customized it. 

The basic structure included 
spelling out commitments by 
the financing partners and how 
it would be spent. While 
specifics are confidential, it 
goes without saying that 

Madonna doesn't come cheap. 
"Live Nation has a vision and 

a plan," Tavel says. "They have 
the guts to make the financial 
commitment while [many 
record labels] are hemorrhag- 
ing, circling the wagons rather 
than taking risks." 

While envisioning the new 
contract model, Tavel says he 
kept in mind his view of the fu- 
ture music model where every- 
thing is coordinated -and 
stems from -the artist's Web 
site, like the center of a wheel 
coordinating spokes of record 
sales, tour ticketing, merchan- 
dise sales, fan sites and more. 

The lawyers then covered en- 
tertainment- related issues in 
the contract. They involve such 
issues as the different streams 
of revenue including recording, 

touring, merchandise and 
sponsorships; the different 
income splits per revenue 
stream; recording, marketing, 
video, photo shoot and related 
cost issues; what activities and 
costs require preapproval and 
by whom; what minimum 
amounts can be spent without 
preapproval; recoupments; and 
how to calculate net proceeds 
from gross revenue. 

"This was the most innova- 
tive negotiation I ever experi- 
enced," Tavel says. "We weren't 
dealing with any precedent. 
[Grubman partner] David 
Toraya and I worked side by 
side, just throwing out ideas." 

Throughout the deal, the 
lawyers kept their focus on how 
to be cost -conscious, achieve 
market efficiency and avoid get- 
ting bogged down in the details, 
Tavel says. And to keep account- 
ing streamlined, a source says, 
all gross revenue flows to Live 

Nation, which then accounts 
and pays Madonna's company. 

One of the most significant 
differences between this deal 
and traditional record deals was 
its corporate aspect. Epstein 
says that he believes his involve- 

ment as a corporate securities 
lawyer demonstrates a recog- 
nition that the world of music 
contracts is changing. 

"As these deals get more so- 

phisticated and more inclusive, 
it's not enough to simply have 
relationships," he says. "You 
need expertise in tax, securities 
and intellectual property -and 
an international dimension." 

Artist Nation is expected to 
use much of the contract as a 

form for star artists like 
Madonna. Considering the 
high -powered negotiations 
involved, it seems a pretty 
good place to start a new con- 
tract model. 

And as for the 360 -type 
deal, Tavel is all for it with the 
right company. 

"If properly executed," he 
says, "this model will expand 
the pie rather than divide exist- 
ing revenue streams." 

For 24/7 legal news 
.biz and analysis, see 

billboard.biz/legal 

HANCES 
Join Billboard as we profile Celine Dion, one of pop music's 

most successful artists, as she prepares to embark on her 
world tour. This STARS special issue will highlight Celine's 

career from ier earliest days in Quebec through her record - 
breaking five -year residency at Caesar's Palace in Las Vegas 

as well a ; the release of her latest CD "Taking Chances ". 
Don't miss this backstage pass to congratulate Celine on all of 
her accomplishments and wish her luck on her upcoming tour! 
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Alia time when acts from Radiohead 
to Madonna to the Eagles are 
pushing the boundaries of the 
standard record -release model, 

Big Head Todd & the Monsters 
are trying a new business model as well -and 
they're making sure radio is part of the plan. 

The band is using its new studio record- 
ing, "All the Love You Need " -slated for 
release in early 2008 -as a direct -mail pro- 
motional tool by giving it away via special 
campaigns with stations. 

The strategy involves customizing CD art- 
work with a participating station's call letters 
along with the imprint of a corporate sponsor 
and distributing it via direct mail using each 
station's listener database. Thousands of copies 
will be provided to the stations. Sponsors help 
defray the cost of producing the customized 
CDs, and the stations pick up the mailing costs. 

According to Big Head Todd manager Bill 

Rusch, the band -which has sold 48,000 copies 
of its last traditionally issued studio album, 2004's 

"Crimes of Passion," and 1.2 million copies of 
its 1993 album "Sister Sweetly," according to 

Nielsen SoundScan- wanted to try something 
innovative. "The real source of income and con- 
tinued success is our live show," he says. "We 

felt that in this stage of the band's career, we 

would try using the recorded music as a market- 
ing and promotional tool to drive that. 

"It was also a way for us to get radio onboard 
as a partner on a deeper level than just asking 
them for airplay," Rusch continues. 

So far four stations have taken the band up 
on its offer: triple -A outlets KBCO Denver (a 

Clear Channel station), KPRI San Diego (Com- 
pass Media) and KGSR Austin (Emmis) and 

LEGAL BY SUSAN BUTLER 

1111r9Ill BY JOHN SCHOENBERGER 

Free To You 
And Me 

Big Head Todd & The Monsters Give Away Album To Help 
Promote Live Shows 

Central Missouri State University's KTBG War- 

rensburg, Mo. The mailings in Warrensburg, 
Denver and Austin were tied in with a holiday 
gift campaign, while San Diego will participate 
in late January. In addition to the new studio 
disc, KPRI plans to mail out a live CD the band 
will record in San Diego. 

Rusch says the band expects to add other 
markets in first -quarter 2008, expanding the 
campaign in relation to its touring schedule. 
Plus, the group extended an invitation to every- 

one on its fan list. "We basically said that if 
you give us your address, we will send you a 

cool Christmas gift, which will be the CD," 
Rusch says, adding that 25,000 -plus fans re- 

ceived the album. 
The band has posted similar offers on other 

Web sites with whom it has a relationship. 
And tickets for January and February tour 
dates will include information about how the 
purchaser can go online and download the en- 
tire CD for free. 

Since the band writes its own material, it 
didn't have to ask songwriters or publishers to 

forgo their normal royalty rates. 
The endgame is to distribute the CD to hun- 

dreds of thousands of existing and potentially 
new fans in the hope that many of them will sup- 

port the live show. "I am not sure yet how it will 

all really shake out for us; we probably won't re- 

ally know for a year or so," Rusch says. "It will 

either have been a brilliant idea or a major blun- 
der. It just seems like a natural next step for us, 
and we feel we are in a position where this will 

provide a strategic advantage." 

A version of this story originally ran in Radio 
k Records. 

NAB Blasts 
Performance 
Rights Act 
Group Hopes To Retain Exemption 
From Paying For Airplay 

The National Assn. of Broadcasters is ratcheting up election - 
year jargon as it takes on recording artists and labels that 
support the new performance rights bill. 

Using descriptions that often trigger negative voter re- 

sponse -like taxes and profits by foreign -owned companies - 
the NAB is hoping to maintain terrestrial radio's exemption 
from paying to broadcast sound recordings. And next month, 
the group is expected to take note of every artist who wins a 

Grammy Award and thanks radio for its support. 
A bipartisan group of leading senators and representatives 

on Dec.18 introduced the Performance Rights Act- despite pre- 

dictions last year by many industry observers that the powerful 
lobby of the NAB would prevent any such bill from ever being in- 

troduced. The NAB, which first began calling the performance 
royalty a tax last year, quickly responded with a new twist. 

The bills would require "America's hometown broadcasters 
to compensate the foreign -owned record labels for radio airplay 

of music," NAB executive VP Dennis Wharton said in a statement 
issued the day the bills were introduced. "NAB will aggressively 
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oppose this brazen attempt to force America's home- 
town radio stations to subsidize companies that have 

profited enormously through the free promotion pro- 
vided by radio airplay." 

The release went on to quote the artists who won 
Country Music Assn. Awards last year and thanked 
radio broadcasters for their support. 

The identical Senate and House bills have five basic 
provisions. They would ensure that federal copyright law 

no longer limits public performance rights in sound 
recordings to digital transmissions, but that it includes 
terrestrial broadcasts under this right. Small commer- 
cial or noncommercial stations with annual revenue of 
less than $1.25 million would have the option of pay- 
ing a flat -fee royalty of $5,000, described by the leg- 
islators who introduced the bills as a "nominal" fee. 

The legislators say that about 77% of all stations would 
fall under this provision. Public stations would have the option 
of paying $1,000 per year. 

Broadcasters who offer limited featured performances of 
recordings would have the option to acquire a per -program 
license rather than a license based on the station's entire rev- 
enue. And the bill states that the public performance rights of 
songwriters or copyright owners of musical works may not 
be adversely affected by the bill. 

Sources on Capitol Hill tell Billboard that the bills are ex- 

pected to bring the parties- recording artists, labels and broad - 
casters-to the bargaining table to begin working toward a mu- 

tually acceptable bill that will bring terrestrial broadcasters in 

parity with digital broadcasters and terrestrial broadcasters in 

other countries, which already pay to perform recordings. 
But none of the sources expect the NAB to be bargaining 

any time soon. Instead, one source says, the group will likely 
try to convince the public that small broadcasters would go 

Sen. PATRICK LEAHY, D -Vt. (right), seen here with LYLE 
LOVETT (center) and Sen. ARLEN SPECTER, R -Pa. (left), 
introduced the Senate version of the Performance Rights Act. 

bankrupt if they had to pay a royalty. Then, if forced to nego- 
tiate by legislators, the group could be in a better bargain- 
ing position. As previously reported, no bill is expected to 
pass during this election year. 

Sen. Patrick Leahy, D -Vt., chairman of the Senate Judiciary 
Committee, introduced the Senate version of the bill, with 
Sens. Orrin Hatch, R -Utah; Dianne Feinstein, D- Calif.; and Bob 

Corker, R- Tenn., co- sponsoring (S. 2500). Rep. Howard 
Berman, D- Calif., chairman of the House Judiciary Subcom- 
mittee on Courts, the Internet and Intellectual Property, in- 

troduced the House version, with Reps. Darrell Issa, R- Calif.; 

John Conyers Jr., D- Mich.; Marsha Blackburn, R- Tenn.; Jane 

Harman, D- Calif.; and John Shadegg, R- Ariz., co- sponsoring 
(H.R.4789). 
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Martin Mills 
Geoff Travis 
The two indie legends -now working 
together -talk about the state of the 
independents. 

Geoff Travis and Martin Mills are two of a kind. For more than 30 years, the veteran U.K. executives have blazed 
their own trails to the top of the independent label community by way of their respective business empires, 
Rough Trade and Beggars Group. These days, the pair are colleagues, rather than indie rivals, after Beggars 
acquired Rough Trade from Sanctuary Group in mid -2007 in a deal worth £800,000 ($1.6 million). 

Rough Trade came to Beggars with a rich history dating back to 1976, when Travis established the brand as a 

record store in Notting Hill, West London. Two years later, the business grew a record label arm. The label had its 

first major success with Northern Irish punk band Stiff Little Fingers, but in the 1980s took a leading role in the emerg- 
ing indie music scene, beginning with Travis signing the Smiths. In the late 1990s, the label was acquired by Zomba 
Group; then, in 2002, it became part of London -based Sanctuary, expanding into artist and producer manage- 
ment while signing a diverse roster including Arcade Fire, Jarvis Cocker, the Libertines and the Strokes. 

Mills also began as a music retailer, before establishing the Beggars Banquet label in 1977. Beggars Group 
now includes such imprints as XL, Matador and Too Pure. He is chairman of European independent labels 
body Impala and was recently made a Member of the Order of the British Empire for services to the music in- 
dustry in Queen Elizabeth II's new year's Honours list. 

Billboard caught up with the pair at the Beggars Group headquarters in Wandsworth, southwest London. 

How does the record business 
compare now with when you 
started in 1977 -78? 
Martin Mills: It's completely differ- 
ent in almost every way. When Beg- 

gars started, we were selling to a 

pretty large niche market. And CDs 
hadn't been invented and we were 
selling vinyl. 
Geoff Travis: We didn't really have 

any idea of what we were doing. In 
a way, being young and having no 
fear and not knowing there are any 
rules, you can operate in a different 
mind -set. The longer you do it, the 
more you become aware of the po- 

tential pitfalls. 

Does that mean you become 
more cynical as time progresses? 
Travis: We aren't cynical. The thing 
Martin and I have in common is that 
we're driven by our love of music. 
And that's a differentiating princi- 
ple that survives in the independ- 
ents. [Now] I'm going to have the 
luxury of just thinking more and 
more about the music and less 
about the business. I'm not really 
that interested in the sociology of 
the music business. 

Martin, you, on the other hand, 
are interested in the sociology 
of the industry. 
Mills: It affects how we can operate 
and how new labels operate. And 

I'm interested in the rungs on the 
ladder existing for people to follow 
us up it. We bring business support 
to Rough Trade and to other labels 
we're involved in. We're a well -or- 

ganized business, but we're pretty 
informal. The way EMI or Univer- 
sal run their businesses is an alien 
world to the way we do it. 

How have you survived while 
other U.K. indie labels didn't? 
Mills: Employing people that are 

brilliant with music -and being 
prudent. Taking risks you can af- 

ford to lose on and just being sen- 

sible. It's a boring word, but you 
have to be sensible at the end of the 
day if you're going to survive. 
Travis: The independent philoso- 
phy has always been if you're work- 
ing with 10 projects, all of those 
must be able to stand on its own 
merits. You can have an artist who 
sells 3,000 records and that's a big 
success, because they're doing 
something no one else is doing. 
They're bringing value to culture. 
For a major, that doesn't really exist, 

unless it's a jazz label or a classical 
label or an adjunct. 

What was the Sanctuary expe- 
rience like? 
Travis: The last two years were 
pretty miserable. Sanctuary made 
a lot of fundamental errors, grow- 

ing too quickly and thinking they 
were experts in certain areas where 
they weren't. It was a classic family 
drama played out at a business level, 
which ended up wasting millions 
and millions of pounds. 
Mills: Sanctuary was building a busi- 
ness with what the city and the 
money markets thought at the front 
of everything they did. To us, that's 
at the back of everything we do. 

But is the 360- degree model the 
way forward for labels? 
Mills: Potentially it is for small, 
new businesses. Arguably it might 
make sense if you're Universal 
and you've acquired companies 
that can deliver an all -round serv- 
ice for the artists that are prepared 
to be packaged and have all their 
interests represented in the one 
place. [But] for labels to grab other 
rights in return for their invest- 
ment in the recorded side is short- 
sighted and misguided and will 
either end up in creative losses or 
tears. Or both. 

What's the goal for Rough Trade 
within the Beggars Group of 
companies? 
Travis: We haven't really begun to 

achieve anything like what we can 
achieve. The vision has always been 

pretty consistent, but there's a re- 

newed vigor. 

Mills: It's a very natural partnership. 
I was driving records around to 
Rough Trade in the [trunk] of my 
car in 1977. So we've been on a very 
similar path without actually walk- 
ing in the same path for the last 30 

years. It feels good that we're on the 
same one. 

Technology has empowered 
artists, so will traditional indie 
labels actually exist 10 years 
from now? 
Mills: If an artist has the guts and 
the self -belief to do it themselves, 
then they should. It's good creative 
thinking. [But] it clearly doesn't 
apply to newer artists and those 
who need investment, and artists 
who need the kind of skills that la- 

bels provide. 
Travis: The artists hold the lion's 
share of power, and it's good. 
There's lots of different ways to go 

to the market. And there'll be a place 

for labels as long as people want to 

come to us and say, "We need help 
doing this." 

Are the indies better off since 
the creation of AIM and Impala? 

Mills: Definitely. It has been during 
a period in which the independent 
market share has declined, but it 
would have declined a lot more had 

it not been for the support struc- 
tures that we have created. 

Travis: I've learned a huge amount 
from AIM and I think it's one of 
the great innovations in the last 
few years. 

Has the European Commission 
clearing the Sony -BMG merger 
damaged the Indies' relation- 
ship with Brussels? 
Mills: I don't think there's any dam- 
aged relationship. The nature of 
every government is they're used to 
people lobbying them, and they're 
used to some people getting what 
they want and others not getting 
what they want. 

What if a major was to make an 

offer for Beggars? 
Mills: They've given up on me, re- 

ally. Until about seven or eight years 

ago they all used to check in every 

year and say, "Selling yet ?" I would 
say, "Don't ask, because I'm not 
goingto." 

If an artist has the guts and the self-belief 
to do it themselves, then they should. 
It's good creative thinking. -Martin Mills 
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This was Ingrid Michaelson's moment. ¶ It was Thursday, Sept. 20, 2007, and the Old Navy sweater commercial 
that featured her sweet, simple song, "The Way I Am," was hitting the airwaves. If For a few days, the 30- second 
ads played everywhere: all of the major networks during most prime -time shows, "The Tonight Show With Jay 
Lena," "Late Night With Conan O'Brien" and "Late Show With David Letterman," and some of the bigger 
channels playing syndicated shows. ¶ Then, premiere week began. If "You couldn't get away from it," laughs 
Danny Buch, senior VP of promotion and artist development at Sony BMG's RED, which at that time had just 
signed on to distribute Michaelson's "Girls and Boys" album. "It was on every channel!" ¶ On Sept. 27 alone, the 
commercial aired during the premieres of "The Office," "Ugly Betty," "My Name Is Earl" and "Grey's Anatomy," 
along with a slew of other placements. By the time its run was over, it had repeatedly played across virtually every 
network and demographic on 14 of 15 nights through Oct. 4. ¶ In less than three weeks, the spot made more 
than 65 appearances in prime -time, including 17 season premieres. ¶ Not bad exposure for an unsigned artist. 

Michaelson, 28, lives with her parents, an older brother she is not shy about 
yelling at, a rabbit and a small, yappy dog in the prettiest house on a charming 
street in Staten Island, N.Y. The place is old and full of wonder, old wooden book- 
cases lined with vintage record players, sculptures her mother makes, count- 
less books and vinyl and even an art project Michaelson made in the sixth grade. 

For those who have heard her songs -quirky pop confections full of infec- 
tious harmonies -the home's whimsy seems perfect, as does the fact that 
she's sitting on her couch wearing an oversized babushka and flannel space- 
ship pajamas. 

Michaelson has a cold. And if she's a bit rundown 
after her insane run of the previous 14 months, 
well, that's fitting, too. 

Unknown by anyone but her friends and 
family in early July 2006, Michaelson is 

now in the top five at triple A radio, and 
starting to cross over to top 40. In the space 
of a year, she has gone from playing small 
cafes and clubs for friends and family, to 
selling out New York's 500 -capacity Bowery al 

Ballroom just before Christmas; tickets for a 

Feb. 15 gig at the city's 1,400- capacity Webster 
Hall are moving quickly. 

She's a new You Oughta Know artist on VH1, with "The 
Way I Ann" in heavy rotation, and she's beginning to sell a 

noteworthy amount of music -the week leading up to Christ- 
mas was her best sales week to date, moving more than 12,000 

units of "Girls and Boys," according to Nielsen SoundScan. 

STEP BY STEP 
Michaelson's rise from obscurity began in July 2006, four months after 
Grossman started the company Secret Road to place music in film and TV. 

She had been through several music business turns, including a stint work- 
ing with RP MC, a company that organized sweepstakes and promotions 
for radio, and her time at Putumayo. Grossman also spent time managing 
artists, including dance -pop singer (and one -time Madonna singer /cohort) 
Donna De Lory and singer /songwriter Alexi Murdoch. 

In July, while on vacation, Andrea Von Foerster, now a music supervi- 
sor and the woman Grossman hired to watch over her business, 

found Michaelson on MySpace. 
At this point, Michaelson, who had self -released "Girls and 

Boys" in May, was skeptical, but game. 
"I had been called into a bunch of meetings with different 

managers and different record labels- somehow I had gotten 
on their radar," says Michaelson, who mentions interest from 
Columbia and Capitol. "They'd call and say, 'Oh, I found you 
on MySpace.' They were like, 'We'll keep in touch and come 

see some shows.' And then that would be it. They were 
too afraid, because this isn't a world that takes an 

unknown, works with her and develops her. I got 
nothing out of these meetings. People called 
and sniffed me and sent me on my way." 

Still, she says, "I was at a point where 
things were going to happen or they weren't, 
and I wasn't going to let an opportunity pass 

me by." 

Michaelson agreed to work with Secret Road, 

and first met Grossman when the latter came to New 

York in October 2006 for the CMJ Music Marathon. 
"She said, 'I really want to get my music on "Grey's Anatomy." 

When's it going to happen ?' " Grossman recalls. "And I told her, 'You 

know what, Ingrid? You really just need to let go. I think your music is really 

good, but it doesn't happen on our schedule.' " 

That day, Grossman says, when she returned to her hotel there was a mes- 
sage that Secret Road had gotten a request from "Grey's Anatomy" to use 
Michaelson's song "Breakable." 

That episode aired in November 2006. "Grey's" used two other songs from 
"Girls and Boys" before the show's musical director, Alexandra Patsavas, pre- 
sented Michaelson with her biggest break yet, inviting her to write an original 
song for the series. The result, "Keep Breathing," aired in the season -three fi- 
nale in May 2007, playing almost in full during the dramatic climax of the 
episode, the song's own building tempo and drama matching the scene. (The 

song was later released on the third "Grey's Anatomy" compilation.) 
"I first heard about Ingrid's music through some friends from the 

[singer /songwriter venue] Hotel Café in Los Angeles," says Patsavas, who runs 
her own film and TV company, Chop Shop. "I was directed to her My Space 

page and just loved her songwriting, vocal style and all- around vibe. It seemed 
quintessentially 'Grey's' to me and the show's exec producers, Shonda RJiimes 
and Betsy Beers." 

This is when label interest began to heat up again. "Someone at every major 
label ... A &R people, presidents, they all wanted to have meetings," Gross- 
man says. "And in general I said, 'I just want to continue doing it this way. 

We're having success and enjoying doing this project on our own.' " 

"At the time," Michaelson says, "we were still basically thinking of our plan 
as getting to a point where we'd have clout when it eventually came time to 
sign a label deal." 

Meanwhile, Grossman wanted to get some records into stores; Michaelson 
had been selling her album primarily through iTunes and CD Baby. "I was a lit- 

tle nervous about going to retail too early. My philosophy was always, ' Keep the 
demand way ahead of the supply.' " 

A FRANKENSTEIN LABEL 
While it's tempting to focus on her lack of a traditional record 
label deal -Michaelson holds her own master and publishing rights - 
thinking of her as the poster child for The End of the Music Business is to 
miss the point of her story, entirely. 

She may not have a regular deal, but she'd be the first to tell you she'd never 
have made it from the Old Navy commercials to the aforementioned accom- 
plishments without plenty of help from the traditional music business. Or at 
least parts of the traditional music business that are nimble enough to keep up 
with the speed at which artists, in the right place and time, can develop in 2008. 

"All these things are happening so quickly," Michaelson says, wrapping a 

blanket around her legs, and her hands around a mug of vanilla tea. "I feel like 
I'm ready to take this to another level. And I don't even know what that means 
anymore. It used to mean signing to a label. And I'm still not opposed, but I'm 
still saying, 'Let's just see.' " 

Meanwhile, she has assembled what she calls her "Frankenstein label" around 
her, and it includes some pretty heavy hitters from the music biz. Her man- 
ager, Lynn Grossman, is a former GM of world music label Putumayo. Her 
lawyer is Peter Lewit, of Davis, Shapiro, Lewit & Hayes, a firm that works with 
some of the biggest names in the industry. 

Her music is promoted to radio by Right Arm Resource, a company run by 
industry vet Jesse Barnett that works with plenty of indies, but also, in the past 
year or so, major label artists including Bob Dylan, KT Tunstall and Joss Stone. 
Paradigm, her booking agency, also handles such clients as Coldplay and Avril 

Lavigne. Original Signal is listed as the label on her CDs, but it's basically a 

pressing and distribution deal that has grown to include some marketing. 
"Effectively, Ingrid is an unsigned artist," says Lucas Mann, president of Orig- 

inal Signal, a new artist development company that has a distribution deal through 
RED. "As the music business changed, we felt it was important to provide artists 
with whatever opportunities they were looking for. Lynn and Ingrid had a very 

specific idea of what they wanted and we wanted to be able to work with them. 
We've come upon something that works, and it's important to look at this and 
the pieces of this that are working and say, ' Hey, there's a lesson here.' " 
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watch her play and sing, and encouraged her to pursue music. 
From 2002 through July 2006, she spent her free time record- 

ing and writing, and playing occasional shows in local cafes and 
small clubs. A friend worked at Irving Studios in lower Manhat- 
tan; he was a tech and would record her songs cheaply for the ex- 

perience. Ultimately, that's how "Girls and Boys" was made. 
Michaelson may already be labeled with the loaded term "In- 

ternet phenomenon," but her music is connecting with fans in 
ways that marketing stories do not. 

On "The Hat," for example, she weaves three separate vocal 
parts together for an irresistible, uptempo singa- 

long at the end of what starts as a fairly quiet 
song about an old love. "I don't like perform- 

ing by myself," Michaelson says. "To me, 
a song is not complete unless it has an- 
other vocal line in it." 

Michaelson insists her music isn't con- 

trived to any one audience, and while 
that may well be true, her songs and her 
theatrical abilities onstage set her up to 

be a hero to masses of teenage girls look- 

ing for something in style and sub- 
stance that isn't oversexed, 
overproduced or even overwrought. The 

songs on "Girls and Boys" are almost en- 
tirely about love, but it's an innocent, literate love, with little if 
anything to do with loins. 

"There's a boy next to me, and he never will be, anything but a 

boy at the bar," she sings on "Far Away," "and I think he's the tops, 
he's where everything stops, how I love to love him from afar." 

At the recent Bowery Ballroom show, she stopped mid - 
performance during "Breakable," to chide the audience for 
singing the "S's" too loudly during the chorus. "All I hear up 
here is 'sssssss,' " she hissed, to adoring laughter. "Please 
just sing 'girl' and 'boy.' " And the audience did as they were 
bid, en masse, when she resumed singing. 

Singer INGRID MICHAELSON (right) and backup singer/ 
guitarist ALLIE MOSS perform during a recent New York 
show. Michaelson has been selling out clubs around the 
United States and was recently added to the upcoming 
Hotel Café tour. 

In May, indie distributor Junket Boy agreed to buy 1,000 
copies of "Girls and Boys" (one way, with no risk to Michael- 
son) and distribute to independent stores. 

But when the Old Navy commercial was on the way, Gross- 
man knew it was time for something bigger. She agreed to dis- 

tribute 3,000 copies of "Girls and Boys" through Original 
Signal /RED. 

HER SHIP COMES SAILING IN 
Sharall Churchill, CEO of Media Creature Music -the company 
that worked with Old Navy to place "The Way I Am" -says in this 
instance, the creative director at Old Navy already knew Michael- 
son's music through MySpace and pushed for the song's use. 

"I use Google Trends to track [the buzz from my commer- 
cials]," she says. "Naturally, when Old Navy ads come out, there 
are slight spikes, but when the Ingrid Michaelson came out, it 
just completely spiked. I think it has something to do with her 
potential audience watching all of these shows at the same time." 

Perhaps the most important viewer turned out to be Danny 
Buch, who saw the commercial while watching "Saturday Night 
Live." Michaelson had been on his radar even before her signing 
to Original Signal -he had seen her at that summer's Triple A 

NonComm convention, and knew the commercial was on its way. 

"I was sitting at home and I hear the commercial and I'm like, 
'I know that song!' " he says. "Twenty minutes later I hear the 
commercial again. The next morning I'm talking to some guys 
at RED and we realize that given the size and targeting of the 
Old Navy buy, they accomplished a year of promotion in 12 days. 
That week I went into insanity mode." 

Buch started pushing "The Way I Am" aggressively to triple 
A stations, adding one after another. And he basically forced the 
song's video -commissioned by Original Signal on the cheap 
for about $15,000 -onto VH 1, which embraced Michaelson as 
a You Oughta Know artist and put the clip in heavy rotation, 
where it remains. 

"Originally I told him we had done what we were going to do 

for 2007 ... that we were unofficially closed [ for new You Oughta 
Know acts]," says Rick Krim, VH1 executive VP of talent and 
music programming. But, he says, "rules are made to be broken." 
Krim and his team fell in love with the song, the album and the 
video, and, he notes, when she came in to play an acoustic set in 
the office, "she was just adorable ... she won everyone over." 

This new wave of attention brought yet another round of in- 

terest from labels, and Grossman says there was a moment in 
October or November when she and Michaelson wavered. 

"There was a point when we were starting to think maybe we 

should at least entertain to see what was out there. I met with 
one of my mentor manager friends and they asked me, 'In what 
business do you do a great job building something and then give 

away 50% of it to an industry that isn't showing that it's healthy ?' " 

Grossman and Michaelson decided to stay the indie course. 
It's a course that can be less than glamorous. Michaelson and 

touring partner /backup singer Allie Moss still drive all over the 
country in Michaelson's mom's car. And, Michaelson says, much 
of the money she's made -Grossman says Michaelson has 
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earned a little more from 
music sales, at this point, than from her synch placements -is 
still being reinvested into her career. In addition to the video 
shoot, recent expenses have included price- and -positioning ef- 

forts at big -box retailers. 
The flip side is that Michaelson keeps a healthier bottom line 

on her sales. On synch placements, Secret Road takes a stan- 
dard commission (in the 15% range) and there is no label or 
publisher to take a cut. Grossman says that Michaelson is keep- 
ing somewhere in the area of $5 per album sold on iTunes, and 
that she is getting $11 per album sold through CD Baby, before 
Secret Road's cut. 

Mann says he's happy with Original Signal's cut of Michael - 
son's action. He declines to give specifics -"the low -end of a 

pass- through deal, and we wouldn't just do a pass -through deal, 
is five points," he says -but notes that "as things evolve, our 
deal with Ingrid evolves. We can be flexible on the services we're 
able to add, but we also have to be flexible on terms." 

And while Michaelson hasn't found a good reason to jump 
to a label so far, Buch notes that record industry experience and 
connections have proved quite useful to Michaelson's career. 

"My one part in this story," Buch says, "is that there was a mo- 
ment in time of huge audience exposure. With no infrastructure 
to seize those moments, you lose them. It was just Ingrid and 
Lynn. So seizing that, getting that song to every hot AC and triple 
A station ... there was no PR CD. I made an M P3 and sent it to 

programmers. I said 'Guys, there's no plan, no dollars, no labels, 
no nothing. There's just two minutes, 11 seconds of smash! Con- 

firmed smash that your audience already knows." 
And, he points out, "Anywhere it gets added, it explodes. When 

you put a song on the radio and as you're playing the record, 
every light on the phone bank goes on? That's a hit. A hit is a 

record that isn't selling any place in America but when you look 
at the places it's getting played, you have huge sales. That's In- 
grid right now." 

THE REAL DEAL 
Indeed, all of this would just be another marketing story of the 
moment if Michaelson didn't have the songwriting and stage 
chops to deliver on the buzz. Michaelson's personal music story 
starts with the adolescent piano lessons and acting troupes her 
parents encouraged her to enjoy. She went off to college in the 
late '90s, studying music theory for a semester ( "I was terrible 
at the theory, but I had a great ear," she says) before eventually 
earning a theater degree from SUNY Binghamton in 2001. 

She did "the Broadway audition thing" for about a year, even- 
tually landing a role as Ellie Cratchit, Tiny Tim's mom in "A 

Christmas Carol." But while the lack of money and long hours 
on the road seemed to cure her of the acting bug -"I don't have 
the Broadway voice," Michaelson says -it also regularly took 
her into theaters with pianos and cast members who would 

STILL GROWING 
"She's raised her profile so quickly," says Paradigm agent Steve 
Ferguson, who says she has been selling out 200 -person venues 
in key cities, then going back, playing larger venues, and selling 
those out too. Ferguson recalls seeing her play a small dub around 
the time that "Keep Breathing" had aired on "Grey's Anatomy," 
and watching the audience sing the lyrics back to her. "It wasn't 
even released commercially," he says of the song. "I don't know 
if it was even available via BitTorrent or LimeWire. You could 
find it on her MySpace page and you could find the actual TV 

footage on YouTube so it was like, 'Wow, these people have spent 
enough time with the song to sing it back, and it's not readily 
available.' They had to make an effort to find out how to get it 

and do that whole discovery process." 
Michaelson will have plenty more time to refine her stage act, 

as she expects to be on the road from mid -January through May, 

including dates with a Hotel Café -branded tour. Meanwhile, she 
says she's already written another 25 -30 songs, though there are 
no plans for a new album until 2009. This year, her team expects 
to go deeper into "Girls and Boys," looking at "Breakable" and 
"Die Alone" as possible follow -up singles to "The Way I Am." 

For now, Michaelson and Grossman say they are content to 
see how far she can go without a label. 

Grossman says that "when this project needs anything, we'll 
give it to it. And if that's a label at some point, I have a feeling 
that will be made clear to us." In the meantime, Michaelson 
keeps surpassing sales levels she once assumed would mean it 
was time to make the jump. 

"Initially I figured we'd sell about 50,000 records and we'd 
need a bigger team to help us get to the next level," the manager 
says. "Now we're at 60,000 [actually at 87,000, as of this week's 
issue] and we have a really nice big team already. Right now in 
my head, the next target is about 250,000." 

But, she's quick to add, she'd probably have the same perspec- 
tive then: "We've already done 250,000. Why give half away now ?" 

"Peter [Lewit] and Lynn and I talk about it," Michaelson says. 

"He's explained the options that I could get. People say you can 
get to a certain point without a label, but you can't get past that 
point. And maybe that's true. But maybe it isn't true." . 
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But Can Anything Ever 

Be The Same? 
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The project that some media commentators said 
was threatening the very fabric of recorded music in the fall of 
2007 became a beacon of hope at retail in the first week of 2008. 

Few albums have ever achieved more notoriety ahead of their 
physical release than Radiohead's "In Rainbows," which hit 
stores Jan. 1 in North America on ATO's TBD label. In the rest 
of the world, it was released Dec. 31 by XL Recordings (Bill- 
board, Dec. 15, 2007), except in Japan, where Hostess released 
it Dec. 26 (billboard.biz, Dec. 5, 2007). So frenzied was the 
pontificating about the revolutionary "pay what you want" on- 
line phase of the album campaign (launched with a simple an- 
nouncement Oct. 1 on Radiohead's Web site), that ATO Records 
Group president /CEO Will Botwin says with a laugh, "The band 
has probably gotten more publicity without saying anything 
than any band in the history of rock'n'roll." But ahead of the 
holidays, Radiohead broke its silence for prominent feature sto- 
ries in Rolling Stone, Mojo, the New York Times and elsewhere, 
while publications from the Los Angeles Times and Spin to 
New York magazine and Billboard placed "In Rainbows" in their 
year -end surveys of 2007's top albums. 

Meanwhile, as the physical release became 
a reality, the nervousness of some American 
retailers at the album's potential in CD format 
was superseded by genuine anticipation. Not 
to mention satisfaction at the rare occurrence 
of a heavyweight release in the very first hours 
of the year, and indeed a competitive $13.98 
list price. 

"Retailers in the past have all said, 'Why do 
you guys have to put big records out in Sep- 
tember, October and November and then in 

January and February, it's a dry period ?' " TBD 
co- founder Phil Costello says. "We're deliver- 
ing a very big record at the beginning of the 
year. It's a different approach, and I'm betting 
it's going to work." 

That confidence is echoed by an initial U.S. 
shipment of 400,000, according to ATO. The 
band's managers, Bryce Edge and Chris Huf- 
ford of Oxford, England -based Courtyard 

Management, add that Hostess' initial Japan- 
ese shipment was 200,000 and that the global 
total was "between 750,000 and a million, 
possibly more." (Radiohead's last studio 
album, 2003's "Hail to the Thief," has sold 
996,000 in the United States, according to 
Nielsen SoundScan.) 

Still, some key observers at retail and online 
were reluctant to go on the record about expec- 
tations for "In Rainbows." Virgin Megastore, 
Yahoo and Target all declined comment. 

But Eric Levin at indie retailer Criminal 
Records in Atlanta says, "The 'pay what you 
want' phase of the Radiohead release was a fan- 

tastic awareness raiser" for the release of "In 
Rainbows." "This didn't affect our ordering or 
expectations in the least. If anything, the in- 
creased media attention has only served to no- 
tify the world that Radiohead have an important 
new release coming out." 

Everything In Its Right Place: 
]e ATO Deal Was Done v 

Until 2005, Radiohead had spent its entire 
recording career with EMI, which is now owned 
by private equity firm Terra Firma. 

There was no specific falling out with the 
major, according to band manager Bryce Edge, 

and Billboard understands EMI was hopeful 
Radiohead would renew its deal right up until 
the band's new plans were revealed. 

"We'll always love our people at Par - 
lophone -they are the rock upon which Ra- 

diohead's career was founded," Edge says. 

"Most of those people are still there, and it was 
a tough decision to move on. However, we ful- 
filled a six -album deal without renegotiating 
large advances or increased royalties. Our re- 
ward is the ability to choose our destiny and 
not be herded by the aspirations of others." 

Edge says EMI's "trump card" was the rights 
to Radiohead's catalog, "but they declined to 
negotiate in any meaningful way. That, com- 
bined with the nature of the release, and how 
it was received, made the decision to leave 
easier, but not easy." 

(In a recent article in the Times, an EMI 

spokesperson claimed, "Radiohead were de- 

Executives at other U.K. majors have mixed 
thoughts about the concept of releasing music 
on a "pay what you want" basis. 

"From a record company point of view, it's 
an awful precedent," one exec says. "The ram- 
ifications are not just about Radiohead, because 
other people will try and emulate it, I'm sure. 
What it doesn't [acknowledge] is where you [as 

a label] have spent all these years developing a 

band, and [have] not been sharing in the live 
income and the merchandise. They're at such 
a level that they can do this, but what about the 
baby bands? It all rolls back to the devaluing 
of music, and the only positive thing is hear- 
ing that ship number." 

"It's a great piece of market research and 
the industry should be very grateful to them," 
another says. "I think it'll work for them, but 
they are Radiohead -it'll be a lot harder for 
new acts, and most other execs I know feel 
the same." 

In a move that initially made some retail- 
ers uneasy (Billboard, Nov. 24, 2007), the 

mantling an extraordinary amount of money 
and we did not believe that our other artists 
should have to subsidize their gains." Front - 
man Thom Yorke retorted, "What we wanted 
was some control over our work and how it 
was used in the future by them. That seemed 
reasonable to us, and we 
cared about it a great deal. 
[Terra Firma CEO] Mr. 

Hands was not interested, 
so neither were we. ") 

Quickly capitalizing on a 

considerable asset, Par - 
lophone /EMI on Dec.11 re- 
leased a limited- edition 
boxed set of Radiohead's 
six studio albums and a live 
EP, which was retailing on 
Amazon just after Christ- 
mas for $71.99. 

With EMI out of the running, the Radiohead 
team turned to some old allies. Phil Costello 
worked closely with the band at Capitol, where 
he served as senior VP of promotion and mar- 
keting, and after joining Red Light Manage- 

ment was in the process of setting up Side One 

Recordings, a small independent imprint 
through ATO and RED Distribution. 

The label's first release was Underworld's 
"Oblivion With Bells" album in October. 

"I'd been talking to [the band's managers] 
Chris [Hufford] and Bryce about the possibil- 
ity of putting out the Radiohead record, but 
knowing they didn't know what they were 
going to do and who with," Costello says. "The 

talks continued, everybody threw 
their hat in the ring, and then I got 
the phone call saying we got it." 

Edge says he and Hufford could 
not tell any labels their online plans 
until the "pay what you want" plan 
was up and running. Otherwise, he 

says, "we'd spend all our time argu- 
ing about whether it was a good 
idea or not. All the energy would 
have been in defending the idea 
rather than executing it." 

ATO /Red Light president /CEO 
Will Botwin says, "It's the David and Goliath 
approach, the indie label [as] a speedboat 
vs. the ocean liner of the bigger companies. 
We can move very quickly, so we had credi- 
bility with them because of that and our good 
track record." -PS 

Radiohead's prio 
relationship with 
COSTELLO helpe 
ATO deal. 
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Radiohead ushered in the CD 
release of 'In Rainbows' by 
performing the full album 
during a Current TV webcast 
on New Year's Eve. 

band's labels and management decided not 
to publicize any figures about the album's 
performance as a digital rights manage- 
ment -free download. 

"Knowing any numbers is not going to help 
anybody," Edge says. "The problem with the 
numbers is, if somebody didn't pay for it, [we 

don't know] that they weren't just checking it 
out and are going to buy a CD. And nobody 
knows that [among] people who bought it, 
whether they'll go and buy a CD [as well] be- 
cause they like CDs." 

Hufford adds, "The worst thing would [have 
been] to allow people numbers and for them 
to start making judgments about something 
no one knows. Most people [in the industry] 
work on a fear basis. We've been working in a 

relatively adventurous way, which is, 'Trust 
your instincts for a change, rather than some 
bizarre mathematical thing that isn't true.' " 

Two weeks before street date, Costello noted 
that "there's a little nervousness [at retail] but 
at the same time, the numbers are quite large 
on the order. People are very bullish. Only time 
is going to tell, but there's a lot of retailers say- 
ing, 'I want all things Radiohead.' " 

A number of independent surveys have at- 

tempted to shed light on the online sales fig- 

ures, and to determine the average price paid 
per download. An estimate by corn Score 
claimed that 60% of downloaders paid noth- 
ing for it, a figure widely blasted in the press 
and industry blogs. 

To be sure, Courtyard maintains that none 
of the studies give an accurate picture. "We 
can't endorse any numbers except our own," 
Edge says, "which are not yet public." 

"I've talked to plenty of people who said, 'I 
downloaded the file but I can't wait to get the 
CD,' "Costello says. "Sometimes I ask them 
how much they paid, and the average price I 

get out of people is between $8 and $9." 
Eric Garland of peer -to -peer activity tracker 

BigChampagne says there was no increased 
commercial risk involved in Radiohead's on- 
line model. 

"Had [Radiohead] not placed the tip jar 
there alongside the MP3s, then all prerelease 
downloading would have been free and ille- 
gal and they wouldn't have seen a penny. This 
is what happens to most major artists -all 
day, every day." 

"Ifwe didn't think there was demand for CDs, 
we wouldn't be releasing it" in that format, 

Fitter? Happier? 
Will The Radio, _ad Model 
Work For Everyone? 
Courtyard Management claims no credit for 
the idea of releasing art in the way Radiohead 
initially distributed "In Rainbows." 

"The idea is not an original one," band man- 
ager Bryce Edge says. "Our version came out 
of a late -night conversation with our friend 
Millree Hughes, a Welsh New York -based artist, 
that centered on the notion of 'value' in the 
digital age. 

"Our pure idea was to have the digital bun- 
dle and the 'artifact,' i.e., the disc box, only," he 

continues. "We knew that the organization 
we were in the process of building would one 
day be able to distribute those two items on 
its own. It was just a question of time." 

The notion of following the online and disc 

box phase with a traditional 
CD is easily explained, Edge 
says. "Simple. People still want 
them. They're great quality 
products that MP3s can't 
compete with on a sonic 
level, and not everyone has 

$80 to spare. The downside 

Other bands are sure 
adopt the 'pay what you 
want' model utilized for 
'In Rainbows' in the 
coming months. 

is you need mass physical distribution and 
we're not in that game, hence our partner- 
ships with TBD and XL." 

The online model used to launch "In Rain- 
bows" is one that Edge says "couldn't work 
at all" for totally unknown bands. But "it 
could work for bands that don't necessar- 
ily have the 1 or 2 million people that Radio- 

head have that are interested 
in their music, but a smaller 
number of really focused 
hardcore fans that are pre- 
pared to support you and 
give you £5 [$10] or £10 

[$20] for your album over 
the Internet and buy a spe- 
al [product]." 
"Record companies still 

have a big role to play in the 
music business," Edge contin- 
ues, "but they have to restruc- 
ture what they do and use 

what they're good at. They're a service indus- 
try -they provide great services for artists. 
Contracts have been developed around a cul- 
ture of mistrust of the record company." 

Band manager Chris Hufford adds, "You 
expect the record company to rip you off. 
Therefore, you get in there first and rip 
them off." -PS 

Edge says. "There is, but in order to get to that 
market, you have to adapt a whole different set 
of marketing and promotion plans. That's 
what we've been doing since we started to ne- 
gotiate the deal with XL and ATO. We've been 
developing the idea of how we bring this 
record into the mainstream, and so far it feels 
really good." 

Upfront marketing elements included a 

TV ad campaign, posters in the top markets 
and online banner advertising. A slick Radio - 
head widget offering news and performance 
clips was made available online just before 
the holidays, and the group also offered a 

complete performance of "In Rainbows" as 
part of a New Year's Eve cybercast on Current 
TV and its Web site, current.com. 

"It's almost like a pirate radio communi- 
cation from the band to their fans: DJ'ing 
some tracks, playing some covers, gearing 
up," RED executive VP /GM Bob Morelli says. 

In the week between Christmas and 
street date, the label also facilitated contest 
giveaways of the 
album with radio 
stations. 

Sony BMG- 
owned RED is a 

"very proactive mar- 
keting partner" for 
TBD /ATO on the 
project, according to 
Morelli. "They've 
done the main mar- 
keting, we've done 
the supplemental," 
he says, adding that third -party labels form 
88% of the distributor's business. 

"In addition to the co -op advertising, which 
clearly we're doing, [we've been] going to re- 
tailers so they inform their customers that 
the record is coming, via their e -mail data- 
base and with cards in the Radiohead sec- 
tion." Morelli adds that about 25,000 vinyl 
copies of "In Rainbows" have been pressed. 

Costello also enthuses about the symbiotic 
relationship between TBD /ATO and XL. "We 
share each other's marketing plans and steal 
each other's ideas, which is fine. Everybody's 
in this together, and it's a real pleasure work- 
ing with XL like this. We end up paying for 
things together." 

TBD /ATO was hopeful that demand for the 
CD would be further heightened by its green 
packaging, which features a sleeve that opens 
out four ways and is not housed in a jewel 

case. Botwin suggests buyers may want to re- 

cycle an old case from their collection, and use 
the stickers supplied on the front and the spine. 

At radio, two tracks from "In Rainbows" have 
emerged, partly because of the unusual de- 
livery of the music. "The record was deliv- 
ered before the label was assigned, so the 
radio guys were able to pick and choose what 
they wanted to play," Costello says. 

As a result, "Bodysnatchers" has emerged 
as the favorite of alternative radio and is No. 
25 on Billboard's Modern Rock chart this 
week, while "Jigsaw Falling Into Place" is the 
pick at triple A and NPR. "We followed their 
lead and sent them mastered copies of the 
mix to those different formats," Costello adds. 

Well ahead of the holidays, "Jigsaw" was 
receiving U.K. support at national top 40 out- 
let BBC Radio 1 and London modern rock sta- 
tion Xfm, and is due for release Jan. 14 as a 

physical single by XL. 

vibe of [ Radiohead's 1995 album] 'The Bends' 
or [1997's] 'OK Computer' to the track. It's 
far more accessible than anything from 'Hail 
to the Thief' or 'Kid A.' I think 'Jigsaw' has 
the potential to be a radio single as well." 

Lynn Barstow, PD at modern rock KROX 

Austin, joins the consensus that "In Rain- 
bows" is Radiohead's most radio -friendly 
record "in years." But Barstow believes that 
expectation about the band's new release pre- 
dates the "honesty box" initiative. 

"Even before the hoopla around the online - 
only release, I generally sensed a renewed 
buzz about the band," he says, attributing it 
to frontman Thom Yorke's critically acclaimed 
2006 solo album and "some well- chosen fes- 
tival appearances." 

The band's extensive touring plans in 2008 
will further extend the album's shelf life, 
Botwin says. Planned U.S. dates in May and 
August will bookend an extensive European 
tour in early summer. 

Botwin -a former chairman of Columbia 
Records Group -jokes 
that the New Year's 
Day release "totally 
obliterated the holiday 
period for the entire 
staff" of ATO (14 in 
New York, plus an- 
other four "key play- 
ers" in Los Angeles). 

"But I'm excited to 
be part of the grand ex- 

periment," he says. 
"People like myself 

who've come from the major label world are 
so anxious to try some different things, be- 
cause it's no secret that the old model is bro- 
ken." 

Whether the Radiohead model replaces it 
remains to be seen -but Edge maintains 
there is no going back. 

It would seem the band could fire up the 
"pay what you want" initiative any time it 
wishes, although Edge says, "We really don't 
know how things will develop in the future. 
The market is changing rapidly, and we hope 
to be smart enough to react to it when we have 
music to release." 

He adds, "What we have found to be a uni- 
versal truth is that there is no more powerful 
tool for a band than a direct means of deliv- 
ering music to their fans." 

v. \ 
1,19*Aere ' us no more powerful 
i tool for a band than / a direct 

means of delivering music 
to their fa ins.' . 

-- -BRYCE EDGE, RADIO NAGE: 

Radio programmers surveyed by Billboard 
say their decisions to play the new music in 
heavy rotation were not affected by the ab- 
sence of a traditional campaign. 

"The process without a label has been a 

smooth one for me," says Eddie Gutierrez, 
GM /PD at modern rock KJEE -FM Santa Bar- 
bara, Calif. "Of course, this is with a super- 
star rock band. I'm sure things would be very 
different for a new band that no one really 
knows about." 

"They don't need the record label push to 
get a station like us interested," modern rock 
WFNX Boston PD Keith Dakin says. "We 
know Radiohead, we have a history with Ra- 

diohead. Whether they're on a label or not, it 
doesn't make too much of a difference." 

Rather, the song "is a hit for us because it's 
a little bit of a return to their rock roots," he 
says. "There's an obvious guitar lick and a Additional reporting by Jonathan Cohen. 
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year will be more 
friendly to the 
environment. 

