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From Sarah Brightman to kd lang... from “The Sounc of Music” to “The
Phantom of The Opera”... from Roger Watars "The Dark Side of the Moon" to
"The Silk Road Ensemble with Yo-Yo Ma China Tour". When the world’s
great names head for Greater China, they start n one place: Music Nation.
With offices in Hong Kong, Beijing, Shanghai, Guangzhou and Taipei, Music
Nation is a full-service organization with a focus on the region. The Group’s
expertise lies in organizing and producing concerts and live extravaganzas,
digital music services and distribution, and artist management... Bringing
more music and entertainment to more people in this part of the world.
Music Nation. It’s the f rst stop of any tour to Greater China.

Q..

musicnation

www.musicnationgroup.com
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Who rocked at
Lollagalooza? Patti Smith
played an extra set fov little
kids, lggy & the 3tooges
invited fans onsza J€, and
Pearl Jam closed the three-
day Chicago fest to
backadrop of fireworks.
More at jadedinsider.com.

BRUUUUUUUUUCE!

The Boss is

back with the

“ﬁﬁ E-Street Band
w S plus Compact
Discs celebrate a birthday

and American ldol’s
Jordin Sparks signs.
Watch the video at

billboard.com/sixty.
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UPFRONT

DO YOU WANT
TUNES WITH THAT?
Music marketing shakes
up the fast food game.
Retail Track, Making
The Brand

On The Road

FEATURIES

20

18
19

Latin

The 2ublishers Place
Digital Entertainment
21 Global

24 Garage Rock

25 Q&A: Gregg
Latterman

SEEDS OF DOUBT Frifteen yea-s of Nielsen

SoundScan data reveal just how rare artist growth

stories have become.

ONE MORE TIME Left for dead by many
fans, Daft Punk has revitalized its career—and maybe
dance music—in the process.

PAUL ANKA with “Classic Songs, My Way,” the

singer/songwriter moves into his fifth decade of acclaim.

MUSIC
‘GIRL’ TALK Black
Eyed Peas main man
tests solo waters.
Global Pulse
Nashville Scene,

6 Questions:
Chubby Checker
Higher Ground,
Rhythm & Blues,
Classical Score

Reviews

HOME FRONT

Dedicated to the top-
selling genre, this summit
features artist showcases
educational sessions and
the “Women of Regional

Mexican Music” panel with

Jenni Rivera, Diana Reyes
and Horoscopos. More at
billboardevents.com.

SEPTEMBER 1, 2007

REGIONAL MEXICAN

IN EVERY
ISSULE

6 Opinior

57 Over The Counter

57 Market Watch

58 Charts

75 Marketplace

77 Executive Turntable,
Backbeat, Inside Trac«

ON THE COVER: Will..am: Joseph Cultice:
Austin Winkler of dinder: Chris McKay/
Wireimage.cory; Tae Fray: Sara De Boer
Retna: Gnarls Barkley: Brian Achy
Wireimage.com; CK Go: Larry Busaccay
Wireimage.com; Lacey Mosley of Flyleaf:
Soren McCarty/Wireimage.com

DANCE MUSIC
SUMMIT

The dance music industry’s
most important event
returns to L.as Vegas and
features panel topics, Q&A
sessions with artists and
DJs, the Vegas Music
Experience and more. Info
at billboardevents.com.

www.billboard.biz b
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EDITORIALS | COMMENTARY | LETTERS

GEOFF MAYFIELD |

Billboard

GrowthIndifference?

Lessons Learned In 15 Years Of Nielsen SoundScan Data

This may seem an odd admission froma
guy who has been a journalist for more
than the 21 years I’ve spent at Billboard,
but handling more than my fair share of
calls from the Fourth Estate, I'll concede
that some reporters can be a pain in the
tush. Some are not as prepared as they
should be; some have a preconceived no-
tion of what the story is before they inter-
view sources. But, please don’t run too
far with that. I said “some,” not “many”
or “most.”

7 | U 8 L

The payoff is that sometimes, a call
from a reporter who either has extensive
knowledge of the field being discussed,
or who at least has given genuine thought
to the story’s topic, leads to an exhilarat-
ing discussion that enlightens, even if
only by adding new perspective.

Such a conversation happened late last
year when Jeff Leeds, reporter for The
New York Times, told me how many
music executives have complained that
artist development—far from a sure bet
even in a booming environment—had
become an increasingly daunting task in
adecade when album sales have fallen in
all but one year. Some of us at Billboard
had heard that same woe in recent years,
so Leeds’ call struck a chord.

Heand [ wondered whether there was
meat on those bones. Had changes in pop
culture, as well as the way music is con-
sumed, rendered the launch of a new
artist's career an even iffier proposition
than it had been in the music industry’s
growth years? Or, were these gripes just
excuses to cover poor performance or mis-
placed priorities? And, how might Bill-
board's charts illuminate those questions?

We enlisted Billboard analyst Keith
Caulfield, most of our chart managers
and reams of Nielsen SoundScan data to
examine 16 years of chart performance
by artists who either started their careers
on the Top Heatseekers chart or whose
first albums bypassed that list by open-
ing in the top half of The Billboard 200.
The first fruits of that analysis are found
in an article in this issue (see page 26).
Expect coverage soon, based on the same

6 | BILLBOARD | SEPTEMBER 1, 2007

body of duta, from The New York Times.
And, within the next two weeks, Billboard
will begin offering a white paper that in-
cludes granular data on more than 4,000
albums from more than 1,000 artists,
culled from 1992 to 2006, as well as ta-
bles of analysis that we simply could not
fit into this issue’s story.

The condensed answer to the artist de-
velopment quandary is that labels have a
much easier time getting newcomers’ al-
bums to launch in the top half of The Bili-
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board 200—and even in the top 10—than
they did in the '90s. But, along the way, it
has become all the more difficult to cul-
tivate slower-starting rookie albums to
No. 100 and higher, and more’s the pity,
because even in this era of diminished
album sales, artists who cultivate more
organically tend to sell better than those
who start with a flash. You can look it up
when our white paper comes out.

While we acknowledge that bringing
slower-developing artists home has be-
come more difficult, the rewards that
come from such efforts mean artist de-

-EEDBACK

CANADIAN MISSED

[t was interesting to read in the Aug. 11 issue
about your new Canadian correspondent.
However, you didn’t give his contact infor-
mation in the article or in your masthead.

Please print?

Al Mair
MHL Communications
Toronto

ED. NOTE: Apologies for the oversight.

Robert Thompson, our north of the border

go-to guy, is happy to be reached at
robertthompson8@sympatico.ca.

WRITE US. Share your feedback with Billboard readers f .
around the world. Send correspondence to letters@billboard.com.

velopment should not only remain an on-
going priority, but one that needs to be
embraced with great vigor.

Although consolidation of retail and
radio might hinder regional growth that
once helped smaller careers become large
ones, SoundScan still offers its sub-
scribers the same granular data that
helped such acts as Pearl Jam, 2Pac, Ra-
diohead, Faith Hill and Sarah McLachlan
grow into national powerhouses. And, it
seems the same new-media platforms
that make the vast U.S. market seem like
a smaller place could also be used to im-
plement pinpoint marketing that has been
marginalized by consolidation.

To help that process along, look for a
revamp soon of the page that houses Bill-
board’s Top Heatseekers chart, with an
enhanced view of regional uprisings.

And, acknowledging that the ways con-
sumers experience music in these mod-
ern times has altered the role of album
sales, look for a new chartin the not-too-
distant future that ranks artist popular-
ity by combining multiple pools of
revenue. Billboard and our colleagues at
Nielsen Music are focusing on that tool,
an ongoing progression that saw us add
digital and ringtone charts to the maga-
zine in the past four years, and more re-
cently, incorporate digital streaming and
on-demand Internet plays into The Bill-
board Hot 100.

These innovations happen because we
pay attention to our readers’ wants and
needs. And, like you, Billboard can’t af-
ford to stand still. e

FOR THE RECORD

B The Bits and Briefs
item regarding Syn-
chronicity Live in the
Aug. 18 issue should
have mentioned that
artists can also stream
their performances
through the service in
real time, in addition to
uploading prerecorded
footage.

dle This

Py

include name, title, address and phone number for verification.

Letters should be conclse and may be edited. All submissions published shalt become the
sole property of Billboard, which shall own the copyrlght (n whole or part, for publication.
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>>>MAJORS,
LARGE
WEBCASTERS
REACH
AGREEMENT

Major record labels
and SoundExchange
have reached a deal
with the large
webcasting services
over crucial terms
covering royalty
rates through 2010.
Under the deal, large
commercial
webcasters AOL,
Live365, MTV,
RealNetworks,
Pandora and Yahoo
will not have to pay
more than $50,000
per service as a per-
station or per-
channef minimum
royalty to webcast
sound recordings,
according to a
source close to the
negotiations.

>>ADS HIT
YOUTUBE
YouTube has
unveiled its long-
awaited advertising
platform, InVideo
Ads. The system
places semi-
transparent ad
“overlays” at the
bottom of its video
player, which will
disappear after 10
seconds if users
don’t click through
to see more. The
company will charge
on an impression
basis, as well as
provide click-
through data. Launch
partners include
BMW and New Line
Cinema.

>>>ARIA,
MOTOROLA
INK CELL
PHONE DEAL
In a first for the
Australian music
industry, the
Australian
Recording Industry
Assn. has
collaborated with
wireless
manufacturer
Motorola to launch
a new cell phone
handset. A button
on the MOTOROKR
26 ARIA edition
allows consumers
to access the charts
and artist page,
and buy download
tracks, which can
be played on its
built-in player.

THE NEXT “OC"?

TUNES WITH

SEASON OF SALSA

STICKY WIKIS

Music Marketing Shakes Up The Fast Food Game

The rumble of hungry bellies
isn’t the only notable sound
you’ll hear at fast food chains
these days.

More and more, quick-
service restauran! companies
are folding music into their
marketing and promotion ini-
tiatives. In recent weeks, Mc-
Donald’s, Burger King and Taco
Bell have each introduced
music platforms that cater pri-
marily to the youth market.

McDonald’s launched a con-
cert tour, Burger King is testing
a digital rights management-
free digital download promo-
tion with EMI Music in the
United Kingdom, and Taco Bell
is treating young indie rock
bands to free meals en route to
giving them more exposure

(see list, below).

“Music has always been used
as a promotional tool by fast
food chains,” says Giles Harris,
head of music and brands at
EMI Music U.K. and Ireland.
Indeed, in recent years, McDon-
ald’s has featured N Sync, Brit-
ney Spears and Destiny’s Child
in special promotions. Histor-
ically, though, Harris adds,
“they tended to focus on movies.
But these days, music is less re-
strictive and labels are looking
for new distribution channels
and revenue streams.”

And in general, says Robert
Passikoff, president of brand
consulting firm Brand Keys,
“brands are using music to
emotionally connect with
today’s youth. The hope is that

FAST FOOD NATION |

These chains are leading the way when it comes to adding

music to their mix:

BURGER KING During a two-month pilot program being
tested in eight Burger King locations in the United Kingdom,
consumers can search for, sample and download from a mi- |

crosite prepaid, digital rights management-free tracks from |
such EMI acts as Kylie Minogue, Hilary Duff, the Thrills, Paul

Van Dyk and Culture Club.

MCDONALD’S Stars of the 10-city McDonald’s Live tour, which
launched July 26 and wraps up Sept. 25, include Ne-Yo, Kenna,
Kat DelLuna and the Dey, with the majority of concerts held in
McDonald's parking lots. Between 500 and 1,500 concertgoers
are admitted to each free show on a first-come, first-served basis.

TACO BELL Taco Beli’s second annual Feed the Beat pro-
gram offers complimentary food and beverages to 25 touring,
up-and-coming rock bands that fill out a submission form at
tacobell.com/feedthebeat. Music fans can log on to fourth-
meal.com and learn about participating bands. -MP

brand loyalty will follow.

On average, 16- to 24-year-
olds visit fast food restaurants
21 times per month, according
to Sandelman & Associates, a
food service marketing re-
search and consulting firm in
San Clemente, Calif. Among
the same age group, heavy
users of quick-service restau-
rants make 44 visits per month.

And in reaching the coveted
youth demo, accessibility and
convenience are key.

“Today’s campaigns are cus-
tomer-driven and occur where
our customers are already en-
gaged with the brand,” says
Douglas Freeland, director of
U.S. marketing and young
adult programming at McDon-
ald’s. “It’s not just about put-
ting up banners at a concert.

To seamlessly execute McDon-
ald’s Live, the restaurant chain
worked with event marketing
agency TBA Global, which han-
dled artist negotiations.

The Burger King pilot promo-
tion—which, depending on its
success, may subsequently be
launched in other territories
around the world—is a direct re-
sultofa recently initiated strate-
gic partnership between EMI
Music and Chicago-based digi-
tal media agency Vervelife,
which specializes in creating cus-
tornized online media consumer
experiences for global brands. In
this business arrangement, EMI
opens its DRM-free digital music
catalog to Vervelife’s global
brand partners. Burger King is
the first of VerveLife's clients to
partake of EMI’s riches.

According to Vervelife

wwwW americanradiohistorvy com

PAYING HOMAGE

Above and below: §
NE-YO performs
during the McDonald’s
Live launch July 26 at
Venice BeachinLos
Angeles. Right: The
tour’s Chicago
instaliment on Aug. 7.

founder/CEO Justin
Jarvinen, mostclients
today are interested in
DRM-free content.
“Theyunderstand the
DRM-free concept to
the extent that it
means their cus-
tomers can play con-
tent on any device,”
he says. “They like
that kind of interoperability.”

His clients also like that they
can track their return on invest-
ment at the same time that cus-
tomers are customizing their
own experiences.

In this way, brands are build-
ing more direct relatienships
with their customers, with
music providing the ties that
bind. “We view music as a re-
lationship builder,” Taco Bell
marketing manager W'l Bortz

SELF-AWARE

says. “Along the way, we're sup-
porting indie music.

Last vear’s inaugural Feed
the Bear campaign included a
couple of bands, Amber Pa-
cificand Daphne Loves Derby,
that in 2007 graduated to slots
on the Vans Warped tour.

“Ifaband can use Taco Bell’s
clout tc help it grow bigger,
then we become a part of that
success,” Bortz says. “Every-
one wins.” e

b- MOBILE: For 24/7 news and analysis on your cell phone
BDIZ or mobile device, go to: mobile.billboard.biz
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>>>PARAMOUNT
DROPS BLU-RAY
Paramount Pictures
and DreamWorks
Animation SKG
revealed that they will
exclusively release
titles in the next-
generation DVD format
HD DVD, dropping
support of Blu-ray.
Paramount’s first
releases under the
exclusive HD DVD
program includes
“Blades of Glory,”
“Transformers” and
“Shrek the Third.”
Additionally,
Twentieth Century Fox
revealed it will release
29 new Blu-ray titles
by the end of the year,
including “Fantastic
Four: Rise of the Silver
Surfer” and “Live Free
or Die Hard.”

>>>REPORT:
PIRACY HAS
COST U.S. $12.5B
A new study released
by the Institute for
Policy Innovation
estimates that global
piracy of recorded
music has cost the
United States $12.5
billion in economic
output and 71,060 jobs
annually. In addition,
the report estimates
that the U.S.
government loses at
least $422 million in tax
revenue, including $291
million in personal
income tax and $131
million in lost
corporate income and
production taxes.

>>>AEG,
HARRAH’S
PARTNER FOR
VEGAS ARENA
AEG and Harrah’s
Entertainment have
entered a partnership
to develop an
approximately 20,000~
seat arena that will sit
one block east of the
Las Vegas Strip.
Scheduled for a 2010
completion date, the
privately financed
arena will encompass
approximately 10 acres
of fand that is part of
the current Harrah’s
land holdings. The
location is situated
directly behind the
Bally’s and Paris
resorts. The project is
likely to cost as much
as $500 million,
sources tell
billboard.biz.

m BY ED CHRISTMAN

IN THE CARDS

Will iTunes Gift Cards Help Or Hurt Physical Retail?

Inamove to enhance its alreadyprodi-
gious stature as a music merchandiser,
Apple will lead a test this fall that
places artist- and album-specific
iTunes gift cards in brick-and-mortar
retail stores.

The iTunes gift cards, according to
label and retail sources, will each fea-
ture specific album covers against an
Amaray DVD-sized cardboard back-
ing that can be merchandised in CD
racks or on walls or at counters. Al-
bums by Maroon 5, Norah jones and
Eddie Vedder are under considera-
tion for inclusion in the tests, which
will run at Safeway, Starbucks and
Best Buy. Though Wal-Mart and Tar-
get have been approached, there is no
word on whether those merchants
will participate.

The test creates a dilemma for the
majors. On one hand, executives like
the possibility that the gift cards could
get music into stores that don’t carry
it now. They also like the increased ex-
posure for their artists. And in stores

that currently carry music, they fore-
see a role for the gift cards as music
selection and CD sales are reduced
due to store closures, inventory re-
alignments and the format’s oncom-
ing obsolescence.

iTunes is pitching its album-specific
gift cards, which will feature the Apple
and iTunes logos, as a way to get more
music in existing shelf space at stores
that already carry music. Since the gift
cards are not activated until a customer
brings them to the register, there is no
inventory carrying charge, something
that will appeal to retailers.

“It may be a way to get deep SKUs
back into stores,” one major-label dis-
tribution executive says. And when CD
sales ultimately get weaker, he says,
anything that encourages music buy-
ing is to be welcomed.

But other executives worry the gam-
bit might in fact accelerate the demise
of the CD. The strategy will also enhance
the prominence of Apple, which is al-
ready perceived (o be heavy-handed in

wielding its clout with labels.
“It sounds like a way to
help Apple get 50% market
share,” one senior label
executive says. A senior
distribution executive
adds, “It’s ridiculous for
Apple to negotiate with re-
tailers on our behalf.”
Another distribution
executive wonders why
music retailers carrying
CDs would go along with
the idea, since it could
drive more trafficto iTunes
at the expense of brick-
and-mortar merchants.
iTunes didn’t respond
to requests for comment.
Meanwhile, sources suggest
that single album gift-card titles
would be priced between $11.99
and $14.99—above iTunes’ main al-
bum price point of $9.99—Dbut each
could come with music videos and
ringtones. It's unclear if the labels

would get their
traditional whole-
sale cost of $7 per
album or if they
would take a hair-
cut. But the overall
pricing model
needs to provide
enough cushion for
not only the labels,
but also allow
Apple, the brick-
and-mortar retailer
the gift-card activa-
tion companies and
a rackjobber—if
one is needed to
service the nontra-
ditional retail ac-

counts—to get their cuts too.

For all his uneasiness over

the idea, one executive con-
cedes, “You have to give it to
iTunes for trying to press

their dominance in inter-
esting ways.” cow

BY ANTONY BRUNO

Running Interference Against iTunes

Digital Music Initiatives Attempt To Nibble Away At Apple

The digital music wars are entering a new phase.

Several digital music service providers—including MTV'’s Urge, Rhapsody, Verizon Wireless,
Wal-Mart and Yahoo Music—have unveiled new forays designed to shine light on their struggling

services in the shadow of Apple’s still-dominant iTunes.

While noindividual effort is likely to dislodge Apple fromits No. 1 position, all are clearly efforts
to chip away at its commanding lead. According to data from NPD Group, Apple controls 73.7%
of the retail digital-music market, with more than 3 billion tracks sold since it went live. iTunes is

liance that emphasizes each
partner’s strengths and elimi-
nates their weaknesses in what
MTV Networks president Van
Toffler called a “perfect storm”
of capabilities. Whether they
can execute it is another story.

also the third-largest music retailer of any kind, surpassed only by Best Buy and Wal-Mart.

WAL-MART

REALNETWORKS, MTV,
VERIZON WIRELESS

In perhaps the most significant
move, the three providers have
joined forces to offer one inte-
grated digital-music platform
that includes Rhapsody’s tech-
nology and music, editorial con-
tent and playlist programming
from MTV’s Urge and wireless

distribution via Verizon Wire-
less. MTV brings strong market-
ing muscle—to the tune of $230
million during the next five
years, not to mention its on-air
channels—some well-received
blogs and other editorial re-
sources that should improve on
Rhapsody’s content. Verizon
brings a mobile extension,

¥ From left: RealNetworks chairman/CEO ROB

“GLASER, Verizon Communications senior VP
JOHN STRATTON and MTV Networks prefident
VAN TOFFLER,

8 BILLBOARD |

SEPTEMBER 1, 2007

something market leader
iTunes still lacks. And Rhapsody
brings the most popular sub-
scription services on the mar-
ket, its existing subscribers and
back-end mobile technology.
The big bet, however, is on
integration. Verizon will re-
place its Web-based digital
music store with the new
Rhapsody service, and will
send a copy of every song
downloaded to a Verizon
phone to the user’s Rhapsody
account. And Rhapsody sub-
scribers will be able to trans-
fer subscription-based music
to Rhapsody-compatible Ver-
izon phones once they’re in-
troduced later this year. But
don’t expect to download sub-
scription tracks over the air
from Verizon phones just yet.
On paper it’s a strong al-

www americanradiohistorv com

The big-box retailer has
started a PR initiative to high-
light the availability of digital
rights management-free (read:
iPod-compatible) music from
EMI and Universal Music
Group. Thisis a particularly big
deal for Wal-Mart, which has
not been able to translate its
success as a physical retailer
to digital music. While it is re-
sponsibie for about 22% of
physical CD sales, Wal-Mart
has less than 2% market share
among music services, despite
undercutting the competition
on price. Protected tracks are
11 cents cheaper than on
iTunes, while DRM-free tracks
are 35 cents cheaper.
However, this probably
won’'t matter much until Wal-
Mart can sell all its music with-
out DRM, not just music from

EMI and UMG. Also, the conser-
vative company insists onsell-
ing only edited versions of
songs that otherwise would
earn a parental advisory notice.

YAHOO MUSIC

Yahoo has unveiled plans to
launch a Web-based music
player that will allow current
and non-subscribers to stream
music from the service with-
out requiring them to down-
load the full Yahoo Music Un-
limited software.

While its music portal re-
ceives more than 25 million
unigue hits per month, the
Yahoo Music Unlimited sub-
scription service continues to
struggle for mass-market at-
tention, just like every other
subscription service out there.

According to Yahoo Music
GM lan Rogers, the idea is to
give its broader Internet com-
munity access to the same
tools as subscribers and even-
tually convert them into pay-
ing members. Non-subscribers
can hear only 30-second sam-
ples, while members canlisten
to the entire track. oo
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‘GREAT SEASON,
GREAT YEAR!

Innovative licensing solutions that encompass digital distribution of music
with more than 10,000 radio broadcasters across America
and national television and cable networks including
ABC, HBO. Disney, Lifetime and PBS.

More than 500 new licensing agreements for digital music delivery
platforms, now leading the industry with licenses covering
more than 4,300 digital media cutlets.

More than $835 million in performing right revenues, the most by
any copyright organization anywhere in the world

More than $225 million in international revenues, generated by
the creators of the world’s most popular music

Welcomed more than 20,000 new songwriters and composers to the
BMI roster with bmi.com’s end-to-end online affiliation process

The most detailed, accurate and comprehensive radio airplay tracking
system in the industry, now measuring more than 4 million hours
annually, bolstered by Landmark Digital Services’
BlueArrow™ technology

See It Hear First™ podcasts, offering top new talent the opportunity
to be heard by thousands of industry professionals and
fans around the world.

The only performing right organization honored with a special = u
Tony® Award for support of musical theatre | i ;?r

W §

THE CHOICE OF ’l‘lili W()ilLl)'S BEST SONGWRITERS
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>>>BROOKS
CONFIRMS
‘ULTIMATE HITS’
COLLECTION
Garth Brooks has
confirmed that on Nov.
6 he will release “The
Ultimate Hits,” a 34-
track, two-CD
greatest-hits
retrospective with
four new songs and a
DVD with videos.
Billboard.biz first
reported the news
Aug. 10. The album will
be self-distributed to
all retailers via his
Pearl Records label.
“We’'re doing deals
one-on-one with
retail,” Brooks said at
an Aug. 18 press
conference in
Nashville.

>>>SUPERD
DISTRIB SIGNS
METAL GOD

Super D Independent
Distribution has
signed Rob Halford’s
Metal God
Entertainment to a
U.S. distrib deal. The
first release under the
deal will be “Metal
God Essentials Volume
1” on Sept. 11. The
Irvine, Calif., one-stop
has been ramping up
its independent
distribution with new
label signings and the
hiring of Tim Hinsley
as the indie
distributor’s GM.

>>>AMERICAN
MUSIC AWARDS
HEAD TO NOKIA
IN LOS ANGELES
Dick Clark Productions
and AEG have revealed
that the 2007 American
Music Awards will be
hosted at the new
Nokia Theatre in Los
Angeles, which is
scheduled to open in
late October. The
awards show will be
broadcast live Nov. 18
on ABC. The upcoming
American Music Awards
will be the first awards
show broadcast at the
new 7,100-seat Nokia
Theatre.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Susan
Butler, Ed Christman,
Christie Eliezer, Andre
Paine, Mitchell Peters
and Ken Tucker.

For 24/7 news and
biz

analysis on your
moblle device, go to:
mobile.billboard.biz

BY RAY WADDELL

NEW YORK
SHOWDOWN

Concert Promoters Compete For
A Slice Of The Big Apple Pie

For touring artists, no play is more im-
portant than New York play. And com-
petition among concert promoters in
NYC has never been more heated than
itis right now.

“It is the most competitive it's been
here in 30 years,” newly appointed Live
Nation New York president Kevin Mor-
TOw Says.

What's at stake is hundreds of mil-
lions of dollars from live music in New
York. In 2006, 1,152 New York shows
drawing some 4 million people ac-
counted for $258 million in grosses re-
ported to Billboard Boxscore. And the
hundreds of unreported club dates and
shows within the New York metro area
would add millions of dollars to that total.

But now, that sumn is being spread out.
“In thelast 18 months the New York City
touring market has definitely changed,”
Madison Square Garden Entertainment
president Jay Marciano says. “The com-
petitive landscape has opened up.”

Inthe 1970s, Delsener-Slater was the
dominant promoter in New York, later
competingaggressively with Metropol-
itan Entertainment in New York and
New Jersey. Back then, the Big Apple
was largely a two-promoter town.

Following late-1990s promoter con-
solidation, Delsener-Slater became Live
Nation, and in the new millennium was
the overwhelmingly dominant pro-
moter in the market, with a better than
80% share. A noncompete clause after
alegal tussle between Live Nation and
Metropolitan kept the latter’s founder,
John Scher, out of the promoter mar-
ketplace for four years.

Now national promoter AEG Live has
a busy office in New York, Metropolitan
is back in businessas a promoter under

|  AEG LIVE NEW YORK

Books the Highline Ballroom and
owns/operates the Nokia Theatre
in Times Square (2,000 capacity).
Also books the Starland Ballroom
(2,750) in Sayreville, N.J., and has
an exclusive booking deal with the
new Prudential Arena (20,000)
opening in Newark, N.J., this fall.
Active with touring properties in
Madison Square Garden, Continen-
tal Airlines Arena (in East Ruther-
ford, N.J.), and Nassau Veterans
Memorial Coliseum

10 BILLBOARD

WHO'’S BOOKING WHERE
A Look At New York Promoters And Their Venue Affiliations

Scher and a new player has arisen in the
Bowery Presents, all of which are giv-
ing Live Nation stiff competition.

Live Nation is still the top promoter
in the market, likely promoting well
more than halfof shows in venues with
capacities of 1,500 or larger. Observers
estimate that AEG Live, Bowery Pre-
sents and Metropolitan battle for 15%-
20% shares among them. But Live
Nation’s share was probably near 90%
a couple of years ago, and the company
recently completely reshuffled its New
York office, bringing Morrow in as pres-
ident and several new buyers to join a
seasoned staff. Now with a team of seven
bookers and a deep venue portfolio, Mor-
row hopes to promote 900 shows per
year in the region.

When he was offered the job, Mor-
row thought, “This will actually be fun,”
he says. “And I’ve never been one to shy
away from a fight. The battle of New York
in my mind will be kind of fun.”

NEW MODEL
Debra Rathwell, a former Metropolitan
talent buyer who now heads up AEG
Live's New York office, has seen the New
York concert market evolve. She says the
“old model,” when Delsener/Slater and
Metropolitan were butting heads, was
based on turf. “You wanted to control as
much territory as you could, solidify and
lock up [exclusives with| buildings, not
let anybody in, and that’s the way it
worked,” she says. “Today it's not so much
about having to be the dominant pro-
moter inamarket. There areactually lots
of shows and lots of venues and lots of
room for everybody to co-exist in this city.”
Live Nation and AEG Live are national
touring companies, and several tours

LIVE NATION NEW YORK
Owns or books exclusively the
Blender Theatre at Gramercy Park
(600), the Warsaw (950), the Fill-
more (1,000), Hammerstein Ball-
room (3,700), Roseland Ballroom
(3,750), Jones Beach Theater
(14,000), PNC Bank Arts Center in
Holmdel, N.J., and other venues,
and does many shows at Randall’s
Island, the Garden, the Theatre at
Madison Square Garden, Radio City
Music Hall, Nassau Coliseum and
other area venues

~-~

ening night (Semt. 19, 2005)&{#
of the Klgpkia Theatre in Times —

S4uare, owned and operated
b‘ =G Live. ,

are produced out of the AEG Live New
York office. “It’s not so much that our
primary focus is trying to be the king of
the castle in New York,” Rathwell says.

Indeed, the biggest battle may be be-
tween Live Nation and the Bowery Pre-
sents. Adding spice to that story is that
Bowery Presents partner Jim Glancyisa
former president of Live Nation New York,
and since departing last year has led the
charge in the Bowery Presents’ rapid
growth. The Bowery Presents has grown
from aclub-level promoter to acompany
that presents numerous shows at large
venues like Madison Square Garden, Ran-
dall’s Island and Radio City Music Hall.

Glancy plays things close to the vest
when it comes to discussing the Bow-
ery Presents’ role in the New York mar-
ketplace. “We're not hiding from what
we're doing, but we don’t talk about how
we stack up against the competition or
where we want to be, because that’s our
business plan, noteveryone’s business
plan,” he says. “The facts are that we're
promoting a lot of shows by great artists
and having a great time doing it, we're
openingacouple of rooms this fall, and
that's pretty much the story.”

The Bowery Presents, Live Nationand
AEG all have a range of exclusive venue
deals. But the three main arenas in the
New York metro area—the Garden, Nas-
sau Veterans Memorial Coliseum and
Continental Airlines Arena—are all open
buildings that can work with any pro-
moter. The new Prudential Center Arena,
set to open this fall in Newark, N.J., will
be booked exclusively by AEG Live

From Scher’s perspective, his com-

Has exclusives at Bowery Ballroom
(575), the Mercury Lounge (150),
Terminal 5 (3,000), Williamsburg
Music Hall (550) and is active at the
Garden, Radio City and other open
venues.

THE BOWERY PRESENTS 1

METROPOLITAN TALENT |
Books the Concert Hall at New York
Society of Ethical Culture (825) and
is active at the Garden, Radio City,
Continental, Nassau and all other
open rooms in the city. —RW
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petitors have tied their fortunes to their
venue arsenal, opening new rooms and
rebranding others. “History teaches us
there are not going to be more shows just
because there are more venues,” he says.
“You've got a decision to make. Do you
want to invest millions of dollars into real
estate that for the most partin New York
you don't own, you lease, to jump intoa
competition that the end result could
be—we think will be—a zero-sum game?

“We feel going forward that our man-
date is to be the promoter in this mar-
ketplace that is the most flexible and
will do the right thing for the artists and
not have an allegiance to any one facil-
ity,” he says. “When an act chooses to
play for us, it’s not one of hundreds of
shows we're doing and we’re not pres-
sured to fill a particular room.”

WHEN AGENTS ATTACK

Competition among buyers creates a
seller’s market and affords agents op-
tions. So when promoters compete,
agents and their clients win. “The agents
are going to have a field day,” Scher says.
“Everything is bidded up. We try as best
we can to stay out of that fray.”

In the event of a bidding war between
promoters, ticket prices could poten-
tially go higher, particularly at the arena
level. “There are one or two agents that
will really play everyone off of each other,
but most of the agents know what they
want and what each guy brings to the
table,” Morrow says. “I don’t see alot of
driving the money up and up in pro-
moter wars. {n New York it’s really a
venue play or a certain promoter that’s
been there for you in the past.”

With club shows, “more of what hap-
pens at that level is the agent says, ‘The
ticketis $22, youcan’t gooverit,” ” Rath-
well says. “So it’s really incumbent on
whatever promoters are making bids to
live within that ticket price.

[n that case, the promoter must show
what else it can bring to the party in
terms of venue, marketing and promo-
tion. Promoters also promise to bring
fees and costs down at their venues. “Ul-
timately, we must put our artists in the
right situation,” says Kirk Sommer,
William Morris agent for such acts as
the Killers and Paolo Nutini. “Thereare
a number of variables in determining
the right situation. Once determined, it
isa function of availability and routing.
The more options the better.” .
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Revolving around a group of privi-
leged teens who inhabit Manhattan's
Upper East Side, the new CW Net-
work series “Gossip Girl” is poised to
become TV’s next important outlet
for artists who want their music heard.

Based on Cecily von Ziegesar's pop-
ular young-adult novel series of the
same name, “Gossip Girl” arrives
Sept. 19 by way of “The OC” creators
Josh Schwartz and Stephanie Savage.

i

The show is a product of teen market-
ing agency Alloy Entertainment in as-
sociation with Warner Bros. Television
and CBS Paramount Television. Chop
Shop Music owner Alexandra Pat-
savas, who was the music supervisor
for “The OC” and currently does the
same for “Grey’s Anatomy” and other
shows, will apply her deft music skills.

As with “The OC” and “Grey’s
Anatomy,” and other shows on the

EESTER PENN
BADGLEY. BLAKE
L] ) ACE

THE MOONEY
L] -

CW’s ‘Gossip Girl’
Brings More
Hits To TV

CW (see story, below), music will fea-
ture heavily into the lives and plot
lines of the main characters. For in-
stance, promo spots for “Gossip
Girl"—viewable on the CW and the
Internet—feature Fergie's “Glam-
orous” and Aqualung’s “Something
to Believe In.”

Patsavas says these two acls are rep-
resentative of the show’s music. “What
‘The OC’ did for indie rock, we’'d like
‘Gossip Girl to do for pop,” she says.
The pilot episode of “Gossip Girl” spot-
lights music by Rihanna, the Mooney
Suzuki, Hanson, Amy Winehouse, An-
gels & Airwaves and others.

“I’'m relying on old favorites while
exploring current pop music,” Pat-
savas says. “And since the show re-
volves primarily around high school
students in New York, we’ll definitely
be using some New York-based bands.

“Bul these kids listen to the radio,
too,” she adds. “So, there will be that
music, too.”

Patsavas and the CW VP of music
Leonard Richardson acknowledge that
there is much space for music on a
show like “Gossip Girl.” In addition
to licensed tracks, the show features
the sounds of production team the
Transcenders, who composed the
show’s overall music, including the
theme song. .

l CW’S MUSIC MISSION Network Puts Songs In The Forefront

“Gossip Girl” (see story, this page) isn’t the only CW se-
ries that will prominently feature music this fall.

“Music is incredibly important to the CW Network,”
the network’s VP of music Leonard Richardson says.
While “setting the tone of each show,” the music must
also “provide viewers with the most up-to-date
sounds,” Richardson adds. “That’s the challenge and
the drill of this network.”

Another new CW show, “Reaper,” features songs
by Tim Armstrong and Avril Lavigne in promo spots.
“Aliens in America,” meanwhile, is being promoted
with the help of the Fratellis.

Fans of returning CW shows “Top Model” and
“Beauty and the Geek” will hear, respectively, tracks
by Rihanna and Rooney in promo plugs.

Throughout its programming, Richardson says, the
CW uses “music ad cards” at the end of shows that
promote featured artists and point viewers to
cwtv.com, where they can get more info about music
they’ve just heard

Taking a cue from the advertising world, the CW
has also started inviting artists to its offices to meet
with producers and music supervisors. This new
initiative recently
launched with a
performance and
meet-and-greet by
Vanessa Carlton.

“We're looking
to do more of
this,” Richardson
says. “It brings us
closer to man-
agers, agents, labels and music publishers.

Forthe upcoming TV season, Nicole Scherzinger
is the “face and voice” of the CW'’s image campaign.
The Pussycat Doll sings the original song “Get Into
It” in a music video created and produced by the
network. 2006 CW “faces and voices” belonged to
will.i.am and Fergie. —MP

SCHERZINGER
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ECILINTEE BY RAY WADDELL

Tickets
To Ride

What’s At Stake If Ticketmaster

And Live Nation Split

Ticketmaster’s pre-emptive strike in the form of an internal e-mail calling
a new deal with Live Nation “doubtful” could signal a new world order in
the critical live-event ticketing space.

The stakes are incredibly high for both sides, and the industry has been
anxiously awaiting repercussions of what by all accounts have been tense
negotiations (Billboard, July 28). Now an internal Ticketmaster memo,
first broken on billboard.biz Aug. 25, suggests the 10-year-old contract
between Ticketmaster and Live Nation is on thin ice, and will not be re-
newed when it expires at the end of next year.

Likely fallout for the two companies, and for their customers, shakes

out as follows:

LIVE NATION

More than the millions
of dollars per year that
service charges from
ticketing can generate,
Live Nation’s endgame
is probably more
about the value of
connecting with fans,
ticket-buyer intelli-
gence and data, and
the inherent value in marketing and
sponsorship that holds. If Live Na-
tion controls its destiny in selling
fans tickets, it could own the keys to
the customer kingdom.

Live Nation has appeared to be
setting itself up to handle ticket-
ing in-house. Last year, the com-
pany acquired a 51% interest in
Musictoday, the acknowledged
leader in the direct-to-fan space
through artist e-commerce and
fulfillment and artist fan club tick-
eting. Live Nation has also signif-
icantly ramped up livenation.com
to the point that its unique visi-
tors are approaching 3 million per
month, second (if distantly) only
to Ticketmaster’s 21 million uni-
que monthly visitors as a live-
entertainment destination.

Sources close to the situation say
that Live Nation not only wants to
increase the 10% allotment to sell
tickets in-house granted by Ticket-
master, but also wants to sell most
if not all of its Ticketmaster tickets
under the Live Nation banner, es-
sentially shelving the Ticketmaster
brand for Live Nation events.

TICKETMASTER

If a deal is not worked out, Ticket-
master faces life without the biggest
of its 9,000 clients, one that repre-
sents about 10% of Ticketmaster
revenue. Sources close to the rela-
tionship say Ticketmaster sells be-
tween 14 million and 15 million tick-
ets per year to Live Nation events,
generating about $100 million in
service-charge fees for Ticketmas-

Billboard presaged a
possible splitin July.

ter, which saw rev-
enue of nearly $1.1
billion in 2006.
Ticketmaster
seemsto be reconcil-
ing itself and its em-
e Pl ys ployees to life without
W the largest promoter
in the world. “We are
now conducting our
business with the
clear understanding that our part-
nership with Live Nation is more
than likely coming to an end,” the
memo states. “We will continue to
fulfill our obligations under the
agreement until it expires.”
Ticketmaster is still overwhelm-

ingly the dominant force in ticket-
ing. Through strategic acquisitions
of such Web-based fan-driven sites
as echomusic andiLike, and an on-
going legitimizing of the second-
ary market, Ticketmaster has itself
greatly strengthened its Web-
based relationship with fans. Ad-
ditionally, Ticketmaster parent IAC
has purchased a large stake in
mega-management firm Front
Line, giving Ticketmaster a de facto
relationship with artists it has not
enjoyed in the past.

THE FANS

The real winner here may be the fans.
No matter what happens, the entire
industry is moving toward increased
levels of service, more targeted mar-
keting, a wider menu of touch points
with artists and an improved con-
cert experience. All this comes at a
price, but fans have shown they’re
willing to pay for better access.

But with more than a year left on
the contract and millions of dollars
at stake, it would not be a total
shock if Live Nation and Ticketmas-
ter were to somehow find a com-
mon ground. If not, both companies
are forced to deal with arevolution
in how ticketers, promoters, venues
and artists connect fans with the
live experience. e

GOSSIP GIRL: TIMOTHY WHITE/THE CW
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This year as in every year, BMI songwriters and composers
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» Retail Track

Why Labels
Should Set
Minimum-
Price
Restraints

Since a recent Supreme Court ruling over-
turned a precedent-setting case holding that
minimum-price restraints violate antitrust
regulations regardless of the circumstances,
specialty music retailers and wholesalers
have privately been wondering if the majors
will revisit the pricing issue.

Naturally, | asked each major that very same
question after the June 28 ruling, and every
one of them told me that their lawyers are
studying the court decision. That decisionin-
volves a suit filed by the Kay’s Kloset acces-
sories chain, alleging that manufacturer Lee-
gin Creative Leather Products violated antitrust
regulations when it refused to sell to the re-
tailer because it discounted goods below the
manufacturer’s suggested minimum
price. The District Court and the Fifth
Circuit Court of Appeals ruled in
favor of the chain, but the Supreme
Court overturned those rulings.

Even with that ruling, retailers
should be aware that horizontal price
strategies—ones where competitors like
all majors labels agree on a set price—are still
illegal under Chapter 1 of the Sherman Act.
But what the ruling does is allow for the “rule
of reason” to be applied on whether setting
a vertical price restraint—an agreement be-
tween a major and retail—could now be ruled
legal if it promotes interbrand competition.
But if that vertical price restraint is found to
restrain trade, it could still be ruled illegal.

In other words, it doesn’t legalize mini-
mum-price restraints, but it does make an-
titrust pricing practices harder to prove, by
allowing a vendor to make a case that its
pricing moves enhance competition.

The Supreme Court ruling, at the very
least, inspires theorists to, well, theorize. For
example, some music specialty merchants
contend the ruling lays the groundwork for
labels to set minimum pricing, which would
not only benefit retailers and labels but con-
sumers too. One traditional music retailer
goes so far as to say that since music spe-
cialty merchants have already offset the price
war by diversifying into other product lines,
they no longer need minimum pricing for
CDs. Besides, the discounters’ music sales
and profitability are suffering too, one re-
tailer says, and they might welcome price
restraints as well. So unless labels do some-
thing to protect the space devoted to CDs,
sales numbers will keep shrinking, and music
selection will shrink for consumers too.

Another source in the music specialist
camp points out that, in its ruling, the
14 |
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Supreme Court noted that vertical price re-
straints can stimulate interbrand price com-
petition and encourage retailers to invest in
services or promotional efforts that aid the
sale of one manufacturer’s goods against
arival manufacturer. For instance, ajazz :
label could make a case that the impo-
sition of minimum pricing would stop
discounters like Circuit City from hurt-
ing the business of such merchants
as Borders and Barnes & Noble that
stock a broader array of jazz titles.
That would provide a service to
shoppers as well as the label’s
artists, who can be assured that
their deep catalog titles at least
have representation at retail.

The Supreme Court also stated
that without vertical pricing re-
straints, discounters might get a free
ride from retailers that provide services
that enhance interbrand competition. Trans-
lating that to the music industry, one could
speculate that discounters sometimes get a
free ride from independent retailers and music
specialty chains that help break developing
artists. Going forward, minimum-price re-
straints might help in a situationin which labels

have a hard time getting indie mer-

chants and regional music-specialty
chains to pay attention to their par-
ticular baby artist. A label could
promise indie and small-chain mer-
chants that if they help break the
artist, it will impose minimum-price
restraints so discounters can’t control the
marketplace for that artist. Such a move would
ensure that merchants that help break an artist
get a chance to share in the upside sales.

Some broaden the argument that mini-
mum pricing can be legally justified by point-
ing to the devastation that has occurred in
the marketplace since the Federal Trade
Commission ruled against minimum-adver-
tised pricing strategies in 2000. Mike Dreese
—who, by the way, doesn’t believe labels
should institute minimum-price strategies—
nonetheless makes the argument on behalf
of those who do by stating that Wal-Mart,
Target and Best Buy have succeeded in al-
most destroying the specialty-music account
base and are now setting the rules for the
industry. If minimum pricing were imple-
mented, it would keep the discounters from
finishing the job. Those discounters, which
have limited selection, have such dominance
that labels now spend more money on sup-
porting low retail prices and much less adver-
tising the availability of the product, he says.

Still, Dreese wonders whether the impo-
sition of pricing restraints will ultimately mat-
ter at this stage of the game. “Can Dr.
Frankenstein revive the corpse of music spe-
cialty retail?” he asks. vee

Next week: Why the labels
won’t set minimum-pricing
restraints.

For 24/7 retail news

biz and analysis, see
° billboard.biz/retail.

Making The Brand

Lollapolooza

MICHAEL PAOLETTA mpaoletta@billboard.com

’ Loungin’ At

FIASCO

Bustelo Cool premium espresso beverage.

Brands Make Their Presence
Felt At Chicago Festival

Amy Winehouse was there. So were Lupe Fiasco,
M.1.A. and members of the Roots, Kings of Leon
and Spoon.
This colorful cast was on hand Aug. 3-5 at the ck IN2U
Music Lounge at the Hard Rock Hotel Chicago. In town for
Lollapalooza, the acts trekked over to the second annual
Calvin Klein-branded Music Lounge when they needed a break
from the crowded, hot festival grounds.
During the day, the Music Lounge served as the home base for artists
and celebrities who needed to recharge and relax. By night, the Lounge
evolved into the Blender Sessions, with live performances from
the Polyphonic Spree, Motion City Soundtrack, Plain
White T’s and White Rabbits.
Created and designed by Brian Feit, owner of entertain-
ment marketing company BMF Media Group, the Music
Lounge offers a no-pressure environment in which bands and
brands can connect. While ck IN2U was the title sponsor, other
sponsors included Calvin Klein Underwear, PF Flyers, Sara Lee
and Café Bustelo, which used the

For 24/7 branding news

Music Lounge to help launch its new . i
g P .b|z and analysis, see

billboard.biz/branding.

IT°'S A WRAP

To better grasp the needs of brands, we invited
Calvin Klein Fragrances global director of
public relations Ashley Barrett, Calvin Klein
Underwear marketing director Emily Bo-
honos, Sara Lee Food & Beverage director of
marketing development Sara Matheu, Café
Bustelo parent company Rowland Coffee
Roasters marketing director John Paul
Souto and Hard Rock Hotel Chicago direc-
tor of sales and marketing Joe LaBreche o
share their thoughts.

What did you hope to achieve by taking
part in the ck IN2U Music Lounge?
Barrett: The [lounge] was an opportunity to
generate buzz and press coverage for the [ck]
brand, get the product into the hands of
tastemakers and create a memorable experi-
ence for our guests.

Matheu: [This] provided us with a unique op-
portunity to directly engage with consumers
through easily accessible snacking experi-
ences involving such products as Ball Park
franks and State Fair corn dogs. Aligning these
specific brands with an experience that s fun,
interactive and memorable is a great way to
keep these brands and products top of mind
with consumers.

Souto: We wanted to reach a younger con-
sumer demographic—the same ones that are
savvy and are used to drinking good coffee.
LaBreche: We wanted to utilize the strength
of ck IN2U’s brand awareness and introduce
Hard Rock Hotel Chicago to their fans.
Bohonos: We are always exploring new mar-
keting ideas and felt one-on-one dialogue

with media and music industry influencers
was an innovative and exciting approach.

Since Lollapalooza, how have you measured
the return on investment from the lounge?
Barrett: One of our main goals was to gen-
erate press coverage for ck IN2U, and we have
seen great results, particularly amongst the
entertainment press and high-profile blogs
and Web sites that our consumers frequent.
Souto: We have received many inquiries for
both Café Bustelo and Bustelo Cool [from]
artists and media. We also met beverage dis-
tributors at the event who now want to sell
Bustelo in other markets.

Bohonos: [This] was the ideal setting for us to
establish word-of-mouth buzz about our new
line for men, Calvin Klein Steel, and our naked
thong for women.

In your overall business dealings, what
types of branded partnerships work best
and why?

Barrett: [t's notentirely about the product or
lending our brand name to an event. It’s about
creating an experience.

Matheu: Partnership alignments must be or-
ganicand offer the consumer a positive added-
value opportunity.

Souto: The Music Lounge was the perfect fit
for us because we were in the same circle as
other brands that have a younger, hipper and
“cool” audience.

LaBreche: Itis our goal to strategically align
ourselves with brands that have similar oper-
ating philosophies and represent a product
that appeals to like consumers. see

www ame@canradiohistorvy com
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The Recording Academy”®

oroudly celebrates the
2007 Primetime Emmy® nominations
for our MusiCares Foundation®

MUSICARES"®

A Tribute To James Taylor

Great Performances * PBS
A Production of Warner Music Group
in association with Thirteen/V\WNET Naw York

* Qutstanding Variety, Music Or Comedy Special

% Outstanding Picture Editing For A Special
(Single or Multi-Camera)

MusiCares is a charitable foundaticn established by The Recording Academy.
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Tourasaurus

New Production Turns Prehistoric Reptiles Into Rock Stars

In the world of concert production, Jake Berry
is known as simply the best. I1e’s the backstage
guru that has overseen mega productions in
stadiums and arenas for acts including the
Rolling Stones, U2, Tina Turner and Cher.
Now Berry is the production director on the
tour that has arena ranagers from coast to coast
talking: Walking With Dinosaurs—The Live Ex-
perience. After playing 10 sold-out weeks in Aus-
tralia to 300,000 people, Walking With Dinosaurs
is visiting North American arenas in a tour put
together by ArenaNetwork. Based on the BBC
TV show, the tour is produced in the United
States by Bruce McTaggart. And it’s putting
up some huge numbers at the box office. The
Spokane (Wash.) Arena, for example, grossed
$1.5 million with it. “We sold every single ticket

h i
for every single show,” Spokane Arena execu-
tive director Kevin Twohig says. “It is a spec-
tacular event with spectacular demand.”

After ArenaNetwork approached him about
the project, Berry, while Down Underwith U2,
met with the Dinosaurs’ technical director and
producer in the Quantas lounge in the Sydney
Airport. One thing led to another, and Berry fol-
lowed up U2’s Vertigo stint with a gig as pro-
duction manager on Walking With Dinosaurs.

With 25 production trucks and 66 crew mem-
bers, the Dinosaurs are on a scale of the largest
rock arena tours, which “really stems fromi the
size of the creatures,” Berry says. “We have 10
big dinosaurs, 11 including the spare T-Rex we
travel with, because you always have to have the
star coming out.”

Customized dollies roll the dinosaurs on and
offthetrucks. “The logistical nightmares come
16 |
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when a place doesn’t have a loading dock,” Berry
says. “We have to build one and roll them out
because these dollies are nearly 30 feet long.”

The production must hang about 116,000
pounds of light, sound and scenery. Load-in is
12-14 hours, generally on Tuesday, the day be-
fore a run of performances begins.

“All the lighting focus is done during the
night, and we also have a lot of video to
program,” Berry says in full-blown production
director speak. “There are challenges to video
because the projectors are so high up. There’s
a program called Wings Platinum that warps
the picture to make it fit.”

The dinosaurs themselves are technical won-
ders, the largest of them maneuvered by high-
tech puppeteers and hidden “drivers” so that
they not only walk among patrons, but react to
their screams with a menacing glare and a pow-
erful roar. The show is theatrical in its presen-
tation, with “spectacular” lighting from John
Raymond. The set designer is Peter England,
known for ballets and operas. “I have a term.
It’s alittle bit of theater and and a little bit rock,
so I call it ‘Broad Rock,” ” Berry says.

In configuration, the program is set up sim-
ilar to an ice show, with 150 feet of staging area
in frontofa large curtain. “These creatures walk
around the arena to you, and you remain
seated,” Berry says.

Stars include Ankylosaurus, Stegosaurus,
Utahraptors, Liliensternus, Torosaurus, Pla-
teosaurus, Allosaurus, Brachiosaurus and, of
course. the big guy, T-Rex. None of them have
a problem with green M&Ms.

In the most basic of terms, the story begins
when the Earth was home to the “superconti-
nent” Pangaea, during the Paleozoicand Meso-
zoic eras. Hundred-million-year story short:
continents split, dinos arrive, rule, evolve, me-
teor hits, game over. Berry does a much better
job explaining and is obviously warm to the
topic. He's seen pretty much evervthingon tour,
but he still gets excited about this show.

“I'm 54 years old. I learned more in the first
45 minutes about dinosaurs than I've ever
known in my entire life,” Berry says, adding, I
was never into dinosaurs before.”

Sowhatattracted him to this project? “I was
planning to enjoy a few months off, but every
once in awhile there are things that comealong
that don't exactly make your career but push
you to another level,” he says. “At one time [
was doing the greatest heavy metal bands in the
world and having a great time doing that. Then
[ had the great opportunity from [promoter]
Michael Cohl to work with the Rolling Stones,
which led to U2 and to a certain degree Tina
Turner and Cher, which took me to what I'd like
to think is the pinnacle. Then all of a sudden
you get offered a new and exciting project which
nobody else has done. I find it very cool.” «-«

. For 24/7 touring news
b'z and analysis, see
b billboard.biz/touring.

COURTESY COMCASTTIX.COM
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Serving

Up The Salsa

Fania’s Lavoe Bonanza Making An iImpact At Retail

Héctor Lavoe, dead for a decade, is today the most
popular name on Billboard’s Top Latin Albums chart,
thanks to “El Cantante,” the film based on his life,
starring Marc Anthony.

The film’s Sony BMG soundtrack, on which An-
thony sings the songs that made Lavoe iconic in his
short lifetime, has sat at No. 1 on the chart since its
release one month ago, having sold 60,000 copies to
date, according to Nielsen SoundScan.

At Nos. 9 and No. 18, respectively, on the same
chartare “El Cantante: E] Original” and “A Man and
His Music,” both out on the legendary Fania Records.

Later this year, Machete Music will release an
album of urban versions of Lavoe tracks.

Needless to say, the Lavoe boom is in direct propor-
tion to the film and the popularity of the star portray-
ing him. But it has also coincided with a slow resurgence
in interest in salsa music, along with reissues of the
Fania catalog, which Emusica Music bought last year.

“Interest was growing even before the excite-
ment of the movie started,” Emusica director of
marketing Michael Rucker says. “We positioned
the catalog out in the marketplace similar to how
Motown was positioned: as a deep, rich catalog.
And you get the benefit of remastered recordings,”
he adds, noting that since March 2006, Emusica
has remastered 260 of the approximately 1,300 al-
bums the Fania catalog contains.

The company has also turned to nontraditional
marketing and repackaging to sell the music. This
summer, for example, the label began releasing Fania
compilations overseen by well-known DJs from spe-

cific cities in an effort to make
the music relevant to targeted
communities. DJ Rumor put to-
gether “Fania Live '01 From New
York.” The DJ Le Spam-com-
piled “Fania Live 02 From
Miami” drops Sept. 25.
And Sake 1’s “Fania Live
’03 From San Francisco”
will be released Nov. 1.

There is also a Fania
compilation sold at Star-
bucks, plus aggressive
Internet marketing of the reissues.

Without a doubt, though, the biggest boon for the
label has been “El Cantante.” “From a public rela-
tions standpoint, you couldn’t talk about the movie
without talking about Fania Records and Hector
Lavoe,” Rucker says.

Among Rucker’s first moves in anticipation of
the film'’s release was ensuring that the pertinent
sites would pop up on the first page of any Inter-
net search. Then, there was the question of what
specific music to market.

Fania had already successfully released albums
in “The Man and His Music” series for Willie
Colon, Ray Barreto and Johnny Pacheco. The
27-track collections with extensive liner notes made
sense for Lavoe as well.

In addition, on July 3, Fania released “El Cantante:
El Original,” featuring Lavoe’s original, remastered
recordings in a Digipak. It contains a boaklet with a

LAVOE and
ANTHONY (inset)

copy of Ruben Blades’ handwritten lyrics and a
remix of the track “El Cantante,” done by Little Louie
Vega (who, coincidentally, is Lavoe’s nephew). Fania
also put out a special, lower-priced Wal-Mart edition
of “El Original” in a simple jewel case.

Marketing strategies for the sets included theatri-
cal advertising in theaters that were showing “El Can-
tante” and distribution of 100,000 digital download
cards during the Puerto Rican Day Parade in New York.

iTunes had the digital exclusive for “El Original”
for a week, and the album rose to No. 3 on the store’s
Latin charts.

“The great thing we've learned is it never is too
early or too late to connect with this music,” says
Rucker, who is already at work on a Celia Cruz
“Woman and Her Music” set. Its November release
will coincide with the Cruz musical that will begin
its New York run in September. .

b- For 24/7 Latin news and analysis,
IZ ce billboard.biz/latin.

GIVINGSOCCERA KICK

Latin Acts Provide
Anthems For
U.S. Teams

Major League Soccer and
sponsor Adidas hope David
Beckham'’s arrival will shine a
light on the sport—and that
they can rally fans with music.

Music branding company
Rock River, which has cus-
tomized Latin compilation
CDs for sale at Pottery
Barn, and digital marketer
EVB have produced acam-
paign called MLS Repre-
sent. Songs were commis-
sioned for each of the 13
MLS teams by acts with
strong local followings.
Rock band Kinky and urban
regional duo Akwid re-
corded themes for the Los
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Angeles Galaxy and Chivas
USA, respectively.

The songs incorporate ex-
isting team chants. They are
available as free MP3s at adi-

das.com/mis, and will getin-
stadium play to psych up the
crowd. Live performances
(such as one already done by
Kinky) are in the works by

AKWID has recorded a
theme for Chivas USA.

participating bands on the
home fields, Rock River pres-
ident/CEOQ Jeff Daniel says.
Bands write songs for
the teams in Europe and
Latin America, Daniel points
out, and the teams also
“pick songs that may not
have been written for them,
but that become their an-
thems. That’s never really
been done here inthe U.S.,
so we kind of looked at
those as a blueprint.”
Daniel says talks are under
way with ESPN and other na-
tional networks to incorpo-
rate the team songs into the
MLS broadcasts. (Kinky al-
ready has another theme

song for Fox Sports en Es-
pafol’'s MLS coverage.)

Adidas and MLS have a
one-year exclusive license
to the songs, after which the
rights return to the master
owners (publishers, labels
or artists), Daniel says.

“It was a little challenging,
because we couldn’t do the
Ricky Martin ‘Copa de la
Vida’ and we couldn’t do a
100% hip-hop track,” Ak-
wid’s Sergio Gomez says.
“This had to appeal to a
much bigger audience and
respect everybody’s idea of
what a team song should
sound like.”

—Ayala Ben-Yehuda

EN LA RED: For 24/7 coverage of the Latin music world,
.COM Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.
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“Down,” winner of the 2007
Billboard Latin Music Award for
reggaetdén song of the year, isa
soulful blend of reggaetén and
R&B that shed new light on a
genre that had long been as-
sociated with simply dancing.
Its author is Wise (real name
Gabriel Cruz Padilia), who
shares credit on the track with
Rakim & Ken-Y (who per-
formed it) and producer Rafael
Pina. Wise, who has written for
RBD and Toby Love, is now
preparing to release his own
album, “Gold Pen,” and is work-
ing on several other projects,
including ones with new group
W7 and Hector “El Father.”

Can you define your music?
[ would say it’s urban music.
It's a kind of a restructuring of
what’s pop within urban. And
we're applying it to reggaeton
because we need to expand that
genre. As far as lyrics are con-
cerned, they’re a bit more street,
moreopen. | think people want
to hear lyrics that make sense
but that young listeners can eas-
ily identify with, as if it were a
conversation.

