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Clap Your Hands Say Yeah is leading a truly

indie revolution.
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content and delivery gets the spotlight at Consumer

Electronics Show.
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The recent relaunch of
Billboard.biz, the 24/7
extension of Billboard mag-
azine, covers every aspect
of the entertainment space
as it pertains to everyone
from brand marketers and
ad agencies to record labels
and cell phone carriers.
Learn more at billboard.biz,
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An Internet-spawned Phil
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Hanging out with Pearl
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much more on the
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A Lesson For Radio And The Music
Biz From The Supermarket Industry

Fix The Product First
BY DANIEL ANSTANDIG

Competition in the supermarket industry
has never been greater. Grocers face new
retailers attempting to gain their share of
the food market. The number of visitors
to any grocery store—let’s call it “cume”—
and the amount of time an average cus-
tomer spends in the store—let’s call that
“time spent shopping”—is declining.

Caught in the whirlwind of a changing
marketplace, Safeway stores started losing
money. After more than 80 years of selling
food atlow prices, Safeway reported its first
annual loss in 2002. Declining numbers
of shoppers at the chain’s stores prompted
the company’s executives to re-evaluate
their product and positioning.

Market research confirmed that Safe-
way was in need of a new marketing cam-
paign. The grocer needed to build cume
again. Safeway management knew that
consumers would be shrewd about hollow
claims and superficial marketing that could
not be substantiated with evidence of real
change in the stores. A new, flashy cam-
paign and redesigned window dressing
would not be enough to win over today’s
skeptical 25- to 44-year-old customers.

The company needed a new image, so
it started by carefully revamping the prod-
uct—its stores.

Safeway didn't medicate its declining
cume problem with a glitzy marketing ini-

FOR THE RECORD
In the Nov. 4 issue, the special fea-
ture on the Doors should have
stated Jeff Jampol has managed
the band since 2003.

In the Nov. 11issue, in the special
feature on Walt Disney Records,
Vanessa Hudgens’ name was mis-
spelled, and Abbey Konowitch
should have been identified as
senior VP/GM of Hollywood
Records.

In the Dec. 9 issue, in the special
feature on Neil Diamond, a list of
his publishing companies omit-
ted Tallyrand Music.

In the Dec. 16 issue, in the music
section piece on Hinder, the
band’s booking agent should
have been identifed as Ken Fer-
maglich with the Agency Group
in New York.
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tiative. Instead, it first invested in its stores
in a way that would make customers’ re-
markable end-user experience worthy of
word-of-mouth advertising.

The company launched the largest re-
modeling effort an American supermar-
ket chain has ever undertaken. It has spent
more than $3 billion in the last three years
and committed to spending another $3 bil-
lion in the next three to remodel all 1,775
of its stores. Morphing the anachronistic
convenience outlets into new “lifestyle
stores” has included adding full-service
deli counters, organic produce sections
and expanded wine and floral sections.

Only after revamping its product did
Safeway start its marketing push. Combin-
ing its brand surgery with a well-focused
$100 million ad campaign to tell the story
ofits new position, the company is seeing
lucrative returns in markets where reno-
vations are complete.

Wall Street called Safeway crazy—but
customers like the change. Sales advanced
for the company in 2006, as of November,
by 5%, according to MarketWatch. At that
point, Google Finance reported that Safe-
way’s share price was up by 30% since the
beginning of 2006.

So what does all this mean for radio?
There are several points that should be
heeded from the case study of Safeway’s
brand rejuvenation.

STUDY YOUR CUSTOMERS
Get to know your audience’s core desires.
When people tune in to your radio station,
it’s because they have decided that listen-
ing to your station would be more gratify-
ing and pleasurable than not listening.

What is it that your audience wants
deeply? Here are a few possible answers:
a feeling of connection and influence,
and to be seen as generous, classy, lov-
ing and smart.

How does your programming offer val-
idation for these deep desires?

Assuming thatyour listener has a deep
desire to be seen as loving, do you have
programming that validates that vision of
themselves? Do you have a show dedi-
cated to love songs? Do you invite listen-
ers to contribute to the community in a
way that validates their sense of being lov-
ing or generous?

Help listeners get the experience they
want, and you will get the ratings you want.

Safeway’s marketing tells the story of a
company that had humble Idaho begin-
nings, but always retained a vision to serve
people with quality, wholesome foods and
a welcoming atmosphere—note the men-
tion of two deep desires of its customers.
Marketers connected the passion of the
founders’ desire to serve and the evolution
of the stores.

ANSTANDIG

What is your radio station’s story? Why

doyou do what you do? Look at the history |

of your station. What is it that brought you
to the dance? Tell listeners about the peo-
ple atyour radio station and why they come
to work every day.

Peopleare more cynical than ever. They
sniff out brand facades and superficial
claims quickly.

Take a lesson from Safeway, who up-
graded the product selection and store at-
mosphere first. The end-user experience
changed long before the new marketing
campaign. The company started inside
out rather than outside in, knowing that
savvy customers would see through over-
hyped claims. e

Daniel Anstandig is VP of adult formats
for McVay Media.

WRITE US. Share your feedback with Billbocard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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>>>LIVE NATION
VENUES FOR
SALE

As part of an ongoing
evaluation of its real
estate holdings, the
world’s largest
promoter and venue
operator confirms it
listed Verizon
Wireless
Amphitheatre in
Noblesville, Ind., and
Germain
Amphitheatre in
Columbus, Ohio, with
international real
estate brokerage CB
Richard Eliis. The
move to divest its real
estate holdings is not
unexpected as Live
Nation moves
forward as an
independent, free-
standing company
following its spinoff
from Clear Channel
Communications in
late 2005.

>>>VIRGIN
DIGITAL
SHUTTERS

During the holiday
break, the Virgin
Digital subscription
music service in the
United States e-
mailed subscribers
informing them the
service would be
shutting down. The
U.K. version of the
service remains
active.
Representatives from
Virgin Digital could
not be reached for
comment. The
company is referring
subscribers to fellow
music subscription
service Napster.
Napster will be e-
mailing former Virgin
customers to invite
them to join the
Napster service.

>>>SIRIVUS
PASSES 6 MILLION
MARK

Sirius Satellite Radio
said Jan. 2 it ended
2006 by meeting its
latest fourth-quarter
guidance with about
6 million subscribers,
which is an 82%
increase overits
2005 year-end finish
of 3.3 million
subscribers. The
whopping finish also
helped propel the
struggling satcaster
into its first free-
cash-flow quarter.

continued on >>p6
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Digital Deluge
The biggest week

ever for downlcads
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BY ED CHRISTMAN

DOWNTURNS

* |
R&B/Rap Recession

Genres' album sales
continue to slip

v
E2

Production Values

Grammy producer
nominees mouth off

AND DOWNLOADS

Album Sales Plummet In 2006, But Digital Narrows The Gap

U.S. album sales dropped to
588.2 million in 2006—a 5% de-
crease from the 619 million
copies scanned in 2005, and the
firsttime since 1993 that the fig-
ure has slipped below the 600
million mark.

But when albums are counted
using a track-equivalent measure
of 10 digital track downloads per
album, the 582 million digital track
downloads last year translate into
58.2 million albums, which would
mean overall albums totaled 546.4
million units. With that formula,
the disparity between 2005 and
2006 album sales narrows to a
1.2% drop from 2005’s overall
album sales of 654.1 millior.

In addition to a whopping 30
million digital tracks downloaded
in the final week of the year (see
story, page 1), another landmark
was reached that week whe= dig-
ital albums hit 1.3 million units,
or 9% of the week’s total album
sales. That marks the first time
digital albumns topped the rrillion
mark in one week.

Across the whole year, with the
582 million digital-track down-
loads nearly matching album
scans, the industry reached nearly
1.2 billion sales, according to
Nielsen SoundScan. And digital
albums—accounting for 32.6 mil-
lion units—comprised 5.5% of
album sales for the year.

Intotal, 52 albums reached the
million mark in 2006, up from 48
in 2005. But the total scans “or the
top 10 hits dipped significantly to
23 million units, down frcm the
32 million units that last yezr's top
10 sellers generated.

Universal Music Group dis-
tributed the year’s tod two

albums: the “High School Musi-
cal” soundtrack, which finished
No. 1 with 3.7 million units, and
“Me and My Gang” by the year's
top-selling act Rascal Flatts,
which sold 3.5 million.

UMG also remains the indus-
try’s top distributor with 31.6%
market share, which translates
into 186 million album scans.
Meanwhile, UMG was the indus-
try leader in track downloads with
192 million. Billboard estimates
UMG's U.S. record company busi-
ness at $2.2 billion.

Sony BMG Music Entertain-
ment’s market share was down
slightly, leaving its album scans
down 5% 10 161.4 million, but the
company also tallied 149 million
track downloads. Billboard esti-
mates its U.S. business at $1.75
billion. Sony BMG was the only
other major to distribute an album
that reached 3 million units in
sales last year, a distinction
achieved by Carrie Underwood’s
“Some Hearts.”

Although Warner Music Group
placed third with an 18.1% share,
the company—the dominant
music company for the last two
decades of last century before
merger mania swept the indus-
try—continues the market share
climb it began in 2002.

Mostof WMG's fourth consec-
utive annual gain is due to its two
independent distributors, Alter-
native Distribution Alliance
(ADA), which grew to 2.5% from
2.2% in 2005, and Ryko Distribu-
tion, acquired in June 2006, which
contributed 0.7% in market share.
Its core distributor WEA actually
had a slight decline in market
share, with albums scans falling

slightly short of the 107 million
album scans it generated in 2005.
But its track download total grew
toabout 114 million. Billboard es-
timates WMG’s 2005 U.S. record
revenue at $1.5 billion.

EMI Music’s market share
slipped slightly, leaving it with 64
million album scans last year,

while its digital tracks totaled 46 L

million. Billboard estimates EMI’s
U.S. record company business at
$740 million.

Independent labels, excluding
those distributed by WMG’s ADA
and Ryko, Sony BMG’s RED,
UMG’s Fontana and EMI’s Caro-
line, collectively managed a 12.6%
market share, down from lastyear
largely due to Ryko’s defection
from the indie ranks.

The independent sector totaled
74 million album scans and about
80 million digital-track down-
loads. Billboard estimates the
indie-sector record label revenue
at $875 million.

Looking at current market
share, UMG ranked No. 1 with
34.4%, followed by Sony BMG
with 28.1%, WMG with 16.9%,
EMI with 9.2% and the indie sec-
tor collectively with 11.4%.

Although album sales were
down last year, nontraditional mer-
chants—including online stores
like Amazon, plus albums sold at
concerts, via TV and mail-order
houses—grew 44.4% to 69.3 mil-
lion. The rest of the account base
suffered a downturn, with inde-
pendents hit the hardest. The in-
dies ended the year down 18.4%
to 37.5 million albuum units, while
chains were down 12.4% to 241.7
million and mass merchants down
3.8% to0 239.7 million. oo
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Give it Away Now

Tim Fite’'s new raf
album isn't for sale
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TOP 10 OF 2006
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| Soundtrack
I

Disney Buena vista 1
3,719,071 >J

RASCAL FLATTS
“Me and My Gang”
Lyric Street/Hollywood

3,479,994 »

CARRIE UNDERWOOD
“Some Hearts”
Arista/Arista Nashville

3,015,950 L d

NICKELBACK
“All the Right Reasons”
Roadrunner/IDJMG
2,688,166

JUSTIN TIMBERLAKE
“FutureSex/LoveSounds’
Jive/Zomba
2,377,127

JAMES BLUNT
“Back to Bedlam”
Custard/Atlantic/AG
2,137,142

BEYONCE -l
“B'Day’

Columbia
2,010,311 >

“HANNAH MONTANA”
Soundtrack
I Disney Buena Vista
1,987,681

DIXIE CHICKS
“Taking the Long Way”
Columbia
1,856,284

HINDER
"Extreme Behavior”
Universal Republic
1,817,350

JANUARY 13, 2007

The Rhyme Ir Spain

Hip-10p hits the tog
of spanish charts
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>>>BONNAROO
GETS A BOOST
Superfly Productions
and A.C.
Entertainment,
producers of the
annual Bonnaroo Music
Festival, are finalizing a
deal to purchase the
bulk of the festival site

| BY BRIAN GARRITY |

Digital Retail’s
Record Week

Download Sales For 2006’s Final Week

Top 30 Million Mark

one-ups the previous single-week
record set by Shakira with “Hips |8
Don't Lie” (Epic) six months ear-
lier. That song was downloaded
more than 266,000 times the
week ending June 17, 2006.
The week after Christmas has
begun to regularly produce a

site. Superfly president

serious negotiations to

been in place for about

After months of hand-wringing
over the supposed softening state
of digital music sales on a week-
to-week basis, the download
business got a big boost from
MP3 player gifting and gift cards
in the final seven days of 2006.
U.S. digital download sales
hita new all-time high the week
after Christmas, with 30.1 mil-
lion tracks sold, according to
Nielsen SoundScan. The down-
loading frenzy capped a year in
which all digital track sales to-
taled more than 581 million
units—a 65% gain against 2005.
Proving that sales of digital
music closely follow the ebband
flow of physical music pur-
chases, the biggest online sales
weeks for the industry are coin-
ciding with the holiday-selling
season. And sales in that season
are growing, year over yeur.

land. The festival will
end up owning about
530 acres and has
long-term leases with
owners of 300
additional acres at the

Jonathan Mayers tells
billboard.biz that

buy the property,
which is near
Manchester in Coffee
County, Tenn., have

six months. He
declined to reveal a
price tag for the land.

>>>SONY ACTS TO
STEER CHRYSLER
PODCAST

Sony BMG’s Legacy
Recordings has licensed
a number of acts for a
promotional video

Eogicast produceq by The flurry of downloading in
Comm R Z:.k R;V:r: the final week of the year marks
- b::\r;lf of a51% jump from the 19.9 mil-

lion digital tracks sold during
the same seven-day span a year
ago. That was the previous
record holder for the number of

DaimlerChrysler. The

podcast series is
designed to promote
Chrysler’s new MyGig

tracks sold in a given week.
But track sales aren’t just up
year over year. Week over week
they also jumped, rising 108%
versus sales of 14.5 million
tracks in the seven-day span be-

DIGILICIOUS

Downloads of Fergie’s hit lead the
latest post-Christmas week surge.

006 same week a year ago.
30.1M

2004
6.7M

2003

1.7M

fore Christmas. And total digi-
tal track volume wasn’t the only
metric to experience a new high
in the torrent of downloading.
Fergie's “Fergalicious”
(Will.i.am/A&M/Interscope) also
set a new record for the most
tracks sold in a single week with
sales 0f 294,000 downloads. That

SOURCE: Nielsen SoundScan

new high watermark for track
sales. A year ago, D4L’s “Laffy
Taffy” set a then one-week
record when it took the top spot
with 175,000 tracks sold. Com-
paring post-Christmas weeks,
the new mark set by Fer-
gie is 68% better than the
volume experienced by
“Laffy Tafty” sales in the

Also up is the number
of tracks that have sold
more than 100,000 in a
single week. A total of 11
songs crossed that thresh-
old a year ago against 15
songs this year. And in a
new twist this time, a total
of four tracks sold more
than 200,000 downloads.
Prior to the week after
Christmas 2006, only two songs
had ever sold more than that.

Credit a lot of this activity to
another big iPod sales year. Final
numbers aren’tout, but analyst
forecasts had Apple shipping a
record 16 million in its Decem-
ber quarter, up from 14 million
the same time a year ago. - -

20GB in-car

entertainment system. .

Each podcastis

dedicated to a different T . |

act such as Johnny Cash,
Miles Davis, the Clash and
Stevie Ray Vaughan. The
podcast is available from
iTunes, the Chrysler Web
site and various other
online podcast sources.

>>>ROPEADOPE
GOES DIGITAL
Brooklyn-based indie
label Ropeadope will
make digital-only
releases its focus for
2007, launching an
online-only label in
February. Thus far, 25
digital albums are
planned for the
remainder of the year.
The label’s physical
releases will continue to
be handled by RED-
distributed label group
MRI. Acts signed to
Ropeadope’s digital
imprint will retain
ownership of their
masters, and the label
will license the music
only for Internet
release, according a
Jan. 3 announcement.

continued on >>p8
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B° Retail Track

Welcome to 2007. But before
you begin to feel good about
the new year, let me remind
you that 2007 promises to be
even tougher than 2006, es-
pecially for the physical
goods component of the
music industry.

After all, it’s hard to ignore
that the last week of 2006
ended with digital downloads
totaling a whopping 30 mil-
lion units (see story, left). For-
tunately, for physical music
merchandisers, the stock mar-
ket appears to have long ago
discounted digital distribution
in the share prices of the pub-
licly traded accounts—take a

V'70

Trans World’s 2006 rise in
share price over 2005’s
year-end close.

look at the low valuations they
carry—and those stocks ap-
pear to be trading on their
companies’ own perform-
ances nowadays.

In the year when two of the
industry’s most prominent
retail logos—Tower and Sam
Goody—crashed and burned,
Trans World Entertainment’s
stock finished the year at
$6.58, which gives it $203
million in market capitaliza-
tion, far below its historic
high of $967 million. Never-
theless, share priceis up 15%
from its 2005 year-end clos-
ing price of $5.70, even
though the chain expects to
show earnings only in the 5
cents per share range in its
current fiscal year, which
ends Jan. 29. The chain an-
nounced a 6% decline in com-
parable-store sales for the
holiday-selling season.

But Trans World manage-
ment already deflated expecta-
tions months back when it
proclaimed its current fiscal
year as a transition period,
while it works on diversifying
product lines to reduce depend-
ence on CD sales. Thanks to the

ED CHRISTMAN echristman@billboard.com

Taking Stock

Even Discounting Digital Distribution,
Market Numbers Show A Tough
Physical Retail Year

now year-old acquisition of 335
Musicland stores, Trans World
should still have another year
of breathing room (i.e., prof-
itability) to ensure its remer-
chandising schemes are right.

Likewise, Hastings Enter-
tainment closed the year with
its stock price at $7.09—giv-
ing it a market capitalization
of $73 million—up 29.4%
from 2005’s closing of $5.48
per share. In November,
Amarillo, Texas-based Hast-
ings announced its new store
prototype, which should
strengthen its pioneering
multimedia store concept.
The chain lost $96,000, or 1
cent per share, on $374.2 mil-
lion in sales in the nine-
month period ending Oct. 31.
But management expects to
post profits in the 65 cents-70
cents range for the fiscal year
ending Jan. 31.

Moving on to the wholesal-
ing sector, the Handleman Co.
closed the year at $6.77, or a
$137.3 million stock valuation,
down 45% from its 2005 fin-
ishof $12.42. In the six-month
period ending Oct. 28, the Troy,
Mich.-based rackjobber lost
$20.2 million, or $1 per share,
on sales of $570.9 million.
With profits being squeezed at
the discount department store
it serves, Handleman is con-
centrating on shaving ex-
penses to restore the company
to profitability.

Source Interlink, one of
Handleman’s main competi-
tors, had a subpar year in the
market as well, with its share
price finishing 2006 at $8.16.
That's 26.6% down from the
$11.12 it closed at the end of
2005, but it still gives the com-
pany a healthy valuation of
$423.6 million when compared
with Handleman.

The reason for
Source Interlink’s stock de-
preciation appears to be dis-
appointment that the company
was unable to find a buyer to
pull off aleveraged buyout—
like the other big industry
wholesaler, Baker & Taylor,
did last year. oee

main
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FAMOUS MUSIC

z Congratulates all of Its Songwriters, Artists and Producers
s 0 represented by the 2007 Grammy Nominations

FAMOUS
MUSIC

SPECIAL CONGRATULATIONS TO SHAKIRA

for being honored with Record of the Year,
Song of the Year, Album of the Year and

Best Female Pop Vocal Album at the /

4

2006 LATIN GRAMMY AWARDS.
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>>>KURO CASE
SETS P2P
PRECEDENT
Peer-to-peer file-
sharing service Kuro
has lost a landmark
court case in China. The
Second Intermediate
People Court of Beijing
on Dec. 19 ruled that
Kuro was liable for
infringing intellectual
property rights. The
complaint, filed by
Shanghai Push Sound
Music and
Entertainment in
August 2004, accused
Kuro of violating
China’s 1987 Copyright
Law. Kuro was said to
have distributed 53
song titles owned by
Shanghai Push Sound
without obtaining
copyrights from the
company. The court
ordered Kuro to stop
distributing the songs
immediately and pay
an infringement
penalty of 210,000
Chinese yuan
($26,900), along with a
litigation fee of 7,000
Chinese yuan ($897).

>>>POLICETO
TOUR?

Rumors are swirling
that the Police will
reunite for 2007 dates
in England and the
United States, which
would be the legendary
trio’s first since
disbanding in 1986.
Sources tell Billboard
the reports are
legitimate but would
not publicly comment
until final details are
nearer to completion.
This year marks the
30th anniversary of the
release of “Roxanne,”
the single that broke
the Police in the United
States.

>>>CHRYSALIS
SIGNS COLEMAN
Chrysalis Music Group
USA begins
administering the
legendary Cy Coleman
song catalog this
month. The indie
publisher takes over the
worldwide exploitation
and collection rights
from Warner/Chappell
Music under a deal that
became effective in
January.

Compiled by Chris M.
Walsh. Reporting by Lars
Brandle, Antony Bruno,
Susan Butler, Jonathan
Cohen, Jessie Ho, Todd
Martens, Ray Waddell
and Jeffrey Yorke.

#ip UpFront

BY ED CHRISTMAN |

IT°’S GOIN°DOWN

Is R&B And Rap’s Continuing Album Sales Downturn A Cause For Concern?

While music merchandisers say
they are alarmed by an acceler-
ated decline in R&B sales—the
broad category thatalso includes
rap and hip-hop—some major
label executives and industry ob-
servers counter that the genre
is still as strong as ever.

With the exception of new
age, the smallest genre tracked,
R&B and rap suffered the
biggest declines in 2006 of all
styles of music tracked by
Nielsen SoundScan.

R&B, with album scansof 117
million units, was down 18.4%
from its 2005 total of 143.4 mil-
lion units, while rap’s 59.5 mil-
lion scans were down 20.7% from
the 75 million units the genre
moved in 2005. In fact, since
2000, the year that U.S. album
sales peaked at 785 million units,
R&B and rap both have outpaced
the decline of the overall market.

In 2000, R&B moved nearly 200
million copies, accounting for
25.4% of sales, while the rap sub-
genre—which is included in the
R&B total-—itself scanned 107 mil-
lion units, or 13.6% of album sales.

Since then, album sales have
declined 25%, but R&B is down
41.4% to 117 million units and
rap is down 44.4%, with scans
of 59.5 million units last year.
To putitanother way, R&B now
accounts for nearly 20% of U.S.
album sales, while rap now
stands at 10% of album sales.

But Universal Music Group
Distribution president Jim Urie
doesn’t find these numbers so
ominous. “To me, it's just a prod-
uct-flow fluke,” he says. “I don’t
think rap is weakening. It’s as
dominant as it’s ever been.”

Another senior distribution
executive, while acknowledging
that R&B and rap are currently
in decline, reminds that music
trends are cyclical. For instance,
while country was hot for most
of the '90s, he says, it then fell
out of favor and is now back in
vogue again.

Nonetheless, since 2000,
R&B and rap’s Nielsen Sound-
Scan numbers have dipped
more than any other genre.
Other genres have shrunk in
sales since 2000, but those mu-
sical styles aren’t falling as fast
as overall U.S. album sales.

For example, alternative rock
is down only 17% since the 132
million copies it moved in 2000,
finishing 2006 with 109.7 mil-
lion scans. Its overlapping
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genre, “hard music,” isup from
2000, but down about 10% since
its peak year in 2003.

Meanwhile, country music,
with 74.9 million in scans, is up
9.3% from its 2000 total, even if
it’s slipped slightly from 2005’s
total. Likewise, Latin’s 2006 total
of 37.8 million, is up 62.8%
from its 2000 total of 23.2 mil-
lion units. And gospel, with 39.7
million scans in 2006, is down
9.7% from the 44 million the
genre moved in 2000.

Latin is up in part because it
has become increasingly em-
braced by the discount depart-
ment store chains and other
big-box merchants. Country
music also owes its success to
its popularity with Wal-Mart.

Looking for specific causes,
merchants attribute hip-hop and
rap albums’ accelerating decline
to their increasingly short life
span. As H.L. Distribution owner
Hinsul Lazo puts it, “Rap used
to be the flavor of the month, and
then it became the flavor of the
week and then the day, and now
it's the flavor of the moment.”

As evidence, merchants point
to large second-week declines in
new albums. For example, Jay-
Z’s 2006 “Kingdom Come”
album debuted with 680,000
units in its first week and then
dropped nearly 80%, to almost
140,000 units. In general, “rap
sales are really changing
course,” one senior distribution
executive says. “If you look at the

second-week drop-off, it used to
be 50% and now it is 70%.”
Retailers and executives say
they believe that CD burning is
a growing phenomenon in the
rap/hip-hop community.
“Downloading and Internet file
sharingisaproblemandthela-
bels are really late in fixing it,”
Czar Entertainment CEO and
manager of the Game Jimmy
Rosemond says. “With an artist
like Game, his album leaked be-
foreitcame out, and [ had 4 mil-
lion people downloading it.”
Meanwhile, the head of an in-
dependent label that issues rap
suggests that labels’ changing
approaches to promoting hip-
hop are cutting into sales as well.
“Rap is becoming a very diffi-
cult genre to make a profitin be-
cause marketing costs have
become increasingly expensive,”
that executive says. “With the
shortened lifespan of rap albums,
we now see albumsonly do three
or four times first-week sales dur-
ing the life of a project, where it
used to be five times. That subtle
shift can mean all the difference.”
In 2006, the best-selling rap
album was T.I.’s “King,” which
sold 1.6 million copies, while the
best-selling R&B album was Be-
yoncé’s “B’Day,” which moved
1.8 million units. But those are
exceptions. Between eroding
profits and the shorter life span,
most labels no longer push a sec-
ond single from a rap project,
the independent label head says.

www.americanradiohistorv.com

Just a few years back, Young
Jeezy’s manager Coach K says,
“A&Rs really developed artists.
They might work on theiralbum
for awhole year. But now, A&Rs
will hear about MC Gunshot in
Kansas City. Back to the com-
puter, they see that he’s got spins
with some song, but no one’s in
the field. They go out there tosign
him, and the record is hot for one
month. The kid can’t make an
album, can’t rhyme, nothing, but
the label signs this kid. And he
doesn’t sell 20,000 records.

“We need to go back to 10
years ago,” Coach K continues.
“These labels are signing way
too many people without devel-
oping them.”

Digital distribution may be cut-
ting into album sales as well. Be-
tween “ringtones and downloads,
people dor’thave to buy the whole
album anymore—just the music
they want,” Interscope VP of rap
promotion Troy Marshall says.

But Billboard director of
charts/senior analyst Geoff May-
field warns that, as with the over-
all musicindustry, the health of
the R&B and rap genres should-
n’t be measured on album sales
alone. “You also have to look at
ringtones, streaming and down-
loads,” he says. “There are more
pieces to the puzzle to study to
understand the health of the in-
dustry.”

Earlier this year, Sony BMG
reported that some of its acts
are drawing most of their rev-

enue from ringtone, track and
song bundle sales. In the case
of Jive Records rapper T-Pain,
43% of revenue came from
ringtones alone.

A senior executive at one
major label says ringtone rev-
enue now exceeds track down-
load And since
Nielsen RingScan started track-
ing master ringtones in Sep-
tember, rap and R&B have
comprised 87% of scans gen-
erated by the top 10 sellers.

Marshall points out that Jibbs,
forexample, “has sold an incred-
ible 1.4 million ringtones”—a
figure that might well offset lost
album revenue. The rapper has
moved 196,000 units of his
“Jibbs Feat. Jibbs” album since
its Oct. 24 release. But figuring
the ringtones he’s sold at $2
apiece translates into $2.8 mil-
lion in revenue, the equivalent
of another 233,000 albums at a
wholesale cost of $12 per unit.

And, Marshalladds, Chamil-
lionaire has moved more than 3
million ringtones on top of scan-
ning nearly 900,000 units of his
“Sound of Revenge” album.

“That’s probably one of the
biggest success stories the in-
dustry has seen,” Marshall says.
“Consumers are buying into
him as a brand. It's more than
just about the album.” vos

revenue.

Additional reporting by Hillary
Crosley in New York and Gail
Mitchell in Los Angeles.
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Nettwerk Producer Management &
The Nettwerk Music Group

Would like to congratulate producer

HOWARD BENSON

on his 2007 Grammy Nomination for

PRODUCER OF THE YEAR

Congratulations Howard, here’s to many
years of continued success.

SHouT! FACTORY CONGRATULATES

SOLOMON BURKE
&
DOLLY PARTON

ON THEIR GRAMMY® NOMINATION

BEST COUNTRY COLLABORATION WITH VOCALS
“ToMORROW Is FOREVER”
FROM THE ALBUM NASHVILLE

L3
& SOLOMON BURKE |
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‘.'-'::.ﬁi_

‘x 3 ‘.J::"_‘,‘_. !

Serious About Great Music. shoutfactory.com —.cv. —_—
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THEPRODUCERS

The Five Knob-Turners Nominated For Grammys In 2006 Discuss
Their Philosophies, Their Techniques And Their Year Behind The Boards

If the Grammy Award nominations in the
y producer of the year category are any indi-

cation, 2006 proved a banner year for the
men who helmed the boards. This year’s
- crop ranges from industry veterans like
R1cl< Rubin, who helped revitalize such vintage artists
as Johnny Cash and such venerable bands as the Red
Hot Chili Peppers, to up-and-comers like Danger
Mouse, who guided his eclectic combo Gnarls
Barkley to multiformat success with the smash hit
“Crazy.” Then there is Howard Benson, who thrives

on working with young rock bands like Flyleaf and
Three Days Grace who are still finding their footing
in the studio; T Bone Burnett, who steered the Cash-
themed “Walk the Line” soundtrack as well as Cas-
sandra Wilson’s latest album; and Will.i.am, who
stepped away from the Black Eyed Peas to produce
tracks for Mary J. Blige, Justin Timberlake, Santana,
Busta Rhymes and Sergio Mendes. Billboard talks
shop with all five nominees, along with Timbaland
and Bryan-Michael Cox, who also put their stamp
on Grammy-nominated music in the past year.

ROCK SCHOOL'’S IN SESSION

Benson Makes Mark Mentoring
Up-And-Coming Bands

- Inexperience is Howard Ben-
F - E son’s specialty. The producer
5 likens his role to that of a
teacher, and he prefers his
WMesssce....... bands young and eager to
learn. “I love to impart knowledge,” he says.
Up for his first Grammy Award this year in
the producer of the year category, Benson’s
recent credits include such rock newcom-
ers as Saosin and Flyleaf, and he also
manned the boards on My Chemical Ro-
mance’s major-label debut, “Three Cheers
for Sweet Revenge.”

More recently, he has worked with “Amer-
ican 1do!l” alum Chris Daughtry, whose debut
album bowed at No. 2 on The Billboard 200.
While Benson has also logged time with more
established acts (Three Days Grace, Papa
Roach), he admits his specialty is rock new-
bies. “When a band gets signed, they usually
have one song, and sometimes they don’t
have any songs,” Benson says. “They’re
signed because there’s something there—
there’s a star in the band. That’s probably
most of the work I get.”

In other words, Benson doesn'’t like to take
a passive role when he works with a band. His
goal is to get a band radio-ready, and he talks
about his work in the studio with young major-
label acts as if he’s taking them to rock school.
“A lot bands don’t even know what a chorus
is,” he says. “You have to write the song out
on a chart, and you point out the verse, the
chorus and the prechorus. You have to map
out songwriting for a lot of these bands. The
bright ones get it immediately.”

Artsy acts look elsewhere, Benson says.

If you don’t want to win the Super Bowl,
don’t hire me,” he says. “That’s what I'm
there for. I'm being brought in because peo-
ple expect me to produce platinum
records.” Up next is Capitol rock act Mae,
Louisiana rocker Meriwether and indie su-
perstars Hawthorne Heights.

—Todd Martens
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BENSON

THE RELUCTANT
KNOB-TWIDDLER
Always In Demand, Burnett Hopes To
Scale Back Production Schedule
A producer of the year Grammy
nomination is old hat for T
Bone Burnett, who won the
M 2002 award for his work on the
7% “O Brother, Where Art Thou?”
soundtrack as well as Sam Phillips’ “Fan Dance.”
This year Burne!tis up for the honor with a tri-
fecta: Cassandra Wilson’s “Thunderbird,” the
soundtrack to the Johnny Cash biopic “Walk the
Line” and his own “The True False 1dentity,” his
first solo album in 14 years. Why so long a wait
for his own creative endeavor? Burnett simply
replies, “I’ve been busy.”

Highly regarded for getting the best out of
an artist in a studio setting, Burnett sums up
his producer philosophy: “Someone told me
a story about when Marlene Dietrich first
came to Hollywood. 1t took 18 months for
filmmakers to learn how to light her. Basi-
cally, I do the audio version of lighting some-
one. I always try to round up the best material
and then find a way to put it in the best

possible light.”

For “Thunderbird,” Burnett notes, “We
didn’t bring specific songs to the studio. We
wentin and just started firing. Everything hap-
pened all at once—composing and recording.
I wanted to give Cassandra the opportunity to
invent as well as get excited.”

In light of relaunching his solo career, Bur-
nett said earlier this year that he was scaling
back on his producer work. “The best job in
show business is to be a free-standing artist—
to have your own schedule,” he noted. “When
you're producing, you're not allowed to set
your own calendar to the same degree. I love
the studio and I love making music, but being
a professional record producer is a tough job.
I'm mildly interested in continuing to produce
if it's the right situation. But now it's my de-
fault position.”

Even so, at the moment Burnett is back be-
hind the boards working on a new collaborative
recording by Allison Krauss and Robert Plant.

—Dan OQuellette

N
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CRAZY ON YOU

Danger Mouse Scores From Left Field

| It was a triumphant year for
one Brian Burton, whose rise
, tothevanguard of modern pro-
| ducers was cemented with “St
= | Elsewhere,” the Downtown/At-
lantic debut for his duo Gnarls Barkley with
rapper Cee-Lo.

As Danger Mouse, Burton became an Inter-
net phenom thanks to his 2004 “Grey Album”
bootleg mash-up of the Beatles’ “White Album”
and Jay-Z's “The Black Album.” By 2005, he
was producing left-field hits for Gorillaz that
blended hip-hop and soul with a uniquely mod-
ern production sensibility.

But 2006 was the year the mainstream fully
absorbed Danger Mouse’s sound, thanks to the
runaway success of “Crazy,” the first single from
“St. Elsewhere.” The track was the first lo ever
reach No. 1 on the U.K. singles chart strictly on
download sales and became a multiformat smash
in the United States, peaking at No. 2 on The Bill-
board Hot 100 and No. 7 on Modern Rock.

In addition to producer of the year Grammy
nods for Burton’s work on “St. Elsewhere” and
with New York dance/rock outfit the Rapture,
Gnarls Barkley is up for four other Grammmys,
including record and album of the year.

“He’s fond of spaghetti westerns, '60s psy-
chedelia, and he’s a hip-hop head,” says Down-
town co-founder Josh Deutsch, who signed
Gnarls Barkley after his first listen to “Crazy.”
“He’s as equally focused on things like song
structure and the traditional aspects of record-
making that really resonate with people as he
is finding new ways to combine sounds and
textures conceptually.’

Burton refused to tailor format-specific
mixes of “Crazy” for radio play, dovetailing
with what Deutsch says is a “timeless, classic
approach to production. Obviously every for-
mat wants its own remixes, but he felt this ver-
sion completely captured the song. It’s hard
toremember a record where the same mix was
getting played on [New York station WQHT]
Hot 97 and [Los Angeles station) KROQ at the
same time.” —Jonathan Cohen

GRAMMY (LLUSTRATION: STEVE SALERNC: BENSON: MAURY PHILLIPS/WIREIMAGE.COM;
BURNETT.JESSE GRANT/WIREIMAGE COM: BURTON: JOHNNY NUNEZ/WIREIMAGE.COM
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RUBIN: JEFF VESPA/

production on a new Metallica record. There's
no timetable for the latter, and he’s content to
wait. “We really have to feel secure about the
music and know it's good,” Rubin says. “Then
in the studio, we're free to only worry about
performance and not worry about writing a
song. Hopefully, we’ve done our homework.”

—Todd Martens

WILL CAN WORK IT OUT

Black Eyed Peas’ Main Man Proud Of
Diverse Production Work in 06

g He isn't being arrogant, but
Will.i.am admits his Grammy

THE GENRE-JUMPER
Rubin’s Grammy Nods Touch On
Country, Rock, Hip-Hop
One need only look to the
Grammy album of the year cat-
egory to get a sense of Rick
Rubin’s versatility. The veteran
producer had a hand in three
ofthe five nominated albums, having recently
worked with the Dixie Chicks, the Red Hot Chili
Peppers and Justin Timberlake. Few produc-
ers jump genres so easily, and in a career that
spans three decades, Rubin has worked with
everyone from the Beastie Boys ta System of a
Down to Johnny Cash.

“Ireally just try to get in the head of the

artist and understand who they are
and where they are,” he says. “I
want to help facilitate them
writing the best songs and get-
ting the best performances in
a natural and believable
way. There’s no gimmicks
or tricks involved in what
1 do.” This year Rubin is
recognized in the pro-
ducer of the year category for
his work with Cash, the Chili
Peppers, the Dixie Chicks and
Neil Diamond, whose strioped-
down “12 Songs” (Columbia)
was heralded as cne of the
singer’s best albums in
three decades.
Rubin says, “Hov/ do
you take somecne
great like Neil Dia-
mond and try to figure
out how to make him
fit into what’s going
on today? The an-
swer is you don’t.
You take Neil Di-
amond, and you
look for the truth
in his greatness,
which is timeless.
Rubin is now finishing
up work with Linkin Park |
on the group’s first album
since 2003 and is in pre-

nomination for producer
of the year was not entirely
y unexpected. “I'm not
surprised, because I've
vxc:rked hard " he says. “I'm just surprised
that other producers didn’t get nominated.”

So would he be willing to give up his spots
to let one of them in?

“Oh, no, notatall,”
langh. “I'nt just sayin’.’

The Black Eyed Peas leader (real name
William Adams) had quite a bit to say dur-
ing this year's Grammy eligibility period.
Besides shepherding the group’s quadru-
ple-platinum 2005 album “Monkey Busi-
ness’—whose hit “My Humps” received a
nod for best pop performance by a duo or
group with vocal—he also logged time pro-
ducing Grammy nomination leader Mary
J. Blige, Justin Timberlake, Busta Rhymes,
Sergio Mendes and Peas singer Fergie’s
salo debut.

“I think they’re acknowledging the spectrum
ol genres and different kinds of people I work
7 says Will.i.am, who's nominated for
five Grammys.

He’s hardly taking it easy, either. In
addition to working on the next Peas
album, which he expects to have out
infourth-quarter 2007, Will.i.am re-
cently produced tracks for Ciara,
Nas, the Game, Too $hort and
Latin star Juanes. He also han-
dled a remix of “Rain Fall Down”
for the Rolling Stones and
helmed a remake of Heart’s *70s
classic “Barracuda” by Fergie for the
next “Shrek” movie.
“l always ask the same
question no matter
what artist it is—
‘What do you want
to accomplish?’ ”
Will.i.am says of
his production
philosophy. “I
look at myself as
| anarchitect more
than anything.
I'm building
something with
these people.
There’s art in
architecture,
you know.”

—Gary Graff

Will.i.am says with a

with,

WILL.ILAM
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|
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Up For Grammys—But
Not The Producer One

MIDAS TOUCH

Bryan-Michael Cox’s R&B Expertise
Inspires Another Multiplatinum
Comeback
Bryan-Michael Cox’s Midas touch is
showing—again.

The songwriter/producer has four

Cox hits as “Burn” and “U Got It Bad.” Inter-
estingly, Cox is competing with himself this
year for best R&B song. “Don’t Forget” (co-
written with Carey, Dupri and Johnta Austin)
is up against “without You” (co-penned with
Blige, Austin and Jason Perry).

However, one Grammy nod eluded Cox

this time: producer of the year. Tempering
his disappointment, a philosophical Cox says,
“Record and song of the year aren’t too
shabby. It would have been nice to get a pro-
ducer nomination. Just like it would have
been nice for Jermaine last year. And Tim-
baland definitely deserved to be nominated
this time. We’ve just got to continue to play
this game, stay positive and, above all, make

Grammy Award nom-
inations, including
song and record of the
year for Mary J. Blige's
“Be Without You.”
The emotive crossover
hit helped propel Blige
to a derby-leading
eight nominations.
Cox’s expertise has
attracted Grammy’s
glow before. Last year,
the Jermaine Dupri
protégé’s contribution
to another multiplat-
inum comeback, Mariah
Carey’s “The Emanci-
pation of Mimi,” elicited
kudos. “Don’t Forget
About Us” was one of
several chart-toppers
from that album. Prior to Carey’s re-emergence,
the Grammys trained their spotlight on
Usher’s “Confessions,” which featured such

our music.”

Musically, Cox’s plans include collaborat-
ing again with Usher and Carey, as well as
another comeback prospect, Whitney Hous-
ton. Citing the potent chemistry he and
Austin have with Blige (“We stick together
like glue”), Cox reteamed with the duo for
two new songs on Blige’s “Reflections” com-
pilation: the title track and “We Ride.” Two
additional songs the trio wrote are being
held for Blige’s next studio album.

Cox adds, “l don’t see myself doing any-
thing else but writing and producing for a
long time. I'm all about making music.” -«

—Gail Mitchell

MUSICAL HIT MAN

Timbaland Works

‘Outside The Box’

He produced some of 2006’s biggest hits,
but Timbaland’s Grammy Award nomina-
tions are actually for best pop collabora-
tion with vocals for Nelly Furtado’s
“Promiscuous” and best dance recording
for Justin Timberlake’s “SexyBack.” He also
got a nod for his production work on Tim-
berlake’s “FutureSex/LoveSounds,” which
is up for album of the year.

Still, Timbaland doesn’t mind being
passed over in the producer of the year cat-
egory. “It’s Rick Rubin’s time,” he says. “|
never really realized how much he’s done.
But he’s got 12 nominees on the list, from
Johnny Cash to the Red Hot Chili Peppers.
Hats off.”

Describing his 2006 sound as global,
the body-building producer says that he
has drawn his inspiration from “India to
China. I'm outside of the box.” Last year
also saw the blooming of his collabora-
tion with studio right-hand man Nate
“Danja” Hills.

“My style is totally different so nobody
can adapt to what | do,” Timbaland says.

dio neither of us knows what we’re about
to do. We might have a million ideas float-
ing around. We just go back and forth.
Once we find one we love, we just pile a
bunch of stuff on top of it. It becomes a
jam session.”

When Timbaland hits the road this month
with Timberlake, he
will continue with
his busy production
slate via a mobile
studio on the tour
bus while Hills holds
down the fort in
Virginia Beach, Va.
He is also putting
the finishing touches
on a star-studded
new solo album,
expected this spring
via his Mosley Mu-
sic imprint through
Interscope.

But for now Tim-
baland seems most
enthused about
working with two
decidedly non-R&B acts—Kelly Clarkson

TIMBALAND

“But | brought him in and showed him and Coldplay.
how | work, and he caught on pretty “It takes a lot to really excite me,” he says.
quickly.” “But | am excited about Coldplay.” o

Hills adds, “When we come to the stu- —Hillary Crosley
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PIElIVS BY ANTONY BRUNO

Digital Music’s Home Run

Streamed Content, From Your Computer To Your Entertainment System

ForgetaboutiPod versus Zune.
As popular as portable music
devices are, they no longer rep-
resent the cutting edge of the
digital music market today.

The next phase of digital en-
tertainment innovation will take
place in the home, and a bevy of
consumer electronic manufac-
turers, from unknown startups
to blue-chip bellwethers, are in-
troducing products designed to
bring digital media stored on
personal computers to home en-
tertainment systems.

Leading the news in the com-
ing weeks are Apple Computer
and Microsoft, both expected to
introduce competing systems.
Although details are still scarce
on Apple’siTV streaming media
device, company CEO Steve
Jobs last fall said it would allow
users to wirelessly stream any
content—movies, music or
video—downloaded from the
iTunes store. The official launch
of the device reportedly has been
pushed back until after the Jan.
8 MacWorld event.

Meanwhile, analysts expect
Microsoft to finally outline its
home media server, code-
named “Quattro,” at the Con-
sumer Electronics Show Jan. 8
in Las Vegas. The company’s
Media Center PCs have strug-
gled in past years to make a real
consumer impact, but the
media-extending capabilities of
the Xbox 360 show the company
still believes there is a market
for sharing digital media across
multiple devices.

Other brand name manufac-
turers like Hewlett-Packard,
Philips Electronics and Sony
also say they plan to unveil new
products this year. They join ex-
isting, music-streaming prod-
ucts from Roku Labs, Sonos,
Logitech and others.

All this activity is coming to
a head this year despite the fact
that such products have yet to
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Subscribers with Sonos devices use the
Rhapsody service three times as much as

VP of music Rob William says.

other Rhapsody subscribers, RealNetworks

DIGITAL RADIO BOOM
AHEAD

The worldwide market for dig-
ital radio receivers is expected
to grow from 5 million units in
2005to almost 25 million by
2010, according to market
research group In-Stat. Dri-
ving this growth are satellite
radio and high-definition
radio services, which are low-
ering receiver costs, adding
more compelling content and
promoting their services
much more heavily, the ana-
lyst group says.

BITS & BRIEFS

generate much consumer de-
mand. “It’s a market that has
been slow to take off,” says NPD
Group analyst Ross Rubin, who
estimates only a few thousand
media extension devices—also
called media hubs or media
adapters—are sold in a month.
Many factors have combined
to slow the market to date. Few
U.S. households have a home
wireless network required to
connect computers toother ap-
pliances. Those that do have
found the process of connect-
ing media hubs to the network
confusing, and many con-
sumers don’t have enough dig-
ital music on their computers
to justify the effort.
Additionally, such devices
have been expensive, difficult
to use and can’t access music
bought from iTunes. Perhaps
most significant is that digital

SPEAKER OF THE HOUSE

For music fans still not
ready to invest in a home

media adapter to stream music directly
from their PC, Altec Lansing has introduced a
speaker system specifically designed for the newly
introduced Zune device from Microsoft.

The laptop-sized speaker unit features 60
watts of power, bass-enhancement technology, a
video output to watch videos on TV and a wire-
less remote control; it also charges the Zune while
connected. it also has an optional, free wall-
mounting attachment.

The Zune speaker system is commercially avail-
able for a suggested price of $200. —Antony Bruno

2000
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music is considered a young
person’s format, a demographic
not known for home ownership.
But hopes are high. A Parks As-
sociates survey of U.S. con-
sumers finds that 40% are
interested in streaming music
stored on their computer
through their home stereo, but
only 4% actually do so. Analyst
Harry Wang calls thisa tremen-
dous market opportunity.

“They want this application,
but don’t know that digital
media adapters are the solu-
tion,” he says. “There needs to
be more education about what
adigital media adaptercando.”

With heavy brand names like
Apple, Microsoft and Philipsen-
tering the market, awareness is
expected to increase. Apple
alone can do more to raise the
profile of networking digital
musicin the home than any sin-
gle company has to date.

Other factors are converging
to open the home multime-
dia floodgates. According to

In-Stat, 20% of U.S. house-

holds will have a home net-

work by the end of the year,
and 75% of those will be wire-
less in some fashion. Compo-
nent costs are falling, which
will result in cheaper units, and
the growing popularity of In-
ternet video is increasing de-
mand for streaming media to
the living room.

As aresult, Parks Associates
expects the market for media ex-
tension devices to almost dou-
ble during the course of the year
to 7%. While some smaller
providers may be acquired by
larger companies entering the
market—such as Logitech’s ac-

quisition of Slim Devices,
which marketed the Squeeze-
box music streaming device—
most are expected to hold their
own as the market expands.

“Those products are proba-
bly better insulated because
they’re focused on the music
application and are addressing
an area that the traditional com-
petitors have been slow to em-
brace,” NPD’s Rubin says. Only
a few high-end home audio
manufacturers like Onkyo and
Bose have experimented with
multiroom digital streaming
solutions. Yet startup Sonos,
which introduced its first prod-
uctin 2005, is seen as the leader
in the space today.

The music industry has a
vested interest in this market’s
growth. Early studies indicate
that media streaming solutions
promote more digital music
use. A survey conducted by
Sonos found that people with
media hubs listen to digital
music twice as much on aver-
age than those who don’t.

RealNetworks VP of music
Rob William confirmed this,
pointing out that subscribers
with Sonos devices use the
Rhapsody service three times
as much as other Rhapsody
subscribers. “The PC is great
for discovery, but pretty crappy
for listening,” he says. “Hav-
ing a dedicated appliance ap-
proach for the home is the way
to go.”

For an industry relying on
digital to save it from a down-
ward spiral of CD sales, home
media streaming devices
might just prove the last piece
of the puzzle. s

www americanradiohistorvy com

In related news, automo-
bile-manufacturer BMW will
begin offering an HD radio
option with 2007 model 3-
Series convertibles for an ad-
ditional $500.

APPLE’S ANTITRUST
SETBACK

Apple has lost its motion to
dismiss a federal lawsuit charg-
ing the company’s iTunes/iPod
system is amonopoly. The law-
suit, originally filed in July,
alleges Apple’s practice of
restricting iTunes-purchased
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music and video files to iPod
devices and restricting files
from other sources violates
antitrust laws. The plaintiff is
seeking to give the suit a
class-action status, request-
ing Apple pay damage to any-
one who has bought an iPod
or music from the iTunes store
since 2003.

HAPPY NEW YOUTUBE
YEAR

Warner Music Group teamed
with video-sharing service You-
Tube ina Chevrolet-sponsored
New Year’s Eve promotion that
gave access to live perform-
ances captured by fans world-
wide. WMG and YouTube in-
vited fans attending concerts
by such acts as Panic! at the
Disco, the Flaming Lips, My
Chemical Romance and the Red
Hot Chili Peppers to film the
shows using video-enabled mo-
bile phones and upload them
to a special YouTube page fea-
turing all the submissions. New
videos were posted every hour
as each different region cele-
brated the turn of the new year.

JAN
13
2007

3,510,698

3.292.825

INTERSCOPE 2,342,942

4 EVANESCENCE
Call Me When You're Sober WIND-UP

2.085,543
AGUILERA

2,001 548
1,919,447
1.909.218
1,843.209

BERLAKE
1,549,420

10 WEIRD AL YANKOVIC
White & Nardy WAY MOBY/VOLCANO

1,690,451

BERLAKE
1,549,420

12 GWEN STEFANI
Wing ft Up INTERSCOPE

1,633,904

1,525,802

1.501,909

1,486,655

16 LUDACRIS
Money Maker OTP/DEF JAM

17 CHINGY
Dem Jeans SLOT-A-LOT/CAPITOL

18 VANESSA HUDGENS
Come Back To Me HOLLYWOOD

19 BOW WOW
Shartie Like Mine COLUMBIA

20 SNOW PATROL
Chasing Cars A&M/INTERSCOPE

1,399,996

1,381,622

1,361,235

1344815

1,343,456

The top 20 audio and video streams (combined) for the four weeks ending Oec. 10.
Source: Yahoa! Music
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Culture Shock

Anti-'s Fite Gets Angry, Gives Away New Album

As a relatively unknown musi-
cian, Tim Fite may not appear
to be in a position to be pass-
ing up opportunities to have
his new album released. Yet the
artist, who is signed to Epi-
taph’s adventurous imprint
Anti-, is about to do just that.

His download-only “Over
the Counter Culture” is the
first must-hear album of 2007,
a scathingly sarcastic look at
consumerism, politics and
corporate hip-hop. The digi-
tal release taps into the kind
of political bravado of early
Public Enemy, yet Fite laces
his folksy hip-hop with inse-

For Fite, who used to round
up carts for Wal-Mart, the mega
retailer was an easy target. Yet
the artist brings the same sort
of ironic cynicism to the anti-
war rally “Camouflage,” which
treats military attireas ifitisa
hot new fashion item. On a
lighter note, he mocks the mar-
keting of today’s rappers in
“I’ve Been Shot,” declaring in
the first verse that his “exit
wounds make record exec
goons swoon.”

Epitaph/Anti- president
Andy Kaulkin heard the album
and immediately wanted to re-
lease it as the follow-up to

“He doesn’t see it as the
next Tim Fite record, but it’s
this burst of angry energy he
wanted to get out,” Kaulkin
says. “It’s really brilliant and
it’s hilarious, and the music is
great. We're going to set it up
like it's a regular record re-
lease. We're going to send it
to radio stations and press,
and it’s going to be free to any-
one who wants it.”

Fite, who used to be half of
the humorous hip-hop duo Lit-
tle T & One Track Mike, says
Kaulkin gave him a hard seli to
release the album at retail. But
he never considered altering
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curity, mainly his own doubts
about his ability to practice
what he preaches.

The album’s striking “It’s All
Right Here” is a prime exam-
ple. Fite’s drawl gradually picks
up pace over a club-ready beat,
capturing the sound of a man
having a freak-out as he walks
the aisles of Wal-Mart. With
each product he passes, Fite
struggles with his own desires
for some “ill-begotten riches.”
Passing a magazine aisle, he
asks, “Where’s my groupies in
they Prada jeans?”

Fite says, “A lot of people
don’t even know their voice is
being suppressed because
they’re too busy buying stuff.
They’re putting money back
into a system that exploits
them, and they’re told happi-
ness comes from a material
gain. That's my primary target
of rage on this record. It's a
complicated idea, and | have to
recognize that my voice isn’t
necessarily the most valid. I
have benefited from all the
things that I rail against.”

Fite's 2005 set, the criminally
underappreciated “Gone Ain’t
Gone.” But Fite would have
none of it.

“You cannot address poli-
tics about consumerism and
putitout in the same way that
any record would come out,”
Fite says. “It would be wrong.
It is not classy. As much as |
need to pay my bills, and it'd
be great to sell some records,
this is not a record for sale.
These ideas are not for sale.
These ideas should be for free.
And completely contrary to the
code of record executive doc-
trine, Andy said, ‘I think peo-
ple need to hear this, and I
don’t care if we're not going to
make any money.” ”

So with the help of Anti-, Fite
will be making the project
available as a digital download
on Feb. 20, although it is out
on file-sharing sites now. Anti-
will promote the album and di-
rect people to Fite's site, and
the label will likely produce a
video for it. It's an officially un-
official label release.

his stance. “I don’t expect my
recordings to get further than
my brother and my parents,”
Fite says. “It's nice to know that
Andy and the folks at Epitaph
are really wanting to help me
boost my signal.”

A proper follow-up to “Gone
Ain’t Gone” should be com-
pleted by the end of 2007. Yet
whereas “Over the Counter
Culture” is first and foremost
a hip-hop record, Fite says his
next Anti- release will build
upon the sample-heavy, folk-
rock vibe of “Gone Ain’t
Gone.” The politics will be
there, but they’ll be muted.

“I believe ‘Gone Ain't Gone’
addressed all these same is-
sues as this album, butin a
very subversive way—a much
more quiet way,” Fite says. “I
believe in that way as well. |
can’t be as angry as this record
needed me to be all the time.
If T always address everything
with rage and vicious sarcasm,
I don’t think I could continue
to like myself, and that’s al-
ready a struggle.” .
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Festival Fever

Promoters Eager To Jump Into Thriving Market

& stapleinthe European
I - liveconcert markets
for decades, festi-

I L vals are enjoying

arenaissance in
North America, propelled by the
massive success of Bonnaroo,
Coachella, Lollapalooza, Austin
City Limits and others. Those
four festivals alone grossed a
combined $40 million, and first-
timer Virgin Fest in Baltimore
took in $3.5 million in 2006.

One could not expect Live
Nation, the world’s largest pro-
moter, to sit on the sidelines
when this type of cash cow is
stampeding in the live busi-
ness. Live Nation’s closest (if
still distant) competitor, AEG
Live, is already quite active on
the festival scene. AEG sub-
sidiary Goldenvoice produces
Coachella and will handle a
first-ever country music festi-
val at the Coachella site this
year. AEG Live is also a part-
nerinthe New Orleans Jazz &
Heritage Festival, the grand-
daddy of U.S. music fests.

Of course, Live Nation is al-
ready in this game in Europe
and the United Kingdom,
topped by the Download Fes-
tival, which grossed nearly §5
million at the RDS Arena in
Dublin last year. Live Nation
staged its first U.S. Download
Fest at Shoreline Amphithe-
atre outside San Francisco in
2005, and the company will
present a second Bamboozle
Fest May 5-6 at the Meadow-
lands Sports Complex in East
Rutherford, N.j., My
Chemical Romance and
Linkin Park co-headlining.

with

Expect more on this front
from Live Nation.

|

It is also likely that other
deep-pocketed live entertain-
ment companies (it definitely
takes deep pockets—up to $10
million to produce a three-day
fest) will try to create live music
events. When announcing a
new partnership with Louis-
ville, Ky.-based Churchill Downs
(home of the Kentucky Derby),
Philadelphia-based venue man-
agement firm SMG hinted that
it might bring a fest-type show

P4

Combined gross for
Bonnaroo, Coachella,
Lollapalooza ard Austin
City Limits festivals

in 2006.

to the Derby site.

The Churchill Downs in-
field “has all the infrastructure
that is necessary for festivals
and other types of shows.
There’s power, there’s bath-
rooms, food stands and run-
ning water,” SMG senior VP
of sports and entertainment
Mike Evans told billboard.biz.
“All the things that people need
that festivals typically have to
import they already have in
place because they have
100,000 people in that infield
for the Kentucky Derby.”

Peter Luukko, chairman of
Philadelphia-based venue man-
agement firm Global Comcast,
also predicts growth in the fest
area. “There is a real market for
an event built around a num-
ber of solid artists,” Luukko

says. “I think we could put to-
gether events and have many
artists, price it properly and go

all day. 1 really feel there’s a mar-
ket out there for that.

Not only is there a market,
Luukko says Global and parent
company Comecast-Spectacor
want to be in it. “We’d love to
participate in these and even
take risk if necessary,” Luukko
says. “If there’s some new
concepts certainly our facili-
ties would be happy to co-pro-
mote or go along with the risk
with anybody.”

That said, staging a festival
takes a huge amount of expert-
ise and far more than a fat bank
accountand a wish list of acts.
Many have failed and gone
whimpering away from the fes-
tival grounds with tails be-
tween their legs and behind a
river of red ink.

The best festivals create an
event, a customer experience
that is unlike anything else.
Phish, somme would say. virtu-
ally wrote the book on this with
its late-'90s events in far-off lo-
cales, and Bonnaroo took it to
the next level, incorporating el-
ements of New Orleans’ Jazz
Festand the hugely popular Eu-
ropean rock festivals into the
mix. Also Bonnaroo producers
Superfly and A.C. Entertain-
ment have been savvy about
broadening their talent lineup
beyond the slumping jam band
scene and have proved adept at
endearing the festival to local
people and government.

Looking ahead to 2007, Bon-
naroo sold out its first allot-
ment of tickets quickly in
December before ever an-
nouncing an act. For a festival
this is the ultimate mark of
branding an event that people
have belief in. ves

LINKIN PARK

UpFront —
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Did anybody see the news arlicle about Mutthew
Fisher winning a composition credit on Procol
Harum's “A Whiter Shade of Pale”?

It struck me that the ramifications of this
could be seismic.

If I understand it correctly, Fisher, organist
and one of the founding members of the band,
claimed a composer credit because he wrote the
organ melody over the opening chords and the
U.K. judge agreed that “the organ solo is a dis-
tinctive and significant contribution to the over-
all composition and, quite obviously, the product
of skill and lubor on the part of the person who
created it.”

So the judge gave Fisher 40% of the copy-
right, which singer Gary Brooker and lyri-
cist Keith Reid had been splitting. If there’s
a publisher involved, the judge either ignored

him or considered the publisher’s share off

the table, awarding Fisher 40% of what was
left over.
Anyway, it all adds up but that's not the in-

leresting part.

The question is, who else is entitled to com-
poser credits and, more iinportant, who isn’t
going to come out of the woodwork and say
they’re entitled?

I mean, 'm not saying Fisher doesn’t deserve
it—it is a fabulous and particularly distinctive
melody-—but the mind boggles at what this
could mean.

If I'm reading this right, anybody—any side-
man, ary session guy who’s ever made up a
melody over an intro or during a solo—could
claim camposer credits.

The sound you hear isn’'t a thunderstorm. It’s
lawyers salivating worldwide.

See you on the radio. oee
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LATIN BY AYALA BEN-YEHUDA

EMI Targets U.S. For Latin Alt-Rock

Label Hopes Commercial Success In Mexico Will Translate Above Border

Pop may be Mexico's chief musical export, but the
label that brought RBD to the world is beefing up
its U.S. promotion of a new wave of rock and alter-
native acts.

Emboldened by the success in Mexico of artists
Chetes and Zoé, who broke big on EMI Mexico in
2006 and have nascent fan bases stateside, EMI
Televisa will work them to college radio and alter-
native media in the United States this year. Glam-
rockers Moderatto and Televisa EMI’s Moenia will
also be part of the new focus, a label source says.

In Mexico, Chetes and Zoé enjoy commercial
radio support and chart-making albums. (Zoé’s
current release has gone gold, selling more than
50,000 units.) But with widespread radio play in
the United States yet to materialize, “it was a dif-
ferent approach to the market over there,” says
EMI Mexico president Camilo Lara, who is not in-
volved in stateside marketing efforts. “It was bet-
ter to restructure and try to approach it through
alternative media instead of going through regu-
lar channels with that kind of music. it’s part of the
credibility, to build this audience before jumping

Though a college radio push will begin in earnest
this year, early buzz brought Chetes’ “Blanco Facil”
to the top of iTunes Latino’s albums chart before its
Dec. 26 U.S. release. Zoé’s “Via Lactea” is No. 4 on.

Early buzz put
CHETES’ ‘Blanco
Facil’ atop iTunes
Latino’s albums
chart before it

arrived Dec. 26 in
the United S.
Aty .

Radio & Records’ Latin Rock/Alternative airplay chart.
In the last three years, until recently, major U.S.
Latin labels have mostly sent commercially popular
music to San Jose State University's KSJS (90.5),
says Julio Navarrete, the sta-
tion’s Latin alternative music
director. If Navarrete wanted

. edgier material, he would
" have to order it from Mexico.

But Navarrete says that has
changed in the past year.
“They’re trying to redefine
mainstream,” he says. “They
know there is an audience
[here] forit.”

Navarrete, who added Zoé
to his program’s rotation
three weeks ago, says a local
commercial radio station even
began playing Sony BMG
pop-punk group Allison after
he picked it up.

Asked if he thinks the new

to a bigger audience.”

The initiative will also encompass video channels
MTV Tr3s, mun2 and LATV; mainstream and Latin
alternative press; and social-networking sites.

The goal is to bring accessible alternative acts for
showcases and promotion in the United States.

LEILA COBO Icobo@billboard.com

Let’s Get Along

Artist-Label Partnerships Require More Mutual Respect

Many things need to get fixed
in the Latin music industry
in 2007.

And among those that we
can actually mend are the often
deplorable relationship be-
tween artists and their labels.

How bad is it?

Several months ago, a high-
ranking label executive noted
that, unlike their mainstream
counterparts, Latin artists sel-
dom thank their labels when
they pick up awards in the myr-
iad televised Latin music award
shows. And when they do, they
do it generically, rarely singling
out specific people, even when
specific people have been cru-
cial to their success.

Conversation after conver-
sation leads me to believe
that this is not an issue of
thanklessness, but rather, of
how the two parties view their
relationship.

16 | JANUARY 13, 2007

Of course, good relation-
ships abound, too.

But often, managers com-
plain that labels view their acts
simply as entities. Indeed,
many executives tell me they
don’t like to deal with artists
directly. For anything.

And artists too often view la-
bels as an antagonistic force
that needs to be coerced into
fulfilling its obligations.

Recently, one executive ex-
plained why, for financial rea-
sons, he reluctantly did not
renew the contract of one of his
most prominent and long-
standing acts.

But when 1 asked what the
artist’s response was, the exec-
utive told me they never spoke.
Negotiations took place be-
tween managers and lawyers.
In this case, perhaps a simple
phone call—from artist to ex-
ecutive or vice versa-——would

have done the trick. But nei-
ther party was willing to make
the move.

Using the personal touch to
establish good work relation-
ships or to clinch deals is not
naivete; it is common sense.
This holiday season, I got
dozens of cards from every
label. 1 wonder
how many artists
got cards or gifts
from their respec-
tive labels, and how
many executives or
label staffers got
any token of es-
teem from their re-
spective acts.

The disharmony
between artists and labels is
largely attributable to dwin-
dling budgets, dipping sales
and shrinking staffs. It's hard
to keep artists happy when the
budgets to promote them are

www.billboard.latino.msn.com

ehlare

ONLINE EXCLUSIVE
For 24/7 coverage of

the Latin music world,
Billboard has partnered
with MSN. Go to
Billboard.Latino.MSN
.com for a complete
roundup in Spanish.

pared and parceled; it's hard to
keep a label happy when, de-
spite the most steadfast pro-
motion, sales are lukewarm
and artists are whiny.

In the meantime, artists
and labels increasingly de-
scribe their relationships are
“partnerships.”

But in reality,
the word seldom
applies. Instead,
artist-label rela-
tionships today
are frequently
mired in mistrust
and bogged down
by intermediaries
who actively dis-
courage closeness.

I know, of course, that per-
sonal relationships don’t al-
ways translate to success, and
that some of the most success-
ful Latin artists on the market
have virtually no relationship

www.americanradiohistorv.com

acts can find a home on pop
radio in the United States,
Lara says, “It’s not music that
is not commercial. It’s a
growing genre, so [things]
will change.”

with their labels or their staff.

But that has to change.

While distance between la-
bels and executives was bear-
able two decades ago. when the
industry was buoyant and la-
bels invested for the long run,
it certainly is not today, when
artists are encouraged and ex-
pected to bring more than
music to the table.

So, if labels want their art-
ists to be partners, they should
treat them with the courtesy
and respect afforded to part-
ners, not as pesky solicitors to
be distracted with vapid ex-
cuses or outright lies.

And artists should be more
actively engaged in the com-
mercialization of their art, es-
tablishing lasting—or at the
very least, pleasant—relation-
ships with those who work so
hard at being ambassadors of
their music. eee

ARRIBA BEYONCE

With Beyoncé's Spanish ver-
sion of “Irreplaceable” flying
up Billboard’s Hot Latin
Songs chart, the “Dreamgirl”
is dreaming of crossover. The
singer said in an interview

with univision.com, and
sources confirm, that she will
rerelease her “B’Day” album
with four Spanish tracks. One
of them, “Beautifutl Liar,” will
be aduet with Shakira. “Irre-
placeable” went from No. 35
to No. 14 in its second week
on Hot Latin Songs. This week
it stands at No.12. Beyoncé is
currently featured on univi-
sion,com, which is sponsor-
ing a contest where fans can
download a freeringtone and
enter to win a trip to her July
21concert in Mexico.

POSTHUMOUS
ELIZALDE

The last studio album by re-
gional Mexican singer Val-
entin Elizalde, who died Nov.
25, willbereleased Feb.14 on
Universal Music Latino.“Lobo
Domesticado” contains 10
tracks, eight of which were
previously unreleased. The
first single will be the title
track, a Joan Sebastian cover.
Elizalde, 27, was shot to death
in front of hundreds of fans
as he entered his vehicle after
aconcert in Reynosa, Mexico.
His manager, hisdriverand a
friend were also killed in the
shooting, which remains un-
solved. Elizalde has three
albums on Billboard’s Top
Latin Albums charts, inciud-
ing his last release, the No. 21-
ranked “Vencedor.”

EDIMUSA LAUNCHES
DIGITAL STORE
Mexican publishing power-
houses Edimusa Publishing
Group and Vander Music
Group will soon launch their
own digital store. Musikfun
.com.mx is slated to sell wall-
papers, mastertones, video-
tones and polyphonic ring-
tones. The site will draw from
Edimusa/Vander’s vast cat-
alog as well as licenses the
company has for Mexico and
other territories. Edimusa’s
catalog includes works by
Joan Sebastian, Chalino
Sanchez and Pancho Bar-
raza, Edimusa’s site, edimusa
.com.mx, links customers to
various sites to purchase al-
bums or ringtones. Musikfun
will place sales directly into
Edimusa’s hands. one

CHETES: TODD COLE
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VIOLADORES DEL VERSO ARANZAZU PEYROTAU

Hip-Hop
Reigns
In Spain

Violadores Del Verso Are First Rappers
To Top Nation’s Album Chart

MADRID—Spain’s hip-hop scene came of age as 2006 neared
its close.

In November, Zaragoza-based quartet Violadores del Verso’s
“Vivir Para Contar” (Boa Music) became the firstrap
album to top the Media Control chart here.

“With Violadores’ No. 1, a music scene that has
had a faithful fan base for 10 years has come to the
surface,” Universal Spain domestic product man-
ager Maya Nieto says.

Product manager Inma Grass of Madrid independ-
ent Boa Music says the album’s success, one week
after its Nov. 2 release, “took the conventional media
by surprise.” Since then, she claims, “press, TV and
radio have not stopped talking about Violadores.” '

While their sound generally draws on U.S. hip-
hop, Spanish rappers’ lyrics tend to avoid references
to “bling” or disparaging views of women and take a
general anti-violence stance. Although major U.S. rap acts’ al-
bums do chart in Spain, none has yet hit No. 1.

With little mainstream exposure until recently—the only reg-
ular national radio outlet for hip-hop is a weekly show on pub-
lic network Radio 3—the local scene has largely been built by
live shows and, increasingly, promotion via the Internet.

Leading music retailer FNAC, which operates 14 Spanish
stores, has recently been cooperating with Madrid-based hip-
hop label Zona Bruta to push local rap.

Sergio Garcia, director of cultural programming at FNAC’s
three Madrid outlets, says, “In October, we staged five days of
hip-hop shows in our central Madrid store by Spanish acts, and
the lines went way down the street.” Similar scenes occurred in
December, he says, for Zona Bruta’s biggest act La Excepcion.

“To use the cliché, Spanish hip-hop is leaving the ghetto—it’s
gaining wider acceptance as a result of many years” hard work
by labels such as Zona Bruta,” Garcia says.

The local scene’s increasing mainstream acknowledgement
was underlined in November when La Excepcién was voted best
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Spanish artist at the MTV Europe Video Awards. The same month
saw Universal launch a nationwide online/poster marketing
campaign promoting international urban acts alongside domes-
tic talent, including ground-breaking female rapper Mala Ro-
driguez and hip-hop/flamenco artist Haze.

Rodriguez’s Universal albums “Lujo Ibérico” (2001) and
“Alevosia” (2003) have respectively shipped 60,000 and 70,000
units domestically, the label says. Her single “Por la Noche” topped
the Spanish chart one week before Violadores’ album hit No. 1.

“[Rodriguez] is the most important Spanish-language female
rapper,” Universal A&R deputy director Borja Prieto says. “The
broad range of people attending her concerts proves Spain is
ready for hip-hop.”

Rodriguez’s third album “Malamarismo” is due in April, ahead
of a U.S. release on Machete Music/Universal. It will feature
material recorded during an imminent U.S. trip, when Prieto
says collaborations with Julieta Venegas, Calle 13 and Tego
Calderén are planned.

Boa Music is also looking across the Atlantic. Grass and Boa

VIOLADORES DEL VERSD'S
album toppe in"s chart in
Novembe

Spanish rap acts SFDK, left,
and MALA RODRIGUEZ.

director Fernando Luaces visited Los Angeles last fall to
scout the local scene and seek potential trading partners
A similar New York trip is planned this spring and Boa is
eyeing Latin-American territories where its catalog remains
import-only—notably Chile, where Violadores headlined a
Dec. 10 Santiago concert featuring labelmate Tote King and
local rappers

“More than 5,000 people went, and knew all the words
by heart,” Grass says. “We haven’t sold records there; this
interest all came through the Internet.”

Violadores is widely considered the most important hip-hop
act in Spain, where Grass says “Vivir Para Contar”—its fifth
album—shipped gold (40,000 units) within 10 days of reiease.
“It was their first album since 2001,” she adds, “but the band
had not stopped working, so interest was high. We prepared the
release with a two-month online campaign using MySpace,
YouTube and other sites.”

Grass says half of Boa’s 20-strong domestic roster are hip-hop
acts. The label also distributes rap duo SFDK, whose 2005 top
five album “SFDK 2005” (SFDK/Wild Punk) has shipped 50,000
units domestically, according to Boa. An as-yet-untitled new
album is due in April.

SFDK and Rodriguez started out at Zona Bruta, where direc-
tor Nieves Villar says La Excepcién’s two albums have totaled
60,000 shipments to date.

“The success of Violadores and La Excepcidn,” she suggests,
“will make the industry and media mainstream realize that Span-
ish hip-hop, with its own infrastructure, is a reality.” .

NEWSLINE

>>>U.K. SINGLES MARKET ON THE UP
Escalating download sales have helped double the size
of the U.K. singles market during the past three years.
Total U.K. singles sales for 2006 reached 65.1 million
units, according to figures published by the Official
U.K. Charts Co., representing a 36% rise over the
previous year. Downloaded singles in the 51-week
period reached 51.6 million units, nearly double the
26.6 million units consumers purchased last year.
Download sales represented 79% of total singles sales
in 2006.

Separately, the OCC has overhauled its singles chart
criteria. From Jan. 1, the sale of individual downloads—
whether they are current hits, golden oldies or album
tracks—will be eligible for its Official U.K. Singles Chart.
Previously, to qualify for the chart, the track had to be
available in both digital and physical formats.

—Juliana Koranteng

>>>STEWART HEADS NEW YEAR LIST
Rod Stewart was among the music industry stalwarts
feted in the Queen’s New Year Honours list, published
Dec. 30. Stewart was made a Commander of the Order of

the British Empire (CBE) for services to music. Jazz
pianist/composer George Shearing was knighted for
services to music.

CBE honors were bestowed upon pianist Imogan
Cooper and composer/conductor John Rutter. There were
Member of the Order of the British Empire honors for
traditional Scottish singer/songwriter Archie Fisher and
English folk singer Shirley Collins. The Queen hands out
the accolades to individuals each year to reward
excellence across the various sectors of British culture.

—Lars Brandle

>>>ITALIAN BIZ WELCOMES BUDGET
The Italian parliament has passed the 2007 budget,
which includes legislation with specific fiscal benefits
for the music industry. The budget, presented by the
center-left coalition led by prime minister Romano
Prodi, became law Dec. 21 after it was debated and
amended in the Senate and (Jower) Chamber of
Deputies for several weeks.

Labels with revenue of less than €15 million ($19 million)
will be entitled to claim up to €100,000 ($132,000) a year
for monies invested in either the first or second album of
an artist. These tax benefits apply to a number of areas,
including production, development, digitalization and
promotion. “This is an important step forward,” says Enzo

wwWw americanradiohistorv com

Mazza, president of industry body FIMI. “First and
foremost, it shows that the Italian government finally
recognizes that music is an industry like any other.”

—Mark Worden

>>>BRIT BIZ STUDIES UP ON MUSIC ED
EMI Group chairman Eric Nicoli, South Africanjazz
musician Hugh Masekela, British folk musician Martin
Carthy and Mercury Prize-nominated jazz/rap artist
Soweto Kinch are among the industry luminaries
participating in a London conference on music
education Jan. 16-17.

Dedicated to the promotion and encouragement of
musical creativity among young people, the “State
of Play” conference and related live performances
will take place at north London’s Roundhouse and
nearby venues.

The event is intended to highlight, among other
issues, the United Kingdom’s “Music Manifesto,” a
government-backed initiative launched in July 2004 to
help place music at the heart of British education.
Keynote speakers during the event, organized by
London-based jazz/world music event producer
Serious, will include the U.K. government’s secretary of
state for education and skills Alan Johnson.

—Juliana Koranteng
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For someans who was more inclined to pursue music promotion and marketing as a ca-

Ethiopia

Habt

in the biz since her teen years, the
publishing exec recently branched
into A&R. Here, she discusses
which label strategies are working
—and which need work.

reer than publishing, Ethiopia Habtemariam is a quick study.

#Already a VP at Universal Music Publishing, the New York-based 27-year-old has signed
suchtop artists as Ludacris, Ciara, Chris Brown and Chamillionaire, as well as hot up-and-
coming songwriter/producers Polow, Candice Nelson and Keri Hilson. Trying her hand at
A&R, she helmed Ciara’s recent No. 1-debuting sophomore set, “The Evolution.”

Habtemariam’s own musical evolution kicked in at the age of 14 when the Atlanta native
began interning at LaFace Records. Hired there as an assistant right after high school, she
found herself in Los Angeles in 2001 working as a creative manager for Edmonds Music Pub-

lishing. Universal came calling two years later.

Do you come from a musical
background?

No. I've just always been a fan of
music. I never look at myselfas an
industry executive. Growing up I
was the ultimate fan. The girl who
would go to concerts, buy posters,
listen to every remix and read the
credits and song lyrics. There’s still
nothing like when you hear some-
thing the first time and you're like,
“Oh, my God, what’s that?”

With sales dipping again this year,
what are labels doing wrong?
The labels think they dictate what's
hot to the consumer. That’s the
biggest mistake. You can never un-
derestimate the intelligence of the
consumer, especially the youth. I'm
not going to mention any specific
songs, but there are records that
are just hits at radio but don’t trans-
late into sales. So you have labels
that will chase the charts or what’s
happening in different areas and
then will sign those acts.

But they’'re not quality acts.
That's because artist development
doesn’t exist anymore. | remem-
ber when people knew the names
of everyone in a group. Now la-
bels might rely heavily on produc-
tion companies to give an artist
some definition. That’s because
labels have smaller staffs and so
many artists. As such, there’s a
short list when it comes to the
next generation of urban music
superstars.

OnceamonthlI

Who is on that list?

Beyoncé, Usher and Ludacris are al-
ready defined as superstars. Behind
them you have acts like Lil’ Wayne,
Ciara or a Chris Brown, who can sing,
dance and has a great personality that
kids are attracted to naturally. But
thinking about others within that next
generation, I don't really know. I'm
still watching and learning.

At 27 I don’t look at myself as
part of the young audience. But I
listen to the radio and spend a lot
of time with kids to see what makes
them move and what they're really
interested in. You can’t just feed
them a quick little hit and expect
them to buy an album.

We're constantly playing catch
up in this industry. Once we really
understand what grabs young con-
sumers, then it will click. With the
Internet becoming such a huge
medium for breaking artists and
building stories/brands, I think la-
bels are catching on.

Is downloading the major culprit
in the sales downturn?
If kids believe in the act, they will
buy the music. Once a month I go
online to several blogs and hear kids
talk about how they feel like they’re
not even getting as many songs on
a CD, sowhybuy it? You charge, say,
$12.99 for an album but they’re only
getting 10 songs. That was a big com-
plaint about a recent album.
Butifthey believe in an act, they’ll
buyinto it. However, there has to be

a real strategy be-
hind that act. To
break a new act,
you have to come
with two singles
and two visuals
first to create the
definition to see if
people are going
to buy into it before you put out an
album. You have to come up with
grass-roots marketing campaigns to
help build an artist.

What trends are you seeing
in 20072

It’s all about a great song. Espe-
cially in R&B, which will have even
more of an upswing this year. Peo-
ple are attracted to real songs and
that’s happening with songs like
Beyoncé’s “Irreplaceable.”

I heard “Let Me Love You” before
it ever was released by Mario and
absolutely knew it was going to be
amassive hit. I remember arguing
with one of the biggest songwriters
in urban music right now. He was
telling me how that song wasn’t
going to work because it wasn't a
super uptempo kind of record. I was
like, “It’s a great song. Period.”

What about hip-hop? Will the
proposed moratorium on the N
word have any effect?

You can’t put limitations or barri-
ers on us. Hip-hop is a culture, an
art form. [ understand there is a re-
sponsibility that we hold, but it’s

go online to several blo

ernar

hard to limit us like that.
Hip-hopis going to come full cir-
cle. I've had conversations with cer-
tain artists in which I've talked about
the responsibility they have, espe-
cially the ones who are looked up to
now. They have to do real music.
And they have to find a happy
medium because they still have to
[appeal] to the younger audience.

What do you look for in a poten-
tial signing?

Talent, of course. That's the founda-
tion. But you have to want it as bad
as [ want it for you. You have to un-
derstand you're the head of your
business and be as focused on your
career as you wantme to be. A lot of
times people will do deals and ex-
pect you to do everything for them.
It takes teamwork. So I look for peo-
ple who have a strong work ethic and
are willing to go the extra mile.

Do you plan to A&R more projects?
It wasa challenge but exciting. I now
have so much respect for A&R exec-
utives. It's my job to have relation-
ships with all the A&Rs at the
different labels and be aware of the

various projects they're working. This
time, | experienced firsthand what
they do. [t felt like everybody and their
momma was sending me tracks and
music. On the creative level it was
fulfilling for me because Ciarahad a
clear vision of what she wanted.

It was a learning experience ['m
proud of. But I can’t say A&R is some-
thing I want to do full-time. If things
were to change where you could
spend more time doing artist devel-
opment, then maybe. But I love deal-
ing with songs, writers and producers.
I'll see where this road takes me.

Describe an average day.
Unfortunately, there’s no average
day and no off day because of cell
phones and BlackBerrys. But I'd
say I talk to at least three to four
different A&R people as well as
some of my writers, dealing with
their schedules and pitching them
for sessions. I'm also meeting with
attorneys and other writers and
producers looking for deals.

I travel all the time because I
choose to. I'ma publisher who’s in
the studio a lot. If Thad my way my
office would be at a studio.

I love being part of that process.
Butit’s been hard finding a balance
between being in the studio until
whatever time and getting up for a
breakfast meeting with an attor-
ney. But I like it that way.

Is publishing still a man’s world?
There are a few of us females but it
still definitely feels that way. How-
ever, | don't really think about the fact
that I'm a woman. [ remember peo-
ple telling me when I was younger
that it might be an issue. But  haven’t
let it become one. I don't allow it to
block me. One thing I believe in is
not accepting any limitations. I knew
when [ was 14 that I wanted to work
in this industry. I haven’t stopped
hustling toward that since. .

gsand hear

kids talk about how they feel like they're not
detting as many songsonaCD, sowhy buy it?
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MAKING THE
MAGIC HAPPEN

THE DISNEY SYNERGY MACHINE UNLEASHED
A TORRENT OF 2006 SUCCESSES.

CAN THE HOUSE OF MOUSE LORD AGAIN?
BY BRIAN GARRITY
ILLUSTRATION BY SEAN KELLY

www.americanradiohistorv.com

When trying to
heat surroumi,ing

v Channel’s hit series
Montana” try this one
Bt size: The Walt Disney
fcords soundtrack to the show,
starring Miley Cyrus as a high
school student by day, pop star by
night, has sold more than 1.9
million units since its release
last November. It has also placed
a whopping eight singles on The
Billboard Hot 100. 4 Now Cyrus
is scheduled to release a solo
album in June via another
Disney label—pop label
Hollywood Records. But in the
ultimate testimony to the
hotness of the Hannah Montana
character, Cyrus will be getting
some help from her platinum-
selling alter ego in launching her
career. The alﬁum, tentatively
titled “Best of Both Worlds,” will
feature a mix of Cyrus originals
as well as tracks from seascn two
of “Hannah Montana.” And in
the piéce de résistance, an
accompanying tour is being
discussed in which Cyrus will
serve as the opening act for,
that’s right, herself.

JANUARY 13, 2007 | www.billboard biz | 21


www.americanradiohistory.com

It’s strategies like “Best of Both Worlds” that
exemplify how Cyrus is the new poster child for
collaboration among Disney-owned business.

“You can’t dismiss the power and the strength
of the synergy opportunities that this company
can provide,” Disney Records senior VP/GM
Robert Marick says.

Not after last year. The Mouse House enjoyed
a banner run in 2006 by aggressively marketing
its TV shows, films and related soundtracks to
consumers who were tun-
ing into Disney-owned TV
Networks, watching Dis-
ney-owned movies, listen-
ing to Disney-controlled
radio outlets and surfing
Dinsey-operated Web sites.
And its music division was
one of the biggest benefi-
ciaries of that strategy.

The Buena Vista Music
Group—the umbrella
group comprising Walt  os
Disney Records, Holly-

00

GOOD FORTUNES

BVMG labels’ market share, 2000-2006

since the days when Hilary Duff'starred in “Lizzie
McGuire” on the Disney Channel in 2002.

But it's stronger than ever, Disney execs say.

Disney Records alone almost tripled its cur-
rent market share in the last year and posted its
best market share in more than six years. The
label’s current share surged from a 0.96% share
in 2005 to 3.18% in 2006—a mark that one-upped
the peak of its Duff heyday in 2003, when it
claimed a 2.2% share.

It also placed the label
ahead of industry heavy-
weights Def Jam, Epic
Records, RCA Recordsand
) Records in terms of indi-
vidual share in 2006.

Likewise, Lyric Street’s
market share almost dou-
bled, rising from 0.77% in
2005 to a 1.29% share.

The one exception was
Hollywood, which drop-
ped froma 1.26% share in
2005 to a 0.98%.

", AL
S LYRIC STREET

wood and country label 00 'Ot 02
Lyric Street Records—
claimed the two best-
sellingalbums of 2006: the
“High School Musical” soundtrack from Disney
Records, which sold more than 3 million copies,
and Rascal Flatts’ “Me and My Gang” from Lyric
Street, which moved 2 million-plus units.
Beyond “HSM” and “Hannah Montana” the
company also scored soundtrack hits with “Chee-
tah Girls 2” (Disney; more than 1.2 million units),
the companion album to the movie aboutan R&B
girl group; “Cars” (Disney; 749,000 units), the
soundtrack to the animated Pixar film; and
“Grey’s Anatomy, Volume 2” (Hollywood; 274,000
units), which contains music from the top-rated
ABC TV show. Inall, BVMG-distributed sound-
tracks sold more than 8 million units last year.
A stress on synergy isn’t new for BVMG. The
company has successfully worked the strategy

“Current market share for 2006 year to dat

06 Now comes the hard
part: repeating that suc-
cess in the year ahead. The
company wants to take for-
mulas that worked in 2006 and reapply them in
2007. And not just with Cyrus.

Abigtestcomes Jan. 12, when Disney Channel
premieres “Jump In!,” a made-for-TV musical
about competitive double Dutch that some com-
pany insiders are positioning as the urban music
version of the inega-successful “HSM,” whoese
soundtrack was the top-selling album of 2006.

The movie stars Corbin Bleu, the boyish, curly-
haired 17-year-old singer/actor best-recognized
for his supporting role in “HSM.” If “Jump In!,”
which has its own soundtrack dropping Jan. 9
from Disney Records, connects in any way even
remotely approximating the success of “HSM,”
Bleu will be well-positioned to release his own
planned solo pop-crossover album via Hollywood

'03 ‘04 ’0s

of Nov. 12, 2006
SOURCE en § can

LYRIC STREET

RIDES ‘CARS’

Disney Records and Hollywood Records
are not the only labels under the Buena
Vista Music Group umbrella taking ad-
vantage of Disney synergies to drive ex-
posure for their acts.

Even country label Lyric Street Records,
which falls out of the company’s tween
marketing sweet spot, is in close connec-
tion with Disney’s film and TV divisions.

For instance, Rascal Flatts, whose “Me
and My Gang” was the second-biggest-
selling album of the year, was featured on
the Disney/Pixar animated smash “Cars”
soundtrack last summer.

Lyric Street president Randy Goodman
says the company is in steady communi-

RASCAL FLATTS’ music was heard in ‘Cars.'“'-

cation with Disney’s film and TV divisions looking for projects that mesh with its acts.
The label is working with the head of Disney’s animated soundtracks division seeking po-
tential projects to place music from up-and-comer Sarah Buxton, whose debut album is

due in 2007.

However, Goodman cautions that synergy plays are not a layup.
“l used to have this naive idea that when we had an act we’d do an ABC special,” he says.

“The reality is | have to have a brand that | can bring to my synergy partners.”

later this year. The company is already banking
that that will be the case. Bleu’s debut, “Another
Side,” is scheduled to hit stores April 17.

So far the bet seems like a good one. “Push [t
to the Limit,” the Bleu-fronted lead single from
“Jump In!,” has sold 59,000 units in two weeks
as an iTunes-exclusive prerelease EP and cur-
rently tops the retailer’s album chart.

Disneyisusing strategies similar to the ones
employed last year with “HSM” to lay the
groundwork for “Jump In!” The company is
launching the movie in the same early-January
window it used to debut “HSM” last year. Music
from the movie has been available online at
disneychannel.com weeks ahead of its premiere,
the songs are in heavy rotation at Radio Disney,

—BG

and the soundtrack is streeting just ahead of the
movie’s release.

Meanwhile Bleu’s career is being modeled after
“HSM” breakout star Vanessa Hudgens, who re-
leased her own solo album through Hollywood
last fall. In much the way Disney used “HSM”
as a springboard for Hudgens’ solo career on
Hollywood, Disney will use promotion around
“Jump In!” to lay a similar foundation for Bleu
in anticipation of his debut.

Hollywood is in the midst of attempting to

DISNEY
STARS ON
THE RISE

22 JANUARY 13, 2007

Disney Records unearthed a treasure trove of new talent through its sound-
tracks to Disney Channel TV programs in 2006. Now many of the stars of those
movies and series are set to release their own albums through sister label
Hollywood. Meanwhile, Disney and Hollywood will return with past solid
sales performers. Billboard breaks down Buena Vista Music Group’s planned

“Metamorphosis,” No. 1
(Sept. 20, 2003); “Hilary
Duff,” No. 2 (Oct. 16, 2004);
“Most Wanted,” No. 1(Sept.
3,2005). The Billboard Hot
100: “So Yesterday,” No. 42

sequel to its hit year that was 2006.

VARIOUS

ALBUM: “Jump In!” soundtrack
LABEL: Disney

RELEASE DATE: Jan. 9

PREVIOUS SALES: “Push It to the
Limit” EP, 15,000 (2007)

CHART HISTORY: “Push it to the
Limit” EP, No.1at iTunes

SYNERGY: The soundtrack to the
made-for-Disney Channel musical
about competitive double Dutch
stars Corbin Bleu of “High School
Musical” fame.

OUTLOOK: Disney is setting up “Jump
In!” as its 2007 answer to “HSM.” If
the movie connects with tweens look
for big sales at iTunes, lots of hype
and a breakout for Bleu. “Push It to
the Limit,” the Bleu-fronted lead
single from the soundtrack, is
already a Radio Disney hit.

JORDAN PRUITT

ALBUM: “No Ordinary Girl”
LABEL: Hollywood

RELEASE DATE: Feb. 6

PREVIOUS SALES: N/A

CHART HISTORY: N/A

SYNERGY: Jordan Pruitt has been a
fixture as an opening act on the
“High School Musical” tour. She
also recorded the single “Outside
Looking In” for the Disney Channel
movie “Read It and Weep” and the
track “We Are Family” for the
soundtrack to Walt Disney
Pictures’ “Air Puppies.”

OUTLOOK: Pruitt’s exposure in the
Disney synergy machine is modest
compared with other acts. Look
for a slow build.

HILARY DUFF
ALBUM: TBA

RELEASE DATE: April 3
LABEL: Hollywood

PREVIOUS SALES: “Metamor-
phosis,” 3.9 million (2003); “Hilary
Duff,” 1.8 million (2004); “Most
Wanted,” 1.4 million (2005)

CHART HISTORY: The Billboard 200:

WwWWwWWwW.americanradiohistorv.com

(Oct. 25,2003); “Come
Clean,” No. 35 (March 27,
2004); “Wake Up,” No. 29
(Sept. 3,2005)

SYNERGY: The current
Disney synergy phenom,
Hilary Duff broke through as
the star of TV show “Lizzie
McGuire” five years ago.
Disney reportedly grossed $100
million-plus in merchandising
associated with the show. She is
pushing a new fragrance called
With Love ... Hilary Duffin
conjunction with cosmetics
company Elizabeth Arden. The
commercial for the accompanying
ad campaign features clips from
the video for the first single, in
which Duff pushes the envelope on

her image as a budding sex symbol.

OUTLOOK: Expect a more mature
(at least by Mouseketeer standards)
dance-driven album from Duff,
evidenced by the “With Love”
commercial and the October 2006
single “Play With Fire.” The track
has sold 34,000 copies and hit No.
31onthe Hot Dance Club Play chart
the week ending Dec. 23, 2006.
Hollywood execs are hoping for a

Disney’s new ‘it’ boy:
CORBIN BLEU.

breakthrough with mainstream pop
audiences this time out.

CORBIN BLEU

ALBUM: “Another Side”

RELEASE DATE: April 17

LABEL: Hollywood

PREVIOUS SALES: N/A

CHART HISTORY: N/A

SYNERGY: Corbin Bleu is the poster
child for the Disney Channelin
2007 with a starring role in “Jump
In!” and supporting role in “High
School Musical 2.

OUTLOOK: BVMG execs are hoping
the stardust around the “HSM”
franchise rubs off on the R&B-
flavored debut album from its
new “it" boy.

QUTHAM
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JUMP IN! (KEKE PALMER): DISNEY CHANNEL/BOB D'AMICO; BLEU' ANDREW
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HEROES: DEAN HENDLER/NBC; ALY & AJ: DEAN KIEFER; CYRUS: DISNEY CHANNEL: TISDALE: MARK LIDDELL

cross over many of the stars featured on Dis-
ney’s soundtracks. Besides Bleu and Cyrus, still
to come in 2007 is a crossover release from the
Cheetah Girls in a dedicated turn as a pop act
(see synopsis, below).

Whether any of its current batch of crossover
acts can connect with the mainstream in the
way Duff did when she shed her “Lizzie
McGuire” persona remains to be seen. Duff’s
2003 debut, “Metamorphosis,” scanned almost
4 million units.

By contrast, Hudgens, the first of the new
bunch out of the gates, is a work in progress.
Her debut album, “V,” has sold 300,000 units
since its release in September 2006. Disney
and Hollywood tweaked the formula slightly
when it came to launching her career. Rather
than working the album exclusively in its own
synergy system until it sold 500,000 units, as
is the typical approach, the company made the
judgment that based on her age (18), her level
of maturity and the hype around “HSM,”
Hudgens could go straight to mainstream pop
and MTV.

BVMG execs say they are pleased with the
album’s performance and note that they
plan to keep working it throughout 2007.

The video for the single “Come Back to
Me” is gaining in rotation at MTV.

Hollywood is also in the process
of slowly building an audience
around another Disney Chan- A
nel-launched act, Aly & A]. The
girl duo has sold more than
700,000 copies of its debut
album, “Into the Rush,” since
its release in August 2005. A LK
follow-up is slated for later
this year. P

To be sure, Disney execs
think they have found a win-
ning formula for developing g
tween hits.

“We’'ve come into our own

and found a place for ourselves in the mar-
ketplace,” Hollywood Records executive
VP/GM Abbey Konowitch says.

On the tween/teen level, Disney’s Marick says
the company has been progressively fine-tuning
the approach during the last two years with proj-
ects like “Cheetah Girls,” Raven-Symone and
Jesse McCartney.

He says the big evolution of the last 24
months has been the way the company has
pushed promotion of soundtrack music. In
the “Lizzie McGuire” days, Disney let the show
itself sell the music. Today, special music
videos and music clips from the show run in-
dependently on the channel to supplement
the main programming, singles are aggres-
sively worked at Radio Disney and tracks are
strategically worked through its Web site and
at digital retail.

Disney Records and Hollywood have also been
closely working together on the timing of up-
streaming acts.

“We do everything within our power not lo
compete with ourselves,” Konowitch says.

And in the latest wrinkle, the company is

using the recently launched Buena Vista
Concerts arm to drive exposure for Dis-
ney soundtrack acts and crossover Hol-
lywood acts.

The Cheetah Girls’ ongoing tour has

featured Cyrus performing as Han-

nah Montana and Hudgens as

= openers and currently has Hol-
R lywood girl group Everlife (a

2 band featured on the “Han-

. @ nah Montana” sound-
track) in the opening slot.

s The “HSM” cast kicked

£ , offa 40-city trek Nov. 29 that

'} features Hudgens and Bleu
performing songs from their
% upcoming Hollywood releases as
well as tracks from the soundtrack.

In addition to the promotional value,

- o'l
/

‘Hannah Montana’ star MILEY CYRUS

THE ONE THAT
GOT AWAY

Vanessa Hudgens and Corbin Bleu aren’t the
only “High School Musical” cast members with
solo albums coming in 2007. Ashley Tisda‘e—
best-known for her work as Sharpzy Evars in
“HSM” and Maddie Fitzpatrick on the Disney
Channel TV series “The Suite Life of Zack &
Cody”—also has a debut on tha way.

But unlike Hudgens and Bleu, Tisdate’s crossover
bid, “Headstrong,” won’t come via Hollywood
Records. Instead, the album, due Feb. 6, will come
from Warner Music Group’s Warmer Bres. Records.

Hollywood Records executive VPYGM Abbey
Konowitch says that the label decided to back
one male and one female from “HSM.” “We
didn’t want to be competing with ourselves,”
he says.

The artist’s manager Bill Perlman says that Tis-
dale, 21, also wanted a more adult-leaning record—a visiom that
may not have worked with what Disney was seeking. “Headstrong”
features oroduction from Jonathan “JR” Rotem (Britney Spears,

Destiny’s Child, Rhianna) and the Matrix.

But even though Tisdale is recorcing outside the Disney
system, she is still benefiting from lher associations with it,
performing three songs from the new album each night as part
of her role in the “HSM” tour. She will also be featured in “High
School Musical 2” and the upcoming season of “The Suite Life.

The downside is that Tisdale is left with little time to promote the new record, whichis
why Warner Bros. will promote her heavily online through MySpace and a charnel on
YouTube. The label is also releasing “Be Good to Me” as a dedicated Radio Disney singte
complete with a video for airing on Disney properties, because that was the track they pre-
ferred. The urban-flavored “He Said, She Said” is the official single.

Warner Bros. senior VP of strategic marketing Lor’ Feldman says, “You take your
support where you can get it.” —-BG

the live business is emerging as a new scurce of  executive VP/GM cf BVMG. “We can’t assume

revenue for BMVG, which shares in the touring

and merch business of many of its acts.
“Touring is going to be a huge part of what we

are doing moving forward,” says David Agnew,

we are going to have the No. 1 and No. 2 albums
next year.

Though with “High School Musical 2” set for
release this summer, don’t count them out. « «

HAYDEN PANETTIERE
ALBUM: TBA

RELEASE DATE: May 8

LABEL: Hollywood

PREVIOUS SALES: N/A

CHART HISTORY: N/A

SYNERGY: Hayden Panettiere has
recorded a handful of singles for
Disney soundtracks including “Ice
Princess” and “Tiger Cruise.” But
her real claim to fame is a starring
role as the cheerleader on NBC’s
breakout TV hit “Heroes.”
OUTLOOK: BVMG won’t work her
through the Disney system in the
traditional way. Look for
Hollywood to take the pop-
influenced album straight to
mainstream radio and MTV.

MILEY CYRUS

ALBUM: “The Best of Both Worlds”
RELEASE DATE: June

LABEL: Hollywood

PREVIOUS SALES: “Hannah Montana”
soundtrack, 1.9 million (2006)

CHART HISTORY: The Billboard 200:
“Hannah Montana” soundtrack, No. 1
(2006). The Billboard Hot 100: “The
Best of Both Worlds,” No. 92 (Aug.
12, 2006); “If | Were a Movie,” No. 47,
“I Got Nerve,” No. 67; “Pumpin’ Up
the Party,” No. 81; “Who Said,” No.
83; “The Other Side of Me,” No. 84;
“This Is the Life,” No. 89; “Just Like
You,” No. 99 (Nov. 11, 2006)

SYNERGY: Miley Cyrus is the star of
the hit Disney Channel TV series
“Hannah Montana.” She has also
been performing in character as
Hannah Montana as the opening
act on the “High School Musical”
tour. A “Hannah Montana” tour isin
discussions for 2007 in which
Cyrus will open for her alter ego.
No decisions regarding the tour
have been finalized.

OUTLOOK: With the “Hannah
Montana” soundtrack selling close to
2 million units since its releasein
November, expectations are running
high for Cyrus’ solo debut. The
album figures to be aided by the fact
that it will feature “Hannah Montana”
songs—hence the album’s title.

CHEETAH GIRLS
ALBUM: TBA

RELEASE DATE: June
LABEL: Hollywood

PREVIOUS SALES: “Cheetah Girls®
soundtrack, 1.7 million units
(2005); “Cheetah Girls 2”
soundtrack, 1.2 million units
(2006)

CHART HISTORY: The Billboard 200:
“Cheetah Girls,” No. 33 (2005);
“Cheetah Girls 2,” No. 5 (2006).
The Billboard Hot 100: “Strut,” No.
53; “The Party’s Just Begun,” No.
85 (Sept. 16,2006)

SYNERGY: Disney has enjoyed sc
much success with a pair of made-
for-TV movies about the fictional
girl group, the Cheetah Girls are
being transformed into a real
recording act.

OUTLOOK: Already an established
franchise, the Cheetah Girls have
aready-made audience. Holly-
wood’s version of the group will
operate as a trio rather than a
four-piece, as it is in the films aad

their accompanying soundtracks; [
Raven-Symone, the movies’ .

star, will not be part of the
group. Two of the members of
the remaining trio, Adrienne
Bailon and Kiely Williams, are glso
part of the group 3LW.

www.americanradiohistorv.com

ALY & AJ
ALBUM: TBA
RELEASE DATE: July
LABEL: Hollywood

PREVIOUS SALES: “Into the Rush,”
758,000 (2005)

CHART HISTORY: The Billboard 200:
“Into the Rush,” Mo. 356 (2005). The
Billboard Hot 100: “Rush,” No. 59
(March 11, 2006); “Chemicals
React,” No. 50 (Oct. 7, 20086);
“Greatest Time of Year,” No. 96
(Dec.9,2006)

SYNERGY: Aly costars on the
Disney Channel TV series “Phit of
the Future.” Ycunger sister AJ
has recorded for Disney
soundtracks “Herbie: Fully
Loaded” and “Ice Princess.”

OUTLOOK: The duo’s first album
quietly churned out almost
750,000 copies driven by the
singles “Rush” and “Chemicals
React.” Hollywood didn’t push Aly
& AJ at mainstream radio and MTV
@ until they hit
; . salesof
500,000
g units

v through
. the
Disney
system.

VARIOUS

ALBUM: “High School Musical 2”
soundtrack

RELEASE DATE: August {estimated)
LABEL: Disney

PRZVIOUS SALES: “High School
Musical” soundtrack, 3 million (2006}

CHART HISTORY: The Billboard 200:
No.1(2005). The Billboard Hot 100:
“Breaking Free,” No. 4; “Get'cka Head
in the Game,” No. 23; “Start of
Something New,” No. 28; “We're Allin
This Together,* No. 34;“ What I've Been
Looking For,” No. 35; “Stick to the
Status Quo,” No. 43; “Bop to the Top,”
Nc. 62; “What I've Been Looking For
(Reprise),” No. 67, “When There Was
Me and You,” No. 72 (Feb. 11, 20G6)

SYNERGY: The movie/soundtrack
has spawned a hit concert tour of
the same name. Hollywood zlso has
deals with three of the film’s stars.
Reportedly all of the original fitm®s
cast will returmn, and there will be
new music and choreography by
director Kenny Ortega.

OUTLOCK: “HSM” claimed more
than 60 millicn viewers on the
Disney Chanrel, and its soundtrack
was the best-selling album of 2006.
Topping the popularity of the
original figures to be a challenge,
but interest in the sequel will be
high—which should translate into
big ratings and music sales.
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SAY HELLO TO

ALEC OUNSWORTH,
WHOSE CLAP YOUR
HANDS SAY YEAH
IS LEADING A TRULY
INDIE REVOLUTION.
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% Life is always 1 {
sweater as your own :
boss: CYHSY frontman " f

ALEC OUNSWORTH. [ \ J "ﬁ
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One effort to find middle ground
between technology and contentis
a TechZone display called the
Download, sponsored by CES, the
RIAA and the National Musi: Pub-
lishers’ Assn.

The Download is a showcase of
various digital music download
technologies and services focasing
on legal peer-to-peer services and
collaborative technologies.

Another is a CES initiative valled
the Great Audio Experience, which
aims to raise awareness of digital
audio quality.

While MP3s and other d:gital
music formats have revolutionized
how music is distributed, there
have been concerns about the loss
of audio quality that often results.

“MP3s are great for the cor.ven-
ience, but by having that you take
some of the quality away,” Chupka
says. “When musicians record
something, they record it with the
intention of it really being hearc like
it sounds like when they record it.’

The organization recruit2d 3
Doors Down to promote the efZort.
The actwill perform at CES Ja1.9.

