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Oliver Stone, Craig 
Armstrong and Budd Carr 
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Los Angeles. For more 
information, go to 
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29 at Los Angeles' Hyatt 
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billboa devents.com. 
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the official podcast for 
the Hollywood Reporter/ 
Billboard Film & TV Music 
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panelist interviews via 
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musiccon. 
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Victory /Hawthorne 
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on new albums by Cat 
Power and Iron & Wine? 
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jadedinsider.com. 
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FILM AND TV NEED MUSIC 
I've been turning off the sound on my TV 
lately as an exercise, to experience the vi- 

sual medium without its aural partner, 
music. The longing looks passed between 
actors on "Grey's Anatomy" seem silly and 
overacted. The Chevy truck commercials 
look awkward and amateurish without 
country-rock rhythms. 

I've rented movies as well. Without 
music, opening credits are just fancy type, 
love scenes are emotionless, explosions 
are anything but explosive. 

Sadly, in my conversations with music 
supervisors, composers and songwriters, 
I hear the same lamentation: "Why is the 
music budget always the first to be cut ?" 

Perhaps everyone, in order to get a deeper 
understanding ofwhat music brings to the 
small and big screens, should conduct their 
own music -less experiment. 

Music is all sensory. Music is emotion. 
A song has the power to evoke a mem- 
ory clearly and vividly. Picture this: A cou- 
ple is taking a carriage ride through 
Central Park -along comes a group of 
kids with a boombox blasting Black Sab- 
bath. A first kiss, between the couple, is 
not likely to happen. 

Now, take the same scenario, but replace 
Black Sabbath with Snow Patrol. The cou- 
ple seals its fate. Music helps put life into 
context. The silent films ofthe early 1920s 
would have looked like charades without 
the live orchestrations. 

For many people today, music's value 
appears to be an afterthought. Why is that? 
An entire generation of music consumers 
believes music should be free, thanks to 

peer -to -peer file- sharing networks. The 
public school system in the United States 
has systematically been cutting funding 
for music programs. Meanwhile, music 
executives scream, "Where are tomorrow's 
big stars ?" Um, they're roaming school 
halls, kicking around empty cans, with no 
creative outlet. 

The music industry has been the test- 
ing ground for the loss of music's value. 
The technology bombs began to decimate 
the music business when the first file was 
shared on Napster for the price point of 
"free." The record companies have since 
been ravaged with consolidation and down- 
sizing, and publicly slain for unfair artist 
contracts and radio payola schemes. 

Indeed, within the world of music, a per- 
fect storm was created. Apple stepped in 
with the iPod, and CDs are slowly becom- 
ing obsolete. Tower Records stores across 
the nation, adorned with sad -looking 
"Going Out of Business" signs, are sym- 
bols of a bygone era. Marketing dollars at 
record companies are slim -and meeting 
quarterly numbers is more pressing. 

(I am quite confident that other less sexy 
industries -cereal companies, for exam - 
ple-engage in similar business practices. 
Think price- and -positioning of corn flakes 
boxes on supermarket shelves. Yet, such 
news is likely not juicy enough to make na- 
tional headlines for the publicity- hungry.) 

Still, music is more popular than ever. 
And when one door closes, others open. 
These days, music has a new home: film 
and TV. Shows like "The OC" and "Grey's 
Anatomy" are helping break artists -thank 

you, Alex Patsavas (see the Billboard Q &A, 

page 20). Additionally, this year, an un- 
precedented number of renowned singers 
and songwriters are using their creativity 
and talent to craft original songs for films 
(see story, page 5). 

This is having a thrilling and positive 
effect on today's music and entertainment 
companies, which are making better cre- 
ative and business choices, investing in 
artists that have the potential for longevity 
instead of simply going after the quick 
buck. Witness bands like the Fray, My 
Chemical Romance and Goldfrapp. 

Film and TV executives are taking a 

page from their music industry counter- 
parts. They, too, are building young stars 
and investing in well -written and smart 
properties. Music, however, needs to be 
front of mind. 

This year's Hollywood Reporter /Bill- 
board Film & TV Music Conference. 
which will be held Nov. 14 -15 in Los An- 

geles, will explore such ideas. During the 
event, director Oliver Stone -a firm be- 
liever in music's power to help tell a 

story-will explore its importance along 
with music supervisor Budd Carr and 
composer Craig Armstrong. 

Additionally, more than 30 music su- 
pervisors, responsible for placing music 
in all visual media, will discuss solutions. 
ideas and the future. 