CES To Focus On Convergence; 

Bi boars Launches \ ew Event 

BY ANTONY BRUNO 

On Jan. 7, the world's gadget geeks, gearheads, tech 
fetishists and wired elite will converge on Las Vegas yet 
again in the annual bacchanal consumer electronics orgy 
that is the Consumer Electronics Show. The conference 
runs through Jan. 10. 

The CES banner is a deceptively simple tag for an event 
that has become known as the mecca of all things digital. It 
sets the stage for the hot products, new initiatives and likely 

battles that will shape the year that follows. 
The biggest product unveilings and announcements are 

closely guarded secrets that even the bigwigs at the Con- 
sumer Electronics Assn. (CEA), the conference's host, aren't 
privy to. 

But a quick scan of who's attending, exhibiting and speak- 
ing this year does point to several trends. 

The convergence of entertainment and digital technolo- 
gies is ramping up to ever new levels, highlighted this year 
by a one -day digital music track exclusively programmed by 
Billboard (see story, page 32). 

While efforts continue to broaden the reach of in -home 
digital entertainment products, the focus this year is moving 
more toward the user interface and away from the techno- 
logical guts of these systems. 

There's even an effort to go green, in a nod to the environ- 
mental issues that dog the industry today. 

Here's a guide on where to go and what to see. 

CONVERGENCE UPDATE 
The running joke in recent years is that CES can easily stand 
for "Consumer Entertainment Show" or "Content Electron- 
ics Show," given all the focus and high -level opportunities 
provided to the content and entertainment industry. 2008 is 

no different. 
CEA and NBC Universal have teamed up to put a heavy 

focus on digital video. NBC is the "official broadcast partner" 
of the event and in that role will have live broadcast news re- 

ports from the show floor featuring well -known personali- 
ties from "Today," "Access Hollywood" and "Closing Bell With 
Maria Bartiromo," among others. 

Efforts to extend Internet video throughout the home will 

be a major trend at this show. According to the CEA, 47% of 
U.S. consumers say they want to watch digital video from the 
Internet on their home TVs and another 29% want to access 
other Internet content the same way. 

In addition to NBC, Sony Pictures Television will be on 
hand to showcase its new products and initiatives. Details 
are scarce, but the company is enlist- continued on »p32 
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from »p31 
ing celebrity muscle to make its point, with appearances and 
live performances from Jerry Seinfeld, Tony Bennett, Drew 
Carey, Alex Trebek and Vanna White. 

Expect to see a lot of news about home media servers, wire- 
less adapters and more. Other products to look for include 
Sirius Satellite Radio's new Stiletto 2 wireless satellite radio 
receiver with time- shifting capabilities. 

Also look for increased effort to bring MP3 music into the 
one place where people listen to music the most: their cars. 
Representatives from BMW, Panasonic, Microsoft and oth- 
ers have joined together for a special in -car "infotainment" 
seminar on the last day of the show. 

Meanwhile, Monster Cable will pull out another big -name 
artist to headline its retailer of the year award ceremony. On 
deck -Mary J. Blige. 

INTERFACE ACTION 
In what is perhaps a sign that the market is maturing, there 
are also rumblings that this year's CES will focus much more 
on the user interface of all these devices. 

The movement to date has been to get digital media de- 
vices from different manufacturers to work with one another. 
It wasn't so long ago that devices from Panasonic wouldn't 
work with peripherals from Sony. 

Thankfully, those interoperability issues have been re- 
solved, but users still find it frustrating to use many of these 
advanced digital entertainment products because they're just 
too confusing. 

At a CES preview event last November, vendors showcased 
a number of products designed to streamline the digital media 
management process. Several companies are showing off 
new remote controls designed to more easily sort through all 

the content stored on the PC as well as what is available on- 
line and on traditional TV networks. 

Some of these look like a cross between a traditional re- 

mote control and a computer mouse. Others feature a cus- 
tom onscreen interface that combines a typical digital cable 
guide with access to other content like photos, music and 
video available via the PC. 

One company to keep an eye on is Digeo, which is intro- 
ducing the PC version of its Moxi TV platform. The Moxi sys- 

tem is a digital video recorder that took CES by storm several 
years ago and is offered by various cable operators. 

The PC software allows anyone with a Windows XP corn - 
puter and TV tuner card to record and play TV content from 

their PCs, without requiring the Windows Media Center 
Edition. The software is aimed at a more mainstream user 
and features the intuitive Moxi Menu, which makes it easy 
to navigate through reams of content that includes music 
and photos. 

GREEN GADGETS 
The tech industry is not known for its environmental bona 
fides, and neither is the conference business. But CES is try- 

ing to dispel that view with its biggest green initiative yet. 

Conference organizers have teamed up with 
Carbonfund.org to offset its carbon footprint with various 
credits and other eco- friendly practices. 

For instance, 75% of the food containers distributed at the 
show will be fully biodegradable. It will also recycle all the 
light bulbs, batteries and other electronic gear rather than 
throw them into landfills. The main hall show floor will fea- 

ture recycled carpet. 
More overt is a CES TechZone display area designed to 

show how the electronics industry is striving to become 
more environmentally friendly and showcasing a variety of 
green gadgets. 

CES members are gradually adopting better environmen- 
tal practices in their products by reducing or eliminating such 
hazardous chemicals from their products as lead, cadmium 
and mercury. 

All the efforts are part of CEA's MyGreenElectronics.org 
program. 

SOUND QUALITY 
For the last few years, the Recording Academy's Producers 
& Engineers Wing has used CES to highlight the need for 
better sound quality in digital files. 

While MP3s are enormously convenient from a distribu- 
tion perspective, the compressed files often hide the effort 
put into creating a richer and fuller sound in the studio. 

The organization will again gather a delegation of about 
20 engineers who will attend the conference for the purpose 
of discovering promising new technologies and services. 

"It's an important show to attend, not only to identify 
trends but to make contact with the people who set the trends 
in the products we'll be seeing throughout the rest of the 
year," Producers & Engineers Wing executive director Mau- 
reen Droney says. "It's such an interesting time: Musical 
artists, producers and engineers have new tools to push the 

envelope of sound 
quality so that it's 
better than ever, but 
in large part con- 
sumers aren't get- 
ting to experience 
the results. That's 
going to change as 
our digital delivery 
systems mature." 

Additionally, the 
group will form the 
basis of a round- 
table discussion at 
Billboard's Digital 
Music Live! event 
discussing the very 

same topic. 
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Hot Shots! Part Deux 

çi Nova 

s wuery 
Dirty lobs 
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Coming Up 
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obc Ugly Betty 
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A History of Violence 
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the convergence 
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programming. 

DIGITAL 
MUSIC LIVE! 
Billboard, CES Team Up 

For Exclusive Progra i 
vid.. \ 
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The game 'Rock BaMd, played re by fars in New 
York, taps the music ' awl technogy sectors. 

More then ever, the Consumer Electronics Show 
taking place Jan. 7 -10 in Las Vegas is hoping to at- 
tract the entertainment industry to the conference, 
as issues of content rights vs. digital capabilities 
continue to rock the media world. 

For the first time, Billboard has teamed with CES 

to develop the exclusive digital music program- 
ming for the conference: Digital Music Live! 

This one -day event on Jan. 9 will explore how 
technology is affecting every aspect of the music 
industry, offering attendees a truly immersive dig- 
ital entertainment experience. 

Digital Music Live! will feature top -level repre- 
sentatives from the music industry, such as music 
managers, touring agents, record label executives, 
publishers and artists discussing what digital means 

to them, how they're using today's technologies 
and what they'd like to see more of. 

While it's easy for the voice and concerns of the 
music industry to get lost amid the cacophony of 
the CES show floor, Digital Music Live! is designed 
to provide an intimate, focused environment where 
the music and tech industries can come together to 
find common ground. 

The event's agenda will focus on all areas 
where music and digital come together, from 
MP3 players and mobile phones to social net- 
works and videogames. 

Highlights of the program include: 
An exploration of "Managing in the Digital Age," 

with a one -on -one keynote interview with Aware 
Records' Greg Latterman, conducted by Billboard 
group editorial director Tamara Conniff. 

A presentation by Live Nation Digital president 
Bryan Perez of the potential for Live Nation to trans- 
form itself into a source for recorded music as well 
as live events, as illustrated by the company's recent 
success in luring Madonna away from Warner Music 

Group. Perez will outline how the nation's largest 
events company is tapping digital technologies to 
compete on this new playing field. 

A keynote talk by Don Was, in which the 
renowned producer /musician will discuss how he's 

using the Internet as a platform for creating and 
distributing new music through his involvement in 

My Damn Channel. 
An analysis of what the breakout success of the 

"Guitar Hero" and "Rock Band" franchises mean 
for the future relationship between the music and 
videogame industries, featuring presentations from 
Electronic Arts and Activision Blizzard, the two 
largest videogame companies. 
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R&B 

BIG BUZZ 
Blog s, -IGMT 
preps Columbia debut 

BY GAIL MITCHELL 

111 
PRECIOUS METALS. 

dfrapp quiets down 
on `Seventh Tree' 

MARKS THE SPOT 
Quincy Jones debuts a 
new Billboard column 

LOUDER THAN BOMBS 
Bullet tor My Valentine 

takes aim at metal 

THE FAST LANE 

VicSedgarse 

The ̀ Love' 
Revolution 
DeVaughn Aims For R &B 
Elite On Sophomore Album 

i 
aheem DeVaughn may be a newly minted 
Grammy Award nominee, but he still considers 

himself an underdog. 
"I enjoy being slept on," he says during a recent 

soundcheck break in his native Washington, D.C. 

"It's like being on the verge of a cult movement. But making the 
underground -to- aboveground transition is cool. The best thing 
I can do is stay on the road and build a grass -roots following. I'm 
constantly about building my brand." 

That perseverance underscores DeVaughn's Grammy nod for 
best male R &B vocal performance for "Woman." It's the lead 
single from his second Jive album, "Love Behind the Melody" 
(Jan. 15). Peaking at No. 34 on Billboard's Hot R &B /Hip -Hop 
Songs chart, this laid -back yet potent anthem of respect also sig- 

nals growing career momentum. 
"Woman" is DeVaughn's highest Hot R &B /Hip -Hop Songs 

showing, besting "Guess Who Loves You More" (No. 38) and 
"You" (No. 53). Both songs are from his 2005 Jive debut, "The 
Love Experience." Netting sales of 224,000, according to Nielsen 
SoundScan, the album reached No. 9 on Top R &B /Hip -Hop Al- 

bums and No. 46 on the Billboard 200. 
While "Love Behind the Melody" expands on the relationship 

themes of "Experience," substantive lyrical messages and strong 
melodies remain DeVaughn's forte. That's evident on "Woman," 
produced by Chucky Thompson. Additional tracks, like heat - 
seeking ballad "Mo Better" (produced by newcomer Jack Splash) 
and the atmospheric "Marathon" featuring Floetry, call to mind 
another soulful D.C. native, Marvin Gaye. 

However, as with Gaye, love ballads aren't the only thing on 
DeVaughn's mind. Hooking up for the first time with Scott 
Storch, he shifts into midtempo on "Energy" featuring Out - 
Kast's Big Boi. 

"This album definitely shows more of my R &B side as well as 
my growth as an artist, writer and producer," says DeVaughn, 
who calls himself an "R &B hippie" for fusing a rock, guitar - 
driven vibe with his old -school leanings. 

"I don't just make music for one audience," he continues. 
"I'm constantly trying to create timeless music that many peo- 
ple can gravitate to." 

It was DeVaughn's mellow singing voice on a demo that caught 
manager Jerry Vines' undivided attention. They met in a studio 
where Vines was seeking new songs by local songwriter /pro- 
ducers for a project with R &B group Dru Hill. 

"I knew Raheem could write," says Vines, of Washington, 

D.C. -based 1228 Management. "But I didn't know he could sing 
until he sang that demo." 

After signing with Jive, another challenge remained, how- 
ever: breaking an R &B artist in a music world dominated 
by hip -hop. 

"Raheem's whole thing is live music," Vines says. "At first the 
label didn't know what to do with him. But I understood his live 

aspect, so we grinded it out at coffeehouses and little spots to 

build a fan base for his live shows." 
Jive urban marketing VP Lisa Cambridge -Mitchell says the 

label now has a keener understanding of DeVaughn the artist 
and his potential. 

"Beyond his talent, his strong draw is his live performance - 
a lane not many artists can survive in right now," she says. "It's 
also not about the first week. It's about the next 18 months, get- 

ting him in front of as many people as possible. Raheem has the 
opportunity to be an artist who makes a difference. Our end goal 

is to make him iconic." 
DeVaughn will face some of his biggest audiences when he 

opens for Jill Scott on her U.S. winter tour. Looking further down 
the brand- building road, Vines says he is shopping a DeVaughn- 

hosted radio show tied to his underground mixtape /live per- 
formance roots. 

"The show would give DeVaughn the chance to reach back 
where he started and expose records by artists who are trying to 
make it to the mainstream like he did," Vines says. 

With second single "Customer" in the wings, DeVaughn re- 

mains a veritable music machine. He's 14 songs deep into an- 

other album, a socially conscious -themed effort he calls "The 
Love & War Masterpeace." He hopes to release that around elec- 

tion time, followed by a Christmas album for which he's already 
recorded one song. 

"Where music is at right now, you have to work a lot harder," 
he says. "It is what you make it." 
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_ B UZZ 
»LEAKY PIPES 
With his next album, "Tha 
Carter III," not due until 
February via Cash 
Money /Universal, Lil 
Wayne snuck out a five - 
song digital EP on 
Christmas, dubbed "The 
Leak." Several weeks ago, 
Lil Wayne told 
billboard.com he was 
pushing "Tha Carter Ill" 
from Dec.18 to February 
due to widespread leaks, 
including "Gossip," which 
appears on the digital EP. 

"The Leak" is available 
from Amazon, iTunes and 
Rhapsody. 

»>DWELE DIGS IN 
Dwele is eyeing a late - 
March release for his third 
album, which will be 
released by Koch. The 
Detroit R &B vocalist (real 
name Andwele Gardner) 
has been working with 
producers Knox and G- 
One, with the latter 
guesting on the track "I'm 
Cheating." The Detroit rap 
group Slum Village will 
appear on the album, and 
Dwele says he's also 
reached out to Kanye 
West after appearing on 
"Flashing Lights" from 
West's latest album, 
"Graduation." 

» >OFF THE ROAD 
Big & Rich's upcoming 
and first Canadian tour 
will likely be the genre - 
bending duo's last for a 

while. The long- lasting 
effects of a car accident 
involving a drunk driver a 

few years ago will 
sideline the duo's Big 
Kenny Alphin for at least 
half of 2008. According 
to partner John Rich, 
Alphin is still feeling the 
effects of the accident, 
which resulted in a 

vertebrae being removed 
from his spinal cord 
during surgery. 

»- BEHIND THE 
LENS 
Madonna's directorial 
debut as well as indie films 
featuring such stars as Ben 
Kingsley and Moritz 
Bleibtreu will be among 
the 50 films in the Berlin 
International Film 
Festival's art house 
sidebar Panorama. 
Madonna's film, "Filth and 
Wisdom," stars Stephen 
Graham, Richard E. Grant 
and Eugene Hutz, the 
frontman for gypsy punk 
band Gogol Bordello. 

Reporting by Hillary 
Crosley, Bonnie J. Gordon, 
Gary Graff and Ken Tucker. 

BY MICHAEL D. AYERS 

Under 
New 
MGMT 
Columbia's Space Rock 
Discovery Takes Flight 

For Andrew VanWyngarden and Ben 
Goldwasser, the duo who comprise New 
York's MGMT, becoming one of the 
most buzzed -about bands during the 
2007 CMJ Music Marathon wasn't quite 
what they were after. 

Up until that point, they had avoided 
the blog- driven chatter that can turn a 

band into an overnight sensation dur- 
ing industry showcases like CMJ and 
South by Southwest. 

That's because MGMT actually had 
a deal fall in its lap 11 months prior, the 
old- fashioned way: band makes EP, in- 
tern passes EP around the Columbia 
Records office, Columbia contacts band. 

"We went into the meeting, and we 
were jackasses," Goldwasser recalls. 

"We had no interest in getting signed, 
but at some point we got really into 
being on Columbia." 

Navigating the fickle world of back- 
lash was something MGMT has also 
been conscious of as part of the decision 
to begin its career with Columbia. 

"We wanted to try to make a good 
major label album," VanWyngarden 
says. "It's kind of an obstacle we're fac- 

ing, but we like that. Everybody now is 

on an indie label, so we're being differ- 
ent by being on a major." 

MGMT's debut, "Oracular Spectac- 
ular," is also a different animal for Co- 

lumbia, which releases it physically Jan. 
22. (A quiet digital release in October 
has shifted 1,000 units, according to 
Nielsen SoundScan.) 

A &R manager Maureen Kenny ex- 

plains her initial pitch around the of- 

fice: "I presented it as, 'I don't know what 
this is, I don't know where this belongs, 
but I can't stop listening to it.' " Indeed, 
"Oracular" is tough to classify because 
it combines the band's early days of elec- 

»> HAIL TO 
THE KING 
France may have been a re- 
public since 1792, but as 2007 
ended, its King was back on his 

throne. Veteran rock'n'roller 
Johnny Hallyday, often de- 
scribed as the French Elvis, fin- 
ished the year atop the SNEP/ 
IFOP album chart with "Le 
Coeur d'un Homme," his first 
studio set for Warner Music 
France following an acrimo- 
nious departure from Universal 

Music France. 

The new album was re- 
leased Nov. 12 in France, Bel- 
gium and Switzerland and sold 
108,000 copies domestically 
in its first week, according to 
Warner CEO Thierry Chas - 
sagne, who predicts French 
sales will ultimately pass the 
800,000 mark. 

"Le Coeur" is a blues 
album, something Hallyday 
has long spoken about re- 
cording. "Johnny never sang 
before in the way he does on 
this record," Chassagne says. 

"He just feels good with this 
repertoire." 

Hallyday did not write any 
of the album's 13 songs, which 
are all French -language ex- 

EDITED BY TOM FERGUSON 

cept "I Am the Blues," co- 
written by Bono and Simon 
Carmody of defunct Irish band 
Golden Horde. 

In spring 2007, Hallyday 
completed a 120 -date tour 
of France, Belgium and 
Switzerland, booked through 
IMC. However, in December 
the artist announced his 
retirement from touring live 
on French TV. 

-Aymeric Pichevin 

»> SUPER 
SUBSONICA 
Legend has it that bands 
signed to indie labels enjoy 
greater freedom -artistic and 
otherwise. Yet the members 
of Italian electronic rock act 
Subsonica, whose eighth al- 
bum "L'Eclissi" (Virgin EMI) hit 
the FIMI chart at No. 5 one 
week after its Nov. 23 release, 
beg to differ. "We used to be 
with indie label Mescal. It also 
ran our publishing and tour- 
ing, and things got a little 
claustrophobic at times," 
founding member /guitarist 
Max Casacci says. "Ironically, 
we feel more independent 
now we're with a major." 

Casacci adds that Subson- 
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ica albums usually sell "about 
100,000 units," but the band 
relies heavily on touring. "Our 
last tour sold 350,000 tickets 
over 50 dates," he says. 
"When we started out in 1996, 

we realized playing live was 
what we were about." Live 
bookings are through its own 
Lo Sai company and Porde- 
none, Italy, -based agency 
Indipendente. 

Virgin /EMI doesn't have any 
current overseas plans for 
Subsonica. The band's publish- 
ing is through Lo Sai /EMI Mu- 

sic Publishing Italy /S4 /BMG 
Ricordi. - Mark Worden 

»> CLEAR 
CONSCIENCE 
Slightly more than a year after 
she began writing and per- 
forming, 23- year -old British 
singer /songwriter Remi Nicole 
released her debut album, "My 
Conscience and I" (Island /Uni- 
versal), Dec. 3 in the United 
Kingdom. She's the latest in a 

string of female singer /song- 
writers to join the Universal 
fold, following Kate Nash, Amy 
Macdonald, Duffy and Amy 
Winehouse -who Nicole was 
supporting on her recent ill- 

tro -pop laptop experimentation in Wes- 

leyan University dorm rooms with more 
polished psychedelic rock. 

The result is 10 songs in the vein of 
the Flaming Lips, Mercury Rev and 
early Pink Floyd. VanWyngarden and 
Goldwasser played a host of instru- 
ments on the album, and with the as- 
sistance of Lips /Rev producer Dave 
Fridmann, created a sound that feels 
like something much larger than just 
a two -piece band. 

Columbia is carefully considering 
marketing options in hopes of avoiding 
oversaturation. "Overall, I'd much rather 
go slow than push too fast," director of 
marketing Nina Webb says. As such, 
there are unique promotional items like 

custom shoelaces, and a 3 -D, interac- 
tive Web site to attract the eyeballs of cu- 
rious fans. 

But MGMT may not remain a word - 
of -mouth group much longer. Music 
has been licensed for TV and such films 
as Kevin Spacey's upcoming "21," and 
the act is also gaining a reputation for 
a stellar live show with an expanded five - 

piece band. 
Those chops will be put to the test on 

a two -month tour with recent buzz sub- 
ject Yeasayer, beginning Jan. 16 in Wash- 
ington, D.C. 

fated U.K. tour. 
Discussing the record with 

the same frank honesty that 
characterizes her lyrics, the 
EMI Music Publishing signing 
admits her concern that the 
United Kingdom is "heavily 
congested" with female singer/ 
songwriters at present, result- 
ing in a lack of exposure for her 

own guitar -based pop. "I don't 
think I'm getting much of a fair 
chance," she says. 

But, while sales stand at 
1,700, according to the Official 
U.K. Charts Co., Nicole's Lon- 
don -based manager Colin 

Lester of Wildlife Entertain- 
ment (Craig David, Travis) says 

he's taking the long view and 
intends to utilize Nicole's 
strengths as a live act to build 
on interest already expressed 
in Europe, Australia and Japan. 
A heavy touring schedule is 

planned for 2008, booked 
through London -based Hefter 
Skelter. U.S. live dates are not 
currently set, although Lester 
hopes to organize February 
shows, booked through the 
William Morris Agency, ahead 
of a March album release. 

-Richard Smirke 
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BY MICHAEL D. AYERS 

Onward And 
Upward 
Goldfrapp Primed For 
Mainstream Breakthrough 
With Fourth Album 

Alison Goldfrapp and Will Gregory, the duo 
who make up U.K. electronica act Goldfrapp, 
were burnt out. 

Their 2005 Mute release, " Supernature," 
brought the group a wide range of commercial 
success, a Grammy Award nomination and nu- 
merous licensing deals, but it demanded a heavy 
touring schedule, including a U.K. festival run 
with Coldplay. 

Chic cool has followed Goldfrapp for years 
now, its music resonating with the fashion in- 
dustry and within gay communities, as well as 
drawing fans from both the indie rock and 
dance music worlds. 

Three tracks from " Supernature" hit No. 1 

on Billboard's Hot Dance Music /Club Play 
chart, and the album was nominated for the 
best electronic /dance album Grammy (it lost 
to Madonna's "Confessions on a Dance Floor "). 

But the group needed a new direction, one 
that would satisfy its desire to change things 
up. The result is "Seventh Tree," which arrives 
Feb. 26 via Mute. 

"It was really nice sitting around with a cou- 
ple of instruments and a voice and doing some- 
thing polar opposite of the prolonged sound of 
'Supernature,' " Goldfrapp recalls. "We wanted 
that space and warmth that we were missing." 

Indeed, there's a much mellower, airy vibe 
on "Seventh Tree," although Goldfrapp's dis- 
tinctive voice is as lush and shimmering as ever. 
There are moments that recall the languid 
strains of Air (opener "Clowns ") and Zero 7 

( "Cologne Cerrone Houdini "), and others that 
brim with accessible melodies ( "Caravan Girl," 
first single "A &E "). 

Initially, the plan was to explore a more psy- 
chedelic sound, according to Goldfrapp. "We 
went out and bought some music labeled 'psy- 
chedelia,' " she says. "We took it back to the stu- 
dio [but when] we listened to it, we thought, 
'That's not what we mean at all.' I think we in- 
vented our own meaning for [ "psychedelic "]: 

We wanted it to be joyous and positive." 
Gregory says the pair kept bandying "psy- 

chedelic" about in order to "goad ourselves 
on. It conjures up something a little out of 
focus, a bit dreamy and a little bit, in a way, 
out of its mind." 

Given the right circumstances, "Seventh 
Tree" has the potential to diversify Goldfrapp's 
fan base much like Feist did last year with "The 
Reminder," a notion that Mute sees as a dis- 
tinct possibility. 

"We believe this album can appeal to a slightly 
older audience and will be tailoring our mar- 
keting to that end," the label's director of mar- 
keting Nicole Blonder says. "We'll market to 
the gay community as always; they've been quite 
supportive in the past. We continue to eye the 
fashion lifestyle community for opportunities, 
and we expect visibility on blogs and major por- 
tals to be very high." 

Mute has also enlisted media and market- 
ing consulting firm Tsunami Entertainment to 
help secure licensing opportunities, which in 
the past have included Verizon, Diet Coke and 
a high -profile campaign with Target. 

"We'll be pursuing one or two big [licensing] 
opportunities instead of lots of small licens- 
ing," Tsunami president Bruce Kirkland says. 
Blonder adds: "The key with Goldfrapp is to 
keep their aesthetic and credibility intact while 
expanding to a bigger audience. Partners we 
choose to work with have all of this in mind." 

Beyond that, Kirkland says, "I think the 
springboard is a lot of visibility from the last 
record, and very critical vibe that they have in 
the fashionista world." He adds that the hope 
is to launch a 20- to 25- market North American 
tour in conjunction with an appearance at Cal- 

ifornia's Coachella Valley Music & Arts Festi- 
val in late April. 

Now, Goldfrapp's task at hand is to prepare 
the new material for the live setting, which will 
incorporate the act's trademark visuals. 

"It becomes part of the whole language; the 
narrative," Goldfrapp says. "They all work to- 

gether to build this picture of this world you 
are creating." 

C3 Notes 
QUINCY JONES 

Thriller Time 
Remembering A Historic Recording, 25 Years Later 

Michael Jackson's "Thriller" just celebrated 
its 25th anniversary. Isn't that a trip? 

I've made three complete trips around the 
world in the last 18 months and at every club I 

visited, at peak hour, when they finish all the 
other things, they go and play 
"Thriller." I'm happy about it, but it 

startles me. Twenty five years - that's 
a long time for a record to still be a 

part of the everyday swinger's set. 
Before we started on "Thriller," I 

was working on Donna Summer's 
second Geffen album. I thought it 

would take four months, but it went 
seven. In the middle of it, we took 
a break, and Jackson and I went to 
Tucson, Ariz., to Paul McCartney's 
house to do `The Girl Is Mine" be- 
cause that was the only time he was 
in town. By the time I finished Sum- 
mer's record, we only had eight weeks to do 
"Thriller." Sometimes that's better. You don't 
have time to sit there and get paralysis from 
analysis. You just go with your best instincts. 

So we had three studios going at once and 
something going on every day and night. In the 
back room they were singing through cardboard 

pipes on "Billie Jean," and we had Eddie Van 

Halen in the other room, which was amazing. 
I was begging Jackson for a black rock'ri roll 

song and he came up with "Beat It," which was 
crying out for Van Halen. Vincent Price was 

perfect casting for the rap on 
"Thriller." He's the personification 
of horror, and he did it in two takes 
because he's a serious pro. 

If you listen to God's whispers, 
the whispers tell you what to do. 
Of course, none of it would have 
been possible without my A -Team: 
Rod Temperton, Bruce Swedien, 
Jerry Hey, Greg Phillinganes 
and everyone else that contributed. 
There's nothing better than cre- 
ative collaboration. It was exciting 
because we were very adventure- 
some then and unafraid. I don't 

think anything like "Thriller" will ever hap- 
pen again. Being involved in a record like that 
is a major, major gift from God. 
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Q Notes is a series of columns by Quincy 
Jones on music, the arts, the digital space 
and humanitarian outreach. 

OUR MUSICAL REVIEW 
This week, Billboard introduces a revamped music section, so that we can deliver even 

smarter, more responsive coverage across all genres and styles of music. For starters, 
we've expanded from one page to two our Happening Now coverage- featuring 
the most up -to- the -minute chart and music developments. We've added Quincy 
Jones' Q Notes, featuring the legendary producer's musings on music and digital en- 

tertainment; that feature will rotate weekly with Little Steven's Garage Rock col- 
umn. Our genre -based coverage will continue with even more reported pieces; to 
make room for this, we've removed the weekly columns to relaunch online, soon. In 

the meantime, readers looking for genre- specific news should hit billboard.biz, 
where we are expanding our commitment to 24/7 coverage. 
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ROCK BY CHRISTA TITUS 

No.1 With A ̀ Bullet'? 
A Bona Fide U.K. Hit, Bullet For My Valentine Aims For A Piece Of The American Pie 

The team behind metal band Bullet for My Valentine has a major 
resolution for 2008: Break the metal quintet in the United States 
with its new album, "Scream Aim Fire," due Jan. 29 on 20/20 Enter- 
tainment/Jive/Zomba. 

"The hope is definitely that this album will take the band to the 
proverbial next level," Zomba Label Group senior director of mar- 
keting Dan Mackta says. "There's a number of potential radio sin- 
gles. It's being worked and treated like a real priority." 

U.S. rock stations immediately picked up the title track -now 
No. 34 on Billboard's Mainstream Rock chart -when it was re- 

leased the week of Dec. 18. The album (arriving Jan. 28 interna- 
tionally; 20/20 Entertainment /Sony BMG Music Entertainment 
will release it in most countries) is building upon the interna- 
tional foundation the Welsh band laid with its debut, "The Poi- 

son," which was released here in 2006. Mackta says the record 
has sold almost 1 million copies worldwide. According to Nielsen 
SoundScan, 358,000 of them were sold in the United States. 

Bullet for My Valentine is a hero in the United Kingdom, hav- 

ing garnered the support of Kerrang and Q magazines, and shar- 
ing festival main stages with Metallica, Guns N' Roses and Iron 
Maiden. (BMG Label Group senior VP of international John Fleck- 

enstein also cites Germany and Japan as strong markets.) The suc- 
cess followed the band across the pond on the strength of three 
North American tours and radio /video play for the songs "All These 
Things I Hate (Revolve Around Me)" and "Tears Don't Fall." 

Fleckenstein feels BFMV has found its mark with its contem- 
porary brand of music that harks back to the style of classic Eng- 

lish metal and the group's ability to reach a crossover female 
audience. He says the label doesn't want to overemphasize the 
group's good looks - although the video for "Scream Aim Fire," 
has the camera linger on singer /guitarist Matt Tuck. 

From a strategic perspective, the label set up a market- by -mar- 
ket plan overseas that plugged into the metal community, then de- 

termined when to bring the band in for live dates. "We'd figure a 

window to actually release the album and [work] the album from 
there, exposing people to other tracks and developing a local fan 
base. And from there it was repeat visits to markets that responded 
positively," Fleckenstein says. The band is managed by Rick Sales 
of Rick Sales Entertainment. 

For BFMV, the chance to break in the United States is sweetened 
by Tuck's months -long recuperation from a tonsillectomy. He sug- 
gested hiring another singer, drummer Michael "Moose" Thomas 
recalls, saying, "We were like, No way.' ... We just stuck through 
it, and he wanted to get another singer, but we wouldn't let him." 

Overcoming the setback helps explain the vigor permeating 
"Scream Aim Fire." The band also had to contend with naysayers 
griping about its success. "I think this is more of a metal record," 
Thomas says, comparing this album to "The Poison." "We were 
fed up with people putting us in different categories, because we 

always thought we were a metal band. So we just wrote this album 
to shut up a lot of people. 

"It's a lot more upbeat," he continues. "The tempos are quicker, 
the songs are more aggressive. We didn't want to do another album 
that sounded like 'The Poison,' but then we didn't want to go too 
far. We just wanted to beat what we've done before." 

BFMV reunited with "The Poison" producer Colin Richardson 
for "Scream Aim Fire." There are guitars in abundance, even dur- 
ing so- called softer moments like arena -ready finale "Forever and 
Always" and "Hearts Burst Into Fire." 

The atmosphere surrounding promotion of" Scream Aim Fire" 

has shifted in relation to the advance of the band's career. Mackta 

observes that when BFMV worked "The Poison," "they were push- 

ing themselves and taking any break they could get and trying to 

bust through, get doors to open and walls to come down. This time, 
there's pull. People want them." 

Mackta cites radio, video and online campaigns as the biggest 
components in working the record in the States, while Flecken- 
stein pegs the Internet as the linchpin for overseas. Official Web 
site bulletformyvalentinel.com is being redesigned, and the band 
shot webisodes and mobisodes to entice fans. Fleckenstein notes 
that close attention is being paid to MySpace U.K. since BFMV is 

consistently in the top three bands on the site, and there are plans 
to put together a streamed event online. 

As always for a metal band, touring will be a major factor on both 
sides of the ocean. BFMV is now touring Europe, and it will co- 

headline 2008's Taste of Chaos bill with Atreyu and Avenged Sev- 

enfold starting Feb. 29 in Denver. The band expects to stay on the 
road for the next two years; Scott Sokol of Pinnacle Entertainment 
handles booking. - 

NM i 11. 1111 

YOUR GUIDE TO UNSIGNED BANDS by Katie Hasty 

»> BANG CAMARO 
Contact: Ralph Jaccodine, manager, rjaccodine 
a gmail.com 

On any given night, there might be 18 -25 mem- 

bers of Boston's Bang Camaro onstage during a 

show, with 15 consistent "lead singers" and a 

backing band with two lead guitarists, co- 
founders Alex Necochea and Bryn Bennett. The 

pair bonded over their love of "really bad music 

of the '80s," Bennett says, namely pop- centric 
hair metal like Motley Crüe and Def Leppard. 

Bang Camaro believes in two core values- 

catchy guitar riffs and memorable choruses - 
which is why it generally does away with su- 

perfluous elements like verses and bridges. 
Onstage, the crew is a haywire all -male choir, 
with minor pyrotechnics, fist pumps and hand 

claps and the occasional black eye all figuring 
into the mix. 

Bang Camaro's "electric fire" ignited fans at 

Harmonix, the videogame manufacturer that re- 

cently added such tracks as "Push Push Lady 
Lightning" to the playlist on "Guitar Hero II" and 

"Rock Band." The Agency Group has also com- 
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mitted to booking the unsigned act and will 
launch its national tour starting with a Jan. 31 

gig during a New York Titans pro lacrosse game 
at Madison Square Garden. While Bang Camaro 

has an album available for purchase, "we don't 
think it's necessary to be making full records 
anymore," Necochea says. " 'Guitar Hero' is the 
whole reason we can make our way out to L.A. 

and nearly sell out the Troubadour." 

»> LINFINITY 
Contact: Dylan Von Wagner, dylan@linfinity- 
music.com 

He might be a self- described "late 
bloomer," but Dylan Von Wagner, aka Linfin- 
ity, has no shortage of ambition. When he 

wanted to improve his singing, he moved to 
London to take voice lessons. He self- financed 
his debut album, "A Manual for Free Living," 
with producer Kevin McMahon (the Walkmen, 
the Mooney Suzuki) by asking credit card 
companies for huge limits. When he was told 
he'd be taken more seriously by labels if he 

constructed a full backing band for gigs and 
touring, he recruited not just three but eight 
members, including string players. 

Armed with a publishing contract with Bug/ 
Windswept, lawyer Lisa Socransky and "crazy 

expensive" music videos for his first two singles 

"Compeñero" and "Broken Glass," Von Wagner 
not only dreams big, he acts big. 

Last August, the handsome songwriter re- 

leased a sampler of tracks from his album "In- 
stallation" via Secretly Canadian, but the door is 

open to whatever label is game to take on the 
full -length -and maybe then some. Linfinity has 

plans for 10 albums, each volume taking on a dif- 
ferent musical and /or lyrical theme. "I don't want 
people to just hum the tunes, I want them to read 

into them," Von Wagner says of his eclectic, ad- 

dictive tracks. "I'm a huge Pearl Jam fan, and have 

always admired how they did their 'bootleg' live 

series. It sounded different every time." 

»> CASSETTES WON'T LISTEN 
Contact: Jason Drake, info a cassetteswont- 
listen.com 

Jason Drake is the director of marketing at hip - 

hop indie Definitive Jux, but in his spare time, 
he's making electronic pop gems with a lo-fi rock 
bent under the moniker Cassettes Won't Listen. 

Armed with his knowledge of the inner work- 
ings of the industry, Drake has self -released 
three digital -only EPs within the last couple of 
years -including a fun and quirky covers record 

of indie rock songs from the '90s -with great 
success. His name has showed up everywhere 
from PerezHilton.com to the front page of My- 

Space, with praise also for his remixes of such 

artists as El -P, Midlake, Aesop Rock and Dr. Oc- 
tagon. "What started as small turned into an 

avalanche of good words," the Glendale, Calif., 

native says of the development. 
A seven -song EP, "Small -Time Machine," due 

March 11, will be Cassettes Won't Listen's first 
physical release, distributor pending, and the 
predecessor to his first full -length set, which he 

hopes will find the right label home. "I have yet to 

go on a major national tour ... I've learned that 
I haven't really needed to yet." 
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Al_ RUMS 
LADYSMITH BLACK 
MAMBAZO 
Ilembe: Honoring Shaka 
Zulu 
Producer: Joseph Shabalala 
Heads Up 

Release Date: Jan. 15 

13 
Ladysmith Black Mam- 
bazo embarks on an ex- 

tensive U.S. tour this month, 
and it does so with a stirring 
new album in hand. As the title 
indicates, Ladysmith guiding 
light Joseph Shabalala and his 

seven a cappella comrades 
have created a group of tunes 
in tribute to the spirit of South 
African icon Shaka Zulu, the 
first king of the Zulu nation. The 
songs are not about Zulu him- 
self; rather, they offer words of 
encouragement to their fellow 
men and women. "Asekhon' 
Amatshitshi," for instance, 
praises young women who pre- 
serve their virginity, while 
"Umon' Usuk' Esweni" warns of 
the pitfall of jealousy. "This Is 

the Way We Do" is an inspired 
spiritual number -gospel mu- 
sic Ladysmith style. The magic 
here, as always, is the glorious 
vibe of amazing a cappella vo- 
cals that are uniquely Lady- 
smith Black Mambazo. -PVV 

Ifirr7 

RIVERS CUOMO 
Alone: The Home 
Recordings of Rivers 

Cuomo 
Producer: Rivers Cuomo 
Geffen 
Release Date: Dec. 18 

Weezer is given to 
long stretches of hia- 

tus, but frontman /Harvard 
alumnus Rivers Cuomo re- 
mains a prolific songwriter 
and demo -maker. Prefacing 
a new band album expected 
this year, Cuomo gathered 
some of what's said to be 
hundreds of unreleased 
recordings into this elabo- 
rately annotated compendium, 
stretching from before 
Weezer's 1994 debut to 
2004's "I Was Made for You," 
the most fully realized of 
these 18 tracks. The project 
is, by nature, an indulgence, 
but fans of Cuomo and 
Weezer will gleefully dig into 
the slower and clunkier (but 
wholly familiar) demo ver- 
sion of "Buddy Holly," cov- 
ers of Dion's "Little Diane" 
(recorded with Sloan), Ice 
Cube's "The Bomb," a then - 
unknown Gregg Alexander's 
"The World We Love So 
Much" and five tunes slated 
for "Songs From the Black 
Hole," the abandoned con- 
ceptual follow -up to Weezer's 
debut album. Like Cuomo 
himself, "Alone" is quirky, but 
also an intriguing glimpse 
into one artist's creative 
process. -GG 

AMANDA SHAW 
Pretty Runs Out 
Producer: Scott Billington 
Rounder 
Release Date: Jan. 8 
Teenage New Orleans fiddle prodi- 
gy and sometime Disney actress Amanda Shaw shows 
no interest in stodgy roots purism, and good for her. 

She covered the Ramones, the Clash and Hank Wil- 
liams on her super -cute self- released 2004 album 
"I'm Not a Bubble Gum Pop Princess," and her nation- 
ally distributed debut is just as adventurous. She 
interprets Jack Johnson and Diane Warren, and tries 
out wobbly bilingual bayou R &B ( "Chirmolito "), go- 
go -beat brass -band playground chants ( "Brick Wall "), 
spiteful power -chord blues ( "Woulda Coulda 
Shoulda "), pub- rocked teenybop new wave (the title 
cut, about how nobody stays beautiful forever) and 
borderline goth hard rock (eerie breakup -song closer 
"Easy on Your Way Out," built on a spaciously swing- 
ing Led Zeppelin rhythm and a Celtic break). Her spe- 
ciality, though, is more traditionally jiggy barn dances 
and Cajun two -steps, with a reeling forward motion all 
their own. And the sweet -16 roughness of her vocal 
twang could pass for Rachel Sweet in 1979. -CE 

i \I 
KATE NASH 
Made of Bricks 
Producer: Paul Epworth 
Fiction /Geffen 
Release Date: Jan. 8 
Kate Nash opens her debut album 
by cooing "I like to play" over gauzy loops and burps. 
It's an apt introduction to a playful, wickedly clever 
set of songs that helped "Made of Bricks" debut at 
No. 1 in the United Kingdom and earn Nash ubiquitous 
salutations as the next Lily Allen. Her style does 
resemble Allen's light melodic touch and frank lyri- 
cism, albeit with a slightly broader emotional range 
and a subtly textural musical approach built around 
piano and incorporating well -deployed touches of 
guitars, strings and the occasional synthesizer. 
"Foundations," "Mouthwash" and "Dickhead" -which 
is as plain- spoken as its title- establish her man- 
smashing credentials, but "Birds," "Nicest Thing" and 
"Pumpkin Soup" open a keyhole to the vulnerable 
romantic beneath them. Toward the end of the 12- 

song set, she imparts that "I wish I was your favorite 
girl." And with "Made of Bricks," she may just get 
what she craves. -GG 

DAMIEN RICE 
Live at Fingerprints -Warts 
and All 
Producer: none listed 
Think Indie 
Release Date: Oct. 23 

©Irish singer /songwriter 
Damien Rice is always 

a captivating performer, so a 

live offering holds a lot of po- 
tential. Sadly, this in -store set, 

recorded in November 2006 
at Fingerprints in Long Beach, 

Calif., is a short and bitter- 
sweet album that presents only 
a cursory glance at what Rice is 

capable of. That said, there's a 

sincere, in- the -room feel to 
"Cannonball," which pairs del- 
icate strumming with Rice's 
fragile vocals, as well as "Vol- 
cano" and the hauntingly beau- 
tiful "Grey Room," Others, such 
as "Coconut Skins," don't quite 
capture the spirit of the original, 
and while the stripped -down, 
keyboard -led "Rootless Tree" 
lacks the aggression of the 
album version, it doesn't quite 
make up for it in intimacy. No 
doubt, Rice puts on amazing 
live shows, and the songs on 
this album are nonetheless su- 
perb. One just can't help but 
wish for more. -JM 

RHONDA VINCENT 
Good Thing Going 
Producers: Darrin Vincent. 
Rhonda Vincent 
Rounder 

Release Date: Jan. 8 
While seemingly coun- 
terproductive to walk 

away from a burgeoning 
country career to drive full - 
tilt into bluegrass, dynamic 
singer /mandolinist Rhonda 
Vincent succeeded in not only 
discovering her true calling 
(she has been crowned top 
bluegrass vocalist seven years 
in a row) but also revitalizing 
the trad genre. On her seventh 
picking- bowing -plucking- 
chopping -harmonizing feast, 
she leads a crack band of in- 
strumentalists, including fid- 
dle star Stuart Duncan and 
flat -picking guitar ace Bryan 
Sutton, in a 12 -song collection 
that runs the gamut from 
breakdowns to country swing 
to balladic waltz. She delivers 
five originals, including two 
intoxicating kickers and the 
dobro- spiced "I Give All My 

Love to You," featuring a Rus- 

sell Moore duet. Also guest- 
ing are mandolinist Jesse 
Reynolds on a buoyant three - 
part harmony update of the 
classic Jim & Jesse tune "Just 
One of a Kind" and Keith 
Urban singing harmony on 
traditional ballad "The Water 
Is Wide. " -DO 

JAZZ 

ELIANE ELIAS 
Something for You: Eliane 
Elias Plays and Sings Bill 
Evans 

i 
Producer: Eliane Elias 

Blue Note 
Release Date: Jan. 15 

Brazilian pianist /vocal- 
ist Eliane Elias returns 

to Blue Note after a seven - 
year hiatus with this wonder- 
ful tribute to Bill Evans. Elias 
cut 16 tunes backed by hus- 
band /bassist Marc Johnson 
and drummer Joey Baron, 
and the variety of interpre- 
tive approaches assayed by 
Elias and her collaborators 
is, in itself, a highlight. Some 
are terrific trio instrumen- 
tals, such as "You and the 
Night and the Music," "Five" 
and "Blue in Green," while 
solo efforts "I Love My Wife" 
and "For Nenette" highlight 
Elias' keyboard virtuosity. 
She delivers several vocal 
performances, including a 

lovely rendition of "Here Is 

Something for You," a 

wholly simpatico "Minha" 
(one of the only Brazilian 
songs Evans performed) 
and a very cool cover of 
"Detour Ahead. " -PVV 

CHRISTIAN 

MATTHEW WEST 
Something to Say 
Producers: Brown Bannister, 
Ed Cash, Chris Stevens 
Sparrow 
Release Date: Jan. 15 

Nashville -based singer/ 
songwriter Matthew 

West has penned tunes for 
Rascal Flatts, Natalie Grant, 

Mandisa and Billy Ray Cyrus, 
but he saved the best for 
himself here. Ironically, he 

had written these songs and 
titled the album "Something 
to Say" before being side- 
lined with vocal problems. 
Fully recovered, he's back 
and sounds more com- 
pelling than ever. "You Are 
Everything" is off to a great 
start at Christian AC radio, 
while "The Motions" is a 

powerful song about living 
life with purpose and pas- 
sion. "Save a Place for Me" 
is a gorgeous ballad that 
really demonstrates the 
warmth and personality in 

West's voice, and "Moment 
of Truth" explores a life in 

turmoil, wrestling with a 

crisis of faith. West does 
indeed have something to 
say, and listeners will find 
themselves moved by his 
revelations. -DEP 

POP 

VARIOUS ARTISTS 
Def Jam Sessions Vol. 1 

Producers: various 
Def Jam 
Release Date: Dec. 18 

The concept is intriguing: a 

collection featuring outtakes 
or rarities associated with hit 
albums from such Def Jam 
stars as Nas, Ne -Yo, Bobby 
Valentino, Method Man and 
Rihanna. But beyond Ri- 
hanna's "Cry," which is a nice 
complement to "Unfaithful," 

MARAH 
Angels of Destruction 
Producer: none listed 
Yep Roc 

Release Date: Jan. 8 

Despite being billed as a post - 
rehab collection about redemption, there is a thread 
of glorious, edge -of- the -world chaos running through 
Marah's sixth album. The Brooklyn- via -Philadelphia 
band has developed a reputation as a stellar live act, 
but its records are often hit -and -miss affairs. With this 
new collection, however, Marah manages to convey 
the manic energy that makes it such a great per- 
former, and the result is its best album yet. Opener 
"Coughing Up Blood" sets the mood: The instruments 
whirl and collide while frontman David Bielanko sings 
about loss and joy. "Angels on a Passing Train" spins 
a yarn about being filled with rage while managing to 
sound upbeat and excited. The rest of the record is 

full of propulsive, twangy rockers that sound like early 
Bruce Springsteen or an unbuttoned, pumped- full -of- 
happy -pills Wilco. Sobering up and getting straight 
never sounded like so much fun. -CH 
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there aren't many tracks here 

that would have appreciably 
improved their parent albums. 
In other words, they're satis- 
factory, but they aren't hits. 
Ne -Yó s "Spotlight" has a cute, 
flute- driven melody, while 
Nas' 2006 one -off "Where 
Y'All At" has a tasty chopped 
and looped hook. The more 
typical "Chirp Back" by 
Fabolous, featuring Bleu 
Davinci, samples the pa- 
tience- testing, chirping Nex- 

tel phone sound. Diehard fans 

will enjoy these "Sessions," 
but the casual listener will de- 
mand the originals. -HC 

SIA 
Some People Have Real 
Problems 
Producer: Jimmy Hogarth 
Hear Music 
Release Date: Jan. 8 

The latest album from 
this Australian art -pop 

chanteuse (and part -time 
Zero 7 collaborator) isn't 
quite the mellow coffee - 
shop outing its release 
through Starbucks' Hear 
Music might suggest. True, 
it does exchange much of 
the digital -age detailing of 
Sia's first two albums for a 

warm -and -fuzzy granola - 
jazz vibe that should soothe 
the spirit of any Norah Jones 
fan. (Don't be surprised if 
"Day Too Soon" ends up 
scoring the end credits of 
some upcoming Jennifer 
Garner flick.) But not unlike 
Feist on "The Reminder" last 
year, Sia still brings enough 
weird on "Some People" to 
satisfy old- school fans. On 
"Playground," for instance, 
she makes it clear that 
weapons aren't welcome at 
tea time over a thumping 
goth -soul groove, while 
"Academia" finds her trad- 
ing trippy psychedelic- 

gospel harmonies with vet- 
eran oddball Beck. -MW 

FOLK 
MALCOLM 
HOLCOMBE 
Gamblin' House 
Producer: Ray Kennedy 
Echo Mountain 
Release Date: Jan. 15 

InFew singer /songwriters 
hurl themselves into 

their music with the physical 
abandon that Malcolm Hol- 
combe displays on his latest 
album. Beyond the gravel 
voice and high- intensity 
arrangements featuring his 
guitar, he moans, grunts, 
groans and smacks his lips, 
embellishing the brilliant 
songs of a mercurial spirit. 
Half the songs here sound like 

a train, whistling past your 
ears as Holcombe sings of 
slow love songs, flooded 
gambling emporiums, 
drunken madmen and, in 

"Cynthia Margaret," the sol- 
ace of a long- sought soul 
mate. "My Old Radio" is a core 
tune for Americana formats; 
"You Don't Come to See Me 

Anymore" could be sung by 
vocalists from the Nashville 
he once fled. Rich in idiosyn- 
cratic epigrams with echoes 
ranging from Guy Clark to 
Bob Dylan, Holcombe (with 
"Jelly Roll" Johnson's ever - 
ready harmonica adding em- 
phasis) delivers elusive tales 
of a life that may not have al- 
ways been wisely lived, but 
was always worth writing 
about. -WR 

Additional reviews 
.COm online this week 

at billboard.com: 

Various artists, "Well Deep: 
Ten Years of Big Dada 
Records" (Big Dada) 

Sir Richard Bishop, 
"Polytheistic Fragments" 
(Drag City) 
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EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Hillary Crosley, 
Chuck Eddy, Deborah Evans 
Price, Gary Graff, Cortney 
Harding, Jill Menze, Dan 
Ouellette, Wayne Robins, 
Chuck Taylor, Philip Van Vleck, 
Mikael Wood 

PICK : A new release predicted 
to hit the top half of the chart 
in the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially 
available in the United States are 
eligible. Send album review 
copies to Jonathan Cohen and 
singles review copies to Chuck 
Taylor (both at Billboard, 770 
Broadway, Seventh Floor, New 
York, N.Y. 10003) or to the writers 
in the appropriate bureaus. 
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MILEY CYRUS 
See You Again (3:11) 

Producers: Destiny Hope 
Cyrus, Antonina Armato, 
Tim James 
Writers: D. Cyrus, A. Armato, 
T. James 
Publishers: various 
Hollywood 

Finally! With the na- 
tion's hottest tour and 

a No. 1 double -album with 
"Hannah Montana 2 (Sound- 
track) /Meet Miley Cyrus," top 
40 gets with the program, of- 
fering meaningful airplay to 
the red -hot Disney star. Much 
like the Jonas Brothers before 
her, it remains baffling why 
radio -struggling to maintain 
relevance amid so many new 
media options- continues to 
come from behind, as pop 
culture phenomena combust 
in living color before pro- 
grammers' eyes. "See You 

Again," from the Cyrus - 
credited disc, is a sassy, up- 
tempo stinger that adds ap- 
pealing youthful buzz to the 
airwaves -and yet Cyrus is as 

credible a vocalist as Hillary 
Duff or Avril Lavigne. Fans will 
revel in the lyric about a teen 
crush -"I feel I must have 
known you in another life, 
cause I felt a deep connection 
when you looked into my 
eyes, now I can't wait to see 

you again" -while Cyrus, who 
co- produced and co- wrote, 
at last adds the missing link 
to TV and movie acclaim. 
Alas, FM, better late than 
never. -CT 

ASHLEE SIMPSON 
Outta My Head (Ay Ya Ya) 

(3:37) 
Producers: Timbaland, King 
Logan, Jerome Harmon 
Writers: A. Simpson, 
T. Mosley, Kenna 
Publishers: various 
Geffen 
Despite Ashlee Simpson's 
historic appeal to teens, 
ironically, "Outta My Head 
(Ay Ya Ya)" is likely to find 
greatest appeal among -of 
all demographics -baby 
boomers, who will find it 
reminiscent of Toni Basil's 
1982 No.1 "Mickey" or a cat- 
alog hit from Missing Per- 
sons. Meanwhile, a lot has 
changed since Simpson 
scored back -to -back No. 1 

albums with 2004's "Auto- 
biography" and 2005's "I Am 
Me." In a pop world where 
current leading ladies Ri- 
hanna and Amy Winehouse 
are credible vocal masters, 
can Simpson measure up? 
The first single from upcom- 
ing "Bittersweet World" is a 

fun little romp, but may have 

difficulty returning Simpson 
to top 40 favor. On the plus 
side, "Head" demonstrates 
producer Timbaland's evo- 
lution as a helmsman who is 

increasingly creative and 
adaptable. -CT 

DANCE 

SYLVIA TOSUN 
Head Over Heels (4:22) 
Producer: Miklos Malek 
Writers: S. Tosun, J. Flanders, 

M. Malek 
Publishers: Tosun, BMI; 

Jetadore, ASCAP; Malek, 
SESAC 

Remixers: Warren Rigg/ 
Reed McGowan, Ray Roc & 

Rosillo, Dave Pezza, Mark 
Ehrhoff 
Sea to Sun 

13 
New York -based ingénue 

Sylvia Tosun graced 
Billboard's Hot Dance Club 
Play chart in 2006 with top 
20 "Sanctuary" and top 10 

"Sleepless." The Juilliard- 
trained singer /songwriter is 

destined to reach the great- 
est heights yet with raptur- 
ous "Head Over Heels," 

i Vtf S 
CHRIS BROWN 
With You (4:12) 
Producer: Stargate 
Writers: J. Austin, R. Harmansen, 

M. Eriksen, E. Lind, A. Bj, rklund 
Publishers: various 
Jive /Zomba 
The third single from Chris Brown's second album 
"Exclusive" returns the 18- year -old to solo turf, follow- 
ing previous No. 1 "Kiss Kiss" featuring T -Pain. "With 
You" is downright sweet with its lyric of love and 

devotion: "Ooh, little cutie, when you talk to me, I 

swear the whole world stops /You're my sweetheart, 
and I'm so glad that you are mine." Production is 

appreciably free of distracting bells and whistles, 
offering a midtempo soulful jangle and appealing har- 

monic layers and echoes. Brown shows himself as a 

straight -up R &B singer with a melodic charm that will 
continue to sound fresh when the summer sun cuts 
through. Many of Brown's contemporaries could learn 
a lesson from "With You." This is the kind of song that 
aligns with the times of listeners' lives -and forges 
lasting careers. -CT 

which ignites the dancefloor 
with darts tossed in every 
imaginable bull's -eye. The 
Warren Rigg /Reed McGowan 
mixes are most effusive, with 
ecstatic beats, piano tinkles 
and hooky whooshes. Tosun 
remains front and center, 
with an inherent warmth as 

sumptuous as her vocal sen- 
suality. Add hip, well -placed 
Middle Eastern frills and 
"Head Over Heels" has all the 
trimmings necessary to as- 
cend to the top. For more, go 
to sylviatosun.com. -CT 

TAYLOR SWIFT 
Tears on My Guitar (remix) 
(3:22) 
Producer: Nathan Chapman 
Writer: T. Swift 
Publisher: not listed 
Big Machine 
Taylor Swift's metamorphosis during the past year 
from budding indie country artist to crossover sensa- 
tion is the kind of success story that sounds more like 
a Lifetime movie than new -millennium reality. But 

anyone who has met this teen prodigy recognizes 
that she is not only an old -soul master of writing and 

singing, but also possesses gobs of the "it" magnet- 
ism that defines stardom. With her Grammy Award 
nod for best new artist, timing couldn't be better to 
match face with voice, via a pop remix of No. 2 coun- 
try hit "Teardrops on My Guitar," found on the rere- 
lease of her double -platinum self -titled debut disc. 

