oS
DELNORT

EhDER STATESMEN OF
XPLODING GENRE

>P.35

“ApLUs:

FILM&TV

MUSIC GETS LOUDER
>P.5

LIVE COMEDY

LAUGHING ALL THE

WAY TO THE BANK
>P.25

nov s 20 : CMA AWARDS
www.bi d.
www.b:lb 32:0. com 3 - SONY BMG DOMINATES

US $6.99 CAN$&99UK£350

$6.99US ;:8.99C-.AN . : MICROSOFT

46> . ? .
s A XV Fpmpmn s A 2 a e e A =
FBXNCTCC *tkrawwkhhrbkhhbranhhnwws SCH 3-DIGIT 907 §
- 4#B1.2408043% MARO8 REG AO4 00/0
b | alolbenbald bbb bl Lol
MONTY GREENLY 0073

3740 ELM AVE #
LONG BEACH CA 90807 3402 001176

205%%9
E . ‘_‘_- £ .J\ ? . T ———T

wwWwW americanradiohistorv com


www.americanradiohistory.com

CONGRATULATTONS
ELTON JOHN

-

CONCERT ATTENDANCE RECORD AT ATLANTIC CITY
SATURDAY, OCTOBER 7, 2000

CACSARS YOUR BEST SEAT AT THE SHORE



www.americanradiohistory.com

WESTERBERG: MARK FELLMAN; STARS OF TRACK & FIEL.D: PIPER FERGUSON: BOCELLI: ERIN O'BOYLE

TOP BILLBOARD 200
TOP BLUEGRASS
TOP BLUES

TOP CHRISTIAN

TOP COUNTRY | 66

TOP GOSPEL
TOP HEATSEEKERS

TOP INDEPENDENT

) INTGCABLE /
TOP LATIN [6§] CROSSROADS: CRUCE DE CAMINOS

TOP R&B/HIP HOP

TASTEMAKERS

TOP WORLD

4 SINGLES

ADULT CONTEMPORARY

ADULT TOP 40

HOT COUNTRY

HCT DANCE CLUB PLAY
4071 DANCE;IRPL:\;-
HOT DANCE SINGLES SALES
HE)IGEAL SONGS
HOT 100

HOT 100 AIRPLAY

HOT SINGLES SALES
HOT LATIN SONGS
MODERN ROCK

' POP 100

POP 100 AIRPLAY

HOT R&B/HIP HOP

HOT REB/HIP HOP AIRPLAY | 64 |
3 8

R&B/HIF +OP SINGLES SALES

R&B/ADULT |

RHYTHMIC

HOT RINGTONES

HOT VIDEOCLIPS 73

TOP MUSIC VIDEOS

THIS WEEK ON .blz

TOP ELECTRONIC
TOP CLASSICAL

TOP CLASSICAL CROSSOVER
TOP DIGITAL

TOP INTERNET

TOP JAZZ

TOP CONTEMPORARY JAZZ

j | 66 Il LONELY RUNS BOTH WAYS

-

Billsoaro

ON THE CHARTS

ARTIST / TITLE

SOUNDTRACK /
58 HANNAH MONTANA

ALISON KRAUSS + UNION STATION /

63 MARIA MULDAUR /
| HEART OF MINE. LOVE SONGS OF BOB DYLAN

79 Auasama
SONGS OF INSPIRATION

KELLIE PICKLER /
1 _SMALL TOWN GIRL

KELLY PRICE /

71 THIS IS WHO | AM

73 | PRIZE FIGHTER INFERNO /
| MY BROTHER'S BLOOD MACHINE

PITBULL
72 £L MARIEL

~ BIRDMAN/
63 1 LIKE FATHER, LIKE SON

DEFTONES /
72 SATURDAY NiGHT !V_‘RIST

72 CELTIC WOMAN /
< ACHRISTMAS CELEBRATION

ARTIST / TITLE
RASCAL FLATTS /
WHAT HURTS THE MOST
THE FRAY /
HOW TO SAVE A LiFE
CARRIE UNDERWOOD /
BEFORE HE CHEATS

MADONNA
6g  'MADONNA/

 MADONNA/

69 e
6 MINEINCH NALS /

EVERY DAY IS EXACTLY THE SAME
1 || 2usTiv TMBERLAKE FeATURING ../
618 wuove
60 [| JUSTIN TIMBERLAKE FEATURING T/
MY LOVE

4 | 2uSTIN TIMBERLAKE FEATURING T.. /

611 wiowe

JANET & NELLY /
62§ cuionme

DAVID BISBAL /
68 QUIEN ME 1BA A DECIR

61 [| MY CHEMICAL ROMANCE /

WELCOME T0O THE BLACK PARADE
62 || JUSTIN TIMBERLAKE FEATURING T1./
MY LOVE

62 JUSTIN TtMBERLAKE FEATURING T.1. /
MY LOVE

N

1 ~ CHRIS BROWN /
165 swooomee
4 CHRIS BROWN /
SAY GRODBYE

© BEYONCE/

| RING THE ALARM

| LIONEL RICHIE /
164§ iounoe

[=2]
F=Y

| AKON FEATURING SNOOP DOGG /
- 64 | WANNA LOVE YOU

16 KOJ KONDO /
SUPER MARIO BROTHERS THEME

PAGE  ARTIST / TITLE

A2/
SHOW ME WHAT YOU GOT

73 KIss/
_ KISSOLOGY: THE ULTIMATE KISS COLLECTIONVOL1

ARTIST / TITLE
- =

4 § GNARLS BARKLEY /
#1 B stesewnere

1 STING /
 #1 B SONGS FROM THE LABYRINTH
1L DIVD /
1 8 oo

1 | MY CHEMICAL ROMANCE /
#1 B WELCOME TO THE BLACK PARADE

1 [ BARRY MANILOW /
| #V | THE GREATEST SONGS OF THE SIXTIES
1 [ DanakRaLL/
#1 B FROM THIS MOMENT ON _

1 | ceoRcE BENSON & AL JARREAU /
#1 § eviviue -

TOP POP CATALDG

TOP REGGAE

TOP DVD SALES

4 || STEVEN CURTIS CHaPMAN /
| #1 W AL REALLY WANT FOR CHRISTHMAS

1 f| Sean PauL/
#1 B THE TRIATY

#1 | MONSTER HOUSE

TOP TV DVD SALES

#1 THE OC: THE COMPLETE THIRD SEASON

VIDEO RENTALS

#1 NACHO LiBRE

GAME RENTALS

#1 PS2: SCARFACE: THE WORLD IS YOURS

&

DIRECTOR’S CUT

Oliver Stone, Craig

Armstrong and Budd Carr
will host a keynote Q&A at
the Hollywood Reporter/
Billboard Film & TV Music
Conference Nov. 14-15 in
Los Angeles. For maore

information, go to
billboardevents.com.

10
12

22

25

29

35

49

50

51
52
53
55

DRUM ROLL, PLEASE
The DEMMX Awards, Nov.
29 at Los Angeles’ Hyatt
Century Plaza, honor the
visionaries, entrepreneurs
and branding experts in
the entertainment media
and meérketing arena. For

registration, go to

billboa-devents.com.

wWWw.americanradiohistorv.com

UPFRONT

SUPERSTARS SEEK 14
SOUNDTRACKS Neme

artists are increasingly 15
contributing new 16
music to films and TV. 18
Making The Brand 19
Global 20
On The Road

FEATURIES

Garage Rock,

The Indies

Retail Track

Digital Entertainment
Latin

Legal Matters

Q&A: Alexandra
Patsavas

LABELS DREAM OF A CLASSICAL
CROSSOVER CHRISTMAS As winter sets
in, Il Divo’s new album leads a stockingful of releases
that straddle the pop/classical divide.

BIG LAUGHS

BIGGER BOX OFFICE

Are touring comed ans the new rock stars?

DIGITAL WRAP-UP New choices abound in

consumer electronics and digital entertainment for the

holiday season.

REACHING THE SUMMIT Billboard’s

debut Regional Mexican Music Summit celebrates a

genre’s achievements.

MUSIC

SMACK ATTACK Tvso hit
singles build buzz for
Akon’s sophomore
album.

Real Talk, Global Pulse
R~ythm & Blues
BeatBox

Jazz Notes

Reviews

ON THE COVER: Los Tigres del Ncrte
photographed for Billboard by Setrastian Artz.

IN EVERY
ISSUE
4 Opinion

57 Over The Counter
57 Market Watch

58 Charts

75 Marketplace

76 Mileposts

77 Backbeat

78 Inside Track,

Executive Turntable

JOME FRONT

APM PODCAST

APM Music will provide
the official podcast for
the Hollywood Reporter/
Billboard Film & TV Music
Conference, featuring
panelist interviews via
live audio stream, on Nov.
20 at apmusic.com/
musiccon.

NOVEMBER 18, 2006

THE JADED INSIDER
The truth about the
Victory/Hawthorne
Heights lawsuit? The skinny
on new albums by Cat
Power and lron & Wine?
Delve into these scoops
and much, much more on
the Billboard blog, only at
jadedinsider.com.
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FILM AND TV NEED MUSIC

I've been turning off the sound on my TV
lately as an exercise, to experience the vi-
sual medium without its aural partner,
music. The longing looks passed between
actorson “Grey’s Anatomy” seem silly and
overacted. The Chevy truck commercials
look awkward and amateurish without
country-rock rhythms.

I’ve rented movies as well. Without
music, opening credits are just fancy type,
love scenes are emotionless, explosions
are anything but explosive.

Sadly, in my conversations with music
supervisors, composers and songwriters,
I hear the same lamentation: “Why is the
music budget always the first to be cut?”
Perhaps everyone, in order to geta deeper
understanding of what music brings to the
small and big screens, should conduct their
own music-less experiment.

Music is all sensory. Music is emotion.
A song has the power to evoke a mem-
ory clearly and vividly. Picture this: A cou-
ple is taking a carriage ride through
Central Park—along comes a group of
kids with a bootnbox blasting Black Sab-
bath. A first kiss, between the couple, is
not likely to happen.

Now, take the same scenario, but replace
Black Sabbath with Snow Patrol. The cou-
ple seals its fate. Music helps put life into
context. Thessilent films of the early 1920s
would have looked like charades without
the live orchestrations.

For many people today, music’s value
appears to be an afterthought. Why is that?
An entire generation of music consumers
believes music should be free, thanks to

peer-to-peer file-sharing networks. The
public school system in the United States
has systematically been cutting funding
for music programs. Meanwhile, music
executives scream, “Where are lomorrow’s
big stars?” Um, they’re roaming school
halls, kicking around empty cans, with no
creative outlet.

The music industry has been the test-
ing ground for the loss of music’s value.
The technology bombs began to decimate
the music business when the first file was
shared on Napster for the price point of
“free.” The record companies have since
been ravaged with consolidation and down-
sizing, and publicly slain for unfair artist
contracts and radio payola schemes.

Indeed, within the world of music, a per-
fect storm was created. Apple stepped in
with the iPod, and CDs are slowly becom-
ing obsolete. Tower Records stores across
the nation, adorned with sad-looking
“Going Out of Business” signs, are sym-
bols of a bygone era. Marketing dollars at
record conmipanies are slim—and meeting
quarterly numbers is more pressing.

(Iam quile confident that other less sexy
industries—cereal companies, for exam-
ple—engage in similar business practices.
Think price-and-positioning of corn flakes
boxes on supermarket shelves. Yet, such
news is likely not juicy enough to make na-
tional headlines for the publicity-hungry.)

Still, music is more popular than ever.
And when one door closes, others open.
These days, music has a new home: film
and TV. Shows like “The OC” and “Grey’s
Anatomy” are helping break artists—thank

Universal Wisdom

A Crucial First Step By UMG, But Will The Majors Walk The Digital Walk?

BY ANTONY BRUNO

Universal Music Group’s (UMG) decision
to force Microsoft to share revenue gained
from the sale of Zune devices sets the
stage for alarger battle to extract the same
from sales of Apple Computer’s iPod (see
story, page 5).

But winning concessions from Apple
CEO Steve Jobs won’t be easy. Microsoft’s
Zune device and service are new to mar-
ket and need the label’s catalog to mount
any kind of challenge to iTunes.

Apple will be tougher to push around.
UMG and other labels could threaten to
pull their music from the iTunes store,
but can they afford not having their
product in the most popular digital
music service?

Apple is responsible for about 70% of
nonmobile digital music sales. Accord-
ing to the IFPI, first-half digital music
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revenue worldwide totaled $945 million.
With ringtones contribuling about 40%
of this total, that leaves about $380 mil-
lion in download and subscription rev-
enue. So if the majors want to play
chicken with Apple, they do so to the tune
of a $265 million—and rising—gamble.

It’s one the majors may be more likely
to take if Zune or any other service can
capture serious market share, which is
unlikely to occur by the time labels begin
renegotiating their licensing deals with
iTunes early next year.

If labels really want to play hardball
witli Apple, they could consider deep li-

you, Alex Patsavas (see the Billboard Q&A,
page 20). Additionally, this year, an un-
precedented number of renowned singers
and songwriters are using their creativity
and talent to craft original songs for {ilms
(see story, page 5).

This is having a thrilling and positive
effecton today’s musicand entertainment
companies, which are making better cre-
ative and business choices, investing in
artists that have the potential for longevity
instead of simply going after the quick
buck. Witness bands like the Fray, My
Chemical Romance and Goldfrapp.

Film and TV executives are taking a
page from their music industry counter-
parts. They, too, are building young stars
and investing in well-written and smart
properties. Music, however, needs to be
front of mind.

This year’s Hollywood Reporter/Bill-
board Film & TV Music Conference,
which will be held Nov. 14-15 in Los An-
geles, will explore such ideas. During the
event, director Oliver Stone—a firm be-
liever in music’s power to help tell a
story—will explore its importance along
with music supervisor Budd Carr and
composer Craig Armstrong.

Additionally, more than 30 music su-
pervisors, responsible for placing music
in all visual media, will discuss solutions
ideas and the future.

There is no better marriage than visual
and music. I look forward to seeing these

two industries work together as one. And |

I'look forward to secing you at the Film &
TV Music Conference. .o

censing discounts to iTunes competi-
tors, provide them with exclusive con-
tent or even drop their insistence on
protecting tracks with digital rights man-
agement technology, at least for the
short term.

We saw the labels blink earlier this year,
in the Apple stare-down over labels’ de-
sire for variable pricing. Refusing to li-
cense music to iTunes would certainly
send a strong message that they‘re seri-
ous this time. e

Antony Bruno is a Billboard contributor
who wriles about digital and mobile.

WRITE US. share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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>>>LABELS GET
CUT OF ZUNE
SALES

Barely a week before
its Zune digital music
player debuts, Micro-
soft agreed to share
revenue from the
device’s sales with
record labels and
artists. Forcing the
issue was Universal
Music Group, which at
press time is the only
label named in the
revenue-sharing
program. UMG refused
to license its music to
the Zune unless it
could receive a
percentage of each
device sold, in
addition to standard
music licensing fees
for downloads and
subscriptions. “These
devices are just
repositorles for stolen
music, and they all
know it,”” UMG
chalrman/CEO Doug
Morris says. “So it’s
time to get paid for it.”
Microsoft is working
with all major and
independent labels to
establish similar
revenue-sharing
agreements.
According to
published reports
UMG is expected to
receive more than $1
for each $250 device
and sources at UMG
have confirmed that
half of ali the proceeds
from the device’s sales
will be shared equally
among ali its artists.
Morris says UMG will
demand a similar
revenue-sharing plan
for any future music
licensing agreement in
which the device and
its service are
integrated, including
any future
negotiations with
Apple Computer. The
major labels all signed
one-year extentions to
their existing licensing
deals for the iTunes
store earlier this year.
Those pacts begin to
axpire in mid-2007
and negotiations for
renewal are expected
to beginin early 2007.
“We have a very good
relationship with
Apple,” Morris says.
“But I’'m sure that we
will talk with them
about [the revenue-
share program] when
the time comes.”

continued on >>p6
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Superstars Seek Soundtracks

Name Artists Are Increasingly
Contributing New Music To Films And TV

With soundtrack sales up 18.3%
this year over last, more name
artists are turning their atten
tion to Hollywood.

Through the week ending
Nov. 5, soundtrack sales for 200¢
stand at 19.9 million—up fromr
16.8 million through the same
period in 2005. Ten soundtracks
have reached the top 10 of The
Billboard 200 so far this year

compared to four each in all o~

2005 and all of 2004. In the face
of declining CD sales overall anc
shrinking terrestrial radio
playlists, artists are looking else-
where for exposure and income.
And if an Oscar becomes par:
of the package, all the better.
Fox Music president Rober-
Kraft dates the shift in attitude
to February's 78th annual Acad-
emy Awards, especially the bes:
original song category. “No dis-
respect, but it was painful to see

t1at out of all the beautiful film
rusic, the Academy could only
f nd three songs tc nominate.”
Within 30 seconds of the
Oscar going to “It’s Hard Out
Here for a Pimp” by Three 6
Mafia from “Hustle & Flow,”
kraft—who is resoonsible for
all the music in Fox films and
TV shows—Dbelieves “every su-
perstarartist realized it was time
t> make a song for a film.”
Fast forward nine months,
and the number of mainstream
acts making music specifically
for the movie industry is alarm-
iagly high. Take a ook around.
Tim McGraw is appearing in
“Flicka,” which also features his
song “My Little Girl.” In coming
weeks, Seal’s “The Father’s Way”
cebuts in “The Pu-suit of Hap-
Fyness,” Sarah Mclachlan’s “Or-
cinary Miracle” in “Charlotte’s
Web,” Beyoncé’s “Listen” in

“Dreamgirls” and Chris Cor-
nell’s “You Know My Name” in
the latest James Bond flick,
“Casino Royale.” Even Prince
hasanewsongina film {(“Happy
Feet”). The list goes on and on.

“The ways and means for
artists to get heard is slimmer,”
says songwriter/producer
Dave Stewart, who collabo-
rated with Glen Ballard on
“Ordinary Miracle.” So, Stew-
art adds, “more artists are look-
ing to film and TV to get their
music out there.

Singer/songwriter Sheryl
Crow, whose “Try Not to Re-
member” will be heard in the
forthcoming drama “Home of
the Brave,” concurs. “Everyone
is looking for alternative ways to
get their music heard,” she says.

Crow says it's not her ambi-
tion to be a songwriter for films
or TV. But she acknowledges,
“It is inspiring to write a song
for a compelling movie. I get to
flex different muscles.”

wwWwW americanradiohistorvy com

Sony Pictures Entertainment
president of worldwide music
Lia Vollack says thatcan lead to
creative magic. She cites Paul
Westerberg, who wrote several
songs, including the ballad “I
Belong” (which he serforms),
for Sony Animation’s “Open
Season,” as a postcard-perfect
example. “We needed an artist
who had heart and emotion, but
not syrupy-sweet embotion,” Vol-
lack says. “A sense of humor was
also vital. Paul fit th= bill.”

Music publishers sursue film
and TV opportunities for clients
as well. “Interscope is not think-
ing about taking Chris Cornell
away from the process of mak-
ing an artistalbum,” EMI Music
Publishing executive VP of U.S.
creative Jody Gersomsays. “I get
to think outside the L oxand find
out what my songwriters will
and will not do.”

Yet label executives, too, wel-
come the new doo-s that can
open with Hollyweod’s help.

NOVEYBER 18, 2006 |

Clockwise from top left:
BEYONCE (‘Dreamairls’), TIM
McGRAW (‘Flicka’), PRINCE
(Happy Feet’) and CHRIS
CORNELL (‘Casino Royale’)

RZA Music Group VP of sound-
tracks, film and TV music li-
censing Karen Lamberton
points to McLachlan, who is
d»>ing some promotion for
“Charlotte’s Web.” “It’s a way
fcr an artist to remain visible be-
tween albums,” Lamberton
says. “It can also open an artist
tc new communities.” In other
words, with a pig and a spider
a- her side, McLachlan's fan
base could skew younger.

“As an artist, you want your
music heard,” says Melissa
Eheridge, who contributed anew
song to “An Inconvenient Truth.”
“'t'sabonus ifyou reach new fans
in the process. When people hear
o01e of my songs inamovie, they
are hearing my voice and
words—and not just hearing
acout that bald lesbtan.” -

www.billboard.biz S
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>>>UMG AWAITS
RULING ON

BMG PUB BUY
Vivendi’s Universal Music
Group should learn
whether the European
Commission approves its
purchase of BMG Music
Pubiishing by Dec. 8, the
provisional deadline set
by the EC to issue its
ruling. UMG successfully
bid on BMG in an
invitation-only auction,
offering €1.63 billion
($2.05 billion).
According to sources
close to the deal,
securing approval by
competition regulators is
the responsibility of UMG
rather than Bertelsmann,
the BMG parent
corporation that sold
the publisher. Although
the sale is subject to
regulatory approval and
other closing
conditions, the purchase
price is due before the
end of the year.

>>>MYSPACE
ENTERS JAPAN
MySpace and Tokyo-
based Internet service
provider SoftBank
launched a beta version
of a MySpace Japan site
Nov. 6. The full version of
the site is scheduled to
debut in spring 2007.
MySpace Japan is a joint
venture between the two
companies, and
MySpace’s first joint
venture and its first entry
into Asia. The new
company is
headquartered in Tokyo
and will hire local
operations and staff for
technology,
development, sales and
marketing departments.

>>>XBOX TO OFFER
FILM DOWNLOADS
Microsoft will unlock the
digital distribution
capabilities of its next-
generation console, Xbox
360, to Hollywood
studios beginning Nov.
22. Xbox 360 gamers in
the United States,
totaling at least 3 million,
will be able to purchase
TV shows and download
them to their console as
well as rent and watch
movies. The first wave
includes content from
such partners as Warner
Bros., Paramount
Pictures, MTV Networks
and CBS. Xbox 360
represents the first
console to secure
programming from major
content providers.

continued on >>p8
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Sony BMG’s Big Night

Label Cleans Up And ABC TV Benefits As CMA Awards Return To Nashville

The 40th annual Country Music
Assn. Awards, held Nov. 6, are
now history. And “history” isan
appropriate word to describe the
gala since it represented a num-
ber of firsts.

It was the first time the show
was held at downtown Nashville’s
Gaylord Entertainment Center
rather than at its longtime home
at the Grand Ole Opry House.
Following its 2005 trip to New
York, it was the first CMA Awards
event in which the Nashville busi-
ness community and commu-
nity atlarge were heavily involved
(Billboard, Nov. 4). And it was the
firsttime the show aired on ABC;
it had previously spent 35 years
on CBS.

While much has been made
of superstar duo Brooks &
Dunn’s combined four CMA
Awards, and rightly so, the buzz
backstage and at post-show par-
ties revolved around the domi-
nant role that the Sony BMG
Nashville label group played. In
some way, shape or form, nine
of the show’s 12 awards were
tied to Sony BMG, which in-
cludes the RCA Nashville, Arista
Nashville, BNA Records and Co-
lumbia Nashville labels.

By one account, label group
chairman joe Galante and his
second in command, executive
VP Butch Waugh, were thanked
more times than God during the
show’s three-hour broadcast.

Notonly did Arista duo Brooks
& Dunn host the show, they also
performed its opening number.
Meanwhile, their gospel-tinged
“Believe” won song, single and
video of the year honors. They
also picked up their 14th vocal
duo of the year award.

The night’s biggest surprise
—and controversy—came when
Arista/Arista Nashville artist
Carrie Underwood, the 2005
“American ldol” winner, was
named female vocalist of the
year, beating out superstars Mar-
tina McBride and Faith Hill,
among others. Immediately fol-

BROOKS & DUNN
and CARRIE
UNDERWOOD,
above, took home
multiple CMA
Awards.

BY RAY WADDELL

Boxscore’s Big Winners

Stones, Madonna, Sir Elton John Honored At Billboard Touring Awards

The Rolling Stones’ Bigger Bang
tour was a big winner at the Bill-
board Touring Awards, which
were given out at a reception
Nov. 91in the Grand Ballroom at
the Roosevelt Hotel in New York.

The awards, based on box-of-
fice figures reported to Billboard
Boxscore, wrapped up the third
annual Billboard Touring Con-
ference.The Stones’ tour was
recognized as the top tour, based
on gross dollars, and top draw,
based on ticket sales. The band
grossed nearly $230 million for
the period that the awards cover
(Dec. 1, 2005-Sept. 29, 2006),
and drew nearly 2 million fans
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to shows all over the world.

Sir Elton John was honored
at the reception as Billboard’s
2006 Legend of Live, recogniz-
ing John'’s significant and last-
ing impact on the touring
industry. John was the first artist
to receive this award.

Music Rising, the instrument
replacement fund for Gulf Coast
musicians founded by Gibson
CEO Henry Juszkiewicz, pro-
ducer Bob Ezrin and U2’s the
Edge, received Billboard’s Hu-
manitarian Award. Former
President Bill Clinton recog-
nized Sir Elton and Music Ris-
ing in a taped congratulation

lowing the announcement,
Hill's expression of surprise,
caught on camera, became the
topic du jourin the industry and
on Internet chat sites. Hill was
shown on ABC shrugging her
shoulders, mouthing the word
“What?” and then turning away.
In what may be another first,
YouTube and other viral video
sites blasted Hill’s reaction
around the world, which
prompted Hill, her husband Tim
McGraw, her manager Gary Bor-
man and even incoming CMA
board president Clarence Spald-
ing toinsist that Hill’'s response

played at the reception.
Another multiple winner was
Madonna, a finalist in four cat-
egories. She won the top boxs-
core award for her $22 million
eight-sellout stand at London’s
Wembley Arena on her Confes-
sions tour. Madonna'’s team of
Guy Oseary and Angela Becker
won the top manager award.
For the second consecutive
year, Kenny Chesney received
the top package nod for his
multi-artist Road and the Radio
tour. Another significant win-
ner was Nickelback, which
picked up the breakthrough act
award, given toa band still in its
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was merely playful.

With less drama, Underwood
alsowon the new artist-oriented
Horizon Award. It was the first
time that an artist has won the
female vocalist and Horizon
awards in the same year since
Alison Krauss in 1995.

Not counting acceptance
speeches, Sony BMG artists ei-
ther performed or presented 11
times during the show.

Meanwhile, eager to capital-
ize on its investment, ABC
brought some ofits biggest stars
to the show: Eva Longoria and
James Denton (“Desperate

first decade of touring that
breaks Billboard’s top 25 tours
for the first time.

There were two new awards.
Top comedy tour went to Larry
the Cable Guy; Cirque du
Soleil’s “Delirium” won for cre-
ative content.

For the third consecutive
year, Live Nation (formerly
Clear Channel Entertainment)
was named top promoter, and
Jam Productions of Chicago
was given the top independent
promoter award. With such
mega tours as Bon Jovi's and
the Tim McGraw/Faith Hill
Soul 2 Soul trek under its steer-

Housewives”); Kimberly Wil-
liams-Paisley (“According to
Jim”), wife of Brad Paisley;
Cameron Mathison (“All My Chil-
dren”); and the Disney Channel’s
Billy Ray and Miley Cyrus (“Han-
nah Montana”) were all on hand.

It’s too eurly to tell how the
deal will benefit both parties in
the long ter m, but in the short
term the move paid off. Well,
sort of. The awards show led
ABC o anightly win in the
adults 18-49 demographic, but
the CMAs sank to an all-time
low in viewership and tied its
lowest adulis 18-49 demo rat-
ing. The derno rating was iden-
tical to last year’s telecast on
CBS, which was the lowest since
at least 1991.

But according to ABC, the
show delivered the network’s
largest audi>nce and strongest
Monday night adults 1&-49 per-
formance in nearly six months.
In addition. ABC’s broadcast
drew a your ger audience than
last year’s show on CBS. accord-
ing to the network.

“A younger demo is impor-
tant to the industry and a factor
in our decision to move the
awards to ABC,” CMA COO
Tammy Genovese says. "And we
certainly hit our goal of reach-
ing this important consumer
base. ABC is happy with the re-
sults and so are we. wee

age, Creative Artists Agency
was named top agency.

Forvenues andevents, there
were three three-time winners:
Madison Square Garden in New
York for top arena; Bonnaroo
Music Festival in Manchester,
Tenn., for top festival; and the
Colosseum at Caesars Palace for
top small venue (resident). The
Fox Theatre in Atlanta received
the top small venue (nonresi-
dent) award for the second
straight year. Nikon at Jones
Beach Theatre in Wantagh, N.Y,,
was named top amphitheater,
and House of Blues Atlantic City
was named lop club.

STEVEN LOVEKIN/WIREIMAGE COM
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>>>EU RULES

ON CHINA

European Union trade
commissioner Peter
Mandelson has ruled out
European action through
the World Trade
Organization against
China over its failure to
clamp down on rampant
piracy. “I’m not looking
for opportunities to take
China to the WTO,”
Mandelson said Nov. 7 in
Beijing. “I hope very
much it won’t be
necessary.” Mandelson
was‘in Beijing to present
anew European
Commission strategy for
dealing with China, as
agreed by the EU
executive in October.
The EU says Chinais
currently the fourth-
biggest supplier to
Europe of pirated audio
and video software.

>>>ICM AWARDS
HONOR BROOKS &
DUNN, UNDERWOOD
In addition to winning big
at the Country Music
Assn. Awards, Brooks &
Dunn and Carrie
Underwood were also
among the winners at the
12th annual Inspirational
Country Music Awards
held Nov. 9 at the Acuff
Theatre in Nashville.
Brooks & Dunn’s
“Believe” was named
song of the year and won
for top video. Underwood
was named top
mainstream country
artist. Mike Hammock
took home entertainer of
the year. The ICM Awards
concluded the annual
Inspirational Country
Music Convention held
Nov. 5-9 in Nashville. For
a complete list of winners,
visit billboard.com.

>>>IRON MAIDEN,
SANCTUARY SPLIT
Iron Maiden has ended its
management contract
with Sanctuary Group
after 27 years together.
The veteran heavy metal
act continues to be
managed by Sanctuary
co-founder Rod
Smallwood, who is also
leaving the company to
manage the band at his
new venture Phantom
Music Management.

Compiled by Chris M.
Walsh. Reporting by
Antony Bruno, Susan
Butler, Leo Cendrowicz,
Juliana Koranteng, Steve
McClure, Deborah Evans
Price, Ken Tucker,
Jeffrey Yorke and The
Hollywood Reporter.
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Belt-Tightening Blocks Bashes

Budget Issues Prevent After-Parties At The Latin Grammy Awards

The seventh annual Latin
Grammy Awards reached an
average of 5.7 million viewers,
according to Nielsen Media,
with a total of 11.3 million view-
ers tuningin at some point dur-
ing the three-hour show.

The ratings were the second
highest registered for the Latin
Grammys since their inception
in 1999.

But labels celebrated quietly
the evening of Nov. 2. Aside
from the official award after-
party and an EMI Televisa bash,
label post-parties—generally a
Grammy tradition—didn’t exist.
The reasons cited by label after
label were basic—lack of
budget, and lack of interest.

RIAA midyear shipments for
Latin music declined 21% inthe
first six months of the year, with
executives citing the economy,
high gasoline prices and immi-
gration crackdowns as primary
reasons. Shipments only began
torise in the third quarter.

“At this rate, we’ll serve chips
and salsa,” one executive rue-
fully said days before the Latin
Grammys, citing the high costs
associated with a Grammy cer-
emony in New York. The exec-
utive spoke on condition of

anonymity, as did most of the
nearly dozen people inter-
viewed for this article.

Most agreed that the Latin
Grammy show was an excellent
production. But all had major
issues with a lack of perform-
ances by new or emerging acts,
and with having to foot the bill
for their acts’ performances, in-
cluding airfare and hotel.

While other Latin award
shows, like Univision’s Premios
Lo Nuestro and Telemundo’s
Billboard Latin Music Awards,
normally share costs with la-

ANAIs, '
stepping

"“ito replace
La India,

was the iia
Reroine i -
the nightss

B

bels for artist performances,
the Grammys traditionally do
not. When the awards switched
from CBS to Univision last year,
labels thought they would be
spared some of the cost, as
happens with other Univision
shows. That didn’t happen, but
labels accepted their due.
This year, label execs were
disgruntled for several reasons.
The New York location imme-
diately made costs skyrocket,
particularly when it came to
union fees for musicians, which
labels had to shoulder. And for

A MICHAEL PAOLETTA mpaoletta@billboard.com

GOOD HAIRDAY

the first time in Grammy his-
tory, tickets were sold to the
event with profits divided be-
tween Univision and the Latin
Recording Academy.

“Ourjobis to promote and sell
albums, and of course, we want
our artists on the show,” one ex-
ecutive says. “But how much
money is Univision making from
this show, and how much are we
paying to be in it? It’s really a
question of attitude. At no point
do they want to help.”

When queried on production
costs and profits, Univision de-
clinedtocomment. “Asacom-
pany, we do not grant those
types of interviews,” a repre-
sentative wrote in an e-mail.

“The industry is going
through a difficult period,” Latin
Academy president Gabriel
Abaroa says. “We will do our
best in the months to come to
sit down with all the parties in-
volved to try to find solutions
for the benefit of music.”

According to different
accounts, a typical Latin
Grammy performance costs
between $40,000 and
$120,000. For Latin labels,
that’s considerable.

“| would have to sell 10,000

Pantene Spot Helps Bedingfield’s Career Sparkle And Shine

Natasha Bedingfield is no
stranger to film and TV music
supervisors and ad agency cre-
atives. Songs from her debut
album, “Unwritten” (Epic), have
been used in “Ugly Betty”
promospots (the title track), the
film “Flicka” (“Wild Horses”)
and a JCPenney spot (“These
Words”). In all, the album has
spawned about 30 licenses. “The
total master-use licenses have
been significant,” says Paula Er-
ickson, senior VP of music li-
censing for Sony BMG Music
Entertainment. “Natasha will be
one of our higher licensed earn-
ers of the year.”

Guess what? Those numbers
have just increased. The album’s
title track is receiving a new lease
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on life, thanks to a just-launch-
ing global Pantene campaign,
which will roll out during the
next 18 months. The song will
be used in a variety of 30-second
TV spots, tailored to the needs
of each region of the world.

At this point, the campaign
focuses on TV spots, but we
could easily envision itexpand-
ing to other areas, including
radio, cinemas and the Internet.

This is notlost on Epic VP of
worldwide marketing Scott
Greer, who says the Pantene
campaign could extend its reach
by way of other platforms—par-
ticularly with the arrival of Be-
dingfield’s sophorore album
next year. “The relationship
could grow over time,” Greer

says. When asked if this could
include integrating Beding-
field’s likeness into the cam-
paign or a direct tie-in with the
new album, Greer says it’s too
early to say.

The Pantene campaign
kicked off in September in the
Philippines, Malaysia, Indone-
sia, India and Vietnam. Accord-
ing to Amy Rosen, music
supervisor /director of licensing
for Grey, each country has song
usage rights for one year.

Between now and December,
the campaign extends to East-
ern Europe, Israel, Africa, the
Arabian Peninsula and other
territories. By the end of the year,
it will hit Western Europe, be-
ginning with the United King-
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dom. The last country in that re-
gion to use it will be France
(surnmer 2007). In the United
States, the campaign arrives in
May 2007, around the same
time as the new album. The tim-
ing could be ideal for creating
album awareness. Butagain, it’s
too soon to say, Greer noles.
Since its release last year, the
album “Unwritten” has sold
743,000 copies, according to
Nielsen SoundScan. The title
track debuted Dec. 10, 2005, on

CDs to offset the cost of a
$90,000 performance,” one
executive says. “It won't hap-
pen. | can do a iot of other
things with that money that will
give me more results.”

It’s undeniable that the Latin
Grammy exposure can be in-
valuable, particularly for those
acts for whom the show coin-
cides with new albums. This
year, that was the case with Ale-
jandro Sanz, Ricky Martin and
Mana, the |atter two of whom
were not nominated.

The Latin Grammys have
also been key to launching new
acts. But on this occasion, no
new or emerging acts were
booked to perform.

Ironically, new artist Anais,
originally turned down as a
performer, was the heroine of
the evening. When fellow la-
belmate La India waiked out
last minute prior to her per-
formance at the salsa medley
finale, Anais was asked to step
in and sing “Quimbara” with
only 15 minutes to spare and
no rehearsal. Anais delivered,
live and with alacrity, embody-
ing everything good that can
come out of a show like the
Latin Grammmys. o

BEDINGFIELD

The Billboard Hot 100. It
peaked at No. 5 and spent 42
weeks on the chart. To date, the
indefatigable song has sold 1.4
million downloads.

With Pantene at its side, the
track is poised to continue
selling. “A campaign like this
is a perfect solution to help
bridge the gap between al-
bums,” Erickson says. “It also
gives us and Natasha oppor-
tunities to discuss the next
phase of her career.” aee
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A New Concert Film on DVD

Paul VIcCartnay s recorc-breaking, sold-out US Tou~ includirig
over 30 ive performances and 8 scngs never before released on DVD.
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PAUL" McCARTNEY

THE SPACE WITHIN “s

Includes the
classic songs:

MAYBE I'M AMAZED,
ELEANOR RIGBY,
DRIVE MY CAR,

TILL THERE WAS YOU,

| WILL,

GOOD DAY SUNSHINE,

HEY JUDE,
PENNY LANE,
YESTERDAY,
GET BACK

and 21 other
Paul McCartney
and Beatles’ hits

Available now wherever OVDs are sold
PR e R e

Art.awsd wesagn O2C06 AIE Networks All Righte Reserved

Go on stage, back
stage, and into space
with this out-of-this-
world rock’'n’roll
journey, filmed in
hi-definition and
featuring Dolby Digital
5.1 Surround Sound.
Exclusive bonus
features include
soundcheck songs,

a new interview with
2aul and the band,
tn2 US Tour pre-concert
film, liner notes from
Cameron Crowe

and more!

.1-*‘ '_
\“l

MCGARTNEY

THE SPACE WITHIN |j§

;. WMNiHAtm FDves B3Ha



www.americanradiohistory.com

Bl 5 PAUL SEXTON

TAKE THAT

ALL SAINTS

Back For Good?

Take That, All Saints Return To Record Shops

LONDON—Two of the United
Kingdom’s biggest-selling acts
from a previous pop generation
are about to find out whether
you can go back to the *90s.
Female quartet All Saints,
wh ch accrued such major inter-
national hit singles as “Never
Ever” {1997) and “Pure Shores”
(2000), has reconvened for the
Nov. 13 U.K./European release
“Stadio 1,” their first album for
Padophone. And Take That, the
erstwhile boy band that began
rea-hing a more mature audience
jus: prior toits 1996 split, returns
No . 27 with the international re-
lease of its first album for Poly-
dor/Universal, “Beautiful World.”
“The excitement on Take That
is quite overwhelming,” Univer-
sal Music U.K. VP of inter-
national marketing Hassan
Choudury says. “When 1 first
presented the record I was sure
there’d be some cynics out there,
but it’s been the total opposite.”
Capitol Music U.K. interna-
tional director Kevin Brown says
Patlophone is “looking to re-
awaken [All Saints] significant
fan base from first time round,
wh_le aggressively chasing the
fans of the many pretenders to
All Saints’ crown thathave come
on -he block since then.”
Parlophone puts global ship-
ments of All Saints’ two previ-
ous studio albums on London
Records at 10 million, while
Polydor estimates Take That’s
career total at 25 million al-
bums. However, neither act’s
new album has firm release
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plans in the United States,
where each group managed just
one top 10 single entry on The
Billboard Hot 100: Take That's
“Back for Good” sold 427,000
units in 1996 in the United
States, according to Nielsen
SoundScan, while All Saints’
“Never Ever” scanned 470,000
two years later. The 1998 album
“All Saints” sold 1.2 million
stateside, and Take That's 1995
set “Nobody Else” 287,000.

Whereas All Saints’ album ar-
rives after several years of group
inactivity while its members em-
barked on solo projects with lim-
ited success, Take That boasts
the considerable momentum of
a best-selling compilation and
hugely successful reunion tour.

“Never Forget—The Ultimate
Collection,” released internation-
ally by Sony BMG on Nov. 2, has
sold close to 1 million units world-
wide, according to London-based
director of catalog marketing Phil
Savill. Between April and june
2000, the group drew 500,000
fansto U.K. and Irish arena/sta-
dium shows in which former
member Robbie Williams—who
left the band in 1995—was fea-
tured as an onstage hologram.
The group’s three original al-
bums were also recently reissued
in expanded versions.

Sony BMG will spend
£100,000 ($190,000) on UK. TV
promotion of “Never Forget” and
two Take That DVDs in late No-
vember/early December. How-
ever, a representative for Warner
Music U.K., which holds the

rights to All Saints’ London cat-
alog, says the label has no cur-
rent plans to repromote it.

In the run-up to Christmas,
Brown says Parlophone is fo-
cusing its efforts on continen-
tal Europe. “Studio 1" will
appear outside Europe during
2007, he adds. “Radio play is
building in key territories,”
Brown says, “and we’re book-
ing high-profile mainstream
TV performances over the next
two months.”

Choudury says Take That is
currently undertaking hands-
on promotion “for nearly every
major world market.”

At U.K. radio, the acts’ open-
ing singles are winning early ac-
ceptance from programmers. All
Saints’ Nov. 6 release “Rock-
steady” and Take That's “Pa-
tience” (Nov. 20) have been rising
faston the U K. radioairplay chart
compiled by Nielsen Music Con-
trol. In the chart for the week end-
ing Oct. 28, “Rocksteady” was No.
3, while “Patience” was the week’s
highest climber, rising 61-20.

TORONTO—As Canada braces
itself for legal changes that

(P2P) downloading, the coun-

companies are finding ways to
position digital music services
as a competitive advantage.
On Oct. 18, Heritage Minis-
ter Bev Oda told the Canadian
Heritage Standing Commit-
tee that the Conservative
government would introduce
a proposal in parliament
before the end of the year to
make free downloading

Graham Caplin is head of |

music at London station Capital
Gold, which regularly adds new
releases by acts compatible with
its oldies format. He says fresh
material can be a useful pro-
gramming tool and particularly
approves of “Patience.”

“As a programmer, of course
I"'m concerned with the heritage
of an artist,” he says. “But that’s
academic if the music is unsuit-
able or of poor quality. Take That
has scored on both counts.” - -«

“ MITCHELL

L

top companies in the con-
sumer communications sec-
tor are preparing for a re-
newed push behind digital
music once the copyright is-
sues are resolved.

“The interest in digital
music is certainly on the up-
swing [in Canadal,” says Pat
McLean, VP of consumer In-
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could curtail peer-to-peer

try’s telecommunications

clearly illegal—and Canada’s
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TELCOSDIAL
INTODIGITAL

Bell, Telus And Rogers Vie For A Piece
Of Emerging Canadian Market

ternet services for Bell
Canada, the country’s
largest telecommunications
company. “But getting the
value proposition to cus-
tomers given the environ-
ment where people aren’t
concerned about the legal
implications of piracy has
been a challenge.”

The main rivals for the
emerging digital music mar-
ket in Canada are Bell, Van-
couver-based Telus and
Toronto cable giant Rogers.
All three companies are posi-
tioning themselves to offer a
variety of music services to
customers, especially given
Canada’s high rate of broad-
band penetration, which was
pegged at 49% by Toronto-
based Solutions Research
Group versus 36% in the
United States.

Progress for their new
business modeis has been
slow, however, as digital
music downioading over P2P
networks remains rife in
Canada. According to a re-
cent survey for the musicin-
dustry by Toronto research
firm Pollara, 1.4 billion songs
were traded for free over P2P
networks in Canadain 2005,
with 17% of Canadians down-
loading music for free over
the Internet.

The Canadian music in-
dustry has blamed piracy
for its paltry digital music
sales figures, which ac-
counted for only $18 million
in 2005 or 3% of the mar-
ket’s trade value, according
to the IFP!I. In contrast, dig-
ital music sales in the United
States accounted for 9% of
total trade value.

Earlier this year Bell
Canada acquired a majority
stake in Puretracks, a Cana-
dian digital music business
that competes with Apple
Computer’s iTunes. Pure-
tracks CEO Alistair Mitchell
says the acquisition of his
company by Bell is simply
the first stepin a larger evo-
lution as communications
companies search for ways
to deliver music to an audi-

ence increasingly plugged in
to the Internet through com-
puters and handheld devices.

Puretracks boasts 1 million
tracks from Canada’s major
and independent label cata-
logs, retailing at 99 cents
Canadian (87 cents) per track.
So far, Bell has not altered
Puretracks’ business model,
though it has cross-promoted
the service to its 2.3 million
consumer Internet customers
and used its media properties
to market the company.

Though neither Puretracks
nor iTunes have disclosed
Canadian sales or market
share figures (Napster also
operates in the country),
iTunes is generally consid-
ered by industry executives
to be the dominant playerin
the sector.

Rogers, which has 1.25 mil-
lion broadband customers,
has partnered with U.S. In-
ternet giant Yahoo to pro-
vide them with a branded
downloading service and
other music offerings. Telus,
which has 763,000 high-
speed Internet customers,
uses Puretracks technology
to provide its customers with
exclusive music offerings
and downloads.

Warner Music Canada ex-
pects more consumers will
embrace digital music, espe-
cially over mobile phones
(which accounted for 29% of
Canadian digital music sales
in 2005, according to the
IFPI). Charlie Millar, Warner
Music Canada’s manager of
digital business develop-
ment, says Rogers, Bell and
Telus have a unique con-
sumer offering.

“Canada’s players can
offer a three-screen ap-
proach—TV, wireless and In-
ternet—that is pretty un-
usual in other parts of the
world,” Millar says. “That po-
tentially means scmeone
hears the new Sean Paul sin-
gle, downloads the song
using their cell phone and
immediately it is transferred
to their computer and digital
set-top box.”

ALL SAINTS: RANKIN
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EMERIBK
Song of the Year
“As Good As
I.Once Was’;

Songwriter of the Year

Song of the Yeax

“As Goed As I Once V/as”

ALL JACKEDR UP
Vicky McGemee
EMI-Blackvscos Musie, Inc.
Okluhona Gt Music

AS GOOD AS1ONCE WAS
Scotty Emerck

Toby Keith

Big Yellow Dog Wusic

Florida Crocke: Xlusic

Soiy/ ATV T

Tokeco Tuines

BELIEVE
Ronnie Duna
Showhilry Miste
Sonv/ ATV T s

BETTER LEE
Keith Urban
Guitar Monkey Music

BIG BLUE SOTE
Scotty Emerct
Toby Keith

Big Yellow g Music
Floridu Crucke - Music
Sony/ ATV Tee
Tokeco Funzs

BILLY’S G&T HIS BEER
GOGGLESCN

Philtip Whit>

Kutank Music

Murrah Muse€orporation
Texabamwa 3 s

BOONDCCKS

Karen Faiwch:H

Wavne Kirtkoarick

Kimberdy Reeds

Phillip Sweet

Jimi Westbrok

Sell The Co-vIasic

Tower Cne N Sis
Warner-Turiana.ie Publishing Corp.

CLASS REUTRION (THAT
USED TO BE US)

Richie McDrrald

Frank Myvers

Frunk Mvers Nrsic

Sixreen Stuss Mwsic

Sony/ ATV Tex

COME A 14ATTLE CLOSER
Brett Beavers

Rior The Trod re Music

Sony/ ATV T

DO YOU YANT FRIES WITH
THAT

Casey Beatlexe

Lavender Zy Music

Sony/ ATV sa f Rosv

b

PUBLISHER OF THE YEAR

SONY/ATV MUSIC PUBLISHING NASHVILLE

DON'T ASK MNE HOW I
KNOW

Barnt Butler

Bobb- Pinson

Bill Bater Ausc

Bobby s Sows w1 Sulvage
Musicoy Suge Three

DRUSS OR JESUS

Aime= Vavo

Troy Jirge:

Careess-BMG Music Publishing
Silvereis Musiz

Songsdinm Fic Eagine Room
Songsof Umwasil, Ine.

FASB CAE S AND FREEDOM
Weneell Mob ey

Lexi s Paln Tree Music

Warn=r-Ta reriase Publishing Corp.

GEORGI4 RAIN

EdH 1L

Karya Roeaclle

Big Yallow Bog Music
CureezsBMT sasic Publishing
Sugrase s Sosgs

Sonyr ATV Trec

GOL’S WILL
Tom Dougaz
Sony e ATV Tret:
Tomdn.glasin se

GOCL RIDE CTOWBOY
Richi: Sre~a

Jerrod Nicman 1
EMI-3lickh=oud Music, Tic.
First ¥nd ahse

Now sougsof Sei1 Gayle

GOGI*BYE T'™ME (2nd Award)
James Deaa Hicks

Roge- Muruh

Sonya ATV 4zif* Rose

H=LP SOMEBODY
Ky Raines

Je'frey Steele

3 &g Circus Music

Jeey Steele Music

Sargs of Wiadswepi Pucific

H.ZKTOWN

Bisz Kennyv

Vieky McGehee

Brr Love Misic

W evier-Tenuederic Pulishing Corp.

HOMEWRECKER
G=2yrpe Teren
He.rse of Full Circle Music

HODNKY TONK BADONKA-
DONK

Dallas Davidson

Raxdy Howser

Jarmiey Johreson

Bxx Borasse Music LLC
E4°1-Bluckwood Mrssic, lnc.
Scrgs of Wiidswep® Pudific

HDONKYTONK U
Taeby Keith
Tereco Tunres

(I WEVER PROMISED YOU A)
R=*SE GARDEN {7th Award)
Jce South

Scryl/ ATV Songs LLC

IF SOMETHING SHOULD
HAPPEN

D DeMay

Atuutic Bridge Music

Masicof Stge Thie

I'LL TAKE THAT AS A YES
(FHE HOT TUB SONG)

Jcm McElroy

Voace Mclned

Seror Vicenw Musie

Scags of Mizhiy Isi=

V-sta Largu Music

OUNRTRY

HAGGARD

AWARDS

LIKE WE NEVER LOVED AT
ALL

Vicky McGehee

Wurner-Tariesleme Puldishing To

LONG, SLCW KISSES

Jefl Bates

Gordon Bradbzrry

New Works Aiizic Ce.

Smith Haven Moz
Warner-Tarwlen Putishing Cop.

LOT OF LEAYEV' LEFT TO DO
Brett Beavers

Runr The Troukine Meis

Sony/ ATV Tree

ME AND CHARLIE TALSING
Miranda Lambert

Heather Litle

Nashville Suo- Mu:zic

Sonv/ ATV Tree

Tiltuwhirl I14-sec

MY GIVE A DAMMN’S BUSTED
Joe Dillie

Tony Martin

Tom Shapiro

Difftunes

LEMI-Blackwe s€ Muuc luc.

Mike Curb NVusic

Music of Stz Thzee

Sony/ ATV Tre

MY OLD FRIEND
Steve McEwan (PRS
Curcers-BMG Misic €rblishie

MY SISTER
Amy Dalley
Musicof Saz> Th ve

NOBODY BUT ME
Shawn Carp

Phillip Wtite

Biy Yellow Deg Musc
Murruh Musie Ccrporaion
Sory/ ATV Tece

Travelin: Arkensowyar Music

2006

PLAY SOMETNEYG COUNTRY
Ronae Dunn

Terrv McBnd-

Showeily Mus=

SonyrATY Tres

Still Kowking Fer T dcan Music, Inc.
Turt, M On Myic

PRO3ABLY OL LDN’'T BE
THIS WAY

Tammi Kidd

Irviims Music

SHE DDN'TTZL_ME TO
Bob Di>iero

Tom Skapiro

EML3lackwod Mu:ic, Inc.
Love oAenkey Misic

Piar» Wire Mmsi= 8a.C

Sony r ATV Tres

SHE LET HERSE_~ GO
Dea 3 Cillon

Sony r ATV Aedp Fose
Unwaurd Muse

SKI™ (SARAB= '
Doug Johnso~

Mike Zerh Mieic
Sweer Rudicul Ads«

SOME30DY'€ =30

Ed H1l

Shave Emith

Cure=~sBMG Mese Fiblishing
EMLSlackwoud M izis, Inc.,
Sugrdeux Somgs

Shuye Sonith Maic

SOMETHINS: M OE
Krist.an Bush
Dirkasit Music

SONE"HINC 7 3E PROUD OF
Jethey Steele

Gotr#uveuble #fasc

Songs o, Wina weet Iicific

SONGS ABOUT ME

K Eil

Saaye Smith

Careers-BMG Muzr Prdlishing
EMI-Elackwood Masic, Inec.
Sagrebeaux Songs

Shaye Smith Mise

STAY WITH ME {BRASS BED)
Jedd Hughes

Terry McBnde

Sl Working For T%e Man Music, I'e.
Rerrs McBride Mrsic

Vilirisgron Road Publshing

THE TALKIN’ SOMG REPAIR
H.UES

Dennss Linde

EMT Flackwood M sic, Inc.

Bisirgg Gurge Misc

TECUILA MAEES HER
CLOTHES FALL O=F
Gary Jannan

John Wiggins

Chobe Music

Fdde Stock Musiz

Pearvy Leather Misic, Mic.
ore v=ite Music

TONIGHT 1| WANMNA CRY
k.cith Urban

Goliuras Music, Ine.

Cuitar Monkey Mesic

WHEN I GET WHERE I’'M
GOING

George Teren

Pouseof Full Cira> Masic

WHCG YOU’D B= TODDAY
Eill Z ather

Aimee Mayo

Cureers-BMG Musa Prblishing
Lvars +ille Music

Lintle 3iue Typewseer Music

YOU'LL BE TH=RE
Corr Mayo
Colr .~y Musie, Ine.

YOUR MAN

Jace Everett
MR Bluckwood Masic Inc.

BROADCAST
MUSIC, INC.

E4 BM1.COM

virtually indispensable

BMES, bini.cangb i Jrcadvast Musie, le¢ 8 a1 megsterad tademirks of 3nud@ast Music, .



www.americanradiohistory.com

UplFront

Crowd Control

IAAM Partners With HOB, Live Nation For Chapter Meetings

- he International Assn.
of Assembly Managers
(TAAM) is partnering with
concert promoters House
of Blues and Live Nation to
organize local chapter meetings
in a number of U.S. cities.
The meetings are geared to
provide educational and net-
working opportunities for
venue managers and their em-
ployees (billboard.biz, Oct. 31).
“Our partnership with
House of Blues and Live Na-
tion will provide opportunities
for our members and non
members alike to attend and
participate in meetings detail-
ing public assembly manage-
ment,” says IAAM president
Larry Perkins, GM of the RBC
Center in Raleigh, N.C.

® O

On The Road {

BOXS

GROSS/
TICKET P

$3,626,856
(39.200.777
pesos) $35.23

$2,696,628
$225/$175/

$12750/$8750
$2,447,055

$91.25/$71.25

= -
RAY WADDELL rwaddell@billboard.com

ical and other service
providersis a key component
of the chapter meetings as
well as mentoring college stu-
dents,” he says. “Moreover,
often the communities in
which our facility members
are located are not aware of
the TAAM and the network of
people, resources and services
that our members have at
their disposal.”

The first chapter meeting
to be held under the new part-
nership is set for Nov. 6 at the
House of Blues in New Or-
leans, sponsored by HOB and
Live Nation.

“This will be our first in-
dustry meeting since the dev-
astation of Hurricane Katrina
hit this region,” Perkins says.

"This will be our
first industry
meeting since
Hurricane Katrina
hit the redgion.’

—LARRY PERKINS, RBC CENTER

“This initiative between
Live Nation and the IAAM is
important because it provides
the leaders of our industry op-
portunities to interact with
young people and expose
them to the different career
avenues available to them in
our business,” says Live Na-
tion’s Bruce Eskowitz, presi-
dent/CEO of Global Venues
and Alliances. “Hopefully,
events like this will energize
the future leaders in the live
event business.”

Perkins says the chapter
meetings can enhance IAAM
members’ credibility and pro-
file in the market. “Network-
ing with other members,
community officials, service
providers such as police, se-
curity contractors, fire, med-
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“We have a great program
planned and I'm looking for-
ward to helping our mem-
bers recapture the spirit of a
beloved city and return to full
operation.”

Subsequent meetings will
be held in other House of
Blues or Live Nation-owned
venues to be announced.

BACK FOR MORE: Nick-
elback, winner of the break-
through act award at this year's
Billboard Touring Awards Nov.
91in New York, will embark on
another North American head-
lining arena tour that runs
Feb. 8-March 19.

Three Days Grace and
Breaking Benjamins will sup-
port. The tour will swing
through such markets as Seat-

$1,882,614
$63.10/$6110

$1,284,051
$132.37/$58

$1,258,382
$110/$69.50

$1,034,865
$270/$55

$919,080
$80/$40

tle, Chicago, New York and
Philadelphia, and will be the
band’s final outing in support
of “All the Right Reasons.”

In 2006, Nickelback grossed
nearly $32 million and sold
almost 800,000 tickets to 80
shows reported to Billboard
Boxscore.

Like last year’s tour, the
2007 dates will primarily be
promoted by Louis Messina,
president of TMG/AEG Live
in Houston. “I saw Nickelback
years ago, and | never could
understand why they weren’t
amajor arena headlining act,”
Messina says. “Once we con-
vinced them that they were a
major arena headlining act,
they became one.”
Nickelback isa “blue-collar,

$884,549
$6110/$4110

$873,450
$171/520.75

$847,250
$86.75/$66.75

$836,384
$59

$807,762
$86.50/$66.50
$727,293
$59

$726,310
$75/$55/$35

$669,001
$59

$620,503
$59

$614,367
$59

$595,658
$77.50/$3750

$586,594

$59.35/$3473

$584,277
$59

$579,963
$6619/348.54

$561,126
$51

$559,835
$61.50

$557,215

hardworking, in-your-face $125/$35

rock’n’roll band,” Messina
says. “This band is going to be
around for a long time.
There’s nothing but talent on
that stage, and beyond that,
they’re just great people.”
The Nickelback team, in-
cluding manager Bryan Cole-
man and agent Steve Kaul at
the Agency Group, is a for-
mula for success, he adds.
“This is a great example of
what I've been talking about
for years—about how the
management, agency, band ‘
and promoter are all on the
same page,” Messina says. |
“That’s how the business |
needs to be. Everybody’s hon-
est with each other, no sur- |
prises, play with the cards *
face up.” oo |

$546,820
$171/$20.75

$534,952
$177.50/$44.50

$526,013
$97/$47

$502,031
$59

$500,953
$54.50/$38.50

$499,081
$59

$464,908
$62/$26.50

$461,828
$75.50

$461,221
$105/$15

$454,323
$75/$38

(82745474 Canadian)

($1.450201 Canacian)

($950572 Canadian)

($915,607 Canadian)

($667183 Canadian,

($657160 Canadian) ™ jonn | Sbatt Centre,

(1.083,870 reales)
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ARTIST(S)

Attendance
Camcit

>)  Venue, Date Promoter

ROBBIE WILL:AMS

Foro Sol, Mexico City, Oct. 21-22

0
w
o

102,
108414 two shows

OZESA Presents

Colosseum at Caesars Palace,

19,364 20,740 five
Las Vegas, Nowv. 1-

shans three sellcuts
DIXIE CHICKS. THE DAMNWELLS

Air Canada Centre, Toronto, 31,914 Concerts West, The Messina Group, Moore
Oct. 28-. two sel ouzs Entertainment/AEG Live

RED HOT CHIL PEPPEFS, THE MARS VCLTA

Wachovia Center, Philadelphia. 30024
ct. 23-. twe setiouts

(1]
=1

Concerts West/AEG Live

~
v}

Live Natjon

| ELTON JOHN

John Labatt Centre,
London, Gntario, Now.

Q
o
w
(¥}
a

10,057
seliout
CIRQUE DU SOLEIL’S DELIRIUM

Freadom Hali Coliseum, Louisvilte. 16,073
Ky, Get. 27-29 includes matines 2.599 four shows

House of Blues Canada

|

Live Natlon, Cirque du Soleil

-<
~
=
©

BARRY MANILOW

Allstate Arena, Rosemont, Ill.,
t. 2

8
3

RASCAL FLATTS, GARY ALLAN, ERIC CHURCH

Madi.on Square Garden, 12,171
New York, Oct. 14 sellout

RED HOT CHILI PEPPERS, THE MARS VOLTA

Xcel Energy Center, 5t. Paul, 15,547
Minn., v. 5 i

AEROSMITH,

verizon Wireless Amphitheatre,
Virginia Beach, Va., Oct. 21

DIXIE CHICKS, THE DAMNWELLS

Scotiabank Place, Gtrawa,
Ontano, Oct. 27

"RASCAL FLATTS, GAR
Wa'cr;gvia Center, Philadelphia,

9,52 i
& Live Natlon

|

Live Nation

4
[+
%

Jam Productions

=
|
m
<
(8]

]15"797 Live Nation

|
°

Concerts West, The Messina Group, Moore
Entertainment/AEG Live

AN, ERIC CHURCH

© 14176
selisut

Live Nation

DIXI1E CHICKS, THE DAMNWELLS

redit Union Centet. Saskatoon, 584 Cuncerts West, The Messina Group, Moore
Saskatchewan, Nov. Entertainment/AEG Live

i
RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT
Qwest Center, Omahs, Neb.,, Oct, 19 12,527

sellout
BOB DYLAN, FOO FIGHTEFRS
Xcel Energy Center, St. Paul,

C 12,142
Minn.. Oct. 29

sellout
RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT
FedEx Forum, Memphis, Oct. 28 25'11331?
RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT \

The Mark of the Guad Clties, 10,517 -
Moling, lli., Oct. 20 selimut Llve Nation |

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT

Ervin J. Nutter Centes, Dayton, 10,413 Live Nation
sellout |

iINGS OF LEON

9,419
12435

IRON MAIDEN. BULLET FOR MY VALENTINE

Air Canada Centre, Toronto, Oct. 16 10,852
sellout

RASCAL FLATTS, GARY AL_AN, TAYLOR SWIFT

CenturyTel Center, Eossier City, 9,903
a., Gc sellout

BOB DYLAN, FOO FIGHFERS

9,268
seflut

|

z
~
(=
~

Live Nation

Jam Productions

Live Nation

Ohio, Oct. 21

OB DYLAN,
The Forum, Inglewczd, Calif.,
ct. 2

m
=

Nederlander |

<
(o]
=]

House of Blues Canada |

Live Nation |

s
Q
S
~N

Londan, Ontario, Nov. House of Blues Canada

IRON MAIDEN. 3 INCHES OF BLOOD

Verizon Wireless Amphitheatre, 16,073
Irvine, Calif.,, Oct. 21 sellout

DAVE MATTHEWS, TIM RE¥NOLDS

Santa Barbara Bowk Santa 9,103
Barbara, Calif., Oct. 28-29 twe selou's

PAUL SIMON, JERRY DOUGLAS

Radia City Music Hall, New York, 5 961
ct. 21 sellcut

l

Live Nation

Nederlander

Live Nation

AEROSMITH, MOTLEY CRUE

Alitet Pavition, Raleigh, N.C., 1,914
ot 2 19883

|

Live Nation ‘

JIMMY BUFFETT

Santa Barbara Bowl, Santa
Barbara, Calif., Oct. 19

JAMES TAYLOR

Chicago Theatre, Chicago, Oct. 7,083
20- 7106 two shows

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT

Frank Erwin Center, Austin, 8,509
Texas. Oct. 2 9,9€7

SO YOU THINK YOU CAN DANCE LIVE TOUR

Madison Square Garten Theatre, 10,290
New Yvork, Oct. 4-5 10977 two shows

RASCAL FLATTS, GARY ALLAN, ERIC CHURCH

Verzon Wireless Arena, 8,459
Manchester, N.H., Oct. 12 selicut

JOHN MAYER, SHERYL CROW, MARJORIZ

White River.Amphitheatre, 11,580
Auburn, Wash,, Sept. 23 19 503

[0}
w

Nederlander

Sh
i
e

Live Nation, in-house

=3
N

Live Nation |

'

AEG Live

Live Nation

FAIR

Live Nation

CHRIS BROWN, NE-YQ, LIiL’” WAYNE & OTHERS

Verizon Wireless Amphitheatre,
Irvine, Calif., Sept.

RBD, DIEGO

gl.arina Hotel, Fortalaza, Brazil,
€pt.

DEF LEPPARD,
Fargodome, Fargo, W.D., Oct. 21

‘8(5%%% Live Nation, Haymon Entertainment

20,395

21.030

JOURNEY, STOLL VAUGHAN

7,887
N7z

Roptus, Mondo, Evenpro/Water Brother

||
N
N
N
O,

Live Nation
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LOOKING TO GET
C NNECTED

IN FILM & TV MUSIC?

John Powzll

Come to ASCAP for all of your
Film & TV Music needs.

Not only is ASCAP home to the greatest television

and film music creators in the world, we also have

the most talented and experienced music industry
professionals on our team.

Whether you are a composer or songwriter, flmmaker
or music supervisor, ASCAP is there to help you.

Call the ASCAP Film & TV Music Team.

Pamela Allen - Alisha Davis - Charlyn Bernal - Sue Devine *
Jennifer Flett - Marc Hutner* - Jeff Jernigan - Michael Kerker*
Nancy Kautsen - Yuri Kwon* - Shawn LeMone
Diana Szyszkiewicz - Mike Todd - Jeanie Weems

Los Angeles 323.883.1000 New York 212.621.6000*

www.ascap.com

2007 EXPO ANNOUNCED = Cxeare WLC

Building on the extraordinary, . @ g b .

sold-out success of the 2006
ASCAP "I Create Music” EXPO -
the first and only national
conference dedicated to
songwriting and composing -
ASCAP will stage an even larger,

more comprehensive event for

music creators in 2007. THE MUSIC CREATOR CONFERENCE
APRIL 19-21, 2007 Los Angeles,CA

Www. ascap.com/expo
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The Charms out of Boston grab the
coolest song in the world this week.

Voted coolest new band by the
Underground Garage listeners a few
years ago (their fourth release
“Strange Magic” will be out Nov. 21)
their career is instructive as to how
a new traditional rock’n’roll band
survives in a hip-hop/pop-driven
hard rock world. Interestingly, so
far, new school has been old school:
Their philosophy has been to release
consistently great records and per-
form consistently great shows and
eventually radio and record sales
will catch up. That is the philoso-
phy that Frank Barsalona and his

TODD MARTENS tmartens@billboard.com

PlayingThe Field

Wind-Up Tests Out Staggered Release
For Stars Of Track & Field Album

There are already at least two release dates
for every album. There’s the day a new CD is
leaked online, and then there’s the day it’s
made available at retail.

Wind-up Records found a way to create even
more. On Nov. 1, the label will release the debut
for electronic pop act Stars of Track & Field,
“Centuries Before Love & War,” to indie retailers
via Junketboy, the distribution arm of the Coali-
tion of Independent Music Stores (CIMS). This
comes a couple of months after the Aug. 22
iTunes release date, where it is available for $7.99.

Graham says. “It’s not just about setting a
street date and shipping a bunch of records.
There’s an entire audience that doesn’t listen
to the radio and finds music digitally and
through file-sharing. It’s important to cover
all of those distribution bases.”

It also becomes tougher to get new rock acts
on retail shelves without Tower Records. The
cost of setting up positioning programs at large
chains and mass merchants quickly runs into
the tens of thousands. Ideally, Wind-up’s stag-
gered approach will allow the band to build an

Premier Talent Agency had and how
he built the business we're all in.
He did it with the Who, the Jimi
Hendrix Experience, Led Zeppelin, Van Halen,
Bruce Springsteen and the E Street Band and
U2. Emphasizing live performances over hav-
ing “hits” was a radical and innovative idea at
the time. It will be interesting to see if consis-
tent greatness can still win over a fragmented
and distracted audience.

In other news, the nine nominees for the Rock
and Roll Hall of Fame are the Dave Clark Five,
R.E.M., Van Halen, the Stooges, Patti Smith,
Chic, Grandmaster Flash and the Furious Five,
Joe Tex and the Ronettes. | wish all nine would
go in. That’s all I'm gonna say.

Speaking of the Hall, three out of the four es-
sential punk bands are in (the Dead Boys will
get in when I'm buying Stiv Bators a drink in
rock’n’roll purgatory), and there is a special fab-
ulous Clash exhibit you do not want to miss run-
ning until April 15. You can’t beat Cleveland for
the holidays is what I always say!

And, finally, a note to Rosalie Druyan who
filed a $51 million class-action lawsuit accus-
ing the Stones of fraud and acting in bad faith
for postponing their Oct. 27 Atlantic City, N.J.,

COOLEST
I ) SO ROMANTIC
THIS WEEK/" Wicked Cool
2 DANCE LIKE A MONKEY
Roadrunner = r -
4

: RIDIN’ THE HOOK

Nick Records
WRECK THIS HEART

THE CHARMS
e

Indie outlets around the country will then

show until Nov. 17. She’s upset about the late
cancellation costing her the hotel bill.

Now Rosalie, a few things.

First of all, I've stayed in some nice hotel
rooms in my time but $51 million? That must
include some serious room service!

Secondly, I respectfully suggest you consider
that these guys don’t need to tour anymore. Trust
me, their rent is paid. They do it because they
love it and because they love you. They’re not
postponing dates for any reason other than they
had to. Since they don’t need to be there in the
first place, what else makes sense?

Ifit’s all about the hotel bill, you’ve definitely
gota point. Ifthe hotel was the Borgata, the guys
promoting the concert, knowing them like I do,
I guarantee they will reimburse you for the
room. And if by some chance they won't, [ will.

So please take this into consideration. Our
courts are busy enough, and we shouldn’t let
this magnificent tour end on such a negative
note. Don’t take it so personal!

See you on the radio. e

THE CHARMS

NEW YORK DOLLS

SPONGEBOB & THE HI-SEAS ;
STARS OF TRACK AND FIELD

BOB SEGER

audience and a reputation so it isn’t lost on a

Best Buy rack.

“You have to applaud a iabel
like Wind-up to take this kind of
approach,” says Terry Currier,
who runs Portiand, Ore.-based
Music Millennium. Currier counts
the Stars of Track & Field as one
of his favorite local acts, and
helped persuade Junketboy to
take on the aibum.

“Wind-up is a big record
label,” Currier says. “They’re a
smaller big record label, but they
work things in a big record label
way. And to step back and un-
derstand that a band needs to
start at the indie level is a much
better situation. It gives the band
an opportunity to get some cred-
ibility before the big marketing
machine kicks into gear.”

Wind-up executive VP of mar-
keting Andrew Schneider says
the mass-merchant release will
not be any different than the indie
version. He doesn’t want to spec-
ulate about the label taking such
a multitiered release-date tactic
in the future, and insists the band
doesn’t have to graduate, so to
speak, from retailer to retailer.

Schneider says there’'s not “a
specific benchmark in mind” for
“Centuries” before it’s taken into
wider release, and he doesn’t an-
ticipate the Jan. 16 date changing.
But with more labels launching

4_ Capitol - - - - -

-, STRANGER IN THE HOUSE

i Savage Jams

THE PAYBACKS

THE STABILISERS

THE SHYS

WANNA

_ Acid Jazz

JERRY LEE LEWIS WITH BRUCE SPRINGSTEEN

PINK CADILLAC
Artist -

/ NEVER GONNA DIE
Sire o

IT'S NOT ABOUT WHAT | WANT
(IT’S WHAT YOU GOT)

_F i Wicked Cool -

PUNKROCKER
Big Beat

THE WOGGLES

TEDDYBEARS

Little Steven's Underground Garage column is produced exclusively for Billboard
For more information go to UNDERGROUNDGARAGE.COM

14 | NOVEMBER 18, 2006

have a few months’ lead time on larger stores.
On Jan. 16, the album is slated to be made
available to chains and mass merchants.
Wind-up, which is independently owned and
distributed by Sony BMG, signed the band to a
multi-album deal this summer. Before that, the
album was to be released by SideCho Records.
So far, “Centuries” has sold about 2,000
copies digitally in the United States, according
to Nielsen SoundScan. Wind-up senior VP of
sales Derek Graham says the label will have
about 2,000 units pressed up for CIMS, which
sells to indie stores and such small chains as
Brighton, Mass.-based Newbury Comics.
“The way we market a record is changing,”

www.americanradiohistorv.com

their own digital outlets, and the help of targeted
distribution channels such as Junketboy, labels
may have the opportunity to test-market artists
before they’re made available to mass merchants.
For his part, Junketboy and CIMS head Don
Van Cleave doesn’t believe that’s the path the
industry is on. “l don’t get that,” he says. “It’s
more about the band having every possibility
of breaking. It's too hard right now.” CIMs and
Junketboy did it before with James Blunt.
“This is stuff we’ve been fighting for along
time,” he says. “How do you take a totally un-
known band and grow them correctly? If we
like it, and if it makes sense to do something
early on the indie level, we’re all ears.” oo
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Retail Track &

Navigating

The Landscape

CMJ Panelists Ponder Indie
Competitiveness In A Changing Marketplace

At the CM] convention, held
Nov. 1-4 in New York, music
merchandisers from the digital
spectrum to the independent-
store sector wrestled with the
changing industry landscape.

In a number of different
seminars, panelists empha-
sized the emergence of blogs
as a music-marketing vehicle.

“The marketplace has
changed,” Wind-up Records
senior VP of marketing Andrew
Schneider said. One of the first
things the label does now is
“seed the blogs,” he said.

But earlier, during the indie-
store panel, it was noted that you
can have too much of a good
thing. While Internet marketing
heats up and drives awareness,
“Nowadays with all the blog
buzz, there can almost be an
oversaturation of the blogs,
where too much buzz can be-
come flash in the pan,” said
Jamie Granuto, music buyer for
Mondo Kim'’s on St. Mark’s Place
in Manhattan. Whatever band
the blogs are touting doesn't last
long, he said, because a new
band soon takes its place.

Granuto’s perspectives came
during a panel that looked at
how independents, who are not
a part of retail coalitions, remain
competitive. But coalitions are
not everywhere. Brian O’Neill,
metal buyer/promotions at
Columbus, Ohio, indie store
Magnolia Thunderpussy, argues
that his shop is “really the only
game in town.” What's more,
the only other competition was
the Virgin Megastore, which
closed two years ago. “We put
Virgin out of business in
Columbus, or atleast I’d like to
think so,” O’Neill joked.

The coalitions don’t impact
New York either. In Manhat-
tan, Fatbeats owes its livelihood
to its focus as a dance-lifestyle
store, which wound up becom-
ing a part of—and starting—a
scene, store manager Eric
Winn said. “Everyone who
works in the store is involved
in the industry in some other
way,” whether it'sas a DJ ata
club or on the radio, he said.

While some see Tower’s lig-
uidation as beneficial for inde-
pendent stores, “It will be
interesting to see what hap-
pens to Other Music,” which
is across the street from the lig-
uidating chain’s downtown
store, Granuto observed. Other
Music, in addition to having its
own loyal customers, also ben-
efited from Tower traffic. Will
it get a windfall, or will its busi-
ness erode with the Tower
shuttering?

While Magnolia Thunder-
pussy picked up traffic from the
closing of the Virgin Megas-
tore, stores just can’t rest on
their laurels. “The good news
is we are in a college town, but
every time school starts Colum-
bus gets 10,000 new people in
the market who don’t know
about the store,” O’Neill said.
So the store has to be particu-
larly aggressive to market itself.
On the other hand, Magnolia
Thunderpussy “started in 1970,
which is like 400 dog years in
independent retail,” he addad.
“We are an institution in the
market where fathers and sons
shop us together.”

Another factor the staff at-
tributes to the store’s success:
“We also figure having aname
with the word ‘pussy’ in it
helps,” he says.

Prior to the indie-retail panel,
during a seminar on merchan-

disers’ relationships with indie

artists, Jerry Steller, director of

operations/A&R at 2024 Rec-
ords, noted that the Internet lev-
els the playing field from the
artist’s point of view. Before the
Web, if an unsigned act did
something great, there wasn't
a chance it would get known.
But Gotham Records president
Patrick Arn reminded us that
Internet marketing and other
grass-root efforts can only get
an act to a certain level, and
“then artists need labels to
heighten exposure.”

Later in the day during a
panel on the downloading

dilemma, Napster director of

music programming Matthew
Adell, while touting the grow-
ing digital marketplace, warned
acts, “I wouldn’t forego CD
salesanytime soon. Use digital
to grow your fan base and then
sell CDs to them to make more
money,” he said, noting the dif-
ference between a 99-cent
download and a CD, which can
be priced between $12-$15.

A HELPING HAND: Tower
Records may soon be gone, but
its people are trying to find
ways to keep its selling culture
alive. In Sacramento, Calif.,
Tower founder Russ Solomon
is looking for investors to help
him start an operation that
would open a couple of stores
to show that brick-and-mortar
business still works.

In New York, some Tower
store managers are trying to
save the Lincoln Center store
currently being liquidated by
looking for investors among in-
dependent niche labels. Ita
Rosenblum, former main floor
manager/product specialist
(asharu2@aol.com), and Julian
Cavanna, former world music
buyer (jgcavanna@msn.com),
are working with Gotham’s
Patrick Arn. They’re trying to
develop a business plan that
would incorporate lifestyle mar-
keting to rescue the store, which
does some $25 million-$30 mil-
lion per year, mostly in niche
genres and catalog. oee
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Chaos Theory

Alternative Rock Tour Mastermind
Sets His Sites On Mobile

Being a music mogul is not
enough for Kevin Lyman
anymore.

The brains behind the phe-
nomenally successful Warped
and Taste of Chaos tours wants
to be a mobile mogul as well.

Lymuan and Taste of Chaos
co-organizer John Reese of
Freeze Artist Managementare
preparing to launch Chaos Mo-
bile, a youth-oriented mobile
content portal designed for fans
of both tours.

It is the most recent evolu-
tion of an ongoing trend to add
mobile content, messaging and
marketing features to today’s
music festival business. For a
touring industry still strug-
gling with reduced ticket sales,
it presents a new revenue
stream that contributes to pro-
moter’s profits while keeping
ticket prices in check.

What sets Chaos Mobile
apart is its focus on content:
ringtones, custom voicetones,
graphics, videoclips, artist pro-
files and other content from acts
participating in this year’s Rock-
star Taste of Chaos tour, as well
as other artists that Lyman and
Reese feel fans will appreciate.

“If we can zero in on the half
amillion kids that are really in-
terested in what Taste of Chaos
is about and deliver stuff di-
rectly to them, it'll help the bot-
tom line of the show,” Lyman
says. “Then we don’t have to
raise our ticket prices, or at
least [we’ll] be able to maintain
them for longer.”

Lyman and his
partners hope to

closely watched item.

ACCESSORIZING
YOUR ZUNE

Microsoft’s Zune wire-
less-enabled digital music
player is set for release on Nov.
14, and in preparation the company has
taken the wraps off a variety of accessories for the

The Zune Home A/V Pack comes with a range of
accessories designed to integrate the device into
users’ home entertainment systems, including a
dock, wireless remote, output cables, AC adapter
and sync cable. The Zune Car Pack features an FM
transmitter to stream Zune-stored music through a
car stereo, as well as a cigarette lighter charger
adapter. The Travel Pack includes noise-reduction
earphones, dual headphone jacks and a travel case.

replicate the one-day music
festival experience onto mo-
bile phones, extending it to a
24/7 ongoing relationship that
not only deepens fans’ connec-
tion to the Taste of Chaos
brand, but also results in
greater sponsorship and rev-
enue opportunities.

“These are the kinds of kids
that use this technology,”
Lyman says. “If we can bring
them relevant content on a
year-round basis through
Chaos Mobile, it furthers our
scene along, it furthers what
they’re interested in and cuts
down on the clutter.”

The “clutter” he refers to is
how mobile operators organize
entertainment content on their
phones today. Fans of alterna-
tive rock have a hard time shift-
ing through all the best-selling
hip-hop content that dominates
carrier music sites today.

So Lyman and Reese instead
are doing it their way, much
like how they produce live
events—with a laser-focus on
their core audience of alterna-
tive rock fans.

“Fans who attend the tour
see it as a lifestyle, and it makes
sense for their mobile content
to reflect their way of life,”
Reese says.

Other music festivals,
including the Vans Warped
tour, focus on providing wire-
less services at their events in
a similar effort to capture
mobile phone information
that can later be used for mar-
keting purposes.

During the last 12

]

‘ All three accessory packs will be available the
same day. The Home Pack retails for $100, the Car
@ Pack for $80 and the Travel Pack for $100.
O —Antony Bruno
L
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TWO-TIMING
YOUR IPOD
When Microsoft introduces its
Zune digital music player on
Nov. 14, the big question on
everyone’s mind is whether
anyone will buy it. According
to ABI Research, there’s agood
chance they will. The research
firm conducted a survey that
found 59% of current iPod
owners saying they likely
would buy the Zune, based
on a description of its ca-
pabilities. Another 58% of
those who own a differ-
ent brand of MP3 player
say the same. “Our con-
clusionis thatiPod users
don’t display the same
passionate loyalty iniPods
that Macintosh users have
historically shown for their
Apple products,” principal
analyst Steve Wilson says.

OPENING THE MOBILE-
GAME FLOODGATE

Sony BMG is delving further
into the mobile games market.
Not long after agreeing to co-
publish mobile role-playing

KEVIN LYMAN, the brains behind the
Warped and Taste of Chaos tours, is
preparing to launch Chaos Mobile.

tions will be heavily advertised
at the Taste of Chaos and fu- |
ture Warped tours. I

This direct-to-consumer ap-
proach allows Chaos Mobile
to own all the contact details

months, music festivals like
Bonnaroo, Coachella, Vegoose
and others have added some sort
of mobile information service
providing text message alerts on
show schedules, lineup changes

5
and autograph sessions. The  and demographic information : %E §§ ORIGINAL ARTIST
success of these programs has  about their customers, which > 108
led to additional mobile appli-  the company then will use to z HALLJOV;':;JZO
cations like exclusive live ring-  continually market not only 1 108 o canpenten
tones from the eventand photo  the Chaos tour brand, but also [N G 7 UBULAR BELLS
blogging, and organizers are  that of its sponsors. ; 3 16 SEXYLOVE
now looking at how to monetize Chaos Mobile is operated Jis ., cRazvBiTcH

857

BUCKCHERRY

these mobile services through
MS. NEW BOOTY

corporate sponsorships.
“It’s the corporate tie-in to

by MangoMobile, which
specializes in conductingmo- [ff € g 1135
bile marketing campaigns. 3
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these programs that’s rea?lly President T.]. Person says 2 3 ROCKSTAR
where the revenue generation ~ MangoMobile will use the de- NCKELIRCK
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is,” says Chad Issaq of Super-  mographic information it gets T MICHAEL JACKSON
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HOT RINGTONES..

| BITS & BRIEFS

game “The Shroud” with Your
World Entertainment, the
record label is now co-publish-
ing “Mo-Pets” with Floodgate
Entertainment. The interesting
thing is that neither game has
anything to do with music. Sony
BMG instead is looking to lever-
age its relationship with wire-
less operators in the ringtone
space to sell other types of mo-
bile content.

CRACKING THE
RINGTONE CODE

Artists looking to sell their
ringtones can now do so with
their own SMS shortcode. Nor-
mally too expensive for inde-
pendent artists to register on
their own, mVisible Technolo-
gies has created a program
called MyxerCodes that artists
can use instead. The company
provides a common shortcode
number, and each act can then
register for a unique code to
give fans to send to that num-
ber for its ringtone. Charges
for each purchase are then
added to the fan’s mobile
phone bill.

NOV
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2006
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WHAT HURTS THE MOST

fly Productions, which pro-
duces the Vegoose and
Bonnaroo festivals with AC En-
tertainment. “As far as incre-
mental revenue from ringtones
and text messages go, the mar-
gins aren’t great. So for us, if
we can provide these as an
added value and tie in a corpo-
rate partner, that's where the
value is to an event producer.”

This is why Chaos Mobile
won’t be available from any
wireless operator. Interested
fans instead must either send
a text message requesting the
application or register their
phone number on the service's
Web site to either buy content
a la carte or sign up for the
Chaos Nation $5-per-month
subscription plan. Both op-

to attract potential advertisers
that wish to target these kids
with specific products and serv-
ices, much like all the booths
at Warped tour locations.

And the mobile integration
doesn’t stop there. Concert
promoters are interested in
adding text-message ticketing
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_ Inits third week on the chart, Nickefback's
“Rockstar” vaults 12-8. It's the group’s third
' appearance in the top 10.
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the live show and the tour,”
Lyman says. “If you're not de-
livering a great show to kids,
you got nothing.” ane ireless 4 ¥ and Mob

LIPS OF AN ANGEL
HINDER

fMEF |

www.americanradiohistorv.com

AL ENTERTAINMEN] S

LYMAN: LISA JOHNSON


www.americanradiohistory.com

THE BILLBOARD Q&A WITH %i

LOS TIGRES DEL NORTE

Entrevista con la Historia:The hippest, 4
top-selling norteno act on record tells >
it like it is in an exclusive interview !
with Billboard's Leila Cobo.
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Billboard Unveils Latin Page And
Regional Mexican Music Summit

here was a time when Latin music really

was a niche market. When Latin albums

were confined to small corners inside music

stores. When mass merchants would not

have dreamed of making Latin music part
of their limited offering on store shelves.

How times change. Ever since the U.S. census de-
termined that Latins were the fastest-growing popula-
tion group and the biggest minority, marketers, retailers
and businesses in general are racing to catch up with
that growth. Today, an ever-expanding number of peo-
ple are looking for entertainment—music included—
that appeals to a “Latin” sensibility, whatever that may
be. Itis no coincidence thatin the last few months alone,
iTunes launched its iTunes Latino music store, MTV
launched a Latin music U.S. channel, the number of
Spanish-language radio stations is multiplying or that
a Latin-themed TV series, “Ugly Betty,” is the No. 1-
rated show in America in its time slot.

Billboard’s coverage and commitment to Latin music
and its industry predates these events, and indeed, has
been integral in making them happen. Reinforcing our
commitment, this week we celebrate our first Regional
Mexican Music Summit, taking place Nov. 13-14 in Los
Angeles, and the launch of a stand-alone page in the mag-

LATIN BY AYALA BEN-YEHUDA

LEILA COBO [cobo@billboard.com

azine dedicated exclusively to
the Latin music business.

Our passion for all things
Latin is not a fad. We have
charted the growth of Latin
sounds from the very begin-
ning, long before the many
“Latin explosions” of the late
20th century, and long be-
fore Jennifer Lopez, Shakira
or Enrique Iglesias became
part of mainstream con-
sciousness.

Today, no other main-
stream media outlet dedi-
cates as much space to Latin
music as Billboard, and still,
we continue to see growth in
Latin music sales and in all
business that derives from
Latin music.

As with our other special-
ized sections—touring, digi- :
tal and indie music—Latin stories will continue to be
partof Billboard magazine as a whole, with Latin artists
and news featured in our music, global, touring and
news pages.

But the Latin page will be your destination for Latin
Notas, deals, profiles, analysis, marketing and brand-
ing, and news from north and south of the border. From
Los Angeles, our new Latin correspondent, Ayala Ben-
Yehuda, will keep you up to date on West Coast com-
ings and goings.

We hope you'll help us keep you informed, by con-
tacting us with your news and deals. That is, if we don’t
contact you; we like to be the first to know.

As for our first Regional Mexican Music Summit, we

r v

are proud to say this the only convention in the world
dedicated solely to regional Mexican music, the top-
selling Latin music genre in the United States.

Largely ignored by mainstream media, regional Mex-
ican is recognized here at Billboard as the fundament
of the Latin music industry.

Although regional Mexican has always been an im-
portant part of the programming of Billboard’s annual
Latin Music Conference, we realize that this is a genre
whose particularities and tremendous possibilities also
merit a specialized symposium.

We hope you will join us at the first summit of itskind
in America and that you will join us weekly in our pages.

Bienvenidos! e

Fronterizo’s Grass-Roots Game Plan

New Label Promotes Edgy Urban Regional Mexican Music

Independent marketing and dis-
tribution company Urban Box Of-
fice, known for its aggressive
grass-roots promotion and
provocative music, is throwing
its sombrero into the regional
Mexican ring with a new
record label. i
Fronterizo Records’ j§
first signed artist is
expected to be pro-
ducer/performer
David “D” Elizondo from
Austin, winner of a UBO-spon-
sored talent competition.
President/CEO Adam Kidron
says about 600 contestants sub-

mitted their own versions of

UBO’s “Nuestro Himno,” the
Spanish-language version
of “The Star-Spangled Banner.”
As winner of the competition,
Elizondo has been offered a
three-album contract, with a first
album likely due next summer.
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Kidron says Fronterizo
Records will not try to duplicate
the traditional sounds and nos-
talgic themes that dominate the
regional Mexican genre. Instead,
the label will focus onan edgier
urban style. Kidron de-
scribes his first prospec-
tive act as “Kumbia

Kings meets Akwid.”

) Fronterizo's acts will
“have something to say
about the experience in
the States and the experience
where they came from, like the
first flowering of hip-hop where
you had groups like N.W.A and
Public Enemy.”

Kidron says the reworked
national anthem drew strong
interest from “younger Mexi-
can-Americans [who] were
more politicized than the
other Latino groups that we
were encountering during the

promotion.”

Based in New York, UBO has
had its greatest success thus far
with reggaeton, particularly
“Chosen Few: El Documental,”
a compilation and DVD docu-
mentary featuring Don Omar
and other stars. The album has
sold 337,000 copies, according
to Nielsen SoundScan, and its

ELIZONDO

sequel is sel for release Nov. 14.

Noting that the major Latin
music chains are located in
mostly Mexican-American
neighborhoods, Kidron says his
company’s marketing model—
in which street teams direct con-
sumers to nearby retail
stores—“will work even better
for Mexican regional than it

does for reggaetén and bachata.”

A hallmark of UBO’s street
teams is the Freedom Girls, a
team of women who not only
“take the records and thrust
them at people” outside stores,
but also “can actually explain
why somebody should buy the
record,” Kidron says.

To promote Fronterizo, the
company is making “green
cards” with discount offers for
amajor retailer on the flip side.

In areas without a Latin
music retailer, UBO employs a
nontraditional distribution
model in which bodegas and
barbershops carry its product
for as little as $6 per album.

Keeping the new label’s ear
to the ground for new urban re-
gional talent will eventually re-
quire UBO to open a Los
Angeles office as early as next
year, Kidron says. ooe

ILLUSTRATION BY RYAN SANCHEZ
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Argentine producer Ca-
chorro Lopez took home
the Latin Grammy Award
for producer of the year,
besting stiff competition
from countrymate and fa-
vorite Gustavo Santaolalla.
Or maybe, not so stiff. For
during the past several
years, Lopez has played an
integral part in the evolution
of Latin pop, moving it from
the longtime, accepted stan-
dard of romantic music with
sweeping, dramatic arrange-
ments to a mix of styles and
beats that is often hard to
define. Indeed, Lopez’s win
is for widely different work,
including standard pop al-
bums like Christian Castro’s
“Dias Felices” and more al-
ternative fare like Bela
Nova’s “Dulce Beat” and
Julieta Venegas’ “Limony
Sal.” After his Latin Grammy
win, Lopez answered three
questions for Billboard.

-
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Do you think Latin audi-
ences are finally getting
used to new sounds in pop?
Artists like Juanes and Juli-
eta Venegas, [whose sound
is more alternative], are now
the mainstream. The audi-
ence’s taste has changed.

You’ve produced not only
Venegas, but also more “tra-
ditional” pop acts, like Chris-
tian Castro and Belanova.
Yes, but my contribution in
those projectsis more towards
the “artsy” tracks. | beganasa
rock musician and I'm still a
rock musician. I've never soft-
ened my sound. Christian Cas-
tro once called me an alterna-
tive pop producer. It’s just an
expression, but | liked it.

Many lovers of alternative
androck still see “pop” as a
dirty word. There has even
been talk of having a “tradi-
tional” pop category in the
Latin Grammys. What do
you think?

I don’t see the barrier be-
tween one thing or the other.
It’s a very fine line. | don’t
think there should be a tradi-
tional pop category. Popin-
cludes everything. .o

PHOTO CREDIT
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l.egal Matters

Indie label Victory has

sued Virgin and EMI Music
North America for ‘poaching’
HAWTHORNE HEIGHTS.

SUSAN BUTLER sbutler@billboard.com

Indie Label Sues Major

Will Hawthorne Heights Be Corralled?

Right about now, members of the band
Hawthorne Heights must be feeling a little like
property. Indie label Victory has sued major
label Virgin and EMI Music North America for
“poaching” the band from the label. Victory
wants the band exclusively, or at least their dol-
lar value, plus another $10 million.

The complaint makes this the second time
in a week that I've heard the word used. In my
mind, poachers are amateur hunters trespass-
ing on private property to steal livestock for the
dinner table. Thinking of acts as property isn’t
a pleasant thought. But then record companies
typically spend huge sums of money to turn a
bunch of kids into artistes.

Executives can be property, too. For example,
a departing executive could try poaching his fel-
low top execs and employees, persuading them
to join him in a new gig. This is why employment
contracts often prohibit executives from encour-
aging any co-workers to leave their jobs and work
with the departing executive. The company could
lose valuable assets, aka smart, talented people.

The bottom line is that it all comes down to
a legal claim called “tortious interference with
a contractual relationship”—often misspelled
by a Freudian slip as torturous rather than tor-
tious (like a tort, which is the kind of law that
covers injury to person or property).

And that's just what Victory claims that Vir-
gin-EMI did—orchestrate a campaign to induce
Hawthorne Heights to breach its contract with
Victory so the major could sign the band.

In its complaint filed Nov. 2 in the federal
District Court in Chicago, Victory argues that
the situation with Hawthorne Heights and Vir-
gin-EMI is “an all-too familiar story in the music
business.” An unknown band earns a shot at
success by signing with an indie, which devotes
huge amounts of money, time and effort for the
group. When the band achieves commercial and
critical success, “unscrupulous would-be poach-
ers,” aka major labels, lure the band with “vi-
sions of greater fame and fortune.”

I don’t know any experienced indie label ex-
ecutive who would deny that a major label can

take an act to certain levels of success that are
unattainable by an indie. But Victory’s point
made in the complaint, “is that these artist ac-
quisitions should be accomplished through vol-
untary agreements with the independents.” In
other words, the indie label wants a cut. Some-
times indies are realistic in their demands when
a major comes calling. Other times they are not,
which can hold back a band’s potential.

Regardless, it all comes back to the contract
terms. The anti-poaching clause in executive
employment contracts often clearly spells out
what the exec may not do. On the other hand,
though the familiar story of an indie band want-
ing to jump to a major also can be covered in
the indie artist-label contract by clearly locking
up rights, it all too often is not.

Nowhere in the Victory contract does the word
“exclusive”—as in the exclusive rights to the
band's recording services—appear. The band
sued Victory in August, asking the court to de-
clare that the contract does not grant Victory ex-
clusive right to the band’s recording services,
and that the contract could be terminated “at
will” by the band (among other claims).

Recently, a court magistrate dismissed the
claim that the contract could be terminated at
will, since it would be absurd to assume that
the band could end the contract atany time and
then demand all further distribution of previ-
ously recorded CDs stop. The magistrate re-
ferred back to the judge the question of whether
the contract granted any exclusive rights. That
issue has not yet been decided.

Sadly, the case is another cautionary tale for
indie acts and labels to pay attention to the de-
tails from the beginning. Someday, the artists
may want to leap to a major—and when they
do, no one should land in court.

MORE KAZAA: Music publishers reached a
tentative $10 million settlement with Sharman
Networks and other Kazaa-related parties in the
MGM Studios vs. Grokster case. It is subject to
National Music Publishers’ Assn. board and
court approval.
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Do you feel that? Consider it a breath of fresh air in the soundtrack industry, provided by
music coordinator Alexandra Patsavas. Since opening the doors to Chop Shop Music Su-
pervision in 1997 in Los Angeles, Patsavas has helmed volumes of successful soundtracks
far popular TV shows like “The OC” and “Grey’s Anatomy.” Along the way, she has man-
aged to bring bands like the Killers and Modest Mouse to broader audiences.

First dipping her toes in the music business by promoting bands while in college at the
University of lllinois, the Chicago native moved to Los Angeles in 1990 and worked in the
film/TV department at BMI. Soon thereafter, famed B-movie director Roger Corman at
Concorde Films recruited Patsavas to coordinate music for “Caged Heat 3000,” her first
film job. Three years later, she had nearly 50 films listed on her résumé.

If Patsavas has a signature “sound,” it is the deft way she brings independent and lesser-
known acts into shows for mainstream TV audiences, like pairing Beulah and Album Leaf
with Death Cab for Cutie and Interpol on “Music From the OC: Mix 2.” The five volumes in
“The OC” compilation series, by the way, have collectively sold more than 1 million copies,

according to Nielsen SoundScan.

These days, Patsavas is working on a sixth “OC” volume as well as the film soundtrack to
“The Invisible,” due in January via Hollywood Pictures. On the eve of the fifth annual Film &
TV Music Conference, presented by Billboard and The Hollywood Reporter, Billboard chat-

Fans of ‘The OC’ and
‘Grey’s Anatomy’ have

music supervisor Alexandra
Patsavas to thank for the
shows’ deft soundtracks.

ted with Patsavas about the ins and outs of her musical world.

What'’s the process for starting
each new project?

Music can be combined with pic-
ture in so many ways. Sometimes
we start reading over the early
drafts of the scripts so that I can
get an early handle of what kind
of music will be required. I'll look
to see if there’s a party scene or
something unique and then try to
get music into the directors’ and
producers’ hands early. I'll also
pitch ideas for already edited
scenes. That way, I can actually see
what’s happening in the scene.
Producers come prepared with a
general idea of what they want for
a certain part.

if producers come prepared, what
do you bring to the table?
Producers have a very clear idea of
what kind of music they’re inter-
ested in for their project, but I
might find unreleased or lesser-
known music—and then we work
together for a sound.

How easy or difficult is it to license
music on time and within budget?
All great ideas go by the wayside

unless you can cater to those two
things. For television, time frames
are condensed. You might have to
correspond overseas. Sometimes,
you're given only a week to do
what you must. We normally have
a lot more time at the beginning
of the season to plan, so we might
have a few months to clear songs
that are scripted. But typically, we
have a week.

How have artists’ attitudes changed
regarding having their music used
infilmand TV or on an accompany-
ing soundtrack?

In the past, bands were much more
reluctant to license to TV because
they maybe thought it didn’t lend
anything to their credibility. Now,
it's different. They’re making more
money and broadening their audi-
ence, finding some new fans be-
cause their song was heard [in a
TV show or film]. The only issues
bands have had with associating
their music with a television show
is when it’s about content, like
some bands aren’t about violence
and don’t want to be paired with
violent imagery.

Similarly, have record companies
had to re-evaluate and rethink the
soundtrack landscape, too?

It’s already clear that the record
business is having to change the
ways bands reach their fans. So sud-
denly, it’s perfectly cool to have your
song synched in an advertisement
or TV show because [the labels]
know what kind of power that
brings. The music industry needs
to be more adventuresome, and
bands want to be part of it.

How many slots for music need
to be filled, on average, for an
episode of a TV show?

It can be as many as eight songs,
depending on where the scenes
are set. A show like “Rescue Me”
has three songs per episode. A
show like “Supernatural” is really
great, because it’s all classic metal
and rock from the '70s. I now have
a place for my expansive Cheap
Trick collection.

Is it ever hard shoving music into
a soundtrack, or do the shows lend
themselves to music easily?

It’s so interesting to put togethera

soundtrack for TV, especially “The
OC” and “Grey's Anatomy,” be-
cause they’re so music-heavy. We
have the opposite problem of a lot
of television shows, in that we're
not lacking material. We have a
hard time narrowing down the
song selection to a 15-song CD in-
stead of trying hard to fill it up.

These aren’t just songs “in-
spired” by the series—they’re ac-
tually in there. And that’s
incredibly rewarding. It was very
rewarding to see the Killers and
Modest Mouse blow up. Putting to-
gether the Fray videos and others
was also fun. A soundtrack’s defi-
nition is really limitless. The music
is prominently featured in the proj-
ects, and it acts as a companion
piece for the fan.

You are known to champion
bands from independent labels
or lesser-known corners of the
majors. Are they cheaper to
work with, or is it the quality of
their music?

I've always supported independ-
ent music, and there are some
strong indie labels out there. It's

a myth that all indie music is
cheaper. They might have major
[music] publishers or unique li-
censing deals, so it all depends.
These are artists that are not so eas-
ily relegated to any single category.
It's also that [ film and TV] produc-
ers are interested in finding and
exposing new music. They want
their viewers to hear it for the first
time on their show.

How big is your budget for shows
like “Grey’s Anatomy”’? Does it
change much?

I'mnotatliberty to say what we get,
but let’s just say it’s a healthy
budget. The “Grey’s Anatomy” ex-
ecutive producers, Shonda Rhimes
and Betsy Beers, always intended
that source music be a character on
the show so they budgeted accord-
ingly. We also go for all media rights
on this show—a much bigger
chunk of rights that comes with a
heftier price tag.

What is the greatest misconcep-
tion about your job?

I work very closely with all sorts of
creatives—the writers, director,
sales, everybody. The misconcep-
tion is that you're in a dark room by
yourself, in a laboratory, with head-
phones on your head and that'’s it.
The job is all about communication
and collaboration—and not just a
cool record collection. Then there’s
the less-fun administrative side to
the job, too.

How do you find music? How does
music get to you? How does a
band get picked?

I'd just say, send it in. I listen to
so much. I read blogs. [ see shows.
I go through MySpace. I check out
showcases. I'm just interested in
finding out about new music. [
am not interested in the 35 follow-
up calls. eee

The job [of being a music supervisor]

isall aboutcommunication and

collaboration—and not justa cool record collection.
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BRIGHTMAN: SIMON FOWLER: BOCELLI: MORENA BRENGOLA/GRAZIANERE. KIRL: JOHN SWANNELL

Simon COWQll—iudge, executioner and one of the
masterminds behind starmaking vehicles including “X-
Factor” of the United Kingdom and its U.S. counterpart
“American ldol”—knows a thing or two about placing bets
on music ideas that work. So when he assembled Il Divo,
the four-piece operatic boy band, little more than two years
ago, skeptics generally kept quiet.

Still, it’s likely no one anticipated just how successful
the band would be. The act has shipped nearly 13 million
copies of its first two albums, according to label Sony BMG,
posted sold-out notices at concert venues across the globe
(including 86 shows in 2006 alone) and earned the presti-
gious opening act slot on Barbra Streisand’s current record-
breaking U.S. tour. According to Dave Shack, London-based
VP of international at Sony BMG U K. & Ireland, who has
worked with the act since day one, Il Divo was Sony BMG'’s
biggest-selling act in 2005, with worldwide sales of around
9 million—more, he says, than Britney Spears or Shakira.

Artists who straddle the classical and pop disciplines—
or “classical crossover” acts as they have become known—
are nothing new. The line stretches from Enrico Caruso and
Mario Lanza through to the Three Tenors and Sarah Bright-
man. But the music is enjoying something of a boom, with
a glut of new releases due in the lead-up to Christmas.

According to the BPI, classical sales were actually down
a few percentage points year over year in the United King-
dom from 2004 to 2005. But sales for Il Divo and other
crossover acts are classified as MOR (middle of the road),
a boom sector that has increased its market share from
4.6% in 2000 to 8.5% in 2005, largely thanks to classical
crossover artists.

11 Divo can certainly expect its crossover to continue,
thanks to Streisand. “She gives us exposure to an audience
we wouldn’t necessarily reach on our own,” Il Divo mem-
ber David Miller says. “She’s presenting us just as Liberace
presented her.”

The group is releasing its new album, “Siempre,” on Nov.
21 (Nov. 27 in the United Kingdom), and it couldn’t come
at a better time. Shack says the label expects to ship 2 mil-
lion copies of “Siempre” by Christmas, with the United
States—where the act has sold 2.5 million units to date, and
where sophomore set “Ancora” made No. 1 on The Billboard
200 and has scanned 717,000 units—hopefully becoming
a bigger market, courtesy of Streisand.

“Barbra’s been incredibly gracious to the band, and the
[number of influential] people she gets to her shows has
been incredible,” he says. “TV show bookers, radio pro-
grammers . . . Oprah Winfrey led a standing ovation for
their set [at Madison Square Garden]in New York.”

This exposure is crucial, Shack says: “The critics will never
really love Il Divo because we straddle two disciplines, so
it's about getting to the consumer and retailer.”

“Our music is weird,” Miller says. “It has a little of this
and a little of that, so it doesn't really fit into any one place.

LABELS DREAM
OF A CLASSICAL

CROSSOVER
CHRISTMAS

As Winter Sets In, Il Divo’s New Album
Leads A Stockingful Of Releases That
Straddle The Pop/Classical Divide

BY STEVE ADAMS

We don’t get radio play. Our massive exposure comes from
guesting on TV shows.”

Classical crossovers come in many styles. Such rock stars
as Sting and Paul McCartney have recently enjoyed classi-
cal crossover success (see story, page 24). And for the past
three weeks, “Aria 11” (EvilLive/Megaforce) by heavy metal
howler Danzig, has been a surprising entry in the Classical
Crossover chart’s top 20.

Backin the United Kingdom, Il Divo’s male competition
includes Angelis, another act off the Simon Cowell assem-
bly line; South London boy band Libera; and Australia’s Ten
Tenors, which released its sixth album “Here’s to the He-
roes” (Warner Classics/Rhino) Oct. 2 in the United King-
dom and Sept. 12 in States, where it has sold 6,000 copies,
according to Nielsen SoundScan. Libera’s “Angel Voices”
and Angelis’ self-titled debut came out Nov. 6 in the United
Kingdom, but are not yet scheduled for U.S. release.

The Ten Tenors have clocked up career global shipments
of 800,000 units, according to the label, but the new album
is expected to up the ante courtesy of the involvement of
film score icon John Barry as executive producer. Barry and
longtime lyricist Don Black provided three new songs for
the album, as well as rearranging film themes including
“Dances With Wolves” and “You Only Live Twice.”

The album debuted at No. 8 on the Australian Recording
Industry Assn. (ARIA) chart after its Aug. 26 release, and
has also charted in Germany, Holland and New Zealand. It
was released Sept. 12 in the United States, where the act is
currently on tour.

“This album has widened our audience,” says D-] Wendt,
co-director of Ten Tenors management company DMand,
based in Brisbane, Australia. “John Barry and Don Black
fans, who are probably older given the length of their ca-
reers, are interested in listening to the record when previ-
ously they possibly wouldn’t have considered us.”

WHO’S BUYING

Attracting older fans is rarely a problem for the classical
crossover market. BPI figures for 2005 show more than two-
thirds of traditional classical music in the United Kingdom
was bought by people over age 50 while in the crossover
market, audiences are predominantly female, age 35-plus,
according to Costa Pilavachi, president of London-based
EMI Classics.

According to the NPD group, in the United States this
year, the over-50 age group comprises 36.8% of classical pur-
chasers, while the 36-50 age group consists of nearly 20%
of the genre’s purchasers, and the 26-35 age group equals
18.5% of purchasers. That means that the 25-and-under age
group consists of about 24.8% of purchasers.

“As a rule in the Anglophile countries—the U.S., U.K.,
Australia, Canada, New Zealand—the market is more fe-
male-driven, and as a result many of the crossover successes
have been male,” Pilavachi says.
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The balance could shift, though, given the current crop of glam-
orous female talent, all of whom aim to emulate Sarah Brightman,
the world’s best-selling female classical singer, whose career sales
top 25 million. Her “The Classics—Best Of” (EM1 Classics) was
released in October in the United Kingdom, while her “Diva—the
Singles Collection,” released the same month in the United States,
has scanned 36,000 copies. Other key new female U.K. releases
include Katherine Jenkins’ fourth album “Serenade” (Universal
Classics and Jazz, Nov. 6) and the self-titled debut by All Angels
(Universal Classics and Jazz, Nov. 13). U.S. releases by Jenkins (a
compilation) and All Angels are expected in early 2007, but their
release dates have not yet been confirmed. February 2007 will also
see the U.K. debut by EMI Classics’ hotly tipped soprano Natasha
Marsh, who will perform at a number of prestigious classical shows
in the United Kingdom by year’s end.

The labels are hoping younger acts like Marsh will help attract
a younger audience.

“It’s all about how it’s presented,” Pilavachi says. “We realize
we're never going to displace pop music and high fashion in the
eyes of many young people, and we shouldn’t want to. But there’s
no reason why a large proportion of these kids can’t also be at-
tracted by a young artist.”

The United Kingdom’s recent National Music Week (NMW)
schools campaign was designed to attract younger consumers
across all genres and Marsh visited schools to talk to children about
her music.

London-based Warner Classics GM Stefan Bown applauds the
NMW campaign but insists more needs to be done.

“That there’s notenough music in schools means there won’t be
an audience for our future [classical] concerts and records,” he says.

As well as courting the younger market, classical and crossover
labels are ramping up releases and marketing efforts for the fourth
quarter, a period especially critical to a genre where holiday pur-
chasing plays a major role in sales, according to Tony Shaw, spe-
cialities and classical manager at market-leading U K. retailer HMV
in London.

“You often have family members going out to buy their mum
or gran an album for Christmas or Mother’s Day, and they’re look-

TEN TENORS

according to Nielsen SoundScan. His career U.S. Sound-
Scan total stands at 14.7 million. On Nov. 7, Decca/Sugar
released “Under the Desert Sky,” a CD/DVD package
featuring cameos by such artists as Chris Botti and Ste-
vie Wonder; a fall tour kicks off Nov. 30 at New York’s
Madison Square Garden.

To help promote Bocelli's recent releases, Sugar/Decca
has partnered him with the Winter Olympics in Torino,
JCPenney, Starbucks and the NBA All-Star Game, says Paul
Foley, GM of Universal Music Classics Group. The artist
also appeared on numerous TV shows, including “Today,”
“Good Morning America,” “American Idol” and, most re-
cently, “Extreme Makeover.”

“Every time he appears on TV, we see a spike in CD
sales,” Foley notes. “We see immediate results. People
will see him on TV, then be inside a Starbucks or JCPen-
ney, and see the CD there, which results in more incre-
mental sales for him.”

Placing music in TV adverts and film soundtracks may
be a useful marketing ploy, but many classical music fans

ing for some guidance or one big name they’ve got from TV,” he
says. “Highly targeted marketing and in-store/online merchan-
dising become hugely important in optimizing sales at such peak
trading times.”

The audience may be there, but marketing to it isn't easy, ac-
cording to EMI’s Pilavachi, who knows many traditional classical

music fans sneer at crossover.

“We don’t go after the traditional core classical market, we go
after a broader adult market which is neither classical nor pop
[but] more amorphous, which makes it a little harder to get to,”
he says.

London-based Universal Classics and Jazz GM Dickon Stainer
agrees: “It's about trying to identify access points for the public to
have interface with your artist. For a lot of classical crossover acts,
TV promotion is the lead vehicle for that to happen.”

[t seems to be a truth for many “classical crossover” acts;
critics aren’t easily moved by such releases, so marketers need
to work extra hard to be able to move sales. Billboard’s Clas-
sical Crossover chart has been dominated this year by Andrea
Bocelli, whose album “Amore” has spent 36 weeks at No. 1 on
the chart. The album debuted and peaked at No. 3 on The Bill-
board 200, and has sold 1.3 million copies in the States so far,

argue this debases the original work.

Independent classical music retailer ferry Monks belongs firmly
on this side of the fence, and claims crossover is too often a case
of style over substance. “Most of the major record companies seem
more interested in the artists than the actual repertoire,” says
Monks, who has co-owned Wales-based Hancock & Monks for
more than 30 years.

“As far as introducing people usually not interested in classical
music, [crossover music] can be a good thing, but . . . when the la-
bels work on that, they start neglecting the more serious repertoire.”

Marsh says that you can’t please everyone. “There are people in
the opera community who frown upon artists who move from core
classical into commercial [recordings],” she says.

“But for me crossover also means classic music—not just clas-
sical music.  have a pop song on my album as well. In some ways,
it can be a dangerous thing and difficult for some people to un-
derstand. But if you sing it from your heart and give a true inter-
pretation, it can hopefully reach an audience that will hear
something that they might otherwise never hear.”

Additional reporting by Juliana Koranteng and Tom Ferguson in
London, Christie Eliezer in Melbourne and Michael Paoletta and Ed
Christman in New York.

CLASSICAL
ROCKS!

Sting, McCartney And Danzig Take A
Walk On The Mild Side

New releases by two popular music leg-
ends offer another twist to the classical
crossover tale. Paul McCartney and Sting
have literally “crossed over” from their
traditional pop-rock leanings to classical
material on “Ecce Cor Meum (Behold My
Heart)” (EMI Classics) and “Songs From
the Labyrinth” (Deutsche Gram-
mophon/Universal), respectively.

McCartney’s work—his fourth classi-
cal album—was released Sept. 25 and
peaked at No. 2 on the Official U.K.
Charts Co. (OCC) classical albums
chart. In the United States, it has spent
six weeks on the Top Classical Albums
chart, where it is now No. 6, and has
scanned 8,000 copies. An oratorio in
four movements, the choral piece was
originally commissioned in 1998 and
premiered in 2001 but was only finally
recorded in March this year.

At a London press reception to mark
the album’s launch McCartney admit-
ted it had been a huge learning curve.

“l knew harmonies from the Beatle
days, and I'd loved harmonies since I'd
been a kid, but this length of work is a
completely different ballgame,” he
said. “I think | learned enough to pro-
duce a decent record in the end—I'm

very proud of it.”

Costa Pilavachi, president of EMI
Classics, says that because McCartney
does not perform on the album it was
crucial that the music receive as much
exposure as possible.

“The main promotion we can do is to
get people to hear the music,” he says,
highlighting concert performances
Nov. 3 at London’s Royal Albert Hall
and Nov. 14 at New York’s Carnegie
Hall. “We are working with the publish-
er and the management to arrange per-
formances around the world.”

In contrast to McCartney’s contem-
porary piece, former Police frontman
Sting resurrects 16th century music by
Elizabethan songwriter John Dowland.

Sting calls Dowland “the first English
singer/songwriter,” saying in a state-
ment: “For me they are pop songs writ-
ten around 1600, and | relate to them in
that way—>beautiful melodies, fantastic
lyrics and great accompaniments.”

The album might not be considered
“pop” in 2006, but that didn’t stop it
entering the OCC classical charts at
No. 1 and the mainstream U.K. albums
chart at No. 24. In the United States,
“Songs From the Labyrinth” has sold

87,000 copies, according to Nielsen
SoundScan. It peaked at No. 25 on
The Billboard 200 and at No. 1 on Top
Classical Albums.

“It's the first time John Dowland has
got anywhere near the top 10,
Universal Classics and Jazz GM Dickon
Stainer says. “I'm sure from somewhere
beyond the grave he's very grateful.”

Meanwhile, in recent weeks, metal
stalwart Danzig’s “Aria 11” (EvilLive/
Megaforce) has nested in the Classical
Crossover chart’s top 20. Danzig finds
this weird. “l mean, I’'m on the chart
next to Sarah Brightman and Andrea
Bocelli,” he says.

Danzig says fans discovered the new
album’s 1993 predecessor, “Black
Aria”—which featured a disclaimer
telling fans it wasn’t a rock record—on
their own, and told friends. So far, “Aria
11" has scanned 4,000 units.

Danzig says he has often listened
to classical music when he chills out.
“The same things | like about Black
Sabbath . | like about Wagner,” he
says. “Loud, heavy rock music is very
similar to classical. Wagner was like
a rock musician. There were riots at
his shows.” —Steve Adams
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1y stand-up

They both clean up in hockey rinks!

OK, so we won’t quit our day jobs, but a growing
number of comedians may, thanks to their explosive
success in the touring world.

With heavy exposure through TV, films, the Internet
and radio programming, along with a growing ability to
target niche audiences, comics like Larry the Cable Guy,
Dane Cook, Dave Chappelle and George Lopez are hav-
ing major success performing in larger venues, from
theaters and arenas to, yes, even hockey rinks.

www.americanradiohistorv.com

BIG LAUGHS, BIGGER BOX OFFICE

Touring Comedians As The New Rock Stars By |

With $71.7 million reported in 2005, total gross dol-
lars for live comedy have more than doubled in a five-
year period, according to Billboard Boxscore. So far this
year, more than $66 million has been reported, with
plenty of activity—and punchlines—still to come.

John Graham, director of the 17,000-seat Frank Erwin
Center in Austin, says comics are taking a page from the
rock’n'roll playbook by constantly revisiting the same
markets to enlarge their fan bases, a process made eas-
ier thanks to social networking Web sites like MySpace.
“These guys build this up the way rock acts used to, and
by the time they’re playing an arena, they have a solid
foundation behind them,” Graham says. “That gets cat-
apulted into a whole new level if you have a television
show like [George] Lopez or if you're on HBO or Com-
edy Central. That makes it a must-see thing.”

Lopez, who co-created and stars in a self-titled ABC
sitcom, can attest to TV's role in helping him sell out gigs
in casinos, theaters, amphitheaters and arenas. Creative
Artists Agency’s Nick Nuciforo, who books Lopez’s per-
sonal appearance dates, says, “The reach of television is
allowing him to expand beyond the core Latin audience.”

villboard ki | 25
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Another reason for stand-up’s success in larger ven-
ues is that many fans are either too young tc attend
comzady cluds—or they simply don’t want to. “As “he con-
sumer is ge ting older, I think they enjoy the experience
better in ataeater or larger venue,” Nuciforo says “Some
of these demographics expand once [the comedian] be-
com=s a coacert act.”

O-hers chalk up the rise of arena-level acts to simple
hard work. According to Brian Dorfman, co-owner/op-
erator of Nashville’s 250-capacity Zanies Comecy Club,
acts that succeed beyond the club circuit have done so
for good reason. “Besides being funny, they’ve worked
hard and have taken advantage of opportunities,” he says.
“The people who treat this as a job—eight hours a day
and not just 45 minutes a night—usually go further in
the business.”

Indeed, before Larry the Cable Guy hit it big with the
Blue Collar Comedy Tour, the comedian worked long
after-hours to boost his popularity. “When [Larry the
Cable Guy] was playing the clubs for $1,500 a week, and
when other comics were going out afterward and drink-
ing and partying, he would go back to his hotel room and
write for radio,” Dorfman says, adding that the come-
dian always established one-to-one contact with fans.
“He would stand outside of the merch table for an hour
or two at the end of shows and thank every person for
coming out.” Larry still hosts meet-and-greets at nearly
every concert. “Half the fun is meeting everyone at
shows,” the comic says.

Nuciforo predicts that within the next couple af years,
live comedy will grow more internationally. “Right now
we're seeing that interest grow at a very fast pace,” the
agent says, adding that Canadian comic Russel} Peters
has had major success in Singapore, the United King-
dom and Australia. In late spring, Larry the Cable Guy
will head to Europe. Nuciforo says that exposure through
MySpace, YouTube and syndicated U.S. TV are all fac-
tors that help spread the word overseas.

Two comedians to keep an eye out for are Lisa Lam-
panelli and Carlos Mencia. Outback Concerts presi-
dent Michael Smardak, who books Larry the Cable Guy,
says Lampanelli is the “next breaking act” and will tour
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DAVE CHAPPELLE,
above, and LARRY
THE CABLE GUY,
right, have both had
major success
peformngin larger
venues,

decided to raise ticket
prices for bigger venues,
because of the larger

draw | etting. His
tickets now run from $80
to more than $100.

theaters next year, while Live Nation senior VP of tour-
ing Geof Wills predicts Mencia, who stars in Comedy
Central’s “Mind of Mencia,” can make the jump from
large theaters to arenas.

Below, Billboard takes a closer look at five comedi-
ans making their presence felt well beyond the world
of smoky clubs and two-drink minimums.

dalrTy
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Anybody wanting an appointment with Larry the Cable
Guy better be prepared to wait in line. Along with tour-
ing—he has grossed more than $13 million this year,
according to Billboard Boxscore—the comic acts in
films like “Larry the Cable Guy: Health Inspector” and
the upcoming “Delta Farce.” But his first priority is
performing live.

“The other stuff is icing on the cake,” he says. “I like
being onstage in front of people because that's what I do
best.” For a show with an average ticket price of $42.50,
the comic tries to keep his live material fresh. “When [
go back into a city,” he says, “I make sure it's a ton of
fresh material that keeps them wanting to come back.

Larry’s good-ole-boy persona—some have instead
called it racist or homophobic—is not every comedy
connoisseur’s cup of tea, but manager J.P. Williams
says the comedian is a guilty pleasure for many. In-
deed, Larry’s last album, 2005’s “The Right to Bare
Arms,” debuted in the top 10 of The Billboard 200, scan-
ning more than 90,000 copies in its first week; at the
time, it was the first comedy album to debutin the top
10. “People want to laugh because they’re so sick and
tired of not being able to say something funny without
somebody getting offended,” Williams says. “There are
alot of people who watch porn that don’t tell you they
watch porn, and there are a lot of people who are Larry
the Cable Guy fans that don’t want you to know they’'re
Larry the Cable Guy fans.”

Larry took his live act to Canada for the first time
this year, and Williams says, “We knocked it so far out
of the park it blew our minds,” citing crowds ranging
from 13,000 to 15,000 a night in Calgary and Edmon-
ton. In late spring of 2007, Larry will head to Europe.

wWWW. americanradiohistorv.com

He is currently on the road (with his newborn riding
along on the tour bus) and has dates scheduled through
next October.

- g

It’s well-known thatBave Chappelle rejected z $50 mil-
lion offer from Comedy Central to continue production
of his popular TV series, “Chappelle’s Show.” Live Na-
tion’s Wills, who produces almost all of Chapgelle’s live
dates in the United States and Canada, rememters meet-
ing Chappelle when the comedian was an 1&-year-old
doing stand-upin clubs. “Believe it cr not, way back when,
we had a crappy-ass tour with him,” Wills says.

But those days are long over. In 2006, Chappelle
grossed $2.3 million from 11 shows reported to Bill-
board Boxscore. The year prior, he grossed slightly
more than $2 million for seven reported gigs. Wills
says the comic prefers performing in smaller venues,
but has already sold out several arenas this year. “He’s
typically much happier with his show and the rapport
he has with the audience when he’s in an 1,800-seater,”
he says. “We could get a much higher ticket price, but
he doesn’t want to. He’s very cognizant and sensitive
about who his fans are.”

Dorfman says Chappelle is “one of the hardest-work-
ing comedians I've seen, and that’s why he succeeds.”
On many occasions, the club owner has observed Chap-
pelle perform in a large venue earlier in the night, then
follow with an unannounced late-night show at a
smaller comedy club. “He’ll do a midnight show in
countless markets just because he loves the clubs,”
Dorfman says.

Future touring plans for Chappelle were unknown at
press time, Rick Greenstein, the comedian’s booking agent
atthe Gersh Agency, declined to comment for this article.
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In Decembe#2004, Lopez sold out seven consecutive

performances at Universal City, Calif.’s Gibson Am-
phitheatre at Universal Citywalk, drawing 42,000 fans
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WHITE: MATTE BLACK; COOK: MICHAEL MUELLER

out a Nov. 12 show at Néw York’s

Madison Square Garden within nine days of its on-sale
and added a second show for later that night e,

and grossing $2.3 million, according to Bob Shea,
senior VP of talent at House of Blues Concerts. “[t
speaks volumes for George’s popularity,” Shea says,
noting the shows hold the record for live comedy at
the amphitheater. The comedian will revisit the am-
phitheater this winter after performing theater and
arena dates throughout November and December.
“He’s the king. Watch what he does at the Gibson this
year,” Live Nation’s Wills says. “I think he’ll end up
playing eight shows.”

Lopez admits that, compared with most comedi-
ans, his tickets aren’t cheap. “Mine are $80 to over
$100. Economically, we decided to raise the price for
the bigger [venues| because of the larger draw | was
getling,” he says, “but also to get the respect as a
major concert attraction and not just a comedy show.”
Lopez says his brand of comedy appeals to fans ba-
yond the Latino community. “Because of the televi-
sion show it’s more white, African-American and
Asian,” he says.

Nuciforo says Lopez willcontinue touring through-
out 2007, but the comedian, who in September re-
leased the Oglio Records album “El Mas Chingon,”
says he could eventually step away from stand-up.
“It is more aggressive now, and I'm not that ag-
gressive of a dude,” Lopez says. “At some point I'd
actually like to move away from it and produce more
and act in movies, and be more of an identity on TV
and in products.”

Dane

In mid-April of this year, with no advertising whatso-
ever, Dane Cook sold out back-to-back performances

(one of which was filmed for the HBO special “Vicious
Circle”) at Boston’s TD Banknorth Garden, says man-
ager Barry Katz, an executive at New Wave Entertain-
ment. Together the shows grossed $2.1 million and
drew nearly 36,000 fans, according to Billboard Boxs-
core. Katz, a former comedian and comedy industry
vet, says for any individual to move up in his or her ca-
reer, “you have to do things where people say, ‘Haly
shit, [ can’t believe this just happened.” Dane Cook is
where he is now because he is a ‘holy-shit-moment’
kind of comedian.”

Cook’s box-office and album sales numbers attest
to that. His July 2005 album “Retaliation,” released
on Comedy Central’s label, has sold 923,000 units,
according to Nielsen SoundScan. The comedian also
sold out a Nov. 12 show at New York’s Madison Square
Garden within nine days of its on-sale and added a
second show for later that night, which was also ex-
pected to sell out, Katz says.

Then there is the comedian’s popular HBO
“Dane Cook’s Tourgasm.” The weekly.
documentary-style show, which premiered June 11,
fallows Cook and fellow comics Gary Gulman, Jay
Davis and Robert Kelly through stand-up gigs in
college theaters around the country. “Dane came
to me and said, ‘I want to do 20 shows in 30 days,” "
Katz says. “The key to Dane is thinking outside
the box.”

Cook recently starred alongside Jessica Simpson
in the film “Employee of the Month” and has nu-
merous film projects in the works. Katz says the
comic doesn't have shows booked beyond the Gar-
den gigs, but notes there will definitely be a 2007
tour. “[The shows] will all be NBA arenas in the
round,” he says.

series

RON WHITE jumped
straight from nightclubs
to theaters. He performs
125 shows per year,
everywhere from New
York to Alabama, but has
had his biggest success
in the Northwest.
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With a cigar in one hand and a cocktail in the other,
Ron “Tater Salad” White is selling out casinos, the-
aters and amphitheaters nationwide. This year,
White grossed $3 million for 35 performances, ac-
carding to Billboard Boxscore. In 2005, the come-
dian grossed $6.6 million for 57 reported shows.
“Ron prefers to go into a town with a 2,400- or 2,500-
seat theater and do two shows, versus going to an
arena and doing 5,000 or 6,000,” says manager John
MacDonald of MacDonald-Murray Management.
“For him it’s a better experience. He thinks it’s a
better way to see comedy.”

White, who delivers his act with a storytelling style,
skipped several steps in going from a nightclub head-
liner to performing in theaters because of his affil-
iation with the Blue Collar Comedy Tour, back in
2000. These days, he performs about 125 days per
year. The comedian has particular success in the
Northwest, but has played “everywhere from New
York City to Dothan, Ala.,” MacDenald says. White
has also enjoyed big support from syndicated radio
shows like “Bob & Tom” and “John Boy & Billy.”
“When you can go on one of those shows and reach
many cities quickly, it makes a big difference,” Mac-
Donald says.

Along with doing stand-up on the road, White is
pitching an animated series to networks and has
been auditioning for small roles in films, MacDon
ald says. Jim Gosnell, president/CEO at the Agency
far the Performing Arts, adds, “When the right thing
comes around that [White] feels comfortable with
and he has time to do, I'm sure he’ll do it.” aee
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SPECIAL FEATURE

DIGIJAL
WRAP-UP

With that, Billboard counts down 10 top digital

NeW (hOKeS Abound |n (Onsumer entertainment products and categories for the 2006
. .o . holiday season.
> Electronics And Digital Entertainment y
. NINTENDO WII A '
ntendo wirs For The Holiday Season Nitendo. i ks o ot o e

innovative wand ket-share cellar with its Wii platform.

will help it compete | BY ANTONY BRUNO The demo wowed us>rs at this year’s Electronics
Entertainment Expo, generating the longest lines

As attention turns to the holiday season, consumer electronics and  at the show to try out the innovative system. The
digital entertainment products again rise to the top of must-have  greatest buzz is over the Wii's controller, which

against other new
game platforms.

items on any savvy gift list. essentially is a wand that players can wave around
Consumer spending on electronics gifts is expected to reach $21bil-  to control the action on the screen.
lion during the holiday-spending spree, a 21% jump from the $17 bil- Nintendo systems and games traditionally are
lion spent on consumer electronics last holiday season, according to  better-known as being more suitable for children,
the Consumer Electronics Assn. but the Wii is positioned as much more of a grown-

For the second year in a row, MP3 players topped the consumer  up product. At $250, half as much as the cheap-
electronic wish list for gifts among both adults and teens, ac-  est PlayStation 3, ther="s certainly a good chance
cording toa CEA poll. And this year is especially interesting.  that Nintendo can eat into Sony’s dominance.

Apple Computer is expected to retain dominance over Unlike the PS3, fewer shortages are expected.
the portable media market with its new line of iPods ~ The company plans t> ship 4 million of the de-
and online movie download service. But the com-  vices by the end of the year. Unlike the PS3, the
pany also faces its greatest competition yet from  Wii is aimed not at hard-core gamers, but rather
Rhapsody, SanDisk and Microsoft. Even the  at videogame newcomers, with both the lower
satellite radio providers are jumping into  price and easier-to-play games.
the portable player game.
The result: more choices forcon-  IPODS AND ITUNES

sumers and hopefully more  Whether it's the new line of Nanos, the new-and-
marketing behind these new  improved video iPod or the new iTunes Movie
products as well. NPD predicts ~ service, Apple’s digital entertainment products

portable media players will ex-  break new ground each year.
J ceed the $497 million they gen- Apple’s best-selling Nano line has undergone
| ] erated in 2005. amakeover, featuring a thinner design, better dis-
l Also affecting the holiday land-  play and battery life, and a range of five colors
scape is the long-awaited intro-  available in 2GB ($150), 4GB ($200) and 8GB
duction of two new videogame  ($250). Additionally, the revamped video iPod
consoles: Sony’s PlayStation 3and ~ holds a whopping 8)GB of capacity, good for
Nintendo’s Wii (pronounced “we”). 20,000 songs, 25,000 photos or 100 hours of video,

Following the launch by Mi-  and features a brighter screen that now supports
crosoft of the Xbox 360 last year, casual games downloaded from iTunes. And the
all three new platforms will com-  iPod Shuffle has been downsized.

pete at once this season. But this year all eyes are on whether Apple’s
: Finally, wireless operators ~ Midas touch will extend to downloading movies
C aggressively get in the  to the iPod as well. The company has begun sell-
game as well. Music-  ing full-length movies from Disney divisions Pixar,

é andvideo-enabled mo-  Touchstone and Miramax for $10 a pop.

W bile phones are expected
tolead the marketingpush ~ SIRIUS STILETTO

this holiday season, as Sprint, ~ Satellite radio providers unleashed the ire of the
Verizon and Cingular pushen-  music industry with the introduction of portable
receivers that doubled as continued on >>p32

tertainment initiatives.
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MP3 players and allowed users to record and
store individual songs from the radio stream.
The satcasters called it “timeshifting.” Labels
called it stealing.

But Sirius Satellite Radio struck a deal with the
labels to avoid a lawsuit, and the result is the Stiletto
100, which can store up to 100 hours of broadcast
music or 10 hours of individual songs. Favorite
songs can be separated from the mix by pressing a
“Love” button on the device and later bought from
Yahoo Music using a bookmarking function.

The device also allows users to pause and
rewind up to an hour of programming. If no satel-
lite signal is available, the Stiletto has a Wi-Fi con-
nection, so users can continue streaming music
from the Internet.

SONOS DIGITAL MUSIC SYSTEM

The next battleground for the digital music cus-
tomer may likely be the home, and few competi-
tors are better lined up to take advantage of this
than Sonos. Its high-end digital music system lets
users stream music stored on their PCs through
their home-entertainment system and/or pow-
ered speakers using an existing Wi-Fi wireless
home network.

The modular system allows users to stream dif-
ferent songs in separate rooms at the same time,
all controlled via a high-tech, large-screened re-
mote control that lets users view each room si-
multaneously.

This fall, Sonos introduced a new version of
the system that can connect directly to the Rhap-
sody digital music service. This allows users to
stream music directly from the Internet without
the need for a PC, although a Rhapsody sub-
scription is still necessary.

ZUNE

There is going to be a lot of noise this holiday
around the latest attempt to take a bite out of
Apple’s market share—Microsoft’s Zune. The
combination device and service is backed with a
marketing campaign valued in the hundreds of
millions, as Microsoft aims to set the Zune apart
as a community-based music-sharing experience.

The 30GB device most notably features a wire-
less connection that lets users immediately share
songs with one another. Shared songs can be
played three times and stored for up to three
days before users are prompted to either buy the
track or subscribe to the Zune service for un-
limited listening.

The debate rages over how big a draw this func-
tionality will be, but already Microsoft has suc-
ceeded in capturing a great deal of awareness over
the product, something Apple is accustomed to
having all to itself.

SANSA RHAPSODY
From nowhere, SanDisk has emerged to become
the second-biggest seller of MP3 players with its
Sansa, boasting a market share of slightly less
than 20%. The company hopes to make an even
bigger dent this holiday with a unique marketing
ménage a trois along with RealNetwork’s Rhap-
sody service and big-box retailer Best Buy.
Don’tdiscount the ability for big retailers like
Best Buy to make a real difference here. Retail-
ers aren’t big fans of the iPod because they make
little or no money on each sale due to Apple’s
revenue sharing/profit margins.

NOVEMBER 18, 2006

SONY PLAYSTATION 3

After many delays and technical difficulties, the much anticipated PlaySta-
tion 3 is available at retailers in North America. The videogame console
features not only the most advanced graphics display and processing
power yet, it also has Internet connectivity, a 20GB or 60GB hard drive,
and doubles as a Blu-ray DVD player.

But it doesn’t come cheap at $500 for the basic version and $600 for
the more advanced unit. Additionally, available games for the system
could run as high as $75, including launch titles “Metal Gear Solid 4,”
“Killzone,” “Devil May Cry” and “Final Fantasy.”

Almost everyone expects a major distribution shortage throughout the
holiday season, similar to what occurred during the Xbox 360 launch.
Game retailer GameStop had a preorder window on Oct. 10, and all 3,500
stores sold out within minules. The company expects to ship about 2 mil-
lion devices by the end of the year.

LOGITECH WIRELESS DJ MUSIC SYSTEM

Another home music-streaming service comes from Logitech. Unlike
the Sonos, which relies on a Wi-Fi wireless connection to stream music,
the Logitech Wireless D] Music System uses Bluetooth technology to ex-
tend the PC’s soundcard to speakers. This means that users must play
music on their PCs for the audio to extend to the speakers.

One drawback is that users then can’t play different songs in differ-
ent rooms. The advantage, however, is that it works with iTunes, some-
thing the Sonos system can’t do.

Past versions of Logitech’s system required users to
be at their computer to pause, stop or play songs.

The new system features a remote control.

MOBILE PHONES

No gadget wrap-up would be complete with-
out mention of the new generation of mo-
bile phones, which this year packs a bigger
multimedia punch than ever. A number of
music industry experts believes the mobile
phone will eventually replace the iPod and
other stand-alone music players as the portable
device of choice.

While that will take some time, music is ex-
pected to be the defining sales driver for phones
this holiday season, just like camera phones \
were two years ago. %

The more notable devices: '

®Verizon Wireless’ Chocolate, from manufacturer
LG. Verizon has positioned Chocolate as the flagship
handset for its VCast Music Store and is heavily mar-
keting the hardware in print, TV and radio.

© Sprint Nextel's Samsung a920. Hardly the sexy name
of the Chocolate, but the a930 features surprisingly clear ex-
ternal speakers and works very well with Sprint’s Music Store.

®Nokia’s N80, positioned not as a phone but a “portable
computer” by the Finnish handset king, the N80 includes an
FM radio receiver and a miniSD memory card slot. It also boasts
a Wi-Fiwireless connection that among other things will let users
stream music and video directly off their home PCs via special
software from Orb Networks.

as (clockwise from

DJ system will lure
buyers during
the holidays.

BLUE-RAY/HD-DVD PLAYERS
The first round of high-definition DVD players will hit retail shelves
this year, although with steep price points.

Cooling the market a bit is the ongoing standards war, with Sony
leading the charge for the Blu-ray format, while Microsoft and Toshiba
rally the flag for the HD-DVD format. Also stunting immediate mass
adoption are the prices, expected to average around $800.

In the Blu-ray camp are Sony, Panasonic, Philips, Samsung, Pioneer,
Sharp, JVC, Hitachi, Mitsubishi, TDK, Thomson, LG, Apple, HP and
Dell. The HD-DVD camp consists of far fewer manufacturers, but has
the support of most major movie studios.

The benefits of these next-generation DVD systems are fairly straight-
forward: better storage, clearer pictures and better digital rights manage-
ment. Butwith the entertainment market moving increasingly toward digital

delivery, the future of even the most sophisticated physical distribution for-

mat seems a bit limited. 55
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NORTENO ICONS LOS TIGRES DEL NORTE HAVE

an unbreakable rule. If anyone in their respective families has a special occasion to cel-
ebrate and they want them to be there, the celebration has to be in June.

That is the only month of the year in which the five brothers get a break from touring
or promotion. Otherwise Los Tigres are doing a marathon of weekend shows, weekday
promotion and recording that, through three decades, has yielded album sales of more
than 30 million copies.

Such is the life of the regional Mexican star. While other genres of Latin music have
cycles of peaks and valleys, regional Mexican music is an endless train of activity, seam-
lessly linking a constant supply of albums—typically one studio set per year plus cata-
log reissues—with a constant stream of shows.

The achievements and challenges of artists and executives in the genre will be in the
spotlight as Billboard debuts its Regional Mexican Music Summit Nov. 13-14 at the Bev-
erly Hilton in Los Angeles.

Driven by an expanding and extremely loyal customer base, regional Mexican music
has, for years now, been the best-selling subgenre of Latin music, accounting for more
than 50% of all Latin music sales in the United States.

This ramains true even in the face of a particularly trying nine months for the genre.

For the first time since 2003, the year in which the RIAA started tracking Latin music
sales by genre, regional Mexican sales are down.

According fo preliminary RIAA numbers, total unit sales, after shipments, dipped
from 15.9 million units for the first six months of 2005 to 11 million for the first six
montks of 2006.

The 30% drop was particularly felt in the second quarter, and is overwhelmingly at-
tributed to a troubled economy, a spike in gasoline prices and a surge of anti-immigrant
sentiment that has many of the genre’s target audience leery of spending or going out.

Now, nowever, labels and artists say they are beginning to see a change in the air.

“We'v= seen returns stabilize, and I think there’s confidence returning,” says José Behar,
president/CEO of Latin market-share leader Univision Music Group, which owns Univi-
sion Music, Fonovisa and Disa, the biggest regional Mexican music labels in the market.

“And hat’s based on what I'm actually seeing, not a gut feeling,” Behar says. “Regional
Mexicar music continues to be good business. Itis a very, very consistent genre.”

Already, the Billboard charts are starting to show the difference.

While reggaetén titles have dominated the top 10 slots on Billboard’s Top Latin Al-
bums chart since the beginning of the year, for the week ending Oct. 31, there were three
regional Mexican titles in the top 10, including Intocable’s “Crossroads,” debuting at No.
1, and Marco Antonio Solis’ “Trozos de Mi Alma 2.” which was No. 1 the week before.

A new album by duranguense group K-Paz de la Sierra, due Nov. 14, is also expected
to debut in the top five, while a slew of big regional Mexican albums, including titles
by Los Temerarios, Conjunto Primavera and Alfredo Ramirez, are slotted for first-
quarter 2007.

Likewise, even if sales of frong-line catalog have dipped, regional Mexican music has
sustained itself through the year thanks to stronig movement of budget and mid-price
lines of product that mine its deep catalog.

“People want more bang for their buck,” says Freddie Martinez Jr., VP of indie Fred-
die Records. This year, he says, Freddie began putting out its new “Antologia” series, a
double-disc format of 30 tracks.

Other labels, like Disa, are also putting out similarly long collections.

“I tried to make this a really special retrospective career package of Ramén Ayala,”
Martinez says. “Initially, sales were just so-so. But once the public became aware of its
release, it suddenly caught on like wildfire. We were very aggressive in the retail pro-
motion and that's what helped us really push it over the top.”

Martinez says he’s close to submitting for RIAA Latin platinum certification, for ship-
ments of 400,000. He has already released “Antologias” by Los Terribles del Norte and
Little Joe, among others.

Likewise, Sony BMG has struck gold with a series of double-discs titled “La Historia,”
which the label promotes via infomercials.

Univision has been successful with its budget “Linea de Oro” releases and its mid-
price “Nuestra Historia” releases. For a long time, Univision also benefited from a
CD/DVD audio format that it has now largely forgone in favor of the double-disc format
and a new CD/DVD configuration where the DVD offers additional video content rather
than high-resolution audio.

Such is the case with Los Tigres del Norte’s recently released “La Banda del Carro Rojo,”
which includes a CD of music from and inspired by the movie and a DVD of the film.

Mining the catalog, Behar says, requires finding the right format for the moment. “You
have to go about it the right way,” he says. “It really is a science.”

One of the reasons Disa Records stopped releasing the CD/DVD combos thatincluded
videos, for example, is because cost became an issue.

“There was a $3-$4 difference in the price for a few videos,” says Francisco Rosales,
national director of sales and marketing. “And the consumer is more price-conscious.
We've seen an increase in our catalog, especially lower-priced titles.”

Pricing, many in the industry say, has become increasingly important to the regional

INTOCABLE, above, and MARCO
ANTONIO SOLIS recentlytooped
the Top Latin Albums chart.

Mexican consumer in particular.

Many of the people that buy regio>nal Mexican music are immigrar ts who often work
minimum-wage jobs that require ther to drive for long stretches. Wk en gasoline prices
hit their high several months ago, “th= way I saw it, it was a CD for every fill-up,” one ex-
ecutive says. “That’s a lot of discretionary income.”

Labels are also looking at new ways of promotion to move product. EMI Televisa, for
example, has begun to promote CDs directly at its artists’ shows.

“We're going directly to where the audience is,” says Miguel Garrocho, senior mar-
keting director of EMI Televisa. With Los Originales de San Juan, for example, EM1 had
leader Chuy Chavez sign fliers with the album cover at the end of the show to encour-
age fans to buy the album.

Promotions tied to touring are srart because regional Mexican banis tour relentlessly,
despite an anti-immigration climate in some parts of the country.

“The rise in gas prices and the immigration issues, they pressed on the market,
says José Angel Medina, leader of lu-anguense group Patrulla 81. “3ut we really think
this will pass.”

Patrulla 81, for example, continues to play approximately 100 shows per year in the
United States alone. So do Los Tigres del Norte.

In the meantime, labels keep seek_ng the next big regional Mexican thing. Many are
looking at the romantic banda of -he likes of Mariano Barba or the misica sierrefia—
also called musica de guitarras—of the likes of Los Cuen de Sianloa or Los Alegres de la
Sierra, where the sound is driven by acoustic guitars, compared with more electronic
duranguense music that has been th= rage for the past three years.

And, there have been multiple success stories in the year, includ ng noteworthy de-
buts by the likes of Los Elegidos (on Fonovisa), establishment names like Jenni Rivera
(Fonovisa), such brezkout bands as Alacranes Musical (Univision) and duranguense stal-
warts like K-Paz de la Sierra, Patrillz 81 and Horoscopos de Durango.

“The regional Mexican market has grown so much, it’s like the stock market,” says
Jeff Young, senior VP of sales anc marketing for Disa. “When it grows so much there
has to be a correctior:. But I have a “eeling that 2007 can be a very great year again. I think
we're going to turn this around.” ocg

—Leila Cobo
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Rerown Band Members To
Speak At Billboard’s Regional
Mexican Music Summit

After more than three decades of performing and more than
32 million aloums sold, Los Tigres del Morte embecy
everything thatis hip and traditional about regional Mexiczn
music. B In a markatplace overflowing with nortefio bands,
Las Tigres del Norte reign as cool elder statesmen who not
aly make music but speak fearlessly for their fans. tackl ng
just a=out any subzject—from immigration reform to drug
trafficking to polit.cs—in their legendary carridos. B Given
the r status in the regional Mexican world and beyond, the
members of Los Tigres del Norte have been selected for the
featured Q&A slotat Billboard's first Regional Mexican Music
Summit taking place Nov. 13-14 in Los Ange es. B Billboard
spoke with Los Tigres following the release of their latest
aloum, “La Banda del Carro Rojo,” out on their longtime
label Fonovisa Records.

Ycu routinely perform abroad, not only throughout Latin
America but in places like Japan, France andGermany. And
yett your music is very Mexican. What is the connectionz
Jecrge Hernardez Each country has.its own stories, tut
thay coincide with the ones we live here. Qur stories er2
very real. We sing about social issues. We sing [about]
pclitics, drama, teligion cumbia, merequetengues,
bcleros, ballads. \We are a bit of everything, so we have
a direct link with the audience.

Mexico recentty went through a political soap opera with
the presidential election. Will that become a Tigres song?
JH: Thereis alot to tell about what’s happening in Mex-
ico, and we'll document it as close to reality as possib e.

Sometimes songs are recorded too quickly after the
facts. But we always try to wait until the end of the story to
really know what we’ll sing about. In this case, since the
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v2w album is set for release in March, we stift have t me to
see the outcome.

¥ou have a reputation for being truthful to your songs and
for voicing what others can't say. This is a big responsibility,
sntit?

“dernan Hernaadez: Our songs have to do with how we
ive and how people around us live. In the United States,
~e livad the experience cf being illegal immigrants.
Then we became legal. But all those experiznces help
J5 sing the truth to our people. That we suffer to get
a2re, that we suffer in our home countries. That's why
most of us come here, 10? Because we want {o improve,
ae want to help our awn, and the music of Los Tigres
1as a lot of that.

‘s it frustrating to see that 30 years later so many geople
are still going thraugh that very same struggle?

iz Hernandez Many people have been here fo- years
and can't become legal, even though we only want a
oetter life for our families, for those who came with us
or maybe those who stayed behind.

The marches ard other peaceful demonstrations we've
22en doing help us advance slowly but surely. And through
Sur songs, { think we car motivate people in the good sense
5% the word, so ttey fight for their rights.

Your current album, “La Banda del Carro Rojo,” includes
zhe famous corrido “Contrabando y Traicion’with the char-
acter Camelia la Tejana. Who was she?

J+4: The songwriter, Angel Gonzalez, told us a litile bit
adout this womar who lived in the Los Angeles area who
was very daring and strong.

But the most beautiful aspectisit’s a love story. There was
Jrug trafficking involved with her boyfriend, Emilio Varela.
Taey left San Isidro from Tijuana, and crossed the oorder
with drugs inside tne tires of their car. But it was a love story.
When he tells har ne doesn’t want tc be with her anymore,
she's destroyed and thinks, “If you're not with me, you're not
with anyone.” And that's when she decides to kill him.

Soanish novelist Arturo Perez Reverte took Camelia’s story
andturned it into his best-selling book, ““La Reina d&l Sur,”
where the character was renamed Teresa |la Mexicana. How
did that come about?

Arturo Perez Reverte told us he was at a bar in
Mexico City the first time he heard the songand began
to invastigate its origins. He came to Ls and spent
some time in the state of Culiacan documenti-g the
story of Camelia and created the character of Tleresa
g Mexicana.

What is the biggest chamge you’ve seeninregional Mexican
music since you startedlin 19732

4: We've seen the ris2 of many, many different groups
with different styles. Of course, different genres crop
12, like duranguease. But nortefio music hes very strong
-00%S. In our case, Los Tigres have always remained faith-
“ul to our style. We’ve always been very careful about
what we record. That we ac:ually have somet1ing to say.
and we’ve always tried to have our music be respected,
accessible to allsocial groups.

Whatis the story behind the name Los Tigres cel Norte?

4: When we were littl2, we went to Mexicali n Bgja Cal-
fornia to live wita an aunt. We were already playing as
a group. One day. singer Tito Guizar asked us orstage.
<is agent invited us to the United States to play e gig at
aprisonin Soledad, Ca:if. Tkey got us passports tozravel,
aad when we go: to immigration, the ageni askad for
-he name of our groug and we didn’t have one.

So, we asked him to name us. He said, “In this cour ry, we
a‘fectionately ca:l children ‘little tigers,’ so liname you the
_'tthe Tigers of the Nortl." And then he though: about itand
5ai0, "You'll be growing up, so P'Hl call you the Tiger: of the
~North,” and that’s #hat he put on our paperwork.

We then finally react-ed Northern California and 2egan
-0 work, and we kept that name, Los Tigres dat Norts.  «

—Leila Cobo



www.americanradiohistory.com

Regional Mexican Songs Show Perennial Appeal

IF YOU'VE BEEN FOLLOWING

Billboard’s Hot Latin Songs chart for the past few
weeks, you'll have seen two tracks by Marco An-
tonjo Solis among the top 25. The first, “Antes de
Qur Te Vayas,” is from his new album, “Trozos
de Mi Alma 2.” The second, “Que Vuelva,” was
recorded by Grupo Montez de Durango in pasito
duranguense style.
Both songs were penned years ago, and are now
once again seeing the light of day in new versions.
They exemplify the durability and innovation
of regional Mexican song catalogs, even as the
genre’s publishing business itself undergoes a
dramatic change from its traditional model.
“It’s still a market where artists and audience
havean extraordinary pact of fidelity,” says Nestor
Cason(, regional managing director of Latin
America and U.S. Latin for EMI Music Publish-
ing. “It goes back through generations, who need
to stay close to the music of their parents and
grandparents, and it goes all the way down to new
generations, who continue that tradition.”
Atabusiness level, however, the tradition has
changed, with more and more writers and pub-
lishers attempting to formalize a business that
foralong time relied on personal relationships
and handshakes.

“The regional Mexican composer is no longer
alittle farmer from a little [village] who sends his
little song on a tape recorder to see what hap-
pens,” says Edmundo Monroy, GM of Vander
Music Group/Edimusa Publishing. “He’s a knowl-
edgeable guy. He travels. He visits different Ta-
bels. We've had to innovate the business to give
him what he needs.

That means not simply paying for a song, but
working out creative administration or co-pub-
lishing deals, as an increasing number of regional
Mexican artists, managers and producers launch
their own publishing companies.

For example, Warner/Chappell Music Lalin
America is in the midst of negotiations with pro-
ducer Jestis Guillén—who also handles Conjunto
Primavera—to establish a joint venture to develop
and place new and established writers.

Warner closed a similar deal this year with José
Luis Terrazas, the leader of Grupo Montez de Du-
rango, who writes and signs other writers to his
company. Other major acis that have their own
publishing ventures include Banda El Recodo,
Intocable and Los Tigres del Norte.

“What [ see isan increasing institutionalizing
of the business,” says Gustavo Menéndez, re-
gional managing director of Warner/Chappell

Music Latin America. “People definitely see [re-
gional Mexican] as a big business.

“One of our priorities is to broaden that cata-
log,” Menéndez adds.

Alook at revenue from the collecting societies
shows that regional Mexican music is the domi-
nant force, much as it is in sales.

At ASCAP, senior VP of Latin membership
Alexandra Lioutikoff calculates that regional Mex-
ican accounts for approximately 40% of her rev-
enue, more than any other Latin genre. This is
despite the fact that regional Mexican’s power has
waned a bit in the past year, buffeted by the in-
roads made by reggaetdn and by the fullout from
anti-immigration measures that have made many
buyers leery of going 1o record stores or dances.

For this very reason, companies like Univision
Music Publishing are making a concerted effort
to expand sales of regional Mexican beyond the
traditional physical formats.

“We are definitely transitioning to a digital
format,” says Nestor Rodriguez, the company’s
VP of administration. “Of course, this is a slow
process, and it will take several years for the
technology to become more accessible to the
buyer of this music.”

Univision last year created a new technol-
ogy department that focuses on mobile, music
placement in film, karaoke, jukeboxes and dig-
ital downloads.

Despite the changes surrounding the regional
Mexican publishing business, much of it con-
tinues to defy convention.

Among the top Mexican writers so far this year,
according to data from Billboard’s regional Mex-
ican airplay charts, the top five writers in the genre
include two stalwarts: Joan Sebastian and Solis.

Sebastian, who charted with songs recorded
by him and with a cover by Jenni Rivera, is ad-
ministered by Edimusa. But Solis administers
his own catalog and says he has no plans to
change that

In contrast. Cuauhtemoc Gonzilez, the lead
singer for tierra caliente band Betoy Sus Canarios,
and the writer of two of the group’s hits, “No Puedo
Olvidarte” and “Pensando en Ti,” has his pub-
lishing signed through his label, Disa Records.

Likewise, the other newcomer to the quintei
of top regional Mexican writers, Mariano Barba,
also has his publishing signed through his label
indie Three Sound Music.

Another top songwriter, Jaime Velazquez
Aguilar, who has charted thanks to two songs
recorded by Montez de Durango, actually wrote
those songs years ago for his own group, Los Super
Sol. (He now belongs to Los Duefios del Sol.)

The fact that the tracks, relatively unknown in
the United States, were rediscovered and made
hits in a different format, underscores du-
ranguense’s penchant for the proven. A good
chunk ofall duranguense albums are covers, both
of regional Mexican songs as well as pop stan-
dards, a fact that has breathed new life into re-
gional Mexican standards.

“Regional Mexican is a constant,” Lioutikoff
says. “Other genres, if you have a new hit, you
make money. But with regional Mexican it's al-
ways steady.” eies

—Leila Cobo

AVISO/NOTICE

GROWING INDEPENDENT RECORD LABEL IS LOOKING FOR DISTRIBUTION/PUBLISHING

Solid roster includes:

AMILOC: The Mexican native is exploding all over Colima, Mexico with his debut smashing LP “Yo Y Mis Ideas”. His well crafted spanish lyrics
& superb production is exceptional. This record will also be second to none in the Hip Hop en Espariol genre.

DCLARE: The Poetic MC is back after 6 years with his 2nd LP “I'm Done”

SPLISS: The talented artist from Los Angeles is finishing up his long awaited sophmore LP “Scrooge”
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=e g YO Y MIS IDEAS .
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MIGHTY RECORDS A
“FRANK GARCIA - 818-822-2881 - LUIS R. GARCIA - 818-441-3840
frankmightyrecords@yahoo.com Irgonel3@yahoo.com v
. www.mightyrecordsonline.com
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Who’s Who Among Summit
Performers And Panelists

Artists representing all subgenres of regional Mex-
ican music will be at the forefront of Billboard’s in-
augural Regional Mexican Music Summit, which
takes place Nov. 13-14 in Los Angeles. & Artists will
perform at the opening-night showcase and will
also be featured speakers throughout the day’s ac-
tivities. @ Here’s alook at who's who at the summit:

LOS TIGRES DEL NORTE

Los Tigres del Norte, aka Los Jefes de Jefes (The Chiefs of
Chiefs), are widely regarded as the premier nortefio group in
the marketplace.

With a 35-year career that spans more than 30 studio albums,
32 million albums sold, multiple Grammy and Latin Grammy
Awards, one platinum album (for 1 million copies sold of “Jefe
de Jefes”) and eight gold albums (for sales of more than half a
million copies each in the United States alone}, Los Tigres del
Norte are not just another popular musical act.

Instead, they’re widely viewed as the voice of the people, ca-
pable of making you dance to a cumbia one instant, weep the
next with a woeful immigrant’s tale or grip the edge of your seat
as bullets whiz by the heads of drug dealers and heroes immor-
talized in their songs. And if everything they sing about rings
true, that’s because it is.

“Since the beginning of our career, we've sung what people
live, what’s currently happening,” bass player Hernin Hernin-
dez says. “And the audience themselves gives us the stories. They're
the ones who say, ‘Sing about this. No one else dares to do so.” ”

With so many stories to tell, it is fitting that Los Tigres del
Norte will be the featured Q&A act at the inaugural summit. The
“Interview With History” takes place Nov. 14.

ALACRANES MUSICAL
Together since 1996, duranguense group Alacranes Musical first
broke ground in 2004 when it signed with Univision Music Group
and its album “A Cambio De Qué?” rose to No. 4 on Billboard’s
Regional Mexican chart.

Since then, Alacranes Musical has been on a roll, and earlier this
year, it achieved a double coup.

In January, a greatest-hits album, “Simplemente Lo Mejor,” de-
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buted at No. 1 on the same chart. Six months later, new studio album
“A Paso Firme” did the same.

With its lead members born in Chicago to parents from Durango,
Mexico, Alacranes Musical strays from standard duranguense fare
by incorporating more brass, including sax and tuba, and by ex-
perimenting with other styles, like ballads and hip-hop.

“We want to show our audience that we are well-rounded
musicians,” singer Guillermo Ibarra says. “We are not only
about duranguense, but also about opening new doors.”

Alacranes Musical will headline the opening-night showcase.

LA ARROLLADORA BANDA EL LIMON

With a history that dates back to the 1960s, La Arrolladora Banda El
Limén takes its name from Limén, a small town in the Mexican state
of Sinaloa. Founded and led by René Camacho, the band is an in-
stitution with more than 25 studio albums to its name.

The 17-man troupe has served as a training ground for some
of theleading acts in the genre, including singers Julio Preciado
and José Angel Ledesma, who both launched solo careers after
stints with the group.

After signing with Disa Records in 2002, El Limén
began to export its sound into the United States and
landed its first Billboard chart entry with a live
album, “En Vivo.”

El Limén is currently promoting “La Otra
Carade la Moneda,” also on Disa.

The act performs Nov. 13 at the open-
ing-night showcase.

GRACIELA BELTRAN
Considered one of regional Mexican music’s
premier voices, Graciela Beltrin, aka La Reina
del Pueblo (The People’s Queen), has been
singing professionally since she was a
mere 6 years old.

A versatile singer who is equally at
home with banda, ranchera and ballads,
Beltran released her first album in 1989
and recorded 10 discs before signing with
EMI. Her first album on the label, 1995’s
“Tesoro,” spent 26 weeks on Billboard’s Top
Latin Albums chart.

Since then, Beltran has charted nine
albums. Now signed to Univision
Music Group (led by José Behar, who
originally signed Beltran to EMI),
Beltran’s most recent studio
album is “Rancherisimas Con
Banda,” which debuted at No.
1 on Billboard’s Regional Mex-
ican chart earlier this year. Bel-

GRACIELA BELTRAN, also
known as La Reina del Pueblo
(the People’s Queen) plays
the opening-night showcase.

,
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tran performs at the opening-night showcase.

CARLA DELEON

A California baby, Carla de Ledén made her professional debut at
9yearsold, performing at the Los Angeles Sports Arena. Her first
album was “Para Qué Quiero Rosas,” produced by Rubén Polanco.
It was followed by “Al Ritmo de la Tambora” and later, a mariachi
album, “El Suefio Americano.” Her current release, “Como Una
Leona,” is out on La Sierra Records/Cima Road Records. De Ledn
performs Nov. 13 at the opening-night showcase.

LOS HURACANES DEL NORTE

Chart-toppers Los Huracanes del Norte are one of the leading
nortefio groups in the world. The group has maintained its star
status thanks to constant innovation and an infusion of new
members in its ranks. Los Huracanes del Norte is also one of the
few regional Mexican groups that has been as actively involved in
digital endeavors. Participating in the digital music panel will be
saxophonist Guadalupe “Lupe” Garcia.

GRUPO IMAN

: Romantic sextet Grupo Imdn is billed as a nortefio
group with youthful appeal and youthful members;

lead singer José Angel Cortez is only 18 years old.
But the band already has five albums to its name,
including the recently released “Frente a Frente”
on Univision Records.

Groupo Iman has been gaining further trac-
tion thanks to a string of 40 shows opening for
icon Conjunto Primavera.

LOS NIETOS
Youthful trio Los Nietos began in 2000 at
a family party in Sinaloa, Mexico, where
the three grandchildren sang for their
grandfather, Rogelio Lépez Reyes. Five
years and five albums later, includ-
ing their most recent live release on
Universal Music Mexico, Los Nietos
are established in Mexico and are
| well on their way to solidifying their

U.S. career.

JOSE LUIS TERRAZAS
The charismatic founder and leader of
Grupo Montez de Durango, José Luis Ter-
razas was at the forefront of the du-
ranguense explosion of 2003. But Montez
de Durango remains one of the top regional
Mexican groups today, with its latest album,
¥ “Borrén y Cuenta Nueva,” having debuted at
No. 1 on Billboard’s Top Latin Albums chart ear-
lier this year. At the summit, Terrazas will wear
his songwriter and executive hat as one of the
speakers on the publishing panel. “oe
—Letla Cobo
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Traditional Promotion
Still Dominates
Regional Mexican Radio

DESPITE HIGH-TECH ADVANCES

like computerized playlists and Web sites, radio pro-
grammers say old-fashioned research and pressing the
flesh still works best.

As the Latin population of the United States contin-
ues to grow, the market for regional Mexican music ex-
pands; as radio ownership consolidation continues,
competition among regional Mexican radio slations
has intensified.

“In radio we've always had the basic tools: research,
marketing, promotions,” says Raul Brindis, PD of KLTN-
FM (La Tremenda) Houston. “What's
important tous is making a direct con-
nection to the regional Mexican audi-
ence.” Brindis is the station’s
morning-show host, and his program
is simultaneously broadcast on other
Univision stations like San Antonio’s
No. 2-rated KROM-FM (Stereo Latino).

With the Latin population of the
United States growing five times faster
than the general population, accord-
ing to the U.S. Census, and immigra-
tion continuing from Mexico,
advertisers are drawn to the spending
power of regional Mexican music fans.

At the same time, the rise in popu-
larity of regional Mexican radio has
come during an unprecedented con-
solidation of station ownership.

In the Latino market, major players include Clear
Channel Communications, Univision Radio, Spanish
Broadcasting System, Hispanic Broadcasting Corp.,
Liberman Broadcasting and Border Media Partners.

Rudy Ramos, PD of Broadcast Media Partners out-
let KLEY-FM (La Ley) San Antonio, says street and
event promotions are a given, but new technology is
increasingly important.

“One thing is certain, this is not your grandparents’
radio. Now we have more innovative tools that used to
be only in general market,” he says. “For example, the
way music is played. We use Selector, which is really
good at keeping the music in rotation and fresh. And
now we have [Nielsen BDS| reports, which helps us see
what other stations are playing.”

According to Ramos, KLEY was quick to play rising
duranguense bands like Montez de Durango, K-Paz de
la Sierra and Los Horoscopos. And outlets including
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RAUL BRINDIS of KTLN-
FM Houston connects
with his audience.

KLEY sister station KSAH-AM (Norteno 720) and Liber-
man’s KBUE-FM/KBUA-FM (Que Buena) Los Angeles
offer hardcore banda, duranguense and corrido pro-
gramming by playing the likes of Alacranes Musical,
Chalino Sanchez and Jenni Rivera.

In Dallas, at the top-rated KDXX-FM (La Picuda), as-
sistant PD Jesus “Chuy” Espiricueta says that for him
and show co-host Cristina Zuniga, it’s all about constant
communication and pressing the flesh.

“We're conslantly on the phone, taking requests, mak-
ing greetings,” he says. “We’re also at the special events,
meeting people, taking pictures, shaking hands.”

Veteran broadcast consultant Bob Prado says that with
the ever-growing competlition from TV, videos, movies
and the Internet, the right research is crucial.

“When we make those phone calls [to Hispanic
households] we make sure we get the right age group
we're targeting, continuously,” he says.

Staying on top is more critical than ever in today’s
fasi-paced world, he adds.

“We've seen how quickly those
movements like duranguense, reg-
gaeton, oldies and others shifted in
the market. You just have to stay
abreast of it daily.”

For Albert Davila, VP/GM of
KEDA-AM San Antonio, staying true
to his audience base has worked for
more than four decades. This is true
despite that the family-owned station
(with sister stations KBSO-FM and
KCCT-AM Corpus Christi, Texas),
founded in 1966, does not have the
big budget, high-tech tools of corpo-
rate radio.

“We try to constantly reach out to
listeners with greetings, shaking
hands and kissing babies,” he says.
“We also put on seven festivals each year, where the fans
get to see more bands than they would normally at one
club, and in a family atmosphere.”

The KEDA Conjunto Stampede series usually fea-
tures a dozen conjuntos at Mission County Park where
admission is always free. “We also spotlight young
artists,” Davila says. “For example, Ariel Johnson, son
of pioneer Chalito Johnson, who hasa new CD, and the
new group Los Ennmascarados.”

According to Brindis, there’s nothing really new under
the sun when it comes to radio ratings.

“All these years radio has had the same structure,” he
says. “All stations offer the same music and informa-
tion. But we have found a way to give our listeners what
they enjoy.”

Brindis adds: “We give them information, alittle en-
tertainment and especially, we just give them a good
time in the morning.” cuee
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( PLAYING
- DIGITAL

CATCH-UP

REGIONAL MEXICAN MUSIC HAS LAGGED

behind pop and reggaetdn in digital music sales. But as more
musicin the nation’s top-selling Latin genre becomes available
online, fans are discovering regional Mexican sites, and labels
are slowly but surely keeping up with demand.

In June 2005, the top labels in the genre, Univision and
Fonovisa, made their catalogs available through the iTunes
Music Store for the first time. Univision.com launched its own
digital store in June. In October, online store MisRolas launched
its regional Mexican radio station La Onda. And on Nov. 1, the
iTunes Latino mini-store went live with its own regional Mex-
ican category.

Regional Mexican is the fastest-growing subgenre within
walmart.com’s Latin downloads catalog, where digital pur-
chases have grown by nearly 200% in the last year, a rep-
resentative for the retailer says.

“What’s amazing about digital retail is that there is endless
shelf space,” says Angela Sanchez, director of online sales and
marketing for Universal Music Group Distribution (UMGD).
“There’s no reason if we’re selling something well in the physi-
cal world that we shouldn’t be trying to mimic it in the digital
world as well.”

In May, Disa Records made
about 50 tracks available, first ex-

Regional
M eXica n M USiC clusively on walmart.com and then

in wider release. Purchasers of
SeekS Greater Grupo Montez de Durango’s phys-
Impact With

Online Buyers

ical album received a card re-
deemable for a free bonus track at
walmart.com.

Jeff Young, senior VP of sales
and marketing at Disa, says his
company’s first foray into digital
yielded “no more than a couple
hundred” purchases.

“I don’t think our customer is in the digital world yet to alarge
degree,” Young says. “l think it’s a different ballgame with reg-
gaetdn or hip-hop or urban regional. A lot of our music is the
older demographic. It’s not the second- or third-generation kids.

“A lot of our customers are new immigrants,” he adds, “and
[downloads are] not something they’ve come across at this
point. It’s just the beginning.”

On its first day, the new Spanish-language iTunes Latino
featured Alicia Villareal and Intocable on its home page. The
store’s regional Mexican shelf features subcategories like new
releases, compilations and corridos, in addition to essential
playlists of nortefo and ranchera.

As downloading options expand, so do other ways to find
regional Mexican music online. AOL Latino has a dedicated
page for the genre on its music channel. Latin music Web site
batanga.com has three regional Mexican radio stations, which
together accounted for nearly 800,000 hours of listening time
in September, CEO Rafael Urbina says.

The company recently acquired digital retailer ELatinMu-
sic “and [is] still early in the process of integrating the down-
load store into our video and radio products,” Urbina says.

Acts, too, are turning to the Web to connect with their
younger fans, such as the veteran norteno act Los Huracanes
del Norte, which recently overhauled its Web site with music
clips, video streams, news and member bios. Several Fono-
visa acts, such as Rivera, Los Rieleros del Norte and Los Elegi-
dos, now have MySpace profiles.

UMGD’s Sanchez, who coordinates digital promotions be-
tween labels and retailers, says, “The key thing with us is try-
ing to get to the market as soon as possible and being ag-
gressive. We might not sell a million downloads today, it might
not be tomorrow, but it’s shifting in that direction.” cooe

—
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Blame The Booze

Al Fatz's local rap hit
breaks ceyond Ohio

50

R&B/H'I'IP-HOP BY GAIL MITCHELL
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Waiting at New York’s JFK Airport to hop a plane to -he Uni-ed
Kingdom, Akon would much rather be flying to Atkanta to spend
a weekend in his own bed.

“I have never worked so hard or lost so much sle=p,” the Seqe-
galese-born singer says, as his engaging laugh gets lost in ~he
static of a flight announcement. “It sometimes see rs like I have
less freedom than [ did when [ was actually locked up.’

But chilling at home won’t happen anytime soon. The release
date for the artist’s sophomore set, “Konvicted” (SRZ/Up-
front/Konvict; Universal Motown) was advanced trcm Lec. 12
to Nov. 14. That’s because the buzz factor has ratcheted up sig-
nificantly thanks to the tight chart race between his dual s'ngles,
“Smack That” featuring Eminem and “I Wanna lov2 Yo" fea-
turing Snoop Dogg.

Two up-trending singles from the same album is a rate feat,
especially since pop and R&B/hip-hop records shzre a lot of he
same audience. SRC president Steve Rifkind says “hat at first he

Sharp Soul Sisters
Conya Doss, Lynn
Fiddmont and Tamia

Lady Of The ’80s

Ciara connects with
the Jheri-curl decade

51 : 52

lost his mind when “I Wanna” was leaked.

“We had asked ourselves who was Akon’s audience, the
Locked Up’ and ‘Soul Survivor’ [Young Jeezy] audier ce or the
Lonely’ audience,” Rifkind recalls of early strategy sessions.
‘We needed a bridge between the two and felt the Eminem
record was the best one.”

Upfront Entertainment CEO Devyne Stephens says the com-
pany, which signed Akon to SRC in 2003, intended to release the
Snoop track. “The Eminem record was crossover pop. B it we also
needed something to support us organically at urban,” he notes.

But the gamble is paying off. “l Wanna Love You” ani “Smack
That” occupy Nos. 4 and 5, respectively on the Nielsen E-DS radio
airplay chart. “Smack That” sits at No. 2 on The Billboar 1 Hot 100
and No. 52 on Hot R&B/Hip-Hop Songs, while “I Wanr a” claims
No. 20 on the former chart and No. 13 on the latter.

Rifkind and Stephens predict first-week numbers “or “Kon-
victed” will range between 200,000 and 250,000. That’s a signifi-
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cant jump from the 24,000 units logged by Akon’s
2004 debut “Trouble.” It has sold 1.4 million, ac-
cording to Nielsen SoundScan.

“Konvicted” picks up where “Trouble” left off.
The latter was the first chapter in Akon’s redemp-
tion following a jail sentence for car theft. The new
album finds the artist on the rebirth trail, but this
time, more of his knack for fusing R&B/soul, hip-
hop, pop, jazz and reggae is exposed.

“I want people to say, ‘Here’s a true artist, not
someone pigeonholed into one genre,” ” says Akon,
the son of jazz percussionist Mor Thiam.

Hence, club banger “Smack That” gives way to
the live piano and violins lacing the ballad “Never
Took the Time.” Then there’s funky jazz via the love
song “I Can't Wait” before Akon’s past rears up on
the anti-gangsta “Tired of Runnin’.” Tying it all to-
gether are Akon’s soothing vocals.

That combination, plus additional cameos by T-
Pain and Styles P., will keep “Konvicted” selling well
into 2007 and beyond, says Violet Brown, director
of urban music for Trans World Entertainment.

“This is one of the best albums I've heard in a
long time. Having Eminem and Snoop helps. but
you can just about put this on a dart board and score
aradio single,” she says.

Akon is also a major priority internationally;
“Trouble” hit No. 1 twice last year in the United
Kingdom.

Universal Motown Republic senior VP Kirk Hard-
ing notes that the use of local rappers from six key
European markets on a “Locked Up” remix “helped
entrench Akon there, especially in France, which
has a large Senegalese population.”

Ted Cockle, marketing director for Universal Music
U.K., says Akon’s African roots give him an authen-
ticity not normally found in the hardcore urban community. But,
on the other hand, these “extra elements meant a few eyebrows
were raised among those who thought he was lightweight.

Challenging that perception, Akon has done guest stints with
Young Jeezy and India.Arie and collaborated with Gwen Stefani
and Elton [ohn.

“I don't just guest,” he says. “If [ don’t produce it, I won't get
on the record. The main reason for a collaboration is to bring
something new and help you expand your audience.”

But guest stints are on the back burner now as he wraps the “I
Wanna” video and starts an East Coast promo swing. Then it’s
back to the United Kingdom in early 2007 when “l Wanna” offi-
cially Jaunches there. While there’s no rest in sight, a circumspect
Akon doesn’t mind this lock on his time.

“So many people are.banking on this situation happening,” he
says. “And  am too. [ just don’t want the hype to separate me from
my goal: making music.” .
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>>MARY J’S
NEW RIDE
Mary J. Blige will be the
subject of “Reflections—
A Retrospective,” due
Dec. 12 via Geffen. In
addition to hits, the
album sports four new
songs, including the
single “We Ride (]l See
the Future),” which was
written and produced by
Bryan Michael Cox and
Johnta Austin.
Meanwhile, the Blige/
Aretha Franklin duet
“Never Gonna Break My
Faith” will appear on the
soundtrack to “Bobby,”
due Nov. 21 via Island
Def Jam.

—Jonathan Cohen

>>>STRUMMER
LIVES
“The Future is
Unwritten,” Julien
Temple’s new film on the
life and career of late
Clash frontman Joe
Strummer, will have its
U.S. premiere in mid-
January at the Sundance
Film Festival in Park City,
Utah. The movie
includes interviews with
such Strummer disciples
as Bono, actors Johnny
Depp and John Cusack,
and members of the Red
Hot Chili Peppers and
the Clash.

—Wes Orshoski

>>>WHO’S
YOUR DADDY?
On Dec. 19, rapper Trick
Daddy will issue his
seventh studio album,
“Back By Thug
Demand,” via Slip N
Slide/Atlantic. The set
boasts collaborations
with Trina, Jaheim, Lil
Wayne, Baby and
Chamillionaire. It’s the
follow-up to 2004’s
“Thug Matrimony:
Married to the Streets,”
which bowed at No. 2 on
The Billboard 200 and
has sold 910,000 copies
in the United States,
according to Nielsen
SoundScan.

—Clover Hope

>>>A CLEAN
‘BREAK’
U.K. electronica duo
Underworld teams with
“Cold Mountain”
composer Gabriel Yared
on the soundtrack for
the Anthony Minghella
film “Breaking &
Entering,” due Dec. 5 via
V2. The movie, which
stars Jude Law and
Juliette Binoche, opens
Dec. 8 in limited U.S.
release.

—Jonathan Cohen

FAT AL: K.I. PEDIZISAI

Real Talk

HILLARY CROSLEY hcrosley@billboard.com

The Weddin

g Singer

Straight Out Of Cleveland, Al Fatz Scores Under Another Name

Earlier this year, | was in Akron, Ohio,
for a wedding and | heard a stripped-
down song called “| Came Down” by a
mystery man named Fat Al. The song
was playing in passing cars, on the
radio, at the local club and my friend’s
wedding reception.

Then, a few weeks ago, | received a mix-
tape, “Core DJS (Retreat Special V Spe-
cial) Mixtape 11/ Ladies Night Edition,” by
KEXP Seattle’s Girl 6, WJHM Orlando,
Fla’s Kaye Dunaway and WIZF Cincin-
nati’s DJ Dimepiece, which included the
track. And then | met with Damon Eden,
an Atlantic A&R executive, who said, “I've
got this new artist from Ohio. . .”

“Not Fat AI?” | asked. “Well, Al Fatz.
Bill Cosby won’tlet us use the name,” he
replied, surprised. “But how do you know
him?” “Long story,” | said with a laugh.

Fat Al, né Aljaray Gaston, it turns out
is a 19-year-old recent graduate of

Cleveland’s Glenville High School. At-

lantic signed him via Leonard “LB”
Brooks, who is part owner of Cleve-

land Cavaliers star Lebron James’ label,
Dreamlife Productions. Brooks also
heard Fat Al's “l Came Down” at an
Ohio wedding reception and quickly
agreed to manage the MC.

Raised by his grandmother, Fat Al
says he began rapping at a young age
and blames booze for his talent. “I’'ve
got a lot of drunk singing uncles,” he
says. “So | know alot of old soul music.”

Performed at a local talent show, his
song “Hold Up Hold Up Mane” was so
well-received that he recorded it. Work-
ing with his friend and co-producer
Ralph “RJ” Worley Jr., the pair built a
studio in Worley’s room. Using the closet
as abooth and a blanket to keep out the
noise (“We thought it would soundproof
the closet, but it didn’t really work”), the
duo recorded Fat Al’'s accidental hit I
Came Down.” Laying his half-singing,
half-spoken lyrics over a straightforward
beat, a few piano chords with hard bass
stabs, the minimalism harkens Cassie’s
hit single “Me & U.” Simple but genius.

“The song just took off on its own,”
Fat Al says. “It’s really because it does-
n’t have an age bracket. People tell me
their 3-year-old little brother loves it,
and other people say their grandmother
listens toitinher car.” And thanks to Fat
Al's entrepreneurial skills, “I Came
Down” spread from Ohio to places like
WAMO Pittsburgh. “I started selling my
CDs in school,” Fat Al says. “I sold, like,
1,000 CDs at school, and the song got to
Akron, Toledo, Canton. It spread from
high schools to the colleges. So when
we had our first show, there were almost
2,000 kids there. People’s mamas were
inthere, it was crazy.”

The young MC is recording his At-
lantic Records debut now and already
has songs with Akon and Lil Wayne. He
also has a song on the “Madden 2007”
videogame soundtrack, is recording the
theme song for another game, EA’s
“NBA Street Homecourt,” and will
record a song for Lebron James’ 2007
Sprite campaign.

AL FATZ

Though Fat Al, or Al Fatz, does have
a lot going for him, there has been one
glitch, and its name is Bill Cosby. Turns
out the name Fat Al is too close to the
cartoon character Fat Albert, and
though the Atlantic camp tried to reason
with the Cosby camp, Atlantic reps say,
Cosby wouldn’t yield. (Cosby’s people
could not be reached for comment by
press time.)

Atlantic changed Fat Al’'s name to Al
Fatz, a moniker reminiscent of Biggie
Smalls—which is what everybody still
called the deceased MC, though his
stage name was the Notorious B.1.G.

“l guess he doesn’t like rappers,” Fat
Al says of Cosby’s claim. “I'm just try-
ing to come up and Bill Cosby was hat-
ing.l know one thing, I won’t be buying
anymore Jell-O pudding.” o

‘Global Pulse

') EDITED BY TOM FERGUSON tferguson@eu.billboard.com

U.K. Alt-Rockers Agree ‘Print Is Dead’

Irish Quartet Thrives On Rural Retreats; Italian Songster Back From A Break

For an overview of the United
Kingdom’s thriving alternative
music scene, one place to start
is “Print s Dead Vol. 17 (V2), re-
leased Nov. 6 in the United King-
dom, Germany, Scandinavia,
Belgium, Luxembourg, the
Netherlands, Italy, Spain, Japan
and Australia,

This is no ordinary compila-
tion. The 11-track collection is
a collaborative effort dreamed
up by Newcastle Upon Tyne,
England-based quintet Yourco-
denameis:milo, which invited
new British acts including the
Automatic, Bloc Party, Maximo
Park and the Futureheads into
the studio for one day apiece.
“They would meet Milo at the
studio and write, record and mix

NOVEMBER 18, 2006

the track in a single day,” says
manager Craig Jennings of Lon-
don-based Sanctuary Group.
“With the nature of the project,
ittook a lot of time and effort to
get all the [publishing] authori-
zations, but we got there.”
Jennings says Yourcode-
nameis:milo’s 2005 debut set
“Ignoto” (Polydor/Fiction)
shipped 15,000 copies in the
United Kingdom, but claims
dissatisfaction with the major’s
level of international support
prompted a switch to V2. The
act’s second “official” album,
“They Came From the Sun,” is
due in March 2007. Jennings
says a second volume of “Print
Is Dead” will follow, which “will
include more U.S. bands.”

YOURCODENAMEIS:MILO

Yourcodenameis:milo will
tour globally in 2007 to promote
“They Came From the Sun,”
Jennings adds. Live bookings
are through the Agency.

—Steve Adams

DIRECT SALES: The title of
Dublin alternative rock quartet Di-
rector’s debut album “We Thrive
on Big Cities” (Atlantic/Warner)
is a louch misleading.

The “thriving” part is clearly
accurate, as the album entered
the IRMA chart at No. 2 in Ire-
land one week afterits Oct. 6 re-
lease. But while some of the
album was recorded in Dublin
and London, most of it was laid
down in the rural Irish retreat
of Grouse Lodge Studios,
County Westmeath.

The album has already
spawned two top 30 singles in
Ireland, “Reconnect” and Octo-
ber’s “Come With a Friend”—a
song about “sexual promiscuity,
a fast-paced lifestyle and ulti-
mate disappointment,” accord-
ing to guitarist Eoin Aherne.
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The past 18 months have
seen the band support such
names as Snow Patrol, the
Fratellis and Hard-Fi in the
United Kingdom. After a one-
off Nov. 21 London show with
U.S. alternative act Modest
Mouse, the band will undertake
its second major Irish tour of
the year in December. Director
is booked for Ireland by Dublin-
based MCD and internationally
by X-Ray Touring in London.

Band manager Richard Mc
Donogh says a U.K. album re-
lease is due summer 2007.
“We’re trying to concentrate on
one territory atatime,” he says.
“All our efforts will now be spent
in the U.K. until we break the
band there.” The band is un-
signed for publishing.

—Nick Kelly

FIVE YEAR PLAN: Taking
a five-year break from record-
ing can be a risky strategy, but
it’s one that has paid off for 44-
year-old Italian singer/song-
writer Luca Carboni.

His 12th studio album, “Le
Band si Sciolgono” (RCA/Sony
BMG), debuted at No. 3 on the
FIMI album chart one week
after its Sept. 29 release and re-
mains in the top 10.

The gap between 2001’s
“LU.CA” and the new set was
filled by the in-concert “Live” set
in 2003. “There wasn’t a precise
reason for the delay,” Carboni
says. “I guess [ subconsciously
needed to take a break. When [
finally got round to recording,
1 also decided to produce and it
was almost like making a record
for the first time.”

Carboni, who released his
first album in 1984, says that “Le
Band si Sciolgono” has shipped
70,000 units in [taly. [t will also
be released later this year in Ger-
many, Switzerland and Bel-
gium, territories where Carboni
has an established fan base.

Carboni is published by his
own Bologna-based La Casa del
Baraccos company. Live dates
are through Milan-based Friends
& Partners.  —Mark Worden
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Women Beneath
The Radar

Conya Doss, Lynn Fiddmont

And Tamia’s 06 Albums Deserve To Be Noticed

Where would R&B be today without the likes
of such heart-stirring pioneers as Ruth Brown,
Etta James, Tina Turner and Aretha Franklin?
This year has borne witness to an array of al-
bums by a female contingent ranging from
seasoned vets to wet-behind-the-ears new-
comers. That listincludes Beyoncé; Janet Jack-
son; Monica; LeToya; Corinne Bailey Rae;
India.Arie; Mary J. Blige, who actually released
her popular comeback late last year; Gladys
Knight; and Natalie Cole.

Laboring under the mainstream radar, how-
ever, are several 2006 releases that warrant at-
tention. Some of those (Amel Larrieux, Hil St.
Soul) were profiled here earlier this year. But
please take note of three more albums by tal-

ented R&B/soul singer/
songwriters as | continue
my ongoing series about
2006 releases (Billboard,
Nov. 4) that deserve
attention.

First up is Conya Doss.
Her “Love Rain Down”
(ConyaDossSongs) is the
artist’s biographical fol-
low-up to two earlier al-
bums, “A Poem About Ms. Doss” and “Just Be-
cause.” For those unfamiliar with Doss, the
melodic lead single “Tell Me Why” is a strong
introduction to a nontraditional soul singer
whose style leans more to cool, sensual
grooves than the gut-wrenching style of other
soul purveyors.

Hook-filled tunes drummed incessantly on
the radio aren’t in abundance here. But don’t
take that to mean the Cleveland-bred Doss’ un-
derstated music and thoughtful lyrics lack punch.
Her versatility as an arranger and writer pour
forth on such songs as the jazz-infused “Why
Did You?” and the ballad “Sign.” Listen—then
listen again and again.

Lynne Fiddmont has supported everybody
and his brother during her career. Her credits

sheet is dotted with such well-known names
as Seal, Stevie Wonder, Babyface, Bill With-
ers, Mariah Carey and Whitney Houston. Now
she’s stepped to the forefront with the self-
released *Flow” (on the revealingly monikered
MidLife Records).

Traditional yet jazzy soul is Fiddmont’s
province, and the sultry singer gets right to
the point on this nine-song collection. Though
it may be short in its number of songs, this
album doesn’t stint on pleasure. “Holiday,” the
samba-juiced opening track, makes you want
to jump in the car and drive up the coast top-
down, face in the wind. Fiddmont shifts from
sexy (“Feels So Right”) to romantic (“Cupid”)
to sassy (“No Regrets”) without forcing the

issue—a welcome respite

emoting chanteuses.
R&B fans will recail that
Tamia got her big break
when she bowed on
Quincy Jones’ 1995 top 20
R&B hit “You Put a Move
on My Heart.” Since then
the Canadian singer/song-
: 4 writer has charted several
hits, including “Spend My Life With You” with
Eric Benét. Tamia hasn’t released an album since
2004 in the aftermath of Elektra, her former
label, merging with Atlantic, and an earlier diag-
nosis of multiple sclerosis (now in remission).
The singer, who recently debuted on the Hot
R&B/Hip-Hop Songs chart with the single “Can’t
Get Enough,” returns Nov. 14 with “Between
Friends,” the first album on her own Image En-
tertainment-distributed label (Plus 1). The
album'’s 12 songs are produced and/or written
by Rodney Jerkins, Shep Crawford and herself.
The result is the most cohesive and satisfying
set of Tamia’s career. Beyond the single, her
voice glides gracefully over tracks that alter-
nate between soulful ballads (“Me”) and
bouncy rhythms (“Sittin’ on the Job™). oo
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' KERRI MASON kmason@billboard.com

Ranking The D.Js

Dance Music’s Unscientific Annual Popularity Contest

who tours the globe and commands some of
the highest fees in the biz. “This year’s chart
has highlighted a flaw in the data collection,
which is the ability of a local D] with a huge and
active fan base to canvas enough votes to beat
amore established international D] with a big-
ger, but perhaps less-motivated fan base,” says
Tony McGuinness of U.K. trance outfit Above
& Beyond (No. 9). “It needs to be used with other
measures, like any research. Perhaps DJ [mag-
azine] can think of a weighting system.”

What we really need is promoters who are will-
ing to report the stats of their gigs—Ilike ticket
prices, number of tickets sold and venue capac-
ity—to a centralized body like, say, Billboard Box-
score. Or maybe, since typical dance events are
not large enough to rank with mainstream con-
certs, someone could launch a similar independ-
ent reporting entity just for us.

Until then, the unauditable “Top 100” will
continue to command attention. But, says
Simon Clarkson, owner of booking agency
Mainstage Artists, which represents 2006
chart-topper Van Dyk in the United Kingdom,
it is not “the be-all, end-all. There are many
experienced promoters
who know very well
what sells them

tickets and what

« doesn’t. Ultimately,

% peoplevote with
their feet.’ =

At5a.m. on Sept. 4, after culminatingalong tour
with a poolside set at Las Vegas’ Palms resort,
Dutch super Dj Tiesto had a moment of self-sac-
rifice. He logged on to his Web site and posted a
message to his legions.

“[When] I went out with the promoters of the
cities | was in, most of them were bringing up
the D] magazine ‘“Top 100’ voting,” he wrote. “It’s
a big thing . . . and most of them will book D}s
who are high on thislist.” He went on to ask his

R&B/HIP-HOP

‘Evolution’ Of The Groove

Ciara Takes Inspiration From The '80s On Sophomore Album

fans not to vote for him this year—he has topped
the annual chart three times since 2002—and to
select up-and-comers instead.

“If I win a fourth time, it wouldn’t make a dif-
ference for my career,” he wrote. “For the new
talented DJs around the world, it could.

In his own earnest manner, Tiesto (who fin-
ished third behind Paul Van Dyk and Armin van
Buuren) offered fans a window into one of dance’s
primary stumbling blocks. Without album sales
of any consequence ot a standardized way to
gauge touring success, promoters, venue own-
ers and artist representatives must turn to unsci-
entificmethods to measurean artist’s popularity.
And the one with the most reach and history is
U.K.-based D] magazine’s 10-year-old “Top 100”
poll. This year, more than 217,000 fans voted on-
line for their favorite DJs, a 57% increase from
2005. But as the chart gets more popular and DJs
from across the globe lobby hard for a spot,
some argue thatit’slosing thelittle accuracy
it once had.

“ “Tom’ on MySpace could easily be
the world’s No. 1 DJ,” Billboard report-
ing D] Joe Bermudez says. “It’s
about who has the most online
friends.” No one is immune
from solicitation. Jocks as far
up the food chain as Roger
Sanchez and Deep Dish £
sent out “vote for me”  f
e-mails this year.

“You have to have a
Barnum & Bailey men-
tality of round-the-clock, relent-
less promotion, which for several years now has
included lobbying anyone and everyone you
know to vote for you,” says Dan Ross of X-Mix
Productions, who represents dance artists in-
cluding Bad Boy Bill (No. 43) and Ar-
mand Van Helden, who fell off the
chart this year but still gigs at will.
‘It really comes down to if you
focus your time and effort on
making hits or on putting to-
gether a team of people to work
on keeping up your profile.”

Motivated unknowns have a bet-
ter shot than the Van Heldens of the
world. This year, trish techno D] Phil Kieran
(No. 35) and Israeli trance man DJ Skazi (No.
37), both of whom only play locally, far out-
ranked powerhouse Danny Tenaglia (No. 58},

Ciara Harris hearts the ’80s, and
it shows on the 21-year-old
singer’s sophomore album,
“Ciara: The Evolution,” due
Dec. 5 via LaFace/Zomba
Label Group. With its body-
rocking dance jams, the disc
looks to revive the decade of
leg warmers and Jeri-curl’dos,
not unlike successful efforts by
Fergie (“The Dutchess”) and
Gwen Stefani (“Love. Angel.
Music. Baby.”).

“Therewas a certain way a
record used to groove back
in the day. | wanted to go back
to what I really loved growing
up,” says Harris, who co-pro-
duced the album. “With my
last album [2005’s “Good-
ies”], | was going with the
flow, but here | was able to
start from scratch. It started
with me just having a clear vi-
sion of where | wanted to go.”

First, that meant drawing
from fellow danceaholics like
Prince, Madonna, Michael
Jackson and TLC. Second,
Harris wanted to get more
personal. “I challenged my-
self to think deeper and
open up more to my fans,
because I've been a very
private person,” she says.
The Atlanta-bred singer
explains that “Goodies”
(Sho’Nuff/LaFace), which
has sold 2.6 million copies in
the United States, according
to Nielsen SoundScan, kept
things “funand simple,” spawn-
ing energetic cuts like “1, 2 Step”
and the title track, which topped
The Billboard Hot 100 for seven
straight weeks.

But “Evolution” pulis a bait-

and-switch, leading with the

-

TIESTO
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BY CLOVER HOPE

sensual ballad “Promise,” pro-
duced by Polow Da Don. “|
didn’t know what people ex-
pected me to do with this
record because of the [slow]
tempo,” Harris says of the
song’s sultry music video,
which finds her gyrating with
a microphone. “I wanted to
make sure you felt like you were
still watching a Ciara video, but
that you also felt the evolution.”

“Everyone knew that song
would set her apart from all the
comparisons she gets all
the time,” says Ethiopia
Habtemariam, VP of urban cre-
ative affairs at Universal Music
Publishing Group. “At a certain
point you can’t get stuck just
targeting kids. Her music spoke
foritself and went beyond just
a young demographic.”

The '80s vibe of the album is
one way in which Harris at-
tempts to escape the links to
artists like Aaliyah and Janet
Jackson. “Janet definitely in-
spired me when | was younger
but getting so many compar-
isons to her really motivates me
to become my own artist,” Har-
ris says. “Some things are sim-
ilar,but I don't think it's forced.
Our songs are different—from
the production to the videos.”

Excluding “Promise” and a
handful of ballads, including the
Pharrell-helmed “I’'m Just Me,”
“Evolution” is filled with bass-
heavy tracks, some of which
Harris has been previewing on
a 25-city U.S. tour. Producers
include Rodney Jerkins (“Make
It Last Forever™), Lil Jon (“That’s
Right,” “C.R.U.S.H.”"), will.i.am
(“Get In, Fit In”) and Bryan-
Michae! Cox (“So Hard™).

“I wanted to make sure we
didn’tjust get abunch of songs
from people that work with
any other R&B artist,” says
Habtemariam, who serves as
the album’s A&R executive.
“[Ciara] was part of every track
that was conceived. Going in,
the producers all thought they
had what they were going to
work with but everyone tailored
the track to what she wanted.
Nothing was really contrived.”

However, the sole contribu-
tion from Harris’ frequent col-
laborator Jazze Pha, who re-
leased “Goodies” via his
Sho’Nuff imprint, is “Get Up,”
which also appears on the film
soundtrack to “Step Up.” Both
parties dodged questions
about their dwindling rela-
tionship, and Harris declined
to clarify whether the reasons
are legal. “It’s not the same
situation as it was when | first
came out,” she says. “There’s
not too much i can say at this
moment, but things have def-
initely changed.”

Pha adds, “I did a couple of
songs, [but] | didn’t really work
on this album as much. She’s
basically doing her own thing.”

Much of Harris’ thing in-
volves dance. In fact, the singer
recently founded the Atlanta-
based Universal Dance Agency,
and “Evolution” comes with an
accompanying DVD of do-it-
yourself lessons. “One thing
that keeps coming back to us
from consumers is how to learn
more about her dancing,” Har-
ris"manager Phillana Williams
says. “Her name has become
synonymous with dance, so it
was a natural thing to do.” ««-
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Deaf Jam

Experimental Composer, MacArthur Grant
Winner John Zorn Makes Himself Heard

Notorious for not granting interviews, John Zorn, one of 25 artists
awarded MacArthur Fellowship grants this year, lets his music
speak for him—whether it is his avant-garde alto saxophone screech-
ing, his lyrical compositions based on Jewish scales performed by
his jazz band Masada or his experimental new music works, four
of which premiered Oct. 26 at Columbia University’s Miller The-
atre as part of its Composer Portraits series.

Zorn did not take the stage for the five idiosyncratic through-
composed pieces that included “Eloges,” an evocative memoriam
for free-improv guitarist Derek Bailey. The performance featured
Marc Ribot scratching and scrurrying his fingers up and down his
guitar neck while accompanied by a medieval ensemble playing
harp, viola da gamba, hurdy gurdy and percussion. Former Faith
No More singer Mike Patton screamed, shrieked and belched his
way through a rendition of Zorn’s solo-vocal work, “Fourth Litany
for Heliogabulus,” that was at turns audacious, discomforting,
shrill and poignant. The show ended with a whispered-to-deafen-
ing piece featuring an 18-person choir, two percussionists, a harpist
and a contrabassoonist.

After the finale, Zorn, in a black hooded sweatshirt and gray
camouflage slacks, bolted from the shadows of the audience and
bounded onto the stage to applaud the musicians and conductor
Brad Lubman as well as bask in the appreciation of his decidedly
avant material.

The eclectic Zorn, who says he is not a jazz musician but a mu-
sician who sometimes plays jazz, has tread in deep jazz waters as
one of the pioneers of the "80s and "90s New York downtown scene,

setting up residence at such clubs as the Knitting Factory and Tonic.
He also recorded such late-’80s skronk classics as “Spy Vs. Spy”
and “Naked City” (both in the Elektra/Nonesuch catalog). More
recently, he revisited his Masada project of the *90s with new ma-
terial and albums and released multiple volumes of his “50th Birth-
day Celebration,” all on his own Tzadik Records label.

Founded in 1995, Tzadik now boasts more than 460 releases
dedicated to radical Jewish culture, composers, oracles (women
artists) and film works, among others. The label is Web-distrib-
uted by the Bowery record store Downtown Music Gallery, co-
owned by Bruce Lee Gallanter, who notes that Zorn “does not
believe in promotion,” which means Tzadik’s discs, while avail-
able in most retail stores, are rarely reviewed.

The same no-promotion philosophy fuels Zorn’s artist-centric
club of experimental music, the Stone, founded in 2005 in New
York’s Lower East Side. He does not advertise the 100-person-ca-
pacity club; gives 100% of the door’s proceeds to the musicians;
and doesn’t serve “refreshments or merchandise . . . only music,”
according to the club’s Web site thestonenyc.com. Each month a
different artist serves as curator, with November programmed by
the remarkable koto improviser Miya Masaoka. She joins guitarist
Fred Frith and saxophonist Larry Ochs for three nights of shows
with their stunning improv trio Maybe Monday. The Nov. 17-19
stint features a special guest sitting in for each of the six sets.

As for the MacArthur “genius” grant, with its no-strings-attached
prize of $500,000, expect Zorn to continue to defy music industry
models and stylistic boundaries. That's good news. As Jonathan
Fanton, MacArthur Fellowship president, said in announcing this
year's awardees in September, the grant allows artists to continue
to “reflect, explore and create. Talented and creative individuals,
free to follow their insights and instincts, will reveal new discov-
eries and make a difference in shaping our future.”

MAKE WAY FOR MASTERS: In October, National Endow-
ment of the Arts chairman Dana Gioia announced the Class of
2007 NEA Jazz Masters: bandleader Toshiko Akiyoshi, trombon-
ist Curtis Fuller, pianist Ramsey Lewis, vocalist Jimmy Scott,
flutist/saxophonist Frank Wess and saxophonist/composer Phil
Woods. The A.B. Spelling NEA Jazz Masters Award for jazz advo-
cacy is given to journalist/historian/archivist Dan Morgenstern.
The award is the most prestigious for jazz artists in the United
States. The Jazz Masters program, boasting 87 honorees, celebrates
its 25th anniversary this year. The seven new members will offi-
cially receive their awards at the International Assn. for Jazz Edu-
cation’s annual conference Jan. 12 in New York.
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THE SXSW MUSIC AND MEDIA
CONFERENCE showcases hundreds
of musical acts from around the
globe on fifty stages in downtown
Austin. By day, conference registrants
do business in the SXSW Trade Show
in the Austin Convention Center and
partake of a full agenda of informa-
five, provocative panel discussions
featuring hundreds of speakers of
international stature,

REGISTRATION
DISCOUNTS AVAILABLE
FOR SXSW 2007!

Visit SXSW.COM to register
to attend and get information
on the conference, including

up-to-date lists of speakers,

panelists and showcasing artists.
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Underdogs Overload

Dreamagiris’ Soundtrack Kicks Off
Busy Breakout Year For R&B Production Duo

One telltale movement signals
thata recording has passed final
muster with the Underdogs:
The production duo’s heads bob
inunison throughout the song.

Harvey Mason Jr.and Damon
Thomas’ double head-nodding
was very much evident recently
attheir Hollywood studio as they
played Beyoncé’s “Listen” and
other selections from the forth-
coming “Dreamgirls” sound-
track. With this project, the new
Aretha Franklin and Mary J.
Blige single “Never Gonna
Break My Faith” (from island

THE UNDERDOGS

Def Jam’s Nov. 21 “Bobby”
soundtrack) and collaborations
with Mario, Chris Brown, Fan-
tasia and “America Idol” final-
ist Katharine McPhee, 2007 is
shaping up to be a breakout year
for the Underdogs.

During the five years since
the partnership took off with
Tyrese’s “I Like Them Girls” and
subsequent R&B and pop hits
with Ruben Studdard, Omarion
and others, the Underdogs were
offered work on various sound-
tracks. But the timing and de-
sire didn’t click until the pair
was asked to lend its production
talents to “Dreamgirls.”

“We knew we wanted to do
films,” says Thomas, nick-
named “the motivator” by
Mason. Before the Underdogs,
Thomas wrote songs with Ken-
neth “Babyface” Edmonds for
Pink and Faith Evans, among
others. “But we wanted to wait
for a great opportunity.”

The Underdogs’ first sound-
track venture was an ambitious
undertaking. During a 14-

wWWWwW.americanradiohistorv.com

month span, the duo worked
on more than 40 songs and
musical snippets for the
DreamWorks/Paramount film.
Adapted from the Tony Award-
winning Broadway play about
career highs and lows of a fic-
tional girl group, the film—star-
ring Beyoncé, Jamie Foxx, Eddie
Murphy and Jennifer Hudson—
will debut nationwide Dec. 21,
nearly to the day (Dec. 20) the
play bowed 25 years ago.

The Music World Music/
Sony Urban/Columbia sound-
track is set for release Dec. 5 in

both a single-CD version and a
doubledisc featuring 37 songs.
The lineup includes “Listen”
and three more new tracks, plus
updated versions of songs from
the original production, most
notably the signature “And I Am
Telling You I'm Not Going.” All
the work was done at the Un-
derdogs’ complex, which occu-
pies two floors and eight rooms
in the Edmonds Building on
Cahuenga Boulevard.

Working with the duo were
the film'’s director Bill Condon
(“Chicago”); original “Dream-
girls” composer Henry Krieger,
who co-wrote the new songs;
and music supervisors Randy
Spendlove and Matt Sullivan.
Thomas and Mason say their ex-
pertise as musicians and their
penchant for incorporating live
instruments in their produc-
tions helped them sonically in-
terpret Condon’s vision.

“It took some experiment-
ing,” Mason says of the chal-
lenge. Tagged “the general” by
Thomas, the son of noted jazz

drummer Harvey Mason
earned his writer stripes with
Rodney Jerkins’ Darkchild En-
tertainment camp, penning
songs for Brandy, Toni Braxton
and others.

‘We searched to find exactly
how to achieve the balance be-
tween respecting the original
songs and the time period
[1962-1975],” Mason adds,
“while updating the material
for today’s audience.

Condon cites new song “Pa-
tience” as a prime example.
“Hearing that Marvin Gaye-like

song grow into a moving big
track under their guidance
shows how brilliant they were
at shaping the music dramati-
cally but still keeping within
the storyline.

Beyond the “Dreamgirls” and
“Bobby” projects, Mason and
Thomas oversee a crew of 10
songwriter/producers, |
Records-distributed Underdog
Records and Underdog Publish-
ing via Universal Music Pub-
lishing. More pressing, though,
is getting their two heads nod-
ding together again.

While talking to Billboard,
the pair was busy tweaking the
bridge on a new Chris Brown
track, “Let Me Take You
Down,” before the singer re-
turned to record the chorus
and ad-libs.

“Whatever we do, it’s a two-
step process,” Mason says as
Thomas switches places with
him at the keyboard. “If
something bothers one, it
bothers the other. It’s got to
excite us both. ooe

THE UNDERDOGS: HABLING HARWARD
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REVIEWS =

SPOTLIGHTS |

Releases deemed by the review editors to deserve special attention
on the basis of musical merit and/or Billboard chart potential.

U ALBUNNS

JOSH GROBAN
Awake

Producers: various
143/Reprise

Release Date: Nov. 7
Reprise certainly had
its work cut out for it
five years ago when it
aimed to break a young pop-classical
singer named Josh Groban. Sixteen
million copies of two albums later, it
would be simple enough for the 25-year-
old to rest easy with more of the same.
But on “Awake,” Groban bounds forward
via a handful of innovative collaborations
with Dave Matthews, John Ondrasik of
Five for Fighting, Herbie Hancock,
Imogen Heap and, most notably,
Ladysmith Black Mambazo, whom he met
while touring in South Africa. There's still
plenty here to soothe and seduce his
sweeping fan base. “Don’t Give Up (You
Are Loved),” breathtaking ltalian “Un
Giorno Per Noi (Romeo Y Guilietta)” and
melancholy “February Song” are destined
to join his greatest hits, but this collection
proves that the momentous talent is just
finding his footing. Already No. 1at
amazon.com based on pre-orders a week
before release, “Awake” is a retail and
artistic titan.—CT

YUSUF

An Other Cup

Producers: Yusuf
Islam, Rick Nowels
Ya/Atlantic

5 Release Date: Nov. 14

Twenty-eight years is
along time between

drinks, even if it is only tea you're

sipping, but the artist formerly known as

Cat Stevens (and, significantly, billed as

YUSUF

|
L

such on U.S. album sleeves) still knows.
how to make a decent brew. His voice is
seemingly unchanged by the best part
of three decades away from the music
biz, and the songs, while clearly
informed by his faith and his unique
experiences in the time off, retain much
of the freshness and pop sensibility that
made albums like “Tea for the Tillerman”
such an inspiring presence in the '70s. It
doesn’'t all hit home, but at its best
(“Heaven/ Where True Love Goes,” “In
the End,” “Green Fields, Golden Sands”),
this record is uplifting enough to satisfy
even a 30-year thirst.—MS

KEITH URBAN

Love, Pain & the
Whole Crazy Thing
Producers: Dann Huff,
Keith Urban

Capitol Nashville
Release Date: Nov. 7
“I don’t have any
aspirations to be a pop star or a rock
artist.” That's what Keith Urban recently
told Billboard, and while it may be true,
he could be either if he wanted to. The
proof is in this CD, which rocks harder
and is more diverse than its three
predecessors. Few artists have the
vision to see that country music isn’t
simply defined by fiddies and steel
guitar (although this album has both),
and even fewer have the talent to fulfill
that vision. Urban does. Whether it’s one
of the 10 songs he wrote or the one he
didn't (the Billy Nicholls-penned “l Can’t
Stop Loving You,” previously a hit for
Leo Sayer and Phil Collins), Urban sells
every song with passion. It’s fitting that
he closes this varied set with “"Got It
Right This Time.” Indeed.—KT

DEPECHE MODE
Martyr (3:07)
Producer: Ben Hillier
Writer: M. Gore
Publisher: EM!
Blackwood, BM!
Mute/Sire/Reprise
During the past 25
years, Dave Gahan, Andy "Fletch”
Fletcher and Martin Gore have
personified—defined—electronica around
the globe, with the occasional dip into
arena rock. Now, Depeche Mode
celebrates a notable anniversary with its
“The Best of, Volume 1," which collects
memorable moments from 11 studio
albums. New track “"Martyr” certainly
makes the mark, with its hypnotizing,
synthesizer-driven imprint; urgent
guitars; and a sound so retro that you at
first wonder if the track was pulled out of
a safe, where it has been collecting dust
for two decades. Fun, reminiscent and yet
fresh enough to prove that these guys are
relevant as ever.—CT

ROCKIE LYNNE More
(3:54)

Producers: Blake
Chancey, Tony Brown,
Kevin Law

Writers: R. Lynne,

D. Morgan

Publishers: Carolina
Blue Sky/Little Shop of Morgansongs, BM/
Universal South

This is quite simply one of the most
beautiful country ballads to come along this
year. Country programmers would be crazy
not to spin this heavily, especially during the
holiday season. Rockie Lynne and Music
Row vet Dennis Morgan have crafted a
sweet, poignant love song filled with such
great lines as “I'd give you my seat on the
train to heaven, if only one of us could go.”
Love and devotion never sounded more
honest and tangible than when Lynne'’s
emotion-filled voice delivers the eloquent
lines of this gorgeous ballad. His previous
efforts have garnered attention, but this
should be the single that shifts this talented
artist’s career into high gear.—DEP

HIP-HOP |

THE GAME

Doctor’s Advocate
Producers: various
Black Wall Street/Geffen
Release Date: Nov. 14

~ After getting booted from

50 Cent's G-Unit crew and
losing Dr. Dre as the main
collaborator for this
sophomore album, the
Game is sporting quite a
chip on his shoulder. The
against-the-odds
mentality is set on a
backdrop of menacing
percussion (“It's Okay
{One Blood]”) and
brooding soul samples

(the groupie-bashing

“Wouldn't Get Far,”
featuring Kanye West). The
defensive approach can be
great lyrical fodder (“Why
You Hate the Game”

. featuring Nas and Marsha

Ambrosius), but the
Compton, Calif.-bred
rapper is at his best on
pensive cuts like "Ol
English” and the Dre-
aimed title track featuring
Busta Rhymes. Clichéd
lady-pleasers like "Around
the World” featuring Jamie
Foxx are inconsequential,

" but even though “Doctor’s
* Advocate” has its failings,

it's a prescription that
comes recommended.—CH

FAT JOE

~ Me, Myselfand |

Producers: various
Terror Squad/Imperial/EM/
Release Date: Nov. 14
Having split with
Atlantic in favor of a
distribution deal with EMI’s
Imperial Records, Fat Joe
offers quintessential Don
Cartegenarhymes on "Me,
Myself and |, particularly
during "Breathe and Stop,”

© where he claims he could

"play it like Kanye and let
my chest hair show, but
that just ain’t Joe.” His spat
with 50 Cent continues on
that Bob Marley-sampling
cut, produced by Nu Jersey
Devil and featuring the
Game. Beats by producer
LV stand out on songs like
“Damn” and "Jealousy,”
marked by vintage '70s soul
horns and layered vocals.
But ironically, the tracks
exhibiting personal
emotion for his mother and
his wife fall flat. Indeed,
Joe's at his most excited
when he's threatening to
“run up in your crib and
butt f**k your wife.”
Happiness.—HC
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ALBUMS

SOUNDTRACK

TENACIOUS D
The Pick of Destiny
Producer: John King
Epic
Release Date: Nov. 14
Tenacious D insists it
is the greatest band in
the world, and on a couple
occasions during this
soundtrack to the duo’s
upcoming film of the same
name, you kinda believe it.
Simultaneously mocking
and paying homage to
metal, tracks like “Master
Exploder” (cue the Judas
Priest-style harmonized
guitar solos) and “Car
Chase City” (with a speed-
addied Motdrhead riff) is
the D at its best—unapolo-
getically obnoxious and
having a ball. Beyond
some amusing genre
parodies (power ballads
on “Dude | Totally Miss
You,” flute-flavored '60s
pop on “Papagenu (He's
My Sassafras),” Jack Black
and Kyle Gass unite in rock
with such idols as Meat
Loaf and Ronnie James
Dio (“Kickapoo”), and
deliver their life story in
anthemic fashion (the title
cut). Best of all: Black
scatting atop Gass’
acoustic renditions of “Fur
Elise” and “Eine Kleine
Nachtmusik” on
“Classico.”—JC

.AND YOU WILL
KNOW US BY THE
TRAIL OF DEAD
So Divided
Producer: Mike McCarthy
Interscope
Release Date: Nov. 14
* "So Divided,” the third

Interscope release

from . .. And You Will
Know Us by the Trail of
Dead, offers a more diverse
song mMix than one might
expect from these Texas-
based rockers. There are
stillmoments of gripping
rock drama, particularly on
“Sunken Dreams,” which
most resembles 2002's
amazing “Source Tags &
Codes.” But the set veers
into alt-country territory on
the bluesy “Naked Sun”
and “Witches Web,” which
features Dresden Dolls’
Amanda Palmer on
backing vocals. There's
also a streamlined pop flair
on display via the Beach
Boys-style harmonies of
"Eight Day Hell” and the

NOVEMBER 18, 2006

propulsive major-key riff of
opener “"Stand in Silence.”
Still, the standout is
"Wasted State of Mind."
whose frantic piano
melody and singalong
chorus is areminder that
change, though unan-
ticipated, can oftenbe a
good thing.—JM

DAMIEN RICE
9
Producer: Damien Rice
Vector/Warner Bros.
Release Date: Nov. 14
* Damien Rice's 2004
debut, “O,” had its
darling moments of
innocence and whimsy,
but “9"” keeps both feet
on the ground.
Addressing jealousy, sex,
loneliness, cheating,
exhaustion and unfulfill-
ment, Rice’s fragile voice
whimpers and moans
through heart-on-
sleevies like "9 Crimes”
and “The Animals Were
Gone.” Just like on the
first album, the pretty
string arrangements and
angelic harmonies with
cohort Lisa Hannigan
don't exactly bring peace
to his troubled guitar
songs, just as tracks like
“Rootless Tree” begin
pastoral, then bum-rush
into chaos and anger. The
refreshing/frustrating
aspect of Rice’'s capital-D
dumped state of disrepair
is that the album doesn’t
attempt to be bigger
than it is—no token social
commentary, no distract-
ing deviationto a
commercial single or
lighter subject matter. It
is simply miserable,
heavy, repetitive and
cathartic.—KH

BOWLING FOR SOUP
The Great Burrito
Extortion Case
Producers: various
Jive
Release Date: Nov. 7
Doling out another
dose of quirky
pop/rock a la prior radio
hits like “1985” and "Ohio
(Come Back to Texas)," the
new Bowling for Soup
album should elicit smiles
and snickers all around.
First single "High School
Never Ends” is a hilarious
social commentary with
biting wit, a bit of truth and
an continued on >>p56
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absolutely infectious
chorus. Lead vocalist Jaret
Reddick has an engaging,
personality-packed voice
that makes every song an
event. On “I'm Gay,” the
band deflates rockers who
take life a little too
seriously, thenimplores
“Don’t hate us cause we’re
happy!” Though most tunes
lean toward the satirical,
the band tackles more
serious fare on “Much More
Beautiful Person,” about
the challenges some young
people battle. Throughout,
clever songwriting, solid
musicianship and manic
energy combine toroll a
perfect strike. —DEP

JOAN OSBORNE
Pretty Little Stranger
Producer: Steve
Buckingham
Vanguard
Release Date: Nov. 14
* While a far cry from
Joan Osborne’s
breakthrough, the
delectable "Relish,”
recorded more than a
decade ago, “Pretty Little
Stranger” sets the singer in
Nashville, where she
soulfully transplants her
roots music into fertile
country soil. At times,
producer Steve Bucking-
ham gives the sessions a
classic feel, a la Owen
Bradley's signature steel
guitar shadings and bright
piano tinkles, on such
sumptuous readings of Kris
Kristofferson’s "Please
Don’t Tell Me How the Story
Ends” and Beth Nielsen
Chapman’s "Time Won't
Tell.” But Osborne breaks
out of the Patsy Cline mode
with folk-inflected tunes
and more contemporary
country fare like the lyrical
title track. Split down the
middle between covers and
originals, the CD's best
tracks come from Os-
borne’s portfolio, including
the sweetly swaying “Holy
Waters,” the skipping
“Shake That Devil” and the
funky “Dead Roses."—DO

LLEGEND & CREDIS |

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Hiliary

LATIN

INTOCABLE
Crossover

Producers: Ricky Murioz,
René Martinez,
Lloyd Maines
EMI Televisa

Release Date: Oct. 24
“Crossover”is an apt
description of Intocable’s
music, which often veers
from regional Mexican into
pop. However, this albumis
not totally revolutionary for
the band, which has been
pushing the envelope of the
nortefio sound for some
time while keeping close to
its basic root. Both extremes
are heard on the single “Por
Ella.” The original version s
romantic nortefo to the
core, built on swiveling
accordion lines, while the
pop version (produced by
Lloyd Maines) is country and
Western, the accordion
traded for twangy guitars
and fiddle. Otherwise,
Intocable sounds like
evolved norteno. Some
tracks, like "Libertad” and
"La Palabra Amor,” are
robust and danceable, while
others like “Lo Que Callas,”
accordion notwithstanding,
could easily fall into a pop
format thanks to long
melodic lines and big,
breakout choruses.—LC

| WORLD |

THE IDAN RAICHEL
PROJECT
The Idan Ralchel Project
Producers: /dan Raichel,
Gilad Shmueli
Cumbancha
Release Date: Nov. 7
* This disc is surely one
of the most fascinating
titles to emerge in world
music this year. Israeli key-
boardist/composer Idan
Raichel, who has become
quite an item among Israel's
and Ethiopia’s music fans,
collaborates here with
Ethiopian immigrants in
Israel, particularly vocalist
Cabra Casey. The tunes are
terribly alluring, and each
song definitely has a life of

its own. Make note of the
superb, haunting groove
of “Mi'Ma’amakim,” an
exquisite blending of a
Raichel lyric and “Nanu
Nanu Ney,” a traditional
Ethiopian song. “Brong
Faya,” sung by Suriname
native Sergio Braams,
boasts a strong hint of
reggae, while “Azini,”
featuring Arab-Israeli
vocalist Mira Anwar Awad,
is a dramatic ballad with a
pronounced Middle
Eastern feel. Raichel’'s U.S.
debut is a multi-ethnic
tour de force.—PVV

NEIL YOUNG &

CRAZY HORSE

Live at the Fillmore East

Producer: Paul Rothchild

Reprise

Release Date: Nov. 14

* The long-awaited first
salvo from Neil Young's

long-rumored archives

series, “Live” captures the

original Crazy Horse (the late :

Danny Whitten, Billy Talbot
and Ralph Molina) plus

producer Jack Nitzsche, who '}

sits in on electric piano,
during a four-

nights stand

COIl

from March ]
1970atthe — AppiTIONAL |
legendary REVIEWS:
New York » Craig Morgan,
venue. Only "lfimfe Bit

. of Life”
six tunes {(Broken Bow)
madethecut, | joinna !
butthe 43 Newsom, “Ys.”
minutes of ey G

music offered

features everything a fan
could hope for—superbly
jammed-out epics ("Down
by the River,” “Cowgirlin the
Sand”), lesser-known gems
("Winterlong,” “Wonderin‘ ")
and solid versions of
signature tracks (“Every-
body Knows This Is No-
where,” “Come On Baby
Let's Go Downtown”). The
fiery 16-minute “Cowgirl”
takes top prize, but the
whole set shines. All we need
now is more—Ilots more.—SV
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CHOICE #: A new release, regardless of chart potential,

Crosley, Katie Hasty, Clover Hope, Jill Menze, Dan

Oueliette, Sven Philipp, Deborah Evans Price, Mark
Sutherland, Chuck Taylor, Christa L. Titus, Ken
Tucker, Philip Van Vleck, Susan Visakowitz

PICK »: A new release predicted to hit the top half of

56 NOVEMBER 18, 2006

highly recommended for musical merit.

All albums commercially available in the United States
are eligible. Send album review copies to Jonathan
Cohen and singles review copies to Chuck Taylor (both

at Billboard, 770 Broadway, Sixth Floor, New York, N.Y.

10003) or to the writers in the appropriate bureaus.
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IH; GOO GOO DOLLS Let
" Love In (4:15)

Producer: Glen Ballard

{ Writers: J. Reznik,

. G. Ballard, G. Wattenberg
. Publishers: various

1 Warner Bros.

By the stats, Goo Goo
Dolls are the most
popular adult top 40 act in

history, and as usual, John
Reznik and company
deliver a comfortable fit for

" the format, with a

midtempo pop/rock romp
big on hooks and hip

1 enough to keep moms
- feeling youthful. For a while
. there, Reznik’s DIY accord

on making records had put
himin arut, but thanks to
some able collaborative
skills from producer Glen

1 Ballard, the title track to the

Goos’ latest album is well-
crafted, plenty melodic and
stands a good chance at
topping the adult top 40
list. For good measure, a
“rock™version is also

. included on the promo

single, which turns up the
guitars for hipper-leaning
stations. It's preferred, but
either way you slice it, this
mild cheddar meets the
taste test.—CT

' MAT KEARNEY Nothing

Leftto Lose (4:26)
Producers: Robert Marvin,

- Mat Kearney
' Writer: M. Kearney
| Publishers: EM/ Black-
. wood/Facade Aside, BM/

Aware/Columbia
Singer/songwriter Mat
Kearney leaves his hip-hop
rhymes behind and main-
streams it on “"Nothing Left
to Lose,” the soft-rocking
title track from his major-
label debut and second
album. The introspective
stngle chronicles his
journey from his Eugene,
Ore., hometown to

. Nashville, offering an

' acoustic-led, sensitive-guy
' ballad that is catchy and

~ relaxed.To a kid from

' Oregon by way of Cali-

- fornia/All of this is more

than I've ever known or

I seen,” he admits, then

launches into a Coldplay-
ish falsetto for an under-

© stated, mildly infectious

chorus. While “Nothing
Left” is a highly personal
statement that lacks true
personality, it is already
garnering hot AC airplay
and should make Kearney a
serious contender for a

I
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spot on the next “Grey's
Anatomy” soundtrack.—SP

P.0.D. Going in Blind
(3:46)
Producers: Travis Myrick,
PO.D.
Writer: PO.D.
Publishers: Ripped Off
Publishing/Jason Truby
Publishing, ASCAP
Atlantic

Was the nu metal era

really so long ago? The
pending arrival of greatest-
hits sets from Staind and
P.O.D. mark almost a decade
since Korn’s “Follow the
Leader” officially usheredin
the polarizing trend when it
debuted at No.1on The
Billboard 200. Staind and
Korn have long distanced
themselves from that label,
and it's now becoming
harder to lump P.O.D. in that
category. The band has
always kept melody firmly
in hand and doesn’t auto-
matically rely on rapped
vocals. "Going in Blind”
finds P.O.D. settled into a
style that mixes radio-ready
structures with dramatic
choruses and weighty lyrics.
The band's Christian roots
are also heard in words like,
“In his eyes you can live
again/Free within.” "Going
in Blind” has a sad message
about not knowing where
toturninatime of need,
but the midtempo number
still feels inspiring.—CLT

JOHN MELLENCAMP Our
Country (3:30)
Producers: John
Mellencamp (rock)/Tony
Brown (country)
Writer: J. Mellencamp
Publishers: Belmont
Mall/Sony/ATV, ASCAP
Universal Republic
Longtime super trooper
and Billboard Century
Award winner John
Mellencamp returnsin early
2007 with his first aloum of
new material in six years led
by “Our Country,” an
appreciable fable of
tolerance, hope and
empowerment. Without
sounding preachy, he
implores, “There’s room
enough here for science to
live/And there’s room
enough here for religion to
forgive/And try to under-
stand, all the people of this
land, this is our country.”

Vocally, melodically, lyrically,
Mellencamp remains a
master—if more for triple-A
stations now than the
faraway land that is today’s
top 40. It's also trendy
nowadays for pop/rock
artists to cross to the country
charts, but as one of the
original heartland per-
formers of the past 20 years,
his potential there is
organic—and mighty. For the
people, by the people. A
jubilant return.—CT

ENYA The Magic of the
Night (3:29)

Producer: Nicky Ryan
Writers: Enya, R. Ryan
Publisher: EM/ Blackwood,
BM/

Reprise

As AC prepares for its annuat
flip to all-holiday music (four
radio stations have already
made the transition before
Halloween pumpkins even
beganto sag), Enyareleases
anumber of appropos tunes
from her “Sounds of the
Season” EP, including this
secular selection, “The Magic
of the Night.” Because this is
an artist that appears only
every couple years, we're
forgiving that it's more or less
a paint-by-numbers
production of the airy, plucky
new age sound that has
always defined the
singer/songwriter. There are
still shades of Christmas to
the track, with its references
to bells and angels, but it
nonetheless possesses an all-
year charm on par with her
rnany previous hits at the
format. Not particularly novel,
but lovely all the same.—CT

KIMBERLEY LOCKE
Jingle Bells

Curb

SARAH McLACHLAN
Happy Xmas (War Is Over)
RCA

BETTE MIDLER From a
Distance (Christmas
version)

Columbia

DARYL HALL & JOHN
OATES Home for
Christmas

U-Watch

VONZELL SOLOMON It’s
Gonna Be a Cold Cold
Christmas

Breaking Records

LeANN RIMES Rockin’
Around the Christmas Tree
Curb
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>>|t has been more than two
years since a hit from Hot
Country Songs occupied the
pole position on the Adult
Contemporary chart. “What
Hurts the Most” (Lyric Street)
by Rascal Flatts is the first
country tune to be an AC No. 1
since Martina McBride’s “This
One’s for the Girls” held that
honor in the summer of 2004.

>>Female “American idol”
singers are topping the
country singles and albums
charts. Carrie Underwood
carries on for a second week
with “Before He Cheats”
(Arista), while Kellie Pickler
collects the 104th No. 1 for
the “idol” franchise with her
debut album, “Small Town
Girl” (BNA).

Two weeks in a row may nat seem like
much of a win streak, but in the merry-
go-round that has been 2006, a second
chart-topping frame for the “Hannah
Montana” soundtrack resembles out-
right domination.

The Disney Channel series album is
the first since Justin Timberlake's Sep-
tember release, “FutureSex/LoveSounds,”
to lead the chart for two weeks. Ina year
where a chart-record 34 a.bums have
reached No. 1, “Hannah” is only the sev-
enth title to spend more than one week
atop the page.

Of those seven, only two led the big
chart for more than two weeks. Rascal
Flatts’ “Me and My Gang,” released
April 4, was No. 1 during its first three
chart frames. Hits compilation “Now
22,” which hit stores June 27, was the
kingpin in three nonconsecutive weeks.

For whatever it’s worth, both of those
albums, like “Hannah,” have been driven
largely by department store traffic. Ac-
cording to Nielsen SoundScan, mass
merchants account for 83% of the 1.4
million “Now 22" has sold so far, 76% of
the 2.7 million to date on tt.e Flatts title
and 84% of the 485,000 that the Disney
soundtrack has posted in two weeks.

A modest second-weel: decline of
27.6% helps “Hannah” fend offa strong

| GEOFF MAYFIELD gmayfield@billboard.com

charge by Barry Manilow’s newest. The
margin between the two is less than
2,000 copies, the smallest gap between
No. 1 and the runner-up since the week
ending Aug. 6, when DMX’s “Year of the
Dog Again” trailed “Now 22” by about
1,500 pieces. The dip for “Hannah” is
also the smallest second-week drop by
an album that started in the top 10 since
another Walt Disney soundtrack, “The
Cheetah Girls 2,” eroded 7% in the week
that ended Aug. 27.

In all, “Hannah” is only the sixth
album in 2006 to drop 28% or less after
starting in the top 10. Two others, the
soundtracks to “Cars” and “Step Up,”
actually posted gains in the second
week, as each arrived before their
movies hit screens.

The two smallest second-week de-
clines by a top 10 album were both soft-
ened by Valentine shopping: Andrea
Bocelli’s “Amore” (down 3%) and
Manilow’s “The Greatest Songs of the
Fifties” (down 9%).

The “Hannah” series, which stars
daughter/father team Miley and Billy
Ray Cyrus, also looms large in home
video. “Hannah Montana, Vol. 1—Livin’
the Rock Star Life” bows at No. 1 on Top
Kid DV Ds at billboard.biz. The DVD ar-
rived the same day as the album, but

IVIa |'|(et \A’at(:'1 A Weekly National Music Sales Report

1S

‘Hannah’ Edges Manilow’s Best SoundScan Frame

charted a week later because the track-
ing period for Nielsen VideoScan's final
lists lags SoundScan’s by a week

OLD FRIENDS: Sports teams enter-
tain fans with turn-back-the-clock nights,
which just might be the theme for this
week’s top 10.

Barry Manilow, who first dent>d The
Billboard 200 in 1974, garners the Hot
Shot Debut at No. 2. He just misses scor-
ing his third career No. 1 and his second
chart-topper of the year.

With 202,000 sold, “The Greatest
Songs of the Sixt-es” marks Manilow’s
biggest Nielsen SoundScan week vet. Al-
though it begins 48,000 taller tkan his
“Greatest Songs of the Fifties” did when
it opened at No. 1 in February, th= com-
petition is tougher this time.

MANILOW

For weak ending Nov. 5, 2006. Figures are rounded.
Compmed from a national sample of retail store and rack

Thanks in large part to an appearance
on QVC, about 35% of Manilow’s first-
week sales come from the nontradi-
tional sector.

If this album cycle continues at its cur-
rent pace, | imagine we'll see “The Great-
est Songs of the Eighties” about this time
next year. Can’t wait to hear Manilow
cover Depeche Mode and Guns N’ Roses.

Also lending the top 10 a throwback
flair are bows by the Who (No. 7) and
Meat Loaf (No. 8), each with about 81,000
sold. The former first inked the album
chartin 1967, while Mr. Loaf’s debut hit
the listin 1977.

Even Deftones (at No. 10) have been
around a while. Their first album en-
tered Top Heatseekers 10 years ago,
meaning they have at least an outside
shot to be represented on Manilow’s
“The Greatest Songs of the Nineties,”
should one hit stores in 2008.

ON DECK: Don’t expect a third
straight week for the “Hannah Mon-
tana” album. The new Keith Urban set
and “Now 23" will be in a tug of war for
next issue’s crown, with each having a
shot at 350,000. Chains’ first-day num-
bers also lead chart soothsayers to pre-
dict 200,000-plus starts for Sugarland
and Josh Groban. .o

x Nielsen

Weekly Unit Sales Year-To-Date sales reports collected and provided by SoundScan
STORE DIGITAL
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BIRDMAN & LIL WAYNE ; : - T 3 =9 VARIOUS ARTISTS |
CASH MONEY/UNIVERSAL MOTOWN 007563+/UMRG (13.98) Like Father, Like Son g ;ﬁ rﬁ;‘\ziﬂ_ m 48 40 B son 511G STRATEGIC MARKETING GROUR/EMIUNVERSALIZOMBA B3563/SONY WUSIC (18.98) Now 22 .
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m Rk JIVE 83062+/Z0MBA (18.96) FutureSex/LoveSounds | 1982 “It's m g TRILL 68587/ASYLUM (18.98) Badfizz

MY CHEMICAL ROMANCE
REPRISE 44427/WARNER BROS. (18.98)

The Black Parade

THE WHO

UNIVERSAL REPUBLIC 007846/UMRG {13.98) ®

Endless Wire

MEAT LOAF
VIRGIN 63147° (18.98) ®

KELLIE PICKLER
BNA 01797/SBN (18.98)

Bat Out Of Hell Ill: The Monster Is Loose

Small Town Girl

DEFTONES

MAVERICK 43239/WARNER BROS, {18.98)

Saturday Night Wrist

HINDER

UNIVERSAL REPUBLIC 005390/UMRG (9:98)

Extreme Behavior |

EVANESCENCE
WIND-UP 13120 (18.98)

:

The Open Door |
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58 48 42 ||| SARAH MCLACHLAN

3 ARISTA 81504/RMG (18.98)
;Pr; 56 56 30 SECONDS TO MARS
i’ a RICK ROSS

| 57 46 SLIP-N-SLIDE/DEF JAM 006984*/IDJMG (13.98}

Port Of Miami -

ai 69 65 BRAD PAISLEY
L ARISTA NASHVILLE 69642/SBN (18.98)

Time Well Wasted -

: a2 SHAREEFA
DTP/DEF JAM 007231+/IDJMG (10.98)

Point Of No Return

RODNEY ATKINS
65 67 CURB 78545 (13,98}

It You're Going Through Hell

ss ‘47 I LIONEL RICHIE
‘q ISLAND 006484/(0JMG (13.98) @

Coming Home

H 141 112 VARIOUS ARTISTS

NOW That's What | Call Christmas! 3
EMU/UNIVERSAL ZOMBA/SONY BMG STRATEGIC MARKETING GROUP 89482/SONY MUSIC (19.98)

& 52 25 STING

Songs From The Labyrinth

RPM/COLUMBIA 80379/SONY MUSIC (18.98) DG 007220/UNIVERSAL CLASSICS GROUP (18.98)

2w one

a 3 5 a "DIERKS BENTLEY
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_ WIND IT UP a0 42 35 | WRITE SINS NOT TRAGEDIES 7¢ 8 THE KILL (BURY ME) @ a3 o SNOW (HEY OH) 1r
GWEN STEFAN! (INTERSCOPE) PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMENATLANTIC/LAVA) 30 SECONDS TO MARS (IMMORTAL/VIRGIN} N RED HOT CHILI PEPPERS (WARNER BROS.
25 SHORTIE LIKE MINE &0 61 § MY WISH 7= 31 2 | GOTNERVE @ 27 3 FROM YESTERDAY
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA) t RASCAL FLATTS (LYRIC STREET) i HANNAH MONTANA (WALT DISNEY) 30 SECONOS TO MARS (IMMORTAL/VIRGIN}
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]2 {IMPRINT / PROMOTION LABEL)

DOITTOIT

CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPITOL)
- WAIT A MINUTE
THE PUSSYCAT DOLLS FEAT. TIMBALAND {A&M/INTERSCOPE)
TIM MCGRAW
TAYLOR SWiFT {BIG MACHINE)
MAKE IT RAIN
_FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/MPERIALVIRGIN)
IF WE WERE A MOVIE
4 HANNAH MONTANA (WALT DISNEY)

THAT GIRL
FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA)
- TELL ME
0IDDY FEAT. CHRISTINA AGUILERA (BAD BOY/ATLANTIC)
- THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)
BOSTON
AUGUSTANA (EPIC)
| WANNA LOVE YOU
AKON FEAT. SNOOP DOGS (SRC/UP FRONT/KONVICTAUNIVERSAL MOTOWN)
MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE)
MY LIiTTLE GIRL
- TiM MCGRAW (CURB)
RING THE ALARM
BEYONCE (COLUMBIA)
MY WISH
_ RASCAL FLATTS (LYRIC STREET)
PULLIN' ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
BREAK IT OFF
RIHANNA FEAT. SEAN PAUL (SRP/DEF JAM/10JMG)
CHICKEN NOODLE SOUP.
. WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)
- SNAP YO FINGERS
LIL JON FEAT. E-40 & SEAN PAUL OF THE YOUNGBLOODZ (BME/TVT)
HATE (I REALLY DON'T LIKE YOU)
PLAIN WHITE T'S (FEARLESS/HOLLYWOOD)
SHE'S EVERYTHING
BRAD PAISLEY (ARISTA NASHVILLE)
LIFE IS A HIGHWAY
RASCAL FLATTS (WALT DISNEY/LYRIC STREET)
HERE IT GOES AGAIN
DK GO (CAPITOL)
SAVE ROOM
JOHN LEGEND (G.0.0.D./COLUMBIA)
| LOVED HER FIRST
HEARTLAND (LOFTON CREEK)
WANT TO
_ SUGARLAND (MERCURY)
~ HERE (IN YOUR ARMS)
: HELLOGOODBYE (DRIVE-THRU)
ROCKSTAR
NICKELBACK (ROADRUNNER/IDJMG)
?1 SAY IT RIGHT
_ MELLY FURTADO (MOSLEY/GEFFEN)
IT'S GOIN' DOWN
YUNG JOC (BLDCK/BAD BOY SOUTH/ATLANTIC)
RIGHT WHERE YOU WANT ME
- JESSE MCCARTNEY (HDLLYWOOD)
THE KILL (BURY ME)
30 SECONDS TD MARS (IMMORTAL/VIRGIN)
WHO SAID
HANNAH MONTANA (WALT DISNEY)
STREETCORNER SYMPHONY
ROB THOMAS (MELISMA/ATLANTIC)
TELL ME BABY
- RED HOT CHILt PEPPERS (WARNER BADS.)
1 GOT NERVE
HANNAH MONTANA (WALT DISNEY)
YOU SAVE ME
KENNY CHESNEY (BNA}
CRAZY BITCH
BUCKCHERRY (ELEVEN SEVEN/LAVA/ATLANTIC)
MIRACLE
~ CASCADA (ROBBINS)
COBRASTYLE
TEDDYBEARS FEAT. MAD COBRA (BIG BEAT/ATLANTIC)
CANADIAN IDIOT
WEIRO AL YANKOVIC (WAY MOBY/VOLCAND/ZOMBA)
ONCE IN A LIFETIME
; KE{TH URBAN (CAPITOL NASHVILLE)
s UNFAITHFUL
~ RIHANNA (SRP/DEF JAM/IDJMG)
HIGH SCHOOL NEVER ENDS
BOWLING FOR SOUP (FFROE/JIVE/ZOMBA)
1a REMEMBER THE NAME
"~ FORT MINOR {MACHINE SHOP/WARNER BROS.)
RUNNING UP THAT HILL
PLACEBO (ASTRALWERKS)
- PUMPIN' UP THE PARTY
- HANNAH MONTANA (WALT DISNEY)
SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC)
- LONG WAY 2 GO
* CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
RED HIGH HEELS
KELLIE PICKLER (BNA)
PUSH IT
RICK ROSS (SLIP.

SMACK THAT
AKON FEAT. EMINEM (SFC/UP FRONT/KONVICT/UNVERSAL MOTOWN)
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
' FERGALICIOUS
" _FERGIE (WILL | AWA&M/INTERSCOPE)
HOW TO SAVE A LIFE
THE FRAY (EPIC)
- MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)
- TOO LITTLE TOO LATE
| _J0JO (DA FAMILY/BLACKGRDUND/UNIVERSAL MOTOWN)
FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG)
CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)
SHOW STOPPER
ANITY KANE (BAD BOY/ATLANTIC)
IRREPLACEABLE
_BEYONCE (COLUMBIA)
HURT
. CHRISTINA AGUILERA (RCA/RMG)
GALLERY
MARIO VAZOUEZ (ARISTA/RMG)
IT ENDS TONIGHT
~_THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
LONDON B8RIDGE
" _FERGIE (WILL.I.AM/A&M/INTERSCDPE)
BUTTONS
THE PUSSYCAT DOLLS FEAT. SNODP DOGG (A&
SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)
- WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
WHITE & NERDY
WEIRD AL YANKDVIC (WAY MOBY/VOLCANO/ZDMBA)
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMENATLANTICALAVA)
- COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (EAD BOY/ATLANTIC)
MANEATER
NELLY FURTADQ (MOSLEY/GEFFEN)
CHAIN HANG LOW
JIBBS (BEASTA/GEFFEN)
- WIND IT UP
GWEN STEFANI (INTERSCOPE)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)
PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/AMG)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
ABOUT US

BROOKE HOGAN FEAT. PAUL WALL (SMC/SOBE)

CRAZY
GNARLS BARKLEY (DOWNTOWN/ATLANTIC/LAVA)
U AND DAT
: "= _E-40 FEAT. T-PAIN & KANOI GIRL (SICK WL IT/BME/REPRISE)

WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG)
~ AIN'T NO OTHER MAN
CHRISTINA AGUILERA (RCA/RMG)
LOVE ME OR HATE ME (F**K YOU!!It)
LADY SOVEREIGN (DEF JAM/IDJNMG)

99 HATE ME

" _BLUE OCTOBER (UNIVERSAL MOTOWN)
' TU AMOR

RBD (EMI TELEVISA/VIRGIN)

VANESSA HUOGENS (HOLLYWOOD)
SHORTIE LIKE MINE
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA)
STUNTIN' LIKE MY DADDY
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)
~,s (WHEN YOU GONNA) GIVE IT UP TO ME

ME & U
e CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)
o | BEFORE HE CHEATS
*_CARRIE UNOERWOOD (ARISTA/ARISTA NASHVILLE)
. WALK IT OUT
URK (BIG QOMP/KOCH)
WE FLY HIGH
- _JIM JONES (DIPLOMATS/KOCH)
. SUDDENLY | SEE
KT TUNSTALL (RELENTLESS/VIRGIN)
| KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SQUTH/ATLANTIC)

LIOE/DEF JAM/IDJMG)

POP 190: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen
Broadcast Data Systems, and sales compited by Nieisen SoundScan. See Chart Legend for rules and explanations. © 2006, VNU

Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES
SALES: This data is used to compile both the Billboard Hot 100 and Pop 1C0. See Chart Legend for rules and explanations. © 2006,
WNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chait Legend for rules and explanations. © 2006, Promosquad
and HitPredictor are trademarks of Think Fast LLC.
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TITLE ala Ak

- UMPRINT/ PROMOTION LABEL)
MY LOVE

110 JUSTIN TIMBERLAKE FEAT. T.), (JIVE/ZOMBA) ﬁ]

LIPS OF AN ANGEL

HINDER (UNIVERSAL REPUBLIC/UNIVERSAL)

TOO LITTLE TOO LATE

J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)

FAR AWAY

J NICKELBACK (ROADRUNNER/IDJMG)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

- HOW TO SAVE A LIFE

~ THE FRAY (EPIC)

' SEXYBACK

. JUSTIN TIMBERLAKE (JIVE/2OMBA)

- SMACK THAT

AKON FEAT. EMINEM (SRC/UP FRONT/KORVICT/UNNERSAL MOTOWN)

GALLERY

MARIO VAZQUEZ (ARISTA/RMG)

CALL ME WHEN YOU'RE SOBER

EVANESCENCE (WIND-UP)

CHASING CARS

SNOW PATROL @VDOR/A&M/INTERSCOPE)

SHOW STOPPER

DANITY KANE (BAD BOV/ATLANTIC)

FERGALICIOUS
FERGIE (WILL | AM/A&M/INTERSCOPE)
25

BUTTONS
~_THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)
5 HURT »
~_CHRISTINA AGUILERA (RCA/RMG)
I WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCEFUELED BY RAMBNATLANTI/LAVA}
i 7 SAY GOODBYE
~ CHRIS BROWN (JIVE/ZOMBA)

WALK AWAY (REMEMBER ME)
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

LONDON BRIDGE
__FERGIE (WILL.).AN/ARM/INTERSCOPE)
TU AMOR
RBD (EMI TELEVISA/VIRGIN)
PROMISCUOUS i
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)
U AND DAT -
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE)
OVER MY HEAD (CABLE CAR) |
- THE FRAY (EPIC) =
(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC) L
117 Tdnsteah top 40 stations are electronically monitor
T days 2 week. This data is used to compile the Pop 100.

, RING THE ALARM
BEYONCE (COLUMBIA)
SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG)
JUMP
- MADONNA (WARNER BROS.)
DO | MAKE YOU PROUD/TAKIN' IT TO THE STREETS
TAYLOR HICKS (ARISTA/RMG)
5; REONECK 12 DAYS OF CHRISTMAS/HERE'S YOUR SIGN CHRISTMAS
' JEFF FOXWORTHY BILL ENGVALL (WARNER BROS. (NASHVLLEYWRN)
' SUBMERGE
-] M-TINA (TRI-STORM)
4o KOOL AID
- LIL' BASS FEAT. JT MONEY (PIPELINE)
DEJA VU
BEYONCE FEAT. JAY-Z (COLUMBIA)
~ LONDON BRIDGE
~ FERGIE {WILL.| AM/A&M/INTERSCOPE)
LEAVE BEFORE THE LIGHTS COME ON
ARCTIE MONKEYS (DOMINO)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS QNOTHINGIINTERSCDPE)
MORE THAN A LOVER
RU (GLOBAL VILLAGE)

DOINN.I RAI (GLOBAL VILLAGE)

COME TO ME

DIDDY FEAT, NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
IT'S OKAY (ONE BLOOD)

- _THE GAME FEAT. JUNIOR REID (GEFFEN)

SHUT ME UP

MINDLESS SELF INDULGENCE (UCR/METROPOLIS)
SEXYBACK

JUSTIN TIMBERLAKE (JIVE/ZOMBA)

BUTTONS

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

~ CHAIN HANG LOW

JIBBS (BEASTA/GEFFEM_

WHY CAN'T IT JUST BE CHRISTMAS?
TiFFANY MILAGRO (DIAMONDHEART)

~ CHICKEN NOODLE SOUP.

- WEBSTAR & YOUNG B (UNIVERSAL HEFUBLIC)

HEAD LIKE A HOLE

NINE INCH NAILS (RYKODISC)

WE WILL BECOME SILHOUETTES/BE STILL MY HEART
THE POSTAL SERVICE (SUB POP)

GET TOGETHER

MADONNA (WARNER BROS.)
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" ME & U
CASSIE &\ AXTSELECTION/SAD BOY/ATLANTIC)

- COMZ TO ME

~ DioDY AAT NICOLE SCHEAEINGER (BAD BOY/ATLANTIC)
ABOU~ US

BROOK M0 3AN FEAT. PABL WALL (SMC/SOBE)

~ AINT RO OTHER MAN

~ CHRISTIEALAGUILERA {FCa/RMG)

COME BACK TO ME

VANESS? FUDGENS (HOLL*WO0D)

SEXY LOVE

- NE-YO (DEI JAM/IDJMGe

WIND IT UP

GWEN SZE"ANI (INTERSCOPE)

Eﬂ] 1 WARKA LOVE “OU
| AKONFEATSMOOP DOGG (SRCA FEONTAONICTANNVERSAL MOTOWN)

IT ENCS TONIGRT
THE ALL-AERICAN REJECTS (DOGHOUSE/INTERSCOPE)

HATE UWE
= BLUE OCTCGBER (UNIVERSAL MOTOWN)
CRAZY

GNARLS BARKLEY (DOWNIOWN/ATLANTIC/LAVA)
~ WAIT A MINUTE

THE PUSTYZAT DOLLS FEAT TIMBALAND (ASM/INTERSCOPE)
DOITTOIT

CHERISH (HO'NUFF/CAPITOL)

BRE2F IT OFF

] ,: RIHANNZ FZAT. SEAN PAUL (SRP/DEF JAM/IDJMG)
THAT GIRL
FRANKIEJ (COLUMBIA)
~ WAITIH& ON THE WORLD TO CHANGE
© JOHN MPYZR (AWARE/COUUMBIA)

IRREP _ACEABLE

BEYONCE (COLUMBIA)}

WHEHW YOU WEFE YOUNG

THE KILLUERS (ISLAND/IBJIG)

PULLIE' ME BACK

CHINGY FERT. TYRESE (SLCT-A-LOT/CAPITOL)
CHAIN HANG LCW

JIBBS (BEXSTA/GEFFEN

1 SAY IT RIGHT

& NELLY FLRNADO (MOSLEY.SEFFEN)
 TKNOW YOU SEZ IT

| YUNG JOC ‘BLOCK/BAD BCY SOUTH/ATLANTIC)
MANEATER

NELLY F.AADO (MOSLEY.SEFFEN)

MIRACLE

CASCAD: RUBBINS)
UNFAITHFUL

RIHANNZ (3RP/DEF JAM/IDJMG)

U R

I

=

Ed B B B e

promosquad.

CHFIST HA AGUILERA
CHFIS BFCWN
THE ALE-AMERICAMN

PAJ A DEANDA
THE PUSSYCAT BFLLS FEAT TIMBALAND

KT TUNSTALL
Y FOE THOMAS
€ FINK

GO0 &0l DOLLS

THE KILLERS

JUSTIN TIWBERLFNFE
REC HOT CHILI PEPPES

CHEIET NA AGUILERA
Y DAN EL POWTER

JIESH GRO3JAN

CCRNN: SALEY
NICRELSACK

Or 8¢
DISTURIED
REC HIOIT OHIL 1 PEPPERS

DD TO MARSE
GMLRLS BARKLE™
AMCELS ARD AIRNAVES
MUSE

PANIC! A

SYMTCHFOOT
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SELES BATA COMFILED BY

I,.

»

=€ sen
3ouedScan

TOP

R&B/HIP-HOP ALBUMS..

ARTIST

ARTIST  Title |

\IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) IMPRINT & NUMBER ZDISTRIBUTING LABEK ZPRICE) -
BIRDMAN & LIL WAYNE . . CASSIE .
ASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG (13.98) Like Father, Like Son NEXTSELECTION/SAD BOY 83981/AG (18.98) Cassie
- =
JOHN LEGEND Once Again mIT'T(sEU(mﬁtsgﬁ) Pandoras Box

BDay H 1 DAVE HOLLISTER The Book Of David: Vol. 1 The Transition-

GOSPO CENTRIC 85334/Z0MBA (18.98)

°% JUSTIN TIMBERLAKE " LIL WAYNE
Bib IVE 88062*/20MBA (16.98) FutureSex/LoveSounds Aﬂ . CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98) Tha Carter i §
PITBULL RAY CHARLES + THE COUNT BASIE ORCHESTRA Ray Sings Basie Swings 28 1

E33413:] HEAR 30026/CONCORD (18.98)

FAMOUS ARTISTS 2820*/TVT (18.98} = S
JOHN LEGEND . 1
6.0.0.0./COLUMBIA 92776°/SONY MUSIC (18.98) ©® Getitifted =

") LUDACRIS
DTP/DEF JAM 007224/IDJMG (13.98)

Release Therapy

bIDDY PHARRELL )
B BAD BOY 63864/AG (18.98) Press Play STAR TRAK 005698*/INTERSCOPE (13.98) In My Mind
LIL' BOOSIE BEENIE MAN . =~
el ThILL 68557/ASYLUM (16.95) Bad Azz SHOCKING VIBES 11742*/VIRGIN (18.98) Undisputed [
JANET JACKSON SPM . .
A VIRGIN 30416° (18.98) & 20 Y.0. ' DOPE HOUSE/SWISHAHOUSE 6035/STREET LEVEL (16.93) When Devils Strike

METHOD MAN

DEF JAM 006986*/IDJMG (13.98)

¥ F‘ﬁz SHAREEFA Point Of No Return

DTP/DEF JAM 007231*/IDJMG (10.98)

3 JR;:QBME/;:AGSJ;JABJLDARD The Return II BJIL%J{‘?S':&EKOCH (17.98) Hustler's PO.M.E. (Product Of My Environment) -
Ié»hﬂ;{ggﬁéwnfssnscops (13.98) Rotten Applez :. Zo?g)m% ;jHEUEgDYEF JAM 004421+/IDIMG (13£8) Let's Get It: Thug Motivation 101 !.

7 ?L:E,",(Sﬁogosg‘,m 006984*/IDJMG (13.98) Port Of Miami &?&?Dvazgxs'grkims STRATEGIC MARKETIG GROUP (1898) _ Drind It On Home... The Soul Classics -

5 :V;gg%lﬁﬁs 158, The Makings Of Me H X &%{?gﬁ;aﬁmiﬂgs Ain't Nobody Worryin' g

RIHANNA >
SRP/DEF JAM 006165*/IDJMG (13.98) A Girl Like Me

UNK ;
BIG DOMP 5973/KOGH (17.98) Beat'n Down Yo Block

-1 ROBIN THICKE
OVERBROOK/STAR TRAK 006146*/INTERSCOPE (9 98)
7§ LIONEL RICHIE

5 gﬂ - ISLAND 006484/10JMG (13.98) @

The Evolution Of Robin Thicke

’Y GEORGE BENSON & AL JARREAU FRANKIE J Priceless
MONSTER 2316/CONCORD (18 98) COLUMB!A B5084/SONY MUSIC {18.98)
. CHERISH VARIOUS ARTISTS [
(S SHO'NUFF 54077/CAPITOL (12.98) SWISHAHDUSE 68557/ASYLUM (18.98) The Day Hell Broke Loose 3‘
“® LUPE FIASCO EMINEM N i N
L 157 & TSTHATLANTIC 83960°/AG (18.98) SHADY/AFTERMATH 005881+/INTERSCOPE (13.98/8 96) Curtain Call: The Hits
¢ JIBBS BUSTA RHYMES The Big Bang

BEASTA/GEFFEN 007855*/INTERSCOPE (10.98) AFTERMATH 006748"/INTERSCOPE (13.98)

%7 CORINNE BAILEY RAE
CAPITOL 66361 (12.98)

7 g;!zgy\msvcmm (18.98) Hoodstar ‘:
10] gROM%':E;ST?EﬁTOLANTIC 83949°/AG (18.98) Best Thang Smokin'..
] 2 (lQ(OEPLOLCYENF;FEIl(I)%&EG7/ZOMBA (18.98) This Is Who | Am .
n T Danty e 81 asmisT

1 BONEY JAMES IMRINT & NUMBER / DISTRIBUTING LABEL

CONCORD 30049 (18.98)
LYFE JENNINGS .
hill COLUMBIA 56405/SONY MUSIC (18.98) The Phoenix
2 GUCCI MANE
. - BIG CAT 3080°/TOMMY BOY (18.98)
T LETOYA
CAPITDL 97136 (12,98)
7 24 - SLEEPY BROWN
3 PURPLE RIBBON 35582*/VIRGIN (18.98)

MARIA MULDAUR . i i
TELARC BLUES 83643/TELARC Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dy an

KEB' MO'

| NE HAVEN/EPIC 77621/RED INK
JAMES HUNTER

30 312187/RDUNDER

C4RIS SMITHER .

WISHTY ALBERT 2001/SIGNATURE SOUNDS Leave The Light On

BJDDY GUY Can't Quit The Blues

Suitcase

People Gonna Talk

Mr. Brown

: CHRISTINA AGUILERA ) .. _E 3ACY/SILVERTONE 81967/20MBA ®
L UL SecioBecy | THE ROBERT CRAY BAND Live From Across The Pcnd
"1 CHRIS BROWN p— *. VGEZLE/VANGUARD 79815/WELK
JIVE 82876/Z0MBA (18.98) ©® ris,Browny THE DEREK TRUCKS BAND Soniiies
5 SMOKIE NORFUL Life Chanain SOLUMBIA 92844/SONY MUSIC
SR EM! GOSPEL 33347 (17.95) 9ind 8 WALLIE CLAYTON Gitted
BEANIE SIGEL i VALACO 7529

Stilt Public Enemy #1: Southern Remix Mixtape

STATE PROPERTY SOUTH 0017 (16.98)

YUNG JOC .
3
Bl 5LOCK/BAD BOY SOUTH 83937+/AG (18.98) New Joc Cltyn

B B. KING
SE=FEN/CHRONICLES 003854/UME

JCE BONAMASSA You & Ve

The Ultimate Collection

¥ INDIA.ARIE . : . . . G 2REMIER ARTISTS 60282
UNIVERSAL MOTDWN 006141/UMRG (13.98) Testimony: Vol. 1, Life & Relationship -t‘ E-TA JAMES S )
DAZ S .. HF-0/CHRONICLES 004010/UME The Definitive Collection
S0 SO DEF §9308"/VIRGIN (18.98) & © So Gangsta | H3ZMAT MODINE T

= MARY J. BLIGE 3A3BES 0014

| _MATRIARCH/GEFFEN 005722 /INTERSCOPE (13.98/8.98) ThejBreakthnouoh _-:. SIUSAN TEDESCHI

Hope And Desire

W e EEEIE s

OUTKAST ! JEVE FORECAST 005111/VG

LAFAGE 75791*/Z0MBA (18.98) Idlewild (Soundirack) A~THONY GOMES Music Is The Medicine
COKO ADFENALINE 40023 3

LIGHT 6527 (16.98) e BJDDY GUY Bring 'Em In
8 BALL 31Ls ERTONE 72426/Z0MBA g

8 WAYS 1007/RBC (17.98) Light Up The Bomb

KENNY LATTIMORE & CHANTE MOORE
VERITY/LAFACE 67926/Z0MBA (18.98)

GNARLS BARKLEY
DOWNTOWN 70003*/ATLANTIC (13.98)

Uncovered/Covered

St. Elsewhere

N In M Word

DEF JAM 004934*/IDJMG (13.98) n My Own Words § EETWEEN THE BULLETS rgeorge@biliboard.com

MOBB DEEP Lite Of The Infamous: The Best Of Mobb Deep

LEGACY/LOUD/RCA/COLUMBIA 00261/RMG/SDNY MUSIC (18.98) Bl R D M A N FI l ES Wl I H I l I WAY N E

NATALIE COLE

Leavin' i . . . o .

"SEZ";::‘:ZEZ"’NG (1858) < £ narmership with Lil Wayne proves fruitfal  known as the Big Tymers.

ROWDY/UNIVERSAL MOTDWN 007639/UMRG (13.98) Sommie - for Bi~dman as “Like Father, Like Son” gives “Father, Son” clears 176,000 units, good

LLE‘G’ZJY',EEPTE,}’Q%B?O?YSMSUS.C,HMG (18.98) The Ultimate Luther Vandross ’ Hm his Figaest chart status in four years on  for No. 3 on The Billboard 200. It also gives

% MARY MARY = “1FBp- : g

MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98) Mary Mary . Top R&.B Hap H(;P Albums. B.lrdman hlS:CSt s-ale-; weeg
2 {&EH%JBEZE%WW& Laugh Now, Cry Later -.. Getting starte- at N(?. il since 2000 when Big Tymers

HI-TEK t1e collaborative piece “I Got That Work” started =t

K] Hi-Teknology 2: The Chip

BABYGRANDE 302* (17.98)

i GLADYS KNIGHT
VERVE 006225/VG (18.98)

187,000. Lil Wayne’s best
sales week happened in
2005, when “Tha Carter II”
opened with 238,000.
—Raphael George

rzturr.s Eirdman to the top
Before Me fy-

tie fizst time since
“‘Food Rich” in 2002 with
former rayme affiliate
Mannie Fresh in the group

GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) ® King

'y FREDDIE JACKSON
| _HUSH 90956/0RPHEUS (15.98) &

% KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98)

Transitions

Hero
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See Charts _egend for rules and explanatlons. All rights reserved. HOT R&B/HIP-HOP AIRPLAY: 155 stations are electronically monitored 24 hours a day, 7 days a week. This data fs Leed to
sompile the Hot R&B/Hip-Hop Songs chart © 2006, VNU Business Media, Inc. and Nielser SaundScan, Inc. Legend information continues at bottom of page

AIRPLAY MONITOREQ BY SALES OATA COMPILED BY
N N
N elsen Nieisen

Bmadcast Dzte SoundScar
3ystems

® wHor
KR&B/HIP HOP AIRPLAY. * ] 4 ADULTR&B.

NEED A BOSS ' =0 caLLIT LOVE
3 W ¥ SHAREEFA FEAT. LUDACRIS (DTP/DEF CON 11/IDJMG) LIONEL RICHIE (I5LAND/1DJME
WALK IT OUT SEXYBACK s " CHANGE ME
UNK (BIG 0OMP/KOCH) ~ JUSTIN TIMBERLAKE (JIVE/ZOMBA) d * RUBEN STUDDARD (J/RMG)
SHOW ME WHAT YOU GOT 77 THAT'S THAT FLY LIKE A BIRD
JAY-Z (ROC-A-FELLNDEF JAM/IDIMG) SNOOP DOGG FEAT. R. KELLY (DOGGVSTYLE/GEFFEN/lNTERSCOPE) HARIAH CAREY (ISLAND/IDAVG)
MONEY MAKER ' USED TO BE MY GIRL FIND MYSELF IN YOU
LUDAGRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG) - | i BRIAN MCKNIGHT (WARNER BROS.) 3 : BRIAN MCKNIGHT (UNIVERSAL MOTOWN
MY LOVE 55 1 KNOW YOU SEE IT : CAN'T LET GO
JUSTIN TIMBERLAKE FEAT. T.1. {JIVE/ZOMBA) i YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC}) 1 ] ANTHONY HANILTON (SO S0 DEF/ZOMBA)
TAKE ME AS | AM e o' GET UP i THERE'S HOPE
MARY J. BLIGE {MATRIARCH/GEFFEN/INTERSCOPE) - v CIARA FEAT. CRAMILLIONAIRE (LAFACE/JIVE/ZOMBA) d INDIAARIE (UNIVERSAL MOTOWN)
SHORTIE LIKE MINE : THERE'S HOPE _ i TAKE ME AS | AM
BOW WOW (COLUMBINSUM) INDIAARIE (UNIVERSAL MOTOWN) S . - WARY J. BLIGE (MATRIARIH/GEFFEN/INTERSCOPE)
IRREPLACEABLE .. POPPIN’ - ! USED TO BE MY GIRL
BEYONCE (COLUMBIA/SUM) B i, CHRiS BROWN FEAT. JAY BIZ (JIVE/ZOMBA) 2 g % BRIAN MCKNIGHT (WARNER BROS.)
STUNTIN' LIKE MY DADDY CAN'T LET GO ME TIME
BIRDMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) y ANTHONY HAMILTON (SO SO DEF/ZOMBA) £ HEATHER HEADLEY (RCA/RMG)
WE FLY HIGH 2> FLY LIKE A BIRD ", SEXY LOVE
JIM JONES (DIPLOMATS/KOCH) g i MARIAH CAREY (ISLAND/IDJMG) ¥ WE-YO (DEF JAM/IDJMG)
MONEY IN THE BANK CALL ON ME YESTERDAY
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.} . JANET & NELLY (VIRGIN} WARY MARY (MY BLOCK/GOLUMBIA/SBIN)

| WANNA LOVE YOU I LUVIT GOT YOU HOME
AKON FEAT. SNOOP DOGG (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN) . 0 YOUNG JEEZY (CORPORATE THUGZ/OEF JAM/IDJMG) LUTHER VANDROSS (V/RME)

S.E.X. ) FIND MYSELF IN YOU BE WITHOUT YOU
LYFE JENNINGS (COLUMBIA/SUM) S TR BRIAN MCKNIGHT (UNIVERSAL MOTOWN) ) IMARY J. BLIGE (GEFFEN/INTI RSCOPE)
RING THE ALARM -39 SHOULDER LEAN SHINE
BEYONCE (COLUMBIA/SUM) | ] | _YOUNG DRO FEAT. T (GRAND HUSTLE/ATLANTIC) _LUTHER (J/RMG)
PUSH IT P BE WITHOUT YOU t YOUR PORTRAIT
RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDJMG) ! MARY J. BLIGE (GEFFEN/INTERSCOPE) URBAN MYSTIC (SOBE/WARNER BROS )
- UNAPPRECIATED i MAKE IT RAIN DAY DREAMING
|_CHERISH (SHO'NUFF/CAPITOL) = (" FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN) WNATALIE COLE (VERVE)
PULLIN' ME BACK " 114 IT'S OKAY (ONE BLOOD) SOMETHING | WANNA GIWE YOU
| _CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL) THE GAME FEAT. JUNIOR REID (GEFFEN/INTERSCOPE) SUNSHINE (MUSIC WORLD)
¢ SEXY LOVE 43 SHOW STOPPER k OOH NA NA
|_NEYO (DEF JAM/IDIMG) DANITY KANE (BAD BOY/ATLANTIC) DONELL JONES (LAFACE/ZDMBA)
' 1 CALL IT LOVE S ME TIME SAVE ROOM
LIONEL RICHIE (ISLAND/IDJMG) HEATHER HEADLEY (RCA/RMG) i - JOHN LEGEND (G.0.0.D./CDLUMBIA/SUM;)
UPGRADE U ZOOM g LIKE A STAR
L A" BEYONCE FEAT. JAY-Z (COLUMBIA/SUM) > LIC BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM) ol GORINNE BAILEY RAE (CARITDL)
COME TO ME ENOUGH CRYIN CAN'T GET ENOUGH
DIDDY FEAT. NICOLE SCHERZINGER (BAD BDY/ATLANTIC) MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE) : TAMIA (PLUS 1/IMAGE)
CHANGE ME RUBBERBAND BANKS CALL ON ME
RUBEN STUDDARO (J/RMG) ) YOUNG ORO (GRAND HUSTLE/ATLANTIC) JANET § NELLY (VIRGIN)
YOU | CHAIN HANG LOwW | | . SISTA BIG BONES
LLOYO FEAT. LIL' WAYNE (THE (NG /UNIVERSAL MOTOWN) JIBBS (BEASTA/GEFFEN/INTERSCOPE) _ANTHONY HAMILTON (SO SO DEF/ZOMBA
EVERYTIME THA BEAT DROP TURN IT UP " i LOST WITHOUT U
MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG) JOHNTA AUSTIN (SO SO DEF/VIRGIN) ! ROBIN THICKE (OVERBROBKSTAR TRAKINTERSCOPE)

PROMISE s TOP BACK ] BE WITH YOU
_CIARA (LAFACE/ZOMBA) s S T (GRAND HUSTLE/ATLANTIC) hil ELISABETH WITHERS (BLUE NOTE/VIRGIN)

or R&B/HIP HOP
SINGLE

tr HITPREDICTOR

promosopuad

l RING THE ALARM B WANNA LOVE YOU 1t
BEYONCE (COLUMBILA/SUM) Bl AKON FEAT. SNOOP 00GG QSRCIUP FRONT/KONVICT/UNIVERSAL - MOTOWN

CALL ON ME MONEY MAKER

JANET & NELLY (VIRGIN) LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/I0JMG)

SUBMERGE ', 3 MY LOVE

M-TINA (TRI-STORM) i JUSTIN TIMBERLAKE FEAY. T.\. (JIVE/ZOMBA)

" B.P. SMACK THAT
DONNI RAI (GLOBAL VILLAGE} AKON FEAT. EMINEM (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN)

IM COMING OVER SAY GOODBYE

DUNN DEAL FEAT. P-DUB (LOCK'EM DOWN) ] CHRIS BROWN (JIVE/ZOMBA)

DEJA VU SHOW STOPPER

BEYONCE FEAT. JAY-Z (COLUMBIA/SUM) DANITY KANE (BAD BOY/ATLANTIC)

KOOL AID SHORTIE LIKE MINE

CAN'T GET ENOUGH e WALK AWAY (REMEMBER ME)

MK
MyY-Z
ASSTIN TIMBERLAKE FEATURING T,
AARY J. BLIGE
AM JONES
AKON
ZHERISH
EYONCE FEAT. JAY-Z
*UBEN STUCDARD
T CIARA
L' BOOSIZ FEAT YUNG JOC
fCUNG DR
=TI
Z0OBBY VALENTING

LIL BASS FEAT. JT MONEY (PIPELINE) I BOW WOW (COLUMBIA/SUM)

TAMIA (PLUS 1/IMAGE) food PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

RUN IT! COME TO ME

CHRIS BROWN (JIVE/ZOMBA) DI0DY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
UNTIL THE END OF TIME GET UP

| _FREDDIE JACKSON (ORPHEUS) -7 CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

LOLLIPOP i I KNOW YOU SEE IT
BRANDY MOSS-SCOTT (HEAVENLY TUNES/ROCKVIEW) YUNG JOC FEAT. BRANDY 'MS. B." HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC)

GRIND WINTERS OUT FERGALICIOUS

MIKE WATTS FEAT. JIZ NICKLEZ & PAUL WALL (WATTS) . FERGIE (WILL.IAM/ASM/INTERSCOPE)

SO EXCITED PULLIN' ME BACK

JANET FEAT. KHIA (VIRGIN) _ CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL) #ON

PICK IT UP SEXYBACK JJUSTIN TINBERLZKE

K'PRIS (OPHIR) . JUSTIN TIMBERLAKE (JIVE/ZOMBA) KON FEATURING ZNINEM
SMACK THAT 5 WALK IT OUT o hoe

AKON FEAT. EMINEM (SRC/UP FRONT/KONVIC T/UNIVERSAL MOTOWN) UNK (BiG DOMP/KOCH) o T i

IT'S OKAY (ONE BLOOD) SHOW ME WHAT YOU GOT = i e
THE GAME FEAT. ijmon REID (GEFFEN/INTERSCOPE) , L || JAY-Z (ROC-A-FELLA/OEF JAM/I0JME) IDDY FEA™. NICCLE SCHERZINGER
ME & U IRREPLACEABLE

CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC) - " BEYONCE (COLUMBIA/SUM)

CHICKEN NOODLE SOUP. g BUTTONS

WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC) e THE PUSSYCAT DOLLS FEAT. SNOOP D0GG (A&M/INTERSCOPE) =FERISH

CHAIN HANG LOW = U AND DAT

JIBBS (BEASTA/GEFFEN/INTERSCOPE) E-40 FEAT. T-PAIN & KANOI GIRL (SICK WID' IT/BME/WARNER BROS.)
" OH JAH CHAIN HANG LOW

SEA B. MARRAH (HIGH OVER BABYLON) JIBBS (BEASTA/GEFFEN/INTERSCOPE)

IT’S GOIN’ DOWN UNAPPRECIATED

YUNG JOC (BLOCK/BAO BOY SOUTH/ATLANTIC) CHERISH (SHO'NUFF/CAPITOL)

{ WHAT THE LICK READ? S.EX.

TRIPLE J (BIG SCALE) 2 LYFE JENNINGS {COLUMBIA/SUM).

LIFE DEM JEANS

MIND & SOUL FEAT. KAMAU RASHAAD (REX MARINUS) CHINGY FEAT. JERMAINE DUPRI (SLDT-A-LOT/CAPITOL)

ZHINGY FEA™. JERMAINE DU3RI
J M JONES

IANET FEATBRING KHIA

2 CIARA

u N
— __,‘]__

]
‘-w—y s

|

R
L
|

MONEY MAKER ) MONEY IN THE BANK ] 1 ALHILT R&B AND RHYTHMIC AIRPLAY: 69 aduit R&B stations and 65 are
| _LUDACRIS FEAT. PHARRELL (DTP/OEF JAM/IDJME) LIL SCRAPPY FEAY. YOUNG BUCK (BME/REPRISE/WARNER BROS.) . electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 ('jzs aweek.
SWING LOW i AY CHICO (LENGUA AFUERA) © 2006 VNU Businzss Media, inc and Niessen SoundScan, Inc HOT R&
¢ SINGLES SALES: this data is used to compile Hot R&B/Hi
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR/APM CONSULTING) X C PITBULL (FAMOUS ARTISTS/TVT) ) 5 Business Media, Inc. and Nielsen SoundSean, Inc, HITPR DICT 2006 Pr: o s: uad

and HitPredictor are: trademarks of Think Fast LLC.
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AIRPLAY MONITORED BY SALES DATA COMPILED BY
N N
Nielsen Nielsen

Broadcast Data SoundScan
Systems

HOT

COUNTRY.SONGS

TITLE Artist TITLE Artist
PRODUCER (SONGWRITER) IMPRINT & NUMBER / PROMOTION LABEL PRODUCER (SONGWRITER) 3 IMPRINT & NUMBER / PROMOTION LABEL
"3 l| BEFORE HE CHEATS Carrie Underwood 1 LADIES LOVE COUNTRY BOYS Trace Adkins
PX%EN M.BRIGHT (C.TOMPKINS.J.KEAR © ARISTA/ARISTA NASHVILLE F.ROGERS (J.JOHNSON,G.TEREN,R.RUTHERFORD) © CAPITOL NASHVILLE
i :.. MY WISH Rascal Flatts =~ 5 ‘ [ ~ GET OUTTA MY WAY Carolina Rain
£ " D.HUFF,RASCAL FLATTS (S.ROBSON,J STZELE) © LYRIC STREET | 151 3_ - % [ CBLACKCAROLINA RAIN (RE ORRALL.E WRIGHT) © EQUITY
iﬂﬂ 3 CAMNOMA CHESNES BAMESTVERGES) A vl | Netganof34 s et e Pary ot NN
6 7 WANTTO Sugarland | o total stations ' GOOD AS GONE Little Big Town
B.GALLIMORE,K.BUSH {J NETTLES,K.BUSH,B_PINSON) © MERCURY &% marks the : W.KIRKPATRICK,LITTLE BIG TOWN (W.KIBKPATRICK,K.ROAOS,PSWEET.K.FAIRCHILO,J.WESTBROOK) ® EouITY
MY LITTLE GIRL Tim McGraw chert's & INNOCENCE Sarah Buxton
B.GALLIMORE,.MCGRAW (T.0OUGLAS.T.UCGRAW) ©® CURB biggest ; D.HUFF,C.WISEMAN (S.BUXTON,J.STOVER,0.BERG,G. MIDOLEMAN) LYRIC STREET
| LOVED HER FIRST Heartland . .. THE REASON WHY Vince Gill
W.ALDRIDGE (W.ALDRIDGE,E.PARK) ® LOFTON CREEK increase. V.GILL,J HOBBS J NIEBANK (V.GILL.G.NICHOLSON) © MCA NASHVILLE | S8
ONCE IN A LIFETIME Keith Urban Single draws i '~ RED HIGH HEELS Kellie Pickler -
D.HUFF.K.URBAN (J.SHANKS K.URBAN) © CAPITOL NASHVILLE 4.2 miliion i [ U B.CHANCEY (K.PICKLER,C.LINDSEY,A. MAYO,K. RDCHELLE) © 8Na 8
m EVERY MILE A MEMORY Dierks Bentley impressions ) 'FORE SHE WAS MAMA Clay Walker ﬁ
B.BEAVERS (D.BENTLEY.B.BEAVERS,S.BO3ARD) © CAPITOL NASHVILLE a1 82 mori © K.STEGALL (C.BEATHARD,PO'DONNEL) © ASYLUM-CURB |
SOME PEOPLE CHANGE ) Mantgomery Gentry . ! SOME PEOPLE LeAnn Rlmes
M.WRIGHT,T.GENTRY,E. MONTGOMERY (M OULANEY,J.SELLERS,N. THRASHER) ©® COLUMBIA tored szations. oy D.HUFF (D.MATKOSKY.D.BROWN,J.CDTTEN) © ASYLUM-CURB [
ﬁ WOULD YOU GO WITH ME Josh Turner - A FEELIN’ LIKE THAT Gary Allan F ""
FROGERS (S.CAMPJ.S.SHERRILL) © MCA NASHVILLE M.WRIGHT (D.L.MURPHY, OEAN,K TRIBELE) © MCA NASHVILLE =
SHE’S EVERYTHING Brad Paisley STEALING KISSES Faith Hill -
FROGERS (W.NANCE.B.PAISLEY) @ ARISTA NASHVILLE B.GALLIMORE.FHILL (L.MCKENNA) @© WARNER BROS./WRN
IT JUST COMES NATURAL George Strait ~ IT'S TOO LATE TO WORRY Jo Dee Messina =
T.BROWN,G.STRAIT (M.GREEN,J.COLLINS) © MCA NASHVILLE i M.BRIGHT.J.D.MESSINA (D.WELLS,A.L.S AITH,R.HARBIN) © CURB =
GIVE IT AWAY George Strait PODUNK Keith Anderson
TBROWN,G.STRAIT (B.CANNON.B.ANDERSON,J JOHNSON) © MCA NASHVILLE § 3 STEELE J RICK (K.ANDERSON,THAMBFIDGE.J STEELE) © ARISTA NASHVILLE -
MOUNTAINS Lonestar ] FINDING MY WAY BACK HOME Lee Ann Womack
| M.BRIGHT (R.MCDONALD,L.BOONE,PNEL5ON) @BNA i SinJle eams U A B.GALLIMORE (C.STAPLETON.C. WISEMA) @ MERCURY |
TIM MCGRAW Taylor Swift | the chart's Bﬁ GOOD DIRECTIONS Billy Currington -
N.CHAPMAN (T.SWIFT,L ROSE) © BIG MACHINE & biggest audi- = C.CHAMBERLAIN (L.BRYAN,R THIBODEAS) © MERCURY
LOVE YOu Jack Ingram  qa ergn% ain s KISS ME IN THE DARK Randy Rogers Band l
J STOVER (J.KNOWLES, T.SUMMAR) © BIG MACHINE m gai *1 15 RFOSTER (R.FOSTER,G.DUCAS) © MERCURY |
CRASH HERE TONIGHT Toby Keith | (2 4 milion) ; i DON'T WANT TO Ashiey Monroe With Ronnie Dunn
TKEITH,L.WHITE {TKEITH) @ SHOW DOG NASHVILLE L = and achieves s ] M.WRIGHT (B.JAMES,PMONAHAN.A.MOT ROE} © COLUMBIA
Mo (P S AL CLAWSON LRSI L Sonty ow AIPCHET RS R o5 G vounc.tiany onis Youro R
! E 5 o . o ,LW.CLA —
. il noﬁn?fffﬁz: e eighth week : F= LOV':E Ié : Katrina Elam g
Gl on the ist . s
THEWITTRATXINS (R.ATKINS,S.0EAN.B.G.WHITE) @ CURB - 1BROWN,J.L.SLOAS (K.ELAM,B.BAKER) ® UNIVERSAL SOUTH
Craig Morgan BROKEN Lindsey Haun !
© BROKEN BOW TKEITH,R.SCRUGGS (ANGELO,A.LAUER, I LINOSEY) © SHOW 006 NASHVILLE
32 K GOOD MAN Emerson Drive | FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence
B.ALLEN K FOLLESE (K FOLLESE.A.FOLLESE,V.SHAW) © MONTAGE/MIDAS/NEW REVOLUTION T.LAWRENCE,J KING (C.BEATHARD,E HILL) ROCKY COMFORT/COS
LIFE IS A HIGHWAY Rascal Flatts - STARTIN’ WITH ME Jake Owen
D.HUFF,RASCAL FLATTS (T.COCHRANE) @© WALT OISNEY/LYRIC STREET | J RITCHEY (J. OWEN,K.MARVELL,J RICHEY) @ RCA
ONE WING iN THE FIRE Trent Tomlinson YOU DON'T KNOW A THING Steve Azar
L REYNOLDS.T.TOMLINSON (T.TOMLINSOM.B.PINSON) @ LYRIC STREET S.AZAR (5.AZAR,R FOSTER) @© DANG/MIDAS/NEW REVOLUTION

B.CANNON (H.ALLEN.B.ANDERSON) @ UNIVERSAL SOUTH

| THE WOMAN IN MY LIFE Phil Vassar history. i ISN'T THAT EVERYTHING Danielle Peck
F.ROGERS.PVASSAR (PVASSAR,J. WOOD—VASSAR) @ ARISTA NASHVILLE & 1 F - *;_ T.L.JAMES (D.PECK,T.L.JAMES,B.DALY) ® BIG MACHINE -

MY, OH MY The Wreckers | 1 KEEP COMING BACK Josh Gracin "'ﬂ
PWORLEY {W.KIRKPATRICK.J.LEO.J HARF.M.BRANCH) ® MAVERICK/WARNER BROS./WRN CMA NNardS M.WILLIAMS {S.ROBSON,J.STEELE) LYRIC STREET |
TWO PINK LINES Eric Church hosts took = DIXIE LULLABY Pat Green
JJOYCE (E.CHURCH,V.SHAW) ® CAPITOL NASHVILLE [ hOme me _' | 0.GEHMAN (PGREEN,PDAVIS,J PDLLARE) @® BNA -
ALYSSA LIES Jason Michael Carroll o most tophies " DON’T MAKE ME Blake Shelton i
D.GEHMAN (J.M.CARROLL) ARISTA NASHVILLE = ‘% B.ROWAN (M.CANNON-GODDMAN,D.BRYANT,D.BERG) WARNER BROS./WRN
LIKE RED ON A ROSE Alan Jackson [ a Nov. 6 ™4 , HILLBILLY DELUXE Brooks & Dunn &
AKRAUSS (R.L CASTLEMAN.M.CASTLEMAN) ® ARISTA NASHVILLE = show, TBROWN,R DUNN.K BROOKS,J.SPENCE B.CRISLER,C WISEMAN) @ ARISTA NASHVILLE
YOU'LL ALWAYS BE MY BABY Sara Evans = | becoming the F o - THAT’'S ALL I'LL EVER NEED Jimmy Wayne
S.EVANS M.BRIGHT (S.EVANS. T.MARTIN,".SHAPIRO) ® RCA - mwt awam_ M.NESLER, T.MARTIN,J. WAYNE (J.WAYNE M.NESLER,T.MARTIN) ® BIG MACHINE =
I'LL WAIT FOR YOU Joe Nichals . THE LAST TEN YEARS (S JPERMAN) Kenny Rogers

ed actin CMA D.HUFF (T.CONNERS,D.V.WILLIAMS) @ CAPITOL NASHVILLE §

r HITPREDICTOR  promesauad

TAYLOR SWIFT ; TRACE ADKINS

- 3£SCAL FLATTS TOBY KEITH onight ) DARYL WORLEY
<ENNY GHESKEY JASON ALDEAN | KELLIE PICKLER
FLGARLAND AODNEY ATKINS b - & GARY ALLAN
TIM MCGRAW - RASCAL FLATTS L Way LYRI ' - & FAITH HILL
SEITH URBAN TRENT TOMULINSON - BILLY CURRINGTON

- MONTGOMERY GENTRY ' JASON MICHAEL CARROLL STA HASH) CHRIS YOUNG
BRAD PAISLEY SARA EVANS t | A (80.¢ ' | STEVE HOLY (.
3EORGE STRAIT JOE NICHOLS ] ]

- ~CNESTAR PHIL VASSAR

Don't miss another important BETWEEN THE BULLETS wijessen@billboard.com

R&R C ITRY_DAILY CMA DARLING UNDERWOOD PADS HER LEAD

: - As Carrie Underwood l2ngthens her chart-top- victory in the female vocalist of the year field.
ping stride to two weeks, “Before He Cheats”

That momentum should keep her topical at

maintains a command:ng lead of more t1an 4 country radio, which could bode well for a
._".ngr‘t’x‘a’; gicgc?aa'ra\g{ecords.com to sign up for your free daily million audience impressions over the No. 2 ti- third week at the summit.

Concurrently, Tim McGraw logs his 34th

top 5 with “My Little Girl” (8-5). He hasn’t seen

the chart’s highest perch since “Back When”

tle on Hot Country Sorgs.

RadioandRecords.com Underwood's single gains 162,000 audience

impressions during the tracking week The

HOT COUNTRY SONGS: 133 country stations are electronically monitored by “American Idol” winner went home with a tro- in late 2004. Also noteworthy is the 10th trip
Nielserr Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- .

edto songs appearing in the top 20 on both the BDS Airplay and Audience charts phy under each arm at the Nov. 6 Country Nu- into the top 10 by rowdy duo Montgomery

for the first time with increases in both detections and audience. © 2006 VNU i K n 'y

Business Media, Inc. Al rights reserved. o ‘ sic Assn. Awards, including the Ho-izon Gentry, as “Some People Change” leaps 11-9
HITFREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think . o

Fast LLC. : Award for career development and an upset . on a gain of 1.3 million. —Wade Jessen
ALL CHARTS: See Chart Legend for rules and explanations. NCcSRAW

Data for week of NOVEMBER 18, 2006 | For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data | 67
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HCT LATIN SONGS: A panel of 99 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc.
All righes reservad. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc..and Nielsen SoundScan, Inc. All rights reserved.
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Nielsen
SoundScan

= — s 2 :
3 HE e éﬁ TITLE Artist §§ With spins at 2 I8 ES TITLE DS §§
= S5 5 PRODUCER (SONGWRITER) IMPRINT / PROMOTION LABEL (&8 14 monitored 5 |55 S2 =3 PRODUCER (SONGWRITER) {MPRINT / PROMOTION LABEL 8%
QUIEN ME IBA A DECIR David Bisbal i SIGO CON ELLA Obie Bermudez
. _‘ 2_ ”_ K SANTANDER (K. SANTANDER) _ VALE ‘UNIVERSAL LATING _1_ /S_\tkatlor(‘js'b ¢ = R S KRYS.0.BERMUOEZ (O BERMUDEZ.S KRYS) EMI TELEVISA | O
B ; : TENGO UN AMOR Toby Love Featuring Rakim & Ken-Y on deouts @ i DIME QUIEN ES Los Rieleros Del Norte 7
£ PEREZ (G CRUZE.PEREZ.J.FONSECA 0.RIVERA.J NIEVES K.VASQUEZ) SONY BMG NORTE (No. 39) with L0S RIELEROS OEL NORTE (C.8RANT.G FLORES) FONOVISA
55 5 NI UNA SOLA PALABRA Paulina Rubio 4 5.3 million 28 2 2 ATI Ricardo Arjona 4
C.LOPEZ (X.SAN MARTIN) UNIVERSAL LATING in audience C.CABRAL "JUNIOR".R.ARJONA (R.AR.ONA) SONY BMG NORTE
o 9 12 LOS INFIELES Aventura : a 30 30 TENGO Franco De Vita 5
'_Qﬁ'l_:A.SAWD!; A.SANTOS) PREMIUM LATIN F.DE VITA (F.DE VITA SDNY BMG NORTE
. PAM PAM Wisin & Yandel @ 3} lagl B HERIDAS DE AMOR Ricardo Montaner g
LUNY T NY (WISIN.YANDEL.F.SALDANA M. E.MASIS) MACHETE PMANAVELLO (R.MONTANER, LAVEND-\NO) o E‘.,. |F'.€;lﬂt_ J
SER O PARECER RBD QUE PRECIO TIENE EL CIELO Marc Anthony
£ 7 AAVILA (A AVILA EMI TELEVISA 4 3 2% S GEORGE (A MATHEUS) SONY BYG NORTE |14
e 5 A LA PRIMERA PERSONA Alejandro Sanz @ 50 41 REGALO CARO Los Tigres Del Norte og
A SANZ L PEREZ 1A SANZ) WARNER LATINA LOS TIGRES DEL NORTE (J VILLARREL} 3""\'!)\/15)«>
o 13 1 ANTES DE QUE TE VAYAS Marco Antonio Solis 4 @ 47 47 Ml AMOR POR TI Los Horoscopos De Durango 44
M A SO.IS (M.4 SOLIS o FONOVISA = A.TERRAZAS (A TORRES) DISA /EDIMONSA
all o MAS ALLA DEL SOL Joan Sebastian 4 laken @ 6 43 SUAVE Calle 13 4
% SEBASTIAN (J SEBASTIAN) MUSART /BALBOA from h|s e 3 £.CABRA.D.FORNARIS (R.PEREZ WHITE LION /SONY BMG NORTE
TU RECUERDO Ricky Martin g i POR TU AMOR Alacranes Musical
Q "o TTORRES (T.TORRES, SONY BMG NORTE u Unpll;]gg:d “ @ 42 40 _Q‘URBINA JR. R,;{VW}A‘J LUGARDQ DEL TORO (E.URBINA J.LUGAROC DEL TURO! UNIVISION 3
1 38 8 NOCHE DE ENTIERRO {NUESTRO AMOR) - Los Benjamins Feat. Wisin & Yandel, Daddy Yaree, Hector 'El Father’ & Zion g set, which wi ’Q 33 38 ME QUIERE BESAR Alexis & Fido 1
- LUNY TUHES NALES MR G 1 AYALAWISIN.YANDEL FORTIZH DELGADO.G.CRUZF SALDANA VCABRERAS ACALLO COTEDE GARCIA)  MAS RLGW MACHETE chart next -/ MEKKA (ALEX!S FIDO) SONY BMG NORTE
e 5 16 DE RODILLAS TE PIDO Alegres De La Sierra 4 week, this is a7 3 @ TU PEOR ERROR La 5A Estacion 4g
AGARCIA 1B SA VIVA  UNIVERSAL LATINO Manjn's 19m | A AVILA (A AVILA A PEYERD PONTES) SONY BMG NORTE
3 12 14 ALIADO DEL TIEMPO Mariano Barba § top 10 hit 38 32 36 (WHEN YOU GONNA) GIVE IT UP TO ME Sean Paul Featuring Keyshia Cole 13
M BARB* '\ THREE SOUND = op D.BENMETT (S PHENRIQUES J HENRIQJES,O.BENNETT,N.STAFF R.FAIR K.COLE) VP ATLANTIC %
=2 7 4 DESILUSIONAME Olga Tanon 4 @ LHEll | WANNA LOVE YOU Akon Featuring Snoop Dogg 59
B.BENO220,5.GEORGE (0.BETANCOUAT,C.J.FRANCO) UNIVISION OEBUT ATHIAM (A THIAM.C.BROADUS) SRC/UP FRONT/KONVICT /UNIVERSAL MOTOWN
ME MATAS Rakim & Ken-Y ; SALIO EL SOL Don Omar
e 20 26 MYZTIKO (K.VASQUE2.J.NIEVES) A /UNIVERSAL LATIND | 1 4w u ECHO THE LAB (W.0 LANDRON,ECHO “HE LAB - VI /MACHETE "
Q 27 2 LS BENDITA TU LUZ Mana 16 0 LOS HOMBRES TIENEN LA CULPA Don Omar Featuring Gilb
= = LILTII NOT LISTED (FOLVERA,S VALLIN) . _WARNER LATINA | [VE=N ) NOT LISTED 1C OONATO) ) c
MALDITA SUERTE Victor Manuelle Featuring Sin Bandera 4s. e {i FANTASMA
!G 21 29 NOT LISTED (C BRANT SCHAJRIS) T Ts0nYBMG NORTE 7 . 48 NOT LISTED (2I0N)
POR ELLA intocabie Tiares del W SE FUE Pepe Aguilar
= 6 22 R.MUNDZ.R.MARTINEZ (L.PADILLA) EMI TELEVISA 16 k‘%?’te gams a 4 3 PAGUILAR (FATO) EMI TELEVISA_ 18
e 23 33 DIME 2itbull Featuring Ken-Y 'gq. 7 aa 3 2 FLOW NATURAL Tito *El Bambino" Featuring Beenie Man & Ines 1¢
J SMITH (A.PEREZ.J H.SMITH,K VASQUE2) FAMOUS ARTISTS /TvT 1% 32% audience i TINY,LUNY TUNES.J. GOMEZ NALES (TI"0 EL BAMBINO.M.DAVIS S EMI TELEVISA
o ik LABIOS COMPARTIDOS Mana gain (50-32). @ B COMO ME HACES FALTA Patrulla 81 4o
FOLVERA,A.GONZALE? (FOLVERA -  WARNERLATINA Band will JAMEDINA (M.A.SOLIS) ) DISA
- TE MANDO FLORES Fonseca EL HOMBRE QUE MAS TE AMO Lalo Mora
"_1 1715 iﬁiiﬁ\ {J FFONSECA EMI TELEVISA 8 speak “ 38 49 NOT LISTED 14 FLORES}) DisSA E‘Juvwi-‘_ 38-'
€ 2 10 GUEVUELVA Grupo Montez De Durango 15 [ENAGIAER 47 35 4 LA VIDA DESPUES DE T Lu g
F JL.TERRAZAS (%% A SOLIS) DiSA Biltboard’s L £.OCHOA (M SANDOVAL, PCANTU) WARNER LATINA
@ 2% 20 NO SE POR QUE Chayanne 16 Regional 49 - MIA Tito "El Bambino" Featuring Daddy Yankee 48
3. ARENAS.J.DIAZ (J.L.PILDTO.C.BRANT) SONY BMG NORTE Mexican LUNY TUNES (TiTO EL BAMBING,R.AYALA - = EMi TE A
@ 2% 23 CHIQUILLA A.B. Quintanilla lll Presents Kumbia All Starz 18 0 a9 45 39 St TU AMOR NO VUELVE La Arrolladora Banda E! Limon 39
A.B.QUINTANILLA 111,L GIRALDO (A B.QUINTANILLA Ill,L.GIRALDO) EMI TELEVISA Music FCAMACHO (w CASTILLO) DISA /EDIMDNSA
19 13 EL TELEFONO Wisin & Yanoel & Hector "El Father' 44 Summ @ SOY UNA GARGOLA Las Gargolas Featuring Randy 45
LUNY TUNES.TAINY (H.DELGADO,J.LUNA,L MALAVE) ROC-LA-FAMILIA/MACH M /IDJMG A.GARGOLA (R.ORTIZ.DJ GIANN) VI /MACHETE

) d £ (3] 8 4 2 & 2 o= =
vg 5E %o 55 ARTIST Title ¥ 22 »E 5E %o ;5 ARTIST Title £ =B 28 5E Lg E5 ARTIST Title £ =5
= 3= o2 3 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 2 I T2 =3 J2 35 IMPAINT & NUMBR / DISTRIBUTING LABEL (FRICE) % We E2 | ST 2 S IMPRINT & NUMBER / DISTRIBUIING LABEL (PRICE) 8 &8

AR INTOCABLE Crossroads: Cruce De Caminos 1 @- BANDA PEQUENOS MUSICAL  La Produccion Maestra 2006 2% a 72 68 LA 5A ESTACION El Mundo Se Equivoca 13
= = EMI TELEVISA 58875 (15.96) ) B FONOVISA 352642/UG (13.98 CO/DVD) + _SONY BMG NORTE 80713 (15.98
- AB QUINTANILLA I PRESENTS KUMBUA ALL STARZ  From Kumbia Kings To Kumbia All Starz FRANCO DE VITA Mil Y Una Historias: En Vivo TOBY LOVE Toby Love
o 28 _EMI TELEVISA 73597 (1598) = | 2 T (el SONY BMG NORT= 83847 (16 98) + % e 8 A 'SONY BMG NORTE 75376 (14.98) - &
: MARCO ANTONIO SOLIS Trozos De Mi Alma 2 2 TEGO CALDEION The Underdog / El Subestimado % RBD Rebelde
3 8 o FONOVISA 352430/UG (13 98) + 1 s e JIGGIRI ATLANTIC 94122*/AG (15.98) 2 @E 55 58 _EMI TELEVISA 75852 (14.98 @2
MANA Amar Es Combatir @ . ANDREA BOCELLI Amor ALEGRES DE LA SIERRA Duele El Amor |
° 2 WARNER LATINA 63661 (18.98) B SUGAR/VENEMUSIC 006144/UNIVERSAL LATING (18.98) e g 7 VIVA 822320/UNIVERSAL LATINO (11.98) da
5 6 3 LUNY TUNES & TAINY  Mas Flow: Los Benjamins 1 @ 63 69 JOAN SEBASTIAN Mas Alla Dei Sol 7 85 40 3 LUPILLO RIVERA Entre Copas Y Botellas 14
MAS FLOW 230013/MACHETE (15.98) MUSART 37718/ LBOA (13.98) VENEMUSIC 653138/UNIVERSAL LATINO (13.98)
S 4 LOS HOROSCOPOS DE DURANGO Desatados n 31 15 5 OLGA TANDN Soy Como Tu 5 @ 56 54 LOS RIELEROS DEL NORTE Linea De Oro 54
L DISA 720955 (11.98) UHIVISION 330023/UG (14.98) : FONOVISA 352698/UG 15 98)
WISIN & YANDEL Pa'l Mundo § MONCHY & ALEXANDRA Exitos - GLORIA ESTEFAN Oye Mi Canto...Los Exltos 3

Q 51 W 'ACHEIE 561402 (15.98) ® . i o fleie J&N 50191 SONY BMG NORTE 113 98) n . B 4 SONY BMG NORTE 8901 {16.98) o

o 14 12 4 LT3 CALLE 13 Calle 13 6 @ 3 3 VARIOUS LRTISTS NOW Latino 1 m 61 55 LOS CAMINANTES  Tesoros De Colecdlon: Lo Romantico De Los Caminantes 2
[TULTSM wHITE LION 96875/SONY BMG NORTE (15.98) THE M1 GROUBIVERSAL ZLMBASONY B NORTE T244VSENY 810G STRATEGIC MARKETIG GROUP (1696 SONY BiG NORTE 95637 (9 98)
i CONJUNTO ATARDECER  EJ Decimo... Y Siguen Los No.1 Ded Pastto Duranguense AKWID ES.L. CONJUNTO PRIMAVERA Linea De Oro
9 m __UNIVERSAL LATINO 007889 (12.98) - 19 B |22 |16 HEADLINERS/UNI /ISION 310869/UG (12.98) & 9 69 51 60 FONOVIGA 350456 UG (5.98) 5
E RAKIM & KEN-YMasterpiece: Nuestra Obra Maestra @ RICARDO ARJONA Adentro ALACRANES MUSICAL  Puros Corridos Venenosos
= 08 _PINA 270183/UNIVERSAL LATINO (15.98) L2 A SONY BMG NORT: 67549 {18.98) O 60 30 25 UNIVISION 311018/UG (13.98 4
PAULINA RUBIO Ananda @ LOS BUKIS Linea De Oro ‘58 | LOS TUCANES DE TIJUANA  Amante De Lo Bueno
(o BRI INIVERSAL LATINO 007487 (15.98) J o/ 3129 L conovisa 3s269°/u (5.9 % BN 2 = L0 Gnivision 31094506 (12.98) ]
VARIOUS ARTISTS BBT : VARIOUS £RTISTS Bachatahits 2007 MACH & DADDY Desde Abajo
. FONOVISA 352772/UG 110.98 L @ m JEN 50188 (14 93) & Sal %40 _UNIVERSAL LATINO 005717 (12.98) i 2
: RBD Nuestro Amor 3 @ JULIETA VENEGAS Limon Y Sal @ BELANOVA Dulce Beat f
@ g EMI TELEVISA 35902 (14.98 0 el M SONY BMG NORT* 83420 (14.98) O s ol UNIVERSAL LATIND 006301 (13.98 59
LOS BUKIS 30 Recuerdos @ ANA GABRIEL Historia De Una Reina : N.O.R.E. N.O.R.E.Y La Familia... Ya Tu Sabe
s 18 10 FONOVISA 352638/UG {11.98 i Sfe SONY BMG NORT: 95902 (15.98) 5 84 52 & ROG-LA-FAMILIA 006266/10JMG (13.98) 2
DON OMAR King Of Kings @ - RBD RBD: Live In Hollywood e LOS RIELEROS DEL NORTE Para Ti...Nuestra Historia
m 1o Vi 006662 MACHETE (15.98) @ t / (gl EMI TELEVISA 58122 (13 98) @ Os S5 62 8 FONDVISA 352735/UG (11.98 L)
RAMON AYALA Y SUS BRAVOS OEL NORTE 30 Comidos: Historias Nortenas VARIOUS ARTISTS Hector 'E! Father Present: Los Rompe Discotekas . DON OMAR Da Hitman Presents Reggaeton Latino
@ 5] als FREQOIE 1960 (14.98) 16 R ROC-LA-FAMILIAMACHETE/GOLD STAR 00BBE8*/IDIMG (13 98) 3 &8 64 57 VI MACHETE 005850/UMRG (13.98) % !
L1 SHAKIRA Fijacton Oral Vol. 1 a: JUAN GABRIEL La Historia Del Divo ; MARIANO BARBA Aliado Del Tiempo
9_ 58_ £ _E BI3R§35] €PiC 93700/SONY MUSIC (18.98,) ® _2 __'_ -~ falitl SONY BMG NORT. 81079 (15.98) s Bl 585! THREE SOUND 10423 |15 98 2l
¢ - DADDY YANKEE Barrio Fino: En Directo @ BELINDA Utopia : RAMON AYALA Y SUS BRAVOS DEL NORTE  Antologia De Un Rey Vol. 2
@ u 2 €L CARTEL 007035/INTERSCOPE {12.98) #: ® 1 ) 43 35 EMI TELEVISA 60736 (13.98) . #8 o8 59 FREDDIE 1940 (16.98 it
JAVIER SOLIS La Historia De Javier Solis @ LOS ORIGINALES DE SAN JUAN Linea De Oro CONJUNTO PRIMAVERA  De Gira Con...Conjunto Primavera
18 1813 SONY BMG NORTE 88292 (14.98) @ 4 .. Hop s UNIVISION 310395/UG (5.98) i L R FONIVIEA 352765/UG (13.98) i
AVENTURA God's Project! | LOS CADETES DE LINARES Las Mas Canonas ! GRUPO EXTERMINADOR  Para Ti...Nuestra Historia
=2 R ~_PREMIUM LATIN 34082/SONY BMG NORTE (13.98 Os - o e BC1 41260 (6.98) b T 7083 FONDVISA 352781/UG {10.98 U
_a 27 24 MARC ANTHONY Sigo Siendo Yo I a8 36 27 LOS TIGRES DEL NORTE La Banda Del Carro Rojo 3 " 81 MONCHY & ALEXANDRA Exitos Y Mas g
SOKY BMG NOATE 81251 (18.98) = FONOVISA 35263 (UG 115 98 CD/DVO) B : ! > J&N 50078, SONY BMG NORTE (16.98) ®
INTOCABLE X BABY RASTA La Ultima Risa LOS HOROSCOPOS DE DURANGO  Antes Muertas Que Sencillas
s 20 28 EMI TELEVISA 98613 (16.98 2 e e 2,0 ILLEGAL LIFE 007678/UNIVERSAL LATIMD (14.88) % DiSA 720701 (11.98) + o
DAVID BISBAL Premonicion ] TITO "EL BAMBINO" Top Of The Line MARLON ‘Mi Sueno
B 7T VALE 007713/UNIVERSAL LATING (13.98) G 8 Bl 121152 EMI TELEVISA 49352 (13 98) O LA CALLE/UNIVISION 330021/UG (11.98) tél
20 18 CONJUNTO PRIMAVERA  Para Ti...Nuestra Historia i 49 38 34 PESADO Fiensame Un Momento 8 LA AUTORIDAD OE LA SIERRA Lena Verde Y Muchos Exitos Mas 74
= FONOVISA 352602/U6 {10.98) WARNER LATINA 33865 (15.98) DISA 729261 (7.98)
17 VARIOUS ARTISTS Top Latino Vol. 2 1 @ 50 26 REGGAETCN NINOS Ninos Vol. 2 7 MARCO ANTONIO SOLIS La Historia Continua... Parte Il 2
: § a SONY BMG NORTE 70027 (16.98) @ . EM} TELEVISA 72307 (14.98) 1L FONOVISA 351643 UG (13.98) & /

58
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TITLE
ARTIST (IMPRINT / PROMOTION LABEL}
TU RECUERDO
. RICKY MARTIN (SONY BMG NORTE})
NI UNA SOLA PALABRA
PAULINA RUBIO (UNIVERSAL LATING)
SER O PARECER
ABD (EMI TELEVISA)
A LA PRIMERA PERSONA
ALEJANDRO SANZ (WARNER LATINA)
BENDITA TU LUZ
MANA (WARNER LATINA)
QUIEN ME IBA A DECIR
DAVID BISBAL (VALE/UNIVERSAL LATINO}
NO SE POR QUE
_ CHAYANNE (SONY BMG NORTE)

TE MANDO FLORES

FONSECA (EMI TELEVISA)
" DESILUSIONAME
~ OLGA TANON (UNIVISION)
3 MALDITA SUERTE
VICTOR MANUELLE FEATURING SIN BANDERA (SONY BM& KORTE)
7 ATI
~ RICARDO ARJONA (SONY BMG NORTE)
1o ANTES DE QUE TE VAYAS

MARCD ANTONIO SOLIS (FONOVISA)

TENGO
| FRANCO DE VITA (SONY BMG NORTE)
- HERIDAS DE AMOR
| RICARDO MONTANER (EMI TELEVISA)

SIGO CON ELLA
3 OBIE BERMUDEZ (EMi TELEVISA)

=
-

o

i 1

00610160+ 5 - oM

TITLE
ARTIST {IMPRINT / PROMOTION LABEL)

TENGO UN AMOR

~_TOBY LOVE FEATURING RAKIM & KEN-Y (SONY BMG NOFTE)

- ME MATAS

RAKIM & KEN-Y (PINA/UNIVERSAL LATING)

DIME

PITBULL FEATURING KEN-Y (FAMOUS ARTISTS/TVT)

PAM PAM

WISIN & YANDEL (MACHETE)

NOCHE DE ENTIERRO (NUESTRO AMOR)

| LOS BEPUANENS HEATLIIG WISW & YANDEL DADDY YANKEE, HECTOR “EL FATHEY & 0K (WAL FLOWMAGHETE)
EL TELEFONO

WISIN & YANDEL & HECTOR "EL FATHER" (ROC-LA-FAMILIVMACHETE/DEF JADUMG)

" LOS INFIELES

| AVENTURA (PREMIUM LATIN)

ME QUIERE BESAR

ALEXIS & FIDQ (SONY BMG NORTE)

I WANNA LOVE YOU

B:L AKON FEAT. SNOOP DOGG (SRC/UP FRONT/KONVICT UNVERSAL MIDTOWN}

- (WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEATURING KEYSHIA COLE (VP/ATLANTIC)

+n SUAVE
" CALLE 13 (WHITE LION/SONY #MG NORTE)
1 SALIO EL SOL
" DON OMAR (VI/MACHETE)
. FLOW NATURAL
> YIT0 "EL BAMBINO" FEAT. BEENIE MAN & INES (EMI TELEVISA)

SOY UNA GARGOLA
LAS GARGOLAS FEATURING RANDY (VI/MACHETE)

FANTASMA
" ZION (BABY)

TITLE
ARTIST (IMPRINT / PROMOTION ¢ ABEL)
' DE RODILLAS TE PIDO
~ ALEGRES OF LA SIERRA (VIVA/UNIVERSAL LATINO)
POR ELLA
INTOCABLE (EMI TELEVISA)
MAS ALLA DEL SOL
JOAN SEBASTIAN (MUSART/BALBOA)
QUE VUELVA
GRUPO MONTEZ DE DURANGO (DISA)
- ALIADO DEL TIEMPO
MARIANO BARBA (THREE SOUND)
DIME QUIEN ES
LOS RIELEROS DEL NORTE (FONOVISA)
> TE COMPRO
DUELO (UNIVISION)
- REGALO CARO
L0S TIGRES DEL NORTE (FONOVISA)
M| AMOR POR Ti
LOS HORDSCOPOS DE DURANGO (DISA/EDIMONSA)
POR TU AMOR
ALACRANES MUSICAL (UNIVISIDN)
- ANTES DE QUE TE VAYAS
" MARCO ANTONIO SOLIS (FONOVISA)
' EL HOMBRE QUE MAS TE AMO
LALG MORA (DISA/EDIMONSA)
SI TU AMOR NO VUELVE
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA)
COMO ME HACES FALTA
PATRULLA 81 (DISA)
@ NI ASI ME RAJO
 CONJUNTO PRIMAVERA (FONOVISA)

Data for week of NOVEMBER 18, 2006 |

See Charts Legend for rules and explanations.

POP.

ARTIST
1] THTLE {MPRINT / OISTRIBUTING LABEL)

A.B. QUINTANILLA 11} PRESENTS KUMBIA ALL STARZ
. FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA)
MARCO ANTONIO SOL!IS
TROZ0S DE MI ALMA 2 (FONOVISA/UG)
MANA
AMAR ES COMBATIR (WARNER LATINA)
PAULINA RUBIO
ANANDA (UNIVERSAL LATINO)
- RBD
 NUESTRD AMOR (EMI TELEVISA)
18 SHAKIRA
1 FIJACION DRAL VOL. 1 (EPIC/SONY MUSIC)

6 DAVID BISBAL
¥ PREMONICION (VALE UNIVERSAL LATIND)
VARIOUS ARTISTS
TOP LATING VOL. 2 (SONY BMG NORTE)
FRANCO DE VITA
~ MIL Y UNA HISTORIAS: EN VIVO (SONY BMG NORTE)
ANDREA BOCELLI
AMDR (SUGAR/VENEMUSIC/UNIVERSAL LATIND)
VAR!OUS ARTISTS
HOW LA SN )
RICARDO ARJONA
- ADENTRO (SONY BMG NORTE)
© JULIETA VENEGAS
LIMON Y SAL (SONY BMG NORTE)

ANA GABRIEL
HISTORIA DE UNA REINA (SONY BMG NORTE}

15' RBD
" RBD: LIVE IN HOLLYWODD (EM: TELEVISA)

e

ARTIST
TITLE (IMPRINT / DISTRIBUTING LABEL)

LUNY TUNES & TAINY
MAS FLOW: LOS BENJAMINS (MAS FLOW/MACHETE)
WISIN & YANDEL
PA'L MUNDO (MACHETE)
CALLE 13
9 CALLE 13 (WHITE LIDN/SONY BMG NORTE)
© RAKIM & KEN-Y
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO)
DON OMAR
© KING OF KINGS (VI/MACHETE)
DADDY YANKEE
BARRIO FINO; EN DIRECTO (EL CARTEL/INTERSCOPE)

2 ', TEGO CALDERON
4 E THE UNDERDOG / EL SUBESTIMADO (JIGGIRI/ATLANTIC/AG)
¢ AKWID

¥ ES.L. (HEADLINERS/UNIVISIDN/UG)
;1 = VARIOUS ARTISTS
~ HECTOR "EL FATHER" PRESENT: LOS
9. BABY RASTA
LA ULTIMA RISA (ILLEGAL LIFE/UNIVERSAL LATINO)

- TITO "EL BAMBINO"
. TOP OF THE LINE (EMI TELEVISA)
REGGAETON NINOS
" NINDS VOL. 2 (EM! TELEVISA)
, TOBY LOVE
"~ TOBY LOVE (SONY BMG NORTE)

. MACH & DADDY
DESDE ABAJO (UNIVERSAL LATIND)

RICLA

ARTIST
TITLE (IMPRINT / DISTRIBUJING:LABEL}

- INTOCABLE
' CROSSAOADS: CRUCE DE CAMINOS (EMI TELEVISA)

- LOS HOROSCOPOS DE DURANGO
- DESATADOS (DISA)
"Ha CONJUNTO ATARDECER

i .F? EL DECIMG... Y SIGUEN LOS NO.1 DEL PASITO DURANGUENSE (UNIVERSAL LATINO)

3 VARIOUS ARTISTS
BB (FONOVISA/UG)

_ LOS BUKIS
!-'_.IJ' 30 RECUERDOS (FONOVISA/UG)

RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIDOS: HISTORIAS NORTENAS (FREDDIE)

;,};} JAVIER SOLIS

5 g LA HISTORIA DE JAVIER SDLIS {(SONY BMG NORTE)
o INTOCABLE
- X (Eml TELEVISA)

115.- CONJUNTO PRIMAVERA
. PARA TI._NUESTRA HISTORIA (FONOVISA/UG)

(23

_ BANDA PEQUENOS MUSICAL
LA PRODUGCION MAESTRA 2006 (FONOVISA/UG)

"L_? JOAN SEBASTIAN
1

:: MAS ALLA DEL S0L (MUSART/BALBDA)

LOS BUKIS
~ LINEA DE ORD {FONDVISA/UG)
i~ LOS ORIGINALES DE SAN JUAN
 LINEA DE ORO {UNIVISION/UG)
15 LOS CADETES DE LINARES
LAS MAS CANONAS (BC1)

u&f LOS TIGRES DEL NORTE
LA BANDA DEL CARRO ROJD (FONOVISA/UG)

B

For chart reprint= call 646.654.4633

See ofart iagend for Hot Dance Club Play and Hot Dance Singles Sales rules ard sxplanations. € 2006, VNU Business Media, Inc.
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S*DANCE CLLUB PLAY.

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

s B JuMP ]
JRLL MADONNA WARNER BROS. PRIMO
F*CKING BOYFRIEND
THE BIRD AND THE BEE METRO BLUE PROMO/BLG
.. LOVE'S THE ONLY DRUG
© ULTRA NATE SILVER LABEL 2508/TOMMY 80Y
5 MANEATER
NELLY FURTADO MOSLEY PROMO/GEFFEN
* SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES)
4 - CERRONE MALLIGATOR IMPORT
4 g HARD
AFRICANISM YELLOW/SILVER LABEL PFOMO/TOMMY BOY
SENSITIVITY
SHAPE: UK ULTHA PROMO
COMMON GROUND
DAVE AUDE & TALL PAUL FEAT SISELY TREASURE AJDACIOUS PROMOMOCH
THE DJ MADE ME DO IT (. AUDE/CRAIG J/R. ROSARID MIXES)
~ ROBIN ELEVEN 11 PROMO
RING THE ALARM
1 BEYONCE COLUMBIA PROMO
-~ ., GONE
; —12 SUN JH PROMO
SEXYBACK
JUSTIN TIMBERLAKE JIVE 00872/Z0MBA
LOST YO MIND
PEPPER MASHAY LIVE 2013/MUSIC PLANT
IS IT ANY WONDER? {TALL PAUL MIXES)
KEANE INTERSCOPE PROMO
. WHAT THE WORLD NEEDS NOW
¥ JOYCE SIMS VESSEL PROMO
4 | BELIEVE
GEORGIE PORGLE LIVE PROMO/MUSIC FLANT
> MY NUMBER ONE
~ HELENA PAPARIZOU MODA 7001/MUSIC PLANT
MAMA'S ROOM (R. VISSION/PASSENGERZ MIXES)
UNDER THE INFLUENCE OF GIANTS [SLAND PROMO/IDIMG
- NOTHING IN THIS WORLD
~. PARIS HILTON WARNER BRODS. 42994
WHEN YOU WERE YOUNG
THE KILLERS [SLAND 007884/IDJMG
1 DON'T KNOW WHY (I LOVE YOU)
THE BRAND NEW HEAVIES FEAT NDEA DAVENPORT DELICIOUS VINYL. 9028
~ THE LOVE YOU FEEL
E DEZROK BURN 101/FIRE ENTERTAINMENT GROUP
IS IT LOVE?
110 MADE 022

29 g DANCE WITH YOU
LAUREN HILDEBRANDT ACT 2 7013/MU3IC PLANT

THE WHISTLE SONG (REVISITED)

FRANKIE KNUCKLES NOICE! 001

HISINGLES SALES..

ﬂ ARTIST IMPRINT / DISTRIBUTING LABEL

EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS NOTHING 00€589/INTERSCOPE ©
- MORE THAN A LOVER

RU GLOBAL VILLAGE 0028 ©

SHUT ME UP

~ MINDLESS SELF INDULGENCE UCR 442/METROPOLIS ©
DEJA VU

BEYDNCE FEAT. JAY-Z COLUMBIA B9684/SONY MUSIC OO
STRAIGHT TO VIDEO

. MINDLESS SELF INDULGENCE METROPOLIS 409 ©

THE LOVE YOU FEEL

= DEZROK BURN 101/FIRE ENTERTAINMENT GROUP ©

. WE WILL BECOME SILHOUETTES

| THE POSTAL SERVICE SUB POP 70856 (B0

GET TOGETHER

MADONNA WARNER BROS. 42935 Q€

SEXYBACK

JUSTIN TIMBERLAKE JIVE 00872/Z0MBA @

DANCE 4 LIFE

7 3

NOTHING IN THIS WORLD
PARIS HILTON WARNER BROS. 42994 OO
1'4 51 HUNG UP
* MADONNA WARNER BROS. 42845 @€

STARS ARE BLIND
4 PAHIS HILTON WARNER BROS. 42967 OO
. .~ SORRY
12 3

MADONNA WARNER BROS. 42892 @€
~ SHAKE (X-PRESS 2 MIXES)
YING YANG TWINS FEAT, PITBULL COLLIPARK 2536/TVT @O
SAVE ROOM
JOHN LEGEND G.0.0.D./COLUMBIA 00961/SONY MUSIC @
BE STILL
. KASKADE ULTRA 1436 9O
IN THE MORNING
JUNIOR BOYS DOMIND 121 €
NUMBER 1
GOLDFRAPP MUTE 9304 ©
GET YOUR BODY BEAT
COMBICHRIST METROPOLIS 80421 ©
WATERS OF NAZARETH
| JUSTICE ED BANGER/VICE 63397/ATLANTIC @O
= WE SHARE OUR MOTHER'S HEALTH
B KNIFE MUTE 69329 0O
SOPHIA
THE CRUXSHADOWS DANCING FERRET 20926 ©
TURN IT UP
~_PARIS HILTON WARNER BROS. 42902 @
CHECK ONIT
BEYONCE FEAT. SLIM THUG COLUMBIA 80277/SONY MUSIC @O

www.americanradiohistorv.com

TIESTO FEATURING MAX) JAZZ BLACK HOLE 1455/ULTRA OO

Go to www.billboard biz for complete chart data |

LY Ll NOV

TITLE
ARTIST IMPRINT & NUMBER / PROMOTION LABEL

YOU GONNA WANT ME

~ TIGA DIFFERENT IMPORT/PIAS

FLY ME AWAY

GOLDFRAPP MUTE PROMO

- GETCHA SOME

__I PLEASURE CENTER NORTHCROSS MEDIA PROMO

- HEAD OVER HEELS

EMELEE BARAK PROMO

' EVERLASTING LOVE

~ GTS FEATURING MINK AVEX 1240/KING STREET

BE STILL

KASKADE ULTRA 1436

. ALL OVER YOUR FACE

| CAZWELL PEACE BISQUIT/WEST END EXPRESS 1045/WEST END
DEJA VU (FREEMASONS/M. JOSHUA MIXES)

BEYONCE FEATURING JAY-Z COLUMBIA 89684

' GUACHI GUARO (CARL COX REMIX)

. CAL TJADER CONCORD PICANTE PROMO/CONCDRD

SHINE (FREEMASONS MIXES)

LUTHER VANDROSS J 70004/RMG

ABOUT US

~ BROOKE HOGAM FEATURING PAUL WALL SMC PROMO/SOBE

BORDERLINE

JODY WATLEY AVITONE PROMDPEACE BISQUIT

* SAVE A PLACE ON THE DANCE FLOOR FOR ME

. DAWN TALLMAN WEST END PRUMO

THE REAL THING
RACHEL PANAY ACT 2 7014/MUSIC PLANT

§ o FLOW
" VINNY TROIA PRESENTS JAIDENE VEDA CURVVE PROMO

TINA
$K8 SKB PROMO

~ POLITICS
~ KORN VIRGIN PROMO
TURN MY WORLD AROUND (1 FOUND THE ONE)
FREDRICK FORD OMC 002/MUSIC PLANT
CHELSEA
STEFY CURVATURE PROMO/WIND-UP
PARTY PEOPLE
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO
MELT WITH THE SUN
AMBER FEAT. SWEET RAINS JMCA PROMC/SOUND ADVISORS
SO DEEP (CHRIS COX MIXES)
WALKER CLICIT IMPORT
- BUTTONS (D. AUDE MIXES)

" THE PUSSYCAT DOLLS FEAT. SNOOP DOGG AZM PROMOINTERSCOPE
17 AINT NO OTHER MAN (VASQUEZ SHAPE:UK/GSPINA & SULLIVAN MIXES)
CHRISTINA AGUILERA RCA PROMO/RMG

. A PUBLIC AFFAIR
JESSICA SIMPSON EPIC PROMO

HOT
DANCIE AIRPLAY.

TITLE
ARTIST ({MPRINT / PROMOTION LABEL)
JUMP
MADONNA WARNER BROS.
| DON'T FEEL LIKE DANCIN’
SCISSOR SISTERS UNIVERSAL MOTOWN
WHAT A FEELING
PETER LUTS & DOMINICO NERVOUS

4 3o LOVEDONTLET ME GO (WALKING AWAY)
~ " DAVID GUETTA vS. THE EGG ULTRA

KASKADE ULTRA
IS IT LOVE?
s

SEXYBACK

JUSTIN TIMBERLAKE JIVE/ZOMBA

'g 4 !SIT ANY WONDER?

e KEANE INTERSCOPE

s HERE (IN YOUR ARMS)
HELLOGODDBYE DRIVE-THRU

WHEN YOU WERE YOUNG
THE KILLERS ISLAND/IDJMG

. SATELLITES
"~ SEPTEMBER ROBBINS

4e IT'S TOO LATE
: 1 1€ piary soumh vs. everMORE uiTRa

MOVING TOO FAST
| \ SUPAFLY INC. NERVOUS
20 5 PARTYFOR THE WEEKEND
© * SOULSEEKERZ FEATURING KATE SWITH BIG BEAT/ATLANTIC

. WATCH OUT
FERRY CORSTEN ULTRA
ABOUT US
BROOKE HOGAN FEATURING PAUL WALL SMC/SOBE

|

= % THE PUSSYCAT DDLLS FEAT. SNOOP 006G A&M/INTERSCOPE
[ MY LOVE

JUSTIN TIMBERLAKE FEATURING T.I. JIVE/ZOMBA
Q) a

BORDERLINE

MICHAEL GRAY ULTRA
FEEL ALIVE
BENASSI BROS. ULTRA
PROMISCUOUS
. _NELLY FURTADO FEATURING TIMBALAND MOSLEY/GEFFEN
2;3 2 |GO CRAZY
~ ©  D.H.T. FEATURING EDMEE ROBBINS

. ROCK THIS PARTY (EVERYBODY DANCE NOW)
BOB SINGLAR FEAT BIG AL & DOLLARMAN YELLOW/SLVER LABEL/TOMMY BOY

mza'-'-x

CRAZY
GNARLS BARKLEY DOWNTOWN/ATLANTIC/LAVA
DEJA VU

~ BEYDNCE FEATURING JAY-Z COLUMBIA

69
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Hits of the World is compiled at Billboard/London. RE=Re-Entry

JAPAN

ALBUMS

w¥ X
25 2s
- == (SDUNDSCAN JAI’AN)

it}
1 A AYAKA
RMEENEN [ ot vessace warne

2 ;| KOBUKURO
ALL SINGLES BEST WARNER
VARIOUS ARTISTS
DJ KAORI'S INMIX Il UNJVERSAL
REMIOROMEN
FLASH AND GLEAM {LTD EDITIDN) VICTDR
"'r ; SARAH BRIGHTMAN
DIVA- THE SINGLES COLLECTION TOSHIBA/EM]
& g ZARD
' G_I]I:I]EN BEST 15TH ANNIVERSARY B-GRAM
ASIAN KUNG-FU GENERATION
FEEDBACK FILE (FIRST LTD VERSION) KiODN
8 13 VARIOUS ARTISTS
BEAUTIFUL SONGS XDKORO DE KIKY UTA WARNER
AEROSMITH
THE VERY BEST OF COLUMBIA
5 THE CROMAGNONS
THE CRO-MAGNONS (FIRST LTO VERSION) BMG FUNHOUSE

FRANCE §

ALBUMNS

NOVEMBER 7, 2006

(SNEP/IFOP/TITE-LIVE)
BENABAR

@ REPRISE DES NEGOCIATIONS JIVE
YANNICK NOAH
CHARANGO SAINT GEORGE

4 RENAUD

NOVEMBER 7, 2006

* ROUGE SANG VIRGIN
a 2 EDDY MITCHELL
JAMBALAYA POLYDOF!
= 3 ROBBIE WILLIAMS
RUDEBOX CHRYSALIS
81 SOUNDTRACK

HIGH SCHOOL MUSICAL WALT DISNEY
5 JOEY STARR
GARE AU JAGUARR SONY BMG
49 PATRICK BRUEL
DES SOUVENIRS DEVANT RCA
OLIVIA RUIZ
tA FEMME CHOCOLAT POLYDOR

s EVANESCENCE
THE OPEN DOOR WIND-UP

ITALY

i
28 %3
+3 <z (FIMI/NIELSEN) NOVEMBER 6, 2006
4+ ppw GIGI D'ALESSIO
1 HEW _MAEIN ITALY RCA
> 5 CLAUDIO BAGLIONI
E QUELLI DEGLI ALTRI TUTTIEI CO&MBIA
a3 ¢ ROBBIE WILLIAMS
__RUDEBOX CHRYSALIS
4 3 ZUCCHERO FORNACIARI
| FLY POLYDOR
i TIZIANO FERRO
i £ SOLO CAPITOL
o LUCIO DALLA
12000 LUNE RCA
STING/DOWLAND
o) | SONGS FROM THE LABYRINTH DEUTSCHE GRAMMOPHONE
g EVANESCENCE
THE OPEN DOOR WIND UP
5 JOHN LEGEND
ONCE AGAIN COLUMBIA

J AX
D1 SAKA PIANTA RICORDI

. | -
o FE

NORWAY

SINGLES

(VERDENS GANG NORWAY)
+ 4 FLODEN

NOVEMBER 7, 2006

.'-.'_ BJORN EIDSVAG PETROLEUM
2 1 IT'S ALL COMING BACK TO ME NOW
MEAT LOAF/MARION RAVEN MERCURY
T TIR N'A NOIR
S5 5 VAMP MAJOR

4 THE OTHER SIDE
WITH ALEKSANOER RCA

5 | DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

ALBUMS

UNITED KINGDOM ><

ALBUMS

i y
E2 <X (THE DFFICIAL UK CHARTS CO.) NOVEMBER 5, 2006
-F“‘NEW GIRLS ALOUD
o THE SOUND OF - GREATEST HITS POLYDOR/FASCINATION
2 1 ROBBIE WILLIAMS
RUDEBDX CHRYLALIS
., AMY WINEHOUSE
_'.'"_‘”EW BACK TO BLACK ISLAND
a 3 MEAT LOAF
BAT QUY OF HELL Il MERCURY
i 4 MY CHEMICAL ROMANCE
_THE BLACK PARADE REPRISE
6 4 ROD STEWART
STILL THE SAME: GREAT ROCK CLASSICS OF. J
.'.‘.'- ; RAZORLIGHT
i’ RAZORLIGHT VERTIGO
@ ¢ SCISSORSISTERS

10

E

& W N =

o

o N o

10

a‘nﬂ .}

-
[«]

r&:i
b
o 1
3
.4
i

TA-DAH POLYDOR

W THE WHO

1

LAST
WEEK

=

&
A -
=

o

LAST
WEEK

2

© (BIMSA)

ENDLESS WIRE POLYDOR

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/ZOMBA

AUSTRALIA =+

(ARIA)

HUMAN NATURE
DANCING N THE STREETS... SONY BMG

NDVEMBER.S5, 2006

ROBBIE WILLIAMS
RUDEBOX L HRYSALIS

MY CHEMICAL ROMANCE
THE BLACK PARADE REPRISE

GUY SEBASTIAN
CLOSER TO THE SUN SONY BMG

PINK
I NOT DEAD LAFACE/ZOMBA

ESKIMO JOE
BLACKFINGERNAILS, RED WINE WARNER

WOLFMOTHER
WOLFMOTHER MODULAR

THE KILLERS
SAM'S TOWN ISLAND

EVANESCENCE
THE OPEN DOOR WIND-UP

SNOW PATROL
EYES OPEN FICTION/POLYDOR

ALBUMS
§!=

NOVEMBER 7, 2006

SOUNDTRACK
HIGH SCHOOL MUSICAL UNIVERSAL

PANDA

AMANTES SUNY AMENTES WARNER
BELINDA

UTOPIA EMI TELEVISA

ROBBIE WILLIAMS
RUDEBOX CHRYSALIS

PAULINA RUBIO
ANANDA UNIVERSAL

EVANESCENCE
THE OPEN DOOR :i+0-UP

FRANCO DE VITA
MIL Y UNA HISTORIAS SONY 8MG

MANA
AMAR ES COMBATIR WARNER

YAHIR
CON EL ALMA ENTRE LAS MANGS WARNER

THE KILLERS
SAN'S TOWN ISLAND

DENMARK +

{IFPI/NIELSEN MARKETING RESEARCH)

MR. NICE GUY
TRINE DYRHOLM CMC

NGVEMBER 7,.2006

BOTEN ANNA
BASSHUNTER WARNER

MARTYR
DEPECHE MODE MUTE

BRUDEVALSEN
TEODY P UNIVERSAL

"SES | MIT BAKSPEJL
T-TALLET MIDGET

ALBUMS

',I'I L] 1 VAMP oy 19 VARIOUS ARTISTS
- | FULL SYMFONI (MED KORK) MAJORSTUDIO Lt DANSKE FILM HITS - OE STORSTE STJERNER COPENHAGEN
2 2 BJORN EIDSVAG 2 2 NEPHEW
= NADE PETROLEUM L INTERKOM KDM IND COPENHAGEN
3 3 NORDSTOGA ODD 3 5 JUSTIN TIMBERLAKE
BB HEIM TE MOR UNIVERSAL FUTURESEX/LOV SIVE/ZOMBA
a 9 AGE ALEXANDERSEN a 3 NIK & JAY
_SNOHARPAN EMI 3: FRESH-FRI-FLY EMI
5 16 BRUCE SPRINGSTEEN . ROBBIE WILLIAMS
= WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA i) RUDEBOX CHRYSALIS
70 | Goto www.billboard.biz for complete chart data

T

( ERMANY

BUMS

o
o

2
=t

’A A. ®

i
{MEDIA CONTROL) NOVEMBER 7, 2006

i dl 1 ROBBIE WILLIAMS
] RUDEBOX CHRYSALIS
2 2 MEAT LOAF
: BAT OUT OF HELL Il MERCURY
DIE AERZTE
‘_!":[ 4 gestor i ACTION
a 9 SILBERMOND
LAUT GEDACHT COLUMBIA
= JULI
L EIN NEUER TAG ISLAND
6 6 ROSENSTOLZ
DAS GROSSE LEBEN ISLAND
= PINK
b 7 imNOT DEAD LAFACE/ZOMBA
a8 NEW ANNA NETREBKO/VALERY GERGIEV
1 RUSSIAN ALBUM DEUTSCHE GRAMMOPHONE
a [ 5 MICHAEL MITTERMEIER
PARANOID - LIVE SONY BMG
10 8 EVANESCENCE

THE OPEN DOOR WIND-UP

CANADA [

ALBUMS

wE X
S g%‘ (SOUNDSCAN) NOVEMBER 18, 2006
'} 1 GREGORY CHARLES
| | THINK OF YOU NBW/SONY BMG
2 2 MY CHEMICAL ROMANCE
THE BLACK PARADE REPRISE/WARNER BROS.
4 ngw MEAT LOAF
s BAT QUT OF HELL i11: THE MONSTER 1S. LOOSE VIRGIN/EMI
By 6 SARAH MCLACHLAN
WINTERSONG NETTWERK
= ¥ 7 JUSTIN TIMBERLAKE
ey FUTURESEX LOVESOUNDS JIVE/SONY BMG
6 4 ROD STEWART
1 STILL THE SAME... GREAT ROCK CLASSICS OF OUR TIME J/SONY BMG
3 THE TRAGICALLY HIP
WORLD CONTAINER UNIVERSAL
8 5 THE KILLERS
SAM'S TOWN ISLAND/UNIVERSAL
'5' 3 EVANESCENCE
g THE OPEN DOOR WIND-UP/WARNER
10 NEW THE WHO

ENDLESSWIRE UNIVERSAL REPUBLIC/UMRG

THE NETHERILANDS ==

SINGLES

£ o
il

2 3
P
4 2
& 5
' 1
2 2
=
a 3

Bl 5

(MEGA CHARTS 8V) NOVEMBER 3, 2006
EVERYTIME | THINK OF YOU
MARCO BORSATO/LUCIE SILVAS MERCURY
| DON'T FEEL LIKE DANCING
__SCISSOR SISTERS POLYDOR
ROOD
MARCO BORSATO POLYDOR
ALS DE MORGEN IS GEKOMEN
JAN SMIT ARTIST & COMPANY

YOU GIVE ME SOMETHING
JAMES MORRISON POLYDOR

ALBUMS
FRANS BAUER
VOOR ALTIJD ROCKET
ROBBIE WILLIAMS
RUDEBOX (11711 ALIS
JOHN LEGEND
ONCE AGAIN COLUMBIA
JAN SMIT

LUCIE SILVAS
THE SAME SIOE UNIVERSAL

3,
=X
<% (RIM) NOVEMBER 7, 2006
4 | ANDRE SARDET
ACUSTICO FAROL
THE GIFT
2 NEW FACIL DE ENTENDER LA FOLIE RECORDS
a 4 DOCEMANIA
DOCEMANIA MERCURY
FLOR
4 3 FLOBIBELLA SDOM LIVRE
5 g ROBBIE WILLIAMS
- CHRYSALIS
g PACO BANDEIRA
UMA VIDA DE CANCOES FARDL
;,‘.' 5 EVANESCENCE
e THE OPEN DOOR WIND-UP
8 g BEBELILLY
ESTE E 0 MEU MUNDO COLUMBIA
g ; SERGIO GODINHO
~ a LIGACAQ DIRECTA CAPITOL
10 7 PAULO GONZO

PAULO GONZO COLUMBIA

Data for week of NOVEMBER 18, 2006 |

www.americanradiohistorv.com

ﬁ {NIELSEN SDUNDSCAN INTERNATHONAL) NOVEMBER 18, 2006

THE SAINTS ARE COMING

NEW U2 & GREEN DAY ISLAND/INTERSCOPE/REPRISE
ROCK STEADY
|INEW ALL SAINTS MERCURY
2 | REHAB
‘_ ! ¥ __AMY WINEHOUSE ISLAND o
a4 4 |RREPLACEABLE (ALBUM VERSION)
BEYONCE COLUMBIA
= . AMERICA
_" 3 RAZORLIGHT VERTIGO
11 SMACK THAT
e AKON FT. EMINEM SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN
7 4 PUT YOUR HANDS UP FOR DETROIT
FEDDE LE GRAND SPINNIN'
'8 2 SOMETHING KINDA OOOOH
e A GIRLS AROUND POLYDOR
1'7# v CHASING CARS
et _ SNOW PATROL POLYDOR/A&M/INTERSCOPE
40 7 !DONT FEEL LIKE DANCIN'

SCISSOR SISTERS POLYDOR

- HURT

- CHRISTINA AGUILERA RCA
MY LOVE

©_JUSTIN TIMBERLAKE FT. T.L JIVE/ZOMBA

YEAH YEAH
BDOYROX FT. LUCIANA EYE INDUSTRIES

- YOU GIVE ME SOMETHING
© JAMES

POLYDDR o
' SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE JIVE/ZOMBA

EASY

SUGABABES 151 AND

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE REPRISE

. U + UR HAND

“ _PINK LAFACE/ZOMBA

LET ME OUT
DOVER CAPITOL

PROMISCUOUS (ALBUM VERSION)
NELLY FURTADO FT. TIMBALANO MOSLEY/GEFFEN

AUSTRIA

1 I 1
2 3
a3 4
4 2
' 5

(AUSTRIAN IFPI/AUSTRIA TOP 40)
DAS BESTE

SILBERMONO COLUMSBIA

1 DON'T FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR

U + UR HAND

PINK LAFACE/ZOMBA

IN THE CLUB

US5 TRIPPLE-M

STOP! DIMENTICA
TIZIANO FERRO CAPITOL

NOVEMBER 6, 2006

ALBUMS

1

o N -

3

-

19

new

KIDDY CONTEST KIDS

KIDDY CONTEST VOL. 12 BMG MEDIA

ROBBIE WILLIAMS

RUDEBOX CHRYSALIS

DIE AERZTE

__BEST OF HOT ACTION o
CHRISTINA STUERMER

_LEBE LAUTER FOLYDOR
SILBERMOND

~ LAUT GEDACHT COLUMBIA

~ GREECE

SINGLES

g =
Bl <5
&
IR 3
T
S 5
BN 6

(IFPI GREECE/DELOITTE & TOUCHE)
OLA I TIPOTA

MIKHALIS KHATZIGIANNIS UNIVERSAL
EFTIKHOS

THANOS PETRELIS HEAVEN

DIO MERES MONO
DIMITRA GALANI SONY BME

CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP

SUMMER IN GREECE
GIORGOS MAZONAKIS HEAVEN

NOVEMBER 6, 2006

1 K
2 2
™
4 8
5

EVANESCENCE
THE DFEN DOOR WIND-UP

BOB DYLAN

MODERN TIMES COLUMBIA

THE KILLERS

SAM'S TOWN ISLAND

SARAH BRIGHTMAN

CLASSICS THE BEST OF SARAH BRIGHTMAN ANGEL
MANOWAR

THE SONS OF 0DIN MAGIC CIRCLE

CHARTS LEGEND on Page 72
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EUROCHARTS

Jo_oﬁ Y5ii  EUROCHARTS ARE COMPILED BY BILLBDARD FROM THE NATIONAL SINGLES AND ALBUN
ZZ  SE SALES CHARTS OF 20 EUROPEAN COUNTRIES. NOVEMBER 8. 2006
i 1 | DONT FEEL LIKE DANCING
SCISSOR SISTERS POLYDOR
MARTYR
2 NEW pepecie MODE MUTE
3 5. ROCK THIS PARTY (EVERYBODY DANCE NOW)
©  BOB SINCLAR FT. CUTEE-B YELLOW PRODUCTION
a 10 PUT YOUR HANDS UP FOR DETROIT
FEDOE LE GRANOE SPINNIN'
5 5 EVERYTIME WE TOUCH
CASCADA ALL AROUND THE WORLD il
& 4 SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA
7 § PAS LE TEMPS
; FAF LARAGE M6 INTERACTIONS ‘
DA TE
s g DASBES |

SILBERMOND COLUMBIA

* 3 COME TO ME
P DIDDY FT. NICOLE SCHERZINGER BAD BOY/ATLANTIC

YEAH YEAH

10 37 gonyRox FeaT. LUCIANA EYE INDUSTHIES
1 13 SOMETHING KINDA OOOOH
GIRLS ALOUD FASCINATION
U + UR HAND
12 11 g arace/zomsa
43 g YNFAITHFUL I8

RIHANNA SRP/DEF JAM

o0 IRREPLACEABLE
BEYONCE KNOWLES COLUMBIA

STAR ACADEMY 6 MERCURY

ALBUMS

gﬁ ;ﬁ

£z =% NOVEMBER 8, 2006 "

¥ i ROBBIE WILLIAMS ll
RUDEBOX CHRYSALIS

2 2 MEAT LOAF

BAT OUT OF HELL Ill MERCURY
3 EVANESCENCE
THE OPEN 0D0R WIND-UP
JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNOS JIVE/ZOMBA
4 MY CHEMICAL ROMANCE
THE BLACK PARAQE REPRISE
GIRLS ALOUD
THE SOUND OF - GREATEST HITS POLYDOR/FASCINATION
PINK
I'M HOT DEAO LAFACE/ZQMBA
5 SCISSOR SISTERS |
TA-DAH POLYDOR
DIE ARZTE
BEST OF HOT ACTION
ROD STEWART

Y'A QU'UN CHEVEUX |

1O 9 (il THE SAME: GREAT ROCK CLASSICS OF. J
AMY WINEHOUSE
11 NeW BACK TO BLACK (SLAND il
12 11 JAMES MORRISON
UNDISCOVERED POLYDOR
JOHN LEGEND
LA ONGE AGAIN COLUMBIA
SILBERMOND
14 33 U7 ceoacHT COLUVBIA
15 & THE KILLERS

SAM'S TOWN SLAND

RADIO AIRPLAY |

Music Controi
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAR COUNTRIES AS MONITORED AND
TABULATED BY NIELSEN MUSIC CONTROL.

NOVEMBER B, 2086

Ot
WEEK

| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYDOR
3 PROMISCUOUS

NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN

JUMP

, SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA

UNFAITHFUL
RIHANNA SRP/DEF JAM
WHO KNEW
PINK LAFACE/ZOMBA
g YOU GIVE ME SOMETHING
JAMES MORRISON POLYDOR
ROCK THIS PARTY
BOB SINCLAR FT CUTEE-B YELLOW PRODUCTION
30 BUTTONS
THE PUSSYCAT DOLLS FT. SNOOP 00GG
PATIENCE
TAKE THAT POLYDOR
. 33 MYLOVE
JUSTIN TIMBERLAKE FT. T1 JIVE/ZOMBA
14 |RREPLACEABLE
BEYONCE KNOWLES COLUMBIA
25 HURT
CHRISTINA AGUILERA RCA
13 CRAzY
GNARLS BARKLEY OOWNTOWN/ATLANTIC
U + UR HAND
PINK LAFACE/ZOMBA

Data for week of NOVEMBER 18, 2006 |

MAOONNA WARNER BROS |

See Chart Legend for rules and explanations. © 2336, JNU Business Media, Inc. and Nielserr SoundScan, Inc. All rights reserved

SALES DATA COMPILED BY

N

Nielsen
SoundScan

ARTIST

ALABAMA
SONGS OF INSPIRATION RCA NASHVILLE 00532/PROVIDENT-INTEGRITY

e JEREMY CAMP
BEYOND MEASURE BEC 373_3/ErM| CMG @&
5

2 VARIOUS ARTISTS
- WOW HITS 2007 WORD-CURB/PROVIDENT-INTEGRITY 7196/EMI CMG

NEWSBOYS
GO INPOP 1383/EMI CMG

g 5 35 ALAN JACKSON a

PRECIOUS MEMORIES ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY
10 VARIOUS ARTISTS

THREE WOODEN CROSSES WORD-CURB 886582
CHRIS TOMLIN
SEE THE MORNING SIXSTEPS/SPARROW 2828/EMI CMG

2 8 FRED HAMMOND
FREE T0 WORSHIP VERITY 85990/PROVIDENT-INTEGRIIY @

8

r.

a8
o 11 4 [SHEUSY THIRD DAY

& " [TILTI CHRISTMAS OFFERINGS ESSENTIAL 10828/PROVIDENT-INTEGRITY
@ g 45 FLYLEAF

FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY
SMOKIE NORFUL

6

3 6

- =
'l.‘ BB (e cHanGing EM GOSPEL 33347/EMI CVG
12 7 JONNY LANG
TURN AROUND /&M 007517/PROVIDENT-INTEGRITY
13 10 SKILLET
= COMATOSE ARDENT/SRE/LAVA 2546/ PROVIDENT-INTEGRITY
CASTING CROWNS @

18 | 12 62 LIFESONG BEACH STREET'RFUN!ON 10770/PROVIDENT-INTEGRITY 4

98 13 § MARKSCHULTZ
3] BROKEN & BEAUTIFUL WDRD-CURB 886570
; KIRK FRANKLIN
18 16 57 HERO FO YO SOUL GOSPQ CENTRIC 71019/PRDVIDENT-INTEGRITY .
37 14 g JARS OF CLAY

GOOD MONSTERS ESSENTIAL 10820/PROVIDENT-INTEGRITY
PILLAR

WHEREVER YOU ARE ESSENTIAL 10795/PROVIOENT-INTEGRITY

29 ~ MAT KEARNEY
NOTHING LEFT TO LOSE AWARL/CDLUMBIA/INPOP 1380/ENI CMG

MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUNBIA 3537/PROVIDENT-INTEGRITY
23 5 CASTING CROWNS
LIFESONG LIVE BEACH STREET/REUNIDN 10106/PROVIOENT-INTEGRITY &
g BIG DADDY WEAVE
EVERY TIME | BREATHE FERVENT 886530 WORD-CURB

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS
CHRISTMAS IN SOUTH AFRICA GAITHER MUSIC GROUP 2696/EMI CMG

©
@ 30

-
e
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =3

b | THE RECKONING FLICKER 10825/PROVIDENT-INTEGRITY
BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS
’ | HOMECOMING CHRISTMAS: FROM SOUTH AFRICA GAITHER MUSIC GROUP 2651 EMI CMG
20 17 53 THIRD DAY F

19 ga MARY MARY @

illle ol WA

ARTIST
TITLE IMPRINT & NUMBER./ DISTRIBUTING LABES

MERCYME
. COMING UP TO BREATHE INO 3872/PROVIDENT-INTEGRITY
3 SELAH
BLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78344/WORD-CURS

‘28 20 B VARIOUS ARTISTS

i WOW WORSHIP (AQUA) WORD-CURE/EM! CMG/SONY BMG MUSIC 10814/PROVIDENT-INTEGRITY
RANDY TRAVIS
GLORY TRAIN: SONGS OF FAITH, WORSHIP AND PRAISE WORD-CURB 86402
AARON SHUST
i ANYTHING WORTH SAYING BRASH 0017/WORD-CURS

NICOLE C. MULLEN
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569

CERT

(%]
&
ca
nN

] 1 AMY GRANT
‘*?’ 2B 1 agaIN... AWY GRANT LIVE WORD-CURB 886549
33 24 20 UNDEROATH [ ]

DEFINE THE GREAT LINE SDLID STATE/TOD!H & NAIL 2658 /EMI CMG &
5 VARIOUS ARTISTS

BELIEVE SONGS OF FAITH FROM TODAY'S TOP COUNTRY & CHRISTIAN ARTISTS ARISTA NASHMILLE 10622/PROVIDENT-NTEGRTTY

34 21

126 3 AVALON
i ® _FAITH: A HYMNS COLLECTION SPARROW 7742/EMI CMG

35
b DEMON HUNTER
| THE TRIPTYCH SOLID STATE 1606/EMI CMG

44 z1 RED
END OF SILENCE ESSENTIAL 10807/PROVIDENT-INTEGRITY

GAITHER VOCAL BAND
GIVE IT AWAY GAITHER MUSIC GROUP 2648/EMI CMG

@ JACI VELASQUEZ
3 ON MY KNEES: THE BEST OF JACI VELASQUEZ WORO-CURB 86568

PHILLIPS, CRAIG & DEAN
TOP OF MY LUNGS INQ 4012/PROVIDENT-INTEGRITY
STELLAR KART
§ WE CAN'T STAND SITTING DOWN WORD-CURB 86991
MORMON TABERNACLE CHOIR
THE WONDER OF CHRISTMAS MORMON 1ABERNACLE CHOIR 70047
39 53 BARLOWGIRL

ANOTHER JOURNAL ENTRY FERVENT 886446/WORD-CURB

3 HILLSONG
MIGHTY TO SAVE: LIVE HILLSONG AUSTRALIA'COLUMBIA 4038/PROVIDENT-INTEGRITY

4
‘@ VARIOUS ARTISTS
ABSOLUTE ALL TIME FAVORITES FERVENT 86566/WORD-CURE

48 2 MARY MARY
- A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 4089/PROVIDENT-INTEGRITY

CECE WINANS
48 34

PURIFIED PURESPRINGS GOSPEL/INO 3634/PROVIDENT-INTEGRITY

g NORMA JEAN
REDEEMER SOLID STATE TOOIH & NAIL 3560/EM) CMG

a9 25

o FERNANDO ORTEGA
THE SHADOW OF YOUR WINGS: HYMNS ANO SACRED SONGS CURB 78952/WORD-CURB
50'7 41 -4 AUDIO ADRENALINE

ADIOS: THE GREATEST HITS FOREFRONT 5086/EMI CMG

ARTIST 3
TITLE IMPRINT & NUMBER / OISTRIBUTING LABEL ]
1 12 KELLY PRICE
e S L UEL] CORE RIS Ao
f" 2 5 FRED HAMMOND
FREE TO WORSHIP VERITY 85990/Z0MBA ®
e 4 5 [LIZU 2 JUANITA BYNUM & JONATHAN BUTLER
w0 " [ILTS GOSPEL GOES CLASSICAL FLOW 1594/MARANATHA! -
a 3§ SMOKIE NORFUL
LIFE CHANGING EMI GOSPEL 33347
° COKO
— GRATEFUL LIGHT 6527 ... SR
8 5 53 KIRK FRANKLIN ™

HERD FO YO SOUL GOSPD CENTRIC 71019/Z0MBA

9_‘ VARIOUS ARTISTS
F: GOTTA HAVE GOSPEL! GOLD GDSPO CENIRIC/NTEGRITY GOSPEL/INTEGRITY 87208/ Z0MBA
8

~a MARY MARY
8 68 ) MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC .
7 4 DEITRICK HADDON
§ 7 DAYS TYSCOT/VERITY 88166/Z0MBA
' KENNY LATTIMORE & CHANTE MOORE
UNCOVERED/COVEREQ VERITY/LAFACE 67926/Z0MBA
P ~ TYE TRIBBETT & G.A.
.‘." 8 24 VICTORY LIVE! COLUMBIA 77526/SONY MUSIC
e {6 26 NICOLE C. MULLEN
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569/ WARNER BROS.
) VICKIE WINANS
1' Bl 13: WOMAN T0 WOMAN: SONGS OF LIFE VERITY 85576/Z0MBA

g DAVE HOLLISTER

10

WOW GOSPEL 2006 EMI CMG WORD-CURB 75160/20MBA

14 10 THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334/20MBA
JUANITA BYNUM
m 1B a3 A PIECE OF MY PASSION FLOW 9301 -
48 12 4 MICAH STAMPLEY
A FRESH WINO: THE SECONO SOUND... LEVITICAL 9108
w 49 5 GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES
* A CHRISTMAS CELEBRATION MANY ROADS 4364378
@ 19 |4 MARY MARY
A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 88650/SONY MUSIC
@ 22 |6¢ CECE WINANS
b | " PURIFIED PURESPRINGS GOSPEL/INQ 93997/S0NY MUSIC
20 14 41 VARIOUS ARTISTS °

£ THE CARAVANS
?1‘; 58 . PAVED THE WAY MALACO 4542
DEWAYNE WOODS & WHEN SINGERS MEET

INTRODUCING DEWAYNE WOODS & WHEN SINGERS MEEY QUIET WATERVERITY 85333 Z0MBA
38 a JUANITA BYNUM
CHRISTMAS AT HOME WITH JUANITA FLOW 9309
ISRAEL & NEW BREED
" ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL EPIC 94893/SONY MUSIC
SR ~ THE ANOINTED PACE SISTERS
= RETURN TYSCOT 4154/TASEIS

For chart reprints call 54€.654.4633

wwWwW americanradiohistorv com

ARTIST E
TITLE IMPRINT & NUMBER / DISTR(BUTING LABEL
o YOLANDA ADAMS
DAY BY DAY ELEKTRA/ATLANTIC 83789 AG
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLO TIME WAY VOLUME 2 PODIUM 2505

NORMAN HUTCHINS
WHERE | LONG T0 BE JDI 1270

27 § VARIOUS ARTISTS

BODY + SOUL GOSPEL SONY BMG MUSIC 19181/TIME LIFE
BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA

MARTHA MUNIZ2Z)
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC

DONNIE MCCLURKIN
PSALMS. HYMNS & SPIRITUAL SONGS VERITY 64137,20MBA

BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504
SHEKINAH GLORY MINISTRY
- LIVE KINGDOM 1011/B00KWORLD
REV. ANDREW CHEAIRS & THE SONGBIRDS
MAKE UP YOUR MINO EMMANUEL 3723
ISRAEL & NEW BREED
A TIMELESS CHRISTMAS INTEGRITY GOSPEL/NTEGRITY 4001/PROVIDENT-INTEGRITY
SOUNDTRACK
THE GOSPEL VERITY 71620/Z0MBA
KIERRA KIKI SHEARD
THIS IS ME ENtI GOSPEL 32483
17 DARIUS BROOKS
MY SOUL JMG 1000/%0CH
LECRAE
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT
43 7 DAVID G. EVANS
HEALED WITHOUT SCARS ABUNDANT HARVEST 0849
MEN OF STANDARD
SURROUNDEQ COLIIMBIA 80880/SONY MUSIC
STEPHEN HURD
MY DESTINY INTEGRITY GOSPEL/INTEGRITY/COLUMBIA 89418/SONY MUSIC
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT TWO EMI GOSPEL 54835
51 VARIOUS ARTISTS
= THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/20MBA
1¢ LEE WILLIAMS AND THE SPIRITUAL QC'S
SOULFUL HEALING MCG 7042
JIMMY HICKS & THE VOICES OF INTEGRITY
BORN BLESSED WORLD WIDE GOSPEL 3041
12Z2Y
IN AWE OF YOU VGR/JEG 5906/KOCH
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS
FINALE: ACT ONE EMI GOSPEL 33345 '+

YOLANDA ADAMS
- THE ESSENTIAL YOLANDA ADAMS LEGACY/VERITY 02211/Z0MBA
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CHARTS

ALBUN CHARITS

Sales data complled from a comprehesive pool of U.S. music merchants by Nielsen
SoundScan. Sales data for R&B/hip-hop retail charts is compiled by Nlelsen
SoundScan from a national subset of core stores that specialize in those genres.

@ Albums with the greatest sales gains this week.

m m Where included, this award indicates the title
. with the chart's largest unit Increase.

Where included, this award indicates the title with
the chart's biggest percentage growth.

Indicates album entered top 100 of The Billboard 200
and has been removed from Heatseekers chart.

PRICING/CONFIGURATION

CD/Cassette prices are suggested list or equivaient prices, which are projected
from wholesale prices. @ after price indicates album only available on DualDisc.
CD/DVD after price indicates CO/DVD combo only available. ® DualDisc avail-
able. ® CD/DVD combo available. * indicates vinyl LP is available. Pricing and
vinyl LP avallability are not inciuded on all charts.

SINGLES CHARIS ]

RADIO AIRPLAY SINGLES CHARTS

Compiled from a natlonal sample of data supplied by Nielsen Broadcast Data
Systems. Charts are ranked by number of gross audience impressions, comput-
ed by cross-referencing exact times of airplay with Arbitron listener data. The
exceptions are the Rhythmic Top 40, Adutt Top 40, Adult Contemporary, Modern
Rock and Adult R&B charts, which are ranked by total detections.

@ Songs showing an increase in audience {or detections)
over the previous week, regardiess of chart movement.

RECURRENT RULES

Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removed from the Hot R&B/Hip-Hop Songs and Hot R&B/Hip-Hop Airplay charts
simuttaneously if they have been on the Hot R&B/Hip-Hop Singles & Tracks for more
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
100 Airplay charts simuitanecusly if they have been on the Pop100 for more than 30
weeks and rank below 30. Titles are removed from Hot Country Songs if they have
been on the chart for more than 20 weeks and rank below 15 in detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Adult Top 40, Adult Contemporary, Adult R&B, and Hot Dance
Airplay charts if they have been on the chart for more than 20 weeks and rank below
15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52
weeks and below 10.

SINGLES SALES CHARTS

The top selling singles compiled from a national sample o1 retail store, mass
merchant, and internet sales reports collected, compiled, and provided by
Nielsen SoundScan. For R&B/Hip-Hop Singles Sales, sales data is compiled
from a national subset panel of core R&B/HIp-Hop stores by Nielsen Soundscan.
@ Singles with the greatest sales gains.

CONFIGURATIONS

® CD single available. @ Digital Download available. @ DVD single avahable.
© Vinyl Maxi-Single available. @ Vinyl Single available. @ CD Maxi-Single
available. Configurations are not Included on all singles charts.

HITPREDICTOR

ﬁr Indicates title eamed HitPredictor status in that particular format based on
research data provided by Promosquad. Songs are tested online by Promosquad
using multiple listens and a nationwide sample of carefully profiled music con-
sumers. Songs are rated on a 1-5 scale; final results are based on weighted posi-
tives. Songs with a score of 65 or more (75 or more for country) are judged to
have Hit Potential; aithough that benchmark number can fluctuate per format
based on the strength of available music. For a complete and updated list of cur-
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre-
dictor.com.

DANCE CLUB PLAY
Compiled from a national sampie of reports from club DJs.
@ Titles with the greatest club play increase over the previous week.

AWARD CERL LEVELS S

ALBUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification for net shipment of
500,000 albums (Gold). @ RIAA certification for net shipment

for 1 million units (Platinum}. O RIAA certification for net shipment of 10 million
units (Diamond). Numeral within Platinum or Diamond symbol indicates album’s
multi-platinum level. For boxed sets, and double albums with a running time of
100 minutes or more, the RIAA muitiplies shipments by the number of discs and/
or tapes. O Certification for net shipments of 100,000 units (Oro}. (] Certification
of 200,000 units (Platino). 2| Certification of 400,000 unlts (Mutti-Platino).

SINGLES CHARTS

@ RIAA certification for 500,000 paid downloads (Golid). Bl RIAA certification for

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song’s
multiplatinum level. . RIAA certification for net shipment of 500,000 singles (Gold).

MUSIC VIDEQ SALES CHARTS

@ RIAA gold certification for net shipment of 25,000 units for video singles.
RIAA gold certification for net shipment of 50,000 units for shortform or

longform videos. Bl RIAA platinum certification for net shipment of 50,000 units

tor video singles. |_| RIAA platinum certification for sales of 100,000 units for

shortform or longform videos.

DVD SALES/VHS SALES/VIDEC RENTALS

@ RIAA gold certification for net shipment of 50,000 units or $1 million In sales at
suggested retail price. ll RIAA piatinum certification for sales of 100,000 units or $2
million in sales at suggested retail price. () IRMA gold certification for a minimum
sale of 125,000 units or a dollar volume of $9 miilion at retail for theatrically released
programs; or of at least 25,000 units and $1 million at suggested retail for non-the-
atrical titles. [/ IRMA platinum certification for a minimum sale of 250,000 units or a
dollar volume of $18 million at retail for theatrically released programs, and of at
least, 50,000 units and $2 million at suggested retail for non-theatrical titles.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

=8 53 25 amTiST =
V== 8 TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL =
o HOT SHOT PITBULL
uicovt EL MARIEL FAMOUS ARTISTS 2620°/TVT (18.98) e
2 o2 4 HEARTLAND
1 LOVED HER FIRST LDFTON GREEK 9006 (18.96)
° CRAIG MORGAN
[ LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98)
a 1 BROOKE HOGAN
UNDISCOVERED SMC 44909/SOBE (13 98)
a COPELAND
;. EAT, SLEER, REPEAT THE MILITiA GROUP 049 (15.98)
@ PRIZE FIGHTER INFERNO
« B MY BROTHER'S BLOOD MACHINE EQUAL VISION 131 (15.98)
- ) JASON ALDEAN
701 9167 xson aLbEa BROKEN BOW 7657 (12 98) bt
3 MANNHEIM STEAMROLLER
HALLOWEEN 2: CREATURES COLLECTION AMERICAN GRAMAPHONE 1033 (18.98)
9 5 SENSES FAIL
; | STILL SEARCHING DRIVE-THRU 439/VAGRANT (15.98) &
a7 2 GEORGE JONES AND MERLE HAGGARD
: JONES SINGS HAGGARD, HAGGARD SINGS JONES BANDIT 79516/ WELK (17 96)
0 2 6 UZA1330 JUANITA BYNUM & JONATHAN BUTLER
o “c ° PUILTI I GOSPEL GOES CLASSICAL FLOW 1894/MARANATHAL (16.98)
12 8 JERRY LEE LEWIS
LAST MAN STANDING: THE DUETS ARTISTS FIRST 20001/SHANGRI-LA (19.98)
) DANE COOK
B 11167 fcva. 108 COMEDY CENTRAL 0034 (18.98 CD/DVD) @ u
14 4 2 GUCCI MANE

HARD TO KILL BIG CAT 3080*/TOMMY BDY {18.98)

n | TRACY BYRD
3 i DIFFERENT THINGS BLIND MULE 101/ARTIST2MARKET (11.98)

16

LITTLE BIG TOWN
16 57 1 non 10 HERE EQUITY 3010 (13.98) b

87 12 |5 SPw
ey WHEN DEVILS STRIKE DOPE HOUSE/SWISHAHOUSE. 6035/STREET LEVEL (16.98)

@ BEANIE SIGEL

; STILL PUBLIC ENEMY #1: SOUTHERN REMIX MIXTAPE STATE PROPERTY SOUTH 0017 (16.98)
“ 47 13 HELLOGOODBYE

il ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE-THRU 83645 (11.98)

isIs
IN THE ABSENCE OF TRUTH (PECAC 81 (16.98)

@ COKO
T ¥ GRATEFUL LIGHT 6527 (16.98)

10 3 HI-TEK
HI-TEKNOLOGY 2: THE CHIP BABYGRANDE 302" (17.98)

22
@ AIDEN
b RAIN IN HELL (EP) VICTORY 334 (13.98 CD/DV0) @
@- NELLIE MCKAY
PRETTY LITTLE HEAD HUNGRY MQUSE 001 (15.98)
= 19 3

BULLET FOR MY VALENTINE

B THE POISON TRUSTKILL 74 (13.98)
o BONE THUGS-N-HARMONY
26 | 24 108 createst HITS RUTHLESS 25423 (16 98) L]

IRON MAIDEN
A MATTER OF LIFE AND DEATH SANCTUARY 84768 (18.98)

JARS OF CLAY
G000 MONSTERS ESSENTIAL 10820 (17.98)
= 5 PILLAR

THE RECKONING FLICKER 10825 (13.98) ®

8 BALL
| LIGHT UP THE BOMB & WAYS 1007/RBC (17.98)

29
21§ 2 BRIGHTEVES o
) NOISE FLOOR (RARITIES: 1398-2005) SAGDLE CREEK 99* (13.98)
CRAIG MORGAN
MY KIND OF LIVIN BROKEN 80W775472 {7 98)
PHIL LESH & FRIENDS
UIVE AT THE WARFIELD RELIX 3618/{MAGE (22.98)
20 § GEORGE LOPEZ
EL MAS CHINGON OGLIO 89140 (16.98)
== XZIBIT
- FULL CIRCLE OPEN BAR 4127/KOCH (17.98)
5 SOUNDTRACK
THE LAST KISS LAKESHORE 33869 (18.98)

RAMON AYALA Y SUS BRAVOS DEL NORTE
30 CORRIDOS: HISTORIAS NORTENAS FREDDIE 1960 (14.98)

@ f THE HAUNTED
_THE DEAD EYE CENTURY MEDIA 8288 (13.95) ®

S UNK
3 %6 5 BEAT'N DOWN YD 8LOCK BIG QOMP 5973/KOCH (17.98)

"VARIOUS ARTISTS
40 BN CRUNK HITS VOL. 2 TVT 2508 (18.98)

;@ I AARON SHUST
’ ANYTHING WORTH SAYING BRASH 0017 (13.98)

; BONE THUGS-N-HARMONY
42 29 T G SToRiEs 10 THUGS 5864/KOCH (17.98)

s YO LA TENGO
I ” H 36 8 1 AM NOT AFRAID OF VULJANU | WILL BEAT YOUR ASS MATADOR 692* (15.98)
1T DIES TODAY
a4 3 3 SIRENS TRUSTKILL 87 {13.98)
47 3 CHIODOS
> _ALL'S WELL THAT ENDS WELL EQUAL VISION 136 1_4.98 CC'DVD] _.
MUSHROOMHEAD
SAVIOR SORROW FILTHY HANDS 902*/MEGAFORCE {15.98)
CONVERGE
! '“; B2 _NU HERDES EPITAPH 86827* (13.98)
JUANITA BYNUM
@ 48 42 A PIECE OF MY PASSIDN FLOW 930_1 (17.98) .

m,“ JOAN SEBASTIAN

- MAS ALLA DEL SOL MUSART 3771/BALBOA (13 98)
;7 THOM YORKE

- 50 | a2 7 THE ERASER XL 200*/BEGGARS GROUP (16.98)

28 1

~ODP [NDEPENDENT ALBUMS: independent Albums are current titles that are sold
=a independent distribution, including those that are fulfilled via major branch distrib-
wors. TASTEMAKERS: Top selling albums from a core panel of trend-setting inde-
=rden and small-chain stores. WORLD: See charts legend for rules and explana-
bns. FROM BILLBOARD.BIZ: A weekly spotiight on one of the charts that are
wodated weekly on billboard.biz, including ones that are exclusive to Billboard'’s web
=tes. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights
s=sen2d.

Vo Go to www.billboard.biz for complete chart data
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SALES DATA COMPILED BY
N
Nielszn
SoundScan

ARTIST
TITLE IMPRINT&NUMBER/DISTRIBUTING L ABEL

DEFTONES
SATURDAY NIGHT WRIST MAVERICK 43239/WARNER BROS.

THE WHO
ENDLESS WIRE UNIVERSAL REPUBLIC 007846/UMRG @
BIRDMAN & LIL WAYNE
LIKE FATHER, LIKE SON CASH MONEY/UNIVERSAL MOTOWN 007563*/UMRG
& 1 2 MYCHEMICAL ROMANCE
THE BLACK PARADE REPRISE 44427/WARNER BROS
5

5>  JOHN LEGEND
ONCE AGAIN 6.0.0.D./COLUMBIA 80323/SONY MUSIC

cear

BECK
THE INFORMATION INTERSCOPE 007576 @

B 5 |5
o WILLIE NELSON
LOST) 008933*/UMGN
8 4 &

THE KILLERS
SAM'S TOWN ISLAND 007026*/IDJMG

a g JUSTIN TIMBERLAKE -
: FUTURESEX/LOVESOUNDS JIVE 88062*/Z0MBA 5

BOB DYLAN
491 12 1107 o6y TimEs COLUMBIA B7606°/SONY MUSIC @ e

@' LADY SOVEREIGN
y PUBLIC WARNING DEF JAM 007625/IDJMG
@ I1SIS

IN THE ABSENCE OF TRUTH IPECAC 81

LUDACRIS
A3 10 T8 i pase HeRnpY DTR/DEF Jat 007224/DMG
0 MEAT LOAF
B BAT OUT OF HELL lli: THE MONSTER IS LOOSE VIRGIN 63147* &
45 3 2 LIL'BOOSIE

BAD AZZ TRILL 68587/ASYLUM

g ARTIST
E  TITLE IMPRINTANUMBER/DISTRIBUTING LABEL

1 o3 CELTIC WOMAN
. A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG

CELTIC WOMAN -
2 88 CELTIC WOMAN MANHATTAN 6D233/BLG .

3 5 RODRIGO Y GABRIELA
RODRIGO Y GABRIELA ATO 21557

g 7 VARIOUS ARTISTS
PUTUMAYO PRESENTS: ACOUSTIC AFRICA FHIEM,AYO,?“ o !
& 3 MICHELLE AMATO/MICHELLE LINDARL/SARAH MOORE
CELTIC CHRISTMAS MADACY SPECIAL PRODUCTS 52693/MADACY
g |5 BONAN TYNAN
THE DAWNING OF THE DAY DECCA 007339/UNIVERSAL CLASSICS GROUP

4 7 JAKE SHIMABUKURO
GENTLY WEEPS HITCHHIKE 1105

1 CIRQUE DU SOLEIL
i CORTED CIROUE DU SOLEIL 25
, 1 MARY DUFF
| WHEN YOUR 0LD RING WAS NEW BMC 1012

= . GOTAN PROJECT
10 730 LUNATICO XL 195"_‘BEGG€RS GROUP

@ MARISA MONTE
? [ UNIVERS0 A0 MEU REOOR BLUE NOTE 59109/BLG
1

~ CIRQUE DU SOLEIL

CERT

»
o=
ad
=z

Q+00 - 820

KA CIRQUE DU SOLEIL 20024 =

2 5 4
@-_ VARIOUS ARTISTS
ol CELTIC FAVORITES MAOACY SPECIAL PRODUCTS 52247/MADACY
0 MARISA MONTE
A8 | 112

iNFINITO PARTICULAR BLUE NOTE 59105/BLG

MIHO HATORI
ECOYSIS RYKODISC 10881

23 LABEL/DISTRIBUTING LABEL

% Bl HANNAH MONTANA: LIVING THE ROCK STAR LIFE
. WAL WALTDISNEY —_ e
4 JUSTICE LEAGUE UNLIMITED: SEASON ONE

20 = 'WARNER HOME VIDEO
= Y &l BARBIE IN THE 12 DANCING PRINCESSES
= UNIVERSAL STUDIOS HOME VIDED
a4 2 7 IT'S THE GREAT PUMPKIN, CHARLIE BROWN
_PARAMDUNT s
5 1 BATMAN BEYOND: SEASON TWO
00 | WARNER HOME VIDEO
a1 BABY EINSTEIN: BABY'S FIRST MOVES
WALT DISNEY - -
co T DORA THE EXPLORER: DORA'S HALLOWEEN
) NICK JR./PARAMOUNT
a8 3 BROTHER BEAR 2: THE MOOSE ARE ON THE LOOSE
: WALT DISNEY
9: . WENDY WU: HOMECOMING WARRIOR
= ] WALT DISNEY = -
Sl — i GO DIEGO GO!: DIEGO SAVES CHRISTMAS!
NICK JR./PARAMOUNT o
= B SPONGEBOB SQUAREPANTS: HALLOWEEN
=4 J NICKELODEON PARAMDUNT

TOM AND JERRY'S GREATEST CHASES
WARNER HOME VIDEQ —

PEANUTS: HOLIDAY COLLECTION

PARAMOUNT

DORA THE EXPLORER: WORLD ADVENTURE
NICK JR/PARAMOUNT

" ALVIN AND THE CHIPMUNKS: TRICK OR TREASON.
‘ PARAMOUNT

Data for week of NOVEMBER 18, 2006
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SALES DATA
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Nielsen
VideoScan

SAL=S DaTA COMPILED BY
N
Nielsen
SoundScan

401 VIDEOCUIP: & VIDED

wONIDIR .

2OMPRED B> S

- Nesen
Breagcast Data
Sy=zms

Based on audierce-waighted plays from MTV, VH1, BET and CMT, and non-
weighted plays frors elgkt other channels, as monitored by Nielsen Broadcast
Data Systems. 3ee Chart Legend for rules and explanations. © 2006, VNU
Business Nedia Inc. and Nielsen SoundScan, Inc. All rights reserved.

SEE BELOW FOR COMPLETE LEGEND INFORMATIONM.
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ARTIST
LAREL & NUMBER / DISTRIBUTING LA3EL (PRICE)

PRIZE FIGHTER INFERNO

";,g 5> TITLE
5= = LABEL /DISTRIBUTING LABEL & NUMBER (PRICE)

KISSOLOGY: THE ULTIMATE KISS CQLLEZTION VOL. 1 1974-1977

Title

Principal Performers &
S
5

1 VH-1 CLASSICS/UNIVERSAL MUSIC & YIDEQ DIST. 124 (2998 DV ) o e B EQUAL VISION 131 (15.98) L Iy Eteliney's Ehese) WG | ||
1 5 THE INFORMATION Beck I KEVIN FEDERLINE Playing With Fire

INTERSCOPE VIDEO/UNIVERSAL MUSIC & VIDEC DIST. 007576 {13.98 CD/evD)
FIRST & FAREWELL
RHING HOME VIDEQ 71488 (19 98 OVD)
THE LAST SUPPER: LIVE AT HAMMERSTEIN BALLROOM
= COLUMBIA MUSIC VIDEO/SONY BMG VIDEQ 86710 (14,98 DVD)
GREATEST HITS
WiND-UP VIDEQ/SONY BMG VIOEO 13103 (13.93 CD/DVD‘,
HOMECOMING CHRISTMAS FROM SDUTH AFRICA
SPRING HOUSE VIDEQ/EMM MUSIC VIDED 44734 (19.98 DVD)
PULSE
" COLUMBIA MUSIC VIDED/SONY MUSIC ENTERTZINMENT 54171 (24.38 OVI)
CHRISTMAS IN SOUTH AFRICA
SPRING HOUSE VIDEO/EMM MUSIC VIDED 44736 (19.98 DVD)
PAST, PRESENT & FUTURE
L GEFFEN HOME VIDEQO/UNIVERSAL MUSIC & VIDEQ DIST. 001041 (18 98 CLYOVD)
LIVE AT THE WARFIELD THEATER
1 IMAGE ENTERTAINMENT 3617 (24.98 DVD)
ELVIS: '68 COMEBACK SPECIAL
" RCA/SONY BMG VIDEO 70505 (19.98 DVD)
ELVIS: ALOHA FROM HAWAII
RCA SONY BMG VIDEQ 70507 (19.98 DVD)
JOHNNY CASH: IN IRELAND
ISLAND VIDEQ/UNIVERSAL MUSIC & VIDEO DIS™ 62709 (14.98 DvCa
LIFESONG LIVE
REUNION/SONY 8MG VIDED 10106 (13.98 CD/IVO)
7] . OKONOKOS: THE CONCERT
) ATO VIDEQ/SONY 8MG VIDEQ 85661 (19.98 DVD)
46 14 2 THE LONG ROAD HOME
e I _VISUAL ENTERTAINMENT 7022_(1_9,28 ovD)
SUNKEN TREASURE: LIVE IN THE PACIFIC NORTHWEST
NONESUCH ViDED/WARNER HOME VIDED 79902 (19.98 OVD)
LIVE AT MONTREUX 1980 & 1974
EAGLE VISION/EAGLE ROCK 39124 (19.98 DVD

FAREWELL | TOUR: LIVE FROM MELBOURNE
RHINO HOME VIDEQ 70423 (29.98 OVO)

FEDERLINE 01251/REINCARNATE {15.98)

T3 CALLE 13
(TILT I WHITE LION 96875/SONY BMG NORTE (15.98) g

CONJUNTO ATARDECER
UNIVERSAL LATIND 007889 (12.98)
RAKIM & KEN-Y

PINA 270183/UNIVERSAL LATIND (15 98)
ISIS

IPECAC 81 (16.98)

DEAD POETIC

TOOTH & NAIL 46619 (15 98}
REGINA SPEKTOR

SIRE 44112/WARNER BROS. (15.98)
AIDEN

VICTORY 334 {13.98 GD/DVD) ® _
NELLIE MCKAY
HUNGRY MDUSE 001 (15.98)
BULLET FOR MY VALENTINE }
TRUSTKILL 74 (13.98) The Poison =
CEDARMONT KIDS - .
CEDARMONT 80488 (7.98) Cedarmont Worship For Kids 3

- LOS BUKIS

= FONOVISA 352636/UG (11.98)

MAT KEARNEY

AWARE/COLUMBIA 94177/SONY MUS C (11.98)

Calle 13 C |

'2..1
(2] =

Barry Manilow

Coheed And Cambria El Decimo... Y Siguen Los No.1 Del Pasito Duranguense

Creed Masterpiece: Nuestra Obra Maestra a

Bilt & Gloria Gaither With The Homecoming Friends

in The Absence Of Truth

Pink Floyd Vices |

Bill & Gloria Gaither With The Homecoming Friends Begin To Hope

-
Rab Zombie orer Rain In Hell (EP)

Phil Lesh & Friends Pretty Little Head

Eivis Presley 2—' 'Ei

Elvis Presley

Johnny Cash 5 14 30 Recuerdos

Casting Crowns Nothing Left To Lose

122

§ |. DEITRICK HADDON

-

My Morning Jacket 7 Days

" _TYSCOT/VERITY 88166/Z0MBA (17.9€)

GEORGE LOPEZ

"= OGLIO 89140 (16.98)
] RAMON AYALA Y SUS BRAVOS DEL NORTE
FREODIE 1960 (14.98)
THE HAUNTED
CENTURY MEDIA 8288 (13.98) #®
5 UNK

BIG DOMP 5973/KOCH (17.98)

John Fogerty El Mas Chingon

Jeff Tweedy 30 Corridos: Historias Nortenas

Van Morrison The Dead Eye

Eagles Beat'n Down Yo Block

WE ARE... THE LAURIE BERKNER BAND i AUGUSTANA

HEAR/RAZOR & TIE/SONY BMG VIDED 86009 (16.98 OVD) B EMEEGOgan L2 B o0 s3a33s0ny mUSIC (11.98) All The Stars And Boulevards
LIVE AT DONINGTON / . SHINY TOY GUNS :
EPIC MUSIC VIDEQ/SONY MUSIC ENTERTAINME ¥T 56963 (14.98 D)) AG/DC u e UNIVERSAL MOTOWN 007515'&MRG (11.98 We Are Pilots
ANYWHERE BUT HOME i BIG DADDY WEAVE "

WIND-UP VIDEO/SONY BMG VIDED 13106 (25.98 CD/DVO) Evanescence Bl : §  FERVENT 836530/WARNER BROS (13.98) EveryalimeiliBreathe
LIVE AT WOODSTOCK (SPECIAL EDITION) Jimi Hendrix 1B 4 2 AARON SHUST Tivie Wonh SRy

GEFFEN HOME VIDED 28309 (19.98 DVD)
SHIT HAPPENS
FERRET VIDEQ 74 (14.98 DVO)

THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTEERN COWBOYS' VULGAR HITS
ELEKTRA/RHINO HOME VIDEQ/WARNER MUSIC VISION 73932 (18 9 : CO/C¥D)

BRASH 0017 (13.98)

NICOLE C. MULLEN
WORD-CURB 86569/ WARNER BROS (14.98)
SAY ANYTHING

DOGHOUSE/J 71805/RMG (11.98)
THINGAMAKID

THINGAMAKID 30012 (9.98)
AVENTURA

e PREMIUM LATIN 94082/SONY BMG NIRTE (13.98)
IMOGEN HEAP

RCA VICTOR 72532 (11 98)

E KID CONNECTION
3 FERVENT/WORD-CURB 886567/WARMER BROS. (7.98)
1

Every Time | Die Redeemer: The Best Of Nicole C. Mullen

Pantera ...Is A Real Boy

ﬁ__m 13 &

Action Bible Toons

God's Project

Speak For Yourself

Absolute Smash Hits For 2

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

IT DIES TODAY
TRUSTKILL 87 (13.98)

ARTIST mimie

Sirens

1 H = SHOW ME WHAT YOU GOT t " SHIODOS
5 JAY-Z ROC-A-FELLA/DEF JAM/IDJMG ; .
. . MYLOVE T E— o X 45 ouaL vision 136 (14.98 CO/OVD) & _ All's Well That Ends Well
"2 2 S STIN TIMBERLAKE FEATURING T, JIVE/ZOMB) ; DAVID BISBAL Premonicion
r e T ENDS TONIGHT * VALE 007713/UNIVERSAL LATINO (17.98) ®

THE ALL-AMERICAN REJECTS, 1T ENOS TONIGHT
~ CARTEL

HE MILITIA GROUP/EPIC 83850/SONY MUSIC (15.98)

THE ALL-AMERICAN REJECTS DOGHOUSE/INTERSCOPE WURT Chroma |

CHRISTINA AGUILERA,

4 3 : IRREPLACEABLE S
2 BEYDNCE COLUMBIA BEYONCE,  IRREPLACEABLE BANDA PEQUENOS MUSICAL La Produccion Maestra 2006
e ¢ = WEFLYHIGH MY CHEMICAL ROMANCE,  wWELCOME TO THE BLACK PARADE £ FONOVISA 352642/UG (13.98 CD/DVD) &
JIM JONES DIPLOMATS/KOCH FRANCO DE VITA : istorias: ;
=] N HGRT IS:TKLL#F:BSERCX':(EE _ SONY BMG RORTE 83847 (16.98) @ Mil Y Una Historias: En Vivo
g o CHAISTINA AGUILERA RCA/RMG ! Lt 2 CONVERGE No Heroes
14 = SHORTIE LIKE MINE CHRIS BROWN,  saY GooDeYE EPITAPH 86827+ (13.98)
| | % BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN COLUMBIA CIARA, GETUP JOAN SEBASTIAN Mas Alla Del Sol
STUNTIN' LIKE MY DADDY AKON,  SMACK THAT MUSART 3771/BALBOA (13.98

BIROMAN & LIL WAYNE CASH MONEY/UNIVERSAL MOTOWN OLGA TANON

JAY-Z,  SHOW ME WHAT YOU GOT Soy Como Tu
MONEY IN THE BANK L > UNIVISION 330023/UG (14.98)
LIL SCRAPPY FEATURING YOUNG BUCK BME/REFRISE @ = i ¢ 3 VITTORIO Vittorio

== POLYDOR/DECCA/MUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP (16.98 "

MICAH STAMPLEY
~ _LEVITICAL 9109 (17.98)

WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE REPRISE

BET:

A Fresh Wind: The Second Sound...

CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP

SAY GOODBYE

CHRIS BROWN JIVE/ZOMBA

BOW WOW,  SHORTIE LIKE MINE
BIRDMAN,  STUNTIN' LIKE MY 0ADOY
JAY-Z,  SHOW ME WHAT YOU GOT

y DEMON HUNTER
: SOLID STATE 31606 (13.98)

The Triptych

RED

End Of Silence

SMACK THAT LIL SCRAPPY,  MONEY IN THE BANK ESSENTIAL 108071(12198)
AKON FEAT. EMINEM SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN JIM JONES,  WE FLY HIGH T°s§1§HszN§aﬁ§E$N3?sA Exitos
FERGALICIOUS CHERISH L EIREP SE)
FERGIE WILL.| AM/A&M/INTERSCOPE/UNIVERSAL s UNAPPRECIATED FLAVOR FLAV Flavor Flay
" LIPS OF AN ANGEL LUDACRIS, mONEY MAKER DRAYTOWN 001 (16.98)
HINDER UNIVERSAL REPUBLIC JANET,  so EXCITEO AKWID ESL
MONEY MAKER SHAREEFA.  NEED A B0SS HEADLINERS/UNIVISION 310869/UG 113 98) & S
| - LUDACRIS FEATURING PHARRELL DTP/DEF JAM/ DJMG ' -~ » LOSBUKIS Linea De Oro
gm TELL ME CIARA,  promist = " FONOVISA 352697/UG (5.98) 9
DIDDY FEATURING CHRISTINA AGUILERA BAD BCY/ATLANTIC = — T— = 4 ME FIRST AND THE GIMME GIMMES . 1
—18". . . SO EXCITED T : ST A 3’ FAT WRECK CHORDS 712* (13 98) Love Their Country
"2 Y= JANET FEATURING KHIA VIRGIN -~ PHILLIPS, CRAIG & DEAN
o R i < ND, COLUMBIA 87933/SONY MUSIC (16.98) Top Of My Lungs

.. BONES

£ THE KILLERS ISLAND/IDJMG
= % < UNAPPRECIATED

= CHERISH SHO'NUFF/CAPITOL

WHITE & NERDY
§ WEIRD AL YANKOVIC WAY MOBY/VOLCANO/ZONBA
LET'S RIDE
THE GAME GEFFEN/INTERSCOPE
LOVE ME OR HATE ME (F**K YOU!!!!)
LADY SOVEREIGN DE JAM/IDUMG
HOW TO SAVE A LIFE
©  THE FRAY EPIC

2
3 REPPIN TIME
JiM JONES XKOCH

Datz for w=2k of NOVEMBER 18, 2006

RODNEY ATKINS,
BRAD PAISLEY, SHE'S EVERYTHING
HEARTLAND, 1L0VEQ HER FIRST

CRAIG MORGAN,  LITTLE BIT OF LIFE

LITTLE BIG TOWN, G000 AS GONE

CHRIS YOUNG,  DRINKIN' ME LONELY

RANDY ROGERS BAND,  KISS ME IN THE DARK
ALAN JACKSON,  LIKE RED ON A ROSE

KELLIE PICKLER, RED HIGH HEELS
MONTGOMERY GENTRY,  SOME PEOPLE CHANGE

WATCHING YOU

For chart reprints call 646.654.4633

STELLAR KART
WOR0-CURB 86526/WARNER BROS (13 98)

We Can't Stand Sitting Down

© 3 HILLSONG

HILLSONG AUSTRALIA/COLUMBIA 88310/SONY MUSIC (17.98) ®

Mighty To Save: Live

BREAKING & ENTERING

Withiits 14th album, “La Produccion Maestra,” Mexico’s Banda Pequenos Musical finally
dekuts om 3illboard's Top Regional Mexican Albums chart at No. 10 and Top Heatseekers

at MNb. 3<. Discover developing artists making their inaugural Billboard chart runs each H
week in Breaking & Entering on billboard.com.

All rights eserved.

www americanradiohistorv com

The best-zellng albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboa-d
200. If a ~easeekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the
Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, nc.

Go to www.billboard.biz for complete chart data

73


www.americanradiohistory.com

HE [ F+1 |
NGLES & TRACKS s
X : mm B " 4 \ "
NovV @ () ‘ 2 I ' | i ¥ 4 |
18 [ R Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
m \ .\ (: ) i .\ I) I- '\ - and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

!
A gJE%:lrc Mtsﬁ'rglﬁﬁ/;rgnse%?ﬁ%g%%& HLag%?Is5 hTP ERVE (Wan D|sn98 A%LAP/Wonderland q.DT '-E T Maxxmo Aquwe BMY/Sony/ATV R§ c(q%”%:ﬁk A(jderMusw SOhCAN) WB:A‘,H o E(() ;%Y-Z ASCAP/XM it
ABOUTUS (Coc Ef?ﬁ%ﬁbﬁmnﬂ? %gCAP Tl scf SSA isc RGP RGtgbae 13 nd?f SE Arg%v gng(ramn WAR Pl - an nn soc S A r)\ i %%EA&B“; 'I:ﬂ’?ei\%i I i T‘A{Ausic ?Austﬂ\a' eyt
SIOfChM IX AR s D?ﬁﬁlw M SCAP/Ber Eac EE?’H s 5 X{ K«E Lésh ujirg m i ram?nen i JS Waine Eﬂuswc HROW S(Jg%e(e Mu?%ASC g of
Afg ,.lﬁ ,\?A %u llna/ MUS'E BM' aree Arsa%AP Ug\ver \1“(% il hon 2 AP/B‘Q IASCAP drle Icele yt I/Son(g:é\ P V{\/llgrd[s)e«[gl = Hito 8 RA (Taylor M IPubhshm ﬁmg‘er Nﬁ/ tgn Bl ety S
“%“‘"ng“'ﬁ'”eg ke e b s G e %‘m ASCAW koo T | el
Se U
g?uba § r&cﬂxa '&ug'dcs M he Iyde O“s MUW ame(z/nsew ‘eut L|y<”1 Rﬁb“ hlnagss ?’usmn hﬁs/\\évdr rTame(Ia?‘ PUD“ySh]a ?\gdvsignhlgn Fﬁm ﬁ‘%'\wc 'ftgo A&%P‘” i MCAI ﬁgngversa %ﬁ% { or non }@EAS/ZSQO n y :::5 Tim| rlonaESA:J(?MII boro
Af ound BM\ U 13 ;’& m Lg South, AS APjJJampncul Flaw\ess cordi 1gs b- :}Mng?e Mu2|k A ASCAP/SII |§< BM; ntenammg BLAA HL RBH V@Hey Wr BEA i
ALYsA s ,eers u§c s U“ ',§'PB ,ncm"g%{sﬁgugg'&\%msd@g'ﬁ"m [ang, AL ok gauge Misic %B N“‘"g iseaioa R]?J NING,UP THAT HILL (Colgems-EM, ASCAP) ré f z M AP/Jerk
A[MNARILLO SRQ R’Cg] A CS%E A w [;' S%nusm A n23 2:;‘)"5 bt AS(,VM S ony/ Buscos ASCAP/Los Cangris. ASCAP) LG oe wra iéu A B "0" sc Fwa iy
0( oun My hg | g) n er
ey érmn %ﬁsm Vmc ol Andrﬁ}al ogacs, : Ag @P/ﬁgwﬁﬁf‘xﬂugc Dyl S%%Q/Bu pha RACL El\&%%a%eéﬂc u;";]: aga&? I\XQAOP u§ 'éé%%‘%? an?é)r 2r|1n BMSVNRSDSX/I
ANTE %A vAY% R cmnes Mosi QUGN C“Y'"B(U"e‘ve W’“S'C C"“’J‘gg{r‘\)“m T o R e A T SAL%U SOL@S}@"&E%‘?‘%’;&‘F isica R (Realsongs, ASCAP), WBM, H100 65
A B ermus.c I, BMI MIApril, A§éﬁr§) uchons, % ({R 5 B N/EY I THE BANK P”Kﬁ runkPu nmg
Sy 8 IkALU\SN Iy FO&) YOU (Cobun, BV Alen \es Zwé'f?s',vc‘”@ws p s A nie end Hﬁlljhm By Creny T BIEM o & 8’*&%
E’ C? é%%ﬁlw(;léakl: JERR) ?M&usflcreers B ofgg SE%U ic, %QA%EMIA % e DHER (5 }}(Sony/AT(Y e ﬁ sic Corporation, A o LﬁL RO '}’ﬁ{sﬁm‘lw' gongs %%?a L Pghannﬁcymone oA SCAP/EM
e B rnersal Musica e nmaHvE; ic bﬂ A e Ldne ASC B 8 ”95 ’ Areme, &S AP;‘“ ides, KER d fis Music Publi Eéé éw /Bm
gg e9 § o~ ILUV}}T EMfBIa BNﬂ/Yo mve(sal acﬁ/é usglmb/\?&]lg’&’“ﬂh SAY h %WS it AonA (f/%q |x|150I %l\jVé l%‘? 07d-
Dgggngel M P%f‘gm D'Wg&fﬂfﬁ Publishing IM}G i OEIUO%I"I%%:%JHDHSSHBM /Ke" i lBM u? Ei]rsO N P83k i % jalsﬂnCombiny %‘& mm ll Byt ve A%nl J lishing, gﬁ%lﬁe'ﬁ'me unes,
Designee’ BM] M e ! ¥ B S0 ﬁXP
CHEATS RS e 1 Bl fepd e MIN (\f‘(’ M %‘%ﬁ\éunde ongs ?(mre'mé)ma SélccBB /ngrcl‘éaTl ’\?Iack AV MUS b“Sh'"g éA Fﬁ Bl H?S 7 Pubhgl%r%gB%%/Eﬂ?%?l g

igniy Ln A 1055 éjﬁﬁ F ?%% pasympne Lng Khialit Music, X irginia 4
aiirg“ E? 3;4%&8%“ jiu fw Agé;gfﬂfsg "Z@ e L gkn;mmm i 0 A?’f&jiggﬂ m ..%% iﬁtazem%@mwfm Wi S@;U;E e 3 éj;gmgs&ngi.&a S

ry}\/a?nc og)n s, BM/Careefs’gkiG Music ﬁlc ({\g A;\\?J/CSA‘F(? Ar s Cr% ne c e E GO‘" auw BMUHis And

N tPubIs Musie Om Enter S5 g%\? nnman mes AP/Zomba Ererpris-
E‘fbgsp‘ﬁnh ;\lleBMVFrrsN o0 Qé ABMSE & 1§m IAmS/?S“;gmaﬁWn § ggf’drca?n”m S onﬁAch’) E&‘g‘ il eage ?Smmﬁj iy Efﬁ %e@a?i 5&”' [&}){\P)L f
Fiid Enjerltsa\h g(m/ Mmi{(,mw?gw mghamPu i Rég g %bm PUblishing N% gbete Music, ASCAP) REH andz uz E}\% UF§u IgE éﬁ%aﬂ‘/ ﬁ; ATV s, Ascap) 0 AND DAT Flear 01 T GnndEnte G
ég P/Unwersa Muswc orporation, P) B, H100 76: RH 24 FAﬂ%;\P CEAB E( eII  Son gC %/EMI ril, i nn IR 8 XY ’%A 1%3 e ”S A’W?ﬁﬂ% E lbhm Y “Jv‘tmw cPLAb?/IQ}AB IA\}K?"d
Bt A S%%WMWWJ § %A@/E(a:ép/(l)]yngvﬁrtlsﬁe] A§A|AE{§\,& {AS"’,Y"C Fubl: J“%Bg%f’g”m Songs, ' 0w BM//%grég%Terlane ?(D“a?m BM%ZS ! M“‘ g% ) A%r? rE| IR 0 %DeOMugl 'C’m L/W D
%2“58 gCom gy, SESAC Noorl né o FANTASMIA [rergP s ca lica 5MA (14 ) |§N1JEH VERYVTHIN %%ltaddeum ”Y bl Wi e, ggg\ ymFXpVSP l& uz'f lgb: ??ubba o R
3 AK/I‘ aAndJadﬂ lShlﬂg ESAC/Naked FAR AWAY (Warre-Tameine fahm f/Am I ChR Sopas, BV igmes Lee s Byl us« iver ”‘e’[’“ S, S o “ M‘ r merl ePublls fing, Ltv??goja
H’S] EX 0 r| each G?oba] Turies, éoucr r'\ a(aAd er N?usw gOCAA% %\/BI\%&%U Br\‘/’! kmgnFor 0 md wg Myf?‘cc ngOénsbgﬁlon QI? EﬁUU qg?& EVG/AW%% Eﬂ‘ §A °”JU 9'8 év)gswc PUU“S ' #‘l%[sgﬁgsm géﬂln § ?% hmg
] ITEN n§ 198& HT (Smels L E D”' AR/Boo Ie ers (Gt Keyz Music. RSCAP) (N %;?W
By by E A éCAF/A ustana Music FAVORIT GIRL Aot Hi ssugs SESAC/Put It ASCAP/BMG Songs, Asc?\P) e H 100 18; POP AP/mwer Wusm rora| e
BPMB e ASEAP/Sons U K.ass ASCAP) R MM(;\QSEMUSIC e RSB Onutzan |1 UST GOMES NATUBAL (s “" "50 'g (SUD A mblés& e hon
(il bi W lishin gM\’ e Gy BT WN?E 33 NEED ABOSS A ASCAPXEM lackwood
gﬁ n ASCAP/ y %EAS/S?) AFE I (Wh\lgM nkey. BMW‘HM rilgke" ol u56 a%lgraio F% o /%glrv[?or?aaf Sg {;E nla %ymone Lync ) ” PJD
CH%EED I(]Anngrﬁr‘Musm BRI Bicwond, B (EXP/O\QADg?peré)dos fied B RS I?M%Snnr ‘ﬁ%r?ﬂgn%b?{‘sarﬂnmsﬂ]w?ockEsmer e Je,k}ﬂs r”(;g'jmns ng WL HI00 CAP M Aot A /Ba gt %&\?’xotenpmqm A k/@? "
1i5eS ali INds SN ki
w;% %?irnawnam|AA§§Ap o F§R possas e lE ?&e/ﬁ":ﬁgﬁzg g“;wgm sy Nf @ PALABRA Sy i, élg;vpvegﬁg%m fﬁ “Ulsugsﬂwr e EP? ucs?kgjsﬂmngsﬁ&
4 .
sﬁ%‘\ &% dr) b XE? g? e uz/RLI © /[}ac Suzx s P}d( f }xh hing, BMIE )ck hi. ASCA /2??9 an ms lrpl‘lU JRS Arwgﬁ 4% 5i- S| Iﬁ [I)VH' 4( umn blls in b\shm o %Mf i 0
ongs nds?fs DbP%Sh i, SSSCOOMuUssl‘cc' P?f}P/Menwar Musn: BMI), CLMHL, H100 3; M [%J I% g AS A0 Heid Designee) EKraﬂ 5 lE‘Mnl/ISJ Harl shln W w I%?;\A Ap/ "Bl E m £ AS% /y
Pﬁ%@‘a‘-’wa ; chﬂ%»@fﬁsawgﬁ;c Gy TR, R B RS i o Wm“ ”””"TEM%'E g% HE e P““'ng“'”"
hf Musi Lyrics. /Rea Ap) HL TS 44 Ui U wer
lopal Tin SCESE {i Backiood, é%/l i Pfshm % J ’2;
H ng%g' e %Acmgevﬂjjgau °”gfl§f”fe — S W @ng, B e
all Musi
FIND OUT WHO YOU | ETIM s T g % o gi
P SR S e e wﬁ g me Wbvsom, B sjm Q h
e |snn%sgéﬁ W\?hQ éi%/ cow- FE Nﬂsrﬁmﬁ& ). el IWRITESNE NOT TRAGERIES Swes i, é\ggﬂ m G Songs, i esse WATT AMINUTE |n| i SCoMR I
e A IR K% Blacm%)d B lras s, AOCAT M Al ASCAP). L 10041 o 4o S f; f g % AP Keriok |er st
CALL ON hanraUC Lﬁc Tsowen AV Eyé RD (Fye 200 SmBn Songs O Unver- b §A° "?,,A{""e Ugfc’c /Angdem?gm 8 Pébhshmg iusic WC i oﬁ%@ 5 ATV
A [Eﬁ,g/ Crz Fa i%cer% sa;amba Music, ’}R Al Branda Music Xg%/’\F§ { RB ML N’ rEWE N? ngﬂvh LE NEL éﬂzm il Music, ASCAP/EMI April Tun SOPSAAP/ pecmc Harm Ag ) HL. ﬁq 0
T oNE ﬁ MaacoB sic Of E
é e un\gSCé\r ora /éyvaAﬂ ng;Au ELE\’EEE Vg[ 0(;w i r$18rﬁv)g /AW Awﬂ ROSE ™ é(lLL(BURY MES Apocr%n M\H/SBRA TH - s ()n(ls mvgaDP l UTII-.II?éCMUS\C BMI} ijfL\lnA ) OF!{EIM Mr?ESRB %TV Ulgfgu b
R MB‘ M"? ?}'S égg My/Daphil MUSQC  HL. C AP, ‘mea Enterprises, Al H100 OA A’F”‘ - V\%(UBS glf\smngﬂ\ﬂ‘s&b ?ﬁ
ngﬂ?@"‘ 00T m B é\ﬂussm AP Gyeen e [Gnsmxfc gw A;HM AgCAP/Caner Boys it !A%% § "“EL oo, g}a%;g Je g/% oramU 'Uvg{gaAégf ?hafg%bl 5508,
i r A A
CA ‘\Bgackw E g %’k'”usuc“’gbcvfns CALLERY 5100 nF‘ubhshm bA ,s unker e hEI AT Y WlR % °”d mgél‘% p Fithz pop OUT (Top Quali, BM) HI0O 19; POP 47;
rk|A i T,Wx ersProdé?:rons E%n s M\/ on %V@ leﬂ/E ADM K%J IBa M ASCAP M {an g BMYLT5 Sél FNG MeRgmo BB/I 4 n ifer Neftles, A P/Durkg
CWh ! Muméc %Oﬂggalfédm}/g( i B m e ; A (Songs O?Peer ASCAP/Fixa- g I/Dropvusxcng u?i% Money Vear, Ag%ﬁi” %53 ! r%g ot Sg;{u o Dale ngs, Al V%ﬂ' E’ge (84% LorgAnd
| MUSIK (T-Town Music Publishing, ASCAP ﬁ"”% g “’“ Music, BNNogrie Tupes ounamPu i mn S‘ciAs mk ) anah IV MK@E P e{AkegM‘ e '%rom'?ne BMW”"'SO"QS
lusic Publishing, ) EMWarnerT m ranelzversgl‘\sMhlL(llsIc Cl\glé\?gﬁgwp L ST '}T /N |n ’g‘A HA g Eg "Z{E X‘ e u il e%u?(glgg ASCAP, mos%ong Shop,
cu W (Big Big 0, ASCAPILI D SZ; ol 0 LA§{: COMPARTIDOS (W8 Music. ASCAP/Tullin. %} ‘f, kw 0 %Ic A EA i g 99 %jgga*
C r&p;(\)fanggCXscgprﬁlf "H1§§ ' Sea%lﬂ?' H\g \'BAS ﬂ}) I%y Iow Musm A AP, él ?Or Yg’(\]{‘YVB (EMI Blla’\%kwoo m‘?swep{wgsl:b%qaf/ otlahaveal % B Sl SL %c USIC 0 tc oM Alr%onlrol &Lyswuwﬁﬁ!ﬂ }Smggp 48 RBH
AP/So Tree  Bubba, BMIEMI 0USE L iy 3L T P C| ANDD op |r ds M S?ﬁé L§¢L rI sMu CAP/Kobalt Music, DE ADO( ngn ] )
CEMOLNE 1t 5 oty il gl i %"&’«s A 1 e ghp R
Music, A AP ntf(egd]o s ongcsASa&?E ] il he " m@rT @merane S o )«P L}g RA P RSONA(Gazu\ ASCAPWB P |r¥y re sw \M sicy b ’KPE prll nd atton C’\@IETU A TRUACKIPARA
Ag%{%;ﬂ “A‘ﬁ”'ﬁ nASV(\:/IAP l?\ o aﬁﬂuz,k GO%A E s % E'CEO[ il THE LASTTEN Yig !\ﬁ x(SCUPBEF}/'gEIS\N (emusi rgp ol o g {é AP/ hrysalls usxc S %F;P é ngNr%E 8:351 &gogégﬂpgpmky if The Jersey Sh &Aore Music, %ﬁﬁ ii9T00 Ts;
5 (i MU iC, Al {SeA arge Cpportunity APZombi Sonygs Bl Naconowhere Musm BMI), % § A§n meru A gAP/II\%sor ob, W AT HURTS Ed'ﬂr%gtT Ra%ﬁstca hlgr\/?ﬁglmo Music,
Al
4

Seott Music, ASCAP/TVT M (Duny

W 1 ar %\A!/ opyngh Comro\) M\( |

A 000 MAN Magic, ASCAP/Animal plch

mgﬁ ng'%pr W H?_,%?MUS.C 8M|) gg\’ Las a \c /Mnl ) nlmélM%anel ulPA ﬁggPUﬁS DE TI (EMI April, ASCAPAWB eac Agz 151 %W%%KEJBCANNN inia g pif ?ﬁflmn Sb“ r 5}({ kblazer — AP I o
Hmm % G% uuo % E SE C”g‘g"gg" E{/imn %rcﬁ/(}ame P Prde Pising A 'X'"‘ ‘”e AéRN 0 B ke ﬁiﬁ W dwepﬂ‘ Elﬂlgws 7§ i “SC%% gH %
02 BMJH%) BMVWamerTamerarrx?eaﬁJbFshlng u« A /Noonllme ° k fic. é Vrox B (

The
b éﬁP/U ni

I a A AP/
Mu51c ﬁdhyﬂ MI Blac nc T:‘ml LEf‘ﬁ STA TO ETHER (yfe In, ASCAP/Sony/ATV u \c Co(po n n E/Osa F/[\ja ongs § per ngs AE/T ) A P/ feens egveg PH%}M ngst-
e e i YR s ;.‘%w%% S S5 R, by e Bl S
national, A § a%ﬂe rises. ASCAPAW g & 3 1 b Pl o % i POP 44
@X gﬁf h’fuse p §AP/BM o HATE 1REALLY H""”E‘%mb" {50 Happy PIB" LiﬁﬁmﬁEgaoAP% i il A %::CS?Y |us‘uisgé&m£g %p‘l‘:‘ S K/\}?arr?ﬁyn DDYP%“%;%’VY/W%SQ wﬁp”“ﬁg&‘j 5 "‘e”‘%’ ol e
gpr B Oﬁ]y/ CA%J r?m\ MT)N/;LSSGCIA fs'ﬁ . HATE ME PansOn ot Publlshmo ASCAP) POP uz\vstg%ﬁ/ﬁ A\é‘t? ¥ H'mt}f' MRSJCBWAEAM;@M o ‘*Aéﬁﬁﬁéﬁon‘éss'%ég il ”&OPOHS{;% § '\% v‘;émerlane "Sh'"ESEMP%hB%U UES‘E ol %} @?[‘é"‘ 2‘{}?' shing, B Hico,
g% ik H P B(ogvé BMI/221 M liv\c ASCAP/Llayd Banks LITTLE BIT OF LIF UP THE PARTY (Walt Disney, ASCAP) % i b ‘iﬁ’x g mi ary Camp My
AS &Jn\chappell USIC Wg IC A APUmversa\ lusic Corporation, A AP 'iéj |mong>r usg A \,A%/Songsm%wng Aﬁ ony unes ASCAP) rfL H100 56, ASCAP) n| r | c oranon Rg(?AP/Play
Muclc Dishi BW %E}y Juewater “% & ; rB | Gimme Them Gimme Then Songs, tsUtAIOnce wslNG Id Frp\
I*hbl ) B(%A A$ 9;\ g)éord\elsAPnnce VE W T7“E sKY on ha %lem isic, B ?/W: de In A tratace ’\ﬁﬂc 5 FgSkuIIz
msm 5& Blacawod kxa,nbc?mg mBs rr>r;H Go Publishing, BMI) (D R R%r&je”‘ Uiip A Yera M tﬁ bl Afg 58
Anril, APUSIA Music P 1 ksMu 6 A eem
l5)s|sh}|)r& o é%%%\ Crimséag ComDBa ﬁu HER A g Ngln (Conyrighl ConfoV/EM) Apr, S AP/e\%rne('?amenane Pubhshmg BMI), HL, RBH ierlane Publishing é)!\/ﬁ) L H100'57 %GP 100; T}}\% /gg\% N mr‘n’\h Prodi - 1reel % A§E EZRNe i |§|C A A /Wa
oSt BRIDG s aiona s |c wm itco ?Q
ls%m A %.mnﬂ;A s ’Sg '%b HL CHOOL NEVER EN NDS o Enrries EPN/ e ESK‘S?SAB/SSB @%‘selc%)g ngg PLIYOR Olﬁ%ssw%f e N A g ,s'g've'&’* Wa Ha'a“ W Etaoncod. BRI
u3| i on hs mg ‘\; § QISD&. hY4r1nu % APNaguely Familiar, ‘ h B&Fll s[ U’awersal M/Tea oPub Songs, BMIyH100 A§J enOkg Usi 28 5\,{)5| qg ﬁn é@é M
A% I A |4 Lig\rn LU i ASCaP BT T H%Plﬂ?wsv o Misicy MM Faet g ol A A%"”gs U”'Vers"’ i YUFE (PHWS%% oo
ALTA Crlsm%s A%u 5 E% A %Lou R idRries, ASCAPAL LONE WAY'3 60 (Noxt léciin b hing E§¥ ong”? o s 2 gf [y T, B
SH HERE IGHT {Tokeco lones, BKA) CS 17, w i ASCA n Songs L AP? gea e a ECIUTI mMBM TELL ME s §"‘bs il B/ v9 e Ml A
HIP HOP 1S DEAD (11 will Ag Cﬂom%aEnlerprxs thg e CA P? g§ XJ g&& usic, Apm & B? |_|s|c éAéA/cmsnan BNH/ off, BMI), HL %’10 H1
sgha Mﬁ\i %AP/WBM s;lc Pup- g /Re ¥ will \IamBM l/s?lf? nchf " e, Lg '3 }S;\Ea}wwaukee Vugm AP AIIOIA ﬁ)m %( é’a g 8 ‘E EASC g é
JA%‘ cxon ﬂer racks E%MI/’(\:AOH%OH%VWM RB‘ (o Pas ¥3MVlroneBuner ﬁ QFP/R veMuswcA CCAP/I\BI OfW d 1 &Elmwﬂ[\'g@mw%ﬁ%‘ e Santander Music, E?nnég MI/BJ%)ay osrlﬁb ok %@{j %W“
(Musw Agagndt rr’% M&SIKS%%%APAUCK Egb%yaﬂﬁhﬂushﬂms}g AMO (Goiden Huina 3 %?//S/B Mﬁané’%;“s&qé rebome s . il w" am'é?' aDpe ongs O e iu %Eﬁb”“’%”es
I} If 1 USIC, . stophe ﬂ'e |S
SHOMBHES TIENEN LA CULpa (v oo LOST oy % A Fﬁaon AN ?/% %gm? g oV e g
ASCARICR b » m eformation bnshmg S).
bt e il b AE . crEsm B % i oo
n YOREAMI (o ge ot PRSFY HR (X M55| i reers e ESA%a%seneMcheleMuswc SRR e HIGH HEELS (/G Sors ASCAP Mg ( - “5’#15 '”e?nanom\VXE’EAP onzﬁ'iiié’%
| rkﬁuﬁlr%S/ e u i Bublishin |IS mgp Stuc (InTh IAS AP/Famous gti] mmP’Musw AP/LmI § r;{pev*vl Music ANQO RF% (Copyright Control/Foray C
f el eaven W s B Rﬂ] i éMI/Inm%r Ao A ‘ R Lﬁuw e A§ PGSy e ASCAP/DOS @ 8 69 A S'Q A CA”/Muzlekmlgerveva wms BE L Sy e
YM Fé nam (r%n%eM LOVI mer amera ePubhshm BMI/Umver d\cloneg %MngSrsal Mus Mu /g bh n er
r|I A % N@g Uig %AP Eshn s Musm %goranon oA JA natelas Faim éyﬂ i H o Ag EPlf car A?g/? 08 A A%% mversai 'Péw an}) Wrr MS' BM\ KEL éS 28
it lc Dl ALL [T LOVE Sony’ATVTunes SC Apn’ LUVE%IIé% If fF“?(fOU"”) #BIQLI‘G 4‘ L 0”95 ombaMeIodles SESAC), u ICE p %{ EHA% megm /’aaMusm(%H AégAPﬁ? g
ESL g\ ggﬁseﬁﬁ&iﬁ\/@g i 2(12 o {B,W Ihe s R h'” E E'ﬁcwkg W?ﬂ‘%@zsmﬁﬁey%gm?nm"d%c By E566 45, pop T i '-E | Blackwood, BMYFive For Fighing, And | a o }%({4% @A%/s‘?nmr nversal Bl Macados HL
(v (es ASCAP/Universal Musica . Inc., ASCAP) I[%; 0 rGranngrrEO ;.S M\ LSVE You EMLB " k‘f/‘ R[% ANT % oA g AB/Chubby Bo §N BE My IRL Bub Musw
ombing M o eac? p v wood, VSon AggA Podd ngﬁ s i y 50y MI/ rlany mbl m I Lee
ThE By re&fnJMgrE\a%e‘\;le KM o AP/‘) hr}m 3 s athew&%\ﬁ vl lEisrllC USIC, EMKF ﬂ[e%g“" MUSE oM %ongsgéeac fle ‘[gglgl\ AP Xomon rSI\Se Ef%gggwgatmbl I(g‘cf’ ongs Of A W)DM}IMOOSQ M]“S’Cme ongzrl? X% S0 ”S'C ARG
r% et b X SDAf’ﬁ.llJéZéz usxc Ml ohe lema nal Music, B VKenéﬁgMLalc yAS iver lTunes LLILL EVER ite, ound!%onTunes oo Tunes B,
A}SIE m%B VSony/ TV Discos, ASCAPMater P n ers.? usm Corpdration, AS A l%%’ : %ﬂt .a;hvws wH g\j g
0 iShing ( USI
| kw MI/BI
DII&X‘I"” !LW ﬁ;r(r%cmfagw ﬁm;:‘:m Aé@i é Mll/E)l/%%n %%l/%Vré/n%éjﬁgmmp (l)(rghl'@%:cN&éXBMrﬁge?a AggAESwung A LK &% RBI |ndswep| cie lighi HL S;A Ml oné%] ngs. EW;RC H KB?%% 00Tl Prod V4 $ g
VA, B o Do Bhfl’vgr Gioow, P WE WERE A MOVIE (2 s, 4504%)H100 SR g, s o snlnganW 300 55, B Sllo oA 'Zearg‘eéagﬁ& O™ i Eeg'h% e (Coc & fon Xg&x F%émsm OO Ty s, ASCAPGramy Nen
74 | Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 18, 2006 | CHARTS LEGEND on Page 72

www americanradiohistorv com


www.americanradiohistory.com

CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISION MAKERS

VAR

For ad placement write to classifieds@billboard.com or call 800-223-7524

PLLACI

RECORDING STUDIOS HELP WANTED REAL ESTAT

Amazing Freestanding Private Recording Facility
In The Heart Of Miami, Florida

Property characteristics

World Class Archilecture Buifl in 2004
Slate of the Art Etectronics System
200+ Amp Service

Loading Bay

Executive Root Top Temace
Renowned Interior Designer

Impact Giass

Awards/T rophy Niche(s)

Cal 5 in Every Oftice

Main Server Center

Every Ottice Wired for Audio and Video

Sprockets Music Studios

Premier music company, Sprockets Music, is moving fo a

new facility. Exclusive and privale, free standing recording

facility in the heart of Miami, minutes from Downtown and

South Beach. Three stories, 3500+ SqFt. Fully wired for interet,
security, sound video, dual HVAG units, talian limestone and
much more. Custom Light fixtures and a spectacutar 3¢ ficor

30 person roof top veranda is only the beginning. Everything is
custom. Designed by award wining architect and interior designer.

X URra Secure Facility

Uttra contemporary studio ready to move in. \mported Urigstone
impored Lighting Fixdures
Offered at $2,475,000 Dual Over-sized HVAC Units
2811 SW THIRD AVE William R. Cook-Licensed Realtor
MIAMI, FL 33129 Harrod Exdusive Realty
18851 NE 29 Ave Suite 700
Aventura, FL33180

Controller for Large
Independent Record Label
in New York City

Candidate must have ten years
professional experience, with at least
two years at a record label.
Must have strong accounting
qualifications and management
skills to supervise a staff of three.
For consideration, please e-mail
cover letter and résumé to
financeposition2006@yahoo.com or
fax to (212) 505-7392

MUSIC BUSINESS
FACULTY POSITION

The Department of Music &
Entertainment Industry Studies al the
University of Colorado at Denver and

tHealth Sciences Cenler seeks a
tenure-track Assistant Professor of Music
Business. For a complete job description

and application procedures, See:
http://www.cudenver.edu/cam/meis/
musicposition.html

Direct: (305) 761-9455 Fax:(305) 860-5916
william@wrcook.com
For More Information: www.wrcook.com

Contact William to handie all of your luxury property needs in South Florida

T-SHIRTS

BACKSTAGE
FASHION

Worldwide Distributors of Licensed:

ROCK & NOVELTY T-SHIRTS,
STICKERS, PATCHES, FLAGS & MORE!
Check out our website catalog:

WWW.backstage-fashion.com

or call for a free price list/flyer (dealers only):

800-644-ROCK

(outside the U.S. - 520-443-0100)

® BEAT THE PRESS o
Damage Control Public Relations

IMAGE IS EVERYTHING

RRESTED MEL

FATHER'S RIGHTS!!

Call attorney Jeffery Leving
312-356-DADS or visit

www.dadsrights.com

ENTERTAINMENT LAW, COPYRIGHT LAW,
and Trademark Law. The Law Firm of
Anthony Verna. NYCCopyrights.com,

NYCTrademarks.com. Call 212-618-1210.

E-mail: law@nyctrademarks.com

MUSIC

MERCHANDISE

BUY DIRECT AND SAVE!
While other people are raising their prices, we
are slashing ours. Major label CD's, cassettes
and LP’s as low as 50¢. Your choice from the
most extensive listings available.

For free catalog call (609) 890-6000.
Fax (609) 890-0247 or write
Scorplo Muslc, inc.
P.O.Box A Trenton, N.J. 08691-0020

.small: scorplomus@aol.com

D0 YOU HAVE A PROFESSIONAL SERVICE
YOU WOULD LIKE THE MUSIC INDUSTRY
TO KNOW ABOUT?

WRITE TO CLASSIFIEDS @BILLBOARD.COM

OR CALL 1-800-223-7524
AND GET A FREE LISTING ON

wwWwW americanradiohistorv com
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DECEMEER 1,

SPRING CREEK ESTATE
5023 CARTERS CREEK PIKE ¢+ LEIPERS FORK, TENNESSEE

A majestic 5,000 sq. fi. estarz oa 33 acres featuring a pool. tennis courts. helicopter pad,
three hole golf course, elabo=ate horse and entertaniment barn and state-of-the-art office.
Agent participation offesed. Contact Mimi Scraggs, Auctioneer at 615-896-4600.
Referred b2: Stuits Miller Greup 615-370-8669

615.896.4600 | ToLL FFEE 1.877.465.4600 | WWW.BOBPARKSAUCTION.COM

ALL ANNOUNCEMENTS MADE DAsf OF SALE TAKE PREZEDENCE OVER PREVIOWS ADVERTISING

The BIlll Graham Estate

Located on a gated private hilltep anly 15 minutes from the Golden Gate Brdge, this 11 acre (+~)
estate offers a dramatic new cor temporary 12000 sq fz (+/-) main house, a separate guest house.
a gigantic leve outdoor entertaining area (pool, cabars, waterstide, soccer Bwn, playground. val-
leyball, basketball, racquetball, &), a working organic garden with huge g-eenhouse and much
more. Full San Francisco skyline views can be seen fram the most of the developed areas of the
property. The main house, designec by notea “green” architect Sim Van de' Ryn. offers dramafic
formal entry, living & dining rooms (ali with fabulous views) plus a professioral chef's kitchen-fam-
ily room (& ad oining pizza over petio), a professional music studio/entertamment center, a huge
SF view luxury master bedroom sutte, a separate kid's ving & children's playwoom & much more.

For Sale: $27 Million

David C. Gilbert Attcrney/Broker
(415) 435-3752 10 Beach Roac, Tiburon, CA 94920
www.tiburonland.com

UNSIGNED BANDS &
SINGLE ARTISTS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY TAAROUGH THE PAGES OF

BILLBOARD. IF YCU ARE LOOKING FOR A MANAGER OR

ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD S
CLASSIFIED SECTION BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL

GIVE YOU ONLINE/PRINT EXPOSURE TO ALL THE MOVERS

AND SHAKERS IN THIS FAST PACED INDUSTRY.

NOVEMBER 18, 2006 | www.billboard.biz | 75
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NOTICES/ANNOUNCEMENTS

LABEL SEARCHING

Mileposts

COMPILED BY KRISTINA TUNZI ktunzi@billboard.com

FOR ARTIST ESTATES

We are searching for estate
information and contacts for the
following artists; Carmen McRae,

Sarah Vaughan, Sonny Stitt,

Coleman Hawkins, Redd Foxx and
Jimmy Reed. Please email all
information to: ficol@yahoo.com
Please subject all emails—Personal
and Confidential.

Beer is good, beer is good, beer is good,
and stuff!

WAAF, KXXR, WCCC, WIYY, KPNT, WEBN,
XM, more already at the party.
Drinkers wanted!
www.BeerBeerBeerBeer.com
www.RockRidgeMusic.com

BEER IS GOOD!

2]

e YU

BE A PART OF THE BIGGEST COLLECTORS ISSUE OF THE YEAR!

THE YEAR IN
MUSIC & TOURING 2006

Billboard’s Annual Year in Music & Touring issue is the ultimate resource tool - referenced year-round by top industry execs and music fans alike.
With analysis of every segment of the music industry from touring to global business and the comprehensive year-end charts, this issue is a unique
year-long opportunity to attract both mdustry and consumer attention alike.

Let's talk today! email: i il . Arkady Fridman 646-654-4636 Jeffrey Serrette 646-654-4697

ISSUE DATE: DECEMBER 23 + AD CLOSE: DECEMBER 11
ON NEWSSTANDS FOR 2 WEEKS!

L - Mt'\uuvm i
Your Share?

‘. PEARL JAM
STRIKES BACK

T

hrm

PROFESSIONAL SERVICES

300 .S2.. $775.00

Includes: 1-color booklet &
1-colar €D label from print-ready
film, jewclbox, shrinkwrap

Includes: 4-color booklet &
2-color €D label from print-ready
film, jewelbox, shrinkwrop

GET 60 FREE
DISCS WITH
ANY NEW
CD OR DVD
REPLICATION
ORDER.

0
I ooo PSl(aDse: s 1099.00

PD.J. VINYL PROMO
TO0O0 127”7 vinvet $799.00 additional LP's; $1.30 each
500 127 vinve $1,279.00 RreorDir $710.00

TO00 12" vinvt $1,889.00 reorner - $1319.00
PACKAGES INCLUDE: WHITE JACKET w/ HOLE = MASTERING = FULL PROCESSING =
TEST PRESSINGS = 2-COLOR LABELS (stock background) = SHRINKWRAP » QUICK TURN AROUND  ASK FOR OUR FREE BROCHURE!

RA[NBO RECORDS MANUIACTURING CORPORATION
8960 Eton Ave., Canoga Park, CA 91304 - (818) 280- 1100 @
voee 1138

Fax: (818) 280- 1101 » www.rainborecords.com * info@rainborecords.com

WE'VE MOVED!
1o larger facifinies

in Canoga Lark - Our 60th anniversary special

offer ends 12/31/06.

Visit www.discmakers.com/bb
or call 1-866-677-7911.

O DISC MAKERS™

BILLBOARD CLASSIFIED COVERS E\'EBYTIIING

ey

- CONCERT INFO -
- VENUES -

- NOTICES/
ANNOUNCEMENTS -

- VIDEO -
- MUSIC VIDEO -

- POSITION WANTED -
-LISTENING STATIONS -
- FOR LEASE -

- DISTRIBUTION NEEDED -
- EDUCATION OPPORTUNITY -
- HELP WANTED -

- MASTERING -

- AUDIO SUPPLIES -

- ROYALTY PAYMENT -

- PRINTING -

- MUSIC PRODUCTION -
- METAMUSIC -

- STAGE HYPNOTIST -
-CD FAIRS & FESTIVALS -
- MUSIC WEBSITES -

- NEW PRODUCTS -

- DOMIAIN NAMES -

- BUSINESS
OPPORTUNITIES -

- COMPUTER/SOFTWARE -
- MUSIC MERCHANDISE -
- T-SHIRTS -

-EMPLOYMENT
SERVICES -

- PROFESSIONAL SERVICES -
- DJ SERVICES -
- FINANCIAL SERVICES -
- LEGAL SERVICES -
- LEGAL NOTICE -
- ROYALTY AUDITING -
- TAX PREPARATION -
- BANKRUPTCY SALE -
- COLLECTABLE -
- PUBLICATIONS -
- TALENT -
- SONGWRITERS -
-SONGS FOR SALE -
- DEALERS WANTED -
- RETAILERS WANTED -
-WANTED TO BUY -

- DUPLICATION
REPLICATION -

-~ VINYL PRESSING -
-CD ROM SERVICES-

- DVD SERVICES
FOR SALE

- PROMOTION &
MARKETING SERVICES -

- MUSIC DISTRIBUTORS -
- AUCTIONS -
-RECORDING STUDIOS -
- REAL ESTATE -
-INVESTORS WANTED -
- STORES FOR SALE -

- EOUIPMIENT FOR SALE -
- STORE SUPPLIES -

- FIXTURES -

- CD STORAGE CABINETS -
- DISPLAY UNITS -

- PUBLICITY PHOTOS -

- INTERNET/WEBSITE
SERVICES -

- BUSINESS SERVICES -
- MUSIC INSTRUCTION -
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Boy, William Douglas
Turcotte, to Brad Turcotte and wife
Susan Nov. 1 in Houston. Father is
founder and president of
Compadre Records.

E Gerald Cook, 85,

eminent pianist, composer,
musical director and arranger, died
Oct. 22 in Chicago. His health had
been failing for several years.

After studying piano with Ray
Lev and composition with Nadia
Boulanger, Cook performed in
concert halls with the Illinois
Symphony Orchestra, and in
nightclubs starting out in a duo
piano act with Margaret Bonds,
and went on to accompany many
singers and personalities,
including Ethel Waters, Lena
Horne, Carmen McRae, Shirley
Jones, Johnny Hartman, Sammy
Cahn, E Y. Harburg and Libby
Holman. But perhaps he is best
remembered for his remarkable
association with the late Alberta
Hunter, whose comeback in later
life was largely due to his efforts.

From 1978 until her death in
1984, Cook appeared nightly as
accompanist and musical arranger
for Hunter at the Cookery in New
York and toured with her in Brazil
Paris and Berlin. He was her
accompanist when she sang for
President Carter at the White
House and was responsible for her
musical arrangements for the
soundtrack to “Remember My
Name” {a filn by Robert Altman),
as well as “The Glory of Alberta
Hunter,” “Amtrak Blues” and
‘Look for the Silver Lining,
albums produced by John
Hammond for Columbia Records.

Prior to his association with
Hunter, Cook worked with Holman
for almost a quarter of a century
(1947-1971) and was pianist and
musical director for her one-
woman show, “Blues, Ballads and
Sin-Songs,” which opened in
October 1954 at the Bijou Theatre.
He was her accompanist and

musical arranger for “The
Legendary Libby Holman” and
“Something to Remember Her By”
(both albums by Monmotth-
Evergreen) and her accompanist on
concert tours of Europe and North
Africa, as well as a tour of the
United States, where she
performed with the famed guitarist
and folk singer Josh White.

Cook is survived by two sisters,
Marion Hewlett and Elizabeth
Daugherty, both of Chicago, and a
niece, Lynne Hewlett, of
Brooklyn, N.Y.

Rudy Taylor, 52, longtime Gap Band
producer and songwriter, died of a
heart attack Oct. 28 in Baton Rouge,
La., while on tour with Bobby
Womack, for whom he acted as
musical arranger.

Taylor co-produced, arranged and
co-wrote many of the Gap Band hits
including “Oops Upside Your Head,
“You Dropped a Bomb on Me” and
‘Early in the Morning,” the last of
which also gave Robert Palmer a top
20 U.S. hit when he covered it. Taylor
also played bass on Snoop Dogg’s
worldwide hit, “Signs.”

He is survived by his wife Sonia
and his daughter Ernestina.

Larissa Stolarchuk, aka Larissa
Strickland, 46, died of an apparent
drug overdose Oct. 9 in Port
Charlotte, Fla., according to those
who knew her. Stolarchuk sang and
played guitar in early-’80s Detroit
punk bands L-Seven (no relation to
L-7) and the Laughing Hyenas,
both of which recorded for
Chicago’s Touch & Go Records. A
funeral for Stolarchuk was held
Nov. 8 in Passaic, N.]., where both
of her parents are buried. She is
survived by her husband, brother
and sister. “Larissa blazed her own
trail and paved the way for the
growing numbers of talented
women in real rock bands in the
’90s and '00s,” Touch & Go founder
Corey Rusk wrote on his label’s
Web site.
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BMI COUNTRY MUSIC AWARDS:

Country’s biggest stars ware out in force )

at the 54th annual BMI Country Music i ”
Awards, held Nov. 4 in Nazhv lle. :

b

president/CEO Del Bryant wal< “he red carpet at
BMI's 54th annual Country asaards dinner. pHoto:
COURTESY OF KAY WILLIAMS

ABOVE LEFT: BMI Icon Mere 4aggard, left, and BMI J e
]

ABOVE: Billboard executive ecior/zssociate
publisher Tamara Conniff siniles witn Toby Kelth
at the BMI Country Awards. pHITD: COURTESY OF
STEVE LOWRY

ABOVE RIGHT: Legendary singsr/songwriter

Kris Kristofferson, left, poses wirh BMt VP Jody
Williams at the BMI Countrv Avards. pHOTO: COURTESY
OF KAY WILLIAMS

RIGHT: BMI president/CEO Del 3ryant finds
himself flanked by two of country's diggest
names; Brooks & Dunn's Ronn e Dunn, left,
and Toby Keith. PHOTO: COURTESY C= KAY WMILLIAMS

LEFT: From left, Warner Bros. recording artist Big
Kenny and wife Christie Alphi1 3are shown with
Angel Cropper and her legenday guitarist husband,
Steve Cropper. PHOTO: COURTESY OF KAY WI_LIAMS

o Q

EESAC NASHVILLE MUSIC AWARDS:
SESAC honored such songwriters as Justin Pollard
and Sam and Annie Tate during the- SESAC Nashville
Musc Awards, held Nov. 5 at the comoany’s head-
-aua-tzrs in Nashville.

ABQWE LEFT: SESAC honored songwriter Just.n Pollard for his
‘contsitsuticn to Pat Green's “Feels Like It Should™ project. From
|t ae SESAC directors of writer/publisher ralations Shannan
Neese ana John Mullins, Pollard and SESAC asscciate VP of
wrrit=/2ublisher relations Tim Fink. PHOTO: COLRTES™ OF KAY WILLIAMS

AMBOWE RIGHT: Americana band the Greencards performed at the
a«varis ceremony. From left are Eamon McLaughlin on fiddle, Kym
Warmer or mandolin, Carol Young on bass and soecial guest Jedd
Hughes on acoustic guitar. PHOTO: COURTESY OF I'M C4MPBELL

RIGHT: Songwriter Ashe Underwood, left, catches up with artist
T-en: Tomdinson at the SESAC Nashville Music Awards. pHoTO:
COURTESY OF TIM CAMPBELL

L=F: Standing in back, from left, are SESAL associate VP of

writerpuklisher relations Tim Fink, SESAC president/COO Pat

Golins and SESAC VP of writer/publisher relaticns Trevor Gale. In
~ fort are song and songwriter of the year winness $am and Annie
~ Tate. POTC: COURTESY OF KAY WILLIAMS
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SOUL SISTER

Joss Stone is delving deeper into R&B and soul on her new,

as-yet-untitled album, due March 6 via Virgin. Track has

learned that the set was produced by Raphael Saadiq, whose
résumé includes Angie Stone, Jill Scott, Kelis and the

Grammy Award-winning Erykah Badu and Common duet

“Love of My Life.”

The 19-year-old Stone hit Compass Point Studios in the Ba-
hamas to record the album, which will feature such tracks as
“Headturner,” “Tell Me What We're Gonna Do Now,” “Music,”
“Tell Me "Bout It,” “Nothing Better Than (The iPod Song)” and “I

EDITED BY MICHAEL PAOLETTA

-
For more INSIDE TRACK go to I)l?
www.billboard m

Billboard 200.

Meanwhile, Stone will make her big-screen debut

in the fantasy film “Eragon,” which opens Dec. 15 in U.S. the-

aters. Based on the novel of the same name by Christopher Paolini, it also stars Jeremy
Irons and John Malkovich.

Nov. 7 was a good night for the Democratic Party. De-
mocrats took control of the House and Senate from Re-
publicans. Now, enquiring minds might be asking them-
selves, what does this election have to do with music?
Wave hello to John Hall, Eliot Spitzer and Deval Patrick.

Anti-war candidate Hall won the race for congress in up-
state New York. He defeated Republican incumbent Sue
Kelly 51% to 49%. As you may or may not know, Hall was the
guitarist of ’70s pop-rock group Orleans, which scored top
10 hits with “Dance With Me” and “Still the One.” At the end
of his victory speech, Hall, an environmental activist, sang
Steven Van Zandt’s ““| Am a Patriot.” While on the campaign
trail, Hall received support from several fellow artists, in-
cluding Steve Earle, Pete Seeger and Bonnie Raitt.

With more than 70% of the votes, Spitzer was elected
governor of New York, beating Republican candidate and
former assemblyman John Faso. Those in the entertain-
ment industry are quite familiar with Spitzer, who, as New
York State Attorney General, led a sweeping payola probe.

The result? All four major-label groups have agreed to
monetary settlements and reforms that dramatically alter
how they interact with radio stations. More recently,
Spitzer reached his first settlement with a radio chain,
CBS Radio. Spitzer is in negotiations with other radio con-
glomerates, all of which have stations in New York state.

Patrick became the governor elect of Massachusetts,
defeating Republican nominee Lt. Gov. Kerry Healey, In-
dependent Christy Mihos and Green-Rainbow Party nom-
inee Grace Ross. So, what’s Patrick’s musical connection?
His father, Pat Patrick, was a member of jazz musician
Sun Ra’s band. With this win, Patrick becomes the
first African-American governor of Massachu-
setts and the second in U.S. history.

Having wrapped production on the “ Dreamgirls” sound-
track (see story, page 54), the Underdogs—Harvey Mason
Jr. and Damon Thomas—still have plenty to keep
busy. In addition to collaborations on upcom-
» ing albums by Katharine McPhee, Fanta-
g sia (who duets with Aretha Franklin),
Mario and Chris Brown, the songwrit- /
ing/production duo is gearing up for
its own label’s inaugural rollout.
New Orleans R&B duo Luke &
i Q are set to release their first
i album next year on Underdog
4 Records through distributor |
Records. The pair’s first single
will be the club joint “Turn It
Around” featuring Young Dro. /&
Besides Luke & Q, the Under-
dog roster also boasts a girl
group called—appropriately—
Girlfriend and former Epic
R&B crooner Glenn Lewis.

/

Lo

Wish I Never Met You.” The disc is
the follow-up to 2004’s “Mind Body &
Soul,” which debuted at No. 11 on The

NASHVILLE
STORMS
MANHATTAN

Sure, New York is lacking
a country music radio
station. But that doesn’t
mean the city lacks
country music fans. On
Nov. 8, they jammed the
Nokia Theatre Times
Square for the latest stop
on Trace Adkins’ Danger-
ous Man trek. The coun-
try superstar was ably supported by openers Billy Cur-
rington and Jason Aldean.

The fact that New York is without a country station was
not lost on the strappin’ Adkins. Early in his set he joked,
in that deliciously deep voice of his, that everyone knew
his music from country radio—except, of course, those
who live in New York, which was pretty much everyonein
the room. But that’s why we have CMT, he added. “That’s
where you hear all my music.”

While Adkins performed all the hits, as well as a hand-
ful of tracks from his new album (“Dangerous Man”), his
cover of Ronnie Milsap’s “Stranger in My House" was an
incredibly cool surprise. But he wasn’t the only one that
night successfully tackling songs made famous by others.
Currington rocked out to AC/DC’s “You Shook Me All Night
Long,” while Aldean did the same with Guns N’ Roses’
“Paradise City” and “Sweet Child O’ Mine.” Sweet, indeed.

EX-KONVICT CHILLS
WITH CHILLI
Besides T-Pain (whose second
Jive/Zomba-distributed album is
due next year), Akon’s Konvicr
Muzik label includes TLC found-
ing member Rozonda “Chilli”
Thomas. Akon, who is working on
half the album with her, says he’s aim-
ing for a mid-2007 release. “This will be totally
opposite from when she was with the mul-
tiplatinum group,” Akon tells Track.
“She’s an incredible artist and [ want
people to reconnect with her.” Lending
production guidance on Thomas’ Inter-
scope-distributed set are Missy Elliott,
Will.i.am and Timbaland.
In addition to this—as well as the
imminent release of his anticipated
sophomore set (see story, page 49)—
Akon will begin casting in February for
“Illegal Alien,” a film inspired by the
Senegalese-born singer’s life story. “The
majority of the film is basically true,” adds
Akon, who will write, produce, co-direct
and score the movie.

i

STONE: JEFF VESPA/WIREIMAGE.COM; ADKINS. RICK DIAMOND/WIREIMAGE.COM

Executive

EDITED BY MITCHELL PETERS

' RECORD LABELS: Universal Republic Records names
~ Bill Richards VP of marketing. He was senior director of
marketing at Universal Records.

Sanctuary Records in Los Angeles appoints Jeremy
Hammond to senior VP of A&R for North America. He
was senior VP of artist development at Sanctuary Group.

Concord Music Group in Beverly Hills, Calif., names
Jonathan Bender senior VP of operations and digital
media. He was head of the asset management division at
Universal Music Group.

Warner Music Group in New York appoints Dan Pelson
to senior VP of global consumer marketing. He was a co-
founder of uPlayMe.

Universal South Records taps Mark Wright as presi-
dent. He is under contract as executive VP of A&R at
Sony BMG Nashville until early next year.

Sony BMG Nashville promotes Renee Bell to executive
VP. She was senior VP of A&R.

PUBLISHING: Chrysalis Music Group in Los Angeles
names Jonathan Poe director of business affairs. He was
a contract attorney at Morrison & Foerster.

Cherry Lane Music Publishing in New York promotes
Brooke Primont to senior director of film and TV,
Gabrielle Fastman to manager of publications and Erik
Tomlin to coordinator of synchronization licensing.

DISTRIBUTION: Caroline Distribution in New York
names Thomas Enright VP of sales and marketing. He
was national director of sales at Rykodisc.

i 2

TOURING: MSG Entertainment in New York names

Jonathan Hochwald executive VP of productions. He
was owner/president of Madstone Productions.

RICHARDS WRI

HT

HOCHWALD

s o

o

RELATED FIELDS: Shout Factory in Los Angeles names
Dayna Talley director of promotion. She did radio pro-
motion and talent relations at Astralwerks.

Send submissions to exec@billboard.com.

HELPING THE HUNGRY

With the release of the multiartist compilation “Serve,” Hard
Rock International and Sony BMG are raising awareness and
funds for World Hunger Year, the nonprofit organization that
+ fightsagainsthungerand poverty in America. The CD features
some rareand/or unreleased tracks, including a string version
of “Secret Garden” by Bruce Springsteen, a home recording of
“Alone, Together” by the Strokes, an acoustic mix of “Jaded” by
Aerosmith and a live acoustic version of “A Favor House At-
lantic” by Coheed and Cambria. The disc retails for $12 and is
available through worldhungeryear.org and hardrock.com. Net
proceeds go directly to Artists Against Hunger & Poverty, an
artist-directed program of WHY.

ACTS DONATE ITEMS FOR DARFUR

On the eve of the third annual Darfur Charity Auction, a cross-
section of acts has already donated signed posters, CDs, litho-
graphs and other memorabilia. They include Patti Smith, Tori
Amos, Brian Wilson, Panic! at the Disco, Common, Goldfrapp,
Kanye West, Peaches, Evanescence, Fall Out Boy, Gorillaz and
Big & Rich. The online auction will be conducted the first week
of December on eBay—with 100% of the proceeds going to
Oxtam America and Human Rights Watch.
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ToMm NOONAN
1928 — 20006

e o OVER THE coURSE of three decades, with his unique blend of passion,

enthusiasm and innovation— plus an unbridled love for the music industry—
Tommy didn’t just work here. He was Mr. Billboard.

—With Love and Respect from the Billboard Family
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SIR ELTON JOHN

2006
LEGEND OF LIVE
HONOREE

YOUR FANS AT LIVE NATION SALUTE YOU

LIve nAaTION
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