There is no better marriage than visual 
and music. I look forward to seeing these 
two industries work together as one. And 
I look forward to seeing you at the Film & 

TV Music Conference. 

Universal Wisdom 
A Crucial First Step By UMG, But Will The Majors Walk The Digital Walk? 

BY ANTONY BRUNO 

Universal Music Group's (UMG) decision 
to force Microsoft to share revenue gained 
from the sale of Zune devices sets the 
stage for a larger battle to extract the same 
from sales of Apple Computer's iPod (see 
story, page 5). 

But winning concessions from Apple 
CEO Steve Jobs won't be easy. Microsoft's 
Zune device and service are new to mar- 
ket and need the label's catalog to mount 
any kind of challenge to iTunes. 

Apple will be tougher to push around. 
UMG and other labels could threaten to 
pull their music from the iTunes store, 
but can they afford not having their 
product in the most popular digital 
music service? 

Apple is responsible for about 70% of 
nonmobile digital music sales. Accord- 
ing to the IFPI, first -half digital music 

4 NOVEMBER 18, 2006 

revenue worldwide totaled $945 million. 
With ringtones contributing about 40% 
of this total, that leaves about $380 mil- 
lion in download and subscription rev- 
enue. So if the majors want to play 
chicken with Apple, they do so to the tune 
of a $265 million -and rising -gamble. 

It's one the majors may be more likely 
to take if Zune or any other service can 
capture serious market share, which is 
unlikely to occur by the time labels begin 
renegotiating their licensing deals with 
iTunes early next year. 

If labels really want to play hardball 
with Apple, they could consider deep li- 

censing discounts to iTunes competi- 
tors, provide them with exclusive con- 
tent or even drop their insistence on 
protecting tracks with digital rights man- 
agement technology, at least for the 
short term. 

We saw the labels blink earlier this year, 
in the Apple stare -down over labels' de- 
sire for variable pricing. Refusing to li- 

cense music to iTunes would certainly 
send a strong message that they're seri- 
ous this time. 

Antony Bruno is a Billboard contributor 
who writes about digital and mobile. 
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» >LABELS GET 
CUT OF ZUNE 

SALES 
Barely a week before 
its Zune digital music 
player debuts, Micro- 
soft agreed to share 

revenue from the 
device's sales with 

record labels and 
artists. Forcing the 
issue was Universal 

Music Group, which at 
press time is the only 

label named in the 
revenue -sharing 

program. UMG refused 
to license its music to 

the Zune unless it 
could receive a 

percentage of each 
device sold, in 

addition to standard 
music licensing fees 
for downloads and 

subscriptions. "These 
devices are just 

repositories for stolen 
music, and they all 

know it," UMG 
chairman /CEO Doug 

Morris says. "So it's 
time to get paid for it." 

Microsoft is working 
with all major and 

independent labels to 
establish similar 
revenue -sharing 

agreements. 
According to 

published reports 
UMG is expected to 

receive more than $1 

for each $250 device 
and sources at UMG 
have confirmed that 

half of all the proceeds 
from the device's sales 

will be shared equally 
among all its artists. 
Morris says UMG will 

demand a similar 
revenue -sharing plan 

for any future music 
licensing agreement in 

which the device and 
its service are 

integrated, including 
any future 

negotiations with 
Apple Computer. The 

major labels all signed 
one -year extentions to 
their existing licensing 

deals for the Tunes 
store earlier this year. 
Those pacts begin to 

expire in mid -2007 
and negotiations for 

renewal are expected 
to begin in early 2007. 
"We have a very good 

relationship with 
Apple," Morris says. 

"But I'm sure that we 
will talk with them 

about [the revenue - 
share program] when 

the time comes." 
continued on »p6 
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Sony BMG dominates 

country awards 
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Grammy parties 
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BY MICHAEL PAOLETTA 

Superstars Seek Soundtracks 
Name Artists Are Increasingly 
Contributing New Music To Films And TV 

With soundtrack sales up 18.3% 

this year over last, more name 
artists are turning their atten 
tion to Hollywood. 

