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Are bookers and agents the A &Rs of tomorr 
The concert business is increasingly important 
tours produce sales and revenue. Just becaus 

doesn't necessarily mean that record sales incr 

Concerts and 
ert tills are full 

cord companies 

and publishers still pay the advances but for how ong will they continue 
to be the ones making the investments needed to kick -start an artist's 
career? The amount of young bands getting record deals is decreasing 

so they are starting their careers on the stage without a label. So, are 

concert promoters and booking agents the A &Rs of tomorrow? 

100 + 1 Years of Radio 
The history of radio documents a success story. But today like many other 
media radio is facing new challenges. New media formats increase the 
competition between the classic players and the multimedia new starters. 

Radio is undisputedly still a mainstay of the media business but its not 
just the market share in the media mix that's changing. There are signs 

of change to come, as the future of a media format is currently being 

decided. A panel of makers and beneficiaries about the prognoses and 

prospects of this medium. 

Auto- Mobile Music: The Dashboard Jukebox 
In the western world the car is one of the most important places 

for listening to music. It is where you can enjoy music undisturbed, 
discover new tracks, sing along, chill out and just let the sounds 
take over. With iPod and the likes, the car has become a mobile 
jukebox with Dolby Surround Sound from the digital car hi -fi system. 

What are the next models? When and how will we access the 
universal jukebox from the car? Come with us on a journey into 
the future of in -car entertainment and music services. 

For the whole conference programme please check 

www.popkomm.com/conference 

Main Sponsor Trade Show Partner Country 2007 
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ON THE CHARTS 

PAGE ARTIST / TITLE 

THE BILLBOARD 200 50 

TOP BLUEGRASS 58 

TOP BLUES ' 55 

TOP CHRISTIAN 63 

TOP COUNTRY 58 

TOP ELECTRONIC 'j 61 

TOP GOSPEL "' 63 

TOP HEATSEEKERS 
1 

65 

TOP INDEPENDENT 64 

TOP LATIN 60 

TOP R &B/HIP -HOP 55 

TASTEMAKERS ;'64 

TOP WORLD 64 

UGK/ 
JNDERGROUND KINGZ 

OLD CROW MEDICINE SHOW / 
BIG IRON WORLD 

ROBBEN FORD / 
TRUTH 

MICHAEL W. SMITH I 
STAND 

TAYLOR SWIFT / 
TAYLOR SWIFT 

THE CHEMICAL BROTHERS I 
WE ARE THE NIGHT 

MARVIN SAPP / 
THIRSTY 

GRACE POTTER AND THE NCCTURNALS 
THIS IS SOMEWHERE 

SOUNDTRACK/ 
HAIRSPRAY 

MARC ANTHONY / 
EL CANTANTE ISOUNDTRACIQ 

UGKI 
UNDERGROUND KINGS 

UGH / 
UNDERGROUND KINGZ 

CELTIC WOMAN I 
A NEW JOURNEY 

1 SINGLES 

ADULT CONTEMPORARY 

PAGE ARTIST /TITLE 

53 DAUGHTRY I 
HOME 

ADULT TOP 40 53 
PLAIN WHITE TS / 
HEY THERE DELILAH 

HOT COUNTRY 59 KENNY CHESNEY / 
NEVER WANTED NOTHING RE 

HOT DANCE CLUB PLAY / 61 BOB SOFFREE / 
SOUND Of FREEDOM 

HOT DANCE AIRPLAY ;, 6 j 
,, 

HILARY DUFF / 
STRANGER 

HOT DIGITAL SONGS 53 
SEAN KINGSTON I 
BEAUTIFUL GIRLS 

HOT 100 52 SEAN KINGSTON / 
BEAUTIFUL GIRLS 

HOT 100 AIRPLAY 53 FERGIE! 
BIG GIRLS DON'T CRY 

HOT SINGLES SALES 

HOT LATIN SONGS 

MODERN ROCK 

POP 100 

54 HIGH SCHOOL MUSICAL 2 CAST / 
WHAT TIME Is IT 

60 C OPRIMAVERA/ 
BAASTA 

53 
FINGERELEVEN! 
PARALYZER 

54 SEAN KINGSTON I 
BEAUTIFUL GIRLS 

POP 100 AIRPLAY 54 FERGIL/ 
BIG GIRLS DON'T CRY 

HOTR &B /HIP -HOP ` 57 FANTASIA/ 
WHEN I SEE U 

HOT R &B/HIP -HOP AIRPLAY 56 FANTASIA / 
WHEN I SEE U 

R8B /HIP -HOP SINGLES SALES 56 : 

BIGG FACE / 
GET My WEIGHT ur 

R &B /ADULT 56 MUSIC SOULCHao / 
TEACHME 

RHYTHMIC 56 FABOLOUS FEATURING NE YO / 
MAKE ME BETTER 

HOT RINGMASTERS .- 

PAGE 

EAN KINGSTON I 
BEAUTIFUL GIRLS 

+ ..-I VI DEOS 
ARTIST / TITLE 

TOP VIDEO CLIPS 65 T -PAIN FEATURING AEON 
[ARTENDER 

TOP MUSIC VIDEO SALES 65 CREED / 
GREATEST FLITS 

Tills WEEK ON .biz ARTIST/ TITLE 

TOP CLASSICAL #1 
YO -YO MATHE SILK ROAD ENSEMBLE... / 
NEW IMPOSSIBILITIES 

TOP CLASSICAL CROSSOVER #1 
JOSH GROBAN I 
AWAKE 

TOP DIGITAL #1 SOUNDTRACK / 
MADMAN' 

TOP INTERNET #1 
JONAS BROTHERS / 
JONAS BROTHERS 

TOP JAZZ #1 MICHAEL BUBLE / 
CALL ME IRRESPONSIBLE 

TOP CONTEMPORARY JAZZ #1 DAVE KOZ / 
AT THE MOVIES 

TOP POP CATALOG #1 MICHAEL BUGLE/ 
IT'S TIME 

TOP REGGAE #1 COLLIE DUDDZ / 
COLLIE BUM 

TOP DVD SALES #1 300 

TOP TV DVD SALES #1 BABYLON 5: THE LOST TALES 

TOP VIDEO RENTALS #1 300 

TOP VIDEO GAME RENTALS #1 PS2: TRANSFORMERS: THE GAME 

()N-ri mrs 

UPFRONT 
5 LETHAL BUT LEGAL Universal 

tentatively tests the mixtape waters. 
10 Garage Rock, Legal Matters 
11 Making The Brand 
12 Latin 
13 Retail Track 
14 Global 
18 Digital Entertainment 
19 Q&A: John Janick 

MUSIC 
41 YUNG JOC'S YOUNG CROWD 

Bad Boy rapper gears a follow -up 
for his core fans: kids. 

42 Global Pulse, Jazz Notes 
43 6 Questions: Rick Wright 
44 Beatbox, Rhythm & Blues 
45 Real Talk 
47 Reviews 

IN EVERY 
ISSUE 

4 Opinion 
49 Over The Counter 
49 Market Watch 
50 Charts 
67 Marketplace 
68 Mileposts 
69 Executive 

Turntable, 
Backbeat, 
Inside Track 

FEATURES 
rrv ..IP 

20 CAN RASCAL REPEAT? No act made 
a bigger -selling album in 2006. Now, in a shakier 
retail landscape, they're aiming to do 't again. 

23 30 UNDER THIRTY Billboard's Power 
Players series identifies rising young executives who 
drive the fields of music and entertainment forward. 

27 HOPELESS RECORDS Indue punk label 
raises $1 million for charitable causes through sister 
label Sub City. 

35 COMEBACK PERFORMANCE 
The Gulf Coast touring market perseveres two 
years after Katrina. 

ON THE COVER: Rascal Flatts 
photograph by Chapman Baehle 

FILM & TV 
The Hollywood Reporter/ 
Billboard Film & TV Music 
Conference includes 
interactive discussions with 
top entertainment 
executives, artists, 
directors and composers. 
This two -day event also 
features a full day of 
programming dedicated to 
music supervision. 
Conference info at 
billboardevents.com. 

REGIONAL IUII=XICAN 
This three -day summit, 
dedicated to the top -selling 
Latin music genre, features 
the "Women of Regional 
Mexican Music" panel with 
Jenni Rivera, Diana Reyes 
and Horoscopos, as well as 

artist showcases, 
educational sessions and 
Premios Premmusa 
presented by Promotores 
Unidos. More at 
billboardevents.com. 

TOURING 
Billboard's Touring 
Conference & Awards is the 
premier gathering for the 
concert industry and 
features the "Power Player" 
panel, round -table 
discussions, a networking 
cocktail party and an 

awards reception targeted 
to promoters, agents, venues, 

managers sponsors and 
production professionals. 
See billboarcevents.com. 

JADI=D INSIDER 
Who rocked at 
Lollapalooza? 
Patti Smith 
played an extra 
set for little 
kids, Iggy & the 
Stooges 
invited `ans 
onstage, and Pear!i Jam 
closed Me three -day 
Chicago fest to a 'backdrop 
of fireworks. More at 
jadedirrsider.com. 
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LETTERS 

ChanîngThe ayeFocus Are Portable Music P ayers One Reason Sales Are Suffering? 

BY SILAS CASUAL 

As with most people involved in the 
music industry for more than 10 or 
so years, the changes I've seen can 
only be described as profound. This 
doesn't just mean the awakening of 
the big guns to unprotected music, 
but every aspect -from recording and 
production through to distribution 
and consumption. 

In my playing days I can remember 
leaving postcards around a venue ask- 
ing for interested fans to join a mail- 
ing list so we could spread the word 
about future gigs, releases or just gen- 
eral band news. This of course was way 
before e -mail, and the idea of writing 
a physical letter to a fan seems as pre- 
historic as vinyl. It does, though, serve 
to highlight just how big the change 
has been. 

As an owner of a very small record 
company, the opportunities brought 
by the big shift to digital are too nu- 
merous to mention. It seems like every 
week a band manages to enter the sales 
chart without a major record com- 
pany's backing. Although social net- 
working sites have played their part, 
the likelihood is the act has paid its 
dues to the god of touring and spent 
many days in the back of a van spread- 
ing its gospel. 

Even so, the recognition that chart 
success brings seems to be playing a 

smaller part in the lives of many artists, 
with revenue streams extending way 
beyond simple recording sales. At 
Red91 we have been able to generate 
significant income from many other 
sources -such as advertising, synch 
rights for TV and movies and track use 
for games and corporate media. I agree 
with whomever it was that said the big - 
selling single is now a thing of the past. 

But one thing seems to go completely 
against the current thinking. Steve Jobs 
has done a sensational job of making 
music both easy to buy and to carry 
around. Time will tell if the move by 
EMI to remove digital rights manage- 
ment will keep its shareholders happy 
and open the door for the other majors 
to join the non -DRM club. One thing 
is certain: There is no going back. 

However, it is widely thought that 
ownership of one of the many portable 
music players has resulted in more 
music buying online. In the IFPI's 
2007 digital music report it said that 
portability was a key driver of digital 
sales. This doesn't come as much of a 
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surprise. If you're comfortable using 
a portable music player and you want 
to cut out all the hassle of buying a CD, 
ripping the music to your computer 
then transferring it to your player, 
downloading makes perfect sense. 

But the majority of music held on 
portable players is ripped from CDs. 
Again, this is not much of a surprise, 
because if the capacity of these players 
is such that you can literally store all 
the music you have ever bought and 
more, the likelihood is you will put all 
your music on it. Certainly that's what 
I did, and many of my friends and col- 

0 0 
`Because I now 
have easy access to 
music, I've found 
that in the last 
year or so I haven't 
bought as many 
new releases.' 

leagues have done the same. This has 
brought back to life much of the music 
that I hadn't listened to for years. My 

player is always set on shuffle and so 
I'm traveling through time whenever 
I turn it on. Previously, my music col- 
lection was limited to somewhere be- 
tween 5% and 10% of what I owned. I 

always skipped the older stuff for more 
recent buys. But now, there is just as 
much chance that I'll be listening to a 

track from the first CD I ever bought 
as any other track stored on my player. 

But because I now have easy access 
to all my music, I've found that in the 
last year or so I haven't bought as many 
new releases. I'm still bombarded with 
the same amount of material from un- 
signed artists -that will never change. 

But because I'm rediscovering so 
much music, my thirst for something 
new is being quenched by old stuff I 

already own. If my experience is being 
repeated all over the world, then it's no 

wonder music sales have hit the skids. 
Maybe the much maligned peer -to -peer 
has an accomplice that is living and 
breathing right in the heart of so many 
of the world's biggest music markets. 

I'm not sure how the BigCham- 
pagnes of this world would ever be able 
to measure such an impact, if it really 
exists. But I don't see why my experi- 
ence should be any different from a lot 
of other portable music player owners. 
And while the capacity of portable 
music players is getting bigger each 
year, with Apple breaking the 100 mil- 
lion barrier, their popularity is grow- 

ing just as fast. 
Luckily, at Red91 we are so small that 

we can change our focus almost 
overnight. All our artists know that 
their music isn't going to sell in the 
millions. The music industry of today 
is not what it was just 10 or so years 
ago. Their income is coming from so 
many different sources, it more than 
makes up for any sales losses. 

So, what's the moral? Well, my the- 
ory isn't that the music industry is suf- 
fering from a downturn in sales; it's 
that more and more different and var- 
ied companies are after a share of the 
same big pie. 

Ten years ago, Apple didn't sit at the 
same table as Universal or Sony BMG. 
Now they're behaving like an old mar- 
ried couple. Let's just hope the next 
stop isn't divorce. 

Silas Casual is CEO of London -based 
Red91 Recordings. 
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» >JUDGE 
ACQUITS 
ALLOFMP3 
BOSS 
A Moscow court 
acquitted the 
former head of 
music downloading 
site allotmp3.com 
and rejected the 
damages claims 
made by EMI Group, 
Universal Music 
Group and Warier 
Music Group. The 
labels argued that 
the site was selling 
their artists' work 
without permission. 
"The prosecution 
did not succeed in 
presenting 
persuasive 
evidence of his 
involvement in 
infringing copyright 
law," judge 
Yekaterina 
Sharapcva said. 

» >LIMEWIRE 
TO LAUNCH 
LEGIT MUSIC 
STORE 
Peer -to -peer music 
network LimeWire 
is close to 
launching a legit 
digital music store. 
Initially the 
company plans to 
launch a stand- 
alone Web site 
accessible from 
links in its popular 
file -sha ring 
network. Eventually 
users will be able to 
buy music from 
directly within the 
P2P network. Initial 
content partners 
include IRIS 
Distribution and 
Nettwerk. All music 
sold at the new 
store will be digital 
rights management - 
free. 

» >MARTIN 
TO OPEN 
FILLMORE 
MIAMI 
Ricky Martin will be 
the inaugural artist 
to play at the new 
Fillmore Miami 
Beach at the Jackie 
Gleason Theater, 
currently under- 
going e $3.5 million 
renovation. Martin, 
who is in the midst 
of his Black & 
White international 
tour, will hold a 

three -night run 
Oct. 10 -12 at the 
new Fillmore. 

SCHOOL DAZE WAL-MART RIHANNA BEYOND BOOKS GLOBAL GAINS FUELED EFF CIENT 
Big first week for "High 

School Musical 2 "? 
a in°: v rairl c<,mRaign 

Ana album, 
only at Borders 

12 countries where 
revenue is up 

Fueled by Rumen's 
John Janick 

BY ED CHRISTMAN and HILLARY CROSLEY 

Lethal But Leaal 
Universal Tentatively Tests The Mixtape Waters 
In a move to fill the void created by the RIAA's 
crackdown against the formidable mixtapes busi- 
ness built by DJs like Whookid and DJ Drama, Uni- 
versal Music Enterprises (UME) is trying its hand 
at legal mixtapes. The company has created a se- 
ries titled "Lethal Squad Mixtapes," released to re- 
tail at a $4 wholesale cost with hopes that the discs 
would be priced in stores at $4.99 -$5.99. However, 
it's unclear whether a corporate take on the grass- 
roots idea will wash. 

"I'm excited to see them do something differ- 
ent," says Thuy Ngo, VP at Irvine, Calif., one -stop 
Super D. But it's like they're a day late and a dol- 
lar short: After the RIAA cracked down, all of us 
stopped carrying mixtapes." 

Before DJ Drama's January arrest, the mixtape 
business was a lucrative market where DJs, labels 
and artists boosted their brands with CDs that 
were sold via the Internet, the street and brick - 
and -mortar retailers. But once the federal govern- 
ment arrested DJ Drama and Don Cannon on 
racketeering charges, the industry ground to a 

halt. Since then, mixtape releases have been spo- 
radic. And though mixtapes were a concrete way 
to break new artists like Young Jeezy, labels still 
view them as piracy when they're on sale and they 
include unlicensed music. 

"How ironic," D] Drama says. "I guess 
they've realized just how important 
mixtapes are." 

The initial "Lethal Squad Mix - 
tapes: Dose #1," mixed by Wash- 
ington, D.C., newcomer D) Bear, 
dropped quietly July 13 and in- 
cludes tracks by established 
stars such as Fabolous and 

Kanye West and lesser- knowns such as Young Chris 
and Jae Ellis. It has sold only 5,800 units, accord- 
ing to Nielsen SoundScan. "Lethal Squad Mixtapes: 
Dose #2" is slated for September, and will be mixed 
by Bear and Washington. D.C., radio DJ Quiksilva. 

"It's a good idea but you need the underground 
credibility and nobody knows the DJ on it," one 
chain buyer says. "It's priced to move, and if they 
had somebody who had clout [as a] DJ, then you 
can kill with the $4 price point." 

"The DJ situation will play itself out," UME 
executive VP /GM Mike Davis says. "If one really 
works, we're going to stick with him." 

FABOLOUS, left, 
and JAE ELLIS are 
among the artists 
included on 
Lethal Squad 
Mixtapes: 
Dose #1.' 

But some indie stores contacted by Billboard 
seemed unaware that the tape is even out. Both 
Gus Joannides, who owns urban -oriented Sound 
City in Astoria, N.Y., and Skippy White, who owns 
a store bearing his name in Boston, said they had- 
n't heard of the tape's existence. Both also reported 
that none of their customers had come in asking 
for it -a usual indicator of a mixtape's word -of- 

mouth awareness. 
But Joannides applauds the concept, if not the 

execution. Of tracks included on the disc, "half the 
stuff is current and half is past, and there are a cou- 
ple of things that are now well- known," he says. 
"But I am glad that Universal is trying to shake the 
boat up and get mixtapes back in the store." 

Kelvin Anderson, owner of World Famous VIP 
Records in Long Beach, Calif., also says he was un- 
aware that the tape had come out. After checking 
with one of his buyers, he reports that he hasn't 
been able to buy the title because the store's whole- 
saler didn't have it in stock. 

That could be because the tape didn't have an 
exact street date and was shipped "as ready." Or it 
could be because some music merchandisers are 
protesting the high return penalty of $1 or 25% of 
cost and refusing to carry it. 

UME is aware of the issues. "That's one perspec- 
tive, the other perspective is the pirated CDs have 
no return policy," Davis says. We believe it's a 

market that's fairly low cost and fairly selective. 
It's also a trendy perishable business and it's not 
something we'd expect to people to stack in their 
warehouses. It's a learning process; we've stepped 
out and taken a leadership position. The illegal 
mixtapes were not fair to artists, writers or retail- 

ers that didn't want to do business under the 
guise that illegal tapes provided." 

MOBILE: For 24/7 news and analysis on 

.biz your cell phone o. mobile device, go to: 
mobile.billboard.biz. 
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THE 
LATEST 

NEWS -' FROMI 

»>ASCAP, BMI 
LAUNCH 
RAPIDCUE 
ASCAP and BMI have 
jointly launched 
RapidCue, a secure 
Web site that allows 
users to enter, manage 
and electronically 
submit music cue 
sheet data to the 
performing rights 
organizations for TV, 
cable and film 
productions. PROs 
rely on information 
contained in cue 
sheets, which list all 
music performed in a 

particular film or TV 
program, to calculate 
and pay royalties to 
songwriters, 
composers and 
publishers for music 
performed in 
audiovisual 
programming. 

»SHINS, M.I.A. 
HELP OPEN NYC 
VENUE 
Shows from a number 
of top -tier indie acts 
are among the first 
confirmed for 
Terminal 5, a new 
venue opening in 
early October on the 
West Side of 
midtown Manhattan. 
Launched by Bowery 
Presents, the venue 
on 56th Street will 
boast a capacity of 
3,000. At present, 
shows booked 
include the National 
(Oct. 11), M.I.A (Oct. 
19), French dance act 
Justice (Oct. 20), the 
Shins with Vetiver 
(Oct. 23 -24) and the 
Decemberists (Nov. 

1 -2). 

» >BOLLYWOOD 
DISCS SEIZED IN 
GERMANY 
Officials from the U.K. 
and German music 
industries assisted the 
German national 
police on a series of 
raids Aug. 8 in 
Frankfurt, during 
which roughly 41,000 
illicit DVDs were 
confiscated, mainly of 
Bollywood titles that 
were understood to be 
aimed at the large - 
scale Indian 
communities in the 
United Kingdom. 
Bollywood movies 
seized included 
"Jhoom," "Barbar 
Jhoom," "Apne" and 
"Ta Ra Rum Pum." 

III 

BY LARS BRANDLE 

TonyWilson f-,kfro 
Factory Records Founder Inspired A Huge Shift In British Culture 

LONDON -Tony Wilson, the colorful British music 
industry all- rounder who established Factory Records 
and the infamous Hacienda nightclub, died Aug. 10 

in a Manchester, England, hospital after suffering a 

heart attack. The 57- year -old had been battling cancer. 
"Joy Division and the Factory bands were Tony's 

trigger points, and the club was a focal point for a 

whole cultural shift," says Warner Bros. U.K. manag- 
ing director Korda Marshall, who was involved in pro- 
ducing this year's Joy Division biopic, "Control," 
alongside Wilson. "He was the catalyst for huge 
changes to British culture." 

Born in 1950 in Salford, Wilson 
studied at Jesus College, Cambridge, 
and forged an early career in journal- 
ism. He became a familiar face in the 
north of England as a reporter with 
Granada Television during the late 
1970s and also presented seminal 
music program "So It Goes." 

Wilson founded Factory Records 
in 1979 and the Hacienda in 1982. In 
the 1990s, he and longtime partner 
Yvette Livesey established the annual 
music convention In the City, which 
launched a New York edition this year. 

The northern city of Manchester 
was the common thread in all his proj- 

ects. There, he unearthed late -'70s 
post -punk outfit Joy Division -which 
later morphed into New Order -and 
'80s alternative /dance- crossover pio- 
neers the Happy Mondays, both of 

RETAIL BY ED CHRISTMAN 

whom he signed to Factory Records. Many of his artists 
paid tribute to him after his death. 

The alternative band James "wouldn't be here if Fac- 

tory didn't take a chance back then," says David Bayn- 
ton- Power, drummer with the one -time Factory- signed 
act. "He's one of the few people around where it was 
definitely music and the art above how much money 
you made." 

In one of his last interviews, Wilson spoke exten- 
sively with this reporter about his maverick career (Bill- 

board, June 16). Despite his obvious ill health at the 
time, he was upbeat about the state of music in Britain. 

"There's a real chance for British music to reinvent 
and establish itself," he said. "It just needs one or two 
major acts to come through." 

When asked if the music industry was a good place 
to be, he answered: "Yes, if you find a great band." With 
Joy Division /New Order and the Happy Mondays, Wil- 

son had two such bands, but he had a different type of 
hit on his hands with the Hacienda nightclub, which 
set the scene for the "acid house" era of the late '80s and 
passed into clubbing folklore. Local crime gangs con- 
tributed to the venue closing for good in the mid -'90s. 

Factory itself went into receivership in 1992 and, al- 

though Wilson resurrected it three times, as Factory 
Too, Factory Records Ltd. and finally F4, he never re- 

captured the magic of the original. 
Wilson epitomized the music man whose business 

acumen sometimes went astray. In one timeless exam- 
ple, New Order's 1983 club masterwork "Blue Mon- 
day" went on to become the best -selling 12 -inch single 
in history. But remarkably, overheads on producing the 
sleeve meant eazh copy sold actually lost Factory money. 

"I got more sensible around the middle of Factory, 
but it was too la-:e to go back," Wilson told this reporter 
at the launch of F4. "The second and third [versions] 
were very depressing and very stupid of me." 

His eccentricities were laid bare in Michael Win - 
terbottom's 2002 feature film "24 Hour Party People," 
which cast comedian Steve Coogan in the central 
Wilson role. 

He was again enshrined on the big screen in "Con- 
trol," but because of his illness, Wilson missed the 
premiere. "I don't think he ever got to see it," Mar- 
shall says. 

FIRST WEEK 
OF SCHOOL 
Retailers Await 
Opening `High School 
Musical 2' Numbers 
There's no doubt the "High School Mu- 

sical 2" soundtrack will be a hit. But in 

its first days of availability, the ques- 
tion on industry sales and distribution 
executives' minds was whether the 
album would displace Linkin Park's 
"Minutes to Midnight" as the top debut - 
week seller this year. 

"Minutes to Midnight" scanned 
622,000 in its first week, and Billboard 
calls to industry prognosticators indi- 
cate that "High School Musical 2 "- 
which sources say shipped 1.5 million 
units -has an outside chance to top it. 
Label executives whose job duties in- 
clude projecting top 10 sellers for the 
following week based on street date - 
Aug. 14 in this case -are estimating a 

modest 550,000 units for the Disney 
soundtrack. That total would place 
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"High School Musical 2" as the 
year's second -best debut week, 
ahead of T.I.'s "T.I. vs. T.I.P.," 

which scanned 467,000 in its 
opening week. 

But the determining factor 
will be weekend sales, in the 
wake of the movie's airing on 
Disney Channel on Aug. 17 -18. Earlier 
in the week, cable networks were al- 
ready offering the movie on a pay - 
per -view basis. 

"The music sounds good on the CD, 

but when you see it in the movie, it's a 

whole new ballgame," Walt Disney 
Records senior VP /GM Jim Weather - 
son says. So while traditional forecast- 
ing models may place the album in the 
550,000- to 650,000 -unit range, some 
executives -not in the Disney /Univer- 
sal camp -believe the album can move 
as many as 800,000 units for the week 
the movie airs. Weatherson won't go 
there, but says that Disney Channel 

-The `High 
chool Musical 

showing the movie midway through the 
SoundScan week "makes it anybody's 
guess as to what the album will do." 

Because "High School Musical" 
wasn't yet a phenomenon when it pre- 
miered Jan. 20, 2006, on Disney Chan- 
nel, sales for the movie's first install- 
ment mirrored "Titanic." In its first 
week of availability, "High School Mu- 
sical" chalked up 6,500 units, and in 

its second week it hit nearly 16,000 
units. But as word -of -mouth spread, 
sales climbed slowly, reaching the 
100,000 -unit mark in week eight. The 
album went on to become the top 
seller of 2006, and has scanned 4.1 mil- 

lion units to date. Its biggest -selling 
week was its 14th week of availability, 
when it shifted 256,000 units. Other 
than that, it steadily generated sales 
week after week as the movie repeat- 
edly aired on Disney Channel. In recent 
weeks, as the airdate drew near for 
"High School Musical 2," sales for the 
first soundtrack jumped from the 
6,000 range up to 13,000- 20,000 
units in each of the last four weeks, 
ending Aug.12. 

Now, regardless what the debut - 
week sales turn out to be for "High 
School Musical 2," retailers are hoping 
Disney catches lightning twice. 
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» >PASSALONG 
SPINS OFF 
SPEAKERHEART 
SERVICE 
PassAlong Networks 
has spun off digital 
media service 
Speakerheart as its 
own company. The 
service aims to provide 
independent artists an 
online platform to 
upload and sell music 
on their own. 
Participating artists 
can create their own 
track samples, set 
prices and design 
custom storefronts 
using the service. The 
Speakerheart service is 
active, but in a private 
beta testing period. 

» >XM, MYSPACE 
TEAM FOR 
ONLINE TALENT 
SEARCH 
XM Satellite Radio is 
teaming with MySpace 
for an online hip -hop 
and R &B talent search 
called Show Us What 
Ya Got! Interested 
artists must submit an 
original song on XM's 
MySpace page before 
Aug. 31 to be 
considered. A panel of 
music editors and 
industry artists will 
select five finalists and 
post those entries to 
the XM page for open 
voting. 

» >ASCAP 
PASSES 300,000 - 
MEMBER MARK 
ASCAP has reached a 

new milestone, now 
counting more than 
300,000 songwriters, 
composers and music 
publishers as 
members. The 
performing rights 
organization, founded 
in 1914, licenses a 

repertory of more than 
8.5 million songs. It 
reported record 
revenue of $785 
million and royalty 
payments of $680 
million for 2006, as 
well as an all -time low 
operating expense 
ratio of 12 %. 

Compiled by Chris M. 
Walsh. Reporting by 
Lars Brandle, Antony 
Bruno, Susan Butler, 
Leila Cobo, Jonathan 
Cohen and Reuters. 

For 24/7 news and 
analysis on your 

IZ mobile device, go to: 
mobile.bi Ilboard.biz. 

RADIO BY PAUL HEINE and KEN TUCKER 

INDIE 
PROMOTERS 
ON ICE? 
Consent Decree Hasn't Thawed Radio -Label Relations Yet 

Four months after a payola investgation 
led the FCC to forge a "consent decree" 
with four large broadcast companies, 
label promotion executives and indie 
promoters say the icy relationship be- 
tween radio and labels is only begin- 
ning to thaw. Meanwhile, they say, if 
greater radio access for indie labels is 

in the cards, it hasn't materialized yet. 
Flashback to late 2004: Subpoenas 

were flying. Spooked by New York State 
Attorney General Eliot Spitzer's sweep- 
ing payola probe, programmers 
clammed up. Radio's largest chains 
banned indie promoters from talking 
to their stations. As the probe broad- 
ened in 2005 and 2006, label execs said, 
it ushered in a climate of fear and para- 
noia, causing a breakdown in commu- 
nication between their promotion 
staffs and radio. Indie labels cried foul, 
saying the bans could potentially ruin 
their businesses, which rely on indie 
promoters to augment bare -bones pro- 
motion departments. 

Fast -forward nearly three years. 
Spitzer -elected governor of New York 

in 2006- uncovered the seedy under- 
belly of record promotion, reaching 
settlements with all four major -label 
groups and several large broadcast 
companies. The FCC -armed with 
damning details provided by Spitzer - 
formally initiated a national payola in- 
vestigation. On April 13, 2007, the 
commission forged a consent decree 
with Clear Channel, CBS Radio, En- 
tercom and Citadel. 

The four broadcasters agreed to 
business reforms and a compliance 
plan that includes no longer denying 
indie promoters access to the compa- 
nies' employees, providing that the in- 
dies are not compensated based upon 
adds or increased spins. In Clear Chan- 
nel's case, programmers are not re- 
quired to meet with any individual 
indie that requests a meeting- though 
they can choose to. The decision is at 
the discretion of the station's market 
manager, regional VP and /or compli- 
ance officer. 

Twinned with, but not part of, the 
government's settlement, the broad- 
casters reached a voluntary understand- 
ing with the American Assn. of 
Independent Music (AAIM). The radio 
companies agreed to devote 8,400 half - 
hour blocks of airtime on appropriately 
formatted stations to independent, un- 
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signed and local artists. For Clear Chan- 
nel, the commitment entails some 
1,600 hours during a three -year period. 

Now, repercussions of the agree- 
ment and the consent decree are shak- 
ing out on a number of levels. 

RADIO AND THE LABELS 
While guardedly optimistic 
that the radio -label rela- 
tionship is improving, 
Jeff McClusky & Asso- 
ciates West Coast sen- 
ior VP /GM Rick Stone 
says it has a long way 
to go. "It's in a forma- 
tive stage of growing 
back to where it needs to 
be," he says. "The whole busi- 
ness is based on relationships. The 
Spitzer thing sidetracked the funda- 
mental basis of doing mutually smart 
business between broadcasters and 
music companies." 

Frank Murray, VP of promotion at 
independent dance label Robbins En- 

tertainment, says it's too early to 
gauge the impact of the agreements. 
"We hope radio will comply with the 
consent decree," he says. "But it's so 
early in the process that we haven't 
had a chance to benefit from the 
changes. So far, we're using the same 
[indie] promoters and hoping their ac- 

cess will improve." 
But Sean Coakley, president of triple - 

A promotion and marketing company 
Songlines, says, "The walls at stations 
where I was barred from interacting 
are slowly coming down. 

"There are forms and agreements 
to sign before we do business, but that 
is fine with me," says Coakley, who was 
involved in the beginning of the 
process that resulted in the AAIM 
agreement. But though he feels the 
agreement is having a positive impact, 
he and others say it's too soon to tell 
how it may ultimately affect independ- 
ent artists. 

INDIE AC 
"Some of the 
is comici' 

tor," Coakl 

these days 
ependent sec- 

If it is heard by pro- 
grammers and can be promoted to 
them, then it has a better chance at get- 
ting radio support than not. But inde- 
pendent labels need to understand that 

just because the doors are open- 
ing again, that is no guaran- 

tee they'll get the support 
they seek. For every act 
that makes it at radio, 
there are 100 that don't." 

Veteran rock radio 
indie promoter Lenny 

Bronstein, who specializes 
in small, unmonitored mar- 

kets, says little has changed. "My 

impression is that there is virtually no 
more access and advantage than before," 
he says. "Independent labels have al- 

ways been at a disadvantage, not having 
the clout, staff and product flow" of the 
majors and lacking high -profile artists 
to use as leverage for airplay on new acts. 

"Most depended on the services of one 
or more indie promoters to supplement 
or essentially become their promotion 
departments," Bronstein says. 

Island Def Jam executive VP of pro- 
motion Greg Thompson also says he 
has yet to see any noticeable impact. 
"It hasn't changed anything dramati- 
cally for us, but it has opened us up to 
the fact that there may be more people 
discussing music with more broadcast- 
ers," he says. But "I still don't see more 
music going on the radio." 

In fact, while the settlements forced 
labels and broadcasters to adopt strict 
new promotion policies, Thompson says 
radio's musical conservatism has been 
unaffected by either the consent decree 
or the AAIM agreement. "People have 
been put into a little bit more conserva- 
tive mode over the last few years, maybe 
because they feel a need to justify their 
decisions more," he says. The climate 
is so 'Let's not play any new music.' " . 

`Independent labels need to 
understand that just because the 
doors are opening again, that is no 
guarantee they'll get the support . 
they seek.' -SEAN COAKLEY, SONGLINES 

PROMOTIONAL COSTS 
"It is hard to compare a before and after 
when the whole model is going 
through drastic changes," Coakley 
says. One thing I am sure of is that la- 

bels are happy they still don't have to 
lay out the millions of dollars like they 
were before in promotion and market- 
ing. It has also freed the labels up- 
both large and small -to make the 
promotion and marketing choices on 
their own and not because only one 
gatekeeper had a hold on a given sta- 
tion or group of stations." 

One Nashville -based VP of promo- 
tion, who asked not to be identified, 
says that his independent -related ex- 

penditures have dropped by 80% since 
indies were prevented from cutting ex- 

clusive deals with stations, and he 
hopes it stays that way. But he notes 
that as large as they are, the four corn - 
panies that signed the consent decree 
don't own every reporting station, leav- 
ing potential room for exclusive deals 
with other operators. 

LOGISTICS 
Although broadcasters have, in theory, 
reopened their doors to indies, rules 
and paperwork are creating obstacles. 
"One Citadel station made me fill out 
a form six to eight weeks ago, and I still 
can't communicate with the station I've 
talked to for 20 years," Bronstein says. 

The reverse is true as well. Clear 
Channel programmers are required to 
log "items of value" received from a 

record label, including CDs, which has 
prompted a number of programmers to 
request that labels stop sending music. 

Still unclear is how the four radio 
companies plan to fulfill their agree- 
ments to play more independent music. 
Entercom says it's still working on its 
plan and declined further comment. 
Citadel and CBS Radio would not com- 
ment. While Clear Channel has auto- 
mated the submission process from 
local and unsigned artists, it too has yet 
to spell out how it will structure the air- 
time requirement. 

Billboard's Indies column is on hiatus, 
but will return to the magazine shortly. 
In the meantime, indies coverage will 
continue in the magazine and online. 

For 24/7 indie news 
.biz and analysis, see 

billboard.biz /indie. 
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LITTLE YEN'S UNDERGROUND AGE 

4P 44. 
First some news you may or may not care about. 

Pearl Jam's Lollapalooza performance was 
censored on AT &T's webcast. You can imag- 
ine what Eddie and the gang thought about 
that. Especially since the only things censored 
were "George Bush, leave this world alone" 
and "George Bush, find yourself another 
home," sung to the melody of Pink Floyd's 
"Another Brick in the Wall." 

AmieStreet.com is a music -selling startup 
that gives away the songs for free at first and 
then raises the prices as interest builds to a 

98 -cent limit. Wacky but interesting, right? 
SpiralFrog has risen from the dead to offer 

video downloads for free but will pay the artists 
and record companies from a pool of adver- 
tising money. Yeah, sure. 

Mick Jagger's solo retrospective will in- 

clude an unreleased track produced by John 
Lennon called "Too Many Cooks (Spoil the 
Soup)" from 1973. 

Along with heavyweight vinyl reissues of 
the Sex Pistols' singles leading up to their 
30th anniversary in October will be a 39 -song 
compilation of the last four live shows with 
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WORLD SUZANA 
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HIS WEEK THE WILD BIRDS / REPUBLIC 

BELINDA 
THE STABILISERS / WICKED COOL 

LIEN ON YOUR DREAMS 
BLACK REBEL MOTORCYCLE CLUB / RCA 

4 
5 
6 

SALAD DAYS 
THE GRIP WEEDS / GROUND UP 

CRUEL GIRL 
THE RED BUTTON / GRIMBLE 

DO THE ROBOT 
SISELY & THE SAFETY PIN -UPS / TEENACIDE 

7 
8 
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LINDSAY NEVER GETS LONELY 
THE ACTUAL / SOFT DRIVE 

99% 
THE MOONEY SUZUKI / ELIXIA 

SOME OTHER GUY 
THE HENTCHMEN / ITALY RECORDS o CODE FUN 
BLACK TIE REVUE / GEARHEAD 

SALT -N -PEPA help 
amorous sharks push it 
good, push it real good. 

Sid Vicious. 
Iggy Pop and the Clash's Mick Jones are 

on the judging panel of the Raindance film 
festival in London. 

And an MP3 virus is deleting any MP3s 
you have stored. Rumors of the virus origi- 
nating in Edgar Bronfman's wine cellar 
are unfounded. 

Now for the real news. 
German scientists have found that sharks 

will mate and are generally sexually stimu- 
lated (they bite each other's fins) by some 
songs more than others. 

The top five fin raisers are Salt -N -Pe pa's 
"Push It," Joe Cocker's You Can Leave Your 
Flat On," James Last's "Traumschiff," Justin 
Timberlake's "Rock Your Body" and Bob 
Marley's "No Woman, No Cry." 

Slow dancing was supposedly spotted 
to "Sea Me, Feel Me" and next week the 
scientists want to try "Too Many Fish in 
the Sea," "Rock Lobster," "The Porpoise 
Song," "Octopussy's Garden" and "Jump, 
Jive, and Whale." 

See you on the radio. 
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ICKY THUMP 
THE WHITE STRIPES / WARNER BROS. 

HAVE MERCY 
THE MOONEY SUZUKI / ELIXIA 
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4 
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BABY 81 
BLACK REBEL MOTORCYCLE CLUB / RCA 

HENTCH- FORTH -FIVE 
THE HENTCHMEN / ITALY RECORDS 

HERE FOR A LAUGH 
THE BREAKERS / FUNZALO 

CBGB FOREVER 
VARIOUS ARTISTS / CBGB FOREVER 

7 
8 
9 

THE WEIRDNESS 
THE STOOGES / VIRGIN 

CODE FUN 
BLACK TIE REVUE / GEARHEAD 

IN STITCHES 
THE ACTUAL / SOFT DRIVE 

10 
WANNA DO THE WILD PLASTIC 
BRANE LOVE THING? 
THE STABILISERS / WICKED COOL' 

NEW YORK -BASED WICKED COOL RECORDS IS CREATED AND HEADED BY LITTLE STEVEN VAN ZANDT. 

Legal Matters 
SUSAN BUTLER sbutler@billboard.com BUTLER sbutler @billboard.com 

Selling Old Records 
Copyright Terms Affect Cross - Border Sales 

Recent news of the United Kingdom's deci- 
sion not to extend the copyright term for sound 
recordings naturally disappointed the record 
industry. For many lawyers, the news sparked 
a renewed interest in the risks companies could 
face -and rights holders might want to watch 
closely -if they release older U.S. recordings 
across national borders once the recordings 
become public domain in Britain. 

The U.K. copyright term of protection for 
sound recording rights holders is 50 years - 
a period that begins when the sound record- 
ing was created. If published during that time, 
then protection lasts for 50 years from the 
date first published, which is generally when 
copies of the recording (like vinyl records) 
were made available for sale to the public or 
when it was broadcast in that country. Often 
the date next to the (P) symbol on the record- 
ing is that date. So, beginning Jan. 1, 2008, 
any sound recording published in 1957 or be- 

'Wake Up Little 
Susie' by THE 
EVERLY 
BROTHERS 
could enter the 
U.K. public 
domain soon. 

should be the same as a U.S. copyright holder. 
In the States, sound recording protection 

under federal law depends on many issues, 
including whether the recording is deter- 
mined to be a work -made -for -hire. This 
means that the company that hired every- 
one to create the recording is the "author." 
While most labels claim that recordings are 
works for hire, the vast majority of legal ex- 
perts disagree, arguing that the creators of 
a U.S. sound recording are the authors. 

But, as I explored in a feature article last year 
(Billboard, Aug.12, 2006), the law isn't clear on 

who a sound recording's author might be: fea- 
tured artist, musicians, vocalists, producer, en- 

gineer or someone else. And, to complicate 
matters further, U.S. federal law did not pro- 
tect recordings created before Feb.15,1972. 

Recordings created between Feb.15,1972, 
and Jan.1,1978, were protected for 28 years ini- 

tially, and then for another 28 years if the copy- 
right holder renewed rights. Then the 
law changed in 1978, so if those record- 
ings were still protected on Jan.1,1978, 

then they are protected for an additional 
67 years for a total term of 95 years. 

Recordings created after Jan. 1, 

1978, are protected for the life of the 
author plus 70 years (for co- authors, 
"life" is measured by the last co -au- 
thor to survive the others). But if the 
recording is a work- made -for -hire, 
then protection for 1978 and later 
recordings lasts for 95 years after it's 
published or 120 years after created, 
whichever period is shorter. 

Then, again, some recordings not 
protected by U.S. federal law may still 
be protected by state laws. 

So with all that explained, let's get back to 
companies that might want to sell records 
that are in the public domain in Europe. Evans 

says the importer in the country where the 
recording is still protected by copyright would 
have to get permission from the owner of the 
recording or risk being sued for infringement. 

And then even if the recordings are 
shipped to countries where they would be 
in the public domain as well, publishers and 
songwriters still need to be paid. 

As Evans notes, the compositions will still be 
protected. The term of protection for composi- 
tions in most countries lasts for the life of the 
songwriter (or the last surviving songwriter of 
co- written compositions) plus 70 years. So the 
companies must pay mechanical royalties to the 
publishers or risk being sued for infringement. 

Finally, the companies may have to change the 
original cover art used for the recordings, Evans 

says. The artwork or photographs may also be 
protected under longer copyright terms. Typi- 
cally they are protected for the life of the author 
of the artwork or photo plus 70 years. 

fore will be part of the public domain in the 
United Kingdom. This could affect records 
like the Everly Brothers' "Wake Up Little Susie" 

and Jerry Lee Lewis' "Great Balls of Fire." 
While other European Union member states 

have the same term for recordings, some other 
countries will still provide copyright protec- 
tion within their borders to the rights holders. 

"There are problems if the recording goes to 
another country where it remains in copyright," 
U.K. music industry lawyer Crispin Evans says. 

A copyright holder's rights in recordings that 
cross national borders depend on which treaties 
the countries have signed. Sorting through 
those laws can get extraordinarily complicated. 

But, in general, many countries have agreed 
to abide by the legal principle called "national 
treatment." This principle requires a country, 
within its borders, to protect foreign copy- 
right holders the same as it would protect its 
own country's copyright holders -as long as 

both countries are parties to the same inter- 
national treaties. So in the United Kingdom, a 

U.S. copyright holder's rights in the United 
Kingdom should be the same rights as those 
of a U.K. copyright holder. Likewise, a U.K. 
copyright holder's rights in the United States 
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Outside The 
(Bid;) Box 

MICHAEL PAOLETTA mpaoletta @billboard.com 

ow more than ever, labels are 
focusing on ways to get music 
into stores that don't normally 
carry it. 

In coming weeks, for in- 
stance, Island artist Melissa Etheridge 
will participate in a promotion with Safe- 
way. The artist's new album, "The Awak- 
ening," due Sept. 25, will be stocked in 
the supermarket chain's 1,500 locations. 

Rihanna, meanwhile, is the centerpiece 
of a multiplatform campaign for Cover - 
Girl's new lip gloss, Wetslicks Fruit 
Spritzers (Billboard, May 12). So her label, 
Def Jam, is digging deeper into the part- 
nership to more fully leverage the deal be- 
tween the two brands. 

Consumers walking into Wal -Mart 
stores these past few weeks -and in the 
weeks ahead -are confronted with Ri- 

hanna/CoverGirl signage and display units 
in the health and beauty department. So, 

while picking up that favorite Fruit 
Spritzers flavor, Rihanna fans can also grab 
a copy of one of the artist's three albums, 
as they are part of the display. 

Island Def Jam senior VP of sales Jim 
Roppo says the Wal -Mart campaign "en- 

Rihanna /Wal -Mart Campaign ables us to seed Rihanna and her music 
Aims For Nonendemic Buyers in a nonmusic department." 

"More people buy health and beauty 

products than music," he points out. 
According to Information Resources Inc., 

consumers spent $43.7 billion on health 
and beauty products in the 52 -week period 
ending July 15, 2007. This marks a 4.4% in- 

crease from one year ago. IRI's findings 
cover supermarkets, drugstores and mass 
merchandise outlets, excluding Wal -Mart, 
which does not share its sales data. 

In comparison, in the same time period, 
mass merchants sold 124.8 million units 
of music, according to Nielsen SoundScan. 
In calendar year 2007, through Aug. 5, mass 
merchants have sold 104.6 million units, 
down 17.3% from the same period last year. 

With regard to Rihanna, "Umbrella" 
spent seven weeks atop The Billboard 
Hot 100. The track has sold 1.7 million 
digital downloads, while its parent album, 
"Good Girl Gone Bad," has sold 518,000 
units. Of these copies sold, 281,000 (54 %) 

have come from mass merchants. 
For the Wal -Mart promotion to work 

smoothly and seamlessly, Island Def Jam 
works closely with Handleman, the rackjob- 

ber that sells music to Wal -Mart and others. 
It was Handleman, Roppo says, that 

pitched and sold the CoverGirl signage/ 
CD promotion to Wal -Mart. CoverGirl has 
its own merchandising reps for the dis- 
plays; Handleman handles the music only. 

Since the displays show up in Wal -Mart's 
health and beauty departments, each of the 
three albums in the locations Handleman 
services has experienced double -digit sales 
increases, according to Roppo. 

Wal -Mart senior buyer of music Troy 
Steiner says CoverGirl brought the cam- 
paign to his company as a product pack- 
age. Discussions, he says, kept returning 
to "how we could best cross -merchandise 
music." But this is not the first time Wal- 

Mart has cross -merchandised products - 
it has also done a CoverGirl promotion with 
Queen Latifah, and one pairing Tim Mc- 
Graw with Lay's Potato Chips. 

Steiner says that in its numerous pro- 
motions with celebrities, Wal -Mart has 
learned a thing or two. First, he says, since 
physical CDs are impulse purchases at Wal- 

Mart, "you've got to figure out ways to en- 
gage the customer outside of the music 
department." Second, Steiner continues, 
"These sales are driven when you co -pro- 

mote the products in both departments." 
In Rihanna's case, customers visiting 

the cosmetics and music departments are 
receiving the same message. And from 
there, the dots are connected. 

For 24/7 branding news 
and analysis, see 
billboard.biz /branding. 
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MUSIC TV GOES MOBILE 
Es Musica Leads List Of Companies Putting Latin Video Content On Your Phone 
With 10 original weekly shows, made - 
for- mobile Latin music channel ES 

Musica aims to break ground by re- 
creating the music TV experience - 
and one -upping it with portability 
and interactivity. 

As studies show that U.S. Hispan- 
ics use mobile entertainment more 
than their mainstream counterparts, 
several other companies have entered 
the market with their own tailored 
offerings. Viva! Vision presents videos 
by unsigned and independent Latin 
artists, as well as nightlife coverage 
and comedy; Tu Musica is pro- 
grammed with artist news and wall- 
papers; indie digital retailer MisRo- 

las.com has begun producing 
artist interview segments in Span- 

ish for mobile video on demand; 
and bilingual channels MTV Tr3s and 
mun2 offer mobile content. 

What sets GoTV's ES Musica apart 
is its combination of all- original video 
content produced specifically for mo- 
bile on its own music -dedicated chan- 
nel- beyond static images, ringtone 

sales, repurposed TV or Web footage, 
or content that it parcels out across 
the spectrum. 

"We want to put out our own shows 

and have creative control from begin- 
ning to end," says ES Musica execu- 

Made -for -mobile channel ES Musica 
aims to re- create the music 

TV experience. 

tive producer Gabriela Cocco, a 

graduate of talent booking and pro- 
gramming at MTV Latin America and 
the Universal Music Feed. 

In its shows, which range from 
two -and -a -half to four minutes, the 
channel offers everything from video 
countdowns to tour documentaries 
and artist profiles, with a balance of 
commercial and alternative music. 

A reality series following an artist 
is also in development. 

Shooting for mo- 
bile requires special 

sound considerations, 
framing of shots for a 

small screen and shorter 
viewing habits, in part 

due to limited battery life. 
During its testing phase 

earlier this summer, Cocco 
remembers looking at 

footage and thinking, "That 
looked really cool when we 

were shooting it, but when I saw it 
on the phone I was like, 'No one can 
see what the hell that is, it doesn't 
look right.' So we changed the angle 

. . There are easy fixes, but it takes 
time to get to that quality." 

ES Musica is available to sub- 
scribers on AT &T and by late Au- 
gust on Sprint; talks with other 
carriers are under way, but the 
channel is getting added exposure 
from Sprint, which is featuring Es 

Musica semiweekly on its free 
best -of stream. 

Es Musica is also partnering with 
AEG Live to promote its Latin shows 
and produce "interactive concert 
experiences," starting with Enrique 
Iglesias' Dec. 7 performance at Los 
Angeles' Nokia Theatre. Ideas in the 
works include text messages pro- 
jected on big screens during shows 
and mobile video updates from 
backstage. -Ayala Ben -Yehuda 

EN LA RED: For 24/7 coverage of the Latin music world, 
.00m Billboard has partnered with MSN. For a complete roundup 

in Spanish, go to Billboard.Latino.MSN.com. 

Don't Mess With 
Regional Mex 
Genre Continues To Dominate Latin Market Share 

All entertainment sectors thrive 
on the gap between perception 
and reality. When it comes to 
Latin music, a niche market 
where marketing and press are 
in the hands of a select few, that 
gap can be bigger still. 

Quite often, when advertis- 
ers, brands and even journal- 
ists call to inquire about 
different artists, genres or 
trends, they are surprised - 
sometimes unbelieving- 

11,118,604 

when I provide blunt answers 
on commercial success. 

A frequent reaction is "But 
they're everywhere!" 

And they very well may be. 
But as we all should know by 
now, being everywhere in the 
media doesn't always translate 
into what people actually want 
to buy. 

Based on the Billboard sales 
charts, we know that the top - 
selling genre of Latin music is 

RHYTHMIC 
DECLINE 

Year -End Sales Figures, 
Genre By Genre, 2005 -2006 

9,407,945 
2006 

2005 

4,736,837 

regional Mexican, followed by 
pop. Third -place tropical got 
shoved into fourth place a cou- 
ple ofyears ago by urban music. 

This time around, though, 
in a bid to be very exact, we 
asked our research depart- 
ment to break down all sales 
of Latin music -not just those 
titles that make it onto the 
charts -by genre, going back 
to 2005. 

We observed a marketplace 

Year -To -Date Sales Figures, 
Through Week Ending Aug. 5 

Regional Mexican Salsa Pop Rhythmic 
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Regional Mexican Salsa Pop Rhythmic 

NOths 
LEILA COBO Icobo @billboard.com 

where the two leading genres 
are remarkably steady. Re- 
gional Mexican, possibly the 
single genre that is most un- 
dercounted by Nielsen Sound - 
Scan because so much product 
is still sold at swap meets and 
mom -and -pops that do not re- 
port sales, remains by a long 
shot the most popular genre 
of Latin music in the country. 

It turns out that regional 
Mexican consistently out- 
sells pop 2 -1, tropical music 
8 -1 and -get this -urban 
music 4 -1. 

Despite this, media and 
opinion makers, even today, 
consistently disregard Mexi- 
can music in favor of rock, reg- 
gaetón and bilingual music. 
While we are not suggesting 
that everyone should turn 
Mexican or start playing cor- 
ridos, information gatekeep- 
ers certainly do no one any 
favors by pretending that the 
market that sells doesn't exist 
simply because they don't like 
or understand it. And end- 
lessly hyping music that does 
not appeal to anyone only re- 
sults in decreased interest and 
investment down the line. 

Beyond the Mexican domi- 
nance, the other trend that 
emerges in this three -year 
analysis is the slow recupera- 
tion of tropical music, which 
has gone from representing 
6% of the Latin market in 2005 

to 8.4% for the week ending 
Aug. 5. 

Conversely, the fortunes of 
rhythmic music -which is dis- 
proportionately made up of 
reggaetón -have declined as 
the genre has stabilized. 

In 2005, in its best moment, 
rhythmic commanded 13.6% 
of the market. Today, for the 
week ending Aug. 5, it stands 
at a modest 10.6 %, just two per- 
centage points above tropical. 

Conversely, regional Mexi- 
can's market share has risen 
to 57.8% year to date, despite 
the current crackdown on ille- 

gal immigration. 
That crackdown will most 

certainly affect sales as the year 
progresses. But it still won't 
change the reality of what the 
Latin market is in this coun- 
try-at least, for now. 

For 24/7 LATIN news 
.biz and analysis, see 

billboard.biz /latin. 

RAPPING ABOUT 
RAPPING 
For its fifth year, the annual 
Latin Rap Conference is mak- 
ing its Los Angeles debut with 
panels on breaking into the 
music industry, digital distribu- 
tion, the state of Latin rap on 
radio and how artists can help 
Latino youth. And for the first 
time, the conference will honor 
legends in the genre. This year's 

honorees are Mellow Man Ace, 
Kid Frost, Cypress Hill and 
Lighter Shade of Brown. 

The Sept. 12 -14 event 
comes at a turning point for 
the genre. In the years since 
the conference started, the 
focus has shifted from get- 
ting the industry to recog- 
nize Latin rap as viable to 
"Where do we go from 
here ?" conference organizer/ 
music producer Jesse Perez 
says. "Major record labels have 
opened their Latin urban di- 
visions, and radio stations 
have flipped formats," he 
says. "It's an enormous mar- 
ket, but people don't know 
how to sell to [listeners]." 

The conference is organized 
by Perez's Be the Pulse mar- 
keting firm, RikRaf Entertain- 
ment and the Latin Rap Coali- 
tion, an association of music 
industry professionals. For 
more information, visit latin - 
rapconference.com. -ABY 

MARIACHI 
IN SAN JOSE 
An eclectic array of acts will 
perform at the 16th annual San 

Jose (Calif.) International Mari - 

achi Festival. Linda Ronstadt, 
Los Lobos and Marco Antonio 
Solis will headline the four -day 
fest, taking place Sept. 26 -30 
in San Jose's Mexican Heritage 
Plaza. The scope of artists un- 
derlies the festival's aim to 
reach mariachi audiences and 
beyond with a mix of tradi- 
tional mariachi fare and pop 
acts that appeal to lovers of 
Mexican music. Other perform- 
ing acts include Mariachi Sol 
de Mexico (which will perform 
with Solis), Mariachi Interna- 
tional Guadalajara, Quetzal, 
the Iguanas and Mariachi La 

Reina. Festival sponsors 
include El Mexicano Brand 
Cheeses. The festival will also 
include workshops for music 
students and young mariachi 
groups. For more information, 
visit mhcviva.org. -LC 
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Selling Celtic 
Borders Scores With An Anúna Exclusive 

While the discounters get the cream of the 
crop when it comes to superstar exclusives - 
Garth Brooks at Wal -Mart, Elton John and 
the Rolling Stones at Best Buy- music re- 
tailers pursuing niches can get plenty of 
mileage out of acts that appeal to their core 
customers. 

for three weeks running. In its second and 
third week of availability, it would have topped 
Billboard's World Music chart, if it was eligi- 
ble. But since the album is available only at 
Borders, the only Billboard chart it is eligible 
for is Comprehensive Albums. 

Borders is featuring the album in its 
Shortlist (an e -mail that 
is sent to 19.5 million 
members in the chain's 
frequent buyers club. 
Borders Rewards), as 
well as an in -store pro- 
motion at listening sta- 
tions. A banner with a 

picture of the group will 
receive prominent place- 
ment at the front of the 
chain's stores. And the 
group itself is helping 
out by hitting 31 Borders 
stores with in -store per- 
formances between July 
23 and Aug. 21, and fol- 
lowing up with a 40 -date 
U.S. concert tour begin- 

ning in October. 
At the Ann Arbor 
in- store, the band 
was filmed for a 

live video that 
will be e- mailed 
to Borders Re- 
wards members 
and featured on 

the company's Web site in October. 
When a project "has PBS exposure, we do 

extremely well especially because of our cus- 
tomer space," Borders director of multime- 
dia merchandising Patti Russo says. In 
general, she adds, "we do well with the Cel- 
tic chorale music category." 

While the Borders strategy so far has pro- 
vided a nice return for the group, why sign 
on with only one retailer, a tactic that often 
gets the goat of those excluded from selling 
an album? Newbury Comics, for instance, 
pulled most of the Stones' catalog, only keep- 
ing the top five sellers in stock when the band 
provided Best Buy with an exclusive for its 
"Four Flicks" DVD. 

"When you are trying to develop a brand, 
you need a retail partner that believes in you," 
says Denny Young, who heads up the Eleva- 

tion Group and who executive -produced the 
Anúna album and PBS' 86- minute special. "If 
we had went everywhere, we wouldn't have 
had anybody singularly focused on the proj- 
ect" like Borders is. 

cetz,ic,-- twoRiC,INs 

Take Borders as a case in point. The Ann 
Arbor, Mich. -based book chain that also car- 
ries music and DVDs has built itself quite a 

reputation for selling world music, folk, clas- 
sical and other softer -sounding genres for 
upscale customers. On July 16, it began an 
exclusive run with Anúna's "Celtic Origins" 
album, which will continue through the end 
of the year. 

Powered by the chain's own marketing 
machine and a PBS fund- raiser special that 
is airing in August and September on 221 
stations across the United States, the set 
has scanned 13,000 units in its first three 
weeks of availability, according to Nielsen 
SoundScan. That total places the album as 
Anúna's third best- selling title in the States, 
behind the nearly 27,000 units scanned by 
its 1995 self -titled debut and the 22,000 units 
scanned by 1996's "Invocation." But neither 
of those albums managed to hit, let alone 
surpass, the 1,000 -unit mark in a single 
week, a distinction that "Celtic Origins" has 
accomplished in each of its three weeks of 
availability. 

The album contains 19 songs, including 
originals from group founder Michael McG- 
lynn, as well as covers of such traditional songs 
as "Greensleeves," "I Dreamt I Dwelt in Mar- 

ble Halls" and "Our Wedding Day." It has been 
the No. 1 seller at the Borders chain -it is avail- 

able in 839 Borders and Waldenbooks stores- 

For 24/7 retail news 

.biz and analysis, see 
billboard.biz /retail. 
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MEET THE 
MIRACLE 
MARKETS 
A Dozen Nations Where Recorded -Music 
Revenue Actually Increased In 2006 
The headline figures from the IFPI's latest volume of the 
"Recording Industry in Numbers" make for grim reading. 
From 2005 to 2006, they show a 5% decline in trade revenue 
from global sales of recorded music to $19.6 billion; 
revenue from physical sales, meanwhile, slumped 
11% to $17.5 billion. 4 But upon examining the details, 
a dazzling dozen trend -bucking markets come to light; 
12 countries around the world that managed, against all 
odds, to post overall growth. They range from the world's 
second -biggest music market to some of its very smallest, 
and they did it through various means, from engineering 
format changes or adopting improved sales -recording 
methodology to pulling off what the IFPI calls "the holy 
grail," whereby an increase in digital sales offsets any 
physical decline. Billboard's global team looks at the unique 
factors in each market and examines For 24/7 global news 

.biz and analysis, 
how they pulled off Mission: Impossible. . 

see billboard.biz/global. 

Additional reporting by Mark Sutherland in London and Fred Varcoe in Tokyo. 

ARGENTINA 
+15.1% to $56.3 million 

As the country's general econ- 
omy continues to claw itself back 

from the meltdown of 2001, the 
Argentine market posted a 

fourth successive year of trade 
revenue growth, although music 

sales still remain below levels en- 

joyed before the collapse. 
"These figures indicate some- 

thing quite different than a true 
economic growth," says Roberto Piay, execu- 
tive director of local labels body CAPIF. "We 
are still experiencing a recovery after the terri- 
ble crisis of 2001 and 2002, when sales dropped 
from 23 million to a mere 7 million units." 

Unit sales of physical full -length formats in- 
creased by 5.4 %to reach 15.7 million in 2006, 
with international repertoire accounting for 
57% of value sales. Top international sellers in- 
cluded the "High School Musical" soundtrack 
and U2's "How to Dismantle an Atomic Bomb." 

The IFPI also measured for the first time dig- 
ital sales, which have a trade value ofjust $1 mil- 
lion. That figure will likely increase along with 
numbers of Internet users and broadband sub- 
scriptions, although the local industry fears a 

parallel explosion in illegal downloads. 
Piay says figures for the first half of 2007 

show a further 3% growth but predicts the 
market is reaching its limit. 

-Marcelo Fernandez Bitar 
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VENEZUELA 
+17.6% to $10.7 million 

Since 1998, the Venezuelan 
music market has been 
steadily reduced to a blip. The 

majors no longer have head- 
quarters there (although Uni- 
versal and Sony have market- 
ing offices), and the biggest L 

local label, Rodven, is liquidating its assets. 
And yet, a booming economy, buoyant 

thanks to the high price of oil, helped the 
music industry register growth. Although 
CD shipments dipped from 1.6 million to 1.5 

million, the average price rose from $5.40 
in 2005 to $7.14 in 2006. 

"When a market hits rock bottom, any re- 
covery, however subtle, makes a difference," 
says producer /promoter Cesar Pulido, who 
handles Venezuelan singer Franco De Vita. 

"Consumer spending in general has risen 
50% in the last year," says Juan Luis Mar - 
turet, director of legal and business affairs for 
IFPI Latin America. "So there is also more 
spending on legitimate CDs." 

The shuttering of Rodven also means the 
closure of its CD production plant, one of 
only two in the country. However, Venezue- 
lan president Hugo Chavez's National Cul- 
ture Council has said that it plans to open a 

national record label that will give opportu- 
nities to new artists. -Leila Cobo 

pr""IPIr 
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IRELAND 
+5.7% to $96.4 million 

CD shipments held steady, but Ireland's 
fledgling digital market is the main reason for 
the market's growth. 

The IFPI included digital figures in its cal- 
culations for the first time, adding $4 mil- 
lion worth of value to the market. IRELAND 

New online retailers like download - 
music.ie and outersounds.ie have been rap- 

idly expanding operations, joining leading 
players iTunes, Vodafone, Sony Connect 
and local retailer eircom.net in a burgeon- 
ing digital marketplace. 

Downloadmusic managing director Johnny 
Beirne says sales from his Web site were re- 
sponsible for getting nine Irish acts onto 
IRMA's singles chart in the past year, includ- 
ing alternative group Dave's Radio and rock 
band Kidic. 

"Sales increased for us by 1,500% after 
we switched to a credit card -free payment 
method," he says of the site's text- message- 
based sales model. "When the site started [in 
2006], we had sales of 600 a month. Now 
it's 600 a week." 

Universal Music Ireland managing direc- 
tor Dave Pennefather says the growth of the 
digital market is due to a combination of 
new technology and demographics: "Ire- 
land has one of the youngest populations 
in the European Union, and this new gener- 
ation of consumers is especially tuned in to 
new gadgets." -Nick Kelly 

I -IU \GARY 
+5.6% to $33.5 million 

The Hungarian recorded -music market is 

on a roller coaster ride. Whereas trade 
revenue fell sharply in 2004 and 2005, it 
bounced back in 2006. Physical unit sales 
also increased to 5.4 million, up 1.9% year 
on year following a 30.3% fall in 2004. 

Zsolt Jeszenszky, spokesman for local 
IFPI affiliate MAHASZ, says the increase is 

largely because of the inclusion of direct 
imports and budget product in the figures 
for the first time. 

These are now significant factors in a 

country where labels battle the locals' di- 
minishing purchase power and a 30% piracy 
rate with cheap imports of Western catalog 
CDs, often priced as low as 4 ($5.50). 

Front -line releases are often also avail- 
able in budget versions. Universal sells 
CDs by such stars as U.K. -based pop artist 
Mika without booklets for a reduced price 
of 12 ($16.50) against 18 ($25) for the 
standard product. 

"With this strategy we have been able to 
boost revenue by over 50 %," Budapest - 
based Universal Hungary managing direc- 
tor Tibor Rigo says. 

Rigo sees further potential in Hungary's 
domestic repertoire, which now accounts 
for 42% of the market, up from 32% in 2002. 
The most successful Universal act is pop 
act Nox, which has sold more than 300,000 
albums. Such domestic artists as pop singer 
Akos (Warner), rap act Tankcsapda and 
pop group Ruzsa Magdi (both signed to 
indie label CLS) have also experienced six - 
digit sales. -Wolfgang Spahr 
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SOU11i AFRICA 
+3.3% to $154.1 million 

An upsurge in sales of domestic repertoire 
was the main driver in the South African mar- 
ket's sixth successive year of growth. Even 
the physical market was up, posting a record 
high of 24.2 million full -length trade ship- 
ments, with the local digital market -worth 
just $2 million -struggling to achieve liftoff. 

Domestic repertoire outshipped its inter- 
national counterpart in CD unit terms for 
the first time since RISA began collecting 
statistics, with 9.7 million units to interna- 
tional repertoire's 8.5 million. Domestic 
repertoire's market share has grown in each 
of the last five years, from 27% in 2002 to 
45% last year, including multiplatinum 
(80,000 -plus units) 2006 sellers Afro pop 
group Mafikizolo (Universal) and Afrikaans 
singer Kurt Darren (Select). 

TK Nciza, CEO of Johannesburg -based 
independent TS Records -home to dance 
artist DJ Sbu, whose "Y -Lens Vol.1" was one 
of 2006's biggest sellers -says the quality 
of South African music has improved. "We 
have definitely set our benchmark against 
international standards," he says, "be that 
the production of an album or a video." 

