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DIXIE CHICKS
RECORD OF “HE ¥ZAR
ALBUM OF THE YEAR
SONG OF TEE YEAR
BEST COUNTRY PERFORMANCE EY A DUO
OR GROUP WITH VZCAL
BEST COUNTRY ALBUM

sl
.

RICK RUBI
ecord Of The Year

Album Of The Year "
Producer Of The Year, Non-Classical

Best Fermale R&B Vocal Performance
Best R&B Song
Best R&B Album

LUDACRIS

Best Rap Som
Best Ras Albunm

BRUCE SPRINGSTEEN
Best Traditional Folit Album
Best Long Form Music Videc

The Grateful|Dead
Bob Wills

TRUSTEES AWARD
HONOREE
Stepnen Sondheim

RECORD OF THE YEAR
Dixie Chicks
Rick Rubin

ALBUM OF THE YEAR
Dixie Chicks
Rick Rubin

SONG OF THE YEAR
Natalie Maines
Dan Wilson

. Bestp

- BestiMale PopJocal Performcuce

Stevie Wonder

Best Pop Instrumental AlEam
Peter Framptaon 3
gPVocu Albten

John Mayer. =
Best Dance Recerding

Justin Timbergk2
Timbaland

Best Electron cMDance Albam
Jadonna

3est Traditioral Pcp Vocal Albtumn
Tony Bennett

; q 2

DEStMetal FETIOTMance)
Sbagar

Suatks Baralay

M ETY 38 RET U

Gharj{siBark ey

Best R&B Song
Johnta Austin
Mary J. Blige

Best R&B Album
Mary J. Blige

Best Contemporary R&B Album
Beyoncé
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A BU9 Yr UL

L~ TEYTI TOYTEN TEY

Qragala Sua:
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Justin Thusarkicae

333t W 3uuy

Ladusels

Lutusris

..ai" y FFFEIOTIONCEY

2 i Y
5 e

Best Country Collaborafion:
WWith Vocals

85n Jovi

Jannifer Netties

Bast Country Song
B-ett James

=~ llary Lindsey

Sardie Sampson (SOCAN
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JOHN MAYER

Best Male Pop Vocal Performancs

Best Pop Vocal Aibum

GNARLS BARKLEY/
DANGERMOUSE

Sest Alternative Massic Album
Best Urban/Alternative Performance

TONY BENNETT
Bes! Pap Collaboration With Vocals
Be:t “raditional Pop Vocal Album

Best Compilation Souwmitrack Album
For Motion Picture, Television Or
Other Visual Media

Joaquin Phoenix & var ous Artists

BESTILOUNLEY JATDU BEStBandz Alaum
Dlala Cilsia ﬁ JreSebastian

pESt BIUTYTASS PATDUT )
HILRY) muz LRI cky T hu der

BESHHOCK DT HIPRLDSPel [Albu
Junnjp Lawy

BUST 3 Ju,u.sluwul
L OSPE! I ATbum
Tuled «h

BeSty raditional Feik Alhum
HTRCE S prirgsta2an

3est Song Written For Motion Picture,
Television Or Other Visual Media
=andy Newman

Nativa Americal

Best Instrumental Arrangement
Accompanying Vogaiist(s)
Jorge Calandrelli

o

n, Coun y, Or.!

33: lNlbum

m

‘Arjona

Best Recording Package
Adam Jones, o
Producer Of The Year, Non-Classical
Rick Rubin

Best Polka Album
LynnMarie & The Bo<lounds
! Best Remixed Recording, Non-Classical

" Best Latin Rock, Alternative _acques Lu Cont (PRS:

Or Urban Album
Mand

Best Musizal Albam For Children
Dan Zanes And Friends

Best Surround Sound Album
Best Spoken Word Rlbam (Includes Donald Fagen
Poetry, Audic Boaks & Story Telling)

Ossie Davis

Best Tropical Latin Album
Gilberto Santa Rosa

P Tl b;’
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wis = )
- »

t-J A /
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~ OF OUR GRAMMY WINNERS!

| MICHAELTILSON

JUSTIN TIMBERLAKE

Best Dance Recording
Best Rap;Sung Colliaboration

MICHAEL TILSON
THOMAS

Best Classical Album
Best Orchestral Performance

Best Classical Album
Michael Tiisen Thomas

Best Orchestral Performance
Michael Tliscn Thomas

Best Instrumental Soloist(s)
Performance (with Orchestra)
John Mcl aujhlin Williams

£,
Best Small Ensemble Perlormanc
Peter Rutenderg

Best Lang Form Music Video
Bruce'springsteen

MARILYN BERGMAN | PRESIDENT & CHAIRMAN OF THE BOARD
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§ THROW SOME 0
|| ROBIN THICKE /

ON THE CHARTS

ARTIST / TITLE

FALL OUT BOY /

INFINITY ON HIGH

NICKEL CREEK /

REASONS WHY (THE VERY BEST)

KENNY WAYNE SHEPHERO

10 DAYS OUT: BLUES FROM THE BACKROADS
VARIOUS ARTISTS /

| WOW HITS 2007

{ Jason MICHAEL CARROLL /
WAITH IN THE COUNTRY

VARIOUS ARTISTS /
WOW GOSPEL 2007

£ SILVERSUN PICKUPS /
§ camnavas

BLOC PARTY /
WEEKEND iN THE CTTY

LOS CREAOOREZ OEL PASITO... /
RECIO. RECIO MIS CREADOREZ

ROBIN THICKE /

& THE EVOLUTION OF ROBIN THICKE

FALL OUT BOY /
INFINITY ON HIGH

CELTIC WOMAN /
A NEW JOURNEY

ARTIST / TITLE

JOHN MAYER /
WAITING ON THE WORLD TO CHANGE

SNOW PATROL /
CHASING CARS

GEORGE STRAIT /

T JUST COMES NATURAL

BOB SINCLAR FEAT. BIG ALVDOLLARMAN /
ROCK THIS PARTY (EVERYBODY DANCE NOW)
ERIC PRYDZ VS. PINK FLOYD /
PROPER EDUCATION (THE WALL)

NINE INCH NAILS /

EVERY DAY IS EXACTLY THE SAME

FALL OUT BOY /

THIS AN A SCENE. IT'S AN ARMS RACE
HELLY FURTADO /

SAY IT RIGHT

BEYONCE /

IRREPLACEABLE

THE FRATELLIS /

FATHEAD

LUIS FONSI /

TU AMOR

RED HOT CHILI PEPPERS /

SNOW ((HEY OHj)

NELLY FURTADO /

SAY IT RIGHT

NELLY FURTADO /

SAY IT RIGHT

ROBIN THICKE /
LOST WITHOUT U

-3
ROBIN THICKE /
; LOST WITHOUT U

RICH BOY FEATURING POLOW OA DON /
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LLOYD FEATURING LIL WAYNE /
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DARYLE SINGLETARY

STRAIGHT FROM THE HEART

“Arguably the best coantry singer ef his generation” - Billboard

(r-.

2 '-ry[e
‘ [etary

Daryle Singletary returas with Straight From The Heart, the
follow up to his acclaimed release That’s Why | Sing This Way

Daryle pays tribute to the timeless qualities of pure country
music with his evocative versions of country classics made
famous by George Jan=s, Randy Travis, Keith Whitley,

Don Williams and more

Special guests include Rhonda Vincent, John Anderson
and Ricky Scaggs

IN STORES FEBRUARY 27TH, 2007
ALSO COMING SOON FROM SHANACHIE ENTERTAINMENT:
Naw Music From Counfry Favorites David Ball and
Confederate Railroad!

L o
80'6 www.shanachie.com

WWW._americantr.
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__OPINION ..

Remembering

Ahmet Ertegun

How do you surmise a man such as Ahmet
Ertegun? The short answer is, you don't.
The long answer, however, is much more
colorful, much more endearing and—for
all its risk of incompleteness—an opportu-
nity for those who knew and loved Ertegun
to pay tribute. In our special section on the
departed co-founder of Atlantic Records,
both in this issue (page 34) and greatly ex-
panded online at billboard.biz/ahmet, those
who knew him best—the artists and exec-
utives he worked and played with through
the decades—share the moments that made
Ertegun’s myth. For aman who touched so
many with his colorful, sometimes hilari-
ous (and occasionally unprintable) stories
borne of a lifetime in the biz to which we're
all addicted, it seems fitting for his friends
to have the final word, with a story or two

of their own.

We miss you, Ahmet. The biz will never
—The Billboard Staff

be the same again.

Grammy Whammy

The Recording Academy Disrespects Nashville?

BY MIKE DUNGAN

For years we have watched our stars
stand onstage at the Grammy Awards
and have to perform songs that has
nothing to do with current country
music culture. No artist in any other
format is asked to do that. We have
Rascal Flatts and Carrie Underwood,
two artists that have the biggest

DUNGAN

6 BILLBOARD

FEBRUARY 24, 2007

records of the year, and they can’t per-
form their own songs? C’'mon. That’s
absolutely outrageous and ridiculous.
Our biggest stars, if they have monster
records, should be allowed to perform
them like the other genres are permit-
ted to do.

This is a long-running feeling | have
had; this year’s Grammys were really
the straw that broke the camel’s back.
There has been a continuous display
of a lack of affection for country music
as we define it today and as we defined
it through the years.

The Recording Academy continues
to say that Nashville is key to its exis-
tence and its culture and its organiza-
tion—and it certainly isn’t shy about
reaching into our pockets and asking
for donations. Yet every time it has an
opportunity to show us any kind of re-
spect, it does exactly the opposite.

It feels to me like the academy
would rather not have any country
artists on the show, but it begrudg-
ingly accepts them only if it can use
them to accomplish something else. |
can tell you that this is a universal feel-
ing. It is the talk of the Nashville com-

munity, and the feelings are very
strong and they are all the same, and
they basically are, “Fuck the academy.”

I'm not saying that | would hold my
artists back from appearing at the
Grammys—that would be presumptive
of me. It’s really not our style. But I do
know that | don’t want to be where |
am not wanted, and | am certainly not
going to go where I’'m not respected.

You can tell a woman you love her
every five minutes, but if you continu-
ally treat her like shit, eventually she’s
going to leave.

We are at that point. The Nashville
office for the academy really needs to
take a close look at its own organiza-
tion and let them know what we in
Nashville are all about. | know for one,
it’s going to be a long time before |
come back to a Grammy performance,
and it’s going to be along time before
| support a Grammy effort. If the acad-
emy shows me and my family no re-
spect, thenit will get nothingin return
from me. .o
Mike Dungan is president/CEO of
Capitol Nashville.
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KTU (Pohjaren, Gunn, Mastelotto)
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Tour dates Finnish Music Seminar

T T in assodation with Billboard Magazine

March 7 Knitting Factory Los Angeles -

March 9 Drake Underground CMW, Toronto March 12 Invitat on only,tor
March 12 Knitting Factory New York %ggg'ﬂ:{:#ﬁ:fé%?% York e S
March 14 Uncle Flirty's (The Drmk) SXSW, Aust n !

Hﬂﬂ AUPPA- 12 TEOLL SUUS IIIII STERIO . 1 il
With kind support fromn T HANDELS- GOH INDUSTRIMIMISTERIET , LUSES
T MINISTRY QF TRADE A D MDUSTRY p # '



www.americanradiohistory.com

The fray
L) vou L on

1,100 video spins for “Over My Fead (Cable Car]”
and “How To Save A Life”

#1 Most-p.ayed video of 2006 - “Cable Car (Dver My Head!”

7 YH1 news piezes.
3 *Vspct Top 20 Zauntdown” zppearances
2 Weeks in “Gurg Ho" rotation
1 Week as “Calebreality Spin~ artist
1 Exclusive “Live@vH".com’ performance

3
iTe f?'uy
Wy ¢

RN I
4uiglege
Vo @
AT PN
et
Eohl 4
L d

B,

-2
e »

tove a iie

DOUBLE PLATINUM ALEUM!
#1 BEST-SELLING DIGITAL ALBUM OF ALL-TIME!

TheFray.net

BREAKING
ARTISTS
TOGETHER

§UB&¢

BAR-E-Q

» ‘EE“ - LIVE W

. ! ARTISTS ON THE RISE

200+ Videa <pins for “Baston”
2 'H1 news pieces so “ar
1 “¥spot Top 20 Countdown” aspearance
1 Exclusive "Live@VH1.com” performance
2 Weeks in “Gung Ho" rotasion starting 2/19

...and we gre just getting started!

Augusla m".
- codh ‘

e

#1 BILLBOARD HEATSEEKERS CHAR™!
OVER 750,000 ALBUMS, DOWNLOADS AND RINGTONES SOLD!

AugustanaMusic.com



www.americanradiohistory.com

THE
LATEST

NEWS
FROWM

>>>EMI
STOCK EDGES
UP AFTER
PLUNGE

Shares in EMIl rose
3.9% on the London
Stock Exchange Feb.
15to 219p ($4.28), a
day after the
company’s stock
plunged 12% on the
news that profits for
its current fiscal year
would be
“significantly below”
expectations. EM!
issued a statement
Feb. 14 warning that
profits would be
down and noting that
it expects recorded
music revenue for the
financial year ending
March 31to decline
by around 15% on a
constant currency
basis. The profit
warning is EMl’s
second this year.

>>>MTV
LAYOFFS
INCLUDE
EXECS

MTV Networks has
handed out pink slips
to several senior-
level executives as
part of its move to
cut 250 jobs. Among
those departing are
Paul DeBenedittis,
executive VP of
multiplatform
programming,
content strategy and
scheduling at MTV;
Salli Frattini, senior
VP/executive in
charge of production
at MTV and Kathy
Flynn, senior VP of
production events at
MTV and VH1.

>>>EMI PUB
U.K. OPENS
PRODUCER
MGMT.
DIVISION

EMI Music Publishing
U.K. has launched a
new producer
management
division. Anna
Carpenter, currently
of Native
Management, will
head the London-
based unit in the post
of GM of producer
management for EMI
Music Publishing
U.K., effective March
1. At Native
Management,
Carpenter is part of
the team managing
writers and
producers.

>>> continued on p10
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BY RAY WADDELL

The Police’s Long-Awaited Reunion Tour Could Wind Up 2007’s Biggest

When Sting announced,
“We're the Police and we're
back” from the Staples Center
stage at the Grammy Awards,
he heralded a tour that has long
been a dream for music fans
and the concert industry alike.

“We're all looking for the
kind of thing that kicks our
business in the ass, and
something like this definitely
fits that bill,” says Arthur
Fogel, chairman of global
music of Live Nation and
president of the promoter’s
international touring unit the
Next Adventure. TNA pro-
duces the tour in association
with RZO Entertainment.

“l am confident that we're
on the eve of the biggest tour
of 2007,” RZO partner Bill
Zysblat says.

The tour begins May 28 at
the GM Arena in Vancouver
{(billboard.biz, Feb. 12). The
band—Sting, Stewart Copeland
and Andy Summers—will play
arenas and stadiums interna-
tionally through the end of the
year. Included on the route is
a headlining performance at
the Bonnaroo Music Festival
June 16 in Manchester, Tenn.,
and a July 28 stop at Fenway
Park in Boston.

Fogel’s team has a history
producing Sting’s global
tours, and last year wrapped
massive international runs by
Madonna and U2. Similarly,
RZO has worked the last sev-
eral Sting tours, “so, we were
involved at the first hint of a
Police tour,” Zysblat says. “We
are responsible for all finan-
cial matters other than local
show costs [which are the re-
sponsibility of TNA].

A Police tour has been on
the wish list of those both
within and outside the music
business since the group
split in 1984 following the
release of its most success-
ful album, “Synchronicity.”
Asked how long this tour has
been in the works, Fogel says,
“Several years for me. It was
just a long process to sort of
move it from talk to pushing
the button.”

Details were announced at
a Feb. 12 press conference at
the Whisky A Go Go in West
Hollywood, Calif., at which
the band showcased its re-
markable onstage alchemy
with live performances of sev-
eral songs. At the press con-
ference, Sting says he became
open to the idea of reuniting
with his bandmates a few
months ago.

“This light bulb went off in
my head: ['m going to call
Andy and Stewart and tell
them we should do a tour,” he
says. “I thought, well, it will
surprise them. It will surprise
the world, and it’s surprising
me, too. IU’s very healing. It’s
apartof my life I've sort of run
away from for 25 years.”

Interest in the weeks lead-
ing to the tour announcement
has been incredibly high.
“While we have not yet seen
the public’s reaction, the in-
dustry buzz is at a level | have
never seen,” says Zysblat, who
has in the past 30 years worked
on tours including David
Bowie, Pink Floyd and the
Rolling Stones.

The plan is for the Police
to tour North America
through the first week of Au-

gust, then play the United
Kingdom and Europe, return-
ing to North America in late
October. The rest of the world
will follow, including Mexico,
South America, Japan and
possibly Australia and New
Zealand through the end of
the year. Alsout 80 shows are
on the books, including 24
cities in North America.

“There are definitely parts
of the country and cities that
we aren’t going to get to,”
Fogel says. “But we have some
flexibility when we come back
later in the fall to put in some
other places.”

Still, multiples in major
cities are likely, with a dou-
ble at Madison Square Gar-
den in New York (Aug. L and
3) named out of the box. The
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band first headlined the Gar-
den in January 1981. “It was
the first arena show they had
ever played and they sold
out,” MSG Entertainment
president jay Marciano says.
“Their performance [this
summer] at MSG will un-
doubtedly be one of the most
highly anticipated shows of
the year.

Fogel is known for being
conservative in his projec-
tions, but the buzz leading up
to thie tour indicates that the
band will play multiples in
many markets. Billboard’s
own calculations put the
gross potential at more than
$200 million.

“The reality is somewhere
between the hype and the con-
servative,” Fogel says. “From
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' Concerts In The Material World

STING, STEWART
COPELAND anc ANDY
SUMMERS, from left,
triumphant after their reunion
at the Grammy Awards.

day one [ thought it would be a
big tour that incorporates eight
to 10 stadiums in Europe, eight
to 10 stadiums in America, and
I’m sticking with that

Best Buy is the North Amer-
ican sponsor cof the tour and
will concuct the presale or
chestrated by Ticketmaster
Tickets will be scaled prima
rily at $225, $90 and $50.
falling somewhere between U2
and Stones/Madonna prices.
“Ifyoulook at some ol the Wels
sites and chatter, people are ex
pecting a lot higher than that,
Fogel says.

Fans won't be disappointed.
Fogel concludes. “Thisisone
of those things that’s going to
be exactly what people want it
to be,” he says. “That’s my
assessment.” e
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>>>WEI WEI
LAUNCHES
ALBUM VIA
DOTMOBI

Chinese superstar
singer Wei Wei is the
world’s first artist to
launch an album
exclusively via dotMobi,
the first Web domain
dedicated to mobile
content. The dotMobi
venture means that
consumers with music-
enabled mobile
handsets will
tmmediately be able to
access the new release
via the site. The release
will be offered through
digital retailers at some
point, and there are no
immediate plans for
physical distribution.

>>>STUDY: P2P
HAS LITTLE
IMPACT ON
ALBUM SALES
Researchers from
Harvard University and
the University of
Kansas claim pirate
peer-to-peer file-
sharing networks have
little effect on music
industry sales. The
study compared the
downioad activity from
various P2P services in
the last four months of
2002 and compared it
to Nielsen SoundScan
data, tracking a total of
1.75 million downloads
from 680 albums. The
report, published in the
February Journal of
Political Economy,
finds that illegal
downloads affected
physical CD sales only
0.7%.

>>>TOP YAHOO
MUSIC EXECS
EXIT

David Goldberg and
Robert Roback, the
duo feading Yahoo's
music efforts, are
leaving the company.
The two executives
announced their
resignations Feb. 12 for
“personal reasons”
expressing a desire to
“go back to our
entrepreneurial roots.”
Yahoo head of
entertainment and
games Vince Broady
will oversee the online
portal’s music
operations moving
forward. Goldberg and
Roback will continue in
their roles temporarily
as part of a transitional
process.

>>> continued on p12

BY BRIAN GARRITY

Flipping The Switch

What Would It Take For Labels Like EMI To Abandon DRM?

Rumors are flying that EMI may be ready to drop its requirement that digital retail-
ers sell music downloads as copy-protected files. But whether EM1 or another major
label ultimately chooses to ditch digital rights management (DRM) in the name of
interoperability, retailers and record companies will face myriad logisticand strate-
gic challenges to creating a commercial MP3 marketplace. After surveying a half
dozen retailers and analysts on the prospects of an industry move to MP3, Billboard
breaks down the issues that figure to be in play.

CATALOG CONVERSION
Retailers and labels have to work out
whether they want to sell in MP3 or an
unprotected version of the file formats
already in use—the Microsoft-backed
WMA or the Apple-championed AAC.
The smart money is on MP3, given that
it’s the only format truly interoperable
with all players and music services. One
leading digital retail executive says ex-
isting catalog could be converted to MP3
at the rate of “tens of thousands” of
tracks per week. A label with a large li-
brary of hundreds of thousands of tracks
could see its files completely reformat-
ted within a five- to six-week period.

WATERMARKING

Even if DRM as it currently exists may
be on the way out, that doesn’t mean the
labels are giving up on policing against
unauthorized copying and distribution.
The notion of watermarking comrner-
cial MP3s is gaining momentum, ac-
cording to Real Networks CEO Rob

Glaser, with retailers and labels squeam-
ish at the prospect of selling completely
unprotected files. Watermarks would
embed basic information about the re-
tailer and the purchaser into a song file
at the point of purchase. That data could
be used to trace the source of leaks when
songs pop up on file-sharing networks.

PRODUCT MIX

If at least one, but not every, major label
makes its content available sans DRM,
download retail-
ers will face the
thorny prospect
of offering a
mixed selection
of music files—
some of which
will be open and
interoperable,
and others that will be copy-protected
and device-specific. But retail sources
say they are betting that once one label
flips the switch on MP3, the resi of the

industry will fol-

low suit. Just one

major label offer-

ing MP3s “would

be an unsatisfying

consumer proposition,” eMu-

sic president/CEO David Pakman
says. “But it would be the

first domino.”

SUBSCRIPTION
IMPACT

Retailers in the sub-
scription space are
quick to point out that just because
they want the labels to drop the use of
copy protection with a la carte down-
loads, the same is not true when it
comes to unlimited monthly access of-
fers. “The subscription model still
needs a DRM for
it to make
sense,” Glaser
says. Of course,
that means
portable sub-
scriptions would
GLAS!Ii remain mired in
interoperability
problems. But analysts point out that
for the time being subscription spe-
cialists will be happy just to have cus-
tomers coming to buy a la carte tracks.

Such services hope to use an
iPod-friendly download busi-
nesses to upsell customers on

monthly all-you-can-eat plans.

SALES IMPACT

Of course, the biggest burning ques-
tion is whether solving the industry’s
interoperability headache will improve
sales. Digital retailers maintain that
overall consumption will rise if music
is available in a common format. But
analysts aren’t so sure. Some suspect
that a more likely near-term outcome
of a move to MP3 would be a redistri-
bution of digital spending to compa-
nies cther than Apple. “I can
understand why the labels are cau-
tious,” Jupiter Media analyst David
Card says. “I think unprotected MP3s
are a great idea, but I don’t know that
there 1s an untapped desire among con-
sumers to go that route.” .

=

QUESTIONS

with HERB ALPERT & JERRY MOSS

by BRIAN GARRITY

Legendary A&M Records co-founders Herb Alpert and Jerry Moss received the
President’s Merit Award Feb. 11 at the 49th annual Grammy Awards (see story,
page 26), recognizing a four-decade career that saw the executive duo build the
label from a garage operation into the largest independently owned record com-
pany in the world by the time they sold it to PolyGram for $500 million in 1989.
While at A&M, the pair helped give rise to the careers of Burt Bacharach,
the Carpenters, Janet Jackson, Quincy Jones and the Police, among others.
Alpert, aiso an accomplished songwriter and musician who was A&M’s first
artist, is set to reissue a remastered version of his disco-infused 1979 hit “Rise”
on May 29 via Shout Factory. Billboard caught up with the pair after the awards.

What’s your view on A&M’s legacy?
JM: The great thing about our label was
we basically grew everybody. Most every
A&M artist, no matter how small or
large, they just started out as regular
people. We didn’t buy a lot of acts.

HA: We were not concerned with the
beat of the week. Some of the best
records we ever made were 1ot neces-
sarily the ones that were the most suc-
cessful . . . The Flying Burrito Brothers,
Joan Armatrading, David + David . . .
We could name so many.
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How has the music business changed
since your days of running A&M?
HA: It's become a whole other set of cir-
cumstances. As soon as music videos
came along, people started listening with
their eyes as well as their ears. It's al-
most a different genre. It’s also a lot
more lawyer-driven and quarter-to-
quarter-driven.

JM: People learn how they are received
by performing in front of a live audi-
ence. That’s especially important if you
want to be a performer for the rest of
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your life. I think that is missing today.
That is why a band like the Police can
still come outand play major stadiums.

What’s your take on the state of the
industry?

JM: The music is strong. But so far as
the music business is concerned, when
it comes to selling CDs, we are losing
retail. Browsing for records is becom-

MOSS, left, and HERB
Mook A&M Records from
§Sroots beginnings to the
gt independently owned
c@rd company in the world.
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ing a forgotten pastime—which is how
people used to find a lot of music. There
is no more Tower. They had people to
recommend music.

Herb, as an artist, how do you feel
about the ability of consumers to
cherry-pick tracks from digital
music services?

HA: It's unfortunate that people aren’t
interested in the full document of an
album. Now people just want a song or
two for theiriPods. It seems like it's just
piecemeal. But the good thing is that
does entice people to explore catalogs.

If you were starting A&M today, what
would be different?

JM: [t seems most people are operating
from their computer sites. That's the
most successful way to go today. The
Web is how people are being discovered.
The whole point is keeping your win-
dows open to opportunities.

How is consolidation affecting the
music business?

HA: There are lots of great artists out
there trying to be heard. I would like to
see more of them get a better chance.
JM: I know thatalot of good people have
been laid off. That doesn’t help. -

ABOVE: GREG GRABOWY: MOSS & ALPERT: KEVIN MAZUR/WIREIMAGE.COM
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>>>KOCH TO BE
ACQUIRED
Entertainment One
Income Fund, the
company that owns Koch
Entertainment, has
agreed to be acquired by
Marwyn Investment
Management, a London-
based private equity firm.
The deal calls for unit
holders of Entertainment
One Income Fund, which
trades on the Toronto
Stock Exchange, to
receive about $3.60
Canadian ($3.08) per
share. In addition,
Marwyn will assume $68
million Canadian ($58.4
million) in company debt,
which values the
company at about $188
million Canadian ($161.3
million). The deal, which
is subject to approval of
regulatory agencies and
shareholders, is expected
to close in March.

>>>MUSICNOTES
POSTS FIRST
FULL-YEAR
PROFIT

Digital sheet-music
distributor Musicnotes
posted its first full-year
operating profit in 2006,
increasing sales by 45%
to more than $5.5
million. The company
revealed Feb. 14 that it
sold nearly 850,000
downloads of sheet
music in 2006 and added
250,000 new customers.
Year-to-date sales are up
almost 50%, with more
than 125,000 downloads
sold this year through
mid-February.

>>>EMARKETER:
PODCASTING AD
REVENUE TO HIT
$400M

Research aggregator
eMarketer expects
advertising spending on
podcasting to skyrocket
to $400 million by 2011,
from $80 million last
year. Fanning this fire is
the pending addition of
Google to the podcasting
Space, as well as more
sophisticated audience
measurement tools that
can more accurately tell
advertisers the number
and type of podcast
listeners at a given time.

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Susan Butler, Ed
Christman, Brian Garrity,
Juliana Koranteng and
The Hollywood Reporter.

EITTTTE BY MARK SUTHERLAND

The BRITs Get Brash

Live-Broadcast BRIT Awards Turn Lively As Viewership Increases Elevate U.K. Retail

LONDON—The decision to
broadcast the annual BRIT
Awards live paid off, with view-
ing figures significantly rising
from last year and an edgier
feel to the ceremony than in
recent years.

The ITV1 prime-time tele-
cast averaged 5.3 million
viewers for a 22% audience
share, up 700,000 viewers
and two share points over the
2006 broadcast.

Retailers predict the viewer-
ship will positively affect record
sales as well: Market-leading
HMYV expects Amy Winehouse,
the Killers, Oasis and Take That
to benefit the most from what
they claim could be “one of the
biggest-ever [post-BRITs| up-
lifts in album sales.”

“Hmvdigital.com saw an in-
stant fivefold increase in sales
of downloads of many of the
featured artists during the

m BY LEILA COBO
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broadcast itself,” an HMV rep-
resentative says, “underlining
the interactivity of fans watch-
ingthe show and then wanting
the music straight away.”
Speaking o Billboard at the
Valentine’s Night ceremony, be-
fore viewing figures were is-
sued, outgoing BPI chairman
Peter Jamieson—overseeing his

final BRIT Awards—declared:
“We're up against live [soccer
match] FA Cupononesideand
the finale of [reality TV show]
‘The Verdict’ on the other, so
we'd be thrilled with 5 million
and a 20% audience share.”

The last live broadcast, in
1989, entered the annals of
U.K. TV history over its tech-
nical failures, but the 2007
BRITs avoided the controversy
that many were expecting to
engulf proceedings.

Several artists, including
Oasis’ Liam and Noel Gal-
lagher—picking up the Out-
standing Contribution to
British Music Award—spouted
profanities, but all such inci-
dents were muted before broad-
cast, thanks toa 30-second time
delay. U.K. TV watchdog Ofcom
says it received 135 complaints
about the show, and ITV itself
says it received 300 more—

mainly concerning presenter
Russell Brand’s script, which
included jokes about Robbie
Williams, the Queen and
friendly-fire incidents in the
fraq War.

The night's big winners were
the Killers, who performed live
and won international album
and international group
awards, and Arctic Monkeys,
who claimed prizes for British
group and British album.

The Arctic Monkeys did not
attend the ceremony, instead
sending video messages featur-
ing them dressed ascharacters
from “The Wizard of Oz” and
the Village People. However,
Laurence Bell—founder of
their label, Domino—denied
any snub, saying the band was
on a video shoot for “Bri-
anstorm,” the first single from
sophomore album “Favourite
Worst Nightmare.”

New talent held sway at the
awards, with Winehouse
(British female solo artist),
James Morrison (British male
solo artist) and the Fratellis
(British breakthrough act) all
winning their first BRITs.

Fratellis frontman Jon Law-
lor, who celebrated by spraying
champagne and declaring,
“Thank fuck for the Fratellis!,’
hailed the live broadcast as “an
excuse to get drunk and have
fun.” The band recently hit No.
1 on Billboard’s Hot Singles
Sales chart with “Flathead.”

Universal took eight of the
night’s 13 awards, with one
for Warner (Muse, British live
act) and two for Sony BMG
(Oasis, plus international
male solo artist for Justin
Timberlake). oo

Additional reporting by Lars
Brandle and lan Watson.

Reggaetéon And Pop Dominate Diverse Billboard
Latin Music Award Nominations

nderscoring Latin
consumers’ contin-
ued interest in a
diverse range of
musical styles, two

newcomers from different
genres top the list of finalists
for the 2007 Billboard Latin
Music Awards.

Leading the pack with nods
in seven categories is reg-
gaetdon duo Rakim & Ken-Y,
who accumulated sales and
airplay thanks to a radio-
friendly mix of romance and
rhythm that appealed to a
younger, female audience.

Following with five nom-
inations is Mariano Barba,
a young, hunky purveyor of
romantic banda whose
third release, “Aliado del
Tiempo” (Three Sound),
became his first to hit the
Bililboard charts.

Barba is the regional Mexi-
can highlight in a year other-
wise dominated by reggaetén
and pop. The split is clearly
seen in the Top Latin Albums
artist of the year category,
where Daddy Yankee and Don
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Omar are up against Mana and
RBD, and in the producer of
the year category, where reg-
gaeton names Nelly and Luny
Tunes compete against Ar-
mando Avila (of RBD fame)
and Cachorro Lépez.

Also up for five awards is
salsa diva India, who placed
two albums—“Pura Salsa”
(Universal Latino) and “Soy
Diferente” (La Calle/Univi-
sion)—on Billboard’s Tropical
Albums chart.

An even more wide-ranging
group of acts—Man4, Shakira,
Joan Sebastian, RBD, Wisin &
Yandel, Toby Love, Aventura
and Fonseca—are all finalists
in four categories each.

Rakim & Ken-Y are up for
awards for their debut album,
“Masterpiece: Nuestra Obra
Maestra” (Pina/Universal La-
tino), and for their song
“Down.” The duois also afinal-
ist in the Hot Latin Songs artist
of the year category, a testa-
ment to the cumulative effect
of its crossover appeal; its
melodic departure from more
aggressive reggaetdn s
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played on rhythmic, tropical
and even pop stations.

“Down” is competing for Hot
Latin Song of the year against
Barba’s “Aliado del Tiempo,”
which spent 49 weeks on the
charts. The track’s longevity
also helps make Barba a con-
tender for the songwriter of the
year award.

The Billboard Latin Music
Awards will air live April 26 on
the Telemundo network from
the Bank United Center in
Miami. They honor the most
popular albums, songs and
performers in Latin music, as
determined by the actual sales
and radio airplay data that in-
forms Billboard’s weekly
charts during a one-year pe-
riod from the issue dated Feb.
11, 2006, through this year’s
Feb. 3issue.

The show caps the Billboard
Latin Music Conference, tak-
ing place April 23-26 at the In-
tercontinental Hotel in Miami.

For a compilete list of final-
ists, visit billboard.com. Forin-
formation on the conference,
go to billboardevents.com. -
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Live Earth Concert Plans Unveiled

BY MITCHELL PETERS

Former Vice President Al Gore
and a host of celebrities gath-
ered Feb. 15in Los Angeles to
reveal plans for “Live Earth-—
The Concert for a Climate in
Crisis.” The series of seven live
music events—set to take
place in Shanghai, Johannes-
burg, London, Sydney, Brazil,
Japan and on the East Coast of
the United States—will be
broadcast across the globe July
7 toapproximately 2 billion TV,
radio and Internet viewers.
Red Hot Chili Peppers, Bon
Jovi, John Mayer, Fall Out Boy,
Faith Hill and Tim McGraw
lead the first 25 confirmed
performers, with at least 75

more to be announced.

The initiative is part of the
Save Our Selves campaign, de-
signed to raise awareness of
global climate control. Kevin
Wall, CEO of live digital enter- |
tainment provider Control |
Room, is producing the event.

Live Earth venues should
be announced within the
next month, Wall says, and
more cities could be added.
Ticket on-sales should
begin in mid-March.

Live Earth will be broadcast
worldwide on MSN, a major
sponsor of the event. MSN
has services in more than 42
markets and 21 languages.

For more info, go to live-
earth.msn.com. .o
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CARRIER KEYNOTE SPEAKER

JOHN HARROBIN

VP, Marketing & Digital Media,
Verizon Wireless

KEVIN LYMAN
Founder, Warped Tour/
Taste of Chaos Mobile

JULIE ASK, Research Director’Sr. Analyst, JupiterResearch
MARK BOLE, CEO, ShoZu

RIO CARAEFF, VP/GM, Universal Music Mobile

BRIAN CASAZZA, CEO, 9Squared

TED COHEN, Partner, TAG Strategic

DOUG DYER, CEO, Oasys

MITCH FEINMAN, SVP, Fox Mbbile Entertainment
SCOTT JENSEN, VP, Head of Global Business Dev.,, Zingy
NANCY LEVIN, Exec. Producer Music Television, MobiTV
JASON LOIA, COO, Digital Chocolate

IAN MCCARTHY, VP, Product Marketing, Orb Networks
KRISTIN MCDONNELL, CEQ, _imel.ife

NICK MONTES, VP & GM, VivaVision

JOE MORRIS, VP, Mobile Content, Konami

MIKAEL NERDE, Head of Dev. & Accessory Programs,
Portfclio & Platform, Sony Ericsson

MITCH OLIVER, VP Solutions & Marketing, Qualcomm
PAUL PALMIERI, Founder, MillznnialMedia

FIRESIDE CHAT KEYNOTE

CONTENT KINGS KEYNOTE
GREG CLAYMAN
SVP, Mobile Media,
MTV Networks

CYRIAC ROEDING, VP Mobile, CBS

DANIEL RIZER, GM, Global Carrier Services, Motricity
JIM RYAN, VP, Consumer Data Products, Cingular
LARRY SHAPIRO, Exec. VP Business Dev. & Operations,
Walt Disney Internet Group

RICHARD SIBER, Founder & CEO, Siber Consulting
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TakingUrban

Bachata'To

TheXtreme:

Bronx Duo Scoring With Updated

Dominican Beat

The latest musical style to
tap into a young, bilingual
Latin buyer is urban bachata,
the blend of traditional Do-
minican bachata and R&B
that first gained notoriety
with Aventura.

Last year, newcomer Toby
Love made adentin the mar-
ket with his self-titled Sony
BMG debut, which has sold
36,000 copies, according to
Nielsen SoundScan.

Now, Xtreme becomes
the newest group to success-
fully step into the urban
bachata pathway.

With a radio hit, “Shorty
Shorty,” that jumped from
No. 7 to No. 3 on Billboard’s
Hot Latin Songs chart (this
week it's No. 5), Xtreme is

“suddenly on everyone’s radar. -
But the duo, made up of
Bronx friends Steve Styles

and Danny D., has been qui-
etly, but efficiently working
its way to the top for nearly
two years.

Xtreme originally caught
the attention of producer
Sergio George when he
saw it perform its mix of
bachata, pop and R&B at a
New York college in 2004.
George and partner George
Zamora signed the group to
their label, SGZ, and re-
leased “Xtreme” in 2005 via
a distribution deal with Sony
BMG. When SGZ was ac-
quired by Univision Music
Group and became La Calle
Records, Zamora and
George took Xtreme with
them and rereleased the
album in April 2006. Bol-

copies, according to Nielsen
SoundScan.

Xtreme's sophomore al-
bum, “Nuestra Historia,”
came out Nov. 23, 2000,
scanning nearly 1,500 copies
its first week, while “Shorty
Shorty” debuted on Hot
Latin Songs Dec. 2. To date,
the album has sold 18,000
copies, according to Nielsen
SoundScan.

Like Aventura and Toby
Love, Xtreme’s music is ro-
mantic bachata, a direct result
of Styles’ and Danny D.’s
background. The songs are
bilingual, says Styles, who
writes and produces with
Danny D., simply “because
we speak both languages.”
The basic beat is bachata—

can parents and because
“bachata was a much easier,
better way to express our mu-
sic,” Styles says. “Merengue
is harder, it's one beat.
Bachata lends itself more to
romantic material.”

Xtreme’s audience is not
only Dominicans, but in-
cludes second-generation
Hispanics from many back-
grounds, including Mexicans
and Puerto Ricans.

But in an effort to further
broaden the group’s appeal,
this week Univision will re-
lease a pop version of the
song, designed to play on
Latin pop stations, and not
just the tropical and Latin
rhythmic stations where it
plays today.

stered by a well-performing —recognizable foritstrade=—Also in the works, Zamora

single, “Te Extrafio,” sales
held up, notching 16,000

mark, brittle guitar lines
—Dbecause both have Domini-

says, is an all-English ver-
sion that will be serviced to

XTREME

mainstream R&B radio.

“We'll probably change
it into more of a hip-hop
beart for English radio,”
Zamora says. “I don’t think
urban radio will accept the
bachata beat.”

In the meantime, Xtreme
is readying for a second
round of heavy promotion
on Spanish-language media,
and, at a grass-roots
level, the group is wrap-
ping up a performance
tour of six New York-area
high schools.

The duo will soon release
asecond single, “A Dénde Se
Fue,” and will promote it via
an online contest to choose
two.female dancers to be fea-
tured in the video. oo

For 24/7 latin news

biz and analysis, see
1 billboard.biz/latin.

—

BY AYALA BEN-YEHUDA

Reggaetdon Rug Rat

Puerto Rican Miguelito, 8, Spreads Squeaky Swagger To Mainland

Reggaeton videos don’t
usually take place at a pet-
ting zoo. But if you’re 8-
year-old Puerto Rican nov-
elty Miguelito, replicating
your success on the main-
land requires a family-
friendly approach.
Miguelito is the first new
artist signed to Daddy Yan-
kee’s El Cartel label, which is
jointly releasing his album
with Machete Music. “Mas
Grande Que Tu” has sold
16,000 copies since its Dec.
19 release, with 83% of sales
coming from Puerto Rico and
the Virgin Islands, according
to Nielsen SoundScan.
Miguelito’s squeaky voice
and precocious swagger—
the video to his “Ponle el
Boom Boom?” features him

14 | BILLBOARD |

in a dolphin pool with
backup dancers in bikinis—
brought his album to No. 16
on Billboard’s Top Latin Al-
bums chart last month.
Heavy spins of that song
and first single “Montala” on
San Juanradio helped drive

FEBRUARY 24, 2007

initial sales and
led to endorse-
ments: Miguelito
has recorded a
jingle for Malta
India beverages,

Album sales have
since dropped off
despite a smat-
tering of main-
land radio plays.
But the young
performer will
join Daddy Yan-
kee on tour later
this year, after Machete
rereleases “Mas Grande
Que Tu” with extra tracks
and videos in April.

“The plan was to work it
in Puerto Rico. Now we have
to speed up the process in
the U.S.,” Machete Music

president Gustavo Lopez
says. “Radio is key, but for
the most part it’s just seeing
the kid. The minute people
see him we sell records.”
To that end, Miguelito has
begun aslew of TV and per-
sonal appearances, from
taping Univision’s “El Gordo
y La Flaca” in January to
planned stops at all the
major Latin festivals this
year, such as Los Angeles’
Fiesta Broadway and New
York’s 116th Street Festival.
Because of Miguelito’s
age and visual appeal, “we
have to come up with initia-
tives that are creative,” says
his manager Edwin Prado,

who is developing a kid-
friendly “club night” in
Puerto Rico around the boy.

Prado, who also manages
Daddy Yankee, hopes to
leverage the superstar’s syn-
dicated “On Fuego Radio”
show on ABC Radio Net-
into spins for
Miguelito on Radio Disney.

Such exposure should
help Miguelito tap further
into reggaeton’s kiddie
market. EMI’'s two “Reg-
gaetén Nifos” compila-
tions, which feature a cho-
rus of children singing
cleaned-up covers of hits in
the genre, have sold acom-
bined 182,000 units. =« -

works

EN LA RED: For 24/7 coverage of the Latin music world,
£COMm Billboard has partnered with MSN. For a complete roundup
in Spanish, go to Billboard.Latino.MSN.com.
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Mexican punk band Panda has
been at the helm of a new Mex-
ican rock movement thanks to
strong sales of a host of re-
leases, including “Amantes
Suntamentes,” which has sold
nearly 200,000 copies in Mex-
ico. Panda attributes part of its
success to being signed to an
indie, Movic Records (now dis-
tributed via a joint venture with
Warner), that’s allowed it wide
creative latitude. Following the
release of “Amantes” this
month in the United States,
Panda bass player Ricardo Tre-
vifio spoke with Billboard.

Your album art has no pictures,
only sketches. Why?

That was the concept of the
album and of what we wanted
the lyrics to convey. We think
an album
can be con-
ceptual and
deal with a
single topic.
And we
think the art
is very im-
portant to
the album.
we’ve also
included a DVD with a lot of
material, videos, tours, that
you can’t download digitally
nor get in a pirated version.
We did that with the past
album too. That gives our
product a good plus, and it’s
worked well.

Was this your label’s decision?
No, no, no. It’s totally our de-
cision. In fact, our drummer ed-
ited the DVD, and he recorded
the images during concerts
with his handycam.

Atthis point, you must have re-
ceived offers from every major
label. Would you switch?
I’'m not aware of any offers.
But had we been with a major
label, we couldn’t have done
what we’ve done. Movic al-
lowed us to explore, and this
is our way of expressing our
loyalty and saying, “We’re not
going anywhere, even if they
offer us the moon and the
stars.” In the beginning, we
played anywhere we could
and gave interviews to any-
one who opened their doors
to us. And we'’re still doing
the same thing. We want to
open doors.

—Lejila Cobo

PANDA: FERNANDO ACEVES; XTREME: COURTESY OF LA CALLE REORDS/UNIVISION MUSIC GROUP
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Deep-Link

Link-Up

EMI-Baidu Deal
in China Sparks
Dispute Over
Downloads

TOKYO—Until a few weeks ago, EMI was
among the group of labels suing Baidu for
copyright infringement over the controver-
sial Chinese Internet portal’s practice of
“deep-linking” to illegal downloads.

SANDY LAM, left; insat
top: DAVID TAD,
bottom: JOLIN TSAI

But now, to the disappoint-
ment of other labels in the region, EMI is col-
laborating on the launch of an
advertising-supported online music stream-
ing service, even though Baidu continues to

NEWS

>>>BRIT LIVE BIZ REIGNS IN
SCALPERS

Key players in Britain’s live music sector
have agreed on a ticket exchange
mechanism as part of a new set of
measures aimed at containing scalping.

The controls were accepted during a
gathering in early February of Mean Fiddler
Music Group, SJM Concerts, eBay, Clear
Channel and other live music companies for
the fourth “ticket touting” summit at the
U.K. government’s Department for Culture,
Media and Sport in London.

Following the meeting, British culture
secretary Tessa Jowell promised “to
investigate whether there is a case for
putting in place a system to protect events
of national importance such as the Ashes
[cricket tournament] and the Concert for
Diana—from the grasp of touts.” Summit
attendees are expected to meet with
government ministers before the end of
2007 to give a progress report.

—Lars Brandle
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>>>MINISTRY OF SOUND
ENTERS INDIA

Leading international dance brand
Ministry of Sound has opened its first
club in India. MoS has launched its New
Delhi venue via a licensee agreement
with local firm Indo Renaissance, which
has interests in hotels and related areas.

“India is one of our primary
expansion areas in the future, and we
are currently negotiating for other
Ministry of Sound clubs in other cities,”
London-based Ministry of Sound
International president Michael
Wilkings says.

The Delhi club can hold about 1,400
guests, and clubbers can expect to pay
an entry charge of 2,000 rupees ($45).

In Asia, MoS already operates aclubin
Singapore, while an outlet in Kuala
Lumpur, Malaysia, will open toward
year’s end. A Shanghai, China, venue is
slated for 2008. —Nyay Bhushan

link to unauthorized MP3s.

[t's the first such arrangement between
an Internet search engine and a major in-
ternational label in China, and came in the
wake of the Beijing No. 1 Intermediate Peo-
ple’s Court Nov. 17 ruling in favor of
Baidu. The labels say they plan to ap-
peal that decision.

Under the agreement, Baidu has |
set up a special EMI Music Zone |
that will allow users to listen to
EMU’s Chinese repertoire, including
such well-known artists as Sandy Lam,
Jolin Tai and David Tao, in streaming-audio
format, free of charge. International reper-
toire is not featured. It “soft-launched” at
the end of January, and a full version was set
to debut Feb. 17—but the site has already
drawn criticism from others in
the industry.

A quick check of the EMI
Music Zone reveals that, by
clicking on song titles, users are
offered not only streaming audio
files but also “deep links” to sites
providing unauthorized MP3
versions.

“We're rather disappointed by
the EMI-Baidu deal,” says a Uni-
versal Music Group International
representative, contending that
Baidu is “dressing up” its deep-
linking activities through the deal
with EMI.

Off the record reaction from
publishers and labels is stronger,
with some criticizing EMI for
dealing with a company that is
regarded by many in the indus-
try as little better than pirates.

EMI Music South East Asia
president/COO Paul Robinson
says: “EMI/Typhoon has agreed
with Baidu that, during an interim period,
the MP3 download feature can remain whilst
we work on the technology and business
model to provide users with a very positive

>>>CHRYSALIS GROUP TO
REVIEW RADIO OPTIONS

U.K. independent music firm Chrysalis
Group intends to initiate a formal
strategic review of its Chrysalis Radio
arm. The wide-ranging examination will
assess all options that can deliver
maximum value to Chrysalis
shareholders, including a potential de-
merger of the radio and music
businesses, according to a statement
issued Feb. 12 to the London Stock
Exchange. Group CEO Richard
Huntingford says that the company
starts its review “from a position of
considerable strength.”

Chrysalis, the third-largest
commercial operator in British radio,
last November reported group
revenue of £131.9 million ($256.7
million), down slightly from the year
before. Operating profit for the
financial year almost doubled to £9.2
million ($17.9 million).

London-based corporate advisory
firm Hawkpoint Partners Limited has
been appointed to assist with the
review. —lan Watson

www.americanradiohistorv.com

experience, and importantly, one which we,
Baidu and other partners can monetize. Key
to this is not to lose 95% of the current users
in this process.”
“Our deal with Baidu isn’t an acceptance by
EMI that their practice of deep-linking to
copyrighted material is legal in China
" or anywhere else,” EMI Music Asia
v chairman Norman Cheng says.
| “Baidu have made a commitment
! to introduce a legal downloading
model with us that we hope will be

M . e
2 introduced as soon as possible.”

The deal is actually between Baidu and
Typhoon Music, ownership of which is evenly
divided between EMI and Cheng. He is direc-
tor of the Shanghai-based company, which
owns controlling stakes in music companies
operating in mainland China and Hong Kong.

Baidu’s total revenue was up 169% year-
on-year in the quarter ended Sept. 30, 2006,
to 239.3 million yuan {$30.3 million), for an
after-tax profit of 85.3 million yuan ($10.8
million), up 902% from the corresponding
period in 2005. Baidu’s share of Chinese In-
ternet search traffic rose to 62% in August
2006 from 48% in August 2005, according to
the government-owned China Internet Net-
work Information Center. In October, Baidu
announced a content and advertising deal
with MTV Networks.

Few executives in the region were willing
to comment on the deal. But, off the record,
while many on the digital side of the business
can see the promotional value in EMI artists
being exposed to such a large audience, oth-
ers in the record industry question whether
the Chinese industry is sufficiently developed
for the service to actually make money.

“What [the deal] says is that we will work
with the No. 1 search engine to develop a vi-
able music business model in what will be the
biggest online community in the world,” Cheng
says. “Someone had to make the first move,
and I am glad that it has been us.” .

Additional reporting by Jessie Ho in Taipei.

>>>MYSPACE MAKING
MOVIES

European MySpace executives have
presented an innovative film project that
will encourage creative input from its
millions of users.

One million pounds ($1.97 million) has
been set aside to fund the MyMovie
Mashup venture, whichis supported by a
partnership of production and distribution
firm Vertigo Films and Film4, UK. TV
network Channel 4’s feature film arm.

The first stage encourages hopeful
directors to submit a short film. A shortlist
will be selected by a panel of film industry
figures, and the ultimate decision will be
left open to MySpace users.

Through a page set up at myspace.com/
mymoviemashup, MySpace’s community
will be invited to participate in the process
of naming the film, script editing, casting
and identifying music for the soundtrack.

Organizers anticipate the user-
generated project will culminate in a full
theatrical release in summer 2008.

—Lars Brandle

= For 24/7 global news and analysis,
- see billboard.biz/global.
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Grammy Awards post-mortem: Not bad (see

story, page 26). The Dixie Chicks won a lot,
which is cool. The Red Hot Chili Peppers won;
they’re always great. Although they unfortu-
nately weren’t there, it was funny that Bob
Dylan won contemporary folk album and Bruce
Springsteen won traditional folk album.

I don’t know, maybe it was because [ was
working while it was on, but nothing bugged
me too much—which may be a firstin Grammy
history. Nota lot of rock’n’roll, but I got used to
that 10 years ago. There seemed to be more
great performances than usual-—mostly by
artists I know nothingabout, so it was one rev-
elation after another for me.

Mary J. Blige stopped the show with Jerry
Ragovoy’s “Stay With Me,” the showstopper
Bette Midler did so amazingly in “The Rose.”

And when it comes to the pop world I am not

really sure who's who, but they told me the next
morning in the “Sopranos” makeup trailer that
it was Christina Aguilera who did “It's a Man’'s
World” in the James Brown tribute, and she
was fantastic.  mean, like, the Real Thing fan-
tastic. And though | don’t know if we needed
four songs from him, even Justin Timber-
lake’s first song was great. Not good—great.

I know how ignorant I am about contempo-
rary pop, and any pop people reading this will
think it’s funny that I just discovered that Aguil-
era, Timberlake and Blige are great. But where
would I have heard them?

The magic moment came at the end of the
Brown tribute. Danny Ray, Brown's MC for
30 years, laid the cape on a mic stand lit by a
pin spot framed by Brown’s frozen face on
video above. A genius moment in a shockingly
good show. oo
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U.K.RADIOTUNESINTODOWNLOAD AGE

BBC Add-Date Policy Change Irks
Physical Retailers

LONDON-—PIlaylist changes at the United Kingdom’s two most
powerful radio stations are shaking up the industry, with ram-
ifications for labels, retail and new acts.

National BBC stations Radio 1 (top 40) and Radio 2 (AC)
have resolved to factor digital, not physical, release dates
into decisions over when to add songs to their hugely influen-
tial playlists. The GCap group of commercial stations has also
recently brought in similar changes.

The heads of music at the two public broadcasters, which
have a combined weekly audience of 23 million, explained the
policies in separate memos to labels in mid-January, following
recent changes in chart rules that count digital sales whether
or not a physical product is available (Billboard, Feb. 10).

Radio 1 will now refer on-air to download release dates only,
while Radio 2 is taking the downioad availability date as the
arbiter of add dates. This raises the possibility of a track being
dropped before it is physically released.

“If our listeners are [buying] new music online,” Radio 2
music editor Colin Martin says, many “would be confused or
disenfranchised by not being able to hear it on the radio when
they want to buy it.”

But Paul Quirk, chairman of music retail trade body the En-
tertainment Retailers Assn. and co-owner of independent
store Quirks Records in Ormskirk, Lancashire, says, “As an
indie retailer, this decision is going to make life even more

radio, it’s available to be pirated. That harms the artist, pub-
lisher, record company and digital and physical retailer.”

Radio 1 head of music George Ergatoudis says he believes
the move reflects the demise of the CD single. Martin also
predicts the single will go by the wayside in 2007, “apart from
specialist tracks and vinyl.”

Ergatoudis says he will schedule adds according to an “im-
pact date”—when the marketing of a project reaches its peak—
to be determined in consultation with labels. “Things that are
clearly going to fly” might be added to the playlist six weeks
before impact date, he says. “[For] other projects, stuff that
isn’t necessarily going to sell thousands of copies but has ed-
itorial value, we’ll go for fewer weeks.” (As a public service

broadcaster, Radio 1is required to play not only hits, but also
non-hit records deemed artistically interesting.)

Martin now typically looks at tracks three weeks before
download release, adding, “You know the right time to take
music off the air.”

Parlophone head of radio promotions Kevin McCabe, who
plugs acts including Lily Allen and Coldplay, says the focus
is now on when to go to radio with a new track. “Some [artists]
will still have more of a physical format fan base, so if you are
looking for a chart impact you will work towards that release.
[The move] has already changed the way tracks are worked,
but it will change even more as we get more into ‘digital only’
single releases.”

The first act to benefit from Radio 2’s change is unsigned
female pop trio the Revelations. Their track “If | Called You
on the Telephone” was B-listed at Radio 2 with no physical
release planned (although a run of 7-inch vinyl has since been
scheduled). Upgraded to the A-list Feb. 7, it was released via
digital services Feb. 12.

Revelations co-manager Adam Howorth says, “By playlist-
ing downloads, you’re supporting that route to market, so
people can hear it and buy it at the same time.”

If that synchronicity does not yet exist, Ergatoudis believes
it is coming. “The only sensible thing in a digital world is to
move to amodel where [labels] put that digital versionin the
market more or less as soon as it’s gone to radio,” he says.

“It’s proven that audiences would like to get hold of a record
as soon as they hear it. So every time you don’t make it avail-

difficult and complicated. As soon as a track is played on

l.egal Matters

SUSAN BUTLER sbutler@billboard.com

EmbracingIndia

BMG And EMI Execs Lead Fight For Publishing Rights

More than 65 million records
are sold in India each year, yet
there is essentially no music
publishing industry. Local
composers whose songs sell
hundreds of thousands of
soundtracks and ringtones
don’t receive royalties. Inter-
national publishers have trou-
ble collecting royalties for
songwriters whose music at-
tracts Indian fans. But An-
drew Jenkins, president of
BMG Music Publishing Inter-
national, and Terry Foster-
Key, special counsel to the
chairman of EMI Music Pub-
lishing, are leading a fight to
change the Indian landscape
for composers and publishers.

Currently, the vast major-
ity of contemporary Indian
songs are written for movies.
Production companies buy all
rights from composers for a
one-time fee, then sell all
audio and video rights in the
music to record companies
(see story, page 29). The
record company is essentially

18 | BILLBOARD |

label and publisher for these
songs, collecting publisher
royalties from others who use
its compositions.

But when it comes to for-
eign recordings that the In-
dian record companies have
licensed to sell, the labels
haven’t been paying mechan-
ical royalties to the publishers.
These sales make up nearly
10% of the market.

“They say [the law] is not
clear,” Foster-Key says. Indeed,
some indie label executives in
India claim that payment of me-
chanical royalties is “voluntary,”
even though their copyright law
expressly provides authors of
musical works with a reproduc-
tion right (i.e., the right to re-
ceive a mechanical royalty).

“I’'m going to tell you this,
and you're going to say it
doesn’t sound feasible,” Jenk-
ins says. “There’s a Copyright
Act that set a rate of 5% of re-
tail price for mechanical roy-
alties [recently increased to
8%). The Indian record com-
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panies all pay that to each
other in respect of local record-
ings where they control the
copyrights [in compositions]
themselves. What none of
them will do is accept that they
should pay any mechanical
royalty to writers from any-
where else in the world.”

At least one executive inter-
prets regulations to restrict
payment of royalties to com-
panies controlled by foreign-
ers. That includes publishers
outside India.

This argument comes from
the time of Indian Prime Min-
ister Indira Gandhi, Foster-
Key says. In the 1970s, he says,
publishers were receiving
quarterly statements and roy-
alty payments from the
Gramophone Co. of India, the
predecessor to Saregama, one
of the country’s largest labels
today. Gramophone was
owned by Thorn-EMI. When
Gandhi introduced regula-
tions forcing foreign compa-
nies to sell their majority

holdings in Indian businesses,
EMI sold the company—and
payments stopped, he says.
Although laws have since
changed, labels and publish-
ers disagree on how those
changes affect royalty obliga-
tions. They also disagree on
whether mechanical royalties,
ifthey are due, should be paid
as a percentage of a retail price
or as a percentage of a pub-
lished price to dealers (PPD,
roughly equivalent to a whole-
sale price). Jenkins, Foster-Key
and others began negotiating
with the labels’ trade group,
the Indian Music Industry,
more than two years ago to re-
solve the situation.
Shridhar Subramaniam,
managing director of Sony
BMG India and chairman of
IM], believes that the parties
will work things out soon. In
fact, he predicts that once es-
tablished, the Indian publish-
ing business could generate
$25 million annually in the
next two to three years.
Jenkins says that BMG fore-
sees a market for direct-to-
mobile music in India,
recognizes the large demand
for Indian music outside the
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able, you’re losing sales.”
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JENKINS

subcontinent and wants to de-
velop local talent. So BMG’s
pending lawsuit in India, filed
in 2005 against Saregama for
copyright infringement, is
about more than recovering
damages for unpaid royalties
to international songwriters.
“If we win the battle for the
likes of Sting, Paul McCart-
ney, Bono and Chris Martin,
they will be pleased, but
$10,000 won’t really make a
huge difference in their lives,”
Jenkins says. “However, if by
doing that we establish the
principle that labels have to
pay songwriters, and that
means Indian songwriters
start to get paid, that $10,000
is a huge amount to each of
those guys. That’s the battle
we're fighting.”
Mumbai-based lawyer
Ashni Parekh says that many
top composers are afraid to
take a stand since someone

else would take their place. But
they hope that publishers like
BMG and EMI will help
change the business environ-
ment so composers can start
earning royalties.

In January, BMG an-
nounced another step toward
developing this market. It
formed a joint venture with
New Delhi-based Deep Emo-
tions Publishing to sign and
nurture local lyricists and com-
posers. “We started this to pro-
tect our writers in India,”
Jenkins says. “We ended up by
finding a music publisher, we
bought 50% of the company,
and with Deep Emotions we're
investing in Indian talent.”

Other major publishers
may soon set up similar deals
with local companies if rights
are clearly recognized.

“You can do things in the
music industry that are good,
but there’s not really many op-
portunities where you can
change people’s lives,” Jenk-
ins says. “That’s what we can
do for Indian songwriters if
we succeed.” vee

z For 24/7 legal news
b|z and analysis, see
° billboard.biz/legal.
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Retail Track
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BoostOrBust

Will Grammy Performances Lure Buyers Into Stores?

As | write thisin the window between the Feb. 11
Grammy Award telecast (see story, page 26) and
Valentine’s Day, we're just entering what's des-
tined to be the largest music sales week in the first
half of this year, if history is any indicator.

And I hate to keep harping on this because
we all know what’s going on, but with album
sales plummeting 15% so far this year, it's cru-
cial the industry pay attention to anything that
can generate traffic. Our best bet so far, Norah
Jones, scanned 405,000 units in her debut
week, and yet overall U.S. album sales still fell
14.6% in the week ending Feb. 4. Now, we turn
to Valentine's week, which every three years or
so has been known to provide a big popinsales.

Check it out: If you look at the week leading
up to Valentine’s Day and the week containing
the holiday going back to 2001, you would note
that last year, in the previously reported words
of Value Music president Rob Perkins, was
“the weakest ever” (Billboard, Feb. 10), with
album scans of 24.5 million, according to
Nielsen SoundScan. in 2005, scans hit 25.7 mil-
lion, but the year before that U.S. album sales
totaled 30 million. But then in 2003, scans were
back down to 25.3 million, 27 million in 2002
and 29 million in 2001.

While analyzing sales patterns is all well and
good, we all know that where the Grammys are
concerned, any potential sales boost from the
show depends on the programming itself. In-
dustry pundits may handicap who will win, but
retailers focus much more closely on who per-
forms. “Performances can move the needle dra-
matically,” Trans World music divisional
merchandise manager Jerry Kamiler says. The
best recipe for sales, he adds, is being nomi-
nated, performing and winning.

Even better is when the act with that recipe
isalsoadark horse. Ifa Grammy performance
from an artist who “only has sold a few hun-
dred thousand copies, and there is room for a
few more million to go” connects with the au-
dience, you can generate some serious sales,
Kamiler adds. The best example [ can remem-
ber is when Bonnie Raitt’s “Nick of Time”
album swept the Grammys in 1991. That album
came from nowhere and is now (riple-platinum.

The artist who best fits that bill this year is
Corinne Rae Bailey, coincidentally on Capi-
tol Records just like Raitt. But merchants pre-
dicted that Bailey’s chances of achieving a sales

FEBRUARY 24, 2007 |

knockout would be diluted since her only per-
formance was a collaboration with platinum
artists John Mayer and John Legend.

By Feb. 12, the day after the show, that ap-
peared to be the case, with merchants instead
tending to view Mayer as the main beneficiary
of that collaboration.

Of course, even artists whose albums have
already sold millions can benefit from a
Grammy win and performance. That happened
in 2003: Jones’ “Come Away With Me” had al-
ready sold 3 million units, but the week after
the Grammys the title scanned another 600,000
on its way to selling 9 million in total, accord-
ing to Nielsen SoundScan.

So while the big winners of the night, the
Dixie Chicks, may have already sold 1.9 mil-
lion copies of “Taking the Long Way,” merchants
feel they can get more mileage out of it. Also,
country typically sells well—and for certain,
initially—at mass merchants like Wal-Mart, so
the Grammy show will likely boost the album
at conventional music retail.

Meanwhile, this year’s Grammy show pro-
ducers clearly were thinking about aligning
classic stars like Smokey Robinson and Li-
onel Richie with new artists like Chris Brown,
which merchants say is a good way to introduce
the younger fans to the veteran acts and old-
timers to new performers.

Baker & Taylor VP Steve Harkins says he
likes how the Grammys have shifted focus to-
ward performances in the last three years. “Our
accounts wonder why we can’t have a show like
the Grammys every month to boost sales,” he
adds. Now, there’s some food for thought for
the majors to consider.