“When we're in the studio we
can spend hours on a single
sound, a single elementofasong
that gets completely lost on an
MP3 player,” band member Matt
Roberts said during a November
CEA eventintroducing the initia-
tive. “We want our audience tc be
able to hear that.” coee

JANUARY 13, 2006

Here is a quick look at some sec-
tors and companies to watch
during this year’s Consumer
Electronics Show.

VIDEOGAMES

MP3 PLAYERS

3DOORS DOWN
will perform at CES
to raise awareness
of digital audio

As usual, the Con-

sumer Electronics Show

(CES) will feature a horde

of attendees crowding mul-

*imedia booths and jamming taxi

ines beyond the limits of patience
Activities will take place across four ven-

ues: the Las Vegas Convention Center, the

ccnnecting Las Vegas Hilton, the Sands Con-

wvention Center and small porticns of the

Venetian Hotel

In all, there will be more than 2,700 exhibitors and 140,000 attendees.

Here are expected highlights of the event:

Microsoft chairman/founder Bill Gates will give his traditional preshow keynote at 6:30
p.m. Jan. 7. Get -here early if you want to avoid getting crammed into a satellite view ng room.

The main stage proves very content-heavy this year with Walt Disney presidant/CEQ
Robert Iger prasenting at 4:30 p.m. Jan. 8 and CBS president/CEO Leslie Moonves at
4:30 p.m. Jan. 3.

Other keyncters include Motorola chairman/CEO Ed Zander at 8:30 a.m. Jan. 8 and
Nokia president/CEO Olli-Pekka Kallasvuo at 11a.m. as part of the Industry Insid2r series.

On Jan. 9, 3 Doors Down will perform at 2 p.m. and 3 p.m. on the ESPN stage in the Las
Vegas Convention Center’s Grand Lobby. The band’s members serve as spokesmen for
CES’ Great Audio Experience.

The CES, the RIAA and the National Music Publishers’ Assn. are sponsoring a TechZone
display called the Download—a showcase of various digital music download technolo-
gies and services focusing on legal peer-to-peer services and collaborative techrologies.
it will be held at the Anytime-Anywhere TechArena in the Sands Convention Center.

Among the SuperSessions, the “Content and CE Partnerships: Breaking New Ground”
panel aims to explore the rift between content owners and hardware manufactu-ers and
find some common ground. Los Angeles Times regorter Dawn Chmielewski will moderate.
Speakers include Akimbo Systems CEO Josh Goldman, Deloitte & Touche deputy man-
aging partner Tony Kern, Walt Disney Internet Group executive VP of business develapment
and operations Larry Shapiro, AOL Mobile VP/chief technical evangelist Mike Wehrs and
Warner Bros. Hcme Entertainment Group senior VP Jim Wuthrich.

Preshow confzrences on Jan. 7 include Mobil2 Entertainment and Digital Hollywood.
Speakers include Interscope/Geffen/A&M head of new media KamranV CyKik, Epic Records
digital media marketing and promotion executive Grayson Brulte, TAG Strategic manag-
ing partner Ted Cohen and iMesh executive chairman Robert Summer. wede

—Antony Bruno

quality.

MACWORLD
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what's the winning combination?

You'd never guess what next big
hit will rock the red-hot mobile
market. But you can scout emerginj
apportunities today—if you've gat the I
right connactions. That's why cver |
60 major industry players use
M:Metrics data and insigh: to break
into the mobile market, guice strategy,
and inform tactics.

Don’t bet your future on rumors
and best guesses. Get your numboers
s-raight f-om the authority.

sales@mmetrics.com www.mmetrics.com
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BONUS DISTRIBUTION
Billboard Music & Money Symposium

March 1, 2007 / The St. Régjs, New York
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Co'incidihg with the 6th annual Billboard Music & Money symposium,
Billboard will look at where the smart money is going in 2007: In our
Music & Money special feature, we'll talk to investors about what

entertainment sectors are hot now and we'll review the deals and
- acquisitions that made headlines in 2006.
i
Don’'t miss your opportunity to be a part of Billboard’s
special Music & Money feature and showcase your brand
to the industry’s big spenders! '

ISSUE DATE: MARCH 3 Billboard

AD CLOSE: FEB. 5 MUSIC &
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SPEKTOR: CHRIS CRISMAN © 2006 WONDERFUL MACHINE INC

Son Shines Sclo

Stephen Ma-ley
debuzis on his cwn

BY SUSAN VISAKON TZ |

SPECTACULARSPEKTOR

Slow-Building Promo Campaign Driving Sire Disc

Regina Spzktor doesn’t own a TV or a radio. I1. fact as her
manager Ron Shapirc puts it. “Most cf ber Leing Lves in an-
other time.”

But the 26-year->ld singe-/songwrit2-~—wh> names the
Beatles, Bob Dylar, Billie Ho iday and Chapin among b er
biggest influences—is making music taat r2sonaqtes in the
here and r.ow.

Spektor entered the Heaiseekers chart at Nc. 1 arid "he Bill-
board 200 at No. 135 last Ju.y t with her ambit.ous ma or-lasel
debut, “Begin to Hope” (Sive). Never fall ng selcw the top 30,
the album reclaimed the F eztseekers surm it 25 weeks later
on Dec. 16, simultaneously cracking Thz Billkoard 20°) for ~he
first time since July 15.

Sire president M chael Coldstone attri ates the clbam’s on-
going success to a traditional approach tha, in large part, Spek-
tor has overseen and directed he-self. S1e 1as guicec Size, aleng

Back On The Bloc

3 oc Party shoots for
sognomore breakout

Stacie Gets Soulful

Orricc s new album
leans toward R&B

with PR firm Big Hassle and Ron 3hapiro Management,
through an “old-school, word-c-moutt ” campaign, Goldstore
says fueled by “hard work and beliel.” It’s a crusade thata:-
tually began around Spektor’s ast disc. “Soviet kitsch,” which
she self-released in 2002; Sire reissu=d it two years late.

“When you talk about the de.elopment of ‘Begin to Hode’ 'n
the inarketplace, you can’t skip aver ‘So.iet Kitscl” » Goldstone
says. “So much of the work w= did wes selling 500 reccrds a
week for two years. We worked .tin a b ue-collar way. We 1evar
even really announced it. Wher you heve an artist that has great
instincts, you support those ir stincts.

That strategy has thus far praved w:se. According to Nielsen
SoundScan, “Soviet Kitsch” has hit the 54,000 mark, and “3egin
to Hope” has moved 160,000 u 1its.

Soektor has been involved n every aspect of her presenta-
tion in the marketplace—from the music itself to imaging.

www americanradiohistorvy com

Colombia Is Coming

S

Pefia’s New Persona

Latin songstress
evolves as an artist

A Latin-American
nation’s pop boom

JANUARY 13, 2007
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Goldstone admits that as a result, “there are
things that probably go slower than people would
lik=. But,” he quickly adds, “if she was -oo0 ac-
commodating, we probably wouldn’t be doing

this well.”

Goldstone, Shapiro and Warner Bros. VP of
merketing Mitra Darab can hardly contair them-
selves when talking about why they felt compelled
to -un with Spektor’s ideas, calling her everything
frcm “a genius” to “a culture-changing artist” with
a convincing lack of preciousness or pretension.
As Goldstone puts it, “You won’t find a whole lot
of new acts being signed within any of the major
labels that are being given this level of control,
and that’s a testimony to Regina’s importance and
her unique talent.”

But even with having the control the Russian-
bern, Bronx, N.Y.-bred artist does, the pensive
Spektor admits, “I'm not living the life t at’s for
me; it’s a very hard life I've been living the past
couple of years. | hate to say that, because there’s
a ~eason why you try to make music—you want
to put it out there for people to hear—but I'd love
to have more time to work and be by myself.”
Shapiro recognizes that “there’s only so far
the commerce train is going to push someone
like Regina,” and he says the game plan will be
very much the same going into 2007: Leeping
Soektor visible but not crossing any lines that
make her feel uncomfortable.

Specifically, the attention VH1 has been giving the video for
first single “Fidelity” is expected o intensify after the turn of
th= year, and while Spektor tours Europe in January z2nd Feb-
rumry, Darab says Sire will launch a TV ad campaign at home
to exploit the pariod after Christmas “when people return CD3
they don’t want or start to use their iTunes gift cards.

This is of particular importance because, according t> Daral,
22% of Spektor’'s sales are digital. Inline with that fact, Feb. 13
w l see the release of an iTunes-exclusive consisting of live
recordings hand-chosen by Spektor, and in January “Fidelity”
goes for adds et modern rock and adult top 40 stations.

Having already had the support of trend-setting triple-A sta-
tions like KFOG San Francisco; KINK Portland, Ore.; and WBOS
Boston, Spektor has also been added to the top 40 and modern
reck playlists at satellite radio broadcasters XM and Sitius, and
was picked up =arly by modern rock heavyweight KNDD Seattle.

In another impressive feat, “Begin to Hope” hit No. 1 in De-
cember on the iTunes alternative album chart in the United States,
tepping releases by far more visible acts like My Chemical Ro-
mance and the Killers. “What's really interesting about that is
s1e’s the only female right now in the top 50 on the iTunes alter-
native chart—which is inspiring but depressing at the same time,
Coldstone says.
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>>>ALL NEW
ARETHA
Aretha Franklin says her
new album, “Aretha: A
Woman Falling Out of
Love,” is “the real deal,”
and she has a guest list to
back that up. Franklin is
joined on the set by
Shirley Caesar, Karen
Clark-Sheard and the rest
of Detroit’s Clark Sisters,
plus country star Faith
Hill. The artist also co-
produced the album—
which is expected out in
the first quarter of 2007
on her own independent
label Aretha’s Records—
with veteran studio hand
Michael Powell.

—Gary Graff

>>>MADONNA
CONFESSES

The Wembley Arena stop
in London on Madonna’s
box-office-busting
Confessions tour will be
released as part of a
CD/DVD set Jan. 30 via
Warner Bros. Portions of
the DVD were originally
broadcast during an NBC
special during the
Thanksgiving holiday.
“The Confessions Tour”
includes a 13-track CD as
well as the complete
London concert on the
DVD disc, including four
songs that didn’t air on
TV. —Jonathan Cohen

>>>DOVES CRY
U.K. rock trio Doves are
planning to hit the
studio in February to
begin recording their
fourth studio album,
which they hope to
release in the summer or
early fall via Capitol. The
group recently returned
from a songwriting
session in Derbyshire
situated next to a llama
farm. “This record has
required a little more
writing and work to find
a direction, something
that feels new to us,” the
band wrote on its blog.
—Jonathan Cohen

>>>INTO THE SEA
Chicago indie rock
institution the Sea & Cake
is eyeing a May release for
its seventh Thrill Jockey
studio album. “I'd say in
general, for lack of a
better word, it’s more
upbeat,” frontman Sam
Prekop says, adding that
the band aimed to
recapture the “Afro-pop
thing” present on songs
from its self-titled 1994
debut. “We’'re really
concentrating on the
guitar interweave idea.”
—Jonathan Cohen

M sic

EISTYT3 Y PATRICIA MESCHINO

Controlled Substance

Bob Marley’s Producer Son Stephen Debuts As A Solo Artist

or the past 10 years Stephen Marley has bal-

anced touring responsibilities with a hectic pro-
duction schedule largely determined by his
brothers’ projects, which include Damian Marley’s

© 2006 Grammy Award winner for best reggae album

“Welcome to Jamrock.” But with the March 20 release
of his long-awaited debut album “Mind Control” (Tuff
Gong/Universal Republic), the spotlight will solely
shine on Stephen’s talents as an emotive singer, diver-
sified songwriter and accomplished instrumentalist
while solidifying his reputation as an innovative, genre-
blurring producer.

Stephen handily navigates through the atbum’s myr-
iad moods. He is the forlorn romantic on the haunting
ballad “You're Gonna Leave,” the anguished bluesman
on “Iron Bars” and the consummate roots reggae revo-
lutionary decrying political corruption on “Chase Dem.”

“This record can be played in a variety of radio for-
mats, sowe will market itin a fairly nontraditional way,”
says Monte Lipman, president of Universal Republic,
which will release “Mind Control” through a joint ven-
ture deal with the Marley family’s Tuff Gong Records.
“Beginning Jan. 16, we will release three different sin-
gles; we're going to the tastemakers in Soho and the
mixshow guys in the street, we're going to hit everybody.”

The retro dancehall gem “The Traffic Jam” (already
a hit in reggae markets) will be serviced to urban and
crossover formats; the hypnotic, hip-hop-accented “Hey

Real Talkk

Baby” (featuring Mos Def) will be serviced to
urban, crossover, triple A, alternative and pop
formats; and the flamenco-flavored “Let Her
Dance” is, according to Lipman, “intended
for a slightly older crowd.”

“We are positioning this record to go beyond the core
reggae market,” Lipman adds, “without ever compro-
mising who Stephen is.”

The second son of Bob and Rita Marley, Stephen, 34,
began his career as a precocious 7 year old singing and
dancing alongside his older siblings in their group the
Melody Makers. As a child, Stephen’s father instructed
him in the basics of production and the gravity of his
musical mission. “He would say music is serious and
if you're not serious, better you go study to be a doc-
tor,” Stephen recalls.

Stephen displayed his earnestness as a teenager by
working alongside his older brother Ziggy producing
the Melody Makers’ tracks before movingon tosolo en-
deavors. Among his earliest productions was younger
brother Damian’s 1996 debut album “Mr. Marley”;
Stephen also served as Damian’s principal songwriter,
musician and vocal coach and he remains the primary
force in his sibling’s rise to international renown.

On 1999’s “Chant Down Babylon” Stephen manip-
ulated his father’s vocal outtakes from '70s Island
Records sessions into duets with R&B and hip-hopacts,
attracting mainstream attention and a best reggae album

HILLARY CROSLEY hcrosley@billboard.com

Boom Time In Belu

J.R. Rotem’s Joint Venture With Sony/Epic Is His Dream World

Grammy nomination. But the hip-hop dancehall amal-

gam was more consistenton Damian’s 2002 Grammy
winner “Halfway Tree,” and “Welcome to Jamrock” was
where it all came together. The album has moved
603,000 units, according to Nielsen SoundScan, and
peaked at No. 7 on The Billboard 200. Its title cut, con-
sidered by many the reggae song of 2005, also found
favor in the hip-hop and alternative-rock markets, a tes-
tament to its seamless production.

“What Stephen did with the production on ‘Jamrock’
and now on his debut is amazing,” says veteran New
York radio personality Dahved Levy, hostof WBLS’ pop-
ular show “Saturday Night Ballroom,” which features
everything from hip-hop to dancehall to African souk-
ous. “Marketing Stephen’s album to several formats is
a great strategy; if it doesn’t hit in one format, it is sure
to hitat another.”

Whether any song from Stephen’s debut becomes a
“Jamrock”-level phenomenon is less important to him
than continuing to make music that tears down barri-
ers. “l never make songs to have them go so big,” he
says. “But these songs are already hits with my kids, so
nothing matters more.” ooe

ga Heights

Few people can say they get down with
both 50 Cent and the Game, let alone
created crossover pop hits for Rihanna.
But J.R. Rotem, son of Israeli immigrants
and a California native, is that guy. l also
must point out that he produced my fa-
vorite song from Mobb Deep’s “Blood
Money” album, “In Love With the
Moula.” Rotem’s recently secured a new
venture with Sony/Epic.

“It’s a multimillion-dollar, joint-
venture label deal with Sony/Epic,”
Rotem says of the three-year deal. “Bel-
uga Heights is the name of my label. It's
the parent company, including the label,
publishing company, clothing lineand a
bunch of other things. A ot of labels were
interested, but we went with [Epic pres-
ident] Charlie Walk because he was so
excited about the music. You play him a
song and he’s dancing on his desk.”

Rotem says Beluga Heights is his
dream world. “It’s like a made-up place
which represents success,” he says. “For
example, beluga is a very high-end
caviar, if you go to a high-end car deal-
ership like Bentley, their black is called

32 JANUARY 13, 2007

beluga. The BH in our logo is like the
sign for Beverly Hills, and we basically
work out of Beverly Hills. It’s a place of
success, positivity and hard work.”
Rotem runs the company with his
manager and partner Zach Katz, his A&R

guy Tommy Rotem and his head pop
writer Evan Boggart, who penned Olivia
and 50 Cent’s spring hit, “Best Friend.”

Tommy Rotem recently discovered
Beluga’s first act, Sean Kingston. “He’s
al16-year-old prodigy,” J.R. Rotem says.
“I wasn’t interested in signing artists,
but my little brother, Tommy Rotem,
found him on MySpace and developed
him before he showed him to Zach and
I. And he blew us away. He sings in Ja-
maican patois and raps about his life in
Jamaica’s hood. Thingsin Jamaica can
be rough, they’ve got 13-year-olds run-
ning crack houses with guns over there.
But he isn’t the type of kid that tries to
be hard. He’s like a teddy bear.”

Meanwhile, Rotem has been busy
producing folks ranging from Dr. Dre,
50 Cent and Rick Ross to Rihanna,
Britney Spears, Jennifer Lopez, Ash-
ley Tinsdale and Hayden Panettiere
of the NBC show “Heroes.”

Of course, | had to ask if he thought
Dr. Dre’s “Detox” was finally going to
come out in 2007.

“Dr. Dre’s a perfectionist, and if it’s

not up to his standards, which are pretty
muchthe highest in the game, thenhe’s
not releasing it,” Rotem says. “He
changes the sound of music every time
he comes out. So though | can’t say for
sure, I'd like to say it is. Last year he was
focusing on Busta and the Game’s al-
bums. But ‘Detox’ is his main focus now.”

And what of Mr. Curtis Jackson?

“I'm working very closely with 50 and
he doesn’t seem angry. He's at the top of
the game. He’s focused on making an
album to save hip-hop, and | think a lot
of people feel that way. 50 is an incred-
ible force, who doesn’t need to put out
an album for money or respect. He’s got
both so we're trying to make a new
sound. He's a trendsetter like Britney is
in pop music.”

Rotem isn’t stopping at hip-hop, ei-
ther. “Beluga is a mainstream pop
label,” he says. “We’re looking at rock
groups, pop, urban male R&B, what-
ever that will be big in crossover. For
us, we have to make sure the artists
have the crossover opportunity to be-
come worldwide artists.” .

MARLEY. WONDER KNACK, ROTEM: JOEMAGNAN
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Second Time Around The Bloc

Promo Campaign Kicks Into High Gear For U.K. Band’s Sophomore CD

After winning over U.S. hipsters en masse with
its critically acclaimed 2005 debut “Silent
Alarm,” U.K. rock act Bloc Party is aiming for
a breakout with mainstream audiences on its
sophomore outing.

“A Weekend in the City” drops Feb. 6 via Vice
Recordings/Atlantic Records and comes with
increased expectationsin tow.

Most notably, while Vice is quarterbacking
the project in the United States, upstreaming
partner Atlantic is involved from the get-go
this time out.

The major label, which found success in
crossing over acts like Panic! at the Disco and
Gnarls Barkley from its indie system at radio
last year, is looking to deliver similar results
with Bloc Party.

Driving Atlantic’s interest is the fact that
“Silent Alarm,” with little radio support, soid
more than 280,000 copies, according to Nielsen
SoundScan—the best-selling release in Vice’s
history. And during the course of 18 months, the
band went from playing small clubs to 6,000~
plus-seat amphitheaters. Worldwide, Bloc Party,
which is signed to Wichita Recordings, sold
close to 1 million units, including 500,000 in the
United Kingdom.

With the new record, Vice and Atlantic have
been quietly working a preview track, “The
Prayer,” at alternative and college radio since
the end of October. But the big bet is on | Still

Remember,” which was serviced in late Decem-
ber; it is going for adds Jan. 22.

The romantic, midtempo song has a grand
sweep synonymous with anthemic-reaching sin-
gles from Brit guitar bands.

“It hits all the right emotional buttons,”
Vice GM Adam Shore says of the single. “It
has the most potential to cross over beyond
their core format.”

Credit for that sound goes, in part, to producer
Garret “Jacknife” Lee, whose résumé includes
recent hits from U2 and Snow Patrol.

Under Lee’s direction, frontman Kele Okereke,
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2 Bit Pie In The SKy
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guitarist Russell Lissack, bassist Gordon Moakes
and drummer Matt Tong toned down the fre-
netic feel of their Paul Epworth-produced debut,
which drew comparisons to the jerky post-punk
of Gang of Four and late-period Blur.

“A Weekend in the City,” particularly on its
back half, is dominated by slower, richly tex-
tured songs (the lead single, as well as “On,”
“Sunday” and “Kruezberg”) that stretch into
pop/rock territory.

“It’s got everything that makes a Coldplay
song, plus more,” Moakes says of the band’s more
introspective material. “It has a lush sound with-

- -
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out being too syrupy.”

It also features much more direct vocals from
Okereke, who makes a big leap as a songwriter
and lyricist on this loose song cycle that themat-
ically mirrors its title.

“I wanted to make something that could be
more easily understood, without dumbing it
down,” Okereke says.

Label executives are betting that in the
process the band has found a way to meaning-
fully extend its reach in the United States.

The initial shipment for “Weekend” is ex-
pected to reach 150,000 units vs. 26,000 for
“Silent Alarm.” Best Buy, Target, iTunes and indie
accounts are all receiving special versions of the
album featuring different bonus tracks.

Touring will again play a key role in raising the
band’s stateside fortunes. Bloc Party was ini-
tially slated to tour in front of Panic! at the Disco
last November in abid to expose itto a younger
demo. But the band played only a handful of
dates before dropping out after Tong suffered a
collapsed lung. He has been cleared to rasume
playing when the group starts U.K. promotional
performances in January.

The band will return to the United States for a
headlining tour in March and will swing through
America three more times by the end of 2007.

Shore says, “They have made it clear to us that
they don’t have intentions of just being ‘the cool
band’ forever.” e

Electronic Collective’s Film And Game Tie-Ins Are No Fluke

Not many producers will read-
ily admit to taking commercial
interests into the studio. Bul for
Jon Fugler, head knob twiddler
and lead singer of studio proj-
ect/band/artist collective 2 Bit
Pie, the music’s eventual desti-
nation is part of its origin.

“We think if we do the mix
this way we’ll send it to some-
body; it sounds like a computer
game or a film,” he says.
“That’s part of what we came
from. The whole electronic
music thing grew up with CGI
and gaming, and the increas-
ing reality and fantasy of all of
those media.”

The group’s meaty debut, “2
Bit Island” (One Little Indian),
isn’t outuntil Jan. 30, but some
of its tracks have already been
licensed. Seductive electro-pop
single “Here I Come” for “Tiger
Woods PGA Tour 07” and the

adrenalized opera of “Soto
Mundo” (featuring Royal Opera
soprano Dilshani Weerasinghe)
for what must be a chase se-
quence in “CSI Miami.

Fugler and 2 Bit cohort Mike
Bryant are also origina! mem-
bers of Fluke, a production col-
lective that shared the short-lived
“electronica” spotlight with
more visible groups like Prodigy
and the Chemical Brothers in
the late '90s.

The 2 Bit sound is a grown-
up version of Fluke’s. The
swollen keys, arctic synths and
rave bass are here, but with
more melody and nuance and
an endless stream of coilabora-
tors. “There are a lot of people
who we’ve been friends with
over the years from other sides
of music, who we hang out with
on a drunken Friday night and
say, ‘Why don’t we do some-

thing? ” Fugler says. “We got to
the point where we did.
Gorgeous London lounge rat
Yukiko Ishii (so sellable that Fu-
gler and Bryant are producing
her debut album) provided
some vocals as did longtime
electronic favorite Jan Burton
and singer/songwriters Marli
Buck and Margo Buchanan. For-
mer Bush drummer Robin
Goodrich gave the boys some
fresh loops, while Korn engi-
neer and Pro Tools whiz Andy
Gray “broughteverything up to
the next level,” Fugler says.
The group effort doesn’t
make for a seamy product.
Everythingon “Island” is beau-
tifully layered, with the inter-
play between Fugler and his
rolating staff of vocalists adding
a masculine/feminine tension
often lacking in music, letalone
electronic music. And making

the material even more unique
and attractive to licensors.

OPPOSITES ATTRACT:
New York-based underground
house specialist Twisted Rec-
ords has joined up with the
more commercially minded
Koch Records in a three-
pronged deal, which encom-
passes exclusive domestic
distribution for Twisted Rec-
ords, plus co-branding and
project-scouting opportunities
under the newly formed
Twisted Group.

“The changing marketplace
made it impossible for me to
keep operating Twisted as an
underground independent
label,” president/co-founder
Rob Di Stefano says. “And Koch
had dance releases but hadn’t
been getting props. Branding
with Twisted gives them instant
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street cred in the market.”
The creation of the Twisted
Group allows Di Stefano to ex-
pand beyond the 4/4 dark
house that defines Twisted
Records, while maintaining
that focus—and the loyalty it’s
inspired among fans of the
genre—within the label itself.
The Twisted Group imprint
will mark a wide array of
dance-oriented Koch releases,
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like upcoming Carl Cox mix
CD “Global” and ambient
drum’n’bass project Rar-Shak.
“For us, it maximizes the
brand, maintains the label’s
relevance and reaches a wider
audience,” he says.

Di Stefanoalso reperts that
he's “in the process of reviv-
ing” his storied Tribal label,
“independent of the Koch
arrangement.
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After A Well-Deserved Break, Singer
Switches The Pop Machine Back On

In March 2004, Stacie Orrico walked
away fromit all. Feeling overwhelmed
by the global success of her multiplat-
inum sophomore album, Orrico exited
the business, returned to her family in
Seattle and took a waitressing job at a
neighborhood seafood restaurant.
With the Jan. 16 release of “Beau-
tiful Awakening,” the 20-year-old
singer/songwriter returns with a

fresh perspective. “Il knew if | didn’t
step away and build a life outside the
music industry that I'd always be
holding on too tight,” she says. “So
| went away and shut down the ma-
chine for a couple of years.”

Orrico had earned the right to take
a break. She was discovered at a Chris-
tian music seminar in 1998 in Estes
Park, Colo. She entered a competition

| Jazz Notes

. DAN OUELLETTE douellette@billboard.com

ORRICO

and won, gaining the attention of an
A&R executive from EMI Christian
Music Group, who offered her adevel-
opment deal with ForeFront Records.
She was only 12,

Her 2000 debut, “Genuine,” was
certified gold and debuted at No. 1
on Billboard’s Heatseekers chart.
Soon she was attracting mainstream
attention opening for Destiny’s Child

on the trio’s Survivor tour.

Orrico’s self-titled 2003 album was
issued on Virgin and EMI CMG’s Fore-
Front label. Her career as a main-
stream pop star exploded with the hit
singles “Stuck” and “(There’s Gotta
Be) More to Life.” The “Stacie Orrico”
album has sold 498,000 units, accord-
ing to Nielsen SoundScan.

Orrico soon found herself on the
music business treadmill, performing
at the Macy’s Thanksgiving Day Pa-
rade, MTV’s “TRL” and the tree-
lighting ceremony at Rockefeller Cen-
ter. To make life more hectic, her career
started exploding overseas as well,
and she began heavily promoting the
albumin Asia.

Exhausted and burned out, Orrico
opted to return to Seattle. “l spent a
couple of years building a foundation,
reconnecting with my family and the
friends | had since childhood, meet-
ing new people and having normal life
experiences,” she says. “It was healthy
and very vital to me being able to
come back and do this again.”

Eventually, she began writing songs
for a new album and wound up with
55 new tunes. She enlisted some noted
producers to craft “Beautiful Awak-
ening,” including Dallas Austin,
Dwayne Bastiany and former Naughty
by Nature DJ Kay Gee. Theresultis an
album that leans more toward the R&B
of Alicia Keys and Lauryn Hill than Or-
rico’s previous polished teen pop.

The first single is “I'm Not Missing

JFA Relief Efforts Soared In’

‘t egends Of Jazz’ TV Series, Meanwhile, Got A Slow Start

You.” “It’'s the most pop song on the
album,” Orrico says. “It bridges the
gap between where | left off to where
we’re going on this album, which is
more soulful.”

“Beautiful Awakening” was re-
leased internationally in August. It has
already been certified gold in Japan
(100,000 copies) and is also making
waves in Germany and Australia.

Virgin Records senior VP of mar-
keting Amani Duncan expects the
album to do well domestically too. “I
strongly believe she has her fans from
the [previous] album, because we’ve
superserved the core,” Duncan says.
“Now it’s about gaining the fans that
didn’t buy that first record.”

Though her previous albums were
also worked in the Christian market,
Orricois signed strictly to Virgin now,
and “Beautiful Awakening” will be
worked as a mainstream record. Ac-
cording to Duncan, EMI CMG Distrib-
ution will take the CD to Christian re-
tail, but there are no plans to work a
single to Christian radio.

Duncan says online promotion ef-
forts are playing a key role in launch-
ing the record domestically. Orrico has
been blogging on the Internet, and
her MySpace site features videoclips
of her discussing the album. “People
hear her and instantly get onboard,”
Duncan says. “We are casting the net
wide, because we have the luxury of
having an artist that can touch so
many people.” .

Before closing the chapter on
2006, it’s fitting to recognize last
year's champion jazz relief or-
ganization: the Jazz Foundation
of America, which will be hon-
ored Jan. 10 at the [nternational
Assn. for Jazz Education’s 34th
annual conference in New York.

Several relief groups rallied
in support of post-Hurricane
Katrina musicians in New Or-
leans, including the impressive
Branford Marsalis/Harry Con-
nick Jr.-led Musicians Village
construction project through
Habitat for Humanity. But one
of the most important support
teams was New York-based JFA,
directed by the indefatigable
Wendy Oxenhorn.

For the past 17 years, the JFA
has been providing emergency
medical and housingassistance
to elderly blues and jazz musi-
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cians. This past year, Oxenhorn
rallied her small staff, which
normally handles 500 cases a
year, to assist 1,300 New Orleans
emergency cases.

Financed by companies like
E*Trade Financial, individuals
like E*Trade Financial president
Jarrett Lilien and Agnes Varis of
Agvar Chemicals, and the pro-
ceeds from such fund-raisers as
its annual “A Great Night in
Harlem” concert at the Apollo
Theater, the JFA provided more
than $250,000 worth of manu-
facturer-donated instruments
(including replacing Fats
Domino’s flood-destroyed
piano), created more than 3,100
gigs for hundreds of New Or-
leans musicians performingin
schools and nursing homes in
eight states at a reasonable wage
($200 per date) and helped hun-

dreds of displaced musicians se-
cure long-term housing.

TV JAZZ FALTERS: “Leg-
ends of Jazz,” the first new na-
tional jazz broadcast series in
more than 40 years, stumbled out
of the gate in 2006 when most
Public Broadcast System affili-
ates relegated the weekly pro-
gram to late-night and weekend
time slots. Apparently stations
believed that “Legends”—hosted
by jazz pianist Ramsey Lewis,
produced by Chicago-based
media company LRSmedia and
executive-produced by LRSmedia
co-chairman Larry Rosen—was
not ready for prime time.

The critically applauded 12-
episode series focused on vari-
ous themes and featured
cross-generational stars. While
it fared well in total households
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in comparison to many cable
concert and arts-oriented pro-
gramming, according to the
Nielsen Television Index, PBS

Host RAMSEY
LEWIS, left, and
executive
producer LARRY
ROSEN of PBS’
‘Legends of Jazz’

stations in most top markets
programmed it when viewer-
ship is slim. For example,
WNET in New York, jazz's

biggest market, broadcast “Leg-
ends” on Fridays at 12:30 a.m.
The only bright spots were the
host channel, Chicago’s WTTW
(Fridays, 9:30 p.m.), and Los An-
geles’ KVCR (Tuesdays, 8 p.m.).

While the show has been re-
newed, its second season won't
begin taping until fall 2007 and
won’t air until fall 2008. Maybe
then PBS affiliates will finally
air the show in prime time.

2007 FESTS OF NOTE:
The Danilo Pérez-curated
Panama Jazz Festival celebrates
its fourth season Jan. 18-20; the
Melbourne (Australia) Jazz Fes-
tival returns after a dark year
with a fine lineup May 2-13;and
the granddaddy of them all, the
Monterey Jazz Festival, turns
50 this year with a grand bash
Sept. 21-23. .o

RAMSEY LEWIS AND LARRY ROSEN: BILL RICHERT
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COLOMBIANGOLD

in The Land Of Shakira And Fonseca,
Latin America’s Latest Pop Boom

Had he been born in Colombia
ageneration ago, Fonseca might
have opted foracareerin law or
engineering, accepled fields for
young men and women of cer-
tain means in that country.
Insiead, when the now-26-
year-old Bogotd native informed
his parents he wanted to be a pro-
fessional musician, they sent

him to the Berklee College of

Music without lifting an eyebrow.

It all paid off last year,
when Fonseca won a Latin
Grammy Award for his hit “Te
Mando Flores.”

Beyond the personal accom-
plishmeunt, the win represents
yet another notch in the belt
of'a rapidly growing move-
ment of new pop acts coming
from Colombia.

“We are living a boom,” says
EM1 Colombia president Alvaro
Rizo, who spearheaded the
resurgence of major labels’ in-
terest in local Colombian talent
when he signed Grammy win-
ner Andrés Cabas in 2000.

“Twenty years ago no one be-
lieved in [pop] Colombian acts,”
he adds. “We laughed at them.
Now everyone wants to sing. !

don’t have the staff or budge!
to work the huge number of
local acts.”

Colombia has always been a
hothed of all kinds of mnusic, but
it was best-known as the birth-
place of cumbia, the home of
vallenato and the breeding
ground for new salsa.

In the pop arena, however,
Colombian acts had little local
credibility and practically noin-
ternational relevance. That
is, until Carlos Vives’ fu-
sion of pop, rock and val-
lenato exploded inside and
outside Colombia in th=

early 1990s. L

His success, cou-
pled with that of
Shakira
Juanes,
made Colom-
bian pop a
cool and vi-
able option
and given
rise in the
pasttwo
yearstoa
cohesive

and
has

musical !
movement

with international possibilities.
No other country, save for Mex-
ico and maybe Argentina, has
somuch international potential
in the Latin realm.

“Creatively speaking, we're at
another level,” says industry vel-
eran Fidel Jaramillo, who headed
Universal’s Colombian offices
for years and is now president of
indie Origin Entertainment. “I
remember going to international
meetings and basically getting
shut down when I spoke of [val-
lenato stars| Diomedes Diaz or

Los Hermanos Zuleta. Now
there is international
awareness.’

Sony BMG Latin
America president Kevin

> | Lawrieagrees. “Colombia

isa creative hotbed. You
ignore Colombia at
your own risk.”
Despile the
creativity oozing
from Colombia
—it's not only
artists, butalso
producers, ar-
rangers and
session play-
ers who are
indemand—
isstill difficultto
export the music.

FONSECA
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Unlike Mexico, whose extended
market is effectively the United
States, Colombian acts have to
physically move to get noted out-
side the country’s borders.

This poses many challenges.
Universal Music, for example,
stopped signing acts locally al-
together becauise the local com-
pany didn’t have the cash flow
necessary for new-artist devel-
opment. Now Universal is re-
versing that policy with the
launch of a joint-venture label
with Colombian star Juanes (see
story, right).

Of course, not all acts signed
locally get exported, and of those
who do, not all will become a
Shakira or a Juunes. A good in-
dicator of who will get picked
for outside distribution is local
success. Fonseca scored big
when his song “Te Mando Flo-
res” hit No. 1 on Colombian
charts for 22 consecutive weeks.

And Juanes, prior to leaving
Colombia in an effort to get
signed in the United States, had

local success as lead singer of

rock group Ekhymosis.

“Of course we want to export
them, butitisn’teasy,” Jaramillo
says. “Taday everybody wants
winners, and you don’t always
have that.” -

Pop Goes Colombia

Colombia’s new pop movement was spearheaded by the pop/folk fusions of Cabas

and, most recently, Fonseca. Here are nine other acts with possibilities for early 2007:

ALICASTRO

Sony BMG

The singer/songwriter
came to Sony BMG in
Miami via his publisher,
Peermusic. His debut,
“Todo Vale,” is aset of
fresh, acoustic-leaning romantic fare.

NATY BOTERO
Sony BMG

An intriguing blend of
pop infused with
funk electronic
beats and hip-hop
3 8 drew attention from
executives, who plana U.S. release for
first-quarter 2007.

DR.KRAPULA
Origin

One of the country’s
most engaging
bands, Dr. Krapula
plays alternative ska.
| Conversations are
under way for distribution deals abroad
for its fourth atbum.

ILONA EMI

The gritty singer/
songwriter nominated
for a Latin Grammy
Award in 2005 is re-
leasing her sophomore
album. llona’s back
story as a homeless teenager gives her
ammo for songs poignant and powerful.

“No Tengas
English-language tracks, a clear bid for

JULIO NAVA

JJ Music

A gifted songwriter
whose eclectic sound
veers from pop to
coffeehouse rock,
Nava’'s latest album,
Mas Prisa,” includes

the U.S. market.

FANNY LU
Universal

Fanny Lu sings a
catchy blend of

cumbia and vallenato
with pop. Her debut,
“Lagrimas Calidas,”
was released last year in the United States,
and is now beirng worked earnestly at radio.

7 VERONICA

\ OROZCO EMI

M- The actress and
singer/songwriter’s
self-titled pop debut
went gold in Colom-
bia and is slated for

release regionwide in 2007. Suggestive

photos are fueling interest.

OCTAVIO MESA
4Js/Universal
A septagenarianicon
of guasca
(think irreverent
country), Mesa is get-
| ting a makeover with
his debut on Juanes’ labelin early 2007.

music

SANALEJO EMI

This high-octane ska/
punk ensemble ap-
peals to teens and
tweens alike. A third
album will be recorded
in February. —-LC
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4 Js Blasts Off

Juanes-Created Label Gives
Colombian Acts A Boost

Colombia’s growing roster of up-and-coming acts is
getting a major shot in the arm with the launch of 4Js,
the new label created by rock star Juanes.
4Js—named after Juanes’ father and siblings, whose
names all start with J—is a joint venture between Juanes
and Universal Music Mexico for worldwide distribution.

The label already has four Colombian acts signed to its
roster and plans to officially launch in first-quarter 2007
with a set by iconic folk singer/songwriter Octavio Mesa.

Like Surco, the joint venture between Universal and
producers Gustavo Santaolalla and Anibal Kerpel (to
which Juanes is signed), 4Js will not be a stand-alone
label but more of an A&R and production entity. Headad
by Juanes, the label will primarily focus on pinpointing
talent from Colombia.

“The impetus isn’t money,” Juanes says. “l want, in
some way, to contribute so this chain [of artists] keeps
coming out.”

The notion of a label is something Juanes had
contemplated from his early days as an indie artist
in Colombia.

“| was always interested not so much in the indus-
try side of things but
in being able to put
people together and
create music,” he says,
speaking from his
home in Medellin.

A couple of years
ago, already riding the
globai success of his
albums “Mi Sangre”
and “Un Dia Normal,”
Juanes took his lavel
idea to Jesus Lopez,
chairman for Universal
Music Latin America/
Iberian Peninsula.

Ldpez, who regarded Colombia as a breeding ground
for talent, had been signing his Colombian acts abroad
for economic reasons. Now, he says, the Juanes deal
has led him to once again sign acts locally.

“In the last few years, Colombia has notably emerged
as a source of repertoire,” Lopez says. “For Universal
Music, it gives us great pride to place our artistic strat-
egy in Colombia in Juanes' hands, and that's why we've
created 4Js.”

The other three acts signed to 4Js are rock band
Tr3s de Corazdn and singer/songwriters Jimena Angel
and Susy.

Tr3s de Corazon, which has recorded independently
since 2002, finished its 4Js debut with producer Mau-
rizio Terracina (of Divisién Minuscula), and will start
mixing this month.

Also mixing this month is singer/songwriter Angel,
who recorded in Miami with producer Sebastian Krys.

As for Mesa, his album “La Verraquera” was pro-
duced by Juanes with Toy Hernandez of Control Ma-
chete and Fernando “Toby” Tobon, who played with
Juanes in Ekhymosis. The album features Mesa hits like
“El Hijo de Tuta” and duets with Juanes, Cabas and
Medellin rapper El Tigre.

All of 4Js’ albums will be initially released in Colom-
bia, with other territories to be decided. In Mesa's case,
a Mexico release is highly likely, given the repertaire.

The notion, Juanes says, is for all acts to find a space
abroad as well.

“I see 4Js as an incubator to jump-start these acts,”
he says. “If any of them work, then Universal will de-
velop them at a larger level.” —-LC
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Power Of
The Pen

Pefa Writes Her Own Tunes
On Third Univision Album

As a teenager, Jennifer Pefia
became one of Latin music’s
most promising female singers,
thanks to albums that mixed
traditional pop ballads with
cumbia/nortefio fare.

Now, after a nearly three-
year absence from recording,
Pefa will present a sharply dif-
ferent repertoire and persona
to her fans.

“Dicen Que El Tiempo...”
due Jan. 30 on Univision Rec-
ords, is a collection of pop
tracks produced by Sebastian
Krys, known for more rock-
laced material.

The set, penned mostly by
Pefia with her boyfriend singer/
songwriter Obie Bermudez,
marks the first time Pefa, 23,

has written her own songs.

“It’s definitely a different
sound,” Pefa says. “The impor-
tant thingis | was very involved
in the production of the whole
thing. | had never been in the
studio when the musicians were
there. | had never recorded
background vocals. | gave my
ideas as to how it should sound
and what should be said.”

The question, of course, is
whether fans will like this re-
tooled version of Pefia.

“I do think a lot of fans are
going to say, ‘’/m not used to
this, but | like it,” ” she ad-
mits. “And | want people to
think positive.”

Firstsingle “Cémo Entender”
will be shipped to radio in early

January. A midtempo, big bal-
lad with pulsating acoustic and
electric guitars, it is clearly iden-
tifiable as Pefia on first listen,
although the sound is more
youthful and pared-down and
the lyrics more colloquial.

It’s more in keeping with
the not-as-slick sounds that
Latin pop radio seems to be
more open to today, whereas
Pefa’s previous hits were tai-
lor-made for more traditional-
minded radio.

“We've been looking for the
Jennifer Pefia sound, like we do
with any artist. The most diffi-
cult albums are the first and
second, because you’re look-
ing for that sound, that unique-
ness. Jennifer is the perfect ex-

ample of the evolution of an
artist,” says Univision Music
Group president/CEO Jose
Behar, who is already looking
to cross Pefainto the English-
language market.

Originally signed to Q Pro-
ductions, the label run by Se-
lena’s father Abraham Quin-
tanilla, Pefia was an established
artist in the Tejano circuit as a
child and young teen. At the
time, Behar headed EMI Latin,
which distributed Q. When
Behar launched Univision Music
Group in 2002, he signed Pefia
as one of his first artists, and
immediately he sought to ex-
pand her fan base within the
Latin realm, much as he had
done years before when he

signed Selena.

Pefa’s first Univision album
was 2002’s “Libre,” which has
sold 145,000 copies in the
United States, according to
Nielsen SoundScan (and nearly
300,000 worldwide, according
to the label). It featured the
radio hit “El Dolor de Tu Pres-
encia,” which spent eight weeks
atNo.1on Billboard’s Hot Latin
Songs chart.

Pefa charted three more
songs from that album, then re-
leased “Seduccién” in early
2004. Despite a strong single,
“Vivo y Muero en Tu Piel,” which
spent six weeks at No. 1,“Seduc-
cion” scanned 88,000 copies.

The album was released at
about the time that Pefia met

Bermudez, who was well-
known for his songwriting (he
is signed to EMI and up for a
Grammy Award inthe Latin pop
category). It was Bermudez,
Pefa says, who urged her to
begin writing. She now has her
own publishing company, Blu’s
Tunes (named after her dog
Blu) but has yet to sign with a
major publisher.

Aside from honing her writ-
ing skills, Pefa has also ventured
into acting, with a role in the up-
coming indie, bilingual film
“Amexicano,” due this year.

“I don’t feel like I’'m starting
from scratch,” she says of ali the
changes. “Rather, it’'s a new be-
ginning where | have 10 years of
experience behind me.” .

Global Pulse
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Batters Up In U.S. For Bats FFor Lashes

Elisa Aims Beyond ltaly; Findlay Brown Takes The Gloves Off

U.K. “alt-folk” act Bats for Lashes hit Los Angeles during the Christ-
mas period to tape a promo video for its third single “Prescilla”—
a trip that their manager Dick O’Dell hopes will precede a string of
U.S. visits in 2007.

UK. indie sector veteran producer/label owner/artist manager
O’Dell says Sony BMG hasan option on the act’s debut album “Fur
and Gold” for the United States, “but,” he says with a laugh, “if that
doesn’t happen, to say I have had a few offers is the understatement
of the century—and last century.”

The Brighton, England-based quartet is led by multi-
instrumentalist/singer/songwriter Natasha Khan, whose exotic
glam/goth image has attracted national U.K. press coverage.
Chrysalis Group’s Pinnacle-distributed Echo label released “Fur
and Gold” domestically Sept. 11. O’Dell says shipments have passed
the 10,000 mark. “Prescilla” gets a U.K. release Feb. 19.

Chrysalis Music-published Khan’s songwriting has drawn com-
parisons to Kate Bush and Bjork. “We deliberately went for a
widescreen sound on the album,” O’ Dell says, “because of her com-
positional ability.”

Bat for Lashes recently wrapped a series of dates in the Nether-
lands, France and United Kingdom, booked through X-Ray Tour-
ing. Spring U.S. shows through Little Big Man are planned. “We're
looking to springboard into America via an appearance at South by
Southwest in mid-March,” O’Dell says. —Chris Barrett

SUGAR’S SUGAR: Italian indie label Sugar has high hopes
that 2007 will see singer/songwriter Elisa make an international
breakthrough after a decadelong recording career in her homeland.

Sugar is best-known as the label that launched Andrea Bo-
celli and Sugar president Filippo Sugar reports “strong inter-
est” from overseas in a global licensing deal for the tenor’s
less-famous stablemate.

Elisa was a teenage hairdresser when she signed with the Warner-
distributed label, but Sugar insists that “her extraordinary talent was
evident from the outset. Now she is a more mature artist, we feel the
time is ripe [ for international exposure].”

Elisa writes and records in English as well as Italian, and Sugar
suggests that the right vehicle for an overseas launch is now avail-
able in “Soundtrack 96-06,” a 10-year career retrospective that in-
cludes four new songs. Ittopped the FIMI albums chartin the week
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followingits Nov. 17 release, and Sugar reports domestic shipments
have passed the 160,000 mark.

Elisa is published by Sugar. Live work is through Milan-based
Friends & Partners. —Mark Worden

BOXING CLEVER: He could have been a boxer—now singer/
songwriter Findlay Brown is hoping to score an early knockout in
the United Kingdom with his Jan. 22 single “Come Home” on Lon-
don indie Peacefrog Records.

The 27-year-old Brown'’s alternative/folk track has already gained
U .K. exposure as the soundtrack to MasterCard’s pre-Christmas
TV ad campaign—a tie-in organized by Integral, the marketing/
promotion/licensing arm of Peacefrog’s distributor Vital.

Growing upin a small village near the northem city of York, Brown
took partin bare-knu.ckle fights organized by local gypsy groups but
discovering the music of Jimi Hendrix and a subsequent move to
London opened his eyes to a potential career as a musician.

Having signed to BMG Music Publishing, Brown gained national
airplay with limited-release singles in May and August 2006 on the
All Good Things label. “We heard about him from his publisher,
and Peacefrog people went to see him live,” Vital marketing man-
ager Luke Selby says. “Now we hope to see Findlay in the charts
most of next year.”

Peacefrog, the U.K. home of Swedish troubador José Gonzalez,
issued limited-editicn EP “Don’t You Know I Love You” on Dec. 4,
and will release Brown’s debut album, “Separated by the Sea,” on
Feb. 19. Releases in continental Europe and Japan will follow, and
a U.S. distribution deal is being discussed.

Brown recently played a handful of London club shows. His Lon-
don-based manager Oliver Isaacs says a booking agent is currently

being sought. —Juliana Koranteng


www.americanradiohistory.com

REVIEWS

SPOTLIGHTS

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.
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TRICK DADDY

Back by Thug
Demand

Producers: various
Slip-N-Slide/Atlantic
Release Date: Dec. 719
Following 2004’s
excellent "Thug
Matrimony” is no easy task, and it's
perhaps wise that Trick Daddy waited
two years and change to pop out his next
joint. On “Back by Thug Demand,” the
Miami MC crafts a tight 12-song, three-
skit set whose sonic ambitions build into
a soulful, old-school party mode on such
tracks as “Chevy” and “So High.” The
album starts off dark and foreboding,
with Trick Daddy and guests like Young
Buck, Chamillionaire and Goldrush
extolling the virtues of thug life on
“Breaka Breaka,” “Straight Up"” and “Bet
That.” But just when the caricature wears
thin, “10-20-Life,” “Tuck Ya Ice” (with
Baby), “You Damn Right” and “Born a
Thug” tally the toll, the last of which with
a narrative that bemoans the
unbreakable cycle of the streets. Putting
the somber aside, Trick Daddy also hits
the bedroom with some of his most
explicit and funniest booty calls vet, with
a hot club groove on “Lights Off” and a
solid flow with Jaheim and Trina on
“Tonight.” The album covers a great deal
of ground in ith 55 minutes, but in a
confident and cohesive manner that
should assure a continued “Demand” for
Trick Daddy’s services.—~GG

EVANESCENCE
Lithium (3:42)
Producer: Dave
Fortman

Writer: A. Lee
Publishers: Professor
Screweye/Dwight
Frye, BM!