RISA chairman Ivor Haarburger, also CEO 
of Warner Music Gallo Africa, describes the 
upward trend, which continued in the first 
half of 2007, as "a great positive" but says 
the industry must continue to look for new 
digital outlets. -Diane Coetzer 
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REVENUE HEATING UP 
Percentage gains at a glance: INDONESIA 
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INDIA 
+4.6% to $113.6 million 

New distribution channels and changing con- 
sumer behavior helped the Indian music busi- 

ness, with 2006 trade revenue at a four -year 
high of $113.6 million. 

Although physical unit sales fell 4.5 %, rev- 

enue was boosted by the ongoing conversion 
from cassette; to more expensive CDs. Cas- 

settes still outsold CDs by 56.4 million units 
to 42.5 million, but CD sales rose 17% while 
cassettes slumped 16 %. 

"A steep fall in hardware prices has fuelled 
growth," says Vinod Bhanusha, VP of market- 
ing and promotions for leading label T- Series. 

"Cassettes are being replaced in urban areas, 

but in rural areas it is still the dominant format." 
Physical decline was also compensated for 

by rapid growth in mobile -based music sales, 

worth $10 million in 2006 -the first time the 
IFPI included digital figures. 

Vijay Lazarus, president of Mumbai -based 
local labels body the Indian Music Industry, 
says the digital sector has immense poten- 
tial but is held back by low broadband pen- 
etration and the lack of third -generation 
telecom services. 

But he notes that music consumption 
habits are rapidly changing due to India's 
continuing economic growth: "People now 
consume music via nightclubs, live events 
and newly launched FM radio stations, which 
can only benefit the business as a whole." 

-Nyay Shushan 

+24.5% to $74 million 
While sales of full -length physical product in 

mainland China's music market declined 
34.3% in 2006 to 26.1 million units, overall 
recorded -music sales rose on a value basis, 

thanks to the increasing popularity of such 
digital -music products as ringback tones 
and master ringtones. 

The IFPI included digital sales in its fig- 
ures for the first time in 2006, with trade 
revenue from the sector worth $27 million. 
But the picture is not as rosy as those fig- 
ures seem to indicate, according to Hong 
Kong -based Warner Music Asia Pacific pres- 
ident Lachie Rutherford. 

"The numbers are very uncertain," he says. 

"Digital revenue and margins are nowhere 
close to making up for the steep physical 
decline over the past two years." 

Rutherford and other regional industry 
executives point to China's 90% -plus 
physical piracy rate and the continuing 
problem of "deep linking" to Web sites 
offering unauthorized MP3 downloads by 
such portals as Baidu as factors hamper- 
ing the market's growth. 

According to William Bao Bean, partner 
in Hong Kong -based venture -capital firm 
Softbank China and India Holdings, Chinese 
consumers spent $1.5 billion in 2006 on mo- 
bile- delivered music products. The music 
industry, however, only saw 4.5% of that 
amount due to fees and underreporting of 
revenue in the sector. -Steve McClure 

RUSSIA 
+4.3% to $210 million 

The Russian market in 2006 bounced back 
from a calamitous 2005 decline, although 
revenue is still well below the 2004 level of 
$322.3 million. 

London -based IFPI director of market re- 

search Gabi Lopes says that value terms were 
helped by the conversion from cassette to CD, 

with CD unit shipments up by 3.6 million units 
despite an overall physical decline. "There's a 

growing middle class with increased dispos- 
able income," she says. "They are leading the 
drive to the more high value product. But 
piracy remains a major issue." 

Much of the growth is being driven by 
catch -up, says Alexei Alyayev, A &R rep at 
Soyuz Records, part of the media group that 
includes the Soyuz retail chain. Soyuz sells 

around 500,000 CDs per year, and says de- 
mand is high for older titles released offi- 
cially in Russia for the first time. Classic rock 
titles by such bands as the Doors are prov- 
ing particularly popular. He also reports 
steady demand for imported vinyl in the jazz 

and progressive rock genres. 
Alyayev says that while domestic reper- 

toire accounts for 70% of value sales, inter- 
national repertoire is up 8% to 28% market 
share, with Western labels targeting differ- 
ent demographics by issuing CDs in up to 
three price categories. - Kirill Galetski 

.JAPAN 
+1.1% to $3.56 billion 

Japan, the world's second -biggest music 
market after the United States, is the first 
major music market to have its digital growth 
make up for continuing physical decline, ac- 

cording to the IFPI. 

While trade revenue from physical for- 
mats slumped by $88 million to $3.17 billion 
in 2006, digital value soared by $127 million 
to $390 million. 

BMG Japan president Daniel DiCicco says 

the 2006 market data reflects a basic shift 
in the way people consume music. "Many 
fans will buy single ringtones, full -song mo- 
bile downloads, physical singles and then 
buy the physical album as well," he says. 

"And while the number of million -sellers 
has steadily fallen, the relative overall 
health of the Japanese music industry has 

so far created fewer threats to the tradi- 
tional business model when compared to 
other markets." 

Warner Music Asia Pacific president 
Lachie Rutherford adds, "Japan continues 
to show the benefit of a strong domestic 
market and a good environment for copy- 
right protection." 

Domestic repertoire accounts for 75% of 
Japanese trade value. The No.1 seller in 2006 
was pop singer Kumi Koda (Avex), who sold 
13.3 billion yen ($110 million) of physical 
product, according to SoundScan Japan. 

-Steve McClure 

IN 

SOUTH 1(ORI_A 
+84.1% to $152.9 million 

In 2003, South Korea became the first music 
market where digital music sales surpassed 
those of physical formats. 

Despite this, the IFPI only included digital 
figures for the first time in 2006, account- 
ing for the dramatic surge in overall trade 
revenue. But there was also a notable mar- 
ket shift, as consumers turned from ring - 
tones to full -track digital downloads and 
streaming, both PC- and mobile- based. 

Full -track sales soared 46.2% in 2006, 
and background music rose 29 %, while 
the ringtones market declined 5.6 %, ac- 
cording to the Korea Software Industry 
Promotion Agency. 

"Mobile phone music has reached its 
limit," says Jimmy Jung, VP at the JYP Enter- 
tainment label. "Now most people listen to 
music when working or playing, which is usu- 

ally in front of a computer." -Mark Russell 

INI)ONESIA 
+3.7% to $55.1 million 

The ndonesian industry faced challenges in- 

cluding natural disasters and a physical sales 

collapse, but still posted increased 2006 trade 

revenue. Kuala Lumpur -based Universal Music 

Southeast Asia senior VP Sandy Monteiro says 

mobile -based downloads of local repertoire - 
notably modern rock bands like SamSons, 
Ungu, Peter Pan and Dewa -kept the music 

industry in the black. 
Sales of full -length physical formats were 

down 20.9 %, the second successive 20% -plus 

decline. Last year was the first time the IFPI in- 

cluded mobile sales in its figures; they're now 
worth $12 million in trade revenue. However, 

international repertoire, which represents 35% 

of the market, down from 44% in 2003, has yet 

to benefit from the conversion to mobile. 
"A potential problem may arise if there's an 

overkill in developing local talent," Monteiro 
warns. "Legitimizing mobile downloads of in- 

ternational product will definitely help grow 
the market next year." -Christie Leo 

IVIAI_AYSIA 
+6.1% to $25.2 million 

Digital revenue in Malaysia grew to $4.4 
million in 2006, compared with $1.47 mil- 
lion in 2005, according to NS Tan, CEO of 
local labels body the Recording Industry 
o' Malaysia. 

Physical unit sales for full -length for- 
mats, meanwhile, plunged 23.3% to 3.3 mil- 
lion, the third successive year of a decline 
that's accelerating fast. "Malaysia is closely 
aligned to global trends in terms of posi- 
t ve growth for new -media sales," Tan says. 

"Although broadband Internet penetra- 
tion is just under 10 %, mobile downloads 
have tripled, with adults above 40 years 
getting in on the act." 

Universal Music Southeast Asia senior 
VP Sandy Monteiro predicts new -media 
sales will double next year, as the coun- 
try's three major telecom firms compete 
more aggressively. -Christie Leo 
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London band GILKICKER and Reading's 
THE SKIES (inset) have reached 

Slicethepie's £15,000 investment target. 

BY JODY THOMPSON 

ALTERNATIVE A&R 
Slicethepie Puts Artists' 
Fortunes In Fans' Hands 

LONDON -A new Web venture is offering 
artists the chance to get direct funding, while 
turning music fans into A &R people. 

U.K. -based Slicethepie enters an increas- 
ingly crowded marketplace, competing di- 
rectly against the likes of Sellaband (Billboard, 
Sept. 30, 2006) and Indiestore (Billboard, Sept. 
2, 2006) in presenting artists an alternative to 
the traditional label model. 

Created by corporate finance lawyer David 
Courtier -Dutton with an investment ofL1.5 

million ($3 million) and backed by music 
biz players including International Music 
Managers Forum secretary general Peter 
Jenner and legal consultant Ann Harrison, 
it showcases unsigned bands for potential 
investment by music fans. It claims to have 
20,000 individuals logging on daily after five 
weeks of operation. 

"We have endeavored toturn every music fan 
into a record label and to do it within an eco- 
nomic structure," Courtier -Dutton says. "It is 
a business model rather titan a community." 

Fans earn money by reviewing bands on the 
site for up to 25 pence (50 cents) at a time, cash 

AYLING QUITS 
SANCTUARY 
Sanctuary Group chairman 
Robert Ayling and three non - 

executive directors have ex- 
ited the London -based music 
company's board. Ayling de- 
parted along with James Wal- 
lace, Tina Sharp and John Pre- 

ston, following the Aug. 2 

announcement that Univer- 
sal Music Group had secured 
acceptance from Sanctuary 
shareholders of its £44.5 mil- 
lion ($87.7 million) bid for the 
company. Wallace was senior 
independent nonexecutive 
director /chairman of the audit 

committee, Sharp chaired the 

lE VIfS 
remuneration committee, and 
Preston was a member of the 
audit and remuneration com- 
mittee. Sanctuary's board 
now consists of chief execu- 
tive Frank Presland and fi- 
nance director Paul Wallace. 
Sanctuary hired Ayling in 

April 2006 to solve finan- 
cial issues that had nearly 
brought the company into 
bankruptcy. Ayling was 
chief executive of British 
Airways from 1992 to 2000. 

-Lars Brendle 

»>MOBOS SWAP 
ALBERT FOR 02 
The 12th edition of the United 
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Kingdom's Music of Black Ori- 
gin Awards, taking place Sept. 
19, will be the first industry 
awards ceremony to be held 
at London's new 02 Arena. 
The venue: on the south bank 
of the River Thames in Green- 

wich, opened July 7. Owned 
and operated by Anschutz 
Entertainment Group, it was 
previously known as the Mil- 
lennium Dome. The MOBOs 
have been held at the 126 - 

year -old Royal Albert Hall in 

London for the past three 
years. The London -based 
MOBO Organization stages 
the event. 

-Juliana Koranteng 
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but has had little label interest. It will release 
its debut album in December. 

"It's not a substitute for a record label; it's 
a step up from being an unsigned band," Gil - 
kicker manager John McCarthy says. "You 
raise your own funds, make an album, don't 
get dictated to by guys in suits." 

Lead singer Sam McCarthy says, "We've 
seen MySpace activity increase loads since 
we won funding. We do want to sign to a 

major, but if Slicethepie goes massive, 
maybe we won't need one." 

But Morgan Thomas, London - 
based A &R digital consultant for 
Polydor Records, warns that 
Slicethepie faces an uphill struggle 

to establish itself as an important 
portal for breaking bands. 

"It does look interesting," she says. "But 
for every good band on the Internet, there's 
a million bad ones. Quite often, you get bands 
who are successful simply through being an 
Internet phenomenon rather than through 
any genuine artistic talent, like Koopa [Bill- 

board, Feb. 10j. But it's another route for- 
ward for bands -you can never have too 

much choice." 
And Sellaband co- founder 

Pim Betist plays down the 
likely impact of its new rival. 

"Artists have to pay to enter, 
whereas it's free to join us," 
he says. "And once the money 
is in the account, artists can 
do whatever they want with it 
so long as they come up with 
an album. We decide how the 

money is spent because we think we can get a 

better product." 
Slicethepie says it has had more than 3,000 

acts sign up since launch, compared with 
5,000 acts on Sellaband in its first year online. 
To date, seven Sellaband artists have reached 
the $50,000 target for making a record. 

"We're a lot more dynamic," Courtier -Dutton 
says. "We give our bands more control and free- 
dom. Sellaband's contract is far more akin to 
that of a record label. The whole point is that it's 
up to fans to decide. We want them to get emo- 
tionally involved -scouting, breaking, invest- 
ing in and influencing real artists." 

that can be invested in 
bands in units of £10 
($20). They can also trade 
shares in acts. 

It costs bands £20 
($41) to join and once they attract £15,000 
($30,600) worth of investment, the money 
is used to record an album. Artists will pay 
Slicethepie a typical £2 ($4) royalty on 
album sales, but retain all copyright and 
publishing rights. 

London -based alternative rock act Gilkicker 
became the first to reach the target in mid -July, 

since followed by London -based alternative 
outfit the Alps and Reading -based rock band 
the Skies. 

Gilkicker has more than 5,000 fans on My- 

Space, has supported Babyshambles and 
regularly sells out its own 500 -capacity gigs- 
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»ITALY'S DIGITAL 
SALES UP 44% 
The value of digital music sales 

in Italy soared in the first six 

months of 2007, according to 
research that auditing com- 
pany Deloitte conducted on 
behalf of industry body FIMI. 

Digital album sales increased 
66% in 2007's first half, while 
singles grew 33% compared 
with the same period in 2006. 
The overall value rose 44% to 
2.7 million ($3.7 million). Unit 
figures were not available. Ac- 

cording to FIMI president Enzo 

Mazza, "Digital sales now ac- 

count for about 7% of the Ital- 
ian market. We estimate that 
can be divided into roughly 3% 

online and 4% mobile." 
-Mark Worden 

»>ROK LAUNCHES 
MOBILE MUSIC 
SERVICE 

U.K. -based mobile- technol- 
ogy developer ROK Entertain- 
ment Group has launched an 

international digital- entertain- 
ment service. ROK Media 
Store aims to challenge the 
dominance of Apple's iTunes 

Music Store and iPod players. 
Free "jukebox" software avail- 

able at rokmediastore.com al- 
lows users to upload their CD 

collection to a computer hard 

drive. Users can then side -load 

their collection onto memory 
cards to play on mobile 
phones. Copyright is pro- 
tected via ROK's proprietary 
encryption and compression 

technologies. The site also 

sells online music from a cata- 
log comprising tracks from in- 

dependent labels; ROK says it 

is talking to the four major la- 

bels about expanding its se- 

lection. Tracks cost £0.79 
($1.59) for U.K. buyers, 0.99 
($1.36) in continental Europe 

and $0.99 for U.S. customers. 
Video material will be made 
available later this year. "The 
majority of mobile phones 
come with a memory card," 
ROK marketing director Bruce 

Renny says. "And as there are 

far more mobile phones than 
there are iPods, we're aiming 
for that much larger market." 

-Juliana Koranteng 

For 24/7 global news 
and analysis, see 
billboard.biz/global 
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DIGITAL BY ANTONY BRUNO 

Your New Car Radio 
Auto Manufacturers Enter The Internet Radio Race 

Welcome to the new generation 
of corporate radio, coming to 
you live from an auto dealer- 
ship near you. 

Car manufacturers are rac- 
ing to establish Internet radio 
stations and online playlisting 
tools as part of a new market- 
ing strategy aimed at hip, tech - 
savvy young adults. The latest, 
and to -date biggest, effort 
comes from Toyota's Scion di- 
vision, which last month added 
17 Internet radio channels to 
its experimental Scion Broad- 
band microsite. The company 
tapped Live365 for the Internet 
radio technology, and 15 DJs 
from such partners as Vice 
Records and Ninja Tune Rec- 
ords for programming. Each 
channel features three hours 
of music that is looped 24/7 and 
updated monthly. 

It's an interesting time to get 
into the Web radio game, as 
new webcasting royalty rates 
may doom thousands of inde- 
pendent Internet radio outlets 
if the ongoing negotiations 
don't go their way. But deep - 
pocketed auto manufacturers 
seem unconcerned about pay- 
ing the higher fees. Scion Radio 
17 and the entire Scion Broad- 
band site -which also includes 
comedy shorts and celebrity in- 
terviews-is simply a market- 
ing effort disguised as a source 
of entertainment. 

"We don't look at it as a rev- 
enue generator, because that's 
going to be impossible," says 
Jeri Yoshizu, Scion sales pro- 
motions manager at Toyota. 
"We sell cars. [But] as you get 
further into the generation 
we're targeting, which is the 18- 

to 34- year -old male, corpora- 
tions are advancing in their so- 

phistication in marketing and 
advertising. It's beyond TV, bill- 

boards and the Internet." 
Using music to create inter- 

est in a brand is hardly new, 
particularly for the automotive 
industry. But initiatives like 
Scion Broadband are raising 
the bar by blurring the line be- 
tween online ads and online 
music services. That line faces 
further distortion as corporate 
branding moves increasingly 
into the sponsored- entertain- 
ment field online. 

the idea was to feature all the 
music ever played in various 
Nissan ads, to maintain some 
tie -in between the TV and on- 
line marketing efforts. Then 
they saw the bill. 

"We already had licensed 
the music for the ad, so [labels 
and publishers] wanted the 
same fee for the player," says 
a former Nissan marketing ex- 

of trying to go it alone. After 
dumping its music widget ini- 
tiative, Nissan struck a deal 
with Yahoo Music to sponsor a 

series of live performances 
filmed at Yahoo's Los Angeles 
studios, called Nissan Live Sets, 

with footage appearing on the 
main Yahoo Music site. Accord- 
ing to sources at Yahoo, Nissan 
is highly involved in selecting 

Toyota's Scion division last 
month added 17 Internet 
radio channels to its Scion 
broadband Web site. 

"Corporations have to start 
creating branded items to find 
new ways of branding to peo- 
ple who are completely inun- 
dated by communication," 
Yoshizu says. "We have to 
spend money to advertise our 
brand regardless, so why not 
do things that are going to ben - 
efit people ?" 

But car manufacturers 
aren't finding this strategy 
easy, particularly when it 
comes to licensing music. The 
music industry considers 
such microsites and services 
as advertising, and as such 
has set licensing rates at level 
much higher than these com- 
panies anticipated. 

Two years ago Nissan USA 
tried placing a widget on its site 
that would stream music while 
online shoppers browsed 
through different models 
and features. Originally, 

IT'S ALL IN THE WRIST 

ecutive no longer with the 
company who spearheaded 
the project. "I'd have paid a 

nominal amount to license 
the songs, but not the mil- 
lions they were asking for. 
The widget player itself only 
cost us $20,000." Ultimately, 
the company went with more 
easily obtained and less ex- 
pensive precleared music, but 
it never caught on and was 
soon discontinued. 

Scion ran into similar issues. 
The company wanted to place 
buy links leading to iTunes or 
eMusic to each song streamed 
on Scion Radio 17, as well as 

play hourlong blocks of music 
featuring specific artists. 

However, such activities 
are not listed in the ac- 
cepted streaming prac- 
tices outlined in the 
Digital Millennium Copy- 

right Act, which means 
Scion would have to negotiate 
customized (read: expensive) 
licensing deals rather than just 
pay statutory rates. 

Which is why companies so 
far have teamed with existing 
digital music services instead 

Ever wanted to control your iPod from your wrist? 
Timex has introduced the new ¡Control watch, which 
allows users to not only tell time, but change songs 
and adjust the volume of music playing on a connected 
iPod. The watch is based on the company's Ironman line, 

designed for sports and outdoor activities like jogging or bik- 

ing. The controls are all wireless. It includes a receiver that 
plugs into the iPod, which allows users to control it from 
the watch. The device is available now (on back order) from 
the Timex Web site for $125. -Antony Bruno 
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artists, and often will tie 
performances to market- 
ing campaigns for new 
car models. Santana for 
instance is branded 
around the new Rogue. 
Since the program 

started more than a year ago, 
more than 10 million fans have 
viewed the performances, in- 
cluding those attending events 
live, and Nissan just reupped 
the initiative for another year. 

But if Scion's online experi- 
ment proves successful, it's 
likely that more consumer 
brands of all stripes, and not 
just automakers, will launch 
their own online entertainment 
sites. As yet, the jury's out. 
While the main Scion Web site 
averages around 750,000 hits 
per month, the Broadband mi- 
crosite averages merely 10,000. 
But that's without virtually any 
marketing to date. With the ad- 
dition of the Internet radio el- 

ement, the company plans to 
begin advertising the service in 
hopes of seeing traffic increase. 

"I'm not aiming for a Nike - 
sized audience, or iTunes -sized 
audience," Yoshizu says. "We're 
aiming for the people that are 
going to respect what Scion is 
trying to achieve. And that's the 
best you can hope for." 

For 24/7 digital news 

.biz and analysis, see 
billboard.biz /digital. 

I3ITS&I3RII=I=S 
MOBILE FROM THE 
GITGO 
Mobile content producer /dis- 
tributor Flycell is teaming with 
rock band West Indian Girl 
and its label Milan Records to 
finance and produce the act's 
new release, "4th & Wall." Ac- 

cording to the deal, all three 
entities will control market- 
ing, distribution and promo- 
tion of the album from con- 
ception to release. The first 
single from the new album is 

scheduled for sometime in 

September. Flycell will have 

exclusive mobile rights to the 
new release and will help pro- 
mote the album through ring - 
tones, videos, wallpaper im- 

ages and text message alerts. 

Flycell representatives say this 

is the first of an expected se- 

ries of similar deals with other 
acts and labels. 

FINDING NEW MUSIC 
A U.K. study has found that 
two -thirds of the public feel 
technology has exposed them 
to more new music than in the 
past. The survey, conducted 
by music marketing firm Frukt, 

shows that MP3 players re- 
main the primary source of 

consumption, with 73% of 13- 

to 15- year -olds using MP3 

players at least four times per 
week, compared with 41% 

doing the same on mobile 
phones,17% online radio and 
12% digital radio on TV. More 
than 60% of the age group 
use social networking sites to 
find new music as well. 

WIDGETS WON'T 
STOP 
Widgets are multiplying like 
bunnies on the Internet these 
days. In recent weeks Inter- 
net radio service Pandora 
and the omnipresent iTunes 

launched widget -based ap- 
plications for their services. 
The Pandora widget, built 
specifically for the Facebook 
social networking site, allows 
users to post links to their 
personalized Pandora radio 
stations to their Facebook 
profiles. Meanwhile, the 
iTunes Flash -based widget 
can be used on any Web 
page or social networking 
site. It will display the user's 
top- reviewed tracks, re- 
cently purchased music or 
videos and which artist the 
user buys the most. 
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TITLE 
ORIGINAL ARTIST 

#1 
5 WKS 

BEAUTIFUL GIRLS 
SEAN KIN3STON 

A BAY BAY 
HURRICANE CHRIS 

SHAWTY 
PUES FEATURING T-PAIN 

CRANK THAT (SOULJA BOY) 
SOULJA BOY 

LET IT GO 
KEYSHIA COLE FEATJRING MISSY ELLIOTT S LIL KIM 

BARTENDER 
TRAIN FEATURING PKON 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ 

MAKE ME BETTER 
FABOLOUS FEATURING NE -Y0 

BIG GIRLS DON'T CRY (PERSONAL) 
FERGIE 

THE WAY I ARE 
ALI'EE. fl NG KFR ux. ar. 
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17 
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10 14 

12 8 
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14 7 

24 

18 32 

15 6 

16 15 

23 3 

19 6 

Soulja Boy earns tie top 20's largest unit and 
percentage gain as "Crank That (Soulja Boy)" 

jumps 8 -4. "Crank" sees a 53% increase in 
downloads to 66,000. 

BIG THINGS POPPIN' (CO IT) 
I I 

HEY THERE DELILAH 
PLAIN WHITE TS 

CAN'T LEAVE 'EM ALONE 
CIARA FEATURING SC CENT 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEATURING YUNG JOC 

ROCK STAR 
NICKELBACK 

CAN'T TELL ME NOTHING 
KANVE WEST 

UMBRELLA 
RIHANNA FEATURING JAY .Z 

STRONGER 
KANVE WEST 

SEXY LADY (CHORUS 1) 
LUNG BERG FEATURING JUNIOR 

rSod on master onytodes en - `F 
Scan, a service of Nielsen Mobile. Chart endorsed by 

fA - The Wireless Association and Mobile Entertainment Forum 
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¿ELEDB': John 
RAMEN CO 
FOUNDER Janick \ 

Fueled by Ramen has struck 
gold with Fall Out Boy, Gym 
Class Heroes, Panic! at the 
Disco and others. With an eye 
to the future, label co- founder 
John Janick embraces and 
champions interesting and 
exciting business platforms. 

Fueled by Ramen began modestly enough, known in punk circles as the label co- founded by 

Less Than Jake's main man Vinnie Fiorello in 1996. 

Fiorello and then -college freshman John Janick initially started FBR in Gainesville, Fla., as a 

part-time affair, as Fiorello continued heavy touring duties with Less Than Jake and Janick 

worked toward a dual major in business management and finance at the University of Florida. 

Early success with such pop -punk and emo bands as Jimmy Eat World, Homegrown and Yel- 

lowcard turned the label into Janick's first and only post -college day job. 
In 2003, Janick signed Chicago pop -punk band Fall Out Boy, and FBR soon became one of 

the hottest indies in the country. The band grew so fast that FBR partnered with Island on Fall 

Out Boy and two other acts, and Janick awarded Fall Out Boy bassist Pete Wentz with his own 

label, Decaydance. 
The partnership led to continued mainstream success with the likes of Panic! at the Disco and 

Gym Class Heroes, and FBR now finds itself distributed by Warner Music Group's Alternative 

Distribution Alliance with an upstreaming agreement via Atlantic Records. 

And despite that Fiorello left the label in 2005, Janick is keeping the hits coming, as FBR's 

Paramore recently debuted at No. 20 on The Billboard 200 with "Riot!" 

Billboard did a cover story on 
Fall Out Boy earlier this year. 
You were quoted as saying that 
FBR bands are "mini- entrepre- 
neurs." What are you looking 
for in artists beyond music? 
We have to make sure the artist is 

going to work hard. We want to know 
that they're really into their fans and 
can connect with their fans through 
online, touring and whatever else is 

out there. We have to make sure the 
artist is down for being on the road 
10 months out of the year. I don't 
look for every band to start a cloth- 
ing line and a record label, but there 
are certain qualities in an artist that 
will show that they're going to be re- 

ally motivated with what's happen- 
ing with the kids. 

Vinnie Fiorello quietly left the 
label in 2005. Thoughts? 
Everyone always said it was a Less 

Than Jake label. As I was doing all 

the day -to -day stuff, he was some- 
times detached, and would be gone 
on tour for a while. I don't want to 

speak for him, but he did an online 
journal post and made it clear that 
he just wasn't feeling the music any- 

more. There's no bad blood. He 
came to me and respectfully said he 
wasn't into the music. He said he 
wasn't a fan of a lot of the bands we 

were signing. He did well for him- 
self, and not too much changed 
since he left. I'd go to him and try to 

make sure he was looped into every- 

thing, but I wouldn't want to be in- 

volved in something if someone was 

unhappy. It's also not a good thing 
for the bands if one of the owners is 

not into their style of music. 

Fall Out Boy, of course, is the 
band that forever changed the 
label. What was Fiorello's reac- 
tion when you brought the band 
to FBR? 
He was supportive, and he was al- 

ways busy with Less Than Jake. 
When I brought Fall Out Boy to the 
table and said I wanted to sign them, 
he was like, "Cool." 

You were running the label out of 
your University of Florida dorm 
in the late '90s. That was when 
Napster was exploding. How was 
technology affecting your vision 
for a label? 
I felt like being in school and doing 
the label was helpful, and as I was 
doing it, I was looking at what was 
going on, thinking, "Oh, this is 
something we can do better," or "We 

don't need to do things the way peo- 
ple traditionally did it." We looked at 
how the labels operated and what 
they did. Did they even understand 
how a business is run? Now people 
are getting a lot smarter. It's scary, 

in terms of what's going on, but 
there's a lot of interesting and excit- 

ing things going on. 

What are you and FBR doing 
that qualifies as interesting and 
exciting? 
We're doing live shows on our site 
now and having people sponsor 
them, and that's another stream of 
revenue. Our YouTube channel has 
been the No. 3 partner channel, and 
that's a new stream of revenue. It's 
a new way of doing things, and 
we're marketing to people, and 
we're giving them content for free, 
but it's not completely free, since 
it's ad- supported. 

Has your view on the Web 
changed as the label has grown? 
Every year our label has grown and 
has done better than the previous 
year. We have definitely felt the 
changes around us over the past five 

years and this year seems to be a very 

difficult year for the music industry. 
Take Gym Class Heroes, who 

about four months ago had a No. 1 

pop record [ "Cupid's Chokehold "] 

for five weeks in a row and an audi- 
ence of 85 million. They were sell- 

ing 10,000 -15,000 albums a week. 
I would think 10 years ago, that they 
would probably be selling more like 
70,000 -plus albums per week. But 

to date we have sold over 1.8 mil- 
lion singles and about 1 million 
ringtones off the album. We want 
fans to be able to pick and choose, 
but it is a little upsetting when peo- 
ple do not experience the entire 

We're 
market- 
ing to 
people, 
and 
we're 
wing 
em 

content 
for free, 
but it's 
not com- 
letely 
ree, 

since it's 
ad -sup- 
ported. 

piece of art the band created. Gym 
Class Heroes made a great album 
from beginning to end, and now we 

have to prove that there's another 
great single on the record before 
people may go out to buy the album. 

We've heard a lot about Fall Out 
Boy, but not the A.K.A.'s and Roy, 

the two other acts that were part 
of your initial deal with Island. 
Did their failure to connect hurt 
their careers? 
No, not at all. That was important to 

me. With the way major labels spend 
money, lawyers and managers are 
always pushing for more. But if you 
push for more money, you're on the 
radar. If you're on the radar and don't 
do well, then it screws up your ca- 

reer. For us, it was about being the 
right investment. It wasn't about giv- 

ing out a huge advance. If things 
worked, everyone would then get 
more money, but there was no pres- 
sure on the bands to develop. Once 
you give people money, the clock 
starts ticking. 

Do FBR's deals with bands ex- 
tend to avenues beyond music? 
We do the Web stores for most all of 
our bands. We do touring merch for 

some of our bands and retail merch 
for our bands. We don't lock our 
bands down and do anything crazy. 

We just partner with them and offer 
them the same deals that they would 
get anyplace else. Moving forward, 
it's important for us to be involved 
in those things. We understand how 
it works in branding the artist. With 
Paramour and Cute Is What We Aim 

For, we do their retail merch and their 
touring merch and their Web stores. 

It's like you're managing the 
artist's career, right? 
That's how I see it. There are artists 
of ours who have done well on the 
touring circuit, and did a lot of 
things themselves, and probably 
didn't need a label. But there are 
more cases where a record label puts 
a lot of money and time into mar- 
keting an album, and everything 
else -the touring and the merch- 
gets better because of that. If the 
label is helping to do that stuff, they 
should be involved in everything, 
especially if they're developing and 
branding an artist. ... 
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The clock On Rascal Flatts' Web site counts down the 
days, hours, minutes and even seconds until the Sept. 25 release 
of the superstar band's fifth studio album, "Still Feels Good" (Lyric 

Street). There's no doubt the date is circled on many music indus- 
try calendars. 

In a business in which album sales are off by double -digit per- 
centages this year, more than a few people will be interested to see 
how Rascal Flatts will fare. After all, "Me and My Gang" scored the 
biggest first -week sales debut of 2006 when it moved 722,000 copies 
that April. Only four country acts have had bigger first weeks: Tim 
McGraw, Garth Brooks (twice), Shania Twain and the Dixie Chicks. 

The album was the second best seller of 2006 behind "High 
School Musical," with 3.5 million copies sold, according to 
Nielsen SoundScan. Rascal Flatts is also one of the biggest suc- 
cess stories of the new century. In addition to radio hits -the band 
has seven No. is and 17 top lOs on Hot Country Songs, including 
its current "Take Me There," which is No. 7 this issue -it has per- 
formed exceptionally at retail. Its 2000 self -titled debut sold more 
than 2 million copies, and its last two albums have broken the 4 

million plane (see chart, page 22). The band's touring career (see 
story, page 22) has seen it play to increasingly larger crowds. 

But the retail landscape has changed since the band's last re- 
lease, and no act has had a sales week as big since. That fact is not 
lost on the band's Jay DeMarcus. "I'm a realist," he says. "I know 
that at some point there's got to be a ceiling somewhere. I remem- 
ber thinking while we were all toasting each other for the last record, 
'You know, this might be the last time anybody sells this many 
units out of the box, because of the digital world and the new world 
that we live in and how the Internet has affected record sales.' " 

Don't mistake DeMarcus' realism for defeatism. "I don't 
know if we'll do 722,000 units again in the first week ... but 
we're going to do everything we can to try and sell as many 
records as possible." 

Lyric Street VP of sales, marketing and media Greg McCarn 
agrees. "There's a lot of questions as to what the top end is, given 
the deterioration of the marketplace, but whatever that can be, we'd 
like to repeat and have the biggest -debuting album of the year." 

Lyric Street president Randy Goodman says, "If we came out of 
the box and did a half -million units, 600,000, I think we'd all be 
pretty happy with that based on what the market is right now. That's 
not to say we're leaving anything on the table. We'll be as aggres- 
sive- probably more aggressive -but the nature of the market- 
place is such that it's much more difficult now to look at these 
outcomes and say, particularly when you get to this level, 'Yeah, 
we're going to continue to grow this.' " 

No A Made A Bigger -Selling 
Album In 2006. Now, In 

A Shakier Retail Landscape, 
hey're Aiming To 

Do It Ag = in BY KEN TUCKER 
PHOTOGRAPH BY C PMAN BAEHLER 

THE 'FEELS GOOD' FOCUS 
If "Still Feels Good" doesn't perform as well 
as past records, it won't be for a lack of focus 
and effort. Unlike previous albums, the band 
and producer Dann Huff dedicated a substan- 
tial amount of time to the new project. 

"We got off the road for three months and 
just sat and banged it out in the studio," lead 
singer Gary LeVox says. "With the four pre- 
vious albums, we'd come in off the road and 
knock some of it out for two or three days, 
and then go back on the road. This time we 
had more time to totally focus." 

There's a well -known adage in Nashville 
that it all begins with a song. "The quality of 
songs are the best we've ever had -lyrically 
and melodically," LeVox says. Indeed. Dur- 
ing an exclusive first listen to the album, 
which was turned in just days earlier, Bill- 
board heard an amazing palette of music. 

There's no doubt it's a Rascal Flatts album 
upon hearing the opening notes of I- want -to- 

get-to- know -you first single "Take Me There." 
But the band offers new sounds as well. "We 

didn't want to reinvent the wheel, because if 
something's not broken we didn't feel the 
need to fix it," DeMarcus says. "But particu- 
larly when it comes to songs that the three of 
us write, we write whatever's in our heart at 
that moment. We've got a bluegrass tune that 
we've written for a bonus cut that is definitely 
different than anything we've done." 

Huff says discussions about where an act 
is going and where it has been usually take 
place before the recording process starts. "It 
takes on kind of a different form of a conver- 
sation than when you actually get down to 
doing it," he says. 

"When you hear a song that really speaks 
to you -and with us it has to speak to four 
people -then all of the conversation kind of 
ceases and you really deal with it just strictly 
from an emotional standpoint," he contin- 
ues. "We don't do a lot of talking about, 'Hey, 
this is going to be really solid for the format' 
and 'We could also take this and cross it over.' 
It really is, 'Does this song move us ?' Then 
we try to make the most exciting representa- 
tion of it as possible." 

"Winner at a Losing Game," which is fresh 
and familiar, conjures '70s country-rock. The 
trio wrote it late one night on the bus after a 

show. "We kept it around and kept it around, 
and we kept playing it for Dann and Dann fell 
in love with it," DeMarcus says. "We wanted 
to try this different sort of thing with the pro- 
duction of it, and it ended up being one of 
our favorite things on the record." 

Actor /singer Jamie Foxx's duet with LeVox 

on the soulful "She Goes All the Way" is a 

marvelous intertwining and a potential 
Grammy Award moment. "We've never done 
a duet on one of our albums," LeVox says. 

"Jamie and I have been friends [ for a long 
time] and so I called him up. He's always been 
one of my favorite singers -he got two scoops 
of talent when they were dishing it out." 

Songwriters Jeffrey Steele, Neil Thrasher, 
Steve Robson and Wendell Mobley fre- 
quently contribute to Rascal Flatts projects, 
and they also appear here. LeVox co -wrote 
the title cut, a driving tribute to long -lasting 
love, with Thrasher and Mobley, while that 
pair penned the woman -set -free song "No 
Reins" with DeMarcus. 

"Bob That Head," a country- meets -rock- 
eets -rap tune, is likely to become a Friday - 

n t cruising favorite, since that's exactly what 
the s g is about. But the album also has its 
tender ments. "Better Now" is a vulnerable 
look at mis : es made, and "Help Me Remem- 
ber" yearns fo the better times in a relation- 
ship. "Every Day - atures an orchestral touch, 
and "It's Not Suppo -d to Go Like That" is a 

classic country tale of li -s that end too soon. 
The band also recorded ve bonus cuts, in- 

cluding the Beatles hit "Rev ution," which 
appeared on the "Evan Almighty oundtrack. 
"When Universal Pictures brough it to us, 
we thought, 'Oh, geez, the Beatles ?' eVox 

recalls. " 'You mean like the actual Beat 
But you know, I think we did a good job o 

marrying us and the original. I actually sang 
through the same thing that John Lennon 
sang through -it's called a Cooper tuner. It's 
like a hose -in -a -box kind of deal." 

Overseeing the process, of course, was pro- 
ducer Huff (Faith Hill, Keith Urban), who 
worked with the trio on "Me and My Gang." 
While the band had success with Mark Bright 
and Marty Williams, who produced its first 
three releases, it's clear that it has grown 
under Huff's tutelage. "I went to see them 
play live several times," Huff says. "I said to 
myself, 'This is country music that is really 
arena -worthy,' and we kind of took it to that 
level on the last record." 

LeVox says Huff's experience in the band 
Giant translates to his production. "He just re- 

ally captures what we do live and captures all 

three of our individual strengths," LeVox adds. 
"Dann has been able to take us to another 

place and to better all three of us individu- 
ally, not just as musicians, but as singers," 
the band's Joe Don Rooney says. "He's two 
things -completely passionate and overly pa- 
tient. With those two ingredients in a pro- 
ducer, that's all you need." 

PULLING OUT ALL STOPS 
When it comes to marketing "Still Feels 
Good," Rascal Flatts and Lyric Street have 
at least two aces up their sleeves: a success- 
ful tour that is playing to tens of thousands 
of fans -"You got them all fenced in there 
for two hours, you might as well do some 
new stuff for them," Rooney says with a 

laugh -and unwavering support from radio. 
Every one of the band's singles has reached 
the top 10, and seven have spent a combined 
18 weeks at No. 1. "There's no doubt that 
country radio-we've always been very clear 
about this -is our primary radio advertis- 
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in vehicle, but because of some 
of the crossover, we're able to go 
to othe tations that support Ras- 
cal Flatts" . nd get exposure, Mc- 
Cam says. 

But Lyric Stre - is pulling out all 
the stops anyway, s . ending more 
than $1 million on co umer ad- 
vertising alone, including TV. 

"We're spending more aggres 'vely; 

we'll ship more records than we . 'd 
on the last album, we've been more 
aggressive about our bonus mate- 
rial," McCarn says. 

"Everybody's looking for product 
differentiation," McCarn says of 
retailers. "Very early on we had the 
accounts coming to us asking for ex- 

clusivity." To that end, Wal -Mart, 
through its CMT Picks program, will 

have exclusive video. Target has ex- 

clusive songs and Best Buy has an 
audio interview. "With our big three, 
we've sort of spread out the content," 
McCarn says. Kmart and Circuit City 
have exclusive posters. 

There is also a partnership with 
Regal Cinemas and Coca -Cola. The 
beverage maker owns the last spot 
on the movie screen before the fea- 

ture begins; Rascal Flatts shot a 30- 

second spot for that platform, 
directing moviegoers to the lobby 
where they can pick up a 64 -ounce 
drink that has Rascal Flatts imagery 
including the album cover and tour 
dates. A special code on more than 1 

million cups will direct people to My 

Coke Rewards for exclusive video 
content. Select winners will get to at- 

tend an album listening party. 
The band will also do a multicity 

jet tour in the weeks prior to the 
album's release that will take it to 
key markets and radio stations. "For 
us it's as much about the lead -in and 
lead -up to those events," McCarn 
says. "The events themselves are 
important, but that advance promo- 
tion the station gave it on -air, and 
hopefully hammering the fact that 
they have a new album coming out, 
is absolutely critical to us." 

While the stations haven't final- 
ized specific plans, country KSCS 
and KTYS Dallas music director 
Chris Huff says they will be involved. 
"A new Rascal Flatts album is an 
event with our audience," he says. 

Rascal Flatts will also conduct vir- 

tual radio "tours" from a studio in New 
York, allowing the band to do inter- 
views with morning and afternoon 
drive shows at stations across the 
country without actually traveling to 
those cities. "It's one ofthe most valu- 

able things that we have minute for 
minute," McCarn says. "It's a way to 
get the guys into other markets and 
stations. Spending 10 minutes at one 
ofthose stations is very, very valuable." 

ABC's "Good Morning America" 
and CBS' "Late Show With David Let- 

terman" will also be part of the mix, 
as will Yahoo Live Sessions, Wal -Mart 
Soundcheck and various other media 

opportunities. Details are still being 
worked out on a promotion where 
consumers can win a wake -up call 
from a band member on street date. 

Rascal Flatts is believed to have 
some of the youngest fans in the 
country genre, and the band has a 

strong Web presence. "They're a very 
online -savvy group," McCarn says, 
"and the Flatts organization has done 
an amazing job of keeping in com- 
munication with the fans, keeping 

em invested, keeping the Web con- 

tent fresh and keeping those people 
well -fed. They're communicating 
with over 1.5 million people on a 

weekly basis right now." 
Even with the plans in place, Mc- 

Carn admits there's still a question 
mark. "Truthfully, nobody knows 
what to expect. All we can do is gear 
up and try to make this album as 
big as we can. Can an artist do half 
a million units in a week? I don't 
know. We're going to try ... I think 
you just have to load up." 

W T HITS THE MOST 
Rascal Flatt has placed more No.1 and top 10 records on Billboard's Hot 
Country Songs chart than any group this decade; for singles charting 
between Jan. 1, 21k00, and Aug. 25, 2007, 
here's where it ranks nong the top acts. 
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R-E-S-P-E-C-T 
Industry Accolades Still Lag Behind 
Rascal Flatts' Sales Success 

For all its success, there's one thing that still haunts Rascal 
Flatts: lack of industry respect. Its fan base keeps growing, 
and it can pretty much do no wrong at radio, but in the eyes of 
some on Music Row, it's a manufactured boy band. Critics con- 
veniently forget that lead singer Gary LeVox and multi- instru- 
mentalist Jay DeMarcus are second cousins from Ohio whose 
musical families jammed together, and that Oklahoma- raised 
guitarist Joe Don Rooney and DeMarcus played together in 

Chely Wright's band. 
"Hopefully somewhere down the road our harshest critics that 

have called us a boy band and said we're manufactured can see 

for themselves that we're three guys that love what we do, bring 
gifts to the table and make great music together," DeMarcus says. 

"What we do in the studio is not fabricated. It's not just thrown to- 
gether by a brilliant producer with Pro Tools. We actually do the 
work, and we play the music. I just hope that we continue to grow 
and to have legitimacy within the music industry. Because some- 
times people have judged us unfairly." 

Two awards in particular would signal industry acceptance: 
entertainer of the year and top album honors. An elaborate 
Nashville- focused campaign including billboards and news- 
paper advertising touting the trio's achievements last winter 
and spring did not have the desired effect at last May's Acad- 
emy of Country Music Awards. Kenny Chesney, another artist 
who at times has struggled with industry acceptance -and 
whom Rascal Flatts opened for before striking out on its 
own -was the reigning ACM and Country Music Assn. enter- 
tainer of the year and won the ACM prize again. Carrie Under- 
wood took top album honors. 

"We deserved it last year," LeVox says of the album award. "To 
sell more than anybody, I think that qualifies for album of the year." 

The band still has high hopes. "We feel like now, more than ever, 
we've got a shot at it," Rooney says of top entertainer honors. 
"We've been up for it the last couple of years, but it takes a lot .. . 

[It] takes every dimension as an artist possible. It's your sound, 
your ticket sales, your album sales, your look -it's everything. 

"Our main focus right now is to get that," Rooney says. 

While success sometimes leads to a diminishment in drive, 
that's not the case with Rascal Flatts, Lyric Street senior VP 
of A &R Doug Howard says. "Sometimes that hunger and that 
love and what brought you here sometimes goes away. I just 

don't see that with any of the 
three of them." -KT 

RASCAL ON 
THE ROAD 
Gangbusters At The Box Office 
Rascal Flatts' rise to superstar touring act has 

been nothing short of meteoric. First headlining 
in fall 2002, the trio cracked Billboard's year -end 
roundup of the top 25 tours for the first time in 

2005, grossing $26.3 million and drawing 777,384 

people, according to Billboard Boxscore. 
Last year, Flatts more than doubled its previ- 

ous year's take, at $46.2 million, drawing more 
than 1 million people to 79 shows. Playing about 
20 fewer shows in 2007, Flatts still has drawn 
about 800,000 paid, grossing in the $55 million - 
$60 million range, winding out the Me and My 
Gang tour last March. The band is booked by Rob 
Beckham at William Morris, and most shows are 

promoted by Brian O'Connell, president of Live 
Nation's country division. 

The Still Feels Good tour started in July and 
runs through May 2008, with about 80 dates in 
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total. The band will play arenas (in a 360- degree 
configuration), amphitheaters and a few select 
large fairs that boast grandstands exceeding 
20,000 seats. 

As always, the band has sacrificed nothing in 

terms of production. "Really, the best seats in the 
house are the nosebleeds because the whole 
floor and stage is an LED. It's all a video wall, so 

the higher up you are the more of an experience 
you get," Rascal Flatts' Joe Don Rooney says. 

"We love bells and whistles. Pyrotechnics and 
laser lights and things like that do add a lot, and 
we've always been a fan of that." 

Flatts' Gary LeVox says the set list has been 

mixed up significantly and taps 
heavily into the new album. "To me 
it feels like one of the funnest shows 
we've ever done," he says. "After 
being in the studio and being off the 

road, switching hats -you know, I live 
for live performance. We were starving to 

get back out there." 
The new tour boasts an unrehearsed, sitdown 

"request hour" where fans can influence the 
set by yelling loud enough. "We've got a reper- 
toire of songs that we've learned to be pre- 
pared for if somebody yells it out, and oddly 
enough we've picked some songs that are 
pretty obscure," Flatts' Jay DeMarcus says. "We 
had to go back and rehearse again and say, 
'Well, we need to learn that one because they're 
yelling out that one a lot.' That's kind of refresh- 
ing for us. It takes us back to the old days when 
we'd just sit around in the bars and play what- 
ever everybody wants to hear." 

-Ray Waddell and Ken Tucker 
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S P E C I A L FEATURE 

2 I) 

Billb rd's Power Players 
se ighlights the achieve- 
ment of individuals who 
dr e fields of music and 
entertainment forward with 
their artistic and business 
vision. For our 30 Under 
Thirty report, Billboard writ- 
ers and editors surveyed 
sources across numerous 
business sectors -record 
labels, publishing, touring, 
marketing, digital entertain- 
ment and more -to identify 
these rising young execu- 
tives. But the most promising 
aspect of this alphabetical list 
is this: These young men and 
women are but a sample of a 

talented generation taking 
our business forward. 

Chris Anokute 
Senior director of A &R for 
pop /crossover, Virgin Records 
After learning the ropes from the late 
John Houston (Whitney's father and 
manager), Chris Anokute, 24, began 
managing acts and brokering deals at 
Def Jam (Rihanna's smash hit "Pon De 

Replay ") and Columbia. After Anokute signed Angela 
Via to Virgin, label president Jason Flom offered him 
a consultancy to A &R the album. That quickly mor- 
phed into a full- fledged A &R post and work projects 
for Joss Stone, Stacie Orrico, Katy Perry, Novel and 
Boniface. Anokute says, "Jason gave me the ability to 

sign great talent without pigeonholing me. He said, 
`Make music and bring in things that you're passion- 
ate about.' " 

Ashaunna Ayars 
Marketing director, 
Island Def Jam 
Twenty- seven -year -old Ashaunna Ayars 
is Island Def Jam senior director of 
marketing and, during the past few 
years, she has become the label's pride 
and joy. Brainstorming campaigns for 

Young Jeezy, Ne -Yo and Fabolous, Ayars was especially 
supportive of Def Jam's fledgling Southern movement 
early on. Dreaming up the now -infamous Young Jeezy 
snowman T- shirts, Ayars shrewdly made her artist a 

hot topic for conservative commentators. And the stunt 
didn't hurt sales a bit. 

Johnny Beach 
Talent buyer, 
Bowery Ballroom 
At 15, Johnny Beach started a free weekly 
e -mail devoted to New York music list- 
ings, and it grew to reach several thou- 
sand readers, including music biz 
heavyweights. At 27, Beach is now a force 

in the New York rock world, moving from head talent 
buyer at Mercury Lounge to the same role at Bowery Ball- 

room. He has helped expose bands like Clap Your Hands 
Say Yeah, Scissor Sisters, the National and the Hold Steady 

well before they broke through. "I feel privileged to be 
able to work not only in New York but in the venues where 
industry people are really keeping their radar on," he says. 

Amanda Berman 
Creative /new -media manager, 
EMI Music Publishing 
In a newly created role at EMI Music Pub- 
lishing, Amanda Berman, 24, is research- 
ing and discovering new talent while 
tailoring the deals to the individual needs 
of the songwriter /artist. Since joining 

EMI in 2006, Berman has signed Say Anything (J 

Records), Young Love (Island Records), Limbeck (Dog- 

house Records) and Strangler (Island Records). She's 
exploring nontraditional publishing deals. Recently, she 

helped set up a deal with a marketing fund, which she 
will oversee, to help break an indie band so the act won't 
have to rely solely on label support. Before joining EMI, 

she was an A &R coordinator at Warner Bros. Records. 
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3 UcIr lire 
Matt Burns 

Manager of digital sales 
and marketing, EMI 
Christian Music Group 
At EMI Christian Music 
Group, Matt Burns, 26, has be- 

come the label's point person 
for digital retailers. He's cred- 

ited with bringing the Passion Worship move- 
ment to iTunes, boosting sales of the brand 
and its key artists. In another initiative, he 
also partnered with the Gospel Music Assn. 
and iTunes to offer exclusive music down- 
loads of performances from the 2006 Dove 
Awards. A graduate of Nashville's Belmont 
University, Burns interned at Creative Trust 
Management before joining EMI CMG's bur- 
geoning digital department in 2004. "We at 
EMI CMG have really done our best to lead 
the charge in the digital environment," Burns 
says. "We put a high priority on making sure 
wherever the consumer is looking for music, 
we're there offering it." 

Dalton Caldwell 
CEO, 
Imeem 
Music -based social networking 
sites walk a fine line between 
acceptance and exile by the 
music industry. Just ask Dal- 
ton Caldwell, 27, CEO of 

Imeem. In May, the small social networking 
site was the target of a copyright infringement 
suit from Warner Music Group. In June, 
Imeem tapped Snocap's digital registry to block 
users from streaming unauthorized content, 
but agreed to share ad revenue with label part- 
ners if they allow their music to be played. In 
early July, WMG not only dropped its suit, it 
became the first label to sign up under the new 
business model, joining some 200 other indie 
labels. Imeem now claims more than 20 mil- 
lion members. The site allows members to cre- 

ate and share custom playlists with other 
members, including videos and photo slide 
shows set to music. 

John Campanelli 
Senior director of advertising, TV and film, Sony /ATV Music Publishing 

At Sony /ATV, John Campanelli, 29, has worked for the 
past three years with the publisher's deep catalog. He 
was responsible for placing and licensing the Whis- 
pers' "And the Beat Goes On" for the Clairol campaign 

starring Teri Hatcher of "Des- 
perate Housewives." And 
that cool Diet Coke ad fea- 
turing "I Like the Way You 
Move It" by the Body - 
rockers? All Campanelli. 
Previously, the Cornell 
graduate was an associ- 

ate music producer in Grey 
Worldwide's music depart- 

ment and collaborated on 
campaigns for Nokia, Pan - 

tene and Pringles. Recently, he 
was executive producer of Cov- 

ers for Ads, a sampler of con- 
temporary remakes from the 
Sony /ATV catalog sent to 

music supervisors and 
agency creatives. With 
this initiative, the music 
publisher will co -own 
the master recording 
with the individual 
acts. One -stop shop- 
ping, anyone? 
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Gabriela Cocco 
Executive producer, 
GoTV Networks 
Gabriela Cocco, 29, launched 
the made -for -mobile Latin 
music channel Es Musica this 
summer with a combination 
of 10 smart, originally pro- 

duced shows; a strong representation of in- 
dependent and alternative Latin music; and 
the look and feel of a premium TV network. 
Already a veteran of talent casting and music 
programming from MTV Latin America and 
the International Music Feed, Cocco started 
out promoting bands in college while study- 
ing to be a physical therapist. She now uses 
her creative control at Es Musica "to show 
the diversity of Latin music and Latin 
women" on the channel. The joy of develop- 
ing new media outlets, Cocco says, "is tak- 
ing something from the beginning and 
watching it grow." 

Virginia Hunt Davis 
Director of operations, 
Raybaw Records 
Virginia Hunt Davis, 27, took 
an unusual path to Nashville. 
After college, she was work- 
ing for a venture capital firm 
but marriage to a songwriter 

brought her to Music City. After she met John 
Rich of Muzik Mafia duo Big & Rich -who 
are partners in Raybaw Records -he recom- 
mended her for a job with the Warner Bros. 
Nashville imprint. "Virginia is unique in that 
she can do everything from marketing artists 
to reviewing contracts to spotting new tal- 
ent," Rich says, adding that she's "one of the 
most impressive, ambitious people ... that 
I have ever worked with in the music busi- 
ness. Period." 

Ben Dickey 
Booking agent /artist 
manager, Constant 
Artists 
Ben Dickey knows a thing or 
two about time management. 
At 26, the Texas native is an 
artist manager, booking agent 

and record label owner. "It's very cyclical," 
Dickey says. "It's not uncommon that all of 
the things I'm doing coincide, and I'm try- 
ing to book four tours and manage four new 
records." In high school, Dickey interned at 
Austin's Peek -A -Boo Records, then went on 
to found his own Post -Parlo Records. In 2000, 
he opened the Falsetto Agency, booking Ex- 

plosions in the Sky, Okkervil River, I Love 
You but I've Chosen Darkness and others. 
Falsetto subsequently merged with Ground 
Control Touring with Dickey as an agent /part- 
ner. In 2004, Dickey founded Constant Artists, 
which manages such bands as Spoon and 
Mates of State. In April, Dickey left Ground 
Control to expand Constant Artists into a 
booking agency. And in his spare time? 
Dickey has tour -managed acts and plays gui- 
tar and sings in several bands. 

Jason Eldredge 
Music supervisor, 
MTV Networks, Warner 
Bros. TV, HBO 
Jason Eldredge, 29, is the 
host /DJ of the weekly "Acci- 

dental Rhythm" show on non- 
commercial KCRW Los 

Angeles, a forum he says has led to music - 
related opportunities in Hollywood. Gary 
Calamar and Thomas Golubic, music super- 
visors for HBO's "Six Feet Under," also are 
KCRW hosts and mentored Eldredge. When 
not programming his show, Eldredge has 
done music supervision for such projects as 
MTV's "Super Sweet Sixteen: The Movie," 
Logo's new original series "Curl Girls," 
NBC's "Las Vegas," TNT's "The Closer" and 
more. He's particularly proud of securing 
Journey's "Any Way You Want It" for "Six Feet 
Under" and has his sights set on more film 
music work. 

Ronen Givony 
Founder, Wordless 
Music 
After stints at Florida's New 
World Symphony and the 
Chamber Music Society of 
Lincoln Center, 28- year -old 
Ronen Givony thought that 

audiences who liked the kind of bands he lis- 
tened to -like Wilco and the Books -would 
also dig chamber music. "Experimental pop 
music is moving closer to new chamber 
music, and vice versa," Givony says. Thus 
New York's Wordless Music concert series, 
born in 2006, which pairs an experimental 
rock band with classical performers: Givony's 
first concert united Wilcó s Glenn Kotche and 
Nels Cline with pianist Jenny Lin playing 
Ligeti, Shostakovich and Elliott Sharp. Word- 
less Music's next season kicks off Sept. 14 in 
New York with Do Make Say Think and the 
Electric Kompany. 

Matt Howe 
Director of strategic 
marketing and 
development, EMI 
Music Publishing 
Matt Howe, 28, is a market- 
ing wiz who is busy cement- 
ing relationships with new 

media and digital startups to tie them into 
EMI Music Publishing songwriters, artists 
and producers. Working closely with the pub- 
lisher's A &R staff, he is also developing mar- 
keting plans and strategic alliances for their 
unsigned and indie -label artists. Before join- 
ing EMI, Howe won a 2005 International 
Campaign of the Year Award in the United 
Kingdom for Robbie Williams' "Greatest 
Hits" album. He has worked at EMI Records 
U.K., coordinating international marketing 
campaigns for acts including Coldplay, Pet 
Shop Boys and others. He was also a mar- 
keting manager at Capitol Records, working 
on projects for Corinne Bailey Rae, Cherish 
and others. 

ILLUSTRATIONS BY TIM TOMKINSON 
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Jeremy Holley 
Director of consumer 
and interactive 
marketing, Word 
Label Group 
Jeremy Holley, 29, launched 
a mortgage brokerage firm 
fresh out of college, but 

moved to Nashville to pursue a music busi- 
ness career. A Capitol Records internship and 
ad agency stint led to his Word role as a radio 
coordinator. He now oversees the label's on- 
line, digital and mobile strategies, and is head- 
ing a new merchandise initiative that will 
offer full services from design to manufac- 
turing. "Things some people see as challenges 
I see as our biggest opportunities," he says. 
"We can use technology to break down bar- 
riers with consumers. We've never been able 
to mobilize fans like we can today." 

Kate Jackson 
Press and business 
development, One 
Reel /Bumbershoot 
Festival 
Formerly a member of Pearl 
Jam's publicity team, Kate 
Jackson, 26, now helps stage 

Seattle's Bumbershoot festival and other rock - 
driven charitable events in the Pacific North- 
west, including the Seattle all -ages venue the 
Vera Project. At Vandenberg Communica- 
tions, Jackson played a major role in the 2004 
Vote for Change tour, which featured Pearl 
Jam, Bruce Springsteen and R.E.M. Concur- 
rently, she helped boost the Vera Project's 
fund -raising to a $75,000 milestone in 2005. 
At One Reel, the festival's parent organiza- 
tion, she has not only overseen press efforts 
but is working on several business develop- 
ment initiatives within its festival division. 

John Janick 
Co- founder, Fueled by 
Ramen Records 
John Janick, 29, was a college 
classmate studying business 
and finance at the University 
of Florida in Gainesville 
when he teamed up in 1996 

with Vinnie Fiorello, drummer and lyricist 
of Less Than Jake, to found the Fueled by 
Ramen label. As the label found modest 
success with pop -punk and emo bands in- 
cluding Jimmy Eat World, Homegrown and 
Yellowcard, it became clear what Janick 
would do with that business education. Fu- 

eled by Ramen's breakthrough came in 2003 
with the signing of Fall Out Boy, and Jan - 
ick hasn't looked back. Fueled by Ramen 
teamed up with Island Records to market 
Fall Out Boy and Janick gave the band's 
bassist, Pete Wentz, his own label, Decay - 
dence. The subsequent success of Panic! at 
the Disco helped earn Fueled by Ramen an 
upstreaming deal for its acts with Atlantic 
Records. Janick's latest signing, Paramore, 
recently debuted at No. 20 on The Billboard 
200 (see Q &A, page 19). 

Kelly Kapp 
Talent buyer, Live Nation, touring division 

Kelly Kapp, 28, initially had little desire to work 
in the music business, although her father, Bruce, 
is a senior VP at Live Nation. With a degree in 
fashion design, she went from building skate- 
boards to a stint in film and TV production. But 
the concert biz bug bit, and Kapp became an 
assistant to Live Nation touring guru Jane 
Holman, then worked on Ozzfest and tours 
by Depeche Mode and Destiny's Child. 
Her current projects include Family Val- 
ues, Sounds of the Underground and 
other national club and theater tours. 
"Kelly started learning the business at a 

young age, so she has insights into tour 
economics that many don't have until later 
in their careers," Live Nation New York pres- 
ident Kevin Morrow says. "Her knowledge 
of emerging artists is unsurpassed." 

Joe Lanzillo 
Sales and marketing 
coordinator, ObliqSound 
ObligSound sales and market- 

' - -Ì ing coordinator Joe Lanzillo, 
28, came to the boutique 
jazz /world label from custom 
guitar seller the Music Zoo, 

where he sharpened his skills in innovation 
and customer service. As the music industry 
looks beyond traditional channels, "Joe's out - 
of -the -box thinking was perfect for us," Obliq- 
Sound co- founder /president Tobias Tanner 
says. Lanzillo has been working with nontra- 
ditional markets like museums and upscale 
hotels and clothing stores for the label's com- 
bination designer handbag and CD- carrying 
case. "ObliqSound is using lifestyle branding 
to get people to listen to the music," he says. 
"Design is the backbone of everything we do." 
Lanzilló s next project: launching ObligSound's 
upcoming designer jewel box. 

Jbeau Lewis 
Booking agent, 
Creative Artists Agency 
One of Creative Artists 
Agency's youngest music 
agents, Jbeau Lewis (real name: 
Jerry) books such acts as Mika, 
Brett Dennen, Robin Thicke, 

Lil Jon, Hot Hot Heat, Timbaland and Joshua 
Radin, among others. As a pre -med student at 
the University of Virginia, Lewis ran the col- 

lege's concert committee. He abandoned med 
school after encountering CAA agent Scott 
Clayton at a John Mayer concert in Nashville, 
and later became Clayton's assistant. A full- 

time agent since 2006, the 27- year -old possesses 
the qualities of a great agent, CAA head of 
music Rob Light says: "a passion for music, an 
open mind to see all the possibilities and a 

tenacity to fight through the barriers business 
puts in the way of an artist's dreams." 

Eloy Lopez 
COO, 
Beatport.com 
Music fans have iTunes; dance 
music fans have Beatport. The 
download site -dreamed up by 

founding partner /COO Eloy 

Lopez- boasts more than 
300,000 unique users and 275,000 tracks. Lopez's 

biggest job is harnessing its power: Since its 
2004 launch, the site has mushroomed from 
five to 66 employees and experienced a 300 % - 

700% revenue growth per year, it says. But more 
than that, the Beatport brand has become as 
essential to DJ culture as Technics turntables. 
"We are immersed in our community," Lopez 

says. "We live and breathe electronic dance 
music, and that passion comes through in the 
quality of our site and our content." 

Guillermo Rosas 
CEO, 
Roptus 
Guillermo Rosas' goal of mak- 
ing Roptus the world's leading 
Latin entertainment source "is 

a pretty big vision," the 29 -year- 

old says. But after taking suc- 
cessful TV franchises on the road (and filling 
stadiums from Brazil to the United States to Ro- 

mania with supergroup RBD), his young event 
promotion and production company is already 
branching out. Roptus' new record label, Side 

B, is set to launch in the coming months with 
distribution from EMI and an opening roster 
of six artis's. Roptus' publishing company will 

place songs in TV and movies, bringing things 
full circle or Rosas, who arrived in Los Ange- 

les from N exico City 11 years ago as a film stu- 
dent. Roptus on July 5 launched a 20 -city tour 
featuring acts and judges from two popular latin 
TV reality shows. Contestants chosen at each 
prior tour stop competed in a grand finale Aug. 

11 -12 at the Staples Center in Los Angeles. 

Angela Sanchez 
Senior director of 
marketing /digital, 
Universal Music Group 
Distribution 
After earning her MBA with a 

focus on marketing from the 
University of Southern Califor- 

nia, Angela Sanchez, 29, joined Universal 
Music Group Distribution as the company 
launched ùts online viral marketing team. "Even 

though [cnline marketing] isn't that old, An- 

gela has been working in the space for a long 
time," UMGD executive VP/GM of digital dis- 

tribution Amanda Marks says. Reporting to 

UMGD VP of digital marketing Adam Flick, 

Sanchez focuses on customer relationship 
management systems, merchandising and 
more. "She has been part of the growth and de- 

velopment of the direct -to- consumer [online] 
marketing business ... and she is helping us 
spread its reach into the burgeoning mobile 
world," Marks says. 
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Reza Sarrafieh 
National director of urban promotions, 
Interscope 

You never know when oppor- 
tunity will come knocking. 
Reza Sarrafieh, 27, knows 
this firsthand. He was 
waiting tables at a Los 
Angeles restaurant in 
2004 when Interscope 
senior VP of urban pro- 
motions Garnett March 
asked him to be his assis- 
tant. The one -time political 
science major jumped at the 
invitation. "I've always loved 
music, but to be so involved with 
it like this is a whole other 
thing." Two years later he 
moved to Cleveland as 

the label's Ohio Valley 
regional guru. Less 
than a year later, he 
was summoned back 
to Los Angeles to 
take on his national 
urban promotion 
post. March, his men- 
tor, received honors 
in 2005 for his urban 
promotion savvy. 

Bret Sjerven 

19 

rlarketing /promotions 
manager, Sunnyside 
Records 
Bret Sjerven, 25, joined indie 
Sunnyside Records earlier this 
year as marketing /promotions 
manager to develop multitiered 

marketing plans. He previously had worked 
on indie label digital distribution at Virtual 
Label. His goal at Sunnyside: getting crossover 
jazz artists greater exposure in the "open - 
minded indie market." He says, "I'm in a 

unique situation where I can bust down per- 
ceptions of what jazz is with curious listeners 
who are going to blogs and magazines looking 
for something different. My job is to convince 
young listeners that jazz can be cool." Sunny- 
side founder /president Francois Zalacain says, 
"Bret is the necessary link to the younger gen- 
erations that are [open] to all forms of music, 
from Björk to Jacques Coursil." 
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Christian Stavros 
Columbia Records 
Christian Stavros, 26, is work- 
ing closely with new co- chair- 
man Rick Rubin to discover 
and sign new talent to Colum- 
bia and drive the company's 

digital A &R initiatives. As part of that endeavor, 
he has participated in the college scouting pro- 
gram Walking Eye, which has already signed 
two bands. "The best part of A &R is finding 
something you never thought would work, like 
a band of 18- year -olds out of Los Angeles that 
has never played a show before," he says. A 

protégé of veteran major -label marketing di- 
rector Lee Stimmel, Stavros recently returned 
to New York after a stint in London with Sony 
BMG's international marketing training pro- 
gram, where he worked with the company's 
Red Ink imprint, home to acts including Julia 
Feeney, Nicky Wire and the Rifles. 