Back in the stores, merchants say they went
into Grammy week ready. “We will have a ded-
icated four-foot section in all of our stores fea-
turing the nominees with a $2 oft winners sale,”
Hastings Entertainment senior VP Michael
Rigby said.

Butaone-stop executive was less optimistic.
“Years ago, we would have shipped a lot of prod-
uct in advance of the Grammys. This year, we
did sorne, but nothing like what we are used
to.” In these times, who can blame a merchan-
diser for worrying. .ee

biz

For 24/7 retail news and analysis,
see billboard.biz/retail.
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ROBERT “KOOL" BELL OF
KOOL & THE GANG ON ADVANCED
ROYALTY TRACKING...

We came to Advanced Royalty Tracking to help us
realize our dream of building a new recording studio.
With ART, we were able to get the financing we needed
to accomplish gur goal. We've broken ground on our
new studio and consider our relationship with ART a
key incredient in our success.

AdvancedRoyaltyTracking.com « 1.888.813.6552
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NATION

Ozzfest founder SHARON

OS5BOURME is

nking on

OZZY'S star power.

. BY RAY WADDELL

FREE RIDE

Is Ozzfest’s Free-Admission Plan A Brilliant
Brainstorm Or A Suicide Solution?

" n the wake of the warm
and fuzzy news that the
2007 Ozzfest tour will bea
free event, the touring in-
dustry has some questions.

In a nutshell, the Live Na-
tion-produced Ozzfest, which
has pretty much printed money
during the past decade, will not
charge admission in 2007, en-
listing sponsors to underwrite
the cost of the tour. Sponsors,
Live Nation and Ozzfest will al-
locate tickets online, and bands
will play for free. The concept
is said to be the brainchild of
Live Nation CEO Michael
Rapino and Ozzfest founder
and Ozzy Osbourne’s manager,
Sharon Osbourne.

The touring industry has re-
sponded with three big con-
cerns: A) Does this devalue
live music; B) why would an
artist play for free; and C) does
the business model work?

“Reaction from fans has
been unbelievable, and that’s
what we care about,” Sharon
Osbourne says. “It's all about
pleasing them. It's not about
pleasing agents, promoters,
other artists.”

She admits reaction has
been mixed from the concert
business. “A lot of the older
guys in the industry have been
coming up to me and saying,
‘Oh, this is great, it’s innova-
tive,” and then behind my back
they’re going, ‘She’s fucking
nuts,” ” Osbourne says.

“Fine—Dbelieve me I've heard
worse,” she continues. “As long
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as everybody has a great time,
nobody loses money or goes
broke doing this, what harm
willitdo to go out thereand do
something like this?”

Jason Garner, president of
North American music for Live
Nation, thinks detractors are fo-
cusing on the wrong things. “I
think that it speaks very highly
of an A-level artist like Ozzy Os-
bourne, Sharon Osbourne and
the largest promoter of live en-
tertainment in the world when
they sit down and say, ‘How do
we really give something back
to the fans that have supported
the brand? ” Garner says. “I
think it speaks to the health of
this business that the two of us
are able todo it.”

Agent Dave Kirby, president
of TKO, believes a free Ozzfest
says something else. “Thisisa
knee-jerk reaction to the fact
that the producers of Ozzfest
have been overcharged for tal-
ent for probably the last four or
five years on the top of the bill
ofthe main stage,” Kirby says.

“|Ozzfest] should have said
‘no’ and walked away when the
money got too high,” Kirby says.
“On the other side, there should
have been more of a feeling that
this tour is important each year,
and it wouldn’t help any of us
for this tour to foldand go away
or, in fact, become free.”

Garner says Ozzfest has
been profitable for many years.
“When Michael and Sharon sat
down and talked about what
was the best model for this year,
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the overriding conclusion was
we can either continue down
the path we're going, or we can
try to disrupt the system and,
in doing so, deliver true value
to the fans.

“Everyone has experimented
with pricing promotion, this is
the ultimate pricing promo-
tion,” Garner says.

DOES IT DEVALUE
LIVE MUSIC?

But some observers say the
downside is that a free event
devalues live music in con-
sumers’ minds. “It mirrors the
problems that the recorded-
music industry is facing in
terms of the value proposition
with free downloads and file-
sharing,” AEG Live CEO
Randy Phillips says. “Has
music degenerated into cor-
porate premium giveaways
and food and beverage rev-
enue? I sincerely hope not.”

Osbourne thinks fans still
very much value music, it has
just become too expensive.
That bell rang for her when
she was putting together the
lineup for Ozzfest '07.

“You go through your genre
of musicand you get your wish
list, and you hope to negotiate
with the people who are avail-
able,” she says. “And then
when you start and you hear all
these silly figures again, you
stop and say, ‘I'm not going to
raise the ticket price again to
pay everybody what they feel
they deserve.’

“There’s a whole generation
ofkids who have been brought
up on free music, and they
don’t have to go into a record
store and buy itanymore,” Os-
bourne says. “I'm not saying
this is the way to go in the fu-
ture. I'm saying for some sum-
mer outdoor venues this could
work. It’s horses for courses "

Osbourne is still very much
a capitalist. “It’s not like I'm
here with a big banner saying,
‘Everything should be free.’
I’'m not a schmuck, I want to
get paid,” she says. “When
Ozzy goes in arenas, you're
going to have to buy a ticket.”

WILL ARTISTS PLAY
FOR FREE?

In order to entice Ozzfest
bands to play for free, tour or-
ganizers are encouraging
bands to play non-Ozzfest
dates booked around Ozzfest
stops, with no radius clause
attached. Bands can also gar-
ner their own sponsorship
deals and keep a larger cut on
their merch sales.

“It's a great opportunity be-
cause I'm offering them a
huge audience to play in front
of,” Osbourne says. “There’s
no restrictions on where
bands can play. If you're a
young band you can play Ozz-
fest then go do another show
at midnight.”

Garner believes bands will
want to be involved for the same

pearance has huge value for
baby bands. “For developing
acts, and our company has
quite a few, this model will
work. But we have established
acts with our company that
need to make a living. [Tour-
ing] is what’s paying for mort-
gages and people to eat.
They're not in the position to
‘give back to society."' *

Simply allowing acts to book
shows around Ozzfest isn’t
enough, Kirby believes. He
says that, as a promoter, Live
Nation should be offering off-
day gigs itself. “Why are we not
being brought an offer at the
same time for the on-days and
the off-days, with ons for free
and the offs for some sort of
value to help compensate for
the on-days?” he asks.

Asked ifitis notthe agent’s
job to find these dates, Kirby
responds, “It's my job to get
my artists paid and to find pro-
moters that are willing to pay
them. They talk about their ex-
penses and the fact that
they've been going broke. I
didn’t see Sharon Osbourne
pull up in a cab at the press
conference. They're not going
broke, and if they’re making
less money than they're accus-
tomed to making that’s their
own fault.”

WILL THE MODEL WORK?
Last year Ozzfest grossed
nearly $19 million, with

‘There’s a whole generation
of kids who have been
brought up on free music.’

—SHARON OSBOURNE

reason Live Nation and the Os-
bournes do, to give something
back to fans. “We see acts every
day choosing to do the right
thing for the fans when they
play on certain charitable festi-
vals,” Garner says. “When you
look at the economics of [Ozz-
fest], no one is getting rich on
this. It really is about doing
something special for the fans.”

Kirby says Live Nation will
still be tapping consumers for
nine hours worth of ancillar-
ies at an Ozzfest show. “Live
Nation is now holding all the
money from ancillary in-
come,” he says. “The transac-
tion missing is them writing
a check to the talent perform-
ing, and that is the reason all
these people are in their facil-
ity for nine hours.”

Kirby says an Ozzfest ap-
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441,044 attending 26 shows.
This year, 25 shows are
planned. Osbourne says it
costs roughly $550,000 per
show, without talent costs, to
produce Ozzfest, so the total
costs would be $13.75 million
for the tour.

The revenue streams for
Ozzfest and Live Nation are
concessions, merch sales,
parking and sponsorships.
Shed capacities in the 18,000
range yield a total of 450,000
people. If Ozzfest brings in
$10 a head on food and bever-
age, that’s $4.5 million. Add
another $4.5 million in park-
ing fees. And 50% of merch
sales (the rest going to the
artists) could bring in $2 mil-
lion more based on the
$150,000 a night in sales pro-
jected by industry sources.

Sources say Ozzfest is seek-
ing between $500,000 and $1
million for major sponsors, in
cluding four expected “core”
sponsors. It's clear the value
isthere, and Jigermeister has
signed on as one of these core
sponsors, with the new
$750,000 Jagermeister mobile
stage serving as the Ozzfest
second stage

For us to be able to have
that much larger a presence at
Ozzfest is a really big deal to
our company, our brand and
our sponsors,” says Rick Zeiler,
director of marketing for Sid-
ney Frank Importing, U.S. dis-
tributors of Jager.

Zeiler says Jdger has
quadrupled sales during the
last few years through its asso-
ciation with Ozzfest and its
own Jdgermeister Music tours.

“Ozzfest has been very valu-
able, that's why it has been a
staple of our promotion calen-
dars every year,” Zeiler says.

A generous estimate would
be that Ozzfest can generate $4
million in sponsor involvement.
Adding that figure produces a
rough estimate of $15 million
in gross revenue, against the
aforementioned $13.75 million
in expenses—which doesn’t
leave much of a contingency.

“We all operate in the same
business environment and
know the revenue streams that
are there,” Garner says. “If
you've done the math, every-
one in the business is doing
the math, and the only conclu-
sion they can come to is this
is something that truly we're
doing for the fans.”

Osbourne says the numbers
have been crunched sufficiently
to make it work. “Everybody
just wants to cover their costs,
to know that they’re not going
in debt to do this,” she says.

The developing acts will
surely come onboard for Ozz-
fest, but sources say some head-
lining acts are weighing their
options if not passing outright.
So will Ozzfest have the star
power needed to fill venues?

“The star power we have is
Ozzy Osbourne,” Sharon Os-
bourne says. “He’s got the
credibility and the kids have
known for 38 years that when
Ozzy has toured he’s always
had amazing talented bands
that tour with him, and he’s
not going to let them down
this year. Are we going to get
Metallica? No, of course not,
kids know that. [But] the bands
there performing want to be
there, not because they’re tak-
ing home a fucking nest egg
at theend of it.” .

JOHN SHEARER/WIREIMAGE.COM
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Cutting Costs

Indies Find Ways To Save On Packaging

hen metal-
focused label
Century Media
launched subla-
bel Liquor & Poker in 2003,
building the brand identity of
the new rock imprint extended
to the packaging of each CD.
Theidea was to establish a
brand consistency at retail. So
instead of the standard jewel
case, Century opted for Liquor
& Poker releases to receive a
pricier Digipak treatment.
But those days are over.
Label president Marco Bar-
bieri says it’s increasingly dif-
ficult to justify the added costs
of fancy packaging. For him,
the cardboard Digipak will
now be arare expenditure.
He pointsto arecent tripto
arecord store, where he saw a
patron walk out of the retailer
and jettison an album’s jewel
case and liner notes. “l don’t
know, I just thought that was
indicative of the changing
times,” Barbieri says.
Initially, Barbieri believed
that spending some extra
bucks on packaging would
lead to better placement at
retail, or would stop fans from
downloading the product. But
these days, he says, retailers
are pushing for a lower price
rather than added incentives.
“For the last few years we
always believed that if you of-
fered good packaging, that
may be something to sway
people to buy the actual phys-
ical product,” he says. “Unfor-
tunately, I've begun to believe
it may not make a difference.
When people want to buy
music at a lower and lower list
price, it’s difficult to justify the
cost of spending $3 on manu-

facturing alone.”

With retailers pushing for
cheaper CDs, the Digipak risks
becoming an endangered
product for cost-conscious in-
dies. Barbierisays it becomes
nearlyimpossible for the Car-
oline-distributed label to keep
the retail price under $12on a
Digipak. Since indies do more
limited prints than majors,
switching to a Digipak can
sometimes cost four times as
much as the standard jewel
case to manufacture.

Jim McGuinn, who runs Hot
Poop in Walla Walla, Wash,,
says he supports any move
that allows labels to keep CD
costs low, although he appre-
ciates the fact that the Digi-
pak is more friendly to the en-
vironment. But as far as the
packages standing out or gen-
erating better placement on
shelves, he says he never even
thought of it. “l think they look
prettier at times, but | didn’t
think they were aesthetically
that much better,” he says.

Eric Levin, who runs Crimi-
nal Records in Atlanta, is torn
on the issue. He says he’s 100%
in favor of anything that helps
alabel lower the price of a CD,
but worries cheaper—or less
ornate packaging—will only
lead to more instances of the
kind Barbieri witnessed. “I
think [CDs] are wonderful
fetish objects, and the fancier
they are, the less likely they
will secem as a disposable
thing to have,” he says.

Manufacturing costs can
be a bigger issue for labels
in the hard rock and metal
communities. “Metal kids
live for the artwork,” Ferret
head of sales/marketing

Marc Schapiro says.

He points to the fact that his
label’s digital sales are relatively
small—usually in the 3%-5%
range of an album’s overall
sales. Schapiro says that figure
illustrates that metal fans are
hungry for a little something
extraina CD’s package.

“We definitely look at
every cost a lot closer now
than a few year ago, espe-
cially since we try to be
tighter oninventory and when
you make less, the unit price
goes up more,” he says. “For
our bigger bands we’ll do
special-edition versions on
release date that have ex-
panded packaging and bonus
material like a DVD. We’ll
charge a little more to make
up for the extra costs. Almost
all of our CDs are a $13.98 list,
so we’ll do the special edi-
tions at $15.98-$17.98.”

And just because Century is
abandoning Digipaks for its
Liguor & Poker releases, that’s
not to say Barbieri has com-
pletely forgone creating mar-
keting and manufacturing for
the imprint. To hype the Feb.
20 release of anew album from
stoner rock vet Fu Manchu, the
label created 2,500 copies of
a four-track CD single “Hung
Out to Dry,” and packaged it
with a vinyl 7-inch of the cut.

The CD/vinyl combo is sell-
ing for $9 on the label and
band’s Web sites.

“It’s something I've never
seen before,” Barbieri says,
“but it’s a concept I've
wanted to do for the last year
or two.” oo

. For 24/7 indies news
blz and analysis, see
A billboard.biz/indies.
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MUSIC & MONEY SYMPOSIUM
March 1, The St. Regis, New York City

Known as “undoubtedly the power players conference,” the Music
& Money Symposium brings together the movers and shakers
from the music, legal and financial communities. This one-day
event provides an in-depth examination of the financial realities
affecting the music industry. Don't miss the premier event for
music industry decision-makers, entrepreneurs and companies
interested in providing funding for entertainment ventures.

MOBILE ENTERTAINMENT LIVE, SPRING 2007

March 26, Orange County Convention Center, Orlando

Mobile Entertainment Live [formerly known as MECCA) is a one-day
event at CTIA Wireless 2007 that encompasses the current and future
state of mobile entertainment. A must-attend entertainment event
for VIPs from the mobile, entertainment, technology and digital con-
tent industries, where attendees will discover how they can participate,
and profit from, the mobile entertainment revolution. Don't miss your
chance to network with the visionaries defining the mobile space,
while you gain insights from leading analysts and end users.

Billboard Latin Music Conference & Awards
Aprit 23-26, InterContinentat, Miami

R&B Hip Hop Conference & Awards
September 5-7, Renaissance Waverly, Atlanta

Mobile Entertainment Live, Fall 2007
October 22, The Moscone Center, San Francisco

Billboard Dance Music Summit
September 2007, TBD, Las Vegas

The Hollywood Reporter/ Billboard
Film and TV Music Conference
November 1-2, Beverly Hilton, Los Angeles

Touring Conference & Awards
November 14-15, The Roosevelt Hotel, New York City

Regional Mexican Music Summit
November 2007, TBD, Los Angeles

DEMMX Awards,
November 2007, TBD, Los Angeles

Billboard Music Awards
December 2007, MGM Grand, Las Vegas

For event registration, schedules

and sponsorship information visit:

iohistorv com


www.americanradiohistory.com

Copyright 2007. Nielsen Business Media,
nc. Al rnghts reserved. Boxscores should
_ be submitted to: Bob Allen, Nashville.
Shone: 615-321-9171. Fax 615 321-0878. For
research and pricing, call Bob Allen.
FOR MORE BOXSCORES GO TO:
BILLBOARD.BIZ

GROSS/
TICKET PRICE(S)

ARTIST(S)

Attendance
Venue, Date Capacity

Promoter

5

n 53,988,207
S S:)I/i,sgge?teop;i?:g? F?tf.o '95‘;‘0 228351(;)) four shows  TONY Mojena Entertainment ]
e i
$26885/57510  Drsbane, Anchann s Ggtre 18856 ows Michael Coppel Presents E
$1,356,526 5
$112.50/$39.50 ﬁﬂazf%&gf‘j’;:’g:‘g; ‘2\;"’”"‘ 375,'8%§;:hree chows  Live Nation, Ciraue du Soleil, in-house J
$1,347,001 }
n gﬂg&?fﬁ:ﬂ Acer Arena, Sydney, Jan. 25 }?é%?e Michael Coppel Presents i'

| E $1.048,459 >
($1.231120 : e :

Canadian) $6813  Air Canada Centre, Toronto, Jan. 23 sellout House of Biues Canada L4

| $59.50/$49 50 gesb ,;iyways Center, Phoenix, Z’\gﬁ? Varnell Enterprises
YT I CIRQUE DU SOLEIL’S ‘DELIRIUM’

‘ $99.50/$37.50 ;ﬁé‘h’?’ﬁﬁ' é{_an:&Gz'a“d Rapids, :Ilf.ézgsthree o Live Nation, Cirque du Soleil

‘ $917,329 RBD

n ;?663/7&503) ggl‘a.c;o de los Deportes, Madrid, l:}v'ZiM Roptus
$915,007 RBD
n Sﬁsg/s&%h gaa:\a% Sant Jordi, Barceiosa, Spain, l‘etﬁl)%? Roptus
$856,600
| H ?75:50/5“0/595/ E:;O\f;;:g,‘ S'egazess_azr; Palace, E:;‘ffn”n o Caesars Palace, Concerts West/AEG Live L
n §777,512
‘ $59.50/$49.50 gisc‘ég‘%"iﬁin‘:gg‘:e’- tas gﬁgfft) Varnell Enterprises
E $751,775
’ $59.75 ‘C:lefrgal Center, Coiumbia, " g(’fﬁ? Live Nation
E $727,828
G AL SN B0 e aton
$707,936 IL DIVO, WILLIAM JOSEPH

| m ggm%ﬁm?) E:;:gg:;E{\J:{::llir;"n;:éﬁgn"ev ;,;;9 Dainty Consolidated Entertainment I I | e Pre S ale

' E PP Bl BROOKS & DUNN, TRACE ADKINS, JASON ALDEAN
$7750/$5250  Gaylord Entertalnment Center, 9152 AEG Live et

\ E ITILISE JAMIE FOXX, FANTASIA R ep rle ‘ / e
$90.75/$39.50 8;%?|§1Arena. Oaklang, Cakf., ]7&264‘; Another Planet Entertainment

| 612,427 ‘ Labels, Developing Acts Still Keen On Concept

| Calif, Feb. 1-3 a three seliouts G R - . :
ez rae While some people think tlckgt about 8%-10%, but‘that num- - says. “If a radio ;tatlon puts {

H $95/$48.50 \Flz%chsovla Center, Philadelphia, 10,692 AEATeNE el Aa e gemert | Pl'esales may have reached (%r]t- ber can be higher. “There are  the link to a Musngday pre-
. — ical mass with superstarartists ~ promotersout therewhotruly  sale on their Web site, that’s
E §i775;,977 ARRY LNBIC AR = GUY’O COCIE (Billboard, Feb. 3), for devel-  see the value of increasing  justa wholeother person we're

‘ ; ox Theatre, Detrolt, fan. B-20  ij'ec sejouts SitbackiCancers ‘ opingacts, presalesremainan  those amounts,” Frey says.  reaching we might not have

\ a $570,544 ‘ indispensable marketingtool.  “Whywouldn’'tyouwanttosell  reached otherwise.’

| $6125 STUCiCeliemCherSSSn N 9io15 Live Nation 3 According to Harlan Frey,  as many tickets as you can vi- Frey says any kind of mar-

‘ E $547,991 VPoftouringand artistdevel-  rallyand gainknowledgeasto  keting and promotion for a
$58.75/525 Times Unlon Center, Albany, N, 10,763 eINETon opment for Roadrunner Rec-  who these fans are by getting  developing band is a good
E—— ()}rde(ilt s far too1 earlylto slafm chedl‘r e-mail };iddrt;sseﬁ ar:’(,i thl,ng dThe‘ botto}in }me is
/84550 Boprawalk Hall, Atantic Ci, 5,980 ST t?e i or,q presales, atleast for  finding outw erlet ey live: we're advertising t e act, m'

his label’s acts. Bandsalso build theirdata-  acool way, that there is a tour

E $532,115 ‘We use presales religiously ~ bases through presales, as  that's goingon sale,” he says.

ke o Cality Rap e Universal 6,009 R, GIred el TS (Centaal forour headlineactsasagreat  does the label. “Why not con-  “It’s hard enough as it is to

$528,161 marketing tool to help bridge  tinuously try to educate your-  get that information out into
$85/355 BeRtenSICenteCIEvReIy 8292 Emery Entertainment, in-house ‘ the connection between our  self on who your fans are?”  the marketplace.”

‘ 515840 bands and their fans,” Freysays. ~ Frey asks. ‘ Roadrunner has seen di.vi-
$275/$225 Eﬁ@?ﬁf)’g,’{' Center, Atlantic gi,l;;g%s Ie Railo “Presales superserve our bgnds’ m a Feb. 3 Billboard article,  dends for presales with Slip-

‘ ! most core fans. They basically ~ Artists Group International  knot, DragonForce, Killswitch

E $O5/$38 50 Continental Airlines Arena, East  9.457 A Livel Pt P s reward them forcomingtothe president Dennis Ar.fa said Engage, Stone Sourand eyen

Rutherford, N.J., Feb. 1 10,521 party early with alesserexpense  presales have muddied the  Nickelback, thelastof which

$506,071 and an opportunitytobe guar-  market. Arfa added that heis  being one of the top touring
$39.50/$29.50 Neal 5. Blaisdell Center, 13,348 Goldenvoice/AEG Live, Tom Moffatt ; » . . . . .

Honolulu, Feb. 3-4 13575 two shows  Productions anteed a ticket. discontinuing presales in  arena-level bands in the coun-

‘ $495,861 Typically, Roadrunner will  many cases for such artistsas  try last year.

R V<rizonWireless Rrena, Eki Live Nation link act to its affiliated presale  Billy Joel and Rod Stewart. “They absolutely are in the

‘ e, agent, be it artistarena.com, Frey doesn’t disagree with ~ mainstream, but that doesn’t

a $a175 Youkey Theatre, Lakeland, Fla, 1,676 BaESe e musictoday.com or another  Arfa’sopinions about presales  mean we shouldn't continue
e At 28 site. “We make sure thisinfor-  atthatlevel. “If youw'retalking  [taking] our developingartists

E ?«_ﬁ%}f‘sﬁgo mation is posted on ourbands'  about Rod Stewart or Billy  practices to another level,”
Feb. 10 i3 Entertainment MySpace page, wesendoutthe  Joel, sure, that kind of main-  Freysays of Nickelback. “Slip-

H $455,380 SRR link on our Roadrunnere-mail  stream ticket buyer could be  knot, we're constantly devel- z

\ (R I Oun" i Donuts Center 901K Live Nation blast that goes out to 350,000  confused [by too many pre- oping them and they'rein 2
$455,233 people, and we also put it in  sales],” Frey says. cut-down arenas. We don't

E $95/$48.50 “?'s..sg\éé%liseum, Uniandale, 372345‘1 AEG Live, Frontline Management our press releases. We're in- But from astandpointofde- want to stop at averaging g
$436.742 forming those who we know  veloping acts, Frey believes  10,000-14,500 people. We <

E (8561581 Australan) " gracp o P tertainment Centre, | 7,298 ; to be core fans,” Frey says. presales have “absolutelynot”  want them to sell out sheds &
e Bnsbane, Australia. Feb.8 7561 RES SRR Se Promoter, venue and Tick-  outlived their usefulness.  and large arenas.” oo %

H $414,284 etmaster contracts tendtokeep  “This is a marketing tool to var- ]
R, A gsomgyena, Glendaly — 1iSa QRECILEE the average allotment of tick-  ious factions of people in dif- bIZ Eﬁg f.,‘,‘,/afy';’i;‘f;';i g %

E $411,760 ets available for presales at  ferentareasofthe country,”he billboard.biz/touring. E
$85/$49.50 ‘S:gg.kgne Arena, Spokane, Wash., g,ggg Emery Entertainment

22 | BILLBOARD |

www americanBadiohistorvy com

FEBRUARY 24, 2007


www.americanradiohistory.com

W

h-’v
‘ MICHAEL PAOLETTA mpaoletta@billboard.com

MikaMakes HisMark

Branding Developing Organically For Rising U.K. Star

It’s not every day that the powers that be at
MTV universally embrace and take a chance
on an unproven, unknown talent. But that’s
what happened last October when the net-
work’s senior VP of music and talent Amy
Doyle and her New York team were introduced
to the music of Mika. “Reaction to his music
was over the top,” says Peter Baron, VP of label
relations, music and talent at MTV. “So from
there, along-term plan was created.”

Fast forward several months and Mika has a
No. 1single (“Grace Kelly”) and album (“Life in
Cartoon Motion”) in the United Kingdom. In-
deed, the Lebanese-born, U.K.-raised new-
comer Mika is fast becoming a household name
overseas. Whether the artist repeats the
process in the United States remains to be
seen, but he appears to be off to a healthy start.

Here, fans are initially learning about Mika

and his music via his multiple brand partners. In
addition to MTV, Motorola, Paul Smith, the Sun-
dance Channel and others have united with
Mika, with deals signed before there was any
guarantee of Mika's commercial success. At the
same time, the artist has been steadiily build-
ing a fanbase on his MySpace page for months.

“It’s about building a community organi-
cally,” Mika says. This is why, he adds, “you must
go into collaborations with corporations for
the right reason—and never because of money.”

Sure, the money can help with recording
budgets, Mika acknowiedges, but more impor-
tant are the creative possibilities and exposure
opportunities that corporate partners offer.

His debut single, “Grace Kelly,” has sold
43,000 digital downloads in the United States,
according to Nielsen SoundScan. Another Mika
track, “Love Today,” has scanned 14,500 down-
loads. Both songs appear on the artist’s first
album, “Life in Cartoon Motion,” due March 27
from Casablanca/Universal Republic.

On Feb. 5, the day of the album’s U.K. release,
Mika was the focus of a T-Mobile-hosted street
party, held ina circus tent in London’s chic May-
fair neighborhood. “There were trapeze artists,

FEBRUARY 24, 2007 |

circus performers, cotton candy stands and my
cartoon characters came to life,” Mika says of
the event. “T-Mobile gave us complete creative
freedom and control. There was no compro-
mising on my part, which isimportant to me.”

It’s also important for Mika’s management
team, Fuerte Group co-founders Jerry Blair
and Rich Isaacson. London-based lain Watt
of Machine Management helps oversee the
artist’s career in the United Kingdom and
throughout Europe. “We look for multiple im-
pressions,” Blair says. “We are focusing on an
artist—not particular songs.” This explains why
consumers are hearing “Grace Kelly,” “Love
Today” and fellow album track “Relax” in var-
ious campaigns around the globe.

“Love Today” is the centerpiece of numer-
ous MTV platforms—thanks to Doyle, who has
championed Mika at the network.

The underlying thought for Doyle was to
identify and break a new artist around MTV’s
latest Monday-night programming block that
launched Jan. 15. MTV’s first Mika initiatives
debuted Dec. 15.“Love Today” became “the
soundtrack” for the network’s Monday-night
lineup campaign. MTV aired around 30 pieces
of Mika-related creatives—from 30-second
spots to 10-second graphics on the channel.
On the night of Jan. 15, all four credit
squeezes were devoted to Mika, culminat-
ing in the 11 p.m. music video premiere of
“Grace Kelly.” Throughout, Mika received
support from mtv.com and mtvU, where he’s
now in heavy rotation.

“Love Today” is also featured in the Mo-
torola (RED) campaign, airing in all cinemas
showing G-, PG- and PG-13-rated films. The
Brett Ratner-lensed spot stars “Saturday
Night Live” alumnus Chris Kattan and super-
model Alena.

In Sweden, 3 Mobile used “Grace Kelly” in
acampaign, while “Relax” was used in France
to promote the Canal Plus TV show “Le Grand
Journal.” One week after Mika’s appearance
on the show, “Refax” was the No. 1song at
iTunesin France.

And while Mika’s music does not play aroie
in Paul Smith’s worldwide spring ad campaign,
his image is front and center. “Paul Smith is a
British brand that is globally recognized,” Watt
says. “This global association helps us market
Mika in all territories. And since the campaign
is breaking at the same time as the album’s re-
lease, it becomes a win-win for both sides.”

The activity surrounding Mika—here and
abroad—is making for a compelling story at
American radio. Approximately 60 stations,
encompassing top 40, modern rock and adult
top 40 are playing “Grace Kelly.” Universal Re-
public senior VP of promotion and artist de-
velopment Joel Klaiman credits the song’s
multiformat acceptance to Mika’s “credible
music and significant brand partners.” oo

biz

For 24/7 branding news and
analysis, see billboard.biz/branding.
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CRINGTONES AU

PolyphonicFlee

Companies That Started The Ringtone Business Branch Qut Or Cave In

As lucrative as the global mo-
bile music business is today—
projected to be worth $9 billion
by the end of the year—times
are tough for the companies
that started it all.

Early ringtone aggregators
like 9Squared, Dwango, Faith
West (now Moderati), YourMo-
bile (now InfoSpace), Zingy
and others have spent the last
18 months scrambling for new
ways to survive in a mobile
music market that has changed
dramatically since their heyday
at the turn of the millennium.

Through the creative lever-
aging of their technology assets
and music industry contacts,
these companies are develop-
ing new mobile services and
applications in an attempt to
remain relevant.

The mobile entertainment
and music industries are at
present inexorably linked.
Ringtones and other mobile
music revenue contribute
roughly half of the total digital
revenue collected by record la-
bels today. At the same time,
music-related applications
make up nearly 70% of all mo-
bile content sales—essentially
carrying the nascent mobile en-
tertainment industry.

Clips from a song’s master
recording have replaced the
tinny, synthesizer-based poly-
phonic ringtones that served as
the genesis of today’s ringtone
market. As of the end of 2006,
polyphonic ringtones make up
less than 15% of today’s ring-
tone sales, with master ring-
tones being the dominant and
preferred format.

“The polyphonic business,
which used to be thriving, is
pretty much dead,” says Scott
Jensen, VP of global business
development at Zingy. “It’s
now master ringtones and full-
song downloads.’

This change in formatwasa
disaster for ringtone compa-
nies. In the polyphonic age,
they licensed the music and cre-
ated the ringtones, and sold
them on wireless operators’
networks and phones in return
for a cut of the sale.

But with master ringtones,
carriers wanted itall. Operators
began striking licensing deals
and revenue splits directly with
record labels, and sold the new
ringtones on their own.

“Everybody just got blind-
sided,” says Bryan Biniak, for-
mer COO of YourMobile. “We
just got pushed to the side.”

Some, like Dwango, went
out of business. Others rein-
vented themselves as technol-
ogy and service providers.
Zingy, for instance, merged in
2005 with Vindigo, which of-
fers mobile informarion serv-
ices like MapQuest and The
New York Times. Personaliza-
tion services like ringtones,
video and wallpaper images.
now make up less than 50% of
the company’s revenue. The
company has since added mo-
bile games, mobile advertising
and information applications.

Meanwhile, Ztango was
bought by WiderThan, which
RealNetworks in turn acquired
last year, and now
primarily acts as a
technology provider

SUPER SLIM
STREAMER

carrier partners.

Sony-Ericsson has unveiled yet another model to
its Walkman line of music phones—the
W880. Silly name aside, the W880 sports
a super slim profile at 9.4 mm, making it
the thinnest Sony-Ericsson phone ever
made. It ships with a 1 GB removable memory chip good
for up to 900 songs as well as a 2 megapixel camera.
And with an integrated Bluetooth transceiver, users
can stream songs to compatible headphones, car
stereos or home entertainment systems. It also has a
“flight mode” feature that lets users turn off the wire-
less antenna on airplanes—although good luck trying
to explain that one to the flight attendant.

It’s available in Stell Sliver or Flame Black (flame
black?). Pricing will be determined by Sony-Ericsson

—Antony Bruno

-
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Text Snoops5 to 94000 to receive
3 text messages a week from

.SNOOP DOGG

Fans who sign up for
9Squared’s ‘The In Crowd’
program are sent text
messages from celebrities
like SNOOP DOGG.

Premiuim rates apply. T&C's available online at: www.ThelnCrowd.tv

for such carrier applications as
ringback tones. Still others took
a direct-to-consumer route,
opening online mobile content
stores where consumers could
buy ringtones and other types of
content. The mostsuccessful of
these are establishing new
music-relaled services in part-
nership with labels and acts.

9Squared, for instance, mar-
kets services under the brand
the Mob after being acquired by
European mobile media firm
MonsterMob. In January it un-
veiled a new fan club program
called “The In Crowd” in which
celebrities send text messages
and promotional messages to
fans who sign up for the serv-
ice. The program debuted with
rapper Snoop Dogg.

Other companies pursu-
ing direct-to-consumer
strategies include Jamster,
Dirty Hippo and even Info-
Space, which resurrected
the Moviso brand it bought
from Vivendi Universal as
an online content portal.
A common theme is
the desire to sign
members to a
monthly subscrip-
tion plan rather than selling
content a la carte. Selling ring-
tones is a low-margin business
requiring high volume, and as
the vast majority of mobile
music is still purchased
through wireless operators di-
rectly, the only way to compete
is through a subscription plan.

That in turn requires mas-
sive marketing and advertising
spending, resulting in high cus-

tomer acquisition costs, which
some former aggregators are
happy to make.

“If we wanted to be a big
business with a long-term fu-
ture that we controiled and
owned, it was going to be about
investing in marketing and
building brands and owning
subscriber bases,” 9Squared
CEO Brian Casazza says.

Asaresult, expect to see mul-
tiple mobile social networks
going live in the coming
months. The idea is to estab-
lish an online and mobile com-
munity where members can
acquire and share such content
as ringtones. 9Squared is work-
ing with record labels to distrib-
ute promotional ringtones such
as one for “Cupid’s Chokehold”
by the band Gym Class Heroes.

Other pending music-related
innovations include voicemail
greetings recorded by famous
artists and celebrities that fans
can assign as their outgoing
voicemail message, video greet-
ings and custom mobile fan
club offerings.

While few of these innova-
tions are likely to reach ring-
tones’ level of popularity, record
labels are interested in experi-
menting with new mobile serv-
ices—particularly with ringtone
growth expected to level off this
year. What better place to find
the next mobile music fad than
from the companies that made
ringtones the unexpected hit
they turned out to be? oee

. For24/7 digital news

z and analysis, see
billboard.biz/digital.
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BITS &BRIEFS

OFF THE WAL-MART
Wal-Mart has expanded its
digital music download
store with the beta launch
of a video download serv-
More than 3,000
movies and TV shows are
available from the service,
which Wal-Mart says has
the support of all the major
movie studios. New re-
leases will be available for
video downioad on the day
of DVD release, with prices
ranging from $13 to $20.
Catalog titles will go for
$7.50 and TV shows $1.96.

Wal-Mart says it plans
to offer physical/digital
bundles as well, where
customers who buy the
physical DVD can pur-
chase the digital copy at
areduced price. HE Video
Merchant Services is the
technology provider be-
hind the deal.

ice.

STOP, LOOK AND
DON’T LISTEN

New York State Sen. Carl
Kruger is proposing a law
that would fine pedestrians
$100 for crossing the street
while listening to MP3 de-
vices, playing handheld
games, typing on BlackBer-
rys or chatting on cell
phones. Citing a “public

safety crisis” that has re-
sulted in at least three
deaths in his district since
September, the congress-
man calls distracted walk-
ing a “nationwide prob-
lem.” He was expected to
introduce his draft legisla-
tion on Feb. 14.

PATENT PROGRAM
PENDING

In an effort to bridge the
longstanding gap between
Open Mobile Alliance-
based digital rights man-
agement standards and the
licensing fees associated
with them, Intertrust un-
veiled a new patent licens-
ing program that lowers the
cost to between 2 and 12
cents per year per sub-
scriber. The OMA stan-
dards-setting body in 2005
agreed on a common DRM
standard for mobile con-
tent, but it has yettobeim-
plemented because com-
panies holding patents on
the technology set rates
the wireless industry
deemed too high—as much
as $1 per subscriber per
year. No indication yet as to
whether wireless operators
and device manufacturers
will buy into the new licens-
ing program.

YAHOO! MUSIC2

19 UNK

Hurt 3CA
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20 CHRISTINA AGUILERA
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Gwen Stefani’s ‘
“The Sweet + BEYONCE
Escape" was Irreplaceable CILUMBIA 2,434,516
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Miarly 15 yaars ago, a major motion picture company tapped publishing veteran and lawyer
Irwin Robinsan to helm its music publishing division. Paramount Pictures executives gave the

Irwin
Robinson

Famots Music chairman/CEO and

National Music Publishers’ Assn.
chairman speaks out on
publishing industry issues.

new chairman/CEO of Famous Music a mandate: Grow the company.

At the time, Famous controlled fewer than 100,000 copyrights, primarily from film and TV
shows, and had only signed a few acts like Living Colour and Martika. Today, Famous is one
of the leading U.S. independent publishers, controliing more than 125,000 copyrights. Its ros-
ter includes artist/songwriters like Eminem, Busta Rhymes, Shakira and Daniel Powter—as

well as such producer/songwriters as Linda Perry and Akon.

Earlier this month, parent company Viacom put Famous on the auction block. Whether
Robinson ends up owning, running or leaving Famous remains to be seen. But his iconic sta-

tus in the music publishing industry is set.

Robinson has weathered mergers and acquisitions for more than four decades. He joined
Screen Gems-Columbia Music in 1964, remaining VP/GM after EMI purchased the company.
In 1977, he became president of Chappell/Intersong until 1987, when Chappell and Warner
Bros. Music merged. Robinson then became president/CEO of EMI Music Publishing World-

wide until joining Famous in 1992.

As chairman of the National Music Publishers’ Assn. (NMPA), Robinson is front and cen-
ter during one of the most critical times in publishing history as legislation, rate-setting pro-
ceedings, digital opportunities and piracy play major roles in the future of publishing.

What was the first thing you did
at Famous to grow the company?
We took the company from a mo-
tion picture and TV base into the
mainstream of contemporary
music. In 1994, Viacom bought
Paramount and decided to sell
Famous. For 18 months, we did-
n’t sign very many songwriters
until Viacom was convinced to
keep the company. Then we tock
a more aggressive approach,
looking at songwriters, signing
sparingly when the deal was
right. We can’t be in bidding wars
with the big companies, but we’re
always able to get a budget that
is necessary to sign songwriters,
artists and producers.

How is Famous responding to
the CD sales decline?

We are beefing up our efforts in all
of the other license areas, with
synch for film, TV and commer-
cials. We have broadened our busi-
ness, bought a production music
library, Extreme Music Production,
which owns copyrights and master
rights, but which has a much higher

profit margin than a traditional pub-
lishing business.

Labels and digital services say
publishers are being unrealistic,
even greedy, to want higher me-
chanical and digital royaity rates
for compulsory licenses when
music sales are dropping and
digital distribution is at a nas-
cent stage. Why should there be
higher rates?

The rates for music have always
been based on the value of the
music, not whether or not someone
is making a profit. With respect to
the mechanical, we haven’t had a
huge rate rise in a century. It took
three years short of a century to get
from 2 cents to 9 cents. Music is the
raw material for the product they’re
trying to sell. If we had a [consumer
price index] increase, we’'d be at 40
cents. We're only at 25% of that.

Does the compulsory license
process need reform?

Yes, it does. For a compulsory li-
cense, [the record or digital media
company must| go to the Copy-

right Office, pay a fee and get a li-
cense. Then it has to report once
a month with certified statements
and pay money. Nobody wanted to
do that, which is why the Harry
Fox Agency license was created—
a “workaround” of the compulsory
license. Since no one uses the
[statutory procedure] too much, it
should be reformed.

Publishers are sometimes seen
as roadblocks to an artist’s suc-
cess, wanting license fees at
rates that make it too expensive
to offer promotional recordings.
What is your position on offer-
ing gratis deals to help promote
a new artist?

Famous has done that on any num-
ber of occasions. Where we find a
difficulty in doing it is where there
isn’t a rate set for the kind of use
that’s going to be made, for exam-
ple, video streaming. To give a low
or gratis rate license even though
that may help the artist is difficult
because if you want to go intoarate
setting [proceeding], it is evidence
that may be used against you. Even

with Shakira, we've gotten a small
fee to protect the fact that it’s a li-
cense, and there’s language in the
contract that it won’t be used as ev-
idence against us.

How would you describe the re-
lationship between publishers
and labels?

For the most part, it is cordial be-
cause the people we interact with at
the labels are people who are inter-
ested in the talent—mostly A&R
people. They aren’t the ones taking
the position that we want too much
money. We encourage the careers
of our artists, and we say we will
help you with promotion.

How about the relationship be-
tween publishers and digital
media companies?

Companies like MTV interact with
publishers all the time, mostly in
the area of synch [licensing for
video]. But there isn’t any real inter-
action between publishers and dig-
ital media companies; there's no
direct connection since record com-
panies are “passing through” our li-

censes. They don’t need to talk to
us, and we can’t audit them because
there’s no privity of contract [i.e.,
publishers aren't parties to the con-
tracts]. Pass-through is one of the
rights we’re trying to get rid of
through legislation; we want to work
with them [directly].

What are the NMPA’s litigation
priorities for 2007?

Certainly pay attention to the [peer-
to-peer] services, satellite radio, so-
cial networking sites that profit
without getting permission [to use
the compositions]. At the moment,
we're trying to negotiate with satel-
lite radio companies.

Are there litigation priorities for
Famous this year?

We hate litigation. When we are
asked by the NMPA to be a part of
a class or a principal plaintiff, we
will do so. In the last couple years,
Famous made settlements with a
lot of karaoke companies and have
collected a couple million dollars
from two or three companies.

How much time do you dedicate
to your role as NMPA chairman,
and why?

A lot. Out of a work week. 20% of
my time. | love songwriters and
what they do. [ spend the time at the
NMPA because, for writers and
publishers, it's worth the time to
fight for them in Congress and to
bring litigation to try to get as much
money as we can from users who
are not paying.

The [rate-setting proceeding at
the Copyright Royalty Board this
year] is one of the more significant
events that | will go through in my
50 years for both publishers and
songwriters. But we have our armor
and we're loaded with great eco-
nomic data. .

I spend the time at the NMPA because,
forwriters and publishers, it’'s worth the
time to fightfor them in Congress.
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ChicksFl

ﬁ BY GAIL MITCHELL

LOS ANGELES—In the aftermath of the Dixie Chicks’
BEE=five-Grammy Award sweep, the group’'s tenuous re-
lationship with country radio stepped back into the spotlight.

The consensus from an informal poll of major- and medium-
market country programmers holds that the trio’s winning
album “Taking the Long Way” and single “Not Ready to Make
Nice” were strong recordings that deserved recognition. In ad-
dition to record, song and album of the year, the Dixie Chicks
picked up statuettes for best country performance by a duo or
group as well as best country album.

Beyond that, however, the sentiment turns prickly.

‘Since the Grammy Awards, this station has received only
about 15 total Dixie Chicks e-mails, mostly inquisitive,” WKLB
Boston PD Mike Brophey says. “We were seeing 50% negatives
on their music when 20% negatives are enough for us not to
play any song. The Chicks’ music is great and their marketing
is top-notch. But we wish they liked country radio and country
fans more than we’ve seen written in the trades.

Dixie Chicks lead singer Natalie Maines acknowledged the dis-
connect when the group accepted the best country album award,
noting, “A lot of people just turned their TVs off right now.

The chasm stems from Maines’ comments against President
Bush at a 2003 concert in England. The ensuing backlash in-
cluded radio bans, CD burnings, death threats and a career
slump, all documented in the 2006 documentary “Shut Up and
Sing.” Preceding that were “Taking the Long Way” and “Not
Ready to Make Nice,” which were shunned by country radio.

Part of the blame, several PDs contend, can be attributed to
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the Chicks because they have distanced themselves from the
country format.

PD Gregg Swedberg, whose KEEY Minneapolis supported
the album, says the trio’s awards were deserved. He calls “Long
Way” a “great country record whether that’s what they want to
call it or not. We supported the Chicks every step of the way on
this, so it’s not like we didn’t take a shot.

“Having said that, I just don’t see what the pointisin asking
[whether the wins will change the way country looks at the
Chicks]. The Chicks have repeatedly stated they do not want to
be played by country radio. Even stations that have supported
the band have been snubbed by them in order to further their
marketing strategy that nobody supports them.”

Asked about the Grammys’ relevance in the country sector
in the wake of the Chicks’ wins, comments became more pointed.
“Only with the Gramimys can an artist see a 70% decline in CD
sales, cancelled concerts and yet still clean up,” says Steve Pleshe,
PD of KSKS Fresno, Calif. “It was as political as Sony BMG win-
ning all the [Country Music Assn. awards]. The thing missing
initallis that the Chicks’ album is pretty phenomenal. But that
still doesn’t excuse them from ignoring the stations that stood
behind them.”

Citing past country Grammy winners as Lyle Lovett and Al
lison Krauss, PD Coyote Calhoun of WAMZ Louisville, Ky.,
says, “C’'mon, this is the least important of allawards shows as
far as country is concerned. By some of the shocking winners
in the past, this clearly shows a whole lot of the people voting
in the Grammys know nothing about country.”

Addressing a similar query backstage after the awards tele-
cast, Recording Academy president Neil Portnow said the orga-
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DIXIE CHICKS member Natalie Maines
acknowledged that some Grammy
voters may have been attracted to the
political back story surrounding the
alkum “Taking the Long Way,” which
addressed the fallout from her 2003
comments about President George
W. Bush, “It’s hard to put into words,
bu: I'm definitely aware we were up
against a lot of great music,” she said
backstage. “I love our record and think
it’sthe best one we made. | definitely
thiak people had inspiration and mo-
tivation behind voting us to win five
of Five. It’s unbelievable, and | think
pedple were using their voices.”

nizaton’s 11,000 voting members “are very savvy and open-
mind=d, with a broad aporoack to what's happening musically
inany given year. The Dixzie Chicks’ music and commentary res-
onate 1 with our membe-ship as it did with the entire nation.”

The Dixie Chicks’ five-for-five victory almost overshadowec
impressive wins by R&B singer Mary |. Blige and rock group
Red Fot Chili Peppers. ~he leading rominee with eight nods
Blige ~vas shut out of the record and song of the year categories
But st.e took home three key awards, including best R&B alburr.
and b=st R&B song.

“I'm just so happy my peers nominated me eight times anc
winning three of those is icing on the cake,” said Blige, whose
caree- Grammy total now numbers six.

The Red Hot Chili Peopers claimed four awards, including
best rock song and rock performance by a duo or group with
vocal for “Dani California.”

Enjoying its first wins since alone Grammy 14 years ago, the
group acknowledged backstage they weren’t upset over losing
album of the year, for which its “Stadium Arcadium” was nom-
inated. A teasing Chad Smith, who also played drums on the
Chicks’ album, said, “I was hoping they wouldn’t win album
of the year because these guys might be mad at me.’

While many predicted the critically acclaimed Gnarls Barkley
would win record of the year for “Crazy,” the duo of Danger
Mouse and Cee-Lo did nab two Grammys for best urban/alter-
native performance and best alternative music album for “St.
Elsewhere.” Other first-timers winning Grammys included best
new artist Carrie Underwood. The “American Idol” alum, who
bested Chris Brown, James Blunt, Imogen Heap and Corinne
Bailey Rae, also won best female country vocal performance.
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MARY J. BLIGE, who won three Grammys stemming from her
comeback album “The Breakthrough,” says her next album
will centinue to reflect the progression of her life. “I'm a
human being. People judge you and want to put you in a
category or box,” she says. “You can also hiave your owrt is-
sues and problems. At the end of the day, you just have to
put your back up straight because ycu’re 50 sick of slump-
ing. | believe the only way to be able to be seen and recog-
nized is to keep challenging myself to come up higher”

BLIGE: KEVIN MAZUR/WIREIMAGE.COM: AGUILERA: KEVIN MAZUR/WIRE(MAGE.COM. BENNETT GABRIEL BOUYS/AFP/GETTY IMAGES

LUDACRIS; GABRIEL BOUYS/AFP/GETTY IMAGES; TIMBERLAKE, TROUP AND T.I.: MICHAEL CAULFIELD/WIREIMAGE.COM
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Other key winners were Ludacris, John Legend, Chamillion-
aire featuring Krayzie Bone, Justin Timberlake. T.1., Tke Turner,
John Mayer, Tony Bennett and producer ofthe vear Rick Rubin.

This year’s awards were also marked by two ties. Best spe-
ken word album went to Jimmy Carter and the late Ossie Davis
and his widow Ruby Dee. Best Latin pop album was awarded
to singer/songwriters Arjona and Julieta Venegas.

Starting with show opener the Police, wheanncunced the
next day a reunion taur that kicks off May 28, Grammy per-

N
Best pop vocal performance winner CHRISTINA AGUILERA, sport-
ing a’30s-style hairdo and alacy black dress, said she spent weeks
preparing to sing the late James Brown's “It’s a Man’s Man’s Man’s
World” during an R&B tribute segment, which also included Chris
Brown, Smokey Robinson and Lionel Richie. “| was doing my re-
search big-time,” she said. “| was watching [Brown] DVDs and
watching his spins getting ready for tonight. | didn’t do his spins. |
was afraid I'd trip on my heels or something.” She says “Candyman”
will be released as the next single from her album “Back to Basics,”
and more are on the way. “I’ve got 23 songs to pick from on two
discs, so there’s lots of options.”

Discussing his onstage shoutout to Oprah Winfrey and Bill
O’Reilly (which garnered plenty of laughter in the print
room), LUDACRIS noted, “Hip-hop artists have something
to say, but | don’t think people listen to what we have to say.
They don’t understand where we come from and our real-
ity. When we make rap albums talking about our neigh-
borhoods—we’re not just trying to talk about bad things.

It’s what’s happening around us. That’s another reason
why | thanked Bill and Oprah. I’ve been faced with a lot of
adversity and that basically caused me to write in a certain
way for this album. In a way they [Bill and Oprah] con-
tributed to my writing process on this album. | think peo-
ple who criticize rap are very scared of the truth and real-
ity [and] what’s going on.”

formances paid homage to other musical icons like James
Brown and the Eagles in specially themed segments. Con-
temporary music was represented in turn by a slate ranging
from Gnarls Barkley, Blige and Brown to Shakira with Wyclef
Jean and Timberlake and T.1. The latter performance also fea-
tured Robyn Troup, the 18-year-old winner of the first My
Grammy Moment contest, a nod to the pervasive popularity
of “American Idol.”

Blige’'s backstage proclamation that the show “represented

Two-time winner TONY BENNETT admitted he loved being
recognized in the traditional pop vocal album category
“because it means music that will last forever. That’s my
premise for making music—that it won’t be datad. Songs
by Nat ‘King’ Cole, Ella Fitzgerald and other artists still
sound modern now and will 50 years from now.” As for fu-
ture plans, Bennett said he’s always on the lookout to come
up wit1 something different. Among the ideas he’s toying
with is to do an entire album with Stevie Wonder, “just
piano and voice.” Then there’s longtime collabarator k.d.
lang, whom he describes as “very honest and ane of the
best singers I’'ve ever heard.” His advice to the music in-
dustry: “Instead of telling the audience what to listen to,
find out what they’d like to hear. Give them what they want.”

But Will Country
Radio Embrace
Its One-Time
Favorite Girls?

that real music is back,” was reflected in the ratings. Accord-
ing to Nielsen Media Research, the Grammy Awards rebounded
18% over last year's ratings, reaching an estimated 20.1 mil-
lion people.

For complete coverage and backstage moments, visit
billboard.com. =

Additioncl reporting by R.J. Curtis of Radie & Records in
Los Angeles.

A‘Moment’ Like This

Unknown Stars In Grammy Segment
With Timberlake

As ateenager in Houston, Robyn Troup used to turn down
the lights in her bedroom, set up an audience of teddy
bears at the foot of her bed and belt out Whitney Hous-
ton songs. But at the 49th annual Grammy Awards, she
sang in front of millions on live TV, with none other than
Justin Timberlake at her side. It was all made possible by
the My Grammy Moment contest, from which Troup was
selected out of thousands of submissions on Yahoo Music.

“It was like a blur,” says Troup, 18, who was remarkably
calm onstage while performing Bill Withers’ “Ain’t No Sun-
shine” and Timberlake’s “My Love” featuring T.I. “They
called my name; | grabbed the mic and just decided, ‘Go,

Robyn! Don’t stand up here and freeze now.”’

ifornia, made it all the way to the fourth rourd of “American
Idol” auditions this year. But Troup says she is grateful she
was eliminated at that point, “because then | wouldn’t have
been able ta be part of all of this.”

production company but declined to go into detail about
what that might mean for her burgeoning career. (Timber-
lake’s rep did not return a call seeking comment.) The singer
has yet to sign on with a manager and admits she's having
a hard time with the sudden adulation.

Troup, who is enrolled at the University of Southern Cal-

As part of her victory, Troup won a deal with Timozarlake’s

“| can't believe paople actually want to work with me” she

says. “People are telling me, ‘You need to get your confi-
dence level up.’ It’s so weird for people to tell me, ‘Wow,
Robyn, you're gocd, and you have a future in this. Grow-
ing up, | rever really heard that when it came to performing.”

—Jonathan Cohen

www americanradiohietorv com
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Backstage At The Gr ammys

The Life Of The Party

Stars, execs hit the town for the
Grammy Awards
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(\ A \2 thousand men crowd into a
g | makeshift theater, wearing earth-

g colored jackets for warmth and
turbans, topis or headscarves as tradition.
They sit shoulder-to-shoulder on the stony
ground under a canvas tent, legs crossed as
if preparing to meditate. A streak of light
appears behind them. The Bollywood movie
has begun.

Months before a new film premieres, thou-
sands of audio cassettes covered with brightly
colored images of the movie’s stars will begin
appearing on carts and shelves in cities across
India, most retailing at 45 rupees ($1) or 100
rupees ($2.24) for the CD, a format that is fi-
nally gaining some ground on the subconti-
nent—although cassettes, all but dead as a
format everywhere else on earth, still account
for more than 60% of units sold.

That’s not the only unique aspect of the In-
dian music market. America’s No. 1 selling
album of 2006 may have been a soundtrack,
but in India movie soundiracks account for
nearly 70% of the music market. A hit produc-
tion will sell more than 1 million units, with
the same number of pirated copies making
their way to the black market, selling at noto-
rious piracy hubs like central Delhi’s under-
ground Palika bazaar, a maze of more than 100
small shops and kiosks where loud musicblares

The land where Bollywood
has long ruled and the cassette
is still king is opening up to
new technologies, new genres
and a trove of opportunity. In INDIA . ..

BUSIIIS\lESS
BLOOMING

2009000000000 00000000000000000000000000 0000000
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from every corner and illegal porn videos also
sell in big numbers.

Until now this has been many people’s im-
pression of India’s music biz—a poor nation
of more than 1.1 billion people with piracy
rates reaching 55% of available product. No
one knows for sure how much revenue the
music industry generates as the highly com-
petitive companies closely guard their fig-

ures. The IFPI lists the 2005 trade revenue
for recorded music sales (the latest figures
available) at $111.6 million, while some in-
dustry figures estimate an additional $20 mil-
lion in digital sales and $20 million in export
sales above and beyond that. Either way, itac-
counts for less than 1% of the worldwide
music market.

But now many music companies are see-
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ing opportunity. They see a middle class of
100 million people, perhaps, by some esti-
mates, as many as 300 million—equal to the
entire U.S. population. Despite the piracy,
Indians bought more than 67 million legit-
imate music cassettes in 2005, and nearly
104 million cassettes and CDs combined.
This puts India on par with such established
music markets as Germany (124 million) and
France (97 million) when it comes to gross
units purchased.

Mobile phones are becoming the consumer
device of choice—with subscriptions growing
at a faster pace than anywhere else 1n the
world—and music is part of the mabile mix.
FM radio, which until five years ago did not
exist in India, is expected to build demand for
more music. The government has eased re-
strictions on foreign investment, raising eq-
uity limits in telecoms to 74% and in radio to
20%. And the economy just keeps growing.

“India’s place in the global economy has be-
come far more substantial,” deputy U.S. trade
representative Karan Bhatia says. “India’s eco-
nomic growth [rates are] just a little less than
China’s at 8%-9% instead of 10%, is premised
on its rapidly growing domestic economy—
internally driven—unlike China’s growth,
which is premised largely on exports. It's
largely from the fast-growing middle class.

www.billboard.biz | 2%
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That's only going to continue to grow.”

Indeed, a recent report from investment
banker Goldman Sachs predicts India will
become the world’s second-largest econ-
omy—ahead of the United States—by 2050,
saying that the country’s growth acceleration
since its previous reportin 2003 represented
“a structural increase rather than simply a
cyclical upturn.”

A March 2006 joint report by PriceWater-
houseCoopers (PWC) and the Federation of
Indian Chambers of Commerce and Indus-
try (FICCI) estimates the entertainmentand
media industry will grow even faster than the
general economy at a compound annual
growth rate (CAGR) of 19% to reach 837.4
billion rupees ($19 billion) by 2010, from its
current level of 353 billion rupees ($8.2 bil-
lion), although the report estimates the music
business will reflect a CAGR of only 1%.

Foreign investment is pouring into all as-
pects of Indian commerce, and many enter-
tainment companies are expected to go public
in the coming year. Music firms are yet to at-
tract much attention from investors, but in-
dustry experts say this could change once the
film industry—with its close links to the
music business—Dbegins to raise money from
the markets.

With these positive attributes, a Western-
style copyright law and an optimistic attitude

that the government wants stronger copy-
rightenforcement, more telecommunication
and entertainment companies are setting up
shop in the Indian subcontinent.

THE BOLLYWOOD CONNECTION

India produces more movies than any other
country, about 800 annually. They are part
of the Indian psyche, says Mohan Mahapa-
tra, managing director of EM1 Music India
(Virgin Records).

“Itis a very poor country. Until about eight
years ago, there was only one television chan-
nel—a government channel,” Mahapatra
says. “So what is your escape from the harsh
realities of the Indian life? You immerse
yourself for two and a half hours in unreal-
ity—pure escapism.”

In the remote areas, villagers flock to trav-
eling cinemas, manned by a projectionist
who arrives by truck with a tent and movie
reels. In the cities, millions of men and
women—rarely together due to social cus-
toms—Iline up each day for separate show-
ings at the roughly 13,000 theaters. They
watch their favorite movie stars lip sync to
a half dozen musical performances, a staple
of the family-oriented films produced mostly
in Mumbai (formerly Bombay, with its film
industry dubbed Bollywood).

It may appear that India’s insatiable pas-

sion for movies is
the driving force for
record companies to
produce sound-
tracks, or that the
country’s deep cul-
tural musical history
prompts filmmakers
to produce musicals.
But there is a more
imperative business
reason for forging
the joint produc-
tions. Most record
companies buy all
audio and video
rights to the film
music for large
sums of money,
which helps fund
the film production.
The record and film production companies
then market their projects.

Industry insiders say outright purchase
prices peaked after Mumbai-based Univer-
sal Music’s reported buyout of the 2002
soundtrack “Devdas” for 120 million rupees
($2.72 million). Recent unconfirmed reports
suggest that leading indie label T-Series re-
cently bought rights for six forthcoming
films produced by acclaimed Bollywood film-

THE HARD CEI.I. Mobile Music To Dominate Indian BizBy End Of 2007

maker Subhash Ghai for a total price of 60
million rupees ($1.3 million).

With soundtracks dominating the physi-
cal sales landscape, this practice seems un-
likely to disappear anytime soon. But that
label/Bollywood landscape may be evolving.
Physical sales are in decline, and mobile
rights—a rapidly emerging revenue
stream—are often sold separately from
audio/video rights.

The future of the Indian music business is mobile.

According to data released by Singapore-based digital
music content provider Soundbuzz, 2007 will see digital
sales—largely driven by mobile music—outweigh physical
sales for the first time on the subcontinent. Below, Billboard
connects you with the business models and the players that
will make your mobile plans ring true.

FORMATS

There are no solid figures for actual download units sold due
to many factors, including the confidentiality of business in-
formation and lack of any reliable industry tracking mecha-
nisms. But Mumbai-based, mobile content provider Hungama
estimates that music represents about 65% of the availabie
content for mobile phones in India. Hungama says it sells about
500,000 ringtone downloads daily at retail prices from 7 ru-
pees (15 cents) to 20 rupees (45 cents). Nationwide, Hungama
managing director Neeraj Roy estimates about 1.3 million
downloads daily.

A study released in December estimates last year’s mo-
bile value-added service (VAS) industry at 28.5 billion ru-
pees ($646.7 million). The study, produced by the Internet
& Mobile Assn. of India (IAMAI) and eTechnology
Group@!MRB, shows that short message services (SMS)
make up 40% of the market. But entertainment-based VAS
applications are driving the market in value and volume, it
says. Ringtone downloads account for 35% of the market,
with games and data (e.g., wallpapers and fogos) at 7%. The
2007 VAS market is forecast to grow this year by 60% to
45.6 billion rupees ($1.03 billion), with ringtone revenue of
around 16 billion rupees ($363 million).

Telecoms keep the revenue for SMS but, according to the
study, revenue-sharing arrangements for content typically
provide 15% of revenue to copyright holders, 25% to aggre-
gators or developers, and 60% to the telecoms, the report
indicates. It notes that this splitis significantly different from
that in China, where telecoms keep only 20%-30%.
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Soundbuzz’s Sarronwala claims the shares for music
content break down rather differently. He says a label’s
share of retail price works out at about 25%-30% for
mobile music, as opposed to between 50% and 60%
for online, adding that mobile companies retain be-
tween 40% and 50%—“amongst the highest in the re-
gion”—for all mobile transactions.

“Top that with a hefty 15% tax by {the Telecom Regulatory
Authority of India] and content distributors [like Soundbuzz}
end up with about 5%-10% for mobile and 25%-30% for on-
line,” Sarronwala says.

HANDSETS

The cost of a mobile phone subscription is lower than fixed
line costs in many places, and wireless subscribers outnum-
ber wireline subscribers by more than 3:1-149.5 millionto 40.4
million as of December 2006, the TRAI reports. Of the wire-
less subscribers, 105 million use mobile phones, an 80% in-
crease from December 2005, the Cellular Operators Assn. of
India reports.

India now outpaces China as the fastest-growing mobile
market in the world. Experts predict 250 million mobile sub-
scribers in two to three years, almost as many subscribers as
there are in the United States today.

Mobile phones aiso appear to be the digital device of
choice for Indian consumers. Mehra notes that there are a
farge number of consumers who have mobile phones but
no music system, personal computer or other music device.

Bearing this out are consumer electronic sales figures pro-
vided by iSuppli Corp.’s Jagdish Rebello, director and prin-
cipal analyst for wireless communications, consumer elec~
tronics and India research for the California-based firm. In
2004, total demand for personal, portable and home stereos
roughly equalled the demand for mobile phone handsets in
india at nearly 21 million units each. By 2006, mobile phone
handset demand more than tripied the demand for stereo
equipment, reaching 75.8 million units compared with stereo
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demand at 23.5 miflion units.

As for PCs, Manoj Kohli, president of telecommunications
company Bharti Airtel, in November reported “mobile users
outnumber PC users in India by a factor of six.”

TELCOS

Three telecommunications companies control more than
three-quarters of the mobile-subscriber market. Privately
owned Bharti Airtel holds a 30% share with nearly 32 million
subscribers as of the end of December. Last May, the com-
pany offered lifetime cellular service (to receive calls) after
12 monthly payments of 99 rupees ($2.22).