Where do you see reggaeton
going?

The way I understand it, what's
coming is urban music. There
are major reggaeton acts who
will continue to be there. But the

genre will expand, and some-
thing new will come that I see
asamixof pop and hip-hop. And
itcan continue to be danceable,
because the rhythm has to be
there. But it also has to have a
lot of feeling, which doesn’t nec-
essarily mean romanticism.

How about your album,
“Gold Pen.” It has many reg-
gaetén names on it. Will it
be reggaeton?

It’s my album as a composer
and producer. My collaborators
include Luny Tunes and Tainy,
but also acts like Elvis Crespo.
It's an album that goes beyond
just reggaeton and is very in-
fluenced by hip-hop.  —LC

EL CANTANTE: H. LAVOE PHOTO/IZZY SANAGRIA; ANTHONY: ERIC LIEBOWITZ



www.americanradiohistory.com

GEMS-REDFERNS-RETNA

THE GUESS WHO

_SUSAN BUTLER sbutle;@_billboard.com

Guitar Tabs

Publishers Disagree On Best Biz Model

What happens when someone
features guitar tabs on a Web
site so musicians can learn to
play their favorite songs? The
posting is probably copyright
infringement since publishers
have licensed very few guitar tab
sites. But publishers are facing
even more pressing questions
than whether they should sue
the unauthorized sites: What is
the best business model to com-
petewith the free, unauthorized
sites, and do current publish-
ing contracts even cover the nec-
essary rights to post tabs to the
authorized sites?

The sale of print versions of
guitar tabs is a multimillion-
dollar business. Although pub-
lishers’ revenue is confidential,
asource witha printpublisher
crunched some numbers for
me based on information from
a NAMM report, the com-

pany’s own revenue and the
source’s estimate of competi-
tors’ revenue.

According toa NAMM report,
the North American print music
market generated $539 million
in retail sales in 2006. My source
estimates that about 48% of that
amount ($258.7 million) was re-
lated to songs in about 2.7 mil-
Jion songbooks. About 16% of
the song portion of the revenue
was likely attributable lo guitar
tabs, thereby generating roughly
$41.4 million in retail revenue
from about 40 million individ-
ual guitar tabs. With wholesale
prices typically 45%-50% of the
retail price, print publishers
likely received $18.6 million-
$20.7 million in 2006 from print
guilar tabs, which they then
shared with songwriters and
their publishers.

Currently, only three com-

mercial guitar tab
sites appear to be au-
thorized by a large
number of publish-
ers. Each sells tabs
as digital sheet mu-
sic: FreeHand Music
(FreeHand Sys-
tems), Musicnotes and Sheet-
MusicDirect (Hal Leonard and
Music Sales U.K.). Meanwhile,
sites that may contain unli-
censed tabs keep growing.
From July 2006 to July 2007,
unique monthly visitors grew
for ultimate-guitar.com from
1.4 million to 2.4 million, and
for 911tabs.com from 473,000
to 1.1 million, according to
comScore Media Metrix.

In an attempt to compete
with the free sites, Music-
notes acquired a previously
unlicensed site, MXTabs.net,
with plans to license the site’s
database of tabs and add oth-
ers, offer them for free and
share ad revenue with pub-
lishers. Among the publish-
ers that licensed rights for the
site were BMG Music Pub-
lishing, Famous Music, Bug
Music and peermusic.

But when Musicnotes made
a deal with the Harry Fox
Agency in May so that publish-
ers could opt in to the licens-
ing deal for MXTabs, Hal
Leonard reacted negatively.
Ite-mailed some publishers
to urge them to think care-
fully before licensing the
“free” business model,
which may include ama-
teur (i.e., not necessarily
accurate) guitar transcripltions
of songs. Musicnotes posted the
letter and its reply on the
MXTabs site, which has not yet
launched its service.

1t’s unclear whether the re-
action to the dispute is holding
up the site. But the debate is un-
likely to be resolved soon. It
boils down to two questions: In
light of all the illegal sites,
should tabs be offered for free
on ad-supported sites even
though “free” may feed into a
consumer demand for more
free music, thus devaluing
music? Or should legal action
shutting down unauthorized
sitesand educational efforts be
the strategy for publishers
while building per-download or

: 4 ] ¢
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A Guess Who guitar tab,
from the MXTabs.net site.

per-use sites for tabs?

And while the industry dis-
cusses the best digital ap-
proach, here’s yet another
question: Do any print pub-
lishers even have the contrac
tual right to post guitar tabs to
sites as opposed to selling
them as downloads?

Historically, a songwriter’s
publisher or the songwriter/
artist licensed print rights to
print publishers, like Hal
Leonard, Music Sales, Cherry
Lane and Alfred Publishing.
But those contracts typically
specified that the only right
granted was the right to re-

produce and distribute
the compositionsin the
form of printed sheet
music. The music indus-
try really hasn’t dealt with

“display” rights.

Copyright law grants ex-
clusive rights to reproduce,
distribute, publicly perform

or display, and to make a de-
rivative of the copyrighted
work. Making and selling CDs
and digital downloads triggers
the reproduction and distribu-
tion rights for compositions.
Broadcasting and streaming
recorded songs involve the pub-
lic performance right. But there
hasn’t been much of a market
for “displaying” compositions
tothe public, as one would dis-
play a work of art. So probably
very few—if any—contracts
even grant a display right in
compositions.

This right will ultimately
have to be addressed, as the
popularity of guitar tab sites
that display notations of the
songs increases. .os

For 24/7 publishing

(bIZ news and analysis, see
billboard.biz/publishing.
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Auto Loans a little hard to
swallow? Here's some fast, &
over-the-counter relief.”

(Side effects often include euphoria, tranquility and frequent bliss.)

These days, shopping for a new or
pre-owned vehicle is enough to
make anyone experience dizziness,
a sore backside and occasional
fits of madness. It's nice to know

there’s soothing, sweet relief. No,

it's not a pill - but it's definitely
fast-acting. We're talking about a

First Entertainment Auto Loan

with no payments for the first
90-days. And if that’s not
enough to cure you, how about
rates as low as 5.9% APR?

1967 FoRr T ¥ + v &

For fast-acting relief,
apply just once. Just call
888.800.3328, or complete
an application online at
www.firstent.org.

And yes, after you take it, we
definitely encourage driving.

90

DAYS
59% APR

FIRSTENTERTAINMENT

CREDITUNION

A rs 2007

referred rate for nev: vehicles up fo 60 months ot @ monthly payment of opproximately $19.30 per $1,000 borrowed. Rate of 6 60% APR is for used (Maximum age 6 years old) vehicles up to 60 months ot o monthly soyment of

; d_}\l\io_l,oons may not be refinanced under the terms 02 this offer. Offar exp res 11/15/07.
' > R .

shown include a 0.50% discount for automatic poyment frem o First Enterlainment Checking Account. Additional rotes and terms may opply, call for details. Amount financed may not exceed the MSRP or 120% of the high
d). including tox, licerse end Mechanicol Brackdown Protection. First foan payment due 90-days aher funding. Raves are subject to change without nofice.. All loans subject to credit approvel. Existing First Enteriainment

If you're reading this ad, you're eligible to join.
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To Wiki, Or Not To Wiki?

Open-Source Tool Is A Double-Edged Sword For Music Sites

The wild world of wikis gained
another member this week.

Music video TV channel
Fuse is launching a music
artist wiki site where fans can
post information, photos,
videos and reviews about any
artist they wish. The company
will add exclusive content of
its own to each artist profile,
drawing from its database of
interviews, live concerts and
other footage captured via the
TV channel.

In doing so, Fuse is enter-
ing a crowded and controver-
sial space that is filled with
successes and failures alike.

A wiki is an online collabo-
rative tool that lets anyone
make edits, add or remove text
and in some cases upload mul-
timedia like photos or videos
to articles about a given topic.
The largest and perhaps most
well-known wiki source is
Wikipedia, which is one of the
top 10 most-visited Web sites
in the world.

This open-source approach
to information is a double-
edged sword. On one hand,
entries benefit from the
knowledge and expertise of
sometimes thousands of read-
ers who constantly monitor
and update the topics that in-
terest them most. On the other
hand, it doesn’t take much for
one person to spread misin-
formation, either through ig-
norance or by design.

In most cases, the vast com-
munity of wiki users quickly

Fuse.tv Artist Wiki
Creats, Contnbute, Connect

15 where you get {0 tel the bands’ signes I You own
woids

T e —

| oo s anists

Hey, musec s e buakd out e Fuso music ke, TS 0 -
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o,
00T Share et s p!
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Teack et our vk, et ey, et O2gee
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Fuse VP of digital media BETH LEWAND, left, and Fuse’s wiki site, right.

root out inaccuracies and make
corrections before any real
damageis done. But it’s harder
to eradicate spin.

A CalTech grad student re-
cently created a Wikipediz
Scanner designed to track
users who make anonymous
edits on Wikipedia entries.
In many cases, the anony-
mous edits were made by the
subject of the article anc
some tracked back to the
music industry.

It’s not unusual for public-
ity reps to post the official bic
of an act on its wiki pages, be
it on Wikipedia or more niche
music wiki sites like Mu-
sicWikiGuide and Last.fm. But
Internet sleuths tracked more
questionable edits
back to the IP ad-
dresses of several

gramming from MobiTV.

FOLLOWING
APPLE’S TRAX

Apple’s iPhone may be getting all the ink,
but there’s no shortage of competing prod-
ucts hitting the market. AT&T quietly fol-
lowed up the iPhone launch with that of the trax, a
music-focused phone whose software allows users to
transfer and play music from music subscription serv-
ices like Napster or Yahoo.

The third-generation phone has a music ID song-
recognition feature, custom playlist management, ac-
cess to music videos and one-click access to a music
news portal run by AT&T called the Buzz. For an extra
fee, trax users can stream music from XM Satellite
Radio to the device as well, not to mention TV pro

A newer feature is Video Share, which allows usersto |
send live video streams to other AT&T users over their
wireless phones during a voice call.

The trax is available for $130 after a mail-in rebate and ‘
with a two-year service agreement.

—Antony Bruno |
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major labels. Examples include
deleting negative comments
others had made and adding
obvious marketing text to
album descriptions.

According to Sean Carton,
chief strategy officer of Web
marketing consulting firm id-
five, thisisacommon practice
that corporations of all stripes
pursue in a fruitless effort to
control their online image.

“People can sniff out mar-
keting talk a million miles
away,” he says. “If someone
tries to edit their own artist’s
entries to put them in a posi-
tive light, people are just
going to avoid it because it’s
counter to the spirit of the
whole genre. The thought that
you can control your
brand these days is just
absurd. Whether you like
it or not, people are say-

ing things about you in
various public forums.”

The risk of a wiki
turning into either a
record label mouth-
| piece or a forum for

artist bashing has
kept several potential
music wiki sources from
entering the game. Virtually
every digital music subscrip-
tion service operating today
says it is mulling the idea, but
has not yet settled on a spe-
cific strategy.

The only onetoeventry it,
Napster, shut it down in a
matter of months. When the
company relaunched its Web
site last May, it made a big
deal out of a4 user-generated
artist-based wiki service
called the Narchive. The orig-
inal plan was to give mem-

bers free rein on what they
posted, but company officials
say they “chickened out” for
fear of artist profiles being de-
faced by negative comments.

Napster switched it to more
of amoderated message board
format that gave the company
more control over content, but
it never attracted the traffic ex-
pected and closed shortly after.

Fuse VP of digital media
Beth Lewand hopes to avoid
these issues by making Fuse’s
wiki site more than merely a
source of information, but a
shared community where
like-minded fans can share
their experiences with their
favorite artists.

“We're not taking the aca-
demic approach like Wiki-
pedia,” she says. “It’'s more
accessible and designed to be
fun—a place to not only post
facts, but also express yourself.”

The company also wants to
work with record labels, tour
venues and record stores to
contribute as well. [t will be in-
teresting to see how Fuse jug-
gles the music industry’s
desire to use wikis as a source
of promotion (and propa-
ganda) with fans’ desires for
something useful and real.

“The difficulty is that most
companies doing this want to
control the message all the
time,” Carton says. “They
don’t want wikis to operate the
way they should, which is to
have a forum where people
can pretty much say whatever
they want. That just scares the
crap out of them.” oe

J For 24/7 digital news
blz and analysis, see
" billboard.biz/digital.
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GAME ON
The videogame release
season is ramping up, with
several music-related ini-
tiatives enhancing the ex-
citement. 2K Games re-
vealed that it will ship an
exclusive EP of remixed
songs with the limited-edi-
tion version of the highly
anticipated “BioShock”
videogame in North Amer-
ica. The EP features re-
mixes of the songs “Beyond
the Sea,” “God Bless the
Child” and “Wild Little Sis-
ters,” all featured songs in
the game’s soundtrack.
Moby and Oscar the Punk
did the remixes.
Meanwhile, Bret Mich-
aels managed some time
off from his “Rock of Love”
reality show to make an
appearance inthe upcom-
ing “Guitar Hero |ll: Leg-
ends of Rock” release. The
game features the Poison
song “Talk Dirty to Me,” as
well as Michaels’ solo ef-
fort “Go That Far.” As
gamers play along to the
tracks with their guitar/
controller; a motion-cap-
tured game version of
Michaels sings along.

QUINCY LOGS ON
Internet TV sensation Joost
is adding exclusive content
from Quincy Jones llI's QD3
Entertainment to its broad
programming lineup. The
service will now feature a
branded QD3 TV channel
that includes such urban-
themed programming as
comedy shorts, celebrity in-
terviews, documentaries
like “Thug Angel” and some
never-before-seen footage
from the QD3 vault.

NE-YO SINGS

YOUR WORDS

Ne-Yo is inviting fans to
write the lyrics for his next
single through a contest on
Yahoo Music. The artist is
posting the beats and in-
strumentals on Yahoo’s
Lyricmakers Web site. Fans
can pick the theme of the
song (love, peace, dreams
or party) and then submit
their own lyrics. Yahoo users
will vote for their favorites,
with the winning entry to be
sung by Ne-Yo and posted
as a full song available ex-
clusively on Yahoo Music.
McDonald’s is sponsoring
the competition.

1
L TOTA Y S ... 2007
Top Songs

2 AKON
Sorry, Blame It On
3 T-PAIN

4 FERGIE

A Bay Bay POLO

Bartender KONVICT/NAPPY BOY/JIVE

Big Girls Don't Cry (Personal) WILL.LAM/AZM
5 HURRICANE CHRIS

1 SEAN KINGSTON
Beautiful Girls BELUGA HEIGHTS/EPIC

310,107
e KONVICTANIVERSAL MOTOWN 245,5ST‘;
242,710
215,284

GROUNDS/I 188,235

Aug. 28.

She’s on her way

This song is one
of three bonus
tracks added to
the new “Deluxe
Edition” of
“Konvicted,”
which streets

to her sixth
consecutive No. 1
on the Hot Dance
Club Play chart as
“Don’t Stop the
Music” jumps to
No. 2 this week.

6 PLAIN WHITE T'S
Hey There Delilah HOLLYWOOD

7 T-PAIN
Buy U A Drank (Shawty Snappin’) KONVICT/IVE

8 SHOP BOYZ
Party Like A Rockstar ONDECK/UNIVERSAL REPUBLIC

9 PLIES
Shawty SLIP-N-SLIDE/ATLANTIC

10 KANYE WEST
Stronger ROC-A-FELLA/DEF JAM

Top Videos
1 ALY & AJ
Potential Breakup Son@ HOLLYWOOO

2 SEAN KINGSTON
Beautiful Girls BELUGA HEIGHTS/EPIC

3 FERGIE
Big Girls Don't Cry (Personal) WILL.IAM/AZM

4 AVRIL LAVIGNE
Girlfriend RCA

5 CHAMILLIONAIRE
Hip Hop Poiice CHAMILLITARY/UNIVERSAL MOTOWN

6 T-PAIN
Buy U A Drank (Shawty Snappin) KONVICTINAPPY BOYAINVE

7 HURRICANE CHRIS
A Bay Bay POLO GROUNDS/

8 RIHANNA
Umbrelia SRP/DEF JAM

9 TIFFANY EVANS
Promise Ring COLUMBIA

10 SHOP BOYZ
Party Like A Rockstar ONDECK/UNVERSAL REPUBLIC

172,703
152,961
137,691
136,811

135,002

683,369
496,872
381,081

276,925
265.014
254,968
229,810
248,550
243916

239,033

All versions (i.e. AOL Sessions, Network Live, etc.) of a
video or song are combined Into one entry. * First Listen/

First View

“* Network Live * Breaker Artist * AOL Sessions

Source: AOL Music for the four weeks ending Aug. 16
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review the policy’s effects
“after analyzing a year’s
worth of distributions.”
The body declined to com-

OUTOFS

U.K. Protests Rise Over TV Royalty Deal But at its annual general

LONDON—The Performing Rights Society’s (PRS) decisionto  meeting June 28 in London, PRS chairman Ellis Rich said 19%
radically change the way it distributes royalties for music played  of PRS members receiving payments in the July royalty distri-
on TV has sparked howls of protest and divided its membership.  bution would be affected by the change, but two-thirds of them
In February, the board of directors at the U.K. authors’ would only see a difference of plus or minus £5
collecting society opted for a new two-tier system ($10). He acknowledged some members’
weighting royalty rates in favor of music aired dur- discontent, but called the old system
ing prime time. “untenable” and said that polling
Previously, PRS members received the same rate 50,000 members would “lead to or-
per minute of music 24/7, and the introduction of
the new system, which came without prior mem-
bership consultation, angered many.

ganizational paralysis.”

However, Farrer insists that “in
the past, there would have been a big
“The decision-making process was very undemo debate about this.” He has now set up a
cratic,” says PRS member Paul Farrer, whose credits in- dedicated WeDb site, composersforafairdeal.com,
clude BBC/NBC quiz show “The Weakest Link” and 2005 with a digital petition calling for the board to either can-
movie “Domino.” “It has created an air of distrust between the  cel the new scheme or put it to a full membership vote.
board and the members it is representing.”

The new initiative took effect in April, and members felt its p ’
first impact in their July royalty statements. Since April, music

played in peak 6 p.m.-midnight slots has been earning nearly T ] i i y

twice the amount of royalties paid during the other 18 hours. . T C 3
“I feel very strongly that we should have been consulted more,” ) d

says PRS composer member Olivia Dixon, founder of TV/film ( ;1 bhe een

composers organization Screened Music Network. “I would have 1

liked to have discussed a possible three-tier [prime-time/night-

time/daytime] system.” i] ] , -

PRS claims it is falling in line with most authors’ societies
practices worldwide, while a representative says the board will

Some 680 PRS members have signed up, including veteran
jazz artists Kenny Ball and Chris Barber, Echo & the Bunnymen
guitarist Will Sergeant and XTC’s Andy Partridge. Typical of
their opinions is iconic British jazz musician/broadcaster
Humphrey Lyttelton’s description of the change as “a thoroughly
bad idea.”

The PRS issues multiyear blanket licenses for music to TV
companies. According to Rich, new agreements signed in Jan-
uary with public broadcaster BBC and its commercial rival ITV

will jointly generate more than £250 million ($500 mil-
lion) during the next five years.

The PRS says that, until April, the per-minute rate
for the United Kingdom'’s two biggest terrestrial
TV channels was £43.89 ($88.57) for BBC1 and

£47.12 (595.09) for ITV1.
Rich claimed change was necessary as the value
of TV music is being eroded, despite an increased
number of TV channels and broadcast hours, com-
paring the pre-April ITV1 value-per-minute with the

£100 ($202) rate for 1999.

Under the new formula being phased in during the next
three years, the PRS predicts rates of £65.16 {$131.50) per
minute for BBC1 prime time by 2009 and £32.58 {$65.75) for
non-prime time. ITV1 will generate £76.00 ($153.38} and £38.00
($76.69), respectively.

The board does have supporters, however. “What PRS is doing
is a good idea,” says Steve Lewis, managing director of indie
publishing house Stage Three Music, whose U.K. writers ros-
ter includes Gerry Rafferty, Bernard Butler and Mattafix.

Publisher/copyright consultant Ivan Chandler says,
“There needs to be a more open mind among the members
—and we should be thankful for the income from broad-

»

royalties.

Friends of Erika Jayne
congratulate

ROLLERCOASTER

the first release of Erika Jayne
which got to the top of Billboard’s
Hot Dance Club Play chart.

When does “Stars” come out?

FRIENDS OF ERIKA JAYNE
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MADRID—Spain’s independent labels are hop-
ing to ramp up their business activities in the
United States thanks to a ground-breaking gov-
ernment/music business alliance.

Eight Spanish indie companies met Ameri-
can counterparts during a three-day trip to New
York (July 16-18), organized by the industry
ministry’s foreign trade institute [CEX, labels’
body Promusicae and indie label group UFI.
They aimed to build relations with the U.S. indie
sector and lay the foundations for
licensing/label deals.

“It was excellent—a huge success,” says UFI
VP Mark Kitcatt, also director of Madrid indie
Everlasting Records. Kitcatt adds that “no closed
deals were done” during the visit, but says re-
turn visits are planned in 2008 and predicts that
“many companies will get licenses, releases and
gigs in the U.S.” through the initiative.

The trade mission was the first
fruit of a music sector plan ICEX
drew up with 81-meniber Promu-
sicae and 43-member UFI in
2006. ICEX funded each of the
Spaniards traveling to the tune of
€940 ($1,300).

“For some time we have wanted
pro-active government support for the
recorded-music sector,” Promusicae
president Antonio Guisasola says.
“This trip marked the first step toward what
should be a fruitful business exchange.”

ICEX, Promusicae and UFI are arranging an
indies visit to China in November with similar
aims. ICEX has additionally committed to fund-
ing a Spanish stand for Promusicae and UFI at
South by Southwest in 2008, the first time Spain
will be represented at the confab.

American companies involved in the trip—
organized by New York-based public relations
company MG Ltd.—included Beggars U.S., Car-
oline Distribution, eMusic, Koch Distribution,
MTYV Urge, the Orchard, RED Music and Ryko
Distribution.

“The U.S. guys understood that the business
flow was from here to there,” Kitcatt says. “They
were not trying to sell stuff to us; they went out
of interest, not financial incentive. The most in-

0JOS DE BRUJO

A

GUISASOLA

teresting thing was the level of digital business
in the U.S. indie sector. Beggars U.S. told us
about 30% of their business is digital—in Spain
it averages 2%-3%. U.S. digital deals will be im-
portant for us.”

The U.S. companies that attended the meet-
ings said they found them useful, but were un-
sure how much concrete business would come
from the discussions.

Tony Bruno, New York-based VP of marketing
atdistribution/artist development company Red
Music, says the experience “was like a reconnais-
sance mission, rather than a hard sell,” although
he adds that it had raised his awareness of the
Spanish independent sector. Judy Cantor-Navas,
New York-based Latin and world music program-
ming manager for Urge/MTV Networks, says
she will keep in touch with the Spanish compa-

nies about upcoming releases.
“There is certainly an audience to
be found here,” she says. “Digital
music presents an opportunity
for Spanish indie labels to mar-
ket their music here at a new
level.
UFI estimates that Spanish in-
dies’ combined domestic market
share was 15.2% in value terms dur-
ing 2006, when, according to the IFPI,
the trade value of the market was
$326.9 million. Current leading independent
label acts range from hip-hoppers Violadores del
Verso and Nach (BOA Music) to pop/rock band
the Sunday Drivers (Mushroom Pillow) and eclec-
tic flamenco/rumba collective Ojos de Brujo
(Diquela Records).

Julian Sanz, director of Madrid indie label Dis-
cos Necesarios, says he will return to New York
under his own steam in October to look for an
office.

“I want my kitchen in Spain and my restau-
rant in America,” he says. “I am determined to
do business there and am confident many Span-
ish indies will [soon] sign distribution and li-
censing deals in the U.S.” e

Additional reporting by Mark Sutherland
in London.

ALNEWSLII

>>>EMI TO CANCEL LSE LISTING

EMI Group expects to delist from the London Stock Exchange
Sept. 18 as it prepares for a new era under the ownership of pri-
vate equity firm Terra Firma.

On that date, Sly Bailey, Kevin Carton, Peter Georgescu
and David Londoner will step down as nonexecutive direc-
tors of the company. Nonexecutive chairman John Gilder-
sleeve will remain with EMI[ until it delists, after which ime
he will also resign.

Terra Firma, led by CEO Guy Hands, recently won its pro-
posed £2.4 billion ($4.9 billion) takeover bid for EMI, beat-
ing out longtime suitor Warner Music Group.

Terra Firma says its offer is now “unconditional in all respects.”

—Lars Brandle

>>>MERLIN SPELLS OUT FOUNDING
BOARD

Merlin, the rights body for the independent record sector, has
formally launched after electing its inaugural board.
Merlin’s board members for North America are inde-
pendent Online Distribution Alliance founder/CEO Kevin
Arnold, Long Live Crime Records founder/CEQO Susan Fer-
ris, Koch Records president Bob Frank and Tommy Boy
Records chairman/CEOQO Tom Silverman. A Canadian repre-
22 |
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IFPI Germany in 1998.
Stefan Michalk will step up from deputy managing director

to take the helm of the associations, reporting to chairman

sentative will be confirmed soon.

European members are Wagram Music president
Stephan Bourdoiseau, PIAS Group co-president Michel
Lambot, Beggars Group chairman Martin Mills, Epitaph
Europe managing director Hein Van der Ree and 'K7 CEO
Horst Weidenmueller.

The rest of the world is represented by Tardus Music pres-
ident Mark Kneebone, BULA Music director Clive Hardwick,
Columbia Music Entertainment adviser Takashi Kamide, Zu
Shu Entertainment founder Yongge Shen and MCD Entertain-
ment president Eduardo Muszkat.

The board members, who will be in place for two years,
join permanent directors Alison Wenham, president of
the Worldwide Independent Network, and Merlin CEO
Charles Caldas, who is a non-voting board member.

—Andre Paine

Michael Haentjes.

Zombik plans to concentrate on running German collecting
society GVL, which acts on behalf of performing artists and
record manufacturers. He joined Berlin-based GVL as man-
aging director in 1998.

>>>STEELY DAN LAUNCHES BILLBOARD
LIVE TOKYO

Steely Dan opened the Billboard Live music club Aug. 18 in
Tokyo to an enthusiastic crowd.

Singer Donald Fagen promised to “play some tunes from the
past going back into the deep '70s.” And the band did just
that, delivering an 80-minute set that included “Aja,” “Time out
of Mind,” “Dirty Work” and “Josie.”

Founding members Fagen and Walter Becker were sup-
ported in the 330-seat club by their regular 10-piece band.

—Wolfgang Spahr

The veteran American rockers will open all three of the

>>>ZOMBIK EXITS GERMAN INDUSTRY
BODIES

Peter Zombik, managing director of BPW and IFPI Germany,
will exit the Berlin-based industry bodies, effective Sept. 15.
He will continue to serve as a consultant.

Zombik joined labels body BPW in 1977, and has served

new Billboard Live clubs in Japan. Starting Aug. 26, the
band will perform six dates at the Osaka club, followed by
three dates at the Fukuoka club beginning Sept. 3.

—Fred Varcoe

biZ MOBILE: For 24/7 global news and analysis, see

billboard.biz/global.

as its managing director since 1982. He added duties at
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CMP ENTERTAINMENT

BY LARS BRANDLE

KINGS OF
THE HOMAGE

Tribute Bands Become Big Business In U.K.

LONDON~—When Pink Floyd
performed “Wish You Were
Here” at Live 8 in July 2005,
the re-formed band spoke for
many of its fans.

But fortunately, those un-
able to attend that one-off
event have other options.
This summer they could
have heard the same track
re-created perfectly in the
prestigious surroundings of
London’s 5,500-capacity
Royal Albert Hall, except
this time it was performed
by the Australian Pink
Floyd Show.

Liverpool-based promo-
tion firm CMP Entertainment,
which handles the band’s
business, reports that the 30-
plus 2007 shows that TAPFS
has played across Britain in
halls, sheds and outdoor ven-
ues have grossed more than
£2 million ($4 million)—tes-
tament to the increased clout
tribute bands have in the
thriving U.K. live music mar-
ket, which is now swamped
with thousands of such acts.
Bookings at several London
venues that were once stop-
off points for rising aiterna-
tive bands, like the Venue in
New Cross and the Standard
in Walthamstow, are now
dominated by copycat bands.

TAPFS, in its case, follows
inthe footsteps of ABBA trib-
ute band Bjérn Again—which,
since its 1988 birth in Australia,
has developed into a multi-
ple-lineup franchise playing
200-250 gigs per year. TAPFS
and Bjorn Again have even
partnered with their original
inspirations: TAPFS enter-
tained guests at David Gil-
mour’s 50th birthday party in

1996, while ABBA fouhders
Benny Andersson and Bjorn
Ulvaeus once flew Bjorn Again
to Sweden to promote the
“ABBA Gold” hits compilation
that PolyGram/Universal re-
leased in 1992.

Few tribute bands receive
such a ringing endorsement,
however.

“I have had people confront
me, saying, ‘I'm in an original
band, and we can’t get a gig
because you lot are playing
there,; " Bjorn Again’s London-
based manager Rod Leissle
says. “To a degree, [they’re]
right. But in defense of every
tribute band, it’s down to

4.9

,_

Attendance at this year’s
Glastonbudget Festival
in Leicestershire

bums on seats. You can’t deny
the audience what they want.”

Leissle says Bjorn Again
generates annual revenue of
£2 million-£3 million ($4 mil-
lion-$6 million), though a few
years earlier revenue was
roughly three times higher.
And TAPFS “will have played
in almost 100 different cities
across Europe, North and
South America” by the end
of 2007, says John Grundy,
tour manager with CMP. With
an exclusive new worldwide
deal in place with Creative
Artists Agency, the band’s in-
ternational story is expected
to explode.

Meanwhile, Glastonbud-
get Festival in Leicestershire

SEPTEMBER 1, 2007

THE AUSTRALIAN
PINK FLOYD SHOW

has emerged to tap into the
tribute band market. Al-
though admitting it has yet
to make a profit after three
years of operation, Glaston-
budget marketing director/
co-organizer Chris Dunn says
attendance has doubled
each year, reaching 4,200 at
this year’s May 25-27 edition.

“We have new-band nights,
but the tribute nights are
busier,” says Amanda Crich-
ton, owner of the Standard,
which has AC/DC, Led Zep-
pelin and Blondie tribute
bands booked for Septem-
ber. “Business is business,
and it’s good business at
the moment.”

But Melvin Benn, manag-
ing director of British live
music powerhouse Festival
Republic (formerly known as
Mean Fiddler Music Group),
says that while the market has
a thirst for musical impres-
sionists, only a handful can
sustain genuine success.

“There are a limited num-
ber that have genuine craft
putling in the crowds, while
there is an absolute army of
bootleg bands and copycat
bands which really are run of
the mill,” he says. “it’s not a
direction we will go down” in
booking acts.

But where the most suc-
cessful tribute bands are
concerned, Dunn sees a
trickle-down effect for the
original acts.

“| don’t think tributes do
original bands any harm at all,
because it keeps their music
rolling out longer,” he says. “If
you like that set and that ma-
terial, go buy the original CD.
it’s great promo.” o
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So I'm talking to Dion about his new album
“The Son of Skip James” {out in a couple of
months, check theorchard.com), another
fabulous blues record following his critically
acclaimed “Bronx in Blue,” and he’s telling
me about this song “The Thunderer,” which
is about St. Jerome.

Now St. Jerome was not exactly your typ-
ical saint, attitude-wise. He was kind of the
Simon Cowell of monk-ville—you know,
a sort of 1st-century “On the Waterfront”
Karl Malden.

He displayed no saintly patience with
fools, heretics, nonbelievers, pagans, rivals
or anyone he considered immoral. And he
would openly and loudly criticize and hu-
miliate them at every opportunity.

But he got away with this “thou shalt have
no other American Idol before me” behav-
ior because he translated the Bible from both
the Greek and Hebrew into the official Latin,
which the pope still uses.

I bring this up because his line, “Igno-
rance of the scriptures is ignorance of
Christ,” transcends what might have been
a typical sermon-of-the-day one-liner by
the weight of his having translated
those scriptures one word at a time, if
you catch my drift.

Since all religious text is sym-
bolic to me and all religion
metaphor, the story of St. Jerome
becomes instructive in the story of
what happened to the record business,
the radio business, the musicindus-
try and what's left of our pathetic |
culture in general.

What became of the boss who could
tell it like it is, knowing he had the ex-
perience and the talent and the vision
and accomplishments to fearlessly chal-
lenge the status quo, to reach for greatness

COOLEST GARAGE
SONGS

RADIO TO
NOWHERE

BRUCE SPRINGSTEEN & THE
E-STREET BAND"* / COLUMBIA

COOQLEST
SONG
IN THE
WORLD

THIS WEEK

SUZANNA
THE WILD BIRDS / REPUBLIC

because he himself could help create it?

Telling an artist their song had to be better
because he, the boss, was a songwriter.

Telling a producer the mix had to be better
because he, the boss, was a producer.

Telling a radio programmer to play better
songs because he, the boss, was a radio pro-
grammer.

Now what do we have?

Guys telling guys to cut the budget be-
cause he, the boss, is an accountant.

Whoopee. See you on the radio. oo

DION chronicles

St. Jerome on

his new blues album,
‘The Son of Skip James.’

COOLEST GARAGE
ALLBUMS
(O ETINET T ARTISTACADEL,

ICKY THUMP

THE WHITE STRIPES / WARNER BROS.

HAVE MERCY
THE MOONEY SUZUK! / ELIXIA

BELINDA
_ THE STABILISERS / WICKED COOL®

3

LIEN ON YOUR DREAMS
BLACK REBEL MOTORCYCLE CLUB / RCA

BABY 81
BLACK REBEL MOTORCYCLE CLUB / RCA

ot

HENTCH-FORTH-FIVE
THE HENTCHMEN / ITALY RECORDS -

SALAD DAYS
THE GRIP WEEDS / GROUND UP

1
2
B

CRUEL GIRL

2 DO THE ROBOT

HERE FOR A LAUGH
THE BREAKERS / FUNZALO

CBGB FOREVER
VARIOUS ARTISTS / CBGB FOREVER

THE WEIRDNESS
THE STOOGES / VIRGIN

SISELY & THE SAFETY PIN-UPS / TEENACIDE
LINDSAY NEVER GETS LONELY
; ; THE ACTUAL / SOFT DRIVE

CODE FUN
BLACK TIE REVUE / VIRGIN

99%
THE MOONEY SUZUKI / ELIXIA

6 THE RED BUTTON / GRIMBLE

IN STITCHES
THE ACTUAL / SOFT DRIVE

(OOONIDY U

WANNA 0O THE WILD PLASTIC
H 2 SOME OTHER GUY lf Z BRANE LOVE THING?
THE HENTCHMEN / ITALY RECORDS THE STABILISERS / WICKED COOL*

*NEW YORK-BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT.
“*LITTLE STEVEN VAN ZANDT ALSO HAPPENS TO BE IN A LITTLE GROUP KNOWN AS THE E-STREET BAND.
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Greg
Latterme

The man behind John Mayer,
the Fray, Brandi Carlile and
many others on breaking artists,
greening tours, working with
Columbia and the future.

Gregg Latterman knows a thing or two about success.

Choosing to leave his profession as a lawyer, Latterman decided to focus on his true

for this year. We also put
some moneyina fund to

passion: music. In 1993, he started Aware Records in an attempt to expose the best
little-known regional bands in the United States. To accomplish this, Aware began re-
leasing compilations featuring these artists. The success of the compilations led to
Aware becoming a label in earnest. Better Than Ezra, Vertical Horizon and John
Mayer, amang others, have all been affiliated with the label. These days, Mayer, Five
for Fighting, Mat Kearney and Kyle Riabko call the label home.

Thaugh he prefers to stay out of the business side of things, focusing instead on
discovering and signing artists, Latterman brokered a deal with Columbia Records
in 1997 (renewed five years later) that grants the major access to the independent’s
cache of grass-roots artists. The business arrangement also gives Aware access to Co-
lumbia’s greater promotion, marketing and distribution. The relationship has helped

green other smaller
tours. It's very cool, be-
cause we're able to take a
band that has the finan-
cial wherewithal, and not
just do stuff for the Fray,
but help other bands and
make Reverb stronger.

What made you start
Aware?

Aware acts like Train, Five for Fighting and Mayer see greater success.
In 1999, Latterman decided to expand his business model by opening the doors
to A-Squared Management, whose clients include Liz Phair, Motion City Sound-

track, Kearney, Brandi Carlile and the Fray.

In the midst of a hectic summer touring season, Latterman sat down with Billboard
to discuss the state of the music industry—as seen through the eyes of a music lover.

Aware knows a thing or two about
breaking artists. How do you and
your team accomplish this?

I don’t care about anything other
than finding bands that I believe
in, that are good people and that |
think are incredible artists. Those
are the people we want to be in bed
with and work with for a long time.
If you have that, all you can then
do is look at all the different ways
to expose an artist. You definitely
have to know as much as possi-
ble—about any act you want to
sign. So, when you look them in
the eye and say, “Come with me.
We're going to break you. I'll do
whatever it takes,” there is a high
chance that you're going to break
them. Because I can’t sign bands
anymore and not break them. It’s
the most painful thing that ex-
ists—to tell a band you're going to
break them, but don’t [break them].

How can you be sure that you’ll
be able to do that?

It starts with the artists. Can they
write their own songs to a high
level? It's really [about] drive, too.
It's also passion. John Mayer still
has the same look in his eyes that
he had when I first methim. Which
is, he lives to play for people.
Whether he’s being paid or not, he
just gets off on playing for people.
And that’s a true artist to me.

What does it take on the label
side to ensure that an artist is
going to continue to demon-
strate growth?

It’s sort of the same thing it’s al-
ways been, which is exposure—
but the right exposure. It used to
be only about radio and video.
Now it’s radio, video, Internet,
touring and all those other things
that have to happen. It used to be
you'd have a big radio hit and
everything else would catch up.
Now you have to have everything
in place to even have a chance of
selling a million records.

Is TV animportant component
of that strategy?

It's as important now as radio and
video. You need to have it to push
everything forward. TV is essen-
tial today, whether it’s helping you
get exposed or taking you to the
next level like the Fray. But it’s not
just shows like “Grey’s Anatomy.”
It's shows on TNT, it’s movies on
Lifetime. It’s stuff that you prob-
ably don’t even feel. The “Grey’s”
is a big, big thing. So [ work on
those, but I also work on the small
stuff and the medium stuff. Like
with Mat Kearney, his first single
was on TNT promo spots for a year.
It was the most valuable thing ever.
You probably heard it three times
and didn’t even know you were
hearing it. But little things like that
end up being a big thing.

How is Aware’s relationship
with Columbia Records?

Loveit. And I love [Sony BMG CEQ]
Rob Stringer more. We just broke

the Fray worldwide because of Rob.
We're not about breaking bands just
in the United States now. If we
break a band, to sort of make up for
the lower sales, we have to break
them around the world. Brandi
Carlile, right now, is looking at
breaking around the world. The
Fray are huge in the U.X.

You have been working with
Reverb to green your tours.
What exactly does Reverb do
for you?

You basically add on top of the
ticket price what I call a “green
fee.” So ifyou bought a Fray ticket
for $29.50, that $.50 goes in our
little environment bank. And then
we're able to use that for biodiesel
or anything we want to. With the
Fray, I believe that added up to
about $140,000. What’s cool is that
we took that extra money from the
Fray ticket sales and we're hiring
an employee for Reverb [to help
with the Fray’s green initiatives]

I love music, and I
wanted to figure out a way
to find bands that I actu-
ally liked and try to expose
them without having to
use radio and video.
That’s why I started the
compilations, trying to find the best
of the regional artists to put on one
CD. It was like a national sort of
pipeline to get music to people.
And then [ became the guy that
knows how to get [music] on radio,
videoand TV. That's how it started.
Unfortunately, compilations don’t
do much anymore. But that’s how
it started—just me trying to release
the music that I love.

What is your wish for the
future of the industry?

Just that people should continue
to remember why they like music.
In this world of instant gratifica-
tion, hopefully people will keep
buying full albums or download-
ing full albums and not make ita
singles world. I also believe it is
important to keep things special
and not overexpose everything. At
the same time, it's what you take
and don’t take. It’s not that you take
everything, but that you take the
right stuff. e

John Mayer still has the same lookin
hiseyes thathe had when I first met him.

Which is, he lives to play for people.
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15 Years Of Nielsen SoundScan Data
Reveal Just How Rare Artist
Growth Stories Have Become

Iﬂ the fall of 1993, such superstars as

Billy Joel, Mariah Carey and Jackson siblings Michael and Janet were
welcoming new faces like SWV, Ace of Base and Tag Team into the top 10

of The Billboard Hot 100. Garth Brooks, Nirvana, Cypress Hill and a
reinvigorated Meat Loaf were among the acts placing No. 1 albums on The
Billboard 200. © Far below the charts, and barely on anyone’s radar, a rookie
singer/songwriter’s debut album crawled out of the gates. For two-and-a-half
months, the album clocked fewer than 500 copies per week, according to
Nielsen SoundScan; for the following month-and-a-half, less than 1,000 per
week. ° Indeed, released in August 1993, Sheryl Crow’s “Tuesday Night
Music Club” was in stores a full six months before it even splashed ink on
Top Heatseekers, a chart devoted to artists who have yet to appear in the top
half of The Billboard 200. The album reached No. 98 on the big chart in April
1994, but would bounce up and down for the next three months, falling as
low as No. 196 before third single “All I Wanna Do” took hold. The song
became a multiformat smash, reaching No. 4 on Modern Rock and No. 2 on
the Hot 100, with multiple-week streaks at No. 1 on Mainstream Top 40 and
Adult Contemporary. * Inthe Oct. 1, 1994, issue—more than a year after
release—the album clocked the first of its dozen weeks in the top 10, nine
of those happening in 1995, after “All I Wanna Do” won the Grammy
Award for record of the year. ¢ But, suppose Crow had been born 14
years later. Would she still have found a multiplatinum career? ' Amid
consternation from labels that artist development has become a more
daunting task in this decade of dynamic change, and criticism from some
observers that the task has become a lost priority, Billboard conducted an
exhaustive study of Nielsen SoundScan data on more than 1,000 new and
developing artists who reached the top half of The Billboard 200 for the first
time from 1992 to 2006. © Our findings raise questions about the fate that
might befall a singer/songwriter who sets up shop in 2007. Compared
with 10 or 15 years ago, it is dramatically less common to take an album
that starts slowly and turn it into a hit. And that’s unfortunate because our
analysis shows clearly that today, artists whose first chart action bubbles
on the Heatseekers chart generally outperform those that start higher on
The Billboard 200.

SEPTEMBER 1, 2007 www.billboard.biz 27

www americanradiohistorv com


www.americanradiohistory.com

From 1992 through 1994, 60% or more of all artists
breaking through to the top half of The Billboard 200
earned their first chart ink on Heatseekers. By the mid-
’90s that balance shifted to more artists starting on
The Billboard 200—and it kept on shifting. By last year,
outof more than 100 artists who hit the top half of the
big chart for the first time, less than 5% started on the
Heatseckers tally.

Artists break higher on the charts than ever before,
depending on how you slice the numbers, with more
breakthrough acts debuting in the top 100 of The Bill-
board 200 in the past two years ('05 and '06) than in
1992, 1993, 1994, 1995 and 1996 combined.

All those artists debuting in the top 100 might be a
good thing, were it not for a sobering trend: As more
and more artists debut higher on the charts, their sales
are falling. In 1993, for example, there were only 29
first-timers who began at No. 100 or higher, with their
breakthrough albums averaging 1.2 million copies per
title. Ten years later, in 2003, the 67 new artists who
began in the top half of the big chart averaged only
659,000 per title. The 72 acts from the class of '04 made
an average of 670,000, and the next year, that yield
dipped significantly, as 89 bypass artists—those debut-
ing in the top half of The Billboard 200—averaged a
little more than 500,000.

And this isn’t simply a factor of overall sales being
down. While the decline in album volume certainly
contributes to the trend, prior to 2006, this decade’s
threshold at No. 100 was on par with where it stood in
the early to mid-'90s. The average weekly sales of the
No. 100-selling album hovered between 12,000 and
14,000 units in each year from 2002 to 2005, about the
same range as the years 1992-1997. (See chart, page
30, for new trends in more current data.)

Meanwhile, the average sale of the breakthrough al-
bums by Heatseeker graduates remains vigorous. The
five that grew from Heatseekers in 2006—the Fray, Fly-
leaf, Hinder, Gnarls Barkley and OK Go—averaged 1.2
million, the highest average in four years for a Heat-
seekers graduating class, and a higher average than
graduates of 1992 or 1993 realized. (See chart, at the
bottom of page 29.)

Would a latter-day Crow have been among the in-
creasing number of rookie artists who start their ca-
reers in the top half of The Billboard 200? And if she
were, would a multiplatinum career follow that splash?
Or, given the paucity of albums to graduate from Top
Heatseekers in recent years, would an album that de-
velops as slowly as “Tuesday Night Music Club” get
lost in the shuffle?

“I think the fundamental difference in the world as
it existed at that time and the world as it exists today,”
says Al Cafaro, chairman of A&M Records when that
label broke Crow, “is that record companies, like
A&M—and there were many record companies that
operated similarly—had the mind-set, the infrastruc-
ture and the resources to do things for new and devel-
oping artists for longer periods of time than they can
today. The question is not as much, Could an artist
like Sheryl Crow be successful today?, because | think
she would be. The question is, Who is going to pro-
vide the early resources, the early direction and the in-
frastructure for that artist to be able to sustain
itself/herself/themselves within the climate of the ex-
isting record business, which is extraordinarily about
moving on to new opportunities?”

Cafaro left A&M in early '99, when PolyGram was
folded into Universal, and is now co-CEO of Metro-
politan Hybrid, one of many companies tweaking the
music industry model. Cafaro’s current company
combines a record label with concert promotion and
artist management.

“The difference is infrastructure,” Cafaro says.
“Record companies no longer have the time, the money
and the staffing to provide that infrastructure around
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an artist early on that can help maximize the impact of
the dollars that are being spent on that artist's behalf.”

To investigate the numbers, Billboard interviewed
more than two dozen current or recently employed ex-
ecutives with firsthand knowledge of artist develop-
ment budgets and strategies. Some of the causes of
these trends—retail consolidation, for example, or
shrinking label budgets—may not surprise. But the
reasons why these changes are affecting artist devel-
opment—and some of the strategies that are working
to overcome these trends—are striking.
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RADIO AND RETAIL CONSOLIDATION

The radin consolidation floodgates swung wide open
in 19496 with passage of the Telecom Act, which trig-
gered unprecedented buying and selling prompted
by the elirnination of limits on the number of stations
one campany could own nationally, while allowing
broadeasters to own up to eight stations in radio’s
largest markets.

Meanwhile, on the retail front, the game has
changed dfE¥Hcally.

“Back in the day, you could find bands that broke
regionally,” says Jim Kaminski, who was the long-
time head buyer for Tower Records’ store in down-
town Manhattan. “Radio was smaller back then. You
had independent stores that would stock things on
a regional basis.

“Now with centralized buying, cable TV and a uni-
fied radio, the media is more standardized and the U S.
is more like the U.K., where things happen really fast

The most prolific class of developing artists in the
15-year window studied for this report belongs to
1994. The accumulated Nielsen SoundScan sales
for breakthrough and subsequent albums by the
72 acts that cracked the top half of The Billboard
200 that year total 345.6 million copies and rep-
resent more career platinum (102) and multiplat-
inum (57) albums than any other class. Below, we
present the top 20 acts of that year, ranked by cu-
mulative album sales of their initial breakthrough
album and following major releases

Tim McGraw >
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Beck
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Sales through April 8

and explode out of the box, and then fizzle faster. We
have turned the U.S. market into a monolith that is
just one-dimensional.”

Independent stores and regional chains, known for
embracing developing artists, are critical in helping la-
bels develop artists market by market, so that eventu-
ally baby bands would garner enough sales to convince
the big boxes to take a chance.

That process was easier in 1991, the year that Bill-
board began using SoundScan data to determine chart
placement. Billboard estimates that, at that time, there
were 4,700 traditional chain record stores—at least 10
chains each had 100 stores or more—aggregating to a
47% market share. Some 6,000 independent stores
yielded a 15% market share, 8,000 mass-merchant stores
took a 23% market share, and the record clubs and mail-
order companies had a 15% share.

Today, following mass consolidation, price wars and
bankruptcies—most recently underscored by the 2006
closures of Musicland and Tower Records—Billboard
very roughly estimates there are about 1,400 traditional
chain music stores with about a 6% market share;
roughly 1,600 independent stores with a 5% market
share; digital stores’ album sales including TEA (track-
equivalency albums, or equating every 10 tracks sold
by one artist with an album sale) are at a 24% market
share; other nontraditional retailers like record clubs,
Amazon, Starbucks and concert album sales account
for about 8%; some 7,000 mass-merchant stores yield-
ing approximately 31%; and about 2,000 consumer elec-
tronic and book stores with about a 26% market share.

Market-moving share has shifted to larger chains,
and they generally prefer to join a success story, rather
than create one. Such stores as Wal-Mart and Target like
to see sales expectations above 50,000 units across other
retailers before they even considering ordering a title.

“I remember records that direct accounts did not
buy into until they reached a certain sales level,” says
Randy Goodman, president of Disney Music Group’s
country label Lyric Street. “Those were ‘retail records,’
and that's how people talked about them and perceived
them. But there are so few retailers anymore, that where
you sell your tonnage is also where you begin.

“With the advent of SoundScan, [album releases] are
more like movie openings,” Goodman adds. “If you
don’t start strong, accounts get freaked out and you
don’'t have a compelling story to tell radio. No matter
where you start out, you are probably going to have a
precipitous drop of 50%-60% the second week. If you're
not starting out with some significant number, that
kind of decline will drop you completely off the chart,
and then boom. It's over with in less than a month.”

Carl Mello, head buyer for New England regional
h chain Newbury Comics, says, “All support for records

that don’t immediately take off dries up very quickly.
X Nowadays, the day after a record comes out, people will
already be sayinga record is already dead. You either get
arecord that works rightaway or you get nothing atall.”

Pat Monaco, executive VP of sales and field market-
ing for Universal Motown Records Group (UMRG),
says that same pressure is often imposed on new acts.
“There has been this emphasis that you have to start
out high and you need to do everything for that first
week to get the high debut, because all you're going to
do theresaftar is drop,” he says. “I will tell you what is
lauking: the dhility for records to maintain. Once a
iﬁn.-rd debuts, thete is a feeling, more times than not,
that the path af that record is nothing but down.”

15.4w

Shania Twain

.’-

LABEL BUDGETS
It takes carefinl planning, diligence and belief in an
artist to pwercome such obstacles. Unfortunately,
consoligation and shrinking label budgets can make
thal diffcult,

“Thy: lalsel= havegonsolidated so much,” one major-
lahel AR exornbive says. “You have situations like
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PEPSLIAN

To the top half of The Billboard 200 for the first time, that is. Below, the top-selling breakout albums for

each year of the Nielsen SoundScan era.

U.S. Safes*:
Billhoard 200 - : - I TgEa ¥ s ; s
Chart Peak: 1 TiEWeeks) 112 Wiseks) 1 4 1 11k Weseks) 1 1 i Weeks)
Pearl Jam Sroop Dogg Hootie & The Blowfish  Alanis Morissette No Doubt Backstreet Boys ’NSYNC Britney Spears Linkin Park Nida Xeys Norah Jones Evanescence Gretchen Wilson Carrie Underwood Hinder
“Ten” “Doggy Style” “(racked Rear View”  “Jagged Little Pill”  “Tragic Xingdom™  “Backstreet Boys” “’N SYNC” “...Baby One More Time” “(Hybrid Theory)”  “Songs In A Minor”  “Come Away With Me” “Fallen” “Here for The Party”  “Some Hearts”  “Extreme Behavior”
1992 1993 1994 1995 1996 1997 1998 1999 2000 2002 003 2004 2005 2006

*Sales according to Nielsen SoundScan through April 8.
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three [major labels] in one record company now. That ~ £ &L 80 L0110

14.5m

means three marketing teams and three promo teams
and three international teams are crammed down to
one. It’s a pipeline issue. You take the superstars and
combine them into one roster, and you absolutely have
to deliver those. There’s just not room to focus on those
developing artists in the ways you once did.”

Continuing layoffs and consolidation at the major-
label level have hurt in less obvious ways as well. “Dis-
tribution is a huge partner in breaking an artist, from
finding space at retail, fighting for opportunities and
using the college marketing team,” the A&R execu-
tive says. “We talk about it a lot. We used to have al-
ternative marketing people in the distribution
company in every major market. Now that runs into
one college marketing team.”

Every executive Billboard spoke with placed artist
development as a priority. “Look, we are very interested
in artist development,” RCA Music Group executive
VP/GM Tom Corson says. “It's just that the stakes are
high, the price of poker is way up, anteing in is intense.”

“Everything is more difficult in today’s market,”
Interscope Geffen A&M/Octone head of sales and
marketing Steve Berman adds. “This becomes more
about putting our resources in the proper place. It's

Morissette’s 1995

fan-[oriented], consumer-oriented, user-oriented con-
tent developing—TI think maybe it’s harder to galva-
nize these things because if you are just looking at
music sourcing by the consumer, it is very segmented
and fragmented.”

“The research says that people are consuming music
more than ever,” Sony BMG Sales Enterprise president
Jordan Katz says. The Billboard 200 “really does reflect
justone facet, and the facet that it reflects is becoming
less a reflection of consumer behavior. Perhaps if you
looked at all of the revenue streams of how people pur-
chase music, you would see a different pattern.”

Berman says, “When you look at what digital tracks
have become in the last few years and you look at mo-
bile, you look at other ways of measuring success out-
side of the traditional CD sales.”

Indeed, current examples of this are easy to find. T-
Pain’s two albums have sold a combined 1.1 million,
but he has sold 3.5 million digital songs and 3.3 mil-
lion ringtones. Sean Kingston’s self-titled album has
sold 112,000 in two weeks, but he has already sold
798,000 digital songs and 1.1 million ringtones. Huey’s

“Notebook Paper” album has sold only 69,000 since it
was released in June, but he has sold 979,000 digital
tracks and 1.4 million ringtones. Mims’ “Music Is My
Savior” album has sold 273,000 since it was released
in March, yet he has sold 1.8 million digital songs and
2.2 million ringtones. And Unk’s album “Beat’N Down
Yo Block” has sold 180,000 since it was released in Oc-
tober 2006, but he has sold 1.9 million digital songs
and 2.3 million ringtones.

Or, take the example Jive/Zomba set with Lil Mama,
seeding the market with a fast-selling video and digi-
tal track of “Lip Gloss.”

“We shot a not-a-high-budget-but-the-right-budget
video, with the right concept that has made adirect hit
to her audience,” Zomba senior VP of sales and mar-
keting/GM Tom Carrabba says. “It's become one of the
top 10 most-viewed videos on Yahoo and AOL, we got
a lot of play over at BET, and we got play at MTV and
‘TRL." But guess what? We sold a ton, too.

“We don’t have an album out, but we sold 50,000-
60,000 videos on iTunes with minimal airplay, 10 mil-
lion audience when we peaked,” he adds. The digital
track has sold 488,000 units to date, according to Nielsen
SoundScan, while the “Lip Gloss” ringtone has racked
another 312,000 sales on Nielsen RingScan.

about understanding each artist and the potential  Inthe '90s—ah, the good old days—breakthrough albums that debuted high While Zomba records Lil Mama’s album, due Oct. 22,

lanes for marketing that exist, and shifting the mar-  could outsell those that took time to build. No longer is that the case. As over-  Carrabba anticipates coming with another video to keep

keting spend accordingly.” ali sales fall across the industry, it’s the artists and albums that take their time  herawareness percolating. Not to dismiss the revenue
Still other executives were upfront about the need  to crack the top 100 of The Billboard 200 that are selling best. opportunities of ringtones and digital tracks, but it

for more vision. “The problem is, a lot of execs in the seems most labels still hope to parlay such gains into

music biz are shortsighted to a certain extent,” Virgin 2m - R s —————— thelarger potential payday of album sales.

senior director of A&R for pop/crossover Chris “When you're building the artist’s story, you have to

l | | |
. | Avidrage Sales Of Braithrough Album For Bypass Artists™ \ . .
Anokute says. “They think for tomorrow but not five ! B dvgen o R A | start feeding the content as early as possible so that

70 Avarage Sales Of Bragfithrough Album Total)

years down the road. Whenever you build an artist,
you have to think long term. Sometimes it takes the
third single on the first album to break an artist. Now,
they’re just signing songs. Instead of signing songs,
you have to sign artists.”

“There is no artist development anymore,” says Rick
Valenzuela, partner in RikRaf Entertainment, a man-
agement company that represents Latin rhythm artists.
“We're turning in the final product because the labels
don’thave A&R, especially on the Latin side. They want
the final album done and turned in. If it sticks, it sticks.
If it doesn’t, they move on to another artist.”

A-DIFFERENT MEASURE OF SUCCESS
While digi:‘aiz:u.d mobile sales have yet to make up for
the decline ofphysical sales on an industrywide basis,
it’s clear that ernerging artists can now break in ways
that aren't Rillboard 200-centric.

-1 dnn'rmignfit’s necessarily harder to break acts,”
Corson say=, “I think it's harder to sell albums, and

. Average Sales Of Brea"nhrough Album pr Graduate Artists**
| | | A

1

| people start understanding and learning about that

artist,” Interscope’s Berman says. “In the traditional
model, radio remains the most important tool that we
deal with, but there are so many ways that people get
exposed to music in the new world that we're living in.
On certain acts, we'll want that music out there as early
as possible . . . We will hold a record longer now to
build up the marketing and the excitement around an
artist, to hopefully have as high a debut as possible.”

A DISTRAGTED MARKET
The biggest change affecting artist development—
and albusm ¢ale: in general, many executives say, is
an increasingly distracted consumer. “Their options
have multiplizel,” Sony BMG North America presi-
dait/COO {harles Goldstuck says. “When you were
akid and 11's 164 and you're watching “The Ed Sul-
livan Show " there was nothing else you were going
to be doing that night.

“That was true of every kid in America. Everybody

because thergare many other differentavenuestoex- .5m | = RN e : =1 ] ! . ) - watched the Beatles on that show; there was noth-
pose artists —ith tracks and iTunes and online and L.z L 139 Lo 200 1002 2008 L 196 ing else taking their attention away. Today, there is

djgital and mohile and so forth, and then blogging and B L T i M L so much that splits the attention span of every con-
sumer, young or old.”

= x - artist Generally. this that the act's albu aduated from the developing artists z
I stirts of =ites and cultures and shared services and Chart (Top Heatseekers) and rose nto the top 100 on The Billboard 200
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Sony Music executive VP Lisa Ellis and Warner
Bros. Records executive VP/GM Diarmuid Quinn are
among those who reach for medical lexicon to de-
scribe a consumer stretched by the day’s innumer-
able entertainment options, invoking the term
“Attention Deficit Disorder.”

Ellis says, “I think the consumer has ADD. You con-
stantly have to be a moving target. The consumer is no
longer in one place. You have to be more strategic, and
you have to be more places.”