Through the week ending 
Nov. 5, soundtrack sales for 2000 

stand at 19.9 million -up frorr. 
16.8 million through the same 
period in 2005. Ten soundtrack:. 
have reached the top 10 of The 
Billboard 200 so far this year . 
compared to four each in all o= 

2005 and all of 2004. In the face 
ofdedining CD sales overall anc 
shrinking terrestrial radio 
playlists, artists are looking else- 

where for exposure and income 
And if an Oscar becomes par= 

of the package, all the better. 
Fox Music president Rober 

Kraft dates the shift in attitude 
to February's 78th annual Acad- 

emy Awards, especially the bes: 
original song category. "No dis- 

respect, but it was painful to see 

twat out of all the beautiful film 
rzusic, the Academy could only 
f nd three songs to nominate." 

Within 30 seconds of the 
Oscar going to "It's Hard Out 
Here for a Pimp" by Three 6 

Mafia from "Hustle & Flow," 
Kraft -who is responsible for 
all the music in Fox films and 
TV shows -believes "every su- 
F erstar artist realized it was time 
to make a song for a film." 

Fast forward nine months, 
and the number of mainstream 
acts making music specifically 
fir the movie industry is alarm- 
ingly high. Take a look around. 
Tim McGraw is appearing in 
' Flicka," which also features his 
song "My Little Girl." In coming 
weeks, Seal's "The Father's Way" 

cebuts in "The Pursuit of Hap - 
pyness," Sarah McLachlan's "Or- 

cinary Miracle" in "Charlotte's 
Web," Beyoncé's "Listen" in 

"Dreamgirls" and Chris Cor- 
nell's "You Know My Name" in 
the latest James Bond flick, 
"Casino Royale." Even Prince 
has a new song in a film ( "Happy 
Feet "). The list goes on and on. 

"The ways and means for 
artists to get heard is slimmer," 
says songwriter /producer 
Dave Stewart, who collabo- 
rated with Glen Ballard on 
"Ordinary Miracle." So, Stew- 
art adds, "more artists are look- 

ing to film and TV to get their 
music out there." 

Singer /songwriter Sheryl 
Crow, whose "Try Not to Re- 

member" will be heard in the 
forthcoming drama "Home of 
the Brave," concurs. "Everyone 
is looking for alternative ways to 

get their music heard," she says. 

Crow says it's not her ambi- 
tion to be a songwriter for films 
or TV. But she acknowledges, 
"It is inspiring to write a song 
for a compelling movie. I get to 
flex different muscles." 

Sony Pictures Entertainment 
president of worldwide music 
Lia Vollack says thatcan lead to 

creative magic. She cites Paul 
Westerberg, who wrote several 
songs, including the ballad "I 

Belong" (which he Derforms), 
for Sony Animation's "Open 
Season," as a postcard- perfect 
example. "We needed an artist 
who had heart and emotion, but 
not syrupy -sweet emotion," Vol - 

lack says. "A sense of humor was 

also vital. Paul fit th ° bill." 
Music publishers pursue film 

and TV opportunities for clients 
as well. "Interscope is not think- 
ing about taking Chris Cornell 
away from the process of mak- 
ing an artist album," EMI Music 
Publishing executive VP of U.S. 

creative Jody Gerson says. "I get 
to think outside the 'Lox and find 
out what my songwriters will 
and will not do." 

Yet label executives, too, wel- 

come the new doors that can 
open with Hollywood's help. 

Clockwise from top left: 
BEYONCE (' Dreamgirls'), TIM 
NCGRAW ('Flicka'), PRINCE 
(Happy Feet') and CHRIS 
CORNELL ('casino Royale'). 

RCA Music Group VP of sound- 
tracks, film and TV music li- 
censing Karen Lamberton 
paints to McLachlan, who is 
doing some promotion for 
"Charlotte's Web." "It's a way 
fc r an artist to remain visible be- 

tween albums," Lamberton 
says. "It can also open an artist 
tc new communities." In other 
words, with a pig and a spider 
a- her side, McLachlan's fan 
base could skew younger. 

"As an artist, you want your 
music heard," says Melissa 
Eheridge, who contributed a new 
song to "An Inconvenient Truth." 

is a bonus if you reach new fans 

in the process. When people hear 
one of my songs in a movie, they 

afe hearing my voice and 
words -and not just hearing 
about that bald lesbian." 

NOVEMBER 18, 2006 www.billboard.biz I 5 

www.americanradiohistory.com

www.americanradiohistory.com


THE 
LATEST )/ FROM Up! ont 

»,UMG AWAITS 
RULING ON 

BMG PUB BUY 
Vivendi's Universal Music 

Group should learn 
whether the European 

Commission approves its 
purchase of BMG Music 

Publishing by Dec. 8, the 
provisional deadline set 

by the EC to issue its 
ruling. UMG successfully 

bid on BMG in an 
invitation -only auction, 

offering 1.63 billion 
($2.05 billion). 