That same month, Airtel announced that it had passed the
75 million mark in total music downloads from its service,
which includes ringtones, master ringtones and MP3s. The
first music offerings were ringtones by renowned Indiancom-
poser A.R. Rahman (see story, page 32), composed for Airtel
about four years ago. Airtel also has its Easy Music program,
where customers walk into an Airtel retail store (about 100,000
locations) and download ringtones or ringbacks from a se-
lection of more than 18,000 songs in 20 different languages.
Pricesrange from 10 rupees (22 cents) to 30 rupees (67 cents).

Earlier this year, Airtel also hooked up with Soundbuzz to
offer full music downloads. Prices range from 10 rupees for
alocalsong to 19.99 rupees (45 cents) for an international hit.

The second telecom is government-owned BSNL, which
has slightly more than 22% of the subscribers. It began of-
fering ringtones in 2005 from OnMobile, an India-based
mobile content provider. Prices vary depending on the type
of VAS used.

The third company, Hutchison Essar, has 22% of the mo-
bile market. it was the first to introduce full-song downloads
to mobile phones in India. Teaming with Hungama, movie
production company Filmkraft and record company T-Series,
the offering was initially compatible with some Nokia phones.
Prices start at 20 rupees (45 cents) per song.

—Susan Butler and Nyay Bhushan
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At left, a scene from Palika Bazar in Mumbai,
a popular destination for music both pirated
and legal. Right, women watching a film at
the Amar Touring Cinema'’s tent; audiencss
can number more than 1,000.

DIGITAL DAYS

For the first time, it seems that the hottest
growth prospects of India’s music business
could lie away from Bollywood and cassette
tapes. This year India is predicted to become
only the second country in the world, after
South Korea, where digital music will gener-
ate greater revenue than physical sales—and
most of it will be downloaded to mobile
phones (see story, page 30).

“Customers are consuming much more
music,” says Ajay Mehra, CEO of Planet M,
one of the country’s largest music retailers,
“but the format and delivery are completely
changing. There is a huge amount of digital
downloading to the handheld.”

The latest IFPI figures available (2005) do
not contain digital sales data. But Soundbuzz
estimates the total retail value of both phys-
ical and digital sales in India will grow from
14.5 billion rupees ($321 million) in 2005 to
41 billion rupees ($911 million) by 2009. Of
that, Soundbuzz says mobile music will con-
tribute 36 billion rupees ($800 million), an
eight-fold increase from estimated mobile
sales of 4.5 billion rupees ($99 million) in
2005. They expect ringtones to remain the
dominant format, but that ringback tones and
full-track audio and video downloads will also
gain in importance. Soundbuzz expects phys-
ical sales to halve during the same period.

With reportedly the lowest subscription
prices in the world, the top mobile carriers
are banking on entertainment as a value-
added service for additional revenue. The Bol-
lywood scene in particular is tailor-made for
a mobile market that’s all about add-ons.

According to Soundbuzz, Bollywood
soundtracks account for almost 80% of mo-
bile music sales, clocking about 3.6 billion
rupees ($81.8 million) in 2005, predicted to
touch 28 billion rupees ($636 million) in 2009.
Soundbuzz CEO Sudanshu Sarronwala says
that, should such projected figures become
areality, it would “more than offset the drop
in physical sales” for labels.

“With the manner in which films are pro-
moted, it is a very natural draw for consumers

to personalize their phones with their fa-
vorite music,” says Neeraj Roy, managing di-
rector of Mumbai-based mobile content
provider Hungama Mobile. The company
controls the digital rights to around 70% of
Bollywood content worldwide, with networks
across 17 countries.

Previously, Bollywood producers would
transfer both physical and digital rightsto
arecord label, but Sarronwala says it is now
“common to see big movies selling mobile
music rights separately for a six- to 12-
month window to a digital content aggre-
gator or distributor.”

The other 20% of mobile music sales is
split between other Indian genres and inter-
national repertoire. “It seems unlikely that
international repertoire will grow beyond its
current[7%] share of physical even in the dig-
ital space,” Sarronwala adds.

Online music is a far cry from the mobile
powerhouse. According to a Forrester Re-
search report last April, broadband penetra-
tion remains extremely low in India. Even
among the top three socioeconomic classes
in five major cities, it only reaches 3%. As of
December, the Telecom Regulatory Author-
ity of India reports 2.1 million broadband
connections, far less than its previous pro-
jection of 9 million by 2006.

While there are reportedly more than 300
online music sites in India, the recent IFPI Dig-
ital Music Report lists only three legitimate serv-
ices: Soundluzz, CrimsonBay and India Times.

Soundbuzz lists 14 countries that it covers,
promoting itself as offering more than 400,000
tracks from the four major labels and indie
companies from the United States, Europe,
Australia and Asia. The company claims that
consumers purchased more than 420 million
tracks in 2005, although India-specific figures
are not available. Soundbuzz also powers the
popular India Times site, owned by India’s
largest media group, Times Group, which also
owns the Times of India newspaper, music re-
tailer Planet M and Times Music publishing.

California-based CrimsonBay offers online
services in India with 45,000 tracks from more

than 1,500 artists. Much of its content is from
India’s oldest record label, Saregama India.
The company declined to provide information
about the number of users or downloads.

“Mobile telephony has fitted into consumer
lifestyles far better in Asia than, say, in the
U.S.,” says Soundbuzz CEO Sudanshu Sar-
ronwala, who nevertheless predicts that India’s
broadband base will touch 30 million by 2009.

Soundbuzz estimates that Indian orline
music sales stood at 1.35 million rupees
($29,540) in 2005 and predicts growth to 10
million rupees ($227,000) by 2009.

Even Planet M, which has 120 brick-and-
mortar stores, is dipping its toe into the mo-
bile market, with an initial six in-store kiosks
where customers can download ringtones and
full music tracks direct to their mobile phenes.
It is experimenting with pricing at less than
10 rupees (22 cents) per ringtone and around
12 rupees (25 cents) per download.

The move reflects the impact piracy has
had on the retail market. Piracy rates have
grown in India from 30% of all recordings in
1998 t0 55% in 2005, the International Intel-
lectual Property Alliance reports. According
to the Indian Music Industry (IMI), an I[FPI-
affiliated labels’ trade group, physical unit
sales peaked in 2001 at $175.2 million in trade
revenue ($245.3 million retail) for 200 mil-
lion units (190 million cassettes and 10 mil-
lion CDs). Since then, sales have
plummeted—Dby 36% in trade revenue and
48% in units sold. In 2005 (the latest figures
available), the industry could sell only 143.6
million units (36.3 million CDs, 67.3 million
cassettes and other formats).

Shridhar Subramaniam, managing direc-
tor of Sony BMG India and IMI chairman,
agrees that at the rate revenue is growing for
digital music it will soon pass physical sales
He estimates that digital sales—not included
in IMI/IFPI figures—account for $20 mil-
lion and will reach $100 million in two years.

DEVELOPING NEW MUSIC

To feed the digital distribution channel, FM
radio may offer a promotional incentive.
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THE COMP LIST

Top-selling comps have steadily provided
exposure for international artists in india.
This year’s top crop includes an album of
remixes (“Crazy Frog—Crazy Hits
Remixed,” released by Universal and soid
35,000 units) and another, of megastars
(“You’re My #1,” also on Universal, clocking
in at 25,000 sold) ranging from Shania
Twain to Boyz ii Men.

Further proving that the “Now"” concept
knows no boundaries, the top seller of the
year in India, track listing below, was yet
another Universal release, “The Best of
2005,” which sold some 40,000 copies.

“THE BEST OF 2005”
(UNIVERSAL)

MARIAH CAREY “It’s Like That”
BACKSTREET BOYS “Incomplete”
THE BLACK EYED PEAS “Don’t Phunk
With My Heart”

WILL SMITH “Switch”

U2 “Sometimes You Can’t Make It on
Your Own”

JENNIFER LOPEZ “Get Right”
GWEN STEFANI “Hollaback Girl”
DESTINY’S CHILD “Girl”

EMINEM “Mockingbird”

THE KILLERS “Mr. Brightside”
AKON “Lonely”

NELLY FEATURING TIM McGRAW
“Over & Over”

OASIS “Lyla”

MAROONS “Sunday Morning”
NATALIE IMBRUGLIA “Shiver”

IL DIVO “Unbreak My Heart
(Regresa a Mi)”

KELLY CLARKSON “Breakaway”
JAMIROQUAI “Feels Just Like It Should”
GOOD CHARLOTTE “We Believe”

(SOURCE: Sales figures from record labels for 2006)

“There is a lot of money being pumped into
the Indian economy,” Subramaniam says.
“There is a huge branding opportunity here.”

Until five years ago, the government-owned
All Radio India—whose playlists are almost
exclusively domestic repertoire—was the dom-
inant broadcaster. The government then began
offering private licenses for more than 300 FM
frequencies in about 90 towns and cities. Some
of the new stations have recently begun exper-
imenting with more international repertoire,
although Indian artists still dominate airtime.

In 2005, the government opened up the
sector to foreign investment. [t is expected
to consider raising the foreign investment
cap from 20% to 49% this year.

In January, Virgin Radio launched Fever
FM in three cities under a consulting part-
nershipwith India-based HT Music & Enter-
tainment, although details of Virgin’s
participation and investmentare not known.
Mumbai-based media group Mid-Day Multi-
media has a joint venture with BBC World-
wide to run the“Radio One” group of stations.
Again, financial details are not known, al-
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MEETINDIA’S BIGGEST POP STARS

A.R.RAHMAN

Based: CHENNAI

One of India’s most successful film composers and an in-
dividual artist in his own right, Rahman has redefined the
soundtrack genre, most notably with the hit 1998 film “Dil
Se” (Tips), which was one of the inspirations behind hit
musical “Bombay Dreams.” Rahman’s acclaimed 1997 solo
debut “Vande Mataram” (Sony BMG) showcased his vocal
talents as well. The label claims “Mataram” clocked more
than 500,000 units while Rahman’s soundtracks have been

Based: MUMBAI

In his decade-plus career, Nigam has lent his voice to
various hit Bollywood soundtracks while also deliver-
ing pop albums. A keen promoter of new talent, Nigam
has also hosted various TV talent shows while being a
judge on “Indian Idol.” Recent hits include the sound-
track to 2004’s “Main Hoon Na” (Venus Records) while
the video for the title track of his 2005 album “Chanda
Ki Doli” (T-Series) was on heavy rotation on the sub-
continent’s music channels.

Based: MUMBAI

One of Bollywood’s most respected divas, Bhosle’s half
century-plus career has included some of the genre’s great-
est offerings, including collaborations with her legendary
composer husband, the late Rahu! Dev Burman. Her inter-
national projects include the 2005 Grammy Award-
nominated collaboration with the Kronos Quartet, “You’ve
Stolen My Heart” (Nonesuch). —Nyay Bhushan

known to regularly cross the million mark.

though the BBC is involved with the produc-
tion of non-news programming.

Rupert Murdoch’s Star Group also report-
edly reached an agreement in-principle with
the India Value Fund to acquire a 20% stake
in Music Broadcast, the proinoter of the
“Radio City” stations.

Press reports in India indicate that few
other foreign companies have actually in-
vested to date. But U.S., Canadian and U.K.
broadcasters are reportedly kicking tires,
while entertainment companies could also
weigh in. Mumbai-based film production
company Adlabs recently ventured into radio
via its affiliate Adlabs Radio and runs the “Big

FM” group of stations.

Foreign investment in radio is “the key fac-
tor that will drive growth in this sector,” the
PWC/FICCI report notes, estimating the sec-
tor will be worth 12 billion rupees ($272 mil-
lion) by 2010. “This deluge of radio stations
will result in rising need for content and pro-
fessionals,” it adds.

However, the Indian music industry does
not necessarily agree with this assessment,
EMI’s Mahapatra says. The IMI commis-
sioned a study by ACNielsen—owned by Bill-
board’s parent the Nielsen Co.—in 2003 (with
periodic updates since then), which revealed
that radio broadcasts actually cut into cas-
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sette sales by about 25%. “Taxi drivers, who
used to buy cassettes on a regular basis, in-
stead listened [to the radio] while driving
around,” he says.

“Each time a new station is launched in a
city, we as an industry experience a negative
impact,” IMI president Vijay Lazarus says.
“We expect this to continue at least for the
next five to six years, with the negative im-
pact on purchasing increasing especially for
the next two years.”

But other types of revenue may offset this
somewhal. Mahapatra says that radio broad-
casters have begun paying performance royal-
ties, which they initially refused to do. And as

—Judith Govey

radio formats begin to move away from the cur-
rent Indian pop music to niche markets, they
may actually increase demand for new music.

The timing may be right to look beyond
Bollywood and develop more artists. Sub-
ramaniam says that more recently he has
observed a fragmentation in the Indian film
industry, with more adventures and dramas
being produced. He says there are more
modern, sophisticated movies resulting in
fewer songs, although so far there are no
statistics to bear this out.

Nonetheless, Subramaniam says there is
resurgence in artist-based pop and rock
music. Developing and producing artists—

even in jazz and classical genres—is a
growth area presenting opportunities for a
broader range of music companies, he says.
Devotional (religious), folk and classical
music make up 23% of the total music mar-
ket, with international repertoire, primarily
current pop music hits from around the
world, topping it off at 7%. Domestic reper-
toire consistently accounts for 90%-plus of
the total music market.

Few Western superstars have a visible pres-
ence in India, although many retail outlets re-
cently featured prominent displays for
Shakira’s “Oral Fixation,” released on the sub-
continent by Sony BMG, after her MTV Video
Music Awards performance in the United
States last September was directed by leading
Bollywood choreographer Farah Khan. The
show was televised by MTV India on its inter-
national repertoire channel VH1 last October
where, despite its niche channel status, it at-
tracted a lot of mainstream media attention.

Exact sales figures for Western acts are not
available, but insiders suggest compilation
albums are bigger sellers than those by indi-
vidual artists (see sidebar, page 31). MTV
India’s popular chart show “MTV World Chart
Express” is regarded by many as the best in-
dicator of international artists’ popularity—
with Shakira, Irish singer/songwriter Ronan
Keating and ringtone king Crazy Frogall cur-
rently enjoying heavy rotation.

THE RECORD INDUSTRY

For those with an entrepreneurial spirit there
is room for new companies focusing on niche
markets, Indian executives say.

In fact, more internationals may be on their
way. U.K. indie labels body AIM ranits fourth
Independent Trade Mission to India for its
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members in December, in conjunction with
government-backed export promoter U.K.
Trade and Investment.

According to its mission statement, the
trip aimed to “build knowledge of the Indian
market, provide networking opportunities
and make business contacts in the Indian
music industry.”

Delegates on the December mission in-
cluded renowned indie Rough Trade
Records, Radiohead producer John Leckie,
Muse publishers Taste Music Ltd., produc-
tion company Maya World Productions and
collection societies MCPS-PRS Alliance and
PPL. They attended private seminars with
Indian music business executives and in-
ternational companies active in India and
also visited film studios, with licensing and
synch deals on the top of the agenda.

ATM international and friends manager
Judith Govey was joint leader of the mission
with Phil Patterson, export promoter for the
British music industry with U.K. government-
backed body U.K. Trade and Investment.

“British companies need to be in India
now,” Govey says. “It has more English speak-
ers than the U.K. and over half the popula-
tion are under 25. Indian youth are
disillusioned with the domestic music scene
and radio, TV and cinema dominated by Bol-
lywood. They’re looking for other types of
music entertainment and broadening their
taste, influenced by what they hear on the In-
ternet and from international music shows.”

Patterson says it is too early to say what
deals were made this time around, but pre-
vious missions have resulted in U.K. rapper
Apache Indian landing both a record deal with
Tips Industries and a fledgling Bollywood
film career.
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“The old-school Indian music industry
likes to keep things that way, only doing
‘buyout’ deals,” he says. “But on the latest
trip, we were meeting with some of the new,
younger companies who are starting to look
at Western-style deals. We heard about a
healthy rock scene developing in Calcutta
and a house music D] circuit in Bangalore.
The seeds are being sown for a non-
Bollywood indie label scene.”

Any new labels setting up in India would
join around 260 current record companies
that produce music in atleast 20 differentlan-
guages. Universal Music, Sony BMG and EMI
Musicare all present in India. Warner Music
Group licenses its rights in India to EMI,
which in turn is distributed by Sony BMG.

The internationals are up against local com-
panies that control most of the local reper-
toire and often do much more than just
produce and sell records. Super Cassettes In-
dustries, which operates as T-Series, domi-
nates about half the record market, according
to music industry sources, but is not a mem-
ber of the IMI. According to some experts,
the company controls as much as 70% of cur-
rent Indian repertoire, with 2006 hits includ-
ing the soundtracks to hit Hindi films like
“Don,” “Krrish” and “Lage Raho Munnab-
hai.” It also has a film production company.

With about 120 different dialects in india,
Saregama is the only other label to even attempt
a national footprint, yet still has only about a
17% market share, according to Subramaniam.

Saregama controls the largest archive of
Indian music. It was the first overseas branch
of EMI (in 1901) and was sold to RPG Group
in 1985. In recent years, it has focused on
soundtracks to low-budget films, compared
with its '90s policy of blockbuster acquisi-
tions. It also owns a manufacturing facility
and has a film production arm.

Tips Industries, estimated to be the third-
largest independent label, owns about 3,500
audio titles and 50 Hindi movie copyrights.
Itisalso involved in film production and artist
management. Another player is YashRaj
Music, launched by leading Bollywood pro-
duction company YashRaj Films in 2004 to
capitalize on its run of cinema successes. Re-
cent hits include the soundtrack to last year’s
action blockbuster “Dhoom 2.”

Even with these new opportunities to de-
velop artists and expand the music market,
many believe the priority is for the country
to get a handle on piracy and begin protect-
ing music publishing interests (see Legal Mat-
ters, page 18). Although the copyright law is
written fairly well to protect rights holders,
enforcement is practically nonexistent.

“The attractive feature is that [the Indian
government] has an enormous interest in
seeing piracy targeted in an effective way,”
deputy U.S. trade representative Bhatia
says. “They do want to see improvements,
but the piracy industry has organized crime
elements and low-level, mom-and-pop as-
pects so there’s a real challenge to effec-
tively control it.” o

Additional reporting by Nyay Bhushan in
New Delhi and Mark Sutherland in London.
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Clockwise, from left:
Greek composer
YANNI performs
behind the Taj Mahal
in March 1997, STING
performs in New Delhi
during the Indian leg
of his 2005 tour;
BRYAN ADAMS
performs at a
February 2006
concert in Bangalore.

 INTERNATIONALPROMOTERS
' BUILDAMARKETININDIA

The Secret For Superstar Acts? Sponsorship,

Ask about the indian live biz and many {ocals might reply: “What in-
dian live biz?” Because another of the subcontinent’s unique facets
is the absence of any real circuit for domestic artists.

Industry experts blame this on the fact that the public faces of the
Bollywood soundtracks that dominate the recorded music sector—
i.e., Bollywood movie stars—more often than not don’t actually sing
the songs.

On the other hand, India is increasingly attracting the attention
of Western touring artists—although experts warn a presenting
sponsor is a must, and often the artist has to be motivated above and
beyond immediate financial reward.

That was the case when composer/pianist Yanni sought to follow
up his hugely successful “Live at the Acropolis” project with a unique
1997 performance at the Taj Mahal in Agra, as documented on Yanni’s
“Tribute” CD/DVD.

The 10,000-capacity performance took place across the Yamuna
River in a watermelon field. “We made a deal with the Indian farm-
ers to buy up all of their watermelon crop for the season,” Yanni’s
manager Danny O’Donovan says. The Yanni team worked with New
Delhi-based travel agent Ram Kohli, as well as leading Bangalore-
based concert promoter DNA Networks.

“There was quite a bit of controversy, and right up until the fast
moment we were in the high court fighting for the right to do this
concert, because many people feit that having concerts at the Taj
Mahal might somehow damage it,” O’Donovan says.

Proceeds from the concerts went to the continued maintenance
of the Taj Mahal and surrounding areas, bringing about $3 miilion to
the infrastructure in Agra.

Nearly 25,000 people attended the three shows. Coca-Cola india
sponsored the event and O’Donovan believes the shows “created
a biueprint for this kind of sponsored concert event in India.”

But india is also increasingly on the radar as a stop for international
acts with a more regular touring schedule, although they, too, should
seek local participation in playing the market.

“If an artist wanted to play the market as part of a world tour we
would accommodate by either co-promoting or selling it off,” AEG
Live CEO Randy Phillips says. He cites Mumbai and Delhi as “the
most likely cities to play a large outdoor date, since they have mas-
sive soccer stadiums.”

When it comes to Western artists performing live in india, Phillips
and others hail DNA Networks’ Venkat Vardhan as the go-to guy. He
played a key role in indian concerts by Mark Knopfier, Elton John,
the Rolling Stones, Sting, Bryan Adams and Enrique iglesias and
brings in Roger Waters on Feb. 18 at the Bandra Kuria Complex in
Mumbai. Royal Challenge indian Open golf tournament will present

“The trend of artists coming to India is on an upward swing, and
the business has been stable as it is still sponsorship-driven,” Var-
dan says. No reliable data exists for Indian concert ticket sales, but
Vardhan says the average attendance for a headlining Western
artist in a major Indian city is between 10,000 and 20,000 per show.
But with an average ticket price of $10-$15, sponsor dollars are nec-
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Sponsorship, Sponsorship

essary to defray production expenses and to make a viable payday
for the artist.

An entertainment tax as high as 25% is just one challenge in mak-
ing a visit to India financially viable for Western artists. “Live en-
tertainment does not have the industry recognition like indian cin-
ema,” Vardan adds. “So some of the tax structures, the permissicn
process, freight clearances, etc., are difficult to obtain. Advance
planning and approaching on a case-to-case basis is always a task.”

Phillips adds that the Indian economy makes large venues like
Nehru Stadium in New Delhi a must. “Given the need to keep tick-
ets ‘popular-priced,’ going into stadiums with a sponsor may be
the only way to effectively play the market.”

Sponsorship is also open to musicians not in the superstar bracket.
Joe Satriani played a three-date tour of India in May 2005, pro-
moted by Mumbai-based Opium Events and supported by spon-
sors ranging from Air India to PepsiCo. He drew an average of 8,000
people to his shows in cricket stadiums.

Music companies are beginning to pay attention. EMI recently
registered the company EMI Entertainment in India to promote
major concerts with artists from abroad.

“But the [business] model has to be different,” says Mohan Ma-
hapatra, managing director of EMI Music India (Virgin Records). “it
cannot be [just] onticket revenue because the taxes on ticket pro-
ceeds can be very high.”

There is aiso a growing club scene for imported dance music,
with international DJs competing against the iocal trend for those
piaying remixes of popular Bollywood songs. Delhi-based night-
club Elevate (capacity: 3,000) says it has promoted more than 300
dates by international DJs since its 2004 launch, including U.K.
house figurehead Sasha and British Asian acts like State of Bengal
and Rishi Rich. Elevate Entertainment director Monty Chadha says
the club aims to provide “patrons with a similar experience as the
best nightciubs in London or New York.”

Sponsors like Bacardi and Smirnoff are also active on the club
scene, while MTV India’s international repertoire channel VH1 has pro-
moted club dates in Mumbai, Bangalore and Delhi with the likes of
U.S. hip-hop/rock act Flipsyde.

Phii Patterson, export promoter for the British music industry
with U.K. government-backed body U.K. Trade and investment, co-
lead the recent U.K. music industry mission to India (see story, page
29) and is in no doubt that the main opportunities for the interna-
tional biz lie in the touring sector.

“At the moment there’s just big stadium acts and covers bands in
bars,” he says. “But there are all these young people starting to dis-
cover Western culture. That means there are opportunities there
for UK. and U.S. acts—as long as people bite the bullet and go over.
They might not make a fortune on the first trip, but it will help to
develop the market.” —Ray Waddell

Additional reporting by Nyay Bhushan in New Delhi, Susan Butler
in New York and Mark Sutherland in London.
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SPECIAL TRIBUTE

AHMET
ERTEGUN
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IN TRIBUTE TO THE LATE
CO-FOUNDER OF ATLANTIC
RECORDS, BILLBOARD LOOKS
BACK AT A LIFETIME IN MUSIC
THROUGH MEMORIES OF HIS
COLLEAGUES, EXCLUSIVE
CHARTS OF ATLANTIC’S HITS
AND AHMET’S OWN WORDS

ILLUSTRATION BY
ROBERTO PARADA
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AHMET ERTEGUN

THE BILLBOARD
INTERVIEW

TEN YEARS AGO, ATLANTIC’S
CO-FOUNDER LOOKED BACK
AT A HALF CENTURY

OF MUSIC BUSINESS
MEMORIES BY ADAM WHITE

Ahmet Ertegun was the link, the most prominent executive of
the modern-day music business who also was active at the birth
of R&B, rock’'n’roll and all the pop fashions since. m His death
Dec. 14, 2006, at the age of 83, a loss in so many ways, also de-
prives the music industry of a wealth of first-hand recollections
of its own growth and development. m In 1997, to mark the
50th anniversary of Atlantic Records, Ertegun shared many of
those memories with Adam White, who was then Billboard’s
international editor-in-chief. (White today is VP of communi-
cationis at Univergal Music Group International.) m As part of
this tribute to Ertegun, we present a few highlights of that in-
terview published in the fan. 17, 1998, issue. The full 10,000-
word interview appears exclusively at billboard.biz/ahmet.

For 50 years, Ahmet Ertegun has ownkd, operated, transacted and
navigated Atlantic Records to the pinnacle of the modern record
business. He and hiserstwhile partners—among them, Herb Abram-
son, Jerry Wexler and his brother, the late Nesuhi Ertegun—did so
with dedication and integrity, sophistication and street savvy. And
by listening to new music.

Since the 1950s, generations of musicians, singers, songwriters
and producers have traveled by thelight of such Atlantic beacons as
“Sh-Boom,” “What'd I Say,” “There Goes My Buby,” “Respect,”
“For What It's Worth,” “Stairway to Heaven” and “Good Iimes.”The
beacon still shines. During an interview for Billboard’s salute to a
half-century of Atlantic Records, Ertegun rustled through the pile
of cassettes on his office desk, then played one featuring the power-
ful pipes of a teenage newcomer. “Listen to that diction,” he declares.
“Perfect.” Then he fingered a shrink-wrapped compact disc, factory
fresh. “This is another of our new bands.”

You wrote “Chains of Love” for Joe Turner in 1951. Was ne-
cessity the mother of invention?
Exactly. Because I'm not really a composer [chuckles]. | had to
write songs because we had no songs, and the singers didn’t write
in those days. The music-publishing establishment didn’t have
any songs for us.

We had a group of writers: Danny “Run Joe” Taylor, Otis

DOCUMENTARY DIGS DEEP TO
PROFILE ERTEGUN’S SUCCESS

PBS TO AIR HISTORY OF ATLANTIC RECORDS

Everyone from Ray Charles to James Blunt can be seen chim-
ing in on the life and loves of Ahmet Ertegun in the documen-
tary “Atlantic Records: The House That Ahmet Built,” set to
premiere in May on PBS.

As part of the “American Masters” series, the film takes an

in-depth look into Ertegun’s contribution to rock’n’rolt history
via previously unreleased performance footage, home movies
and interviews with such Atlantic artists as Phil Collins, Aretha
Franklin, Solomon Burke, Mick Jagger and Mick Jones.

The film’s writer/director Susan Steinberg worked in con-
junction with “American Masters” creator/executive pro-

't get our son%n white
AHMET ERTEGUN recalled
lic's early R&B hits.

Blackwell, Rudy Toombs. They would come down, sit around.
None of them played any instrument, but they would clap hands
and sing, “I've got fever,” or whatever. Miriam [Abramson|
chased Otis out of the office because he asked for $10 for “Fever.”
That’'s how we didn’t get that song.

Did it bother you when white pop acts covered your records?
What bothered me was when we couldn’t get our records on
white stations. We couldn’t get any of the major stations to play
“Sh-Boom” [by the Chords, in 1954]. 1 was going crazy, because
it was a pop hit.

Then the Crew-Cuts made it; they were an unknown group
of four Canadians, who just copied it exactly. It was like real
discrimination. For once, I could feel what black people feel
every day, because | was being discriminated against.

Your ability to tap into the new rock coming from England was
central to Atlantic’s transition from an R&B-rooted label to a
broad-based industry powerhouse. Forinstance, Led Zeppelin.

ducer Susan Lacy on the film for
more than four years. “What first
struck me about the man was his
elegance,” Lacy says about her
first encounter with Ertegun, at
a lunch in his Santa Barbara, Calif,,
home. “That was the very interesting thing about him, these
two sides of the coin. He was cosmopolitan, elegant and a
real European man. But then he could party with the best of
them. Both sides were so incredibly personable.”

Lacy was intrigued with Ertegun’s unique back story: a
Turkish immigrant in love with the music of another Amerl-
can minority, African-Americans, who ultimately nurtured
the art form for the rest of the country to enjoy.

The filmmakers were able to compile rare footage, like that
of Ertegun’s early exchanges with Ray Charles, only to pair it
with fitm of the two chatting months prior to Charles’ death in

That was the result of our signing the Young Rascals. Steven
Weiss represented the Rascals and he made a terrific deal for
them. When Peter Grant came to America to make a deal for the
“new Yardbirds,” Steven Weiss was Grant’s lawyer. So the man
we complained about bitterly—because of the tough deal we had
to make for the Rascals—Dbecame the man who brought us one
of the greatest groups in the history of music, Led Zeppelin.

When the Rolling Stones did eventually sign with Atlantic,
one reason was supposedly that you fell asleep while talking
to Mick Jagger at the Whisky-A-Go-Go in Los Angeles.

I wasn’t pushy. Mick daesn’t like pushy people. But we were
friends. Then I met the toughest negotiator of all [represent-
ing the Stones], who also happened to be a close friend, Prince
Rupert Loewenstein. Rupert would sit up all night and read that
400-page contract and annotate. I never sat down and read a
50-page contract. What do I have lawyers for?

Some remarkable people have worked for Atlantic through-
outits history.

I had the great luck of being involved with people of high eth-
ical background. | must tell you, Miriam [Abramson] was an
important person in keeping discipline at Atlantic Records, and
keeping everything on the up-and-up. She is unheralded, un-
recognized. Jerry Wexler, extremely honest, very straight. Jerry
Greenberg, the same. Doug Morris, he prides himself on set-
ting an example for his sons. He's of the highest moral charac-
ter. Sheldon Vogel, Val Azzoli, the same.

The business has changed a great deal since the beginnings
of Atlantic.

Yes, the business has changed. We're expected to do 15% bet-
ter every year, and entertainment is not the kind of business
where you can predict any outcome. [ used to think it was a joke
in these [corporate] budget meetings, and they’d say, “What are
you going to do to make it a better year?” I said, “You know what
we're going to do? We're going to try to make more hits.” What
else is there to do?

Hasn’t your “other” life been the key to the continuity of you
and Atlantic through these 50 years?

Along with my love of l:lues and jazz and so forth, I also had a
social life with my old friends. I never really spent evenings
going out with other people in the business. I don’t have any-
thing against them. On the other hand, all they do is talk about
how many [records] were sold, what's happening with this or
that record. When I leave, I just go to my other world. .

2004. “l think Ahmet had this feeling for music and never got
inthe way of the music, never, at no point from start to finish,”
Charles notes in the film. “As opposed to most record execs,
Ahmet is different. He knows his music.” — Katie Hasty

EIMAGE.COM

OURTESY ATLANTIC RECORDS; BELOW: VALERIE GOODLOE/V
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AHMET ERTEGUN’S
GLOBAL PERSPECTIVE SHAPED
ATLANTIC’S DESTINY

BY PAUL SEXTON

The tales of Ahmet Ertegun’s international adventures as a
music executive and a socialite are legion. And just when you
think you've heard them all, up pops another musician touched
by his presence to contribute more memories.

What set the late co-founder of Atlantic Recosd
his contemporaries was his world view.

The record business to him was never just about the United
States. Just as his father had been a globe-covering Turkish am,
bassador, Ertegun truly had a window on the world of musicf
and through it he saw cultural possibilities for which scores of
his international artists will forever be grateful.

Take the Average White Band, the funk act from the thereto-
fore unappreciated R&B outpost of Scotland. Like all of the U.K.
acts that were honored to spend time on Ertegun’s radar, they
were energized by his creative flow and peerless sense of style.

Former AW B frontman Hamish Stuart recalls: “We didn’t
really get involved with Ahmet until Jerry Wexler moved on.
Arif Mardin was a big connection, then slowly Ahmet came
into the picture as our mentor at Atlantic. This was around 1978,
when we were doing the ‘Feel No Fret’ album in the Bahamas.

“He was wonderful, hilarious,” Stuart says. “What an immac-
ulate, dapper character. Wherever he was, he looked like he hadn’t
walked a block in his shoes. Straight out of the limo. He was just
an amazing character. I saw an interview where they asked him
what he thought of the guy that played him in the ‘Ray’ movie,
and he said, ‘Aah, he wasn’t charismatic enough.” Typical.”

Stuart waxes lyrical about an award night for which Ertegun,
at 77, traveled to London to be guest of honor in 2001. He was
presented with the Music Industry Trusts Award as man of the
year for his contribution to the global careers of such British
greats as the Rolling Stones, Cream, Yes, Led Zeppelin, King
Crimson and many others.

“They don’t give that award to foreigners, do they?” Ertegun
asked this writer just before flying to the United Kingdom. He
explained: “I feel partly British, because I spent part of my youth
in England. | was a great fan of British music even from the
jazz days of the 1930s, when I was a very young boy. Prior to
living in England, we'd been in France and Switzerland, but
England felt much closer to America.”

One recalls that on the awards night, approaching the podium
for a typically memorable speech and walking with a stick, he said:
“There’s no truth in the rumor that one of my rappers did this.”

Manager and impresario Robert Stigwood worked extensively
with Ertegun on such clients as Cream and the Bee Gees, and re-
members a friendship founded on fun, notably on one business
trip to Japan.

“A delegation came to our hotel suite to say goodbye,” he re-
calls. “Ahmet’s bedroom was one end and mine the other, withan
enormous lounge room in between.

apart from
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“Unbeknown to me,
there were about 20 be-
suited Japanese executives
in there. Ahmet comesinto
my bedroom and throws my
ice bucket over me. I getout
of bed stark naked, Ahmet
chases me into the lounge
room, and these 20 besuited
executives all stand up and say, ‘Good morning, Mr.Stigwood.’

“I remember going through French customs with him once
and putting a porno photo over his passport photo,” he recalls. “It
all sounds very schoolboy, but when you're traveling those long
distances, he was a wonderful companion and always the life and
soul of the party.

“At one stage, when our careers went separate ways, we were
bidding against each other for the Stones, but even that we could
do in a pleasant, civilized way,” Stigwood says.

“We traveled the world together. We were in Paris once for a

AHMET ERTEGUN saw the
international potential for many acts.

‘I was a fan of
British music even
from the jazz days
of the 1930s when

I was young.’

—AHMET ERTEGUN

meeting and it was my birthday the next day. He brought a jet in
as a surprise to take me to Istanbul. Mind you, he did have some
nice trips on my private yacht.”

In the pages of Billboard only a few weeks ago, a new Atlantic
breakthrough artist, Scottish singer/songwriter Paolo Nutini,
recounted how he received words of wisdom and enthusiastic
encouragement from Ertegun in recent months. His 60-year
passion for a business he helped sculpt shone until his last day.

The current managing director of Atlantic Records U.K., Max
Lousada, recognizes that.

“What he embodied was the old-school appreciation of hit
songs,” Lousada says, “and the passion, commitmentand in-
vestment in real artists, wherever that journey would lead.
That, and not being afraid of having a direct conversation.’

The musical exchange program between the United King-
dom and the United States was one that Ertegun helped estab-
lish. It brought rich rewards for the-aforementioned Brits and

www.americanradiohistorv.com

such others as the Bee Gees, Dusty Springfield and Anglo-
American acts Foreigner and Crosby, Stills & Nash.

And that exchange worked both ways. In 1967, it took a pack-
age of artists on Atlantic’s mighty Stax label to Europe for a
revue tour that represented the most soulful experience in the
voung lives of many future British stars.

One of the artists on that itinerary, Sam Moore, then of Sam
& Dave, tells Billboard that he had the recent. timely opportu-
nity to break bread and make good with Ertegun.

“I was doing a listening party [ for his “Overnight Sensational”
album)] at the Cutting Room in New York,” Moore says, “and the
next thing I knew, in walks Ahmet, without an entourage. He
end I satdown and we talked, and it was the most glorious time.

“All the years Dave [Prater] and [ were with Atlantic, I never
thoughthe cared that much about me. But I found out later on,
man, this guy was OK. Everybody that came up under Ahmet,
they all learned from Ahms. He set the mold. There was so
much respect, not fear, for this man.”

Ertegun said in 2001: “With the advent of R&B and the last
gasps of the blues in America, a new crop [of musicians)] arose.
Jeff Beck, Eric Clapton, Jimmy Page, Keith Richards; people who
were not imitators. They somehow swallowed the pill and became
natural blues players. They play like originals, and I idolize them.”

Clapton’s colleague in Cream, Jack Bruce, tells a story that
evokes the ambience of Ertegun’s jet-setting days and his com-
fort in rock-star company.

“He was in London at Fobert Stigwood’s office in midwin-
ter and asked me if1I’d give him a lift to his hotel. I had this very
strange car called an Adams Probe. It was [something like] 2
feet, 6 inches high. To get in, you had to open the roof. I was
supposed to be driving him to whatever posh hotel. We went
down the stairs in Brook Street, and it had been snowing. Ahmet
said, “Where’s the car?” There was this little mound of snow,
and [ said, ‘It's under there.” ”

More seriously, Bruce salutes Ertegun as a genuine
frontiersman.

“The nice thing about all of those guys—]Jerry Wexler, Arif
Mardin and Ahmet—was that they were all in there pretty much
from the beginning. Ahmet was very much into the music and
very innovative. Where would we be without him?” e

DAVID BURNETT/CONTACT PRESS IMAGES
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Ahmet |

You always told me that if | ever was lucky enough
to bump into a genuis, tc hold on;

Well | dig, fcr 17 years!
| learned a lot.

Love, Doug
L

UNIVERSAL
N I

UNIVERSAL MUSIC GROUP
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ARTISTS AND EXECUTIVES OFFER
THEIR RECOLLECTIONS OF AHMET

MEMORIES OF A
CMAN

Ahmet Ertegun was the kind of record executive with whom every artist and record executive
dreamed of working: the guy who would call every day to make sure your band had enough
money to eat; the guy who would send a limo to pick you up for a night on the town and then
drink you under the table; the guy who would show up at the studio eager to hear what you'd
justrecorded and then promptly fall asleep on the couch. In these testimonials, a who’s-who of
industry stars and such legendary Atlantic artists as Aretha Franklin, Solomon Burke and Robert
Plantdiscuss Ertegun’s formative role in the business—and also their lives. For full transcripts
and many more testimonials, see billboard.biz/ahmet.

ARETHA FRANKLIN

The first time [ met Ahmet | was invited over to Atlantic by
Jerry Wexler to sit and discuss the possibility of my signing
with them. [ wentinto the executive offices and was quite im-
pressed with everything | saw—the furnishings, the room
arrangement that [Ertegun] had, a very sophisticated dinette
layout with a server. And, of course, he was the authority fig-
ure that one would expecthim to be, and at the same time he
was very warm and very friend]y and very down to earth. He
was not just some chief executive or CEO sitting behind the
desk waiting on the check. He was a very, very personable
man who told wonderful stories about his artists, early artists
on Atlantic like Ruth Brown, who was one of the artists that
I most liked long before I signed with Ahmet and Atlantic.
He really loved telling me stories about Big Joe Turner and
Laverne Baker and people like that.

Ahmet once came out to Detroit to talk about renewing my
contract. I thought that I would do something like give him
toast points and caviar and so on, and served it up on a silver
platter over ice, the whole nine yards. And Ahmet looked at
itand said, “What is this?” I said, “Well, it’s toast points and
caviar.” And he said, “Huh-uh. I want some real down-home
cooking,” and so I had to go back in the kitchen and whip up
some shrimp a la Re, which suited him a lot better, and he
was a lot happier with that.

After I left Atlantic we maintained our friendship through
the years. Whenever [ was in Southampton [N.Y.] I would go
over and visit he and [his wife] Mica, and he had lunch for us
on occasion, and dinner. And he always came to my concerts
whenever I was in New York; he and Mica would come to
Radio City, to Carnegie Hall, wherever [ was appearing. They
always came out to support me and say hello. He didn’t just
disappear after the hits were made; he developed a relation-
ship with his artists. He cared about them as people.

DOUG MORRIS

Chairman/CEQ, Universal Music Group

The first time I met Ahmet, he called me to buy my company
Big Tree Records. He made me the head of Atco Records. We
had a great first year. We signed Stevie Nicks, Pete Townshend,
INXS and Gary Numan. He asked me to be the president of At-
lantic in 1980. I spent 17 years in the adjoining office with him.
Each day there would be a “good morning” high five. It was re-
ally a wonderful time in a lot of ways and I miss it.

I remember every time I’d play a good record he would thump
on the wall, and every time he would play something interest-
ing, I would bang on the wall and we’d talk about it. We had in-
credible experiences and an enormous amount of fun. He had
abig personality and a smile that would light up a room. I'll tell
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you this: He always kept his word. He was the best of the best,
and I really learned a lot from him. He was charming and hi-
larious; he loved telling jokes. He taught me that it’s about tal-
entand it’s about intelligence. He really understood completely
that the music business is all about the music and the artist.
He had integrity.

My favorite story is one day he said Steve Ross [then CEO of
Time Warner] wanted to talk to us. We had just lost Atari and
suddenly the record companies became a cash cow again. Ahmet
came by my office and said, “Steve Ross wants to see us at 9 to-
morrow morning to discuss our strategy and our tactics for the
nextyear.” I said, “OK, do you want to discuss it now before the
meeting?” He said, “No, no, leave it all to me.” He left my of-
fice. I remember to this day he was wearing a light brown suit
and a green tie. Boom, he was gone. So the next day I goin at
9,and there’s this big board table with people sitting all around

‘He didn’t jusl
disappear after
the hits. He cared
about his artists.’

—ARETHA FRANKLIN

itand no Ahmet. I'm sitting there, thinking, “Oh, God. What
do we do?” At about 20 after 9 he shows up. He looked like he’d
been out on the town that night; he had same suit on but he’d
dropped a drink down his lapel and he had dark glasses on.
Steve Ross said, “Mr. Ertegun. Mr. Morris. Have you prepared
your strategy and your tactics for next year?” Ahmet looked up
and said, “Yes. Doug and I are going to get more hits.” | swear
thatis what he said. Everyone in the board room started nodding
their heads up and down. And that’s how life with Ahmet was.
And by the way, we got a lot more hits that next year.

KID ROCK

He was such a friend. [ went to visit him once in the Hamp-
tonsata time I wasn’t really living right. I had gone through
a bad relationship. I'd stayed up a couple of days, doing the
wrong things. | was supposed to go to Ahmet’s house, and
he called and said, “Dude, where are you?” “Oh, dude, I
ain’t coming. I'm just a complete mess.” I told him every-
thing that was going on, and he was like, “Nonsense. Get
over here right now.” He sends me a car, and ! figure, “OK,
at least ['ll get some good advice. I'm sure he’s seen this
before.” So I'm sitting in his house, a complete mess.
“What’s wrong?” So I told him this story about the girl and
everything, how I’d been up a few days partying, trying to
get her off my mind. I’'m waiting for some worldly advice,
and he’s like, “Yeah, man, I understand. You want a Baby
Ruth? A Baby Ruth will make you feel better.” Then he calls
his butler, James, who comes out with a tray of Baby Ruths.
I’'m halflaughing, half “That’s it? You’re this worldly man,
and you're fucking advice is a Baby Ruth?” Then he said,
“Give me this girl’s number,” and he called her up and
smoothed things over.

WALTER YETNIKOFF

Chairman of CBS Records and then Sony Music from the
late 1970s through the earty 1990s.

Ahmet was the last of the Mohicans.

I mean Clive [Davis] and Doug Morris are still going strong,
but Ahmet was there before them. And he is a different kind
of executive.

Years ago before anybody was doing this, he would go up to
Harlem and see singers and sign them. We had John Ham-
mond and Ahmet and these were people who were going to
places to get artists where people didn’t go. Now, it’s a differ-
ent story.

Ahmet was very good to me. When [ got married the second
time, he gave me a party at his home. But when I had to stop
living like I was, he was one of the guys I had to stop hanging
around with. I tried to explain it to him back then, but I don’t
know if he understood. I am sure where he is now, he knows |
intended no offense.

CHRIS SQUIRE

Our very first meeting was when Ahmet came down to the
Speakeasy Club in London. I guess they’d just signed [Led]
Zeppelin at that moment in time as well, so it was around ’69.
And we had this very green manager, this guy called Roy Flynn
who used to manage the Speakeasy Club, but he didn’t really
know anything about record deals or anything. So when he sat
down with Ahmet after he heard us play, I guess Ahmet was
impressed and he said to Roy, “Yeah, yeah, I'd like to sign the
guys.” Of course, Roy goes, continued on >>p44

COURTESY OF ATLANTIC RECORDS
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MY DEAREST AHMET

. I have always respected you as a visionary, a friend and a teacher.
- You have given me some of the greatest moments of my life, and
music directing last year’s tribute to you at the Montreux Jazz

Festival was my honor and a blast. Have we ever not had fun?

Because of you, I'll always have “Good Times”

We Are Family,

Nile Rodgers

The CHIC Organization and the We Are Family Foundation

Ben E King, Jerry Jermmol L to R: Nile Rodgers, Ben E. King
ogan Sharp (CHIC) and Kid Rock Jderny Jemnmmot and Ahmet Edegur

All photos courtesy of
Luc-André Lachat © 2006
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“That’s great. How many albums can we give you?” And Ahmet
said, “Wow—Ilet’s go for 15.” I remember [Flynn] grabbing hold
of me and maybe Jon Anderson or another one of the guys in
the band and bringing us into the bathroom and saying, “Oh
man, I just sat down with this guy, and it’s fantastic. He wants
to sign us for 15 albums.” We were like, “Wow, he must really
think we’re good.” We were getting all jazzed on that, and then
the toilet flushes and the door opens, and Ahmet walked out
into the main part of the bathroom with a big smile on his face,
‘cause obviously the points were very low and he had us locked
into a long-term deal. So we spent the rest of the *70s trying to
renegotiate our deal and up the points.

SOLOMON BURKE

1 met [Ertegun] and Jerry Wexler together. It was the day Ray
Charles had left the label, and we walked in and 10 minutes
later we were signed to the label. Jerry said, “I think we're gonna
make a deal,” and Ahmet just says, “Hey, baby, sign it. Sign it,
baby.” That was it. But over the years his suggestions were al-
ways brilliant and exciting and different. He was always will-
ing to listen to the artists and get comments that made sense
instead of just putting all himselfin it. “Why don’t we try this,
man? What do you think?” That was always important to me.

JERRY GREENBERG

First president at Atlantic after Ertegun, co-owner of Rain-
bow Bar & Grill in Las Vegas.
His whole life was music. Buthe could go from talking to [Henry]
Kissinger to talking with Solomon Burke, and all on the same
night. He was about people with a good sense with songs.
Ahmet broughtin all these entrepreneurial record labels into
Atlantic. He was doing business with Chris Blackwell before Is-
land opened up an office there. He was doing business with
Robert Stigwood, and he nurtured David Geffen and helped
him start Asylum. Jerry brought Stax into Atlantic and Buddy
Killen and Dial Records—which had Joe Tex, who would have
something like 20 R&B hits—and Malaco.

Nesuhi, Jerry and Ahmet all had incredible music backgrounds.
To be groomed by the three of them, it was like going to Yale.

DAVID CROSBY

Back in those days, when we were signed [to Atlantic], there were
anumber of guys running record companies who were there be-
cause they loved music. Ahmet was one of those. He loved music.
He would go to a Ray Charles concert and wind up crying.

When Ahmet heard our first tapes that Stephen [Stills] and |
put together, he started funneling money to us. He actually fed
us and gave us money for rent and kept us alive while we man-
aged to put it together and get [Graham] Nash out of the Hol-
lies and into our band.

He was our father. Our mentor. Our guy. He signed us per-
sonally, and he took care of us personally and was our friend for
a long time. He would call up and say, “What have you done?
How are you doing? Are you OK? Do you have any money to
eat? What did you write today? When are you recording?” He
actually gave a damn. You don’t see that anymore.

RUSS SOLOMON

Founder of Tower Records

He invented the record business with people like Syd Nathan
at King Records and the Chess Brothers and the Greenes at Mer-
cury Records in Chicago.

The thing about Ahmet was he hung out with real folks on
the street and that's how he knew about all kinds of music... At-
lantic put outall kinds of music, too. Think of all the music they
put out—the jazz, the blues, piano blues, the whole gamut; the
cabaret music and the country music. They did all kinds of Amer-
ican music. You should look at their catalog someday and see
how deep they went.

ROBERT PLANT

My earliest recollections of Ahmet were [when] [ was a fum-
bling, bumbling wreck barely out of my teens and whisked
into this environment where one continued on >>p46

AHMET ERTEGUN, left, joined
KID ROCK in May 2006 at a New
York Pops benefit concert at
Carnegie Hall in New York.

‘He was such
a friend and,
always justy
funny as he 'i

—KID ROCK
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| Our heartfelt salute to Ahmet:

a true icon, a cherished friend and a dear colleague.

His passion, his spirit'and his legacy

volill alvoays be with us.

Clive and all of us al (Bmg ”U,.Sf
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Caurting Atlantic Records’ artists,
AHMET ERTEGUN spent time with
SOLOMON BURKE, above fef:, and

DAVID CROSBY, oelow right.

years. He wasth= record mar I aspmed o be

but he packed 159 years of life into &
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I was lucky to azve knon thrs men “or cver 40

He became a greet friend to meand he and Mica
were always the=2 for me Zurnz tae gocd times

and the sad times. Hz may hawve lived for 83 vears

Paris 1977, at a party ag=r she Bch Markey coacest dirir poe Exodus jopr.

of the most famous guys I’d ever known about in music
was there, right in front of me. | was cowed with respect
for the guy.

As the years went by, I became more and more comfortable
with Ahmet, and it was then that the stories began—most of

them had some kind of anecdotal and humorous resolve,
whether it was the Big Joe Turner stories or Guitar Slim or
whoever it would be. He used to come in and give us a few an-
ecdotes and change the color of the
night completely. He arrived like a far-
out diplomat from another planet, ab-
solutely suave, beautiful, elegant and
with those kind of moondog eyes that
scanned the room. He would sort of
hang on to my forearm and drag me to
one side and then start whispering some
sort of amazing idea or calculation of
the evening’s events ahead. He would
always be pucker, as we say, and always
a little bit mischievous.

| remember going out with him once
in New York with Phil Spector, the three
of usand Phil's lady at the time. We spent
the whole night going from club to club
listening to music. We wound up at the
Bottom Line or the Blue Note, by which time we’'d drunk so
much alcohol that we decided we’d spend the rest of the evening
singing the fade-outs to Gene Pitney songs, the beautiful bits
of vocal just before the stylus ended up leaving the disc.

With Ahmet there were all these sort of wonderful moments
of madness, and so much stuff just coming straight from
music. Music was always the catalyst for humor. 1 was at a
party with him about eight years ago on the Upper East Side
for—what’s the name of the guy who had all the property in
New York? [Donald Trump.] We were at the party, and we’'d
heard about a joint down on the Lower East Side, which was

www.americanradiohistorv.com

‘He arrived
like a
far-out
diplomat
from
another
planet.

—ROBERT PLANT

kind of a speakeasy where they had no music license. This
club was fantastic, and 1 suggested to Ahmet that the party
was just a little bit too stiff with the guests being who they
were. As we were leaving, Ahmet said to me, “I think we bet-
ter take some people with us, 'cause who knows, there may
not be anybody there when we get to the other end.” So I did
acircle of the room and grabbed maybe 15 of the more inter-
esting-looking guests. We just took the party with us, and
that’s down to Ahmet’s charisma and
personality. He could change the color
of the night. as [ said.

After [Led Zeppelin| he was always en-
couraging me, very respectfully or kindly,
"cause we were good friends by then. But
he was often telling me not to keep going
so far out with my music and that there
was a place for my voice much more in
the mainstream of American pop cul-
ture. Then he said, “Well, look, if you're
into Charles Brown or Wynonie Harris,
T-Bone Walker, the Jive Five, whatever it
is. we should make an album.” And he
encouraged me and cajoled me and con-
vinced me we should make this Honey-
dsippers project, which was very
successful. And it was great because we produced it together;
Ahmet was actually sitting in the control room, right in the
middle of things. And [ thought, “If I can’t work with this guy,
I must be crazy.” It was very, very rewarding and good fun.

RON SHAPIRO

Former co-president of Atlantic Records. Started own man-
agement company in 2004,

[ was a young West Coast manager, a young GM and a young
president. What he did for me the most was to bring perspec-

tive to difficult situations that I ran continued on >>p48
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brilliant
genuine
creative

- talented
inspiring
real
wise
charismatic
visionary

the list goes on...

anp so poks His LE. Jal

To Ahmet

whose love for music

made the whale world

sound better. We miss you.

with love,

MTV NEITWORKS
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With ROBERT PLANT, left, of
LED ZEPPELIN, a band that
helped transform Atlantic into

into largely with artists, more so than running the company.

There were so many times when an artist was being difficult about
doing something that we got for them, that would be the greatest
thing for their career. He would sit me down and start laughing about
some grand old story about how he went around that problem with
Led Zeppelin or Aretha [Franklin] when he was in the same position.

PHIL CARSON

Longtime Atlantic executive (1969 through mid-1980s) who
worked in the United Kingdom and worked closely with Led Zep-
pelin; he played the bass at a Led Zeppelin concert once when
John Paul jones was sick.

Ahmet was totally relaxed around the artists, and there are many sto-
ries about how relaxed he would get. Mick Jagger tells the story about
how everyone was trying to sign the Stones, and when Ahmet showed
up to meet with them, he fell asleep, which is one of the reasons why
Jagger decide to sign with them.

Anyway, Led Zeppelin had just recorded “Physical Graffiti” and
they wanted Ahmet to hear how it would fit into the new set. They
were getting ready to go on the road and they were rehearsing ata
cinema in London. And of course there was no out-front sound sys-
tem, just a monitor, so the only place you could hear them was to be
on the stage. So they put him in a chair on the stage and off they go.
Led Zeppelin weren’t exactly a quiet band. They do a couple of songs
and Ahmet is sitting there bopping away, but in a loud moment Robert
looks around and sees that he has gone to sleep. So he signals to the
rest of the band and they all gradually wind down, and eventually the
only sound they have left is Ahmet snoring. And they put the mike
by him and gradually turned it louder until it was his own snoring
that woke him up. It was such a warm moment. They just loved him
and they took him as he came.

PHIL COLLINS

In 1980, I was going through a painful time with a divorce. Ahmet
asked me whatI'd been doing, and I told him I"d been writing songs.
He asked if he could hear them. [ had a cassette of the demos in my
car, and I played him the lot. He flipped. He said he’d do anything

a mainstream powerhouse.

‘On more than
one occasion he
referred to me
as “the son he

never had.”’
—PHIL COLLINS

he could to make it happen and that he wanted to be involved in any
way he could. It gave me so much confidence.

Eventually he and I were in New York, listening to the final mixes
of that album, “Face Value.” Everything had been put to bed. He lis-
tened to “In the Air Tonight” and asked where the downbeat was. [
pointed it out to him, though of course he knew. He said, “You know
that, but the kids listening on the radio won’t know that.”

I told him it was too late. He told me to go back in and play some
drums before the big drum fill. Somewhat reluctantly, [ went back
to London and booked a studio. Set up my drums in a studio main-
tenance room, and I played along to the two-track mix. Suffice it to
say, the record was a huge hit. To me, the point was that Ahmet was
not only musical, but he also knew the audience’s shortcomings—
no point in being hip if they miss it.

Over the years, we became close friends. On more than the odd
occasion, he referred to me as “the son he never had”—something [
will cherish forever.

IAN RALFINI

GM for Manhattan Records. Previously worked for MGM Records
in Europe; former chairman/CEOQ of WEA International; and for-
mer co-owner of Shelter Records.

I was involved in putting together events to celebrate Atlantic’s 50th
anniversary. One was at MIDEM and we flew in late and [went] in on
the morning of the event. We had been up all night flying here and
working all day on the event. And come the event, Ahmet comes in
looking his usual sharp and dapper self.

And he could always look into himself and find these amazing sto-
ries. So he was talking to everyone, he knew everyone from all around
the world. We finished up and the dinner went on until midnight
and we had to be at the airport at 7:30.

Isaid, “Maybe it is time to get to bed.”

He said, “What are you talking about? The hell with bed.”

Sowe wentout to a club to see bands, and he was drinking his bot-
tle of vodka to my bottle of wine. Finally at 3:30 I said, “I will never
make the plane in the morning if I don’t leave now.”

He said, “You go, take the car and send continued on >>p50
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LIMITED
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In tribute to one of the music
industry’s greatest impresarios,
and a great friend.

We shall miss you.

Rupert Loewenstein
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God Bless One of The Greatest
Chieftains & Humanitarians Of All Time
Thank You For All The Years,

The Fun, The Hits, And Your Guiding TLC

Aretha Frarllie

www.americanradiohistorv.com
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it back for me.”

The next morning, [ barely made it to the airport. I looked like
I had been pulled through a hedge backwards. And of course
he showed up looking immaculate. He had amazing ability and
energy and if there was music involved, he would go anywhere.

ROB THOMAS

Once, when we were in Memphis again, we were staying at the
Peabody [Hotel], and you wanted to stay there because right across
from the Peabody is the Rendezvous, the best ribs in Memphis.
And our guitar player, Kyle [Cook], doesn’t know exactly where
we're going, so Ahmetsays, “Hop in the car, young fella.” So Kyle
gets in the car, this huge stretch limo, with him, and Ahmet lit-
erally does a U-turn in the street and gets out the other side and
goes into the Rendezvous. I watched that and thought, “This is
the biggest rock star I've ever met in my entire life.”

BILL CURBISHLEY

Trinifold Management in London; manager of Robert Plant
and the Who.

I'still find it hard to believe that he is gone. He is the last of an
era. While there are a few people approaching his age bracket
still around, not many did what he did. He would take music
off the street that he loved. If he didn’t love the music, he
wouldn’t be involved with it.

What a strange, strange mixture he was. This Turkish guy
with an affinity for the British blues. He was really unique, and
Idoubt you will see the likes of him again. The music business
will miss him. Look at what he is responsible for; if you look at
his legacy, he might be responsible for 25% of what's available
on iTunes.

Right up to the week before he had the accident, he was push-
ing me to get Robert Plant to do a Honeydrippers Two. He said,
“I want to get into the studio and do it early next year.” He felt
it was time.

X 4

JERRY LEIBER

One-half of Leiber & Stoller, one of the biggest songwriter/pro-
ducer teams in rock’n’roll history.

All of our records on Spark Records had the best reviews you
could want, but we couldn’t sell them.

So Nesuhi asked, “What’s the normal procedure to mak-
ing records?”

So we told him we go into a rehearsal hall for about 10 days
and put the songs and the musicians through an cbstacle course,
we do the arrangements and the rhythm pattern, and then we
record them. We get staggering reviews and we send out sam-
ples to our distributors and-disc jockeys and we wait for orders.

“Is that all you know?” he asked.

“Outside of making records, what is there to know?”

He said, “I will give you good advice. Get two tickets and go to
New York. I'll call up my brother and tell him to expect your call,
and you do whatever he says. Forget this Spark Records. There is

This picture was taken right after |

‘Each day there
would be a “good
morning” high five.
It was a wonderful
time. I miss it”
—DOUG MORRIS

awhole other world to promoting, releasing and selling records.
We took him at his word.

When we did the deal, they gave us a producer’s royalty and
reasonable label credit. Nothing big or ostentatious . . . We did-
n't need the label because Atlantic was so much hotter. Almost
every record they came out with was a hit.

Ahmet’s tribute night at the Montreux Jazz festivalin June 2006.

It was a perfect evening ~ Fach of us ~ as his artists ~ will always remember
how kind and how talented he was. His last words to me were “Your voice always
thrilled me ~ even your speaking voice.” Thank you Ahamet for all that you did
for music and for your artists ~ You wiil be deeply missed ~

50 | BILLBOARD | FEBRUARY 24, 2007

Love is forever ~ Stevie Nicks
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O OUR DEAR FRIEND AHMET,
ONE OF THE TRUE PIONEERS OF MUSIC.

YOUR LEGACY WILL ALWAYS
REMAIN WITH US.

THE ROLLING STONES
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THE HOUSE

AHMET BUILT

Atlantic Records, the company Ahmet Erte-
gun co-founded in 1947, has placed thousands
of albums and singles on The Billboard Hot

then by number of weeks at that position, with
ties broken according to weeks in the top 10,
in the top 40 and on the chart as a whole. ®

Stone Temple Pilots

PURPLE
1(3) June 26, 1994

THE HIGHEST-CHARTING ALBUMS AND
SINGLES IN ATLANTIC RECORDS HISTORY

Atlantic/AG

FOR THOSE ABOUT TOROCKIWESAEUFEFOU

25 Ac/pcC
100 and The Billboard 200 during its almost  Eligible titles are those listed by Billboard as 163) DecyiZM 28] Gciantic
60-year history. On these pages, Billboard com-  being released by Atlantic, Alco or Atlantic Led Zeppefin HOUSES OF THE HOLY
piles the biggest. ® Placement is determined ~ Group. Thus, titles from distributed or affiliated U2 CEE S ETE Atlantic
by releases’ peak position on the two charts,  labels, such as Stax or Curb, are not included. The Rolling Stones SOMEGIRLS
1(2) June 24,1978 Rolling Stones/Atlantic
Hootie & The FAIRWEATHER JOHNSON
: !Won the album Album released with six e 1) May 1,996 Atiantic/AG
B of year Grammy different covers, underabrown Blind Faith BLIND FAITH
in 1987; voted the paper wrapper. 1(2) Aug. 16,1969 Atlantic
26th-best album of Sounditrack MURDER WAS THE CASE
a" time by RO"lng 1(2) Nov. 5, 1994 Death Row/Interscope/AG
Stone; hit No. 36 on Led Zeppelin PRI
the Top ChriStian 1(2) Aprli 24,1976 Swan Song/Atlantic
Albums chart. Stevie Nicks BELLADBNNE
1 Aug. 15, 1981 Modern/Atiantic
o , » - Crosby, Stills, DEJA VU
15 Nash & Young 1 April 4,1970 Atlantic
Atlantie’s Top 50 Albums
34 John Michael KICKIN’ IT UP.
TITLE Montgomery 1 Feb. 12,1994 Atlantic
ARTIST Peak Position Debut Date Label g
BAD COMPANY
. 4 Bad Company
Forelgner 1010 weeks) July 25,1981 Atiantic ! LA TEL SyaniSoro/atiantic
THE JOSHUA TREE T6 The Rascals TIME PEACE/THE HASCALS' GREATEST HITS
8 U2 1@ April 4, 1987 Island/Atlantic 1 QULVAIS 1968 atiantic
The Rolling Stones | TATTOO YOU I —— ... SOMETHING TO BE : ‘
< 19 Sept. 12, 1981 Rolling Stones/Atlantic I Lay)7.12003) filelisma/AtAntic/AG]
Hootie & The CRACKED REAR.VIEW Staind CHAPTER V '
Blowfish 148) July 23,1994 Atlantic/AG 1 Aug. 27, 2005 Fiip/Elektra/AG
. p— LED ZEPPELIN 1L Skid Row SLAVE TQ THE.GRIND :
e eppelin ) e O 8 il 1 June 29, 1991 Atlantic
o EMOTIONAL RESCUE Soundtrack REICRON) _
e Rolling Stones YT T STi5E0 RIS ta eSSl 1 April 16,1994 Interscope/Atlantic/AG
2 Led Zeppeli IN THROUGH THE OUT DOOR Average White i _
ed Zeppelin N, T RCHELE R — Band 1 Sept. 21,1974 Atlantic
I NO JACKET REQUIRED Crosby, Stills, 4. WAY STREET :
il Collins == ey % .. Nash & Young 1 April 24, 1971 Atlantic
. PHYSICAL GRAFFITI Paul Wall YHE PEOPLES CHAMP
Led Zeppelln ) S RSBTS7S Swan Song/Atiantic 1 Oct. 1, 2005 Swishahouse/Atiantic/Asylum
;! RATTLE AND HUM Twista KAMIKAZE
1(6) Oct. 29, 1988 Island/Atlantic ! Lebild4200% ATIaNtic/AG]
FIRST TAKE T iy
Roberta Flack S U pp— 1 April 15, 2006 Grand Hustle/Atlantic/AG
—— ELECTRIC YOUTH e BRIEFCASE FiiLi, OF BLUES
Debbie Gibson 1 Dec. 23,1978 Atlantic
1(5) Feb. 11, 1989 Atiantic
W,OﬁbSTQCKSL Pantera FAR BEYOND DRIVEN
Soundtrack 1 Aprll 9,1994 East West/AG
1(4) June 6, 1970 Cotillion/Atlantic/Atco
‘ME AGAINST THE WORLD Crosby, Stills, 80 FAR
2Pac Nash & Young 1 Sept. 7.1974 Atlantic
1(4) April 1, 1995 Interscope/AG
- .
i STICKY FINGERS The Rolling Stones 10 S'ONLY ROCK#N ROLL
The Rolling Stones ey e B o 1 Nov. 2, 1974 Rolling Stones/Atiantic
WHEELS OF FIRE Danity Kane TR /AR
Cream s L e 1 Sept. 9, 2006 Bad Boy/AG
The Rolling Ston EXILE ON MAIN ST. s ) A
Rl SC 1¢4) June 10, 1972 Rolling Stones/Atlantic 2 5 Phil Carson signed 3 4Features “f
! LED ZEPPELINIT AC/DC,” Ertegun Swear,” which
Led Zeppelin N OaRIoT0 o told Billboard in1998. “They later in the same year
BT GOATS HEAD SOUP played at CBGB’s, and | was went No. 1 on the Hot
TREelll) Sl 1(4) Sept. 29, 1973 Rolling Stones/Atlantic really struck by the incredi- 100 for 11 weeks for
ric Bt F957 OCEAN BOULEVARD ble Angus Young. He plays the R&B vocal group
WIS SEUEL 1¢8) July 20,1974 RSO/Atlantic such great blues guitar. But All-4-One. (See No. 2
: N [ . . I’m not sure | would have on the all-time At-
Recorded at 461 Ocean Blvd. in Miami. Upon first meeting Eric Clapton, signed them when 1 first lantic singles list.)
. . ] .
Ertegun had thought he was Wilson Pickett’s guitar player. heard them. They were very Montgomery’s own
e modern; they were pushing version went to No.
The Rolling Stones i ) the envelope.” 42 on the Hot 100.
1(4) May 8, 1976 Rolling Stones/Atlantic
- ... BUT SERIOUSLY . .
FUEICoran 1) Dec. 2, 1689 Atlantic 3 Best-of album by white soul-rock band, originally called the Young
DOGGY STYLE Rascals. Ertegun traced his signing of Led Zeppelin back to their lawyer
Snoop Doggy Dogg 13 Dec. 11, 1993 Death Row/Interscope/AG Steven Weiss, who later represented Zeppelin’s manager Peter Grant.
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No one has ever been
so hot and so cool
at the same time

for so long...

Jason & Wendy Flom
and your family ot Capitol Music Group
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Atlantics Top 50 Singles

Atco’s first No. 1record on The Billboard Hot 100 won the record of the
year Grammy Award in 1960. The wife of Kurt Weill, who'd written it as
Moritat” in 1928, had suggested that Ertegun have someone cover one of
her husband’s songs

The 1874 record of

the 5
year Grammy winner = §» » -

was supposedly writ

about DonMclLean. Later

it inspired a cover

the Fugees, which won
the best R&B perform-
ance by a duo or group

Grammy in 1996.

ARTIST

Brandy & Monica
All-4-One

3 Bobby Darin
Chic
Roberta Flack

B’ Roberta Flack
The Rascals

Phil Collins

Record of the year Grammy winner, 1990. A few years earlier, Ertegun

‘I R&B vocal group,

named by Ertegun
after he met original lead
singer Clyde McPhatter,
had hits for 13 years on
Atlantic. This was the
act’s biggest, and the

ten

by

first Atlantic single to top
the Hot 100.
TITLE
Peak Position Debut Date Label
THE BOY IS MINE
1(13 weeks) May 30, 1998 Atlantic

| SWEAR

101 April 23,1994 Blitzz/Atlantic
MACK THE KNIFE

(9 Aug. 24,1959 Atco
LE FREAK

1(6) Oct. 28, 1978 Atlantic
THE FIRST TIME EVER | SAW YOUR FACE

1¢6) March 4, 1972 Atlantic
KILLING ME SOFTLY WITH HIS SONG

1(5) Jan. 27,1973 Atlantic
PEOPLE GOT TO BE FREE

1(5) July 20,1968 Atlantic
ANOTHER DAY IN PARADISE

1(4) Nov. 4, 1989 Atlantic

had suggested to Collins that he record solo albums more radio-
friendly than the prog-rock he’d been doing with Genesis.

The Bee Gees

The Young Rascals

Sean Paul

Phil Collins

Mr. Big

Joe Cocker &
Jennifer Warnes

Debbie Gibson

16 The Drifters

U2

18 Sonny & Cher

Phil Collins

Alannah Myles

Yes

HOW CAN YOU MEND A BROKEN HEART

1(4) June 26,1971 Atco
GROOVIN’

1(4) April 22,1967 Atlantic
GET BUSY

1(3) Feb. 22, 2003 VP/Atlantic

AGAINST ALL ODDS (TAKE A LOOK AT ME NOW)

1(3) Feb. 25,1984 Atlantic
TO BE WITH YOU

1(3) Dec. 21,1991 Atlantic
UP WHERE WE BELONG

1(3) Aug. 21,1982 Island/Atco
LOST IN YOUR EYES

1(3) Jan. 21,1989 Atlantic
SAVE THE LAST DANCE FOR ME

13 Sept. 5, 1960 Atlantic

lzWITH OR WITHOUT YOU

1(3) March 21, 1987 Island/Atlantic
I GOT YOU BABE

1¢3) July 10, 1965 Atco
GROOVY KIND OF LOVE

1(2) Sept. 3, 1988 Atlantic
BLACK VELVET

12 Jan. 6, 1990 Atlantic
OWNER OF A LONELY HEART

1(2) Nov. 5, 1983 Atco

British progressive rock band’s song also went to No. 3 on Billboard’s

Hot Dance Club Play chart and to No. 69 on Hot R&B/Hip-Hop Songs.

Brandy

John Parr

Foreigner

Features gospel group the New Jersey Mass Choir, whose own version
of the song went to No. 12 on the Hot Dance Singles Sales chart in 1985.

BILLBOARD

HAVE YOU EVER?
1(2) Dec. 5, 1998

ST. ELMO’S FIRE (MAN IN MOTION)_
1(2) June 22, 1985

| WANT TO KNOW WHAT LOVE iS5
12 Dec. 8, 1984

FEBRUARY 24, 2007

Atlantic

Atlantic

Atlantic

Phil Collins
Phil Collins
The Bee Gees

U2

Archie Bell &
29 The Drells

Percy Sledge

The Rolling Stones

Aretha Franklin

The Troggs

Matchbox Twenty

James Blunt

Sean Paul

Bette Midler

The Escape Club
39 D4L

INXS

Alan O'Day

Twista Featuring Kanye
West & Jamie Foxx

Abba
Robert Palmer

Mr. Acker Bilk

Phil Collins &
Marilyn Martin

47 Stars On 45
The Rolling Stones
Sweet Sensation

Debbie Gibson

Mike + The
Mechanics

TWO HEARTS

12 Nov. 19, 1988

ONE MORE NIGHT

2 Feb. 9,1985
JIVE TALKIN’
(2 May 31,1975

Atlantic

Atlantic

RSO/Atlantic

I' STILL HAVEN'T FOUND WHAT I’'M LOOKING FOR

1(2) June 13, 1987
TIGHTEN upP

1(2) March 30, 1968
WHEN A MAN LOVES AYWOMAN.

1(2) April 9, 1966

BROWN SUGAR

Island/Atlantic

Atlantic

Atlantic

Rolling Stones/Atco

Atlantic

‘I 8Ertegun’s\965 sign-
ing of the married

1(2) May 1, 1871
RESPECT

1(2) April 29, 1967
WILD THIRG

1(2) June 25, 1966

BENT

i April 29, 2000

YOUWRE BEAUTIFUL

1 Nov. 12, 2005

TEMPERATURE

1 Jan. 21, 2006

WIND BENEATH MY WINGS

1 March 4, 1989
WILD, WILD WEST

1 Aug, 20, 1988
LAFFY TAFFY

1 Oct. 1, 2005
NEED YOU TONIGHT

1 Oct. 24, 1987

UNDERCOVER ANGEL

1 Aprii 2,1977
SLOW JAMZ

1 Dec. 6, 2003
DANCING QUEEN

1 Dec. 11,1976
ADDICTED TO LOVE

1 Feb. 8, 1986

STRANGER ON THE SHORE

SEPARATE LIVES

1 March 17, 1962

1 Oct. 5, 1984
MEDLEY

A April 11, 1981
MISS YOuU

1 May 27, 1978

IF WISHES CAME TRUE

1 June 16, 1390

FOOLISH BEAT

1 April 23,1988

THE LIVING YEARS

duo, who had previously
performed as Caesar &
Cleo, marked one of
Atlantic’s initial foraysinto

white rock music.

4

Ly Jan. 7, 1989

2 9 They don't

only sing,
they dance as good
as they walk, In
Houston they
started a new dance
called the Tighten
Up. Thisis the music
they tighten-up to.

Atco/Fontana
Lava/Atlantic
Custard/Atlantic
VP/Atlantic
Atlantic
Atlantic
DeeMoney/Asylum/Atiantic
Attantic
Pacific/Atlantic
Atlantic
Atlantic
isfand/Atlantic
Atco
Atlantic
Radlo/Atlantic
Rolling Stones/Atlantic
Atco
Atlantic
Atlantic
3 9 History’s biggest snap
music hit so far broke
the standing record for most
downloads in a week when
175,000 copies of the track
sold digitally in the final week
of 2005. (The record has since

been broken, and is now held
by Fergie’s “Fergalicious.”)

[LcdDa

e

A medley created by Dutch session musicians and featuring John Lennon
and Paul McCartney sound-alikes singing snippets of several Beatles hits,

plus “Venus” by the Shocking Blue and “Sugar Sugar” by the Archies.
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DEAR AHME,

WE WILL ALWAYS
LOVE YOU

DEBBIE AND ALLEN GRUBMAN
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ROSELAND BALLROOM
239 WEST 52ND STREET, NYC 1PM -4 PM
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MONTE LIPMAN & AVERY LIPMAN FAMILY DAY EXECUTIVE COMMITTEE

Steve Greenberg

and taeir families
Janet, Maximo and Alesandra

FAMILY DAY CO-CHAIRMEN
Marcus Peterzell

Daniel Glass
Rick Krim
Gregory Plage
Julie Swidler

CHAIRMAN EMERITUS
Michael Reinert

Angelina and Remy
SPONSOESHIP LEVELS:
Family Presenting Sponsor $25 . 0 0 0
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'PATIENCE
PAYS OFF

Nearly A Year And One Record Label
Later, The Jonas Brothers Score
A Hit Off Their Debut Album

t the Jonas Brothers’ family home in New Jersey, a

wooden sign over the bathroom door reads “Patience

isavirtue.” ['s alesson the Brothers are lucky to have

learned. Though the pop-punk boy band is riding

high at iTunes and Radio Disney on the strength

of “Year 3000,” the Brothers have taken an unexpectedly cir-
cultous rotute to success.

The Jonas Brothers—Nick, 14, Joe, 17, and Kevin, 19—were
born as a band in 2005, when incoming Columbia Records
president Steve Greenberg was handed a stack of CDs I:y Co-
lumbia artists with whom he wasn’t familiar. Included was a
solo disc by Nick, a former Broadway baby with “Les Mis-
érables” and “Beauty and the Beast” on his résumé. “I didn’t
like the record he’d made,” Greenberg says. “But his voice
stuck out, so I met with him and found out he had two broth
ers.” This was familiar territory for Greenberg—he’s the guy
who discovered Hanson. “I liked the idea of putting together
this little garage-rock band and making a record that ncdded
to the Ramones and '70s punk. So Michael Manginiand I went
into the studio with the Jonas Brothers and did it.”

Lead single “Mandy” performed well at “TRL,” advance CDs
were sent to the media and the Jonases hit the road, playing
shows with Jesse McCartney and the Veronicas. Yet the band’s
album wasn't appearing in stores. “Over the course of our time
with Sony, we probably had 10 release dates,” says the band’s
manager, Phil Mclntyre, who credits the delay to several high-
level executive changes at Sony (including Greenberg's depar-
ture) and the decision—"reached by both label and management,”
MclIntyre says—to “go back and put together a couple more
tracks. The original version felt like a really great album, but we
just thought we could use another lead single.”

They found one in “Year 3000,” a tune by the English pop-
punk act Busted, which had a hit with the song in 2002 in the
United Kingdom. “It was cool,” Nick says of reworking the
album. “We're good friends with {Busted frontman]| James
[Bourne], so we were honored to do the song.”

“It's About Time,” the Brothers’ Columbia debut, finally hit
record stores last August in what McIntyre calls a “limited re-
lease” 0f 50,000 CDs; so far, according to Neilsen Sound$can,

TAMAR’S TURN HEATFINDERS
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the album has sold 40,000 copies. “That was disappointing,”
the manager admits. “We’d never gone to top 40, and Sony
never put together a proper radio plan. Steve Greenberg did
anamazing job of imagining a fan base at a grass-roots level,
but we were missing that key exposure.”

In October, McIntyre says, he and the jonases began dis-
cussing leaving Sony. “It was important to find out what their
game plan was before we did anything,” McIntyre says. “We
had a very frank meeting with them in which they said they
were not ready to go to the next level of setting up the project.”

By that point, “Year 3000” had already become a hit at Radio
Disney, whose VP of programming Robin Jones says the Jonas
Brothers filled her need for a “clean Green Day.” So one of
Mclintyre's first calls was to Hollywood Records. “Disney came
into the picture because Disney was always in the picture,”
Mclntyre says, citing the band’s appearance on last year’s “Lit-
tle Mermaid” and “Disneymania 4” albums.

“It was important to us that the label guys get the band,
Nick says. “Which the people at Hollywood did,” Joe adds.
“They’d seen us at shows because we’d been on their Jesse Mc-
Cartney tour.”

www americanradiohistorvy com
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Like Jones at Radio Disney, Hollywood GM Abbey Konow-
itch savs the Jonases filled a hole at his label. “We’ve been in-
credibly successful in the teen-pop Tield,” he says, “but we've
been looking for a boy band. And here was one that was al-
ready developed.” Konowitch says the plan for the Jonases-
who are at work on an album of new material with producer
John Fields, tentatively set for release in August—is the same
as with all the label’s teen-pop acts—work the Disney demo-
graphic first then move into top 40. “[1’s what we did with Aly
& A],” Konowitch says.

So far. the plan is paying off: Since the “Year 3000” video
debuted on the Distiey Channel in mid-january, the single’s
digital downlcads have increased dramatically, peaking at
36,000 during the week ending Feb. 4. (Last week, Sony pulled
all its Jonas material—including “Year 30C0”—from iTunes,
which McIntyre admits will stall the band’s progress until Hol-
lywood acquires the band’s masters.}

“Hopefully Disney takes them down the same road I did,
Greenbergsays. “The guys are so good at what thev do that it’s
going lo work if they're allowed to pursue their own vision. The
smartest thing a label can do is not mess with them.” eoe
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>>>THIS ONE GOES
TO ELEVEN
Finger Eleven—which is
currently touring with
Hinder and Black Stone
Cherry—will join
Chevelle and labeimate
Evanescence on the
road in March to support
its new album, “Them
Vs. You Vs. Me” (due
March 6). Lead single
“Paralyzer” is No. 27 on
Billboard’s mainstream
rock chart this issue. It
has been almost four
years since Finger
Elevenreleased its last
set, a self-titled record
that contained the
smash hit “One Thing,”
which reached No. 16 on
The Billboard Hot 100.
Singer Scott Anderson
says that song was such
a huge success, it was
best for the band not to
rush into the next album.
He felt it better “to
actually take a break
and come back with
something good,
instead of building some
kind of bullshit
momentum.”

—Christa Titus

>>>THE FABULOUS
FABOLOUS
Rapper Fabolous has set
a March 27 release for
his Def Jam debut,
“From Nothin’ to
Somethin’,” which was
originally expected
before the end of 2006
and then this month. The
first single is
“Diamonds” featuring
Young Jeezy. The album
also features
contributions from Ne-
Yo and Timbaland on
“Make Me Better” and
producer Jazze Pha.
Fabolous was previously
aligned with Elektra and
Atlantic.

—Jonathan Cohen

>>>WHEN AHMIR
MET AL
Al Green is at work on
his next Blue Note
studio album with the
Roots’ Ahmir
“?uestlove” Thompson
in the producer’s chair.
The as-yet-untitled disc
has been in the works
for two years already,
but Thompson says he
hopes to finish up in
September. “If it were
up to me and it was
absolutely
totalitarianism, | would
live all my derivative
fantasies out on this
record,” he says.
—Jonathan Cohen

ICEL Y TODD MARTENS

‘Block’ Rockin’ Beats

Blog-Beloved Single Opening Doors For Swedish Band

By the time Peter Bjorn and John'’s “Writer’s
Block” saw U.S. release on Feb. 6, lead sin-
gle “Young Folks” was on track to outsell
the Swedish band’s previous album by itself.

The song, a '60s-influenced slice of
wistful pop, spins a tale of two hesitant
lovers, a pair of “30-year-olds who have
been burned by previous encounters with
love,” guitarist/vocalist Peter Moran says.
With its bongo-like drumming and whis-
tled melody, the playful tune has attracted
the attention of TV music supervisors, as
“Grey’s Anatomy” and “How | Met Your
Mother” have both featured the cut.

It’s also become a YouTube hit, thanks
to a retro-styled cartoon clip generating
well more than 1 million views. To date, the
song has sold 3,000 copies on digital out-
lets, according to Nielsen SoundScan,
matching sales of the group’s 2005 album
“Falling Out,” which was released on small
indie Hidden Agenda.

“Young Folks” isn’t entirely represen-
tative of “Writer's Block,” but as Moran
says, “It's done the work for the album.

“When we play live, there’s guitar noise
and | solo alittle and it’s a bit improvised,”
hesays. “It’s almost like punk rock at times.
| reckon some people will be surprised
that we're a bit of a rock band.”

“Writer’s Block” melds the band’s
Merseybeat influences with early-"80s new
wave, and debuts this week at No. 2 on
Billboard’s Heatseekers chart. Indie retail-
ers expect the act’s momentum to gain
when it stages asummer U.S. tour.

' “Young Folks’is one of those songs that
we know we can play, and everyone in this
store will buy the album,” says C.J. Davis,
assistant manager of Good Records in Dal-
las. “It creates a real ‘High Fidelity’ moment”

“Writer’s Block” is the band’s third
album and the first release from Almost
Gold Records, a new venture from Arcade
Fire/Bjork manager Scott Rodger and
Isaac Green, who also runs StarTime inter-
national. The RED-distributed label is asso-
ciated with Columbia Records, although
Rodger declines to define the relationship.
He says Columbia will provide “as little

or as much assistance” as the two
require, and upstreaming to the
major is “not on the agenda,” as of
now. “We’d have to look at each
case ifand when that situation were to
arise,” he says.

Peter Bjorn and John are signed to
V2 Sweden and licensed to other terri-
tories. The Internet attention surround-
ing the new album and the single
prompted two recent New York club
shows to sell out in a matter of hours.

“It’s weird because you know you
will have a couple people who are
not really into the music yet,”
Moran says. “They just know
that this is the thing for the
week, which is odd for us.
We had never been
a hyped or a
cool band. We've
just been trying
to make pop music
and be kind to
people” «--

PETER BJORN
AND JOHN

,LTOM FERGUSON tferguson@eu.billboard.com

Meteoric Rise Of Ireland’s
ParleTakes 13 Years

Brit ‘New Ravers’ The Klaxons Ready U.S. Release

When 25-year-old singer/song-
writer Luan Parle was named
best I[rish female at the Irish
music industry’s Meteor Music
Awards on Feb. 1, it confirmed
herarrival as a serious artist—
13 years after she first hit Irish

TV screens as a talent contest-
winning prodigy, singing coun-
try songs.

That early attention resulted
in an unsuccessful 1994 album
on an Irish independent label
by the Wicklow, Ireland-born

Parle, but her parents insisted
she finish school before taking
up a music career.

Fast forward to 2002, when a
self-released single brought
Parle to the attention of Colum-
biain Ireland, which signed her.
Over four years she developed

er crafi, writing with Diane
Warren, Billy Steinberg and
Bill Bottrell and touring with
Elton John and James Blunt.
That culminated in Parle’s
album “Free,” produced and co-
written by Stephen Lironi, who
had previously worked with Jon
Bon Jovi, Hanson and Black
Grape. Sony BMG says it has
shipped 5,000 units since its
Oct. 19 domestic release. The
album will appear elsewhere in
Europe in late spring.

“We've got big plans interna-
tionally,” Parle’s U.K.-based
manager Derek Mackillop
says. “Sony BMG will release
[“Free”] in the U.S. in a few
months, but first we're going
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to concentrate on the U.K.
where she’ll play headline
shows in April/May. We're hop-
ing toannounce a guest slot on
a high-profile tour very soon.”
Parle is booked by Free Trade
Agency in London. Her pub-

lishing is Copyright Control.
—Nick Kelly

KLAXON SOUNDS: UK. al-
ternative rock/pop act the
Klaxons’ debut album may be
titled “Myths of the Near Fu-
ture,” but the London act’s suc-
cess to date is real enough.

The set was released interna-
tionally Jan. 29 on Rinse/Poly-
dor and entered the Official U.K.
Chart Co.’s album listing the fol-
lowing week at No. 2. During
2006, the band’s psychedelic-
hued singles “Gravity’s Rain-
bow” (Angular Records) and
“Atlantis to [nterzone” (Merok)
saw it tagged by the U.K. media
as the standard-bearer of a nas-
cent “new rave” scene.

London-based Universal In-
ternational director of market-
ing Greg Sambrook says
further overseas interest
prompted the early international
release for “Myths,” with the
United States following in April.

“There was already an
awareness of the band inter-
nationally through the inde-
pendent singles,” Sambrook
says, “and they’ve played
shows in Australia, Japan and
major European markets.
When there’s a groundswell of
[overseas] interest, if you don’t
make the album available you
run the risk of fans looking for
iton import.”

The Klaxons play U.K./Eu-
ropean dates through March,
with U.S. shows due in April.
The band is published by Uni-
versal Music Publishing. Inter-
national bookings are by
Creative Artists Agency; U.S.
shows are with Little Big Man.

—Steve Adams
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It's Tamar’s Time

Former Prince Protégé Reactivating Career

From Grammy Award nominee
to free agent: singer/songwriter
Tamar survived a wild ride on
the music industry roller
coaster last year.
Reintroduced to early men-
tor Prince in 2005 following
her graduation from the Uni-
versity of Southern California,
the music major signed on as
avocalistin his band. A singer
since the age of 3, a preteen
Tamar Davis once sang with the
group Girls Tyme—whose
members included future Des-
tiny’s Child talents Beyoncé
Knowles, Kelly Rowland and
Latavia Robertson.
Performances at Prince’s
renowned house parties led to

TAMAR: AFSHIN SHAHIDI

joining the enigmatic talent on-
stage for a solo at the NAACP
Image Awards. After Prince se-
cured a one-album deal with
Universal Republicin late 2005,
Tamar began working double
time contributing backing vo-
cals on Prince’s 2006 album
“3121” and recording her own
Universal Republic debut.

The built-in exposure Tamar
garnered during appearances
on Prince’s “3121” promotional
tour (“Saturday Night Live,”
“Good Morning America” the
2006 BET and BRIT Awards)
generated buzz for her own
coming out. But her solo proj-
ect was shelved.

The ride didn’t end there,

however. As 2006 wound down,
Tamar learned her duet with
Prince, “Beautiful, Love and
Blessed,” had earned a
Grammy nod for best R&B per-
formance by a duo or group
with vocals. The song, which
Tamar co-wrote with Prince,
lost its bid to “Family Affair”
featuring John Legend and
Joss Stone with Van Hunt.

During a phone interview a
few days before the Grammys
telecast, an excited Tamar
laughed at the irony of her cur-
rent free-agent status. “It’s an
interesting thing to be nomi-
nated and yet be an unsigned
artist looking for a home.”

As to why the album wasn’t

released or whether Prince’s
mercurial nature might have
played a role in the situalion,
Tamar declines to go down that
road. Philosophical rather than
bitter, she says only that she was
prepared, having read about
similar travails faced by other
artists like Anthony Hamilton,
Alicia Keys and Ne-Yo.

“1 don’t have anything neg-
ative to say and [ don’t feel de-
feated,” she declares. “I'm
pushing forward.”

Thatsheis. Laying low at her
parents’ home in Houston, she
has been flying back and forth
between New York and former
home base Los Angeles to
record another album. Collab-

Real Talk

HILLARY CRO_SL—EY hcrosley@billboard.com

Where Isn’t The Beef??

As Usual, A Hip-Hop Dispute Stirs Up As A Release Date Approaches

Beef is usually rampant in hip-
hop. But the fire always seems
to get hotter closer to certain
release dates or during quiet
quarters, like the first. And lately,
the industry is almost akin to
the WWE. From 50 Cent and
Cam’Ron’s dramatic phone in-
terview on R&B/hip-hop WQHT
(Hot 97) New York a few weeks
ago to Kanye West’s G.0.0.D.
Music camp, no one is safe.

I recently hit Consequence’s
albume-listening session for
“Don’t Quit Your Day Job,”
whichdrops March 6. And Con-
sequence was not a happy
camper. Consequence saysthe
president of the label, John Mo-
nopoly, dropped him from
G.0.0.D.in January 2006 with-
out telling him. According to
Consequence, the information
spilled out to him through a con-
versationMonopoly had with G-
Unit label head Sha Money XL..
Monopoly, though, says Conse-
quence was never dropped.

“ '‘Good, Bad and Ugly’ was
supposed to be my first sin-

gle,” the rapper says. “But then
Kanye went to Europe and shit
went to hell with G.0.0.D.
Music and | found myself at the
end cf the line. There ain’t no
way no man in sandals and an
umbrella is hotter than me.”
The umbrella man is Fonz-
worth Bentley, who was receiv-
ing a larger promotional push
than Consequence for his first
single, “Laid Back.” Conse-
quence called West, who was in
Europe at the time, to see if he
hadindeed been dropped. He
says West told him he hadn’t
heard anything, but added that
he didn’t have control of Mo-
nopoly’s decision. Conse-
quence says West then gave
him money to fund his single
“Grammy Family.” Conse-
quence promptly leaked the
track to radio, garnering spins
and more attention at Sony
BMG. Next, he made an effort
to learn the Sony BMG system
to move his project forward.
Soon after, Consequence
says, Sony Music Label Group

executive VP Lisa Ellis tipped
him that Sony wouldn’t be dis-
tributing G.0.0.D. much longer.
“They were like, ‘Aren’t you a
ghostwriter? Well, stay a
ghost,’ ” Consequence says. “|
would never wish anything bad
on Kanye, but these people had
my life in their hands. So | had
to take control of my business.”
Monopoly, for his part, says
all he ever did was help push
Consequence’s project.
“Maybe he confused ‘dropped’
with ‘shelved, ” Monopoly
says. “Honestly, | personally
haven't worked with G.O.O.D.
since the first week of Septem-
ber, when Sony severediits ties.
That’s a nice little six-month
period to promote your proj-
ect, so | just can’t see how it’s
my fault. | mean, isn’t [his cur-
rent single] ‘Callin’ Me’ still at
88 spins? If I'd been there and
it underperformed I'd under-
stand, but I'm not involved in
the project or the team.”
Since Sony was uninter-
ested in pushing the project,

Monopoly says, he brokered a
deal with Sony’s RED to dis-
tribute Consequence and with
Koch Records to finance the
“Grammy Family” video.
“Kanye didn’t put up a dime,”
Monopoly insists.

“l don’t recall having a con-
versation with Sha, but it's in-
teresting that he would try to
infer that I’d have something
negative to say about his proj-
ect,” Monopoly says. “I thought
the more grass-roots approach
of Sony’s RED indie label would
be better. That’s how he got to
RED in the first place.

“l love Consequence’s music
and | wish him the best,” Mo-
nopoly adds. “l don’t see how
it’s relevant—since | only did
things to help him—to throw an
executive under the bus. I’'m not
arapper so there won't be any
diss song coming. Hopefully
this press works for him:‘Conse-
quence in stores March 6.’ ”

ShaMoney XL now manages
Consequence. West could not
be reached for comment. - -
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orating producers include
Kwame and Somethin’ for the
Pzople members Ro {aka
Rochad Holiday) and Sauce
{Curtis Wilson).

Tamar owns the sangs from
her aborted Universal Repub-
lic set. Some of these are being
pitched for TV projects and may
also appear on her new alburm.

Thistime arcund she’s gun-
ning for a more R&B-driven ap-
proach. “The lastalbum was all
live and I didn’t get the DJ
Scratch feel on some cof the
songs | wanted to,” Tamar ex-
plains. “This album is more
R&B;hip-hop ffunky with a
Tina Turner vibe. But it’s still

CONSEQUENCE

very melodic.”

Whether Prince will appear
on the album remains a ques-
tion mark. “He will probably be
on here somewhere. [t's a good
mystery that I'm keeping,”
Tamar says.

Although the former backup
singer and Prince still talk,
Tamar says they saw each other
for the firsi time iu six months
at the Grammys. While the con-
nection is still there, Tamar
knows it's her tinre now.

“It does hurt that I don't get
to perform as much with him,”
she says. “But i{ I stay under his
wing, 1 carrtfly. And I'm ready
to fly.” =
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BREAKING THE BANDS

Augustana, Silversun Pickups Benefit From Old-Fashioned Artist Development

AUGUSTANA

Breaking new artists is the core of a major
label’s mission, but it still caught some by sur-
prise when the Epic debut from San Diego-area
rock quintet Augustana hit a sales peak 18
months after its release. Equally surprising has
been the rise of Los Angeles alternative rock
outfit Silversun Pickups on young indie Dan-
gerbird Records, which is enjoying a break-
through almost eight months after its first
album hit stores last summer.

“Artists need time to develop, and it’s nice
to see that it can still happen,” says Epic VP of
A&R Pete Giberga, who signed Augustana. The
group’s “All the Stars and Boulevards” hit stores
in August 2005 and achieved its highest weekly
saleson Jan. 21. The album has moved 149,000
copies in the United States, according to
Nielsen SoundScan, and sits at No. 143 on The
Billboard 200.

Clearly inspired by its recent success with kin-
dred spirit the Fray, Epic kept pushing forward
with Augustana. “This project was not getting
lost from our sights,” Epic VP of marketing Scott
Greer says. “This was about having all the tools
in line and finding our champions.” Among
those was DJ Jayn at AC KLLC (Alice 97.3) San
60 |
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Francisco, who points to Au-
gustana’s live show as a driver
for the band. “[Frontman) Dan
[Layus] is the real deal. He’s ab-
solutely an artist, warm and
kind and lovely in person, tor-
tured and singing for his life
onstage,” Jayn says.

“Similar to the situation with
the Fray, there wasn’t a set scene
for [Augustana] to fall into,”
Greer says. “They’re not a
Warped [tour] band. They're not
an Ozzfest band. They're a
pop/rock band. They blazed
their own trail.”

The band toured on and off
for ayear but received little trac-
tion until a summer '06 trek
with Counting Crows, during

which weekly album sales began to double. “They
were playing sheds, but selling a couple of hun-
dred CDs a night,” Greer says.

Shortly after, the songs “Mayfield,” “Stars and
Boulevards” and “Boston” were placed on hit
MTYV shows “Laguna Beach,” “The Hills” and
“Two a Days.” Week-over-week digital sales for
the single “Boston” promptly jumped from 3,000
to 7,000 to 20,000, according to Epic. The net-
work began playing the video for “Boston” in Oc-
tober 2006 and added it to medium rotation Jan.
29. The band appeared on “TRL” Feb. 12.

VH1 followed suit with video airplay and
added Augustana to its “You Oughta Know”
new-artist program in January, propelling
“Boston” to No. 4 on the station’s top 20 count-
down. “To the label’s credit, they stuck with it,”
says Rick Krim, executive VP of talent and
music programming for VH1. “It’s two years
and counting, and we’re not planning on stop-
ping anytime soon,” Greer says. “The band will
on the road into the summer.”

Silversun Pickups found success more
quickly and without the major-label push. The
band has gained continuous momentum since
the release of the six-song EP “Pikul” in July

2005. “Carnavas,” the band’s full-length debut,
came out last July but entered The Billboard
200 for the first time in the Feb. 3 issue at No.
171. It has shifted 60,000 copies, according to
Nielsen SoundScan.

The band’s chances for success may have been
considered unlikely considering the size of label
Dangerbird, which, after hiring two staffers ear-
lier this year, has a full-time staff of five and re-
lies on a network of freelancers to work projects.

“We’re all surprised by the success,” Dan-
gerbird co-founder Jeff Castelaz says. “But not
because there was a lack of belief [in the band].
Everyone here [and] everyone at [distributor Al-
ternative Distribution Alliance] knew Silver-
sun had ‘that thing,” but often you see bands
that have ‘that thing’ and they fuck it up. We
stayed focused.”

Playing live was a key component to break-
ing the band. After an August 2005 residency
at L.A. hipster haven Spaceland, the band took
to the road with Brendan Benson, touring the
West Coast. When influential college station
KEXP Seattle and retailer Sonic Boom Records
emerged as early supporters, the band capital-
ized on the opportunity. “They’ve done the L.A.-
to-Seattle drive about six times because Seattle
was the first big market to embrace them,”
Castelaz says.

“They play here more than bands from Seat-
tle play here,” Sonic Boom co-owner Nabil Ayers
says. Other early adopters included key West
Coast stations like modern rockers KDLD (Indie
103.1) Los Angeles and KITS (Live 105) San Fran-
cisco. “Thelive element is a huge component of
what makes this band special,” Live 105 D] Aaron
Axelson says. “There was this energy and inten-
sity and angst, mixed with this wall of sound and
bittersweet harmonies.”

The touring and marketing cycle for the EP
blended into the setup of “Carnavas.” The band,
which had never toured nationally, hit the road
with gusto, covering every major market by year’s
end. Before long, the Pickups were making their
network TV debut on “Late Show With David
Letterman,” opening for Wolfmother and enjoy-
ing a push from MTV.

“We starting playing them on mtvU in Sep-
tember ‘06, purely based on passion,” says Amy
Doyle, senior VP of music and talent at MTV,
MTV2 and mtvU. The band was added to MTV’s
premier new-artist, multiplatform program
“Discover and Download” in January, and the
video for “Lazy Eye,” the current single from
“Carnavas,” was added Jan. 15 to MTV, MTV2
and mtvU.

Now, the group is primed for breakout suc-
cess. After a protracted major-label bidding
war, the Pickups are close to securing a deal
with Warner Bros. for outside the United States,
details of which Castelaz declined to comment
on. The group also recently inked a deal with
management powerhouse Q Prime, grabbed a
coveted opening slot on Snow Patrol’'s upcom-
ing tour, signed on to play the Coachella Val-
ley Music & Arts Festival in April and saw “Lazy
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Eye” added to rotation at modern rock KROQ
Los Angeles.

“Both of these bands have done it the right
way,” Ayers says. “They’ve been touring a ton,
playing with the right bands and actually build-
ing it like you're supposed to.” .

WHO’S NEXT?

Billboard’s Top Heatseekers chart is
sprinkled with resilient albums breaking
through in a variety of ways.

CARTEL “Chroma” (released Sep-
tember 2005, No. 27 on Heatseekers)
Before any promotional
efforts were in place for
Cartel’s Epic debut, the
Atlanta quintet was hard
at work garnering an on-
line fan base. “They’'re
one of those bands that really worked
to build up a following on their own
and a key part of the success was My-
Space,” Epic senior VP of marketing
Lee Stimmel says. To date, the band’s
MySpace page has registered 14.4 mil- |
lion plays and boasts 195,000 “friends.”
“Chroma” has moved 183,000 copies,
according to Nielsen SoundScan.

CARTEL

"R O A

I 2006, No. 6 on Heatseekers)

BULLET FOR MY VALENTINE
“The Poison” (released February

Set up by an EP and club
tour prior to release, “The
Poison” has found legs
with the help of key tour-
ing opportunities that ex-
posed the band to new
audiences. A March 2006 tour with
Rob Zombie crashed and burned (the
band was booted after reportedly
bashing Zombie on its blog). But Bul-
let for My Valentine struck gold after
securing the opening slot for Guns N’
Roses shows in New York and England
a few months later. “The Poison” has
shifted 198,000 copies.

DRAGONFORCE “Inhuman Ram-
page” (released June 2006, No. 34
on Heatseekers)

The U.K. power-metal
sextet’s “Through the
Fire and Flames” video,
which features lightning-
speed dueling guitar
solos, gave “Inhuman
Rampage” a major boost. “It was
viewed over a million times and helped
land them a spot on Ozzfest,” accord-
ing to Roadrunner project manager
Chris Brown. The album has sold
118,000 copies. —Chris M. Walsh

P
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Days Of Winehouse
And Roses

U.S. Awaits New Soul Flavors From U.K. Superstar

LONDON—For all the exciting pro-
motional plans being conceived on
Amy Winehouse’s behalf as her sec-
ond album “Back to Black” (Isiand)
takes her around the world, the artist
remains unusually insouciant.

“l love doing music and playing
gigs,” she says, “and I’'m really
grateful for the opportunity to do
so. But to be honest, I’'m not the
kind of person that will think about
the demographic.”

The 23-year-old singer/song-
writer’s pop-friendly, soul-tinged
style has translated to U.K. shipments
of 650,000 for “Back to Black” since
its Oct. 30, 2006, release, according
to Universal Music U.K.

Released Feb. 5in most European
territories, the album streets March
16 in the United States via Universal
Republic. That release in itself is a
measure of Winehouse’s burgeon-
ing mainstream potential.

Her 2003 debut, “Frank,” was
widely hailed in the United King-
dom, where Universal reports it
shipped platinum (300,000 units).
It also won media attention in Ger-
many, Italy and the Netherlands—
without accruing any major chart
success—but was not released inthe
United States.

It’s quite a contrast this time. “The feed-
back across the board here has been roth-
ing short of amazing,” says New York-based
Kim Garner, Universal Republic senicr WP
of marketing and artist development. “We
had two incredibly successful shows here
in New York [her first-ever U.S. gigs, at Joe’s
Pub, in mid-January] that generated excel-
lent reviews.”

The jazz flavors of “Frank” won Winehouse
press comparisons to a young Billie Holiday,
but ultimately limited its impact. “We worked
‘Frank’ in a few key European markets, ard
didn’t get any radio on that at all,” Univer-
sal Music U.K. director of international mar-
keting Chris Dwyer says. “We got tc a rea-
sonable level, but wanted to broaden that
out. This time it seems to have gone crazy.”

More obvious stylistic nods to the 1960s
have helped the cause. “l haven’t been lis-
tening to any jazz,” Winehouse says, “I've
been listening to a lot of Motown and girl
groups,” she adds, citing the Shangri-Las
and the Velvelettes.

“The first album set her up as a unique
character and wasn’t as mainstream as this
one,” says Sheena Mason, head of music at
London top 40 station Capital Radio. “This
album has songs that don’t compromise her
sound but are more accessible for the main-
stream audience.”

“Ultimately at radio,” Garner says, “she’ll

| WINEHORISE

be played on allfzrmsts rom triple-A, alter-
native and crossover/urktan to pop.” Thein-
troductory U.S. t—ack is current second U.K.
single “You Kno™ I'm No Good,” featuring
Ghostface Killah, znd an early add from influ-
ential R&B/hip-hop outlet WQHT (Hot 97)
New York augurs well.

Well-received showcase performances at
MIDEM in Cannes and in Berlin have been
part of a highly promising international set-
up, according to Dwyer.

Reports of Winehouse’s colorful social life
as a bon viveur, continuingly fed on by British
newspapers, were hardly discouraged by the
release of “Rehab” as the first U.K. single
from “Back to Black” (sample lyric: “They
tried to make me go to rehab/| said no, no,
no.” It hit the British top 10 in November—
her first top 40 single.

“People internationally approach [her
lifestyle] in a positive way, not a tabloid way,”
Dwyer insists. “We haven’t wanted to play it
down—Amy is what she is—neither have we
encouraged any salacious gossip.”

Winehouse adds: “I've just come out of a
really bad relationship and literally written
songs off the top of my head; there wasn’t
anything premeditated about them.”

As she prepares for another U.K. live itin-
erary running from Feb. 17 into March, she
admits, “I’'m working so much | can’t even
get to the gym, but I’'m trying to be really
fighting fit for tne tour.” ocn

® Jazz Notes
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A Colorful Mosaic

Reissue Label Launches Imprint For Contemporary Jazz

For Mosaic Records, the key to success is fill-
ing a gap in the marketplace, according to
Michael Cuscuna, co-founder and president
of the Stamford, Conn.-based boutique jazz
reissue label. “That's been Mosaic’s one con-
sistency since we started in 1983,” he says.
“The void major labels create opens up oppor-
tunities for indies to do the right thing, all in
the service of the music.”

Already heralded as a champion of defini-
tive remastered collections of acoustic jazz in
its series of limited edition boxed sets, three-
CD compilations and classic jazz single discs,
Mosaic will on March 20 Jaunch a new im-
print, Mosaic Contemporary, dedicated to
compiling and reissuing contemporary jazz
from the "70s and '80s (read: electric, fusion,
soul-jazz, pop-jazz). It will be piloted by label
director Matt Pierson, formerly an executive
VP/GM for Warner Bros.” jazz division.

“With so much shrinkage at the majors, not
only with jazz in general, but also in jazz reis-
sues, we recognized the need to highlight true
individuals in contemporary improvised
music,” Pierson says. “A major won't reissue
an album if it will only sell 15,000 copies. Our
business model as an independent allows us
to be profitable at 6,000."

Pierson notes the importance of linking up
with Mosaic because of its esteemed stand-
ing in the jazz landscape. “This kind of en-
deavor couldn’t start up without name
recognition,” he says. “Mosaic’s brand is ex-
tremely important and its experience with li-
censing is invaluable.”

The first Mosaic Contemporary titles will
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be two best-of-the-best collections, “Ultimate
Jaco Pastorius” and “Ultimate Earl Klugh,”
with music licensed from each artist’s major-
label associations. The CDs will be sold at the
low high-range retail price. “These albums
traverse their careers and create full portraits,
Cuscuna says.

There will also be reissues of two contem-
poraryjazz hits, Freddie Hubbard’s “Super
Blue” (originally released in 1978
on Columbia) and Hubert Laws’
“Afro-Classic” (released in 1970 on
CT1). Both will retail mid-range.

As for the new label’s audience,
Pierson says these musicians
helped pave the way for smooth-
jazz radio, which is still an active
force. “We'll be reissuing albums
by people like David Sanbornand
George Benson, who were the
core of smooth jazz,” he says. “Also,
most of these artists still tour, so
we can get local press and sell CDs
at their shows.”

When these albums were first
reissued as CDs, sound quality was
poor and packaging minimal. In
keeping with its reputation, Mosaic
rectifies those problems with top-
flight remastering as well as well-
researched liner annotations and
archival photographs.

Contemporary represents a rad-
ical new approach for Mesaic,
which historically sold its catalog
exclusively by mail order. Titles
from the new imprint will reach
traditional retail markets through a distribu-
tion deal with Caroline. “The audience for
contemporary jazz still buys CDs,” Pierson
says. “Since the majors stopped serving re-
tail with these kinds of albums, we felt we
could reach that audience at places like Bor-
ders and Amazon.com.”

Cuscuna says the imprint’s goal is to re-
lease 30 albums each year.

THREE DOT LOUNGE: Legendary saxophon-
ist James Moody headlines a concert bene-
fiting his scholarship fund at Purchase College
March 26 at B.B. King’s Blues Club and Grill
in New York. Guest artists include Jon Fad-
dis, Roy Hargrove and Paquito D’Rivera
... Vancouver’s Coastal Jazz & Blues Society,
which presents the city’s renowned jazz fes-
tival, named Julie Smith as its new executive
director, replacing Robert Kerr, who last year
was named program director of culiural pro-
gramming for Vancouver’s 2010 Olympic
Games . . . Pioneering jazz blogger Bret Pri-
mack has resurrected his controversial
birdlives.com Web site as a video blog with
rare interview and concert footage of the late
Michael Brecker oce
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Beatbox
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Remix=Revival

Pop Acts Find New Life In Clubs Via Dance Remixes

oudon’t have to stress
the importance of the
remix to people in dance
music. It'san essential for-
mat that helps the genre
define itself, a DJ’s primary tool,
a way for dance producers to
achieve symbiosis with some
of the greatest music talents of
all time, and to keep working.
But recent evidence suggests
that artists outside of dance are
discovering the value of a great
remix, too, to do something
very specific—awaken and re-
utilize dormant material.
Sarah McLeod is Australia’s
reigning rocker chick, a singer/
songwriter who sounds like
Melissa Etheridge, looks like
Joan Jett and writes lyrics that
outwit both. She released
“Beauty Was a Tiger,” her first
solo album after parting with
Superjesus, the popular band

she fronted for almost a decade,
in September 2005. Ithit the top
40 in Australia as expected. But
McLeod’s manager, Michelle
Sullivan of Michelle Sullivan
Management, was eager to
bring her to other territories,
particularly the United States.

It would take a dance figure,
fellow Aussie HooknSling, to
make it happen.

The producer/D] had created
abootleg mix of “Beauty” track
“He Doesn’t Love You” and
wanted to make it honest.
“Upon hearing his mix, I
couldn’t help but give him ap-
proval,” Sullivan says. “It was
undeniably addictive, I couldn’t
get it out of my head.”

The punchy rerub caught fire
on dancefloors and made it into
the hands of U.K. label Renais-
sance Recordings, which
signed it for the world and gave

it prime compilation-closing
placement on its “Ibiza: The
Sound of Renaissance Volume
3” release.

The remix has since spent 25
weeks and counting on the Aus-
tralian Recording Industry
Assn. clubchart, peaking at No.
1.McLeod’'s MySpace page has
been “flooded with fan mail re-
lating to the mix,” Sullivan says.
“Clubbers from as far as
Moscow, the Hamptons and
[biza have sent their love for the
tune and wholehearted wishes
forafollow-up.” And best of all,
U.S. danceradio DJs are slowly
starting to add the HooknSling
radio edit.

Onthe strength of the inter-
est, McLeod now plans to tour
the United States this year, “and
it would be criminal not to in-
corporate the mixes into the
show,” Sullivan says.

Kid-friendly duo Jupiter
Rising had a similar conun-
drum. Its bleacher-stomping
single “Go!” had achieved no-
table licensing success, with
multiple synchs for Disney,
MTV and Fox Sports, but
couldn’t break pop radio signif-
icantly. Startup label Chime En-
tertainment started looking for
another way in. “After the song
ran its course, we had this feel-
ing that it would have a great
opportunity in the dance
world,” Chime senior VP of
promotion and marketing Bob
Catania says. “The lyric and
video lent itself to that.”

So Catania got with dance
promoter Sergio Gonclaves
of Pitch Control Marketing
and commissioned remixes
from club-focused Friscia &
Lamboy and pop-minded
Dave Audé.

McLEOD

The package drove “Go!” to
No. 24 on Billboard's Hot Dance
Club Play chart and No. 7 on
Dance Airplay. “It has a whole
new life in the dance world,”
Catania says. And Chime plans
toloop that right back to top 40.
“Our goal is to reach critical
mass through Bob's workin the
dance market and mine in li-
censing, so that radio can’t
ignore this band,” Chime VP
of strategic marketing Ken
Hauptman says.

The trend isn't reserved for

indies either. Beatbox’s favorite
new soul singer, Leela James,
isalsoturning to the remix for
a career pants-kick. In an exclu-
sive deal with Warner Bros.,
West End Records—the legacy
label of legendary New York
nightclub Paradise Garage—
will release remixes of four
songs from her 2005 Warner
debut album “A Change Is
Gonna Come,” starting with
“Good Time.”

Everybody else is doing it, so
why can’t you? e

PETERSON

Twenty-five years after his first DJ gig in London, Gilles Peterson
has become a revered brand around the globe—particularly
among tastemakers who cannot get enough of his musical fond-
ness for all things funk, soul, jazz, world and electronic. Of course,
the fact that he helmed influential labels Talkin’ Loud and Acid
Jazz only adds to his pedigree.

Indeed, throughout his life, Peterson—who gave birth to the
acid jazz movement—has embraced and championed a wildly
eclectic, yet incredibly cohesive, musical sensibility. Those in
doubt need simply experience one of his DJ sets, one of his nu-
merous compilations or his weekly radio show (“Worldwide”) on
BBC Radio 1.

Peterson continues this tradition with Brownswood Record-
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ings, the label he is just now launching with his manager Simon
Goffe. Initial signings include New York pianist Elan Mehler, 44-
piece string outfit Heritage Orchestra and Minneapolis-
bred/Brooklyn-residing, 29-year-old jazz vocalist Jose James.

It’s been several years since you helmed a record label. Which
begs the question: Why now?

1 had itchy feet and it’s anice thing to do. But it’s like setting up
a typewriter company, isn’t it? I mean, people don’t really want
record labels anymore. Still, there are a lot of artists and musi-
cians out there. I'm traveling around the world, and I'm hear-
ing great stuff that motivates and excites me. For me, it’s about
being able to find and develop acts, excite Simon and myself
along the way and not lose money in the process. And possibly,
hit the jackpot.

Where are you finding the acts you sign to Brownswood?
Are you handed music left and right because of your high-
ranking DJ position?

That’s basically the way it works for me. And now that the word
isout that I've got alabel, there’s a bit more stuff coming through.
Alot of it is also a MySpace thing. People know where I am, they
know how to find me. They’ll send me music, and I'll give it 30
seconds or so and there you go.

You’re known for embracing many styles of music. Where does

this come from?
[t comes from a radio station in Paris that [ used to listen to in
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the '80s. It was called Radio Nova. You would hear Miles Davis
next to Public Enemy next to some really wicked rock stuff.
The station was very ahead of its time, and that left a big im-
print on me.

You are responsible for the acid jazz movement of the '90s. Of
course, that scene came and went, but you’ve remained. How do
you stay relevant so that people want to experience your live DJ
sets, listen to your radio show and buy your compilations?

My secret is being out there, D|’ing and playing records around
the world. And DJ’ing s quite an important source of income for
me. It's my bread and butter. But it's a tough gig when you're 42.

What | find interesting is that you attract all ages to your DJ
gigs. You have the folks who have been with you since day one
as well as young kids. Do you see yourself as an educator of
sorts for the younger generation?

Yeah. [ also remember when [ was a kid, like when [ was 16 and
inaclub where the DJ played Art Blakey’s “A Night in Tunisia.”
| remember thinking, “Oh, my god, that sounds unbelievable.”
That still happens with today’s 16-year-olds. It’s not that I'm
playing Art Blakey every time I play out, but I'm giving them
the energy that [ got when I first went out and heard something
different. It's that “wow” factor of hearing something new and
fresh to your ears.

What’s the biggest misconception people have about you?
That I'm black. »

McLEOD: JUSTIN AVELING: PETERSON: JUN SATO/WIREIMAGE.COM
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ERASURE

On the Road to Nashville
Producer: Steve Walsh
Mute

Release Date: Feb. 20

B _Frasure may have only

logged three stateside
hits over 20 years, but that
has never slowed its ability to
fill venues with steadfastly
maniacal fans. Last year's
acoustic tour proved once
and for all that it is more than
synths and camp that have
made Vince Clarke and Andy
Bell an enduring force, with
stripped-down and wholly re-
configured new versions that
reveal melodic beauty and
thoughtful lyrical messages
often lost in the beat. That
concert is lovingly captured
on this set, which includes 18
tracks on CD and an accom-
panying DVD from a stop at
the legendary Ryman Audi-
torium last May. Best among
many pleasant surprises are
the peddie-steel-enriched
“Victim of Love,” the stripped-
to-sweet "Oh L’Amour,” the
folky “Piano Song” and a rol-
licking hoedown reading of
“Blue Savannah.” A dy-
namic, delightful rewriting
of the book.—CT

ANBERLIN
Cities
Producer: Aaron Sprinkle

THE ATARIS
Welcome the Night

Producers: Nick Launay, Thom

Flowers, the Ataris
Sanctuary/Isola
Release Date: Feb. 20

Tooth & Nail

Release Date: Feb. 20
“Cities” is a whirlwind
tour through the world

of driving rock act Anberlin,

with producer Aaron Sprin-

kle againservingastheguide |

to the band's adrenaline-fu-
eled endeavors of the heart.
The sheer force of first single
“Godspeed” destroys the no-
tion that a pop song can't
kick some furious butt if it's
recorded right. Anberlin's
grandiose sound doesn't go
in for excessive playing; even
acoustic numbers ("The Un-
winding Cable Car,” “Fin") are
crisp and precisely rendered.
A softer touch brushes
against “Inevitable” though,
as pounding drums, jangling
bells and strings abound for
the album’s most romantic
track. These guys are hardly
old, but their lyrics already
reflect fost causes, long-ago
youth and regrets. “Disman-
tle. Repair” unites these
themes with a powerhouse
production that elevates An-
berlin to a plane far above the
easier-to-digest boy bands
of late.—CLT

EXPLOSIONS IN THE
SKY

All of a Sudden | Miss
Everyone

Producer: John Congleton
Temporary Residence Ltd.
Release Date: Feb. 20

K-OS

Atlantis (Hymns for Disco)
Producer: K-OS

Virgin

Release Date: Feb. 20

Considerably big in his native
Canada but still a cult figure around these parts, the
shapeshifting rapper K-Os agreeably shoots on his third
album to join the ranks of such genre-benders as Gnarls
Barkley and Lupe Fiasco, liberally seasoning his hip-hop
with soul, classic rock and well-intentioned new-agey
riffs on the tangled state of human interaction. And even
if he doesn’t get all the way there, he stuffs “Atlantis” to
the core with ambition, wicked grooves and more hooks
than you might expect. The double-great “Fly Paper” is
an upgraded front-porch jam (and a worthy sequel to
“Crabbuckit” from his 2004 disc “Joyful Rebellion™),
“Valhalla” includes an assist from Kevin Drew of Broken

=VIi=

Much has happened to the Ataris since the Indiana rock-
ers last emerged from the studio with 2003’s “So L.ong
Astoria.” Somewhere along the line the group effective-
ly splintered before frontman Kristopher Roe and gui-
tarist John Collura brought it back together, parting
ways with Columbia and dramatically restructuring and
reinventing the sound. The Ataris in 2007 are a seven-
piece outfit with keyboards and cello bolstering the gui-
tar attack to create a dense, textured sonic blanket that
has more in common with Radiohead and the Cure than
it does with the Warped tour. And while song titles such
as “Confessions Are More Dangerous Than Lies” and
“Act V, Scene IV: And So It Ends Like It Begins” sound
like perfect fits for Fali Out Boy or Panic! at the Disco
albums, they are unrelentingly sober ruminations on
romantic loss, spiritual longing and even suicidal
despair, albeit with anthemic choruses that keep you
pumping your fist while Roe is tearing out his heart.—GG

Releases deemed by the review editors to deserve special attent
on the basis of musical merit and/or Blfiboard chart potential

Social Scene, “Equilizer” is something of a rap version of
“Jailhouse Rock,” and the sweeping single “Sunday
Morning” soars on a deceptively twisty series of hand-
claps and piano. Keep an ear out.—JV

It’s impossible to listen

wi to Texan instrumental
rock act Explosionsin the Sky
without paying notice to tex-
ture. As each quiet-loud-quiet
song cycles through its emo-
tional peaks and valleys, the
band considerately adds, sub-
tracts and multiplies conflict-
ing elements and melodies to
complete the picture. Even
the song names themselves—
"Catastrophe and the Cure,”
“Welcome, Ghosts,” “The
Birth and Death of the Day”"—
indicate a struggle of polar
opposites on this five-song
set. “It’s Natural to Be Afraid”
captures this back-and-forth
best, not only in its girth (13
minutes), but inits perfect ex-
ecution: The swirling guitars
are at once rough and pretty,
the percussion is pleading but
soothing, the lyrical quality to
each melody is grainy but
accessible —KH

TRANS AM

Sex Change

Producer: Trans Am

Thrill Jockey

Release Date: Feb. 20

* Trans Am’s seven prior
. albums have always

walked the thin line between

genuine homages to Kraft-

werk, Rush and Led Zeppelin

and are-you-serious?-style

exercises that push the lim-

its of hero worship. Still,

there's something continu-

ally appealing about the

trio's refusal to march to any

drummer other than its own
on “Sex Change,” which
revels in straightforward
grooves augmented by Trans
Am’s signature blend of retro
electronics and live instru-
mentation. Don Caballero
fans will eat up the distorted
riff-fest “Shining Path,” and
“North East Rising Sun”
imagines a coked-up Kraft-
werk careening down the
Autobahn. Dare to sit still
through the bizarre, Vocoder-
enhanced “Climbing Up the
Ladder (Parts il and IV),” and
toe-tap with a smile during
“4,738 Regrets,” which is al-
most cinematic in its wistful-
ness. That this album could just
as easily have come out in 1985
is no detriment to its consis-
tently entertaining songs.—JC

THE FRAMES

The Cost

Producer: David Odlum
Anti-

Release Date: Feb. 20
Opener “Song for Someone”
is the pacesetter for an album
filled with slow and gentle
melodies that escalate into
anthemic, string-filled cho-
ruses. This structure, which
has lately yielded commercial
success for groups like Snow
Patrol, works here mainly due
to the consistency of front-
man Glen Hansard's songwrit-
ing and powerfully affective
voice. The problem is that, al-
though there are a number of
quality songs such as the ex-
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plosive “People Get Ready”
and the emotionally wrench-
ing “True,” the set as a whole
lacks variety and rarely shifts
tempo. The folksy “"Sad
Songs” and the guitar-riddled
“Mind’s Made Up" offer a
glimpse at the different direc-
tions the Frames are capable
of going, yet it's as if the band
is set on practicing restraint.
Still, even without that added
intensity, softer songs such as
“Bad Bone” are elegant in
their own right. —JM

GROUP 1 CREW
| Have a Dream
Producers: Christopher
Stevens, Andy Anderson
Fervent/Curb/Warner Bros.
Release Date: Feb. 20
ﬂ This Florida three-
some's opening salvo
weds masterful wordplay to
massive grooves and plenty
of meat on the bone in
melody  and message.
Founder Manwell Reyes and
Crew-man Pablo Villatoro
throw down rhymes of hope
salvaged from despair, and
faith and love in the face of
fear, without a wasted word
or sappy sentiment anywhere.
On one relentlessly hooky
song after another (“Love Is
a Beautiful Thing,” “A Lot in
Common” and the utterly
haunting "“Forgive Me"), pro-
ducers Stevens and Anderson
pull fresh sounds from a for-
midable bag of tricks, lacing

JILL CUNNIFF
City Beach
Producers: various
The Militia Group

™

\

together pulse-pourding
backbeats, shimmering
strings, crystalline acoustic
guitars and a wide array of
techno-things, with stacks
and stacks of Blanca Reyes’
sweet and sassy vocals. An
addictive debut from a group
that should be forever labeled
... Caution: Contents Seri-
ously Catchy.—~GE

JJ GREY & MOFRO
Country Ghetto

Producer: Dan Prothero
Alligator

Release Date: Feb. 20

@WYE Thisisanintriguing and
da fortuitous signing for
Alligator Records. JJ Grey and
his band, Mofro, are a South-
ern-fried buzz out of north
Florida. Grey’s a songwriter
with a sharp wit and a knack
for skewering the hypocrites,
jive politicians and carpetbag-
gers who litter the landscape.
The Mofro vibe travels freely
among swamp funk, blues,

rock and soul, and does so
with a certain down-and-dirty
swagger that'’s as real as itis
appealing. Catch the wave
right away with opener "War,'
which rocks musically and
lyrically. The title track is clas-
sic Grey, a blend of Dixie funk,
autobiography and manifesto.
The songs “On Palestine” and
“Turpentine” spring from the
stuff of local, unpleasant his-
tory—the former bearing the

continued on >>p64

Release Date: Feb. 20

Jill Cunniff former lead singer of

alt-rock group Luscious Jackson, returns after six years
and two kids with a delightfully breezy and refreshing-
ly hopeful chill-out solo disc. Writing and producing
much of the album herself, Cunniff’'s honeyed vocals,
distinctive wah-heavy guitar and retro-fabulous canned
beats on tracks like “NYC Boy” immediately evoke New
York circa 1994, when LJ’s debut full-length was
released on the Beastie Boys’ now-defunct Grand Royal
label. The relentlessly strong hooks—especially on the
acoustic guitar-anchored “Eye Candy” and the swing-
ing, slightly twangy “Exclusive,” which conjures early
Sheryl Crow—make it easy to embrace lyrical riffs on
taking it easy and “enjoying the ride” A thoroughly
made-for-summer album released in the dead of win-
ter, catching these musical waves guarantees instanta-
neous thawing.—SV
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somber weight of gospel,
while the latter rocks Mofro
style.—PVV

WILL BERNARD
Party Hats
Producers: Wi/l Bernard,
Jon Evans
Palmetto
Release Date: Feb. 20
| While many of San
Francisco’s most tal-
ented young jazz musicians
emigrated to New York in the
late ’'90s, guitarist Will
Bernard stayed put, establish-
ing diverse gigging bands and
recording fine albums that
sailed under the radar. How-
ever, Bernard breaks through
with greater visibility on the
superb “Party Hats,” a groove-
infused album that showcases
his six-string prowess as an
imaginative arranger and im-
proviser, especially on tunes
like the ebulliently catchy
“Ripple Sole,” the funky “Fold-
ing Green” and the blues-
steeped, slow-swaying title
track. "Party Hats” marks a
welcomed return for Bernard,
who deserves higher recog-
nition as one of jazz’s hardest
working and most gifted
guitarists.—~DO

PACHA MASSIVE
All Good Things
Producer: Nova
Nacional Records
Release Date: Feb. 20
Pop this bilingual Bronx

&8 duo’s debut CD into
your computer. and the iTunes
genre column comes up “Un-
classifiable.” That works just
fine for the aptly titled “All
Good Things,” which explores
the spaces where electronic,
dancehall and Latin rhythms
intersect in surprising ways.
“La Verdolaga” starts with a
drum-and-bass melody, adds

emotional with
Colombian singer Lucia
Pulido’s wistfully piaintive
singing, then throws in an
Englishrap verse by Flex Nug.
Dance detours into dub onin-
strumental “Drive”; the funkily
percussive “Al Ritmo de
Pacha” evokes Fela Kuti
changing planes in the Do-
minican Republic. Sexy vocals
abound, framed by under-
stated flourishes—a B3 organ
here, a sitar there—that make
Latin indie label Nacional's
first U.S. signing a continuous
reward for the ears.—ABY

impact

DIR EN GREY
The Marrow of a Bone
Producer: Dynamite Tommy
Warcon Records/Free Will
America
Release Date: Feb. 20
Despite the fierce
squalling Dir en grey
kicked up on 2006’s “withering
to death,” the Japanese sensa-
tion opens “The Marrow of a
Bone” with the downtempo
“Conceived Sorrow,” letting
sparse piano and sonorous bass
lead the way. Instead of mixing
brutality with pretty melodies,
this time the band confines
those elements to separate
tracks—you don't hear any
more beautiful colors until eight
cuts later on “namamekashiki
ansoku, tamerai ni hohoemi.”
“The Marrow of a Bone” is also
less chaotic than “withering”; a
tighter rein is kept on the bris-
tling, punk-infused rock. But
Dir en grey still lets its wrath
loose on the furious “grief,”
where singer Kyo mangles his
English and lets off hysteri-
cal screams.—CLT

Additional reviews
.COM ontine this week
at billboard.com:

* High Llamas, “Can
Cladders” (brag Cityy

* The Taters, “Just One
Night" (self-released)

CLEGEND & CREDIS |

EDITED BY JONATHAN COHEN
(ALBUMS) AND CHUCK TAYLOR
(SINGLES)

CONTRIBUTORS: Ayala Ben-
Yehuda, Jonathan Cohen, Hillary
Crosley, Gordon Ely, Gary Graff,
Katie Hasty, Jill Menze, Dan
Quellette, Charles Perez, Chuck
Taylor, Christa L. Titus, Philip Van
Vieck, Susan Visakowitz, Jeff Vrabel

PICK »: A new release predicted to
hit the top half of the chart in the
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corresponding format.

CRITICS’ CHOICE *: A new release,
regardless of chart potential, highly
recommended for musical merit.

All albums commercially available in
the United States are eligible. Send
album review Copies to Jonathan
Cohen and singles review copies to
Chuck Taylor (both at Billboard, 770
Broadway, Sixth Floor, New York,
NY. 10003) or to the writers in the
appropriate bureaus.
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MIKA

Grace Kelly (3:08)
Producers: Mika, Greg Wells
Writers: Mika, J. Muer,

J. Merhcunt, D. Warner
Publishers: various

Casablanca
Mika, a 23-year-old
male Beirut-born

jack-of-all-musical trades,
topped U.K. singles in Jan-
uary with “Grace Kelly”
based solely on digital
sales—a new phenomenon
in that country—with his
jaw-dropping, wild-eyed
Scissors Sisters-meets-
Freddie Mercury four-octave
vocal imprint. Cosmic up-
tempo production sounds
like nothing that stateside
radio has indulged . . . well

. .ever .. .with audacious
howling-into-a-squeal fal-
setto opening verse: “Do |
attract you? Do | repulse you
with my queasy smile?/Am |
too dirty? Am | too flirty?”
Polarizing opinions are a cer-
tainty, given the self-pro-
claimed “operatic spoof’s”
manic musical overdrive.
“Grace Kelly” is surely atyp-
ical, conspicuous inits weird,
ambrosial, hyperactive orig-
inality. We can’t even imag-
ine what’s in store from full-

length debut “Life in
Cartoon Motion,” due in
March.—CT

THE WRECKERS
Leave the Pieces (3:30)
Producers: John Shanks,
Michelle Branch

Writers: J. Hanson, B. Austin
Publishers: various

Maverick

Country’s penchant to em-
brace pop is no more evi-
dent than the eminence of
the Wreckers—Michelle
Branch and buddy Jessica
Harp—who topped Hot
Country Singles with “Leave
the Pieces” last fall (and cur-
rently riding the top 10 with
“My, Oh My™). Given Branch’s
mainstream rep with "All |
Wanted” and Santana duet
“The Game of Love,” Maver-
ick is working a “Pop Mix” of
“Pieces” in hopes of enrap-
turing adult top 40, obvi-
ously sniffing Dixie Chicks’
recent success at the format.
Elements are in place to
broaden boundaries, with

the hook-laden midtempo
number, ingratiated with or-
ganic guitar. Even so, the
“pop” redo remains heartily
country, unlike, say, Rascal
Flatts” AC chart-topper
“What Hurts the Most”—
whose pop remix convinc-
ingly eradicated the twang.
Radio will have to educate
listeners that Branch is at the
helm to cross this one over.
It’s catchy, but there’s little
pop about it.—C7

R&B

MIMS

This Is Why I'm Hot (4:18)
Producer: Blackout
Movement

Writers: various
Publishers: various

Capito!

I‘—i MIMS is the latest
L rookie kicking on hip-
hop’'s door, donning

Harlem fashion, swagger
and flow and hoping to
bring the coveted East
Coast crown back to New
York. In debut single “This
Is Why I’'m Hot,” he rhymes
with a smooth Southern
flow, enlisting Miami-based
producer the Blackout
Movement (along with per-
haps a record-breaking 13
total writers), to create
what sounds like a first-
quarter staple. On the
hook, “I'm hot cause I'm
fly/You ain’'t cause you

EVIEWS
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NE-YO
Because of You (3:51)

M. Eriksen
Publisher: not /isted
Def Jam

of the charts.—HC

Producers: Stargate, Ne-Yo
Writers: S. Smith, T. Hermmansen.

While Ne-Yo’s been busy promoting his recent role in
the film “Stomp the Yard,” writing for Whitney Houston
and enjoying Beyoncé’s perpetual “Irreplaceable” chart
reign (which he penned), the crooner eeked out time
for his latest, “Because of You.” Opening with foot-tap-
ping drums and a romantic harp riff, he revisits the
Michael Jackson-esque layered harmonies that made
“So Sick” so successful. Dedication to a woman, whom
he refers to as the “sweetest drug,” is the subject at
hand, with a romantic jam that will propel his career
stride another two steps forward. Following last year’s
platinum-selling debut, “In My Own Words,” Def Jam’s
star R&B singer sets up sophomore effort “Because of
You,” due in April, with another express line to the top

not,” MIMS gloats on a
track that is already gener-
ating burn on The Billboard
Hot 100 and Hot R&B/Hip-
Hop Songs charts. His early
success was not easy. He
pushed “This Is Why I'm
Hot” independently under
his own American King
Music for a year prior, gen-
erating 1,000 music spins
per week and more than 1
million MySpace streams.
With forthcoming debut
album “"Music Is My Savior,”
his hustie may make him
one of the “Hot” commodi-

Writer: Korn

Virgin

KORN FEATURING AMY
LEE OF EVANESCENCE
Freak on a Leash (3:55)

Producers: Richard Gibbs, Korn

Publishers: WB/Goathead, ASCAP

Metal-heads, brace yourselves: The first shockwave of
the new year is quite a doozy. By now, Korn fans have
heard about the band’s MTV “Unplugged” special and
resulting LP. Pre-empting that session is “Freak on a
Leash,” one of the band’s most popular singles.
Besides listeners wrapping their heads around the
idea of Korn following an acoustic path, the pensive,
seething “Freak” has been converted into a dark
lounge number. Piano, cellos, Latin undertones and
Evanescence lead Amy Lee crooning in the back-
ground are all a neck-snapper. Her writhing voice sup-
plants the alterna-scatting that singer Jonathan Davis
originally recorded, with a rearrangement that is mes-
merizing. Still, seeing Korn go the candles-and-mood-
lighting route is as startling as former guitarist Head
suddenly ditching the band for Jesus. As inconceiv-
able as it appears, “Freak” is narcotic.—CLT

Freah Oy A Xeash
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ties for the year. A promising
major label renaissance.—CP

ASHLEY TISDALE

So Much for You (3:05)
Producer: The Matrix
Writers: A. Longlands, L.
Christy, S. Spock, G. Edwards
Publishers: various

Warner Bros.

i._ The fact that Disney’s
SN “High School Musical”
soundtrack finished at No. 2
for 2006 delivers the un-
mistakable message that
today’s youth are ravenous
for the next generation of
straight-ahead pop music.
Ashley Tisdale, the 21-year-
old who starred in "High
School Musical” as well as
Disney TV’s “The Suite Life
of Zack & Cody,” already has
name recognition well be-
vond the tween audience,
and the latest single from
her debut album "Head-
strong” reignites production
teeam the Matrix (Avril Lavi-
gne2, Busted, Hilary Duff)
with an effervescent uptempo
gambol and boomerang sin-
galong hook that makes any
pop fan reminiscent for the
days when Hanson and
Spice Girls brought the top
40 airwaves new life . . . iron-
ically, exactly a decade ago.
Hmm, a sign that it’s again
time for change? Hopefully,
radio will recognize that Tis-
da'e stands to usherin a new
chapter. A staris born.—CT
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>>“Not Fade Away” was
originally the B-side of the
Crickets’ “Oh, Boy!,” a song
that enzered the Billboard pop
singles chartin November
1957. Seven vears later, it was
the first U.S.chart entry for the
Rolling Ston2s. Now, almost 50
years after it was written by
Buddy Holly and Norman
Petty, the song returns to The
Billboard Hot 100 courtesy of
Sheryl Zrow.The chart
implications are detailed in
Chart Eeat.

>>Fred Bronson tap dances
down 42nd Strait, as George
Strait collec:s his 42nd No. 1
on Hot Country Songs,
expancing his lead as the
artist with the most No. 1s on
this tally.

Read Fred Bronson
| every week at
billboard.com/fred.

¢ Over the Counter

GEOFF MAYFIELD_gmayfield@billboard.com
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FallOut Boy’s ‘High'Time; Glimpses Of Ertegun

May-e tk= bar d needs t> charge its
nam=?DJpening atop The Bilboa-1200
withitsfi—st No 1album aadits sacond
top 1) set in less than twc years, the
words Fall Dut 3oy hardly d=scri>z this
rock ac”’s marees trajectory.

P e
“FALL CU—BOY

Fuzled -y multiformat hit “This Ain’t
a Scene, Ifsan Arms Race.” 1ew album
“Infinity on Figh” opens at 2¢0,000
copies, a -ttle rnore than 10L,000 chead
of the l.a~1's previous Nizlzen Sound-
Scar. h_gh and the second-lorgest week
of th_s still-your g year. Tha ats Fall Out
Boy 24 0@ piezes ahead of ast neek’s
leadzr, Nerah Jones’ “No~ Too Late,”
which cecines 1y 42% in it: s.cond week.

The >z—d’s 2005 title, “ F-om L nder

the Cork Tree,” peaked at No. 9, selling
157,000 copies in its busiest week.
Next issue’s charts will reflect the first
sales week since 2004 to include the im-
pact of the Grammy Awards telecast and
Valentine’s Day shopping, a cocktail that
should stir the first same-week gain of
2007. Given some of the preshow jumps
that Grammy-fealured acts registered
this issue—Ilike the 107% lifi for big win-
ner Dixie Chicks (146-72) and a 32%
spike for nominee Corinne Bailey Rae
(17-9)—prospects look promising.
Some fans couldn’t wait to react to
the Grammys, and digital distribution
permits quick gratification. The Chicks’
“Taking the Long Way” drew more than
half of its 6,000-unit gain from down-
loads, as the album posted its largest
digital frame since the week ending July
2. We imagine alot of those downloads
got bought the night the show aired.

LASTING IMPRESSIONS: [n 1990,
Clive Davis’ pre-Grammy Awards party
was not yet the “Entertainment Tonight”
extravaganza thatit is today. There was no
assigned seating, which meant a schlub
like me could share a table with Brian Wil-
son. Yet, as cool as it was to encounter the
Beach Boys’ creative force, the night's
coolest introduction happened later.

Just before | left the Beverly Hills
Hotel, a bald, bespectacled man whose
face was familiar from numerous trade
photos motioned me to come to his
table. He asked me if I might spare a
cigarette. After | lit one for him, he
looked up and said gracicusly, “I'm
Ahmet Ertegun.”

I couldn’t help but sm le and say, “I
know who you are, sir.” Heie a captain
of the record industry, one of the pio-
neers of his profession, felt obligated to
introduce himselfto this kid from Ohio,
all for a cigarette that couldn’t have been
worth more than a quarter. I'm cha-
grined to admit to those years | kepta
cigarette habit, but I'm g.ad 1 was a
smoker that particular night.

Years later, I met him again when I
joined Howard Lander, t er Billboard’s
publisher, at Atlantic’s headquarters to
discuss a spotlight issue for the label's
50th anniversary. “You once bummed a
cigarette from me at Clive s party,” I told
him when we were introduced.

Pleasant conversation segued to an
uncomfortable topic when two of his
executives expressed disp leasure at the
way labels were creditec in our radio
magazine’s year-end char_s. Asthe tone
got heated, Ertegun stole a pause,
tipped his pack of smok=s toward me

IVIa rl(et Wa t(:l1 A Weekly National Music Sales Report

Weekly Unit Sales

s
This Peex 9,821,000 308,000
Last Wees 9,376 020 330,000
Change 1% 2.0%
This Waelcas: faar 12,075CH0 612,000
Change -B% 48.4%

*Digh | aou ¥ 3ates a« also counted with - album sales.

Weekly Album Sales (Million Units)
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and said, “Would you like your ciga-
rette back now?”

Having quit by then. | declined, but
that was beside the point. Withan innate
blend of humor, graciousness and diplo-
macy, Ertegun had cut ~he tension. The
mood immediately lightened, and we
found a mutually satisfactory solution.

n both of those brief, memoralleen-
counters, Ertegun displayed a royal but
comfortable charm that made it easy to
imagine how he wooed so many pillars
of R&B, jazz, rock and pop to record for
him through the years

The man who was portrayed in two
recent films—*“Ray” and “Beyor.d the
Sea,” the biopics of Ray Charles and
Bcbby Darin-—grew Atlantic from a
srrall, feisty independant to the major
force that became one of Warner Music
Group's charter labels. His legacy stands
not only in hundreds of classic albums
and thousands of timeless songs that
his labels recorded, but also the post-
Atlantic discographies of executives who
once worked with hin, none the least
of them Universal Music Group chair-
man Doug Morris.

However the music business evolves
in the 21st century, it will always stand
on a foundation that Ertegun—and very
few others—built. .

N ow
Nielsen
SoundScan

Year-To-Date Album

Sales By Store Type

Year-To-Date
DIGITAL
TRACKS 2006 2007 (HANGE
16,891,000 OVERALL UNIT SALES
16,196,000 Albums 63,300,000 53,314,000 -158% 30 million units
a.39  Digital Tracks 67,971,000 106976000  57.4%
10,858,000 Store Singtes 387000 272000 -29.7%
55.6% Total 131,658,000 160,562,000 22 0% 25
' Albums w/TEA* 70,097,100 64,011,600 -8.7%

“includes track equivalent album sales (TEA) with 10 track downioads equivalent
to one album sale

20
ALBUM SALES
06 o 63.3million L4

10
SALES BY ALBUM FORMAT s -
[01] 59,611,000 47,648,000 -201% |
Digital 3,376,000 5,508,000 63.2%
(assette 194,000 52,000 -73.2% o —

N D J Other 19,000 106,000 -10.9%
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+35.7%
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>0 biz for complete chart data 65


www.americanradiohistory.com

See Charts Lege=d for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, inc. All rights rese ved.

QO
@ 60

1

@Iﬂ

©
©
®
©
@

s 88200005 2 3

27 2% CURB 78945 (13.98) If You're Going Through Hell
+ KEITH URBAN [ .
36 38 29 i:} CAPITOL NASHVILLE 77087 (18.98) Love, Pain & The Whoie Crazy Thing
MARY J. BLIGE i i
37 M X MATRIARCH GEFFEN 001" * INTERSCOPE (13.98) Reflections (A Retrospective)
"~ VARIOUS ARTISTS
38 18 - Bl Sony 141G CMG 03828 116 93 Totally Country 6
RED HOT CHILI PEPPERS N ;
@ 1] | <A WARNER BROS. 43996" (22 98} Stadium Arcadium
¥ VARIOUS ARTISTS
a0 21 - | VERITY/WORD-CURB/ENI CMG 02499/70MBA (19.98) WOW Gospel 2007
THE BEATLES
a1 B2 APPLE 79808/CAPITOL (18.98) @ l:cie n
< i
| CIARA — :
42 136 26 UAFACE 03336/70MBA (18.88) ® Ciara: The Evolution W
JOHN MELLENCAMP ,
3 3 5 UNIVERSAL REPUBLIC 008249/UME (13.98) Freedom's Roadr
MY CHEMICAL ROMANCE
4 B3 i—"- REPRISE 44427/ WARNER BROS. (18.98) The Black Parade
o EVANESCENCE
a5 | 42 37 WIND-UP 13120 (18.98) The Open Door
JWNCEER S 20U1895)
= TAYLOR SWIFT .
@ 35 42 BB 516 uacine 120702 (11.98) Taylorswilt
=z BRAD PAISLEY .
@ 3% 44 ARISTA NASH: « LE K9542/SBN (15.98) TimeTWelrwasted
" VARIOUS ARTISTS . . _
a8 i1 32 L SHADY 007585 INTERSGOPE (13,98) Eminem Presents: The Re-Up
L i 30 SECONDS TO MARS .
w 7 Y u IMMORTAL 30992/VIRGIN (12 98) & B AtBeautiful ltie
~ JILL SCOTT . )
Bo 12 - JNDDEN BEACH 00019 (15 98) Jill Scott Collaborations
MARY J. BLIGE ... 37,57
THE BILLBOARD 200 ARTIST INDEX BOCAATY 12 i CALES
BLUE OCTOBER - .....77  ERICCLAPTON .....114
2pAC 142 THE ALL-AMERICAN [ 8 R 108 LOS CAMINANTES 117
30SECONDS TOMARS . 49 REJECTS 96 BIRDMAN & LIL WAYNE . 54 o BOCELLL .. 97, 198 JASON MICHACL
ULYALLEN ... .23 BARENAKEDLADIES ..102 pow iy CARROLL |
TERCERNRS 100 ATREVU ..o 192 BAVSIOE, 75 BREAKING BENJAMIN . A Sy CRH 125, 188
187 RODNEY ATKINS o) THE BEATLES . 41" BROOKS &DUNN......93 CELTIC WOMAN .18, 104
cnmsrmA AGUILERA sa AUGUSTANA 143 BECK . .. 193 CLRISBROWN ... .89 KENNY CHESNEY .. .191
AKON . AVENTURA 151 B(')E“:*VKSEB"E":‘ET‘UEV S BUCKCHERRY 27 CARA ... . 42
JASON ALDEAN .. ... -
AMKALNETRIO 189 BEYONCE % CEAOTRIANDS
66 Go to www.billboard.biz for complete chart data

19

33

24

22

23
28
2
2
39
2
R
2
30

15

38

K f:jl::

=
-
T W

Jl

i

n I .|n

=
3
=
=
=
.
=z
5
=
=
m
=
=4
&
%
iy
&
e
=
=z
&
-
>
=
]
m
=
.
=1
L,

FALL OUT BOY
FUELED BY RAMEN/ISLAND 008109/IDJMG (13.98)

NORAH JONES
BLUE NOTE 74516 BLG (18.98) #

Title

Infinity On High

Not Too Late

CERT.
PEAK
POSITION

‘ S=01d from
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| ROBIN THICKE
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akune
(54,000, fol-
lowin]
Valessa

 JASON MICHAEL CARROLL

== | ARISTA NASHVILLE 01487 /SBN (11.98)

Waitin' In The Country

Hudgzns last

CORINNE BAILEY RAE
_GAPITOL 86361 (12.98) _
JUSTIN TIMBERLAKE
@ JIVE 88062-/Z0MBA (18.98)

Corinne Bailey Rae

FutureSex/LoveSounds

KATHARINE MCPHEE
RCA 87983/RMG (18.98)

Katharine McPhee

| BLOC PARTY
VICE 94598° (15.98)

Weekend In The City

PRETTY RICKY
BLUESTAR ATLANTIC 94603/AG (18.98

Late Night Special

SOUNDTRACK
MUSIC WORLD COLUMBIA 88953/SONY MUSIC (18.98)

Dreamgirls

48 0CQ easily

NICKELBACK
ROADRUNNER 618300 10MG (15 98)

All The Right Reasons

beats best
week of last

NELLY FURTADO

MOSLEY GEFFEN 0063007 INTERSCOPE (13.98)

(T3 JOSH GROBAN

(VLT 143/REPRISE 44435/WARNER BROS. (18.98) ®

CELTIC WOMAN
MANHATTAN 76110 BLG (18.98)

Loose

Awake

A New Journey

selwaen it

started

wity 12,000
at No. 114

CARRIE UNDERWOOD
ARISTA ARISTA NASHVILLE 71197/RMG {18.98)

Some Hearts

THE SHINS
SUB POP 705* (15.98)

Wincing The Night Away

RASCAL FLATTS
LYRIC STREET 165075/HOLLYWOOD (18.98)

Me And My Gang

HARRY CONNICK, JR.

Oh, My Nola

v NV

Atra
wesk’s worth

of TVappear-

COLUMBIA 99920°,SONY MUSIC (18.98)

COLUMBIA 88851/S0NY MUSIC (18.98)

LILY ALLEN ; :
CAPITOL 75466 (12.98) Alright, Still...
SOUNDTRACK

WALT DISNEY 000117 (18.98) Jump In!
BEYONCE —

ances—
“Teday,

FERGIE
WILL | AM ABM 007490/INTERSCOPE (13.98)

The Dutchess

“Cenen,”
oyl

vizw’

| GWEN STEFANI

The Sweet Escape

ec—Groban

gl ™1ERSCOPE 008099 (13.98) i i
| VARIOUS ARTISTS nowzs Bt [
L SONY BHMG STRATEGIC MARKETING GROUP/EMVUNIVERSAL/ZOMBA 01750/SONY MUSIC (18.95) L 65% (33-17).
[ JOHN MAYER . ;
3 Bl AwanE/cOLUBIA 79019° SONY WUSIC (18.98) Continuum
* THE FRAY . [Tl
EPIC 93931/SONY MUSIC (18.98) & How To Save A Life B :'ét_
HINDER .
| UNIVERSAL REPUBLIC 005390/UMRG (9.98) Extreme Behavior .
- YOUNG JEEZY - S
CORPORATE THUGZ'OEF $4M 007227 /IDIMG (13.98) Thelnspiration] n ! i
SOUNDIFACK Hannah Montana H

21

WALT DISNEY 861698 (18.98)

_ PATTY GRIFFIN
ATO 0036 (15.98)

Children Running Through

RODNEY ATKINS

AFeb. 8 visit
tc".eteman”
prooel her
best sales

¢ |

week

(27,000). tis
her highest-

chating set.

1010002222210 ?2

77

78

32

97
98

99

e

PY . Young singer
Jordar Pruitt,
m . who is hip
—  |wrhtre
® ."'.'_ Disey i
2] ! crowd sees
he- deaut
2 bow a_ No.
= 64 12,000
| ;
sod).
SAY YEAH . .. 149 THE DECEMBERISTS
CONJUNTO pibay
PRIMAVERA .. .. .. *35 DISTURBED
HARRY CONNICK, JR. . 22  DIXIE CHICKS
DANECOOK . ...... “89 BOBDYLAN
10S CREADOREZ DEL
PASITO DURAGUENSE BE

ALFRECO RAMIREZ . 73

EVANESCENCE

DAUGHTRY 3
PAULA DEANDA . ‘29

frm—"
VALENTIN ELIZALDE . 74, 88
EMINEM .8

THE USED
REPRISE 49967/WARNER BROS (19.98 CO/DVD) @
L H3W DIXIE CHICKS
146 140 3 SETI'EII COLUMBIA 80739/SONY MUSIC (18.98) @
- LDS CREADOREZ OEL PASITD DURAGUENSE DE ALFREDO RAMIREZ
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81
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76
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103
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112

147
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183
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156
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£ 5 ARTIST Title = B

~Z =35 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) ]
JOHN LEGEND ]

g m 0.0 0./COLUMBIA 80323/SONY MUSIC (18 98) Once Again Bl '

" JOSH TURNER

o2 B0 MCA NASHVILLE 004744/UMGN (13.98) Your Man r‘-
NAS .

& ﬂ DEF JAM COLUMBIA 007228° DJMG (13.98) Hip Hop Is Dead l

61
50

94

\?QDYR%LEGE”S.SB; The Walking Wounded

Ei‘:h}\g@m " ol Blood Stained Love Story
Ul \ | Bvlﬁ/?nESAfinﬂc();ggrwBoﬁgsz UMRG (9 98) Aol
33 gl IsCanD 008027/NTERSCOPE (13 98) ® NSRS
5 e ;irEtiFIEEN ggg’sl'lsmmscapg (13.98) Doctors Advocate
o - Wil
84 ?CEO,'?E\FSTR?LLGN (13.98) B It Just Comes Natural
68 E'd_" wﬁﬁ 555{;28",”%” APPARATUS Don't You Fake it
| e ST
56 i - BKNEk‘%;ESBPNIﬁ;(;FR Small Town Girl
| Pl Sie o MheTERacope
54 | '_‘ g?um.xg;/zvsonv — The Price Of Fame
i [ TAYIOR S,
70 B U g ocen B30 & e
90 CHRIS BROWN Chris Brown

SALES DATA COMPILED BY
N
Nielsen
SoundSczn

BIRDMAN & LIL WAYNE
| CASH MONEY UNIVERSAL MCTOWN 007563"/UMRG (13 98)

Like Father, Like Son

°
-

GYM CLASS HEROES
DECAYDANCE 12086 FUELED BY RAMEN (13.98)

As Cruel As School Children

JAY-Z
ROC-A-FELLA/DEF JAM 008045°/IDJMG (19.98) &

Kingdom Come

MARY J. BLIGE
MATRIARCH/GEFFEN 005722"/INTERSCOPE (13.98/8.98)

The Breakthrough

-~ CHRISTINA AGUILERA
RCA B2639/RMG (22.98)

Back To Basics

SNOOP DOGG

DOGGYSTYLE/GEFFEN 008023 /INTERSCOPE (13.9

'« REGINA SPEKTOR
SIRE 44112 WARNER BROS. (15.98)

Tha Blue Carpet Treatment

Begin To Hope

k3

—|

OMARION o
TU G/EPIC/COLUMBIA B1038/SONY MUSIC (18 98)

SUGARLAND

MERCURY 007411 UMGN (13.98) Enjoy The Ride Wl |
CARLY SIMON -
COLUMBIA 56152 <Y 24SIC {18.98) Into White

JORDAN PRUITT
HOLLYWOOD 00160 (16.98 CD/DVD) @

No Ordinary Girl

LUDACRIS

DTP/DEF JAM DO7224/IDJME {13.98) Release Therapy
| MADONNA :
| WARNER BROS 44489 (25 98 CO/DVD) @ The Confessions Tour

SOUNDTRACK
WALT DISNEY 861426 (12,98)

High School Musical

4 E
| THREE DAYS GRACE

JIVE B3504/Z20MBA (18.98)

One - X

ILDIVO
SYCO/COLUMBIA 02673/SONY MUSIC (18.98

Siempre

SOUNDTRACK

DUl ATLANTIC 94676,AG {18.98)

Tyler Perry's Daddy's Little Girls

DiSA 720982 (11 98)

Berth

Taking The Long Way

Recio, Recio Mis Creadorez

VALENTIN ELIZALDE
| UNIVERSAL LATIND 008478 (11 98)

Lobo Domesticado

JIVE 82876/Z0MBA (18.98) ®

o1 E TIM MCGRAW

CURB 78891 {18.98)

Great=st Hits Vol 2: Reflected

65 SNOW PATROL
POLYDOR/A&M 006675 INTERSCOPE (13.98) @

=

Eyes Open

" BOB SEGER
HIDEOUT 54508/CAPITOL (15 98) @

Face The Promise

BROOKS & DUNN
ARISTA NASHVILLE 69946/SBN {18.98)

Hitlbilly Deluxe

“ INCUBUS
] MMORTAL EPIC 21852 SONY MUSIC (18.98)

Light Grenades

TONY BENNETT

RPM LOLUMUIA RNS79/SONY MUSIC (18 98)

Duets: An American Classic

"% THE ALL-AMERICAN REJECTS

DOGHOUSE 004791 "/INTERSCOPE {13 98)

Move Along

= m ANDREA BOCELLI

100

SUGAR/DECCA 007831/UNIVERSAL CLASSICS BROUP (25.98 CD/DVD)

Under The Desert Sky

HELLOGOODBYE
DRIVE-THRU 83645 {11.98)

Zombies! Aliens! Vampires! Dinosaurs!

7 m VANESSA HUDGENS

107 i APITOL NASHVILLE 56731 (18.98) (=
FALLOUTBOY .....1.168 KENNYG ......123 HELLOGOODBYE
FANTASA . .... 110 THE GAME .79 VAYLOR HICKS .
FAT JOE 199 VINCE GiLL 161 HINDER ...
FERGIE . . .26 GNARLS BARKLEY .. .111 VANESSA HUDGENS
FLYLEAF . 167  THE GOOD. THE BAD &
KIRK FRANKLIN . B THE QUEEN .. 134
THE FRAY . . .30 AL GREEN 133 ILDIVO
NELLY FURTADD ...16  PATTY GRIFFIN 34 INCUBUS

JDSH BROBAN 17

HOLLYWGO 162638 (13 98)

TRACE ADKINS

GYM CLASS HEROES . 55

Data

for week of FEBRUARY 24, 2007

Dangerous Man

ALAN JACKSON ..138.139 KIDZ BOPKIDS . 190
JAY-Z .56 THEKILLERS ... .....83
JiBBsS 141 KILLSWITCH ENGAGE .. .186
JACK JOHNSON ,1?8 DAVE KOZ 144
174
JIM JONES 132
NORAH JCNES 2 TRACY LAWRENCE ...119
RICKIE LEE JONES . ...158 JOHN LEGEND ........51
LIL SCRAPPY .. . 122
LITTLE BIG TOWN ... 125

CHARTS LEGEND on Page 80
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? HOT 100 AIRPLAY.

LEGEND FOR HOT 100 AIRPLAY ‘ﬁCATED BELOW CHART. HOT DIGITAL SONGS: Top selli
d;Hot 100 and Pop 100. ADULT TOP 40/ADULT CONT

is used to compile both The Billb
electronically monitored| 24 hours a day, 7 days a week. See Chart Legend for

SALES DATA COMPILED BY
N
Nlelsen
SoundScan

ang eleckonically monltored 24 hours a day, 7 days a week. This data is used to compile The Bill

[ w
§ SESs TmLE of 5 35 TITLE
gg sz ;g ARTIST (IMPRINT / PROMOTION LABEL) £§ it ;5 ARTIST (IMPRINT / PROMDTION LABEL}
1117 IRREPLACEABLE @ a3 3 DON'T MATTER
BEYONCE ‘(}DLUMBU_'«, _AKDNV(KON\/FCT UPFRONT/SRC/UNIVERSAL MOTOWN)
a 3 13 RUNAWAY LOVE 27 23 21 SMACK THAT
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG) 1 AKON FEAT. EMINEM (SRC/UPFRONT/KONVIC UNIVERSI\_L MOTOWN)
YOU i CHASING CARS
3 2 18 _LLOYD FEAT. LIL WAYNE (THE INC 'JN[VERSFMMOJOWNL 28 2 2% SNOW PATROL (POLYDOR/A&M/INTERSCDPE)
SAY IT RIGHT THAT'S THAT
_o 5 12 ey FURTADQ (MOSLEY/GEFFEN) 29 2 15 g0 DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)
& 4 1 !|WANNALOVE YOU 30 '3 16 !T JUST COMES NATURAL
AKON FEAT SNOOP DOGG (KONVICT/UPFRONT/SRCAUNIVERSAL MOTOWN) GEORGE STRAIT (MCA NASHVILLE)
e 7 g WHAT GOES AROUND...COMES AROUND @ g5 4 LAST NIGHT
JUSTIN TIMBERLAKE Q{E_ 'TOMBA} o wv FEAT. KEYSHIA COLE {BAD BOY/ATLANIIC
ICE BOX WATCHING YOU
a 8 1 omamon (TU.G/COLUMBIA) 32 29 14 popygy ATKINS (CURB)
o 10 19 ON THE HOTLINE az 33 13 |T ENDS TONIGHT
P_RETTY RICKY (BLUESTAR/ATLANTIC) THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE) —
o 5 15 PROMISE 34 34 3 WELCOME TO THE BLACK PARADE
CIARA (LAFACE/ZOMBA) ' MY CHEMICAL ROMANCE (REPRISE/WARNER)
@ 16 13 LOST WITHOUTU as 27 g FERGALICIOUS
ROBIN THICKE (STAR TRA_I‘ \N_TER& JPE) o FERGIE (WILL.IAM/A&M/INTERSCOPE)
2 THIS IS WHY I'M HOT .« LIPS OF AN ANGEL
0 a 5 MIMS (CAP!TOL, Ee 32 % HINDER (UNIVERSAL REPUBLIC
42 9 19 WEFLY HIGH @ 37 3 LADIES LOVE COUNTRY BOYS
JIM JONES (KOCH) - TRACE ADKINS (CAPITOL NASHVILLE)
@ 15 g |T'SNOT OVER @ a5 4 GLAMOROUS
_DAUGHTRY (RGARﬂG_ FERGIE (WILL | AM A&M/INTERSCOPE)
BREAK IT OFF @ . BUDDY
14 no RIHANNA & SEAN PAUL ':ﬁ“ DEF JAM, DJ_MC 4 2 MUSIQ SOULCHILD (ATLANTIC)
15 12 24 MY LOVE @ 54 a GIVEITTOME
- JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) _ “  TIMBALAND {MOSLEY/BLACKGROUND/INTERSCQPE)
s6 14 13 MAKE IT RAIN @ 43 gy STUPID BOY
FAT JDE FEAT. LiL WAVNE (IEFﬁDR_SQU_AD »MPER\AU_\Q@ KEITH URBAN {CAPITOL NASHVILLE)
HOW TO SAVE A LIFE BEFORE HE CHEATS
3 18 22 THE FRAY (EPIC) @ 22 CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
WALK IT OUT SHE'S EVERYTHING
18 13 22 UNK (BIG 0OMP/KOCH) g3 3 97 BRAD PAISLEY (ARISTA NASHVILLE)
@ 97 g THROW SOME D'S Q 45 1y ALYSSA LIES
__RICH BOY FEAT. POLOW DA OON (ZONE AEHERSCOPE ) : JASON MICHAEL CARROLL {AR!STA NASHVILLE)
@ 20 12 POPPIN' @ 59 4 SHE'S LIKE THE WIND
CHRIS BROWN FEAT. JAY BIZ :,’E ZOM_BA: b LUMIDEE FEAT TONY SUNSHINE (TVT)
21 19 19 WALK AWAY (REMEMBER ME) @ 4 g ANYWAY
- PAULA DAANDA FEAT. THE DEY (ARISTA/RMG - MARTINA MCBRIDE {RCA NASHVILLE)
3 = SHORTIE LIKE MINE TOP BACK
2 7 BOW WOW (COLUMBIA, 47 40 10 T.1. {GRAND HUSTLE/ATLANTIC)
23 24 3 WAITING ON THE WORLD TO CHANGE 59 5 THISAINT A SCENE, IT'S AN ARMS RACE
¥ JOHN MAYER (AWARE COLUMBIA) FALL OUT BOY (FUELED BY RAMEN/ISLAND, {0JMG)
@ 30 g THE SWEET ESCAPE @ 4 5 GOGETTA
) GWEN STEFANI FEAT. AKON (INTERSCOPE : _YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/OEF JAM/IDEMG)
FAR AWAY BEER IN MEXICO
25 25 29 NICKELBACK (ROADRUNNER/IDJMG) @ 52 KENKY CHESNEY (BNA)
1055 stations. comprised of top 40, aduit contemporary, 3&B/hip-hop, country, rock, gospel, th jazz. Latin. and Christian formats,

board Hot 100.
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1
34
23
26
36
12

22

10

3

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
CHASING CARS
SNOW PATROL (POLYDOR/AZM/INTERSCOPS

HOW TO SAVE A LIFE
THE FRAY (EPIC)

{T'S NOT OVER
DAUGHTRY (RCA/RMG) |
WAITING ON THE WORLD TO CHANGE
_JOHN MAYER (AWARE/COLUMBIA)
LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN)

FAR AWAY

NICKELBACK {ROADRUNNER/IDJMG)
KEEP HOLDING ON

AVRIL LAVIGNE (FOX/RCA/RMG) _
STREETCORNER SYMPHONY

AOB THOMAS (MELISMA ATLANTIC)

IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE)

PREDICT

HY

o
hiid

LET LOVE IN
GDO GDO DOLLS (WARNER BROS.)

NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE COLUMBIA)

THROUGH GLASS ¥
STONE SOUR (ROADRUNNER/ATLANTIC/LAVA)

SAY IT RIGHT

NELLY FURTADO (MOSLEY GEFFEN)

INTO THE OCEAN

BLUE OCTOBER (UNIVERSAL MOTOWN)

WORLD

FIVE FOR FIGHTING (AWARE/COLUMBIA)

IF EVERYONE CARED

NICKELBACK (ROADRUNNER ATLANTIC LAVA)
IRREPLACEABLE

BEYONCE (COLUMBIA

LITTLE WONDERS

ROB THOMAS (MELISMA/ATLANTIC)

HURT

CHRISTINA AGUILERA (RCA RMG)

LEAVE THE PIECES

THE WRECKERS (MAVERICK, WARNER BROS.)
SNOW ((HEY OH))

RED HOT CHIL! PEPPERS {WARNER BROS )
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE {REPRISE)

LOOK AFTER YOU

THE FRAY {EPIC)

GRAVITY

JOHN MAYER (AWARE/CDLUMBIA)
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

THIS AIN'T A SCENE. IT'S AN ARMS RACE
K | FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJMG)
CUPID'S CHOKEHOLD
GYM CLASS HEROES ([}t & 1187 < FIELED BY _RAN'WATLANT\CMNA'
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)
GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.| AM/AGM/INTERSCO *€)
SAY IT RIGHT
NELLY FURTAOQ (MOSLEY/GEFFEN)
IT'S NOT OVER
DAUGHTRY (RCA RMG)
DON'T MATTER
AKON (KONVICT UPFRONT SRC/UNIVERSAL MOTOWN)
HERE (IN YOUR ARMS)
HELLOGOODBYE (ORIVE THKU SANCTUARY)
WHAT GOES AROUND...COMES AROUN®
JUSTIN TIMBERLAKE (JIVE ZOMBA)
IRREPLACEABLE
BEYONCE (COLUMBIA)
RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJME)
WALK IT OUT
UNK (BIG 0OMP_KOCH)
FERGALICIOUS
FERGIE (WILL.|. AM/A&M/INTERSCOPE)
MAKE IT RAIN
FAT JOE FEAT, LIL WAYNE (TERROR SOUAD/IMPERIALVIRGIY)
WE FLY HIGH
JIM JONES (KOCH)
| WANNA LOVE YOU

AKON FEAT SNOOP DDGG (XONVICT/UPFRONT/SRC/UNIVERS,

WELCOME TO THE BLACK PARADE

CERT.

€ N THIS
&  WEEK

L MOTOW)

SMACK THAT

AKON FEAT, EMINEM R ONVICT/UPFRONT SRC
ON THE HOTLINE

PRETTY RICKY {BLUESTAR/ATLANTIC)
SUDDENLY | SEE
KT TUNSTALL (RELENTLE
SNOW ((HEY OH))
RED HOT CHILI PEPPERS (WARNER BROS.}
SEXYBACK

JUSTIN TIMBERLAKE (JIVE/ZOMBA)

WAITING ON THE WORLD TO CHANGE
JOHN MAVER_AWARE’COLUMBIA;
ICE BOX

IMARION (T U.6 /COLUMBIA)

INIVER

sorows

VIRGIN

30STON
AUGUSTANA (EPIC)

30
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ARTIST (IMPRINT / PROMOTION LABEL
HOW TO SAVE A LIFE
THE FRAY (EPIC

MY LOVE

JUSTIN TIMBERLAKE FEAT. .| (JIVE/ZOMBA)
TOP BACK

T.. (GRAND HUSTLE/ATLANTIC
SMILE

LILY ALLEN (CAPITOL

LIPS OF AN ANGEL

HINOER (UNIVERSAL MOTOWN)

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE INTERSCOPE
FACE DOWN

THE REQ JUMPSUIT APPARATUS (VIRGIN

CRAZY

GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
KEEP HOLDING ON

AVRIL LAVIGNE (FOX RCA RMG)

YOU

LLOYD FEAT. LIL WAYNE (THE INC /UNIVERSAL MOTOWN)

BEFORE HE CHEATS
CARRIE UNOERWOOO (ARISTA ARISTA NASHVILLE)

SAY OK

VANESSA HUDGENS (HOLLYWOOD

THE WAY | LIVE

BARY BOY DA PRINGE FEAT. LiL BOOSIE '_'\KEFC UNIVERSAL MOTOWN)
IF EVERYONE CARED

NICKELBACK (ROADRUNNER/ATLANTIC/LAVA)
CHASING CARS

SNOW PATROL (POLYDUR A&M/INERSCOPE)
PUT YOUR RECORDS ON
CORINNE BAILEY RAE (CAPITOL)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE OEY (ARIS TA/RMG
NOT READY TO MAKE NICE
JIXIE CHICKS (COLUMBIA)

INTO THE OCEAN

3LUE OCTOBER (UNIVERSAL MOTOWN
JVERIT

CATHARINE MCPHEE (CA/RHMG

<ING KONG

1BBS (BEASTA GEFHEN

‘NIND IT UP

SWEN STEFANI (IN1ERSCOPE

FIDELITY
EEGINA SPEKTOR
MANEATER
PELLY FURTADO (MOSLEY/GEFFEN

LOST WITHOUT U
FOBIN THICKE (STAR TRAK/INTERSCOPE}

B otur

0000: 00002 :0: :00 ¢ & 1 OUk

IRE/WARNER BROS,

For chart reprints call 546.654.4633
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73
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41
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64
57
48
65
53

62

67

68

73
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75

69

35
36
13
41
20
17
1
1
6
40

18

43
21
28

44

TITLE

ARTIST (IMPRINT / PROMOTION LABEL})

STUPID BOY

KEITH URBAN (CAPITOL NASHVILLE)

PUSH IT TO THE LIMIT

CORBIN BLEU (WALT DISNEY)

NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE/COLUMBIA)

SHORTIE LIKE MINE

B0W WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBA)
PURPLE RAIN

PRINCE AND THE REVOLUTION (WARNER BROS )
HIPS DON'T LIE

SHAKIRA FEAT. WYCLEF JEAN (EPIC)

LIFE IS A HIGHWAY
_ RASCAL FLATTS (WALT DISNEY)

WAIT A MINUTE

THE PUSSYCAT DOLLS FEAT, TIMBALAND (A&M/INTERSCOPE)
PROMISCUOUS

NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN}
WHITE & NERDY

“WEIRD AL" YANKOVIC (WAY MOBY/VOLCANO/Z0MBA)
TELL ME

DIDOY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC
OUTSIDE LOOKING IN

JOROAN PRUITT (HOLLYWOOD

NOT FADE AWAY

SHERYL CROW (A& M, INTERSCOPE)

PAIN

THREE OAYS GRACE (JIVE, ZOMBA

DANI CALIFORNIA

REQ HOT CHILI PEPPERS (WARNER BROS )

HURT

CHRISTINA AGUILERA (RCA/RMG)

SHE'S EVERYTHING

BRAO P&SLEV_-; l NA_‘,--"?LLE)

BE GOOD TO ME

ASHLEY TISDALE (WARNER BR( -
WHAT HURTS THE MOST

jASCAl FLATTS (LYRIC STREE
PROMISE

CIARA (LAFACE Z0MBA)
WATCHING YOU
RODNEY ATKINS (CURB!

CERY.

06060:0-0000:-00 -

TIM MCGRAW
TAYLOR SWIFT (BIG MACHINE)
LONDON BRIDGE

FERGIE [WILL | AM AZM/INTERSCOPE)

UNWRITTEN
NATASHA BEDINGFIELD (

Go to www.billboard.biz for complete chart data
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42
39
59
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4
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TITLE K=
ARTIST (IMPRINT / PROMOTIOR LABZL) =g
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/SDLUMBIA)
UNWRITTEN &
_NATASHA BEOINGFIELD (EPIC)
WHAT HURTS THE MOST &
_BASCAL FLATTS (LYRIC STREET HOLL'WO0D)
THE RIDDLE &
_FIVE FOR FIGHTING (AWARE/COLUMBIA)
BAD DAY
_DANIEL POWTER (WARNERBROS)
HOW TO SAVE A LIFE
_THE FRAY (EPIC) il
CHASING CARS
SNOW PATROL (FGU'GGR AZM/IWTERSCOPE,
PUT YOUR RECORDS ON ¢
CORINNE BAILEY RAE (CAPITOL)

HAVE YOU EVER SEZN THE RAIN ﬁ!
ROD STEWART (J RMG
T

BLACK HORSE & THE CHERRY TREE
1

KT TUNSTALL (RELENTLESSVIRCIN)

CRAZY

GNARLS BARKLEY (DOWNTOWN ~TLANTIC/LAVA)
YOU ARE LOVED (DON'T GIVE UP)
JOSH GROBAN {143/REPRISE)

FAR AWAY

NICKELBACK (ROAORUNNER/ATLANTIC LAVA)
STREETCORNER SYMPHONY
ROB THOMAS (MELISMA/ATLANTIC)

HURT
CHRISTINA AGUILERA (RCA/RME)

OUR COUNTRY

JOHN MELLENCAMP (UNIVERSAL 3EPUBLIC UME)
SUDDENLY | SEE

KT TUNSTALL Rf',ENTLE?? VIRG N
CHANGE

KIMBERLEY LOCKE (CURB/REPRISE)

LIPS OF AN ANGEL

HINDER {UNIVERSA UBLIC)
ORDINARY MIRACLE

SARAH MCLACHLAN {SUNY L LAS_"CM,I

TOO LITTLE TOQ LATE

J0JO (DA FAMILY BLACKGnO_u‘N[ UNIVERSAL MOTOWN)
{RREPLACEABLE

BEYONCE :COLUMBIA)

RAINCOAT

KELLY SWEET (RAZOR & TIE}

SO NOT OVER YOU

SIMPLY RED (SIMPLYRED C-OM

NOTHING LEFT TO LOSE

MAT KEARNEY (AWARE/COLUMBIA

T
T

o

g

MODERN ROCK..

5
TITLE .3
ARTIST (MPRINT / PAOMOTION LABEL) =g
SNOW ((HEY OH)) fr
| RED HOT CHILI PEPPERS (WARNZR BROS
PAIN
THREE DAYS GRACE (JIVE/ZOMBA)
STARLIGHT 4
WUSE (WARNER BROS.)
FACE DOWN &
“HE RED JUMPSUIT APPARATUS (VIF GIN)
FROM YESTERDAY
0 SECONDS TO MARS (IMMORTAL VIRGIH)
FAMOUS LAST WORDS ‘:Y
MY CHEMICAL ROMANCE (REPRISE)
DASHBOARD ’ﬁ
MODEST MOUSE (EP(C)

THYS AIN'T A SCENE, IT'S AN ARMS RACE {!
FALL OUT BOY (FUELED BY RAMEN ISLAN) IDJMG

ANNA-MOLLY

INCUBUS (IMMORTAL/EPIC) )
READ MY MIND o

THE KILLERS (ISLAND IDJMG)

" WELCOME TO THE BLACK PARADE o
&Y CHEMICAL ROMANCE (REFPRISE) ]
BREATH
BIEAKING BENJAMIN (HOLLYW/O0D)

DIG

IMCUBUS (IMMORTAL/EPIC)
FRAYER OF THE REFUGEE
R SE AGAINST (GEFFEN)

LOVE LIKE WINTER

AFI (TINY EVIL/INTERSCOPE)
THROUGH GLASS

STONE SOUR (ROADRUNNER)

THE KILL {BURY ME)

3( SECONDS TO MARS (MK JRTAL VIAGIN
FOREVER

_PAPA ROACH (EL TONAL/GEFFEN)
PHANTOM LIMB
THE SHINS (SUB POP)

THE DIARY OF JANE

__BREAKING BENJAMIN (HOLLYWOOD
WELL ENOUGH ALONE
CHEVELLE (EFIC)
NAIVE
THZ KOOKS (AST

u¢
©w
™

"LAZY EYE
ﬂLJERSUN PICKUP_S NGE

VOICES
SAOSIN (CAPITOL)
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.I' (IMPRINT / PROMOTION LABEL)
SAY IT RIGHT
NELLY FURTADD (MOSLEY/GEFFEN)

TITLE
- " ARTISTHIMPRINT / PROMOTION LABEL)
WIND IT UP
GWEN STEFANI (INTERSCOPE)

WHAT GOES AROUND...COMES AROUND

Eﬂ g NOTHING LEFT TO LOSE
JUSTIN TIMBERLAKE (JIVE/ZO0MBA)

MAT KEARNEY (AWARE/COLUMBIA)

KIiNG KONG
JIBBS FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN)

THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON (INTERSCOPE)

IT'S NOT OVER

19 FIDELITY
DAUGHTRY (RCA/RMG)

- REGINA SPEKTOR (SIRE/WARNER BROS )

LOST WITHOUT U
. _RDBIN THICKE (STAR TRAK/INTERSCOPE)

IRREPLACEABLE
BEYONCE (COLUMBIA)

MANEATER
NELLY FURTADO (MOSLEY/GEFFEN)

- THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FUELED BY RAMEN/ISLAND/IDJME)

GLAMOROUS
FERGIE FEAT. LUDACRIS (WILL.LAM/A&M/INTERSCOPQ_
CUPID'S CHOKEHOLD
GYM CLASS HEROES (DECAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA)
RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLE (DTP/DEF JAM/IDJMG,
- | WANNA LOVE YOU

AKON FEAT. SNOOP BOGG (KONVICT/UPFRONT/SRIUNIVERSAL MOTOWN)
HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRU/SANCTUARY)
FERGALICIOUS

~_FERGIE (WILL.|.AM/A&M/INTERSCOPE)
DON'T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
WALK AWAY (REMEMBER ME)

-_- PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
. MY LOVE
. _JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA)
SMACK THAT
AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNVERSAL MOTOWN)

- HOW TO SAVE A LIFE
THE FRAY (EPIC)
BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

fE IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE)

1. WE FLY HIGH
£ JIM JONES (KOCH
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
WALK IT OUT
UNK (BIG 0OMP/KDCH)
, LIPS OF AN ANGEL.
HINDER (UNIVERSAL REPUBLIC)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA}

STUPID BOY

KEITH URBAN (CAPITOL NASHVILLE)
PUSH IT TO THE LIMIT
CORBIN BLEU (WALT DISNEY}

CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

. WHITE & NERDY

WEIRD AL YANKDVIC (WAY MOBY/VOLCANO/ZOMBA)
PAIN

THREE DAYS GRACE (JIVE/ZOMBA)
OUTSIDE LOOKING IN

~ JORDAN PRUITT (HOLLYW0OD)

NOT FADE AWAY

SHERYL CROW (A&M/INTERSCOPE)

. LAST NIGHT

- DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)
THROUGH GLASS

STONE SOUR (ROADRUNNER/LAVA)

= CANDYMAN

CHRISTINA AGUILERA (RCA/RMG)

SHE'S EVERYTHING

BRAD PAISLEY (ARISTA NASHVILLE)

' BE GOOD TO ME

ASHLEY TISDALE (WARNER BROS.)

SAY GOODBYE

CHRIS BROWN (JIVE/ZOMBA)
WATCHING YOU

RODNEY ATKINS (CURB)

U + UR HAND

PINK (LAFACE/ZOMBA)

» TIM MCGRAW

=~ TAYLOR SWIFT (BIG MACHINE)

MY WISH

RASCAL FLATTS (LYRIC STREET)

~ GRACE KELLY

~ MIKA (CASABLANCA/UNIVERSAL REPUBLIC)
FROM YESTERDAY

30 SECONDS TO MARS (IMMORTAL/VIRGIN)

i]l ICE BOX g RED HIGH HEELS
OMARION (T.U.G./COLUMBIA) i ~ KELLIE PICKLER (BNA)

MAKE iT RAIN LLUVIT
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/MPERIALVIRGIN YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
YO V] BUDDY
LLovn FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN) MUSIQ SOULCHILD (ATLANTIC)
. SHORTIE LIKE MINE GO GETTA
BOW WOW FEAT CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA) YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/DIMG)
IF EVERYONE CARED - ZOOM
NICKELBACK (ROADRUNNER/LAVA) LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

TELL ME 'BOUT IT
JOSS STONE (VIRGIN)
HE SAID SHE SAID
ASHLEY TISDALE (WARNER BROS.)
THAT'S THAT
SNOOP DOGE FEAT. R. KELLY (00GGYSTYLE/GEFFEN)
FLATHEAD
| THE FRATELLIS (CHERRYTREE/DROP THE GUN/ISLAND/NTERSCOPE)
IT'S MY TURN NOW
KEKE PALMER (WALT DISNEY)
5 CRAZYCAR
THE NAKED BROTHERS BAND (NICK/SONY BMG STRATEGIC MARKETING)
HERE IT GOES AGAIN
OK GO {CAPITOL)
97 GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
LOOK AFTER YOU
.~ THE FRAY (EPIC) B
MONEY IN THE BANK
" LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE)
SHOW ME THE MONEY
PETEY PABLO (JIVE/ZOMBA)
- JUMP TO THE RHYTHM
P - JORDAN PRUITT (WALT DISNEY)
ALYSSA LIES
JASON MICHAEL CARROLL (ARISTA NASHVILLE)
- COME TO ME
~ DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
FIND A NEW WAY
YOUNG LOVE ({SLAND/IDJMG)
YEAR 3000
JONAS BROTHERS (DAYLIGHT/COLUMBIA)
BETTER THAN ME
HINDER (UNIVERSAL REPUBLIC)
“POPPIN'
CHRIS BROWN FEAT. JAY BiZ (JIVE/ZOMBA)
LISTEN
BEYONCE (MUSIC WORLO/COLUMBIA)
 FAMOUS LAST WORDS
MY CHEMICAL ROMANCE (REPRISE)

KEEP HOLDING ON
A\IRIL LAVIGNE (FOX/RCA/RMG)
ON THE HOTLINE
- _PRETTY RICKY (BLUESTAR/ATLANTIC)
TELL ME
L DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
m . FACE DOWN
!..h'a THE RED JUMPSUIT APPARATUS (VIRGIN)
BOSTON
AUGUSTANA (EPIC}
' SNOW ({HEY OH))
~ RED HOT cmu PEPPERS (WARNER BROS )
SHE'S LIKE THE WIND
" _LUMIDEE FEAT. TONY SUNSHINE (TVT)
| BEFORE HE CHEATS
CARRIE UNGERWOOD (ARISTA/ARISTA NASHVILLE/RMG
OVER IT
KATHARINE MCPHEE (RCA/RMG)
HURT
CHRISTINA AGUILERA (RCA/RMG)
TOP BACK
T.. (GRAND HUSTLE/ATLANTIC)
MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/OEF JAM/IDJMG)
SMILE
LILY ALLEN (CAPITOL)
THE WAY | LIVE
BABY BOY DA PRINCE FEAT. LIL BOOSIE (FAKE FOYUNIVERSAL REPUBLIC)
TOO LITTLE TOO LATE
4040 (DA FAMILY/BLACKGROUND/UNIVERSAL MDTDWN}
WAIT A MINUTE
- _THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&M/INTERSCOPE)
SAY OK
VANESSA (HOLLYWOQD)
INTO THE OCEAN
- _BLUE OCTDBER (UNIVERSAL MOTOWN)
PROMISE
CIARA (LAFACE/ZOMBA)
GIVE IT TO ME
TIMBALAND {MOSLEY/BLACKGROUNO/INTERSCOPE}

POP 10J: "he top Pop singles & tracks, according to mainstream top 4C radio audience impressions measured by Nielsen
Broaccast Jata Systems, and sales compiled by Nielsen SoundScan. Ses Chart Legend for rules and explanations. © 2007, Nielsen
Busiress Media, inc. and Nielsen SoundScan, inc. All rights reserved. PP 100 AIRPLAY: Legend focated below chart. SINGLES
SALES: Trs data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2007,
Nielsen Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations.

€ 2De7, Promosquad and HitPredictor are trademarks of Think Fast LLC.
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W/ mrm meu
SAY IT RIGHT
] NELLY FURTADOQ (MOSLEY/GEFFEN
7 WHAT GOES AROUND...COMES AROUND *
- JUSTIN TIMBERLAKE (JIVE/ZOMBA) =
IRREPLACEABLE
BEYONCE (COLUMBIA}
47 BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY {ARISTA/RMG)
IT'S NOT OVER
" DAUGHTRY (RCA/RMG)
RUNAWAY LOVE

LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

'n 10 THE SWEET ESCAPE
- GWEN STEFANI FEAT. AKON (INTERSCOPE)

| WANNA LOVE YOU
AKOH FEAT. SNOOP DOGG
5y MY LOVE
. JUSTIN TIMBERLAKE FEAT. Ti. (JIVE/ZOMBA)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
, IT ENDS TONIGHT
[ THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE
GLAMOROUS
2 FERGIE FEAT. LUDACIRS (WILL.LAWAZM/ANTERSCOPE) L.
7 " WELCOME TO THE BLACK PARADE
.H’F _MY CHEMICAL ROMANCE (REPRISE)

FERGALICIOUS
FERGIE (WILL.|.AM/AZM/INTERSCDPE)

ﬂ,é SMACK THAT 1

_.. C T AKON FEAT EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)
SHORTIE LIKE MINE
BOW WOW (COLUMBIA)
“‘ GIVE iT TO ME
|51 TIMBALAND (MOSLEY/BLACKGROUND/INTERSCOPE}
THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY (FLELED BY RAMEN/ISLAND/IDJMG)
:F'l LIPS OF AN ANGEL
& HINDER (UNIVERSAL REPUBLIC/UNIVERSAL)
TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BUV/ATLANTIC}
' HERE (IN YOUR ARMS)
~ HELLOGDODBYE (DRIVE- -THRU/SANCTUARY)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
 SHE'S LIKE THE WIND
-~ LUMIDEE FEAT. TONY (TVT)
You
LEDDY FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN)

123 malnstream top 40 stations are electronically monitored 24 hours a dav,

7 days a week. This data is used to compile the Pop 100.

N 1 MADE TO LOVE
* TOBYMAC (FOREFRONT)
THRCW SOME D'S
_RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)
SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RME)
JUST ANOTHER BOOTY SONG
| SUGAR KAINE FEAT. OREA (KOLOR BLIND/STREET PRIDE)
DANCE, DANCE, DANCE
TEE-N-TEE (TEE-N-TEE)
MAGIC TRICKS
ABRIENNE (GLOBAL VILLAGE)
GET TO THE MONEY
* REEC (BULLS EVE/FACE2ZFACE)
00 { MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)
AINT NO LOVE SONG
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)
iF LOOKS COULD KILL
CAMERA OBSCURA (MERGE)
COME CLOSE
3D (BODY HEAD)
CALL ON ME
JANET & KELLY (VIRGIN)
MY LOVE
JUSTIN TIMBERLAKE FEAT, T.. (JIVE/ZOMBA)
LET'S FALL IN LOVE AGAIN
RACHEL BROWN (URBAN MUSIC GROUP,FAGE2FACE)
EVERY DAY IS EXACTLY THE SAME
> NINE INCH KAILS (NOTHING/INTERSCOPE)
JUMP
MADONNA (WARNER BROS.)
- PLEASE HEAT THIS EVENTUALLY
OMAR RODRIGUEZ-LOPEZ & DAMO SUZUKI (GOLDSTANDARDLABS)
RING THE ALARM
BEYDNCE (COLUMBIA)
DIFFERENT WORLD
IRON MAIDEN (SANCTUARY)
WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)
LAY & LOVE
- BONNIE "PRINCE" BILLY (DRAG CITY)
HURT
| _CHRISTINA AGUILERA (RCA/RMG)
KOOL AID
LIL' BASS FEAT. JT MONEY (PIPELINE)
UNTIL YOU COME BACK TO ME
CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)

ww
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IF EVERYONE CARED
NICKELBACK (ROADRUNNER/LAVA}
- ICE BOX
" OMARIEN (T.U.G./COLUMBIA)
KEEP HOLDING ON
AVRIL LAVIGNE (FOX/RCA/RMG
32 SEXYBACK ’

| JUSTIN TIMBERLAKE (JIVE/ZONSA) |
DON'T MATTER
L AKON (<ONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

22 MONEY MAKER
f " LUDACRIS FEAT. PHARRELL (DT=/0EF JAM/IDJMG) e
TOO LITTLE TOO LATE
JOJD (DA FAMILY/BLACKGROUNCYUNIVERSAL MOTOWN}
5 WE FLY HIGH
< 1M JONES (KOCH)
CUPID'S CHOKEHGLD
GYM CLA3S HEROES (DECAYDAMCEFUELES BY RAMENATLANTICLAVA)
”c HURT

_ CHRISTINA AGUILERA (RCA/RA.G)

FACE DOWN
THE RED JUMPSUIT APPARATUS (VIRGIN)
» CALL ME WHEN YOU'RE SOBER rj‘t
- EVANESCENCE (WIND-UP) 4
PROMISE
CIARA (LAFACE/ZOMBA)
- WAIT A MINUTE
THE PUSSYCAT COLLS FEAT. TIMEALAND 1A&MANTERSCOPE)
OVER IT
KATHARINE MCPHEE (FCA/RMG)

=

g

%
#

BOSTON
AUGUSTANA (EPIC)
ﬂ BEFORE HE CHEATS
- CARREE UNDERWOOD (ARISTA/aRISTA NASHVILLE/RMG)
U + UR HAND
PINK [LAFACE/ZOMBA}
 THIS IS WHY IM FOT
; ;] MIMS (CAPITOL)

THROUGH GLASS
STONE SOUR (ROADR JNNERALAVA)

B B2

B
;
5

LAST NIGHT =1
~_DIDDY FEAT. KEYSHIA COLE (1 AD BOY/ATLANTIC) L. |
COME TO ME

DIDDY FEAT. NICOLE SCHERZIMGER (BAD BOY/ATLANTIC)
CANDYMAN
‘EJ CHRISTINA AGUILERA (RCA/FMG)

LOOK AFTER YOL
THE FRAY (EPIC)

G

% HITPREDICTOR

promosauacd

1 TiABALANC FEAT. NELLY RURTADO & JUSTIN
TIVBERLAKE
DICDY FEAT CHRISTINA AGULERA

NICK=LBACK

AYRI. LEVIGNE

% aEOM

THE REC JUMPSUIT APPARATUS

KATHER NE MCPHEE
AUSEETINA

P MK

THZ =RAY

HIBCER

MAT KEARNEY

TH4Z #RECKERS

% THREE DAYS GRACE

1r ROB THOMAS
THE WR=ZCKERS
RE® HOT CHILI PEPPERE

MY CHEMICAL ROMANCE

THE FRaY
CARRIE'UNDERWOOD
FINE

FA4 L OUT BOY

E KILLERS
HINDER
¥ GUIETDRIVE

O RELLENCAMP
1 BEYONCE

£ 4y TAYLOR HiCKS
“1 .IM 3RICKMAN FEAT. LADY ANTEBELLUN

R'SI ASAINST
THE SHINS
THE KCOKS
DAUGHTRY
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SALES DATA CONPIED BY
e
v

Nizlsen
SondScan

TOP

R&B/HIP-HOP ALB MS.

MBER / DISTRIBUTING LAJEL (PRECE)
(T390 ROBIN TH CKE

STAR TRAK 006 46/INTERSCOPE (9.98)

e = o

The Evolution Of Robin Thicke 1

* PRETTY RICKY
§ BLUESTAR/ATLANTIC 94603/AG (18.98)

Late Night Special -

' SOUNDTRACK
MUSIC WORLD/COLUMBIA 88953/SONY AUSIC. (*3.98)

Dreamgirls ..

- AKON

KONVICT/UPFRONT/SRC/UNIVERSAL MO™OVN 0C7968"/UMRG (13 98)

Konvicted &

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 007227*/134MG (13.98)

The Inspiration

JILL SCOTT
& HIDOEN BEACH 00019 (18.98)

Jill Scott Collaborations @'.

CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

Corinne Bailey Rae

JUSTIN TIMBERLAKE
VE 88062 /ZOMBA (18.98)

FutureSex/LoveSounds ’g

MARY J. BLIGE
MATRIARCH/GEFFEN 008112*/INTERSCAPE (13.€&)

Reflections (A Retrospective) I

BEYONCE
COLUMBIA 90920"/SONY MUSIC (18.98)

B'Day g

BIRDMAN & LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 00763*/UMFG (13.88)

Like Father, Like Son ..

JAY-Z
ROC-A-FELLA/DEF JAM 008045*/iDJMG 319 98) &

Kingdom Come

CIARA
LAFACE 03336/Z0MBA (18.98) ®

NAS
DEF JAM/COLUMBIA 007229*/IDJMG (1% 981

Ciara: The Evolution '.

Hip Hop Is Dead =

TYRESE (AKA BLACK-TY)
{ J 78963/RMG (18.98)

Alter Ego

~ SOUNDTRACK . reql .
ATLANTIC 94676/A0 (16.98) Tyler Perry's Daddy's Little Girls
OMARION 21
T.U.G./EPIC/COLUMBIA 81038*/SONY MLSIC ( 8.£8)

TRICK DADDY

i SLIP-N-SLIDE/ATLANTIC B3815°/AG (18.38)

Back By Thug Demand

JOHN LEGEND
G.0.0.0./COLUMBIA 80323/SONY MUSIC {18.93)

Once Again

SNOOP DOGG
£ DOGGYSTYLE/GEFFEN 008023*/INTERSCIPE (13.68)

Tha Blue Carpet Treatment

FANTASIA
J 78962/RMG (18.98)

Fantasia

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCDE 13.9€/8.98)

The Breakthrough

VARIQOUS ARTISTS
SHADY 007885*/INTERSCOPE (13.98)

Eminem Presents: The Re-Up

- LUDACRIS
* DTP/DEF JAM 007224/IDIMG (13.98)

Release Therapy

THE GAME
GEFFEN 007933 */INTERSCOPE (13.98)

Doctor's Advocate

CHRIS BROWN
JIVE 82876/Z0MBA (18.98) ®

Chris Brown

BOW wow
COLUMBIA 87932/SONY MUSIC (18.98)

The Price Of Fame

i LIL SCRAPPY
BME/REPRISE 48568/WARNER BROS. (1¢.98)

Bred 2 Die - Born 2 Live

BRIAN MCKNIGHT
WARNER BROS. 44468 {18.98)

Ten

JIM JONES
| KOCH 5964 (17.98)

Hustler's PO.M.E. (Product Of My Environment)

DIDDY
BAD BOY 83864/AG (18 98)

Press Play

L

! LIL' BOOSIE
TRILL 68587/ASYLUM {18.98)

Bad Azz

TAMIA
PLUS 1 3784/IMAGE {15.98)

Between Friends

MONICA
J 789607/RMG (18.98)

The Makings Of Me

LYFE JENNINGS
COLUMBIA 96405/SONY MUSIC (18.98)

The Phoenix

:

King

PROJECT PAT
HYPNOTIZE MINDS/COLUMBIA 90910/S0P Y MUSIC (18.98)

Crook By Da Book: The Fed Story

2PAC
AMARU 008025*/INTERSCOPE (13.98)

Pac's Life

VARIOUS ARTISTS

SONY BMG STRATEGIC MARKETING GROBP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98)

NOW 23

CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

Back To Basics E

ELISABETH WITHERS
BLUE NOTE 68171/BLG (17.98)

It Can Happen To Anyone

|

-2 KIRK FRANKLIN
% FO YO SOUL/GOSPO CENTRIC 71019/ZOMBA (18.58)
~74 LIONEL RICHIE

ISLAND 006484/iDJMG (13.98) &

Coming Home -

JiBBS
BEASTA/GEFFEN 007855*/INTERSCOPE {*0.98)

Jibbs Feat. Jibbs ﬁ

SOUNDTRACK
MUSIC WORLD/COLUMBIA 02012/SONY S C (25.98)

81 64 40 L3 GNARLS BARKLEY
BIARES:] DowNTOWN 70003*/ATLANT C (1298 ®

Dreamgirls: Deluxe Edition “

St. Elsewhere B 4

"W FAT JOE
TERROR SQUAD 78122*/IMPERIAL (18.9€)

Me, Myself & |

. SUNSHINE ANDERSON
MUSIC WORLD 010 {15.98)

Sunshine At Midnight

% RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984*/IDJMG ( 3.¢8;

Port Of Miami

AL GREEN
HI 82040/CAPITOL (18.98) ®

The Definitive Greatest Hits gl

YOUNG DRO
GRAND HUSTLE/ATLANTIC 83949*/AG (1¢.96)

KELLY PRICE
GDSPO CENTRIC 88167/20MBA (18.98)

PATTI LABELLE
UMBRELLA 970109/BUNGALD (15,98}

The Gospel According to Patti LaBelle

Best Thang Smokin' .
This Is Who | Am ‘

STYLES P
RUFF RYDERS 005707 */INTERSCOPE (13.38)

Time Is Moneyg

UNK
BIG OOMP 5973/KOCH (17.98)

Beat'n Down Yo Block ﬂ

Data sor wee < of FEBRUARY 24, 2007 | For chart reprints call 646.654.4633

See Chars Legend for rules and explanations.

e

' DJ CLUE
ROC-A-FELLA/DEF JAM 006163*/IDJMG (13.38)

| IAPRINT & NUMBER / DISTRIBUTING LABEL§P -

2007, Nielsen Business Media, Inc. and Nielsen SoundSgan. [nc. ali righis resersec

DJ Clue?: The Professional 3

LUTHER VANDROSS
LEGACY/EPIC/J 87700/SONY MUSIC/RMG (17.98

The Uitimate Luthar \andross i.

YUNG JOC
BLOCK/BAD BOY SOUTH 83937°/AG (18.98)

New Joc City .l

KIRK FRANKLIN
FO Y0 SOUL/GOSPO CENTRIC 88401/Z0MBA (18 98)

Songs From The Storm, Yolume | !.

RUBEN STUDDARD
J 78961/RMG (18.98)

The Return

| Love You ig’

I_i
o

KMJ 9781 (15,98 CO/DVD) @

DIANA ROSS

MANHATTAN 82654/BLG (18.98) ®

MARY MARY

MY BLOCK/COLUMBIA 77733/SONY MUSIC {*8.98)

MOS DEF .
GOOOTREE MEDIA/GEFFEN 007515+/INTERSEOPE (13.98) Tru3 Magic
SHAREEFA .

DTP/DEF JAM 007231+/10JMG (10.98) Paint Of N> Return |
J XAVIER N 3
NOODAY 007/MUSIC WORLD (12.98) Young Prince Of Tka South |
Z-RO

Tha Omega 66

7 CLIPSE
RE-UP GANG/STAR TRAK 52119/ZOMBA (18.38)

Hetll Hath No Fury “.
o

CHERISH
SHO'NUFF 54077/CAPITOL (12.88)

Unapg “eciated

SAMMIE
ROWDY/UNIVERSAL MOTOWN 00763%/UMRE (13.98}

Sammie a.

YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 004421*/IDJM 3 (13.98)

Let's Get It: Thug Motiva ion 101 .

SMOKIE NORFUL
EMI GOSPEL 33347 (17.98)

Life Cranging I!

JAMIE FOXX
J 71779°/RMG (18 98) ®

Urpredictable .

LIL WAYNE
CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)

Tha Zarter Il !.

MIKE WATTS
WATTS 0005 (15,98)

Pandaras Box ..

REYES BROS.
LATIN THUG 606 (17 98)

ES ALBUMS.

P =i o gz BT
IMPRINT & NUMBER / DISTRIBUTING LABEL
KENNY WAYNE SHEPHERD
REPRISE 48294/ WARKER DROS. @

10 Days Out: Blues From The Backroads

Ghetto ~herapy

LEGACY/EPIC 81511/SONY MUSIC

STEVIE RAY VAUGHAN AND DO!BLE TROUBLE

The Real Deal: Greatess Hits Vol. 1

KEB' MO'
ONE HAVEN/EPIC 77621/RED INK

Suitcase

JOE BONAMASSA
PREMIER ARTISTS 60282

You & Me

Painkilber

TOMMY CASTRO
BLIND PIG 5111
: RUTHIE FOSTER
o B BLUE CORN 70602

The Phenomenal Rithie Foster

ETTA JAMES
8 HIP-O/CHRONICLES 004010/UME

sy JAMES HUNTER
" GO 612187,ROUNDER

People Sonna Talk

B.B. KING
GEFFEN/CHRONICLES 003854/UME

The Ultimate Collection

THE HOLMES BROTHERS
=S| ALLIGATOR 4912

Sta= Of Grace

ERIC BIBB
TELARG BLUES 83660/TELARC

Dianond Days

JOHN HAMMOND
BACK PORCH 64741/BLG

Push Cc mes To Shove

COCO MONTOYA
ALLIGATOR 4913

Dirty Deal

WILLIE CLAYTON
MALACO 7529

Gifted

The Defin'tive Collection .

SOUNDTRACK
NEW WEST 6105

BETWSEN THE BULLETS rgeorge@billlitoard.com

CORE STORES ENROLL GYM CLASS

Seven months after its Billboard 200 d=but,
Gvm C_ass Heroes make roll call on Top Rap
a'tums, entering at No. 17. “As Cruel As
Sckool Children” sees a 110% sales Lft at
ccre retailers to make = -

Black Saake Moan

gle “Cupid's Chokehold,” the group -oars 96-55

after re-entering in the Jan. 20 issue
Supported primarily by top 40 cutlets and

downloads, the single jumps 157 on The

Billboard Fot 100.

tis talky.

“Cruel” is sale-priced at

The hp-hop band danced

Best Buy for $9.99 and

cn and off the big chart
dince a modest No. 93 start
last August with 9,000
1nis. Powered by the sin-

the Heroes have a full
schedule of cates until
the end of April.

—Rapk ael George

Go to www.billboard.biz for complete chart data | 71
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xg} HOT

R&B/HIP-HOP AIRPLAY

]

N LOST WITHOUT U
ROBIN THICKE (STAR TRAK/’NYEBSCOPE!

TYRESE {J/RMG)

You

" _LLOYD FEAT. LI WAYNE (THE INC./UNIVERSAL MOTOWN)

UPGRADE U
BEYONCE FEAT. JAY-2 (COLUMBIA)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

IN MY SONGS
GERALD LEVERT (ATLANTIC)

PROMISE
CIARA (LAFACE/ZOMBA)

PLEASE DON'T GO
TANK (GOOD GAME/BLACKGROUND/UNIVERSAL MOTOWN)

POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)

2 STEP
UNK (BIG DOMP/KOCH)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN)

THROW SOME D’S
| RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

WOULDN’T GET FAR
THE GAME FEAT, KANYE WEST (GEFFEN)

14s ICE BOX
%._OMARION (T.U.G./COLUMBIA)

I LUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IOJMG)

IRREPLACEABLE
BEYONCE (COLUMBIA)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)

MAKE IT RAIN

FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

. CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)

THIS IS WHY I'M HOT
. MIMS (CAPITOL)

IF 1| WAS YOUR MAN
JDE (JIVE/ZOMBA)

- WALK IT OUT
UNK (BIG OOMP/KOCH)

KING KONG
J1BBS FEAT. CHAMILLIONAIRE (BEASTA/GEFFEN)

BuUDDY
MUSIQ SOULCHILD (ATLANTIC)

ROCK YO HIPS
CRIME MOB FEAT. LIL SCRAPPY (CRUNK/BME/REPRISE/WARNER BROS.)

, | WANNA LOVE YOU

AKON FEAT. SNOOP DOGG (KONVIGT/UPFRONT/SRC/UNIVERSAL MOTDWN)

LET’S STAY TOGETHER
LYFE JENNINGS (COLUMBIA)

TOP BACK
T.. (GRAND HUSTLE/ATLANTIC)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

AND | AM TELLING YOU I'M NOT GOING

JENNIFER HUDSON (MUSIC WORLD/COLUMBIA)

WE RIDE ((I SEE THE FUTURE))
| MARY J. BLIGE (MATRIARCH/GEFFEN)

WE FLY HIGH
JIM JONES (KOGH)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

GO GETTA

YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)

BE WITH YOU
~ ELISABETH WITHERS (BLUE NOTE/VIRGIN)

TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

ZOOM
LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

, MY LOVE
JUSTIN TIMBERLAKE FEAT. T, (JIVE/ZOMBA)

I CALL IT LOVE
LIGNEL RICHIE (ISLAND/IDJMG)

I’'M A FLIRT

BOW WOW & R. KELLY FEAT. T1. & T-PAIN (COLUMBIA/JIVE/ZOMBA)

HOOD BOY
" | FANTASIA FEAT. BIG BOI (J/RMG)

. LAST NIGHT
~ DIDDY FEAT, KEYSHIA COLE (BAD BOY/ATLANTIC)

LISTEN
|| _BEYDNCE (MUSIC WORLD/COLUMBIA)

. CHANGE ME
RUBEN STUDDARD (J/RMG}

- 30 SOMETHING
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG).

: o~ HEAVEN
& JOHN LEGEND (G.0.D.0./COLUMBIA)
CAN'T FORGET ABOUT YOU

.__; NAS FEAT. CHRISETTE MICHELE (DEF JAM/COLUMBIA/IDJIMG)

1ST TIME

THROW SOME D'S

YUNG JOC FEAT. MARGUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC) %

wor R&B/HIP-HOP
SINGLES SALES .

RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

BECAUSE OF YOU
NE-Y0 {DEF JAM/IDJMG)

Gl LLOYD FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN

" JUST ANOTHER BOOTY SONG

| SUGAR KAINE FEAT. DREA (KOLOR BLIND/STREET PRIDE)

RUNAWAY LOVE
~_LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

DANCE, DANCE, DANCE
TEE-N-TEE (TEE-N-TEE)

IRREPLACEABLE
BEYONCE (COLUMBIA)

AINT NO LOVE SONG
CORYLAVEL FEAT. PHIZEK (LEWIS ENTERTAINMENT)

. WE FLY HIGH
JIM JONES (KOCH)

COME CLOSE
30 (BODY HEAD)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHEUS)

THIS IS WHY I’'M HOT
MIMS (CAPITDL)

UNTIL YOU COME BACK TO ME

CRYSTAL DOVE STARRING DICE GAMBLE (KINGS MOUNTAIN)

DON’T MATTER
AKON (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

» CALL ON ME
JANET & NELLY (VIRGIN)

SAY IT RIGHT
NELLY FURTAGO (MOSLEY/GEFFEN/INTERSCOPE)

KOOL AID
LIL BASS FEAT. JT MDNEY (PIPELINE)

THE WAY | LIVE
.BABY 80Y OA PRINCE FEAT. LiL BOOSIE (TAKE FO'/UNIVERSAL REPUBLIC)

BONE OUT
ERIN JENNAE FEAT. TURF TALK (PORT CITY)

| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

GET TO THE MONEY
REEC (BULLS EYE/FACE2FACE)

ICE BOX
OMARION (T.U.G /COLUMBIA)

JUD NESTER (ABSTRACT WORKSHOP)

U SHOULDA SEEN HER ON MYSPACE

PROMISE
CIARA (LAFACE/ZOMBA)

BUDDY
- _MUSIQ SDULCHILD (ATLANTIC)

THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

- RING THE ALARM
BEYONCE (COLUMBIA)

WALK IT OUT
UNK {BIG OOMP/KOCH)

RUN IT!
| CHRIS BROWN (JIVE/Z0MBA)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)

BONGCE ALONG
MS. TRINITI FEAT. E-DEE (UINSEEN LAB)

SMACK THAT
AKON FEAT. EMINEM {KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

THIS IS WHY ’'M HOT
MIMS (CAPITOL)

LAST NIGHT
| _DIDDY FEAT. KEYSHIA COLE (BAD BOY/ATLANTIC)

MR. JONES

i MIKE JONES (SWISHAHOUSE/ASYLUM/WARNER BROS )

SHORTIE LIKE MINE
" BOW WOW (COLUMBIA)

GRIND WINTERS OUT
MIKE WATTS FEAT. JIZ HICKLEZ & PAUL WALL (WATTS)

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.1. (JIVE/ZOMBA)

LAST NIGHT
DIDDY FEAT. KEYSHIA COLE (BAO BOY/ATLANTIC)

THROW SOME D’S
RICH BOY FEAT. POLOW DA DON (ZONE 4/INTERSCOPE)

DO OR DIE
BEAR (PORT CITY)

BREAK IT OFF
RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)

TOP BACK
{_T). (GRAND HUSTLE/ATLANTIC)

FERGALICIOUS
FERGIE (WILL.| AM/A&M/INTERSCOPE)

PICK IT UP
K'PRIS (OPHIR)

POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZOMBA)

. SEPARATED
AVANT (MAGIC JOHNSON/MCA)

NA NA
BABY BASH (ARISTA/RMG)

72 | Goto www.billboard.biz for complete chart data
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P2l LOST WITHOUT U
Rasall ROBIN THICRE (STAR TRAK/INTERSCOPE)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)
CHANGE ME
RUBEN STUDDARD {J/RMG)
IRREPLACEABLE
BEYONCE (COLUMBI&)
USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS )
IN MY SONGS
GERALD LEVERT (ATLANTIC)
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON (MUSIC WORLD/COLUMSIA)
BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)
CAN'T GET ENOUGH
TAMIA (PLUS 1/IMAGE)
BUDDY
MUSIQ SOULCHILD (ATLANTIC)
| PLEASE DON'T GO
TANK {GOOD GAME/BLACKGROUNO/UBIVERSAL MOTOWN)
FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)
THERE’S HOPE
3 INOIA.ARIE (UNIVERSAL MOTOWN)
I CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)
WHAT YOU ARE
LIONEL RICHIE (ISLAND/IDJMG)
LISTEN
BEYONCE (MUSIC WORLD/COLUMBIA)
SAVE ROOM
JOHN LEGEND (G.0.0.D /COLUMBIA)
MORE THAN FRIENDS
FREDDIE JACKSDN (GRPHEUS)
ENOUGH
HOWARD HEWETT FEAT. GEORGE DUKE (GROOVE)
ONE
TYRESE (J/RMG)
SEPTEMBER
KIRK FRANKLIN (STAX/CDNCORD)
MAKE YA FEEL BEAUTIFUL
RUBEN STUDDARD (/RMG}
UM GOOD
SMOKIE NORFUL (EM! GDSPEL)
HARD TIME
KIERAN (BLACK RAIN)
IF | WAS YOUR MAN
JOE (JIVE/ZOMBA)

r HITPREDICTOR

promosguacl

ROBIN FHICKE
LUDACRIS FEAT MARY J BLIGE
CHRIS 3ROWN

PRETTY RICKY

FAT JOZ FEAT. LIL WAYNE

1 MUSK2 SOULCHILD

YOUNG JEEZY FEAT. R. KELLY
BOW WOW & R, KELLY

DIDDY <EAT. KEYSHIA CGLE
YUNG _OC FEATURING MARQ HOUSTON & TREY SONG2
TYRESE.

UNK

CRIMEMCE FEAT. LiL SCRAPPY

1 NAS FEAT. CHRISETTE MICHELE

MARG". ES HOUSTON

SAMM 3

?r TIWBALAND FEAT. NE_LY FURTADO & JUSTIN TiMBERLAKE

@ BON WOW

LUDAC 1S FEAT. MARY J BLIGE

PRETT™ RICKY

AKON

NELLY SURTADO

OMAR JN

RIHANEA & SEAN PAUL

CHRIS S3ROWN

YOUNE JEEZY FEAT R. KELLY

1 TiIN3ALAND FEAT. NELLY FURTADO & JUSTIN TIMBERLAKE

fr BOw WOw

JAY-Z FEAT. BEYONCE
ROBIM THICKE

UNK

ADULT R&8 AND RHYTHMIC AIRPLAY: 72 adult R&B stations and 68 rhythmic
stations are electronically monitored by Nielsen Broadcast Data Systems, 24 hours a
day, 7 days a week. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.
HOT R&EMIP-HOP SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop
Songs. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan, Inc.
HITPREDICTOR: © 2007, Promasquad and HitPredictor are trademarks of Think Fast LLC.
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HOT

COUNTRY.
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SONGS

= & g g2 o5 ‘
g b ;cﬁ TITLE Artist & E§ | zE 8 §u TITLE Artist &
L =2 LR PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL | &5 #I8 NS2 2SS PRODUCER (SONGWRITER] IMPRINF & NUMBER / PROFOTION LABEL | &3
IT JUST COMES NATURAL George Strait ISN'T THAT EVERYTHING Danielle Peck
o_ _2_ 21 _zoimmaowu,s,smm (M.GREESS, L. COLLINS) } N [0) MCAgNASHVlL_LE =1 :@ 34 36 | TLJAMES (OPECKTLJAMESBDALY) - G BIG MACHINE
L e WATCHING YOU Rodney Atkins @ 36 38 COME TO BED Gretchen Wilson
& THEWITTR.ATKINS (R.ATKINS.S.DEAM.B..WHITE) _  ®cuRrs _M.WRIGHT,J.RICH,G.WILSON :V.MCGEHE J.RICH) _ - COLUMBIA
e 5. LADIES LOVE COUNTRY BOYS Trace Adkins Fl n @ 39 53 LUCKY MAN Montgomery Gentry
& FROGERS (J JOHNSON.G.TEREN,R.RUTHERFORD) o ® CAPITOL NASHVILLE g | M.WRIGHT.R. RUTHERFORD (01.C LEE,D.TURNBULL) - B _© COLUMBIA_
© : ¢ surpEOY Keith Urban Idof” finalist @) s 5 MISSING vou 2007 Alison Krauss And John Waite
D HUFFK URBAN (S BUXTON,0.BRYANT.D.BERG)  —r © CAPITOL NASHVILLE cracks the top J WAITE.S BAGGETT (). WAITE.M.LEONARD,C.SANFORD) o ___ ©® ROUNDER
& SHE'S EVERYTHING Brad Paisley 1 40 with debut @ 38 29 COME ON RAIN Steve Holy
: _FROGEAS (W NANCEB PAISLEY) o @ ARISTANASHVILLE single (2 mil- B { D.JOHNSON (D.JOHNSON.PBLACH) B ® CURS
ALYSSA LIES Jason Michael Carroil S @ ISN'T SHE Carolina Rain
b BRI D.GEHMAN (J.M.CARROLL) @ ARISTA NASHVILLE L fionimpres- 4071907 TLE C'BLACK,CARDLINA RAIN (.BOYER.POOUGLAS.R.HARBIN) ey
o b ANYWAY o o Martina McBride 3 sions). Self- @ T A DIFFERENT WCRLD Bucky Covington
; M.MCBRIDE (M.MCBRIOE.B. WARREN, & WARREN) _ Rea titled album _M.A MILLER,D.OLIVER (M.NESLER J.HANSON,T.MARTIN) YRIC STREET
t LITTLE BIT OF LIFE Craig Morgan amives GUYS LIKE ME Eric Church
o I_g K.STEGALL,PO'DONNELL (T.MULLINS,D.WELLS) - ® agnom%ow J i at.l 17 @ 2] {43 J.JOYCE (E.CHURCH.D.RUTTAK) © CAPITOL NASHVILLE
e \ 44 | BEERIN MEXICO Kenny Chesney 4!@‘Lﬁpﬂ~'__ @ e JOHNNY CASH Jason Aldean
| B.CANNON K.CHESNEY (K.CHESNEY) o o ___@M M.KNOX (J.RICH,V.MCGEHE ‘EL!_{WLON_) R w
JQ 12 13 LAST DOLLAR (FLY AWAY) Tim McGraw 10 . @ 43 46 | GOT MORE Cole Deggs And The Lonesome
3 _B.GALLIMORE.TMCGRAW.0.SMITH (WX ALPHIN) _ cums g M WRIGHT.R RUTHERFORD :J.OLLINS,R.RUTHERFORD} COLUMBL
GI BBy ASTED Carrie Underwood | 14y Gé . ) m ; LOST IN THIS MOMENT Big & Rich
W | M BRIGHT (T.VERGES,M.GREEN,H LINDSEY) - © ARISTA/ARISTA NASHVILLE ' el W R | J.RICH.B.KENNY (K ANDERSDY R.CLAWSON,J.D.RICH) _ __ WARNER BROS./WRN _
e 13 14 I'LL WAIT FOR YOU Joe Nichols 12 3 , @ 48 54 SPOKEN LIKE A MAN Blaine Larsen
B CANNON (H.QLE‘I.B,ANDERSON) - © UNlVERSAILEO_UIﬁ_ N = = - T.JUHNSQ\I.R L.FEEK {D.FRASIER.EHILL.J.KEAR) P © GIANTSLAYER/BNA.
m-' 5 17 SETTLIN' Sugarland 13 ¥ 4 N 46 4 HOUSE LIKE THAT Donovan Chapman
i | B.GALLIMORE K BUSH.J.NETTLES (J.NZTTLES.K.BUSH.T.OWENS) @ MERCURY Newcomer's o y R.TERMINLB.J.WALKER,JR. :0 JOHNSON) __© CATEGORY 5
e 92 26 6 AW STAND Rascal Flatts 14 : @ 47 5 SAY YES Dusty Drake
-w [07133] 0.HUFFRASCAL FLATTS (E.0ALY.D.ORTON) © LYRIC STREET __* | second ;lngle . D DRAKE,B.DECKER (B.JAM?S.D:SEHLITZ.J.TURNER) o _© WG MAGHINE_
% . YOU'LL ALWAYS BE MY 3ABY ROl 0pens with @ 51 59 | WHAT I DID LAST NIGHT Catherine Britt
! $.EVANS,M BRIGHT (S.EVANS.T.MARTIN T.SHAPIRO) - ® RCA =" 565.000 - | B.BEAVERS (CBRITT8.PINSINY RCA |
@ A HILLBILLY DELUXE Brooks & Dunn T imoressions @ m TEARDROPS ON MY GUITAR Taylor Swift
TBROWN.R.DUNN K.BROOKS.J. SPENCE {B.CRISLER,C.WISEMAN) ® ARISTA NASHVILLE . N.CHAPMAN (T.SWIFT.L.ROSI) - 3 235 MACHINE
@ o 2 1 [ LONG TRIP ALONE Dierks Bentley 1, | [k aAMls ) @ w  TAKETALLOUTONWE Mark Wills
AU L{'1I] B BEAVERS (5.80GARD,B.BEAVERS,D.BENTLEY) ___©CAPITOL NASHVILLE_ tored stations. S 4 | 8.JAMES (J.COLLINS.W.MOBLEY) ey
@ 21 23 17 3G A FEELIN' LIKE THAT Gary Allan o | [ETELOAR 5 o MORE Rockie Lynne
W ' 7 7 BENTI M.WRIGHT (D.LMURPHY,.DEAN K TRIBBLE © MCA NASHVILLE . (o with A B.CHANCEY (R.LYNNE.D.MORGAN) o _® UNIVERSAL SOUTH _
23 24 13 AIR LIPS OF AN ANGEL Jack Ingram 19 | a »‘ml 60 - | WONDER Kellie Pickler
g " LELU3 J.STOVER (A WINKLER,R.HANSON.L GARVEY.M KING.M.RODDEY.E HOWES: @ BIG MACHINE | George Strait | B.CHANCEY (K PICKLER.C.LINDSEY,A. MAYO,K. ROCHELLE) - © BNA
@ o4 27 5 [N A WOMAN’S LOVE Alan Jackson 2 ] 50 45 42 BAGPIPES CRYIN* Rushlow Harris
o0 LI AKRAUSS (AJACKSON) L OO ARISTA NASHVILLE " | : C.DINAPOLID.BASON (TRUSHLOW.R.CLAWSON,M WADDELL) © SHOW DDG NASHVILLE
‘Q 25 95 . 'FORE SHE WAS MAMA Clay walker 21 51 54059 ALL MY FRIENDS 3AY Luke Bryan
y K.STEGALL (C.BEATHARD.PO'DONNEL) © ASYLUM-CURB J.STEVENS (L.BRYAN,J.STEVENS,L WILSON) - @ CAPITOL NASHVILLE
@ 37 2 IR HIGH MAINTENANCE WOMAN Toby Keith 2 @ 50 - THAT KINDA DAY Sarah Buxton
SR [LLT N TEITH (TKEITH, TWILSON.D.SIMPSON) __.© SHOW DOG NASHVILLE ___ ~* | : D.HUFF.C.WISEMAN (5.BUXTON.J. STOVER,D.BERG, G MIDDLEMAN) _ LWIC STREET
@'. PRt (oo GOOD DIRECTIONS Billy Currington g o - s | GET TO Blue County
g _C.CHAMBERLAIN {L.BRYAN,R. THIBODEAL) ® MERCURY b ‘ i B.PINSON,BLUE COUNTY (S.AUSTIN.S LWILLIAMS, W.NANCE) © ASYLUM-CURB
£ I : 3 OUR COUNTRY John Meliencam
@ A __m_&ﬁ:\?(? TER?E% - K0 fﬁ_ﬁ'ﬂs‘diﬁfé LM Lead single J.MELLENCAMPT BRDWN (J.ME_LENCAMP) © UNIVERSAL REPUBLIC/UNIVERSAL sout
@':"29‘ 43 | DON'T MAKE ME R om June 12 MISSING MISSOURI Saa Evans
i e | B.ROWAN (M.CANNON-GOOOMAN,D.BRYANT,D.BERG) o ___w - album takes _M.B_RIEHT,S.E\I/ANS (MKERRJTOMLINSON,D;WELLS_) . o ® RCA
e 28 3N MOMENTS Emerson Drive 6 chart's NOTHING TO PROVE Lonestar
- J.LEO.TGENTRY {A.TATE,S.TATE,0.BERG) ® MIDAS/NEW REVOLUTION bigaest aain M.BRIGHT (J.COLLINS, W.MDBLEY) _ o © Bia
'3 3 FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence g7 [ BOMSHEL STOMP Bomshel
TLAWRENCE.J KING (C.BEATHARD,E.HIEL) ® ROCKY COMFORT/COS (up 6 million _C.HOWARD,E PITTARELLI (BUEKRISTY 0. E.PITTARELLLC.CLARK) ®O CURB
2 . STARTIN' WITH ME Jake Owen 28 IMPressions) STEALING KISSES Faith Hill
| J.RITCHEY (J OWEN.K MARVELL,J.RICHEY) @ RCA during first full B.GALLIMORE FHILL (L.MCKENNA) - © WARNER BROS./WRN_
™ | KEEP COMING BACK Josh Gracin 2‘" week of - ONE MORE GOODBYE Randy Rogers Band
| MWILLIAMS (3.ROBSON.J.STEELE LYRIC STREET & | R.FOSTER (R ROGEKS C INGEASDLL) @ MERCURY_
35 | DIXIE LULLABY PatGreen  qo airplay MISSING YEARS Litde Texas
0.GEHMAN, J.POLLARD (RGREEN,PDAVIS.J.POLLARD) ® BNA : | A.S.MARTIN (PHOWELL,D.0'BRIEN.D.GRAY) MONTAGE
sﬁmeu BY
See chart legend for rutes and explanations. Yellow incicates recently tested title,
= : . indicates New Release.
ARTIST/Tile/LABEL/(Score) i ChatRank  ARTIST/Till/LABEL/Score) ariRank  ARTIST/Tite/(ABBL/(SCOrE) __Chart Rank
COUNTRY - ; Wasted ARISTA NASHVILLE (61.9) 1 Good Directions MERCURY (30.7) 23
1t Just Comes Natural MCA NASHVILLE (91.8) 1 ~ I'll Wait For You uNIVERSAL (91.5) 12 Don't Make Me WARNER BROS. (87.7) 25
Ladies Love houmy Boys CAPITCL (90.4) 3 Settlin’ MERCURY (89.6) 13 Find Out Who Your Friends Are c05 (88.4) 27
Stupid Boy capiToL (79.5) 4 Stand LYRIC STREET {87.9) 14 ~ Startin’ With Me Aca (88.2) 28
Alyssa Lies ARISH NASHVILLE (85.4) 6 You'll Always Be My Baby Rca (89.5) 15 Come To Bed coLumsia (82.5) 32
Anyway RcA (80.7) [ 7 ‘Lang Trip Alone CPiToL (82.6) 17 Come On Rain cuss (77.0) 35
£ Beer In Mexice 8N4 (79.9) 9 A Feelin' Like That MCA NASHVILLE (81.8) 18
Last Dollar (Fly Away) cuss (82.7) 10 A Woman's Love ARISTA NASHVILLE (88.4) 20

Don’t miss another important

R&R COUNTRY DAILY

UPDATE

Visit www.radioandrecords.com to sign|up for your free daily
Country Radio Blast.

RadioandRecords.com

HOT COUNTRY SONGS: 120 country stations are electronically monitored by
Nielsen Broadcast Data Systems, 24rKours a day, 7 days a week. Airpower award-
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts
for the lirst time with increases in both detections and audience. © 2007 Nielser
Business Media, Inc. All rights reserved.

HITPREDICTOR: © 2007, Promosquad and HitPredictor are trademarks of Think
Fast LLC.
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NEW BIG & RICH TRACK STARTS BIG AND FAST

Big & Rich register their highest debut to date on Hot Country  at No. 11 in the Aug. 7, 2004, issue.
Songs with “Lost in This Moment,” which arrives at No. 41. The n=w single makes 1.6 million impressions in slightly

Previously, the unconventional pair’s highest bow hap-  more than three days of play at 11 monitored stations. It intro-

pened when “Holy Water” started at No.
51 in the Oct. 2, 2004, issue. A collabo-
rative single with Gretchen Wilson and
Cowboy Troy, “Our America,” popped
on even higher, at No. 44 in the July 16,
2005, issue. So far, Big & Rich’s highest
peak on the chart belongs to “Save a
Horse (Ride a Cowboy),” which stopped

For chart reprints call 646.654.4633
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duces “Between Raising Hell and
Amazing Grace,” the duo’s third album,
slated for a June 5 retail drop.

Also noteworthy is George Strait’s
42nd No. 1, titled “It Just Comes Natur-
al.” Strait remains this list’s all-time
champ, ahead of Conway Twitty’s 40
No. 1s. —Wade Jessen

Go to www.billboard.biz for complete chart data |
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HOT LATIN SONGS: A panel of 102 stations (27 Latin pop, 12 tropical, 13 Latin rhythm, 50 regional Mexican) are electronically monitored 24 hours a day, 7 daYs a week. © 2007 Nielsen Business Media, Inc.
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved.
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ART|S Title
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
L0 CREADOREZ DEL PASITO DURAGUENSE DF ALFREDO RAMEREL R, Recio M Creadorez

DISA 720982 (11.98)

" VALENTIN ELIZALDE
UNIVERSAL LATINO 008478 (11.98)

. Lobo Domesticaao

CERT.
PEAK

VALENTIN ELIZALDE Vencedor
UNIVERSAL LATING 006611 (3.98) @

LOS CAMINANTES  La Historia... Lo Mas Chulo, Chulo, Chuio
SONY BMG NORTE 05303 (12.95)

DIANA REYES ’ Te Voy A Mostrar

UNIVERSAL LATING 008411 {12.98)

CONJUNTO PRIMAVERA  El Amor Que Nunca Fue
FONOVISA 352971 UG (12 98)

RBD Celestial
EMI TELEVISA 75852 (13.98)

AVENTURA K.O.B.: Live
PREMIUM LATIN 20560/SONY BMG NORTE (18.98 CD/DVO) (&

DON OMAR King Of Kings

V) 006662/ MACHETE (15.98)
Amar Es Combatir

MARCO ANTONIO SOLIS Trozos De Mi Alma 2
FONOVISA 352490.UG (13.98) +

LOS TUCANES DE TIJUANA EI Papa De Los Pollitos
UNIVISION 310947/UG (13.98)

VARIOUS ARTISTS NOW Latino 2
SONY B4 STRATEGIC MARKETING GROL RSAL LATING (18.98)
LEO DAN La Historia

SONY BMG NORTE 02936 (14.98)

VARIOUS ARTISTS WY Records Presents: Los Vaqueros
WY 008010/MACHETE (13.98) @

WISIN & YANDEL Pa'l Mundo
MACHETE 561402 {15.98) ¢
YURIDIA Habla El Corazon

SONY BMG NORTE 02496 (14.98)

RICKY MARTIN Ricky Martin: MTV Unpltugged
SONY BMG N I‘OR 00309 (16 98}

LUNY TUNES & TAINY Mas Flow: Los Benjamins
MAS FLOW 230013/MACHETE (15.98)

AB. QUINTANILLA [ll PRESENTS KUMBIA ALL STARZ  From Kumbia Kings To Kumbia All Starz
_EM! TELEVISA 73597 (15. 98)

“ANA GABRIEL La Reina Canta A Mexico
SONY BMG NORTE 01721 (15.98)

GIPSY KINGS Pasajero
_NONESUCH 79959/WARNER BROS. (18.98)

HECTOR "EL FATHER" The Bad Boy
V) 008043/MACHETE (14.98)

BRONCO / LOS BUKIS / LOS TEMERARIOS BBT

FONOVISA 352772/4G {10.98)

VARIOUS ARTISTS Duranguenses De Corazon: Mi Amor Por Ti
DISA 721005 10 98)
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=z ARTIST {IMPRINT / PROMOTION LABEL)
- TU AMOR
- LUIS FONSI (UNIVERSAL LATINO}
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RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE)
TE LO AGRADEZCO, PERO NO
ALEJANDRO SANZ FEATURING SHAKIRA (WARNER L3TINA)
ME MUERO
LA 5A ESTACION (SONY BMG NORTE)
COMO YO NADIE TE HA AMADC
YURIOIA (SONY BMG NORTE)
NADA PUEDE CAMBIARME
PAULINA RUBIO (UNIVERSAL LATINO)
BENDITA TU LUZ
MANA (WARNER LATINA)
SI TU NO ESTAS
SIN BANDERA (SONY 8MG NORTE)
ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLIS (FONOVISA)
NO SE POR QUE
CHAYANNE (SONY BMG NORTE)
" INVIERNO
REIK ' SONY BMG NORTE})
MANDA UNA SENAL
MANA (WARNER LATINA)
AMAR ES LO QUE QUIERO
DAVID BISBAL (UNIVERSAL LATING)

44 14 A LA PRIMERA PERSONA
ALEJANORO SANZ (WARNER LATINA)

10 N

TODO SE DERRUMBO
PEPE AGUILAR (EMI TELEVISA)
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ARTIST (IMPRINT / PROMOTION £ ABEL)
| SOLA

HECTOR "EL FATHER" (VI/MACHETE)

=il DIME (TELL ME)
M PITBULL FEATURING KEN-Y (FAMOUS ARTISTS/TVT)
g PAM PAM

. WISIN & YANDEL (MACHETE)
| 4 3 SHORTY SHORTY

£ XTREME (LA CALLE/UNIVISION)

ME MATAS
- _RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)
19 DON'T CRY
TOBY LOVE (SONY BMG NORTE)
g PEGAO

WISIN & YANDEL FEATURING LOS VAQUEROS (WY/MACHE™E)
NO SE DE ELLA (MY SPACE)
DON OMAR FEATURING WISIN & YANOEL (VI/MACHETEs

' QUE LLOREN

— + IVY QUEEN (UNIVISTON)

FANTASMA

ZI0N (BABY)

IRREEMPLAZABLE

BEYONCE (COLUMBIA)

IGUAL QUE AYER

RAKIM & KEN-Y (PINA/UNIVERSAL LATING)

ME QUIERE BESAR

ALEXIS & FIDO (SONY BI1G NORTE)

| WANNA LOVE YOU

AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOV)

? LOS INFIELES
_ AVENTURA (PREMIUM LATIN)

15

12
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REGIONAL MEXICAN.
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ESE

CONJUNTO PRIMAVERA (FONOVISA)

0

a 2 DIME QUIEN ES

LOS RIELEROS DEL NORTE (FONOVISA)
LA NOCHE PERFECTA

m. 3 B cnapo e SINALOA (DISA)

Eo ;5 CADA VEZ QUE PIENSOEN T!
LOS CAEADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ (15 EDIMONSa)
a

LE COMPRE LA MUERTE A M! HIJD
8
m-

LOS TIGRES DEL NORTE (FONQVISA)
DE RODILLAS TE PIDO
ALEGRES DE LA SIERRA (VIVA)
TUS PALABRAS

BANDA EL RECODO (FONOVISA)
MAS ALLA DEL SOL

8 Mo seaasTian (MUSART/BALBOA)
Sal CUANDO BAJA LA MAREA
RS | _DIANA REYES (MUSIMEX/UNIVERSAL LATING)
‘40 o YSIVOLVIERA A NACER

ALEGRES OE LA SIERRA (EDIMAL/VIVA)

1 1o LOBO DOMESTICADO
VALENTIN ELIZALDE (UNJVERSAL | ATINO)
—
110

POR TU AMOR
1&13 ALIADO DEL TIEMPO
(& s £

ALACRANES MUSICAL (UNIVISION]
MARIANO BARBA (THREE SOUND)

4 QUE VUELVA
1414 Caupg wontez b ounanso (DISA)

u 23 ME ENCANTARIA
- % BANDA PEQUENOS MUSICAL (FONOVISA)

e |
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2 ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

RBD

CELESTIAL (EMI TELEVISA)

MANA

AMAR ES COMBATIR (WARNER LATINA)

MARCO ANTONIO SOLIS
TROZOS OE MI ALMA 2 (FONOVISA/UG)

"VARIOUS ARTISTS

HOW LATING 2 {SONY JUNNERSAL LATING)
¥ - ¥ g LEO DAN
B A LA HISTORIA (SONY BMG NORTE)

YURIDIA

HABLA EL CORAZON (SONY BMG NORTE)

) 40 RICKY MARTIN
- RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE)

A.B. QUINTANILLA I PRESENTS KUMBIA ALL STARZ
g FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
Zolli 8 GIPSY KINGS

l PASAJERD (NONESUCH,WARNER BROS.)
RICARDO MONTANER
LAS MEJORES CANCIONES DEL MUNDD (EMI TELEVISA)

F ] 1" ANDREA BOCELLI
- AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)
JOSE LUIS RODRIGUEZ

12 By isTORIA DEL PUMA (SONY BHMG NORTE)
:ﬁ"‘”: 12 ALEJANDRO SANZ
SN EL TREN DE LOS MOMENTOS (WARNER LATINA)

13 ANA GABRIEL

HISTORIA DE UNA REINA (SONY BMG NORTE)
SIN BANDERA

- PASADO (SONY BMG NORTE)

RHYTHM..

= ARTIST
TITLE (IMPRINT./-DISTRIBUTING LABEL)
DON OMAR
KING OF KINGS (VI/MACHETE)
VARIOUS ARTISTS
WY RECORDS PRESENTS: LOS VAQUEROS (WY/MACHETE)
WISIN & YANDEL
PA'L MUNDO {MACHETE)
LUNY TUNES & TAINY
MAS FLOW. LOS BENJAMINS (MAS FLOW/MACHETE)
4 HECTOR "EL FATHER"
THE BAD BOY (VI//MACHETE)
RAKIM & KEN-Y
VASTERPIECE: NUESTRA 0BRA MAESTRA (PINAVUNIVERSAL LATINO)
CALLE 13
SALLE 13 (WHITE LION/SONY BMG NORTE)
TITO "EL BAMBINO"
YOP OF THE LINE: EL INTERNACIONAL (EMI TELEVISA)
R.K.M. & KEN-Y
WASTERPIECE: SOLO OUT (PINA/PR/UNIVERSAL LATING)
JADDY YANKEE
~ 8ARRIQ FIND: EN OIRECTO (EL CARTEL/INTERSCOPE)
JARIOUS ARTISTS
10N OMAR PRESENTA LOS BANDOLEROS RELOAOED (ALLSTARMACHETE)
JIGUELITO
MAS GRANDE QUE TU (W&D/MACHETE)
TOBY LOVE
_70BY LOVE (SONY BMG NORTE)
11 YARIOUS ARTISTS
WHOSEN FEW. EL DOCUMENTAL Il (CHOSEN FEW EMERALD/URBAN BOX OFFICE)
“EGO CALDERON
~ ™E UNOERDOG / EL SUBESTIMADO (JIGGIRI/ATLANTIC/AG)

XICAN..

ARTIST
a2 WTLE (IMPRINT / DISTRIBUTING LABEL}
L3S CREADOREZ DEL PASITO DURAGUENSE DE ALFREDO RAMIREZ
. AECIO. RECIO MIS CREADOREZ (DISA)
\ALENTIN ELIZALDE
L4B0 DOMESTICADO (UNIVERSAL LATIND)
3 " VALENTIN ELIZALDE
VENCEDOR (UKIVERSAL LATINO)
LOS CAMINANTES
La HISTOR!A... LO MAS CHULD, CHULO, CHULD (SONY BMG NORTE)
5 LIANA REYES
L TE VDY A MOSTRAR (UNIVERSAL LATINO)
CONJUNTO PRIMAVERA
El AMOR QUE NUNCA FUE (FONOV!SNUG)
l 7 LOS TUCANES DE TIJUANA
EL PAPA DE LOS POLLITOS lUN!VlSI%/UG)
g ANA GABRIEL
L REINA CANTA A MEXICO (SONY BMG NORTE)
a g B3IONCO/LOS BUKIS / LOS TEMERARIOS
. = BET (FONOVISA/UG)
VARIOUS ARTISTS
DURANGUENSES DE CORAZON: MI AMOR PDR Tl (DISA)
VALENTIN ELIZALDE
ENVIVO VOL. It (UNIVERSAL LATINO)
LOS BUKIS
30RECUERDOS (FONOVISA/UG)
RaMON AYALA Y SUS BRAVOS DEL NORTE
30'CORRIDOS: HISTORIAS NORTENAS (FREDDIE}
K-PAZ DE LA SIERRA
COMQUISTANDO CORAZONES (DISA)
VICENTE FERNANDEZ
LATRAGEDIA OEL VAOUERO (SONY BMG NDRTE)

For cnart reprints cal 646.654.4633

WWW america

See chart t%?end for Hot Dance Club Play and Hot Darce Singles Sales rules ad explanations, ® 2007, Nielsen Business Media, Inc.
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TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABE.

° 2 13 ROCK THIS PARTY (EVERYBODY DANCE NDW) |
. 508 SHCLARFEA 85 ALLA DOULARAANYELLONSLVE5 LAGKL 252 M 60|
é 3 10 RUNAWAY

JANMIROQUAI COLUMBIA PROMO
11 MINIMAL
PET SHOP BOYS RHINO PROMO
1 | NEED SOMEONE
~ RALPH FALCON NERVDUS 20613
SEX 'N' MONEY

10 __OAKENFOLD FEAT. PHARELL WILLIAMS MAVERICK PROI O/REPRISE
s |RREPLACEABLE
BEYONCE COLUMBIA PROMO
7 BRI SAY IT RIGHT

NELLY FURTADQ MOSLEY PROMO/GEFFEN
DANGEROUS POWER

GABRIEL & DRESDEN FEAT. JAN BURTON ORGANIZED NATUSE (08
LAY DOWN

10 MONKEYS FEATURING ABIGAIL PRIDE PROMO
ILLEGAL

SHAKIRA FEATURING CARLOS SANTANA EPIC PROMLO
STARS ALIGN

KASKADE ULTRA 1477

IT'S JUST SEX

BILLIE MYERS FRUITLOOP PROMO

AND [ AM TELLING YOU I'M NOT GOIPG
JENNIFER HOLLIDAY WITH ROSABEL SILVER LABEL PROMO/OMMY BOY
ANGELICUS

OELERIUM FEAT. ISABLE BARYAKDARIAN NETTWERL PROMO
AND | AM TELLING YOU I'M NOT GOING
JENNIFER HUDSON MUSIC WORLD PROMD/COLUNSIA
WE RIDE

RIHANNA SRP/DEF JAM PROMC/10JMG

WIND IT UP

GWEN STEFANI INTERSCOPE PROMO.

BELIEVE IN US

JOI CARDWELL LIZA PROMO

LOVE ME OR HATE ME (F**K YOU'Il!)
LADY SOVEREIGN OEF JAM PROMO/I0JMG

PUMP

CHRIS THE GREEK PANAGHI SUB OEEP HAVEN PRO#0
YOU'LL ALWAYS HAVE ME

DANJELLE BOLLINGER ESNTION SILVER PROMO

- I3 U SPIN ME
= L[S wava OaY SILVER LABEL PROMO/TOMAY BOY

| WILL BELIEVE IT
© SIRIA MARIAN 116

YOU ARE WHY

DAWN TALLMAN SLAAG PROMO
ONE DAY MY LOVE
NOEA DAVENPORT PEACE BISQUIT /CURVVE

EVERY DAY IS EXACTLY THE SAME |
NINE INGH NAILS NOTHING 006589/NTERSCO% € |

- | 3 4
2 TITLE
ARTIST IMPRINT / DISTRIBUTING LABEL
1 2 4

sen SoundScan. Inc. All rights reserved. HOT DANCE FIRPLA
Broagicast Data Systems. See chart legend tor rules.and explanations

dance stations are electronically monitored by Nielsen
2007, Nislsen Business Media, Ine. All rights reserved.

TITLE
ARTIST IMPRINT & NUMBER * PRCVOTION LAEEL

ROUND AND ROUND

| STATIC REVENGER ULTRA PROMO

MELT WITH THE SUN

AMBER FEATURING SWEET RAINS JACA 00008
NUMBER ONE IN HEFVEN
NEMESIS CURB PROMU

EMBRACE ME

LEANA SWEDISH DIVA PROMYO

17|15 PARTY PEOPLE
~ ALTAR FEATURING JEANIE TRAZY M «MAHOUSE PROMO

2_1 I43 HURT
CHRISTINA AGUILERA RCA 04356/PWG

_.su.t DISCOTECH
YOUNG LOVE 1SLAND PROMOADING

PROPER EDUCATION (THE WALL)
ERIC PRYDZ VS. PINK FLOYD ULTRAPROMO
5 TIME AFTER TIME
KOISHII & HUSH FEAT. CATHERINE MCQUEEN CORDLESS PROMO
DAY TO DAY
YRICKY BIZZNISS FEAT. TRIXIE FEISS =SNTION SIL/ER PROMO
BORDERLINE
JODY WATLEY AVITONE PROMI/PE, CE BISQUIT
THE CREEPS
CAMILLE JONES SILVER LABEL 248 -/TOMMY 80
5 NO MORE PAIN

5 MARK PICCHIDTT! FEATURING DINO ™. BLUEPLATE PROMO
5 GOOD TIME

| LEELA JAMES FEAY. PETE ROCK & £ L SMUOTH WaRNER BAOS, PROMOUP ABOVE
5 MAKE IT HAPPEN
MAYA AZUCENA KULT PROMO
ROCK TO THE RHYTH
0J DAN AUQACIOQUS PROMO
SOME GIRLS
s HENRI DAUMAN 20884
%] MY LOVE
el JUSTIN TIMBERLAKE FEATURING T.I. -IVE PROMO/ZOMBA
ﬁ 35 12 MARTYR

DEPECHE MODE MUTE/SIRE PRIMOAEPRISE
THE REAL THING
RACHEL PANAY ACT 2 7014;MLSIC ALANT

'14 SO EXCITED
¢ JANET FEATURING KHIA VIRGIN PROMO
FERGALICIOUS
FERGIE WILL | AM A&M PROMC/INTERSCOPE
 KISSING A FRAUD
JIMMY JAMES MADE PROMO
~ FUNKY LOVE
JUSTIN MICHAEL FEAT. JACKIE WILSO2 SWANK PROMO
BY THE WAY
JENNA DREY ROBBINS 72157

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

F3 B PROPER EDUCATION THE WALL)
MRS ERIC PRYDZ VS. PINK FLOYD JLTRA

JUMP
MADONNA WARNER BROS. 06
HURT
CHRISTINA AGUILERA RCA D4456/RMG O €
106 WE WILL BECOME SILHOUETTES3
*  THE POSTAL SERVICE SUB POP 70656 G@
- SHUT ME UP
S WINDLESS SELF INDULGENCE UCR 442/METROPDLIS €
COLD SHOWER
RIETSA FIRE ENTERTAINMENT 0010/BURN ©
'3&‘ STRAIGHT TO VIDEO
MINDLESS SELF INDULGENCE UCR 409/METROPOLIS 43
SORRY
MADONNA WARNER BROS. 42892 @€
37 GET TOGETHER
MADONNA WARNER BROS. 42035 @€
HUNG UP
MADONNA WARNER BROS. 42845 960
DEJA VU
“* BEYONCE FEAT. JAY-2 COLUMBIA 89684/SONY MUSIC @0
IT MAKES A DIFFERENCE
- DANNY XRIVIT & KYLE SMITH WEiHﬂS Kt ENGLISH NERVOUS 29600 @
2 SOPHIA
_THE CRUXSHADOWS DANCING FERRET 20926 €
THE LOVE YOU FEEL
OEZROK BURN 101/FIRE ENTERTAINMENT GROUP €
SHAKE
YING YANG TWINS FEAT. PITBULL COLLIPARK 2535/TVM O
SEXYBACK
§B1 JUSTIN TIMBERLAKE JIVE 00672/20MBA @
- DANCE 4 LIFE
TIESTO FEAT. MAXI JAZZ BLACK HOLE 1455/ULTRA @)
GET YOUR BODY BEAT
COMBICHRIST METROPALIS 80421 @
OVER AND OVER
HOT CHIP ASTRALWERKS 47230 & 51278 @€}
MORE THAN A LOVER
AU GLOBAL VILLAGE 0028 ©
CHECK ONIT
BEYONCE FEAT. SUM THUG COLUMBIA 80277/SONY MUSIE ©€)
LIKE A PEN '
KNIFE MUTE 9343 @O

o £ <
P

-

-~

=3
o
-

©w

28 3 4

ALLEZ ALLEZ
ALLEZ ALLEZ ESKIMO 5821 @

TAKE ECSTASY WITH ME
L SRR 1 {EHK CHK CHEK) TOUCH AND GD 20987 QO
]B 18 35 FASTER KILL PUSSYCAT
i - ; TAKENFOLD FEAT. BRITTANY MURPHY MAVERICK/REPRISE 42006WARNER 5-0SMDAH

U + UR HAND

2 8
PINK LAFACE/ZOMBA

5 SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFER
DANGEROUS POWER
GABRIEL & DRESDEN FEAT JAN BURTOM ORGANIZEO NATURE
4 IRREPLACEABLE
BEYONCE COLUMBIA
BY MY SIDE
FLANDERS ULTRA
WHAT GOES AROUND...COMES AROUND
. JUSTIN TIMBERLAKE JIVE Z0MBA
HERE (IN YOUR ARMS)
HELLOGOODBYE DRIVE-THRU/SARCTU.RY
. 1 GO CRAZY
D.H.T. FEATURING EOMEE ROBBINS
SEX 'N' MONEY
OAKENFOLD FEAT. PHARELL WILLINMS 4AVERICK/R=PRISE
T ' RUNAWAY
JAMIROQUAI COLUMBIA

=
-
3

(2]

-

o
w

j«BoR-o

N
=
w

l.
|

-
" 3

EE. \I-! .
[--]
"]

m 15 . BYTHE WAY

] E JENNA OREY RDBBINS
JUPITER RISING CHIME

=g JUST A GIRL

~n
L]

IAN VAN OAHL ROBBINS
Fant TAKEIT

38 B TOM NOVY & LIMA ULTRA

LOVE ME OR HATE ME (=**K YCU!!'!)

LADY SOVEREIGN DEF JAM IDJHG

PUT YOUR HANDS UP 4 DETROIT

FEDDE LE GRAND FLAMINGO/ULTRA

MY LOVE

JUSTIN TIMBERLAKE FEATURING T.L JIVIVZOMEA

YOU'LL ALWAYS HAVE VE

DANIELLE BOLLINGER ESNTION S{tVER

HURT

CHRISTINA AGUILERA RCA/RMG
7 - WIND IT UP

| GWEN STEFAN! INTERSCOPE
YEAH YEAH
FULL INTENTION PRESENTS BODYROX FEATLRING LUCIANA ULTRA
STARS ALIGN
KASKADE ULTRA
JUMP
MADONNA WARNER BROS .

FEEL ALIVE
25 1B pevassi sros. ULTRA
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~ JAPAN

SINGLES

(SOUNDSCAN JAPAN)

SEN NO KAZE NI NATTE
MASASHI AKIKAWA TEICHIKU

FEBRUARY 13, 2007

SORA GA NAKUKARA (FIRST LTD VERSION)
ENDLICHERI ENDLICHERI JOHNNY'S ENTERTAINMENT

NO-NI SAKU HANA NO YONI (LTD VERSION +0VD)
GACKT CROWN

SORA GA NAKUKARA
ENDLICHERI ENOLICHERI JOHNNY'S ENTERTAINMENT

TENGOKU WA MATTE KURERU (CD+DVD)
SHUNSUKE KIYOKIBA AVEX TRAX

HYENA OPTICAL IMPRESSION
THE GAZETTE KING

LOVIN' LIFE
FUNKY MONKEY BABYS DREA

11

ROLLING STAR
YUl SONY

BABY DON'T CRY
NAMIE AMURO AVEX TRAX'

10 NEW HYENA AUDITORY IMPRESSION
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THE GAZETTE KING

FRANCE

{SNEP/IFOP/TITE-LIVE)

MARLY-GOMONT
KAMINI RCA

FEBRUARY 13, 2007

FAIS LA POULE
SEBASTO SONY BMG

FOUS TA CAGOULE
FATAL BAZOOKA UP

HURT
CHRISTINA AGUILERA RCA

DOLLY SONG (LEVA'S POLKA)
HOLLY DOLLY EDEL

COEUR SACRE
THIERRY AMIEL RCA

SMACK THAT
AKON FT. EMINEM KONVICT/UNFRONT/SRC/UNIVERSAL MOTOWN

| WISH | WAS A PUNK ROCKER
SANDI THOM RCA

EVERYTIME WE TOUCH
CASCADA ANDORFINE

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD DATA

ITALY

x
7]
SZ (FIMINIELSEN) FEBRUARY 12, 2007
1 WINDOW IN THE SKIES
U2 ISLAND
LITHIUM
NEW vanescence wino-up
3 VORREI DIRTI CHE E E'FACILE
BRENDA & DANIELE BATTAGLIA DUCK
4 YOU KNOW MY NAME
CHRIS CORNELL INTERSCDPE
2 NOTHING AT ALL
CHIARA UNIVERSO
; ARNOLD LAYNE
DAVID GILMOUR EMI
25 INFIAMMABILE
IAYA SUNRISE
5 DIRAS QUE ESTOY LOCO
MIGUEL ANGEL MUNOZ GLOBOMEDIA
1 PATIENCE
TAKE THAT POLYDOR
g I|LLEGAL

SHAKIRA FT. CARLOS SANTANA EPIC

SINGLES

{MEDIA CONTROL) FEBRUARY 13, 2007

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

HURT
CHRISTINA AGUILERA RCA

PATIENCE
TAKE THAT POLYDOR

NEW

LIED 1 STUECK VOM HIMMEL
HERBERT YER CAPITOL

-

THIS IS LIFE
MUSIC STARS SONY BMG

NORAH JONES
NOT TOO LATE BLUE NOTE

w

NELLY FURTADO
LDOSE MOSLEY/GEFFEN

~

ES

MADONNA
THE CONFESSIONS TOUR WARNER BROS.

CARLA BRUNI
NO PROMISES MUSIKVERTRIEB

FALCO
HOCH WIE NIE SONY BMG

NITED KINGDOM =<

. 5
6 10
6
a 7
8 9

SINGLES

(THE OFFICIAL UK CHARTS C0.)

GRACE KELLY
MIKA CASABLANCA/ISLAND

FEBRUARY 11, 2007

RUBY
KAISER CHIEFS B UNIQUE/POLYDOR

STARZ IN THEIR EYES
JUST JACK MERCURY

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY MERCURY

EXCEEDER
MASON B0SS

HOW TO SAVE A LIFE
THE FRAY EPIC

TOO LITTLE TOO LATE
J0J0 DA FAMILY BLACKGROUND UNIVERSAL

SAME JEANS
VIEW 1965

I WANNA LOVE YOU
AKON FT. SNOOP 00GGY 00GG KONVICT

THE SWEET ESCAPE
GWEN STEFANI FEAT. AKON INTERSCOPE

AUSTRALIA =~

SINGLES

(ARIA)

LIPS OF AN ANGEL
HINDER UNIVERSAL

FEBRUARY 11, 2007

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

LIGHT SURROUNDING YOU
EVERMORE WARNER

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN

DON'T GIVE UP
SHANNON NOLL/NATALIE BASSINGGTHWAIGHTE SONY BMG

HIT ME UP
GIA FARRELL ATLANTIC

HOW TO SAVE A LIFE
THE FRAY EPIC

ROCK THIS PARTY (EVERYBODY DANCE NOW)
BOB SINCLAR FT. CUTEE-8 YELLOW

FERGALICIOUS
FERGIE A&M/INTERSCOPE

A 1
a2
a 3
a 4
s s
6 10
G
8 7
9 8
10 14

SINGLES

ALBUMS

-
o
>

© O N O W & W N
w

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY ISLAND

SPAIN

(PROMUSICAE/MEDIA)

AL FINAL DE LA PALM
RAFA GONZALEZ-SERNA UNIVERSAL

FEBRUARY 14, 2007

AUTOMATIC IMPERFECT
MARLANGO SUBTERFUGE

DIFFERENT WORLD
IRON MAIDEN CAPITOL

ORIGINAL RAP
SFOK BOACOR

WINDOW IN THE SKIES
U2 MERCURY

PROPER EDUCATION
ERIC PRYDZ VS, PINK FLOYD DATA

TENNESSEE/ROC THIS PARTY
BOB SINCLAR YELLOW

PATT (PARTY ALL THE TIME)
SHARAM SCORPIC

HIMNO OFICIAL DEL SEVILLA FC
EL ARREBATO CAP'TOL

STOP SHAKING UP MY HEART
SET SINS FT. ZIRAH HILANCO Y NEGRO

FINLLAND

SINGLES

{YLE) FEBRUARY 14, 2007

ONE MORE MAGIC POTION
ENSIFERUM SPINEFARM

SUMMER WINE
VILLE VALO/NATALIA AVELON WARNER

SUDDEN DEATH
PEER GUNT 100%

DON'T YOU KNOW
UNITED DJ'S VS. PANDORA CAPITOL

PERFECT (EXCEEDER)
MASON VS PRINCESS SUPERSTAR OATA

APULANTA
EIKA VIELA OLE EDES ILTA LEVY-YHTIO

NORAH JONES
NOT TOD LATE BLUE NOTE

SWALLOW THE SUN
HOPE SPINEFARM

%E
£z 53
1 NEW
2 1
3 NEW
4 4
5 NEW
b INEW
20 1
i._lusw
a s

KIRKA
40 UNDHTUMANTONTA LAULUA RCA

5 NEW

AMY WINEHOUSE
BACK TO BLACK ISLANO

Go to www.billboard.biz for complete chart data
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NEW

NEW

| NEW

(MEDIA CONTRDL) FEBRUARY 13, 2007

LIED 1 STUECK VOM HIMMEL
HERBERT GRONEMEYER CAPITOL

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY GEFFEN

EIN STERN (DER DEINEN NAMEN TRAGT)
D.J OETZINIK P POLYDOR

SUMMER WINE
VILLE VALO/NATALIA AVELON WARNER

WENN NICHT JETZT WANN DANN?
CAPITOL

FAIRYTALE GONE BAD
SUNRISE AVENUE BONNIER

UEBERS ENDE DER WELT
TOKIO HOTEL 1SLAND

LE PAPA PINGOUIN
PIGLOD SCORPIO, M6 INTERACTIONS

AMORE PER SEMPRE
NEVIO POLYOOR

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD DATA

CANADA

DIGITAL SINGLES

(SOUNDSCAN)

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE/UNIVERSAL

FEBRUARY 24, 2007

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN/ISLAND/UNIVERSAL

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN/UNIVERSAL

IRREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA/SONY BMG

NEW

IT'S NOT OVER
DAUGHTRY RCA/SONY BMG

NEW

WHAT GOES AROUND...COMES AROUND
JUSTIN TIMBERLAKE JIVE/SONY BMG

NEW

HOW TO SAVE A LIFE (ALBUM VERSION)
THE FRAY EPIC/SONY BMG

HERE (IN YOUR ARMS)
HELLOGOODBYE ORIVE-THRU/SANCTUARY

SEXYBACK (CLEAN VERSION)
JUSTIN TIMBEALAKE FT. TIMBALAND JIVE/SONY BMG

SMACK THAT
AKON FT. EMINEM KONVICT/AUPFRONT/SRC/AUNVERSAL MOTOWNUNIVERSAL

MEXICO

S
=F (BIMSA) (FEBRUARY 13, 2007
1 VALENTIN ELIZALDE
UNIVERSAL
4 RBD
REBELDS EMI TELEVISA
2 RHYTHMS DEL MUNDO CUBA
RHYTHMS DEL MUNDO CUBA UNIVERSAL
NEW VALENTIN ELIZALDE
LOBO DOMESTICADO UNIVERSAL
8 VARIOUS ARTISTS
CANSADA DE BESAR SAPOS SONY BMG
3 RICKY MARTIN
MTV UNPLUGGED COLUMBIA
6 YURIDIA
HABLA EL CORAZON SONY BMG
5 u2
U218 SINGLES MERCURY
10 LA 5A ESTACION
EL MUNDD SE EQUIVOCA SONY BMG
1

2

CELESTIAL (VERSAQ EM ESPANHOL) EMI TELEVISA

POLAND

(ZWI.ZEK PRODUCENTOW AUDIO VIDEO} FEBRUARY 9, 2007.