Jason Turner 
Associate attorney, 
Lassiter, Tidwell, Davis, 
Keller & Hogan 

7.7 
A two -year internship at 
Warner Bros., work as a 

record promoter and artist 
management experience all 

help explain why Jason Turner, 28, is an op- 
timal entertainment lawyer. But Turner also 
is an experienced musician who has helped 
his Nashville firm develop its brand. His 
"go- getter attitude" is what partner Jordan 
Keller says led him to hire Turner in 2006. 
"He has a knack for finding clients and ex- 

perience that has been very valuable to my 
practice," Keller says. Turner, who has coun- 
try and Christian clients, is also the attor- 
ney of record for the Backstreet Boys in their 
suit against boy band magnate Lou Pearl- 
man, who was recently indicted on five 
counts of fraud. 

Benjamin Weiss 
Assistant GM, 
Sovereign Bank Arena 
In his six years with facility 
management firm Global 
Spectrum, Ben Weiss, 29, 
has climbed the ranks and 
now is assistant GM of Sov- 

ereign Bank Arena in Trenton, N.J. With 
his knowledge of sales and event manage- 
ment, Weiss has a bright future, Global 
Spectrum COO John Page says. "We are tar- 
geting him as a future general manager at 
one of our many facilities," Page says. Weiss 
works directly with Sovereign Bank Arena 
GM Jeff Schumacher to secure new events 
at the 10,500 -seat facility. "He's been open 
and allowed me to sit in on booking calls," 
Weiss says, "which will help me learn how 
to advance into the GM position." 

Mickey "MeMpHiTz" 
Wright 

VP of A &R, 
Zomba Label Group 
Mickey "MeMpHiTz" 
Wright, 27, is Jive Records's 
star A &R exec for 2007. 
Through his Hitz Commit- 
tee entertainment company, 

Wright discovered and signed T -Pain. And 
though the industry largely viewed T -Pain 
as a novelty act with his first album, "Rap- 
per Ternt Sanga," few can deny the stay- 
ing power of his Hot R &B /Hip -Hop Songs 
chart -topper "Buy U a Drank (Shawty 
Snappin')." That track debuted in Febru- 
ary on the Hot R &B /Hip -Hop Songs chart 
and subsequently cracked The Billboard 
Hot 100, as the Top 40, Hot Digital Songs 
and Latin Rhythm Airplay charts, among 
others. With intuition and an ear for tal- 
ent, Wright also has found and nurtured 
St. Louis MC Huey and A &R'd T- Pain's 
"Epiphany." In June, "Epiphany" debuted 
at No. 1 on The Billboard 200. 

John Zarling 
Director of national 
promotion and new 
media, Big Machine 
Records 
John Zarling, 28, has been on 
the fast track since he started 
in the mailroom at Mercury 

Records Nashville eight years ago, while still 
in college. Once he graduated, he took a post 
in the company's promotion department and 
made a swift climb through the ranks. In 2005, 
Zarling was part of the team that launched Big 

Machine Records. There, he has played a key 
role in the development of Taylor Swift, Jack 
Ingram and Danielle Peck across all media 
platforms. Less than a year after its launch, 
Big Machine Records was celebrating its first 
No. 1 hit on the Hot Country Songs chart with 
Ingram's song "Wherever You Are." Distrib- 
uted by Universal, Big Machine Records has 
a roster that now also includes Trisha Year - 
wood, Jimmy Wayne, Sunny Sweeney and 
Dusty Drake. Big Machine president /CEO 
Scott Borchetta says of Zarling, "He's never 
veered from our vision. His continued growth 
and leadership as well as his contributions to 
our new [business] model make it very obvi- 
ous to me why he's been selected." 

Mark Zuckerberg 
Co- founder /CEO, 
Facebook 
Lots of social networking sites 
try to compete with MySpace. 
Mark Zuckerberg's Facebook 
is actually succeeding. Once 
restricted to college students, 

the service allowed anyone to become a mem- 
ber last September. By May, traffic to the site 
had increased by more than 100% and, ac- 
cording to Internet traffic monitoring firm 
Hitwise, it ranks as the second most -popu- 
lar social networking site with an 11.5% mar- 
ket share to MySpace's 80 %. Then this past 
spring, Facebook opened its network to all 
so application developers can create pro- 
grams that take advantage of the site's com- 
munity elements. One such partner -music 
recommendation service iLike -doubled its 
membership in three weeks as a result. iLike 
CEO Ali Partovi says that the application run- 
ning on Facebook "already knows what your 
music tastes are, who your friends are and 
what their music tastes are. Facebook has 
completely redefined what's possible for a 
third party co- existing in a social network- 
ing environment." Some call Facebook the 
computing platform of the future, and 
Zuckerberg, 23, is rumored to have turned 
down buyout offers as high as $1 billion. With 
more than 30 million members, Facebook is 
clearly the next "it" company to watch. 

This report was compiled by Ayala Ben- Yehuda, 
Antony Bruno, Susan Butler, Ed Christman, 
Jonathan Cohen, Hillary Crosley, Sarah Kings- 
bury, Todd Martens, Kerri Mason, Dan Ouel- 
lette, Michael Paoletta, Mitchell Peters, Deborah 
Evans Price, Anastasia Tsioulcas, Ken Tucker 
and Ray Waddell. 
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INDIE PUNK LABEL RAISES $1 MILLION 
FOR CHARITABLE CAUSES 
THROUGH SISTER LABEL SUB CITY 
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HOPELESS RECORDS IMPRINT 
SUB CITY MARKS CHARITABLE MILESTONE; 
$1 MILLION RAISED TO MEET NEEDS 

Sub City Reco -ds, founded 
by LOUIS POSiEN, mi:.es wo 
once cont a yconcerts: 
punk rock and charity wc'k. 

VISK)N 
BY CRAIG ROSEN 

"Hopelessly Devoted to You Too," the 1998 compilation from Van 
Nuys, Calif. -based indie label Hopeless Records, had the sort of 
cheeky, smirking title typical of classic punk rock. It plugged the 
label's name while lifting its title from Olivia Newton -John's 
schmaltzy 1978 hit from "Grease. " Perhaps by coincidence, it also 
nicely summed up the future plans of Louis Posen, the label's 
founder /president, even if he didn't know it at the time. A year 
later, that compilation surpassed the 100,000 mark in sales, accord- 
ing to Posen. With a new milestone reached, Posen recognized that 
he could do something more than just merely release recordings 
by some of his favorite underground bands. He could start another 
label devoted to helping those in need. continued on »p30 
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kiNI E UICAN BUSINESS BANK° 

LOUIS POSEN 

FUNDRAISING CAMPAIGN FOR 

MUSZED 

LEON BLANKSTEIN 
EXECUTIVE VICE PRESIDENT 
AMERICAN BUSINESS BANK 

523 W. 6TH ST., STE. 900 
LOS ANGELES, CA 90014 

213 -436 -4000 
W W W.AMERICANBUSINESSBANK.COM 
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"We make a living by what we get, 
but we make a life by what we give" 

- Winston Churchill 

- 

Congratulations Hopeless and Sub City 
on raising over $1 million for charity! 

INDEPENFIT L11 (ROUP 
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CONGRATULATIONS 

THANK YOU 
TO EVERYONE AT 

HOPELESS /SUB CITY RECORDS! 

This wonderful milestone and 
your ongoing charitable efforts 
make us extremely proud of our 

association with you. 

From all your friends at 
Music City Optical Media, La Vergne, TN 

(/ 5\ 
MUSIC CITY OPTICAL MEDIA 

Being HOPELESS has never 
been such a GOOD THING! 

You Guys 
Really ROCK! 

Thanks for Making Deals 
That Matter and Music That 
Truly Makes a Difference. 

imossy@aol.com 

`We wanted to 
make it clear to 
fans that when 

they buy a 
release, 5% of 
the list price is 

chagthey the 
going to the 

t3' ri see 
on the bac-k of 

the record.' 
-LOUIS POSEN, 

HOPELESS /SUB CPTY RECORDS 

"We realized at that point we were reaching 
a lot of people and that there was a unique op- 
portunity to do something positive with that 
reach," Posen recalls. "There's some revenue 
being generated here. This is great for the 
artists, this is great for music and the fans, but 
there could be something great also for people 
that are in need and don't have the opportuni- 
ties that we do or our artists do." 

Out of that thought, Hopeless sister label 
Sub City was born. Its name is a play on words 
incorporating its mission statement of subsi- 
dizing nonprofit organizations along with a 

nod to the underground scene that spawned 
its artists. 

Fast forward eight years and Hopeless /Sub 
City has reached another milestone. It has do- 
nated more than $1 million to more than 50 
nonprofit organizations with proceeds gener- 
ated by Sub City's releases and the label's an- 
nual Take Action tour, all while continuing to 
thrive in the recording industry's unstable en- 
vironment. Not bad for a scrappy company 
with 10 employees that makes its home in one 

30 BILLBOARD I AUGUST 25, 2007 

Above: Hopeless /Sub City band 
KADDISFLY. Inset: RONNIE WINTER of 
Virgin's RED JUMIPSUIT APPARATUS, 
which headlined the last Take Act on tour. 

of the least glamorous parts of the San Fer- 
nando Valley. 

The label will celebrate that feat Aug. 26 at 
the Troubadour in West Hollywood, with per- 
formances by Hopeless /Sub City acts Amber 
Pacific and All Time Low, as well as a special 
performance by students from Project 
MuszEd, the charity benefiting from the 
event's proceeds. 

"We're so grateful to everyone at Hopeless 
for helping us to help these kids and support 
these kids and their goals and dreams," Pro- 
ject MuszEd founder /executive director Charyn 
Harris says. 

To fully grasp Sub City's philanthropic roots, 
it's necessary to trace Posen's own story. After 
growing up in an exclusive neighborhood in 
the hills of Los Angeles, he moved to the Val- 
ley to attend film school at California State 
University- Northridge. At the age of 19, the 
aspiring filmmaker was diagnosed with retini- 
tis pigmentosa, a rare disease in which the 
retina of the eye progressively degenerates re- 
sulting in eventual continued on »p32 
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Thank you to 
our friends 
families and 
partners 
88 Fingers Louie 
A Place Called Hone 
A2IM 
Aaron Wilson 
Adam Harrison 
Adam LaRue 

Adam White 
Against All Authority 
Aki Kaneko 
Alan Douches 
Alex @ Lambgoat 
All of APA 

All Time Low 
Allie Laban -Baker 
Allison Schwarz 
Amber Pacific 
Andrew Ellis 

Andrew Geiger 
Andrew Lufturan 
Andrew Steinthal 
Andria Goodrow 
Andy Allen 
Andy Greene 
Andy Karp 
Andy Somers 
Andy Stern 
Ane Romero 
Angela Hetrick 
Anita Rivas, Esq 

Anne Batdorf 
Annie Shapiro 
Anthony Delia 
Antoinette Calde-ora 
Any Positive Change 
Arpy 
Art City 
Ashton Maxfield 
Atom And His Pa:kage 
Aubin Paul 

Avenged Sevenfold 
Barry Lyons 
Ben McLane ESQ 

Ben Morse 
Ben Posen 

Ben Weers 

Berkeley Free Clinic 
Betsy McLaughlin 
Bill Armstrong 
Bill Kennedy 
Bill Schreit 
Bill Smith 
Bjorn Barnekow 
Bob & Lynn @ Dcraco 
Bob Becker 
Bob Kaufman 
Bob Schermerhan 
Brad Liszt 

Brandon Herbal 
BreakThe Silence 
Bree McGuire 
Brenda Springer 
Brett Gurewitz 
Brett Woitunski 
Brian Archer 
Brian Elliot 
Brian Siegel 
Brian Stevens 
Bruce McDonald 
Bruce Solar 
Bruno Ybarra 
Bryan K Christner 
Cara Hillel Griffen 
Carl Severson 
Carrie Colliton 
Cat Kreidich 
Chad Pearson 
Charles Mcullough 
Charyn Harris 
Chiodos 
Chris Allen 
Chris Jackson 
Chris Moran 
CJ Snow 
Colleen Taylor 
Common Rider 
Corrie Christopher 
Craig Aaronson 
Craig Kallman 
Crittenton Services 
Curtis Morris 
Cyril Kaye 
Dan Sandshaw 
Darrell Kinsley 
Darren Edwards 
Darren Throop 
Dave Hanson 
Dave Stein, PC 

David Brean 
David Byrnes 
David Galea 
David Lee 
David Orleans 
David Riesenburg 
David Tresko 
David Wetland 
David Wier 
Dawn Bums 
Dean Tabaac 
Debi Zuver Defense Fund 
Dena Lepolt 
Dennis Schmidt 
Derrick @ G7 

Diana Price Fish Foundation 
Digger 
Dillinger Four 
Dirk Hemsath 
Dominique Zgarka 
Don Van Cleave 
Ed Christman 
Ed Hogan 
Ed Sikorski 

Ed. Kalkay 
Eddie Easta\roocs 
Emery 
Emily Zemke 
Eri: Alper 
Eri: D Itz 
Ere Levin 
Erin Bassuk 
Eugene Bul_her 
Eugeny Naidencv 
Eve We Fall 
Fa ling Sickness 
Fa- Mike 
Fifeen 
FoundatiorFighting Blindness 
Fran Garifa as 

Funeral Oration 
Garet Press 

Gay Cox 
Ginn} Weise 
Gino Pezza.i 
Gino Sesto 

Geham Dar 
Geham Flet 
Geg Hammer 
Geg Sieme 
Gus Pena 
Gay Seaver 
HawthorneHeigMs 
MAR 
H.artcore _Iothlrg 
Heath Kudbr 
Heather Jones 
Heck e 

Helen Tries- :h 
Helene Valtud 
Heir /Quintana 
Hat Topic Foundation 
Hago Flores 
Hole Jrbary 
leer J.Friedman,Esq. 
las Moss 
sac Walter 

l :umner Ibmm 
Jar Holtsnen 
lack Zyphws 
Jame Kelsell 

Jas Ferry 
Jason Fisc-er 
Jason Ruc 1ph 

Jason Tate 
Jason Pettigrew 
Jay Adelbtug 
Jay Liepes 
Jeff Himes 
Jeff Hodak 
Jeff Ott 
Jenni Reado 
Jeremy Hdgerson 
Jerry Cook 
Jesse Burton 
111 Krutich 
Jeri Novic 
Jo Urie 

Jimmy Hire 
JoAnn Oster 
Jodie Evans 
Jodie Kautzman. 
Joe Calitri 
Joe Escalante 

Joe Nardone 
loe Oster 
Joe Sib 
Joel Leach 

Johan Hargeby 
John Bronicki 
John Combs 
John Coster 
John Dalton 
John Esposito 
John Janick 
John Kang 
John T. Frazier 
Jon Ervie 
Jon Strickland 
Jordan Baker 
Jordan Bienstoa 
Jorge Ruiz 

Jose Martinez 
Josh @ Interpur-s 
Josh Grabelle 
Josh Humiston 
Josh Rowe 

Joshua Cramer -.tontes 
Joy Novi 
Joyce Mealey 
Julianne Hintz 
Julie Greenwalc 
Julie Pilat 
Justin August 
Justin Luczejko 
Justin Prager 

Justin Zucker 
Justine Linscott 
Kaddisfly 
Karen Booker 
Karen Hart 
Karen Schoenrock 
Karen -Marie Hentschel 
Karl Rybacki 
Kate Krohn 
KateTnlscott 
Keith Cahoon 
Keith Lazorchak 
Keith Wood 
Kelly Kapp 
Kelly Reynolds 
Ken Glaser 
Ken Kaldenback 
Ken Kirkwood 
Kenny Weagly 
Kevin Bronson 
Kevin Lyman 
Kevin Milligan 
Kevin Smith 
Kevin Tachman 
Kevin Weaver 
Kristal Duff 
Kristin Brooks Hope Center 
Kristine Ashton 
Kristine Ripley 
Krystal Schwegel 
Kyle Oleson 
Larry Guzy 
Larry Mansdorf 
Larry Weintraub 
Laurie Ulster 
Leon Blankstein 
Leslie Simon 
Libby Henry 

Linda Seaman 
Lindsay Harris 
LindsayTredent 
Lisa Fehl 

Lisa Johnson 
Lisa Root 
Livia Tortella 
Liza Martino 
Lon Lindeland 
Louie Bandek 
Lyor Cohen 
Manuela Hagermann 
Marc @ Fat 

Marc Cimino 
Marc Silverman 
Margaret Wappler 
Mark Costain 
Mark Hudson 
Mark Stern 

Marlene Johnson 
Martin Feveyear 
Martin Gregory 
Matchbook Romana 
Matt Feldman 
Matt Flott 
Matt Flyzik 
Matt Jacobson 
Matt McGreevey 
Meg Reinecker 
Melee 
Melissa Johnson 
Melissa Northmore 
Michael Arfin 
Michael Barber, Esq 

Michael Bassin 

Michael Black 
Michael Kuschner 
Michael Rosenberg 

It is impossible tu find words that can express the level of our 
gratitude and app-eciation to all pur family, friends and partners 
who have and continue to support our desire to combine music 

and charity work. 

When starting dopeless in 1993 and then our philanthropic 
imprint Sub City 'n 1999, we had no idea we would sell over 3 

million -ecords, raze over one million dollars for charity and have 
the opportunity to represent the voices of young Americans 

befce members of the US Congress. 

We know our growth and accomplishments have everything to do 
with the fans, tie artists, our families, friends and partners. 
Thanx you all sc much. It is amazing working with all of you. 

IL SUB CITYC> 

Mirhael Rosenberg 
Mirhael Slebodnit 
Mirhelle Posen 
Mitael Maeegren 
Mite Cubitos 
Mee Lananan 
Mice Masters 
Mine Mori 
Mine Park 

Mize Shea 
Missy Davis 
Mi ch Geler 
MI ch Schnieder 
Mi:ch Wolx 
Mcunt Cannel Cl nic 
Mr Holland's Opus 
ME Service Sociey 
Mastard Pug 
NFRM 
Nail Weis 
New Day Youth & Fam Servers 
Ni :k Ben -Meir 
Ni _k Bogardus 
Ncelle Bel 
Ncrman Ivrd 
Ncrman Nonderly 
Ni ral 

Oengewood PALS 

Pa Margiez 
Patty Dao 
Paul Resta 

Paul Savage 
Pail Tao 
Paul Vareb 
Paula Wad 
Peoples Emergency Conte 
Parry Basicoff 
Peery Serpa 
Pete Scheike 
Philippe 3oergealis 
P_ Dulay 
Pea for Peace Foundation 
Positive Images 
Peson Relict 
Poject NLszed 
Rachel Lue 
Radiation and Public Healy 
Ray Hear. 
Reese Bu ffer 
Rep. Howard Berman 
Rep. Patti :k Kennedy 
Rep.Grace Napolitano 
Re Sherman 
Rch Beniloff 
Rch Fraser 
Rch McLaughlin 
Rchard hlozenter 
Rchard Feines 
Rck Taylor 
Rse Against 
RIF/Purpe Berets 
Rob Dipyold 
Rib Scar:ello 
lab Stevenson 

Rob Titubmann 
Rob Wellerstein 
Roch 
Rock. 
Roge 

Rohn 
Ron 

le Holguin 
tt Clothing 
Gold 
Kohli 

mho 
Ron Spaulding 
Ronald Drayer 
Konen Kauffman 
Rory Felton 
Boyden 
Russ Hockenbury 
Russ Jimenez 
Ryan Ilramich 
Ryan Imhof 
Sadiei Bair 
Samiem 
Sandi Sanders 
Sarah Baer 
Sarah Brown 
Sarah Saturday 
Scared Of Chaka 
Schools For Chiapas 
Scott Bradford 
Scott Diamond 
Sco Heise! 

Sean unkins 
Sean tern 

Sean Michael Dore 
Selb. Tigers 
Sergi Loobkoff 
She n Masters 
Shel lT , Hartman 
Shirogane -san 

Silverstein 
Stefa 
Stefan Zgarka 
Stephanie Reines 
Ste Hall 
Ste Kingston 
Ste Ready 

Stu irrgan 
Stun Harvey 
Stunt Meikle 
Sugarcult 
Susan Genco 
Susanne Sagstrom 
Talin Jabourian 
Tarcon Feathered 
Tark Dano 
The Dangerous Summa 
The Early November 
The Inman Abstract 
The obodys 
The Queers 
The Red Jumpsuit Apparatus 
The Ruckus Society 
Thajr Duffy 
The Weakerthans 
Thrice 
Tien Ngo 
Ten 
Tun 

rin Karen 
rin Scaln 
rin Stifford 
tanin Netkinsor 
roid Marty 
roid Moscowitz 
Tom Mcauliffe 
Tom Millen 
icon Read 
Tom Scaillo 
Tarn Wally 
Tony Brammd 
Tracy Towson 
Troia O'_eary 
Tipp Underwood 
-Tristan haddon 
Tuna B.sa 
Tyrer Stone 
Tyson t61ler 
Notarie lane 
-VeneciaHiggirs 
Vinnie Feri 

Vilian 5sa 
Vivian Imes 
o/ II Var Dyke 
BAlie FPwman 
N,inni V intermcyer 
Warner's Juslice Caner 
Nbokubus 
<aviar Famos 
Zak Ein -tan 

..and al our fanilieshiends 
and these not an trellis- due 
:c deadines ani our Boor 
oganiation. 

Ey subsid ziT3 
ron -profit 
crganizat one 
and spreading 
social awarer ess 
Sub L'ity z ime 
to have an 
iilpzct that goes 
beycnd music 

hopzlessrun:ard.coo 
s.xrynr 

taheoctionoar.co,i 

Jo Ann and Joe Oster salute Louis Posen and Sub City. 
You not only raised over a million dollars for charity, 

you raised the bar for everyone else! 
A PLACE CALLED HOME 

www.apch.org 

ANY POSITIVE CHANGE 
www.anypositiyechange.com 

ART CITY 
www.artcityinc.com 

BERKELEY FREE CLINIC - NEED 
www.berkeleyfreeclinic.org 

CRITTENTON SERVICES 
www.kidsmatter.org 

DEBI ZUVER DEFENSE FUND 

DIANA PRICE FISH FOUNDATION 
www.dpfcf.org 

FOUNDATION FIGHTING BLINDNESS 
www.blindness.org 

H.E.A.R. 
www.hearnet.com 

HOT TOPIC FOUNDATION 
www.hottopic.com/seryices/ht_foundation.asp?LS=0 

KRISTIN BROOKS HOPE CENTER, 
1 -800- SUICIDE, 1- 877 -YOUTHLINE 

www. hope! ine.corn 

MOUNT CARMEL CLINIC 
www.wpggc. org /html /mount_carmel_clinic.htmi 

MR. HOLLANDS OPUS FOUNDATION 
www.mhopus.org 

MULTIPLE SCLEROSIS SERVICE SOCIETY 
www.mspittsburgh.org 

NEW DAY YOUTH AND FAMILY SERVICES 
www.ndnm.org 

ORANGEWOOD PALS 
www.orangewoodpals.org 

PEOPLE'S EMERGENCY CENTER 
www.pec-cares.org 

PLEA FOR PEACE FOUNDATION 
www.pleaforpeace.corn 

ISUB CITY 
www.subcity.net 

POSITIVE IMAGES 
www.posimages.org 

PRISON RADIO 
www.prisonradio.org 

PURPLE BERETS 
www.purpleberets.org 

RADIATION AND PUBLIC HEALTH 
'TOOTH FAIRY PROJECT' 

www.radiation.org 

REDWOOD SUMMER JUSTICE PROJECT 
www.monitor.net / -bari 

OSTER AND WOLF ;LP ARE PROUD TO BE ASSOCIATED 

WITIH LOUIS POSEN, HOPELESS RECORDS AND SUB CITY.. 

RUCKUS SOCIETY 
www.ruCkus.org 

SCHOOLS FOR CHIAPAS 
www.mexicopeace.org 

WOMEN'S JUSTICE CENTER 
www.justicewomen.com 

AUGUST 25, 2007 
I 

www.billboard.biz I 31 

www.americanradiohistory.com

www.americanradiohistory.com


Congratulations! 

ILSUB CITY(' 

for raising awareness and 
donating over one million dollars to charity 

from your friends at C\ rJ 
ENTERTAINMENT 

We proudly congratulate 
our clients 

HOPELESS RECORDS 

SUB CITY 

on their amazing 
charitable 

efforts. 

They are an insipiration to us all. 

LI 

LAPOLT LAW 
www.LaPoltLaw.coin 

9000 Sunset Blvd, Suite. &O 

West Hollywood, CA 900ß9 
íe1:310.858.0922 

fa x:310.858.093:3 

Kristin Brooks Hope Center 

We thank Louis Posen 
and Sub City Records for 
donating over $1,000,000 
to Charity 

With your generous 

support we were 
able to connect 
over 2 Million Callers 
to Help and Hope 

N at i o n a I 

H o p e l i n e 

N e t w o r k 
TM 

1.800.SUICIDE 
784.2433 

WWW.HOPELINE.COM 

blindness. Undaunted, Posen continued his 
studies and pursuit of a film career and 
branched out into music videos. He directed 
seven clips in all for acts including veteran 
punks NOFX and Guttermouth. 

When the latter act was between libels, 
Posen offered to release a 7 -inch single for the 
band from his Van Nuys garage. "I guess they 
felt the video shoot was organized enough that 
they trusted me to release those songs for 
them," he says. 

Since those humble beginnings, Hopeless 
and Sub City have released more than 130 ti- 
tles by more than 20 different acts with sales 
exceeding more than 3 million units, and has 
spawned such major label bands as Thrice, 
Avenged Sevenfold and Melee. All the while, 
Posen's condition hasn't gotten in the way. 

"To me, not having eyesight does not mean 
that you don't have vision," 36- year -old Posen 
says. In some weird way it has enabled me to 
be more focused and not be distracted visually 
by things." 

PUNK PHILANTHROPY 
The concept of punk -rock philanthropy does 
not appeal to everyone, Posen found out early 
on. "When we launched Sub City there was a 

mixed response," he recalls. "The people who 
are philanthropic- minded were very excited 
about it and the people who are naturally pes- 
simistic were pessimistic about it. When we 
first started there were some organizations that 
weren't interested in being connected to punk 
rock or punk -rock releases and I remember 
doing some early interviews [in which the in- 
terviewer] thought it was a publicity stunt or 
something that wasn't genuine in trying to 
make a difference." 

Eventually, however, Posen was able to con- 
vince people that his aim was true. Fittingly, 
the first organization to benefit from a Sub City 
release was the Foundation Fighting Blindness. 
"I have been involved and my family had been 
involved with them for many years before Sub 
City, so it was a natural progres ' ey 
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would be a beneficiary of one of our efforts," 
says Posen, who has gone on to become a na- 
tional trustee of the organization. 

The philanthropic element has also been a 

draw =o Sub City. When Posen was negotiating 
to sign Thrice in 2000, band was given the 
choice of signing to He peless or Sub City. 
"Given what Sub City is al about, it was a pretty 
easy choice," drummer Riley Breckenridge 
says. 'The desire to become involved came from 
gratitude on our part to -3e able to do something 
that we felt so passionate about for a living. We 
felt really, really lucky to even be signed to a 

label and to be able to tour." 
With each Sub City release the artist chooses 

the benefiting charity, an arrangement that 
Posen believes allows that act to "be intimately 
involved" with the concept and spreading the 
message about the organization. The label picks 
charity for its compilations and events. It 
doesn't ask its business partners, including 
distributor Warner Music Group's Alternative 
Distribution Alliance to kick in matching funds. 

"We don't ask them to financially contribute, 
but there's no question that they are contribut- 
ing by being good partners and enabling us to 
do what we do," Posen says. 

That the charitable contributions are lim- 
ited to Sub City and its artists also provides 
more clarity for the fans. 

"We wanted it to be clear to the fans that 
when they buy a release, 5% of the suggested 
retail list price [including 2.5% from artist roy- 
alties and 2.5% from the label] is going the char- 
ity they see on the back of the record and in the 
literature in the insert and they know that's 
coming from the label ard the artist and it's 
based on gross, not on profits," Posen says. "So 
they can be very clear what the donation is, 
where it's going and who's giving it." 

Punk rock's roots are often associated with 
nihilism and anarchy. As Johnny Rotten fa- 
mously whined in the Sex Pistols' "God Save 
the Queen," there 't._aa.future- fer- younYet- 
tl}e brae of bands signed to Sub City have a 

different take on the punk ethic. "When I 
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`It's about 
getting out 
and making 
people in the 

punk and 
hardcore 

community 
aware that 

you can make 
a difference.' 
-RILEY BRECKENRIDGE, 

THRICE 

Hopeless /Sub City Records founder LOUIS POSEN and the band THRICE, left, visit A 
Place Cal ed Home, the Los Angeles youth center that benefited from the sales of the 
band's album 'The Illusion of Safety.' Inset: Staff and children from the youth center 
gathered with label execs and the band members. 

started getting into punk rock, with Bad Reli- 

gion, Strung Out, NOFX, Pennywise and the 
Offspring in the early days, it was so much 
about community,'" Breckenridge says. "Even 
at shows, you'd hear Greg Graffin from Bad Re- 

Iigion say, 'If you see somebody fall down in 
the mosh pit, pick them up.' I guess that's kind 
of what the charity thing is, picking someone 
up off the floor that needs your help." 

Breckenridge adds that the great potential 
from the minimal financial contribution makes 
it all worthwhile. "When you think about it, i t 

seems like a very small contribution but it's 
about getting out there and making people in 
the punk and hardcore community aware that 
you can make a difference even if it's not a mon- 
etary donation, it's a donation of your time or 
skills. A lot of little things add up to being a big 
thing. That's what we're celebrating with Sub 
City now. That fact that a pretty small punk rock 
label raised over $1 million for charities is ab- 
solutely amazing." 

Likewise, rising Virgin Records act the Red 

Jumpsuit Apparatus was honored to be asked 
to headline the last Take Action tour, which ben- 
efited the Youth America Hotline and the Kristin 
Brooks Hope Center. "It just seemed like the 
right thing to do," says The Red Jumpsuit Ap- 

paratus singer Ronnie Winter. "Instead of tour- 
ing for no reason, we could tour for a good cause. 
It seemed like a natural thing to do." 

POLITICAL RECOGNITION 
It's not only the bands that have taken notice 
of Sub City's achievements. Politicians have 
also recognized the label's efforts. Sub City and 
Posen have received awards of recognition from 
Congress and the California State Senate and 

politicians have appeared at the Washington, 
D.C., press events that launch the Take Action 
tour each year. One congressman who has ap- 
plauded the label's work is Rep. Howard 
Berman, D- Calif., who represents California's 
28th District, which includes Sub City's home 
base of Van Nuys. 

"I wish to thank Hopeless and Sub City for 
their effort to have a positive impact by includ- 
ing philanthropy into the very fabric of their 
business," he says. "By reaching $1 million 
raised, but more importantly, by reaching out 
to their music fans to educate them on the var- 
ious causes the charities represent, Sub City 
relaeases and the Take Action tour will have a 

lasting positive effect in our world." 
Rep. Grace Napolitano, D- Calif., who repre- 

sents California's 38th District, also praises 
Sub City's efforts, not just for the monetary do- 

nation, but also for its positive influence of en- 
acting change. "Kids react to music, they react 
to the lyrics and in many cases emulate what 
the lyrics tell them," she says. "Music may be 
able to get them to start thinking about what 
they may need to do to help themselves." 

A big part of Sub City and the Take Action 
tour's recent efforts has been the support of 
the Paul Wellstone Mental Health and Ad- 

diction Equity Act, which if passed would re- 
quire healthcare providers to cover addiction 
and mental health problems as they do other 
illnesses. On July 20, the House Education 
and Labor Committee approved the bill, set- 
ting up a possible House vote on the meas- 
ure this fall. That would be a much bigger 
victory than a successful album or tour, 
Posen says, adding, "We're just trying to 
make a difference." 
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Ben, Willie, Rob, 
Scott and JoAnn 

congratulates 

Hopeless/ 
Sub City Records 

on their milestone! 

To 
Hopeless] Sub City 

Records 

"Your charitable endeavors 
are contagious, 

congratulations on 
reaching a milestone. 

with man more to follow.' 9 
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When Hurricane Katrina blew the roof 
off Lakefront Arena in New Orleans, 
the exposed interior, inset, wasalso 
severely damaged. 

i 

The Gulf Coast Touring Market Perseveres Two Years After Katrina BY RAY WADDELL 

A lcc.k at the Gulf Coast region's live entertainment scene is a good 
news /bad news situation in the wake of Hurricane Katrina's devasta- 
=ior_ -wc years ago. 3lues mu_s_c rings through the French Quarter; 
the Superdome and New Orleans Arena are up and running; and Biloxi, 
Miss., is rocking. Otter Gulf Coast markets like Pensacola, Fla., and 
Majile, Ala., are at_vacting dates; casinos are booking talent again; 
and nrw markets are emerging with nice new venues, like the 9,400 - 
seat Wharf Amphitheatre in Orange Beach, Ala. The bad news is 
that important Big Easy venues like the multicapacity UNO Lakefront 
Arena. the 1,780 -sea- Or?heurr_ Theatre and the 2,700 -seat Saenger 
Theatre are still no` operating post- Katrina. 

When shows are put on sale, however, they seem to do 

well across the region, particularly in Biloxi, where Kat 

rina body- slammed the Mississippi Coast Coliseum. The 
much -loved venue is $20 million into a rebuilding budget 
that will top out at about $27 million. Biloxians, a rowdy 
and resilient bunch by nature, are responding. "Live en- 
tertainment is doing great here," MCC assistant 
GM /booker Matt McDonnell says. 

"Some of the bigger tours have not come back yet, 
but we are getting plenty of calls," McDonnell says. 
"With a few more big concerts, we will be back better 
than before Katrina." 

The MCC has seen record numbers at its Craw- 
fish Festival and Summer Fair, both produced in- house. 
Ringling Bros. was up more continued on »p36 
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COLISEUM 

Fans and ticket holders line up outside the refurbished Louisiana 
At right, JOSS STONE performs at the 2007 New Orleans Jazz & 

than 60% in gross sales with strong merch per caps over the 2005 
show. CPR Fest, an alternative rock radio show, drew more than 
11,600 in attendance, and the July 27 Tim McGraw /Faith Hill 
show was sold out in advance. 

CRESCENT CITY CONUNDRUM 
The City of New Orleans is more of a mixed bag. This year's New 
Orleans Jazz & Heritage Festival, produced by Festival Produc- 
tions and AEG Live, drew an estimated 375,000 people, up more 
`han 12% and grossing more than $20 million. Producers of this 
fall's Voodoo Music Experience in October say ticket sales are up 
more than four times from this time last year. The Big Easy "con - 
inues to support live entertainment in all forms," according to 
Doug Thornton, regional VP for SMG, which runs the Louisiana 
Superdome and the adjacent New Orleans Arena, rebuilt for $193 
million and $7 million, respectively. The complex has been ac- 

tive since reopening 15 months ago, with the NFL's New Orleans 
Saints and the Arena Football League's New Orleans Voodoo com- 
ing off sold -out seasons. 

Superdome for the 2007 Essence Music Festival. 
Heritage Festival at the Fair Grounds Race Course. 

"The Essence Music Festival [July 5 -7 at the Su- 
perdomej had a strong return to New Orleans, nearly 
matching their 2005 numbers," Thornton says. "The 
Police recently sold out the arena [ June 30] and Nick - 
elback has strong sales for their show in August." 
Thornton says that "only one or two" shows have not 
met expectations, "but they were shows that were not doing that 
well in other markets." 

Across town, the UNO Lakefront Arena still is shut down, 
though plans call for the doors to open in May 2008 with Disney 
on Ice's High School Musical. 

"We've just had some issues trying to get this place rebuilt, "' 

UNO Lakefront Arena GM Marco Perez says. The Federal Emer- 
gency Management Agency (FEMA) "and the state have come to 
terms now, and I think we're pretty much all on track." 

UNO took a "serious, whopping hit," according to Perez. "We 
had to replace the entire exterior and roof, and now we're replac- 
ing interior seats, sound, lights, scoreboard, everything," he says.. 

The cost to repair the arena is about $25 million, primarily 

funded by FEMA with a small percentage coming from the state 
of Louisiana. 

"It has been a humongous roller coaster ride, and I'm still 
on the ride," Perez says. "But we definitely need to reopen. New 
Orleans has always been known for entertainment and we've 
always had our share of the entertainment industry. But we're 
missing a big piece, that 3,000 -5,000 capacity audience, typi- 
cally the MTV generation, the middle -of -the -road audience that 
right now is bypassing us because we're closed." 

Indeed, in New Orleans, it's either play small or play big. The 
1,000 -capacity House of Blues has been fairly busy 
since reopening in 2006. HOB Club New Orleans 
talent buyer Sonny Schneidau says business is 

"slowly but steadily improving." 
"There are still a handful of agents out there 

that are skeptical about the market, but I think 
for the most part everybody's back trying to route 
stuff through here," Schneidau says. 

Les Claypool, Hawthorne Heights, Skinny 
Puppy, Deftones, Flogging Molly and Modest 
Mouse all played the New Orleans HOB in May 
and June to packed rooms. Schneidau adds that 
the Jazz Fest crowd this year was back to normal. 
"The first year they came back in '06 it seemed 
like a lot oflocal people, and this year it felt more 

like Jazz Fest," he says. 
Perez believes once that UNO Lakefront Arena opens its doors, 

the venue will be busy. "It was the perfect size before and now I 

think it's an even better size for two reasons: the industry is def- 
initely going in that direction, and I also think the New Orleans 
market is really geared for that size." 

Overall, the New Orleans market continues to be somewhat 
of an anomaly. "While the city of New Orleans has a slightly re- 
duced population base, the individual spending and disposable 
income levels seem to be very strong," Thornton says. "I believe 
we are on the radar screen of most agents and managers." 

Schneidau adds, "The message to our friends in the agency 
business is, ' Keep 'em coming.' " .. 
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PRESENTING LOUISIANA'S SOUND RECORDING INVESTOR TAX CREDIT. 

If you re looking to make some noise in the entertainment industry, Louisiana Economic Development invites you 

t) experience the Sound Recording Inkiestor Tax Credit. It reimburses 25 percent of yoar investment in sound recording, 

production, recording studios and inf'astrLcture projects. This was created with the entertainment industry in mind. 

IVucli ,ike our film program, the Sound Recording Tax Credit is designed to boost reco-d producticn by reducing 

your costs. 

To learn more about this program and other incentives, call 225.342.3403. 

LOUISIANA 
ECONOMIC 
DEVELOPMENT 

© 2007 Lo -isiana Ecorvmc DEelopirent 
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Si4VItIG THE II 1 In 
Philanthropy For Gulf Coast Musicians 
At Full Volume BY EVIE NAGY 

When Hurricane Katrina hit the Gulf Coast in August 2005, the music 
community immediately swung into action. The most visible initial 
relief efforts were star -studded, big -production benefit concerts, while 
countless bands and musicians hosted local events and /or started 
relief funds. Two years later, one of Katrina's lasting cultural ef- 
fects has been the displacement of area musicians, keenly felt in 
New Orleans, the birthplace of jazz and generations of musical pi- 
oneers. The projects below, among many others, are actively work- 
ing for the restoration of the Gulf Coast's rich musical resources. 

MUSICRISING (musicrising.org) 
Created by U2's the Edge, producer Bob Ezrin, 
Gibson Guitar chairman /CEO Henry 
Juszkiewicz -along with support from Gui- 
tar Center Music Foundation and the Record- 
ing Academy's MusiCares -MusicRising's 
goal is to replace the millions of dollars' worth 
of musical instruments and gear that was lost 
in 2005. MusicRising donations enabled the 
historic New Orleans' Preservation Jazz Hall 
to reopen in 2006, and this past spring, the 
organization hosted an auction of memora- 
bilia that raised more than 52 million. 

MUSICIANS' VILLAGE 
(nolamusiciansvillage.org) 
New Orleans natives Harry Connick Jr. and 

Branford Marsalis teamed up with 
Habitat for Humanity International 
and New Orleans Area Habitat for Humanity 
to create a new neighborhood for New Orleans 
musicians who lost their homes to Hurricane 
Katrina. With more than half of the 70 planned 
homes completed, the village's centerpiece will 
be the Ellis Marsalis Center for Music. 

SWEET HOME NEW ORLEANS 
(sweethomeneworleans.org) 
Sweet Home New Orleans is a collective of non- 
profit agencies that provide outreach, case man- 
agement, relocation assistance and other services 
to displaced and struggling New Orleans musi- 
cians. The Future of Music Coalition and Air 
Traffic Control recently presented a second an- 

nual concert to ben- 
efit Sweet Home 
New Orleans part- 

ners, featuring the Indigo Girls, OK 
Gó s Damian Kulash, My Morning 
Jacket's Jim James and others. 

JAZZ FOUNDATION 
OF AMERICA 
(jazzfoundation.org) 
Since 1989, the JFA has been help- 
ing elder jazz and blues musicians 
in crisis, providing help with rent, food and 
medical assistance. When Katrina hit, the JFA 
rallied to take on hundreds of additional cases, 
and has secured such sponsors as E *Trade Fi- 

nancial to take up the cause of musicians af- 
fected by Katrina. In 2006, the JFA provided 

Above, from left: NOLA musician JOHN 
HENRY KELLY at a aenefit with U2's THE 
EDGE. Inset: Habitat for Humanity is building 
homes for displaced musicians. 

more than $250,000 worth of manufacturer - 
donated instruments (including replacing Fats 
Domino's flood -destroyed piano), created 
more than 3,100 living -wage gigs and helped 
hundreds of displaced musicians secure long- 
term housing. .... 

A RHINO NEVER FORGETS 
Rhino is honored to work with many amazing organizations as we 

continue to raise funds and awareness for those affected: 

The Rhino Katrina Clean Up Team, an employee - 
founded volunteer group, which has made four service 
trips to Biloxi and New Orleans working with 
Hands On Network & Hands On USA 

The I Believe To My Soul CD with Starbucks 
benefitting the Red Cross. 

The From The Big Apple To The Big Easy DVD with 
MSGE benefitting Bush -Clinton Katrina Fund, Habitat 
for Humanity, Musicares and Children's Health Fund 

"Houses in a Box" with all of Warner Music Group 
and Habitat for Humanity 

we realize there is still much work needed and want our friends 
on the Gulf Coast to know that we aren't done yet! 

www.wmgkatrinateam.blogspot.com 

www.rhino.com 

RHINO 
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AUDARENA GUIDE: 
Complets data on over 4,400 venues 
worldwide, including Amphithe- 
aters, Arenas, Stadiums, Sports 
Facilities, Concert Halls and New 
Constructions. PLUS, the complete 
FACILITA' BUYER'S GUIDE listing 
those wno supply and service the 
arena industry. 

s*oo 

ORDER ONLINE 
www.billboard.com/order or call 1 -500- 562 -2706.818- 487 -4582 

BY MAIL: 
Send payment pkn $9.95 S &H l$'4.95 
Canada /$24.95 
international orders) with this ad to 

Billboard Directories 
P.O. Box 1515 
North Hollywood, CA 91615 -5158 

Please add appropriate sales tax in CA, DC, =L, GA, 
IL, MD, MA, MN, X10, NJ, NY, 0H SC, TN, TX & 
CANADA. 

A:'¿ïr(ILI. 

Orders payable in U.S. funds only. All 
sates are final. 

Also available oo CD ROM or mailing 
lacets, for info. 

erail: michele.wiesner@nietsen.com 

For advertising opportunities, 
c3,t 800-223-7524 or 
e-n a i ljserrette@billboard.com 

www.americanradiohistory.com

www.americanradiohistory.com


G5 Ent. /D3 Prod./ 
BT Group/Wooley Ent. 

& 6103 Ent. With 
"Project Katrina Kids" 

Lead by Destiny Wooley 

7518 Highland Road 
Baton Rouge, Louisiana 70808 

katrinakids @hotmail.com 

The obect_e of Wooley Entertainment is to have an event once every two months to help kids still suffering 

from the Karina disaster. The monies raised from the events will all go to the Project Katrina Kids Org. lead by 

Destiny Wooley. In addition to the performance we will also film the event and create a DVD which will be dis- 

tributed with all the revenues also going to the project Katrina Kids non -profit org. Wooley Entertainment 
would love to work with entertainers including comedians and musical talents all over the world who are inter- 

ested in thi. cause. We are prepared to pay the artists and treat them with the respect that they are accustom to 

including tl ng them 2nd class and providing first class room and board, and although we know that we cannot 

afford the real worth of these stars we do appreciate the love that they will be showing the kids from the Katrina 

disaster whc are still displace and suffering all over the United States. In closing we should note that we are cur- 

rently soonsared by advertisement heavy weights such as Nike, Coca Cola, Billboard Magazine and Enterprise 

Rental Car with the help of G5Entertainment /D3 Productionz /BT Group & 6301 Entertainment. We would 
like to use your vehicles in our ads, national and international. We would put your logo and name on our ads, 

commercials. -- shirts, etc. Special thanks to Erica Pedreguera and her staff at Nike, Dolemite -N -MTF -"Bad Boy 

Acting Bad Nappy Roots. T -Mo of Goodie Mob, Cleat Wooley, Alan Wooley, Destiny Wooley, Ms. Wooley, 

Frank Pinnpck, Kevin Johnson, LaDon Hollis, Billy T., Drae Jackson. JULY 21, 2007.IN BATON ROUGE, 
LADOLEMITE, MTF, NAPPY ROOTS,225 -892 1433 FOR INFO AUG. 25AT BELLA NOCHE'IN 
BATON ROUGE, LA R &B SINGER JON B, MTF PRINCESS FROM CRIME MOB SANTALINA : 

SPRTIE MST, SBR BOYS, J -DOG, SPONSORS : AD THIS NAME( WWW.WHOMAG.NETAND AND 
HIP HIP JOURNALISM ASS. MERCEDES- BENZ OF BATON ROUGE, LA. 

www.americanradiohistory.com

www.americanradiohistory.com


GROSS/ ARTIST(S) 
Venue, Date 

$9,843,840 

Attendance 
Promoter 

Copyr,ght 2007 N elsee Bus ness Media. 
Inc All rights reserved Boxscores should 
r h "'art t.. 4ller, . Naahvdle 

FOR MORE BOXSCORES GO TO: 
BILLBOARD.RIZ 

LOLLAPALOOZA 
Grant Park, Chicago, Aug. 3 -5 167,330 

mice aas C3 Presents 

$2,526,213 

88 ,828 

TIM McGRAW & FAITH HILL 
Honda Center, Anaheim, Calif. 25 068 288 Live Nation Aug. '0 -11 IIr. 

$1,546,305 

$1,427.162 

$1,186,941 

$1,058,155 

DAVE MATTHEWS BAVD, GUSTER 
Toyy ota 

8 
Park, Bridgeview, Ill., 

Jul 
26.579 
28.222 

AEG Live 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Fist Midwest Bank Amphitheat e 28,739 
Tinley Park, III., Aug. 11 selber 

Live Nation, The Messina Group /AEG Live 

TIM McGRAW & FAITH HILL 
ARCO Arena, Sacramento, Calif., 13,299 
Aug. 6 14 437 

Live Nation 

KENNY CHESNEY, SUGARLAND, PAT GREEN 
Ve.rizon Wireless Amphitheater 21,000 
Maryland Heights, Mo., Aug. 10 -lout Live Nation, The Messina Group /AEG Live 

$1,035,760 

530 

TIM McGRAW & FAITHIHILL 
Ho Pavilion, San Jose, Calif., 
Aug. 8 

13,097 
134 

Live Nation 

$943,271 
$77;$39 Verizon Wireless Amphitheater 18,000 

Bonne- Springs, Kan., Aug. 9 sellout 

KENNY CHESNEY, SUGARLAND, PAT GREEN 

$928,243 
(S16,98S39 Austra,lan) 

$136.55/$68.95 

BOB DYLAN, THE FRAMES 
Brisbane Entertainment Centre 
Brisbane, Australia, Aug. 13 

8,806 
9.238 

Live Nation, The Messina Group /AEG Live 

Chugg Entertainment 

Live Nation 

$906,730 
-! 75, 

'.... _:;.... ':75 

TIM McGRAW & FAITH HILL 
Save Mart Center, Fresno, Calif. 10,884 
Aug. 7 >.029 

$874,673 

$829,337 

$706,180 

JERRY SEINFELD 
Colosseum at Caesars Palace, 
Las Vegas, Aug. 3 -4 

8,269 
two sellouts 

NICKELBACK, STAIND, DAUGHTRY 
Merriweather Post Pavilion, 
Cclumbia, Md., July 11 

17,500 
seUo Jt 

THE CURE 
Brisbane Entertainment Centre, 7,417 $99.76/$82.64 Brisbane, Australia, Aug. 8 

$674,504 
$95 50/948 Red Ro_ks Amphitheatre, 8,753 

hot.,t Morrison, Colo., Aug. 8 

Caesars Palace, Concerts West /AEG Live 

I.M.P. 

Michael Coppel Presents 

The Next Adventure (A Live Nation Company) 

$641,470 
$75/$55/%,35 

SUNDAY IN THE COULA RY: TRACE ADKINS, SARA EVANS & OTHERS 
Merriweather Post Pavilion, 
Columbia, Md., July 29 

15,000 
n,[ 

I.M.P. 

$638,462 
$80,'$2 ..5'a 

RUSH 
White Fiver Amphitheatre, 
Auourn, Wash., July 20 

13,689 
15,552 

The Next Adventure (A Live Nation Company) 

13C)XSC I` _Comer/ Grosses 

10 

$631,871 
;o 

JOHN MAYER, BEN FOLDS, JAMES MORRISON 
./erizon Center, Washington, 
D.C., July 25 

11,453 
seroLt Live Nation 

$605,598 

$592,567 
r;,8 

KEITH URBAN, THE WRECKERS 
Dwest Center, Omaha, Neb., 
'Lily 28 

12,629 
13,762 

AEG Live 

VICKELBACK, STAIND, BLACK STONE CHERRY 
>Ipine Valley Music Theatre, 
-last Troy, Wis., July 21 

17,113 
15.909 Live Nation 

$588,651 
Wang Theatre, Boston, Aug. 7,080 

4 -5 t.roo sellouts 

MICHAEL BUBLÉ, JANNIARDEN 
Beaver Productions 

© 
$585,630 
(c<s t,ll , 

$70/941 

IRBD, DIEGO 
..ucitorio Municipal, Málaga, 
!pain, July 1 

'0,200 
71,000 Roptus 

I$581,898 
8,0" _.., 

RUSH . mphitheater in Clark County, 10,986 
= idgefieid, Wash., July 21 13,188 

The Next Adventure (A Live Nation Company) 

II$572,165 =05H GROBAN 
-orolk Scope, Norfolk, Va., 
,uly 20 

6,997 
sellout Live Nation, in -house 

1:11 $570.155 
x,,.. .:,radian) _olson Amphitheatre, Toronto, 7,046 

$146.37/542.49 tine 30 h 000 

CE CREAM SUMMER FEST: NEW EDITION, SWV & OTHERS 
Live Nation, Deja Vu Entertainment 

$557,345 ¡ANS WARPED TOUR 
.mirnoff Music Centre, Dallas, 20,112 
ily 14 Live Nation 

$555,630 WIDESPREAD PANIC ' rizon Wireless Amphitheater, 19,196 Live Nation Ciarlotte, N.C., July 27 -28 <. .182 two shows 

$551,832 ANS WARPED TOUR 
Frst Midwest Bank Amphitheatre, 23,003 
-nley Park, III, July 28 sellout Live Nation, Jam Productions 

$542,426 EWEN STEFANI 
F .lacio de los Deportes, Mexico 10,676 
C ty, July 15 1E.345 

CIE 

$539,612 
<jê403,599) 

o, DIEGO 
Etadio Municipal de Chapin, 
Jerez, Spain, July 6 

9 377 
:000 Roptus 

$537123 
-:diar) 

Lnx Stadium, Ottawa, July 5 

MICKELBACK, DAUGHTRY, PUDDLE OF MUDD, STATE OF SHOCK 
11,495 Live Nation 

$533,594 JOHN MAYER, BEN FOLDS, JAMES MORRISON 
.rsheypark Stadium, Hershey, 1 726 

July 21 <r-_ Live Nation 

$529,150 
586 $26 

FJSH 
Sne Train Pavilion, Concord, 
C_tlif.. Aug. 3 

3,775 The Next Adventure (A Live Nation Company) 

$521,785 
'dun) M>.Ison Amphitheatre, Toronto, 3,382 

J.y16 eHut 

C'EF LEPPARD, KIM MITC -IELL 
Live Nation 

$519,231 
',5.5-:é:x) _.r",adi>r 

57150/$5256 

111E TRAGICALLY HIP, TI-E SADIES 
Gateral Motors Place, 
vrlcouver, July 12 

-0,568 
re out House of Blues Canada 

$507,546 
$79.50'$22 25 

RUSH 
Sloreline Amphitheatre, 9,101 It untain View, Calif., Aug. 1 1,000 The Next Adventure (A Live Nation Company) 

RAY WADDELL 
rwaddell @billboard.com 

The Wharf in 
Orange Beach, Ala., 
is a promising new 
Gulf Coast venue. 

4146.:si411b.14 i1t :{ 
.>`ks r: 14V411* 

Promoters Optimistic 
Market In Face Of On 

While the Gulf Coast is known for producing 
powerful artists and appreciative music fans, 
the region has never been all about auge 
grosses and massive sellout crowds. 

Still, the Gulf has always been a solid con- 
cert market, particularly New Orleans. "It iced 
to be [a good market]; there are just no b iild- 
ings now," veteran promoter and Beaver Pro- 
ductions president Don Fox says, referri lg to 

New Orleans, a market he has promoted con- 
certs in since 1969. 

"The only place really to do a 

concert here in the city right now 
is the New Orleans Arena down- 
town, which is obviously the big- 
ger building in the city," Fox says, 
lamenting that smaller- capacity 
venues like the Saenger Theatre, 
Orpheum Theatre and UNO 
Lakefront Arena still have not re- 

opened following Hurricane Ka- 

trina nearly two years ago. 
"With the Saenger closed and 

the Orpheum closed and not 
knowing when they're going to 
open, if ever, it's tough," Fox says. "Lakefront 
Arena, I'm waiting for that. At least then we'll 
get that 5,000- to 7,000 -capacity room, which a 

lot of acts are playing these days. That wi ,l ob- 

viously bring more shows to New Orleans." 
As it stands, New Orleans' loss in shows is 

surrounding markets' gain. 
"Right now, I'm taking stuff up to Biloxi 

[Miss.] and Baton Rouge [La.]," Fox says. "Biloxi 
is fine. The building is back open; we just did 
a big radio show there, CPR Fest, which did 
really well." 

The Gulf Coast overall has "rebounded in a 

tremendous way," according to Russell Dous- 
san Jr., president of New Orleans -based pro- 
moter Blue Deuce Entertainment. 

"With the reopening of all the major casinos 
and employment opportunities, people can and 
do spend money on entertainment," Doussan 
says. Blue Deuce has produced shows in Pen- 
sacola, Fla.; Mobile, Ala.; Orange Beach, Ala.; 

and Biloxi. Such acts as Hinder, Taylor Hicks, 
Hank Williams Jr. /Lynyrd Skynyrd, ZZ Top, 
Aaron Lewis and others all have either sold 
out or topped expectations, Doussan says. 

1 

bout Gulf Coast 
oing Challenges 

Others see similar results on the fest level. 
Randy Phillips, CEO of AEG Live, co-pro- 
ducer of the New Orleans Jazz & Heritage 
Festival, says the 2006 edition "proved how 
resilient the residents of the Gulf Coast are 
by breaking attendance records and attract- 
ing superstars like Bruce Springsteen, 
Jimmy Buffett, Dave Matthews, Bob 
Dylan and more. The fact that this year's 
Jazz Fest was even bigger only underscores 

the irrepressible spirit of the people and 
their love of good food, great 

A vibes and amazing music. In this 
5 respect, New Orleans is back with 

200 
a vengeance." 

William Morris Agency VP 
Greg Oswald, agent for Hank 
Williams Jr. and Lynyrd Skynyrd, 
says the Gulf is "absolutely on his 
radar" when it comes time to 
route tours. "Hell, I remember 
when I didn't even know where 
the Gulf was," he says. "Now there 
are some real markets down there, 
the primary ones being New Or- 

leans and Biloxi. But you can swing around 
and play Pensacola and do hard tickets in all 
three of those markets." 

Red Mountain Entertainment is promoting 
a lot of shows in the region, including plenty at 
the new Wharf Amphitheatre in Orange Beach. 
Red Mountain partner Gary Weinberger says 
shows are doing well there, with Rowdy Frynds, 
two Widespread Panic dates and Brad Pais- 
ley all selling out, and ZZ Top, Poison and 
Steve Miller Band selling well. 

According to Doussan, the Saenger has no 
definitive renovation plans or scheduled open- 
ing. "So being without a traditional theater in 
this market means some shows will continue 
to pass us up," he says. 

Fox does believe that New Orleans is com- 
ing back. "But it's a slow road," he adds. "I an- 
ticipate within the next year things will be 
somewhat back to normal. Things are moving 
in the right direction, and the future has prom- 
ise. It will just be a different landscape." 
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NOVA NOUVEAU PAYING THE PPEP- CROWN JEWELS TEAM SPIRIT TiE HEAT IS ON 
L.iciana SDaza gets Fink Floyd's deb ut g ais Casting Crowns scores Wh,r an indie labe Why a major makes 
back to the bossa the deluxe t'eatanert big at Christian retdi woks for the Go! °eam sense for Hot Hot Heat 

Bad Boy Rapper Gears A Fo Iory -Lip Fo' His Core Fans: Kids 

Bad Bc.y rapper Yung Joc just warns to have fin. And jucging by the success of hit first two 
singles last year, so do his listeners. 'f Joc's "It's Goal.' Dow-i " -a ditty about clotEes and cars that 
even spawned a "joccin' " dance -spent eight weeks ato? the Hot R &B /Hip -Hop Songs c_-iart and 
helped the rapper become Warner Music Group's No. 1 -ingtane artist, according to the company. 
The similarly catchy follow -up, "I Know -t'oa See It,' reached No. 5 on Hot R &B /Hip -Hop Songs. 

But a -hid single, "Dope Boy Magic," which = wkwarcly cast 
Joc asa thug- slinge-, failed to catch on. So hn its sophhrhore 
album, `Hustlenomics," Joc is tailoring his rhymes tc the 
younger fans he attracted with "It's Goin' Down" while at- 
tempting root to lose sight of the core hip -Lop audienr<. Due 
Aug. 28 the set is led by the single "Coffee Strop," on which 
he implores, "Kids, please don't do drugs.' 

'I always hear parents tell me, 'My 5 -year olc daughte r loves 
you.' That'; why I didri t want to talk about crugs when I talked 
abouth-esting on this record," the Georgia nat_ve sacs. 'That's 
not wnat people expect from me. 'Coffee Shop' is fun because 
I know -he kids feel me. The song's title is really a`ho'it inc se_ - 

ing e'er thing. I used to cut hair, sell clothes, =hoes wmmer's 
bags, accessories, cars, whatever, so my hustlirg headquarters. 
is -he coffee shop " 

"ChFee Shop," featuring a high -pitched, childlike cLor-is 
and bo mey- drums, is No. TK on Hot RB&B /I-_ip -Hop Songs. 
The ideo features Joc dressed as at least -òu= different char- 
acter c f varying 7eight and weight, a la Eddie Murph "'s turn 

in "The Nutty Professor." 
Joc is enjo ing extra visibility thanks to his cameo on T- 

Fain's :ong- running hit "Buy U a Drank (Shawty Snappin')," 
and also appears on Lloyd's "Get It S:zawty.' 

"T -Pain and I were on tour, and I said we definitely had to do 
something together," Joc says. "He crne to me in the studio 
znd said, 'There is no way we're going +c _înish this album with - 
:ut you on it.' He let me hear five seconds of 'Bu), U a Drank.' 
I wert into the booth and knocked out three verses." 

Ard in an effort to beat the sophomore jinx -which joc says 
kappe-is because most MCs don't hate enough material to 
choose frc m -he's been recording s .nce hi 3 debut, "New Joc 

City,' dropped in 2006. Unlike on the first album, several big - 
name producers (the Neptunes, Cool & Dro, D) Quik, Jazze 
?ha and Colt park) and guests (the Game, Snoo? Dogg, Rick 
Ross and -im Jones) appear on "Hustenorr.ics." 

The subject matter is mostly light or_ such songs as "C levy 
Smile' (about a car grill that looks 1.1e a wide -toothed grin). 
But the threa- of violence looms over 'Cut Throat," a reminder 

that hiç-hop can't always be fun and games. 
That dichotc my is on the mind of Bac. Boy as .t prepares i:s 

market.ng plan. While the label's chief marketig officer Eric 
Wong says that "Joc is for the kids," he is also ensuring that 
the "Ccffee Shop" video reaches the olcer -skewing MTV ar.d 
MTV2. In addi -ion, Joc is appearing on this summer's Scream - 
fest tour alongside T.I. and Ciara. 

Wong admi -s that the pop. clarity of "lt's Goin' Down" took 
Bad Bcy ty surprise, and as such, the abel dicn't fully capi- 
talize cn branding deals. This time, promotions are in place 
with AT &T and other major mobile carriers, anc Joc is appear- 
ing in a Rockport shoe print campaigr with singer Lyfe Jen- 
nings an actor Wood Harris. 

Alse on tap is the launch of Joc's own potatc chips via Rap 

Snacks aid a jewelry line through Icebc x, the pieces for which 
he will design himself. 

"Hustlenom:cs" will be Bad Boy's first release available in 
the MLSi: Vid °o Interactive format, allowing for the inclusipn 
of behind-the- scenes footage, an artist _nterview and software 
for fans t:. create custom "Coffee Shop" remixes and ringtones. 

"This game is about relationships and setups," Joc sa ,'s. 
"And 'Buy U a Drank' is definitely the setup I needed and 
wanted. I'm eery happy people are finally reaming out to oc 

as a go -tc guy " , 
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BUZZ_ 
»>J. LO'S NEW 
JAM 
Six months on the heels 
of Spanish -language 
album "Coma Ama Una 
Mujer," which reached 
No. 10 on The Billboard 
200, Jennifer Lopez is 
returning to English for 
"Brave," due Oct. 9 via 
Epic. First single "Do It 
Well" has already 
impacted radio stations 
in New York and Los 
Angeles. The album will 
feature collaborations 
with such producers as 
J.R. Rotem, Ryan Tedder, 
Middi Mafia and 
Bloodshy. 

-Jonathan Cohen 

»>IT TAKES TWO 
Following their Grammy 
Award- winning duet 
earlier this year, Tony 
Bennett and Stevie 
Wonder are hatching 
plans for a full -scale 
album collaboration. 
Bennett told 
billboard.com that he 
and Wonder are "just 
now sketching out" 
plans for the album, with 
no firm timetable yet for 
the recording. "I know 
he wants to do a jazz 
album," Bennett said. 
"I'm interested in that 
myself." -Gary Graff 

» >WAIT FOR 
THE CURE 
Originally due in early 
2007 and then bumped 
to the fall, the new Cure 
album will now not see 
the light of day until 
next spring, according 
to a Geffen 
representative. 
Frontman Robert Smith 
is still recording material 
for the planned double - 
disc set but ran into a 

time crunch with an 
impending North 
American tour on the 
books. The outing 
begins Sept. 13 in 
Tampa, Fla. 

-Jonathan Cohen 

» >SIGN'EM UP 
Danish rock act the 
Raveonettes have left 
Columbia and are 
shopping for a new U.S. 
label to release their 
fourth album, "Lust 
Lust Lust." The set is 
due Nov. 5 

internationally. "It's 
going to be a lot easier 
for us to get all of the 
things we want, which 
means vinyl releases, 7- 
inch singles and all of 
the cool stuff," 
frontman Sune Rose 
Wagner says. 

-John Benson 

Global Pulse 
,TOM FERGUSON tferguson@eu.billboard.com 

Marquess 
Rule 
Europe's Charts Dance To German 
Band's Latin Rhythm 
Marquess' European border -breaking 
Latin rhythm originates from an unlikely 
source. All four members ofthe Spanish - 
language act actually hail from Germany. 

The Starwatch label handled Mar- 
quess' June 29 album release "Frenet- 
ica," which reached No. 5 in Germany, 
No. 7 in Switzerland and No. 33 in Aus- 
tria. Single "Vayamos Companeros" 
cracked the top five in these three terri- 
tories and peaked at No. 4 in Finland. 
With the single, we reached gold within 

a very short time in Germany and it is 

the summer hit of the year," Starwatch 
managing director Hans Fink says. The 
label, Fink adds, will establish Mar- 
quess as a leading German pop act." 

Starwatch is an exclusive label agree- 
ment between MM MerchandisingMe - 
dia, a subsidiary of German commercial 
TV network ProSiebenSat.1 Group, and 
Warner Music Group Germany. Warner 
is lining up "Frenetica" for a fall release 
in a dozen countries, including Scan- 

dinavian markets, Greece and Roma- 
nia. Independent label ARS will release 
the album in Belgium, the Netherlands 
and Luxembourg. 

The band is published by Arabella 
(BMG Publishing) /Pink Publishing/ 
Warner /Chappell and booked by Kuka 
Entertainment Berlin. 

-Wolfgang Spahr 

SUGAR HIGH: Italy's Negramaro is 
proving a sweet success story for its 
label, Sugar. The pop /rock band has 
steadily built its fan base at home, with 
" Mentre Tutto Scorre" breaking out to 
win the best Italian act category at the 
2005 MTV Europe Awards. Negramaro's 
latest release, "La Finestra," reached new 
heights in Italy, where it has rarely left 
the top three since entering at No. 1 in 
early June. The set also peaked at No. 96 

in Switzerland. 
Now Sugar is planning to launch Ne- 

gramarò abroad. "We're looking at 

recording a Spanish - 
language album 
containing versions 
of their best work so far, in order to give 
them an entrée into the Spanish -lan- 
guage market," says Sugar president 
Caterina Caselli, whose label roster 
includes Andrea Bocelli and Elisa. 

"In spite of the success of their pre- 
vious work, they approached this proj- 
ect with great humility, recording dozens 
of songs before selecting the final 14 

tracks that appeared on the album," 
Caselli adds. Negramaro is published 
by Sugar, and its booking agent is Milan - 
based Barley Arts. -Mark Worden 

VIGOUROUS DIY: The Vigours are em- 
bracing the "do -it- yourself" philosophy, 
and getting some interesting results. In 
June, the melodic British alternative rock 
group became the first unsigned band to 
be featured on the Word magazine's 
monthly covermount CD, and the band's 

track "Victory March" 
reached the masses in the 
United Kingdom through 

its use in a Channel 4 trailer. And in an 
unusual marketing twist, a Vigours T- 

shirt will appear in British youth soap 
"Hollyoaks" in October to coincide with 
the group's tour of university venues. The 
show's plot features one of the charac- 
ters attending a Vigours gig. 

"We manage ourselves, do every- 
thing ourselves, our own design and 
our own merchandising," drummer 
Mat Vigour says. "We arrange our own 
gigs, and will be producing our next 
recording ourselves." 

Making use of social networking sites 
MySpace, Bebo and Facebook, the band 
has built a following in South Korea, 
where it will tour in September. 

The Vigours are holding on to all 
rights and will form their own publish- 
ing company and label as soon as they 
earn enough to do so. -Gary Smith 

Moving At 
His OwnPace 
Klein Makes Sweet Music During Rare New York Stand 

n early June, pianist /composer Guillermo Klein 
made a rare U.S. appearance with his big band, 
Los Gauchos, at New York's Village Vanguard for 
two weeks. Such a lengthy stretch at the vener- 
ated club is usually reserved for the likes of vet- 

eran drummer Paul Motian and eclectic guitarist Bill 
Frisell -not a relatively unknown maestro in his late 
30s who only comes stateside once per year. 