According to sources 
close to the deal, 

securing approval by 
competition regulators is 
the responsibility of UMG 
rather than Bertelsmann, 

the BMG parent 
corporation that sold 

the publisher. Although 
the sale is subject to 

regulatory approval and 
other closing 

conditions, the purchase 
price is due before the 

end of the year. 

» >MYSPACE 
ENTERS JAPAN 

MySpace and Tokyo - 
based Internet service 

provider SoftBank 
launched a beta version 
of a MySpace Japan site 

Nov. 6. The full version of 
the site is scheduled to 

debut in spring 2007. 
MySpace Japan is a joint 

venture between the two 
companies, and 

MySpace's first joint 
venture and its first entry 

into Asia. The new 
company is 

headquartered in Tokyo 
and will hire local 

operations and staff for 
technology, 

development, sales and 
marketing departments. 

» >XBOX TO OFFER 
FILM DOWNLOADS 

Microsoft will unlock the 
digital distribution 

capabilities of its next - 
generation console, Xbox 

360, to Hollywood 
studios beginning Nov. 

22. Xbox 360 garners in 
the United States, 

totaling at least 3 million, 
will be able to purchase 

TV shows and download 
them to their console as 

well as rent and watch 
movies. The first wave 
includes content from 

such partners as Warner 
Bros., Paramount 

Pictures, MTV Networks 
and CBS. Xbox 360 
represents the first 
console to secure 

programming from major 
content providers. 

continued on »p8 

COUNTRY BY KEN TUCKER 

Sony BMG's Big Night 
Label Cleans Up And ABC TV Benefits As CMA Awards Return To Nashville 
The 40th annual Country Music 
Assn. Awards, held Nov. 6, are 
now history. And "history" is an 
appropriate word to describe the 
gala since it represented a num- 
ber of firsts. 

It was the first time the show 
was held at downtown Nashville's 
Gaylord Entertainment Center 
rather than at its longtime home 
at the Grand Ole Opry House. 
Following its 2005 trip to New 
York, it was the first CMA Awards 
event in which the Nashville busi- 
ness community and commu- 
nity at large were heavily involved 
(Billboard, Nov. 4). And it was the 
first time the show aired on ABC; 
it had previously spent 35 years 
on CBS. 

While much has been made 
of superstar duo Brooks & 

Dunn's combined four CMA 
Awards, and rightly so, the buzz 
backstage and at post -show par- 
ties revolved around the domi- 
nant role that the Sony BMG 
Nashville label group played. In 
some way, shape or form, nine 
of the show's 12 awards were 
tied to Sony BMG, which in- 
dudes the RCA Nashville, Arista 
Nashville, BNA Records and Co- 
lumbia Nashville labels. 

By one account, label group 
chairman Joe Galante and his 
second in command, executive 
VP Butch Waugh, were thanked 
more times than God during the 
show's three -hour broadcast. 

Not only did Arista duo Brooks 
& Dunn host the show, they also 
performed its opening number. 
Meanwhile, their gospel -tinged 
"Believe" won song, single and 
video of the year honors. They 
also picked up their 14th vocal 
duo of the year award. 

The night's biggest surprise 
-and controversy -came when 
Arista /Arista Nashville artist 
Carrie Underwood, the 2005 
"American Idol" winner, was 
named female vocalist of the 
year, beating out superstars Mar- 
tina McBride and Faith Hill, 
among others. Immediately fol- 

lowing the announcement, 
Hill's expression of surprise, 
caught on camera, became the 
topic du jour in the industry and 
on Internet chat sites. Hill was 
shown on ABC shrugging her 
shoulders, mouthing the word 
"What ?" and then turning away. 
In what may be another first, 
YouTube and other viral video 
sites blasted Hill's reaction 
around the world, which 
prompted Hill, her husband Tim 
McGraw, her manager Gary Bor- 

man and even incoming CMA 
board president Clarence Spald- 
ing to insist that Hill's response 

was merely playful. 
With less drama, Underwood 

also won the new artist- oriented 
Horizon Award. It was the first 
time that an artist has won the 
female vocalist and Horizon 
awards in the same year since 
Alison Krauss in 1995. 