Gently guided by mandolin and acoustic guitars, the 
Swift -penned "Tears" laments fancying someone 
who is already spoken for. A beautiful mainstream 
intro to an artist whose rise is ably exemplified by her 

last name. -CT 

KATY PERRY 
Ur So Gay (3:39) 
Producer: Greg Wells 
Writers: K Perry, G. Wells 
Publishers: When I'm Rich 
You'll Be My Bitch, ASCAP; 
Rocket Carousel /Art in the 
Fodder, BMl 
Capitol 

laKaty Perry has a co- 
nundrum: She's hung 

up on a guy who's not return- 
ing the favor. What better 
way to kiss -off than with a 

diss? "You don't eat meat, 
and drive electrical cars/ 
You're so indie rock it's al- 
most an art, you need SPF- 
45 just to stay alive /Ur so gay 
and you don't even like boys." 
The Los Angeles singer/ 
songwriter likens herself to 
Lucille Ball's love child with 
Freddie Mercury -perhaps 
Mika's female counterpart? 
Blender and Teen People are 

already hip to the 22 -year- 
old Perry (deliciously, the 
daughter of two pastors) and 
with major label support, in- 
cluding production credits 
on upcoming full -length 
from Glen Ballard, Dave 
Stewart and Butch Walker, 
"Ur So Gay" has all the po- 
tential to amuse the masses. 
A dance remix is ripe and 
ready for clubs -where gays 
are bound to embrace it -but 
top 40 programmers actu- 
ally have an ace to fluff up 
the airwaves. "Gay" is just too 
good to play solitaire. -CT 
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HAPPENING 

HIP -HOP BY MARIEL CONCEPCION 

On Her 
Own 
Trina Debuts High With 
Single Ladies' Anthem 

Trina is notorious for her provoca- 
tive, sex -filled lyrics, but it seems her 
mainstream fan base likes her best 
when she's engaging in less dirty 
talk and more personal chit chat. 

Like 2005's relationship- driven, 
Kelly Rowland- assisted "Here We 
Go," which peaked at a career -best 
No. 8 on Billboard's Hot R &B /Hip- 
Hop Songs chart, her latest single 
about a troubled breakup is prov- 
ing an early fan favorite. 

"Single Again," from the Miami 
rapstress' Slip -N -Slide album "Still 
Da Baddest" (Feb. 12), is the top 
debut at No. 24 this week on Hot 
Rap Songs. It is also new at No. 
71 on Hot R &B /Hip -Hop Songs. 

This album is uptempo, but it's 
also a little melodic, emotional 
and personal," Trina told Bill- 
board last year. "I didn't want to 
be drowned out or sad, I just 
wanted to be happy and up- spirited, 

so I can show my fans Trina has 
really grown up." 

"The songs selected for the 
album were tracks ladies needed 
to hear -about maturing and keep- 
ing focus," Slip -N -Slide president 
Ted Lucas adds. 

With the idea that "Single 
Again" will be the 2008 single 
ladies' anthem, Slip -N -Slide will 
run ads on Internet dating sites 
and sponsor blind -date contests 
on radio stations across the coun- 
try. Trina is also launching a radio 
and retail promo tour Jan. 10. 

Continuing with the female 
empowerment theme, the sec- 
ond single will be "I Got a Thing 
for You," featuring Keyshia Cole, 

about a woman secure enough to 
declare her feelings to a love in- 
terest. Other guests on the set 
include Missy Elliott, Plies, Trick 
Daddy, Mya and Rick Ross. Jim 
Jonsin and J Rock are among the 
featured producers. 

And for those fans who prefer 
the raunchiness for which Trina is 

well- known, there's "Look Back at 
Me" featuring Killer Mike. The 
street single, which references a 

sexual position, was released to 
DJs and radio this week. 

"Her fans know she's rough and 
they like that," Lucas says. "So she's 
back with a little of that, but she's 
matured as well. That's why she's 
still the baddest." 

REASON TO `BELIEVE': 
`X- FACTOR' WINNERS RULE 
U.K. HOLIDAY CHARTS 
The United Kingdom's festive charts had an unde- 
niable "X- Factor" this year. The mass -audience ITV 
talent search series accounted for the best sellers 
on both the singles and album surveys during the 
holiday period, with latest winner Leon Jackson 
joining 2006 victor Leona Lewis among the honors. 

Scottish singer Jackson, who turned 19 Dec. 30, 
won the Dec.15 final of the fourth season of "The 
X- Factor" ahead of Welsh tenor Rhydian Roberts 
and sibling group Same Difference. He then se- 
cured the coveted "Christmas No. 1" on the U.K. 
singles chart with a cover of Mariah Carey & Whit- 
ney Houston's 1998 ballad "When You Believe." 

The Christmas double for series judge Simon 
Cowell's Syco Music was completed as labelmate 
Lewis continued to lead the album chart with her 
million -selling debut, "Spirit." 

But while the show's finale polled a viewing audi- 
ence of 12 million, there were 
signs of diminishing public 
enthusiasm for the resulting 
single. "When You Believe," 
released digitally within hours 

of Jackson's win but not 
physically until Dec.19, sold 
276,000 copies in its first 
week, according to the Offi- 
cial U.K. Charts Co. 

That compares with 
571,000 out of the box for 

Lewis' "A Moment Like This" a year earlier, and 
742,000 for 2005 winner Shayne Ward's "That's 
My Goal." 

Paul Quirk, partner at Quirk's Records in Orm- 
skirk, Lancashire, was guardedly enthusiastic about 
Jackson's sales debut. "We were surprised when 
Leon won," Quirk says, "but his audience of 
teenage girls backed their votes up by buying the 
single. It hasn't sold as fast as Leona did [the pre- 
vious] year, but singles in general were slower. 
We've been extremely busy with Leona's album." 

-Paul Sexton 

® BY CORTNEY HARDING 

TWO'S COMPANY 
Paramore Snags Successive Spots On 
Modern Rock Tally 

In 2007, many new artists entered the Modern Rock chart, 
but few managed to establish themselves like Paramore. This 
week, new single "Crush Crush Crush" climbs one slot to No. 
16 on the tally, trading places with an earlier Paramore hit, 
"Misery Business." That cut is also a burgeoning crossover 
hit, and is No. 26 on the Billboard Hot 100 this week. 

"When the album, "RIOT!," was released in June, we knew 
it was going to be a long development process," says Fueled 
by Ramen president John Janick, who released the set in con- 
junction with Atlantic. "Initially, we used the fact that they 
had such a strong fan base because of all their touring to sell 
the first single. The timing worked out so the band was on 
tour while we were shopping the song to radio, and we were 
able to invite programmers to sold -out shows and demon- 
strate that Paramore had a strong following." 

"It didn't hurt" that the band was featured on MTV's 
"Discover and Download" series around the same time, 
Janick says. "We were able to capitalize on everything and 
just keep selling and growing the record." To date, "RIOT!" 
has sold 565,000 units in the United States, according to 
Nielsen SoundScan, and has shifted at least 12,500 copies 
per week for the last 27 weeks. 

Janick says the plan for "Crush Crush Crush" is similar 
to the strategy employed for "Misery Business." "We want 
to get the song into the top 10 at Modern Rock and then 
use that success to sell it to pop radio," he says. "We have 
the video running on MTV right now, and the band will be 
doing quite a bit of touring in 2008." 

Looking ahead, Janick hopes to shorten the five -month 
gap that came between the first two tracks when a third 
single is chosen. "We haven't reached a decision about what 
[that] will be, but we do plan on filming a video sometime 
in February," he says. . 
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BY DEBORAH EVANS PRICE 

Loud 
And 
Proud 
Loss Of Voice Presages A 
Christian Hit For West 
After switching record labels and 
successfully recovering from vocal 

chord surgery in 2007, Matthew 
West kicks off the new year with 
"Something to Say." Due Jan. 15, 

the project is West's first outing 
on Sparrow Records. 

First single "You Are Every- 
thing" is off to a strong start on 
Billboard's Hot Christian Songs 
chart, where it leaps 16 -5 this week. 

Previously signed to Univer- 
sal South Records by former label 
chiefs Tim DuBois and Tony 
Brown, West was the only Chris- 
tian artist on the country label. 
He gained acclaim with two suc- 
cessful albums, "Happy" and 
"History," which were distrib- 
uted to the mainstream by Uni- 
versal and to the Christian 
market via a deal with EMI Chris- 

communicating with a hoard and 
dry erase markers. Ironically, he'd 
already written the songs for his 
new album and titled it "Something 
to Say," before the change of events 
that left him unable to speak. 

"Through that experience, I've 
come to love silence and realize 
if I'm not spending time alone 
with God and allowing him to do 
the talking, instead of me always 
talking, I'm not going to have 

anything worth saying through 
my music," he says. 

West chronicled his experi- 
ences in a documentary, "Noth- 

ing to Say," which is being 
packaged with the CD for a spe- 
cial edition release that will be 
available initially only at Family 
Christian Stores, on West's Web 
site and at shows. At select cities 
on an upcoming promo tour, West 
will screen the documentary, then 
perform a few songs. 

Later in the year, West will hit 
the road with inspirational music 
stars tobyMac and Jeremy Camp. 

"He sings the song of the corn - 
mon person who is struggling with 
life and faith and the realities of 
the world," York says. "Like any 
other great music, it sells itself and 
tends to find its audience. We're 
doing everything we can do to help 
that, but the biggest opportunity 
we have is that gift that he has to 

connect with people." 

tian Music Group (CMG). 
"It was a bittersweet departure 

with Universal South because I'll 
always be grateful for them giv- 

ing me the opportunity," West 
says, but adds that it will be less 
confusing now that he's repre- 
sented by one label. "People 
didn't understand what label I was 
on. So now when anybody wants 
anything regarding me, they are 
going to one place." 

The EMI CMG team, which dis- 

tributes Sparrow, is happy to have 
him onboard. "Now we have him 
for both markets and full A &R in- 
volvement, as well as promotion 
and marketing," EMI CMG pres- 
ident Peter York says. "This is ac- 

tually our first opportunity to fully 

invest our team and our system." 
These days, West is just grate- 

WEST 

ful to be singing again. Shortly 
after signing with Sparrow last 
spring, he went to the Vanderbilt 
Voice Center in Nashville and re- 

ceived devastating news. "All my 
plans came to a screeching halt," 
he recalls. "They told me I had to 
have surgery. I canceled every- 
thing [including] my recording 
sessions and shows." 

He spent much of the spring and 
summer silent, on voice rest and 

BACKSIDING FEARLESSLY 
It's a hit, top to bottom. 

After selling more than 120,000 singles in Ger- 
many, according to Polydor /Universal, Alex C featur- 
ing Y- Ass' "Du Hast den Schönsten Arsch der Welt" 
is being lined up for local- language versions in other 
key European markets in the early part of 2008. 

The song -which translates as "You Have the 
Most Beautiful Ass in the World " -is "the first pop - 
dance song for years that's combined German lyrics 

with a retro Eurodance sound," says Tom Bohne, 

managing director of Universal Music Germany's 
domestic division. 

The tongue -in -cheek number featuring female 
German R &B vocalist Y -Ass was written by Alex C 

(dance producer /musician Alex Christensen) with 
lyrics by fellow producer Peter Könemann, best - 
known for his work with veteran German rock singer 
Udo Lindenberg. The track is published by EMI 

Music Publishing. 
After topping the charts in Germany and Aus- 

tria, Universal released the German -language ver- 
sion of the single Nov. 23 in the Netherlands, but is 

hoping to broaden its appeal with English and 
French versions. "Translation into local languages 
gives it a big crossover chance via plays at clubs 
and parties," Bohne says. 

Christensen broke through in 

1991 with his U96 project and its 

hit dance version of the sound- 
track to German war movie 
"Das Boot" In recent years, his 

production credits have ap- 
peared on releases by acts 
ranging from Tom Jones to 'N 

Sync and Sarah Brightman. 
A new Alex C album, 

"Euphorie," is set for Feb- 
ruary release in Germany. 

- Wolfgang Spahr 

3,699,000 

HOLIDAY BY JONATHAN COHEN 

GROBAN OBLITERATES SEASONAL ALBUM COMPETITION When it came to 
holiday albums in 2007, there was Josh Groban, and then there was the rest of the world. Groban's "Noel" 
(143 /Reprise /Warner Bros.) sold an astonishing 3.7 million copies in the United States, according to Nielsen Sound - 
Scan, making it the best seller of the year on any chart, much less Billboard's Top Holiday Albums. 1 "Noel" achieved 
a number of milestones in just 12 weeks of release. Its sales total was higher than any other Christmas album in its 
first year of release since Nielsen SoundScan launched in 1991. Previously, the largest haul in a seasonal album's first 
year was 2.9 million for Kenny G's "Miracles -The Holiday Album" in 1994.1 Meanwhile, Groban's is the first to sell 
more than 1 million in its first year since Clay Aiken's "Merry Christmas With Love" in 2004 and the first to surpass 
2 million since Celine Dion's "These Are Special Times" in 1998 (2.7 million). II Mannheim Steamroller's "Christmas 
Song" (American Gramaphone) is the runner -up for best seasonal seller in '07 with 737,000 units. Beyond such 
perennials as Trans -Siberian Orchestra and the Vince Guaraldi Trio, newcomers to the top 10 include Michael Bublé 
with the EP "Let It Snow" (released by the same triumvirate of labels responsible for "Noel ") and Toby Keith's sec- 
ond holiday album, "A Classic Christmas" (Show Dog Nashville). 7 Last year's best -selling Christmas album was 
Sarah McLachlan's "Wintersong" (Arista), which shifted 759,000 by the last week of December. 

378,000 

JOSH GROBAN 

"Noel" 

143 /Reprise /Warner Bros. 

MANNHEIM STEAMROLLER 

"Christmas Song" 

American Gramaphone 

The top selling holiday albums of 2007 (Jan 
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TRANS -SIBERIAN ORCHESTRA 

"The Lost Christmas Eve" 

Lava /AG 

Additional reporting by Geoff Mayfield. 

-g---. 

317,000 298,000 284,000 278,000 272,000 256,000 249,000 

MICHAEL BUBLÉ VARIOUS ARTISTS TOBY KEITH TRANS- SIBERIAN ORCHESTRA CELTIC WOMAN VARIOUS ARTISTS VINCE GUARALDI TRIO 

"Let It Snow (EP)" "Now That's What I Call Christmas! 3" "A Classic Christmas" "Christmas Eve and Other Stories" "A Christmas Celebration" "Stockings by the Fire" "A Charlie Brown Christmas (Soundtrack)" 

143 /Reprise /Warner Bros. EMI /Universal /Zomba /Sony BMG Show Dog Nashville Lava /AG Manhattan /BLG EMI Special Markets /Starbucks Fantasy /Concord 

Strategic Marketing Group /Sony Music 

hrough Dec. 30), Holiday albums are Christmas, Hanukkah and Kwanzaa collections. including new releases and those issued in earlier years. 
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SOURCE: Nielsen SoundScan 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Ile first soles 
female to hit No.1 on Adult 1. 

Contemporary with a debut 
single since Vanessa Carlton's 
"A Thousand Miles" led in the 
Sept. 21, 2002, issue. Caillat's 
"Bubbly" moves 5 -1 in its 22 
chart week, while her album 
"Coco" zips 17 -10 on the 
Billboard 200. 

"High School Musical 2: 
Non -Stop Dance Party" bows 
at No. 68 on the Billboard 2 
and No. 6 on Top Kid Audio. 
The continuous -mix dance s 

helmed by DJ /producer Jas 
Nevins, also zooms to No. 1 

T' : g rpflbc 

"A CHARLIE BROWN CHRISTMAS" 
PEANUTS n 

.., .. _._. A Ince Guaraldi 0 

GOOD GRIEF 

ches No. 1 on Top Pop 
alog Albums for the first 
e? Vince Guaraldi Trio's 

65 set "A Charlie Brown 
Christmas," which, oddly, 
never led Top Holiday Albun 
nor Top Jazz Albums. 

CHA R1' 
Í31_Aí 

»It may not be polite to 
mention a woman's age, but 
civility goes out the window 
when it comes to chart feats. 
So Fred Bronson reveals that 
Yoko Ono is the oldest artist to 
ever have a No. 1 hit on the Hot 
Dance Club Play chart. The 74- 
year -old Ono is on top with 
"No, No, No," her third No. 1 hit 
on this tally. 

>>Bronson also cites Carrie 
Underwood and Taylor Swift 
for jointly holding down the 
No. 1 spot on Hot Country 
Songs for seven weeks, the 
second -longest string by solo 
female artists in the 64 -year 
history of this chart. 
Coincidentally, the record was 
set exactly 43 years ago this 
week. Who set it? The answer 
is in Chart Beat online. 

a Read Fred Bronson 
every week at 
billboard.com /fred. 

f 

Over the (LInteI 
GEOFF MAYFIELD gmayfield@billboard.com 

Blige Gets Crown; Downloads ShowWayTo ̀ Juno' 
The Queen of Hip -Hop Soul adds an- 
other jewel to her crown, as Mary J. 
Blige captures her fourth career No. 1 

on the Billboard 200. 
Blige ends up ruling the chart in the 

only week of 2007 when album sales 
beat those of the same week in the 
prior year. 

With Santa Claus finishing his rounds 
early in the tracking week, momentum 
finally slows for Josh Groban's "Noel," 
which had a lock on the top slot for five 
weeks. That shift sets the stage for Blige's 
"Growing Pains" to take command of 
the big chart a week after it bowed at No. 
1 on Hot R &B /Hip -Hop Albums. 

Groban's Christmas set declines by 

77 %, the first time since its second chart 
week that "Noel" does not log a gain. 
That rolls him down to No. 3 (176,000 
copies); a smaller erosion of 67% from 
Blige's opening sales moves her to first 
place (204,000). 

The post- Christmas decline by Ali- 
cia Keys' "As I Am" is less severe than 
either Groban's or Blige's, shuffling her 
back to No. 2 (down 59 %, 193,000). 

Coming off the busiest shopping 
week of the year in the week that ended 
Dec. 23, there is no shame in a post - 
Christmas slide. Only two titles in the 
Billboard 200's top 50 manage any kind 

of increase: the film- fueled soundtrack 
to "Sweeney Todd: The Demon Barber 
of Fleet Street" (56 -23, up 5 %) and Great- 
est Gainer winner Sara Bareilles (98- 

45, up 19 %). 
Including chart bows, there are 15 

gainers on the Billboard 200, which is 

actually more than we have seen the 
chart produce in some post- Christmas 
frames of years gone by. 

Three ofthose gains belong to albums 
new to the list: Disney Channel variant 
"High School Musical 2: Non -Stop 
Dance Party" (No. 68, 22,000 copies), 
the "P.S. I Love You" soundtrack (No. 
134, 10,000) and the physical release of 
Radiohead's "In Rainbows," which 
charts early due to street -date violations 
(No. 156, 9,000). 

Among those 15 gainers are seven al- 

bums that re -enter the Billboard 200 (at 
Nos. 123, 168, 170, 182, 184, 191 and 
196), a couple ofthem with increases of 
fewer than 100 units. 

Meanwhile, with a Tuesday Christ- 
mas adding one more last- minute gift - 
shopping day than we had in the 
comparable frame of 2006, the last week 
of 2007 manages to be the only one of 
the year where album sales show an 
uptick over the same week of the prior 
year (see story, page 5, and Market 

Watch, this page). Aside from gift shop- 
ping, the growth is fed by album down- 
loads gobbled up by consumers who 
found MP3 players under their Christ- 
mas trees. 

Under most circumstances, a 2.4% 
improvement in comp -week sales would 
seem meager, but in the landscape of 
2007, that bump looms as large as 
Mount Rushmore. 

DOWNLOADS UP: Top Digital Al- 

bums reveals that digital track vol- 
ume isn't the only evidence we just 
experienced another iPod Christmas 
(see story, page 6). In contrast to 
most of this issue's album charts, 
the digital list posts vigorous gains, 
with the biggest kid in the class 

I VIa rice ̀  Watch `\/h A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

ALBUMS ALBUMS' 

DIGITAL 

TRACKS 

This Week 

Last Week 

14, 513, 000 1,920,000 

25,570,000 1,184,000 

Change -43.2% 62.2% 

idsWeeklastYoa 14,169,000 1,281,000 

Change 2.4% 49.9% 
'Digital album sales are also counted within album sales. 

42,926,000 

18,386,000 

133.5% 

30,122,000 

42.5% 

Weekly Album Sales (Million Units) 
35 

30 

25 - 2007 

20 

15 

10 

5 

o 
J FM A M J J AS O N D J 

being the soundtrack to indie -film 
charmer "Juno." 

That album more than triples its 
prior -week sales as it pole vaults 8 -1 (up 
270 %, 26,000) on Top Digital Albums. 
The soundtrack owns the chart's largest 
sum since the opening week of Alicia 
Keys' "As I Am," when that set moved 
61,000 downloads. 

"Juno" also enters Top Comprehen- 
sive Albums at No. 61, the same rank 
it would own on the Billboard 200 if 
digital -only albums qualified for that 
chart. Its current sales would merit the 
No. 8 spot on Top Soundtracks. 

Physical copies of the "Juno" sound- 
track hit stores Jan. 8, after which it 
will be eligible to appear on more Bill- 

board charts. 
All but two of the 15 titles on Top Dig- 

ital Albums show gains, with "High 
School Musical 2" also tripling prior - 
week sales (No. 10, 9,000 downloads, 
up 202 %). 

More than doubling prior -week down- 
loads are Paramore's "RIOT!" (No. 11, 

up 178 %) and the "Hannah Montana 2" 

soundtrack (No. 15, up 165 %), while Col - 
bie Caillat's "Coco" and the DVD- 
infused "Once" soundtrack come within 
a millimeter of doubling their digital sales 
(Nos. 12 and 13, respectively). 

For week ending Dec. 30, 2007 Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales reports collected and provided by 

nielscn 
Sound Scan 

2006 Z007 CHANGE 2006 2007 CHANGE 

OVERALL UNIT SALES YEAR -TO -DATE SALES BY ALBUM CATEGORY 
Albums 588,153,000 500,544,000 -14.9% Current 363,926,000 306,397,000 -15.8% 
Digital Tracks 581,952,000 844,153,000 45.1% Catalog 224, 227,000 194,147, 000 -13.4% 
Store Singles 3,811,000 2,179,000 -42.8% 

Deep Catalog 158,239,000 138,663,000 -12.4% 
Total 1,173,916,000 1,346,876,000 14.7% 

Albumsw/TEA' 646,348,200 584,959,300 -9.5% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 

'06 

'07 844.2 million 

SALES BY ALBUM FORMAT 

CURRENT ALBUM SALES 

'06 . ,..., . ;. 
'07 306.4 million 

CATALOG ALBUM SALES 

06 .om ,,ok 4 i 991 
'07 194.1 million 

CD 

Digital 

Cassette 

Other 

553,421,000 

32,590,000 

1,128,000 

1,014,000 

449,179,000 

50,011,000 

274,000 

1,080,000 

-18.8% 

53.5% 

-75.7% 

6.5% 

Nielsen SoundScan counts as current only sales within the first 18 months of an 
album's release (12 months for classical and jazz albums). Titles that stay in the 
top half of The Billboard 200. however. remain as Current Titles older than 18 
months are catalog. Deep catalog is a subset of catalog for titles out more than 
36 months. 
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2008 'á. 

SALES DATA 
COMPILED BY 

I11clSc11 

SoundScan 

Y Y wt-t ARTIST 
s3 á3 3á 3ó IMPRINT & NUMBER.' DISTRIBUTING LABEL (PRICE) 

2 

®MARY J. BLIGE 
MATRIARCH /GEFFEN 010313ICA 981 + o 

2 3 2 

3 1 I 

4 6 4 

5 10 12 

6 4 3 

7 12 10 

8 8 8 

9 5 7 

10 17 17 

11 7 9 

12 9 6 

13 16 14 

14 15 - 

15 13 13 

16 31 36 

17 11 - 

18 23 23 

19 19 20 

20 18 15 

21 26 29 

22 20 16 

Title s» iá S 

Growing Pains 1 

ALICIA KEYS 
098)± 

JOSH GROBAN 
--SE 231548 - WARNER BROS 118.981 

VARIOUS ARTISTS 
'.) BMG STRATEGIC MARKETING GROUP UNIVERSAL ZOMBA 10765 CAPITOL (18 98) 

CHRIS BROWN 
m"A (18 98) + 

EAGLES 
EX (14 98) 

AslAm B 1 

Noel I 1 

NOW 26 3 

Exclusive 4 

Long Road Out Of Eden © 1 

GARTH BROOKS 
'3 (25.98 CD ND) + 

The Ultimate Hits 

TAYLOR SWIFT 

MILEY CYRUS 
vWOUD 009465 I23 sel 

Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus 

Taylor Swift 

COLBIE CAILLAT 
REPUBLIC 009219. UMRG 110 98, 

CARRIE UNDERWOOD 
T:. .515TA NASHVILLE 11221/RMG SAN 118.981 

SOUNDTRACK 
_ - -' X18981 

B 

B 

Coco 111 

Carnival Ride B 

High School Musical 2 B 
LED ZEPPELIN 

ANTIC 119 981 y 

8 

5 

1'' 

Mothership 7 +; 

LUPE FIASCO 
8315 AG (18 98) 

Lupe Fiasco's The Cool 

RASCAL FLATTS 

KEYSHIA COLE 
I, ,FFFEN 009475* IGA (13.98) 

JAHEIM 
l', ANTIC 377532 AG (18.98) 

ROBERT PLANT / ALISON KRAUSS 

14 

Still Feels Good U 1 

Just Like You 2 

The Makings Of A Man 111 

Raising Sand 2 

SUGARLAND 
'.1ERCURY NASHVILLE 007411 UMGN 113 98, 

Enjoy The Ride B 
CELINE DION 

LUME 
Taking Chances 

SOULJA BOY TELL EM 

JONAS BROTHERS 
HOLLYWOOD Ocia. -r 

souljaboytellem.com 4 

Brothers 5 

® 
56 

SOUNDTRACK 
NONESUe1D - - :uER BROS 125681 

Sweeney Todd: The Demon Barber Of Fleet Street 

24 27 27 

45 54 

43 40 

27 29 11 

28 21 28 

FERGIE 
OPE 007490 1GA (13 98) 

PARAMORE 
..h159612'fAG113.981 

JAY -Z 

BOW WOW & OMARION 

DAUGHTRY 
ANY MUSIC 111 981 +' 

The Dutchess © 2 

RIOT! 1$ 

American Gangster 1 

Face Off 1t 

29 36 47 ® EINKIN PARK 
MACHINE - GARNER BROS (18.98) 5. 

46 60 
KANYE WEST 

° u :95411DJMG (13.98) 

O Q ONEREPUBLIC 
LL - IL1 266 IGA (13 98) 

32 30 33 
NICKELBACK 
RO RRINNEFI' 93 yid 981+ 

© 48 67 
CI SOUNDTRACK 

:.., ,- 8 TIE 116.981 

34 41 53 
' BRITNEY SPEARS 

OUA (18 98) 

Daughtry © i 

Minutes To Midnight B 1 

Graduation 1 

Dreaming Out Lotto 17 

All The Right Reasons B 1 

Alvin And The Chipmunks 33-- 

Blackout 2 

35 22 24 ® REBA MCENTIRE 
,-HVILLE 008903 UMGN (13.98) 

52 18 a BIRDMAN 

37 25 19 
CI ANDREA BOCELLI 

I MOTOWN 010351 UMRG (13.98) 

AL CLASSICS GROUP 118.981 +` 

Reba Duets 1,, 

5Stunna 18 

The Best Of Andrea Bocelli: Vivere LOU 

38 24 22 
CI SOUNDTRACK 

39 33 - © KIRK FRANKLIN 

40 28 26 a JORDIN SPARKS 
_MBA (18.98) 

41 14 5 
MANNHEIM STEAMROLLER ® .0 1227 118.981 + 

32 35 
KEITH URBAN 

E 0 585 (18.981 + 

54 56 
DANE COOK Rough Around The Edges: Live From Madison Square Garden I till HAL 0051 (16 98 CD, + 

44 37 39 
JAMES TAYLOR 

+ 

SARA BAREILLES 
98 116 13 Little Voice 

Hannah Montana B 1 

5772.ZOMBA (18.98) 

42 

The Fight Of My Lite 33 

Jordin Sparks 10 

Christmas Song U 5 

Greatest Hits 11 

GREATEST 
GAINER 

11 

One Man Band 17 

46 51 62 
MAROON 5 

62 61 m 
FOO FIGHTERS 

L- 
Jay-Z benefits 

from a $9.99 

sale tag at 

Best Buy as his 

album rises to 

No. 26 with a 

relatively small 

22% drop. 

With post - 

holiday sales 

down for nearly 

every title on 

the chart, 

those with 

the smallest 

declines, like 

Cole (down 

32 %) and Mario 

(down 38 %) 

move up. 

In the week 

after Christmas, 

teen -friendly 

titles gain chart 

traction while 

holiday and 

family fare 

decline. 

Paramore (down 

a small 16 %) 

and Mannheim 

Steamroller 

(No. 41, down 

16 %) prove both 

tendencies. 

At No. 11, 

Flyleaf's self - 

titled set zooms 

up the chart 

with a 27% gain 

after the act 

was featured 

in MTV's 5Z /5Z 

campaign. 

Thanks in part 

to the Dec.11 

reissue of the 

45 album with 

bonus tracks 

and a DVD, it 

has now sold 

1.Z million -59% 
more than her 

last set, 2003's 

"Try This." 

It Won't Be Soon Before Long i 

8 981 
Echoes, Silence, Patience & Grace 

48 40 48 X12 
KID ROCK 
TOP DC 556` AG (18 98) 

KENNY CHESNEY 
S'IS 11 

49 35 41 

50 38 34 
IVlll.rlHCL DUOL 

. -.4iNER BROS 118.981 

Rock N Roll Jesus 1 

Just Who I Am: Poets & Pirates 

Call Me Irresponsible 1 
yd' 

3 33ávg 
51 53 43 

ARTIST 
IMPRINT & NUMBER 9 DISTRIBUTING LABEL (PRICE, 

Title 

SOUNDTRACK 
NEW LINE 39089 116.98) 

52 50 58 ' JUSTIN TIMBERLAKE 

® 
o 

JIVE 88062' 20MBA (18.98) 

70 66 
AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' UMRG (10.98) 

72 85 
FEIST 
CHERRYTREE /POLY00R INTERSCOPE 008819' IGA (1 D 98) 

78 79 m TIMBALAND 
MOSLEV /BLACKGROUND INTERSCOPE 008594' IGA (13.98) 

56 64 80 
CI J. HOLIDAY 

MUSIC LINE 11805': CAPITOL (12 98) 

57 42 45® BRUCE SPRINGSTEEN 
COLUMBIA 17060' SONY MUSIC I18 981 

58 61 46 
CI VARIOUS ARTISTS 

EMI SPECIAL MARKETS 103 EX STARBUCKS (13.98) 

59 57 63 ® MATCHBOX TWENTY 
MELISMA ATLANTIC 297340 " /AG (19.98) +` 

60 39 31 
SOUNDTRACK 

at 97 98 

62 34 38 

(1) 80 78 

@ 94 82 

65 55 59 

CD104 99 

67 74 21 

72 

73 

75 

BOT SNOT 
Of BUT 

88 95 

103 108 

103 
WALT DISNEY 861426 (12.98) 

BOYS LIKE GIRLS 
COLUMBIA 05572 SONY MUSIC 111.981 

GEORGE STRAIT 
MCA NASHVILLE 010258 UMGN 113.981 

RIHANNA 
SAP'DEF JAM 008968' IDJMG (13.98) 

WYCLEF JEAN 
IN YA FACE COLUMBIA 03947'SONY MUSIC (15.98) 

CARRIE UNDERWOOD 
ARISTA / ARISTA NASHVILLE 71197,RMG (18.98) 

50 CENT 
ç. HADY AFTERMATH INTERSCOPE 008931'/IGA OR 98 

Hairspray 

FutureSex /LoveSounds © t 

Back To Black fi 6 

The Reminder 

Timbaland Presents Shock Value 

Back Of My Lac' 5 

Magic 

Stockings By The Fire 

Exile On Mainstream 

High School Musical 

Boys Like Girls 9 

22 More Hits 13 

Good Girl Gone Bad 

Carnival Vol. II: Memories Of An Immigrant 28 

161 

4 

Some Hearts D 

Curtis 

MARIO 
'1569 WIG III 981 

1 VARIOUS ARTISTS 

SEETHER 
WIND -UP 131 

Go 

High School Musical 2: Non -Stop Dance Party 68 

Finding Beauty In Negative Spaces 9 
AVENGED SEVENFOLD 
HOPELF -- 18.981 

139 145 ^ 
FLYLEAF 
4&M OK. IGA (12.98)'± 

AVRIL LAVIGNE 
RCA 0377449MG (18.98) + 

THE -DREAM 
11EF JAM 009872' IDJMG (13 98) 

SOUNDTRACK 
LUNY MUSIC SOUNDTRAR 10586 COLUM 

THE KILLERS 
910226'. IDJMG 113 98, 

BLAKE LEWIS 
l'! ARISTA 19935 RMG 118 981 

77 82 25 WU -TANG CLAN 
WG LOUD SRC UNIVERSAL MOTOWN 010560' UMRG (1 

TRACE ADKINS 
S'TOL NASHVILLE 76927 (18 98) 

PAUL POTTS 
LLOIBIA 15517. SONY MUSIC (18.98) 

JOSH TURNER 
ILLE 008904 UMGN 113.98, 

GODSMACK Good 
L 'JERSAL REPUBLIC 010296 UMRG 113.98 CO: DUD, 

FINGER ELEVEN 
WIND -UP 13112 118.981 

83 81 97 ' GOO GOO DOLLS 
WARNER RRIl-' 14 111.981 

73 74 

79 30 

122 -- 

89 87 

76 44 32 

78 60 52 

79 66 73 

80 47 50 

81 83 75 

82 86 89 

84 92 72 

85 87 93 

86 68 

87 59 70 

89 

BIA (13.98) + 

3 981 

American Man 

Times, Bad Times.. 

Avenged Sevenfold 4 

Flyleaf 57 

The Best Damn Thing 10 1 

Love /Hate 30 

Once 60 

Sawdust 12 

Audio Day Dream 10 

8 Diagrams 25 

Greatest Hits Volume lI 22 

One Chance 23 

Everything Is Fine 5 

35 

Them Vs. You Vs. Me 31 

Greatest Hits Volume One The Singles 33 

.Ten Years Of Godsmack 

SOUNDTRACK 
WALT D' 118.98) 

SANTANA 
5119A 0629311MG (18.98) 

Enchanted 39 

Ultimate Santana 8 

SOUNDTRACK World Wrestling Entertainment Presents: Raw Greatest Hits: The Music 
WWECOLUMBI 1898) 

BRAD PAISLEY 

PACE 
SETTER 

181 146 7 
VARIOUS ARTISTS 

T , L 

95 104 fa JOSH GROBAN 
44435 W _R 3ROS. (18.98) 

90 77 86 
PINK 
LAFACE 80320/ZOMBA (18 98) + 

91 71 69 
CI BON JOVI 

MERCURY ISLAND 008902 UMGN IDJMG 113 98) 

92 58 71 
CI CHRIS BOTTI 

COLUMBIA 07606 SONG MUSIC 115.981 5- 

93 114 121 CI THREE DAYS GRACE 
JIVE 83504 ZOMBA (18 98) 

94 111 123 CI JILL SCOTT 
HIDDEN BEACH 00050 118 95) + 

95 99 100 ® JAMES BLUNT 
CUSTARD: ATLANTIC 288395' AG (18 98) * 

96 69 64 
CI CASTING CROWNS 

BEACH STREET 10117 REUNION 117.981 

97 108 105 ® FALL OUT BOY 
FUELED BY RAMEN ISLAND 008109'' IDJMG (13.98) 

98 105 110 
JOHN MAYER 
AWARE,COLUMBIA 79019' SONY MUSIC (18.98) 

Q 136 141 
SERJ TANKIAN 
SERJICAL STRIKE REPRISE 286076': WARNER BROS ,18 98, 

IINE 

68 

5th Gear 3 

Disney's Holiday Celebration 2007 88 

Awake II 2 

I'm Not Dead 6 

Lost Highway 1 

Italia 27 

One - X 5 

The Real Thing: Words And Sounds Vol. 3 

All The Lost Souls 

The Altar And The Door 

Infinity On High 

Continuum B 

Elect The Dead 

100 

10 

102 96 . 
LEANN RIMES 
CURB 78994 118.98) 

Family 

si 

4 

THE BILLBOARD 200 ARTIST INDEX 
:?vdC 'a0 AIRWAVES 121 THEBEATLES 173 

50 CENT 66 ATREYU 164 BEYONCE 114 0 RODNEY ATKINS 143 BIRDMAN 36 

TRACE ADKINS 78 AVENGED SEVENFOLD ..70 MARY J. ALISE 1 

AKON 147 AVENTURA 181 JAMES BLUNT 95 

JASON ALDEAN 153 ANDREA BOCELLI .37 

GARY ALLAN 117 1111111111 . BON JOVI 91 

ALTER BRIDGE 178 SARA BAREILLES 45 CHRIS BOTTI 92 COLBIE CAILLAT 
ANGELS AND BEANIE SIGEL 128 BOW WOW & OMARION 27 CASTING CROWNS ....96 

BOYS LIKE GIRLS 61 

BOYZ II MEN 113 

BREAKING BENJAMIN 172 

BROOKS & DUNN 163 

GARTH BROOKS 7 

CHRIS BROWN 5 

MICHAEL BUBLE 50 

BUCKCHERRY 102 

KENNY CHESNEY 49 

CHINGY 106 

ERIC CLAPTON 103 

COHEED AND 

CAMBRIA 166 

KEYSHIA COLE 16 

COMMON 142 
DANE COOK 43 

BILLY RAY CYRUS 133 

MILEY CYRUS 9 

DAUGHTRY ... ......28 
DETHKLOK .. 144 

CELINE DION .. 20 
DJ KHALED ... ...: 179 

DRAGONFORCE 182 

DRAMA 112 

THE -DREAM .. 73 

EAGLES 

SARA EVANS .......140 

FALLOUT FALL OUT BÖ 
FEIST 54 
FERGIE 24 

LUPE FIASCO 14 
A FINE FRENZY 191 

FINGER ELEVEN 82 
FLYLEAF 71 

JOHN FOGERTY 152 

F00 FIGHTERS 47 

ARETHA FRANKLIN ...195 
KIRK FRANKLIN 39 

GHOSTFACÖ 
GODSMACK 81 

GOOD CHARLOTTE 197 

G00 G00 DOLLS 83 
DAVID GRAY 193 

JOSH GROBAN 3, 89 

GUCCI MANE 120 

FAITH HILL 145 

IRON AND AND WO 0 
JAHEIM 17 

JAY -Z 26 

WYCLEF JEAN 64 

J. HOLIDAY 56 

JIMMY EAT WORLD ...167 
JONAS BROTHERS ...22 
JUANES 154 

TOBY KEITH 129, 186 

ALICIA KEYS 2 

KID ROCK 48 

KIDZ BOP KIDS .... .199 
THE KILLERS 75 

SEAN KINGSTON 104 

KORN 151 

K -PAZ DE LA SIERRA ..122 
DIANA KRALL 165 

ALISON KRAUSS 162 0 
MIRANDA LAMBERT ..176 
LARRY THE CABLE 

GUY 146 
AVRIL LAVIGNE 72 

LED ZEPPELIN .... 13 

BLAKE LEWIS . _76 
LIFEHOUSE 187 

LINKIN PARK 29 

LITTLE BIG TOWN .. 159 

BARRY MANILDW ....17? 
MANNHEIM 

STEAMROLLER 41 

MARIO 67 
MAROON 5 46 
MATCHBOX TWENTY 59 
JOHN MAYER 98 
REBA MCENTIRE 35 

44 Go to www.billboard.biz for complete chart data Data for week of JANUARY 12, 2008 I CHARTS LEGEND on Page 58 
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SHADOWPLAY lf THE KILLERS (ISLAND/IDJMG) 

AIRPLAY 
MONITORED BY 

TllCl5C11 

BDS 

SALES DATA 
COMPILED BY 

nielsen 
5oundScan 

LEGEND FOR NOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data is L. C. Ipik -: 

The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADULT CONTEMPORARY /MODERN ROCK: 73 adult top 40 stations, 105 adult contemporary stations and 71 modern rock stations are electronically monitored 24 hours a day. 
7 days a week. See Chart Legend for additional rules and explanations. 's 2008. Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reservee 

-- 
- - - 

IO'I' 'IOg AIRPLAY. 

TITLE 
:53 '3' g ARTIST (IMPRINT / PROMOTION LABEL) 

2 2 16 

3 16 
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#1 
/1 WKS 

NO ONE 
ALICIA KEYS (MBK /J /RMG) 

KISS KISS 
CHRIS BROWN FEAT T -PAIN (JIVEROMBAI 

APOLOGIZE 
TIMBALAND FEAT ONEREPUBLIC IMOSLEY. BLACKGROUND /INTERSCOPEI 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

CLUMSY 
FERGIE (WILL I AM /A&M /INTERSCOPE) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK /J /RMG) 

CAN'T HELP BUT WAIT 
TREY SONGZ (SONG BOOK /ATLANTIC) 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC -A -FELLA /DEF JAM /IDJMG) 

SENSUAL SEDUCTION 
SNOOP DOGO OGGYSTYLE /GEFFEN /INTERSCOPI 

PARALYZER 
FINGER ELEVEN '!IND -UP, 

HYPNOTIZED 
PLIES FEAT ANON (. "'. N ". SLIDE /ATLANTIC. 