NORAH JONES
NOT TOO LATE BLUE NOTE

NELLY FURTADO
LOOSE MOSLEY/GEFFEN

SOUNDTRACK - DLACZEGO NIE!
DLACZEGO NIE! IZABELIN

ZBIGNIEW KSIAZEK, PIOTR RUBIK
PSALTERZ WRZESNIOWY MAGIC

MADONNA
THE CONFESSIONS TOUR WARNER BROS

PIOTR RUBIK
RUBIKON MJM

ANIA
KILKA HISTORI! NA TEN SAM TEMAT SONY BMG

U218 SINGLES MERCURY

DZEM
PAMIEC) PAWLA BERGERA OZEM

MAREK GRECHUTA
ZLOTA KOLEKCJA (ON) KTORYCH NIE ZNAMY) POMATON

Data for week of FEBRUARY 24, 2007 |

wwwW americanradiohistorv com

NIELSEN SOUMOSCAN INTERNATIONAL) FEBRUARY 24, 2007

. RUBY

KAISER CHIEFS B-UNIQUE/POLYDDR

- GRACE KELLY
. MIKA CASABLANCA ISLAND

HOW TO SAVE A LIFE

*_THE FRAY EPIC

§s i
1 NEW
=
:ﬂ"' B
;'.cm_‘.. o
o

THIS AIN'T A SCENE, IT'S AN ARMS RACE
FALL OUT BOY FUELED BY RAMEN/ISLAND

- STARZ IN THEIR EYES
~_JUST JACK MERCURY

THE SWEET ESCAPE
GWEN STEFANI FT. AKON INTERSCOPE

ALL GOOD THINGS (COME TO AN END)
NELLY FURTAOO MOSLEY/GEFFEN

SAME JEANS

- THE VIEW 1365

CHASING CARS

. SNOW PATROL POLYDOR/A&M/INTERSCOPE

SAY IT RIGHT
NELLY FURTADO MOSLEY/GEFFEN

- PERFECT (EXCEEDER) (RADIO EDIT)
" _MASON VS PRINCESS SUPERSTAR DATA

| WANNA LOVE YOU

. AKON FT. SNOOP DOGG KONVICT/UPFRONT/SRCUNVERSAL MOTOWNUNIVERSAL

TOO LITTLE TOO LATE
J0J0 DA FAMILY/BLACKGRDUND/UNIVERSAL MOTDWN

LIED 1 - STUCK VOM HIMMEL
HERBERT GRONEMEYER CAPITOL

PATIENCE
TAKE THAT POLYDOR

GOLDEN SKANS
KLAXONS POLYDDR

. AMERICA

- _RAZORLIGHT VERTIGO

16 &
R ITH

—-

ﬁ%«NEW

SHINE

.__TAKE THAT PGLYDDR

CATCH YOU
SOPHIE ELLIS-8EXTOR POLYOOR

SNOW ((HEY OH))
RED HOT CHILI PEPPERS WARNER BROS

!1}
2
3
4
5

o
o)
Sz

1

3
4

6

(PROMUVI)

FOUS TA CAGOULE
_FATAL BAZOOKA UP

FEBRUARY 14, 2007

MARLY-GOMONT
KAMINI RCA

PAS LE TEMPS
FAF LARAGE M5 INTERACTIONS

MON PAYS
FAUDEL MERCURY

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY/GEFFEN

14
2 1
& 2
4 3
8 s

2 NEW
Ey
a 7
.! 2

NORAH JONES
NOT TOO LATE BLUE NOTE

MADONNA
THE CONFESSIONS TOUR WARNER BROS

MAURANE
SI AUJOURD'HUI POLYDOR

ARNO
JUS DE BOX DELABEL

CARLA BRUNI
NO PROMISES NAIVE

HUNGARY =

SINGLES

(MAHASZ)

MAGYARORSZAG
EGYESULT HANGOK SONY EMG

FEBRUARY 9, 2007

IS IT LOVE
10 CLS

PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD RECORD EXPRESS

WHITE HORSE
L AVENUE MOSTIKO

ANOTHER ONE BITES THE DUST
QUEEN VS. THE MIAMI PROJECT EMI

ALBUMS

MADONNA
THE CONFESSIONS TOUR WARNER BROS.

1 NEW
2 1
3 2
a 13

5 3

RUZSA MAGDI
ORODGI ANGYAL CLS

NOX
GY UNIVERSAL

VARADI ROMA CAFE

ISTEN HOZOTT A CSALABAY SONY BMG

AKOS
MEG KOZELEBB FEHER SOLYOM

CHARTS LEGEND on Page 80
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EURGCHARTS ARE COMPILED BY BILLBOARD FRCM THE NATIONAL SENGLES AND AEBBUM
SALES CHARTS OF 20 EUROPEAN COUNTRIES. FEBRUARY 14, 2007

Wie
WEFK
AST
WEEK

= y
1 1 ALL GOOD THINGS (COME TO AN END)
= _ NELLY FURTADO MOSLEY/GEFFEN
2 2 PROPER EDUCATION
ERIC PRYDZ VS. PINK FLOYD DATA
- HURT
a. . 3 CHRISTINA AGUILERA RCA
a 4 MARLY-GOMONT
KAMINI RCA R
5 5 GRACE KELLY
5 MIKA CASABLANCA ISLAND
6 NEW LIED 1 STUECK VOM HIMMEL
HERBERT YER CAPITOL
7 6 SMACK THAT
) L AKON FT. EMINEM KONVICT/UPFRONT/SRC/UNIVERSAL
B8 8 FOUS TA CAGOULE
FATAL BAZODKA UP MUSIC
8 NEW RUBY

j _ KAISER CHIEFS B UNIOUE/POLYDOR
: STARZ IN THEIR EYES
19 10 JUST SACK MERCURY
FAIS LA POULE
SEBASTO SONY BMG .
12 NEW EIN STERN (DER DEINEN NAMEN TRAGT)
0.J QETZUNIK P POLYDOR
13 14 EVERYTIME WE TOUCH
CASCADA ANDORFINE
THIS AIN'T A SCENE, IT'S AN AFMS RACE
FALL QUT BOY MERCURY

15 13 SUMMER WINE
oy VILLE VALO/NATALIA AVELON WARNER

ALLBUMS

31 12

14 9

P =
zw Q2w
2 o= FEBRUARY 14, 2307
s NORAH JONES
@ _ NOT T0O LATE BLUE NOTE
2 MADONNA
THE CONFESSIONS TOUR WARNER BROS el
5 BLOC PARTY
3_ NEW A WEEKEND IN THE CITY WICHITA =
v NELLY FURTADO
LOOSE MOSLEY/GEFFEN
s Ny MIKA
LIFE IN CARTOON MOTION CASABLANCA/ISLAND .
FALCO
G NEW_ HOCH WIE NtE SONY BMG -
i 10 AMY WINEHOUSE
o __B_/_QCK TO BLACK ISLAND/UNIVERSAL
8 now FALL OUT BOY

INFINITY ON HIGH MERCURY
@ 43 KATIE MELUA
PIECE BY PIECE DRAMATICO

CARLA BRUNI
L) 5 1 NO PROMISES NAIVE

See Chart Legend for rules and explenatiors. © 2807, Nielsen Business Media, Inc. and Nielsen SoundScar, Ine. All ights resesvad

SALES DATA CDMPILED BY
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Nielsen
SoundScan

-

'»-:ig ARTIST

._.a‘ S TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL
A VARIOUS ARTISTS

WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY T196/EMI MG

]
)

ALAN JACKSON

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE B0281/PROVIDENT-INTEGRITY
24 VARIOUS ARTISTS

=" THREE WOODEN CROSSES WORD-CURB 886582

SWITCHFOOT

OH! GRAVITY SPARROW/COLUMBIA 0113/EMI CMG

FLYLEAF

FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY

B 77 KIRK FRANKLIN
M HERD FO YO SOUL/GOSPO CENTRIC 71019/PROVIOENT-INTEGRITY
I g 20 CHRIS TOMLIN
SEE THE MORNING SIXSTEPS/SPARROW 2828/EMI CMG i
8 f g 14 KIRK FRANKLIN
1 SONGS FROM THE STORN, VOLUME | FO Y0 SDULIGOSPO CENTRIC 86401/PROVIDENT-INTEGRITY
Jo 43 MAT KEARNEY
NOTHING LEFT T0 LOSE AWARE/COLUMBIA/INPOP 1380/EMI CMG i
[ 1119 FRED HAMMOND
o FREE TO WORSHIP VERITY 85990/PROVIDENT INTEGRITY ®

4 3 ERNIE HAASE & SIGNATURE SOUND
A GET AWAY, JORDAN GAITHER MUSIC GROUP 2700/EMI CMG

76 CASTING CROWNS

LIFESONG BEACH STREET/REUNION 10770/PROVIOENT-INTEGRITY @
'19 SKILLET

COMATOSE ARDENT/SRE/LAVA 2546/PROVIDENT-INTEGRITY
JEREMY CAMP
_* BEYOND MEASURE BEC 3723/EMI CMG @
2 MERCYME

COMING UP TO BREATHE [NO 3872/PROVIDENT-INTEGRITY

NEWSBOYS
GO INPOP 1383/EM! CMG
12 P.O.D.

. GREATEST HITS: THE ATLANTIC YEARS ATLANTIC/RHING 74790/WORD-CURB
25 VARIOQUS ARTISTS
i WOW WORSHIP (AQUA) WORD-CURB/EMI CME/SONY BMG 10814/PROVIDENT-INTEGRITY

MARY MARY
MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT-INTEGRITY

5

UL MARK SCHULTZ
w0 7 [LVCTiMN BROKEN & BEAUTIFUL WORD-CURB 886570

19 SMOKIE NORFUL
LIFE CHANGING EMi GOSPEL 33347/EMi CMG

2 JONNY LANG

=' TURN AROUND A& 007517/PROVIDENT-INTEGRITY

'3,. THIRD DAY
WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY

14 MICHAEL W. SMITH
STAND REUNION 101D8/PROVIDENT-INTEGRITY

NEW LIFE WORSHIP

MY SAVIOR LIVES INTEGRITY 4114/PROVIDENT-INTEGRITY

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
VARIOUS ARTISTS
WOW GOSPEL 2007 VERITY/WORD-CURB/EMI CMG 02499/20MBA

PINK
I'M NOT OEAD LAFACE/ZONMBA

U218 SINGLES MERCURY

, SNOW PATROL
1313 s open FICTION/POLYDDR
JAMES MORRISON
UNDISCOVERED POLYDOR

4y JUSTIN TIMBERLAKE
FUTURESEX/LDVESOUNDS JIVE/ZOMBA

IRPLLAY

Nielsen
Music Contral
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN SOUNTRIES AS MONITORED AND
TABULATED BY NIELSEN MUSIC CONTROL.

i ; FEBRUARY 14, 2087

1 | ; ALL GOOD THINGS (COME TO AN END)

NELLY FURTADO MOSLEY/GEFFEN

IRREPLACEABLE

BEYONCE KNOWLES COLUMBIA

:..- 4 | WANNA LOVE YOU
AKON FT. SNOOP 00GE KONVICT/UPFRONT/SRC/UNIVEISAL MOTOWN

5 U+ URHAND

PINK LAFACE/ZOMBA

4
5 SNOW (HEY OH)

RED HOT CHILI PEPPERS WARNER BROS.
& HURT

CHAISTINA AGUILERA RCA
= BE GRACE KELLY
8
-]

__MIKA CASABLANCA/ISLAND. o
g PATIENCE
TAKE THAT POLYDOR

CHASING CARS
SNOW PATROL FICTION/POLYODR

10 MY LOVE
JUSTIN TIMBERLAKE FT. T.i JIVE/ZOMBA
W 10 AM ERICA

__RAZORLIGHT VERTIGO

"MARLY-GOMONT
121 KAMINIACA

9 WHAT GOES AROUND COMES ARODUNL

13 2 JUSTIN TIMBERLAKE JIVE/Z0MBA

M | DON'T NEED A MAN

! THE PUSSYCAT DOLLS A&M/INTERSCOPE
18 5 RUBY

KAISER CHEIFS B-UNIQUE/POLYDOR

Data for week of FEBRUARY 24, 2007 |

KIRK FRANKLIN

HERO FO YO SOUL GOSPO CENTRIC 71019/Z0MBA

v i% TYE TRIBBETT & G.A.

VICTORY LIVE! INTEGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC

4 KIRK FRANKLIN
f; | SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 83401/Z0MBA
3 % ~ KELLY PRICE
i S5 THIS 1S WHO | AM GOSPO CENTRIC B8167/Z0MBA - =

|6 @ PATTILABELLE

THE GOSPEL ACCORGING TO PATTI LABELLE UMBRELLA 370109/BUNGALO

7 1 FRED HAMMOND

| i
I

FREE TO WORSHIP VER{TY 85990/Z0MBA &
8 g @ MARY MARY
) MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC
o 11 5 | JUANITA BYNUM
S~ [LILISN & PIECE OF MY PASSION FLOW 9301
9 13 SMOKIE NORFUL
LIFE CHANGING EM) G_O.\PEL 33347 .
5 23 JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA!
ﬁ‘l‘ 14 1; VARIOUS ARTISTS
i | GOTTA HAVE GOSPEL! GOLO 60SP0 CENTRIC/INTEGRITY GOSPEL/NTEGRITY 87208/Z0MBA
S 48 COKO
L i i
T_E*_,": 2 A5 GRATERUL LigHT 6527
44 35 ;. BISHOP PAUL S. MORTON
!\ STILL STANOING TEHILLAH 6528/LIGHT
@ LYNDA RANDLE
3 LYNOA RANDLE LIVE GAITHER MUSIC GROUP 4270t
= DEITRICK HADDON
16 17 1 7 DAYS TYSCOT/VERITY 88166/Z0MBA
'E:‘ MELVIN WILLIAMS
L} oL CRAZY LIKE LOVE BLACKBERRY 1658/MALACO
48 18 2c DAVE HOLLISTER
o =% THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334/20MBA
1&: 16 se VARIOUS ARTISTS
= WOW GOSPEL 2006 EM CMG/WORD-CURB 75160/Z0MBA
BISHOP G.E. PATTERSON
{ HAVING CHURCH WITH THE SAINTS: VOLUME 1 PODIUM 2506
LASHUN PACE
COMPLETE EMI GOSPEL 64655
gc ISRAEL & NEW BREED
_“ ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94B92/SDNY MUSIC
4g NICOLE C. MULLEN
~ REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569/WARNER BROS
‘&= BYRON CAGE
" AN INVITATION TD WORSHIP GOSPO CENTRIC 71281/Z0MBA
3 THE CARAVANS
PAVED THE WAY MALACO 4542

For chart reprints call 646.654.4633
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ARTIST &
<

S TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

VARIOUS ARTISTS
OPEN THE EYES OF MY HEART INO/EPIC 3649/PROVIDENT-INTEGHTY
VARIOUS ARTISTS
IWORSHIP PLATINUM INTEGRITY 4077/PROVIOENT-INTEGRITY
RED
END OF SILENCE ESSENTIAL 10807/PROVIOENT-INTEGRITY
MATT REDMAN
BEAUTIFUL NEWS SIXSTEPS/SPARROW 0378/Ew) CMG
PASSION WORSHIP BAND
BEST OF PASSION (SO FAR) SIXSTEPS/SPARROW 21B0/EMI CMG
HAWK NELSON
SMILE, IT'S THE END OF THE WORLD TOOTH & NAIL 5613/EME CM®
VARIOUS ARTISTS
AMAZING GRACE: MUSIC INSPIRED BY THE MOTION PICTURE SFARROY 3848/EM) CMG
SELAH
 BLESS THE BROKEN ROAO - THE DUETS ALBUM CURB 78944/WORL -CURB
UNDEROATH .
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2658°/=MI CVIG & T
CASTING CROWNS
LIFESONG LIVE BEACH STREET/REUNION 10106/PROVIDENT-INTEGRITY &
ALABAMA
SONGS OF INSPIRATION RCA NASHVILLE 00532/PROVIDENT-INTEGRITY
ECHOING ANGELS
YOU ALONE INO 4003 PROVIDENT-INTEGRITY
BEBO NORMAN
BETWEEN THE DREAMING AND THE COMING TRUE ESSENTIAL 10795PROMDENT-INTEGR TY
LEELAND
SOUND OF MELODIES ESSENTIAL 10812/PROVIOENT-INTEGRITY
BARLOWGIRL
ANOTHER JOURNAL ENTRY FERVENT 886446/WORD-CURB
ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/NTEGRITY 3647/PROVIOEMI-INTEGRTY

JARS OF CLAY

GOOD MONSTERS ESSENTIAL 10820/PROVIDENT-INTEGRITY
JOHN REUBEN

WDRD OF MOUTH GOTEE 4073/EMI CMG

SELAH

[l GREATEST HYMNS CURB 78890/WORD-CURB

NICOLE C. MULLEN
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569

12 HILLSONG

26 2 T
Q na
B s
2

25 46

“ﬁ » * VARIOUS ARTISTS
A : _BODY + SOUL GOSPEL SONY BMG 19181/TIME LIFE

a1 21 2

3 19

S
@
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o
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M DEWAYNE WOODS & WHEN SINGERS MEE®

Go to www.billboard.biz for complete chart data |

! MIGHTY TO SAVE: LIVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT-INTEGRITY ©
PILLAR

THE RECKONING FLICKER 10825/PROVIDENT-INTEGRITY &

SOUNDTRACK

FACING THE GIANTS REUNION 10817/PROVIDENT-INTEGRITY

VARIOUS ARTISTS ®
WOW #18 PROVIDENT/WORD-CURB/EMI CMG 10769/PROVIDENT-ITEGRITY

LECRAE
AFTER THE MUSIC STOPS REACH/CROSS MOVEMENT 30021/P30VISENT-INTEGFITY [

|§- ig ARTIST F
E -3 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL -

YOLANDA ADAMS

DAY BY DAY ELEKTRA/ATLANTIC 83789/AG

LECRAE

AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT

MICAH STAMPLEY

A FRESH WIND: THE SECONO SOUND... LEVITICAL 9109 —
BISHOP G.E. PATTERSON & CONGREGATEON
SINGING THE DLD TIME WAY VOLUME 2 PODIUM 2505

VARIOUS ARTISTS
PAJAM PRESENTS. SING YO THE LORD PAJAMINTEGRITY GOSPELINTEGRTY 047 38/SONY MUSIC
MELVIN WILLIAMS
LOVE LIKE CRAZY BLACKBERRY 1659/MALACO
JIMMY HICKS & THE VOICES OF INTEGRITY
BORN BLESSED WORLD WIDE GULPLL 3041
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504
MARTHA MUNIZZI
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
- VICKIE WINANS
WOMAN TO WOMAN: SONGS OF LIFE VERITY 85576/20MBA
YOUTHFUL PRAISE
LIVE] THE PRAISE... THE WORSHIP EVIDENCE GOSPEL 51709/LIEHT
SOWETO GOSPEL CHOIR
AFRICAN SPIRIT SHANACHIE 66040
HEZEKIAH WALKER & LFC
20\85 THE EXPERIENCE VERITY 62829/20MBA

DONNIE MCCLURKIN [ ]
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/20MBA »

- DONALD LAWRENCE PRESENTS THE TRI-CITY SINGZRS

FINALE: ACT TWO “ A1l GOSPEL 54835 &,
THE PASTOR RUDY EXPIERENCE

~ VOL 1. TOUCH: MUSIC INSPIRED BY THE BOGK: TOUCH SPIRIT RISING D03/MISIC WORLO @

KENNY LATTIMORE & CHANTE MOORE
UNCOVERED/COVERED VERITY/LAFACE 67926/20KBA
GRITS
REDEMPTION GOTEE 65929
LYNDA RANDLE
GO0 ON THE MOUNTAIN GAITHER MUSIC GROUP 42611
VARIOUS ARTISTS
THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/Z0MBA
SOUNDTRACK
THE GOSPEL VERITY 71620/Z0MBA
KIERRA KIKI SHEARD
| THIS IS ME EMI GOSPEL 32483
YOLANDA ADAMS
THE ESSENTIAL YOLANDA ADAMS LEGACY/VERITY 02211/20MBA

INTRODLICING DEWAYNE WODDS & WHEN SINGERS MEET QUIET WATERVZRITY 35333/Z0MBA

79
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ALBUM CHARIS

Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B hip-hop retail charts is compiled by Nielsen

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

SALES DATA COMPILED BY
N
Nielsen
SoundScan

i nk »
SoundScan from a national subset of core stores that specialize In those genres. ZE E'—’ ARTIST E 5'-:- ES ARTIST E
=2 ZE  TITLE MPRINT & NUMBER / DISTRIBUTING LABEL 8 =z 35 TITLE IMPRINTANUMBER/DISTRIBUTING LABEL =4
@ Albums with the greatest sales galns this week. o - BLOC PARTY N o FALL OUT BOY
L8 WEEKEND IN THE CITY VICE 94508° (15.98) [ L INFINITY ON HIGH FUELED BY FAMEN/ISLAND 008109/IDJMG
. ; THE SHINS THE SHINS
m W:‘::: '“c"}“‘r’:d" tilis alwar‘c:.!nducaates iz e | WINCING THE NIGHT AWAY SUB POP 705~ (15.98) 2 23 yingiG THE NIGKT AWAY SUB POP 705°
; with the chart's fargest unit increase. ° PATTY GRIFFIN T e . BLOC PARTY
. - ) ; BBl CHILOREN RUNNING THROUGH ATO 0036 (15.98) 1 WEEKEND IN THE CITY VICE 94508"
Where !ns:luc?ed. this award indicates the title with o BAYSIDE i 7B NORAH JONES
the chart’s biggest percentage growth. THE WALKING WOUKDED ViCTORY 336 (13.98) NOT T0O LATE BLUE NOTE 74516/8LG @ s
5 4 7 HELLOGOODBYE PATTY GRIFFIN
Indicates album entered top 100 of The Billboard 200 ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE-THRU 83645 (11.98) 4 CHILDREN RUNNING THROUGH ATO 0036
m and has been removed from Heatseekers chart 6 3 2 TRACY LAWRENCE 6 8 LILY ALLEN
FOR THE LOVE ROCKY COMFORT 90012 (12.98) ALRIGHT, STILL... CAPITOL 75466
PRICING/CONFIGURATION ° 5 ) JASON ALDEAN [ ] 7 3 5 ROBINTHICKE
CD/Cassette prices are suggested list or equivalent prices, which are projected . |_JASON ALDEAN BROKEN BOW 7657 (12.98) £ B THE EVOLUTION OF ROBIN THICKE STAR TRAK 006146°/ NTERSCOPE
from wholesale prices. @ after price indicates album only available on DualDisc. o , |+ LITTLE BIG TOWN ® IR BAYSIDE
THE ROAQ TO HERE EQUITY 3010 (13 98) THE WALKING WOUNDEO VICTORY 326

CD/DVD after price indicates CD/DVD combo only available. ® pualDisc avail-

' PRETTY RICKY

= e IR : = " JIM JONES

jibnlel' i :&ﬁ\ﬁgo:::z;"‘ar:::id ;T;T:;Z;!M (B vz, i) Zme O 60 B LT RS POME. (PRODUCT OF MY ENVIRGHIENT) KOGH 5064 117.98) / LATE NIGHT SPECIAL BLUESTAR/ATLANTIC 24603°AG

Y ) @ 11 SILVERSUN PICKUPS 10 5 |3 THE GOOD, THE BAD & THE QUEEN
CARNAVAS DANGERBIRD 009 (11.98) i THE GOOD. THE BAD & THE GUEEN PARLOPHONE 73067AVRGIN
E:i I ! (ﬂ . “ﬁ : '-‘ :‘ ‘:’ 11 2 2 CLAP YOUR HANDS SAY YEAH 5. 3 CLAP YOUR HANDS SAY YEAH
‘ : SOME LOUD THUNDER CLAP YOUR HANDS SAY YEAH 68611 (13.98) SOME LOUD THUNOER CLAP YOUR HANDS SAY YEAH 68611
RADIO AIRPLAY SINGLES CHARTS 12 i 10 13 AKON ™)
1 .

Complied from a natlonal sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience (or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Alrplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts

@ RICKIE LEE JONES
E THE SERMON ON EXPOSITION BOULEVARD NEW WEST 6108 (16.98) @
13
35 2 JOHNNY CASH
! RUAIN L JC JOHNNY CASH SUNMADACY SPECIAL PRODUCTS 52550 MADACY (1398 CDOVD) @
| 13 DANE COOK ‘
THE BEST OF ATREYU VIC'_ORV 341(1&93_ :D’DV_D] * S
17 12 3 OF MONTREAL
e HISSING FAUNA, ARE YOU THE DESTROYER? POLV\"NVL_HL :_1_9%)

7 '3 THE RIDDLER & TREVOR SIMPSON
" RETALIATION COMEDY CENTRAL 0034 (18.98 CO/DVD) ®
18 14 13 JAMIA

ULTRA OANCE 08 tLTRA 1485 (17.98)
146 9 3 ATREYU
BETWEEN FRIENOS PLUS 1 378:1/IMAGE (15.98)

VARIOUS ARTISTS

k PETER BJORN AND JOHN
4 WRITER'S BLOCK ALMOST GOLD 001
14 3

3

KONVICTED KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968 /UMRG

OF MONTREAL
HISSING FAUNA, ARE YDU THE DESTROYER? POLYVINYL 124

(o'l RICKIE LEE JONES

il THE SERMON ON EXPOSITIDN BOULEVARD NEW WEST 6108 &

simultanecusly if they have been on the Hot R&B Hip-Hop Singles & Tracks for more TAKE ACTION! VOLUME 6 SUB CITY 035/HOPELESS (8.98 CD/DVD) & i wk
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop BOB MARLEY - ;E E: ARTIST g
100 Airplay charts simuftaneously if they have been on the Pop100 for more than 30 @ AT 4 COREVER BOB MARLEY MADACY SPECIAL PRODUCTS 52245/MADACY (1398 4 S= =S TILE IMPRINTANUMBER/DISTRIBUTING LABEL
weeks and rank betow 30. Titles are removed from Hot Country Songs if they have . .o UNK 1 19 CELTIC WOMAN
# @ 18 9 ) N prr— A NEW JOURNEY MANFATTAM 75110/BLG
been on the chart for more than 20 weeks and rank below 10 In detections or audi- BEAT'N DOWN YO BLOCK BIG OOMP 5973/K0CH (17.98) Lalel - —— i =
ence, provided that they are not still gaining enough audience points to bullet. Songs VARIOUS ARTISTS 2 2 102 CELTIC WOMAN . . 1
22 15 § 0L 3 TVT 2511 (18 98 CELTIC WOMAN MANHATTAN 60233/BLG
are removed from the Adult Top 40, Adult Contemporary, Aduit R&B, and Hot Dance ; CRUNK HITS VOL. 3 TVT 2511 {18.98) . : TOREENA MCKENNITT
Airplay charts if they have been on the chart for more than 20 weeks and rank below KELLER WILLIAMS 3= 312 ’ N
: _ OREAM SCI FIDELITY 1056 (16,98 3 AN ANCIENT MUSE QUINLAN ROAD/VE3VE D07920/VG
15 (20 for Modern Rock and Latin) or if they have been on the chart for more than 52 o el =
e e i 2a 19 g RODRIGO Y GABRIELA B i3 JlE) RODRICGO Y GABRIELA
: RODRIGO Y GABRIELA ATO 21557 (13.98 FODRIGO YIGABREENIATO;Z1557
VARIOUS ARTISTS
SINGLES SALES CHARTS | 21 45 ﬁE;hEJTgﬁﬁ(me x;&tlENTINE )& B 115 Celyic FAVORITES WADACY SPECIAL >RODUCTS 522¢7/MADACY
The top selling singles compiled from a national sample of retail store, mass = = 3 GIPSY KINGS
merchansl, and Internet sales re:aorts cogecled. ;ompiled, and provided by 286 10 3 gjldstieHnmﬁlﬂ?&%gcsv%?h 010 (15.98) B 5 3 PASAJERO NONESUCH 7;9!,;/V.‘AHNE=‘ BROS
Nlelsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled VARIOUS ARTISTS ; 7 1 VARIOUS ARTIST
1r.om a national subset panel of core R&B Hip-Hop stores by Nieisen Soundscan. & SO . ) nuonnEs MADACY SPECIAL PRODUCTS 52247/MADAGY (13.98) 7 3 AyTHms OEL MU’XN CUBA APE VISION/UNIVERSAL MUSIC TV/HIP-D 007891/UME
Singles with the greatest sales gains. SRl PITBULL o 1 13 JAKE SHIMABUKURO
128 B o mie raoUs ARTISTS 2620 /TVT (16.98) : LY WEERS HITCRHIKERLICS.
CONFIGURATIONS % 49 KENNY ROGERS ° 14 2 SOWETO GOSPEL PHOIR
@ CD single available. ® Digital Download available. ) DVD single available. - KENNY ROGERS MADACY SPECIAL PRDDUCTS 52554/MADACY (13.98) - AFRICAN SPIRIT SHANACHIE 66040
© Vinyl Maxi-Single available. @ Vinyl Single avallable. @ CD MaxI-Single VARIOUS ARTISTS 10 9 30 LADYSMITH BLACK MA,,M BAZO
; i o 0 HITS OF THE 70S MADACY SPECIAL PRODUCTS 52389/MADACY (13 98) EONGIWACKYTO'FREEDOMIGACLOTG1 DB/HEADSIUR
available. Configurations are not Included on all singles charts. ADA ! 15 5238 398) -
i THE COUNTDOWN SINGERS 44 13 37 GOTAN PROJECT
Bfs 27 |5 3 LUNATICO XL 195*/BEGGARS GROUP

HITPREDICTOR

Indicates title earned HtPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profited music con-
sumers. Songs are rated on a 1-5 scale; final resuits are based on weighted posi-

FOREVER 80S MADACY SPECIAL PRDDUCTS 52381/MADACY (13 98)

@ APPLES IN STEREO
NEW MAGNETIC WONDER SIMIAN 213°/YEP ROC (15.98)
f o CRAIG MORGAN

30 15 LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98)

@

VARIOUS ARTISTS
PUTUMAYO PRESENTS: A NEW GROOVE PUTUMAYO GFDOVES 260/PUTUMAYD

15 7

DANIEL O'DONNELL
FROM DANIEL WITH LOVE: A CCLLECTION OF 20 GREAT LOVE SONGS DPTV MEDIA 37

CELTIC WOMAN

; SOUNDTRACK _ ,
tives. Songs with a score of 65 or more (75 or more for country) are judged to & 528 - Llisr XSS ,fKE‘.HORE 33869 (18.98) 18 8 T CumisTins CeLEsRATION MANHATIAN 70124/816
have Hit Potential; aithough that benchmark number can fluctuate per format 3 2 THE COUNTDOWN SINGERS c PATRIZIO
based on the strength of available music. For a complete and updated list of cur- @ 4 FOREVER DISCO MADACY SPECIAL PRODUCTS 52379/MADACY (13.98) i THE ITALIAN NEXT PLATEAU/UNIVERSAL MOTOWN 0C6240/UMRG
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- 36 % ROCCO DELUCA & THE BURDEN 18
dictor.com. 1 TRUST YOU TO KILL ME IRONWORKS 165 (12.98)
: 3y 13 HEARTLAND
DANCE CLUB PLAY = | LOVED HER FIRST LOFTON CREFK 9006 (18.98)
Compiled from a national sample of reports from club DJs. 38 36 6 VARIOUS ARTISTS )
@ Titles with the greatest club play increase over the previous week. #1 HITS OF THE 508 AND 60S MADACY SPECIAL PRODUCTS 52251/MADACY (12 98)
36 2 DEERHOOF
- _ ; FRIEND OPPORTUNITY KILL ROCK STARS 472 (15,98)
AVWAIR L ARTIST
e P VARIOUS ARTISTS TITLE (IMPRINT / DISTRIBUTING LABEL)
FOREVER COUNTRY MADACY SPECIAL PRODUCTS 52383/MADACY (13.98)
ALBUM CHARTS - SENSES FAIL 1 1 20 WEIRD AL YANKOVIC
@ Recording Industry Assn. Of America (RIAA) certification for net shipment of ﬂ 29 18 STILL SEARCHING DRIVE_THRU 439/VAGRANT (15.98) e - STRAIGHT QUTTA LYNWOOD (WAY MOBY/VOLCANG/ZOMBA)
500,000 albums (Goid). B RIAA certification for net shipment “JUANITA BYNUM P 2 81 DANE COOK
for 1 milllon units (Platinum). € RIAA centification for net shipment of 10 million @ ABR RO | o o MY PASSION FLOW 9301 (17.98) L 3 RETALIATION (COMEDY CENTRAL
units (Diamond). Numeral within Platinum or Diamond symbol indicates atbum'’s LIFETIME s 6 20 GEORGE LOPEZ
multi-platinum level. For boxed sets, and double albums with a running time of e LIFETIME DECAYDANCE 94697/FUELED BY RAMEN (13.96) B EL MAS CHINGON (0GLIO)
100 minutes or more, the RIAA multiplles shipments by the number of discs and/ VARIOUS ARTISTS 4 5 53 :EIV“(:‘N!?TﬁEFP';:SCAOTAEDY- L
or tapes. C Centification for net shipments of 100,000 units (Oro). [ Certification FOREVER SQUL R&B MADACY SPECIAL PRODUC'S 52253/MADACY (13.98) ;- DEMETRI MARTIN
of 200,000 units (Platino). 2! Certification of 400,000 units (Multi-Platino). SECONDHAND SERENADE $ 3 2 THESE ARE JOKES (GUMEDY CENTRAL
| AWAKE GLASSNO'E 63020/EAST WEST (13 98) - LARRY TH E\ CABLmY
SINGLES CHARTS SEAN PRICE . 2045+ (16,98 a 7198 1iiF RIGHT T0 BRRE ARMS (JACK WARNER BFOS_(NASHVILLE)WRK
@ RIAA certification for 500,000 paid downloads (Gold). Il RIAA certification for JESUS PRICE SUPASTAR DUCK DOWN 2045~ (16.98) = LEWIS BLACK
1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s 20 gli}f\[“éns\ CBQ‘CU M & {ON rﬁJqTN%ﬁAP%ELEH T B A2 ANEGIE HALL PERFORMANGE (COMEOY CENTRAL
multiplatinum level. C RIAA certrfication for net shipment of 500,000 singles (Gold). OSRELTOES GLASSICALFLOW 1804 (16 96) LISA LAMPANELLI
43 RAMON AYALA Y SUS BRAVOS DEL NORTE 8 4020 SRy GRL (WARNER BROS. (NASHVILLE)/WAN
30 CORRIDOS: HISTORIAS NORTENAS FREDOIE 1960 {14.98 = -
MUSIC VIDEO SALES CHARTS YING YANG TWINS (2 8 9 36 VARIOUS ARTISTS
@ RIAA gold cenifica(fon for net shipmem of 25,000 un?ts for video singles. ) 49 33 ! CHEMICALLY IMBALANCED COLLIPARK 2850 ‘TVT (18 98 : BLUE COLLAR COMEDY TOUR: ONE FOR THE ROAD (JAGK/WARNER BROS. (NASHVILLE)WRN)
RIAA gold certification for net shipment of 50,000 units for shortform or TOM JONES 1¢ 10 53 ?Ocr\;lwxvrnls-l;ﬁmu IMAGE
longform videos. ll RIAA platinum certification for net shipment of 50,000 units YDURS TRULY MADACY SPECIAL PRODUCTS 52558/MADACY (13 98) 0; RY CLOWER =
for video singles. RIM platinum certificatfon for sales of 100,000 units for @ 12 39 SRSl T AT S MG ANASHVILUE/CHRONICUES/LME
shortform or longtorm videos. — —
TOP INDEPENDENT ALBUMS: Independent Albums are current titles that are sold 12 13 15 %IA;\TE%SDSIV'!WEN"EIMC !vemz' 4n0c
via ndependent distribution, including those that are fulfilled via major branch distrib- 1S CARL v R BRO
DVD SALES/VHS SALESNVIDEO RENTALS - . utors. TASTEMAKERS: Top selling albums from a core pane! of trend-setting inde- ROY D. MERCER
@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at pendent and small-chain stores. WORLD: See charts legend for rules and explana- 14 35 BLACK & BLUE (CAPITOL NASHV!
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or $2 UOES FdROM kallLLB(b)ﬁbRD-gls: A W?eg{‘/ Sp(mlgh;1 oln one ofI the cr;aﬂ;yigal afrﬁ . RAY STEVENS
e . " . o updated weekly on billboard.biz, including ones that are exclusive to Billboard’s wel N — 47 ]
miltion in sales at §uggesled retail price. IRMI'\‘goId cenlflcatuon for a minimum sives. © 2007 Nielsen Business Media, Inc. and Nielsen SoundScan. Inc. BOX SET (CURE
sale of 125,000 units or a doliar volume of $9 million at retail for theatrically released All rights reserved. 1§ 15 55 STEPHEN LYNCH

programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. [_| IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs. and of at
least, 50,000 units and $2 million at suggested retall for non-theatricat tities.
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Based on audience-weighted plays from MTV, VH1, BET and CMT, and non-
weighted plays rom eight other channels, as monitored by Nielsen Broadcast
Data Systems. See Chart Legend for rules and explanations. © 2007, Nielsen
Business Nedla, Inc. and Nielsen SoundScan, Inc. All rights reserved.

sen

Systems

Principal Performers
LABEL / DISTRIBUTING LABEL & NUMBER (PRICZ)
THE CONFESSIONS TOUR
WARNER BROS./WARNER MUSIC VI3IDM 44489 (25.98 SD/LVD)
UNDER THE DESERT SKY
SUGAR/DECCA/UNIVERSAL MUSIC & VIDEO { ISL 007¢31 (25.9€ CD/DVD)

Madonna

Andrea Bocelli

A NEW JOURNEY: LIVE AT SLANE CASTLE, IRELAND Celtic Woman
MANHATTAN EMM MUSIC VIDED 75106 (19.58 CVD)
GREATEST HITS Creed

WIND-UP ViDED SDNY BMG VIDEQ 13103 (1298 €D/0VD)

VENCEDOR
UNIVERSAL LATIND/UNIVERSAL MUSIC & VIDED DIST. J06611 (.98 CD/DVD)

Valentin Elizalde

. LED ZEPPELIN

LIVE AT THE GREEK Ibvo W
COLUMBIA MUSIC VIDEQ/SONY BMG VIDEQ 02250 (14.98 DVD)

FAREWELL | TOUR: LIVE FRON MELBOURNE Eagles
RHIND HOME VIDED 70423 (29.98 DVD)

THE INFORMATION Beck
INTERSCOPE VIDEO/UNIVERSAL MUSIC & VID=0 JIST 107576 (13.98 CD/DVD)

THE VIDEOS: 1989 - 2004 Metallica

ELEKTRA/WARNER BROS /WARNER HOME VICEQ 38696 (19.98 WD)

10 DAYS OUT: BLUES FROM THE BACKR DADS
REPRISE MUSIC VIDED/WARNER MUSIC VISICN 49294 "25.98 CD'DVC)

Kenny Wayne Shepherd

ATLANTIC VIDEO/WARNER MUSIC VISION 70138 129 93 OVD) Led Zeppelin
CELTIC WOMAN Celtic woman

MANHATTAN/EMM MUSIC VIDED 44604 (19.9¢ D\D)

GET AWAY, JORDAN

_ Ernie Haase & Signature Sound
SPRING HOUSE VIDEG/EMM MUSIC VIDED 44756 (19 6 DVD)

a4 511
| EE
€ 12
7 s ow
8 119
8 1010
1] AN
10 123
gﬁ, 3 177
12 7 @
BN s 3
14 13 462
15 17 s
16 15 207
e
17 25 3
e )
18 16 7
m 18 70
20

PAST, PRESENT & FUTURE Rob Zombie
GEFFEN HOME VIDEQ;UNIVERSAL MUSIC & VIPEQ DIST. 001041 ( 8.98 CD.’[&J_ .

THE BEST OF PANTERA: FAR BEYOWD THE GREAT SOUTHERN COWBOYS' VULGAR HITS Pantera
ELEKTRA/RHIND HOME VIDEQ WARNER MUSIC VISION 73932 (18.38 CD DVD)

PULSE i .
COLUMBIA MUSIC VIDED/SONY BMG VIDED 54171 {2:1.€8 DVD) Pink Floyd ﬂ
FAMILY JEWELS ACDC B

EPIC MUSIC VIDEO/SONY BMG VIDEO 58843 (9.8 OVL)

15 YEARS ON DEATH ROW
DEATH RDW/KOCH VISION VIDEQ 63077 (25.9¢ CL/DVD;

Various Artists

LIVE AT DONINGTON acoc @
_EPIC musIC VIDEQ/SONY BMG VIDED 56963 (14.93 DV)) !
BACK TO BEDLAM James Blunt
CUSTARD/ATLANTIC VIDED/WARNER MUSIC ViZION 94557 (21.98 2D/CVD)
- ANYWHERE BUT HOME Evanescence |
WIND-UP VIDEO/SONY BMG VIDED 13106 (25.68 CO/DVOD} |
KISSOLOGY: THE ULTIMATE FISS COLLECTION VOL. 1 1974-1977 Kiss

VH-1 CLASSICS/UNIVERSAL MUSIC & VIDED DET. 124 (29.98 OVD)

WE ARE... THE LAURIE BERKNER BAND

The Laurie Berkner Band
HEAR/RAZOR & TIE/SONY BMG VIDED 86009 (16 93 DVY)

GREATEST HITS 1978-1997

Journey
COLUMBIA MUSIC VIDED;SONY BMG VIDED 5632 (14.95 DVD)

_ LOST WITHOUT U

NUMBER ONES
EPIC MUSIC VIDED/SONY BMG VIDED 56999 (1- 9¢ DV

Michael Jackson

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
RUNAWAY LOVE |

LUDACRIS FEAT. MARY J. BLIGE DTR/DEF AMADIMS |

ARTIST nife

o - 3
ROBIN THICKE STAR TRAK/INTERSCOPE

You ]

LLOYD FEAT. LIL' WAYNE THE INC /UNIVERSAL MCTONN
THROW SOME D'S

RICH BOY FEAT. POLOW DA DON ZONE 4/INTERSC JPE

GYM CLASS HEROES, CUPID'S CHOKEHOLO
LLOYD FEAT. LIL WAYNE, vou
ROBIN THICKE, LOST WITHOUT U

&
2
1 Lo
Pl st
2 6
| =
B
4 5
e s
e

FALL OUT BOY,  THIS AIN'T A SCENE, IT'S AN ARMS RACE
KORN FEAT. AMY LEE, FREAK ON A LEASH (UNPLUGGED)

ON THE HOTLINE
PRETTY RICKY BLUESTAR/ATLANTIC

ie 3
;;gm

8 10

10 9

LITHIUM
EVANESCENCE WIND-UP

THIS AIN'T A SCENE, IT'S AN ARMS RACE

LILY ALLEN,  smiLe
LUDACRIS FEAT. MARY J. BLIGE,

RUNAWAY LOVE

* FALL OUT BOY FUELED BY RAMEN/ISLAND/IDJMG MIKA,  GRACE KELLY
IT'S NOT OVER SILVERSUN PICKUPS,  Lazy EYE
DAUGHTRY RCA/RMG —

CAN'T FORGET ABOUT YOU

EVANESCENCE,
NAS FEAT. CHRISETTE MICHELE DEF JAM/COLUMB A/I3JMG .

THE SWEET ESCAPE
GWEN STEFANI FEATURING AKON INTERSCOPE

s

f KING KONG
P JIBBS FEATURING CHAMILLIONAIRE BEASTA/GEFFEN

FALL OUT BOY, THIS AIN'T A SCENE, IT'S AN ARMS RACE

12 12 4

@19

iCE BOX KORN FEAT. AMY LEE, FREAK ON A LEASH (UNPLUGGEO)
OMARION T.U 6./COLUMBIA EVANESCENCE,  wLTHIUM

SMILE

LILY ALLEN CAPITOL MY CHEMICAL ROMANCE,  FaMOUS LAST WORDS
BOSTON RICH BOY,  THROW SOME D'S

AUGUSTANA EPIC RISE AGAINST, PRAYER OF THE REFUGEE

THIS IS WHY I'M HOT
MIMS CAPITOL

30 SECONDS TO MARS,  FROM YESTERDAY
SILVERSUN PICKUPS,  LazY EYE

FREAK ON A LEASH (UNPLUGGED)

KORN FEATURING AMY LEE VIRGIN THE GAME FEAT. KANYE WEST,

WOULDN'T GET FAR

14 20
ROE

16 18 2

M 115

CUPID'S CHOKEHOLD GYM CLASS HEROES, CUPID'S CHOKEHOLO

G . PATRICK STUMP RAMENATLAETICL VA e . - -

SAY IT RIGHT \
NELLY FURTADO MOSLEY/GEFFEN 4 ?%
ONE —— = o
I RESELY/RMG JOE NICHOLS,  1'LL WAIT FOR YOU

WOULDN'T GET FAR

THE GAME FEATURING KANYE WEST GEFFEN JASON ALDEAN,  AMARILLO SKY

TRENT TOMLINSON,  ONE WING IN THE FIRE
TRACE ADKINS,  LADIES LOVE COUNTRY BOYS
KELLIE PICKLER,  RED HIGH HEELS

IF EVERYONE CARED
NICKELBACK ROADRUNNER/ATLANTIC/LAVA

CIRCLE

=

{5 #2:

MARQUES HOUSTON T.U.G /UNIVERSAL MOTOWN

FIDELITY CARRIE UNDERWOOD,  BEFORE HE CHEATS
REGINA SPEKTOR SIRE/WARNER BROS KEITH URBAN,  stupio BOY

1ST TIME KENNY CHESNEY, SUMMERTIME

'YUNG JOC FEAT. MARQUES HOKISTON & TREY SONGZ BLOCK BAD BOY SOUTHA™ ANTC. SHE'S EVERYTHING

E"“N

Data for week of FEBRUARY 24, 2007 |

BRAD PAISLEY,
IT ENDS TONIGHT CRAIG MORGAN,

THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE CITTCEIB T ORICIEE

For chart reorints call 646.654.4633
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Nielsen
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TOP
7 HI'I'SEEI(ERS

ARTIST
'LABEL & NUMBER / DISTRIBUTING LASEL (PRICG

SILVERSUN PICKUPS
DANGERBIRD 009 (11.98)

SEE BELOW FOR COMPLETE LEGEMD INFORMATION.

Titie

Carnavas

Writer's Biock

Beat'n Down Yo Block

Dream

Rodrigo Y Gabriela

The Poison

Speak For Yourself

Habla El Corazon

New Magnetic Wonder

1 Trust You To Kill Ve

Friend Opporturity

Too Young To Fight It

Beveriey Mitchell

Lifetime

It Can Hapoen To Anyone

Awake

Jesus Pricz Supastar

Phanzom Punch

Boys Like Girls

o

Robbers & Cowards

“he Conch

KELLER WILLIAMS
AT0 21557 (13.98)

o«
[TTTVE IMOGEN HEAP
SONY BMG NORTE 02496 (14.98)

g ROCCO DELUCA & THE BURDEN

KiLL ROC_K STARS 472 (15.98)

m 25 '3 BEVERLEY MITCHELL
DECAYDANCE 94697/FUELED BY RAMEN (13.98)
SECONDHAND SERENADE
GLASSNOTE 63020/EAST WEST (13.98)
SONDRE LERCHE AND THE FACES DOWN
COLUMBIA 76283/REQ INK (11.98)
MOE.
HELL-O DEATHDAY 63982/5PV (17.98)

Mythmak=ar

UNK
BIG DOMP 5973/KOCH (17.98)
SCI FIDELITY 1058 t16 98)
4y RODRIGO Y GABRIELA
BULLET FOR MY VALENTINE
TRUSTKILL 74 (13 98)
i 51_ (110 T30 RCA VICTOR 72532 (11.98)
13 YURIDIA
APPLES IN STEREO
SIMIAN 213*/YEP ROC §15 98)
IRONWORKS 165 (12.98)
‘g '3 DEERHOOF
5 2 YOUNG LOVE
ISLAND 008101/IDJMG (10 98)
DAYWIND/WORD-CURB 1511/ WARNER BRDS. {13.38)
m LIFETIME
ELISABETH WITHERS
. BLUE NDTE 68171/BLG (17.98)
3 p SEANPRICE
. DUCK DDWN 2045* (]6._98)
ASTRALWERKS 82620 (15.98)
BOYS LIKE GIRLS
COLD WAR KIDS
DOWNTOWN 70009 {13.98)
FATBOY 6645 (13.98)
SKINNY PUPPY
 DUSTIN KENSRUE
EQUAL VISION 133 {11.98)

&
%3

Pieas2 Come Home

EQUAL VISION 136 {14.98 CO/DVD) &

| E(ATCRALEL'EWSEUUH!UG {13.98) Haciendo Historia
.: _25 R g!ssslinm 10807 (12.98) End Df Silence
B s ot oo Countried
» &l %@rﬁ;aﬁhnoup EPIC 83850/SONY MUSIC (15 B) Chroma
5 1 SHOROS All's Well That =nds Well

3 MENOMENA
. BARSUK 60 (11.98)

Friend And Foe

TONY DESARE
TELARC JAZZ 83651/TELARC (15.98)

Last First Kiss

THE KOOKS
VIRGIN 50723/ASTRALWERKS (14.98)

Inside In / i1side Out

COBRA STARSHIP
DECAYDANCE 089 FUELED BY RAMEN (13.98)

While The City Sleeps, We Rule The Streets

SAY ANYTHING
J|_ODGHOUSE . 71805 MG {11.98)

...Is A Real Boy

s3 DRAGONFORCE
“% SANCTUARY ROADRUNNER 618034/I0JMG (17.98)

Inhuman ampage

MELVIN WILLIAMS
BLACKBERRY 1658/MALACD (16.98)

Crazy Like Love

; ECHOING ANGELS
= IND/COLUMBIA 87891/SONY MUSIC (12 98)

You Alone

, GEORGE LOPEZ
0GLIO 8914D (16.98)

Ei Mas Chingon

JIM GAFFIGAN
COMEDY CENTRAL 0039 {13.98)

Beyand The Pale

TEDDYBEARS
BIG BEAT/ATLANTIC 83979/AG (13.98)

Soft Machine

ROCK STAR SUPERNOVA
BURNETT'EPIC 88414 SONY MUSIC {18.98)

Rock Star Supernova

- J XAVIER
NOODAY 007 MUSIC WORLD (12.98)

Young Prince Of Tha South

MICKEY AVALON

4310 osenmiaL tosi2 {13.98)

MYSPACE 007653/INTERSCOPE {11.98) Mickey Avalon
|2 - REIK ;
A 1_ SONY BMG NORTE 70213 {14.98) Seuencia
LEELAND

Sound Of Melodies

4 DEMETRI MARTIN
SOMEDY CENTRAL 0044 (15 98 CD/OVD) @

These A-e Jokes

33 3 THE BIRD AND THE BEE
METRO BLUE'BLUE NOTE 68251/BLG (12.98)

The Bird And The Bee

JOHN REUBEN
BOTEE 54073 (17.98)

Ward Of Mouth

7 2 BEIRUT

Lon Gisland (EP)

B BA DA BING! 052 {6 98)

Between Ezrth And Sky

THE COLOUR
RETHINK 52812 (12.98)
ﬂ 4 1e HILLSONG
3 g HILLSDNG AUSTRAL!A/COLUMBIA 88310/SONY MUSIC (17.98) ®

BREAKING & ENTERING

Inc. All rights reserved.

bdiohictory com

Go to www.billboard.biz for complete chart dzata

Mighty To Save: Live

Secondhand Serenade’s “Awake” wakes up at No. 16 on Billboard's
Heatseekers chart. Discover denseloping artists making their inaugural
chart runs each week In 3reaking & Entering on billboard.com.

The best-se ling a bums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200 If a Heatseekers title reaches that level, it and the act's sudsequent albums are immediately ineligible to appear on the
Heaseekars chart. See Chart Legend for rules and explanatior s. © 2007, Nielsen Business Media, Inc. and Nielsen SoundScen,
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FEB

SO

18T TIME (Granny Man Publishing, BMI/Malik-Mekhi
}T\{A.,SICPBH I/Basement Funk ASCAPHot Sauce Music
2 STEP (To) ETHOM'"&BMI H10094 RBH 30
e Boy: :PLIDIISTIIDQ ASCAP/WB
Music ASCAP/AIT Nuthit Gorn' On But Funking,
ASCAP/Bat Future Music, BMY/Songs Of Universal
BMVPSaIm1442I4Ml'<|C BMVEMI April, ASCAP)

AINT NO LOVE SDNG (Cmnlavel Music Goup,
BMU/Cou II% ht Control) RB

ALL MY F¥'I IENDS SAY (Murrah Music Corporalion,
BMIHouse Of Full Circte, BMUFulf Circle, BMUBlack In
The Seude ASCAP/Grocve Puppy Music. ASCAP} €S 51

ALYSSA LIES iCare>rs-BMG Music Pubhsnm% Bi/More
Than Rrymies Music, BMI) CS 6

AMAR ES LO QUE QUIERD (M Troclto De Mi Vda
S I[/quczlgnes Musicales Clippers, S.L/Larata Music,

AMARILLO SKY (Rich Texan Musm ASCAP/BDund For
Soundt Music, ASCAP/WB Music

Music, BMUCarof Vincen! And AssoclaIes Gr
nIn GIT| MU[S)IC BMBar Two Beat One Music ASCAP‘

AND IAM TELLING YOU I'M NOT GOING (Dreamqir Is
ASC /Unwer%lHGeﬁen Music. BM/Dreameties.

H100 81 R
ANTES DE QUE TE VAYAS (Promociones Musicales HR,
S A BMIPeermusic lll BM) u
ANYWAY (Delemmava, BY|
ASCAP/Bucky And Ctyde, ASCAP cs7 HIOO 98

B

BAGPIPES CRYIN' (Breaking New Vrggm Publlshmg
BiYCourt Of Monle Rushiow, BM| ray Treg,
[/New breme Son%s BMU/Cuts Of Cedar, BMI/Sink

BM
Like A Shi hh

BECAUSE er Sayln Publishing, BM/Zomba
SOJ\%S B VSun ) unes ASCAP/EME April, ASCAP),
HL/AWBM, RBH 50

aigré Ag MEXICO (SonMw Milzne, ASCAPAsiandsoul

BEFDRI HE CHEATS {That Litile House. ASCAP/MI%hTy
Underdog, ASCAP/Sony/ATV Cross Keys. ASCAP). HL
H100 36, POP 38

BE GOOD TO ME (KSiuif, BMVArHouse, BMI/Redfly

Music, GmbH) H100 80; POP 68

BENDITA TU LUZ (Tutum, ASCAP/WE Mus

ASLI-\PNahInC‘IO ongs, BMYCareers-| BMG Music Pub-

lishing BMA)
BETTER THAN ME (EM| BIackwood BMUHinger Music

BMI/H h Buck Hjbnsnm BMi), HL, POP 97
BET THAT (Tnck N Rick. BMUFirst N' Gold. BMI/Gold Rush

Publishing, BMVYADaddy ASCAP/Trac-N-Fieid Enter-

tanment, BMUChamillita Camp Music, ASCAP/Univer

sal Music Comoration. ASCAP). HL RBH 82
BE WITH ME Voung MaICOIm F’UDIISHITI% ASCAP/EMI

Blackwood, BMI/Phoe Publishi

ASCAP/EM) April ASCAP/Jusnn Combs Publishing,

AS ,AP/Ro'Ine Jerkins Proguctions, BI\AA}I) HL. RBH 92
BE WITHO \¥0U J BIE% e. ASCAPAUniversal-
MCA, ASCAPWB MUSIC SESAC/Babyboy's Little Pub-
%Noonlome South, ESAC/Ja

lis Music, ASCAP;Jason Lyrics,
SESAG Reach Global Tunes SESAC L/WB . RBH 40
BE WITH YOU (Gad Son Rs AP/Che

ASCAP/Sv.eeI Gigoles, ASCAP), .,IJIA R H43

BOMSHEL STO ﬁMldas Magic. ASCAP/Midas Mus|
ASCAP/Dimensional on%so e Knoll, BMUK Idaho
MVBIg Blue Diamonds Music.

Music. BMYCherry River,
BMI) CLM. CS 57

BONE OUT (Burrise Way Music, BMI) RBH 97

BOSTO%EI‘ Al April, ASCAP/Augustana Music. ASCAP)
HL H100 38 FOP

BREAK 'EM OFF (Paul Wall ASCAP/Commission Publish-
ing. BMI/RI,gnggﬁt%% Publishing, BMI2 Kingpins Publish-

0}

?AKITOEF (Tafari, ASCAP/Greensleeves, PRS/Du
Rock PRS/EMI Agril, ASCAP/Copyright ComroVAnoanu
Muic B MIEMI Iackwood BMI). P19

/t
BMIGuinn Style, BMVBu Music, ASCAP, i,
Biscul, ASC H10058- POP 78; RBH 13
BUY Lj A DRANK (SHAWTY SNAPPINY (Nappy Bo
HJbIlshnn , BMyZomba Songs BMI/GrannKManFﬂJinsn
ng feki Musn: BMY/Baserment Funk South
ASCAP), WBM, RBH 64

& = C." 3 v

CAUAAVE{OUGE PIENSO EN TI (Sony/ATV Discos.

CALL ME WHEN YOU'RE SOBER (PrDIessur C”rewegc
Publishing BMI@wxgﬂm FB/e Music. BMI/Sweet T 66!
Music ASCAP), WB

CANDYMAN gb ina Music BMVCareers BMG Music Pub-

shm% BML Iuck In The Throat, ASCAP/Famous.

090, POP 66

ASCH
CANT F?)RGET ABDUT YOU (Il Will, ASCAP/Zomba
EnlequISm ASCAPwill 1.am Music, BMI/Cherry River,
Mg SESAC/Chriselte Mchele Music
SESAC CLM/HL/AWEM, RBH 49

mie Co - ASCAP), CLMH

CANT GET ENOUGH (Rodney Jerklns Product ions,
BMUEM Biackwood BMVEnsign Music, BM
Jerkgns 11, BMULaShawn Daniels Producnms.
ASCAP/EMI April, ASCAP), HL, RBH 35

CHANGE ME /86 Songs, AS| AP/DemusHoI Songs
ASCAP/EMI Aoril, ASCAP/Strange Motel Musi

i

lishing, ASCAP/Antanio [ |xon’s Muzik, ASCAP/AnIhony
Nance Muzik, ASCAP/EMI Bl
Music BMI/Coy yrégm Conrrol, HL/WB RB 23
CHASING CAR 0
CIRCLE (Bryan- MucnaeI 5
SESAC/ >on§€ in The Key OI BFal, SESAC/Nount
MNotting Hill Song AC/Put It Down
Musnc. SESAG/Adonss Shropashie, ASCAP/Phuemx Ave
Music Publishing. ASCAP/Justin Combs Publishing,
ASCAP/EIVIAé) I, ASCAP/Kendrick Dean Pubiishing
£ AC/The Deanis List, StSAC/December
biishing Gr SESAC/DuI Dot Music
AS( AF Famous, AS AP) REH 5,
COME ARD ND Ha v Digital Publlbl‘ll SOCANMS
Mussc, ASCAI '1 usic, ASCAP/STB Music
I\SC»F’MumaK/| AP/ZAP ASCA /Fairwes!
Mu V$E| IMUSIC BMI) RBH 5,
COME CBLI[I)SE (Ten Gount Publishing. BMVShoma Music,

BM
COmE ON RAIN FghnIIIke Curt M%SIMC BMVSweet Radical

Mus
CUME 70 BIEU EM BIackwood BM"OkIahoma Girl
uSlC BMw"i Mus;c ASCAP/chn Texan Music.

AE m
I PubIlshm BMVJanu.e Combs Pub-
||sh.n BMI/E MV‘JSIIn Combs Publish-
’/Baby Mike Mustc Pubiish
mg SESAC/Cnnsnan Combs Publishing, SESAG/Foray
Music, SESAC/Bishop Bai Pubnsh M%S SCAP/GnIﬁn
GA Finesse Wall Music HJb ishing, BMY/Shay Wi
lishing, SESAC/She Rights Music, BMI/SongsOt nwer
sal, BMI/2Xis Publishing. BMI). HL, POP 94
COME WITH ME (WBM Music, SESAC/Son slnTheKey
0f B Fial. SESAC/Noonfime South, SESAC/Kiassic Lee
M--usic SESAC/Phoenix Ave. Music Publishing.
ASCAP/Justin Combs Publishing, ASCAP/EM! April
ASCAP) HL'WBM, RBH 55 )
COMO ENTENDER (Blu's Tunes, ASCAP/EMI April,
ASCAP Gusrrwll Music ASCAP} LT 31
COMO YO NADIE TE HRAMADO (Agress
ASCAP vy, ATV Tunes, ASCAP/Bon .low ASCAP/Um
t Jram Imemanonal ASCAP/Desmoile,

»'\F 2
cRAZY CAR( meyG BMI) POP 86

82 |

CUANDO BAJA LA MAREA (Colgems-EM|. ASCAP) LT

CEI;(I:%E /E:GIOAI;EH())\LC% E |IepI|cCaesarMu5Ic
Il
ASCAP/Dimensional Music OTI(I%I ASCAP/Repmuan
Music, BMVEMI Blackwood, BMUAImo Musi
ASCAP/Delicate, ASCAP) Hl i

0AME EdlloraSan riget SESAC) LT 39
ANCAé E (Danger ‘Times Pubfishing,

AS|

DASHBOARD FgU(?Iy Casanova MUSIC ASCAP/Tscnudl
Music AS razy Gnome, ASC /MarrSongs

MIMrl‘yPan s Music. BMURabot Horse Music, BuI)

A DIFFERENT WDRLD (Nashwistaville, BMI/A
BMVSony ATV Acuif Rose, BMI/Chay:I#n BMVSony/ATv
Tree BMU/Gold Watch BMI?

DIME OUIEN ES g’agtlcha in, ASCAP/Maximo Aguirre,

BMV/Elorreaga ASCAF
DIME TELL%IIE) Manmbem Music. ASCAP/LI! Jizel
Muéuc Pubush.ng BMI/Sm; ATV DISCOS LAS%AP/MaIer

AP/BMG %o I:%A
DIXIE LULLABY | IBIackwo BMVGreemorse Music.
BMI/Patrick Daws BMVDmm Gmuve SESAC/Calhoun
Enlerpmes
BOY FRESH L‘elnoxse HJblIShIn BMIMusic
Resouroes BMIC 3m|I||Iag Camp M u5|c ASCAP/Songs
0f Universal, BMI), HL, RB
DONT CRY ET:’Z Vida, ASCAP/ Ca(III(‘ ASCI T13
DONT MAKE ME (Cal [V, ASCAP/BergBra AP/Uni
versal Music Corporation, ASCAP/Bi Ovange Dog
ASCAP/Sany ATV Cross Keys, ASCAP/Dimensional
MUSICUIIOQI ASCAP) CS 25
DONT MATTER (Byefall Music, ASCAP/Fam
ASCAP. Lawsongs, BMI), HL, H100 11 POPI.: RBH 68
DRIVERAIGarFameI Music. BMVEM Blackwood
BMiWamer Chappell. BMI), HL/WBM, RBH 81

ESE (Primavera Worldwide Music. ASCAP) LT 2

F

FACE DOWN (The Hed Jumpsuit APpalarus HJDIlshIng
Designee, Bl I/Son?s Of Universal BMUGrim Goodbye
Mu3|c BMIy HL HI00 40, POP

FAMOUS LAST WDRDS Blow The Doors Off The Jersey

I\ - BMI) H100 95; POP 100

FANTASMA (Universal-Musica Unica, BMI/Baby Records
Music BMI) LT 28

FAR AWAY jarner-lamerlane Pubhshmg BMV/Am Your

Dillo, SOCAN/Zero-G, SOCA N/BI Dle |

£

SOCAN/Black dd Husic, SOCAN), WBM, H100 48
FAVORITE G Nomng Hill Song SESAC/PTJI ItDown
Music, SESAC/Ddre 78 Publishing, SESAC/MeIooy

Music Publishing ASCAP/Chutzpah Publishing,
ASCAP Notung Hill, ASCAP) RBH 89
A FEELIN' LIKE THAT (White Monk% BMVRalna/ Graham.
MI CategoryS ASC 6Musxc M, A

&c%A SC

FER LICIOUS(mIIIam Music, BMVChe. iver,
feadphone Junkee Publishin A%ASCAP/ MI April

ASCAP/HuthIess Atiack Muzick, AP/Pin Passion

Muzick. ASCAP/Two Badd MUSIC CAP/MerIwar Music.