“There’s a first-week mentality that pervades a lot of
entertainment properties, not just music,” Quinn says.
“There’s a bit of a mind-set change, and I think it has
to do with the sort of ADD quality that everybody seems
to have these days.

“There’s so much coming out and it’s like, ‘OK,
what’s happening now?,” and two days later it’s out of
mind and they’re on to the next thing,” Quinn adds.
“It’s even getting hard, on rock bands and pop acts, to
sustain after that first week. It's a rare day you see what
happened to Michael Bublé [recently] where [his album]
went from No. 2to No. 1.”

The array of new-media products, coupled with the
advent of digital distribution, creates a challenging en-
vironment, RCA’s Corson says. “It’s a singles market
and music has become kind of disposable and tran-
sient, but there are also competing products between
games and films, DVDs and whatnot. And in the on-
line world, it's so competitive. You are fighting against
every kind of media.

“The multitasking that I watch my kids do, who are
16 and 18 . .. they can be sitting on their computer
doing their homework listening to their iPods, and
IM’ing people and on the phone and accomplishing
most of it. But what are they invested in?

“I think their investment in brands and experiences
is a very different proposition,” Corson says. “I'm talk-
ing mostly young people here, but it does have a halo
effect that bleeds over into other segmentsand demos.
People have less hours in the day and they are asked
and tasked to do more, and with more competition for
the entertainment dollar and for your attention.”

A BAD RAP?

While no genre is immune from the larger trends out-
linied in this piece, Billboard’s number-crunching re-
veuled that the stakes are highest for new rap artists.
“¥ims hear pecple in meetings say, ‘If this rap record
doesn’t comie tiut high, we're outta here. We might as
well put a buliztin it and go on to the next record,””
UMRG’s Maonaco says. “There’s no belief that the
records can mve up later.”

Goldstiick says, “In the hip-hop world, everything
iz framtdaaded, and [ think the average hip-hop con-
sumer wants something when it is fresh and new, and
three months later they have moved on.”

“I think a lot of the new hip-hop and R&B acts have
been forced to, and designed to, come out of the gate
competitive with everybody else,” Ellis says. “It’s not
culturally the kind of genre where you getina van and
drive around the country, the way a rock band can.”

The Inc. founder/CEO Irv Gotti says, “Hip-hop is
urgency. Hip-hop doesn’t have shelf life. You have to
create that energy in the first couple of weeks of the re-
lease, and [ don't really see that changing.”

In each of the years from 1992 through 2006,
R&B/hip-hop has been the category that saw the most
artists launch their careers in the top half of The Bill-
board 200, but that yield is diminishing. There were
27 R&B/hip-hop first-timers who began at No. 100 or
higher in 2006, the category’s lowest tally since 1997.

But more striking? New R&B/hip-hop acts are par-
ticularly affected by the trend away from slow builds,
to fast starts. Of the 38 acts that graduated from Heat-
seekers in 1992, 18 were urban acts, more than any
other category, while another 17 did so the following
30 |
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unigque 1994
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Once, nearly two-thirds of acts crack-
ing the top half of The Billboard 200
for the first time started relatively
slowly. That trend has reversed. Last
year, of more than 100 breakthrough
acts, only five failed to debut in the
top 100. The chart at the bottom of
page 29 shows why this might be a
problem. Also notable: The sales
average for the No. 100 position has
dropped to 8,150 for the first 32
weeks of this year.

*Defined as those acts that during the calendar year
became a Heatseekers graduate artist Generally, this
means that the act’s album graduated from the
developing artists chart (Top Heatseekers) and rose into
the top 100 on The Billboard 200

*Those acts that, with therr first charting album on The
Billboard 200, debuted within the top 100

year. From 1994 to 1999, R&B/hip-hop averaged only
seven graduates per year, and during the next seven
years, that average plunged to 1.4. Columbia artist Lyfe
Jennings is the lone R&B or hip-hop artist to graduate
since the start of 2005.

Growth Stories

Of course, that’s not to say there aren’t still artist devel-
opment success stories (see chart, above). Sony Music’s
Ellis cites Jennings’ first album, “Lyfe 268-192,” as are-
cent example of slow but steady growth. Released in Au-
gust 2004, it reached the Heatseekers chart a couple of
weeks later in the Sept. 9 issue and etched its first Bill-
board 200 ink at No. 193 inthe Oct. 2 issue. It didn’t peak
at No. 39 until the Sept. 2, 2006, issue, reaching plat-
inum status along the way.

“We put the album out before the airplay, sold a
couple of thousand units and let it build from there,”
Ellis says. “He was out, very modestly, in a van with
his guitar and a sound system. He wasn’t flying around
first class, and would play anywhere someone wanted
to pay attention to him. By the top of 2006, he was a
platinum act.

“To do it that way, the artist obviously has to have the
talent and the wherewithal to build and get people to
care. We saw the Web site hits, the fan mail there, and
we were gauging his growth from real fans rather than
industry people.”

Artist development doesn’t always begin stateside.
“From where I sit, trying to sell non-American music
in America, | am at the moment feeling rather encour-
aged,” says Max Hole, Universal Music Group Interna-
tional executive VP of A&R and marketing/president
of its Asia Pacific region. “We have Keane, Snow Patrol
and Amy Winehouse all breaking big in America. In
the case of Amy Winehouse and Snow Patrol, it'’s on
second albums. [ would call all of those career artists.”

Average Sales
if No. 100 Album

During Year
11,958
12,915
13,319
12,619
7,7
13,484
16,018

16,880

16.389

:3()-5 %

The class of '94

www americanradiohistorv com

Interscope’s Berman thinks patience and persistence
canreverse an album’s downward trend, so long as the
music delivers. “We launched big on the All-American
Rejects. We had a top 10 debut on [second album “Move
Along”] and were thrilled out of our minds.

“Then the record dropped and dropped, but we
didn’t stop working it. We worked single after sin-
gle after single, and we woke up one day and found
we’re almost at 2 million records. I think there are
a lot of examples of artists in all genres where the
music does cut through. You persevere and keep
working it and you can be successful. I think [Epic]
did a great job with the Fray. Look how well Octone
has done with Flyleaf.”

Goodman says Lyric Street signed Trent Tomlinson
five years ago, but didn’t release his “Country Is My
Rock” album until March 2006. “We're trying to be
more intentional about getting an artist comfortable,
making sure thatan artist knows who he or she is mu-
sically and what kind of records need to be made. Then
it takes us so long to develop these singles at radio to
get to any real critical mass.

“With Trent, we dropped the album when the sin-
gle went top 20, but it never made it to the top 10. It
took us another 39 weeks to get the second single
near the top 10. In the meantime we had two ac-
counts, based on how they handle inventory, take
the title out. We had to go back and say to them, ‘This
is still a vital and ongoing title,” and strike a deal to
get them back in the project.” Sales for the album
stand at 242,000.

Marty Diamond, head of booking agency Paradigm’s
New York office, says, “I work with Sara Bareilles,” a
new artist who bowed seven weeks ago at No. 45 on
The Billboard 200 in the July 21 issue. “Great start, but
you know what? She has been on tour with Aqualung.
She has been on tour with Mika. She’s on tour with
Rocco DeLuca. She is going to be on tour with Maroon
5. She is going to go out with Jon McLaughlin. {Bareilles
hasn’t] been on the radio yet. It’s just starting, but it’s
been a patience play.”

In fact, this week marks the seventh artist of 2007
graduating from Top Heatseekers (for more on this,
see Over the Counter, page 57) to the upper half of The
Billboard 200, with A Fine Frenzy making a 131-96 leap
on the big chart.

Virgin has been purposefully methodical in its break-
ing of the act, essentially a one-woman-vehicle, Seat-
tle native Alison Sudol. According to Capitol Music
Group president Lee Trink, the label has sidestepped
giant marketing spends. Instead, it has created buzz
by inviting industry for intimate performances at
Sudol's mother’s house, showcasing the album’s depth
by licensing multiple tracks to TV and covering such
usual bases as iTunes and MySpace.

“This is all putting a nice foundation there for word-
of-mouth” promotion, Trink says. “It shows in how this
album has progressed. The second week was the only
one that went backward.”

Now Virgin has parlayed the growth into A Fine
Frenzy’s selection asa VH1 You Oughta Know artist—
video rotation is expected to pick up next month—and
planning bookings on national TV.

“Things that don’t go right out of the gate have to
be given a slow, methodical approach . . . understand-
ing where your consumers are,” Trink says. “If they’re
hard to get to, you have to take a slower approach to
get to them.”

Assistance provided by Charles Riley. Data compiled
by Keith Caulfield. Additional reporting by Ayala
Ben-Yehuda, Lars Brandle, Ed Christman, Jonathan
Cohen, Mariel Concepcion and Gail Mitchell.

l' E WHITE PAPER: To learn more about an exclusive

¥ study including all the data underpinning
this report, go to billboard.biz/whitepaper.
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By Many Fans,
DAFT PUNK
Has Revitalized
lts Career

SEPTEMBER 1, 2007

Amid ocean breezes and the wafting

_ scentof Nathan’s hot dogs, more

7 than 12,000 people are packed into

" aminorleague baseball stadium ona
hot August night in Coney Island. Buoyed

by the palpable anticipation in the air and, no
doubt, an array of choice pharmaceuticals, the
crowd roars as the lights dim around 9:30 p.m.

Stoned kids who can’t talk, but are plastered
with ear-to-ear grins, push their way up close.
Guys in baseball caps and “I’'m kind of a big
deal” T-shirts jockey for position. Fists are
pumped, and there is much dancing. This may
all look, feel and sound like a good old-fash-
ioned rock’n’roll show, but there are no gui-
tars, drums or even vocalists to be found at
KeySpan Park on this night.

Instead, the main attraction is French
techno act Daft Punk, whose two members
barely acknowledge the audience from their
perch inside a giant pyramid on the stage,
their hands manipulating unseen devices
below. They pummel the throngs with boom-
ing beats and devilishly mashed-up versions
of songs drawn from their three studio al-
bums. A state-of-the-art lighting rig and an
eye-popping video component take things to
another dimension. Oh, and they’re dressed
in full robot regalia. It was a show-going ex-

AW america

perience -many would later say was the best
they’'d ever seen.

How did it happen? How did a pair that
seemed ir-elevant after its 2005 release—com-
mercial disaster “Human After All”’—wind
up with one of the most talked-about concert
tours in years, having not even performed live
in a decade?

“I think especially in the U.S. it took some
time for people to get to know the music,”
says Daft Punk’s Guy-Manuel de Homem-
Christo the afternoon following the Coney Is-
land tour closer, granting Billboard a rare peek
into the inner workings of the duo. “In Eu-
rope, house and electronic music was more
of a ghetts and a small scene. But now it is
spread all over, on the radio and in supermar-
kets. Nobndy even asks the question, ‘What
is house? What is techno?’

“People got to know our name and what we
were doing and now, maybe we represent some-
thing about that scene,” he continues. “It's like
asnowball thatwasrising . . . an invisible snow-
ball that has just happened to arrive now.

Daft Punk was an invisible snowball in its
own right when the act came out of nowhere
in 1997 wich the album “Homework,” a bench-
mark for 20th-century electronic music that
became an international sensation thanks to

such songs as “Around the World” and “Da
Funk.” De Homem-Christo and partner
Thomas Bangalter did their best to perform
the musiclive at the time (sans masks or dis-
guises), but they were dissatisfied with the
results and declined offers to go back on the
road after another relatively successful album,
2001’s “Discovery.’

Then came “Human After All,” which was
savaged by critics and sold a tenth of what its
predecessors did. (“Homework” is at 605,000
copies in the United States, according to Nielsen
SoundScan, with “Discovery” at 584,000.
“Human” has moved just 75,000 units.) But
the offers kept filtering in, including an invi-
tation with a mid-six-figure payday from
Coachella booker Paul Tollett t> co-headline
the 2006 festival in the California desert.
Sources say Daft Punk had turned down
$250,000 to play the event a few years earlier.

“We were ready to play again, but [accepting
the Coachella offer] allowed us to actually do
it,” Bangalter says. “Knowing that now we could
do things we couldn’t do when we played in a
1,000-person venue triggered crzzier ideas and
the ability to make them happen.’

“They took all that money znd put every
dollar into that stage show,” Tollett says. “We
spent another $40,000 ourselves on extra pro-
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DAFT PUNK'S b@rmmce at

t1e 2006 Coachella¥estival in
Indio, Calif., wowed faps and

bLilt huge buzz for a rdeant
North American tolir.

ductior, and [ know they spent mcre than the
guaran-ee on the same.”

Irde=d, the Coachella performance wasa
reve ation for electronica and rock fans who
had never seen Daft Punk live, incorporat-
ing &« pusical and visual app-oach that was
light vears beyond what the group had pre-

viously been able to offer.

But can one show really resurrect a band’s
career? Tollett says absolutely. “The show was
so great tha- word-of-mouth just took: over,”
he says. “Ar yone who witnessed Coachella,
they were definitely coming back and bring-
ing multiple friends with them.”

Enter John Pleeter, the group’s agent at Cre-
ative Artists Agency, who set up an eigat-date
North American arena tour for 2007 that in-
cluded a co-beadlining slot at Lollapalooza in
Chicago earl er this month. Based on Bi Iboard
estimates, tt e brief run grossed in the neigh-
borhood of $3 million and played to mo-e than
60,000 fans, excluding the Lollapalooza zrowd.

“We easils could have done multiples in
some of these markets. We really underplayed,”
Pleeter says. “The philosophy behind iz, in as
far as the shew goes, was to tease the market-
places and leave people wanting more.

That strategy was even more in effect in Eu-
rope, where Daft Punk played five shows ear-
lier this sum mer.

“The thing we focused on is what you get
out of the show: an intense experience of
music, lights and robots, with a thin line be-
tween fiction and reality,” Bangalter says. “That
is really the concept of this tour, which was not
the concept o the stuff we were doing 1('years
ago. We wan ed to leave an imprint of an in-
tense experience.”

Now, Daft 2unk finds itself with few peers
in the world cflive electronic music. The clos-
est competitian comes from D] Tiésto, who,
like Daft Punk, recently sold out the Lcs An-
geles Sports arena and commands six-figure
paydays worldwide. The Chemical Brcthers
and Underworld, who rose to prominence
around the seme time as their French zoun-
terparts, also &till do good business on the road,
but are years “emoved from the kind of buzz
Daft Punk is mow enjoying.

Both of thase groups are playing short
North Americn tours this fall to support new
studio albun's, which is about as much as
their booking agent, Gerry Gerrard of Chaot-
ica Inc., is willing to commit to without risk-
ing financial ~uin.

“It is very expensive to do this,” says Ger-
rard, who has worked the Chemical Brothers
and Underwodd for years and also bookec Daft
Punk up throtgh Coachells 2006. “Most elec-
tronica acts] try very hard not to take tour sup-
port because t ey don’t like borrowed money.
When they core to America, all they can hope

for is to break even. Everywhere else °r the
world, they get paid more.

That said. Gerrard thinks Daft Punk has
worked up the U.S. dance music acdienceinto
afrenzy just in time for his clients t really ‘ake
advantage, and he fully expects >oth of his
groups to retarn for more shows i1 2003.

“For years people have been tellirg re to
give it up,” he says. “They ask, “When areyou
going to get back to the rock music?” But I naver
gave it up, and everybody thought was crazy.
Now, [live electronica] has finally
exploded, and Daft Punk are
the lightning rod we’'ve
been waiting for. If it
would have tzken one
more year, | don’t
think the Chems or
Underworld would
have come bzck at
all. In their minds,

I think they’r= giv-
ing it one mare go.
But I think th=y’ll be
overwhelmed by the
response.”

The Chemical Brothers
in particular will be utilizing
an LED curtain that Gerrard says is
“more advanced than what U2 used cn Tteir
last tour. They bought some other pieces of
equipment that have never been se=n befcre,
and that really helps in America. | -lon’t 2ven
know if you cen rent these things.”

Striking whiile the iron is hot is ako a prior-
ity for Capitol, which licenses Deft Pun<’s
recordings for North American rel=ase from
Virgin France. “The buzzon thisban lisloder
than when ‘Hcmework’ came out,” Cagitcl VP
of marketing Dan Cohen says. “Tkeyre at a
level that is pretty unparalleled.

The label is 2yeing a late-November releese
for “Daft Punk Alive 2007,” alive album taken
from a June show in Paris; the tour version of
“Harder, Better, Faster, Stronger” will be ~e-
leased as a sing e, while an accompan /ingv.deo
directed by Oliver Gondry will incorporate fan
footage shot during the Coney Island gig.

By a stroke of good timing, Kanze Wes™'s
new single “S-ronger” samples the orig ral
version of “Harder, Better, Faster, Stronge~”
The West song is No. 5 on The Billkoard ot
100in just four weeks and is also atop the U.K.
singles chart. “The song is really grezt, anc ve
really like it,” de Homem-Christo says. “Wien

we met him, he was a fan as much as we are
fans of his work. It was like as if we had col-
laborated with him in the studio.’

Capitol is hoping “Stronger” will keep Daft
Punk on the minds of consumers straigh- into
a one-off performance at Las Vegas’ Vegoose
Festival in late October and then the re ease
of “Alive 2007.”

“Digital sales are increasing substantially as
the [West] single gets more radio play,” Cohen
says. “I'm sure there are peop.e who heard bout

Daft Punk because of that song.” In-
deed, downloads of the Daft
Punk original have made
double-digit percentage in-
creases in the past four

weeks, according to

Nielsen SoundScan.

Better still, wezkly

sales for the song

have been up in 10 of
the past 11 weeks.
Buzz is also grow-
ing for the film “Elec-
troma,” an homage to
low-bucget science-fic-
tion movies that builds on
the robot motif. In it, two crew
members fill the roles Bangalter and
de Homem-Christo play onstage. The mavie
is something of a cult favorite in France,
where it has been playing to packed mid-
night screenings, and just premiered last
week in New York. Additional U.S. screen-
ings will roll out through late Septem ser,
znd Vice will release it in January on DVD.

Still,amid Daft Punk mania, Bangalter and
ce Homem-Christo are being careful to re-
tain the mystique they’ve worked so hari to
Luild. For one, despite the overwhelming vi-
sual aspect of the recent tour, there will not
e a live DVD to accompany “Alive 20(7.”
(*That’s the way we want to leave it right ncw,
Eangalter says). For another, the pair won’t
put a timetable on when it will play more
saows or return to the studio to begin work
on a fourth album.

“The cool thing is that we're always try.ng
to do something that hasn’t been done, or ul-
timately, that we aren’t doing ourselves yet,
Bangalter says. “That’s what we felt about ~he
film and this tour. It is challenging to get back
in the studio and work with ideas we haven't
expressed before. Some ideas take time, but
some just take a few weeks, so we'll see.” -«

ROBOT ROCK INSIDE THE NUMBERS ON DAFT PUNK’S NORTH AMERICAN TOUR

DATE VENUE/LOCATION

July 21 L.A. Sports Arena,

Los Angelzas
Greek Theatre,
Berkeley, Calif.

WAMU Thecztre,
Seattle

Red Rocks,

Morrisor, Colo.

Arrow Hall,
TJoronto

Bell Centre,
Montreal

July 27

July 29
Jualy 31
ALc.5

Aug. 7

Aug 9 KeySpan Park,

Brooklyn, N.Y.

$349,588 (U.S.3

GROSS ATTENDANCE

$660,850 13,217 (sellout)

$412,250 8,500 (sellout)
$300,000 7,000 (sell-;ut)
$328,317 6,600 (9,000)
N/A 6,037 (7,500)

6,355 (7,000)

$593,750 12,500 (sellout)

TICKET PRICE

$49.30/$60.10 (U.S.)

$42.18,56.39 (U.S.)

PROMOTER

Goldenvoice/
AEG Live

Another Planet
Entertainment

Goldenvoice,AEG
Live Pacific Northwest

AEG Live Rocky
Mountains

Emerge
Entertainment

Gillett
Entertainment Group,
Live Nation

The Bowery Presents

$50

$48.50

$40

$49.50

$47.50

DISHIN’ ON DAFT

“We sold out 10 weeks in
advance,” Another Planet VP
Allen Scott says. “They crushed
it. The energy was through the
roof, and there is no roof.”

“You’d think we were all in a
Coachella tent with the vibe,
which makes sense, as it was
the first-ever Goldenvoice show
produced in the Seattle market,”
AEG Live’s Andrew Roe says.

“People are still stopping me cn
the street to talk about how
incredible the experience was,”
AEG Live’s Don Strasburg says.

SEPTEMBER 1, 2007 | www.billboard.bi
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CELEBRATE PAUL ANKA'S 90TH ANNIVERSARY

A GOLLECTION OF
GLASSIC SONGS
HIS WAY:
“TIME AFTER TIME"
"AGAINST THE WIND"
"BOTH SIDES NOW"
AND MORE...

N STORES AUGUST 28TH (us) / SEPTEMBER 4TH (CANADR)
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IN SHOW BUSINESS WITH HIS NEW CD
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INCLUDING NEW
REGORDINGS OF THE
PAUL ANKA
ALLTIME GLASSICS
“MY WAY"AND
“YOU ARE MY DESTINY"
FEATURING ,
MICHAEL BUBLE
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BY JIM BESSMAN

AS THE ROLE MODEL FOR
MUSICAL SUCCESS,

PAUL ANKA’S REIGN
SPANS GENERATIONS

Therg’s longevity in the music industry—and then there is Paul Anka. # Entering his 50th year in
the business, the 66-year-old Ottawa native, who first came to fame as the pre-eminent rock era
teen idol with his 1957 chart-topping single fDiana,” has somehow managed to stay current
through every succeeding decade, most recently scoring a surprising hit album in 2005 with
“Rock Swings.” B That dis¢ was so successful in turning modern rock hits like R.E.M.’s “Every-
body Hurts” and Nirvana’s “Smells Like Teen Spirit” into hip, big-band swing tunes thatitreached
No. 2 on Billboard’s Top Jazz Albums chart. Anka has now followed it with “Classic Songs, My

Way,” a set of favorites including his own classics “You Are My Destiny” (with pro-
tégé Michael Bublé) and “My Way” (with Jon Bon Jovi, who quoted from it in his
band’s hit “It's My Life”) as well as such sterling modern fare as Cyndi Lauper’s “Time
After Time” and Marc Cohn’s “Walking in Memphis.”

The Aug. 28 release also heralds a new chapter in Anka’s
recording career, as it’s his first for the Decca label.

“I met him when he was inducted into Canada’s Walk of
Farme—and | was completely charmed by the man,” Universal
Music Canada president/CEO Randy Lennox says. “Hehad just
finished ‘Rock Swings,” and within a matter of minutes we were
chatting about his potentially coming to Universal worldwide—
which has evolved that way jointly out of Universal Canada and
Universal Music Group International.

Lennox notes that UMGI chairman/CEO Lucian Grainge
was himselfa huge Anka fan.

“Paul being Canadian, it made a lot of sense tosign him from
here,” Lennox continues, “but it's quite collaborative between
Lucian’s people and us and Paul.”

38 BILLBOARD | SEPTEMBER 1, 2007

The resulting “Classic Songs, My Way” is the
perfect complement to “Rock Swings.”

“He’s a joy to work with, the ultimate profes-
sional,” Decca Label Group GM Puaul Foley says.
“He's seen it all, done it all, knows the business
inside outand has been doing it longer thun all
of us. He wants to be successful and knows what it takes to stay
relevant in today’s market and the digital world—and he’s been
abletodoit.”

Of the new album, Anka says, “I deviated in doing ballads
and more contemporary pop songs.” He points to his choices
of Duran Duran’s “Ordinary World” and Joni Mitchell’s “Both
Sides Now.” “I got Jeremy Lubbock [arranger on hits for Chicago,
Whitney Houston and Barbra Streisand] and approached the

wwWw americanradiohistorv com

Fifty years ago this month, teenage singer/songwriter
PAUL ANKA, haifing from Canada, topped The
Billboard Hot 100 with his self-penned hit ‘Diana’
launching a career that has flourished since.

Killers [“Mr. Erightside”] and Cyndi Lauper and made their
songs in the same production style of ‘Rock Swings.” ”

Anka served as executive producer on Bublé’s 2003 debut
album,which mixed traditional pop standards with more mod-
ern ones like Anka’s “Put Your Head on My Shoukler.” So he
saw an opening for his own swing album.

“Ididn’t want to exactly duplicate the Bublé concept of doing
standards,” he says. “I figured, ‘Let’s get a little more aggres-
sive with songs from the '80s and '90s—songs
that are “standards of today,” if you will. Let
me go in and experiment, and if it sounds good
we'll continue and if not we'll throw itout.” But
it was motivating for me to do something fresh
and new that hadn’t been done in total as a
concept.”

Seeking music that his five daughters had
grown up with, Anka considered some 200
songs gleaned from Billboard’s international
chart listings from the 1980s to he present
“using criteria that the artist and song had to
be substantial—and it had to feel natural,” he says. “Songs with
a great structure, if it's got substance, ultimately it works. “Teen
Spirit’ was a bit of a leap, same with the Cure [“Lovecats”]. But
if a song’s got structure, anybody can do something.”

Anka chose to cover his own songs on “Classic Songs, My
Way,” he adds, because others had requested he do so in the
last couple of years. He wanted to duet with Bublé because of

their past association. “ ‘Destiny’ was continued on >>p40
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(CONGRATULATIONS TO

PAUL ANKA

A VERY SPECIAL GUY!

I ADMIRE YOUR TALENT
AND
CHERISH OUR FRIENDSHIP

Je—

SIDN IMMEL
ENTERTAINMENT
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TOM JONES, left, welcomed fellow pop idol PAUL ANKA to his
show ‘This Is Tom Jones’ in 1970.

from >>p38  the one we liked, and felt it would fall into the
pop-jazz John Clayton arrangement style,” he says, referring to
an arranger on “Rock Swings” and the new album.

“You Are My Destiny” was a No. 7 pop single in 1958 for Anka,
one of a slew of early teen-idol hits also including “Diana,”
“Puppy Love,” “Put Your Head on My Shoulder” and “Lonely
Boy.” A teenager himself when he first hit, the Lebanese-Cana-
dian had learned to sing in the choir at St. Elijah Syrian Ortho-
dox Church and also learned to play piano.

At 13 he was leading a vocal group called the Bobbysoxers.
Ambitious from the get-go, he won a trip to New York by col-
lecting Campbell’s soup can labels, then traveled by himself to
Los Angeles, where he sought a record-company audition when
not selling candy bars during intermissions at the Civic Play-
house. After listening to the Cadets’ classic hit “Stranded in the
Jungle,” he approached their fabled blues/R&B label Modern
Records, where he became the label's only white artist.

Back in New York, he met with legendary arranger/producer
Don Costa, then-chief A&R man at ABC-Paramount Records.
Costa was so impressed with the now-16-year-old’s lead sheet
for “Diana” that it became his first single for the label, selling
more than 10 million copies and opening the flood gates for
more original songs based on real experiences that his young
peer audience could relate to.

But his songwriting soon proved a boon for other artists as
well. Buddy Holly’s hit with “It Doesn’t Matter Anymore” paved
the way for similar successes. The pinnacle, most notably, was
Frank Sinatra’s 1969 signature song “My Way” (Anka had ac-
quired the rights to the French song and wrote the English lyric)
and Tom Jones’ 1971 hit “She’s a Lady.

But Anka had long since taken a more mature turn, having
debuted in 1959 at the Sahara Hotel in Las Vegas and became
the youngest performer to headline New York’s Copacabana at
age 20 a year later.

He left ABC-Paramount for RCA Victor in 1962; in an un-
precedented move, he took his masters and publishing with
him. He wrote the theme song for (and acted in) the epic World
War 11 movie “The Longest Day.” And he composed the theme
to “The Tonight Show.”

The advent of the Beatles and the musical changes they

wrought virtually wiped out Anka’s recording career, like that
of many of his contemporaries. But he was able to continue his
nightclub career, maintain his strong base in Europe and Asia
(he moved to Italy in 1964 and won the San Remo Song Festi-
val with his hit “Ogni Volta”) and focus on songwriting.

“My Way” was the turning point of his career. He would have
his own hits in the 1970s, including the 1974 chart-topping
“(You're) Having My Baby.” In the 1980s, he nicked the top 40
with “Hold Me "Til the Morning Comes,” featuring Peter Cetera
on backing vocals. His 1990s output included the 1996 Span-
ish-language album “Amigos” and “Body of Work,” which fea-
tured duets with the likes of Sinatra and Celine Dion.

Meanwhile, Anka was active in helping launch the careers of
several major artists.

“He had a pretty integral part in getting Steve Goodman and
John Prine started,” recalls Kris Kristofferson, who met Anka
in 1971 on a plane to Chicago. “He said he'd just recorded a song
of mine and invited me to his show in some big hotel. | was play-
ing a funky little club with Steve, and | went to his show and he
came over and saw the last night we did, and he was really
knocked out with Steve’s stuff.’

Kristofferson particularly liked a song called “Sam Stone”
that Prine had written.

“Steve said, ‘You got to come hear the guy who wrote it,
Kristofferson continues. “So we all went to the Earl of Old
Town: The club was closing and Prine was asleep in a booth
with his wife, and we woke him up to audition in an empty
club for just me and Paul Anka. But he got up and started
singing songs, one after another, that were just killers. So Paul
flew John and Steve to New York and I put them on my show
at the Bitter End. Jerry Wexler was there, and he signed John
to Atlantic and Paul signed Steve to Buddah [his label home
in the early 1970s].”

For Kristofferson, fellow songwriter Anka “was something
to aim for.” Bublé recognizes him as “one of the few artists
who's a genuine triple threat: writer, singer and entertainer.

Songwriters Hall of Fame chairman/CEO Hal David cites
Anka’s induction in 1993. “He has remained one of our all-
time giants,” David says. “As a singer/songwriter, he has be-
come a great international star.”

on all your achievements
over the last 50 years!

We are proud to be
part of your team!

' Nigro Karlin Segal & Feldstein, LLP
[\ P Certified Public Accountants
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Paul,

You

did it
your .

way.

Congratulations on 50 years
of great songwriting and performing!

From Chris Wright

Jeremy Lascelles

Kenny MacPherson

and all your friends at Chrysalis!
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As a recording artist, songwriter or both, Paul Anka has ap-
peared on the Billboard charts in every decade since the 1950s.

Anka began as a teen idol with such hits as “Diana” and
“Puppy Love,” but he later emerged as a powerhouse song-
writer, r(isponsible for perennials including “(You're) Having
My Baby,” Tom Jones’ “She’s a Lady” and of course, Frank
Sinatra’s signature song “My Way.”

Along the way, Anka has helped other artists start out. He
invited fellow Canadian David Clayton-Thomas to appear on
an episode of *60s rock’'n’roll TV performance series “Hulla-
bajoo” that he hosted, giving the future Blood, Sweat & Tears
frontman a life-changing experience that made way for great
things to come.

He facilitated the signings of John Prine and Steve Good-
man, and was instrumental in discovering another success-
ful fellow Canadian, Michael Bublé. Anka was executive
producer of Bublé’s debut album. Bublé returned the favor by
accompanying Anka on a remake of his teen idol classic “You
Are My Destiny” on Anka’s new “Classic Songs, My Way” set.

Anka’s career as an artist has been marked from the begin-
ning by a rare insight and understanding of the music busi-
ness, which he has applied consistently in maintaining his
high stature within it. In this exclusive Billboard interview,
Anka reflects on how his artistic creativity and business savvy

- established and prolonged his 50 years in music.

PAUL ANKA REFLECTS ON
FIVE DECADES OF SUCCESS

Is there a key to your tinued success?

Surrounding myself with the best people—musicians,
arrangers—is certainly part of it. That’s something that was re-
inforced for me by Sinatra. Once you have that base, and if you
got focus and integrity in what you're doing, then you've got a
shot as a creative person. I've been a creative person first—not

just a singer and a performer.

nusic businessmar
That doesn’t necessarily guarantee longevity. But it gives you a
solid foundation and independence and respect when you walk
through the door and say you've got an idea.
L Dr‘l\l escaperTro 141

conrines

W were you a e tono
o Gt
1t?
You have to be in tune with what's happening [musically] and
deal with people who are part of change—Dbecause timing is
everything. After [1983 hit] “Hold Me 'Til the Mornin’ Comes,”
which [ wrote with David Foster, | had to decide what to do next.
I did the [1996 Latin pop hit] “Amigos” album with Ricky Mar-
tin and Juan Gabriel and Julio Iglesias and every top Hispanic
actin Spanish—just before the whole thing hit with Ricky [Mar-
tin]. Then came “A Body of Work” [1998] with Frank Sinatra and
Celine Dion, so I'm always trying to continued on >>p44

PAUL ANKA, left,and MICHAEL
BUBLE record ‘Classic Songs,
My Way’ at Capitol Records
Studio in Los Angeles.

da/,%m’ﬂef/wéedé/%?l ﬁ%mcaéeé
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Robert Shapiro

42 | BILLBOARD SEPTEMBER 1, 2007

wwWwW americanradiohistorv com



www.americanradiohistory.com

z
=
-
-
&
e

. we "
: i n s
—— bee
—

SABAN CAPITAL GROUP

www americanradiohistorv com


www.americanradiohistory.com

from >>p42
think ahead with whatever has integrity and quality and might
be of interest.

Even in this context, 2005’s “Rock Swings,” swing cov-
ers of rock songs, seems like a major departure. How did
you get there?

Again, it was the timing: Robbie Williams, Jamie Cullum [and
especially] Michael Bublé—the way that hit. And David was part
of that process, so you're in that ballpark and can sense where
you have a chance of making noise with something like it.

But a lot of it is a natural transition, like a reporter becom-
ingajournalist [the young Anka studied journalism and briefly
worked at the Ottawa Citizen]. | remember talking with Bobby
Darin and meeting Sinatra and saying to Bobby, “This can’tlast.
What's next? Do we put on tuxedos and do Vegas?” Remember,
there was no Beatles when [ started. It wasn’t a media-driven
society. Hard rock hadn’t hit yet. You're growing out of your
teenage pants, now what do you aim for?

So you start making the evolution with songwriting—with
“It Doesn’t Matter Anymore” for Buddy Holly, and “The Tonight
Show” theme and getting your chops at 18, 19, 20, and then
being in the movie [the 1962 World War 11 blockbuster “The
Longest Day”] and being around people like Sammy Cahn and
Frank Sinatra, and if you have talent, you work your craft and
you grow.

Can you expand on how your songwriting and compos
ing affected your career development and longevity?
My confirmation of being a writer came first with “It Doesn’t
Matter Anymore,” and then with “The Longest Day” [Anka also
wrote the movie theme], and then “The Tonight Show” theme,
which is where I said I would always be a creator first. But “My
Way” was the real kick in the ass in realizing, “You've grown
up now. You're here to stay.” I had made an evolution.

You're akid, and it’s tough. Look at Britney [Spears]. It’s not
easy if you don’t have the intellect—and it smarts to really eval-
uate the trappings of success. I sympathize with [today’s teen

Honored for a lifetime of artistic achievement, PAUL
ANKA was awarded the rank of Officer in the Order of
Canada June 10, 2005, in his hometown of Ottawa.

—PAUL ANKA

idols]. One flop and you're out of business.

Butyou grow up and away you go. Those songs [that | wrote]
as [ evolved helped cement my confidence that | knew what I
was doing. I brought in David Clayton-Thomas and helped other
artists and had my Spanka Music Corp. publishing company—
I had James Brown’s catalog in Europe. That’s how you stay in
the mix and keep your ear in it.

So are you doing any wr K

I've written some stuff with Foster, and approach [songwriting]
every month. But I realize I'm so involved in getting this album
done, and then before that I had just got out of “Rock Swings,’
and then before that I was just out of Michael [Bublé’s debut
album]. I mean, how much can a brain take?

What about future recording?

[Universal Music Group International chairman/CEO] Lucian
Grainge wants a third album. I don’t know what the concept
will be, or if it will be all new songs.

Is there time for anything else?

I’ve just been signed by St. Martin’s Press to do my memoirs.
They heard my interview on Howard Stern [promoting “Rock
Swings”] and all the people who called in. I've entertained doing
it over the years and have had other offers through William
Morris—but I've been waiting for people to die! But everybody
feels good about it, and I have to deliver it next September. So

I have that and the albums.

You always cite Sinatra as a major influence. Were there
any others who deserve mention for their contribution
to your success?

[Arranger/producer] Don Costa was my A&R director until the
day he died. [New York manager/booker| Irving Feld—my men-
tor—was my first and only manager, and my partner. Buddy
Howell, who is deceased, ran General Artists Corp. My friends
Steve Wynn and Donald Trump. —Jim Bessman

Paul-

Congratulations on Your 50th year in
the entertainment industry.

You've always downe it “Your way.”
Happy to be part of the journey!

Otu (Si,fen
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To a dear friend. ..

Congratu/ations on your

5015/7 year in show business.

Kirk K.
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> ANKA’S NEW
M.y Dedi" Frzend) ALBUM COINCIDES

WITH MAJOR
CELEBRATION

As Decca Label Group U.S. GM Paul
Foley notes, the timing is right to launch
Paul Anka’s “Classic Songs, My Way” in
a big way.

“The new release has some new music
and incorporates some of his classics,”
Foley says. “so we can launch it as part of
his 50th-anniversary celebration.”

Foley looks to kick off the celebration
with a special eventat the Rainbow Room
Love you in New York or at Jazz at Lincoln Center’s

) Dizzy’s Club Coca-Cola.
- “We have a commitment from Home
Arnon lechdn Shopping Network for the week after re-
: lease, and there will be a direct-response
TV campaign and all the usual stuff at re-
tail,” Foley says. “We have to reach his au-
dience, which clearly is baby boomers.”

But when Foley attended a recent Anka
show at the Mohegan Sun casino in Con-
necticut, he was amazed to find an audi-
ence ranging in age from 25 to 75.

“He’s still the ultimate showman,” he

.’.’! ! .’

KEEP GOING!!

A composer since his teens,
says, noting thatanother show at the venue PAUL ANKA reinterprets his

own hits and others on

will be filmed in September with guest

. . . ‘Classic Songs, My Way.
artists including Tom Jones, with the goal g

News’ “Sunday Morning,” Foley says, “which is what you need-—to let him sit down and talk

: f using it for the December PBS pledge
7L 4 & pledg
CONGM!Y‘UM TIONS drive and a first-quarter 2008 DVD release. Also forthcoming is a career retrospective on CBS
\NIGA
PA UL AA\—K-A’; about his career and who he worked with.
¢ : p In Anka’s native Canada, “Classic Songs, My Way” is being released in a regular single-disc jewel
50 yea’l"’ a# Sucm 3 . case as well as a special “50th Anniversary Edition,” also containing a bonus disc with 20 of his great-

est hits (remastered for the first time) and packaged in a deluxe gold foil Digipak. The bonus disc
will be available in the United States exclusively at Wal-Mart and Sam'’s Club. —]Jim Bessiman

BILLBOARD ASKED PAUL ANKA
TO CHOOSE FIVE FAVORITE SONGS FROM
ACROSS HIS 50-YEAR CAREER

“PUT YOUR HEAD ON MY SHOULDER” “HOLD ME °TiL THE MORNIN’
COMES”

“MY WAY”

Since:’:/},
h i
- .
T E A T RYE “DO | LOVE YOU?”

reEsturEp uv_auvkﬁu.mc

“I'M NOT ANYONE”
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Congratula ns on your

in the musiZbusiness!

Your many songs have brought joy
to millions of people around the world.

You have certainly lived life “YOUR WAY”.

We have enjoyed friendship with you
and your family for many years. We hope
to share many more. You are the best.

2222td ;1 s & adu; z
De m/@//// Wrsts gl
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i Doﬁ:t’ Miss Thisj
: QJ ee.nay Event. DediCate i, <R

“This was a much awaited event. The conference to be at last year.

Those who missed it should not let that happen this time around.”
= Delia Orjuela, AVP Latin Music, BMI

FEATURED SPEAKERS:

HOROSCOPOS DE DURANGO DIANA REVES  JENNI RiveRa JOSE TERRAZAS
PROGRAM HIGHLIGHTS: - ‘
Live Artist Performances ¢ Valuable Networking Opportunities *
Educational Sassions ¢ The Billboard Q&A ¢ Promazores Unidos Showcase T
A Premios Premmusa presented by Promolores Unidos

PANEL TOPICS INCLUDE:

DJ Power « Mass Merchants vs. Indie Retailers ¢ Licensing the Banc‘
The Digital Connection * The Women of Regional Mexican Music
BDS: Your Irreplaceable Tool

OCTOBER 1-3, 2007
™ ,° HILTON LOS ANGELES ¢ UNIVERSAL CITY .~

<% A

BILLBOARD'S REGICNAL MEXICAN MUSIC SUMMIT brings the top selling genre of Latin _ B|"b0.|’d

music to the forefront. Now in its 2nd year, this unique summit features educational - 4
sessions, artist showcases, a bonus track about marketing to Hispanics, and culminates EGIONH i

with Premios Premmusa — presented by Promotores Unidos. Gathering artists, record label

executives, radio executives, concert promoters, retailers, managers, marketing and MEXI ﬂ S

advertising executives, this must-attend event is the ultimate meeting space for everyone
involved with this lucrative sector of the Latin music business!

Gengraulpfo:_sas.ssi.zlgig ] '
smemewesniss  WWW.BillboardEvents.com

Hotel: 818.506.2500

Register Today! s
ah e @ Ml

P MEDIA SPONSORS
: Bilboard 2
; Latino AZTFCA AMERICA Ly

308 Fimar e
[actiahird
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INSEPH CULTICE

BACK FROM BRITAIN

WINNING STREAK

CHECKERED PRESENT

BY GARY GRAFF

)

i

Black Eyed Peas Main Man Tests Solc¢ 'Maters

W1zn Interscope Geffen A&M chairman Jirrmy lovine sug-
geswed the idea of a soloalbum ear ier this year, Black Eyed Peas
leacer will.i.am was caught off guard.

'm thinking, ‘Why would I dc a solo projezt?’ ” he recals.
“I could just do an album with the Black Eyed Peas. It's a bard
full of solo artists. I knew whatever [ did had to be more then
just a solo album.”

Thatitis. “Songs About Girls,” cue Sept. 25, s a multimed a
explsion of ideas that not only features music—15 tracks in-
cluding the club-banging first singe “I Got It From My Mamz”
and “S.0.S.,” which he wrote for t1e Live Eartl concerts—bunt
alsoan hourlong movie that incorporates videos foreight of the
albuam’s songs. Additionally, “Songs About Gir.s” will house a
new Internet platform, Dipdive, tkat provides access to ex<lu-
sive additional content and is des:gned so users can share i1
profts from anyone who picks it ud from them.

And, will.i.arm 1as teamed with Musicane to power his own
online music star=atill-i-am.com, which wi.l offer digital rights
management-fr2= MP3s.

“Will is this enzine that just doesn’t stop,” says lovine, who's
partnering with v 1l.i.am on Dipdive. “Will has a lot of musicin
him, a type of music 1e can and can’t do witk the Peas, and this
gives people anctt er look at who Will is.”

As he began aorzing on the project, will.i.am (real name
William Adams) xc a solid idea of what he did—and didn’t—
want to be as a <c.0 artist. “I wanted to be a producer, a song-
writerand a voca ist and a rapper—(to] wear all the hats,” he says.
And even though e has an extensive, Grammy Award-nomi-
nated productior. ~2sumé that includes Mary J. Blige, Justin Tim-
berlake and Peas sir ger Fergie, he didn’t want “Songs About
Girls” to be a stanzard producer’s kind of album.

“I didn’t want t= gn 10 all these people anc say, “‘You want to

BRING THE LANOIS

WILL.LAM do a song with me?” and suck and such,”
he says. “I didn't want to do a solo record
that’s not really a solo record, just me
with a whole bunch of people on it. I
wanted it to be a real solo attempt, a
project with a continuous themr.e that
was connected all the way through.’

The storyline—which tracks an up-
and-coming hip-hop produ.cer’s rela-
tionship with a girlfriend—was inspired
by real events, specifically a seven-year
relationship that began aboutthesame
time as the Black Eyed Peas in 1995.

The movie portion of “Songs About
Girls” stemmed from that stated desire
to do more than merely make an a-bum.
So the artist took a crew to Brazil and

created a scriptless piece “about trying
to make a movie, and the movie never
gets made. It was alot of fur.”

For Interscope, there may be some
question of whether will.i.am is as well-
known as Ferg-e, whose so.o aloum,
“The Dutchess,” has sold more than 3.5
million copies worldwide. Interscope
president of marketing and sales Steve
Berman is contident that fens know
who he is.

“The profile is so strong,” Berman
says. “He’s done such a tremendous job
in building the brand of the 2eas. and
he’s also done a great job in identifying
himself within that. What we're trying
to do is take advantage of that and build
the exposure arcund him.”

“I Got It From: My Mama” isoff toa
strong start at radio, with nearly 1,600
multiformat spirsinjust its second full
week. A majcr iTanes launch for the project is planned to begin
the t17d week of August, and a MySpace listening party will be
taved at t 1€ same time to roll out just in front of street date. Myr-
iad T\ appearances on network and cable are planned for re-
lease week, and will.i.am will be part of an extensive Gap ad this
fall the - will cross-promote “Songs About Girls.” Several differ-
entversicns cf th2 album, with extra tracks and other banus ma-
terial, are planned fo- retail outlets.

Tke Peas will also be on the road for an international tour
startiag S=pt. 4 in srael, and Berman says p'ans are being hatched
“ora mejcr Intern=t cempaign via the Dipdive platform and ozher
-yber autl=ts. “Wehav= these waves of visiblity for him,” Berman
savs. “Jderealy is such a tremendous artist in understancing

10w to rezch fansand touch fans in the Intzrnet space. Our feel-
ng is he’s made suct a great piece of art here, and it’s kind of
our respoasibility now, in this new world outside of traditicnal
ways 0~ erposing music, to get it exposed in as many aifferent
places is possible.” .
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>>>PRESTO
Bruce Springsteen is
ready to rock again with
the E Street Band. On
Oct. 2 the artist will
release “Magic,” his first
album with his longtime
backing group since
2002’s “The Rising.” A
North American arena
tour will follow, but dates
have yet to be
announced. The 11-track
“Magic,” produced by
Brendan O’'Brien,
includes such tracks as
“Gypsy Biker,” “Devil’s
Arcade” and first single
“Radio Nowhere.”
—Jonathan Cohen

>>>|N DREAMS
Neil Young is borrowing
the intended title for a
30-year-old shelved
album for his next
release. “Chrome Dreams
11" is due Oct. 16 via
Reprise. The 10-song set
includes three previously
penned tunes and seven
new cuts. Two unnamed
songs run well past the
double-digit mark, at
13:00 and 18:30,
respectively. Look for a
North American tour to
begin around Oct. 13,
according to Young’s
publicist.

—Jonathan Cohen

>>>STAGE
BEAUTY
In a career first, R.E.M. will
on Oct. 16 release the
aptly named “R.E.M.
Live,” its maiden concert
album. The two-CD, one-
DVD set is drawn from a
Feb. 27, 2005, concert at
Dubilin’s the Point that
was played during the
Around the Sun tour. The
DVD portion was directed
by Blue Leach (Depeche
Mode, Snow Patrotl). The
track list leans toward
material from “Around
the Sun,” from which six
songs are taken.
—Jonathan Cohen

>>>DEEP SHAG

Shaggy will inaugurate a
new joint venture with
Big Yard and VP Records
with his next aibum,
“Intoxication.” Due Oct.
16, the set is led by the
single “Bonafide Girl”
featuring “It wWasn’t Me”
collaborator Rik Rok and
Tony Gold. Akon, Collie
Budz, Kalonji, Mischieve,
Nasha and Sizzla make
guest appearances as
well. “Intoxication” is the
follow-up to 2005’s
“Clothes Drop,” which
reached only No. 144 on
The Billboard 200.
—Mariel Concepcion

BY ANDRE PAINE

TwiceUpon ATime

Hard-Fi Aims For Sophomore Success

Hard-Fi frontman Richard Archer dis-
plays an infectious confidence in his
new songs as the alt-rock band—one
of the United Kingdom’s biggest—
gears up for the release of its sopho-
more set, “Once Upon a Time in the
West” (Necessary/Atlantic).

“There are 11 tracks on this aibum,
and 11 could be singles,” Archer says of
the follow-up to the band’'s multiplat-
inum U.K. debut. “We always believed
in every track. You’ve got to write about

what speaks to you, what’s in your heart
and what needs to be said.”

The new album was recorded in the
BMG Music Publishing-signed band’s
west London studio and bows Sept. 18
stateside, following the Sept. 3U.K./in-
ternational rollout.

“Initially, we had a strategy to release
it [in the United States] in January 2008
because of the band’s requirements in
Europe and their touring plans,” Lon-
don-based Atlantic U.K. president Max

VIi1T ©

GENTS HAIRDRESSER
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N?OM FERGUSON tferguson@eu.billboard.com

Skull SKill

South Korean Reggae Artist Head, Shoulders Above Rivals

Lousada says, “but the general re-
sponse has been so overwheiming, we
had to change the plan.”

The album’s anthemic tunes display
influences ranging from the Clash to
the Rolling Stones and Motown, but
it's the electro-rock swagger of lead
single “Suburban Knights” that has
taken Hard-Fi into new radio markets
in its homeland.

“We really didn’t expect it to start
crossing over and getting play on
mainstream stations,” Archer says.
“It’s one of the darker, edgier tracks
on the record.”

National top 40 station BBC Radio
Thas been heavily featuring the single,
as have modern rock outlet Xfm’s three
stations and the national MTV and
MTV2 channels.

Atlantic Records U.S. senior VP of
pop/rock marketing Dane Venable be-
lieves “Suburban Knights” will provide
a similarly strong stateside launch fol-
lowing its Aug. 1release to radio. “The
first single absolutely has huge poten-
tial here,” he says, noting early support
from modern rock stations KITS San
Francisco and KROQ Los Angeles,
which featured the song as its Catch of
the Day.

The band’s July 2005 debut, “Stars
of CCTV,” has sold 800,000 copies in
the United Kingdom, according to At-
lantic, with 28,000 U.S. sales since its
March 2006 release, according to
Nielsen SoundScan.

“Stars of CCTV” eventually topped
the Official U.K. Charts Co. albums list-

ing in January 2006. HMV U K. head of
music Rudy Osorio suggests that slow-
burn success came from strong word-
of-mouth built aroundit in the months
following release, aided by media at-
tention following a July 2005 Mercury
Music Prize nomination.

Both band and label “really knew their
audience,” he adds, “initially pitching
themselves at the ‘lads’ market, which
meant they got great coverage in [young
mens’] publications such as Nuts and
200, as well as the music press.”

Hard-Fi has ailso performed strongly
on the live front and sold out a record-
equaliing five nights at London’s 4,900-
capacity Brixton Academy in May 2006.

But Lousada also notes that Hard-Fi
built a strong U.K. fan base via online
marketing, with video updates from
the group available on iTunes and di-
rect to cell phones. “They were the first
band [anywhere] to do a mobile phone-
only video, for ‘Cash Machine, " he says.
“They felt it was a direct way to commu-
nicate with their audience.”

“We never take our audience for
granted and always want to get them
involved,” Archer says.

Now the goal is to better the state-
side success of fellow U.K. acts Bloc
Party and Arctic Monkeys.

“Are they doing as well as Coldplay
or U2?” he asks. “They’re always going
to appeal to that ‘art’ scene, rather than
actually connecting with the vast ma-
jority of people out there. We want suc-
cess—we want to be up there with
those bands who are connecting.” .-

Skull is a true rarity from a
South Korean music market
dominated by bubble-gum
pop stars. The 27-year-old reg-
gae star, who sports long
dreadlocks, a growling voice
and an oversized tattoo of
Africa, has stepped out alone
from duo Stony Skunk and
begun to rouse interest in the
United States.

His latest single, “Boom Di
Boom Di,” reached No. 4 on
Billboard’'s Hot R&B/Hip-Hop
Singles Sales chart. The track,
which is digitally available via
iTunes, was lifted from Stony
Skunk’s catalog, and has been
remixed and translated into
English. Digital Riddims con-
trols all of Skull’s recordings in
English outside of Korea.

“l consider reggae music
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fighting music,” Skull says.
“The strong message of reggae
music has the power to change
people’s minds and influence
how they live.”

The singer is signed world-
wide to Seoul-based YG Enter-
tainment and managed by
Morgan Carey, brother of
Mariah, who has orchestrated
his launch in the U.S. market.

Carey says he is focused on
building Skull’s credibility in
a grass-roots manner, position-
ing him as an orthodox reggae
singer. Interest is building in
Korea. “Now 1I'm not getting
anymore comments on how
he ought to get a haircut,”
Carey says. Skull is published
by YG Entertainment/EMI
World Publishing.

A three-song maxi-single,

SEPTEMBER 1, 2007

featuring collaborations with
Mighty Mystic and Syren, will
be issued Aug. 21 in the United
States. The artist does not yet
have a booking agent.

—Mark Russell

HELLO, OPERATOR: Aus-
tralia’s Operator Please has
not been kept on hold. The
Gold Coast teen band’s debut
single, “Just a Song About
Ping Pong” (EMI Music Aus-
tralia), entered the Australian
Recording Industry Assn.
chartat No. 15 in early August
after picking up nationwide
support from Triple ] radio.
The song has also generated
more than 1 million hits on
YouTube.

Sydney-based Scorpio Man-
agement co-director Rebekah

www americanradiohistorv com

Campbell says the five-piece
has a unique sound. Scorpio
cultivated the band’s alt-rock
fan base Down Under through
support stints with Arctic
Monkeys and Kaiser Chiefs,
along with festival dates. The
strategy is to be repeated in the
United Kingdom, where the act
will play the Reading and Leeds
festivals as part of a three-
month tour in support of the
Aug. 20 single release through
London-based Brille Records.
Brille has worldwide licensing

rights to the act, and is negoti-
ating with labels in Europe, the
United States and Japan. New
York and Los Angeles show-
cases are lined up for late Oc-
tober, Campbell says.
Operator Please is self-pub-
lished and booked in Australia
through Harbour Agency and
in the United Kingdom by
Helter Skelter. The act’s debut
album, “Yes Yes Vindictive,”
is due in November in Australia
and in other territories in
February. —Christie Eliezer
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Everything Is
Beautiful

Judd’s Ray Stevens Tribute Attracts Country Stars

Barry Poole has a lot to be
thankful for these days: a
fledgling and so-far-suc-
cessful radio career, his firsl
major cut as a songwriter, a
new album and a move to a
healthier lifestyle. If his name
doesn’t sound familiar, it’s be-
cause he’s better-known as co-
median-turned-parodist-turned
-video star-turned-radio D]-
turned-VH1 weight-loss cele-
brity-turned-songwriter Cledus
T. Judd.

Judd, who made his name
in the country scene in the

’90s for his video parodies of

the day’s top hits, has been
relatively quiet of late, focus-
ing on his burgeoning radio
career and his weight loss. But
he’s back with his Aug. 28 re-
lease “Boogity, Boogity: A
Tribute to the Comedic Ge-
nius of Ray Stevens” (Curb).

The star-studded collec-
tion—Keith Urban, Ras-
cal Flatts, Vince Gill,
Charlie Daniels and Phil
Vassar are just a few of the
acts that appear—was long
overdue, according to Judd.
“I'm dumbfounded and
amazed that Ray Stevens
is not yet in the Country
Music Hall of Fame,” he
says. “I wanted to put the
spotlight on the guy who is
probably the most recogniz-
able humorist of any genre
of music, period.”

The 12-song collection is a
solid representation of Stev-
ens’ career. “I tried to pick

songs that everybody would
know, but I also picked a cou-
ple of my favorites,” Judd says.
Rather than put his own spin
on Stevens’ classics, Judd says
he tried to copy every note. “I
listened to every inflection,
and | tried to get as close to
Ray as you could. We mim-
icked to the ‘t.””

When it came lo attracting
the star power thatappears on
the record, Judd says, “I've
worked 10 or 12 years to geta
Rolodex as big as the one I've
got now.”

Even though he didn't think
Urban knew who Stevens was,
he called him anyway to play
guitar on “Gitarzan.” “He
cussed me for five minutes,”
Judd recalls. “ ‘Ray Stevens? Of
course [ know Ray Stevens.

Meanwhile, Stevens, who
fully endorsed the project, sang
with Judd on “The Streak.”

A cavalcade of stars
showed up to harmonize on
“Everything Is Beautiful,” in-
cluding Rascal Flatts, Mich-
ael English, Wynonna,
Darryl Worley, SheDaisy,
Dobie Gray and Andy
Griggs. But without a doubt,
the best track on the record is
a duet between Gill and
Sonya Isaacs on “Misty.”
“That was just a gift from the
good Lord,” Judd says.

Judd hopes the record will
bring Stevens’ music to a new
audience. “Funny is funny
whether it’s the '70s or the
2000s,” he says. He also hopes

that fans of the artists who ap-
pear on the record will check
itout. “It's definitely a novelty
record, but I think it's bigger
than that,” he says. “l hopeit’s
intriguing to people.

Proceeds from the album
will go to the Minnie Pear]
Cancer Foundation and a
charity that will send under-
privileged children to Disney
World. “I’ve been fortunate
enough to make a little
money and put some aside
for my daughter's education,”
Judd says. “There comes a
time when you've got to give
a little back.’

Judd, who has been doing
morning radio on country
WQYK Tampa, Fla., for two
years, says he’s glad he made
the move. He even did his
show while spending 100 days
in Los Angeles taping VH1's
“Celebrity Fit Ciub.” (He lost
40-plus pounds.) “It was bru-
tal,” he says of getting up at 1
a.m. PT to prepare for his
radio show, which airs 6a.m.-
10a.m. ET.

Meanwhile, parodist Judd
now has a legitimate song of
his own. Rascal Flatts has
recorded “The Way,” which
will be a bonus track for con-
sumers who buy the band’s
forthcoming album at Target
stores. Judd co-wrote the song
with the trio. “When I got the
call from [lead singer] Gary
[LeVox] that it made the
album, | "bout wrecked my
car,” he recalls. voe

with CHUBBY CHECKER

by CHUCK TAYLOR

“Mr. Watson, come here, | want to see you.”

It’s that famous moment of discovery,
spoken by telephone inventor Alexander
Graham Bell to assistant Thomas A. Wat-
son, that Chubby Checker most likens to his
musical legacy.

“Before Bell, there was no telephone. Be-
fore Chubby Checker, there was no dancing
apart to the beat,” he says, referring to his
1960 No. 1 hit “The Twist.”

“In two minutes and 42 seconds, when |
sang on ‘American Bandstand’ and did the
dance—which is like putting out a cigarette
with both feet or wiping off your bottom with
atowel to the beat—the world forever changed
the way it danced,” Checker says.

While still his signature song—and the-only
title to reach No. 1in two different years (it
did so againin1962)—it is far from Checker’s
only chart achievement. In all, Ernest Evans—
who refers to his musical personain the third
person—has sold 250 million albums world-
wide and charted 35 times on The Billboard
Hot 100, including top 10s “Pony Time,” “Let’s
Twist Again” and “The Fly” in 1961 and “Slow
Twistin,” ” “Limbo Rock” and “Popeye” in
1962.In1988, “The Twist” was reborn as a No.
16 hit with rappers the Fat Boys.