BIG GIRLS DON'T CRY 
FERGIE WILL LAM A &I.'1 IN /ERBLUPE, 

TATTOO 
JOROIN SPARKS (19'JIVE,ZOMBA) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG, 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

FLASHING LIGHTS 
KANTE WEST FEAT. DWELE )ROC -A- FELLA /DEF JAM /ITJMGI 

JUST FINE 
MARY J. BLIGE (MATRIARCH GEFFEN'INTERSCOPE) 

WHO KNEW 
PINK (LAFACE / ZOMBA) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA /RMG) 

STRONGER 
KANYF WEST IA) I; A -FELL; DI ( 
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ARTIST (IMPRINT / PROMOTION LABEL) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE UNIVERSAL REPUBLIC) 

STAY 
SUGARLAND (MERCURY NASHVILLE) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS EPIC) 

GIRLFRIEND 
BOW WOW & ARABIAN (T.0 G. /COLUMBIA) 

SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMINA UMANI /GEFFEN/INTERSCO.'I 

OVER YOU 
DAUGHTRY (ACA, AMO) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELLEM (COLLIPARKiINTERSCOPEI 

DON'T BLINK 
KENNY CHESNEY (RNA) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

WHAT DO YA THINK ABOUT THAT 
MONTGOMERY GENTRY (COLUMBIA (NASHVILLE)) 

LOVE LIKE THIS 
NATASHA BEDINGFIELD (PHONOGENIC EPICI 

WINNER AT A LOSING GAME 
RASCAL FLATTS (LYRIC STREET) 

INDEPENDENT 
WEBBIE, LIC PHAT & LIE BOOSIE 1TRILL ASYLUM Al LAF.1 Ii 

I'M SO HOOD 
DJ KHALED (TERROR SQUAD KOCHI 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.) 

EVERYBODY 
KEITH URBAN (CAPITOL NASHVILLE) 

WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC'LAVAI 

FIRECRACKER 
JOSH TURNER (MCA NASHVILLE) 

LETTER TO ME 
BRAD PAISLEY (ARISTA NASHVILLE) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN (COLUMBIA) 

DON'T STOP THE MUSIC 
RIHANNA (SRP DEF JAMS IL 

HOW 'BOUT THEM COWGIRLS 
GEORGE STRAIT 

POP BOTTLES 
BIRDMAN FEAT. UL WAYNE (C:=r :7I'. ERSAL MOTOWF, 

HOW FAR WE'VE COME 
MATCHBOX TWENTY I ,11. . 

1,308 stations. comprised of toi` 4/I...)duIt contemporary. R &B /híp -hop. country, rock, gospel, smooth jazz. Latin, and Chn 
are electronically monitored 24 nnIrs a day. 7 days a week. This data is usedto compile The Billboard Hot 100. 
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11 WKS VIVERSAI REPUBLIC, 

APOLOGIZE 
TIAIBALANU FEAT ONENEPUBLIC 

WHO KNEW 
PINK LAFACE / ZOMBA) 

WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

OVER YOU 
DAUGHTRY IRCA,'RMG) 

INTO THE NIGHT 
SANTANA FEAT. CHAO KROEGER (ARISTA /BML; 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA /ATLANTIC) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

SORRY 
BUCKCHERRY ¡ELEVEN SEVEN /ATLANTIC /LAVA) 

BIG GIRLS DON'T CRY 
FERGIE (WILL I AM,'A &MLINTERSCOPE) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

LOVE SONG 
SARA BAREILLES (EPIC) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE, UNIVERSAL REPUBLIL 

16 6 
NO ONE 
ALICIA KEYS (MBK/JFRMG) 

LOST HIGHWAYc 
BON JBVI (MERCURVgSLAND 

17 15 

18 8 

19 8 

20 9 

21 21 9 

® 2ì 

23 22 23 

m25 

25 24 15 

TATTOO 
JORDIN SPARKS 19; JIVE /ZOMBA) 

WHATEVER IT TAKES 
LIFEHOUSE (GFff /FL INTERSCOPE) 

THE WAY I AM 
INGRID MICHAELSON (CABIN 24 /ORIGINAL SIGNAL/RED. 

I DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 

GODS CHARLOTTE (DAYLIGHT /EPIC) 

I'LL BE WAITING 
LENNY KRAVITZ (VIRGIN) 

CALLING YOU 
BLUE OCTOBER (BRANDO'UNIVERSAL MOTOWN) 

LOVE LIKE THIS 
NATASHA BEDINGFIELD IPHO'7'_ '.'C EPIC, 

BREATHE IN BREATHE OUT 
MAT KEARNEY, HOE - °An 
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APOLOGIZE 
TIMBALAND BLACKGROUND INTERSCOPE I 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE'ZOMBAI 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELLEM (COLLIPARK'INTERSLL'''F 

NO ONE 
ALICIA KEYS (MBK /J /RMG) 

LOVE SONG 
SARA BAREILLES (EPIC) 

PARALYZER 
FINGER ELEVEN (WIND -UPI 

CLUMSY 
FERGIE (WILL I. AM'A &M /INTERSCOPE) 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

TATTOO 
JORDIN SPARKS (JIVE / ZOMBA) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON. UL WAYNE & NIIA i COLUL' 1,1 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA /RMG) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

STRONGER 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

I DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM! 

GOOD CHARLOTTE IDAYLIGHT'EPIC) 

LOVE LIKE THIS 
NATASHA MONGREL!) FEAT. SEAN KINGSTON 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

WITH YOU 
CHRIS BROWN (JIVE / ZOMBA) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA /ATLANTIC) 

PIECE OF ME 
BRITNEY SPEARS (JIVE / ZOMBA) 

GOOD LIFE 
KANYE WEST FEAT T-PAIN (ROC- A- FELLA/DEF JAM /IDJMG) 

MISERY BUSINESS 
PARAMORE (FUEL ED BY RAMEN /ATLANTIC LAVA) 

BIG GIRLS DON'T CRY 
FERGIE .',TILL AM A &M INTERSCOPE) 

r.s.3 
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SHADOW OF THE DAY 
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HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -TO (SRP /DEF JAM /IDJMG) 

HYPNOTIZED 
PLIES FEAT. AKON (BIG GATEO /SLIP -N FIDE ATL %I'll1 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA /RMG) 

DON'T STOP THE MUSIC 
RIHANNA (SRP'DEF JAM /IDJMG) 

HERO /HEROINE 
BOYS LIKE GIRLS COLUMBIA) 

I'M SO HOOD 
DJ KHALED (TERROR SQUAD /KOCH) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

THE WAY I ARE 
TIMBALANO FEAT. KEN MOON ( MOSLEY 'BLACKGROUNO /INTERSCOPE)'/I; 

OVER YOU 
DAUGHTRY (RCA/MG) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SRP: DEF JAM IDJMG 

WAKE UP CALL 
MAROON 5 (A &M /OCTONE /INTERSCOPE) 

SEE YOU AGAIN 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

POP BOTTLES 
BIRDMAN FEAT UL WAYNE ¡CASH MONEY,UNIVERSAL MOTOWN) 

CRUSHCRUSHCRUSH 
PARAMORE ¡ FUELED BY RAMENT ATLANTIC/LAVA) 

READY, SET, DON'T GO 
BILLY RAY CYRUS WITH MILEY CYRUS (WALT DISNEY) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /LAVA) 

WHAT I'VE DONE 
LINKIN PARK (MACHINE SHOP'WARNER BROS I 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

HE SAID SHE SAID 
ASHLEY TISDALE (WARNER BROS.) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

GIMME MORE 
BRITNEY SPEARS (JIVE / ZOMBA) 

SOULJA GIRL 
SOULJA BOY TELLEM FEAT 1 -15 (COLLIPARK/INTERSC:. 

JUST FINE 
MARY J. BLIGE (MATRIARCH /GEFFEN INTERSCOPL. 
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á3 3ó ARTIST (IMPRINT F PROMOTION LABEL) 

56 14 
DUFFEL BAG BOY 
PUYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEE JAM'10 /1,1/. 

58 2 WITCH DOCTOR (2007) 
ALVIN AND THE CHIPMUNKS FFAT. CHIOS CLASSIC (EDE RAZOR N I 

53 30 14 

O 51 12 

55 28 2 

66 2 

e 68 20 

W 32 

59 44 8 

60 19 3 

1234 
FEIST (CHERRYTREE/POLYDOR /INTERSCOPE) 

STAY 
SUGARLAND (MERCURY NASHVILLE) 

THE CHIPMUNK SONG (CHRISTMAS DONT BE LATE) (2007! 

ALVIN AND THE CHIPMUNKS (FOX/RAZOR & TI'. 

BAD DAY 
ALVIN AND THE CHIPMUNKS IFOX'RAZOR & TIE) 

BLEED IT OUT 
LINKIN PARK (WARNER BRO, 

GIRLFRIEND 
AVRIL LAVIGNE (RCA RM. 

GET BUCK IN HERE 
DJ FELLI FEL FEAT. UAOY. AKON. LUORCRIS B LIL JON ISLAND URBAN/ID. 

IF I HAD EVES 
JACK JOHNSON (BRUSHFIRE UNIVERSAL REPUBLIC) / NEVER TOO LATE 

1. THREE DAYS GRACE (JIVE ZOMBA) O THE PRETENDER 
FOB FIGHTERS (ROSWELL /RCA /RMG) Q THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMER, ISLAND'IDJMG) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

CD 
FAKE IT 
SEETHER .WIND-UPI 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLII 

OWALL TO WALL 
. CHRIS BROWN ¡JIVE'ZOMBA) 

0 BEFORE HE CHEATS .- CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

_ 26 
FIRST TIME 
LIFEHOUSE (GEFFEN) 

33 
GLAMOROUS 
FERGIE FEAT. LUDACRIS (WILL.I.AM(A &M: INTERSCOPE, 

71 55 3 WON'T GO HOME WITHOUT YOU wi 
MAROON 5 (A &M OCTANE. INTERSCOPE) 

- 11 

63 18 

33 

15 

60 11 

24 
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38 3 
SUPERSTAR 
LUPE FIASCO FEAT. MATTHEW SANTOS (FAA & 15TE AT[ AN 

) SENSUAL SEDUCTION 
SNOOP DOGO (DOGGYSTYLE'INTERSCOPE 

1, DON'T BLINK 
KENNY CHESNEY (ANA) 

i STOP AND STARE 
ONEREPUBLIC (MOTLEY'INTERSCOPE) 
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ARTIST ,FMPRINT PROMOTION] LABEL) 

BUBBLY 
CALAIS CAILLA7 .ERïAL REPUBLIC 

BIG GIRLS DON'T CRY 
FERGIE 

HOME 
DAUGHTRY 

HEY THERE DELILAH 
PLAIN WHITE T 

WAIT FOR YOU 
ELLIOTT YAWN r 

O WHO KNEW 

o 
PINK (A 

16 

13 21 

15 

17 19 

O 23 20 

TAKING CHANCES 
CELINE BIEN 

HOW LONG 
EAGLES (ERG) 

BAND OF GOLD 
KIMBERLEY LOCKE (CURB' REPRISE) 

e 15 9 APOLOGIZE 
OMSALANO FEAT. ONEREPUBUC 

11 1 6 

O 30 19 

O 24 11 

14 3 7' 

I'LL BE HOME FOR CHRISTMAS 
JOSH ORABAN 1143: REPRISE, 

FIRE AND RAIN 
KENNY "BABYFACE" EDMONDS (MERL '- 
DREAMING WITH A BROKEN HEART 

DO YOU HEAR WHAT I HEAR 
CARRIE UNDERWOOD .6HA rdFFVI- IL, ,n.,.. 

- 13 
LOST 
FAITH HILL (WARNER BROS. (NASHVILLE)'WARNLR L ' 
OVER YOU 
DAUGHTRY (RCA.'RMG) 

5 

12 

18 

3 

7 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

1,7 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BROS. (NASHVILLE)/WARNER BR:^L /11 

WAKE UP CALL 
MAROON 5 (A &M'OCTONEINTERSCOPE) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA,BMC1 

FROSTY THE SNOWMAN 21 ) ¡ KIMBERLEY LOCKE (CURB,' REPRISE) 

® 2 

15 

O 1 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA /ATLANTIC) 

SOMEBODY'S ME 
ENRIQUE IGLESIAS (INTERSCOPE) 

NO ONE 
ALICIA KEYS N.1BK/J /RMG) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT BIG MACHINE /UNIVERSAL REPUBLIC. 

I MODERN ROCK.., 

3 

2 J 22 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

FAKE IT 
SEETHER .`,VINIT -UF'. 

THE PRETENDER 
FOG FIGHTERS - -. 

o 
0 

5 3 16 

6 10 

7 46 

8 8 29 

4 13 

5 24 

O 11 13 

SHADOW OF THE DAY 
LINKIN PARK .:YARNED 

I GET IT 
CHEVELLE 

EMPTY WALLS 
SERJ TANKIAN ISERJICAL STRIKE REPRISE, 

LONG ROAD TO RUIN 
F00 FIGHTERS - 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

ALMOST EASY 
AVENGED SEVENFOLD (HOPELESS /WARNER BROS.) 

12 23 WELL THOUGHT OUT TWINKLES 
SILVERSUN PICKUPS (DANGERBIRD) 

11 9 18 

12 10 32 

13 13 20 

11 17 
EVERYTHING'S MAGIC 
ANGELS AND AIRWAVES I SURETONE'GEFFEN' 

15 10 13 
BELIEVE 
THE BRAVERY (ISLAND /IDJMG) 

BIG CASINO 
JIMMY EAT WORLD (TINY EVIL'INTERSCOPE) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

BECOMING THE BULL 
ATREYU IH'LLYWOOD) 

17 16 26 

L*r 

Lr 

Ltr 

Ltr 

Lf? 

Lit 

Ll 

CRUSHCRUSHCRUSH 
PARAMORE (FUELED BY KAMEN /ATLANTIC 'LAVA) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN:ATLANTIC LAVA, it 

18 27 
THE GOOD LEFT UNDONE 
RISE AGAINST (GEFFEN) 

Q 19 12 

20 20 14 

21 4 

O 23 11 

HARD SUN 
EDDIE VEDDER (MONKEY WRENCH J AMC 

THE RUNNING FREE 
COHEED AND CAMBRIA (COLUMBIA, 

IF I HAD EYES 
JACK JOHNSON IBRUSHFIRE UNIVERSAL REPUBLIC) 

23 22 19 
YOU DONT KNOW WHAT LOVE IS OUJUSTDOA8 YOU'RE TOLD) 

THE WHITE STRIPES (THIRD MAN WARNER BROS I 1.4 

25 9 

O 24 10 

PSYCHO 
PUDDLE OF MUDD (FLAWLESS: GEFFEN'INTERSCOPE, 

BODYSNATCHERS 
RADIOHEAO ,THD/ATO) 
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1 
CRANK THAT (SOULJA BOY) . 
',OUIJA BOY TELL'EM (COLLIPARK/INTERSCOPE) 

GOOD LIFE 
KANYE WEST FEAT T -PAIN (ROC- A- FELLA/DEF JAMADJMG) 

WITH YOU 
147 CHRIS BROWN (JIVE /ZOMBA) 

See below for complete legend information. 

JAN 
12 

2008 
3 ID 

AIRPLAY SALES DMA 
MONITORED BY COMPILED BY 

111ClSCII I11ClSCTI 

BDS SoundScan 

TITLE 
ARTIST {IMPRINT PROMOTION LABEL) 

2 3 27 

13 

2 16 

5 12 

4 15 

6 18 

8 30 

7 33 

20 25 

13 10 

11 20 

23 

9 19' 

co14 12 

io 

18 23 

17 38' 

18 16 28 

19 19 22 

20 15 33 

21 9 

27 5 

25 21'Í 

22 7 

26 16' 

24 10 

27 2 

0 
33 13( 

30 28 14 

0 30 9'' 

32 29 23 

D 35 10 

D' 

32 6 

ID I 54 21 

36 31 23 

53 14 

36 5 

40 18'r 

46 18' 

CD58 14 

56 9 

55 7; 

61 16 

67 13 

46 37 6 

47 34 9'` 

64 

45 

14 

8 

8 

LOW 
FLU RIBA FEAT. I LAIN Jt BOY /ATLANTIC) 

APOLOGIZE 
111BMMm FEAT. OIEIEPIEIL (M09.EY /BLACKGRO.NDANIFRSCOPE) 

NO ONE 
ALICIA KEYS (MBK/J /RMG) 

KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

CLUMSY 
FERGIE (WILL.I.AM /ABM / INTERSCOPE) 

TATTOO 
JARDIN SPARKS (19 /JIVE /ZOMBA) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

CRANK THAT ( SOULJA BOY) 
SOULJA BOY TEIL'EN (COLLIPARK/INTERSCOPE) 

LOVE SONG 
SARA BAREILLES (EPIC) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AXON, LIL WAYNE 8 NIIA (COLUMBIA) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -Y0 (SRP /DEF JAM /IDJMG) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

LOVE LIKE THIS 
NATASHA BEDNIGFIELD FEAT. SEAN KINGSTON (PHONOGENICJEFIC) 

STRONGER 
KANYE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE /UNIVERSAL REPUBLIC) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

I DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 
GOOD CHARLOTTE (DAYLIGHT /EPIC) 

THE WAY I ARE 
111ABMNID FEAT ERI HISON (N10SLEYRLACKGROUNDANT RSCOPE) 

PIECE OF ME 
BRITNEY SPEARS (JIVE /ZOMBA) 

WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA /ATLANTIC) 

DONT STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG) 

GOOD LIFE 
KANYE WEST FEAT. T -PAIN (ROC- A- FELLA/DEF JAM /IDJMG) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER BROS.) 

OVER YOU 
OAUGHTRY (RCA /RMG) 

OUR SONG 
TAYLOR SWIFT (BIG MACHINE) 

HYPNOTIZED 
PLIES FEAT. AKON (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA/RMG) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

WAKE UP CALL 
MAROON 5 (A&M/OCTONE/INTERSCOPE) 

HERO /HEROINE 
BOYS LIKE GIRLS (COLUMBIA) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /LAVA) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

AYO TECHNOLOGY 
50 CENT F611.JIIINIILBBIAIE 8 MALMO )SLADV /AF ERMATWINIBISCOPE) 

I'M SO HOOD 
DJ KHALED (TERROR SQUAD /KOCH) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY /INTERSCOPE) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE /ZOMBA) 

GIMME MORE 
BRUNET SPEARS (JIVE/ZOMBA) 

HE SAID SHE SAID 
ASHLEY TISDALE (WARNER BROS.) 

POP BOTTLES 
BIRDMAN FEAT. UL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

CRUSHCRUSHCRUSH 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

READY, SET, DONT GO 
BILLY RAY CYRUS WITH MBEY CYRUS (WALT DISNEY/LYRIC STREET) 

SOULJA GIRL 
SODUA BOY TELL'EM FEAT. I -15 (COLLIPARK/INTERSCOPE) 

WONT GO HOME WITHOUT YOU 
MAROONS (ABM /OCTONE /INTERSCOPE) 

CALABRIA 2008 
ENUR FEAT. NATASJA (ULTRA) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

GET BUCK IN HERE 
o I Ralf FFL FEAT. ODOY, AAON, IAl ACIAS K LL JON (sum UABANDJIAG) 

JUST FINE 
MARY J. ELIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

II 

TITL 
ARTIST 

70 2 
WITCH DOCTOR (2007) 
ALVIN AMR* CHWMUNKS FEAT CMS CLASSIC (FQ1VRAllR 511E) 

L) 

52 43 16 

0 59 8 

55 41 3 

58 44 6 

CD 76 2 

Q 79 22 

62 13 

59 38 3 

60 71 30 

75 21 

ma 51 4 

!IV 84 18 

64 57 9 

72 12 

66 47 29 

67 48 4 

68 81 30 

69 -1 30 

16 

' 71 G8 23 

87 3 

49 

85 18 

92 5 

76 52 16 

77 69 7 

O 98 2 

O 97 21' 

83 5 

65 4 

100 12 

99 12 

50 4 

III 88 7 

100 

1234 
FEIST (CHERRVTREE /POLYDOR /INTERSCOPE) 

STAY 
SUGARLAND (MERCURY NASHVILLE) 

WALL TO WALL 
CHRIS BROWN (JIVE /ZOMBA) 

THE CHIPMUNK SONG (CFKBSTMAS DORT BE LIRE) (2007) 
ALVIN AND THE CHIPMUNKS ( FOX/RAZOR & TIE) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC- A- FELLA/DEF JAM /IDJMG) 

BAD DAY 
ALVIN AND THE CHIPMUNKS (FOX/RAZOR 8 TIE) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

IF I HAD EYES 
JACK JOHNSON (BRUSHFIRE /UNIVERSAL REPUBLIC) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

THE PRETENDER 
FAO FIGHTERS (ROSWELURCA/RMG) 

SENSUAL SEDUCTION 
SNOOP SOGG (DOGGYSTYLE/GEFFEN / INTERSCOPE) 

SO SMALL 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

GIRLFRIEND 
BOW WOW 8 OMARION (T.U.G./COLUMBIA) 

FAKE IT 
SEETHER (WIND -UP) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

SUPERSTAR 
LUPE FIASCO FEAT. MATTHEW SANTOS (1ST 815TH/ATLANRC) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

DONT BLINK 
KENNY CHESNEY (BNA) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

FEEDBACK 
JANET (ISLAND /IDJMG) 

NO AIR 
JORDIN SPARKS DUET WITH CHRIS BROWN (19 /JIVE/ZOMBA) 

PICTURES OF YOU 
THE LAST GOODNIGHT (VIRGIN) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

BABY DONT GO 
FABOIDUS FEAT. JERMAINE DUPIV (DESERT STORMSDEF JAA IDJMG) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

FUNKYTOWN 
ALVIN AND THE CHIPMUNKS (FOX/RAZOR 8 TIE) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

GO GIRL 
PITBULL FEAT. TAINA A YOUNG BOSS (FAMOUS ARTISTS/TVI) 

FALLING IN LOVE AT A COFFEE SHOP 
LANDON PIGG (RCA /RMG) 

ALL AROUND ME 
FLYLEAF (A &M /OCTONE /INTERSCOPE) 

THE WAY I AM 
INGRID MICHAELSON (CABIN 24 /ORIGINAL SIGNAL/RED) 

CITIZEN SOLDIER 
3 DOORS DOWN (UNIVERSAL REPUBLIC) 

LEAVE IT ALL TO ME (ICARLY THEME SONG) 
MIRANDA COSGROVE FEAT. DRAKE BELL (NICKELODEONMACOM) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE /ZOMBA) 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

WHAT HURTS THE MOST 
CASCADA (BOBBINS) 

HOT 
AVRIL LAVIGNE (RCA /RMG) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

TAKING CHANCES 
CELINE DION (COLUMBIA) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

TAKE ME THERE 
RASCAL FLATTS (LYRIC STREET) 

OUR TIME NOW 
PLAIN WHITE TS (HOLLYWOOD) 

LETTER TO ME 
BRAD PAISLEY (ARISTA NASHVILLE) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIU REATZ (FULL SURFACE /J /RMG) 

FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

SCREAM 
TM/PM NAT. KM IEJOKt NEW NN0EDINDSLEYA ACKGRORARRBBNPE) 

CAN'T HELP BUT WAIT 
TREY SONGZ (SONG BOOK/ATLANTIC) 

13 
I'M LIKE A LAWYER...(ME & YOU) - 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

POP 100: The top Pop singles 8 tracks, according to mainstream top 40 radio audience impressions measured by Nielsen Broadcast Data Systems. and 
sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. 2008, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All 
rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. 
See Chart Legend for rules and explanations. A) 2008. Nielsen Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and 
explanations... 2008. Promosquad and HitPredictor are trademarks of Think Fast LLC. 
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19 9 

20 6 

9 18 22 

20 17 18 
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29 7 

28 4 

27 6 

TITLE 
ARTIST ,IMPRINT / PROMOTION LABEL) 

NO ONE 
ALICIA KEYS (MBK/J /RMG) 

CLUMSY 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

w 
xá 

L*I 

APOLOGIZE 
nmen_IO FEAT. ONEREPUBIJC IMDSIEY/BLACKGRUMINTERSCOPO 

111 
KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE / ZOMBA) 

LOW 
RO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -TO (SRP /DEF JAM /IDJMG) 

TATTOO 
JORDIN SPARKS (19 /JIVE / ZOMBA) 

BUBBLY 
COLBIE CAILLAT (UNIVERSAL REPUBLIC) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

1*? 

l*T 

LOVE LIKE THIS 
NATASHA BEDIGFIELD FEAT SEAL INGSr0N BHONOGENI[ dr 
THE WAY I ARE 
TMIWAIM FEAT NEW I180N tfH .SY21A0(GRWNDINFEF 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) ßt 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAV.. 111. 

TEARDROPS ON MY GUITAR It,. 
TAYLOR SWIFT (BIG MACHINE/UNIVERSAL REPUBLIC. 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

STRONGER 
KANTE WEST (ROC -A- FELLA /DEF JAM /IDJMG) 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FFATAKON, IA WAYNE & NIIA (COLUMBIA) I/ 
DONT STOP THE MUSIC 
RIHANNA (SRP /DEF JAM /IDJMG) 

OVER YOU 
DAUGHTRY (RCA /RMG) dr 
I DONT WANNA BE IN LOVE (ONCE FLOOR ANTHEM) 
GOOD CHARLOTTE (DAYLIGHT /EPIC) 

AYO TECHNOLOGY 
Yl COBIFAT,JATNTINBIAEM 11BMAK(NVD( /OB19M NLABBCOFE) 

PIECE OF ME 
BRITNEY SPEARS (JIVE/ZOMBA) 

SHADOW OF THE DAY 
LINKIN PARK (WARNER EROS.) 

STOP AND STARE 
ONEREPUBLIC (MOSLEY / INTERSCOPE) 

SEE YOU AGAIN 
MILEY CYRUS (HOLLYWOOD) 

126 mainstream top 40 stations are electronically monitored 
7 days a week. This data is used to compile the Pop 100 

yW W 
TITLE 

L3 3ó ARTIST 41APHINT , PROMOTION LABEL) 

CALABRIA 2008 
f NUR FEAT. NATASJA (ULTRA) 

WAKE UP CALL 
MAROON 5 (A &M /OCTONE / INTERSCOPE) 

26 24 8 

27 23 21 

31 

36 

37 

/3}9;' 

PA 
45 

kie 

49 

50 

30 18 

26 14 

35 2 

25 21 

31 9 

32 4 

33 3 

36 7 

38 28 

34 4 

39 8 

37 5 

41 12 

42 3 

40 T° 

43 5 

44 3 

46 28 

45 2 

49 17 

47 14 

50 25 

48 2 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA/ATLANTIC) 

INTO THE NIGHT 
SANTANA FEAT. CHAD KROEGER (ARISTA /RMG) 

SORRY 
BUCKCHERRY (ELEVEN SEVEN /ATLANTIC /LAVA) 

L*7 

PILES FEAT. ANON (BIG GATES/SLIP-N-SLIDE/ATLANTIC) 

HYPNOTIZED 

I 
SCREAM 
omerleaFFALKERIISONSIID1ECIERI660.614T6ADISKUMIBB02P111 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE / ZOMBA) 

HERO /HEROINE 
BOYS LIKE GIRLS (COLUMBIA) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WON'T GO HOME WITHOUT YOU 
MAROON 5 (ABM /OCTONE /INTERSCOPE) 

BABY DON'T GO 
FABgOUS FEAT JBBA IE BUM (DESERT STORMDET JRMtD.MG) 

NO AIR 
JORDIN SPMWS DUET WITH CHRIS BROWN (19/JIVE20MBA) 

SHE SAID, I SAID (TIME WE LET GO). 
NLT (T.U.G. /GEFFEN) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC- A- FELLA/DEF JAMBDJMG) 

FEEDBACK 
JANET (ISLAND /IDJMG) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA /RMG) 

WHAT HURTS THE MOST 
CASCADA (ROBBINS) 

GIMME MORE 
BRITNEY SPEARS (JIVE /ZOMBA) 

BED 
I. HOLIDAY (MUSIC LINE /CAPITOL) 

BARTENDER 
T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

GIRLFRIEND 
BOW WOW A OMARION (T.U.G. /COLUMBIA) 

RA HOT 
WI SINGLES SALI=S 

z 
13 3 3ó 

TITLE 
ARTIST .IIIYRINT / PROMOTION LABEL) 

1tt1 
22 WKS 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

1 
FOUNDATIONS 
KATE NASH (FICTION /GEFFEN) 

4 I 

7 4 

2 4S 

2 43 

6 52 

o 21 95 

18 151 

10 14 34 

m 36 20 

12 11 5 

13 19 42 

14 13 8 

23 67 

16 , 10 32 

DONT SHOOT ME SANTA 
THE KILLERS (ISLAND /IDJMG) 

DOWN 4 WHATEVA 
LONESOME THUG LADY (OHIO SOUNDLAB) 

REDNECK 12 DAYS OF CIBBS119S/HMES WIWI SIGN CHPoSIMAS 

JEFF FOXWORUHY/BILL MALL (WARNER BROS. @IASFA4LLE5WRM 

INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

OICHE CHIUM (SILENT NIGHT) 
ENTA (REPRISE) 

STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD /COLUMBIA) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

CUNTRY BONER 
PUSCIFER (PUSCIFER) 

LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

BLACK TIDE 
BLACK TIDE ( INTERSCOPE) 

DOWN HOME GIRL 
OLD CROW MEDICINE SHOW (NETTWERK) 

ONLY THE WORLD 
MANDISA (SPARROW) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

THE MARCH 
KY -MANI MARLEY (VOX/REALITY /AAO) 

SHE'S LIKE THE WIND 
LUMIDEE FEAT. TONY SUNSHINE (M>I /TVT) 

WHAT HURTS THE MOST 
CASCADA (ROBBINS) 

THE PERFECT DRUG 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

SHUT ME UP 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

MY HOMETOWN/SANTA CLAUS IS COMIN TO TOWN 
BRUCE SPRINGSTEEN (COLUMBIA) 

KNOCK DOWN THE WALLS 
CHUBBY CHECKER (TEEC) 

DIC.1OR 
spromosquacN 

e chart legend for rules and explanations. Yellow indicates 
recently tested title, indicates New Release. 

IST/Tide /LABEL(Score) Chart Rank 

OP 100 AIRPLAY 

Take You There EPIC (65.0) 12 

drops On My Guitar UNIVERSAL REPUBLIC (69.9) 

RI 

LINKIN P. 
MILEY CYR 
CHRIS BROW 
BUCKCHERR 
PLIES FEAT. 

THREE DAYS 
ASHLEY T 
SARA B 
LIFEHO 
AVRIL 

Don't Stop The Music IUJMC (78.1) 

Shadow Of The Day WARNER BROS. (70.2) 

,See You Again HOLLYWOOD (65.5) 

With You ZOMBA (73.9) 

Sorry ATLANTIC 'LAVA (69.9) 

Hypnotized ATLANTIC (65.4) 

Never Too Late ZOMBA (67.8) 

He Said She Said WARNER BROS (70.0) 

Love Song EPIC (65.1) 

Whatever It Takes GEFFEN (72.1) 

Hot RHO (68.3) 

ADULT TOP 40 

14- 
18 

23` 

25 

30 

33 

34? 

38 

Shadow Of The Day WARNER BROS. (72.8) 

ardrsps On My Guitar UNIVERSAL REPUBLIC (79.2) 15 

16 

Whatever It Takes GEFFEN (69.7) 

No One RMG (73.0) 

191 

st Days (The Rest Of Our Lives) UNIVERSAL REPUBLIC (68.6) 28' 

ADULT CONTEMPORARY 

Dreaming With A Broken Heart COLUMBIA (76.9) 

Lost WARNER BROS. (74.2) 

Lost In This Moment WARNER BROS. (65.0) 

Somebody's Me IRTERSCOPE(79.1) 

Nothin' Better To Do cum REPRISE (68.5) 

Dream On RAZOR & TIE (71.0) 

Almost Lover VIRGIN (80.0) 

MODERN ROCK 

hing's Magic GEFFEN (69.2) 

ShadowplayIDJMG(66.4) 

Falling On WIND -UP (65.0) 

The Underdog MERGE (66.1) 

1 

15 

18 

23 

26 

29 

14 

22 

32 

34 

Data for week of JANUARY 12, 2008 CHARTS LEGEND on Page 58 
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011144 
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12 

ARTIST 
!MPRINI 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

2WKKS 

Ti 

MARY J. BLIGE 
MATRIARCH /GEFFEN 010313/IGA (13.98) OO 

ALICIA KEYS 
MBK/J 11513*/RMG (18.98) O 

CHRIS BROWN 
JIVE 12049 /ZOMBA (18.98) O 

JAHEIM 
DIVINE MILL/ATLANTIC 377532/AG (18.98) 

KEYSHIA COLE 
Í CONFIDENTIAL/IMANI /GEFFEN 009475 " /IGA (13.98) 

LUPE FIASCO 
1ST 8 15TH /ATLANTIC 368316/AG (18.98) 

JAY -Z 
ROC -A- FELLA/DEF JAM 010229" /IDJMG (13.98) 

BOW WOW & OMARION 
T.U.G. /COLUMBIA 11492/SONY MUSIC (11.98) O 

KIRK FRANKLIN 
FO YO SODUGOSPO CENTRIC 16772 /ZOMBA (18.98) 

BIRDMAN 
CASH MONEY /UNIVERSAL MOTOWN 010351 /UMRG (13.98) 

SOULJA BOY TELL'EM 
COLLIPARK/INTERSCOPE 009962 * /IGA (13.98) 

KANYE WEST 
ROC -A- FELLA /DEF JAM 009541 /IDJMG (13.98) 

VARIOUS ARTISTS 
EMI /SONY BMG STRATEGIC MARKETING GROUP /UNIVERSAL /ZOMBA 10765 /CAPITOL (18.98) 

J. HOLIDAY 
MUSIC LINE 11805 * /CAPITOL (12.98) 

MARIO 
3RD STREET /J 21569/RMG (18.98) 

THE -DREAM 
RADIO KILLA/DEF JAM 009872 * /IDJMG (13.98) 

JILL SCOTT 
HIDDEN BEACH 00050 (18.98) 

CHRISETTE MICHELE 
DEF JAM 008774 /IDJMG (10.98) 

SCARFACE 
RAP -A-LOT 4 LIFE /RAP -A -LOT 331772 /ASYLUM (18.98) 

DRAMA 
GRAND HUSTLE /ATLANTIC 185852/AG (18.98) 

BEANIE SIGEL 
ROC -A- FELLA /DEF JAM 009534 * /IDJMG (13.98) 

JUSTIN TIMBERLAKE 
JIVE 88062 * / ZOMBA (18.98) O 

WU -TANG CLAN 
WU /LOUD /SRC /UNIVERSAL MOTOWN 010560 /UMRG (13.98) 

RIHANNA 
SRP /DEF JAM 008968 * / I0JMG (13.98) 

50 CENT 
SHADY /AFTERMATH / INTERSCOPE 008931 * /IGA (13.98) 

BOYZ II MEN 
DECCA 009444 (17.98) 

Growing Pains 

AsIAm 

Exclusive 

The Makings Of A Man 

Just Like You 

Lupe Fiasco's The Cool 

American Gangster 

Face Off 

The Fight Of My Life 

5 *Stunna 

souljaboytellem.com 

Graduation 

NOW 26 

Back Of My Lac' 

Go 

Love /Hate 

The Real Thing: Words And Sounds Vol. 3 

I Am 

Made 

Gangsta Griliz: The Albun 

The Solution 

FutureSex/LoveSounds 

8 Diagrams 

Good Girl Gone Bari 

Curtis 

Motown: A Journey Through Hitsville USA 

33 

34 

GUCCI MANE 
CZAR /SO ICEY /ASYLUM /ATLANTIC 313516/AG (18.98) 

WYCLEF JEAN 
IN YA FADE /COLUMBIA 03947/SONY MUSIC (15.98) 

TIMBALAND 
MOSLEY /BLACKGROUND /INTERSCOPE 008594"/IGA (13.98) 

PLIES 
BIG GATES /SLIP -N- SLIDE /ATLANTIC 185340/AG (18.98) 

SOUNDTRACK 
JIVE 19075 /ZOMBA (18.98) 

TREY SONGZ 
SONG BOOK/ATLANTIC 135740/AG (18.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 * /UMRG (10.98) 

Back To The Traphouse 

Carnival Vol. II: Memories Of An Immigrant 

Timbaland Presents Shock Value 

The Real Testament 

This Christmas 

Trey Day 

Back To Black 

© 

51 

3 

7 

1 

4 

38 

11 

46 44 

ED 4 
55 

. 

- 

1311P 
45 47 

" ® 51 57 

® 83 

7 

CHINGY 
DTP /DEF JAM 010227 * / IDJMG (13.98) C 

STYLES P 
PHANTOM /D -BLOCK 5557 /KOCH (17.98) 

LEDISI 
VERVE 008909/VG (10.98) 

COMMON 
G.O.O.D. /GEFFEN 009382"/IGA (13.98) 

ANGIE STONE 
STAX 30146 /CONCORD (18.98) 

GHOSTFACE 
DEF JAM 009499 * /IDJMG (13.98) 

MARVIN SAPP 
VERITY 09433/ZOMBA (17.98) 

2PAC 
AMARU /DEATH ROW /INTERSCOPE 010072 /UME (11.98) 

SEAN KINGSTON 
BELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC (18.98) 

ARETHA FRANKLIN 
ARISTA 78668 /RMG (18.98) 

Hate It Or Love It 

Super Gangster (Extraordinary Gentleman) 

Lost & Founc. 

Finding Forever 

The Art Of Love & War 

9, 

3 

p 
i 

The Big Doe Rehab! 

Thirsty 

The Best Of 2Pac - Part 1: Thug 

Sean Kingston 

Jewels In The Crown: Duets With The Queen L 

CHAKA KHAN 
BURGUNDY 09022/SONY BMG (17.98) 

BEYONCE 
COLUMBIA 90920 * /SONY MUSIC (18.98) 

WILL DOWNING 
PEAK 30221 /CONCORD (18.98) 

CASSIDY 
FULL SURFACE /J 18699 * /RMG (15.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 202172 * /AG (18.98) 

FREEWAY 
ROC- A- FELLA/DEF JAM 004853" /IDJMG (13.98) 

2PAC 
AMARU / INTERSCOPE 010221 /UME (11.98) 

DJ KHALED 
TERROR SQUAD 4229/KOCH (17.98) 

QUEEN LATIFAH 
FLAVOR UNITNERVE 00920370G (13.98) 

HURRICANE CHRIS 
POLO GROUNDS /J 18697 /RMG (15.98) 

6 

11 

9 

2 

2 

5 

17 

10 

Funk This' 5 

B'Day 1 

After Tonight 1 

B.A.R -S. The Barry Adrian Reese Story 3 

T.I. Vs T.I.P. r, 

64 5 

NE-Y0 
DEE JAM 008697" /IDJMG (13.981 

Free At Last 

The Best Of 2Pac - Part 2: Li) 

We The Besi 

Trav'lin' Light 

51/50 Ratchet! 

Because Of You 

ELLIOTT YAMIN Sounds Of The Season The Elliott Yamin Holiday Collection (EP 
NBC 70011:ÈX/NICKORY`(6.98) 

Data for week of JANUARY 12, 2008 I For chart reprints call 646.654.4633 

MIN 

94 54 E 74 73 

U.S SU 

ARTIST 
IMPRINT & NUMBER / PISTRI 

T 
T1 4. (PIKE) 

T -PAIN 
KONVICT /NAPPY BOY /JIVE 08719/ZOMBA (18.98) 

Epiphany 

JAGGED EDGE 
SO SO DEF /ISLAND URBAN 009493 /I0JMG (13.98) 

Baby Makin' Project 

PITBULL 
FAMOUS ARTISTS /DIAZ BROTHERS 2960 * /TVT (18.98) 

UGK 
UGK/JIVE 02633 /ZOMBA (18.98) O 

The Boatlift 

Underground Kingz 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 007968 * /UMRG (13.98) O+ 

GORILLA ZOE 
BLOCK/BAD BOY SOUTH /BAD B3Y 293180/AG (18.98) 

Konvicted 

Welcome To The Zoo 

BABY BASH 
ARISTA 05784/RMG (17.98) 

Cyclone 

PLAYAZ CIRCLE 
DTP /OEF JAM 010083 /IDJMG (13.98) 

Supply & Demand 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 006146* /IGA (13.98) 

The Evolution Of Robin Thicke 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008926cUMRG 113.981 

Frank 

TRIN -I -TEE 5:7 
SPIRIT RISING 0402 /MUSIC WORLD (15.98) 

T57 

PROJECT PAT 
HYPNOTIZE MINDS 5023 /KOCH (17.98) 

Walkin' Bank Roll 

MARY J. BLIGE 
MATRIARCH /GEFFEN 871315 EX/IGA (12.98) 

Mary J. Blige & Friends 

R. KELLY 
JIVE 08537/ZOMBA (18.98) 

Double Up 

VARIOUS ARTISTS Cash Money Records: 10 Years Of Bling Vol. 1 
CASH MONEY /UNIVERSAL MOTOWN 010502 /UMRG (11.98) 

BONE THUGS -N- HARMONY 
RUTHLESS 8808 (13.98) 

T.H.U.G.S. 

SOUNDTRACK 
DEF JAM 010200 /IDJMG (13.98) 

American Gangster 

TOO SHORT 
SHORT /JIVE 19181 / ZOMBA (18.98) 

Get Off The Stage 

VARIOUS ARTISTS 
UNIVERSAL /EMI /SONY BMG / ZCMBA 009055 /UMRG (18.98) 

NOW 25 

VARIOUS ARTISTS 
:MI SONY BMG STRATEGIC MARKETING GROUP /UNIVERSAL /ZOMBA 10767 /CAPITOL (18.98) 

NOW Party Hits! 

26 

6 

13 

21 

2 

39 

IN For a complete listing of the Hot R &B /Hip -Hop Albums check ou www.billboard.com 

IUES ALI3l1IVIS 
ARTIST 
IMPRINT 8 NUMBER DISISI9l fit:6 ABE: 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LrI, I i JN'f äM1ì 

STEVIE RAY VAUGHAN & FRIENDS 
LEGACY EFo-_ c: _ I ANY BMG 

1.1111 BETTYE LAVETTE 
ANTI- 86873 "!EPITAPH 

Titteç" II 
The Real Deal: Greatest Hits Vol. 1 

Solos, Sessions & Encores 

The Scene Of The Crime 

JOE BONAMASSA 
J 8 R ADVENTURES 60283 

Sloe Gin 

SOUNDTRACK 
NEW WEST 6105 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

KENNY WAYNE SHEPHERD 
REPRISE 49294* /WARNER BROS. O 

8 

10 

12 NEW 

DION 
THE ORCHARDNERVE FORECAST 010173NG 

Black Snake Moan 

Songlines 

10 Days Out: Blues From The Backroads 

Son Of Skip James 

ETTA JAMES 
HIP -0; CHRONICLES 004010/UME 

The Definitive Collection 

ANA POPOVIC 
ECLECTO GROOVE 501 /DELTA GROOVE 

Still Making History 

KEB' MO' 
ONE HAVEN /EPIC 77621/RED INK 

SOUNDTRACK 
ATLANTIC 396860/AG 

Suitcase 

The Great Debaters 

MUDDY WATERS, JOHNNY WINTER, & JAMES COTTON 
LEGACY /EPIC 07283/SONY BMG 

R1122 

MAR KENT DYKES & JIMMIE VAUGHAN 
IIz2 

ROBBEN FORD 
CONCORD 230234 

Breakin' It Up, Breakin' It Down 

On The Jimmy Reed Highway 

Truth 

BETWEEN THE Bl.)L1_ETS ra?orae c billhoord.cor 

LEDISI TALL IN SOFT SALES WEEK 
As is customary following the holidays, most 
sales charts, including Top R &B /Hip -Hop Al- 

bums, yield few highlights for the tracking 
week that ended Dec. 30. 

Mary J. Blige holds at No. 1 

despite a 70% downturn, 
since no debuts enter the fray. 

This frame last year, Omari- 

on bowed on top with one of 
four new albums in the top 50. 

That same week, the collector's 

edition of "Dreamgirls" was 

the Greatest Gainer, climbing 60-30 (up 29%). 

Fast forward to this year, and Grammy Award - 

nominated Ledisi at No. 36 owns the only sales 

increase in the top 50, up 4 %. 

She bullets, as most others do 

this issue, because the criteria 

are lowered for this period. 

Still, gains by Elliott Yamin 

(No. 55, up 32 %) and Trin-i-tee 

5:7 (No. 66, up 18 %) would 

look strong in any week. 

-Raphael George 

Go to www.billboard.biz for complete chart data I 49 
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LOW 
F O RIDA FEAT. T -PAIN POE BOY /ATLANTIC 

ALICNO IA 

ONE 
KEYS (MBK /J /RMG) 

DIKISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE / ZOMBA) 

ci.HYPNOTIZED 
PLIES FEAT AKON (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

APOLOGIZE . I 
TIMBALAND FEAT. ONEREPUBLIC (MOSLEY /BLACKGROUND /INTERSCOPE) 

III 
II 

III 
Il Du SENSUAL SEDUCTION 
III DOGO (DOGGYSTYLE/GEFFEN / INTERSCOPE) 

III 
II I 

EOMWHAT IS IT 
BABY BASH FEAT. SEAN KINGSTON (ARISTA /RMG) 

IMIIMWITH YOU 
CHflIS BROWN (JIVE / ZOMBA) Di 

9 
CLUMSY 
FERGIE (WILL .I.AM /ASH / INTERSCOPE) 

;28 CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

111111 19 HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -YO (SRP /DEF JAM /IDJMG) 

5 ± LIKE YOU'LL NEVER SEE ME AGAIN 

1 
ALICIA KEYS (MBK/J /RMG) 

CRANK THAT (SOULJA BOY) 
SODUA BOY TELCEM (COLLIPARK/INTERSCOPE) 

®91 BABY DON'T GO 
C,.A FABOLOUS FEAT. JERMAINE DUPRI (DESERT STORM /DEF JAM /IDJMG) . 
M. SUFFOCATE 

J. HOLIDAY (MUSIC LINE /CAPITOL) 

FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) II BE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

GET BUCK IN HERE 
DJ FELLI FEL FEAT. DIDDY, AKON, LUDACRIS a LIL JON (ISLAND URBAN /IDJMG) 

TAKE YOU THERE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

THE ANTHEM 
PITBULL FEAT. LIL JON (FAMOUS ARTISTS /TVT) 

111 

12 

HOT R &B /HIP -HOP AIRPLAY E-c ni ly 
gu a ;a Of pnge AIRPLAY 

MONITORED BY 
SALES DATA 
COMPILED BY 

I11CItiC11 nickel 
Sound Scan 

2008 

NT / PROMOTION LABEL) 

LIKE YOU'LL NEVER SEE ME AGAIN 
BK/J/RMG 

2 NO ONE 
ALICIA KEYS (MBK/J /RMG) i 
CAN'T HELP BUT WAIT 
TREY SONGZ (SONG BOOK /ATLANTIC) 

4 
®SUFFOCATE 

J. HOLIDAY (MUSIC LINE /CAPITOL) 
. 

5 JUST FINE 
MARY J. SLICE (MATRIARCH /GEFFEN /INTERSCOPE) 

. 
UNTIL THE END OF TIME 

JUSTIN TIMBERLAKE NET WITH BEYONCE (JIVE /ZOMBA) 
. 

GOOD LIFE 
KANYE WEST FEAT. T-PAIN (ROC -A- FELLA /DEF JAM /IDJMG) 

. 
SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMINA UMANI /GEFFEN / INTERSCOPE) 

. . KISS KISS 
CHRIS BROWN FEAT. T -PAIN (JIVE /ZOMBA) 

10 . SENSUAL SEDUCTION 
SNOOP DOGO (DOGGYSTYLE /GEFFEN /INTERSCOPE) 

11 INDEPENDENT 
WEBBIE, LIE PHAT A LIE NOME (TRILL /ASYLUM /ATLANTIC) 

. . DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

13 
..I - -® 

REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

. 
I'M SO HOOD 1/1 - DJ DIALED (TERROR SOUAD/KOCH) 

EMI m 
. 
®lI 

EM,WITH YOU 
CHRIS BROWN (JIVE /ZOMBA) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

. 

POP BOTTLES 
BIRDMAN FEAT. LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

CRYING OUT FOR ME 
MARIO (3RD STREET /J /RMG) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC- A- FELLA/DEF JAM /IDJMG) 

LOW 
FLO RIDA FEAT. T -PAIN (POE BOY /ATLANTIC) 

SHAWTY IS A 10 
THE -DREAM (DEF JAM /IDJMG) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

GIRLFRIEND 
80W WOW A OMARION (T.U.G. /COLUMBIA) 

NEVER 
JAHEIM (DIVINE MILUATLANTIC) 

WHEN I SEE U 
FANTASIA (J /RMG) 

HATE THAT I LOVE YOU 
RIHANNA FEAT. NE -VO (SRP /DEF JAM /IDJMG) 

DINHYPNOTIZED 
PLIES FEAT. AEON (BIG GATES /SLIP -N- SLIDE /ATLANTIC) 

LET IT GO 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

WORK THAT 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BEAR (FULL SURFACE /J /RMG) II ¡ 
DEY KNOW 

AWTY 

SSHOULJA 

LO 

GIRL 
(D4L /ASYLUM) 

SOULJA BOY TELCEM (COLLIPARK /INTERSCOPE) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

DUNDO YOU 
NE -Y0 (DEF JAM /IDJMG) 

MY LOVE 

. - 
36 

JOE (JIVE / ZOMBA) _ . ANGEL 
CHAKA KHAN (BURGUNDY /COLUMBIA) 

1o® ..HOOD 

GIVIN' ME A RUSH 
TYRA B (WARNER BROS.) 

FIGGA 
GORILLA ZOE (BLOCK/BAD BOY SOUTH /ATLANTIC) .. . 

. 

ROC BOYS (AND THE WINNER IS)... 
JAY-i (ROC- A- FELLA/DEF JAM /IDJMG) 

CRANK THAT (SOULJA BOY) 
SOD BOY TELCEM (COLLIPARK /INTERSCOPE) 

BABY 
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CMG) 

I WON'T TELL 
FAT JOE FEAT. J. HOLIDAY (TERROR SOUAD/IMPERIAL/CAPITOL) 

43 FALSETTO 
THE -DREAM (DEF JAM /IDJMG) 

I 
II 44 HEARTBREAKER 

TANK (GOOD GAME /BLACKGROUND /UNIVEflSAL MOTOWN) 

45 PUT YOU UP ON GAME 
ARETHA FRANKLIN WITH FANTASIA (J /RMGI 

r46 ., 
FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

47 HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

, IF I HAVE MY WAY 
CHRISETTE MICHELE (DEE JAM /IDJMG) 

FLY LIKE ME 
CHINGY FEAT. AMERIE (DTP /DEF JAM /IDJMG) 

WOMAN 
RAHEEM DEVAUGHN (JIVE / ZOMBA) 

48 

49i 

SHOT 

R&I3/IIP-HOP 
SINGLES SALES- 

-Tint 
ARTIST (IMPRINT / PROMOTION LABEL) 

11 INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

SHE'S HOT 
ROGUE SOUUAHZ fSTICO A DA BANDIT) (IMAGINATION) 

SWAGGA 
EMMANUEL (5TH WORLD) 

THE MARCH 
KY -MANI MARLEY (VOO/REALITY /AAO) 

KOOL AID 
LIU BASS FEAT. JT MONEY (PIPELINE) 

MORE THAN A LOVE SONG 
PRYSLEZZ FEAT. DWELE (KING APE) 

GET BUCK IN HERE 
DJ FELLI FEL (ISLAND URBAN/IDJMG) 

BIG GIRL (NOW) 
SILVA JAGUAR (RPM) 

SHAKE THAT BODY 
PI FEAT. ELEPHANT MAN (TRACK PUSHA) 

I GET IT IN 
CHAOS THA COMMUNITY SERVA (FAM FIRST) 

BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD /COLUMBIA) 

GET UP ON IT 
EL GRECO FEAT. TERRAH (LEVEL 3) 

I'M WIT IT 
FASHO' (JMG) 

TONIGHT (TONIGHT IS THE NIGHT) 
SILVA JAGUAR (SILVA JAGUAR /RPM CONSULTING) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

WORK THAT 
MARY J. BEIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

I AM NOT MY HAIR 
INDIA.ARIE (UNIVERSAL MOTOWN) 

CALL ON ME 
JANET A NELLY (VIRGIN) 

I'M GETTIN MONEY 
SOSA FEAT. JIM JONES (JUNGLE) 

MY DRINK N' MY 2 STEP 
CASSIDY FEAT. SWIZZ BEATZ (FULL SURFACE /J /RMG) 

SUFFOCATE 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

SOULJA GIRL 
SOUDA BOY TELCEM FEATURING 1 -15 (COLLIPARK/INTERSCOPE) 

POP LIFE 
PRAS MICHEL (IMAGE) 

GIVE IT TO YOU 
EVE FEAT SEAN PAUL (AFTERMATH/FULL SURFACE/RUFF RYDÉRS /INTERSCOPE/CMG/GEFFEN) 

LOVERBOY 
MARIAN CAREY FEAT. DA BRAT A LUDACRIS (VIRGIN) 

50 i Go to www.billboard.biz for complete chart data 

RHYI'I-IIVIIC, AIRPLAY.. 

TITLE 
ARTIST RINT I PROMOTION LABEL) 

5 

GIRLFRIEND 
BOW WOW B OMARION (T.U.G./COLUMBIA) 

DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP /DEF JAM /IDJMG) 

GOOD LIFE 
IUNYE WEST FEAT. T -PAIN (ROC-A-FELLA/DEF JAM /IDJMG) 

FLASHING LIGHTS 
KANYE WEST FEAT. DWELE (ROC- A- FELLA/OEF JAM /IDJMG) 

INCAN'T HELP BUT WAIT 
TREY SONGZ (SONG BOOK /ATLANTIC) 

OMI 
10 

PRINT ï PROMOTION LABEL) 

NO ONE 
ALICIA KEYS (MBKJJ /RMG) 

MY LOVE 
JOE (JIVE / ZOMBA) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE DUET WITH BEYONCE (JIVE /ZOMBA) 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS (MBK/J /RMG) 

ANGEL 
CHAKA KHAN (BURGUNDY /COLUMBIA) 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

11 

14 

16 

NEVER 
JAHEIM (DIVINE MILL /ATLANTIC) 

JUST FINE 
MARY J. BEIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

BABY 
ANGIE STONE FEAT. BETTY WRIGHT (STAS/CMG) 

PUT YOU UP ON GAME 
ARETHA FRANKLIN WITH FANTASIA (J /RMG) 

ALRIGHT 
LEDISI (VERVE FORECASTNERVE) 

HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

alHEARTBREAKER 
TANK (GOOD GAME /BLACKGROUNO /UNIVERSAL MOTOWN) 

WOMAN 
RAHEEM DEVAUGHN (JIVE / ZOMBA) 

t19 

20 

21 

22 19 

23 12 

I REMEMBER 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

AFTER TONIGHT 
WILL DOWNING (PEAK/CMG) 

MY LOVE 
JILL SCOTT (HIDDEN BEACH) 

DECLARATION (THIS IS IT!) 
KIRK FRANKLIN (GOSPO CENTRIC /ZOMBA) 

HONEY 
ERYKAH BADO (UNIVERSAL MOTOWN) 

STOP BREAKING MY HEART 
RAHSAAN PATTERSON (ARTISTRY) 

DO YOU FEEL ME 
ANTHONY HAMILTON (DEE JAM /IDJMG) 

I APOLOGIZE 
ANN NESBY (IT'S TIME CHILD /SHANACHIE) 

ONE FOR ALL TIME 
CHAKA KHAN (BURGUNDY /COLUMBIA) 

GOT 2 BE DOWN 
ROBIN THICKE FEAT. FAITH EVANS (STAR TRAK /INTERSCOPE) 

BE OK 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

ORTA PROVIDED BY 

See chart legend tor rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

ARTIST/TiCe /LABEI.(ScoFe) 

R &B /HIP -HOP AIRPLAY 

Chart Rank 

Suffocate CAPITOL (76.5) 

Just Fine INTERSCOPE (70,0) 

I Remember INTERSCOPE (80.9) 

Pop Bottles UNIVERSAL MOTOWN (67.5) 

Crying Out For Me RMG (86.3) 

Flashing Lights IDJMG (73.5) 

Girlfriend COLOMBIA (75.0) 

With You ZOMBA (67.3) 

Hate That I Love You IDJMG (75.8) 

GWin' Me A Rush WARNER BROS. (66.4) 

Heartbreaker UNIVERSAL MOTOWN (80.2) 

KEYSHFÁ C+ 
BI' 

M =L: 

KA 
BOW WOW 
CHRIS BRO 
RiNANNA F - 
TY 

TA{ 

4 

5 

13 

15 

16 

17 

21 

22 

26 

37 

44 

1 #,RHYTHMIC AIRPLAY 

INTERSCOPE (81.9) 

Girlfriend COLOMBIA (75.5) 

Flashing Lights IDJMG (65.7) 

Can't Help But Wait ATLANTIC (75.0) 

With You ZOMBA (73.0) 

Clumsy INTERSCOPE (68.2) 

Like You'll Never See Me Again RMC (77.7) 

Suffocate CAPITOL (74.5) 

Take You There EPIC (69.5) 

Shoulda Let You Go GEFFEN (86.3) 

Just Fine GEFFEN (71.5) 

6 

9 

10 

13 

14 

17 

20 

24 

35 

ADULT RHO AND RHYTHMIC AIRPLAY: 70 adult R&B stations and 75 rhythmic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 'F 2008 
Nielsen Business Media, Inc. and Nielsen SoundSCan, Inc. HOT RAB /HIP -HOP SINGLES SALES: this 
data is used to compile Hot R &B /Hip -Hop Songs. u 2008 Nielsen Business Media, Inc. and Nielsen 
SoundScan, Inc. HITPREDICTOR: 2008, Promosqued and HitPredictor are trademarks of 
Think Fast LAX 

Data for week of JANUARY 12, 2008 CHARTS LEGEND on Page 58 
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AIRPLAY 
MONITORED BY 

lltclscn 
BDS 

SALES DATA 
COMPILED BY 

niclscll 
SoundScan r- 

See below for complete legend information 

HOT 

COUNTRY SONGS 
Y 

YÚ 
á3á3ó 

2 ' 5 

4 

5 6 3 

6 

7 - Iì 

8 9 9 

9 10 10 

10 8 3 

11 13 

12 14 

13 15 12 

17 25 

15 13 15 

16 14 16 

17 18 18 

18 16 17 

19 19 22 

22 28 

21 21 20 

22 20 21 

23 23 24 

24 25 26 

25 24 23 

26 27 27 

TITLE 
":ODUCER (SONGWRITER) 

Artist 
IMPRINT & NUMBER i PROMOTION LABEI. 

PO OUR SONG 
iú CHAPMAN (TSWIFT) 

STAY 
ORE,K.BUSH,J.NETTLES (J.O. NETTLES) 

32 32 

29 28 33 

30 30 31 

Taylor Swift 
tR BR, MACHINE 

Sugarland 
O MERCURY 

WHAT DO YA THINK ABOUT THAT Montgomery Gentry 
fIRIGHT,J.STEELE (B.JONES,A.SMITH) O COLUMBIA 

WINNER AT A LOSING GAME Rascal Flatts 
HUFFRASCAL FLATTS (G.LEVOX,J.DEMARCUS.J.D.ROONEY) 18 LYRIC STREE I 

EVERYBODY 
IIUFFK. URBAN (R.MARX,K.URBAN) 

FIRECRACKER Josh Turner 
'USERS (J.TURNER,S.CAMP,P.MCLAUGHLIN) O MCA NASHVILLE 

DON'T BLINK Kenny Chesney 
CANNON,K.CHESNEY (C. BEATHARD,C.WALLIN) Or BNA. 

LETTER TO ME Brad Paisley 
IIOGERS (B.PAISLEY) O ARISTA NASHVILLE 

WATCHING AIRPLANES Gary Allan 
`NRIGHT,G.ALLAN (J. BEAVERS,J. SINGLETON) O MCA NASHVILLE 

HOW 'BOUT THEM COWGIRLS George Strait 
EIROWN,G.STRAIT (C. BEATHARD,E,M.HILL) O MCA NASHVILLE 

READY, SET, DON'T GO Billy Ray Cyrus With Miley Cyrus 
`IOLLIN,A.ARMATO,T.JAMES (5.R.CYRUS,C.BEATHARD) 0 WALT DISNEY /LYRIC STREET 

CLEANING THIS GUN (COME ON IN BOY) Rodney Atkins 
HEWITT.R ATKINS (C.BEATHARD,M.CANNON- GOODMANI O' CURB 

MORE THAN A MEMORY Garth Brooks 
REYNOLDS (LBRICE,K.JACOBS,B.MONTANA) PEARL/BIG MACHINE 

SHIFTWORK Kenny Chesney 
i ANNON,K. CHESNEY (T.JONES) O BNA 

STEALING CINDERELLA Chuck Wicks 
POWELL,D.HUFF (C.WICKS,RRUTHERFORD,O.G. TEREN III) 

0 
ACE 

GET MY DRINK ON Toby Keith 
KEITH IT KEITH,S.EMERICK,DDILLON) O SHOW DOG NASHVILLE 

SMALL TOWN SOUTHERN MAN Alan Jackson 
TEGALL (A.JACKSON) O ARISTA NASHVILLE 

INTERNATIONAL HARVESTER Craig Morgan 
`AORGAN.P.O'DONNELL,K.STEGALL (S.MINOR,D.MYRICK,J.STEELE) O BROKEN BOW 

SUSPICIONS Tim McGraw 
GALLIMORE ( D. MALLOYR .M000RMICK,E.RABBITT,E.S-EVENS) O CURE 

ALL -AMERICAN GIRL Carrie Underwood 
E: BRIGHT ( C .UNDERWOOD,K.LOVELACE,A.GORLEY) O ARISTA /ARISTA NASHVILLE 

WHAT KINDA GONE Chris Cagle 
HENDRICKS,C.CAGLE (C,CAMERON,D.BERG,CDAVISI O CAPITOL NASHVILLE 

GOD MUST BE BUSY Brooks & Dunn 
I BROWN,R.OUNN,K. BROOKS (C.OANIELS,M.PHEENEY) O ARISTA NASHVILLE 

LAUGHED UNTIL WE CRIED Jason Aldean 
M. KNOX (K.LOVELACE,A.GORLEY) 

IT'S GOOD TO BE US Bucky Covington 

Keith Urban 
O CAPITOL NASHVILLE 

0 BROKEN BOW 

ii A.MILLER,D.OLIVER (O.BERG,T.JAMES) 

HOW LONG 
EAGLES (J.D.SOUTHER) 

YOU STILL OWN ME 
K FOLLESEB ALLEN (J. REID. N. GORDON. PDOUCL 

DO YOU HEAR WHAT I 

O LYRIC STREEI 

LOVE IS A BEAUTIFUL THING 
:. RIGHT,P.VASSAR (J.STEELE,C.WISEMAN) 

LAST CHRISTMAS 
HAPMAN (G.MICHAEL) 

ROLLIN' WITH THE FLOW 
RITCHEY (J. HAVES) 

Eagles 
O ERC /LOST HIGHWAY /MERCURY 

Emerson Drive 
O MONTAGE /MIDAS. NEW REVOLUTION 

Carrie Underwood 
4 $j6RRISTA NASHVILLE 

Phil Vassar 
Or UNIVERSAL SOUTH 

Taylor Swift 
NBCiBIG MACHINE 

Mark Chesnutt 
O LOFTON CREEK 

Second-season 

"American Idol" 

finalist returns 

to top 40 for the 

time since 

Keep Coming 

Back" peaked at 

No. 28 in March. 

Gain of 71,000 

impressions for 

third single t 

"Poets & 

Pirates." Track 

logged seven 

weeks on chart'' 

lower end from 

unsolicited 

album 

27 

Lead single from 

next album, 

"Prayer of a 

Common Man," 

gains 134,000 

impressions. Set 

arrives at retail 

March 11. 

31 31 

CD 35 

33 33 

o WCEa TITLE 
Há 3ó PRODUCER (SONGWRITER) 

THINGS THAT NEVER CROSS A MAN'S MIND 
(E CHANCEY (T.JOHNSOND.POYTHRESS,W.VARBLE) 

LOVE DON'T LIVE HERE 
PWORLEYV.SHAW ( B. HAYWOOO.C.KELLEY,H.SCOTT) 

SANTA BABY 
B. CHANCEY (J. E. JAVITS,PSPRINGER.T.SPRINGER) 

WORKIN' FOR A LIVIN' 
A. REYNOLDS (A LESSIS. C.HAYES) 

JUST GOT STARTED LOVIN' YOU 
J RICH (J.OTTO,J.FEMINO,O.V.WILLIAMS) 

SOMETHIN' ABOUT A WOMAN 
J. RITCHEY (J.OWEN,B.REGAN,J.RITCHEY) 

TAKIN' OFF THIS PAIN 
A CANNON (A.SHEPERD) 

I'M WITH THE BAND 

30 

34 

37 

41 50 

C, 39 42 

36 36 35 

37 38 38 

38 37 36 

43 44 

47 45 

58 - 

29 40 

46 48 

49 53 

45 43 

59 

47 40 29 

O 54 49 

50 42 41 

51 48 52 

52 52 47 

51 - 

Ct) 

\i+ 

CD 56 51 

56 44 46 

NOT SHOT 
DEBUT 1 

Artist 
IMPRINT & NUMBER / PROMOTION LABEL S 

Kellie Pickler 
eEr, 

Lady Antebellum 
O CAPITOL NASHVILI 

Kellie Pickler 
e 

Brooks & Huey Lewis 
PEARL/BIG MACHU: 

James Otto 
e WARNER BROS LLE.'. 

Jake Owen 
e1'. 

Ashton Shepherd 
e MCA NASHVILLE 

Little Big Town 
W. KIRKPATRICK,LITTLE BIG TOWN (K. FAIRCHILD, W. KIRKPATRICK ,K.ROADS,P.SWEET,J.WESTBROOK) Or EOUI 

MAYBE SHELL GET LONELY 
J.STOVER,D.LANCIO,J. INGRAM (J.STOVER,J.PAULIN,J.KENNEDY) 

WE WEREN'T CRAZY 
B. JAMES (J.GRACIN, T. LOPACINSKI.B.PINSON) 

LITTLE DRUMMER BOY 
T KEITH,R.SCRUGGS (K DAVIS,H.ONORATI,H.SIMEONE) 

BRING HIM HOME SANTA 
R. L. FEEK,T.JOHNSON (T.JOHNSON,R.LFEEK) 

SANTA BABY 
N CHAPMAN (J.E.JAVITS,P.SPRINGER,T SPRINGER) 

YOU'RE GONNA MISS THIS 
F ROGERS (L.T MILLER,A.GORLEY) 

FOR THESE TIMES 
M MCBRIDE (L. SATUHER) 

Jack Ingram 
Or 0 BIG MACHE. 

Josh Gracia 
LYRIC STRE1 

Toby Keith 
e SHOW DOG NASHVILL 

The Song Trust 
O GIANTSLAYER /CAPITOL NASHVIL. 

Taylor Swift 
NBC /BIG MACHEti' 

Trace Adkins 
e CAPITOL NASHVILI 

Martina McBride 
e R; 

NEW 

56 50 58 

57 54 

® 

I'LL BE HOME FOR CHRISTMAS 
.1 SHANKS,P.LEONATD (K.GANNON,W.KENT,B. RAM) 

RED UMBRELLA 
B. GALLIMORE,FHILL (A. MAYO .C.LINDSEY.B.WARREN,B.WARREN) 

NUTTIN' FOR CHRISTMAS 
J. NETTLES,K.BUSH (B.LMARKCUM,G.MARKCUM) 

IN MY NEXT LIFE 
G. PUNOIS (T.CLARK,J.COLLINS,T.SHAPIRO) 

THE STRONG ONE 
.1 STROUO,C.BLACE (B.LUTHER,D.POYTHRESS,C.JONES) 

CHRISTMASES WHEN YOU WERE MINE 
N. CHAPMAN (T SWIFT,L. ROSE,N.CHAPMAN) 

HAPPY ENDINGS 
D. JOHNSON (L. BRICE,J. MCELROY) 

AWAY IN A MANGER 
TJOHNSON MAD TIONAL) 

SILENT NIGHT 
N. CHAPMAN (TRADITIONAL) 

WE RODE IN TRUCKS 
J STEVENS (L.BREN,R. MURRAH,J.M000RMICK) 

Sara Evans 
e BE 

Faith Hill 
Or WARNER BROS W. 

Sugarland 
ME RC D, 

Terri Clark 
e B ̂ , 

Clint Black 
e ECU 

Taylor Swift 
NEC : BIG MACHI:',L 

Lee Brice 
e ASYLUM -CURB 

Blaine Larsen 
O BNA 

Taylor Swift 
NBC BIG MACHO,'. 

Luke Bryan 
e CAPITOL NASHVILL 

ROCKIN' AROUND THE CHRISTMAS TREE Toby Keith 
T.KEITH,R.SCRUGES (J. MARKS) Or SHOW DOG NASHVII'. 
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32 

33 

34 

35 

35 

37 

32 

39 

40 

41 

29 

43 

44 

40 

46 

28 

48 

48 

38 

48 

45 

53 

ALL WRAPPED UP IN CHRISTMAS 
1 LAWRENCE. J. KING (K.BEARD,F.AN5ERSON) 

WINTER WONDERLAND 
J. NETTLES,C.BUSH (F.BERNARD,D.SMITH) 

Tracy Lawrence 
Or ROCKY COMFORT.CC 

Sugarland 
MERCURY NASHVILL 

FALLING INTO YOU Whiskey Falls 
C.DOWNS,B.BRAND -, ,WHISKEY FALLS,WE3KINGS (S. WILLIAMS ,W.BRANOT,B.BRANOT,C.DOWNS) O MIDAS /NEW REVOLUTIC'. 

O LITTLE TOWN OF BETHLEHEM 
G FUNDIS (TRADITIONAL) 

Terri Clark 
e UNA 

54 

46 

44 

57 

50 

53 

60 

it H I T p R E DI C.TC) R 

ARTIST/TitleLABEL(Score) 

COUNTRY 

DATA PROVIDED BB 

See chart legend for rules and explanations. Yellow indicates recently tested tine, 

Chart Rank ARTtSTITitle/LAnEI (Score) 

Our Song BIG MACHINE (85.1) 

Stay MERCURY (87.4) 

What Do Ya Think About That COLUMBIA (89.7) 3 

Winner Al A Losing Game LYRIC STREET (83.2) 

Everybody CAPITOL NASHVILLE (82.2) 5 

Letter To Me ARISTA NASHVILLE (82.8) 8 

Watching Airplanes McA NASHVILLE (80.5) 9 

Ready, Set, Don't Go LYRIC STREET (87.2) 11 

Cleaning This Gun (Come On In Boy) CURB (78.1) 12 

MONTGO 
RASCAL FLA 

KEITH URBA 
BRAD PAI$ 
GARY A 

BILLY RA; 
RODNEY A 

2 

4 

TOBY KE 

ALAN JA 
TIM MCG 
CARRIE UND 
CHRIS CAGLE. 
BROOKS & D 

JASON ALDE 
BUCKY COVEN 

EMERSON DR; 

Stealing Cinderella RCA (76,0) 

Get My Drink On SHOW DOG NASHVILLE (75.2) 

Small Town Southern Man ARISTA NASHVILLE (85.1) 

Suspicions CURB (83.6) 

All- American Girl ARISTA NASHVILLE (92.6) 

hat Kinda Gone CAPITOL NASHVILLE (88.3) 

God Most Be Busy ARISTA NASHVILLE (93,9) 

Laughed Until We Cried BROKEN flow (88.5) 

It's Good To Be Us LYRIC STREET (76.4) 

You Still Own Me MIDAS (86.6) 

1111W--"W'W 
indicates New Release 

Chart Rank ARTISTA! BE U Scor 

15 

16 

17 

19 

20 

21 

22 

23 

24 

26 

AS 

MARK CH 
KELLIE PI 

JAMES O 

LITTLE BIG T. 
JACK ING"' 
JOSH GR 

TRACE AD 

MARTINA 

Chart Rank 

Love Is A Beautiful Thing UNIVERSAL sou1H (75.8) 

Rollin' With The Flow LOFTON CREEK (88.5) 

Things That Never Cross A Man's Mind BNA (85.3) 

Just Got Started Lovin' You WARNER BROS. (76.1) 

I'm With The Band EOUITY (77.4) 

Maybe She'll Get Lonely BIG MACHINE (83.2) 

We Weren't Crazy LYRIC STREET (80.5) 

You're Gonna Miss This CAPITOL NASHVILLE (90.6) 

for These Times RCA (82.9) 
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35 
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39 
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44 

45 

Don't miss another important 

R&R CO COUNTRY DAILY 

LJPI)A' '' 1= 
Visit www.radioandrecords.com to sign up for your free daily 
Country Radio Blast. 

RaCIiolnclRecorcls.com 
HOT COUNTRY SONGS: 110 Country stations are electronically monitored by Nielsen Broadcast Data 
Systems. 24 hours a day, 7 days a week. Airpower awarded to songs appearing In the top 20 on both 
the BON Airplay and Audience charts for the first time with increases in both detections and 
audience. . 

<, 2008 Nielsen Business Media. Inc. All rights reserved. 

HITPREDICTOR: _' 2008, Promosguad and HitPredictor are trademarks of Think Fast LLC. 

ALL CHARTS: See Chart Legend for rules and explanations. 

BETWEEN THE BULLETS wjessenlwbillboard.com 

HOLIDAY PLAY LIGHTS UNDERWOOD, LARSEN 
Christmas -week play lifts seasonal titles on 
this issue's Hot Country Songs, led by Car- 

rie Underwood's Greatest Gainer nod with 
"Do You Hear What I Hear." 

Underwood's 34-27 sprint marks the 2007 

season's highest- charted Christmas title on 

the country scorecard. The "American Idol" 

queen's take on the old Christmas carol gains 

1.3 million impressions, with spins detected 

at 97 of the 109 stations monitored by Nielsen 

BDS for the chart. 

Airplay during the Dec. 24 -30 tracking 
week buoys other traditional holiday fare, 

including Blaine Larsen's Hot Shot Debut at 

No. 53 with "Away in a Manger" (1.2 million 

impressions at 31 monitored signals), Tay- 

lor Swift's No. 54 arrival with "Silent Night" 

and Terri Clark's No. 60 start with "O Little 

Town of Bethlehem." Tracy Lawrence offers 

a new holiday plum with "All Wrapped Up 

in Christmas," which rides in at No. 57. 

-Wade Jessen 

Data for week of JANUARY 12, 2008 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 53 

www.americanradiohistory.com

www.americanradiohistory.com


HOT LATIN SONGS: A panel of 107 stations (26 Latin pop, 16 tropical. 10 Latin rhythm. 55 regional Mexican) are electronically monitored 24 hours a day. 7 days a week. 2008 Nielsen Business Media, Inc. 
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations.'- - 2008. Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved. 

1 

111111 II 112112111 11121211111111111 MINIM 
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nielsen 
BDS 

SALES DATA 
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niclscn 
SoundScan 
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LAPIN SONGSTM 
Y?, TITLE 

c3ó 
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© 3 3 
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O 11 5 
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13 16 
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22 19 

21 18 25 

® 23 23 
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27 37 

25 20 24 

MINKS 
ME ENAMORA 

JUANES 

Artist 
ï PROMOTION LABEL 

Juanes 1 

UNIVERSAL LATINO 

SEXY MOVIMIENTO Wisin & Yandel 
MORERA LUNA.L.VEGUILLA MALAVE.E. F. PADILLA,V. MARTINEZ) MACHETE 

ESTOS CELOS 
ASTIAN.J. R. CARDENAS IJ SEBASTIANI 

Vicente Fernandez 
SONY BMG Y.OU' 

LA TRAVESIA Juan Luis Guerra Y 440 
EMI TELE. 

GREATEST 
GAINER 

2 

3 

3 

Marco Antonio Solis NO PUEDO OLVIDARLA 

UN BUEN PERDEDOR 

SOBRE MIS PIES 
R- CAMACHO "` EZ ESPINOZAI 

CONTEO REGRESIVO 

ALGUIEN SOY YO 
J. SHANKS ,K DIOGUARDII 

TE QUIERO 

INALCANZABLE 
CLARA IC L. 

PAZ EN ESTE AMOR 
R (18 A.R.F 

QUIERO 
LEVIN,DWAFILH H AR07:, I IGRRLE, 

MI CORAZONCITO 
SANTOS (A. SANTOS) 

CHUY Y MAURICIO 
.FEJS MEZA (J.ONTIVEROS MEZA) 

A TI SI PUEDO DECIRTE 
(J.SAN ROMAN) 

NO SE ME HACE FACIL 

K -Paz With Franco De Vita 
BISA /EDINIP'1 

La Arrolladora Banda El Limo'. 
BISA /EDIMO'. 

Gilberto Santa Rosa 
SONY BMG ':íI' 

Enrique Iglesias 
INTERSCOPE /UNIVERSAL L,'' 

Flex 
EMI TELE`dl 

RBD 
EMI TELI'.' 

Fidel Rueda 
MACH) 

Ricardo Arjona 
SONY BMG 'ILE 

Avents nI 
PREMIUM L- 

EI Potro De Sinaloa 
MACH!: 

El Chapo De Sinaloa 

EIRO IG MARCO) 

QUE BONITO 
PU1 ENTE GONZALEZ) 

QUITARTE TO 
-, :ER.GREENZ (T. CALDERONR. ORTIZ. G STAR) 

PER DONAME 
- '.:USOUERA,S VARGAS) 

AHORA QUE ESTUVISTE LEJOS 
TE 

VOLE MUY ALTO 
I. NORTE (G. GARCIA) 

Alejandro Fernandez 
SONY BMG NC- 

Banda El Recodo 
FONG.I 

Tego Calderon 
WARNER Li:' 

La Factoría 
UNIVERSAL LOI 

Jenni Rivera 
FON( '.' 

EL PERDEDOR 
.NT031 

SOY IGUAL QUE TU 
I,IARTINEZ,O. RIVERA) 

VIVE YA 
H.GATICA.T. RENIO (C- VALLI,I. BALLESTEROS) 

Los Huracanes Del Norte 
UNIVr.. 

Aventura 
PREMIUM .;1.. 

Alexis & Fido 
SONY BMG 

Andrea Bocelli Featuring Laura Pausini 
SUGAR EFFG 

4 

5 

4 

7 

6 

12 

13 

2 

9 

4 

17 

13 

10 

19 

18 

4 

23 

24 

20 

Crooner starts 

the new year 

with another 

top five hit as 

song glides 

ahead on a 24% 

audience gain. 

Act posts chart's 

biggest jump and 

largest audience 

gain at 39% 

with its fifth and 

highest -charting 

Hot Latin 

Songs entry. 

Reggaetón- 

flavored dance 

track slowly but 

steely picking 

up steam. Re- 

enters chart 

on a 26% gain. 

17,M o Y. TITLE 
it3 á3 3i 3ó DoCER (SONGWRITER) o 34 39 

® 28 32 

28 25 21 

29 26 30 

Q 39 45 

33 29 

® 38 47 

36 41 

49 

35 30 33 

O 37 40 

37 29 22 

Q 42 

45 

43 

40 42 

44 

43 35 38 

41 

47 49 

QNOTSDNOT 

T 
SIN PERDON 

OEB 1 

RE-ENTRY 

RE-ENTRY 

Artist 
IMPRINT / PROMOTION LABEL raa 

POR AMARTE 
..JUILAR (L ARRIAGA.J E.MURGIA) 

SOY SOLO UN SECRETO 
-E RONI,A.GUZMAN (A.GUZMAN,J.L.PAGAN) 

EL TRA 
; 1'.1BINO (TITO EL BAMBINO) 

Pepe Aguilar 
EMI TELEVISA 

Alejandra Guzman 
EMI TELEVISA 

Tito "El Bambino" 
EMI TELEVISA 

NO TE MENTIA 
; PLEETH (C.BRANT J L.PILOTO) 

TE QUIERO MUCHO 
t1EDINA, JR. (J.MENDIVIL OUINTERO) 

BAILA MI CORAZON 
I IPEZ.BELANOVA (D.GUERRERO.R.ARREOLA,E.HUERTA) 

VEN Y DIME 
HIELEROS BEL NORTE 

SI TE AGARRAN LAS GANAS 
ROSAS) 

SI YA NO ESTAS 
LISTED LISTED) 

EL VASO DERRAMA 
'OTRO DE SINALOA (E.PAZ) 

CUANDO TE LAVAS LA CARA 
PAZ) 

NO ONE 
- f IS. R. BROTHERS.DIRTY HARRY (A. KEYS.K.BROTHERS. JR..G.M.HARRY) 

YA NUNCA MAS 
T LISTED (NOT LISTED) 

HOY QUIERO CONFESARME 
ARAN (J.L PERALES) 

CANCION DE AMOR 
- F'iDOMO (W.O.LANDRON) 

COMO OLVIDARTE 
i,'ATA.R. GONZALEZ MORA (R.GONZALEZ MORA) 

LAS DE LA INTUICION 
7EBARAK R. (S.MEBARAK R _L.F.00HOA) 

THE ANTHEM 
ISTILLO.R.PANGILINAN ( R .R.KOLSCH.W.A.MARTINEZ,C.00HOA. A.C.PEREZ) 

ALGO MUSICAL 
I LISTED (NOT LISTED) 

Ednita Nazario 
SONY BMG NORTE 

Patrulla 81 
DISH 

Belanova 
UNIVERSAL LATINO 

Los Rieleros Del Norte 
FONOVISA 

CON LOS OJOS CERRADOS 
-DOS DE LA SIERRA IG, DE LOS TREVINO RUIZ) 

CALABRIA 2008 
kTLSCH fR R F SAADT 

El Chapo De Sinaloa 
DIOS 

N'Klabe 
NU LIFE /MACHETE 

El Potro De Sinaloa 
MACHETE 

Sergio Vega 
SONY BMG NORTE 

Alicia Keys 
MBK /J /WC 

Pepe Aguilar 
EMI TELEVISA 

Olga Tanon 
UNIVISION 

Don Omar 
VI /MACHETE 

Linderos Del Norte 
A R.0 

Shakira 
EPIC /SONY BMG NORTE 

Pitbull Featuring Lil Jon 
FAMOUS ARTISTS TAT 

Nejo Y Dalmata 
URBAN /UNIVERSAL LATINO 

Aliados De La Sierra 
ASL 

Enur Featuring Natasja 
ULTRA 

SE FUE El Trono De Mexico 
UNIVERSAL LATINO 

26 

27 

21 

26 

30 

17 

32 

33 

34 

30 

36 

22 

38 

39 

40 

40 

31 

35 

41 

44 

35 

47 

Hector Acosta 
48 

46 34 
NO ESTAMOS SOLOS 

,UIOETTI,S.KRYS GUIDETTI,E. RAMAllOTTI. KABALLA) 

AHORA ENTENDI 
-. _OERON (J.L.' 

Eros Ramazzotti & Ricky Martin 
21 

SONY BMG NORTE 

Yuridia 
50 

SONY BMG NORTE 

CRAPTIN ALBUMS,. 
Y Y 

Wo Ma ARTIST Title 
3i IMPRINT & NUMBER % DISTRIBIITING LABEL (PRICE) 

O 
7 

6 #1 K -PAZ DE LA SIERRA Capaz De Todo Por TI 
2WKS DISA . 1. -,;L 

2 2 3 

1 4 

7 7 

3 

8 

9 

5 6 

8 10 

9 9 

6 5 

4 1 

10 10 12 

11 12 17 

12 14 13 

e21 16 

14 13 19 

19 24 

11 20 

17 15 14 

18 21 

24 30 

15 

16 

18 

20 16 '1 

22 

17 -8 

22 23 

23 23 26 

CD28 28 

25 27 £2 

WISIN & YANDEL Wisin Vs. Yandel: Los Extraterrestres 
MACHETE 010293 116.981 

JUANES La Vida... Es Un Ratico 
UNIVERSAL LATINO 010159 (17 98, + 

551000RÁ Kings OI Bachata: Sold Out At Madison Square Garden 
- OSMIUM LATIN 17634'SONY BMG NORTE (16.98) + 

RBD Empezar Desde Cero 
SLEVISA 11690 (15.98) rt 

CAMILA Todo Cambio 
AMO NORTE 7,, .'4.98) 

MARCO ANTONIO SOLIS La Mejor... Coleccion 
353133 LR, 981 

ANDREA BOCELLI Lo Mejor De Andrea Bocelli: Vivere 
ERSAL LATINO (18.98) 

EDNITA NAZARIO Real 
;ORTE 11621 (14.98) 

VICENTE FERNANDEZ Para Siempre 
I1 '4602 (15 98) 

VICENTE FERNANDEZ Historia De Un Idolo 
n 6(15 N 

- 
',DRY BMG NORTE (16 -98) 

ALEJANDRO FERNANDEZ 15 Anos De Exitos 
IS 605 I '.0NY BMG NORTE (16.98) + 

LOS TIGRES DEL NORTE 25 Joyas 
,. SA 3s - I ; 88 CD /DVT) FA 

MARC ANTHONY EI Cantante (Soundtrack) 
_ c':Y BMG NOME . 16 -. (16.98) 

MANA Amar Es Combatir 
WARNER LATINA 63661 118.98) G 

GLORIA ESTEFAN 90 Millas 
BURGUNDY 09055 /SONY BMG NORTE (17.98) 

JUAN GABRIEL & ANA GABRIEL Los Gabriel... Simplemente Amigos 
DISCOS 605 17409. SONY BMG NORTE (14.98) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
EMI TELEVISA 88392 (14.98) 

OLGA TANON 
LE 330049'11G (14,98) 

PATRULLA 81 

Exitos En 2 Tiempos 

A Mi Ley 

GILBERTO SANTA ROSA Contraste 
12033 

VARIOUS ARTISTS NOW Latino 3 
_ = ,11teINERSAL 50237EMI TELB9SA (16;... 

AVENTURA K.O.B.: Live 
PREMIUM LATIN 20560 /SONY BMG NORTE )18.98 CO /DVO1 + 

IVY QUEEN Sentimiento 
UNIVISION 311140/ÚG (13.98) 

LOS TEMERARIOS Recuerdos Del Alma 
AFG SIGMA/FONOVISA 352162/ÚG (12.98) 

rÿ 

ARTIST 
á3 3c 3ó 'rPRIN7 R NUMBER ' DISTRIBUTING LABEL (PRICE) 

26 -5 29 

1 27 20 15 

1 28 29 25 

3 29 31 31 

I 30 26 22 

1 31 30 27 

2 32 34 40 

5 33 38 36 

1 34 36 34 

2 35 35 44 

1 36 40 39 

12 37 44 51 

13 51 54 41 

1 39 41 37 

1 40 33 41 

1 41 37 47 

9 42 42 55 

43 45 68 

10 44 46 

6 45 43 33 

12 

2 47 50 49 

2 48 32 8 

4 63 

1 

46 55 59 

50 49 35 

Title 

VARIOUS ARTISTS Bachata # 1 s 

VICTOR MANUELLE Una Navidad A Mi Estilo 
51H05) 57560, 981 

GRUPO MONTEZ DE DURANGO Agarrese! 
1, (12.98) 

SIN BANDERA Hasta Ahora 
L9IISONY BMG NORTE 116.981 +0 

YURIDIA Entre Mariposas 
ONV BMG NORTE 17565 (14.98) 

NICKY JAM The Black Carpet 
1, LATINO (1398) 

DADDY YANKEE El Cartel: The Big Boss 
LL CARI I 'I 008937/)GÁ (13.98) 

ALEXIS & FIDO Sobrenatural 
FONO BMG NOR - .7 (14.98) 

LOS TUCANES DE TIJUANA 20 Aniversario 
UNIVISION 3111. .,113 -98) 

RICARDO ARJONA Quien Dijo Ayer 
'ONY BMG N0R'' ' 98) 

VARIOUS ARTISTS Top Latino V3 
DISCOS 605 141 I:'H NORTE (14.98) 

JUAN LUIS GUERRA Archivo Digital 4.4 

PACE 
SETTER 

0 ter, 
áá 

6 51 

7 

L i 
21 

13 

27 

11 

29 

2 

Y o ult2 u ARTIST 
á3 3a Wo E NUMBER , IISTRIBUYING LABEL (PRICE) 

53 48 45 

54 

55 

57 

58 

59 

60 

47 57 

54 50 

39 

65 52 

61 53 

58 58 

29 62 

XTREME Haciendo Historia 

LOS PRIMOS DE DURANGO Voy A Convencerte 

13 

4 64 

ANDREA BOCELLI Amor ' 2 

GnR d111 ' - '..1.:.NIVERSAL LATINO (18.98) (t 
ROCIO DURCAL Canta A Mexico 
DISCOS 605 161'. S 011115 BMG NORTE (14 -981 4) 

ALEJANDRO FERNANDEZ Viento A Favor 
ONY BMG NORTE '0111 (16.98) 

MANU CHAO 
'lnúONAL (16.98) 

La Radiolina 

JOWELL & RANDY Los Mas Sueltos Del Reggaeton 
'.I I1 LATINA 374012 (15.98) 

EL POTRO DE SINALOA El Primer Tiempo 
r'ACHETE 010337 (11.98) 

DON OMAR King Of Kings Live 
-:.CRETE (18.98) 

ALACRANES MUSICAL Ahora Y Siempre 
UNIVISION 311054/UG (12.981 

JUAN Con Mi Soledad 
FONOVISA 353359NG (12.98) 

JULIETA VENEGAS Realmente Lo Mejor 
i)ISCOS 605 17316 /SONY BMG NORTE (14 -38) 

ALIADOS DE LA SIERRA Con Los Ojos Cerrados 
ASL 730028 /MACHETE (10.98) 

t0 

2 

44 

30 

15 

1 

8 

49 

52 73 

72 

57 -- 

65 64 66 

66 62 67 

67 66 

68 73 

69 60 

® = 
72 74 - 

© 
CD = 
75 71 56 

Title 
as 

LA ARROLLADORA BANDA EL LIMON Y Que Quede Claro 

INTOCABLE Crossroads: Cruce De Caminos 
:I TELE n' ',75 (15 98) 

LOS BUKIS 30 Recuerdos Inolvidables 
- '.UVIS- , UG (10 -98) 

RICKY MARTIN Ricky Marin Live: Black And White Tour 
INY BMP. -I 1 17490 (22.98) 6, 

VALENTIN ELIZALDE Vencedor 
.NFRSAL LATINO 006611 (9.98) 45 

VARIOUS ARTISTS Bachatahits 2008 
io BMG NORTE (12.98) 

LA DINASTIA DE TUZANTLA, MICH. Que Chulada! 
.EMUSIC 653347 /UNIVERSAL LATINO (12.98) 

GRUPO MONTEZ DE DURANGO En Directo De Mexico A Guatemala 

BHAZFRUS MUSICAL DE DURANGO Linea De Oro: La Abeja Miope_. 
S, UG 15.98) 

EROS RAMAZZOTTI E2 
1.1 AMC NORTE 17818 (14 -98) 

K-PAZ DE LA SIERRA 15 Autenticos Exitos 
98) 

HECTOR LAVOE A Man And His Music 
-'.1A El '30144 /UNIVERSAL LATINO (19.98) 

LOS TUCANES OE TIJUANA La Mejor... Coleccion: De Canciones 
1I:V1610N 311069/50 110.98) 

HECTOR LAVOE El Cantante: The Originals 
411A,ÆMUSICA 130269 /UNIVERSAL LATINO (14 98) 

LOS TIGRES DEL NORTE Herencia Musical: 20 Caldos Prohibidos 
I IIOVISA 353266/ÚG (12 98) 

TITO °EL BAMBINO" It's My Time 
LMI TELEVISA 62365 (13 98) 

JOSE FELICIANO Senor Bachata 
IENTE 651'. :IIVERSAL LATINO (12.98) 

LOS TUCANES DE TIJUANA La Mejor... Coleccion: De Corridos 
'!n'IS100 

_ 

,,a 10 98) 

JENNIFER LOPEZ Como Ama Una Mujer 
',Y 8MG NORTE (18.98) 

JENNI RIVERA La Diva En Vivo!! 
16.00100 353214N0 (12 -98) 

CALLE 13 Residente O Visitante 
'.lINT BMG NORTE 03170 (16.98) 

CHRISTIAN CASTRO 
.IVERSAL LATINO 009199 (10.98) G 

El Indomable 

KANY GARCIA 
11'lY 8MG NORTE 89255 (14.98) 

Cualquier Dia 

DON OMAR 
. 006662 /MACHETE (15.981 

King Of Kings 

GRUPO EXTERMINADOR Nuestras Romanticas 
11.'.OVISA 353348/UG (9.98) 

12 

12 

30 

39 

21 

32 

32 

15 

19 
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40 
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33 
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48 

1 

24 

54 . Go to www.billboard.biz for complete chart data Data for week of JANUARY 12, 2008 I CHARTS LEGEND on Page 58 
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( 
SoundScan 

w TITLE 
ARTIST (IMPRINT / PROMOTION Ltd',i 

MEENAMORA 
JUANES (UNIVERSAL LATINO) © 2 INALCANZABLE 
RBD (EMI TELEVISA) 

TODO CAMBIO 3 3 
CAMILA (SONY BMG NORTE) 

o 0 
o 

5 
ALGUIEN SOY YO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) 

4 
LA TRAVESIA 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

NO SE ME HACE FACIL 
7 

ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

13 
NO PUEDO OLVIDARLA 
MARCO ANTONIO SOLIS ( FONOVISA) 

0 
QUIERO 
RICARDO ARJONA (SONY BMG NORTE) 

1 
OJALA PUDIERA BORRARTE 
MANA (WARNER LATINA) 

10 6 
VIVE YA 
ANDREA BOCELLI FEATURING LAURA PAUSINI (SUGAR'SIETTY1 

Lç 11 15 
POR AMARTE 
PEPE AGUILAR (EMI TELEVISA) 

}'CI 12 SOY SOLO UN SECRETO 
ALEJANDRA GUZMAN (EMI TELEVISA) 

13 8 
NO TE MENTIA 
EDNITA NAZARIO (SONY BMG NORTE) 

SI NOS QUEDARA POCO TIEMPO 14 14 
CHAYANNE (SONY BMG NORTE) 

15 g ME DUELE AMARTE 
REIK (SONY BMG NORTE) 

R HYTI-I IVI .. 

W TITLE 
á3 ARTIST (IMPRINTr PROMOTION LAUE, 

SEXY MOVIMIENTO 
WISIN 8 YANDEL (Mr, 

QUITARTE TO 
TEN CALDERON (WARNER LATINA) 

1 1 

O 3 

ì!O 
o 

2 

13 

7 <J 

` o 
6 

9 

10 

11 î 

TE QUIERO 
FLEX (EMI TELEVISA) 

PERDONAME 
LA FACTORIA (UNIVERSAL LATINO) 

SOY IGUAL QUE TU 
ALEXIS 8 FIDO (SONY BMG NORTE) 

EL PERDEDOR 
AVENTURA (PREMIUM LATIN) 

EL TRA 
TITO IL BAMBINO' (EMI TELEVISA) 

THE ANTHEM 
PRBULL FEATURING LIL JON (FAMOUS ARTISTS /TVT) 

ALGO MUSICAL 
NEJO Y DALMATA (URBAN /UNIVERSAL LATINO) 

CANCION DE AMOR 
DON OMAR (VI /MACHETE) 

AYER LA VI 
DON OMAR (VI /MACHETE) 

GAS PELA 
NICKY JAM FEATURING REM (PINA/UNIVER SAL LATINO) 

NO ME DIGAS QUE NO 
XTREME FEATURING ADRIENNE (LA CALLE / UNIVISION) 

ME ENAMORA 
JUANES (UNIVERSAL LATINO) 

PONMELA 
VOLTIO FEAT. JOWELL Y RANDY (WHITE LION /SONY BMG NORTE) 

REGIONAL IVIEXICAN ,. 

W TITLE 3 ARTIST (IMPRINT / PROMOTION LABEL( 

o 
2 1 

3 

4 j 

5 

6 , 

7 

UN BUEN PERDEDOR 
K -PAZ WITH FRANCO DE VITA (DISA /EDIMONSA) 

SOBRE MIS PIES 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

ESTOS CELOS 
VICENTE FERNANDEZ (SONY BMG NORTE) 

PAZ EN ESTE AMOR 
FIDEL RUEDA (MACHETE) 

CHUY Y MAURICIO 
EL POTRO OE SINALOA (MACHETE) 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (DISA) 

LAGRIMAS DEL CORAZON 
GRUPO MONTEZ DE DURANGO (DIOS) 

QUE BONITO 
BANDA EL RECODO ( FONOVISA) 

AHORA QUE ESTUVISTE LEJOS 
JENNI RIVERA (FONOVISA) 

VOLE MUY ALTO 
LOS HURACANES DEL NORTE ( UNIVISION) 

TE PIDO QUE TE QUEDES 
LOS CIAHOOWZ DEL PASIIOOuBAAWISE OE ALRE31O RIMIREZ!OISAbbMONSAI 

POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) 

NO PUEDO OLVIDARLA 
MARCO ANTONIO SOLIS ( FONOVISA) 

TE QUIERO MUCHO 
PATRULLA81 (DISA) 

VEN Y DIME 
LOS RIELEROS DEL NORTE ( FONOVISA) 

1 

0 LATIN Ai_13unns 

POP 
w TITLE 3 á3 ARTIST ':It PROMOTION LAPEL, 

JUANES 
LA VIDA... ES UN RATICO (UNIVERSAL LATINO) 

2 RBD 
EMPEZAR DESDE CERO (EMI TELEVISA) 

3 CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

4 

5 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA /UG) 

See chart legend for Hot Dance Club Play and Hot Dance Singles Sales rules and explanations. 3 2008, Nielsen Business Media, Inc and Nelsen 
SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 7 dance stations are electronically monitored by Nielsen Broadcast Data Systems. 

See chart legend for rules and explanations. 2008, Nielsen Business Media. Inc All rights reserved. 

1 
INN 

ANDREA BOCELLI 
LO MEJOR DE ANDREA BOCEL: VIVE RE (SUGAR5IENTF/IN (VERSAL LATINO) 

6 EDNITA NAZARIO 
REAL (SONY BMG NORTE) 

7 ALEJANDRO FERNANDEZ 
15 ANOS DE ÉXITOS (DISCOS 605 /SONY BMG NORTE) 

8 MANA 
AMAR ES COMBATIR (WARNER LATINA) 

9 

10 

11 

12 

JUAN GABRIEL & ANA GABRIEL 
LOS GABRIEL. SIMPLEMENTE AMIGOS (DISCOS 605/SONY BMG NORTE) 

VARIOUS ARTISTS 
NOW LA/NO3 (saANBMG sTRA1BG C MW1ETNG BROMEIVMAVE ORSMA 18ENSA) 

SIN BANDERA 
HASTA AHORA (DISCOS 605 /SONY BMG NORTE) 

YURIDIA 
ENTRE MARIPOSAS (SONY BMG NORTE) 

13 .;, RICARDO ARJONA 
(DIEN DIJO AYER (SONY BMG NORTE) 

14 VARIOUS ARTISTS 
TOP LATINO V3 (DISCOS 605 /SONY BMG NORTE) 

15 14 
ANDREA BOCELLI 
AMOR (SUGARNENEMUSIC /UNIVERSAL LATINO) 

R I-l' I li IVI 

á3 

1 1 

1 

3 3 

TITLE 

WISIN & YANDEL 
WISIN VS. YANOEL: LOS EXTRATERRESTRES (MACHETE) 

IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

NICKY JAM 
THE BLACK CARPET (PINA/UNIVERSAL LATINO) 

4 4 DADDY YANKEE 
EL CARTEL: THE BIG BOSS (EL CARTEUINTERSCOPE /IGA) 

5 ALEXIS & FIDO 
J SOBRENATURAL (SONY BMG NORTE) 

6 JOWELL & RANDY 
LOS MAS SUELTOS DEL REGGAETON (WARNER LATINA) 

7 DON OMAR 
KING OF KINGS LIVE (VI /MACHETE) 

8 8 

O 10 

TITO "EL BAMBINO" 
ITS MY TIME (EMI TELEVISA) 

CALLE 13 
RESIDENTE 0 VISITANTE (SONY BMG NORTE) 

DON OMAR 
KING OF KINGS (VI /MACHETE) 

VOLTIO 
EN LO CLARO (WHITE LION /SONY BMG NORTE) 

WISIN & YANDEL 
TOMANDO CONTROL: LIVE (MACHETE) 

HECTOR "EL FATHER" 
THE BAD BOY (VI /MACHETE) 

ZION 
THE PERFECT MELODY (BABY /CMG/SRC/UNIVERSAL MOTOWN /UMRG) 

DJ KAZZANOVA 
THE REG6AETON MIXES VOL 2 (VI /MACHETE) 

REGIONAL IVI1=.\IC.A\ ,. 

O 1 

2 2 

3 3 

O 5 

5 4 

6 6 

7 7 

8 8 

9 10 

10 11 

11 14 

12 13 

13 15 

15 12 

TITLE 
ARTIST ( IMPRINT ( PROMOTION LABEL) 

K -PAZ DE LA SIERRA 
CAPAZ DE TODO POR TI (DISA/UG) 

VICENTE FERNANDEZ 
PARA SIEMPRE (SONY BMG NORTE) 

VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

LOS TIGRES DEL NORTE 
25 JOYAS (FONOVISA/UG) 

PATRULLA 81 
A MI LEY (DISA/UG) 

LOS TEMERARIOS 
RECUERDOS DEL ALMA (AFG SIGMA/FONOVISA/UG) 

GRUPO MONTEZ DE DURANGO 
AGARRESEI (DISA/UG) 

LOS TUCANES DE TIJUANA 
20 ANIVERSARIO (UNIVISION /UG) 

LOS PRIMOS DE DURANGO 
ROY A CONVENCERTE (ASUMACHETE) 

EL POTRO DE SINALOA 
EL PRIMER TIEMPO (MACHETE) 

ALACRANES MUSICAL 
AHORA Y SIEMPRE (UNIVISION /UG) 

ALIADOS DE LA SIERRA 
CON LOS OJOS CERRADOS (ASUMACHETE) 

LA ARROLLADORA BANDA EL LIMON 
Y 00E OUEDE CLARO (DISA/UG) 

INTOCABLE 
CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA) 

LOS BUKIS 
30 RECUERDOS INOLVIDABLES (FONOVISA/UG) 

Data for week of JANUARY 12, 2008 I For chart reprints call 646.654.4633 

3 11 

1 9 

5 9 

12 

6 9 

810 7 

9 10 

8 

22 

k28 

20 5 

23 4 

12 12 

17 10 

19 8 

26 6 

29 6 

14 13 

30 5 

33 5 

25 11 

TITLE 
ARTIST IMPRINT PROMOTION LABEL 

NO, NO, NO 
ONO MIND TRAIN 

BAND OF GOLD 
KIMBERLEY LOCKE CURB /REPRISE 

KINGDOM 
DAVE GAHAN MUTE /VIRGIN 

STARS 
ERIKA JAYNE EM RECORDS 

SOMEBODY'S ME 
ENRIQUE IGLESIAS UNIVERSAL LATINO / INTERSCOPE 

BABY 
ANGIE STONE FEATURING BETTY WRIGHT STAX/CMG 

TAKING CHANCES 
CELINE DION COLUMBIA 

LIFT YOUR VOICES 
GEORGIE PORGIE MUSIC PLANT 

GIMME MORE 
BRITNEY SPEARS JIVE /ZOMBA 

BABY LOVE 
NICOLE SCHERZINGER FEATURING WILLIAM INTERSCOPE 

KEEP YOUR BODY WORKING 
TONY MORAN FEAT MARTHA WASH DANCE MUSIC PRODUCTIONS 

NOTHIN' BETTER TO DO 
LEANN RIMES CURB 

LIKE SOMETHING 4 PORNO! 
FELIX DA HOUSECAT NETTWERK 

BREAKING DISHES 
RIHANNA ISLAND /IDJMG 

GIVE IT ALL YOU GOT 
ULTRA NATE SILVER LABEUTOMMY BOY 

LOVE LIKE THIS 
NATASHA BEDINOFIELD FEAT. SEIN KINGSTON PHONOGENICJEPIC 

HUSTLER 
SIMIAN MOBILE DISCO INTERSCOPE 

BUSY CHILD 
THE CRYSTAL METHOD GEFFEN 

SING 
ANNIE LENNOX ARISTA/RMG 

IT DOESN'T TAKE MUCH 
SARAH ATERETH BEGUILE 

HE SAID SHE SAID 
ASHLEY TISDALE WARNER BROS. 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM /IDJMG 

LET GO 
PAUL VAN DYE FEATURING REA GARVEY MUTE 

WANNABE 
SPICE GIRLS VIRGIN 

SOUND OF YOUR VOICE 
ALTAR FEATURING AMANNDA MAMA HOUSE 

sv 

32 

33 

34 

36 

37 

39 

40 

TITLE 5; ;p ARTIST IMPRINT / PROMOTION LABEL 

PUSH THE BUTTON 
HENRI DAUMAN 

34 6 

18 16 

40 2 

24 10 

THE GIRL YOU LOST 
SIA MONKEY PUZZLE 

SOMEWHERE BEYOND 
MICHAEL GRAY FEAT. STEVE EDWARDS THRIVEDANCE/THRNE 

POWER 
PICK 

JUST FINE 
MARY J. BILGE MATRMRC 

35 5 

27 14 

21 16 

22 12 

41 2 

28 14 

37 10 

46 2 

31 17 

38 6 

44 4 

12 4 

ONE LAST KISS 
STEVIE JEWEL BELLA 

UNDISCO ME 
BILLIE RAY MARTIN SILVER LABEL/TOMMY BOY 

CROCODILE 
UNDERWORLD SIDE ONE 

TWO TIMES BLUE 
DEBBIE HARRY VS. SOULSEEKERZ FIVE SEVEWELEVEN SEVEN 

DO IT WELL 
JENNIFER LOPEZ EPIC 

AMAZING 
CELEDA NERVOUS 

AMAZING 
SEAL WARNER BROS. 

GOODNIGHT TONIGHT 
DJ SCOTTY N FEATURING KNOCKHOPPER DAUMAN 

HOT SHOT 2007 
KAREN YOUNG MAXROXX 

D.A.N.C.E. 
JUSTICE VICE /DOWNTOWN. /ATLANTIC /LAVA 

LET IT GO 
DIRTY SOUTH FEATURING RUDY VICIOUS 

WHATSITGONNAB (I'M SO READY) 
BRIAN ANTHONY SOSAI 

36 12 

47 2 

RHYTHM OF LIFE 
EMILIA SOSO ,L. TS RECORDS 

PACK YOUR BAGS 
LEANA ED, T. ii 

FUEGO 
CHEETAH GIRLS HOLLYWOOD 

YOU JUST DON'T GET IT 
CHRIS THE GREEK PANAGHI DJG 

LIES 
KAMERA NETTWERK 

48 4 
IF I CAN'T HAVE YOU 

BEE GEES RHINO 

OUT OF THE DARK 
FREDRICK FORD OMC 

HOW FAR WE'VE COME 
MATCHBOX TWENTY MELISMA/ATLANTIC 

MORE 
JUNKIE XL ARTWERK/NETTWERK 

tis 
W ARTIST 

r3 3ó TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

VARIOUS ARTISTS 
SOUL MIWA21014IBVNRD NOYWVLT OBEY ONMS 

2 1 19 

2 4 

4 3 6 

5 40 

6 7 10 

6 6 

13 25 

8 11 

12 15 

1 10 8 

12 4 60 

15 5 

16 41 

5 11 59 

16 17 20 

17 14 87 

20 84 

24 37 

20 23 20 

M.I.A. 
KALA XL/INTERSCOPE 009659/IGA 

DAFT PUNK 
ALIVE 2007 VIRGIN 09841 

NINE INCH NAILS 
Y34RZ3ROR3MIX30 NOTHINGANTERSCOPE 010331/IGA0 

LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 85114/CAPITOL 

PAUL OAKENFOLD 
GREATEST HRS A REMIXES PERFECTO 1603 /ULTRAO+ 

GORILLAZ 
0.SIOES VIRGIN 10545 

JUSTICE 
CROSS ED BANGER /BECAUSE 224892/VICE 

TIESTO 
IN SEARCH OF SUNRISE 6: MO BLACK HOLE 30759/NETTWERK I 

METRO STATION 
METRO STATION RED INK 10521 

TREVOR SIMPSON & CATO K 
ULTRA.2008 ULTRA 1596 

THE COUNTDOWN SINGERS 
FOREVER DISCO MADACY SPECIAL PRODUCTS 52379NIADACY 

ARMIN VAN BUUREN 
UNIVERSAL RELIGION 2008 ULTRA 1621 

DAFT PUNK 
MUSIQUE VOL. 1:1993-2005 VIRGIN 58405 

DEPECHE MODE 
AIE BEST OF IXNOE MO 1BIME 1916MIIF,1@NO 412EAY/NtER NIBS O 
BLAQK AUDIO 
CEXCELLS TINY EVIL / INTERSCOPE 009512 /IGA 

GNARLS BARKLEY 
ST. ELSEWHERE DOWNTOWN 70003 /ATLANTIC: +'. 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

TIESTO 
ELEMENTS OF LIFE MAGIC MUZIK 1515 /ULTRA 

PAUL VAN DYK 
IN BETWEEN MUTE 9364 

CSS 
CANSEI DE SER SEXY SUB POP 717 

18 

le 

ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

3 15 
ra IN MY ARMS 

PLUMB CURB 

5 9 

1 9 

9 8 

7 23 

8 

4 

15 

10 

11 

12 

21 

19 

16 

24 

14 

4 

19 

6 

7 

25 

21 

7 

2 

6 

3 

4 

17 

18 10 

CALABRIA 2008 
ENUR FEATURING NATASJA ULTRA 

LET ME THINK ABOUT IT 
IDA CORR LIFTED /KICK/DISCO:WAX 

AMAZING 
SEAL WARNER BROS. 

ANTHEM 
FILO S PERI FEATURING ERIC LUMIERE VANDIT 

CARRY ME AWAY 
CHRIS LAKE FEATURING EMMA HEWITT NERVOUS 

WHAT HURTS THE MOST 
CASCADA ROBBINS 

I WANT YOUR SOUL 
ARMAND VAN NELDEN SOUTHERN FRIED /ULTRA 

RISE UP 
YVES LAROCK MAP DANCE 

LET GO 
PAUL VAN DYK FEATURING REA GARVEY MUTE 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

AGAIN 
KIM LEONI ROBBINS 

APOLOGIZE 
TIMBAIAND FEAT ONEREPUBLIC NIOSLEY/BLACKGRp1NDINTFRSCOPE 

TOGETHER 
BOB SINCLAR FEAT SIEVE EDWARDS YEl1DW5LVER LABB/TMW0Y BOY 

STARS 
ERIKA JAYNE RM RECORDS 

BABY WHEN THE LIGHT 
DAVID GUETTA WITH STEVE ANGELLO FEATURING CO21 ULTRA 

CAN'T GET OVER 
SEPTEMBER FAMILY TREE 

WHO KNEW 
PINK LAFACE /ZOMBA 

GET DOWN 
TODD TERRY ALLSTARS STRICTLY RHYTHM 

BJORK 
VOLTA ELEKTRA/ATLANTIC 135868/AGO+ 

THE CHEMICAL BROTHERS 
WE ARE THE NIGHT FREESTYLE DUST 941581ASTNALWERKB 

LOUIE DEVITO 
LOUIE DEVITO PRESENTS: PACHA NEW YORK ULTRA 1609 

DAVE GAHAN 
HOURGLASS MUTE 08721/VIRGINO+ 

WITH EVERY HEARTBEAT 
KLEEPUP WITH ROBYN KONICHIWA 

YOU DON'T KNOW 
STONEBRIDGE STONEY BOY /ARMADA/ASTRAL 

ROUND & ROUND 
MISCHA DANIELS NERVOUS 

I WISH YOU WOULD 
MARTIJN TEN VELDEN ROBBINS 

GIMME MORE 
BRITNEY SPEARS JIVE/ZOMBA 

STRONGER 
INEZ SILVER LABEL/TOMMY BOY 

Go to www.billboard.biz for complete chart data i 55 
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SINGLES 

:53 (SNEP /IFOP/TITE -LIVE) 

1 
PARLE A MA MAIN 
FATAL BAZOOKA FT PELLE ET CHRI UP 

4 
ALIVE 
MONDATEN MERCURY 

QUELQUE PART 
SHERYFA LUNA ULM 

3 
TOURNER MA PAGE 
JENIFER MERCURY 

JANUARY 2, 2008 

7 
NO ONE 
ALICIA KEYS J 

9 
SUCKER 
DIM CHRIS EMI 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

8 6 
JE VAIS VITE 
LORIE COLUMBIA 

S,, 
19 DO YOU KNOW? (THE PING PONG SONG) 

ENRIQUE IGLESIAS INTERSCOPE 

10 8 
JACQUES A DIT 
CHRISTOPHE WILLEM VOGUE 

ITALY 1 

SINGLES 

(THE OFFICIAL UK CHARTS CO.) 

WHEN YOU BELIEVE 
1 

LEON JACKSON SYCO 

DECEMBER 30, 2007 

2 3 
BLEEDING LOVE 
LEONA LEWIS SYCO 

3 

4 

5 

6 

7 

8 

9 

10 

CRANK THAT (SOULJA BOY) 
SOULJA BOY TELL'EM COLLIPARK/INTERSCOPE 

D APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

7 
RULE THE WORLD 
TAKE THAT POLYDON 

3 
VALERIE 
MARK RONSON FT. AMY WINEHOUSE COLUMBIA 

CALL THE SHOTS 
GIRLS ALOUD POLYDOR 

HEARTBROKEN 
-2 FT JODIE AYASHA AATW /MNB 

FAIRYTALE OF NEW YORK 
I HE PONES FT. KIRSTY MCCOLL WARNER BROS. 

29 
GOODBYE MR A 
HOOSIERS RCA 

AUSTRALIA 13ALIA 

Hits of the World is compiled at Billboard /London. RE =Re -Entry 

JAN 
12 

. . _' 
. 

SINGLES 

wW 7W 

1 NEW 

NEW 

NEW 

8 

NEW 

(SOUNDSCAN JAPAN) 

DANGAN FAITA 
SMAP VICTOR 

CLIMAX JUMP DEN -LINER FROM KAMEN -RAIDA 
VARIOUS ARTISTS AVEX TRAX 

BAKKA (FIRST VERSION /DVD) 
KAZURA YOSHII EMI 

WARE MO KOU 
MASATO SUGIMOTO TEICHIKU 

TOGETHER (CD /DVD) 
TOHOSHINKI AVEX TRAX 

DECEMBER 26, 2007 

1 
GURORIASU MAINNDO 
ZARD B-GRAM 

9' KISS SHITE 
KOH+ UNIVERSAL 

18 
SEN NO KAZE NI NATTE 
MASASHI AKIKAWA TEICHIKU 

6 
DARLING (FIRST LTD VERSION) 
KEISUKE KUWATA VICTOR 

10 3 WONDERFUL & BEAUTIFUL 
REMIOROMEN VICTOR 

FRANCE 1 

UNITED KINGDOM X.Z 

yW >< 

r3 á3 

1 1 

(AUSTRIAN IFPI /AUSTRIA TOP 40) DECEMBER 31, 2007 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

DU HAST DEN SCHOENSTEN ARSCH... 
ALEX C. FT. SASS POLYDOR 

KINDER 
DIE NEUEN OESTERREICHER WARNER 

STARK 
ICH + ICH POLYDOR 

NO ONE 
ALICIA KEYS J 

ALBUMS 
KIDDY CONTEST KIDS 
KIDDY CONTEST VOL. 13 SONY BMG 

2 2 
SOUNDTRACK 
HIGH SCHOOL MUSICAL 2 DISNEY 

5 
BEFOUR 
HAND IN HANK (THE WINTER ALBUM) EDEL 

4 NEW 
ROOM 2012 
ELEVATOR WARNER 

DIE AERZTE 
JAll IST ANDERS HOT ACTION 

Ca R I=I=C',1= 

SoundScan 
international 

DIGITAL TRACKS 

3 á3 INIELSEN SOUNDSCAN INTERNATIONAL) JANUARY 12. 2008 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE 

2 1 
WHEN YOU BELIEVE 
LEON JACKSON S 

3 BLEEDING LOVE 
LEONA SYCO 

4 . 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

5 CRANK THAT (SOULJA BOY) 
SOUDA BOY TELL'EM COLLIPARK/INTERSCOPE 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

10 

I; 

WHAT HURTS THE MOST (RADIO MIX) 
CASCADA ZOOLAND /MUSIC MAIL 

CALL THE SHOTS 
GIRLS ALOUD POLYDON 

NO ONE (RADIO EDIT) 
ALICIA KEYS MBK /J 

VALERIE 
MARK RONSON FT. AMY WINEHOUSE ALLIDO /COLUMBIA 

RULE THE WORLD 
1 I 

TAKE THAT POLYDOR 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAH CAREY COLUMBIA 

19 ROCKSTAR 
NICKELBACK EMI 

NJEW 
GOODBYE MR. A 
THE HOOSIERS RCA 

5 
NO ONE 
ALICIA KEYS MBK /J 

2D 
HATE THAT I LOVE YOU 
RIHANNA FT. NE -SO SRP /DEF JAM 

4 

RE 

RE 

RE 

RE 

FAIRYTALE OF NEW YORK 
THE POGUES WARNER 

ABOUT YOU NOW 
SUGABABES ISLAND 

HEARTBROKEN 
T2 FT. JODIE ATABA AATW /MNB 

STRONGER 
KANYE WEST ROC- A- FELLA.'DEF JAM 

REHAB 
AMY WINEHOUSE ISLAND 

AUSTRIA - 

TM 

Ca 1=R IVIANY 
SINGLES 

1 1 

2 2 

3 3 

4 9 

5 4 

6 5 

7 7 

8 8 

9 6 

10 NEW 

(MEDIA CONTROL) 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE 

STARK 
ICH + ICH POLYGON 

JANUARY 2, 2008 

NO ONE 
ALICIA KEYS J 

LAST CHRISTMAS 
WHAM! EPIC 

DU HAST DEN SCHOENSTEN ARSCH... 
ALEX C. FT. PASS POLYDOR 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

EY DJ 
CULCHA CANDELA URBAN 

EIN STERN (DER DEINEN NAMEN TRAGT) 
D.J OETZI /NIK P POLYDON 

WHAT YOU DON'T KNOW 
MONROSE STARWATCH 

HAUNTED 
ROOM 2012 WARNER 

BILLBOARD CANADIAN HOT 100 

.-3 (NIELSEN BDS /SOUNDSCAN) JANUARY 12. 2008 

1 
APOLOGIZE 
HMBALANO FT ONUIBINLIC MOSLEY /BLACKGROUND,MERSCOPEUNNERS/L 

2 3 
DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /UNIVERSAL 

3 5 
BUBBLY 
COLBIE CAILLAI UNIVERSAL REPUBLIC /UNIVERS. 

4 2 
NO ONE 
ALICIA KEYS MBK /J /SONY BMG 

5 3 CRANK THAT (SOULJA BOY) 
SOUDA BOY TEILEN COLLIPARK /INTERSCOPE /UNIVERSAL. 

6 4 
CLUMSY 
FERGIE WILL. LAM /ABM /INTERSCOPE /UNIVERSAL 

7 10 KISS KISS 
CHRIS BROWN FT. T -PAIN JIVE /SONY BMG 

8 6 
FOR THE NIGHTS I CANT REMEMBER 
HEOLEY UNIVERSAL 

9 12 
STRONGER 
KANYE WEST ROC -A- FELLA /DEF JAM /UNIVERSAL 

10 PIECE OF ME 
BRITNEY SPEARS JIVE /SONY BMG 

I1-IF NI= IIiFRLANDS 

SINGLES 

10 12 

(FIMI /NIELSEN) JANUARY 2 200 
THE SINGLES COLLECTION TOUR EDITION 
VASCO ROSSI CAPITOL 

VASCO EXTENDED PLAY 
VASCO ROSSI CAPITOL 

NON SIAMO SOLI 
EROS RAMAZOTTI /PICKY MARTIN ARIOLA 

NO ONE 
ALICIA KEYS J 

DONT STOP THE MUSIC 
RIHANNA SRP /DEP JAM 

LIVING DARFUR 
MATTAFIX VIRGIN 

GIMME MORE 
BRITNEY SPEARS JIVE /ZOMBA 

TOGETHER 
BOB SINCLAR FT. STEVE EDWARDS YELLOW 

TAKING CHANCES 
CELINE DION COLUMBIA 

LOVE TODAY 
MIKA CASABLANCA /ISLAND 

;3 

2 

3 

4 

5 

NORWAY 
SINGLES 

(VEROENS GANG NORWAY( 

DAYS GO BY 
GLENN LYSE RCA 

BEGGIN 
MADCON BONNIER 

MONTH XX, 2008 

MOVIES 
MORTEN HARKET TBA 

DRIVING HOME FOR CHRISTMAS 
CHRIS REA WARNER 

LOOK AWAY LUCIFER 
MADRUGADA VIRGIN 

ALBUMS 

1' 1 

2 9 

3 4 

4 3 

5 28 

SECRET GARDEN 
INSIDE CM SINGING UNIVERSAL 

ROBERT PLANT /ALISON KRAUSS 
RAISING SAND DECCA 

BRUCE SPRINGSTEEN 
MAGIC COLUMBIA 

MADCON 
SO DARK THE CON OF MAN BONNIER 

GARTH BROOKS 
ULTIMATE HITS 2 CD /DVD CAPITOL 

SINGLES 

á 3 (ARIA) DECEMBER 30, 2007 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND,INTERSCOPE 

UNTOUCHED 
THE VERONICAS WARNER BROS. 

NO ONE 
ALICIA KEYS J 

INTO THE NIGHT 
SANTANA FT. CHAD KROEGER ARIOLA 

CLUMSY 
FERGIE A &M/INTERSCOPE 

THE WAY I ARE 
TIMBERLAND FT. KERI WILSON INTERSCOPE 

BLEEDING LOVE 
LEONA LEWIS SYCO 

HAPPY ENDING 
MIKA CASABLANCA/ISLAND 

HOW FAR HAVE WE COME 
MATCHBOX TWENTY ATLANTIC 

2 
DON'T HOLD BACK 
THE POTBELLEEZ EMI 

3 á3 (PROMUSICAE /MEDIA) DECEMBER 26, 2007 

THE SINGLES BOX SET 
1 1 

THE WHO UNIVERSAL 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

LOS RAPEROS NUNCA NUEREN 
SHASTA BOA 

BUCOVINA 
IAN OLIVER FT. SHANTEL BLANCO Y NEGRO 

Y AHORA VOY A SALIR (RANXEIRA) 
MANGO DE OZ ORO 

6 NEW 
INNOVATION POSITION 
DJ CRICKET A DJ JANDRO MATINEE /DIVUCSA 

8 

NEW 
TRANCESTORY 
JAVI REINA A HUGO SERRA HOUSE WORKS 

NEW 
HW RE- EDITED EP VII 
VARIOUS ARTISTS ESP HOUSE WORKS 

7 2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

10 18 
VOCAL TRACKS VOL. 11 
VARIOUS ARTISTS ESP BIT 

I)1=NIVIARK + 
r3 3 

1 ! 

2 2 

3 3 

4 

5 5 

(If PI /NIELSEN MARKETING RESEARCH) JANUARY 2, 2008 

HVAD NU HVIS 
ALEX FT. NIK H JAY COPENHAGEN 

RAMT I NATTEN 
LIZZIE ARTPEOPLE 

BLEEDING LOVE 
LEONA LEWIS SYCO 

APOLOGIZE 
TIMBALAND FT ONEREPUBLIC MOSLEY/BLACKGROUNDANTERSCOPE 

HOSPITAL 
NEPHEW FT. L.O.0 COPENHAGEN 

ALBUMS 
1 1 

2 7 

3 8 

4 2 

5 6 

KIM LARSEN 
EN LILLE POSE STOJ EMI 

NATASJA 
I OANMARK ER JEG FODT PLAYGROUND 

NEPHEW 
ROSKILDE 07.07.07 COPENHAGEN 

LIS SORENSEN 
DE ALLERSTORSTE SANGS RECART 

ANDREA BOCELLI 
VIVERE UNIVERSAL 

56 I Go to www.billboard.biz for complete chart data 

2 I1 

3 2 

4 3 

5 ! 

2 

3 

4 

(MEGA CHARTS BV) DECEMBER 28 2007 

DONT STOP THE MUSIC 
RIHANNA ORE. OLF JAM 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAN CAREY COLUMBIA 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

EEN WERELD 
JEROEN VAN DER BOOM REO BULLET 

NO ONE 
ALICIA KEYS J 

ALBUMS 
PAUL DE LEEUW 
SYMPHONICA IN ROSSO 2007 UNIVERSAL 

ANDRE HAZES 
SAMEN MET ARE EMI 

TRIJNTJE OOSTERHUIS 
WHO'LL SPEAK FOR LOVE EMI 

ANOUK 
WHO'S YOUR MOMMA DINO 

PAUL POTTS 
ONE CHANCE SYCO 

PORTUGAL F'r 1MIEIElar 
1-25 
:53 (RIM) 

JUST GIRL 
JUST GIRL FAROL 

4 . 4 

8 

10 

8 

13 

JANUARY 2, 2078 

JORGE PALMA 
ROO NOCTURNO EMI 

VANESSA DA MATTA 
SIM SONY BMG 

MARIZA 
CONCERTO EM LISBOA CAPITOL 

IL DIVO 
THE CHRISTMAS COLLECTION SYCO 

PAULO GONZO 
PERFIL COLUMBIA 

MICKAEL CARREIRA 
ENTRE NOS VIDISCO 

MAFALDA VEIGA /JOAO PEDRO PAIS 
LADO A LADO SOM LIVRE 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

ALICIA KEYS 
AS I AM J 

SINGLES 

á3 (IFPI GREECE /DELOITTE A TOUCHE) 

KANE TIN AGAPI GIORTI 
VARIOUS ARTISTS MINOS 

2 2 

3 ç NIKOS MANIATIS 

4 I 

DECEMBER 28, 2008 

FTEME 
VALANTIS LEGEND/VIRUS 

5 

2 2 

3 4 

4 5 

5 3 

NIKOS MANIATIS LEGEND /IMPACT 

SE THELO ME TRELA 
KELLY KELEKIOOU SONY BMG 

KAPOU ALLOU 
GIORGOS SAMPANIS SONY BMG 

KYLIE MINOGUE 
X PARLOPHONE 

SUNRISE AVENUE 
ON THE WAY TO WONDERLAND BONNIER 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

ANDREA BOCELLI 
VIVERE UNIVERSAL 

CELINE DION 
TAKING CHANCES COLUMBIA 

Data for week of JANUARY 12, 2008 CHARTS LEGEND on Page 58 
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EUROCHARTS 

SINGLE SALES 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 3 á3 ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. JANUARY 2, 2008 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY /BLACKGROUND /INTERSCOPE 

1 1 

2 2 

3 

6 

5 

6 4 

7 14 

8 13 

9 15 

10 7 

11 10 

12 8 

13 17 

14 21 

15 12 

NO ONE 
ALICIA KEYS J 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

BLEEDING LOVE 
LEONA LEWIS SYCO 

PARLE A MA MAIN 
FATAL BAZOOKA FT YELLS ET CHRI UP 

WHEN YOU BELIEVE 
LEON JACKSON SYCO 

CRANK THAT (SOULJA BOY) 
SOUWA BOY TELL'EM COW PARK /INTERSCOPE 

LAST CHRISTMAS 
WHAM( EPIC 

ALIVE 
MONDOTEK MERCURY 

QUELQUE PART 
SHERYFA LUNA ULM 

STARK 
ICH + ICH POLYDUR 

TOURNER MA PAGE 
JENIFER MERCURY 

RULE THE WORLD 
TAKE THAT POLYDOR 

HEY THERE DELILAH 
PLAIN WHITE TS FEARLESS /HOLLYWOOD 

ALL I WANT FOR CHRISTMAS IS YOU 
MARIAH CAREY COLUMBIA 

ALBUMS 

3 á3 

1 1 

3 

2 

4 

5 

8 

10 

8 7 

9 

11 

6 

12 12 

13 15 

14 14 

15 18, 

7 

10 

11 

AMY WINEHOUSE 
BACK TO BLACK 

ANDREA BOCELLI 
VIVERE SUGAR 

LED ZEPPELIN 
MOTHERSHIP RHINO 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRIEL 

JAMES BLUNT 
ALL THE LOST SOULS CUSTARD /ATLANTIC 

ALICIA KEYS 
AS I AM J 

JANUARY 2, 2008 

EROS RAMAZZOTTI 
E2 ARIOLA 

LEONA LEWIS 
SPIRIT SYCO 

DIE ARZTE 
JAZZ IST ANDERS HOT ACTION 

W ESTLI FE 
BACK HOME S 

EAGLES 
LONG ROAD OUT OF EDEN POLYDOR 

CELINE DION 
TAKING CHANCES COLUMBIA 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA/ISLAND 

RIHANNA 
GOOD GIRL GONE BAO SRP /DEF JAM 

TIMBALAND 
TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE 

RADIO AIRPLAY ,I 

x F-W 

1 

2 2 

3 3 

4 4 

5 8 

6 5 

7 6 

8 7 

9 10 

10 9 

-.:.. 11 19 

12 11 

13 13 

14 14 

15 16 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. JANUARY 2. 2008 

APOLOGIZE 
TIMBALAND FT. ONEREPUBLIC MOSLEY/BLACKGROUND/INTERSCOPE 

NO ONE 
ALICIA KEYS J 

HEY THERE DELILAH 
PLAIN WHITE TS FEARLESS /HOLLYWOOD 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM 

BLEEDING LOVE 
LEONA LEWIS SYCO 

ABOUT YOU NOW 
SUGAR BABES ISLAND 

HATE THAT I LOVE YOU 
RIHANNA FT. NE -YO SRP /DEF JAM 

SHADOW OF THE DAY 
LINKIN PARK MACHINE SHOP /WARNER BROS. 

1973 
JAMES BLUNT CUSTARD /ATLANTIC 

2 HEARTS 
KYLIE MINOGUE PARLOPHONE 

SUMMER LOVE 
JUSTIN TIMBERLAKE JIVE / ZOMBA 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A&M /INTERSCOPE 

BUBBLY 
COLBIE CAILLOT UNIVERSAL REPUBLIC 

SAME MISTAKE 
JAMES BLUNT CUSTARD /ATLANTIC 

CA FAIT MAL 
CHRISTOPHE MAE WARNER 

Data for week of JANUARY 12, 2008 

SALES DATA 
COMPILED BY 

I1ICISCJI 

SoundScan 

See l'hsrt tor rules and esnlan on5 2008 Nielaen Dus:ne Odio. Inc and IJ sen SoundSc:nn, Inc All rights reserved 

t; 5. ARTIST 
ÿp TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

o 
1 2 

6 135 

2 -8 

13 

7 5 11 

66 

9 10 45 

10 12 10 

14 

65 

#1 
2 WKS 

GREATEST 
GAINER 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SODUGOSPO CENTRIC 16772/PROVIDENT- INTEGRITY 

FLYLEAF 
FLYLEAF A &M /OCTONE 650005 /ILA O+ 

CASTING CROWNS 
HE ALTAR AND THE DOOR BEACH STREET /REUNION 10117 /PROVIDENT -INTEC Ri' 

MERCYME 
LL THAT IS WITHIN ME INO /COLUMBIA 12573 /PROVIDENT- INTEGRITY 0+ 

VARIOUS ARTISTS 
WOW HITS 2008 WORD- CURB /PROVIDENT- INTEGRITY 6677 /EMI CMG 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: COUNTRY TIME LIFE 19523 /PROVIDENT -INTEGRITY 

MICHAEL W. SMITH 
ITS A WONDERFUL CHRISTMAS REUNION 10123 /PROVIDENT -INTEGRITY 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828 /EMI CMG* 

TOBYMAC 
(PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG O+ 

STEVEN CURTIS CHAPMAN 
THIS MOMENT SPARROW 6393/EMI CMG 

DAVID CROWDER BAND 
REMEDY SIXSTEPS /SPARROW 2684 /EMI CMG 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT -IN I L U RI I'R 

POINT OF GRACE 
HOW YOU LIVE WORD -CURB 887090 

RELIENT K 
LET IT SNOW BABY...LET TT REINDEER GOTEE /CAPITOL 7240/EMI CMG 

RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY O 

JARS OF CLAY 
CHRISTMAS SONGS GRAY MATTERS /NETTWERK 30725 /PROVIDENT -INTEGRI -Y 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRIT 

RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE/CAPITOL 0592 /EMI CMG O+ 

JIM BRICKMAN 
HOMECOMING SLG 17706/WORD -CURB O+ 

VARIOUS ARTISTS 
WOW HITS 2007 WORD -CURB /PROVIDENT- INTEGRITY 7196 /EMI CMG 

AMY GRANT 
GREATEST HITS SPARROW 2797/EMI CMG O+ 

THE ALMOST. 
SOUTHERN WEATHER TOOTH 8 NAIL 2481/EMI CMG 

THIRD DAY 
CHRONOLOGY, VOLUME TWO: 2001 -2006 ESSENTIAL 10839/PROVIDENT- INTEGRITY + 

MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA/INPOP 1380/EMI CMG 

25I" MANDISA 
TRUE BEAUTY SPARROW 5720/EMI CMG 

00 au 

',w 
°+33ó 

26 14 11 

27 37 8 

28 23 23 

29 28 15 

30 27 13 

32 30 "35 

33 41 17 

5 

35 42 27 

60 

37 29 8 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

RANDY TRAVIS 
SONGS OF THE SEASON WORD -CURB 887146 

DEMON HUNTER 
STORM THE GATES OF HELL SOLID STATE 5605 /EMI CMG O+ 

BARLOWGIRL 
HOW CAN WE BE SILENT FERVENT 887197 /WORD -CURB. O+ 

THOUSAND FOOT KRUTCH 
THE FLAME IN ALL OF US TOOTH 8 NAIL 8247/EMI CMG O+ 

VARIOUS ARTISTS 
INTEGRITY'S (WORSHIP 24:7 INTEGRITY 4263 /PROVIDENT -INTEGRITY 

38 34 

EMERY 
I'M ONLY A MAN TOOTH 8 NAIL 6641 /EMI CMG O+ 

VARIOUS ARTISTS 
BERETS. SONGS OF FNM RYM MOM TOP COUNTRY 4 pNSIMNARISISS STANA4NYlE IOVSYSTABIT4O9'Nn 

HILLSONG 
SAVIOUR KING HILLSONG /INTEGRITY 4257 /PROVIDENT -INTEGRITY 

NEWSBOYS 
THE GREATEST HITS SPARROW 6071 /EMI CMG 

UNITED 
ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174 /PROVIDENT- INTEGRITY 

JEREMY CAMP 
BEYOND MEASURE AEC 3723/EMI CMG O+ 

RE-ENT 

VARIOUS ARTISTS 
JOEL OSTEEN PRESENTS: FREE TO WORSHIP JOEL OSTEEN MINISTRIES 40081 EX';# 

THIRD DAY 
CHRONOLOGY: VOLUME ONE: 1996 -2000 ESSENTIAL 10838/PROVIDENT- INTEGRITY O 

TRIN -I -TEE 5:7 
757 SPIRIT RISING 0402 /MUSIC WORLD 

ENT 

RE -ENT 

RE-ENT 

RE-ENT 

SARA GROVES 
TELL ME WHAT YOU KNOW SPONGE /INO 84302 /PROVIDENT- INTEGRITY 

.R RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 /EMI CMG 

JON MCLAUGHLIN 
INDIANA ISLAND 008882 /EMI CMG 

44 // 10 

SHANE & SHANE 
PAGES INPOP 1403 /EMI CMG 

GAITHER VOCAL BAND AND ERNIE HAASE & SIGNATURE SOUND 
TOGETHER GAITHER MUSIC GROUP 2729; EMI CMG 

ANBERLIN 
CITIES TOOTH 8 NAIL 3673/EMI CMG O+ 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH 8 NAIL 2658" /EMI CMG O+ 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

AUGUST BURNS RED 
THE MESSENGERS SOLID STATE 9352/EMI CMG 

MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRITY 

2 

6 

7 

8 

9 

10 

11 

12 

13 

14 

15 

16 

17 

18 

19 

20 

21 

22 

23 

24 

3 26 

6 17 

2 12 

9 14 

4 13 

5 11 

8 48 

11 38 

10 12 

12 15 

1,{ 34 

lb 14 

9 

15 17 

17 14 

<< 84 

14 39 

14 8 

20 73 

18 34 

24 15 

21 55 

23 29 

25 1(1& 

I For chart reprints call 646.654.4633 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

#1 
DROSS 

KIRK FRANKLIN 
THE FIGHT OF MY LIFE FO YO SOUL LIOSPO CENTRIC 16772 ZOMBA 

MARVIN SAPP 
THIRSTY VERITY 09:. /MBA 

ISRAEL & NEW BREED 
A DEEPER LEVEL: LIVE INTEGRITY /COLUMBIA 11986/SONY MUSIC O+ 

VARIOUS ARTISTS 
WOW GOSPEL CHRISTMAS VERITY/WORD-CURB/EMI CMG 95761/EMI 000E EL 

SHEKINAH GLORY MINISTRY 
JESUS KINGDOM 3003 /BOOKWORLD 

VICKIE WINANS 
HAPPY HOLIDAYS FROM VICKIE WINANS DESTINY JOY 8047 

YOLANDA ADAMS 
WHAT A WONDERFUL TIME COLUMBIA 09432/SONY MUSIC 

VARIOUS ARTISTS 
WOW GOSPEL 2007 VERITY/WORD- CURB /EMI CMG 02499/ZOMBA 

THE CLARK SISTERS 
LIVE...ONE LAST TIME EMI GOSPEL 81094 O+ 

VARIOUS ARTISTS 
GOTTA HAVE GOSPELI 5 INTEGRITY/GOSPO CENTRIC 12755/ZOMBA 

TRIN -I -TEE 5:7 
T57 SPIRIT RISING 0402 /MUSIC WORLD 

VARIOUS ARTISTS 
WOW GOSPEL #10:30 OF ME GREATEST GOSPEL HITS EVER EMI CMGAERRV RVOROLURO TYP4 WC' ' A 

MARVIN WINANS 
ALONE BUT NOT ALONE PURESPRINGB GOSPEL 86278/EMI GOSPEL 

VARIOUS ARTISTS 
LOVES NOWAY: A GOSPEL CHRISTMAS SONY BMG CUSTOM MARKETING GROUP 1953GTWE LIFE 

LEE WILLIAMS AND THE SPIRITUAL OC'S 
SO MUCH TO BE THANKFUL FOR MCG 7056 

DONNIE MCCLURKIN 
THE ESSENTIAL DONNIE MCCLURKIN VERITY /LEGACY 15388/SONY BMG 

TYE TRIBBETT & G.A. 
VICTORY LIVE( INTEGRITY /COLUMBIA 77526/SONY MUSIC 

J MOSS 
V2... PAJAM / GOSPO CENTRIC 87214,ZOMBA 

SHIRLEY CAESAR 
AFTER 40 YEARS ... STILL CELEBRATING THROUGH THE CITY SHU -BEL 6934/LIGn 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

YOLANDA ADAMS 
THE BEST OF ME ELEKTRA /ATLANTIC 156604/AG 

BYRON CAGE 
LIVE AT THE APOLLO: THE PROCLAMATION GOSPO CENTRIC 11114/PROVIDENT- INTEGRI I 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALC 

MAVIS STAPLES 
WELL NEVER TURN BACK ANTI- 86830 /EPITAPH 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

NY X YÚ 
I-s-3 á3 3ó 

45 1' 

27 31 17 

28 28 60 

48 6 

'ri+ 43 13 

31 27 86 

38 9 

33 35 14 

32 60 

35 25 39 

36 34 9 

37 29 56 

38 33 46 

ARTIST 
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 

GREATEST 
GAINER 

BEVERLY CRAWFORD 
LIVE FROM LOS ANGELES JOI 1271 

THE NEW LIFE COMMUNITY CHOIR FEAT. JOHN P. KEE 
NOTHING BUT WORSHIP TYSCOT /NEW LIFE VERITY 10028 / ZOMBA 

0= 
40 30 72 

41 39 25 

O 50 45 

43 40 29 

44 36 18 

45 46 17 

46 37 70 

47 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT +) 

BISHOP CHALRES E. BLAKE PRESENTS: THE WEST ANGELES COLIC MASS CHOIR 

NO LIMIT WEST A 02345/EMI GOSPEL 

RICKY DILLARD & NEW G 
THE 7TH EPISODE: LIVE IN TORONTO NUSPRING 02676 /EMI GOSPEL 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS. 

BEBE WINANS 
CHERCH KOCH 5035' +) 

FRED HAMMOND 
THE ESSENTIAL FRED HAMMOND VERITY /LEGACY 15385/SONY BMG 

SONGS FROM THE STORM, VOLUME I FO YO SODUGOSPO CENTRIC 88401 / ZOMBA II KIRK FRANKLIN 

NICOLE C. MULLEN 
SHARECROPPER'S SEED: VOLUME 1 WORD -CURB 887144 /WARNER BROS. 

DEITRICK HADDON PRESENTS VOICES OF UNITY 
TOGETHER IN WORSHIP TYSCOT 984160 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHA! 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEET QUIET WATERNERTY 85333,20MBA 

MYRON BUTLER & LEVI 
STRONGER EMI GOSPEL 83642 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 77093/SONY MUSIC 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

VARIOUS ARTISTS 
GOTT HAVE GOSPEL! WORSHIP IMEGRETYIGOSPO CENIRICIOMBACOLUMBIA 09266/SONY MUSC 

THE CANTON SPIRITUALS 
DRIVEN VERITY 10029: ZOMBA 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP VOWME 2 LEGACYNERIIY/GDSPO CENTRIC 1019020MBA 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACY /VERITY 81605 /ZOMBA 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 /ZOMBA * 
DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
lilt RHHNU FINALL: LNUUUNAUt TUUNJLLr 

J.R. 
LIFE BY STEREO CROSS MOUE`.` 

RICHARD SMALLWOOD WITH VISION 
JOURNEY: LIVE IN NEW YORK VERITY 62226/ZOMBA 

Go to www.billboard.biz for complete chart data 57 
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CII.HA115 
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riu i11M ti 

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

NEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION /AVAILABILITY 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. (6) after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. G DualDisc available. 
+ CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. EX after catalog number indicates title is 

exclusive to one account or has limited distribution. 

`ì1ffel 144-101 ti`ì-- 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. 0 Digital Download available. O DVD single available. 
© Vinyl Maxi -Single available. O Vinyl single available. O CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HITPREDICTOR 
dr Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

IAWe,1t1MZ01 ati 1111 I WIa1611 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum).* RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes.. Certification for 
net shipments of 100,000 units (Oro). L Certification of 200,000 units (Platino). 
2- Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level.._ RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

1 RIAA gold certification for net shipment of 50,000 units for shortform or 
longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. r' RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 
million in sales at suggested retail price. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 
programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 
of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

See below for complete legend information. 

Hs-3 á3 3ó 

1 1 8 

2 2 8 

3 3 12 

4 5 7 

5 4 25 

6 6 8 

7 7 31 

30 6 

9 16 14 

10 20 19 

11 23 14 

ARTIST 
TITLE ¡,1PRINT & NUMBER / DISTRIBUTING LABEL (PRICE) ra EAGLES 

LONG ROAD OUT OF EDEN ER ^, 14 

GARTH BROOKS 
THE ULTIMATE HITS PEARL 213 (25.98 CD /DVD) C± 

MANNHEIM STEAMROLLER 
CHRISTMAS SONG AMERICAN GRAMAPHONE 1227 (18.98) 

DANE COOK 
HOUGH AROUND THE EDGES: UVE FROM MADISON SQUARE GARDEN COMEDY CEMRAL 0051 (16 %e;,! 

SOUNDTRACK 
HAIRSPRAY NEW LINE 39089 (16.98) 

VARIOUS ARTISTS 
STOCKINGS BY THE FIRE EMI SPECIAL MARKETS 103 EX/STARBUCKS (13.98) 

SOUNDTRACK 
ONCE CANV/o :F- 1ßÁX 10586 COLUMBIA (13 98 

GREATEST 
GAINER 

ELLIOTT YAMIN 
SOUNDS OF THE SFASON. THE EUIOn VANN HOLIDAY COUE000f1 ITPH& 70011 EXHCALO' I 

INGRID MICHAELSON 
GIRLS AND BOYS CABIN 24 03: ORIGINAL SIGNAL {11.98) 

SIXX: A.M. 
THE HEROIN DIARIES SOUNDTRACK ELEVEN SEVEN 171 (15.98) 

DETHKLOK 
THE DETHALBUM (SOUNDTRACK) WILLIAMS STREET 0002 /ADULT SWIM 113.981 

12 9 31 
JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.981 

RADIOHEAD 
IN RAINBOWS IBC 21622"Á1O (13 991 

LITTLE BIG TOWN 
A PLACE TO LAND ESUI lY 301/ 118 981 

OT SHOT 
OERUT 

14 10 8 

15 25 25 

16 26 14 

17 31 29 

SPOON 
GA GA GA GA GA MERGE 295` (15.98) 

IRON AND WINE 
THE SHEPHERDS DOG SUB POP 710" (15.98) 

DJ KHALED 
WE THE BEST TERROR SQUAD 4229/KOCH (17.98) 

45 9 NICK SWARDSON 
PARTY COMEDY CENTRAL 0056 (15.98 CD /DVD) e+ 

19 12 6 

20 15 7 

SOUNDTRACK 
HAIRSPRAY: COLLECTOR'S EDITION NEW LINE 39098 124.981 

DAVID GRAY 
GREATEST HITS ATO 21591 (15.98) 

21 11 38.. 
THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705' (15.981 

SILVERSUN PICKUPS 
CARNAVAS DANGERBIRD 009" (11.98) 

23 29 4 
STYLES P 
SUPER GANGSTER (EXTRAORDINARY GENTLEMAN) PHANTOM /0 -BLOCK 5557/KOCH (17.98. 

24 35 5 
PITBULL 
THE BOATLIFT FAMOUS ARTISTS /DIAZ BROTHERS 2960 " /TVT (18.98) 

JEFF VICTOR /TIM FRANTZICH /DICK FREYMUTH 
'715 THE SEASON: CELTIC CHRISTMAS COMPASS 39776 EX (9.98) 

VARIOUS ARTISTS 
JINGLE BELL JUKEBOX SONY BMG MUSIC 39788 EX/COMPASS (9.98) 

27 I 1 49 

28 13 8 

CRAIG MORGAN 
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98) 

JIMMY BUFFETT 
JIMMY BUFFETT LIVE IN ANGUILLA MAILBOAT 2111 (25.98 CD /DVD( 

VARIOUS ARTISTS 
'EIS THE SEASON: CLASSICAL CHRISTMAS COMPASS 39780 EX (9.98) 

THE HORNHEADS 
'TAS THE SEASON: JINGLE BELL JAll COMPASS 39785 EX (9.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 19) 

32 50 28 
ARCADE RE 
NEON BIBLE MERGE 

FI 
285' (14.98) 

q 
DIRT FARMER 

LEVON HEL 
DIRT 

M 
FARMER 79844NANGUARD (16.98) 

AS I LAY DYING 
AN OCEAN BETWEEN US METAL BLADE 14632 (13.98) 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.98) 19) 

CHIODOS 
BONE PALACE BALLET EQUAL VISION 141 (15.98) 

37 18 41... 
ELLIOTT YAMIN 
ELLIOTT YAMIN HICKORY 90019 (18.98) 

VARIOUS ARTISTS 
WHAT A SWINGIN' SEASON SONY BMG MUSIC 39772 EX/COMPASS (9.98 

38 38 4 
VARIOUS ARTISTS 
CRUNK HITS VOL 4 TVT 2514 (18.98) 

40 19 10 
DWIGHT YOAKAM 
DWIGHT SINGS BUCK VIA 6129' /NEW WEST (16.98) 

41 8 10 
ELVIS PRESLEY 
HOME FOR THE HOLIDAYS SONY BMG SPECIAL PRODUCTS 52871 /MADACY (21 9f. 

THE NATIONAL 
BOXER BEGGARS BANQUET 252 BEGGARS GROUP (15.98) 

RE-ENTRY 

46 13 DROPKICK MURPHYS 
THE MEANEST BF TIMES BORN & BRED 001 /ILG (15.98) 

44 48 9 
SHARON JONES & THE DAP -KINGS 
100 DAYS, 100 NIGHTS DAPTONE 012 (15.98) 

1101 
VARIOUS ARTISTS 

HOW WN1ww !PLOYS: AIMORIaNAL cHE51M1VS VOWME l',rY BAG 0181RÁ MNYDINGCAap 71191 E4CDNPASS (991) 

27 22 
BOB MARLEY 
FOREVER BOB MARLEY MADACY SPECIAL PRODUCTS 52245/MADACY (13.98) 

MOTION CITY SOUNDTRACK 
EVEN IF IT KILLS ME EPITAPH 86862 (16.98) 

47 = REENTRY 

g2 RE-ENTRY . 
<<l RE-ENTRY 

RE-ENTRY 

JEFF VICTORIBRUCE KURNOW/B066Y SCHNRZEIVRM FTWTRICH/PAUL FRANTLICI I 

'TIS THE SEASON: CHRISTMAS PIANO & HARP COMPASS 39778 EX (9 98) 

RED 
END OF SILENCE ESSENTIAL 10807 (12.981 + 

BAND OF HORSES 
CEASE TO BEGIN SUB POP 745' (15.981 

TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold we independent 
distribution, including those that are fulfilled sea major branch distributors. TASTEMAKERS: Top 
selling albums from a core panel of trend -setting independent and small -chain stores. WORLD: See 
charts legend for rules and explanations. BILLBOARD.BIZ CHART: A weekly spotlight on one of the 
charts that are updated weekly on billboard.biz. including ones that are exclusive to Billboard's 
websRes. r 2008, Nielsen Business Media, Inc. and Nielsen SoundSCan, Inc. AB rights reserved. 
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SALES DATA 
COMPILED BY 

nielsen 
Sound Scan 

W 
L 
3ó 

l 2 10 
RAISING SANG 

2 3 
ALICIA KEYS 
AS I AMI. 

O MI RADIOHEAD 
IN RAINBOWS TBD 21622':ATO 

MARY J. BLIGE 
GROWING PAINS MATRIARCH /GEFFEN 010313/IGA + 

LED ZEPPELIN 
MOTHERSHIP SWAN SONG 313148 /ATLANTIC i 

JOSH GROBAN 
NOEL 143 REPRISE 231548 /WARNER BROS e 

LUPE FIASCO 
LUPE FIASCO'S THE COOL 1ST & 15TH /ATLANTIC 368316iÁ6 

WU -TANG CLAN 
8 DIAGRAMS WU /LOUD /SRC /UNIVERSAL MOTOWN 010560/UMRG 

FEIST 
THE REMINDER CHERRYTREE /POLYOOR /INTERSCOPE 008819" /IGA 

BIRDMAN 
5"STUNNA CASH MONEY /UNIVERSAL MOTOWN 010351/UMRG 

ARTIST 
TITLE IMPRINT &NUMBER'DISTRIBUTING LABEL 

1S ROBERT PLANT ' ALISON KRAUSS 

4 1 

CHRIS BROWN 
EXCLUSIVE.IIVE 12049/ZOMBA + 

JAY -Z 
AMERICAN GANGSTER ROC-A -I LL L ULI JAM 019225111.1,11'. 

JAHEIM 
THE MAKINGS OF A MAN DIVINE MILL/ATLANTIC 377532/AG 

IRON AND WINE 
THE SHEPHERDS DOG SUB POP 710' 

AMY WINEHOUSE 
BACK TO BLACK UNIVERSAL REPUBLIC 008428' /UMRG 

W Wv 3 3ó 

6 4 

2 1 48 

3 2 65 

4 3 61 

5 7 27 

12 14 

7 5 10 

8 11 14 

9 4 10 

10 8 44 

11 13 56 

12 10 19 

9 19 

ARTIST 
TITLE IMPRINT &NUMBER /DISTRIBUTING LABEL 

RE-ENTRY 

1211 
JEFF VICTOR/TIM FRANTZICH /DICK FREYMUTH 
TLS THE SEASON: CELTIC CHRISTMAS 

CELTIC WOMAN 
A NEW JOURNEY MANHATTAN 75110 /BLG 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 + 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247, MADACY 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

SOUNDTRACK 
THE DARJEELING LIMITED FOX 9240 /ABKCO 

MICHELLE AMATO /ROSALIND MCALLISTER /SARAH MOORE 
CELTIC LADIES: COLLECTONS EDITION MADACY 53173 

MANU CHAO 
LA RADIOLINA BECAUSE 68496` / NACIONAL 

MICHELLE AMATO /SARAH MOORE /MICHELLE LINDAHL 
CELTIC LADIES: CHRISTMAS MADACY SPECIAL PRODUCTS 53227 /MADACY 

THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROAD /VERVE 007020/VG 

LOREENA MCKENNITT 
NIGHTS FROM THE ALHAMBRA QUINLAN ROAD /VERVE 009459 %VG ar 

ANUNA 
CELTIC ORIGINS ELEVATION 50010 EX 

VARIOUS ARTISTS 
IRISH TENORS MADACY SPECIAL PRODUCTS 52839 /MADACY 

CEU 
CEU URBAN JUNGLE /NEAR /STARBUCKS 361129/SIX DEGREES 

TOP 

D I(a I l"A I_ ALBUMS 
x xa TITLE 

:2_9% 3á ARTIST (IMPRINT / DISTRIBUTING LABEL) 

3 
JUNO 
SOUNDTRACK 180I801 

ALVIN AND THE CHIPMUNKS 
SOUNDTRACK (F(1/ RAZOR (1 TIE) 

2 5 3 

3 6 9 

4 7 2 

5 1 2 

6 10 

7 2 2 

LITTLE VOICE 
SARA BAREILLES (EPIC /SONY MUSIC) 

SWEENEY TODD: THE DEMON BARBER OF FLEET STREET 
SOUNDTRACK (NONESUCH /WARNER BROS.) 

GROWING PAINS 
MARY J. ELIGE (MATRIARCH /GEFFEN /IGA) 

DREAMING OUT LOUD 
ONEREPUBLIC (MOSLEY /INTERSCOPE /IGA) 

LUPE FIASCO'S THE COOL 
LUPE FIASCO (1ST & 15TH /ATLANTIC /AG) 

THE B -SIDE COLLECTION (EP) 8 
MAROON 5 (A &M /OCTUNE /IGA) 

9 11 7 
ASIAM 

ALICIA KEYS (MBK/J /RMG) 

10 23 12 
HIGH SCHOOL MUSICAL 2 
SOUNDTRACK (WALT DISNEY) 

11 22 16 
RIOT! 
PARAMORE (FUELED BY RAMEN /AG) 

12 16 24 

13 17 14 

14 20 7 

COCO 
COLBIE CAILLAT (UNIVERSAL REPUBLIC /UMRG) 

ONCE 
SOUNDTRACK (CANVASBACK /SONY MUSIC SOUNDTRAX/COLUMBIA) 

MOTHERSHIP 
LEG ZEPPELIN (SWAN SONG /ATLANTIC) 

15 - g, HANNAH MONTANA 2 (SOUNDTRACK) /MEET MILEY CYRUS 
MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

Data for week of JANUARY 12, 2008 

4 

www.americanradiohistory.com
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HOT VIOEOCLIPS A VIDEO SALES DATA 
MONITOR COMPILED BY COMPILED BY 

niciscn nielscn 
BDS VideoScan 

Based on audience - weighted plays from MTV. VHI. BET and CMT and non -weighted plays from 
eight other channels, as monitored by Nielsen Broadcast Data Systems. See Chart 

Legend for rides and explanations. 2008. Nielsen Business Media, Inc. and 
Nielsen SoundScan. Inc. All rights reserved. 

SALES DATA 
COMPILED BY 

nielsen 
SoundScan 

INCH 
See below for complete legend information. 

TITLE 
BEL DISTRIBUTING LABEL 8 NUMBER (PRICE) 

THE ULTIMATE HITS 
EAH. 21 Jö C' "L' 

2 2 7 

5 3 

4 6 6 

5 4 5 

6 7 6 

7 9 4 

8 3 2 

9 8 2 

10 10 8 

11 12 6 

12 11 11 

13 15 5 

14 13 6 

15 16 133 

16 26 7 

17 17 8 

18 19 6 

19 27 9 

20 31 162 

21 23 3 

22 30 14 

23 20 7 

24 25 4 

Mk 22 217 

W 

Garth Brooks 

ONE MAN BAND 
STARCON /HEAR /UNIVERSAL MUSIC VIDEO DIST. 30516 (23.98 CD /DVD) 

James Taylor 

LIVE IN LAS VEGAS: A NEW DAY 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 713716 (21.98 DVD) 

CROSSROADS GUITAR FESTIVAL 2007 
RHINO HOME VIDEO/WARNER MUSIC VISION 352124 129.98 DUD) 

MOTHERSHIP 
SWAN SONG /ATLANTIC /WARNER MUSIC VISION 313148 (19.98 CO /DVD) 

THE BEYONCE EXPERIENCE: LIVE 
MUSIC WORLD /COLUMBIA /SONY BMG VIDEO 18087 (14.98 DVD) 

GOOD TIMES, BAD TIMES...TEN YEARS OF GODSMACK 
UNIVERSAL REPUBLIC VIDEO /UNIVERSAL MUSIC S VIDEO DIST )10296 (13 98 CD /DVD) 

Celine Dion 

Eric Clapton 

Led Zeppelin 

Beyonce 

Godsmack 

KISSOLOGY: THE ULTIMATE KISS COLLECTION VOLUME 3: 1992 -2000 
VH -1 CLASSICS /UNIVERSAL MUSIC S VIDEO DIST. 115 (36.98 DVD) 

VICARIOUS 
VOLCANO /SONY BMG VIDEO 87816 (12.98 DVD) 

Kiss 

Tool 

HELP! 
APPLE /CAPITOL /EMM MUSIC VIDEO 10347 (29.98 DVD) 

MTV UNPLUGGED IN NEW YORK 
DGC /UME VIDEO /UNIVERSAL MUSIC VIDEO DIST. 0'0263 (19.98 DVD) 

PLUG ME IN 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 710417 (29.98 DVD) 

The Beatles 

Nirvana 

AC/DC 

FUTURESEX /LOVESOUNDS: DELUXE EDITION 
ZOMBA VIDEO /SONY BMG VIDEO 17391 (23.98 CD /DVD) 

Justin Timberlake 

FUTURESEX /LOVESHOW: LIVE AT MADISON SQUARE GARDEN 
JIVE /ZOMBA VIDEO /SONY BMG VIDEO 19336 EX (19.98 DVD) 

Justin Timberlake 

FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO/WARNER MUSIC VISION 70423 (29.98 DVD) 

ORAL FIXATION TOUR 
EPIC MUSIC VIDEO /SONY BMG VIDEO 705825 (19.98 DVD) 

Eagles 

Shakira 

RUNNING DOWN A DREAM: AN AMERICAN ODYSSEY 
WARNER HOME VIDEO /WARNER MUSIC VISION 121916 (29.98 DVD) 

THE ULTIMATE VIDEO COLLECTION 
ROADRUNNER VIDEO 09269 (9.98 DVD) 

THE OTHER SIDE OF THE MIRROR: LIVE AT THE NEWPORT FOLK FESTIVAL 1963 -1965 
COLUMBIA MUSIC VIDEO /SONY EMS VIDEO 714466 119.98 DVD) 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.98 CD;DVO) 

I'M NOT DEAD 
LAFACE VIDEO /SONY BMG VIDEO 19294 (23.98 CD /DVD) 

Tom Petty And The Heartbreakers 

Nickelback 

Bob Dylan 

Creed 

Pink 

REMEMBER THAT NIGHT: LIVE AT THE ROYAL ALBERT HALL 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 707424 (24.98 DVD) 

LOST HIGHWAY: THE CONCERT 
AUE HOME VIDEO 101350 (24.98 DVD) 

David Gilmour 

BOT Jovi 

THE ADVENTURES OF MIMI 
STONEWINNER /REDLINE ENTERTAINMENT 01015 EX (19.98 DVD) 

LED ZEPPELIN 
ATLANTIC VIDEO/WARNER MUSIC VISION 70198 (29.98 DAD) 

Mariah Carey 

Led Zeppelin 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

WHEY BABY (JUMP OFF) 
BOW WOW S °MARION T. U.G.,COLUMBIA 

SENSUAL SEDUCTION 
SNOOP DOGG DOGGYSTYLE /GEFFEN /INTERSCOPE 

G/¡ 

LOW 
FLO RIDA FEATURING T -PAIN POE BOY /ATLANTIC 

STAY 
SUGARLAND MERCURY NASHVILLE 

RE -ENTRY 

NEW 

RE -ENTRY 

NEW 

NEW 

NEW 

NEW 

NEW 

EVERYBODY 
KEITH URBAN CAPITOL NASHVILLE 

DON'T BLINK 
KENNY CHESNEY DNA 

LIKE YOU'LL NEVER SEE ME AGAIN 
ALICIA KEYS MBK /J /RMG 

JUST FINE 
MARY J. BLIGE MATRIARCH: GEFFEN / INTERSCOPE 

FIRECRACKER 
JOSH TURNER MCA NASHVILLE 

ROC BOYS (AND THE WINNER IS)... 
JAY -Z ROC-A- FELLA/DEF JAM /IDJMG 

FLY LIKE ME 
CHINGY FEATURING AMERIE DTP /DEF JAM /IDJMG 

SOULJA GIRL 
SOUUA BOY TELL'EM FEATURING I -15 COLLIPARK/INTERSCOPE 

MORE THAN A MEMORY 
GARTH BROOKS PEARL /BIG MACHINE 

SO SMALL 
CARRIE UNDERWOOD ARISTA /ARISTA NASHVILLE 

TAKE ME THERE 
RASCAL FLATTS LYRIC STREET 

LETTER TO ME 
BRAD PAISLEY ARISTA NASHVILLE 

FALL 
CLAY WALKER ASYLUM -CURB 

OUR SONG 
TAYLOR SWIFT BIG MACHINE 

SHIFTWORK 
KENNY CHESNEY DNA 

SHOULDA LET YOU GO 
KEYSHIA COLE INTRODUCING AMINA IMANVGEFFEWINTERSCOPE 

WATCHING AIRPLANES 
GARY ALLAN MCA NASHVILLE 

CRUSHCRUSHCRUSH 
PARAMORE FUELED BY KAMEN /ATLANTIC /LAVA 

SMALL TOWN SOUTHERN MAN 
ALAN JACKSON ARISTA NASHVILLE 

I WONDER 
KELLIE PICKLER BNA 

SWEETEST GIRL (DOLLAR BILL) 
WYCLEF JEAN FEAT. AKON, LIL WAYNE & NIIA COLUMBIA 

VIDEO MONITOR. 

ARTIST 111LE 

4 

5 

6 

9 

10 

7 

8 

9 

10 

2 

3 

4 

5 

6 

7 

8 

KEITH URBAN, EVERYBODY 

BRAD PAISLEY, LETTER TO ME 

SUGARLAND, STAY 

JOSH TURNER, FIRECRACKER 

KENNY CHESNEY, DON'T BLINK 

CARRIE UNDERWOOD, So SMALL 

CLAY WALKER, FALL 

KENNY CHESNEY, SHIFTWORK 

RASCAL FLATTS, TAKE ME THERE 

TAYLOR SWIFT, ode SONG 

BOYS LIKE GIRLS, HERO /HEROINE 

WYCLEF JEAN FEA1 AKON, UL WAYNE & NIIA, SWEEIESTGIIL (D 

KEYSHIA COLE INTRODUCING AMINA, SHOULDA LE 

SNOOP DOGG, SENSUAL SEDUCTION 

GOOD CHARLOTTE, I DONT WANNA BE IN LOVE (DANCE ROOR 

MARY J. BLIGE, JUST FINE 

PARAMORE, CRUSHCRUSHCHUSH 

JORDIN SPARKS, TATTOO 

LINKIN PARK, SHADOW OF THE DAY 

FERGIE Ci iP.tSY 

ALICIA KEYS, LIKE YOU LL NEVER SEE ME AGAIN 

ESTELLE, WAIT A MINUTE (JUST A TOUCH) 

MARIO, CRYING OUT FOR ME 

J. HOLIDAY, SUFFOCATE 

BOBBY VALENTINO FEAT. TIMBALAND, ANONYMOUS 

RAHEEM DEVAUGHN, WOMAN 

BOYZ II MEN, LET IT SNOW 

KIRK FRANKLIN, DECLARATION (THIS IS an 

JAHEIM, NEVER 

MARIAH CAREY, o HOLY NIGHT 

4 

:i1 22 

ARTIST 
LABEL 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

#1 
3WKS 

INGRID MICHAELSON 
CABIN 24 03 ORIGINAL SIGNAL (11.98) 

53;: 
DRAGONFORCE 

à SANCTUARY 618034, ROADRUNNER 117.98) 5. 

GREATEST 
GAINER 

10 
NICK SWARDSON 
COMEDY CENTRAL 0056 (15.98 CD /DVD) O+ 

2 
RIVERS CUOMO 
GEFFEN 010417/IBA (13.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13 -98, ±, 

9 
LEVON HELM 
[URS FARMER 79844 /VANGUARD (16.98) 

13 
SHARON JONES & THE DAP -KINGS 
OAPTONE 012 (15.98) 

39 2 

27 14 

REENTRY 

49 12 

FIVE FINGER DEATH PUNCH 
FIRM 70116 (12.98) 

JOHN C. REILLY 
rib MUSIC SOUNDTRAX/COLUMBIA 18248/SONY MUSIC (18.98) 

MAYDAY PARADE 
I I ARLESS 30099 (11.98) 

WE THE KINGS 
5 CURVE 52001 (8.98) 

JUSTICE 
ELI DANGER /BECAUSE 224892/VICE (13.98) 

PETER BJORN AND JOHN 
25 454. 

ALMOSTGOLD 002' (12.98) 

13i BEIRUT 
BA DA BING 055' (13.98) 

1111,16 

.P 
NI22 3 

47 E 

15 

` ' 35 

1110? 

36 

41 10 

ID 
Mar.. 

RE ENTfl' 

48 

4 

Girls And Boys 

Inhuman Rampage 

Party 

Alone: The Home Recordings Of Rivers Cuomo i61 

The Poison 

Dirt Farmer 

100 Days, 100 Nights 

The Way Of The Fist 

Walk Hard: The Dewey Cox Story (Soundtrack) 

A Lesson In Romantics 

We The Kings 

Cross 

Writer's Block 

Flying Club Cup 

FLIGHT OF THE CONCHORDS 
SUB POP 746 (4.98) 

SICK PUPPIES 
RMR 89752 /VIRGIN (12.98) 

METRO STATION 
RED INK 10521 (12.98) 

YURIDIA 
,UNY BMG NORTE 17565 (14.98) 

1t-p3 
JIM GAFFIGAN 

Y. COMEDY CENTRAL 0039 (13.98) 

7, THE DILLINGER ESCAPE PLAN 
'..ü RELAPSE 6699 (15.98) 

3i NICKY JAM 
PINA 010523 /UNIVERSAL LATINO (13.98) 

ESCAPE THE FATE 
EPITAPH 86832 (13.98) 

g " PANDA BEAR 
PAW TRACKS 14' (13.98) 

STREETLIGHT MANIFESTO 
34 7 

IT VICTORY 329 (13.98) 

BAND OF HORSES 
Ua POP 690' (13.98) 

COLD WAR KIDS 
VNTOWN 70009 (13.98) 

SARA GROVES 
SPONGE /INO /COLUMBIA 84302/SONY MUSIC (13.98) 

THE KOOKS 
VIRGIN 50723 /ASTRALWERKS (14.98) 

AYO. 
POLYDOR /INTERSCOPE 009038 /IGA (9.98) 

DEMETRI MARTIN 

RE-ENTRY 

6 
COMEDY CENTRAL 0044 (15.98 CD /DVD) (D 

The Distant Future (EP) 

Dressed Up As Life 

Metro Station 

Entre Mariposas 

Beyond The Pale 

Ire Works 

The Black Carpet 

Dying Is Your Latest Fashion 

Person Pitch 

Somewhere In The Between 

Everything All The Time 

Robbers & Cowards 

Tell Me What You Know 

Inside In / inside Out 

Joyful 

These Are Jokes 

I * r i 
f 

MRV 

SEBASTIAN 
1013 0/CONTRABAND 

BACH 

(15.98) 
Angel Down 

MAR BILL) 

I' YOUGO 

AMIN) 

32 RE -ENTRY 
THE SPILL CANVAS 
ONE ELEVEN /SIRE 162428 /WARNER BROS. (13.98) 

No Really, I'm Fine 

Put Up Or Shut Up . 
36 

RE -ENTRY 
ALL TIME LOW 
HOPELESS 690 (8.98) 

'JI a 
a 

RE -ENTRY 

XTREME 
LA CALLE 340011 /UG (13.98) 

Haciendo Historia 

BETTYE LAVETTE 
ANTI- 86873' /EPITAPH (17.98) 

The Scene Of The Crime li 
THE LAST GOODNIGHT 
VIRGIN 03896 (12.98) 

Poison Kiss 

In Our Nature JOSE GONZALEZ 
IMPERIAL 9367./MUTE 05.98) 

RE -ENTRY ARMIN VAN BUUREN 
ULTRA 1621 (16.98) 

Universal Religion 2008 

39 RE-ENTRY 
GRAHAM COLTON 
UNIVERSAL REPUBLIC 009810 /UMRG (10.98) 

Here Right Now 

America's Mexican GEORGE LOPEZ 
COMEDY CENTRAL 0057 (13.98) 

41 

44 

45 

46 . 
RE-ENTRY WITHIN TEMPTATION 

ROADRUNNER 618021 (11.98) 
The Heart Of Everything 

Hot snor 
°E.RAS 

NEW 

RE-ENTRY 

JOWELL & RANDY 
WARNER LATINA 374012 (15.98) 

Los Mas Sueltos Del Reggaeton 

JEFF DUNHAM 
LEVITY 3710 /IMAGE (11.98) 

Arguing With Myself 

ALESANA 
FEARLESS 30097 (11.98) 

On Frail Wings Of Vanity And Wax 

SECONDHAND SERENADE 
GLASSNOTE 63020 /EAST WEST (13.98) 

Awake 

RE-ENTRY 
SOILWORK 
NUCLEAR BLAST 1879 (15.98 CD /DVD) .Vi 

Sworn To A Great Divide 

EL POTRO DE SINALOA 
MACHETE 010337 (11.98) 

El Primer Tiempo 

In Our Bedroom After The War 48 RE -ENTRY 

i 

STARS 
ARTS & CRAFTS 028' (15.98 CD /DVD) 

LEELAND 
ESSENTIAL 10812 (13.98) 

Sound Of Melodies 

Data for week of JANUARY 12, 2008 I For chart reprints call 646.654.4633 

KEKE PALMER 
mg ATLANTIC 289788/AG (18.98) 

So Uncool 

CO 

I: BREAKING & ENTERING 

Graham Colton is experiencing his best days right now as "Best Days (The Rest of Our Lives)" is his 
first charting single, standing at No. 28 on Adult Top 40. Discover developing artists making their 

inaugural chart runs each week in Breaking & Entering on billboard.com. 

The best -selling albums by new and developing acts. defined as those who have never appeared in the top 100 of The Billboard 200. If a Heatseekers title 
reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules and 
explanations. it 2008. Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. All rights reserved. 

Go to www.billboard.biz for complete chart data I 59 
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SINGLES & TRAcKs 
z SONG INDEX.. 

Chart Codes: CS (Hot Country Songs), H100 (Hot 100 Songs): LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist.. Chart, Position. 

1234 Runaway Music. SOCAWBMG Canada. SOCAN 
Hí0059 POP 52 

5000 ONES (Bubba Gee Music_ BMVNoontime Tunes, 
BMhWarner- Tamerlane Publishing BMVCrown Club Pub- 
lishing. BMI'Sa ing High Music ASCAP/Justin Combs 
Publishing ASC2 nEMI Apnl. ASCAP/The Ponce And 
His Publishing. ASCAP'Granny Man Publishing, 
BM Jackie Frost. ASCAPNnivesal Music A MGB Songs. 
ASCAPiYOuno Jees, Music Inc. BMLEMI Blackwood. 
BMVGrey d1 I Designee, ASCAP /Cedric 
Williams Put a. ASCAP(, HLNJBM, RBH 

84 

A 
AFTER TONIGHT II c budgH a Mn -:.ASL AP,WIL 

AHORA ENTENDI Mamita Riblishing 
D, C v S v A1V Discos. ASCAP) 

ra 
AHORA QUE ESTUVISTE LEJOS Sei Ca. BMI/Balsa 

ALGOMUSICAL Not Listed) LT 44 

ALL -AMERICAN GIRL (Carne-Okie Music. BMI/Lard 
ASCAPUniversal Music - MGB Songs 

rit Have To Be Music ASCAPEMI April. 
no 01 Combustion Music. ASCAP'Music Of 

" ASCAP) HL. CS 20 
ALL AROUND ME (Lacey Mosley. BMVJames Culpepper. 

--r Bhatacharya. BMVJared Hartman, B Ap LPab 

A ' H10093 POP82 
ALL THE ABOVE (Music Of Windswept ASCAP / Hitco 

AP /Shakur AI -Din, ASCAP/Trac -N -Field 
- ; of BMVNetling Dale Songs. ASCAPYRP 

Warner Tarnerlane Publishing. BMVUniversal 
.1. ngs BMR Kelly RMIBnid eporl. 

1 1-"" Ri i Global Songs 
Bic Publishing.BMI) 

ALL WRAPPED UP IN CHRISTMAS Big Red Tracta. 

ALMOST :,H 88 
ANGEL nn r : Ai amid Music Works. 

A AP /Minneapoli Guys Music. ASCAP/EMI April. 
LAP). HL RBH 36 

THE ANTHEM (EMI Blackwood. BMVEMI Denmark. 
BMVEdiciones Musicales MVO:EMI Columba 
ASCAP/Fgndo Musical. ASCAP/EMI April ASCAPiRL 

LJaca Publishing. BMI/Universal Music - Careers. 
143 

APOLOGIZE Virginia Beach. ASCAP Mirinight Miracle 
Sian, AN Tunes. ASCAP). HL. H100 3, 

AWAY IN A MANGER (Public Domain) CS 53 
AYO TECHNOLOGY 150 Cent Music. ASCAP:Uoversal 

' : Aiduon, ASCAP: Virginia Beach. ASCAP'WB 
AP.Danbahandz Musk SESAC W B M 

B 
BABY _ il 

BM: Camp T I May. <'.,I BI, VIE 
Maylied Publishing, OMB VVBM. ROH 41 

BABY DONT GO (J. Blasco ASCAPEMI April, 
ASCAP/Slaniah Cymone Music, ASCAP/Nappypub 
Music, BMVUniuersal Music - Z Songgs. BMI/Universal 
Music Corporation. ASCAP), HLWBM. 010081, POP 

BAD DAY (Song 6 Music. BMVSony/ATV Songs, BMI), 
"1 H100 67, POP 57 

BAILA MI CORAZON Darner- Tamerlane Riblishing. 
11 ,ais al-Musica Unira. BMI LT 31 

BARTENDER 'Universal Music - Z Songs. BMITJappvpub 
BMI Famous ASCAP.Byetall Music. ASCAP). 

ABM, POP 60 
A BAY BAY (Polo Grounds Songs, BMVEMI Blackwooü 

HL. POP 90 
BED .2082 Music Riblishing, ASCAPNL Music, 

(;AP famous. ASCAP/WB Music, ASCAP), HLWBM. 
71. RBH 20 

BE OK EMI Foray, SESAC /Chnsene Michele Music. 
SAC /Four Kings Production Inc SESAC'Cherry River. 
IVw4l am Music. BML'Aroke Spoke Mg Gone Rib- 

(shine. ASCAP/North Hudson Music. ASCAP EMI April. 
ASCAPEifN -Six Hope Road. ASCAP'Odnil. ASCAP). 
CAI III PPH 76 

BIG GIRL (NOW) Real Pretty Music Publishing. BMI) 

BIG GIRLS DONT CRY (Headphone Junkie Publishing, 
ASCAP) H 1 W 21 

BLEED IT OUT - versai Music - Z Songs. BMUChesler 
r.l1 Hahn BMVNondiSclosureAggree- 
' ton, BMI/1Cenii Kobayashi. BMI;Pan- 
A/BM POP 58 

BLOW YA MINO ',naps Publishing. ASCAP,'Juslin 
ASCAP/EMI April ASCAP:Swuz 
-'sal Tunes. SESAC/Songs 01 Univer- 

3811 54 
BLUE MAGIC (Carter Boys Publishing. ASCAPThe 

Waters 01 Nazareth BMVEMI Blackwood BMLTwo Tuft- 

" " RMI A1.slc Publishing. ASCAP). HL. 001186 
BODY - ' Songs 01 Universal. BMÚDJ Irv. 

1Pihlishinq ASCAP(. Hl RBH90 
BOTTLE POPPIN .. 

-.1 .g. ASi;AR 

BRING HIM HOME SANTA Tre Bigger They A" 
America. SESAC A Sling 

' "e Songs America. 

BUBBLY 

CALABRIA 2008 
4i 

CANCION DE AMOR r. I BMII LT 40 
CANT HELP BUT WAIT En ysalis Music. 

ASCAPÆMI April, ASCAP), HL, H". - PH 3 

CAN WE CHILL .n Publishing. BMI/Universal 
.ton Music. BMIWamer- 

0M, RBH 91 

THE CHIPMUNK SONG (CHRISTMAS DONT BE 
LATE) (2007) . ,, Productions. 

''CAP), HL. H100 66. POP 55 
CHRISTMASES WHEN YOU HUE MINE (Sony /AN 

i 'I Music. BMVPain In The Art. 
- per, SESAC/Hillsboro Valley_ 

CHUY Y MAURICIO Arpa. BMI) LT 15 

CITIZEN SOLDIER Songs Of Universal. BMVEscaawpa 
o POP n4 

CLEANING THIS GUN (COME ON IN BOY) (Sony /AN 
'. BMWniversal 

"n'.i r l t:,,r,ge Dog, ASCAP). 
"S 1C.41II0 8 

CLUMSY (will I am Music, BMVCherry River, BMLHead- 
n mk -' hüshmgg, ASCAPEMI April. ASCAPEMI 

l;'' M/HLWBM. H100 6. POP 5 

COMO OLVIDARTE Segg Son, BMI) LT 41 

CON LOS OJOS CERRAOOS(Universal Music - MGB 
iS AP) LT 45 

CONTEO REGRESIVO (Clove Beat Music, ASCAP) LT 8 
COPS UP :,,I h) RPF/II 
CRANK THAT (SOULJA BOY) - -:-ant 9 Recordings. 

CRUSHCRUSHCRUSH (WEI Mlusrc. ASCAP/But Father. I 

To Sing Music ASCAP /Josh's Music. 
'N5M, H1AS 54. POP 43 

CRYING OUT FOR ME ,4 ^, Diet Sara remora, 
BMI Songgs 01 Universal. BMIiPrenyy Girls And big Loy, 
Songgs. BMIÆMI Blackwood. BMVElvis Lee Music. BMI). 
HL H10000 RBH 16 

CUANDO TE LAVAS LA CARA oankL BMII LT 36 
CYCLONE (Latino Velvet. BMVSongs Of Universal. BMVLiI 

Jizzel Music Publishing, BMVCookies And Milk, 
ASCAP/Nüppypub Music. BMVUmversal Music - Z 

Songs BMI CC AAmore Music BMLSwizole Music. 
Hia it r "."li- HLWBM. 1110011, POP 12, 

DECLARATION (THIS IS IT!) Ehli I '.v An ..- 
ere funds ASCA /o RAH 5n 

DEY KNOW (CAL AL Music, ASCAP,Gangsta Groopy, 
SESAC'kleglic. SESAC) RBH 31 

DONT BUNK (Sony /AN Tree BM/WB Music. 
ASCAP /Mann's Dream. ASCAP), HLWBM. CS 7:11100 
52, POP 70 

DONT STOP THE MUSIC (EMI April ASCAPSSony/AN 
Tunes. ASCAPEranke Storm. BMVSony /AN Songs. 
BM(Mlifac BMVWarnerTamerlane Publishing. BMI(. 
á' WBM 111W33. POP 24 

DO YOU (Super Sayin Publishing. BR/Universal Musr - 

-'Ss. BMPJOJo Beals ASCAP/The Allen Boy Pub 

I '< AP, WBM. RBH 34 
DO YOU FEEL ME MaÍsongs ASCAP) RBH 67 
DO YOU HEAR WHAT I HEAR (Jewel. ASCAP) CS 27 
DUFFLE BAG BOY ":ala Boy Riblishing. SCAP/Ty 

Young Money Publishingg. 
-. ,. Publishing RM15tar Sballi 

E 
ESTOS CELOS 
EVERYBODY 

FAKE IT 
fr 

FALL 
aial Songs Or The 

1nry 
Music. 

411 Shane 

FALLING IN LOVE AT A COFFEE SHOP ..10n 

FALLING INTO YOU One Mad King Publishing, 
'h LaHL; ASCAP) CS 59 

FALSETTO (2082 Music Publishing. ASCAP/WB Music 
ash:APSongs OINK ASCAPMIarch 91h Publishing 

API. WBM RBH 43 
FEEDBACK (Rodney Jerkins Productions, BMVEMI Black- 

... id BMI/Dernst Mite 11. BMllnternahonal Music Rib- 
RMI Tailored 4U Music. BMINaShawn Daniels 

ASCAPEMI April. ASCAP), HL. 0100 84. 

FIRECRACKER (bnlernational Dog Music, BMVTravelin 
Arkaivawyer. BMVCorn Country. BMlJosh Turners P. 

hulling Designee ASCAP) CS 6. H100 75 
FLASHING LIGHTS (Please Gimme My Publishing, 

BMI/EMI Blackwood. BMLE Hudson Music, BMLA'Varn 

er- Tamerlane Publishing. BMII. HLWBM. H100 49, POP 

56. RBH 17 

FLY UKE ME (EMI April. ASCAPR.udacris Worldwide 
Rlblishing. ASCAP/Dol2 Dot Music, ASCAP /Sony /AN 

Tunes. ASCAP WhosLnokingq com Music Publishing, 
BMLEMI Blackwood. BMVLT Moe Publishing. BMI), HL, 
WOO 97 RBH 49 

FOR THESE TIMES ISony,AN Tree. BMV eshe Satcher. 
4.1 ,' 45 

FREAKY GURL (Street Certified Publishing. BMVNOOing 
ASCAP'CeYberwerks Music. ASCAPJohele 

AP Stone Diamond Music. BMI) H100 80. 
76 

FUNKYTOWN r1 -iii 

G 
GET BUCK IN HERE 

ice Limbs Puousnlny, BMLEMI Blackwood AMl6yyelall 
Music. ASCAP/Famous. ASCAPIudacris Worldwide 
Publishing ASCAP /Songs Of NT BMII. HLWBM, H100 
56: POP 49 RBH 79 

GET IT BIG (High 4 Life Publishing ASCAP) RBH 57 
GET MY DRINK ON Franklin Road BML'Florrda Rooni 

BMI;BP,I. BMI/Sony/AN Tree. BMVUnwound, BMI), FIL 

GIMMCS 

16 

E MORE ON B M. Music SESACiDanlahando 
Munk. SESAC /Millennium Kid Music Publishing, 
ASCAP:Unuversal Music Corporation. ASCAPKenokey 
Music ASCAP'Marcella Aralca Publishing Designee. 
ASCAP HLWBM. 9100 53. POP 40 

GIRLFRIEND (Notting Hill Songs. SESAC/Shago. 
SESACMr Grandberry 0's Music, SESAC/Foray Musc 
SESACiRags II Richard Music. BMhWarner -Tamerlan, 

Publishing BMI'Uncle Willmese Music. ASCAP/Don 
1 l' i ° se ASCAP /2082 Music Publishing 

ASCAP). WBM.11100 51. POP 64. 

GIRL YOU KNOW Skee The Chump ASCAPTeam- 
MBH uzik. 

58 
BMIWamer- Tamerlane Pub- 

ì 

GIVIN' ME A RUSH ,.L MIA rit ASCAP4eoSun, 
rJOiu dents. ASCAP 

April. 
Music. 

AP/Sorry AN Tunes ASCAP/NYIA Publishing, 
'11VF'.1 RBH 37 

GOD MUST BE BUSY Sony,ATV Acuff Rose. BMI), H_ 

GO GIRL - ':bhshcngg BMIBMG Music 
g ASCAP'Youn BoSS 
HL H10083 POP80 

GOOD LIFE'.5 Er: 

GOT 2BE DOWN 

THE HAND CLAP 

B 
(i ellidt Ivlmic. BMi Craonisac 

HAPPY ENDINGS 'Ike Curb Music. BMISweel Hysteria 
Musc. BMLSongs 01 Mighty Isis Music. BM60oball 
Music Publishing. ASCAP.,Msla Larga Music. BMI), 
WBM CS 52 

HATE ON ME 1ABIack Productions. ASCAP/McKie Beats. 
ASCAP /Mv Souulmate Sorgu. ASCAPAIniversal Music 

I ni o A -fAP'Jatcat. ASCAP/Blues Baby_ 
t1 

HATE THAT I LOVE YOU Super Sapin Publishing, 
Z Songs BMUSonyyiAN Tunes, 

'.'CAP). HLWBM. H10015. POP 13. 

HEARTBREAKER 1176 Music ASCAPO AIM Me. 
ASCAP: Drim is Hot Songs. ASCAPR D Duz It. BMVAnIo- 
nm Tiesos Musk, ASCAPBIack Fountain Publishing. 

AS( r Inuversal Music - MGB Songs ASCAPUnder- 
' Thugs. ASCAP9rvmg. BM /Anthony Nance 

' PÆMI April ASCAP) HLWBM. RBH 44 
HERO /HEROINE (Martin Johnson Music. ASCAPEMI 

/cul ASCAP) 1 43, POP 33 1 aC I H 

SAID 
0 3 

HE SAID SHE SAID oralh Rotera Music. BMIM's ere 
rtln'At YOi KaldtZ AMI MI id He gnE. M.rsc. 

60 Go to www.billboard.biz for complete chart data 

BMUReach Global Songs. BMVWrite 2 Live, 
ASCAP/Koball Music Publishing. ASCAP) H100 58, POP 

41 

HEY BABY (AFTER THE CLUB) (PoOketools. 
ASCAPUniversal Music Corporation. ASCAPChannel 1 

Publishing Designee ASCAP;Mlarsky Music BMVJanice 
Combs Publishing. BMVEMI Blackwood- BMV2 Daugh- 
ters Music, SESAC /Christian Combs Publishing 
SESAC/Foray Music, SESAC /Queen Hits Publishing. 
BMIioaeza Music, ASCAP), HL RBH 99 

HONEY (Divine Pimp Publishing. ASCAPTribes Of Kedar, 

ASCAP/Universal Music MGB Songs, ASCAP1t's A 
Won0erlul World Music. BMIMP Fourth World Music, 

HL. RBH 51 

HOOD FIGGA (Alamo Mathis Publishing DesigneeEar- 
nn Publishing. ASCAPEMI April, ASCAP), HL, RBH 

HOT Avril Lavigne. SOCAN'Almo Music. ASCAP/Big Evil 
l'- ,lori. ASCAPEMI April, ASCAP) HL. POP 89 

HOT WUK (Mr. Vegas Music. ASCAP /1501atayeo Music, 
ASCAP 1n De Street Music Publishing. ASCAP /Copy 
i CnnE "r HRH 95 

HOW 6801 THEM COWGIRLS (Sony, /ATV Tree, 
M11usic, BMWniversal Music - 

gr ''.eaux Songs. BMVSongs 01 Univer- 
WBM, CS 10, 1100 79 

HOW FAR WE 'VE COME (U Rule Music ASACP/EMI 
April ;SCAT' Lucinda Panic Music. BMVGraed Line 
Music. ASCAPPookie Stull BMI) H100 24 POP 23 

HOW LONG (EMI April. ASCAP/WB Music. ASCAP, 
HLWBM. CS 25 

HOY QUIERO CONFESARME (BMG Arcola. SGAE/fom 
Music. SGAEUniversal Music - MGB Songs. ASCAP) LT 

39 
HURT (Crown Club Publishing. BMhWarner- Tamerlane 

Publishing BMVDan ahandz Muzik SESAC /Shark Sguatl 
A.M SCAP, 

88089 
iah's Music, BMVEnsign Music. 

HYPNOTIZED 'rstN Gold_ BMI Warne Timer lane Pif 
h' / ."b r iota 't t:AP 

I APOLOGIZE 
ór161 

I DON'T WANNA BE IN LOVE (DANCE FLOOR 
ANTHEM) I[ - Brothers 

i ,p",; slid SC ' IIL. AIOO 

25 I c 

Bubble ASCAP/Universal IF I HAD EYES uhh e Toes. Music 
1 Ht_H1IX)fit POP 59 

IF I HAVE MY WAY olay Music. SESAC /Chnsette 
se Four Kings Production Inc.. 

:teraogs West Songgs. 
n ASCAP/Under- 

. . HBH 48 
I'LL BE HOME FOR CHRISTMAS assan 8 Kent. 

M A G ..ion Publishing, 

I'M LIKE A LAWYER.. (ME & YOU) ` inwAN Songs. 
100 

IMSO HOOD.( I'.' 
Music -L Songs, ONl 'rL 

Lunerlane Publishmgg BM it Al 
t ,',11 A Lanier Publishing Design, 11LAPTrac. 

N F eld Entertainment, BMIMotlmg Dale Songs, 
ASCAP/EMI April. ASCAP,Uidacris Universal Publishing, 
ASCAPYoun Jeezy Music Inc BMVEMI Blackwood, 
BMI HLWBM. H100 32, POP 37. RBH 14 

IM1 VMI THE BAND (Warner- Tamerlane Publishing, 
BMVSeII The Cow. BMVTower One BMIWB Music 
ASCAPTower Two ASCAPBLA. ASCAP). WBM, CS 38 

INALCANZABLE Nol Listed) LT 11 

INDEPENDENT (Trill Productions. ASCAP/WB Music. 
ASCAP WBM H 1 W 68. RBH 11 

IN MY BEDROOM IN 22nd Rlblishin ASCAP /Cherry 
Lane, ASCAP . ASCAP CLM. RBH 56 

IN MY NEXT LIFE 'SCOWL ter Three Music, 
ASCAP/Fl - A Tractor Music, BMVCaI 

Ent "iii , 'wood. BMVRann Wire 
11 

INTERNATIONAL HARVESTER (EMI Blackwood. 
-' 1I 'Songs Ol Windswept 

s. OMIJefkey Steele. BMI/BP 
185 

INTO THE NIGHT 
1 T 
r°Ihetic. BM/Warner Chappell. 

0. P 30 
I REMEMBER :. tic It. A 

P0SCAPNoversal 
Music 

Ia1. - orayyggee Music Publishmg. 
ASs r. ; SESAC,'Cardraygee. SESAC). 
WBt., 13 

ITS G000 TO BE US Pal IV Songs. ASCAP,BergBain. 
RMETvlusrc Of Windswept. 

I WANT YOU ; , Of Universal. BMVSenseless. 
BMVwcp.i ll am Music, BMVCherry R y iver. BMVSktoresl. 

I WONT TELL (Joseph Caraggen7a. ASCAP/Steady On The 

'nl ASCAP /for My Son Publishing. ASCAP/Janice 
Publishing. BMI EMI Blackwood WI Young 

J 
JUST FINE '.' 

i lint ,Sh _ u" .'ili 11 .0 Jf: Eiinin 

Amg 

ASCAPBubha Gee Music dMLWB Music, 
SCAP /2082 Music Publishing. ASCAP(. HLWBM. 

H10034. POP 50 RBH5 
JUST GOT STARTED LOVIN' YOU (Elderoho . li'.': r 

songs ASCAP' WarnerTamerlane Riblishing F'.' ' 

,iMl c Ili, 1 ß1:n_ä PE' NR+. 

K 
KISS KISS 

LAS DE LA INTUICION 

LAST CHRISTMAS , ' 

LA TRAVESIA ' :I 

LAUGHED UNTIL WE CRIED ' Uidni 
' on Musi, 

LEAVE IT ALL TO ME (ICARLY THEME SONG) 'Not 

LET IT GO - /i -MOB 

ASC Nolen 
ou utran 

Con r. I 

28 
' s'iL, Mlume 

BMI). HL WBM. Rb0 
LETS VIBE (Give Me Me Publlshu , ASCAP/Blue Slar 

Put hmg BMI/Sony/ATV Tunes. ASCAP/LL Cool J 

.ersal Music Corporation. ASCAP). HL. RAH 

LETTER TO ME EMI Arid ASCAP/New Sea Gayle. 
u0 E; l'OP 95 

LIKE YOU'LL NEVER SEE ME AGAIN lLellow Produc- 
AS.A1' Ann, "CCAPBook Ot Daniel. 

ASCAPI ÑL 018037 POP77. RBH1 
LISTEN (Larry Haynes Publishing. BMVLully Mack. 

BMIMaIo Tu Music BMVConlunction Music Publishing. 
ASCAPEMI Apr11. 

Music. 
Van- Sciver. ASC AP /A 

Song In Progress. ASCAPShavayla Musk. ASCAP/Uni- 
versal Music Corporation, ASCAP/Bootleggers Slop, 
ASCAPI HL. RBH 97 

LITTLE DRUMMER BOY (EMI Mills, ASCAPAnlernaliun- 
al Korwia ASCAP/WB Music. ASCAP). HLJWBM, CS 41 

LIVIN' OUR WOE SONG (Universal Music - Careers. 
BMI /Moro Than Rhymes Music. BMVLiI' Nlnia Time- 
Mae. ASCAP /Amenbnl. ASCAP /Songs Of Universal. 
BMII HI/WBM.H10098 

LOST IN LOVE (La Kass Sole. ASCAP/EMI April, 
ASCAPAIIen Bundy. BMI,Stix I'm Stoned. ASCAPNni- 
versal Music Corporalion. ASCAPMext Generation. 
ASCAP/First N. Gold. BMI/Warner-Tamerlane Publishing, 
BMI) RBH 87 

LOVE DONT UVE HERE (Warner- Tamerlane Publishing. 
BMVDWHaywood. BMLBADIOBULLETSPubhshing. 

BMPhullaryry Dawn. SESAC /Slaw EnuT. SESACMIuItc- 
songs. SESAC/Universal Tunes, SESAC. HLWBM. CS 
32 

LOVE IS A BEAUTIFUL THING (1Songs 01 Windswept 
Pacific. BMLMy Lites Work. BMWniversal Music MGB 
Songs. ASCAP /Almo Music, ASCAP), HLWBM. CS 28 

LOVE UKE THIS (S.M Y ASCAP/Sony/ATV Tunes. 
ASCAP/Rico Love. ASCAPEMI April ASCAP,IJR -IV 
Music. ASCAP/Wrile 2 Live. ASCAPBreaklhrouggh Cre- 
ations. ASCAP/Kobalt Music Publishing. ASCAP/Wayne 
Wilkins Music, BMVEyyes Above Water ASCAP Beluga 
Heights Music, BMVEMI Blackwood. 

Water, 

Music. 
SESAC/Xavier Miles Rlblishing, SESAC/Usher JV. 

SESAC. HL. H100 20. POP 15 

LOVE SONG (Tiny Bear Music. ASCAP)11100 9. POP 10 

LOVESTONED (Tennrnan Tunes. ASCAP/Universal Music 
- Z Tunes ASCAPMrginia Beach. ASCAP/WB Music 
ASCAP/Warner- Tamerlane Publishingg, BMLDanLahandz 

Munk. SESACW.B.M Music. SESAC/Warner. SESAC). 
WBM. 000 66 

LOW E- Class. BMI/Top Wald y. BMI/Music. BMINover- 
salMusic 7 Songs. RMil.WBM.H1001. POP 1RBH 
r; 

M 
THE MARCH - 

MAYBE SHE'LL GET LONELY u1 

s_ ASCAPBlues How I 

AP/Warner-Tamerlane 
u. hr 4,7i bunch. BMVBiggest ndore, 

BMI ' " 39 
ME ENAMORA Songs Of Canaleon. BMlÆèermusic III. 

BMI L1 1 

ME LOVE (WO Music, ASCAPI. WBM H100 90. POP 79 

MI CORAZONCITO (Premium Lain ASCAP( LT 14 

MISERY BUSINESS IWB Music ASCAPBuI Father. I 

.: ' ic. ASCAP /Joshs Music. 
' 126 POP 18 

MORE THAN A LOVE SONG (Alexander King Publishing. 

MORE THAN A MEMORY (Mike Curb Music, 
Abri huuw r)t Mucuiue. BMVSweet Hysteria Music. 
OMLJacobsong ASCAP -Fortune Favors The Bold. 
ASCAP WBM, CS 13 

MY DOIÌGIE IElims T Tabasuri Publishing, 
ASCAP/WuIben Manin Publishing. ASCAP:VI Rudebwoy 
Publishing, ASCAP41i5 Only Aboul Music. ASCAP) RBH 

52 
MY DRINK N MY 2 STEP (Larsen ASCAP /Monza 
Rona, SESAC/Universal Tunes. SESAC /Songs 01 Uni- 
versal. SESAC/Enterlaining Music. BMI), HL, 9100 72, 

POP 96. RBH 30 
MY LOVE (Universal Music Corporation, ASCAP /Jalcat 
ASCAP /ABlack Productions. ASCAPM1cKie Beats. 
ASCAP/Blues Baby. ASCAP). HLWBM. RBH 65 

MY LOVE (W 8.M. Music, SESAC/Songs In The Key CH B 

Flat. SESAC:Moonlinle South. SESACMaked Under My 
Clothes ASCAP /Chrysalis Music, ASCAP Deans 
List SESACTl "ember First Publishing Group. 
SF sESAI universal Tunes 

1 , 

i SAC( HL/WBM. RBH 35 

N 
NEVER ,: r .'. barn 
hl PF>n iy bull W, nci le non'' ..,Jtluliui(1, 
BMVLyrical Genius Publishing. BMVWB Music 
ASCAP: The Prodigal Publishing. ASCAP). WBM. RBH 

NEVER TOO LATE EMI April Canada, SOCAW3 Days 
SOCANÆM April. ASCAPMoodles For Everyone. 

Si ' HL POP39 
NO AIR IT Md Me, ASCAP Universal Music - MGB 

ASCAPR mus Hot Songs ASCAP /EMI Apnl, 
1avc ASCAP/Underdogs West 

'Aisle. ASCAPEnk Griggs, 
,c. ASCAPI POP 73 

NO ESTAMOS SOLOS uiamdea Edition' Musical'. 
A1') LT 49 

NO ONE uns. ASCAPEMI Apni. 
ASCAPN Harry Productions. 
Corporation. ASCAP). HL. 0100 

NO PUEDO OLVIDARLA Crisma. ASCAP) LT 5 
NO SE ME HACE FACIL (TIPP SGAE) LT 17 

NO TE MENTIR Pilots ACCCCCC`CAP'lInversai Musica Inn 

u 1.Hmm' :7k ". 'r'.r' ,i , 

NUTTIN' FOR CHRISTMAS '. 

0 LITTLE TOWN OF BETHLEHEM 

OUR SONG Tree. BML 14101 Swill Music, 
i 10017: POP 28 

OUR TIME NOW (So Happy Publishing ASCAP/Songs I 

ding Gym Class, ASCAP /Dona Songs. 

OVER YOU "ace Pretty Deep Ugly Music. BMWniver- 
sal f' 

_ 

uaers BMIMigh Buck Publishing. BMVEMI 
Blau ,: _:'Àh HIM7RM H10031_ POP 27 

P 
PARALYZER ,Po live .,UI Ronk, L ASLAH 

WBM, H1008, POP 
PAZ 

nAr ^ 

EN 
o 

ESnTTE 

12 
AMOR (Universal Music - MGB Songs. 

EL PERDEDOR (Premium Latin. ASCAP) LT 23 
PERDONAME d ioversal Music Corporation. ASCAP) LT 

PICTURES OF YOU (Blue Ladder. BMI'Sa Beautiful 
r. BM W niversal Music - Z Songs. BMVTnconn 

,r nmenl BMVThe Last Goodnight. BMI). WBM. 
^''0. POP 74 

PIECE OF ME Crosstown Songs UK. PRS/Music Of 
:.,wept. ASCAPNniversal Music Publishing Scandi- 

AB/ HL. H10028, POP 21 

PLAYAZ HOCK (Chrislopher Dooley Riblishing, 
Croomsacular Music, BMWanderwaver Music. 

BMLBudding 2 Music BMVCookies And Milk 
ASCAP'Polo Grounds Songs. BMVCobIiPark Music. 

Mi r' +1 R!ac kwoo0. BMVBIock Wrudau 

M ASCAP/EMI April. ASCAP). HL, ROB 

POP BOTTLES .Young Money Publishing, BMVWarner- 
Tamenane Publishing BMVSoram Sound, BMLMaddie 
Aimes Songs. ASCAP). WBM. H100 38 POP 42: RBH 

POR AMARTE San Angel. ASCAP) LT 26 
PORTRAIT OF LOVE Street Lyrics Publishing. 

1o' ; LAir Music. ASCAP/Chuhpah Riblishing. 
ASCAP, Notting Hull. ASCAP/Michelle Bell Music. 
ASCAP Universal Music Corporation ASCAP /Granny 
Man Publishing, BMVNlalik -Mekhi Music. BMVAlonzo 
Mathis Publishing Designee BMI I. HLWBM. RBH 66 

THE PRETENDER M..I Twelve. BMVI Love The Punk 
Rock Music, BMI/Songs 01 Universal. BMVLiving Under 
A Rock, ASCAP/Flying Earlorm, BMI), HL. POP 61 

PUT YOU UP ON GAME IFurs1 Avenue Music. PRS'Uni- 
versal Music - MGB Songs. ASCAP/Demis Hol Songs. 
ASCAP /EMI April ASCAP/Strange Morel Music, 
ASCAP/Underdogs West Sortys ASCAP /Almo Music. 
ASCAP /Antonio Dixon's Musk. 5 Í . J ' A°.1Lnry 'L, nie. 

n i- r.;',, 

GUE BONITO i ;- 
I rT iB 

QUIERO 'r una Musical, ASCAP Sony AN Discos. 
PI Lí'13 

OUITARTE TO (Malibu. ASCAB'Leon Blanco BMVEMI 
Blackwood BMI/Leon Negro Music ASCAPEMI April. 
ASCAPAas Leonatas Music Publishing. ASCAP). HL LT 

19 

R 
READY, SET, DONT GO,Sunrugeronirno, BMI Sony /AN 

-tie, BMl4avender Zoo Music. BMI), HL CS 11, 
l i 42, POP 44 

RED UMBRELLA H01e Blue Typewriter Music. 
BMUBucky And Clyde. BMVL'ule. ASCAPMoonscar 
Music. BMIBPJ Adminislration, ASCAP/Srylesonic. 
BMI), WBM CS 47 

ROC BOYS (AND THE WINNER IS)... (Carter Boys Rlh- 
lushinq ASCAP/Justin Combs Publishing ASCAP/EMI 

Auric. ASCAP'For My Son Publishing. ASCAPSIearly On 
The Grind. ASCAPIOefend Songs. BMVSongs Of Kobalt 
hl c to. '-has. (Imo 0! pm, TO 

ROCKIN' AROUND THE CHRISTMAS TREE PSI 

ROCKSTAR :. : :nog BMI /Arm "our 
. k Diesel 

- AN). WBM, H100 23 
ROLLIN' WITH THE FLOW Aloe-- RMI'. HLWFM 

SANTA BABY 
SANTA BABY 
SCREAM,miyr, AO. h ASLO' M le 

ASCAP/D rlJbnI riz Muzik. SESACW B.M. Music 
SESAC/Keriokey Music. ASCAPUniversal Music Corpo- 
ration. ASCAP). HUWWBM. POP 98 

SCREWED 
BMI Money Mack. BMModdtaclortPOb115hmgg. 

BM/Warner-Tamerlane Publishing BMI). BM. RBH 81 

SEE YOU AGAIN (Tondolea Lane Music Publishing, 
BMVSeven Summits. BMVAnIonIna Songs, 
ASCAP /Seven R4aks Music, ASCAP,bn Bocca Al Lupo, 
ASCAP H10048 POP 31 

SE RIE 
ASCAP) 

Llstol LT 47 
SENSUAL SEDUCTION (My Own Chit Music 

BMVShawly Reed Sonos ASCAP/EMI April. ASCAPI. 
HL. H100 39. POP 62. RBH 10 

SEXY MOVIMIENTO (Universal- Musica Unica BMVWY 
Publishing. BMLLa Mente Maestra Music Publishing. 
BML1M EN Publishing. ASCAP/Universal Musica Inc.. 
ASCAP) LT 2 

SHADOW OF THE DAY (Universal Music - Z Songs. 
BMVChesterctnz. BMLBcg Bad Mr Hahn. BMIMondis- 
closure Agreement. BMVRob Bourdon, BMI7(enli 
Kobayashi. BMI/Pancakey Cakes. BMI). WBM, H100 27. 
POP 26 

SHAWTY (Firs) N Gold. BMhWarner- Tamerlane Publish - 

ing BMVWarner Chappell. BM/Young Drumm. 
ASCAP/Waynee Baynee Music. BMVNap ypub Music. 
BMWniversal Music - Z Songs BMVEMI APRI. 

ASCAP'Craig Music. ASCAP) WBM, OY33 
SHAWTY IS A 10 (UL Music. 

ASCAP). 

ASCAP/2082 Music Publishing. ASCAP'W ,. B Mm 
ASCAPiEMI Apnl, ASCAP/No Oueslion Entertainment. 
ASCAP /J. Blasco, ASCAP). HLWBM. H100 60. POP 92. 
RBH 19 

SHE'S HOT (LeVelle Wilson Publishing. BMLBernard 
Avant Publishing. ASCAP) RBH 92 

SHIFTWORK 'Currier Music Enterprise, BMVAbtawhirl 
A Ili' °,n 

1 Music Group. BMI) CS 14 

SHOULDA LET YOU GO She Wrote II. ASCAP/Universal 

RBH 

1 i I,P:: ,p ASCAP/Rodney Jerkins Produc- 
tions. BMLEMI Blackwood BMI). HLWBM. H100 69. 

8 
SHUT UP AND DRIVE (Songs 01 Universal, BMVBayy(un 

ir is. "Aisle, ASCAPANarner-TamerlanePublish- 
BM. POP 68 

SILENT NIGHT ih,1 Domain ) CS 54 
SINGLE AGAIN s.brrll ROH 74 

SIN PERDON LT 48 
SI TE AGARRAN LAS GANAS Blackwood, 

1'I ra I- ;I r' ASCAP( LT 33 
SI YA NO ESTAS - 

SMALL TOWN SOUTHERN MAN 
Ill ,:.'I r. CS17 

SOBRE MIS PIES iMIILT7 
SOMEBODY'S ME Ii)Ie: ;. MuM 

r, r'sic. nPWBMusicASCAP 

/E, I 

'NBM, LT 9 
SOMETHING ABOUTA WOMAN ,i1 Music - 

Music. 
CS 36 

SORRY ,kTheSlar 
1. Ad' Chiva Music. 

a 
enra Sienna Songs. 

SORRY BLAME IT ON ME nniliar Music. 
s ASCAP, Stone 

87 
S D S. BM/Sony/AN Songs, 

AMI 0 POP 35 
SO SMALL i Okra Music BM' : laird Road Music. 

"Ai' llnwersal Music Corpo- 
,8'Nniversal Music - 

'.' H10055. POP 63 
SOULJA GIRL ., . ,r, BMUCroomslacular 

Music. HMI Vegai Mudd BMIColliPark Music. 
BMIÆMI Blackwood. BMLEMI April. ASCAP/Hot Sauce 
Mu ii. ASCAP(_ HL. H100 50. POP 45. R131-132 

SOY IGUAL CLUE TU Sonyy'AN Discos. ASCAP/Scarlilo, 
'Pol ASCAP)LT24 

SOY SOLO UN SECRETO (Not Listed) LT 27 
SPEEDIN' 14 Blunts Ln At Once. BMVFirsI N' Gold, 

BMVTrac -N -Field Entertainment. BMINoTmg Dole 
Songs ASCAP /YRP Music. BMhWarner - Tamerlan" Ih1h- 

tshingg BM Wniversal Music - Z Songs. BMW 
BMI) TJUWBM. RBH 59 

STAY J nniferAcoles ASCAP) CS 2 H100 41 P'(' c:, 

STEALING CINDERELLA (Universal Music - MGB 
'4 CEW Publishing. ASCAP Universal 

un ASCAPMacoh co Music, 
- Of Full Circle BMVFull Circle, BMII 

H100 94 
STILL WILL , i Cent Music. ASCAP /Universal Mnr:,lc 

or, un ASCAP /Mahdi And Jaleesa's Music. 
AS 
RBH 

AP77 Byetall Music. ASCAPTamous. ASCAP). HL. 

STOP AND STARE Son /AN Tunes. ASCAP,M,dnite 
Miracle Music. ASCAPBunedool Music. ASCAPNeiI 
Over Downfalls. ASCAPBIack Scarf. SCAP4JF Pub- 
lishing Co__ mp ae ASCAP), HL. H100 64 POP 38 

STOP BREAKING MY HEART (Cisum Naashar Publish - 

ing, ASCAP/Sony/ATV Tunes ASCAP) HL. ROH 70 
STRONGER (Please Gimme My Publishing, BMI/EMI 

Blackwood MVDaff Life ASCAPUniversal Music - Z 

Tunes ASCAP Edwin Birdsong_ ASCAP). HLIWBM, 
HI '. r''n 16RBH85 

THE STRONG ONE (Universal Music - Careers, 
I .. .. BM W niversal Music - MGB Songs, 

For A Hit BMVAmversal Music Corpo 
,onus Of Universal. BMI). HLWBM. CS 

SUFFOCATE Eigs Ot Peer. ASCAP/March 91h Pohl ish- 
n.ingsitlehail ASCAP/2082 Music 

11100 46, 46, POP 75 RBH 4 

SUPERSTAR by Lu Chill Music. 
75, 

As Heaven 
Music. Btvl4Songs 01 Universal BMV1s1 & 15th Rib - 
sting ASCAPMr Lo ez Music. ASCAPNniversal 

flu _onn,ied'on. ASCAP) 'rI H100 71, POP 67: RBH 

SUSPICIONS ieen Ce '.' AMI). HI CS 19 

SWAGGA .d. ria (;) E" 93 

Data for week of JANUARY 12, 2008 

SWEETEST GIRL (DOLLAR BILL) 

AJ;,AI 

MIR T 
TAKE ME THERE (Sony/AN tunes, ASCAP:Istar 

ASCAP ;Warner- Tamerlane Publishing, BMv8oalwrighl 
Baby. BMIMIaior Bob. ASCAP /Sweet Summer. ASCAP), 
HLWBM POP 93 

TAKE YOU THERE (Eyes Above Water. 
ASCAPBheighlsmusic, ASCAP/Jonathan Rotem Music, 
BMLSoulhside Independent Music BMIMere's Loam' Al 
You Kidd Music. BMLBeluga Heights Music. BMIReach 

olkil Songs, BMVI T Music Publishing, ASCAP) 
; 13. POP 14,11BH 69 

TAKING CHANCES (Universal Music - Careers, 
" 8611 = 'ribose. BMI). WBM. H10087. POP 

TANIN' OFF THIS PAIN .Gin Road, BMI) CS 37 
TATTOO . Sales ASCAPEMI April, 

ASCAP. Anuntla Ghosl Bucks Music Group Limiled. 
BMVlan Dench Music, BMI). HLWBM. H100 10, POP 6 

TEACHME (Universal Music Corporation. ASCAP/tatil 
Music Publishing. ASCAP'Songs 01 Universal. 
BMl'Telra ramrruaton Music. ASCAP/Melodic Nano Pro- 

f 

Q if ,n r, °;hang. ASCAP'Smooth- 
`..ms. ASCAP), HL. RBH 

TEARDROPS ON MY GUITAR ny/ AN Timber, 
inp-AN Tree 

HMO l9 POP 17 

TEDUIERO ì[ IT 10 

TE 0016R0 MUCHO 
THINGS THAT NEVER CROSS A MAN S MIND 

ilve SESAC. Cheri Blossom. SES\CDdi r uylhress. 
ASCAP,Universal Music - MGB Songs, ASCAP'Warner- 

Tamerane Publishing. BMVPreciousFlour Music 
BMWniversa) Music Corporation. ASCAP), HLANOM. 
CS 31 

A TI SI PUEDO DECIRTE (Edimonsa. ASCAP/Siempre, 
ASCAP)) LT 16 

ELTRA (SonwAN Discos. ASCAP/Universal-Musica 
1.1Evi, AM' EMI Rlarkwoed HMI( LT AH 

U 
UMMA DO ME r. BMI,Young Urumm. ASCAP) 

UN BUEN PERDEDOR 'Mt Music. ASCAP) LT 6 
UNTIL THE END OF TIME í Tennnan Tunes. ASCAPNni- 

CAPNirg(nia Beach, 
W Wser- Tamerlane Publish- 

,AC WB.M Music, 
iP86. RBH 6 

V 
EL VASO DERRAMA 
VEN Y DIME 1Seg Son BMI) LT 32 
VIVE YA Not Listed) LT 25 
VOLE MUY ALTO (,annex. RMn LI 22 

WAKE UP CALL (Unr,ersal Music - BMI /I ebin- 
eryry Twenty Second BMWalenline Valentine 
ASCAP/Universal Music - MGB Songs, ASCAP), WBM. 
H100 36. POP 32 

WALL TO WALL (The Royally Network. BMIB-ream S Dol 
Publishing BMVHitco Music. BMVSongs Of Windswept 
Pacific. BMVWalter Scoff BMI) POP 54 

WATCHING AIRPLANES Sorcryy/AN Tree. BMI'Joseybix 
Tunes, BMVDiver Dann, ASCAP). HL. CS 9.9100 74 

WATCH MY SHOES Trill Productions, ASCAP/W6 
Music. ASCAP), WBM RBH 64 

THE WAY I AM (Cabin 24. ASCAP), WBM. H t 00 82, 
POP 83 

THE WAY I ARE (Vagina Beach, ASCAP/WB Music. 
ASCAP /Danjafandz Mtizik SESACW.B.M. Music, 
SESAC'Kenokey Music. ASCAP/Universal Music Como- 
robes. ASCAP /Jerry Lee Publishing ASCAP), WBM. 
H100 29. POP 20 

WE RODE IN TRUCKS (Planet Rid I ' .tor. 

BMI) C5 55 
WE WERENT CRAZY (Beautiful r - g 

Modh. BMLMlusic 01 Slage Direr : i r Song 
Md Sauva e. BMI CS 

S410 age 

gg 

THAT anones Music. ASCDO S . 

ASCAP(irving. BMUlnvenli- ASCAP) CS 
3,010071 

WHAT HURTS THE MOST r,wePt Pacific. 
MI 4' -.,c ASCAP. Rd. r l'HSrGo na - 

111 POP 88 
WHAT KINDA GONE (Sixteen Sl' -'M Music, 

NtUHOnPro Entertainment Group AahAP Cal N Songs. 
ASCAPBergBrain. ASCAP/Fozzyboy Music BMI) CS 21 

WHEN I SEE U (Breakthrough Creations ASCAPEMI 
April, ASCAP,5.M Y. ASCAP /Sony /AN Tunes, 
ASCAPBreak North. SOCAN/Sony/AN Music Publish- 
ing 
Publishing 

Canada. SOCANAVayyone Writers. ASCAP,J. Sewell 

ASCAh) 
ASCAP/Golden The Super Kid Music. 

25 
WHEN YOUU'RE GONE (Avril Lavigne. SOCAWAIr no 

Music. ASCAPSonolrock Music, BMVEMI Blackwood, 
BMI), HL. POP 69 

WHO KNEW (EMI Blackwood, BMlPink Inside Publish- 
ing. BMVMaraloce AB STIM/Koball Music Publishing. 
ASCAP/Kasz Money Publishing, ASCAP). HL H100 47 

WHO THE F' IS THAT vmar Publishing, ASCAP/Top 
9 / ' ','lGB Songs. 

'.1B Publishing, BMI). 

WINNER AT A LOSING GAME - cry /AN Cross Keys 
. ' Sny /A1V lug1 WarASCAP 

/no 
eai o. 

WINTER WONDERLAND .CVO Music. ASCAP(. WBM, 

WITCH DOCTOR (2007) Huss Bagdasanan Music. 
ASCAP /Adam Badgasarian 

i'.1sanan Musc. ASCAPBourne 
111062 POP 51 

WITH YOU Unger M Clothes ASCAP'Cnrysalis 
any,AN Tines. ASCAP /Sony /AN 

ln EMI April. ASCAP/Stellar Songs, 
ASCAPÆMI Blackwood. BMI). HL, H100 18, POP 22, 
RBH 22 

WOMAN Universal Music - Z Tunes ASCAP/Mmadis 
World, ASCAP /Sony/AN Tunes. ASCAP/Life Print. 
ASCAP) HL/WBM Hoy 50 

WONT GO HOME WITHOUT YOU (Universal Music - 

OMUFebruary Twenty Second. BMIValenline 
ASCAPUnwersal Music - MGB Songs, 
nn /' ,fly T6 

WORKIN' FOR A LIVIN' NB Music. ASCAP/Huey Lewis, 
_APE WBM. CS 34 

WORK THAT Iiye. ASCAP,Universal Music 
Corporalion, ASCAP: Universal Music , Z Tunes, 

ASCVAP Team S Dol Publishing. BMIEIitco Music. BMI). 
HL, H100 92. RBH 29 

YA NUNCA MAS INDI Listed LT 38 
YOU'RE GONNA MISS THIS (EMI Blackwood, BMI/New 

N s hole Boat. BMVSongs Of 

Al Windswept, 

YOU STILL OWN ME mh Soda ASCAP/New 
i Aro ,. ASCAP WA P lu,( ASCAP /Curb Songs 

P C ASCAharlie Monk. ASCAP: Gremlin Corno. ASCAP(. 
ARI CS AA 

CHARTS LEGEND on Page 58 
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MIDEMNET 

EAKING AT 
DEMNET 08 

Bob Ezrin 
Producer & Chairman 

LIVE NATION RECORDINGS 

Janus Friis 
Co- founder & 

Co- chairman, JOOST 

Co- founder, KAZAA & SKYPE 

Think louder this ye.. 

Ciad Hurley 
CEO & Co- Founder 

YOUTUBE 

ard Lévy 

MIDEMNET FORUM: 
MUSIC BUSINESS IN THE DIGITAL AGE 

Over 2 days, you will debate and engage with more than 

1,300 key international executives and play an active role in 

shaping the future of the industry. 

Held at MIDEM, the world's music market, there is no better 
opportunity to network with the global music community. 

In 2008, the MidemNet Forum will be focusing on 

new value creation models for the music industry: 

Working with fans, 

Models for free music, 

Reinventing the music label, 

Pricing & bundling strategies, 

Music as venture investment, 

Learning from Asia's business models. 

MidemNet Forum is sponsored by: 

Media partners: 

Billboard. d diqitalmediavire e informa music :) ally 
telecoms 8 media 

r. 
Music Week musik.WOChe MuSIQueInf *STREAM DEUTSCHE WELLE 

<óW 

SPEAKERS PRESENT THIS YEAR : 

Dalton C_ldwell, Founder & CEO, imeem [USA] 

Bill Carr, VP, Digital Media, Amazon [USA], 

Chuck D, Co- founder of Public Enemy & Chairman, SLAMjamz Records [USA], 

Steven Fock, VP, Chengtian Entertainment Group [China], 

David Gl ck, Founder, The Edge Group [UK], 

David Go.dberg, EVP, Ticketmaster [USA], 

Steve Greenberg, CEO, S -Curve Records [USA], 

Thomas Hesse, President, Global Digital Business & U.S. Sales, Sony BMG Music 

Entertainment [USA], 

Prof. Lawrence Lessig, Author of "Free Culture" & CEO, Creative Commons [USA], 

Antti O1-rl ng, Co- Founder, Wyk ,UK /Finland], 

Tero Ojanperä, EVP & Chief Technology Officer, Nokia [Finland], 

Denis Olivennes, Chairman & CEO, FNAC [France], 

Ali Partcvi, CEO, iLike [USA], 

Bryan Perez, President Global Digital, Live Nation [USA], 

Peter Rojas, CEO & Co- Founder, RCRD LBL and Founder, Engadget [USA], 

Joanna Shields, Global President, Bebo [UK], 

Ke Song, Managing Director, Taihe Rye Music [China], 

Alison Wenham, President, Worldwide Independent Network [UK]. 

LIMITED SEATING AVAILABLE 

Alternatively contact JP Bommel or Jane Rodriguez 
(1) 212 284 5142 - midemusa @reedmidem.com 

& A member of Reed Exhibitions 
Reed MIDEM 

MidemNet Forum: 26 - 27 January 2008 MIDEM: 27 - 31 January 2008 

Palais des Festivals, Cannes, France www.midem.com 
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MUSIC SIlO WCÂSE For ad placement in print and online write to jserretterggbillboard.com or call 800 -223 -7524 

INSTRUMENT RENTALS 

Across town or across the country 
In 13 cites and counting 

Everything for the musician ... 

www.studioinstrumentrentals.com 

B 
Music 
Showcase 
With over 120,000 readers, Billboard puts your 

message in the hands of the most influential decision 
makers in the business. 

Now you can feature your company's 
products & services in our new 
advertising spotlight, Music Showcase. 

CHARTER 
ADVERTISER 

PROGRAM 

Call for details on 
this outstanding 

offer! 

CD STORAGE BINS 

SERIOUS STORAGE! 
TRUE ARCHIVAL STORAGE FOR 1,000 CD'S IN A 2'x2' SPACE 

Unlike cheap plastic sleeves, The Jewelsleeve is sturdily 
constructed from four layers of thick, virgin vinyl. Its solid, 
reinforced seams are welded on all sides for superior strength 
and durability. It's the only sleeve on the market that stores 
every part of the original CD without risk of damage, so you 
don't have to cut, fold, or discard the artwork to store your 
CD's. Advanced scratchless, anti- static, non -stick cushions 
protect both sides of the disk. Custom index labels provide 
generous room for information. When assembled, 
the disk, label, booklet, and the tray 
card! combine to 
make one strong, 
slim, CD archive. 

The Jewelsleeve is 
simply the best 
all -in -one sleeve 
available anywhere! 

Please visit us at: 
www.jewelsleeve.com 

or call Joe at 1- 800 -863 -3312 
and ask for free sample! 

8 fI. HAVE TAKEN ACTION 

IN RESPONSE TO AN AD OR 

ARTICLE IN BILLBOARD 

CATEGORIES INCLUDE 

Pressing Plants & Services 

Professional Services & Suppliers 

Merchandise Suppliers 

Apparel & Specialty Items 
Manufacturers 

- Recording Studios /Education 

Packaging & Mailing Supplies 

Digital Music Companies & Services 

PEARL JAM 
STRIKES BACK 

M., vá.W 

» >BILLBOARD 
READERS ARE 

AFFLUENT 
DECISION - 

MAKERS WHO 

HOLD HIGH - 

RANKING 
POSITIONS 

THROUGHOUT 
VARYING 

SECTORS OF 

THE MUSIC & 

ENTERTAINMENT 
INDUSTRY. 

To Advertise in the 

Billboard 

Music Showcase 

section, 

please contact: 

Jeffrey Serrette 

at 

1- 800 -223 -7524 

646- 6544697 

or email 

jserrette@billboard.com 

www.americanradiohistory.com
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MAR I(E i P A(:IE 
For ad placement in print and online call Jeff Serrette 800- 223 -7524 or email: jerrette@ubillboard.com 

WWW.CRYSTALCEERRCDS.COM 1-800-880-0013 

INA 

EDUCATION 
OPPORTUNITY 

WANT A SPOT IN THE 

ENTERTAINMENT INDUSTRY? 

GET AN M.B.A. 
IN MUSIC MANAGEMENT 

T WILLIAM PATERSON UNIVERSITY 

=first Program in the Northeast 

Evening classes, full- or part -time 

18 credits to degree 

Outstanding faculty, including 

industry experts, and facilities 

20 miles from New York City 

WPUNJ.EOU /COB 973.720.2237 

HELP WANTED 

z 

WAl NE 

William Paterson University. 

Wayne, NJ 

Instructor /Assist. /Assoc. Professor, 

Music Business/Management. 

Visiting or Tenure -Track. Teaching 

responsibilities include undergraduate 

and graduate courses in music 

management and other possible 

areas of expertise. 

For more information: 

https : / /webapps.wpunj.edu /emps/jobs/ 

positions2.cfm ?job =11508 

BUSINESS 
OPPORTUNITIES 

World's most innovative distribution 

Eligicrlusicacd: 
www.dtgimusica rd.com 

How else would you sell 
an Album? 

www.digi -cards.com 
www.digimusicard.com /testimonials 
I:e,v1 nowr,wed:ysrort,a. Wor7Wntle tserrr,ü: per 

PROFESSIONAL 
SERVICES 

SAQUAN 
Entertainment Inc. 

For all your CD Manufacturing, 
Publishing, Distribution, Merchandise 

and Web /Graphic design visit 
www.saquan.com 

Or contact info @saauan.com 

FOR SALE 
1920 BLUTNER Grand Piano 

Mahogany, Black, 7 -foot 

Fully Re- Conditioned 

Beautiful Period Design 

Owned by well -known Conductor 

Call 212 -744 -8836 or 

patmusic2 @aol.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
Whie other people are raising their prices, we 

are slashing ours. Major label CD's, cassettes 

and LP's as low as 50¢. Your choice from the 

most extensive listings available. 

For free catalog call (609) 890.6000. 

Fax (609) 890-0247 or write 

Scorpio Music, Inc. 

P.O,Box A Trenton, N.J. 08691.0020 

email: scorplomus©aol.com 

CALL US TODAY AND ASK ABOUT 

THE BILLBOARD CLASSIFIEDS 

INTRODUCTORY 

OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or 

jserrette @billboard.com 

DUPLICATION/ 
REPLICATION 

CAS DADS SHAPED DISCS SPECIALTY PACKAGING' CASSETTES 

NEED CDs? THE CHOICE IS 

CRYSTALCLEAR,9 
CISC RAC TAPE 

fil /cd !PH lY i cuaa,l! J» /ci.11:! 
1000 CDs $999;coa+ 17' 

1000 PROMO CD PACK $599 
1000 DVDs $1499 i(MPPif,rs= 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

LEGAL SERVICES 
THE LAW FIRM OF ANTHONY VERNA 

Entertainment Law. Copyright Law, and 

Trademark Law. 

NYCCooyrights.com, 

NYCTrademarks.com 

Call; 212 -618 -1210 

Email: law@nyctrademarks.com 

FRE 
(Advice) 

HOW DO YOU MA 

YOUR C,.., SSIFIED 

AD PAY?s 

y running it consistently --f 

consecutive weeks -for impact!! ? , 

Rarely does a prospective: 

customer reply to an ad the very 

first time it appears. When that 

customer is ready to buy. 

Remember, the very week he or 

she is ready your advertisement 

should be in POSITION. 

i Stay ALIVE and SATISFIED 

with an ACTIVE CLASSIFIED!! 

TOLL FREE 

800-233-7524 or 646-654-4697 

ti 

DUPLICATION 

REPLICATION 

VINYL PRESSING 

CD ROY SERVICES. 

DVD SERVICES 

FOR SALE 

PROYOTION & 

MARKETING SERVICES 

MUSIC DISTRIBUTORS 

AUCTIONS 

RECORDING STUDIOS 

REAL ESTATE 

INVESTORS RANTED 

STORES FOR SALE 

EQUIPMENT FOR SALE 

STORE SUPPLIES 

FIXTURES 

CD STORAGE CABINETS 

DISPLAY UNITS 

PUBLICITY PHOTOS 

INTERNETIVIEBSITE 

SERVICES 

BUSINESS SERVICES 

MUSIC INSTRUCTION 

BUSINESS 

OPPORTUNITIES 

COYPUTERISOf1WARE 

111USIC MERCHANDISE 

TSHIRTS 

EYPLOYYENT 

SERVICES 

PROFESSIONAL SERVICES 

DJ SERVICES 

FINANCIAL SERVICES 

LEGAL SERVICES 

LEGAL NOTICE 

ROYALTY AUDITING 

TAX PREPARATION 

BANKRUPTCY SALE 

COLLECTABLE 

PUBLICATIONS 

.TALENT 

SONGWRITERS 

SONGS FOR SALE 

DEALERS WANTED 

RETAILERS WANTED 

RANTED TO BUY 

CONCERT INFO 

VENUES 

NOTICES! 

ANNOUNCEMENTS 

VIDEO 

MUSIC VIDEO 

POSITION WANTED 

LISTENING STATIONS 

FOR LEASE 

DISTRIBUTION NEEDED 

[ORATION OPPORTUNITY 

HELP WANTED 

MASTERING 

AUDIO SUPPLIES 

ROYALTY PAYYENT 

PRINTING 

MUSIC PRODUCTION 

METAMUSIC 

STAGE HYPNOTIST 

CD FAIRS & FESTIVALS 

MUSIC WEBSITES 

NEW PRODUCTS 

DOMAIN NAMES 

JANUARY 12, 2008 www.billboard.biz I 63 

www.americanradiohistory.com

www.americanradiohistory.com


i 

COMPILED BY KRISTINA TUNZI ktunzi á billboard.com 

BIRTHS 

Boy, Baker Thomas, to Berkley and 
David Schwarz, Nov. 4 in Washing- 
ton, D.C. Mother is VP /counsel at the 
National Music Publishers' Assn. 

DEATHS 

Andrew Foldi, 81, opera singer/ 
teacher, died Nov. 21 of complications 
from a stroke. 

Foldi sang bass and bass baritone 
at the Chicago Lyric Opera, the Met- 
ropolitan Opera, La Scala and other 
houses around the world. He was 
chairman /artistic director for the 
opera department at the Cleveland In- 
stitute of Music. 

Born in Hungary, he earned his mu- 
sicology degree at the University of 
Chicago, later teaching the school's 
adult music education program. First 
working as a music critic for the 
Chicago Times, he began his operatic 
career in the '50s at the Lyric Opera, 
becoming director for the company's 
Center for American Artists from 1991 

to 1995. 
Foldi performed in works by Mozart 

and Rossini. He sang around the world 
as Schigolch in 17 productions of 
Alban Berg's "Lulu," including the 
U.S. debut in Santa Fe, N.M. He also 
appeared with the Cleveland Orches- 
tra at Severance Hall and New York's 
Carnegie Hall. 

Fred Chichin, 53, founder /guitarist 
of French pop duo Les Rita Mitsouko, 
died Nov. 28 from cancer. 

Chichin formed the group with 
Catherine Ringer in 1979, composing 
songs and playing guitar, bass, drums 
and keyboard. The pair's 1984 hit 
"Marrcia Balia," a Latin -rock tribute 
to an Argentine dancer, sold more 
than 1 million copies. The act blended 
rock, funk and Latin music, and re- 
ceived honors from French culture 
ministers for its contributions to 
French music. Les Rita Mitsoukó s lat- 

est album, "Variety," was released in 
April 2007. 

Tom Terrell, 57, music journalist /pho- 
tographer and DJ /radio programmer, 
died Nov. 29 from cancer. 

Terrell contributed to the New York 
and Washington, D.C., music scenes 
for more than two decades. As a DJ, 

the Howard University graduate cre- 
ated Washington, D.C.'s first reggae 
show in 1978 and later hosted the pro- 
grams "Sunday Reggae Splashdown" 
and "Café C'est What ?" on noncom- 
mercial WPFW Washington, D.C., and 
news /talk WHFS Baltimore. Terrell 
also lent his talent and voice to NPR 
as a music critic /commentator. 

Terrell also held a position as pub- 
licity manager for Verve Records and 
wrote for Global Rhythm, Jazziz, Vibe, 

Essence, the Village Voice and the 
Washington City Paper, among others. 

Danny Newman, 88, director of press 
and publicity for the Chicago Lyric 
Opera, died Dec. 1 from pulmonary fi- 

brosis at his home in Lincolnwood, Ill. 
Newman's concept for subscription - 

based audience building is illustrated 
in his book "Subscribe Now!," which 
was released in 1977. It has since been 
printed in 10 editions and is used in 
31 countries. 

Carlos "Patato" Valdés, 81, Cuban 
percussionist, died Dec. 5 in Cleveland 
of complications from emphysema. 

Born in Havana, Valdés immersed 
himself in Afro -Cuban music, instru- 
ments and dance. In the '40s, he played 
with Cuban acts before touring the 
United States, where he eventually 
moved after visiting New York to team 
with Afro -Cuban music leaders like 
Mongo Santamaria. Soon working 
with such jazz greats as Dizzy Gille- 
spie and Max Roach, he went solo, dab- 

bled in salsa and moved to Paris, and 
later the West Coast, before returning 
to New York. 

Valdés performed with Tito Puente 
at the Newport Jazz Festival; was nom- 
inated for a Grammy Award for his 
solo debut, "Ritmo y Candela I and II "; 

and contributed music to the movies 

"The Mambo Kings" and "Calle 54." 
Valdés continued performing with his 
band the Conga Kings, recording an- 
other album at the age of 73. 

Billie Lowery, 84, co- founder of Low- 

ery Music Publishing, died Dec. 8 in 
Atlanta of complications from cancer 
and diabetes. 

Atlanta -based Lowery Music Group, 
founded in 1952 with Lowery's hus- 
band and renowned Georgia music 
publisher Bill Lowery, became one of 
the largest independent music com- 
panies in America before being pur- 
chased by Sony Music Publishing in 
1999. Over 50 years, the couple held 
more than 7,000 titles, including sev- 
eral million -sellers. 

Married in 1942, the pair saw their 
first major success in 1956 with Gene 
Vincent's "Be- Bop -a- Lula." Other hits 
included "(I Never Promised You A) 

Rose Garden" and Alicia Bridges' disco 
hit "I Love the Nightlife." 

J.D. "Cast" King, 81, country singer/ 
songwriter, died Dec. 13 at his home in 
Old Sand Mountain, Ala., from cancer. 

King taught himself guitar at the 
age of 10 and in 1955 recorded with 
his honky -tonk band, the Country 
Drifters, at Sun Studios in Memphis. 
But King's debut album, "Saw Mill 
Man," didn't emerge until Locust 

Music released it 50 years later. At the 
age of 79, his music landed him press 
coverage, film possibilities and a place- 
ment in Gus Van Sant's upcoming 
movie, "Paranoid Park." 

Joel Dorn, 65, Grammy Award - 
winning producer who worked with 
Roberta Flack, Bette Midler, the Neville 
Brothers and Charles Mingus, died Dec. 

17 in New York from a heart attack. 
After a stint as a Philadelphia DJ, 

Dorn moved to Atlantic Records, 
where his productions resulted in 10 

gold albums, five platinum albums 
and seven gold singles. Among his hits 
were Flack's singles "The First Time 
Ever I Saw Your Face" and "Killing Me 

Softly With His Song" and Midler's 
album "The Divine Miss M." 

Dorn later worked as a consultant 
for Rhino, GRP and Columbia, and 
started his own label, 32 Records, 
where he reissued more than 250 ti- 
tles and produced such series as "Jazz 
for a Rainy Day." 

Evan Farrell, 33, multi- instrumentalist 
for Rogue Wave, Japonize Elephants 
and Magnolia Electric Co., died Dec. 
23 in Oakland, Calif., from injuries 
suffered in a fire. 

Farrell was a stalwart member of the 
music scene in Bloomington, Ind., where 
he played in numerous bands. . 
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RECORD COMPANIES: Rhino Entertainment names Richie 

Gallo senior VP of its newly established One Catalog Group. 
He was executive VP of Universal Music Enterprises imprint 
New Door. 

Universal Motown Republic Group ups Pat Monaco 
to executive VP of sales and field marketing. He was 
senior VP. 

PUBLISHING: Sony /ATV Music Publishing promotes Bill 
Starke to chief information officer /VP of information technol- 
ogy. He was VP. 

Classical music publisher Boosey & Hawkes appoints 
Zizi Mueller director of composers and repertoire. She 
was founder /artistic director /flutist for music group Mosaic. 

DISTRIBUTION: Universal Music Group Distribution pro- 
motes Kim Beauchamp to senior VP of e- commerce and mo- 
bile operations. She was VP of e- commerce operations at 
Universal Music Group. 

WEA elevates Richard Jennings to VP of creative serv- 
ices. He was senior director. 

TOURING: SMG Puerto Rico, the company in charge of admin- 
istering Puerto Rico's José Miguel Agrelot Coliseum, pro- 
motes Wesley Elizabeth Cullen to GM /director of events and 

guests services at the coliseum. 
Live Nation in Hong Kong appoints Luke Bede director of 

booking for Asia. He was previously responsible for ticketing 
and logistics liaising at Dainty Consolidated Entertainment 
in Australia. 

Pala Casino Spa and Resort in Pala, Calif., names David 
Swift director of entertainment. He will oversee booking and 

promoting concerts at the facility's four venues. Swift was 

director of business development at Los Angeles -based Bill 
Silva Presents. 

DIGITAL: eMusic names Kip Morgan chief marketing officer 
and Anna Punsal VP of customer relationship manager. Mor- 

gan was VP of direct marketing, access and audience at Earth - 

link. Punsal was director of customer retention and loyalty 
at Earthlink. 

Warner Bros. Digital Distribution names Thomas Gewecke 

president. He was VP of global digital business development 
at Sony BMG. 

-Edited by Mitchell Peters 

Cì(X)I)W() R KS 
SEAL TO HEADLINE MOC BENEFIT 
Musicians On Call, which brings recorded and live music 
to the bedsides of patients in health -care facilities, has 
announced that British pop /soul singer Seal will headline 
its fourth annual benefit concert and auction, set for Jan. 29 

at the Hard Rock Cafe in New York. The benefit will also 
feature a performance from Nashville -based country four - 
piece Jypsi. Leading up to the event, items donated by mu- 
sicians will be available for bidding at musiciansoncall.org. 
The items include a guitar autographed by Bruce Spring - 
steen, a harmonica from the Johnny Cash estate, studio time 
with Maroon 5, a VIP Grammy Awards package, a Carrie 
Underwood concert package, artwork by John Lennon and 
a basketball signed by Justin Timberlake. The last three MOC 
benefit concerts have collectively raised nearly $1 million 
for the nonprofit organization. 

ACI(B IEA'E 

Recording Academy chairman Jimmy Jam, left, and Recording Academy presi- 
cent /CEO Neil Portnow pose on the Walk of Fame on Hollywood Boulevard in 
Los Angeles. The Hollywood Historic Trust presented the Recording Academy 
with an Award of Excellence star in recognition of the its 50 -year contribution 
to the music industry. 

Miami -based DJ /producer DJ Khaled, 
center, celebrates exceeding sales 

of 500,000 digital singles for 
"We Takin' Over" with Cash Money 

co- founders Ronald "Slim "Williams, 
left, and Bryan `baby /Birdman" 

Williams. 

The Society of Singers Chapter East honored music legend Neil Sedaka, right, 
with its Golden Mic Award. created to salute outstanding career achievement. 
The award was presented to Sedaka at Avery Fisher Hall at Lincoln Center in 
New York by SOS Chapter East president Charles Walton, PHOTO: COURTESY OF 

BOBBY BANK 

Debbie 
Harry and actor Alan 

Cumming attend David 
Barton's annual Toy Drive Party at 

the David Barton Gym in New York. More 
than 20,000 toys were donated to St. Jude's 

Children's Research Hospital in New York. 

Josh Groben, left, 
poses backstage with XM 

Satellite Radio host George Taylor 
Morris after appearing on XM's "Artist 
Confidential" series in New York. PHOTO: 

COURTESY OF GARY GERSHOFF /WIREIMAGE.COM 

INSIDE TRACK 

ALMOST READY TO `GO' 
After two -and -a -half years on the road in support of 2005's "Oh No," 

OK Go has been taking a much -needed break and is beginning to 
prep its third full -length set. "We don't write very well on the road, 

which means we haven't written much at all," frontman Damien 
Kulash tells Track. Still, the foursome has put itself on schedule to 
completely finish penning the tunes before entering the studio this 

summer. "We'll presumably release it through Capitol ... if they 
still exist by then." The group has a "list of suspects" for potential 
producers, but is open to working again with Tore Johansson in 

Sweden. According to Kulash, the arrangements for the album will 
be undoubtedly influenced by OK Go's recent colaboration with 
New Orleans funk troupe Bonerama. "There's going to be more 
horns than we've ever had before," he says. The t No troupes col- 

lided last year, rerecording OK Go songs and a pair of covers for 
"You're Not Alone," an EP due Feb. 5 to benefit NOLA R &B legend 
Al "Carnival Time" Johnson and Sweet Home New Orleans. 
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Belvedere 
Vodka consumer 

development manager Tony 
Suarez, left, and actor /artist Jamie 

Foxx pose during Foxx's "New Jack 
City "- themed 40th birthday party at the 

Delano in Miami, thrown by Belvedere Vodka. 

Under- 
privileged 
New York kids 
affiliated with Rusts 
Philanthropic Arts 
Foundation -supported 
programs had the time 
of their lives at the 
organization's eighth 
annual Youth Holiday Party 
at the Fillmore in New York, 
sponsored by Tercet. MTV's 
Sway, right, hosted the event, 
which included appearances 
by Rush Philanthropic 
co- founder Russel Simmons. 

Regional Mexican band Los Tucanes de Tijuana attend the fifth Angel Film Awards 
at the Monaco Internationa Film Festival in Monte Carlo. The group won a special 
mention along with directo- Miguel Angel Varela Fimbres for the musical 
documentary "Los Ilegales? Flanking Fimbres, center, from left are Los Tucanes 
de Tijuana members Mario Moreno, Clemente Flores, Mario Quintero, Gustavo 
"Chito" Labrada, Alfredo González and David Servin. 

Italian 
singer /songwriter 

Nicola Congiu, left, with 
Paradigm Artist Agency owner 

Sam Gores, following the singer's private 
industry showcase at the Gibson Showroom 

in Beverly Hills, Calif. Congiu recently opened 
for Jewel with the Chicago Pops Orchestra and 

is working with renowned producer Steve Binder. 

INSIDE TRACK 

SHAKING OFF THE RUST 
Rusted Root is getting ready to hit a Pittsburgh stu- 
dio to record its first album of new material in more 
than five years. Singer /percussionist Liz Berlin tells 

Track that "there's a 

lot of uptempo stuff. 
There's this new song 
that's really rocking 
called 'Bad Son,' and 
it's kind of political 
and just, like, super in- 
your -face fun." The 
group, which most re- 

cently recorded for 
Universal, is likely tc 
self -release the new 
effort. "lt doesn't 
make sense to strive 
for a record deal as 

some kind of solution 
or a way to boost your 
career," Berlin says. "If 
[the] right situation or 
offer came along, we 
might consider it. But 
we're happy doing it 
ourselves." 

Headed by hunger organizations Foodbank for New York City and the 
Lunchbox Fund of South Africa, the second annual Lunchbox Auction was 
held in December in New York, where more than 100 celebrities in music, 
fashion and film joined forces to feed the world's starving children. Michael 
Stipe hosted the kic.<off event, which included such music icons as Patti 
Smith designing lunch boxes to be auctioned for charity. 

Backstage at James 
Taylor and Carole King's 

historic reunion to celebrate 
the 50th anniversary of Los Angeles 
club the Troubadour are, clockwise 

from back left, Taylor, John Lithgow, 
Julia Louis -Dreyfus and King. 

Theatre 
L.A. LIV 

Enrique Iglesias celebrated 
backstage at Los Angeles' Nokia Theatre 

after his sold -out Dec. 7 concert. From left are 
AEG Live marketing manager Melissa Rose, 

AEG Live director of Latin talent Rebecca Leon, 
Iglesias ano Iglesias' manager Femando Glaccardi. 
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PLORE THE 

RID DF MOBILE 
NTERTAINMENT 
THE GSMA MOBILE WORLD CONGRESS 

Jot' ' oday's top entertainment and technology irdustry insiders at MOBILE BACKSTAGE 
- A GSMA/Nielsen Production for the Mobile World Congress, powered by Billboard 
and The Hollywood Reporter. 

This one -day event, taking place in the unique surroundings of the National Palace (Palau 

Nacional), offers a refreshingly new perspective or the evolution of mobile entertainment 
including mobile music, TV, video, gaming and more. 

a4 
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Star -powered keynote interviews with the artists, executives 
and celebrities who are taking the lead n this exciting field. 
Innovative Case Studies 
Custom Mobile Entertainment Research 
Panel discussions on provocative topics such as: 

Creating Content for Mobile 
Value Chain Control and Compensation 
Business Models: A La Carte vs. Subscription vs. Ad- Supported 
Social Networking on Mobile 

PLUS... 
Access to the Mobile World Congress Exhibit Floor 

FEBRUARY 13, 2008 
NATIONAL PALACE (PALAU NACIONALZ) 
BARCELONA, SPAIN 

MOBILE BACKSTAGE 1 -DAY PASS: 
799 EUR ($1,150 USD approx) 
*includes the Mobile World Congress OR 
"Exhibition Visitor Pass" 
valued at 599 EUR - $860 USD approx 

THE MOBILE WORLD CONGRESS 
4 -DAY GOLD PASS: 
3,799 EUR ($5,460 USD approx) 
*includes full access to all of the Mobile World Congres., 

conferences and exhibitions, Feb. 11 -14, 2008 
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A GSMA /NIELSEN PRODUCTION FOR THE MOBILE WORLD CONGRESS 
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E art R TODAY! WWW .MOBILE6ACKSTAGECUNFERENCE.CD 
REGISTRATION: 646.654.7254 SPONSORSHIPS: 646.654.4613 
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Play where the grass is always greener. 

ecúré em 

Each year billions of new compact discs (CDs, CD -Rs, DVDs and DVD -Rs) are 

produced, vhile millions of them end up in our landfills and incinerators. You 

can do yourpart to help save the environment by requesting new music be 

delivered toiyou through the Play MPE Secure Media Delivery System. 

Help spread the word and go green. 

To recy pie your CDs or DVDs visit these websites 

www.cdrecyclinycenter.org www.greendisk.com 
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