Wind-up

Evanescence has already justified
sophomore album “The Open Door” by
selling 1 million copies in mere weeks and
delivering the instant hit “Call Me When
You're Sober” The next dose from the album
is “Lithium,” a power ballad that could blow a
hole through a wall. It's the kind of number
Evanescence was born to perform:
cinematic production, gripping
orchestration and Amy Lee's voice gliding
through verses and soaring over choruses. In
“Sober,” she told her old flame not to let the
door hit him on the way out. On “Lithium,”
Lee mourns his departure as she tries not to
wallow in despair that’s so familiar, it’s
almost a friend ("I want to stay in love with
my sorrow”). Her latest musical affair with
darkness is captivating and not just for the
Hot Topic contingent. Almost makes you
wish your heart was broken.—CLT

EVANESCENCE,

MOS DEF

True Magic
Producers: various
Geffen

Release Date: Dec. 29
After playing Frogger
around the release-
date calendar for
months, Mos Def's third disc is damned to
that post-Christmas week where releases
go to die. And true to the timing, it's one of
the season’s most disappointing
frustrations. The bright spot is a burner:
“Dollar Day (Surprise Surprise)” is a
scorching indictment of the nonresponse to
Hurricane Katrina that finds Mos literally
screaming about the horrors and prejudices
uncovered by the storm, all stamped on the
bang-beat from Juvenile's “Nolia Clap.” The
bad news: That track has been on the
Internet for well over a year now, and Mos
has been decidedly less bothered by things
since. Like its predecessor, the equally
undercooked “The New Danger,” thereis a
sense that a deadline crawled up before the
music was cemented. “Magic” is less rapped
than murmur-sung, less fiery than droning
and repetitive. There is a piercing want of
innovation in the clumsily titled “Thug s a
Drug,” an essay on gangsterism done a
hundred times more eloquently on the
Black Star record, and two-minute tracks
like “A Ha” and “Napoleon Dynamite” sound
super-dated. With admirable force, Mos
wants to push around the edges of hip-hop,
and he comes close on the slinky, sinister
“Murder of a Teenage Life” and the lrag-
themed “Fake Bonanza.” But with two
clunker albums in a row, one wonders where
his center is now.—JV

ALAN JACKSON A
Woman’s Love (3:56)
Producer: Alison
Krauss

Writer: A. Jackson
Publishers: WB/
YeeHaw, ASCAP
Arista Nashville

The second single from Alan Jackson’s
wondrous “Like Red on a Rose” album,
produced by bluegrass diva Alison
Krauss, follows the title track, which
became the latest in a long string of
country radio hits for the Georgia native.
Like its predecessor, this single is a warm,
romantic tune that showcases Jackson’s
softer side. It's the only number the
singer/songwriter contributed to the
record, culled from a previous stash of
songs, because it fit with the album’s
theme. Beautifully performed and
written, it explores a man's thoughts on
being loved. Full of Jackson’s easygoing
charm, it’s a tune that says what many
men want to say but can’t. Warm and
honest, “Love” has all the hallmarks of
another Jackson hit.—DEP
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STYLES P
Time Is Money
Producers: various
Ruff Ryders/Interscope
Release Date: Dec. 19

The wait for this Lox

member’s second solo
album has been longer than
anticipated. The follow-up
to 2002's gold “A Gangster
& a P” was first delayed by
an eight-month
incarceration for assault,
then by internal label
battles. Luckily, “Time s
Money” rises above the
delay and finds Styles P in
sharp-tongued, swinging
form. The 12-song set is full
of pithy political
perspectives, some

. libidinous playa posturing

and a couple of tracks,
. including “Burn One Down,”
that sound like part of a

| "Rocky” soundtrack. On
1 “Testify,” Talib Kwelijoins

Styles to review decades of

| civilrights battles, while

‘I'm Black”—arguably the
defining track of Styles’
career so far—achieves lift-
. off thanks to soaring guest
. vocals by Floetry's Marsha
Ambrosius. Styles may
have lost time during the
past few years, but what he
returns with is definitely on
the “Money.”—GG

| =3

RON SEXSMITH

. Time Being
Producer: Mitchell Froom
lronworks Music
Release Date: Jan. 9
:* After eight albums and

a 15-year career that

has turned his name into a

\ synonym for elegance and

songcraft, it seems that for
Ron Sexsmith, the key to a
good record lies in the
sequencing and tempo
changes. That's what
makes “Time Being” one of
his best albums in years:
Knowing when the sleepy
songs are getting a little
too sleepy and changing it
up a bit. Well, that and the
fact that his reunion with
Mitchell Froom (producer
for albums two and three)
has yielded one of his most
beautifully recorded
efforts (check out the mix
on the sweet “Never Give
Up”). The singable
choruses of such songs as
the pretty “All in Good
Time"” do well to keep
things moving, but
ironically, the stark, bare-
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bones closer "And Now
the Day Is Done” is the
disc’s apex.—WO

STARS OF TRACK AND
FIELD

Centuries Before Love and
War

Producer: 7ony Lash
Wind-up

Release Date: Jan. 16

On its first full-length
release, this mellow alt-rock
outfit from Portland, Ore.,
fleshes out its laid-back
gloom with hushed
samples and electronics.
The band creates a set of
chilling crescendos that
veer from frozen loneliness
to hopeless arena grandeur,
with lyrics like “Blue light
and giant space/You stare
and stare” (“Arithmatik”).
Standout “Movies of
Antarctica” is a desolate
stadium anthem that
echoes Radiohead and
Coldplay, and the delicate
“With You,” a loss-filled
ballad, leads a stuttering
indie-pop verse into a lush,
harmony-rich chorus.
Sounding like an astronaut
who knows he’ll never make
it home, singer Kevin
Calaba tells us what he
sees, but never how he
feels, his voice dreamy and
disembodied, hardly
comforted by swirling
guitar leads. “Centuries”
has a sparse, glacial beauty,
but remains a movie with
gorgeous images in which
nothing ever happens. —SP

SLOAN

Never Hear the End of It
Producers: Sioan, Nick
Detoro

Murder Records/Yep Roc
Release Date: Jan. 9
Through defiantly,
stubbornly and
unapologetically wearing
their love for the greats on
their sleeves, the members
of Sloan have earned their
group a hip enough
reputation over 15 years. If
at times clichéd and a wee
too Beatles-y, their largely
power-pop albums are
always clever and varied
(thanks to a band full of
songwriters), especially
when linking hooky
bridges with hookier
choruses. Stretching to 30
songs, Sloan’s eighth
album again sounds
familiar (Lennon, T. Rex,
Elvis Costello), which is
good and bad. Grazing
glam and punk and

JANUARY 13, 2007

e

skipping from Britpop to
*70s radio rock, the disc
gets bogged down by
bland hard chargers
before redeeming itself
with blends of smart
changes, catchy choruses
and witty lyrics, all of
which push the grin-
spreading, state-of-the-
union cut “Fading into
Obscurity” or “Set in
Motion” far above the
pack. Solid but rarely
stellar.—WO

| COUNTRY |

TY HERNDON
Right About Now
Producers: Darrell Brown,
Jonathan Yudkin, Dennis
Matkosky
Titan/Pyramid Records
Release Date: Jan. 9

On his 1995 Epic

debut, “What
Mattered Most,” Herndon
proved to be a master
interpreter of a great song.
And on his new album,
which spans country, pop,
gospel and soul, Herndon
taps into the songwriting
power of some of
Nashville’'s best
tunesmiths, including Keith
Urban, Radney Foster, Tim
Nichols, Marcus Hummon
and Beth Nielsen
Chapman. “Right About
Now” is gorgeous
throughout—who can
argue with alternatirg use
of Hammond B3 organ and
banjo?—and as good as
any of his previous efforts if
not better. “Someday
Soon,” a Darrell Brown,
Foster and Urban co-write,
is heartfelt and solid, and
the Brown-Michael
Peterson title cut is easily
the album’s highlight. “If |
Could Only Have Her Love
Back" feels like a '70s pop
song but satisfies
nonetheless. The lush
“There Will Be a Better
Day” is a fitting close to
this enjoyable disc.—KT

R&B

THE HOLMES BROTHERS

State of Grace

Producer: Craig Stewart

Alligator Records

Release Date: Jan. 16

* The title of the
Holmes Brothers’ first

offering since 2004’s

“Simple Truths” might well

serve also as a description

of their musical vibe. The

new continued on >>p38
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album is a deft blend of
gospel, R&B, blues, soul
and country—an amalgam
easily achieved by
Wendell and Sherman
Holmes and Poppy Dixon,
and virtually unattainable
for anyone else. The tunes
encompass the near doo-
wop of “Three Gray Walls,”
a formidable cover of
Hank Williams’ “l Can't
Help It If I'm Still in Love
With You” (with a nice
vocal contribution from
Rosanne Cash), a very
cool rendition of Lyle
Lovett’s “If | Had a Boat”
and a turn with Levon
Helm on the Southern
gospel number “I've Just
Seen the Rock of Ages.” A
great album to start the
new year.—PVV

JAZZ

CHARLES TOLLIVER
With Love
Producers: Charles
Tolliver, Michael! Cuscuna
Blue Note
Release Date: Jan. 16
* Trumpeter Charles
Tolliver has been
working the New York jazz
scene as a sideman since
the 1960s and has played
on anumber of Blue Note
sessions. But “With Love"”
is his first for the label as a
leader, and he debuts in
big-band fashion. Of the
seven songs on the album,
six are Tolliver com-
positions. The seventh is
his dynamic arrangement
of Thelonious Monk's
'Round Midnight.
Opening track “Rejoicin’
is a classic bit of bop
power, starting with a
dizzying energy that never
abates. Tolliver also
revisits his song “"Right
Now,” which Jackie
McLean cut 1in 1965,
spinning some new and
hip ideas in the process.
“With Love” is an
emphatic statement from
an artist who clearly has a
special gift for big-band
composition.—PVV

CLEGEND & CREDIIS |
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FUZZY

Glad to Be

Producers: Michael Johnson,
Lynn “Fuzzy” Taylor

MCG

Release Date: Jan. 16

* Lynn “Fuzzy” Taylor
sl displays his rich
gospel/R&B pedigree on
his impressive debut
project “Glad to Be.” A
former member of
renowned gospel
troubadours the Highway
QC’s (led by his father
Spencer Taylor), backup
vocalist with '90s rappers
Salt-N-Pepa and nephew of
late '70s R&B superstar
Johnnie Taylor, Fuzzy was
clearly paying attention to
the notable company he
kept. Wrapping his smooth,
soulful voice around 10
largely self-penned tracks,
he lends a timeless, retro-
soul touch on uptempo
gems (the title track, “My
Soul”), and a number of
strong ballads (“Shake it
Off,” “Deliver Me"). With
enough contemporary/R&B
sensibility to keep a radio-
friendly edge to his sound,
Fuzzy has the markings of a
serious sleeper hit.—GE

NEW & NOTEWORTHY

SHITAKE MONKEY
Street Beef
Producers: Shitake Monkey
Qutlook Music
Release Date: Jan. 9

What results when

the studio nerds
behind releases by
Jennifer Lopez, Natasha
Bedingfield and Michael
Jackson, just to name a
few, get together and
make their own indie
album? In the case of
Shitake Monkey, one of the
surprise hits of the year.
Johnny Rodeo, Electric
Pete and Chuck Brody are
more bemused than bitter
about their bubble-gum
experiences and
incorporate a good deal of
that production sheen into
the 17 Beastie Boys-by-

3 e e

way-of-Weezer tracks on
“Street Beef.” A lot of the
material is willfully silly
(“Baby Baby”), but some
of it is just good. Check
out the wailing falsetto on
the “calypsoul” number
“Mad Monkey” or the

Beach Boys-ish harmonies ‘|

and organs on “Maybe
Lady.” It's all hummable,
memorable and self-aware
enough to keep the indie
kids’ cool intact.—KM

VITAL REISSUES

THE FOUR SEASONS
Working My Way Back to
You/The Genuine Imitation
Life Gazette

Producers: various
Collector’s Choice Music
Release Date: Jan. 9

* One of the top-selling
il pop groups of the
chronological 1960s, the
Four Seasons avoided the
cultural’60s until the
decade was just about
over. “The Genuine
Imitation Life Gazette” was
a belated (recorded mid-
1968) attempt to embrace
the concept album and
achieve parity with their
old rivals the Beach Boys
(who had surpassed almost
everyone with “Pet
Sounds” in1966). The title
song was by New York folk-
rocker Jake Holmes, who
collaborated with the
Seasons’ resident musical
genius Bob Gaudio on the
rest of the album. “Mrs.
Stately's Garden” is the
best of the bunch, vibrantly
orchestrated '60s art pop.
The tone of confusion and
pretension is set by
“American Crucifixion
Resurrection,” a melange
of pretty sounds and
portentous lyrics that
makes one imagine arock
opera composed by a
young, callow Jimmy Webb
for Sammy Davis Jr.
Released as a twofer with
the 1966 album “Working
My Way Back to You,” a
more typical collection of
hit and filler.—WR

CRITICS’ CHOICE *: A new release, regardless of chart

potential, highly recommended for musical merit.

CONTRIBUTORS: Gordon Ely, Gary Graff, Kerri Mason,

Wes Orshoski, Sven Philipp, Deborah Evans Price,
Wayne Robins, Chuck Taylor, Christa L. Titus, Ken

Tucker, Philip Van Vieck, Jeff Vrabel

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.
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All albums commercially available in the United
States are eligible. Send album review copies to

Jonathan Cohen and singles review copies to Chuck
Taylor (both at Billboard, 770 Broadway, Sixth

Floor, New York, N.Y. 10003) or to the writers in the

appropriate bureaus.
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JEWEL Quest for Love
(3:25)
Producer: Greg Wells
Writers: A. Remanda,
J. Kilcher
Publishers: Remanda/EM/
April/Wiggly Tooth/
Weinstein, ASCAP
Atlantic

For all the quality that

Jewel delivered on
current album “Goodbye
Alice in Wonderland,” her
contribution to the
soundtrack to family
fantasy flick “Arthur and
the Invisibles,” due in
theaters Jan. 12, is perhaps
her most accessible single
since "Foolish Games.” So
simple, stunningly melodic

: and delivered with utter

ease, "Quest for Love”
blossoms with a dazzling
crescendo amid cool,
jazzy organic
instrumentation and lush

- harmonies. No doubt this
- song was tailored for radio

play—itis wholly
mainstream—but Jewel's
fan base is in for the ultimate
treat here. Her spectacular
performance, meshed with
a magnetic melody, should
finally foster the chart-
topping return of an artist
in prime form.—C7T

NORAH JONES Thinking of
You (3:22)

Producer: Lee Alexander
Writers: N. Jones, /. Ersahin
Publishers: Muthajones/
EMI, BMI/Nublu & Friends,
SESAC

Blue Note

With more than 30 million

' records sold worldwide,
| it's easy to forget that pop-

jazz phenomenon Norah

' Jones hasreleased only

two albums in her career.
“Thinking of You," the first
single from third set “Not
Too Late” (out Jan. 30), is a
stow, bluesy love song that
sounds just like her other
nostalgic, low-key ballads.
Jones’ smoky vocals sail
dreamily over safe
Wurlitzer chords, light
brass and faux-jazz bass,
but all she does is conjure
a sea of easy listening.
After a joyful, jammy disc

. with a side project called

“The Little Willies,” New
York’s premier piano
chanteuse could have
easily risked much more.
Completely uneventful,
this track is a perfect
soundtrack to writing
coffee shop novels.—~SpP
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JC CHASEZ Until
Yesterday (4:19)
Producers: Justin
Timberlake, JC Chasez
Writers: J. Timberlake,

JC Chasez

Publishers: various

Jive

To date, JC Chasez’s post-
‘N Sync career has met
resistance due to a bagful
of musical tricks that
attempted to cast the
singer as a hip-hop
aficionado to less-than-
convincing effect. “Until
Yesterday” marks a
dramatic changein his
musical approach, with a
minor-chord-driven
Beatles-esque meets
“Rocky Horror” track
about discovering your
girlfriend is pregnant with
another man’s kid. It
doesn't hurt that former
groupmate Justin
Timberiake co-produced
and co-wrote the track,
giving Chasez newfound
cachet. He remains a fairly
nondistinctive vocalist,
but “Yesterday” is a head-
turner that could pave the
way to a formidable new
identity down the
hitmaking highway.—CT

JOSH KELLEY Just Say the
Word (4:12)

Producer: Josh Kelley
Writers: J. Kelley, C. Kelley,
D. Haywood

Publishers: Dudeski,
ASCAP; Charles Kelley/
Dave Haywood, BMI
Threshold

* The vocal clarity of
del singer/songwriter/
producer Josh Kelley,
accompanied by crisp
musicianship on current
album “Just Say the
Word,"” reveal the craft of
that rare artist who not
only delivers live, but
translates the goods onto
record. New single “Just
Say the Word” lyrically
lays to rest a lost love,
with the caveat that if
need be, “I'll race to you
tonight/And I'll be right
there by your side.”
Kelley, whose greatest
claim to fame was 2003
hit “Amazed” on
Hollywood, oozes organic
charm, with a song that
not only connects
emotionally, but boasts
instantaneous appeal as a
potential anchor for adult
top 40 radio. One listenis
all it takes to sign up for
his fan club.—CT

JOHN WAITE & ALISON
KRAUSS Missing You
(3:59)

Producers: John Waite
Scott Baggett
Writers: J. Waite, M. Leonard,
C. Sanford
Publishers: various
Rounder

' John Waite’s first album

in three years,

“Downtown: Journey of a
Heart” cooks up the same
trick that many heritage
artists are using these days:
reheating the hits that made
them famous—usually toill
effect. But wait: His revision
of signature 1984 No. 1
“Missing You" has an
appreciable twist. Recording
as aduet with Grammy
Award vet Alison Krauss
adds a newfound tenderness
to theironic lyric *l ain't
missing you at all/No matter
what I say.” Her vulnerable
vocals, as ever, add ache to
the familiar track, while Waite
is in fine voice, sounding as
vital as he did, gulp, more
than 20 years ago. This track
has the potential to add to
the growing trend of
pop/rock acts crossing to
country; production is live-
sounding, loose and could
certainly make the grade
there. it streets Jan. 9.—CT

KIRA Against All Odds
(2:50)

Producers: Bert Wilmers,
Maarten Wilmaers, Bart
Grinaert

Writer: P Collins
Publishers: EM/ Golden
Torch/EMI April/Hit & Run,
ASCAP

Remixer: Albert Castillo
Robbins

|* The inevitable question
“al when listening to Kira's
high-energy remix of Phil
Collins’ 1984 classicis. ..
what took so long? Once
again, indie dance label
Robbins—Cascada, Lasgo,
D.HT., DJ Sammy, Reina—
holds the promotional reins,
with a song that goes exactly
where you would hope and
expect. Inunder three
minutes, a kicky beat,
frolicking production and
Kira's capable vocal deliver
on all fronts. The original Euro
radio mix is preferred, adding
adash of techno, while the
new U.S. radio mix draws a bit
more on the synth side. This
ain’t brain surgery, but it sure
does tickle the noggin’.~CT
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OK, so album sales are down again. It's
a pattern we've seen every year but one
since the glorious bonanza that was 2000
{see story, page 5).

With more and more ~evenue derived
from digital track sales, master ringtones
and Internet streaming, it's obvious that
album sales alone are not an adequate
report card to evaluate -he health of ei-
ther the music industry at large or any
specific record company.

But, while we search for new math, a
success story in a parallel business makes
me wonder if a music industry in tran-
sition actually needs a rnathematician.

A guy on his way to the gym was an-
noyed at himself for running up a $40
late fee on an overdue VHS tape at the
video store. His fitness club member-
ship inspired a new model to rent videos
without the stigma of late fees.

That epiphany led former math
teacher Reed Hastings to launch rent-
by-mail service Netflix, he told “60 Min-
utes.” In seven years, the company has
become an industry-leading purveyor of
DVDs, a business plan that top video
chain Blockbuster soon imitated.

From at least the mid-'70s through
2000, the album format carried the music
industry’s mail. But with album volume
dipping during this decade and digital

| GEOFF MAYFIELD gmayfield@ﬁlbo_ard.com

technology forever changing the rules,
an industry that was accustomed to mak-
ing dollars from dollars must also figure
out how to make dollars from pen-ies.

Hastings came from outside the video
industry to rethink that business, justas
il took a computer company like Apple
tosucceed in invigorating a digital mar-
ket thal music companies couldn’t get
their arms around.

Itjust might be that the next big ideas
to reshape the musicindustry won’t come
from someone who has always worked
atalabel ora retail chain, but rather from
some music-loving consumer who day-
dreams while running errands one day—
or heading off to the gym.

SO LONG, SANTA: You expecta de-
cline in physical albums in the days after
Christmas, and 2006 obediently fcllows
thatscript. Overall album sales are down
55% from the week that ended Dec. 24,
2006, in line with the 50% drop :n the
week that followed Christmas 2005,
when that holiday fell on a Sunday.
Mind you, the only reason this week
looks small is that it falls in the shadow
of Christmas. Roll ahead of the Thanks-
giving frame, and the last time the in-
dustry sold more than 14 million albums
in a week was the one that ended lan. 1,

IVIar(et \A’at(:l1 A Weekly National Music Sales Report

TSH

The View From Outside; Omarion’s Second Topper

2006, when the post-Christmas stanza
fetched 16.8 million sales, accordir g to
Nielsen SoundSczn.

By now, veteran chart watchers know
the drill for this time of year. Only one
of the albums that appeared on last
issue’s Billboard 200 posts a gain over
the prior weel, a distinction that belongs
to the special edition of the “Dreamgirls”
soundtrack. That's your Greatest Gainer,
while the Pacesetter award in a weelk like
this goes to the album that has the small-
est percentage decline (Killswitch En-
gage, 149-76, down 9.8%).

Upward moves on thisissue’saloum
lists most often indicate that a title
eroded less than cthers in the same part
of the chart.

While the sales climate is under-
standably different, the rhythm at No.
1is a carryover from the rest of the year.
A new week, a new chart-topper, this
time owned by Omarion. With 119,000
sold, “21” is the second No. 1 on the
big chartin the R&B crooner’s so.o ca-
reer and the 42nd—and final—chart-
topper of 2006.

The group from which he hails,
B2K, never rang that bell but came
close with its first album, which en-
tered The Billpoard 200 at No. 2.
Omarion’s “O” sold 182,000 when it

bowed at No. 1 .n first-quarter 2C05.
The shifting tid >s of the weeks cfter
Christmas also =1d to benefit sound-
tracks and deve!o2ing alb ams. Pester
child for the latter is Regina Spexter, who
graduates from Heatse=k=rs w th her
137-85 leap on The Billbcard 200. Hzllo-
goodbye and (+44) make sim lar moves
to, respectively, Mos. 95 and 101
“Dreamgirls,” which arrived in the-
aters nationally on Christras Day, dlus-
trates how sounctracks car thrivzinthe
post-yuletide climate. The single-disc
version motors 31-3; its 17% dezline is
by far the smallest erosion arior g “itles
in the top 10 (104.200). Com> n2d with
the aforementicn~d double- engtl ver-
sion, the “Drearr girls” soundtiackstotal
130,000 for the week. .

AR L o
) i

e o N Niglszn

LAY Weekly Unit Sales Year-To-Date cred an SaundScen
STORE DIGITAL Pk i .
I3 I- A I ABUNS __ SINGLES TRACKS 2005 2006 CHANGE Distributors’ Market Share:
(%) £}
READ FRED BRONSON This Week 14,169,000 110,000 30122,000  OVERALL UNIT SALES 12/04/06-12/31/0€
EVERY WEEK AT Abums 618,951,000 588,153,000  -50%
Bl RO ARD COENIERED Last Week 31,260,000 102,000 14,509,000 li 5 ‘ . ‘ . .
Change _54.7%  7.8%  107.6% DuitalTracks 352,655,000 581,952,000  65.0% ® UMG @ Sony BMG @ WMG @ Irdies M
n i - 9,
>>In tribute to James Brcwn, This Week Last Year 15770000 77,000 19,906,000 Store Singles 5,009,000 3,811,000 23.9%
Fred Bronson compiles alist Total 976,615,000 173,916,000  20.2% 10.2%
of his top 30 hitson The (hange -15.5% 42.9% 51.3%
Albums w/TEA* 654,216,500 646,348,200 -12%

Billboard Hot 100. What’s ho.
1? Check out Chart Beat
online to find out.

119%

*Includes track equivaient album sates (TEAY with 10 track downloads equivalent
to one album sale

Weekly Album Sales

35 million units

Total Albums

>>Bronson also explalns why

Fergie’s “Fergalizious” 30
belongs to the class of 2007

and lauds the All-American

ALBUM SALES
‘05 - _ 619.0 million |

= 2006 ] e "

25
'06 || 588.2 million

Rejects for earning thelr
biggest hit to daze. There’s
turbulence on th2 Adult 20

Contemporary chart, anc
Bronson probes the 15
reshuffling to see how it
affects chart hissory. Plus
there’s a comparison of the

SALES BY ALBUM FORMAT Current Albums

chart fortunes of the () 598,917,000 553,421,000  -7.6%

“Dreamgirls” origlnal cast < Digital 16,251,000 32,590,000 100.5%

album and the “Breamgirls”

soundtrack. o l=— S (N S I I S e (assette 2,667,000 1,128,000 -57.7%
JFM A M J J A S O N D J othe 1,016,000 1,014,000  -91%
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Bank rates

-mmmm Lrst Entertainment
[ ] s .
:— Credit Union

dre

Bank of
America®

(APY)

Wells
Fargo®

(APY)

Washington
Mutual®
(APY)

“Naughty" (\, U_L‘\

Citibank®
(APY]

Money
Market

2.90%"

$2,500 minimum balance

0.30%

$2,500 minimum to
avoid fee - $1,000

minimum balance

0.50%

$1,000

minimum balance

0.15%

$2,500 minireum to
open and avc-id fee.

1.01%

Up to $9,999

Premier
Maoney
Market

3.15%"

$25 000 minimum balance

0.30%

$25,000

minimum balance

1.55%

$10,000

minimum balance

Titanium
Money
Market

4.50%"

$100,000 minimum balance

0.30%

$100,000

minimum balance

No
comparable
product

2.33%
$25,000

minimum balance

1.90%

$25,000

minimum balance

2.84%
$100,000

minimum balance

No
comparable
product

1-Year
Term Savings
Certificate

5.00%"

$1,000 minimum balance

3.15%

$1,000

minimum balance

3.25%

$2,500

minimum balance

3.60%
$1,000

minimum balance

4.20%

$500

minimum balance

3-Year
Term Savings
Certificate

9.10%"

$1,000 minimum balance

3.15%

$1,000

minimum balance

3.50%

$2,500

minimum balance

4.75%

$1,000

minimum balance

4.45%

$500

minimum balance

APY = Annual Percentage Yield. Source: Financial instit tion website and/or phone survey 12/01/06. Rates subjec o change without notice.
Some rates from other institutions may have additional qualifying requirements. Please check with your financial insfitution for current rates.

Certificates are subject to early withdrawal fees and penalties. First Entertainment deposits insured up to $100,000 by the NCUA. Other institution

insured up to $100,000 by the FDIC. Bank of America, Wells Fargo, Washington Mutual and Citibank are registerad trademarks.

\_

You're eligible
to join today!

:: First Entertainment
mmmm Credit Union

An Alternative Way to Bank.
888.800.3328 wwwirstent.org

«-The BUZZ on this hand is that there are 9 RitS ontheirnew GD111)

risSe

www.myspace.com/thevenetians

Introducing

oMo

lWsa  Available Worldwide via

Itunes and Napster today!

The Venetians

.‘:“'{\,%‘t ‘\1‘\ 2 . ]
Yo ... 4 Debut CD “Rise Mona Lisa”
¥ | A ‘;\ LR®, B
the venetians 1',,. % :

“Remember the first time you heard s
Nirvana or Led Zeppelin? ]
That’s how I felt when I heard The
Venetians” Nola Trey, Radio Chaos

o

at press time

Not Signed to a Major Label!

“If you don’t take a piece of me

I could break in two right now"
I'm hooked on this song!! I can’t
stop listening!!! -Renee Myspace fun

wwi.ayaiyai.com
Music Video for “Rise Mona Lisa" available at
www.myspace.com/thevenetians
All rights reserved 2007 602-281-2097
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113 87 77 E T s — — Taking The Long Way 163 183180 SN STAIND e oo The Singles 1996 -> 2006 @
" THE WRECKERS . B EMINEM ) . : ;
1147 96 9 K3 MAVERICKWARNER BROS_(NASHVILLE) 489B0/WAN (18 98) & Stand Still, Look Pretty B 102 includes 164 182 185 IR ) AFTERVATH 005581~/ INTERSCOPE (13 98/8.98) Curtain Call: The Hits E1 4
MICHAEL BUBLE T cover of U2’ Eﬁ SOUNDTRACK . .
sy 97 189 143/REPRISE 48945/ WARNER BROS. (18 98) ® EeyT{me L3 “gn'de'?b'lg S 165 129125 - HOLLYWOOO 162630 (18.98) Grey's Anatomy: Volume 2 oA
BRIAN MCKNIGHT - - LIONEL RICHI .
116 123 88 |  WARNER BROS. s4ih (1.95) Ten k Hy]eaf 166 125 144 i ISLgID ) H]CJ:MG (E13.98_ ® Coming Home
% DAMIEN RICE (pictured; KENNY G ’ . . ]
@ 152 14€ WEFFA VECTOR 43249 WARNER BROS. (18.98) 9 with Ricterd 167 136 113 | ¢/ ARISTA 82690/3MG (18.95) I'm In The Mood For Love...The Most Romantic Melodies Of All Time
@ 157 164 - %ﬁmfme B?”;f""”” Phobia Patrick frars 168 163 184 || dm%&gﬁ%ﬁsm 20vo. W
| DANE COOK = ' MARY J. BLIGE
119 135 15€ | § COMEDY GENTRAL 034 (18.98 CD/OVD) & Retaliation 169 145 169 ﬂ MATRIARCH GEFFE® 005722+ /INTERSCOPE (13.98/8.98) The Breakthrough B
- BRAND NEW " . . .~ KENNY CHESNEY 8 8
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12t 134 150 E TOOL DISSECTIONAL/VOLCAND §1981/20M8A (18 98) 10i000j0aYs @ w TRUSTKILL 74 (13.96) The Poison

An Ancienl Muse

" SAOSIN Saosi
B CAPITOL 73694 (12.98) @ aosin

- VARIOUS ARTISTS
s 12 302 E SONY BMG STRATEGIC MARKETING GRDUP/EMY/UNIVERSAL/ZOMBA B3563/S0NY MUSIC (18.98) w22
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gl s 3 s @ -~ = =y

124 110 07 | B\ﬁylis?élla?ssxg(?s%g[) Tihe Best Of WhatsgtoundsVola0) bggztgn R e e (18.98) * ~ King B
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127 70 73 a e e Like Red On A Rose :ﬁlgscr\:vaﬁk TTH';DEMF:@%%NE%':S Broken Boy Soldiers
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130 100 115 :_Ij P[EURLFENSbHEILEL?;EZETWEQS) L Long Trlp Alone . E atTarget @ N- ‘\- :_Elﬂ}RTORJQOEiD 78122*/IMPERIAL (18.98) Me, Myself Sl {4‘
S 135 10 g 55%3% 007576 (13 88 CD DYD) Tiejlaiarmation 142 123 n &BQL(FM%TE'thODSOER JMRG (10 98) ® Its Only Time g

~ VARIOUS ARTISTS \ © TOM WAITS . &
132 161 142 B WORD-CURE 888552/ WARNER BROS (18.98) Three Wooden Crosses ﬂl N ‘", 144 138 0 ANl 86677/EPTaPH (53.98) Orphans: Brawlers, Bawlers & Bastards ‘_74
CLIPSE N BLE k VARIOUS ARTISTS .
@ 199 155 ﬂ RE-UP GANG/STAR TRAK 52119/20MBA (18.98) Helt Hath No Fury b 180 192 ATLANTIC/WARNER BROS. 74798/WARNER STRATEGIC MARKETING (11.98) Only Hits
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"\ BUCKCHERRY i . " KORN :
136 160 165 L8 e even seven onvatLanTc (13.99) 5 @ B (S)?CO{ntda“bsls i Bl vincin 45889 (18.95) See You On The Other Side M
I LITTLE BIG TOWN Sel S we LUPE FIASCO — .
137 115114 Bl couiry 3010 (13 98) The Road To Here @ ! shy of the o. 15T & 15TH/ATLANTIC 83960°/AG (18 98) Lupe Fiasco's Food & Liquor
1 - _,_ |
: PROJECT PAT 48 debut and . JACK JOHNSON
@ 190 145 HYPNOTIZE MINDS, COLUMBIA 90910/SONY MUSIC (18.98) Crook By Da Book: The Fed Story I peak for 164 177 hadl ACK JOHNSGN BRUSHFIRE UNIVERSAL REPUBLIC 004149°/UMRG (13.98) In Between Dreams E
AUDIOSLAVE i ¥ LIL' BOOSIE )
a2 171 18z m INTERSCOPE EPIC 97728/SONY MUSTC {18.98) Revelations @ E Gre‘a_teg ﬂ TRILL 8537 £SYLUM (18.98) Badfzz
1 " YING YANG TWINS [ Hits” in 19&. " DON OMAR ) :
@ 187 163 BB o\ ipan 2850+ Tv7 (18.98) Chemically Imbalanced k: ] el Vi 006662 MACHETE (15.98) King Of Kings 2] 13
| WOLFMOTHER "% TOBY KEITH . '
@ m MODULAR 041/INTERSCOPE (11 98) WoltTmother E 102110 Bl suow 005 NashviLLE 006270 (15.98) White Trash With Money ;
' PAULA DEANDA f " MEAT LOAF :
@ I B ARIsTA 83611 RIG (11.96) Pauta DeAnda ,[p_d_i 131 134 "4 VIRGIN 63147° (18.98) & Bat Out Of Hell lll: The Monster Is Loose @ :I.
N.W.A. The Best Of N.W.A.: The Strength Of Street Knowledge 1 CARTEL Chroma ‘
il RUTHLESS PRIGRITY 77716 CAPITOL (18.98) THE MILITIA GROUP/EPIC 83850/SONY MUSIC {15.98)
- SOUNDTRACK . [ % JIMMY BUFFETT . B
144 118 158 BAR 510 006 LASHYILLE 0001 (18.96) Broken Bridges rg;_ CD/DVD 194 99 95 Bl iLReaT RCA 00322 SEN (18.98) Take The Weather With You @ &
1 RICK ROSS - i | AEROSMITH Devil's Got A New Disguise: The Very Best Of Aerosmith E
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

IRREPLACEABLE
| | BEYONCE (COLUMBIA)

1 WANNA LOVE YOU

AKON FEAT SNOOP DOGG {KONVICT/UPFRON [/SRC UNIVERSAL MOTOWN)
MY LOVE

JUSTIN TIMBERLAKE FEAT. 1. (JIVE/ZOMBA)

SMACK THAT

AKON FEAT. EMINEM (SRC/UPFRONT/KONVICT/UNIVERSAL MOTOWN)

SHORTIE LIKE MINE
BOwW wow (_CC UMBIA}
PROMISE
CIARA (LAFACEZOMBA
FERGALICIOUS
FERGIE (WILL | Avl A&M/INTERSCOPE)
WE FLY HIGH
JIM JONES (Dt | llMAY_S,KOCH)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
YOU

ﬂ.(ﬁﬂ FEAT. LIL WAYNE (THE INC /UNIVERSAL MHTOWN‘W
WALK IT OUT
UNK (BIG OOMP/KOCH)
LIPS OF AN ANGEL
HINDER (UL IVERSAL REPUBLIC
RUNAWAY LOVE
LUDACRIS FEAT MARY J. BLIGE (DTP/DEF JAM/ DUMG)
FAR AWAY
NICKELBACK 'ROADRUNNER/IDJMG)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM IDJMG

WALK AWAY (REMEMBER ME)
PAULA DAANOA FEAT THE DEY (ARISTA/RMG)
THAT'S THAT

SNOOP DOGG FEAT. R. KELLY (DDGL /51 ¥
SAY IT RIGHT

NELLY FURTADO (MOSLEY/GEFFEN)
CHASING CARS

SNOW PATROL (PUL' JOR/A&M/INTERSCOPE]
SAY GOODBYE

CHRIS BROWN (J/\| /OMBA)

MAKE IT RAIN
FAT JOE FEAT, LIL WAYNE (1ERROR SOUAD/IMPERIAL VIRGIN)

GEFFEN)

BREAK IT OFF

_ RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/GOLUMBIA)
HURT
CHRISTINA AGUILERA (RCA/RMG)

SEXYBACK
JUSTIN TIMBERLAKE (. IVE/ZOMBA)
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FERGALICIOUS
FERGIE (WILL.|. AM/ASM/INTERSCOP!

IRREPLACEABLE
BEYONCE (COLUMBIA)

SMACK THAT
AKON FEAT EMINEM 1+ DNVICT UPERONT SRC/UNIVERSAL MOTOWN

| WANNA LOVE YOU

AKON FEAT SNOOP DOGG (KOWVICT UPFRONT/SRC/UNIVERSAL MOTOWN

HOW TO SAVE A LIFE

THE FRAY (EPIC

IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
SAY IT RIGHT

NELLY FURTADO M0 LEY GEFFEN)

LIPS OF AN ANGEL

HINDER (UHIVERSAL MOTOWN!

WE FLY HIGH

JIM JONES (DIPLOMAI §/KOCH

MY LOVE

JUSTIN TIMBERLAKE FEAT. T1. (JIVE/ZOMBA)
SEXYBACK

JUSTIN TIMBERLAKE (JIVE Z0MBA

SHORTIE LIKE MINE

B0W WOW FEAT. CHR(S BROWN & JOHNTA AUSTIN (C
WIND IT UP

GWEN STEFANI (INTERSCOPE

UMBIA)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE

WHITE & NERDY

'WEIRD AL’ YANKOVIC (WAY MOBY/VOLGAND/Z0MBA)

KEEP HOLDING ON
AVRIL LAVIGNE (KC 4 RMG)

BEFORE HE CHEATS
CARRIE UNDERWOOD (ARISTA ARISTA NASHVILLE)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (0 [P/DEF JAM/I0JMG
CHASING CARS

SNOW PATROL | OLY)OR A&M INTERSCOPE)

LONDON BRIDGE
FERGIE (WILL | AM A&M/INTERSCOPE}

WALK IT OUT

UNK {BIG DOMP/KOCH

FAR AWAY

NICKELBACK {(RDAORUNNER/IDIMG)

WAIT A MINUTE

THE PUSSYCAT DOLLS FEAT. TIMBALAND "\iM NTERSCOPE)

TOO LITTLE TOO LATE
1040 (D4 FAMILY. BLACKGROUND/UNIVERSAL MOTOWN)

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
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TITLE
ARTIST {IMPRINT / PROMOTION t ABEL)
WHAT GOES AROUND...
JUSTIN TIMBERLAKE  JivF JUMBA
SHE'S EVERYTHING
BRAD PAISLEY ARI-T4 NASHVILLE)
I LUV IT
__YOUNG JEEZY (CORPORATE THUGZ/OEF JAW/IOJNG)
WATCHING YOU
__RODNEY ATKINS CURS)
MY WISH
RASCAL FLATTS (LYRIC &
POPPIN’
_CHRIS BROWN FEAT. JAY BIZ (. IVE/ZOMBA)
WHAT HURTS THE MOST
RASCAL FLATTS (I YRIC STREET)
CALL ME WHEN YOU.RE SOBER
I EVANESCENCE (WINO-UP)
BEFORE HE CHEATS
CARRIE UNOERWOOD (Als1 - TA ARISTA NASHVILL
IT JUST COMES NATURAL
GEORGE STRAIT (M( # N# HVILLE)
TOO LITTLE TOO LATE
J040 (DA FAMILY BLACKGROUND/UNIVERSAL MO TOWN
WELCOME TO THE BLACK PARADE
_&CHEMICAL ROMANCE (REPRISE/WARNER
MY LITTLE GIRL
_TIM MCGRAW (CURE)
WANT TO
SUGARLAND fff:nC'_'F'.H
IT ENDS TONIGHT
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
ICE BOX
LJMARIOE,YU__G 30LUMBU\)¥ .
MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK {BME/REPRISE)
TAKE ME AS | AM
MARY J. BLIGE {MATRIARCH/GEFFEN)
ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)
AMARILLO SKY
JASON ALOEAN BROKEN BOW)
TIM MCGRAW
TAYLDR SWIFT (BIG MACHINE)
THROW SOME D.S
RICH BOY FEAT. POLOW OA DON (ZONE 4 _NTERSCOPE)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
THROUGH GLASS
STONE SOUR (ROADRUNNLR/ID. ’\ﬂG‘.
UNAPPRECIATED
CHERISH {SHO NUIF+ CAPITOL)

REET)

TITLE

ARTIST (IMPRINT / PROMOTION LABEL}
WAITING DN THE WORLD TOD CHANGE
JOHN MAYER (AWARE COLUMBIA)

CHAIN HANG LOW

JIBBS (BEASTA GEFFEN)

HURT

FHHISTINA AGUILERA (RCA/RMG) i
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

LIFE IS A HIGHWAY

RASCAL FLm(WALT DISNEY)

WALK AWAY (REMEMBER ME)
_PAULA OEANDA FEAV,IH_E D_EV AENA RMG)
CRAZY

GNARLS BARKLEY ;OWNTUEN ATLANTIC/LAVA)
SNOW ((HEY OH))

RED HOT CHILI PEPPERS (WARNER BRUS )

CALL ME WHEN YOU'RE SOBER
EVANESCENCE WINU—'JP,‘__ o

HERE IT GOES AGAIN

OK GO ((/PIT0L)

SAY GOODBYE

CHRIS BROWN {JIVE/ZOMBA

RUNAWAY LOVE
_LUDACHIS FEAT. MA_HV J._BLIGE (DTP/DEF JAM/IDJMG)
MONEY IN THE BANK
LiL SCRAPPY FEAT. YOUNG BUCK :_BM‘ REPRISE}
PROMISCUOUS

IELLV FURTAOO FEAT. TIMBALANO (MOSLEY/GEFFEN)
DANI CALIFORNIA

RED HOT CHILI PEPPERS (WARNER BROS )
MANEATER

NELLY FURTADO MOSLEY/GEFFEN}

SHOW STOPPER
_OANITY KANE 154D BOY)

IT'S NOT OVER

DAUGHTRY (RCA RMG)

MAKE IT RAIN

FAT JOE FEAT LiL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS/VIRGIN)

WHAT GOES AROUND...
JUSTIN TIMBERLAKE (JIVE ZOMBA)

@® © ceAt

WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC STREET}

TIM MCGRAW

TAYLOR SWIFT (BIG MACHINE)

DIRTY LITTLE SECRET

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&KINTERSCOPE)
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HOW TO SAVE A LIFE
THE FRAY (EPIC)
CHASING CARS
SNOW PATRDL (POLYDOR/A&M/INTERSCOPE
LIPS OF AN ANGEL
_HINDER (UNIVERSAL REPUBLIC) !
WAITING ON THE WORLD TO CHANGE
_ JOHN MAYER (AWARL COLUMBIA)
FAR AWAY
NICKELBACK (ROADRUNNER 1DJMC)
STREETCORNER SYMPHONY
OB THOMAS '/ Lc 1A ATLAN
NOTHING LEFT TO LOSE
MAT KEARNEY  WARE/COLUMBIA}

SUDDENLY | SEE
KT TUNSTALL {RELENTLESS/VIRGIN

L
'E¥ Phepict

0::00000000060000000 - O

LET LOVE IN
GO OO DOLLS (AARNER BROS |
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (AIND-UP)
BOSTON
AUGUSTANA (EPC)
THROUGH GLASS
 STONE SOUR (RDADRUNNER/IDJNG
TOO LITTLE TOO LATE
_J0J0 (DA FAMILY/BLACKGRDUND/UNNERSAL MOTOWN)
MOVE ALONG
 THE ALLAMERICAN REJECTS (DDGHOU
KEEP HOLDING ON
 AVRIL LAVIGNE (RCA AMG)
HURT
_CHRISTINA AGUILERA (RCA/RMG)
IT'S NOT OVER
DAUGHTRY (ROA/RMC
WORLD
FIVE FOR FIGHTING (AWARE/COLUMBIA)
IT ENDS TONIGHT
|_THE ALL-AMERICAN REJECTS (DOGHC
INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN )
HERE IT GOES AGAIN
0K GO (CAPITOL)
CAN'T LET GO
LANDON PIGG (RCA/RMG)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE Z0MBA
LEAVE THE PIECES
THE WRECKERS (MAVL'sICK WARNER BROS
IRREPLACEABLE
BEYONCE (COLUMBIA)

B FB B B B OB BB

NTERSCOPE

14
14
14

SE/NTERSCOPE

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

LUV IT
YOUNG JEE2Y (CORPORATE THUGZ/DEF JAM/iDING)

CERT

"THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)
HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDAMC UELED BY EN ATLANTIC/LAVA
HERE (IN YOUR ARMS)
HELLOGOODBYE (ﬂ _‘HRLI,

MY WISH

RASCAL FLATTS (LYRIC STREET)
THAT'S THAT

SNOOP DOGG (O0GGYSTYLE/GEFFEN)
YOU DON'T KNOW

EMINEM. 50 CENT, LLOYD BANKS & CASHIS
PROMISE

CIARA (LAFACE'ZOMBA

STUNTIN’ LIKE MY DADDY
BIRDMAN & LiL WAYNE b AONET | NIVERSAL MOTOWN
ROCKSTAR
NICKELBACK (ROADRUNNER/|
TELL ME

EDUV_FEAT. CHRISTINA AGUILERA {BAD BOY/ATLANTIC)
FACE DOWN

KREU JUMPSUIT APPARATUS {VIRGIM )
SHE'S EVERYTHING

BRAO PAISLEY (ARISTA NASHVILLE)

MY LITTLE GIRL

TIM MCGRAW (CURS) -
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND, 10JMG)
BOSTON

AUGUSTANA EP_ B

ICE BOX

OMARION (TU G /CDLUMBIA)
WATCHING YOU

_F(UDNEV ATKINS (CURB

BAD DAY

DANIEL POWTER (WARNER BROS.)
RIDIN’

CHAMILLIDNAIRE FE{T._KRAVZJE BONE (UNIVERSAL M QWL\A
SHOW ME WHAT YOU GOT

JAY-Z (ROC-A-+ELLATIER AN )J'_

AIN'T NO OTHER MAN

CHRISTINA AGUILERA . A HMG,
HIP HOP IS DEAD

NAS FEAT WILLIAM (111 I CO
IF WE WERE A MOVIE
HANHAH MONTANA (WALT DISNEY}

ME

IMBIA/IDIMG)
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paid download sonas compiled from Internet sales raparts collected and provided by Nielsen SoundScan. Fhis data
OCK: 73 adult top 40 stations, 90 adult conlemporal
electronically monitored 24 hours a day, 7 days a week. See Chari Legend for additional rules and explanations. ® 2007, VNU Business Media, Inc. and

stations and 70 modern rock stztions &re
ielsen SoundScan, Inc. All rights eserved.
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TITLE 2
ARTIST (IMPRINT / PROMOTION LABEL) =&
WHAT HURTS THE MOST °r
RASCAL FLATTS (LYRIC STREET/HOLLYI®00D)]
UNWRITTEN
NATASHA BEDINGFIELD f"'m_
BAD DAY
DANIEL PUWTﬁ {WARNER BROS ) I
THE RIDDLE

tr
T
o
o

FIVE FOR FIGHTING ‘\'\‘JAHEJC_C' .

BLACK HORSE & THE CHERRY TREE
(KTTUNSTALL (RELENTLESANVURGMY.
HAVE YOU EVER SEEN THE RAIN
ROD STEWART (J/RM(
CRAZY

GNARLS BARKLEU( WNTOWN/A CL /A
WAITING ON THE WORLD TO CHANGE
[OKN MAYER BAWHARECOCUMB')
| CALL IT LOVE

LIONEL RICHIE (ISLAKD, _D \476] 5
CHASING CARS

SNOW PATROL (POLYDOR A&M/INTER

PUT YOUR RECORDS ON

CORINNE BAILEY RAE (= APITOL

YOU ARE LOVED (DON'T GIVE UP)
_JOSH GROBAN (14 SE
FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG

WHEN THE STARS GO BLUE
_TiM MCGRAW (C/RBIREPRISE)
HOW TO SAVE A LIFE

THE FRAY L -
WAIT FOR ME
_B0B SEGER (HIDEQUT/CAF
HURT
| CHRISTINA AGUILEEA A RMG) H Nl
STREETCORNER SYMPHONY

_ROB THOMAS (MELISMA ATLANTL

THE BRIDGE

ELTON JOHN (R & "N'\Lm,--PE)
HIDEAWAY (WHEN IT SNOWS]

JIM BRICKMAN FEAT GEOFF BYRO (SLG -

IT CAME UPON A MIDNIGHT CLEAR
_DARYL HALL JOHN OATES (U-WATGH ICON/DKE
LIPS OF AN ANGEL
! HINDER (UNIVERSAL REPUBLIC) —-
SANTA CLAUS IS COMING TO TOWN
WYNONNA (CURB

o

hiid
g

o

JINGLE BELLS
KIMBERLEY LOCKE (CURB)

JUMP
MADONNA (WARNER BROS.)

; i 5
wE I ES TITLE 2
== SX £T ARTIST (IMPRINT / PROMOTION LABEL) =

Pyl ANNA-MOLLY
u T 4w!s INCUBUS (IMMORTAL/EPIC iy
e 2 7 WELCOME TO THE BLACK PAR/ DE
MY CHEMICAL ROMANCE (REPRISE . Q
SNOW ((HEY OH))
e_ 3 10 RED KOT CHILI PEPPERS (WARNER BROS) =
LOVE LIKE WINTER
o 415 _AFI{TINY EVIL INTERSCOPE) ut
2 FACE DOWN
E‘o 5 2 THE RED JUMPSEIT APPARATUS (VIAC \y')_ Q
PAIN
o 6 10 tunee pavs cRACE (JvE/ZoMEA )
THE DIARY OF JANE
7 8 30 EEAKING BENJAMIN (HOLLYWOOD) W
LEVEL
B 7 1T (4 racONTEURS (THIRD MANA2)
THROUGH GLASS
b 8 30 STONE SOUR (ROADBUNMER DM —
e’ 10 11 FROM YESTERDAY
30 SECONDS 7O MARS (IMMORTAL/VIRGIN)
STARLIGHT
Q 10 e (WARNER BROS ) 54
= THE POT
2 12 26 0 000 OISSECTIONALVOLCANO'ZOMBA) w
= THIS AIN'T A SCENE, IT'S AN ARMS RACE
3 1B 6 FALL OUT BOY (FUELED 87 hAME. AND. 1DIVB) ﬁ
;e 14 14 WHEN YOUR HEART STOPS BEATINC
B (+44) |INTERSCUPE)
= THE KILL (BURY ME)
i 15 € 30 SECONDS TO MARS (IMMORTAL VIRGIN
= ANIMAL | HAVE BECOME
6 16 39 Lipeeonvs GRACE IVE ZOMBA)
= CHASING CARS
% s SNOW PATROL (POLYOOR AsM INTERSCOPE ﬁ
= WHEN YOU WERE YOUNG
8 18 25 THE KILLEHSL\ LAND DM E ﬁ
= CALL ME WHEN YOU'RE SOBER
& 20 2 EVANESCENCE V’IND—"V‘_ i 1}
- THE WAR
2oy 19 ANGELS AND AIRWAVES (SURETONE/GEFFEN) al =
NO CONTROL
G 2 _PEPPER (VOLCOM EAST WEST)
22 24 12 LIAR (IT TAKES ONE TO KNOW ONE)
- TAKING BACK SUNDAY (WARNER BRI
o~ BONES
i AN THE KILLERS (1SLAND/IDJYG)
GOODBYE
= 23 13 ARMY OF ANYONE (F
@ 2 7 TAKING BACK CONTROL
SPARTA {HOLLYWODD:
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ICE BOX
|_DIMARION (T.U.G./COLUMBIA)

- GETUP
1 CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

' STUNTIN' LIKE MY DADDY
% BIRDIMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
ﬂ@ FACE DOWN
= THE RED JUMPSUIT APPARATUS (VIRGIN)
BOSTON
AUGUSTANA (EPIC)
SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJM G}
MY LITTLE GIRL
TiM MCGRAW (CURB)
THE SWEET ESCAPE
GWEN STEFANI FEAT. AKDN (INTERSCOPE)
WATCHING YOU
RODNEY AVKINS (CURB)
COME BACK TO ME
VANESSA HUDGENS (HOLLYWOOD)
BREAK IT OFF
s RIHANNA & SEAN PAUL (SRP/DEF JAM/IDIMG)
SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDIMG)
~ HIP HOP IS DEAD
NAS FEAT. WILL.L.AM (DEF JAM/COLUMBIA/IDJMG)
IF WE WERE A MOVIE
HANNAK MONTANA (WALT DISNEY)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN)

IRREPLACEABLE
BEYONCE (COLUMBIA)

SMACK THAT

AXON FEAT. EMINEM (KONVICT/UPFRONT/SRO/UNVERSAL MOTOWN)
| WANNA LOVE YOU

AKON FEAT. SNOOP DOGE (KONVICT/UPFRONT/SRG/UNVERSAL MOTOWN)
HOW TO SAVE A LIFE

THE FRAY (EPIC)

SAY IT RIGHT
- HELLY FURTADD (MOSLEY/GEFFEN)

IT ENDS TONIGHT

*! THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
MY LOVE

_JUSTIN TIMBERLAKE FEAT. T.\. (JIVE/ZOMBA)
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA]
WE FLY HIGH

B _JIM JONES (DIPLOMATS/KOCH)
SHORTIE LIKE MINE
BOW WOW FEAT, CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)

_ WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)

5 MONEY MAKER
' LUDACRIS FEAT, PHARRELL (DTP/DEF JAM/IDJMG)

WIND IT UP

GWEN STEFAN! (INTERSCOPE)

WALK AWAY (REMEMBER ME)
~ PAULA DEANDA FEAT. THE DEY (ARISTA/RMG

FAR AWAY

NICKELBAEK (ROADRUNNER/IDJMG)

100
ot

HURT E WANT TO

CHRISTINA AGUILERA (RCA/RMG) 4 SUGARLAND {MERCURY)
CHASING CARS . GALLERY

SNOW PATROL (POLYDOR/A&M/INTERSCOPE) i MARIO VAZQUEZ (ARISTA/RMG)
WHITE & NERDY : LISTEN

WEIRD AL YANKOVIC (WAY MOBY/VOLCANO/ZOMBA)
TOO LITTLE TOO LATE

|_0J0 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
KEEP HOLDING ON
AVRIL LAVIGNE (RCA/RMG)
BEFORE HE CHEATS
CARRIE UNDERWODD (ARISTA/ARISTA NASHVILLE)

- WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)

BEYONCE (MUSIC WORLD, COLUMBIA)

LOVE LIKE WINTER

AFI (TINY EVIL INTERSCOFE)

THE SAINTS ARE COMING

U2 & GREEN DAY (ISLAND/INTERSCOPE/REPRISE)
HONESTLY

CARTEL (THE MILITIA GROUP/EPIC)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAP(TDL)

e

A S

LONDON BRIDGE TOP BACK
FERGIE (WILL.I. AM/AGM/INTERSCOPE) T (GRAND HUSTLE/ATLANTIC)
PAIN

THE PUSSYCAT DOLLS FEAT. TIMBALAND (A&W/INTERSCOPE)
WHAT GOES AROUND...
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

WALK IT OUT
UNK (BIG OOMP/KOCH)

THREE DAYS GRACE (JIVE/ZOMBA)
RED HIGH HEELS
KELLIE PICKLER (BNA)

LOVE ME OR HATE ME (F**K YOouU!!t)
LADY SOVEREIGN (OEF JAM/IDIME)

)
Ty

CALL ME WHEN YOU'RE SOBER ZOOM
EVANESCENCE (WIND-UP) L LIL' BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)
SAY GOODBYE ABQUT US

|_CHRIS BROWN (JIVE/ZOMBA 4 BROOKE HOGAN FEAT. PAUL WALL {SMC/SOBE)
IT'S NOT OVER ! YOu
DAUGHTRY (RCA/RMG) 4 LLOYD FEAT. LIL' WAYNE (THE INC./UNIVERSAL MOTOWN)
CHAIN HANG LOW WHO SAID
JIBBS (BEASTA/GEFFEN) HANNAH MONTANA (WALT DISNEY)
SHOW STOPPER THE KILL (BURY ME)
DANITY KANE (BAD BOY/ATLANTIC) 30 SECONDS T0 MARS (IMMORTAL/VIRGIN}

RUNAWAY LOVE RING THE ALARM
LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG) BEYONCE (COLUMBIA)

SNOW ((HEY OH)) DEM JEANS
RED HOT CHILI PEPPERS (WARNER BROS | CHINGY FEAT, JERMAINE DUPRI (SLDT-A-LOT/CAPITOL)
HERE IT GOES AGAIN U AND DAT
" 0K GO (CAPITOL) E-40 FEAT, T-PAIN & KANDI GIRL (SICK WID' [T/BME/REPRISE)
SUDDENLY | SEE - DEJA VU
KT TUNSTALL (RELENTLESS/VIRGIN BEYONCE FEAT. JAY-2 (COLUMBIA)
MONEY IN THE BANK SEXY LOVE
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE) NE-YO (DEF JAM/IDJMG)
U + UR HAND

: PINK (LAFACE/ZDMBA)

. AMARILLO SKY

JASON ALDEAN (BROKEN BOW)

LEAVE THE PIECES

THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLEYWRN)

TELL ME BABY

RED HOT CHILI PEPPERS (WARNER BROS.)

CHICKEN NOODLE SOUP.

WEBSTAR & YOUNG 8 (UNIVERSAL REPUBLIC)

FIDELITY

~ REGINA SPEKTOR (SIRE/WARNER BROS.)

© CUPID'S CHOKEHOLD

* GYM CLASS HEROES (DEGAYDANCE/FUELED BY RAMEN/ATLANTIC/LAVA}
LOST ONE

_ JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAMADJMG)

BEST OF BOTH WORLDS

HANNAH IMONTANA (WALT DISNEY)

- SHOW ME THE MONEY

PETEY PABLO (JIVE/ZOMBA)

REMEMBER THE NAME

FORT MINOR (MACHINE SHOP/WARNER BROS.)

. HATE (I REALLY DON'T LIKE YOU)

PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)

MANEATER

HELLY FURTADO (MOSLEY/GEFFEN)
HERE (IN YOUR ARMS)
HELLOGOODBYE (DRIVE-THRU)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIALVIRGIN)

! TIM MCGRAW
TAYLDR SWIFT (BIG MACHINE)
FLUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)
PROMISE
CIARA (LAFACE/ZOMBA)
TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
THAT'S THAT
SNOOP DOGG FEAT. A. KELLY (DOGGYSTYLE/GEFFEN)
YOU DON'T KNOW
EMINEM, 50 CENT, LLOYD BANKS & CASHIS (SHADY/NTERSCOPE)
MY WISH
RASCAL FLATTS (LYRIC STREET)

ROCKSTAR
. NICKELBACK (ROADRUNNEA/IDJMG)

. THROUGH GLASS
- i STONE SOUR {(ROADRUNNER/IDJMG)

POP 100: Thellop Pop singles & tracks, according to mainstream to> 40 radio audience impressions measured by Nielsen
Broadsast Data Systems, and sales compiled by Nielsen SoundScar:. See Charl Legend for rules and explanations. © 2007, VNU
Busir ess Med, Inc. and Nielsen SoundScan, Inc. Al rights reserved. POP 100 AIFPLAY: Legend located below chart. SINGLES
SALES: THis data is used to compile both the Billboard Hot 100 and Pop 1(:2. S2e Chart Legend for rules and explanations. © 2007,
¥NU Eusiress Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legend for rules and explanations. © 2007, Promosquad
end HtPredicter are trademarks of Think Fast LLC.

46 | Go to www.billbcard.biz for complete chart data

F POP 100 AIRPLAY.

1§ \RREPLACEABLE
& BEYONCE (COLUMBIA)

. FERGALICIOUS
» FERGIE (WILL..AM/A&M/INTERSCOPE)
| WANNA LOVE YOU
AKON FEAT. SNOGP DOGG (KOMACT/UPFRONT/SRCUNIVERSAL MOTOWN)
ﬁ; SMACK THAT

b AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN) | &
MY LOVE
= JUSTIN TIMBERLAKE FEAT. T, (JIVE/ZOMBA)
HOW TO SAVE A LIFE 5

THE FRAY (EPIC)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)
o

. SAY IT RIGHT
~ NELLY FURTADO (MOSLEY/GEFFEN)

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC/UNIVERSAL)

. FAR AWAY

NICKELBACK (ROADRUNNER/IDJMG)

BREAK IT OFF

RIHANNA & SEAN PAUL (SRP/DEF JAM/IDJMG)
HURT

CHRISTINA AGUILERA (RCA/RMG)

WHAT GOES AROUND...

JUSTIN TIMBERLAKE (JIVE. JOMBA)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
IT ENDS TONIGHT

THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
- TOO UITTLE TOO LATE

J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
SEXYBACK

JUSTIN TIMBEALAKE (JIVE/ZOMBA)
' SHORTIE LIKE MINE
BOW WOW (COLUMBIA)

CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP}

WELCOME TO THE BLACK PARADE

MY CHEMICAL ROMANCE (REPRISE)

WAITING ON THE WORLD TO CHANGE
©_JOHN MAYER (AWARE COLUMBIA)

CHASING CARS

SNOW PATROL (POLYDOR/A&N/INTERSCOPE)

IT'S NOT OVER
DAUGHTRY (RCA/RMG)

THE SWEET ESCAPE
GWEN STEFANI FEAT. AXON (INTERSCOPE)

#86 mainstean top 40 stations are electronically monits
7 daysa week. This data is used to compile the Pop 100
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(MPRINT/ PROMOTION LABEL)
REDNECK 12 DAYS OF CHRISTMAS HERE'S YOUR SIGNCNNISVMAS‘
oSl JEFF FOXWORTHVILL ENGYALL (WARNER BROS. (USHVLLEYWRY) |
~ IRREPLACEABLE

MADE TO LOVE
TOBYMAC (FOREFRONT)
_'_'] SOMEWHERE OVER THE RAINBOW/MY DESTINY
_ KATHARINE MCPHEE (RCA/RMG)

MY LOVE
| JUSTIN TIMBERLAKE FEAT. T.|. (JIVE/ZOMBA)
PHANTOM LIMB
. THE SHINS (SUB POP)
KOOL AID
> LIL' BASS FEAT. JT MDNEY (PIPELINE)

, DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
DO | MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)
- JUMP

RING THE ALARM
BEYONCE (COLUMSIA)
PASSION PARTY
SEAN BAKER (TYRANNY)
CALL ON ME

JANET & NELLY (VIRGIN)
SHUT ME UP

- DIFFERENT WORLD

IRON MAIDEN (SANCTUARY)

WE WILL BECOME SILHOUETTESBE STILL MY HEART
= THE POSTAL SERVICE (SUB POP)

FLUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDJMG)

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)
A LOVE THANG
E RENA SCOTT (AMOR/K ES.)
o 5 STRAIGHT TO VIDEO
L " MINOLESS SELF INOULGENCE (UCR/METROPOLIS)

LIL JON FEAT. THREE 6 MAFIA (BME/TVT)

sa 2 MAGIC TRICKS
ADRIENNE (GLOBAL VILLAGE)

U SHOULDA SEEN HER ON MYSPACE
JUD NESTER (ABSTRACT WORKSHOP)

. MORE THAN A LOVER

& #_ " _RU (GLOBAL VILLAGE)
HEAD LIKE A HOLE
NINE INCH NAILS (RYKOOISC)
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- WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT. TIMBALAND

COME TO ME
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- _DIDOY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

GET UP

GALLERY
" _MARID VAZOUEZ (ARIST)

SHOW STOPPER

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA

. OANITY KANE (BAD BOY,ATLANTIC)

g HONESTLY

CARYEL {THE MILITIA GROUP/EPIC

Y RAM
COME BACK TO ME

ISLAN

THROUGH GLASS
S5 STONE SOUR (ROADRUNNER/IDJMG)

THIS AIN'T A SCENE, IT'S AN ARMS RACE .
=l

ANESSA HUDGENS (HOLLYWOOD) ]
U AND DAT E
E-40 FEAT. T-PAIN & KANDI GIRL 1

SICK WID' [T/BME/REPRISE}

&

KEEP HOLDING ON
AVRIL LAVIGNE (RCA/RMG)

ﬁ " LONDON BRIDGE
[ L b= FERGIE {WILL | AM/ARM/INTERSCOPE}

HERE (IN YOUR ARMS)
# HELLOGODDBYE (DRIVE-THR
~ WIND IT UP

"~ _GWEN STEFAN) {INTERSCOPE}
UNAPPRECIATED
#1 _CHERISH {SHO'NUFF CAPITOL)

- TELL ME

SEXY LOVE
NE-YO (DEF JAM/IDIMG.

~_DIDOY FEAT. CHRISTINA £GUILERA (BAD BOY/ATLANTIC) 1§
ABOUT US ﬁ
i BROOK HOGAN FEAT. PAUL WALL (SMC/SOBE)

R

ICE BOX
OMARION (T.U.G/COLUMBIA)

RUNAWAY LOVE

@z
]

SUDDENLY | SEE
KT TUNSTALL (RELENTLZSS/VIRGIN)

MIRACLE

TU AMOR
RBD (EMI TELEVISA/VIRGIN}

' SHE'S LIKE THE WIND
LUMIDEE FEAT. TONY SUNSHINE (TVT)

LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

"=

L

IF EVERYONE CARED E
_MICKELBACK (ROADRUNNER/IDJMG)

tr HITPREDICTOR

promosquact

THE AL_-AMERICAN REJECTS

MY CHEMIZAL ROMANCE

DAUGHTR™

AVRIL LAV GNE
‘DIDDY FE£T CHRISTINA AGUILERA

ROB THOMAS
PINK
AUGUSTAMA
FRANKIE

AUGUSTARA

AVRIL LAV GNE
CHRISTINA AGUILERA
DAUGHY3™

RFD HCT EMILI PEPPFRS

CORINME 3AILEY RAE

JOSH GACBAN

NICKELBATZ K
MCGRAW

BOB SEGER
ROB THOMAS

MUSE
MY CHEMECAL ROMANCE

PANIC! AT THE DISCO
SWITCHRFCOT

DAUGHTRY
¥ THE KI.LERS
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TOP

R&B/HIP-HOP ALBUMS.

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE}

HOT SHUT OMARION
BERUT Sa8 7.U.G /EPIC/COLUMBIA 81038"/SONY MUSIC (18.98)

1 188 & NAS
190 TEF DEF JAM/COLUMBIA 007229*/IDIMG (13.96)

i
SEBUSS—
Hip Hop Is Dead F(i

STE YOUNG JEEZY
CORPORATE THUGZ/DEF JAM 007227 /ID4MG (17.98)

16 4 SOUNDTRACK

1

The |nsp|rat|on b

9 e _KONVICT/UPFRONT/SRC/UNIVERSAL MO!GWN 007968 /UMRG (13.98)

MUSIC WORLD COLUMBIA 88953/SONY MUSIC (18.98) ey m?_’iimil,"? . Y l
T Tos ToaHiER, (Tl Ciara: The Evolution 1
AKON Konvicted A

‘j 77 BEYONCE
— T CDLUMBIA 90920*/SONY MUSIC (18.98)

B'Day B a

g . JAYZ
L‘% ROC-A-FELLA/DEF JAM 008045°/IDJMG (19.98) &

_,' 5 E MARY J. BLIGE
S I MATRIARCH/GEFFEN D08112*/INTERSCOPE (13.98)

Kingdom Come 2] m

Reflections (A Retrospective)

5 _ . BOwwow
COLUMBIA 87932/S0NY MUSIC (18,98)

The Price Of Fame }!

'1z:m VARIOUS ARTISTS
| SHADY 007885* INTERSCOPE {13.98)

Eminem Presents: The Re-Up =

3 12 1ﬂ JUSTIN TIMBERLAKE
S0 JIVE 18062 ZOMBA (18 98)

FutureSex/LoveSounds

TYRESE (AKA BLACK-TY)
B J 78963 RMG (16 98)

Alter Ego

SNOOP DOGG
DOGGYSTYLE/GEFFEN 008023"/INTERSCOPE {13.98)

Tha Blue Carpet Treatment

ROBIN THICKE
OVERBROOK/STAR TRAK 006146°/INTERSCOPE (9.98)

The Evolution Of Robin Thicke

™ 24 19 ? .‘_ BIRDMAN & LIL WAYNE
" _CASH MONEY/UNIVERSAL MOTOWN 007563°/UMRG (13.98)

Like Father, Like Son @

TRICK DADDY
SLIP-N-SLIDE/ATLANTIC 83815*/AG {18.98

Back By Thug Demand

THE GAME
Wi} GEFFEN 007933°/INTERSCOPE (13.98)

Doctor's Advocate i

+; l.e ' JOHN LEGEND
-‘!'7 E *5_ 6.0.0.D./COLUMBIA 80323/SONY MUSIC (18.98)

Once Again .'ﬂ

| ot
- LUDACRIS
P2 gC SN= OTP/DEF JAM 007224/I0.MG (13 98)

Release Therapy |

Ve FANTASIA
S J 78962/RMG (18.98)

Fantasia .

' VARIOUS ARTISTS

| _SONY BMG STRATEGIC MARKETING GROUP/EMI/UNIVERSAL/ZOMBA 01750/SONY MUSIC (18.98)

Now 23 B3 l

LIL SCRAPPY
BME/REPRISE 48568/ WARNER BROS. (18.98)

e,
Bred 2 Die - Born 2 Live |l

~ BRIAN MCKNIGHT
5| WARNER BROS 44468 (18.98)

DJ CLUE
% _ROC-A-FELLA/DEF JAM 006163*/IDJMG (13.98)

STYLES P
RUFF RYDERS 0057077/INTERSCOPE (13,98)

JiM JONES
DIPLOMATS 5364/KOCH (17.98)

19 -
e w1

Hustler's PO.M.E. {(Product Of My Environment)

29_ 22 I;t AMARU 008025 INTERSCOPE (13.98)

Pac's Life

CORINNE BAILEY RAE
CAPITDL 66351 (12.98)

PROJECT PAT
HYPNOTIZE MINDS/COLUMBIA 90910/SONY MUSIC (18.98)

Corinne Bailey Rae \.
-

Dreamguls Deluxe Edition

Crook By Da Book: The Fed Story

CHERISH
SHO'NUFF 54077/CAPITOL (12.98)

Unappremated . 3

VARIOUS ARTISTS
DEATH ROW 63077 (26.98 CD/OVD) &

E

15 Years On Death Row

CHRIS BROWN
JIVE 82876/20MBA (18.98) ®

Chris Brown

DIDDY
BAD BOY 83864/AG (18.98)

mju;:_:'

CHRISTINA AGUILERA
RCA 82635/RMG (22.98)

Back To Basics

ﬁ::

CLIPSE
RE-UP GANG STAR TRAK 52119/ZOMBA (18.98)

B
Press Play ‘
.

LIL' BOOSIE
TRILL 68587 ASYLUM (18.98)

Hell Hath No Furyl !

Bad Azz

- ;‘.
2o

LIONEL RICHIE
ISLAND 006484/IDJMG {13.98) &

Coming Home

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984 °/IDJMG (13 98)

Port Of Miami . l

- JIBBS
BEASTA GEFFEN 007855"/INTERSCOPE (10.98)

3 r’ GHOSTFACE KILLAH
g% DEF JAM OUE{7

Jibbs Feat. Jibbs l

More Fish % -L\.\

VIRGIN 30416* {18.98) &

20 Y.0. I‘

TAMIA
PLUS 1 3784/IMAGE (15.98)

5 I0IMG {13.98)
- 5

Between Friends

MONICA
J 78960*/RMG (18.98)

The Makings Of Me ,. B

JANET JACKSON
33136

DANITY KANE
BAD BOY 83989/AG (18.98)

e
Danity Kane T i

See Charts Legerc for rules and explanations. © 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reservad.

ARTIST
IMPRINT. & NUMBER / DISTRIBUTING LABEL (PRICE)
' PITBULL

FAMOUS ARTISTS 2820*/TVT (18.98)

Title l

El Mariel

= - LUPE FIASCO
i e f,‘.,l 1ST & 15TH/ATLANTIC 83950%,AG (18.98)

Lupe Fiasco's Fooc & Liquor

GNARLS BARKLEY
DOWNTOWN 70003* ATLANTIC (13.98) ®

St. Elsewhere I 10

' YOUNG DRO
Wl cranD HusTLEATLANTIC 83319+/46 (18.98)

Best Thang Smokin

GRAND HUSTLE/ATLANTIC 8380°/AG (18.98) *

King ._l

. GEORGE BENSON & AL JARREAU
f. MONSTER 2316/CONCORD (18 98)

VARIOUS ARTISTS
GRAND HUSTLE/ATLANTIC 946257/AG (18.98)

Givin' it Ug %

Grand Hustle Presents: In Da Streetz Volume 4~

~ KIRK FRANKLIN
5| FO Y0 SOUL/GOSPO CENTRIC £8401/ZOMBA {18.98)

Songs From The Storm, Volume | |_j—‘

KELLY PRICE
GOSPO CENTRIC 88167/20MBA (18.98)

This Is Who | Arr H

~ YUNG JOC
BLOCK BAD BOY SOUTH 83937*/AG (18.98)

New Joc City '@ 'i‘1'§

CHINGY

SLOT-A-LOT 12135*/CAPITOL (18.98) Hoodstar . !
SOUNDTRACK

JIVE 88063/20MBA (18.98) Step Up

NE-YO E
DEF JAM 004934°/IDJMG (13.98) In My O~vn Words -

INDIA.ARIE
UNIVERSAL MOTOWN 006141/ JMRG (13 98)

54 57

Testimony: Vol. 1, Life & Re ationship o !

85 el LIL WAYNE
=y e CASH MONEY/UNIVERSAL MOTOWN 005124°/UMRG (13.98)

Tha Carter I! ,. i

" LLOYD BANKS

75. 68 — G-UNIT 007023*/INTERSCOPE (13.98) Roten Apple |
LUTHER VANDROSS - F
- 51 LEGACY/EPIC/) 97700 SONY MUSIC/RMG (18.98) The Utimate Luther Vandross ‘_s_!

"~ RIHANNA

68 70 SRP OEF JAM 006165*/1DJMG (13.98)

A Gil Like Me IR 2

MARY MARY

‘50 s MY BLOCK COLUMBIA 77733/SONY MUSIC (18.98)

Maryﬁry ll

' BONEY JAMES
CONCORD 30049 (18.98)

TOP

BLUES ALBUMS.

ARTIST
IMPRINT & NUMBER / DISTRIBUTING LABEL

LEGACY/EPIC 81511/SONY USIC

» FOR A COMPLETE LISTING OF THE HOT R&B/HIP-HOP ALBUMS, CHECK OUT WWW.BILLBOFRD.COM

STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

Shine 5

Title l

The Real Deal: Greatest Hits Vol. 1

I

.AMES HUNTER
G0 612187 ROUNDER

- N
Peopk Gonna Talk

3

. KEB' MO’
i (ONE HAVEN, EPIC 77621/RED INK

Suitcase

B.B. KING
CGEFFEN/CHRDNICLES 003854/UME

The Ultimete Collection

© .OE BONAMASSA
FREMIER ARTISTS 60282

You & Ve

BUDDY GUY
LEGACY/SILVERTONE 81967/Z0MBA &

Can't Quit The B'ues

==

THE DEREK TRUCKS BAND
" _COLUMBIA 92844/SONY MUSIC

Songl nes é
g J.‘ -

ETTA JAMES
HP-0/CHRONICLES 004010/UME

The Definitwe Collecton

THE ROBERT CRAY BAND
MOZZLE/VANGUARD 798 15/WELK

Live From Acress The Pcnd E

BUDDY GUY
_ SLVERTONE 72426/Z0MBA

Bring 'Em In

WILLIE CLAYTON
N ALACO 7529

Gif-ed

SUSAN TEDESCHI
\ERVE FORECAST 005111/VG

Hope And Desire

B.B. KING
CEFFEN CHRONICLES 005263/UME

B.B. King % Friends: 80

IMARIA MULDAUR
TELARC SLULS 13643/TELARG

Heart Of Mine: Maria Muldaur Sings Love Songs Jf Bob Dylan

CHRIS SMITHER
N IGHTY ALBERT 2001 SIGNATURE SOUNOS

BETWEEN THE BULLETS

rgeorge@billboard.com

Leave The Ligh: On E

DEF JAM SCORES RAP HAT TRICK

Def Jam ceptures the top three slots on Top
Rap Alburrs at billboard.biz, the first imprint

low, as Young Jeezy’s “The Inspiration” clim:bs
3-2 while Jay-Z moves to No. 3 with “Kingdom

N.W.A.

RUTHLESS PRIORITY 7771 6/CAPITOL (18.98) & The Best Of H.W.A.: The Strength Of Street Knowledgew

MARY J. BLIGE
ATRIARCH GEFFEN 005722*/INTERSCOPE (13.98/8.98)

a7

The Breakthrough a

A

BB e N Twins

COLLIPARK 2850*/TvT {18.98)

Chemically Imbalanced |

MOS DEF
GOODTREE MEDIA/GEFFEN 007515"/INTERSCOPE (13.98)

Tru3 Magic

FAT JOE

f": TERROR SQUAD 78122*/IMPERIAL (18.98)

43 . LYFE JENNINGS
1o | COLUMBIA 96405/SONY MUSIC (18,98

-
Me, Myself & | ﬁ

The Phoenix @ 1

to own such a sweep since that chart’s
mznagem2ant flipped from
Nielsen SeundScan to Bill-
board in 2€04.

Zhart leader Nas survives a
75% sales dip at core store

Come.”

All three albums are in the Top
R&B,'Hip-Hop Albums top 10
for the final sales week of 2006
(Nos. 2, 3 and 8). Def Jarr has
posted 10 No. 1= on Top Rzp
Albums and 11 Ko. 1s on Top

The Return R&B/Hip-Hop Albums sincs

Jay-Z took the he min Januazv

outlets to spend his second
wezk on top with “Hip Hop Is

2 ln RUBEN STUDDARD
f J 78961/R*MG (15.98)
% "~ PATTI LABELLE
. UMBRELLA 570109/BUNGALQ (15.98)

The Gospel According to Patti LaBelle

e |

: | SHAREEFA } Dead.” Twc former No. 1s fol- 2005. —Raphael Geor,
E 85 SBIRLE 7iokr Jam 007251 /IDING (10.98) Point Of No Return i P &
Zata for week of JANUARY 13, 2007 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data 47
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#z Charts Legend for rules and explanations. All ights reserved. HOT R&B/HIP-HOP AIRPLAY: 155 stations are electronically monitored 24 hours a day, 7 days a week. This data i3 used to
2007. VNU Bustiness Media, Inc. and Nielsen SoundScan, inc. Legend information continues at bottom of page.

compie the Hot R&B/Hip-Hop Songs chart.

? R&13/HIP-HOP AIRPL

IRREPLACEABLE
[4 sl BEYONCE (COLUMBIA)
- PROMISE
CIARA {LAFACE/Z0MBA)
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONY/SRC/UNIVERSAL MOTOWN)
YOU
LLOYD FEAT. LI’ WAYNE (THE INC./UNIVERSAL MOTOWN)
WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (IVE/ZDMBA)
SHORTIE LIKE MINE
BOW WOW (COLUMBIA)
WALK IT OUT
UNK (BIG QDMP/KDCH)
MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN)
POPPIN’
CHRIS BROWN FEAT. JAY BIZ (JIVE/ZDMBA)

s g RUNAWAY LOVE
: LUDACRIS FEAT. MARY J. BLIGE (DTP/DEF JAM/IDJMG)

, THAT'S THAT
SNOOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)
TAKE ME AS | AM
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

- LLUVIT

| _YOUNG JEEZY (CORPORATE THUGZ/OEF JAM/IDJMG)
LOST WITHOUT U

"|_ROBIN THICKE (OQVERBROOK/STAR TRAK/INTERSCOPE)
THROW SOME D'S

_RICH BOY FEAT. POLOW DA OON (ZONE 4/INTERSCOPE)
UPGRADE U
BEYONCE FEAT. JAY-Z (COLUMBIA)

. TOP BACK
1. (GRAND HUSTLE/ATLANTIC)

lMONEY IN THE BANK

LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BRDS )
, CHANGE ME

RUBEN STUDDARD (J/RMG)

LOST ONE

JAY-Z FEAT. CHRISETTE MICHELE (ROC-A-FELLA/DEF JAM/IDJMG)
~ ICE BOX
__OMABION (T..G./COLUMBIA)

ON THE HOTLINE

PRETTY RICKY (BLUESTAR/ATLANTIC)

HOOD BOY

FANTASIA FEAT. BIG BOI (J/AMG)

STUNTIN’ LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MDTOWN)

vor R&B/HIP-HOP
*SINGLES SALES.

e ]

"3l A LOVE THANG l
(3 RENA SCOTT (AMOR/K.ES ) '

KOOL AID

#8_JUD NESTER (ABSTRACT WORKSHOP)
. B.P.
£ _DONNI RAI (GLOBAL VILLAGE)
SUBMERGE
M-TINA {TRI-STOAM)
IRREPLACEABLE
BEYONCE (COLUMBIA)
RING THE ALARM
BEYONCE (COLUMBIA)
CALL ON ME
JANET & NELLY {VIRGIN)
oy DEJA VU
~ BEYDNCE FEAT. JAY-Z (COLUMBIA/SUM)
' COME GO WITH ME
FREODIE JACKSON {ORPHEUS)
WE FLY HIGH/REPPIN TIME
Jie JONES (DIPLOMATS/KOCH)
BONE OUT
ERIN JENNAE FEAT. TURF TALK (PORT.CITY)
SO GOOD TO ME
VANESSA BELL ARMSTRGNG (EM| GOSPEL)
PHONE TALK
ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP)
CHA-CHA SLIDE
MR. C THE SLIDE MAN (M.0.8./UNIVERSAL/UMRG)
MISS YOU
AALIYAR (BLACKGROUND/UNIVERSAL MOTOWN)
- MY LOVE
LIL JON FEAT. THREE 6 MAFIA (BME/TVT)
STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
I AM NOT MY HAIR
INDIA.ARIE (UNIVERSAL MOTOWN)
DUTTY WINE
TONY MATTERHORN (VP)

LIL BASS FEAT. JT MONEY (PIPELINE)

U SHOULDA SEEN HER ON MYSPACE

DEM BOYZ

T-WEAPONZ FEAT. TREA & SHAMROCK (OEFIANT)

. _RUSTIC FEAT. CROW (SPIDO)

UNTIL THE END OF TIME

- GRIND WINTERS OUT

MIKE WATTS FEAT. JIZ NICKLEZ & PAUL WALL (WATTS)

JUSTIN TIMBERLAKE FEAT. Y.I. (JIVE/ZOMBA)

ACT A FOOL

THE MISSISSIPPI CHA CHA SLIDE AKA STOMP 2007
MIXX MASTER LEE FEAT. RED RUM & J. SMDDV (ALPINE)

Go to www.billboard.biz for complete chart data

48 |

ZOOM
LIL BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM/ATLANTIC)

USED TO BE MY GIRL
BRIAN MCKMIGHT (WARNER BROS )

HEAVEN
JOHN LEGEND (G 0.0.0./COLUMBIA)

CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)

SAY GOODBYE
CHRIS BROWN (JIVE/ZDMBA)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCDPE)

1 CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)

UNAPPRECIATED
CHERISH (SHD NUFF/CAPITOL)

LET’S STAY TOGETHER
LYFE JENNINGS (COLUMBIA)

SHOW ME WHAT YOU GOT
JAY-Z (ROC-A-FELLA/DEF JAM/IDJMEG)

ONE
TYRESE (J/RMG)

THERE’S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTF/DEF JAM/IDJMG)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

SEXY LOVE
NE-YO (DEF JAM/IDIMG)

ENOUGH CRYIN

_ MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)

~ SMACK THAT

AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

. BUDDY

MUSIQ SOULCHILD {ATLANTIC)

1ST TIME
YUNG JOC FEAT. MARGUES HOUSTON & TREY SONGZ (BLOCK/BAD BOY SOUTH/ATLANTIC)

RUBBERBAND BANKS
s YOUNG DRO (GRAND HUSTLE/ATLANTIC)

EVERYTIME THA BEAT DROP
MONICA FEAT. OEM FRANCHIZE BOYZ (J/RMG)

.~ CRY NO MORE
_ . SHAREEFA (DTP/DEF CON 1)/1DJMG)

WE RIDE ({I SEE THE FUTURE))
MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

GO GETTA
YOUNG JEEZY FEAT. R. KELLY (CORPORATE THUGZ/DEF JAM/IDJMG)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

IRREPLACEABLE
BEYONCE (COLUMBIA)

| WANNA LOVE YOU
AKON FEAT. SNOOP DOGG (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

' SMACK THAT

AKON FEAT. EMINEM (KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN)

SHORTIE LIKE MINE

__BOW WOW (COLUMBIA}

WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T (JIVE/ZOMBA)

i

|

PROMISE
CIARA (LAFACE/ZOMBA)

FERGALICIOUS
FERGIE (WILL.I.AM/ARM/INTERSCOPE)

RUNAWAY LOVE
LUDACRIS FEAT. MARY J. BLIGE (DTP/OEF JAM/IDJMG)

WALK IT OUT
UNK (BIG OOMP/KOCH)

YOU
LLOYD FEAT. LIL WAYNE (THE INC./UNIVERSAL MOTOWN)

THAT'S THAT
SNBOP DOGG FEAT. R. KELLY (DOGGYSTYLE/GEFFEN/INTERSCOPE)

MONEY MAKER
LUDACR!S FEAT. PHARRELL (DTP/OEF JAM/IDJMG)

THE WAY | LIVE
BABY BOY 0A PRINCE FEAT, LIL-BOOSIE (TAKE FO'/UNIVERSAL REPUBLIC)

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

FLUVIT
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM/IDIMG)

DADDY’S LITTLE GIRL
FRANKIE J (COLUMEIA)

ON THE HOTLINE
PRETTY RICKY (BLUESTAR/ATLANTIC)

AY CHICO (LENGUA AFUERA)
PITBULL (FAMOUS ARTISTS/TVT)

MAKE IT RAIN
FAT JOE FEAT. LIL WAYNE (TERROR SOUAD/IMPERIAL/VIRGIN)

UNAPPRECIATED
CHERISH (SHO'NUFF/CAPITOL)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS )

SAY IT RIGHT
NELLY FURTADD (MOSLEY/GEFFEN/INTERSCOPE)

TELL ME
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)

www. americanradiohistorv.com

AIRPLAY HOHITORED 8%
N
Nielsen

Broadcast Data
SyStems

? ADULT R&B.

N
Nieisen
SoufnidScar

3l CHANGE ME
ll RUBEN STUODARD (J/RMG)

SALES DATA COMPILED BY

TAKE ME AS | AM
MARY J. BLIGE (MATRIARICH/GEFFEN/INTERSCOPE)

USED TO BE MY GIRL
BRIAN MCKNIGHT (WARNER BROS.)

; LOST WITHOUT U
! ROBIN THICKE (OVERBRODK/STAR TRAK/INTERSCOPE)

LIONEL RICHIE (ISLAND/IDJWG}

CAN’T LET GO
ANTHONY HAMILTON (SO 50 DEF/ZOMBA)

FLY LIKE A BIRD
WARIAH CAREY (ISLANL/IDJMG)

. 1 CALL IT LOVE

IRREPLACEABLE
BEYONCE (COLUMBIA)

FIND MYSELF [N YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

THERE'S HOPE
INDIA.ARIE (UNIVERSAL MOTOWN)

SAVE ROOM
JOHN LEGEND (G 0.0.0./COLUMBIA)

CAN'T GET ENOUGH
TAMIA (PLUS 1 IMAGE)

BE WITH YOU
ELISABETH WITHERS (BLUE NOTE/VIRGIN)

ME TIME
HEATHER HEADLEY (RCA/RMG)

GOT YOU HOME
LUTHER (J/RMG}

WHAT YOU ARE
LIONEL RICHIE (ISLANDADJMG)

WHERE LOVE BEGINS
|_PATTI LABELLE FEAT. YOLANDA ADAMS (UMBRELLA/BUNGALD)

OOH NA NA
DONELL JONES (LAFACE/ZOMBA)

ENOUGH
HOWARD HEWETT FEAT GEORGE DUKE (GROOVE)

PLEASE DON'T GO
TANK (5L ACKGROUND)

LISTEN
BEYONCE (MUSIC WDALD/COLUMBIA)

ONE
TYRESE (J/AMG)

LIKE A STAR
CORINNE BAILEY RAE (CAPITOL)

WITH U
JANET (VIRGIN)

i TUESDAY
LENNY WILLIAMS (LENTON)

r HITPREDICTOR

promosquad

CIARA

AKON FEAT SNOOP DOGG
LLOYD FEal. LIL WAYNE
JAM JO4ZS

FAT JO= FZAT LIL \
CHRIS 33DWN
LUDACI SFEAT. MAT)
FOBIN THECKE

T

RUBEN £TJDDARD
JaY-Z FEAT. CHRISETTE MICHELLE
CMARIDH

PRETT™ A}

PANTASIR

QL' BOCE E “EAT. YUNG JOC
JOHN LEGEND

TYRESE

1 MAFY _. BLIGE

NE

M JOd=
CIARA
LDAC3R.S FEAT. MARY J. BLIGE

LLOYD =Z4T. LIL WAYNE
SNOOP §CGG FEAT. R, KEE.
FRANK E

PRETTY TCKY

NELLY “8=TADO
RIHANMA & SEAN PA
JUSTINCTIMBERLA
CTMARIOY

CHRIS 330WN

NAS FEAT WILL |.AR
JaJo

ADULT R&B AND RHYTHMIC AIRPLAY: 69 aduit R&B stations and 65 rhythmic stations are
electronically Tenitored by Nieisen Broadcast Data Systems, 24 hours a day, 7 days a week.
© 2007 VNIJ Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/HIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Hip-Hop Songs. © 2007 VNU
Business Meciz Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2007, Promosdquad
and HitPreciictos are trademarks of Think Fast LLC.
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AIRPLAY IONITIRED BY
N
Nielsen

Broadeast Data.
Systens

SALES DATA COMPILED BY
N
Nielsen
SoundScan

® HOT

COUNTRY.SONGS

—pmanr
SE i £2 TiTLE Artist
{92 N2 RE PIODUCER (SONGWRITER) IMPRINT & NUMBER / FROMOTION LABEL 1
1 1 4 -9 SHE’S EVERYTHING Brad Paisley a1 3
2 S0 FROGERS (W.NANCE.B.PAISLEY) _— . _© ARISTA NASHVILLE
! WATCHING YOU Rodney Atkins
=, >t THEWITTR ATKINS (R ATKINS.S.DEAN,B.G WHITE) ® CURB 33 a2
a 2 2 MY WISH Rascal Flatts y 33
- 0 HUFF RASCAL FLATTS (S.ROBSON.J STEELE) ® LYRIC STREET T -
. MY LITTLE GIRL Tim McGraw T
4 53 8.GALLIMORE.T MCGRAW (T DOUGL AS.TMCGRAW) ® CURB 'Jp 38.1 '.000 @ o
BT IT JUST COMES NATURAL George Strait MFessions, g =
- T.BROWN.G STRAIT (M GREEN.J COLLINS) © MCA NASHVILLE singerenters i
B, WANT TO Sugarland top 4C for the @ 37
B.GALLIMORE.K BUSH (J NETTLES.K.BUSH.B.PINSON) ® MERCURY first tine
- BEFQRE HE CHEATS Carrie Underwood . L
ST T B L BRIGHT (C TOMPKING.J KEAR) ® ARISTA/ARISTA NASHVILLE since ._U$9Fd a7
B ;o AMARILLO SKY Jason Aldean 1o tiie rain @ >
| = NLKNOX (J.RICH.B.KENNY,R.CLAWSON.B. PURSLEY) ® BROKEN BOW s il b
a &% TIM MCGRAW Taylor Switt i W 43
f! 5 N.CHAPMAN (T.SWIFT.L ROSE) © BIG MACHINE
 ALYSSA LIES Jason Michael Carroll
@ "o 0.GEHMAN (J M CARROLL) © ARISTA NASHVILLE aoR 0
11‘ m 8 SOME PEOPLE CHANGE Montgomery Gentry Q 48
! M WRIGHT.TGENTRY.E.MONTGOMERY {M.DULANEY.J.S LLERS N.THRASE ER) © COLUMBIA 2
@ 12 13 MY, OH MY The Wreckers @ 44
_PWDRLEY (W KIRKPATRICK J LED,J. HABPM BRANCH) ® MAVERICK/WARNER BROS.'WRH
@_ 14 17 LADIES LOVE COUNTRY BOYS Trace Adkins @ 6
! FRUGERS (J JOHNSON,G TEREN.R.RUTHERFORD) © CAPITOL NASHVILLE —— i
@ 7 STUPDBOY Keith Urban Amescan @ =
D.HUFFEK.URBAN (S BUXTON.D.BRYANT.D BERG) @ CAPITOL NASHVILLE Idol” Snalist b
“ 13 15 LITTLE BIT OF LIFE Craig Morgan Crossas 52
: K.STEGALL.PO'DONNELL (T.MULLINS.D.WELLS) © BROKEN BOW Bl finover ! g
15 18 ANYWAY Martina McBride 7 a6 35
W.MCBRIDE (M MCBRIDE,B WARREN.B WARREN) RCA threstold in |
16 14 ONE WING IN THE FIRE Trent Tomlinson 16th ehart R s
== REYNOLOS,T TOMLINSON (T TOMLINSON.B PINSDN) ® LYRIC STREET week drawing RS
AIR RED HIGH HEELS Kellie Pickler i
W@ __191 3__0‘__ LN 4] B.CHANCEY (K.PICKLER.C.LINDSEYA MAYR.K ROCHELLE) i @ BNA ,10'2 T“I.hon B!
] 19 VLL WAIT FOR YOU Joe Nichols {mpressions.

-
©

.
(=]

= 8 CANNON (H ALLEN.8 ANDERSDN)

@ UNIVERSAL SOUTH

GOOD AS GONE

« KIRKPATRICK,LITTLE B8IG TOWN (W KIRKPATRICK.K.30ADS PSWEET.K FAIRCHILD.. WESTBRODK)

Little Big Town 20
® EQUITY

000

o1 2 THE WOMAN IN MY LIFE
F.ROGERS.PVASSAR (PVASSAR.] WODD-VASSAR)

29

YOU’LL ALWAYS BE MY BABY
S.EVANS M.BRIGHT (S EVANS,TMARTIL T SHAFIRO)

e 2 | JUST CAME BACK FROM A WAR
& FROGERS (D.WORLEY.W.VARBLE)

Phil Vassar _-
© ARISTA NASHVILLE u ‘ 51 45
Sara Evans
@nca 2 r ‘ 52 47 37
Darryl Worley 20 @ w
© 903 MUSIC Lead smgle

HILLBILLY DELUXE
T.BROWN,R.DUNN K BROOKS J. SPENCE (B.CRISLER,C WISEMAN)

Brooks & Dunn 24
® ARISTA NASHVILLE

from forth-

A FEELIN’ LIKE THAT
M.WRIGHT (D.L.MURPHY.I DEAN.K TRIBBLE)

coming studio [

% 27 ONCE IN A LIFETIME
D.HUFEK.URBAN (J. SHANKS.K URBAN)

5 29 LIPS OF AN ANGEL
J.STOVER (A.WINKLER.R.HANSON,L .GARVEY,M.KING.M.RODDEN.B.HOWES)

Gary Allan : T
© MCA NASHVILLE N <ot ows with TREE
Keith Urban 6 char’s
© CAPITOL NASHVILLE biggest gain
Jack Ingram o
® 515 MAGHINE FAN up 15 million

LONG TRIP ALONE
B.BEAVERS (S BOGARD B.BEAVERS,0 BENTLEY)

Dierks Bentley 28 imprassions.

© CAPITOL NASHVILLE

20
h21)
22)
23
_@ 25 28
2
o

3 30 THE REASON WHY
V.GILL.J.HOBBS.J NIEBANK (V.GILL G.NICHOLSON)

Vince Gill 29
© MCA NASHVILLE 3

'FORE SHE WAS MAMA
_ K STEGALL {C.BEATHARD PO'DONNEL)

30 2¢ 31

Clay Walker 28
@ ASYLUM-CURB

& HITPREDICTOR

GEORGE STRAIT

JASON MHICHAEL CARROLL
TRECE ACKINS

KEITH U33AN

MAATINA MCBRIDE

Don’t miss another important

R&R COUNTRY D

PDATI

Visit wwwradioandrecords.com to sign up for your free daily
Counfry Radio Blast.

RadioandRecords.com

HOT CGUNTRY SONGS: 114 country stations are electronically monitored by

Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpowar award-
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ME AND GOD
F.ROGERS (J. TURNER«
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Artist &£
IMPRINT & JUMEER / PROMOTEON LABE. [ %5

Josh Turne 31
@ MCA MASHVILLE

GOOD DIRECTIONS
C CHAMBERLAIN (L.BRYAN R THIBODEAU)

Billy Currington 3
® MERCLAY

~»,

STARTIN' WITH ME

Jake Owan

M WRIGH ™ (B JAMES.PMONAHAN.A.MONROE)

J.RITCHEY (J.OWEN.K MARVELL.J.RICHEY) @ F& *

WASTED Carrie Undarwood 3

M BRIGHT (T.VERGES.M GREEN,H.LINDSEY) D ARISTA/ARISTA I ASHVILLE

BEER IN MEXICO Kenny Chesney s

B.CANND® K CHESNEY (K.CHESNEY) @ Bl

| KEEF COMING BACK Josh Grach 3
. M.WILLIAMS (S.RDBSON,J.STEELE) LYRC STRZFT

PODUNK Keith Ar derson 2

J STEELE.J RICK (K.#NDERSON,T.HAMBRIOGE.J STEELE) @ ARISTA BASHVILFE >3

ISN'T THAT EVERYTHING Danielle Pecx 3

T.L.JAMES (D.PECK.T.L.JAMES,B.DALY) © BIC MACHITE

FIND OUT WHO YOUR FRIENDS ARE Tracy Lewrence »
. T.LAWREMCE,J.KING (C.BEATHARD,E.HILL) ® ROCKY COMFORT £85

| DONT WANT TO Ashley Monmoe ‘Nith Ronn e Dum 39

© COLUME A

DON’T MAKE ME

B ROWAN (M CANNON-GOQOMAN.D.BRYANT,D.BERG)

Blake Sheltan 4
© WARNER EROS./WiN 1

DIXIE LULLABY Pzt Green '
D.GEHMAY (PGREEN,PDAVIS.J.POLLARD) R *
MISSING YOU 2007 Alison K-auss And Jotn Wai e 4
. J.WAITE.L BAGGETT (J.WAITE.M.LEONARD.C.SANFORD) € ROUND R
MOMENTS Emerson Drive 2
JLEO TGENTRY (A.TATE,S TATE.D BERG) © MON"AGE.MIDAS/NEW REVOLU™(aN
COME TO BED Gretchen Wilscn o
M.WRIGHT.J RICH.G.WILSON (V.MCGEHE .J RICH) COLUMEIA .
GO TELL IT ON THE MOUNTAIN Little Elg Tovn B
W.KIRKPATRICK. LITTLE BIG TOWN (TRADITIONAL) @ EQUTY
TWO 2INK LINES Eric Chureh @
J.JOYCE E.CHURCH.V.SHAW) @ CAPITOL NASHVILLE
A WOMAN'S LOVE Alan Jacksen &
A.KRAUSS (A JACKSON ©O ARISTA NASHVILE
SETTLIN' Sugarland 8
B.GALLIMORE K.BUSH.J.NETTLES (J.NETTLES.K EUSH.T.OWENS) @ MERCLAY 5
LAST DOLLAR (FLY AWAY) Tim McGrew 90
8 GALLIMORE,T.MCGRAW,0.SMITH (W K ALPHIN) . MR R N
OUR ZOUNTRY John Mel encamp 3
J MELLE JCAMPT BF OWN (J MELLENCAMP) © UNIVERSA. REPUBLIC/UNIVEFSAL SOLTH %,
STEALING KISSES Faith Fill =%
| _B.GALLIMORE.FHILL (L.MCKENNA) © WARNER BR0S.AMRN ¥
COME ON RAIN Stave Hely
._D.JOHNEON (D.JDHNSON) @ CLRB ﬁ

BAGFIPES CRYIN’

C DINAPILI.O.BASCN (T.RUSHLOW.R.CLAWSDN,M WADDELL)

Rushlcw Hzris
© SHOW DOE NASHYI-LE

MORE
B.CHANEEY (R.LYNNE.D.MORGAN)

Rocide Lyme 52
@ UNIVEFSAL $IT TH

'BORHN ON CHRISTMAS DAY

FRDGEFS (B.PAISLZY)

Brad Paiskey P
© ARISTF NASHYLLE

ISN'T SHE

C BLACE,CARDLINZ RAIN (R.BOYER.PDOUGLAS.R.HARBIN)

Caratina Rain
@ EauTY s

SANTA LOOXED A LOT LIKE DADDY

£.ROGEFS (B DWENS.D RICH}

Brad Paisey 9
@ ARISTA NASHY _LE

THAT’S ALL I'LL EVER NEED

Jimmry Wawne Z

BLAKE SHELTON

. M.NESL R T MARTIN.J.WAYNE {J WAYNE,M.NESLER. T.MARTIN) ® EIG MACHINE
CRAZY EX-GIRLFRIEND Miranda Lambert 35
F.LIDDE L.M.WRUCKE (M.LAMBERT.T.HOWARD) © COLUNBIZ

€r GRETCHEN WILSON

STEVE HOLY

FIRST TIMERS SHINE AS CARROLL JOINS SWIFT

Arista Nashville rookie Jason Michael Carrcll
claims one of two debut singles in this issu€’s
top 10 on Hot Country Songs. One of only
two bulleted titles inside the top 10, Carroll's
poignant “Alyssa Lies” collects 17.4 million
audience impressions (up 208,000) and steps
11-10. He joins fellow newcomer Taylor
Swift, whose debut track “Tim McGraw”
holds at No. 9.

With spins detected at 112 of the 114 sta-
tions Nielsen BDS monitors for this chart,

For chart reprints call 646.654.4633

www.americanradiohistorv.com

CARROLL

“Lies” introduces Carrall’s debut album, “Wait-
in’ in the Country,” due Feb. 6.

On the chart’s lower end, Sugarland gar-
ners Hot Shot Debut roses at No. 49 with “Set-
tlin’.” The second single from the duo’s “Enjay
the Ride” set starts with 1.6 million impres-
sions at 21 monitored stations, narrowly edg-
ing Tim McGraw’s No. 50 arrival with “Last
Dollar (Fly Away)” (1.5 million). The clip of
McGraw’s song premiered New Year's Day on
CMT and CMT.com. —Wadz jessen

Go to www.billboard.biz for complete chart data 51
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TITLE Artist 2
PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL &)
NO SE POR QUE Chayanne 1%
6 ARENAS.J DIAZ (J.L PILOTO C ERANT) - SONY BMG NORTE
QUIEN ME IBA A DECIR David Bisbal

K S&XTANDER (K SANTANOER) VALE /UNIVERSAL L ATING |

MI AMOR POR TI Los Horoscopos De Durangc

_E.PEREZ (M DE J:SUS BAEZ,M.JHAVI

« NESTY (JL

A.TERRAZAS (A.10RRES) DISA /EDIMONSA
LE COMPRE LA MUERTE A MI HIJO Los Tigres Del Norte
LOS TIGRES DEL NORTE (N.QUINTANILLA) _ FONOVISA

QUE VUELVA

JL TERRAZAS (M A.SGLIS)

A LA PRIMERA PERSONA
A.SANZ,L.PEREZ (A.SANZ)

Grupo Montez De Durango

Alejandro Sanz
WARNER LATINA

'ME MUERO La 5A Estacion
A AVILA (N HMENEZ -
DON'T CRY Toby Love

J.OE JESUS PINEOA RAMOS.E.PEREZ NEW WRITER) SONY BMG NORTE

Wisin & Yandel Featuring Franco El Gorilla

ATREVETE
MORERA,L VEGUILLA}

HERIDAS DE AMOR

Ricardo Montaner

"DESILUSIONAME

_PMANAVE.LO {R MONTANER 4 AVENDAND) - EMi TELEVISA
COMO ME HACES FALTA Patrulla 81
J.A.MEDINA (M.A.S0LIS) DISA
SIN TI SOY UN LOCO Los Tucanes De Tijuana
M.QUINTERO LARA (MQUINTERD LARA) UNIVISION
COMO YO NADIE TE HA AMADO Yuridia

J.CALDERON (.

EL HOMBRE QUE MAS TE AMO
J PEREZ REYES ‘A FLOSES)

(J 80N JCVI R SAMBORA,D CHILD) SONY BMG NORTE

Olga Tanon
B BENOZZO S.GEGRGE D BETANCOURT.C.J.FRANCO: Ut
SE TERMINO EL AMOR Beto Y Sus Canarlos
G.GARCIA (C.GONZALE, ) DISA /EDIMDNSA
SOY UNA GARGOLA Las Gargolas Featuring Randy
A.BARGOLA (R.ORYIZ,DJ GIANN) VI /MACHETE

NOCHE DE ENTIERRO (NUESTRO AMOR) Los Benjamins Feat. Wisin & Yandel. Daddy Yankee, Hector "El Father” & Zion
} (RAYAUAJLMORERA, VEGULLAF ORTZ HELGADO.GC PADILLAF SALDANAV.CABRERAS A COTTOE GARG MAS FLOW MAGHETE

LUNY A CALLO

_MAJOR LEAGUE (T.CALBERON,D RAMOS.W.0.LANDRON,J.CHAMBERS)

LUNY TUNES TAINY (H.GELGADO)

LA NOCHE PERFECTA

LA TRAGEDIA DEL VAOUERO Vicente Fernandez
_PRAMIREZ (TBELLO)

"CHILLIN'

' Tego Calderon Featuring Don Omar
IIGGIRI /ATL ANT\.

Wisin & Yandel & Hector "El Father” |
UNAL.MALAVE) ROC-LA-FAMILIA/MACHETE/DEF JAM /1DJMG

SI TU AMOR NO VUELVE La Arrolladora Banda El Limon
F.CAMACHO (W.CASTILLO) o l 4, /EDIMONSA

EIC Chapo De Sinaloa

DISA

EL TELEFONO

£ PERE/ (R RUBID)

— = ——
] e ) =3 e ) x =
ol cXd 28 TiTLE Artist =& A oE oz B EE
E? 28 22 = oropucER (SONGWRITER) IMPRINT / PROMOTION LABEL SIS0 g ? ¢ 5'&5‘_‘ sg E%‘;;
BENDITA TU LUZ Mana i 3 @
2 2 10 ’ FOLVERA A.GONZALEZ (FOLVERA S.VALLIN WARNER LAT! 1 : k 24 34
TR TU RECUERDO Ricky Martin Featuring La Mari 4 | 1 - @ 2% 24
R “TTORRES (T.TORRES) _ = SONY BMG NORTE i
SER O PARECER RBD Group, which 4® 2% 30
A AVILA (AAVILA) - . EMI TELEVISA played Dick
4 5 PAM PAM Wisin & Yandel 4 ) { 3 33
LUNY TUNES,TAINY (J.L.MORERA.L VEGUILLA.F SALDANA.M.E MASIS) MACHETE Clark’s New 3
ANAMEMAYS) o o o o o o R h :
8 12 ANTES DE QUE TE VAYAS Marco Antonio Solis 4 Year's show, @ 2 31
Uit St E— FONGVISA sees its single
DIME (TELL ME) Pitbull Featuring Ken-Y
2k J.SMITH (A PEREZ J.H SMITH.K.VASC _ FAMOUS ARTISTS /TVT . ?pzz?d 2 @ £l
5 6 DIME QUIEN ES Los Rieleros Del Norte ' ¢ spmght 34 39
L0S RIELEROS DEL NORTE (C.BRANT.G.FLORES) FONOVISA week in top
7 1 CHIQUILLA A.B. Quintanilla IIl Presents Kumbia All Starz 5 IIXQIFY a3 3 38
A8 GUNTANILLA 1 L GIRALDO (A B.OUINTANILLA IIlL.GIRALDO) EMI TELEVISA. Pop Airplay.
17 NI UNA SOLA PALABRA Paulina Rubio 4 F i 24 31 17
C.LOPEZ 1X.5AN MARTIN) - UNIVERSAL LATINO | :
ME MATAS Rakim & Ken-Y ; @
21k MYZTIKO (K VASQUEZ,J NiEVES) I __ PINA /UNIVERSAL LATINO 9 At No. 17;" ‘ 6] 187
o MAS ALLA DEL SOL Joan Sebastian |y Bk @ asl |5
J SEBASTIAN (J SEBASTIAN) o MUSART /BALBOA third entry on
IRREPLACEABLE Beyonce this ch: B 1
LS STARGATE.B.KNOWLES NE-YO (5.SMITH,8 KNOWLES M S ERIKSEN.TE HERMANSEN ELIND,A BJORKLUNDRPEREZ)  CDLUMBIA ¥ June itawill y S (55 |26
POR ELLA Intocable 1
a2 RMUNDZRMARTINEZ (LPADILLA) BN TELECSA 13 have released @ 4
SOLA Hector "=| Father" seven albums
16 13 £ b oci6a00 (6 comoLanL OB UROTRA i just 18 © « o
18 18 ALIADO DEL TIEMPO Mariano Barba ¢ @ 4
M BARBA (W AR o THREE SOUND
13 10 LOS INFIELES Aventura 4 Q Ho suov
SANTOS (A SANTOS) PREMIUM LATIN BT
27 28 13 GIIEATEST POR TU AMOR Alacranes Musical 47 e 47 45
E [LICTSW 0 URBINA JR.R.AVITIALJLUGARDO DEL TORO (E.URBINA,J.LUGARDO DEL TORD) UNIVISION ;
INVIERNC Relk
B2 NOT LISTED (C BRANTMPORTHANNY) - SONY 611G NORTE 1D |
TU AMOR Luis Fonsi
P pits S.KRYS (JEREM UNIVERSAL LATINO 19 f“‘ - 4§
SHORTY SHORTY Xtreme Second sin-
23 25 _S.TEJADA (STEJADA) LA CALLE UnviSioN 20 gle, and tite o 19
| WANNA LOVE YOU Akon Featuring Snoop Dogg .
7 |2 ATHIAN (A THIAM,C.BROADUS) - KORVICT/UPFRONT/SRG /Universal woroi 10 [RCSIE “_6! 45 e
e ME QUIERE BESAR Alexis & Fido 5, [l Q
_MEKKA (ALEXIS FIDO) - - __ SONY BMG NDRTE atbum. It's
SI TU NO ESTAS Sin Bandera is bi 3 @ [
2829 .BAQUEIRO (R ARBELO) i ONY 5MG NORTE | 23 Eéslll?]g%:tto i m’
MIA Tito "El Bambino" Featuring Daddy Yankee
12 113 1 Newy (1170 EL BAVBING.A AYALA,J DE LA CRU) ERICS A date (40,000 20
b PEGAO Wisin & Yandel Featuring Los Vaqueros g copies).
WISIN & YANDEL {J.L.MORERA.L VEGUILLA} WY /MACHETE

52

] et - r%:
LolimS ARTIST Title & %5
ZE 1WPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) =4
1 6 RBD Celestial 1
1 EMI TELEVISA 75852 (13.98 ==
3 VARIOUS ARTISTS NOW Latino 2 2
SONY BMG STRATEGIC MARKETRVG. GRru":‘JwJVZRSAL O0BOBVUNIVERSAL LATO l‘.E'vJ‘L_
ol 18 AVENTUF(A K.O.B.: Live
PREMIUM LATIN 20560/SONY BMG G NORTE (Ié““ CD. D D) &
DON OMAR Klng Of K ngs
i |29 VI00B662 MICHETE (15.98) @
6 4 RICKY MARTIN  Ricky Martin: MTV Unplugged O\
SONY BMG NOST W;G._( 6 98)
10 6 VARIOUS ARTISTS WY Records Presents: Los Vaqueros 2
WY 008010, MACHETE ('3 981 & -
MAN Amar Es Combatir
55 WARNES LATINA 63661 (18.98) } o :E
7 8 MARCO ANTONIO SOLIS  Trozos De Mi Alma 2 01
FONOYISA 352490/U6 {13.98) & =
8 10 AB DUIMTANLLU I\IPRESENTS KUMBLAALL STARZ From Kumbia Kings To Kumbia All Starz !
WISIN & YANDEL_- i “Pal Mundo
RIIEY visin & vanceL undo @ 4
13 12 ANA GABRIEL La Reina Canta A Mexico g
SONY BMG NORTE 01721 (15.96) |
18 9 HECTOR "EL FATHER“ The Bad Boy 2
14 98)
20 19 LUNY TUNES & TAINY Mas Flow: Los | Ben]amlns =
! _MAS FLOW 230013 MACHETE (15 98)
16 3 VICENTE FERNANDEZ La Tragedla Detl Vaquero 7
12 7 R.K.M. & KEN-Y Maslerplece: Soid Out 7
PINA PR 008074 UNIVERSAL LATING (12 98) ¢ )
9 1 ANDREA BOCELLI Amor [ 4
SUGAR VENEMUSC 006144/UNIVERSAL LATING (18.98) -
LEOC DAN La Historia
gl £3 SONY BMG NORTE 02936 (14.98) 17_
RAKIM & KEN-Y Masterpiece: Nuestra Obra Maestra
lfic PINA 270183/UNIVERSAL LATING (15 98) - 0 2
CALLE 13 Calle 13
2 W“'TE LION 96875/SONY BMG NORTE» 15 98 L__ O s
19 16 LOS BUKIS 30 Recuerdos 5
VALENTIN ELIZALDE ~ Vencedor
%% ." IVERSAL ‘W'NL‘ 6611 (9 98 2
24 25 INTOCABLE Crossroads: Cruce De Caminos 1
EM{ TELEVISA 586875 (15.98,
15 17 ALEJANDRO SANZ  El Tren De Los Momentos 2
WARNER LATINA 64002 (17 9_6)
29 2 K-PAZ DE LA SIERRA Conquistando Corazones 6
0ISA 720870 (11.98)
RBD B Nuestro Amor
[ o EMIT v D !
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SIGO CON ELLA Obie Bermudez

S KH¥o,0 BERMUDEZ (0.BERMUDEZ S KRYS) EMI TELEVISA
NI FREUD NI TU MAMA Belinda
G.WELLS (BELINDAN.PEREGRIN B.WELLS.S PEIKEN) EM| TELEVISA
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SONY BMG NORTE =

45

2 B3 s g é
g 28 ARTIST Title % =8 o 2o 55 ARTIST Title %
~Z n IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) o 1 3 - =3 b,‘é | IMPRINT & NUMBER / DISTRIBUTING LABEL {PRICE) 3 .~
YURIDIA Habla El Corazon LUIS FONSI Exitos: 98: 06
232 _SONY BMELORTEEQS (1498 1& 51 3 5 UNIVERSAL LATINO 008070 (13.98) n
2 2 LUIS MIGUEL Navidades Luis Miguel ] 4 @ 58 €5 TOBY LOVE Toby Love 27
WARNER LAT VA 64038 (18.98) 4 SONY BMG NORTE 75376 {14.98
28 22 BRONCO / LOS BUKIS / LOS TEMERARIOS BBT 53 49 =5 JUAN GABRIEL La Historia Del Divo &
FONOVISA 352772/UG (10.98) 1 - SONY BMG NORTE 81079 (15.98) -
68 ;AU MIGUELITO Mas Grande Que Tu 2 @ 62 60 INTOCABLE X 2
LI WD 001348/MACHETE (11.98) i EMI TELEGIA 93613 (16.98) - =
SIN BANDERA Pasado § = MARC ANTHONY Sigo Siendo Yo
2% 23 _SONY BMG NORTE 01965 (16.98) - 12 n 253 |85 SONY BMG ".URTE 61251 (1898) £
DADDY YANKEE Barrio Fino: En Directo VARIOUS ARTISTS Los Cocorocos r
32 3% EL CARTEL 0670 "TERSCOPE (12.98) @ ® 1 @ 60 42 SMG SRC. UN|vé~$‘§LM_ﬁTG\@{.L 033/UMRG (13.98) I 13
% 3 LOS HOROSCOPOS DE DURANGO Desatados 4 @ 67 &2 LOS ORIGINALES DE SAN JUAN Linea De Oro ae
DisA 7208 1 f INIVISHIN 31085 LG 15 U5 o —
LOS TIGRES DEL NURTE La Muerte Del Soplon RICARDO ARJONA Adentro
384 (85 FONOVI® n V_S& 47 53 SONY BMG NORTE 57519 (18.95) ® i 3
MONCHY & ALEXANDHA Exitos JOSE FELICIANO Jose Feliciano Y Amigos
EERY J & N 507415000 BMG NORTE (13 98) i 7 R SIENTE 653452 UN'VERSAL LATINO (1498) N
RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Comaos: Historias Nortenas ALACRANES MUSICAL Linea De Oro
34 34 FREDDIE 1960 (14.98) o o i @ n & UNIVISION 311023 UG {5.98) - o o B
40 28 VARIQUS ARTISTS  Don Omar Presenta: Los Bandoleros Reloaded 61 61 63 LA 5A ESTACION El Mundo Se Equivoca 13
ALLSTAR 450101 MACHETE (14 98 CD/OVD) # SONY 841G NORTE 80713 (15.98) © - ]
EL GRAN COMBO DE PUERTO RICO  Arroz Con Habichuela RBD RBD: Live In Hollywood
30 24 DISCOS ﬂo?TﬁS SONY BMG NORTE (13 98) 2 7 45 4 EMI TELZVISA 58122 (13 98) + &
48 51 ANA GABRIEL Historia De Una Reina @ 73 72 LOS RIELEROS DEL NORTE Linea De Oro 58
_SuNy BMG NORTE 95902 (15.98) = FO A 634 UG (5.98) o
REIK Seuencia JOAN SEBASTIAN Mas Alla Del So!
g i SONY 8MG NORTE 70213 {14 98 = el 70 _MUSART 3771/BALBOA (13.98) L
BETO Y SUS CANARIOS Contigo Por Siempre 1% @ | | VARIQUS ARTISTS  Los Gompas Del Compita: Riecordando A Adan "Chalino” Sanchez
| DISHA 720952 {10 lisy | . ) UNIVISION 310978 UG (12 98) —
PAULINA RUBIO Ananda LOS CADETES DE LINARES Las Mas Canonas
35 46 VIVES AL LATIND 007733 (15 98) -, D 1 . 65 54 3\' 41260 (6.98) =
LOS BUKIS Linea De Oro . "LAURA PAUSINI Yo Canto
3 2 FONOVISA 352697 EE_QQ) % 24 52 56 WARNER LATINA £4007 {17.98) 2
BELINDA Utopia ‘ E TEGD CALDERON The Underdog / El Subestimado
37 40 EM$ TELEVISA 60736 (13.98) % 68 S _J\GG'RI ATLANTIC 841227/AG (15.98) 2
JAVIER SOLIS La Historia De Javier Solis JULIETA VENEGAS Limon Y Sal
36 3 SONY BMG NORTE 88292 (_14_.95) ¢ 4 69 55 66 SONY MG NGRTE 21475 (14 68) B - O J
50 48 CONJUNTO PRIMAVERA  Para Ti...Nuestra Historia 5 @ 60 - MARCO ANTONIO SOLIS La Historia Continua... Parte Il 2
FONOVISA 352602/UG (10.98) 3 FONDVISA 457645 UG 113 96 & 0
AVENTURA God's Project . OLGA TANON Soy Como Tu c
57 47 PREMIUM LATIN 94082/SONY BMG NORTE (13.88 - D § 71. 66 67 IHIVISION 130023/UG (14.98) 5
RBD Rebelde @ XTREME Haciendo Historia
Sl _EMITELEVISA 75852 (14.98) @ 2 w LA CALLE 140011/UG (13.98) - 2
- SHAKIRA  Fijacion Oral: Vol. 1/Oral Fixation: Vol. 2 SHAKIRA Fijacion Oral: Vol. 1
21 30 Eu 76169 'SONY BMG NORTE (25.98 CD/DVD) & a 73 50 58» gl Y SONY MUSIC (18.98) ® . U
VARIOUS ARTISTS NOW Latino 1 m CONJUNTO PRIMAVERA Linea De Oro 51
54 %0 THEE ASONY B3 NORTE 72440/50HY BMG STRETEGC KARKE TG GROUP (18.% FONOVISA 352696/UG (5.98) e
2 2 VARIOUS ARTISTS Chosen Few: EI Documental Il ? 75 o1 - PEPE AGUILAR Enamorado 16

CHOSEN FEW EMERALD 76277/URBAN BOX OFFICE (19 98 CO/OVD) &

www.americanradiohistorv.com

EMI TELEVISA 58790 (14.98)
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@ LATIN AIRPLAY
POP.

TITLE

. ARTIST {IMPRINT / PROMOTION { ABEL)
TU RECUERDO

~ RICKY MARTIN FEATURING LA MARI (SONY BMG NORTE)
BENDITA TU LUZ

MANA (WARNER LATINA}
INVIERNO

REIK {SONY BMG NORTE)

TU AMOR

LIS FONSI (UNIVERSAL LATING)

SI TU NO ESTAS

SIN BANOERA (SONY BMG NORTE}

NI UNA SOLA PALABRA
PAULINA RUBIO (UNIVERSAL LATINO}
TE MANDO FLORES
FDNSECA (EM| TELEVISA)

NO SE POR QUE

CHAYANNE (SONY BMG NORTE)

ATI

RICAROQ ARJONA (SONY BMG NORTE)
ANTES DE QUE TE VAYAS
MARCO ANTONIO SOLIS (FONOVISA)

- SER O PARECER

RBD (EMI TELEVISA)

A LA PRIMERA PERSONA
ALEJANDRO SANZ (#ARNER LATINA)
ME MUERO

LA 5A ESTACION (SONY BMG NORTE)
HERIDAS DE AMOR
RICARDO MONTANER (EMI TELEVISA)

QUIEN ME IBA A DECIR
~ DAVID BISBAL (VALE/UNIVERSAL LATINO)

RHYTHM.

= TITLE
ARTIST (IMPRINT /-PROMOTIONL ABEL)

DIME (TELL ME)

PITBULL FEATURING KEN-Y (FAMOUS ARTISTS/TVT)
ME MATAS

RAKIM & KEN-Y (PINA/UNIVERSAL LATINO)

PAM PAM

WISIN & YANOEL (MACHETE)
IRREPLACEABLE

BEYONCE {LOLUMBIA)

| WANNA LOVE YOU

AKON FEAT. SNOOP DOGG (KONVICT/JPFRONT/SRC/UNNERSAL MOTOWN)
SOLA

HECTOR "EL FATHER" (VI/MACIETE)

ME QUIERE BESAR

ALEXIS & FIDO (SONY BMG NORTE)

MIA
TITO “EL BAMBINO" FEATURING DADDY YANKEE (EMI TELEVISA)
SER O PARECER
RBD (EMJ TELEVISA)
PEGAO
WISIN & YANOEL FEATURING LOS VAQUERDS (WY/MACHEIE)
SHORTY SHORTY
XTREME ¢/ A CALLE/UNIVISION)
DON'T CRY
TOBY LOVE (SONY BMG NORTE)
 ATREVETE
WISIN & YANDEL FEAT. FRANCO EL GORILLA (CFEE/URBAN BOX OFFICE)
};‘ 43 TENGO UN AMOR
L - TOBY LOVE FEATURING RAKIM & KEN-Y (SONY BMG NORTE)

LOS INFIELES
“" | AVENTURA (PREMIUM LATIN)

'REGIONAL MEXICAN.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

DIME QUIEN ES

L0S RIELEROS DEL NORTE (FONOVISA)

POR ELLA

INTOCABLE (EM] TELEVISA)

4 DERODILLAS TE PIDO

ALEGRES OF LA SIERRA (VIVA/UNIVERSAL LATINO)

6 POR TU AMOR

" _ALACRANES MUSICAL (UNIVISION)

) MAS ALLA DEL SOL
__JOAN SEBASTIAN (MUSART/BALBOA)

8
Zﬂ

ALIADO DEL TIEMPO
MARIANO BARBA (THREE SDUND)
Mi AMOR POR T!
LOS HOROSCOPOS DE DURANGD (DISA/EDIMONSA)
LE COMPRE LA MUERTE A MI HIJO
10S TIGRES DEL NORTE (FONOVISA)
QUE VUELVA
- GRUPO MONTEZ DE BURANGO 01S4)
CHIQUILLA
i A.B. QUINTANILLA 11l PRESENTS KUMBIA ALL STARZ (EMI TELEWISA}
{p COMO ME HACES FALTA
a3 _' Y€ paTRULLA 81 (DISA)
Hi 133 SIN TI SOY UN LOCO
e 108 TUCANES DE TIJUANA (UNIVISION)
ﬂ' 5 EL HOMBRE QUE MAS TE AMO

- LALO MORA (D!SA EDIMONSA)
:
] m‘. 13

ANTES DE QUE TE VAYAS
E 16 SE TERMINO EL AMOR
i " BETO Y SUS CANARIOS (DISA/EQIMONSA)

MARCO ANTOKIO SOLIS (FONOVISA)
Data for week of JANUARY 13, 2007 |

“00

© 2007, VNU Business Media, Inc. and Nielsen SoundScan, Inc. Al rights reserved.
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.igl RBD

% 1 ceiesma e TeLevisn)

3 VARIOUS ARTISTS
NOW LATINO 2 (SONY
"RICKY MARTIN
RICKY MARTIN: MTV UNPLUGGED (SONY BMG NORTE)
MANA
AMAR ES COMBATIR (WARNER LATINA)
" 'MARCO ANTONIO SOLIS
TROZOS DE M) ALMA 2 (FONOVISA/UG)
AB. QUINTANILLA Il PRESENTS KUMBIA ALL STARZ
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EM! TELEVISA}
ANDREA BOCELLI
AMOR (SUGAR/VENEMUSIC/UNIVERSAL LATINO)
LEO DAN
* LA HISTORIA (SONY BMG NORIE)
ALEJANDRO SANZ
! EL TREN OF 1L0S MOMENTOS (WARNER LATINA)
RBD
NUESTRO AMOR (EM| TELEVISA}
YURIDIA
HABLA EL CORAZON (SONY BMG NORTE)
LUIS MIGUEL
NAVIDADES LUIS MIGUEL (WARNER LATINA}
SIN BANDERA
PASADO (o0NY BMG NORTE}
ANA GABRIEL
HISTORIA DE UNA REINA (SONY BMG NORTE)
REIK
SEUENCIR (SONY BMG NORTE)

ARTIST
TITLE (IMPRINT / OISTRIBUTING LABEL}

TRNG GROUS JSIVERSAL LATINO)

RHYTHM.

ARTIST
TITLE (MPRINT / DISTRJBUTING LABEL)

DON OMAR
KING OF KINGS (VI/MACHETE)
VARIOUS ARTISTS
WY RECORDS PRESENTS: LOS VAQUEROS (WY/MACHETE)
WISIN & YANDEL
PA'L MUNDO (MACHETE)
HECTOR "EL FATHER"
THE BAD BOY (VI/MACHETE)
LUNY TUNES & TAINY
MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)
R.K.M. & KEN-Y
__ MASTERPIECE: SOLD OUT (PINA/PR/UNIVERSAL LATING)
RAKIM & KEN-Y
MASTERPIECE: NUESTRA DBRA MAESTRA (PINA/UNIVERSAL LATINO)
; g CALLE13
' L CALLE 13 (WHITE LION/SONY BMG NORTE)
MIGUELITO

MAS GRANDE QUE TU (W&D/MACHETE)
VARIOUS ARTISTS
1‘ 11 Chosen FEW, EL DOCUMENTAL 1 (CHOSEN FEW EMERALD/URBAN BOX OFFCE)

9 DADDY YANKEE
DON OMAR PRESENTA: L.0S BANDOLEROS RELOADED (ALLSTAR/MACHETE)
ﬁ- TOBY LOVE
1 TOBY LOVE (SONY BMG NORTE)
14 1

BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE)
S

VARIOUS ARTISTS

TEGO CALDERON

THE UNOERDOG / EL SUBESTIMAQO (JIGGIRI/ATLANTIC/AG)

5 DJ KAZZANOVA
1> DJ KAZZANOVA: REGGAETON MIX (MACHETE)

REGIC

SE ARTIST
TITLE (tMPRINT / DISTRIBUTING LABEL)
[E ANA GABRIEL
L - .. LARENA CANTA A MEXICO (SONY BMG NORTE)
| , VICENTE FERNANDEZ
| " LATRAGEDIA DEL VAQUERD (SONY BMG NORTE)
'LOS BUKIS
30 RECUERDOS (FONOVISA/UG)
VALENTIN ELIZALDE
VENCEQOOR (UNIVERSAL LATIND)
. INTOCABLE
C DS: CRUCE OF CAMINOS (EMI TELEVISA)
, K-PAZ DE LA SIERRA
CONQUISTANOD CORAZONES (DiSA}
5 BRONCO/LOS BUKIS / LOS TEMERARIOS
BBY (FONOVISA’UG)
LOS HOROSCOPOS DE DURANGO
DESATADOS (DISA)
10 LOS TIGRES DEL NORTE
LA MUERTE DEL SOPLON (FONOVISA/UG)
RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE)
BETO Y SUS CANARIOS
~ CONTIGO POR SIEMPRE (DiSA)
17 LOS BUKIS
LINEA O DRO (FONDVISA/UG)

] "; JAVIER SOLIS
& LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE)

w. 14 CONJUNTO PRIMAVERA
PARA TL.NUESTRA HISTORIA (FONOVISA/UG)

e 15 INTOCABLE
@ | X (EM) TELEVISA)

~

For chart reprints call 646.654.4633

www.american

See chart fegend for Hot Di
and Nelsen SoundScan,

ance Club Play and Hot Dance Singles Sales rutss and 3xplanations. & 2007, VNU Business Media, inc,
inc. Al rights reserved. HOT DANCE AIRPLAY: =dar ce stations are electronically monitored by Niesen

Broadcast Data Systems. See chart legend for rules and explamationa € 2007, VNU Business Media, Inc. Al rights reserved
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' WE WILL BECOME SILHOUETTES

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LAEEL

SO EXCITED |
JANET FEATURING KHIA VIRGIN PROMO

BORDERLINE
JOOY WATLEY AVITONE PROMO/PEACE BISQUIT

* THE WHISTLE SONG (REVISITED)
*_FRANKIE KNUCKLES NOICE! 001

HURT
CHRISTINA AGUILERA RCA 04456/RMG

' PARTY PEOPLE

ALTAR FEATURING JEANIE TRACY MAMA40USE PROMO

WE RIDE
RIHANNA SRP/DEF JAM PROMO/I0JMG

MELT WITH THE SUN

~ AMBER FEATURING SWEET RAINS JMCA PROMO

RING THE ALARM
BEYONCE COLUMBIA PROMO

THE REAL THING

. RACHEL PANAY ACT 2 7014/MUSIC PLANT

- | BELIEVE

GEORGIE PORGIE LIVE PROMO/MUSIC PLANT

ROCK THIS PARTY (EVERYBODY DANCE NOW)

BOB SINELAR FEAT. BIG ALI & DOLLARMAN YEL.0%/ SEVER LABEL PROMOTOMMY BOY

WHEN YOU WERE YOUNG
THE KILLERS ISLAND 007084 IDJMG

ONE DAY MY LOVE
N'OEA OAVENPORT PEACE BISQUIT /CURVVE

BELIEVE IN US
J0! CARDWELL LIZA PROMO

MY LOVE
JUSTIN TIMBERLAKE FEATURING T.I. JIVE PROMO/ZOMBA

LOVE'S THE ONLY DRUG

ULTRA NATE SILVER LABEL 2508/TOMIAY BOY

ILLEGAL

. _SHAKIRA FEATURING CARLOS SANTANA EPIC PROMO

LOST YO MIND
PEPPER MASHAY LIVE 2013/WUSIC PLANT

BY THE WAY

~_JENNA DREY ROBBINS 72157

WIND IT UP
GWEN STEFAN( INTERSCOPE PROMO

MANEATER
NELLY FURTADO MOSLEY PROMO/GEFFEN

EVERLASTING LOVE
GTS FEATURING MINK AVEX 1240/KINE STREET

MARTYR

. _OEPECHE MODE MUTE/SIRE PROMO/RZPRISE

MINIMAL
PET SHOP BOYS RHINO PROMO

RUNAWAY
JAMIROQUAI COLUMBiA PROMO

\CE
\:\ SALES.

ARTIST IMPRINT / DISTRIBUTING LABEL
SHUT ME UP
MINDLESS SELF INDULGENGE | CR 44244ETROPOLIS €

JUMP
MADONNA WARNER BROS. Q@

- THE PDSTAL SERVICE SUB POP 7065¢ @@

EVERY DAY 1S EXACTLY THE SAME
NINE INCH NAILS NOTHING 006588/1h TERSCIPE €

STRAIGHT TO VIDEO

. MINDLESS SELF INDULGENCE UCR 403/METFOPOLIS @

MORE THAN A LOVER
RU GLOBAL VILLAGE 0028 O

DEJA VU

. BEYDNCE FEAT. JAY-2 COLUMBIA 39684/SON/ MUSIC @)

HURT
CHRISTINA AGUILERA RCA 04456/RMG @O

GET TOGETHER

. MADONNA WARNER 8r0> 42935 @0

DANCE 4 LIFE
TIESTO FEAT. MAXI JAZZ BLACK HOLE 1455/JLTRA QQ

' HUNG UP
. MADONNA WARNER BROS. 42845 @)

SORRY
MADONNA WARNER BROS. 42892 O

NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS 42994 @0

STARS ARE BLIND
PARIS HILTON WARNER BROS. 42967 QO

SHAKE
YING YANG TWINS FEAT. PITBULL COLLIPARF 2536/TVT @O

SEXYBACK
JUSTIN TIMBERLAKE JIVE 00872/20MBA @

THE HAND THAT FEEDS

- NINE INCH NAILS NDTHING 005127 & 805 < 9/IhTERSCOPE @

SOPHIA
THE CRUXSHADOWS DANCING FERRET 20926 ©

GET YOUR BODY BEAT

. COMBICHRIST METROPOLIS 80421 ©

COLD SHOWER
RIETSA FIRE ENTERTAINMENT 00107BURN Q@

NUMBER 1
GOLDFRAPP MUTE 9304 ©

EVERYTIME WE TOUCH
CASCADA ROBBINS 72130 @©

CHECK ONIT

. BEYONCE FEAT. SLIM THUG COLUMBIA 30277/SONY MUSIC @63

SILENT SHOUT
KNIFE MUTE 9325 ©

TURN IT UP
PARIS HILTON WARNER BROS. 42902 QO

diohistorv.com

CGo to www.billbaard.biz for complete chart data |

TITLE
ERTIST IMPRINT & NUMBER / PROMOTION LABEL.
SEX 'N' MONEY
JAKENFOLD FEAT. PHARELL WILLIAMS MAVERICK PROMO/RESRISE
NUMBER ONE IN HEAVEN
NEMES!S CURB PROMO
FUNKY LOVE
JUSTIN MICHAEL FEAT. JACKIE WILSON SWANK PROMO
({4l DANGEROUS POWER
§PI | GABRIEL & ORESOEN ORGANIZED NATUFE PROMO
t NEED SOMEONE
RALPH FALCON NERVOUS 20613
GO!
JUPITER RISING CHIME PROMO
SAVE A PLACE ON THE DANCE FLOOR =OR ME
~%_DAWN TALLMAN WEST END PROMO
. FERGALICIOUS
* FERGIE WILL.|.AM/A&M PROMO/INTERSCOPE
LAY DOWN
10 MONKEYS FEATURING ABIGAIL EDEN PROMO
IT'S JUST SEX
BILLIE MYERS FRUITLOOP PROMO
- STARS ALIGN
*2 & KASKADE ULTRA 1477

37 KISSING A FRAUD
el JIMMY JAMES MADE PROMO

- PLAY WITH FIRE
* HILARY OUFF HOLLYW0OD
RELAX, TAKE IT EASY
MIKA CASABLANCA PROMO/UNIVERSAL REPUBMIC
POLITICS
KORN VIRGIN PROMO
DAY TO DAY
TRICKY BIZZNISS FEAT. TRIXIE REISS ESNTION SILvBR PROMO
NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS. 42994
JUMP
MADONNA WARNER BROS. 42978
YOU'LL ALWAYS HAVE ME
© DANIELLE BOLLINGER ESNTION SILVER PROMO
TINA
SKB SK8 PROMO
'1'7‘_ 7 F*CKING BOYFRIEND

~THE BIRD AND THE BEE METRO BLUE PROMO/BLS

YOU GONNA WANT ME

TIGA Diff ERENT IMPORT PIAS

THE DJ MADE ME DO IT (D. AUDE/CRAIG J. R. ROSARIO MIXES)
| _ROBIN ELEVEN 11 PROMO

YO NO SE

LOS AMIGOS (NVISIBLES GOZADERA PROMO
HARD
AFRICANISM AL STARS YELLOW/SILVER LABEL PROMO/EOMM™ BOY

§90
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JUSTIN TIMBERLAKE FEATURING 1L, JI\E/ZDVIBA !

MADONNA WARNER BROS. o
HERE (IN YOUR ARMS)
HELLDGOODBYE DRIVE-THRU
MOVING TOO FAST

SUPAFLY INC. NERVOUS

U + UR HAND

\ PINK LAFACE/ZOMBA

1S IT ANY WONDER?

KEANE INTERSCOPE

HURT

CHRISTINA AGUILERA RCA/RMG
WHEN YOU WERE YOUNG
THE KILLERS ISLAND/(DJMG

4a 1g | GO CRAZY
1!"- 10 o 407 FeATURING EDMEE ROBBINS
o BE STILL

€ 18 KASKAQE ULTRA

., LOVE DON'T LET ME GO (WALKING AWAY)
— DAVID GUETTA VS THE EGG MINISTRY OF SOUND/F*** ME M FAVDUSWULTRA
-~ BY MY SIDE
©  FLANDERS SPG N
~ PUT YOUR HANDS UP FOR DETROIT
. FEDDE LE GRAND FLARINGO/ULTRA

SATELLITES
13 22

SEPTEMBER ROBBINS
s

RIDING THE WAVE (COUNTING DOWNTHE DAYS]
~ SUNFREAKZ FEATURING ANDREA BRITTON OXYL
SEX 'N' MONEY
OAKENFOLD FEAT. PHARELL WILLIAMS MAVERIZK/R:PRISE
- DANGEROUS POWER
g GABRIEL & DRESDEN ORGANIZED NATURE
CHELSEA
STEFY CURVATURE/WIND-UP

IS IT LOVE?
110 MAQE
5 15 | DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS UNIVERSAL MOTOWN
. GO!
JUPITER RiSING CHIME
FERGALICIOUS
FERGIE WILL | AM/A&M/INTERSCOPE
~, PROPER EDUCATION (THE WALL)
= ERIC PRYDZ VS. PINK FLOYD DATA/MINISTRY CF SOUND
FEEL ALIVE
3 BENASSI BROS. ULTRA

MELT WITH THE SUN
AMBER FEATHRING SWEET RAINS JMCA

53
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SINGLES

(SOUNDSCAN JAPAN) DECEMBER 27, 2006

MISO SOUP (FIRST LTD. EDITION)
TEGOMASS JOHNNY'S ENTERTAINMENT

SHIRUSHI
MR. CHILOREN T0Y'S FACTORY

MISO SOuUP
TEGOMASS JOHNNY'S ENTERTAINMENT

SIROI YUKI
MAI KURAKI GIZA

BOKU-RA NO MACHI DE (LTD. EDITION/CD)
KAT-TUN J-STORM

BOKU-RA NO MACHI DE (LTD. EOITION CD+DVD)
KAT-TUN /-5TORM

EVERYTHING (CD+DVD)
EXILE AVEX TRAX

KURISUMASU NO YAKUSOKU (FIRST LTD. EDITION)
YUZUODA T0Y'S FACTORY

HITO-IRO
NANA FT. MIKA NAKASHIMA SONY

x
i
@
<
%

KAN-FU FIGHTING
KAN JYANI EVGHT TECHIKU

FRANCE fl

(SNEP/IFOP/TITE-LIVE)
FOUS TA CAGOULE

DECEMBER 29, 2006

' FaTaL BAZOOKA UP
2 MON PAYS
FAUOEL MERCURY
3 MARLY-GOMONT
KAMINI RCA
4 EVERYTIME WE TOUCH
CASCADA ANDORFINE
g PETIT PAPA NOEL
BEBE LILLY HEBEN
5 PASLE TEMPS
FAF LARAGE M6 INTERACTIONS
7 AMIES-ENNEMIES
NADIYA COLUMBIA
11 PORQUE TE VAS
STAR ACADEMY 8 MERCURY
g LE COUCOU DE TITOU

TITOU LE LAPINOU MY LABEL

MOI, JJAIME SKIER
PIGLOD MB INT/SCORPIO

ITALY

~ SINGLES

(FIMI/NIELSEN)

10 CANTO
LAURA PAUSINI ATLANTIC

JANUARY 2, 2007

SEl PARTY DI ME
ZERO ASSOLUTO UNIVERSO

THE SAINTS ARE COMING

22 aND GREEN DAY ISLAND NTERSCOPE/REPRISE
3 PATIENCE
TAKE THAT POLYODR
5 I JUVENTINI
CHECCO ZALONE UNIVERSO
10 SVEGLIARS| LA MATTINA
ZERD ASSOLUTO UNIVERSO
g JUMP
MAOONNA WARNER BROS
29 COME BACK TO ME
VANESSA HUDGENS HOLLYWOOD
g [ILLEGAL
SHAKIRA FT. CARLOS SANTANA EPIC
12 ED ERO CONTENTISSIMO

TIZIANO FERRO CAPITOL

+
SINGLES

(MEDIA CONTROL) JANUARY 3, 2007
ALL GOOD THINGS (COME TO AN END)

~ NELLY FURTADO MOSLEY/GEFFEN

3 HURT
CHRISTINA AGUILERA RCA
, SHAME
STARWATCH
4 DAS BESTE
siL COLUMBIA
5 SMACK THAT

1

AKON FT. EMINEM KONVICT

IL DIVO
SIEMPRE SYCO

NELLY FURTADO

T Loose MOSLEV/GEFFEN
3 LAURA PAUSINI
10 CANTO ATLANTIC

5 MONROSE
TEMPTATION WARNER
5 U2

U218 SINGLES MERCURY

THIS -
WEEK

N o o & W N =

®

u

SINGLES
o
(THE DFFICIAL UK CHARYS CD.) DECEMBER 31, 2006 E;"
A MOMENT LIKE THIS 1

LEONA LEWIS SONY BMG

PATIENCE 2
TAKE THAT POLYDOR

DIFFERENT WORLD

tRON MAIDEN CAPITOL 2
SMACK THAT i
AKON FT. EMINEM KONVICT

TRULY MADLY DEEPLY s
CASCADA ANDORFINE E
BOOGIE 2NITE -
BOOTY LUV HED RANDI

I THINK WE'RE ALONE NOW -
GIRLS ALDUD FASCINATION

PATT (PARTY ALL THE TIME) a
SHARAM SCORPIO

YOU KNOW MY NAME <
CHRIS CORNELL INTERSCOPE

WIND IT UP T

GWEN STEFANI INTERSCOPE

AUSTRALIA ~ =

SINGLES

X —

@iy =

Sz (ARI) DECEMBER 31, 2006 .-EE

3 IRREPLACEABLE 1
BEYONCE KNOWLES COLUMBIA

4 SMACK THAT -
AKON FT. EMINEM KONVICT

1 NIGHT OF MY LIFE 3
DAMIEN LEITH SONY BMG .

2 DON'T GIVE UP a
SHANNON NOLL/NATALIE BASSINGGTHWAIGHTE SONY BMG

8 MY LOVE 5
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA

7 WIND IT UP 6
GWEN STEFANI INTERSCOPE

5 | DON'T FEEL LIKE DANCIN' 7
SCISSOR SISTERS POLYDOR

10 LIGHT SURRQUNDING YOU 8
EVERMORE WARNER

5 I WISH | WAS A PUNK ROCKER = 9
SANOI THOM RCA ;

12 ROCK THIS PARTY (EVERYBODY DANCE NOW) 10

BOB SINCLAR FT. CUTEE-B YELLOW PROOUCTION

SPAIN

s

<X (PROMUSICAE/MEDIA) DECEMBER 29, 2006 E
1 AL FINAL DE LA PALM 1
RAFA GONZALEZ-SERNA UNIVERSAL
2 ORIGINAL RAP 2
SFOK BOACOR 1
4 POR LA NOCHE 3
MALA RDDRIGUEZ UNIVERSAL
3 THE SAINTS ARE COMING a
U2 AND GREEN DAY [SLAND/INTERSCOPE/REPRISE
5 MARTYR =1
DEPECHE MODE MUTE — 2
JUMP
14 yaowna WARNER BROS a
6 HIMNO OFICIAL DEL SEVILLA FC 7
EL ARREBATO CAPITOL
7 UNBELIEVEABLE 8
TIKARD J LOUIS & FERRAN IT
9 ESCAPAR ™
MOBY/AMARAL VIRGIN
i HEY 10

AME BLANCO Y NEGRO

FINLAND

a =
» B =
Eg 2% g JANUARY 3, 2007 i
1 1 KONEESEEN KADONNUT iﬁ
APULANTA LEVY-VHTIO L
IN JOY AND SORROW i |
£ 12 SIRE :
a 16 ANOTHER ONE BITES THE DUST 2
QUEEN VS. THE MIAM) PROJECT POSITIVA :
TAHTIHETKI! --3
4 NEW eoup pasuia
‘5 18 BOYS OUT OF NEW YORK 4
JANN WILDE/RDSE AVENUE HYPE i
RAMMSTEIN
T NEW ol kergaLL UnivERSAL =
JUICE LESKINEN
Z 9 (pUTTA AKAIN GLAM SLAM A
PMMP
3 4 LESKIAIDIN TYTTARET RCA 8
SUNRISE AVENUE i
4 14 [\ THE WAY T0 WONGERLAND BONNIER ®
s o ILDIVO e

SIEMPRE SYCO

| Go to www.billboard.biz for complete chart data
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SINGLES

{MEDIA CONTROL) JANUARY 3, 2007

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY GEFFEN

SHAME
STARWATCH

DAS BESTE
SILBERMOND CDLUMBIA

WAS WIR ALLEINE NICHT SCHAFFEN
XAVIER NAIDOO *.A'D00

HURT
CHRISTINA AGUILERA RCA

PATIENCE
TAKE THAT POLYDOR

THE BEST SIDE OF LIFE
SARAH CONNOR X-CELL

SMACK THAT
AKON FT. EMINEM KONVICT

MY LOVE
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA

COMING HOME
SASHA WARNER

CANADA

ALBUMS

{SOUNDSCAN)

THE BEATLES
LOVE APPLE/CAPITOL/EM]

JANUARY 13, 2007

VARIOUS ARTISTS
EMINEM PRESENTS THE RE-UP SHAOY/INTERSCOPE/UNIVERSAL

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/SONY BMG

VARIQUS ARTISTS
MUGHOANCE 2007 UNIVERSAL

GWEN STEFANI
THE SWEET ESCAPE INTERSCOPE/UNIVERSAL

NELLY FURTADO
LODSE MOSLEY GEFFEN/UNIVERSAL

IL DIVO
SIEMPRE SYCO SONY BMG

AKON
KONVICTED KONVICT UPFRONT/SRC/UNIVERSAL MOTOWN UNIVERSAL

MES AIEUX
TIRE-TOI UNE BUCHE DEP/UNIVERSAL

u2

U218: SINGLES ISLAND/INTERSCOPE/UNIVERSAL

MEEXICO o]

(BIMSA)

LUIS MIGUEL
NAVIDADES WARNER

GECEMBER.19, 2006

YURIDIA
HABLA EL CORAZON SONY BIG

RICKY MARTIN
MTV UNPLUGGEQ COLUMBIA

VALENTIN ELIZALDE
VENCEDOR UNIVERSAL

ALEJANDRO SANZ
EL TREN DE LOS MOMENTOS WARNER

SIN BANDERA
PASADO SONY 8MG

RAMMSTEIN
VDLKERBALL UNIVERSAL

RBD
CELESTIAL (VERSAQ EM ESPANHOL) EMI TELEVISA

SOUNDTRACK
HIGH SCHOOL MUSICAL UNIVERSAL

FRANCO DE VITA
MIL Y UNA HISTORIAS SONY BMG

POLAND

q

{ZWI.ZEK PRODUCENTDW AUDIO VIDEO) OECEMBER 22, 2006

ZBIGNIEW KSIAZEK, PIOTR RUBIK
PSALTERZ WRZESNIOWY MAGIC

VARIOUS ARTISTS
THE BEST CHRISTMAS ALBUM..EVER!! POMATON

PIOTR RUBIK
RUBIKON MJM

MAREK GRECHUTA
ZLOTA KOLEKCJA (DNI KTORYCH NIE ZNAMY) POMATON

GRZEGORZ TURNAU
HISTORIA PEWNEJ PODROZY PARLOPHONE

U218 SINGLES MERCURY

VARIOUS ARTISTS
TU ES PETRUS - TY JESTES SKALA MAGIC

THE BEATLES
LOVE APPLE

ANIA
KILKA HISTORII NA TEN SAM TEMAT SONY BMG

GEORGE MICHAEL
TWENTY FIVE AEGEAN

Data for week of JANUARY 13, 2007 |

WwWww . americanradiohistorv.com

(NIELSEN SOUNDSCAN INTERNATIONAL) _JANUARY 13, 2007

A MOMENT LIKE THIS
LEONA §

PATIENCE
TAKE THAT POLYDOR

ALL GOOD THINGS (COME TO AN END)
NELLY FURTADO MOSLEY GEFFEN

CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE

IRREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA

AMERICA
RAZORLIGHT VERTIGO

SMACK THAT
AKON FT. EMINEM KONVICT/UPFRONT SRC/UNIVERSAL MOTOWN

MY LOVE (SINGLE VERSION)

JUSTIN TIMBERLAKE FT. T.1. JIVE ZOMBA

YOU KNOW MY NAME
CHRIS CORNELL INTERSCOPE

HURT
CHRISTINA AGUILERA RCA

SNOW ((HEY OH))
RED HOT CHILI PEPPERS WARNER BROS

| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYDOR

WIND IT UP
GWEN STEFANI INTERSCOPE

BOOGIE 2NITE
BOOTY LUV HED KANDI

TELL ME
DIDOY FT. CHRISTINA AGUILERA BAD BDY'ATLANTIC

YOU GIVE ME SOMETHING
JAMES MORRISON PDLYDDR

SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE JIVE/ZOMBA

LET ME QUT
DOVER CAPITOL

FAIRYTALE OF NEW YORK
THE POGUES WARNER

3 E

U + UR HAND
PINK LAFACE/ZOMBA

SINGLES

WAL 1A

g8 2t
=
2 2
Bl 3
a4 4
{g\s 6
1 2
2 1
3 3
3 4

(PRGMUVI)

FOUS TA CAGOULE
FATAL BAZOOKA UP

JANUARY 3, 2007

MON PAYS
FAUDEL MERCURY

AMIES-ENNEMIES
NADIYA COLUMBIA

PAS LE TEMPS
FAF LARAGE M6 INTERACTIONS

MARLY-GOMONT
KAMINI RCA

YANNICK NOAH
CHARANGO SAINT GEORGE

MICHEL SARDOU
HORS FORMAT A7

THE BEATLES
LOVE APPLE

LYNDA LEMAY
MA SIGNATURE WARNER BROS

iL DIVO
SIEMPRE SYCO

HUNGARY

SINGLES

(MAHASZ) DECEMBER 29, 2006
MAGYARORSZAG

EGYESULT HANGOK SONY BMG

A KORBEN
20RAN UNIVERSAL

RENAISSANCE
FAITHLESS CHEEKY

=

L
S )
2 2
e 2
4  NEW
B OHEW

MEG 1X
DEPRESSZI0 HAMMER MUSIK

SOME KIND OF MONSTER EP
METALLICA VERTIGO

ALBUMS

S o
Z - 2
~ IE]
el 3
5 38

RUZSA MAGDI
ORODG! ANGYAL CLS

NOX
OROMVOLGY UNIVERSAL

ZORAN
KOZOS SZAVAKBOL UNIVERSAL

AKOS
MEG KOZELEBB FEHER SOLYOM

GEORGE MICHAEL
TWENTY FIVE AEGEAN

CHARTS LEGEND on Page 56
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EUROCHARTS

SAl

Jmé gnf: EUROCHARTS ARE COMPILED 8Y BILLBOARD FROM THE NATIGHAL SINGLES AND AL3UM

§i <= SALES CHARTS OF 20 EUROPEAN COUNTRIES. JANUARY 3, 2007
-y i PATIENCE
9 TAKE THAT POLYDOR N

» 5 ALL GOOD THINGS (COME TO AN END)
i NELLY FURTADO MOSLEY/GEFFEN
e (4 SMACK THAT
18| 5

AKON FT. EMINEIM KONVICT

4 4 FOUSTACAGOULE
FATAL BAZODKA UP MUSIC

i 5 MY LOVE
JUSTIN TIMBERLAKE FT. T JIVE/Z0MBA
6 3 A MOMENT LIKE THIS
LEONA LEWIS SONY BNG
- HURT
7T CHRISTINA AGUILERA RCA
s o MONPAYS
FAUDEL MERCURY
SHAME
2 3 STARWATCH
MARLY-GOMONT
012
1 DAS BESTE
1110 G aeamon coLwieia
12 INEW DIFFERENT WORLD

IRON MAIDEN CAP(TOL
13 3 ! DON'T FEEL LIKE DANCING
- SCISSOR SISTERS POLYDOR
EVERYTIME WE TOUCH
CASCADA ANDORFINE

WIND IT UP
GWEN STEFANI INTERSCOPE

H l

= o
Qi
IE <% JANUARY & 2007
1 1 THE BEATLES
LOVE APPLE
u2
2 3 s simoLes MERCURY
'~ , ILDIVO
B2 e sveo
a4 4 TAKE THAT
BEAUTIFUL WORLD POLYDOR
5  NELLY FURTADO
LOOSE MOSLEY/GEFFEN J—
N 5 MONROSE
TEMPTATION WARNER
-’ PINK
7 2 M HOT DEAD LAFACE/ZOMBA
e 17 SNOW PATROL
EYES OPEN FICTION/POLYDOR
o 1 OASIS

STOP THE CLOCKS BIG BROTHER
10 7 GEORGE MICHAEL

See Chart Legend tor rules and explarations. & 2207, VNU Business Media. inc. and Nielsen SoundScan, Inc. All rights reservad

SALES BATA COMPILED BY
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s

10 1
-
12 1

5

18

20 12

o e

Edy

28 »

5

| ] I!13
° 21 37

N
Nielsen
SoundScan

| ) :

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
SWITCHFOOT
| OH1 GRAVITY SPARROW/COLUMBIA 0113/EMI EMG__
13 VARIOUS ARTISTS

WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7196/ENI CMG
- ALAN JACKSON .

®

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY

”'13 FLYLEAF

FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
THREE WOODEN CROSSES WORD-CURB 886552

MAT KEARNEY
NOTHING LEFT T0 LOSE AWARE/COLUMBIA/INPOP 138C/EMI CMG

" P.O.D.
GREATEST HITS: THE ATLANTIC YEARS ATLAIEC/RHINO 74790/WORD-CURB
JEREMY CAMP
BEYOND MEASURE BEC 3723/EMI CMG @
KIRK FRANKLIN
SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 88401/PROVIDENT-INTEGRITY
UNDEROATH .
DEFINE THE GREAT LINE SOLID STATE/TOOTH & NAIL 2358*/EMI CMG & 2
SKILLET
COMATOSE ARDENT, SRE/LAVA 2546/PROVIDENT-INTEGRITY
CHRIS TOMLIN
SEE THE SIXSTEPS SPARROW 2828/EMI CMEB
MICHAEL W. SMITH

. STAND REUMION 10109/PROVIDENT-INTEGRITY

- CASTING CROWNS a
LIFESONG BEACH STREET/REUNION 10770/PROVIOENT.INTEGRITY &
NEWSBOYS
GO INPOF I.BB,E_MI CMG

 FRED HAMMOND
FREE TO WORSHIP VERITY 85990/PROVLDEIENTEGRHY @
JONNY LANG
TURN AROUND A&M 007517/PROVIDENT-INTEGRITY

6

9 VARIOUS ARTISTS
| OPEN THE EYES OF MY HEART INO/EPIC 3649/PROVIDENT-INTEGRITY

Sk
==

=

HEST
o

5

¢ MATT REDMAN
BEAUTIFUL NEWS SIXSTEPS/SPARROW 0378/EMI CME

g ALABAMA
SONGS OF INSPIRATION RCA NASHVILLE 00532/PROVIDENT-INTEGRITY

g5 KIRK FRANKLIN .
| HERO FO YO SOUL/GOSPO CENTRIC 71019/PROVIDENT-INTEGRITY

1

@ 1 PASSION WORSH!P BAND
| BEST OF PASSION (SO FAR) SIXSTEPS/SPARROW 218WEM! CMG

-i'E MARY MARY @

MARY MARY %Y BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PROVIDENT-INTEGRITY
17 - JARS OF CLAY
GOOD MONSTERS ESSENTIAL 10820/PROVIDENT-INTEGRITY

NORMA JEAN =
§ REOEEMER SOLID STATE/TOOTH & NAIL 3560/EM) CVG

ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL

PATTI LABELLE

TWENTY FIVE AL CEAN L A 1 THE GOSPEL ACCORDING 70 PATT) LABELLE UMBRELLA 970109/BUNGA.C
11“ 13 JUSTIN TIMBERLAKE 2 3 KIRK FRANKLIN
d FUTURESEX/LOVESOUNDS JIVE/ZOMBA SONGS FROM THE STORM, VOLUME | FO YO SOUL/GOSPO CENTRIC 88401/20MBA
12 11 DEPECHE MODE 3 5_15 FRED HAMMOND
THE BEST OF - VOL. 1 UTE |7 """ FREE T0 WORSHIP VERITY 85990/70MBA &
ROBBIE WILLIAMS ' KELLY PRICE
13 4 RUOEBOX CHRYSALIS i | 8900 705 15 wHO 1 AW GOSPO CENTRIC 58167/20MBA
RAZORLIGHT ~a KIRK FRANKLIN 3
i __RAZORLIGHT VERTIGO - m 7 ’E’ HERO FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA ;.
1s JAMES MORRISON -'-' 6 73 MARY MARY @
i UNDISCOVERED POLYDDR 185 2 MARY MARY MY BLOGK/COLUMBIA 77733/SONY MUSIC
9 13 SMOKIE NORFUL
LIFE CHANGING EM1 GOSPEL 33347
> - JUANITA BYNUM & JONATHAN BUTLER
RADIO AIRPLAY N,&en . 'C 14 G0SPEL GOES GLASSICAL FLOW 1834/MARANATHAI
= Mus:= Control 1‘{ " VARIOUS ARTISTS
% RADIO AIRPLAY INFORMATION FRDW 17 EURDPEAI COUNTAIES AS MONITORED FND " " GOTTA HAVE GOSPEL! GOLD GOSPO CENTRIC/INTEGRITY 30SPEL/NTEGRITY 87208/Z0MBA
ol oz TABULATED BY NIELSEN MUSIC CONTROL. 40 1= m TYETRIBBETT & GA.
ZE =% JANUARY 3, 2007 - I VICTORY LIVE! INTEGRITY GOSPEL/COLUMBIA 77526/SONY MUSIC
1 1 MY LOVE 12 49 VARIOUS ARTISTS ®
JUSTIN TIMBERLAKE FT. T JIVE/ZOMBA 2 WOW GOSPEL 2006 EMI CMG/WORD-CURS 75160/20MBA
2 o SMACKTHAT 1e &1 JUANITA BYNUM »
AKON FT. EMINEM KONVICT a A PIECE OF MY PASSION FLOW 9301
a IRREPLACEABLE | 2- BISHOP PAUL S. MORTON
= _ BEYONCE KNOWLES COLUMBIA STILL STANDING TEHILLAH 6528/LIGHT
HURT W2l COKO
G P CHRISTINA AGUILERA RCA _1‘ € 3 GRATEFUL LIGHT 6527 .
5 5 PATIENCE 1 13 GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES
TAKE THAT POLYDOR \ ] A CHRISTMAS CELEBRATION MANLY ROADS 4964378
6 8 ALL GOOD THINGS (COME TO AN END) @ 2% 14 DAVE HOLLISTER
NELLY FURTADO VOSLEY/GEFFEN ~" THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334/Z0MBA
,'..- 7 U & UR HAND T a rP MARY MARY
i PINK LAFACE‘ZOMBA | A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 8€650/SONY MUSIC
8 6 SNOW (HEY OH) 1! ] = p DEITRICK HADDON
RED HOT CHILI PEPPERS WARNER BROS e 7 DAYS TYSCOT VERITY 88166/20MBA
‘9 9 | DON'T FEEL LIKE DANCING I 2= 21 VICKIE WINANS
I SCISSOR SISTERS POLYDOR | €7 =1 WOMAN TO WOMAN: SONGS OF LIFE VERITY 85576/7011BA
10 19 BUTTONS | 3¢ 13 VARIOUS ARTISTS
! THE PUSSYCAT DOLLS FT. SNOOP DOGG 'L il BODY + SOUL GOSPEL SONY BMG 19181/TIME LIFE
i 11 12 CHASING CARS ] ¢ | JUANITA BYNUM i
SNOW PATROL FICTION/POLYOOR ] 5 CHRISTMAS AT HOME WITH JUANITA FLOW 9309
12 15 PROMISCUOQUS ” 13 70 YOLANDA ADAMS
« NELLY FURTADO FY. TIMBALAND MOSLEY/GEFFEN | : DAY BY DAY ELEKTRA/ATLANTIC 83789/AG
‘ WINDOW IN THE SKIES = . GRITS
13 U2 MERCURY ;m D6 REDEMPTION GOTEE 65929 5
14 13 ILLEGAL 24 7 33 ISRAEL & NEW BREED

SHAKIRA FT. CARLOS SANTANA EPIC

JUMP
MADONNA WARNER BROS

Data for week of JANUARY 13, 2007 |

= =

For chart reprints call 646.654.4633

ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY MUSIC

'12 KENNY LATTIMORE & CHANTE VOORE
UNCOVERED/COVERED VERITY/LAFACE 67926 ZOMEA

www.americanradiohistorv.com
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ARTIST z
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL 3
-3 -3 PILLAR
S 1% THE RECKONING FLICKER 10825/PROVIDENT-INTEGRITY @&
=1 13 SMOKIE NORFUL
S0 © N LIFE CHANGING EMI GOSPEL 33347/EMI CMG
; 3 35 MERCYME
COMING UP TO BREATHE INO 3872/PROVIDENT-INTEGRITY
z9 3 12 THIRD DAY
E—ey CHRISTMAS OFFERINGS ESSENTIAL 10828/PROVIDENT-INTEGRITY
i ‘4 g THIRD DAY »
S " 121 WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY
‘57 19 g VARIOUS ARTISTS
S5 =7 U5 (WORSHIP PLATINUM INTEGRITY 4077/PROVIDENT-INTEGRITY
KUTLESS

" LIVE FROM PORTLAND BEC 4848/EMI CMG @

VARIOUS ARTISTS »
WOW WORSHIP (AQUA) WORD-CURB/EM! CMG/SONY BMG 10814/PROVIDENT-INTEGRITY =
SELAH

* BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WORD-CURB

56 HAWK NELSON
SMILE, IT'S THE END OF THE WORLD TOOTH & NAIL 5613/EMI CMG

- ® RED
WM SILENCE ESSENTJAL 10807/PROVIDENT-INTEGRITY

P .4 AMY GRANT
[ 2
37 8 1‘_‘ TIME AGAIN... AMY GRANT LIVE WORD-CURB 886849 &

}E 10 14 MARK SCHULTZ
¥ BROKEN & BEAUTIFUL WORD-CURB 886570

@ DISCIPLE
e > SCARS REMAIN SRE/INO 4084/PROVIDENT-INTEGRITY

32 4

39

| 23 13 CASTING CROWNS
L = LIFESONG LIVE BEACH _TREET,REUNION 10106/PROV_|0E[\IT»INTEGRITV @

EPIRS |22

VARIOUS ARTISTS
THE NATIVITY STORY: SACRED SONGS NEW LINE 39073/WORD-CURB
n BARLOWGIRL
ANOTHER JOURNAL ENTRY FERVENT 686446/ WORD-CURB
EMERY
THE QUESTION TOOTH & NAIL 0604/EMi CME ®
LEELAND
SOUND OF MELODIES ESSENTIAL 10812/PROVIDENT-INTEGRITY
' VARIOUS ARTISTS
BELIEVE SONGS OF FAITH FROM TODAY'S TOP COUNTRY & CHRISTIAN ARTISTS ARISTA RASHVLLE 10622/ PROVIDENT-HTEGAITY
- VARIOUS ARTISTS |
WOW HITS 2006 EMI CMG/PROVIDENT-INTEGRITY/WDRD-CURB 1247/EMi CMG
- KUTLESS
HEEEE HEARTS OF THE INNOCENT BEC 3906/EMI CMG ®
- VARIOUS ARTISTS
_ CHARLOTTE'S WEB: MUSIC INSPIRED BY BULLETPROOF 1015/ WORD-CURB
VARIOUS ARTISTS
X 2007 TCOTH & NAIL/BEC 1749/EMI CMG
DEMON HUNTER
THE TRIPTYCH SOLID STATE 1606/EMI CMG

ARTIST 3
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL, L~
~ MICAH STAMPLEY
A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109
- LECRAE
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT
mb SOUNDTRACK
* THE GOSPEL VIRITY 71620/Z0MBA -
BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA
DONNIE MCCLURKIN ]
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA i
THE CARAVANS
-3 | PAVEDTHE WAY MALACO4S42
BISHOP G.E. PATTERSON & CONGREGATION
~ SINGING THE OLD TiME WAY VOLUME 2 PODIUM 2505
NICOLE C. MULLEN
REDEEMER: THE BEST OF NICOLE €. MULLEN WORD-CURB 86569/WARNER BROS.
NORMAN HUTCHINS
WHERE | LONG Y0 BE JD! 1270
r_3 g5 HMEZEKIAH WALKER & LFC
E i 20\85 THE EXPERIENCE VERITY 62829, Z0MBA
o7 KIERRA KIKI SHEARD
¥ THIS IS ME EMI GOSPEL 32483
VARIOUS ARTISTS
THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY B1605/Z0MBA
“MARTHA MUNIZZI
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
. CECE WINANS
= PURIFIED PURESPRINGS GOSPEL/INO 93997/SONY MUSIC
 VARIOUS ARTISTS
GOTTA HAVE GOSPEL 3 INTEGRITY GOSPELANTEGRITY/GOSPO CENTRIC/EPIC 94426/SONY MUSIC
JIMMY HICKS & THE VOICES OF INTEGRITY
BORN BLESSED WORLD WIDF COSPEL 3041
ISRAEL & NEW BREED
A TIMELESS CHRISTMAS INTEGRITY GOSPEL/INTEGRITY/COLUMBIA 87935/SONY MUSIC
YOUTHFUL PRAISE
LIVE! THE PRAISE... THE WORSHIP EVIDENCE GOSPEL 51709/LIGHT
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT TWO EMI GOSPEL 54835 &
YOLANDA ADAMS
THE ESSENTIAL YOLANDA ADAMS LEGACY/VERITY 02211/20MBA
SOUL P.
IRIEE BETMART 40/PINT-MER|T~‘ ) -
 BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504
VARIOUS ARTISTS
A GOSPEL CHRISTMAS LASERALIGHT 32807/DELTA
MEN OF STANDARD
~ SURROUNDED COLUMBIA 80880 SONY MUSIC
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT ONE EN') GOSPEL 33345 +

6> to www.billboard.biz for complete chart data | 55
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CHARTS

ALBUM CHAR[S | -

Sales data compited from a comprehesive pool of U.S. music merchants by Nieisen
SoundScan. Sates data for R&B hip-hop retail charts is compiled by Nielsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Alburns with the greatest sales gains thls week.
m Where included, this award indicates the title
with the chart's fargest unit increase.

Where included, this award indicates the title with
the chart’s biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
M and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivalent prices, which are projected
irom wholesale prices. ® after price Indicates album only available on DualDlsc.
D DVD after price indicates CD/'DVD combo only available. ® DualDisc avall-
able. # CD/DVD combo available. * indicates vinyl LP Is avallable. Pricing and
vinyl LP availability are not Included on all charts.

SINGLES CHARIS ] —

IADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audlence impressions, comput-
=d by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern
Rock and Adult R&8 charts, which are ranked by total detections.

@ Songs showing an increase in audience {(or detections)
over the previous week, regardless of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Alrplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&8Hip-Hop Airplay charts
simultaneously if they have been on the Hot R&B Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
200 Airplay charts slmultaneously if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
teen on the chart for more than 20 weeks and rank below 10 in detectlons or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Aduht Top 40. Adult Contemporary, Aduit R&B, and Hot Dance
Airplay charts if they have been on the chart for more than 20 vseeks and rank below
%5 (20 for Modem Rock and Latin} or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample of retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B Hip-Hop Singles Sales, sales data is compiled
from a national subset panel of core R&8 Hip-Hop stares by Nlelsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

@ CD single available. ® Digital Download avaitable. Q) DVD single available.
€ Vinyl Maxi-Single avallable. @ Viny! Single available. @ CD Maxi-Single
available. Configurations are not included on all singles charts.

RITPREDICTOR

Q Indicates title earned HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; atthough that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sample of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Ot America (RIAA) certification for net shipment of
500,000 albums (Goid). B RIAA certification for net shipment

for 1 million units (Platinum). { RIAA certification for net shipment of 10 miflion
units (Diamond). Numeral within Platinum or Diamond symbol Indicates album's
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA multiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro). [} Certification
of 200,000 units (Platino). 2! Certification of 400,000 units (Multi-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Gold). Bl RIAA certification for

1 million paid downloads {Platinum). Numeral within platinum symbol indicates song’s
muttiplatinum level. O RIAA certification for net shipment of 500,000 singles (Gold).

M JSIC VIDEO SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50.000 units for shortform or

longform videos. I RIAA platinum certification for net shipment of 50,000 units

for video singles. [_| RIAA piatinum certification for sales of 100,000 units for

shartform or longform videos.

D\VD SALES/VHS SALES/VIDEO RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million in sales at
suggested retail price. ll RIAA platinum certification for sales of 100,000 units or §2
million in sales at suggested retail price. O IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released
prcgrams; or of at least 25,000 units and $1 million at suggested retall for non-the-
atncal titles. T] IRMA platinum certificatlon for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

SALES DATA COMPILED BY

Nielsen
SoundScan

Sk
L XX
~af o ES ARTIST =
1a_a;’-"_. S5 $Z TITLe IMPRINT & NUMBER / DISTRIBUTING LABEL g
3 s [EANYIM JONES
3 WKS !'IEJSTLER‘SP.Q.M,E. (PRDUUCTDF_ My ENVIRUNMEI!_T_) DIPLOMATS S964/X00H (1
8 21 HELLOGOODBYE
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVET)RI 83645 (1.9
e1h.id VARIOUS ARTISTS
B 15 YEARS ON DEATH ROW DEATH ROW 63077 (25.98 CD/DVD) @ »
4 DANE COOK -]
RETALIATION COMEDY CENTRAL 0034 (18.98 CD/OVD) & :
JASON ALDEAN ;
2 B8 Jason ALOEAN BROKEN BOW 7657 (12.95) L4
13 SENSES FAIL
STILL SEARGHING DRIVE-THRU 433/VAGRANT (15.98) @
¥ LITTLE BIG TOWN ]

THE ROAD TO HERE EQUITY 3010 (13.98)

1
2
4.
5
7
8 g 5 YING YANG TWINS

CHEMICALLY IMBALANCEQ COLLIPARK 2850%/TVT (18.98)
g z THE POISON TRUSTKILL 74 (13.98)
1c g PITBULL
1% 5 § JOMWAITS

ORPHANS: BRAWLERS. BAWLERS & BASTARDS ANTI- 08677/EPITAPH (53.95)
12
&
S

BULLET FOR MY VALENTINE
il EL MARIEL FAMOUS ARTISTS 2820*/TVT (18.98)
19 BROOKE HOGAN
UNDISCOVERED SMC 44909/S0BE (13.98)

THE STARLITE SINGERS
CHRISTMAS SHOES MADACY SPECIAL PRODUCTS 52455/MADACY (5.98)

VARIOUS ARTISTS
NO WAY! IT'§ LIKE SO CHRISTMAS ST. CLAIR 3577 (9.98)

15 117 7 TAMIA
P BETWEEN FRIENDS PLUC_L3784‘|MAGE 15.98

38 10 (30 CHIODOS
LLILT U ALL'S WELL THAT ENDS WELL EQUAL VISION 136 (14.98 CO/OVD) @

A a1 HEARTLAND
| LOVED HER FIRST LOFTON CREEK 9006 {18.98
18 32 13 UNK

BEAT'N DOWN YO BLOCK BIG 00OMP 5973/KOCH (17.98)
@. 50 19 SOUNDTRACK

} THE LAST KISS LAKESHORE 33869 (18.98)
TECH N9ONE
EVERREADY (THE RELIGION) STRANGE 01 (18.98)
CRAIG MORGAN
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98)

10 1g CAT POWER
THE GREATEST MATADOR 626* (15 98)

22
@ BING CROSBY
i WHITE CHRISTMAS LASERLIGHT 32830/DELTA (6.98)
24

45 3 RODRIGO Y GABRIELA
RODRIGO Y GABRIELA ATO 21557 (13.98)
DRAGONFORCE
28 49 21 |\iuan naNPAGE SANCTUARY/ROADRUNNER 618034/IDJMG (17.98)
26 28 DARRYL WORLEY
HERE AND NOW 903 MUSIC 1003 (18.98)

27 14 14 JERRY LEE LEWIS
. LAST MAN STANDING: THE DUETS ARTISTS FIRST 20001/SHANGRI-LA (19 98)
NICKEL CREEK
REASONS WHY (THE VERY BEST) SUGAR HILL 4022/WELK (18.9)
IRON MAIDEN
A MATTER OF LIFE AND DEATH SANC TUARY 84768 (18.98) &
VARIOUS ARTISTS

 ABLUE COULAR CHRISTMAS: REDNECK STYLE ISLAND SPECIAL PRODUCT (798)

. 30
THOM YORKE
H THE ERASER XL 200"/BEGGARS GROUP (16.98)
3 JOANNA NEWSOM
32 37 7 Y50rac oY 303" (16.98)
a3 | 48 JOHNNY CASH
COUNTRY CHRISTMAS LASERLIGHT 32833/DELTA (7.98)
@ SILVERSUN PICKUPS
CARNAVAS DANGERBIRD 009 (11.98)

- JARS OF CLAY
SR ,17 G0OD MONSTERS ESSENTIAL 10820 (17.98)

-, THE HOLD STEADY
@ BOYS AND GIRLS IN AMERICA VAGRANT 442 (13.98)
E SUFJAN STEVENS
374 45 36 [\ s ASTHMATIC KITTY 014 (15.98)

PILLAR
R e RECKONING FLICKER 10825 (13.98) ®

VARIOUS ARTISTS
CHRISTMAS WITH THE RAT PACK AND FRIENDS LASERLIGHT 32811/DELTA (6.98)
@ ARCTIC MONKEYS
] WHATEVER PEOPLE SAY | AM, THAT'S WHAT I'M NOT DOMINO 086° (13 98)
o"'- KOTTONMOUTH KINGS
_: HIDDEN STASH It SUBURBAN NOIZE 73 (18.98)
42 26 14 JUANITA BYNUM & JONATHAN BUTLER
GOSPEL GOES CLASSICAL FLOW 1894/MARANATHA! (16.98)

@i‘ JIM GAFFIGAN
- ] BEYOND THE PALE COMEDY CENTRAL 0039 (13.98)
as 29 3 VARIOUS ARTISTS
FOREVER SOUL R&B MADACY SPECIAL PRODUCTS 52253/MADACY (13.98)

COLD WAR KIDS
ROBBERS & COWARDS DOWNTOWN 70009 (13 98)

o
YO LA TENGO
W= 1 AM NOT AFRAID OF YOU AND [ WILL BEAT YOUR ASS MATADOR 692" (15.98)

a7 16 § OSUFJAN STEVENS
SUNGS FOR CHRISTMAS ASTHMATIC KITTY 6028 (23:98)

NEKO CASE
] FOX CONFESSOR BRINGS THE FLOOD ANTI- 86777/EPITAPH (16.98)
@ VARIOUS ARTISTS

7 CRUNK HITS V0L 2 TVT 2508 (18 98)

50 46 4

N
-
=
~
w©

28 23

29 43 17

JIM JONES
A DIPSET XMAS DIPLOMATS 5957/KOCH (13.98)

TOP IMDEPENDENT ALBUMS: Independent Albums are current titles that are sold
via independent distribution, including those that are fuffilled via major branch distrib-
utors. TASTEMAKERS: Top selling albums from a core panel of trend-sefting inde-
pendent and small-chain stores. WORLD: See charts fegend for rules and explana-
tions. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are
updated weekly on billboard.biz, including ones that are exclusive to Billboard’s web
sites. @ 2007, YNU Business Media, inc. and Nielsen SoundScan, Inc. Al rights
reserved.

Go to www.billboard.biz for complete chart data
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ARTIST =
| TITLE IMPRINTANUMBER/DISTRIBUTING LABEL &
1 1 2 NAS
XN HIP HOP IS DEAD OEF JAM/COLUMBIA 007229 /IDJMG
THE BEATLES
.
a A 0 LOVE APPLE 79808/CAPITOL & L
'! E 3 YOUNG JEEZY
THE INSPIRATION CORPURATE THUGZ/DEF JAM 007227*/1DJMG
& g VARIOUS ARTISTS
EMINEM PRESENTS: THE RE-UP SHADY 007885/ INTERSCOPE
. = 1k AKON
KONYICTED KONVICT/UPFRONT/SRC/UNIVERSAL MOTOWN 007968 */UMRG
= TOM WAITS
ORPHANS: BRAWLERS, BAWLERS & BASTARDS ANTI- B6677/EPITAPH
3 g J.J. CALE & ERIC CLAPTON
THE ROAD TO ESCONDIDO QUCK/REPRISE 44418/WARNER BROS.
12 6 JAY-Z ._
¥ KINGDOM COME ROC-A-FELLA/DEF JAM 008045°/10JMG &
SNOOP DOGG
THA BLUE CARPET TREATMENT DDGGYSTYLE/GEFFEN 008023 /INTERSCOPE

OMARION
21 1.U.6./EPIC/COLUMBIA 81038*/SONY MUSIC
INCUBUS
LIGHT GRENADES IMMORTAL/EPIC 83852/SONY MUSIC
- GWEN STEFANI
1210 4 sweer ESCAPE INTERSCOPE 008099 _ . .
JUSTIN TIMBERLAKE
1.5 R 7” FUTURESEX/LOVESOUNDS JIVE B8062*/Z0MBA

@ MOS DEF
TRU3 MAGIC GOODTREE MEDIA/GEFFEN 007515 /INTERSCOPE
15

BOB DYLAN 4
S K MODERN TIMES COLUMBIA 87606*/SONY MUSIC & L4

i
Y

ES ARTIST =

23 TITLE MPRINTENUMBER/OISTRIBUTING LABEL ]
CELTIC WOMAN

i '2 96 _RER0CE] CELTIC WOMAN MANHATTAN 60233/BLG F
2 3 6 LOREENA MCKENNITT

AN ANCIENT MUSE QUINLAN ROAD/VERVE 007920/V6
3 1 13 CELTIC WOMAN
A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG

4 13 BODRIGO Y GABRIELA
RODRIGO Y GABRIELA ATO 21557
7

4
T & EXTFF ZZVA
G- WINTER WONOERLAND: CELTIC CAROLS/SPIRIT OF THE SEASON BC! 40564 @
7

VARIOUS ARTISTS

RHYTHMS DEL MUKOD: CUBA APE VISION/UNIVERSAL MUSIC TV/HIP-0 007891/UME

-
o | DANIEL O'DONNELL
FROM DANIEL WITH LOVE: A COLLECTION OF 20 GREAT LOVE SONGS DPTV MEDIA 37
5

g 27 PATRIZIO
THE ITALIAN NEXT PLATEAU/UNIVERSAL MOTOWN 006240/UMRG

g VARIOUS ARTISTS
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247/MADACY

MOYA BRENNAN
1010 7 sk CHRISTMAS SPARROW 66784

0 m ALl FARKA TOURE
SAVANE NONESUCH 79965/WARNER BROS
@ SEU JORGE
THE LIFE AQUATIC STUDIO SESSIONS HOLLYWOOD 162576
MICHELLE AMATO/MICHELLE LINDAHL/SARAH MOORE

95 5

13 6 1 CELTIC CHRISTMAS MADACY SPECIAL PRODUCTS 52693/MADACY
@ GOTAN PROJECT
3 LUNATICO XL 195*/BEGGARS GROUP
15 11 23 CHLOE

WALKING IN THE AIR MANHATTAN 42961/BLG

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

105 JOHN LEGEND |
GET LIFTED (6.0.0.D. COLUMBIA/SDNY MUSIC

JAMES BROWN

20 ALL-TIME GREATEST HITS! (POLYDOR/UME

BONE THUGS-N-HARMONY

GREATEST HITS (RUTHLESS

2 155 STEVIE WONDER
THE DEFINITIVE COLLECTION (UNIVERSAL MOTOWN/UTV/ ‘ME

4 1. BEYONCE

DANGEROUSLY IN LOVE (COLUMBIA/SONY MUSIC

s 55 BOB MARLEY AND THE WAILERS
LEGENQ: THE BEST OF BOB MARLEY AND THE WAILERS C‘,_F_FEO_N_C‘ISLAND/ IME
SADE

10 338 THE BEST OF SAQE (EPIC/SONY MUSIC,

2PAC

GREATEST HITS (AMARU/DEATH RDW/INTERSCOPE]

5 'gg LIONEL RICHIE

= THE DEFINITIVE COLLECTION (UNIVERSAL MOTOWN/UTV/UME

JAMES BROWN

THE 50TH ANNIVERSARY COLLECTION 'POLVDOR“'_D‘I; JME)

AL GREEN

GREATEST HITS (HI/THE RIGHT STUFF/CAPITOL

LUTHER VANDROSS

THIS IS CHRISTMAS (LV/EPIC/SONY MUSIC

LYFE JENNINGS
LYFE 268-192 (COLUMBIA/SONY MUSIC

279 50 CENT
GET RICH OR DIE TRYIN' (SHADY/AFTERMATH/INTER -CO_P_E

5 JAY.Z
15 Y 22 139 THE BLACK ALBUM (ROC-A-FELLA/DEF JAM/IDIMG)

Data for week of JANUARY 13, 2007
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SALES DATA SALES JaTA COMPIL

COMPILED BY

N wi
Nielsen
VideoScan

HOT VIDEOCLIY'S & VIDEO
R .

Based on audience-veighted plays from MTV, VH1, BET and CMT, and non-
weighted piays from eight Sther channels, as monitored by Nielsen Broadcast
Data Systems. See Crart _egend for rules and explanalions. © 2007, VNU
Business Mefa, Ic. and Nielsen SoundScan, Inc. All rights reserved.

Mi

COMPILED “N' ) SEE BELOW FOR COMPLETE LEGEND!INFORMATION.
elsen

Broadcast Data

Systems

Nielsen
SoundScan

JAN
13

A

oP
HEATSEEKERS,

{ ! g Titte l
5 (LABEL & NUMBER / DISTRIBUTING LABEL {PRICZ) -

TITLE Principal Performers £
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE) 3
y Lol gugneggc:mhﬁvggﬁimciﬁm DIST. 007831 (2£.€8 CL/DVI) Mrea e ! 2 ﬁﬂznﬁyMTBx;‘rﬁzossolanv BWG NDRTE (18.98 CO/OVD)® s Mivs 2 i
B ooy oM MELBOURNE Eagles e ey =on
m‘?ui’kﬁgﬁpﬁgoﬁf BMG VIOEO 03374 (18.98 CD/DVD) HalEyah o LR GAINER Eglt_‘c'(gsljasa;gﬁaﬁusm (11.980 A sact 2 3L S C M )
& e i ggm%ﬁzm%&s&;ﬁrwc VIDED 02290 (14.98 DVD) /ovo ﬂ 7 USN}I-\i/IE:‘SYALKA%TYDVﬁIlgIEEIS UMRG (11.98) 0 (o I
i 6 ) 13 Lgsséypzaam@m?sm MUSIC & VIDEO DIST. 007576 (13.98 CD/O\D) i - 8 5_ TCH?SI.LI;TEIALGROUP/EPIC 83850/SONY MUSIC (15.98) Chroma =
?_’J 710 ﬁunfuﬁﬁﬁ;sﬂ'vﬁe VIDEO 13103 (13.98 €D/DVD) | t 4 € _M?;/soflﬁagxﬁnsow MUSIC (11.98) fothipojletiTolCese
g daiict ;II'.?KER)\I/LJEEN?RSI;R:JEI?IzR-NEZHOI%‘:AEV|DEO 38696 (19.98 DVD) R W |“"" .r:rnfcvs ;ﬁcﬁtl;r;gofclg?zegikmcv 5.98) Christmas Shoes ;
BRIRIRE =0 o nEnsad wisic  wbio o 0sss 218 v Stpkrot A e s o 45 A Real Bay.
BRI o oo v oo oot b e aamvy o 19TaneT %5, B R ss s coiny ) Alls Well That Ends Well
I 1‘ 8 201 _(?Olgl}-MslilEA MUSIC VIDEO/SONY BMG VIOEO 54171 (24.98 DVD) Pink Floyd Y 3 _ g%nEIAL;G?BEJ/SEII]FI‘NLKS(H.%) Boys Like Girls
34 156 EE?F?J‘H[?MFEIESEEDHJIIV?R;?;HS?:E& VIDED DIST. 001041 (18 <8 CD/eVD) RobrZambic - et ;Jl(?‘oﬁw 5973/KOCH (17.98) Beat'n Down Yo Bk |
| FRWEWeY WUSI VUED hire (13s0 00D bR e e s La Reina Canta A Mexico
B e i b Paul McCartney B8 12 s IMOGENHEAR Speak For Yourselt
B (e o e vabu s s ans pdu > V-GAR HITS Fages B T e La Tragedia Del Vaquero
LI o lﬁ?ﬁ%&?%rﬁ)swﬁx/ezﬁﬁs.rcovggu 45440 (19 98 CD/DVD) Taking Back Sunday - 3 5| ?rooztw) ;;?1?9:1,) SEREET Rodrigo Y Gabrie .
ey g’o?lm:mBM%:cT\ﬁ;g}sa«vBeyvfoﬁt:%;;;: (%%??v?))'c Tony Bemnett 1 m : i Eﬁ»'\(/i;aMduagag’uEN’Tv-EYRSAL LATING (12.98) & Masterpiece: Sold Qut
i 13 g;ﬁﬁa'ﬁ/}ﬁﬁ.f%m,mm MUSIC VISION 94557 (21.98 CL/RVD) daineslE® ;-4‘ - ;_(5“(083(;/\"’;”5 02936 (14.98) Lafiiistonia
e Lh’l“:i\ﬁggEﬁS(\){)?El/(U:NEVERSAL MUSIC & VIDEO DIST 008114 (13.38 VD) e E a 2 ?Aﬁéﬁg%ﬁmﬁa 618034/IDJMG (17.98) jRhuman]yampage
R o o o o oy e ko wors @ BTy, seaunivew |
20 23 65 Qmm[ﬁgfoﬁlﬂemﬁﬂﬁms (25.98 CD/OVD) Evanescence S8 o 0 |15 %5 Eﬁ?gmsgum\i:‘sﬁ LATING (15.98) Masterpiece: Nuestra Obra Maesff"_ B
W 15 YEARS ON DEATH ROW Various Artists ‘s CALLE 13 Calle 13 &
v DEATH ROW/KOCH VISION VIDED 63077 (25.98 CO/OVD) B | WHITE LION 96875/SONY BMG NORTE 15.96) B —
B L o o erass o - Eiereeey 1 e 30 Recuerdos
m 22 § U218 VIDEOS 02 J 31 = JOANNA NEWSOM Ys
INTERSCOPE VIDEO/UNIVERSAL STUDIOS HOME VIDEO 006081 (18 € DVD) - DRAG CITY 303 (16.98) b
24 16 154 LIVE AT DONINGTON Acoc @ SILVERSUN PICKUPS —

E£PIC MUSIC VIDED/SDNY BMG VIDEQ 56963 {14.98 DVD

- HARAJUKU LOVER LIVE
INTERSCOPE VIDEO/UNIVERSAL MUSIC & VIDEO DIST. 008100 (19.93 DVD

. _DANGERBIRD 009 (11.98)
YURIDIA
SONY BMG NORTE 02496 (14.98)

THE HOLD STEADY
VAGRANT 442 (13.98)

Gwen Stefani Habla E! Corazon

Boys And Girls In America

MIGUELITO
WAD 001348/MACHETE {11.98) Mas Grande Que Tu
33 7 JIM GAFFIGAN Beyond The Pale W

COMEOY CENTRAL 0039 {13.98)

4. . COLD WARKIDS

" DOWNTOWN 70009 {13.98}

54 7 SIN BANDERA

s SONY 8MG NORTE 01965 (16.98)

47’5 ROCK STAR SUPERNOVA
2 BURNETT/EPIC B8414/SONY MUSIC (13.98)

THE ACADEMY IS...

Robbers & Cowards

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)
PROMISE
| CIARA LAFACE/Z0MBA i

LOST ONE

Pasado

Rock Star Supernova

JAY-Z FEAT, CHRISETTE MICHELE ROC-A-FELLA/DEF JAWIDJMG A\C LN Almost Here

RUNAWAY LOVE GWEN STEFANI,  winD (T up FUELED BY RAMEN O7) (11,99 -

LUDACRIS FEATURING MARY J. BLIGE DTP/DEF JAM/IDJM 3 MONCHY & ALEXANDRA Exitos 0%
“THAT'S THAT AFI,  LOVE LIKE WINTER J & N 50191/SONY BMG NORTE (13.98) ¥

SNOOP DOGG FEATURING R. KELLY DOGGYSTYLE/GEFFEN CIARA,  PROMISE RAMON AYALA Y SUS BRAVOS DEL NORTE 30 Corridos: Historias Nortenas
TLUv T PUSSYCAT DOLLS, WA A MINUTE JIEREDDIERT 9601I4 08)

YOUNG JEEZY CORPORATE THUGZ/DEF JAM/IDING LUDACRIS FEAT. MARY J. BLIGE, RUNAWAY LOVE I &E?SSE( 1';2;)’ EZ EI Mas Chingon

WE FLY HIGH

JIM JONES DIPLDMATS/KDCH BEYONCE, vuisten PARAMORE All We Know Is Falling

TOP BACK TL, ToPBACK - Bl FUELED BY RAMEN 076 (13.98) .

T1. GRAND HUSTLE/ATLANTIC EVANESCENCE, uTHum '3t 5 EL GRAN COMBO DE PUERTO RICO Arroz Con Habichuela

195 B9 DiSCOS 605 02756/SONY BMG NORTE (13 9)

1 WANNA LOVE YOU NAS,  HIP HOP IS DEAD ANA GABRIEL —— =
] “&TNF%‘T:%?WWMWW“WW el JAY-Z FEAT. CHRISETTE MICHELE,  LosT oKt SONY BB NORTE 95902 (15.98) fristoriaiCelUnaliicing

GWEN STEFANI INTERSCOPE S S S ihihdanank ot | R RED End Of Silerce |

SHORTIE LIKE MINE N ESSENTIAL 10807 (12.98)

BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN COLUMBIA G A e it o . Ml -gm - sRoEst S — Seuencia
"IRREPLACEAB g L :
| BEYONCE COLUMBIA LE FERGIE, FERGALICIOUS HURT Vol. 1 i

LISTEN JUSTIN TIMBERLAKE FEAT. T, mv LovE | CAPITOL 41137 (12.98)

BEYONCE MUSIC WORLD/COLUMBIA THE FRAY,  HOW T0 SAVE A LIFE ?u?':o? 7?6';0!"(103':85)55 Everything All The Time

. TELL ME ) j
" DIDDY FEATURING CHRISTINA AGUILERA BAD BOY/ATLANTIC JOHN MAYER,  wAITING ON THE WORLO TO CHANG: LOS BUKIS Linea De Oro |
"HIP HOP IS DEAD CHRISTINA AGUILERA,  HuRT |_FONOVISA 352697/UG (5.98)

NAS FEATURING WILLIAM DEF JAM/COLUMBIA/IDJMG U2,  WINBOW IN THE SKIES BETULN?A 156 (12,08 Utopia
. MY LOVE REGINA SPEKTOR,  FIDELITY :)Mllsch;uS_Aeso QELEL] :

‘xs:;'_r“xa;:m?;gum"c LITINE/TOM 8 THE ALL-AMERICAN REJECTS, 17 ENDS TON GHT H‘Eﬂi SRE/INO/COLUMBIA 88920/SDNY. MUSIC (13 98) e ema

THE PUSSYCAT DOLLS FEAT. TIMBALAND ASM/INTERSCOPE BEYONCE,  (RREPLACEABLE AVENTURA God's Project &sl|
YoU NORAH JONES,  THINKING ABOUT YDU | PREWIUM LATIN 94082/SONY BMG NORTE (13.98) 3

LLOYD FEAT. LIL' WAYNE THE INC /UNIVERSAL MOTOWN e 1 Jnfcsﬁgh;;g?n%:‘cvﬂgg Care Bears: Christmas Eve |

WE RIDE ((| SEE THE FUTURE))
MARY J. BLIGE MATRIARCH/GEFFEN
FERGALICIOUS

FERGIE WILL.|.AM/A&M/INTERSCOPE
LOVE LIKE WINTER

AFI TINY EVIL/INTERSCOPE .
ICE BOX

OMARION T.U.G./COLUMBIA

ROCCO DELUCA & THE BURDEN
IRONWORKS 165 (12.98)

COBRA STARSHIP

DECAYDANCE 089/FUELED BY RAMEN (13.9¢)

A STATIC LULLABY
FEARLESS 30094/EAST WEST (13.98¢

| Trust You To Kill Me

W'A -:JQ

While The City Sleeps, We Rule The Streets

JAY-Z FEAT. CHRISETTE MICHELE, L0ST onE
SNOOP DOGG FEAT. R. KELLY,  THAT'S THAT 5***
YOUNG JEEZY, LT
LUDACRIS FEAT. MARY J. BLIGE,

A Static Lullaby

RUNAWAY LOVE

i — OMARION,  ict 80X BREAKING & ENTERING
WAITING ON THE WORLD TO CHANGE LLOYD FEAT. LIL WAYNE, you John Michaei Carroli i2nds his baritone to a‘somber “Alyssa Lies,” which
JOHN MAYE /COLUM CIARA, PROMISE bows3s on The Billboard Hot 100 in the same week it reaches the top 10 of Hot Country
RIMAYER AWAREIGD dabi : S5ngs. Discover developing artists making their inatgural chart runs each week in [l
g 14 10 HOW TO SAVE A LIFE JIM JONES,  WE FLY HIGH Breaking & Entering on billboard.com.
THE FRAY EPIC
o HOOD BOY Ly “orack The best-s2lirg albums by new and developing ads, defined as thcse who have never appeared in the top 100 of The Biliboarc
.m FANTASIA FEATURING BIG 801 J/RMG FANTASIA FEAT. BIG BOI, Hooo 8oy 200. If a Heateeekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the

Heatsestkers chart. See Chart Legend for rules and explanations. © 2007, VNU Business Media, Inc. and Nielsen SoundSzan. Irc
All rights reserved.

Data for week of JANUARY 13, 2007 | For chart reprints call 646.654.4633 Go to www.biilboard.biz for complete chart data | &7
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06 RAP UP (ForeverPeo e, ASCAP/AIN® Nuthin' Gum On
BmFun ng, WBAP/W IéAuSIC ASCAP/Bal Futu

1ST TIME Granny Man Publishing. BMIMalik-Mekhi
Musuc B VBasemenI Funk, ASCAPHot Sauce Music,

ABOUT US {Cecile Barker Put CAP/Paul Wall,
ASCAP/2 AEPmS Publ SEAP/ScoII Storch
Music, SC /TVT Music. ASCAP/WB Music, ASCAP),

WBM
ACTA FOOL LII Jon 00017 Music, BMYSongs Of TV1,
Music Pubhsmn& BM/Ben Hill Tiger
Me An r’a usic, ASCAP/Cookies
Ik, ASCAP/CAmore usm BMV8th Gr-Swizole.
VEMI BIacImood BMVE | Agril, ASCAP/Swizole

Mus
ALIADO DEL TIEMPD ree Sound, BMI) LT 15
SSA LIES (Careers-BMG Musw hmnsnmg BM/More
nI mes usuc BMI H100 86
AMARILLD Aén.ch Texan Mu5|c ASCAP/Eound For
Sourd Music, ASCAPWB Music, ASCAP/Big Loy
Music, BMCarol Vincent And Associates, S SAC/Gnr-
i’ Girl Music, BMi/Bar Two Beat One Music. ASCAP),
WBM, CS 8 H100 66, P

H100 66, PDP

AND | AM TELLING YOU I'M NOT GOING (Dreamgirls
ASCAP! ‘UmvetsaI-Geﬂen Music. BMVDream(EneeasﬂEvIl)‘
HL H*00 98 RBH 5,

ANNA-MOLLY éHun?’ ra, ASCAP) H100 92

ANTES DE QUE TE VAY) S Promociones Musicates HR,

BMVPeermusic (ll, BMI) LT 5
ANYWAY {Delemmava, BMYLile D)eé élL]ﬂéIerS.

ASCAP/Blicky And Ch de ASCAP)
ATREVETE (WY BMI)

BAGPIPES CRYIN (Breaking New Ground RJDIIShmg
MVCounI 0Of Monte Rushlow BMSor Tree,
Sun%s /Cuts O IYedar BMY/Sink

M HL, TS 54

EEER IN NFELXICSOB%Sony/ATV Milene, ASCAP/slandsoul,

ASCAF
BEFORE HE CHEATS (That Little House, ASCAPMigh
Underdog, ASCAP/SUI%//ATV Cross Keys. ASCAP), HL,
CS7 H10017 POP 2
BENDITA TU LUZ (Tulum, ASCAP/WB Mu:
{IShCAP/VaIIInlciII% Songs, BMUCareers- BMG Sosic Pub-
ishi
8F BOTH WORLDS (Seven Peaks Music,
ASCAP/S eenth Street Songs, ASCAP/R Nevil Music,
AS(‘AP H100 99, POP 97
HAT (Tnck N Rlck, BMUFirst N' Gold, BMVGold Rush
RJbI % Daddy. ASCAP/Trac-N-Field Enter-
lainment, MVCha milli

Camp Music, ASCAP/Univer-
sal Music Corporation, ASCAP}. HL, RBH 69
BE WITH ME (Young MaIcoIm blishing, ASCAP/EMI
BIackwood BMi/Phoenix Ave. Music Publishing,
AP/EMI April, ASCAP/JusIlnComhs Publishing.
/Rod iy Jerkins Productions, BMI), HL, RBF 83
BE WITHUUT %U"jMaW E%AASCA JUniversal-
Music, SESAC/Babyboy’s Little Pub-
IISRIIE m -SAG/Noontime South, SESAC/lada
dens Rthshlng SESAC/Naked Under MY
Clothes P/Cnrrsahs Music, ASCAP/JasonsL n
S SAC/ReaanIo T 3
BE WITH YOU Eiad ngs AP
ASCAP Sv.eeI Ies CAPg CLM, R H66
BD ” ASC o DAY( | April, ASCAP/Sea
LAl ,,L
Bﬂf SN EMI i, ASCAP/AugusIam Music, ASCAP),

B; B MuSIC, ASCAP/Sons 0f K-0s5, ASCAP), WBM.

BREAK IT OFF (Tatar], ASCAP/Greens leeves, PRS/DU
Rock, PRS/EMI ht ComroI/Anna rhi
Music BMVEMI Blackwood, BM I-%

BUDDY SHoulchuld RGCA Unveral st Corporanon

1030 Publishing, ASCAP/Kart Guinn,
BM@umn Style, BM! ug usuc ASCAP/Kemx

CALL ME WHEN YOU'RE SOBER (Prolessor Screw: 66%
ajbhsh BMVDv-Io"lF MUS[FC’O BMV/Sweet T
SIC
CANT GET EN UGH Rodney Jerkins Producluons
BMVEM MVEnSIFn usic, BMUFr
Jerking III BMVLaShawn Danigls Produciions,
ASCAP/EM! ASCAP}. HL. RBH b.
CANT LET GO Songs OI Umversal BMVI Whyte's
Music, BMYBal Futiyre Music, BV, HL_ R 29
CAPRICE MUSHK (T-Town Music HJDIlshIng ASCAPY RBH

CHAIN HANG LOW 1(aug Big Kid, ASCAP/LI D
ASCAPReace ASCAP/Universal Music Cor-
ration ASC

P 32
CRANGE M MG Son ASCAP/DemIs Hol Songs.
ASCAP/EMI I, ASCAP/Stran 2 Mote! Music,
SCAP/Underdo 15 Songs, ASCAP/AImO Music
Musw "ASCAP/Black Fountain Pub-
Ilshmg ASCAP/Antonio Dlmns Muzik, ASCAP/Anthony
Nence Muzik, ASCAP/EM! Blackweod, BMVTaI II Up
Music,BMVCop: yanmContm HL/WBM,
CHASING CAR (Eig Life BMI), WBM, HIODIE POPIQ
CHICKEN NOODLE OUP (No ing Hill Music, BMY)

CHILLIN %IIIO ASCAP/BIunII BMUJumping Bean
ong I/Corey Jackson Hill, BMUWilliam Omar Lan-
M RMVUnIversaI Songs Of PolyGram International,

CHIQ ILLA Loco De Amor, BMVUniversal-Musica Unica,
BMU/D Ml Warner- Tamerlane lelshmgPBMl) g
COME BACK TO ME (Anfonina S ungs /Seven
Peaks Music, ASCAP/In Bocca Al Liipo, ASCAP/Unichap-
geII Musm BMVCareers BMG Music Pubhshm%\’B
MI/M| Nice, BMUBluewater Music, BMI), WBM.

0f
COME ON RAIN MIke Curb Music, BMVSweet Radical
Music_BMiPat BMI) CS 53"
ME TO BED (E! IB ckwood, BMU/Cklahoma Girt
LWt BN u%m ASCAP/Rich Texan MusIC,

45
| Pubiishing, BMU/Janice Combs Pub-
fackwood, BMI/Justin Combs Publish-
Apnl ASCAP/Baby Mike Music Publish-
mg SESAC/Christian Combs Publishing, SESAC/F o
Music, SESAC/Bishop Baile H.IbIIshln ASCAP/Gn n
GA Finesse Wall Music Pubiishing, BM zlzjy -
Ilshm SESAC/Sne RIghIs Music, BMVSongs Of Univer-
VZXIsPu I |$ABM|) HL Hi POP66
Co MOM S FAL] ICnsm&S ESAC)
COMmO Y0 NAI]IE TE HA AMADO gressve
ASCAP/Sony/ATV Tunes, ASCAP/Bon Jowi, ASCAP/Uni-
versal- Po%?ram Infemational ASCAP/Desmobile.

AP) LT 38
CRAZY EX- GIHLFRIEND fSony/ATV Tree. BMNashwille
Star, BMIMatsky. ASCAP) HL, CS 60

CRY NO MORE Rodney Jerkins Productmns
BMILaShawn Daniels Productions, ASCAP/EM April,

ASCAPMukneshia Publishing, sza 000 Music.

EMVM.HSIC gaHIes Corporation, ASCAP/EMI Biackwood,

CuPID'S CHOKEHOLD/& ileptic Caesar Mu5|c
ASCAP/EM! April, ASC (d%
ASCAP/Dimensional Music Of 1091, ASCAP/RepnIIan
Music, BMI/EMI Blackwood, BMVAImo usic,
ASCAP/Delicate, ASCAP), HL, PO

DANGE USS')ony/ATVTunes ASCAP/Huss Zwi 8
ASCAP/EMI Blackwood, BMV/Te-Bass Music, BMY/Colli-
Park Music, BMVEWC Music, BMUDa Crippler Music,

BMVUI\IChaD?eII Music, BMVHoI—Cha BMUI q

l/Geoman c USIC BMiFolkways Music Publishers.

BMI), HL, RBH 1

58 |

DEJA VU (EMI Biackwood, BMIMusic Ot Windsweptl,
ASCAP/23, 006 Music, BMINoga Flames Musw
BML/Janice Combs Publlshmg MYEM!
ASCAP/Carter Boys Pubtishing, ASCAP/Pnce Tag,
SESAC/Rodney Jerkins Productions, BMVFaray fusic,
S;SAC/B Day. ASACP/JonJon Trax, SESAC). HL, POP

DEM BOYZ (Tomomowz Weaponz Publishing,
ASCAP/SH MMANICMUSH ASCAP/Losmg Compo-
N-The Water, AS
DEM .IEANS (Shamah Cymone usic, ASCAP/EMI April,
ASCAP/Basajamba Music, ASCAP/Chin %
ASCAP/BMG Songs, ASCAP/AII Conlrol usic. ASCAP)
HL/WBM H100 83; POP 85; R
DESILUSIDNAME (Famous ASCAP/SanIanUEI Meodies,
ASCAP/Universal Musica , Inc., ASCAP) LT
DIME QUIEN ES g;mnc Latin, ASCAP/MaXImo Aguire,
MVEIonea%;I‘
DIME (TELL ME) (Manmbero Music, ASCAPAL Jizel
Msué:f RIII)Tllsshlng BMU/Sony/ATV Discos. ASCAPMafer,

Al
DIXIE IJ.‘LLABY (EMI Blackwood, BMV/Greenhorse Music,
BMVPatnck Davis, BMDum Groove, SESAC/Calhoun
e rises, SESACY, HL, CS 42
CRY 2 Vida, ASCAP/Scarlito, ASCAP) LT 33
DON’T MAKE ME (Cal IV ASCAP/BergBram SCAP/Um—
versal Music Corpurahon ASCAP A%
ASC /DumensmnaI

ASCAP/Sony/A / TV Cross ke

Music 0f 1091, ASCAP) C
ADOZEN ROSES nmu REMIND M? (M April,
ASCAP/Street Lyrics Publishing, ASCAP/WamerTamer-
Iane Publishin Bg BMIMass Confusion, ASCAP),

ENOUGH CRYIN éUnlversaI Music Corporation,

ASCAP, ASCAP/Rodney Jerkins Produc-
wood BMVTeam S Dot Publishing.
H/Songs O Windswep! Pacific,
P/Carter Boys Publishing,
aighan, ASCAP, /DmenSIonal Music 0f 1091,

Lane ASCAP) CLMHL, RBH 41
EAT DROP (Shaniah Cymone Music,
i ASCA P/Basajamba Music
Under My CIoIhes ASCAP/Chrysalis
Music. ASCAP/Slide That Music, ASCAP/Buck One Pub-
lishing, ASCAP/Artst Publishing Gmup Wesl, ASCAP/WB
Music, ASCAP/Honeys Baby Boy Music, ASCAP/Parlae

DFB Publishing, ASCAP/JamaII ||Imﬂham Publishint
ﬁgCAP/CMP ebIth Publishing, ASC

Py HWBM, FaH

FACE DOWN (The Red Jumpsuit Apparatus Publisting
Designee, B VSon$50I Universal. BMU/Grim Goodbye
Music, BMI), HL, H100 56. POP 54

FAR AWAY arne(—TamerIane Publishing, BMIAm Your
Dillo, SOCAN/Zero-G., S lack Diesel
SgCAN/BIack Auder Music, SOCAN) WBM, H100 20,

POP

A FEELIN LIKE THAT (White Monkey. BMi/Rainy Graham,

VCaqun'\ 5, ASCAPMusic Of RPM, ASCAP/0ld

Desperadas ASCAPNZD, ASCAP) CS 25

FERGALICIOUS (WIIlIamMUSIC I/Chef%
BMV/Headphane Junkie Pubi lshlngS ASCAP/EMI April,
ASCAP/Ruthless Attack Muzick, ASCAP/Pink Passion
Muzick, ASCAP/Twg Badd Music, ASCAPMeriwar Music,
BMVBUQhoUSB ASCAP), CLMHL, H1002; POP 1; RBH

IDELITY (Sovlet Kitsch Music, BMVEMI Biackwood.
H100 93: POP 94

FINI] MY ELF IN YOU (Cancelied Lunch Music.
ag%mnmml%lyﬁmm intemational, ASCAP), HL.

FIND OUT WHO YOUR FRIENDS ARE (Sony/ATV Acuif
Rose, BMILavender Zoo Music, BMU/Careers-BMG Music.
F;éblushmg BM/Sagrabeatsx Songs. BMI), HLWBM. CS

'FORE SHE WAS MAMA (Sonl‘/aATV Acuff Rose,
BM{Lavender Zoo, BMVImmokalee Music, BM/Daphil
Music BMI). HL, S 30

GALLERY Super Sayin Publishing. BiivZomba o
; II)/Songs BMYEMI April, ASCAP), HL/a\/BM

GET (Bubba Gee Music, BMYNoontime Tunes.
BMI’Wamer Tamerlane RJDIlshln BMIRo /I%nghtmgs
ASCAP/Universai Music Corpom IOﬂ ASCEiJ hamillitary
Cﬂgn usic. ASCAP), HLWBM, PO

A (EMI Blackwood, BMVYoung Jeezy Music Inc.,
BMVEMI April, ASCAPNo ‘Question Eptertainmen,
ASCAP/First N' Gold, BMUR Kelly, BM/Zomba Songs,
BNU/Golden Fleece, BMIMWamerTameriane Publishing,

M), HUWBM R}

B RBH 50
GOO AS GONE (Wamer-Tamerlane Pubfishing, BMYSell
Cns.x EVIVTower cgeQSMVWB Music, ASCAP/Tower
i I)

GOOI] DIRECTIONS (Murmh Music Corporation,
BMI/Castie Strea! Mus:c ASCAP/Large Opportunity
Music, ASCAP) CS 32

GO TELL IT ON THE MOUNTAIN (Public Dormainy/Sell

The Cow, BMiWamerTamerlane Publishing, BMU/Tower
One, BMIWB Music ASCAP/Tower Two, ASCAP), WBM,

CS 46
GOT YOU HOMEC%VBM Music, SESAC/Son /gg In The Key
08 oonfime South, SESAC, il
J77Phenom Music. BMUUncle Bobby Music,
I/EMI Blackwood, BMI’Bab%ooys Litlle PubIIShlng

%Wa ; SESACI HI 53
UP A SCREW U A&EMI AgII ASCAP/JUSIIn
Combs Publishing, ASC
ASCAP/EMI Longitude, BMVUnrversaI Musm ration.
ASCAP/Bee Mo Easy. ASCAP/EEhIMIIeS le, B l/Jac-
efl, ASCAP/Resto World Music, ASCAP/Ludacris Music
Héb ISI[I]Ing ASCAP/Young Jeezy Music Inc., BME). HL,

HATE (1 REALLY nom LIKE YOU) {So Happy Publish-
ER ASCAP) H100 100; POP 100
HEAVEN (Jofn Legend Pubhshmg BMVCherry River,

VPIease Gimme My Publishi lan BMVEM Blackwood,
BMiVaughn Street Music, ASCAP/Jessyca Wilson Pub-
lishing, VEMI Unan CaIan BMU/Gambi, BMUSpecial

Agent. BMI; CLM/HL, RBH 2
HERE (IN YOUR ARMS) (Gordie Is A Prince, ASCAP)
H100 52, PO

52,POP 41
H}EgE IT GOES AGAIN (OK Go Publishing, BMI) H100 39;
HERIDAS DE AMOR (C ht Control/EMI April,
ASCAP) LT 35 y i’

HILLBILLY DELUXE (EMi April, ASCAP/Brad To The Bone,
ASCAP/Big Loud Shirt industries, ASCAPACG, ASCAP),

HL“CS 24

HIP HOP 1S DEAD (Il Will, ASCAP/Zomba Ent nses
ASCAP/will 1.am Music, BMVCherry River. BM

Music, BMUFrancis Day & Hunler. MVCotllhon sxc
BMVTen BE%sIhBMVImn'Bunerﬂy BMI), CLMAVBM, H1Go

EL HOMBRE QUE MAS TE AMO (Golden Huina,
BMU/Disa Latin, BM}) LT 39
HONESTLY (Dsnos Music, ASCAP} H100B9; POP 73
HOOD BOY MeIIenwerse SOCAN/Naked UnOer My
Clothes, ASCAP/Chrysal nat Bool
ASCAP/Jobete Music, ASCAP/SIone AgaIe BMI) HL

RBH 2:
HOW TO SAVE A LIFE (Aaron Edwards HJbllshIng
ASCAP/EMI April, ASCAP), HL, H100 5, POP §
HURT (Xtina Music, BMy/Caregrs-| BMG Music Publishi
BMUStuck In The throal, ASCAP/Famous. ASCAP
Ronson, BMVEMI Biackwood, BMUInouye, BMI), HL,
H10023; POP 18

Go to www.billboard.biz for complete chart data

ICALL ITLOVE'& iny/ATV Tunes. ASCAP/EMI April,
usic Pu {ishi CAP/EMIBIackwood
B VFYM Music, BMVEMI, PRS), HL, RBH
ICE BOX (Mr Grandberry 05 Music, SESACN firginia
Beach, ASCAP/EMI April, ASCAP/WB M
CAP/Ro I Court Music, ASCAP/ChnsIopher Matnew,
BMI/Hilco Music, BMVEzeke Intermational Music.
BMI/Keriokey Music, ASCAPAUniversal Music Corpora-
fion, ASCAP/Foray Music, SESAC), HLAWBM. H100 51

POP 51 RBH 22
1 DONT WANT TO (EM! Blackwood. BM/Blue Lamp,
ASCAP/Reynsong, BMI/Ayden, BMi/Wrensong, BMI) HL

IF WE WERE A MOVIE (Wall Disney, ASCAP) H100 62:
POP 65

1 JUST CAME BACK FROM A WAR (Pickwick Landrra;
ASCAP/Wamer-Tamerliane Publrshmq BMU/Precious Flour
Music BMM% CS23
| KEEP COMING BACK (V2, ASCAP/Diver Dann,
4 AP/Jeﬂrey Steele, BMV/Songs Of Windswept Pacific,

] KN[}W YOU WANT ME (Mouth Full O Gold,
ASCAP/Universal Music Corporalion, ASCAP/Bubba Gee
MUSIC BMINoontime Tunes, BMVWamerC li.

ed Key? Music, ASCAP), HL/WBM, RBl
ILL wm FOR YOU (Cobun, RMVHarIeyAIIen Music.
BMI/Sony/ATV Tree, BMI) 519

1 LUV IT (EMI Biackwood, BMVYoungL }g{yMusuc Inc.,

BMVToompstnne Pubiishing, BMI) 100 36, POP

44, RBH 14
LOS INFIELES Prermium Latin, ASCAP} LT 16
E HOOD smgComposure BM I|II N-The Water,
V ranny Man Publishing, BM
INTO THE OCEAN (Faris On Paper Publlshmg ASCAP)
H100 65, POP 67
INVIERNO (Nana MaIu(z SESAC/MaxImo Agume
BMI Alvani Music, S MI) LT 18,
IRREPLACEABLE (SIeIIar So gs ASCAP/EMI il
ASCAP/B CP/Sony/ATV Tunes, ASCA! /Super
Sayin Rthsnmg BMI/Zom a oﬂgils BMVEMI Black-
{gra?g EOPVEMI PRS/Rubel, ASCAF), HUWBM, H100 1;
ISNTSHE Ju aja, ASCAP/Curb Snn%P s, ASCAP/Charfie
San k. AS| A vemlin Comer, ASCAP/Harbinism.com,
ISNT THAT EVERYTHING (Belladiva Music, BMI/CMX
n%/lar?M ommy Lee James, BMI/Still Working For
BMUMuysic Of Combusnun BMV/Sangs Of
Wlndsw 1 Pacific BMH) C!
S TONIGHT SmeIIs LIke Pha/s Ed, ASCAP/BMG

n§§r ASCAP;

IT JUST COMES NATURAL amerTamerIane Publish-
ing BMI/Sy(zmoreCan on MI), WBM, CS 5; H100 80
ITS ME {Nol Listed) RBI

ITS NOT OVER ESurIace PreI]ty Deep Ul BMIG
Walt Music, ASCAP/Wamer-Jamerlang bhsn
BMVFIoaIIn LeaI BMUEMI April, ASCAP), H

1 WANNA LOVE YOU ﬁyelall Music, ASCAP/Famous,
Own Chit Music, BMVEM! Biackwood, BM),
HL. H1004 LT21: POP 4; RBH 3

KEEP HOLDING ON vnI Lavlgne SOCAN/AImo Music,
ASCAP/Kasz Mone: ishing, ASCAP/Kobalt Music,
ASCAP/ICF ASCA HIOO B

THE KILL (BURY M msn
ASCAP Zomba Entemnses ASCAP). WBM. POP 83

KINGDOM OME (EMI Apnl ASCA /CanerBo Publlsh-

ASCAPN.QC. ASCAP/F O AP/Jol
usic, ASCAP/SlonE DIamOnd Musm, BMVZomba Enter-
nses ASCAP/Jzh Life Music, ASCAP), HUWBM, RBH

KING KONG (Bi /ElBIQ Kid ASCAP/UmversaI Music Corpu

ration, ASC/ AP/Lit Rea P/Ty
mnusmng ASCAP/NYLA Publishing, ASCAP) o0

LADIES LOVE COUNTRY BOYS (EMI Blackwood, »
BMVHouse Of Full Circle, BMiUniversal Music Corpora-
HIDL” CASS]CAP/Memggersf ield, ASCAP/Full Circle, BMI)

LA NOCHE PERFECTA (TN Ediciones BMI) LT 48

ALA PRIMERA PERSONA (Gazul. ASCAP/WB Music,

ASCAI
LAng DOLLAR (FLY AWAY) (Big Love Music, BMI) CS

LAST NIGHT (Juslm Combs Publishing, ASCAP/EMI Apri,
ASCAP/2 uE%ters usic, SESAC/Chistian COmbs
PubIlsmng SESAC/Foray Music, SESAC/Marsky Mus
BMVJanﬁeS(ZIombs RJDIIshmg BMUVEMI Blackwond

LA TRAGEDIA DEL VAQUERO (BeIIo Musical, BMVUni-

versal Musica , Inc., ASC.
LEAVE THE PIECES Mus«: ASCAP/Snn ATV Acuff
g?se BMUSongs Of R. Joseph, ASCAP), HL/WBM, POP
LE COMPRE LA MUERTE A MI HIJO Ediciones,
BMVDosSound RJbllshIn BMI) LT
é %Ga BRAUPico Pride RJbIlshs?
BMI/ScoII torch Music, ASCAP/IVT Music, ASCAP)

RBH &

LET'S STAY TOGETHER (Ifﬂe In, ASCAP/Sony/ATV
Tunes ASCAP) HL, RBI

LIPS OF AN ANGEL (EM Blackwood, BMVHmder Music,
BM: Hth Buck Pubiishing, BMI) HL CS

LIPS OF AN ANGEL (Hinder Mu5|c BMVEMI Blackwood,
BMIHi hBuckHJbIlsh . BM)) HL, H100 3 POP9

LISTEN L foku Music, ASCAPWilliamson
Music. ASCA /SconaRock Music, ASCAP/KnnaII Mus<c
ASCAP/SKG, ASCAP/Cherty Lane. ASCAP/Shi Ig
Music, BMI/Son%S 0t SKG BMUCherry River, BMI), CLM,
H10070 POP

LITTLE BIT OF LIFE (Almo Music, ASCAPMuliintone
Music, ASCAP/Songs Ot Spnng(t}nsh BMUGimme Them
Gimme Tnen Son S, BMI) HL

LIVE IN THE g ub Crown PubIlshm BMIEmpty
House er,“ ASCAP/EMI Agﬂl ASCAP; 9Wamer ‘amer-
lar Pubts .hun BMI). HL RBH

E(H
ril, AS

LONG TRIP ALONE (Ensign Music, BMIRancho
Musm BMiHome With The Armadillo, BMVWhIIe racks,
Q'F;/FCI%od Bumstead, McCready & McCartn

28
LOST ONE éCaneI Bays Publishi ASCAP/EMIA il
ASCAPMWE Music, ASCAP/Aint Nuthin' Goin' Dn ut
Funking, ASCAP/Bat Future Music, BMUPsaim 144:1
Music, BMi/Chrisette Michele Music, SESAC/Fora
Music, SESAC/Four Kings Production Inc., SESAC{
Hi/WBM, H10073 96,

POl H 21

LDST WITHOUT u ‘_IiLIke Em Thicke, ASCAP/DosDuettes-

Music ABH 15

LOVE LIKE WINTER {Ex Noctem Nacimur Music, BMI)
H100 68, POP 71

LOVE ME OR HATE ME (F**K YOU!!!T) (Big Life Music,
AP/SO”ES Wmdswegt Pacrﬁc BMVKasz Money
Publishi TIEAN CAP) H100

G (Drumatk, ASCAP/Rensca Music, BM1)

MAKE IT RAIN s\loseph Cartagena, ASCAP/ReaCh Global,
ASCAP/Scott Storch Music, CAP/IVT

ASCAP/Young Morey Pubiishin
Music, BMIAVamer-Tamerfane Rnghshmg_ RMI)}YIE“OO 3t
POP 42: RBH 9

MANEATER (Nelstar PubIIshI . ASCAPNVirginia Beach,
ASCAP/D: an ja Handz SAC/Millennium Kid
Musw WDIISHIH%AASCAP/EW AE’nI ASCAP/WB Music,

APY HL/WBM, H100 45; POP 4
MAS ALLA DEL SOL (Edimusa. ASCAP %
ME AND GOD 20:;1 ATV Cross Keys, ASCAP/Drivers Ed,

SCAP) LT 10

ME QUI RE BESA (AIeXIsYF)Ido ASCAP) LT 22
SU;\}IV ATV Discos, ASCAP/LI)S Cangris. ASCAP/Uni-
n-ml usica Unica, BMY) 1T 2
MI AMOR POR T[éJam Entenammem BMI) 1T 28
MISSING YOU 2007 {Alley Music Comoration. BMICar-
lin America, BMI/Quartet ASCA P/Musm Of Windswept.
ASCAPMarkeem Music, ASCAP)
MOMENTS (Gravnon Music, SES C/Camlval Music
up. SESAC/WB M 8 M, CS 44
MON Y IN THE BANK (Prince Of Crunk Publishing.
BMU/Swizale Music, BMVEMI Blackwood, BM|/1saac
Hayes [ Music, BMY/50 Cent Music, ASCAPUniversal
Music Corporation, ASCAP), HL, H10032; POP 38 RBH

MONEY MAKER (Ludacris Music Publlshmg ASCAPUni-
versal Music Corporation, ASCAP,
Ngz;ggth 3I%MI/IEMI Blackwood, BMI) HL H100 14; POP

MORE (CamIlna Blue Sky Musw BMULittle Shop Of Mor-

30 by
MELITTLE GIRL o 8Ias BMSony ATy e
BMI/LIIe Des Autuets ASCAP/Fox Film, BMI) CS 4;

MY LOVE ennrnan Tunes, ASCAP/Zomba Enterprises,
ASCAPArginia Beach, ASCAPAWB Music, ASCAPWam-
e(TamerIane Publishing BMV/Danja Handz Muzik,

SESAG/WBM Music, SAC/RogaIIrR ghing
ASCAP/men Club Publishing, 8M VI?B %3 1006

MY, OH MY (WamerTamerlane mbl»snmg BMY/Sell The
Cow, BMi/Barefoot And St g

BMI/So NI’/A gongs BMIm Still Wlm The Band, BMI),
MY Music Publishing, BMDiver Dann,

ASCAP/Je Steele, BMVSony/AW iee, BMI),
HUWBM, CS 3; H100 42: PO

NI FREUD NI TU MAMA (Son Of Reverend Bill MUSIC
BMITI\TAIS%Iackwood BMU/Ror Songs. BMU/Peermusic il
[

NI UNA SOLA PALABRA (Sony/ATV Discos, ASCAP) LT9
NOCHE DE ENTIERRO (N S"HO AMOR) Los Cangris.
ASCAPEMI Apiil, ASC) P/Umversal Musica Unica,
BMUBIue ha Mu;xc&}MVEMI Blackwood, BM/White

Kraft Music ASCA ? 43
NO SE POR QUE {Piloto. ASCAP/Universal Musica , Inc ,
ASCAP/Brantunes, ASCAP/Maximo Aguine, BM V%LT %
NOTHING LEFT To LOSE (EMi Blackwood, BMUFacade
Aside, BMI) H100 88

ONCE IN A LIFETIME {John Shanks Music, ASCAP/WB

Music, ASCAP/Babble On Sg/ngs BMI), WBM, CS 26
ONE (First Avenue Music, PR ngs
ASCAP/Demis Hot Songs, ASCAP/EMI Apnl,
ASCAP/Stlan%v‘Motel usic, ASCAP/UndenI qu Songs,
ASCAP/Aimo Music ASCAP/AnIhcny Nance Muzik.
ASCAP/Erik Griggs, BMU/Antonio Dixon's Muzik,
ASCAP/Tank 11 Musm ASCAP/BIack Fountain Pub-
||Sh| SCAPT)H

v?lNG IN E FIRE (Malaco BMIMusic Of Stage

0N THE HOTLINE (Marco Bleu Pubtishing, BMVBlue Star
Publishing, BMUBleu Carrot Diamond Publishing,
BMU/The Nickel Publisting, BMYSilver lalinumy2k Pub-
fishing, BMHerbalicious Music, ASCAP/Black Fountain
Publishing, ASCAP/EMI Apil ASCAPAWB Music,
of AP) RBH 23

ASCAP/EMI April, ASCI(I’P/AnIh%v Nance Muzik,
ASCAP/Antonio Dixon's Muzik, ASCAP/Tank 1176 Music.
ASCAP/Black Fountain Puhlvshmg ASCAP/Strange Motel
Musm ASCAP HLAWBM,
OUR Cl T&/ Imont Mall Publishing.
ASCAP/Sony/A Tree, BMI), HL. CS 51

PAIN (EMI Biackwood é’Camda) SOCAN/Blast The Scene.
BMI M Aﬁnl ASCAP/Noodles For Evg(r)yone
AN/EMI Blackwood. BMI), HL, H100 63; POP 76
PAIN IN MY LIFE (Nogias Musnc Publishing
BMI/Sony/ATV Songs, BMYSih House EnterIaInmenI
BMI/One Shot Deal uzak SESAC/T. Walker Publlshlng
De&gé\see ASCAP/Chappell & Co., ASCAP), HLAWBM,

PAM PAM (Universal-Musica Unica, BMVEMI Blackwood,
BMUBIue Kraft Music, BMI) LT 4
PEGAD (Unlversal Musica Unica, BMi) LT 25
PLEASE DON'T GO (Tank 1176 Music, ASCAP/Blact
Fountain Publishing, A SCAP/EMI ﬁ;ﬁnl ASCAP/LDnnaIls
tic ASCAP/Nomnq Hill, A
PODUNI}II April, ASCAP/Romeo Cowhoy Musm
lom Hambidge Tunes, ASCAP/Songs Of
Windswept Pacific, BMl/Goltanavezbie, BMI). HL Cs37
POPPY AECREDE Music, ASCAPAUniversat Music Corpo-
ration, ALl Vidal Music, ASCAP/Naked Under ;
Clothes, ASCAP/ChrysaIIsMusuc ASCAP), HL, H100 78:

RBH 10
POR ELLAISe( Ca, BM) T 13

AMOR? uila Raid, BM )T 17
PROMISE {Ro ag mm s A AP/Umversal Music
Corporaﬂon /Songs Of Univer-

VEstLeeMuSIC BMVEMI Blackwood, BMI), HL,
HIUO 27; POP 45; RBH 2

QUE VUELVA CIISma bESAC) 0
QUIEN ME IBA A DECIR {Kike Santander Music, BMV/EMI
Biackwood, BM!) LT 27

REALLY WANNA KNOW YOU {J. Brasco, ASCAP/Mr
Manatti, BMU/Desert Storm, uro, BMVEMI Black-
wood, BMVEMI April, ASCAP/Stret Tufl ASCAP/No
Question Entertainment, ASCAP), HL, RBH 77

THE REASDN WHY (vinny Mae " BMUGary Nicholson,
ASCAP/Sony/ATV Cross Keys ASCAP), HLAWBM. CS 29

RED HIGH HEELS ‘BMG Songs. ASCAP/Magic Farming
Musu: ASCAPALittle Blue Typewnter Music, BMI/All

%hty Dog Music, BMUSony/ATV Tree, BMI) CS 18;

REMEMBER THE NAME (Fort Minor Music, BMUZomba
BMI/ZDmba Melodies, SESAC), WM. POP 99

Son
RING M (B-Day, ASACP/Universal Tunes,

C/Songs OI Universal, SESAC/Monza Ronza,
ESAC/Team S Dot Publishing, BMHitco Music,
BMVSonIﬁ of WIndswepIO F;agzﬁc BMEMI April,

ROCKSTAR amer Iamerlane Publishing, BMIAm Your
Ditlo, SOC/ G, SOCAN/Black Diesel
g.ggAWBIack Addev Music, SOCAN), WBM, H100 54;

ROCK YO HIPS (J Werks PubIlshIngi ASCAP/Rar CyaI Throne
Publishing, ASCAP/Dime Piece Collection, ASCAP/KC
Masterpiece Publishing, ASCAP/Right Note Enlenaln-
ment. ASCAP/Jo¢ Migraine Music, ASCAP) RBH 61

RUBBERBAND BANKS (Taylor My Hart Publishing,

AP/C Beatz Publishing, BMI) RBH 45

RUNAWAY LOVE (Ludacris Music Publlshmg
ASCAP/Universal Music Corporation, ASC
Music Publishing, ASCAP/Keriokey Music, ASCAP/Sllck

Rick, BMYEntertaining ? BMI/Songs Df Universat, BMI),
HL. H100 26; POP 3

THE SAINTS ARE COMING (44 Vi, PRS/EMI Virgin.
ASCAP) HL H
SANTA LOOKED A LUT Like DADDY (Sony/ATV Tree.

BM, HL CS 58
SAVE ROOM (John Le end Publishing, BMUCherry River,
BMUwill i am Music, mLM/H Ison bhshmg
MVSOI’IE’AW SOH%A BMI)

SAY GODDBYE (WBI Music, SE yboysume
Publishing Company, SESAC/Nounnme Soufh,
SESAC/Fae The Music, ASCAP/EMI April, ASCAP/Justin
Combs Punhshln ASCAP/PhoenIx Ave. Music Pubhsh-

MT H100 29: POP 30; RBH 30

sA IT RIG (NeIstar F\Ibhshmg ASCAPVirginia Beach,

ASCAPAWB Music, ASCAP/Danja Handz Muzi
SAC/EMI Anril ASCAP), HL/WBM HIOO 10, POP 6

SEROPAREC RIEMIApnI ASCAP) LT

SE TERMINO EL AMODR (Edimonsa, ASCAP LT 41

SETTLIN (Jenuifer Netiles. ASCAP/Dirkpit, BMI/Songs Of

00, ASCAP. Chamalann ASCAP usic Of
Wmdsv»eﬂl ASCAP)
SEXYBAc (Zumba nIe nses ASCAP/Tennman Tunes.
Music, ASCAPVirginia Beach, ASCAPWBM
MUSIC SESAC/Dan? Handz Muzik. SESAC) WBM, H100

12-POP 10: Rl
SEXY LOVE AS II'I Publishin BMVZomba Enter—
pnses A°C Lony/ TVTunes 40CAP/EM
SHES EVERYTHING (Ann Wllson BMVHIIIDIII¥ Willy,
MIICG BMLEMI Al ASCAP/New Sea Gayle,
ASC ) H_ CS 1, H100 46; POP 56
SHURTIE LIKE MINE& haniah h Cymane Mus
ASCAP/EMIA ril, ASCAP/Babyboy's Lmle RJbIlsnl N?
A)any SESAC/Noontime South, SESA usic.
SAG/Naked Under My Ciothes, ASCAP/Ch
Mus;c ASCAP/Thown' Tanirums, ASCAP/Air omrol
Music, ASCAP) HL/WBM, H100 11, POP 12, RBH7
SHORTY SHORTY (Linision, ASCAP) LT 20
SHOW ME THE MONEY (Feemslro USIC
ASCAP/Zomba Eterprises ASCAP/Kumi
ASCAP/Touchstone Pictures Songs. ASCAP‘ WBM, POP

9

SHOW ME WHAT YOU GOT (EMI April ASCAP/CaneI
Boys Pubjishing, ASCAPAN.Q C., ASCAP/FD.

ASCAP/EMI Hastings Catalo M%;/RBMVReacn Global Songs,
BMU/Son Mgs Of Universal, BMUR. Francis Music, BMI)
HUWBM. H100 59, POP 63, RBH 35

SHOW STOPPER (Jimigub, BMUEMI Blackwood,

Bl I Elshal usic, SESAC/Fresn Ramt Music,

ASCAPHC 1030 HJbIlShmgP CAP/Jess SEY
ASCAP/Reach Glol I ASC /FO[%MUSIC SAC/EMI
April, ASCAP), HL,

SIDELINE HO (Firsi Avenue Musuc PHS/BMG Songs.
ASCAP/Demis Hot sonq\4 ASCAP/EMI April
ASCAP/Asttonio Dixon's Muzik, ASCAP/Ananny Nance
Muzik. ASCAP/E D Duz tt, BMYUnd E
ASCAP/ving, BMU/Strange Motel Musqc ASC P/AImo
Music, ASCAP/Tank 11 7 usnc ASCAP/Black Fountain
Publishin , ASCAP). HL/WBM, RBH 92

SI{SSCCFI’] s ELLA (Gunhill MUSIC ASCAP/EMI April.

)
SIN TI SOY UN LOCO ano BMI) LT 37
SITU AMOR NO VUELVE EdImonsa ASCAP Lr47
SI TU NO ESTAS (Unwersal, S
SMACK THAT (Shroom Shady Mu5|c BMVByeIaII Music,
ASCAP/Frous ASCAP/SIIck Jesus, BMI/Resto World
Music, ASCAP: HL H100 3, POP 3, RBH 42
SNOW ((HEY OH)) (Moehelablame. BMI) H100 33, POP

SOLA (Universal-Musica Unica, BMVRompedIscoteca
BMY/Wise W Puslblshm ASCAP
SOME PEOPLE CHANG

AS AP/Swe
Summer ASCAPMajor Bob, ASC P) HL/WBM CS t;

H10097

SOMETHING | WANNA GIVE YOUASgIon]uncnon Music
Publishing. ASCAP/EMI April, ASC /BooIIegEers Stop.
ASCAPUniversal Music orForanon ASCAPTE. Record,
BMY/Unichappel! Music, BM

SgY U[IA% GOLA (Leon Blanco. BMI/EMI Blackwood

STARTIN' WITH ME (Careers-BMG Music Publishing,
BMI/Shitake Maki, BMVSongs Of Windswapt Pacilic,
BMVSo(r:Igs Of Thortch, BMVFox Ridge Music, BMI),

3
STEALING msszs (Fapia S».véggs Music, ASCAPMelanie

c, ASCA
STREHCORNER SYMPHONY (U Rule Music,
SEACP > EMI Apnl, ASCAPMelusic, ASCAP). HL. H100

STUNTIN' LIKE MY DADDY (YoungBMoney R.Ibnshmg
BMVWamer Tamerlane Publlshma MIAMoney

BMI), WBM, H100 50; Pl

STUPID BOY (Song Planel, BMVSongsOI Universal,
BML/That Little House, ASCAP/WoICS & Music
A‘%CFAP/BGNN ASCAP/BergBram ASCAP), HLWBM, CS

0
MERGE (T7i-Stom Pubtlshm ASCAP) RBH 86

g Ir%bef s SAC/Sony/ATV
043 POP3

1
SuB|
SUDDENLY | SEE
Tunes, ASCAP:, HL
THE SWEET ESCAPE Hamkuku Lmer Musi

ASC AP{AﬂgetalIMusuc ASC P/Famous ASCAP/PIano

Music, ASCAP) H100 75; POP 59

TAKE CONTROL (God Given, BMi/Mi Suk, ASCAPUniver-
sal Music Corporation, ASCAP/Serious Scriptures,
ASCAP/Fermala Do Brasil ASCAP/Fermata InIemanomI
Melodies, ASCAPWixen Music, ASCAP/Warner C ?
Ee” BMVIrvm% BM\/Geomantic Music, BM| RBH 8

TAKE ME AS | AM (Nam Tim Productions. ASCAP/Ezeke
international Music, BMiHitco Music, BM/Songs Of
Wmds /&OPacu ic, BM/Universal Music Corporation,

tleggers Stop. ASCAP/Keriokey Music.
ASCAP/Tanulous Music, ASCAP/Hitco South,
ASCAP/Son %SOIURIVE!S&I BMI), HL, RBH 13
EL TELEFONU (Universal-Musica Unl BMI) LT 46
TELL ME (Justin Combs Publishing, ASCAP/EMI April,
Daughters Music, SESA Chnst»an Combs
ijhshmg SESAC/Foray Music, SEf
Publishing BMI/Janlce ombs RJbIlshln ]
Blackwood, BMI/Shai Jones Musu: BM gMOI Unl—
versal BMVZ)CsPub BMIWamer hap 1,

gher (arretls Pubhsmng ASCACFA/E?nHUWBSWEIOO 5

POP 46 R 49
TELL ME BAEY {Moebeloblame, BMI) H100 85; POP92
THAT‘S ALL I‘LL EVER NEED (6
CAP/Nashvistaville, BMVN BMVSony/ATV Tree
BMI/GoId Waich, BMI), HL, CS 59
THAT'S THAT (My Own Chlt Muslc BMVEMI Blackwood,
BMYZomba Songs, BMIR Kelly, BM/D M P, BMYTeam-
stas, BM VEnSIgn Musm BMVIrwng BM), HLWBM,
HIOO 7: POP 47, RBH 12
'S HOPE (GoId & Iron, ASCAP/WB Music,
ASC P/Soup Sandwich, ASCAP/XM Music, ASCAP),

WBM ABH 37

THIS IS WHY I'M HOT (Shawn Mlms BMU/The Biackout
Sga A¥’ ASCAPMuzikil State Of Mindz,
ASC) /SchoIIeId‘s ASCAP/BMG-Careers, BMI/BMG

% avy On The Grind Enter ni Publish-
ing, MVLIIJIzzeI Musm Publlshlng BMI/Songs Of TVT,
BMU/Lil Jon 00017 Music, BMWarner Chappell,
PRS/Keak Da Sneak ijhsmn Desn nee. BMI/Curwin
Muslc, BMrvin BMI BH 51

THROUGH GLAS (M Apm ASCAP/SIone Sour Music,
ASCAPMusic That Music, ASCAP), HL, H100 44; POP

39
THROW SOME 'S (Jabete Music, ASCAP/Songs Of Uni-
versal, BMITeam S Dot Publishing, BMIMitco Music,
BMI/Songs Of Windswept Pacific, BMI), HL, H100 87;

m

Son
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ABH 16
TIM MCGRAW (So%ATV Timber, SESAC/Hillsboro Val-
Ie{ cEaél?{?OﬂV/A Tree, BMVTaonr Swift Music. BMI).
>

sten & Co., ASCAP)

TDP BACK (Club Crown Publishing, BM VChuIJ
60 SFI’C AS AP/WamerTamerIane Pubishing, BMI) H100
AMOR {WB Musnc ASCAP/Gyarura, ASCAP) LT 19

TU RECUERDO (Terra Music. ASCAP) LT 2

TURN IT UP (Shanizh Cymane Music, ASCAP/EMI April,

ASCAP, Naked Under My Clothes, ASCAP/Cnrysahs

Musw ASCAP/Dimensional Songs DI Th
BMVEmbassy Music Corporation, BMI/Deron Publish-
BMVFL;IAe Téme Tunes, ASCAP), HL, RBH 75

TU N THE PAG uSIC BMI/Jor\Ion Trasoc

SE SAC/F od Musuc T‘) RBH

TWO PINK LINES éSo ny/ATV Tiee, BMYKingstreet Media

aon?s Amenca SESAC/Ruby Dooby Tunes, SESAC). HL,

u ANI] DAT (Heavy On The Grind Emtal%amenl Publishing,
BMVLl Jizel Music Publishing,
ASCAP/Air Control Music, ASCAP/EMI
ASCAP/ Ippm Dope Muznk BMVNa% gog Publishing.

B 5 Bl

UNAPPRECIAT! O BUDGaGeeMUSIC BMiNoontime
Tunes, BvII'Wamef Tamerlane Publishin E BMI/SU|a H.Ib—
lishing, BM| ppGIoss Publishing, ASCAP/Tashira Pu
tishing, ASCAP/1229 Publishing, ASCAP/Ced Key
Music ASCAP), WBM, H100 71; POP 74, RBH

UPGRACE U (EOa ASACP/MuSIc Wortd, ASCAP/Yoga
Flames Music. BMlAanice Combs Publisting, BMYVEMI
Blackwood BML/Team S Oot ijhshm BMIHitco
Music, BM/Songs OF Windswey BMVSalange
MWP ASCAP/Angela Beyince, CAP/EMI Longuude
BM%E&\}A{I Agnl CAP/Carter Boys Publishing, ASCAP).

L
USED T0 BE MY GIRL S]Unlversal-PoI intemational.
A CAP/CanceIIed Lunc Music, ASCAP/Time For Flytes,
BMVDimensional &( “Knoll, BMI), HL, RBH 27
U SHOdULDA SEENBHB ON MYSPACE (Imagination

Sound ASCAP) R
U + UR HAND (EM) Blackwood, BMVP'nk Inside Publish-
Mg BMyMaratore AB, STIM/Kobal ASCAP/Kasz
joney Publishing. ASCAP), HL, H100 94 OP 89

WAIT A MINUTE (Virginia Beach, ASCAP/WB Music.,
ASCAP/Kenokey usn: ASCAP/UmversaI Music Corpo-
I)H BM H100 28 POP 26
AITING ON THE WORLD TO CHANGE (Sony/ATV
T%ISSZ 4ASCAP/SDECIﬁC Harm, ASCAP), HL, H10022;

P
WALK AWAY EMEMBER ME) (SLR/BI Sayin Publish-
. BM/Zomba Songs, BMYSony/A Tunes
CAP/EMI APMavana Brown, ngs Of
Universal, BM >Iu Ugvhau Pubhsmng ASCAP/T oTalo
Music ASCAP), 0024 POP 16
WaALK IT OUT (Top Oualny BMI)HIOO 16. POP 28: RBH

WANTTO (JennIIer Nettles, ASCAP/Dirkpit, BM/Music Of
Sge re obys ‘Song And Salvage, BMI) CS 6,

WASTED (SOD%Wme The Engine Room. BMVSon
Universal, BMIWamer-Tamerlane Publishing §CAP Va
Ie% Musccé\SCAP/BPJ Administration, A

BM CS 34
WATCHING YOU (Mike Curb Music, BMI/Muifisongs
SESAC/Songs From The White House
‘%ESAC Endge BUI |ng BMVDmo‘s Song Shop BMI),

THE WAY I LIVE (Extreme Entena;nmem New Orleans
Publrsning Compa/Tilt Productions, ASCAP) H100 91

WEFLY H H( Iy Rth Ester Publishing,
ASCAP/Zu MI/Songs Of Universal, BMI),
HL. HI0O 7. po i) h BH 5

WEH DEM A 00 (CopyrIghI Control/Pelpo Music,
P/I:V%ﬂbggy Music, ASCAP/Tinkin Toe Music.

Rl
E TO THE BLACK PARADE (Blow The Doors
RM)JHJI&WJ L POP 13
HE FUTU f
/IS;IJBM Musi Cé?sag%e'wl M"gr'erf S
Sic. ongs In The
BFIaI SESAC/Noontime South, SESA C/ﬁl Lnysi
SESAC/December Firs! Publishing Group. SESAC/Naked
UnderW%Iomgsa ASCAP/Chrysalis Music, ASCAP).

HLAWB)
wm\r GOES AROUND... (Ternman Tunes
CAP/Zomba Enterprises. ASCAPVirginia Beach,
ASCAP/WB Music. ASCAPANamerTamerIane Publishing,
BMy/Dan aHandz Muzik, SESAC/WBM Music,
SESA R| htin ASCAP/men Club Publish-
iny. BM [} , H100 34; POP 27
WHAT HURTS THE mosT (GotIahav e, BMVSGT}I_?
3W5|ndswept Pacific, BMVAImO Music, ASCAP), HL, H

WHAT YOU ARE (Shan iah Cymaone Music, ASCAP/EMI
il. ASCAP/Slack A.D., ASCAP/BMG Songs,
A CAP’Naked Under My Clothes, ASCAP/C rysahs
Music ASCAP) HL/W
WHEN YOU WERE YOUNG (Tbe Killers, ASCAP/Univer-
niemational, ASCAP), HL. POP 57
WHER LOVE BEGINS No Qumci/dence Music Publish-
Ag BMUOctober 12th, ASCAP/HI
C%/Demse Rich Songs, BMUEvanaemusic, ASCAP)

RBH
WHITE & NERDY (ChamﬂIIIalg FMusc ASCAPUni-
%’EHAP%ISICC raIIon AS AP/Pa For PIay—N -Skillz.

thalace
ASCAP/SkIIIz 7 Sklllz And Play Wik ASCAP) HL.

WHU SAID Seven Peaks Music, ASCAP/Sixteenth Street
AP/R Newl Music, ASCAP/Walt Disney.

AS HIOO 0P 82
WIND IT UP'\S uku Lover Music, ASCAP/The Waters Of
Nazareth, B VEMI ood BMVWIIIIamson Music,
ASCAP) AL H100 15

WITH U (Shaniah Cymone Musm ASCAP/EMI Aprit,
ASCAP, IackAD ASCAP/BMG Songs, ASCAP/Naked
Unde( My CIoIhes ' ASCAP/Chrysahs Music, ASCAP/Fite

CAP), HUWBM, RBH 74

THVmWOMAN IN MY LIFE (Phgvesler Music.
ASCAP/Jammin Jules Music,

A WOMAN'S LOVE 1B Music, ASCAP/Yee Haw,
SCAP) WBM CS 48

WOULDN’T GET FAR (Bab e, BMI/Pico Pride F\JD-
lishing, BMU/Gimme Back My Publishing ASCAP/E
Blackwood, BMVJobete Music, ASCAP). HL, RBH 54

YOU (German Dog Music, ASCAP/TV | Music,
ASCAP/OsIat Songs, BMVSoundtron Tunes, BMVYoun
ey Publishing, BM/Wamer-Tamerlane Publishing.
b eIormatlon iolishing, PRS), WBM, H100 47, POP

8
YOU OON'T KNOW (Shroom Shady Music. BMI/S0 Cent
Music. ASCAP/Universal Music Corporation.
ks Mus IC ASCAP/Resto Worid Music,
P 48-RBH 95

Publishing. BMVGingerdog So
BMI/Goi dRNaIch BMVEM?Bac od, BM!
Music BM1) I§

YOU SAVE MEI o /ATV Cross Keys, ASCAP/Dimen-
sional Music Ot 1 SCAP/Scngs 0Of Universal,
BMMacadoo, BM), HL H100 7

iano Wire'

il Productions, ASCAP/Granny Man Publishing,
BMI) 100 64; POP 79; RBH 26

CHARTS LEGEND on Page 56
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ARRESTED?

® BEAT THE PRESS o
Damage Control Public Relations

IMAGE IS EVERYTHING

FATHER'S RIGHTS!!

Call ettorney Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

ENTERTAINMENT LAW, COPYRIGHT LAW,
and Trademark Law.

The Law Firm of Anthony Verna.
NYCCopyrights.com,
NYCTrademarks.com.

Call 212-618-1210. E-mail:
law@nyctrademarks.com

MUSIC

MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD’s, cassettes
and LP's as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslic, Inc.
P.O.Box A Trenton, N.J. 08691-0020
emalt: scorpiomus@aoi.com

NOTICES/

ANNOUNCEMENTS

DOES YOUR RADIO STATION
have the courage to air “Puff The

Magic Dragon” covered by the
Loop? www.puffmagic.com

HELP WANTED

VOLUNTEERS
NEEDED

Inte-ested in volunteering at
the most important music
_upcoming events?

q do, Fla.
Please contact
Courtney Marks
cmarks@billboard.com

646-654-4652
www.billboardevents.com

PROMO &

MARKETING

WHITE EAGLE MUSIC PROMOTIONS-
PROMOTING RECORDING ARTISTS
& SONGWRITERS WORLDWIDE!
Now accepting Cds for Artist
Representation, Distribntion, Record,
Licensing & Pulilishing. Dreals at MIDEM,
Cannes, Frauce, fanuary, 2007. Worlds
Lzrges! Music Conference!

Over 100 countries! Phone: 800-839-1066,
www.whitecaglerecords.ca

HAVE A POSITION TO FILL?
WANT TO REACH HIGHLY
QUALIFED PEOPLE FAST?

L
ASSIF

18C0-223-7524
©OR CALL
ARKADY FRIDMAN
645-654-4636

ft. Garage, Gourmet Kitchen.

iyl

NYC & River views. Priv. Garage

West New York, N];Iacobs Ferry Corner.
. 3 BR, 2. 5 Bath. Cathedral Ceilings, Priv. Elevator, 2400 sq

Pa

West New York — Magnificent 4 Bed 3 full & 2 half baths in
Jacobs Ferry- muiti level townhome. Magnificent unobstructed

Edgewater — Admiras Wal next to new t:érxy terminal.
Minutes to NYC. 154 s.f. Beautiful hardwood floors. Narthern
$574,9G0

noramic NYC view

$1,535,000

exposure.

e &

—

Weehaken, ]-Excluswe Kings I..ﬂ‘m Palatial entry hall staircase m this 14 room
Georgian style homee. Library, 2 Dens. Breathiabing NYC and river views. Best of evesy-
thing. Crown Mokimgs, Sub Zero Refrigerator, Vikang appliances $2.400,000

$1,845,000

BEFF SERRETTE
645-654-4697

GR EMAIL US AT
classifieds@hillboard.com

.,

www.NJGoldCoastCribs.com
1 Marine Plaza, North Bergen, NJ

TJoll Free 888-801-0005

UNSIGNED BANDS &
SINGLE ARTISTS

ACW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY THRCUGH THE PAGES OF
BILLBOARD. IE YOU ARE LOOKING FOR A MANAGER OR
ENTERTAINMERT ATTORNEY - RUN AN AD IN BILLBOARD'S CLASSIFIED SECTION
BRIEEFLY STATING WHAT YOU ARE
LOOKINS ROR AND WHAT YOU HAVE TO OFZER. WE'LL GIVE YOU ONLINE/PRINT
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY.

_ET’S TALK TODAY! - classifieds@billboard.com

DO YOU HAVE A
PROFESSIONAL SERVICE YOU WOULD LIKE THE
MUSIC INDUSTRY TO KNOW ABOUT? WRITE TO

CLASSIFIEDS@BILLBOARD.COM
OR CALL 1-800-223-7524

ANC GET A FREE LISTING ON BILLBOARD.BIZ

For Classified Advertising Rates

email: classifieds@billboard.com
or call 1-800-223-7524

WwWWWwW.americanradiohistorv.com

- DIRECTORIES

INTERMATIONAL BUYER'S GUIDE: Jan=packed with key parscn-
nel and ot1er mformation about every major and indeoeaderf recor= ccm-
pany, vicea ccmpzny, music publisher, digita. r-usic Zoswany end seler

. of prcducts and services for the enterfainment ndussry wor dwade. A
poweriu ol _$179

INTERNATIONAL TALENT & TOURING GUIDE:

tatent. Over30.000 listings from 76 Scuntries including:
artists, managers/agents. booking agences. Bcil ties
services and products. $139

INTERNATIONAL AUDARENA GUIDE: Coplste
data on ove~ 4.400 arenas. duciteriums, Radiums, e=hitit
fl halls and amphitheaters worldwde, a= well as histincs
= companies effering services and suppliss 1 th2 injustry, 39

RECORD RETAILING DIRECTORY: Tte esse tia
tool for thoze who service or sel products to the retil
music community. Detailed infarnat on an thousancs o
independen , chain store and cnline Dperatiors azros tie
USA. $215

MUSICIAN'S GUIDE TQ TOURING & PROMCTIDN:
Today's woking musician’s guide to duts, tapesdisz
services, AxR, music services. mduswy Aebsites and
more. $15.35 (Shipping included) 318.9. o

Order pnline: www.orderbillboard.com:
or call 1-800-552-2706 * 818-487-4582

By Maii: 3=d payher s $9.95S&H ($.4.95 Canadl/$24.95 gnternalio 1all ordexs) witd this ad to:
Billbes d Dlve{h)r < Altn: Subscriotion. P.O. Box 15158, North Hollywocd. CF 9-61%5158
Pease ad appripriats sales tazir CA. L. GA.SL. MD. MA. MN. MO NJ. JY.OH SC. T
TH& CANADA. Oriors paable in U.S. unds only. All sales gre linal.

A=o availdble o CD ROM o1 wmiling labels. tor irto. email; mwiesner @ wnubusiubs.
For adgettisiag opporiu-ikee. call 80G-223-7524 Or email jseiidlie @ tdiboasd. com
{
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EDITED BY KRISTINA TUN
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Biflboard
single reviews ecicor
Chuck Taylor, center, r2cently

Fung with 143/Reprse artist Josh

Groban, left, to celebrat= the No. 2
debur of his third album “"Awake.” They &re
accormpanied by Warnes Bros. Records VP
and Groban's label publicist Liz Rosenkerg.

PHOTO: COURTESY OF AYHAN SAHIN

Stevie Wonrder, left, and the
O’Jays Eddie Levert celebrate the hoidays
a Wonde~'s Nth annual House Full of Toys beefit
carcert on Dec. 16 at the Gibson Amphitheatar in Los
Angeles Also pesfcrming ware Corinne Bailey Rae, Al Jarreau,
Brian McKn ght, Common, Yolanda Adams, india.A -ie, Dlanny Carreras,
Donald Lawrenc2 and Tyr2se. pHOTO: COURTESY OF EC WOLFL

Fappes Pitbull, along with ElHdod.com, bro sgh: heliday chee with a surprise visit to Amigas “or
Kids' atter-schoo! program in fiame's Little Havana During hig visit, Pitbull spoke with the kds and
sgned iPods donated by EIHcod.com, a new globet ordine community of friends, ariste and fans of
music, film, ertertainment anc culture. Amicos “or <ids is a ncnprofit organizaticn that senes the
reeds of South Fiorida’s abused, abandoned ard less fortuna-e children and the r familes. poo:
COURTESY OF GOET PRODUCTIONS

Rihanne hit the LG
Chacolete party Dec. 4 at
the Palms in Las Vegas.

P~HOTO: CCURTESY OF ROBERT
MORAAVIEEIMAGE COM

a (

Clez* Channel acut top 4C KYSR (Star 98.7) Los Angeles recently hostedt its haliday conce— saries,
corr arising four saparate shows during the course of a week with four Gramms Awa-d-nomingted acss,
star-ng with the Fray at the “roubadour, then Corinne Bailey ae at the Roxy, KT Turstall a: the Kay
Club and John Mayer at the Key Club. The first three shows benefited VH"'s Save the Music wtile
oroczeds from the Mayer Gig went to his favorite charity, Toys for Tots. Fctured, fromr left. ar= Star
APIYMD Deanne Saffren, Qa2 and Sta- PD Charese Frug2.
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EDITED BY MITCHELL PETERS

THE KELLY AND MIKE SHOW
We at Track knew Kelly Clarkson could rock, but we were still
‘ bowled over by the fact that she secured the services of Min-
utemen/fIREHOSE mainman Mike Watt to play on her in-
! R A(\ I '

progress third studio album for RCA. “I ended up playing
on six of the songs. | had no idea what it
EDITED BY MICHAEL PAOLETTA

was going to be like, butitended up being
pretty interesting,” Watt tells Track of the
sessions, which were arranged by producer
David Kahne. “[Kahne] let me try all kinds of
stuff like fuzz bass, fills and solos besides just
making things fatter—he said he called me in [be-
cause] he liked my tone.”
Watt also found an admirer in Clarkson guitarist/
songwriter Jimmy Messer, who “was very enthusiastic and
helped me much—he was a skater when he was younger and knew

RECORD COMPANIES: Virgin Records America has pro-
moted Amani Duncan to senior VP of marketing. She was
VP of video marketing.

Concord Music Group names Michael Gillespie senior VP
of sales. He was VP of sales and customer operations at
Universal Music Group Distribution.

Universal Music Group International in London names
Ray Still a consultant to its board. He formerly served as
president at Warner Vision International.

Universal South Records names Fletcher Foster senior

-
For more INSIDE TRACK go to I)I?
www.billboard m 8

& all about my music.” Watt admits he was a bit skeptical about working on the project, since he VP/GM. He was senior VP of marketing at Capitol Rec-
; knew hardly anything about “American Idol” or Clarkson herself. “I heard that Kelly won some game show, but I was ords Nashville. A
: really impressed how she sang her ass off. It was intense. I'm really glad I had the experience—it was trippy and every- Columbia Records names Bruce Tyler executive VP. He

was executive VP of promotion/marketing strategy at Sony
Music Label Group U.S.

RCA Music Group promotes Wendy Goodman to VP of
promotion for adult formats. She was director of promotion
|\ for adult formats.

"BOYZ ILMEN Univision Music Group taps Jeff Young as VP of sales. He
was senior VP of sales and marketing at Disa Records.

one gave me much respect.”
Also keep an ear out for Watt’s bass work on the Stooges’ upcoming album, “The Weirdness,” due March 20 via Vir-
gin. He is expected to be on the road with the group in the spring.

PASS THE DUTCHIE

i Marijuana and rock’n’roll have been joined at the hip
i since, well, ever, and that link will be explored in the book
“Pot Culture: The A-Z Guide to Stoner Language and
Life” by journalist Shirley Halperin and longtime High
‘ Times editor Steve Bloom. Due in September via Harry N.
L Abrams, the book is essentially an encyclopedia of pot,
filled with such top 10 lists as best stoner movies and
stoner capitals of the world, plus a Pot-Parazzi section
with photos of celebrities sneaking a toke. In addition
to celebrity-authored how-tos (i.e., how to make a home-

PUBLISHING: Cherry Lane Music Publishing in New York
promotes Emily Katter to coordinator of mechanical licens-
ing. She was licensing assistant.

BMI in New York promotes Wardell Malloy to director of
writer/publisher relations. He was associate director.

o

TOURING: Global Spectrum names Jason Blumenfeld GM
of Androscoggin Bank Colisée in Lewiston, Maine. He was
an event manager at Wachovia Complex in Philadelphia.

made bong), “Pot Culture” will feature contributions
from such musicians as Rob Thomas, Fall Out Boy’s Joe
i X, Stephen Marley and Redman. A number of other high-
p profile artists are on the hook to participate on the

volume, which Track understands was being bid

nary Love” was produced by Jon Jon Traxx,
while Bennett describes second single
“Dreamin’ ” as a song that “speaks to my | FOSTER

| on by several publishers.

FORMERLY MOTOWNPHILLY ‘American ldol’ experience before and after.”
4 BACK AGAIN In fact, the record doubled as the theme song | DIGITAL: Snocap appoints Bruce Taylor to VP of market-
o Venerable R&B group Boyz I1 Men is back with to an upcoming reality show on a major cable 4 ing and promotes Karin Visnick to VP of product manage-
new music—and a new venture with Donald channel that focuses on a group of New Or- f ment. Taylor was senior manager at Dolby Laboratories,
Trump. The group, which features Nathan Mor- leans high school students competing for roles { and Visnick was director of product management.

ris, Shawn Stockman and Wanya Morris, has
a new album out in Japan on its own MSM
Music Group label via Japanese company
BBMC. Plans are to release a two-CD ver-
sion of the set (new music on one CD; rere-
corded versions of previous hits on the
other) in February in the States once distri-
bution is finalized. But what’s percolating
on the front burner is a co-venture with
Trump, former Philadelphia 76ers president
Pat Croce and other local investors for one of
two casino licenses being given to the group’s
Philly hometown.

I It was Croce who brought the group to Key-

; stone Redevelopment Partners, led by Trump
Entertainment Resorts and Croce. Accord-
ing to Wanya Morris, the partnership is about
to find out who among the four bidding or-
ganizations will be granted the license. Should
its group win the bid, Boyz 11 Men will man-
age the entertainment side of the venture.

in a live-stage multimedia tribute to the Tony MOBILE: Oasys Mobile taps Doug Dyer as CEQ. He was act-

Award-winning musical and Golden Globe- 1 ng CEO and president at ROK Entertainment Group U.S.
nominated film “Dreamgirls.”

Coaching Bennett on her fledgling effort
is grandmother Ann Nesby, the former fea-
tured vocalist with Sounds of Blackness.
“Every day | get a new tactic from her %
fﬁ

%ﬂ

RADIO: XM Satellite Radio appoints Joan Amble to its
board of directors. She is executive VP/corporate controller
- at American Express.

Dial Global names Mark Behrandt VP of Detroit sales. He
was an account executive at ABC Radio Networks.

Excelsior Radio Networks names Gary Fries as a con-
sultant to its subsidiaries Dial Global and MJI Interactive.
He was president/CEQ at the Radio Advertising Bureau.

N A R R e i A P

.

about my career,” she says. “But mainly
she’s told me to just be me and never
change who | am.”

Y

MEDIA: MTV: Music Television in New York promotes
Depelsha Thomas McGruder to senior VP of business
operations and strategy. She was VP.

NBC promotes Alicen Schneider to VP of music creative
services and Nicole de la Torriente to VP of music business
affairs at NBC Universal Television. Schneider was VP of
music supervision at NBC Universal Television Music, and
de la Torriente was director at NBC Universal Television.

Jazz Cruises has assembled some of the
genre’s top names for two separate sailings
this year. The Latin Music Cruise, which
sets sail Jan. 27 from Fort Lauderdale, Fla.,
will be hosted by Arturo Sandoval and
feature performances by Alexis Arce,
Marlena Burke, Willy Chirino, Tomas
Cruz, Amaury Gutierrez, Jose Feliciano,
Havana, La India, Ricardo Montaner and
Olga Tanon. Later in the year, Marcus
Miller will host the North Sea Jazz Cruise,

Y
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RELATED FIELDS: Dale Earnhardt Inc. appoints Max
Siegel to president of global operations. He held dual
positions as senior VP at Zomba Label Group and presi-
dent at Zomba Gospel.

Leadership Music in Nashville names Maria Nielson

With “American Idol” fever about to strike which departs July 5 from Copenhagen, administrative coordinator and Cori Dodson events admin-

again, Track got an update on one of the and will boast performances by Dee Dee istrative coordinator. Nielson was a business consultant at

show’s former standouts. Paris Bennettis Bridgewater, James Carter, Roy Hargrove, Unisys, and l?od§on was a catering sales manager at
eyeing a March 6 release for her debut —  the McCoy Tyner Trio, David Sanborn ST IVl

—

and Medeski, Scofield, Martin & Wood.

The ship will dock a week later in Rotterdam,

. Holland, and will then serve as the venue for the
13N U38d  North Sea Jazz Festival. veee

X ; - S il _ . -

FOR THE RECORD: in the Dec. 9 Executive Turntable, the
new account executive at Big Machine Media should have
been identified as Brady Brock.

Send submissions to exec@billboard.com.

album, “Princess P,” which will arrive via

306, a label founded by Bennett’s man-
i ager Paul Jones. Distribution will be
through Navarre. First single “Ordi-

WATT: JOHN SCILULLI/WIREIMAGE COM: BOYZ ) MEN & BENNETT: JEFFREY MAYER/WIREIMAGE.COM
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FOR YOUR CONSIDERATION

Best Male &8 Vocal Perfornance

Best R&GB Performance By Dua er Growp With Vocals
Best Urban/Alternazive Performance

Best R&B Song

Best REB Album

\

Q"éz'fﬁg'ﬁ#c @ 2006 Univetsal Records,.a i sion of UMS Recordings, inc.
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