The Argentina -born, Barcelona -based Klein was 
a West Village mainstay from 1994 to 2000, with his 

weekly residency at the club Smalls serving as an in- 
cubator for Los Gauchos' collaborative forays. In this 
setting Klein worked on his shape- shifting, cliché - 
free compositions teeming with rich harmonies, rhyth- 
mic vamps and memorable melodic hooks. Since re- 

locating first to Buenos Aires, then in 2002 to Spain, 

Klein has quietly continued to write for the 
band, even though many in the group have 

become key personnel in other acts. For 

example, saxophonist Miguel Zenón is a 

veteran of the SFJAZZ Collective, while 
drummer Jeff Ballard is an integral mem- 
ber of Brad Mehldau's trio. 

But all the Los Gauchos principals freed 
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their schedules for the Vanguard date, where Klein 
was experimenting with new material. After the stint, 
the music was documented in New York's Avatar 
Studio for his fourth Sunnyside Records album, 
scheduled to be released in first -quarter 2008. Many 
of Klein's spirited pieces at the Vanguard developed 
idiosyncratically in a suite -like format, as solo prel- 
udes opened into chordal themes, pockets of lyri- 
cism, dissonant horn swells, tempo fluctuations, stac- 
cato rhythms, lighthearted dances and high -voltage 
guitar shocks. 

"Guillermo is one of those rare talents who is break- 
ing the mold and going into a completely different 
place," Sunnyside founder /president Francois Zala- 
cain says. "Plus, he has his priorities. He hates pressure, 

like going on extensive tours. He's selective. He 

doesn't want to burn out." 
So Sunnyside is content, Za- 

lacain says, to let Klein de- 
velop at his own pace. 

Village Vanguard owner 
Lorraine Gordon marvels at 
Klein's talent. "I'm very en- 
amored," she said at the 

end of a week -one set. "I'm thrilled to have him play 
here. His music makes my temperature rise. I have 
faith in it, and I want to hear more." 

After Klein's first appearance at the Vanguard -a 
weeklong stretch in June 2006 -Gordon invited him 
back for two weeks. "I knew one week wasn't enough 
for him to develop his ideas with his band," she says. 

"And it wasn't enough time for the public to fully 
grasp what he was doing. It takes a full two weeks to 
understand an artist who has a lot to say." 

More a composer than a soloist, Klein shines as a 

piano unknown coming into prominence. So too does 
Lafayette Gilchrist, who has been opening ears in 

saxophonist Davis Murray's Black Saint Quartet, re- 
placing the late John Hicks. With his distinct blues - 
steeped piano voicings graced by a Thelonious Monk - 
like unpredictability, he recently released "Lafayette 
Gilchrist 3" (Hyena), a seven -tune gem of captivating 
originals. The CD is a 2007 jazz revelation. 

SOUL SINGIN': The late Jaki Byard's previously un- 
available 1978 live solo piano show at Keystone Ko- 
rner in San Francisco has been released as "Sun- 
shine of My Soul" (HighNote). Gone since 1999 and 
largely forgotten, the singular- voiced pianist with a 

knack for kaleidoscopic improvisation mentored 
many artists, from jazz upstart Jason Moran to new - 
classical /opera composer Bruce Wolosoff. This res- 

urrected date bears testament to Byard's brilliance 
and wit. 
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Bossa In 
Her Blood 
Luciana Souza Explores Brazilian 
Roots On Verve Debut 

Bossa nova has been in Luciana Souza's 
blood since she was a child growing up in 

Sao Paulo, Brazil, in the early '60s as the 
daughter of two of its innovators, Walter 
Santos and Tereza Sousa. 

So, after six critically acclaimed albums 
where her expansive, home -grown Brazilian 
musical vocabulary converged with Ameri- 
can jazz, the three -time Grammy Award -nom- 
inated Los Angeles -based vocalist returns to 
the wellspring and explores bossa nova from 
a different slant on "The New Bossa Nova," 
produced by her husband, Larry Klein, and 
due Aug. 21. 

On her Verve debut, in addition to two orig- 
inals, she re- envisions classic pop with the 
bossa groove, applying her distinctively cool 
and romantic touch to tunes by Joni Mitchell, 
Leonard Cohen, Sting, Randy Newman, Elliot 
Smith, Steely Dan and James Taylor, who joins 
her in a duo setting on his "Never Die Young." 

"These songs aren't from the Brazilian tra- 
dition, but they have amazing melodies and 
are written by excellent songwriters," Souza 
says. "We wanted to make them feel classic, 
so we played them with the constancy of 
rhythm and sway to lift the melody, reveal the 
poetry and color the nuances. Every song 
sounds like it could have been written as a 

bossa nova." As a prime example, she cites 
the Beach Boys' "God Only Knows" that she 

renders as a gentle prayer. 

"The New Bossa Nova" marks the first time 
Souza has enlisted a producer, and the ses- 

süons feature a full -fledged jazz band: tenor 
saxophonist Chris Potter, guitarist Romero 

Lubambo, pianist Edward Simon, bassist Scott 
Colley, vibraphonist Matt Moran and drum- 
mer Antonio Sanchez. "Larry let me concen- 
trate on singing, and the band serves as a 

bridge," Souza says. "They're all from the jazz 
tradition, but they also know Brazilian music." 

Souza admits, though, that the improvis- 
ing could be construed as confining. "Romero 
doesn't solo, and Antonio played the brushes 
for four days, but we all found so much free- 
dom within that limited scope. I wanted to 
find the essence of each song and bring it to 
life within the bossa nova parameters." 

And she has no doubt that the CD fits under 
the jazz umbrella. "Look at the jazz pedigree 
of the players," Souza says. "The producer is 

fully a jazz artist, and the singer has a masters 

of jazz composition. So, it's jazz but so much 
more: Brazilian, pop, smooth jazz, world. I al- 

ways think of myself onstage as a jazz artist be- 

cause of the liberty it gives." 
Souza was signed by Universal Jazz France 

after her successful run at Sunnyside Records. 

Her first Grammy nomination for best vocal 
jazz album came in 2003 for her "Brazilian 
Duos" CD recorded in 2001. After she was nom- 
inated, there was a bump in sales, followed by 

a series of strong weeks around the time of the 
Grammy Awards show. According to Nielsen 

SoundScan, the album has sold 16,000 copies, 
an impressive figure for a jazz release. 

But while Sunnyside didn't have interna- 
tional distribution in such hotbed jazz coun- 
tries as Japan and Germany, Souza's Uni- 
versal deal will open her music to new 
markets. She will do a full -fledged European 
tour in November, with dates in Germany, 
Italy, Spain and England. Prior to that, Uni- 
versal will feature her in showcases in 

Mad'id, Lisbon and Paris. And in between 
the two overseas tours, she'll be play- 

ing dates stateside. 
"Signing with Universal allows Lu- 

ciana to do the showcases in places 
where she hasn't played before 

as a leader," says her manager 
Louise Holland, president of Vi- 
sion Arts Management. "With 
the CD now being available in 

Japan, we'll be setting up 
dates as well." 

SOUZA 

Ilk 
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with RICK WRIGHT 

Some 13 years after Pink Floyd's name last appeared on a new studio album, the group's legacy 

still has a powerful echo, The widely influential British band's first album, "The Piper at the 

Gates of Dawn," most of which was written by the late Syd Barrett, will be reissued Aug. 27 in 

Europe by EMI and Sept. 3 in the United States to mark the 40th anniversary of its initial release. 

A deluxe three -CD edhtion will contain stereo and mono mixes, plus other rare and unre- 

leased material from the era. Packaging for the set has been designed by longtime Floyd col- 

laborator Storm Thorgerson. 
Keyboard player and founding member Rick Wright, who has maintained a low profile 

throughout the band's history, spoke with Billboard about the anniversary, Floydl's enduring im- 

pact and his own recent work. 

What are your impressions after hearing 
the first Floyd album again? 
It was very interesting. There's this big differ- 
ence between how we played live at the time 
and how we made the record. The most amaz- 
ing thing was to be at Abbey Road making it 
and have the Beatles next door recording "Sgt. 
Pepper." I now know why "Piper" had an in- 
fluence on so many bands. I can hear punk 
stuff going on in there. The way Syd wrote was 
a huge influence on so many people. 

Does this album represent Syd Barrett at 
the (height of his powers? 
[ "Piper "] was his creative period, although I 

have to say there's some pretty amazing stuff 
on his two solo albums. He had an incredible 
way of looking at things. I remember sitting 
down with him one day and he wrote a song 
in 10 minutes. As an aspiring songwriter, I 

couldn't believe it. The chords weren't in time, 
because he was thinking only of the rhythm 
of the words and the melody. They were not 
in 4/4 time or 3 /4-they were all over the place. 

What was it like reviving Barrett's songs 
when you played in David Gilmour's band 
on this 2006 tour? 
I sang "Arnold Layne" live for the first time 
ever since it was written, and it was fantas- 
tic to do. But we never actually performed it 
live at the time, and I don't believe we ever 
performed "See Emily Play" live. When 
David Bowie came and guested when I was 

playing with David, he said when he [ first] 
heard Syd, he realized he could sing in an 
English accent. 

The cult oil Pink Floyd shows no sign of 
diminishing. What's your take on it' 
Oh, God, I don't understand it. All you writ- 
ers need to talk about that. I know we've made 
some great songs and great music, but I can't 
tell you why we're so popular. There are some 
dedicated Syd fans who think Floyd finished 
when he left the band. 

Did the Pink Floyd reunion at Lave 8 give 
you any new perspective on the band and 
its legacy? 
Many people are dreaming of the band getting 
back together again because we did Live 8. Be- 

cause of all the arguments and issues that Roger 

[Waters has] had with me, [and] with David, it 
was wonderful that we actually got up there and 
did it together. But we did learn something. It 
would be very hard for the four of us to go and 
do a world tour, simply because our ideas are 
so different musically, 

Are you working on any solo projects? 
I've got various ideas. I'm going to do an in- 
strumental album, based on the piano, and 
I've [got] loads of stuff recorded. It depends 
how I treat the piano, and whether I need other 
musicians to play on it. I've got the composi- 
tions down. But it's not imminent -hopefully 
next year. 
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The Kids Are Airight 
Teenage DJs Become Unlikely Stars On Global House Scene 

You'd think DJ Danny Krivit was Jay -Z, the 
way young Chris Martinez gazed at him. The 
15- year -old and his 18- year -old brother, 
Steve Jr., didn't move from their spots 
smack in front of the makeshift DJ booth 
aboard an Aug. 5 Circle Line party cruise 
around Manhattan. 

For three hours, the 50- year -old, more 
bald- than -bling Krivit dug into the deep well 
of classic vocal house, while his DJ'ing part- 
ner for the evening, Joe Clausell, accentu- 
ated its percussive elements. Both sweated 
over the mixer, twisting the Ea knobs in clas- 
sic New York style, alternately dropping the 
bass and bringing out the highs. The Mar- 
tinez brothers reacted to every tweak and 
mix, Chris clutching his heart for the confes- 
sional R &B vocals, Steve Jr. gripping the 
cross around his neck during "Stand on the 
Word," a Joubert Singers gospel track. 

"House music definitely speaks to our spir- 
itual side, of course," Steve Jr. said the follow- 
ing week. "That's why they call it `soulful 
house,' because it speaks to your soul." 

The Martinez brothers -actually, the Mar- 
tinez Brothers -aren't just younái house 
music fans, which alone would be special. 
They're also the hottest properties on the 
international DJ- touring circuit, an acceler- 
ating, unprecedented phenomenon in what 
has been, up to now, an older man's game. 

This year alone, they've played every major 
venue in New York, as well as France. Portu- 
gal and Canada, and "turned down more of- 
fers than we can count," Steve Jr. says. 

"That's what's blowing everybody's 
mind," says accomplished DJ /producer Den- 
nis Ferrer, who releases the boys' original 
music on his Objektivity label and serves as 

their industry mentor. "They're the gener- 
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ation of hip -hop. To see dance music being 
embraced by these kids, it's a great thing 
for us older folks. These kids might be able 
to turn the tide." 

With hip -hop mired in materialism and 
angst, and house music graying more every 
year, the soft -faced, Bronx -born brothers 
are a panacea for both. They look street but 
talk church, and play everything from min- 
imal techno to crooning soul with the 
freight -train energy of Funkmaster Flex. 
They blend young style with old values, and 
are close to their DJ father, Steve Sr., who 
insists, along with Ferrer (who they say is 

"like an uncle ") that all touring stops when 
school starts in September. (Chris will be a 

high school sophomore, Steve Jr. a junior 
at Hunter College.) 

"My main thing is that they grow up to be 
fine young gentlemen. In our business, that's 
rare," Ferrer says. "I want them to be profes- 
sionals. School is the most important thing. 
If their grades fall, their gigs get cut." 

Benny Soto, promoter of the Krivit boat 
party, says, "Nothing as important as them 
has come out of New York in a long time. 
They make tremendous excitement. They 
create energy. We really want them to suc- 
ceed." The "we" he refers to is the greater 
house community of New York, a historically 
insular crew that's loathe to rally around any- 
one, especially two kids who weren't even 
born when nightclub temple Paradise 
Garage was open. 

"I just think it's everybody opening up, say- 

ing, 'Listen, these kids are a shot at taking 
this to a bigger market and demographic,' 
and almost living vicariously through them 
also," Ferrer says. "It's a manifestation of all 
these different feelings for us." 

BY DEBORAH EVANS PRICE 

Opening ̀ Doors' 
New Casting Crowns Album Means 
Big Business For Christian Retail 

Most artists can't wait to give 
up their day job when they get 
a record deal. But Casting 
Crowns frontman Mark Hall 
isn't your typical artist and 
Casting Crowns doesn't oper- 
ate like the typical platinum - 
selling act. 

As the band prepares for 
the Aug. 28 release of "The 
Altar and the Door," Hall still 
works at Eagle's Landing 
First Baptist Church in At- 

lanta as a youth pastor. The 
others also have key church 
roles, thus the group tours 
only Thursday through Sat- 
urday to make sure the band 
is present for Sunday and 
Wednesday church services. 

"Everybody is still doing 
what they were doing, and I 

think we're even more in- 
volved than we were," Hall 
says. "lt can be demanding, 
but it's what God has called 
us to do." 

Dividing time among fam- 
ily, church and a burgeoning 

music career hasn't hurt Cast- 
ing Crowns' momentum. 
Since the band's self -titled 
debut bowed in September 
2003 on Beach Street /Reunion 
Records, the set has sold 1.4 
million units in the United 
States, according to Nielsen 
SoundScan. The group's soph- 
omore effort, "Lifesong," has 
shifted 950,000. 

Hall is known for penning 
songs that not only encour- 
age church members but also 
challenge them to examine 
how they live their lives as 
Christians. He does so again 
on "The Altar and the Door." 

"The name of the record is 
the key to the whole thing," 
Hall says of how the faith and 
conviction Christians feel in 
church often dissipates in the 
real world. "We want to live 
for God. We want to please 
him with what we do and wor- 
ship him with the way we live, 
but when we get out there in 
the world, it's like sometimes 

we kind of forget what we be- 
lieve about things. When we 
get to the altar, everything 
makes sense and everything 
is black and white." 

That struggle to hold fast 
to one's beliefs against the 
pressures of society is a recur- 
rent theme on new songs like 
"Slow Fade" and "Somewhere 
in the Middle." Hall was in- 
spired to address such issues 
after he and his pastor spent 
an afternoon on MySpace 
looking at some of the things 
kids in their youth group were 
posting. Some were bold 
about their faith while others 
wrote things that contradicted 
their Christian beliefs. 

"It's a slippery slope," Hall 
says. "You have to guard your 
heart and walk with the Lord 
every day." 

The first single, "East to 
West," set a record at Christ- 
ian radio, receiving 78 adds 
the first week. This issue it's 
No. 4 on Billboard's Hot 

L lillythm & 13Iues 
GAIL MITCHELL gmitchell @billboard.com 

Peak Scales R &B 
Jazz -Dominated Label Inks Bryson, Moore 

After initially gaining notice as a contemporary 
jazz haven (Paul Taylor, the Rippingtons, 
Eric Marienthal), Peak Records is steadily up- 
ping its R &B ante. Among the label's latest sign- 
ings are Peabo Bryson and Chanté Moore. 

"This was a natural progression," Peak head 
Andi Howard says of the label's segue into 

R &B. Peak's catalog includes previous releases 
by such R &B vets as Regina Belle, Miki 
Howard and Phil Perry. "I have such a love for 
this music." 

Given Howard's background, Peak's R &B 

foray isn't surprising. In addition to estab- 
lishing Peak in 1994 with Rippingtons 
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Christian Songs chart. 
Casting Crowns will hit 36 

cities on a fall tour with the 
band Leeland and newcomer 
John Waller. Ticketmaster and 
iTunes are partnering with the 
label to promote the trek. 
When consumers purchase a 

ticket, they'll get a sampler 
featuring all three acts. 

"A lot of times our Christ- 
ian music acts can't get this 
kind of attention at iTunes or 
with Ticketmaster, and what 
we saw was the opportunity 
to promote the tour and tell 
people about the new record 
at the same time," Provident 

Label Group senior VP of 
marketing and sales Ben 
Howard says. 

Hall says the group is also 
customizing promotions for 
the major Christian retail 
chains. Consumers who 
purchase from Berean will 
get a free T- shirt, while Life - 
way customers will get a 

free copy of Hall's book, 
"Lifestories." 

At Family Christian Stores, 
whenever someone pur- 
chases "The Altar and the 
Door," a copy of Casting 
Crowns' first CD will be sent 
to a soldier in Iraq, and the 

purchaser can write a per- 
sonal message to be sent with 
the disc. 

Since its debut, Casting 
Crowns has quickly become 
Christian music's top -selling 
act, and "The Altar and the 
Door" is expected to be one 
of the most in- demand titles 
during the fourth quarter. 
"They've continued to be suc- 
cessful because they've 
stayed on course," Howard 
says. "They haven't lost their 
focus on the church. People 
are drawn to their message, 
and they've stayed true to 
that focus." 

founder /leader Russ Freeman, Howard was 
a former partner with Michael Gardner in 
artist management company GHR Entertain- 
ment. The company managed such R &B 

clients as Perry, the Whispers, Howard 
Hewett, Howard and Keith Sweat. Follow- 
ing Peak's joint venture with Concord Records 
in 2000 (the label was formerly distributed 
by GRP and Windham Hill), Howard exited 
GHR. Under her Andi Howard Entertain- 
ment banner, she still manages the Ripping - 
tons, Marienthal and Paul Taylor. 

Best -known for a string of R &B solo hits in 
the late '70s /'80s ( "I'm So Into You," "Let the 
Feeling Flow," "Show & Tell ") as well as duets 
( "Beauty & the Beast" with Celine Dion, "A 

Whole New World" with Belle), Bryson makes 
his Peak debut Oct. 2 with "Missing You." Com- 
prising original songs -save for a cover of for- 
mer Arista singer Angela Bofill's "I Try" -the 
album is Bryson's first in eight years. The set, 
particularly the title track, reintroduces the 
smooth and sensuous vocals that helped him 
click with female fans. 

In keeping with partner Concord's alterna- 
tive marketing philosophy and the digitally en- 
hanced industry climate, Peak is already 
reaching out to bridal magazines and online 
wedding sites on behalf of the romantic track 
"I Promise I Do." It's one of four songs Bryson 
co -wrote for the album. "Some people are al- 

ready using the song at their weddings," 
Howard says. 

Currently on the Summer Storm '07 tour 
with labelmate Norman Brown. Marion Mead- 
ows and others, Bryson says singers of his gen- 
eration are concerned with upholding a legacy 
and preserving a standard. "My style hasn't 
changed, and neither has people's desire to hear 
singers work their craft," he adds. "The deci- 
sion to make this album [primarily] new mate- 
rial was conscious. I felt I could make a record 
that would be well- received by my core fans and 
would also allow me to be heard in a contem- 
porary setting among the younger ilk." 

As for Moore, she's recording an album that 
Peak expects to release in February 2008. The 
singer, married to fellow artist Kenny Latti- 
more, scored several R &B hits in the '90s in- 
cluding "Love's Taken Over," "It's Alright" and 
"Chanté's Got a Man." Rounding out Peak's 
urban /jazz roster are instrumentalists Brown 
and Gerald Albright plus R &B /jazz singer 
Will Downing. The latter's Peak debut ( "After 
Tonight," Nov. 6) marks Downing's comeback 
after spending the better part of the year bat- 
tling the muscular disease polymyositis. The 
title track from his album goes to urban AC 
radio Sept. 25. 

Though she declined to reveal specifics, 
Howard says she is eyeing a couple of male R &B 

groups for Peak, which averages five to six re- 
leases per year. "We're always looking and not 
just focused on established acts," Howard adds. 
"If we're excited by someone who comes to us, 
we'll make room." 

HILLARY CROSLEY hcrosley @billboard corn 

Life After Death 
Reggae Newcomer Channels, 2Pac On VP Debu: 

A few months ago, I heard a reggae song 
called "Weh Dem a Do" on the radio but had 
no idea whose haunting voice was singing it. 
I eventually tracked down and e- mailed the 
contact for the artist, whose name is Mavado. 
And then I waited, and waited ... and waited. 
Finally, about a month later, Mavado's man- 
ager called me back and I caught up with the 
artist at a West Indian restaurant in New York's 

West Village. 
Mavado's debut album on VP Records, 

"Gangsta for Life," dropped this summer, and 
his single, "Dying," is spinning heavily on 
R &B /hip -hop WQHT (Hot 97) New York. 
Slouched in a booth, the lanky artist (real 
name: David Constantine Brooks) quietly 
shared that he's not obsessed with death, 
though his songs talk a lot about it, and that 
he's ready to give Sean Paul some main- 
stream competition. 

"I want to be on MTV," Mavado says. "I 
want to be a reggae pop star." 

The Kingston, Jamaica, native first 
met reggae icon Bounty Killer when he 

was 15, and he is still affiliated with the 
heavyweight's circle. Under Bounty's tute- 
lage, Mavado, who took his name from the 
highbrow watch company, says he's learned 
to be sure of every business move he makes 

in order to build a solid career. And while his 

songs are melodious (and perfect for sum- 
mertime festivals like Caribanna and New 
York's West Indian Day Parade), his lyrics 
are rife with violence. 

Mavado's talks about death may stem 
from a serious run -in with the Jamaican 
police. According to the MC, when he 

turned himself in to the Kingston police 
earlier this year on charges about which 
he refused to elaborate, an officer tried 
to throw him through a glass window. 
Bracing the fall with his hand, Mavado 
lost three of his fingers, which were 
reattached during a hospital visit. But 
once at the hospital, the police said 
Mavado escaped. 

"The police say I'm wanted for a 

couple of things," says Mavado, who is 

still allowed to enter Jamaica. "And 
they tried to throw me through the 
window and get rid of me but I did- 
n't go through. They say in life you 
must deal with death. So in the midst 
of life, you're in the midst of death." 

Mavado associates himself 
closely with 2Pac, citing a bit of 
"So Many Tears" on his album. 

"2Pac has been my idol for so 
many years," Mavado says. "He 
was a lot different than all of the 
other rappers because he had a 

different style and he lived it. 
When I checked up on 2Pac's life, 
most of the things he went through 
are the same things I'm going through 
now, like haters and problems with the 

police. It's like I'm going through 2Pac'sstrug- 
gle with my own." 

THE MISUNDERSTANDING OF LAURYM HILL: 

Lauryn Hill performed in my borough of 
Brooklyn, N.Y., last week. Unfortunately, along 
with a few thousand other people, I was shut 
out by the police barricades. However, I disc 

hear that she was dressed in the vintage look 
she's donning lately and that the highlight 
was that she actually showed up. But accord- 
ing to my molas, her performance was un- 

even, as she scatted lyrics and in general 
alienated the crowd. I guess the only place 
we can find a solid new joint from Hill is on 

the "Surf's Up" soundtrack, which sports her 
song "Lose Myself." 

M AVA DO 

www.americanradiohistory.com

www.americanradiohistory.com


ROCK BY SUSAN VISAKOWITZ 

Doing It Their Way 
The Go! Team Returns To Indie -Land 

In 2004, U.K. -based Memphis 
Industries released the sample - 
heavy, intentionally lo-fi and 
daringly jarring `Thunder, 
Lightning, Strike," the Go! 
Team's debut full -length. The 
buzz was deafening, so in 2005, 

the label entered a joint ven- 
ture with Sony BMG for the 
album internationally, with 
subsidiary Columbia inherit- 
ing it as a traditional licensee 
in the United States. 

It's a turn of events that every 
band dreams of- unless that 
band is the Go! Team. 

The brainchild of Ian Parton, 
the Go! Team was never sup- 
posed to be mainstream. Parton 
set out to make "dirty" pop 
songs - danceable, catchy tunes 
that were enveloped by chaos 
and besieged by left turns. 

"It wasn't ever going to be a 

polished, radio -friendly outfit," 
Parton says. "That's why I went 
with Memphis. I would bring in 
a mix and they would tell me to 

go back and make it dirtier. That 
was a good sign." 

The so- called "team" was ac- 

tually a one -man operation for 
several years. Setting up in his 
parents' kitchen and working 
almost entirely on his own 
(brother Gareth helped with en- 
gineering), Parton dug through 
old records and started com- 
bining all his "favorite things," 
from detuned no -wave guitars 
to Motown brass, old- school 
hip -hop beats, action -movie 
soundtrack music and cheer - 
leading chants. 

His work was refreshingly 
original and, despite Memphis 

Industries' lack of financing at 
the time, the singles released 
leading up to "Thunder" made 
their way around the world. Par- 

ton, who says that "the plan was 
always to be a gang," put a band 
together in a matter of weeks 
in 2004. The live instrumenta- 
tion and vocals were the final 
touches his music needed, and 
the sextet was off. 

"Thunder" was nominated 
for Britain's prestigious Mer- 
cury Music Prize in 2005, but 
was still unavailable stateside. 
Sub Pop head of radio promo- 
tion Sue Busch had contacted 
Memphis Industries earlier 
about giving the album a home 
domestically, but had to pass 
once the depth of its sample 
list became clear. 

"At that point in time we just 

THE GO! TEAM,__;... 

didn't have the muscle to pull it 
together and get all the samples 
cleared. It was just way too much 
money," Busch says. 

But Memphis Industries co- 

founder Oliie Jacob saw an 
opening. He knew Parton was 
independent- minded, but 
"Sony put a ridiculous deal on 
the table and we saw the op- 
portunity to get proper fund- 

ing for the band and get them 
out of their day jobs. We de- 
cided on a joint venture for the 
one album, knowing it would 
help get Ian to a stage where 
he could later do a lot of 
smaller deals around the world 
with indie labels." 

Parton says they were careful 
from the get -go. "We made sure 
we had lots of approvals. And 

MAJOR HEAT WAVE Hot Hot Heat Finds Itself At Home On Sire 

It was "childhood romance" that led Canadian rock 
outfit Hot Hot Heat to sign with Seattle's Sub Pop 
in 2001, according to lead singer Steve Bays. 

"We grew up in a small town and didn't know 
anything about the music industry or major labels," 

he recalls. "All I knew was that Nirvana had signed 
to Sub Pop, and I thought that was cool." 

Although Hot Hot Heat got its start as a screamo 
band, by the time it made contact with Sub Pop, its 

sound had mutated into what would soon be 
known as dance -punk. The band stood at the fore- 
front of a movement that would explode on the 

indie rock scene within another year. 

Sub Pop head of A &R Tony Kiewel realized the 
band members were wet behind the ears and 
signed them to a "short deal,' feeling that "they 
deserved to be able to grow. From the very start we 

had the sense this was a band that was destined 
to be on a bigger stage" 

The label launched Hot Hot Heat with an EP; 

"Knock, Knock, Knock," and when full- length debut 
"Make Up the Breakdown" was released in 2002, 
Hot Hot Heat was already the new darling of the 
indie scene. The record has sold 280,000 copies 

HOT HOT HEAT 

according to Nielsen SoundScan. 

"When that blew up, it was our biggest seller 
since Nirvana," Kiewel says. "It still probably ranks 

at No. 6 or so on our sales list." 
Major labels started circling, and Bays says the 

band saw all the interest as "a lot of fun. You just 
want to keep moving forward. Although we saw the 
pros of being on an indie, we wanted the money to 
record songs the way we wanted to, and we wanted 
to get the music out to a more general audience." 

But after inking with Warner Bros. imprint Sire, 

2005's "Elevator" stalled at retail, shifting 75,000 
fewer copies than its predecessor. 

"I don't know what results we were hoping for ex- 

actly, but our main goal is always just to earn the 
ability to make the next record, and we've done 
that," Bays says. 

New album "Happiness Ltd.," which arrives Sept. 

11, is a polished, mostly uptempo alternative rock 
affair and may prove a better fit for modern rock 
radio than the more pop- oriented "Elevator." "I 
wouldn't change labels right now," Bays says. "The 
team we have is really good, and we're still inter- 
ested in reaching that larger audience." 

Kiewel thinks Warner is doing "a fantastic job" 
for Hot Hot Heat and points to the label's suc- 
cess with such acts as the Flaming Lips and Built 
to Spill, which mainly attract an indie rock audi- 
ence. "For Built to Spill, their transition from an 

indie was almost flat," he says. "Most bands aren't 
going to go straight to gold just from that major - 
label move." 

But for Hot Hot Heat, arenas are the goal. "There 

are a lot of bands that I wouldn't advise to leave the 
indie world for a major," Bays says. "But we don't 
want to play clubs. We love the big audiences." 

-SV 
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there were quite a few things we 
turned down to piss them off," 

he says. "Sony thought we 
weren't interested in selling 
records, but that wasn't true. 
We're just anxious about being 
presented a certain way. There 
were things they wanted to do 
that seemed a bit desperate. So 

we'd say no." 
But what might be called a 

buying -in- without -selling -out 
strategy paid off. Though Co- 
lumbia sold only 48,000 copies 
of "Thunder" in the States, ac- 

cording to Nielsen SoundScan, 
the album has made it to a 

quarter -million in interna- 
tional sales, according to Mem- 
phis Industries. 

And now Jacob and Parton 
are celebrating the band's terri- 
tory-by- territory deals with 
"clued -up" indie labels, plus a 

move in the States to Seattle - 
based Sub Pop. 

Busch says Memphis In- 
dustries "got in touch as soon 
as the contract with Sony was 
up and the band was up for 
grabs again." This time, a far 
stronger Sub Pop and a much 
more manageable sample list 
for new album "Proof of Youth," 

due Sept. 10 in the United King- 

dom and Sept. 11 stateside, 
meant the label wasn't going to 
let the Go! Team get away. 

"The last few years have been 
very good to us, and we were able 
to come to the table with much 
more to offer," Busch says. 
"Their taste and the way they ap- 

proach things, which is sort of 
guerrilla -indie style, is more in 
line with what we do here." 

The Go! Team kicks off a 10- 

date U.S. tour in October, hits 
Europe in November and then 
heads to Japan in December. 
Lead single "Grip Like a Vice" 

is now making its way to spe- 
cialty and college stations. 

www.americanradiohistory.com

www.americanradiohistory.com


TH 1E 1311_1_130AR!) 14 

ALI3LJ IVIS 
TALIB KWELI 
Ear Drum 
Producers: various 
Blacksmith /Warner Bros. 

Release Date: Aug. 21 

laIf there's any criticism to 
be made of Talib Kweli's 

fourth full -length set, it's the 
length -20 tracks crammed to 
capacity on a single CD, not un- 

common in hip -hop but still a 

stultifying amount of material 
that does something of an in- 

justice to the best stuff. Much 

of that is frontloaded, at least, 

including the trance -y social 
commentary "My Weather Re- 

port, " the quick- spitting "Hos- 
tile Gospel," the Will.i.am -pro- 
duced club track "Say 
Something" and the lushly 
woven "Country Cousins" with 
UGK. But there are more killers 
later on, including the soulful, 
Pete Rock -helmed "Holy Moly," 

Norah Jones' smooth cameo 
on the come -on "Soon a New 

Day," the socio- economic trea- 
tise "More or Less" and the 
churchy "Oh My Stars" with 
Musiq. There are enough dif- 
ferent feels and flows to daz- 
zle listeners with Kweli's dex- 
terity, but some judicious 
editing could have produced 
something perhaps even more 
impressive. -GG 

GALACTIC 
From the Corner to the 
Block 
Producers: Count, Ben 

Ellman, Galactic 
Anti - 
Release Date: Aug. 21 in On 2003's "Ruckus," 

Galactic enlisted pro- 
ducer Dan the Automator to tie 
down the group's jam - 
bandiness and focus on Stan- 

ton Moore's thumping, looped 
beats. "Corner" is sort of like 

that record's older cousin, as it 

finds Galactic enlisting a mon- 
ster guest list of MCs to rock 
over its densest grooves to 
date. You'd think the results 
would vary more than they do: 

Lyrics Born is in full machine - 
gun mode on the metallic 
"What You Need," the Coup's 
Boots Riley turns "Hustle Up" 
into a party anthem with a twist 
of rage, and Gift of Gab glides 
on "The Corner" with no seem- 

ing effort. Still, the hook here is 

marrying such vocal talent with 
authentic NOLA -ism: the rein- 
vigorated Juvenile and the Soul 

Rebels Brass Band make for a 

startlingly sharp mash -up on 

the title track, and Trombone 
Shorty and Big Chief Monk 
Boudreaux lock automatically 
into their humid but no less 

mighty grooves. -JV 

POP 

JONAS BROTHERS 
Jonas Brothers 
Producer: John Fields 
Hollywood 
Release Date: Aug. 7 

While teens Joe, Kevin 
and Nick Jonas have yet 

TRAVIS TRITT 
The Storm 
Producers: Randy Jackson, Travis 

Tritt 
Category 5 Records 
Release Date: Aug. 21 

Randy Jackson's claim that it qualifies as "blue -eyed 
soul" is a stretch (not enough falsettos), but Travis Tritt's 
new set certainly has some funk -flirting moments: most 
blatantly, the Richard Marx cover "You Never Take Me 

Dancing" and audacious beefcake bump- and -grind 
"Rub Off on Me," borderline porn for housewives with 
barely embellished R &B backup singers stretching out 
the climax. More typical is a bluesful batch of Southern - 
rock marital strife, turning notably intense in kicked -out- 
of- the -house Nickelback cover "Should've Listened" 
and cheating -in- the -next -room Hank Williams Jr. cover 
"The Pressure Is On." Beyond that, there's a gospel num- 
ber about God and liquor, a celebratory two -step swing- 
ing like Skynyrd, more Marx boogie kept light with tra- 
la -las and plenty of sentimental Dianne Warren and Rob 
Thomas sap. Very good album, but Randy: Songwriting 
partners like these add up to an AC or AOR move. -CE 

RILO KILEY 
Under the Blacklight 
Producers: Jason Lader, Mike 

Elizando, Rilo Kiley 
Warner Bros. 

Release Date: Aug. 21 

On its proper Warner Bros. debut, Rilo Kiley follows up 

the success of 2004's "More Adventurous" with a slick- 
ly produced, eclectic batch of songs on "Under the 
Blacklight." The 11 -track set ranges from bouncy, shim- 

mering disco ( "Breakin' Up "), to hazy shoegaze 

( "Dreamworld ") and sleazy, Heart- inspired funk ( "The 

Moneymaker "). Lyrically, always- astute frontwoman 
Jenny Lewis tackles everything from Los Angeles' porn 
industry to underage cybersex, all the while sounding 
as charmingly sweet -voiced as ever. Ultimately, the 
change in direction will likely raise a few eyebrows 
among some diehard fans, which isn't to say the songs 

here aren't noteworthy in their own right. In any case, 

the irresistible, '60s- inspired pop of "Silver Lining" is 

Rilo Kiley at its finest and should please even the most 
cynical of critics. -JM 

to establish a top 40 presence 
with the fortitude of similarly cast 

punk /pop bands, don't bother 
telling MTV or Radio Disney fans. 

Their Columbia debut, 2006's 
"It's About Time," moved a mere 

41,000 copies, but already, new 

tracks "S.O.S." and "Hold On" are 

top 10 at Radio Disney. The 

album is a pristine production of 
consistently singable noggin - 
bopping, guitar -grinding refrains. 

In addition to the aforemen- 
tioned singles, lovesick ballads 
"When You Look Me in the Eyes" 

and "Hello Beautiful" nourish 
youthful hormones, while 
thumpfest "That's Just the Way 

We Roll" and pop frolic "Aus- 
tralia" evince further potential. 
Add electrifying live presence - 
with idol appeal of pretty -boy 
lead singer Joe -and the Jonas 

Brothers check off all compo- 
nents for pop stardom. -CT 

JOE NICHOLS 
Real Things 
Producers: Mark Wright, 
Brent Rowan 
Universal Records South 
Release Date: Aug. 21 

®Joe Nichols' fifth release 

of original music is a 

pleasant collection of country 
songs that finds him channel- 
ing everyone from Merle Hag- 
gard (on several tunes) and 
Ronnie Dunn to George Strait 
and Randy Travis. Made up of 
mostly midtempo songs, the 
album conjures the loping style 
of Don Williams at his best. 

"Who Are You When I'm Not 
Looking" is an engaging plea 

to get to know a lover better, 
while first single "Another Side 

of You" is a tender look at love 

in the tradition of Travis. "My 
Whiskey Years" finds the singer 
facing personal demons, while 

"Let's Get Drunk and Fight" will 

likely be a singalong favorite at 
concerts and on jukeboxes. "If 
I Could Only Fly," the song 
Haggard sang for Tammy 
Wynetté s memorial service, is 

handled well with assistance 
from Lee Ann Womack. -KT 

FLORATONE 
Floratone 
Producers: Tucker Martine, 

Lee Townsend 
Blue Note 
Release Date: Aug. 14 

©Throughout his career, 
guitarist Bill Frisell has 

worn a coat of many colors, 
ranging from red -seared rock 
in John Zorn's mid -'80s "Cobra" 
game pieces to his earth -toned 
roots music fascination follow- 
ing his 1997 bluegrass -jazz 
"Nashville" masterwork. But 
he's never participated in the 
freewheeling kind of creative 
convergence spotlighted on 
"Floratone." Frisell springs loose 

by collaborating with drummer 
Matt Chamberlain on a play- 
ground of sprawling spontane- 
ity that co- producers Tucker 
Martine and Lee Townsend then 
sliced, stitched and looped to- 
gether into 11 grooved songs. 

i i 

Frisell later embellished some 
with horn and string arrange- 
ments, while bassist Viktor 
Krauss entered into the pot- 
pourri of sounds to firm up the 
rhythmic foundation. The result 

is a soundscape bonanza in- 

fused with a mélange of jazz, 

country, dub reggae, funk, rock 

and ambient music. Highlights 
include the blues- smeared 
"Louisiana Lowboat "the chilled 

"Swamped" and the reverberat- 
ing title track. -DO 

ARCHITECTURE IN 
HELSINKI 
Places Like This 
Producer: James Cecil 
Polyvinyl 
Release Date: Aug. 21 

©The band's unlikely 
moniker is actually apt; 

the relentlessly jaunty twee 
dance rock on this Australian 
octet's third album does some- 
how call to mind mid -century 
mod Scandinavian cityscapes. 
Buffed to a shine after AIH mas- 

termind Cameron Bird de- 
camped to Brooklyn, "Places" 

opens with cowbells and an ex- 

cellent '80s TV theme song - 
ready synth riff on "Red Turns 

White," while "Heart It Races" 

clinks and rings pleasingly with 
faux steel drums. Yo La Tengo, 

Belle and Sebastian and the 
Polyphonic Spree, all of whom 
have shared bills with AIH, 

couldn't have found a more co- 
pacetic opening band. Aside 

from moments where the 
wackiness gets too over- 
wrought (kid song sound -alike 

"Underwater," the Muppets -y 

"Like It or Not "), "Places" really 

struts when snarkless electro is 

in the fore, and a disco high -hat 

or sunny, guitar -led rock dom- 
inates, as on "Debbie" and "The 

Same Old Innocence " -JL 

LATIN 

JEREMIAS 
Un ()fa Más En el Gran 

C i rco 
Producer: Sebastian Krys 

Universal Music Latino 
Release Date: Aug. 14 

©On his third album, 
singer /songwriter Jere - 

mias takes his smart, well - 
crafted pop and leaves it out in 

the sun for a while, letting its 

vintage Beach Boys and Bea- 

tles tones come to the surface. 

Among the many treats are the 
album's anthemic title track, a 

gorgeous blend of strings, 
organ, psychedelia and even 
reggae that somehow comes 
off seamless. It's a fitting open- 
ing to an album full of artful 
touches, like the bouncy bridge 

on "Juan de Afuera, " the whim- 
sical strings and clipped deliv- 
ery of "Yo No Busco Nada Más" 

and the wah -wah guitar and B3 

intro to "Promesa de Amor." 
The more adventurous the 
album gets, the more it sticks 
with you, and though single 
"Tú" possesses lyrics more po- 

continued on »p48 

AS I LAY DYING 
An Ocean Between Us 

Producer: Adam Dutkiewicz 
Metal Blade 
Release Date: Aug. 21 

Metalcore star As I Lay Dying 
explained that the loose theme 
behind "An Ocean Between Us" addresses the divide 
between public expectations and the band's own idea of 
success. It takes this idea to heart with such titles as "I 

Never Wanted" and the defining "This Is Who We Are," 

along with pushing into new sonic directions that aban- 

don the somewhat linear atmosphere of breakthrough 
album "Shadows Are Security." The band drops in pleas- 
ant surprises like a ripping guitar solo during the men- 

acing "Comfort Betrays" and a pounding, melodic 
bridge on the title track instead of the expected break- 
down. "Within Destruction" is brooding and sonorous, 

while "Wrath Upon Ourselves" is a startling burst of 
mathcore that rips a page from the Dillinger Escape 

Plan. Whatever the differences between As I Lay Dying's 

personal desires and what its fans demand, this album 
surely act as a bridge. -CLT 
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etic than most pop radio bal- 
lads, it's on the rest of the 
album where the biggest re- 
wards are found. -ABY 

CRUZ MARTÍNEZ 
PRESENTA: LOS 
SUPER REYES 
El Regreso de los Reyes 
Producer: Cruz Martínez 
Warner Music Latina 
Release Date: Aug. 14 

13 
After his much -publicized 

breakup with longtime 
creative partner A.B. Quintanilla, 

with whom he'd launched 
the phenomenally successful 
Kumbia Kings nearly a decade 
ago, Cruz Martínez releases his 

debut as a solo bandleader. Al- 
though Martinez has the rights 
to the Kumbia Kings name, he's 

chosen to call his group Los 

Super Reyes on this first album. 
But the sound of the troupe re- 

mains linked to the Kumbia Kings 

in its mix of Mexican cumbia with 
abundant doses of funk, some 

R &B and pop, as well as a few 
English tracks. The selling points 
are soulful ballads and fast - 
paced, disco -ish cumbias like first 

single " Muévelo," an easy club 
hit with Middle Eastern strains. 
But those looking fora clear de- 

parture or a brand -new sound 
aren't going to find it here. -LC 

ELECTRONIC 

CARIBOU 
Andorra 
Producer: Dan Snaith 
Merge 
Release Date: Aug. 21 

CILike lighting a million 
sparks to illuminate a 

room, Caribou mastermind Dan 

Snaith pieces together dozens 
of good ideas to craft one 
pretty song after another. Each 

track on "Andorra" revolves 
around different rhythmic ideas, 

from the sunny, '50s- styled jin- 
gle bells on opener "Melody 
Day" to the cold lo-fi beatbox 

of "Irene" to the shoegazey, epic 

splendor of "Eli." Snaith then 
seems to add or subtract from 
each sequence with snippets 
of melodies, filling the gaps with 
synthesizers, his relaxed vocals 

and even an orchestra ( "De- 
siree"). This effort sounds lov- 
ingly and intricately assembled 
and, while it comes off a bit 
sleepy at times, it's hard to resist 

so many smart melodic struc- 
tures. Consumed in a busy 
lounge or with a pair of head- 
phones, this set is a safe bet for 
any listener. -KH 

REGGAE 

TOOTS & THE 
MAYTALS 
Light Your Light 
Producers: Zadig, 
Hibbert 
Fantasy 
Release Date: Aug. 28 
Big- voiced reggae pioneer 
Toots Hibbert uses "Light Your 

Light" to powwow with friends, 

revisit some road staples and 
pay respect to fellow Jamaican 
musical giants (Clement "Cox - 
sone" Dodd, the Skatalites). 
The first two tracks are very 
much vehicles for Derek Trucks 

( "Johnny Coolman ") and Bon- 
nie Raitt ( "Premature "), and it's 

not until a cover of Otis Red - 

ding's "Pain in My Heart" that 
you fall into the funky Kingston 
groove. However Tootsified, 
Ray Charles' "I Got a Woman" 
suffers from oversaturation of 
the late singer's legend -even 
if Hibbert is better -suited than 
most to pull off such a bold 
cover. Sweetened by classic 
roots -reggae female backing 
vocals, the prayer -like "I See the 
Light" and the nostalgic "Do 
You Remember" -both barely 
midtempo -and a take on the 
Skatalites classic "Guns of 
Navarone" are the unlikely 
highlights from this inconsis- 
tent outing.-WO 

Toots 

r0-1*1M/EX0ltl &II 
EDITED BY JONATHAN COHEN 
(ALBUMS) AND CHUCK TAYLOR 
(SINGLES) 

CONTRIBUTORS: Ayala Ben - 
Yehuda, Leila Cobo, Chuck Eddy, 
Gary Graff, Katie Hasty, Sarah 
Kingsbury, Jessica Letkemann, 
Jill Menze, Wes Orshoski, Dan 
Ouellette, Charles Perez, Sven 
Philipp, Deborah Evans Price, 
Chuck Taylor, Christa L. Titus, 
Ken Tucker, Jeff Vrabel 

PICK : A new release predicted 
to hit the top half of the chart in 

the corresponding format. 

CRITICS' CHOICE *: A new 
release, regardless of chart 
potential, highly recommended 
for musical merit. 

All albums commercially available 
in the United States are eligible. 
Send album review copies to 
Jonathan Cohen and singles 
review copies to Chuck Taylor 
(both at Billboard, 770 Broadway, 
Seventh Floor, New York, N.Y. 

10003) or to the writers in the 
appropriate bureaus. 
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BACKSTREET BOYS 
Inconsolable (3:36) 
Producer: Emmanuel 
Kiriakou 
Writers: J. Cates, E Kiriakou, 
L. Robbins 
Publishers: various 
Jive 
111 Many acts whose 

greatest success was 
in a previous era attempt 
resurrection by aligning with 
du jour producers, hoping to 
prove how capable they are 
of "evolving" -often result- 
ing in a square peg in a 

round hole. Thankfully, Back- 
street Boys continue to 
sanction their innate 
strengths: permanent -ink 
melodies and incomparable 
harmonies. "Inconsolable" 
was written by the team that 
delivered Nick Lachey's hit 
"What's Left of Me" and the 
result is an eloquent ballad 
befitting their priceless cat- 
alog. Make no mistake, 25- 
year -olds who found true 
love in BSB a decade ago will 
swoon over their return 
(sadly, sans former member 
Kevin Richardson). Top 40 is 

likely to overvalue its youth 
demo and dismiss this, but 
who needs it anymore? 
Backstreet's back, and as il- 
lustrious as ever. -CT 

PRINCE 
Guitar (3:37) 
Producer: Prince 
Writer: Prince 
Publisher: NPGMC 
NPG /Columbia 
1131 Prince is ready to rock 

and he's not holding 
back. On "Guitar," he un- 
leashes his most electric sin- 
gle since "Purple Rain." 
Dumping R &B for blistering 
rock, the track marries an 
overdriven, early -U2 riff with 
grinding blues licks, a la Hen- 

drix, as one wild solo chases 
another over crashing 
drums. "I love you baby, but 
not like I love my guitar," the 
maestro sings with a devil- 
ish smile as honeyed multi- 
track vocals pour some 
sugar over the raw mix. Pop 
and R &B radio may gasp at 
this electrifying, live- sound- 
ing guitar -hero workout, but 
it's unlikely anyone will re- 
sist its musical genius and 
sheer sonic power. -SP 

VI 
DAVID BANNER 
FEATURING 
LIL WAYNE, AKON, 
SNOOP DOGG 
Speaker (3:50) 
Producer: L. Crump 
Writers: L. Crump. A. Thiam, 

C. Broadus, D. Carter Jr. 

Publishers: various 
SRC /Universal Motown 

CIDavid Banner's multiple 
talents and philanthropic 

efforts have established him as 

one of hip -hop's brightest, best - 

loved artists. Production cred- 
its have teamed him with a 

who's who of contemporary 
acts, his acting chops landed 
him a role in the upcoming "In- 

credible Hulk" and an animated 
series on Cartoon Network and 

his huge heart has led to restora- 

tion efforts for victims of Hurri- 

cane Katrina and assistance for 
youth in his native Jackson, Miss. 

Despite such a busy schedule, 
Banner managed to unite top 
artists Lil Wayne, Akon and 
Snoop Dogg for club -friendly 
"Speaker." Each artist takes a 

round doing what they do best, 

resulting in a party favorite that 
will add to Banner's hit catalog. 
With next album "Greatest Story 

Ever Told" readying for a third - 
quarter release, Banner is al- 
ready set up for his next round of 
success. -CP 

RAY LAVENDER 
My Girl Gotta Best Friend 
(4:23) 
Producer: A. Thiam 

Writers: R. Lavender, 
A. Thiam 

i 
WILL.I.AM 
I Got It From My Mama (3:57) 
Producer: William 
Writer: Will.i.am 
Publisher: not listed 
lnterscope 
While sexist lyrics are a weighty topic in hip -hop circles, "I 

Got It From My Mama" is so destined to be a mantra to grip 
pop culture at large that we beg exception to good taste 
in favor of sheer infectious moxie. The debut solo outing 
from Will.i.am is comic genius, as the Black Eyed Peas' 

super -producer sings and raps about the generosity -or 
not -of genetics in determining a lady's physical charms. 

Accompanying videoclip is hedonistically ribald and again 

riotously amusing, as Will sits on a beach and (quite liter- 
ally) points to those attributes that equate hotness among 

a squadron of writhing bikini -clad minxes. Back to class' 

calling card is going to be rated PG -13 this year, perhaps to 

the chagrin of schoolmarms, but there's no avoiding it: 

"Mama" is about to blanket airwaves like a tidal wave. -CT 

Publishers: various 
Kon Live /Upfront /Geffen 

©Ray Lavender may bean 
unfamiliar name at R &B, 

but with controversial single 
"My Girl Gotta Best Friend" 
heating up urban radio, this 
street hit is destined to foster 
mainstream attention in a 

hasty minute. Endorsed by fel- 
low media scapegoat Akon, 
Lavender is the rookie male 
crooner signed to Kon Live and 

featured male R &B artist for 
Geffen. "Girlfriend" is the sto- 
ried account of finding his sig- 
nificant other has another 
lover -which happens to be a 

lady. Lavender makes light of 
the situation, proclaiming, 
"Having two chicks is better 
than no chicks." Accompanied 
by hypnotizing production 

TRISHA YEARWOOD 
Heaven, Heartache and the Power 
of Love (3:48) 
Producer: Garth Fundis 
Writers: C. Mills, T. Sillers 
Publishers: MXC /Still Working for 
the Woman, ASCAP, Ensing /Fine Like Wine, BMI 
Big Machine 
Trisha Yearwood's bow on Big Machine is a musical tour 
de force that serves as a clear reminder of her status as 

one of country music's first ladies. The singer's rich, sul- 

try vocal is as affecting on an achingly vulnerable ballad 
as it is here, ripping through a raucous uptempo number. 

Penned by Clay Mills and Tia Sillers, the tune about life 

and love provides Yearwood a feisty platform to work 
her vocal magic. During her tenure with MCA, she 

defined an era via such career -shaping hits as "She's in 

Love With the Boy," "The Song Remembers When" and 

"How Do I Live." This potent single demonstrates that 
the best could be yet to come. -DEP 

from Akon, both contribute to 
a sure breakthrough at top 40, 
as long as the subject matter 
doesn't scare off programmers 
(the label has already changed 
the title from "My Girl Gotta 
Girlfriend "). In any case, Laven- 

der's debut is an early indica- 
tion that Kon Live's dominance 
will continue into fall. -CP 

ROCK 

THE WHITE STRIPES 
You Don't Know What Love 
Is (You Just Do as You're 
Told) (3:54) 
Producer: Jack White 
Writers: J. White, M. White 
Publisher: Peppermint 
Stripe, BMl 
Third Man /Warner Bros. 

Teetering between brit- 
tle and melodic is what 

the White Stripes do best, 
and the second single from 
"Icky Thump" strikes a sweeter 
balance than the previously 
released title track. The duo 
works their White magic with 
minimal instrumentation, 
ascending one punctuated 
chord at a time into a curling 
electric guitar lick, gently 
scolding, "You're not hope- 
less or helpless, and I hate to 
sound cold." While the song 
is potent enough sandwiched 
between stronger parts of 
the album, the sheer muscle 
of the first single leaves "You 

Don't Know What Love Is" a 

possibly weaker contender 
for radio. That said, the 
Stripes are still more solid 
than the majority of their 
chart brethren. -SK 
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OF JOTABLE'HART 
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A rerrix of `Bet 3eeutiful" 
puts the late, great Bi lie 
Holiday at Nc. 42 cn I- ot Dan 
ClubPley.lt's theJazzsinger's 
first entry on an Eillboard 
singles :hart since May 12, 
1945, wren " _over Man (Oh 
Where Can You Be ?)" was 
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Lat 
Me Lew nto" be':one; his 
fourth dhart- topper, the most 
by any lead artkt n that 2- 
year -old cha-t. His thee 
previous No. is ec the list 
for a combined 51 weeks. 

Manin Sapp gets his first 
No. 1 on Hot Gospel Songs at 
billboard.biz, as'Tle.rer Woul 
Have Nade It" leaps S -1 with 
a gain Af 12E pl ay;. The five - 
spot jump is the tigç est leap 
to the summit sine Nielsen 
BDS began tracking gospel 
radio in April 23C5. 

CI-IARI 
B E AT 

»lf Carrie Urdavood was the 
sole season -'our "American Idol' 
contes ant to chart, it ;till would 
have been a .vorthethi e season. 
Until this week, -fist season 
yielded the fewestnumber of 
chart -worthy aria (rot counting 
the jus :- topple :ed si>th season, 
as the -inalists beyonc the top tu.o 
haven': even had achance to sign 
to labels yet). Thanks co the debut 
of fourth -season fitalst 
Constantine Maoulis :who uses 
just his first parr e on his self -tilled 
debut: on The Eillboad 200, 
seasor four 3t least now equals 
seasor two by producing four 
chart -north/ singers. 

»Fred Bronson a so reports on 
the return o' Chalo Khan to Hct 
R8B /1- ip -Hop Songs after an 
absen:e of mora tear 10 years as 
a lead artist 

a e 

Read =red Tronson 
every week at 
bil board.cem /fred. 
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UGK Keeps Hip -Hop On Top; ̀ Pepper' Bowls L.A. 
For the second week in a rove, the No. 1 

album on The Billboard 230 oelongs to 

an act tha: saw i-s fi -st chart ink under 
a different mon ker 15 years ago. The 
twist is we're taking about -wo differ- 
ent chart-toppers. 

This time, th ° throne belongs to the 
group that charted early as Under- 
ground Kingz,bul known For most of 
its career as LGK. With a career -best 
Nielsen SoundScan week, the rap duo 
replaces Comn-on at No. 1. 

Undergrol_id Kingz first dented 
Billboard's album :harts in late 1992, 
as "Too Hard t3 Swallow" went on to 
peak at No. 14 c i Top Heatseekers and 
No. 37 on Top F. &B1Hip -Hop Albums. 

Earlier in 19'2, the King? credited a 

single caLed "Something Good" to UGK. 

The duo reverted to those initials when 
1994 album "Supertight" reached stores. 

This marks UGK's fifth top 10 on 
Top R &B /Hip -Hop Albums, but its first 
No. 1 on that list, as well as its first top 
10 on The Billboard 200. 

The new "Underground Kingz" starts 
with 160,000 copies. Its previous best sales 

week ha?pened when 2001 set "Dirty 
Money" entered the big chart at No. 18 in 
late 2001 with an opener of 98,000, but 
its highest prior peak on that list belonged 
to 1996 album "Ridin' Dirty," which 
opened at No. 15 on 67,000 copies. 

With newcomer Plies starting at 
No. 2 (%,000 units), this marks the 
first time since the Sept. 17, 2005, 
issue -when albums by Kanye West 
and Tony Yayo bowed -that new rap 
entries owned The Billboard 200's top 
two slots. 

That will not be the case next issue, 
as the soundtrack to Disney Channel's 
"High School Musical 2" is warming 
up in the bullpen for what might be 
the largest sales week in the first eight 
months of 2007 (see story, page 6). 

NEW TOYS: Earlier this year, Linkin 
Park's Minutes to Midnight" became 
the first No. 1 album to be available in 

_. 

the Music Video Interactive forrr at. This 
issue's bow at No. 5 by the Jonas Broth- 
ers inaugurates another interactive con- 
figuration, as their Hollywood debut is 

available only on CDVU +. 

Discs from the new configiration 
play on normal CD players, but when 
launched on a computer, the new "Jonas 
Brothers" reveals printable nhotcs, 
videoclips, lyrics and album credits. 

The Jonas Brothers spent a week on 
The Billboard 200 with an earlier album. 
Exactly one year ago, the group's Day- 

light release through Columba, "It's 
About Time," entered at No. 91 with 
10,000 sold. This new self -titled outing 
sells 69,000 in its first week. 

IT WAS 40 YEARS AGO: The Holly- 
wood Bowl commemorated the 4Cth 
anniversary of the Beatles' "Sgt. Pep- 
per's Lonely Hearts Club Band' album. 
The Aug. 10 -i1 concerts fectured a 

start -to- finish performance of the 
album's playlist by Cheap Trick, with 
assists from Aimee Mann, Joan Os- 
borne, Gomez vocalist Ian Ball, B ?a- 

tles engineer Geoffrey Eme-ick and 
the Hollywood Bowl Orchestra, 
among others. 

Aside from drawing two sold -out 
crowds, the event attracted widespread 

I VI a I'I(e ̀  Watch `cll A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
DIGITAL 

1LBIMS ALBUMS' 
DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

This Week I.t Year 

Change 

8,039,0 JO 

8,274,0 JO 

-2.3% 

9,359,030 

-141% 

894,000 

892,000 

0.2% 

542,000 

64.9% 
Digital album sales ,e also counted withn album sales. 

15,232,000 

15,219,030 

0.1% 

10,489,000 

45.2% 

Weekly Album Sales (Minion Units) 
35 

30 

25 

20 

15 

10 

5 

0 J F M A M J J A B O N D 

coverage in Los Angeles newspapers and 
on evening newscasts. Consequently, 
the Fab Four's fabled album more than 
doubled its sales in the L.A. metro mar- 
ket, posting a 108% gain in that locale, 
according to Nielsen SoundScan. 

Los Angeles accounts for 13.3% of 
the album's sales during the tracking 
week, as the set bullets 24 -20 on Top Pop 

Catalog Albums. In the prior week, L.A. 

stores accounted for almost 7% of the 
album's U.S. sales. 

HIS MOVE: In these fast -changing 
times, if I reported the career transition 
of every longtime associate I know, I 

wouldn't have room here to analyze 
album sales. I make an exception for 
Larry Bole, who is exiting Warner Bros. 

in a label revamp after his remarkably 
long run of 28 years and five months, 
because our friendship even predates 
my Billboard tenure. 

Bole was a Cleveland -based regional 
marketing manager for most of the 
time I've known him, but he was a pro- 
motion man for the Bunny when we 
first met during my stint as music di- 
rector /announcer at a little jazz radio 
station in Columbus, Ohio. A class act 
since day one, I wish him the best in 
his next chapter. 

2006 2007 CHANGE 

OVERALL UNIT SALES 

Albums 325,478,000 
Digital Tracks 343,423,000 
Store Singles 2,544,000 
Total 671,445,000 
Album w/TEA' 359,820,300 

279,286,000 
507,684,000 

1,444,000 
788,414,000 
330,054,400 

-14.2% 

47.8% 

-43.2% 

17.4% 

-8.3% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'06 

'07 279.3 million 

SALES BY ALBUM FORMAT 

CD 

Digital 

Cassette 

J C@hN 

306,170,000 

17,938,000 

809,000 

561,000 

249,555,000 -18.5% 

28,907,000 61.1% 

207,000 -74.4% 

617,000 10.0% 

For week ends tg Aug. 12. 2007 Figures are rounded. 
Corrzilod from a national sample of retail store and rack 
sales reports =fleeted and provided by 

Year -To -Date Album 
Sales By Store Type 

150 million units 

'20 

90 

60 

30 

q11,3 

0- 
Indies Non- Mass 

traditional Merchant 

nielsen 
SoundScan 

Chain 
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ARTIST 
ILIFRIN1 8 NUMBER / DISTRIBUTING LABEL (PRICE, 

Title 

© ma 
Underground Kingz 

7 1 - 

10 

11 

12 

8 5 

2 - 

10 8 Ei. 
12 9 ® 

14 
1:1 

15 

16 

17 

18 

19 

20 

21 

22 

23 

6 

2E 

28 

27 

14 11 

13 13 

16 14 

15 12 

18 17 

11 3 

19 19 

17 10 

22 16 

25 38 

23 23 

21 15 

20 27 

CD33 45 83 

30 

31 

® 
33 

o 
35 

38 

37 

38 

39 

40 

41 

43 

44 

45 

46 

47 

50 

26 29 

27 25 

28 26 

31 33 

24 18 

35 39 

37 35 

38 21 

32 28 

36 30 

39 41 

40 31 

29 22 

45 53 

42 36 

46 42 

44 24 

47 48 

53 50 

54 65 

50 49 

PLIES 
- 'I-SEIDE A ,TIC 185340/AG (18-98) 

The Real Testament 

VARIOUS ARTISTS 
UNIVERS:. 'I' ONY B "IBA 009055 /UMRG (18.98) 

NOW 25 

MILEY CYRUS Hannah Montana 2 (Soundtrack) /Meet Miley Cyrus 
WALT DISNEY,HOLLYWO( 65 (23.98) 

JONAS BROTHERS Jonas Brothers 
HOLLYWOOD 000282 (18 

SOUNDTRACK 
NEW LINE 39089 (16.98. 

COMMON 
G. 0.0. D.'GEFFEN 008382)IGA (13.98) 

Hairspray 

Finding Forever 

FERGIE 
WILL I. AM/A&M/INTERSCOPE 007490/IGA (13.98) 

The Dutchess 

T.I. 
GRAND HUSTLE/ATLANTIC 2021721 /AG (18.98) 

T.I. Vs T.I.P. 

KORN 
VIRGIN 03878' (18 98) 

KIDZ BOP KIDS 
RAZOR 8 TIE 89151 (18.98) 

Untitled 

Kidz Bop 12 

LINKIN PARK 
MACHINE SHOP 44477 /WARNER BROS (18.98) V 

Minutes To Midnight 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428' UMRG (10 98) 

Back To Black 

SEAN KINGSTON 
BELUGA HEIGHTS /KOCH,EPIC 12999.90NY MUSIC (18.98) 

Sean Kingston 

NICKELBACK 
ROADRUNNER 618300 (18 98) C' 

All The Right Reasons 

TAYLOR SWIFT 
BIG MACHINE 120702 (18.98) 

Taylor Swift 

RIHANNA 
SRP /DEE JAM 0089681/IOJMG (13.98) 

Good Girl Gone Bad 

BON JOVI 
MERCURY/ISLAND 008902 /UMGN/IOJMG (13.98) 

Lost Highway 

MAROON 5 
A8M /OCTONE 008917/15A (18.98) 

It Won't Be Soon Before Long 

PRINCE 
NPG /COLUMBIA 12970 /SONY MUSIC (18 98) 

Planet Earth 

T PAI N 
CONVICT'NAPP, E rE 09719 /ZOMBA (18.98) 

PLAIN WHITE T'S 
FEARLESS 0003 . l'+',NOOD (11.98) 

Epiphany 

Every Second Counts 

BRAD PAISLEY 
ARISTA NASHVILL 11 SBN (18.98) 

5th Gear 

TIM MCGRAW 
CURB 78974 (18 9. 

AVRIL LAVIGNE 
RCA 03774/RMG (18.95 + 

KELLY CLARKSON 

MICHAEL BUBLE 

Let It Go 

The Best Damn Thing 

My December 

Call Me Irresponsible 

GREATEST 
GAINER 

SOUNDTRACK 
LT DISNEY 861426 12 98 

TIMBALAND 
...,LEG ELACKGROUND. INTERSCOPE 008594' IGA (13.98) 

DAUGHTRY 
RCA 88860/RMG (18.98) 

SOUNDTRACK 
WALT DISNEY. 861698 (18.98)'4, 

MARC ANTHONY 
SONY BMG NORTE 11824 (16.98) 

THE WHITE STRIPES 
THIRD MAN 162940' /WARNER BROS. (18.98) 

JUSTIN TIMBERLAKE 
JIVE 88062')ZOMBA (18.98) 

FABOLOUS 
DESERT STORM /DEF JAM 0081621/IDJMG (13.98) 

COLBIE CAILLAT 
UNIVERSAL REPUBLIC 009219 /UMRG (10.98) 

High School Musical 0 1 ' 

Timbaland Presents Shock Value 

Daughtry 

Hannah Montana 

El Cantante (Soundtrack) 

Icky Thump . 
FutureSex /LoveSounds © . 

From Nothin' To Somethin' 111 
Coco 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

TOBY KEITH 
SHOW DOG NASHVILLE 005 (18.98) 

ALY & AJ 
HOLLYWOOD 162642 (18.98) 

Some Hearts 

Big Dog Daddy 

Insomniatic 

NE-Y0 
DER JAM 0086971/IDJMG (13.98) 

THE SMASHING PUMPKINS 
MARTHA'S MUSIC /REPRISE 138620 /WARNER BROS. (18.98) 

FUEL 
EPIC 00952 /SONY MUSIC (17.98) 

PARAMORE 
FUELED BY RAMEN 159612/AG (13.98) 

R. KELLY 
JIVE 08537/ZOMBA (18.98) 

BIG & RICH 
WARNER BROS. (NASHVILLE) 43255/WRN (18.98) 

ROBIN THICKE 
STAR TRAK /INTERSCOPE 0061461/IGA (13.98) 

RASCAL FLATTS 
LYRIC STREET 185075 /HOLLYWOOD (18.98) 

MICHAEL W. SMITH 
REUNION 10109 (17.98) 

Because Of You 

Zeitgeist 

Angels & Devils 

RIOT! 

Double Up 

Between Raising Hell And Amazing Grace 

The Evolution Of Robin Thicke 

Me And My Gang 

Stand 

Singer, Nho 

turns 20 in 

November, 

debits with 

11,000 cn the 

strengte of her 

"Whine Up" 

single. The song 

rises 46 -44 on 

The Billboard 

Hot 100. 

Drowning Pool 

charts for the 

first Lime since 

2004, selling 

10,000. Ryan 

McCombs is 

now the third 

person to front 

the band. 

Former 

"American Idol" 

contestart- 

and current 

"Bold and the 

Beautiful" co- 

star -bows with 

his self -tiled 
solo debut 

(9,000). 