Not counting acceptance 
speeches, Sony BMG artists ei- 
ther performed or presented 11 

times during the show. 
Meanwhile, eager to capital- 

ize on its investment, ABC 
brought some of its biggest stars 
to the show: Eva Longoria and 
James Denton ( "Desperate 

BROOKS & DUNN 
and CARRIE 
UNDERWOOD, 
above, took home 
multiple CMA 
Awards. 

BY RAY WADDELL 

Boxscore's Big Winners 
Stones, Madonna, Sir Elton John 
The Rolling Stones' Bigger Bang 
tour was a big winner at the Bill- 

board Touring Awards, which 
were given out at a reception 
Nov. 9 in the Grand Ballroom at 
the Roosevelt Hotel in New York. 

The awards, based on box -of- 
fice figures reported to Billboard 
Boxscore, wrapped up the third 
annual Billboard Touring Con - 
ference.The Stones' tour was 
recognized as the top tour, based 
on gross dollars, and top draw, 
based on ticket sales. The band 
grossed nearly $230 million for 
the period that the awards cover 
(Dec. 1, 2005 -Sept. 29, 2006), 
and drew nearly 2 million fans 
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Honored At 
to shows all over the world. 

Sir Elton John was honored 
at the reception as Billboard's 
2006 Legend of Live, recogniz- 
ing John's significant and last- 
ing impact on the touring 
industry. John was the first artist 
to receive this award. 

Music Rising, the instrument 
replacement fund for Gulf Coast 
musicians founded by Gibson 
CEO Henry Juszkiewicz, pro- 
ducer Bob Ezrin and U2's the 
Edge, received Billboard's Hu- 
manitarian Award. Former 
President Bill Clinton recog- 
nized Sir Elton and Music Ris- 
ing in a taped congratulation 

Billboard Touring Awards 
played at the reception. 

Another multiple winner was 
Madonna, a finalist in four cat- 
egories. She won the top boxs- 
core award for her $22 million, 
eight -sellout stand at London's 
Wembley Arena on her Confes- 
sions tour. Madonna's team of 
Guy Oseary and Angela Becker 
won the top manager award. 

For the second consecutive 
year, Kenny Chesney received 
the top package nod for his 
multi-artist Road and the Radio 
tour. Another significant win- 
ner was Nickelback, which 
picked up the breakthrough act 
award, given to a band still in its 

first decade of touring that 
breaks Billboard's top 25 tours 
for the first time. 

There were two new awards. 
Top comedy tour went to Larry 
the Cable Guy; Cirque du 
Soleil's "Delirium" won for cre- 
ative content. 

For the third consecutive 
year, Live Nation (formerly 
Clear Channel Entertainment) 
was named top promoter, and 
Jam Productions of Chicago 
was given the top independent 
promoter award. With such 
mega tours as Bon Jovi's and 
the Tim McGraw /Faith Hill 
Soul 2 Soul trek under its steer- 

Housewives "); Kimberly Wil- 
liams- Paisley ( "According to 
Jim "), wife of Brad Paisley; 
Cameron Mathison ( "All My Chil- 
dren"); and the Disney Channel's 
Billy Ray and Miley Cyrus ( "Han- 
nah Montana") were all on hand. 

It's too early to tell how the 
deal will benefit both parties in 
the long ter n, but in the short 
term the move paid off. Well, 
sort of. The awards show led 
ABC to a nightly win in the 
adults 18 -49 demographic, but 
the CMAs sank to an all -time 
low in viewership and tied its 
lowest adults 18 -49 demo rat- 
ing. The demo rating was iden- 
tical to last year's telecast on 
CBS, which was the lowest since 
at least 1991. 

But according to ABC, the 
show delivered the network's 
largest audi °nce and strongest 
Monday night adults 18 -49 per- 
formance in nearly six months. 
1n addition. ABC's broadcast 
drew a your ger audience than 
last year's show on CBS: accord- 
ing to the network. 

"A younger demo is impor- 
tant to the it dustry and a factor 
in our decision to move the 
awards to ABC," CMA COO 
Tammy Genovese says. 'And we 
certainly hit our goal of reach- 
ing this important consumer 
base. ABC is happy with the re- 
sults and so are we." 

age, Creative Artists Agency 
was named top agency. 

For venues and events, there 
were three three -time winners: 
Madison Square Garden in New 
York for top arena; Bonnaroo 
Music Festival in Manchester, 
Tenn., for top festival; and the 
Colosseum at Caesars Palace for 
top small ve me (resident).The 
Fox Theatre in Atlanta received 
the top small venue (nonresi- 
dent) award for the second 
straight year. