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ATTENTION INDIE MUSICIANS! THE IMWS IS NOW ACCEPTING ENTRIES.

In 2007, the IMWS will award over $2950,000

in cash and prizes to independent musicians.
The IMWS helps you do it yourself.

S DISC MAKIRS\

Independent Music World Series

The 2007 IMWS features
showcases in San Francisco, Austin,
Nashville, and New York and will award a mammoth

Grand Prize at each show. Enter today for a chance to .
play in front of industry VIPs and win prizes that include whatever your act is... N

enough gear to build your own home recording studio, a killer we've showcased your ‘i,
CD manufacturing package, cash money ($1,000 to ALL performing finalists), Style Of mUSiC. ‘

and more! No matter where you live, you are eligible to enter now!
GOSPEL METAL HIPHOP PUNK JAZZ

COUNTRY EMO ROCK RAP WORLD

“Disc Makers really opens the doors for a lot of bands POP BLUEGRASS MAMBO SALSA

and provides them with invaluable tools through the
. . R&B FOLK JAM CRUNK ACOUSTIC
IMWS, and it keeps getting better each year.”

Sebastian St. John, Rose's Pawn Shop A CAPELLA ALTERNATIVE LATIN

SOUL BLUES SINGER-SONGWRITER

FUNK FLAMENCO
VISITWWW.DISCMAKERS.COM/07BILLBOARD TO ENTER, READ THE

RULES AND REGULATIONS,FIND OUT ABOUT PAST SHOWCASES, SEE
PHOTOS,AND LEARN ALLABOUT THE GREAT IMWS PRIZE PACKAGES.
CAN'TGET ONLINE? CALL1-888-800-5796 FOR MORE INFO.

Deadline for entries |
is May 9, 2007 -

Bilboard ~ Ssenicbios  DRUMI KRK( * cakewaii Roland &)

RrRemiX Jhanez DsMwit, SHURE U0 FTAMA  Hectionic Musician
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RUNNERS: BRIAN SMITH; FOUNTAINS OF WAYNE: K& ZUMICH! KOKE!: WILCO: FRANK OCKENFELS
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NOW 24 -
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RICKY SKAGI3S 8 BRUCE HORNSBY

KENNY WAYNE SHEPHERD /

10 DAYS OUT BLUES FROM THE BACKRO£DS

THE ALMOST. /
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5 MP3 MARKET 14 Latin
UMG and 15 Retail Track
Amazon beef up un- 16 Digital Entertainment
protected online sales. 17 Making Tha Brand

10 Global 18 On The Road

12 The Indies 19 Legal Matters

13 Garage Rock 20 Q&A: Mac Powell
I FAT[ RIES

21 THE COMF T ZONES After conquering
addiction and label drama, Jeff Tweedy takas solace in
his bandmates on Wilco’s intimate new album.

24 AS SEEN ON TV Music executives and fans
alike are tuning in to daytime TV.

28 AL GORE & KEVIN WALL as plans for the
07-07-07 worldwide Live Earth concert heat up,
Billboard checks in with the event’s key orchestrators.

31 BERLIN: MUSIC CITY in the once-divided
German capital, a music industry flourishes.

57 IN THE SPIRIT Rising issues and artists in
Christian/gospel genre capture executive focus.
MUSI( IN EVERY

41 A LITTLE BIT ISSUL
COUNTRY...Bon Jovi 4 Opinion
courts Nashville—again. 49 Over The Counter

42 Beatbox 49 Market Watch

43 Global Puise 50 Charts

44 6 Questions: Melissa 67 Marketplace
Etheridge, Rhythm & 68 Mileposts
Blues 69 Backbeat

45 Jazz Notes 70 |Inside Track

46 46 Real Talk Executive Turntable

47 Reviews ON THE COVER: lllustration by Stephen Webster.

LATIN

Miguel Bosé, Joar
Sebastian, Dawid Bisbal
Rakim & Ken-¥, Fcnseca

§ andMariano Batba are
confirmed to 32rform at

| the Billboard -a%in Music
Conference & awards April
23-26 in Miarri HMore at
villboardeverrts.com

R&B/HIP-HOP

REGIONAL MEXICAN

Returningy to Atlanta Sept.
5-7, the Billboard R&B/
Hip-Hop Conference &
Awards fz2atures savvy
speakers, networking
opportunities, educational
sessions and exciting
performances. More at
billboardevents.com.

I www americanradiohistorv.com

Billboard’s Regional
Mexican Conference
returns to Los Angeles
Cct. 1-3. Now in its
second year, the event
will focus on the genre’s
latest radio, touring, digital
and publishing trends.
See billboardevents.com

APRIL 21, 2007

—i[ﬂ VIE FRONT

THIE JADEID INSIDER
Pony-hawks, crying girls
and Gwen Stefani—
“American ldol” is
getting interesting, so
log on for show-by-shcew
recaps only an the
Biliboard blog at
jadedinsider.com

www.biilboard.biz k¢


www.americanradiohistory.com

EDUIORIALS | COMMENTARY | LETTERS

GettingSnippety

Create A License For Sample Artists And The Whole Biz Wins

BY PHILO T. FARNSWORTH

The label that | manage, Illegal Art, spe-
cializes in releasing works that rely heav-
ily on sampling pre-existing recordings.
Since our inception in 1998 we have held
to the philosophy that the music our
artists create are new works, and while
composed of fragments of other music,
are incredibly transformative. The proj-
ects we release are distinct enough from
the sampled sources that it would be ab-
surd to consider such content a threat to
the markets of the originals.

The common perception of sampling
is that something has been stolen or that
an artist has unjustly profited from an-
other’s work. Often overlooked, though,
are the potential benefits that might be
gained from having one’s work sampled
and recontextualized into a new work.
The immediate black-and-white rules of
infringement in the '90s were such that
almost all unauthorized sampling was
perceived as harmful and therefore had
to be litigated without question. While
such attitudes are well-entrenched, there
are hopeful signs that new attitudes to-
ward appropriation may be emerging.

In the last year, one of our artists, Girl
Talk, has risen significantly in popular-
ity. The cautiousness of the industry still
persists, though, and prevents such an
artist from selling the number of units
that the market may demand. But while
manufacturers and distributors have cur-
tailed the project at various phases, it is
interesting that not one artist has issued
a complaint about being sampled on Girl
Talk’s “Night Ripper.” With hundreds of
articles and reviews, and inclusion on the
“best albums of 2006” lists of Rolling
Stone, Spin, Blender, Pitchfork and oth-
ers, it certainly isn’t because of a lack of
publicity or knowledge that there is a
scarcity of complaints.

In 1998, within days of releasing our
“Deconstructing Beck” compilation, we
received legal threats from Beck’s pub-
lisher, label and personal lawyer. While
the case never went to court, it is inter-
esting to note how quickly a response
came from one artist sampled in 1998 and
how differently 150-plus acts have re-
sponded in the last year to Girl Talk’s
“Night Ripper.” Oddly there has been
some communication from the larger
music industry, but it has taken a differ-
ent tone. In the last six months, several
major and independent artists have so-
licited Girl Talk for remixes. Similarly,
multiple major labels have proposed a
giant mash-up of their back catalogs. But
why does everyone stop there? Why does
Girl Talk have to create contrived and pre-

4 | BILLBOARD | APRIL 21, 2007

managed mixes, when he has already
created a fuli-length masterpiece unen-
cumbered by the restrictions of pre-
authorization? While I'love the authorized
remixes, Girl Talk’s genius and most!
thrilling work often rests on combining
sources that traditionally wouldn’t be
mixed. As artists and labels recognize the
benefits of allowing “official” Girl Talk
mixes of their material, could the bene-
fits not also be realized of allowing such
albums as “Night Ripper” to reach full
market potential?

Going back 24 years, Double Dee &
Steinski entered a remix contest held by
Tommy Boy Records. Their entry unan-
imously won with a mix that used a wide
variety of samples from other sources.
While the track, known as “The Payoff
Mix,” became an underground hit, it was
never officially released because of sam-
pling issues. Not only did the artists
make nothing from their brilliant work
(besides the $100 for winning the con-

® O
‘How can the
music industry
afford to not
promote music
that has already
proved its

mass appeal?

—PHILO T. FARNSWORTH

test), but the industry also failed to make
one cent from music that was instanta-
neously resonating with urban audi-
ences. What would have happened if the
sampled artists/labels had combined ef-
forts and allowed the record to reach its
market potential? If reasonable and au-
tomatic fees existed for such sampling,
most sampling artists would be happy
to pay royalties in the same fashion that
mechanical licenses exist tor covering a
song. Simultaneously the sampled and
the sampling artists could reach a larger
audience, and both would receive com-
pensation for copies sold. In the end
“The Payoff Mix” only reached the boot-
leg market, and only the bootleggers
achieved minimal benefit from this crit-
ically acclaimed track.

WRITE US. Share yout feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own

With the budgets that are regularly al-
located to market and create new trends,
it seems absurd that when Girl Talk or
“The Payoff Mix” achieves popular mo-
mentum, that the industry wouldn’t go
out of its way to make these types of work
legitimate in the market. How often does
a new slyle of music emerge? How can
the music industry afford to not promote
a type of music that has already proved
its mass appeal? [f rereleasing works on
new formats or in newly remastered edi-

tions causes even a small percentage of

fans to repurchase music, how much
could authorizing sample-based music
increase the ability to resell bits of popu-
lar songs? The mechanisms that allow
covers have mutual benefits for the per-
former and the composer, so why not cre-
ate a similar system for sampling?

Whether or not the music industry
ever supports a reasonable sampling li-
cense that allows monetary benefits on
both sides, it is at least becoming more
evident that sampling is far from harm-
ful and actually promotes the artists
sampled. Such artists as Girl Talk not
only increase the awareness and expo-
sure to the sampled material, but also
popularize collecting music from a
wider range of genres, years, labels and
cultures. It’s difficult to see how encour-
aging such obsessive musical interest
could damage the market. The day may
come when the only thing worse than
being sampled without permission 1s
that no one is sampling your work. With
the advent of YouTube, MySpace and
what is being labeled Web 2.0, the trend
toward more participatory forms of en-
tertainment is firmly in place. Sampling
is definitely an important aspect of that
participatory culture, and whether Web
2.0 is embraced as a form of viral mar-
keting or becomes a critical business
model, technology is facilitating creative
appropriations.

While Illegal Arthas a fair-use legal de-
fense for its releases, we would love to
discuss the possibilities of opening up
things further with anyone in the larger
music industry. oee
Philo T. Farnsworth uses a pseudonym to
protect his identity. He has run Illegal Art,
a record label focused on sample-based
compositions, since 1998. He can be
reached through the illegalart.net Web site.

the copyright in whole or part, for publication.
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>>>DRM-FREE
SERVICE
LAUNCHES
WITH WMG
ARTISTS

Michael Robertson,
founder of the
original MF3.com,
has launched a new
digital rights
management-free
music service called
AnywhereCD,
stocked with music
from a variety of
Warner Music Group
labels as well as
several indie labels.
The service sells full
albums only, not
individual tracks.
“AnywhereCD is
selling Watner
Music Group
content in a manner
that flagrantly
violates the terms
of our agreement,”
a WMG
representative says.
“Accordingly, we
have sent them a
notice of
termination and
they are required to
immediately re-
move all of our con-
tent from their site.”

>>>VIRGIN
PLANS
EXPANSION
Virgin
Entertainment
Group North
Americais once
again in expansion
mode. VEGNA
chairman Simon
Wright, who
presided over a
three-year
restructuring that
saw the chain close
10 stores to get
down to its current
total of 13, says the
chain will limit its
new store search to
the New Ycrk and
Los Angeles
markets.

>>>APPLE
CORPS, EMI
SETTLE
BEATLES
ROYALTY ROW
Apple Corps, the
Beatles’ company,
has settled its £30
million ($59.2
million) royalties
dispute with the
band’s label EMI.
EMI would not
disclose details of
the settlement,
which was reached
last month.

SCHOOL BUST

el
c asted the sale of
Pro files by a few
isolated artists such as JESSE

2CARTMEY inthe p.ast.

EEEYW v e0 cHRISTMAN

SHARING STAFF
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MP3 Market Multiplies

Universal And Amazon Beef Up The Unprotected Online Sales Space

While EMI will boldly go where no major has gone be-
fore and sell its catalog as unprotected digital files,
other forces are coming into play that should bolster
the potential for a commercial MP3 marketplace.
Amazon, which is considered the best bet to chal-
lenge iTunes  supremacy in the digital world, is shoot-
ing to launch its MP3 digital download store in May,
atarget dateit hasyetto publicly acknowledge. (Ama-

TRANS WORLD
JOINS MP3 RACE

In yet another online retail initiative, Trans
World Entertainmani has opened an MP3 store
with 2 million tracks, dl from independent la-
bels. Tne offering is cowered by PassAlong
Networks, the digital technology company
that also runs its own download store.
While conventional brick-and-mortar retail-
ers have yet to become a factor in the digital
i world, or even in online CD sales, they have
been clamoring for tha majors to go the MP3
route, just so the retailers would have a chance
to compete. Until now, the iPod’s dominance
and Apple’s closed system have largely pre-
cluded other online stores from becoming a
factor in digital sales EC

zon declines comment.) Meanwhile, sources familiar
with the situation say Universal Music Group plans
to test the sale of unprotected digital music files, in-
cluding some of its classical music catalog conceiv-
ably including titles by Andrea Bocelli, at the new
Amazon store and other outlets.

UMG has previously tested the sale of some iso-
lated digital rights management-free music, from Jesse
McCartney in the United States and French acts
Superbus and Emilie Simon in Europe. But
now UMG plans to significantly expand that
initiative by selling classical selections
through download stores and subscription
services, in the DRM-free format of the re-
tailers’ choice. UMG is planning tests in other
genres as well, sources say.

[t's unclear so far whether iTunes is included among
stores slated to sell unprotected UMG music, and
UMG could not be reached to comment.

Until recently, eMusic, which served up its 1 mil-
lionth download in December, has been the dominant
player selling MP3s. A month ago, UMG’s plans would
have been big news. But the label’s move was upstaged
by EMI chairman Eric Nicoli's joint announcement
with Apple CEO Steve Jobs that in May th= major would
release its catalog in unprotected digital files (bill-
board.biz, April 2).

Meanwhile, executives within Sony BMG Music
Entertainment and Warner Music Group say sen-
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ior management teams at both com-
paniesare unwilling toem
brace selling their catalogs
in the MP3 format.
But whether or not the ma-
jors will be involved with Ama-
zon or iTuries unprotected plays,
they all say they are waiting to find out
if the MP3 model will expand digital
sales—and conversely, if it will fuel
unauthorized file-sharing or cannibal-
ization of other digital formats such
asringtones.

As firstreported in Billboard, Ama-
zon abandoned its initial plans to
launch a digital music subscription
service and its own branded MP3
player (based on Microsoft’s Window
Media Audio software technology)
when Microsoft undermined its DRM by using a closed
digital music system for its Zune device (Billboard,
Nov. 25, 2006).

Atthe time, executives at two of the four majors pri-
vately told Billboard they were disappointed that Ama-
zon had switched to an MP3 model, because they felt
the giant online merchant could successfully mount
a challenge to iTunes, and were hoping that it would
do so under the banner of DRM.

In December, a senior executive at a major label told
Billboard, “Amazon underestimates the power of their
brand” with consumers who shop by computer.

In moving to an MP3 a la carte download model,
Amazon initially was pushing for lower wholesale pric-
ing than the current marketplace provides—70 cents
per track or 70% of retail price—Dbut pushback
from indie labels has merchants talking about
what those labels consider more realistic
models, if not yet at that pricing level.

One indie player says his company is
close to signing a deal, but is hung up on
what kind of pricing should be applied to
whatkind of file. That company is willing to sell
Amazon 128 byte-rate files at its conventional digital
price points, but wants a higher price for better-qual-
ity 256 byte-rate files. Another says that, in fear of being
shortchanged, his label has decided to sit on the side-
lines until a major sets the wholesale floor price fora
hit song in the MP3 format. Still other independent
labels say that since Amazon changed its mind last
time, they are waiting to see if the May date sticks and
for Amazon to actually launch the store before begin-
ning negotiations. o

b- MOBILE: For 24/7 news and analysis on your cell
JOIZ shone or mobile device, go to: mobile.billboard.biz.
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Eddie Farnandez SVP, Universal Music Publishing Group
Larry Gold, Owner/Creative Director, S.0.B.'s
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>>>DAFT PUNK,
STOOGES, MMJ
JOIN PEARL JAM
AT LOLLA

Daft Punk, the Stooges,
My Morning Jacket,
Muse, Modest Mouse,
Interpol, the Yeah Yeah
Yeahs, Ben Harper and
Snow Patrol are among
the top acts jaining
previously announced
headliner Pearl Jam at
this year’s Lollapalooza,
to be held Aug. 3-5in
Chicago’s Grant Park.
The Roots, Patti Smith,
Kings of Leon, the Black
Keys and Spoon are also
on the bill. Lollapalooza
comes near the end of
the busy festival season,
following Coachella and
Bonnaroo. It is also
being held the same
weekend as the V
Festival in Baltimore.

>>>ANALYSTS:
APPLE POISED
FOR MOBILE
GROWTH

Research group
Strategy Analytics says
that EMI’s recent
decision to sell music
without digital rights
management on iTunes
could position Apple to
take a leadership role in
the emerging mobile
music space. The group
notes that 60% of the
music-capable phones
introduced last year
support the AAC format
used by iTunes. How-
ever in the past, these
phones couldn’t ptay
iTunes files due to
Apple’s Fairplay DRM
technology. With
Fairplay removed—at
least from EMI tracks—
users will now be able
to transfer iTunes-
purchased music to
their mobile phones.

>>>CLEAR
CHANNEL TO
FEED
BIGCHAMPAGNE
Clear Channel Radio
will begin providing
traffic data to digital
media tracking firm
BigChampagne.
BigChampagne will
collect data from Clear
Channel’s streaming,
download and
broadcast Internet
programming to create
a branded Ciear
Channel Online music
chart that measures all
music activity
nationwide, as well as
market by market.

BY SUSAN BUTLER

Class(room)

Action

One University Refuses To Pass On RIAA
File-Sharing Letters, But The Rest Play Ball

Hundreds of students are days
away from being sued by
major labels for illegally shar-
ing music over university com-
puter networks. They are the
first among nearly 1,200 stu-
dents who could settle claims
under the RIAA’s latest an-
tipiracy initiative, which asks
university administrators to
forward the RIAA’s pre-
lawsuit letters proposing set-
tlements. But these students
either chose not to settle or
didn’t receive the letters.

The RIAA developed its lat-
est strategy after hearing that
some illegal file sharers
wanted the chance to settle
claims before being sued—to

keep their names out of pub-
lic records, RIAA general
counsel Steven Marks says.
The letters, identifying only
specific Internet Protocol (1P)
addresses on university net-
works, offer a discount to set-
tle out of court within 20 days
if the individuals come for-
ward. The RIAA is sending let-
ters in “waves.” On Feb. 28,
400 letters were sent to 13 uni-
versities; March 21, 405 letters
to 23 universities; and April 10,
403 letters to 21 universities.
In the first group, 198 individ-
uals settled, and the RIAA is
preparing lawsuits against the
others. Figures aren’tyet avail-
able for the second wave.

of letters.

CAMPUS RESPONSE

Billboard contacted representatives for the 36 uni-
versities and colleges receiving the first two waves

W Boston University and 25 other universities for-
warded the letters to all or most of the individuals
(students, faculty or staff). Of those, University of
Nebraska-Lincoln asked for $150 reimbursement for
costs to determine identities. The RIAA refused, say-
ing that subpoenas would require the same work with-
out payment, and the university should do more to
prevent piracy in the first place.

M University of Maine sent jts own letters to individu-
als letting them know the RIAA letters were available
to pick up if they chose to do so.

W Seven of eight University of Wisconsin campuses
opted not to forward the letters. However, the Eau
Claire campus notified the individuals, met with them |
and offered the RIAA letters to them in person.

8 Ithaca College contracted Internet service from
Apogee, which received letters but refused to forward
them. The college obtained the letters from Apogee

and sent them to the individuals. -SB

Of universities and colleges
receiving letters in the first two
waves, only the University of
Wisconsin has defied the RIAA
request so far (see sidebar).

Dave Giroux, spokesman for
the University of Wisconsin
system of campuses, says it has
fully complied with subpoenas
in the past. “But this latest wrin-
kle—to pass along nonlegal cor-
respondence for a settlement
offer—is a different animal,
one where we don’t see the uni-
versity, as a public institution
of higher education, having a
role,” he says. “It’s not appro-
priate to be a middle man.”

“Some say it’s a fishing expe-
dition,” says Brian Rust,
spokesman for the University
of Wisconsin-Madison. “How
dothe individuals know for sure
that the RIAA has the proof?”

Marks says the RIAA would
not have sent the letters with-
out firsthaving evidence of in-
fringement, which the labels
will prove in court.

The universities aren’t
legally required to locate the
user connected to the [P ad-
dress and forward the RIAA
letters. Still, most administra-

tors see the |etters as a way to
help the students.

“We have two professional
schools [in health care],” says
Miles Postema, general coun-
sel for Ferris State Univer-
sity in Big Rapids, Mich.,
which received 17 letters.
“Many students will be in li-
censed professions, and
there are background checks
for the applicants’ fitness.
The question [of lawsuits)]
comes up on nearly every ap-
plication. We didn’t want to
deprive students the oppor-
tunity to settle.”

The labels plan to file “John
Doe” lawsuits against those
who don’t settle, Marks says.
They will then secure court-
approved subpoenas to obtain
the individuals’ identities from
the universities, which act as
Internet service providers for
their systems.

Targeting the right individ-
ual will not be without chal-
lenges. In the residence hall
rooms at Virginia Polytechnic
Institute and State University,

which received 16 letters, there
isan Internet portat each bed.
There are singles, doubles and
suites—the last of which holds
four students—and the uni-
versity does not know which
student has which bed port,
university spokesman Mark
Owczarski says.

The University of Nebraska-
Lincoln (51 letters) and North
Dakota State University (20)
passed along letters to individ-
uals they could identify, but
representatives said they
couldn’t identify others be-
cause they no longer had the
network logs. The Electronic
Frontier Foundation, which
has opposed RIAA-initiated
lawsuits, says on its Web site
that universities can protect
their students’ rights by review-
ing “their data retention poli-
cies to consider whether they
are unwittingly aiding the
RIAA's lawsuit campaign by re-
taining IP address logs (which
can be used to help identify al-
leged file sharers) for longer
than necessary.” oe

b- Congressional leaders criticize university responses
o IZ to piracy. For an update, go to: billboard.biz/legal.
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CHANGES IN CHART
DEPARTMENT
Silvio Pietroluongo becomes
associate director of charts
for Billboard, while three oth-
ers in the charts department
also assume new roles.
Chart managers Wade Jes-
sen and Raphael George are
promoted to senior chart
managers, while Keith Caul-
field becomes analyst.

8 | BILLBOARD !

In their new roles, George
and Jessen are charged with
seeking new opportunities to
serve readers of the genres
and formats they cover.

Jessen, a12-year Billboard
veteran, oversees the coun-
try, Christian and gospel
charts in Billboard’s Nash-
ville bureau. He remains di-
rector of country, Christian
and gospel charts and Nash-

APRIL 21, 2007

ville director of operations
for sister magazine Radio &
Records.

George, who has guided
Billboard’s R&B and hip-hop
charts since 2005, quickly es-
tablished himself as a leader
in the department, taking an
active role in the develop-
ment of Billboard’s R&B/Hip-
Hop Conference & Awards.

Pietroluongo joined the
Billboard team 18 years ago.
He became director of charts
for what was then called Air-

www americanradiohistorv com

play Monitor in 1999, a title
that moved to the Radio &
Records masthead last year
when the latter was acquired
by Nielsen Co. Also in 1999,
Pietroluongo took the reins
of The Billboard Hot 100, a
chart he still manages today.

Caulfield’s new title for-
malizes a role he has filled for
several years, adding context
to the data that drives Bill-
board’s charts. The nine-year
staffer continues to manage
several album lists, including

Top Pop Catalog Albums and
Top Digital Albums, and is ed-
itor of Billboard Chart Alert.

“Silvio has been a pivotal
manager in the charts depart-
ment for the past eight years,
so I'm pleased that his new
title better reflects his sta-
ture,” Billboard director of
charts Geoff Mayfield says.
“Likewise, the profile and re-
sponsibilities of Wade, Raph-
ael and Keith are more appro-
priately identified by their
new titles.” oo

ILLUSTRATION BY JESSE LEFKOWITZ
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ChinaSyndrome

WTO Action Gets Cautious
Welcome In Asia

The United States’ decision to file actions
against China with the World Trade Organiza-
tion (WTO) has been well-received by the Asian
biz—but many remain skeptical about its im-
pact at street level.

The actions—over intellectual property (IP)
rights and market access issues (billboard.biz,
April 9)—have also brought protests from the
Chinese government.

Warner Music Asia Pacific president Lachie
Rutherford echoes the sentiments of many in
the local biz whenhe describes the WTO actions
as part of a continuing “dialogue” with Beijing.

“The Chinese have approached the IP issue

as an administrative issue rather than a criminal
issue,” he says. “Until we get people to under-
stand that piracy is theft, we will make no

RUTHERFORD

progress in China.”

One Hong Kong-based industry source says
the moveis long overdue. “Things seem just as
tough as they have been for a decade—pirate
DVDs and CDs are everywhere. There are peri-
odic crackdowns, but all that's accomplished
is that it drives the business underground for a
short period of time.”

IFPI chairman/CEOQ John Kennedy offered
full support for the WTO move. “Chinais a hugely
exciting potential market, but it is also the source
of the world’s biggest piracy problem,” Kennedy
said in a statement, adding that record com-
pany investment is “impossible until China does
more to improve the legal landscape on which
the music industry depends to doits business.”

The Chinese government, however, main-
tains that it has made strong progress in the |P

rights field. In a statement released April 10,
the Chinese Ministry of Commerce expressed
“deep regret and strong dissatisfaction” with
the two complaints.

“The Chinese government has always been
firm in protecting intellectual property rights
and has attained well-known achievements,”
the statement said. “It will seriously undermine
the cooperative relations the two nations have
established in the field and will adversely af-
fect bilateral economic and trade ties.”

Tian Lipu, commissioner of the Chinese gov-
ernment’s Intellectual Property Office, also re-
leased a statement castigating the U.S. action.

“It’s not a sensible move for the U.S. govern-
ment to file such complaints,” Tian'said, citing
arecent Chinese Supreme Court decision that
lowered the threshold for prosecuting manufac-
turers and vendors of counterfeit IP products
from 1,000 copies to 500. The new threshold
was cited by U.S. trade representative Susan
Schwab as providing a “safe harbor” for pirates
when she launched the WTO action.

One Beijing-based industry source antici-
pates that China’s IP rights efforts “will step up
a little after this action.” But he adds that Bei-
jing is unlikely to totally accede to the United
States’ demands.

“If the Chinese authorities were chasing after
every small-time vendor selling 50 CDs/DVDs
in order to protect the livelihoods of the Tom
Cruises and Madonnas of this world, then that’s
allthey would be able to do, instead of running
the country more efficiently in other more press-
ing areas,” the source says.

But the Chinese government could face
mounting pressure if Japan accepts the United
States’ reported request that Tokyo join the
U.S. action. According to Japanese media re-
ports, the government will make a decision after
Chinese Premier Wen Jiabao’s state visit to
Japan ends April 13—but while many in the
Japanese biz would welcome such a move, few
see it as inevitable.

“I don’t think the Japanese government will
join the U.S.—especially in the new mood of
cordiality” between Japan and China, one label
exec says. “But they should—until China gets
its shit together copyright-wise, we’re not going
to sell any music there.” voe

Additional reporting by Jessie Ho in Taipei.

STRAIGHT: TONY BAKER

BY KEN TUCKER

COUNTRY CARD

Superstar Lineup Set For ACM Awards Show

Country music superstars
Brooks & Dunn, Kenny Ches-
ney, George Strait and Reba
McEntire, with special guest
Kelly Clarkson and rising star
Sugarland, will perform May 15
as partof the 42nd annual Acad-
emy of Country Music Awards
atthe MGM Grand in Las Vegas.

Strait, whose first single hit

Billboard’s Hot Country Songs
chartin 1981, leads the pack with
eight nominations, including
entertainer of the year and top
male vocalist. He last took home
an ACM trophyin 1997. In 2003
he was honored with a Career
Achievement Award.

Brooks & Dunn are nomi-
nated for seven awards includ-

ing entertainer, top vocal duo
and album of the year. They
have previously won 21 ACM
awards, and are the 2007 re-
cipients of the ACM/Home
Depot Humanitarian Award.

Chesney, who is the reigning
entertainer of the year, had the
second-highest-grossing coun-
try tour in 2006, behind Tim Mc-

(W.V:]5E3 BY BRIAN GARRITY

Mercury

Rising

David Massey Aims To Rebuild Imprint

Addveteran Sony Music exec-
utive David Massey to Doug
Morris’ collection of A&R stars
at Universal Music Group.
Island Def Jam (IDJ]) is
making room for Massey,
formerexecutive VP of A&R
for Sony Music Label
Group U.S., by reviv-
ing the Mercury Rec- £
ords imprint in the
United States and
naming him presi-
dent of the division.
Mercury—which through
the years has served as the
U.S. home to such acts as
Bon Jovi, John Mellencamp,
Def Leppard, Kiss and Rush
—ceased operating as a front-
line label in North America
in 1999 in the wake of the Sea-
gram-PolyGram merger.
Talks between Massey and
ID] heated up in January as
Massey was negotiating a new
contract with Sony Music—a
deal thatwas toinclude trans-
forming his Daylight Records
imprint from a wholly owned
subsidiary distributed through
Epic Records into a joint ven-
ture with offices outside the
Sony building.
Sony execs did not return
calls seeking comment.
Massey founded Daylight
in late 2000 as an A&R cen-
ter for all labels within Sony
Music Label Group. His sign-
ings for Daylight included
Anastacia, Good Charlotte,
Phantom Planet, Cheyenne
Kimball and Cyndi Lauper.
“The track record of trust
and inspiration he has won
from the artists he’s worked
with over the years . . . makes

hint the perfect choice to
pilot Mercury,” ID] chair-
man/CEO Antonio “L.A.”
Reid says.

Inoptingto jump to ID]

Massey is leaving the Day-
light name and the core

of its roster at Sony.
Coming with
him are his two

Daylight A&R

¥ directors, David

Gray and Evan
Lipschutz, and one

recent signing, singer/
songwriter George Simon
Stanford.

The anly other act con-
firmad ior the Mercury ros-
ter so far is Dufty, a female
act initially signed by Univer-
sal Music International.
There is no word yet on Mer-
cury picking up acts from [s-
land or Def Jam.

While Mercury has been
in mothballs in the States for
years, it has remained an ac-
tive imprint overseas serving
as the international home for
many ID] acts as well as in-
ternational signings.

“It’s a very exciting chal-
lenge to rebuild a label that
from a global perspective has
quitea brand,” Massey says.

Just how many releases
come out this year under the
Mercury banner remains to
be seen, but the number fig-
ures to be around a handful.
Massey says the plan is to
build the imprint slowly.

Massey will assume his
Mercury post April 16. He is
based in New York and will
report to Reid and 1D] presi
dent Steve Bartels. oo
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Graw and Faith Hill.
Meanwhile, McEntire and
Clarkson, who sang with Ras-
cal Flatts on last year’s show, will
perform asong from McEntire’s
upcoming album, “Duets.”
The sold-out show, which
McEntire will host for an un-
precedented ninth time, will
be broadcast live at 8 p.m.
ET/PT on CBS. =

For a complete ACM

b- preview and chart
.0z histories of nominees, go
to: billboard.biz/country.
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>>>AUSSIE BIZ
GROWS IN 2006
Surging digital sales
and a banner year for
local repertoire
underpinned massive
volume growth in the
Australian record
market in 2G06. The
Australian wholesale
music market grew in
volume by 27.12% to
more than 80 million
units last year
compared with the 63
million units in 2005,
the Australien
Recording Industry
Assn. says. Eut heavy
discounting saw the
value of sales drop
by 3.11% to $511.7
million Australian
($419.6 million), from
$528.2 miliicn
Australian ($435.7
million) in the
previous year.

>>>BELL
AWARDED AVERY
FISHER PRIZE
Grammy Award-winning
violinist Jashua Bell
was presented the 2007
Avery Fisher Prize,
awarded for
outstanding
achievement and
excellence in music on
April 10 at New York’s
Lincoin Centar. The
violin virtuonso received
a $75,000 hcnorarium
and had his name
added to the list of
past winners on a
marble piaque instalied
at Avery Fisher Haik
Beli was previously
honored with an Avery
Fisher Careers Grant

in 1986.

>>>APPLE SELLS
100 MILLION
IPODS

Apple has revealed that
it has sold 0O million
iPods since launching
the digital media player
in November 2001.
Apple says its iTunes
online music store has
sold more then 2.5
billion songs, 50 million
TV shows anc more
than 1.3 millicn movies.

Compiled by Chris M.
Walsh. Keporting by
Antony Bruna, Ed
Christman, Christie
Eliezer, Andre Paine,
Chris M. Walsh and
Reuters.

Fo- 24,7 mews and
b. analysis on your
.DIZ mcbile device, go 10:
mcbile.bilboard.biz.
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GLOBAL

BY MARK SUTHERLAND

six other Chinese cities. Handling the Beijing office’s day-to-day
duties are Universal Music China GM Cat Leung and Hung Tik,
managing director of Universal Music Hong Kong and China. “If
international music does well [in China], we’ll do well at that, be-
cause we already have a well-organized setup to sell Mariah Carey,”
Hole says. “But the game will be selling Mandarin pop music. At
the moment a lot of Chinese pop comes from Taiwan or Hong
Kong, but I believe that will change. And we're trying to encour-
age mainland Chinese musicians, writers and artists to use our
expertise to make better records.”

According to the IFP1, domestic repertoire accounted for 90%
of Chinese sales in 2005, the latest figures available. Independent
figures are not available, but Universal estimates its total 2006

BackTo The
Old School

New Universal Office In
Beijing Focuses On A&R

LONDON—In a bid to crack the Chi-
nese market, Universal is going back
to basics in Beijing.

Aiming to boost its Chinese
repertoire market share, the com-
pany is investing ina new “creative

hub” in the city—named one
of Billboard’s five global hot

spots for 2007 (Billboard, Jan. 6).
The new office will primarily be an
A&R center, with an in-house recording

studio and writing rooms.

“It’s an old-school concept,” says Max
Hole, president of the Asia-Pacific region and
executive VP of marketing and A&R at Lon-
don-based Universal Music Group Interna-
tional, as he reveals details of the new setup
exclusively to Billboard. “But you need to be old-
school in terms of where you develop music in
China—there isn’t much of a music scene there

»

yet

Universal's Chinese headquarters will remain in
Shanghai, with a distribution center in Guangzhou,
but Hole believes Beijing's status as China’s cultural
capital makes it the best location for targeting the
Mandarin-language repertoire essential for market
leadership. The label also employs A&R scouts in

Chinese market share at 17.7%, up from 15.7%
in 2005, when it started its own direct mar-
keting and selling in China. Universal
claims that, together, the four majors
representaround 33% of the total audio
and video market in China.
Universal already boasts a roster of around
50 Chinese-language acts, signed to its la-
bels in Taiwan, Hong Kong and mainland China.
It also has joint-venture labels Tian Yu

and SUM—the latter with media company Shanghai Media Group.

Universal's current top sellers in China include Wilbur Pan, Jacky
Cheung and Alan Tam—who, according to Universal, has sold 7.5
million ringback tones of his song “The Wolf That Wears a Sheep’s
Skin Outside” in the burgeoning Chinese mobile market. The com-
pany says its biggest artist from mainland China is Dao Lang, who
has sold a combined 350,000 copies of his “Thank You” and “Dao
Lang 3” albums, on his Universal-distributed Gau Yu label.

Hole hopes to unearth similar superstars among the six artists
the Beijing office is likely to sign in 2007. But he warns against
Western companies thinking there are immediate rich pickings
to be made. “This won’t pay off in 2008,” he says. “It’s a five- to
10- to 15-year bet. We're hampered by the lack of an enforced copy-
right law, piracy, censorship, the low price of CDs [around $2]and
the fact that things are still so embryonic.”

All the other majors are active in China. Warner is the only one
headquartered in Beijing, although its office does not feature an
in-house studio. Nor does EMI’s Beijing office. Sony BMG’s Bei-
jing setup does have a studio, which Billboard understands is
used mainly for demos.

Hole says Universal’s Beijing operation is inspired by Chinese
indie Modern Sky, which releases alternative acts including the
Re-TROS and Sober. Modern Sky’s second-in-command, Meng
Jin Hui, has visited the Universal office and describes it as “more
similar to [ours] than the other majors, but still not an all-inclu-
sive in-house operation.” Modern Sky’s Beijing headquarters

also feature video production and digital design facilities. “A
recording studio is a good idea for any record company,” he
adds, “as it lowers recording costs for artists.”

And Hole is convinced the *60s-style Beijing oftice will pay off
in the 21st century.

“We want to be No. 1in China,” he says, “but we've got to do the
basics right—and the basics are all about having the music.” «-«

Additional reporting by Will Freeman in Beijing.

QUESTIONS

with THE DOORS

by JULIANA KORANTENG

The Doors are celebrating their 40th anniversary with the reissue of their back catalog via Rhino.
Expanded editions of the band’s five studio albums have been augmented with a new, non-
U.S. (one-disc/20-track or two-disc/34-track) compilation, “The Very Best of the Doors.”
The studio albums were remixed from the original tapes, supervised by original Doors pro-
ducer Bruce Botnick and surviving band members Ray Manzarek, Robby Krieger and John Dens-
more. Downloadable versions of the international compilation add a contemporary edge
with remixes by various electronica acts, including Paul Oakenfold, the Crystal Method and
Manzarek’s own 2Manzarek2.

Keyboardist Manzarek and guitarist Krieger, who perform Doors material in their touring
band Riders on the Storm, visited London to launch the reissues and talked to Billboard about
the band’s enduring legacy.

Decades later, how did it feel

revisiting those albums?

Listening to the
multitracks opened a whole
new window on the Doors for
me. We heard things we had
not put in, including Jim Mor-
rison background vocals. The
new stuff did not alter the
songs’ basic conceptions and
added extra whipped cream to
the American apple pie.
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Krieger: It was fun to go back
and listen to little things like
guitar parts we didn’t use and
dramas we hadn’t heard be-
fore, including funny things
Jim said to the producer.

Did you ever imagine that un-
used material would one day
find new commercial life?
Never. But new
technology has enabled us to

APRIL 21, 2007

augment things we selected
in the 1960s, and [ love the
clarity of the sounds, as if we
had invited you into the stu-
dios to listen to the Doors
recording.

Krieger: In those duays, we
threw awaya lot of stuff. When
we made master recordings on
four-track and eight-track tapes,
they would let other bands
record on the parts that never

www.americanra

gotused. We were lucky to find
anything [ for the reissues].

There seems to be a new
generation of Doors devo-
tees around. Where have
they come from?

A new generation
comes along to find the Doors
every seven to 10 years. They
are the people with triple-digit
1Qs, the new poets, the new
seekers of enlightenment. Oth-
ers have discovered our music
from older brothers or friends
who have downloaded some-
thing from the Internet.
Krieger: Today's kids rerecord
stuff they discover on the In-

ternet that they share and send
to one another like wildfire.

What would you say is the
Doors’ legacy?

Krieger: The songs. That’s
what we will be remembered
for 100 years from now. The
“Morrison Myth” did a lot to
raise consciousness among
young people about 20 years
ago. Today, it's more to do
with the music.

Proof of our con-
tribution is that the 40th an-
niversary has been filled with
awards, such as the Grammys’
Lifetime Achievement and the
star on the Hollywood Walk of

Fame. There's also going to be
an exhibit at the Rock and Roll
Hall of Fame at the end of May.

Do you hear echoes of the
Doors in any current bands?
Not really, but as
a keyboard player, electronica
is my favorite music genre—
Ilove the [electronica] remixes.
Krieger: | can hear the influ-
ence of Jim in groups like
Stone Temple Pilots, Echo &
the Bunnymen and the Cult.
But I don’t see much of thatin-
fluence in today’s artists.

What else does 2007 have in
store for you?

We shall be per-
forming [as] Riders on the
Storm, starting in May across

Canada and the East Coast of
the United States, followed by
Europe in June and July, then
South America and Japan.
Krieger: Brett Scallions, who
broke up with Fuel last year,
[recently] won the audition to
be Riders on the Storm’s new
singer. He looks nothing like
Jim—which might not be a
bad thing after all. e

THE DOORS: PAUL FERRARA/DMC
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WINEHOUSE: MISHCA RICHTER
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>>>U.K. ALBUM SALES FALL IN Q1

The U.K. albums market shrank by 6% in first-quarter 2007
compared with the same period in 2006, according to over-
the-counter sales data collated by the Official U.K. Charts
Co. (OCQC).

Although compilation albums managed a year-on-year
increase of 10.1% during the period, a 9% shortfall in artist
album sales pulled overall album sales down to their low-
est Qlresult since 2002. Amy Winehouse’s “Back to Black”
(Island) was the biggest-selling artist album of 2CG07’s first
three months, moving 467,820 units in 13 weeks.

U.K. consumers bought 31,972,380 albums in Q1 2007
compared with 33,859,669 for Q1 2006. Downloads helped
drive the singles market to 40% growth, despite the phys-
ical singles format declining by 34%.

The OCC collects sales data from 6,200 retailers, includ-
ing all significant online stores. It is jointly owned by the
BPI and U.K. retail trade body ERA. —Andre Paine

>>>LAURIOT-PREVOST JOINS WMI

Matthieu Lauriot-Prevost has made a swift return to the
record business.

The former EMI marketing executive has joined Warner
Music International as senior VP of marketing. Based in
London, Lauriot-Prevost will be responsible for all as-
pects of marketing and promotions across the interna-
tional companies and their affiliates, reporting to John
Reid, vice chairman of WMI and president of Warner
Music Europe.

Lauriot-Prevost joins WMI after a five-year stint with EMI,
where he served most recently as senior VP of global mar-
keting in London. He recently split with EMI as part of are-
structuring of the company’s global marketing team.

—Lars Brandle

>>>PIAS SETS UP DOWN UNDER

Brussels-based independent label and distributor Play It
Again Sam is establishing a base for the Australian and
New Zealand markets.

PIAS has signed a SO/50 joint-venture deal with Libera-
tor Music, part of Michael Gudinski’s Melbourne-based

Mustroom Group of companies, to launch the PIAS Aus-
tralia label. The new venture will license PIAS’ signings for
Australia and New Zealand, and handle those recordings
distributed by its European arm.

Liberator will appoint a label manager to work specif-
ically on PIAS acts. PIAS first entered the Australian and
New Zealand markets in 1991 through the now-termi-
nated distribution-only deal with Shock, one of the
largest independent label and distribution companies in

those territories. —Christie Eliezer

>>>U.K. ANTI-PIRACY POWERS EXPAND

U.K. trade officials have been given new powers to seize
physical copies of pirated recordings. Effective April 6, the
country’s Copyright, Designs and Patents Act (1988) has
been updated to give the United Kingdom’s trading stan-
dard officers confiscation clout similar to the police.

The legislation previously allowed trading standard of-
ficials the power to seize pirated consumer brands, but did
not apply to physical copies of copyrighted works such as
music and movies.

Until now, only piracy raids backed by police authorities
could seize illegal recordings.

The move had been recommended by the 2006 Gowers
Review, an independent report that re-examined U.K. copy-
right law, conducted by former Financial Times editor An-
drew Gowers. —Juliana Koranteng

b- For 24/7 global news and
.DIZ analysis, see billboard.biz/global.
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Don't you love British people? The British In-
vasion of 1964 made me an Anglophile forever,
but they continue to keep a smile on my face,
seemingly oblivious to the imminent music
business armageddon, distracting us with their
witand wisdom. Firstup is Pete Townshend,
one of my all-time favorite people in the world
who while on classic rock WAXQ {Q104.3) New
York said, “The Police ‘classic rock’> I don’t
think so. This isjust music. It's not classic any-
thing.” And then added he was looking forward
to the band’s reunion tour.

The assault on rock’s most historic sites con-
tinues as London prepares to demolish the Clis-
sold Arms Pub where the Kinks played their first
show in 1963 and has served as their mini-mu-
seumn ever since. “Why on earth can’t they have
their posh gastro grub and still keep a part of it
for tourists, Kinks fans and the curious?” Kinks

lead guitarist Dave Davies asked.

The Kaiser Chiefs have turned downan in-
vitation to play the Diana: Princess of Wales
Memorial Concert, saying it would be hypocrit-
ical to play it, and that anyone who does is doing
it purely to sell records. “Elton John knew her,
let him play it,” they matter of factly said.

And finally, hard as it is to imagine, the ex-
ecutives at Disney are having some sort of prob-
lem with one of their actors snorting up his
father’s ashes mixed with cocaine. They seem
to think Keith Richards’ family values might
adversely affect ticket sales for “Pirates of the
Caribbean [11.” Silly boys, au contraire. It is be-
cause of Richards’ pre-publicity favor that the
film’s opening will be the biggest in history.
Relax, baby. Come to think of it, are we sure An-
drew Loog Oldham wasn’t behind this?

See you on the radio. en
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Sharing
The Wealth

New Label Using Common Resources
In Tough Retail Climate

Overseeing a small but re-
spected indie label, Phil Wal-
dorf was overwhelmed. Yet,
the first thing he did after
stepping down from his gig
managing the day-to-day op-
erations of Misra was form a
new label and sign four bands.

This time Waldorfhas help.
His recently launched Dead
Oceans, which this summer
will release the second album
from New York-based buzz
band Bishop Allen, is a part-
nership with Secretly Cana-
dian and Jagjaguwar, giving
Waldorf access to a boutique
distributor with its own man-
ufacturing, sales and promo-
tion staff. Oddly enough,
Misra went a similar route,
partnering with Northern Cal-
ifornia’s Absolutely Kosher to
share a staff of four.

Based in Austin, Waldorf
cites Beggars Group as inspi-
ration for his move, pointing
to the way such labels as Beg-

gars Banquet, Matador and XL,
among others, have been able
to share resources. Butit’salso
a way for indie labels with min-
imal sales to stay afloat in a
tough retail climate and spend
less money outsourcing pub-
licity and promotion.

The move to join Secretly
Canadian has allowed Wal-
dorf to run a label full time,
something he wasn’t able to
achieve while heading Misra.
“It's not anew model, butit’s
one that—in some ways—is
making more sense,” Waldorf
says. “If you're not releasing
records that sell large quan-
tities, like 20,000 copies, it's
hard to maintain a staff.”

And with indie label heads
feeling empowered by the In-
ternet, such partnerships may
become more common, as
small labels are eager to take
advantage of new promo-
tional tools.

Misra co-founder Michael

Bracy, who is also the policy
director for the nonprofit Fu-
ture of Music Coalition, says,
“If you're speaking about the
opportunity for bands on in-
dependent labels to break
through to a new level of sta-
tus, that has absolutely coa-
lesced in the last three or four
years. It tracks exactly with the
institutionalization of [indie-
focused Web site] Pitchfork,
with the emergence of music
blogs and Web-based radio.”
Misra, founded in 1999, has
released albums from De-
stroyer, the Mendoza Line
and Great Lake Swimmers.
More recently, Misra act Shear-
water inked a deal with Mata-
dor, which will rerelease last

[c{fe]-JYBN BY LARRY LeBLANC

Fight For Your Rights

Canadian Online Royalty Ruling Fails To Satisfy
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TORONTO—A long-awaited decision on on-
line rights payments in Canada has left music
publishers and the digital sector feeling
short-changed.

Ruling on a tariff proposal by collecting so-
ciety CSl, the Copyright Board of Canada
has provided the country with its first
formalized online royalty rates.

CSl had sought a mechanical rate
of 15% of a track’s retail price with a
minimum per-track fee of 10 cents
Canadian (8.6 cents). The regulator set
those at only 7.9% and 5.9 cents Canadian
(5.1cents), respectively.

The board also cut CSI’s proposed subscrip-
tion-based download rate from 10% of a ser-
vice’s monthly subscription to 5.9%.

Initial anger at the rates in the publishing
community was quickly replaced by relief that
fees are finally formalized, while other conces-
sions sought by the online sector were rejected.

“Whenever you go to the Copyright Board,
you can’t count on a home run,” EM| Music Pub-
lishing Canada president Michael McCarty says.

www.americaradiohistorv.com

The new rates cover only Jan.1,2005-Dec.
31,2007. McCarty says publishers “will be' back
in future rounds to convince the board” to
raise rates.

Although all parties have until April 16 to
lodge appeals, Billboard understands

none have done so.
CSl president David Basskin says
an appeal is unlikely. “We still have
asolid rate,” he notes, while adding,
“I would have liked a higher one.*

CSlis a joint venture between the
Canadian Musical Reproduction Rights
Agency and the Society for Reproduction
Rights of Authors, Composers and Publishers
in Canada. It represents 1.1 million works and the
vast majority of Canada’s publishers.

Opposing the proposal were the Canadian
Recording Industry Assn.’s (CRIA) four “Class
A” members (the national affiliates of Univer-

sal Music, EMI, Sony BMG and Warner Music),
the Canadian Assn. of Broadcasters, Apple
Canada and telecoms Bell Canada and Rogers
Communications.

SHEARWATER: STEVEN DEWAL; BASSKIN' A. VERMES
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year’s “Palo Santo” this sum-
mer in an expanded edition.
With the arrangement with
Absolutely Kosher, Bracy
hopes Misra will no longer be
a jumping-off point to some-
thing larger (Destroyer went
on to work with Merge, and
Great Lake Swimmers are
now signed to Nettwerk). “It’s
our job as a label to get our-
selves toa point where a band
would never want to leave to
a larger label,” he says.
“That’s our responsibility.”
Waldorfsays that Shearwa-
ter, with its majestic piano
crests and Jeff Buckley-
inspired vocals, was courted
by more than one indie. With
majors and larger indies ag-

gressively tracking Internet
buzz, Waldorf wonders if a
small lcbel—one without the
resources of a Secretly Cana-
dian or Fontana-distributed
Absolutely Kosher—will be
taxed to keep pace.

“There was a crazy, unprece-
dented bidding war for Shear-
water,” Waldorf says. “It was
strange for a band that hadn’t
even scanned 3,000 records.
It's more competitive today,
and bangls are savvier than they
were two or three years ago.
Once a band is a blogger’s fa-
vorite, ‘here will be 10 A&R
guys in their inbox. [ just hope
tabels don't have to start over-
budgeting to compensate for
this. It could start to becorne a

Misra act SHEARWATER
recently signed with
Matador, which will release
an expanded edition of the
band’s ‘Palo Santo’ album
this summer,

bit nerve-wrecking.

But where there’s anxiety,
there’s also opportunity.

“The time is right, and the
industry has matured to a
point that if you do have
enough resources and infra-
structure behind you, you can
control your destiny,” Bracy
says. “Part of it is a roulette
wheel, but part of it is to make
sure you've done everything
you can to maximize things.
Bands that critics love and
have a good live show have the
potential today to scale at a
much higher level than was
possible five years ago.” -«

. For24/7indies news
biz

and analysis, see
billboard.biz/indies.

Those objecting also wanted authors’ rights
sublicensed to labels, allowing them to offer
“one-stop” online rights clearance. However,
the board ruled that services must continue
dealing separately with labels and publishers.

“We're pleased that labels are not entitled
to deliver our licenses,” McCarty says.

Most objectors declined to
comment, although others
within the online community
were more forthcoming.

“It’s frustrating,” says David
Neale, VP of enhanced serv-
ices at Telus, one of Canada’s
leading telecommunications
companies. “It’s difficult deal-
ing with an industry where you can’t buy the
product from [one] person.”

The CRIA and its allies also opposed a min-
imum per-track fee for album downloads. How-
ever, the board set a “bundled” rate of 4.5 cents
Canadian (3.9 cents) per track.

“A minimum fee isn’t understandable,” says
Alistair Mitchell, CEO of Bell Canada-owned
download service Puretracks. “It removes the
ability to do a stand-alone deal with a pub-
lisher for a lower price point.”

Vancouver-based Nettwerk Entertainment
label division president Ric Arboit ailso criti-

Percentage increase in
digital tacks sold in Canada,
from 2005 to 2006

cizes the “bundled” rate, saying, “Downloads
are going to become cheaper, and here we are
tied to a penny rate.”

Nielsen SoundScan Canada says 14.9 mil-
lion digital tracks were purchased in Canada in
2006, up 122% from 2005. The Copyright
Board says paid downloads were worth $28.6

million Canadian ($24.7 mil-
lion) at retail in 2005. Figures

] ’ ’ for 2006 are not yet available.
() The Copyright Board was
I .

asked to set rates by CS! in
March 2004, after four years of
fruitless negotiation with labels
and online services. To date,
CSl hasissued individual short-
term licenses to music services.

Hostilities resume April 17, when the Copy-
right Board opens public hearings on an on-
line performing right tariff proposed by the
Society of Composers, Authors and Music Pub-
lishers of Canada (SOCAN).

“The jury is out on the lay of the Internet
landscape,” McCarty says, “until the SOCAN
tariff comes down.”

“A significant number of parties still want
quite alarge share” of Internet music revenue,
Neale adds. “If we add up all the costs, we could
end up subsidizing online music.” [
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MY PERFORMANCES WERE
TO BOOST THEIR MORALL.
INSTEAD, THEY BOOSTED MINE.
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Sponsorship En Espanol

Group Growth

A Univision Sale Would Mean U.S. Latin
Marketplace Dominance

With the recently completed
sale of Univision Communi-
cations to private investors, the
sale of Univision Music Group
becomes a real possibility.

Some media analysts have
speculated that the new own-
ers may parcel and sell Univi-
sion’s valuable assets to
different buyers. If they do so,
whoever ends up with the
music company—whether the
current owners, unknown bid-
ders or a major label—will de-
cidedly control the Latin
music marketplace in the
United States.

Unlike most major Latin la-
bels, Univision is no minnow
in a big pond. For the first
quarter of 2007, ithada 36.5%
share of the U.S. Latin market-
place, according to Nielsen
SoundScan. That is almost
double the 19.35% market
share of its nearest competi-
tor, Sony BMG.

Those numbers are not an
aberration. For 2005, Univi-
sion’s market share was 35.6%.
For 2006, its worst year, it was

still a hefty 31.64% (see chart).

Univision comprises Uni-
vision Records, Fonovisa
Records, Disa Records and
urban/tropical label La Calle,
all labels with separate man-
agement, culture and iden-
tity, but all overseen by
Univision president/CEO
José Behar. There are no
plans to divide Univision.

Behar says that if the music
group is acquired, it would not
be sold off in pieces. “There is
no cherry-picking.”

Univision started from
scratch in 2001, as Univision
Records, helmed from the
onset by Behar, who was pre-
viously chairman of EMI Latin,
a label he also launched.

By 2004, helped by the ac-
quisition of regional Mexican
powerhouse Fonovisa, Univi-
sion became the top-selling
Latin label in the country.

But the fact is Univision
has not only purchased com-
panies, it has steadily in-
creased the market share for
all of them.

Detractors love to say that
this hashappened only because
Univision artists benefit from
TV campaigns on the Univi-
sion-owned TV networks.

Six years of growth later,
though, that explanation is
ridiculously simplistic—espe-
cially in recent years, when
other labels with Univision al-
liances have competed for the
same airtime.

“If any of these deals had
been less than good, we prob-
ably wouldn’t be here today,”
Behar says. “We bought Fono-
visa, we took the risk, we paid
top dollar because we analyzed
it. We know our business.
Once we own an asset we
know how to make money
with it. If it was just TV, I'd
have a very easy job.”

Univision’s business cov-
ers all Latin genres. But its
bread and butter is regional
Mexican music, which
makes up the bulk of Latin
music sales in the United
States, and also, the bulk of
Fonovisa and Disa.
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When Univision acquired
these two companies, it didn’t
simply absorb them. Behar re-
tained the label’s superstars,
including Marco Antonio
Solis, Conjunto Primavera
and Los Tigres del Norte, all
of whom were aggressively
courted by other labels. At the
same time, he developed new
talent, like Jennifer Pefia,
Akwid and Anais.

Did TV help? Of course it
did. When Univision acquired
50% of Disa and afforded its
artists TV campaigns, for ex-
ample, the spike in sales was
noticeable.

But TV campaigns alone do
not explain continued success.
Instead, Univision has bene-
fited greatly from operatingon
the West Coast (as opposed to
Miami, home to all other

major Latin labels), and with
far more autonomy than most
Latin labels that need to report
to corporate headquarters. Un-
like other majors that import
most acts from their territo-
ries, Univision—Dbecause it
has no territories-—generates
nearly 100% of its A&R from
the United States.

Throughout the sale of
Univision Communications,
the label has continued to op-
erate normally.

“Our philosophy is work
hard, work smart and make
yourselfindispensable,” Behar
says. “And that’s been our phi-
losophy since the company
went up for sale a year and a
halfago.” ace

For 24/7 Latin news

biz and analysis, see
- billboard.biz/latin.
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Dodge, Target, iTunes Latino, Heineken

Brands looking to align with
Latin music are rolling out
some of their most innova-
tive sponsorships at the Bill-
board Latin Music Confer-
ence April 23-26 in Miami.

Dodge is using the event
to position itself as a pro-
moter of new talent. Multi-
cultural marketing agency
GlobalHue has fashioned a
Dodge Avenger “keychain”
that is actually a flash drive
loaded with tracks by
mostly indie Latin artists
like Houston’s Karina Nistal.
Her music was used in a
Dodge Caliber commercial
last year.

Nistal has two tracks on
the flash drive, one with
video footage of a Dodge
Avenger being customized
for auction to benefit Youth-
AIDS, an organization for
which keynote Q&A Juanes
is a spokesman.

14 BILLBOARD

Through mobile/broad-
band partner Barrio 305, new
artists can enter to win a
Miami performance at the
Dodge-sponsored DUB Cus-
tom Auto Show & Concert.

GlobalHue director of na-
tional events and promo-
tions Griselle Colon says,
“Whoever wins that show-
case concert will be anin-
fluencer that we’ll work with
in the future. Maybe it’s the
next Daddy Yankee or the
next Juanes.”

Heinekenis also scouting
talent, bringing winners of
its three-city Heineken Es-
trella singing competition
to perform at the confer-
ence’s “We Hear the Future”
contest, to be held during
the beer company’s happy
hour. The company is also
continuing its Green Ribbon
charity drive to benefit mu-
sic education in Latin com-
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Zero In On Bilingual Branding

munities with a concert dur-
ing the conference week.

As Latin consumers shift
in greater numbers from
mom-and-pop to major re-
tailers, Target is upping its
profile with a CD compilation
of Billboard Latin Music
Awards finalists on sale for
six weeks. The awards broad-
cast on Telemundo will cut
away to a Target-branded
backstage VIP area for artist
interviews.