Metal quartet, 

currently on the 

road with the 

Vans Warped 

tour, sees its , 

sophomore 

album enter 

with 9,000 sold. 

SUGARLAND 
MERCURI = 1 UMGN 113 98) 

Enjoy The Ride U 
GWEN STEFAN! The Sweet Escape 

Band returns 

with its fourth 

studio set, a 

new singer 

(Toryn Sreen) 

and a new 

drummer 

(Tommy 

Stewart). 

Album starts 

with 15,000. 

tiB W tit, C tit, 
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L. SUM 41 
h ISLAND 008987/IDJMG (13.981 

51 

52 

57 
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61 

m 
63 

o 
65 

66 

67 

68 

89 

71 

72 

o 
74 

m 
76 

77 

78 

m 
80 

82 

CD 
84 

85 

86 

87 

88 

89 

90 

91 

92 

34 7 

41 20 

59 71 

51 52 

PRICE) 

Title 

Underclass Hero 

BILLY RAY CYRUS 
'ISNEY 000707 (18.981 

Home At Last 

PINK 
.IZOMBA (18-981 D 

I'm Not Dead 

AKON 
UPFRONT SRC /UNIVERSAL MOTOWN 0079081 : UMRG (13.98) 

Konvicted 

ClkiSLIGHTLY STOOPID 
STOOPID 01 (15.98) 

63 61 10 

Chronchitis 

VARIOUS ARTISTS 
SIDEONEDUMMY 1331 (9.98) 

Vans Warped Tour: 2007 Tour Compilation 

e 

29 

6 

© f 

55 

57 62 ® FALL OUT BOY 
FUELED BY RAMEN/ISLAND 008109/IDJMG (13 98) 

®111 
mBOYS LIKE GIRLS 

COLUMBIA 05572 /SONY MUSIC (11.98) 

SOUNDTRACK 
CANVASBACK /SONY MUSIC SOUNDTRAS 10586 /COLUMBIA (13.98) 

VELVET REVOLVER 
RCA 88859 VMS (18.98) 

31 

Infinity On High 1 

KAT DELUNA 
EPIC 04023/SONY MUSIC (13.98) 

66 

61 

49 

57 

82 

47 

58 55 

56 541 

72 80 

64 

60 

80 

85 

64 

58 

86 

92 

68 63 

67 

9 Lives 

Boys Like Girls 

Once 

Libertad 

OKKERVIL RIVER 
JAGJAGUWAR 110` (15.98) 

SPOON 
MERGE 295' (15.98) 

The Stage Names 

Ga Ga Ga Ga Ga 

DROWNING POOL 
ELEVEN SEVEN 140 (15 98) 

JASON ALDEAN 
BROKEN 80W 7047 (17.98) 

Full Circle 

Relentless 

®FLYLEAF 
ABM / OCTONE 6500053GA (9.98) 

LIFEHOUSE 
GEFFEN 009153 IGA (13.98) 

51 

55 

60 

5 

62 

le 

64 

Flyleaf as 

Continuum 2 

One - X 5 

Them Vs. You Vs. Me 31 

Rockstar Mentality 11 

Who We Are 

JOHN MAYER 
AWARE /COLUMBIA 79019' /SONY MUSIC (18.98) 

THREE DAYS GRACE 
JIVE 83504/ZOMBA (18.98) 

FINGER ELEVEN 
WIND -UP 13112 (18.98) 

SHOP BOYZ 
ONDECK UNIVERSAL REPUBLIC 009138. /UMRG (13.98) 

74 

®CHRISETTE MICHELE 
DEF JAM 008774 /IDJMG (10.98) 

®0 THIRD DAY 
ESSENTIAL 10839 (18.98 CD /DVD)1AT 

71 66 m BEYONCE 
COLUMBIA 909204 / SONY MUSIC (18.98) 

CONSTANTINE 
6TH PLACE 10'2 98) 

®BONE THUGS -N- HARMONY 
FULL SURFACE I'. ;:'COPE 008209' /IGA (13.98) 

75 

87 

77 

92 

86 

62 84 

105 - 

90 166 

65 51 

83 67 

89 76 

43 - 

30 - 

88 81 

79 77 

70 46 

93 76 89 

94 55 43 

95 91 88 

96 69 34 

97 93 91 

98 96 107 

99 74 59 

101 98 

I Am 29 

Chronology, Volume Two: 2001 -2006 73 

B'Day 

Constantine 

Strength & Loyalty 

60 
CORINNE BAILEY RAE 
CAPITOL 66361 (12 98) 

Corinne Bailey Rae 

HINDER 
UNIVERSAL REPUBLIC 005390/UMRG (13.98) 

NELLY FURTADO 
MOSLEY /GEFFEN 006300' /IGA (13.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

Extreme Behavior 

Loose 

Greatest Hits Vol 2: Reflected 

THROWDOWN 
TRUSTKILL 94 (13.98) 

Venom & Tears 

ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

SOUNDTRACK 
GEFFEN /MGA 009481/IGA (10.98) 

JOSH GROBAN 
143 /REPRISE 44435 WARNER BROS. (18 98) /6 

Elliott Yamin 

Bratz 

Awake 2 

4 

If You're Going Through Hell 3 

© 1 

75 

2 

2 

at 

3 

INTERPOL 
CAPITOL 76538' (18.98) 

Our Love To Admire 

RODNEY ATKINS 
CURB 78945 (18.98) 

OZZY OSBOURNE 
EPIC 05334/SONY MUSIC (18.98) 

MANDISA 
SPARROW 85720 (17.98) 

Black Rain 3 

True Beauty 43 

30 

40 

THE STARTING LINE 
VIRGIN 53613 (12.58) 

Direction 

KEITH URBAN 
CAPITOL NASHVILLE 77087 (18.98) 

Love, Pain & The Whole Crazy Thing 3 

VARIOUS ARTISTS 
RAZOR & TIE 89163 (18.98) 

VELLOWCARD 
CAPITOL 98153 (16.98) 

Monsters Of Rock: Platinum Edition 

Paper Walls 

KENNY CHESNEY 
BNA 72960 /SBN (18.98) 

PAUL MCCARTNEY 
MPL HEAR 30348 /CONCORD (18 98) 

7? 

13 

The Road And The Radio © 1 

Memory Almost Full 3 

FEIST 
CHERRYTREE POLYDOR /INTERSCOPE 008819/IGA (10.98) 

TEGAN AND SARA 
VAPOR /SIRE 257532 /WARNER BROS. (13.98) A) 

BUCKY COVINGTON 
LYRIC STREET 002930 /HOLLYWOOD (18.98) 

The Reminder 16 

The Con 34 

Bucky Covington 4 

MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. (18.98) 

The Black Parade 2 

SOUNDTRACK 
WARNER BROS. 220348 (13.98) 

ALISON KRAUSS 
ROUNDER 610555 (17 98) 

Transformers: The Album 21 

A Hundred Miles Or More: A Collection 10 

THE BILLBOARD 200 ARTIST INDEX BONJOONY 18 

30 SECONDS TO MARS ' : ALT & AJ 39 BEASTIE BOYS 136 
BOYS LIKE GIRLS 34 

MARC ANTHONY 32 THE BEATLES 101 
BREAKING BENJAMIN ..727 

RYAN RYAN ADAMS RODNEY ATKINS 86 DIERKS BENTLEY ....153 
MICHAEL BUBLE 27 

TRACE ADKINS 187 AVENTURA 150 BEYONCE 74 
BUCKGHEflRV 117 

AKON 54 BIG & RICH 45 

JASON ALDEAN 65 ' CORBIN BLEU 145 COLBIE CA1LLAT 36 
GARY ALLAN 177 BAD RELIGION 169 EVANS BLUE .....152 CAMILA 128 
LILY ALLEN ...140 SARA RAREILLES ....186 ANDREA BOCELLI ....163 BRANDI CARLILE 173 
THE ALMOST 159 BARLOWGIRL 120 BONE THUGS -N- JASON MICHAEL 

CARROLL 176 MILEY CYRUS 4 

CASTING CROWNS ...200 
CELTIC WOMAN 158 .1111111111101111111111111. 

KENNY CHESNEY 93 DADDY YANKEE,...., 139 

ERIC CHURCH 180 SHOP BOYZ 71 

CIARA 175 DAUGHTRY 30 

KELLY CLARKSON 26 KAT DELUNA 58 

COMMON 7 DEVILDRIVER .......111 
CONSTANTINE 75 DJ KHALED 137 

BUCKY COVINGTON .. ..97 DROWNING POOL 64 

BILLY CURRINGTON .166 HILARY DUFF 191 

BILLY RAY CYRUS 52 

EVANESCENCE 193 

FABULOUS 
OUT BOY 57 

FANTASIA ... 184 

FEIST 95 

FERGIE 8 

VICENTE FERNANDEZ _170 
A FINE FRENZY 131 

FINGER ELEVEN 70 

ELLA FITZGERALD ....102 
FLIGHT 07 THE 

CONCHORDS 126 
FLYLEAF 66 
THE FRAY ....., 132 
FUEL 42 

NELLY FURTADO 79 

JOSH GROBAN 
CLASS HEROES.. .114 

HECTOR LAVOE . ...144 
HELLYEAH 149 

HINDER 78 

ENRIQUE ENRIQUE IGLESIAS 
INCUBUS 138 
INTERPOL . .85 

ALANJACKÖ 

ELTON JOHN 141 

JONAS BROTHERS 5 

NORAH JONES 185 

TOBY KEITH 

R. KELLY 44 
KIDZ BOP KIDS 11 

SEAN KINGSTON 14 

KORN 10 

ALISON KRAUSS 100 

111111.11 
MIRANDA LAMBERT ..148 
AVRIL LAVIGNE 25 
TRACY LAWRENCE 122 
JFEHOUSE 67 
LINKIN PARK 12 
LITTLE BIG TOWN 112 

LLOYD 163 

MANDISA 
MANSON .. .135 

MAROON 5 ....,..... 19 

JOHN MAYER ea 
MARTINA MCBRIDE ...121 
PAULMCCARTNEY 94 
TIM MCGRAW 24, 80 
CHRISETTE MICHELE ..72 
MIKA 115 
MODEST MOUSE 146 
GRUPO MONTEZ DE 

DURANGO 123 

MONTGOMERY 
GENTRY 167 

50 Go to www.billboard.biz for complete chart data Data for week of AUGUST 25, 2007 CHARTS LEGEND on Page 64 
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HC)'l' 100 AIRPLAY. 

o 
o 

TITLE 
á3 3á ARTIST (IMPRINT / PROMOTION LABEL) 

BIG GIRLS DON'T CRY 

3 14 

3 2 13 

4 5 11 

o 
6 

o 
O 
9 

7 9 

4 19 

6 12 

9 9 

FERGIE (WILL.I.AM /A&M /INTERSCOPE, 

MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJPAG) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

BARTENDER 
T -PAIN FEAT. ANON (KONVICT /NAPPY BOY /JIVE /ZOMBAI 

THE WAY I ARE 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSCOPE! 

UMBRELLA 
RIHANNA FEAT. JAY. ?SRP /DEF JAM /IDJMG) 

HEY THERE DELILAH 
PLAIN WHITE TO (FEARLESS /HOLLYWOOD) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

8 23 BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT (NAPPY BOY;JIVEZOMBA) 

LET IT GO 
KEYSHIA COLE (IMANI /GEFFEN 

13 9 

12 13 

12 11 12 

13 14 9 

14 15 18 

15 16 20 

16 19 49 

17 18 20 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS JAPAG) 

DO YOU 
NE -TO (DEF JAM /IDJMG) 

HOME 
DAUGHTRY (RCA /RMG) 

MAKES ME WONDER 
MAROON 5 (A&M /OCTONE /INTERSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

WHEN I SEE U 
FANTASIA (J /RMG) 

26 5 
CRANK THAT (SOULJA BOY) 
SOULJA BOY (COLLIPARK/INTERSCOPE) 

19 20 15 

20 10 20 

27 5 

22 17 16 

23 21 17 

24 24 9 

25 25 34 

CD 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK /UNIVERSAL REPUBLIC) 

WHO KNEW 
PINK (LAFACE / ZOMOA) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS/EPIC/KOCH) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (ONE) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. ANON INTERSCOPEI 

tf,E TITLE 
..á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

26 23 18 

27 22 15 
SAME GIRL 
R. KELLY DUET WITH USHER (JIVE, ZOMBA) 0 29 10 
THESE ARE MY PEOPLE 
RODNEY ATKINS (CURB) 0 

37 4 
LOVESTONED 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

O 32 8 

33 7 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

BECAUSE OF YOU 
REBA MCENTIRE DUET WITH KELLY CLARKSON (MCA NASHVILLE) 

40 4 
STRONGER 
KANYE WEST (ROC- A -FE {L . ?II' ., " II'I' 

33 28 12 

34 34 23 

45 3 

36 31 21 

o 39 4 

38 30 14 

39 36 10 

O 49 3 

CD 48 4 

Q 46 10 

O 54 3 

44 43 19 

Q 51 3 

o 55 6 

47 44 10 

48 42 1-1 

o 
52 4 

64 2 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

U + UR HAND 
PINK (LAFACE /ZOMBA) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

GET IT SHAWTY 
LLOYD THE INC. /UNIVERSAL MOTOWN 

TAKE ME THERE 
RASCAL FLATTS (LYRIC STREET) 

I TOLD YOU SO 
KEITH URBAN (CAPITOL NASHVILLE) 

A DIFFERENT WORLD 
BUCKY COVINGTON (LYRIC STRI. i. 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT SRC UNIVERSAL MOTOWN) 

PROUD OF THE HOUSE WE BUILT 
BROOKS & DUNN 

( 
ARISTA NASHVILLE) 

UNTIL THE END OF TIME 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS EPIC KOCH) 

WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

CANT LEAVE 'EM ALONE 
CIARA FEAT. 50 CENT IL / -I ZOMBA) 

FIRST TIME 
LIFEHOUSE (5H 

LIKE THIS 
MIMS ¡CAPITOL) 

I NEED YOU 
TIM MCGRAW WITH FAITH HILL ?C. 

LOVE ME IF YOU CAN 
TOBY KEITH (SHOW DOG NASHVILLE:. 

YOU KNOW WHAT IT IS 
T.I. FEAT- WYCLEF JEAN IGRANO HURT? I AI LAN11C1 

1.305 stations comprised of top 40, adult contemporary, R &B /hip -hop, country. roc x, gospel. smooth 1007. Latin. and Christian formats 
are electronically monitored 24 hours a day. 7 days a week. This data is used to compile ?he Billboard Hot 100. 

MI AUG 

AI)lJ ur -I-c)P 40 rM 

o 
TITLE 
ARTIST ?IMPRINT / PROMOTION L,LI, 

HEY THERE DELILAH 
PLAIN WHITE TO (FEARLESS /HOLLYWOOD Irr 

MAKES ME WONDER 
MAROON 5 RSCOPE) 

2 2 2E 

3 1 18 

4 114 

5 15 

6 31 

10 4 

8 7 31 

9 8 20 

HOME 
DAUGHTRY 

BIG GIRLS DON'T CRY 
FERGIE (WILL. I. AM. ASO INTERSCOPE) 

FIRST TIME 
LIFEHOUSE (GEFFENI 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC(LIVA? 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMA /ATLANTIC( 

THE SWEET ESCAPE 
GWEN STEFAN? FEAT. ANON IINTERSCOPE) 

t*7 

L*T 

ttr 

(YOU WANT TO) MAKE A MEMORY It, BON JOUI IMERCURY'ISLANO IDJMG? 

411) 
12 13 

BEFORE FPS TOO LATE (SAM AND MIKAELAS THEME) itr GOD GOO DOLLS (WARNER BROE 

11 9 39 U + UR HAND 
PINK (LAFACE 70MI.. 

13 8 WHO KNEW FW 

PINK (LAFACE'ZOMB,. 

13 11 34 
IF EVERYONE CARED 
NICKELBACK (ROADRUNNER 'ATLANI IC 'LAVA) e 16 

15 14 11 

17 4 

18 16 

20 !1 

41:) 
24 9 

`AEY/ 
23 9 

22 12 

22 21 "6 

23 19 19 

O 25 4 

O 27 6 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/HMG) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBIL. 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN. ISLA. 

DIG 
INCUBUS (IMMORTAL /EPIC) 

4 IN THE MORNING 
GWEN STEFAN? ( INTERSCOPE) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

ALL AT ONCE 
THE FRAY (EPIC) 

IF YOU'RE GONNA LEAVE 
EMERSON HART )P.' 

WHAT I'VE DONE 
LINKIN PARK WARNER SHUN .I 

FACE DOWN 
THE RED JUMPSUIT APPARATUS ¡VIRGIN. 

DREAMING WITH A BROKEN HEART 
JOHN MAYER ¡AWARE /COLUMBIA? 

BUBBLY 
COLBIE CAILLAI I UNIVERSAL RE PULE IL 

L7 

Á 

GJHOT I)ICaIIAI_ SC)VCaS,,, 

TITLE 3 ó ARTIST (IMPRINT I PROMOTION LABEL) 

3 #1 BEAUTIFUL GIRLS 
3 WKS SEAN KINGSTON (BELUGA HEIGHTS/EPIC/KOCH) 

2 3 
STRONGER 

- KANYE WEST (ROC -A FELLA /DEF JAM /IDJMG) 

3 10< 
THE WAY I ARE 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

4 5 17 

5 3 19 

BIG GIRLS DON'T CRY 
FERGIE (WILL .I.AM /A &Mr INTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE T'S (FEARLESS /HOLLYWOOD) 

14 2 
ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

7 7 8 

a12 5 

9 10 

10 6 12 

11 8 4 

W 
13 13 10 

14 I1 12 

1E 

15 16 

10 7 

18 12 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

CRANK THAT (SOULJA BOY) 
SOULJA BOY (COLLIPARK /INTERSCOPE) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

UMBRELLA 
RIHANNA FEAT. JAY -1 (SRP /DEF JAM /IDJMG) 

SORRY, BLAME IT ON ME 
AKON )KONVICT/UPFRONT /SRC /UNIVERSAL MOTOWN) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

BARTENDER 
T -PAIN FEAT. ANON (KONVICT /NAPPM BOYUIVEZOMBA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ )ONDECK /UNIVERSAL REPUBLIC) 

ROCKSTAR 
NICKELBACK ( ROADRUNNER) 

POTENTIAL BREAKUP SONG 
ALY & Ai (HOLLYWOOD) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

26 6 WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA AMA) 

.1 S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

20 17 14 

22 19 

22 19 5 

23 23 18 

O - 

O 27 3 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

WHAT I'VE DONE 
LINNIN PARK (MA¡ n WARNER BROS.) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N- SLIDE /ATLANTIC) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

IF YOU'RE READING THIS 
TIM MCGRAW (CURB) 

HOLD ON 
JONAS BROTHERS (HOLLYWOOD) 

_Y E TITLE 
á ; 3 ARTIST (IMPRINT / PROMOTION LABEL) 

A 
WHO KNEW 
PINK (LAFACETOMBA) 

ís-3 

a 
m 25 10 

FIRST TIME 
LIFEHOUSE 

( 
GEFFEN) 

28 16 2L 
GIRLFRIEND 
AVRIL LAVIGNE IRCA /RMGI 

29 20 3 
CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA RMG, 

31 

32 

33 28 24 

34 31 9 

_ 

29 116 

49 5 

34 14 

40 9 

36 32 

30 9 WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

21 12 
BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

24 14 

38 

o 
40 

41 37. 22. 
TAYLOR SWIFT (BIG MACHINE) 

42 35 28 

GWG TITLE 
3 3 ARTIST (IMPRINT / PROMOTION LABEL) 

5Y 39 48 

52 5 

83S 33 7 

_ 1 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICTTJAPPY BOY /JIVE'ZOMBA) 

MAKE ME BETTER 
FABOLDUS FEAT. NE -YO (DESERT STORRDEF JAM /IDJMG) 

THE PRETENDER 
F00 FIGHTERS (ROSWELL(RCA /RMG) 

MAKES ME WONDER 
MAROON 5 (A &M'OCTONE /INTERSCOPE) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

THE SWEET ESCAPE 
GWEN STEFAN? FEAT. AKON (INTERSCOPE) 

TEARDROPS ON MY GUITAR 

60 4 

CD 62 

73 2 

o 56 a 

1 

as 41 3 

49 38 5 

'v.Ell; 61 9 

GLAMOROUS 
FERGIE FEAT. LUOACRIS (WILLJ.AM/A &M /INTERST,I, 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPEATER.) 

BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

MAKES ME HAPPY 
DRAKE BELL (UNIVERSAL MOTOWN) 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST ?WALT DISNEY, 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.. 

LET IT GO 
KEYSHIA COLE FEAT MISSY ELLIOTT & LIL KIM (IMANI/GEFFEN, 

EVERYTHING 
MICHAEL BUGLE (143 REPRISE) 

I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

55 43 5 

56 46 10 

57 44 23 

58 51 10 

1 

60 45 17 

61 47 24 

62 54 7 

63 42 10 

64 48 4 

65 53 6 

66 57 16 

:_:67 55 12 

© 
69 

7 
72 50 4 

67 2 

59 19 

72 5 

65 27 

73 66 30 

74 56 25 

75 63 9 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE. 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BUSS -EPIC) 

INTL PLAYERS ANTHEM (I CHOOSE YOU) 
UGH FEAT. OUTKAST (UGK /JIVE / ZOMBA) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN/ATLANTIC(LAVA, 

LIKE THIS 
MIMS (CAPITOL) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE / ZOMBA) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

1973 
JAMES BLUNT (CUSTARD /ATLANTIC) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

HOME 
GAUGHTRY (RCA /RMG) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (BNAI 

LIP GLOSS 
LIL MAMA (JIVE'ZOMBA) 

YOU CANT STOP THE BEAT 
CAST OF HAIRSPRAY (NEW LINE) 

SAME GIRL 
R. KELLY DUET WITH USHER I. IIVE "OMB. 

LOST IN THIS MOMENT 
BIG & RICH 

4 IN THE MORNING 
GWEN STEFAN? 

APOLOGIZE 
TIMBALAND / LE) 'BLACKGROUND INTFRSCOPEI 

GIVE IT TO ME 
TIMBALAND IMOSLEYiBLACKGROUND(INTERSC.':' 

YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE ATLAII I I. 

DON'T STOP BELIEVIN' 
JOURNEY (LEGACY'COLUMBIA) 

READY, SET, DON'T GO 
BILLY RAY CYRUS (WALT DISNEY) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER /ATLANTIC -LAVA) 

U + UR HAND 
PINK I AFACE /ZOMBAI 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE RUFF RIVERS (Alf EN. 

AI)lJ1a' 
PA CONTEMPORARYM 

o 
2 2 20 

3 3 50 

4 5 17 

5 6 43 

6 4 44 

7 7 17 

O 8 7 

11 13 O 
10 9 45 

® 
m 
® 

12 18 

14 9 

15 13 

14 13 22 

O 16 21 e 18 5 

e 19 6 

18 17 10 

e 20 12 

20 21 9 

® 24 2 

22 23 10 

O 25 4 

o 26 6 

25 27 7 

TITLE 
ARTIST '.I PROMOTION LABEL) 

HOME 
DA(IGIITRY A RMG) 

EVERYTHING 
MICHAEL BUGLE '. 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER _ AMBIA) 

THE SWEET ESCAPE 
GWEN STEFANI FEAT. AKON ( INTERSCOPE 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

CHASING CARS 
SNOW PATROL (POUF' E ILRSCOPE) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD IAl I'.I ,HVILLERit. 

BIG GIRLS DON'T CRY 
FERGIE (WILLIAM, A&M IN I RSCOPI 

MAKES ME WONDER 
MAROON 5 A5- .u- ,r III'" -. 
STREETCORNER SYMPHONY 
ROB THOMAS 

LITTLE WONDERS 
ROB THOMAS A7L AN IILI 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI Al) I.. -'ll'. II; 

MY WISH 
RASCAL FLATTS ¡LYRIC STREET HOLLYWOOD? 

FEBRUARY SONG 
JOSH GRABAN 43 REPRISE) 

ANYWAY 
MARTINA MCBRIDE (RCA NASHVILLE) 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

EVER PRESENT PAST 
PAUL MCCARTNEY )MPL'HEAR /CONCORD) 

IF EVERYONE CARED 
NICKELBACK (ROADRUNNER(ATLANIIC LAVA) 

HEAVEN KNOWS 
TAYLOR HICKS ( ARISTA AMC¡ 

LOST IN THIS MOMENT 
BIG & RICH (WARNER BROS (NASHVILLE) WARNER BROS I 

LEMONADE 
CHRIS RICE (INO /COLUMBIA) 

NO ONE IS TO BLAME 
KATRINA CARLSON WITH HOWARD JONES )KATAPHONICI 

BEST OF ME 
CHRISETTE MICHELE (DEF JAM IDJMG) 

CHANGES 
LAREAU )WARRIORI 

1i 

1*f 

T 

MODERN ROCK.. 
era 

TITLE 
ís-3 3 8 ARTIST (IMPRINT - PROMOTION LABEL) 

o 2 26 
PARALYZER 
FINGER ELEVEN (WIND -UP) 

2 1 16 
ICKY THUMP 

THE WHITE STRIPES (THIRD MAN. WARNER BROS I 

o 16 2 

4 12 

5 9 

6 3 19 

7 6 13 

8 7 23 

9 8 24 

10 9 30 

THE PRETENDER 
FAA FIGHTERS (ROSWELL /RCA/RMG) 

NEVER TOO LATE 
THREE DAYS GRACE (JIVE,ZOMBA) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

WHAT I'VE DONE 
LINKIN PARK ?WARNER BROS.) 

TARANTULA 
THE SMASHING PUMPKINS (MARTHA'S MUSIC REPRISE) 

SAY THIS SOONER NO ONE WILL SEE THINGS THE WAY 1 001. 

THE ALMOST. (TOOTH & NAIL/VIRGINI 

HEY THERE DELILAH 
PLAIN WHITE TO (FEARLESS HOLLYWOOD) 

FOREVER 
PAPA ROACH (EL TONAL'GEFFEN) O 

11 14 
THE HEINRICH MANEUVER 
INTERPOL (CAPITOL) e 

12 15 
SUPERMASSIVE BLACK HOLE 
MUSE (WARNER BROS) 

O 10 26 
ALL THE SAME 
SICK PUPPIES (AMR; VIRGIN) 

15 9 

15 13 13 

16 17 31 

e 
tlr° 

19 

19 10 

25 6 

14 16 

22 6 

21 20 11 

+~ 23 12 

23 24 12 

25 18 12 

26 5 

OIL AND WATER 
INCUBUS (IMMORTAL /EPIC) 

TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

BREATH 
BREAKING BENJAMIN (HOLLYWOOD) 

ALL AROUND ME 
FLYLEAF (AHD) , OCTONE /INTERSCOPE) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN ATLANTIC LAVA- 

CAPITAL G 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

STRAIGHT LINES 
SILVERCHAIH ELEVEN ILG.(ATLAN TIC LANAI 

FAMOUS 
PUDDLE OF MUDO (FLAWLESS /GEFFEN) 

FAR BEHIND 
SOCIAL DISTORTION ITIME BOMB, 

EVOLUTION 
KORN (VIRGIN) 

STIFF KITTENS 
BERGE AUDIO (INTERSCOPE) 

SHE BUILDS QUICK MACHINES 
VELVET REVOLVER ilAYA R71G, 

1r 

t 

1 
Ll 

í 

t 
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3 3 12 
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SoundScan 

TITLE 
3ó ARTIST 

2 2 1? 

O 4 13 

4 3 21 

19 

Ile 
4!) 

ast 

EDm g 

13 2O 

23 10 

20 4 

21 12 

28 9 

65 3 

16 21 

25 4 

24 36' 

35 5 

33 144 

29 49' 

31 31 15 

32 26 28a 

33 30 24% 

27 24. 

37 10 

36 19; 

32 7 

40 5 

41 

38':: 
S1 

34 33 

42 

55 3 

60 3 

45 -5 

43 3't 

- l'; 

49 3 

44 1i2 1i 

Ing 

CD 

46 

El 
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BEAUTIFUL GIRLS 
SEAN KINGSTON 

BIG GIRLS DON'T CRY 
FERGIE (WILL.I.AM /A &M/INTERSCOPE) 

THE WAY I ARE 
TIMBALAND (MOSLEY/BLACKGROUNDONTERSCOPE) 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

UMBRELLA 
RIHANNA FEAT. JAY -Z (SAP /DEE JAM /IDJMG) 

STRONGER 
KANYE WEST (ROC- A- FELLA/DEF JAM /IDJMG) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

WHO KNEW 
PINK (LAFACE/ZOMBA) 

SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

BARTENDER 
TPAIN FEAT. AEON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

LOVESTONED 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ ( ONDECK/UNIVERSAL REPUBLIC) 

THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

MAKES ME WONDER 
MAROON 5 (ABM /OCTONE /INTERSCOPE) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

MAKE ME BETTER 
FABULOUS FEAT. NE -TO (DESERT STORM /DEE JAM /IDJMG) 

AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH/INTERSCOPE) 

REHAB 
AMY WINEHOUSE (UNIVERSAL REPUBLIC) 

WHAT TIME IS IT 
HIGH SCHOOL MUSICAL 2 CAST (WALT DISNEY) 

U + UR HAND 
PINK (LAFACE/ZOMBA) 

CRANK THAT (SOULJA BOY) 
SOMA BOY (COLLIPARK/INTERSCOPE) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA/ARISTA NASHVILLE /RMG) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

HOME 
DAUGHTRY (RCA/RMG) 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/RMG) 

EASY 
PAULA DEANDA FEAT. 80W WOW (ARISTA/RMG) 

WHAT EVE DONE 
LINKIN PARK (WARNER BROS.) 

POTENTIAL BREAKUP SONG 
ALY 8 M (HOLLYWOOD) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N -SLIDE /ATLANTIC) 

LIKE THIS 
MIME (CAPITOL) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YUNG BOSS /EPIC) 

4 IN THE MORNING 
GWEN STEFANI ( INTERSCOPE) 

GET IT SHAWTY 
LLOYD (THE INC. /UNIVERSAL MOTOWN) 

S.O.S. 
JONAS BROTHERS (HOLLYWOOD) 

OVER YOU 
DAUGHTRY (RCA/RMG) 

I GOT IT FROM MY MAMA 
WILLIAM (WILL.I.AM/INTERSCOPE) 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

CYCLONE 
BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

IF YOU'RE READING THIS 
TIM MCGRAW (CURB) 

HOLD ON 
JONAS BROTHERS (HOLLYWOOD) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE/ATLANTIC) 

3 We ARTIST (IMPRINT ' PROMOTION LAOGL 

WAKE UP CALL 
MAROON 5 (ABM /OCTONE /INTERSCOPE) 

75 3 

53 10 

48 17 

54 10 

46 24 

56 50 25 

52 22 

11:1 
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93 82 24 

1 

81 7 
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76 12 
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TEENAGERS 
MY CHEMICAL ROMANCE (REPRISE) 

NEVER AGAIN 
KELLY CLARKSON (RCA/RMG) 

PARALYZER 
FINGER ELEVEN (WIND -UP) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

POP, LOCK & DROP IT 
HUEY (RITZ COMMITTEE /JIVE / ZOMBA) 

THE PRETENDER 
F00 FIGHTERS (ROSWELL/RCNRMG) 

BECAUSE OF YOU 
NE -TO (DEE JAM /IDJMG) 

TIME AFTER TIME 
UUIETDRIVE (RED INK/EPIC) 

BUBBLY 
COLBIE CAILLAI (UNIVERSAL REPUBLIC) 

LET IT GO 
KEYSHIA COLE FEAT. MISSY EWOTT A Lk KIM (IMANVGEFFEN) 

DON'T MATTER 
AEON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

TEARDROPS ON MY GUITAR 
TAYLOR SWIFT (BIG MACHINE) 

BED 
J. HOLIDAY (MUSIC LINE/CAPITOL) 

BLEED IT OUT 
LINKIN PARK (WARNER BROS.) 

DO IT 
NELLY FURTA00 (MOSLEY /GEFFEN) 

MAKES ME HAPPY 
DRAKE BELL (UNIVERSAL MOTOWN) 

BETTER THAN ME 
HINDER (UNIVERSAL REPUBLIC) 

EVERYTHING 
MICHAEL RUBLE (143 /REPRISE) 

I NEED YOU 
TIM MCGRAW WITH FAITH HILL (CURB) 

CLOTHES OFF!! 
GYM CLASS HEROES (DECAYDANCGEUELED BY RRAUVATLNOICMVA) 

INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
UGK FEAT. OUTKAST (UGK/JIVE /ZOMBA) 

LIP GLOSS 
LIL MAMA (JIVE /ZOMBA) 

LAST NIGHT 
DIDDY FEAT. KEYSHIA COLE (BAD BOY /ATLANTIC) 

MISERY BUSINESS 
PARAMORE (FUELED BY RAMEN /ATLANTIC /LAVA) 

NOBODY'S PERFECT 
HANNAH MONTANA (WALT DISNEY) 

1973 
JAMES BLUNT (CUSTARD /ATLANTIC) 

NEVER WANTED NOTHING MORE 
KENNY CHESNEY (GNU) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

YOU CANT STOP THE BEAT 
CAST OF HAIRSPRAY (NEW LINE) 

LOST IN THIS MOMENT 
BIG 8 RICH (WARNER BROS. (NASHVILLE)/WRN) 

APOLOGIZE 
TIMBALAND (MOSLEY /BLACKGROUNO /INTERSCOPE) 

YOU KNOW WHAT IT IS 
T.I. FEAT. WYCLEF JEAN (GRAND HUSTLE /ATLANTIC) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE/RUFF RYDERS /GEFFEN) 

I TRIED 
BONE THUGS -N- HARMONY (FULL SURFACE / INTERSCOPE) 

READY, SET, DON'T GO 
BILLY RAY CYRUS (WALT DISNEY) 

I DON'T WANNA BE IN LOVE (DANCE FLOOR ANTHEM) 
0000 CHARLOTTE (DAYLIGHT /EPIC) 

UNDENIABLE 
MAT KEARNEY (AWARE /COLUMBIA) 

ONLINE 
BRAD PAISLEY (ARISTA NASHVILLE) 

ICKY THUMP 
THE WHITE STRIPES (THIRD MAN /WARNER BROS.) 

CUPID SHUFFLE 
CUPID (ASYLUM /ATLANTIC /LAVA) 

LIFE'S WHAT YOU MAKE IT 
HANNAH MONTANA (WALT DISNEY) 

HIP HOP POLICE 
CHAMILLIONAIRE (CHAMILLITARY /UNIVERSAL MOTOWN) 

2 STEP 
UNK (BIG OOMP /KOCH) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (MELISMNATLANTIC) 

OUTTA MY SYSTEM 
BOW WOW FEAT. T -PAIN 8 JOHNTA AUSTIN (COLUMBIA) 

BEFORE ITS TOO LATE (SAM AND MWAELAS THEME) 
GOO G00 DOLLS (WARNER BROS.) 

I FELL IN LOVE WITH THE DJ 
CHENELLE (SCIP /CAPITOL) 

(YOU WANT TO) MAKE A MEMORY 
BON JOVI (MERCURY /ISLAND /IDJMG) 

COFFEE SHOP 
YUNG JOC FEAT. GORILLA ZOE (BLOCK/BAD BOY 

POP 100: The tcp Pop singles 8 tracks. according to mainstream top 40 radio audier_e impressions measured by Nielsen Broadcast Data Systems, and 
s=aes compiled by Nielsen SoundScan. See Chart Legend for rules and explanations <_'. ;CO7. Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All 
rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES SALES: -Ns caca is used to compile both the Billboard Hot 100 and Pop 100. 
Se Chart Legerd `or rules and explanations. 3' 2007, Nielsen Business Media, Inc. .allrides reserved. HITPREDICTOR: See Chart Legend for rules and 
e. slarations. E 2007, Promosquad and Hitpredictor are trademarks of Think Fast L.C. 
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POP -i()() AIRPLAY 

TITLE 
Q33ó ARTIST CI 

BIG GIRLS DON'T CRY 
EI))IE 

HEY THERE DELILAH 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

THE WAY I ARE 
TIMBALAND (MOSLEM /BLACKGROUND /INTERSCOPE) 

WAIT FOR YOU 
ELLIOTT YAMIN (HICKORY) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/Z0,. 

UMBRELLA 
RIHANNA FEAT. JAY -2 (SRP /DEF JAM /IDJMG) 

WHO KNEW 
PINK (LAFACE /ZOMBA) 

LOVESTONED 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

SUMMER LOVE 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

11 9 27 
MAKES ME WONDER 
MAROON 5 (ASH /OCTONE/INTERSCOPE) 

1) 11 
THE GREAT ESCAPE 
BOYS LIKE GIRLS (COLUMBIA) 

17 t ROCKSTAR 
NICKELBACK (ROADRUNNER /ATLANTIC /LAVA) 111 

1f E 
BARTENDER 
T -PAIN FEAT. AKON (KONVICT/NAPPY BOY / JVE/ZOMBA) 

C 15 
SHUT UP AND DRIVE 
RIHANNA (SRP /DEF JAM /IDJMG) . MAKE ME BETTER 
FABOLOUS FEAT. NEYO (DESERT STORWDEF JAMDJMG) 

5 2 13 

6 

7 

O 
o 

E 

7 

19 

8 

16 

15 

11 

S 

23 

17 13 

18 12 13 

> 21 8 

20 20 1' 

21 

Fr 22 

23 2S 

16 2E 

igai 27 4 

FA r 

U + UR HAND 
PINK ( LAFACE/ZOMBA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ ( ONDECK/UNIVERSAL REPUBLIC) 

WHEN YOU'RE GONE 
AVRIL LAVIGNE (RCA/RMG) 

THNKS FR TH MMRS 
FALL OUT BOY (FUELED BY RAMEN /ISLAND /IDJMG) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE/RMG) 

GIVE IT TO ME 
TIMBALAND (MOSLEY /BLACKGROUND /INTERSCOPE) 

ME LOVE 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC) 

EASY 
PAULA DEANDA FEAT. BOW WOW (ARISTA /RMG) 

HOME 
DAUGNTRY (RCA/RMG) 

30 

ö A 

U 
REHAB 
AMY WINEHOUSE (UNVERSAL REPUBLIC) 

5 
A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

FIRST TIME 
LIFEHOUSE (GEFFEN) 

I GOT IT FROM MY MAMA 
WILLIAM (WILL.I.AM-INTERSCOPE) 

7 

3 

2 

14 

OVER YOU 
OAUGHTRY (RCA/RMO 

GET IT SHAWTY 
LLOYD (THE INC.JUNIIERSAL MOTOWN) 

4 
LIKE THIS 
MIME (CAPITOL) 

4 IN THE MOPNING 
GWEN STEFANI ( INTERGCOPE) 

SORRY, BLAME IT ON ME 
AEON (KONVICTNPFRONT/SRC/UNIVERSAL MOTOWN) 

STRONGER 
KANYE WEST (ROC- A- IELLA/DEF JAM /IDJMG) 

14 

3 

37 2) 23 

038 34 16 

39 32 18 

GIRLFRIEND 
AVRIL LAVIGNE (RCA/FMG) 

SEXY LADY 
YUNG BERG FEAT. JUROR (YUNG BOSS /EPIC) 

LIKE A BOY 
CIARA (LAFACE / ZOMBA) 

34 
AYO TECHNOLOGY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

41 44 17 WHAT I'VE DONE 
LINKIN PARK (WARNER BROS.) 

45 3 

43 4; 23 

CD 
45 4. 

46 

DO IT 
NELLY FURTADO (MOSLEY /GEFFEN) 

BECAUSE OF YOU 
NE -YO (DEF JAM /IDJMC) 

WAKE UP CALL 
MAROON 5 (A &M /OCTCNE /INTERSCOPE) 

TIME AFTER TIME 
GUIETDRIVE (RED INK/EPIC) 

8 
NEVER AGAIN 

147 - 24 

1148 5( 29 

49 4E 28 

KELLY CLARKSON (RCA VMS) 

BETTER THAN ME 
HINDES (UNIVERSAL RE PUBLIC) 

DON'T MATTER 
AKON (KONNCT/UPFROIW /SRCNNIVERSAL MOTOWN) 

LAST NIGHT 
SISSY FEAT. KEYSHIA CALE (BAD BOY /ATLANTIC) 

HOW FAR WE'VE COME 
MATCHBOX TWENTY (M ILISMA/ATLANTIC) 

`EL TITLE 
;S ARTIST ,I',1PRINT I PROMOTION LABEL) 

ElWHAT TIME IS IT 
Hlbn SCHOOL MUSICAL 2 CAST 

GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

ONLY THE WORLD 
MANDISA (SPARROW) 

BOY WITH A COIN 
IRON AND WINE (SUB POP) 

GET MY WEIGHT UP 
RIGG FACE (IV EVA ENTERTAINMENT /FACE2FACE) 

BEAUTIFUL LIAR 
BEYONCE 8 SHAKIRA (MUSIC WORLD /COLUMBIA) 

PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

WHITE LIES 
PAUL VAN DYK FEAT. JESSICA SUTTA (MUTE) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP -N -SLIDE /ATLANTIC) 

LET ME SEE SOMETHING 
A.G. 8 WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT) 

I GET IT IN 
CHAOS THA COMMUNITY SERRA (FAM FIRST) 

UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

WHINE UP 
KAT DELUNA FEAT. ELEPHANT MAN (EPIC) 

BOYZ 
M.IA.(xUINTERSCOPE) 

LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

SHE'S LIKE THE WIND 
LUMIOEE FEAT. TONY SUNSHINE )M > 1 /TVT) 

IN THIS PLACE 
M.E. PAIGE (M.E. PAIGE) 

MY 64 
MIKE JONES (ICE AGE/SWISHAHOUSE/ASYLUM/WARNER BROS.) 

BOOM DI BOOM DI 
SKULL (YU) 

KOOL AID 
UV BASS FEAT. .IT MONEY (PIPELINE) 

OOH WEE 
AYANNA (ELESE) 

SHE IS 
BETTINA (TBD) 

I GET MONEY 
50 CENT (SHADY /AFTERMATH / INTERSCOPE) 

CASH DROP 
CHAIN GANG PAROLEES (SODA FREE /STREET PRIDE) 

YOUR KISSES ARE WASTED ON ME 
THE PIPETTES (CHERRYTREE/INTERSCOPE) 

rsovmeu 

See chant Egerd for rules and expanations. Yellow indicate 
recently tested title, indicates New Release. 

ARTIST,T7e /LkEL(Score) Chart RanF 

POP 134 AIRPLAY 

Rockstar LAVA (78 1) 

Shut Up And Drive IDJNG (68.3) 

When You're G)ne VMS (71.0) 

Over You HMG (76.8) 

$7 BACKST 
THE L' +5 
ÿT COL 

13 

15 

19 

31 

me ATLANTIC (65.2 50 

Incorsolable ZOMBA(68.3) - 
Picttres Of You VIRGIN (68.7) - 

Bubbly UNIVERSAL REPUBLIC (69.2) - 

ADULT TOP 40 

When You're Gene RMG (75.3) 

Thnks Fr Th Mars IAJNIG(70.3) 

4 In The Morning INTERSCOPE (73.8) 

Wait For You HCKORY (73.7) 

All At Once EPIC (72.2) 

eam!nç 1.11th A Broken Heart COLUMBIA (68.7) 

Bubbly UNVERSAL REPUBLIC (67.0) 

1973 ATLANTC (66.4) 

Ever You RMC (73.3) 

Everything REPRISE (77.3) 

Time After Time EPA: (71.1) 

ADULT (- ONTEMPORARY 

14 

16 

18 

19 

20 

24 

25 

27 

30 

33 

(Yoe Want To) Make A Memory IDJMG (75.7) 12 

My Wish HOLLYWOOD (82.0) 13 

Anyway RCA NASHVILLE (74.8) 15 

Hey There Oeilah HOLLYWOOD (71.4) 16 

Wait For You HICKORY 06.7) 17 

II Everyone Cared _AVM (78.0) 19 

The Pretencer RMG (77.9) 3 

Oil And Water EPIC (70.01 14 

A.DUnd Me INTERSCOPI (75.3) 17 

Misery Business ATLANTIC!LAVA (65.0) 18 

Stiff Kittens INTER :COPE (69.3) 24 

The Good Lei Undone GEFFEN (79.1)28 

%Talking Istar IDJMG (72.2) 40 

Data for week of AUGUST 25, 21007 I CHARTS LEGEND oll Page 6-4 
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s ?., ö A 

ROBBEN FORD 

SOUNDTRACK 
NEW WEST 6105 

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE 
LEGACY /EPIC 81511 /SONY MUSIC 

KENNY WAYNE SHEPHERD 
REPRISE 49294 1/WARNER BROS. O+ 

MUDDY WATERS, JOHNNY WINTER, & JAMES CO 
LEGACY /EPIC 07283 /SONY BMG 

TINSLEY ELLIS 
ALLIGATOR 4916 

Black Snake Mcan 

The Real Deal: Greatest Hits Vo . 1 

10 Deys Out: Bues From The Backroads 

TTON BreaFin' It Up, BreEkin' I: Down 

Moment Of Truth 

TAB BENOIT WITH LOUISIANA'S LEROUX 
TELARC BLUES 83654/TELARC 

Power Of The Pontchartrain 

B FE ENTRY TOMMY CASTRO 
BLIND PIG 5111 

Painkiller 

GARY MOORE 
EAGLE 20112 

GEORGE THOROGOOD & THE DESTROYERS 
CAPITOL 11895 

Close As You Get 

THE DEREK TRUCKS BAND 
COLUMBIA 92844/SONY MUSIC 

12 !rEENTRY 

13 j FEW 

14 SEW 

TOP 

R&13/HIP-1-iOP AI_I3l1IVIS 
ARTIST 

GREATEST 
GAINER 

4»STRIBUTING LABEL (PRICE) 

UGK 
.. - IIVE 026_3/ZOMBA (1398) O 

PLIES 
&O GATES /S -LIP N _SLIDE/ATLANTIC 185340/ÁG (18.98) 

Underground Kingz 

The Real Testament 

COMMON 
G 0.0.D. /GEFFEN 009382/IGA (13.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 202172 " /A2. (18.98) 

SEAN KINGSTON 
EELUGA HEIGHTS /KOCH /EPIC 12999/BONY MUSIC (18.98) 

T PAIN 
KONVICT /NAPPY BOY /JIVE 08719 / ZOMBA (18.98) 

PRINCE 
NPG /COLUMBIA 12970/SONY MUSIC 08.98) 

FABOLOUS 
DESERT STORM /DEF JAM 008162 " /IDMG (13.98) 

VARIOUS ARTISTS 
UNIVERSAL/EMI /SONY BMG /ZOMBA 009055 /UMRG (18.98) 

AMY WINEHOUSE 
UNIVERSAL REPUBLIC 008428 " /UMR3 (10.98) 

NE-Y0 
DEF JAM 0086971/ IDJMG (13.98) 

R. KELLY 
JIVE 08537/ZOMBA (18.98) 

RIHANNA 
SRP /DEF JAM 008968 /IDJMG (13.9x) 

CHRISETTE MICHELE 
DEF JAM 008774 /I0JMG (10.98) 

ROBIN THICKE 
STAR TRAK/INTERSCOPE 006146" /I6A (1308) 

JUSTIN TIMBERLAKE 
JIVE 88062 /ZOMBA (18.98) 

YUNG BERG 
YUNG BOSS /KOCH /EPIC 10583/SON5) MUSIC (8.98) 

TIMBALAND 
MOSLEM /BLACKGROUND /INTERSCOF`x 008594-/I6A (13.98) 

TANK 
BLACKGROUND /UNIVERSAL MOTOw4 008982 /UMRG (13.98) 

KELLY ROWLAND 
MUSIC WORLD /COLUMBIA 75588/SONY MUSIC (18.98) 

BEYONCE 
COLUMBIA 90920" /SONY MUSIC (1E98) 

KEITH MURRAY 
DEF SQUAD 5858/KOCH (17.98) 

YOUNG JEEZY PRESENTS U.S.D.A. 
CORPORATE THUGZ/DEF JAM 0087" /IDJMG (10.98) 

MUSIQ SOULCHILD 
ATLANTIC 105404 - /AG (18.98) 

BONE THUGS -N- HARMONY 
FULL SURFACE /INTERSCOPE 00820" /I0A (13.93) 

FANTASIA 
J 78962/RMG (18.98) 

DJ KHALED 
TERROR SQUAD 4229 /KOCH (17.93 

AKON 
KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN 037968" /UMRG (13.98) 

SHOP BOYZ 
ONDECK/UNIVERSAL REPUBLIC 00E138 /UM3G (13.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

LLOYD 
THE INC. /UNIVERSAL MOTOWN 00(554 /UM1G (13.98) 

BOBBY VALENTINO 
DTP /DEF JAM 007226" /IDJMG (1338) 

KIA SHINE 
RAP HUSTLAZ/UNIVERSAL MOTOWN 009150 /UMRG (13.98) 

LIL BOOSIE, WEBBIE & FOXX 
TRILL 100454 /ASYLUM (18.98) 

PASTOR TROY 
MONEY & POWER 185 /SMC (16.93 

Rap- 

Finding Forever 

T.I. Vs T.I.P. 

Sean Kingston 

Epiphany 

Planet Earth 

From Nothin' To Somethin' 

NOW 25 

Back To Black 

Because Of You 

Double Up 

Good Girl Gone Bad 

I Am 

The Evolution Of Robin Thicke 

Futu re Sex/Love Sou n d s 

Almost Famous: The Sexy Lady EP 

Timbaland Presents Shock Value 

Sex Love & Pain 

Ms. Kelly 

B'Day 

Murr- Phobia (The Fear Of Real Hip -Hop) 

Cold Summer: The Authorized Mixtape 

Luvanmusiq 

Strength & Loyalty 

Fantasia 

We The Best 

Konvicted 

Rockstar Mentality 

Corinne Bailey Rae 

Street Love 

Special Occasion 

Due Season 

Survival Of The Fittest 

Tool Muziq 

CIARA 
LAFACE 03336 /ZOMBA (18.98) O 
ELLIOTT YAMIN 
HICKORY 90019 (18.98) 

EDDIE LEVERT SR. &GERALD LEVERT 
ATLANTIC 199612/AG (18.98) 

CARL THOMAS 
UMBRELLA 970118 /BUNGALO (1538) 

TAMIA 
PLUS 1 3784 /IMAGE (15.98) 

JOE 
JIVE 06704 /ZOMBA (16.98) 

GERALD LEVERT 
ATLANTIC 100341/AG (18.98) 

DMX 
RUFF RYDERS /DEF JAM 008988 / I9JMG (13.98. O 
JOHN LEGEND 
G 0.00 ,COLIIMBIA 80323 SONY MUSIC 18.96) 

PACE 
SETTER 

VARIOUS AR -ISTS 
STAR 30203 /CONCOFJ (19.9E) 

Ciara: The Evolution 

Elliott Yamin 

Something To Talk About 

So Much Better 

Between Friends 

Ain't Nothing Like Me 

In My Songs 

The Definition Of X: Pick Of The Litter 

Once Again 

COLLIE BUDDZ 
COLUMBIA 78322/SONY MUSIC (-1.98) 

r56 54 l 3 

57 ) 

F8 50 '9 

72 

5 

56 

111 ® 67 

.11 al 60 

5 

9 

7 

1 

Stax 50th Anniversary Celebration 27 

Collie Buddz 15 

JOSS STONE 
VIRGIN 762681 (18.98) O+ 

Introducing Joss Stone 

DIPLOMATS PRESENTS FREEKEY ZEKEY 
DIPLOMATIC MAN 196924/ASYLUM (18.98) 

Book Of Ezekiel 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124 -NMRG (13.98) 

Tha Carter II 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563 1/UMRG (13.98) 

LIL WAYNE AND JUELZ SANTANA 
STARZ 6303 /BCD (14.98) 

YOUNG JEEZY 
CORPORATE THUGZ/DEF JAM 00 2271/IDJMG (13.98) 

YOUNG BUCK 
G- UNIT / INTERSCOPE 008030./IC+1 (13.9E) 

TECH N9NE CALLAS 
STRANGE 04 (18.98) 

TOO SHORT 
UP ALL NITE 0020 (17.98) 

Like Father, Like Son 

When The North & South Collide 

The Inspiration I 1 

Buck The World 

Misery Loves Kompany 

I Love The Bay 

4 

3 

Data for week of AUGUST 25, 2007 I For chart reprints call 646.654.4633 

WALTER TROUT AND FRIENDS 
RUF 1117 

The Best Of George Therogood & The Destroyers 

Songlines 

Full Ci -cle 

SUSAN TEDESCHI 
SHERIDAN SQUARE 7624 

The Best Of Susan Tedeschi: E pisode Two 

ALBERT KING 
STAR 30296 /CONCORD 

ETTA JAMES 
HIP -0 /CHRONICLES 004010 /UME 

The Very Best Cf Albert King 

The Definitive Ccllection 

1.7 . 61 68 

20 

I 89 

16 

7 

1 

97 

23 

4 

5- 50 

73 

7 

30 

HUEY 
RITZ COMMITTEE /JIVE 08534 /ZOMBA (18.98) 

Notebook Paper 

J MOSS 
PAJAM /GOSPO CENTRIC 87214/ZOMBA (18.98) 

RICH BOY 
ZONE 4 /INTERSCOPE 008556" /IGA (10.98) 

V2... 

Bcy 

PRETTY RICKY 
BLUESTAR /ATLANTIC 94603/AG (-8.98) 

Late Night Special 

K-RILEY 
ARISTAKRAT 01 (12.98) 

Incredible!: The Life Of Riley 

LIL WYTE 
HYPNOTIZE MINDS 68619 /ASYLUM (18.98) 

The One Ard Only 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (18.98) 

Bad Azz 

VARIOUS ARTISTS 
EMI /SONY BMG /UNIVERSAL/ZOMBA 88505 /CAPITOL (18.98) 

CHRIS BROWN 
JIVE 82876/ZOMBA (18.98) tt9t 

NOW 24 

Chris Brown 

CHUCK BROWN 
FULL CIRCLE 15 /RAW VENTURE 117.98) 

Were About The Business 

PHAROAHE MONCH 
SRC /UNIVERSAL MOTOWN 008096 /UMRG (13.98) 

Desire 

BROTHA LYNCH HUNG AND COS 
MADESICC MUZICC 7276 (13.98) 

Tte Fixxx 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

Hero 

THE NOTORIOUS B.I.G. 
BAD BOY 101830/A6 (18.98) 

DJ BEAR HERRON 
LETHAL SQUAD 009455 (7.98) 

Greatest Hits 

Lethal Squad Mixtapes: [rise *1 

NE -YO 
DEF JAM 004934 -/IDJMG 113.9E) 

In My Own Words 

T.I. 
GRAND HUSTLE /ATLANTIC 83803 -/AG (18.98) O 
VARIOUS ARTISTS 
MADACY SPECIAL PRODUCTS 52253 /MADACY (13 98) 

King 

Forever Soul R &B 

MIMS 
CAPITOL 84824- (12.98) 

SOUNDTRACK 
ATLANTIC 94676/AG (18.98) 

Music Is M7 Savior 

Tyler Perr 's Daddy's Little Girls 

/ Tor ) .omplete listing of the Hot R &B /Hip -Hop Albums. check out www_Dillboard.com 

BE -'NFEN THE BUI LFTS rgäcroe ö' billboard ,crrr 

NEWCOMER PLIES OPENS LARGE 
For Myers, Fla. -bred rapper Plies takes the Hot 

Shot Debut as "The Real Testament" opens at 

No ñ on Top R &B /Hip -Hop Albums. 

rookie also lands just 
bel: w UGK on The Billboard 

20(4 with 96,000, marking the 
sec sd -best sales debut by a 

new R &B or hip -hop artist 
this year. Rich Boy set that 
diytnction when his self - 
tit ed album sold 112,000 
cotes in March. 

Plies' single "Shawy," featuring fellow Flori- 

da native T -Pain, climbs into the top 10 on The 
Billboard Hat 100 (12.10), the top-five at Rhyth- 

mic Airplay (71 and the top 

three on Hot R&B /Hip -Hop 

Songs (5-3). 

"The Real Testament," 
with three bonus tracks, was 

sale-priced at 39.99 at Best 

Buy- A CD /DVD version cost 

$13 98 at Target 
-Raphael George 

Go to www.b Ilboard.biz for complete chart data 55 
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MQNITORED BY 
SALES BATA 
COMPILED BY 

I1H:)SCII IIÍt'IfiCII 

25 SoundScan 

2007 , . 
;nj 

1 R&13/I-IIP-WOP AIRPI_AY 
TITLE 

r3 3ó ARTIST iIMPR!NT - PROMOTION I.FEEL) 

WHEN I SEE U 
FANTASIA 

1' 

19 

20 

2C 

le 

22 

22 

15 

12 

TEACHME 
MUSIO SOULCHILD (ATLANTIC) 

SHAWTY 
PLIES FEAT. T -PAIN (SLIP- N- SLIDE/ATLANTIC) 

LET IT GO 
KEYSHM COLE (IMANI /GEFFEN) 

1 , DO YOU 
NE -YO (DEF JAM /IDJMG) 

4 

MAKE ME BETTER 
FABOLOUS FEAT. NE -YO (DESERT STORM /DEF JAM /IDJMG) 

PLEASE DONT GO 
TANK (GOOD GAME /BLACKGROUND /UNIVERSAL MOTOWN) 

ÿ`" CRANK THAT ( SOULJA BOY) 
SOULJA DOY(COLLIPARK/INTERSCOPE) 

15 
SAME GIRL 
R KELLY DUET WITH USHER (JIVE /ZOMBA) 

9 BED 
J. HOLIDAY (MUSIC LINE /CAPITOL) 

1 
BARTENDER 

T -PAIN FEAT. AKON (KONVICT /NAPPY BOY /JIVE/ZOMBA) 

BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

21 UNTIL THE END OF TIME 
.1 JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

tt.I BIG THINGS POPPIN (DO IT) 
TI. (GRAND HUSTLE /ATLANTIC) 

-,J GET ME BODIED 
BEYONCE (MUSIC WORLD /COLUMBIA) 

iiiWIPE ME DOWN 
LIL' BOOSIE FEAT. FOSS A WEBBIE (TRILL /ASYLUM /ATLANTIC) 

3 CAN'T LEAVE 'EM ALONE 
- CIARA FEAT. 50 CENT (LAFACE/ZOMRA) 

17 
UMBRELLA 
RIHANNA FEAT. JAY -S (SRP /DEF JAM /IDJMG) 

t9 19 CAN U BELIEVE 
RUGIR THICKE (STAR TRAK/INTERSCOPE) 

15 17 
SEXY LADY 
YUNG BERG FEAT. JUNIOR (RUNG BOSS /EPIC /KOCH) 

BUY U A DRANK (SHAWTY SNAPPIN') 24 2$ 
T -PAIN FEAT YUNG JOC (KONVICT /NAPP BOY /JIVE/ZOMBA) 

27 B 
YOU KNOW WHAT IT IS 
T FEAT. WYCLEF JEAN (GRAND HUSTLE/ATLANTIC) 

23 21 14 CUPID SHUFFLE 
CUPID (ASYLUWATLANTIC) 

24 16 13 
A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

3í 

32 

0 

32 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

HOOD FIGGA 
GORILLA ZOE (BLOCK /BAD BOY SOUTH /ATLANTIC) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM / IDJMG) 

IF 1 WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

31 42 1 
25 18 . 
396 I 
35 10 

INT'L PLAYERS ANTHEM (1 CHOOSE YOU) . 
UGK FEAT. THREE B MAFIA (UGK/JIVE /ZOMBA) 

33 12 CAN'T TELL ME NOTHING 
KANYE WEST (ROC- A- FELLA/OEF JAM /IDJMG) 

26 24 LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

4) 11 
ME 
TAMIA (PLUS 1 /IMAGE) 

1 ` 34 18 DJ DON'T 
GERALD LEVERT (ATLANTIC) 

40 9 FREAKY GURL 
GUCCI MANE (BIG CAT /ASYLUM /ATLANTIC) 

32 23 
PARTY LIKE A ROCKSTAR 
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC) 

42 11 
MONEY IN THE BANK 
SWIZZ BEATZ (UNIVERSAL MOTOWN) 

COFFEE SHOP 
+- 13 

YUNG JOE FEAT. GORILLA ZOE (BLOCVBAD BOY SOUTH /ATLANTIC) 

15 WALL TO WALL I 
CHRIS BROWN (JIVE /ZOMBA) 

5 FUTURE BABY MAMA 
PRINCE (NPG /COLUMBIA) 

15 
ANOTHER AGAIN . 
JOHN LESENS (G.O.O.D. /COLUMBIA) 

32 
IN MY SONGS . 
GERALD LEVERT (ATLANTIC) 

6 
SHAWTY IS DA (10) 
THE-DREAM (DER JAM /IDJMG) 

4 DUFFLE BAG BOY 
PLAYAZ CIRCLE FEAT. LIL WAYNE (OTP /DEF JAM /IDJMG) 

4 MY DRINK N' MY 2 STEP . 
CASSIDY FEAT. SWIZZ BEATS (FULL SURFACE /J /RMG) 

37 
BUDDY 
MUGIS SOULCHILD (ATLANTIC) 

ANONYMOUS 
BOBBY VALENTINO FEAT. TIMBALAND (DTP /DEF JAM /IDJMG) 

BABY 
ANGIE STONE FEAT. BETTY WRIGHT (STAK/CONCORD) 

LOST WITHOUT U 
ROBIN THICKE (STAR TRAK /INTERSCOPE) 

TAMBOURINE 
EVE (AFTERMATH /FULL SURFACE /RUFF ORDERS/SUFFER) 

I GET MONEY 
50 CENT (SHADY /AFTERMATH /INTERSCOPE) 

T / PROMOTION LABEL;. o 
9 9 

GET MY WEIGHT UP 
aIGO FACE (IV EVA ENTERTAINMENT/FACE2FACE) 

1 

8 

GET ME BODIED 
6 

BEYONCE (MUSIC WORLD /COLUMBIA) 

B I GET IT IN 
t` 

CHAOS TRA COMMUNITY SERVA (FAM FIRST) 

2 28 
UNTIL YOU COME BACK TO ME 
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) 

4 5'î BOOM DI BOOM DI 
:i GROLL (RG) 

OOH WEE 
3 12 

AYANNA(ELESE) 

(0 5 
CASH DROP 
CHAIN GANG PAROLEES FEAT. DEM FRANCHISE BOTO S BOSS HOSS (SODA FREE/STREET PRIDE) 

5 5 
STRONG ARM 
J -MIZZ (T2/STREET PRIDE) 

14 13 STACKS ON DECK 
P.E.S.O. (LIV YA LIFE/SUGAR WATER) 

6 22` INSIDE OUT 
TEMAR UNDERWOOD (KINGS MOUNTAIN) 

7 6 
ME 
TAMIA (PLUS 1 /IMAGE) 

21 
2..: I GET MONEY 

150 CENT (SHADY /AFTERMATH /INTERSCOPE) 

) BOYZ 
17 4 .*?, M.I.A. (xVINTERSCOPE) 

11 15 
LIKE THIS 
KELLY ROWLAND FEAT. EVE (MUSIC WORLD /COLUMBIA) 

DAVE 
13 5 

í 0001 A THE GANG (KTFA) 

1 THE PEOPLE 
COMMON (G .G 0.5 /GEFFEN) 

STEEL DREAMS 20 6 
EL GRECO (LEVEL 3) 

5 5 ' 
I LIKE 
SAKAI (FAMILY TREE) 

16 13 -i 
BEAUTIFUL LIAR 
BEYONCE A SHAKIRA (MUSIC WORLD /COLUMBIA) 

12 2 
MY 64 
Ril KR JONES FEAT. GUN G a SNOOP DOGG (ICE AGF/SWISHABOUSE/ASYLUM/WARNER BROS.) 

WHAT THE LICK READ? 
TRIPLE J (BIG SCALE) 

2 9 
WHEREVER 

! TRUEFUL(FRENCH ROYALTY /STREETPACE) 

BIG THINGS POPPIN' (DO IT) 
T.I. (GRAND HUSTLE /ATLANTIC) 

KOOL AID 
24 bl 

` LIL' BASS FEAT. JT MONEY (PIPELINE) 

CHECK ME OUT REMIX (DAMN I LOOK GOOD) 
B.A. BOYS FOOT. YOUNG DRU A THE LAST MR. BISS (REAL/BUNGALO) 

56 Go to www.billboard.biz for complete chart data 

TITLE 
ARTIST ( IMPRINT! PROMOTION LABEL) 

#1 t4 MAKE ME BETTER 
" - FABOLOUS PRAT. 'NO -YO (DESERT STORM /DEF JAM /IDJMG) 

(4 
BARTENDER 

T -PAIN FEAT. BRUN (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

c 10 
A BAY BAY 
HURRICANE CHRIS (POLO GROUNDS /J /RMG) 

B SHAWTY 
PLIES FEAT. T -PAIN (SLIP- N- SLIDE/ATLANTIC) 

E 9 THE WAY I ARE 
TIMBALAND FEAT. KERI BILSON (MOSLEY /BLACKGROUND /INTERSCOPE) 

4 BEAUTIFUL GIRLS 
SEAN KINGSTON (BELUGA HEIGHTS /EPIC /KOCH) 

8 
UMBRELLA 

N, RIHANNA FEAT. JAY -S (SRP /DEF JAM /IDJMG) 

3 
LET IT GO 
KEYSHIA COLE (IMANI /GEFFEN /INTERSCOPE) 

BIG THINGS POPPIN' (DO IT) 9 13 
T.I. (GRAND HUSTLE /ATLANTIC) 

8 17 
PARTY LIKE A ROCKSTAR 
SHOP BOYS (ONDECK /UNIVERSAL REPUBLIC) 

1. B 
STRONGER 
KANTE WEST (ROC- A- FELLA/OEF JAM /IDJMG) 

1C 23 
BUY U A DRANK (SHAWTY SNAPPIN') 
T -PAIN FEAT. TONG JOC (KONVICT /NAPPY BOY /JIVE /ZOMBA) 

1E 
9 BIG GIRLS DON'T CRY 

FERGIE (WILL.I.AM /AAM /INTERSCOPE) 

i 
CYCLONE 

-_ BABY BASH FEAT. T -PAIN (ARISTA/RMG) 

CRANK THAT ( SOULJA BOY) 
SODUA BOY (COLLIPARK/INTERSCOPE) 

CANDY KISSES 
AMANDA PEREZ (UPSTAIRS) 

SORRY, BLAME IT ON ME 
AKON (KONVICT /UPFRONT /SRC /UNIVERSAL MOTOWN) 

1 
GET IT SHAWTY 
LLOYD THE INC. /UNIVERSAL MOTOWN) 

LIKE THIS 
MIMS (CAPITOL) 

AYO TECHNOLOGY 
50 CENT FEAT. JUSTIN TIMBERLAKE A TIMBALAND (SHADY /AFTERMATWINTERSCOPE)', 

LEAN LIKE A CHOLO 
DOWN A.K.A. KILO (SILENT GIANT /MACHETE) 

SEXY LADY 
YUNG BERG FEAT. JUNIOR (YANG BOSS /EPIC /KOCH) 

CAN'T LEAVE 'EM ALONE 
CIARA FEAT. 50 CENT (LAFACE /ZOMBA) 

ME LOVE 
SEAN KINGSTON(BELOGA HEIGHTS /EPIC /KOCB) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE/ZOMBA) 

O' 
n2 

24 

3 3ó 
iI 
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n» 
45 

lE 

30 

21 

43 

17 

®11 32 
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13 
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16 

28 
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TITLE 
ARTIST !!MPRA /Y :' PROId0T10N LABEL) 

WKB 

TEACHME 
M_USIUSU_ULCHILD ANTIC) 

WHEN I SEE U 
FANTASM (J/RMG) 

PLEASE DON'T GO 
TANK (GOOD GAME /BLACKGROUND /UNIVEBSAL MOTOWN) 

CAN U BELIEVE 
ROBIN THICKE (STAR TRAIVINTERSCOPE) 

IF I HAVE MY WAY 
CHRISETTE MICHELE (DEF JAM /IDJMG) 

IF I WAS YOUR MAN 
JOE (JIVE /ZOMBA) 

DJ DON'T 
GERALD LEVERT (ATLANTIC) 

FUTURE BABY MAMA 
PRINCE (NPG /COLUMBIA) 

LOST WITHOUT U 
ROBIN TRICKE (STAR TRAK/INTERSCOPE) 

ANOTHER AGAIN 
JOHN LEGEND (G.0.0.0JCOLOMBIA) 

IN MY SONGS 
GERALD LEVERT (ATLANTIC) 

WHAT'S MY NAME 
BRIAN MCKNIGHT (WARNER GRES.) 

MAKE YA FEEL BEAUTIFUL 
RUGEN ST050000 (J /RMG) 

DO YOU 
NE -VO (DEF JAM /IDJMG) 

ME 
TAMIA (PLUS 1 /IMAGE) 

BABY 
ANSIE STONE FEAT. BETTY WRIGIFT (STAACONCORD) 

18 7 

20 4 

21 7 

23 `11 

®í35 2 

.245 

HOW DO I BREATHE 
MARIO (3RD STREET /J /RMG) 

HATE ON ME 
JILL SCOTT (HIDDEN BEACH) 

BRUISED BUT NOT BROKEN 
JOSS STONE (VIRGIN /CAPITOL) 

WHAT I GOTTA DO 
MACY GRAY (WILL.I.AM /GEFFEN) 

CAN U FEEL ME 
HOWARD HEWETT (GROOVE) 

SAME GIRL 
R. KELLY DUET WITH USHER (JIVE /ZOMBA) 

ANGEL 
Cl/SEA KHAN (BURGUNDY /COLUMBIA) 

STAY WITH ME 
NORMAN BROWN (PEAK/CONCORD) 

WALK IN MY SHOES 
EMILY KING (LIFEPRINT /J /RMG) 

1: 
OAT, PROVIDER IV 

\^' 

See chariegend for rules and explanation. Yellow indicates recently tested title, 
indicates New Release. 

ARTIST/TI6t/LAAEL(SCOrE) Chart R- 

&13 /HiI -HOP AIRPLAY 

KHtA 
SOULJA 
J. HOLI, 
JUSTIN 
BE VON 
CIARA 
T.I. FEAT. NYCLEF' 
UGK FEAt OUTKA' 
SWIZZ BE34TZ 
THE -DRE: M 
U7 CASSDY FEAT. SW 
MARQUEE HOUST 
JAGGED EDGEF?. 
TIMBALA4 D 

Let B GO GEFFEN (66.4) 

Crank Bal (Soul)a Boy) INTERSCOPE (88.8) 

Bed CAPITOL (81.3) 

Until The End 01 Time ZOMBA (88.6) 

Gel Me Bodied COLUMBIA (71.3) 

Can't Leave Em Alone ZDMBA(73.8) 

You Know WILat N IS ATLANTIC (e6.3) 

I Players Anthem p Choose You ZOMBA(74.7) 

Bank UNIVERSAL MOTOWN (84.7) 

"(10) IDJMG (80.3) 

My Drink N' My 2 Sp RMG (77.7) 

erlGl UNIVERSAL MUTOWN (65.6 
Put A Little Umph In It 101MB (73.4) 

The Way t Are HRERS OPE (66.0) 

Love Like Honey ATLM(nC (85.8) 

RHYTH ' AMRP 

TIMBALAM3 FEAT. KERI HILSON 
KEYSHIA C OLE FEAT ; , L 
BABY BASEIFAj.T -e. 
SOULJA - 

.5f1C 

1 

22 

32 

39 

45 

47 

53 

55 

72 

Way I Are INTERSSOPE (66.5) 5 

Let B GD GEFFEN (66.9) 8 

(71.8) 14 

8ATERBCDPE (71.7) 15 

4Y INTERSCOPE (69.9) 

Can't Leave Em Alone zOMBA(73.3: 

You Know What It Is ATLANTIC (82 3) 

Shawty Is Da Sh'(10) IDJMG (71.9) 

LOVBSIOUBd zOMaA (83.2) 

Wait For You HICKGI1Y (77.1) 

Money I. The Bank UNIVERSAL MOTOINN (66.5) 

Me Bodied COLUMBIA (76.8) 
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26 

32 
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40 

ADULT RIB AND RHYTHMIC AIRPLAY: 71 adult RAB stations and 75 rhytamic stations are 
electronically montored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. '007 
Nielsen Business Media, Inc. and Nielsen SoundSCan, Inc. HOT RIB /HIP -HOP SINGLES SALES: 
data is used to ccmpile Hot RAB /Hip -Hop Songs. AT 2007 Nielsen Business Media, Inc, and N 

SoundScae. Inc. HTTPREDICTOR: c 2007, Promosquad and HiIPredictor are trademarks of 
Think Fast LLC. 
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CD:0 

#1 
4WK8 

NEVER WANTED NOTHING MORE 
B.CANNON,K.CNEENEY (R.B0b'MAN,C.STAPLET)P) 

THESE ARE MY PEOPLE 
HEWITT (R. RUTHERFORD D.OERS) 

TEARDROPS ON MY GUITAR 
CHAPMAN (T.SWIFT,L.ROSE) 

Artist ff 
I«PRMT & NUMBER / PROMOTION LAF'. ',St. 

Kenny Chesney 
e BNA 

Rodney Atkins 
0 cm 

Taylor Swift 
OOO BIG MACH °. 

BECAUSE OF YOU Reba McEntire Duet With Kelly Clarkson 
R MCENTIRE,T.BROWN (K.CLARKSON,E M00D",D. HODGES) U MCA NASHVII 

I TOLD YOU SO Keith Urban 
') HUFF,K URBAN (K.URDAS) e CAPITOL NASHV., 

A DIFFERENT WORLD Bucky Covingtor 
M A. MILLER.. OLIVER (M.NESLER.J.H.NSON,T MARTIN) U LYRIC STR' 

TAKE ME THERE Rascal Flail,. 
D HUFFRASCAL FLATTS ( K.CHESNEY,V'_MOBLE7,N.THRASHER) LYRIC STIi',. 

PROUD OF THE HOUSE WE BUILT Brooks & Dun 
T BROWN,R.DUNN,K.BROOKS (R.OUNNIM.GREEN,T.MCBBIDE) O ARISTA NASHVII 

I NEED YOU Tm McGraw With Faith Hill 
3. GALLIMORE,T.MCGRAW,D.SMITH (D2.LEE,T.LANE) a CUi 

LOVE ME IF YOU CAN Toby Keith 
T KEITH (C.WISEMAN,C.WALLIN) O SHOW DOG NASHVIL. 

TOUGH Craig Morgan 
C MORGAN,P.O'DONNELL,K. STEGALL (.A.CRISWELL J.LEATHERS) a BROKEN B:. 

EVERYDAY AMERICA Sugarlanc 
B. GALLIMORE.K.BUSH.J.N_TTLES (J.NETTLES,K.BLSH,L.CARVER) a MERGE. 

IF YOU'RE READING THS Tim McGray. 
R.CLARK (T.MCGRAW,B.WARREN,B.W -RREN) U CII'' 

ONLINE Brad Paisley 
F. ROGERS (B.PAISLEY,C. DUBOIS,K.LOtELACE) a ARISTA NASHV°. 

ALL MY FRIENDS SAY Luke Bryan 
J.STEVENS (L.BRYAN,J.STEVENS,L.WLSON) 0 CAPITOL NASHVIL. 

FREE AND EASY (DOWN THE ROAD I GO) Dierks Bentley 
B. BEAVERS R.HARRINGTON,R.JANZEI,B. BEAVERS.D.B_KTLEY) 0 CAPITOL NASHVIL. 

SO SMALL Carrie Underwood 
M.BRIGHT (C.UNDERMAJOD,L.LAIRC,H.L NOSEY) ARISTA / ARISTA NASHVILLE° 

HOW I FEEL Martina McBride 
ï'.',IRISE (M. MCBRIDE.C.LINDSEY.f MAYO.E.WARRE V. 3. WARREN) O Hu:. 

LIVIN' OUR LOVE SONG Jason Michael Carroll 
U.GEHMAN (J.M.CARROL ,G.MITCHEL_,T. GALLOWAY) OQ ARISTA NASHVILLE° 

FALL Clay Walker 
K.STEGALL (.MILLS S.LIMAIRE,S.MINOR a ASYLUM -CURBO 

GREATEST 
GAINER 

24 24 

30 

28 32 

29 : 2 33 

3 35 

AIR 
POWER 

AIR 
POWER 

MEASURE OF A MAN 
1 STOVER (R. FOSTER,G.SAMPSON) 

JUST MIGHT HAVE HEF RADIO ON 
L.REYNOLDS,T.TOMLINSON (TTOMLIrSON,A.UNDERWOW) 

FAMOUS IN A SMALL TDWN 
I LIDDELL,M.WRUCKE (M LAMBERT,TdOWARD) 

ANOTHER SIDE OF YOU 
h1 WRIGHT.B.ROWAN (C.CHAMBERLAN,J.JOHNSOV) 

FIRECRACKER 
F. ROGERS (J.TURNER,S.CAMP,P.MCLAIGHLIN: 

AS IF 
J. SHANKS (S.EVANS,H. LIVDSEYJ.SH.NKS) 

NOTHIN' BETTER TO DO 
..HUFF (L. RIMES,.. SHEFEMET,D.BRIWN) 

SUNDAY MORNING IN AMERICA 
J.STEELE ( K. ANDERSON,R.RUTHERFIRD,J.STEELE) 

SHE AIN'T RIGHT 
D.JOHNSON (N. THRASHER,M.DULANEY,W.MOALEY) 

YOU NEVER TAKE ME DANCING 
R. D.JACKSON,T.TRITT (R.MARX) 

Jack Ingram 
e BIG MACH., 

Trent Tomlinson 
O LYRIC STAB' 

Miranda Lambert 
e COLAiT 

Joe Nichols 
e UNIVERSAL Soil I 

Josh Turner 
e MCA NASHVIL. 

Sara Evans 

LeAnn Rime, 
C.0 ASYLUM -CU 

Keith Anderson 
e ARISTA NASHVI 

Lee Briny 
e ASYLUM -CG 

Travis Trite 
0 CATEGORY I. 

d p. 
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thbpl0. .. 

as-es 22.3" 

Tien audience 

pressions at 

130 nlonitored 

Statio)IS. 

etth unti- 

tled sophomore 

set (lue Oct. 23) 

hook Airpower 

and greatest 

Gain -r nods and 

colleas 16.1 

million impres- 

sion! in second 

char week. 

After lead track 

"Jolnny Cash" 

pealed at No. 6 

In the Aug. 4 

issue, second 

singe from "Re- 

lent ess" bows 

witt 708,000 

imp essions. 

Spits detected 

at 2' stations. 

W 3a W5 TITLE 3 á 3ñ PRODUCER (SONGWRITER) 

WAY BACK TEXAS 
D.GEHMANJ.POLLARD (W.MOBLEY,C.WISEMAN) 

WHAT DO YA THINK ABOUT THAT 
M.WRIGHT,..STEELE (B.JONES,A. SMITH) 

TANGLED UP 
J.STROUD,I.CURRINGTON (B.CURRINGTON.A.MAYOC.LINDSEY) 

LAST TRAIN RUNNING 
WE 3 KING:.F. MYERS S WILLIAMS.W. BRANDT, B. BRANDT.F.J.MYERS) 

HOW 'BOUT THEM COWGIRLS 
LB ROW N,a STRAITÿ. BEATRAAU;£JM.Hk1) 

34 36 

36 45 

CD 35 38 

37 40 

HOT SHOT i5 OMIT 

38 37 
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44 48 
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40 43 39 

41 40 41 

42 39 29 

4:D 47 51 

CD 54 60 

50 52 

53 54 

47 45 42 
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® ® 
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51 49 46 

52 42 34 

57 55 

58 57 

55 51 49 

56 48 44 
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CD60 

60 55 47 

Artist 
IMPRINT & NLAIBEt I PROMGT101 LABE_ 

Pat Breen 
Cr BNa 

Morigomery Gentry 
e CCLUMBle 

Billy Currhgtor 
e NERCUR' 

Whiskey Falls 
0 MI 7AS'NEW REVILUTIO` 

George Strai- 
O MCA NASHVILLE 

THIS IE MY LIFE 
M.WRIGHT. 'VASSAR (P.VASSAR,T.DOUGLAS) 

HEAVEN, HEARTACHE AND THE POWER OF UVE 
G.FUNDIS G.MILLS,T.STILLER) 

WATCHING AIRPLANES 
M.WRIGHT.3 ALLAN (,. BEAVERS.J.SINGLETON) 

THE MORE I DRINK 
B.ROWAN C.DUBOIS,O TURNBULL,D.L.MURPHY) 

THE ONE IN THE MIDDLE 
J.SCAIFE (S.JOHNS,L.IUTTON,J. SELLERS) 

MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 
L.MILLER .R SMITH,A UNDERWOOD) 

Phil Vassal 
e UNIVERSA. SOUTE 

-risha Yearwooc 
BIG MACHIN' 

Gary Altar 
U MCA NPSHVILL 

Blake Sieltor 
C WARNER BR )S./WRI 

Sarah John 
p BN- 

Steve Hot. 
30 CUF: 

I WANNA FEEL SOMETHING Trace Adkins 
C.BEATHAFD,K.BEARD,T.ADKINS (D.C.LEE,T.LANE) le CAPITOL NASHVILL 

WHAT KINDA GONE Chris Cagle 
S,HENDRICKS.C.CAGLE (C.CAMERON,D.BERG,C.PVIS) N CAPITOL NASHVILL- 

JOYRIDE Jennifer Hanson 
J.HANSON N.BROPHY (J.HANSON,N.BROPHYV.SHAN) 0 UNIVERSA. SOU -I 
GUITAR SLINGER 
M.KNOX (EAIPIERO,J.STONE,R,CLAWSON) 

YOU STILL OWN ME 
K.FOLLESE,B. ALLEN (J.REID,N.GORDON,P.DOUGLA 3) 

Crossin Dixon 
e BROTEN BIN 

Emerson Drive 
e MONTGGE /NIDAS /NEW RROLUTID3 

DAISY Halfway To Nazar I 

B.GALLIMIRE (D.TOLLIVER,A.SMITH,C.WARRIX) Co MERCU - 
THE STRONG ONE Clint Blau -< 

J.STROUDG.BLACK (B.LUTHER,D.POYTHRESS,C.JONES) O BOU.0 

I GOT MY GAME ON Trace Adkins 
EROGERS (J.JOHNSQN.G.G.TEREN III,J.COLLINS) CAPITOL NASHVILLE 

BIKER CHICK Jo Dee Messire 
J. FLOWEIV.J.D.MESSINA (K.ARCHER,M.TBARNES. a CUB 

BAD FOR ME Danielle Pea. 
J.STOVER (S.AUSTIN W.RAMBEAUX) a BIG MACHIN 

LOST Faith HL 
B.GALLIMRE,F.HILL (K.DIOGUARDLM.ALLAN) a WARNER BIOS./Wa1 

DAYS DF THUNDER 
B.JAMES B.JAMES,A.MAYO) 

NOW. -ERE THAN SOMEWHERE Flynnville Train 
FLYNNVIL_E TRAIN,D.BARRIK (C.WISEMAN,B- RODGERS) 0 SHOW DOG NASHVIL E 

FLIP -FLOP SUMMER Kenny Ciesney 
B. CANNOI,K.CHESNEY (B.JAMES) BIA 

I'LL S -AND BY YOU Carrie Underwood 
N.LYTHGCE,K.WARWICK,R.CURTIS (C.HYNDE,B.STEINBERG,T.KELLY) a FREMANTLE 

BETWEEN RAISIN' HELL AND AMAZING GRACE 
I;. B.KENNY, -.RICH (W.K.ALPHIN,E.JAMES) 

LAUG'ED UNTIL WE CRIED 
M.KNOX I(.LOVELACE,A.GORLEY) 

REVOLUTION 
D.HUFF,RASCAL PLAITS (J.LENNON,P.MCCARTNE') 

READY SET, DON'T GO 
F.MOLLIN (B.R.CYRUS.C.BEATHARD) 

Mast Wills 
e EOU ti 

Big & 
a WARNER BROS. /5111 

Jason Aldean 
Co BROKEN n:W 

Rascal Flats 
e LYR C STRET 

Billy Rae Cyrts 
e WALT DSNEY /C)5 
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See chart legend for rules and explanations. Yellow indicates recently tested title. indicates New Release 

Chart Rank 

These Are My People Gina (75.0) 

tCasSe Of You MCA NASHVILLE (93.0) 

Take Me There LYRIC STIEET (86.8) 

Proud Of The House We Built ARISTA NASHVILLE (82.7) 

Love Me If You Can SHOW 00G NASHVILLE (83.4) 

Tough BROKEN BOW (88.31 

Everyday America MERCURY ('8.9) 

If You're Reading This CURE (94.8) 

EROOKS & 

IOBY KEIT 
CRAIG MO' 
EUGARLAL 
11M M 

2 

4 

7 

8 

10 

11 

12 

13 

ARTIST/TÜle/LABEL; (S c xe) Chart Rank 

On'tine ARISTA VASHV LLE (89.5) 

Free And Easy (E own The Road I Go) CAPITOL NASHVILLE 194.1) 

So Snail ARISTA NASHVILLE (83.0) 

Lan' Our Love Song ARISTA NASHVILLE (88.6) 

Fal ASYLUM -CURB (911.3) 

Mensure 01 A Man BIG MACHINE (78.2) 

Just Might Have Her Radio On LYRIC STREET (75.9) 

Famous In F Small Town COLUMBIA (75.7) 

Andher Side Of You UNIVERSAL SOUTH :94.5) 

Firecracker MCA NA.HWLLE (88.6) 

14 

16 

17 

19 

20 

21 

22 

23 

24 

28 

ARTIST/Title 'LABEL/(a ore) 

As If RCA (89.7) 

Nothin' Better To Do ASYLUMH OHB (78.1) 

Tangled Up MEHCOIY 91.8i 

Watching Airplanes MCA NASHVILLE (80.5) 

The More I Drink WARNEF BROS. (81.3: 

The Strong One EQUITY (02.5) 
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33 

38 

39 

48 

Don't miss another important 

COUNTRY 

lJ P I)AT E 
Visit Anww.radioandrecords.com to s gn up for your free daily 
Country Radio Blast. 

RaclioanclRec;orcis.c,om 
HOT COUNTRY SONGS: 130 country stations are electronically monitored by Nielsen Broadcast Data 
Systems 24 hours a day. 7 days a week. Airpower awarded to songs appear ng In the top 20 on both 
the ODE A rplay and Audience charts for the first time wi: h increases In both detections and 
audience. CO 2007 Nielsen Business Media, Inc. All rights reserved. 

HITPREDICTOR: © 2007, Promosguad and HitPredictor are trademarks of Think Fast LLC. 
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STRAIT STARTS FAST WITH BROOKS ON DECK 
Country Music Hall of Famer George Strait opens on Hot 
Country Songs for his 105th time, as "How 'Bout Them Cow- 

girls" takes the Hot Shot Debut at No. 35 (2.6 million impres- 
sions). That's the Texan's third- highest bow, a list topped by a 

pair of No. 30 starts for 'You'll Be There" (2005) 

and "It Just Comes Natural." 
Strait's second- highest arrival was a No. 34 bow 

for "Give It Away" last year. 

Looking ahead, expect Garth Brooks to notch a 

lofty debut with a new single in the weeks ahead. 
While sources close to the artist are tight -lipped 

about the delivery date to radio. Brooks. will host a press con 

ference Aug. 18 following an invitation -only event for coimtr3 

programmers to preview four new songs from his forthcom- 
ing "Ultimate Garth Brooks" boxed set (Billboard, Aug. 18). 

The label had not commented at press time. 

but word is Brooks will align with Universal 
Music Group Distribution -distributed Big 

Machine, which signed his wife, Trisha Year - 

wood, in May. Brooks' most recent Hot Coun- 
try Songs entry, "That Girl Is a Cowboy,' 
peaked last year at No. 34. -Wade Jessee 

Data 'or week of AUGUST 25, 2007 For chart reprints cal 646.654.4633 Go to www.billboard.biz for complete chart data 59 
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25 

2007 1 
II 

AIRPLAY SALES OA TA 
MONITORED BY COMPILED BY 

I11CisCi1 i11CItiCI1 

8DS Sound Scan 

C)) HOT LAr SO1CáS TM 

O 1 5 14 

a7 17 10 

3 3 3 

4 4 

S 2 1 

O 8 2 

7 5 6 

10 12 

13 7 

12 18 

11 15 

'2 9 10 

el 
15 19 

14 18 13 

15 6 8 

16 16 9 

17 17 14 

18 1 11 

33 35 

32 45 

CD22 25 

42 

31 37 

23 31 

25 20 16 

TITLE 
- UCER (SONGWRITER) 

BASTA YA 

Y SI TE DIGO 
E EASTMAN (J.E.GAVIRIA) 

Artist 
IMPRINT / PROMOTION LABEL p 
Conjunto Primavera 1 

FONOVISA 

Fnnnv LII 

MI CORAZONCITO 
SANI 9S) 

Aventuri 
PREMIUM LA- 

DE TI EXCLUSIVO 
01 LISTED (H,PALEN, '!EROS) 

La Arrolladora Banda El Limon 
DISH /EDIMOF;' 

Enrique Iglesias 
INTERSCOPE UNIVERSAL LA11'I. 

Duels 
UNIVIS. 

DIMELO 
GARRETTB.KIDD,E.IGLESIAS,C.PAUCAR (S.GARRETLB.KIDD,E.IGLESIAS,L.GOMEZ ESCOLAR) 

OLVIDAME TU 
UELO (E.PAZ) 

NO TE VEO 
J BLASS )J.BORGES BONILLA. H. L PADILLA. R. ORTIZ,J. MUNOZ.M. DE JESUS BAEZ) 

MIL HERIDAS 
MACIAS (E. PAZ) 

POR AMARTE ASI 
URBINA JR.,R.URBINA,R.AVITIA (E.REYES,A.MONTALBAN) 

LAGRIMAS DEL CORAZON 
OT LISTED (P..SOSA) 

ELLA ME LEVANTO 
MR. G (R. AVALA) 

NO LLORES 
E.ESTEFAN JR.,GAITAN BROTHERS ( G. ESTEFAN, E,ESTEFAN,JR R,GAITAN,A.GAITAN) 

TODO CAMBIO 
M.DOMM TEMAS (M. DOMM.J.LORTEGA) 

ESO Y MAS 
J.SEBASTIAN (J,SEBASTIAN) 

A TI SI PUEDO DECIRTE 
NOT LISTED (J.SAN ROMAN) 

TE VOY A PERDER 
A.BAOUEIRO )L.GARCIA.A.BAOUEIRO) 

OJALÁ 
M.A.SOLIS (M.A.SOLIS) 

QUE ME DES TU CARINO 
J L GUERRA (J L SUERRA) 

MIRAME 
P RIVERA (B.DANZA) 

MUEVELO 
NOT LISTED NOT LISTED) 

QUIEN 
T TORRES,L. LEVIN,D.WARNER )R. ARJONA,T. TORRES) 

HOY YA ME VOY 
M. GIL (K.GARCIA) 

MI GENTE 
NOT LISTED (J. PACHECO) 

AYER LA VI 
NOT LISTED (W.O.LANDRON,M.RIVERA,E.LIND) 

UN JUEGO 
LOS RIELEROS DEL NORTE,O.VALDIVIA (R.GONZALEZ MORA) 

Casa De Leones 
WARNER LA! 

MUSART /BALE; 

Alacranes Musical 

Grupo Montez De Durangç 

Daddy Yankee 
EL CARTEL /INTERSCO 

Gloria Estefan 
BURGUNDY /SONY BMG NO; 

Camila 
SONY BMG N0_ 

Joan Sebastian 
MUSART /BALE 

El Chapo De Sinaloa 
Dr 

Alejandro Fernandes 
SONY BMG NO 

Marco Antonio Solis 
FONO. 

Juan Luis Guerra Y 440 
EMI TELE. 

Jenni River, 
FONOLI 

Cruz Martinez Presenta Los Super Reyes 
WARNER LAT I, 

Ricardo Arjona 
SONY OMS NO_ 

Kany Garet: 
SONY BMG NOI' 

Marc Anthony 
SONY BMG NOR 

Don Orna i 

VI /MACH) 

Los Rieleros Del Norte 
FONOVI 

2 

Her sophomore 

single zooms to 

No. 2 with a 34% 

Increase and 

tops this week's 

Tropical chart. 

21 

2 

2' 

2: 

2: 

Camila's slow - 
burning hit 

Imes 15 -13. 

Deluxe version 

of parent 

album hit 

stores Aug.14. 

Veteran hitmaker 

enters with 

the theme to 

the telenovela 

"Destilando 

Amor." 

Tr 
yW lie W.. TITLE 3 3< 3ó Ly.r DLICER (SONGWRITER) 

21 22 

@ 25 34 

O 27 20 

a30 29 

Q 43 

I® 35 40 

32 24 23 

© 36 36 

34 19 21 

Q 41 42 

36 26 30 

37 34 28 

38 37 27 

39 38 33 

40 39 24 

44 - 

42 40 32 

Q 46 

44 28 39 

O ® 
Q 50 j / ii/ 1 

48 1:1 
CI 

> 'I 

Artist 
IMPRINT! PROMOTION LABEL 

THE WAY SHE MOVES 
- IDRRES,ATHIAMI 

Zion Featuring Acon 
BABY /CMG /SRC /UNIVERSAL MOT 

NUESTRO AMOR ES ASI 
T. PINEIRO,MAGNATE (R ()MENA A. GUILES) 

Magnate 
VI /MAC IL''. 

OJALA PUDIERA BORRARTE 
F_OLVEr-. nLVERA) 

PAZ EN ESTE AMOR 
3TED) 

TUYA 
4Y s. J.PENA (J.PENA,O.BERMUDEZ) 

TU 
.tYS (JEREMIAS) 

YO TE QUIERO 
.. .. _HA LJNA,L.VEGUILLA MALAVE,V.MARTINEZ,E.F.PADILLA) 

CHUM Y MAURICIO 
EROS) 

MALDITO AMOR 
ANDY ANDY 1J. REMA NUNEZ) 

CUANDO REGRESES 
,, -1 LISTED INr' LISTED) 

Mana 
WARNER LF Il'. 

Fidel Rueda 
MAGI 

Jennifer Pen.. 
UNIA 

Jeren lAO 

UNIVERSAL LA' 

Wisin & YandeI 
WV /MACH, 

El Potro De Sinaloa 
MAC f. 

Andy Ande 
EMI TELE, 

Patrulla 8 

ME DUELE AVIARTE 
I,', T P112 EANCHEZ) 

Renk 
SONY BMG 

LAGRIMAS DE SANGRE 
NOI SATED INOT _)MEDI 

Los Tigres Del Norte 
FON(:'. 

LLORARAS 
LOS MAGNIFICOS (K.VAZOUEZ,J.NIEVES) 

R.K.M. & Ken -Y 

PINA /UNIVERSAL LA-. 

LO MEJOR DE TU V DA 
A. POSSE (A.A.BEIGBE °DER CASAS,M.ALEJANDRO) 

Alexandre Pires 
EMI TELE 

S. STORCH (R.AYALAS.STORCH 
Daddy Yankee Featuring Fergu 

EL CARTEL /INTERS, 

BASTO 
R,MUNOLR MARTINEZ (M.MENEOZA) 

intocab 
EMI TELE. 

UMBRELLA 
C STE:. A. STEWART .TNASH,THARRELL,S,C.CARTER) 

Rihanna Featuring Jay 2 
SRP /DEF JAM iID 

ZUN DADA 
6 A C,PACILLA.R.DIAZ,EG ORTIZ TORRES) 

Zion 
BABY /CMG /SRC /UNIVERSAL MOT( 

CUATRO MESES 
1 ISTED (B. SAN('- '!(ITN 

POBRE CORAZON 

LO OUE CALLAS 

Banda Machos 
SONY BMG Níl : 

UNIVI 

Intocable 
EMI TELL. 

POR AMARTE 
SUP IAi 

11 

25 

15 

29 

30 

31 

23 

33 

19 

35 

26 

27 

9 

23 

2 

'1 

2 

28 

45 

46 

Pepe Agui ar 
47 

EMI TELEV 

5 LETRAS 
NOT LISTED (NOT AI 

Alexis & Fistu 
SONY BMG dt 

TE PIDO DUE TE QUEDE: Los Creadorez Del Pasito Duraguense De Alfredo Ramiro_: 
NOT LISTED (NOT LISTEDI DISA /EDIMC' 

INTOCABLE 
A.AVILA (A.SVNTEK) 

Aleks Syntek 
EMI TELEV SA 

48 

49 

o W5 ARTIST Title 
S 3ó IMPRINT S NUMBER DISTRIBUTING LABEL (PRICE) 

3 
MARC ANTHONY El Cantante (Soundtrack) 

2 2 
GRUPO MONTEZ DE DURANGO Agarrese 
DISA 7! 

3 a 5 

4 

6 

o 
8 

o 
15 22 

3 3 

7 21 6 

6 6 

8 7 

CAMILA 
SONY BMG NORTE 78272 (14.98) 

DADDY YANKEE 

GREATEST 
GAINER 

Todo Cambio 

EI Cartel: The Big Boss 

HECTOR LAVOE Ei Cantante: The Originals 

AVENTURA K.O.B.: Live 
-l',11UM LATIN 20560 /SONY BMG N, - r 8.98 CD /DVD) AL 

VICENTE FERNANDEZ Historia De Un Idolo 
DISCOS 605 07405 /SONY BMG NORTE (16.98) 

5 4 
VARIOUS ARTISTS Los Vaqueros: Wild Wild Mixes 

7 ACHETE (16.98 comp) 
MARCO ANTONIO SOLIS La Mejor... Coleccion 

9 8 

HOT SHOT 
DEBUT 

12 10 13 

13 11 9 

14 12 12 

21 33 

17 16 

17' 14 11 

1:9 19 18 

19 16 10 

20 18 15 

21 20 17 

22 22 

O 24 26 

24 73 20 

1 
VARIOUS ARTISTS 

VARIOUS ARTISTS 
LA LALLE 3Eclr ,:If98) 

Echo Presenta: Invasion 

Bachalm # 1s 

ALACRANES MUSICAL Ahora Y Siempre 
UNIVISION 311054 UG (12.98) 

ALEJANDRO FERNANDEZ Viento A Favor 
SONY BMG NORTE 10111 (16.98) 

CHRISTIAN CASTRO El Indomable 
UNIVERSAL LATINO 009199 (10.98) C 

HECTOR LAVOE A Man And His Music 
FANIA 130144 /EMUSICA (19.98) 

BANDA ARKANGEL R -15 La Historia De La Mera Mera 
DISCOS 605 10591 /SONY BMS NORTE (16.98) 

EL CHAPO DE SINALOA 
DISA 724118 (12.98) 

MANA 
WARNER LATINA 63661 (18.98) C) 

Te Va A Gustar 

Amar Es Combatir 

RBD Celestial 
EMI TELEVISA 75852IVIRGIN (13.98) 

ZION The Perfect Melody 
BABY /CMG /SRC /UNIVERSAL MOTOWN 009029 /UMRG (1398) 

LOS BUKIS / BRONCO / LOS TEMERARIOS B.B.T.3 
FONOVISA 353269/11G (10.98) 

ALEJANDRA GUZMAN Reina De Corazones: La Historia... 
DISCOS 605 11622/SONY BMG NORTE (14.98)43 

LOS HUMILDES VS. LA MIGRA Los Humildes Vs. La Migra 
ACI LATINO 41593/BCI (6.98) 

LOS BUKIS 30 Recuerdos Inolvidables 
FONOVISA 353283/ÚG (10.98) 

EL TRONO DE MEXICO Fuego Nuevo 
UNIVERSAL LATINO 009532 (1198) 

O 3 

1 

2 

4 

3 

10 

11 

O 1 

2 

4 

15 

13 

3 

4 1 

17 

22 

23 

12 

13 

= 3 

m45 50 19 

á3 He 3ó ''' -'G. ', F NUMBER ï DISTRIBUTING LABEL (PRICE) 

JENNI RIVERA Mi Vida Loca PACE 
SETTEF 

o 27 38 
TIERRA CALI Enamorado De Ti: Edition Especial j/ NEMUSJ 6532 .)VERSAL LATINO (1398 CD /DVD) O+ 

32 30 
SERGIO VEGA Dueno De Ti... Lo Mejor De El Shaka 

LINO BM( NORTE 10281 (16.98 CD /DVD) O 

49 46 
IVY QLEEN Sentimiento 

58 311140/ÚG (1198) 

DON CMAR King Of Kings 30 
`II 0066621MACHETE (15.98) 

31 28 31 
LOS TUCANES DE 11NANA La Mejor.. Coleccion De Corridos 
UNIVISION311110 /UG (10.98) ® KARIS Los 4 Fantasticos 
PINA 270135 /UNIVERSAL LATINO (13.98) 

DUELC En Las Manos De Un Angel 33 
IIILIVISION 311056/ÚG (12.98) 

26 24 
LUNY TUNES & TAINY Mas Flow: Los Benjamins 
MAS FLOW 230013 /MACHETE (15.981 ,e 

52 41 

30 25 

37 

34 

o 
39 

41 

43 

44 

45 

47 

49 

50 

25 19 

VARIOUS ARISTS 30 Batltatas Pegaditaw: Lo Nuevo Y Lo Mejor 2007 
MOCK 8 R ILL 60201 /SONY BMG NORTE (13.98) 

39 39 WISIN 5 YANDEL Pal Mundo 
MACHETE 61402 (15.98) O+ 

42 37 

36 36 

38 35 

31 27 

41 34 

29 23 

VALENTIN ELIZALDE Vencedor 
UNIVERSAL LATINO 006611 (9.98) 

AR Ol1INMH LLA III PRESENB MIMBIA KINGS Greatest Hill Album Versions 
EMI TELEV SA 90331 (13 98) 

MARIA1O BARBA En Vivo 
THREE SOIND 621 (13.98) 

BRAZENS MUSICAL DE DURANGO Volvio El Dolor 
115A 721011 (11.98) 

BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T. 2 
FONOVISA 53103/UG (10.98) 

MENUCO La Historia 
DISCOS 60. 09631/SONY BMG NORTE (14.98) O+ 

VALENTW ELIZALDE Mi Ultima Bohemia (En Vivo) 
34 28 

UNIVERSAL LATINO 009376 (13.98) 

LOS TENIVILES DEL NORTE 30 Corridos: Historias Nortenas 
FREDDIE 1E9 (9.96) 

JOSE LU S PERALES Y Como Es El? ...Los Exitos 
DISCOS 60! 10587/SONY BMG NORTE (14.98) O+ 

46 42 
a>- CONJUN -0 PRIMAVERA Dejando Huella ,..El Final 
al 

FONOVISA M3258/UG (12 98) 

40 44 

35 14 

33 40 

43 43 

48 29 

JENNIFER LOPEZ Como Ama Una Mujer 
EPIC 78149S0NY BMG NORTE (18.98) 

MIGUEL BOSE Papito 
WARNER LATINA 699903 (1898) 

JUAN LUIS GUERRA Y 440 La Llave De Mi Corazon 
EMI TELEVI: A 88392 (14 98) 

BRUMOS IAB As.Eos eA Linee De Oro: La Abele Mope Y Muchos Eeee Mas i:. 
DISA 729313 (5.98) 

27 

20 

4 

1 

9 

32 

4 

35 

rD) 1 

0 1 

7 

11 

10 

10 

10 

13 

26 

14 

20 

34 

ir3 °J3 we 3 IMPRINT 8 NU 

MONCHY & ALEXANDRA 
.i 50191 /SONY BMG NORTE (13.98) 

AKWID 
d SION 311183/UG (9.98) 

51 47 54 

Q53 47 

53 44 32 

© ® 
O 62 55 

O 58 

57 55 49 

58 54 52 

® 
O 64 59 

el 50 53 

® 
63 59 56 

O 65 57 

Q 67 37 

66 63 31 

67 51 15 

O 66 58 

69 60 51 

70 56 48 

Exitos 

Greatest Exitos 

NIAZIZO MUSICAL Lars De Oro: Loco P0,11 Y Muchos Edtso Mas 
.IVIS10N 311180/ÚG (5.98) 

ANDY ANDY 
TELEVISA 97977 (15.98) 

Tu Me Haces Falta 

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 
US (10.38) 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 
]VISA 35249011G (13.98) O+ 

VARIOUS ARTISTS WY Records Presents: Los Vaqueros 
008010 /MACHETE (13.98) O+ 

R.K.M. & KEN -Y Masterpiece: Commemorative Edition 
008481 l' .. LATINO (15.98 CDLDVD) J 

LOS CADETES DE LINARES Las Mas Canonas 

CASA DE LEONES Los Leones 

BRONCO: EL GIGANTE DE AMERICA Mas Broncos Que Nunca 
IOVISA 3:, -. 981 

JOSE FELICIANO Jose Feliciano Y Amigos 
'.'E 653152 UNIVERSAL LATINO (14.98) 

XTREME Haciendo Historia 
,0011/UG (13.98) 

ROBERTO CARLOS Grandes Exitos 
7 08204 /SONY BMG NORTE (14.98) 

LOS CAMINANTES La Historia.. Lo Mas Chulo, Chub, Chub 
NORTE 05302 (12.98) P1 

LOS CNAOORFZ lla MOO W ruOtAìtSE M ALFREDO RAANREZ Recb, Recio Ms croedom 

!ASA 720982 (1198) 

CALLE 13 
SONY BMG NORTE 03170 (16.98) 

GRUPO BRYNDIS 
,A 721017 (10.98) O 

Residente O Visitante 

Solo Pienso En Ti 

GRUPO EXTERMINADOR Adicto A Ti 
r,OVISA 353030/UG (12.96) 

LOS RIELEROS DEL NORTE Ven Y Dime 
1.110155 353101 US (12.90) 

26 

32 

52 

7 

l 1 

2 

4 

33 

3 

50 

33 

13 

12 

2 

1 

1 

3 

19 

11 

CD IR 
VARIOUS ARTISTS 30 Corridos: Muy Perrones 

24 
NOVISA 353170/UG (10 R3) 

72 61 62 
K -PAZ DE IA SUYWAIACRANES MUSICAL Encuentres Musicales 

28 
.,V GION 911155IUG 11299) 

O 72 05 
L7 ARROLLADORA BANDAa LIMON Poe Ti Exclusive: Oesde Manias Jet En SSe 

DISA 721048 (11.98) 

LOS TIGRES DEL NORTE Detalles Y Emociones c Ili FONOVISA 353044/55 (12.98) 

!A 
=GRUPO BRYNDIS Remezclados Y Remasterizados 

DISA 720609 (9.98) 

58 

2 

58 
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/ LATIN AIRPLAY 

POP. Ii TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

'1', DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) t TE VOY A PERDER 
ALEJANDRO FERNANDEZ (SONY BMG NORTE) 

3 SI NOS QUEDARA POCO TIEMPO 
CHAYANNE (SONY BMA NORTE) O 

4 
TODO CAMBIO 
CAMILA (SONY BMG NORTE) 

O 8 
Y SI TE DIGO 
FANNY LU (UNIVERSAL LATINO) O 

5 
QUIEN 
RICARDO ARJONA (SONY BMG NORTE) OO t3 HOYYAMEVOY 
KANY GARCIA (SONY BMG NORTE) 

O 10 
TU 
JEREMIAS (UNIVERSAL LATINO) 

O OJALA PUDIERA BORRARTE 
MONA ( WARNER LATINA) 

10 6 QUE ME DES TU CARINO 
JUAN LUIS GUERRA Y 440 (EMI TELEVISA) 

11 14 
ME MUERO 
LA 5A ESTACION (SONY BMG NORTE) 

12 9 ME DUELE AMARTE 
REIK (SONY BMG NORTE) 

13 12 
BENDITA TU LUZ 
MANA (WARNER LATINA) 

14 11 
LO MEJOR DE TU VIDA 
ALEXANDRE PIRES (EMI TELEVISA) 

X115 
16 

LO QUE CALLAS 
i INTOCABLE (EMI TELEVISA) 

R HY-rH IVITM 

O 
4 4 

O 7 

O 5 

OI' 8 

8 6 

9 9 

10 

e 
12 11 

13 

13 12 

14 15 

16 14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

NO TE VEO 
CASA DE LEONES (WARNER LATINA) 

MI CORAZONCITO 
AVENTURA (PREMIUM LATIN) 

ELLA ME LEVANTO 
DADDY YANKEE (EL CARTEL/INTERSCOPE) 

YO TE QUIERO 
WISIN A YANDEL (WY /MACHETE) 

LLORARAS 
R.K.M. & KEN -T (PINA/UNIVERSAL LATINO) 

NUESTRO AMOR ES ASI 
MAGNATE (VI /MACHETE) 

AYER LA VI 
DON OMAR (VI /MACHETE) 

THE WAY SHE MOVES 
ZION FEATURING AKON (BABY /CMG /SRC /UNIVERSAL MOTOWN) 

SIENTE EL BOOM 
TITO "EL BAMBINO* FEATURING RANDY (EMI TELEVISA) 

ZUN DADA 
ZION (BABY /CMG /SRC /UNIVERSAL MOTOWN) 

5 LETRAS 
ALEXIS A FADO (SONY BMG NORTE) 

IGUAL QUE AYER 
R.K.M. & KEN -Y (PINA/UNIVERSAL LATINO) 

IMPACTO 
DADDY YANKEE FEATURING FERGIE (EL CARTEL/INTEREOPE) 

DIMELO 
ENRIQUE IGLESIAS (INTERSCOPE /UNIVERSAL LATINO) 

QUE LLOREN 
IVY QUEEN ( UNIVISION) 

RrCaMAI_ IVII_\IC:AN 

2 

2 1 

© 4 

O 7 

5 

$ 
6 

MIL HERIDAS 
CUISILLOS (MUSART /BALBOA) 

7 3 

O 13 

B 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

BASTA YA 
CONJUNTO PRIMAVERA (FONOVISA) 

DE TI EXCLUSIVO 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

OLVIDAME TU 
DUELO ( UNIVISION) 

POR AMARTE ASI 
ALACRANES MUSICAL ( UNIVISION) 

LAGRIMAS DEL CORAZON 
GRUPO MONTEZ DE DURANGO ( DISAI 

10 

9 

A TI SI PUEDO DECIRTE 
EL CHAPO DE SINALOA (RISA) 

MIRAME 
JENNI RIVERA (FONOVISA) 

ESO Y MAS 
JOAN SEBASTIAN (MUSART /BALBOA) 

UN JUEGO 
LOS RIELEROS DEL NORTE (FONOVISA) O 

11 
PAZ EN ESTE AMOR 
FIDEL RUEDA (MACHETE) 

12 15 

14 14 

16 

0l 
18 

CHUY Y MAURICIO 
EI. POTRO DE SINALOA (MACHETE) 

CUANDO REGRESES 
PATRULLA 81 (RISA) 

LAGRIMAS DE SANGRE 
LOS TIGRES DEL NORTE (FONOVISA) 

BASTO 
INTOCABLE (EMI TELEVISA) 

Data for week of AUGUST 25, 2007 

0 LATIN A I_ I3 lJ IVI S 

POP 
TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

CAMILA 
TODO CAMBIO (SONY BMG NORTE) 

MARCO ANTONIO SOLIS 
LA MEJOR... COLECCION (FONOVISA/UG) 

3 
ALEJANDRO FERNANDEZ 
VIENTO A FAVOR (SONY BMG NORTE) 

5 
MANA 
AMAR ES COMBATIR (WARNER LATINA) 

4 
RBD 
CELESTIAL (EMI TELEVISA /VIRGIN) 

6 
ALEJANDRA GUZMAN 
REINA DE CORAZONES: LA HISTORIA... (DISCOS 605/SONY BMG NORTE) 

0 
A.B. QUINTANILLA III PRESENTS KUMBIA KINGS 
GREATEST HITS ALBUM VERSIONS (EMI TELEVISA) 

7 MENUDO 
LA HISTORIA (DISCOS 605 /SONY BMG NORTE) 

y JOSE LUIS PERALES 
Y COMO ES EL? -LOS EXITOS (DISCOS 605 /SONY BMG NORTE) 

10 8 
JENNIFER LOPEZ 
COMO AMA UNA MUJER (EPIC /SONY BMG NORTE) 

t, W TITLE 
53 3ó ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

2 
SOUND OF FREEDOM 
BOB SINCLAR ILLL 1 4 IL,LR L.BLL FROM., IOM411 BU'. 

LIKE THIS 
KELLY ROWLAND FEAT. EVE MUSIC WORLD PROMO/COLUMBIA 

DON'T STOP THE MUSIC 
RIHANNA SRP /DEF JAM PROMO /UNIVERSAL 

11 11 
MIGUEL BOSE 
PAPITO (WARNER LATINA) 

2 
MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

15 
JOSE FELICIANO 
JOSE FELICIANO Y AMIGOS (SIENTE /UNIVERSAL LATINO) 

3 
ROBERTO CARLOS 
GRANDES EXITOS (DISCOS 605 /SONY BMG NORTE) 

8 
KANY GARCIA 
CUALQUIER DIA (SONY BMG NORTE) 

7 10 

8 9 la 12 5 

9 

11:11 10 7 

Pr 

II` 

5 1) 

15 7 

2 11 11 

B. 9 10 

16 S 

20 6 

111 13 12 

26 3 

2 

O 
2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

DADDY YANKEE 
EL CARTEL THE BIG BOSS (EL CARTEL /INTERSCOPE /IGA) 

VARIOUS ARTISTS 

1 21 9 

4 

27 4 

25 5 

NMI Y YAfA1EC RESB4TNt. LOS MUSICS THE MAW) NOES (M'AAYSEIE) 

VARIOUS ARTISTS 
ECHO PRESENTA: INVASION (VI /MACHETE) 

ZION 
THE PERFECT MELODY (BABY /CMG/SRC/UNIVERSAL MOTOWNNMRG) 

7 IVY QUEEN 
SENTIMIENTO (UNIVISION /UG) 

6 5 
DON OMAR 
KING Of KINGS (VI /MACHETE) 

4 
LUNY TUNES & TAINT 
MAS FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

6 
WISIN & YANDEL 
PAL MUNDO (MACHETE) 

e 
o 

AKWID 
GREATEST EXITOS (UNIVISION /UG) 

VARIOUS ARTISTS 
11 

WY RECORDS PRESENTS: LOS VAQUEROS (WY /MACHETE) 

10 
R.K.M. & KEN -Y 
MASTERPIECE: COMMEMORATIVE EDITION (PINA/UNIVERSAL LATINO) 

12 
CASA DE LEONES 
LOS LEONES (WARNER LATINA) 

8 
CALLE 13 
RESIDENTE 0 VISITANTE (SONY BMG NORTE) 

13 
R.K.M. & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

14 
DADDY YANKEE 
BARRIO FINO EN DIRECTO (EL CARTEL/INTERSCOPE /IGA) 

REGIONAL IVI I=\IC'A\ 
tW TITLE 
:EC ARTIST (IMPRINT; PROMOTION LABEL) 

GRUPO MONTEZ DE DURANGO 
AGARRESE (RISA) 

2 
VICENTE FERNANDEZ 
HISTORIA DE UN IDOLO (DISCOS 605 /SONY BMG NORTE) 

ALACRANES MUSICAL 3 3 
AHORA Y SIEMPRE (UNIVISION /UG) 

4 
CHRISTIAN CASTRO 4 
EL INDOMABLE (UNIVERSAL LATINO) 

7 BANDA ARKANGEL R -15 
_A HISTORIA DE LA MERA MERA (DISCOS 605 /SONY BMG NORTE) 

3 6 
EL CHAPO DE SINALOA 
TE VA A GUSTAR ((NSA) 

8 
LOS BUKIS / BRONCO / LOS TEMERARIOS 
31-T -3 (FONOVISA/UG) 

O10 LOS HUMILDES VS. LA MIGRA ü LOS HUMILDES VS. LA MIGRA (BCI LATINO /SCI) 

9 9 
LOS BUKIS 
30 RECUERDOS INOLVIDABLES (FONOVISA/UG) 

5 
EL TRONO DE MEXICO 
FUEGO NUEVO (UNIVERSAL LATINO) 

JENNI RIVERA 
MI VIDA LOCA (FONOVISA/UG) 

O 12 
TIERRA CALI 
ENAMORADO DE Tl: EDICION ESPECIAL (VENEMUSICANIVERSAL LATINO) O 15 SERGIO VEGA ¡ SUENO OE TI... LO MEJOR DE EL SHAKA (SONY BMG NORTE) 

14 13 
LOS TUCANES DE TIJUANA 
LA MEJOR... COLECCION DE CORRIDOS (UNIVISION /UG) 

16 1 
DUELO 
EN LAS MANOS RE UN ANGEL (UNIVISION /UG) 

Fo- chart 'eor nts call 646.654.4633 

LOST AND FOUND 
DELERIUM NETTWERK PROMO 

TIME 
SPEAKERBDX FEAT. MICHELLE SHAPROW TRACI(WORKS PROMO 

SO FAR 
MIGUEL MILS SALTED PROMO /OM 

DEEP INTO YOUR SOUL 
FRISCIA A LAMBOY NERVOUS PROMO 

STRANGER 
HILARY DUFF HOLLYWOOD PROMO 

MY MAN 
AMUKA JVM PROMO 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN EFIC 12037 

STEP INTO THE LIGHT 
DARREN HAYES POWDERED SUGAR RECORDS PROMO 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE PROMO / INTERSCOPE 

STAND BACK 
STEVIE NICKS REPRISE PROMO 

MAKE IT LAST 
DAVE AUBE FEATURING JESSICA DOTTA AUDACIOUS PROMO 

LIVE, LUV, DANCE 
RON PERKOV ARPEE PROMO 

OUTTA MY MIND 
OHSHA KAI ACT 2 PROMO /MUSIC PLANT 

DEFYING GRAVITY 
IRINA MENZEL REPRISE PROMO /WARNER BROS. 

LOVE VIBRATIONS 
BARBARA TUCKER B STAR PROMO /MUSIC PLANT 

BECAUSE OF YOU 
NE -YO DEF JAM PROMO /IDJMG 

SHE'S MADONNA 
ROBBIE WILLIAMS WITH PET SHOP BOYS VIRGIN PROMO 

00H LA LISHIOUS 
JAY MEN MARIAN PROMO 

ACTIVATE MY BODY 
PERRY TWINS FEATURING JANIA PERRY TWINS PROMO 

THNKS FR TH MMRS 
FALL OUT BOY FUELED BY KAMEN /ISLAND PROMO /IDJMG 

GIVE ME DANGER 
DANGEROUS MUSE SIRE PROMO /WARNER EROS. 

FIND A NEW WAY 
YOUNG LOVE ISLAND PROMO /IDJMG 

®TOPl'L 
C;IRONIC, 

AI_I3UMS 
1111/ ARTIST 

DTLE IMPRINT & NUMBER / DISTRIBUTING _ABEL 

1. 4 Yl THE CHEMICAL BROTHERS 

Ib0 

21 

11 12 

12 5 

14 

13 

17 

Er 22 

19 16 10 

120 15 28 

121 20 65 

22 19 5 

18 8 

NE TIE I IE REESIME OUST 94t5&ASRPLYIBVS 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

BILLIE HOLIDAY 
REMIT & RBAM EL' LEGACY/CMUNB A 855013850W 

JUSTICE 
CROSS ED BANGERNICE 24892 /ATLANTIC 

T I ESTO 
ELEMENTS OF LIFE MAGIC MUZAK 1515 /ULTRA 

DAFT PUNK 
MUSIQUE VOL. I: 1993 -2005 VIRGIN 58405 

BJORK 
VOLTA ELEKTRA/ATLANTIC 135868/AGED 

GNARLS BARKLEY 
ST ELSEWHERE DOWNTOWN 70003' /ATLANTIC/+ 

THE COUNTDOWN SINGERS 
FOREVER DISCO AIAUACY SPEC AL PRODUCTS 52379TIADAC! 

DEPECHE MODE 
RE WOMEN MEE WW1 SPFMJEJFERISf 44261YWYRR 

LCD SOUNDSYSTEM 
SOUND OF SILVER DFA 55114 /CAPITOL 

JOHNNY BUDZ & CATO K 
ULTRAWEEKEND 3 ULTRA 1532 

JOHNNY VICIOUS 
10IMANtF ITS:iMVICE ANKBAS 2TFRNEDNABW77WTIW+E 

VARIOUS ARTISTS 
FOREVER FREESTYLE RAZOR 8 TIE 89147 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS 49460' 

JOHNNY VICIOUS 
covBIB PRESENTS. DANCENRIBM THFINEON LE 90713011IFQN 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

THE RIDDLER & TREVOR SIMPSON 
IILTRA.DANCE 08 ULTRA 1485 

ARMIN VAN BUUREN 
A STATE OF TRANCE 2007 ULTRA 1545 

SOUNDTRACK 
THE DEVIL WEARS PRADA FOX 44383 /WARNER BROS 

SHE WANTS REVENGE 
SNl WANTS REVENGE .0IFECTIOSSELAWEESBFEN005587MMERSCCPE 

VARIOUS ARTISTS 
ULTRA. 10 ULTRA 1553 

DIG I TALISM 
IDEALISM ASTRALWERKS 89240 

ICL 25 42 
ENIGMA 
A POSTERIORI VIRGIN 69994 =MO BY 
GO THE VERY BEST OF MOBY V2 27347 

TITLE °; ;¿ ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

2s 23 7 
BE FREE 
JASON ANTONE CHICKIE PROMO /MUSIC PLANT 

14 13 
ROLLERCOASTER 
ERIKA JAYNE RM RECORDS PROMO 

STAY 
SIMPLY RED SIMPLYRED.COM PROMO 

EVERYBODY DANCE (CLAP YOUR HANCS) 
DEBORAH COX DECO PROMO 

'1 5 POWER OF ATTRACTION 
NATALIA UNLEASHED PROMO 

18 14 
DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO PROMO / INTERSCOPE 

35 12 
I JUST DIED IN YOUR ARMS TONIGHT 
LEONA SWEDISH DIVA PROMO 

2 
LET'S DO IT 

33 
NOA TYLO CLIMAX MUSIC ENTERTAINMENT PROMO 

ARIZONA BUMP 
ROD CARRILLO ROD CARRILLO PROMO 

I'M NOT FEATURING YOU 
TAYLOR DAYNE SILVER LABEL PROMO/TOMMY BOY 

UMBRELLA 
RIHANNA FEATURING JAY -Z SRP /DEF JAM PROMO /IO.MG 

$7 33 9 
NEVER AGAIN 

-., KELLY CLARKSON RCA PROMO /RMG 

IlL z, to LIKE A BOY 
CIARA LAFACE PROMO /ZOMBA 

WHITE LIES 
PAUL VAN DYK FEATURING JESSICA SUTTA MUTE 9362 

(EMT SHAPED GLASSES 011131 THE HEART GUIDES THE HKFO) 

MARILYN MANSON INTERSCOPE PROMO 

EVOLUTION 
KORN VIRGIN PROMO 

BUT BEAUTIFUL 
BILLIE HOLIDAY LEGACY PROMO /COLUMBIA 

43 32 14 

44 

45 

48 3, 14 

47 12 5 

48 14 15 

49 42 13 

MY DESTINY 
KIM ENGLISH NERVOUS 20655 

JACK'S SUITE 
HANS ZIMMER WALT DISNEY PROMO 

BOOM BOOM... REMIXED 
PAUL LEKAKIS RAIL PROMO 

RAPTURE 2007 
ILO MADE PROMO 

OVER IT 
TIFFANY AFFAIR REPRISE PROMO 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

I CANT WAIT 
DIANNE WESLEY DIVISION X PROMO /GOSSIP 

ALL AROUND THE WORLD 
LIONEL RICHIE ISLAND PROMO /IDJMG 

HOT 

I)A \C E AIRPLAY 
Tine 
ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

STRANGER 
HILARY DUFF HOLLYWOOD 

2 

o 4 FEEL TOGETHER 
BEN MACKLIN FEATURING TIGER LILY NERVOUS 

PUT'EM UP 
EDLIN ROBBINS 

UMBRELLA 
RIHANNA FEATURING JAY -Z SRP /DEF JAM /IDJMG 

MAKES ME WONDER 
MAROON 5 A &M /OCTONE/INTERSCOPE 

FEELS LIKE HOME 
MECK FEATURING DINO YOSHITOSHI /DEEP DISH 

STOP ME 
MARK RONSON FEAT DANIEL MERRIWEATHER AWDO/RCAIMG 

LOVE IS GONE 
DAVID GUETTA FEATURING CHRIS WILLIS PERFECTO /UCRA 

LOVESTONED 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

1) 3 WHITE LIES 
PAUL VAN DYK FEATURING JESSICA SUTTA MUTE 

11 i, 

12 E 

DONT STOP THE MUSIC 
RIHANNA SRP /DEF JAM /IDJMG 

WHINE UP 
KAT DELUNA FEATURING ELEPHANT MAN EPIC 

1, -2 SOUND OF FREEDOM 
808 SINCLAR YELLOW /SILVER LABEL/TOMMY BOY 

14. P THE WORLD IS MINE 
DAVID GUETTA FEATURING JD DAVIS PERFECTO /ULTRA 

THE WAY I ARE 
TIMBALANO FEAT KERI HILSON MOSLEY/BIA.CKGROUAWJT9i5COPE 

CARRY ME AWAY 
CHRIS LAKE FEATURING EMMA HEWITT NERVOUS 

19 MAO 

20 

21 JEW 

22 

WHEELS IN MOTION 
FUNKERMAN & FEDDE LE GRAND PRESENT F TO THE F NERVOUS 

LIKE A BOY 
CIARA LAFACE/ZOMBA 

GET DOWN 
TODD TERRY STRICTLY RHYTHM 

ALL GOOD THINGS (COME TO AN END) 
NELLY FURTADO MOSLEY / GEFFEN 

AGAIN 
KIM LEONI ROBBINS 

YOUNG FOLKS 
PETER LIJOMI NW JOHN FEAT. VICTORIA SERGSMMN':i'AOST(YJIMIICOLLL6N 

BECAUSE OF YOU 
NE -YO DEF JAM /IDJMG 

THNKS FR TH MMRS 
FALL OUT BOY FUELED BY RAMEN /ISLANOADJMG 

ROLLERCOASTER 
ERIKA JAYNE RM RECORDS 

Go :o www.billboardbi: for complete chart data 61 
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JAPAN 

Hìts of the World Is compiled at Billboard /London. RE= Re-Entry 

AUG 
25 

SINGLES 

á3 ( SOUNOSCAN JAPAN) AUGUST 14, 2007 

NEW 
SYAKA BICHI LAKA LAKA LA 
UVERWORLD SONY 

2 NEW 
LIFETIME RESPECT ONNA HEN 
RSP SONY 

3 NEW 
BOKUNO TIAYO 
AKB48 DEFSTAR 

4 NEW 
HOSHIKUZU SUNSET 
YUKI EPIC 

5 3 
HEY! SAY! 
HEY! SAY! 7 J -STORM 

6 2 
ALONES 
AQUA TIMEZ EPIC 

7 NEW 
LIFETIME RESPECT ONNA HEN (LTD EDIT) 
RSP SONY 

8 NEW 
SAMURAI (LTD LIVE VERSION) 
TACKEY & TSUBASA AVER TRAR 

9 7 
ANSWER 
FLOW KIOON 

10 NEW 
NATSU -ZORA GRAFFITI /SEISYUN LINE 
(KIMONO GAKARI EPIC 

; (SNEP/IFOP /TITS -LIVE) AUGUST 14, 2007 

1 4 
4 MOTS SUR UN PIANO 
PATRICK FIORI /JEAN -JACQUES GOLDMAN RCA 

2 
GARCON 

4 3 

KOXIE AZ 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

LOVE IS GONE 
DAVID GUETTA & CHRIS WILLIS VIRGIN 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

ON A CHANGE 
LES DÉESSES M6 INTERACTIONS 

DE TEMPS EN TEMPS 
GREGORY LEMARCHAL MERCURY 

KI DIT MIE 
MAGIC SYSTEM EMI 

CEST DANS LA JOIE 
MOKOBE EPIC 

ITALY 

SINGLES 

á 3 (ARIA) 

BIG GIRLS DON'T CRY 

2 NEW 

3 2 

4 

5 3 

6 . 

7 6 

8 5 

9 8 

FERGIE WILL. I. AM, A &M /INTERSCOPE 

CANT TOUCH IT 
RICKI -LEE PUBLICOPINON 

DANCE FLOOR ANTHEM 
GOOD CHARLOTTE EPIC /DAYLIGHT 

LOVE TODAY 
MIKA CASABLANCA /ISLAND 

AUGUST 12. 2001 

DESTINATION CALABRIA 
ALEX GAUDINO FT. CRYSTAL WATERS MINISTRY OF SOU:'. 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

DEAR MR. PRESIDENT 
PINK LAFACE /ZOMBA 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

THNKS FR TH MMRS 
FALL OUT BOY MERCURY 

10 NEW 
WHERE I STOOD 
MI HIGGINS ELEVATOR 

SPAIN EMI 

UNITED KINGDOM 
TM 

Ca 1=R IVIAI\IY 

1 

2 

á 3 (MEDIA CONTROL) AUGUST 14, 2007 

,S 
PRISON BREAK ANTHEM 
AZAD URBAN 

YOU CAN GET IT 
MARK MEDLOCK/DIETER BOHLEN COLUMBIA 

3 ' HOT SUMMER 

4 

5 5 

6 3 

7 6 

8 

MONROSE WARNER 

VOM SELBEN STERN 
ICH + ICH POLYDOR 

VAYAMOS COMPANEROS 
MARQUESS WARNER MUSIC 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /ASM / INTERSCOPE 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

0 DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

10 ! 
EIN STI 

/NIERK 

N 

P 

(DER 
POLYOOR 

DEINEN NAMEN TRAGT) 
D.J OETZ 

CANAI)A E'J 

SINGLES 

3 á3 (THE OFFICIAL UK CHARTS CO.) AUGUST 12. 2007 

5 WITH EVERY HEARTBEAT 
KLEERUP WITH ROBYN VIRGIN 

2 1 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

3 I,Ew STRONGER 
KANYE WEST ROC -A -FELLA 

4 2 

5 

10 

10 6 

FOUNDATIONS 
KATE NASH FICTION / POLYDOR 

BIG GIRLS DON'T CRY 
FERGIE WILL.I AM /A&M /INTERSCOPE 

HEY THERE DELILAH 
PLAIN WHITE T'S ANGEL 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

DREAM CATCH ME 
NEWTON FAULKNER UGLY TRUTH 

WORRIED ABOUT RAY 
HOOSIERS RCA 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

AUSTRALIA 

MIA( 

w3 
1 1 

FY 
(FIMI /NIELSEN) 

VASCO EXTENDED PLAY 

2 2 

3, 3 

4 8 

5 4 

6 36 

7 11 

8 5 

9 6 

10 9 

VASCO ROSSI CAPITOL 

AUGUST 6, 2007 

THE SINGLES COLLECTION TOUR EDITION 
VASCO ROSSI CAPITOL 

UMBRELLA 
RIHANNA FT. JAY-2 SRP /DEF JAM 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

E RAFFAELLA E' MIA 
TIZIANO FERRO CAPITOL 

SUAVE 
CINEMA 2 HALIDON 

LA COMPAGNIA DI VASCO 
VASCO ROSSI EPIC 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

HEART -SHAPED GLASSES 
MARILYN MANSON INTERSCOPE 

BEAUTIFUL LIAR 
BEYONCE S SHAKING COLUMBIA 

SM/I=DEN 

ALBUIVIS 

SINGLES 

f53 (GLF) 

1 NEW 
I'M GAY 
6 AM FT. CISSI BAMSBY WARNER 

AUGUST 10, 2007 

2 1 
NATALIE 
OLA ARISTOTRACKS 

2 
INGEN SOMMAR UTAN REGGAE 
MARKOOLIO ARIOLA 

4 7 
THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

UMBRELLA 
RIHANNA FT. JAY -Z SRP!DEF JAM 

ALBUMS 
1 EVA DAHLGREN 

EN BLEKT BLONDINS BALLADER 1980 -2005 RCA 

2 NEW 
ELVIS PRESLEY 
THE ESSENTIAL ELVIS PRESLEY RCA 

3 3 

4 2 

S 4 

PER GESSLE 
EN HANDIG MAN CAPITOL 

LASSE STEFANZ 
VAGABOND MARIANN 

CAJSA STINA AKERSTROM 
VISOR FRAN FORR & NU VIRGIN 

á 3 IPROMUSICAE,MEOIA) 

THE SHOW MUST GO ON 

AUGUST 8, 2007 

INNOCENCE BLANCO Y NEGRO 

2 2 
EL CEMENTRIO DE MIS SUENOS 

4 5 

5 9 

6 8 

7 3 

8 7 

9 11 

lo 12 

FANGORIA D.R.O. 

MISS SANCHEZ REMIXES 
MARTA SANCHEZ UNIVERSAL 

LOS RAPEROS NUNCA NUEREN 
SHOTTA BOA 

XTREME REMIXES 
%THEME BIG MOON 

GUARDAME UN SECRETO 
COOPER ELEPHANT 

HOT SUMMER NIGHT (OH LA LA LA) 
DAVID TAVARE FT. 2EIVISSA BLANCO Y NEGRO 

DO IT AGAIN 
THE CHEMICAL BROTHERS VIRGIN 

SHINE ON ME 
OUTS & FERRAN FT. TIKARO J MATINEE /HOUSE WORKS 

HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

IR1=I_A\I) 

ti3 

1 

3 
(IRMA /CHART TRACK) 

1 THE WAY I ARE 

2 2 

3 13 

4 5 

5i 3 

TIMBERLAND FT. KERI HILSON INTER >! 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

SPIDER PIG 
HANS ZIMMER RHINO 

DON'T STOP BELIEVIN' 
JOURNEY COLUMBIA 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

AUGUST 10 2007 

ALBUMS 

2 

4 

5 

2 

3 

4 

5 

TIMBALAND 
TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE 

KINGS OF LEON 
BECAUSE OF THE TIMES RCA 

PAUL POTTS 
ONE CHANCE SYCO 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

ARCADE FIRE 
NEON BIBLE MERGE 

62 Go to www.billboard.biz for complete chart data 
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153 (NIELSEN BOS /SOUNOSCAN) 

2 HEY THERE DELILAH 
AUGUST 25. 2007 

PLAIN WHITE TS FEARLESS;HOLLYWOOD; UNIVERSAL 

BIG GIRLS DON'T CRY 
FERGIE WILL. I.AM /ASM /INTERSCOPE /UNIVERSAL 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC /SONY BMG 

THE WAY I ARE 
TIMBAL/WO FT. KERI HASON MOSLEYBLACKSTONE/1N(ERSCOPFMJNERSAL 

STRONGER 
KANTE WEST ROC -A- FELLADEF JAM. UNIVERSAL 

6 3 
SHUT UP AND DRIVE 

35 

RIHANNA SRP /DEF JAM /UNIVERSAL 

WALLS FALL DOWN 
BEDOUIN SOUNDCLASH DINE ALONE /UNIVERSAL 

UMBRELLA 
RIHANNA FT JAY -Z SRP /DEF JAM7UNIVERSAL 

- MAKES ME WONDER 
MAROON 5 A &M /OCTONE /UNIVERSAL 

10 y.. WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA /SONY BMG 

111=111 
13 (SUCESSO MAGAZINE) 

1 1 
VARIOUS ARTISTS 

AUGUST 14 2007 

PARRISO TROPICAL - INTERNACIONAL SOM LIVRE 

2 4 
IVETE SANGALO 

)VETE AO VIVO NO MARACANA UNIVERSAL 

3 .I BRUNO & MARRONE 
ACUSTICO II - VOLUME 1 SONY BMG 

4 5 
BRUNO & MARRONE 
ACUSTICO II - VOLUME 2 SONY BMG 

5 2 , 

VARIOUS ARTISTS 
AS MÚSICAS DO PROGRAMA AMAURY JR. UNIMAR 

6 4 
CESAR MENOTTI & FABIANO 
PALAVRAS DE AMOR - AO VIVO UNIVERSAL 

7 22 
ZEZE DI CAMARGO & LUCIANO 
RARIDADES SOM LIVRE 

8 31 
SANDY & JUNIOR 
ACUSTICO MTV UNIVER' - 

9 39 
MARISA MONTE 
INFINITO PARTICULAR EMI 

10 27 
RENATO TEIXEIRA 
NO AGOITORIO IBIRAPUERA SOM LIVRE 

n1=\Al ZI=A1_A\I}., 
SINGLES 

4 (RECORD PUBLICATIONS LTD.) 

1 
BEAUTIFUL GIRLS 
SEAN KINGSTON SONY BMG 

AUGUST S, 2007 

2 BIG GIRLS DON'T CRY 
FERGIE UNIVERSAL 

3 THE WAY IARE 
TIMBERLAND FT. KERI HILSON UNIVERSAL 

4 BARTENDER 
T -PAIN FT. AEON SONY BMG 

SAME GIRL 
R KELLY FT. USHER SONY BMG 

r 
2 

3 

PAUL POTTS 
ONE CHANCE SYCO 

SEAN KINGSTON 
SEAN KINGSTON SONY BMG 

ELVIS PRESLEY 
THE KING SONY BMG 

4 LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS. 

5 8 
FERGIE 
THE DUTCHESS WILL. I. AM /A &M /INTERSCOPE 

nicker' 

EURO I1erdnBtlonal 

nICaIIAI_ TRACKS 

1 NEW 

2 2 

3 1 

4 5 

5 3 

6 4 

7 14 

8 7 

9 18 

(NIELSEN SOUNOSCAN INTERNATIONAL) AUGUST 25. 2007 

STRONGER 
KANYE WEST ROC -A- FELLADEF JAM 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /A &M /INTERSCOPE 

THE WAY I ARE 
TIMBALAND FT. KERI HILSON MOSLEY'BLACKGROUNDiINTERSCOPE 

KONICHIWA BITCHES (CLEAN VERSION) 
ROBYN KONICHIWA 

FOUNDATIONS 
KATE NASH FICTION / POLYDOR 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM 

DREAM CATCH ME 
NEWTON FAULKNER UGLY TRUTH 

HEY THERE DELILAH 
PLAIN WHITE TS FEARLESS /HOLLYWOOD 

10 6 
DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS UNIVERSAL LATINO / INTERSCOPE 

11 9 RELAX, TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

THE WAY I ARE (RADIO EDIT) 12 
! 6 TIMBALAND FT. KERI HILSON MOSLEY /BLACKGROUND /INTERSCOPE 

WHEN YOU'RE GONE 
AVAIL LAVIGNE RCA 

13 

14 8 
UMBRELLA (ALBUM VERSION) 

15 1 

16 11 

17 RE 

RIHANNA FT. JAY -Z SRP /DEF JAM 

VOM SELBEN STERN 
ICH + ICH POLYDOR 

WORRIED ABOUT RAY 
THE HOOSIERS RCA 

SOULMATE 
NATASHA BEDINGFIELD PHONOGENIC 

18 15 
VAYAMOS COMPANEROS (RADIO EDIT) 
MARQUESS STARWATCH /WARNER 

19 NEW 
SPIDER PIG 
HANS ZIMMER EXTREME /FOX/ADRENALINE 

3 
HOT SUMMER (RADIO EDIT) 
MONROSE STARWATCH/WARNER 

2 

3 

4 

5 

á3 (ULTRATOP /GFK) 

SCARS 
STAN VAN SAMANG CAPI 

RELAX TAKE IT EASY 
MIKA CASABLANCA /ISLAND 

VOYAGE VOYAGE 
KATE RYAN ARS 

MEGA MINDY TIJD 
MEGA MINDY STUDIO 100 

UMBRELLA 
RIHANNA FT. JAY -2 SRP /DEf JAM 

2 

ADYA 
ROTA CLASSIC 2 ADYA 

AUGUST 15. 2007 

MIKA 
LIFE IN CARTOON MOTION CASABLANCAISLAND 

3 4 
CHRISTOFF 
BLAUWE OGEN ARS 

1 
DEAN 

SO MANY WAYS ARIOLA 

5 GABRIEL RIOS 
ANGELHEAD MEGA DISC 

3 á3 !CAPIFI 

SODA STEREO 
ME VERAS VOLVER pL; 0V. 

2 2 
VARIOUS ARTISTS 
PATITO FEO EMI 

AUGUST 2 2007 

3 5 
TEENANGELS 
TEENANGELS SONYBMG/CMG/RGB 

4 4 
MANA 
AMAR ES COMBATIR WARNER 

5 MIGUEL BOSE 
NEW 

PAPITO WARNER 

6 

7 

8 

3 
SKAY BEILINSON 
LA MARCA DE CAIN DAN 

6 
BON JOVI 
LOST HIGHWAY ISLAND 

7 
RICARDO MONTANER 
LAS MEJORES CANCIONES OE RICARDOMONTANER EMI 

9 VELVET REVOLVER 
NEW 

LIBERTAD RCA 

10 8 
VARIOUS ARTISTS 
HIGH SCHOOL MUSICAL 2 CD UNIVERSAL 

Data for week of AUGUST 25, 2007 I CHARTS LEGEND on Page 64 
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RELIENT K 
FIVE SCORE AND SEVEN YEARS AGO GOTEE /CAPITOL 0592/EMI CMG 4/ 

JON MCLAUGHLIN 
INDIANA ISLAND 008882 /EMI CMG 

TODD AGNEW 
BETTER QUESTIONS ARDENT /INO /COLUMBIA 2547 /PROVIDENT- INTEGRITY 

UNITED 
ALL OF THE ABOVE HILLSONG AUSTRALIA/INTEGRITY 4174 /PROVIDENT -INTEGRITY 

ARTIST 
3 W8 TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

GREATEST 
GAINER 

85 
FLYLEAF 
IIrLEAI 2-1 THIRD DAY 
CHRONOLOGY VOLUME TWO 2001 2006 ESSENTIAL 10839 /PROVIDENT -INTEGRITY n 
MANDISA 
TRUE BEAUTY SPARROW 5720/EMI CMG 

MICHAEL W. SMITH 
STAND REUNION 10109 /PROVIDENT- INTEGRITY 

I 2 

5 

9 

BARLOWGIRL 
HOW CAN WE BE SILENT FERVENT 887197/WORD -CURB 

TOBYMAC 
PORTABLE SOUNDS) FOREFRONT 0379/EMI CMG 

THE ALMOST. 
SOUTHERN WEATHER TOOTH 8 NAIL 2481 /EMI CMG 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY O+ 

9 MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA/INPOP 1380 /EMI CMG 

5 
VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT- INTEGRITY 7196/EMI CMG 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828/EMI CMG 

45 
SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT- INTEGRITY 

¡' 16 

19 ,c 12 

LEELAND 
SOUND OF MELODIES ESSENTIAL 10812 /PROVIDENT- INTEGRITY 

RED 
END OF SILENCE ESSENTIAL 10807 /PROVIDENT- INTEGRITY 

2C, 2110 THIRD DAY 
CHRONOLOGY: VOLUME ONE: 1996 -2000 ESSENTIAL 10838/PROVIDENT- INTEGRITY 6/ 

JEREMY CAMP 
BEYOND MEASURE BEC 3723/EMI CMG 15 

21 ,2 41 

-22 11 69 

23 1U 4 

24 10 19 

MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRITY 

MXPX 
SECRET WEAPON TOOTH 8 NAIL 0117 /EMI CMG /5/ 

f 

FAMILY FORCE 5 
BUSINESS UP FRONTA'ARI Y W THE BACK MAVERICK/MONO VS STEREO/GOIEE 91394M9 CMG 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

SALTS OATf 
CN. PILED BY 

EUROCHARTS 

SINGLE SALES 

3 

1 1 

2 

3 2 

4 

5 18 

6 

7 

8 11 

9 

10 6 

11 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES AND 

ALBUM SALES CHARTS OF 20 EUROPEAN COUNTRIES. AUGUST 15. 2107 

UMBRELLA 
RIHANNA FT. JAY -Z SRP /DEF JAM 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

RELAX TAKE IT EASY 
MIKA CASABLANCAISLAND 

BIG GIRLS DON'T CRY 
FERGIE WILL.I.AM /ABM / INTERSCOPE 

WITH EVERY HEARTBEAT 
KLEERUP WITH ROBYN VIRGIN 

4 MOTS SUR UN PIANO 
PATRICK FIORUJEANJACQUES GOLDMAN RCA 

LOVE IS GONE 
DAVID GUETTA 8 CHRIS WILLIS VIRGIN 

PRISON BREAK ANTHEM 
AZAD URBAN 

DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

DOUBLE JE 
CHRISTOPHE WILLEM VOGUE 

GARCON 
KOXIE AZ 

12 HOT SUMMER 
MONROSE WARNER 

13 NIA STRONGER 
KANYE WEST ROC -A -FELLA 

14 YOU CAN GET IT 
MARK MEDLOCK/DIETER BOHLEN COLUMBIA 

15 FOUNDATIONS 
KATE NASH FICTION /POLYDOR 

ALBUMS 

r1 á3 
1 1 

2 

3 

4 

5 i 

6 

7 

6 

9 EN 

10 NEW 

11 3 

12 10 

13 27 

14 17 

15 12 

AUGUST 15, 2107 

MIKA 
LIFE IN CARTOON MOTION CASABLANCA /ISLAND 

NELLY FURTADO 
LOOSE MOSLEY /GEFFEN 

AMY WINEHOUSE 
BACK TO BLACK ISLAND 

TIMBALAND 
TIMBALAND PRESENTS SHOCK VALUE INTERSCOPE 

RIHANNA 
GOOD GIRL GONE BAD SRP /DEF JAM 

LINKIN PARK 
MINUTES TO MIDNIGHT MACHINE SHOP /WARNER BROS, 

BEFOUR 
ALL 4 ONE UNIVERSAL 

PAUL POTTS 
ONE CHANCE SYCO 

KATE NASH 
MADE OF BRICKS FICTION /POLYDOR 

SPORTFREUNDE STILLER 
LA BUM VERTIGO 

KORN 
UNTITLED VIRGIN 

MICHAEL BUBLE 
CALL ME IRRESPONSIBLE REPRISE 

MARQUESS 
FRENETICA WARNER 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

PRINCE 
PLANET EARTH COLUMBIA 

RADIO AIRPLAY Riehen 
Music Concr, 

3 á3 
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. AUGUST 15, 2507 

1 UMBRELLA 
RIHANNA FT. JAY -Z SRP,POLYDOR 

2 1 

3 3 

4 

5 i3 

6 

7 10 

B 

9 1 

SAY IT RIGHT 
NELLY FURTADO MOSLEY / GEFFEN 

LOVE IS GONE 
DAVID GUETTA 8 CHRIS WILLIS VIRGIN 

LOVESTONED /I THINK SHE KNOWS INTERLUDE 
JUSTIN TIMBERLAKE 

WHEN YOU'RE GONE 
AVRIL LAVIGNE RCA 

1973 
JAMES BLUNT ATLANTIC 

THE WAY I ARE 
TIMBERLAND FT. KERI HILSON INTERSCOPE 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

BIG GIRLS DON'T CRY 
FERGIE WILLIAM /ABM /INTERSCOPE 

o RELAX, TAKE IT EASY 
1 

MIKA CASABLANCA/ISLAND 

11 

12 

LAST NIGHT 
P GIDDY FT. KEYSHIA COLE BAD BOY /ATLANTIC 

D.A.N.C.E 
JUSTICE BECAUSE 

13 DO YOU KNOW? (THE PING PONG SONG) 
ENRIQUE IGLESIAS INTERSCOPE 

14 

15 1ï 

4 IN THE MORNING 
GWEN STEFANI INTERSCOPE 

CUPID'S CHOKEHOLD (GIRLFRIEND) 
GYM CLASS HEROES DECAYDANCE /FULLED BY RAMEN /ATLANTIC,LAVA 

27 32 

28 21 

29 3 

w,, ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

18 NICHOLE NORDEMAN 
RECOLLECTION: THE BEST OF NICHOLE NORDEMAN SPARROW 8635 /EMI CMG 

23 VARIOUS ARTISTS 
WOW HYMNS PROVIDENT -INTEGRITY /EMI CMG 887145 /WORD -CURB 

9 
J MOSS 

GOSPO CENTRIC 87214 /PROVIDENT -INTEGRITY 

31 28 

32 313 

33 20 

34 13 

35 35 

36 44 

ffi 
37 Iti 

CHRIS RICE 
WHAT A HEART IS BEATING FOR EB4-FLO /INO 4215 /PROVIDENT -INTEGRITY 

MICHAEL NEALE 
NO GREATER AUDIENCE INTEGRITY 4175 /PROVIDENT- INTEGRITY 

SWITCHFOOT 
OH! GRAVITY SPARROW /COLUMBIA 0113/EMI CMG 

14 
RUSH OF FOOLS 
RUSH OF FOOLS MIDAS 0150 /EMI CMG 

50 
VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

46 
MARK SCHULTZ 
BROKEN 8 BEAUTIFUL WORD -CURB 886570 

25 
ANBERLIN 
CITIES TOOTH 8 NAIL 3673/EMI CMG O 

56 
UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH 8 NAIL 2658/EMI CMG T+ 

97 KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /PROVIDENT -INTEGRITY 

36 0 
AARON SHUST 
WHISPERED AND SHOUTED BRASH 0033 /WORD -CURB 

39 39 

4C 50 

41 49 

93 
THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT- INTEGRITY 

8 
AUGUST BURNS RED 
THE MESSENGERS SOLID STATE 9352/EMI CMG 

23 
VARIOUS ARTISTS 

_.. GLORY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 10823/PROVIDENT- INTEGRITY 

42 RE-=VTRY 

RE--NTRY 

44 RE=NTRY 

45 RE- STAY 

46 j RE AIRY 

47 RE ATM' 

48 1 RE- BTRY 

49 ¡ RE /TRY 

5C ; RE- 4TRY 

VARIOUS ARTISTS 
SONGS 4 WORSHIP: SHOUT TO THE LORD: SPECIAL EDITOR INTEGRITY 19404/TOME LIFE ;;5F 

33MILES 
33MILES INS 4171 /PROVIDENT- INTEGRITY 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 /PROVIDENT -INTEGRITY 

GAITHER VOCAL BAND 
GIVE IT AWAY GAITHER MUSIC GROUP 2648 /EMI CMG 

BIG DADDY WEAVE 
EVERY TIME I BREATHE FERVENT 886530/WORD -CURB 

VARIOUS ARTISTS 
IWORSHIP PLATINUM INTEGRITY 4077 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD- CURB/EMI CMG/SONY BMG 10814/PROVIDENT- INTEGRITY 

HILLSONG 
MIGHTY TO SAVE: UVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT- INTEGRITY 5 

BUILDING 429 
IRIS TO IRIS WORD -CURB 887093 

5C ARTIST 
á3 3c TITLE 1.FPRINT R NUMBER / DISTRIBUTING LABEL 

MARVIN SAPP 
HIRSTY dFKITY 09433/ZOMBA 

1 
VARIOUS ARTISTS 
NOW GOSI8WI& 30 OF flAOWAEST GOSPB. HIS EVOB EM CMGVENITUWO D -GAB 08764/ZO BA 

VARIOUS ARTISTS 
SOW GOSPEL 2007 VERITY /WORD- CURB /EMI CMG 02499 /ZOMBA 

THE CLARK SISTERS 
FIGE...ONE LAST TIME EMI GOSPEL 81094 

J MOSS 
V2... PAJAM /GOSPO CENTRIC 87214/ZOMBA 

64 

9 12 11 

A 

10 10 1r 

@ 

P..11 13 5 

12 14 10 

3 11 27 

9 53 

8 10 

20 40 

15 38 

21 40 

20 3 19 

17 3 

23 

25 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

KIRK FRANKLIN 
HERO FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA 

TYE TRIBBETT & G.A. 
VICTORY LIVEI INTEGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC 

YOLANDA ADAMS 
THE BEST OF ME ELEKTRA/ATLANTIC 156604/AG 

MAVIS STAPLES 
WE'LL NEVER TURN BACK ANTI- 86830 /EPITAPH 

DA' T.R.U.T.H. 
OPEN BOOK CROSS MOVEMENT 30029 

RICHARD SMALLWOOD WITH VISION 
JOURNEY: LIVE IN NEW YORK VERITY 62226 /ZOMBA 

BISHOP G.E. PATTERSON 
HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506 

VARIOUS ARTISTS 
GOTTA NIVE OMPNI WIMP KNOWN GOSPEWECRITYGOSPo WIBUCROM3M OMRA 0.12665OW MUSC 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

JONATHAN BUTLER 
BRAND NEW DAY MARANATHA! 971902 

KIRK FRANKLIN 
SONGS FROM THE STORM, VOLUME I FO YO SOUL / GOSPO CENTRIC 88401 /ZOMBA 

PATTI LABELLE 
THE GOSPEL ACCORDING TO PATTI LABELLE UMBRELLA 970109 /BUNGALO 

BISHOP PAUL S. MORTON 
STILL STANDING TEHILLAH 6528 /LIGHT T+ 

NICOLE C. MULLEN 
SHARECROPPERS SEED: VOLUME 1 IRO -CURB 887144 /WARNER BROS. 

GREATEST 
GAINER 

BISHOP NOEL JONES PRESENTS THE CRY OF REFUGE SANCTUARY CHOIR 

WELCOME TO THE CITY 

JOANN ROSARIO 
JOYOUS SALVATION F HAMMOND /VERITY 08065 /ZOMBA 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS 8 WHEN SINGERS MEET QUIET WATERVERITY 85333(ZOMBA 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569/WARNER BROS. 

IIDONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
THE GRAND FINALE: ENCOURAGE YOURSELF EMI GOSPEL 84547 111111111111111111)--,,,, 

111:, 27 97 

3= 46 

31 

k32 

133 

134 

135 

29 24 

23 95 

28 7 

30 42 

36 22 

26 

41 3(. 

4'.. 

47 

47 

48 

49 

3E' 

1: 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990/ZOMBA 

SHIRLEY MURDOCK 
SOULF00D TYSCOT 4155 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281 /ZOMBA 

HEZEKIAH WALKER & LFC 
20`,85 THE EXPERIENCE VERITY 62829/ZOMBA 

JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHA! 

REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR 
JESUS, JESUS, JESUS MOM /JEG 5987 /KOCH 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEUEPIC 94893 /SONY MUSIC 

TRIN -I -TEE 5:7 
HOLLA: THE BEST OF TRIN -I -TEE 5:7 LEGACY /BOBPO CENTRIC 11291/SONY BMG 

KELLY PRICE 
THIS IS WHO I AM GOSPO CENTRIC 88167 /ZOMBA 

THE MCCLURKIN PROJECT 
WE PRAISE YOU GOSPO CENTRIC 69697 / ZOMBA 

DAVID G. EVANS 
HEALED WITHOUT SCARS ABUNDANT HARVEST 0849 

WILLIAM MURPHY III 
THE SOUND: LIVE IN ATLANTA M3M 8020 

21 
BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR III 
LIVE IN KENYA: GRACE: THE KENYA EXPIEIENCE DEXTERITY SOUNDS 103420/RHINO 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

45 
SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

316 CLIQUE 
13 LETTERS REACH 8006 

61 
VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACYNERITY 81605 /ZOMBA 

14 
TAMELA MANN 
THE LIVE EXPERIENCE TILLYMANN 101 T. 

79 

11 

10 

66 

444 98 

1) 42 

16 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG/WORD -CURB 75160 /ZOMBA 

DAVID MANN 
MR. BROWN'S GOOD OL' TIME CHURCH TILLYMANN 100 

THE CROSS MOVEMENT 
HISTORY: OUR PLACE IN HIS STORY CROSS MOVEMENT 30024 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 O ' 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA/ATLANTIC 83789/AG 

DEITRICK HADDON 
7 DAYS TYSCOTNERITY 88166/ZOMBA 

ONITSHA 
CHURCH GIRL STILL WATERS 00024'HIDDEN BEACH 

Data for week of AUGUST 25, 2007 I For chart reprints call 643.654.4E33 Go to wiww.billboard.biz for complete chart data i 63 
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CHA I"l' S _ ' ' See below for :ondlete legend information. 

F11 11 =111!A [C111:1 1-.y 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B /hip -hop retail charts is compiled by Nielsen 
SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the chart's biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING /CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected from 
wholesale prices. D after price indicates album only available on DualDisc. CD /DVD 
after price indicates CD /DVD combo only available. 0 DualDisc available.* 
CD /DVD combo available. indicates vinyl LP is available. Pricing and vinyl LP 

availability are not included on all charts. 

r4ìI [el II 4-.Y18:/11.11.`1 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, computed by 
cross -referencing exact times of airplay with Arbitron listener data. The exceptions 
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and 
Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts 
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks 
and rank below No. 50. Songs are removed from the Hot R &B /Hip -Hop Songs and 
Hot R &B /Hip -Hop Airplay charts simultaneously if they have been on the Hot 
R &B /Hip -Hop Songs for more than 20 weeks and rank below No. 50. Songs are 
removed from the Pop 100 and Pop 100 Airplay charts simultaneously if they have 
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are 
removed from Hot Country Songs if they have been on the chart for more than 20 
weeks and rank below No. 10 in detections or audience, provided that they are not 
still gaining enough audience points to bullet. Songs are removed from Hot Latin 
Songs if they have been on the chart for more than 20 weeks and rank below 
No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below 
No. 20 in both audience and detections. Descending songs are removed from Adult 
Contemporary if they have been on the chart for more than 20 weeks and rank 
below No. 15, if they have been on the chart for more than 26 weeks and rank below 
No. 10, or if they have been on the chart for more than 52 weeks and rank below 
No. 5. Songs are removed from the Adult Top 40, Adult R &B, and Hot Dance Airplay 
charts if they have been on the chart for more than 20 weeks and rank below No. 15 

(No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart 
for more than 52 weeks and rank below No. 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by Nielsen 
SoundScan. For R &B /Hip -Hop Singles Sales, sales data is compiled from a national 
subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
e CD single available. OO Digital Download available. © DVD single available. 
o Vinyl Maxi -Single available. 0 Vinyl single available. © CD Maxi -Single 
available. Configurations are not included on all singles charts. 

HIT PRE DIC TOR 
ltit Indicates title earned HitPredictor status in that particular format based on 
research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music 
consumers. Songs are rated on a 1 -5 scale; final results are based on weighted 
positives. Songs with a score of 65 or more (75 or more for country) are judged 
to have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music. For a complete and updated list of 
current songs with Hit Potential, commentary, polls and more, please visit 
www.hitpredictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. . Titles with the greatest club play increase ver the previous week 

FA J11:10Z014 011 I / 4 RA 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 
500,000 albums (Gold). RIAA certification for net shipment of 1 million units 
(Platinum). 4il> RIAA certification for net shipment of 10 million units (Diamond). 
Numeral within Platinum or Diamond symbol indicates album's multi -platinum level. 
For boxed sets, and double albums with a running time of 100 minutes or more, the 
RIAA multiplies shipments by the number of discs and /or tapes. Certification for 
net shipments of 100,000 units (Oro). :..I Certification of 200,000 units (Platino). 
O Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
multiplatinum level.'. RIAA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 
RIAA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units for 
video singles. RIAA platinum certification for sales of 100,000 units for shortform 
or longform videos. 

DVD SALES /VHS SALES /VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price./ RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price.'. IRMA gold certification for a minimum 
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for 
non -theatrical titles. IRMA platinum certification for a minimum sale of 250,000 
units or a dollar volume of $18 million at retail for theatrically released programs, and 

of at least 50,000 units and $2 million at suggested retail for non -theatrical titles. 

lo 
DEPENDENT- 
ARTIST 

r3 .a,3 3ó TITLE '..1PRINT & NUMBER ' DISTRIBUTING LABEL (PRICE) 

1 1 5 
SOUNDTRACK 
HAIRSPRAY 

1 116.98) 

HOT 910 
DE6íIt 

SLIGHTLY STOOPID 
CHRONCHiTIS 

le GREATEST VARIOUS ARTISTS 
GAINER VANS WARPED TOUR 2(107 TOUR COMPILATION JEONEDUMMY 1331 

SOUNDTRACK 
ONCE CANVASBACK/SC 61 1 SIC SOUNDTRAX 10586 /COLUMBIA (13.98) 

5 NE Y 
OKKERVIL RIVER 
THE STAGE NAMES JAG_- _ lVAR 110 (15.98) 

SPOON 
GA GA GA GA GA MERGE 295 (15.98) 

NEW 
DROWNING POOL 
FULL CIRCLE ELEVEN SEVEN 140 (15.98) 

JASON ALDEAN 
RELENTLESS BROKEN BOW 7047 (17.98) 

CONSTANTINE 
CONSTANTINE 6TH PLACE 1078 (17.98) 

THROWDOWN 
VENOM A TEARS TRUSTKILL 94 (13.98) 

ELLIOTT YAMIN 
l,l 'x ELLIOTT YAMIN HICKORY 90019 (18.98) 

16 

17 

18 

19 _ 

20 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

TRACY LAWRENCE 
FOR THE LOVE ROCKY COMFORT 90012 (12.98) 

FLIGHT OF THE CONCHORDS 
THE DISTANT FUTURE (EP) SUB POP 746 (4.98) 

THE RECEIVING END OF SIRENS 
THE EARTH SINGS MI FA MI TRIPLE CROWN 03072 /EAST WEST (15.98) 

DJ KHALED 
WE THE BEST TERROR SQUAD 4229/KOCH (17.98) 

SOUNDTRACK 
THE SIMPSONS MOVIE EXTREME /FOX 40088 /ADRENALINE (16.98) 

YEAH YEAH YEAHS 
IS IS (EP) DRESS UP 009381 /INTERSCOPE (7.98) 

KEITH MURRAY 
RAP- MORE- PHOBIA (THE FEAR OF REAL HIP -HOP) DEF SQUAD 5858 /KOCH (17.98) 

BAD RELIGION 
NEW MAPS OF HELL EPITAPH 86863" (13.98) 

SILVERSTEIN 
ARRIVALS A DEPARTURES VICTORY 350 (16.98) 

SILVERCHAIR 
YOUNG MODERN ELEVEN: 255548 /EAST WEST (13.98) O 

STILL REMAINS 
THE SERPENT ROADRUNNER 618014 (13.98) 

24 18 -i A ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG GOY 5911 /MOUNTAIN APPLE (16.98) 

TECH N9NE CALLABOS 
MISERY LOVES KOMPANY STRANGE 04 (18.98) 

SILVERSUN PICKUPS 
CARNAVAS DANGERBIRO 009 (11.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) O+ 

EMERSON DRIVE 
COUNTRIFIED MONTAGE 90088 /MIDAS (13.98) 

PETER BJORN AND JOHN 
WRITER'S BLOCK ALMOSTGOLD 002* (12.98) 

CROWDED HOUSE 
TIME ON EARTH ATO 21580 (15.98) 

31 21 1 t RED 
ENO OF SILENCE ESSENTIAL 10807 (12.98) 

ENVY ON THE COAST 
LUCY GRAY PHOTO FINISH 244220 (13.98) 

HANSON 
THE WALK 3CG 10702 (15.98) 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 (13.98) O+ 

CIRCA SURVIVE 
ON LETTING GO EQUAL VISION 139 (14.98) 

THE SHINS 
WINCING THE NIGHT AWAY SUB POP 705* (15.98) 

GOGOL BORDELLO 
SUPER TARANTAI SIDEONEDUMMY 1334` (13.98) 

ARCADE FIRE 
NEON BIBLE MERGE 285 (14.98) 

VARIOUS ARTISTS 
FOREVER SOUL REA MADACY SPECIAL PRODUCTS 52253 /MADACY (13.98) 

25 17 4 

26 24 31 

27 22 71 

25 27 

29 19 22 

30 23 5 

33 16 3 

34 26 3` 

35 30 11 

32 22 

37 28 5 

38 31 2: 

VARIOUS ARTISTS 
#1 HITS OF THE 505 ANO SOS MADACY SPECIAL PRODUCTS 52251 /MADACY (13.98) 

HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11.98) 

COLD WAR KIDS 
ROBBERS A COWARDS DOWNTOWN 70009 (13.98) 

CRAIG MORGAN 
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98) 

SOCIAL DISTORTION 
GREATEST HITS TIME BOMB 43548 (16.98) 

42 
LOS HUMILDES VS. LA MIGRA 
LOS HUMILDES VS. LA MIGRA BC! LATINO 41593/BCI (6.98) 

BLONDE REDHEAD 
23 4AD 2717 /BEGGARS GROUP (15.98) 

PINK MARTINI 
HEY EUGENE! HEINZ 3 (18.98) 

BOB MARLEY 
FOREVER BOB MARLEY MADACY SPECIAL PRODUCTS 52245 /MADACY (13.98) 

PUBLIC ENEMY 
HOW YOU SUL SAUL 70 A SOILESS PEOPLE WID SOLD DIEM SOUL SLAM JMR 1015 0598 MDM:A 

50 1 TAMIA 
BETWEEN FRIENDS PLUS 1 3784 /IMAGE (15.98) 

TOP POP CA'ALOBB: Catalog Albums are 2 -year old titles that have fallen below No. 100 on The 
Billboard 200.er -e- issues of older albums. Total Weeks column reflects combined weeks title has 
appeared on -he Billboard 200 and Top Pop Catalog Albums. TOP INTERNET: Reflects physical 
albums ordered through Internet merchants, based on data collected by Nielsen SoundScan. Catalog 
titles are included - TOP DIGITAL' Release sold as a complete album bundle through digital downloac 
,ervices. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 

2007, Nlels« n Nosiness Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

SALES MIA 
COMPILEC BY 

ITlcltic® 
SoundScan 

TASTE IVIAI(E RS 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

UGK 
IDIDERBROUND KINGS UGK/JIVE 02633 /ZOMBAIv 

.15 

PLIES 
THE REAL TESTAMENT BIG GATES /SLIP- N- SLIDE/ATLANTIC 185340/AG 

COMMON 
FINDING FOREVER 0.0.0 D. /GEFFEN 009382/IGA 

OKKERVIL RIVER 
THE STAGE NAMES JAGJ T , it 110 

T.I. 
T.I. VS T.I.P. GRAND RUS L LANTIC 202172/ÁG 

THE WHITE STRIPES 
ICKY THUMP THIRD MAN ' IO'/WARNER BROS. 

SPOON 
GA GA GA GA GA MERGE 295 

AMY WINEHOUSE 
BACK TO BLACK UNIVERSAL REPUBLIC 008428 /UMRG 

KORN 
UNTITLED VIRGIN 03878" O+ 

SLIGHTLY STOOPID 
CHRONCHITIS STOOPID 01 

TEGAN AND SARA 
THE CON VAPOR /SIRE 257532/WARNER BROS. O+ 

INTERPOL 
OUR LOVE TO ADMIRE CAPITOL 76538 

THE SMASHING PUMPKINS 
ZEITGEIST MARTHA'S MUSIC /REPRISE 138620/WARNER BROS. 

SEAN KINGSTON 
SEAN KINGSTON BELUGA HEIGHTS /KOCH /EPIC 12999/SONY MUSIC 

T -PAIN 
EPIPHANY KONVICT /NAPPY BOY /JIVE 08719 /ZOMBA 

2 

3 

ARTIST 
SW 3ó TITLE 

s1 
t7VR0 

CELTIC WOMAN 
A NEV. Jll ll'I IFFY 

ISRAEL "IZ" KAMAKAWIWO'OLE 
WONDERFUL WORLD BIG BOY 5911 /MOUNTAIN APPLE 

4 
RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 O+ 

15' ANGELIQUE KIDJO 
OJIN DJIN STARRUCKS 82967 / RAZOR 8 TIE 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

ZAP MAMA 
SUPERMOON HEADS UP 3132 

LOREENA MCKENNITT 
AN ANCIENT MUSE QUINLAN ROADNERVE 007920/VG 

CEU 
CEU URBAN JUNGLE /HEAR /STARRUCKS 361129/SIX DEGREES 

NUSRAT FATEH ALI KHAN & GAUDI 
DUB DAWWALI SIX DEGREES 1137 

THE STARLITE SINGERS 
IRISH FAVORITES MADACY SPECIAL PRODUCTS 52835 /MADACY 

BEBEL GILBERTO 
MOMENTO ZIRIGUIBOOM /CRAMMED DISCS 1133/SIX DEGREES 

ANDY PALACIO & THE GARIFUNA COLLECTIVE 
WATINA CUMBANCHA 3 /PUTUMAYO 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: LATIN JAll PUTUMAYO 265 

RAIATEA 
HAWAIIAN BLOSSOM RAIATEA HELM 8601 /MOUNTAIN APPLE 

12 GIRLS BAND 
SHANGHAI MANHATTAN 78957/BLG 

F43 

1 

2 

3 

4 

6 

7 

8 

9 

10 

11 

12 

13 

14 

rn"" 
TITLE 
ARTIST (l',P31FIT DISTRIBUTING LABEL) 

#1 
7WKS 

HANNAH MONTANA 2 /MEET MILEY CYRUS 
TV SOUNDTRACK/MILEY CYRUS (WALT DISNEY /HOLLYWOOD) 

KIDZ BOP 12 
1(58 BOP KIDS (RAZOR & TIE) 

HIGH SCHOOL MUSICAL 
TV SOUNDTRACK (WALT DISNEY) 

HANNAH MONTANA 
TV SOUNDTRACK (WALT DISNEY) 

DISNEYMANIA 5: MUSIC STARS SING DISNEY... THEIR WAY! 
VARIOUS ARTISTS (WALT DISNEY) 

17 
BABY EINSTEIN: LULLABY CLASSICS 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA (BUENA VISTA/WALT DISNEY) 

HIGH SCHOOL MUSICAL: THE CONCERT 
VARIOUS ARTISTS (WALT DISNEY) 

22 RADIO DISNEY JAMS 9 
VARIOUS ARTISTS (WALT DISNEY) 

11 40 

d 25 

13 52 

12 44 

10 31 

15 119 

DISNEY'S KARAOKE SERIES: HIGH SCHOOL MUSICAL 
VARIOUS ARTISTS (WALT DISNEY) 

KIDZ BOP 11 
KIDS BOP KIDS (RAZOR 8 TIE) 

THE CHEETAH GIRLS 2 
SOUNDTRACK (WALT DISNEY) 

RADIO DISNEY: PARTY JAMS 
VARIOUS ARTISTS (WALT DISNEY) 

JUMP IN! 
TV SOUNDTRACK (WALT DISNEY) 

DISNEY PRINCESS: THE ULTIMATE SONG COLLECTIOIU 
VARIOUS ARTISTS (WALT DISNEY) 

BABY EINSTEIN: PLAYDATE FUN 
THE BABY EINSTEIN MUSIC BOX ORCHESTRA ( BUENA VISTA/WALT DISNEY) 

64 i Go to www.billboard.biz for complete chart data Data for week of AUGUST 25, 2007 
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FIX SHOE 
CEBUT 

JEW 

JEW 

ARTIST 
LABEL & NUMBER / DISTRIBUTING LABEL iP 

GRACE POTTER AND THE NOCTURNALS 
RAGGED COMPANY 000385 /HOLLYWOOD (11.98) 

FLIGHT OF THE CONCHORDS 
SUB POP 746 4.98 

This Is Somewhere 

The Distant Future (EP) 

THE RECEIVING END OF SIRENS 
TRIPLE CROWN 03072, EAST WEST (15.98) 

GREATEST 
GAINER 

A FINE FRENZY 
VIRGIN 73825 (12.98) 

WITHIN TEMPTATION 
ROADRUNNER 618021 11.98 

v STILL REMAINS 
ROADRUNNER 618014 13.98 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) rJ+ 

3, EMERSON DRIVE 
MONTAGE 90088 /MIDAS (13.98) 

LEELAND 
ESSENTIAL 10812 (13.98) 

PETER BJORN AND JOHN 
ALMOSTGOLD 002' (12.98) 

ENVY ON THE COAST 
PHOTO FINISH 244220 (13.98) 

RODRIGO Y GABRIELA 
ATO 21557 (13.98) C 

SICK PUPPIES 
HMR 89752 /VIRGIN (12.98) 

a FIVE FINGER DEATH PUNCH 
EIRM 70116 (12.98) 

5 GOGOL BORDELLO 
' IDEONEDUMMY 1334' (13.98) 

s¿ 
COLD WAR KIDS 

__ DOWNTOWN 70009 (13.98) 

26 tE-ENí1Y 

28 20 

/29 15 

30 

®37 
KIP 35 

133 32 3 ST. VINCENT 
BEGGARS BANQUET 254' /BEGGARS CROUP (14.98) 

t 34 25 4 NILE 
NUCLEAR BLAST 11721 (15.98) 

35 27 2 
DOWN A.K.A. KILO 
;(LENT GIANT 388010 /MACHETE (16.98 CO /DVD) O 

36 23 5 

137 28 

38 39 8 

139 18 

Pak 26 

1311 44 

ALEJANDRA GUZMAN 
DISCOS 605 11622/SONY BMG NORTE 114.98) X41 

LOS HUMILDES VS. LA MIGRA 
BC! LATINO 41593/BCI 6.98 

BEHEMOTH 
CENTURY MEDIA 18374 12.9 

IMOGEN HEAP 
RCA VICTOR 72532 11.98 

The Earth Sings Mi Fa MI 

One Cell In The Sea 

The Heart Of Everything 

The Serpens 

The Poisor 

Countrifiec 

Sound Of Melodies 

Writer's Bloc). 

Lucy Gray 

Rodrigo Y Gabriela 

Dressed Up As Life 

The Way Of The Fist 

Super Taranta! 

Robbers & Coward V 

Reina De Corazones: La Historia.. 

Los Humildes Vs. La Migra 

The Apostasy 

Speak For Yourself 

EL TRONO DE MEXICO 
UNIVERSAL LATINO 009532 11.98 

Fuego Nuevo 

TIERRA CALI 
VENEMUSIC 653210 /UNIVERSAL LATIN] 13.98 CD /DVD lU 

SERGIO VEGA 
SONY BMG NORTE 10261 16.98 CO /DVD O+ 

PATTON OSWALT 
SUB POP 737 115.98 CD /DVD) O 

ROBBEN FORD 
CONCORD 230234 18.98 

IN THIS MOMENT 
CENTURY MEDIA 8297 15.9 

FAMILY FORCE 5 
MAVERICK /MONO VS STEREO / GOTEE 49462 /WARNER BROS. (13.98) 

s 
MARK RONSON 
;LLIDO 10031' /RCA (13.98) 

THE RED CHORD 
METAL BLADE 14629 (13.98) 

JUSTICE 
ED BANGER/VICE 24892 /ATLANTIC (11.98) 

, KARIS 
FINA 270195 /UNIVERSAL LATINO (13.38) 

Enamorado De TI: Edicion Especial 

, BLESSTHEFALL 
RECORD COLLECTION 49980 (11.98) 

5 

MAYDAY PARADE 
FEARLESS 30099 (11.98) 

ALL TIME LOW 
HOPELESS 690 (8.98) 

MARIANO BARBA 
I HREE SOUND 621 (13.98) 

DARKEST HOUR 
VICTORY 347 (16.98) 

EDITORS 
FADER /KITCHENWARE 10703' /EPIC (13.98) 

Dueno De Ti... Lo Mejor De El Shaka 

Werewolves And Lollipops 

Truth 

Beautiful Tragecy 

Business Up Front /Party In The Back 

Version 

Prey For Eyes F. 

Cross 

Los 4 Fantasticos 

His Last Walk 

Marry Me 

Ithyphal is 

111 

En Vivo . 
Deliver Js . 
Mutemath . 

The Definition Of An Ese 

A Lesson In Romantics 

Put Up Or Shut Up 

An End Has A Start 

MUTEMATH 
IELEPROMPT 44462 /WARNER BROS. (13.98) 

38 9 
s 

FAIR TO MIDLAND Fables From A Mayfly: What I Tell You Three Times Is True 
ERJICAL STRIKE /UNIVERSAL REPUBLIC 008996 /UMRG (9.98) 

HIGH IMPACT 14625 /METAL BLADE 3.98 
EVERGREEN TERRACE 

33 3 Wolfbiker 

EMERSON HART 
MANHATTAN 80566 /BLG (12.98) 

MADINA LAKE 
ROADRUNNER 618085 11.98 

29 4 

HOT VIDEOCLIPS & VIDEO 
MONITOR COMPILED BY 

1liCl9CIl 

BDS 

SALES DATA 
COMPILED BY 

IliClSCI1 

VideoScan 

Based on audierce-weìghtec plats from MTV. VH1. BET and CMT, and non -weighted plays from 
ten other char eels as monitored by Nielsen Broadcast Data Systems. See Char- 

Legend far rues rnd explanations 2007, Nielsen Business Media. Inc. and 
Nielsen SOundscan. Inc. All rights reserved 

-eBJ.;' tW Wca 

ó 

1 142 

2 8 48 

3 13 23 

4 6 188 

5 11 49 

6 J 113 

7 2 4 

8 7 181 

9 3 4 

10 9 33 

11 12 6 

12 10 

13 16 

14 5 

15 25 28 

16 17 233 

17 35 3 

18 19 

19 14 

20 15 

21 22 

22 18 

23 27 

24 24 

4111, 28 

TITLE 
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 

Principal Performers 

#1 
14 wK$ 

GREATEST HITS 
WIND -UP VIDEO /SONY BMA VIDEO 13103 (10.98 DD /DVD) 

ELVIS: ALOHA FROM HAWAII 
RCA/SONY BMG VIDEO 70507 (19.98 DVD) 

ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44759 (19.38 CVO) 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 081041 (18.98 CD /CVD) 

ELVIS: '68 COMEBACK SPECIAL 
RCA/SONY BMG VIDEO 70505 (19.98 DVD) 

Creed 

Elvis Presley 

Elvis Presley 

Rob Zombie 

Elvis Presley 

FAREWELL I TOUR: LIVE FROM MELBOURNE Eagles 
RHINO HOME VIDEO /WARNER MUSIC VISION 70423 (29.9.3 DVD) 

ALL EXCESS Avenged Sevenfold 
WARNER MUSIC VIDEO /WARNER MUSIC VISION 121434 (17.98 DVD) 

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOLTHERA COWBOYS' VULGAR HITS Pantera 
ELEKTRA /RHINO HOME VIDEO /WARNER MUSIC VISION 73132 (18.98 Cn /DVD) 

777 Underoath 
TOOTH & NAIL VIDEO /EMM MUSIC VIDEO 96630 (14.98 DJD) 

GET READY: THE DEFINITIVE PERFORMANCES 1935 -1972 The Temptations 
HIP -0 VIDEO /UNIVERSAL MUSIC 8 VIDEO GIST 007422 (14.98 DVD) 

LINEA DE ORO ' Alacranes Musical 
UNIVERSAL LATINO /UNIVERSAL MUSIC 8 VIDEO DIST. 311185 (7.98 VD) 

8 
CHRIS BOTTI: LIVE WITH ORCHESTRA & SPECIAL GUESTS 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 80458 (19.9E CD /DVD) 

0 
LIVE IN DUBLIN 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 10139 (19.9E CO /DVD) 

VIDEOS FROM THE CELLAR: THE ATLANTIC YEARS 
` ATLANTIC /RHINO/WARNER MUSIC VISION 167740 (11.98 DVD) 

Chris Botti 

Bruce Springsteen With The Sessions Band 

Ratt 

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND 
MANHATTAN /EMM MUSIC VIDEO 75106 (19.98 DVD) 

PULSE 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 54171 (£4.98 DVD) 

NEVER SAY DIE: THE COMPLETE FINAL CONCERT 
COLUMBIA NASHVILLE /LEGACY /SONY BMG VIDEO 11229 (29.98 CD /De) 

124 
FAMILY JEWELS 
EPIC MUSIC VIDEO /SONY BMG VIDEO 58843 (19.98 3V0, 

20 
ROCKET MAN: NUMBER ONES Elton John 
CHRONICLES / ROCKET /ISLAND /MERCURY /UME /UNIVERSEL MUSIC & V DEO DIS 008660 (13.98 CD /DVD) 

Celtic Woman 

Pink Floyd 

Waylon Jennings And The Waymore Blues Band 

AC /DC 

6 
LINEA DE ORO 
FONOVISA/UNIVERSAL MUSIC 8 VIDEO DIST. 353286 (7.38 DVD) 

196 
LIVE AT DONINGTON 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56963 (14.98 DM 

203 
LED ZEPPELIN 
ATLANTIC VIDEO /WARNER MUSIC VISION 70198 (29.98 ND) 

Marco Antonio Solis Y Los Bukis 

AC /DC 

Led Zeppelin 

40' UNDER THE DESERT SKY 
SUGAR /DECCA /UNIVERSAL MUSIC 8 VIDEO DIST. 0(7831 (25.98 CD /IVD) 

176 
NUMBER ONES 
EPIC MUSIC VIDEO /SONY BMG VIDEO 56999 (14.98 DVC) 

97 ANYWHERE BUT HOME 
WIND -UP VIDEO /SONY BMG VIDEO 13106 (25.98 CD /DV3) 

ti 

Andrea Bocelli 

Michael Jackson Q 

Evanescence 

TITLE 
á3 w3v ARTIST (IMPRINT / PROMOTION LABEL) 

1 9 5 

2 6 5 

3 1 7 

4 24 5 

7 6 

5 4 

#1 
LWK 

ARTIST TITLE 

BARTENDER 
T PAIN FEAT. AKON KONVICT /NAPPY BOY /JIVE/70MB( 

A BAY BAY 
HURRICANE CHRIS POLO GROUNDS /J /RMG 

SHAWTY 
PLIES FEATURING T -PAIN SLIP -N- SLIDE /ATLANTIC 

CANT TELL ME NOTHING 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

STRONGER 
KANYE WEST ROC- A- FELLA/DEF JAM /IDJMG 

CANT LEAVE 'EM ALONE 
CLARA FEATURING 50 CENT LAFACE /ZOMBA 

3 11 
BIG THINGS POPPIN' (DO IT) 

T.I. GRAND HUSTLE /ATLANTIC 

112 HIP HOP POLICE 
cileaL KINAKIE FEHL SLICK Pop! CHAMLL71ARYANINHfSAL M)TOfRN 

9 10 8 

10 13 6 

1 1 21 2 

12 8 3 

SAME GIRL 
R. KELLY DUET WITH USHER JIVE /ZOMBA 

INT'L PLAYERS ANTHEM (I CHOOSE YOU) 
UGN FEATURING OUTKAST UGK /JIVE /ZOMBA 

BED 
J. HOLIDAY MUSIC LINE /CAPITOL 

18 

COFFEE SHOP 
YUNG JOC FEAT. CORIUM BLOCK/BAD BOY SOUIWA11 PJ' I C 

MAKE ME BETTER 
FABOLOUS FEAT. NE -TO DESERT STORM /DEF JAM /IDJMG 

THE PEOPLE 
COMMON G.O.O.D. /GEFFEN 

GOING THROUGH CHANGES 
ARMY OF ME DOGHOUSE /ILG 

I GET MONEY 
50 CENT SHADY /AFTERMATH /INTERSCOPE 

YOU KNOW WHAT IT IS 
T.I. FEATURING WYCLEF JEAN GRAND HUSTLE /ATLANT13 

DO YOU 
NE -YO DEF JAM /IDJMG 

SEXY LADY 
YUNG BERG FEATURING JUNIOR VUNG GOSS /EPIC /KOCH 

IF YOU COULD SEE INTO MY SOUL 
SILVERSTEIN VICTORY 

SHUT UP AND DRIVE 
RIHANNA SRP /DEF JAM /IDJMG 

BEAUTIFUL GIRLS 
SEAN KINGSTON BELUGA HEIGHTS /EPIC 

WALL TO WALL 
CHRIS BROWN JIVE / ZOMBA 

CLOTHES OFF!! 
GYM CLASS 11E10ES DECAYDANCEjFUELED BY RAMEN/ATLANfCJAVA 

flE -ENTRY 
LET IT GO 
KEYSHM COLE FEAT. MISSY ELLIOTT & LIL KIM IMANV3EFF/N 

3 

44 
6 

7 

8; 

PLAIN WHITE T'S, HEY THERE DELILAH 

AMY WINEHOUSE, REHAB 

FERGIE, BIG GIRLS DON'T CRY 

AVRIL LAVIGNE, WHEN YOU'RE GONE 

LIFEHOUSE, FIRST TIME 

BON JOVI, (YOU WANT TO) MAKE A MEMORY 

NICKELBACK, ROCKSTAR 

THE FRAY, ALL AT ONCE 

JUSTIN TIMBERLAKE, LOVESTONED 

PINK, WHO KNEW 

1 

2 

3 

4 

6 

7 

8 

9 

10 

ELISABETH WITHERS, BE WITH YOu 

MARK RONSON FEAT. DANIEL MERRIWEATHER, sis ME 

MARY J. BLIGE, ENOUTH CRYIN 

ANGIE STONE FEAT. BETTY WRIGHT, BAB( 

BEN HARPER AND THE INNOCENT CRIMINALS, IN THE COLORS 

GNARLS BARKLEY, SMILEY FACES 

BEYONCE FEAT. JAY-Z, DEJA RU 

JAMIE FOXX, DJ PLAY A LOVE SONG 

BRAND NEW HEAVIES, I DONT KNOW WHY (I LOVE IOU) 

FANTASIA. WHEN I SEE U 

3 

7' 

8 
l 

SEAN KINGSTON, BEAUTIFUL GIRLS 

BOYS LIKE GIRLS, THE GREAT ESCAPE 

FABOLOUS FEAT. NE YO, MAKE ME BETTER 

PLAIN WHITE T'S, HEY THERE DELILAH 

R. KELLY DUET WITH USHER, SAME GIRL 

CIARA FEAT. 50 CENT, CAN'T LEAVE 'EM ALONE 

TIMBALAND FEAT. KERI HILSON, THE WAY I ARE 

JUSTIN TIMBERLAKE, LOVESTONED 

GYM CLASS HEROES, CLOTHES OFFII 

FERGIE, BIG GIRLS DON'T CRY 

Data for week of AUGUST 25, 2007 I For chart reprints call 646.654.4633 

JOB1rILE0PY 

IL_ SCI- 

SOnd531 

! Q 
See below for complete legend infonnaior. 

41 21 

34 
. 

10 2 

LOS TERRIBLES DEL NORTE 
FREDDIE 1969 (9.98) 

JOSE LUIS PERALES 
DISCOS 605 10587 /SONY BMG NORTE (14.98) O 

JOSH ROUSE 
BEDROOM CLASSICS 30723INETTWERK (11.98) 

II11 THE KOOKS 
:';95- VIRGIN 59723 /ASTRALWERKS 14.98 

Cigarettes & Gasoline 

From Them, Through Us, To You. 
30 Corridos: Historias Nortenas 

Y Como Es El? ...Los Exitos u 
Country Mouse City House II 

Inside In / inside Ou- u 
RUN DORIS RUN 50 lLdI 
RDR WORLDWIDE 63956 (6.98) 

The Bigger Picture (EP: 

I : BREAKING & ENTERING 

New Zealand folk -comedy duo Flight of the Conchords laughs all the way to the No. 2 spot on tOe 
Top Heatseekers chart this week with new Sub Pop EP "The Distant Future:' Discover develop rig 

artists making their inaugural chart runs each week in Breaking & Entering on billboard.c?rt 

The = .t- selieg albums by new and developing acts. defined as those who have never appeared in the top 100 of The Billboard 200. If a Heatseekers tie 
that level, it and the act's subsequent albums are immediately ineligible to appear on the Heatseekers chart. See Chart Legend for rules ani 

e z lan.tione 4 2007, Nielsen Business Media. Inc. and Nielsen Soundscan. Inc. All rights reserved. 

Go to www.billboard.biz for complete chart data I 65 
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SINGLIES & TRACKS 
2007 

25 SONG INDEX,. 
AUG 

Chart Codes: CS (0x05 Country songs). H1OO (Hot 100 Songs); LT (Hot Latin Songs). POP (Pop LOO Song and RBH (Hot R &B /Hip -Hop Songs). 
TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position, 

1973 s'A 6'acKwood BMVBat Future Music. BMVSongs 
BMI). HL POP 77 

7 PIECES '.5ke Clty. BMVNotting Hill Music, BMI) RBH 

2 STEP HMI) POP94 
IN THE MORNING 'Hamjuku Lover Music, 

ASCAP) H100 66: POP 41 

5 LETRAS 

ALL MY FRIENDS SAY (: Corporation 
L role, BMVBIack In 

adlo, ASCAP, Sroove Puppy Music, ASCAP) CS 
510086 

ALRIGHT (Blue Toes Music Publishing Designee. 
.AP/Uncle Buddies Music, ASCAP) RBH 65 

ANGEL (Chaim Khan, ASCAP /JI Brenda Music Works, 
i: Minneapolis Guys Music. ASCAP) RBH 58 

ANONYMOUS (Ezeke International Music. MusiMusic. BMVHitco 
hristopher Mathew. BMVJahgae Joints. 

rversal Tunes. SESAC/Bootleggers Stop, 
Jniversal Music Corporation, ASCAP/Virginia 

Beach, ASCAP/WB Music. ASCAP/Royal Court Music. 
ASCAPJerome Harmon Productions, BMI). WBM. RBH 

ANOTHER AGAIN (John Legend Publishing, BMVCherry 
Please Gimme My Publishing, BMVEMI Black - 

r'.' ,iomeschool Publishing, BMVDimp Pace 

Kama Sutra Music, BMI), HL RBH 43 
ANOTHER SIDE OF YOU (Dimensional Songs 01 The 

BMVEMI Blackwood, BMVWCCR. BMI), HL, CS 24 
ANYTHING (Nisan's Music. ASCAP/Universal Music Cor- 

:atiOT. ASCAP/Precious Baby Publishing. ASCAP /Avid 
e ASCAP /Chilon 0 Bitty Music, BMI), FIL, RBH 93 

APOLOGIZE (Virginia Beach, ASCAP/W13 Music. 
CAP/Midm hl Miracle Music, ASCAP/Sony /AN 
'55, ASCAP), HUWBM, POP 82 

AS IF (Careers- Music Publishing, BMVGingerdog 
:ec EMI/Raylene Music, ASCAP/WB Music, 

HEil Shanks Music, ASCAP). WBM. CS 26 
AYER LA VI Crown P, BM/Sebastian. BMI) I LT 24 
AYO TECHNOLOGY (50 Cal Music. ASCAP/Univ ersal ers al 

Music Cor oration ASCAPNrginia Beach. ASCAP/WB 
M usi c, A AP/D n Muzik, SESAC/WBM Mus c . 

SEX 'Tensitgll T ines ASE ßmha rr; ̂ ses 

B 
BABY 

3,1ylitIGIS1LiiShi ng.iMi , WBM, RAH 50 
BABY DONT GO (J. Brusco, ASCAP/EMI April 

Cymone Music, ASCAP/NappyPub. 
Sonnoqs, BMWniversal Music Corporation, 
.WBM, RBH 77 

BAD FOR ME (Magic Mustang, BMVOven Music. BMI( 
CS 51 

BARTENDER (Zomba Son9s. BMSNappy Boy Publishing, 

BMOWO aamsys. 

A 
RBH /Byetall 

Music, ASCAP), HUWBM. 
11 

BASTAYA ( Crisma, SESAC) LT 1 

BASTO (Ser -Ca, BMI) LT 41 

A BAY BAY (Polo Grounds Songs, BMVEMI Blackwood.. 
BMI), HL. H100 9; POP 17; RBH 24 

BEAUTIFUL GIRLS (Jonathan Rotem Music, BMVSouth- 
side Independent Music, BMVE es Above Water. 
ASCAP/Beluga Heights Music BMVFeedmybabeez, 

AP Shn5 Music. ASCAP /Sony /AN Songs, BMI), 
-11001, POP 1. RBH 12 

BECAUSE OF YOU (EMI April, ASCAP/Smelly Songs. 
:. I've Music, BMVSmells Like Metal, 
" - cod, BM), HUWBM, CS 4;11100 54 

BECAUSE OF YOU -Alper Sayin Publishing, BMVZomba 
-' ATV Tunes, ASCAP/EMI April, ASCAP), 

HI, vbM, N od 
BED (2082 Music Publishing, ASCAP/UL Music, 

ASCAP/Famous, ASCAPBB Music, ASCAP), HL/WBM 
H100 42; POP 64; RBH 10 

BEFORE HE CHEATS (That Little House. ASCAP/MiOII, 
Underdog ASCAP/Sony /AN Cross Keys, ASCAP), HL. 

H100 24, POP 30 
BEFORE Tirs TOO LATE (SAM AND MIKAELAS 

THEME) )Comer Of Clark And Kent Music, ASCAP/EC:' 
VrgIn ASCAP), HL, POP 97 

BETiEFi THAN ME (EMI Blackwood. BMVHinder Mus,. 
BMVHiah Bnck Pob,Shin. OMM HL POp E8 

BETWEEN RAISING HELL AND AMAZING GRACE 6 , 

5 
BIG GIRLS DON'T CRY reaopls..ìa Jdnkieïublr : ig, 

' ASAP 0103 2, POP 2 

BIG THINGS POPPIN' (DO ÌTI (Crown Club Publishing. 
' nisi- Tnneuane Publis hing, BMVFresh Is The 

1 AMI). WBM. H10025, POP 50. RBH 13 
BIKER CHICK (Songs Of Daniel Music. BMVNIaxT 

11 CS 50 
BLEED IT OUT 1lZomba Songs, BMVChesterchaz, BMVBig 

BMVNondisclosure Agreement, BMVRob 
135 8MVKen i Kobayashi, BMVPancakey Cakes, 

WBM H100 69, POP 65 
BLOCK PARTY (Sony /AN Tunes, ASCAP/LOfe Print 

-LAP /One -Hit Publishing, ASCAP/Screen Gems -EMI, 
HL RBH 79 

BOOM DI BOOM DI (Not Listed) RBH 86 
BREATHLESS hot Talent Publishing, PRS/Swws Ot 

Ei.IVMarcelicoous Music, SESAC) 

BRUISED BUT NOT BROKEN ( Realsongs. ASCAP) RBH 

BUBBLY as', lane Music, BMVDancing Squirrel, 
'd Music, ASCAP), WBM, H100 81 POP 6ì 

BUDDY nild, ASCAPNnwersalMusicCorporals- 
n n Publishino ASCAP 'Karl Guinn, 

BUY U A DRANK (SHAWTY SNAPPIN I by Boy 
diu a si,1 lid S. .,rai. Man Pub - 

lishing. BMVMekhi Music, BMVBasenrent Funk South. 
ASCAP) WBM H100' 2 POP 8 RBH 22 

CANT HELP BUT WAIT r,I d 

.1V/ Sony /AN Tuns, ASCAP /EMI April, ASCAP), HL 
-72 

CANT LEAVE SM ALONE (Universal Music Corporation, 
'AP/Royalty Righlings, ASCAP/aShawn Daniels Pro- 
t rs. ASCAP/EMI April, ASCAP/Rodney Jerkins Pro- 

BM550 Cent Music, ASCAP/EMI Blackwood, 
'-' 20 62. RBH 17 

CANT TELL ME NOTHING (Please Gimme My Publish - 
:IT Blackwood BMVloompslone Publishing. 

.1'1085; RBH 35 
CAN U BELIEVE (I Like Em Thicke, ASCAP/EMI April, 

,g 
CASH DROP `,e Records. ASCAP/Boss Up Music. 

CHUY Y MAURICIO iArpa, BMI) LT 33 
CLOTHES OFF!! (Epileptic Caesar Music, ASCAP/EMI 

I,Macday Malone, ASCAP/Dimensional 
SC P/Rephllian, BMVEMI Blackwood. 

T ?/WamerTamerlane Publishing, 
71 

COFFEE SHOP u.Hiny Man Publishing, BMVMaIIk- 
- SMVAIonzo Mathis Publishing Designee, 
' c Publishing, ASCAP/WB Music, 

i.si se Music, ASCAP/ñpeline, 
:.Music. BMVWarner Chappell, BMI), 

39 
CRANK THAT ( SOULJA BOY) (Element 9 Recordings, 

_ 'Si .BMI) H10011. POP 28, RBH 8 

CUANDO REGRESES Not Listed) LT 35 
CUATRO MESES Thor International, BMI) LT 44 
CUPID SHUFFLE The Only Cupid Publishing, 

1P/Artist Publishing Group West. ASCAPTop Quality. 

BMI) H100 78, POP 91. RBH 23 
CYCLONE (Latino Velvet. BMVSongs Of Universal. BMVLII 

Jizzel Music Publishing, BMVCookies Md Milk, 
ASCAP/NappyPub, BMVZomba Songs BMVC'Amore 
Music, BMVSwizole Music, BMVEMI Blackwood, BMI), 
HUWBM, H100 53, POP 47 

DAISY (EMI Blackwood, BM/Tolliver Mountain, BMV)rvirg, 
BMVinventor Of The Wheel, ASCAP), HL, CS 47 

OATS OF THUNDER (Sony /AN Cross Keys 
ASCAP/Dinneesioral Music 011091, ASCAP /Careers- 
.',' Music Publishing, BMVSilverlass, BMI). HLAWBM, 

OE TI EXCLUSIVO if tiara Arpa Musical, BMI) LT 4 
A DIFFERENT WORLD (Nashvislaville, BMVNEZ 

Hose, BMVChaylynn, BMVS`ony /AN 
BMI), HL. CS 6: 0100 59 

DJ DONT Sony UI Unniiversal,YBMVDivided, BMURamal, 

; 

Publishing 
MI1 UWBM. RBH 36 mer- 

Tamerlane 

I10 Nelstar Publishing, ASCAPMrginia Beach 
AP/WB Music, ASCAPBanjahandz Muzik, SESAC), 
.l POP 66 

DONT MATTER (Byehall Music, ASCAPÆamous, 
AP /Lawsongs, BMVNoring Hill Music, BMI), HL. 
62 

DO YOU (Super Sawn Publishing. BMVZomba Songs, 
BMVJaJo Beats, ASCAP/The Allen Boy Publishing, 
ASCAP), WBM, 0100 27; RBH 5 

DO YOU KNOW? (THE PING PONG SONGI/DIMELO 
(Team S Dot Publishing. BMVHitco Music, EEMVDollanaire 
Publishing, BMVSongs 01 Unive)rsal, BMVEnrique Igle- 
sias. 

BOY (Della BoyPPublisOhing, ASCAP/Ty Epps 
Music, ASCAP/Young Money Publishing, BM/Warner- 
Tamerlane Publishing. BMVStar Statiz Music, BMI), 
WBM. RBH 46 

EASY (Danyyhandz Muzik, SESACANOM Music. 
SESAC/814 Music, BMVN4aenita Publishing. 
ASCAP /GiveMeAIIMY Publishing, ASCAP/YWI Publish - 
^q. BMVJanice Combs Publishing, BMVEMI Blackwood. 
',1VMOneyMack, BMVWarner- Tamerlane Publishing, 

HUWBM, H100 68 POP 35 

EL LA ME LEVANTO (Los ti anpris, ASCAP) LT 11 

ESO Y MAS (Juliantla Musical, ASCAP/Edimusa, ASCAP) 
,.1 

EVERYDAY AMERICA Jennifer Nettles, ASCAP/Dirkpit. 
bMVSony /ATV Cross Keys, ASCAP/Big Alpha Writer 
Group, ASCAP), HL CS 12, H100 75 

EVERYTHING (I'm The Last Man Standing. SOCANWarner 
Chappell, SOCAN4tan Zahn Music, BMVSony/ATV 
Songs. BMVSonngqS Of Universal, BMVAlmost October 
Songs. BMI). HLAWBM, H100 60: POP 69 

FACE LIKE (High 4 Life Publishing, ASCAP) RBH 59 
FALL (MXC. ASCAP/S1iII Working Tor The Woman, 

ASCAP7CG Alliance, ASCAP/Dimensional Songs Of The 
Knoll, BMVE Ticket, BMVAPI Country Music, BMVCherry 
River, BMVEMI Blackwood, BMVSllane Minor, BMI). 
CLMVHL, CS 20 

FAMOUS IN A SMALL TOWN (Sony /AN Songs. 
BMVNashville Star BMVWatsky, ASCAP HL. CS 23 

FIND OUT WHO YOUR FRIENDS ARE (Sony /ATV Acuff 
Rose, BMVLavender Zoo Music, BMVCareers-BMG 
Music Publishingg, BMVSagrabeaux Songs. BMI). 

-WBM, H10087 
FIRECRACKER ( International Dog Music. BMVTravelin' 

1, sawyer, BMVCan Country, BMVJosh Turners Pub- 
i Designee, ASCAP) CS 25 

FIRST TIME iS- Chills. BMVJeseth Music, BMI) H100 34: 

FLIP -FLOP SUMMER Onaly Music, ASCAP/SOny /AN 
. ASCAP) CS 55 

FREAKY CURL (Sheet Certified Publishing, BMVCyberw- 

FREE AND EASY (DOWN THE ROAD I GO) (Home With 
BMVBig White Tracks, ASCAP) CS 16. 

FUTURE BABY MAMA Controversy, ASCAP/Universal 
ASAP), HL RBH 42 

GET IT SHAWTY ASCAP /J Pat Publishing 
-,151,11 I.:' 

V 

..A _ ArH Love Music ASCAP R-N l. y N 
Music, ASCAPAshmool Musik. BMVYoung Goldie 
BMVWamer- Tamerlane Publishing, BMI), HLWBM, H100 
49; POP 42 

GET ME BODIED (B-Day Publishing, ASACP/Universal 
Tunes, SESAC/Songs Of Universal, SESAC/Team S Dot 
Publishing, BMVHitco Music, BMVSongs Of Windswept 
Pacific, BMVYoga Flames Music, BMVJanice Combs 

AASCAPÆBMVEMI Aqpp SCÁ /Rohr 
eMWPASCAP/Music 

World ASCAP/Mlonaz Ronza, SC), HL, H100 77: 
RBH 15 

GET MY WEIGHT UP (Michael D. Danielson Publishing, 
ASCAP /Copyright Control) RBH 54 

GIRLFRIEND (Avril Lavigne. SOCAN/Alma Music, 
ASCAP/Kasz Money Publishing, ASCAP/Xobalt Music 
Publishing. ASCAP), HL 010043: POP 34 

GIVE IT TO ME (Virginia Beach, ASCAP/WB Music, 
ASCAP/Tenman Tunes, BMVZomba Enterprises, 
ASCAP/Aelstre Publishing, ASCAP/EMI April, ASCAP/Stix 
I'm Stoned ASCAP/Universal Music Corporation. 

AP./WBM Music, SESAC/Danjahandz Muzik. 
'1. HL/WBM. POP 32 

GOOD THINGS SheetRich Music, BMVMy Diel Starts 
x r +4tlson Of Universal BMVJasons Lyrics, 

1 Global Tunes, SESAC/Stix I'm Stoned. 
Music ASCAP), HL. RBH 56 

THE GREAT ESCAPE :Manin Johnson Music, 
- ASCAP/Dimensional Music 01 

,ne,ASCAP/EMIBlackwood. 
3MVEMI April, ASCAP), HL. H100 

GUITAR SLINGER r,i/ATV Tree, BMVLove Monkey, 

Songs, 

rugi' ; ...n s'aundPublishing,BMVNewEaTreme 

SS 4 
BMVCuts 0I Cedar, BMVCedar Music, BMp, HL. 

HATE ONMEINc 
HEAVEN HEARTACHE AND THE POWER OF LOVE 

(MXC Music -I 

ASCAPACG : 
Music, BMI;: 

HEY THERE DELILAH SO Happy Publishing ASCAP/WB 
-re Music, ASCAP). WBM, H1004: 

HIP HOP POLICE amollitary Camp Music, ASCAPNno- 
. L'. ii, ITOn.ASCAP/Jonathan Rotem 

music BMVSouthside Independent Music. BMVSIìck 
Rick Music, BM), HL POP 93: RBH 91 

HOLD ON (Jonas Brothers Publishing, BMVSony /ATV 

Songs, HL. 
HOME (Surface Pfeil), Deep Ugly Mu ic, BMVCareers- 

HOODFIMusic 

Publishing BMI), 
blshing,Deesignee/e/Ear- Designee/Ear- 

brain Publishing. ASCAP/EMI April_ ASCAP), HL, 0100 
9 "PH 

HOW 'BOUT THEM COWGIRLS r; ATV Tree. 

BM 'MG Music Pub- 
lish HUWBM, CS 35 

HOW DO I BREATHE ` on's, BMVEMI April, 

ASi 5' HL, F1100 67; RBH 25 

HOW FAR WE VE COME lt, :e Music. ASACP/EMI 
qpu 

- uüc MusicP, BMVGrand Line 

Mc- -'Stuff. BMp OP 95 
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HOW I FEEL (Delemnava. BMVMoonscar Music, BMVLiI- 
Ile Blue Typewriter Music, BMVBucky And Clyde, 
ASCAP/Lile Des Autuers, ASCAP), WBM. CS 18 

HOY YA ME VOY (WB Music, ASCAP) LT 22 
HYDROUC (62 Laventhol Music, ASCAP/NfaIarod Pub - 

fishing ASCAP/MeNin Watson Publishing ASCAP/Streel 
Lyrics Publishingg, ASCAP/WB Music, ASCAP/Heavnz 
Music, SESAC/Shapo, SESAC /Carlos Hassan Publishing, 
BM)), WBM, RBH 51 

ICKY THUMP (Peppermint Stripe Music, BMI) 0100 92; 
POP 90 

I DONT WANNA BE IN LOVE (DANCE FLOOR 
ANTHEM) (EMI Blackwood, BMVThe Madden Brothers 
Publishing, AMVHigh Speed Chase, ASCAP), HI, POP 87 

ITH I FELL IN LOVE W THE DJ (Not Listed) POP 98 
IF I HAVE MY WAY (EMI Music Publishing UK, 

SESAC/Foray Music, SESAC/Chrisette Michele Music. 
SESAC/Four Kings Production Inc SESAC/Stankin 
Music, ASCAP/Underdogs West Songs, ASCAP /Almo 
Music, ASCAP/Black Lion, ASCAP/Underdog East Songs. 
BMNlving BMI), HL, RBH 27 

IF I WAS YOUR MAN (Sony /AN Tunes, ASCAP/EMI 
April, ASCAP/Stellar Songs ASCAP/Water Music Pub - 
lishing, ASCAP), HL RUH 28 

IF YOU'RE REAMNG THIS (Sony /AN Tree. BMVL'ìle Des 
Autuers, ASCAPBucky Md Clyde, ASCAP), HL. CS 13; 

H100 45; POP 48 
I GET R IN Kevin Me Me Music, ASCAP) RBH 83 
I GET MONEY (50 Cem Music, ASCAP/Universal Music 

Corporation ASCAP1WiIIlam Stanberry Designee, 
BMVSonggs 0t Universal, BMVFirst Priority. BMVHOt Bul- 
ler Milk, ASCAP /CG Alliance, ASCAP), HL. RBH 29 

I GOT IT FROM MY MAMA (will.i am Music, BMVChe 
Lane. ASCAP/KlugerPartners Music, ASCAP), CLM, H100 
93; POP 45 

I GOT MY GAME ON (EMI Blackwood, BMVBig Gassed 
HBBes, BMVHouse Full 01 Circle Music, BMVSexy Tractor. 
BMVCaI M Entertainment, BMI), HL CS 49 

W. STAND BY YOU (Hynde House of Hits, ASCAP /Clive 
Banks, ASCAP /Jerk Awake. ASCAP/Tom Kelly, 
ASCAPBMI April, ASCAP). HL/WBM, CS 56 

IMPACTO (Los Cangris, ASCAP/Scott Storch Music, 
ASCAP/TVT Music, ASCAP) LT 40 

I'M SO HOOD (DJ Khaled, BMVNappyPub, BMVZomba 
Songs, BMVFirst N' Gold. BMVWamer- Tamerlane Publish- 
ing. BMV4 Blunts Lit At Once, BMVA. Lanier Publishing 
Designee, ASCAP/Trac -N -Field Entertainment. BMVNot- 
tin Dale Songs, ASCAP) WEN!, RBH 62 

I NEED YOU (Careers -BMG Music Publishing. BMVNer- 
vous Worm Music, BMVFamous, ASCAP/Ed Md Lucille 
Songs ASCAP'. HL/WBM, CS 9; H100 50; POP 70 

IN NW SONGS Divided, BMVRamal, BMVNay1 Publishing 
Company, BMVWarner- Tamerlane Publishing. BMVSongs 
Of Universal !WI), HUWBM, RAH 44 

INT L PLAYERS AWEM (I CHOOSE YOU) (Zomba 
Enterprises. ASCAP/Tefnoise Publishing, BMVMusic 
Resources. BMVWe Don/ Play Even When We Be Playin', 
ASCAP/Mosquito PUSS, ASCAP /Chryryssaalis Music, 
ASCAP /Jobete Music, ASCAP). HLM/BM, H100 74, POP 
72 REH 33 

INTOCABLE Gente Normal, ASCAP/Warner- Tamerlane 
Publishing, BMI) LT 50 

I TOLD YOU SO (Babble On Songs. BMVIhird Ter Music, 
BMI) CS 5, 0100 55 

I TRIED (# 1 Assassin Muzik, ASCAPBtr8jackel Muzik, 
ASCAP/Track House EM, BMVAlmo Music. ASCAP/Pano 
Music, ASCAPByefall Music, ASCAP/Famous, 
ASCAP/Notting Dale Sonos ASCAP), HL POP 85 

I WANNA FEEL SOMETHING (Careers-BMG Music Pub- 
lishing. BM /Nervous Worm Music, BM1 VFamous, 

I WONDER (Rckle Buff, 

Songs, ASCAP), CS 42 

ASCAP/Magic Farming Music, ASCAP/Liflle Blue Type- 
writer Music, BMVBPJ9 BMVSaaryry/AN Tree, BMVAII 
Mighty Dog Music, BM), HUWBM, H100 98 

J 
JOYRIDE 

SESSi. 
JUST MIGHT HAVE HER RADIO ON ':oN 

BMI/Trent Toni I lei 
SESAC) CS 22 

KISS KISS (Songs W Universal, BMVCulture Bepnd Ur 
Eminence Publishing, BMVZomba Songs, BM py- 
Pub, BMI), HLAWBM, RBH 74 

KRISPY (MoozieMusicPublishing. BMVRapHustlazMu- 
sicPublishing. BMVSongs Of Universal, B VUnoversal 
Music Corporation, ASCAP/lastrada, ASCAP/Sony /AN 
Tunes, ASCAP), HL RBH 98 

LAGRIMAS DEL CORAZON (Edimonsa, ASCAP / Siempre, 
ASCAP( LT 10 

LAGRIMAS DE SANGRE (Not Listed) LT 37 
LAST RIGHT (Justin Combs Publishing. ASCAP/EMI April, 

ASCAP/2 Daughters Music, SESAC/Christian Combs 
Publishing. SESAC/Foray Music, SESAC/Marsky Music, 
BMVJanice Combs Publishing, BMVEMI Blackwood 
BMI) POP 74 

LAST TRAIN RUNNING (One Mad King Publishing, 
ASCAP/Frank Myers Music, BMVSNIeen Stars, BMI) CS 
34 

LAUGHED UNTIL WE CRIED (EMI April, ASCAP/Didn1 
Have To Be Music, ASCAP /Songs Of Combustion Music. 
ASCAP/Music Of Windswept, ASCAP), HL, CS 58 

LEAN UKE A CHOLO ( Mistica Music, BMVFlossy, 
ASCAP) H100 61, POP 46 

LEAVING TONIGHT (Super Sayin Publishing, BMVZomba 
Songs. BMVSounds Of Da Red Drum, ASCAPBio Gravy 
Music ASCAP /Jobete Music. ASCAP) WBM. RBH 68 

LET IT 
Music, 

(She Wrote IL ASCAP/BMG 
ASCAP), 

ASCAP/Mass Confusion, ASCAPÆMI ril, ASCAP /Cam- 
ons Land Music Publishing, ASCAP/Notorious UM, 
BMV2 Daughters Music. SESAC /Christian Combs Pub- 
lishing, SESAC/Foray Music, SESACMttume, BMI), 
HIIWBM, H10016 POP 61; RBH 4 

URES WHAT YOU MAKE IT (Walt Disney. ASCAP) POP 
92 

UKE A BOY (Universal Music Corporation, ASCAP/Royalty 
Rightings, ASCAP/Bootleggers Slop, ASCAP/Universal- 
PolyGmm International Tunes, SESAC /Jahgae Joints, 
SESAC /Christopher Mathew, BMVHitco Music. 
BMVEzeke International Music, BMVRevolutionary Jazz 

Giant, BMVGrBness, BM)), HL POP 55 
LIKE THIS (Kelendria. ASCAP/Blondie Rockwell. 

ASCAP /2590 Music Publishing, ASCAP/Universal Music 
Corporation. ASCAP/Team S Dot Publishingg, BMVHitco 
Music. BMVSongs 01 Windswept Pacific, AMVJasons 
Lyrics, SESAC each Global Tunes SESAC/Songs Of 
Universal, AMII)HL RBH 32 

UKE mis (Shawn Mims, BMI/The Blackout Legacy. 

ASCAP /Schotreld's ASCAP) F1100 52; POP 39, RBH 82 
UL LOVE (Shaniah Cymone Music, ASCAP/EMI April, 

ASCAP/Notting Dale Songs, ASCAP /# 1 Assassin Muzik, 
ASCAP/Str8jacket Muzik ASCAP/Track House EM, 
BMVAlmo Music, ASCAP/Rye Songs, BMVSongs Of Uni- 
versal, BMVThown' Tantrums. ASCAP /Air Control Music, 
ASCAP / Basa¡cmba Music. ASCAP/Slide That Music, 
ASCAP), HL, RBH 70 

UP G (18th And Vine ASCAP/Universal Music Cor- 
poration, ASCAP). HL. H100 96, POP 73 

LÌVLM OUR LOVE SONG (Careers -BMG Music Publish- 
ing, BMVMore Than Rhymes Music. BMVLiI' Nin Time - 
Mae, ASCAP /Arneribrit, ASCAP) CS 19 

LLORARAS (Mater, ASCAP /Sony /AN Discos. ASCAP) LT 

38 
LO MEJOR DEN VIDA (EMI Blackwood BMI) LT 39 
LO QUE CALLAS 'Monster Music, ASCAP /Chuy Flores, 

BMVLeBoot Music, BMI) LT 46 
LOST (K'Stuff. BMVBig Loud Bucks, ASCAP/Matzoh -Ball 
Music, ASCAP /MHouse Entertainment, ASCAP/Art For 

Arts Sake Music ASCAP), WBM, CS 52 
LOST IN THIS MOMENT (EMI April, ASCAPBomea 

CCOow'ooV Music, ASCAP/WB Music, ASCAP), HL/WBM, 
81 

LOST WITHOUT U (I Like Em Thicke, ASCAP/Dos- 
DueOesMusic ASCAP) RBH 3D 

LOVE ME IF YOU CAN (Big Loud Shin Industries, 
ASCAP/Music Of Windswept, ASCAP/Songs Of Bud Dog. 
ASCAP/Wallerin, ASCAP CS 10, H100 73 

LOVESTONED (Tennman Tunes, ASCAP/Zomba Enterpris- 
es. ASCAPNirginia Beach, ASCAP/WB Music, 
ASCAP/Wamer- Tamerlane Publishing, BMVDan ahandz 
Muzik, SESAC/WBM Music, SESAC/Wamer, SESAC), 
WENT H100 30: POP 13 

LUCKY MANCareers-BMG Music Publishing. BMVNer- 
vous Worm Music, BMVEMI April, ASCAP/New Sea 

Gayle, ASCAP), HUWBM, H10095 

MAKE ME BETTER (J. Brasco. ASCAPPAYrgmia Beach, 

BMVZomba Songs, BMVEMI 
ASCAP/Super 

ASCAP /No Question 
Entertainment. ASCAP), HLJWBM, H100 8: POP 23: RBH 

MAKES ME HAPPY (Absollorange Music. ASCAP /CPFC 
Rohe Music, BMI ) POP 67 

MAKES t4E WONDER (Careers -BMG Music Publishing, 
I,venty Second, BMI). WBM. H100 19. 

MAKEYOUHAPPY ((Soulchild, ASCAP/Universal Music 
AP/Wel Ink Red Music, ASCAP/EMI 

IL, RBH 80 
MALDITO AMOR (J & N, ASCAP) LT 34 
ME (Shep ri Shep. ASCAP /Almo Music, ASCAP/Universal 

Music Corporation, ASCAP). HL. RBH 34 
MEASURE OF A MAN (Universal- PolyGram International, 

ASCAP/Spunker Songs, ASCAP/Passing Stranger. 
ASCAP/Songs Of Combustion Music, ASCAP/Music Al 
Windswept, ASCAP/NO Such Music, SOCAN), HL CS 21 

ME DUELE AMARRE (LeCova Music Publishing, BMVJ & 
N. ASCAP) LT 36 

ME LOVE (WB Ms 1SAL,1 WP".' HIDE 15; POP 11 

MEN BUY THE DRINKS (GIRLS CALL THE SHOTS) 
SMarligght Mrcr- 
ESAC/Kyleezc U.: r ping, 

SESAC /Calhoun Ertleipnses, SESAC) CS 41 

MI CORAZONCITO (Premium Latin, ASCAP) LT 3 

MI GENTE (Pavia, BMI LT 23 
MIL HERIDAS (Arpa, 

BMI) 
LT 8 

MIRAME (W B.M Music, ASCAP) LT 19 

MISERY BUSINESS (WB Music, ASCAP /& Father, I Just 
Want To Sing Music, ASCAP /Josh's Music, ASCAP), 
WBM, POP 75 

MONEY IN THE BANK (Swim Bea. SESAC/Universal 
Tunes, SESAC/Songs Of Universal. SESACMtayheezy 
Music, BMVCarlisle Young Music, ASCAP /God Heat 
Entertainment. SESAC/Universal-Songs 01 Polyygram 
International, BMVJustin Combs Publishing, ASCAP/EMI 
April, ASCAP/Big Poppy Music, ASCAP/Sheek Louchion 
Publishing. ASCAP /JælWon Publishing, ASCAP/Panirois 
Publishing. ASCAP/Notorious KI.M., BMWndeas Music. 
BMV Wamer- Tamerlane Publishirg, BMVDeric Angelettie 
Music, BMVEMI Blackwood, BM -Velte Music, 
BYMWnichaÇp II Music, BMVM Ba) is Music Compa- 

ASCAPBMG Songs. ASCAP /H 8 Rast da Music, 
ASCAP/Sony /ANTunes, ASCAP) HUWBM, RBH 41 

THE MORE I DRINK (EMI April, ASCAP/New Sea Gayle 

39 
SCAP /Old Desperados. A CAP/N2D, ASCAP), HL. CS 

MUEVELO (Not Usted) LT 20 
MY DRINK M MY 2 STEP (larsiny, ASCAP/Swizz Beatz, 

SESAC/Universal Tunes, SESAC /Songs Of Universal, 
SESAC/Entertaining Music. BM)). HL, RBH 48 

MY GIRL GOTTA BEST FRIEND rim l..e /I PPL fi0 

N 
NEVER AGAIN iy 9iy5, AS 'i,Li.li April 

esser Music, ASCAP/WB Music, 
M H100 02: POP 53 

NEVER TOO LATE (EMI April Canada. SOCAW3 Days 
.1 -MI April, ASCAP), HL, H10097 

NEVER WANTED NOTHING MORE So /AN Tree, 

iIMLEM1i Apnl, ASCAP/New Sea Gayle, ASCAP/Son Of A 
Miner Songs, ASCAP), HL CS 1, H100 37; POP 78 

NOBODY'S PERFECT (Watt Disney. ASCAP) POP 76 
NO LLORES(Fore n Imported, BM) LT 12 

NO Blanco, 
eLeoERsMs 

c Publishing, ASCAP / dngm Music 
Publishing, EMI ) LT7 

NOTHIS? ER TO DO (Curb Songs, ASCAP/Lucky In 

Love, ASCAP/Lonely Poet Society Publishing, 
ASCAPA(obalt Music Publishing, ASCAP/Grey Ink Music, 
ASCAP/FranAm Music Administration, ASCAP), WBM, 
CS 27 

NOWHERE THAN SOMEWHERE (Big Loud Shirt Indus- 
tries, ASCAP/Scrambler ASCAP/Carnival, ASCAP) CS 54 

NUESTRO AMOR ES ASI (Magnate Music Publishing, 
ASCAP/Sebastian Publishing. ASCAPMOngz Publishing, 
ASCAP) LT 27 

OJALA (Crisma, RSESAC LT T 11 

(Tulum, ASCAP) LT 28 OJALA (A Ba, M) 
OLVIDAME TU Ar BMI LT6 

IN 
¡ ppaa 

AP THE ONE THE MIDDLE (WE Music, ASCAP/Sony/ATV Ban /AN 
Cross Ke s. ASCAP/This Is Hit, ASCAP/Magic Mustang, 
BMVFun Junk Music, ASCAP). HUWBM, CS 40 

ONLINE ( I April, ASCAP/New Sea Gayle, ASCAP/Didn't 
Have To Be Music, AP HL 14: H7 POP av e c, ASC ). , CS 00 6q, 0 
89 

ONLY ONE U (WBM Music, SESAC/Songs In The Key Of B 

Flat, SESAC/Noontime South, SESAC/Tabulous Music, 
ASCAPMitco South, ASCAP/Music 01 Windswept, 
ASCAP/Ezeke International Music, BMVHitco Music, 
BMVSongs Of Windswept Pacific BM/Bootleggers Stop, 
ASCAP/Universal Music Corp, ASCAP /Jahgae Joints, 
SESAC/Universal- PoIyGram International Tunes, SESAC), 
HUWBM, RBH 76 

00H WEE ((Bearhug Publishing. ASCAP/Notting Hill 
Music. AMI RBA 88 

OUTrA MY SYSTEM (Shaniah Cymone Music, 
ASCAP/EMI April. ASCAP/The Kid Slim Music, 
ASCAP/Slide That Music, ASCAP /Jobete Music, ASCAP), 
HL, POP 96 

OVER YOU (Surface Pretty Deep Ugly Music, 
BMVCareers -BMG Music Publishing, BMVHIgh Buck 
PublishingQ, BMVEMI Blackwood BMI), HLAWBM, 5100 
94; POP 44 

PARALYZER (Finger Eleven, SOCANRentield. ASCAP), 
WBM, H100 57; POP 54 

PARTY UKE A ROCKSTAR (Predate That Music, 
BMVCereal Md Milk Publishing. ASCAP/Peaches Chil- 
dren Publishing, ASCAP/EMI April, ASCAP), HL, 0100 
14; POP 15 RB 38 

PAZ EN ESTE AMOR (Not Listed) LT 29 
THE PEOPLE (Universal Music Corporation. 

ASCAP/Senseless, BMVPlease Gimme My Publishing, 
BMVEMI Blackwood BMVBrouhaha. ASCAP/TVT Music, 
ASCAP), HL. RBH 55 

PLEASE DONT GO (Tank 1176 Music, ASCAP/Black 
Fountain Publishing, ASCAP/EMI April, ASCAP nnalis- 
tic. AS CAP /Noning Hill, ASCAP), HL, RBH 7 

POBRE CORAZON (Onivid Music Publishing, BMI) LT 45 
POP LOCK & DROP IT (Hue Records Music, 

ASCAPBiAndre Smith, ASCYAP/DelHiTz Muzik 
ASCAP/Notting Hill Music, BMVEMI April, ASCAP /Almo 
Music, ASCAP/Upper Clazzmen Muzic, ASCAP /4 Jeff N 

Rad Publishi ASCAP) HL POP 56 
POR AMARTE San M I, ASCAP LT 47 
POR AMARTE I (WB Music, ASCAPBrami, ASCAP) LT 

9 

POTENTIAL BREAKUP SONG (Half Heart Music, 
BMVSeven Summits, BMVMtonina Songs, ASCAP/In 
The Mouth 01 The Woll, BMI H100 46, POP 37 

THE PRETENDER (M J Twelve, OM1/1 Love The Punk Rock 
Music, BMVSongs Of Universal, BMVLivingg Under A 
Rock. ASCAP/Flying Earlorm, BMq, HL. 8100 56: POP 
57 

PROUD OF THE HOUSE WE BUILT (Sony /AN Tree. 

BMVShowbilly Music, BMVWarner- Tamerlane Publishing, 
BMVSyramure Canyon Music, BMI/Turn Me On Music, 
BMVStill Working For The Man Music, BMVICG. BMI), 
HUWBM CS 8,H10076 

PUT A LITTLE UMPH IN IT (Shaniah Cymone Music, 
ASCAP/MI April, ASCAP/Seal Music, BMVBMG- 
Careers. BMUThem Damn Twins, ASCAP/Naked Under 
My Clothes, ASCAP/Chrysalis Music. ASCAP /Air Control 
Music. ASCAP). HL ROH 57 

DUE ME DES TU CARING (El Conuco, BMVRedomi, 
BMI LT 18 

QUIEN (Sorry /AN Discos, ASCAP /Arjona Musical. 
ASCAP) LT 21 

READY, SEL DONT GO (Sunrageronimo, BMVSorry /AN 
Acuff Rose, BMVLavender Zoo Music, EMI), HL CS 60: 
POP 86 

REHAB (EMI Blackwood, BM)), HL, H100 41 POP 25 
REMOLLffION (Sony /AN Tunes, ASCAP), HL, CS 59 
RIDIN' (Esther Dean Publishing Designee. BMVFeenunes. 

SESAC/Hale Yeah, SESAC /Jevon Sims Publishing 
Designee, ASCAP/M1va Songs BMI) RBH 71 

ROC -A -FEW( BIWOONAIFIES (Transporter Entertain- 
ment, ASCAP/Universal Music Corporation. 
ASCAP/Damon Blackmon, ASCAP /Sony /AN Tunes, 
ASCAP /Carter Boys Publishing, ASCAP /Chrysalis Music, 
ASCAPiT4otable, ASCAP , HL, RBH 81 

ROCK ON (DO THE ROCKMAN) 
64 

RI 

(NU Publishing. 

ÓCAP/TOp 
Quality, EMI) RBH 64 

KSTAR ¡Wamer- Tamerlane Publishing. BMVArm Your 
Dille, SOCAN/Zero -G, SOCANBIack Diesel, 
SOCANBIack Adder Music. SACAN), WBM, H100 20: 
POP 14 

SAME GIRL (Zomba Songs. BMVR.Kelly, BMIÆinnor, 
ASCAP/Famous. ASCAP-/BIG JAMES, ASCAP), HUWBM, 
510036, POP 79, 0131-19 

SEXY LADY (Drawhost Publishing, ASCAPA Want Mine 
Publishing, ASCAP/MI Unad Catalog, BMI), HLIWBM, 
H10028; POP 40, RBH 20 

SHAWTY (First N' Gold. BMVWamerTamerlane Publish - 
ingg, BMIAWamer Chappell. BMVYoung Drumma, 
ASCAP/Waynee Baynee Music. BMVNappyPub, 
BMVZomba Songs, BMVEMI April, ASCAP /Craig Music. 
ASCAP), WBM. H100 10, POP 38: RBH 3 . SHAW IS DA SH 

( 
. (10) (UL Music, ASCAP/Famous. 

ASCAP /2082 Music Publishing, ASCAP/WB Music. 
ASCAP H BM RBH 45 

SHE AI NT RIGHT 
HL/WBM, 

Bob, ASCAP/Sweet Summer, 
ASCAP /Circle C. ASCAP/FulI Circle, ASCAP/Wamer- 
Tamerlane Publishing. BMVLexiu Palm Tree Music, BM)), 
WBM, CS 29 

SHUT UP AND DRIVE (Songs Al Universal, BMIBavjun 
Beat. BMVBe Music, ASCAP/Warner-Tamerlane 

5 onSIIMPLEHI 
Gas SgASRm lane, 

ASCAP/Sweet ( ASCAP), M BH8 

llish- 

SORRY BLAME IT ON ME (Get Familiar Music, BMU13ye- 
fall Music, ASCAP/Famous, ASCAP/Stone Patron Munk, 
ASCAP), HL H100 18; POP 21 

S.O.S. (Jonas Brothers Publishing, BMVSony/AN Songs, 
BMI,) HL, H10065 POP43 

SO SMALL (Carrie -bkie Music, ASCAP/Laird Road Music. 
ASCAP/Raylene Music, ASCAP) CS 17 

SPEAKER (Byetall Music, ASCAP/Famous, ASCAP /Crump 
Tight Publishing, ASCAP/My Own Chit Music, BMVYoung 
Money Publishing, BMIM'amer- Tamerlane Publishing, 
BMIÆMI Blackwood, BMq, HUWBM, RBH 66 

SPEND THE NIGHT (Wamer- Tamerlane Publishing, 
BMVCheckman, BMVNess, ASCAPMihy & Capone. 
BMVMike City, EMI), WBM, RBH 99 

STACKS ON DECK (Ori inal Son, ASCAPMasiajaoda Music 
Publishing, SESAC) ROH 94 

STRONG ANA (Top Tree, ASCAP) RBH 92 
STRONGER (Please Gimme My Publishing. BMVEMI 

Blackwood. BMVDaft Life, ASCAP/Zomba Enterprises, 
ASCAP/Edwin Birdsong, ASCAP), HUWBM, H100 6; 

POP 7 

THE STRONG ONE (Careers-BMG Music Publishing, 
BMI/Evansville. BMVBMG Songs. ASCAP /JOnesin' For A 
Hit, BMI . WBM, CS 48 

SUMMED LOVE (Zomba Enterprises, ASCAP/Iennman 
Tunes. ASCAPBM Music, ASCAPNirginia Beach, 
ASCAP/WBM Music, SESACBanjahandz Muzik, 
SESAC(, WBM H10039; POP 18 

SUNDAY MORNING IN AMERICA (EMI April, 
ASCAP/Romeo Cowboy Music, ASCAP/Universal Music 
Corporation ASCAP/Macirhyco Music ASCAP/Jeffrey 
Steele, BMVBJP Administration, BMI) GS 28 

THE SWEET ESCAPE (Haraluku Lover Music, 
ASCAPByelalI Music. ASCAP/Famous, ASCAP/Tlano 
Music, ASCAP) H100 29 

TAKE METHERE Sorrryry/AN Tunes. ASCAP slandsoul, 
ASCAP/Warner- Tamedane Publishing. BMVBBoahvright 
Baby, BMVMa or Bob ASCAP/Sweet Summer, ASCAP), 
HL/WBM, CS 7: H100 72 

TAMBOURINE (Blondie Rockwell, ASCAP/Swizz Beab, 
SESAC/Universal Tunes, SESAC/Team S Dot Publishing, 
BMVHpitc,o Music. Music Corporation, 

TANNGALEDUP(O 
A yRoockeÌ ATCAS/iterMUaIIMusic 

BM J Administration, ASCAP/t 
Typewriter Music, 

Music. BMI), 
HL CS 33 

TEACHME (Universal Music Corporation. ration. ASCAP tif 

ggqiammaton, ASCAP/Melodic Rang Productions, 
BMVfetra 

ASCAP/HC 1030 Publishing, ASCAP /Smoothie Music, 
ASCAP /ABlack Productions, ASCAP), HL, H100 47, RBH 
2 

TEARDROPS ON MY GUITAR (Sony / AN Timber, 
SESAC/Hillsboro Valley, SESACBonrryy /AN Tree, BMUTay- 
lor Swift Music, BIM, HL, CS 3: H100 30, POP 63 

TEENAGERS (Blow The Doors OR The Jersey Shore 
Music BM!), WBM. H100 84: POP 52 

TE PIDO QUE TE QUEDES Not Listed) LT 49 
TE VOY A PERDER (Sony /ATV Discos, ASCAP/WB 

Music, ASCAP) LT 16 
THESE ARE MY PEOPLE (Universal Music Corporation, 

ASCAP/Mem rsfietd, ASCAP /Cal M, ASCAPBerg- 
&ain, ASCAP , HL CS 2, H100 51 

THIS IS MY E (Phylvester Music, ASCAP/Words & 
Music, ASCAP/Sony/ATV Tree, BMVTordouglasmusic, 
EMI), HL, CS 36 

THNKS FR TH MMRS (Sony /AN Songs, BMVChicago X 

Sohcore, BMI), HL, H100 33. POP 22 
TICKS EMI April. ASCAP/New Sea Gayle. ASCAP/Didn't 

Have To Be Music, ASCAP /Chamaland. ASCAP/Songs Of 

Bud Dog, ASCAP /3 Ring Music, ASCAP/Music Of 

Windswept, ASCAP)), HL H100 100 
TIME AFTER TIME (Peelle( BMVSony /AN Songs. 

BMVWB Music ASCCCCCAPNub Notes, ASCAP), HLAWBM, 
POP 59 

A 11 SI PUEDO DECIRTE (Edimonsa, ASCAP/Siempre, 
ASCAP) LT 15 

Data for week of AUGUST 25, 2007 

TODO CAMBIO (Sony /AN Discos, ASCAP) U 13 
TOUGH (Steel Wheels, BMVCurb Songs. ASCAP), WBM, 

CS 11: 0100 79 
TU ONEI Music, ASCAP LT 31 

Music. (l /sun LY SCMBMI 
April, ASCAP /Gunhill 

U AIN'T GOIN NOWHERE Full 0' Gold. 
ASCAP /Universal Music Corporation, ASCAP /AInt NNhin' 
Goin' On But Funkmq ASCAP/WB Music, ASCAP/Mike 
City. BMVNotting Hill Music, BMVG Pluse 1 Music, BM!). 
HUWBM, ROH 75 

UH- OHHH!! (Slavery, BMVSongs Of Universal. BMVDJ Irv, 

BMVOId Negro Spirituals, BMbwamer- Tamerlane Publish - 
srig, BMVYoung Money Publishing. BMI), HUVUBM, RBH 

UMBRELLA (Songs Of Peer. ASCAP/March 9th Publish- 
ing, ASCAP/2082 Music Publishing, ASCAP/Suga Wuga, 
BMVCaner Bo.ys Publishing ASCAP/EMI April, ASCAP). 
HLMBM H100 5; LT 42; POP 6, RAH t 8 

UNDENIABLE (EMI Blackwood, BMI/Facade Aside, 
BMVMeaux Mercy, BMVEMI CMG, BMI), HL POP 88 

UN 
UNfTIL HÉ ENDS OF 

BMI) 
(Tenn25 man (Tennman Turmes. 

ASCAP/Zomba Enterprises, ASCAPNirginia Beach, 
ASCAP/WB Music. ASCAP/Wamer- Tamerlane Publishing, 
BMVOaniahandz Muzik, SESAC/WBM Music, 
SESACiWamei, SESAC), WBM. H100 80; RBH 14 

U + UR WAND (EMI Blackwood BMVP!nk Inside Publish- 
ing, BMVMaratone AB, STIMMnbalt Music Publishing, 
ASCAP/rasz Money Publishing, ASCAP), HL H100 48, 
POP 27 

VALENTINE ((UUniversal Lingo ASCAOPSaoltiing Hill, 

Yeah, SESACFTTeTune5,,MSVESAC). HL RBH 
884SCAP/Hale 

WAIT FOR YOU Heller Songs ASCAP/EMI April, 
tunes, ASCAP/EMI Blackwood, 

tif' .. P blishing, ASCAP), HL, H10013, 
POP 

WAKE UP CALL freers-BMG Music Publishing, 
BMVFet -lily Second. BMWalentine Valentine, 
ASCAP h f s. ASCAP), WBM, H100 99: POP 51 

WALL TO WALL l ,e Royalty Network, BMVTeam S Dot 
P SI e Ali sic, BMVSongs Of Windswept 

EMI) H10089. ROH 40 
WATCHING AIRPLANES Sony/ATV Tree, BMVJoseybix 

T ASCAP). HL, CS 38 
WAY BACK TEXAS Rainer - Tamerlane Publishing, 

a Music, BMIBig Loud Shirt Idus- 
ii i,. . Loud Bucks. ASCAP). WBM. CS 31 

THE WAY I ARE ,igloo Beach, ASCAP/NB Music, 
ASCAP / L ::-Muzik. SESACMBM Music, 
SESAC /Ra' ,'. , Music, ASCAP/Universal Music Corpo- 
ration. ASCAP-Jerry Lee Publishing, ASCAP), WBM, 
H1003 POP 3, RBH 73 

THE WAY SHE MOVES 'c-..^ Ile' 1 ac. 
' -OAP) LT 26 

WHAT DO YA THINK ABOUT THAT Lones Music, 

WHAT I GOTTA CIO ',Happy Mel Baoppyyss Cocktail Lounge 
,il. Z.omba Songs, BMVSpeir Music, 

üMUSuutli Hudson, BMVPS GC Semitic Music, 
ASCAP/tarry Lemn Music. BMVJ Villa Music. BMp, 
WBM, RBH 67 

WHAT IRE DONE (Zomba Songs. BMUChesterchaz. 
BMVBig Big Kid. ASCAP/NonAsclosure Agreement, 
BMVRob Bourdon, BMIMen!i Kobayashi. BMUPancakey 
Cakes AMI), WBM H100 32, POP 

WHAT'INDA GONE (Sixteen Stars, BMVRPM Music. 
BMVHoriPm Entertainment Group, ASCAP /Cal N, 
ASCAP/EergBrain. ASCAP/Fozzybo Music, BMI) CS 43 

WHAT TIME IS IT (Walt Disney, ASCAP) H100 35; POP 

26 
WHEN I HUSTLE (Young Minded Publishing, ASCAP/Del- 

HHz Munk, ASCAP/Warner-Tamerlane Publishing. 
BMVBubba Gee Music, BMVNoontime Tunes, 

BMVGoldie's Playhouse Publishing, BMVEMI April. 
ASCAP) HLM/BM, RBH 97 

WHEN I SEE U (Breakthrough Creations, ASCAP/EMI 
April, ASCAS /O MY, ASCAP /Sony /AN Tunes, 

ASCAP/Break North. SOCAWSony /AN Music Publishing 
Canada, SOCAWWaynne Writers, ASCAP /J. Sewell Pub- 
lishing. ASCAP/Golden The Super Kid Music, ASCAP), 
HL H1 00 040; RBH 1 

WHEN YOU'RE GONE (Avril Lavigne, SDCAWAImo 
Music, ASCAP/Sonohock Music, BMVEMI Blackwood, 
BMI), HL. H100 26: POP 20 

WHINE UP (Copyright ControVAlO Publishing, ASCAP/J. 
Sewell Publishing. ASCAP /Greensleeves, PRS) H100 44: 
POP 31 

WHITE GIRL (Young Jeezy Music Inc.. BMVAina Man 
Music, BMVGet Gowp Music, BMVYoung Drumma, 
ASCAP/EMI Blackwood, BMI), HL, RBH 63 

WHO KNEW (EMI Blackwood, BMVPInk Inside Publishing, 
BMVMaratone AB, STIMM(obalt Music Publishing 
ASCAP asz Money Publishing, ASCAP), HL. WOO 21 
POP9 

WIPE ME DOWN Trill Productions, ASCAPBoosie Bad 
- On Tha Track, ASCAP) 11100 71: RBH 
u 

WONDERFUL ',Super Sayin Publishing. BMVZomba 
Wroducis Of The Streets, ASCAP /A Grand 
SESAC c irr'phu, ASCAP), WBM, RBH 53 

WONDER WOMAN Any Muzik, BMUWarner- 
I iìanjahadz Muzik, 

- -SMoOuincyydenceMusic 
ASCAP/EMI April, 

.CAP), HLAWBM, RBH 90 
W000GRAIN WHEEL : i Thug Publishing. BMVEMI 

Blacimutid >Mi .;H 100 

'1'.1"111111111110111 
YO TE OUIERO Iii versai- Musica Unica, BMVla Mente 

r'h osing, BMI LT 32 
YOU AIN'T KNOW Money Mack BMVYOung Money Pub - 

- :er- Tamerlane Publishing AMVScotl 
T'oortVT Music, ASCAP), WBM, RBH 

YOU CAN'T STOP THE BEAT (Winding Brook Way, 
.0 i ment, ASCAP) POP 80 

YOU KNOW WHAT IT IS (Huss Zwingli, 
ASCAP/Sony/ATV Tunes, ASCAP/Te -Bass Music. 
BMVEMI Blackwood, BMVGuerschom Music, 
BMVSony/AN Songs. BMVCrown Club Publishing, 
BMVWamer- Tamerlane Publishing, BMI), HUWBM, H100 
58. POP 83: RBH 21 

YOU NEVER TAKE ME DANCING (Chi -Boy. ASCAP), 
WBM, CS 30 

YOU 51I11. OWN ME (Scotty And Soda. ASCAP/New Zoo 
Baby. ASCAP/WB Music, ASCAP /Curb Songs, 
ASCAP /Charlie Monk, ASCAP /Gremlin Comer, ASCAP), 
WBM, CS46 

(YOU WANT TO) MAKE A MEMORY (Bon Jog Publish- 
ing, ASCAPBniversal- PoIyGram International. 
ASCAP/Son /AN Tunes, ASCAP/Aggressive. 
ASCAP/Kobalt Music Pub Publishing, ASCAP), H, H100 90; 
POP 99 

Y SI TE DIGO (Universal- Musica Unica, BMVNew World 
Music LTDA.. Mi) LT 

ZUN DADA CMG isblis` 
i2. 

ing, ASCAP) LT 43 
PusIbish- 
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-nent in print and online call Jeff Serrette 800- 223 -7524 or email: jserrette @billboard.com 

Billbearel. 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE I'I_ÂC' = 
For ad place 

Billboard 
Global Correspondents Wanted 

The world's No. 1 magazine for the music industry is looking to 
boost its team of freelance global correspondents to enhance our 
world- renowned coverage of the international music business. 

To apply, you should be based outside of the United States of 
America, and be an experienced journalist with an expert 

knowledge of the music business in your territory. You should be a 
self - starter, passionate about music, able to turn around news stories 

at short notice and be bursting with ideas for coverage 
on all of Billboard's platforms. 

A good command of written English is essential. 

To apply, please send your CV /résumé, a cover letter, two examples 
of your published work and three ideas for 600 word stories in 

Billboard's Global Section to: 

Mark Sutherland 
London Bureau Chief, Billboard 

5th Floor, Endeavour House, 189 Shaftesbury Avenue London 
WC2H 8JT 

or e-mail msutherland@eu.billboard.com. No calls please. 

nielsen 
Nielsen Business Media 

PUBLICATIONS 

Your Definitive Source for 
Industry Information 

i 
RECORD RETAILING 

DIRECTORY: 

Billboard 
RENE Z ËAi%lóii: 

fl!R=IIi: k' 

The essential tool for those wìo service or 
sell products :o the retail music commu- 
nity. With over 5,000 listings, this directory 
is the most comprehensive compilation of 
record retailers, featuring independent and 
chain store operations, chain headquarters, 
audio -book retailers and online retailers. 
Listings include: store names and 
addresses, owners, operators, phone and 
fax numbers, e-mail addresses, chain store 
planners and buyers, and store Genre or 
music specialization. And its Lardy 6X9 
inch format makes it easy to carry and easy 
to use. 

$215 

ORDER ONLINE 
ww.orderbiltboard.com or call 1- 800 -562 -2706 818- 487 -4582 

r 
CALL US TODAY AND ASK ABOUT 

THE BILLBOARD CLASSIFIEDS 

INTRODUCTORY OFFER FOR NEW ADVERTISERS! 

1- 800 -223 -7524 or 
jserrette@billboard.com 

DUPLICATION/ 
REPLICATION 

LOS AVAS SHAPED DISCS SPECIALTY PACKAGING CASSETTES 

NEED CDs? THE CHOICE IS 

CRYSTALCLEARR 
DISC AND CAPE 

'd,f J'JI 9J.? CJ:1:13ijí.?l 1 :1111 

1000 CDs $999 crr' 

1000 PROMO CD PACK 

1000 DVDs $1499 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

WWW.CRYSTALCLEARCOS.COM 1- 800- 880 -0013 

BUSINESS 
OPPORTUNITIES 

RECORD -RAMA SOUND ARCHIVES 

PUBLISHING CO. (Est. 300 SONGS) 

SEVEN RECORD LABELS, (MASTERS) 

SPIN -CLEAN RECORD WASHER 

DISCMIST CD CLEANER 

MUSICMASTER DATABASE+ 

3,000,000 RECORDINGS- 45 -LPS -CDS 
ALL FOR SALE - CALL - 412 -367 -7330 

WANTED TO BUY 

CDs DVDs VINYL 
Posters, Memorabilia, Awards, 

Concert Swag, Sheet Music & more! 

We specialize in rare collectibles. 

TOP PRICES PAID!! 
We travel worldwide for valuable 

collections. 

ROCKAWAY RECORDS 

323 -664 -3525 wj @rockaway.com 

REAL ESTATE 

North Ranch 
Country Club Estates 

Westlake Village 
Southern California 

Spacious! Spectacular! 
Secluded and Stunning! 

This magnificent mediterra- 
nean estate, sited on 3+ acres with panoramic views of rolling hills and 
golf course is located in the prestigious guard rated Country Club 
Estates. Perfect for entertaining or hibernating, this 8100 sq ft custom 
home has just experienced a $1M remodel and can provide the most 
discriminating of creature comforts. 5 bedrooms, G bathrooms, media 
theatre room, private balconies, patio, pool /spa, lovely courtyards. The 
kitchen is a gourmet's paradise. 

This home includes a 500+ sq ft space that would be perfect for a 
sound studio or home office; its separate entrance ensures privacy 

from the rest of the home. 
Price available upon request 

805 -778 -9251 

Contad: Bernard Goodman /integrity Realty 
Integrityrealty(a adelphia.net integrityrealtyProadrunner.com 

www.integrityrealty.org 

While all care has been taken to be accurate, the information above i not guaranteed 

Luxury Condo in NJ 

NYC luxury at NJ price 

Overlooking park NYC shuttle 25 

minute 20th floor 2 balconies 300, 

degree view including Verrazano 

Br. 300 Sq feet private parking 

Rodney Jackson. Rltr 908- 305 -6044 

see more at 

www.rjblock.com 

NOTICES /ANNOUNCEMENTS 

AFTER YOU'VE ADVERTISED YOUR 
HELP WANTED MESSAGES ONLINE... 

The Hollywood Reporter, Mediaweek, Brandweek, 

ADWEEK, Editor & Publisher and Billboard seeking to 

hire that ideal candidate to fill a recently vacated 

position. If you're still NOT happy with the responses, 

please consider the use of Billboard PRINT to reach all 

serious music professionals directly! I'll knock 50% OFF 

whatever size ad you select to run on the Billboard pages. 

This offer is limited so call Jeff Serrette at 

1- 800 -223 -7524 

TODAY for rate information 

LEGAL SERVICES 

,1TIIIII 116115!! 
CGII éTttorrlEy 

Jef-er}' Leving 
312-356-DADS or NT Sit 

www.dadsrigh:s.com 

PROFESSIONAL 
SERVICES 

1,000CDs 
in full -color jacket3 for jest 

$990! 4 
Call today for 
you- free catalog! 

1- 800 -468 -9353 
www. d iscmakers. com/bb 

DISC MAKERS' 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) B90 -6000. 
Fax (699) 690.0247 or write 

Scorpio Music, Ise. 
P.O.Box A Trenton, N.J. 08691.0020 

small. aeoeplomua®aol.com 
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LEGAL NOTICE 

NOTICE OF PUBLIC SALE OF ASSETS 
OF 

THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and 
as agent on behalf of the lenders (the "Agent ") under that certain Loan Agreement, dated as of March 1, 2004, 
as amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability com- 
pany, as borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for 
November 4, 2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 
18, 2006, August 29, 2006, October 17, 2006, November 29, 2006, January 9, 2007, February 20, 2007, April 
10, 2007, May 22, 2007, July 3, 2007 and August 14, 2007, intends to sell at public sale in accordance with 
the provisions of the New York Uniform Commercial Code, certain personal property assets of the Debtor, gen- 
erally described as all of the Debtor's right, title and interest of every kind and nature in and to all accounts, 
chattel paper, deposit accounts, documents, electronic chattel paper, equipment, general intangibles, goods, 
instruments, inventory, investment property, payment intangibles and software belonging to the Debtor, in each 
case whether tangible or intangible, wherever located or situated, including all rights to a portfolio of musical 
compositions, including, in some instances, copyrights of the musical compositions, the right to and interest in 
any and all revenues and licenses derived from such musical compositions, and all claims and causes of action 
related to the musical compositions accruing at any time and all other rights of the Debtor of any nature what- 
soever in the musical compositions (the "Collateral "). A more detailed description of the Collateral will be pro- 
vided to you upon execution of a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 
10019, on Tuesday, September 18, 2007 at 11:00 a.m., New York time. The Agent reserves the right to can- 
cel the sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn 
the sale herein described to another date from time to time, before, during or after commencement of bidding, 
without written notice, by announcement at the time and place appointed for such auction, or any adjournment 
thereof, and, without further notice, such auction may be made at the time and place to which the auction may 
have been so adjourned. Interested persons should take notice that the Collateral will be sold on the following 
terms and conditions: 

1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price 

against the expenses of sale and principal, interest and any and all other amounts due and payable to the 
Agent pursuant to the terms of any and all indebtedness secured by the security interest in the Collateral. 

3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any 
offer which it deems to be insufficient. 

4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute 
and deliver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one 
of the person's identified in the final paragraph of this notice, containing terms of sale and conditions prece- 
dent to the Agent's obligation to sell, in each case, in addition to those set forth herein, including, without lim- 
itation, the requirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consum- 
mated no earlier than 30 days following execution thereof. 

5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") 
with the Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall 
only be refunded to such prospective purchaser as, and to the extent, provided in the Asset Purchase 
Agreement. In all other cases, the Agent shall have the right to retain such Deposit. If such sale of the 
Collateral is consummated with such prospective purchaser, the full amount of such Deposit shall be applied 
to the purchase price. If such sale is not consummated, the Agent shall have the right, but shall have no obli- 
gation, to reoffer the Collateral for sale, without further notice. The prospective purchaser shall not be entitled 
to any interest on the Deposit held by the Agent, whether or not the Deposit is required to be refunded to such 
prospective purchaser by the Agent pursuant to the Asset Purchase Agreement. 

6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 
7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or 

for payment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment 
may be rejected and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at 
the sale, in which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or noti- 
fy any other bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, 
in each case, at the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall 
not be obligated to make any sale of the Collateral pursuant to this notice. 

8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, 
then the sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously 
paid to the Agent. 

9. The Agent will announce at the outset of the public sale whether the Collateral will be sold in whole 
or in part, and whether the Collateral will be sold in one or more lots. 

10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral 
pursuant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of 
the Collateral will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced 
by delivery of the Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITH- 
OUT GUARANTEE OF SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND 
WITHOUT REPRESENTATION OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 

11. The above terms and conditions of sale may be subject to additional or amended terms and condi- 
tions to be announced at the time of sale. 

12. If any dispute arises between two or more bidders, the Agent may decide the same or put the 
Collateral up for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In 

all cases, the Agent's decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms 

set forth above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof 
and thereof. 

14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent 
provided for, under applicable law. Persons desiring further information as to the public sale of the Collateral, 
and the terms and condition relating thereto, and /or desiring to obtain copies of the confidentiality agreement 
or the Asset Purchase Agreement, may contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 
Seventh Avenue, New York, New York 10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 
California Street, San Francisco, California 94104, counsel for the Agent. 

August 18, 2007 

COMPILED BY KRISTINA TUNZI ktunzi @billboard.com 

Max Roach, 83 
Max Roach, 83, acclaimed be -bop drummer /composer, died Aug. 16 in 
New York. 

Considered one of history's most influential drummers, Roach was born 
Jan. 10, 1924, in New Land, N.C., and moved to Brooklyn, N.Y., as a child. Raised 
in a musical family, he started drumming with gospel bands at age 10 and 
played with Duke Ellington at 16. 

Roach recorded more than 70 albums, working with such luminaries as 
Ellington, Dizzy Gillespie, Charlie Parker, Charles Mingus, Sonny Rollins and 

Dinah Washington. In 1952, he co- 
founded Debut Records with Mingus and 
released the groundbreaking live album 
"Jazz at Massey Hall," also featuring Bud 
Powell, Parker, Gillespie and Mingus. 

A longtime civil rights advocate, Roach 
in 1960 released the seven -section "We In- 

sist! Freedom Now Suite," which explic- 
itly discussed the African -American 
struggle for equality. Roach's future wife, 
Abbey Lincoln, contributed vocals. In 1966 

he released "Drums Unlimited," containing several tracks composed solely of 
drum solos; the album caused a stir in the music industry and remains one of 
the few records of its sort to date. 

In later years, Roach performed solo shows and recorded duets with such 
experimental musicians as Cecil Taylor, Abdullah Ibrahim and Anthony Brax- 
ton. He also wrote for the theater and performed with hip -hop artist Fab Five 
Freddy and the New York Break Dancers. 

He was honored for his work on a number of occasions, receiving a MacArthur 
Foundation "genius" grant, cited as a Commander of the Order of Arts and Let- 

ters in France and given eight honorary doctorate degrees, including degrees 
from the University of Bologna, Italy, and New York's Columbia University. He 
also served on the faculty of the University of Massachusetts. 

Roach is survived by three daughters and two sons. -Cortney Harding 

MEATH S 

Mery Griffin, 82 -game show mogul, 
talk show host, songwriter, singer and 
actor -died Aug. 12 of prostate can- 
cer in Los Angeles. 

Griffin interviewed more than 
25,000 people as host of "The Mery 
Griffin Show" from 1962 to 1986 and 
built a business empire that included 
casinos and radio stations after creat- 
ing "Jeopardy!" (1964) and "Wheel of 
Fortune" (1975), the two most popu- 
lar game shows in history. 

But Griffin's prolific, successful ca- 

reer also branched into the music in- 
dustry. The San Mateo, Calif., native 
spent the '40s singing on a self -titled, 
nationally syndicated radio show, found- 
ing Panda Records; and making the first 
American album recorded on magnetic 
tape, 1946's "Songs by Merv Griffin." 

Griffin scored a chart hit in the '50s 
with "I've Got a Lovely Bunch of Co- 

conuts," which sold 3 million copies. 
But he is best -known musically for 
having written the "Jeopardy!" theme. 
The simple "Jeopardy!" music, which 
has also become popular as a ringtone, 
reportedly earned him $80 million in 
royalties. (He also wrote the theme to 
"Wheel of Fortune. ") 

Griffin is survived by his ex -wife, 
Julann; a son, Anthony; a daughter -in- 

law, Tricia; and two grandchildren, 
Farah and Donovan Mervyn. 

-Jessica Letkemann 

Joey Bonner, 73, former executive and 
independent promoter, died July 8. 

Born Joel Lawrence Bonner in Peter- 
son, N.J., Bonner got his start in pro- 

motions on the road with Little Anthony 
& the Imperials and served as Jackie 
Wilson's tour manager for Brunswick 
Records. As the head of Queen Book- 
ing's West Coast division in Los Ange- 
les, he worked with acts including 
Sammy Davis Jr., Aretha Franklin, Ray 

Charles and the Four Tops. 
In 1979, he supervised promotions 

at Prelude Records. Bonner was also 
a partner in an independent promo- 
fions agency, Nuclear, as well as War- 
lock Records, under which he and his 
partner, Adam Levy, worked with sev- 
eral independent labels. 

Joel is survived by his son, Larry 
Khan, who is Jive /Zomba senior VP 
of urban promotion and marketing, 
and his sister, Claudia Bowser Cian. 

Kelly Johnson, 49, singer /song- 
writer /guitarist, died July 15 after a 

six -year battle with spinal cancer. 
Johnson was a founding member 

of Girlschool, the first notable British 
all- female heavy metal group, and a 

vital part of the early -'80s New Wave 
of British Heavy Metal that also gave 
rise to Def Leppard and Iron Maiden. 
The band's second album, "Hit and 
Run," went top five in the United King- 

dom. On the singles chart, the band 
went top five with the "St. Valentine's 
Day Massacre" EP, a collaboration with 
tour- and labelmates Motörhead. 

In 1984, Johnson left the band and 
moved to America in an attempt to 
establish a solo career. She rejoined 
the band in 1993 and remained until 
2000, when cancer prevented her 
from continuing. 
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EXECUTIVIE Tu NTAI3 I_E 
Send submissions to: exec(àbillboard.com 

RECORD COMPANIES: Sony BMG Music Entertainment ap- 
points Colin Willis to senior VP of field sales for the United 
States. He was senior VP of rack sales. 

Island Def Jam Music Group promotes Mike Chester and 
Gary Triozzi to national directors of pop promotion. Chester, 
who recently served as director of West Coast promotion, 
will manage the Southwest region and oversee West Coast 
pop promotion. Triozzi was Midwest regional promotion 
manager; he will be responsible for the mid -Central corridor 
and Midwest pop promotion. 

Universal Motown Records names Tracy Zamot to senior 
VP of publicity and media relations. She was VP of publicity 
at Virgin Records. 

Jordan Entertainment Group in New York appoints Damon 
Stewart to VP of radio promotion. He was executive VP of 
urban music at Icee Records. 

Walt Disney Records promotes David Agnew to president. 
He retains his position as executive VP /GM of Disney Music 
Group (formerly Buena Vista Music Group). 

PUBLISHING: Sony /ATV Music Publishing taps Peter Brod- 
sky as executive VP of business and legal affairs and Jan- 

ice Brock as VP of the office of the chairman and strategic 
marketing. Brodsky was senior VP of business and legal af- 
fairs at BMG Music Publishing, and Brock was VP of the of- 
fice of the chairman and external communications at EMI 

Music Publishing. 
EMI Music Publishing in New York appoints Dylan Jones VP 

of corporate communications and marketing. He was senior 
director, based in the company's London office. 

TOURING: MSG Media in New York names Chris Monteleone 
VP of distribution marketing for MSG Interactive, which over- 
sees digital and wireless operations for Radio City Music Hall, 

Madison Square Garden, the WaMu Theater at Madison 
Square Garden and the Beacon Theatre. He was director of 
digital development and sales at Rainbow Media. 

-Edited by Mitchell Peters 

G(X)I)W()RI(S 
WEST'S `GRADUATION' PARTY 
FOR CHICAGO YOUTH 
The Kanye West Foundation, which encourages youth to 
stay in school, will hold a fund -raiser Aug. 24 at the House 
of Blues in Chicago. In addition to a silent auction, the event 
will spotlight a full concert from West, who will be joined 
onstage by celebrity guests. The evening will also include a 

tribute to Ariel Capital Management founder /CEO John 
Rogers. Concert proceeds will benefit the Kanye West Foun- 
dation and the Kanye West Scholarship Fund at Chicago 
State University. 

LIFEBEAT GOES SMALL SCREEN 
Viewers of ABC's "General Hospital" are surely aware of music 
industry nonprofit AIDS organization LIFEbeat, as it has re- 
ceived numerous script mentions on the soap this month. 
LIFEbeat figures heavily in the Aug. 23 episode, which fea- 
tures Rick Springfield in his recurring role as Dr. Noah Drake. 
In a dual role, Springfield also plays hospital patient /rock star 
Eli Love. LIFEbeat plays heavily in the episode, which finds 
Springfield (as Love) performing "Who Killed Rock 'n' Roll," 
from Springfield's forthcoming album, due next year. 

IM 

Hollywood Records trio the Jonas Brothers, whose sophomore self - 
titlec album was eleased Aug. 7, recently sold out New Yc' 's 

Grarrercy Theate-. Shown before the snow. from rig-it. are lead singer 
Joe Jonas, Billboard senior pop correyoondent Chr :k Taylbr, Nick 
Jonas, Taylor's nièce Ecem SaNn and Kevin Jonas 

Latin rapper Baby 
Bash, bottom, and hip -hop 

star T -Pain, top, on the set of tre 
video shoot for Bash's new sing e, 

'Cyclore," featuring T -Pain and produced 
by Lit Jon. Bash's Arista debut is due Oct. 2. 
"Cyclone' is already a top 20 hit at rlsythmi_ 

rac io. PHOTO: COURTESY OF ANNAMARIA OIuANTC 

Constlantirte Matoulis, center, hung out with Billboard adverising 
acco_nt executive Michael Menachem, left, and 'or-net 'N Sync 
member Lance Bass at the release party for his -te.v alum 
`Con_etantiie,' held Aug. 7 at New York's Stereo. 

Dismay Music Grp and Walt Disney Records executives pry: e Rte 1 ti e 
Cheetah Girls' Sa3rina Bryan, Adrienne Ballon and tCiely WUfa'ns with a 
plattrum plaque or "The Cheetah Girls 2" soundtra:k. The Cirestai Garb 
will release their new shdio album, "TCG," in Seotembe- on Holyr -ocd 
Records, and filming for the Disney Channel original rave 'The Cieetai 
Girls 3" begins in January. From left are WDR senio- VP of -tar <et ig 
Dacron Whitesldie, Bryai, DMG chairman Bob Cave lo, 

Girls 2" ioundtrack co-executive producer a.enny Ortega, WDP 
VP et sales Susan. Van Hosen, Bailon, WDR senior VP /GN Jiro 
Weaerson and Disney Channel Worldwide presid =nt Gary Marat. 

BNA Records newcomer Sarah Johns performed songs frcm herfort-icon- kig debu: abum, "Big Love in a Small Town," at Nasr,i.ille'stamed 
Station Inn. Frein left are Sony BMG senior director cf A &R Jim Catino, Johns' manager Ery Woolsey, courtry singer Mal Tlllls. Joins_ Son/ 
BMG chairman Joe Galante and Sony BMG executive VP Eutch Waugh. 

NSIDE TRACK 

LIL' JON NOW WRITES THE SONGS FOR UMPG 
-,ack has I -sarned that trunk progeni- 
tor Lir Jon is t ie latest addition to the 
I niversal Music Publishing Group fam- 
By. The award -winning artist /song- 
r.ritet/producer -known for his collab- 
crations willi- Usher, the Ying Yang 
Twins, Cara, Snoop Dogg and Ludacris, 
among others -has signed an exclu- 
sive worlcwide agreement with the 
_ ublihing house. In addition to work - 
ng on new projects by Juvenile and 

Scrappy, Lil' Jon is putting the final 
pouches on h s own long- delayed al- 
oum, "Cruik Rock." 

The hip -hcp /rock hybrid features a 

diverse guest ineup that includes P.O.D., 

Kid Pock, Ice Cube, Three 6 Mafia, R. 

Kelly and Ciara. During a recent chat 

F-om left ara RENZER. DAVIS. LIL' JON, 
HABTEMAFIAN anc STURGES.. 

wish bi lboard.com, L l' Jon dec ared 
that the album will "come out thi a year 
foi sure." 

On hand for the sic ping were UMPG 

chairman /CEO DavidRenzer, Lil'Jon's 
atorney Dcug Day s, UMPG .'P of 

urban z restive 
affairs Ethiopia 
-Iabtenariam, 
JMPG exec_tive 
VP of creative af- 
fairs Told Sturges 
and, n-tirally, Lil' 
-on. 

FORT`r -NINE 
CAND_ES 
Happy oirttday 

to you. Happy birthcayto yxi. Happy 
birthday, dear Mado'ma. Hay py birth- 
day to yod. The i ndefatigahie super- 
star celebrated her 49th yea- Aug.16. 
Though late, Track' oirt'icay wishes 
remain sincere. 
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From left, Fieldy, Jonathan Davis and James "Munky" Shaffer of Korn 
signed autographs during a recent in -store event at J &R Music World 
in New York promoting the band's new album, "Untitled." PHOTO 

COURTESY OF THEO WARGO, WIREIMAGE COM 

Bassist Pete Wentz of 
Fall Out Boy, left, -elaxes with 

girlfriend Ashlee Simpson in the 
green room at the ck IN2U Music 

Lounge /Blender Session Lollapalooza 
after -party at the Hard Rock Hotel in Chicago. 

PHOTO: COURTESY OF PAUL WERNER /WIREIMAGE.COM 

INSIDE TRACK 

`BABY TIME' FOR DiFRANCO 
Fast on the heels of the completion of her first career ret- 
rospective "Canon," due Sept.11, Ani DiFranco is prepar- 
ing an album of new material for first -quarter 2008, Track 
has learned. The as- yet -untitled disc is DiFranco's first 
new studio effort since last year's "Reprieve" and also 

her first since becom- 
ing a mother. (Daugh- 
ter Petah Lucia was 

born in January.) 
DiFranco tells Track 

she has already started 
recording new songs at 

her New Orleans studio 
with partner /engineer 
Mike Napolitano, who 
co- produced "Re- 
prieve." DiFranco, who 
refers to Napolitano as 

"baby daddy," says the album is being done in "baby 
time." In other words, DiFranco says, "I don't have unin- 
terrupted hours anymore, so it's probably going to be a 

more protracted process than usual. But that will give me 

time to reflect on it prior to th= release, which is a new 
thing for me and probably a good thing, too." 

According to DiFranco, the new album includes 
some "baby- inspired songs" and reflects a heightened 
awareness of global warming. "I've only recently come 
around to that as a political ariority," she says. "I'm 
recognizing that we're dooming our children if we don't 
address it now." 

Amy Winehoase celebrated her 
latest Universal album, "Back to 
Black,' beinç certified gold. From 
left are Universal Republic executive 
VP Avery Lipman, Universal Music 
Group chairman /CEO Doug Morris. 
Winehouse, `hinehouse's manager 
Raye Cosbert and Universal Republic 
Records president Monte Lipman. 

--4 atsLt 

VH1's " Mission: Man Band" cast a --. - ®°_ .,. 
party for the reality series at Runway in New York. "Mission: Man 
Band" brings together former teen idols as they make another 
attempt at pop fame. partygoers included, from left, cast members 
Rich Cronin, formerly of LFO; Jeff Timmons, formerly of 98 
Degrees; and Chris Kirkpatrick, formerly of 'N Sync: and show 
creator Kennedy. PI,OT1 COUTTF . or JOE KOHEN /WIREIMAGECOM 

Texas hard rock band Crowning Pool and nonprofit organization Iraq 
and Afghanistan Veterans of America are launching a national concert 
tour, This Is for the Solciers, to support expanded health care for 
veterans returning from those countries. One dollar from each ticket 
sold will be donated to lAVA and the USO. From left are Drowning 
Pool's Stevie Benton and C.J. Pierce; Billboard executive editor /associate 
publisher Tamara Connff; Drowning Pool's Ryan McCombs and Mike 
Luce; and IAVA director of government affairs Todd Bowers. 

From left a-e T.1., Ciara 
and Maudlin Brand Agency pr= >i- 

de-lt/Scream Star Entertainment chair- 
man Michael Mauldin et the Scream =est 2007 

press con-erence at Spctlight Live in new York. 
The two artis:s will join Yur -g Joc, T -Pain And Lloyd on 

the tour. PHOTO: COURTESY OF JOHNNY NUNEZ/ Ar REIMAGE.COM 

Nominations for the 2007 MTV Video Music Awards were recently annc.incad or "Total Request Live" at MTV's studios in New York's Times Square. 
Among the attendees, from left, were Timbaland, Kanye West, Robin Thicke, R'tanna and Chris Brown. PHOTO: COURTESY OF 5TEPHEH LOVEKINJWIREIMAGE.cOM 
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Got it? Flaunt it. 
Did your BRANDED ENTERTAINMENT idea generate major buzz? 
Then you're a contender for the BUZZ AWARDS, which celebrate the 
best in brand /med ¶a integration -campaigns that catch fire, brilliant 
product placements, innovative use of a medium for a promotion, 
branding efforts that invade the pop- culture consciousness. 
They're the ones we're looking for! 

CATEGORIES INCLUDE: 
> Event > Music > Scripted Television 
> Film /Movie > Outdoor /Out of Home > Sports 
> Gaming > Print > Wireless Promotion 
> Guerrilla Marketing > Radio > Integrated Campaign 
> Internet > Reality Television > Other 

There's one winner per category, and the judges' favorite grabs 
the Grand Prize, a spread 4/c ad in and Adweek, Brandweek 
and Mediaweek profiling the winning effort (valued at $58,270). 
Winners will be honored at The Next Big Idea Conference, 
which takes place October 29 -30 in Los Angeles. For information 
about the conference, visit www.thenextbigidea.com. 

Enter the 

2007 BUZZ Today! 
AWARDS 

EXTENDED DEADLINE: AUG. 31 

EASY ONLINE ENTRY AT WWW.ADWEEKBUZZ.COM 

¡ID WEEK MAGAZINES 
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THE RECORDING ACADEMY' MEMPHIS Cl- 
PRESENTS 

The 2FC:ORIIING 

ACAI)E MY 
HONORS' 

APTER 

Honoring the Outstanding Achievements and Contributions of those who 
have Significantly Enriched the Music Community and our Community -at -Large 

7 MEMPHIS CHAPTER HONOr?1-12 

BOOKER T. AND THE MG'S 

WILLIE MITCHELL 

IRN_A THON AS 

SPECIAL LEGACY PRESENTATION TO 

KNOX PHILLIPS 

FRIDAY, S F;PTEMF ER 7, 2007 
MEMPHIS COOK CONVENTION CENTER 

PRESENTING SPONSOR 

TIT Baldwin 

For ticket information 901.525.1340 
E -mail: memphis@grammy.com wwrw.grammy.corn ßi0 

GRAMMY AWARDS 
An f.ivial event of the 50* GRAMMY Celebration 
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