BMi/Bughouse, ASCAP}. CLM/HL, H100 19; POP 12

FIDELITY (Sovil Kitsch Music, BMVEMI Blackwood

MI) HL. H100 66; POP 54

IND A NEW WAY (EMI Combine Musn SESAC/Foray
C SESAC, ) HL POP9!

SA s,
FIND OUT WHODVOUR FRIENDS ARE (Sony/ATV Acuif
Rose, BMLavender Zoo Music BMVCareers-BMG Music
Pubhsmng BMV/Sagrabeaux Songs. BMI). HUWBM. CS

FLA HEAQ NoI Listed) POP 84

'FORE SHE MAMA {Sony/ATV Acufl Rose.
BMI/Laver .dew Zon BMUImmokaiee Music. BMI/Daphil
Music BMI HL, CS 21
FROM YESTEROAY |Apocraphex Music ASCAP) H100
76: POP 75

GET ME BODIED (B-Day, ASACP/Universal Tunes,
SESAC/SongsOI Iniversal, SESAC/Team S Dot Publish-
BMVHltco Musm BMI/Songs Of Windswept Pacific,
B /Makeba Yoga Flames, BMVJanice Combs Publish-
m,, BMVEMIBIackwood 3MVAngela Beyince
BCAsP/EMI Aot ASCAP/Slnge e St

GET TO THE MONEY (Gordon Maurice Swiney,

ASCAP, REFC Wear H.lbhshmg ASCAP/Sunday Delivery
Musxc Publishing,

GET UP (Bubba eeMusu: BMI/NoonumeTunes
BMI/Warner-Tamerlane Publishing, BMRoyal nghnngs
ASC’IP/Unlversal Music Corporafion, ASC P/Chamillitary
Camp Music ASCAP) HL/WBh POP 8!

GHETTO MINDSTATE (CANT GET AWA {Careers-
BMG Music Publlshmg BMI Clover G, BM/Carlos Has-
san Publishing. BMI/Sandy LAl Music, BMVL In

ASCAP,So rx ATV Tunes, ASCAP) HL

/WB usm

E (Virginia Beach. ASC
C I Tenmdn Tunes. BMVZomba
ASCAP/Neistar Publishing, ASCAP/EMI Apnl ASCAP/Sle
Im Stoned. ASCAP/UnlversaI Music Corpomon
ASCAP,WBM Music, SESAC/Dan, ndz Muzik,
SESAC L/WBM H100 87 POP 50; RBH 77
LAMORD eadphone_Jiniie Publishin ?

ASCAP/EMI Apnl CAP/2590 Music Pub shm?

ASCAPUniversal Music C%ooranon ASCAP/will Lam
Music, BMVCherry River BMUEIvis Lee Music,
BMYLdacris Musw Rnbhshm? ASCAP/EMI Blackwood,
BMI) CLMHL POP

G G IEMI Blarkwood BMVYoung Jeezy Music Inc.

Ap ASCAP/No Question Entertainment,
ASCAP/FnrsIN Gold, BMUR Kelly, BMI/Zomba Songs,
BMI/Golden Fleece BMiWamer-| amerlane Fﬂ.lhllshmg
BMiNotiin DaIe on%s ASCAP/J ASCAP)
HL/WBM P79

Goop DIRECTIONS \Munan Musm oration.
BMi/Castie Street Mussc. ASCAP/Large Opportunity
Music. ASCAP) CS 23

GRACE KELLY (Mika Punch. BMVIrvunﬂ BMISony/ATV
Tunes. ASCAP/Jodi Marr Music, ASCAP/Kiil Me While Im
Happy Songs. ASCAP/Daniel L Wamer Music Publish-

SCAP) HL H100 86; POP 7.

GREW UP A SCREW UP (£ 4 n ASCAP/Justin
Combs Publishing, ASCAP/Big Poppa Music.
ASCAP/EMI Longitude, BMiL mvevsal Music Coroﬂorauon
ASCAP/Bee Mo Easy, ASCAP/Eight Mile Style, BMyJac
eff ASCAP/ResIo World Music. ASCAP/Ludacris Music
Publishing, ASCAP/Young Jeezy Music Inc., BMI), HL.

RBH 9
GUYS LIKE ME (Sony/ATV Tree, BMUSony/ATV Cross
Keys ASCAP). HL. CS 38

HEAVEN (John Legend Puuhsnu..g BMVCherry River,
‘: vmémcGImmE by Publishi rQ}JBMVEMI 3Iackwood

aughn Street Music, ASCAP/ Jessyca
-sh ng, §WE M Uran Calor, BMUGarbi BMll"peua

a L RBH 4
HE| S(IN YP%UPR1ARMS) {Gordie Is A Prince, ASCAP)

HERE IT GOES AGAIN (0K Go Publishing, BMI) POP 87
HE SAID SHE SAIO {Jonathan Rolem Music, BMY/Here's
Lookin' At You Kiod Music BMI/Betuga Heights Music,
Blifeach Global Songs BMIMre 2 Liv, ASCAP) Pop

HIGH MAINTENANCEWUMAN (SKS3 Music. BMVI'm
Wilson, BMVDAnr’:X Slmpson BMI CS 22
HILLBILLY DELUXE (E rad Jo The Bore,
AP/B'QILITOO %I&ln Indusmes ASCAP/ICG ASCAP)

HL CS 18
HOLLYWOOO (Carter Boys HJDIIShIﬂ% AS_CAP/RE%
Perry Mustc, ASCAP/Super Sayin Publishing, BMIZomba

=)

Go to www.billboard.biz for complete chart data

TG

Songs BMI) H 72
HOOO BOY ( Aellemverse SOCAN/Nakeo Under My

Clothes. ASCAP/Chrysalis Music, ASCAP/Grat Bool
ASCAP/Jobete MusiC ASCAP/SIone Agate Musm M

HL, RBI
HOUSE LBI“I;IE) WAT (Mlke Curb Music, BMI/Sweet Radical

W e

HOW &Aﬁamn Eowa(ds Pubhshn
SCAP/EMI Apnl ASC

HURT (Xtina Music BMl/Careers BMG Mus:c PubIlsl'n r1q
BMI/Stuck In The Throat ASCAP/Famos, A
ﬂorésooggBMVEM Blackwood, BMVinouye, BMI HL

1 CALL IT LOVE (Sony/ATV Tunes, ASCAP/EMI Aprit
ASCAP/Wame Musm Publishing, ASCAP/EMI Blackwood.
BMUFYM Music, BMIZEMI, PR RBH 45
ICE BOX (Mr. Grandberry 05 Musm SESACNIrgIma
eac ASCAP/EMI ril, KSCAPANE M
oyal Court Music, ASCAP/Chnstopher Mathew,
nco usic, BMEzeke International Music.
BMVKenokey Music, ASCAP/Universal Music Cory ora
tion, ASCAP/Foray Music, SESAC), HLAWBM. H1

POP
IF EVERYONE CARED éWamerTamerlane Publishing.

MVAm Your Dillo. SOCAN/Zer-G N/Black
Dxfosgl %OCAN/%IackAdoer Music, SOCAN), WBM

H POf
IF 1 WAS YOUR MAN (Sony/ATV Tunes. ASCAP/EMI
April, ASCAP/@IBIIa( Songs, ASCAP/Water Music Pub-

Ixshln
1g0 (Magc Muslan%SBgAl/Ann Wiison,

]

BMI/W Ibums, ASCA
| GOT MORE ‘Ho e-N-Cal, BMI/Sexy Tractor, BMV/Cal M
/E@lenammen BM/Unersal MUSIC Ca poral

CAP/Memphersfield. ASCA/I:?)
IGAléAL OUEA ER (Mater, ASC) /Sony’ATv Discos,

AP LT 18
H KEEP COMING BACK (V2. ASCAP/Diver Dann,
éa(ll)»\g SJeIva Steele BMI/Songs Of Windswep! Pacifc.
ILL WAIT FOR YOU n,obum BM!/HarIe AI en Music,
BMU/Sory/ATV Treg BMI) HL/AWBM, C H10092
{LUV IT(EMI Blackwood, BMI/Youn %_‘ ﬁyMum cInc.
Bl foompsione Publrshiag, BMI). HL H100 70 POP

B
M A FLIRT Shago, SESAC/Elnnor ASCAPR Kelly,
BM/Zon WBM, RBH 2
IN MY sONGs IVIdEd BMVHarna. BMI/Nayr Publishing
Corm)aagHBM Warner-Tamerlane Publishing, BMI),

W8l
IN THA HOOD (Losing Composure, BMI/S |IIN -The Water
Man Publishing, BMI) R
INTO THE CEAN (Paris On Pauer HJDIIshlng ASCAP)

H100 53, POP 48
INVIERNO (Nana Majuca, SESAC/Maxlmo uiTe,
BAY Al Music SESAC/Mark Portmann, BM) [T 36
IRREEMPLAZABLE (SIeIIar Songs, ASCAP/EM! April
ASCAP/B-Day, ASACP/Son) /A Tunes ASCAP/Super
Saylr PUbIIth'Tg BIV"Zom ngs. MI/EMI Black
MI/EMIPRS, Ru ASCA M. LTS
IRFIEP[_ACEABLE \SIeIIar SOngS AS AP/EMI ol
ASCAP/B-Day. ASACP/Sony/ATV Tunes, ASCAP/Super
Sayln Publlshmg BMI/Zomf._i on s BMVEMI Black-
P 5 RBH 9
IS sus Ju LA o ASCAP/chame
OSA AS( A /hremun Cormer. ASCAF/Harbinism com,

SE

ISNT THAT EVERYTHING {Belladiva Musn: BMY/CMX
Songs, BMUTommy Lee James. BMU/Sill Working For
The Man BMMusic Of Comnusnon BMV/Songs Of

noswe !t Pacific B ) C
Ed ASCAP/BMG

IT JU TCOMES NATURAL War IerTamerIane Publish-
BMI‘Sycamore Canyon. JMI) WBM_ CS 1, H100 65

TP SHITGHES (115 T, SEAC Songe O

gglversaI SESAC/BMG Songs, SESAC), HUWBM RBH1

ITS MY TURN NOW (Wall D|sney ASCAP POP 85

ITS NOT OVER (ESurIace Pretly Deep Ugly Music. BMVG
Watl Music. ASCAP/Warner-Tameriang Publishing,
EMOVOFIGDB% Leat, BMEMI Apiil, ASCAP), HLAWBM

| WANNA LOVE YOU (Byefall Music, ASCAP/Fam
ASCAP/M yOwnChIl usic, BMI/EM! BIackwood BMI)
HL H100 10, LT 28; POP 10: RBH 14

| WONDER (Ficile Bt ASCAP/BIMG Sonﬁ
ASCAPMagic Fafmtrjg Music, ASCAP/Litile Blue T[Ype
writer Music, BMI/BP. g'/ATV Tree, BMU/
Mighty Dog Music. BMI HL/W

J

JOHNNY CASH (WB Music ASCAP/WamerTamerIane
Publishing, BM/Writers Extreme, BMI) CS 39

JUMP OFF (Crows Jree Publishing, BMVMy Blood Sw
Tears Publishing, ASCAP/Gimme Dat Pubtishing, BMI)

BH 63
JUMP T0 THE RHYTHM éWaII Disney, ASCAP) POP 92
JUST ANDTHER BOOTY SONG (SG K Music 10Up
ASCAP} RBH 56
KEEP HOLDING ON (Avnl Lawgne SOCAN/AImo Music,
ASCAP/Kasz Publish |n§ ASCAP/KobaII Music.
ASCATEE ASCabr iR
KING KONG (PI id, ASC /UmversaI Music Corpo-
ration, ASCA| S/EI ASCAP/Lil Reace, ASCAP/Tyreace
Publshing. ASCAP/NYLA Publishing, ASCAP), IYL H100
56, POP 53, RBH 37
KNOW WHAT I'M DO Maoney Mack, BMIYoun
Money Publishing BM|MWamer Chappell, BMIRick Ross
mhlwnI%Desn%lee BMi/NappyPub, BMIZomba Songs.

LAOIES LOVE COUNTRY BOYS (v Blackwood,
BMMIo% ise Of Full Circle, BMIUniversal Music Corpora-
mv. ASCAP Memyhefs eid, ASCAP/Full Circle, BMI

()

LA LLAVE DE MI CORAZON {El Conuco, BMI/Redomi,
BMI) L7 43

LAM AESTRA Arpa. BMI) [T 50

LA NOCHE PERFEOTAH { Ediciones, BMI) LT 12

AALSCPRIMTERA PERSONA (Gazul, ASCAP/WS Music,

AP,
LAST DOLLAR {FLY AWAY) (Biq Love Music, BMI) CS

i
LAST NIGHT {Justin Combs Pubjishing, ASCAP/EMI April,
ASCAP/2 Daughters s SESAC/Christian Combs
shing, St E%A /Fmay usic, SESAC/Marsky Music,
BMUJanice CombsFU listung, BMVEM! Blackvood
BMI; H100 51 POP 64 RBH 22
LE COMPRE LA MUERTE A M| HIJO (11 Ediciones
BMI/Dos Sound Publishing, BMI) LT 26
LETS STAV GETL’ H&S H\LI e In, ASCAP/Sony/ATV

T|
EA STAR ;Iobal Talent Publishing, PRS) RBH 75
LIPS OF AN ANGEL (EMI Blackwood. BMUHinder Music.
B A FIlbIIshIngBBMI) HL, GS 19
LIPS OF AN ANGE L (EMIBI BMVHmder Musv‘
B ngg Buck R.Iblumn ), HL, H100 28 POP 24
LISTEN mm Musm ASCAP/Williamson
Rock Music, ASCAP/Kobalt Music,
ASCAP/SKG ASCAP/Cherry Lane, ASCAP/Shigsha
Music BMVSorasOISKG BMgOIIgr%Rwer M| M
LIIPI{LE BITO LIFE (Alma Music. ASC AP/MuIImIone
Music, ASCAP SongsOfSpnnghsh BMVGImme Them
ITTIITIE Then Cogau BMI), H
0 Edlmonsa ASCAPI T37
LONG TRIP ALONE Ensv'n Music. BMIRancho F
Music. BM/Hame With The Armadiilo BMIWhite Tracks
gEAPﬁl:osod Bomslead McCready & McCarthy,

:"

e

LOOK AFTER YOUkAaron Edwards Pubnsm ng.

S

LOST IN THIS %T EMIA r|| ASCAP/Romeo Cow

Music AP/WBI WSiC. SCAP CS41
sr O%Caﬂer Boys Pl AP/EMI o
AS AP/AINt thln Goin' On uI
Fu gB AP/Bal Fufure Music. BMPsalm
Music, BMVChnsette Michele Music, SESAC; 'Fora
Music, SESAC/Four Kings Production Inc.. qESAC{

HLW

LOST WITHOUT U ILIke Em Thicke ASCAP/DosDuetles
Music, ASC A'(:) POP 55;

LUCKY MAN (Careers| BMG Music Publlshn BMVNer
yous Worm Music. BMVEMI Agﬂl ASCAP/New Sea
Gayle, ASCAP), HL/WBM. CS 33

MAKE IT RAIN SJoseph gsna ASCAP/Reach Global,
ASCAP/Seott Slorch Music, ASCAP/TVT
ASCAP/Young Mone mbhsmrg% BMVJoeé
w]ug[l)t gMIb aém. amerlane PUblishing, BMI). WBM
MAKE YA FEEL BEAUTIFUL (N. 22nd Publishiny
ASCAP/Cherry Lane ASCAP in Publishing,
BMI/Zomba Sonas BMI), MIH H
ML%A UNA SERAL (Tufum CAPANB Music, ASCAP)

MANEATER (NcISIar Pubhshué%j ASCAP/V rglnIa Beach,
AP/Danja Han C(M E m Kid
Music AUl g ASCAP/EMI Api, ASCRPANS s

ME ;(\:Ng GOD - Sony/ATV Crass Keys, ASCAP/Drivers Ed,

ASCAP)
ME ENCANTARIA | Aré)a BMI) LT 44
ME MATAS (Maler ASCAP

ME MUERQ EMIAunI AS| AP

MiA \Qon ATV Discos. ASCAP) 08 Cangn< ASCAP/Uni-

e USICa Umca
AP'equm Lal, ASCAP) LT 35
MISSING MISSOU Songs Of Spnn"‘lsh BMI/WIKA
Cal BM imme Them Gimrme Then

So M 05 55
MISS?NG YEARS (Songs Of 0'Brian, ASCAP/Big Loud
Egcks Ag(SIAGI»‘g\/qumeer Jam, ASCAP/Go-To-Uel

AP
MISSING YDU 2007 (AIIey Musnc Corporation, BMU/Car-
lin America BMVDuari /Mus»c 0Of Windswept,
ASCAR Markeem Musuc ASC 0S 34
MéJMENTFS IG%lgn MUSIC SES C/Carmval Mu(sim

Music, ASCAP), Wi
MONEY IN THE BANK Pnnce of erunk Punlishing,
BM!'Swize e Musc. BMVEMI Blackwood, BMIsaac

Hayer Il Music BMU30 Cent Musxc R A Ui
Music Cor oralion, ASCAP
MONEY MAKER LUdacnsMUSIc Publlshmg ASCAP/UnI-
versal Musm Comoranon ASCAP/I'he aer

Nazareth, BM/EM! Biackwood ’J POP42
MORE Caroiina B S c’\é”f'c BMi/Litlle Shop Of Mor-

nsongs, BMY), Wi

. JONES (Who Is Mike Jones Music BMY2 Pia

Publishin I/deerTamenane Puonshlng BMiMyke
Diesel ASCAP/N-The Water, ASCAP), WBM. RBH 67

MY LOVE Wennman Tunes, ASCAP/Z0mba Ererprises
ASCAPAirinia Beach, ASCABAWB Music, ASCAP/Wam-

er Tamerlane Publishin & BMV/Danja Handz Muzik.

GWBM Music, SESAC/Royalty R v%mn S,

égg /,men Chub Publishing, BMI), 10020;

MY WISH (V2 Music Publishing, BM)/Diver Dann.
ASCAP,Jenre;’SteeIe BMUSony/ATV Tree, BMI),

NADA PUEDE CAMBIARME (Wamer Chappell, BMI) LT
1
Ng SE DEZSELLA {MY SPACE) (Crown P, BMI/Sebastian.

M|
NOT FAOE AWAY (Wren BM‘ MPL, ASCAP/Peer Intema-
tional BMiI H100
NOTHING LEFT T0 LUSEéEMI Blackwood, BM/Facace
Aswde BMi) H100 57, POP 5;
THI G PROVE(Hope N-Cal, BMV/Sexy Tractor,
BMUCal 1V Entertainment, BMWamer-Tamerlane Pyb-
lishing BMi/Lexi's Palm Tree Music. BM). Wi, C5 56
g (o]
OH YEAH (WORKR (Pnnce of Cmnk H.ubh;hmg BMI/gih
Grade Music Pubfis gB Biackwood, BMU/How
You Love That Recorus MVLnJuzzeI Music Publishing
BM en Hill Tiger Music. ASCAP/Cookies And Milk,
eavxﬂ n The Grind Enterg{arnem Publishing.
VSwqu usic. BMI), HL, RH
ONE {First Avenue Muq PR BMG Sor‘ S,
AP/Demls SCAP/EMI April,
ASCAP/Stran MoIeI ic. ASCAP/Unde I/T(\J/Is Songs,
ASCAP/AImo uS|C AS AP/Erk G gs BMI
Link Musm ASC /BIECKFounIaIn
PUbnShln(é ASC

OODIJYE I.oner Motel BMI/Stee! Wheeis,

M
ON TZIE HOTLINE (Marco Bieu HJbIlshln% BMU/Blue Star
Publishing. BM1/Bieu Carrot Diamond Pubishi

BM/The Nickel Pubfishing, BMVSIIVE latinumy2k Pub-
lishing, BMI/Herbaliious Music, A ,IackFoumam
DI ASCAPEM fprl RGO Nt

ASCFAFE’I ;msO K-oss. ASCAP), WBM, H100 16: pOP

H
OOH NA NA {First Avenue Music. PRS/BMG Songs,
CAP/Demis Hot Sor EPASC P/Edmonds Musm
ASCAP/EMI April. ASCAP/Anthony Nance Muzik,
ASCAP/Antonio Dixon's Muzik, A CAP ank 1176 Musnc
ASCAP/Black Founlam Fﬂ.ubhshr AP/Strange Motel
Music ASGAP), HLWBM
OUR COUNTRY {BeImont MaII Pubushmg
ASCAS ATV Tree. BMI), HL, CS 54
OUTSIDE LOTJKING IN {Ellieville Music Publishing
ASCAP/Jorare Musm Publishing, ASCAP/Seven Feaks
WSIC ASCAB Jerokee ASCABobfaim MUt bl
ing BM/Zingara WorId Music Publishing, BMI/Levosia
eriainmeni BMI) H100 77, POP 62
TTA MY SYSTE &Shan»ah Cymone Mussc
ASCAP/EMI April, ASCAP/The Ki
ASCAS/SlIgE InaI Music. ASCAI‘/JobeIe Musu. ASCAP)

L RBH 7
OVER T (Jetanon Music. ASCAP/Je
égCAP hapiro, Bernstein & Co.. A CAP HIOO 60: POP

P

PQIN (EMI BIaomood gCanaoa SOCAN*BIasI The Scene

/EM Noof
N/E | BlaCkwood, BMI HL HlOOyﬁ3 POP 61

PAM PAM (Universal-Musica Unica, BMVEM Blackwood,

BMIBlug Kraft Music BMI 2L 8
PARA IMPRESIONARTE {41pa, Bl LT48
PEGAD (Umversal -Musica Unica,

PEGATE Bai e B s, Kt e

(Tank 1176 Musm ASCAP/Blac

Foumaln H.lbllshmg ASCAP E”] SCAP/UJnnaIIs-
i CAPNo thind Hill ASCAI
POP LOCK AND DROP T (Huey Hecurds MLISI

ASoAP/DlAndre Smith. ASCAP/DelHiTz Muzik ASCAP

RBH 59

POPPIN' {Dirty Dre Music. ASCAAPS/UnrversaI Music Cory
sation. ASCAPALl Vidal Music. ASCAP/Naked Under |
gg)m S, AbcnP/Chrysah" Music. ASCAP). HL. H100 42,

PORELLA Ser-Ca,

POR TU AMOR | 'JI|EI aId BM i) LT 38

PROMISE (R0 nI(T/y ightings, ASCAP/Universal Music
Corporanon staf Songs BMIASongs Of Umver

MI/Elvis [BS usic BMI/EMI Blackwood, BMI). HL

H 002 POP 49, RBH
ngfl;‘slg TO THE LIMIT (Walt Disney, ASCAP) H100 71

Q Wl T

QUE HICISTE (Blue Piatinum Publishing, ASCAF/Julio

Eyes Music, BMI/SorSIK/ATV Discas, ASCAP), HL. LT 46
QUE LLORER (0 Pubisfing, BMI) [T24

R

REALLY WANNA KNOW YO | érasch»bE%{Mrk
g, ldCk-
uIt /No

pril.
Question Entenammem ASCAP), HL,
RED HIGH gBMG 0905, ASCAP/Ma% Farming
Mu5|c ASCAP/Utte Blue Typemrler Music, BMIA!
hty Dog Music, BMSony/ATV Tree. BMI) H100 83;

RDCK YO HIPS () Werks Pubhshmgi ASCAP/Rof Throne
Publishing, ASCAP/Dime Piece Collection, ASCAPKC
MGSTETIECE Publishing, ASCAP/Right Note Emenam-
ment, ASCAPAJoc Migraine Music, ASCAP) H1

RBH
RUNAWAY LOVE h Ludacris Music Publishin Ag
ASCAP/Universal Music Corporation, ASCAP/259
MusncIubIrshmg,A SCAP/Keriokey Music, ASCAP/SIlck
Rick. BMVEmenamma BMi/Songs Of Universal, BMI),
HL H100 5; POP 9: RBH 3

SAVE ROOM (John Legend PubIlshl Cheﬂy River,
BMVWIIl 1am Music, Ml/Jess ca lson ubushmg

nI/ATVS B%/I C
SAY Music, ESAC/Babyboy‘sLItIe
Publlshmg Company SESAC/Noontime So
SESAC/Face The Music, ASCAP/EMI April AstAP ustin
Combs PklgllSHI BASCAP/Phoenu AV, MusmPu lish-

P 6
{Nelstar ijllshmg ASCAPNm%(nna Beach,
CAPWB Music, ASCAP/Dan L/I}V

SESAC/EMI April, ASCAP), H BM HIOOI PoP 1
SAY DK (Maratone AB. STIM/Kobalt Music ASCAP/EM
Blackwood BMUDh Suki Music, BMI) H doer . POP

SAY YES (Cal Iv, ASCAP, ImETISIOTTaI Music 0 1091,
ASCAP/Urivers Ed, ASCAP/Pick Them Taters,
BMSony/ATV Cross Ke’!s ASCAP/SIage Three Music.

B &0

SER O PARECER (1 Ao, A6

SETTLIN' (JenmIer Nemes ASCAP/Dlrk lt BM ongs of

Bud (Ing, ASCAP/CI

Windswepi, ASCAPE HL, CSI

EXYBAC 'omba mer rises, ASCAP/Tennnwn Tunes,
Music, ASCAPVirginia Beach, ASCAP/WBM

Musvo SAC/Dan]a Handz Muzik. SESAC), WBM, H100

30, POP
SHESEVERYTHING(Ann Wllson BMngllblII Willy,
1CG Bl MVESS oril, AS

A 00 5
SHE' S LJKE THE WIND (PIavnwew Dlner BMifvery Tony

Music BMD H100 58,
SHORTIE LIKE MINE Sham Cymone
ASC AP/Baby %(s LmIe RJDIlshl Mq
ny SE Af‘ Noontime Sout usic.
SES C/Naked Lider My Clothes, ASCAP/CnEIsahs
Music. ASGAP/Thown’ Tantruims, ADCAF{AIT omrol
Music ASCAP. HLAWBM, H100 35, PO
SHORTY suomv \onrv'sron ASCAPI LT 5
MONEY (Feemsio u5|c
’ZombaEne rises, ASCAP/Kur
ASCAP/Touchstons Piiures Songs. ASCAI;F WaM, POP

g
SHOW ME WHAT YOU GOT (EMI Apr IPASCAP/Caner

Boys Publishing ASCAPN.O.C
ASCAP/EMI Hastings Cataloy BMVReachGIobaI Songs,

BMVSo&gsOIH Universal, BMI/R Francis Music, BMI),

HL/WBM, RBH 87
SIDELINE HO (First Avenue Music PRS/BMGSo gs.
ASCAP/D emIsHoISon%MASCAR/EMIA ol

ASCAP/Anfonio Dixon uzuk ASCAP/Anmony Nance
Muzik, ASCAP/E D jerdogs Songs.
ASCAP/Irva BMVSlra ge MoIeI Music, ASC r’P Aimo
Music, AS usuc lack Fountain
P/Tank 1176 M ASCAP/BI fai
Publishing CAP H H 54
S1 TUNG ESTAS (1 S ASLAP| 727

SMACK THAT (Shmom Shady Music, MVSo S%% 0f Uni
versal, BMUByefall Music. ASCAP/Famous, ASCAP/Sick
Jesus’ BMI/Resto Warid Music. ASCAP), HL, H100 21;

P
SMILE (JRPSL BMVJamrec, BMI) H100 49: POP 43
SNUW (HEY OH)) (Moebetoblame, BMI) H100 29, POP

SOLA Unwersal Mu:iia Unica BMI{Rompedtswteca
BM|/Wise W Pusibisning, ASCAP

SOMETHING | WANNAGIVE YOU (Conjunction Music
Publishing, A“CAP, EM) April, ASCAP/Bootleggers Stop.,
ASCAP/Universal Music orPorauon ASCAP/E, Record,
BMi Umcna &pr il Musxc M, RBH 94

SP OI( Ié] reers—BMG Musm Pubhshmg
BMU XSa l[:jos

Cross Keys ASCAP, /Ialghw Underdog, ASCAP) HL [

STAND (Music O CombusImn BMVSo s Of Windswept
Paciic, BMDann XOnon ong ASAP/Universal Music

STARTIN' WITH ME Careevs BMG Music Publishing,
BMU/Shilake Maki, BMISongs Of Windswept Pacific.
BMU/Son sOI Thortch. BMUFox Ridge Music, BM).

M, CS 21
STEALING KISSES {Paper Wings Music. ASCAP/Melaniz
Howard Music ASCAPLCS 58
STREETCORNER SYMPHONY (1) Rule
ASACP/EMI April, ASCAP/Melusic, ASCAP) HL H100

g
STUPID BOY (Song PIanex BMI/Songs Of UmversaI
MI/That Litile House, AS! rds & M
zxsc%o% i (S'IF,SC_;\P/BergBram ASCAP) Howen, cs
SUDDEPXISVCI SEE [ﬁonr/ ATV Timber, SESAG/Sony/ATvV

T
THE SWEET E&CAPE ( uku Lover Music,
ASCaF /B{,elall Nusn: ASC /Famous, ASCAP/Piano

Musiz ASC,
, -r
TAKE CONTROL (God Given, BMiM: Suk, ASCAP/Univer-
sal Music Gorporatian, ASCAP/Serlous SCriptres,
ASCAP/Fermata Do Brasil, ASCAP/Fermata mefnanonai
Mefodies, ASCAP/Wixen Music ASCAP/Warner hag(J
Rﬁ” BMIIMH%PMVGeomamlc Music, BMI “,. 1
ETALL Hope-N-Cal, BMIV
Tamerlane ;Ibhshmg BMILexi's Palm Tree Music, B,

WBM. C5 4
TAKE ME AS | AM (Narm Tim Produclions, CAP/EzekB
Intemational Music BMYHitco Music. BMISongs Of
Windswept Paciic BM/Universal Music Corporation,
ASCAP/E ooneggers Stop, ASCAP/Keriokey Music.
ASCAP/Tabuious Music, ASCAP/Hitco South,
ASCAP, onsgs of Umversal BMI; HL RBH 19
TEARDRO| éon / ATV Timby
|SESSA(:f/[H.usbomB VaIIe SESA /Sony/ATv Tiee, BMVT:Iy
lor Swift Music.
TELL ME (Justm Combs HJbllsh ASCAP/EMI April
ASCAP/Z SESAU/Christian Combs
Hmhshm EoA or Musuo SESAC/Aniya Nicole
H.lbllshlng BMlvsanlce omb' Publishing. Bl VEMI
haIJooes usnc BMI ong Uni
|Warer Chappell 8VChrisio-
oher Ganenls F'ubhshr (? ASCAP,Song( ATV S ongs
MIN ASCAP/F B. ASCAP), HLAWBM. 100 54;

TELL ME BOUT IT"}BMG Songs, ASCAP/Ugmoe MUSTC
AP/Universal Music Corpdration, AS A%
The Pna!man Music, ASCAP/Songs Of Wlndswepl Paal

TE Lo AERADEZCO PERO NO (Gazut, ASCAP/WB
Mysic, ASCAP) LT 10

THAT KINDA DAY (Were szg To Mau, BM its And
Smashes Musn us»o omba Enzer-
prises, ASCAP/Good nIrI;( lomin', ASC;
ASCAP/BergBram ASCA P/JorgaSong ASCN»’) WBM

C
THAT'S THAT (My Own Chit Mu5|c BMI/EMI Blackwood,
B miba So gs, BMIR Kelly. MP. BMgT
BMUTnsian Music BMI/Innng M), HLAWBM
HIOO 52, POP'83 RBH

Data for week of FEBRUARY 24, 2007
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Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); PO-I° (Pop 100 Song
and RBH (Hot R&B/Hip-Hop Songs). TITLE (Pubksher Licensing Org) Sheet Music Dist., Chart, Position.

Hie e

THINKING ABOUT YOU {Muthajones MuSIC BMVEMI

Blackwood B/Talu Music ACH HL
THIS AINT A SCENEAIT‘S AN ARMS RACE \Chh" oX
Softcore. BMISony/ATV Songs BMY), HL. H1t

THIS 1S WHY I'M HOT (Shawn Mims, BMY/The Blackout
L&% ASCAPMuzikil Siate Of Mindz.
/Sehofield's, ASCAP/BMG Careers BMYBMG
LJn% 5. ASCAP/Heavy On The Grind Entergament ijl.
MLl Jizel Musuc Puohsnmg BMY/Songs Of TVT,
BRAVLIL Jon 00017 Music, BMYWamer Chappell
PRS/Keak [la Sneak Publ»smr’ﬁ Desi D%nee IIwaurw n

Arving, BM

THROUGH ou@% (EMI Apil ASCAP/Smne Sour Music
ASCAPMusic That Music, ASCAP). HL. POP

THROW SOME D'S IJoDeIe Music, ASCAP/SO Aﬂs Of Uni-
versal, BMi/Team S Dot Publishing. BMVHitco Music
Egvaor.gs Ot Windswept Pacific. BMI), HL, H10045;

TIM MCGRAW (Somy/ ATV Timber, SESAC/Hillsboro Val-
Ty SE“AQSony/A Tree, BMI/Taylor Swift Music. BMI)

H
T0DO SE DERRUMBO BMG Songs, ASCAP/SGAE,
ASCAPL 10 42 *

TOO LITTLE TOO LATE (JeIanon Music, ASCAP/Jerk
Awake, ASCAP/ umAnne u5|c AS AP/Shapiio, Bem-
stein & Co . ASCAP), W]
TOP BACK (| ub Crown HjblvshmghIJSMVChunD

I§A4 POP?L uu mer-lamerlane Publishing B ) H100
TU AMOR éWB MUSIC ASCAP/Guamra ASCAP)LT 1
TUCK YA ICE (Trick N Rick, BMI/First N Gold, BMyAstist
guobllshmg Group West. ASCAP/Money Mack. BM)) RBH

TU RECUERDO (Tera Music, ASCAP) LT 4

TURN YA OUT (Ll Jizzel Music HJbIIshmg BMV/Cookies
And Milk ASCAP/Naied Under My Clothes,
ASCAP/Chrysalis Music, ASC AP/ Amore Music
BMIa.n Gv SwIZO|e BNAVEN Biackwood. BN Nl A

’E /Swizole Musu: BMII HL, RBH 88
US ALABRAS(LGA ASCAP) LT
4 U--\‘

IJN IDIOTA COMO YO Ser-Ca BMI) LT 49
INTIL YOU COME BACK TO ME |
M/Stone Agate Music, BMVJuoeIe Musm
ASCAP/Black Bull Music, ASCAP) R
PGRADE U (B-Day, ASACP; uS|c WorId ASCA;(Y
mes Music, BMYJanice Combs PLITIIIShII"" VEMI
ockuond B/ Tearm S Dof Publishin jitco
igs Of Windswej IPacr i BMVSoIan ]
PASCAP/

eIaB eyince, ] Lon Iude
EI. I{iEMIA i, %SCAP

CAP/Carter BoysPu lishing,

BH 2.

USED TO BE MY GIRL LUI‘IIVETS&I -PolyGram International,
ASCAP/Cancelled Luncl Musxc ASCAP/Time For Flytes,
BMID) |mcnsmnal Son The Knoll, BM1), HL, RBH 34
U+ URHAND ( ackwnod BMI/PInk [nside Publish-
. BMiMarato ne AB STIMKabalt Music, ASCAP/asz

( ey Publishing, ASCAP), HL, Hi00 96, POP 71

w

WAIT A MINUTE &/lvgmla Beacn . ASCAPWB Music,

ASCAP/Keriokey usm AS P/l mversal Music Corpo-
ratior. ASCAP) HL/WEM. H100 69, P!
WAITING ON THE WOFILO

CHANGE (30%
;%TPE.: ASCAP/Speciiic Harm, ASCAP). HL H100 24,

WALK AWAY (REMEMBER ME) ISuDer Saym Publish-
0, BMI/Zom haaon S, BMIISony,
ASCAP/EM AP/Havand Brown BMI ngs of
Universal BM hanuhal Publishiny ASCAP«
Musit. ASCAP), H H1
WALKIT OUT op uallty BMI)HIOOIS POP23 RBH

WASTED (Songs From The Engine Room BMI/Song
Universal BMUWainer Tamerlane Publishing, BMVTu
lene MusncC ,oAP/BOI(’]JaAzomlnxsnanon ASCAP)

Hy
WéI:fWHING YOU IMIke Culb Muw BMiMultisongs.

House.
SESAC/Brid Bu i BMI/DooSSo Shop, BMI
WEM, cs'zgff oouTgPop i BRSIoRIE:
THE WAY I LIVE (Extrerne Emenalnmem New Orlgans
R.Ibhihmg uumpaf[nl! Productions. ASCAP) H100 41

WE FLY HIGH (SaIIy Rth Ester Publishing.
AP/Zukhan Music. B VSongs Of Universal, BMH),
HELH%‘E(I(V)I }\4DF(JJO/%21 hIC o/ Pelpo My
0 0nliol lusic
CAP/We: Heﬁbé’? M&QDASCAP/'ﬁnkInDT’De Music

CAP)
WELCOME TU THE BLACK PARADE (B ow The Dgors
ey Shore Music By H10D 23, POP 15

WERIDE((1S EETH FUTURE] J. Bn
ASCAP/J( r CA ASCAI ) mgrysal Muscc Como-
Music, SEA""Jng" The Key Of

BFIaI SE AC/Noomlme South, SESAC/The DeansLIsl
SESAG/December First Publishing Group SESAC/Naked
UnderB W (HJIomes ASCAP/CnrysaIIs Music, ASCAP)

WE TAKING OVER NoILlsIeer

WHAT GOES A ES ARUUND (Tennman
Tunes, ASCAP omba EnlBTgISES ASCAPAimgi
Beach, ASCAP/WB Music. CAP/WamerTamerIane

Pubhshm BM i Handz b SACAW
&a ty RI&hIIﬂ s, ASCAP Crown Club

Music. SESAC/Ros
Pl B
WHAT | D! NIGHT ki B Blackwood BM/Music

Of Sty xeThvee BMVBO "SSO Salvage.
BMI/Slage Thess Music. M) HLgC W
WHAT You ARE (Shanlah A(}?/eB Mgsm ASCAP/EMI
ASCA P/Ndked lInder %Cloﬂws ASCAP/C?‘IIysaIls

April, ASCAP S

Music ASCAP: H
WHERE DA CASH AT (Money Mac BMVVoun Marney
em) nlsce Music
Ield niertain-

L Incr ence Mus»c Publish-
ing, BMI/October 12th South
g APDenlse vah Soogs BMV/Evanaemusic, ASCAP)

WHITE&NERDY (CnamHitary Camp Music, ASCAP/Uni-

versal Musuc Corporation. ASCAP, ForPIay—N- Iz,
ASCAS/EMI Apvil, ASCAP/Leatha

ASCAPASMB ngkIIIzAndPlayMUSIk ASCAP HL,

H100
WINDIT MHaTHJIUkU Lover Music, ASCAP/The Walers O
Ngz;a&epm B oog1BMI/WIII|amson Music,

WITH U Shamah Cymone Music, ASCAP/EM) April.
ASCAP/BMG Songs, ASCAPMaked
Under My Clmhes ASC AP/Chthsahs Ausic, ASCAP/Fiyte
Tume Tunes, ASCAP), HL/WBM. RBH 91
A WOMAN'S LOVE (/8 Music, ASCAP/Yes Haw

ASCAPE‘VI
WOULD ’TGETFAR Kﬂ BMIFico Pride: F’ub»
lishing BMYGimme Back My Putiishing, ASCAP/E|
EIBackaqzood BMVJobete Musu: ASCAP). HL. Hi00 73

YEAR 3000 (EMI PRS/Rondar LDndon PRS/EMI Black-
%000, BMI). HL, POP 96

YOU (German Dog usic, ASCAP/TVT M
ASCAF Ustaf Sangs, BMY! Soundtron Tlmes BM
Maney Fubhshln BMl/Wamer-Tameriane I5uI3IlshmgP
BM(Fefommation Publishing PRS), WBM, H100 12: POP

28

YOU'LL ALWAYS BE MY BABY (Careers-BMG Music
Publishing, BMVGingerdag Songs. BMUSony/ATY Tree
BMVGoI Walch BMIEMI Blacfwood BMi/Mano Wire

Music BMI) HL €S 15
YSi VOLVIERA A NACER (Cultura Urbana Publishing
ASCAFI1T 33

T
200M (Trilt Productions, ASCAP/Granny Man Publishi
BM) 1100 75 POP 80, RBi1ad o

CHARTS LEGEND on Page 80
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For ad placement write to classifieds@billboard.com or call 800-223-7524

HELP WANTED

{ CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

PLLACI

REAL ESTATE REAL ESTATE

BUSINESS/LEGAL
AFFAIRS ATTORNEY
Attorney needed to join

Business/Legal Affairs Department
of Razor & Tie Direct, L.L.C.
Experience in business/legal affairs
department of music or entertain-
ment company preferred. Know!-
edge of popular music and enter-
tainment helpful. Duties include
drafting/negotiation of licensing
and other agreements, mainte-
nance of reports, tracking and pro-
cessing of payments and various
general legal and administrative
duties. Must be able to work inde-
pendently and in a team environ-
ment, extremely well-organized,
detail-oriented and possess top
computer skills (Word, Access,
Excel). Salary commensurate with
experience, medical, 401k, vaca-
tion and holidays. Equal Oppor-
tunity Employer. E-mail résumé
with cover letter and salary require-
ments to fnull @razorandtie.com
or fax to Fred Null at
(212) 473-9174. No agency
inquires please. No phone calls will
be accepted

TIBURON LAND COMPANY
» Tl ]

The Bill Graham Estate
Lozated on a gated prisate hilltop only 15 minutes from the Golden Gate Bridge, this 1 azre
(+/-) estate offers a dramatic new contemporary 12000 sg ft (+/-) main house, a separate
guast house, a gigantc evel outdoor entertaining area (pool, cabana, waterslide, soccer lawn,
playground, volleyball tasketball, racquetball, etc), a working organic garden with huge green-
house and much mo e. Full San Francisco skyline views can be seen from the most of the
developed areas of the property. The main house, designed by noted “green” architect Sim Van
der Ryn, offers drama-ic formal entry, living & dining rooms (all v/ith fabulous views) plus a p-o-
fessional chef's kitchen="amily room (& adjoining pizza oven patio), a professional music siu-
dic/entertainment cer ter, a huge SF view luxury master bedroom suite, a separate kid's wing
& children's playroom & much more.
For Sale: $27 Million

David C. Gilbert Attorney/Broker
(415) ~25-3752 10 Beach Road, Tiburon, CA 94920
www.tiburonland.com

Golf Course Estate New Home
Prescott Lakes, Gated Estates
Prescott, AZ. 6200 sq.ft. walk-out
full bar, game room, steam room,
spa, commanding deck views of
San Fran Peaks & Granite Dells
Pro-Tools Recording Studio
Athletic Club. Membership
included $1.5M contact:
ronwolfson@aol.com

Manhattan - 40°’s

Building for Sale 50 x 100
21,000 FAR
‘Contains World Class
Recording Studios
Main Studio - 50 z 55 X 24 (h)

Prudential Douglas Elliman

Rick Dana - 212-692-6182 928-237-7178

HIP HOP/R&B FEMALE GROUP

From ATL seeking Entertainment
Attorney for contracts and label
shopping. Contact: Ricky
emulsjon407 @yahoo.com

BUSINESS
OPPORTUNITES

SOUTH BEACH TV SERIES
FOR SALE
http:/www.southbeach33139.com

PROFESSIONAL
SERVICES

1,000CDs

in full-color jackets for iust

990! 33

Gall today for
your free catalog!

1-800-468-9353

www.discmakers.com/bb

~)DISC MAKERS®

PUBLICATIONS

The Ultimate
Deal-Making Tool!

THE LEADING WORLDWIDE RESOURCE
GUIDE COVERING EVERY ASPECT OF
THE MUSIC AND VIDEO INDUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES

o Record Labels

o Video and Digital Music Companies
o Music Publishers

o Wholesalers

» Accessory Manufacturers J

o Packaging & Labeling -
o Entertainment Attorneys -
* Replicators & Duplicators
o Plants & Services

* And more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

THE WORLDWIDE

REFERENCE SOURCE
FOR MUSIC INDUSTRY

INPORMATION

Bilbeard
INTERN
BU

AMTLRIARLAT BT rORMr

WP 3 DT i

ALTEVOW HamrACTOR
.s

A CTU—

www americanradiohistorv com

MARCO ISLAND, FLORIDA

Water Front Luxury 9,051 sq.ft. Under A-'. Two Docks
$9,400,000.
Also available for location

Patrick McDonaid
RE/MAX Realty Unlimited
1-877-349-5484
www. luxuryhomesmarcoisiand.com

Selling Las Vegas Real Estate to the Stars . . . Las Vegas is soaring to unimagin-
ahle heights. A gorgeouis condo on the golf course, your dream home on the lake,
a heautiful mansion with the million dollar strip view, or that commercial build-
ing for your recording studio. I pay close attention to my clients every need and
that’s what makes me successful!

Call Kimberly M. Poindexter at

kmpoindexter@earthlink,net - 702-277-9970

MERCHANDISE
HINEES RGHTS)

Call attorney
Jeffery Leving

BUY DIRECT AND SAVE!

While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP's as low as 50¢. Your choice from the:
most extensive listings available.

For free catalog call (60%) 890-6000.

Fax (609) 890-0247 or write
Scorplo Music, Inc.
P.0.Box A Tranton, N.J. 08691-0020
email: scorplomus@sol.com

WANTED
Male Pop/AC
Singer-Songwriter Segks

312-356-DADS or visit
www.dadsrights.com

ENTERTAINMENT LAW, COPYRIGHT
LAW, and Trademark Law.

The Law Firm of Anthony Verna.
NYCCopyrights.com.
NYCTrademarks.com.

Call 212-618-1210. E-mail:
law@nyctracemarks.com

SONGWRITERS

SONGWRITER
LYRICS FOR SALE
(ALL GENRES)
DOROTHY PRICE (901) 744-3427

Representation and/or
Management to shop to Indie
and Major labels. Contact

artist at Mario Price, Mgr. (901) 262-6307
www.masonmusic.net EMAIL: mprice3@mytsu.instate.edu
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NOTICES/ANNOUNCEMENTS

CALL US TODAY
AND ASK ABOUT
THE BILLBOARD
CLASSIFIEDS
INTRODUCTORY OFFER

RECORDING MEDIA
SPECIAL
MARCH 17TH EDITION
DON'T MISS THIS EXCITING SPECIAL

EDITION THAT WILL ADDRESS THIS
VERY IMPORTANT SEGMENT OF THE

FOR NEW ADVERTISERS!

1-800-223-7524 or
classifieds@billboard.com

MUSIC INDUSTRY. EXPLORE HOW
OPTICAL DISC REPLICATORS ARE
FARING IN THE AGE OF THE DOWN-

LOADS. DEADLINE 3/5/07
CALL TODAY AND PLACE YOUR

CLASSIFIED AD MESSAGE!
1-800-223-7524
CLASSIFIEDS@BILLBOARD.COM

VOLUNTEERS

NEEDED

Interested in volunteering at the most important music

industry upcoming events? Billboard Mobile

Entertainment Live -

Spring March 25-26, 2007
Orange County Convention

Center Orlando, Fl.

Billboard Latin Music Conference & Awards -
April 22nd - 26th 2007
InterContinental Miami.

Please contact:
Courtney Marks

A L et e,

- DUPLICATION
REPLICATION -

-VINYL PRESSING -
- CD ROM SERVICES-

- OVD SERVICES
FOR SALE -

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
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- INVESTORS WANTED -
- STORES FOR SALE -
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-HELP WANTED -
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COMPILED BY KRISTINA TUNZI

GIRL: Daisy Joy to Drew and Lori
Cline, Jan. 29 in Nashville. Father is
lead singer for Dove Award-winning
and Grammy Award-nominated Chris-
tian group Newsong. Mother is former
director of national promotions for
Word Label Group and recently started
her own independent promotions
company, Brighter Promotions.

GIRL: Rebecca Ann to Laurie Jakob-
sen and Mac Randall, Dec. 24 in New
York. Mother is VP of communica-
tions and marketing at the Harry Fox
Agency. Father is senior editor of Gui-
tar One and lead guitarist of Bongo
Beat act Bedsit Poets.

Denny Doherty, 66, a founding mem-
ber of ’60s folk-pop band the Mamas
and the Papas, died Jan. 19 at his home
in Mississauga, Ontario.

DOHERTY

The cause was not immediately
known, according to his daughter Em-
berly, but she said her father had re-
cently suffered kidney failure after
surgery for a stomach aneurysm.

With chiming guitars and rich,
meticulous harmonies that could be
tinged with darkness, the Mamas and
the Papas became one of the most pop-
ular and influential American bands
of the era between the Beatles’ arrival
and Woodstock. Their enduring hits,
like “California Dreamin’,” “Monday,
Monday” and “Dedicated to the One |
Love,” mixed the gentle jangle of folk
with a rock backbeat and sweet, lay-
ered pop vocals.

Though john Phillips was the
group’s principal songwriter, Doherty
sang most of the maleleads ina clear,
friendly tenor that he occasionally
punctuated with rock’n’roll growls.

Billy Henderson, 67, one of the
founders of U.S. soul group the Spin-
ners, died Feb. 6 after complications
from diabetes at a Daytona Beach,
Fla., health care facility. He was
among five friends who formed the
vocal group in 1954, but it took until
the '70s for them to enjoy major crit-
ical and commercial success.

Hits like “I’ll Be Around” and
“Could It Be I'm Falling in Love"
earned the group six Grammy Award
nominations. It went on to become
the second black musical act to geta
star on the Hollywood Walk of Fame.

Four of the original band mem-
bers, including Henderson, contin-
ued to perform together until
recently. He was dismissed from the
band in 2004 after suing the group’s

www americanradiohistorvy com

corporation and business manager
to obtain financial records.

Joe Hunter, 79, musician and three-
time Grammy Award winner with the
legendary Funk Brothers, was found
dead Feb. 3 in his Detroit apartment.
Hunter was a diabetic, but his cause
of death was unknown, the Detroit
News reported.

Hunter was hired by Berry Gordy Jr.
to back up such acts as Smokey Robin-
son and the Miracles on piano in the
late ’50s, as Gordy mustered a staff for
what would become Motown Records.
Hunter also served as Motown’s first
bandleader in the early days.

His piano work was an integral part
of such songs as Martha & the Vandel-
las’ “Heat Wave” and “Come and Get
These Memories,” and Marvin Gaye’s
“Pride and Joy.” After the documen-
tary film “Standing in the Shadows of
Motown” was released in 2002, the
Funk Brothers’ soundtrack album won
two Grammys in 2003. In 2004,
Hunter and the Funks were awarded
with a Lifetime Achievement Award
at the Grammys, and the group toured
for several years.

Gian Carlo Menotti, 95, perhaps the
most popular and prolific opera com-
poser of his time, died Feb. 1 at his
home in Monaco.

The Italian composer won Pulitzer
Prizes for a pair of the 20th century’s
most successful operas: “The Consul,”
which premiered in 1950 in Philadel-
phia, and “The Saint of Bleecker Street,”
which opened in 1954 at New York’s
Broadway Theater. “The Consul” also
earned him the New York Drama Crit-
ics Circle award as the best musical play
of the year in 1954. He wrote the Christ-
mas classic “Amahl and the Night Vis-
itors” for NBC, which was broadcast in
1951 and may have been the firstopera
written for TV.

Critics often celebrated his impres-
sive lyric gifts, his deft touch with or-
chestral sound and his talent for
making opera comprehensibleand en-
joyable for people who had previously
shunned it. Menotti also founded the
Festival of Two Worlds, the long-
running summer music festival that
began in 1958 in Spoleto, Ttaly, and
that he directed for some 40 years. He
is survived by his son Francis.

Jacques Campet, 64, a Sony Music
stalwart, passed away Jan. 31 follow-
ing a battle with a cancer-related ill-
ness at the Maison Medicale Jeanne
Garnier, according to friends close to
the industry executive.

An academic who studied at Har-
vard, Campet joined CBS Records
France in 1977 as director of finance
and administration. He added opera-
tionsand legal affairs responsibilities
in 1990, and was subsequently named
director general of Sony Music France.
Soon after he was appointed to over-
see the French company’s newly
started music publishing division, for

I! !I I I I= I: ‘2 :\-I-E\

ktunzi@billboard.com

which he was responsible for all ac-
quisitions and catalogs.

In 2000, Campet transferred from
Paris to the London regional office to
take up the role as senior VP of Sony
Music Entertainment Europe.

In 2004, at the beginning of Sony
Music’s merger with BMG, Campet
was promoted to senior VP of conti-
nental Europe. Since then, he had over-
seen the day-to-day businessin several
continental European territories.

Charlotte Lesher, 80, mother of Joey
Ramone, passed away after suffering
a heart attack Jan. 29 at her home in
Rego Park, Queens. Lesheris survived
by her younger son, New York guitarist
Mickey Leigh.

Lesher was instrumental in nurtur-
ing the talents of the early Ramones.
During the '70s, she owned a gallery
called the Art Garden in Forest Hills,
Queens. Joey and Dee Dee Ramone
practiced in the basement.

After Joey Ramone died in 2001,
Lesher and Leigh honored his mem-
ory by hosting an annual birthday bash
that would become an in-gathering of
the post-Ramones empire, featuring
some of old-school and neo-punk’s
greatest bands. Lesher was instrumen-
tal in getting a street sign erected at
Joey Ramone Place on East Second-
Street and Bowery near the former site
of CBGB. She had been a vocal sup-
porter in the campaign to save CBGB
from closing last year.

Inlieu of cards or flowers, the fam-
ily requests donations to the joey Ra-
mone Foundation for Lymphoma
Research, P.O. Box 1107 Cooper Sta-
tion, New York, N.Y. 10276.

Dave Shayman (aka Disco D), 26, a
Dj/producer responsible for produc-
tion on two Grammy Award-
nominated albums and releases
totaling 17 million in sales worldwide,
was found dead Jan. 23 of an appar-
ent suicide.

Asa prodigious 15-year-old in Ann
Arbor, Mich., Shayman began his DJ
career representing the burgeoning
ghetto-tech scene from Detroit. By 16
he was a resident at the local Solar
night and by 17 had produced and re-
leased his first 12-inch single. Shay-
man accomplished all this before
graduating from the University of
Michigan’s prestigious business
school. He toured the world many
times overasa D] and was famous for
his turntable dexterity and multigenre
sets. He was also integral in starting
the Ghostly International label and co-
produced the debut single “Hands Up
for Detroit.”

Shayman produced “Ski Mask Way”
on 50 Cent’s multiplatinum “The Mas-
sacre” and the Kevin Federline track
“Popozoa,” inspired by Shayman’s
connection to the Brazilian baile funk
sound (he lived in Brazil part-time).
He also continued to collaborate with
such underground acts as Spank Rock
and Brazilian group Braza.
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Billboard’s special feature on digital
entertainment provides an insider’s
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report on the trends in ringtone sales
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everyone’s talking about.
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EDITED BY MICHAEL PAOLETTA

“That’s not me,” he
politely butemphatically says, re-

ferring to his role as a rapper in the movie “Hustle & Flow.”
Meanwhile, Columbia mate John Legend contributed the end
title track to Howard’s upcoming Lionsgate film, “Pride.” Leg-
end’s original song, “Dare to Dream,” is the perfect complement
to this inspiring film based on true events in the life of school
teacher Jim Ellis (portrayed by Howard), who founded an African-
American swim team in a rough Philadelphia neighborhood in

the 1970s. Co-stars include Bernie Mac and Kimberly Elise.
The movie, whose score was done by Aaron Zigman at Abbey
Road with the London Symphony Orchestra and a 40-person African
choir, opens nationwide March 23. Hosting the film’s Feb. 27 Philly

premiere are the legendary Kenny Gamble and Leon Huff.

FREE AT LAST

As Billboard was going to press, Track learned Chris Cornelt split
from Audiosiave due to “irresolvable personality conflicts as
well as musical differences.” He will quickly move on to his sec-
ond sofo album, “Carry On,” due May 1via Suretone/Interscope.
Among the tracks earmarked for the set are “You Know My
Name,” the theme to the recent James Bond film “Casino Royale,”
and a cover of Michael Jackson’s “Billie Jean.”

JAM TODAY

The launch for Pete Townshend and Rachel Fuller’s “Attic Jam”
compilation album (available on iTunes) lived up to its name, with
many of the United Kingdom’s young bucks turning up to pay
homage to the Who frontman. Those playing live alongside Town-
shend and Fuller Feb. 12 at London’s Pigalle Club included Ed
Harcourt, the Magic Numbers and the Kooks. Townshend joined
the Kooks on a rendition of “Ooh La” from their Virgin disc “In-
side In/Inside Out” and also gave them the benefit of the wisdom
gleaned in 40-plus years in rock’'n’roll. “We had surprisingly dif-
ferent views of being young in pop music,” Townshend tells Track.
“I remember it as being horrible in some ways, [while] they enjoy
itcompletely. What would be great is that they might say that they
came on to meet a ‘legend’—what Luke [Pritchard] kept calling
me yesterday—and ended up feeling a part of a family. That's how
Rachel and I see what we are doing.”

BENNETT, left, and WONDER

EVERYBODY’S TALKIN’

While many are still pontificating on the winners and losers of the
49th annual Grammy Awards, Josh Rabinowitz, senior VP/di-
rector of music at the Grey Worldwide ad agency, cannot stop

HOWARD’S HUSTLE & FLOW
One of the classiest events during Grammy Week was the Feb.
10 champagne reception and brunch saluting Grammy Award
nominees (and eventual winners) Mary J. Blige and Ludacris. Pre-
sented by Piaget and Vanity Fair, the Sunset Terrace at the Sun-
set Tower Hotel was filled with a diverse array of guests, including
Antonio “L.A.” Reid, Clarence Avant, Bow Wow, Kevin Liles, Ne-
Yo, Disturbing Tha Peace’s Chaka Zulu and Jeff Dixon, the Roots
and Warner/Chappell’s Chris Hicks. And yes, the guests of honor

were also very present.

Also on hand was actor Terrence Howard, who paid rapt attention to

the female harpist playing music to brunch by. But not for the reason you

may be thinking. Howard, also a musician and songwriter, will step into a
studio in March to begin recording his first project for Sony/Columbia Records.
He tells Track the album will include a Spanish vibe and that some tracks
will feature him playing the guitar. Indeed, he will be singing—and not rapping.

obsessing over one of the evening’s acceptance speeches.

For Rabinowitz, “a telling moment, which may not have been
apparent on TV,” happened when Tony Bennett, along with Ste-
vie Wonder, picked up the trophy for best pop collaboration
with vocals (“For Once in My Life”).

When Bennett thanked his “wonderful” sponsor Target, Rabi-
nowitz couldn’t help but notice the snickers from seated VIPs. “A
sound which collectively, yet subtly, felt like an apparent condem-
nation [of the brand association],” Rabinowitz says. “Hauntingly
ironic, these 30-, 40- and 50-year-old players don’t even realize how
ahead of the curve Mr. B, at the mere age of 80, actually is.”

A REMASTERED ROTH

David Lee Roth has certainly come full circle. The rock star-turned-
EMS technician-turned syndicated morning radio host is now re-
connecting with most of the original Van Halen lineup for a
reunion tour, planned for later this year. This will be preceded by
three remastered reissues from Roth’s Warner Bros. catalog, Track
haslearned. On April 3, Ryko-distributed label Friday Music (friday-
music.com) will issue “A Little Ain't Enough” (1991), “Your Filthy
Little Mouth” (1994) and the highly collectable “Sonrisa Salvaje,”
which is the “Eat’Em and Smile” (1986) disc sung in Spanish.

THE BOYS ARE BACK IN TOWN

They were a band ahead of their time: too black for rock radio
and too rock for black radio. But the Bus Boys are back—with
avengeance. Track connected with the group’s frontman Brian
O’Neal at the Recording Academy’s post-Grammy Awards
party Feb. 11. Five days later, the Bus Boys rolled out “It Must
Be Saturday Night,” the first single from a new album, “Sex,
Love and Rock & Roll.”

The single will be available digitally as a two-week download
(busboys.com) and, after that, through other digital download
sites. A new single will then be released every 60 days—each
one tied to various interactive promotional initiatives.

Also in the works, O’Neal noted, is a documentary that will
relate the story of the Bus Boys. The outfit is best-known for the
anthem “The Boys Are Back in Town,” which was featured in
Academy Award nominee Eddie Murphy’s film debut, “48 HRS.”

Executive
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RECORD COMPANIES: Concord Music Group names Jill
Weindorf VP of radio and video promotion and promotes
Collin Stanback to VP of A&R. Weindorf was director of
West Coast promotion at Blue Note Records and Stanback

was director.

Lava Records appoints John Boulos to VP of pop promo-
tion. He was senior VP of promotion at Capitol Records.

Sony/ATV Nashville names Duff Berschback senior di-
rector of business affairs. He was an entertainment attorney

with a private practice.

Universal Music Nashville promotes Karen Naff to VP
of creative services for its Lost Highway, Mercury and MCA
Nashville labels. She was senior director.

Sanctuary Records promotes Nick Pirovano to VP of
marketing. He was director.

Razor & Tie in New York promotes Sandi Hemmerlein
to VP of marketing. She was senior director.

WEINDORF

BERSCHBACK

Universal Music Group International in London names
Romain Delnaud commercial affairs manager. He was key
account manager at Universal Music France.

EMI/Manhattan Records in New York names Heather
Davis director of publicity. She was a segment producer

and talent booker for various networks.

Universal South Records names Rhonda Christensen
director of West Coast promotion. She worked in sales at in-

terior design business Thomas Lavin.

RCA Music Group promotes Larry Jackson to senior VP
of A&R. He was VP of A&R at J Records.

DISTRIBUTION: Koch Entertainment Distribution pro-
motes Eric Lemasters to VP of business development. He
was director of label relations and new media.

Navarre Corp. appoints Troy Hayes to president of its
BCl subsidiary and Marvin Gleicher to senior VP of con-
tent and marketing. Hayes was VP of sales and marketing,
and Gleicher was founder of Manga Entertainment.

MANAGEMENT: Moir/Borman Entertainment names Bar-
bara Rose VP. She was associate manager.

TOURING: Global Spectrum names Darius Dunn GM of the
soon-to-open Saint Louis University Arena. He was asso-
ciate director of the Stephen C. O’Connell Center in Florida.

Send submissions to exec@billboard.com.

EXTREME ADKINS

 GOODW

Capitol Nashville superstar Trace Adkins will gueston ABC’s
reality TV show “Extreme Makeover: Home Edition” Feb.
18. At a recent concert in Austin, Adkins raised more than
$75,000 for a local couple whose five out of six children are
autistic. The money went toward paying off the couple’s cur-
rent mortgage. Now, the “Extreme Makeover” design team
will present the family with a newly renovated home that
better meets the children’s needs.
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AHMET’S LEGENDARY CONTRIBUTION TO A WORLD OF WONDROUS MUSIC HAS INSPIRED

GENERATIONS OF MUSICIANS. WE WERE ALWAYS PROUD OF OUR RELATIONSHIP WITH HIM...

THE ENCOURAGEMENT, FRIENDSHIP AND HUMOUR WE SHARED THROUGH THE ENTIRE LIFE
OF OUR BAND, CONTINUING ON DOWN THE YEARS, IS AS VIVID AND MEMORABLE TODAY AS

IT WAS THROUGHOUT THE ROLLERCOASTER RIDE FROM 1968 TO 1980.

... MUCH LOVED AND SORELY MISSED. ..

The Family of

JIMMY PAGE JOHN PAUL JONES JOHN BONHAM ROBERT PLANT
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soothing décor

flawless design

sublime amenities

what can we do for you?

overnight or over time

203 impeccable guest rooms and deluxe suites
interior design by David Rockwell

flat-screen TVs in all bedrooms,

bathrooms & living rooms

24-hour room service from Riingo” and

award-winning chef, Marcus Samuelsson

The Alex Hotel 205 East 45th Street at Third Avenue New York, NY 10017
212.867.5100 www.thealexhotel.com ©2007 The Alex Hotel

“I'he‘[eading"Hotels of the“World
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