This month, Checker, 65, extended his chart
span to more than 48 years with his entrée at
AC radio: “Knock Down the Walls” on TEEC
Records, which hit No. 30 Aug. 3 and contin-
ues toincrease in spins. The cheery uptempo
track—whose underlying message calls for re-
liance on a higher power—is playingon 12 AC
stations and one each at top 40 and triple-A.

While on the road in Houston, Checker
checks in with Billboard:

So how does it feel to be back~—again?
It's a miracle. All of my success is from the 20th
century. Most artists who got their play from
another era live on because people love their
past successes. But this song is a 21st-century
contribution to the music industry, and I tell
you, it's a blessing from God

How did “Knock Down the Walls” come
about?

In 2001, 1 released “Chubby Checker’s Sixty
Minute Workout,” an aerobics album that no
one paid attention to, and “Knock Down the
Walls” was on it. My producer, Gary Lefkowith,
thought there was more to it and he had me
come in to the studio and rerecord it acousti-
cally to a guitar. I'm too stupid to write a
song like that, but I was inspired.

Gary [with Mike Rogers] produced
urban, urban AC, rock and top 40 mixes
so that everybody might give this song
a chance. 1 am the best of white, black,
brown and everything you can put in one
package. I address the entire human family.

Meanwhile, after 40 years, you continue
to tour.

The best way to describe what Chubby Checker
does onstage: You've heard of the 66 Mustang
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Cobra? That’s us, running as fast as the Porsche
928. We go onstage and kick some nasty butt.
My people are all ages: grandmothers and their
kids and their kids. Everybody knews Chubby.

You'’ve also branded your name with a
line of food products, including a candy
bar, flavored popcorn, hot dogs, steaks,
even bottied water.

When I’'m not on the road, I’'m at home in the
business world with thelasttwist.com. We've
got the world’s only Checkerboard chocolate
bar that blends milk, white and dark choco-
late. So I've kept busy selling beef jerky and
hot dogs-—but music continues to be the ten-
der part of my soul.

You’ve noted that it’s bothersom= to be
so well-known for “The Twist” when you
had numerous other hits. Have you made
peace with your namesake song?

Walt Disney is stuck with Mickey Mouse. The
two are just never going to get away from each
other, even though there’s Snow White, the
Seven Dwarfs, Donald Duck and Goofy. The
only thing | was ever concerned about is that
“The Twist” is just one character | have.

So what ambitions remain for Chubby
Checker?

1’d love to play with Justin [Timberlake] or Be-
yoncé, because every time these kids throw their
arms up in the air or move their feet, they’re
doing my dances. | have a connection with these
young people. I'm one of the

best performers that ever
lived; I don’t mean to
sound big-headed, but
I know what I can do
onstage. Since 1966,
we getout thereand it's
all over. .o
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WHITEHEART performs at
Night of Joy in 1985.

Oh Oh It’s Magic

Christian-Themed Disney Festival Celebrates lts 25th

Steven Curtis Chapman, Third Day, Smokie
Norful, Chris Tomlin, Newsboys, Salvador,
Brian Littrell and BarlowGirl are among the
acts slated for Disney’s Night of Joy, to be held
Sept. 7-8 in Orlando, Fla. This is always one of
the Christian music community’s favorite
events, and this year Night of Joy marks its 25th
anniversary. In recent years, Suzuki, Chevro-
let, Chick-Fil-A and other companies have em-
braced Christian music, but Disney was one of
the first corporate sponsors to delve into the
faith-based music arena.

Walt Disney World publicist Dave Herbst
worked the very first Night of Joy, and remem-
bers wondering who would come. He recalls
posing the question to Leon Patillo, the event’s
first headliner.

‘I remember his response like it was this
morning,” Herbst says. “ ‘For one glorious
evening,’ Leon told me, ‘The walls of denomi-
nationalism will come tumbling down.” I was
driving toward the Magic Kingdom amidst
church buses and vans emblazoned with every
denomination of Christianity I'd ever heard of.
And, to be honest, some that [ hadn’t heard of.
They came and they made Night of Joy an in-
stant success. We had a sellout that left Rudy
Reece, the marketing person who'd gotten the
idea to do a contemporary gospel event, and me

'high-ﬁving on Main Street U.S.A. For us, it was
a night of exceedingly great joy.”

Not only did Disney partner with the Chris-
tian music community to create a new festi-
val, Mickey’s bosses made a radical move in
that they booked Christian rock acts, which at
the time weren’t being accepted; among the
pioneering bands to play the event were Petra
and Whiteheart.

‘It was actually pretty rad, particularly the
rock part of the musical equation,” Herbst says.
“After all, this was taking place in the early
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1980s, when many Christians regarded rock-
‘n’roll as unacceptable. Yet here we were, serv-
ing up not just Christian rock, but Petra

-perhaps as provocative an act as there was.
Bob Hartman, who founded the band, has told
me that the thaw for his group didn’t occur until
1987 when they did the album 'This Means
War.” That was four years after they first played
Night of Joy.

Night of Joy was also conceived as a way to
draw locals to Disney and continues to attract
Floridians as well as visitors from all over the
world. “The diversity of musical styles pre-
sented, combined with the fun of our theme
park attractions, was a winning recipe that we
decided to make a keeper,” Herbst says. “Our
talent-booking people have annually put to-
gether a lineup thatis high quality, popular with
our audience and reflective of a broad range of
musical styles.”

Disney has partnered with EMI Christian
Music Group to create a special commemora-
tive 25th-anniversary CD that attendees will re-
ceive at the event. “It will feature some of this
year’s artists,” Herbst says, “and liner copy about
the history of Night of Joy inside a silvery and
blue package celebrating our 25 years.”

ROUND TWO: Essential Records and Third
Day recently partnered with Atlanta’s WFSH
(the Fish) to host a screening of “Inside Third
Day: The First 10 Years.” The event heralded
the launch of Third Day’s “Chronology, Volume
Two (2001-1006).” The 18-track audio disc fea-
tures some of the Georgia rockers’ biggest hits
as well as previously unreleased live tracks from
the Wherever You Are tour. The second disc is
a DVD that will include “Inside Third Day: The
First 10 Years.” Third Day’s “Chronology, Vol-
ume One,” released in March, has sold 89,000
units, according to Nielsen SoundScan.  «--
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) The Storm

Lil’ Mo Regroups With New Album On Own Label

It’s fair to say Lil’ Mo’s career
has weathered its share of ups
and downs.

Among the ups: guest
stints on hit R&B/pop singles
by Missy Elliott (“Hot Boyz”),
Ja Rule (“Put It on Me”) and
Fabolous (“Can’t Let You
Go"); two gold albums (2007’s
“Based on a True Story” and
2003’s “Meet the Girl Next
Door”); and two R&B hits in
her own right (“Superwoman
Part lI” and “4 Ever,” both fea-
turing Fabolous). The downs:
suffering a head wound from
being attacked with a cham-
pagne bottle after a San Fran-
cisco performance; her Elek-
tra contract expiring as the
label was being absorbed by
Atlantic Records; and signing
with Universal’'s Cash Money
camp, whose New Orleans
office/studio were later de-
stroyed by Hurricane Katrina.

But you can’t keep a strong
woman down. Lil’ Mo is back
with Koch-distributed Honey-
Child, her indie label in part-
nership with colleague Rus-
sell Webster. The label’s first
release is Lil’ Mo’s third album,
“Pain and Paper” (Aug. 28).

“I'm nota give-upper; 'ma
go-getter,” says a frank, rapid-
talking Lil’ Mo from her Balti-
more base. “| didn’t view my
parting from Cash Money as
a downfall. Despite feeling
sometimes in my career like
the ‘write-off’ artist, it’s still
been, ‘Let’s get these wheels
moving. Just because the car
stops doesn’t mean lcan’t get
to the promised land.’ ”

On“Pain and Paper,” Lil’ Mo
(born Cynthia Loving) paints
an inspirational collage of
R&B, hip-hop and gospel in-
spired by her spiritual back-
ground (both parents are

preachers) and personal life/
love lessons. While the pain
portion of the equation is
clear, Lil’ Mo says the paper
half shouldn’t be equated with
money. It’s about riches found
on the other side of pain like
good friends, family (she’s the
mother of two)—and fans.
“People still tell me that ‘Su-
perwoman’ helps them
through tough times,” the
self-appointed “godmother
of hip-hop and R&B” says.

Collaborators and guests
include songwriter/produc-
ers Bryan-Michael Cox and
Amadeus, Jim Jones (on the
first single, the midtempo love
groove “Sumtimes I7),
Fabolous, Da Brat, Trina and
HoneyChild artist Donny
Green. Another plus: the 4-
foot-11-inch singer’s voice still
resonates like someone twice
her size.

. -
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Fall Schedule Loaded With Top
Acts Revisiting Famous Repertory

Popular classical works performed by popular
artists: That’s the rather risk-averse line that
some of classical music’s biggest labels are
largely toeing this fall as they prepare their core
classical release schedules.

Piano projects figure heavily into EMI Clas-
sics’ upcoming core classical schedule. Evgeny
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Kissin, who recently changed recording homes
from RCA Red Seal/Sony BMG Masterworks
to EMI Classics, presents his debut on his new
label in a pairing of the Schumann Piano Con-
certo and the Mozart Piano Concerto No. 24
joined by conductor Colin Davis and the Lon-
don Symphony Orchestra (Aug. 28). On the


www.americanradiohistory.com

LIL MO: ROY COX

“] get to really be me this
time,” says Lil’ Mo, who wrote
nearly all the songs on the 17-
track album. “It takes me
back to what | was thinking
when | did my first album. |
just wanted people to know
| could sing.”

Working with a team that
includes former J Records
urban promotion chief Ken
Wilson, LilI’ Mo is busy
stacking her promotional
dominoes (“Don’t get
caught up in sales; word-of-
mouth is the best promo-

tion”). She’s setting up a
radio promo tour, partici-
pating in BET’s Wrap It Up
trek and hopes to tour next
year with current “The
Color Purple” star Fantasia.

“This albumis a growing
process. No one took Usher
serious until his third al-
bum. Maybe that will hap-
pen with me.”

IN BRIEF: Epidemic Records,
established by production
duo Cool & Dre (the Game,
Fat Joe, 50 Cent), has se-

LIL’MO

cured distribution through
Skeleton Key Entertainment/
EMI’s Imperial Records. First
release: Miami rapper Joe
Hound’s “Misery Loves Com-
pany” (Oct. 23), featuring the
single “She Likes It.”

LRoc, a co-writer of
Nelly’s “Grillz”’—a song
honored at ASCAP’s Pop
Music and Rhythm & Soul
Awards ceremonies—is in
the studio with Bow Wow
and Omarion, Paul Wall
and So So Def/Def Jam
artist Jarvis. e

same day, EMI releases a Leif Ove Andsnes
disc thatcommemorates the Sept. 4 centenary
of composer Edvard Grieg’s death. The album
pairsa new Andsnes recording of the Ballad in
G minor, Op. 24, with Andsnes’ previously is-
sued reading of the Piano Concerto in A minor
and some of the composer’s Lyric Pieces.

EMI Classics’ distinct trend continues Oct.
2 when the label issues the latest recital by 26-
year-old American pianist Jonathan Bissin an
all-Beethoven program that includes the
Sonatas No. 8, Op. 13 “Pathetique”; No. 15, Op.
18 “Pastorale”; No. 27, Op. 90; and No. 30, Op.
109. Also on that date, Gabriela Montero’s new
album appears in stores. While its title is still
tobedetermined, the disc contains a collection
of favorites by Handel, Albinoni and Purcell,
among other composers, filtered through Mon-
tero’s improvisations, as well as improvisations
based on Vivaldi’s ever-popular “The Four Sea-
sons.” Speaking of that Vivaldi chestnut—and
again on the same date—EMI Classics releases
violinist Sarah Chang’s reading of the work,
performed with the Orpheus Chamber Or-
chestra, which is making its EMI debut.

On Sept. 4, Sony Classical artist and long-
time chart favorite Joshua Bell {the violinist
who garnered quite a bit of mainstream media
attention earlier this year by busking during
rush hour in a Washington, D.C., metro sta-
tion) unveils John Corigliano’s “Red Violin”
concerto. He recorded it with the Baltimore
Symphony Orchestra and conductor Marin

Alsop, as well as Corigliano’s Violin Sonata
(performed with pianist Jeremy Denk).

The concerto is an outgrowth of Corigliano’s
popular and Academy Award-winning score to
the 1998 film “The Red Violin”; Bell, who
recorded the violin tracks for the movie, has
widely toured a suite version of the movie’s
music in the years since.

One of the world’s hottest young conductors
and the newly named music director of the Los
Angeles Philharmonic, 26-year-old Venezue-
lan Gustavo Dudamel releases his second or-
chestral disc Oct. 9 on Deutsche Grammophon:
This time, it's Mahler’s Symphony No. 5 with
Dudamel’s Simon Bolivar Youth Orchestra.

A new signing to Deutsche Grammophon,
the rich-voiced young Canadian soprano
Measha Brueggergosman performs ina
new recordirg of Beethoven’s Ninth Sym-
phony along with bass Rene Pape, conduc-
tor Franz Welser-Most and the Cleveland
Orchestra (DG, Sept. 25). Another Beethoven
album on DG arriving this autumn is the lat-
est recording by pianist Helene Grimaud,
performing the “Emperor” Concerto with the
Staatskapelle Dresden conducted by
Vladimir Jurowski (Oct. 9).

Finally, Decca releases Tchaikovsky’s
music for the ballet “Swan Lake” performed
by the Kirov Orchestra led by Valery
Gergiev this fall. The full recording arrives
Oct. 9, while a single-disc highlights album
streets Nov. 13. vas
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Snap, Crackle
And ‘Pop’

Mexican Trio Getting Simultaneous Push At Home And In U.S.

ith a wink to those who re-
member the Cure, Blondie and
New Order, and a smile to people
who love an accessible candy-
sweet tune, Mexican electro-pop
trio Belanova is releasingits third album, “Fan-
tasia Pop,” prepared on all fronts.

Building on the success of its 2005 effort,
“Dulce Beat”—which has sold more than
200,000 copies in Mexico, according to trade
group Amprofon, and 60,000 in the United
States, according to Nielsen SoundScan—Uni-
versalis releasing “Fantasia Pop” in the States
and Latin America the week of Sept. 10.

Instead of the almost yearlong lag between
the last album’s Mexico and U.S. releases, the
labelis “attacking both territories at the same
time,” Universal Latino label manager Rafael
Eboli says, with single “Baila Mi Corazon” re-
leased everywhere the last week in July.

“This is a band that’s on a different level
now,” Eboli says. “They are very [concentrated]
on their international career, and the U.S. is a
big part of it.”

That also means a unified West Coast/East
Coast strategy, so that stations in the East that
are less influenced by Mexican radio playlists
aren’t playing catch-up.

“When a single hit the West Coast, we'd be
working a different single in the East,” Ebolire-
calls of Belanova’s last album. “On the East Coast
we had to introduce a brand-new band, while the
West was moving fast with the singles.”

Five singles later, “Everybody knows who
Belanova is and is aware of their success, and
we don’t foresee that problem,” he says.

Just to be sure, the band will promote in
New York, Miami and Puerto Rico, as well as
appear on Univision and video channel shows
from the get-go. Belanovais already booked
for five radio festivals in the West, with an-
other two in the works on the East Coast.

As on its last album, “Fantasia Pop” gift-
wraps singer Denisse Guerrero’s childlike vo-
cals and lyrics with energetic synth and bass
from programmer/keyboardist Edgar Huerta
and bassist Ricardo Arreola.

BELANOVA

Producer Cachorro Lopez is also back, fus-
ing the catchy pop hooks with memorable
textures, this time with splashes of new wave
and electro-punk, and even a piano ballad
with accompaniment from Argentine rock
legend Fito Paez.

“It's another shade of Belanova, and maybe
now we feel like using more guitar and more
organic sounds,” Huerta says. “It’s part of the
maturity you get as a group.”

The Guadalajara act draws inspiration from
retro electronica to the Killers and Fischer-
spooner, and applies a more naive, poppy
touch. “You can say very profound things in
simple language that is within everyone’s
reach,” Guerrero says.

The group had a song, “Eres Tu,” on the
Latin-American version, of last year’s “High
School Musical” soundtrack. But MTV Tr3s sen-
ior VP of talent Jesus Lara says the group’s
fans span a wide age range.

“They have a brilliant, tongue-in-cheek,
disco-pop feel to them,” Lara says, combined
with “straightforward, feel-good lyrics [that]
tend to connect rather easily.”

Belanova’s broad appeal has made its
music ripe for licensing. Singles from its two
prior albums were used in campaigns for
Mitsubishi and Pizza Hut (which featured
the band in a commercial scarfing down
Cheesy Pops pizza).

This time around, Sony Ericsson is launch-
ing its new W580 cell phone in Mexico pre-
loaded with three songs from “Fantasia Pop”
and commercials featuring the group’s music,
band manager Alex Enriquez says. The mo-
bile phone company has also signed on as a
tour sponsor, according to Enriquez.

In addition, Guerrero will be a spokes-
woman for Procter & Gamble’s Wellaton hair
color line, with commercials featuring sin-
gle “Baila Mi Corazon” timed for the album’s
release. And as the label seeks to extend
those branding opportunities stateside, the
group is gearing up for a tour expected to
get under way in February, beginning with
the United States and Mexico. .ce
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The McGraw

Factor

Two Acts On StyleSonic
Make Country Chart Debuts

zard, made up of David Tolliver
1ix, and Lori McKenna have three
non. They're signed to Tim Mc-
on Gallimore’s StyleSonic Rec-
ims were produced by McGraw
-, and they toured with McGraw
and Faith Hill. Oh, and both acts debut this
week in the top 20 of Billboard’s Top Country
Albums chart.

By selling 8,000 copies, Halfway to Haz-
ard’s self-titled StyleSonic/Mercury debut
came in at No. 14, while McKenna’s “Un-
glamorous” (StyleSonic/Warner Bros.) sold
6,300 units, which placed her at No. 19, as
well as at No. 1 on Top Heatseekers.

In both cases, radio was not as much of
a factor in exposing their music as it is
with most country artists.

Universal Music Group Nashville executive
VP of sales, marketing and new media Ben
Kline says the impact of the opening slot on
McGraw and Hill's tour forced the label to re-
think traditional wisdom (read: significant
radio airplay) and release the album earlier
than it normally would.

While the Kentucky-born duo’s debut sin-
gle, “Daisy,” peaked at No. 39 on Hot Coun-

try Songs in July, weeks
before the album hit
stores, [Halfway to Haz-
ard opened 10 shows on
the main stage where it
was exposed to roughly
123,000 rabid Hill and
McGraw fans. The act
also played an outdoor
stage as fans streamed
into the venue on 30-plus
Soul2Soul dates.

The tour was an “unbe-
lievable opportunity,”
Kline says. “It’s not often that a brand-new
artist gets to be seen by the core country con-
sumer. We didn’t want to wait for a song to
climb the charts to put the album out there.”

The label was also aggressive on the Inter-
net, specifically on social networking sites.
“We really tried to create that one-to-one rela-
tionship with fans early on,” Kline says.

McKenna, meanwhile, opened 18 shows,
playing for slightly less than 260,000 fans,
according to Billboard Boxscore. Her music
will eventually be worked to triple-A, coun-
try and other adult radio formats, but she’s
not getting significant airplay right now.

Warner Bros. Nashville senior VP of sales
and marketing Peter Strickland says his label’s

CAUSING A
COMMOTION

HALFWAY TO HAZARD

approach for McKenna was “press-driven.” In
addition to features in national and local print
outlets, McKenna appeared on ABC’s “Good
Morning America” and the network’s “Night-
line” did a feature on her. The label also made
a focused push, including print ads, in-stores
and radio interviews, in McKenna’s home ter-
ritory of Boston and the Northeast.

While Kline says the label is happy with the
debut, he notes, “It’s a marathon, nota sprint.

Strickland has a similar outlook. He says
selling 6,300 units in one week is a big deal
for an artist whose four independent albums
have sold a combined 54,000 copies, accord-
ing to Nielsen SoundScan. “But,” he adds,
“we’ve got a long way to go.” oo

‘BED’ DAZZLES,
HOLIDAY CELEBRATES

Packing some of the sexiest ooh’s since Marvin
Gaye—a major influence and fellow Washington,
D.C., native—J. Holiday is simultaneously bounc-
ing up the Hot R&B/Hip-Hop Songs chart (from
No. 10 to No. 6 this week) and The Billboard Hot
100 (42-24) with the sultry “Bed.” Co-written by
the Dream (whose credits include Rihanna’s
smash “Umbrella”), the song also claims the best
audience gain of any single all year (up 12 mil-
lion). Adding to the Holiday buzz: a No.1debut on
Hot R&B/Hip-Hop Single Sales and Greatest
Gainer/Airplay nod on the Hot 100.

That’s pretty heady stuff for this R&B singer/
songwriter, whose first Music Line/Capitol album,
“Back of My 'Lac,” arrives Oct. 2. Growing up in a
musical family, Holiday aiso credits Donny
Hathaway and R&B
group Jodeci as in-
spirations for his
career, which took
root after a ninth-
grade talent show.
With a second
Dream-penned sin-
gle (“Suffocate”)
coming soon, Holi-
day is currently
sharing his bedside
manner as the open-
ing act on Keyshia
Cole’s national tour.

“lused to listen to music at home and say, ‘| can
do this,’ ” an enthusiastic Holiday says during the
tour’s stopover in Norfolk, Va. “And now I'm out
here getting that chance.” —Gail Mitchell

HOLIDAY

album, which will feature the Band’s Garth
Hudson on four songs. The goal, Lanois says,

If Live Nationis able to pull off a multifaceted deal
with Madonna, one that would include a label com-
ponent as wellas Madonna's lucrative touring and
merchandising business,
it would be the most am-
bitious undertaking yet
under Live Nation CEO
Michael Rapino’s watch
(billboard.biz, Aug. 20).

Speculation is rampant
that Madonnais consider-
ing leaving Warner Bros.
once her contact obliga-
tions are complete. Arthur
Fogel, president of TNA In-
ternational and chairman
of Live Nation’s global
touring division, produced
Madonna’s last three world
tours and is likely at the forefront of any negotia-
tions between Madonna and Live Nation.

One source estimates the value of the Live Na-
tion offer to be $180 million for a10-year deal, with
the touring giant potentially licensing the record-
ing rights for roughly $30 million.

It is believed that Madonna has two more al-
bums due on her contract with Warners. An album
of new material is expected in late 2007, to be fol-
lowed by a greatest hits project.

Sources say Warners has made a counter-
offer to Madonna that also includes a touring
component that could be helmed by rival pro-
moter AEG Live. —Ray Waddell

MADONNA
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STUDIO
STRATEGY

Daniel Lanois Documents
His Techniques With
A Self-Financed Film

Daniel Lanois has helped the biggest of the
big translate their music to the masses (Bob
Dylan, U2, Willie Nelson), but now he’s turn-
ing the spotlight on himself. After years of
being asked by friends, fans and media out-
lets to reveal his studio methods, the Cana-
dian producer/artist did exactly that with the
self-financed film “Here I's What Is.”

The movie, which Lanois co-directed with
Adam Samuels and Adam Vollick, pre-
mieres Sept. 9 at the Toronto International
Film Festival.

“At first, I thought we could at least make
an educational film that would be useful to
somebody interested in this line of work—
just to see how the interactions happen be-
tween people in the studio,” Lanois says,
noting the filmis not structuredlike a stan-
dard documentary. “But Vollick captured
some actual performances on camera, and
it’s even interesting to me as he walks
around and shows the cables, the wires and
the equipment.”

“Here Is What Is” also features reflections
from fellow U2 collaborator Brian Eno and a
glimpse at studio sessions for Lanois’ next
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is for the film to be picked up by a distributor
and hit theaters early next year, in tandem with
live performances in select cities and the re-
lease of the aforementioned album.

Lanois is a “free agent,” having most re-
cently recorded for Anti-. But he’s open to
working with that label again for the new proj-

ct. “I may ask [Anti- head] Andy [Kaulkin]if
he's interested in putting out one more
record,” he says. “But I'll finish the record first.
Whoever is excited about being onboard, it
will be an interesting journey.”

In the midst of finishing “Here Is What
Is,” Lanois has been writing songs for the
next U2 album with Eno and the band in
France and Morocco, a process documented
in the film. Although the two producers have
worked separately with U2 for years, this is
the first time both men are collaborating with
the band simultaneously.

“It feels like the ‘Achtung Baby’ period, when
everybody was really hungry to do something
fresh,” Lanois says of the material so far. “They
have everything, and they’ve done everything.
But the thing they should never assume they
still own is the ability to be original and invent
something that's never been heard before.

“I'm not coming in with new flavors of the
month or waving a magic wand,” he contin-
ues. “I don’t have an abbreviated name. But
my eyes are burning a hole through their
hearts, and I'm inviting them to come to where
I come from. oee
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THE NEW
PORNOGRAPHERS
Challengers
Producers: Phil Palazzolo,
John Collins, A.C. Newman
Matador
Release Date: Aug. 27
u “Challengers” won't sur-
prise anyone familiar
with the New Pornographers’
prior work, but it still manages
to be refreshing and exultant.
Despite its nearly formulaic ad-
herence to the group’s estab
lished brand of jangly harmonic
rock, the record is enthralling
in its own right, as lead song-
writers A.C. Newman and Dan
Bejar continue to explore new
avenues within their chosen
musical neighborhood. The
staccato organ bleats and sing-
along chorus of “All the Things
That Go to Make Heaven and
Earth” sound vaguely familiar,
but the pulsing tremelo guitar
of “Failsafe” and the varied tex-
tures of mini-epic "Unguided”
tread new territory. Everything
isimbued with Newman'’s sa-
vant-like aptitude for complex
melodic pop—think the brains
of Brian Wilson and Burt
Bacharach with the energy of
the Go-Go's—and that’s a
good thing.—TC

BEN HARPER &
THE INNOCENT
CRIMINALS
Lifeline
Producer: Ben Harper
Virgin
Release Date: Aug. 28
Only 18 months after his
ambitious solo double-
disc, “Both Sides of the Gun,”
Ben Harper returns with his

best in years. Recorded with
the Innocent Criminals at the
end of along world tour, “Life-
line" is a gorgeously underpro-
duced, laid-back, acoustic-
based soul/rock aloum whose
minimalist vintage feel recalls
Van Morrison and Bill Withers.
Groove-heavy cuts like the mel-
low “In the Colors” and “Need-
ed You Tonight” add a breezy
R&B vibe, while gospel back-
ing vocals sweeten uptempo
standouts like “Say You Will"
and "Put It on Me.” Saving the
best for last, the closing title
track offers a soulfully puising
man-with-guitar confession
slow-burning with melancholy

strength. More satisfying than
its predecessor, “Lifeline” is a
classic-sounding album that re-
minds us of the power and
beauty of simplicity.—SP

-HOP —  Even -more so than her arresting

SWIZZ BEATZ

One Man Band Man
Producers: various

Full Surface/

Universal Motown

Release Date: Aug. 27

The hip-hop producer’s
album has become a du-
bious proposition, undermined
by cred-diminishing, guest
saturated vanity projects. The
well-credentialed Swizz Beatz
doesn’t entirely redeem the
format on his first solo foray,
but he does better than most
on a deftly executed and effi
cient set—12 tracks in slightly
more than 38 minutes. It works
because Swizz approaches the
album as anartistas much asa
producer; he produced just five
of the tracks, letting up-and-
comers like Snags and Neo Da
Matrix handle the rest. Eric Mc-
Cane fares the best of the
young bunch, pushing the
buoyant, Kanye West-styled
“Top Down” with an old-school
sample from Major Lance's
“Girl, Come On Home.” The
self-proclaimed One Man Band
hasn’t reinvented anything
here, but he hasn't done any
damage, either—especially not
to his hit-making rep.—~GG

LYLE LOVETT & HIS
LARGE BAND

It’s Not Big It’s Large
Producers: Lyle Lovett,
Billy Williams

——eighth-studio album-and-his- +  Lost Highway —

Release Date: Aug. 28

M.LA.

Kala

Producers: various
Interscope

Release Date: Aug. 27

2005 indie debut, “Arular,” M.LLA. comes off as a globe-
trotting activist on sophomore effort “Kala,” draping
myriad Third World sounds over club-happy beats. She’s
a revolutionary leading a class war on “Paper Planes’
and pounding the door of a Hummer on “Bamboo
Banga,” all while disguising a political message with
richly textured electronic sounds. She quotes the Pixies,
samples the Clash and turns a Bollywood show tune
(“Jimmy”) into a string-driven scorcher. Elsewhere, she
squeezes a groove out of the crisscrossing rhythms of
“20 Dollars” and lets the murky, African bassline of
“Mango Pickle Down River” envelop her. Amazingly, she
still does this all with charmingly home-made-sounding
production values. Perhaps that’s why superstar pro-
ducer Timbaland sounds out of place on “Come
Around,” his sex-obsessed verses momentarily killing
M.LA’s multicultural buzz.—TM

PAUL ANKA

Classic Songs, My Way

Producers: Paul/ Anka.

Alex Christensen

Decca

Release Date: Aug. 28

* Onthesurface,it'sapunch
line: 66-year-old crooner

attempts a Tony Bennett return

to cool by covering Van Halen

and the Killers in big band style.

But maybe because of his hit

songwriter’s ear or his five young

daughters, Paul Anka's interpre-

tations (here and on 2005'’s

The secret of Lyle Lovett is that it’s hard to tell what the
secret is, in much the same way that the title of this
record is funny, although it’'s hard to put a finger on
why. But it’s probably enough to say that Lovett is
among the planet’s most rewardingly consistent song-
writers, and anyone enamored of his idiosyncratic his-
tory will find nothing wrong with “Large.” Fans of his
gospel leanings will be extra pleased: The record opens
with the insistent rave-up “I Will Rise Up” and closes
with “Ain’t No More Cane,” both of which take full
advantage of Lovett’s churchy aspirations, though faith
is redemptive in the former, necessary in the latter.
Satisfyingly intact is Lovett’s perfectly crisp voice, his
band’s good-natured, big-booted Texas choogle (best
let fly, ironically, in “Up in Indiana”) and his ability to
break hearts with about the mathematical minimum of
words and images.—JV

“Rock Swings”) aren’t campy—
they're insightful. Who knew that
CyndiLauper's “True Colors™ had
the lyrical cadence and melodic
pop to work as a finger-snap-
ping Count Basie-style show-
opener? Or that Duran Duran’s
“Ordinary World" could conjure
an Edward Hopper lonely diner
tableau as effectively as Sinatra's
“One for My Baby”? Hearing
Anka sing “Mr. Brightside"is like
catching your dad watching
“Flavor of Love.” But piloted by
thoughtful arrangements and
Anka's still-youthful, fully intact
voice, “Classic Songs” bridges
the generation gap like blue
jeans and iPods.—KM

EMILY KING
East Side Story
Producers: various
Lifeprint Productions/J
Release Date: Aug. 28
* One of this year’s more
auspicious debuts is by
22-year-old Emily King. The
New Yorker delivers a soulful
collection of songs that res-
onates as much from her lyrical
skill as an observant storyteller
as from her tasty mélange of
R&B, hip-hop, folk, jazz, rock
and pop. Writing since the age
of 16 and influenced by her jazz
duo parents, King possesses a
penchant for outlining complex
situations using simple yet ear-
pleasing melodies and relatable
imagery. The biographical “Col-
orblind” draws on the some-
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times painful experiences she
encountered as the daughter
of an interracial couple, while
heartless capitalism is the focus
of the soul- and folk-infused
“Business Man.” King's emotive
vocals and second-nature mu-
sicianship shine on “Walk in My
Shoes” (a bonus track version
features Lupe Fiasco) and a
passionate turn on Bill Withers’
“Ain't No Sunshine.”—GM

LEDISI
Lost and Found
Producers: various
Verve Forecast
Release Date: Aug. 28
During the last decade,
Ledisi has consistently
wowed audiences in tiny clubs
and concert halls, which raises
two questions: First, why did a
major take so long to sign her;
second, would her in-person
effervescence translate to disc?
On her Verve Forecast debut
and third CD overall, Ledisi dis-
pels any doubts with 15 R&B
originals that showcase her
prowess as a powerhouse vo-
calist as well as her songwrit-
ing maturity. The CD opens and
closes with Ledisi live on the
funky “Been Here,” between
which she gets soulfully cool,
upbeat grooving and ecstati-
cally unrestrained. Highlights
include the spanking-beat
“Today,” the smoothly lyrical
“Get to Know You,” the scat-
charged “Upside Down” and
the album’s batladic gem, "Lost
and Found (Find Me).”"—DO

CASTING CROWNS
The Altar and the Door
Producer: Mark Miller
Beach Street/Reunion
Release Date: Aug. 28

VIEWS-

THE SECTION
QUARTET
Fuzzbox
Producers: Linda Perry,
Jon Brion
Decca
Release Date: Aug. 27
The Section Quartet is
hardly the first instrumen-
tal, or even string, ensemble
to specialize in versions of
rock songs. But the Los An-
geles troupe could make an
argument for being the best.
There's no guestion the se-
lections are compelling—
from Led Zeppelin to the
Strokes and Failure—and the
arrangements are certainly
accomplished if not neces-
sarily ambitious. Plucked
strings re-create the rhyth-
mic attack of the Strokes’
“Juicebox.” and the quartet’s
renditions of Radiohead’s
“Paranoid Android” and
Soundgarden’'s “Black Hole
Sun” make them sound like
they were always intended
as chamber pieces. For all
those virtues, however, the
prevailing reaction is . ..
why? It's hard to imagine
choosing any of these 1
treatments over the origi-
nals, and the familiarity
makes it too distracting to
be useful background music.
With playing of this caliber,
the quartet should be focus-
ing on more original avenues
of expression.—GG
continued on >>p56

CASTING CROWNS

On Casting Crowns’ third studio
album, the Georgia-based band demonstrates the
musicality and insightful songwriting that have made it
an instant Christian music sensation. Frontman Mark
Hall has a gift for penning songs that avoid clichés and
obvious platitudes, instead thoughtfully examining the
complexities of living a Christian life. He does so again
on such compelling songs as “Slow Fade,” a ballad
about how small missteps and moments of compro-
mise become a slippery slope that can lead to a down-
ward spiritual spiral. “What This World Needs” is a
hard-rocking look at society’s ills, while “Prayer for a
Friend” serves as a perfect showcase for the warmth
and integrity in Hall’'s voice. First single “East to West”
is already a major hit at Christian radio, and there are
plenty of songs here that should maintain Casting
Crowns’ momentum in the format.—DEP
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OLIVER MTUKUDZI
Tsimba Itsoka

Producer: Oliver Mtukudzi
Heads Up

Release Date: Aug. 28
| 4 Oliver "Tuku” Mtukudzi

between bandmates is painfully
apparent during a telling 1979
interview with the late Tom Sny-
der. And the inclusion of clips
like the 1983 MTV “Unmasking”
makes this set surprisingly
strong and essential. While the

has beenaforceinworld
music since first gaining atten-
tion in his native Zimbabwe in

the late '70s, and the body of

work he’s compiled sinceisaliv-
ing tribute to his excellence.
“Tsimba ltsoka” is beautiful mu-
sic, alive with subtlety, eminently
listenable and teeming with
pointed social commentary. The
metaphor that underpins this
album is footprints. Tuku asks
what sort of footprints do his lis-
teners leave in their world, a
question whose relevance
reaches far beyond Zimbabwe.
The message rides sublime mu-
sical arrangements. Note the
saxophone embellishments on
“Kuipedza” and “Vachakun-
onokera,” jazzy insinuations
adding yet another color to his
polyphonic vocabulary.—Pvv

KISS
Kissology: The Ultimate
Kiss Collection, Vol. 2
1978-1991
Producers: Alex Coletti,
Roger Coletti
VHI Classic Records
Release Date: Aug. 4
u If its predecessor cap-
tured Kiss at its pinnacle,
“Kissology . . . Vol. 2” documents
the awkward growing pains the
band experienced during its
middle years, when Gene Sim-
mons and Paul Stanley recruited
replacements for Ace Frehley
and Peter Criss, and eventualty
ditched their trademark cos-
tumes and makeup. And that
makes for good drama, which
the band smartly doesn't shy
away from addressing. The rift

live footage isinconsistent (par-
ticularly egregious is a 1989
show from the Crazy Nights
tour), it really doesn't even mat-
ter. Makeup or no makeup, Vin-
nie Vincent or no Vinnie Vincent,
thisislike crack for Kiss fans. The
fix is sweet. Bring on Vol. 3.—-W0O

VARIOUS ARTISTS
Vee-Jay: The Definitive
Collection
Producers: Michael Ribas,
Derek Dressler
Shout Factory
Release Date: Aug. 4
“ Chicago’s Vee-Jay never
had the cachet of Chess,
the cultural influence of Motown
or the longevity of Atlantic, but
fromits start in 1953 to its finan-
cially ruinous finish in 1966, it
was one of America’s most ar-
tistically varied black-owned la-
bels. This four-CD set tells the
musical story. In the '50s, Vee-
Jay was a powerhouse of blues,
R&B, doo-wop and gospel. It
released immortal doo-wop
tracks like the El Dorados’ “At
My Front Door” and the Span-
iels’ “Goodnite Sweetheart
Goodnite.” By the early '60s,
Vee-Jay was knocking out pop
hits by black (Betty Everett’s
“Shoop Shoop Song”) and
white acts (the Four Seasons’
“Sherry”). Vee-Jay’s owners
lacked financial savvy and lost
not only the Four Seasons but
the Beatles (whose tracks the
label released, such as “Please
Please Me,” are missing here).
But musically, especially when
it came to roots music, the label
rarely faltered.—WR

LLEGEND & CREDIIS &

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Troy Carpenter,
Gary Graff, Taylor Grimes, Todd
Martens, Kerri Mason, Gail Mitchell,
Wes Orshoski, Dan Ouellette, Sven
Philipp, Deborah Evans Price,
Wayne Robins, Chuck Taylor,
Christa L. Titus, Philip Van Vleck,
Susan Visakowitz, Jeff Vrabel

PICK p: A new release predicted

to hit the top half of the chart in
the corresponding format.
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CRITICS’ CHOICE *: A new
release, regardiess of chart
potential, highly recommended
for musical merit

All albums commercially
available in the United States
are eligible. Send album review
copies to Jonathan Cohen and
singles review copies to Chuck
Taylor (both at Billboard, 770
Broadway. Seventh Floor, New
York, NY. 10003) or to the
writers in the appropriate
bureaus.

SEPTEMBER 1, 2007

SINGI

GRAHAM COLTON
Best Days (3:33)
Producer: John Fields
Writers: G. Co/ton, D. Bassett
Publishers: Graham Colton/
Windswept
Universal
* Graham Colton’s up-
# coming "Here Right
Now” finds the artist dropping
the Graham Coiton Band mon-
iker he assumed on 2004's
“Drive.” The first single reflects
this change by sounding more
personal than most of what
Colton has done before, as he
describes the difficulty of con-
stant touring. Colton pairs with
John Fields, and theresultisa
catchy pop sound that the pro-
ducer is known for, having pro-
duced Switchfoot and Back-
street Boys. The song gleams
with acoustic guitars and a
heavenly string section bor-
rowed from Howie Day’s “Col-
lide.” Don’t be surprised to
hear "Best Days” defining a
dramatic moment on “Grey’s
Anatomy.” Definitely easy on
the ears.—~7G

NINE INCH NAILS
Capital G (3:50)
Producers: Trent Reznor,
Atticus Ross
Writer: 7. Reznor
Publishers: Leaving
Hope/TVT, ASCAP
Interscope

A rock star griping

about the president is
old hat. A rock star singing
from his nemesis’ perspective
is another story. Trent Reznor
first prophesizes, “l pushed a
button and elected him to of-
fice/He pushed a button and
it dropped a bomb”—his sum-
mation of how Dubya got his
mitts on this country. NIN's
mastermind then assumes a
huffy affectation suggesting
the commander in chief's at-
titude about how delicious
power can be: “Don’t give a
shit about the temperature in
Guatemala/Don’t really see
what all the fuss is about.”
Dark synths and programmed
drums slink and clank like
(war?) machines, as chants at
the bridge could accompany
a goose-stepping brigade.
Perhaps “Capital G" wouldn’t
feel so dreary ifitdidn't seem
soreal.~CLT

A FINE FRENZY
Almost Lover (4:28)
Producers: L. Burton,
H. Cragin
Writer: A Sudo/
Publisher: Ampstar
Virgin

Alison Sudol (the singer/

songwriter known as A
Fine Frenzy) makes a lasting
first impression with the lead
single from debut “One Cell in
the Sea.” Although she tack-
les a well-worn subject—a love
that almost was—she does so
with poetic turns of phrase
and a lovely, unassuming
vocal. “Goodbye my almost
lover, should have known
you'd bring me heartache/Al-
most lovers always do,” she
sings, hitting the mark with
soulful instead of sentimental.
With an authentic heart-tug-
ger, Sudol deserves a spot
among quality adult-format
crooners KT Tunstalland Col-
bie Caillat.—SV

LUCAS PRATA

All the Girls (2:43)
Producer: Valentin

Writers: V. Vero, L. Prata
Publisher: Multiplay

Ultra

{iw Queens, N.Y,, native
A3 Lucas Prata, whose up-
tempo carousals have forged
a signature at dance radio,

EEVIEWS
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EDMONDS
Fire and Rain (4:01)

Edmonds
Writer:._/_Tavior
Publisher: not listed
Mercury

KENNY “BABYFACE”

Producer: Kenny “Babyface”

The new album from master singer/songwriter Baby-
face, “Playlist,” delivers a collection of covers from
equally illustrious hit composers: Eric Clapton, Dan
Fogelberg, Jim Croce, Bread and, on the first single,
James Taylor. The unexpected irony of Mr. Edmonds’
reading of the classic “Fire and Rain” is just how much
he and JT sound alike—without any affectation from
Face. Musically, it stays true to the original, led by taut
acoustic guitars, further demonstrating the artist’s
prowess as a musician and rep as one of the most pol-
ished producers of our time. A plush homage to the
'70s, further proving Babyface’s timeless talent.—C7

previews sophomore CD
with a summer splash cele-
brating one of the season’s
classic showcases: beautiful
ladies. Prata reflects on his
good fortune performing
from “Miami Beach, City of
Angeis to NYC,” singing: "All
the girls wearing mini skirts
and skin-tight jeans/All the
girls that like to scream,
singing yeah-yeah.” The song
is reminiscent of LFO's top
five "Summer Girls” themat-
ically and lyrically, but some
eight years later, forges its
own path with enough blaz-
ing hooks to merit sun block.

JENNIFER LOPEZ
Do It Well (3:07)

Cory Rooney

A. Poree, F. Wilson

Stone Diamond, BM/
Epic

Producers: Ryan “Alias” Tedder,

Writers: R. Tedder, L. Caston,

Publishers: Write 2 Live, ASCAP;

Not even husband Marc Anthony can transform Jennifer
Lopez’s tissue-paper vocal prowess into a work of art,
but thankfully, he seems to have restored her recogni-
tion that melody creates catalog—not the gimmicks that
personified much of her earlier output this decade. First
single from upcoming “Brave”—follow-up to her March
No. 1 Spanish bow “Como Ama Una Mujer”—is a satisfy-
ing, flamethrowing pop-urban pearl befitting top 40 hits
from Rihanna and Kat DeLuna. J.Lo may now be follow-
ing the footsteps of a new generation of pop stars, but
there’s no shame in that. Not since “Waiting for Tonight”
has she served up a song with such potential to rally
long-term play, not to mention imminent remixes for the
dancefloor. Let’s hope her successful return sans rapper
will signal to all that it’s high time for change—for good.
“Do It well,” well done.—CT
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Produced by Valentin, who
fueled previous hits for Prata,
and written by the artist with
Vinny Vero, who has penned
for the likes of Marc Anthony,
Toni Braxton and Tina Turner,
“All the Girts” is one giant
sunshine hand clap.—CT

RAUL MALO
It Only Hurts Me When
Il Cry (2:48)
Producers: Raul Malo, Evan
York, Jay Weaver
Writers: D. Yoakam, R. Miller
Publisher: not /isted
NewDoor/UME

Raul Malo stands the

test of time as a velvet-
coated majestic musician,
through his tenure with the
Mavericks, offerings of Cub-
an music and now, a collec-
tion of classic country com-
positions—“After Hours,’
including songs written by
Buck Owens, Hank Williams
and Kris Kristofferson. While
many tracks are given big
band treatment, “It Only
Hurts Me When I Cry,” a
sparkling composition from
cross-generational Dwight
Yoakam and Roger Miller
and a top 10 country hit for
the former in 1991, is time-
less twang, offering a cluck-
ing sax, chugging percus-
sion and composite
live-recording vibe. Ever-
artful, Malo delivers on a
new level—again—as if we
needed further reason to
humbly bow to him. So
inspired.—CT
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>>It’s alkabout *HSM 2™ and
“HM 2, as soundtracks to
“High school Musical 2” and
“Hannah Montana” occupy the
top twa slots on The Billboard
200. “HSM 2” Is the first
soundfrack to a TV movie to

debut at No. 1in the history of
the bic chart.

>>0Only 20 songs in the history
of TheBillboard Hot 100 have
had a Ionger run on the chart
than Carrie Underwood’s
“Befor= He Cheats,” which is
still Nc. 28 in its 51st chart
week, ndicating this song
could end up in the top 10 on
the lorgevity list.

>>Fred Bronson also has chart

news about two acts on Hot

Countsy Songs: Kenny Chesney

and th=2 Eagles.

@ Read Fred Bronson
avery week at
sillboard.com/fred.
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‘High School Musical 2’ Heads MoreThan One Class

as Walt Disnzy’s soundtrack to “High
School Music 2” opens at No. 1 on The
Billboard 200 with the year’s second-
largesi sales week, let me serve fair
warn-ng. I'll issue a severe tongue lash-
mg to the first smart aleck who says,
“Is thatall it did?”

Some industryites speculated Dis-
1ey Channe ’s weekenc showings of
HSIM 2” might spur enough late-week
1ctio to take the new album to a start
>f 807,000 or more (Billboard, Aug. 25).
Asit is, the sequel’s album opens with
515,000 copizs, in line with what chart
‘oreaasters fredicted when chains re-
sorted first-cay numbers.

'V'ﬂ"ket \‘\’at(:r‘ A Weekly National Music Sales Report

A

That leaves the opening salvo by
Linkin Park’s “Minutes to Midnight”
as the biggest sales frame of 2007—at
least unlil rappers 50 Cent and Kanye
West and country star Kenny Ches-
ney slage a steel-cage match with their
Sept. 11 releases.

Even more impressive, it’s the
second-largest start by any sound-
track in the 16 years Nielsen
SoundScan has tracked sales, sec-
ond only to Eminem’s “8 Mile,”
which opened at No. 1 with
702,000 sold in 2002.

Further, 615,000 marks the
largest SoundScan week for any
TV soundtrack.

By now, it has been well-chron-
icled in Billboard and all over the
media that the original “HSM”
was one of the surprise stories in
entertainment last year, both asa
ratings driver for Disney Channel
and a catalyst for album sales.

At first, the accounts that sell music
certainly underestimated how quickly
the first “HSM” album would take off,
and who could blame them? Even the
Disney label had been conservative in
its projection.

Consequently, there was an early
window when demand completely out-

stripped supply, so for a while, the
soundtrack had a much higher portion
of digital sales than a children’s title
would normally carry.

That physical product lag was short-
lived, and soon it became obvious that
“HSM” would become the best-selling
album of 2006. Released Jan. 10, it rang
3.7 million in 2006, edging the runner-
up title, Rascal Flatts’ “Me and My
Gang,” by 239,000 copies during the
calendar year.

The original album also had the dis-
tinctions of being the first soundtrack
from a TV movie to reach No. 1 on The
Billboard 200 and the first from a cable
channel show to do so.

The Disney machine has made those
feats old hat by now, as the first two
soundtracks from “Hannah Montana”
and now “HSM 2” each followed suit.
But, this bow still renders a bit of chart
history. With “Hannah Montana
2/Meet Miley Cyrus” hiking 4-2 on a
10% gain, this marks the first time that
the Walt Disney label has owned the
top two slots on The Billboard 200.

Aside from “8 Mile,” only two other
soundtracks clocked bigger weeks than
“HSM 2” in the SoundScan era. “The
Bodyguard” and “Titanic” each had two
weeks north of 615,000; the latter sold

For week ending

rom 2 national san

848,000 at its zenith, while the set from
Whitney Houston’s “Bodyguard”
reached 1.1 million during Christmas
week of 1992, the first aloum with a
SoundScan stanza of 1 million cr more.

POMP AND CIRCUMSTANCE: If
we had tried to plan it this way, it just
never would have worked. Only by
coincidence do we see an act gradu-
ate from Top Heatseekers in the
same week the magazine runs a story
detailing how difficult it has become
to work a developing artist into the
top half of The Billboard 200 (see
story, page 27).

A Fine Frenzy collects a diploma
this issue, leaving Heatsezkers with a
131-96 leap on the big chart (up 32%).

A performing moniker for Seattle-
born Alison Sudol, A Fine Frenzy is
the seventh Heatseekers graduate in
2007, up from five in all of 2006. That
sounds like a stat to celebrate until you
realize last year’s class earned higher
post-graduate horors.

Regina Spektor, who rose to No. 20
on the big chart, is the only grzad so far
to reach the top 50 in 2007. Last year,
three of the fiva did so, as Gnarls Barkley
reached No. 4, Hinder climbed to No. 6
and the Fray mad= No. 14. .o

nielsen

Figures are rounded

e of reta

Weekly Unit Sales Year-To-Date sales reports Collcted and provided by SouadScan
DIGITAL DIGITAL
ALBUMS ALBUMS* TRACKS 2006 2007 CHANGE 2006 00 CHANGE
This Week 8,471,000 969,000 15,511,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
ast Week 8,039,C00 894,000 15,232,000  Albums 335,064,000 287,757,000  -141%  (urment 204,529,000 172,170,0CO  -15.8%
Changz 5.4% 8.4% 1.8% Digital Tracks 354,097,000 523,195,000 47.8% (atalog 130,535,000 115,588,0CO 1.5%
This Weok Last Year 9,586,000 572,000 10,673,000  “oresingles 2609000 1503000  -42.4%  pegy (atalog 91,489,000  815260C0 -10.9%
Total 691,770,000 812,455,000  17.4%
Change -11.6% 69.4% 45.3%
Albums w/TEA" 370,473,700 340076500  -82%

“Digitat album sale are also counted within aibum sales,

Weekly Album Sales miliion units)
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Includes track equivalent atbum sales (TEA) with 10 track downioads equivalent

to one aibum sale

DIGITAL TRACKS SALES
- 354.1 million |
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CURRENT ALBUM SALES
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07 172.2 million

ed  5232million ]

204.5 million|

CATALOG ALBUM SALES
___130.5 million’

SALES BY ALBUM FORMAT

Nielsen SoundScan counts as current only sales wirhin the first 18 mortths of an
album’s refease (12 months for classical and jazz albums). Titles that stay in the
top half of The Billboard 200. however, remain as current. Titles older than 18

months are catalog. Deep catalog is a subset of catalog for titles out more than

() 315,152,000 257,033,000 -18.4%
Digital 18,509,000 29,876,000  61.4%
Cassette 824,000 212,000 -74.3%

N D J Othe 579,000 636,000 9.8% E6Tnoats
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ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}

SOUNDTRACK
WALT DISNEY 000651 (18.98)

MILEV CYRUS
WALT DISHEY/HOLLYWODOD 000465 (23.98)

2007, Nielsen Business Media,

tnc. and Nielsen SoundScan, Inc. All rights reserved.
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Title

High School Musical 2

Hannah Montana 2 (Soundtrack)/Meet Miley Cyrus

DAVE MATTHEWS AND TIM REYNOLDS

BAMA RAGS RCA 13102 RMu 19 98

Live At Radio City

VARIOUS ARTISTS

WILL.|.AM/AGM/INTERSCOPE 007490/1GA (13.98)

| UNIVERSAL EMI SUNY BMG/ZOMBA 009055/UMRG (18 98) NOw 25
SOUNDTRACK .
_NEW LINE 33089 (16.98) Hairspray
UG .
UGK/JIVE 02633/20MBA (16.98) ® Underground Kingz
FERGIE
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15 ¢
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12 12 10 ﬂ rlimimr\slm’;ﬁi';wmum BRDS. (18.98) @ Minutes To Midnight
m: 15 14 u I - All The Right Reasons
1413 9 UAN?\I/IEYRSX\L/L':PEU:.S(%SSE /UMRG (10.98) BackRo)Black
Q SR _» Rﬁ?own?ﬂf 159612/G (13.95) — RNy
@ 28 33 v?g%g@‘ja?ﬁgﬁz 98) High School Musical
SRCRE l@:@fcm 1Szt\),¥oleJa.ga) Taylor Swift

m m Ewblsx\?'_,ﬁ.-éga!’?oosm 164 (13.98) Eexcells »
14 sssfuﬁe\rnzﬁslﬂr;ﬁ(os(;%’ﬂc 12999/SONY MUSIC (18.98) Sean Kingston
| 7 ;Izgnza?mos;s'ﬂ%%m Kidz Bop 12
21 10 2 n mmaw (15.98) @ Uniitied
2% 19 18 :1 ms‘;:%(r?sr\;uusmﬂe;\ (18.98) It Won't Be Soon Before Long
23 17 16 ?ﬂlr-’i?rhf:;lw%osgaa' IDJMG (13.98) Good Girl Gone Bad
@ m. IC-"E!TKOEN?Sﬁ\XﬁENBJZSI (12.98) Hir'Stay: Me
@ 23 n‘Aﬂ\:?;’l;"’kﬁ:(lgg,‘E* The Best Damn Thing
L ERE »?Egc':n;J/Sme 008902/UMGN/IDIME (13.98) Lost Highway
27 21 KTt;S/ﬁ‘,IT"\:hP?v BOY/JIVE 08719/70MBA (18.98) Epiphany
28 2 17 = | Fpekrﬁsls,:) gﬁiﬂimw (11.98) Every Second Counts
gl 23 2 u B"Rstl)A;/\}l{ISELCEYh/SBN {18.98) SthiGear
30 27 20 M;/SE:‘R’;E!‘OO?E/E’;EER BROS. (18.98) Call Me irresponsible
Ay 24 25 B 1M MCGRAW Let It Go
32 2 % E JCE'S\TE?II:LII_\S(’:R%UNO/INTERSCOPE 008594°/1GA (13.98 Timbaland Presents Shock Value
1:::3 .. S ;?cfgaeaz‘m\{:s 38) Daughtry
34 31 28 , st‘glr{,’:&xzﬁc'( 8 @ Hannah Montana
7?5 ] 34 35 J%?J,LE,;LTAB(E,%;AKE FutureSex/LoveSoun;
36 26 21 E ;(CEIO‘J;ZUEM:/}S'ESON My December
=R
a8 COLB{E CAILLAT Coco

il

42 37 32 [
‘43 38 36
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46 39 39

47 35 37 mF/;EBOlTOUS

48 40 40E
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TOOTH & NAIL 58112/GAPITOL (12.98)

UNIVERSAL REPUBLIC 109219/UMRG (10.98)

DEAN MARTIN
CARITUL 97441 (18.98) @

Forever Cool

MAE

Singularity

PRINCE
NPG/COLUMBIA 12970/SONY MUSIC (18.98)

Planet Earth

CARRIE UNDERWOOD
ARISTA'ARISTA NASHVILLE 71197 RMG (18.98)

Some Hearts

TOBY KEITH

SHDV DOG NASHVILLE 005 (18.98)
MARC ANTHONY

ONY BMG NORTE 11824 {16.98)

Big Dog Daddy

El Cantante (Soundtrack)

2PAC

Nu Mixx Klazzics Vol. 2 (Evolution: Duets And Remixes)

DEATH ROW 5930 {17.98)
ALY & AJ
HOLLYW( 42 (18.98)

Insomniatic

DEF JAM 008162°/1D4MG (13.98)

From Nothin' To Somethin'

NE-YO
w JAM 008697 /IDIMG (13.98)

Because Of You

LENCn MOB 03881 (18.98)

Guilty By Affiliation

RASCAL FLATTS

LYRIC STREET 165075/H0L1YWOOD (18.98)

THE BILLBOARD 200 ARTIST INDEX

2PAC <5
12 STONES 43
30 SECONDS TOMARS . 116

RYAN ADAMS

AKDN 2
JASON ALDEAN 12
ALI & Gipp 174
LILY ALLEN 126
58

THE ALHOST 170 BEASTIEBOYS....... 159
&AL 46  THE BEATLES 101
MARC ANTHONY 44 TONY BENNETT . 178
ASCIMESBURN .. .. 135  DIERKS BENTLEY 145
ROONEY ATKINS ...... 94 BEYONCE .8
AVENTURA ......... 150 BIG & RICH ..56
BLAQK AUDIO .18

CORBIN BLEU 168

ARLOWGIRL 147  EVANS BLUE 188

Go to www.billboard.biz for complete

Me And My Gang

ANDREA BOCELLY ... .186 CAMILA ... .. .. 76
BONE THUGS-N- BRANDI CARLILE . . .. .175
RMONY . . . ... 92 JASON MICHAEL
BONIOY 25 “CARRoLL 79
BOYS LIKE GlRLS ..... 61 CASTING CROWNS ...195
BREAKING BENJAMIN ..132  CELTIC WOMAN .. . 152
LUKE BRYAN . .24 KENNY CHESNEY . 86
MICHAEL BUBLE .. ... . 30 CHINGD BLING 123
BUCKCHERRY 110 CIARA ... .. 180
KELLY CLARKSON . ... .36
M COMMON . ... 10
LBIE CAILLAT .. ... 3 CONSTANTINE 198
chart data
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SALES DATA
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niclsen

SoundScan

ARTIST Title &
IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE) 3
MICHAEL W. SMITH

REUNION 10109 (17.98) Stand
Fon ¢'m Not Dead W

LAFACE 80320/Z0MBA (18.98) ®

106 94 3

paired with 58 41
Reynolds for an
album, it bowed 56 45
at No. 2 with :

57
187,000 in 1999. - _
New one starts 58 50

4ith 70,000.