The retailer also produced

DODGE
AVENGER
KEYCHAIN

for the first time last winter a
Nuestra Navidad concert
with Emilio Estefan that
aired on Univision, featuring
such artists as Belinda and
Hector “El Father.”

Target group marketing
manager Greg Cunningham
says bilingual branding is
also key, as it used a Spanish
version by Alejandro Sanz of
the '70s hit “Joy to the

World” in an English-
language commercial.
Target’s Latin music cus-
tomer “is watching her Span-
ish novela with her mom and
grandmom, but she’s also
watching ‘American Idol,” ”
Cunningham says.
Newcomer iTunes Latino
islaunchingits first sponsor-
ship, distributing to each con-
ference and after-party at-
tendee a card with a code
redeemable for downloads
of 10 tracks by Billboard Latin
Music Awards finalists. The
tracks will also be available
for download at billboard
.com/itunes. In addition,
iTunes Latino programmer
Chelina Vargas will be a judge
at the conference’s “We Hear
the Future” talent showcase.
—Ayala Ben-Yehuda

EN LA RED: For 24/7 coverage of the Latin music world,
{COM Bitlboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.

www americanradiohistorv. com
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Venezuelan singer/songwriter
Ricardo Montaner is best-known
as one of Latin America’s top
singer/songwriters.

He is also the recipient of this
year’s Billboard Spirit of Hope
Award, for histireless altruistic
work and his foundation La
Ventana de los Cielo (Window
to the Sky), which provides free
services for children who suf-
fer from Down syndrome, cere-
bral palsy and autism.

Montaner will receive his
award April 26 at the Billboard
Latin Music Awards.

What does this award mean
to you?

It has such transcendence at a
personal level. I've been work-
ing for Latin-American children
for 17 years, and it’s the first
time my efforts are recognized.
But above
everything,
it's very im-
portant for
my founda-
tion. It's very
important to
reach out to people, because
these are rejected children.
Most people prefer to collabo-
rate with [the fight against]
hunger or drugs, but they're ret-
icent to help children with
Down’s or autism because clin-
ically there is no cure for that.

As a successful star and public
figure, is it your obligation to
give back?

That would be paying for suc-
cess. I don't see it that way. I see
itasakind of ministry, of need.
God puts us into the world with
a purpose. And he put me in
this world to entertain, but
more than that, to do good onto
others. Our main job in God's
service is this ministry, and my
family all works there. It's a
commitment.

Your new album, “Las Mejores
Canciones del Mundo” (Emi
Televisa), is a covers album
and the first that doesn’t in-
clude your own songs.

1 took out the interpreter and
put away the author. 1 had
never thought about that pos-
sibility. Because, in a way, a
songwriter is a prisoner of his
own work, isn’t he? It’s hard
for me to sing songs thataren’t
mine. This is an exception,
where [ pay homage ina way to
all the authors thatinspired me
to be an author. —Leila Cobo

MONTANER. TITO MAMERY
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“Retail Track

Best Buy gunds As Circuit City Slips

margin. Meanwhile, Best Buy’s gross profit
margin was a meager 13.6%, while its SG&A

As label executives are well aware, they now
live in a world where the vast majority of all
music sales—85%, | estimate
where the category is only a small part of the
overall inventory. Consequently, label execu-
tives are nervous that the big-box merchants
will reduce their presence in musicif CD sales
keep falling.

Who knows if this will turn into reality, but
Retail Track predicts that as long as music per-
forms its main role of driv-
ing traffic to big-box stores,
it will remain a part of their
inventory mix.

In April’s first week,
big-box mechants
Best Buy and Cir-
cuit City reported
their year-end fi-
nancials, and their
results couldn’t be
more different. In last
week’s column I men-
tioned Best Buy’s profitability, but only as it
relates to music. Since Best Buy uses music
to drive traffic to its stores, that merchant meas-
ures music profitability in the context of the
overall basket brought to the checkout counter.

In fact, Best Buy’s overall profitability is cur-
rently the envy of the retail industry. The com-
pany, which appears to be at the top of its game,
reported net income of $1.38 billion for the
fiscal year ended March 3, or $2.79 cents per
diluted share, on revenue of $35.9 billion. Sales
were up an astounding 16.4% over the previ-
ous year, driven by a 5% increase in compara-
ble-store sales, 231 new stores, significant
growth from the company’s online stores and
a 53-week year. In contrast, Circuit City, Best
Buy’s main competitor, reported a net loss of
$13.7 million, or 7 cents per diluted share on
$12.43 billion in revenue.

Best Buy has been more consistent in gen-
erating same-store growth, and its ability to
achieve higher sales per square foot also en-
hances the leverage it gains from economies
of scale. Best Buy is considered superior at vi-
sual merchandising, has stronger supply-chain
management, employs better information sys-
tems and enjoys superior in-store execution.
Meanwhile, Circuit City’s investment to caich
up by upgrading its systems and store formats
has been costing it margin.

But it wasn't always this way. A look back
over the last decade shows quite a tale for the
two electronic superstore chains. In 1997, Cir-
cuit City and Best Buy were roughly the same
size, with the latter reporting $7.8 billion in
total sales at that time, while the former was
at $7.2 billion.

At that time, however, Circuit City was the
more efficient chain. That year it reported a
gross profit margin of 24% of revenue, while
selling, general and administrative expenses
totaled 20.4%, giving the chain a 3.6% net

occur in stores

Circuit City for the most

‘ED CHRISTMAN echristman@billboard.com

-Box Battle

stood at 12.9% of
net profit margin.

But that year was the turning point in the
fates of the two chains. Since then Best Buy
managed to increase its net profit margin even
as Circuit City’s has shrunk. By 2001, Best
Buy’s business had grown to $15.3 billion in
annual revenue, while its profit margin had

grown to 20% of
\i n I

total sales and its
Net loss reported by

‘revenue, leaving 2 0.7% in

expenses were
16% of revenue,
leaving a net
margin of 4%.

During the
last decade, the
Best Buy model
seems to yield
another percentage pointin net margin every
three or four years. By 2004, the company’s
net margin was 5.3%, a ratio that stood over
until last year when that margin grew to 5.6%,
thanks to a 24.4% profit margin and expenses
totaling 18.8% of revenue.

The net margin growth at Best Buy is a
thing of beauty to watch. [ wouldn’t be sur-
prised to see net margin grow to 6% at the
end of this year.

According to a copy of a transcript of Best
Buy's conference call with analysts, Best Buy
senior VP of finance Jim Muehlbauer said,
“We continue to see opportunities next year
to leveruage the capabilities that we've built
around improving our productivity.”

On the other hand, Circuit City’s annual fi-
nancial results tell a tale of diminishing re-
turns. In the last decade, Best Buy managed
to grow to triple the size of Circuit City, allow-

recent fiscal year

ing it to gain considerable economies of scale,
while Circuit City's weak growth has squeezed
its margins. Its best net profit margin was the
4.2% it produced in 2000. Circuit City’s net
margin subsequently shrunk to a razor-thin
0.1% in 2004 before growing back to 1.9% last
year, when gross profit was 24.4% and expenses
were 22.5%.

As a result of its troubles, Circuit City an-
nounced that it would reduce expenses by let-
ting go thousands of employees whose salaries
had grown beyond the market value for their
positions in order to hire less expensive em-
ployees. Talk about a morale killer.

“We are continuing to challenge all aspects
of our SG&A expense,” Circuit City chairman
Philip J. Schoonover said in a statement. The
company also announced that it had entered
into an agreement to outsource its informa-
tion technology infrastructure to IBM. Those
announcements leave label executives anxious
about the chain’s future in music. oes

For 24/7 retail news
and analysis, see
billboard.biz/retail.
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DIGITAL MUSIC BY BRIAN GARRITY

Hiking The Rates

Do Higher Digital Music Prices Deliver The Value They Promise?

Four years ago when Apple
launched the iTunes Music
Store, the company preached
the good news of an easy-to-
understand pricing structure
for consumers: all tracks at 99
cents, most albums for $9.99.
Since then, the notion of
simple low price has been a
mantra for digital music re-
tail. Even those in the sub-
scription business pursued a
similar tack, with many offer-
ing their services for about the
price of a CD per month.

But suddenly, many of the
offers aren’t as cheap, or
sometimes as simple, as they
used to be.

Leading the trend are Apple
and EMI, which in May will
debut a new premium-priced
digital rights management-
free tier of near CD-quality
downloads featuring music
from the likes of the Good, the
Bad & the Queen.

But the introduction of
these downloads is coming at
the expense of the initial clar-
ity of the iTunes message. In
fact, Apple is creating new
marketing and messaging
challenges for itself.

DRM-free songs cost $1.29
versus 99 cents for existing
downloads. And so far EMI
is the only label offering
DRM-free music, meaning
that iTunes will be a mixed-
rights environment where
some but not all tracks are

available for sale without
DRM, and where some tracks
cost more than others.
Apple justifies the move by
focusing on the increased
value it is providing to the
consumer in the form of in-

THE GOOD, THE BAD
& THE QUEEN

teroperability and improved
audio quality.

Increased value 1s a popu-
lar idea in digital music cir-
cles these days, especially
among retailers looking to in-
troduce higher-priced prod-
ucts and services—or even to
raise their basic rates.

In May, RealNetworks’
Rhapsody will hike the rate of
its basic subscription offering,
boosting the cost on its PC-
listening-only experience
from $9.99 to
$12.99 per month.
The company de-

improved scroll wheel.

SKY’S THE LIMIT

MP3 players are great for storing music, but
there has not been a breakthrough device that
enables consumers to acquire music on the fly.
SanDisk is attempting to change that with the
new Sansa Connect, a Wi-Fi-enabled MP3 player
that allows users to connect to music and online photos
through any open wireless “hot spot” Internet connec-
tion. The device, which hits stores in April, costs $249.99
and is optimized for use with the Yahoo Music Unlimited
digital subscription service. It also works with other serv-
ices, including Napster and Rhapsody.
Wi-Ficapabilities are an area of increased experimen-
tation among MP3 player manufacturers. But with the
lack of a clear-cut leader and a market share second only
to Apple among MP3 player makers, SanDisk sees op-
portunity in the category. A flash-based player, the Con-
nect, has an internal memory of 4 GB and comes with
an expandable slot for micro SD memory cards. The
Connect is the follow-up to SanDisk’s €200 line of dig-
ital players, which was optimized for use with Real-
Networks' Rhapsody. The new device improves on that
series with a bigger color screen at 2.2 inches and an

—Brian Garrity
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fends the higher price by not-
ing that in the five years since
Rhapsody launched, its con-
tent selection has increased
tenfold, and that it is now ac-
cessible through a variety of
platforms including Web

browsers and digital living
room devices like Sonos and
Squeezebox.

Likewise, independent mu-
sic retailer eMusic has raised
its per-track rate on down-
loads from 25 cents a song to
ascaling rate starting at a high
of 33 cents. The company
cited an improved Web site
and a better selection of music
as the reasons behind the
switch. The eMusic catalog
has grown from 250,000
tracks in 2003 to more than
2 million tracks today.

But are consumers re-
ally receiving better value?
In Apple’s case, critics
like Peter Eckersley of the
Electronic Frontier Foun-
dation contend that con-
sumers actually are getting
¥ a raw deal by being
charged a 30% premium to
effectively buy back their
rights. And while audio qual-
ity is improved, it still doesn’t
match CD quality.

In fact, analysts like David
Card at Jupiter Research say it’s
“unlikely” that premium-
priced DRM-free music will
jump-start a new surge in com-
mercial downloading, since
most consumers don’t place a
value on DRM freedom.

Mike McGuire, an analyst
with Gartner Research, is
among the digital music
watchers who think it's
doubtful that consumers will
necessarily recognize the in-
cremental value that has

been built through the years
by such services as Rhapsody
and eMusic.

Subscription retailers cer-
tainly aren’t picking a great
time to test consumer loyalty
with higher prices.

The rate increases come as
concerns are growing about
the rate of consumer adop-
tion of digital music even in
the healthiest areas of the
market—nevermind the dis-
appointing subscription busi-
ness, which claims less than
5 million total customers
combined.

Apple and subscriplion re-
tailers need look no further
than the mobile music space
to find a disconnect between
how services and consumers
define value.

Sprint, which at one time
was attempting to charge
customers as much as $2.50
for an over-the-air download,
recently cut its rate to 99 cents
after selling only around 15
million tracks since Novem-
ber 2005. (By contrast, Apple
sells that many in a matter
of days.)

There is nothing inherently
wrong with services raising
prices, of course. The lowest-
priced offering doesn’t neces-
sarily win. And the desire of
digital retailers to generate
better margins from their
products is understandable.

But digital music from the
ouilset has been a volume
game, not a margin business.
And many of the new pricing
strategies from digital retail-
ers seem as focused on ex-
tracting more from the
subset of customers who al-
ready have demonstrated a
willingness to pay for music,
as they do on appealing to
new customers.

What’s more, should cus-
tomers have to pay more for
products that simply offer
the basic functionality they
were, arguably, always sup-
posed to have?

For an industry that needs
its digital business to offseta
slumping CD market, down
20% year to dale, it’s hard to
reason that higher-priced dig-
ital offers will help accelerate
consumer adoption. aoe

. For 24/7 digital news
blz and analysis, see
: billboard.biz/digital.
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VIDEO + P2P =
AZUREUS

Azureus, a peer-to-peer
application based on Bit-
Torrent technology, has
launched a new broadband
entertainment service called
Vuze that features content
from BBC Worldwide (in-
cluding BBC HD), Showtime
Networks, A&E Networks
(including A&E, the History
Channe! and Biography),
Bennett Media Worldwide,
G4 TV, National Geographic
and Starz Media. Formerly
code-named Zudeo, the
service focuses on long-
form content in high defini-
tion or DVD quality over the
Internet. Azureus claims the
2-month-old site attracts
more than 2 million unique
monthly visitors.

SONY BMG RINGS
CHINA

Sony BMG Music Entertain-
ment will further ramp up
its distribution of mobile
music content in Chinaviaa
new licensing agreement
with Global Music Interna-
tional. Bethel, Conn.-based
Global Music International
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is a supplier of music
content to China Unicom,
China’s second-largest
wireless carrier with more
than 146 million subscribers.
The agreement between
Sony BMG and Global
Music International covers
ringtones, ringback tones
as well as music video and
audio content.

DMG, AMAZON
PARTNER FOR VIDEO
Digital Music Group, a
Sacramento, Calif.-based
digita! distributor, will offer
TV and film content
through Amazon’s video
download service, Unbox,
starting later this summer.
The Amazon service
launched in September
2006 and offers movies, TV
shows and other videos for
download to PCs and
Windows Media Video-
compatible portable de-
vices. DMG has similar
deals with YouTube, iTunes,
Google Video and In2TV.
It controls the digital dis-
tribution rights to more
than 4,000 hours of video
content.
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After more than a year on the chart, Rascal
Flatts' “What Hurts the Most” moves into the
top spot edging out Chris Brown and
Buckcherry. Fewer than 100 units separate the
top three titles for the first time in chart history.
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PB&J +TV =
Branding Bonanza

Imagery In AT&T Spot Boosts Swedish Band

Most music-referencing TV
commercials feature one
music-oriented element—a li-
censed piece of a song, for ex-
ample. But a new TV spot for
AT&T goes beyond all that—
demonstrating, in fact, howan
ad can work as a full-on promo-
tional tool for a band and its
respective label.

Bubbly, effervescent, kalei-
doscopic and groovy, the new
ad features a girl who down-
loads, via high-speed Internet,
Pz2ter Bjorn and John’s
“Young Folks” to her mobile
handset. Walking down the
street, she listens to the whis-
tle-happy song on her Napster-
enhanced Samsung mobile
phone from AT&T.

Asthe girl passes a seemingly
innocent poster of the Swedish
indie rock band, the colorful spot

comes to fantastical life, with
musical instruments skipping
down the street and angelic birds
fluttering about. It’s no wonder
the spot is called “Posters.”

Imagery, as well as the mu-
sic, of PB&]) remains effort-
lessly omnipresent all the way
through. So, while the memo-
rablespot certainly plugs AT&T
and Napster, it also fully inte-
grates PB&], whoareidentified
throughout.

“Young Folks™ is thelead sin-
gle from the trio’s album
“Writer’s Block,” which was re-
leased in February in the
United States by Columbia af-
filiate and RED-distributed Al-
most Gold Recordings. Almost
Gold licensged the disc for North
America from V2 Music Scan-
dinavia, while Wichita has the
album for the United Kingdom.

A“M Ila-iAEL b?\OLET"FA mpaoletta@billboard.com

In the United States, the set has
sold 31,000 copies, according
to Nielsen SoundScan.

“Sure, the spot promotes
AT&T’s new Napster service,
but our band is showcased
100%,” says Kenny Ochoa, VP
of music licensing at Sony
BMG Music Entertainment.
“That increases the value to us.

“And we got paid,” Ochoa
adds. “A good chunk of change.”

The label is now in the
process of putting together a
marketing campaign, encom-
passing digital platforms and
outdoor advertising, to best
leverage the power of “Posters.

In fact, Columbia marketing
manager Valeri Travagliante
confirms the company is secur-
ing permission to use the poster
featured in the spot for an up-
coming campaign. The poster

. XL

Having downloaded Peter Bjorn and John's song, a girl passes by their poster inan AT&T TV ad.

was created by designers at
Brand New School, which was
tapped by AT&T’s agency
GSD&M in Austin.
Travagliante says the band
wants to use the poster for its
headlining U.S. trek, commenc-
ing April 39. “1t’s one way to bring
the ad to people’s lives,” she says.
“It also connects people back to
the spot. All parties win.
According to Brandon
Fowler, AT& T account supervi-
sor at GSD&M, the agency’s di-
rective from the client was
straight-ferward enough: Totally
immerse someone in the “music
world” of the AT&T/Napster uni-
verse. “Wehad to do this by show-

ing, not saying,” Fowler adds. Of
course, the featured band needed
to be availal:le at Napster.

It was also important ~or the
band to be young, hip and
fresh, three qualities requested
by AT&T. As luck (and timing)
wculd have it, PB&] were re-
cently in Austin for South by
Southwest and several GSD&M
creatives and producers caught
their shows. One thing led to
another, the deal was done and
weeks later the ad made its na-
tional debut during the April
4 episode of NBC’s “Friday
Night Lights.

For those keeping track,
PBE&]’s “Young Folks” has been

“heard” elsewhere, including
episodes of “Grey’s Anatomy’
and “How I Met Your Mother.
On the horizon is a partnership
with Abercrombie & Fitch
which will see the band mak
ing appearances on the retail.
ers’ in-slore TV network

In the meantime, and while
no one will confirm or deny, we
can imagine discussions now
being had among tne label
management, AT&T and Nap-
ster that focus on additional
ways to incorpeorate B&| into
the branding mix. oo
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FEATURE-CRAMMED PHON=S ARE GREA™.

BUT WITHCUT SERVICES THAT DELIVER WHAT YOU WANT:
LIKE VIDED SHARING, COMMUNITY MESSAGING ANC
MULTIPLAY=R GAMES — YOUR P-IONE IE ASLEEP AT THE SCREEN.

Wake it up with Hands-On Mobile's HOMBRZ="™. HOMBRE mzkes

any phone - yes, even that low-end freebie —an interactive superstar With)
HOMBRE, you can download widgets that hslp you find your Tiends, zap
poetry “hrough the air. watch a movie traile™ or find just

the rigtt restauran® fcr dinner.

And if you're a deweloger, HOMBRE gives vou open APls and

an easy developimant environment to put your applications orvany hendset
— without the fuss of perting. If you're really good, you might even wn
$50,000 cash! Leern more at www.gethoir bre.com

HOMBRE. Th= future of phones.

T & © 2007 Hands-On Mokile, nc. All rights reserved.
HOMBRE ie a tradamark of Fands-On Mobille, Inc., the world's leacng
nobite conmected James anc applications company. All rights resesved.
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Live Nation
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&

£~ On The Road

Victory Records has created an in-house book-
ing division for its bands, but let’s be clear:
Tony Brummel and Victory are not in the
agency business.

Or are they? “It’s a booking division of
the company,” Brummel says. “I think some
people have misconstrued this to think,
‘OK, Victory’s starting an agency, they’'re
just trying to find another way to make
money off their bands,” which is kind of a
juvenile comment and not very well-thought
out to begin with.”

So what is this about? “It’s about making
sure that our bands are out on the road and
not waiting for somebody to take interest,”
Brummel says. “When somebody takes inter-
est that makes sense and really believes in the
band, then the band is free to go. Because our
pipeline of new artists that are undiscovered
is never going to stop.”

With this move (billboard.biz, March 29),
Brummel wants Victory baby bands to con-
trol their own destiny when it comes to tour-
ing. “We depend on no one but ourselves,” he
says. “We take matters into our own hands to
expose our artists. If people decide to jump
onboard from time to time, that’s great. But
if they don’t, we can’t have the artists sitting
at home waiting for something to happen.”

It’s not at all unusual for a label, particu-
larly an indie label, to be proactive in its bands’
touring opportunities. But Brummel seems
kind of, shall we say, obsessed with touring.

“Touring is the only thing that matters,”
he says.

Victory has tapped former Lucky Booking
and Face the Music agent Josh Lacey to over-
see the new touring department, which he be-
lieves fills a need.

“I think a lot of the agencies are pretty
saturated right now with artists and they’'re
not taking on a lot of younger bands, which
in a lot of cases is probably appropriate,”
Brummel says. “A lot of the agencies don’t
see the value or don’t have the time. They
can’t justify these very small tours of VEW
18 |
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The Agency That Isn't

Victory Records Brings Bookings In-House

v
P 4 RAY WADDELL rwaddell@billboard.com

4
1997 is one of the first acts to be
booked by Victory Records’ new
touring division.

halls, coffee shops, people’s basements, that
level of touring. We feel that level of tour-
ing is very important. In fact, all of the top-
selling bands in Victory’s history started
touring at that level.”

With virtually unknown bands, “maybe the
bigger agencies don’t want to deal with [them]
or it's not worth their time to book shows for
$100-$150 a night,” Brummel says. “The pa-
perwork’s just not worth it because they have
a much larger overhead. For us it's worth it
because the bands are on the road.”

So for Victory, booking dates seems to be a
means to an end, not the absolute endgame.
“l never said we were starting a booking
agency. All the agencies that book our bands
are still our partners, and they understand
that Victory is getting bands out there at that
very base level,” Brumme] says.

So while essentially the booking division
move isn’t revenue-driven, “we see a lot of
value in touring that very grass-roots, first-
base level,” Brummel! says. “Anything and
everything to get more exposure for our bands
on the road.”

Driver Side Impact, 1997 and On the
Last Day are the first acts Victory is booking,
and Brummel says Lacey is already finding
dates for them. He adds that Victory definitely
plans on expanding the division.

“We're not going to leave it a one-man thing.
I see this quickly developing into two or three
more people by summer,” he says. “We've got-
ten a ton of résumés, and we’ve already done
about 15 interviews in the past two weeks.”

Basically, Victory wants to be immersed in
a band’s touring activity and see that it works
theroad. . . hard. “To me it’s exciting because
it's absolutely pure. You put the band in front
of people, you create that opportunity, then
people can decide if it’s credible,” Brummel
says. “To me touring is the No. 1 way to sell
rock records.” ce

. For 24/7 touring news
b'z and analysis, see
1 biliboard.biz/touring.

1997: MATT WYSOCKI



www.americanradiohistory.com

KROES' EUROPEAN COMMUNITY, 2007

) LLegal Matters

'SUSAN BUTLER sbutler@billboard.com

Where Laws Collide

Labels Stuck Between Antitrust And Copyright Laws?

The European Commission’s competition unit
has stuck a thorn in the side of major labels.
The EC claims labels’ contractual terms for
iTunes restrict where consumers may buy
music within the European Union and vio-
lates antitrust laws. But copyright lawyers
must be wondering: Does the unit’s staff not
get copyright law and the challenges of sell-
ing music in different territories, even after
they have been poring over record industry
documents for the Sony-BMG merger and
for Universal Music Group’s acquisition of
BMG Music Publishing?

This is where antitrust law, which targets
monopolistic behavior, collides with copyright

law, which creates a monopoly for copyright
holders. Labels don’t always have the right to
grant distribution in every EU country.

The probe seems to have record compa-
nies and digital music services very con-
cerned. Lawyers | contacted would not dis-
cuss the issues—even privately. Nevertheless,
it’s clear that it could be very tough for record
companies to avoid writing restrictions into
their contracts for digital distribution with-
out violating copyright laws or other con-
tractual terms.

Inan April 3 memo, the EC competition unit,
under the watch of commissioner Neelie Kroes,
said: “The European Commission ... sent a
Statement of Objections to major record com-
panies and Apple in relation to agreements
between each record company and Apple that
restrict music sales: consumers can only buy
music from the iTunes’ online store in their
country of residence. Consumers are thus re-
stricted in their choice of where to buy music,
and consequently what music is available, and
at what price. The Commission alleges. . . that
these agreements violate the EC Treaty’s rules
prohibiting restrictive business practices.”

Two sources say that the unit began an “in-
quiry” last year to determine why Apple wasn’t
offering iTunes in EU member states, which
now total 27. The sources, close to companies
that provided information to the EC, say that

a digital service might be unlawfully (and un-
intentionally) discriminating against con-
sumers in certain member states if the serv-
ice was not also offered in those countries.

Leaving the legal complexities and nuances
of copyright law to the lawyers now combing
through the objections, there are also basic
business practices that make it difficult for la-
bels—majors and indies—to treat every EU
country the same.

For example, three years ago an artist’s man-
ager boasted to me about her EU business
strategy. She would never agree to a Euro-
pean-wide record deal for the artist. She
wanted separate deals with labels in each
country since the French are best at selling
records in France, the Germans are the best at
selling in Germany and so on. When | asked
how she would deal with Internet distribution,
she said she would figure that out later, CDs
were more important.

Today those deals are still in place, but none
of the labels could grant Apple an unrestricted
right to sell in every EU country. None hold
rights for every country. In fact, most indie
label deals—and some major label deals—have
certain EU territories carved out so separate
deals can be made for those countries.

Another complication involves distribution
rights for physical goods versus digital files.
Normally artists or labels grant exclusive dis-
tribution rights to companies for physical
goodes, and they grant nonexclusive rights to
digital music services. But many contracts for
exclusive rights to distribute physical goods
don’t clearly state whether they also cover dig-
ital distribution. A label granting a digital serv-
ice nonexclusive rights to distribute music
could be violating an exclusive deal with a
physical distributor for a particular territory.

As labels’ lawyers try to ensure that rights
granted in one contract don’t result in the label
breaching territory provisions in another con-
tract, how can they make sure that territorial re-
strictions are clear? Drafting perfect contract
language for every contingency is never easy.

When | was practicing law myself, | drafted
contracts for indie labels granting rights to dis-
tribute CDs and digital files in a specific EU
territory. | wrote language that permitted only
digital distribution from a server in that coun-
try and for purchasers located in that country.
It seems that the majors’ contracts under re-
view defined the territories by using the con-
sumers’ country of residence as identified by
their credit cards. Will all these deals restrict-
ing territories now be anti-competitive? Will
other contractual obligations or copyright re-
strictions come into play?

The companies have two months to “de-
fend themselves in writing,” the EC’s memo
states. If the EC finds an antitrust violation,
companies can be fined up to 10% of their
“worldwide annual turnover.” e

P For 24/7 legal news
.blZ and analysis, see
billboard.biz/legal.
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It has been more than a decade since Third Day rose from Georgia’s fertile music scene,
landed a major label deal and began dominating Billboard’s Christian music charts. The
band’s discography includes such acclaimed albums as “Conspiracy No. 5,” “Offerings,"
“Time,” “Come Together,” “Wire” and “Wherever You Are.” Culled from these albums are
numerous singles, which have become signatures of the Christian music landscape, in-
cluding “King of Glory,” “Consuming Fire,” “My Hope Is You” and “Cry Out to Jesus.”

In the course of their career, the talented rockers have earned three Grammy Awards
and 21 Gospel Music Assn. Dove Awards. In 2002, lead vocalist Mac Powell, in an un-
usual feat for a group member, was singled out and collected the Dove Award for top

male vocalist.

In addition to Powell, Third Day is bassist Tai Anderson, drummer David Carr and gui-
tarists Mark Lee and Brad Avery. Essential Records has declared 2007 as the “Year of
Third Day,” with new product and promotional efforts to commemorate the band’s
achievements. On March 27, the label released “Chronology, Volume One (1996-
2000),” aretrospective that features 17 audio tracks as well as never before seen DVD
footage of the band’s early days. “Chronology, Volume Two (2001-2006)" is slated for

release this fall.

On the eve of Gospel Music Week (April 21-25), culminating in the 38th annual Dove
Awards, Powell spoke with Billboard about the band’s legacy and its future.

When you reflect on the band’s
history, what are some of the
landmark moments?

When the first album [1996’s
“Third Day”] sold 200,000-250,000
units, I don’t think we realized at
the time how much of a big deal
that was. If someone does that
now, it’s a big deal, but back then
when the market wasn't that big,
it was even more than a big deal.
You don't see a lot of new artists
come out and sell that much. It's
a rare thing. The success of the
first album helped us build our
fan base.

In 2001, we won five Dove
Awards. That was a big validation
for us. We'd won a few Doves be-
fore, but that was when we won
artist and group of the year for the
first time. Then, having our first
AC No. 1—*“I've Always Loved
You”—from the “Time” album,
was a landmark for us. Of course,
the release of “Offerings,” which
went platinum, is also a huge land-
mark for us.

What makes “Chronology”
different from other greatest-
hits packages?

It features a lot of video content,
including footage from one of the
early shows where it’s just me and
Mark playing. Also included is
the first time David played with
us as well as the first time Tai
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Mac

Powell

Third Day frontman Mac Powell
talks about his band, his ‘Glory
Revealed—The Word of God in
Worship’ side project and what
it means to be a Gomer.

played with us. I've been work-
ing hard for years to get rid of
these videos, and now the record
company has put them out in
front of everybody [laughs]. We
also went in and remixed most of
the songs from those first five
years. They sound much better
now. And we recut “My Hope Is
You” and “Thief.”

What was the reason for re-
recording those classics?
[Producer] Monroe Jones was a
huge part of the success of Third
Day. It was great to get back into
the studio with him and work on
songs that we’ve been playing in
concert for years. It gave us the op-
portunity to approach them in a
different way. We wanted to see
what they would be like if we did
them today.

Third Day recently left Creative
Trust to sign with Red Light
Management. Why?

We had been with them for about
10 years and felt that we needed a
change. It’s not like they were
doing something wrong. It's hard
to complain when you've had the
success that we've had. Which
made it a hard decision to make.
But we felt like we needed some-
thing to help us not only sustain
what we’ve been doing, but to
hopefully do more than that.

What is Third Day doing to cap-
italize on opportunities in the
digital realm?

We have ringtones available on our
WeD site [thirdday.com]. With the
digital revolution, people have eas-
ier access to our music—not only
our music, but the brand that is
Third Day. We have Third Day
Radio on our site where people can
stream songs from “Chronology.”
We have a great fan base that’s very
involved online—the Gomers.
They not only listen to and share
music with each other, but they
reach out to other people about
Third Day. The Gomers are kind
of a grass-roots marketing team.

Why do they call themselves
“Gomers”?

They got that from our second
record, “Conspiracy No. 5.” There’s
a song called “Gomer’s Theme”
and it comes from the book of Isa-
iah in the Old Testament. It's a
story about the prophet Isaiah. God
asked him to marry a prostitute
named Gomer and so it’s kind of
ananalogy ... Isaiah loved Gomer.
God loves us with an amazing
grace and mercy, despite our sins.
That’s where they get the name.
One of our fans started it on the
message boards.

You recently stepped outside
Third Day and recorded “Glory

www americanradiohistorv com

Rock music
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agood
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Because
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basein
ageand

background.

THIRD DAY

Revealed,” on which you
worked with evangelist David
Nasser, Michael W. Smith, Mark
Hall, Shane & Shane, Brian Lit-
trell and others. What appealed
to you about the project?
First, we got a majority of the lyrics
from scripture. Musically, it’s a lot
different than anything I've ever
worked on. It’s an acoustic, very
organic record, almost bluegrassy
in a sense. It uses a lot of fiddle,
banjo and acoustic guitars. It was
great as a musician to be able to
step out of the comfort zone of a
rock band and to do something dif-
ferent musically. We thought it
would be so great to go on a tour.
We called up some of the artists
who sang on the album and said,
“What do you think about April?”
Theyagreed. So, as of April 9, we'll
be on the road.

To what do you attribute Third
Day’s longevity and success?

We've been very blessed. But be-
yond that, there are a couple of rea-
sons. Rock music is three chords
and a good melody. Because we do
that, we reach a broad fan base in
age and background. Also, I think
people realize that we're normal
guys and not rock stars. We're very
humbled to be able to do this. I
think people see that we're gen-
uine guys who want to share our
faith through our music.

POWELL: MICAH KANDROS, THIRD DAY ROBERT ASCROFT
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Conquering
Addiction .
And Label Drama, JEFF TWEEDY Takes Solace In His
Bandmates
On WILCO’S

BY JONATHAN COHEN Intimate New Album
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The Wilco loft takes up

a full floor of a nondescript
building in Chicago’s Irving
Park. This expansive place
could use a paint job and some
new rugs, but it’s coziin away
that makes you feel like you're

in a grown-up’s clubhouse.
Several sets of bunk beds double as office space

underneath, while large road cases on wheels and

shelves full of gear occupy their own corner of the site.
Loud, unexplained banging noises come from the

floor above, while the band’s road manager excitedly
divulges that an employee at the local Jewel grocery

store has just set aside multiple cases of the lime soda

Wilco’s members like to drink at the loft. Meanwhile,
frontman Jeff Tweedy gets comfortable on a couch

surrounded by old Wilco concert posters.

Tweedy has slept on the futon here when he’s been
too immersed in band work to drive home to his wife
and two preteen kids. He recorded an album with his
side project Loose Fur here in late 2005, and he liked
the experience so much that he decided to track the
next Wilco record—*“Sky Blue Sky,” due May 15 via
Nonesuch—here, too, even though it required the
band’s six members to squeeze into a cramped alcove

no more than 30 feet wide.

It may sound like forced intimacy, but it’s in this

environment that Tweedy feels most comfortable right

now. And it’s this close-knit vibe that permeates the
beautiful, soulful “Sky Blue Sky,” the follow-up to
2004’s “A Ghost Is Born.” Tweedy, bassist John
Stirratt, drummer Glenn Kotche, keyboardist Mikael
Jorgensen and the newest members, guitarist Nels
Cline and multi-instrumentalist Pat Sansone, worked

on one song at a time, crafting arrangements together
in a way Wilco has never done before.

CHARTING WILCO’S COURSE

“Somehow it has organized itself into a one-mind
kind of thing,” Tweedy says of Wilco’s modus operandi
in the studio. “We sit in a circle over there without
headphones for up to six hours at a time, just work-
ing on one part. For six guys to stay focused on some-
thing like that is pretty remarkable. This is the first
time in my life ['ve ever been part of a band that can
really mine something that deep and have that kind
of stamina and attention.”

The band’s newfound internal harmony is a far cry
from the near-implosion that occurred during the
making of 2002’s “Yankee Hotel Foxtrot.” That trou-
bled period is chronicled in the 2003 documentary “I
Am Trying to Break Your Heart,” which showed how
at odds Tweedy had grown with multi-instrumentalist
Jay Bennett (Tweedy hired Jim O’Rourke to remix the
album, despite strong protests from Bennett).

In a devastating one-two punch to the band’s stabil-
ity, Bennett was booted from Wilco once “Yankee” was
finished, and the album itself was unceremoniously re-
jected by Reprise, which then severed ties with the band.

On top of everything else, Tweedy conquered an ad-
diction to painkillers that forced a brief postponement
in the release of “A Ghost Is Born” as well as tour dates
in support of that album.

To be sure, Wilco's current lineup has Tweedy feel-
ing more confident in his abilities than ever. “We've

Wilco’s 1995 debut, “A.M.,” didn’t even dent The Biliboard 200. But the group has found significant chart success with its last
two studio sets; “A Ghost Is Born” debuted at a career-best No. 8in 2004.
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gotten better at writing as a group,” says Kotche, who
joined during the early stages of “Yankee.” “A lot of
these ideas still come in as seeds from Jeff; a chord pro-
gression or riffs. But working together in this way, it’s
due to where Jeff’s at now, compared to when we were
writing ‘Ghost.” He's in a different place mentally. He's
a lot more confident and able to trust us around him.
He can take a lot of suggestions and ideas and have the
confidence to know they're a good ora bad idea.”

“Yankee” and “Ghost” offered significantly more
experimental music than Wilco’s prior albums, which
were rooted in the tried-and-true song forms of the
Beatles, the Beach Boys and the Rolling Stones. Yet
they brought the band to a new level of commercial
and critical acclaim. “Yankee” has sold 590,000 copies
inthe United States, according to Nielsen SoundScan,
while “Ghost” debuted at a career-best No. 8 on The
Billboard 200 and has shifted 348,000 to date.

In contrast to its postproduction-enhanced prede-
cessors, “Sky Blue Sky” is startling in its simplicity:
an album recorded straight to tape with hardly any
overdubs, and Tweedy singing live in the same room
with the musicians. The singer estimates at least half
the songs feature vocals captured on the first take.

The inscrutable turns of phrase (i.e. “I am an Amer-
ican aquarium drinker”) that marked the last two al-
bums have been largely dispensed with. Instead,
Tweedy's narrators clearly struggle to be heard, to be
loved and to be worthy of love on poignant songs like
“Leave Me (Like You Found Me),” the drumless “Please
Be Patient With Me,” “Either Way” and the goose-
bump-inducing closer, “On and On and On,” which
Tweedy wrote for his dad after his mother passed away.

The album also evinces the band’s more light-
hearted side on the ZZ Top-worthy rocker “Walken,”
while “Impossible Germany” indulges Tweedy’s love
of the harmonized guitar leads patented by Televi-
sion and Thin Lizzy. Elsewhere, the strummy first
single, “What Light,” sounds airlifted from “Mermaid
Avenue,” the first of Wilco’s 1998 and 2000 collabo-
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A.M. N/A N/A N/A 217,000 1995 leased Woady Guthrie songs.

Seinglinene " ;3 "J‘°|V- 11?113386 3 338888 :ggg Tweedy insists he didn’t plan to tone down the ex-

Mermaid Avenue (with Billy Bragg) . uly 11, 3 o ,0 B . . a0

Summerteeth 78 March 27,1999 3 279.000 1999 perimentation of Wilco’s recent albums, although

Mermaid Avenue Volume 2 he admits when he thought to himself, “What record

(with Billy Bragg) B8 JunepZr2000 4w 156,000 2000, do I want to hear right now?,” the answer was, “I want

Yankee Hotel Foxtrot 13 May 11,2002 19 590,000 2002 h body just si St

A Ghost Is Born 8 July 10, 2004 B o 348,000 2004 to hear son‘ne ody just sing me some songs. tirratt x

Kicking Television: Live in Chicago 47 Dec. 3, 2005 2 114,000 2005 adds, “We had rockers that existed with these songs é
['4
<«

22 BILLBOARD APRIL 21, 2007

*Still charting as of April 21 chart. SOURCE. Nielsen SoundScan
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JONATHAN COHEN (2)

Clockwise fram left: 1)
JEFF TWEEDY and Wilco
have thrived onstagein
recen: years, a
developmrent Tweedy
attributes to the virtuosity
of the current lineup.
2) Band members
squeezed intc this narrow
alcove to track the new
material live.
3) Wilco posters line the
back of the fron:z door of 3
the band’s Chicago loft, '}
where the new ‘Sky Blue
Sky’ was recorded.

like ‘You Are My
Face,” ” he says.
“We had roughs in
this sequence
early on, and it felt
so much like a
record even at that
point. It was like,
‘God, this is the record that is trying to present
itself tous.””

When it came time to write lyrics, Tweedy
pushed himself to keep things personal. “I've writ-
ten a lotof stuffin the past that has been very, very
uncomfortable for my wife to listen to, and un-
comfortable for us both to live with in the context of
people reading inte it in a really autobiographical way,”
he says. “There’s a part of me that was very conscious
on this record of writing directly to my wife a little bit
more; some things where I can say, “This is how | feel ’

“I'have to stay fecused on what's really going on in
my world, or I'm not writing about anything,” he adds.
“I feel like I've gotten through a lot, and [ feei a lot
better about my life. I feel like I'm able to contribute
alot more to my family. I don’t think any of that is sad,
silly or embarrassing to talk about.”

Surprisingly. Wilco pulled off “Sky Blue Sky” with
much less of an assist from O’Rourke, who is also
Tweedy and Kotche’s partner in Loose Fur. O’'Rourke
penned string arrangements for “Either Way” and “On
and On and On,” but his mix was ultimately scrapped
in favor of a second attempt by Jim Scott that was more
in keeping with the intimacy of the recording sessions.

“Compared to the demos it just didn’t feel quite the
same or like the record we, as a band, had made,”
Tweedy says. “The mixes we did with Jim Scott put
you in this room a lot more than the ones we did [with
O’Rourke], which sounded much morelike a ‘record.’
The room was gone.”

The bulk of ‘Sky Blue Sky’

was tested on the road, where Wilco has thrived since
the start of the decade. The group, which permits fans
to tape its shows and frequently streams concerts for
free on its Web site, has grossed nearly $8 million
from 117 shows reported to Billboard Boxscore since
2000. A 2005 live album, “Kicking Television,” has
sold 114,000 ccpies in the United States, according
to Nielsen SoundScan.

“The thing that separates Wilco from a lot of bands
is that they can play in a lot of markets and do good
business,” manager Tony Margherita says. “They can
go to Little Rock, Ark., Indianapolis, you name it.
They have played in a lot of places that other people
don’t go to, and many of them repeatedly. That’s
something we’ve really concentrated on in the last
few years.”

Wilco also takes its relationship with its fans very
seriously, going so far as to stream “Yankee,” “Ghost”
and “Sky Blue Sky” on its Web site months before their
retail release (see story, right). Of course, this resulted
in fans ripping MP3s from the streams and posting
them online, where they spread quickly.

But Wilco devotees apparently do not take without
giving back. When “Ghost” leaked in 2004, one fan
site began soliciting donations from listeners who just
could not wait until street date without downloading
it. The result was a $15,000 check for Doctors With-
oul Borders, a charity the band had specified when
contacted about the initiative.

“This has been a part of their pact with their audi-
ence,” says Nonesuch senior VP David Bither, who
signed off on the early streamings. “The audience
wants to be involved with them, and that has been ev-
ident to us.” Tweedy adds, “I think most people will
do the right thing and support us and buy the record,
even if they have downloaded it.”

Fanswill get an insider’s peek into Wilco's creative
process via the documentary “Shake It Off,” which
will be included as a DVD with the deluxe edition of
the new album. “A lot of it is the band rehearsing in
the loft, before some dates they did in November,”
Margherita says. “They're playing through the songs
start to finish, and there’s a ot of behind-the-scenes
footage and interviews.”

Further honing in on the hardcore fan, Nonesuch
is releasing “Sky Blue Sky” on 180-gram, audiophile
vinyl with a CD of the album included. “This is fairly
unusual,” Bither says. “A lot of people give you down-
load cards, but we wanted to do something of even
higher quality.”

The iTunes version of the album will include the
outtake “Let’s Not Get Carried Away,” while indie coali-
tions will receive a bonus disc with the non-album
song “Cne True Vine” and a previously unreleased live
take of “Theologians” from the same Chicago shows
that yielded “Kicking Television.”

And even though Tweedy’s beverage of choice is
Diet Coke (he claimed to drink 30 of them a day on
his 2006 solo DVD “Sunken Treasure”), “Sky Blue Sky”

www americanradiohistorv.com

GENTLY DOWN THE
STREAM

Wilco’s Web Strategy Puts Fans First

Wilco wants fans to hear its albums pretty much as soon as they are mastered,
which explains why the band has taken the unconventional step of stream-
ing its last three studio releases on its Web site (wilcoworld.com) months be-
fore street date.

The fact that MP3s of the songs were all over the Internet within hours is
of no great concern to the group, according to manager Tony Margherita. “We
knew the minute it went to two people, it was going to leak,” he says, adding
that promos of the upcoming “Sky Blue Sky” were serviced to the media
without any digital 1ights management or encryption. “The streaming is a way
for people to hear the record without having to go hunting around or feel like
they’re doing something on the sly.”

“Sky Blue Sky” has been activated for streaming five times since early
March, and traffic to the site traditionally doubles each time, according to Ken
Waagner, who heads the band’s online operation. A fivefold traffic increase
was seen when the stream was included in Apple’s Quicktime player.

When Wilco first streamed “Yankee Hotel Foxtrot” in 2001, Wilcoworld was
hosted by “one of those $29.95-per-month services,” Waagner recalls. “The
next morning, | had 40 e-mails from the hosting company that said, ‘We
don’t know what you're doing, but you need to stop it now.” ”

In the weeks ahead, Wilco is beefing up the. amount of live content that will
be available on the site. “We’re planning to try and do one live event every
month that the band is on the road,” Waagner says.

In addition, the band is working with developers of the new Quicktime
software to include special Wilco video content when the application
launches in the coming months.

Margherita says he hasn’t ruled out taking the plunge into digital con-
cert releases a la Pearl Jam or Phish, a move that would be welcomed by
Wilco devotees. “We’ve never really had the time, frankly, although [ think
it’s something we’d consider doing at some point,” he says. -JC

will be Wilco’s first album to be carried at Starbucks.

Tweedy, who says Wilco has so much unreleased

" material that he often can’t identify those tracks when

they come up on his iPod, is already thinking ahead
to the band’s next album.

“We'd like to try and get something out fairly soon,
Le says. “By fairly soon, | mean within a year-and-a-
half or something. The general scheme of things these

[ feel like
['ve gotten
through a lot,
and I feel a
lot better
about my life.
I don’t think
any of thatis
sad, silly or
embarrassing
to talk about.
—Jeff Tweedy

days is that Wilco spends so much time touring, and
the record industry doesn’t seem to be geared toward
putting out a lot of records by any one artist quickly.
So, we’re battling against things like that. But it'd be
nice to do it before three years pass.

But first, the band is returning to the road. Arun
of Australian shows got things moving in mid-April,
to be followed by a three-week European tour. North
American dates get under way June 13 in Daven-
port, lowa, and include a June 17 appearance at the
Bonnaroo festival.

Afterward, the band will visit Europe for a handful
af festivals. Beginning in mid-August and stretching
into September, Wilco will embark on a more exten-
sive tour of the United States and Canada, according
to Margherita.

Rarely are any two Wilco shows the same, and con-
cert minutia is parsed in a variety of ways on fan sites
like Wilcobase.org. “I actually ran into a guy who put
together a compilation of the live Wilco stuff from ‘A
Ghost Is Born’ and it was like 105 songs or something
crazy,” Stirratt says. “I couldn’t believe it.’

As “Sky Blue Sky” prepares to hit the marketplace,
Tweedy marvels at the turnaround in his outlook since
2004. To his ears, the sound of the new album is the
ultimate proof how all the upheaval had positive con-
sequences that seemed impossible at the time.

“After a lot of complexity and a lot of reflection on
a lot of difficult topics, allowing ourselves to relish
being in a band and having the ability to make things
really musical was soothing,” he says. “I think we were
wanting to make something beautiful.” oo
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From Oprah To Ellen, Today To Good Morning America,
Music Executives And Fans Alike Are Tuning In To Daytime TV

When the cameras start rolling, hundreds cf “Today”
and Urban fans become visibly excited—not even 10-
degree weather dampens this crowd’s collective spirit.
The same is true of “Today” co-hosts Lauer, Ann Curry,
Al Roker and Meredith Vieira—who, during Urban’s
powerful performance, can’thelp but tap their toes and
shake their hips. So what if one or two of them have a
suspect sense of rhythm?

“Keith Urban raised the temperature in New York
City today,” Curry says. “Look at the energy out here
on the plaza. There’s a buzz in the air. It positively af-
fects all of us here.”

It also affects music sales—a lot. Like other record-
ing artists, Urban knows the power of nonmusic-
driven morning and daytime TV shows like “Today.”
Along with ABC’s “Good Morning America,” CBS’
“The Early Show,” the syndicated “Gprah Winfrey
Show” and others, “Today” creates sales momentum
for music and helps break new acts {sce “Daytime
Delivers,” page 26).

Daytime TV reaches millions of viewers. Between
Jan. 1 and March 25, “Today” reached, on average,
5.8 million viewers per day, according to Nielsen
Media. In the same time period, “The Oprah Win-
frey Show” came out on top, with a total viewer aver-
age of 8.7 million per show. Other top daytime shows
(see “Oprah Moments,” page 27) easily eclipse the 3
million mark for viewers. When the right artist plays
the right show at the right time, spikes of 50%-150%
in sales can be typical.

“This broadcast gives opportunities for voices to be

wildly seen and heard,” Curry says during a station
break. “Maybe it’s the time of day we’re on, but people
are more open and vulnerable to receiving new infor-
mation, new ideas, new sounds—while the classic
recording acts comfort people.

“Today” executive producer [im Bell adds, “You're
talking about a time of day when people are consider-
ing making a lot of their purchasing decisions.. . . The
people who make up our audience go to movies, read
books and listen to music.”

Female viewership certainly dominates morning
and daytime TV. On average, “Oprah” attracts 6.2 mil-
lion fernales 18+ per day, and other top shows gener-
ate 2 million-plus in daily female viewership. Male
viewership is generally in the 1 million-2 million per
day range for each show.

“But there is a difference between who’s watching
these shows and what kind of artists have the mostim-
pact,” Warner Bros. Records executive VP Diarmuid
Quinn says. “When artists like Michael Bublé and Josh
Groban appear, we see tangible and readable results,
with an immediate impact on sales. The female audi-
ence is more reactive than the male demo.”

Taking full advantage of this exposure requires
some strategy. SB Managerent’s Simon Banks ex-
plains how “Today” was an important part of launch-
ing the career of his client KT Tunstall. She appeared
on the show Jan. 20, 2006—her first U.S. TV gig—
and he says, “It put her in the pulblic’s consciousness.
The exposure was incredible. While that one per-
formance reached an audience that does not neces-
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sarily listen to the radio, it opened doors at radio.

Tunstall’s camp along with NBC put an iTunes
promo in place so that, immediately following her
performance on the plaza, fans could lewnload her
“Today" set. In the week following the performance,
14,000 fans downloaded the stand-alone free set. After
that, it was bundled with purchase of the album,
which has sold 107,000 digital copies. Approximately
85% of that number comes from i Tunes sales, yield-
ing an additional 91,000 bundled videos.

“That one-two combination worked wonders in
launching her,” Capitol Music Group president Lee Trink
says. (A similar iTunes promotion supported a recent
John Mayer perfermance on “Today.”) Tunstall followed
her “Today” appearance with visits to “Live With Regis
and Kelly” and “The Ellen DeGeneres Show:” as well as
late-night TV shows. First-week sales of Tunstall's Re-
lentless/Virgin disc, “Eye to the Telescope,” which
streeted Feb. 7. 2006, were 28,000, accorcing to Nielsen
SoundScan. To date, the album has sold 986.000 copies.

Itdidn’t hurt that many stars had aligned at the same
time. Tunstall had a song at radio (“Black Horse & the
Cherry Tree”), support from VH1 and was on tour. “For
TV appearances, it helps when you have other things
happering at the same time,” Banks says

Josh Groban’s manager Brian Avnet saysits crucial to
have a record to promote when you appear on daytime
shows. “Otherwise, it's a wasted opportunity,” he says.

143/Reprise/Warner Bros. artist Groban has day-
time TV to thank for introducing him to a mass au-
dience. Nearly five years ago, on July 11, 2002, Groban
made his first appearance on “Opral.” For the week
ending July 7, 2002, “Josh Groban” scld 37,000 units.
The following week, it sold 78,000, an increase of
112%. “That show helped break Josh,” says Avnet.
Groban has since appeared on “Oprah” a handful of
times, as well as on “Good Morning America,” “Today”
and “The View.

Of course, a little luck and timing helps, too.
Newcomer Corinne Bailey Rae taped her segment of
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“Oprah” in December, just days after she received three
Grammy Award nominations. The show was broad-
cast the following month, a couple of weeks ahead of
the awards. “With the media focused on the Grammys,
it was a double bubble for us,” says the artist’s man-
ager Bob Miller of Running Media Group in Isle of
Man. Bailey Rae’s self-titled CD went to No. 4 on The
Billboard 200 and stayed around the top 10 through
the Grammys. Post-awards, the disc returned to No. 4.

Daytime TV was an intrinsic part of Bailey Rae’s
launch, says Sharon Lord, senior VP of strategic mar-
keting at Capitol Records. Early bookings on “Good
Morning America,” “Regis and Kelly” and others paved
the way for a No. 17 bow on The Billboard 200, with
more than 40,000 CDs sold the first week. “This was
without the support of radio,” Lord says.

While the music must speak for itself, like in many
business transactions, trust and relationships are just
as important when it comes to securing an artist for a
daytime TV show.

Tunstall's appearance on “Today” resulted from a
private performance she gave in Bell’s office. On hand
for this intimate “concert” were, in addition to Bell
“Today” senior producer Melissa Lonner (responsi-
ble for all talent/entertainment bookings), Capitol
Music Group honchos Jason Flom and Trink and a
couple of others. Two days later, Tunstall was appear-
ing on the show.

Trink recalls the day Tunstall performed in Bell’s of-
fice as if it was yesterday. “We knew we could accom-
plishalot by having KT performin Jim’s office,” Trink
says. “Jim and Melissa are music people. We knew KT
could blow people away with her voice and guitar.”

Similarly, Capitol’s publicity department made cer-
tain that key people at Winfrey’s production company,
Harpo, were aware of Bailey Rae. They were sent ad-
vances of the artist’s album along with international
press clippings. By the time Bailey Rae’s tour hit
Chicago in the summer, the artist had a genuine Harpo
fan base, Miller says. To be sure, a label publicist’s
pitch to talent bookers is key here (see “Do’s and
Don’ts,” page 27).

DAVTIME DELIVERS

A Year Of Associated Sales Bumps

Epic act AUGUSTANA stopped by “TODAY” for a
one-song in-studio performance. Daily album sales of the
act’s 2005 album “ALL THE STARS AND BOULEVARDS” at
iTunes jumped 141% that day, according to the label. Over-
all sales for the album remained at slightly less than 8,000
for the weeks ending March 4 and March 11, according to
Nielsen SoundScan.

After a week’s worth of TV appearances
on “TODAY,” “THE VIEW” and other shows,
JOSH GROBAN'S “AWAKE” (143/Reprise/
Warner Bros.) ascended 16 positions to No.17 on
The Billboard 200. That marks a 65% gain from
the previous week.

5 CORINNE BAILEY RAE’S self-titled Capi-
tol debut jumped 155% to No. 4 on The Billboard
200 in the wake of an “OPRAH WINFREY” per-
formance and sub-$10 sale pricing ($9.99 at Cir-
cuit City and Kmart and $7.99 at Best Buy). One
month earlier, after anumber of TV appearances
(including “THE EARLY SHOW?) the album expe-
rienced an 89% jump, moving 13 positions on the
chart to No. 39.
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“Almost the entire Harpo production team—around
18 people—came to the Chicago show,” Miller says.
“That was in August. Months later, we did ‘Oprah.

TV shows like these, Miller says, reach people in the
mainstream who are not going straight to the Internet
to stealan artist’s music. “They are more likely to look
for the artist the next time they’re in Best Buy, Barnes
& Noble, Kmart or Starbucks.”

That said, the Firm’s Jon Leshay, who oversees the
careers of Mandy Moore and Taylor Hicks, believes the
daytime TV audience does not comprise aggressive
music buyers. “But if they like what they see and hear,

The support appears to be across the board—with
newcomers, veterans and those flying under the main-
stream radar. On Feb. 8, banjo master Tony Trischka
joined fellow five-stringer, actor/comedian Steve Mar-
tin, on “The Ellen DeGeneres Show.” In the days that
followed, Trischka’s new Rounder album, “Double
Banjo Bluegrass Spectacular,” experienced a 50% sales
spike. At Amazon, the disc jumped from No. 497 to
No. 34 during the course of Feb. 8. One week later,
Amazon sales were up 59%, with the CD charting at
No. 90 for the week.

For the week ending Feb. 11, the album sold slightly

JOSH GROBAN, left, and ‘The: View’
co-host ELISABETH HASSELBECK
share smiles and a thumbs up for
daytime TV viewers.

I\

they support the artist by buying the CD.”

Atlantic Records newcomer PAOLO NUTINI ap-
peared on “TODAY,” the same day as the release of his debut
album, “THESE STREETS.” In the Feb. 17 issue, the album
debuted at No. 48 on The Billboard 200 with 18,000 sold.

After the group’s appearance on “OPRAH,” Il
DIVO’S Syco/Columbia album “ANCORA?” experienced gains
on several charts, including The Billboard 200, where it
climbed 74 positions to No. 87.

In one December week, ANDREA BOCELLI per-
formed on “TODAY,”“THE VIEW” and “MARTHA STEWART.”
The singer’s Sugar/Decca
disc “UNDER THE DESERT
SKY” experienced a 20%
jump and pole-vaulted into
the No. 25 spot of The Bill-
board 200.

TV appearances, BEYONCE
parlayed visits to “OPRAH"
and the American Music
Awards telecast—along with
a Black Friday $6.99 Best Buy
price—into a155% jump (No.
6) on The Billboard 200 with
her Columbia set “B’DAY.”

No stranger to.

less than 1,000 copies, which was a 50% increase over

1 “AMERICA’S GOT TALENT” winner BIANCA RYAN
appeared on “OPRAH,” which paved the way for a healthy
debut, No. 57, of her self-titled Syco/Octagon/Columbia album
on The Billboard 200.

appearance on “TODAY,” and
with 10,000 discs sold, KATIE MELUA’S Dramatico/Universal
Motown CD “Piece by Piece” debuted at No. 108 and No. 3 on
The Billboard 200 and Top Jazz Albums charts, respactively.

After an appearance on “TODAY,” during KATIE
COURIC’S farewell week, JAMES BLUNT’S Custard/Atlantic
CD,“BACK TO BEDLAM,” [eaped to No. 9 on The Billboard 200,
marking a 53% gain. It was the British singer’s second of three
appearances on the show. Each time resulted in sales bumps.
To date, “Back to Bedlam” has sold 2.5 million units. Inthe same
issue (June 17, 2006), thanks to an “OPRAH” May 31 rerun,
JOHN LEGEND’S “GET LIFTED” (G.0.0.D./Columbia) garnered
a 78% increase, jumping 171-106. It was the album’s best rank-
ing since March. Similarly, a rerun of Blunt’s “Oprah” perform-
ance sparked a 166% gain for his album at No. 17 on The Bill-
board 200 in the Sept. 16, 2006, issue.

issue TEDDY GEIGER’S Cred./Columbia
disc “{UNDERAGE THINKING” debuted at No. 8 on The Bill-
board 200 with 56,000 scans. During release week, Geiger vis-
ited “GOOD MORNING AMERICA,” “THE EARLY SHOW” and
“LATE SHOW WITH DAVID LETTERMAN.” —MP

THE VIEW: STEVE FENN/ABC
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the following week. For a bluegrass album, thisis a
noteworthy jump.

Karen Rhee, entertainment producer of “Good Morn-
ing America,” which delivered the first American TV
appearances by Natasha Bedingfield and Bailey Rae,
says she doesn't necessarily think about potential music

sales when booking an act. Butifan artist experiences
asales spike following a “GMA” performance, she says,
“IU’s great for the artist and a good indication that our
viewers are responding in a positive manner to the
artist’s music. Our job is to entertain viewers.”

Those watching daytime TV shows from the comfort
of their homes may take these live performances for
granted, but they shouldn’t. There’s more to it than
meets the eye—much more.

At “Today,” Bell spends the bulk of his time in the
control room—*“the brains of the show”—but happily
treks outside for Urban’s live performance on the plaza.
When in the control room, Bell sits in a chair smack
dab in the middle of the monitor-filled room. It's as if
he’s the conductor of an orchestra. “Welceme to my
world,” Bell says with a chuckle. “It's very alive in here.”
Indeed, Bell is surrounded by producers, technicians,
sound engineers, directors, graphic designers, assis-
tants and others.

During the live performances, Bell and his team
try to convey the festive atmosphere of the plaza.
This involves “looking for great shots of the per-
former and the crowd,” he says.

For Bell, the biggest challenge of the live per-
formances is usually the complex audic setup
that must balance the needs of the live plaza
crowd and the TV audience. “But we figure it
out,” he says with a laugh. And Bell “just knows”
when a performance is great. “The plaza comes
alive and the energy comes right through the
[TV] set.”

That was certainly the case on the day of Urban’s
performance. But if truth be told, the singer was
originally scheduled for the show around the time
of his new album’s November release. According
to Lonner, conversations with Urban’s manager
and label began last summer. “He was booked . . .
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OPRAH MOMENTS

The Daytime Show That Delivers The Most

Many in music refer to “The Oprah Winfrey Show” as
the holy grail of American daytime TV. Its power ex-
tends beyond the United States, where—and because
it airs more than once in some markets—“Oprah”
reaches 18 million unique viewers each day and 48
million each week, based on Nielsen Media Research.

While Harpo Productions and CBS were unable to
supply statistics for global viewership of the show, it
was noted that “Oprah” airs in127 countries.

In comparison, in recent months, a top five hit at
top 40 radio resulted in around 50 million impres-
sions per week, according to Nielsen BDS. R&B/hip-
hop and country radio followed with approximately 45
million and 33 million impressions, respectively. Adult
R&B averaged between 12 million and 23 million, while

TOP DAYTIME SHOWS

Time Period: Jan. 1-March 25 source: nielsen Media

hits at AC and adult top 40 made 10 million-
18 million per week.

Still, there remains a major difference
between radio and TV exposure. “A per-
formance on ‘Oprah’ travels around the
world and has a massive impact,” says Bob
Miller of Running Media Group, who man-
ages Corinne Bailey Rae. The singer’s per-
formance on “Oprah” aired in January, and
sales spiked that week from 21,650 to
55,189—a 138% increase. But that’s justin
the States.

Bailey Rae recently played in Tokyo and
Amsterdam, Miller says. “The talk was all
about her performance on*Oprah.’ ¥ —MP

SHOW AVERAGE TOTAL VIEWERS FEMALES 18+ MALES 18+
“Today” 5.8 million 3.6 million 1.9 million
“Good Morning America” 5 million 3.2 million 1.5 million
“Live With Regis and Kelly” 4.6 million 3 million 1.2 million
“The Early Show” 3.5 million 2 million 1.2 million
“The Ellen DeGeneres Show” 3.1 million 2 miilion .66 million

but then he checked himselfinto rehab,” Lonner says.
“We weren’t sure what to do, and then we heard that
he was getting offers from prime-time shows for his
first post-rehab TV appearance.” Lonner knows she
can’t compete with one of those shows that might
give him an entire hour. In the end, Lonner says it
came down to “relationships and trust. He honored
his commitment to us.”

With Urban’s performance rescheduled, a segment
producer was again assigned to handle all logistics,
from sound equipment to ensuring all band members
had the proper paperwork. NBC also put a radio promo
campaign in place. The pieces of the puzzle had come
together. No wonder Lonner and Bell are heartily smil-
ing during Urban’s performance on the plaza. “By the
day of the show, my work is basically done,” Lonner
says. “| talk to the talent, go over interview questions
and make sure everyone is comfortable.”

Still, Lonner and Bell realize they cannot rest on past
successes. Which is why they are exploring new ways
to expand the show.

“We will do more things digitally this year with
iTunes, Amazon and iVillage,” Lonner says. “We want
to incorporate backstage, behind-the-scenes footage
ontoour own Web site. You know, these artists get here
at 6 in the morning. Thereisalot we can do with them

=
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across different platforms.”

But make no mistake. Though the marketing and
promotion platforms increase, it still comes down to
the artist and the music.

“Shows like this are great for hitting everyone at
once,” says Urban, minutes after his performance
in front of millions of TV viewers. “Even in arctic
conditions, where | could barely feel my fingers
halfway through the first song, and where tears
were streaming down my face due to the cold, it’s
an opportunity to play for some people.” And sell
some music.

For the week ending Feb. 18—two days after his
gig—Urban’s latest Capitol Nashville album, “Love,
Pain & the Whole Crazy Thing,” sold 37,000 units, a
54% increase from the previous week, according to
Nielsen SoundScan. That far outpaced overall album
sales in the post-Grammy and -Valentine’s Day week,
which were up 12.7%.

“We were hoping that, post-rehab, Keith would be-
come more visible again—and reach as many people
as possible,” Capitol Nashville VP of sales Bill Kennedy
says. “Not to dismiss late-night TV, but this wasan im-
portant show for Keith to do. The core country music
consumer is 25- to 54-year-old females. . . For us, this
was a bull’s-eye.” oo

THEDO'S AND DON'TS OF PITCHING

Quick Tips From ‘Today’ Senior Producer Melissa Lonner

Keep your pitches
short over the phone
and/or e-mail.

TIP:

I Pitchona
voicemail.

www.americanradiohistorv.com

Send a CD of
music with selective
press clippings.
TIP:

Send the
deluxe press clippings
collection,

! Say why the artist
should be on “Today.”
TIP:

Say that the
artistis the next

APRIL 21, 2007

Follow up on
pitches via e-mail or
phone.

TIP:

| Stalk, threaten
or demand.
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As Plans For The 07-07-07 Worldwide Live Earth Concert
To Stem Global Warming Heat Up, Billboard Checks In
With Two Of The Event’s Key Orchestrators BY RAY WADDELL

First there was Live Aid, then Live 8, now Live Earth. The common
thread here is historic live music events for a good cause . . . and
Kevin Wall. § After executive-producing Live 8 two years ago, Wall
launched a company called Network Live, which has since
produced and digitally distributed more than 100 concerts by such
acts as Bon Jovi, Madonna, the Rolling Stones, Green Day, Elton
John and, most recently, Kings of Leon. Along the way, Wall
changed the name of the company to Control Room and shifted his
online partner from AOL to MSN. Wall has been the owner from
day one. § With Control Room thriving and digital distribution of
live events taking hold in broad ways, Wall has been on a focused
mission since Live 8. His focus shifted, however, when he saw Al
Gore’s now-famous slide show. Gore really put the global warming
issue on his radar. When he saw the Academy Award-winning film
“An Inconvenient Truth,” Wall says,“1 was very deeply moved. This
is not about the haves and the have-nots, this is about all of us. And
I left that screening and decided that I would take time out from my
Control Room activities, and I would underwrite and put together a
global media event around the world.” § Wall put a staff together,
met with the networks and spent three months constructing the
framework of Live Earth: The Concert for a Climate in Crisis. §
Apparently, the former Vice President embraced the concept. “I told
him, ‘Fantastic, because it was your movie that lit me up anyway,” ”
Wall recalls. “So at the end of last year we decided to work together,
and that resulted in our announcement in February that we had
plans to do this global show.” § Here, Wall and the former Vice
President embrace a chance to fill Billboard readers in on what is
shaping up to be an unprecedented day of music and message.

about it each time that we talked. He had been

very open to a partnership on this, which both
of us have enjoyed. I'm very excited about it.

€ a t
KEVIN WALL: Yes. [ felt that my expertise
is these global events where you can get all
these networks in sync to hopefully enable
change or get to the tipping point for the
cause. This was a very effective thing in Live
8, Live Aid, Amnesty International, the Fred-
die Mercury AIDS Day show, to nanie a few
that I’ve been involved in. So I decided to do
this on a personal basis, but I wanted to give

¥

W e t

AG: Yeah, I'm not using it asa legal term. We're
working together in every way.

to charities or NGLS [nongovernmental liai- O e

son services] involved, any profits, and give
them a messaging platform so that they could
speak to the world at one time.

AL GORE: My first reaction was that this was
a greatidea, but [ wanted to know more about
how it was going to develop. And we had so
many conversations that I got more excited
28 |
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KW: That was early on. One, it was easy to
remember; two, it was a Saturday in July ata
time when a lot of artists are touring who |
felt we could engage in this projectto play on
that day. So those things were together . . .
Separately from the Control Room deal, Mi-
crosoft Network came in as a massive under-
writer, and the NBC, BBC and NHK [Japan
Broadcasting Corp.] deal were all together
prior to me going to Al

THE BILLBOARD Q&A
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AG: Music engages people in a way that noth-
ing else does. These acts are fantastic. The mu-
sicians who are involved in this cause are ones
that have tremendous reach in their ability to
engage people and to get them to focus on is-
sues that they careabout. It gives amomentum
to the effort to solve the climate crisis that would
be hard to generate in any other way. [t’s im-
portant that the concert be connected toan on-
going campaign that is launched on July 7, so
it's nota one-time event. A one-time event would
be greatinand of itself, but it can be the begin-
ning of something even better. And to use this
attention-getting, consciousness-raising event
asan opportunity to beget longer-term conver-
sations, that's what we’re hoping to do. Because
this is the challenge of our lives and having the
chanceto get everybody focused on it toa greater
degree is really a wonderful opportunity.

€ U a ball budget t

KW: Well, certainly I am at risk for millions of
dollars. In the end we are not taking fees or a
profit on this. We are giving all of the money
inall of the names collected, and any of the [in-
tellectual property] goes to the charity.

Whe are yi this stage ter

KW: We're doing Wimbledon Stadium in Lon-
don, Giants Stadium in [East Rutherford, N.] ],

www.americanradiohistorv.com
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Pear] Tower in Shanghai, Tokyo Dome in Tokyo,
Olympic Stadium in Sydney, Copacabana
Beach in Rio de Janeiro—where we expect a
million people—and in Johannesburg we have
an amphitheater called the Cradle of Human
Kindness, which is outside of [ Johannesburg).

KW: We're doing a small show from Antarc-
tica from the British Scientific Station, and it’s
a surprise what we're doing.

KW: You have to put your sites in place, you
have to—at the same time——have interested
bands because the promoters you use in cer-
tain territories want to know who'’s on [the
bill] because they want to know how much
time they should devote to even taking meet-
ings with you. The television networks won’t
even give you time unless they think there’s
really going to be a project. Now the fortu-
nate thing is [ have a lot of credibility in this
area. [President/CEOQ] Jeff Zucker at NBC
said, “I'm in, and we’ll give you NBC and our
cable networks,” and I was able to get the
same thing from BBC very early on.

AG. Carefully [laughs]. [ have done alotofcon-

GORE. ADRIAN SANCHEZ-GONZALEZ/LANDOV: WALL: FRANK MICELOTTA/GETTY IMAGES
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versations and telephone calls and meetings
with some great entertainers and musicians
to ask them to be a part of this. So I guess you
would call me a recruiter in that sense.
done a fot of outreach to different groups, in-
cluding environmental groups, to get -hem to
be supportive, and of course they ell zre. I'va
also done alot to contact business leacersanid
other leaders to get them to be suppcrtive of
it. It's not a hard sell, because people want t>
be part of it, and I'm getting a lot of yeses.

‘ve also

jou feel like have the kind of sta
power you had for Live 8?

KW: Oh, yeah. Oh, yeah.

Where will you be on Ju &
AG: | haven’t decided yet.

s
AG: Kevinand 1 have talked about it from time
to time. I'm going to be wherever [ ca1co the
most good and add the most value.

this
KW: Huge. And we’re going to announce five
major sponsors who are doing messaging fcr
the next two years. We have a mass_ve deal
with a soft drink company that is goiag to be
giving 2 billion of their cans for messaging,
it's a huge recycling program. We 1ave an
auto company that's not only introcucing a
fuel-efficient car, they’re buying [emissions-
reducing] carbon offsets globally fcr everv-

n a big way?

one that buys the vehicle. We're going to an-
nounce a wireless handset manufacturer that
will announcz a global initiative around this.
V/e're going ta be announcing two big online
efforts outsid= of Microsoft, two of the biggest
sites in the world that will be driving messag-
ing off their front pages.

So what you're seeing with this is not just
seven concerts. It’s going to be very solution-
based, and these major corporations and media
companies are giving us a massive amount of
space to drive the message.

We also have commissioned 50 new short
films that are between four minutes and 10
rminutes in length by everyone from Acad-
emy Award-winning filmmakers to big com-
raercial and music video makers. Forty-four
cf these are already in production now. We
cornmissioned 30 new PSAs with major stars
which will run across the NBC networks,
about 150 networks around the world, show-
ing solutions and actions that people can take.
In America, the lineup is NBC prime time,
but also MSNBC, CNBC, Bravo, Telemundo,
Mun2, Sundance Channel, HDNet. It’s also
¥M and Sirius, five channels each, Premier
Radio’s 2,500 channels across the country.
We have a major book that’s coming out with
one of the biggest publishers in the world.

IU’s not like Live 8, a concert where eight days
later we have a change. This is the beginning
of hopefully a change that’s happening around
the world anvway, the tipping point of behav-
ior to get governm.ent, corporations and con-
sumers to change the way they live and treat
the environment. We have a fucking disaster
here. We have a red alert.

Wt did learn f | 8 that wi
m; ffer ve Earth
KW: I learnzd that this had to be a launch

of a bigger long-term change. We needed
the NGOs [nongovernmental organizations]
to be with us over the next several years. On
Live 8, we really had all the NGOs, the char-

RN,

ities, in a coalition for the show, and 2ight
days later they went back to their respective
businesses. We've got to get these people in
lock step, and they have to stay in lock ste>,
and we have tc continue to drive this mes-
sage over the next several years. This praj-
ect, Live Earth, is the beginning, the launch
of the chaage, it’s not the end. This a very
complicated, difficult issue to trarslatz ard
connect the dots, but we’re taking itor. I've
got about 100 people working or this full
time around the world that I've been uader-
writing, and sponsor money is now startirg
to come in and pick up the stack for m=.
We're doing it because I'm worr:ed zbout
our children and our grandchildren. I'm af-
fected by this in a major way.

Any si ri twee
AG: Yeah. On the surface, there are a lot of sira-
ilarities whk.en you're asking people to cotne -0
an event, play an event, supportan event. B at
it’s a lot different because this is a caus= that
everybody really cares about and once they re-
alize that it’s really well put together and i”’s
going to be very effective, they want to bea pert
of it. So I guess the similarities with political
events are only on the surface.

KW: We have -old people that we will reach
comfortably 2 billion eyeballs for some sig-
nificant time, more than 30 minutes. This
whole show is being designed as 24 ho.rs of
broadcast around the world, and we're mak-
ing sure that anyone who watches for 1¢ min-
utes will walk away with a message. Each
show starls about 2 p.m. local time, so as wve
start each show we will go around the wodd
and at any point in time, two or three chows
will be running at the same time over a X4-
hour period. All of that will be putinto a zglol al
high-def fzed, a global TV feed and a glotal
radio feed, live as we're doing it. Ther. we'll

ANANAAAANNRRRANNARNNNRNANNNNN

divide up the packages based on the differ-
ent networks, and we’ll customize them.
Nha Idbey st hopes for what
comes from Live Earth
Kw: That we see effects in how people shop
in the next six months coming out of it. That
we see an effect in government continuing
to push this issue forward. That we see change
in the Wal-Marts, the Office Depots, etc.
You’'re going to see a land rush because
“green” is going to be good for business
You're going to see consumers who are em-
powered, they're going to vote tiat empow-
erment. This is going to be a de-ining issue
of the next election, I think.
AG: | want people to first of all really enjoy
the performances, and | want them to enjoy
the music in the context of really feeling deeply
the purpose of it all. I hope this will be a very
successful launch of a multiyear campaigr
that, together with the concerts, really does
change the sense of urgency tha- people fee
about the climate crisis. And helps to move
the world across a political tipping point, es
pecially in our country, so that the majority o
the political leaders in both parties will be
competing with each other to ofZer the mos
effective real solutions to it. I think we’ve go
areal good chance of the concerts coming of™
that way.

more th ion pe anur
prec >nte pportu n w
ymunicate a message. st 31
her sort o ounce

AG: Well, there would be plenty ofbands tocu
me off in a hurry.

> Can you b ttle more vague a t
AG: [Laughs] Well, I don’t intend to be a
candidate again, this is a different kind o~
campaign. o

AR \\\\\\\\\\\\\\\\\\\\\\\\\\\\

g CHILI
PPERS

MADONNA

World Pa

acts accept gore’s invile to live earth

When Al Gore asks you to play Live Eartt, you say yes.
Hence, the star-studded lineup for the New York-area and
London editions of the event, which will feature the Police,
Smashing Pumpkins, Madonna, Genesis, the Beastie Boys,
the Foo Fighters and dozens more.

“l recruited the Red Hot Chili Peppers—they #olc me yes
when they came ons:age at the Grammys,” Gore says. “I’ve
talked to a lot of them, and I haven’t gotten tu~ned down
yet.” At Giants Stadium in East Rutherford, N.J., the bill will
be rounded out by Alicia Keys, Bon Jovi and Fall Out Boy,
while at London’s Wembley Stadium, Duran Dura 1, Show Pa-
trol and Keane are also confirmed.

wWWwW . americanradiohistorv.com

Supersta-

—Jcnathem Cohen

v

4 DAVE GROHL
of FOO"
FIGHTERS
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her David Bowie i ovad to the
div-ded city of Ber in in 1976,
he joined 2 million int atitarts
of what was effect:vely an island zur->unded
by ~he communist German Derocratiz Fepub-
lic. This particular contrast betwe=n €ast and
west left such a1 impression cn Bowi= that it
inspired his “Berlin trilogy” of albums largely
recorded there with Brian Eno: “Low,” “-{2roes”
and “Lodger.

That perennial appeal to arziste—e likes
of “ggy Pop anc Nick Cave have adsc ived in
the city—strength=ned even rore on Mov. 9,
1989, with the fall of the Berlia Wall that had
kept the two parts of the city sedarzte ">t more
then 40 years. This was followed by th2 -euni-
fication of Germary in October 1990

With the opeair g of the bo-dess, Ze-lin
namned as one of Billboard’s 1ew gl=bal hot
spots for 2007 (Billboard, Jan. 6)—wzs inun-
dated with thousands of creativ= penple. Today,
the reunified capital of Germany has v er= than
3.4 million citizens and has b=come a multi-
cultural melting po-and a magret for t ® music
incustry. The city is home to qundreds of la-
bels specializing in dance, electronicznd hip-
ho», and there is row also a bargeoming rozk
and alternative ~ock scene, wh le tae mzjor a-
be s have released albums by mere kan 40
Be-lin acts in the past 10 years.

-artwig Masuch, managing direcor » 3erlin-
based BMG Music Fublishing, expla_ns th=citv’s
appeal: “Berlin’s cudtural scene is sc radical and
sw ft-paced that tis breathtaking.” fe=suzgests
the scene reguler yields “entirely rew rusical

ILLUSTRATION EY IAN KELTIE

A
anar -\d-
nn Al ERERY

experiences

Berlia hzs evolved into
amecce for th2se “new musi-
cal experden zes” for many musi-
cans from zll around the world. A
sibstar tial number of DJs and baads
move tc Eer in to be inspired by the c'ty’s
caltura: civersity, with 14% of Be-lin’s pop-
ulation hailin 3 from outside Gerr-ary. accord-
ing to Farald Wclf, semator for the ecor omy, labor
a1d womer ir. Berlin.

“Contrastis Berlin’s -rump card,” says Gerd Gebhardt,
e<ecutive producer of the prestigious Echo Awards, whizh
moved o Berin in 2001

Georg= “laeck, a publisher/pro fucer with his own Eerlin
lebel X-Cell. zgrees. “The city of 3271 n is full of energy,” he says.
“t's 3 magnet for the most unic 12 individuals with an urze to find
a place to express their creativit® in an atmosphere of to e~ance. There
is no alternative for r e [to Berlin], as this is where I find inspiration.

Even those located e sewhere ar= aware of its appeal. F'eter Ende, Ham-
burg-based president/CEO of EMI Musi: Publishing Contine 1tal Europe,
says, “Ee-lir i a courageous city ~h:ch experiments and constantly
produces newand insp:ring things pericularly in the musicarea.”

Ina Eessle, senior manager of lusiness development at
Berlin Part~e-, is trying to lure new music companies to the
c.ty. 3erlin Partaer is a public/private partnership tha:

sapp»ris business startups in the ¢ ty and assists Berlin \b \(\\
comparnies i1 1ll aspects of foreign -rade. Since 2002, S © QJ“)
it has encourzged leading compa-ies 1o relocate Q O‘} ((\
to Berlir, :ncluding Universal “Music, KKT oe’ <(\ CJO
Tourserv ce. [FPI Germany and irdi= asso- OQ gl % \$
c.aticn v JT which all moved frors Ham- @ ﬂb\ﬂ $ (o)
burg; MTV Fo ar Music Production an ,{{\ Qe b\‘} s\\ =
eBay (fror- Cologne, Bosworta \(\ obe\Q =\ \:1,0
Music Publisking (Frechen) and Q \\:1,

&
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from >>p31 Networks (Munich). Kessler says, “We help cus:
tomers in their search for a suitable location, provide finance and
funding programs and assist with staff recruiting and the establish-
ment of contacts with key political and administrative bodies.”

The only major with headquarters in Berlin is Universal Music,
which moved from Hamburg in 2002. Tt lost 40% of its staff in the
process, with many unwilling to relocate. As a result, the company
was forced to recruit locally and was thus able to capture the special
atmosphere of the city very quickly. Universal’s market share of Ger-
man recorded-music sales has increased from 28.4% in 2002 to 33%
in 2006. The company’s A&R has a local focus too, with 24 Berlin
acts on its roster, ranging from internationally successful hard rock
band Rammstein and hip-hop act Bushido to dance specialist Paul
Van Dyk and current Pan-European pop phenomenon Tokio Hotel.

Frank Briegmann, Universal Music Germany president/CEO since
2004, considers the multicultural scene as offering the perfect base
for finding German repertoire. “Berlin is definitely the leading Ger-
man music center and where the key trends are forged,” he says.

Alongside Universal, Sony BMG and EMI have smaller offices
in Berlin. They are joined by such independent labels as K7, Bun-
galow, Jack White Productions, Kitty-Yo and Ministry of Sound.

“The main reason for the success of Berlin musicians is the con-
sistently creative environment,” says Stefanie Marcus, managing di-
rector of Berlin's Traumiton Records, which features Berlin acts, from
funk band Beat 'N Blow to jazz threesome the Carsten Daerr Trio.

IFPI Germany also moved to Berlin in 2003. President Michael
Haentjes, also CEO of Edel Music, says, “We have to be where the
laws of the future are being written.” Berlin was made the capital of
the reunited Germany in 1991 and the German parliament, the
Bundestag, moved there in 1999

Berlin is also one of Europe’s dance centers, with a multifaceted
club culture focusing on techno, electro and hip-hop. Olaf
Kretschmar, manager of Oxymoron, one of 250 clubs in
the city, says, “The music city reinvents itself each day,
he says. “The clubs are homes away from home for
an urban scene aged between 18 and 40.”

Wolf says the Berlin music industry gener-
ated €1.5 billion ($1.98 billion) in revenue in
2006, a 72% increase since 1998. The music
industry—including record companies, pub-
lishers, studios, concert promoters and music
retailers—employs more than 6,200 people.
Between 1991 and 2004, the Berlin govern-
ment provided investment grants in excess of
€20 million ($26.4 million) to encourage the
establishment of new music companies. “With
its above-average growth potential, the music in-
dustry is one of the top sectors of the future for
Berlin,” Wolf says.

Berlin hosts more than 100 music publishers,
from BMG, Universal and Sony ATV, to midsize
operators like Budde, Meisel and Bosworth
Publishing.

The concert scene in Berlin is one of the
most diverse in Europe, notes Peter
Schwenkow, Berlin-based president/CEO \.
of top German promoter DEAG AG, which
claims to account for 30% of the revenue
generated by live music in Joy
Berlin. He says that upto DENALANE
2,000 pop concerts are of-
fered each year and, while ticket prices are
10% below nationwide levels, the city re-
mains a key stop for top international stars.

Berlin has more than 250 venues, from
small, 300-capacity clubs like Knaack-Club
and Volksbiihne to arenas like Wuhlheide
(18,000 people) and Waldbtihne (22,000).

Encouraged by such diversity, U.S. com-
pany Anschutz Entertainment Group is
investing €500 million ($659 million) ina
new 16,000-seat auditorium to be known
as 02-World when it opens in September.
AEG will co-manage the venue with DEAG.

Berlin mayor Klaus Wowereit sums up the
city’s unique appeal.

“With its energy, vibrancy and flair, Berlin
attracts young and creative minds from
around the globe,” he says. “Trends that orig-
inate here end up traveling around the world, and
the world in turn comes back to Berlin.”
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Six Acts To Watch From The German Capital

ne mark of a great international city is the variety and vitality of the

music it produces. By that measure, Berlin has reasor. to be proud.

This sample of just six Berlin acts, chosen by Billboard correspon-
dent Wolfgang Spahr, highlights the diversity of styles on tke city’s music
scene and the impact of its artists beyond their native market.

JOY DENALANE

Six years after entering the music business and
after huge German success, Afro-German soul
singer Joy Denalane is going international with
her English-language album “Born & Raised”
(Nesola/Four Music/Sony BMG). Released in Ger-
many, Switzerland, Austria, Sweden, Holland,
Italy, South Africa, Japan and Greece last year,
France, Belgium, Norway, Eastern Europe, Fin-
land and Denmark followed suit in March. Hartwig
Masuch, Berlin-based managing director of her
publisher BMG Music Publishing, says, “Joy De-
nalane is the queen of soul and hip-hop and will
soon have an international presence in the charts
with this great album.”

DIE ARZTE

This hard-rocking punk ban.l has been a near-per-
manent resident on the Ge-man cherts since its
breakthrough in the '80s. According to its lal-el, Hot
Action Records (distributed bv Universal), Die Arzte
has career sales of 13 million albums, with its lat-
est album “Bist of Die Arzte” going straigh: to No.
2in Germany, and staying in the charts for 20 weeks.
Theband tours regularly across Europe, Soutt Amer-
ica and Japan and has become stronglv linked with
Genmany’s anti-fascist movemrent, although band
member Bela Bstresses they’-e not tooserious. “We
do punk as fun party music, wit1absurd topizs such
as excessive alcohol consumntion or cynica -ironic
social criticism,” he says.

continu2d on >>p34

OLAF HEINE
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trade show
conference

popKOMM festival
plugintosuc

= essential. effective. global,
19-21 Sept. 2007

Berlin
Germany

Get access to the entire European Music Market
and increase your business

Figures 2006:

m Companies: 3562 (72 % international)

® Participants: 15,311

s Countries: 55

m Closed Deals: reported by 72% of all exhibitors and 41% of ali trade visitors
® Decision Makers: 77% of all participants

= Live Music Festival: 4 nights, over 400 acts, 26 countries, 30 clubs

m approx. 70.000 visitors

New in 2007:
m specicl Live Entertainment Area

Deadline for applications from trade visitors
qualifying for the Early Bird rate 15 June 2007 www.popkomm.com
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MAX RAABE

With his nostalgic '20s swing sound, Max Raabe has had major
success in Germany with his Palast Orchester since 1986, but
has also made inroads internationally, with rapturously re-
ceived concerts in New York (where he sold out Carnegie Hall},
Shanghai, Tokyo, Paris, Moscow, Rome and Los Angeles. “Ini-
tially the [American] fans were emigrants from Germany who
had had to leave their home country under the Nazis and re-
lived old memories in New York,” Raabe says. “But today,
when we appear in the U.S,, our fans are ordinary Ameri-
cans.” Latest album “Komm, Lass Uns Einen Kleinen Rumba
Tanzen” (WSM/Warner Music) was released in Germany,
Switzerland, Austria and Hungary last year, with a Japanese
release scheduled for April.

TOKIO HOTEL

This boy band is one of the most successful German-language
acts of recent years, with four No. 1 singles in Germany, Aus-
tria and Poland. Since 2005, Tokio Hotel has sold more than
2 million albums in Germany, Switzerland and Austria com-
bined, and became the first German-language act to make
the French top 20 with its debut album “Schrei” (Universal).
The follow-up, “Zimmer 483,” was released in February and
has sold more than 700,000 units across Germany, Switzer-
land and Austria in its first eight weeks, according to the label.
Tom Bohne, managing director of Universal's domestic de-
partment in Berlin, says, “Tokio Hotel is a German phenom-
enon and will conquer Europe after the big success in France.”
Plans are now afoot for the band to record in English, although
Bohne says no timetable has yet been decided.

WIR SIND HELLDEN

Now one of the most successful German groups, Wir Sind
Helden (We Are Heroes) was named after David Bowie’s hom-
age to Berlin, “Heroes.” Its first two albums, “Die Reklama-
tion” and “Von Hier An Blind” {EMI), are both certified
double-platinum (400,000 units) in Germany and the band
is now eyeing international success. “WSH has potential for
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European chart performance in the comingyears,” says Wal-
ter Holzbaur, managing director of Wintrup, the band’s pub-
lisher. The act has already recorded Japanese and French
versions of its songs, played two sold-out shows last year at
the Garage in London and has a new album slated for release
in May.

SEEED

This 11-member-strong reggae band was founded in 1998
and owes its breakthrough to Berlin: Its first hit, “Dickes B,”
was a declaration of love for the German capital. Since then,
Seeed has become a regular on the German charts, picking
up four consecutive gold records (100,000 units) and three
Echo Awards along the way. The band performed at the open-
ing ceremony of the 2006 soccer World Cup in Munich, ap-
pearing in front of a worldwide TV audience of 1.4 billion.
Seeed has also toured Africa, regularly records English ver-
sions of its songs and even gained a hit single, “Water-
pumpee,” in 2002 in Jamaica. But bassist Tobsen Cordes says
Seeed will remain true to its roots. “We are born in Berlin
and get all our emotions from the city,” he says, “That’s why
our albums are so successful.” oo
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Burgeoning Berlin Music Fair
Is An International Hub Of
Industry Activity

Despite a decline in record sales in recent years, the
German music industry can boast one significant
success story—the development of the Popkomm
music fair since it moved to Berlin in 2004.
According to the IFP], retail sales of all recorded
music have slumped by 17% since 2004, but in the
same time frame Popkomm has seen a 23% increase
in the number of exhibitors at the fairgrounds.
Popkomm managing director Dr. Ralf Kleinhenz
says, “The successful three-pronged approach applied since
2004--comprising a fair, a conference and a festival—has paid
off.” This year, Popkomm wiil again be held in Berlin Sept. 19-21.

With the motto “Music meets business,” last year’s Popkomm,
under the auspices of Kleinhenz and director Katja Bittner, man-
aged to sign up 817 exhibitors (up from 663 in 2004) from 55 dif-
ferent countries (up from 41) in 2006. Individual delegate num-
bers, while slightly down from 2004 levels, were still a healthy
15,311, Bittner attributes Popkomm’s continued success to its
strong international outlook, the enormous appeal of Berlin as
a venue following German reunification and the decision to focus
on trade visitors.

Twenty-six nations took their own “country pavilions” in
2006, providing a platform for iocal companies. Italy, Croa-
tia, Latvia, Lithuania, Scotland and Slovenia all took their first
pavilions last year, with Brazil following the likes of France
and Spain as the trade fair’s partner country. “The Brazilian
companies were able to generate considerable business at
Popkomm last year,” says Michel Nicolau, coordinator of the
Musica do Brasil export office.

The trade booths covered a floor area of more than 52,800
square feet. Bittner says, “Seventy-two percent
of the exhibitors and 41% of the [individual]
trade visitors reported that they had new
business in 2006.”

Philippa McEvoy is an international
strategy manager of music and pub-
lishing with the creative and media
exports unit of the United King-
dom’s London-based economic de-
velopment agency, U.K. Trade & In-
vestment. “It’s possible to gain an
excellent overview of the global mar-
ketplace here,” McEvoy says, “some-
thing which explains the high share of new
U.K. exhibitors.”

The majors in Germany also recognize Popkomm’s
promotional power. Hamburg-based Warner Music Group, Berlin-
based Universal Music and Munich-based Sony BMG all use Pop-
komm as a venue for international meetings. Last year, WMGiin-
vited retailers and distributors to product presentations featuring
such acts as James Blunt, Melanie C, My Chemical Romance and
Pat Metheny. Warner Music Germany/Switzerland/Austria chair-
man/CEO Bernd Dopp says, “Ninety-eight percent of the retail-
ers of relevance for us accepted our invitation.”

Universal Music Germany president/CEO Frank Briegmann
says, “Popkomm has further reinforced its reputation as a top-
class international communications platform for the music and
entertainment industry.”

Independent labels are also well-represented. “Small and in-
dependent companies account for the largest shares of Pop-
komm exhibitors,” Bittner says.

For the first time, Popkomm 2007 will host a business forum
for the live entertainment industry, while the Popkomm pro-
gram of evening live events has also continued to thrive. In 2006,
more than 2,000 artists from all over the world appeared, pro-
viding 600 hours of live music through 400 performances at
30 different clubs. Acts can register for the Popkomm 2007 fes-
tival at sonicbids.com until May 15. —Ws
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bodogMUSIC and Ca vin Ay-e present

Last year Calvi~ Ayre |zunched the larges: tattle of the
bands competizicn ever
and

competed in a rea ity television show, culminating in
one lucky band receiving a wor d wide

Now Calvin Ayr2's look rc for the hottes: unsignec act
in Europe and t1e UK!

RULAL 2 THEFTES

THE ULTIMATE EUROPEAN B TO FIND THE ULTIMATE

| UNSIGNED BAND

, aggnressive, hard-
working, talented, touch, selfgromoting, anc have the
unbeatable d=sire to let nothing stop you from

reaching the tcp.

SMUSIC

WWW.BODOGMUSIC.COM
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Rising Issues
And Artists In
Christian/Gospel
Genre Capture
Executive Focus
BY DEBORAH
EVANS PRICE

Though retail sales in
the Christian/gospel
music industry rose
last year while other
genres declined,
industry leaders
know the faith-based
music market is not
immune to the
problems plaguing
their mainstream
counterparts. As the
community prepares
to convene April 21-25
in Nashville for the
Gospel Music Assn.’s
annual GMA Music
Week and Dove
Awards, Billboard
asked several industry
leaders to share their
thoughts on the most
pressing issue facing
Christian/gospel
music in 2007. We also
asked them to identify
an act (in whom they
do not have a business
interest) that should
garner wider attention
in the year ahead.

| a
LARRY BLACKWELL

EMI Gospel VP/GM

Most pressing issue: “The continual process of understanding
the consumer. Consumer is king. As sales of physical CDs continue
to slide, labels and retailers are challenged to address reality. Our
music is available in the digital space, but the economics have yet
to level phvsical erosion.

“People still love great music and are willing to pay for it. In
this ever-changing environment we have to meet them where they
live—tap into focus groups, talk to the churches, ask your kids,
ask yourseif, hang out online. We must stay in tune with how con-
sumers find out about our artists, their ministry and their music.
It’s easy to say, ‘Make better music,” and [ believe we are, but we
and the artists must maximize their likeability factor directly with
the consuiner. ‘American Idol” has proven repeatedly the fans love
their idels and prove it by voting and purchasing product.
Artist to watch: “Kirk Franklin—TI call hiin ‘the pied piper.” His
message is universal, and his energy should be felt globally.”

CHARLES DORRIS

William Morris Agency senior VP

Most pressing issue: “As more and more artists tour each year,
the impact of any individual show or tour can become diluted.
Fifteen years ago it was news if a Christian show was comingto
town. Now, however, there are 50-100 advertised, ticketed Chris-
tian/gospel shows in most major cities on an annual basis. The

wWWW. americanradiohistorv.com
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demand for conceris is up, but it is incumbent upon the con-
cert promoter and artist to do all they can to utilize true grass-
roots marketing efforts to turn out a crowd.

“One pragmatic challenge that faces CCM [contemporary

Christian music] oriented tours is that the concert ticket price
lags way behind a similar tour in any other genre of music. How-
ever, the costs for touring and promoting is virtually the same,
thereby giving CCM promoeters far less gross income to wark
with than their secular counterparts. If a quality CCM show
plays in a theater or arena, there should be a corresponding abil-
ity to have a ticket price that will cover the overhead. The CCM
consumer will pay the same rate for a CCM CD as for any see-
ular CD but typically expects to see the CCM concert at 50%
lower ticket prices, even in the same arena or theater.”
Artist to watch: “Outside of the U.S.A. many of our
Christian/gospel artists are viewed as simply great live artists
and not given ‘second-class citizen’ status as they often are here
in the U.S.A. Though they are our artists, [ must say that News-
boys continue to tour dozens of shows internationally each year.
They have recently tcured China, played a rock festival in
Jerusalem and heavily tour Europe annually, as well as perform-
ing annually in Australia/New Zealand.

“{Also], in the last three years Michael W. Smith has focused
heavily on building his fan kase in Europe via touring. This is now
paying off handsomely. as he can sell thousands of concert tick-
ets in many major European cities.” continued on >>p38
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TERRY HEMMINGS

Provident Music Group president/CEO
Most pressing issue: “At this moment, the top of our list is the
development of new artists across multiple formats. New artists
provide a spark, energy and excitement that impacts the entire
category. We find that when we have a new artist break out, it
lifts interest and sales of existing artists and catalog.

“We need to open up new radio formats so that we can impact
a broader audience in terms of demographic, geographic and so-
ciographic profile. It’s very difficult to break through when we
are essentially a single format, with so much trying to get through
the pipeline.
Artist to watch: “I think we could see a major movement glob-
ally in the worship category. Chris Tomlin is the artist, outside
of our business realm, who I believe could be a part of leading
this. Worship has become more of a mainstream CCM thing in
the U.S., but it is also the universal sound of Christian music,
more readily accepted around the world.”

SUSAN RILEY

Word Entertainment senior VP of A&R and publishing

Most pressing issue: “As cliché as it sounds, the most pressing
issue that demands attention is still figuring out how to get our
artists paid for their music. Along with that, for us as a label to
continue to think creatively on how to adjust the business model
as the times change.”

Artist to watch: “Among the artists that we don’t currently work
with, T personally think Ayiesha Woods deserves more attention
in 2007. She seems to have the whole package as a Christian artist.”

JOHN STYLL

Gospel Music Assn. president

Most pressing issue: “The Christian/gospel industry faces is-
sues that are similar to the rest of the industry: the changing busi-
ness model at the labels, effectively monetizing the digital sector,

J-COAC)

curbing piracy and, of course, making music that people want.
These issues sit on top of a community that is already economi-
cally disadvantaged.

“Artists are unable to command ticket prices that similar artists
in other genres can charge, yet their expenses for transportation
and production are the same as any artist. And since most radio
airplay is on noncormnmercial stations, collections from the [per-
forming rights organizations] on behalf of songwriters and pub-
lishers are dramatically less than other genres. Part of the GMA’s
role as the industry’s trade association is to do all we can to miti-
gate these issues on behalf of our 4,000 members.”

Artist to watch: “It would be inappropriate for GMA to com-
ment on this.”

MICHAEL TURNER

Daywind Music Group director of marketing and promotions
Most pressing issue: “Even though it's been said a thousand
times, you've got to think out of the box. You never want to lose
your core audience, but you have to use different avenues to
reach that audience. Expand your market through radio,
Internet and other media outlets.

“For example, at Daywind we have two new groups,
Austin’s Bridge and Hope’s Call, and with these groups,
we are releasing radio singles to different formats.
Just recently we have had feature articles in Country
Weekly on two other artists, Kenny Bishop and Bar-
bara Fairchild.

“Do not be afraid to try new things. You never know.
There is no formula to selling music. Take that freedom
and go with it. The three fundamentals to successful market-
ing are being first, best or different. Being first has been done.
Being the bestis a matter of opinion. But being different can be
reinvented time and time again.”

Artist to watch: “Everlife. They never changed their values, be-
liefs or music: They just tried different paths that have taken
them to a whole new level.”

CINDY WILT

True Artist Management; manages Matthew West

Most pressing issue: “Even with all the changes in technology, I be-
lieve that content, the song, still drives people to buy. So my opinion
is that artist and writer development needs to be the pressing agenda
for 2007.

“This process often takes more time than record-release sched-

ules allow. The challenge is even greater as younger artists are being
signed who don't have the life experience to draw inspiration from,
and yet often their message must resonate with audiences well be-
yond their years. A greater focus on creative development will hope-
fully result in increased sales and artist longevity.”
Artist to watch:“On a road trip with my teenage nieces | first
heard Leeland’s ‘Sound of Melodies.” We listened to the CD over
and over. Song after song brought me to a place of worship that
no other music had done in a long time. [ took my nieces 1o see
Leeland play a youth conference, and they loved seeing their
peers onstage sharing their journey of faith. Leeland has a mes-
sage that transcends their peer group, which [ attribute in part
to their years of artist development. [ am looking forward to their
sophomore release.” .o
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Awards Are
Highlight Of Gospel
Music Week

Each year the Gospel Music Assn.’s (GMA) Music
Week festivities conclude with the Dove Awards.
Natalie Grant, Brian Littrell and Donnie McClurkin
will host the 38th annual awards presentation
April 25 at Nashville’s Grand Ole Opry House.

Chris Tomlin leads the field of nominees with
nods in nine categories, including male vocalist
and artist of the year. Jars of Clay earned six nom-
inations, among them group and artist of the year.
The Crabb Family received five nominations, as
did newcomer Aaron Shust. Casting Crowns, Stel-
lar Kart, Israel Houghton and Leeland each re-
ceived four nominations.

“This year’s nominees reflect a continuing
‘changing of the guard,’ ” GMA president John

Styll says. “Fewer and fewer ‘legacy’
artists are receiving nominations as

a new generation of artists has

quickly leaped to the forefront.

We plan to produce a show

that will reflect the amazing

talent and diversity that exists
in the Christian/gospel music
community.”

The seven acts competing in
the artist of the year category re-
flect the industry’s diversity. Nomi-
nees range from the Southern gospel com-
munity’s Crabb Family to rockers like Third
Day and Jars of Clay to worship leader Tom-
lin. Casting Crowns, tobyMac and Stellar Kart
round out the category.

Produced by Steve Gilreath Television, the
Doves will air in syndication during May. Central
City Productions of Chicago is handling first-run
syndication. Chicago, Philadelphia, San Fran-
cisco, Atlanta, Cleveland, New Orleans, Nashville
and Washington, D.C., are among the cities that
have already signed on to broadcast the awards.
Following syndication, the Gospel Music Channel
will host the show’s cable premiere.

—Deborah Evans Price
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JCTV is America’s only faith-based entertainment network
specially created for savvy, spiritually-mindec teens {
and twenty-somethings. But in our case, faith-based HE f
doesn’t mean old-fashioned. i

ICTV’s gr‘ogranming schedule offers variety — including
original and exclusive reality shows, talk shows, extreme
sports and comedy. Our featured concerts and music videos
cover the full spectrum of today’s music — alternative, hip
hop, urban, rap, rock — you name it.

In a world filled with questions, we’re trying ;_ :
to offer answers — answers that can change _ .
lives fc~ good, forever. HE A '

After 15 years of creat ng insplrational my
is saying goodbye. Watch their final
Honolulu only on JCV. Visit jctv.org for more'inf

4 A . B | JCTV, The next gneration of faith-based television.
y DR

www.jetv.org A NIBININETWORK

oy TMGs an A+ studio. . .
S ightup there with Abbey Road”

TNIC Studio. World class produstion. Down iome style. ~

Whether you need a full recording
project or a one player/songwriter
demo, we can help. Bring your own
musicians—or use our talented and
versatile “first call” players.

We like indie bands, and offer creative
solutions for just about any budget.
And we’ll work with any style of music, :
sound projects or voice recordings, as long as they’re Christian. No secular projects here.

TNC Recording Studia

44 Music Village Blvd Hendersonville, TN 37075

“You couldni’ find a better staff. you couldn’t find better
Pre-amFs. better microphones. better equipment. I+'s an A+ 7Y f
studio. I've worked from little garage band studios to Abbey o
Road in London. And I'm telling you, this one is right up % ¥
there with Abbey Road.” &

*Wayne Haun

Producer/songwriter with 45 Dove Award nominations mrlnlty ﬁlu 5[[ @lt? WWW.tmcmmrdingStlldlﬂ.Cﬂm
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FOR BOOKING: Contact

amela Greene at 615-826-3540 or poreene@thn.org
R
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— DJ Drama’s Drama
— Four Days at SXSW

— And Britney
Stands Up Ne Yo

- SIXTY
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A Little Bit
Country,

A Little Bit
Rock’n’Roll

Bon Jovi Courts Nashville
Again With New Album

NASHVILLE—For the last few months, there’s been a buzz
around Music Row that Bon Jovi’s next album would be a coun-
try record. Some folks were skeptical and others ready to cele-
brate. Afterall, Bon Jovi made history last year when “Who Says
You Can’t Go Home” with Sugarland’s Jennifer Nettles soared
1o No. 1 on Billboard’s Hot Country Songs chart, making them
the first non-country act to hit that summit in decades.

Will history repeat itself? The new single, “Make a Memory,
which previews the band’s June 19 Island/Mercury Nashville
release “Lost Highway,” debuted at No. 39 and was the ot Shot
Debut on Hot Country Songs in the April 7 issue. [t was also re-
leased to adult top 40 and will later go to mainstream top 40.

The week of March 19, there were 185,000 streams of the sin-
gle from the band’s Web site. There’s obviously a lot of interest
in the band’s latest artistic direction, yet Jon Bon Joviis quick to
clarify that “Lost Highway” is not a country album but a “Bon
Jovi record influenced by Nashville.

“History has proven that country radio is loyal to artists who
have success and stay with them,” Island Records president/Is-
Jand Def Jam Music Group COO Steve Bartels says. “To have last
year’s historic No. 1 was an amazingachievement, however, Jon
and the band have shown that they had no intention of that being
a one-off. The song is already off to a solid start at the format.

Six of the tracks were produced by John Shanks, and six by
Nashville’s Dann Huff, known for his work with Rascal Flatts
and Keith Urban. Bon Jovi also tapped further into the Nashville
creative community, co-writing with Hillary Lindsey, Gordie
Sampson and Brett James and recording duets with Big & Rich
and LeAnn Rimes. The result is a collection of songs that strike
a perfect balance—rock enough to appeal to longtime Bon Jovi
fans, yet with a Nashville flavor that should satisfy country fans
who loved “Who Says You Can’t Go Home.”

“The line is so blurred between new country and [adult
top 40], it wasn’t a difficult leap,” Bon Jovi says. “We had to
just make sure we weren’t patronizing the true country for-
mat. Could you have imagined me walking into an award
show where 15 or 25 other artists are and saying, ‘Howdy,
y’all,” with straw in my teeth and a cowboy hat on? | would

WAYNE’S WORLD
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have expecled them to run me out of Dodge.

Bon Jovi has been visiting Nashville regularly since in 1991
and says the city’s creative community inspires him. “If you
would have asked me at the end of the tour last August to doa
record in September, | would have said, ‘Not for all the tea in
China. I don’thave anything to say,” ” he says. “l didn’t like what
I heard on the top 40.  had nothing in common with any of that
stuff. But when I listened to Keith Urban, Gary Allen and Big &
Rich, T heard the same kind of stories I’d been writing for 25
years. | thought, ‘I get it: Write a record, go back to your story-
telling days and say something about yourself.’

As aresult, much of “Lost Highway” reflects some of the tur-

moil band members were facing. “I was watching my friend
going through a very painful divorce and his father had stage
four cancer,” Bon Jovi says of guitarist/songwriting partner
Richie Sainbora. “We were dealing with a lot. Dave [Bryan], my
keyboard player, was going through a terrible divorce at the same
time. So it was all around me. That's how I got the idea for “Whole
Lot of Leavin’.”

“Until We're Not Strangers” is a sultry duet with Rimes. “I
wanted somebody with a strong voice who could pull it off dra-
matically because | knew it was a dramatic lyric,” Bon Jovi says.
“I didn’t want a young girl that couldn’t provide the sexuality in
the lyric. She has a seasoned voice. She may be a young woman,
but she’s been around for a long time and she knows how to
translate a lyric.”

Among the more upbeat fare on the record is the title track,

www.americanradiohistorv.com

TANK’S A LOT

BRAZEN BANDA
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which is featured in the John Travolta motorcycle comedy “Wild
Hegs.” “We Got It Going On” is a duet with Big & Rich -hatis
servingas the theme song for the Arena Football League season
on ESPN, while the catchy “I Love This Town” celebrates the
frontman’s enthusiasm for Nashville

“A lot of the songs on this record fit our format,” Universal
Music Group Nashville chairman Luke Lewis says of the album,
which will be worked by Universal’s Nashville and New York of-
fices. “There’s no question that a lot of the country audience
grew up on Bon Jovi. It feels like a pretty natural fit. If the coun-
tryaudience is leaning towards females in [the] 25-54 [age bracket],
there’s a whole lot of thein that grew up on Bon Jovi music.”

Island Def Jam senior VP of marketing Adam Lowenberg says
the new album’s visibility will be boosted by key TV appearances:
April 16 in Nashville at the CMT Awards, May 1 on “American
Idol” and June 19 on “Today.” Bon Jovi says there are also plans
fos the band to tape an “MTV Unplugged” that will air simulta-
neously on CMT, MTVand VH1.

Though there aren’t any plans for a major tour. Bon Jovi says
the band will play select dates, among them the Frontier Days
festival in Cheyenne, Wyo., and the new O2 arena in London.

Already, Bon Jovi served as keynote speaker for this year’s
Country Radio Seminar in Nashville and the band played a
special show to give country programmers a taste of the new
music. “We’re very respectful of it,” Bon Jovi says of the coun-
try format. “All [ can ask for is, ‘Give us a chance and don't
jusdge the book by its cover.” ”
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>>>‘DADDY’
KNOWS BEST
Country superstar Toby
Keith will release his
second album for his
own Show Dog Nashville
label, “Big Dog Daddy,”
June 12, First single
“High Maintenance
Woman” is already No. 8
on Billboard’s Hot
Country Songs chart. In
a first, Keith produced
“Big Dog Daddy”
himself. The album will
include such songs as
“Love Me If You Can,”
“Get My Drink On” the
title cut and the Fred
Eaglesmith-penned
“White Rose.”

>>>NEW
NATASHA

U.K. pop vocalist
Natasha Bedingfield will
return in August with
her second Epic album,
“N.B.” The set, due April
16 internationally, is led
by first single “I Wanna
Have Your Babies.”
Among the album’s
contributors are
producer Mike Elizondo,
MaroonS vocalist Adam
Levine (on “Say it
Again”), rapper Eve (on
“No More What ifs”) and
such producers as Nate
“Danja” Hills (“Not
Giving Up”).

>>>{T’S SO ‘EASY’
Veteran aiternative rock
trio Buffalo Tom wili
break a nine-year hiatus
from the studio with the
Juiy 10 release of “Three
Easy Pieces.” The 13-
track set will be released
on Danny Goldberg’s
new label, Ammal,
through New West. It’s
also Buffalo Tom'’s first
new album since 1998’s
“Smitten.”

>>>CLASSICAL
JAZZ

Wilco drummer Glenn
Kotche has completed
“Anomaly,” a 23-minute
piece for the Kronos
Quartet that will
premiere in October in
San Francisco. The
seven-movement
composition came to life
when Kronos member
David Harrington
approached Kotche
after the 2006 release
of the latter’s latest solo
album, “Mobile.” “I
really dug in and spent a
lot of time, because I've
never written outside of
percussion before,”
Kotche says.

Beatbox

KERRI MASON kmason@billboard.com

Diamonds

Are Forever

Dance Tour’s Unlikely
Pairing Hits The Right Notes

It was an unlikely pairing, but
it won the support of an un-
likely new dance music ally.

DJ John Digweed and pro-
duction/performance duo
Mstrkrft hit the road together
in March for a 19-city North
American tour. For insiders, it
made sense. They're both
booked by New York-based
agency TCA.

But for fans, the combo
was a bit odd. Digweed is a
traditional DJ who pioneered
the progressive house sound;
Mstrkrft makes punky electro
with a cheeky hip-hop aes-
thetic. Leader Jesse F. Keeler
(who also fronted indie band
Death From Above 1979)
even named the tour Dia-
monds ’07, and picked a
growling, bling-grilled mouth

But that’s precisely what
Urge, MTV’s young download
service and an official Dia-
monds sponsor, liked about
it. “There are not a lot of tours
that hit relatively big venues
in this genre,” says Michael
Bloom, VP of digital music for
MTV Networks’ Music Group
and Urge GM. “Plus, these two
artists really hit two different
audiences.”

True, if you're a subcate-
gory-obsessed true electronic
believer, not a wide-scope po-
tential iTunes competitor. But
Urge would like to think it fits
both classifications. “We’ve
got a lot of fantastic brands
across MTV, but we decided to
launch a new parent brand that
could carry the demoioad of a
broader sweep and could

MSTRKRFT

“For us, jazz and Latin and
electronic are as important as
rock, pop and hip-hop. We're
showing love to agenre that’s
not in a sweet spot of what
music services usually do.”
With Urge’s media and
monetary support, Diamonds
kicked off March 1in Portland,
Ore., and finished March 31at
New York’s Pacha. And ac-
cording to Keeler, the cou-
pling wasn’t so odd after all.
“Digweed played way harder
than any of us expected,” he
says. “He made me a CD—
‘Some tracks | thought you
might like, Jesse’—and the
last track was by Guns ‘N’
Bombs [a hard-tech Los An-
geles duo whose MySpace
tag line is “all bangers, no
mash”]. | said to him, ‘Did you

city, those guys were actually
on the back of the bus?’
Urge will continue to back
dance events, including an
upcoming performance by
U.K. rave band Klaxons. The
service also has exclusive dig-
ital distribution deals with Ed
Banger and Carl Craig’s
Planet E, two tiny hipster-
favorite electronic labels.

WINEHOUSE, DANCEFLOOR:
She’s an unlikely disco diva,
but newcomer Amy Wine-
house has already captivated
the dance world with her
honeyed rasp and down-in-it
lyrics. “Rehab,” off her uni-
versally lauded stateside
debut “Back to Black” (Uni-
versal Republic), got subtle
remixes from Desert Eagle

funky) and indie act Hot Chip
(mod, pianoless and pared-
down). In the United King-
dom, Steve Mac of produc-
tion team Rhythm Masters
turned in a fittingly dark re-
vamp of the album’s title
track that’s already being
trumpeted by tastemaking
BBC radio DJ Pete Tong. it's
aggressive, club-ready and
ready for release in America.

And at designer Patricia
Field’s February birthday
bash at New York club Cielo,
JoJo America of the Ones
(the trio that cracked the Hot
Dance Club Play top five in
2002 with “Flawless”) per-
formed “Rehab” in drag for
Field and her fabulous folliow-
ers. With such a tribute, can
iconic dance status for Wine-

Written by Jonathan Cohen.

as its logo.

cross all genres,” Bloom says.

know when we were in this

(uptempo,

shuffling and

house be far behind? eoe
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Trance DJ Branches Out

==-"-

Tiésto Building Diverse Audience With New Ultra Album

A wax statue at Madame Tussaud’s. A
memorabilia case at the Hard Rock
Hotel in Las Vegas. Playing fora crowd
of 200,000 on a beach in Brazil. Closing
this year’s Coachella festival after the
Red Hot Chili Peppers. Selling out two
25,000-ticket Amsterdam shows in less
than two hours.

It soundslike the résumé of a classic
rock band or a red-hot pop star. But it
actually belongs lo a DJ/producer: Dutch
phenomenon Tiésto.

The 38-year-old, who looks more like

a gangly teenager, is breaking the usual
rules of dance music, which dictate ob-
scurity at the worst and a career spent
bubbling just beneath the mainstream
surface at the best. Because in addition
to moving units, packing venues and
maintaining fan loyalty, he's become a
sellable commodity. The trance D] has
his own line of Reebok RBK shoes and
was recently tapped by Microsoft to launch
its new Vista operating system for the
Dutch market, placing him on par with
Robbie Williams, who performed a sim-
ilar duty in the United Kingdom.

“I think my music is accessible to all
kinds of music lovers,” the personable

4 jocksays. “It'seasytoblendintoall kinds

of events, and I flirt with different styles,
such as rock and classical.”

It's that accessibility and willingness
to shape-shift that has won Tiésto fans
worldwide and that call from Microsoft.
“Since musicis an important feature of
Vista, Microsoft was looking for a Dutch
artist with international status to launch
itin the Netherlands,” says Maurice Ver-
schueren of Prime Time Management,
who represents Tiésto globally. “They
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approached us.”

The partnership included a Vista ap-
plication built especially for Tiésto,
which was downloaded from his Web
site more than a thousand times a day
during its first week of availability. A
Tiésto toolbar of sorts, the plug-in al-
lows fans to keep up with the D} in real-
time and get live alerts on gigs,
appearances and new music. Tiésto in-
troduced the application at the Jan. 29
Vista launch event in Amsterdam.

While Tiésto is at his biggest outside
America, he’s still the most successful
dance artist in the United States. “I
think his music is almost hypnotic,”
says Patrick Moxey, president of Tiésto’s
U.S. label, Ultra Records. “He strikes a
chord with middle America, college kids
and frat boys, as well as the usual urban
cool clubgoer.”

His last three full-length releases
cracked the 70,000-unit mark, and 2003
double-CD compilation “Nyana” (Nett-
werk) recently hit 87,000, according to
Nielsen SoundScan.

The new “Elements of Life,” out April
10 via Ultra, captures the drama of the

live Tiésto experience, which is “like
being hit with a steamroller,” Moxey
says. “It puts you into a zone and takes
you to another place.”

With polished collaborators, simple
but hooky melodies and velvety synth
sounds, “Elements” is like a rock opera
without guitars. There are pretty pop
moments (“Everything” featuring Mo-
torcycle singer Jes), freight train instru-
mentals (“Carpe Noctum”), quirky
ballads (“In the Dark”) and emotive cries
for help (“Break My Fall” with popular
producer and underrated singer BT on
vocals), all of which could find favor with
nondance fans.

Which is, of course, the goal. “Elec-
tronic music isn’t that big yet in
America,” Verschueren says with a sense
of inevitability. “It's hard fora D] to break
ground and become familiar in the
mainstream music circuit.”

But if anyone can do it, it’s Tiésto.
“I don’t think [other dance artists’]
music grabs quite like Tiésto’s does,”
Moxey says. “There’s something
about him thatinspires people to buy
his albums.” aon
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SUNNY ‘WEATHER’

Fountains Of Wayne Follows

Breakthrough Hit With Hook-Heavy New Disc

Thanks to “Stacy’s Mom,” Fountains of Wayne
had it goin’ on in 2003 and 2004.

That's still the case in 2007, as the New York-
based group’s fifth album, “Traffic and
Weather” (Virgin), debuts at No. 97 this week
on The Billboard 200.

“We don’t really think about that too much,”
says Adam Schlesinger, who formed Fountains
of Wayne in 1996 with former college classmate
Chris Collingwood. “Obviously whenever you're
signed to a major label, they’re hoping you can
give them something they're going to make
some money off of.

“But we just approached it the same way that
we always have, which is trying to write stuff
we like. That's really all you can do.”

The success of the cheery and cheeky
“Stacy’s Mom” certainly hangs over “Traffic
and Weather,” however. The song, from the
band’s “Welcome Interstate Managers” album,
soared high on the top 40 and adult top 40
charts, peaking at No. 21 on The Billboard Hot
100. It also led to two Grammy Award nomi-
nations—including an inexplicable best new
artist nod.

Capitol Records Group senior VP of market-
ing Amani Duncan says the band and Virgin
realize it will be hard to repeat the unexpected
breakthrough.

“They superseded their core with that
record,” Duncan says. “You can’t assume that
audience will still be there. The consumer isa
very fickle person, especially in this climate
today. There are no guarantees.”

With thatin mind, Duncan says Virgin plans
to superserve the band’s fan base but not nec-
essarily give up the “Stacy’s Mom” converts.
The label is using the song to open TV com-
mercials advertising “Traffic and Weather” as
away to hook fans’ attention for the new music.

The TV ads will air on a broad spectrum of
outlets, ranging from MTV and VH1 to Bravo,
Spike TV, Fuse and even network daytime
schedules. Duncan says the label will also de-
ploy an intensive Internet campaign, with ag-
gressive bannering on appropriate sites and
third-party marketing. The label is tying in “Traf-

FOUNTAINS OF WAYNE

fic and Weather” promotions to the Hugh
Grant/Drew Barrymore film “Music and
Lyrics,” for which Schlesinger wrote and pro-
duced three songs. A video for the first single,
“Someone to Love,” is being shot this month.

The group begins a slate of shows this month,
which will include performances at the
Coachella and Bonnaroo festivals. In addition,
the band will perform April 20 at the Apple re-
tail store in New York’s SoHo district, which
will be filmed, recorded and distributed.

“I think this is going to keep us pretty busy
for a while,” says Schlesinger, who produced
“Trafficand Weather” after releasing an album
with his first band, Ivy, and producing Big City
Rock’s self-titled debut.

Schlesinger and Collingwood began work-
ing on new songs in December 2005 and spent
most of the first half of 2006 recording “Traffic
and Weather.” “Rather than just blocking out
a couple months to make a record, we do it in
little spurts and work on a couple songs at a
time,” Schlesinger says. “That way it maybe
doesn’t seem so daunting.”

The album’s 14 songs maintain the polished,
hook-heavy songcraft of its predecessors, with
plenty of humor, pop culture references and a
loose theme of travel and transportation—re-
flected by such song titles as “ '92 Subaru,”
“Michuael and Heather at the Baggage Claim,”
“1-95” and “Seatbacks and Tray Tables.” “Traf-
fic and Weather” features guest appearances
by former Smashing Pumpkins guitarist James
Iha (Schlesinger's partner in a New York record-
ing studio), former Hole and Smashing Pump-
kins bassist Melissa Auf Der Maur and the
Candy Butchers’ Mike Vicla.

“We wanted to keep it focused on the sound
ofa band sort of playing together,” Schiesinger
says. “l think [guitarist] Jody [Porter’s] and
[drummer] Brian [Young's] contributions on
this album are really important. When we
started, it was just a duo. But now that we've all
been playing together for 10 years, I think the
sound of the band has increasingly become de-
fined by all four of us, which has been a really
nice part of our evolution.” .ee
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Superstar Friends
Bring Boseé
Breakthrough

Veteran Spanish Artist Gets Lift From Stipe, Shakira

Warner Music Spain international exploitation
manager Adriana Gonzalez reckons Miguel
Bosé’s long-awaited U.S. breakthrough album
is “possibly the most ambitious projectin the
history of Spanish music.”

The album is “Papito,” on which the Warner/
Chappell-published singer/songwriter reworks
highlights from his 30-year recording career as
duets with 15 fellow Latin artists plus RE.M.’s
Michael Stipe.

The Spanish-tanguage set appeared March
20 in Spain, followed by a March 21U.S./Latin-
American release. It shot to No. 6 on Billzoard’s
Top Latin Albums chart, entering at No.1on
Spain’s Media Control chart and Mexico's Am-
profon sales listing.

Gonzalez says Bosé travelled 50,000 miles
while recording “Papito” in four countries with
partners including Shakira, Ricky Martin, Laura
Pausini and Alejandro Sanz.

In Spain Bosé is regularly compared to
David Bowie—albeit more because of asexu-
ally ambiguous image than because of any
shared musical style.

He begins a Spanish tour May 5, running
through September. The singer’s international
booking agent Sebastian Ducamp at Madrid-
based management/booking firm RLM says
Latin America and U.S. dates will follow in Oc-
tober. Ducamp declares himself “thrilled at
this breakthroughinthe U.S,, after many years
of success. in Mexico and elsewhere.”

—Howell Llewellyn

KITE FLIES: It was déja vu last year when Scot-
tish singer/songwriter Steven Lindsay signed
to Chrysalis Group’s Echo imprint. Handing
him the pen was Chrysalis Music CEO Jeremy
Lascelles—who 20 years earlier gave Lindsay’s
former band the Big Dish its first record deal.

Back then, Lascelles was Virgin's UK. A&R
manager; although the rock/pop bard’s only
U.K. success came after moving to East West
for its top 50 third album, “Satellites” (1991).
Shortly after, the band broke up. Frontman
Lindsay performed only sporadically for the
next decade but returned in 2005 with his solo
debut, “Exit Music,” onindie Seminal Records,
drawing glowing U.K. press reviews.

“I've known Steven for along time, but hadn’t
heard anything from him until ‘Exit Music,’ ”
Lascelles says. “l loved it and immediately got
in contact to sign his publishing. When he
started on the follow-up, I signad himfor Echo.”

New album “Kite” gets a U.K. release May
28, as does the lead single, a cover of the Pix-
ies’ “Monkey Gone to Heaven.” Internationally,
Lascelles says he wants “to buiid the story coun-
try by country. Over the summer, I'll be look-
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ing to do something in Europe and the U.S.”
Lascelles says marketing will initially focus
on press positioning/word-of-mouth, before
live work kicks in. “It will be difficult for this
record to work live without putting together a
big production,” he says. —Steve Adams

ILLEGAL SMILE: Universal labels internation-
ally are lining up to release Belgian jazz pianist
Jef Neve’s major label debut.

“The album has been extremely well-
received,” Universal Music Belgium managing
director Dirk De Clippeleir says, “even in coun-
tries where, traditionally, Belgian artists are
hard to release. That’s exceptional.”

The 30-year-old musician’s trio attracted
domestic and international critical acclaim
with two albums for Belgian independent Con-
tour, “Blue Saga”(2003) and “It’s Gone”
(2004). Universal released third album “No-
body Is lllegal” last November in Belgium. It
has shipped more than 4,000 units domesti-
cally, the label says, well above the 1,500 ex-
pected for leading jazz titles. The set also spent
11 weeks on Flanders’ Ultratop chart.

A March 19 U.K. release preceded the al-
bum’s appearance April 10 in Canada. A U.S. re-
lease is planned for May 15 and De Clippeleir
says a total of 14 international affiliates are is-
suing the album.

He suggests that Neve’s musical skills and
winning personality helped swing those
commitments.

“We never planned to sign a jazz artist in
Belgium,” he says, “because we receive a
steady flow of Verve/Impulse releases—but
[Neve] knows how to convey his message.”

Neve wrote or co-wrote all of the album’s
1 tracks, but is as yet self-published. He is
booked and managed by Brussels-based
Jazztronaut. —Marc Maes
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It has been quite a year for singer/songwriter Melissa Etheridge. At the behest of for-
mer VP Al Gore, she wrote the song “I Need to Wake Up” for his film “An Inconvenient
Truth.” At the time, Etheridge said she wrote the song with no other purpose than to ex-
press her fear of and heartache about global warming—and how it does and will affect
the earth. Her song has now become an anthem of change. Etheridge took home an
Academy Award for best original song in a motion picture, while “An Inconvenient
Truth” took top honors in the best documentary feature category. Come July 7, Etheridge
will lend her voice to Live Earth, Gore’s seven-continent concert to raise awareness for
what he has coined SOS, Save Our Selves: A Campaign for a Climate in Crisis.

Etheridge has also kept busy in her personal life. She and partner Tammy Lynne are
proud new parents of twins. In her spare time, Etheridge is putting the finishing touches
on her first studio album in three years, which is scheduled for a fourth-quarter re-
lease. She hopes to tour next summer—yes, with the whole family in tow.

On April 18, Etheridge will be honored with the prestigious ASCAP Founders Award
during the 24th annual ASCAP Pop Music Awards at the Kodak Theatre in Los Ange-
les. The award ceremony is part of ASCAP’s “| Create Music Week” to celebrate song-
writers and music-makers. Other festivities surrounding this event include the 22nd
annual ASCAP Film & Television Music Awards honorind composer Marc Shaiman, and
the second annual ASCAP “I Create Music” Expo, a three-day national conference ded-
icated to songwriting and composing, at the Hollywood Renaissance Hotel. Etheridge
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R&B Is In
A T'he ‘House’

in-Demand Writer Launches Production Company

Having written for Usher,
Faith Evans, Joe and Chris
Brown, among others, Ado-
nis Shropshire finds himself
in the big house.

Big House Entertainment,
that is. It’s the moniker of the
songwriter/producer’s Atlanta-
based production company. [t's
alsothe home of Melrose, a fe-
male R&B trio that Shropshire
is grooming. Though he says
the group has a couple of of-
fers on the table, he and the
ladies, who hail from Atlanta,
Los Angeles and Indiana, aren’t
ready to make a deal just yet.

“We're taking our time to
make sure we do the best we
can,” says Shropshire, who
also goes by the handle A.D.
“This will be the first act I put
outunder my moniker.  don’t
want it to be wack.”

Which is how Shropshire
has been approaching his ca-

reer—building slowly and
steadily into a force people
should keep their ears on. That
MO echoes the progression of
Shropshire’s frequent writing
muse and mentor Bryan-
Michael Cox (Mary J. Blige’s
“The Breakthrough”).

The pair’s creative relation-
ship dates back to 1999, when
they collaborated on songs for
former Motown artist Latif.
Since 2004, the two have
racked up co-writing credits
on albums by Brown, Danity
Kane, Lioyd, Marques Hous-
ton, Sammie and Nicole
Scherzinger from the Pussy-
cat Dolls. Futurewise, the
duo’s docket lists Brown’s up-
coming sophomore set, Usher,
Michael Jackson (with Teddy
Riley) and Celine Dion.

Shropshire, who grew up in
Chattanooga, Tenn., began
writing at 15. His first formal

crediton his own was Jennifer
Lopez’s “Walking on Sun-
shine,” which resulted in his
signing with Bad Boy. Other
Shropshire credits include P.
Diddy (“I Need a Girl, Parts
One and Two”), Beyoncé
(“Summertime”), Usher (“My
Boo”) and Ciara (“And I”).

Another Shropshire credit
is coming soon: Lil’ Wayne
and Enrique lglesias with
“Push.

Shropshire is also eyeing
more movie music projects,
having worked on the sound-
tracks to “The Fighting Temp-
tations,” “Step Up” and “Bad
Boys 11.” In the midst of
recording with Brown, Shrop-
shire and Cox did two songs
for “This Christmas.” Due
later this year, the film fea-
tures Brown, Regina King
and Mekhi Phifer.

Whatever the project, it’s

Il By GAIL MITCHELL

recently caught up with Billboard to talk about her post-Oscar life.

How has winning an Oscar affected your work?
[ was recording my new album in between re-
hearsing for the Oscars. So I would record for
seven hours, go and rehearse for the Oscars,
and then come back and record. When I won
the Oscar, it was a huge honor. It was like a
sign saying, “You're doing the right thing.”

Inthe 1960s and early *70s, artists were not
afraid to speak their political mind in their
music. Might this become the norm again?
I think we are done making music just for
commerce sake. [ think the days of bringing
a consciousness back to the music business
1S upon us now.

Did surviving breast cancer change your
worldview?

Yes. It's like T have nothing to lose, so why not
have amazing positive things to think?

How does the new album differ from
past releases?

1t's the same as my other albums, in that
all my albums have been a biographical
stamp of my life at that time—my thoughts,
my memories, my hopes, dreams, plans and
pains in my life. Each album was a little
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journey. When I was on chemotherapy, |
listened to all my albums back to back. It
was therapy for me. I realized what I had
been saying to myself in my music—the
things that I would put down that | wouldn’t
think consciously, but I would think sub-
consciously. When | started creating this
album | asked myself, “What [would hap-
pen] if I create from a subconscious level
consciously?” There are very personal
things on the album, including one of the
greatest love songs [ have ever written.
These songs are 100% truthful about me
and how I am feeling.

When did you start writing the songs?

I started writing at the beginning of 2006. 1
went out to Malibu [Calif.] with my band, and
we lived out there and recorded the albuin.

What does the ASCAP Founders Award
mean to you?

I have never had an honor like this where folks
get up and pay tribute. It makes me feel like
I’'mold, but as long as everyone knows I'm at
a halfway point, then it’s good. I have been on
the other side. I have paid tribute to many
artists, so it is a big honor. oue

TANK’S FOR
LISTENING

New Hit Revives Interest
In R&B Artist

Shooting up out of nowhere, Tank’s single
“Please Don’t Go” is his first major R&B hitin
six years. It’s also shaping up to be the
biggest single of his career.

Needless to say, Tank is excited. On the
phone from Atlanta during his run in the
stage play “Men, Money and Gold Diggers,”
he summed up his feelings in eight words,
“I'm like a kid in a candy store.”

Tank initially bulldozed his way into the R&B
top 10in 2001 with the sensual ballad “Maybe
| Deserve.” Peaking at No. 7 on the Hot
R&B/Hip-Hop Songs chart and No. 38 on The
Billboard Hot 100, the song propelled Tank’s
first album, “Force of Nature,” to a No.1debut
on Top R&B/Hip-Hop Albums. The set has sold
775,000 units in the United States, according
to Nielsen SoundScan.

“One Man” arrived the following vear.

www.americamradiohistorv.com

Though it peaked at No. 4 on Top R&B/Hip-
Hop Albums and No. 20 on The Billboard 200,
sales fell off to 246,000 units. Tank’s highest-
ranking R&B single from that project was the
title track at No. 25.

|
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all about connecting for
Shropshire. “What | love
most about songwriting is
being able to touch the per-
son in Arkansas and Japanin
the same way,” he says.

SOULFUL BOOST: Shoulda
bright orange newsletter pop
across your desk, pay atten-
tion. [t's anew tool in the indie

=1

SHROPSHIRE

urban adult soul arsenal.
Designed to strengthen the
networking relationship
among indie labels, indie artists
and indie retailers, Orange Soul
Sheet (orangesoul @earth-
link.net) comes out the firstand
the 15th each month. The mix
of commentary, retailer pro-
files, news and artist spotlights
is the brainchild of publisher

Kevin Harewood who by day
heads the Brooklyn, N.Y.-
based production/marketing/
distribution company EDclec-
TicEntertainment.

BATTER UP: Can baseballer
Jimmy Rollins duplicate his
long-running hitting streak
within the music arena? The
Philadelphia Phillies shortstop
is betting he can with the
launch of Rollins Entertain-
ment and the label Bay
Slugga’s Inc.

The label—a nod to Rollins’
Oakland, Calif., roots—is also
in partnership with Bigg
Swoop and Bright Riley of Eye-
con Music Group and will be
distributed by Universal Music
Group via Fontana/Eyecon.

Initial releases by R&B
artist Sergio and rap group
the League are due in the
second and third quarters of
2007. Working the boards
behind the League will be
veteran producer Mannie
Fresh and mixologist Leslie
Braithwaite. one
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That is, until now. “Please Don’t Go,” a bal-
lad about love, trust and stepping outon a re-
lationship,” comes in this week at No. 12 onthe
Hot R&B/Hip-Hop Songs chart.

As for why the song is clicking, Tank says it’s
just a “typical Tank record” that relates to both
sexes. “it’s not strictly a woman’s song where
the guys have to catch on,” the Milwaukee-
born singer/songwriter says. Laughing when
asked what personal experience triggered the
song, he says only, “l took a situation and went
general with it. The song says what guys wish
they could say or had said, while women are
saying, ‘That’s right, listen to him?” ”

At R&B/hip-hop WKKYV Milwaukee, where
“Please Don’t Go” has been in power rotation
since before Christmas, PD Bailey Coleman
underscores Tank’s assessment. “Listeners
love it. Men are telling their wives to listen and
vice versa. The song speaks to real-life situa-
tions that happen all the time.”

The single’s popularity bodes well for Tank’s
third album, the aptly titled “Sex, Love & Pain.”
The Good Game/Blackground/Universal Mo-
town release is slated for mid-May. A small
group of fellow producers, including the Un-
derdogs and Lil Jon, lent their skills. Crooning
shippets of Motown songs, Tank describes the
album as the “R&B | remember with Marvin
[Gaye] and Smokey [Robinson]. ‘Let me cel-
ebrate my woman, let’s cruise, I'm sorry, tell

her ske did me dirty’. . . This album goes back
to what R&B is supposed to talk about.”

Given the album’s traditional R&B slant and
Tank’s long chart absence, Blackground exec-
utive VP Jomo Hankerson says the label opted
to start the record at adult R&B despite the
singer’s young age. The strategy is paying off,
as the cutis No. 4 on that chart. it debuted at
No. 95 four weeks ago on the Hot 100 and has
since risen to No. 92.

“That’s why we took that approach,” Han-
kerson says. “He’s basically a new artist again
who has to get out there and hit every radio
station possible.”

Tank has been doing just that, piggybacking
station visits and performances onto his nearly
two-month-long stint in “Men, Money and Gold
Diggers,” which closed April 1. Also starring
Robin Givens and singer Ginuwine (with whom
Tank got his start as a background vocalist),
the play has traveled to such markets as Cleve-
land and Detroit.

Having stayed busy between albums pen-
ning songs for Jamie Foxx, Omarion, Fanta-
sia, Chris Brown and Kelly Rowland’s upcom-
ing sophomore set, Tank says, “R&B is
re-emerging with something people want
to be part of again. How about ending a night
at the club by dancing to a couple of siow
jams and getting to know someone that way
versus hollering at her over an 808?” ...
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The VaultlsOpen

Monterey Jazz Fest Launches Label With Vintage Live Sets

Festivals are ripe venues for live recordings.
Cases in point: Norman Granz’s tull slate of
albums recorded at the Montreux Jazz Festi-
val in 1977 and 1979 for his Pablo label, and
Verve's series of Charlie Haden concerts at
the 1989 Montreal Jazz Festival.

But in a recording industry first, the Mon-
terey Jazz Festival in California—the setting
of such classics as John Handy’s “Live at
Monterey” (1965) and Charles Lloyd’s “For-
est Flower” (1966)—has fashioned itselfa label
as well as a marquee event. For starters, the
festival is excavating its 1,600-hour tape
archives housed at Stanford University’s
Braun Music Center to release historic live
concerts. To complement the old, Monterey
Jazz Festival Records will also record new fes-
tival-spawned projects.

Under the ever-expanding Concord Music
Group umbrella, MJFR will roll cut its debut
five-CD batch July 31: Louis Armstrong &
His All-Stars (recorded in '58), Miles Davis
Quintet ('63), Thelonious Monk Quartet
('64), Shirley Horn Trio and George Wash-
ington Jr. (both in '94). More archival CDs
will street in late summer in time to help Mon-
terey, the world’s oldest, continuously run-
ning jazz festival, celebrate its silver
anniversary (Sept. 21-23).

“We’ll have a captive crowd, in the best
sense of the word, for selling these CDs,” Mon-
terey GM Tim Jackson says, adding that the
festival has an annual attendance of 45,000.
“Three years ago we started thinking about
how to celebrate the 50th as well as leverage
the festival’s assets and brand, not just for a
one-lime event, but for something that could
be ongoing.”

The archives that document most of the
artists who played the main stage were Jargely
inaccessible except to researchers. Plus, the
tapes were deteriorating, a problem rectified
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recently by a digitizing project partially funded
by the Grammy Foundation. “Once we real-
ized what we had,” Jackson says, “we wanted
to get it out to the public.”

Monterey never intended to jump-start a
label on its own. “We know how to produce a
jazz festival, but not sell records,” Jackson
says. Concord was approached because it’s
based on the West Coast and “because they’re
a very progressive label,” he adds

Jackson broached the topic with Concord
president/CEO Glen Barros while they served
on the Jazz Alliance International board. “Con-
cord’s philosophy is to give consumers infi-
nite choices,” Barros says. “If we do our job
right, we'll make Monterey, which has a hip
factor, known around the globe. This imprint
gives us a new opportunity to make jazz work
in this changing industry.”

Jason Olaine, director of A&R at Verve
from 1999 to 2004, is MJFR’s GM. He calls
the shots on the historic releases as well as
special projects to be recorded at the festival
each year. “We don’t want to get stuck ina '50-
’60s time warp,” he says. “We want to show
that jazz is also a music of the present.”

For this year's fest, Olaine assembled a
supergroup of Dave Holland, Gonzalo
Rubalcaba, Chris Potter and Eric Har-
land, whose performances will be 1ssued
by MJFR. Another unique ensemble—in-
cluding Benny Green, Terence Blan-
chard, James Moody and Nnenna
Freelon—will also be documented for a
MJER CD to be sold on its 50-date national
tour of 1,000- to 2,000-seat venues from Jan-
uary to March 2008.

“At 50, we figure it's good to pause and re-
flect back,” Jackson says, noting that the im-
print breaks the mold with its variegated
potential revenue streams. “But we also want
to creatively contribute to the jazz future.”---
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THELONIOUS MONK, left, 1
and DIZZY GILLESPIE [ ]
backstage at the Monterey
Jazz Festival, circa1964. | '}
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ariety Is The Spice

Production Duo The Runners Stay Hot By Changing Their Sound

t's common knowledge that

producers make themselves

famous by creating a sound

and sticking to it over the

years. Beatbox-ish drum-

ming sounds like Timba-
land (Justin Timberlake’s “My
Love”), bombastic beats are Just
Blaze (Jay-Z’s “Show Me What
You Got”) and speedy looped
soul samples are Kanye West
(Nas’ “Still Dreaming”).

But in this climate, unless
you're a super producer like
Timbaland or Scott Storch,
you have to vary your sound or
we, the public, become bored
pretty fast.

For example, Polow Da Don
has seven tracks on Billboard's
Hot R&B/Hip-Hop Songs
chart, and only two, the tuba-
driven “Looka Here” by Rich
Boy and “Get Buck” by Young
Buck, sound alike. And Or-
lando, Fla., duo the Runners,
who made a name for them-
selves last year with Rick Ross’
ubiquitous single “Hustlin’,”

have also done an awesome job
reinventing themselves for
2007. The pair have been grow-
ing their production company,
Trac-N-Field Entertainment,
and plan to release a single
from their artist, Bali, some-
time this year. But first, let’s talk
about their recent chameleon-
like album placements.

In the last few months, I've
heard a few joints by the duo,
including Young Jeezy’s
“Dreamin’ ” featuring Key-
shia Cole and a few tracks
on T.I.’s “T.1.vs. TL.P.” (“You
Ain’t Ready”) that each sound
different.

“We have to blame the music
industry right now,” the Run-
ners’ Jermaine “Mayne” Jack-
son says. “With ‘Hustlin’,
people ran with our sound, and
it became too familiar. So switch-
ing it up was the only way to
maintain and stay in the game
for 10-20 years.”

Last year the paiv said they
weren't opposed to ditching hip-
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hop and crafting pop beats es-
pecially for Jive princess Brit-
ney Spears. And this year,
they’ve made good on their
claims, by producing for
Spears, Chris Brown, Mariah
Carey and the go-getter him-
self, R. Kelly.

“R. Kelly’s amazing because
he taught us not to live in a box
or be afraid to be creative,” Jack-
son says. “He literally builds his
studio around the song he’s cre-
ating. We gave him this song
called ‘The Inspiration,” and he
made his microphoneinto a pul-
pit. He broke down and cried
when he heard it. He said it was
his life story. He really gets in
tune with a record.”

These days, the guys say that
powerful beats aside, talented
writers are really the key to the
pop charts.

“We worked with Sean Gar-
rett for our songs for Chris
Brown,” Dru says. “We also
worked with R. Kelly and
Johnta Austin for the other

artists. There are a lot of hot writ-
ers in the game. But only the
writers that someone already
knows can come in and be
thought of as a hitmaker. A lot
of times it’s political.”

POP, LOCK & DROP IT: Jive
is winning with its latest teenage
installment, 19-year-old St.
Louis native Huey. His single
“Pop, Lock & Drop It” climbs to
No. 13 on the Hot R&B/Hip-
Hop Songs chart, and he’s not
surprised at all.

“It’s natural to me—it's a
gift,” Huey says. “I have fun be-
cause it’s a dream that [ had re-
gardless of whether hip-hop
sales are shaky. As far as mak-
ing these songs, I do it because
I'wantto.”

I also have to admit I've fi-
nally warmed up to Huey label-
mate T-Pain’s hit “Buy You a

Drank.” Seriously, he’s ab- 4

solutely this generation’s
Roger and Zapp, and I’'m not
fighting it anymore. oo

BY LEILA COBO

TELLIN’ IT LIKE IT IS

Rivera Mines Real-Life Travails On New Album

Jenni Rivera has released a
string of albums that brand her
a new banda diva who brings
freshness to the traditional Mex-
ican genre.

But her sales track record
was relatively modest (never
breaking the 100,000 mark)
until she played to the tilt her
image as a sensual, yet as-
sured woman who speaks her
mind on the 2005 release
“Parrandera, Rebelde y Atre-
vida” (“Party-Loving, Rebel-
lious and Daring”).

The album has sold upwards
0of 125,000 copies in the United
States, according to Nielsen
SoundScan, and has solidified
Rivera’s status as one of re-
gional Mexican music’s few
leading women.

As daring as “Parrandera
was, it pales next to Rivera’s
new set.

“Mi Vida Loca” (My Crazy

”»

Life), out April 3 on Fonovisa
Records, details the artist’s tra-
vails as an abused wife, single
mom and ordinary girl from the
hood growing up in Long
Beach, Calif. The album marries
contemporary  lyrics to
traditional brass banda arrange=
ments, interlacing Rivera’s nar-
rative between songs that
range from romantic to dance-
able (including a cover of “i Will
Survive”) to risqué.

Rivera talks about her body
image and liposuction, love
with a younger man and having
almost been aborted. On the
chorus to the deceptively titled
single “La Sopa del Bebé” (“The
Baby’s Soup’’), she sings about
getting even with her philan-
dering husband, who, after nar-
rowly misses finding another
man in his bed, is told, “If you
find the mattress wet, it’s the
soup the baby spilled.”
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“If he doesn’t know it hap-
pened, then it didn’t,” Rivera
says with alaugh, when asked if
the song refers to real events.

However, she stresses, shar-
ing such intimate details with
her audience defines her rela-
tionship with them.

“They see me as a real
woman,” she says. “More than
anything, I live these recordings
onstage. They want to see what
I’msinging about, they want to
know very important details in
my life. What I’'m singing sounds
true to them. Yes, it’s entertain-
ment. . .butlwant them to be-
lieve and know that it’s not just
my story, but that it could be
the story of many women.”

Riverais not the only female
regional Mexican singer to
tackle thorny subjects and
lambast menin her songs. Vet-
eran Paquita la del Barrio, in
particular, is notorious for set-

THE RUNNERS

ting guys straight in songs
peppered with shouts of “Are
you listening, idiot?”

But Rivera, born and raised
in the United States, is appeal-

ing to a younger generation

whose issues and realities are
different from those embodied
by an older generation of Mex-
ican-born singers.

Fonovisa also expects to
capitalize on Rivera’'s increas-
ingly visible brand and name.

The singer, whose siblings
are regional Mexican singers
Lupillo and Juan Rivera, has a
cosmetics line, Divina, areal es-
tateagency (“it's what took me
out of food stamps,” she says)
and is developing a reality TV
series around her daily life. Most
recently, she launched her own
label, Divina Discos, whose first
CD is “Pa’ La Raza del Barrio,”
by her brother Juan.

“It'sa very important title to
me,” says David Massry, presi-
dent of retail chain Ritmo
Latino. “l think she’s at the top
of her career, and this album is
looking very, very strong.” .-«

THE RUNNERS: BRIAN SMITH
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PAGE McCONNELL
Page McConnell
Producers: Page McConnell,
Jared Slomoff, Bryce Goggin
Legacy
Release Date: April 17
The former Phish keys
tickler makes a steady,
sweet and honest solo debut,
besting the unfocused and
overly slick recent efforts of
better-known compatriot Trey
Anastasio. Though he, like
Anastasio, mixes singer/song-
writer-style confessionals with
longer, jammed-out numbers,
McConnell doesn’t forget to
balance his introspective lyrical
tendencies with playful ar-
rangements, deploying Stevie
Wonder-esque clav grooves,
twittering synth beats and jazzy
piano runs to surprising effect.
There are missteps, like his sen-
timental ode to the "Runaway
Bride” and the muddled "Com-
plex Wind,” which suffers from
strained vocals. But much of the
album is a pleasantly unfolding
examination of the se!f doubt
that follows any difficult
breakup and the redemptive
powers of music-making.
“Rules | Don't Know,” a twang-
infused, Elton John-style bal-
lad, is a knockout.—SV

COWBOY JUNKIES
At the End of Paths Taken
Producer: Michael Timmins
Latent/Zoé/Rounder
Release Date: April 17

RYAN SHAW
This Is Ryan Shaw

Producers: Jimmy Bralower,

Johnny Gale
One Haven/RED
Release Date: April 17

* It's been 20 years since
a¥ Cowboy Junkies made
their single-mic, church-
recorded landmark “The Trin-
ity Sessions,” and the Canadian
quartet’s 12th original set shows
how much things have
changed—and stayed the
same. Songs so intimate that
they sound like singer Margo
Timmins could be whispering
them in your ear remain the
group’s hallmark, but the de-
livery continues to grow more
sophisticated and, in the case
of a track such as the biting
“Cutting Board Blues,” consid-
grably louder. Guitarist/
producer Michael Timmins'
musings on the complexities of
familial relationships get a
broad airing on these 11songs,
from the folky gaits of “Still
Lost” to the dark noir tone of
“It Doesn’t Really Matter Any-
more.” Throughout, Canadian
composer Henry Kucharzyk’s
string arrangements bring a
welcome new dimension to
Timmins’ tunes.—GG

JOSEPH ARTHUR &
THE LONELY
ASTRONAUTS

Let’s Just Be

Producers: Joseph Arthur &
the Lonely Astronauts
Lonely Astronaut

Release Date: April 17
Fewer than seven months after
his album "Nuclear Daydream,”
singer/songwriter Arthur is
back with a collection of rough-
edged rock songs, recorded
with his new band, the Lonely

Those who stumble upon “This is Ryan Shaw” will
assume they’'ve heard it before—and that’s a good
thing. Shaw’s debut so authentically captures the
spirit, sound and euphoric joy of vintage soul music
that songs like the testimonial “I Am Your Man” and
the jumpy, Booker T. & the MG’s-worthy “Lookin for a
Love” feel excitingly familiar, as if they’ve been nes-
tled among Eddie Floyd and William Bell 45s for
years. Recalling '70s, pre-cheese Stevie Wonder, the
Georgia native establishes himself as a massive talent
with a huge voice, straight out of the gate. “This Is
Ryan Shaw” resuscitates soul in an electrifying way.
indeed, while fusing the mannered style of Motown
with the sexy, sweaty grit of Stax, Shaw displays a
complete command of the medium.—-WO

Releases deemed by the review editars to desarve special attention
on the basis of musical menit and/cr Bitiboard chart potential

AR R

NINE INCH NAILS

Year Zero

Producers: Trent Reznor, Atticus
ROss

Nothing/Interscope

Release Date: April 17

The audio component of the dystopian back story
that frames the record and its attendant Web angle/
publicity stunt, “Year Zero” is reportedly set 15 years
into the future in a world controlled by a violent
theocracy, where, in keeping with Orwellian law, citi-
zens are regularly drugged and a God-hand has been
known to reach down from the sky. None of that
strays terribly far from NiN’s usual lyrical stomping
grounds, but it’s fun to hear Trent Reznor play other
roles and fire holes into the technology he’s been so
vital in employing. tronically, Reznor marries this story
with some of NIN’s least-busy and funkiest industrial
accompaniment to date. Though there’s plenty of the
industrial scratch-and-fuzz that he’s all but patented
(“My Violent Heart”), there are more rewards buried
in tracks like the blackly sexy “The Good Soldier,” the
morbidly funky “Capital G” and the requisite piano-
based denouement (“Zero Sum”—three guesses if this

=VIi=

story ends happily).—~JV

Astronauts. It's quite a
makeover for Peter Gabriel’s
protége, who is known for his
labyrinthine vocal harmonies
and dark, introspective,
acoustic-based songs. More
outgoing than ever, he now
screams and shouts in a throaty
falsetto, fronting a band fluent
inclassic rock, glam and punk.
Opener “Diamond Ring” is a
bright and bouncy retro-rocker,
and the Bowie-esque standout
“Spaceman” sends Arthur's
trademark harmonies over
heavy power chords. The
record has the rawness and im-
mediacy of a live performance,
and no doubt Arthur and his
band are enjoying themselves
(how else to explain the 20-
minute “Lonely Astronaut”?).
There are fewer memorable
moments here than on his solo
albums, but it's still nice to hear
him taking risks.—SP

REO SPEEDWAGON
Find Your Own Way Home
Producers: Joe Vanellj
Kevin Cronin
Mailboat
Release Date: April 3
This finely crafted album
is the first collection of
new songs since REQ's 1996
release “Building the Bridge,”
and it’s a wonderful return to
form from the veteran rock
band. Anyone who has ever
raised a cigarette lighter (or a

cell phone) and swayed to
such REO mega hits as “Can’t
Fight This Feeling” or “Keep
On Loving You” will find much
to enjoy here. “Smilin’ in the
End” is an upbeat survivor's
anthem, while “I Needed to
Fall” is a gorgeous power bal-
lad. “Lost on the Road of Love”
has a greasy, swampy vibe that
gets under your skin, while the
title track is a compelling look
at a relationship in turmoil.
Throughout, lead vocalist
Kevin Cronin and his cohorts
demonstrate that years of re-
lentless touring have kept their
musical chops intact.—DEP

ANTHONY BRAXTON
9 Compositions (Iridium)
2006
Producers: Anthony Braxton,
Taylor Ho Bynum, Nick Lioyd
Firehouse 12
Release Date: April 10
* Inarguably this year's
most expansive and cre-
ative improvisational perform-
ance, the “9 Compositions (Irid-
jum) 2006 nine-CD boxed set
chronicles iconic alto-saxo-
phonist Braxton ona four-night
engagement with his 12+1tet at
New York’s lridium. Recorded
in March 2006, the collection
comprises nine large-scale,
world-premiere Braxton com-
positions (with numerical titles,
Nos. 350-358) that complete
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his N-year-old "Ghost Trance
Music” series of works that he
calis “sonic units” and "lan-
guage music.” Braxton’s music,
characterized by form that elic-
its and invites free interplay, is
a playground of shapes, tem-
pos, layers, weaves and waves.
It is journey music replete with
comic harmonic excursions,
off-balance meandering, quirky
curiosity, elliptical eeriness and
seesawing dissonance. Onthe
one hand. the music is abstract,
but on the other, deeply emo-
tional with different hues of ur-
gency, fear, lightheartedness
and timidity.—DO

ANAT COHEN & THE
ANZIC ORCHESTRA
Noir
Producers. Anat Cohen,
Qded Lev-Ari
Anzic Racords
Release Date: April 3
Reed virtuoso Anat
Cohen has teamed with
longtime compadre Oded Lev-
Ari (arranger/conductor for
“Noir™) and 18 players to cook
up a fine large ensemble jazz
disc. “Noir” features Cohen on
clarinet and tenor, alto and so-
prano saxophones. She scored
some major help from Billy
Drewes (tenor sax/clarinet), Al
Jackson Jr. (drums), Tanya
Darby (trumpet/flugelhorn)
and percussionist Duduka Da
Fonseca. Lev-Ari's arrange-
ments are outstanding. Check
the blending of rhythm and
melody on the Cape Verdean

PAM TILLIS
Rhinestoned

Producers: Pam Tillis, Gary
Nicholson, Matt Spicher
Stellar Cat

Release Date: April 17

\

carnival number “Carnaval de
S&o Vicente.” Ina much more
languid mood, but just as
beautifully phrased, “Ingénuo”
closes the album with an ele-
gant flourish. The makeup of
the ensemble makes forarich
sound, imparting an almost
cinematic feel to the 10 tunes.
"Noir” is a big-band record,
but it has a distinctive, by-
gone-era vibe.—PVV

ONITSHA
Church Girl
Producer: Shep Crawford
Still Waters
Release Date: April 17

After backing a bevy of

big-name acts (Mary
Mary, Destiny’s Child), Onitsha
emerges as an artist of true star
caliber all her own. Veteran hit
man Crawford (Whitney Hous-
ton, Yolanda Adams) is a per-
fect creative foil, co-writing
most of the material with his
young diva and casting her
one-in-a-million voice indiverse
musical settings, each a com-
pelling, custom fit. A smooth,
retro-soul groove ("He Is™)
slides into sassy hip-hop
(“Don’t Give Up”) and feel-
good funk (""My Life"), all con-
veyed with the presence and
poise of a master. "Search Me”
treads dangerous turf, as Craw-
ford re-engineers Mahalia Jack-
son's original recording into the
21st century, with Onitsha dar-
ing to duet with the Queen of

continued on >>p48

Tillis’ first indie CD (on her own Stellar Cat Records)
is as Impressive a collection as anything she
released on a major—perhaps better. From start to
finish, every track shines. With loves-gone-by as the

pervasive theme, the album

is realistic without

being fatalistic—there’s always hope. “Train Without
a Whistle” is a cautionary tale of a fly-by-night lover,
while “The Hard Way,” written by Tillis with her
brother, Mel Tillis Jr., is an honest look at the faiture
to learn from past mistakes. The Tillis/Nicholson-
penned “Life Has Sure Changed Us Around,” a duet

with John Anderson,

is an entertaining romp

fhrough a couple’s memories of their wilder days
(“Our sins were not original, but we gave them our
own twist”). The album’s spiritual closer, “Over My
Head,” is a testament to better days ahead.—KT
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Gospel herself. She pulls it
off—gloriously—on an album
that suggests great things still
to come.—GE

LUMIDEE

Unexpected

Producers: various

TvVT

Release Date: Apri/ 17

On hersophomore album, Lu-
midee attempts to showcase
her rapping capacity, but falls
short of the mark. Fortunately,
her singing efforts have con-
siderably improved on this set.
On the Patrick Swayze-
sampling “She’s Like the Wind,”
the Spanish Harlem native jad-
edly rhymes, “Always with the
best, put them other dudes to
rest, so you ain't gotta stress.”
Even when assisted by re-
nowned producers like Scott
Storch (“Could Be Anything™),
Lumidee’s verses are too often
bland and elementary (‘I could
be your miss, you could be my
man, walking through the
hood, hand in.hand™). Still, airy,
fresh tracks like the reggae-
shaded "Feel Like Makin’ Love”
featuring Shaggy, and the sen-
sual “Stuck on You” ("l wish
that ! could be your lucky
charm”), demonstrates Lu-
midee’s growth.—MC

GEOFF MOORE

Speak to Me

Producers: Dwayne Larring,
Geoff Moore

Rocketown Records

Release Date: April 3

In recent years, veteran
Ea¥ singer/songwriter Moore
has branched out into other
areas, becoming a partner in
Overflow Management and de-
voting time to such charitable
endeavors as Compassion. He
returns to the studio here for
his 17th album and debut for
Rocketown. The result is an un-

derstated gem of a record that
marries stirring melodies to
thought-provoking lyrics. The
album’s beautiful title track
sets the tone for this quiet-yet-
joyful collection. Moore serves
up a compelling cover of the
Brad Paisley/Dolly Parton
country hit “When | Get
Where I'm Going” with Christy
Nockels adding her lovely
voice. Among the album’s
many highlights are “Every
Single One,” “"Captured” and
“He Knows My Name,” a
poignant duet with Kendall
Payne. Moore’s textured, res-
onant voice imbues each song
with a sense of authority and
conviction that demands at-
tention—a welcome addition
to his already impressive mu-
sical résumé.—DEP

b

THE CLIKS
Snakehouse
Producer: Moe Berg
Silver Label/Tommy Boy
Release Date: Apri/ 24
* Viewers of “The L Word”
are aware of Canadian
trio the Cliks, whose ferocious
“Complicated” was recently
featured in an episode of the
Showtime TV show. These
days the video for the amped-
up, angst-filled love song “Oh
Yeah” is a mainstay on the
Logo network. Sure, the Cliks
are being championed by the
gay and lesbian community,
but don’t be surprised when
they cross over into other com-
munities. Obviously influenced
by the Pretenders, Hole and
Pink, the Cliks create music
that rocks hard, with melodies
and hooks that linger long
after the last note has played.
Here, the band cleverly re-
works Justin Timberlake's “Cry
Me a River” into a reggae-
splashed rock jam. And
throughout “Snakehouse,”
emotions run deep.—MpP

LLEGEND & CREDIS | —a

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Mariel
Concepcion, Gordon Ely, Gary Graff,
Wes Orshoski, Dan Ouellette, Michael
Paoletta, Charles Perez, Sven Philipp,
Deborah Evans Price, Chuck Taylor,
Ken Tucker, Jeff vrabel, Philip van
Vieck, Susan Visakowitz

PICK »: A new release predicted to
hit the top half of the chart in the
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corresponding format.

CRITICS’ CHOICE *: A new release,
regardless of chart potential, highly
recommended for musical merit.

All albums commercially available in
the United States are eligible, Send
album review copies to Jonathan
Cohen and singles review copies to
Chuck Taylor (both at Bittboard, 770
Broadway, Sixth Floor, New York,
NY. 10003) or to the writers in the
appropriate bureaus.
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SNOW PATROL
Signal Fire 3:57
Producer: Jackknife Lee
Writers: G. Lightbody,
N. Connolly, J. Quinn,
T. Simpson, P. Wilson
Publishers: various
Record Collection

With enduring radio hit

“Chasing Cars” still
ringing in our ears, U.K. quin-
tet Snow Patrol hands over a
new track from the “Spider-
Man 3” soundtrack. Under-
standing that with great
power comes great sensitiv-
ity, “Signal Fire” reveals
Spidey’s vuinerable side, and
all the humanity hidden be-
hind the mask. A powerful
love song written in the first
person, it features a super-
hero’s confessions: “I felt
every ounce in me screaming
out/But the sound was
trapped in me.” It would be
easy to over-sing the dra-
matic, arena-seeking chorus,
but frontman Gary Lightbody
delivers starry-eyed vocals like
someone wholly unimpressed
with special effects. All he
cares about is the power of a
simple melody, one that will
keep adult top 40 listeners
tangled in his web.—SP

| R&B |
SUNSHINE
ANDERSON
Force of Nature (3:31)
Producer: Alanzo Jackson
Writers: S. Anderson,
7. Jackson
Publishers: Tru Luvw/ASCAP;
Soul Finga/Nottinghill/
Intersect, BM!
* Soulful songstress Sun-
shine Anderson had
early success with 2001 gold
debut “Your Woman,” but has
not matched sales with sec-
ond effort “Sunshine at Mid-
night.” New single “Force of
Nature” exposes Anderson’s
masterful songwriting, as she
muses over love for a man
who doesn’t match the stan-
dards of her overachieving
parents. Listeners can relate
to placing happiness and
compatibility over parental
consent. Following in the suc-
cessful paths of Corrine Bai-
ley Ray and Jennifer Hudson,
Anderson should make an im-
pact as a renewed “Force of
Nature” for R&B soul. Already

impacting adult R&B radio,
her upcoming tour with Brian
McKnight and Joe should
return luminescence to this
great talent.—CP

3

LISA PALLESCHI

| Wanna See You Cry
(4:02)

Producers: Jeff Franzel
Dana Calitri, Mike Shimshack
Writers: L. Palleschi,

J. Franzel, D. Calitri
Publishers: Cauddly/Bird
Wins, ASCAP: Dana Calitri, BM/
Lightyear

Budding AC artist Lisa Palleschi
is a bit of a paradox. While “I|
Wanna See You Cry” is a pene-
trating, keenly produced pro-
totypical power ballad, there
are occasional glitches in the
quality of her vocal—moments
where she simply misses her
mark. Repeated listens endear
it to the ear, particularly given
its melodic comeliness . . . but
her greatest talent may be in
songwriting. Palleschi’s ulti-
mate fame may come from of-
fering such songs to Celine
Dion, whose fourth-quarter
2007 album would take it to
another level. —CT

CASCADA

Truly Madly Deeply (2:58)
Producers: Manuel “Manian”
Reuter, Tann “Yanou” Peifer
Writers: D. Jones, D. Hayes
Publishers: Rough Cut/WB,
ASCAP
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DAUGHTRY
Home (4:11)

Writer: C. Daughtry

Ugly/Careers-BMG, BMI
RCA

Producer: Howard Benson

Publishers: Surface Pretty Deep

Among the million or so “American Idol” finalists to
score on various charts, season five’s Chris Daughtry is
the only one to be embraced by so many formats with
first single “It’s Not Over,” including rock, for the first
time. The band’s follow-up, “Home,” fires up another
anthemic rock power ballad, with a lyric dedicated to
U.S. troops overseas, a la, “I’'m going home to a place |
belong/Where your love has always been enough for
me.” Considering his sure-shot, flame-throwing vocal,
name-brand cachet and mass appeal via a No. 1
album—not to mention the song’s use as the exit
theme each week on “A.l”—"“Home"” is undeniably
where America’s heart is. At this juncture, it’s beside
the point that Daughtry should have won last season’s
“Idol,” as talent wins out. Rock on, brother.—CT

Robbins

Cascada, which scored

last year with top 10
dance anthem “Everytime We
Touch,” has all intention of re-
minding top 40 of its charms.
This time, it's a cover of Savage
Garden’s 1997 No. 1 “Truly
Madly Deeply,” already a colos-
sal Euro smash. On the album,
the song is cast as a tranquil
ballad (ideal for AC), but here it
is remixed as a techno-beat
bevy, reminiscent of vocalist
Natalie Horler's “Touch.” The
CD single offers no fewer than
10 rerubs to seduce dance-
floors, while the song’s inher-
ent familiarity offers top 40 a

Summer Love (4:11)
Timberlake, Nate Hills
N. Hills

Publishers: various
Jive

JUSTIN TIMBERLAKE

Producers: Timbaland, Justin

Writers: J. Timberlake, T. Mosley,

Previous “What Goes Around . .. Comes Around” at
last lived up to Justin Timberlake’s reputation as
rhythmic-pop’s main man, and “Summer Love” is no
doubt destined to be fourth in line from “FutureSex/
LoveSounds” to ride to the crest of top 40. However,
while the track offers cunning instrumentation,
Timbaland’s heavy production hand is so overwhelm-
ing that the singer is pushed to the back of the track,
with so much vocal layering that it could be any Tom,
Dick or Harry at the mic. The synthesizer hook is lusti-
ly catchy—but who’s headlining here, producer or
artist? It doesn’t matter. Artistic achievement or not,
anything with J-Tim’s name attached is solid gold, as
his heroic stature inches ever upward.—C7T
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no-brainer. Europe s already a
world ahead in 2007 with a col-
lective of acts bringing bite
back to FM radio. Listen up,
America.—~CT

NICOLA
Lighthouse (4:05)
Producer: Jimmy Wilgus
Writer: Nicola

Publisher: NicSongs, BMI
Hot Cherry

BT Rock quartet Nicola, a
recent Billboard Under-
ground headliner, could make
Evanescence bow in rever-
ence, given the grit and gri-
mace of lead singer and band
namesake Nicola. Despite fist-
waving bravado, she offers a
distinguished brag sheet.
After graduating from New
York’s Fiorello LaGuardia
School of Performing Artists,
Nicola worked in Nashville and
Argentina as frontwoman,
guitarist-for-hire and Broad-
way performer. “Lighthouse”
trades between a canvas of
inky melodic goth featuring
the impetuous clamor of high-
octane guitars, against pas-
sages of plucky acoustic
strumming, as she vocally
segues from vocal roar to re-
fined rustle. It’s an ali-in-one
track offering unadulterated
pop/rock mastery, alongside
the hearty intelligence of 11-
track, radio-ready “Don’t Take
It Personally.” Visit nicolani-
cola.com for more on this
adroit new presence.—CT
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>>|t’s better to give, especially if
you’re Timbaland and you’ve just
shaker up Billboard Hot 100
history. After sitting below No. 40
for eight weeks, “Give It to Me”
cataptits 42-1, giving him and
featured guests Ndlly Furtado and
Justin Timberlake the second-
biggest jump to pde position in
the chart’s almost #9-year history.

As a producer/songwriter, this is
Timbaland’s sevench No. 1.

>>Also on the Hot100, Linkin
Park has the thirdhighest debut
of 2007 with “What I've Done,” a
new e try at No. 7

>>Fred Bronson also reports on
the 119th No. 1 for the “American
Idol” franchise. Ca-rie Under-
wood’s “Wasted” is the third song
from ker debut allum, “Some
Hearts,” to occupy the penthouse.

Read Fred Bronson
every week at
billboard.com/fred.

Over the Counter

GEO=F MAYFIELD gmayfield@billboard.com

Billoeard
mgugy

TooMuch Ado AboutSanjaya; Easter Lays An kgg

“Geoff, whzl does this say about the
‘American Idol’ voting process?

The question was posed in as urgent
a tone of voi e as you can imagine, not
by a young fen of the show or one of the
innumerablz local newspaer colum-
nists who write czpsules abous: the top-
rated series each week, but rather a
brightand scvvy business redo-ter from
The New Yo-k Times.

In a year when album sales lag by al-
most 16%, t1e topic was potential flaws
in the show’s pclling. The Times’ in-
quiry came because fourth-place fin-
isher Chris Daughtry is outselling
fifth-season winner Taylor Hicks, but
I felt like I’d been lured into & “Candid
Camera” prank.

Now that the public seerns more fix-
ated on how deep Sanjaya Malakar
will go on “Idol” than who might be-
come candidates for the next presiden-

tial election, I recall another TV show
from my youth.

Like several cities, Cincinnati pro-
duced a local edition of a question-
and-answer game show called “It’s
Academic,” which pitted brainy teams
from three high schools against each
other. Being children of the *60s, and
each of us in the studio audience being
friends of our school’s three contest-
ants, the class of '71 thought it would
be amusing if stone silence ensued
when Aiken Senior High School’s
team was announced.

Indeed, the director was floored when
our school was first announced, but the
joke didn’t turn out as well as we’d
hoped. Kids from the other schools fig:
ured our guys arrived with no cheering
section, so they started to applaud wher.
Aiken was mentioned later.

That memory brings to mind the fer-

vent hubbub over the weighty topic o=

“What happens if Sanjaya wins?
Think I'm exaggerating? I even got a
call about this from CNN.

I'm aware that the Vote for the Worst
Web site endorses Malakar, and Howard
Stern stumps for him on Sirius Satel
lite Radio. But, like our senior class
prank at “It's Academic,” I suspect this
joke will unravel before the season ends,

with fans of the more earnest -andidates
seizing the day.

Full disclosure: | rar=ly v.atc the show.
I don’t need to be a regular iiev-er to know
the impact “Idol” has on the music in-
dustry. The cumulasive 25 6 million
album units regis-erec at Mielzen Sound-
Scan in the careers of sever firalists from
the series’ first five years tells me most
of whata guy in .y shoes nee s to know.

When [ heard all th.e clamor that this
Malakar fellow migtt take the wheels
off the show’s race car, I visted ameri-
canidol.com to checl out his perform-
ances and learn what rhe fasswas about.
Got to tell you, [ was disapp»inted, not
because the kid was s2 ba, but because
he wasn’t bad enough to entertain, like,
you know, William Hung.

Does Malakar have th= p-pes or the
career potential of a Kelly Zlarkson?
No. Are other contestants more worthy?
More than likely. but if a national prac-
tical joke finds him d-encaec in confetti
on the season finale, so whzt?

The show’s rules only st pulate the
winner will recordan albam What hap-
pens after that depeads in dart on the
A&R skills of RCA Music Group, but ul-
timately rests on the winr.er’s talentand
ability to deliver

So, if Malaka~’s vaters have the last

IVIarI(et \A’att:ll‘ A Weekly National Music Sales Report

Weekly Unit Sales
TAL

DIGITAI
ALBUMS ALBUMS

This Week 10,582,0C0 957,000
Last Week 9,151,0C0 875,000
(hange 15.6% 9.4%
This Week Last Year 1,155,0C0 574,000
Change -51% 66.7%

*Digital album sstes are &lso counted witnin album sales.

Weekly Album Sales Milion Units)

35
30

25 - 2007

or week ending April 8. 2007. Figures are rounded.
ormpiled from a national sample of retail store and rack
ales reports collected and provided by

Year-To-Date
DIGITAL
TRACKS 2006 2007 (HANGE
16,148,000 OVERALL UNIT SALES
14,597,000  Albums 151,599,000 127,693,000 -15.8%
10.6%  Digital Tracks 154,192 000 234748000  52.2%
i -37
10,242,000 Store Singles 95€,000 602,000 37.0%
Total 306,747,000 363,048,000 13.4%
57.7%
Albums w/TEA® 167,018,200 151,172,800 -9.5%

“Inciudes track equivalent album sales (TEA} with 10 track downloads equivalent

to one album sale.

ALBUM SALES

06

Total Albums

1516 millian.{

i 07 - 127.7 million

SALES BY ALBUM FORMAT

(0] 142,954,000 114,831,000 -19.7%
Digital 7.962,000 12,492,000 56.9%
Cassette 417.000 112,000 -73.1%
r Other 266,000 258,000 -9.4%
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Current Albums

laugh, 1 imagine Clive Davis’ team
mimics a low-calorie varsion of a
Michael Bublé albur that will at least
go gold. And, if one of the other final-
ists looks to have the stuff ot a Daugh-
try or a Clay Aiken—each also-rans who
have outsold a season winner—expect
RCA to exercise its option o7 that per-
son. End of story and next topic, please.

As for the opinions of voteforthe-
worst.com, the site’s previous poster
children included Academy Award
winner Jennifer Hudson and “Idol”
winners Hicks and Carrie Under-
wood. Hicks might be the first series
champ whose debut will fall shy of 1
million copies, but Underwood’s tro-
phy cabinet, which includes Grammy
and Country Music Assn. Awards, plus
a five-times-platinum album, suggests
she really wasn’t “the worst.”

We now return you to your regularly
scheduled programming.

ROTTEN EGGS: Even with a lift from
Easter shopping, album salesare down
from the comparable 2006 week (see
Market Watch, below). What's worse,
this frame competes with a nonholiday
week, because Easter came a week later
last year, April 16. Lined against that
week, Easter 2007 trails by 10%. <«

N
Nieisen
SoundScan

Distributors’ Market Share:

02/26/07-04/01/07

P UMG @ Sony BMG P WMG  J Indies & EMI

11.4%

13.3%

| 49


www.americanradiohistory.com

See Charts Legend for rules and explanations. © 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.

SALES JATA
COMPIEED BY

N

Nielsen
Sourd3can

z — mrye =
& ARTIST Title & =E ‘»X oF . 23 ARTIST Title = =%
Z IMPAINT & NUMBER / DISTRIBUTING LABEL (PRICE) s }:E]V E__g,J S% 22 £ MPAINT & NUMBER /DISTRIBUTING LABEL (PRICE) R
mzﬁgﬁﬁ,ﬁﬂgﬂim 88508/CAPITOL (18 98) o 2 iy 59 49 m Ec:igéasg‘l;lmtgl(\zzAg(ss)UILERA Back To Basics Ml .
JJ;\g,xgﬁ?gAaw Let It Go g@ 52 21 'izg\:lgoggﬁlgﬁm 8R0S, (18.98) & Crystal Visions... The Very Best Of Stevie Nicks ﬂ‘
:LME‘O‘; S aae, - oignty 3 | [CITMUSEN (@3 o5 s [0 ASHLEY TISDALE Headstrong E
wang vp Laugnng () Rl @ [ ook,
R"fg’?ﬁ';ﬁ?ﬁuwm‘ oot 1308 Timbaland Presents Shock Value . :ehv; ns::::_:so |')Ius - ] eI T W Radio Disney Jams 9§
6_7_6?‘54 31 } 11I‘=1l 3&3? afgizzu-/souv MUSIC (18.98) S o . B'Daf _ﬂ_ LR, remixes, the set @ 5 47 Ell ;Zﬁagi?s%xv MUSIC (18.98) @ How To Save A Life H g
‘ p% - Daughtry B3 l s 57 15 - n ALSIVLL;J!\'A:ltLSIZ':Q'WARNER BROS. {18.98) - I Need Mine ﬁ I
_e m svﬁslih(m?ksl;wm ATLANTIC 101555/AG (18.98) Get Money Stay True Ll L @ ﬂﬂéefs?zlajmmn BROS. (18.98) @ Live At Massey Hall 1971 ﬁi
'o o) @ n ﬁwt.(woc?‘upmom SRC UNIVERSAL MOTOWN 007968°/UNRG (13 98) Konvicted H 66 m IRHGE« gg?ﬂi.lé'ah)ﬂfsun CEEREACS Don't You Fake It @ '

45 || CIARA
LAFACE 03336 ZOMBA (18.98) ®

DIXIE CHICKS )
g n COLUMBIA 80739, SONY MUSIC (18.98) @ Taking The Long Way B

IE.‘? JACK INGRAM
The set’s 42% U BIG MACHINE 13060 (11.98)

increase can be 104 108 n SOUNDTRACK High School Musical B
7

?ohi?eggoﬁ?ﬁu‘«sms A Hundred Miles Or More: A Collection

ALAN JACKSON/GEORGE STRAIT/JIMMY BUFFETT
M3 SASHYILLE (05694 UMGN (18.98)

CHEVELLE
J EPIC 02698 SONY MUSIC (18.98)

GWEN STEFANI

6 25 INTERSCOPE 008099 {13.98)
" SOUNDTRACK
G a2 M0 WALT DISNEY 861696 (18.98) Hannah Montana

=

R R

Ciara: The Evolution Il

Live At Texas Stadium

Vena Sera This Is It

The Sweet Escape
y WALT DISNEY 861426 (12.98
attributed to 1426 (12.98)

{i howeta a7 || YOUNG JEEZY

sE=MrE==

CORPORATE THUGZ DEF JAM 007227°/10JMG (13.96) The Inspiration [l

VARIOUS ARTISTS ] N ) = : deluxe (D/DVD RELIENT K )

1S ﬂ WALT DISNEY 000244 (18.98) Disneymania 5: Music Stars Sing Disney... Their Way! edition released & GOTEE 70592/CAPITOL (18.98) & Five Score And Seven Years Ago
LARRY THE CABLE GUY ] -

m‘ B JACK/WARNER BROS (NASKVILLE) 73273/WRN (18.98) Momning C°“5m”"°js DEF JAM 003309/I0MG (13.98)

YOUNG BUCK
G-UNIT 008030* INTERSCOPE (13 98)

15 E CARRIE UNDERWOOD

CELTIC WOMAN

Buck The World A New Journey @

fast week. = r[ HEDMAN Red Gone Wild

MANHATTAN 75110/BLG (18.98)

Some Hearts- MARQUES HOUSTON

=

e

: 17

e ARISTA ARISTA NASHVILLE 71197/RMG (18.98) § TUG UNIVERSAL MOTOWN 007925/UMRG (13.98) Veteran

@ 18 jv‘ifam‘ ZTOUZ'AB(E;F;;AKE FutureSex/LoveSounds o el = As Cruel As School Children

20 38 : .VJ‘%SN?GZSG;I'OUI:IQES) ® Introducing Joss Stone < MAE':G(E%?EAZ';?E Neon Bible @

e ¢ E N!;{ML 84824 (12 98) Music Is My Savior : X@'ﬁ%ﬁﬁzggggﬂs ve !
22 12 10 i-r mvas?f'n?p'ﬁs}f%fafa,um (10.98) Backilo) Black | Bxlrz\lciz(auazo/zoman (18.98) ® limiNot Dead "]
ﬁ 1913 n vﬁ!ﬁﬁs\:im 007490/ INTERSCOPE (13.98) The Dutchess cl:-AlpLuerLArlfs-atelsE(’;‘z,ga) Alright, Still... E
@ 217 | ”' .?ii%’ﬁﬁt?ﬁa%a . All The Right Reasons ::::eptn;:l:g at y : gj%onhgdlss\zmqus If You're Going Through Hell Wl "—_
@ m ;(ck"“)gz %E (1L3I.59?)N Because Of The Times Best Buy-help I-'S.SNED :}(OLIEZLSEI':J%‘G (13,98 Sam's Town ]
@ 27 16 | .:.I EJ?LIE:)_BVOQL:JEV?ISOLAYND 008109/1DJMG (13.98 infinity On High pE:s(::;;:'Le::lv (:Bnﬁlﬁgll;\[:!l(]!ﬂgt/'\sml;lwll_ugc 11.98) The Story

@ 5 48 1 :(A'ZERZ& ?lzoe':ulfl‘%sga) Kidz Bop 11 chart’s biggest d WHAEF(V\II)ERI:ROOI g;;GI-L(I;;)PfERS Stadium Arcadium B}

T - - - - S Percentage

= 2\ ~J 'IF.HIE(?ICYETNIVERSAL MOTOWN 008554/UMRE (13.98) Street Love ] gain (162%). s *® Eg ;ESE?RYOMI;DSN (17.98) (EEREIEEIER)

208 11 1 ] x’OEESEOm?#SlE o) We Were Dead Before The Ship Even Sank 61 a gsgﬂgﬁﬁ?xm (18.98) Love, Pain & The Whole Crazy Thing |

Sl it "-\,I uogﬁtvsg;iﬁ%.;?o??mscm (13 98) Loose gl '| i %ﬁoﬁ&&%iﬁaﬁz"gﬂs A Beautiful Lie B
@ s s [0 SounerRnck Jump In! 2 B e, EOMANCE The Black Parace M
@ m&; IE’(‘I‘ISDAAN(C:EAFD&EEPABYV gﬁﬁéN/ATLAqu\c 94667/A6 (15.98) Santi 70 'f ;ﬁ,gleng/-IH.?l)’:‘tE?f: UMGN {13.98) vour Man B3

26 12 E R S s ) The Evolution Of Robin Thicke ! 73 m’;‘zfoflzmﬁgg““ One-X @

@ A ff '_;I gl-GA;;!-Cg:?E 3XYJzFJa 98) Taylor Swift m 1) ;JAJ’X‘M?SSEO CENTRIC 87214/Z0MBA (18.98) V2=

e |° n Z%:I?FDO?S?GYINTERSCOPE (10.98) RIEMECY . ?E‘:SAF;(!-ﬁNRAGN (13.98) Enjoy The Ride Bl

"~ STATIC-X ' 3 ! - @  SOUNDTRACK
@ w REPRISE 101710/ WARNER BROS. (15.98) Cannibal | Indie album | FOX WARNER SUNSET/ATLANTIC 83998/AG (18.98) Happy Feet
i RASCAL FLATTS consists of BABY BOY DA PRINCE
@, il 3 @ LYRIC STREET 165075 HOLLYWOOD (18.98) Me And My Gang & . songs recorded sue) % EXTREME TAKE FO/UNIVERSAL REPUBLIC 00760B/UMRG (13.98) @ AgrossHTIHENISICT
o 37 3 E m\z;?siﬁspuauc 005390/UMRG (9.98) Extreme Behavior B . in 20_02,“ ~ = e Xnﬁmggiéoiﬂﬁgcsms (18.98) Grammy Nominees 2007 @
revious to his
THE ALMOST. pres EVANESCENCE
m i 1DOTH & NALL 52481/VIRGIN (12.98) Southern Weather . major label deal St 9 WIND-UP 13120 (18.98) The Open Door B '
40 20 §  MUSIQ SOULCHILD Luvanmusiq with So So Def. : ] ANTHONY HAMILTON Southern Comfort D
B0 CTLANTIC 105404 AG (18 98) o A MEROVINGIAN 002/IMPERIAL (‘_7 9&_ B
NORAH JONES VARIOUS ARTISTS
g BLUE %OTE 74516 BLG (16.98) @ Not Too Late El . S &7 [ SONY BMG STRATEGIC MARKE TING GROUP/EVI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98) now 23 B
e
i 7 2 GQ-%?E&:"?Q?OLS?JVT‘AEJSIC (18.98) GoodiMominglRevival . “American Idol” » @ o ‘Lﬁ,‘:\ RTON[X ?ﬁmmw MUSIC {18 98) Duets: An American Classic 8 .
8 3 G e DAL Corinne Bailey Rae Il . guest turn yields | @ TACNOTORIOUS BiI.G. Greatest Hits .
MIK 82% increase;
MIKA L . y * THE SHINS R o
4429 CASABLANCA/UNIVERSAL REPUBLIC 008352/UMRG (10.98) Life In Cartoon Motion h ,g"' show also 94 | 5u8 POP 705" (15.98) Wincing The Night Away .
a5 10 - gPlEch:y:fsEn?v hﬁ);zizs o) Como Ama Una Mujer gzi)tlzd(:(;(sh?l ﬂ_ F'éﬁ;:‘aﬁ‘mygag’é)cpHEE Katharine McPhee .
; 5 ) ) OSH GROBAN
@ fm 1] ﬁﬂﬁg%\gﬁ/&ﬁ;@m Threadslof Life and 32 °’:’P°hp it} & p :stlREPRISE 44?35.’WARNER 8R0S, {18 98) & Awake B Lr_j
ELTON JOHN i Catalog, both up FOUNTAINS OF WAYNE m
e CHRON%ILESJR(())CKEY‘ISLANWMERCURV 008661/UME (13 98) Rocket Man: Number Ones more th’an 55%). VIRGIN 74420 {15.98) Traffic And Weather
"JO ) = . .
AR m fvﬁ?ﬁtgomﬁn%;w SONY MUSIC (18.98) Egntguom | u el &4 59 R:DLE‘EETT\-:—AYTL?NIT\%lgziOE/AG (18.98) Late Night Specral_ T
4 2 3 a LRI Ja Elliott Yamin 124 103 ﬂ e e . Hillbilly Deluxe I H
B 2 A B ik atssnen 120 Sy U 7 | (B Foaa (1638 CovD) @ Ennoreay unelons
BLACK SABBATH . 54 __ THECHARIOT ... 169" DIDDY ... .. ....125 EINGERELEVEN... T80 JUANLUIS ST SRR W TRACY LAWRENCE . 133
THE BILLBOARD 200 ARTIST INDEX MARY, BUGE . 135,172 BRANDICARLRE ... © KCMVCHESIEY...000 DNECHCS . ... 61 RNLEAE .o 89 GUERRAYMO 165 OUBUS . KASER GHEFS 125 L0 SOUNDSISTE! .14
BLUE OCTOBER . . .... MARY CHAPIN Hf B, HILAI FF o8 o /A L od ACK INS AT KEARN| . S
30 ’ECO"DS TOMARS . 80 JIMMY BUFFETT ... -;‘ AUGUSTANA .41 Bow wow ... CARPENTER 175 CiARA ... THE FRATELLIS INSANE CLOWN POSSE . 188 KIDZ BOP KIDS 27 GERALD LEVERT ..
BBMLEMIG 108 JASONALDEAN...... e BOYS LIKE GIRLS ....179  RODNEYCARRINGTON 140 CLUTCH . 170 IR  THE FRA I Y QUEEN ... 152 THE KILLERS 75 ULFUP
I W THE ALL-AMERICAN I TN gRcANG BENUAMIN 179 JASON MICHAEL CRIME MOB 115 EVANESCENCE .. .....89 NELLYFURTADO ANTHONY HAMILTON . .90 KINGS OF LEON ... 25 LLOYD . .
THIACAOEMYIS.. ... .32 REJECTS..........138 B'ROM"N&ULF!‘{“;K’;‘:E -1%0  BRODKS&DUNN .....93  CARROLL 162 BILLY CURRINGTON .. 173 HELLOGOODBYE ... .. 124 SN  <ORN 418 JENNIFER LOPEZ ..
TRACE FOKINS ... 134 GARYALLAN .........50 BABY BOY DA PRINCE -~g7 CHRIS BROWN . ... 192 JOHNNY CASH 182 I RN M HINDER aa ALAN JACKSON . 148, 178 ALISON KRAUSS . ... 10 LUDACRIS
CHUSTINA AGUILERA 5‘ LILYALLEN . .......78 THEBEATLES .......129 guckCHERRY .. .. .122 CASTING CROWNS ...193 (NNEENEN-NENSSSNE FALL OUTBOY. . . .26 GODDCHARLDTIE ....42 MARGUES HOUSTON . ELTONJOHN ... .. 47
AKON THE ALMOST. <39 TONYBENNETY .......92 g1 T FOR MY CELTICWOMAN ... 67 DAUGHTRY _.......... 7 FANTASIA 187 MACYGRAY ........107 VANESSAHLDGENS . NORAH JONES . ... .- 1 T S N
AN JAGKSONGZ0RGE ©  ARCAOCRRE ..~ 70 OIERKS BENTLEY . 104 “yaitnrme . o TR o K o W s DG o L o T
STRAIT BODNEY.ATKINS ......74 BEYONCE . 6 JUANITABYNUM . ... 191 DEVIN THE DUDE . ... 132 VICENTE FERNANDEZ 117 GRUPO BRYNOIS . .. .136 14
50 Go to www.billboard.biz for complete chart data Data for week of APRIL 21, 2007 | CHARTS LEGEND on Page 5%

www americanradiohistorv.com


www.americanradiohistory.com

AIRPLAY
MORITORED 8Y

N

Nielsen
Broadcast Data

Systeme

?

22

23

<

Data for week of APRIL 21, 2007

HOT 100 AIRPLAY.

10

17

18

21

- —
N 7=}

N

16
10

20

o 0w W 5 @

24

1

w

3

=

3

2

[

1

=

17

comprls|
Hy monif

(MDHOT DIGITAL

-t
x T
i
LS
=20

1

14

6

1t

17
20
6
29
30
12
)
7
7

SALES DATA
COMPILED BY

N
Nielsen
SoundScan
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ARTIST (HMPRINT / PROMOTION LABEL)
DON'T MATTER
| 3 AKDN tKONVICT UPFRDNT/SRC/UNIVERSAL MOTOWN)
THIS IS WHY I’'M HOT
MIMS (CAPITOL
LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)
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FERGIE (WILL 1AM .\&M.lNTER_SCOP_F
LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
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GWEN STEFAN] FEAT. AKON (INTERSCODPE)
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WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANGE (REPRISE)

i.'-“ " THIS IS WHY I'M HOT

FERGALICIOUS
FERGIE (WILL.L AM/A&M/INTERSGOPE)

- READ MY MIND
THE KILLERS (ISLAND/IDJMG)

IF EVERYONE CARED
HICKELBACK (ROADRUNNER/ATLANTIC/LAVA)

==

i

=i}

WITH LOVE
HI_ARY DUFF (HOLLYWDOD)

] '%{GIRLFRIEND

AVRIL LAVIGNE (RCA/RMG)

, TICKS

BRAD PAISLEY (ARISTA NASHVILLE)

' HOME
DAUGHTRY (RCA/RMG)

L4

LAST NIGHT

7 i TEARDROPS ON MY GUITAR
TAYLOR SWIFT (B1G MACHINE)

DIDDY FEAY. KEYSHIA COLE (BAD BOY/ATLANTIC)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

FACE DOWN

HEY THERE DELILAH
PLAIN WHITE T'S (HOLLYWO0D)

THE RED JUMPSUIT APPARATUS (VIRGIN)

SUMMER LOVE
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

*

ICE BOX
OMARION (T.U.G./COLUMBIA)

GET IT SHAWTY

LLOYD (THE INC./UNIVERSAL MOTOWN)

SMACK THAT

AKON FEAT. EMINEM (KONVICT/UPFRONT/SRO/UNIVEF SAL MOTOWN) '

THE RIVER

G0OD CHARLOTTE (DAYLIGHT/EPIC)

IT ENDS TONIGHT

~ THE ALL-AMERICAN REJECTS (DOGHOUSEANTERSCOPE) E

WASTED

CARRIE (ARISTA/ARISTA NASHVILLE/RMG)

LOOK AFTER YOU
THE FRAY (EPIC)

NOTHING LEFT TO LOSE
MAT KEARKEY (AWARE/COLUMBIA)

STOLEN

‘gﬁ SNOW ((HEY OH))

~_RED HOT CHILI PEPPERS (WARNER BROS.)

DASHBOARD CONFESSIONAL (VAGRANT/INFERSCOPE)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

INTO THE OCEAN

BLUE OCTDBER (UNIVERSAL MOTOWN)

> .= BREAK IT OFF
= RIHANNA & SEAN PAUL (SRP/DEF JAW/IDIMG)

CANDYMAN
CHRISTINA AGUILERA (RCA/RMG)

*

TOP BACK

T.. (GRAND HUSTLE/ATLANTIC)

WALK AWAY (REMEMBER ME)
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG)

| TRIED

BOME THUGS-N-HARMONY FEAT AKON (FULL SURFACI/NTERSCOPE)

IRREPLACEABLE
BEYONCE (COLUMBIA)

PAIN

THREE DAYS GRACE {JIVE/ZOMBA)

'z OUTTA MY SYSTEM
[ 804 wWOW (COLUMBIA)

Il

o o KISS THE GIRL
&!,‘ ASHLEY TISDALE (WALT DISNEY)

' SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (TVT)

WAIT FOR YOU
ELLIOTT YAMIN (HICKORY)

BETTER THAN ME

WE TAKIN' OVER

DJ KHALED (TERROR SQUAD/KOCH)

HINDER {UNIVERSAL REPUBLIC)

I'™M A FLIRT

TELL ME

n )
10 YEAR 3000

JONAS BROTHERS (HOLLYWODD)

UMBRELLA

RIHANNA FEAT. JAY-Z (SRP/DEF JAM/IDJMG)

fg'gﬂ‘. SAY OK

~~ VANESSA HUDGENS (HOLLYWOODO)

ANYWAY

MARTINA MCBRIDE (RCA NASHVILLE)

~ SUMMER LOVE

| JUSTIN TIMBERLAKE (JIVE/ZOMBA)

SHORTIE LIKE MINE
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)

- RELEASE

THIBALAND FEAT. JUSTIN TIMBERLAKE (MOSLEY/BLACKGROUNDYNTERSCOPE}

DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY//

R. KELLY OR BOW WOW (COLUMBIA/JIVE/ZOMBA)

KEEP HOLDING ON
AVRIL LAVIGNE (FOX/RCA/RMG)

promosquad

LITTLE WONDERS

ROB THOMAS (WALT DISNEY/MELISMA/ATLANTIC)

UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN) THE RED JUMBELIT APPARATUS

OIXIE CHICKS (COLUMBIA)

NOT READY TO MAKE NICE

MADE TO LOVE
TOBYMAC (FOREFRONT)

MELYO

WAIT FOR YOU
ELLIOTT YAMIN (HICKDRY)

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)

BEYONCE &
HIKDER

APQOLOGIZE

TIMBALAND FEAT ONE REPUBLIC (MOSLEY/BLACKGROUNI/NTERSCOPE)

FLATHEAD

THE FRATELLIS (CHERRYTREE/DROP THE GUNISLAND/NTERSCOPE)

AUGUSTAN®

DIAMONDS

FABOLOUS FEAT. YOUNG JEEZY (DESERT STORM/DEF JAM/ADIMG)

THROW SOME D'S

RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

~HILARY DU-F
1r DAUGHTIRY

SMILE
LILY ALLEN (CAPITOL)

LET'S FALL IN LOVE AGAIN
RACHEL BROWN (URBAN MUSIC GROUP/FACE2FACE)

1 JUSTIN TIMBERLAKE
 ELLIOTT YAMIN

STUPID BOY

KEITH URBAN (CAPITOL NASHVILLE)

PRETENDER

T. SMITH (VIBANT/FACE2FACE)

10 SECONCS 17
¥ LINKIN PARK

- LOST IN THIS MOMENT
BIG & RICH (WARNER BROS. (NASHVILLE)/WRN}

;1 SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)

PAPA ROACH
THREE DAYS OH

REHAB

AMY {UNIVERSAL REPUBLIC)

THE WAY [ LIVE

BABY BOY DA PRINCE FEAT. LIL BOOSIE {UNIVERSAL REPUBLIC)

1 FALL OLT BOY

THNKS FR TH MMRS
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)

LET ME SEE SOMETHING
A.G. & WRECKLESS E.N.T. (WRECKLESS ENTERTAINMENT)

WIND IT UP
GWEN STEFANI (INTERSCOPE)

COUNTRY BOYZ

BiG WYNN FEAT. GET COOL {WYNN)

THE FRAY
JUSTIN TIMBEN

i‘j‘ YOU KNOW I'M NO GOOD
_;] AMY WINEHOUSE FEAT. GHOSTFACE KILLAH (UNIVERSAL REPUBLIC)

TONIGHT (TONIGHT IS THE NIGHT)
© SILVA JAGUAR (SILVA JAGUAR BPM CONSULTING)

PIkK

FIDELITY

REGINA SPEKTOR (SIRE/WARNER BROS.)

GOT BUMP IN DA TRUNK
SHELBY ST. JAMES FEATURING THE TRUTH (SHUGA SHACK)

FALL OUT EQOY

~ SALIVA (ISLAND/IDJMG)

. LADIES & GENTLEMEN

KOOL AID

77 LIL' BASS FEAT. JT MONEY (PIPELINE)

HINDER
HE KILLEFS

{ WHITE & NERDY

{ WEIRD AL YANKOVIC (WAY MOBY/VOLCAND/ZOMBA)

INSIDE OUT

TEMAR UNDERWOOD (KINGS MOUNTAIN)

r DAUGHTRY
BON JOVI

I TRIED

BONE THUGS-N-HARMONY FEAT AKON (FULL SURFACEANTERSCOPE)

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
~~_THE POSTAL SERVICE (SUB POP)

HURT

CHRISTINA AGUILERA (RCA/RMG)

BUSSA MOVE

[1‘-2[‘ GOOD DIRECTIONS
=_i:_ ILLY CURRINGTON (MERCURY)

Go to www.billboard.biz for complete chart data

44 COME CLOSE
== 3D (BODY HEAD)

STEVE AUSTIN FEAT. TUM TUM (YMC)

¥r MICHAE . BUBLE
it BRICKMAN FEJ

TO GO HOME
M. WARD (MERGE)

Tist MCGR

.. HURT

ol = CHRISTINA AGUILERA (RCA/RMG)

“r JOSH GROBAN

MIMS (CAPITOL)

THIS IS WHY I'M HOT

4 LINKIN RARK

e JUMP
MADONNA (WARNER BROS.)

FLAIN WHITE T'S
FINGER ELEVEN

WwWWW.americanradiohistorv.com

STRAIGHT TO VIDEO
MINDLESS SELF INGULGENCE (UCR/METROPOLIS)

Data for week of APRIL 21, 2007 |

<r FALL OUT BOY
TOOL

IK;
i
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SALES DATA
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N

Nielsen
SoundScan

TOP

R&B/ HIP-H()P AI BUMS

ER mmuﬂ (3 LABEL (mvcg)
GREATEST BEYONCE
(L1 COLUMBIA 90920*/SONY MUSIC (18.98)

! & -UNIT 008030*/INTERSCOPE (13.98)

PAUL WALL

SWISHAHOUSE/ASYLUM/ATLANTIC 01555/AG (18.98) Get Money Stay True &
- TIMBALAND -
| ~OSLEY/BLACKGROUND 008594/ NTERSCOPE (13.98) imbaland Presents Shock Value
" “OUNG BUCK

Buck The World

YARIOUS ARTISTS

FMI/SONY BMG/UNIVERSAL/ZOMBA 88505/CAPITOL (18.98)

-LOYD
HE INC./UNIVERSAL MOTQWN 003554/UMRG {13.98)

AKON

ZONVICT/UPFRONT/SRC/UNIVERS/L MOTOWN 007968*/UMRG (13.98)

VIUSIQ SOULCHILD
ATLANTIC 105404/AG (18.98)

Luvanmusiq

ViIMS
SAPITOL 84824 (12.98)

Music Is My Savior

RICH BOY
JONE 4 008556*/INTERSCOPE (1'98)

Rich Boy

The Evolution Of Robin Thicke !.

"~ ROBIN THICKE
: STAR TRAK 006146*/INTERSCOPE (9.98)

JUSTIN TIMBERLAKE
! JIVE 88062*/ZDMBA (18.98)

FutureSex/LoveSounds g!:j

ANTHONY HAMILTON
_MERQVINGIAN 002/IMPERIAL {17 98)

Southern Comfort i

“MARQUES HOUSTON
T.U.G./UNIVERSAL MDTDWN 007325/UMRG (13.98)

Veteran

REDMAN
DEF JAM 003309/IDJMG (13.98)

LIL' FLIP
ASYLUM 43269/WARNER: BROS. ;18 98)

J MOSS
PAJAM/BOSPO CENTRIC 87214/20MBA {18.98)

AMY WINEHOUSE
UNIVERSAL REPUBLIC 008428/UMRG (10.98)

GERALD LEVERT
ATLANTIC 100341/AG (18.98)

JOSS STONE
VIRGIN 76268* (18.98) @

Introducing Joss Stone

8BALL & MJG
BAD BOY SOUTH/BAD BOY 83973*/AG (18 98)

Ridin High

CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

Corinne Bailey Rae .l

YOUNG JEEZY
CDRPORATE THUGZ/DEF JAM 087227*/IDJMG (13.98)

The Inspiration '.

CIARA
LAFACE 03336/ZDMBA (18.98)

Ciara: The Evolution u'

DEVIN THE DUDE
J PRINCE/RAP-A-LOT 4 LIFE 68563/ASYLUM (17.98)

Waitin' To Inhali.

CRIME MOB
CRUNK/G'S UP/REPRISE 44298 WARNER BROS (18.98)

VR
Hated On Mostly © 11

PRODIGY
THE INFAMOUS 5534/KOCH (17.98)

Return Of The Mac ..

THE NOTORIOUS B.I.G.
BAQ BOY 101830*/AG (18.98)

Greatest Hlts

PRETTY RICKY
BLUESTAR/ATLANTIC 94603/AG (18.98)

Late Night Special

MACY GRAY
WILL.I.AM/GEFFEN 008576/INTERSCOPE (13 98)

BIG |

BABY BOY DA PRINCE

EXTREME/TAKE FO/UNIVERSAL REPUBLIC 007608/UMRG (13.8) &

Across The Water

FANTASIA
J 78962/RMG (18.98)

ELLIOTT YAMIN
HICKORY 90019 (18.98)

Elliott Yamin

BIRDMAN & LIL WAYNE

CASH MONEY/UNIVERSAL MO™OWN 007563*/UMRG (13.98)

Like Father, Like Son ¢

DIDDY
BAD BOY 83864/AG (18.98)

SOUNDTRACK
MUSIC WORLD/COLUMBIA 88553/SONY MUSIC (18.98)

Press Play
Dreamgirls

MARY J. BLIGE
MATRIARCH/GEFFEN 008112*/INTERSCOPE (13.98)

irs W
Reflections (A Retrospective)

~ OMARIO
T U. G IEPIC/COLUMBIA 81038 /SONY MUSIC (18.98)

Back To Basics Ml 2
21

Hip Hop Is Dead @ m

= TAMIA
S PLUS 1 3784/IMAGE (15.98)

Between Friends “

See Charbs Legend for rules and e. planations, © 2007, VNU Bustness Media. Inc. and Nreisen SoundScan, Inc. Alt rights reserved

'ARTTST

SNOOP DOGG

IMPRINT & NUMBER / msmﬁunummu(pim

DOGGYSTYLE/GEFFEN 008025 */INTEISCOPE (13:98)

Tha Blue Carpet Treatment

JSR 53 45 || MARY J. BLIGE

MATRIARCH/GEFFEN 005722°/INTERSCOPE (13.58/8.98)

The Breakthrough ‘

BRIAN MCKNIGHT
WARNER BROS 44468 (18.93)

w0

TRICK DADDY

SLIP-N-SLIDE/ATLANTIC 838" 5*/AG {18.98

Back By Thug Demand :

JIM JONES
KOCH 5364 (17.98)

Hustler's PO.M.E. (Product Of My Envircnment) -

LIL' BOOSIE
TRILL 68587/ASYLUM (18.96)

Py

Bad Azz | E
==

KIRK FRANKLIN

E FO ¥0 SOUL/GOSPO CENTRIE 7101*/20MBA (1£.98)

Hero ‘l

GHAND HUSTLE/ATLANTIC 83800°/+6 (18.98) ©

King l ] m

YOUNG JEEZY

CORPORATE THUGZ/DEF JAM 0044 17/1DJMG ( 3.98)

Let's Get It: Thug Motivaion 101 E'

LIL SCRAPPY

5 .ﬂ BME/REPRISE 48568/WARNER BRCS. (18.98)

Bred 2 Die - Born 2 Live !IE

B.G. AND THE CHOPPER CITY BOYZ
GHOPPA CITY 5700/KOCH (17.98)

We Got This n.

RICK ROSS

i F
:TT ‘73 ﬁ SLIP-N-SLIDE, DEF JAM 006984*/ICIMG (13.98

Port Of Miami .

SUNSHINE ANDERSO«
MUSIC WORLD 010 (15.98)

Sunshine At Midnight !.

MONICA
J 78960*/RMG (18 98)

The Makings Of Me | __E

SLIM THUG PRESENTS BOSS HOGG OUTLAWZ
BOSS HOGG OUTLAWZ 5523/K0CH (17 98)

HAYSTAK

STREET FLAVOR/40 WEST 7920/S” REET LEVZD (15.98}

Crackavelli -

PROJECT PAT

HYPNOTIZE MINDS/COLUMBIA S0S10/SONY MLSIC (18 98) Crook By Da Book: The Fed Stary l.

VARIOUS ARTISTS

S
. i
SONY BMG STRATEGIC MAIKETING GROUP/EM /UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98) NOwW 23 § “

NE-YO
DEF JAM 004934*/IDJMG +13.98)

In My Own Words .

N 1 ELISABETH WITHERE
BLUE NOTE 88171/BLG (17.98)

IMPRINT & NuM!E.k/msms LIBEL

REPRISE 49294/WARNER BRC S. &

KENNY WAYNE SHEPHERD

© LEGACY/EPIC 81511/SONY MUSIC

; STEVIE RAY VAUGHAN AND DO JBLE TROUBLE

The Real Deal: Greatest Hits Vol. 1

10 Days Out: Blues From The Backroads

KOKO TAYLOR
ALLIGATOR 4915

0Old School

43 KEB' MO'
" _DNE HAVEN/EPIC 77621/RED IWK

Suitcase

 SOUNDTRACK
NEW WEST 6105

Black Snake Mozn

13 TOMMY CASTRO
BLIND PIG 5111

Painkill2r

- THE DEREK TRUCKS BaND
CODLUMBIA 92844 SONY MUSIC

Songlines

1 -,3_ THE ROBERT CRAY BAWD
©_NOZZLE VANGUARD 79815/ WELK

Live From Across The Pond

RAY CHARLES
ST. CLAIR 5276

= ETTA JAMES
|| HIP-O/CHRONICLES 004010/UME

The Definitive Collection

CHRIS WHITLEY & JEFF LANG
ROUNDER 612191

Dislocation Blu.s

1 ,2 COCO MONTOYA
" ALLIGATOR 4913

Dirty Deal

JOHN HAMMOND
|_BACK PORCH 64741/BL6

Push Comes To Shcve

"o RUTHIE FOSTER
BLUE CORN 70602

The Phenamenal Ruthie Foscer

SUSAN TEDESCHI
VERVE FORECAST 005111/VG

Hcpe And Dedre

Forever Gold: Ray Charles: Live '

BOW wOwW i ="
COLUMBIA 87932/SONY MUSIC (18.98) inelGiicelOrFame) '!
1 UNK :
1 BIG 0OMP 5973/KOCH (17.92) Beat'n Down Yo Block
SOUNDTRACK BETWEEN THE BULLETS rgeo-ge@biiboard.com

e

_: ATLANTIC 94676/AG (18.98) Tyler Perry's Daddy's Little Girls y

STEPHEN MARLEY .
GHETTO YOUTHS/TUFF GONG/UNIVERSAL REPUBLIC 008354,UMRG (13.98) MindGontrol l.
Kingdom Come B

SPECIAL EDITION LIFTS BEYONCE

The deluxe edition of “B’Day” gaides Bayoncé  from Beyoncé’s video anthology.
to No. 1 on Top R&B/Hip-Hop A bums &s sales Paul Wall earns the Hot Shot Debut at No. 2

JAY-Z
ROC-A-FELLA/DEF JAM 008(45"/IDIMG (19.98) ® -

VARIOUS ARTISTS
STAX 2294 CONCORD {18.98)

Interpretations: Celebrating The Music Of Earth, Wind & Fire ﬁ.

TYRESE (AKA BLACK-TY)
J 78963/RMG (18.98)

Alter Ego

JILL SCOTT
HIDDEN BEACH 00019 (18.€8)

Jiil Scott Collaborations -l

JOHN LEGEND
G 00D /CDLUMBIA 80323/ 30NY MUSIC (18 98)

Once Again ' [E

LUDACRIS
DTP/DEF JAM 007224/IDJM3 (13.98)

Release Therapﬁ.

THA DOGG POUND
GANGSTA ADVISORY 5539/kOCH (17.98)

Dogg Chit g n

CHRIS BROWN
JIVE 82276/70MBA (18.98) ®

Chris Brown E.

VARIOUS ARTISTS
SHADY %7885 /INTERSCOPE {13.98)

Eminem Presents: The Re-Up Hl E

THE GAME
% GEFFEN 007933*/INTERSCOPE (13.98)

Doctor's Advocate m

Data for waek of APRIL 21, 2007 | For chart reprints call 646.654.4633

increase more than tenfold at cor= stores (32-1).

Recharged with remixes and
six new songs, it’s the album’s
second week atop the list fol-
lowing its initial September re-
lease. Beyoncé pushed the re-
issue with stops at NBC’s
“Today” and CBS’ “The Early
Show.” VH1 Soul jumped in
with several airings of clips

on the chart with “Get Money, Stay True.” Tke

rapper’s second major r2-
lease enters at No. 1 or Tep
Rap Albums and No. 8 cn
The Billboard 200 with
92,000 sold. His last aloum,
“The People’s Champ,” sta-t-
ed at No. 1 on the big chzrt
with a heartier 176,000 un.ts
in 2005. —Raphael George

Go to www.billboard.biz for complete chart data | 55
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LOST WITHOUT U
ROBIN THICKE (STAR TRAK/!NTERSCOPE)
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
I'M A FLIRT
R. KELLY OR BOW WOW (FEAT. T.A. & T-PAIN} (COLUMBIA/JIVE/ZOMBA)
BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BDY/JIVE/ZOMBA)
DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN}
THIS IS WHY I'M HOT
MIMS (CAPITOL)
LIKE A BOY
CIARA (LAFACE/ZOMBA)
ROCK YO HIPS
CRIME MDB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)

BECAUSE OF YOU
NE-YO (DEF JAM/IDJMG)

2 STEP

UNK (BIG OOMP/KOCH)

LAST NIGHT

DIDOY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

PLEASE DON'T GO
TANK (600D GAME/BLACKGROUND/UNIVERSAL MOTOWN)

POP, LOCK & DROP IT
HUEY (HITZ COMMITTEE/JIVE/ZOMBA)

YOU
LLOYD FEAT. LI WAYNE (THE INC./UNIVERSAL MOTOWN)

POPPIN’

CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)
THROW SOME D’S

RICH BOY FEAT. POLOW DA DON. (ZONE 4/INTERSCOPE)
{CE BOX

OMARION (T.U.G /COLUMBIA)

OUTTA MY SYSTEM

BOW WOW (COLUMBIA)

. GET IT SHAWTY

LLOYD (THE INC /UNIVERSAL MOTOWN)

WHEN | SEE U
FANTASIA (J/RMG)
a

1ST TIME

YUNG JOC FEAT. MARGUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC)
GO GETTA

YOUNG JEEZY FEAT. R, KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)
UPGRADE U

BEYONCE FEAT. JAY-Z (COLUMBIA)

IN MY SONGS

GERALD LEVERT (ATLANTIC)

PARTY LIKE A ROCK STAR
SHOP BOYZ (ONDECK/UNIVERSAL REPUBLIC)

not R&B/HIP-HOP
_;S:IN(E LES SALES. .

PEHLET'S FALL IN LOVE AGAIN
2 CHELBROWH {URBAN MUSIC GROUP/FA&EZ(FACE)

UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)
TONIGHT (TONIGHT IS THE NIGHT)
SILVA JAGUAR (SILVA JAGUAR/RPM CONSULTING)
COUNTRY BOYZ

BIG WYNN FEAT. GET COOL (WYNN)

THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (Z0NE 4/INTERSCOPE)

' WHAT BOYZ LIKE
- PIT & CROW (BLACK 8}
GOT BUMP IN DA TRUNK
SHELBY ST. JAMES FEAT. THE TRUTH (SHUGA SHACK)
"BUSSA MOVE
STEVE AUSTIN FEAT. TUM TUM (YMC)

COME CLOSE
3D (BODY HEAD)

LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)

GET TO THE MONEY
REEC (BULLS EYE/FACE2FACE)
BOSSMAN

DL (TRIPLEBEAM)

THIS IS WHY I’'M HOT
MIMS (CAPITOL)

| REMEMBER...
-. KOOL AID
-. RICH BOY (20NE 4/INTERSCOPE)
DIAMONDS
3 I'M A FLIRT
{ . A. KELLY FEAT. T.I. & T-PAIN (COLUMBIA/JIVE/ZOMBA}
TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE)

INSIDE OUT
TEMAR UNDERWOOD (KINGS MOUNTAIN)
MELY'SA MORGAN (LU ANN/ORPHEUS)
I’'M ON IT
LENARD FEAT. PAPA REU (CLEARVISION)
LIL! BASS FEAT. JT MONEY (PIPELINE)
BOY LOOKA HERE
BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT, YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)
n. FABOLOUS FEAT. YOUNG JEEZY (DESERT STORM/DEF JAM/(DJMG)
‘ I'M THROWED
| PAUL WALL FEAT. JERMAINE DUPRI (SWISHAHOUSE/ASYLUM/ATLANTIC)
GIVE IT TO ME
BUDDY
MUSIQ SOULCHILD (ATLANTIC)

LIKE THIS
HELLY ROWLANO FEAT. EVE (MUSIC WORLD/COLUMBIA)

56 | Go to www.billboard.biz for complete chart data

PROMISE
CIARA (LAFACE/ZOMBA)

CAN’T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

TOP BACK
1. (GRAND HUSTLE/ATLANTIC)

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

WIPE ME DOWN
LI BOOSIE FEAT. FOXX & WEBBIE (TRILL/ASYLUM/ATLANTIC)

AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLD/COLUMBIA)

IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)

ONE
TYRESE (J/RMG)

LIKE THIS
KELLY ROWLAND FEAT. EVE (MUSIC WORLD/COLUMBIA)

WE TAKIN' OVER
DJ KHALED (TERROR SQUAD/KOCH)

COME WITH ME
SAMMIE (ROWDY/UNIVERSAL MOTDWN)

IT’S ME SNITCHES
SWIZZ BEATZ (UNIVERSAL MOTOWN)

IRREPLACEABLE
BEYONCE (COLUMBIA)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

WALK IT OUT
UNK (BIG OOMP/KOCH)

STRUGGLE NO MORE (THE MAIN EVENT)
ANTHONY HAMILTON, JAHEIM & MUSIQ SOULCHILD (ATLANTIC)

GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKGROUNO/INTERSCOPE)

WE RIDE ((I SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN)

MAKE YA FEEL BEAUTIFUL
RUSEN STUDDARD (J/RMG)

CHANGE ME
RUBEN STUDDARD (J/RMG)

CIRCLE
MARQUES HOUSTON (T.U.G./UNIVERSAL MOTOWN)

STRAIGHT TO THE BANK
50 GENT (G-UNIT/INTERSCOPE)

| WANNA LOVE YOU
AKON FEAT. SNOOP 00GG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.L AM/A&M/INTERSCOPE)

I'M THROWED
PAUL WALL FEAT. JERMAINE DUPRI (SWISHAHOUSE/ASYLUM/ATLANTIC)

P2l DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

IS WHY I'M HOT
MIMS (CAPITOL)

LAST NIGHT
0IDOY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL | AM/A&M/INTERSCOPE)

ICE BOX
OMARION (TG /COLUMBIA)

GIVE IT TO ME
TIMBALAND (MOSLEY/BLACKEROUNO/INTERSCOPE)

BUY U A DRANK (SHAWTY SNAPPIN’)
T-PAIN FEAT. YUNG JOC (KONVICT/NAPPY BOY/JIVE/ZOMBA)

YOU
LLOYD FEAT. LIL' WAYNE (THE INC /UNIVERSAL MOTOWN)

BECAUSE OF YOU
NE-YD (DEF JAM/IDJMG)

OUTTA MY SYSTEM
BOW WOW (COLUMBIA)

| TRIED
BONE THUGS-N-HARMONY FEAT. AKON (FULL SURFACE/INTERSCOPE)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

SAY IT RIGHT
NELLY FURTADD (MOSLEY/GEFFEN/INTERSCUPE)

- GO GETTA

YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)

THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BOOSIE (UNIVERSAL REPUBLIC)

THROW SOME D’S
RICH BOY FEAT. POLOW 0A OON (ZONE 4/INTERSCOPE)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

LIKE A BOY
CIARA (LAFACE/ZOMBA)

LOST WITHOUT U
ROBIN THICKE (STAR TRAK/INTERSCOPE)

GET IT SHAWTY
LLOYD (THE INC /UNIVERSAL MOTOWN)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

BEAUTIFUL LIAR
BEYONCE & SHAKIRA (MUSIC WORLD/COLUMBIA)

2 STEP
UNK (BIG DOMP/KOCH)

I'M A FLIRT
R. KELLY OR 80W WDW (FEAT. T.). & T-PAIN) (COLUMBIA/JIVE/ZOMBA)

CUPID’S CHOKEHOLD

GYM CLASS HEROES FEAT. PATRICK STUMP (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA)

wWWwWWw.americanradiohistorv.com
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LOST WITHOUT U l
] ROBIN THICKE (STAR TRMONYERSCOPE)
IN MY SONGS

GERALD LEVERT (ATLANTIC)

BUDDY

MUSIQ SOULCHILD (ATLANTIC)
! PLEASE DON'T GO
i TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)

TAKE ME AS | AM

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

AND | AM TELLING YOU I'M NOT GOING
= JENNIFER HUDSON (MUSIC WORLO/COLUMBIA)

STRUGGLE NO MORE (THE MAIN EVENT)

ANTHONY HAMILTON, JAHREIM & MUSIQ SOULCHILD (ATLANTIC)

IF | WAS YOUR MAN

JOE (JIVE/ZOMBA)

CAN'T GET ENOUGH

TAMIA (PLUS 1/IMAGE)

MAKE YA FEEL BEAUTIFUL

RUBEN STUDDARD (J/RMG)

WHAT'S MY NAME

BRIAN MCKNIGHT (WARNER BROS:)

CHANGE ME

RUBEN STUDDARD (J/RMG)

SHOO BE DOO (NO WORDS)

MACY GRAY (WILL.| AM/GEFFEN)

WHEN I SEE U

FANTASIA (J/RMG}

IRREPLACEABLE

BEYONCE (COLUMBIA)

MORE THAN FRIENDS

FREDDIE JACKSON (ORPHEUS)

SIMPLE THINGS

ELISABETH WITHERS (BLUE NOTE/VIRGIN}

LISTEN

£ BEYONCE (MUSIC WORLD/CDLUMBIA)
FORCE OF NATURE
{MUSIC WORLD)

DEEPER STILL

RICK JAMES (STONE CITY)

TELL ME WHAT WE'RE GONNA DO NOW

JOSS STONE FEAT. COMMON (VIRGIN)

BECAUSE OF YOU

NE-YO (DEF JAM/IDJMG)

SEPTEMBER

KIRK FRANKLIN (STAX/CONCORD)

| APOLOGIZE

K-C1 {(HEAD START/BUNGALC)

2 PIECES
CARL THOMAS (UMBRELLA/BUNGALO}

% HITPREDICTOR

promosquad

T-PAIN FEAZ YUNG JOC

CIARA

CRIME RMOB FEAT. LiL. SCRAPPY
NE-YO

UNK

BOW WOW FEAT T-PAIN & J(

LLOYD
FANTASIA
YUNG JEC

TAMIA

DJ KH!

BABY

SAMMIE

TIMBALAD EAT ? FURTADO & JUSTIN TIMBERLAKE

BOBBY VALENTINO
FABOLOJS -EAT. YOUNG JEEZY
BEYONCE & SHAKIRA

INBALAND FEAT NELLY FURTADO & JUSTIN TIMBERLAKE

T-PAIN FEAT YUNG JOC

NE-YO

BONE THUGS3-M-HARMONY FEAT
YOUNG JEEZY FEAT. R. KELLY
CIARA

BEYONCE & 5.4AKIRA

UNK

PAULA DEANDA

CRIME MDB

DJ KHLAED F 65 FAT JOE. LIL' WAYNE. BABY
BOBBY VALENTINO

JOJO

ADULT R&B AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 68 rhythmic stations are
electronically monizored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. © 2007
VNU Business Media, inc_and Nielsen SoundScan, Inc. HOT R&B/HIP-HOP SINGLES SALES: this data
is used to compile Hat R&B/Hip-Hop Songs. © 2007 VNU Business Media, Inc. and Nielsen
%ourLdFScan, Ir(\:cv HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of

hink Fast LLC.
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Artist

IMPRINT & NUMBER / PROMOTION LABEL

Carrie Underwood

J M.BRIGHT (T.VERGES,M.GREEN H.LINDSEY) © ARISTA/ARISTA NASHYILLEQ C.BLACK.CARCLINA RAIN(R.BO"ER FDUGLAS,R.HARBIN) © EQUITY .
1 LAST DOLLAR (FLY AWAY) Tim McGraw 1 3 B2 | GOT MCRE Cole Deggs And The Lonescme a2
B.GALLIMORE, TMCGRAW,D.SMITH W.K ALPHIN) ® CURB L ot M.WRIGHT,R.R JTHERFORD (J.CCLLINS R.AUTHERFORD) COLUJBIA
I R, {UF " BEER IN MEXICO Kenny Chesney N 2 ’34 ALL MY FRIENDS SAY Luke Bryan 33
I 50" | BCANNONK.CHESNEY (K. CHESNEY ® BNA . 1 J.STEVENS (L. 3RYAN.J.§ EVENEL.W _30N) © CAPITOL NASHTILLE 3
o 4 STAND Rascal Flatts 4 & 4 6 35 A LITTLE MORE YOL Littie Big Tewn 2
- . D.HUFFRASCAL FLATTS (B.DALY.D ®RTON) ® LYRIC STREET el W_KIRKPATRIC 2, LITT.E B5G TOWN ("MR<PATRICK K ROAD&P.SWEET,K.FAIRCNILD.J.WESTBROOI‘.) ® ECuITY '
| SETTLIN’ Sugarland : tan i . (YOU WANT TO} MAKE 3 MEMORY Bon Jovi =
L g o U || B.GALLIMORE X.BUSH,J.NE_TLES { NETTLES,K.BUSH T.DWENS) ® MERCURY 2 ;usml,u" $hger 2 % | D.HUFF (J.BON JOVI,3.5/VBOR» 0 34LD) ISLAND/MERSURY B
° 6 ANYWAY Martina McBride 5 g5 third 7 a1 SAY YES Dusty Drake 36
B ° M.MCBRIDE (M.MCBRIDE,B.WARRE.8.WARREN) @ RCA consecutive top D.DRAKE.B DESKER 'B.JuMES,C SC-L T2 J.TURNER) © BIG MACHINE £
A I'LL WAIT FOR YOU Joe Nichols = o WIELIGA J(] v 43 TENNESSEE The Wrecters a7
B.CANNON (H.ALLEN,B.ANDERSON. @ UNIVERSAL SOUTH | singles include JLEVENTHAL. 3.DEPOFI @ HARFy @ MAVERICK/WARNER BROS. WRN I
O‘ 8 9 HIGH MAINTENANCE WOMAN Toby Keith 3 duet with Elt 39 48 DIRTY GIRL Terri Clark 38
TKEITH (TKEITH,T.WILSON.D.SIMP<DN) © SHOW DOG NASHVILLE et with tlton G.FUNDIS (R.FUTHERFOFD.T.SHAPRE BNA
. - :
o 5 ® GOOD DIRECTIONS Billy Currington = Jotm, “Where i MISSING YOU 2007 Alison Krauss And John Waite e
C.CHAMBERAIN (L BRYAN,R.THIBODEAU) @ MERCURY We Both Say { JWAITE,S.BACGETT (J V" AITE,h_LEAR),C.SANFORD) © ROUNDER ]
Vol A WOMAN’S LOVE Alan Jackson WHAT | TID LAST NG 11 Catherine 3ritt
@ 8 AKRAUSS (A.JACKSON) ©O ARISTA NASHVILLE Sondbre.” X ol e B.BEAVERS (G BRITLB.~NSONR o RCA N
® LONG TRIP ALONE Dierks Bentley ™ o s LIVIN' OUR LOME SONC Jason Michael Carroll 40
W B.BEAVERS (S.BOGARD,B.BEAVERE.D.BENTLEY) @ CAPITOL NASHVILLE Yl i D.GEHMAN (J V.CARRORL,G.MFCHE. ., T GALLOWAY) © ARISTA NASHILLE
G 12 13 A FEELIN’ LIKE THAT Gary Allan N 4446 SHE AINT RIGHT Lee Erice 82
L _ M.WRIGHT (D.L.MURPHY...DEAN,K JRIBBLE) © MCA NASHVILLE e D.JOHNSON (8. THRASHER, M.OFLAY - W.MOBLEY) © ASYLUM-SURB
i 17 TICKS Brad Paisley ¥ i 45 5 JUST MIGHT HaVE H4ER RADIO ON Trent Tomlir son 4
i FROGERS (B.PAISLEY.K LO¥ELACE TOWENS) © ARISTA NASHVILLE > - B [0} L REYNOLDS.  TCHUINS 3N (T.TIM_t4304.A.UNDERWOOD) © LYRIC STREET b
a i MOMENTS Emerson Drive @ 53 59 FALL Clay Welker 44
> _J.LEO,T.GENTRY (A TATE,S TATE.0 3ERG) ©® MIDAS/NEW REVOLUTION K.STEGALL (CMILLS,S.EEMAIRS,S 0 80R) ASYLUM-CURB
‘_@| 17 20 FIND OUT WHO YOUF FRIENDS ARE Tracy Lawrence Giltlogs a new fﬁ‘ <4 57 || MISSING YEARS Little Texas 48
: it TLAWRENCE J.KING {C.BEATHARIRE HILL) @O ROCKY COMFORT/COS @weer-high L= A.S.MARTIN (PHOWLLD.0'BRENI BRAY) © MONTAGE
@ 0 23 5 WRAPPED George Strait : I 4 54 FAMOUS IN A SMALL TOWN Miranda Lambert 4
: POWER T.BROWN,G.STAIT (BROBISON) © MCA NASHVILLEO debut, besting a FLIDDELL.M.WRUCKE ( LAMEER™. BOWARD) © COLIMBIA
21 11 W LUCKY MaN Montgomery Gentry pair of No. 50 = GOD DON'T MEKE MISTAKES Jamie O'Neal | g
(03 M. WRIGHTR RITHERFIRD (D.C.LEE.D.TURNBULL) © COLUMBIAD @ieners in 1996 | _M.BRIGHT (A 2E"RFGLI_H LINDSEY. © CAPITOL NASEVILLE :
ME AND GOD Josh Turner FEy LAST GCOD TIME Flynnville rain .
18 75 FROGERS (J.TURNER) © MCA NASHVILLE ag: ‘f" (v @ 7y 49 FLYNNVILLE BRA N,0 BARRIK (~.W SS2NN.COTY) © SHOW DOG NASBVILLE a
19 DON'T MAKE ME Blake Shelton RSN O BEF | WhaT You GIve Awar vince Gil With Sheryl Crow 44 |
B AOWAN (M.CANNON-GOODMAND.BRYANT.D BERG) © WARNER BROS /WRN vogals to single. DEBUT V.GILL,J.HOBaS,d N EBANK (V.EILL » ANJERSON) © MCA NASRVILLE 1
2 LOST IN THIS MOMERT Big & Rich 2 @ | NEED YOU Tim McGraw With Faitn Hill .
J.RICH,B.KENNY (K.ANDERSON,R.sLAWSON.J.D.RICH) © WARNER BROS./WRN =1 B.GALLIMORE, T.MC3RA™V.D.SMTH €M C LEE, TLANE) @ CURB )
22 STARTIN' WITH ME Jake Owen " AE-ENTRY - DAISY Halfway To Hezard 5
JRITCHEY (J.DWEN.K MARVELL.JRITCHEY) ® RCA i B GALLIMORN (C.TOLLI"ERA SMI"F, © WARRIX) © ME3CURY ;
2 JOHNNY CASH Jason Aldean % @ 52 - | WANNA FEEL SOMETHING Trace Ackins 52
M.KNOX (J.RICH,V.MCBEHZ,R.CLANSON) © BROKEN BOW C.BEATHARDK.EEARD. _ADKINS (33 LEE T.LANE) @ CAPITOL NASHVILLE
27 : TEARDROPS ON MY SUITAR Taylor Swift = YOU’RE GOWNA LOVE ME Chris Young 5
N.CHAPMAN (T.SWIFT.L ROSE) © BIG MACHINE . | B.CANNON (£.GORLEY.ESIMPSON ® RCA |
2% DIXIE LULLABY Pat Green 2% BOMSHEL STCMP Bomshel 46
D.GEHMAN,J POLLARD (P3REEN, 2DAVIS J POLLARD) ® BNA Single fs second C.HOWARD.E PI"TAREL.) (BURKRSS™ L.,E.PITTARELLI.C.CLARK) ®G CURB
I 28 A DIFFERENT WORLD Bucky Covington 25 outing aimed THE AMZRICANS John Mellencamp 55
4 M.AMILLER.D.OLIVER (MNESLEF.J. HANSON, TMARTIN) LYRIC STREET & at country |_TBROWN.J.A EL.ENCATIP (J MELEEEAMP, © UNIVERSAL REPUBLIC/UME/AUNIVERSAL SOUTH _ -
30 | WONDER Keliie Pickler ;26: radio from SPOKERM LIKE A MAN 3laine Lersen &
B.CHANCEY (K.PICKLER,C LINDSEY,A.MAY0.K.ROCHELLE} ® BNA poiin & . T.JOHNSON,F.L.7EEK (C.FRASER.Z.ALL.J.KEAR) © GIANTSLAYI R/BNA
59 | GUYS LIKE ME Eric Church | 5u' Treedom’s CALLINE ME Kenny Rogers Featuring Don Henley 53
2y _J.JOYCE (E.CHURCH,D.RUTTAN) © CAPITOL NASHVILLE Road.” First D.HUFF (C.Y SEMAN, A 30B0F) a © CAPITOL NASHVILLE
THESE ARE MY PEOPLE Rodney Atkins PIORR single, “Our ALL | NEED Donovan Chapman 58
THEWITT (R.RUTHERFORD,D.BERG) © CURB . o n.’v i B.J WALKER JR.,R.TER 4INI (SSM¥-.EHILL) CATE30RY §
35 IR N TOUGH Craig Morgan 21 ' . HOUSE LIKE THAT Donovan Chapman &
¥ C.MORGAN,P.O'0ONNELL, <.STEG. LL (M.CRISWELL.J.LEATHERS) © BROKEN BOW LB peaked at No. 39 R.TERMINIB J. WALKEF.JR. (CJO-130N) @ CATE3ORY 5 ;
THAT KIND OF DAY Sarah Buxton PO In December. GOOD kIND O= CFATY Amy Calley =1

D.HUFF,C. WISEMAN (S.BUXTON,J STOVER,G.BARNHILL)

ITPREDICTOR

!

CARRIE q'noeawoon
Tith MCGRAW
“RASCAL fLATTE
SUGARLAMND
MARTINA MCBRIDE
JOE NICHOLS

TOBY KEITH
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PDATLE

LYRIC STREET

BiLLY CURRINGTO N
ALAN JACKSON
DIERKS BENTLEY °
GARY ALLAN

BRAD PAISLEY
EMERSON DRIVE
TRACY LAWRENC:
MONTGOMERY GEMTAY
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See below for Cdnplete legend informasion

Artist
IMPRINT & NUIBER / PROMOTION LaBEL

Carolina Fain 3

L.MILLER (A OALLEY.L £.MILLIR)

BLAKE SHELTIM
JAKE OWEN"
BUCKY COVIMGTOMN
KELLE PCK_ZR
CRAIS MORCAN
r DUSTY DF AKE
TERFI CLAFE

- TRACE ADKIIES

@ CURB

UNDERWOOD REIGNS OVER CHART AGAIN

Carrie Underwcod continues to draw ap-
plause on Hot Count-y Songs as “Wastzd” be-
comes her third No. 1. Up 1.5 million audi-
ence impressions, “Wasted” amasses 35.2

million impressions during the tracking w=ek
(2-1), and follows previous chart-toppers “Je-

artist to hit the summit with thr2e songs
from a major label debut album since th=
Dixie Chicks did it in 1998-99 with “There’s
Your Trouble,” “Wide Open Spaces” and
“You Were Mine,” all from the “W de Open
Spaces” set. She’s now just one chart-topper

g sus, Take the Wheel” (six weeks at No. 1) and shy of matching the four No. 1s ty Brooks

I

i = ) . o . — . s

S 5;{ 9:52:?;:“?5 %ggy ;3325’52‘;\‘%2?‘5?\5{#;?ﬁéﬂ'é’gsgys?ﬁg"f?ﬁ% :ﬁ%s;;ﬁggg:g;‘ Beta Before He Chea:s” (five weeks at Ne. 1). Jn & Dunn from their debut, “Brand New
il al [= 1 ¢ ke ti “ ” o : :

R B U B e Viatia e Tonts rosaruad | ooce I Both etactions an derwood’s “Dzn’t Forget to Remember Me Man.” The duo is the only act in th=17-yez~

g . : , ,

§ :::ILP:D::T:Z: -zOOZ:rom(;sz:uad Iand H:P edicto are trademarks of Think Fast LLC. peaked at NO. 2 Old Nlelsen BDS era to rake in fOJr NO. ].S

ARTS: See Chart Legend for rules and expianaions. -
g The new No. 1 makes Underwood the first from a debut album. —Wade Jessen
E
Data for week of APRIL 21, 2007 For chart reprints call 646.654.4633 30 o maw.billboard.biz for complete chart data 59
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HOT LATIN SONGS: A pane! of 101 stations (26 Latin pop, 12 tropical. 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2007 VNU Business Med, Inc.
Afi ights reserved TOP LATIN ALBUMS: See Charts Legend for rules and explanations, @ 2007, VNU Business Media, Inc. and Nielsen SoundScan, inc. All rights reserved.
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LOS MAGNIFICOS (K.VASQUEZ.J .NIEVES,R.PINA}

_PINA /UNIVERSAL LATINO

Adter a slight slip

T.TORRES (R.MARTIN.R. TAVABE, T TORRES) SONY BMG NORTE

'Q - 'g ﬂ_ 'Q = I g

i~ (S i — = 252 o () 2
GE %o H° TITLE Artist %5 ~ m§ S go &7 TITLE Artlst 35
=2 &2 =8 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL (&8 B2 S3 22 23 PROOUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &8
' g LA LLAVE DE M| CORAZON Juan Luis Guerra Y 440 @ % 38 TUS PALABRAS Banda El Recodo ¢
3 /L GUERRA (J.L.GUERRA} EM| TELEVISA LGA ENTERTAINMENT GROUP (L L.DIAZ) FONOVISA %

2 3 ESE Conjunto Primavera @ 4 47 ESO Y MAS Joan Sebastian 44

J GUILLEN (G BLESS) FONOVISA J SEBASTIAN 1J SEBASTIAN) R MUSART /BALBOA
3 5 IGUAL QUE AYER Rakim & Ken-Y 3 28 23 39 PEGATE Ricky Martin )

0 9 SOLA Hector "El Father” 4 last week, LUgLl , TE QUIERO ASI Betzaida
H OELGAQO (6. PADILLA.H.L.DELGADD) VI MACHETE Chiayanne revers- ikl (JC CALDERON) MELODY /FONOVISA
19 17 6 LEITAIE S| NOS QUEDARA POCO TIEMPO Chayanne ¢ . d ol MI CORAZONCITO Aventura e
[LILTIN ) GENTILE (Y HENRIQUEZ,R.ESPARZA-RUIZ _ SONY BMG NORTE _* | Smwan - A SANTOS L SANTOS (4 SANTOS) - PREMIUM LATIN
1 16 ERES PARA M| Julieta Venegas ¢ soars into the fop @ 35 DAME UN BESO Intocable 44
VENEGAS C LOPEZ {J.VENEGAS. A TIJOUX) SONY BMG NORTE five with an RMUNGY R VARTINEZ (VALENTING) - EMi TELEVISA
DETALLES Los Tigres Del Norte impressive @ SI TU ME QUISIERAS LU
5] ¢ LOE TIGRES L&NORTE QI,HERNANDEZ) FONOVISA 4 ::zr o ;il% KL L FACHOA (M SANDOVAL WAR_NER LAT!NAi 32
14 12  SHORTY SHORTY Xtreme ey @ - DON'T MATTER Akon 43
S TEJADA (S TEJADA) - ) LA CALLE UNIVISION A THIAM (A TMA LAWSON) o KONVICT/UPFRONT/SRC UNIVERSAL_.M)IUWN
" oE BENDITA TU LUZ Mana 4 @ 5 31 DON'T CRY Toby Love 44
F OLVERA, A GGinALi—Z F.OLVERA, S VALLIN WARNER LATINA Aﬂer an absente ﬁR_E[_" DE JESUS BAEZ.M JHAVIS,J.DE cS_U fllEDA RAMOS, E.PEREZ NEW WRITER) SONY BMG NORTE
g 10 PEGAO Wisin & Yandel Featuring Los Vaqueros g of more than 35 28 32 COMO YO NADIE TE HA AMADO Yuridia 16

WISIN & YANDEL.NESTY (J.L.MORERA L.VEGUILLA)

WY /MACHETE

LA NOCHE PERFECTA

E! Chapo De Sinaloa 8

J.CALDERON (J.BON JOVI.R.SAMBORA.D.CHILD) SONY BMG NORTE

two years,

Betzaida makes
an impressive

%3 V.ELIZALOE (J.SEBASTIAN)

LOBO DOMESTICADO Valentin Elizalde 2

INIVERSAL LATINO
Camila 37
SONY BMG NORTE

TODO CAMBIO
M.DOMNM (M.OOMM.J.L.ORTEGA)

debut at No. 29
with its second

19 charting Hot

Latin single.

Y AQUI ESTOY K-Paz De La Sierra Duet With Ana Gabriel
K-PAZ OF LA SIERRA (A.GABRIEL) - DISA /EOIMONSA
TAL VEZ Los Primos De Durango 9

J SERRAND (1} VILLARREAL, MARMER_I!AC!DNAL_
COMO ENTENDER Jennifer Pena 54

S.KRYS.. "EN® ] PERA O BERMUDEZ) URIVISION

6 36 23

12 & E.PEREZ (R RUBIN DISA
i 2 MANDA UNA SENAL Mana 4
_FDLVERA 4 GUN.ALEZ (F OLVERA WARNER LATINA
15 15 QUE HICISTE Jennifer Lopez 13
M.ANTHONY.J HEYES {J.JEYES.J.ROMERD.M.ANTHONY EPIC /SONY BMG NORTE |
24 2 ME MUERO La 5A Estacion
' _AAVILA (N JIMENEZ SONY BMG NORTE
il 07 TU RECUERDO Ricky Martin Featuring La Mari De Chambao Y Tommy Torres 1
_T.TORRES (I TORRES SONY BMG NORTE & -
8 1 AMAR ES LO QUE QUIERO David Bisbal
S.KRYS (D DE MARIA) UNIVERSAL LATING
17 22 LA OTRA llegales Featuring Monchy Y Aiexandra 17

V.DOTEL (v 00TEL,J.C.CAMPOS)

UNIVERSAL LATING

HOY TENGO GANAS DE TI Ricardo Montaner o4
APOSSE (¢ BALLAROO) | TELEMISA

20 28 BEAUTIFUL LIAR/BELLO EMBUSTERO
STARGATE BKNOWLES S MFBARAK R. (B KNWLES M S ERISEN TE HERMANSEN A GHOSTIDENCH)

Beyonce & Shakira 18
MUSIC WORLD'COLUMBIA SONY BMG NORTE

Y SI VOLVIERA A NACER Alegres De La Sierra g
NOT LISTEQ (PSOSA} EOIMAL 'VIVA

50

MIL HERIDAS Cuisillos 4
A.MACIAS {E PAZ MUSART /BALBOA

000600:0¢ : 00

al3 TE LO AGRADEZCO, PERO NO Alejandro Sanz Featuring Shakira 1 L ME DUELE ESCUCHAR TU NOMBRE Grupo Montez De Durango a8
A.SANZ.L PEREZ (A.SANZ) B WARNER LATINA In her second NOT LISTED (NOT LISTED) DISA
25 90 QUE LLOREN lvy Queen 15 i on thi A LA PRIMERA PERSONA Alejandro Sanz
M.PESANTE (M. PESANTE) UNIVISION ween on this ASANZ,L.PEREZ (5.5ANZ) WARNER LATINA

M 28 SIENTE EL BOOM Tito 'El Bambino" Featuring Randy 5 chart, Fanny ES COSA DE EL Graciela Beltran ¢
DEXTER,0J GIANN (T!TO EL BAMBINO.R ORTIZ.OE LA GHETTO JOWELL DJ GIANN i EMI TELEVISA 1% “No To Dids NOT LISTED (C.D.SERRANG) - o UNIVISION.
UN IDIOTA COMO YO Duelo » FLACA O GORDITA Olga Tanon

1819 0.1 TREVINO.D.LOPEZ JR. (M.A PEREZ.R. TREVIZD) Univision B ;’;ru ?tohoms Sl 35 M TEJADA (O TANCH J L MORIN.V.DOS SANT( usvision 94

1€ 18 CADA VEZ QUE PIENSO EN TI Los Creadorez Del Pasito Duraguense De Alfredo Ramirez 3 o it a8 46 40 EL HOMBRE DE NEGRO Los Huracanes Dei Norte 44
A.RAMIREZ CORRAL (E.RODARTE DISA /EDIMONSA | 48% increase LOS HURACANES DEL NDRTE (M.RUVALCABA) UNIVISION

ool NO TE PIDO FLORES Fanny Lu 5, LLSELCH ol 25 1o TODO SE DERRUMBO Pepe Aguilar 5,
J GAYIRIA | 1.GAVIRIA) UNIVERSAL LATING impressions. _PAGUILAR (M.ALEJANDRO A MAGDALENA) EMI TELEVISA

2 27 CHICA VIRTUAL DJ Nelson Featuring Arcangel o, @ 4 50 ENAMORADO Gustavo Laureano 4q
| DJ NELSON (I DIAZ.A.SANTOS) UMS UNIVERSAL LATIND MARTEEN.G.LAUREANO (G.LAUREANO,MARTEEN) UNIERSAL LATIND

E{V]VE
‘&’-%l ARTIST Title
25

IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)

1 . JENNIFER LOPEZ Como Ama Una Mujer 1
e EPIC 78149/SONY BMG NORTE (18 98)

CERY.

HOT SwotT JENNI RIVERA Mi Vida Loca 2
fadd FONOVISA 353001/UG (12.98 S
VICENTE FERNANDEZ Historia De Un Idolo 3
SONY BMG NORTE 07405 (16.98) i
2| = LOS TIGRES DEL NORTE Detalles Y Emociones 2
FONOVISA 353044 UG (12.98)
3 GRUPO BRYNDIS Solo Pienso En Ti 3
— DISA 721017 110 98; *
M= iVY QUEEN Sentimiento 4
UNIVISION 311140 UG 113 98,
51 JUAN LUIS GUERRA Y 440  La Llave De Mi Corazon T
_EMI TELEVISA 88392 (14.98)
AB. QUINTANILLA IIl PRESENTS KUMBIA KINGS  Greatest Hits Album Versions 8
EMI TELEVISA 90331 (13.98)

ol 15 MANA Amar Es Combatir 2 1
WARNER LATINA 63661 (18.98) ® i
&l AVENTURA K.O.B.: Live 2
-2 PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DVO) &
§ 3 MARCO ANTONIO SOLIS  La Historia Continua... Parte Ill 1
FONOVISA 353066/UG (12.98) @
10 4 VALENTIN ELIZALDE Vencedor 1
UNIVERSAL LATINO 006611 (9.98) @&
7z |1 VARIQUS ARTISTS Don Omar Presenta: El Pentagono 7
VI 000870 MACHETE (14.98)
il MIGUEL BOSE Papito 3
WARNER LATINA 599903 (16.98)
PVRE S VALENTIN ELIZALDE Lobo Domesticado 2
= UNIVERSAL LATINO 008478 (11.98)
7015 1 [T XTREME Haciendo Historia 13
(10T I La CALLE 340011/UG (13.98) 5
19| = LOS CAMINANTES  La Historia... Lo Mas Chuio, Chulo. Chulo 2
SO u IRTE 05302 (12.98) &
DON OMAR King Of Kings
i V1 006662 MACHETE (15.98) ®
15 10 BRONCO / LOS BUKIS / LOS TEMERARIOS B.B.T 2 10
_FONGVISA 353103/UG (10.98) B
13 18 LOS CUATES DE SINALOA Puro Sierreno Bravo 13
SONY BMG NORTE 04734 (11.98)
18 13 VARIOUS ARTISTS WY Records Presents: Los Vaqueros 2
WY 008010/MACHETE (13.98) &
WISIN & YANDEL Pa'l Mundo
23 16 MACHETE 561402 (15.98) ® !
RBD Celestial
S0 f3 EMI TELEVISA 75852/VIRGIN (13.98) 1
2 13 MARCO ANTONIO SOLIS  La Historia Continua... Parte Il 2
= FONOVISA 351643/UG (13.98)
9 1¢ L0S CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ o, Recia Mis Creadorez i

DISA 720982 (11.98)

Go to www.billboard.biz for complete chart data
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ARTIST Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRIZE)

PESADO Exitos
WARNER LATINA 120572 (14.98) +

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT

FONOVISA 352772 UG {10 98)

SELENA Through The Years/A Traves De Los Anos 28

EMi TELEVISA 89927 (16.98) +

RAKIM & KEN-Y Mastemiece: Nuestra Obra Maestra
PINA 270183 UNIVERSAL LATINO 115 98)

JULIETA VENEGAS Limon Y Sal
§ SONY BMb NORTE 83425 (14 98) D
MONCHY & ALEXANDRA Exitos

J & N 50191 SONY BMG NORTE (13 98) alll
RICKY MARTIN Ricky Martin: MTV Unplugged
SONY BMG NORTE 00909 (16 98)
DIANA REYES
UNIVERSAL LATIND 108411 (12.98)
LOS HOROSCOPOS DE DURANGO
DISA 770g55 (11 94) +
LUNY TUNES & TAINY  Mas Flow: Los Benjamins
MAS FLOW 230013 MACHETE (15.98)
ALACRANES MUSICAL
UNIVISITN 311123/U6 (10 4t )
LOS TERRIBLES DEL NORTE 30 Comdos: Historias Nortenas
FREDOIE 1969 (9.98)
ANA GABRIEL
SONY BMG NORTE 01721 (15.98)
YURIDIA
_SONY BMG NORTE 02496 (14.98) —_—
VARIOUS ARTISTS NOW Latino 2
SOy Bt AR UPEMIURVERSAL 00BOGAUNMERSAL LATNO (183)

Te Voy A Mostrar

Desatados

La Mejor... Coleccion

La Reina Canta A Mexico

Habla El Corazon 18

= 2
= §§ i B ES ARTIST Title £ %2
o] = =2 o2 =3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 8 &e
PACE TITONIEVES  Canciones Clasicas De Marco Antonio Solis
& @ _62 o BIARY LA caLte 3002z uG 398) 2o
MARCO ANTONIO SOLIS Trozos De Mi Alma 2
2 52 45 32 FONOVISA 352490 UG {13.98) @ 0
53 54 - ALICIA VILLARREAL La Historia... Mis Exitos 53
| VENEMUSIC 653461/URIVERSAL LATIND (14 98 CO/DVD) +
LOS BUKIS 30 Recuerdos
g 2 Sl 842 FONOVISA 352638/UG (11 98) 4
VALENTIN ELIZALDE En Vivo Vol. Il
O s == R UNIVERSAL LATINO 004333 (9.98) a3
ANDREA BOCELLI Amor
n @ b4 62 SUGAR VENEMUSIC 006 144/UNIVERSAL LATINO (18.98) a2

: | ISABELA Porque Te Vas
on oER .., 7
KINTO SOL Los Hijos Del Maiz
5 58 55 4 UNIVISION 311038/UG (12.98) = 30
AB. CUINTANLLA I PRESENTS KLMBIA ALL STARZ  From Kumixa Kings To Kumbia All Starz
59 %8 43 EMI TELEVISA 713597 (15 98) i z
1 @ CARDENALES DE NUEVO LEON  Para Ti Nuestra Historia 50
DISA 720999 (10 ¢ i - |
LOS PANCHOS  Etemamente Los Panchos Trio... La Historia
19 Sl - SONY BMG NORTE 06708 (14 %) + 21
SIN BANDERA Pasado
% @ 67 54 _SUNV BMG NORTE 111965 (16.98 12
9 60 51 ALEJANDRO SANZ El Tren De Los Momentos 1
WARNER LATINS 14002 {17.98)
Cadl= EL CHAPO DE SINALOA La Noche Perfecta 22
DISA 720802 (10.98
2 66 56 CALLE 13 Calle 13 ol

WHITE LION 96875/SONY BMG NORTE (15 98)

VARIOUS ARTISTS 30 Corridos: Muy Perrones
FONOVISA 353170 UG 115 98

HECTOR "EL FATHER"
VI 005043 MACHETE (14 8

LOS RAZOS DE SACRAMENTO Y REYNALDO  Rifando La Suerte

SONY BMG NORIE 1 1

The Bad Boy 2

DADDY YANKEE Barrio Fino: En Directo ® 1

63
®
@

24 69 63
@

68

LOS TUCANES DE TIJUANA El Papa De Los Poliitos
UNIVISION 31894 112 98}

RAMON AYALA Y SUS BRAVOS OEL NORTE 30 Comdos: Histonas Nortenas

FREDDIE 1960 (14 98)

LA 5A ESTACION

SONY £%6 NORTE 80713 (15.98) ®

RICARDO MONTANER  Las Mejores Cancicnes Del Mundo
PEW TELEVISA 84317 {15 98)

LOS HUMILDES VS. LA MIGRA  Los Humiloes Vs. La Migra

BC! LATINO 41583 BCI (6 98}

LOS ORIGINALES DE SAN JUAN Ojala Que La ‘/ida Me Alcance
EMi TELEVISA 88299 (13.98)
GRACIELA BELTRAN
UNIVISION 311041 UG (12.98)

El Munda Se Equivoca

Promesas No

www americanradiohistorv.com

EL CAMTEL UU?ESE: INTERSCOPE (12 96) & i .
i ANAIS Con Todo Mi Corazon 67
VISIE 311050/-,-:'1_-28‘ _
AVENTURA God's Project
o o8 {88 PREMIUM LATIN §4082/SONY BMG NORTE (13.98) - Us
LEO DAN La Historia
O 3 S 5 2 SONY BMG NORTE 02936 (14.98) 8
@ R.K.M. & KEN-Y Masterpiece: Sold Out
i = oy iz PINA/PR 008074 UNIVERSAL LATIND (12.98) @ - _ ¥
VALENTIN ELIZALDE La Histona: Homenaje A "El Gallo De Oro'
3 71 59 4% VENEMUSIC 05723/SONY BMG NORTE (11 98) 13
23 61 53 ALEGRES DE LA SIERRA Lagrimas En La Sierra 23

UNIVERSAL LAIINO 622349 (10.98)

EL TIGRILLO PALMA  Grandes Corridos De La Sierra 73
UNIVISION 311058/UG (12.98)

Parrgndera, Rebelde Y Atrevida [} 10

72
« o
14 @ 73 72

43 75 57 40

JENNI RIVERA
FONIISA 352165/UG (13 98) @ - D

JENNIFER PENA Dicen Que El Tiempo 1%
UNIVISION 310378/UG (12 98) .

Data for week of APRIL 21, 2007 CHARTS LEGEND on Page 64


www.americanradiohistory.com

AIRPLAY CHARTS: Panfls of 26 Latin pop, 12 tropical, 13 Latin rhythm, 50 regional Mexican stat ons. respectively, are electronically monitored 24 hours a

AIRPLAY SALES DATA
MONITORED BY COMPILED BY

N N
Nielsen Nielsen

Broadcast Daa SpundScan
Systems

D LATIN AIRPLAY

| POP.

TITLE
ARTIST (sMPRINT / PROMOTION LABELY
Si NOS QUEDARA POCO TIEMPO
CHAYANNE (SONY BMG NORTE)
LA LLAVE DE Mi CORAZON
- _SUAN LUIS GUERRA Y 440 (EM! TELEVISA)

ME MUERO
LA 5A ESTACION (SONY BMG NORTE}
ERES PARA M|
JULIETA VENEGAS (SONY BMG NORTE)
MANDA UNA SENAL
MANA (#/1{1ER LATINA)
BENDITA TU LUZ
__MANA (WARNER LATINA)
2 AMAR ES LO QUE QUIEFO

DAVID BISBAL (UNIVERSAL LATINO)

4 TU RECUERDO
RICKY MARTIN FEAT. LA 14AR! DE CHAMBAO Y TOMMY ORRES {SENY BMG NORTE)
- S| TU NO ESTAS
©_SIN BANDERA (SONY BMG NORTE)
QUE HICISTE
JENNIFER LOPEZ (EPIC/SONY BMG NORTE)
TE LO AGRADEZCO, PERO ND
ALEJANDIO SANZ FEATURING SHAKIRA WARNER LATINA)
. SI TU ME QUISIERAS
LU (WARNER LATINA)
- COMO YO NADIE TE HA AMADO
YURIDIA SONY BMG NORTE)
TODC CAMBIO
/ CAMILA (50NY BMG NORTE)

4¢ HOY TENGO GANAS DETI
"% RICARDO MONTANER (EMI TELEVISA)

and =xplanations,

‘ﬂ-.!.ﬁ ball

e

ARTIST (IMPRINT / PROMOTION LABEL)
IGUAL QUE AYER
~_RAKIM 8 KEN-Y (PINA/UNIVE_RSAL LATING)
SOLA
J HECTOR “EL FATHER" (VI/MACHETE)}
| ¢ SIENTE EL BOOM
- TITD "EL BAMBING" FEATURING RANDY (EMI TELEVISA)
PEGAO
WISIN & YANDEL FEATURING LOS VAQUERDS (WY/MACHETE)
SHORTY SHORTY
XTREME (LA CALLE/UNIVISION)
LA OTRA
ILEGALES FEAT. MONCHY Y ALEXANDRA (UNIVERSAL LATINO}
LOS INFIELES
AVENTURA (PREMIUM LATIN)
QUE LLOREN
IVY QUEEN (UN|V|SION)
DON'T MATTER
AKON (KONVICT, UPFRONT/SRC/UNIVERSAL MOTOWN)
DONT CRY
TOBY LOVE (SONY BMG NORTE)
CHICA VIRTUAL
DJ NEL30N FEATURING ARCANGEL (UMS/UNI'ERSAL LATINU)
BEAUJTIFUL LIAR/BELLD ENVBUSTERO
BEYONCE & SHAKIRA (1USIC WORLD/COLUMBIASONY BMG NORTE)
NO SE DE ELLA (MY SPACE)
= DON O#MAR FEATURING WISIN & YANIEL (Vi/BMACHETE)
g THIS IS WHY I'M HOT

3 MIMS (CAPITOL)

m:." NOCHE DE ENTIERRO (NUESTRO AMOR)

REGIONAL MEXICAN..
]

L0S BENUAAINS FEAT. WIS & YAKDEL DADDY YANKEE. HE"OR EL FATHEI® & ZION (MAS FLOW/MACHETE)
=]
CTITLE

§= ARTIST (IMPRINT / PROMOTION LA3EL)
ESE
CONJUNTO PRIMAVERA (FONOVISA)
DETALLES
LOS TIGRES DEL NORTE (FONOVISA)
LA NOCHE PERFECTA
EL CHAPD DE SINALOA (DISA)
DIME QUIEN ES
LOS RIELEROS DEL NORTE (FONOVIEA)
UN IDIOTA COMO YO
DUELD (UNIVISION)
CADA VEZ QUE PIENSO ER TI
LOS CREADOREZ DEL PASITO DE ALFREDO RAIAEZ
. TUS PALABRAS
BANDA EL RECODO (FONOVISA)
MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART BALBO®)
' DAME UN BESO
INTOCABLE 1£41 TELLVISA)
ALIADO DEL TIEMPO
MARIANO BARBA (THRIE >0UND)
LOBO DOMESTICADC
VALENTIN ELIZALDE (UNIVERSAL LATING)
Y AQUI ESTOY
K-PAZ DE LA SIERRA DUET WITH AN GABREL (01SA/EQIMONSA)
TAL VEZ
LOS PRIMOS DE DURANGD (MAR INTERNA=IONAL)
DE RODILLAS TE PIDD
ALECRES DE LA SIERRA [VIVA)

Y SI VOLVIERA A NACER
ALEGRES DE LA SIERRA (EDIMAL/VA)

Data for week of APRIL 21, 2007 |

day, 7 days a week. ¢ 207 VNU Business Media. Inc. All righ:s reserved. ALBUM CHARTS: See Charts Legend for rules
2007. VNU Business Media, Inc. and Nieisen SoundScan. Inc. All rights reserved

T
E1

TITLE ]
FRTISTGMPRINT / PROMOTION FABEL)

JENNIFER LOPEZ

COMO AMA UNA MUJER (EPIC/SONY BMG NORTE)

A.B. QUINTANILLA i1l PRESENTS KUMBIA KiNGS
GREATEST HITS ALBUM VERSIONS (EMI TELEVISA)

WVANA

AMAR ES COMBATIR (WARNER LATINA)

MARCO ANTONIO SOLIS

3 LA ISTORIA CONTINUA... PARTE Il (FONOVISAUG)
4 MIGUEL BOSE

PAPITO (WARNER LATINA)

|BD

CELESTIAL (EMI TELEVISA/VIRGIN)
VIARCO ANTONIO SOLIS
_A HISTORIA CONTINUA... PARTE Il (FONOVISA/UB)
10 JULIETA VENEGAS

_IMON Y SAL (SONY BMG NORTE)
RICKY MARTIN
FICKY MARTIN: MTV UNPLUGGED (SONY BMG NORIE)
9 YURIDIA

HABLA EL CORAZON (SONY BMG NORTE)
VARIOUS ARTISTS
© HNOW LATIND 2 {SONY BMG STRATEGIC MARKETING GROUPEMIUNVERSAL/UNNERSAL LATING)
LA 5A ESTACION
EL MUNDD SE EQUIVOCA (SONY BIMG NORTE)
RICARDO MONTANER
LAS MEJORES CANCIONES DEL MUNDD (EMI TELEVISA)
MARCO ANTONIO SOLIS
TROZOS DE MI ALMA 2 (FONOVISA/UG)

ANDREA BOCELLI
AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)

RHYTHM..

'§ TITLE
7' j® ARTIST {IMPRINT / PROMOTION LABEL)
j 4 IVY QUEEN

VARIOUS ARTISTS
DON OMAR PRESENTA: EL PENTAGONO (VI/MACHETE)
3 DON OMAR
 KING OF KINGS (V//MACHETE)
VARIOUS ARTISTS
WY RECORDS PRESENTS: LOS VAQUEROS (WY/MACHETE)
WISIN & YANDEL
PA'L MUNDO (MACHETE)
RAKIM & KEN-Y
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATIND)
" LUNY TUNES & TAINY
MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)
HECTOR "EL FATHER"
THE BAD BOY (VI/MACHETE)
KINTO SOL
© L0S HIJOS DL MAIZ (UNIVISION/UG)

CALLE 13
CALLE 13 (WHITE LION/SONY BMG NORTE)

SENTIMIENTO (UNIVISION/UB) ]

S chart legend for ~ot Dancy Club Play and Mot Dance Stigles-Saleswukis and eTplanations, £ 2087, VNU Business Medis, tnc. ane
ine Al rghts reserved. HOT DANCE AIRBLAY: 7 tance steftions are elect: saricaliy monftored by Nieisen Br
Seexthart ger for rules snd explanatiors. ¢ 2007, VNU Business Media. inc. Al

TiTLE
3 AFTIST iMPRINT & NUMBER / PROMOTION 1 ABEL
RISE
SAMANTHA JAMES OM PROMO

DISCOTECH
YIUNG LOVE ISLAND PROMO/IDJMG

IT'S MY LIFE
S-BLUSH CJ PROMO

5 AUTOMATIC
WLTRA NATE SILVER LABEL PROMO/TOMMY BOY

4 WITH LOVE
FILARY DUFF HOLLYWOOD PROMO

g DRUMS IN THE CLUB

TTRUSS HARRIS FEAT. DJ KER) & BAM BAM BUDOHA ESNTICH S1VER 2ROMD

SOME GIRLS
FENRI DAUMAN 20884

U SPIN ME
INAYA DAY SILVER LABEL PROMO/TIMMY 30Y

MAKE IT HAPPEN
FIAYA AZUCENA KULT PROMO

GIMME GIMME (DISCO SHIMMY)
FRANKIE KNUCKLES NOICE! PROMO

. IEAD MY MIND
__HEKILLERS ISLAND PROMO/IDIMG

ANGELICUS
JELERIUM FEAT. ISABEL BAYRAKDARIAN NETWERKIPRCAD

- YOU ARE WHY
" JAWN TALLMAN SLAAG PROMO

LOVE ME OR HATE ME (F**< YCU!"3)
-ADY SOVEREIGN OEF JAM PROMO.IDJMG

[ 1 EMBRACE ME
" LEANA SWEDISH OivA PROMO

PEGATE
RICKY MARTIN SONY BMG NORTE PROMO

'z WHAT GOES AROUND...COMES AROUNE
JUSTIN TIMBERLAKE JIVE PROMO/ZOMBA

CHANGE

KIMBERLEY LOCKE CURB PROMO

SPOTLIGHT

AMADOR & CARRILLO FEAT. GEORGIA MICOLE MOGHEO PRIV PROPO

PUT SOME FUNK IN YOUF SHJES
IN BETWEEN FEAT. JEANIE TRACY & LARRY BATISTE L0 PFOMC

'! © SAY IT RIGHT
= NELLY FURTADO MOSLEY PROMO/GEFFEN

THE CREEPS
CAMILLE JONES SILVER LABEL 2486/TONMY Bl

| WANT TO LIVE
DEEPFACE FLY PROMO

TIME AFTER TIME
K0ISHII & HUSH FEAT. CATHERINE MCQUEIN COFDLESS 47

GHOST
DEEPSKY AND JES BLACK HOLE PIOMO

ARTIST
TITLE {MPRINT & NUMBER / DISTRIBUTING LAEEL

LCD SOUNDSYSTEM
SOUND OF SILVER DFA 85114/C3PITOL

- DADDY YANKEE

BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE)
R.K.M. & KEN-Y

MASTERPIECE: SOLD OUT (PINA/PR/UNIERSAL LATINO)
. DJ NELSON

" _FLOW LA DISCOTEKA 2 (FLOW/UNIVERSAL LATINO)
TITO "EL BAMBINQ"

TOP OF THE LINE: EL INTERNACIONAL (EMI TELEVISA)

16. VARIOUS ARTISTS
"~ DON OMAR PRESENTA: LOS BANOOLEROS RELOADEO (ALLSTARMACHETE)

5 TITLE
ﬁ'; ARTIST (IMPRINT / PROMOTION I ABEL)

JENNI RIVERA

MI VIDA LOCA (FONOVISA/UG)

VICENTE FERNANDEZ

HISTORIA DE UN 1DOLO (SONY BMG NORTE)
' LOS TIGRES DEL NORTE
DETALLES Y EMOCIONES (FONOVISA/UG)
GRUPO BRYNDIS
SOLO PIENSO EN TI (DISA)
' 3 VALENTIN ELIZALDE

" VENCEDOR (UNIVERSAL LATING)

VALENTIN ELIZALDE
10BO DOMESTICADO (UNIVERSAL LATIND)
LOS CAMINANTES
LA HISTORIA... LO MAS CHULO, CHULO, CHULD (SONV BMG NORTE)
BRONGO / LOS BUKIS / LOS TEMERARIOS
B.B.T. 2 (FONOVISA'UG)
LOS CUATES DE SINALOA
PURQ SIERRENO BRAVO (SONY BMG NORTE)
LOS CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ
RECIO, REC10 MIS CREADOREZ (OISA)
PESADO
EXITOS (WARNER LATINA)
BRONCO / LOS BUKIS / LOS TEMERARIQS
BBT (FONOVISA/UG)
SELENA
THROUGH THE YEARS/A TRAVES OE LOS ANOS (EMI TELEVISAi
DIANA REYES
TE VOY A MOSTRAR (UHIVERSAL LATINO}

LOS HOROSCOPOS DE DURANGO
DESATADDS (DISA)

For chart reprints call 646.654.4633

WWW america

GNARLS BARKLEY

9 | ST. ELSEWHERE DOWNTOWN 70003*/ATLANTIC®

POCKET SYMPHONY AIRCHEOLOGY 83761%/A5TRALY ERKS-
6 IMOGEN HEAP
SPEAK FOR YOURSELF RCA VICTOR 72552

4N * THE GOOD, THE BAD & THE QUEEN

: THE GOOD, THE BAD & THE QUEEN PARLOPHON= 73067+/IRCI
I GORILLAZ

8 BB tmon DAYS PARLOPHONE 73833 VIRCIN !
' THE RIDDLER & TREVOR SIMPSON
| ULTRA.DANCE 08 ULTRA 1485

TRACEY THORN

0UT OF THE WOODS ASTRALWER<S 83941°

| 5p ‘THE COUNTDOWN SINGERS
FOREVER ISCO MADACY SPEUIAL PRCDUCTS Z2379MRDACY

JOHNNY vICIOUS
THRIVEMIX PRESENTS: ELECTRO THRWEDANC = 30761 THRVE

el s

-|‘° 10 VARIOUS ARTISTS -

| FOREVER FREESTYLE RAZOR & TIE 83147
DEPECHE MODE

o2t

A

—
E ‘ THE BEST OF OEPECHE MODE VOLUME 1 SPEMTEFEPRISE M2WAANG RS &
3 MADONNA
1'4 42 DJ SKRIBBLE / VIC LATINO
THRIVEMIX03 THRIVEOANCE 90758/THFIVE
SHE WANTS REVENGE
M 23 6t SHE WANTS REVENGE PE AL
15 § ! (CHK CHK CHK)
© MYTH TAKES WARP 154°
THOSE THINGS OM 30752
1§ 24 SCISSOR SISTERS
e ENIGMA
i 19 2 E_DSTERIDRI VIRGIN 69994
20 "_' TOO YOUNG TO FIGHT iT ISLAND 008104/1DJNV3
- THE STARLITE SINGERS
a2z BELANOVA &
DULCE BEAT UNIVERSAL LATING 0063C 1 iy

3 ?4 CONFESSIONS ON A DANCE FLOOR WARNER BROS. 9461
e CASCADA 5
n 18 88 envive we ToucH ROBBINS 75054
17 3 MIGUEL MIGS
TA-DAH UNIVERSAL MOTOWN 077499 UMRE o
» YOUNG LOVE
15 BEST OF DISCO MADACY SPECIAL PFODUCTE 52228 DAY
: TEDDYBEARS
_SOFT MACHINE BIG BEAT/ATLANTIC 83379*/AG

- SUPERNATURE MUTE 9296*@&

% AIR =t

53 GOLDFRAPP i

2 Soan,
4 Bate Systems.
rvd

SRTIST IMPRINT & NUMBER ; PROMCTION LABEL
43 GLAMOROUS
U [ Fercie rear LUDACRIS WL LAMASM PROVOAVTERSCOPE |

ROCK TO THE RHYTHM
DJ DAN AUDACIOUS PROMO

‘ }-5"11 AND | AM TELLING YOU I'M NOT GOING

~ JENNIFER HUDSON MUSIC WORLD PROMO/COLUMBIA
I NEED SOMEONE
RALPH FALEON NERVOUS 20313
;- RIDE A WHITE HORSE
~_GOLDFRAPP MUTE PROMO
39 7 FREE MY LOVE
SUZANNE PALMER STAR 69 13222
"2 YOURE THE ONE
OND MINDTRAIN PROMO/ASTRALWERKS

i IRA MUSIC WORLVCOUIMEA PROMGSONY BMG
HE'S ALIVE
A GIRL CALLED JANE ISLANC PROMO/I0JMG
1. PUMP
CHRIS THE GREEK PANAGHI SUB DEEP HAVEN PROMO
0 z DEEPER LOVE
T - = EDDIE THONEICK FEAT. BERGZT LEWIS CR2 PROMO/AMATO
C'MON C'MON
TRICKY BIZZNISS FEAT. TRIKIE REISS ESNTION SILVER PROMO
| WANT YOUR LOVE
JODY WATLEY AVITONE PRCMO/PEACE BISQUIT
TELL ME
_ DIDDY FEAT. CHRISTINA AGUILERA BAO BOY 94498/ATLANTIC
45 IRREPLACEABLE
'S BEYONCE COLUMBIA PROM)
FOREVER
ALYSON Pi MEOIA PROMO
ICE BOX
OMARION T.U.G. PROMO/COLUMBIA
IN THE MIX
MiZ MANDY OMNI PROMO
. "NO MORE PAIN
. MARK PICCHIOTTI FEATURING DINO V. BLUEPLATE PROMO

AND [ AM TELLING YOU I'M NOT GOING
N JENNIFER HOLLIDAY WITH ROSABEL SHVER LABEL PROMOYTOMMY BOY

Uiz, o MINIMAL
_ '::‘_)B 9 Per 5HOP BOYS RHIND PROMO
4 -3 PROPER EDUCATION
ERIC PRYOZ VS FLOYD DATAPOS TNAMRISTRY OF SOUND 1491AATRA
4  a RUNAWAY
42 8 JAMIROQUAI CCLUMBIA PROMO
IT'S JUST SEX
BILLIE MYERS FRUITLOOP PROMO

- ROUND AND ROUND
STATIC REVENGER ULTRA £1442

:f‘f‘sgn

43

TITLE
5 ARTIST IMPRINT & NUMBER / PROMOTION LABEL

a alae SAY IT RIGHT |
= NELLY FURTADO MOSLEY/GEFFEN !

ﬁ- s & READ MY MIND -
THE KILLERS ISLAND/IDJMG
2 { %' WHAT GOES ARGUND...COMES ARQUND
"% JUSTIN TIMBERLAKE JIVE:ZOMBA

7 & WITH LOVE
HILARY DUFF HOLLYW0OD

R - CRY FOR YOU
4 ' € SEPTEMBER ROBBINS
3 1= BYMYSIDE
FLANDERS ULTRA
§ 12 BY THE way
~ 'T JENNA DREY ROBBINS ®
4 U + UR HAND
] PINK LAFACE/ZOMBA
8 STARS ALIGN
~ KASKADE ULTRA
41 15 PROPER EDUCATION
ERIC PRYDZ VS, FLOYD DATAOSTIVAMINISTRY OF SOUNDAUTRA
12 THE CREEPS
5 CAMILLE JONES SILVER LABEL/TOMMY BOY
14 | CAN'T TAKE IT
LOLA SOBE
11 = IRREPLACEABLE
= BEYONCE COLUMBIA
15 TRULY MADLY DEEPLY

J CASCADA ROBBINS
9 3 THE WORLD IS MINE
= DAVID GUETTA VIRGIN
4 ONE LOVE WORLD LOVE

___FRANK TI-AYA FEATURING YARDI DON U.TRA

18 -3.-:' BEAUTIFUL DAY
! = MATT DAREY DAREY PRIDUCTS/TWISTED/KOCH
GHOST
DEEPSKY AND JES BLACK HOLE
REHAB
AMY WINEHOUSE UNIVERSAL REPUBLIC
CHANGES
CHRIS LAKE FEAT. LAURA V ROBBINS
RUNAWAY
JAMIROQUAI COLUMBIA
i3 5 AUTOMATIC
L ULTRA NATE SILVER LABEL/TOMMY BOY

. g CURIOUS
" 4 STRINGS ULTRA

REMEMBER ME
INTERSTATE FEATURING COLLEEN KELLY TOUCAN COVE
IN THE DARK
TIESTO ULTRA

Go to waw.killboard.kiz for complete chart data | 61
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Hits of the World is compiied at Bilthoard/London. RE=Re-Entry

; SINGLES

{SCUNDSCAN JAPAN)

APRIL 10, 2007

KODO
TNEW ey TOSHIBA/EMI
2 1 TSuBOMmI
KOBUKURD WARNER
= FUNKY TOWN (CD/DVD)
W INew NAMIE AMURG AVEX TRAX
4 3 SENNO KAZE NI NATTE
MASASHI AKIKAWA TEICHIKU
-' new HANDAN'S PILLOW/GYAKKO (CD/DVD)
L] BRAHMAN T0'1 o FAUIURY
6 o FLAVOUR OF LIFE
HIKARU UTAOA TOSHIBA EMI
T new PAN KISSYU (FIRST VERSION/DVD)
Y MIHIMARU GT UNIVERSAL
HITORI SATSUMA-JI
8 NEW | om mizumorl TOKUMA
g 4 HOSHI WO MEZASHITE
NEWS JOHNNY'S ENTERTAINMENT
10 5 WINDING ROAD

AYAKA X KOBUKURO WARNER

THIS
WEEK

@ N =

»

@w N

© ® N 0o o a

© o W o o

x
o
<4
==

1

2

RANCE i

: SINGLES

{SNEP/IFOP/TITE-LIVE)

MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAR UP
MIRACLE

CASCADA ANDDRFINE

AUX ARBRES CITOYENS
YANNICK NOAH SAINT GEORGE

TA MEUF

FAF LARAGE M5 INTERACTIDNS

WHAT GOES AROUND... COMES AROUND

JUSTIN TIMBERLAKE JIVE/ZOMBA

UNIDOS PARA LA MUSICA

DAVID VENDETTA V2

MARLY-GOMONT

KAMINI RCA

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

DESTINATION CALABRIA

ALEX GAUDINO FT. CRYSTAL WATERS DATA

DESOLE POUR HIER SOIR
TRYO SAINT GEORGE

APRIL 11, 2007

ITALY

SINGLES
5E
g; {FIMI/NIELSEN} APRIL 10, 2007
GIRLFRIEND
NEW AVRIL LAVIGNE RCA
, PENSA
FABRIZIO MORO ATLANTIC
, MUSICA
PAOLO MENEGUZZI AROUND THE MUSIC
5 QUE HICISTE
JENNIFER LOPEZ £PIC
4 GRACE KELLY
MIKA CASABLANCA/ISLAND
3 LA PARANZA
DANIELE SILVESTRI EPIC
g TIREGALERO UNA ROSA
SIMONE CHRISTICCI ARIOLA
¢ TISCATTERO' UNA FOTO
__TIZIANO FERRO CAPITOL
PASSIONE
NEFFA ARIOLA
30 LASCIA STARE

BAGGIO ANTONACCI IRIS

SWEDEN

-+

3

23
=
£

-

T S R

0w 0o =N o

o ||

-
=]

ﬁ

e
5
=%
1
2

NEW

UNITED KINGDOM =<

{THE OFFICIAL UK CHARTS 0.}

I'M GONNA BE (500 MILES)
THE PROCLAIMERS/POTTER B/PIPKIN A CHRYSALIS

APRIL 8, 2007

GIRLFRIEND

AVRIL LAVIGNE RCA

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

HOW TO SAVE A LIFE
THE FRAY EPIC

DESTINATION CALABRIA
ALEX GAUOINO FT. CRYSTAL WATERS DATA

STOP ME
MARK RONSON FT. 0 MERRIWEATHER ALLIDO/COLUMBIA

GLAMOROUS
FERGIE FT. LUDACRIS WILL.| AW/A&GM/INTERSCOPE

NEW

NEW

ax
i
2w
SE

1

GIVE IT TO ME

TIMBALAND FT. J. TIMBERLAKE/N. FURTADO MOSLEY BLACKGROUND/WTERSCOPE

RUBY
KAISER CHIEFS B-UNIQUE/POLYDOR

(ARIA}

BEAUTIFUL LIAR
BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA

AUSTRALIA “=

SINGLES

APRIL B, 2007

STRAIGHT LINES
SILVERCHAIR ELEVEN

3

GRACE KELLY
MIKA CASABLANCA/ISLAND

NEW

GIRLFRIEND
AVRIL LAVIGNE RCA

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT B0Y ISLAND

SUDDENLY | SEE
KT TUNSTALL RELENTLESS/EMI

WHAT GOES ARQUND... COMES AROUND
JUSTIN TIMBERLAKE JIVE/ ZOMBA

20 GOOD REASONS
THIRSTY MERC WEA

HOW TO SAVE A LIFE
THE FRAY EPIC

| WANNA LOVE YOU
AKON FT. SNOOP 00GG KONVICT/UPFRONT/SRC/UNIVERSAL MOTOW

SPAIN

5E
2% (PROMUSICAE/MEDIA) APRIL 11, 2007
1 ALEGRIAS DEL INCENDIO
LS PLANETAS SONY BMG
; SURVIVALISM
NINE INCH NAILS INTERSCOPE
2 COMO EN UN MAR ETERNO
HANNA UNIVERSAL
14 RAIN LOVE
JUANJO/JAVI REINA MARTIN HOUSE WORKS
6 AL FINAL DE LA PALMERA
RAFA GONZALEZ-SERNA UNIVERSAL
2 DIFFERENT WORLD
IRON MAIDEN CAPITOL
13 POR LA NOCHE
MALA 2 UNIVERSAL
VIVELA
NEW yensus v cenTRaL ROCK
1 COLILLAS EN EL SUELO
DELUXE VIRGIN
10 WITH LOVE

HILARY DUFF HOLLYWO00O

® ® N O @ A & N

-
=}

DIGITAL SINGLES

© ®© N o @ » @

-
(=]

ALBUMS

THIS
WEEK

-
(=]

=
@»
<

=

® o N o o » EW N =

(MEDIA CONTROL)
EIN STERN (DER DEINEN NAMEN TRAGT)
0.4 DETZI/NIK P POLYDOR

SAY IT RIGHT
NELLY FURTAOO MOSLEY/GEFFEN

APRIL 11, 2007

GIRLFRIEND
AVRIL LAVIGNE RCA

SUMMER WINE
VILLE VALO/NATALIA AVELON WARNER

GRACE KELLY
MIKA CASABLANCA/ISLAND

WHAT GOES AROUND... COMES AROUND
JUSTIN TIMBERLAKE JIVE/ZOMBA

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

=
o
w
=

THE IMPOSSIBLE DREAM
SARAH CONNOR X-CELL

SHE'S MADONNA
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS

BOTEN ANNA
BASSHUNTER WARNER

CANADA [2

(SOUNDSCAN)

GIRLFRIEND
AVAIL LAVIGNE RCA/SONY BMG

APRIL 21, 2007

WHAT I'VE DONE (ALBUM VERSION)
LINKIN PARK MACHINE SHOP/WARNER BROS. WARNER

BEAUTIFUL LIAR
BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA/SONY BMG

THE SWEET ESCAPE
GWEN STEFANI FEATURING AKON INTERSCOPE/UNIVERSAL

GRACE KELLY
MIKA CASABLANCA/UNIVERSAL REPUBLIC/UNIVERSAL

DON'T MATTER
AKON KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN/UNIVERSAL

CUPID'S CHOKEHOLD

GYM CLASS HEROES FEAT. PATRICK STUMP

UELED BY RAMENATL

CANDYMAN
CHRISTINA AGUILERA RCA/SONY BMG

LAST
WEEK

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN/ISLAND/UNIVERSAL

PARALYZER
FINGER ELEVEN SONY BMG

BRAZIL

{SUCESS0O MAGAZINE)

IVETE SANGALO
IVETE AQ VIVO NO MARACANA UNIVERSAL

APRIL 11, 2007

RICKY VALLEN

4 OMENAGENS SONY BIG
3 PADRE MARCELO ROSSI
MINHA BENCAO SONY BMG
o CESAR MENOTTI & FABIANO
PALAVRAS OE AMOR - A VIVO UNIVERSAL
5 BANDA CALYPSO
VOL. 10 - ACELEROU MD
19 GINO & GENO
CANTO. BEBO E CHORO EMI
14 JOSS STONE
INTRODUCING JOSS STONE RELENTLESS/VIRGIN
7 MADONNA
__THE CONFESSIONS TOUR WARNER BROS
g VARIOUS ARTISTS BRA
PARAISO TROPICAL NACIONAL SOM LIVRE
47 DUDU NOBRE

0S MAIS BELOS SAMBAS-ENREDO OE TODDS UNIVERSAL

L otis
- WEEK

(NIELSEN SOUNOSCAN INTERNATIONAL} APRIL 21. 2007

GRACE KELLY
MIKA CASABLANCA ISLAND

BEAUTIFUL LIAR
BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA

GIVE IT TO ME

TIMBALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE MOSLEY/BLAL Pt

STOP ME (RADIO EDIT)
MARK RONSON FT. 0 MERRIWEATHER ALLIDO/COLUMBIA

THE SWEET ESCAPE
GWEN STEFANI FEATURING AKON INTERSCOPE

HOW TO SAVE A LIFE
THE FRAY EPIC

BRIANSTORM
ARCTIC MONKEYS DOMINO

RUBY

KAISER CHIEFS B-UNIQUE/POLYDOR

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

GIRLFRIEND
AVRIL LAVIGNE RCA

- GLAMOROUS

FERGIE FEATURING LUDACRIS WiLL | AM/A&M/INTERSCOPE

CANDYMAN
CHRISTINA AGUILERA RCA

GIRLFRIEND

. AVRIL LAVIGNE RCA

WHAT GOES AROUND...COMES ARQUND
JUSTIN TIMBERLAKE JIVE ZOMBA

DESTINATION CALABRIA
ALEX GAUDINO FEATURING CRYSTAL WATERS DATA

SHINE
TAKE THAT POLYDOR

QUE HICISTE
JENNIFER LOPEZ EPIC

I WANNA HAVE YOUR BABIES (RADIO EDIT)
NATASHA BEDINGFIELD PHONOGENIC

I'M GONNA BE (500 MILES)
THE PROCLAIMERS FEATURING BRIAN POLTER & ANDY PIPKIN EMI

QUI...REME

i ANDY & LUCAS SONY 8MG

FLANDERS |

SINGLES

{ULTRATOP/GFK)
KVRAAGETAAN
FIXKES EXCELSIOR
GRACE KELLY
MIKA CASABLANCA/ISLAND
YOU DON'T KNOW
MILOW HOMERUN

DE TEGENPARTIJ
CLOUSEAU CAPITOL

APRIL 11, 2007

SHE'S MADONNA
ROBBIE WILLIAMS FT. PET SHOP BOYS CHRYSALIS

| _AlBUMS |

, CLOUSEAU
VDNKEN & VUUR CAPITOL
4 ZITA SWOON
BIG CITY CHIKAREE
12 ELTON JOHN
JUST LIKE BELGIUM MERCURY
, WITHIN TEMPTATION
THE HEART OF EVERYTHING GUN
5 AMY WINEHOUSE

BACK TO BLACK ISLAND

IRELAND (1

ARGENTINA

ALLBUMS

SINGLES

7 SINGLES

el ok 28 &8 28 2%
EE <% 6P APRIL S, 2007 BB ZZ (IAMA/CHART TRACK). _APRIL 6, 2007 ES <X (RECORD PUBLICATIONS LTD.) APRIL 9, 2007 =
4, CARAMIA 4+ ¢ GIRLFRIEND y 1 CRAWL 28 55
. MANS ZELMERLOW MA&L AVRIL LAVIGNE RCA ATLAS ELEMENTS EX 53 capp APRIL 10, 2007
2 1 THE WORRYING KIND 2 q HOW TO SAVE A LIFE 2 4 THE SWEET ESCAPE : 1 NEW CHAYANNE
THE ARK ROXY THE FRAY EPIC GWEN STEFANI FT. AKON INTLRSCOPE MI TIEMPO SONY BMG
-3 g FORATT DUFINNS 3 23 ON BORROWED WINGS 3 5 WHAT GOES AROUND... COMES AROUND 2 New ATTAQUE 77
SONYA ALDEN M&L DAVID O'CONNOR UNIVERSAL JUSTIN TIMBERLAKE JIVE ZOMBA 3 KARMAGEON SONY BMG
a 7 TRYING TO RECALL a 2 DESTINATION CALABRIA a 2 GRACE KELLY a' NEW LAS PELOTAS
MARIE LINDBERG M&L ALEX GAUDINO FT. CRYSTAL WATERS DATA MIKA CASABLANCA/ISLAND BASTA DBN
| REMEMBER LOVE 1 WHY 3 GIRLFRIEND MANA
5 1 Sanan oawn FNER B0 S NEW coec rvan vise 5 3 iR CaviGhE nch o 4 __AMAR ES COMBATIR WARNER
& = VARIOUS ARTISTS
ALBUMS ALBUMS B 3 anar MONTANA (SPECIAL £D. CO-+0UD) WALT DISNEY
1 new SALLSKAPET 31 | CASCADA v new KINGS OF LEON VARIOUS ARTISTS
SALLSKAPET UNIVERSAL EVERYTIME WE TDUCH ANDORFINE £ BECAUSE OF THE TIMES RCA B 1| ANNAH MONTANA WALT DISNEY
2 1 MARIE LINDBERG 2 new KINGS OF LEON 2 ; HAYLEY WESTENRA = RICKY MARTIN
TRYING TO RECALL M&L BECAUSE OF THE TIMES RCA TREASURE DECCA 2 TV UNPLUGGED COLUMBIA
3 3 ANDREAS JOHNSON 3 o NELLY FURTADO 3 16 AKON ALEJANDROQ SANZ
THE COLLECTOR WARNER ] LOOSE MOSLEY/GEFFEN KONVICTED KONVICT B 6 L TREN DE LOS MOMENTOS WARNER
4 o DOLLY PARTON a THE DOORS 4 2 NELLY FURTADO NORAH JONES
THE VERY BEST OF RCA THE VERY BEST OF THE DOORS ELEKTRA LOOSE MOSLEY/GEFFEN B 1 o700 LaTE BLUE NOTE
5 NEW MAURO SCOCCO 5 BONNIE TYLER s 4 BROOKE FRASER THE CHEETAH GIRLS
e LJUDET AV TIDEN SOM GAR DIESEL FAOM THE HEART - GREATEST HITS SONY BMG 8 ALBERTINE SONY BMG 10 8 1 CHEETAH GIRLS 2 UNIVERSAL
e | [ —]
62 | Goto www.billboard.biz for complete chart data Data for week of APRIL 21,2007 | CHARTS LEGEND on Page 64
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EUROCHARTS

EUROGHARTS ARE COMPILED BY BILLEOARD EROM THE NATIDNAL SINGLES AND
ALBUM SALES CHARTS OF 20 EURQPEAN: COUNTRIES, APRIL 11, 28(17%
GIRLFRIEND
AVRIL LAVIGNE RCA
WHAT GOES AROUND... COMES AROUND
JUSTIN THMBERLAKE JIVE/ZOMBA
- THE SWEET ESCAPE
_ GWEN STEFANI FT. AKON INTERSCOPE
GRACE KELLY
MIKA CASABLANCA/ISLANO
SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN
MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAA UP
I'M GONNA BE (500 MILES)
THE PROCLAIMERS/POTTER B/PIPKIN A CHRYSA IS
MIRACLE
_CASCADA ANDORFINE
DESTINATION CALABRIA
ALEX GAUDING FT. CIYSTAL WATERS DATA
EIN STERN (DER DEINEH NAMIEN TRAGT)
D.J OETZ!'NIK P POLYDDR
AUX ARBRES CITOYENS
~ YANNICK NOAH SAINT GEORGE
HOW TO SAVE A LIFE
THE FRAY EPIC
ALL GOOD THINGS (COME TOD AN END)
__ NELLY FURTADO MOSLEY/GEFFEN
GLAMOROUS
FERGIE FT. LUDACRIS WILL | AM/ABM/INTERSOOPE

12 7

s

14 14

{35 13 SUMMER WINE
f it VILLE VALO/NATALIA AVELON WARNER

APFIL 11, 2007

LOOSE MOSLEY/GEFFEN
5 MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLARD
JENNIFER LOPEZ
COMD AMA UNA MUJER EPIC
MAXIMO PARK
OUR EARTHLY PLEASURES WARAP
- AMY WINEHOUSE
BACK T0 BLACK ISLAND
HERBERT GRONEMEYER
12 CAPITOL
KINGS OF LEON
BECAUSI@ OF THE TIMES RCA
CASCADA
EVERYTIME WE TOUCH ANOCRFINE
TAKE THAT
BEAUTIFUL WORLD POLYCOR
JUSTIN TIMBERLAKE
FUTURESEX/LD JIJE/ZOMBE
BEATSTEAKS
LIMBO MESSIAH WARNER
ELTCN JOHN
ROCKET MAN - THE DEFINITIJE HITS MERCUR™
ANDREA BERG
DIE NEUE BEST OF ARIOLA

L 5
i"!, . | NELLY FURTADO
—FF'!

2

TIMBALAND

SHOCK YALUE MOSLEY/BLAZKGROUND/INTEESCOPE
= SIMFLY RED

STAY SIMPLYRED.COM

RADIO AIRPIAY A

Music Control

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS 1AONITORED AND
| TABULATED BY NIELSEN MUSIC CONTROL. CAPRIL 11, 2007
WHAT GOES AROUND ZOMES AROUND
JUSTIN TIMBERLAKE JIVE ZOMBA
THE SWEET ESCAPE
GWEN STEFANI FT. AKON IN“ERSCOPE
3 ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/G=FFEN
a 3 BEAUTIFUL LIAR
BEYONGE & SHAKIRA COLUMBIA
GRACE KELLY
MIKA CASABLANCA/ISLAND

SAY IT RIGHT
HELLY FURTADO MOSLEY/GEFFEN

7 AMERICA
RAZORLIGHT VERTIGO

i’

=
lhw
<%
=

RUBY
8 10 1SR cHEIFS B-UNIOUE/POLYDOR
g | DON'T NEED A MAN
THE PUSSYCAT DOLLS A&M/INTERSCOPE
10 11 SHINE

TAKE THAT POLYDOR

SHEIS MADONNA

ROBBI WILLIAMS CHRYSALIS
MAUVAISE FOI NOCTURNE
FATAL BAZOOKA FT. VITAR UP MUSIC
CHASING CARS

SNOW PATROL FICTION/PO YDOR
GIRLFRIEND

AVRIL LAVIGNE RCA
FAIRYTALE GONE BAD
SUNRISE AVENUE ENII

15

[ -

Data for week of APRIL 21, 20C7 |

SALES DATA
LCCMPILED BY

N

Nelsen
BoundScan

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

| ] THE ALMOST.
o3 SOUTHEAN WEATHER TOOTH & NAIL 2481/EMI CMG

or rulds and

RELIENT K
* | ¥IVE SCORE AND SEVEN YEARS AGO GOTEE/CAPITOL 0592/EMI CMG @

J MOSS

V2... PAJAM/GOSPQ CENTRIC 87214/PROVIDENT-INTEGRITY
THIRD DAY -
CHRONOLOGY: VOLUME ONE ESSENTIAL 10838/PROVIDENT-|TEGRITY &

VARIOUS ARTISTS

WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7136/EMI CMG

VARIOUS ARTISTS

WOW HYMNS PROVIDENT-INTEGRITY/EMI CMG 887145/WOF.D-CURB

10 ALAN JACKSON "
| PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY 5

THE CHARIOT
FIANCEE SOLID STATE 9015/EMI CMG .-

. VARIOUS ARTISTS
GLDRY REVEALED: THE WORD OF GOD IN WORSHIP REUNION 1082/ PROVIDENT-INTEGRITY
-

., CASTING CROWNS
" LIFESONG BEACH STREET/REUNION 10770/PROVIOENT-INTEGRITY @

!‘ MAT KEARNEY
P NOTHING LEFT TO LOSE AWARE/COLUMBIA/INPOP 1380/EMI CMG

12 o CHRIS TOMLIN
o SEE THE MORNING SIXSTEPS/SPARROW 2828/EM) CMG

FLYLEAF ".
FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY | ']

‘NICOLE C. MULLEN 7 b
SHARECROPPER'S SEED: VOLUWE 1 WORD-CURB 887144 | ]
NEWSBOYS

GO INPOP 1383/EMI CMG

SKILLET

COMATOSE ARDENT/SRE/LAVA 2546/PROVIDENT-INTEGRITY .:

ANBERLIN
CITIES TOOTH & NAIL 3673/EM! CMG @
VARIOUS ARTISTS
SONGS 4 WORSHIP: SHOUT TO YHE LORD: SPECIAL EDITON INTESRITY 19404/TIME LIFE @ |
VARIOUS ARTISTS
THREE WDDDEN CROSSES WORD-CURB 886582
MARK SCHULTZ
BROKEN & BEAUTIFUL WORD-CURB 886570
- ALABAMA
_ SONGS OF INSPIRATION It RCA NASHVILLE 06065/PRDVIDENT-INTEGRITY
SWITCHFOOT
OHY GRAVITY SPARROW/COLUMBIA 0113/EMI CMG
JEREMY CAMP
BEYOND MEASURE BEC 3723/EMI CMG ®
BETHANY DILLON
WAKING UP SPARROW 3868/EMI CMG

= ARTIST
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL

el V2. PAJAM/GOSPO CENTRIC B7214/20MBA

VARIOUS ARTISTS

WOW GOSPEL 2007 VERITY/WORQ-CURB/EMI CMG 02499/Z0MBA

JUANITA BYNUM

A PIECE OF MY PASSION FLOW 9301

NICOLE C. MULLEN

SHARECROPPER'S SEED: VOLUME 1 WORO-CURB 887 144/WARNER BROS,
KIRK FRANKLIN

HERQ FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA

TYE TRIBBETT & G.A.

VICTORY LIVE! INTEGRITY GOSPEL/COLUMBIA 77526/SON¢ MUSIC

FRED HAMMOND

FREE TO WORSHIP VERITY 85990/Z0MBA @&

PATTI LABELLE

THE GOSPEL ACCORDING TO PATT! LABELLE UMBRELLA 97:)109/BUNGALD

THE MCCLURKIN PROJECT

WE PRAISE YOU GOSPO CENTRIC 69697/Z0MBA

KIRK FRANKLIN

SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 88401‘/ZOM‘e
BISHOP G.E. PATTERSON

HAVING CHURCH WITH THE SAINTS: VOLUME 1 POOIUM 2516
MARY MARY

MARY MARY MY HLOCK/COLUMBLA 77733/SONY MUSIC
SMOKIE NORFUL

LIFE CHANGING EMI GOSPEL 33347

KELLY PRICE

THIS 1S WHO | AM GOSPO CENTRIC 88167/Z0MBA
JUANITA BYNUM & JONATHAN BUTLER ]
GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA!

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
THE GRANO FINALE: ENCOURAGE YOURSELF EMi GOSPEL 84547
SHIRLEY MURDOCK
SOULFOOD TYSCOT 984155
REV. TIMOTHY WRIGHT & THE NEW YORK FELLOWSHIP MASS CHOIR
JESUS, JESUS, JESUS MOM/JEG 5987/KOCH

NICOLE C. MULLEN 1

2

B

-

B

-I"

b3

I—r

REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569/ WARNER BROS
BISHOP T.D. JAKES AND THE POTTER'S HOUSE MASS CHOIR

BISHOP G.E. PATTERSON & CONGREGATION
SHIGING THE OLD TIME WAY VOLUME 2 PODIUM 2505

THE MIGHTY CLOUDS OF JOY [|
MOVIN' EMI GOSPEL 67322 .
BISHOP PAUL S. MORTON

STILL STANDING TEHILLAH 6528/LIGHT

BYRON CAGE B
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA

For chart reprints call 646.554.4633

www americanradiohistorv.com

1 SqundSean. Ing

ARTIST

TITLE IMPRINT & NUMBER /.DISTRIBUTING LABEL
HASTE THE DAY

PRESSURE THE HINGES S0LID STATE 1671/EMI CMG ®

KIRK FRANKLIN
HERD FO YO SOUL/GOSPO CENTRIC 71019/PROVIDENT-INTEGRITY
THIRD DAY -
WHEREVER YQU ARE ESSENTIAL 10795/PROVIOENT-INTEGRITY | 4
57 5 JOHNNY CASH

CASH: ULTIMATE GOSPEL COLUMBIA (NASHYILLE)ALEGACY 0073%/PROVIDENT-INTEGRMTY ==

MERCYME -
COMING UP TO BREATHE INO 3872/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
AMAZING GRACE: MUSIC INSPIRED BY THE MOTION PICTURE & PARROW 3848/EMI CMG
VARIOUS ARTISTS
OPEN THE EYES OF MY HEART INO/EPIC 5649/PROVIDENT-INTEGRITY
MICHAEL W. SMITH
STAND REUNIDN 10109/PROVIDENT-INTEGRITY
NICHOLE NORDEMAN
RECOLLECTION: THE BEST OF NICHOLE NORDEMAN SPARRON 8635/EMI CMG
FRED HAMMOND
FREE TO WORSHIP VERITY 85990/PROVIDENT-INTEGRITY &
FAMILY FORCE 5
BUSINESS UP FRONT/PARTY IN THE BACK MAVERICK/MONO VS STEREQ/GOTEE 9139/EMI CMG

JONNY LANG
TURN AROUND A&M 007517/PROVIOENT-INTEGRITY

L

-

‘i___

HILLSONG

_ MIGHTY T0 SAVE: LIWE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT-INTEGRTY ®
1 P.O.D.
] GREATEST HITS: THE ATLANTIC YEARS ATLANTIC/RHING 74790/WORD-CURB
VARIOUS ARTISTS
WOW WORSHIP (AQUA} WORD-CURB/EM) CMG/SONY BMG 108" 4/PROVIDENT-INTEGRITY
ALABAMA
SONGS OF INSFIRATION RCA NASHVILLE 00532/PROVIDENT-INTEGRITY
BARLOWGIRL i
ANOTHER JOURNAL ENTRY FERVENT 885446/WORD-CURB
KIRK FRANKLIN
SONGS FROM THE STORM, VOLUME | FO YD SCUL/GOSPO CENTRIC 83401/PROVIDENT-INTEGRITY
RED
END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGRITY
STELLAR KART
WE CAN'T STAND SITTING DOWN WORD-CURB 86991
JARS OF CLAY
GOOD MONSTERS ESSENTIAL 10820/PPOVIDENT-INTEGRITY
SELAH
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WOR0-CURB
UNDEROATH
DEFINE THE GREAT LINE SOLID STATE/TIDTH & NAIL 26587/EMI CMG @
SEVENTH DAY SLUMBER
FINALLY AWAKE BEC 2705/EMI CMG @

MARY MARY
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIOENT-INTEGRITY

i._.. uy

a5 1

e

ARTIST
TITLE IMPRINT. & NUMBER / DISTRIBUTING LABEL

ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA (NTEGRITY GOSPEL/EPIC 94893/50NY MUSIC

17 l THE STRAIGHT GATE MASS CHOIR
~ THE HDLY ONE BAJADA 7703 4

VARIOUS ARTISTS g
] WOW GOSPEL 2006 EMI CMG/WORO-C JRB 75160/20MBA i
2 HEZEKIAH WALKER & LFC
? 20\85 THE EXPERIENCE VERITY 62829/70MBA
i DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS ‘;%
*_FINALE: ACT TWO EM} GOSPEL 54835 % ;
27 m YOLANDA ADAMS

DAY BY DAY ELEKTRA’ATLANTIC 83785/AG

\ VARIOUS ARTISTS [
‘500 GOTTA HAVE GOSPEL! GOLD GOSPO CENTRICANTEGRITY GOSPELANTEGRITY 8720870MBA  SEEEE

TRAMAINE HAWKINS
eal t | NEVER LOST MY PRAISE: LIVE GOSPO CENTRIC 85332/20MBA

. MAURETTE BROWN CLARK =
THE DREAM AIR GOSPEL 10292/MALACO £
2 MARY ALESSI & FRIENDS :
| | WHEN WOMEN WORSHIP MIAMI LIFE SOUNDS 0001

~ ,. DEITRICK HADDON
7 0AYS TYSCOT/VERITY 88166/Z0MBA 1
% YOUTHFUL PRAISE
. '_ LIVEl THE PRAISE... THE WORSHIP EVIDENCE GOSPEL 51709/LIGHT
. COKO |
" | GRATEFUL LIGHT 6527 5|
GRITS
REDEMPTIDN GOTEE 65929
THE CARAVANS
PAVED THE WAY MALACO 4542 I—|
VARIOUS ARTISTS
THE VERY BEST OF PRAISE & WDRSHIP LEGACY/VERITY 81605/70MBA .
i DEWAYNE WOODS & WHEN SINGERS MEET |
INTRODUCING DEWAYNE WOODS & WHEN 3INGERS MEET QUIET WATERVERITY 8533370MEA 3

ex MARTHA MUNIZZI
NO LIMITS...LIVE INTEGRITY/COLUMB)A 77093/SONY MUSIC

', BEN TANKARD |
- LET'S GET QUIET:THE SMOOTH JAZZ EXPERIENCE VERITY 05233/20MBA
DAVE HOLLISTER
THE BOOK OF DAVIO: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334/Z0MBA
SOUNDTRACK
THE GOSPEL VERITY 71620/Z0MBA =

y KENNY LATTIMORE & CHANTE MCORE
UNCOVERED/COVERED VERITY/LAFACE 67926/20MBA ]
MICAH STAMPLEY A
A FRESH WINO: THE SECOND SOUNO... EEV_IIICAL 9109 e
2 EVERYDAY PROCESS
1 THE PROCESS OF ILLUMINATION & ELIMINATION CROSS MOVEMENT 30025
- YOUTH FOR CHRIST ol
[k THE STRUGGLE 1S OVER EMTRO GOSPEL 931512 | o

Go to www.billboard.biz for complete chart data | 63
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Sales data compiled from a comprehesive pool of U.S. music merchants by Nieisen

SoundScan. Sales data for R&B/hip-hop retail charts Is compiled by Nielsen

SoundScan from a national subset of core stores that specialize In those genres.

. Albums with the greatest sales galns this week.

m Where included, this award indicates the title
with the chart's largest unit increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

W Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected from
wholesale prices. @ after price Indicates album only available on DualDisc. CD/DVD
after price indicates CD/DVD combo only available. @ DualDisc available.

CD/DVD combo available. * Indicates vinyl LP is available. Pricing and vinyl LP
availabllity are not included on all charts.

SINGLES CHARITS ——

RADIO AIRPLAY SINGLES CHARTS
Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, computed by
cross-referencing exact times of alrplay with Arbitron listener data. The exceptions
are the Rhythmic Airplay, Adult Top 40, Adult Contemporary, Modern Rock and
Adult R&B charts, which are ranked by total detections.
. Songs showing an increase In audience (or detections)

over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from The Billboard Hot 100 and Hot 100 Airplay charts
simultaneously if they have been on The Billboard Hot 100 for more than 20 weeks
and rank below No. 50. Songs are removed from the Hot R&8/Hip-Hop Songs and
Hot R&B/Hip-Hop Airplay charts simultaneously if they have been on the Hot
R&B/Hip-Hop Songs for more than 20 weeks and rank below No. 50. Songs are
removed from the Pop 100 and Pop 100 Alrplay charts simultaneously if they have
been on the Pop 100 for more than 30 weeks and rank below No. 30. Titles are
removed from Hot Country Songs if they have been on the chart for more than 20
weeks and rank below No. 10 in detections or audience, provided that they are not
still gaining enough audience points to bullet. Songs are removed from Hot Latin
Songs if they have been on the chart for more than 20 weeks and rank below

No. 20. Songs on Latin Airplay charts are removed after 20 weeks if they rank below
No. 20 in both audlence and detections. Descending songs are removed from Adult
Contemporary if they have been on the chart for more than 20 weeks and rank
below No. 15, if they have been on the chart for more than 26 weeks and rank below
No. 10, or if they have been on the chart for more than 52 weeks and rank below
No. 5. Songs are removed from the Adult Top 40, Adult R&B, and Hot Dance Airplay
charts if they have been on the chart for more than 20 weeks and rank below No. 15
{No. 20 for Rhythmic Airplay and Modern Rock) or if they have been on the chart
for more than 52 weeks and rank below No. 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by Nielsen
SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled from a national
subset panel of core R&B/Hip-Hop stores by Nielsen Soundscan.

. Singles with the greatest sales gains.

CONFIGURATIONS

@® CD single available. @ Digital Download available. ) DVD single available.
© Vinyl Maxi-Single available. @ Vinyl single available. € CD Maxi-Single
available. Configurations are not included on all singles charts.

HITPREDICTOR

Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music
consumers. Songs are rated on a 1-5 scale; final results are based on weighted
positives. Songs with a score of 65 or more (75 or more for country) are judged
to have Hit Potential; although that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of
current songs with Hit Potential, commentary, polls and more, please visit
www.hitpredictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
. Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). B RIAA certification for net shipment of 1 million units
(Platinum). @ RIAA certification for net shipment of 10 million units (Diamond).
Numeral within Platinum or Dlamond symbol indicates album’s multi-platinum level.
For boxed sets, and double albums with a running time of 100 minutes or more, the
RIAA muitiplies shipments by the number of discs and/or tapes. _ Certification for
net shipments of 100,000 units (Oro). [] Certification of 200,000 units (Platino).

2! Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). BIRIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's
multiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEO SALES CHARTS
@ RIAA gold certification for net shipment of 25,000 units for video singles.

' RIAA gold certification for net shipment of 50,000 units for shortform or
longform videos. ll RIAA platinum certification for net shipment of 50,000 units for
video singles. _ RIAA platinum certification for sales of 100,000 units for shortform
or longform videos.

DVD SALES/VHS SALES/VIDEO RENTALS

® RIAA gold certification for net shipment of 50,000 units or $1 million In sales at
suggested retall price. ll RIAA platinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. () IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for
non-theatrical titles. [~ IRMA platinum certification for a minimum sale of 250,000
unlts or a dollar volume of $18 million at retail for theatrically released programs, and
of at least 50,000 units and $2 milllon at suggested retail for non-theatrical titles.

See below for complete legend information.
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we
E8 ARTIST
£3  TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL (FRICE)
4 g ELLIOTT YAMIN
R ELLIOTT YAMIN HICKGRY 90018 (18.98)
3 5 ARCADE FIRE
NEON BIBLE MERGE 285 (14.98)

LURLUE ANTHONY HAMILTON
el SOUTHERN COMFORT MEROVINGIAN D02/IMPERIAL (17.98)

5 11 THE SHINS
WINCING THE NIGHT AWAY SUB POP 705" (15.98)
2 'k PRODIGY

RETURN OF THE MAC THE INFAMOUS 5534/k0CH (17.98)

8 3 (T HELLOGOODBYE
GAINEE Z0MBIES! ALIENS! VAMPIRES! DINOSAURS) DRIVE-THRU 83645 (11.98)

CEU

CEU URBAN JUNGLE'HLAR STARBUCKS ENTERTAINMENT 361129/SIX DEGREES 16.98)

POISON THE WELL
VERSIONS FERRET 080 (13.98)

16 SILVERSUN PICKUPS

10 CARNAVAS DANGERBIRD 009* (11.98)
13 gy JASON ALDEAN
JASON ALDEAN BROKEN BOW 7657 (12.9§
12 kg TRACY LAWRENCE
FOR THE LOVE ROCKY COMFORT 90012 (12.98)
; 3 INSANE CLOWN POSSE
THE TEMPEST PSYCHOPATHIC 1063 11_5‘38"
B cLuTcH
FROM BEALE STREET TO OBLIVION ISSACHAR 00449/DRT (15,98)
g g7 UNK
BEAT'N DOWN YO BLOCX BiG OOMP 5973/KOCH (17.98)
17 &3 BULLET FOR MY VALENTINE

THE POISON TRUSTKILL 74 (13.98)

JUANITA BYNUM

51 _A PIECE OF MY PASSION FLOW 9301 (17.98)

@ 'MARTIN SEXTON
SEEDS KITCHEN TABLE 005 (15.98)

©
=

=)

@'.

31

32

44 3 ANDREW BIRD

ARMCHAIR APOCRYPHA FAT POSSUM 1058 (16.98)

26 779 LITTLE BIG TOWN
THE ROAD TO HERE EQUITY 3018 (13.98)

28 gg DANE COOK
RETALIATION COMEDY CENTRAL 0034 (18.98 CD/OVD) @

15 4 TYPE O NEGATIVE
DEAD AGAIN STEAMHAIMMER 9919/SPV (17.98)

UMPHREY'S MCGEE
THE BOTTOM HALF SCI FIDELITY 3056 (16.98)

6 2 THA DOGG POUND
DOGG CHIT GANGSTA ADVISORY 5539/K0CH (17.98)

5 PETER BJORN AND JOHN

3 WRITER'S BLOCK ALMOSTGOLD 002 {12.98)
19 22 JIM JONES
HUSTLER'S PO.M.E. (PRODUCT OF MY ENVIRDNMENT) KOCH 5964 (17.98
TAMIA
20 21 oerween FrienDs PLUS 1 3784/IMAGE {15.98)
31 MORMON TABERNACLE CHOIR/ORCHESTRA AT TEMPLE SQUARE (JESSOP)
SHOWTIME! MUSIC OF BROADWAY AND HOLLYWOOD MORMON TABERNACLE CHOIR 4673811 (17.98)
23 5 SHAW-BLADES
INFLUENCE VH1 CLASSIC 00106 (13.98)
2 PATTY GRIFFIN
CHILDREN RUNNNG THROUGH ATO 0036 (15.98)
22 5

POCKET SYMPHONY AIRCHEOLOGY 837617 /ASTRALWERKS (17.98)

33 g EMERSON DRIVE
COUNTRIFIED MONTAGE 90088/MIDAS {13.98)

BLOC PARTY
A WEEKEND IN THE EITY VICE 94598° (15.96)

CHIMAIRA
RESURRECTION FERREY 078 (13.98) @

@ JARVIS COCKER
JARVIS ROUGH TRADE 1 (15.98)

35

36

@ ' SHERWOOD
A DIFFERENT LIGHT MYSPACE 10001 (11.98)

(s¢]

39 -

40

8:00::::0

50

TOP POP CATALOG: Catalog Albums are

Billboard 200 or re-issues of older albums. Total Weeks column reffec ned weeks til
appeared on The B ard 200 and Top Pop C na\u 3 Albums. TOP INTERNE eflects Phy
ums ordered through Internet r data collected Nielsen So . Cai
titles are included. TOP DIGITAL: complete album bu nd\w -ouq digita dom
3t

ery
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C

16 3 EL-P
I'LL SLEEP WHEN YOU'RE OEAO DEFINITIVE JUX 187* (15.98)

25 3 TEDLEO AND THE PHARMACISTS
_LIVING WITH THE LIVING TOUCH AND GO 302" (15.98)

50 "JOHNNY CASH

15 15 VARIOUS ARTISTS

FOREVER SOUL R&B MADACY SPECIAL PRODUCTS 52263/MADACY {13 .98)

ATREYU

¥ 1 THE BEST OF ATREYU VICTORY 345 (16.98 CD;D\/D)_ ¥

JG: JOHNNY CASH SUN/MADAGY SPECIAL PRODUCTS 52550/ADACY (13.98 CD/OVD) &

CRAIG MORGAN
LITTLE BIT OF LIFE ROKEN BOW 7797 (18.98)

30 3 dYDILLA
RUFF DRAFT STONES THROW 2153* (15.98)

VARIOUS ARTISTS

am CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADACY {13.98)

30 7 EXPLOSIONS IN THE SKY

ALL OF A SUDDEN | MISS EVERYONE TEMPORARY RESIDENCE 099" (15 98)

R PITBULL
(8322 \aRiEL FAMOUS ARTISTS 2820°/TVT (18 98)
MANOWAR
GODS OF WAR RIAGIC CIRCLE 85602/5PV ﬂﬁ)
VARIOUS ARTISTS
#1 HITS OF THE 505 AND 60S MADACY SPECIAL PRODUCIS '2151!MADACV 13.98)
% 17 RODRIGO Y GABRIELA
ROORIGO Y GABRIELA ATQ 21557 (13.98)
8 COLD WAR KIDS
ROBBERS & COWAROS DOWNTOWS 70009 (13.98)
3 6 B.G. AND THE CHOPPER CITY BOYZ

WE GOT THIS CHOPPA CITY 5700/KOCH ({17.98)

year old tities that have fa

e Chart eq( d ror rule d exp

VI Business Media, Inc alLN Inc ‘I\rght' ed.

w No. 100 on Th
has

CERT

9
ad

Go to www.billboard.biz for complete chart data
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SALES DATA
COMPILEOD BY

N
Nielsen
SoundScan

] i
55 ES ARTIST =
=3 =T TITLE IMPRINTANUMBER;DISTRIBUTING LABEL o
o KINGS OF LEON
* 3 BECAUSE OF THE TIMES RCA 03776/RMG =
2 1 3 MGUEST MOUSE

WE WERE DEAD BEFORE THE SHIP EVEN SANK EPIC 86139°/SONY BMG

a 3 4 AMY WINEHOUSE
BACK YO BLACK UN/VERSAL REPUBLIC 008428/UMRG o

o TIMBALAND
TIMBALAND PRESENTS SHOCK VALUE MOSLEY/BLACKGROUND 008594*/INTERSCOPE
o PAUL WALL
GET MONEY STAY TRUE SWISHAHOUSE/ASYLUM/ATLANTIC 101555/AG
BUCK THE WORLD G-UNIT 008030*/INTERSCOPL
SHADOWS FALL
o BLACK SABBATH
THE DIO YEARS WARNER BROS. 116668/RHIND
f 45 “ARCADE FIRE

o 2 YOUNG BUCK
o THREADS OF LIFE ATLANTIC 115516/A6
P _ NEON BIBLE MERGE 285

@ CHEVELLE
1 VENA SERA EPIC 02698/SONY MUSIC
o STATIC-X

CANNIBAL REPRISE 10171( ﬂ@RNER BROS
‘42 5 NEIL YOUNG

2 LIVE AT MASSEY HALL 1871 REPRISE 43328/WARNER BRCS. &

@ FOUNTAINS OF WAYNE

- TRAFFIC AND WEATHER VIRGIN 74420

@ BEYONCE B
8'DAY COLUMBIA 90920%/SONY MUSIC v

@_ BRANDI CARLILE

- THE STORY COLUMBIA 00802/SONY MUSIC

ARTIST
TITLE IMPRINTANUMBER/DISTRIBUTING LABEL

0 CELTIC WOMAN
s A NEW JOURNEY MANHATTAN 75110/BLG
' CEU
CEU URBAN JUNGLE/HEAR/STARBUCKS ENTERTAINMENT 261129/SIX DEGREES
» 'y LOREENA MCKENNITT
AN ANCIENT MUSE QUINLAN ROAD/VERVE 007920/VG
5 23 VARIOUS ARTISTS
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADACY
4 4 HAYLEY WESTENRA
CELTIC TREASURE DECCA 008560/UNIVERSAL CLASSICS GROUP
,7 RODRIGO Y GABRIELA

@ cear

g RODRIGO Y GABRIELA A1D 21557
11 GIPSY KINGS
"' PASAJERO NONESUCH 79959/WARNER BROS. _
11 18 CIRQUE DU SOLEIL
CORTEQ CIRQUE DU SOLEIL 25 &
7 § THE STARLITE SINGERS
IRISH FAVORITES MADAGY SPECIAL PRODUCTS 52835/MALACY
10 9 § VARIOUS ARTISTS
IRISH TENORS MADACY SPECIAL PRODUCTS 52639/MADACY
1 8 19 VARIOUS ARTISTS
: . “RHYTHMS DEL MUNDO: CUBA APE VISION UNNERSAL MUSIC 14, HIP-0 00789 1/UME
@ 13 32 PATRIZIO
. THE ITALIAN NEXT PLATEAU/UNIVERSAL MOTOWN 006240/UMRG
18 = 3 SOUNDTRACK

THE LOST CITY UNIVISION 310968

@ VARIOUS ARTISTS
CELTIC DREAMS BCI 41674

5 FlJI
XPERIENCE BLIND MAK SOUND 6200

/PUNAHELE

=
55 23 ARTIST
| =3 2 TITLE (IMPAINT / DISTRIBUTING L ABEL}
o iy o HANNAH MONTANA
i 13 wks TVSOUNDTRACK (WALT DISNL )
2 1 5 DISNEYMANIA 5 MUSIC STARS SING DISNEY... THEIR WAY!
VARIOUS ARTISTS (WALT DISNEY!
s |y 5 KIDZBOP 11
= KIDZ BOP KIDS (RAZOR & TlEf
1 5 JUMPIN:
TV SOUNDTRACK {WALT DISNEY!
4 5 4 RADIODISNEY JAMS 9
VARIDUS ARTISTS (WALT DISHEY
6 5 HIGH SCHOOL MUSICAL
L] TV SDUNDTRACK (WALT DISNEY -
s g ay THE CHEETAH GIRLS 2
SOUNDTRACK {WALT DISNEY)
a o 25 RADIO DISNEY: PARTY JAMS
VARIOUS ARTISTS lWAU DISNEY)
§ 7 152 BABY EINSTEIN: LULLABY CLASSICS
: THE BABY EINSTEIN MUSIC BOX ORCHESTRA (BUENA VISTA/WALT DISNEY)
10 11 53 DISNEYMANIA 4: MUSIC STARS SING DISNEY ..THEIR WAY!

VARIOUS ARTISTS (WALT DISNEY]

KIDZ BOP 10

“w Y4198 oz sop kins (RAZOR & TIE)

12 10 g EASTER FAVORITES

: CEDARMONT KIDS (CEDARMONT KIDS/SONY MUSIC

{3 12 24 DISNEY'S: MICKEY MOUSE CLUBHOUSE

3 ) TV SOUNDTRACK (WALT DISNEY)

14 15 5 BIGIDEA'S VEGGIETALES: A VERY VEGGIE EASTER
VEGGIETALES (BIG IDEA

45 _ 4g RADIO DISNEY JAMS 8

VARIOUS ARTISTS (WALT DISNEY)

Data for week of APRIL 21, 2007
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SALES DATA
COMPILED BY

HOT VIDEOCLIPS & BIDED
MONITOR CORPILER BY

N
Nieisen

Broadcast Data
Systems.

Based on audience-weighted siass from MTV, VK1, BET and CMT, and non-weighted plays from
eight other chanrels as monitored by Niclsen Broadcast Data Systems. See Chart

Legerd “or ules and explanations ¢ 2007, VNU Business Med:a, Inc. and

Nielsen SoundScan, Inc. Ali rights reserved.

N ni
Nielsen
VideoScan

|®

TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

ROCKET MAN: NUMBER ONES

Principal Performers

CERT.

1 1 2 Elton John
CHRDNICLES ROCKET/ISLAND/MERCURY/UME/UNIVERSAL MUSEC & VIDED DIST 008660 (13.98 CD/DVD)
LIVE! THE LIGHT IT UP TOUR R. Kelly
JIVE,IMAGE ENTERTAINMENT 3615 (19.98 DVD) _
" CRYSTAL VISION... THE VERY BEST OF STEVE 4JICKS Stevie Nicks
REPRISE MUSIC VIDEO/WARNER MUSIC V SION 101885 (25.98 CD/DVD)
4 g g5 FAREWELL I TOUR: LIVE FROM MELBOURNE Eagles
= _RHINO HOME VIDEO 70423 (29.9¢ DVD)
u . »- GREATEST HITS Creed
=" WIND-UP VIDEO/SONY BMG VIDE( 13103 (13.98 CD/DVD)
LIVE AT MASSEY HALL 1971 Neil Young
REPRISE MUSIC VIOEO/WARNER LIUSIC WSION 43327 (25.98 CO/DVD!
A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND Cettic Woman @
MANHATTAN‘EMM MUSIC VIOEO 75106 (*9 98 OVD)
ELVIS LIVES: THE 25TH ANNIVERSARY CONCERT Elvis Presley
SPRING HOUSE VIDEO/EMM MUSIC VIDEC 44759 (19.98 DVD)
LED ZEPPELIN Led Zeppelin
ATLANTIC VIDEO/WARNER MUSIC VISION 70198 (29.98 DVD) ]
BESIDE YOU IN TIME Nine Inch Nails

INTERSCOPE VIDEQ/UNIVERSAL MUSIC & VIDEO 0IST. 838408 (19 98 DD)

CELTIC WOMAN

MANHAT TAN/EMM MUSIC VIDEQ 44604 (19.98 DVD)

PAST, PRESENT & FUTURE

_GEFFEN HOME VIDEO/UNIVERSAL MUSIC & VIDEQ DIST. 001041 (18.98 S0/-VD)

. UNDER THE DESERT SKY

" _SUGAR/DECCA/UNIVERSAL MUSIC & VIDZ0 DIST. 007831 (25.98 CD/DVD)

GET READY: THE DEFINITIVE PERFORMANCES 1965-1972
HIP-Q VIDEO/UNIVERSAL MUSIC & VIDEC DIST. 007422 {14.98 DVD)

VENCEDOR
UNIVERSAL LATINO/UNIVERSAL MUSIC & VIDEQ DIST. 006611 (9.98 CDDV™)

Celtic woman (il

Rob Zombie

Andrea Bocelli

The Temptations

Valentin Elizaide '

LIVE AT THE GREEK IIDivo
ﬂ:,_UMBM MUSIC VIDED/SONY EMG VID=0 02290 (14.98 DVD)
' THE CONFESSIONS TOUR Madonna |

WARNER BROS./WARNER MUSIC VISION 44489 (25.98 CD/DVD)

LOVE CAN TURN THE WORLD: LIVE FROM SOUTH AFFICA  gjj & G oria Gaither Wit The Homecoming Friends
GAITHER MUSIC VIDEQ/EMM MUSIC VIDZ0 44740 (19.98 DVD)
SOUTH AFRICAN HOMECOMING

GAITHER MUSIC VIDEQ/EMM MUSIC VIDZ0 44738 (19.98 DVD)

"WE ARE... THE LAURIE BZRKNER BAND
HEAR/RAZOR & TIE/SONY BMG VIDEQ 85009 (16.98 DVD)

Bill & G oria Gaither With The Homecoming Friends

The Laurie Berkner Band

8
E

"THE VIDEOS: 1989 - 2004 Metallica |
ELEKTRA/WARNER BROS./WARMER HOME VIDED 38696 {19.98 DVD}
THE BEST OF PANTERA: FAR BEYOND THE GREAT SOL THERN COWBOYS' VULGAR HITS Pantera

ELEKTRA/RHINO HOME VIDEO/WARNER MUSIC VISION 73932 (18.98 C#/0.0)

.. 10 DAYS OUT: BLUES FROM THE BACKROAL'S
REPRISE MUSIC VIDEO/WARNEF. MUSIC VISION 49294 (25.98 CD/OVDY

Kenny Wayne Shepherd

PULSE n
COLUMBIA MUSIC VIDEO/SONY BMG VIDED 54171 (24.98 DVD) RinkdiiByd B
THE INFORMATION Beck

INTERSCOPE VIDEQ/UNIVERSAL MUSIC & VIDEQ DiST. 007576 (13.93 =D/ VD)

. ARTIST miLe

[T = P

ARTIST (IMPRINT / PROMOTION LABEL)
GO GETTA
| YOUNG JEEZY FEAT. El!ﬂ.L'Lfm](PU’{AEﬂmGZA‘EF JAMOIMG
THIS IS WHY I'M HOT
MIMS CAPITOL
I'M A FLIRT
R. KELLY FEAT. .. & T-PAIN JIVE/ZOMBA

- _ - .‘“ -

= — e == Mo

HIM,  RIGHT HERE IN MY ARMS

- YOUNG JEEZY, 6o 6GE
105 BEAUTIFUL LIAR g
L :  BEYONCE & SHAKIRA MUSIC WORLD/COLUMBIA CHRISTINA AGUILERA,  canoyman
RIGHT HERE IN MY ARNS MAROONS, MAKES ME WONOER
HiM JIMMY FRANKS/UNIVERSAL REPU3LIC AKON,  DON'T MATTER
:'§_| 8 EL'R(IFL ;@A&%{wa;\ JUSTIN TIMBERLAKE, ~ WHAT GOES AROUND...COMES AROUND
T BECAUSE OF YOU AMY WINEHOUSE, YOU KNOW I'M NO GOOD
u‘ -3 NEYD DEF JAM/IDIMG DIDDY,  LAST NIGHT
_' 6 5 READ MY MIND MADINA LAKE, HOUSE OF CARDS
THE KILLERS ISLAND/I0JMG
MIMS, HIS IS WHY I'M HOT
DON'T MATTER ! b .
KKON KONVICT/UPFRONT/SRC.UNIVERSAL MOTOWN =3 aF -
SRR 2 STEP
UNK BIG 0OMP/KOCH = A i e e CaEChaT |
E 154 POP LOCK & DROPIT
; HUEY HiT2 COMMITTEE/JIVE/Z0MBA YOUNG JEEZY, GO GETTA
'!".:’ 13 6 CANDYMAN R. KELLY OR BOW WOW, I'M AFLIRT
L= . _CHmSTINA AGUILERA RCA/RM 3 ClARA, LIKE A BOY
IT'S NOT OVER
m B MR . ckTRy RCARMG SAMMIE, COME WITH ME
: IT'S ME SNITCHES NE-YO, BECAUSE OF YOU
M| SWIZZ BEATZ UNIVERSAL MOTOWN HUEY, POP LOCK & OROPIT
23 12 LOST WITHOUT U UNK, 2sTEP
ROBIN THICKE STAR TRAK/INTERSCOFE LLOYD,  GET IT SHAWTY
NOTHING LEFT TO LOSE ’
25 2y KEARNEY AWARE/COLUMBIA MIMS,  THIS IS WHY I'M HOT
19 5 COME WITH ME SWIZZ BEATZ, IT'S ME SNITCHES
SAMMIE ROWDY/UNIVERSAL MDTOWN i e
b MAKES ME WONDER A
il l?“_. MARDONS5 A&M/OCTONE/INTERSCOPE e .
E :2 GLAMOROUS e ke e i e O TRV Fio
’ FERGIE FEAT. LUDACRIS WILL.|. AM/A&M/INTERSCOPE
. MARTINA MCBRIDE, anvwar
WHAT GOES ARGUND...COMES AROUND ;
20 3 T jusninTiMBERLAKE JIVE/ZONBA SUGARLAND,  sertuw
ﬁ 23 1p THE SWEET ESCAPE JOE NICHOLS,  rLL WAIT FOR YOU
E GWEN STEFAN! FEATURING AKON INTERSCOPE TIM MCGRAW,  LAST DOLLAR (FLY AWAY)
P GET IT SHAWTY
#._- m e TOBY KEITH,  HIGH MAINTENANCE WOMAN

ALAN JACKSON, A WOMAN'S LOVE

COLORFUL

n a2 ROCCO DELUCA & THE BUROEN [RONV/ORKS CARRIE UNDERWOOD, waSTED
Py i 17 3 UPGRADEU TRACE ADKINS,  LADIES LOVE COUNTRY BOYS
| Sy BEYONCE FEATURING JAY-Z CDLUMBla EMERSON DRIVE,  mOMENTS

GET BUCK

YOUNG BUCK G.UNIT/INTERSCOPE DIERKS BENTLEY, LONG TRIP ALONE
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CEU
| URBAN JUNGLE/HEAR/STARBUCKE ENTE STAIN AENT 361129/SIX DEGREES (16.98)

Cel

UNK
BsG OOMP 5973/KOCH {17.98)

124398 BOYS LIKE GIRLS

Beat'n Down Yo Block

Boys Like Girls

Dressed Up As Life

SICK PUPPIES
| Fiin sarsonineim (12.98)
- BULLET FOR MY VALENTINE
TRUSTKILL 74 (13.98)
WARTIN SEXTON
FITCHEN TABLE 005 (15.98)
UMPHREY'S MCGEE
€I FIDELITY 1056 (16.98)
PETER BJORN AND JOHN
ALMOSTGOLD 002 (12.98)
MADINA LAKE
ROADRUNNER 18085 (11.98)
THE JOHN BUTLER TRIO
. ARRAH/ATLANTIC 101649/AG (13.98)
. XTREME
_A CALLE 340011/UG (13.98)
ZMERSON DRIVE
WONTAGE 9008B/MIDAS (13.98)
JARVIS COCKER : N
30UGH TRADE 1 (15.98) Jarvis §
LOS CUATES DE SINALOA
SONY BMG NORTE 04734 (11.98)
SAY ANYTHING
DOGHOUSE/J 71805/RMG (11.88)
EVERLIFE
| BUENA VISTA 861590/WALT DISNEY (11.98)
" TED LEO AND THE PHARMACETS
TOUCH AND GO 302* (15.98)
SHERWOOD
MYSPACE 10001 (11.98)
" IMOGEN HEAP
RCA VICTOR 72532 {11 98) SN
MANOWAR 6
MAGIC CIRCLE 85602/SPV (17.98; Gods Of War 7
9 "RODRIGO Y GABRIELA
ATO 21557 (13 98)
DRAGONFORCE
SANCTUARY 618034/RDADRUNNER (17.58) &
- COLD WAR KIDS
. DOWNTOWN 70009 (13.98)
JONATHA BROOKE
BAD 006 60307 (17.98)
FAMILY FORCE 5
| MAVERICK MONO VS STEREQ/GOTEE 49-62/W/RNEF BROS. (13 98)
ROCCO DELUCA & THE BURLCEN
IRONWORKS 165 (12.98)
"CHIODOS
O EQUAL VISION 136 (14.98 CD/DVD) ®
HILLSONG
HILLSONG AUSTRALIA/COLUMBIA 8831SONY MUST (17.98) &
- TRACEY THORN
| ASTRALWERKS 83901~ (16.98)
GIRL AUTHORITY
Z0E 431109/ROUNDER (14.98) @
AMERICAN HEAD CHARGE
NITRUS 00030 (17.98 CD/DVD) =
RED
| _ESSENTIAL 10807 (12.98)
. LOS TERRIBLES DEL NORTE
| FREODIE 1969 (3 98)
" MAYLENE AND THE SONS OF DISASTER
FERRET 079 (13.98)
- SEVENTH DAY SLUMBER
" BEC 52705 (17.98) ®
THE STOOGES
VIRGIN 64648* (12.98)
" YURIDIA
SONY BMG NORTE 02496 (14.98)
KURT ELLING
CONCORG JAZZ 30138/CONCORD (18 93)
- ALBERT HAMMOND, JR.
. SCRATGHIE 3908/NEW LINE (13 98)
CHRIS KNIGHT
DRIFTER'S CHURGH PRODUCTIONS 0010 (16.°8)
HAYSTAK .
STREET FLAVOR/40 WEST 7920'STREET LEVE_ (1598} Crackavelli |
THE KOOKS
VIRGIN 50723/ASTRALWERKS (4 98)
LOS HUMILDES VS. LA NIGRA
BCI LATIND 41593/BCI (5.98)
LEELAND
ESSENTIAL 10812 (13.98)
TIM WILSON
CAPITOL NASHVILLE 58526 (12.98)
JOHNNY VICIOUS
THRIVEDANCE 90761 /THRIVE (19.98)

KIM WATERS
SHANACHIE 5147 (18.98)

The Poison |

Seeds

The Bottom Half

Writer's Block

From Them, Through Us, To You

Grand National

Haciendo Historia

Countrified

Puro Sierreno Bravo

...Is A Real Boy

Everlife

Living With The Living

A Different Light

Speak For Yourself | |

Rodrigo Y Gabriela

Inhuman Rampage

Roobers & Cowards “ .

Careful What You Wish For

Business Up Front/Party In The Back

L%

| Trust You To Kill Me

All's Well That Ends Well

Mighty To Save: Live

pea]

Out Of The Woods

Road Trip

Can't Stop The Machine !;

End Of Silence .
s
30 Corridos: Historias Nortenas |

Finally Awake

The Weirdness

b

Habla El Corazon §‘

Nightmoves

Yours To Keep |

The Trailer Tapes

inside In / inside Out

Los Humildes Vs. La Migra

Sound Of Melodies

But | Could Be Wrong

ThriveMix Presents: Electro |

You Are My Lady

TITO NIEVES : ] B .

LA CALLE 330022/U6 (13.98) Canciones Clasicas De Marco Antonio Solis |
LORDI

THE END 080 {15.98) The Arockalypse =
PANDA BEAR

PAW TRACKS 14 (13.98) Person Pitch

BREAKINS & ENTERING

Brazilian singer CéU makes people move “o her sultry samba/afro/soul beats. Enough
peoplz2 also were moved to buy her album, earning her chart ink for the first time at
No. 10on the Heatseekers and Top Worle Albums charts. Discover developing artists m
making their inaugural chart runs each week i1 Breaking & Entering on Billcoard.com.

The best-selling albums by new and developing acts. d=fined as those who have never app2ared in the too 100 of The Billboard 200. if a Heatseekers title

reachas that fevel, it and the act's subsequent albums e imriediaely ireligible 1o appear on the Heatseekers chart. See Chart Legend for rutes and
erplasations. © 2007. VNU Business Media, inc. and Niglsen SoundScan. Inc. All rights reserved

Co to www.billboard.biz for complete chart data 65
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SINGLES & TRACKS e

IE—— ‘ ’ Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song and RBH (Hot R&B/Hip-Hop Songs).
2 1 & TITLE (Publisher - Licensing Org.) Sheet Music Dlst., Chart, Position.
' E i
2007 - AN
- B = e e :

1ST TIME '&Granny Man Publishing. BMI/Malik-Mekh
Mguélc VBasemem Funk, ASCAP/Hot Satice Music
2 STEP op Ouahry BMI) H100 31; POP 44, RBH 11

A

ALL | NEED (EMi Blackwood, BMVAddymack,
BMI‘Careers BMG Music Publishing. BMY/Sagrabeaux
LWBM. CS 58

5 BMI), Hi
ALL My FRIENDS SAY (Murmah Music Corporatior
BMUHouoe Of Fult Circle, BMVFuil Circle. BMVBlack in
The Saddle. ASCAP/Groove Puppy Music, ASCAP) CS

AMAR ES LO QUE QUIERO (Mi Tiocito De Mi Vida,
S L4 Emeugnes Musicaies Clippers. S/ arata Music

THE AMERICANS (BeImDnl Mealt Pubu,hwng
ASCAP/Son: ATV Crogs Keys ASCAP), HL, €S 55
AND | AM TELLING YOU EM NOT GOING (Dreamqrls
ASCAP/Universal-Geffen Again Music, BM reame‘oes
BM/Unversal-Gefien Music, ASCAP), HL, RBH 31
ANONYMOUS (Ezeke International Music, BMI/Hiteo
Music BMVChnsIophev Mathew BMI/Jahgae Joints,
SESAC/Universal Tunes SESAC/BooNeg% /s Siop
ASCAP/UnNersaI MuscCorporanon ASCAPNIrginia
Beach, ASCAPAWB Music, ASCAP/Royal Court Music.
ASCAP/Jerome Harmon Pmduchons 3MI‘ RBH 57
ANYWAY (Delemmava, BMULile De:
AgCAP’Bu»ky And Clyde. ASCAP) CSG HIOO 52; POP

APOLOGIZE (Virginia Beach, ASCAP/WB Music
ASCAPMIGHON e Msic ASCAPLSony/ATV
Tunes ASCAP% HLAWBM, H100 95: POP 86

B

BEAUTIFUL LIAR BELLO EMBUSTERO (B-Day
ASACP/EM! April, ASCAP/Sony/ATV Tunes,
CAP/Amanda Ghost Bucks Music Group Limiled,

BMUan Dench Musm BM[/Sony/ATV Music UK, PRS),
HL H1009. LT 18; POP 9, RBH 71

BECAUSE OF YOU Super Saym Publishing, BMY/Zomba

ny/ATV Tunes, CAP/E IAI il

ASC LVvB H100 46, RBH 3

BEERAI; N'I‘iEXICO ISong/ATV MIIene ASCAP/Islandsoul,

)

BEFORE HE CHEATS (Thal Litlle House, ASCAP/MIgthy

Under%(ég PA)SPCAg/Sony/ATV Cross Keys, ASCAP), HL,

H100
BENDITA TU LUZ (lulum, ASCAP/WB M
ASCAPA/aancn% ngs. BMI/Careers- BMG Music Pub-

Ilsm
%THA)N ME (EMI Blackwood, BMUHinder Music,
i Huh Publishing. BMI H/% H1004 POP27

BE wiIT ﬂg

ASCAP Sweet Giggles. SCAP) CLM R H 86

BOMSHEL STOMP (\Vidas M gr
ASCAP/Dimensional Songs Of The Knoll, BMUK Idaho
Music, BMI/Cher Rw MVBrg Biue Diamonids
Music. BMI). C!

BOSS' LIFE \My Own le Music., BMIEMI Blackwood,
BMUByelall Music. ASCAP/Famous. ASCAPWB Music,
ASCAP/AINT Nuthun' Goin' On But Funking, ASCAP/AIma
Music, ASCAP/Every-knigh, BMVWarnerTamerlane
Publish BMVUnrchappeIIMu MU/ Teamsta:
BMUYEL-NATS, BMI/Psalm 144:1 Music BMI) RBH 72

BOSTON () (EM! Apiil. ASCAP/Augustana Music. ASCAP),

BOY LOOKA HERE (StreetRich Music, BMIMy Diet
Starts Tomorrow, BMI/Songs Of Universal, BIIXVQB Gold

ASCAP% HL, RBH 54
BREAK 'EM OFF (Paul Wall, ASCAP/Commission Pub-
}rasglr‘ BMI/Nod;IFI’act%HPubhshmg BMV2 Kingpins
i

nil, ASCAP: CoFyngm Control/Annarhi
MLSIC BMIEM! Blackwood, BMI Ht00 51: POP

BREATH (Seven Peaks Music. ASCAP/Breaking Benjamin
Music ASCAP) H100 93

BUDDY (Soulchild, ASCAP/Universal Music Corporation.
ASCAPHC 1030 Pubhsnun(h;ﬁ ASCAP/Kart Guinn.
BMV/Guinn Style. BMI/Bug Music ASCAP/KEnlx

BM| I Biscul. ASCAP) H100 45

BUSSA MOVE (BIOan Labs Publishing ASCAP/WDMG
Mumc r'umlsmng ASCAP/Town Music Publistung,

BUY 1} A)DRANK(SHAWTV SNAPPIN') (Nappy Boy ty)
Publising, BMI/Zomba Songs, BMVGranng Man Pul
Irshm%B J/Mek Musm BMV/Basement Furk South,

AP), WBM, H100 10: POP 21: RBH 4

o

CADA VEZ QUE PIENSO EN TI (Sony/ATV Discos
ASCARYIT 23

CALLING ME (1996 Music Lane, ASCAP/Almo Music,
ﬁf}(‘l'n; EI\EI:GS Songs. ASCAP/Zowa Songs, ASCAP),
CAME DOWN (M, 1 Davis Music. ASCAP/Reonna Music
ASCAPMarner-Tamerlane Publisting, BMI/Raiph Worley
Jr. Publishing %s N?nee BMILehsemSangs. Bl ]I/Two
Tuff-Enufi, BM Biackwood, BMI), HLAWBM. RBH 74
CANDYMAN (Xtina Music, BM)/Careers-BMG Musi
m?;'ﬁ:““% BMVSluck ln The Tn(r)oal ASCAP/Famous.

AS|

CANTGET ENOUGH giodney Jerkins Production:
BMVEM| Blackwood. MI/EnS|Fn Music, BMUFri
Jerkins Il BMi/LaShawn Daniels Producnons
ASCAP/E! M Aprit, ASCAP), HL, RBH 27

EVE (Ui E ‘m *ke ASCAP) RBH 76

CHANGE ME (BMG Songs, ASCAP/Demis Hot Songs,
ASCAP/EMI \ il ASC /Slran MoIeI Musu:
ASCAP/'Jnde(ocu Songs, ASCAP/AImo Music,

ASCAP/Tank 1176 Music, ASCAP/Biack Founiain Pub-

lishing. ASCAP/Antonio Dixon's Muzik. ASCAP/Anthony

Nance Muzik, A S AP/EMI Blackwood, BMVTar It Up
Music BMICoy htConIroI) HLAWBM, RBH 45
CHIC VIRTUAL (Premium Latin, ASC AP) 1125

CIRCLE (Bryan Mtchael Cox, SESAC/WBM Music,
SESAC/Songs In The Key Of B Flat, SESAC/Nconlime
South, SESAC/Notting Hill Songs. SESAC/Put It Down
Music, SESAC/Adonis Shropashire, ASCAP/Phoenix
Ave. Music Publishin  ASCAP/Justin Cambs Publish
ing, ASCAP/EMI A m 'ASCAP/Kendrick Dean HIbIlshmg
Designee, SESAC/ The Deanis List, SESAC/December
First blxshmg Group, SESAC/DoIZDol Musm
ASCAP/Famous. AS! APL

COME AROUND Har er ml Pubhshln OCAN/M

Music USA, BM IVS irt Music, BMI) REH 68
Cg’uIE CBLOSE (Ten Count Publishing. BMVSnonIa Musc,

COME WITH ME (WBM Music, SESA s in The Key
0f B Fial, SESAC/Noontime South, S /Ifl& ic Lee
Music, SESAC/Phoenix Ave. Music Publish Nﬁ
ASCAP/Justin Combs Publishing, ASCAP/EMI April
ASCAP), HL/WBM RBH 36

TENDER (Blu's Tures, ASCAP/EMI Apri
ASCAP/Guniill Music. ASCAP) LT 40

COMO YO NADIE TE HA AMADO (Agressive

CAP/Sony ATV Tunes, ASCAP/Bon Jovi, ASCAP/Unt
versal PolyGram tntemational, ASCAP/Desmobile
ASCAP/EM Apil, ASCAP) LT 35

COUNTRY BOYZ (Wynn Music Publishing, ASCAP) RBH

CUPIO S CHOKEHOLDAPpIIepnc Caesar MUSIC
ASCAP/EMI Agrit, ASC day Malon
SCAP/Dimersional Music 0f 1091, ASCAP/RepNhan
us BMVEM Blackwaod, BMVAIMa Music,
ASCAP/Delicate, ASCAP). HL. H1008; POP 6

D

DAISY (EMIBackwood, BMYTollver Mountzin, B/-

66 |

& BMUnventor Of The Wheei ASCAP) HL, CS 51
UN BESO (Ser-Ca, BMI) LT 31
DETALLES {Once Rios S.A. de C.V/TN Ediciones. BMI) LT

OIAMONDS\J Brasco. ASCAP/Little Deven, BMUTVT
w1/Sarom Songs, ASCAPMadde Jaimes
cgs ASCAP/VoungJeezy Music Inc., BMVEMI April
SCAP/EM) Biackwood, BM VNo Cuestion Enfertainment,
AL H100 83 POP 87; RBH 59
ADIFFERENT WORLD (NashwslaleIe BMI/NEZ
BMi Sony/ATV Acufl Rose, BMC! ha%/

BMYSony/ATV Tree, BV/Gold Watch, BM), HL, CS 25
DIRTY GJ L’UnwersaI Music Corporanon ASCAPMem-
hersne-d ASCAP/EMI Blackwood, BMUFiano Wire

BI\IAR HL. CS 38
DIXIE LULLABY (EMi Blackwood, BM/Greenhorse
Music_BMI Patrick Davis, BMi/Drum Groove,
SESAC/Cathoun Enterprises, SESAC). HL. CS 24
DOE BOY FRESH (Tefnoise Publ: °hmgi BMiMusic
Resources, BMYChamillitary Camp Music, ASCAP/Uni
Z%rsahszséc Corporation, ASCAP), HL, H100 54, POP

OONT CRY EEZ Vida, ASCAP/Soarlxlo ASCAP ) L7 34

OONT MAKE ME (Cal [V, ASCAP/B ergBraIn \SCAPUni-
versal Music Co.poratuon ASCAP/BI Orange Dog,
ASCAP/Sony/ATV Cross Kesys ASCAP/Dimensionat
Music Of 1091, ASCAP|

DON'T MATTER | Byefall Music, ASCAP/Famous
éSCAP/Lawsongs BM). HL. H100 2, 17 33, POP 3;

E

ENAMORADO (Warner-Tamerlane Pubfishing, BMI) LT 50
ERES PARA MI (\ianzano BM/Emi Musical SA de
C V.Wamer Chappell Edicoes Musicais) LT 6
ES COSA OE EL (Not Listed) LT 46
ESE (Primavera V «orldw;dwusm ASCAP) T2
ESP 7MAS {Julantia Musical, ASCAP/Edlmusa ASCAP)

F

FACE 0OWN (Songs o UnwersaI BMVGnm Goodbye
Music, BMI) HL, 7: POP 1
FALL (MXC, ASCAP/SI»II Worklng FOI The Woman,
f\ CG, ASCAP/Dimensional Sorgs Of The Knol!
BMI/E Tckel BMU/API Country Music %MVCherw River.
BMUEMI Blackwood, BMU/Shane Minar, BMI), CLM/HL.

CS 44
FAMOUS IN A SMALL TOWN (Sony/ATV Song
BMINashville Star BMIMWatsky, ASCAP), HL, CS 46
A FEELIN' LIKE THAT {White onkey,B VRalnyGra-
ham, BMI Category 5, ASCAP/Music Of RPM
ASCAP'0Id Desperados, ASCAP/NZD ASCAP) CS 12
FERGALICIQUS {will : am Music, BMY/Cherry River,
BMi Headphone Junkie PubhsmngsASCAP M Agril,
ASCAP/Ruthiess Attack Muzick, ASCAP/Pink P&snon
Muzick, ASCAP/Two Badd Music, ASCAP/Menwar
Music, BMi/Bughouse. ASCAP), P 36
FIE?IEILFHYI (S%VIEl Kitsch Music. MVEMI Blackwood

}

FIND OUT WHO YOUR FRIENOS ARE (Sony/ATV Acuft
Rose BMV/Lavender Zoo Music, BM/Careers-BMG
Music Publishing BMi Sal?rabeaux Songs, B},
HL/WBM. CS I

FLACAO GOROITA (Mua Mussa, ASCAP/Sony/ATV Dis-
E?ﬁj AL%%P/WB Music, ASCAP/ACE Music Publishing,

|

FOREVER (Viva La Cucaracha, ASCAP’ HIOO9O

FU PAY M (Sunny VaIermﬂe Music, MVSI de That
Music, ASCAP/Regina's Son Music, ASCAP/EMI ApnI

ASCAP/Granny Men Publishing, BMI) HL, RBH 60

G

GET BUCK (Mouth Full O Gold, ASCAP/Universal Music
Co gration, ASCAP/MY Diet Staris Tomorow,
ngs Of Universal BMVSnx ' Stoned, ASCAP/50
Cent Musxc ASCAF) H100 96: RBH 51
GET WTY (J Lack Musu: ASCAP J Pat Pubiishing
ASCAP/EMI AyII ASCAP/Ry Love Music, ASCAP/UR
Music, ASCAP/Ishmoot Musik, BMVYounﬂ Goidie.
BM/Wames-Tameriane H)bhshwno B, HLAWBM,
H100 44: POP 66: RBH
GET ME BODIED (B- Day ASACP/Unlversal Tunes,
SESAL Songs Ot Universal, SESAC/Team S Dot Publish-
ing BMHitco Music, BMYSon }]s Ot Windswept Pacific,
BMMakeba Yoga Flames, BM) Jamce Combs Publish-
Ag BMVEMI Biackwood, BMVAn ela Beyince,
CAP/EMI April, ASCAP/SoIange MWPASCAP) HL

GIRLFHIEND (Avril Lavigne, SOCAN/AImo Music.
SCAP/Kasz loney Publishing, ASCAP/Kobalt Music.
ASCAP), HL H1006, POP 5
GIVE T 0 ME (Vrrgm»a Beach. ASCAP/WB Music.
CAP/Tenman Tunes, BMi/Zomba Enterprises
ASCAP/NeIsIar Pubhshrng ASCAP/EMI April,
ASCAP/Six I'm Stoned, ASCAPAUniversal Music Corpo-
ranon CAP/WBM Music, SESAC/Dama Handz Muzik,
SESAC) HL/WBM.H1001 POP 1, RBH 42
GLAMOROUS (Headphone Junkie PubhshmP
ASCAP EMI Apnl, ASCAP/2530 Music Pubiishi
ASCAP Universal Music Col I\;mnwn ASCAPwill.i.am
Music BMVCherry River, BMVEIvis Lee Music
BMALudacns Universal Publishin g ASCAP/EMI Black-
wood, BMVShowdy Pimp, ASCAP), CLMAHL. H100 4;
POP 4 RBH 50
GOD DON'T MAKE MISTAKES (Universal-FolyGram
International ASCAP/Green Wagon Music, ASCAP/Ra; t{
lene Music, ASCAP/BPJ Administration, ASCAP) CS 47
GO GETTA (FMI Blackwood BMYoung Jeezy Music Inc.
VEMI \SCAP/No Question Entertainment
ASCAP/FIrsI N Gold BMU/R Kelly, BMI/Zomba Songs,
BMV/Golden Fleece, BMiMarnerTamerlane Publishing,
BMI/Nomnﬁ Daie Son% r5ASCAP/J Brasco, ASCAP).

G0OD DIRECTIONS {Murrah Music Cof ralion
BMI/Castir Streei Music, ASCAP/large 0J}ponumry
Music. ASCAP) €S 9, H100 68, P!

GOOD KIND DF CRAZY (Music OI Stage Three,
BMIHold Jack. BMI Stage Three Music, BMI) CS 60
GOT BUMP IN DA TRURK (Suga Shack Entertainment

Publisting BMI) RBH 97

GRACE KELLY SMIKA Punch, BMUirving, BMI/Sony/ATV
Tunes. ASCAP/Jodi Mart Music. ASCAP/Kll Me While
I'm Happy Songs. ASCAP/Danie! L Warner Music Pub-

|shmi ISCA HL, +100 59, POP 53

GUYS LIKE ME (Sorg/ATv Tree, BMI/Sony/ATV Cross
Keys, ASCAP}, HL. €S 27

HERE (IN YOUR ARMS) (Gordie Is A Pnnce
ASC /Nomn Dale Songs, ASCAP) POP 48

HEY THERE DELILAH (So Happy Pubiishing, ASCAP)
H100 66, 65

HIGH MAINTENANCE WOMAN (SKS3 Music, BMI/Tim-
olh[wnson B DAnny Simpson, BMI) CS 8 H100 80
HOLLYWOOD (Carter Boys Publishin SCAP/ReggIe
Music. ASCAP/Sy ISaEmHJ lish ing.
omba Son?ls BMI) H
EL HOMBRE DE NEGRO (Garmex. BM) LT 48
HOME Surtace: Pretty Deep Ugly Music BMVCareers-
BVG Music Fublishing, BVIj. WBM. H100 43, POP 32
HOUSE LIKE THAT ( ke Curn Music, BMUSweet Radi-
cal Music BMI) WBM
How TO SAVE A LIFE Aaron Euwards HJbIIShIng
ASCA™ EMI Apnil, ASC 1)[
HOY TENGO GANAS OE (Screen Gems EMI,
BMU/SGAE, BMI) LT
HURT éxnna Music, BMI/Careers BMG Music Publishing rg
BMI/Sluck in The Throal, ASCAP/Famous. ASCAP/Maj
g(())r’x)sgg BMUEM Blackwood, BMVinouye, BMI), HL

Go to www.billboard.biz for complete chart data

ICE BOX (Mr. Grandberry O's Music SESACNIrgInla
Beach, ASCAP/EM! Aoril, ASCAP/WB M
ASCAP/Roxgl Court Music, ASCAP/ Chnstopher Mathew,
BMUHitco Music, BMVEzeke intemational Mus
BMUKeriokey Music, ASCAP/Universal Musuc Co gora—
I.z()]r;3 lz\SCAP/Foray Music, SESAC), HL/WBM, H100 23

IF EVERYONE CARED (WarnerTameriane Publishing
BMIZAm Your Ditlo, SOCAN/Zero-G, SOCAN/Black
Diesel SOCAN/Black Adder Music, SOCAN), WEM,
H100 20, POP 14

IF | WAS YOUR MAN (Sony/ATV Tunes, ASCAP/EMI
Agril, ASCAP/Stetfar Sorﬁ;s ASCAP/Water Music Pub-
|>hm(1 ASCAP) H

MORE HORA e-N Cal, BM¥/Sexy Tracior, BMV/Cal Iv
EnIenaxnmem BMVUinversal Music Corporation
ASCAPMemphersfield, ASCAPE) HL C5 32
IGUAL QUEA R (Mater, ASCAP/Sony/ATV Discos

ILL WA FOR You L,obum BMVHarIgy Allen Mussc
BMi/Sony/ATV Tree,

' A FLIRT (Shago, SE C/Emnor ASCAP/R KeI.
BM)/Zomba SongﬁJ BMYWarner-Tamerlane Publisfing
SVAIQKACWH Cly bhamnﬁ BI\QI/NappyPub B},

M THROWED (Paul Wall, ASCAP/2 Klngpms PubIIshmg,

ASCAPAB Music. ASCAP/Shaniah Cymone Mus
ASCAP,EMI April ASCAP/Basagamna v1uS|c ASCAP/AII
Controt Music, ASCAP)

I NEI {Careers BMG Music bIIShIIr BIMNer-
yous Worm Music. BMIFamous, A AP/Ed And Lucille
Songs ASCAP), HLAWBM, CS 5¢

IN MY SONGS (Divided, BMI/Rdde BAY/Nayr Publish-

mg Compan& M)/ Warner-Tamerlane Publishing,
8 Universal, BMI). HL/WBM RBH 4

IN THA HOOD (Losing Composure BVSHII-N The
Water BMVGranny fan Publishing, BMI) RBH 92

INTO THE OCEAN (Paris On Paper Publishing. ASCAP)
H100 64 POP 71

IRREPLACEABLE (Stella Songs ASCAP/EMI Apil

ASCAP/B-Day, ASACP/Son gé \TV Tunes, ASCAP/Super
Sayin Publishing, BMUZomba Songs, BM/EMI Black-
10028 POP 23;

\ﬁ/god BMVEMI, PRS). HL/WBM

ISNT SHE aa ASCAP/Curb Songs, ASCAP/Charlie
Monk AS remIn Corner, ASCAP/Harbimism.com

£SA

v ENDS TONIGHT ’SmeIIs Like Phys Ed, ASCAP/BMG
Songs, ASCAP) WEM, POP 59

I TRIED (# 1 Assassin Muzik, ASCAP/SIIB}&CI(EI Muzik,
ASCAP/Track House ENT, BM/AImo Music,
ASCAP/Piano Music, ASCAP/Byefalt Music
ASCAP/Famous, ASCAP). HL, 7100 78, POP 98; RBH

6.
ITS ME SNITCHES ﬁnwersal Tunes. SESAC/Songs Of
Unlvefsal SESAC/Monza Ronza,

IT$ NO'} OVER ((;Sunace Pnzn]y Deep Ugly Music, BMIG
Watt Music. ASCAP/WarnerTameriane Publishing
BMVoFlogllgglgaé BMIZEMI Apnl, ASCAP), HL/WBM,

H100 12: POP 1
| WANNA FEEL SOMETHING (Carcers-BMG Music
Puniishing BMINervous Worm Music, BMI/Famous
ASCAP £ And Lucille Songs, ASCAP), HLAVEM, cS 52
| WANNA LOVE YOU (Byefal! Music, ASCAP/Fam
ASCAP/M: OwnCmI Music, BMVEMI BIackwooo BMI)
HL H1 00 . POP 35, RBH 49

| WONDER (Hckle B, ASCAP/BMG Son g
ASCAP/Magic Farming Music. ASCAP/Little Biue Type-
wiiter Music, BM/BPJ, BMI/Son /ATVTree BMIAI
Mighty Dog Music, BMI) HUWEM,

J

JOHNNY CASH (WB Music. ASCAP, Warner-Tamerlane
Pubhshln BMI 'Wniters Extreme. BMI). WBM. CS 22
JUST MIGHT HAVE HER RADIO ON {Hope-N-Cal,
BMI/Trent Tomahnson Sangs, BMI/Geormac Publishing,

SESAC) CS
K

KEEP HOLDING ON (Avn| Lavigne, SOCAN/AIMO Music,
ASCAP/Kasz Mone Punlishing g AS(,AP/Kooan Music,
ASCAPTCE, ASC ) H100 55; P

KISS THE GIRL {Wonderland MU)IC Company BMIAwalt
Disney ASCAP)H10081, POP 7.

KNOW WHAT '™ DOINALMoney Mabk BMIYoun
MonerPubhshmg BMI/Wamer Cha peII BMI/Rick Ross
Publishing Desigreg, BM!/NappyF‘u BM/Zomba
Songs BMI), WBM, R

LADIES & GENTLEMEN (Five Supersiars, ASCAP/Ron-
dor. ASCAP/Unwversat Music Corporation, ASCAP/BIack
Lava, ASCAP) HL POP 96

LADIES LOVE COUNTRY BOYS (EMI Blackwood,
BMUHouse Of Full Circle, BMWUniversal Music Corpiora-
tion, ASCAP/Memphersfieid. ASCAP/Fuil Circle, BM),

HL, H1008
LAhLlLAL\TIE DE M} CORAZON (Ei Conueo, BMIRedom!,

B 1
LA NOCHE PERFECTA TN EdICIOHeS BMI)LT 11
LA OTRA (BIVG SOI}?S
AFM PRI LTER;I PERSONA (Gazui ASCAP/WB Music,
LIZIST %[éLLAR (FLY AWAY) (Bio Love Music, BMI) CS
H1
LAST GOOD TIME \BI Loud Shirt Industries, ASCAP/Big
Loud Bucks ASCI mer-Tamerlane Publishing, BME).

WBM, CS 48
LAST NIGHT (Juslm Combs Pubhsm gAASCAP/EMI
April, ASCAP/2 Da C/Christian
Combs Publishing, ESAC/Fo:ay Mucn: SESAC/Marsky
Musuc BML.Janice Combs Publishing, BMYEMI Black-
1000, BMI)H 10011 POP 15: RBH 10
L;T‘S FALL'IN LOVE AGAIN (leve Muzik, BMI) RBH

LIKE A BDY (Universal Music Corporation ASCAP/Royal-
1y R%mngc ASCAP/BooII%ggers Stog ASCAP/Univer-
sal Gram International TLines, SESAC/Jahuae Joints,
SESAC/ChnsIopherMamew BMiMHitco Music,
BMVEzeke Interational Musuc BMVRevqulxo Jazz
Giani. BMVGréness. BMI), HL. H100 25; POP 39; RBH 7
LIKE A STAR (Giobal Talent Hthshmg RS) RBH 3
LII(E THIS (iclendria, ASCAP/Blordl Pockwel
ASCAP/2590 Music Publishing, ASCAP/UnwefsaI Music
Corporalion, ASCAP/Team S Dot Publishing. BMIHitco
Music, BMI/Son%s Of Windswept Pacific, BMI), HL,
+100 89 RBH 3
LIP GLOSS (1811 And Vine. ASCAP) RBH 56
Ll (B-Day. ASACP/Miroku M
ASCAP/Williamson Music, ASCAP/SconaRock Music,
ASCAP/Kobalt Music, ASCAP/SKG, ASCAP/Cherry Lane,
ASCAP/Shigsha Musm BMVSo s 0f SKG, BM(/Cher-
Rver, BMVEM Apei MHL, RBH 6
ALITTLE MORE YO amer amenane Pubhshwng
BMUY/Sell The Cow BMYTower One, BMVWB Music,
ASCAP/Tower Two, ASCAP/BLA, ASCAP), WBM CS 34
LITTLE WONDERS (IU Rule Music. ASACP/EMI April
ASCAPY, HL H100 0P 83
LIVIN' OUR LOVE SOHG (Careers-BMG Music Publish-
ng, BML More Than Rhymes Musrc BMVIJI Ninja Time-
Mae ASCAP/Ameribrit, ASCAP) CS
LOBO DOMESTICADO (Edimonsa, ASCAP) 1736
LONG TRIP ALONE Ens nMusm BM/Rancho Papa
Music. BMiHome rlh e ArmadllIo BMI/Wmle
Tracks. ASCAP/Fiood, Bumstead, M &
McCarihy ASCAP) CS 11, H100 79
LOOK AFTER YOU {Aaron Edwa(os Publishing
ASLAPEMI ARII CAP). HL, H100 64; POP 57
LOST IN THIS MOMENT EMI Apﬂl ASCAP/Romeo
Cowboy Music, ASCAPAWB Music, ASCAP), HL/WBM

]
=
m

€S 20: K100 75. POP 90
LOST WITMOUT U k¢ 11k ASCAP e
Duetteshus ¢, ASCAP) H10019; POP 37: RBH 1
LUCKY MAN (Careess- RMG Music Publishing, BMNer
vouus Worm MUsic BMIE A ASCAP! low Sea
Gayle, ASCA®) HLBM, C.

M

MAKE IT RAIN (Joseph Cartagena, ASCAP/Reach Global
ASCAP/Scott Starch Music, ASCAP/TVT Musi
ASCAPNoung Money Publishing, BMVJoe&& Ry an
Music. BMWWamer-Tameriane Publishing, BMI),

H100 32, PO
MAKES ME WONDER {Careers-BMG Music Publisfing,
ggg/g%bmary Twenty Second. BMI), WBM. H100 84

MAKE YA FEEL BEAUTIFUL N. 22nd RIqu‘Imn?
ASCAP/Cherry Lane, ASCAP) ugerSa in Publishing
BMI/Zomba a BMI), H

M/(‘NCOA)UNA SENAL (Tulum ASCAP/WB ML ic,

W AND GOD (Sony/ATV Cross Keys, ASCAPDivers

ASCAP
ME DU E ESCUCHAR Tu NOMBRE (Not Listed) (T 44
ME MUERD (FMI April ASCAP,
MI CORAZORCITO (PremluruLann ASCAP) 730
MIL HERIDAS (Arpa,
MISSING YEA SSongs OI OBnan ASCAP/Big Loud
Bucks A(S:gAF;No unteer Jam ASCAP/Go-To-Del.

Al

MISSING YOU 2007 (Alley Music Corporation, BMI/Car-
iin America, BM/Quartet. ASCAP/Musxc Of Windswept
ASCAP Markeem Music, ASCAP) C. S

MOMENTS {Graviton Music, SESAC/Carnival Music
;oup SESAC/WB Music, ASCAP) WBM CS14:H100

MORE THAN FRIENDS (Lyric Meslers 911 PubNJIung
SESAC/Universal Llngo ASC P/No iting Hill
ASCAP/BO

R. JONES (Who Is MIke Jones Music, BMI/2 Pl'ala
HJbIIsm gCBM Warner-Tamerlane RJbIlshlng BMIMyke

Diesel ASCAP N The Water, ASCAP WBM "RBH 101
MY BUBBLE GUM !GOT THAT GOOD} (Sedogs.
ASCAP/DLO, ASCAP) RBH 65
N

N;(\JSI:E PIDO FLORES (Universal Music Cosporation,

NOTHING LEFT T0 LOSE (EMI Blackwood. BMI/Facade
Aside. BMI) POP 69
NOT READY TO MAKE NICE (WooIIy Puddin’
BMVScrapm Toast, ASCAP/Chrysalis Music
SCAP/Sugar Lake Music. ASCAP) HL/WBM, POP 84

(0]

OH YEAH IWORKR Prince Of Crunk Pubtishing, BMI/8th
Grade Music Pub BMVEMI Blackwood, BM/How
Ya Ly Dat Music, ASC P/EMI April, ASCAP/Notling
DaIe Son(Il ASCAP/LIl izze] Music Publishing,

BMVBen Hill Tiger Music. ASCAP/Cookies And Milk,
ASCAPH n The Grind Enlerﬁamem Publishing,
BMUSwizole Music, BMI}, HL, RB)

ONE (Firs! Avenue Music, PRS/BMG Son s
ASCAP/Demis Hot Soigs, ASCAP/EM April,
ASCAP/Snan%wMotel uSIC, ASCAP/Under V'?AsSongs
ASCAP/AImo Music. ASCAP/Erik G nﬂgs issing
Link, ASCAP/Tank 1176 Musm ASC /Black Fountain

Pubhsnn( ASCAP). H

E HOTLINE | arco Bleu PubllSHIﬂ% BMV/Blue Star
Pubhshln% BM¥Bieu Camol Diamond PUbishin
BM{/The Nicke| Publishi n%v‘BM/Swlver lalinumy2k Pub-

lishing, BMtHerbalicious Music, ASC. P/Blauk Fountam

Pubhs , ASCAP/EMI A CAP/WB M
60 ns Of K-088, Al CAP) WBM, HIOO 56 POP
OUTTA SYSTEM {Shaniah Cymane Music

ASCAP/EM # ?nl ASCAP/The Kid Slim Music
ASCAP/Sf |de MUSIE’O A)S%\P/Jobetee Music.

JeIanon Music, ASCAP /Jerk Awae,
é(S)CAéFg/ shapiro, Bernstein & Co. ASCAP) H100 34,

P

PAIN (EMI Blackwood (Canada), SOCAN/BIasI The Scene,
BMI/ MI Apnil. ASCAP/Noodles For Everyol
OCAN/EMI Blackwood BMI), HL. Hi0 70 POP 73
PARTY LIKE A ROCK STAR (Preciare That Music.
BMi Cereal And Mitk Publishing, ASCAP/P&: hes Chit-
dren Publishing, ASCAP) RBH 25
PEGAD (Universal-Musica Unica, BMI) LT 10
PEGATE:BaK‘anbe BMITerra Music, ASCAP) LT 28
PLEASE DONT GO {Tank 1176 Music. ASCAP/Black
Fountain Putii<hing, ASCAP/EMI April, ASCAPALonnalis-
fic, ASGAP Moty Hill. ASCAP), HL, H100 92: RBH 12
POP LOCK & DROP T {1112/ Aecords Music,
ASCAP Didndre Smlth AS AP/DelHiTz Muzik. ASCAP)
H100 30, POP 40, R
POPPIN' (Du. rDm Musm ASCAP/' Jniversal Music Cor-
m}m& AP/Ll Vidal Music, ASCAP/Naked Under
Clothes ASCAP/ChrysaIIs Music, ASCAP), HL,

PROMISE (Rc I Rl tings. ASCAP/Universat Music
Corparation, ASCAP/Ustaf Songs, BMISongs Of Univer-
aaEI ZNéI Eivis Lee Music, BMVEMI Blackwood. BMI), HL.

PUSH IT BABY {Diamond Blue Smith Publishing,
BMU/Blue Star Pulishing. BMI/Bleu Carrot Diamond
Publishing, BMI/The Nicket Puphsmngi BMV/Silverpiat-
inumy2k Publishing, BMiMusic Royale, BMI) RBH 63

Q

QUE HICISTE glue PIalInum Publlshlng ASCAP/Julio
Reyes Music, Discos, ASCAP) HL T13
QUE LLOREN (10 Publs%mg BMI) LT 20

R

READ MY MINO (The Kiliers ASCAP/‘JnrversaI Pon—
Gram Infernational A (API HL. H100 62: POP 62

REALLY WANNA KNOW YOU (. B!asco ASCAP/M.
Mantit, BMYDrsert Storm BMV/Duro, BMVEM! Black
wood BMYEM! April ASCAP/SrreeI Tqu ASCAP/No
Quesnon Enlertainment, ASCAP BH 80

REHAB (EMI Blackwood, BMI), I'{L HIOO IOO POP 91
RELEASE (Virginia Beach, ASCAPAWB Music
ASCAP/Genacide Publishing Company, BMi/Tennman
!I)l:n%so A%CAP/lomba Enterprises, ASCAP), WBM. H100

THE RIVER (EM Blackwood, BMI/The Madden Brothers
Publishirs Bi), HL H100'71: POP 67

ROCK YO HIPS {J Werks Publishing, ASCAP/Royal
Throne Publishing, ASCAP/Dime Pece Collection,
ASCAP/KC Maste: gnece Publishing, ASCAP/Hight Note
Emenamment AS P/Joc Mi mrne Music, ASCAP/EMI
/l\ﬁ‘nI ASCA H100 36; POP 55, RBH 8

RUNAWAY L VE Lidacns Uriversal Publishing,
ASCAP/Universal Music Corporation, ASCAP/2590
Music Publishing, ASCAP/Keriokey Music, ASCAP/Siick
EIILC SMVEmenacmng BMUSongs Of Universal, BM().

S

SAY IT RIGHT {Nelsiar Publishin ASCAPNI’QIOIE
Beach, ASCAP/WB Music, ASC /Dawa Haniz Muz»k
SESAC/EMIApnI ASCAP), HLWB! 6, POP 1

SAY OK (Maratone 4B, STIWKobaIMUSIc ASCAP/E I
Biackwood, BMYOR Suki Music, BMi), HL, H100 86:

PQOP 78
SAY YES (Cal IV, ASCAP/Dimensional Music Of 1091
ASCAP/Drivers £d, ASCAP/Pick Them Taters,

WWW . americanradiohistorv.com

BM/Sony/ATV Cross ASCAP/SIage Three Music
BMVChery Lane, ASCAP).
SETTLIN'( lennifer Nettles. ASCAP/DIrIXAI BMI/Songs ot
Bud Dog, SCAP”‘ hamal:
Wind qu ), HL, CS 5; H100 58
SHE AN RIGHT (Ma}\or Bob, ASCAP/Sweet Summer,
ASCAPCircle C, ASCAP/Full Circle, ASCAP/Warner
Ia% prlane Publishing, BMI/Lexi's Paim Tree Music, BMI)

WBM CS 42
SHE S LIKE THE WIND ‘Plalnwew Diner, BMiVery Tony
BM H100 53 FOP 33

SHOO BE DOO (NO WORDS (Ha any Mel Boopy‘s
Cockiail Lounge And Music,

BMi/Strange Science Music, AS /So |e
Music, Bl JusllnS Polite Music, ASCAP/EMI April
ASCAP/Printz Potar, BMVSongs Of Universal, BMUMs

Marys GS(R:QHUESSW Witson Publishing, BMI),

H

SHORTIE LIKE MINE (Shaniah Cymone Mys

SCAP/E ril, ASCAP/Babyboy g’s Litie Publlshmg
SE AG/Noontime Sout

Muswc - SAC/Naked Under "onha
ASCAP/Chrysatis Music, ASCAP/Thown Tantrums,
ASCAP/Air Control Music, ASCAP), HL/WBM. POP 81

SHORTY SHORTY (Univision ASCAP) 1T 8

SIDELINE HO (First Avenue Musie, PHS/BMG Songs
ASCAP. Demis Hor Sorigs, ASCAR/EMI Agril
ASCAP; Antonio DIXDI‘“' fuzik, ASCAP/Anthony Nance
Muzik. ASCAP/E D Duz If, BM|/Underdogs So E
ASCAP/rving, BMI/Strange Motet Music, ASCAP/Aimo
Music, ASCAP/Tank 1176 Music. ASCAP/BIdck Fountai
Publishing ASCAP), HLWBM Ri

SIENTE EL'BOOM (] Bambino Musm Pubh& ling,
ASCAP/Sony/ATV Discos, ASCAP/Leon Blanco
BMI Baby Records Publishing. ASCAP) LT 21

SIMPLE THINGS (Cad Songs ASCAP/f‘herry Lane,
ASCAP Sweei Gilgles. ASCAP) CLM, RBH 73

§I NOS QUEDARA POCO TIEMPO (Unigue Hils Too.

ASCAP/Som lYIAW Discos. ASCAP/Famous, ASCAP) rs

SI TU ME QUISIERAS (WB Music. ASCAP) LT

SLAP (Luducns Unversal Publishing, ASCAP/Tr rac N-
Fieid Entertainment BMVMOHII‘I LIquSlc ASCAP/MNol
1z Dale Songs, ASCAP). H

SMACK THAT (Shroom hadg Musnc BMVSongsOIUm
versal. BMUByefall Music, ASCAP/Famous,
ASCAP/Slick Jesus, BMVResto World Musuc ASCAP),
HL. H100 48, POP 4

SMILE (JRPSL BMI/Jamrec BMVUniversal-Songs Of
PonGram Internal nonaI BM mversa —PolyGram Intema-

SNOW S(HEY OH N) (Moebe obIame BMI) POP 70

SOLA (Universal Musica Unica, BMVRomnedlscoIeca
BM W= W Puslbishing, ASCAP) LT

SPOKEN LIKE A MAN ((areers-BIG Muswc RJblIshmg
BMi/Asierfra BMI/Sagrabeaux Son

ggsss Keys. ASCAP Mighty Underug;g ASCAP) HL cs

STANO {Music Of Combustion, BMl/Son/%s 0f Windswept
Pacific, BMI/Danny Orton Son%s ASAP/Universal Music
Co ranon ASCAP), HL, C
STA [TH ME Careers BMG Mus.u Publishing,
BMVShnake Maki, BMI/Songs Of Windswept Pacific,
BM I/SOé\ sOIThoncn BMI/Fox Ridge Music, BMI),

WBM. CS 21

STOLEN éHe% Did She Ask About Me? Music, ASCAP)
H100 65, POP 46

STRAIGHT TO THE BANK (50 Cent Music, AoCAP/Unl»
versal Music Corporation, ASCAP/Shugar Dimond,

isic. ASC ;\\AP/AnhI Nénhm Goin' On But Funk-

LW 4

STRUGGLE NO MDRE (THE MAIN EVENT) (Wriling
Life, ASCAP/Plain Truth. ASCAP/Brg Harlem Music.
Bl ol Weathers Music, BMUOsFuN: I’IMUSIC
ASCAP/Universal Lingo, ASCAP) RBH

STUPIO BOY (Song Plane!. BMI/Songs OI Universal
BMY/ Tt Liltle House, ASCAPMordS & Music.
ASCAP,Cal Iv. ASCAP/BergBrain. ASCAP), HL/WBM.
H10074 POP 89

SUMMER Lov%%omba EnterEnses ASCAP/Tennman
Tunes, ASCAP ic, ASCAPAVirginia Beach,
ASCAPAWBM Mussic, 8SESAC/DanI a Handz Muzik,

SESAC! WBM POP 80

THE SWEET ESCAPE {Harajuku Lover Music
ASCAP/BgeIaII Music, ASCAP/Famous ASCAP/Piano
Music, ASCAP) H100'3

TAKE ME AS | AM (Nam Tim Productions. ASCAP/Ezeke
Internalional Music. BML Hitco Music, BMI/Songs 0f
Wmdswg[n Pacific, BM/Universal Music Corporation

tieggers Stop, ASCAP/Keniokey Music,
ASCAP/Tabquus W ASCAPIHICO Sou,
ASCAP/Songs Of Unweml BM). HL, RBH 2

TAL VEZ (SerCa, BMI) [T39

TATTOO (2 Way Srreel Pubhsmn(‘; ASCAP/Perry Homes
Music Publishing, ASCAP/Am Puonshmg Group.
BM/Wamer Chappell, BM1) RBI

TEACHME sumversal Music Cornoranon ASCAP/Lafif
Music Pubiishing. ASCAP/Songs Of Universal,
BMTetragrammaton, ASCAP/Meledic Piano Produc
tions, ASCAP/HC 1030 Publishing, ASCAP/Smoottie
%usm ASCAP/ABIack Productions, ASCAP), HL. RBH

TEARDROPS ON MY GUITAR Sonw ATV T'lmber
SESAC/Hilisboro Vallgy. SESAC/S g
BMVTaonr Swift Music, BMH), HL 0523 H10060 POP

TELL ME (Justin Combs Publishing, ASCAP/EMI Aprii
ASCAP/2 Daughters Music. SESAC/Christian Combs
Pubiishing SESAC/Foray Music, SESAC/Aniya Nlcole
Publishing, BMVJanice Combs Publishing, BMVEMI
Blackwood. BA/Shai Jones Music, BMI. ong' 0f Uni-
versal, BMZXs Pub, BMI/Wamer Cha Xg
BMVChnstopher Garretlis Publishing, CAP/S vATV
Songs, BMIN.Q.C., ASCAP/F OB . ASCAP). HI

POP
TE LO AGRAOEZCO PERO NO (Gazul. ASCAP/WB

TENNESSEE BareIooI And Slan IE ed Music.
BMySony ATV Tree, BM S37

TE QUIERO ASI (Irvm%VB I&

THAT KIND OF DAY (We'e Going To Maui BMI/Hits And
Smashes Music, ASCAP/2820 Music, BMYZomba
Enler riSes, ASCAP/Good Country Mornin'

SCAP/Green Ci SESAC/Green Wilderness
ESAC/BPJ BMI), WBM, CS 31

THESE ARE MY OPLE {Universal Mussc Co oration
ASCAP/Memphie-tieid ASCAP/Cal IV, 1g-
Brain ASCAf', h, CS 28

THIS AIN’T A SCENE, [T'S AN ARMS RACE nChlcag/)X
Sgt'tjcore BMI/Sony/ATV Songs, BMI), HL. H

POP 22
THIS 1S WHY I'M HOT (Shawn Mims, BMI/The Blackout
cy, ASCAPMuzikil State Of indz.

CA YSchofield's, ASCAP/BMG-Careers BMYBMG
Songs ASCAP/Heavy On The Grind Entergament Puby
hshln BMVL|I .nae Musrc HJth’an IE: ongs ?I

Il Jon 00017 Music, amer happel
PRS/K%kDaSneak Pubhsnln Desionee, BUVC gt
Music BMI4rving, BM? WBM, H100 5, POP 7. RBHG

THNKS FR TH MMRS (01 /A’NSongs BMVChicago X
Softcore =M1 P 92

THROW SOME D'S {Jobete Music, ASCAP/Songs Of
Universal, BM\ Team S Dot Pubhshn;\? BMIHitco Music,
EBAFIJ’SonﬂsmWIndswept Pacific. BMI), HL. H100 21

TICKS (EMI April, ASCAP/New Sea Gayle, ASCAP/Didnt

Have To Be Music, ASCAP/ChamaIand ASCAP/Songs 0?

Of Bud Dog ASCAP/3 Rif M usic, ASCAP/MuSIC
Windswent ASCAP). HL. CS 13; H100 50: POP 63

T000 CAMBIO (Nof Listed) LT 37

Tglslg SE OERRUMBO {BMG Songs, ASCAP/SGAE,

TONIGHT &TONIGHT IS THE NIGHTJ {EMI Lorégnude
BMVEMI Fulf Keel Music ASCAP),
TOP BACK (Club Crown Publishing, BML huhl'/y Boy

Data for week of APRIL 21, 2007

|

Muswc ASCAP/MWarner-Tamerlane Publishing BMVYoung
Jeezy Music Inc. BMVEMI Blackwood, BMI), HLAVBM,
H100 57: POP 72; RBH 28

Tgoqg (Steel Wheels, BMI/Curb Songs, ASCAP), WBM,

D s
TU RECUERDO (Terra Music ASCAP) LT 15
TUS PALABRAS (LGA, ASCAP) LT 21

u

IMBRELLA (Sonias Of Peer, ASCAP/March 9ih Publish-
ASCAP/2087 Music Publishing, ASCAP/Su
H{:&% BN Gy Pubishng. ASCAP) POR 7

UN I0IOTA COMO YO : Ser-Ca, BMI) (T 22
UNTIL THE END OF TIME (T(‘numan Tunes,
ASCAP/Zomba Enterprises, ASCAPAVirginia Beach
ASCAP/WB Music. ASCAPWarmer- Tamerlane Publis
ng BMI/Danya Handz MuzxK S °ACNV Music.
SACamer, SESA%)
UNTIL YOU COME BACK TO ME (Sawandl Music,
BML Stone: Agate Music, BMLiJobete Music
ASCAP/HI I\Bl,ll Music ASCAP) RBH 82
UPGRADE U ASACP/Music World, ASCAP/Yoga
Flames Musm BMJ,JanxceLombs Publishing, BMI/EMI
Biackwoiid RMiTeam S Dot Publishing, BMIHitco
Music. 8ML SongsOIWIndswent Pacific, BMI/Solange
MWPASCAP/Arigeia Beyince, SCAP/EMILm%g)oe
BMVEMI A m CAP/ er Boys Publishing

U + UR HAND (EMI BIackwood BM I nk |I nne Pub-
|IShIn% BMI Maratone AB, STIM/Kobal
KaszMoney Publishing, ASCAP) HL 100 12

w

WAIT FOR YOU (Slellar Songs, ASCAP, EMI April
SCAP/Sony/ATY Tunes, ASCAP/EM! Blackwood,

BMi/Water Music Publishing. ASCAP. HL. POP 85

WAITING ON THE WORLD CHANGE {Sony/ATV
Tunes. ASCAP/Spes CAP), HL, H100 47

WALK AWAY (R EMEMBEH ME) Suy &er Sayin Publish
ing, BMI/Zom S, BMI Sony/A
ASCAP/ER AFnI A AP, Havana Brown, BMI/SongsO
Universal. BM! KmnghaI Publishing, ASCAP/TioTalo
Music, ASCAP). H POP

WALK [T QUT (Jop Ouahty BMi) H100 38, POP 42; RBH

40
WASTED (Songs From The Engine Room, BMI/Sangs Of
Universal, BMIWarner-Tamerlane Publishin BM ay-
iene Music, ASCAP/BPJ Administiation, AS
HL/WBM, CS 1: H1100 42, POP 68
THE WAY | LIVE (Extreme Entertainment New Orleans
&J)l;’l%ng Compa/Trill Productions, ASCAP) H100 26

WE FLY HIGH (Sally Ruith Fster PUbIIShIH(E BMI/Zukhan
gﬂuslcg MVSongs Of Universal, BMI), HT, H100 49:

WELCOME TO THE BLACK PARADE (Biow The Doors
Off The Jersey Shore Music, BMI) POP 61
WE RIDE (I £ THE FUTURE)} (Mary . Biige,
ASCAP/Universal Music Corporation, ASCAP;

Music, SESAC/Son sInTheKery IBFIai
SESAG/Noontime South. SESAC/Th

SESAC/December First Publishing Group SESAC/Naked
Under IXIXCIomeS ASCAP/Chrysalis Music, ASCAP}

WE TAKIN' OVER (J Khaled, BMI/Noka nternational
ASCAP/Famous. ASCAPMWarner Tamenane Publishing
BMUMoney Mack, BMY/Crown Club Publishing
BMUAJoey & Ryan Music. BMV4 Blunts Lit At Cry
BMI/Dar @ Handz Muzik, SESAC/WBM Music, SESAC)
HLAVBAY H100 63- POP 75; RBH

WR%‘I‘-ITQ%OYZ LIKE (Black ElghI Music Publishing, BMY

WHAT GOES AROUND...COMES AROUND (Tennman
Tunes, ASCAP//omba Em«zrx)naes ASCAPNirginia
Beach, ASCAP/WB Music, ASCAP/Warrer- amerlane
H.IbHShI BMI/Dan IHandz Muzik, SESAC/W:

Music, S &hun S, ASCAP/Crown lup
Pubhshm[ziJ BMg Wt 00 13:POP {1 RBH 87

HAT | DID LAST NIGHT (EMI Blackwood, BMYMusic
0f Stige Three, BMI/Bobb Song And Salvage,
BMLStage Three Music, BMI), HL. CS 40

WHAT IVE DONE (Zompa Songs BMI/Chestennaz
EMVBI%BIQ Kid, ASCAP/Nondisciosure Agreement,
BMI/Rob Bourdon, BMVKe9| Kobayashi, EMyPancakey
Cakes, BMI) WBM, H100

WHAT'S MY NAME (Cancelled Lunch Music,
IﬁghAS%/Umversal PolyGram Internationat, ASCAP), HL.

WHAT YOU ARE (Shaniah Cgmone Music. ASCAP/EMI
pril, ASCAP/Slack AD., 0"%
P/Naked Under My Clothes, ASCAP/Chrysalis
Music, ASCAP) HL/WEM, RBH 68
WHAT YOU GIVE AWAY (Vm Mae, BMI/Sor %SOI
Wlndswe IPaufc BMVSingle Track, BMI) CS 49
WHEN | SEE U (B nmug Craauons ASCAP/EMI
fl, ASC /SMY ASCAP/Sony/ATV Tunes,
A CAP/Break Nonn SOCAN/Sony/ATV Music Publish-
g'3 Jnne Witers, ASCAP/J. Sewell
HJ ||shIn%LA§ﬁAP/GoI en The Super Kid Music.
WHERE DA CASH AT Money Mack BMUYoung Money
HJbIang BM\/Warre; Chappell, BMIRemynisce
CAP/Reach Global CAPtac A Felo

Music, ASCAP/Notling
Dale So s ASCAP), WBH, ¥, RBH 1
EY AT (Renpnas Son Music, ASCAP/EMI
pnI ASCAP/Crown Club Publishing, BMi/Grand Hustle
Beatz BMI/WamerTamerIane Hths ing, BMI/Slide That
Music, ASCAP), HL/WBM, R
WHITE & NE CIBm.IIIIary Camp Music,
ASCAPAUniversal Music Corpcranon ASCAP/PIay For
Play-N-Skillz, ASCAP/EMI Apr
Music, ';IS)CAP/SHIIZ For Skl.‘z) 1d PIay Mustk, ASCAP‘

HL PO
WIND ITUP | I/éuku Lover Music, ASCAP/The Waters
Nazareth, BMVEMI BIackwooo BMiWiliiamson
MLISI“ ASCAP), HL POP
WIPE ME DOWN (Tl Produchons ASCAP/Boosne Bad
Az, ASCAPMMouse On Tha Track, ASCAP) RBH 30
WITH LOVE (KSuif BM/AHouse, BMMIIIaW Duit
Music. ASCAPANM Publishing. ASCAP/Kobalt Music,
ASCAP/Dvine erds Musuc mbnsmng BMYAMP Group

Publishin BMQ[

AWOM (WB MUSIL ASCAP/Vee Haw
SCAP WBM CS10; H100 88

WOULDNT GET FAR Bab ame, BMI/Pico Pride Pub-
fishing. BMVGlmme Back Publish ing. ASCAP/EMI
Blackwood, BMV.Jobete Music, ASCAP), HL, RBH 83

WRAPPED (T iltawhirl, BMU/Bruce Robison, BMY Camival
Music Group. SESAC) CS 16

Y

Y AQUI ESTOY (Vander, ASCAP) LT
YEAR 3000 (EV1I. PRS/AImo Music. ASCAP/EMI Black-
wood, BMI), HL, H100 85. POP 76
YOu (aerman Dog Muswc ASCAP/TVT Music,
SCAI' stal Songs BM/Soundiron Tunes bMVYoung
Publishing, BMI/Warner-Tamerlane Publishing,
EBAP eIomIatIon blishing, PRS), WBM, H100 33;
You I(NOW I M NO GOOO (EM Blackwood. BMI). HL,
H100 98, POP 94 RBH 99
YOURE GONNA LOVE ME {Songs Of Combustion
Music. A5CAP.Music Of Windswept, ASCAP/Mr. Noise,
BMI/E ore Entertainment. BM! '3‘
(YOU WANT T0) MAKE A MEMORY (Bon Jovi,
ASCAP/Universal-PotyGram Intemational,

-
=}

¢ A
¥ SIVOLVIERA A NACER (Cu'fura Urbana Publishing,
ASCAP} LT 42
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

gV ARIKETPLACE

For ad placement in print and online write to classifieds@billboard.com or call 800-223-7524

. LISTENING STATIONS REAL ESTATE REAL ESTATE

53'8‘?5:
DVD

Sampling Station

Looking for a durable headphone..

Features: * Prafessional sound quality and bass response &
« Steel armoured cable {rubber-coated)
* Reinforced covered steel headband

* Replaceable ear-pads
+ Virtually unbreakable

dbi international
contactus@dbiint.com
.t 1-800-465-7777

Woridwide Distributor of

F AANakamichi®

CD/DVD Sampling Stations dbi 0ro705 featured

www.5721Topeka.com

5721 Topeka Dr. Tarzana CA 91356 Gorgecus
5 bedroom, 4.5 baths 3750 sq ft Home 9,000 sq
ft. lot w/icustom landscaping Office or 6th bed-
room Gourmet Kitchen, Pool/Spa. 3-car garage
Walk to Downtown Tarzana!!!
Great for Entertaining!
Turn Key Condition!
Realtor Lisa Haddad 213-924-9945

habhaddad@gmail.com
$1,399,900
e

m% Tl

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

www. backstage-fashion.com
or ccll for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100;

PROFESSIONAL SONGWRITERS
SERVICES

DYNAMIC SONGWRITER SEEKING
ARTIST TO PERFORM heartfelt song
in full-color jackets for just

written for my ex-husband NYC
Firefighter killed on 911. “Forever In
My Heart” Patricia Cubas -

$990' PatriciaNY l.com
]

WANTED TO BUY
Call today ‘or YOUR VINYL
your free catalog! RECORD COLLECTIONS
1-800-468-9353 50’s and 60's . Jazz, Blues and R&R.

www.discmakers.com/bb Prefer DJ or Special

collection. Call Garry at -
866-214-2732.

NOTICES/
ANNOUNCEMENTS

INDEPENDENT'S
WWW.PUFEMAGIC.COM
require radio airplay, will your station give us the

O DISC MAKERS®

VOCAL SCIENCE (TM) ARE YOU
EXPERIENCING VOICE PROELEMS?
Nodules . . .? Considering surgery? We
specialize in Nonsurgical Voice Repair
and Postsurgical Traumas. Beginner to
Pro Singer in 10 hours - Guaranteed!
Instant Improvement - Videotaped
Results. www.vocalscience.com -
1-868-229-TUNE (8863)

opportunity tc be heard?

"
FEEDYOUR | PLAYER

TRACE YOUR CDS FOR NEW IPODS
iPod Shuffle trade for 45 CDs
iPod Nano trade for 75 CDs
iPod Video trade for 120 CDs
www.FeedYourPlayercom  843-722-1016x218

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major labe! CD's, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.

Fax (609) 890-0247 or write
Scorplo Muslc, Inc.
P.0.Box A Trenton, N.J. 08691-0020
email: scorplomus@aol.com

FATHER'S RIGHTS!

Call attorney
Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

BUSINESS
OPPORTUNITIES

WANTED: Well connected & Experienced

Music Industry Professional (A&R,
Agent, Manager, DJ, Producer etfc . . .)
to shop my Demo. Visit:
www.myspace.con/AriesEntertainment

Then call: 917-753-9450

REACH FORTHE STARS!
MOVING? RELOCATING?
BE SURE TO READ
THE ADS IN
THE REAL ESTATE
TO THE STARS
CLASSIFIED SECTION
EVERY WEEK IN
BILLBOARD MAGAZINE.

The Villa Crono Estate
on Miami Beach |

r! .
. g *

s

Magnificent Mediterra1zan Waterfrone Estate on Prestigious Pine Tree Drive
and Indian Creek. One zcre of beausifully landscaped grounds w ta “ouatains,
rrivate gated dr ve and walled property. Main home is aporex. 8 250 sc. fr. 5-
arge bedrooms with 5-full bathrooms and 2-half bathroorrs. Marble :ile, 5-
fireplaces, Grard Salo1. Media/Faniy Room, Formal Dining Room with
Pecky Cypress hand pinted wooc beam ceilings, library/Stucy and awad
winning gourmet kitcE:n,

Guest house is angrox 2,000 sq. fc featuring 2-seperate aprtmens. 4-bed-
rooms and 2-full bath-eoms. Large heated swimming pool with outduor
dining cabana. 500 sq %. deep water-ocean access with no fixed bzidges.

Also available: Adjacen: one acre tui dable watertront bt.

Asking Frice: $¢,500,000.0C wi:h adjacent lot: $13,590,99C.06

www.villz crono.com

Bryan T. Halda, PA.
Gray & Associazes Progerties, Inc
305-754-377
bryantalda@aol.com

wWWW. americanradiohistorv.com

NOTICES/ DUPLICATION/
ANNOUNCEMENTS REPLICATION
NEED CDs ? sz caoice s

CRYSTALCLEAR

08SC REO TRPE

DON'T MISS
THE HOT
LUXURY LIFE
“REAL ESTATE”
SPECIAL
MAY 12TH 2007

CHZCH VYT VYR TURRENT 32501015
1000 CDs + $EMD
1000 PROMO (D PACK * S5
1000 DVDs * §18
TRUSTED EXPERIENCE
FOR OVER 35 YEARS!

WWW.CRYSTRLCLEARCES.C3M - 1-8L0-880-0073

CALL US TCDAY AND ASK ABOUT
THE BILLEOAXD CLASSIFIEDS
INTRODUCTORY OFFER FOR NEW

CALL TODAY FOR
INFORMATION
1-800-223-7524/

ADVERTISERS!
1-800-223-7524 or
classifieds @billocard.com

1-646-654-4697
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IO AIC

THE DEFINITIVE SOURCE FOR INDUSTRY INFORMATION

THE WORLDWIDE
REFERENCE SOVRCE
FOR MUSIC INDUSTRY I !

inFormamion | 11

ya Bilbears

NTERN TIONAL
% ﬁn g

2007 INTERMATIONAL GUIDE

AUDARENA

PLUS: THE FACILITY BUYER'S GUIDE

Blllb&rd

G RECORD
ETAILING
{RECTORY

INTERNATIONAL
BUYER'S GUIDE:

Jam-packed with key personnel and other
information about every major and independ-
ent record company, video company, music
publisher, digital music company and seller of
products and services for the entertainment
industry worldwide. A powerful tool. $179

INTERNATIONAL
TALENT & TOURING GUIDE:

The leading source for those who promote or
manage talent. Over 30,000 listings from 76
countries including: artists, managers/agents,
booking agencies, facilities, services and
products. $139

INTERNATIONAL
AUDARENA GUIDE:

Complete data on over 4,400 arenas, auditoriums,
stadiums, exhibit halis and amphitheaters
worldwide, as well as listings of companies offer-
ing services and supplies to the industry. $99

RECORD RETAILING
DIRECTORY:

The essential tool for those who service or

sell products to the retail music community.
Detailed information on thousands of independ-
ent, chain store and online operations across
the USA. $215

MUSICIAN’S GUIDE TO
TOURING & PROMOTION:

Today's working musician’s guide to clubs, tape/
disc services, A&R, music services, industry
websites and more. $15.95 (Shipping included)
$18.95 overseas

Order online:
www.orderbillboard.com

or call 1-800-562-2706 * 818-487-4582
By Mail: Send payment plus $9.95 S&H ($14.95 Canada/$24.95 international orders) with this ad to:
Billboard Directories. Attn: Subscription, P.O. Box 15158, North Hollywood, CA 91615-5158.
Please add appropriate sales taxin CA, DC, FL. GA, IL, MD, MA, MN, MO, NJ, NY. OH, SC, TN,
TX & CANADA. Orders payable in' U.S. funds only. All sales are finak
Also avaitable on CD ROM or mailing iabels, for info. emall: mwiesner@vnubuspubs.com

For advertising opportunities, call 800-223-7524 or email jserrette@biiiboard.com
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COMPILED BY KRISTINA TUNZI

ktunzi@billboard.com

Billy Thorpe, 60

Australian rock legend Billy Thorpe, 60, died Feb. 28 of a heart attack at Sydney’s St. Vincent's

Hospital.

At age 10, Thorpe played his first gig and within six months was performing songs on local TV.

ey

autobiographical books. The first,

copies. ¢

‘Most People I Know (Think That I'm Crazy),”

the No. 1-selling book in Australia.

Amelia S. Haygood, 87, a
former psychologist whose
passion for classical music pro-
pelled her to found indie label
Delos in the "70s and become
a leader in digital recording,
died March 19 in her Santa
Monica, Calif., home.

The Los Angeles-based label,
once called Delos Records and
now named Delos Interna-
tional, was the first independ-
ent classical label to issue its
own CDsinthe United States.
The company has recorded a
variety of top artists, from bari-
tone opera singer Dmitri
Hvorostovsky to conductor
Constantine Orbelian and cel-
list Janos Starker.

Haygood took on several
professions before becoming
a label executive. After earn-
ing her bachelor’s degree in
history and international law,
she became editor/director of
publications in Washington,
D.C,, at the Interdepartmen-
tal Committee on Cultural and
Scientific Cooperation and
later went on to practice clin-
ical psychology.

In 1973, after rethinking her
life following a friend’s termi-
nal illness, Haygood took
$150,000 from her savings and
started Delos in her home.

Haygood leaves her stepson,
Robert Haygood of Scottsdale,
Ariz.; 13 step-grandchildren;
and several step-great-
grandchildren.

Ray Cham, 35, Emmy Award-
nominated songwriter/pro-
ducer, March 4 from injuries
sustained in a motorcycle acci-
dent in Los Angeles.

Cham started his career in
1998 working as a musician/
arranger for such acts as TLC,
Aaron Hall, Morris Day, Tracy

68 BILLBOARD
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Spencer and Brandy. He was
an in-demand producer, ar-
ranger, musician and song-
writer, having written for the
likes of Christina Aguilera,
Sting, Mya, Sounds of Black-
ness, Miami Sound Machine
and Hoku.

Most recently he was a song-
writer, producer and music su-
pervisor for many Disney
musicals and TV shows, in-
cluding “The Cheetah Girls”
and “High School Musical.”
He was a 2006 Emmy nomi-
nee for outstanding original
music and lyrics for co-
writing the song “Get’cha
Head in the Game.” He also
worked as music supervisor/
composer for the Disney
Channel film “Gotta Kick It
Up” and wrote, produced and
did tour arrangement for the
Cheetah Girls’ CD and tour.

Through his company Last
Man Standing, Cham devel-
oped talent as well as wrote
songs for the next “High
School Musical” movie and CD.

Cham is survived by his wife,
Alexandria Cham; two chil-
dren, Raymond Jr. and Romijn;
and his brother, Greg Cham.

Fred Held, 62, alongtime sales
executive in the independent
distribution and label sector,
died March 6 from cancer in
Decatur, Tenn.

During his 40-year career,
Held worked at a number of
companies promoting multi-
ple genres, but he was best-
known for the time he spentin
the Miami area championing
discoand dance music. In fact,
he was one of the firstindustry
executives to work music di-
rectly to nightclubs.

Held worked records by
Gloria Gaynor, War, Salt-N-
Pepa, Shannon, 2 Live Crew,

APRIL 21, 2007

He auditioned forachildren’s TV show, was signed and was quickly
dubbed “Little Rock Allen—Australia’s youngest rock’n’roller.

Thorpe developed his rock style as he grew. In the early years he often
dabbled in country music and in 1957 formed his first band, the Plan-
ets, which performed with Jerry Lee Lewis and Little Richard. Thorpe
was just 12.

When he was 16, he formed Billy Thorpe & the Aztecs. Eight
months later they had the No. 1 record in Australia and played their
first major concert to 60,000 people in Melbourne.

In 1979, he released the epic rock song “Children of the Sun,” which
reached No. 41 on The Billboard Hot 100. He continued recording,
found a lucrative sideline in advertising composition and authored two
“Sex and Thugs and Rock’'n’Roll,” sold more than 150,000
which was published in 1998, became

James Brown, Millie Jackson,
Fifth Dimension, Erotic Ex-
otic, D.J. Magic Mike, Eazy E.

Sir Mix-a-Lot, Soul Sonic
Force, Sylvester, Patrick Cow-
ley and the Osmonds, among
others. Last year he was hon-
ored with a lifetime achieve-
ment award at the Winter
Music Conference.

Joni Foraker, 48, Borman En-
tertainment VP, died March 9
after a long battle with cancer.
Foraker headed the Nashville
office of the Los Angeles-based
management firm.

Her 30-year career began
with DiCesare-Engler Produc-
tions, a Pittsburgh-based con-
cert promoter and venue
owner. In 1982 she joined in-
ternational booking agency
ICM in New York as an assis-
tant agent. Two years later, she
accepted a position with man-
agement firm the Mark Spec-
tor Co. to work with 38 Special,
Patty Smyth and Joan Baez,
concentrating on touring, pro-
motion and publicity.

In 1992, she joined Borman
Entertainment as director of
tour operations and market-
ing. She was elevatedto VP in
1994 and co-founded the com-
pany’s Nashville office two
years later. She also played a
key role in the creation and ex-
ecution of numerous charity
events and concerts.

Foraker is survived by her
husband, Brian, and son
Jackson. In lieu of flowers, do-
nations can be made to the
Jackson Foraker Fund, ¢/o
Flood, Bumstead, McCready
& McCarthy, P.O. Box 331549,
Nashville, TN 37203 or to St.
Jude Children’s Research
Hospital in her name at 1305
16th Ave. South, Nashville
TN 3721.. ooe

THORPE: GLENN A. BAKER ARCHIVES/REDFERNS/RETNA LTD
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BMI LATIM MUSIC AWARDS

BI's 14th annual Latin Awards featured v usic well
rast midnight, courtesy of norteno groud _.os Tigres
cel Norte, honared with the BM Icon award. The
evening honorad the writers and publigrers of EMI's 50
most-performed Latin songs or U.S. rado and TV. The
sangwriter of the year award was € trigl2 ie among
Juan Luis Morera Luna and Llandel VecLila Malave
(2etter-knowr as reggaetor duo Wisin & fandd),
songwriter/producer Francisco Salsdanz ZLuny of duo
Luny Tunes) axd corrido mzster Manuel Eduardd
Toscano. “La Tortura,” written by Shakise &nd Luis
Femando Ochoa was song of the vear, ard EMI-
Blackwood Music took the publisher prize for ti-e first
tme, with nine songs among the top 52 Anothzr
gandout of the evening was BMI gresidart/CEQ Del
Bryant, who gave an inspiredi opering 32eech in
Spanish and introduced ass stant \'P Csia Orjuela for
her inaugural awards presentation as r==ad of BMi's
Latin music diviSion. PHOTOS: COURTESY OF t ESTER COHEN

b

Elle hosted a VIP event April 5 at Boulevard 3 in Hollywood in noror of its
Green Issue and :he launch of the Stcp Global Warming Bus created by
guest editor Laurie David and Sheryl Crow. From left are David, Crow,
actress Eva Longoria and Elle editor-in-chief Roberta Myers.

'a- -.,’
2

/4‘

ABOVE: From left are Los Tigres del Norte's Oscar
Lara end Luis Herndndez, BMi president/CEO Del
Bryant, Los Tigres del Norte's Jorge Hernandez, BM
asssant VP of Latin music Delia Orjuela and Los
Tigmee des Norte's Hernan Hernandez and Eduardo
4eméndez.

ABOVE RIGHT: From left are Luis Fernando Ochoa,
3M res dent/CEO Del Bryant, Luny Tunes’ Victor
“Tunes” Zabrera, BMI senlor VP of writer/publisher
-alations Phil Graham, BM| assiszant VP of Latin music
Delia Orjuela, Maruel Eduardo Toscano and Luny
Tures' Francisco ‘“Luny” Saldana.

RACHT: From left are BMI senior VP of writer/publisher
~elations Phit Gralam, EMI-Blackwood Music
oresidenz/CEQO Reger Faxon, BMI assistant VP of Letin
Tusic Delia Orjuela, EMI Music 2ubtishing regional
manzging director Nestor Casonu and BMI
oresiden:/CEO Del Bryant.

Stevie Wonder was the recipient of the first ASCAP American Troubadour
Award at a musical tribute hosted by ASCAP president Marilyn Bergman
before members of Congress on Capitol Hill March 13 in Washington, 0.C
Among the arlists taking part in the all-star salute were Wyclef lean, Smokey
Robinson, India.Arie, Wynonna and Joan Osborne. Pictured, from left, are
wonder, Bergman and tribute partic pant Tony Bennetl.

Foo Fighters
re-signed with RCA
Records and will return
to the studio to work on
their sixth album. Pictured
standing, from left, are Foo
Fighters manager John Silva, Foo
Fighters’ Nate Mendel and Chris
shiflett, RCA Records executive VP of
A&R Ashley Newton, Foo Fighters'
Taylor Hawkins and RCA GM Richard
Sanders. Sitting. from left, are BMG
president/COO Charles Goldstuck, BMG
chairman/CEO Clive Davis and Foo Fighters'
Dave Grohl. pHoTO: COUF LARRY BUSACCR
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COMMA OFFERS FIX TO BANDS AND BRANDS ;
Earlier this year, Chicago-based music production house
Comma Music tapped Leo Burnett VP Bonny Dolan to join its
team as executive producer/artist liaison. Track now hears that
the musically savvy Dolan will also head up Comma’s new di-
vision, Fix, which focuses on bringing the music and advertis-
ing industries closer together. Dolan will report to Comma
co-owners Larry Pecorella and Bryan Rheude.

Pecorella likens today’s branded entertainment landscape to
the Wild, Wild West. “A lot of people want to work with each
other—labels, artists, managers, publishers, agencies—but there
are many agendas involved,” Pecorella tells Track. “1t’s good to have
one person in the middle to coordinate everything. And it helps if that
person knows music and advertising.”

Rheude concurs and adds, “Bonny has deep relationships on both sides
of the fence. She is also a tastemaker.” ¢
Indeed, Dolan effortlessly manages both sides of the fence. She was, after all, one

of the architects of Leo Burnett's successful Artist-in-Residence music program. “We offer a one-

stop shop for campaigns,” she says. These days, Dolan is on the lookout for a handful of primarily unknown bands for a multi-
platform campaign for a major ad agency and one of its global clients. “The opportunities are many today,” she says. “It's Dirty

=3\,
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TRACI

EDITED BY MICHAEL PAOLETTA

i

R 8 &

EDITED BY MITCHELL PETERS

RECORD COMPANIES: Capitol Music Group names Ronnie
Johnson executive VP. He was executive VP at Atlantic Records.

Zomba Label Group appoints Ken Lucek VP of pop promo-
tion and Michael Newman VP of business and legal affairs.
Lucek held the same title at Capitol Records, and Newman
was senior director.

Universal Music Netherlands appoints Norbert Plantinga
managing director. He was GM at EMI Music Netherlands.

Sony BMG Entertainment’s Creative Group names Adam

Vegas all over again.”

PUPPETS RISE TO OCCASION

Seminal alt-rock outfit the Meat Puppets will release a new album
this summer, but the big news is that Cris Kirkwood has rejoined
his brother Curt in the group after a decade of drug addiction and
a prison stint for assault. Now clean and sober, Cris’ contribu-
tions on “Rise to Your Knees” (July 17, Anodyne Records) are
his first on a Meat Puppets record since 1995's “No Joke!”

The recording process was documented for a film by the
Kirkwoods’ longtime friend Joseph Cultice. “He shot the entire
recording and practice sessions,” Curt tells Track. “They're in
my house taking pictures of me. It’s going to be embarrass-
ing, is what | figure, first and foremost, but we’re letting them.”

Rather than delve into the band’s history (*“Cris and | don’t
have a lot of the old stuff anyway,” Curt says), the film is fo-
cused on Cris’ re-entry into the band. “Cris has completely
held hands with demons for 10 years, and he’s still swinging.
He’s not a total nut. He’s a really sensitive guy. He’s just been
through hell. That’s worth a documentary [in] itself. Cris is
back and he’s in fine form.”

a

5
"

ROWNTREE

DEATH OF A PARTY

| Blurdrummer David Rowntree has announced his modest bid
for public office via the Internet with a two-minute film on
YouTube. While Blur frontman Damon Albarn has been in-
. volved invarious side projects, including Gorillaz and the Good,
| the Bad & the Queen, the Britpop band itself has been on an
| extended hiatus. This may have prompted Rowntree to offer
himself to the voters of Westminster in London on May 3in a
council by-election.

Rowntree, who has been active in local Labour Party politics
for some years, admits he faces an uphill battle. “It’s a very strong
Conservative area,” Rowntree says. But he believes “there are a
lot of people quite angry” with the Conservative-run council.

Although Rowntree is something of a celebrity in local pol-
itics, it is not unique for a British rock star to stand as a candi-
date. Peter Wishart, a former member of Big Country and
Runrig, is now a Scottish Nationalist MP for the constituency
of Perth and North Perthshire.
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serve as regional VP.

JOHNSON

ness for Latin America.

From left are Comma Music co-owner BRYAN RHEUDE,
executive producer/artist liaison BONNY DOLAN and

co-owner LARRY PECORELLA. marketing assistant.

20 YEARS OLD

New York band the Second Step celebrates its 20th anniver-
sary with a May 3 gig at the Canal Room in New York. The
date—no coincidence here—coincides with the Tribeca Film
Festival. Scratching your head? Don’t. Second Step mem-
bers include Josh Rabinowitz, senior VP/director of music
at Grey Worldwide; Hugh Elliot, a freelance TV news film ed-
itor in Los Angeles; and Tim Champeau, a voice-over artist for
ads and TV promos.

For the uninitiated, the Second Step won the Brooklyn
Lager Battle of the Unsigned Bands in 1988. The act was also 3
part of the Third Wave of Ska scene at New York’s legendary e
CBGB during that time. Fast forward to now and the perennial

membership group. He was VP.

ative affairs.

e e S

| e 1IN I7¢
funk band has played more than 2,000 shows in the United l i | I A"
States and Japan. Throughout, the Second Step has remained o S B UE W

unsigned. To which Rabinowitz, pointing to a turbulent music
industry, says, “Thank goodness.”

GRIMMETT

R

LAVERTY’S NIGHT TO REMEMBER

Owett executive VP. He was senior VP of creative services.

TOURING: Global Spectrum appoints Barry Strafacci GM of
the Harborview Center in Clearwater, Fla. He continues to

SPENDLOVE

PUBLISHING: Sony/ATV Music Publishing Latin America
promotes Jorge Mejia to VP. He was director of new busi-

BMI promotes Edward Oshanani to VP of international op-
erations and technology. He was assistant VP.
Cherry Lane Music Publishing in New York ups Joe Mondry
to coordinator of film/TV and music. He was creative and

ASCAP promotes Randall Grimmett to senior VP of its

RELATED FIELDS: Paramount Pictures ups Randy Spendlove
to president of music. He was executive VP of music and cre-

Village Roadshow Music Group names Burt Berman CEOQ.

He was president of the music division at Paramount Pictures.

Handleman Co. promotes Jeff Skipton to group VP of the
Americas. He was VP of new business development.

N Send submissions to exec@billboard.com.
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The Kristen Ann Carr Fund will hold its annual fund-raiser, A

St

ON THE CALENDAR
Track hears M.I.A.’s second album has been bumped from a ;l
June release to August for reasons unknown. In other release
news, Nelly’s newest is penciled in for Aug. 28, while Dido,
Annie Lennox, Barry Manilow and Reba McEntire have albums
due Sept. 18. Looking a bit further out, Santana will return Oct.
16 with his latest project, while Carrie Underwood’s sophomore
album is tipped to arrive Nov. 13.

*
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RHETT ROCKS MORRISON

Producer/songwriter Rhett Lawrence, who just signed a
co-publishing deal with Crosstown Songs, is now work-
ing with James Morrison on tracks for the artist’s new
album. “The new songs are inspired by the Faces,”
Lawrence tells Track. “This new sound ties into my first
love of rock and gospel music from back in the day when
I was a studio musician working with Van Halen and
Andraé Crouch.”

FOOD FOR THOUGHT

7 BT

ROWNTREE: PAUL STUART/RETNA
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Night to Remember, April 21 at the Tribeca Grill in New York.
This year’s event honors Marilyn Laverty, president of inde-
pendent public relations firm Shore Fire Media. Bruce Spring-
steen’s co-manager Barbara Carr-—a partner in Jon Landau
Management—and her husband, rock journalist Dave Marsh,
founded the KACF after sarcoma claimed the life of their daugh-
ter 14 years ago. The KACF raises funds and awareness for sar-
coma research fellowships, patientsupport groups, a sarcoma
laboratory at Memorial Sloan-Kettering Cancer Center and
other cancer-related causes. For more info, visit sarcoma.com.

The Food Bank for New York’s annual Can-Do Awards Gala
Dinner touchés down April 23 at Abigail Kirsch’s Pier 60 at
Chelsea Piers. The Edge and others will be honored at this
event, which recognizes that everyone “can do” something to
end hunger. Former President Bill Clinton is honorary din-
ner chairman. For additional info, go to foodbanknyc.org.
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City of Hope presents

The Second Annual
Music and Entertainment Industry Group

ROAST

MANDARIN ORIENTAL NEW YORK ﬁ;‘/ﬁﬁlMAY 21, 2007
\d>

Join music and entertainment industry
leaders as they roast .

Allen Grubman

Co-founder and Partner, Grubman Indursky & Shire, P.C.

MASTER OF CEREMONIES
Bryant Gumbel

ROASTERS

Clive Davis, Jason Flom, Tom Freston, John Mellencamp,
and Leslie Moonves*

For more information, please contact Mary Carlzen at 213-241-7328
Proceeds to beqefit

Flope

*Roasters are subject to change
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