59
54
63 49
As a result of the L
band’s week- 64 57
long participation
in MTV’s new, pe &
immersive 52/52 ™ 0
promotional .
@mpaign, the 67 68
al!:um isup 121% 68 51
with second- e
best sales week 69 60

(33,000).

there have been

2006, chart that “ @ 131

97

4sﬁ
4zn

12 STONES
WIND-UP 13126 (11.98)

ELVIS PRESLEY

THE SMASHING PUMPKINS
MARTHA'S MUSIC/REPRISE 138620/WARNER BROS. (18.98)

RIALNE RCA/SONY BMMG STRATEGIC MARKETING GROUP 11867/SONY BMG (18.96)

Anthem For The Underdog

Elvis: Viva Las Vegas

Zeitgeist

BIG & RICH
WARNER BROS. (NASHVILLE) 43255/WRN (18.98)

Between Raising Hell And Amazing Grace

R. KELLY
JIVE 08537 ZOMBA (18.98)

o o ¢

44

GWEN STEFANI
INTERSCOPE 008099/164 (13.98)

Double Up

The Sweet Escape

ROBIN THICKE
STAR TRAK/INTERSCOPE 006146+/IGA (13.98)

MATT NATHANSON
VANGUARD 79627/WELK (16.98)

The Evolution Of Robin Thicke

Some Mad Hope

-

BOYS LIKE GIRLS
COLUMBIA 05572/SONY MUSIC (11.98)

Boys Like Girls

51

AKON

KORVICT'UPFRONT/SRC/UNIVERSAL MOTOWN 007968°/UMRG (13.98)

Konvicted

54

SUGARLAND
MERCURY 007411/UMGN (13.98)

Enjoy The Ride

57ﬁ

FALL OUT BOY
FUELED BY RAMEN/ISLAND 008109/I0JMG {13.98)

Infinity On High

=

0

FLYLEAF
ASM/OCTONE 650005/iG4 (9.98)

FINGER ELEVEN

Flyleaf

Them Vs. You Vs. Me

85 WIND-UP 13112 (1.98) s

160 fﬁ?@%mﬁgm SONY MUSIC (18.98) Continuum

& iﬂm 013987 IDIMG (13.98) fnderclass hierol

61 Cskil)VLAJS’\BIADCIISROﬁ(CM'JSIC SOUNOTRAX 10586/COLUMBIA (13.98) Once
;Li:fz\;sas WARNER BROS. (13.98) @ Combinations

e R e B 2 S e @ e 2 B e

LIFARTA303] A FINE FRENZY
(LN viRGiv 73825 (12.98)

One Cell In The Sea

BUCKY COVINGTON
LYRIC STREET 002930/HOLLYWOOUD (18.98)

Bucky Covington

- 63 ‘\58 n 3;2%’:, (15.98) Ga Ga Ga Ga Ga
72 65 56 gﬂ%i?%wﬁtgﬁéa) Relentless
73 69 80 m&fﬂmﬁﬁg"“ Ore-X @
— 74 52 4 n i s oae Home At Last
Audio—made up 75 67 64 u IG.EI;EE‘I;J!(S&S‘GEA (13.98) Who We Are -
;:cgi::e:’k @ e E gjﬁv“gntﬁum 78272 (14.98) Todo Cambio O
woosors. | WS Bt =
also starts at 78 84 90 I ;JA?RSE:L\SGEZ%?IQX:NER BROS. (18.98) ® Awa_kfa_ L]
:r%i?p £ ! % 77 n mxgﬁ%zpusuc 005390/UMRG (13.98) Extreme Behavior Bl
Abums with @ 100 191 (2] ALISON KRAUSS A Hundred Miles Or More: A Callection
B, 7l ﬂ Efu\«(ngye?gso-rsom MUSIC (18 98) B'Day. o
0 - e | Am
:::::::;i?:um »al 56 63 g@?;g&ﬁvegr(ﬁ;s Vans Warped Tour:fOE?_Tour Compilation |
for the singer, B |77 |87 ﬂ 8%&3:!:;:5(%/;2:.EY RAE Corinne Bailey Rae I
ey WS s e il
the pastsix 86 93 76 m B The Road And The Radio El
z:::eim:; - @ imn ;{Tﬁtsfmwuc/:;n;gv?oﬁgcﬁu?wgu (9.98) o Ha'fwiy T‘i_Hazard .
Ealil - PR The Biack Parace M [
sammy Davis Jr. [ CEALY n E%:«S s&v(l.\s'\gé)N Elliotiavamin .
£ AL n tsSN;{E?KS,ur«B»vg:A\ZL REPUBLIC 009138/UMRG (13.98) Rockstarieniality .
a1 80 86 %ﬁxmg%?gw Greatest Hits Vol 2: Reflected Il I
G2 1 15 [ SONE UGS RO srera s v [
83 90 &8 n e Love, Pain & The Whole Crazy Thing M m
This marks the 94 85 83 m QJ%E;;\;E\LQ;;:(INS If You're Going Through Hell Il E
{::‘;:,,":;1"“’ sat 7 1 [ 0227 050U oo (I
96
2

BUCKY COVINGTON . .. .97  KAT DELUNA ..
MARTINEZ CRUZ DEVILDRIVER
PRESENTA LOS DJ KHALED
SUPERREYES ...... 130 DROP DEAD,
BILLY CURRINGTON .. 173 GORGEOUS .
BILLY RAY CYRUS ... .. 74 DROWNING POOL .
MILEYCYRUS ... .. 2

ADDY YANKEE 3

SHOPBOVZ ...

DAUGHTRY

four soundtracks

in the top 20. Of a8 42
those, Zac Efron -

is featured on 98 65

Nos. 1, 5and 16. i 100 85

431
157
163

..139

.08

www americanradiohicstorv com

FUEL
EPIC 00952/SONY MUSIC (17.98)

Angels & Devils

o[

FEIST
CHERRYTREE/POLYDOR/INYERSCOPE 008819/1GA (10.98)

The Reminder

-0

FALL OUT BOY 64 FUEL ... 98

FANTASIA 193 NELLYFURTADO ......85 ENRIQUE IGLESIA

FE!S'L ........... 99 INCUBUS . ..

FERGIE 7 INTERPOL ... ...
VICENTE FERNANDEZ 176 JOSH GROBAR ... .78

AFINE FRENZY ....... 96 GYM CLASS HEROES ..138 %—
FINGER ELEVEN . .. 66 ALAN JACKSON . .194, 197
ELLAFITZGERALD .. 114 W— ELTONJOHN . ... 142
FLIGHT OF THE HALFWAY TO HAZARD . .87  JONAS BROTHERS ...
CONCHDROS . 116 HECTOR LAVOE ..... 189

FIYLEAF 65 HELLYEAR 161

THE FRAY HINDER 7

INTERPOL
CAPITOL 76538+ (18.98)

Data for week of SEPTEMBER 1, 2007

Cur Love To Admire

m UFEHOUSE . ... .75

Y KELTH 48 UNKINPARK ...

R. KELLY . 57 LITTLE BIG TOWN .

K102 BOP KIDS 20 LLOYD

SEAN KINGSTON ......19

KORN . 21 AL

ALISON KRAUSS ..... .80 MAE . 40
MANDISA ... 122
MARILYN MANSON 162

MIRANDA LAMBERT . 153 MAROON 5 2

AVRIL LAVIGNE 25 DEAN MARTIN .39

TRACY LAWRENCE ...129  DAVE MATTHEWS AND

CHARTS LEGEND on Page 72
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TITLE

ARTIST (IMPRINT / PROMOTION LABEL)
3l B!G GIRLS DON'T CRY

j 3wks FEBG!EWILLIAM;A&M/INTERSCOPE)
MAKE ME BETTER
FABOLOUS FEAT. NE-YO {DESERT STORM/DEF JAM/IOJMG]
BARTENDER

_T~PAIN FEAT. AKON \kON»V\ET NAPPY BOY, M Z_O@AL
THE WAY | ARE

_TIMBALANO (MOSLEY/BLACKGROUND/INTERSCOPE)
HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HDLLYWOOD)
SHAWTY

_PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
BEAUTIFUL GIRLS
SEAN KINGSTDN_-’BELL:‘GA HEIGH 1S/EPIC/KOCH
LET IT GO
KEYSHIA COLE (IMANI/GEFFEN)
UMBRELLA

_RIHANNA FEAT. JAY-Z (SRP/OEF JAV/IDJHG)
BUY U A DRANK (SHAWTY SNAPPIN')
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZDMBA}
WAIT FOR YOU
ELLIOTT YAMIN (HICKDRY)
A BAY BAY
HURRICANE CHRIS ([)LO GROUNDS, RMG
CRANK THAT (SOULJA BOY)
SOULJA 80Y (COLLIPARK/INTERSCOPE)
DO YOU

_NE-VO DLE IAM IDIMG)
HOME
DAUGHTRY Pt A RMG)
MAKES ME WONDER

_MAROON 5 [ASM OCTONE INTERSCOPE)
BEFORE HE CHEATS
CARRIE UNDERWOOO (ARISTA ARISTA NASHVILLE)
WHO KNEW
PINK (LAFACE’ZOMBA) ~
SEXY LADY
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC/KOCH)
WHEN I SEE U
FANTASIA (J/RMG)
TEACHME
MUSIQ SOULEHILD (ATLANTIC) -
BED
J. HOLIDAY (MUSIC LINE/CAPITOL)
STRONGER

_ KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)
NEVER WANTED NOTHING MORE
KENNY CHESNEY (BNA)
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON '|NTI:RSCOPE)

country, rezk, Jospel, smooth Jazz

TITLE
ABTIST (IMPRINT / PROMOTION LABEL)
BEAUTIFUL GIRLS
SEAN KINGSTON (BELUGA HEIGHTS/EPIC/KOCH)
STRONGER
KANYE WEST (ROC-A-FELLA/OEF JAM/IDIMG)
CRANK THAT (SOULJA BOY)
SOULJA BOY (COLLIPARK (NTERSCOPE)
S.0.S.
JONAS BROTHERS (HOLLYW 00D
THE WAY | ARE
_TIMBALAND FEAT. KERI HESﬂI LE Y/B
BIG GIRLS DON'T CRY
FERGIE (WILL.L.AM/A&M/INTERSCOPE
HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
ME LOVE
SEAN KINGSTON (BELL (A HEIG TS /EPIC)
YOU ARE THE MUSIC IN ME
Z€ EFRON AND VANESSA ANNE HUDGENS (WALT ISNEY)
UMBRELLA
RIHANNA FEAT. JAY-Z (SRP/DEF JAN/IDJMG
MISERY BUSINESS
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)
AYO TECHNOLOGY
50 GENT (SHADY/AFTERMAT}/INTERSCOPE)
SHUT UP AND DRIVE
RIHANNA (SRP DEF JAM/IDSMG
ROCKSTAR
NICKELBACK (<OADRUNNER)
A BAY BAY
HURRICANE CHRIS (POLO GROUNDS/J/RME)
BARTENDER
T-PAIN FEAT. AKON (KONVICI/NAPPY BOY/JIVE/ZOMBA)
HOLD ON i
JONAS BROTHERS (HOI LYWOOD)
CLOTHES OFF!!
GYM CLASS BEROES [ ECAYDAN: Lr_' BY RAMEN
SORRY. BLAME IT ON ME
AKON (KUNVICT/UPFRONT SRC UNIVERSAL MOTOWN|
PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)
GOTTA GO MY OWN WAY
ZAC EFRON AND VANESSA ANNE HUDGENS (WALT DISNEY)
POTENTIAL BREAKUP SONG
ALY & AJ (HOLLYWOOD)
WHEN YOU'RE GONE
AVRIL LAVIGNE 110/ MG
WHAT TIME IS IT
HIGH SCHODL MUSICAL 2 CAST (WALT DISNEY)
WHO KNEW
PINK (LAFACE/ZOMBA]

2GEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Topeselling paid download songs compiled from Internet sales reports collected and provided by Nieisen SoundScan. This data is us2d to compile both
The Blllboard Hot 100 and Pop 100. ADULT TOP 40/ADULT CONTEMPORARY/MODERN ROCK: 82 adult top 40 stations, 98 adult contemporary Stations and ~2 raodern rock stations are electronically monitored 24 hours a day.
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TITLE
ARTIST (IMPRINT / PROMOTION LABE;,)
LOVESTONED
JUSTIN T{MBERLAKE [JIVEIZUMBA)

ROCKSTAR

NICKELBACK (ROADRUNNER/ATLANTIC/LAVA,
THESE ARE MY PEOPLE
RODNEY ATKINS_;UE')

BIG THINGS POPPIN’ (DO IT)

T1 (GRANO HUSTLE/ATLANTIC) -
BECAUSE OF YOU
REBA MCENTIRE DUET WITH KELLY CLARKS%:MCA NASHVILLE)
SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE:ZOMBA)

PARTY LIKE A ROCKSTAR
SHOP BOYZ ﬁ,ﬁUMEESAL RE_I'%

TAKE ME THERE

RASCAL FLATTS (1 RIC STREET)

CAN'T LEAVE 'EM ALONE

CIARA FEAT. 50 CENT (LAFACE ZOMBA)

SAME GIRL

A. KELLY DUET_WITH USHER (JIVE ZOMBA

SORRY, BLAME IT ON ME
Aﬂ(KUNVICT 9PFRONT SR{, UNIVERSAL MOTOWN)
YOU KNOW WHAT IT IS

“ME LOVE B
SEAN KINGSTON (BELUGA HEIGHTS/EPIC
AYO TECHNOLOGY
50 CENT 11 *_L TH INTERSCDPE)
PROUD OF THE HOUSE WE BUILT
BFR_OOKS & OUN_N lAH)_STA NI‘.':'HVILLI:)7
FIRST TIME
LIFEHOUSE GEFFEN o
UNTIL THE END OF TIME
_JUSTIN TIMBERLAKE (JIVE ZOMRA)
LOVE ME IF YOU CAN
TOBY KEITH (SHOW DOG NASHVILLE)
WHEN YOU’RE GONE
_@IRIE LAVIGNE (RCA/RMG)

THE GREAT ESCAPE
BOYS LIKE GIRLS COLUME.A;4
WHAT I'VE DONE
LINKIN PARK (W NEP ERO _
A DIFFERENT WORLD
BUCKY COVINGTON (LYRIC -TRLET)

ONLINE
_ BRAQ PAISLEY (ARISTA NASHVILL
TEARDROPS ON MY GUITAR
_TAYLOR SWIFT (ELG MACHINE
SO SMALL
CARRIE UNDERWDDD (ARISTAJARISTA NASHVILLE

and Christian formal

The Billboard Hot 100.
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TITLE

ARTIST {IMPRINT / PROMOTION LABEL)
BET ONIT

ZAC EFRON (WALT DISNEY

THE GREAT ESCAPE
BOYS LIKE GIRLS (C « UMBIA)

CERT.

| DON’T DANCE

_CORBIN BLEU ANO LUCAS GRABEEL (WALT DISNEY)
REHAB

AMY WINEHOUSE (UNIVERSAL REPUBLIC)

FIRST TIME

LIFEHOUSE (GEFFEN)

THNKS FR TH MMRS

FALL OUT BOY (FUELED BY RAMEN/ISLANO/IDING)
CYCLONE

BABY BASH FEAT. T-PAIN (ARISTA/RMG
EVERYDAY

ZAC EFRON AND VANESSA ANNE HUDGENS (WALT DISNEY
IF YOU’RE READING THIS

TIM MCGRAW (CURB)
ALL FOR ONE
_HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY)
WHAT I'VE DONE

LINKIN PARK (MACHINE S1HOP/WARNER BROS.)
APOLOGIZE

TIMBALAND (MOSLEY/BLACKGROUNG/INTERSCOPE)
WAIT FOR YOU

CELLIOTT YAMIN HICKORY)

LOVESTONED

_JUSTIN TIMBERLAKE (JIVE ZOMBA

WHINE UP
KAT DELUNA FEAT. ELEPHANT MAN (EPIC)
SHAWTY

PLIES FEAT. T-PAIN (SLIP-N-S| IDE/ATLANTIC)
GIRLFRIEND

AVRIL LAVIGNE (RCA/RMG

BUBBLY
COLBIE CAILLAT
BED

J. HOLIDAY (MUSIC LINE/CAP!10OL)

MAKE ME BETTER

FABOLOUS FEAT. NE-YO (DESERT STORN/DEI JAN/IDJMG)
BUY U A DRANK {SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)
TEENAGERS

MY CHEMICAL ROMANCE (REPRISE)

BIG THINGS POPPIN’ (DO IT)

T! ) HUSTLE ATLANTIC)

MAKES ME WONDER
MAROON 5 (AxM DCIONE INTERSCOP

PARALYZER

FINGER ELEVEN (V2 iND-UP)

L

NIVERSAL REPUBLIC)

For chart reprints

call 646.654.4633
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1 HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

MAKES ME WONDER

21 4AROON 5 (A&H/OCTONE/INTERS COPE
1 BIG GIRLS DON'T CRY lﬁ
FERGIE (WILL [ AL/ARM/INTERSCOPE
HOME
2 DAUGHTRY‘Eu/ﬂMGr ﬁ
FIRST TIME
16 LIFEHOUSE (GEFIEN ﬁ
ROCKSTAR
32 \iCKELBATK (ROADRUNNER/ATLANTIC/LAVA) o
5 HOW FAR WE'VE COME w
MATCHBOX TWENTY (I\E SMA; ATLANT!!
WHO KNEW
9 _PINK (LAFACEZZOMBA) o
32 THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON {INTERSCOPE
21 (YOU WANT TO) MAKE A MEMORY ﬁ
_BEN JOVI_"‘"ERC'J;.V 1SLAND/IDJMG)
1 BEFORE IT'S TOO LATE (SAM ANO MIKAELA'S THEME) ﬂ
GO0 GO0 DOLLS (WARNER BROS.)
U + UR HAND
40 PINK (L AF ZOMBA ﬁ
8 WHEN YOU'RE GONE
JVFHL L_AVIGNE LA RME;
35 IF EVERYONE CARED T!?
_ NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
12 REHAB
AMY WINEHOUSE (UNIVERSAL RE_PUE IC)
10 THNKS FR TH MMRS ﬁ
_FALL OUT BOY (FLELE ) b1 RAMEN/ISLANC/IDIMG)
4 IN THE MORNING
10 GWEN S1EFI_\NI /)!Tﬂ COPE) ﬁ
BUBBLY
7 _COLBIE CAILLAT (UNIVERSAL REPUBLIC) ﬁ
17 DIG
INCUBUS UI\-JAGRTA} EPIC) o i
WAIT FOR YOU
10 ELLiom vamin wickony) _ﬁ?
5 DREAMING WITH A BROKEN HEART ﬁ
JOHN MAYER (AWARE COLUMBIA)
ALL AT ONCE
10 7THE FRAY_\EP:'_ m
17 WHAT I'VE DONE
LINKIN PARK WARNERBROS)
13 IF YOU'RE GONNA LEAVE
EMERSON HART IM}_AN_HEAN_’Fi"ﬂ__
OVER YOU
3 DAUGHTRY {RCA/RMG! ﬁ

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

LEAN LIKE A CHOLO
DOWN A.K.A. KILO (SILENT GIANT/MACHET)

IGERT.

; FABULOUS

4 LETITGO

7
2

1

2
2

33

4

1

1
2 THE PR ETENDER

1 EASY

2

i

ASHLEY TISDALE AND LUCAS GRABEEL (WALT DISNEY)
IMAGINE
JOHN LENNON (APPLECAPITOL)

| GOT IT FROM MY MAMA
WILLLAM (WILL |AW/INTERSCOPE)
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SWEETEST GIRL (DOLLAR BILL)
MEF JEAN FEAT. AKDN, LIL WAYNE & N1iA (COLUMBIA)
EVERYTHING
MICHAEL BUBLE (14 RFEI E)

BLEED IT OUT
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WAKE UP CALL

MAROON 5 (A&M, OCTONE/INTERSCOPE)
3 TEARDROPS ON MY GUITAR

TAYLOR SWIFT (BIG MACHINE
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IFERGIE FEAT. LUDACRIS (WILL.|.AN/A&N NTERSCOPE)
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' THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERS
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HIP HOP POLICE
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1

FOO FIGHTERS (F . RCA/RME)
WORK THIS OUT
ZAC EFRDN AND VANESSA ANNE HUDGENS (WALT DISHEY)
o YEAR 3000
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IN THE GHETTO
ELVIS ANO LISA MARIE PRESLEY (LMP/RCA/SONY BMG)
YOU KNOW WHAT IT IS
T4, FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC

UMBRELLA
MARIE DIGBY (HO
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HOME o

DAUGHTRY (HEA AMC

WAITING ON THE WORLD TO CHANGE
 JOHN MAYER (AWARE/COLUMBIA)

EVERYTHING

MICHAEL BUBLE (i REPRISE N

THE SWEET ESCAPE

GWEN STEFAN! FEAT. AKON (INTERSCOPE

HOW TO SAVE A LIFE

B

THE FRAY
BIG GIRLS DON'T CRY ﬁf
FERGIE {WI.L | AM ALM INTERSCOPE)

BEFORE HE CHEATS
 CARRIE UNDERWOOO . “3I5T4 ARISTA NASHVILLE/RME
CHASING CARS

SNOW PATROL (PULYMIR A&M/INTERSCOPE)
MAKES ME WONDER

_MAROON 5 A&M DCTONE. <NEERECOPE)

(YOU WANT TO) MAKE A MEMORY
BON JOVL:’.‘EP.C'..'P.‘,"ISLANU '\l"]ll—'
LITTLE WONDERS

ROB THOMAS {WALT D SNEY ME‘.lSML\/MNTI
HEY THERE DELILAH

PLAIN WHITE T'S | EA
MY WISH
RASCAL FLATTS (LYRIC STREET/H
ANYWAY

MARTINA MCBRIDE (RCA NAS )
WAIT FOR YOU

ELLIOTT YAMIN (HICKC

EVER PRESENT PAST
PAUL MCCARTNEY (MPL HEAR CONCORD
IF EVERYONE CARED
ECKELE\(_)L( _T\w"“’nlNN[. ._..Aﬂ'm AVA
LOST IN THIS MOMENT
_BIG& RE(W" RNER ‘1_F|" NA ILL \A_t
HEAVEN KNOWS

TAYLOR HlCliS_ {ARISTA/RMG)

NO ONE IS TO BLAME
_KATRINA CARLSON WITH HOWARD JONES (KATAPH lN:
BEST OF ME

CHRISETTE MICHELE (DEF JAM ﬁ

BAND OF GOLD
_KIMBERLEY LOCKE {CURB/REPF
LEMONADE

CHRIS RICE (INO/COLUMBIA
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3y FOREVER
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15 I MBIG GIRLS DON'T CRY CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)

Ehacl FERGIE (WILL.L AM/A&M/INTERSCOPE)

GET IT SHAWTY
LLOYD (THE INC /UNIVERSAL MOTOWN)

THE WAY | ARE
TIMBALAND (MDSLEY/BLACKGROUND/INTERSCOPE)

4 IN THE MORNING
GWEN STEFANI (INTERSCOPE)

HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

PARALYZER
FINGER ELEVEN (WIND-UP)

BEAUTIFUL GIRLS
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

EVERYDAY
ZAC EFRON AND VANESSA ANNE

STRONGER

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG) {WALT DISNEY)

» IF YOU'RE READING THIS
TiM MCGRAW (CURB)

WAIT FOR YOU
ELLIOTT YAMIN (HICKORY)

APOLOGIZE
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

UMBRELLA

RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDJMG)
ALL FOR ONE

uE WHO KNEW
1 PINK (LAFACE/20MBA) HIGH SCHOOL MUSICAL 2 CAST (WAL_T_DIS!IEY)

ME LOVE | BUBBLY
SEAN KINGSTON (BELUGA HEIGHTS/EPIC) | COLBIE CAILLAT (UNIVERSAL REPUBLIC)

., LOVESTONED TIME AFTER TIME
JUSTIN THABERLAKE (JIVE/ZOMBA) . QUIETDRIVE (RED INK/EPIC)

T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JVE/ZOMBA)

CRANK THAT (SOULJA BOY)
SOULJA BOY (COLLIPARK/INTERSCOPE)

B0YS LIKE GIRLS (COLUMBIA) fi

S.0.8.
JONAS BROTHERS (HOLLYWOOD)

WHEN YOU'RE GONE &
AVRIL LAVIGNE (RCA/RMG)

MAKE ME BETTER
FABOLOUS FEAT. NE-YO (OESERT STORM/OEF JAM/IDJMG)

SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

A BAY BAY
HURRICANE CHRIS (POLO GROUNOS/J/RMG)

MAKES ME WONDER
MAROON 5 (A&M/OCTONE/INTERSCOPE)

AYO TECHNOLOGY
50 CENT (SHAOY/AFTERMATH/INTERSCOPE)

. PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

THNKS FR TH MMRS
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

m SORRY, BLAME i{T ON ME
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

FIRST TIME

= _LIFEHOUSE (GEFFEN)

Ei WHAT TIME IS 1T
HIGH SCHOOL MUSICAL 2 CAST (WALT DISN_E_Yl

- YOU ARE THE MUSIC IN ME
ZAC EFRON AND VANESSA ANNE HUDBENS (WALT DISNEY)

MISERY BUSINESS
PARAMORE (FUELED BY RAMEN/ATLANTIC/LAVA)

| GOT IT FROM MY MAMA
f_WILLLAM (WILL | AM/NTERSCOPE)

EASY
PAULA DEANDA FEAT. BOW WOW (ARISTA/RMG)

WHINE UP
KAT DELUNA FEAT. ELEPHANT MAN (EPIC)

- HOME
DAUGHTRY (RCA/RMG)

CLOTHES OFF!!
GYM CLASS HEROES (DECAYDANCE/FUELED BY RAMENATLANTICALAVA)

REHAB
AMY WINEHOUSE (UNIVERSAL REPUBLIC)

GIRLFRIEND
AVRIL LAVIGNE (RCA/RMG)

HOLD ON
-_JONAS BROTHERS (HOLLYW00O)

OVER YOU
~_DAUGHTRY (RCA/RMG)

WHAT I'VE DONE
" LINKIN PARK (WARNER BROS )

.- GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

LIKE THIS
~ MIMS (CAPITOL)

{555 T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA) J. HOLIDAY (MUSIC LINE/CAPITOL)
SHUT UP AND DRIVE LETIT GO

NELLY FURTADO (MOSLEY/GEFFEN)

BIG THINGS POPPIN' (DO IT)

CIARA (LAFAGE/ZOMBA)

SWEETEST G!RL (DOLLAR BILL)
-l POP, LOCK & DROP IT
-E ‘ MICHAEL BUBLE (143/REPRISE)

HINDER (UNIVERSAL REPUBLIC)
L
. LAST NIGHT

i . DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

28 » YOU KNOW WHAT IT IS

HANNAH MONTANA (WALT DISNEY)

THE PRETENDER

HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY)

MARIE DIGBY (HOLLYWOOD)

| NEED YOU

KENNY CHESNEY (BNA)

LOST IN THIS MOMENT

MATCHBOX TWENTY (MELISMA/ATLANTIC)

- UNDENIABLE
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC) = R. KELLY DUET WiTH USHER (JIVE/ZOMBA)

' i BUY U A DRANK (SHAWTY SNAPPIN) m BED
ROCKSTAR TEENAGERS
NICKELBACK (ROAORUNNER/ATLANTIC/LAVA) MY CHEMICAL ROMANCE (REPRISE)
RIHANNA !SHP/DEF JAM/10JMG) KEYSHIA COLE (IMAN!/GEFFEN)
DO IT
BECAUSE OF YOU
NE-YD (DEF JAM/IDIMG)
T.. (GRAND HUSTLE/ATLANTIC)
LIKE A BOY
NEVER AGAIN
KELLY CLARKSON (RCA/RMG)
m WYCLEF JEAN FEAT. AKON, LIL WAYNE & NilA (COLUMBIA)
- E FABULOUS
ASHLEY TISDALE AND LUCAS GRABEEL (WALT DISNEY)
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)
EVERYTHING
BLEED IT OUT
LINKIN PARK (WARNER BROS )
-i BETTER THAN ME
TEARDROPS ON MY GUITAR
TAYLOR SWIFT (BIG MACHINE)
1 DONT WANNA BE IN LOVE (DANCE FLOOR ANTHEM)
GOOD CHARLOTTE (DAYLIGHT/EPIC)
~ T.1. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)
NOBODY'S PERFECT
HIP HOP POLICE
CHAMILLIONAIRE {CHAMILLITARY/UNIVERSAL MOTOWN)
FOD FIGHTERS (ROSWELL/RCA/RMG)
WORK THIS OUT
IN THE GHETTO
ELVIS AND LISA MARIE PRESLEY (LMP/ACA/SONY BMG)
- UMBRELLA
INT'L PLAYERS ANTHEM {I CHOOSE YOU)
UGK FEAT. QUTKAST (UGK/JIVE/ZOMBA)
TIM MCGRAW WITH FAITH HILL (CURB)
NEVER WANTED NOTHING MORE
LIP GLOSS
LiL MAMA (JIVE/ZOMBA)
BIG & RICH (WARNER BROS. (NASHVILLE)/WRN)
HOW FAR WE'VE COME
ONLINE
BRAD PAISLEY (ARISTA NASHVILLE)
L MAT KEARNEY (AWARE/COLUMBIA)
SEXY LADY SAME GIRL
GOTTA GO MY OWN WAY - ~ CUPID SHUFFLE
ZAC EFRON AND VANESSA ANNE HUDGENS (WALT DISNEY CUPID (ASYLUM/ATLANTIC/LAVA)

POTENTIAL BREAKUP SONG MAKES ME HAPPY
ALY & AJ (HOLLYWOOD) DRAKE BELL (UNIVERSAL MOTOWN)

SHAWTY | TRIED
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC) BONE THUGS-N-HARMONY (FULL SURFACE/INTERSCOPE)
WAKE UP CALL ICKY THUMP
MAROON 5 (A&M/OCTONE/INTERSCOPE) THE WHITE STRIPES (THIRD MAN/WARNER BROS.)
- BETONIT 2 STEP
ZAC EFRON (WALT DISNEY) UNK (BIG OOMP/KOCH)
LEAN LIKE A CHOLO INCONSOLABLE

. DOWN A.K.A. KILO (SILENT GIANT/MACHETE) BACKSTREET BOYS (JIVE/ZOMBA)

. YOU CAN'T STOP THE BEAT

" . 1 DONT DANCE
¥ CAST OF HAJRSPRAY (NEW LINE)

CORBIN BLEU AND LUCAS GRABEEL (WALT DISNEY)

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressios measured by Nielsen Broadcast Data Systems, and
sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanatiors. ® 2007, hielsen Business Media, Inc. and Nielsen SoundScan, Inc. All
richts reservest POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: This data is used to compile both the Billboard Hot 100 and Pop 100.
See Chart Legend for rules and explanations. © 2007, Nielsen Business Media, inc All rights reserved. HITPREDICTOR: See Chart Legend for rules and
expianations. @ 2007, Promosquad and HitPredictor are trademarks of Think Fast LLC
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1€ M BIG GIRLS DONT CRY
2 ERL FERGIE (WILL.).AM/AGM/INTERSCOPI
 THE WAY | ARE
. TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
HEY THERE DELILAH
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
WAIT FOR YOU
: ELLIOTT YAMIN (HICKORY) i
BEAUTIFUL GIRLS
SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
- BUY U A DRANK (SHAWTY SNAPPIN)
T-PAIN (KONVICT, NAPPY BOY/NIVE/ZOMBA)
WHO KNEW
PINK (LAFACE/20MBA)
LOVESTONED
- JUSTIN TIMBERLAKE (JIVE/Z0MBA)
UMBRELLA
RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDIMG)
SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
ROCKSTAR
NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
THE GREAT ESCAPE
BOYS LIKE GIRLS (COLUMBIA)
MAKE ME BETTER
|| FABOLOUS (DESERT STORM/OEF JAM/IDJMG)
BARTENDER
T-PAIN (KONVICT/NAPPY BOY/JIVE/ZOMBA}
MAKES ME WONDER
MAROON 5 (A&M/OCTONE/INTERSCOPE)
SHUT UP AND DRIVE
RIHANNA (SRP/OEF JAM I0UMG)
WHEN YOU'RE GONE
AVRIL LAVIGNE (RCA/RME)
ME LOVE
. -SEAN KINGSTON (BELUGA HEIGHTS/EPIC)
THNKS FR TH MMRS
FALL OUT BOY (FUELED BY RAMEN/!SLAND/IOJMG)
EASY
" PAULA DEANDA FEAT. BOW WOW (ARISTA/RMG)
STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDIMG)
HOME
DAUGHTRY (RCA/RMG)
1 GOT IT FROM MY MAMA
WILL.LAM (_WILL.I.AMIINTEHSCOPEI
FIRST TIME
LIFEHOUSE (GEFFEN)
OVER YOU
DAUGHTRY (RCA/AMG)

HOT

INGLES SALES.

HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY!
BED
J. HOLIDAY (MUSIG LINE/GAPITOL)
GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)
ONLY THE WORLD
MANDISA (SPARROW)
BOY WITH A COIN
IRON AND WINE (SUB POP)
BEAUTIFUL LIAR
BEYONCE & SHAKIRA (USIC WORLD/COLUMBIA)
BACK DOWN
BIGG FACE (IV EVA ENTERTAINMENT/FACE2FACE)
OOH WEE
| AYANNA (ELESE)
WHITE LIES
PAUL VAN DYK FEAT. JESSICA SUTTA (MUTE)
- PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)
| GETITIN
CHAOS THA COMMUNITY SERVA (FAM FIRST)
SHAWTY

BOYZ
M.LA. (XL/INTERSCOPE)
i - LET ME SEE SOMETHING
¥ "% A..& WRECKLESS EN.T. (WRECKLESS ENTERTAINMENT)
SHE IS
BETTINA (TED)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
INSIDE OUT
TEMAR UNOERWOOD (KINGS MOUNTAIN)
COFFEE SHOP
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

i KOOL AID
'] LIL' BASS FEAT. JT MONEY (PIPELINE)

¢ {2 LIKETHIS
- § - KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)
a MY 64
MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS.)
ve STRAIGHT TO VIDEO
MINDLESS SELF INDULGENCE (UCR/METROPOLIS)
BOOM D! BOOM D!
- _SKULL (¥G)
', MET A MAN ON TOP OF THE HILL
THE MIDWAY STATE (REMEDY/INTERSCOPE)

LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)
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SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

GIVE IT TO ME ﬁ

TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)
A BAY BAY

HURRICANE CHRIS (POLO GROUNOS/J/RMG)
WHINE UP

KAT DELUNA FEAT, ELEPRANT MAN (EPIC)

LIKE THIS
MIMS (CAPITOL)

SEXY LADY
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC)
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) !

/]

. 'SORRY, BLAME IT ON ME
"GET IT SHAWTY
] LLOYD (THE INC /UNIVERSAL MOTOWN)
GIRLFRIEND
AVRIL LAVIGNE (RCA/RMG)
AYO TECHNOLOGY
. 50 CENT (SHADY/AFTERMATH/INTERSCOPE)
WAKE UP CALL
MARDOH 5 (A&M/OCTONE/INTERSCDPE)
WHAT I'VE DONE
LINKIN PARK (WARNER BRDS.)
DO IT
NELLY FURTADO (MOSLEY/GEFFEN)
4 IN THE MORNING
GWEN STEFANI (INTERSCOPE)
LIKE A BOY
CIARA (lAFACE/ZOMBA)
TIME AFTER TIME
QUIETORIVE (RED INK/EPIC)

BECAUSE OF YOU
| NE-YO (DEF JAM/IDJMG)

REHAB
= AMY WINEHOUSE (UNIVERSAL REPUBLIC)
NEVER AGAIN
KELLY CLARKSON (RCA/RMG)
, LAST NIGHT
' DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
HOW FAR WE'VE COME
MATCHBOX TWENTY (MELISMA/ATLANTIC)
SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)
LEAN LIKE A CHOLO
| DOWN A.K.A. KILO (SILENT GIANT/MACHETE)
BETTER THAN ME
HINDER (UNIVERSAL REPUBLIC)
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BACKSTREET BOYS (JIVE/ZOMBA)
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BACKSTREET BOYS
¥ RINANNA FEAT. NE-YO

THE LAST GDODNIGHT
COLB ECA LLAT

AVRIL LAVIGNE
FALL JUT £0OY
GWEN 3TEFANI
COLB E CARLAT
ELLIOTT YAMIN
JOHN MAYER

THE =AY
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ELLIOTT YAMIN
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niclscn
SoundScan

TOP

R&B/HIP-HOP ALBUMS..

UGK/JIVE 02833/70MBA (18.98) ®

Underground Kingz

- PLIES
BIG GATES/SLIP-N-SLIDE/ATLANTIC 185340/AG (18.98)

The Real Testament

COMMON
G.0.0.0 /GEFFEN 009382*/1GA (13:98)

Finding Forever -

Tl
GRAND HUSTLE/ATLANTIC 202172*/AG (18.98)

TIL Vs TILP

T-PAIN

KONVICT/NAPPY BOY/JIVE 08719/ZOMBA (18.98)
wc

LENCH MOB 03881 (18.98)

Guilty By Affiliation 6

SEAN KINGSTON
BELUGA HEIGHTS/KOCH/EPIC 12999/SONY MUSIC (18.98)

Sean Kingston

. 2PAC
& DEATH ROW 5930 (17.98)

Nu Mixx Klazzics Vol. 2 (Evolution: Duets And Remixes_

VARIOUS ARTISTS
UNIVERSAL/EMI/SONY BMG/ZOMBA 009055/UMRG (18.98)

wou s

| AMY WINEHOUSE
§ UNIVERSAL REPUBLIC 008428*/UMRG (10.98)

Back To Black

NE-YO
DEF JAM 008697*/IDJMG (13.98)

Because Of You -

. FABOLOUS
8 DESERT STORM/DEF JAM 008162*/IDJMG (13.98)

From Nothin' To Somethin'

RIHANNA
SRP/OEF JAM 008968*/iDJMG (13.98)

Good Girl Gone Bad

" PRINCE
NPG/COLUMBIA 12970/SONY MUSIC (18.98)

Planet Earth

R. KELLY
JIVE 08537/ZOMBA (18.98)

Double Up

CHRISETTE MICHELE

DEF JAM 008774/IDJMG (10.98)

[TITEH JUSTIN TIMBERLAKE
JIVE 88062*/20MBA (18.98)

| Am

FutureSex/LoveSounds

ROBIN THICKE
STAR TRAK/INTERSCOPE 006146 /IGA (13.98)

The Evolution Of Robin Thicke

TIMBALAND
MOSLEY/BLACKGROUND/INTERSCOPE 008594*/1GA (13.98)

Timbaland Presents Shock Value

YUNG BERG
YUNG BOSS/KOCH/EPIC 10583/SONY MUSIC (8.98)

Almost Famous: The Sexy Lady EP

MUSIQ SOULCHILD
ATLANTIC 105404*/AG (18.98)

Luvanmusiq

KELLY ROWLAND
MUSIC WORLD/COLUMBIA 75588/SONY MUSIC (18.98)

Ms. Kelly

e "

TANK
BLACKGROUND/UNIVERSAL MOTOWN 008982/UMRG {13.98)

Sex Love & Pain

BEYONCE
COLUMBIA 90920°/SONY MUSIC (18.98)

B'Day

i

ALl & GIPP
DERRTY/UNIVERSAL MOTOWN 007160/UMRG ()

Ali & Gipp Present: Kinfolk

YOUNG JEEZY PRESENTS U.S.D.A.
CORPORATE THUGZ/DEF JAM 008738"/IDJMG (10 98)

Cold Summer: The Authorized Mixtape

FANTASIA
J 78962/RMG (18.98)

Fantasia

CHINGO BLING
BIG CHILE 123452/ASYLUM (18.98)

They Can't Deport Us All

AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968°/UMRG (13.98)

Konvicted

BONE THUGS-N-HARMONY
FULL SURFACE/INTERSCOPE 008209"/IGA (13.98)

Strength & Loyalty

DJ KHALED
TERROR SQUAD 4229/KOCH (17.98)

We The Best

CORINNE BAILEY RAE
APITOL 66361 (12.98)

Corinne Bailey Rae

| SHOP BOYZ
& ONDECK/UNIVERSAL REPUBLIC 009138/UMRG (13.98)

Rockstar Mentality

LLOYD
@ THE INC /UNIVERSAL MDTOWN 008554/UMRG (13.98)

Street Love

© KEITH MURRAY
DEF SQUAD 5858/KOCH (17 98)

Rap-Murr-Phobia (The Fear Of Real Hip-Hop)

CIARA
LAFACE 03336/20MBA (18.98) ®

Ciara: The Evolution

LIL BOOSIE, WEBBIE & FOXX
TRILL 100454/ASYLUM (18.98)

Survival Of The Fittest

JOE
JIVE 06704/ZOMBA (18.98)

Ain't Nothing Like Me

2 ELLIOTT YAMIN
HICKORY 90019 (18 98)

Elliott Yamin

CARL THOMAS
UMBRELLA 970118/BUNGALO (15.98)

So Much Better

BOBBY VALENTINO
OTP/DEF JAM 0072267/10JMG {13.98)

Special Occasion

- JOHN LEGEND
6.0.0.0./COLUMBIA 80323/SONY MUSIC (18.98)

Once Again

TAMIA
PLUS 1 3784/IMAGE (15.98)

Between Friends

. KIA SHINE
RAP HUSTLAZ/UNIVERSAL MOTOWN 009150/UMRE {13.98)

Due Season

JOSS STONE
VIRGIN 76268* (18.98) @

Introducing Joss Stone

EDDIE LEVERT SR. & GERALD LEVERT
ATLANTIC 199612/AG (18.98)

Something To Talk About

GERALD LEVERT
ATLANTIC 100341/AG (18.98)

In My Songs

YOUNG JEEZY
CORPORATE THUGZ/OEF JAM 007227*/IDJMG (13.98)

The Inspiration

DMX
RUFF RYDERS/DEF JAM 008988/IDJMG (13.98) ®

PRETTY RICKY
N 3RI3.] BLUESTAR/ATLANTIC 94603/AG (18.98)

The Definition Of X: Pick Of The Litter

Late Night Special @ 1

STYLES P
SICCNESS NET 22 (17.98)

Independence

COLLIE BUDDZ
COLUMBIA 78322/SONY MUSIC (11.98)

Collie Buddz

BIRDMAN & LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98)

Like Father, Like Son

PASTOR TROY
MONEY & POWER 185/SMC (16.98)

Tool Muziq “

YOUNG BUCK
G-UNIT/INTERSCOPE 008030*/1GA (13.98)

Data for week of SEPTEMBER 1, 2007 |

Buck The World

For chart reprints call 646.654.4633

% J MOSS
PAJAM/GOSPQ CENTRIC 87214/Z0MBA (18.98)
LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)
{ 11 LIL WAYNE AND JUELZ SANTANA
1 f STARZ 6303/BCD (14.98)
i BOOT CAMP CLIK
P DUCK DOWN 2055 (16.98)
K-RILEY
ARISTAKRAT 01 (12.98)
7\ VARIOUS ARTISTS
1 MADACY SPECIAL PRODUCTS 52253/MAQACY {13.98)
RICH BOY
ZONE 4/INTERSCOPE 008556*/IGA (10.98)
9 HUEY
HITZ COMMITTEE/JIVE 08634/20MBA (18.98)
CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ®
LIL WYTE
HYPNOTIZE MINDS 68619/ASYLUM (18.98)
TECH N9NE CALLABOS
STRANGE 04 (18.98)
GUCCI MANE
BIG CAT 3080*/TOMMY BOY (18.98)
'ANDRE WARD
M 959/0RPHEUS (13.98)
. DIPLOMATS PRESENTS FREEKEY ZEKEY
& DIPLOMATIC MAN 196924/ASYLUM (18.98)
LIL' BOOSIE
TRILL 68587/ASYLUM (18.98)
TOO SHORT
UP ALL NITE 0020 (17.98)
VARIOUS ARTISTS
EMI/SONY BMG/UNIVERSAL/ZOMBA 88505/CAPITOL (18.98)
THE NOTORIOUS B.I.G.
BAD BOY 101830*/AG (18.98)
DJ DRAMA & LIL WAYNE
 STARZ 62206 {9.98)
VARIOUS ARTISTS
STAX 30203/CONCORD (19.98)

Rich Boy “

Notebook Paper ll

Chris Brown ll

The One And Only .l
Misery Loves Kompany!
Hard To Kill

Crystal City

Book Of Ezekiel

Bad Azz .
| Love The Bay .
NOW 24 ..
Greatest Hits .l
Dedicatioﬂ

Stax 50th Anniversary Celebration

‘OP
GC

#1
L] MADACY SPECIAL PRODUCTS 52245/MADACY
- COLLIE BUDDZ
COLUMBIA 78322/SONY MUSIC
DAMIAN “JR. GONG" MARLEY
GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 005416°/UMRG
STEPHEN MARLEY
GHETTO YOUTHS/TUFF GONG/UNIVERSAL IEPUBLIC 008354/UMRG
VARIOUS ARTISTS
VP 789 &
BOB MARLEY AND THE WAILERS
QUANGO 701
MATISYAHU
OR/ZPIC 97695%/SONY MUSIC
CULTURE
SHANACHIE 5065
SEAN PAUL
VP/aTLANTIC 83788*/AG
MaVADO
VP 781*
BOB MARLEY AND THE WAILERS
ISLaND/TUFF GONG 005723/UME/IDJMG
. MATISYAHU
ONE HAVEN/OR/EPIC 03374/SONY MUSIC
NOTCH
CIN:0 POR CINCO 008970/MACHETE

JAH CURE
VP 782"

IERRA LEONE'S REFUGEE ALL STARS
ANT - 86837/EPITAPH

Forever Bob Marley

Collie Buddz

Welcome Ta Jamrock

Mind Control

Reggae Gold 2007: Traasure Of The Caribbean

Roots, Rock, Remixed

Youth

Two Sevens Clash: 30th Anniversa-y Edition

The Trinity

Gangsta For Life / The Symphony Of Dav d Brooks

Africa Units: The Singles Collection

I ]

No Place To Be

Raised By The People

True Reflections...A New Beginning

Living Like & Refugee

BETWEEN THE BULLETS rgeorge@billboard.com

RAPPERS STAGE TOP 10 COUP

With the debuts of WC (No. 6) and the late  Young Buck led Mims, Redman, Lil Flip, Rich
2Pac (No. 8), the pair help rap sets dominate  Boy and Prodigy at the top of the page.
for only the second time this year, as six titles WC'’s “Guilty by Affiliation,” takes the Hot
stand in the top 10 of Top Shot Debut trophy on this
R&B/Hip-Hop Albums. chartand enters at No. 49 with
Despite losing 64%, UGK re- 14,000 on The Billboard 200.
mains at No. 1 with Plies, Meanwhile, 2Pac’s “Nu Mixx
Common and T.I. holding in- Klazzics Vol. 2 (Evolution:

side the top five. Duets and Remixes)” is the
Not since the April 14 issue 15th album bearing his name
have rap albums tipped the top to chart since his 1996 death.

10's scales in its favor when —Raphael George

Go to www.billboard.biz for complete chart data | 63
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HOT REB/HIP-HOP AIRPLAY: 154
Ang se 5

® Hor
g? R&B/HIP-HOP AIRPLAY.

LET IT GO
KEYSHIA COLE (1MANI/GEFFEN)
SHAWTY
PLIES FEAT. T-PAIN {SLIP-N-SLIDE/ATLANTIC)
DO YOU
NE-YD (DEF JAM/IOJMG)
WHEN | SEE U
FANTASIA (J/AMG)
TEACHME
MUSIQ SOULCHILD (ATLANTIC)

MAKE ME BETTER
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDIMG)

7. J. HOLIDAY (MUSIC LINE/CAPITOL)

CRANK THAT (SOULJA BOY)
SOULJA BOY (COLLIPARK/INTERSCOPE)

BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

SAME GIRL
R. KELLY DUET WITH USHER (JIVE/ZOMBA)

CAN'T LEAVE 'EM ALONE
CIARA FEAT. 50 CENT (LAFACE/ZOMBA)
UNTIL THE END OF TIME
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)
BIG THINGS POPPIN’ (DO IT)
Tt (GRAND HUSTLE/ATLANTIC)
BEAUTIFUL GIRLS
SEAN KINGSTON (BELUGA HEIGHTS/EPIC/KOCH)
SEXY LADY
| _YUNG BERG FEAT, .IUNI?R (YUNG BOSS/EPIC/KQCH}
CAN U BELIEVE
ROBIN THICKE (STAR TRAK/INTERSCOPE)
YOU KNOW WHAT IT IS
T.\. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)
WIPE ME DOWN
LiL' BOOSIE FEAT. FOXX & WEBBIE (TRILL/ASYLUM/ATLANTIC)
INT'L PLAYERS ANTHEM (I CHOOSE YOU)
UGK FEAT. THREE 6 MAFIA (UGK/JIVE/ZOMBA)
GET ME BODIED
BEYONCE (MUSIC WORLD/COLUMBIA)
CUPID SHUFFLE
CUPID (ASYLUM/ATLANTIC)
HOOD FIGGA
GORILLA ZDE (BLOCK/BAD BOY SOUTH/ATLANTIC)
I GET MONEY
50 CENT (SHADY/AFTERMATH/INTERSCOPE)
BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

R&B/HIP-HOP

"GET ME BODIED

BEYONCE (MUSIC WORLD/COLUMBIA)

OOH WEE

AYANNA (ELESE)

UNTIL YOU COME BACK TO ME

CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)

INSIDE OUT

TEMAR UNODERWOOO (KINGS MOUNTAIN)

1 GETIT IN

. CHADS THA Y SERVA {FAM FIRST)

BOOM DI BOOM DI

| SKULL (Y6)

CASH DROP

7 CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOYZ & BOSS HOSS (SODA FREE/STREET PRIDE)
STRONG ARM

| J-MIZZ (T2/STREET PRIDE)

GET TO THE MONEY

" REEC (BULLS EYE/FACE2FACE)

COME OVER

CHERYL PEPSII RILEY (CPR)

BEAUTIFUL LIAR

BEYONCE & SHAKIRA (MUSIC WORLD/CQLUMBIA)

LIKE THIS

KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)

MY 64

MIKE JONES FEAT. BUN B & SNOOP DOGG (ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS.)

KOOL AID

LIL BASS FEAT JT MONEY (PIPELINE}

IT'S WHATEVER

FREDDY P FEAT. RAYZOR & PRESSURE (MOMAX/PMG)

STEEL DREAMS

EL GRECO (LEVEL 3)

BOYZ

M.LA. (XL/INTERSCOPE)

2 | GET MONEY

% 50 CENT (SHADY/AFTERMATH/INTERSCOQPE)

THE PEOPLE

COMMON (G.0.0.D /GEFFEN)

I'M ON IT

', LENARD FEAT. PAPA REU (CLEARVISION)

CHECK ME OUT REMIX (DAMN | LOOK GOOD)
. B.A. BOYS FEAT. YOUNG ORD & THE LAST MR. BIGG (REAL/BUNGALD)
BOSSMAN

DL (TRIPLEBEAM)

'MAKE ME BETTER
FABOLOUS FEAT. NE-YO (DESERT STORM/DEF JAM/IDJMG)

64 | Go to www.billboard.biz for complete chart data

CAN'T TELL ME NOTHING

KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

IF | HAVE MY WAY
CHRISETTE MICHELE (DEF JAM/IDJMG)

MONEY IN THE BANK
SWIZZ BEATZ (UNIVERSAL MOTDWN)

HOW DO | BREATHE
MARIO (3RD STREET/J/RMG)

. A BAY BAY

HURRICANE CHRIS (POLO GROUNDS/J/RMG)

UMBRELLA
RIHANNA FEAY. JAY-Z (SRP/DEF JAM/IDJMG)

LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)

BABY
ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORD)

ME

L TAMIA (PLUS 1/IMAGE)

IF | WAS YOUR MAN

5 JOE (JIVE/ZOMBA)

TAMBOURINE
EVE (AFTERMATH/FULL SURFACE/RUFF RYDERS/GEFFEN)

DJ DON'T
GERALD LEVERT (ATLANTIC)

DUFFLE BAG BOY
PLAYAZ CIRCLE FEAT. LIL WAYNE (DTP/DEF JAM/IDJMG)

| SHAWTY IS DA SH*! (10)

THE-DREAM (DEF JAM/IDJMG)

FREAKY GURL
GUCCI MANE (BIG CAT/ASYLUM/ATLANTIC)

COFFEE SHOP
YUNG JOC FEAT. GORILLA ZOE (BLOCK/BAD BOY SOUTH/AT_ANTIC)

LIKE THIS
KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)

FUTURE BABY MAMA
PRINCE (NPG COLUMBIA)

MY DRINK N’ MY 2 STEP
CASSIDY FEAT. SWI2Z BEATS (FULL SURFACE/J/RMG),

ANOTHER AGAIN
JOHN LEGEND (6.0.0.0./COLUMBIA)

- HYDROLIC
. B5 FEAT. BOW WOW (BAD BOY/ATLANTIC)

PARTY LIKE A ROCKSTAR

. SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

IN MY SONGS
GERALD LEVERT (ATLANTIC)

HATE ON ME
JILL SCOTT (HIDDEN BEACH)

ANGEL
CHAKA KHAN (BURGUNOY/COLUMBIA)

RHYTHMIC AIRPLA

,,1 MAKE ME BETTER
. FABOLOUS FEAT. NE-YO {DESERY STORM/DEF JAN/IDIMG)

BARTENDER
T-PAIN FEAT. AKON (KONVICT/NAPPY BOY/JIVE/ZOMBA)

A BAY BAY
HURRICANE CHRIS (POLO GROUNDS/J/RMG)

SHAWTY
PLIES FEAT. T-PAIN (SLIP-N-SLIDE/ATLANTIC)

THE WAY | ARE
TIMBALAND FEAT. KERI HILSON (MOSLEY/BLACKGROUND/INTERSCOPE)

LET IT GO
KEYSHIA COLE (IMAN)/GEFFEN/INTERSCOPE)

BEAUTIFUL GIRLS
SEAN (BELUGA HEIGHTS/EPIC/KOCH)

STRONGER
KANYE WEST (ROC-A-FELLA/DEF JAM/IDJMG)

CRANK THAT (SOULJA BOY)
SOULJA BOY (COLLIPARK/INTERSCOPE)

, UMBRELLA

RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDJMG)

CYCLONE
BABY BASH FEAT. T-PAIN (ARISTA/RMG)

. BIG GIRLS DON'T CRY
FERGIE (WILL.|. AM/A&M/INTERSCOPE)

SORRY, BLAME IT ON ME
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

:
2
o
|
:
B
§

PARTY LIKE A ROCKSTAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

BIG THINGS POPPIN’ (DO IT)
T.. (GRAND HUSTLE/ATLANTIC)

AYO TECHNOLOGY

50 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND (SHADY/A-TERMATH/INTERSCOPE)

BUY U A DRANK (SHAWTY SNAPPIN’)

"1 T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

CANDY KISSES

. AMANDA PEREZ {UPSTAIRS)

GET IT SHAWTY
LLOYD (THE INC/UNIVERSAL MOTOWN)

~ YOU KNOW WHAT IT IS
_ T.1. FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC)

tIKE THIS
MIMS (CAPITOL)

CAN'T LEAVE ‘EM ALONE
CIARA FEAT. 50 CENT (LAFACE/ZOMBA)

ME LOVE

SEAN KINGSTON (BELUGA HEIGHTS/EPIC)

LEAN LIKE A CHOLO
00WN AKA. KILO (SILENT GIANT/MACHETE)

SEXY LADY
YUNG BERG FEAT. JUNIDR (YUNG BOSS/EPIC/KOCH)

www americanradiohistorvy com

AtRPLAY SALES DATA
MDNITDRED 8Y CDMPILED BY

nielsen niclsen
BDS SoundScan

WHEN | SEE U
FANTASIA {J/RMG)
PLEASE DON'T GO

TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTOWN)
CAN U BELIEVE

ROBIN THICKE (STAR TRAK/INTERSCOPE)

IF | HAVE MY WAY

CHRISETTE MICHELE (DEF JAM/IDJMG)

IF | WAS YOUR MAN

JOE (JIVE/ZOMBA)

FUTURE BABY MAMA

PRINCE (NPG/COLUMBIA)

DJ DON’T

GERALD LEVERT (ATLANTIC)

LOST WITHOUT U

ROBIN THICKE (STAR TRAK/INTERSCOPE)
ANOTHER AGAIN

JOHN LEGEND (G.0.0.0./COLUMBIA)

BABY

ANGIE STONE FEAT. BETTY WRIGHT (STAX/CONCORO)
IN MY SONGS

GERALD LEVERT (ATLANTIC)

DO YOU

NE-YO (DEF JAM/IDJMG)

ME

TAMIA (PLUS 1/IMAGE)

WHAT'S MY NAME

BRIAN MCKNIGHT (WARNER BRDS )

HATE ON ME

JILL SCOTT (HIDDEN BEACH)

HOW DO | BREATHE

MARIO (3RD STREET/J/RMG)

ANGEL

CHAKA KHAN (BURGUNDY/COLUMBIA)
BRUISED BUT NOT BROKEN
JOSS STONE (VIRGIN/CAPITOL)

MY LOVE

JOE (JIVE/ZOMBA)

WHAT | GOTTA DO

MACY GRAY (WILL.|.AM/GEFFEN)
ALRIGHT

LEDISI (VERVE FORECAST/VERVE)

SAME GIRL

R. KELLY DUET WITH USHER (JIVE/ZOMBA)
STAY WITH ME

NORMAN BROWN (PEAK/CONCORD)

CAN U FEEL ME
HOWARD HEWETT (GROOVE)

r HITPREDICTOR

promosquad

NE-/O

J FOLIDAY

SOULJA BDY

T PalIN FEAT. AKON

CIARA FEAT. 50 CENT
JUETIN TIMBERLAKE

FO3IN THICKE

TL FEAT. WYCLEF JEAN

LG K FEAT. QUTKAST

€W 2Z BEATZ

THE-DREAM

CASSIDY FEAT. SWiZZ BEATZ
JAGGED EDGE FEAT. ASHANTI
o fREY SONG2Z

/

¢ 530 CENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND

TINBALAND FEAT. KERI HiLSON
2 <ELLY ROWLAND FEAT. SNOOP DOGG
FRETTY RICKY

TMVBALAND FEAT. KERI HILSON

KEYSHIA COLE FEAT MISSY ELLIOTT & Lil KiM

SO JLJA BOY

EABY BASH FEAT. T-PAIN

S0 ZENT FEAT. JUSTIN TIMBERLAKE & TIMBALAND

TI FEAT. WYCLEF JEAN
CIARA FEAT. 50 CENT
JMUSTIN TIMBERLAKE
THE-DREAM

w7 J. JOLIDAY

ELLIOTT YAMIN

T IHANNA FEAT. NE-YO
EE*ONCE

TARK

ADULT R&B AND RHYTHMIC AIRPLAY: 71 adult R&B stations and 75 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day. 7 days a week. © 2007
Niel~ens Business Media. Inc. and Nielsen SoundScan, inc. HOT R&B/HIP-HOP SINGLES SALES: this
data is used to compile Hot R&B/Hip-Hop Songs. © 2007 Nielsen Business Media, Inc. and Nielsen
?gu 1dFS;:an. Iné:. HITPREDICTOR: © 2007. Promosqguad and HitPredictor are trademarks of

in< Fast LLC.
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See below for compiete legend nformation

AIRPLAY SALES DATA
MDNITORED BY COMPILED BY

nielsen niclsen

SONGS

PRODUCER (SONGWRITER) MPPINT & NUMBER / PROMOTION LABEL &8 &}

i I
] E Artist
5, PRODUBER (SONGWRITER) iMPRINT & NUMBER / PROMOTION LABEL

P.COLLINS (J.COTTEN,G.EARNHILL) ® NARNER BROS /WRN

NEVER WANTED NOTHING MORE Kenny Chesney 1 . SUNDAY MORN NG IN AMERICA Keith Anderson || e
B.CANNDN,K.CHESNEY (R.BOWMAN,C.STAPLETON) o @ BNA S0 J.STEELE (K.ANOERSON,3.RUTHERFORD. STEELE) © ARISTA NASHViLLE (I EES
THESE ARE MY PEOPLE Rodney Atkins 13 3 TANGLED UP Billy Currington "
| THEWITT (R.RUTHERFORD.D.BERG) - @ CURB #_J.STROUD.B.CURRINGTOS (B.CURRINGTON,A.MAMO.C LINDSEY) © MERCURY o
%5 "1 BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson a6 - HEAVEN, HEARTACHE AND THE POWER OF LOVE Trisha Yearwood 3,‘
Sl RMCENTIRE.TBROWN (K.CLARKSON,B. MOODY,D. HODGES) CREY TR B impressions D G.FUNDIS (C MILLS, TSTELER) BIG MACHINE {1 SEEE
~ TAKE ME THERE Rascal Flatts o] ot LAST TRAIN RUNNING Whiskey Falls 5
T 19 0| [ HUFRASCAL FLATTS (K CHESNEY.W.MOBLEY, THRASHER) LYRIC STREET LA third ?“9|9 2 WE 3 KINGS,EMYERS (S.#ILLIAMS.W BRANDT,8.ERANDT.F.J MYERS) © MIDAS/NEW REVCLUTIDN. "
4 . PROUD OF THE HOUSE WE BUILT Ll B from “Enjey the a3 (33 || THIS IS MY LIFE Phil Vassar = .
¥ TBROWN,R.DUNN,K.BRDOKS (R.DUNN.M.GREEN.TMCBRIDE) © ARISTA NASHVILLE BN Ride™ becomes - ol _M.WRIGHTRYASSAR (PVASSAR,T.DOUSLAS) © UNIVERSAL SOUTH {1 ISE0
d aADMIIfLIZE [? ELM; m?SLIEEJ HANSON.T.MARTIN) Buc% g/?a}/clr;?;sos? 6 duo’s sixth top Fﬁ el vaﬂe?ir sl r/IIL(L;ANA At S %
A D. J. hE I | . 6. (J.B_AVERS.J.SINGLETON) © MCA NASHVILLE ]
| LOVE ME IF YOU CAN Toby Keith | iat  [etivehia 35 41 || THE MORE | DRINK Blake Shelton g
"0 TKEITH {C.WISEMAN.C.WALLIN} ® SHOW DOG NASHVILLE [io = B spent time at - T84 5.RDWAN (€.DUB0IS.D TURNBYLL D.L MURPHY) © WARNER BROS./WRN ==
1 TOLD YOU SO Keith Urban Ffl No.1while two “a 4140 MEN BUY THE DRINKS (GIRLS ZALL THE SHOTS) Steve Holy 38
D.HUFEK.URBAN (K.URBAN) © CAPITOL NASHVILLE others peaked : LMILLER (A.SMITH,A. UNJERWOOD} ® CURB
| EVERYDAY AMERICA Sugarland "~ WHAT KINDA GONE Chris Cagle '}
B.GALLIMORE K BUSH.J.NETTLES (J NETTLES.K.BUSH,L.CARVER) @ MERCURY _ atho 2. ae ) S HENDRICKS.C.CAGLE (3.CAMERON,C.BERG.C.DAVIS) @ CAPITOL NASHVILLE =
| NEED YOU Em McGraw With Faith Hill I'_a ] | GOT MY GAME ON Trace Adkins an
B.GALLIMORE.T.MCGRAW.0.SMITH (D.C.LEE T.LANE) @ CURB_ iy ) 49 = F.ROGERS (J.JOHNSON,G G.TEREN I11,J.COLLINS) CAPITOL NASHVILLE :
~ ONLINE Brad Paisley Iy m 4 43 | THE ONE IN THZ MIDDLE Sarah Johns | ag
30| FROGERS (B.PAISLEY,C.DUBOIS K.LOVELACE) © ARISTA NASHVILLE | 1Bt _J.SCAIFE (S.JOHNS,L HUTON,J SELLE3S) © BNA 5
- TOUGH Craig Morgan 41 JOYRIDE Jennifer Hanson
" C.MORGAN,PD'DONNELL,K STEGALL (M.CRISWELL.J.LEATHERS) © BROKEN BOW _—“ﬁ i 431 [54 J.HANSONN.BROPHY (J 4ANSON,N.BROPHY.V.SHAW) © UNIVERSAL SOUTH A _42_
ALL MY FRIENDS SAY Luke Bryan : \ - YOU STILL OWM ME Emerson Drive 23
STEVENS (L.BRYAN.J.STEVENS, L WILSON) @® CAPITOL NASHVILLE | 58 With spins % K.FOLLESE B.ALLEN (J.RZID.N.GORDON,RDOUGLAS) _ @ MONTAGE/MIDAS/NEW REVCLUTION [
IF YOU’RE READING THIS Tim McGraw ] HOW LONG Eagles 4
'| R.CLARK (T.MCGRAW,B WARREN,B WARREN) @ CURB n deteciad at 28 NOT LISTED (J.D.SOUTHER) ... ERCILOST HIGHWAY/MERCURY ,.....ii)'
3 tLITN13H SO SMALL Carrie Underwood 15 [l monilored | BETWEEN RAIS N' HELL AND AMAZING GRACE Big & Rich 45
1030 M BRIGHT (C.UNDERWOODL LARDH.LINDSEY) ARISTVARISTANASHVILLE | [ETIPRRNIeN, T L B.KENNY.J.RICH (W.KALEHIN.E.JAMES) © NARNER BROS./WRN 3 =
- FREE AND EASY (DOWN THE ROAD | GO) Dierks Bentley i " GUITAR SLINGER Crossin Dixon T
| B.BEAVERS (RHARRINGTON.R JANZEN B BEAVERS,D.BENTLEY ® CAPITOL NASHVILLE " veteran posts 5 M.KNOX (B DIPIERO,J ST aNE,R.CLAWSDN) © BROKEN Bow 48
HOW | FEEL Martina McBride E?I highest soto : - THE STRONG ONE Clint 3lack -
. _M.MCBRIDE (M.MCBRIDE.C.LINDSEY,A MAYO,8 WARREN B WARREN) @ RCA B debuf with 20 250 B STROUD.C BLACK (B.LBTHER,O.POYTHRESS,C.JONES) © EouiTY b
- LIVIN’ OUR LOVE SONG Jason Michael Carroll STl coverof Charlie 51 52 BIKER CHICK Jo Dee Messina I
~ D.GEHMAN {J.#1.CARROLL.G.MITCHELL,T.GALLOWAY) © ARISTA NASHVILLE £ ._J.FLOWERS,).D.MESSINA (K ARCHER M T.BARNESs ©® CURB
FALL Clay Walker | 1 igg Rich's 1971 ROLLIN’ WITH THE FLOW Mark Chesnutt 4o
Ll K.STEGALL (C.MILLS,S.LEMAIRE,S MINOR) ® ASYLUM-CURB ELUEN chart-topping I _J.RITCHEY {J.HAYES) o @ LOFTON CREEK IS
LILI MEASURE OF A MAN Jack Ingram | dhups LAUGHED UNT!. WE CRIED Jason A dean :
S [TES s stoven (R.FOSTER.G.SAMPSON) _ ) _© BIG MACHINE 2 I - " M.KNOX (K.LOVELACE.A. SORLEY) © BROKEN BOW 3’
. FIRECRACKER Josh Turner = B FLIP-FLOP SUMMER Kenny Chesney s
[ [ }%‘», FROGERS (J. TURNER,S.CAMPPMCLAUGHLIN) © MCA NASHVILLE ?;[ 37 BT B CANNDN K CHESNEY (E.JAMES) BNA 5
. JUST MIGHT HAVE HER RADIO ON Trent Tomlinson [ o BAD FOR ME Danielle Peck Y
'a! 2225 L.REYNOLDS.T.TOMLINSON (T.TOMLINSON.A UNDERWOOD) © LYRIC STREET f | 151548 J.STOVER (S.AUSTIN,W.FAMBEAUX) © BIG MACHINE o]
=t ; =3 £ = i ; =
_op .. FAMOUS IN A SMALL TOWN Miranda Lambert ; NOWHERE THA < SOMEWHERE Flynnville Train =i
2 % %" FLIODELL M.WRUCKE (M LAMBERT,LHOWARD) © COLUMBIA | 5% i v W FLYNNVILLE TRAIN,D.BAFRIK (C.WISEMAN B.ROOGERS) © SHOW DOG NASHVILLE t
- ASIF Sara Evans 7% o 55 READY, SET, DON'T GO Billy Ray Cyrus 47
J.SHANKS (S.EVANS,H,LINDSEY.J SHANKS) HCA Bt “StarSearch F.MOLLIN {B.R.CYRUS,C 2 EATHARO) 1 WALT DISNEY/CO5 e
ANOTHER SIDE OF YOU Joe Nichols | i : OUR SONG Taylor Swift
M.WRIGHT,B.ROWAN (C.CHAMBERLAIN.J.JOHNSON) ® UNIVERSAL SOUTH ‘QL ::l::;_ﬁm | N.CHAPMAN (T.SWIFT) ® BIG MACHINE !
- HOW ‘BOUT THEM COWGIRLS George Strait .“ - I’LL STAND BY YOU Carrie Underwood 41
| _TBROWN,G.STRAIT (C.BEATHARD.E.M.HILL} ® MCA NASHVILLE LAl American female i N.LYTHGOE K WARWICK & CURTIS (C HYNDE,B.ST=INBERG, T.KELLY} ©® FREMANTLE/19
" NOTHIN’ BETTER TO DO LeAnn Rimes oo EULULTGEL | DAYS OF THUNDER Mark Wills g
W D.HUFF (L.RIMES,D.SHEREMET,D.BROWN) © ASYLUM-CURB K in 20 years. | ST BRI 5 )aeS (BIAVES.ANMO] © EQUITY ,_i
g WHAT DO YA THINK ABOUT THAT Montgomery Gentry '-25 Nielsen BDS COUNTRY GIRL Rissi Palmer 58
" M.WRIGHT,J.STEELE (B.JONES,A.SMITH) © COLUMBIA ; | D.SHEA,C.ROONEY (R.PA_MER,S MAJORS,D SHEA S.SANDERS) @ 1720 L
| YOU NEVER TAKE ME DANCING Travis Tritt ﬁ repofts spins at | TILI WAS A DADDY TOO Tracy Lawrence — gg
W1 _R.D.JACKSON TTRITT (R.MARX) © CATEGORY 5 B 28 menitored ‘ el T.LAWRENCE,J.KING.F. ANDERSON (L.BDONE.T.LAY RENCE,PNELEON) ® FOCKY COMFORT/CO5 RS
' WAY BACK TEXAS Pat Green 20 stations. THE PRIZE Joanna Cotten 60

_ % D.GEHMAN,J.POLLARD (W.MOBLEY,C.WISEMAN) ® BNA

2 TiM MCGRAW ; JOE NICHOLS
KENYY SHESNEY ! CARRIE UNDERWCGD LEANN RIMES
RODNEY ATKINS DIERKS BENTLEY r MOBTGOMERY GENTRY
REBA MCENTIRE DUET WIiTH KELLY CLARKSON MARTINA MCBRIDE BILLY CURRINGTON

C JASON MICHAEL CARROLL \ GARY ALLAN.
AASCAL “LATTS CLAY WALKER : BLAKE SHELTON
BNOOKS &-DUNN JACK INGRAM i 1 CHFIS CAGLE
TOBY KETH I JOSH TURNER 1t EMERSON DRIVE
SUGARLAND TRENT TOMLINSOHN 1 CLINT BLACK i/,
BRAD PNSLEY ( MIRANDA LAMBERT g 1 DANIELLE PECK
CRA G MDRGAN SARA EVANS
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R&R COUNTRY DAILY EAGLES RETURN, SOAR AT COUNTRY RADIO
: =p= The Eagles have occasionally visited Hot Country Songs fol-  terday” spent six weeks on the chart, peaking at No. 58 in
[ j I A - lowing a No. 8 peak with “Lyin’ Eyes” in December 1975—the ~ December 1994. “Lyin’ Eyes” managed the band’s longest chart
- group’s highest-charted country sin- run so far (13 weeks), followed by 12
gle to date. The venerable band weeks with “New Kid in Town” in 1977.
knocks on the door for a fifth time, The new single introduces “Long
RadioandRecords.com swiping the Hot Shot Debut at No. 44 Road out of Eden,” which streets Oct.

with “How Long.” 30 via Universal Music Group Nash-

HOT COUNTRY SONGS: 130 country stations are electronically monitored by Nielsen Broadcast Data i shvi 1 L ille’ i 3 ’
Systems, 24 hours & day. 7 days a week. Airpower awarded toysongsI appeav’i’ng In the top 20 on bath Mercury s Na"h‘nne camp 15 WOl'k Vﬂle s LOSt H]ghway and the group s

Visit www.radlioandrecords.com to sign up for your free daily
Country Razo Blast.

the BDS Airpl, nd Aud h. f he fil ith i in both i . . - . 9] soizac
Sltonze. 6 2007 Mieison Busmets Heda: ne. Al HGnes reserveq oo o detections and ing the song at country stations. The ECR imprint. The set will initially sell
HITPREDICTOR: © 2607, Promosquad and HitPredictor are trademarks of Think Fast LLC Eagles haven't competed on the coun- exclusively at Wal-Mart and Sam’s

ALL CHARTS: See Chart Legend for rules and explanations.

try scorecard since “The Girl From Yes- Club stores. —Wade Jessen
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=% N2 =3 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &2 Driven by play £ =& PROOUCER (SONGWRITER] IMPRINT / PROMOTION LABEL
1 2 71 N Y SI TE DIGO Fanny Lu from Eastern 3 MIRAME Jenni Rivera 19
JGAVIRIA A MUNERA EASTMAN (J.E.GAVIRIA UNIVERSAL LATINO cities and Puerto PRIVERA (B.DANZA) FONOVISA
ol BASTA YA Conjunto Primavera . QUIEN Ricardo Arjona
J GUILLEN (M.A SOLIS) __FONOVISA Rico, Fanny Lu’s _TTORRES L LEVIN.D WARNER (R ARJONA,T.TORRES) ONY EME NOFTE
e 7 b DE Ti EXCLUSIVO La Arrolladora Banda E) Limon “Y i Te Digo” is LAGRIMAS DE SANGRE Los Tigres Del Norte 53
= NDT LISTED (H PALENCIA CISNEROS) DISA /EDIMONSA her first chart- LJa TIGRES DL NOHIL (M HERNANDEZ}  FONOVISA |
O B 1o o conazn S eresbe s . [ ST
e o b ELLA ME LEVANTO Daddy Yarkee |- 15th No. 1 song - MI GENTE Marc Anthony pg
> MR_G (R.AYALA EL CARTEL /INTERSCOPE | of 2007. NOT LISTED (J. PAGHECO) - SONY BMG NORTE
o 5 2 DIMELO Enrique Iglesias OJALA PUDIERA BORRARTE Mana 45
S.GARRE! B KIDD E.IGLESIAS.C PAUCAR (S GARRETT.B KIOO.E IGLESIAS.L GOMEZ ESCOLAR) _ INTERSGOPE UNIVERSAL LATINO FOLVERA (F OLVERA) WARNER LATINA
,a 12 9 NO LLORES Gloria Estefan 7 32 2 21 THE WAY SHE MOVES Zion Featuring Akon 1
1 E.ESTEFAN JR.,GAITAN BROTHERS (G.ESTEFAN.E.ESTEFAN.JR.R.GAITAN.A.GAITAN)  BURGUNDY /SONY BMG NORTE A.THIAM (F.G ORTIZ TORRES A THIAM) BABY/CMG/SRC /UNIVERSAL MOTOWN
a 3 3 Ml CORAZONCITO Aventura 3 33 33 %6 CHUY Y MAURICIO E! Potro De Sinaloa
A.SANTOS.L.SANTOS (A.SANTOS) PREMIUM LATIN NOT LISTED (J ONTIVEROS o MACHETE
+ . MIL HERIDAS Cuisillos CUANDO REGRESES Patrutla 81
g 8 10 A.MACIAS (E PAZ) o MUSART /BALBOA 3 3 4 NOT LISTED (NOT LISTED) - DISA 3
19 9 13 POR AMARTE ASI Alacranes Musical 5 @ P BASTO Intocable 5
0.URBINA JR_,R.URBINA,R.AVITIA (E.REYES. A MONTALBAN) UNIVISION Eslefan’s nd R.MUNOZ R MARTINEZ (M.MENDOZA ) EMI TELEVISA_
20 32 5 LR MUEVELO Cruz Martinez Presenta Los Super Reyes 4, " @ 38 37 LLORARAS R.K.M. & Ken-Y
*° {EILI3 0 ot usTeD (nOT LISTED WARNER LATINA top 10 on this LOS MAGNIFICOS (K.VAZOUEZJ.NIEVES PINA /UNIVERSAL LATIND
12 6 8 OLVIDAME TU Duelo chart rebounds 37 32 24 YO TE QUIERO Wisin & Yandel 23
DUE_D (E.PAZ) UNIVISION ‘2.1, a(hieviﬂg a § EL NASI TY (J L MORERA LUNA,L.VEGUILLA MALAVE.V. MABTINEZ E.FPADILLA} WY MACHLITE
P - NO TE VEO Casa De Leones z TUYA ' Jennifer Pena
2 4 5 DJ BLASS (J !",‘R‘j@:SEOI‘M.H L.PADILLA,R.ORTIZ, '._MUI‘QLM.F JESUS BAEZ) WARNER LATM new peak' = p 30 43 S KR { F NA (J PENA,O BERMUDEZ) UNIVISION 30
44 14 15 ESOYMAS Joan Sebastian Album streets @) % x5  MEDUELE AMARTE Reik 95
) SEBASTIAN {J.SEBASTIAN) MUSART /BALBOA Sept. 24. _K.CIBRIAN (TLENNDX D ()2 SANCHEZ) SONY BMG NORTE
15 15 6 A Tl SI PUEDC DECIRTE El Chapo De Sinaloa 4 @ 49 TE PIDO QUE TE QUEDES  Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 40
= NOT LISTED ' SAN ROMAN) R . DISA NOT LISTED (NOT LISTED) DISA A
B 13 15 TODO CAMBIO Camila 44 Q 42 40 UMBRELLA Rihanna Featuring Jay-Z g,
M.DOMM TEMAS (M.DOMM.J.L.ORTEGA) SONY BMG NORTE C.STEWART (C.A STEWARRT NASH.THARRELL S.C CARTER) SRP/DEF JAM /IDJMG
. OJALA Marco Antonio Solis HOY TENGO GANAS DE TI Ricardo Montaner
_17 7w M.A.SOLIS lM A FONOVISA 1A POSSE {M.GALLARDO EMI TELE\/!SA_ 3
iIB 16 16 TE VOY A PERDER Alejandro Fernandez 18 14 QUE ME DES TU CARINO Juan Luis Guerra Y 440
A BAQUEIRO (L.GARCIA.A.BAQUEIRD) SONY BMG NORTE J.L GUERRA {J L GUERRA) EMI TELEVISA
: = TU Jeremias 5 IMPACTO Daddy Yankee Featuring Fergie
@ 3’35 S KRYS (JEREMIAS UNIVERSAL LATIND 110 B - S STORCH 1R AYALA,S. STORCH) EL CARTEL /INTERSCOPE
@ % 20 UN JUEGO Los Rieleros Del Norte ¢ : 45 43 48 ZUN DADA i Zion 4o
LOS RIELEROS OEL NORTE.D.VALDIVIA (R.GONZALEZ MORA) FONOVISA Martin returns N DJ MEMO (G A C.PADILLA, R DIAZ.F.6.ORTIZ TORRES BABY/CMG/SRC /UNIVERSAL MOTOWN &

- AYER LA Vi Don Omar ith third si ESTOS CELOS Vicente Fernandez
Q gl & OT LISTED (W.0.LANDRON.M.RIVERA E.LIND VI MACHETE fwnh E!l;‘l;iVSIngle _J SEBASTIAN J R CARDENAS (J,SEBASTIAN) ot B SONY BMG NORTE
€ » w  PAZEN ESTE AWOR Fidel Rueda 5, (AR CON TU NOMBRE Ricky Martin 47

NOT LISTEO (NOT LISTED) _ MACHETE Unpiugged, NOT LISTED (C A BAND.J.C.PEREZ S010) SONY BMG NORTE
@ a1 19 MALDITO AMOR Andy Andy [4q his 33rd career CUATRO MESES Banda Machos 28
ANDY ANDY (J.REMY NUNEZ, EMI TELEVISA | entrv on | NOT LISTED (8. SANCHEZ M0TA) SONY BMG NORTE
24 2 & HOY YA ME VOY Kany Garcia this list LA TRAVESIA Juan Luis Guerra Y 440 9
|_M.GHL (K.GARCIA}) SONY 8@ NORTE i | g J NOT LISTED (NOT LISTED) EM! TELEVISA
e 9725 NUESTRO AMOR ES ASI Magnate g 5 LETRAS Alexis & Fido g
e T.PINEIRC. MAGNATE (R.OLIVEIRA A QUILES) vl /MACHETE =% DOLBE ANALES (JLMARTINEZR.ORITZ) SONY BMG NORTE
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‘ MARC ANTHONY E! Cantante (Soundtrack) TIERRA CALl Enamorado [re Ti: Edieion Especial = s MIGUEL BOSE Papito
. ! "4 S EONY BAG NORTE 11824 (16 98} U el _VINEWUSIC 652210/UNIVERSAL LATIMO (°3.98 CDAVD) & % 81 48 43 _WARNER LATINA 699903 {18.98) G s
. AR CAMILA Todo Camblo "EL TRONC DE MEXICO Fuego Muevo “MARIANO BARBA En Vivo
e > 4 16 | SONY BMG NORTE 78272 (14.98) 2 27 % 13 UNIVERSAL LAT NO 009532 (11.98) o Ik 13 52 39 38 _THREE SOUND 621 (13 98} n
o L) | MARTINEZ CRUZ PRESENTA LOS SUPERREYES 1 Rearso De Los Reyes 3 28 13 16 RBD Celestial 1 @ (A AUTORIDAD O LASIERRA  Linea D Oro" Me Quede $in Nadie ¥ Muchos Exos Mas 53
o Bl | WARNER LATINA 262652 (15 98) - i | EWII TECEV SA 75852/VIRGIN (13.98) 3 DISA 729328 (5.98) B
i 3 ¥ GRUPO MONTEZ DE DURANGO Agarrese! () 42 29 MENUDO La Historia 10 @ 58 54 RKM. & KEN-Y Masterpiece: Commemorative Edition 4
DISA 724115 {12 98) = MS 603 OBGGMSQNV BMG NORTE (14.98) ® _PINA 008481/UNIVERSAL LATINO (15.98 CO DVD) ¢
AVENTURA K.O.B.: Live g ; - BRAZERDS MUZICAL DE DURANGO  Linen De Oro: La Abela Miopesr Muchos Extos Mas... MONCHY & ALEXANDRA Exitos
o ol & PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DVO) i+ @ 2 é@ 20 DISA 729316 (5 98) 38 o Y J & N 50191/SONY BWG NORTE (13.98 "
DADDY YANKEE El Cartel: The Big Boss @ MAZZO MUSICAL  Linea De Or: Leco Por Ti* Muchos Extos Mes AKWID Greatest Exitos
= EL CARTEL!NTERSCOPE 008937/iGA (13.98) o 1 - 53 44 _UNIJISION 311180/UG (5.38) ) 56 52 53 UNIVISION 31418306 (9.98) B -
VICENTE FERNANDEZ Historia De Un idolo | " VARIOUS AFTISTS 30 Bachatas Pega:mas Lo Nuewo Y Lo Meo- 2007 . VALENTIN ELIZALDE Mi Ultima Bohemia (En Vivo)
X 2 {8 7 _DISCOS 685 07405 SONY 8MG NORTE (16.98 B LY @ 35 52 MOCK % ROLL £0201/SONY BMG NORTE (13.98 2 57 43 3 UNIVERSAL LATING 009376 (13.98) 1
8 9.9 MARCO ANTONIO SOLIS La Mejor... Coleccion 3 @ 31 28 " LOS TUCANES DE TWUANA  La Meor... Coleccon De Corridos. 3 58 47 33 JENNIFER LOPEZ Como Ama Una Mujer 1
FONUVISA 353133/UG (10 98) = NI 311110 UG (10 98) EPIC 7 148 SONY BMG NORTE (18.98)
HECTOR LAVOE El Cantante: The Originals } “SERGIO VEGA Dueno De Ti.. Lo Mejor De El Shaka MARCO ANTONIO SOLIS Trozos De Mi Alma 2
= SN & FANIAEMUSICA 130269, UNIVERSAL LATIND (14.98) § 34 8 32 SONT BMG NORTE 10261 (16.98 CD/DND) ® 0 89 56 58 FONOVISA 352490/U6 (13 98) @ lj 1
VARIOUS ARTISTS Los Vaqueros: “Wild Wild Mixes JENNI RIVERA Vi Vida Loca BRONCO / LOS BUKIS / LOS TEMERARIOS BBT
g WY 009208/MACHETE (16.98 CD/DVD) # 4 o <643 FONOWSA 35301/UG (12.98) O 2 80 55 62 FONOVISA 352772/UG (10 98) - | U
VARIOUS ARTISTS Bachata # 1s DON OMAR lring Of Kings @ CASA DE LEONES Los Leones
1 1115 LA CALLE 330050/UG {12.98) n 36 30 30 VI 008362/ MACHETE (15.98) ® 60 64 WARNER LATINA 232444 (15 98) 1] 3
12 10 VARIOUS ARTISTS Echo Presenta: Invasion 10 @ 1 LA ARROLLADORA BANLSA EL LIMON  Linea De Oro: E1 Los Puros Huess Y Muchos ExBos Mas 3 62 57 55 VARIOUS ARTISTS WY Records Presents: Los Vaqueros 0 2
: VI 009207/MACHETE (14.98) - o 1 Disa 729327 (5 98) WY 008010/MACHEIE (15 8l +
1 . ALACRANES MUSICAL Ahora Y Siempre I + 40 IVY QUEEN Sentimiznto Fom BRONCO: EL GIGANTE DE AMERICA  Mas Broncos Que Nunca
@ 12 10 URIVISION 311054 UG {12 88) O 1981 20 49 UNSVISION 311140/UG (13 98) al | Ol Bt 61 FONOVISA 353255 UG (12 98) w
24 16 17 BANDA ARKANGEL R-15 La Historia De La Mera Mera 13 @ 45 35 JOSE LUIS PERALES Y Coro Es EI? ...Los Exitos 14 @ 71 VARIOUS ARTISTS 30 Corridos: Muy Perrones 2
DISCOS BMG NORTE (16 98) DISCO3 605 10587/SONY BMG NORTE (14.98) ® s _FONOVISA 1
ALEJANDRO FERNANDEZ Viento A Favor ¢ : i LUNY TUNES & TAINY  Mas Flow: Les Benjamins e KARIS Los 4 Fantasticos
= 13 SONY BMG NORTE 1116.98) B - 2 4—0 | M % MAS F_OW 230813 MACHETE (15.98) # 1 85 32 ¥ _PINA 270195/UNIVERSAL LATINO (13.98) 32
46 14 12 CHRISTIAN CASTRO El Indomable 4 m BETO Y 5US CANARIDS  Linea De Oro: No Predo Olvidarte ™ Muchos Exitos Mes 4 66 66 63 LOS CREADIOREZ DL PASITO DURAGUENSE DE AL FREDD RAMIREZ  Recio, Recio Mis Creadorez 1
UNIVERSAL LATINO 009199 {10.98) @ g “!!SA 720326 (5 98) ‘ DISA 720982 (11.98)
MANA Amar Es Combatir LOS TERRIBLES DEL NORTE 30 Corrdos: Historias Nortenas o LOS CADETES DE LINARES Las Mas Canonas
@ 819 WARNER LATINA 63661 (18.98) @ 2 m e 550 FREDDIE 1389 (3 98) - [e87 - 59 BCi LATINO 41260/BC1 (6.98) B
: HECTOR LAVOE A Man And His Music ; VALZNTIN ELIZALDE Vencedcr GRUPO BRYNDIS Solo Pienso En Ti
8 152 FANIA 130144/EMUSICA (19.98) 15 a8 7 _UNIVERSAL LATNO 006611 (9.98) 1 68 68 66 DISA 721017 (10 98) 3
- EL CHAPO DE SINALOA Te Va A Gustar 7 d AB. QUNTAMILLA Il PRESENTS KUMBIAKINGS  Greatest Hits Album versiors ‘ LOS TIGRES DEL NORTE Detalles Y Emociones
e 1) 14 0ISA 724118 (12.98) 3 =o EMI TELEV SA 90331 (13.98) L &~ FONOVISA 353044/UG (12.98) Q 2
ZION The Perfect Melody WISIN & YANDEL Pa'l Mundo _ ANDY ANDY Tu Me Haces Falta
20 20 18 BABY/CMG/SRC/UNIVERSAL MOTOWN 009029/UMRG (13.98) g 2 45 36 39 MACHETE 361432 (15.98) ® 1 #0054 EMI TELEVISA 97977 (15.98 54
" LOS HUMILDES VS. LA MIGRA  Los Humildes Vs. La Migra BRONCC / LDS BUKIS / LOS "EMERARIDS B.B.T. 2 XTREME Haciendo Historia
@ 3 2 BCi LATINO 41593/BCI {6.98) 2z “ a4 FONOVISA 353103 UG (10.98) s 10 71 63 59 LA CALLE 340011/UG (13.98) “on
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22 A2 FONOVISA 353283/UG (10.98) Ly 8] 40 3 DISA 121031 (11.98) ] L e el SONY BMG NORTE 05302 (12.98) @ z
23 21 2 LOS BUKIS / BRONCO / LOS TEMERARIOS B.B.T.3 17 @ KANY GARCIA Cualquier Dia 4 @ 75 GRUPO BRYNDIS Remezciados Y Remasterizados 58
_FONOVISA 353269/U6 (10.98) - SONY 314 NORTE 89255 (14.98) DISA 720609 (9.98) e
DUELO En Las Manos De Un Angel CONJUNTO >RIMAVERA De ando Huella ...El Final CALLE 13 Residente O Visitante
@ 3B _UNIVISION 31 056/ (12 98} ¥ RN 46 46 FONOUISA 35558 UG 112 98 4 2 ra 67 51 _Suwv BMG NORTE 03170 (16.98) 1
, ALEJANDRA GUZMAN  Reina De Corazones: La Historia... JUAN LUIS GUERRA Y 440 La Llave D2 Mi Corazon ¢ EL CHAPO DE SINALOA  La Noche Perfecta
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MI GENTE

MARC ANTHORY (SONY BMG NORTE)

, YSITE DIGO
FANNY LU (UNIVERSAL LATINO)

3 MI CORAZONCITO
. AVENTURA (PREMIUM LATIN)
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4 GLORIA ESTEFAN (BURGUNOY/SONY BMG NORTE)
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MICHAEL STUART (MACHETE)
- AYER LA VI
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" LAGRIMAS DEL CORAZON
~_GRUPO MONTEZ DE DURANGO (DISA}

DE TI EXCLUSIVO

LA ARROLLADORA BANDA EL LIMON (DiSA/EDIMONSA)
BASTA YA

. CONJUNTO PRIMAVERA (FONOVISA)

MIL HERIDAS

CUISILLOS (MUSART/BALBOA)

POR AMARTE ASI

| ALACRANES MUSICAL {UNIVISION)
OLVIDAME TU

DUELO (UNIVISION)

A TI SI PUEDO DECIRTE

_ EL CHAPO DE SINALOA (DISA)

UN JUEGO

. LOS R{ELEROS DEL NORTE (FONOVISA)

ESO Y MAS

'» JOAN SEBASTIAN (MUSART/BALBOA)

PAZ EN ESTE AMOR

FIDEL RUEDA {MACHETE)

MIRAME

JENNI RIVERA {FDNOVISA)

LAGRIMAS DE SANGRE

LOS TIGRES OEL NORTE (FONOVISA)

CHUY Y MAURICIO

EL POTRO DE SINALOA (MACHETE)
CUANDO REGRESES

PATRULLA B1 (DISA)
. BASTO
INTOCABLE (EMI TELEVISA)

Data for week of SEPTEMBER 1, 2007 |

For chart reprints call 646.654.4633

nd for Hot Dance Club Pl
e

and Hot Dance Singles Salas

¥ rrohis reserved HOT DANCE A::;:lv 7 dance

TITLE
ARTIST 144PRINT / PROMOTION LABEL
LIKE THIS ]
KELLY ROWLAND FEAT. EVE MUSIC WORLD/COLM@E_.
DON'T STOP THE MUSIC
RIHANNA SRP/OEF JAM/IDJMG
' DEEP INTO YOUR SOUL
~ FRISCIA & LAMBOY NERVOUS
MY MAN
AMUKA JVM
SOUND OF FREEDOM
BOB SINCLAR YELLOW/SILVER LABEL/TOMMY BOY
MAKE IT LAST
3 DAVE AUOE FEATURING JESSICA SUTTA AUDACIQUS
 STEP INTO THE LIGHT
_' DARREN HAYES POWDERED SUGAR RECORDS
SO FAR
MIGUEL MIGS SALTED/OM
~ WHINE UP
* KAT DELUNA FEATURING ELEPHANT MAN EPIC
STRANGER
HILARY DUFF HOLLYWDOD
' TIME
~ SPEAKERBOX FEAT. MICHELLE SHAPROW TRACKWORKS
LOST AND FOUND
DELERIUM NETTWERK
' LOVE VIBRATIONS
~ BARBARA TUCKER B STAR/MUSIC PLANT
STAND BACK
STEVIE NICKS REPRISE
OUTTA MY MIND
OHSHA KAl ACT 2 /MUSIC PLANT
SHE'S MADONNA
ROBBIE WILLIAMS WITH PET SHOP BOYS VIRGIN
ACTIVATE MY BODY
PERRY TWINS FEATURING JANIA PERRY TWINS
LIVE, LUV, DANCE
G RON PERKOV ARPEE
~ THNKS FR TH MMRS
FALL OUT BOY FUELED BY RAMEN/ISLAND/IDIMG

DEFYING GRAVITY
IDINA MENZEL REPRISE/WARNER BROS.

POWERE3/.\Y
(1. S SMPLY RED SIMPLYRED.COM

FIND A NEW WAY
YOUNG LOVE ISLAND/ID MG

' GIVE ME DANGER

. DANGEROUS MUSE 15t WARNER BROS.
MAKES ME WONDER
MAROON 5 ALY LT TONE/INTERSCOPE

POWER OF ATTRACTION
NATALIA UNLEASHED

tor ELECTRONIC
J ALBUMS..

POP.

TITLE
ARTIST ("MPRINT / PRDMOY)ON&ABEL)
CAMILA
TODO CAMBLO (SONY BMG NORTE)
MARCO ANTONIO SOLIS
LA MEJOR.., COLECCION (FONOVISA/UG)
ALEJANDRO FERNANDEZ
. VIENTO A FAVOR (SONY BMG NORTE})
MANA
| AMAR ES COMBATIR (WARNER LATINA)

ALEJANDRA GUZMAN
~ REINA DE CORAZONES: LA HISTORIA... (D1SCOS 605/SONY BMG NORTE)
RBD
CELESTIAL (EMI TELEVISA/VIRGIN}
MENUDO
LA HiSTOR!A (D1SCOS 605/SONY BMG NORTE)
JOSE LUIS PERALES
Y COMO ES EL? ...L0S EXITOS (DISCOS 605/SONY BMG NORTE)
A.B. QUINTANILLA IIl PRESENTS KUMBIA KINGS
GREATESY HITS ALBUM VERSIONS (EMI TELEVISA)
KANY GARCIA
CUALQUIER 01A (SONY BMG NORTE)
.~ MIGUEL BOSE
PAPITO (WARMER LATINA)
JENNIFER LOPEZ
COMO AMA UNA MUJER (EPIC/SDNY BMG NORTE)
- MARCO ANTONIO SOLIS
TROZOS DE M ALMA 2 (FONOVISA/UG)
ROBERTO CARLOS

EXITOS (DISCOS 605/SONY BMG NORTE)

ANA GABRIEL
~ CANCIONES DE AMOR (DISCOS 605/SONY BMG NORTE)

TITLE
ARTIST {IMPRINT / PROMOTION LABEL)
MARC ANTHONY
E CANTANTE (SOUNDTRACK) (SONY BMG NORTE)
~ AVENTURA
K.0.B.: LIVE (PREMIUM LATIN/SONY BM_G_NQRTE)
, HECTOR LAVOE
* EL CANTANTE: THE ORIGINALS (FANIAVEMUSICA/UNIVERSAL LATIND)
VARIOUS ARTISTS
BACHATA # 18 (LA CALLE/UG)
- HECTOR LAVOE
A MAK AND HiS MUSIC (FANIAVEMUSICA)
VARIOUS ARTISTS
30 BACHATAS PEGADITAS. LD NUEVO ¥ LO MEJOR 2007 (MOCK & ROLL/SONY BIMG NORTE)
~ JUAN LUIS GUERRA Y 440
~ LALLAVEDEMI CORAZON (EMI TELEVISA)

MONCHY & ALEXANDRA
EXITOS (J & N/SONY BMG NORTE)

:11 HACIENDO HISTORIA (LA CALLE/UG) IN BETWEEN MUTE 9364

gn- THE CHEMICAL BROTHERS L]
 WE ARE THE NIGHT FREESTYLE DUST 415ASTRAWERKS |
IMOGEN HEAP
_ SPEAK FOR YOURSELF RCA VICTOR 72532
JUNIOR SENIOR kit
HEY HEY MY MY YO YO CRUNCHY FROG 10927/RYKODISC
THE COUNTDOWN SINGERS 1
FOREVER DISCO MADACY SPECIAL PRODUCTS 52379MADACY
3 TIESTO "
~ | ELEMENTS OF LIFE MAGIC MUZIK 1515/ULTRA
Uk 6 JUSTICE
CRDSS ED BANGER/VICE 24892/ATLANTIC
= "‘ GNARLS BARKLEY
0 .77 ST ELSEWHERE DUVNTOWN 70003*/ATLANTIC®
10 10 DEPECHE MODE
i . THE BEST OF DEPECHE MOBE. VOLUME t SREAMUTEREPRISE 44256\WARNER BROS ()
DAFT PUNK =
“ MUSIQUE VOL. I: 1993-2005 VIRGIN 58405 ]
BJORK
- VOLTA ELEKTRA/ATLANTIC 135868/AG®
BILLIE HOLIDAY
* REMIXED & REIMAGINED LEGACY/COLUMBIA B5088/SONY MUSC
- LCD SOUNDSYSTEM
'SOUND OF SILVER DFA 85114/CAPITOL
. JOHNNY BUDZ & CATO K og.
~ ULTRA.WEEKEND 3 ULTRA 1532 %
'VARIOUS ARTISTS
FOREVER FREESTYLE RAZOR & TIE 89147
JOHNNY VICIOUS
™ THRIVEMIX PRESENTS. TRANCE ANTHEMS 2 THRIVEDANCE 90771/ THRVE
-, JOHNNY VICIOUS

THRIVEMIX PRESENTS: DANCE ANTHEMS THRIVEDANCE $0760 THAIVE
' ¢a MADONNA "
=% CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460% 70
ARMIN VAN BUUREN
A STATE OF TRANCE 2007 ULTRA 1545
' DIGITALISM
_ IDEALISM ASTRALWERKS 89240
THE RIDDLER & TREVOR SIMPSON
| ULTRA.DANCE 08 ULTRA 1485
fif: VARIOUS ARTISTS
. ULTRA. 10 ULTRA 1553
CASCADA
b~ EVERYTIME WE TOUCH ROBRINS 75064
Q,I SHE WANTS REVENGE
= SHE WANTS REVENGE PERFECTKISS/FLAYLESSGEFFEN 005567 *NTERSCOPE

KARIS ARTIST
LOS 4 FANTASTICOS (PINA/UNIVERSAL LATIND) TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
; Rﬁ 1¢ ANDY ANDY P2 | BLAGK AUDIO I
Pl TU ME HACES FALTA (EMI TELEVISA) oL CEXCELLS TINY EVIL/INTERSCOPE 0095121GA
.~ XTREME PAUL VAN DYK —

e
4

ot

MARC ANTHONY
REGRESO EL JEFE (MACHETE)
E; _"JOSEPH FONSECA
s LIVE {VENEMUSIC/UNIVERSAL LATING)
MARTINEZ CRUZ PRESENTA LOS SUPER REYES
AGARRESEI (DISA)
ALACRANES MUSICAL
LA HISTORIA DE 1L.A MERA MERA (DISCOS 605/SONY BMG NORTE)
s EL CHAPO DE SINALOA
LOS HUMILDES VS. LA MIGRA (BCI LATINO/BCI)
LOS BUKIS / BRONCO / LOS TEMERARIOS
wj 12 TIERRA CALI
k "3 ENAMORADO DE T1: EDICION ESPECIAL (VENEMUSIC/UNIVERSAL LATIND)
BRAZEROS MUSICAL DE DURANGO

LINEA OE ORO: LA ABEJA MIOPE Y MUCHOS EXITOS MAS... (0ISA)

_ MAZIZO MUSICAL
| ~ LINEA DE ORD: LOCO POR TI Y MUCHOS EXITOS MAS

T ’_3 SIGO SIENDO YO (SONY BMG NORTE)
- ELVIS CRESPO
17 GRUPO NICHE
UNA AVENTURA...LA HISTORIA (SONY BMG HORTE)
TITLE
ARTIST (IMPRINT / PROAMDTION LABEL)
.-.'; EL REGRSO DE LOS REYES (WARNER LATINA)
GRUPO MONTEZ DE DURANGO
- ICENTE FERNANDEZ
HISTORIA DE UN lDULﬂﬂJ\SCOS 605/SONY BMG NORTE)
__AHORA Y SIEMPRE (UNIVISION/UG)
" BANDA ARKANGEL R-15
CHRISTIAN CASTRO
EL lNDDMABLE {UNIVERSAL LATINO)
TE VA A GUSTAR (0I1SA)
" LOS HUMILDES VS. LA MIGRA
LOS BUKIS
20 RECUERDOS INOLVIOABLES (FONOVISA/UG)
E.8.13 (FONOVISA/UG)
n 15, DUELO
. B EN LAS MANDS DE UN ANGEL (UNIVISION/UG)
- 40 EL TRONO DE MEXICO
FUEGD NUEVO (UNIVERSAL LATIND)

s

et
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S TITLE
ARTIST IMPRINT / PRDMOTION LABEL
EVERYBODY DANCE (CLAP YJUR HANDS)
" DEBORAH COX DECO
LOVESTONED
JUSTIN TIMBERLAKE JIVE/ZOMBA
R L
OOH LA LISHIOUS
JAY MEN MARIAN
BE FREE
JASON ANTONE CHICKIE/MUSIC PLANT
I'M NOT FEATURING YOU
TAYLOR OAYNE SILVER LABEL/TOMMY 30Y
BECAUSE OF YOU
NE-YD DEF JAM /IDJMG
- WHITE LIES
~© | PAUL VAN OYK FEATURING JESSICA SUTTA MUTE

33 3 LET'S DO IT
e

NOA TYLO CLIMAX MUSIC ENTERTAINKENT
"2 ARIZONA BUMP
* ROD CARRILLO ROD CARRILLO
WALK AWAY
TONY MORAN FEAT. KRISTINE W. DANCE MUSIC PRODUCTIONS INC.
BUT BEAUTIFUL
BILLIE HOLIDAY LEGACY/COLUMBIA
EVOLUTION
KOAN VIRGIN
HEART SHAPED GLASSES {WHEN THE HEART GUIDES THE HAND)
. MARILYN MANSON INTERSCOPE
SALALA
| ANGELIOUE KIDJO FEAT. PETER GABRIEL STAFBUCKS /RAZOR & TIE
GIRL, | TOLD YA
VALERIA INTERSCOPE
ROLLERCOASTER
ERIKA JAYNE RM RECORDS
. UMBRELLA
© RIHANNA FEATURING JAY-Z SRP/DEF JAW/IDIM'S
DO YOU KNOW? (THE PING PONG SONG)
ENRIOUE IGLESIAS UNIVERSAL LATINO/INTERSCOPE
JACK'S SUITE
HANS ZIMMER WALT DISNEY
BOOM BOOM... REMIXED
PAUL LEKAKIS RNL
~ 1 JUST DIED IN YOUR ARMS TONIGHT
LEANA SWEDI:H DIVA
NEVER AGAIN
KELLY CLARKSON RCA/RMG
RAPTURE 2007
© 10 MADE
OVERIT
_ TIFFANY AFFAIR REPRISE
ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

~
1 ¢l A o
TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

31 STRANGER |
HILARV OUFF HOLLYWOOD

3 14 UMBRELLA
RIHANNA FEATURING JAY-Z SRP/DEF JAM/IDJMG

', LOVESTONED
2 .21 JUSTIN TIMBERLAKE JIVE/ZOMBA

o L5 STOP ME

_ MARK RONSON FEAT. OANIEL MERRIWEATH:R ALLICO/RCARME

FEELS LIKE HOME
10 4

~ MECK FEATURING DINO YOSH!1OSHI/DEEP OISH
WHITE LIES

PAUL VAN DYK FEATURING JESSICA SUTHA MUTE

" LOVE IS GONE

. DAVID GUETTA FEATURING CHRIS WILLIS PERFECTD/ULTRA
DON'T STOP THE MUSIC

RIHANNA SRP/DEF JAM/IDSMG

¢ PUT 'EM UP

i1 6

é.A‘H"; EDUN ROBBINS
4 (¢ MAKES ME WONDER
" MARDON 5 ARM/OCTONE/INTERSCOPE

-E FEEL TOGETHER
2 12 WHINE UP
i KAT DELUNA FEATURING ELEPHANT MAN ZPIC
 THE WAY | ARE
TIMBALAND FEAT. KER! HILSON MOSLEY/BLACKGROUNDANTERSCOPE
21 KIM LEONL ROBBINS
"i;*. ', THNKS FR TH MMRS
- . FALL DUT BOY FUELED BY RAMEN/ISLAND/IDJM3
GLAMOROUS
FERGIE FEATURING LUDACRIS WILL.| AMAM&M/INTERSCOPE
: " BOB SINCLAR YELLOW/SILVER LABEL/TOMMY BOY
o
SPEAKERBOX FEAT. MICHELLE SHAPROW [RACKV/ORKS
4 YOUNG FOLKS
e !; PETER BJORN AND JOHN FEAT. VICTORIA BERGSMAN ALMOSTGOLDRELCOLUMBIA
FUNKERMAN & FEDOE LE GRAND PRESENT F TO THE F NERVOUS
g 'y CARRY ME AWAY
_CHRiS LAKE FEATURING EMMA HEWITT NERVOUS
_ ‘44 ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY. GEFFEN
- ARMAND VAN HELOEN ULTRA
2 BECAUSE OF YOU
L NE-YO OEF JAM.IDJMG

r 3 BEN MACKLIN FEATDRING TIGER LILY NERVOUS

TAGAIN

" SOUND OF FREEDOM

47 3 WHEELS IN MOTION
| WANT YOUR SOUL
13

RELAX, TAKE IT EASY
MIKA CASABLANCA/UNIVERSAL REPUBL C

Go to www.billbcard.biz for complete chart data | 69
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JAPAN

ALBUMS

(SOUNDSCAN JAPAN)

SUKIMASWITCH
GREATEST HITS (SUKIMASUICCHI) BMG JAPAN

AUGUST 21, 2007

ZARD
SOFFID DI VENTO BEST OF IZUMI SAKAI B-GRAM

ZARD
BREZZA DI MARE DEDICTED TO IZUMI SAKAi B-GRAM

HIDEAKI TOKUNAGA
VOCALIST3 (LIMITED VERSION B) UNIVERSAL

MONKEY MAJIK
SORA WA MARUDE AVEX TRAX

ORANGE RANGE
RANGE <111y

HIDEAKI TOKUNAGA
VOCALIST3 (LIMITED VERSION A) UNIVERSAL

VARIOUS ARTISTS
R35 SWEET J-BALLADS WARNER

ORANGE RANGE
ORANGE SONY

MICRO OF DEF TECH
LAID BACK UNIVERSAL

FRANCE

ALBUMS

{SNEP/IFDP/TITE-LIVE}

MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND

AUGUST 21, 2007

AMY WINEHOUSE
BACK TO BLACK ISLAND

GREGORY LEMARCHAL
LA VOIX DUN ANGE MERCURY

CHRISTOPHE MAE
MON PARADIS WARNER

ROSE
ROSE SOURCE

DAVID GUETTA
POP LIFE EMI

NORAH JONES
NOT TOO LATE BLUE NOTE

MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE

CHAPITRE 7
MC SOLAAR UP

KENZA FARAH
AUTHENTIK UP

ITALY

UNITED KINGDOM ><

ALBUMS
28 zE
F =z (THE OFFICIAL UK CHARTS €0.) AUGUST 19, 2007
1 New ELVIS PRESLEY

THE KING RCA
1 KATE NASH

£ MADE OF BRICKS FICTION/POLYDOR
2 3 NEWTON FAULKNER

HAND BUILT BY RDBOTS UGLY TRUTH
4 7 AMY WINEHOUSE

BACK TD BLACK ISLAND
5 5 MIKA

LiFE IN CARTOON MOTIDN CASABLANCA/ISLAND
6 4 AMYMACDONALD

__THIS IS THE LIFE VERTIGO
¥ 5 TIMBALAND
- TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE

g o PAULPOTTS

ONE CHANCE SYCO

PRINCE
= ° ULTIMATE WARNER
10 13 BIHANNA

GOOD GIRL GONE BAD SRP/DEF JAM

AUSTRALIA “=

nE
ﬁ =X (ARIA)
4+ | FERGIE
THE OUTCHESS WILL | AM/AGM/INTERSCOPE

AUGUST 18, 2007

; PINK
2 2 0T 0EAD LAFACE Z0MBA
3 4 PAULPOTTS

ONE CHANCE SYCO
99 ELVIS PRESLEY
THE KING RCA
MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE
New KATIE NOONAN

o b
w

S SKIN MUSHROOM
7 5 MiKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND
s ¢ POWDERFINGER
DREAM DAYS AT THE HOTEL EXISTENCE UNIVERSAL
14 THE JOHN BUTLER TRIO
L GRAND NATIONAL JARRAH RECORDS

GOOD CHARLOTTE
10 13 GOOO MORNING REVIVAL £PIC

(FIMUNIELSEN) AUGUST 6, 2007

’1' , MIGUEL BOSE
PAPITO CARCSELLO
2 3 ELISA
SOUNDTRACK'96-96 SUGAR
3 , BIAGIO ANTONACCI
VICKY LOVE (RIS MERCURY
4 4 NEGRAMARO
LA FINESTRA SUGAR
s s MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE
6 © LINKIN PARK
MINUTES TO MIONIGHT MACHINE SHOP/WARNER BROS
7 o LAURA PAUSINI
10 CANTO ATLANTIC =
s 5 TOKIO HOTEL
SCREAM ISLAND
e 10 AVRIL LAVIGNE
THE BEST OAMN THING RCA
10 1§ MARIO BIONDI

HANDFUL OF SOUL SCHEMA

SINGLES

(MEDIA CONTROL)

VAYAMOS COMPANEROS
MARQUESS WARNER

AUGUST 21, 2007

HOT SUMMER
WARNER

UMBRELLA
RIHANNA FT. JAY-Z SRP/DEF JAM

DEAR MR. PRESIDENT
PINK LAFACE ZOMBA

RELAX TAKE IT EASY
MIKA CASABLANCA/ISLAND

W o MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND
» | BEFOUR
ALL 4 DNE UNIVERSAL
'3 4 LINKIN PARK
= MINUTES TO MIONIGHT MACHINE SHOP/WARNER BROS
4 5 MARQUESS
FRENETICA WARNER
s 3 PRINCE

70 |

PLANET EARTH COLUMBIA

—x
2 2u

-
=3 =% (PROMUSICAE/MEOIA)

1 4 LOS LUNNIS
OAME TU MANO EL BAILE DEL VERAND SONY BMG

AUGUST 22, 2007

» MIGUEL BOSE
PAPITO CAROSELLOD

2
F 3 BANGHRA
4q

LA DANZA DEL VIENTRE VALE
DAVID BISBAL
PREMONICION VAL E
| 5 ALEJANDRO FERNANDEZ
e VIENTO A FAVOR SONY BMG

g KIKO & SHARA

= UNA DE 008 SONY BMG PEP'S

2 7 FITOYLOS FITIPALDIS
POR LA BOCA VIVE EL PEZ DRO
RBD

8 8 pesris vinoin

B0 LA QUINTA ESTACION
EL MUNDO SE EQUIVOCA SONY BMG

10 g MANA

AMAR ES COMBATIR WARNER

FINLLAND

SINGLES

WEEK

{YLg) AUGUST 22, 2007
s KUMMITUSJUNA

KOT!TEOLLISUUS MEGAMANIA/JOHANNA KUSTANNUS
12 NE JAA JOTKA JAA

KLAMYDIA KRAKLUND
2| 13 HETKEKSI EN SULLE RUPIA

LAUR! TAHKA & ELONKERJUU UNIVERSAL

TYTOT TYKKAA
TEA EMI

1g SUMMER WINE
VILLE VALD/NATALIA AVELDN WARNER

1 1 ARI KOIVUNEN
FUEL FOR THE FIRE £PIC

o TEA
TYTOT TYKKAA EMI
JOHANNA KURKELA

o TS

2

B 7 ARMORITANAS WARNER
4 5 HURRIGANES

SCANDIA YEARS 1977 - 1984 WARNER
5 NEW AMORAL

REPTILE RIDE SPINEFARM
= - —————— I~ —|

Go to www.billboard.biz for complete chart data
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GERMA

ALBUMS

(MEDIA CONTROL)

,» BEFOUR
ALL 4 ONE UNIVERSAL

AUGUST 21, 2007

3 MARQUESS
FRENETICA WARNER

g THE ROLLING STONES
THE BIGGEST BANG UNIVERSAL

4 SPORTFREUNDE STILLER
LA BUM VERTIGO

g ICH + ICH
VOM SELBEN STERN UNIVERSAL
4 LAFEE

JETZT ERST RECHT CAPITOL

g LINKIN PARK
MINUTES TO MIDNIGHT MACHINE SHOP/WARNER BROS

5 NELLY FURTADO
LOOSE MOSLEY/GEFFEN

7 MARK MEDLOCK
MR. LONELY COLUMBIA

41 ELVIS PRESLEY
THE KING RCA

CANADA [0

ALBUMS
=
nE
=X (NIELSEN BDS/SOUNDSCAN) SEPTEMBER 1, 2007
NEW SOUNDTRACK
HIGH SCHOOL MUSICAL 2 WALT DISNEY/UNIVERSAL
NEW ELVIS PRESLEY
INTRODUCING ELVIS COMMERCIAL CANADA/RCA/SONY BMG
9 RIHANNA
600D GIRL GONE BAD SRP/DEF JAM/UNIVERSAL
) SOUNDTRACK
HAIRSPRAY DECCA/UNIVERSAL
4 TIMBALAND
TIMBALAND PRESENTS SHOCK VALUE MOSLEY/BLACKGROUND/INTERSCOPE UNIVERSAL
3 BON JOVI
LOST HIGHWAY MERCURY/ISLAND/UNIVERSAL
5 FERGIE

THE DUTCHESS WILL | AM/A&M/INTERSCOPE/UNIVERSAL

7 MICHAEL BUBLE
CALL ME IRRESPONSIBLE 143/REPRISE/WARNER

g AMY WINEHOUSE
BACK TO BLACK ISLAND UNIVERSAL

g AVRIL LAVIGNE
THE BEST DAMN THING RCA/SONY BMG

MEXICO =

ALBUMS

{BIMSA)

; ALEJANDRO FERNANDEZ
VIENTO A FAVOR SONY BMG

AUGUST 20, 2007

> MIGUEL BOSE
PAPITO WARNER
4 TIMBIRICHE
25 EM)
5 CAMILA
TODO CAMBID SONY BMG
3 LOLA

ERASE UNA VEZ EM) TELEVISA

19 LA 5A ESTACION
EL MUNDO SE EQUIVOCA SONY BMG

45 RICARDO MONTANER
LAS MEJORES CANCIONES DEL MUNDO EMI TELEVISA

VARIOUS ARTISTS
AMOR DEL BUEND SONY BMG

RBD
CELESTIAL (VERSAD EM ESPANHOL) EMi TELEVISA

34 RICKY MARTIN
MTV UNPLUGGED COLUMBIA

POLAND

(ZwI.ZEX PRODUCENTDW AUDIO VIDEC}

DODA
DIAMONO BITCH IZABELIN

AUGUST 17, 2007

VARIOUS ARTISTS
RMF FM NAJLEPSZA MUZYKA POD SLONCEM POMATON

3 VARIOUS ARTISTS
RMF FM NAJLEPSZA MUZYKA PO POLSKU 1ZABELIN

RIHANNA
_GDOD GIAL GONE BAD SRP DEF JAM

VARIOUS ARTISTS
THE BEST DISCO... EVER! EMI

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

10 TIMBALAND
TIMBALAND PRESENTS. SHOCK VALUE INTERSCOPE

KOMBI!
SLAD IZABELIN

VARIOUS ARTISTS
BRAVO HITS LATO 2007 MAGIC RECORDS

g AGA ZARYAN
UMIERA PIEKNO 4EVER

Data for week of SEPTEMBER 1, 2007 |
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E (NIELSEN SOUNDSCAN INTERNATIONAL} SEPTEMBER 1, 2007
STRONGER
KANYE WEST ROC-A-FELLA/DEF JAM
3 THE WAY | ARE
TIMBALAND FT. KERI HILSON MOSLEY/BLACKGROUND/INTERSCOPE
5 | BIG GIRLS DON'T CRY
FERGIE WILL | AM/A&M!INTERSCOPE
4 KONICHIWA BITCHES (CLEAN VERSION)
ROBYN KONICHIWA
" 5 UMBRELLA
. RIHANNA FT JAY-Z SRP/DEF JAM
' 5 FOUNDATIONS
KATE NASH FICTION/POLYDOR
CLOTHES OFF!! (EXPLICIT ALBUM VERSION)
GYM CLASS HEROES DECAYDANCE FUELED BY RAMEN/ATLANTIC/LAVA
'8 g HEY THERE DELILAH
i PLAIN WHITE T'S FEARLESS/HOLLYWO 0D
SUBURBAN KNIGHTS (ALBUM VERSION)
HARD-FI NECESSARY
SHUT UP AND DRIVE
RIHANNA SRP/DEF JAM
DREAM CATCH ME
NEWTON FAULKNER UGLY TRUTH
DO YOU KNOW? (THE PING PONG SONG)
. ENRIQUE tGLESIAS UNIVERSAL LATIND/INTERSCOPE
HAMMA!
CULCHA CANDELA HOMEGROUNO/STYLEHEADS
WHEN YOU'RE GONE
. AVRIL LAVIGNE RCA
AYO TECHNOLOGY
50 CENT FT. JUSTIN TIMBERLAKE & TIMBALAND SHADY/ AFTERMATHINTERSCOPE
THE WAY | ARE (RADIO EDIT)
TIMBALANO FT. KERI HILSON MGSLEY/BLACKGROUND/INTERSCGPE
 AMOR GITANO
BEYONCE MUSIC WDRLD/COLUMBIA
RELAX, TAKE IT EASY
MIKA CASABLANCAMSLAND
SOULMATE
_NATASHA BEDINGFIELO PHONDGENIC
UMBRELLA (ALBUM VERSION)
RIHANNA FT, JAY-Z SRP, DEF JAM

NA NIA

[ SINGLES | : SINGLES

R
£
- 53 (ULTRATOP/GFK)
4 RELAX TAKE IT EASY
MIKA CASABLANCA/ISLAND
, DOUBLE JE
CHRISTOPHE WILLEM VOGUE
3 DE TEMPS EN TEMPS
__GREGORY LEMARCHAL MERCURY
UMBRELLA
RIHANNA FT. JAY-2 SRP/DEF JAM
THE WAY | ARE
TIMBERLAND FT. KERI HILSON INTERSCOPE

ALBUMS

1 2 MIKA
: LIFE IN CARTOON MOTION CASABLANGA/ISLAND
2 | GREGORY LEMARCHAL
LA VOIX D'UN ANGE MERCURY

3 15 ELVIS PRESLEY

THE ESSENTIAL ELVIS PRESLEY RCA
a4 3 CHRISTOPHE MAE

MON PARADIS WARNER

5 4 DAVID GUETTA
: POP LIFE VIRGIN

AUGUST 22, 2087,

¥y

HUNGARY

SINGLES

—

S

LAST
WEEK

(MAHASZ) AUGUST 17, 2007
MINDEN MOST KERDODIK EL
AKOS FEHER SOLYOM
2 MAGYARORSZAG
EGYESULT HANGOK SONY BMG

4 SZEPLOS VALL
: Yl CLUBSOLUTIONS

4 g LOVEIS GONE

DAVID GUETTA & CHRIS WILLIS VIRGIN

5 ngw SOMEWHERE OVER THE RAINBOW
Bl NAKSI VS. BRUNNER DANCE MANIA

ALBUMS

4 | BERECZKI ZOLTAN & SZINETAR DORA
: MUSICAL OUETT EMI
LGT
2 NEW \epzeir mipoRT EGY AMERIKAI HUNGAROTON
2 NELLY FURTADO
LODSE MOSLEY/GEFFEN
32 MAROON 5
__IT WON'T BE SOON BEFORE LONG ASM/OCTONE/INTERSCOPE
VARADI ROMA CAFE
ISTEN HOZOTT A CSALABAN SONY BMG

o > W

CHARTS LEGEND on Page 72
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EUROCHARTS

EURDCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND
ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. AUGUST 22, 2007

THE WAY | ARE
__TIMBERLAND FT. KERI HILSON INTERSCOPE

UMBRELLA
RIHANNA FT. JAY-Z SRP/DEF JAM

RELAX TAKE IT EASY
MIKA CASABLANCA/ISLAND

13

STRONGER
KANYE WEST ROC-A-FELLA

DAVID GUETTA & CHRIS WILLIS VIRGIN

__CHRISTOPHE WILLEM VOGUE
NEW

__FERGIE WILI

BIG GIRLS DON'T CRY
Al A&M/INTERSCOPE

LOVE IS GONE

4 MOTS SUR UN PIANO
PATRICK FIORVJEAN-JACQUES GOLOMAN RCA

DOUBLE JE

HAMMA!
CULCHA CANDELA URBAN

5

1

WITH EVERY HEARTBEAT
KLEERUP WITH ROBYN VIRGIN

GARCON
KOXIE A7

8

PRISON BREAK ANTHEM
AZAD URBAN

9

DO YOU KNOW? (THE PING PONG SONG)

__ENRIQUE IGLESIAS INTERSCOPE

18

VOM SELBEN STERN
ICH + (CH "0 OR

15

FOUNDATIONS
KATE NASH FICTION/POLYDOR

ALBUMS

¥ o N o '."".! » d%

-
o
it

&

12
3

14

15

LAST
WEEK

AUGUST 22, 2007

MIKA
LIFE IN CARTOON MOTION CASABLANCA/(SLAND

AMY WINEHOUSE
BACK TO BLACK [SLAND

ELVIS PRESLEY
THE KING RCA

NELLY FURTADO

__LOOSE MOSLEY/GEFFEN

RIHANNA
GOOD GIRL GONE BAD SRP/DEF JAM

LINKIN PARK
MINUTES TO MIDNIGHT MACHINE SHOP/WARNER BROS.

TIMBALAND
TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE

BEFOUR
ALL 4 ONE UNIVERSAL

MARQUESS

__FRENETICA WARNER

KATE NASH
MADE OF BRICKS f1(, T1ON/POLYDOR

See Chart Legend#or=ules and explanatiens,

SALES DATA
COMPILED 8Y

niclsen

}gg ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
SR MICHAEL BUBLE
CALL ME IRRESPONSIBLE 143/REPRISE 100313/WARNER Bgos,
2 ELLA FITZGERALD
-] 3 LOVE LETTERS FROM ELLA CONCORD JAZZ/STARBUCKS 30213/CONCORD
4, PINK MARTINI
iEV EUGENE! HLINZ 3
CHRIS BOTTI
LIVE: WITH ORCHESTRA & SPECIAL GUESTS COLUMBIA B0458/SONY MUSIC ®
DIANA KRALL
FROM THIS MOMENT ON VERVE 007323/VG
' TERENCE BLANCHARD
TALE OF GOD'S WILL BLUE NOTE 91532/BLG
VARIOUS ARTISTS
WE ALL LOVE ELLA: CELEBRATING THE FIRST LAOY OF SONG VERVE 008833/VG
2 THE BBC BIG BAND ORCHESTRA
B!G BANDS: MUSIC FROM THE WAR YEARS MADACY SPECIAL PRODUCTS 52249/MADACY
5 - BRUCE HORNSBY / CHRISTIAN MCBRIDE / JACK DEJOHNETTE
CAMP MEETING LEGACY 09663/SONY BMG
19 l4g MADELEINE PEYROUX
HALF THE PERFECT WORLD R_O_lJ{lDER 613252
1» 1 THE PUPPINI SISTERS i
Y - ) BETCHA BOTTOM DOLLAR VERVE 008409/VG =
> 13 g MICHAEL BUBLE
5’ CAUGHT IN THE ACT 143 REPRISE 49444/WARNER BROS. @
15 lgg CHRIS BOTTI
TO LOVE AGAIN: THE DUETS COLUMBIA 77505/SONY MUSIC ©®
8 17 “JANE MONHEIT
SURRENOER CONCORD 30050
FLORATONE

mm FLORATONE #LUE NOTE 93879/BLG

3 5 CHARLES MINGUS SEXTET WITH ERIC DOLPHY
CORNELL 1964 B1 uif NOTE 92210/BLG
DEBORAH COX
DESTINATION MOON “tECCA 008332/UNIVERSAL CLASSICS GROUP
DAVE BRUBECK
INDIAN SUMMER TELARC 83670
JOHN MCLAUGHLIN/JACO PASTORIUS/TONY WILLIAMS
_TRID OF DOOM LIVE LEGACY/COLUMBIA 96450/SONY BMG
MICHAEL BRECKER
~ PILGRIMAGE WA 3D95/HEADS UP
HARRY CONNICK, JR.
OH, MY NOLA COLUMBIA 88851/SONY MUSIC
NAT KING COLE
_THE VERY BEST OF NAT KING COLE CAPITOL 59324

“KATE MCGARRY
TARGET PALMETTO 2125
13 CHICK COREA AND BELA FLECK
THE ENCHANTMENT CONCORD 30252

CHARLIE HUNTER TRIO
MISTICO FANTASY 30265'CONCORO

14

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

3 YO-YO MA/THE SILK ROAD ENSEMBLE.CHICAGO SYMPHONY ORCHESTRA (HARTH-BEDOYA} I
NEW IMPOSSIBILITIES SONY GLASSICAL 10319/SDNY BMG MASTERWORKS

14

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA

12
16

38

MICHAEL BUBLE
CALL ME IRRESPONSIBLE REPRISE

NEWTON FAULKNER
__HAND BUILT BY ROBOTS UGLY TRUTH/SONY BMG

THE ROLLING STONES
THE BIGGEST BANG UNIVERSAL

1w

AVRIL LAVIGNE
THE BEST OAMN THING RCA

niclsen
Music Control

RADIO AIRPLAY

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITOREOD ANO
TABULATEO BY NIELSEN MUSIC CONTROL AUGUST 22, 2007

UMBRELLA
RIHANNA FT. JAY-Z SRP/POLYOOR

LOVE IS GONE

3 BAVID GUETTA & CHRIS WILLIS VIRGIN
5 SAYIT RIGHT
NELLY FURTABO MOSLEY/GEFFEN
g 1973
JAMES BLUNT ATLANTIC
4 LOVESTONED/I THINK SHE KNOWS INTERLUDE
L .IUSTIN TIMBERLAKE
9 BIG GIRLS DONIT CRY
FERGIE WILL | AM A&M/INTERSCOPE
5 WHEN YOU'RE GONE
AVRIL LAVIGNE RCA
; THE WAY | ARE
YIMBERLﬁND FT. KERI HILSON INTERSCOPE
g HOW TO SAVE A LIFE
THE FRAY EPIC
10 RELAX, TAKE IT EASY
MIKA CASABLANCA/ISLAND
1y LAST NIGHT
¥ P 0IDOY FY. KEYSHIA COLE BAD BOY/ATLANTIC
14 4 IN THE MORNING
GWEN STEFANI INTERSCOPE
13 DO YOU KNOW? (THE PING PONG SONG)
ENRIQUE {GLESIAS INTERSCOPE
15 LOVE TODAY
MIKA CASABLANCA/tSLAND
35 BEAUTIFUL GIRLS

SEAN KINGSTON SONY BMG

Data for week of SEPTEMBER 1, 2007 |

5 SOUNDTRACK
NO RESERVATIONS OECCA 009397/UNIVERSAL CLASSICS GROUP
45 STING
SDNGS FROM THE LABVRINTH_IZEOOBZP/UNIVERSAL CLASSICS GROUP
~JON NAKAMATSU/ROCHESTER PHILHARMONIC ORCHESTRA (TYZIK)
GERSHWAH. PIANO CONCERTO N F,RHAPSCDY IN BLUE CUBAN OVERTURE HARMOﬂlA MUNDI o_wfﬂ -3
‘3p YO-YO MA
| _APPASSIONATO SONY CLASSICAL 02668/SONY BMG MASTERWORKS
g VARIOUS ARTISTS
’ GOL1JOV: OCEANA OG 009069/UNIVERSAL CLASSICS GROUP
55 JOSHUA BELL
" VOICE OF THE VIOLIN SONY CLASSICAL 97779/SONY BMG MASTERWORKS
ANDRE RIEU
_THE HUMECDMING! DENON 17613/SLG
 CINCINNATI POPS ORCHESTRA (KUNZEL)
MASTERS ANO COMMANOERS: MUSIC FROM SEAFARING FLIM CLASSICS TELARC 60682 3
g STILE ANTICO
MUSIC FOR COMPLINE HARMONIA MUNDI 907419
MITSUKO UCHIDA
BEETHOVEN: PLAND SONATAS B 20 0P 181, #0 29, OP. 106
LANG LANG/ORCHESTRE DE PARIS (ESCHENBACH)
BEETHOVEN: PIANO CONCERTOS NOS. 1 & 4 DG /UNIVERSAL CLASSICS GROUP
MARK PADMORE/THE ENGLISH CONCERT (MANZE)
HANDEL: AS STEALS THE MORN... ARIAS & SCENES FOR TENOR HARMONIA MUNOI 907422
STING
THE JOURNEY & THE LABYRINTH THE MUSIC OF JOHN DOWLAND DG 008448/ INIVERSAL CLASSICS GROUP (#)
- GLENN GOULD
i BACH. GOLDBERG VARIATIONS - ZENPH RE-PERFORMANCE SONY CLASSICAL (3350/SONY BMG MASTERWORKS
CHANTICLEER
AND ON EARTH PEACE: A CHANTIGLEER MASS WARNER CLASSICS 146364 WARNER STRATEGC MARKETNG
EMERSON STRING QUARTET/ LEON FLEISHER
BRAHMS: STRING QUARTETS/PIANO QUINTET DG 0087 18/UNIVERSAL CLASSICS GROUP
ANNA NETREBKO
RUSSIAN ALBUM DG 008153/UNIVERSAL CLASSICS GROUP
SOUNDTRACK
THE PAINTED VEIL DG 008254/UNIVERSAL CLASSICS GROUP
ANDRE RIEU
. THE FLYING DUTCHMAN DENDN 17570/SLG
. LANG LANG
DRAGON SONGS DG 008233/UNIVERSAL CLASSICS GROUP ®
ANDRE RIEU
NEW YEAR'S IN VIENNA DENON 17572/5L6
JOSHUA BELL
THE ESSENTIAL JOSHUA BELL SONY CLASSICAL 07416/SONY BMG MASTERWORKS
NICOLE CABELL/THE LONDON PHILHARMONIC ORCHESTRA (DAVIS)
SOPRANG DECCA 006590/UNIVERSAL CLASSICS GROUP
~ LIBERA
ANGEL VDICES EMI CLASSICS 70523/BLG

For chart reprints call 646 654.4633
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- ARTIST
TITLE MPRINT & NUMBER / OISTRIBUTING LABEL
NAJEE
_RIS‘NG Sy[l HEADS UP 3129

DAVE KOZ
AT THE MOVIES CAPITOL 11405

BILLIE HOLIDAY
REMIXED & REIMAGINED LEGACY/COLUMBIA 85088/SONY MUSIC

KENNY G

-‘. 5 40 {1 IN THE MOOD FOR LOVE. . THE MOST ROMANTIC M=LODIES GF ALL TIME ARISTA B2690/AMG
ﬂ 5 g EUGE GROOVE
BORN 2 GROOVE NARADA JAZZ 78763/BLG
e § 13 ACOUSTIC ALCHEMY

THIS WAY RARADA JAZ? 65124/BLG

NORMAN BROWN
| STAY WITH ME PEAK 30218/CONCORD

GEORGE BENSON & AL JARREAU

=)
~

L4
e 7y GIVIN' IT UP MONSTER_Z&G/EOECER_D_
g 17 SIMPLY RED
o _STAY SIMPLYRED.COM 89935 B
wll BONEY JAMES
- e .J‘7 | SHINE CONCORY 30049

5 SOULIVE
~_NO PLACE LIKE SOUL STAX 23004/CONCORD
1 SPYRO GYRA
_GOOD T GO-GO HEADS UP 3127

PHIL PERRY
~ A MIGHTY LOVE SHANACHIE 5153
MARCUS JOHNSON
_THE PHOENIX THREE KEYS 145
PAUL TAYLOR
|_LADIES' CHOICE PEAK 30223/CONCORD
WAYNE BOYER
TASTE OF YOU (SABOR A MI): LOVE LATIN STYLE SPIRIT ONE 2024
ANDRE WARD
CRYSTAL CITY HUSH 959/0RPHEUS
JEFF KASHIWA
PLAY NATIVE LANGUAGE 0968
,, KIM WATERS

. YOU ARE MY LADY SHANACHIE 5147
DOWN TO THE BONE
SUPERCHARGED NARADA JAZZ 65123/BLE
JEFF LORBER
*_HE HAD A HAT BLUE NDTE 55611/BLG.
MARC ANTOINE

HI-LO SPLIT PEAK 30222/CONCORD
KENNY G
THE ESSENTIAL KENNY G LEGACY/ARISTA 75487/RMG
KEIKO MATSUI
MOYO SHOUT! FACTORY 10479/SONY MUSIC
PAUL BROWN & FRIENDS
WHITE SAND PEAK 30147/CONCORO

ARTIST
| TITLE IMPRINT & NUMBER / DISTRIBUTING _ABEL
JOSH GROBAN
AWAKE 143/REPRISE 44435/WARNER BROS. &
: ANDREA BOCELLI
7 o | AMORE SUGAR/DECCA 006069/UNIVERSAL CLASSICS GROUP
IL DIVO
ANCORA SYCO/COLUMBIA 76914/SONY MUSIC
93 SOUNDTRACK
PRIDE & PREJUDICE DECCA 005620/UNIVERSAL CLASSICS GROUP
IL DIVO
| SIEMPRE SYCO/COLUMBIA 02673/SDNY MUSIC
SOUNDTRACK
L VIE EN ROSE ODEON/EMI CLASSICS 67822/BLG
- ANDREA BOCELLI
- UNDER THE DESERT SKY SUGAR/DECCA 007831/UNIVERSAL CLASSICS GRIUP &
ANDREA BOCELLI C
" AMOR SUGAR/VENEMUSIC 006144/UNIVERSAL LATIND &
= - JUANITA BYNUM & JONATHAN BUTLER
= GOSPEL GOES CLASSICAL FLOW 1894 MARARATHA! ]
MORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (JESSOP)
SHOWTIME! MUSIC OF BROADWAY ANO HOLLYWOOD MORMCN TABERNACLE ZHOIR 4973811
JOHN WILLIAMS/YO-YO MA/ITZHAK PERLMVAN
- MEMOIRS OF A GEISHA [SOUNDTRACK) SONY C_LASSICAL 74708/SONY BMG ASTERWORKS
NATHAN GUNN
JUST BEFORE SUNRISE SONY CLASSICAL 06510/SONY BMG MASTERWORKS
' SARAH BRIGHTMAN
~ DIVA: THE SINGLES COLLECTION NEMO STUDIO/ANGEL 73671/BLG
HAYLEY WESTENRA
" CELTIC TREASURE DECCA 008560 UNIVERSA- CLASS CS GROUP
- MORMON TABERNACLE CHOIR
THEN SINGS MY SOUL MORMON TABERNACL- CHOIR 70036
CHLOE
WALKING IN THE AIR MANHATTAN 42961/BLG
MORMON TABERNACLE CHOIR
| LDVE IS SPOKEN HERE M0RMON TABERNACLE CHOIR 0017
HAYLEY WESTENRA
ODYSSEY DECCA 005440 UNIVERSAL CLASSICS GROUP
VARIOUS ARTISTS
IMMORTALIZED: THE STRING QUARTET TRIBUYE TO EVANESCENCE v TAMIN 9432
SOUNDTRACK
THE DA VINC) CODE DECCA 006479/UNIVERSAL CLASSICS GROUP
THE CELTIC TENORS
REMEMBER ME T=1 ARC 81167
SARAH BRIGHTMAN
LOVE CHANGES EVIRYTHING THE ANDREW LLOYD WEBBER COLLECTON VOL 2 DECA D0SS7TOUNVERSAL CLASSICS GROLP
VITTORIO
| VITTORID PULYDOR DECCAMUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP
VARIOUS ARTISTS
STRUNG OUT ON THREE DAYS GRACE: THE STRING QUAFTET TRIBUTE VITAMIN 9144
GLENN DANZIG
BLACK ARIA It EVILIVE 2097/MEGAFORCE

Go to waw.billboard.biz for complete chart data | 71
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CHARTS

LEGEND

ALBUNM CHARILS!

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan, Sales data for R&B/hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.
. Albums with the greatest sales gains this week.

GREATEST
GAINER

il Where inctuded, this award indicates the title with
EAEL ¢he chart's biggest percentage growth.

Where included, this award Indicates the title
with the chart’s largest unit increase.

IIEATSEEIII Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected from
whotesale prices. ® after price indicates album only available on DualDisc. CD/DVD
after price indicates CD/DVD combo only available. @ DualDisc available.

CD/DVD combo available. * indicates vinyl LP is available. Pricing and vinyl LP
avallability are not included on all charts.

SINGLES CHARIS

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of airplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
@ Songs showing an increase in audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&B/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audience and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No, 15
(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and Internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/HIp-Hop Singles Sales, sales data is complled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

[ ] Singles with the greatest sales gains.

CONFIGURATIONS

® €D single available. © Digital Download available. §) DVD single available.
Q@ Vinyl Maxi-Single available. @ Viny} single available. @ CD Maxi-Single
availabie. Configurations are not Included on all singles charts.

HITPREDICTOR

ﬁ Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple fistens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, ptease visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from ciub DdJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERT, LEVELS F—

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Goid). B RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Diamond symbol indicates album's multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA multiplies shipments by the number of discs and/or tapes. O Certification for
net shipments of 100,000 units (Oro). [ Certification of 200,000 units (Platino).

2] Certlfication of 400,000 units (Multl-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Goid). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's
multiplatinum fevel. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.

O RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. (] RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. B RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. [ IRMA platinum certification for a minimum sale of 250,000
units or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 million at suggested retail for non-theatrical titles.

.

e below fer complete legend information.

5; 2% ARTIST
= S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

g
11w AR uctac: susLe B
L e "’S TIME 143/REPRISE 48945/WARNER BROS. (18. _L@ =
| EEER. 2
:Ji ?_ 8 3R IRIE’\STE’QQ(I:“%F:ISR\;V77975 (18.98/12.98

4 729 JOURNEY

JOURNEYS GREATEST HITS LEGACY/COLUMBIA B5889/SOMY MUSIC (18.98/12.98)
B ~C/oC

BACK IN BLACK LEGACY/EPIC 80207*/SONY MUSIC (18.98) ®
B ,62 MICHAEL BUBLE

MICHAEL BUBLE 143 RLPRISE 48376/WARNER BROS. (18. 96)

a

° 41 153 TN ELVIS PRESLEY (4 |
[LILTSI0 Etv1s: 30 #1 HITS RCA 68079°/RMG (19.98/12.98) ™

3 ¢

>

o =

"8 122 ORIGINAL BROADWAY CAST RECORDING

g WICKED DECCA BROADWAY 001682/UNIVERSAL CLASSICS GROUP (18.98)
" g 139 KELLY CLARKSON

§_ - _BREAKAWAY RCA 64491/RMG (13 98)

40 9 1563 PINK FLOYD

a
DARK SIOE OF THE MOON CAPITOL 46001 (18.98/10.98) @
16 125 EAGLES B

a

THE VERY BEST OF WARNER STRATEGIC MARKETING 73971 (25.98)
10 865 BOB SEGER & THE SILVER BULLET BAND
GREATEST HITS CAPITOL 30334 (16.98)
@ LIS PARAMORE
| ALL WE KNOW IS FALLING FUELED BY RAMEN 076 (13.98)

15 213 THE BEACH BOYS
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (18.98) ®

@ ' \+ 4, CREEDENCE CLEARWATER REVIVAL a
== / CHRONICLE THE 20 GREATEST HITS FANTASY 2*/CONCORD (17.98/12.98) _ .
LINKIN PARK
£ 1? = 3 *85 {HYBRID THEORY| wARNER BROS. 47755 (18.98/12.98) o __@'
1 BOB MARLEY AND THE WAILERS “
. ”: . i 908 LEGEND: THE BEST OF 80B MARLEY ANO THE WAILERS TUFF GONG/SLAND 528004/UME {13.98/8 95) @) “9
I METALLICA
1'.'. i #“08 _METALLICA ELEKTRA 61113*/AG (18:98/11.98) ¢
T | BON JOVI
F..f i CROSS ROAD MERCURY 526013/UME (18.98/11.98) ;n
20 18 pgs SUEEN s ]

_GREATEST HiTS HOLLYWOOD 161265 (18.98/11.98)

m ELVIS PRESLEY
ELVIS ULT] MATE GOSPEL RCA/SONY BMG STRATEGIC MARKETING GROUP 05236/SONY BMG {18. 98}

ey MAROON 5
22 21 152 SONGS ABOUT JANE A&M/OCTONE 650001*/IGA (18.98)
.282 NORAH JONES
F0C. COME AWAY WITH ME BLUE NOTE 32088°/BLG (17.98)
PLAIN WHITE T'S
. ALL THAT WE NEEDED "CARLESS 30072 (13.98)
RASCAL FLATTS
FEELS LIKE TODAY LYRIC STREET 165049/HOLLYWOOD (18.98)
CREED
GREATEST HITS WIND-UP 13103 (18.98 CD/DVD) ®

33 359 SOUNDTRACK
b GREASE POLYDOR/UNIVERSAL 825095/UME (18.98) o
170 JOSH GROBAN
CLOSER 143/REPRISE 48450/WARNER BROS. (18.98) @
197 JACK JOHNSON
_ INBETWEEN DREAMS JACK JOHNSONBRUSHAIRE/UNIVERSAL REPUBLIC 004149*/UMRG (13.98)
103 LED ZEPPELIN
EARLY DAYS & LATTER DAYS: THE ES[ELLEZEPPEJN VOLUMES ONE AND TWQ ATLANTIC 8361%/AG (19.98)
THE BEATLES
_SET gEPPﬂS_L_ONELV HEARTS CLUB BAND APPLE 46442*%/CAPITOL .18 98/12. 98) P
THE BEATLES
1 APPLE 29325 CAPITOL (18.98/12 98)
DEF LEPPARD
_\IAU_LT _GREATEST HITS 1980 1995 MERCURY 5287 18/UME (18.98/11.98)
STEVIE WONDER
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWLUTV 06€164/UME (18.98)
EVANESCENCE '[;.1
FALLEN WIND-UP 13063 (18.98)
TOM PETTY AND THE HEARTBREAKERS
GREATEST HITS MCA 110813/UME (18.98/12.98) ",Q’
- SUBLIME a
- SUBLIME GASOLINE ALLEY/MCA 111413/UME (18.98/12.98) W,
'DANE COOK
38‘ 38 98 _HARMFUL 1F SWAL_LOW_ED COMEDY C_ENTRAL 0017 (16.98 CD/DVD) ®
JIMI HENDRIX
! 3 226 D(PERIENCE HENDRI)( THE BEST OF JIMI HENORIX EXPERIENCE HENDRIX 111671*/UME (18.98/12.98)
21 GENESIS
TURN IT ON AGAIN — THE HITS ATLANTIC 121276/RHINO (11.98)
145 TOBY KEITH
GREATEST HITS 2 DREAMWORKS (NASHVILLE) 002323/UMGN {13.98)
108 JASON ALDEAN
JASON ALDEAN BROKEN BOW 7657 (12.98)
SUGARLAND
S _TWICE THE SPEED OF LIFE MERCURY 002172/UMGN {13.98}
aq ap 3 THE POLICE
15 ~ EVERY BREATH YOU TAKE THE CLASSICS A&M/CHRDNICLES 00376r UME {13. 98)

1 BRAD PAISLEY
3 TME WELL WASTED ARISTA NASHVILLE 69642/SBN (18,98)

x i 'LYNYRD SKYNYRD
P gl 40 18 _ALL TIME GREATEST HITS 1IGA 112220/UNE (18.98/12.98)
, 45 39 "MICHAEL JACKSON

r' | NUMBER ONES MJJ EPIC S5998/SDNY MUSIC (18.98/12.98)

WS JOHN LENNON
LENNON LEGEND - Ti THE VERY BEST OF JOHN LENNON PARLOPHONE 21954/CAPITOL (17.98/9.98) ®

Q_I‘ 43 82 | THE BABY EINSTEIN MUSIC BOX ORCHESTRA
| BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98)

| Re-E4TRY JOHNNY CASH
16 BIGGEST HITS LEGACY/COLUMBIA 69739/SONY BMG (11.98/7.98)
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TOP POP CATALOG: Catalog Albums are 2-year old titles that have fallen below No. 100 on The
8 llboard 200ror re-issues of older albums. Total Weeks column reflects combined weeks title has
appeared on The Billboard 200 and Top Pop Catalog Ailbums. TOP INTERN eflects physical
albums ordered through Internet merchants, based on data coliected by Nielsen SoundScan. Catalog
fitles are included. TOP DIGITAL: Release sold as a complete ailbum bundle through digital download
services BILLBOARD.BIZ CHART: See Chart Legend for ruies and explanations

2007 Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved
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niclsen
SoundScan

Title g =
5
=

High Schoot Musical 2

SOUNDTRACK

WALT DISNEY — B
DAVE MATTHEWS AND TIM REYNDLDS  Live At Radio City 3 2
BAMA RAGS/RCA /RMG

4 |5 SOUNDTRACK Hairspray ==
D nEw Line
a PARAMORE RIOT! 45
- FUELED BY RAMEN /AG
E‘l . 5 COLBIE CAILLAT Coco [ag |
. UNIERSAL REPUBLIC /UMRG

Jonas Brothers 8

JONAS BROTHERS
L - b g2 HO Lywoon - -
'IFI MATT NATHANSON Some Mad Hope [ g
. et VANGUARD ‘WELK

5 AMY WINEHOUSE

UNIVERSAL REPUBLIC /UMRG o
; SOUNDTRACK High School Musical n
16028 |07 Diswey 6 @

1o BLAQK AUDIO T Cexcells | g
TINY EVIL/INTERSCOPE /1GA B i

B - COMMON Finding Forever
'm ; 8 130 C00.0./eErFEN f16A B - 10

‘, 12 14 TIMBALAND “Timbaland Presents Shock Value 2
; MOSLEY/BLACKGROUND/INTERSCOPE /iGA

e A FINE FRENZY
‘-.] 24 2 VIRGIN

MARQON 5
e A&M/OCTONE /1GA

FLIGHT OF THE CONCHORDS
| SUB PDP

Back To Black 14 .:

One Cell In The Sea o

It Wont Be Soon Before Long 2 1l

The Distant Future (EP) e

=

2 SOUNDTRACK
WALT DISNEY 000651

5 SOUNDTRACK
NEW LINE 39089

% i MATT NATHANSON
VANGUARD 79827 WELK

8 MILEY CYRUS  Hannah Montana 2 (Soundtrack)/Meet Miley Cyrus

. WALT DISNEY/HOLLYWOOD 000465

& 9 23 AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428*/UMRG

44 MICHAEL BUBLE

e 8 143'REPRISE EJESH/WARNE_R BRDS.

JONAS BROTHERS

HOLLYWOOD 000282 . -

l I ~ 1o SOUNDTRACK Once (g

! CANVASBACK/SONY MUSIC SOUNDTRAX 10586/COLUMBIA

| TRAVELING WILBURYS

10 4 4o WILBURY 167804/RH|N0 @

¥ THE WHITE STRIPES
= i— 6. 9 THIRD MAN 162940*/WARNER BROS,

High School Musical 2

Hairspray

i
Some Mad Hope o

Back To Black e |

Call Me Irresponsibie - -:

Jonas Brothers 1 g

The Traveling Wilburys Collection 106

Icky Thump e

BLAQK AUDIO Cexcells 4
TINY EVIL/INTERSCOPE 009512/1GA
BRAD PAISLEY 5th Gear 29
ARISTA NASHVILLE 07171/SBN

14 ) LUKE BRYAN Il Stay Me 24
CAPITOL NASHVILLE 63251 1

:“' 'KIDZ BOP KIDS Kidz Bop 12 1
SR BN rzon & Tie 80151 e ,'

2% TiTLe
SZ DISTRIBUTOR (ARTIST)

1 — THE MUPPET SHOW: SEASON 2
= THE MUPPETS/BUENA VISTA HOME ENTERTAINMENT (THE MUPPETS)
2 1 o BRATZKIDZ: SLEEP-OVER ADVENTURE
. LIONSGATE HOME ENTERTAINMENT (ANIMATED)
3 ¢ THESUITE LIFE OF ZACK & CODY: SWEET SUITE VICTORY
b WALT DISNEY HOME IMENT,BUENA VISTA HOME (COLE SPROUSE/DYLAN SPROUSE)
4 3 7 HANNAH MONTANA: POP STAR PROFILE
WALT DISNEY HOME BUENA VISTA HOME NMENT (MILEY CYRUS/CODY LINLEY)
5 ¢ THETICK: SEASON 2
- & .| _WALT OISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT (ANIMATE)
6 3 2 THE BACKYARDIGANS - INTO THE DEEP

NICK JR./PARAMOUNT HOME ENTERTAINMENT (ANIMATED

s 1 TEENAGE MUTANT NINJA TURTLES: VOLUME 4
& _LIONSGATE HOME ENTERTAINMENT (ANIMATED

TEENAGE MUTANT NINJA TURTLES: VOLUME 3

_j‘ = LIONSGATE HOME ENTERTAINMENT (ANIMATED;
ol L THE MUPPET SHOW: SEASON ONE
= e o THE MUPPETS/BUENA VISTA HOME ENTERTAINMENT (THE MUPPETS
10 4 §a TOM AND JERRY'S GREATEST CHASES
= WARNER HOME VIDED (ANIMATED)
41 | THOMAS & FRIENDS: CARNIVAL CAPERS
2 RIT ENTERTAINMENT/20TH CENTURY FOX (ANIMATED) R
12 14 g3 WHAT'S NEW SCOOBY-DOO? VOLUME 2: SAFARL, SO GOODI!
=) _WARNER HOME VIDED (ANIMATED)
13 5 | BARTOK THE MAGNIFICENT
. _20TH CENTURY FOX (ANIMATED)
14 CORY IN THE HOUSE: ALL-STAR EDITION
WALT DISNEY HOME ENTERTAINMENT/BUENA VISTA HOME ENTERTAINMENT (KL E MASSEY/JASON DOLLEY)
45 10 § TOM AND JERRY: WHISKERS AWAY!

WARNER HOME VIDED (ANIMATED)

Data for week of SEPTEMBER 1, 2007
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2 3 o
Principal Performers £ 2 IST 4 i - ¥itle
By (= LABEL & NUMBER / DISTRIBUTING LABEL (PRICE) y
rard Butier/Lena Heade! ') I LORI MCKENNA i
“Ge b /Le_‘ead BERE1 | n:l'g( | STYLESOMC/WARNER BROS. (NASHVILLE) 44299/WRN (13.95% [ ngianorcu s ]
DISTURBIA . Shia LaBeouf/David Morse ~ rea PAUL VAN DYK iaBetwesn
DREAMWORKS HOME ENTERTAINMENT/PARAMOUNT HOME ENTERTAINMENT 348344 (29.98) - MUTE 9364 (15.98) _ —
TMNT Anima FLIGHT OF THE CONCHORDS i |
WARNER HOME VIDED 115766 (26.98) mimated oo SUB POP 746 (4.98) The Distant Future (EP)
ARE WE DONE YET? i CHINGO BLING .
SONY PICTURES HOME ENTERTAINMENT 17743 (28 98) e Cube/tia Long iy BIG CHILE 123452/ASYLUM (18.98) T -
THE SIMPSONS: THE COMPLETE TENTH SEASON Animated - DROP DEAD, GORGEOUS i a
20TH CENTURY FOX 2246041 (49.98) nima SURETONElemmanT 12108) Worse Than A Fairy Tale
HOT FUzz Simon Pegg/Nick Frost R BULLET FOR MY VALENTINE Tte Poison
UNIVERSAL STUDIOS HOME VIDEO 62033218 (29 98) TRUSTKILL 74 (13.98) ®
PATHFINDER . WITHIN TEMPTATION i
20TH CENTURY FOX 2245023 (29 98) UL A ROADRUNNER 618021 (11.98) The Heart Of Everything
I THINK | LOVE MY WIFE s Rock/Kerry Washington GRACE POTTER AND THE NOCTURNALS ;
; 20TH CENTURY FOX 2245786 (29 98) Chis Roci/Kerry Washing . RAGGED COMPANY 000385 HOLLYWOOD (11.98) W BT E0
' SHOOTER i {17331 GOGOL BORDELLO
- 9 T PARAMOUNT HOME ENTERTAINVENT 330304 (20.98) Mark Wahiberg/Michae Pena 2 [HL13. 0 SIDEONEDUMMY 1334* (13.98) m sl el |
" ’ 4
E" 4 NATIONAL LAMPOON'S ANIMAL HOUSE John Belushi/Tim Matheson i EMERSON DRIVE Countrified
Lo UNIVERSAL STUDIOS HOME VIDEO 61021550 (12.98) MONTAGE 90088/MIDAS (13.98)
|, ROBOT Will Smith/Bridget Moynaha 1 . SICK PUPPIES ite
20TH CENTURY FOX 2225190 (14.98) W Smith/Bridg ynanan & | RMR 89752/VIRGIN (12.98) Dressed Lp As Lite =
[ﬁ ROME: THE COMPLETE SECOND SEASON Kevin McKidd/Ray Stevenson = PETER BJORN AND JOHN WisrsIBioeR
5 HBO HOME VIDEO/WARNER HOME VIDEO 93956 {99 98) — ALMOSTGOLD 002* (12.98) _— ) 1]
ALONG CAME POLLY i i i . ' IMOGEN HEAP F ]
UNIVERSAL STUDIOS HOME VIDEQ 23843 (12.98) Ben Stiler/Jennifer Anision S RCA VICTOR 72532 (11.98) Speak For Yourself (==
FIREHOUSE DOG / RODRIGO Y GABRIELA 5 q
20TH CENTURY FOX 2245057 (29.98) Josh Hutcherson/Bruce Greenwood L] e e Rodrigo Y Gabriela
THE GAME i p P LEELAND i .
UNIVERSAL STUDIOS HOME VIDEQ 61022447 (12.98) Michael Douglas/Sean Penn N | _ESSENTIAL 10812 (13.98) Sound Of Melodies S
UNACCOMPANIED MINORS i i i LOS HUMILDES VS. LA MIGRA i f
WARNER HOME VIDEQ 112022 (28.98) Lewis Black/Wilmer Valderrama 2 BC) LATING 41593/BC1 (6 98] Les Humildes Vs. La Migra .
' PREMONITION i " THE RECEIVING END OF SIRENS | ! . .
MGM HOME ENTERTAINMENT/SONY PICTURES HOME ENTERTAINMENT 13372 (28.96) Sandra Bullack/Juiian McMahon S M | TRIPLE CROWN 03072 EAST WEST (15.98) The Earth Sings Mi Fa Mi
ZODIAC Jake Gyllenhaal/Mark Ruffalo " FIVE FINGER DEATH PUNCH The Way Of The Fist

PARAMOUNT HOME ENTERTAINMENT 346014 (29.98)

THE MUPPET SHOW: SEASON 2

THE MUPPETS/BUENA VISTA HDME ENTERTAINMENT 53118 (39.9€)
THE NUMBER 23

. NEW LINE HOME ENTERTAINMENT/WARNER HOME VIOEQ 10688 (28 .98)
THE PRODUCERS

UNIVERSAL STUDIOS HOME VIDEQ 61028437 (14.98)

FIRM 70116 (12 98)
ALEJANDRA GUZMAN i . i i I
£ 0ISCOS 605 11622/SONY BMG NORTE (14.98) @ Reina De Corazones: La Historia... =
TIERRA CALI

VENEMUSIC 653210/UNIVERSAL LATIND {13.98 CD/DVD) @

~ EL TRONO DE MEXICO ]
|_UNIVERSAL LATING 009532 (1198} Fuego Nuevo g

The Muppets l

Jim Carrey/Virginia Madsen L] Enamorado De Ti: Edicion Especial

Nathan Lane/Matthew Broderick

PETER PAN COLD WAR KIDS

UNIVERSAL STUDIOS HOME VIDEQ 61023072 (12.98) Jasun Isazcs/eremy Sumpter iR DAWNTOWN 70009 (13.98 Robbers & Cowards
THE BOURNE FILES ' MARK RONSON -
UNIVERSAL STUDIOS HOME VIDEQ 61100843 (22.98) Matt Damon S ALLIDO 10031/RCA 113.98) Version |

THE INTERPRETER

UNIVERSAL STUDIGS HOME VIDEQ 61025835 (19.98)
SIDEWAYS

20TH CENTURY FOX 2227578 (19.98)

STILL REMAINS
" _ROADRUNNER 618014 (13.98)

‘ MAZIZO MUSICAL . _ , > 17
Enuwlwsmw 311180/UG (5 98) Linea De Oro: Loco Por Ti Y Muchos Exitos Mas =

! SERGIO VEGA i i
8 B Ny BMG NORTE 10261 (16.98 cO/OvD) @ Dueno De Ti... Lo Mejor De El Sraka

LA ARROLLADORA BANDA EL LIMON
DISA 729327 (5.98)
4 JOSE LUIS PERALES

DISCOS 605 10587/SONY BMG NORTE (14.98) &
LINDA THOMPSON
ROUNDER 613217 (17 98

PATTON OSWALT
SUB POP 737 i15 96 CD,0VD) &

Nicole Kidman/Sean Penn The Serpent

Paul Giamatti/Thomas Haden Church .. 53

Linea De O-o: En Los Puros Huesos Y Muchos E«itos Vas

47 Y Como Es EI? ...Los Exitos

Versatile Heart =

S LABEL/DISTRIBUTING LABEL & NUMBER (PRICE)
#1 THE SIMPSONS: THE COMPLETE TENTH SEASON |

.24 6 Werewolves And Lollipops

1 RRLLS 20TH CENTURY FOX 2246041 (49.98} | 1 WK ARWENT PARMMOLNT HOME BNTERTARANT E' . MADINA LAKE . From Them, Through Us, To You 3
ROME: THE COMPLETE SECOND SEASON ARE WE DONE YET? P WAL R0ADRUNNER §18063 (11,96
1BO WARNER 93956 (39.98) :song PICTURES HOME ENTERTAINMENT - z € gAAv'éll'if(li-lxMEt\%F\l/ScsETEgEO'GOTEE T s oy Business Up Front/Party In The Back
mﬁuﬁﬁgzsﬂ,ﬁg?%jﬁ?f&?" 2 3 \?VAORNER HOME VIDED ‘E& -@ - LOS TERRIBLES DEL NORTE 30 Corridos: Historias Nortenas &
FULL HOUSE THE COMPLETE SEVENTH SEASON g 4 4 PREMONITION o ST TN
WARNER BROS. TELEVISION/WARNER 111466 (29.98) MGM HOME ENTERTAINVENT,SONY PICTURES HOME ENTERTANMENT 48 31 VIRGIN 50723/ ASTRALWERKS (14.98) Inside In / inside Out =
THE HILLS: THE COMPLETE SECOND SEASON HOT FUzZz L 3 - — s

n ’z 2 NIVERSAL STUDIOS HOME VIDED

s I THINK 1| LOVE MY WIFE 5
bl o 20TH CENTURY FOX

MTV/PARAMOUNT 852114 {42 99)

‘g2 HIGH SCHOOL MUSICAL: ENCORE EDITION
WALT DISNEV/BUENA VISTA 49549 (26.98)

‘o = BEHEMOTH | 3
-:?}AQ_J % CENTURY MEDIA 8374 (12.98) The Apostasy |

% 6 MAYDAY PARADE
FEARLESS 30099 (11 98)

A Lesson In Romantics

SATURDAY NIGHT LIVE: THE BEST DF COMMERCIAL PARGDIES 3 THE NUMBER 23 L) —
NBC /UNIVERSAL STUDIOS 61030073 (14.98) - 113 NEW LINE HOME ENTERTAINVENT/WARNER HOME VIED | ; -E y %t;soig::&%ﬁ(ﬁhl;gan 1 His Last walk ’l
NORTHERN EXPOSURE: SEASON ONE | PATHFINDER # — (11.98)

§ 2 DOWN A.K.A. KILO

SILENT GIANT 388010/ MACHETE (16.98 CO/DVD) &
JUSTICE

|_ED BANGER/VICE 24B92/ATLANTIC (13.98)

20TH CENTURY FOX

TMNT “ra
WARNER HOME VIOEQ

UNIVERSAL STUDIOS 61024426 (59 98)

PLANET EARTH: THE COMPLETE SERIES
BBC VIDEO/WARNER 2938 (79.98)

The Definition Of An Ese

8 B 15
I % 3‘ Cross

NORTHERN EXPOSURE: THE COMPLETE SECOND SEASON RV ZODIAC R

UNIVERSAL STUDOS 61026019 {59.98) ;?b;m 6 3 PARAMOUNT HOME ENTERTAINMENT 9 6 \?Q?RI\EIGEST‘GI-%?UH Deliver Us

THE SUITE LIFE OF ZACK & CODY: SWEET SUITE VICTORY Frovidad By HemeExsantials. & 2007 Refitrack Corporall 116-38) s
ALT DISNEY /BUENA VISTA 54046 (19.98 WOMEN OF FAITH WORSHIP TEAM . )

& ussi MYRRH/WORD-CURB 887174/WARNER BROS. (13.98) Amazing Freedom G

HANNAH MONTANA: POP STAR PROFILE
WALT DISNEY/BUENA VISTA 54088 (19 98)
STARGATE SG-1: THE COMPLETE TENTH SEASON
MGM/20TH CENTURY FOX 108064 (49.98)
THE DRESDEN FILES: THE COMPLETE FIRST SEASON
ll LIONSGATE 21688 (39.98)
3 WEEDS: SEASON TWO

LIONSGATE 21567 (39.98) E
THE TICK: SEASON 2 4
WALT OISNEY/BUENA VISTA 53216 (34.98)

SATURDAY NIGHT LIVE: THE BEST OF CHERI OTERI
NBC /UNIVERSAL STUDIOS 61030169 (14.98)

& INTHIS MOMENT i
% 5 | CENTURY MEDIA 8297 (15.98) Beautiful Tracedy

KANY GARCIA — i

: nwe NORTE 89255 (14.98) Cuaiquier Dia S
42 1g FAIR TO MIDLAND Fables From A Mayfly: What | Tell You Three Times Is True

SERJICAL STRIKE/UNIVERSAL REPUBLIC 008396 °/UMRG (9.98)
MARIANO BARBA
THREE SOUND 621 (13.98)
SAY ANYTHING
DOGHOUSE/J 71805/RMG (11.98)
QUIETDRIVE

En Vivo

'TITLE
MANUFACTURER
PS2: NCAA FOOTBALL 08
el EA SPORTS
‘5 X360: NCAA FOOTBALL 08 €
£A SPORTS

3

...Is A Real Boy

When All That's Left Is You

g THE BACKYARDIGANS: INTO THE DEEP , PS2: TRANSFORMERS: THE GAUE | EPIC 93696/RED INK (12,90
NICK JR./PARAMOUNT 851914 (16.98) _ACTIVISION UNK Beat'n Down Yo Biock
BT T - = BIG OOMP 5973/KOCH (17.98)
e 'I. BABYLON 5: THE LOST TALES 7 X360: TRANSFORMERS: THE GAME 1 - — i
.| WARNER 112984 (24.98 ACTIVISION DAPHNE LOVES DERBY . . . e
(24.98) IR [ Good Night, Witress Light =
THE TUSKEGEE AIRMEN 3 PS2: NASCAR 08 E { - =L
i HBO/WARNER 91285 (3 98) {EA SPORTS FNTVY ON THZE ???ST Lucy Gray
ROSEANNE: THE COMPLETE EIGHTH SEASON ; X360: THE DARKNESS " ARl )
STARZ ANCHOR BAY 14814 (39 98} 2K GAMES
ROME: THE COMPLETE FIRST SEASON iy WIl: MARIO PARTY 8 E BREAKING & ENTERING
HBO/WARNER 92848 (79.98) NINTENDO
¥ HIGH SCHOOL MUSICAL: THE CONCERT 2 X360: NASCAR 08 £ R&B/pop/hip-hop songbird Tiffany Evans debuts at No. 75 on tne Hot R&B/Hip-H_op Sorcs
B0 T AT DISNEY/BUENA VISTA 54629 (19.98) EA SPORTS chart this week with the Ciara-assisted “Promise Ring.” Discover developing artiss
TEENAGE MUTANT NINJA TURTLES: VOLUME 4 i 5 PS2: GOD OF WAR 11 i making their inaugural chart runs eech week in Breaking & Entering on billboard.cam.

SONY COMPUTER ENTERTAINMENT

WI: MARIO STRIKERS CHARGED &
NINTENDO

LIDNSGATE 18123 (14.98)

THE MUPPET SHOW: SEASON ONE
THE MUPPETS/BUENA VISTA 40364 (39.96)

The be=-selling zlbums by new and developing acts. defined as those who have never appeared in the top 100 of The Billboard 200. If a Heatszekers itle
“eaches thet [2vel t and the act’s subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rutes and
=xplanaicrs. © 2327 Nielsen Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved
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2 STEP éTMI BMI) POP 98
4IN TH DRNIN N&Hamuku Lover Music.
/Pirale Ship Music, ASCAP H100 83 POP 53
5] LETRAS (Alexs Y Fido, ASCAP) (T 5

ALL FOR ONE (Wl [' rIer ASCAP) H100 92 POP 58

ALL MY FRIENDS SAY (Visrah Music Corporation
BMiHouse Of Full th,le BMUFull Circle, BMBlack In
The Saddie, ASCAP/Groove Puppy Music, ASCAP) CS

13'H100 79
ALRIGHT (Blue Toes Music Pubhsnm LDesu nee,
ASCAP/Uncle Buddie's Musi RI
ANGEL ( CIakaKha ASC) AP/JI Bfanda Ausic Works,
ASCAP Minnea )oIIsGuys Music, ASCAP/EMI Apnil,
AP: HL RBH 50

ASC
ANOTHER AGAIN (Jofin Legend Hthsmn% BMvcheny
River, BM|/Please Gimme
Biacl ood BMiHomeschoo! Pubhshn;ﬁ BMVDIm
Paco BMVKarnaSura Music, B II HL, RB 45
ANOTHEH SI E OF YOU (Dmenslonal Nﬂ
KnoII RMIEMI Blackwood, BMI/WCCR, Bl HL CS

APOLOGIZE (Virginia Beach, ASCAP/WB Music,
ASCAP/MIdm ht Miracle Musm ASCAP’Sony ATV
Tune ASCAP%HUWB Hi00 97, POP 5

AS IF(Careers MG Music Publishing BMVGmgerdog
ngs, BMI/Raylene Music, ASCAP/WB Music,

ASCRD lom Sk M ASCAP), WBM cs 2

AYERLA VI Crun P BMVSebasnan BMI) L

AYO TECHNOLOGY (50 Cent Music. ASC, /Unwersal
Music I,orBoranon ASCAPAViminia Beacn, ASCAP/WB
Musn. ASCAP/Danjahandz Muzik, SE! SAC/WEM Music,

SAC/Tennman Tunes, ASCAP/Zomba Enterprises

ASCAP), HLWBM, H100 18; POP 23; RBH

B

BABV{SouI Insurance, BMU/Careers-BMG Music Publish
& Camp CoT Publ:shln( ASCAP/Mayfield

B I/Todd Maamed PubllshIn( LMI WBM, RBH 34

8ABY DI Brasco, A /EMI April

ASCAP Shaniah Cymone Musnc ASCAP pyPub,

BI%A&/ZU baSon S, BMrli/l%nlversal Music Corperation.

i
BA[S) gg& ME (Magn. Mustang, BMIOven Music, BM)

BARTENDER (Zomba Songs, BMi/Napp FyPubIIsnIr~
BM(kgde%s ASCAP/BJE I Music, ASCA

BASTA YA (Ciisma, SESAC) 2

8ASTO (Ser-Ca, BMI T35

A BAV BAV APOOIS 1G(;ounds Songs BMVEMI Blackwood,

BEA TIFUL GIRLS (Jonalhan Rulem Music, BMY/South-
side Indej Ependenl Music, BMi/Eyes Above Waler
ASCAP, uga Heights Musrc MI/Feedmybal

ASCAP, ’AImo lusic, ASCAP; ng/ATVSong& BMI)
HL/WBM, H100 t POP 4, RBH

BECAUSE OF YOU (EMI Apn' ASCAP/Smetly Songs.
ASCAP. Dwight Frye Mquc BMLSrneII.. Like Metal,
SOCAN/EM( Black BMI), HAWBM. CS 3, H100 56

BECAUSE OF YOU SJJQrET Sayin PubIIshlng BMl/Zomba
Soré%\sPBMI/Son{zA unes ASCAP/EMI

L/WB
BED 20232 MUSIC Publlshxn ASCAPAUL Music,
Famous, ASCAP 8 Music, ASCAP), HL/AWBM
Hmn 74 POP 61, RB
BEFORE HE CHEATS (Thal Liftie House ASCHP/MI%‘HW
Undemoq ASCAPSony/ATV Cross Keys, ASCAP!

ASCAP) H100 66; POP 48
| Blackwood, BMUHinder Music
EMI Han Buck PubIrthn

BM]
BETWEEN RAISING HEL I}AMAZING GRACE \Bg
Love Music, BMUCarol VncentAndAssocIates BMI) C

45
BIG GIRLS UUN”T CRY rHeadpmnezJ%nkle Pubishing,

ASCAP/Gad "é ASCAP) H100
BIG THINGS POPPIN

{Crown Ciub Publishing,
BMU/Wamer-Tamerlane PubIIs ing, BMFresh [s The
World, BIMi), WBM, H100 35, POP 66, RBH 14
BIKER CHICK &Son s Of Daniel Music, BMU/Max T
Barnes, BM: CS
BLEED IT DUT (Zomba Songs, BM/Chesterchaz, BMI/Big
Bad Mr Hahn M)/Nondisclosure AI/%aeernem BMIRob
Bourdon, BMIKenj 0[;‘ Kobay ashl BMI/Pancakey Cakes.
BF'I WBM

BLOCK PARTY ISJHY/ATV Tunes ASCAP/Life Print
ASCAPIOne H PubII shing, ASCAP/Screen Gems ‘EMI

BUUM ol BOOM m (¥G Entertainment, ASCAP/EMI
April' ASCAPAMighty hystic Music, ASCAP), HL, RBH

BgéJISEU BUT NOT BROKEN (Realsongs, ASCAP) RBH

BUBBLY Cocomarie Music, BMVDancm? uirel,
ASCAF INAFI Music ASCAP) WBM, H100 68, POP 53
BUY U A DRANK {SHAWTY SNAPPIN) (Nappy Boy
Publishing. BM ombaSon% BMI/Grann¥ Man f
IIShIn%B | Mekh /Baserent Funk Sumn
AP), WBM, H10015 POP11 RBH 25

c

CAME DOWN (Mya Davis Music, ASCAP/Reonna Music,
ASCAP/Warner amerIane PubIIshmg BMVRaIRR Worley
Jr Publishing Designee, B! I/Two

/BM. RBH 97

Tuﬁ Enuﬁ Bl 1/EM Blackwood BMI H
T HELP BUT WAIT (Chirva

GSC /Snny ATVTunes AS AP/EMI Apnl ASCAP), HL

CANT LEAVE 'EM ALONE (Universal Music Corporation

ASCAP/Royaliy Rightings, ASCAP/LaShawn Daniels Pro-

ductiors, AS M “rl ASCAP/Rodney Jerkins Pro-

ductions. BMVS0 Cem Mus<c ASCAP/EMI Blackwood.

BiI: HL H10055 R

CANT TELL ME NUTHING Please Gimme My Publish

ﬂCII BMIE 00 88 VToompsIone Publishing,
vl

CANU BELIEVE ( LIke Ern ThIcke ASCAP/EMI Virgin,

ASCAP. %I\Idd lusic, BMI), HL, RBH 18

CASH DR SodaBFgree Records. ASCAP/Boss Up

ISIC
CHUY Y MAURICIO { 1 BMI) LT 33
CLOTHES OFF!! Epileplic Caesar Music, ASCAP/EMI
vil, ASCAP/Mayda Manne ASCAP/rjImem onal
usic Of 1091, ASCAP/Reptillian. BMIEM) Blackwood.
BMI/WB Music, ASgOAP/%N e amerlane Publishing.

COF EE SHOP Grann Man Pub ishing, BMIMalik-
Mekti Music. Bl VAIonzo Mathis Pubrshl Mq Designee.
BMI/2082 Music Publishing, ASCAP; usic.
ASCAPUncle Wilmese Music, ASCAP/H eling
BMVHarr IIRIchard Music, BMWarner Chappell, BMI),

CDN TU NDMBRE (WB Music. ASCAP) LT 47
COUNTRY GIRL ECon Tiffani, BMi/Dan Shea, BMiMay 5
Music BMI/1720 Music BMVSan ATV Tree, BMUTaz-

maraz BMVWang Out BMI), 58
CRANK THAT {SCULJA B ¢ L Elemenl 9 Recordnp_?s

m

ASCAP/Arist Pubii shln%4mu WesI ASCAP/Top Quali-
ty BM) H100 86; POP

VCLO E (Latino Velvet BMVSon sOI Unnvnrsal BMILI
Jizel Music HJbIIshIn BMVCU 1es And Milk.

ASCAS Songs, BMY/C:Amore
Mu5|c BMW)wuoeMusm BMUEM! Blackwood, BM)
HL/AWBM. H100 52; POP 51

D

DAYS OF THUNDER &11 ny/ATV Cross Ke: gs
ASCAP/Dimensional Music Of 1031, ASCAP/Careers-
IéIgG Music Publishing. BMYSilverkiss, BMI), HLAWEM

74 |

DETI EXCLUSIVO (Editora Aspa Musical, BMY) 1T 3
ADIFFERENT Wi LO(Ns ustavo' BM
BM!'Sony, ATV Aculf Ros hag

EM[I)OSggy ATV Tree, BMVG( Id Watch, BMI), HL, CS 6

0J DON'T (Songs Of Universal, BMY/Divided. BMi/Ramal,
Ml/NaerunI Ishlh%?mpang BMU/Wamer-Tamerlane
H.II’JlIShlng BMI
00 rr NeIsIaI Publishi g A$CAP/V irginia Beach
Music, ASCAP/Danjanandz Muzik, SESAC).

no Y0 lJ (Super & in Puhhshmﬁ BMLZomba Songs.
BM/JoJo £31s, / en Boy Publishing.

WB
00 YOU KNOW? (THE PING PONG SDN(Q 0IMELO
jeam S Dot Publi .Iuno BMI HIIcu Music, BMI/Dol-

anacre Publvshm% nE mversal BMYEnnque
Iglesias, ASCAP/TMI Apnl SCAP) H100 96; LT
DUFFLE BAG BOY %}DoIIa Bok«ﬂmbhshm? ASCAP/Ty
Epps Music ASCAP/Young Money Pul
BMUWarner Tametlane HJbInxhung BMI/SIar fatiz
Music, BMI). WBM, RBH 38

EASY | Damanandz MuzIk SESAC/WBM Musu:
SES 4 Music, BMI/Morenita Pul

ASCAP/GweMeAIIMy Publishing A:.CAP/ (W] Publish-

ing BM/Jamice Combs Publishing, BMI/EM: Blackwood

BV Monv)I Mack BMI/Wamer-Tamertane Publishing.
Bht H100 64; POP 32

ELLA ME LEVANTO (Los Canqns AP) LT
ESO Y MAS (Jutianta Musical A§LAP/E0IIIusa ASCAP)

1T 14
ESTOS CELOS ﬂJunanlla Musical, BMI) LT 46
EVERYDAY IWaID|sne ASCAP] H10090° POP 55
EVERYDAY AMERICA (Jenniler Neflles. ASCAP/Dirkpil,
BMI- So%:f:\w Cross Iéegs ASCAP/Bsg Alpha Witer
Groyy
EVERYTHING (Im The Lasi Man SlanuI BIiv‘SOCAI\I/Wam
er Chapgel' SOCAN/Aan Zahn Music, BMI/Sony/ATV
Songs. BM1/Songs Of Universal, BMU/Amost OcInber
Songs. BMI). HWBM H100 63, POP 72

F
FABULOUS 'Wall D’S"%u SCAP) POP 70
FACE LIKE (High 4 Life Publishing, ASCAP) RBH 57
FALL (MXC_ASCAP/Siill Working For The Worman,
ASCAP/ICG Alliance, ASCAP/Dimer-unal Songs Of The
Knoll BMVE Ticke!, BMUAPI Counlry Music, BMI/Cherry
River, BCAVEMIQBIackwood BMU/Shane Minor, BMY),

CLMHL, CS

FAMOUS N A SMALL TOWN (Sony/ATV & u S,
BMi/Nashville Star BMIWatsky, ASCAP) HL. TS 23
FIND OUT WHO YOUR FRIENDS ARE Snn)/ATVA il
Rose, BMVLavender Zoo Music, BMY/Careers-BMG
M&S\;}mehshlngg BMi/Sagrabeaux Songs, BMI)

FIRECRACKER (Internaticnal Dog Music, BMI/Travelir
Askansawyer, Bl VCom Coum BMLJosh Tumer's Puh
|ishiy Desn nee, AS N)

FIR(ST IME 16-Chills, Bl LJeseIh Music, BMI) H100 32;

FEIP FLOP SUMIXIFER (Onaiy Music. ASCAP/Sony/ATV

FREAKY gURL Street Cemﬁed Publishing, BMI/Cyberw-

erks Mus)
FREE AN[] EASY IJOWN THE ROAD | GO}éHome
with The Armadilio, BMi/Big White Tracks, ASCAP) CS

16
FUTURE BABY MAMA Connover% ASCAP/Universal
Music Corporation, ASCAP), HL, RBH

ET IT SHAWTY (J Lack Music. ASCAP/J Pat Publlsmn%
ASCAP/EM' ASCAP/Ry Love M

pril,
Music ASCA"?IsnmooI Musik, BMVYoun GoIdIe
gIZINWameI ~famerlane Publishing. BMI), ALAWBM. POP

GET ME BOOIED (B-Day Pubiishing, ASACP/UnwemI
funes. SESAC/Songs 0t Universal, S ESAC/Team S Dot
Publishing, BMI|/Hifco Music, BMI/Sor j;s Of Windswept
Pacific, BIINoga Flames Music. BMUJanice Combs
Pubitshing. BMVEMI Biackwood, BMYAngela Beyince,

ASCAP/EMI April, ASCAP/Solange MWPASCA ‘Music
WorId ASCA Monaz Ronza, SE! AC) HL, H100 94

GE‘T TU THE MONEY (Gordon Maunce Swiney.
ASCAP/REEC Wear Pubiishing, ASCAP/Sunday Delivery
Music Publ»shmg ASCAP) RBH 93

GIRLFRIEND (Avril Law%ne SOCANAIMO M

ASCAP) /Kasz IShlﬂg ASCAP/KobaII MUSIC

Pus

GIVE IT TO ME (Vlrglnla Beach ASCAPWB Music,
ASCAP Tenman Tunes, BMI/Zomba Eni ernnses
ASCAP/Nelstar Publishing, ASCAP/EMI April,
ASCAP/Stix 'm Stoned, ASCAP/Universal Musn: Corpa
ranon ASCAP/WB WMusic, SESAC/Danjahant

h [ WBM, POP 41
GOOUT INGS (StreetRich Music, BMU! xuwl Starls
Tomiriow, BMI/Songs Of Universal, BMUJason's Lyrics
SESAC/Reach Global Tunes, SESAC/Siix fm Stoned
ASCAP:Keriokey Music ASCAP), HL, RBH 55
GG‘I'I’A GO MY OWN WAY (Wall Disney, ASCAP) H100

0.
THE GREAT ESCAPE (Martin Johnson Music

ASCAP/] XP Mdlone ASCAP/DImensromI Musnc of
1091, ASCAP/Cherry Lane, ASCAP/EMI Blackw
%ﬂvfgzgnhsan Music. BMI/EMI Apiil, ASCAP). i H100

GUITAR SLINGER (Sony/ATV Tree, BMI/Love Monkey.
reak%New Ground Publisfiing, BMUNew Extreme
Son?s BMUCuts Of Cedar, BMI/Cedar Music, BMI), HL.

H

HATE ON ME hot Lysted? RBH 49

HEARTBREAKER (Tank I76 MuSIC ASCAP/T And Me.
ASCAP/Demis Hot Songs. ASCAP/E D Duz it BMVAnio-
nio Dixon's Mu11k ASC/ P/Black Fourtain Publishing,
ASCAP/BMG Songs. ASCAPAUndercods West Sonds,
AbCAP'Irv‘ 5 BMT Anthony Nance Muzik, ASCAP/EMI

HL/WBM FBH 67

VEN HEAHTACHE AND THE POWER OF LOVE
/ch Music ASCAP/Still Workin Mor The Woman,
IEA P/IC BMVEn5|gn Music, BMI/Fine Like Wine

HEY THERE DELILAH So Happy Publishing.
W( AF”WB Musxc AS AP/Fearmore Music, ASCAP)

HIP HOP POLICE &(A}harnnlnary Camp Music
ASCAP Universal Music Carporation, ASCAP/Jonathan
Rotem Music, BMU'Soufhside Inde ndent Music,
BM: Sick Rick Music. BMI). H 80 RBH 9;
HDLD DN {Jonas Brothers bIIshmaq BMY/Sony/ATV
5, BMI), HL, H100 53; POP 3
HOM (Suﬁace Pretty Degy U Musnc, BMl/Careers
BMG Music Publishin BM, H100 25; POP 34
HOOD FIGGA (Alanzo Ihls biishing Desigree/Ear-
S?Hﬁ E’ubgs“ ng, ASCAP/EMI April, ASCAP), HL. H100

HOW 'BOUT THEM COWGIRLS {Sony/ATV Tree,
BMiavender 200 Music, BMI/Careers-BMG Music Pub-
(ishing Bk Sagrabeaux Songs, RV, HL/WBM CS 26

HOW DO | BREATHE (Sony ATV Son s BMVE IAgnI

AP/SIeIla! Songs, ASCAPY, L, 5100 76; RBH

HOW FAR WE'VE COME (| Rule Mu°|c ASACP/EM

AM’”' ASCAP/ Licinda Panic Music BMVGrand LIHE
usic, ASCAP/Pookee Stuff, BMI) POP 9

HOW | FEEL (Oelemmava, EM oonscar Musxc

BMVLmIe Blug Ty ﬁeumer MUSIC BMVBuc And Clyde,
ASCAP/Lile Des Autuers, A IJB S17
HSW LONG 'EMI Aprl, ASCAP/ Music, ASCAP),

L/WBM CS 4
% TENGD GANAS os T (Screen Gems-EMI.
HOY YA ME vov) (WB Music, ASCAP) LT 24

Go to www.billboard.biz for complete chart data
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HYDROLIC 62 Lavenihal Music, ASCAP/Ma|ar0d Pub-
lishing, ASCAP/Melvin Watsan Publishing,
ASCAP/Street Lyrics HJbIIshIng ASCAPAWE Music
ASCAP/Heavnz usic, SESAC/Shago. SESAC/CarIos
Hassan Publishing, BMI), WBM, R

ICFI(OY THUMP {Peppermint Stripe Music, BMI) H100 100,

i
| DONT DANCE (Walt Disney, ASCAP) H100 74, POP 50
| DONT WANNA BE IN LOVE (DANCE FLOOR
ANTHEM) %EM Blackwood, BMI/The Madden Brothers
PthIshIn) M|High Speed Chase, ASCAP), HL, POP

IF | HAVE MY WAY (EMI Music Publishing UK,
SESAC/Foray Music, SESAC/Chriseite Michele Musm
SESAC/Four Kings Production Inc_. SESAC/Slanki
Music, ASCAP/Underdogs West Songs ASCAP‘AImo
Music. ASCAP/Biack Lion, ASCAP/Un lerdag East
Songs, BMIAnang BMI), HL, RBH 27

IF I WAS YOUR AN (Sony/ATV Turies, ASCAP/EMI
April AQFAP’QteI'ar Songs, ASCAP/Water Music Pub-

shing ASCAF | HL RBH 35

IF YOU'RE READING THIS (Sony/ATV Tree, BMI/L e

Dzs Au{t]léezs ASOCAP/Buckv ‘And Clyde, ASCAP), HL. CS

l GET IT IN Kevin Me Me Music. ASCAP) RBH 84
gfso Cent Music, ASCAP/Universal Music
Gor orauon ASCAP/William Stanberry Des&nee,
S)ngs Of Universal, BMI/First Prion 3 I/Hot But
Iel’MIlk SCAPICG Alliance, ASCAP), H 24
MAMA (i1 am) ML“" BMI’Cnem/
LanoebAQCAPlKluger%nners Music, ASCAPS, CLM

HI POP 31

| GOT MY GAME ON (EMI Blackwood, BMVBg Gassed
Fiiies, BMi/House Full Of Circle Music. BMI/ exyTrac
tor BMCal I Enterfainment, BMI), HL, CS

1LIKE (Mysic From The Roots, BMLPhenomenal Woman
Music BM|Paislou Publishing, BMI) RBH 98

ILL STAND BY YOU (Hynde ouse of Hits, ASCAP'CIIve

ks, ASCAP/Jerk Awake, ASCAP/Tom Kel
ASCAP EMI April, ASCAP), HLAWBIV cs
IMPACTO Los Cangns IVCAP/SCOII Storeh Music,
ASCAPTVT Mustc, ASCAP)

'™ SO HOOD (DJ Khaled, B VNa ppyPub, BMiZomba
Songs, BMIFirst N' Gold, BM l/Wamer Tamerlane Pub-
lishing, BMI/4 Blunts Lit AlOnce. BMIVA Lanier Publish-
Ing Desiqnee, ASCAP/Trac-N-Fieid Entertainment

Mot rg Dale Son%s ASCAP), WBM, RBH 51

INCONSDLABLE ng Bank Music, ASCAPMMy Getaway
Driver Music, ASCAP/Roditis Music, ASCAP/Liniversal-
PonGraPm Iniemational, ASCAP/Angelou Music, ASCAP)

1 NEED YOU (Careers-BMG Music Publishing, BM/Ner-

INT’L PLAYERS ANTHEM (I CHOOSE YOU omba
Enterprises. ASCAP/Tefnaise Pubhshmﬁ BMMusic
Rescurces, BMI/We Don't Play Even When We Be Playin
ASCAP/Mosguito Puss, ASC P/Ch safis Music.
ASCAP/Juba te Music, ASCAP), HLAVBM, H100 70.

| E?A%D YOU SO 1}'Banme 0On Songs, BMUThird Tier Music.
i TRI 1 Assassm MLIZIk ASCAP/SIrBIackel Muzik
ASCAP Irack House ENT B

/Piano Music, ASCA /By
ASCPA(';/FS{SHOUS ASCAPNotting DaIe Songs ASCAP).

JOYRIDE ISony/ATV Tree BMVChavann BMVEMI April.
ASCAP Besty Music, JCAPMJ“ISOH%S BMG
SESAC/AvaRU Music' SESAC

JUST MIGHT HAVE HER RADIO ON (Hope-N-Cal,
BMY/Trent Tomiinson Songs. BMI/Geormac Pubfishing,
SESAC) CS 22

KISS KISS (Songs Ot Universal, BMI/Cutture Beyond Ur
erience Pub shmg gMWomba Songs. BME. Nappy-

Pub, BMI), HI
KRISPY (MooneMuswPubhshmg BMY/RapHustiazNu-
sicPublishing, BMYSongs Of Universal, BMI/Universal

Music Carporation, ASCAP/Lastrada. ASCAP/Sony/ATV
Tunes, ASCAP), HL RBH 96

£

LAGRIMAS DEL CORAZDN (Edimansa, ASCAP/Siem

LAGRIMAS OE SANGRE (Once Rios S.A de CV/TN
Ediciones, BM) LT 28
LAST NIGHT (Jusun Combs Publishin g ASCAP/EMI
Apnil, ASCAP/2 Daughters Music. SESAG/Christian
Combs Publishing, SESAC/Foray Music. SESAC/Marsky
Music. BMI/Janice Combs Publishing, BMVEM Biack-
wood BMR‘ POP 76
LAST TRAIN RUNNING (One Mad King PUthhIHEA
3AchP/FranK Myers Music, BMUSixteen Stars, BMI) C:

LA TRAVESIA](NoIlIsIed [T 49
LAUGHED UNTIL WE CRIEU (EMI Aprii, ASCAP/Didnt
Have To £ Music, ASCAP/Songs Of Combusllon Music.
ASCAF ¥ uSICO'WIndSWE f, A CAP), HI
L%}éﬁé ALIKE1 ACHOLO gn A M EMI/FIossy
LEAVING TUNIGHT Super Sayin Pubiishin
BMJZomba Songs, BM/Sounds Of Da Red Drum,
ASCAI /SIoG Music, ASCAP/Jobete Music.
ASCAE”) BH 59
LET [T GO (She Wmle 1t, ASCAP/BMG Son?s
ASCAP/Mass Contusion ASCAP/EMI A
ASCAP/Cainon's Land Music Publishing, ASCAP/Nolon—
ous KIM. BM)2 Dauuhlarc Music, SESAC/Christian
Com-)s Publishing, C/ForaéaMusm SESACMiume.
MI). HL/WBM 1001
LIKE ABOY (Universal Music Corporation, ASCAP/Royal-
ty Ri %nnngs ASCAP/Bootlﬁggers StogAASCAPI Jnrver
ram Intemational Tunes, SESAC/Jahaae Joints.
SESA /Christopher Mathew, BMUHilco Music,
BMI/Ezeke International Muslc BM)/Revolutionary Jazz
Giant, BMI/Gr8ness, BMI), HL, POI
LIKE THIS Kelendria, ASI AP/BIondle Rockwell,

P/2590 Music Publishing, ASCAP/Universal Music
Corporanon ASCAP({Team S Dot HIbIIshIntMBMVano
Muswc BMI/Songs Uf Windswept Pacific BMI/Jason'

Ics SESAC/RechthélobaI Tunes SESAC/Songs of

LIKE THIS (Shawn Mims, BMVTheBdckounga%
ASCAP/Schofieic's ASCAF‘?\,I 100 58, POP 47: RBH 83
LIL LO! haniah mo u'.Ic ASCAP/EM! April,
nglw SCAP/# 1 Assassin
Muzik, uzik, ASCAP/Track Honse
ENT. EMUAImO Music, ASCAP/Rye Songs, BMUSoi

0f Universal, BMUThown' Tantrums, ASI,A%AII Con
Music, ASCAI P/IIasa|amba Music, ASCAP/Slide That

Music ASCAP 8
LIP GLOSS QB And Vine, ASCAP/Universal Music Cor-

L POP 88

R/ovalron ASCA
VE SONG Career' -BMG Music Publish-
ing BMIMore Than Rnymes u.“ BMV\.:I Ninja Time
Mae ASCAP/Ameribrit, ASC P) CS
LLORARAS (Mafer, ASCAP/Sony/ATV Dlscos, ASCAP) LT

36

LO MEJOR DE TU VIDA (EM| Blackwood, BM) LT 29
LOST IN THIS MOMENT (EMi April. ASCAP/Romeo
ngté(g' Music. ASCAP/WB Music, ASCAP), HLAWBM,

P
LOST WITHOUT Ui (i Like Em Thicke. ASCAP/Dos-
DuertesMusic, ASCAP) RBH 32

LOVE ME IF YOU CAN (Big Loud Shirt Indusirnes

ASC Music Of Windswept, ASCAP, So nasmBud
% ASCAPMWallerin, ASCAP) CS 7

LOVESTONED (lennman Tunes, ASCAP’Zomba Enter-

prises. ASCAP/Virginia Beach, ASCAP/WB Music,

ASCAP/WarnerTamerIane Publishing, BMVDanéahandz

Muzik. SESAG/WBM Music, SESAC/Warner, SESAC),

WBM, +1100 27, POP 10

MAKE ME BETTER (/. Brasco ASCAPN| rginia Beach
ASCAP/WB Music, SCAP/Super sayn Publishing,
BMi/Zomba Songs, BMI/EM! Ar \P/No Question
Entertainment, ASCAP), HL/‘\’JM HIOOQ POP19;

H7

MAKES ME HAPPY 'Absoﬂoranne Music, ASCAP/CPFC
Moo AP/Boglie Music, BMI) POP 95

MAKES ME WONDER {Careers-BMG Music PIIbIIshlng
BV Frbruary Twenty Second, BMI), WBM. Ht00 23

MAKEYOUHAPPY (Soulchild ASCAP/Universal Music
Corporalion ASCAP/Wet Ink Red Music, ASCAP/EMI
Apnl ASCAP) HL, RBH 76

MALDITO AMOR J& N, ASCA

ME (Shep 1 Shep, ASCAP, Almo Musn, ASCAPAniversal
Music onroranon ASC P). HL, RBH 33
EASURE OF A MAN (Universa - PonGram Inlernational
ASCAP/Spunker Songs, ASCAP; gs Tanger,
ASCAP/Songs Of Combustion Music, ASCAPMusic Of
Windswept, ASCAP/No Such Music, SOCAN), HL, CS

MNE RUELE AMARTE (LeCova Music Publishing, BMJ &

E(WB Musi ASCAP F) WBM, H100 14, POP 9
MEN BUY THE DRINKS (&l (s CALL THE SHOTS)
Martignt Musie. SESAC/ uIIIs.ongi)u
ESAL Kylezo SESAC,Geormac bhsnlng
SESAC/Calhoun Enlerpnses K
MI CORAZON! CITO}\ArequmLatln QCAP)LTB

Mi GENTE ([ + : B g
MIL HERIDAS A r]%g MI) LT9
MIRAME /¢ usic. AS

AP) LT
MISERY BUSINESS {WB MU' IC, ASCAP/& Father, | Just
W%T’T\(A To Sing '»AIJ'S)ICP}\E]SCAP Josh's Music, ASCAP),
MONEY IN THEBANK (Swiz Bealz, SESAC/Universal
Tunes SESACSongs of Universal, SESAC/Mayheezy
Music, BMI/Carlsle Young Music, ASCAP/God Heal
Entertainment, SESAC/Universal-Songs Of Pol ram
International, BMYustin Combs Publ shmg CAP/EMI
April, ASCAP/By %Po‘f)pa Music. ASCAP/Sheek Louchion
Pub IshIng ASCAP/JaeiWon PubIIsmré(iwASCAP/PammIs
Publ Ismn& ASCAP/Nolorious KM
Music, BMU Warner-Tamerlane PubIIshm%ABMVDenc
Angeleme Music, BMIEMI Blackwood, BMI/Sa-Veite
Music. BMI/bmcndg i Music, BM/My Babyis Music
Company ASCA Rgppe! Co A AP cuse-Mol
Mus: & R Lastrada

Musm ASCAP/Qony/ATV‘IunIae ASCAP) HL/WBM,

RBH 28
THE MORE { ORINKSEMIE ASCAP/NewSeaGaer
ASCAP/OId Desperados, ASCAP/N2D. ASCAP), HL,

MUEVELO (NoI Listed) LT 1
MY 64 (Who Is Mike Jones Mu ic, BMI/2 Play as Publish-
ing, BMVWamer-Tamerlane Publishing, B/ TnIIEmer
prises, ASCAP/My Own Chit Music, BMIEM Bla
val Beats, ASCAP/Un IMusu'
CorpRora'-nn ASCAP/FIulhIBSS Aftack Munck ASCAP}.

MY DRINK N' MY 2 STEPéLarS ASCAP/Swiz Beatz.
SESAC Univer_al Tunes SES C/gongs UnNeTSaI
SESAC ETIIET‘laInIII Musuc BMI), H 44

MY GIH T FRIEN LaRayMus.\, Publish-
n P/Gumme bome Hot Sa ASCAP/The Roy
ally Network. ASCAP/J Hot Lyrics, ASCAP) RBH 56

N

NEVER AGAIN (Srielly Sorgs. ASCAP/EM| Aprl,
ASCAP/Jimmy Messer Music. ASCAP/WB Music.
ASCAP) HL/WBM, POP 68

NEVER WANTEO NOTHING MORE (Sony/ATV Tree,
BM/EM! April ASCAP/NewSeaGa CAP/Son of A
Miner Songs. AGCAP), HL. CS 1, H

NOBODY'S PERFECT WaIIDsney ASCAP) POP 79

NO LLORES (T« Irvgn Imported &LT 7

NO TE VEO (L. o1 Blanco - BMI/La
Leonciias usw ubhshmg ASCAP/Sandunguero Music
PubIIshnIL_T_T LT 1

NOTHIN' BETTER TO 00 (Curb Sop ASCAP/Luckyh

Love ASCAP/Lonely Pog! Sociely Publishing,
ASCAP/Kghalt Mu5|c Publishin ASCAP/Gre Ink
wu?\IAC AS%AP/FranAm Music drnInusnatIon ASCAP)

BM CS 27
NOWHERE THAN SOMEWHERE (Big [oud Shirt Indus-
Iries. ASCAP/Scrambler, ASCAP/Carival, ASCAP) CS

NUESTRO AMOR ES AS| {Magnate Music Publishin
;Sebasttan mbllshImSCAPMngz PUthhI%g

0

OJALA (Crisma, SESAC| L1

0JALA PUDIERA BUHRARTE (Tuium. ASCAP) LT 31

OLVIDAME TU Arp,

THE ONEI THE IUOL WB Music.
AP/Sony, ATV Cross ASCAP/This Is Hit.

ASCAP{Ma iC Mustan 4B I/Funky Junk Music

ASCAP), H
DNLINE (M Apnl, ASCAP/New Sea Gayle, ASCAP/Didnt
Have ToBe Music, ASCAP), HL. CS 11; H100 62; POP

UNLY ONE U (WBM Music, SESAC/Songs In The Key Of
Flat, SESAC/Noontime South, SESAC/Tabulous Music,
ASCAP/HIIco South, ASCAPMUsIC Of WIndswepl
ASCAP/Ezeke Inlemational Music, BMUHitco Music,
BMI/Son L?SO'WIITHSWED Pacific, BMI/Bootleggers Stop,
ASCAP/Universal Music Cmf ASCAP/Janqae?
SESAG/Universal-PolyGram Intemational funes, SESAC).

O’EIAH WE§ ' (Bearhug Publishing, ASCAP/Natting Hill
usic
OUR SONG LSO?/ATV Tree, BMU/Tayior Swift Music.

ovn%\(ou (Surfage Pretty Deep Ugly Music.
BMI/Careers-BMG Music Publishing, BMII{/Hv:IQBh Buck
Hébnshlng BMV/EM! Blackwood, BIV), HLAWBM, H100

PARALYZER (Fmggr Eleven, SOCAN/Renfield, ASCAP),
WBM, H

PARTY LIKE A ROCKSTAR {Preciate That MUNC
BMI/Cereal And Milk Publishing, ASCAP/Peaches Chil-
gaerk%JbIIshlng ASCAPEMI ApIII ASCAP), HL, H100

P 24 RBH

PAZ EN ESTE AMOR (Not Listed) LT 22

THE PEOPLE (UmveIsaI Music Corporanon
ASCAP/Senseless, BMVPIease imme XPubIIsnmg
AQACVEMI BILackgoog MiBrounaha, ASCAP/IVT Music.

PLEASE OONT GO (Tark { I76 MUSIc ASCAP/Bfack
Fountain Pubi=iny. ASCAP; Enl ASCAP/LonnaII.»
fic. ASCAI’/NoItln HI|| AS P) Hi

0P LOCK Records Muswc

T (Hug
A Do R B i
HIII M;SIC BMIEMI April, ASCAP/AIMo
Music, ASCA fsoer Iazzmen Muznc ASCAP/A JeftN
Rod Piblishing, ASCAP). HL, P
POR AMARTE ASI (3 s i ASCAP)

POTENTIAL BREAKUP SONG (Haif Heart Music,
BMI; Seven Summits, BMI/AnIonIna Songs ASCAP/In
The Moulh Of The Wolf BMI) H
THE PRETENDER éM.I Twere BMVI Love The Punk
Rock Music, BMI/Songs Of Universal, BM/Living Under

r,;\f

ARock, ASCAP/Flying Earform, BMI), HL, H100 72: POP

THE PRIZE (EMI Apnl. ASCAPAand Of Cotton,
ASCAP/Green Ity SESAC/Green Wilderness,
SESAC/BPJ, SESA! CS 60

PROMISE RING (Eze @ InIernalIonaI Music, BMY/Christo-

her Maihew, BMY/Hitco Music, BMI/Songs Of
Inaswe ot Pac BMVUmversaIPo Gram International
ae Joints, SESAC/Universal Music
oranon ASCAP/BooIIeg ers Stop, ASCAP/DeNaul
Fublishing. ASCAP/EMI Blackwood, BRVColicar
Music B I)r HL. RBH 75

PROUO OF THE HOUSE WE BUILT (Sony/ATY Tree.
BMU/Showbilly Mucec, BMI/WarnerTamerfane mbhsh
ing, BMI/chamo'L I,anyon Music, BMI/Turn Me On
Musm( B Stll WOI'kII'}I'? For The Man Music, BMIICG,
M), HLAWBM CS 5; H100 78

PUT LITTLE UMPH IN IT {Shaniah Cymone Music

ril, ASCAP/Seal Music, BMVBMG-

Careers, BM iem Damin Twins, ASCAP/Naked Under

My Clothes, ASCAP/CIIrysaIIs Music, ASCAP/Ai Corlirol

Music, ASCAP), HL. RBH

l]UE]MlE OES TU CARINO (! Conuco, BMURedomi
UIE&I ng éATV Discos, ASCAP/Arjona Musical

ASCA|
R

READY, SET, DONT G(J (Sunna je’JﬂITT‘O BMVSorg/ATV
Aculf Rose BMY/Lavender Zoo us:c

REHAB %EM' Blackwood, BMI). HL. H100 Pd

RIDIN' (Esther Dean Pubhshlng DeSIgnee BMVPeertunes

SESAC, .Iale ea SES C evonSlrnsPub shing

Designeg, ga ngs M) RBH 62

ROC- FELLA BILLI NAIRES (Transporter Enlertain-
ment, ASCAP/Universal Music Corporation,
ASCAP/Damon Biackmon. ASCAP/Sony/ATV T
ASCAP/Carter Bo XgPubIIshmg ASCAP/Chrysahs Music,
ASCAP/Notable

ROCK ON (DO THE ROCKMANg (MJ Pubiishing,
ASCAP. Ta Quality, BMI) RBH 69

ROCKSTAR (NamerTamerlane Publishing. BM/Arm Your
Dillo. SOCAN/Zera-G, SOCAN/Black Diesel
SOCAIVBiack Adr Musnc SOCAN), WBM, H100 16;

2
ROLLIN' WITH THE FLOW (EMI Algee, BMI), HL. C5 49
SAME GIRL (Zomba Songs, BMI R KeIIX MuEInnor
st A Orf/%g; e

HL/AWBM, H100 4
SEXY LADY ’DIaIMIISI Publ Shl%g ASCAP' Wanl Mine
Publlsglon atalog, BMI), HL/WBM,

sHAWTY {First N Gold BMVWarnefTamerIane Publish-
/WamerChappell BMVVounn umi rna

A CAP

ASC

ynee Ba nee usuc BM
' i CAFnyraIg Music,
100 II POP 6

MVZomba Scn[q_ls BM|
AP). WBM
SHAWTY IS DA SH*1 (10) {UL MUSIC ASCAP/FamOUS
ASCAP/2082 Music PUDlIShITIg ASCAP/WB Music.

ASCA'), HLWBM
SHUT UP AND DRIVE SU!LnIveISaI BMVBaw
r, BMI e Mus Ir A /WaInerTamerIane Publish

M1, HLAWEM P13
SIMPLE THINGS (Gan So s ASCAP/Chem/ Lane,
AP/Sweel GI “S AS AP? CLM, RBH 88
sonnv BLAME E (Gef EamIIIaI Music,
BM, ByeIaII MLISIC ASCAP ASCAP/SIone
o Faone Mz ASEAR) HL. H10097. BOP 2%
BMI g_lonas Brolhers f:b1| shing, BMVSony/ATV Songs.

ALl éCame OkIe Music, ASCAP/Laird Ro
Musm Aa AP/Raylene Music, ASCAP), WBM cs 15,

SPEAKER (Byefall Music, ASCAP/Famous.
ASCAP/Crump Tight Puhhshm? ASCAP/My Own Chit
Music, BMYYoung Money Publishing. B/ Warner-
La[/nﬁlane HJDII%Img BMVEMI Blackwood. BMI),

STRONG ARM (Top Tree, ASCAP) RBH 90

STRUNGER {Please Gimme My Publishing, BMI/EM

ASa MUDal Life, ASCAP/Zomba Enter ses
CAP/Eden Birdsong. ASCAP) HL/WBM. H100 5;

THE STRUNG DNE (Careers-BMG Music Pubnshm%
A Evansville, BMUBMG Son ngs. ASCAP/Jonesin'For A
Hit BMI) WBN, CS 47

SUMMER LOVE 57nrnba Enlergnses ASCAP/Tennrnan
Tunes, ASCAP/WB Music, ASCAPAVirginia Bed
SECAE/WBM Mus&SESAC/Dar'yanandz MUZIk

SUNDAY MORNING IN AMERICA (EM) Apil
ASCAP/Ramen Cowboy Music, ASCAP/Universal Music
Corgeration ASCAPAMEcithyco Music, ASCAP/Jeffrey
Steele BMIBJP Adminisira IUﬂ BME) CS

THE SWEET ESCAPE (H u Lover M
ASCAP Byl s ki ASCAp P
Music. ASCAP) H100 36

SWEETEST GIRL (DOLLAR BILL)
ASCAP/Sony/ATV Tunes, ASCAP/ |
BMI’EMI BiaCkwood. BMI GoIder Boy PubIIshIng

ASCAP/CImy usic, BM
g BMY/irving, BMVBgeIaII Music ASCAP/Famnus
CAP/Money Mack. BMI), HLANBM, PO

T

TAKE ME THERE ISOD[Y/ATV Tunes, ASCAP/ ‘IlandsnuI
SCAPWarner-Tamerfane Publishing, BMVBoaIwng
Baby. BMVManr Boh, ASCAP/Sweel Summer, ASCAP),
HUWBM CS 4 H100 67
TAMBOURINE (Blondre HockweII ASCAP/Swiz Beatz,
C/Universal Tunes, SESAG/Team S Qot Publishing,
BMI Hite Musm BMVUmversaI Music Corporation.

H 36
TANGLELI P OI APvRocker ASCAP/Universal Music
Cursaration A fLittle Blue Typewriter Music,

M(BP% Joministion. ASCAPIMoonscar Music, BMI),

ACHME (Universal Music Corporauon ASCAPAatit
lusic Publishing, ASCAI /Son s Of Universal

BN Tetra amnzion, ASCAP/Melodic Piano Produc

tions. ASCAP/HC 103 Ombllsnmg ASCAP/Smoothie

Mu..'la(;< A\?CAP/ABIack Productions, ASCAP), HL. H100

EARDROPS ON MY GUITAR ’Sony, ATV Fmber

SESAC/Hilksharo Valley. SESAu/" ?I

BA: Tay 01 Swm Music, BMN, HL, H 0049 POP 75

ENAGER (BIoane Doors Off The Jersey Shore

usic BM) WBM. H100 93, POP 62

PIDO QUE TE flUEDES Not Listed) LT 40
Discos, ASCAP/WB

VOY A PERDER ISOTIY/A

usic. ASCAPY LT 1

THESE ARE MY PEDPLE (Universa! Music Corporation,

ASCAP Mer Fpnersneld ASCAP/CaIIV ASCAP/Berg-
Brain, ASCA l) 2, H100 47

THIS IS MY LIFE (Ph Ivester Music, ASCAPMords &
Music A’F P/Sony/ATV Tree, BM{/Tomdouglasmusic,

BM)
THNKS FR TH MMRS ﬁony ATV Songs BMi/Chicago X
TILI WAS A T}ADDY T00 Pamck SIuarI Music.
BMI:BIa\, i BIack Scngs BMi/yncal Mite Music
BMISLL A ECS 5
TIME AFTER TIM (Reilia, BMI/Sony/ATV Songs,
gI/WB Music, ASCAP/Dub Notes ASCAP), LWBM,
ATISI PUEDO DECIRTE (Edimonsa, ASCAP/Siempre,
ASCAP)IT 15

T0DO C MBIO ny/ATV Discos, ASCAAgLT 6
CUGH SIeeIW eels. BMI/Curb Sangs, ASCAP), WBM,

12, H1
TU WE Music, ASCAP) LT19

e

- = -
o

Data for week of SEPTEMBER 1, 2007
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Chart Codes: €S (Hot Country Songs); HI00 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
TITLE (Pubtisher - Licensing Org.} Sheet Music Dist., Chart, Position.

TUYA (Blus Tunes, ASCAP/EM Agil, ASCAP/Gunhill
Music, ASCAP) L‘r

U AINT GOIN NDWHERE (Mouth Full O Gold,
ASCAP/niversal Music Corporation, ASCAP/AInI
Nuthin Gom‘ On But Funking, ASCAP/Wi
ASCAP Mg i, B 3MVNomnﬁ Hill Music, BMVG Pluse
1 Music. BM

UH-DHHH!! ( Iavery BMi/Son sOI Universal, BM/DJ
v BMIOId Nearo Spirituals, BMiWamer-Tameriane
Publiching, BM uung Money Publishing, BMI),
HL'WBH RBH

UMBHELLA (2082 Mu C mbhahmg ASCAP/WB Music

E APMarchninth, ASCAP/EMI
Apnl ASCA /Caner B%s H.IbIIsnlng ASGAP/Son /ATV
Tunes ASCAP/Sony/A Music UK, PRS) HL/WI

UMBHELLA Son sOI Peer, ASCAP/March 9th Publish-
||| ASCAP/2082 Music Plbii Jnng ASCAP/Suga
PublISh CAP/EMI A i
AS AP). HLAWBM, H1008, LT 41 POP 7; R
UNDENIABLE ’EMI Biackwood, BMUFacade Ide

BMi/Meaux M BMVEMI CMG BM). HL. POP 92
UN JUEGD gSeB n, B!
UNTIL THE END OF TI (Ter\nmanTmas

ASCAI’/LUmbd Enterprises, ASCAP/Virginia Beach,

ASCAP/WB Music., ASCAP/Wamer Tamerlane F\Ibllbh
né; BM|/Danjahandz Muzik, SESAC/WBM
SESAC/Wamer, SESAC), WBM, H100 82; RBH 12

Vv

VALENTINE (Umversal Lingo, ASCAP/N(mlniH itl
ASCAP/Young Goldie, BMU/Aragom Sangs. SCAP/HaIe
Yeah, SESAC/Peertunes, SESAC), HL. RBH

w

WADSYANAME (Hee Bee Doginit, ASCAP/2 Big Produc-
tions, ASCAP/Cheny ASCAP, Kacv
M Apsi ."scr Jackle Fros( ASCAP/BMG
Soiijs, ASCAP! BH 64

WAITFOR YO ’btelIar So ngs, ASCAP/EMI
ASCAP/Sony/ATV Tunes. A CAP/EMIBIackwooJ
BMI/\éfateI MLISI., Publishing, ASCAP). HL. H100 13;

POP
WAKE UP CALL (Careers-BMG Music Publishing
BM|/Febr maIGy Twenty Second, BMWaIemIne Valentine,
ASCAP/BMG Songs, ASCAP), WBM, H100 80; POP 47
WALL TO WALL (The Foyalty Network, BMU/Team S Dot
Publishng, BMVHitco Music. BMVSon_g” Ot Windswept
Pacific BMI/WaIter Scott, BMI) RB}
WATCHING AIRPLANES ISon' ATVTree BMVJoseybe
Tunes. BMUThver Dann, ASCAP), HL, CS 36
WAY BACK TEXAS (WamerTamerIane Publlshm?
BMULexts Paim Tree Music, BMIBi EPLDUG Shirt ndus
1gs, ASCAP/Bm mud Bugks, ASC
THE WAY | ARE (Vi Ia Beach ASC) P/WB Musrc
ASCAP/DanIahandz SESACAWEM Music,
SAC/Keriokey Music, ASCAP/Umversa | Music Corpo
I'ahgg 3/\SCAP/ errg Lee Pubiishing, ASCAP), WBM,
THE WAY SHE MOVESAgCoCo Tunes Music,
ASCAP Byefall Music ASCAP/Famous, ASCAP) LT 32
WHAT DO YA THINK ABOUT THAT ‘honesbones MUSXL
ASCAP/Irvmg BMVlaventor Of The Wheel, ASCAP) C

WHATIGOTTA DO ( HapgyMeI Boop SCockIaI Lounge
And Music, BMUZoriba usnc
vIl/SnthIIudsnn BMIPW; 0 ve
Leron Music. BMUJ Villa Mu5|c B,
WBM HBH 70

WHAT |'VE DONE (Zomba Songs, BMI/Chesterchaz,
BMI/Bi Big Kid. ASCAP/Noni sclosure Agreement,
BMI/Rob Baurion BMIKen|i Kobayashi, BMI/Pancakey
Cakes, BMI) WBM, H100 39, POF 40

WHAT KINDA GDNE (Sideen ‘Stars, BVVRPM Mus
BMiHonPro Emendmment Group ASCAP/Cal V.
ASCAP/Ber r%BfaIr- ASCAP/Fozzyboy Music. BMI) CS 39

WHAT TIME 1S IT (Wait Disney, ASCAP) H100 33, POP

28
WHEN | HUSTLE (Young Minded Publishing,
ASCAP/DelHiTz Muzik, ASCAP/Wamer-Tamerlane Pub-
fishing. BMI/Bubba Gee Music, BM/Noontime Tunes.
BMV oIdIes PIaK;ouﬁ %thshmg BMIEMI April,

WHEN | SEE u (Braaktnrough Creations, ASCAP/EMI

, ASCAP; ATV Tunes,

AI /Break Noﬂh SOCAN/Sony/ATV Music Pubhsh—

gb nng Witers, ASCAP/J. Sew:

P IIshIn%LA%:AP/Go' nThe Super Kid Music.
WHEN VOU 'RE GONE AvnI Lavxgna SOCAN/AImo
Music, ASCAP/SonoIrock Music, BMEM! Blackwood
BMI) HL H100 26; POP 18
WHINE UP ‘Copyngnl Control/AlQ Pubti ohInR ASCAP/).
Sewel Rl ASCAP/Greensieeves, PRS) H100 44;

WHITE GIRL (Young Jeezy Music Inc.. BMU/Aina Man
Music, BMI/Get Gowp Music, BMVYDun%Drumma
ASCAPEMI Blackwood BMI), HL. R

WHO KNEW (EMI Blackwood "BMU/PInk Inside Publish-
Ag I/Maraione AB, STIM/Kobalt Music Publishin

CAP’Kasz Money Pubhshmg ASCAP), HL, H100 20;

WIPE ME DOWN (Trill Prorductions, ASCAP/Baosie Bad
Az {AZSFAP/Mouse On Tha Track ASCAP) H100 85:

RBH
WONDERFUL (Super Sayin Publishing, BM/Zomba
Scn%sw BMUProducts Of The Streets, ASCAP/A Grand
usic. SESAC/Sumphy, ASCAP), WEM, RBH 61
WONDER WOMAN (Apn|s Boy Muzik. BMVWasner-
Tameriane Publishing, BMI/Danjahandz Muzik,
SESAC WBM Music, SESAC/No Quincydence Musm
Publisting BMUNorth Avene, ASCAP/EMI Ay
ASCA PurbanWanare ASCAP), H/WBM Rl H8
w[gooa WHEEL SJim Thug Publishing, BMVEMI
1kl
WP% 8;HIS UUII (Wonderland Music Company. BMI)

s O =
YO TE QUIERO (Unwersal-Musica Unxra. BMi/La Mente
Maestra Music Publishing, BMI) LT 37
YOU AINT KNOW (Money Mack, BMi/Young Morey
Pubiishing, BMyWarner- amerlane HJbIIshm BMI/Scott
Ston:h Music, ASCAP/IVT Music, ASCAP), WBM RBH

YOU ARE THE MUSIC IN ME (Walt Disniey, ASCAP)
H100 38 POP 29
YDU CANT STOP THE BEAT (WlndIrE? Brook Way,

ASCAPWall: Woo Entertainment, ASCAP) POP 1
YOU KNOW WHAT IT 18 (Huss Zwingli
ASCAP,Sony/ATV Tunes, ASCAP/Te-Bass MUsic.
/EMI BIackwood BMUGuerschom Music,

TV Songs, BMI/Crown Club Pubiishin I?

C‘ M T“"""Lane Publishing, BMI), H/WB!

HOI P78 RB
YOu NEVERQTAKE ME DANCING (Chi-Boy, ASCAP),

WBN (52

YOu STICL own ME (Scatty And Soda, ASCAP/New
700 Baby, ASCAP/WE Music, ASCAP/Curb Sor&
AbiCAP(/;(\éhggle Monk. ASCAR/Gremiin Comer, ASCAP),

{YOU WANT T0) MAKE A MEMORY (Bon Jovi Publish-
mg ASCAP/Universal-PolyGram 'ntemafional,
AP/Sony/ATV Tunes, ASCAF ‘Aggressive,
AP/KnbaIl Music Publishing, A AP‘ HL H100 99
Y sI TE DIGO (Uriversal-Vusica Unica, BMUNew World
MUSIcLTDA EMILT 1

ZUN ?IADQ FgCMG RIhIIshmg ASCAPMAse W Puslbish-
g, ASC.

‘"E
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Billbeard

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

AARKETPLACI

For ad placement in print and online call Jeff Serrette 800-223-7524 or email: jserrette@billooard.com

HELP WANTED PROFESSIONAL SERVICES

LIN-HOUSE €D * DVD * VINYL MANUFACTURING

c D Includes: -color booklet %
3 o o s 775 oo 1-color (L label from prist-ready
Package: L] film, jewesbgx, shrinkw-ao

KOCH Entertainment seeks National Account Manager -
KOCH Entertainment, the leading and fastest-growing independent music
company in the US, is searching for a National Account Manager for the
Seattle/Portland area. Successful candidate will have 5-7 yrs experience in the
record business; retail and sales background imperative. With broad product
knowledge, you will service all accounts assigned, serve as liaison between
accounts and labels, and create and implement promotions and advertising.
Superior all-around skills required.

Contact: Bill Kennedy, bill. kennedy@kochent.com
Phone: 661-753-9734, Fax 661-259-2169

D.J.

-~
c D Includes: 3-color booklet %

l ooo s I I 99 oo 2-color (L label from sspwlied

Package: [ artwork, fewelbox, shsiskawrap

127 VINYL PROMO

100 127 vinve $799.00 additional LP's: $1.30 each

500 127 vinyr $1,279.00 RreORDER 5710.00

1000 12 vinyL $1,889.00 RreORDER - $1319.00
PACKAGES INCLUDE: WHITE JACKET w/ HOLE © MASTERING * FULL PRDCESSING o
TEST PRESSINGS © 2-COLOR LABELS (stock background) « SHRINKWRAP © QUICK TURN AROUND

1,000CDs

in full-color jackets for just

$990!,

Call today for
your free catalog!

1-800-468-9353

LEGAL SERVICES

RA[NBO RECORDS ATANUFACTURING € IRIFORATION
8960 Eton Ave., Canoga Park, CA 91304 - (8(8) 280 - ( 10¢

Iax: (818) 280- 1101 « www.rainborecords.com * into@rainbg records.cony

www.discmakers.com/bb

S DISC MAKERS®

MUSIC
MERCHANDISE ) =

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are stashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings availabie.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Music, Inc..
P.0.Box A Trenton, N.J. 08691-0020
emali: scorplomus@aol.com

ENTERTAINMENT LAW, COPYRIGHT
LAW, and Trademark Law.

The Law Firm of Anthony Verna.
NYCCopyrights.com,
NYCTrademarks.com.

Call 212-618-1210. E-mail:
law@nyctrademarks.com

FATHER'S RIGHTS!

Call attorney
Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

WANTED TO BUY

CDs DVDs VINYL
Posters, Memorabilia, Awards,
Concert Swag, Sheet Music & more!
We specialize in rare collectibles.

QUALITY LICENSED
BACKING TRACKS
Need professional backing tracks?
Over 10,000 titles available!
Download or CD* copies available!
Sample Online! ONLY $9.95ea.
*plus postage and handling
Online Orders
www.BackingTracksUS.COM
Phone Orders and Enquiries
(678)-546-8968 Info@sbiamerica.net

i

BﬂGIﬂTﬂGE
SHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

Ww.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 928-443-0100)

TOP PRICES PAID!!

We travel worldwide for valuable
collections.
ROCKAWAY RECORDS
323-664-3525 wj@rockaway.com

BUSINESS
OPPORTUNITIES

AWARD WINNING ELECTRONIC ARTIST
with 125+ original tracks and 250 placements in
film, tv and multimedia seeks Publisher and/or
Publishing Rep to further exploit this valuable,

ever expanding catalog in the US and abroad.
Electron fove theory, www.lovetheory.com,

jeff@lovetheory.com - 206-547-4214

NOTICES/ANNOUNCEMENTS

AFTER YOU'VE ADVERTISED YOUR HELP WANTED MESSAGES ONLINE...

The Hollywood Reporter, Mediaweek, Brandweek, ADWEEK, Editor & Publisher and Billboard
seeking to hire that ideal candidate to fill a recently vacated position. if you're still NOT happy with
the responses, please consider the use of Billboard PRINT to reach all serious music professionals
directly! I'll knock 50% OFF whatever size ad you select to run on the Billboard pages.

This offer is limited so call Jeff Serrette at:
1-800-223-7524
TODAY for rate information

www americanradiohistorvy com

| www.dbiint.com ©

LISTENING STATIONS

dbiinternatiomal © www.dbiint.com

Offering the Best in CD & DVD Sampling

[ [ & Nokamichi

Nakamichi CD & DVD Sampling Stations
World-renowned for its high-end sound quality,
state-of-the-art design and product dependability.

3 Disc CD Listening Station
5 Disc CD Listening Station
0 Disc CD Listening Station
! n 1020 Disc CD Listening Towers

dbi Pro Headphones delivering uncompromising
sound quality while maintaining an appealinc
consumer design with outstanding durability.

L

| st

i

Lo

Il

fm
e o o o

' |

i Your Visual Sales Person
High Impact Visual Merchandising for Previewing Music, Movies,
Games, Electronics & Accessories

Touch Screen Display

Bar Code Scanner

Digital Download Options
Remote Management
Centralized Administration
Inventory Control

Maintain Advertising Programs
Customer Loyalty Tracker

Toll Free ] -800-465-7777

contactus@ dbunt com~

Coniact Jeffrey Serrette at:
iserrettz@billbcard.com or call 1-800-223-7524

CALL US TODAY AND ASK ABOUT
THE 3ILLBOARD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW ADVERTISERS!
1-800-223-7524 or

iserretie@bilboari.com

SEPTEMBER 1, 2007 www.billboard.biz | 75
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THE FUTURE OF BRANDED ENTERTAINMENT

gor* Y
1

Explore unique and innovative opportunities
to get your brand in front of consumers!

The 6th installment of The Next Big Idea:
The Future of Branded Entertainment

will examine forward-thinking ways to make

an impact in today’s increasingly complex
media environment.

This two-day event is a platform to network
with key industry influencers and learn from
experienced brand leaders who will reveal:

« Critical information that will improve
your marketing strategies

* The risks worth taking

* How to measure and monetize
your investments

* The best ways to maximize your budget

* The latest trends in social media, film/TV
brand integration, online video content,
digital cinema, game advertising...
and much more!

CONFIRMED SPEAKERS INCLUDE:
Pete Blackshaw, Chief Marketing Officer, Nielsen Buzzmetrics
Doug Cole, Director of Entertainment Marketing, HP

Eric Hirshberg, President, Chief Creative Officer, Deutsch Los Angeles
Bob Jeffrey, Chairman and CEO, JWT

Laura Klauberg, VP, Marketing Shared Services, Unilever Cosmetics Int’l in association with
Guy McCarter, SVP/Director, Entertainment Marketing, OMD/Optimum Ent. m an att
Tom Meyer, President, Davie Brown Entertainment

Doug Scott, Senior Partner & Executive Director,

Branded Content and Entertainment, Ogilvy North America, New York
Hamet Watt, Founder and CEO, Next Medium

WWW.IHENEXTBIGIDEA.COM
REGISTER BY AUGUST 31 & SAVE S300!

co-sponsored by {1 6]

PUMPAUDIO MOZesS

OCT 29-30 . BEVERLY HILTON . BEVERLY HILLS

wwWw americanradiohistorv com


www.americanradiohistory.com

EXECUTIVE
TURNTABLE

Send submissions to: exec@billboard.com

RECORD COMPANIES: Verve Music Group in New York
names Mitchell Cohen VP of A&R. He was senior VP of A&R
at Columbia Records.

Show Dog Nashville names Allison Jones VP of A&R.
She previously held the same title at Universal Music
Group Nashville.

PUBLISHING: Universal Music Publishing Group names Bob
Aird managing director for the company’s integrated oper-
ations in Australia. He held the same title at Universal Music
Publishing Australia.

Cherry Lane Music Publishing promotes Eric Lerner to co-
ordinator of synchronization licensing and James Williams to
senior contract administrator. Lerner was royalty account-
ing assistant, and Williams was contract administrator.

BMI appoints Jamil Walker to associate director of edi-
torial services and media relations. He was publicity coor-
dinator at Zomba Label Group/Jive Records.

MEDIA: Digital media network Concert.TV in New York names
Scott Reich VP of programming. He was VP of multiplatform
music programming at VH1.

MTV Latin America names Fernando Gastén VP of con-
tent for MTV and VH1 Argentina. He was senior VP of chan-
nels of media company Claxson’s pay TV services.

mtvU in New York promotes Chris McCarthy to VP of mar-
keting and strategic development and names Andrew Fed-
erici VP of online properties. McCarthy was senior director and
head of marketing, and Federici was director of proprietary
portals at InterActiveCorp.

TOURING: Facility management firm Global Spectrum ap-
points Benjamin Weiss GM of the Mullins Centerin Amherst,
Mass. He was assistant GM at the Sovereign Bank Arena in
Trenton, N.J.

RADIO: MJI Interactive, supplier of software tools and
Web content for radio station Web sites, elevates Lily
Somilleda to affiliate sales manager. She was affiliate
sales representative.

—Edited by Mitchell Peters

RCA artist Chuck Wicks visited country KNCI Sacramento, Galif,, where he
performed hig debut single “Stealing Cinderella.” WicCks 15 tr=2 star Fox 1V's rew
docudrama “Hashville” From 12ft are RCA Records/Sany EMG VP of national
promotion Keaith Gate, KNCI nrusic director Greg Colte Wicks, KNCIPD Merk
Evans and RCA Records/Sony BMG manager of prom>tion Matt Gzlvin.

Court-y star Garth Brooks sat down for an interview with "CMT
Insider” host Katie Cook to talk about his three-disc set, “The
Ultimate Hits.” The CD/DVD package features 30 of the singer’s
biggest hits along with a few new songs. It will be available
Nov. 6 at all retailers. PHOTO: COURTESY OF CMT

GOODWORKS

DOING IT FOR THE KIDS

Willamette Week’s Musicfest NW 2007 four-day music fes-
tival—set for Sept. 6-9 at various clubs in and around the
Portland, Ore., area—will donate proceeds from festival wrist-
band sales to the Rock and Roll Camp for Girls and the Ore-
gon Music Hall of Fame. Proceeds from sales of the festival’s
accompanying compilation CD, “Musicfest NW Vol. 2,” which
features tracks by Spoon, Deerhunter and others, will also
be donated to the two kid-focused music programs. For more
info, go to musicfestnw.com.

HIP-HOP’S FREEDOM FIGHTERS

Mos Def and Talib Kweli will headline the 10th annual Black
August Hip Hop Project Concert, to be held Aug. 26 at the
Nokia Theatre Times Square in New York. A project of the
Malcolm X Grassroots Movement, Black August aims to
facilitate exchanges between international communities
by promoting awareness about the social and political is-
sues affecting young people. For additional info, go to
mxgm.org/blackaugust.

L \SIDE TRACK

Af)Federation

UIA)Federation
of NewYork New¥erke

THE UJA-FEDERATION OF NEW YORK’S
MUSIC VISIONARY AWARD LUNCHIEON

Music industry titans gathered at the Pierre Hotel for the UJA-Federation of News fork’s
Music Visionary Award Luncheon honoring BMG Label Group chairman/CEO Clive
Davis. More than 500 industry leaders from the worlds of music, entertainment,
communications and business honored Davis at t1e record-breaking philanthrogic
evert, which raised more than $1 million to make available innovative music programs
for Mew York’s underprivileged youth. PHOTO: COUR™ESY OF LARRY BUSACCA/WIREIMAGE CON

ABOVE: From left are Davis, Shapiro, Lewit, Montone & Hayes founder Fred Dawvis Clive
Davis, Arista artist Jennifer Hudson; BMG Label Group president/COO Charles
Goldstuck CA Music Group executlve VP of promotion Richard Palmese; RCA Nusic
Group exec itive VP/GM Tom Corson; and Glassnote Records founder/CEO Daniei Glass.

RIGHT: Clive Davis with Academy Award-winning actress and Arista artist Jennifer
Hudson, wrose performance of two of Davis' greatest hits received a standing cvation.

CRETT

4 IETRIO

volume “AlcheTy Index."

of New Vorkt
UIADFederation
of Neow Vork

%

Osange County, Catif. band
Thrice “&s signed with Vegrant Records,
through which the group will release ~he four-
“Vols. | 8 B—Fire & Water” will
be released Oct.16, while "Vols. It & IV—Eerth & Air” are
scheduled for spring 2008. Frorr: left are ~hrice’s Riley
Breckenridge and Teppel Teranishi, Vagrant Records owner/COO
Jon Cohen and the Eand's Ed Breckenridge ardd Dustin Kensrue.
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According to those close to the situ-
ation, the upcoming Kidz Bop world
tour will be presented by Dodge
Grand Caravan (surely aimed at the
parents of the kids in the audience).
tn partnership with Vee Corp., the
tour—Dbilled as the first rock concert
designed for kids—commences
Oct. 12 n Davenport, lowa, and will
hit more than 80 markets.

Info about the Dodge Grand Cara-
van will be available at all venues, and
a music video, produced by Kidz Bop
for Dodge, will be shown during the
preshow and intermission.

Additionally, and separate from the

Dodge music video, conce -t attendees
will be able to create theit own music
video as part of the Let treMusic Drive
You contest, also sponsored by Dodge
and hosted on kidzbop.com. The
grand-prize winner’s family receives
a 2008 Dodge Caravan SXT.

HIP-HOP, RBD STYLE

Having conquered the Latin pop
world, Mexican sextet RBD4ds venturing
into (drum roll, please) hip-hop.
Sources tell Track that the 3roup is fol-
lowing up its 2006 Englisa-language
debut, “Rebels,” with a new, expanded
edition of the disc. Slated for release

early n2xt year, the new “Rebels” cov
tains taree new hip-ho2-influ2nced
tracks. courtesy of praducer Jack
Splash, who has worked with C2e-Lo,
Alicia Keys, John Legend and Jen-
nifer Hudson.
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50 Cent may
have challenged
Kanye West to a first-
week sales showdown,
but that didn’t stop him
y from joining West, Diddy
: and Jay-Z onstage at New

!mphltheater Wharf in . . . i York’'s Madison Square
from left, Wharf owner/developer k i Garden Aug. 22 in New York
Entertainment partners John Ruffino and Gary Welr‘e“ d ) & ; . ] i ] for the Screamfest tour. pHo0:
- Red Mountaln Entertamment prqductr-en manager—Jason Sills. | r 5 JOHN RICARD/FILMMAGIC.COM

Paul McCartney puts his f nshing ‘ouches
on an exclusive Epiphore PaLl McCartney
Texan Guitar as part of a maZiomwide
promotion by Starbucks. Tre aitar

is offered as the grand prze of the
promotion, which is assodacec with the
launch of the artist's “Memcry Almaost
Full” album on Starbucks™ Hear Music
label. For more informaticr visit
starbucks.com. PHOTO: CCUF TES™
OF GIBSON GUITAR

AEG
Live held
court with former
President 8itl
Clinton at London's
indigo2 venue, From left
are musician Maceo
Parker, Clinton and AEG
Live Europe managing
director Rob Hallett. Parker,
who is currently a member
of Prince’s band, performed
“Happy Birthday to You"
for the man of honor.

| INSIDE TRACK | ' —
THE HOURS DO PRADA

> € zF N i
’ . Preeeding 3

a collective jam among "
members of Earth Wlnd & Fire

SESAC has signed Gary Bu-r for exclusive represertation. ‘With major country, Latin
and pop hits under his belt. ELrr is one of the naticn's most successful and versatile

1 \ & his songwriters. His hit parace ncudes cuts by artists ranging from George Jones and
Patty { oveless to Ringo Star Znr stina Aguilera and Ricky Martin. From left are Burr,
SESAC writer/publisher relztions di-ector John Mullins, SESAC writer/publisher relations
associate VP Tim Fink anci SESAC ‘writer/publisher relatio~s director Shannan Neese.

nou S Kem Kool S-aesi

MIuccCla Fra 2XnNIoDI ourse, on s>ept. /, the

store will be infused with an incredibly groovy rock J
vibe. See vou there Capitol/EMI, in conjunction « t1 Jevsel Box Platinum, replaced 20 of Fats Domino’s sales awards with raproductions of the originals that were destroyed
“““““ pR=EEEES when Hurricane Katrina flocl2d the artist’s Lower 9th Ward neighborhood two years ago. They were resented to Domino during an event at Tipitina's
- - French Quarter club. From Bft are EMI Music Marketing serior director of A&R Mike Ragogna, RIAA di-ector of artist and industry relations and gold and
platunum program Laura Baud RIAA executive VP/general counsel Steven Marks, Domino and the Tipiina's Foundation executive director Bill Taylor
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THE RECORDING ACADEMY  NEW YORK CHAPTER
PRESENTS

HONORS

Honoring Outstanding Achievements and Contributions of Individuals
and Institutions that have Significantly Enriched the Music Community

BON JOVI
ALICIA KEYS

DONNIE MCCLURKIN

THE CREATORS OF
WEST SIDE STORY

(LEONARD BERNSTEIN, ARTHUR LAURENTS, JEROME ROBBINS AND STEPHEN SONDHEIM)
ON THE 50TH ANNIVERSARY DATE OF THE ORIGINAL BROADWAY PREMIERE

AND A SPECIAL LEGACY PRESENTATION

’ pe E‘»é:,k 5 SR
\/ %#5@8 A SON’Y(F, BMG D ‘v Vv;l
= ﬁm % \ﬁi EJ\& MUSIC ENTERTAINMENT L= Ql =
ver 'mn EMI MUSIC PUBLISHING BMGIERCABERGROSE =

CIPRIANI WALL STREET

6:00 p.m. Cocktail Reception H 7:00 p.m. Dinner | 8:00 p.m. Tribute/Awards Presentation/Performances

For event tickets or information on sponsorship or advertising
in the tribute journal, please call 212.245.5440

GRAMMYAWARDS

A official event of the 50th GRAMMY Celebration
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Qwest® OneFlex® Integrated Access allaws your company to grow smarter. Rather
than committing to huge capital expendires, Integrated Access works with your
current system so you don't have tc overhaul your entire infrastructure. Integrated Access
uses the same T1 line for all your data ard voice needs. And its dynamic allocation
ensures that your bandwidth is opzimizec, so your business can maximize its resources.

e right solution lets you grow with what you already have.

Get Qwest. Get Nimble.To waive activazion, zal 1 888-273-8990 or visit qwest.com/integratedaccess.

3

Qwest

Spirit of Service'

OneFlex® Integrated Access is available to Luziress customers in select areas across the continental J.S. Minimum one-year term commitment required. Early termination charges may apply.
Monthly charge based on configuration selec=c. Long-distance charges are additional. Additional equipment may be required. Other restrictions may apply. Call for availabibty and complete details.

Copyright © 2007 Qwest. All Rights Reserved. No: o be distributed or reproduced by anyone other than Qwest entities.
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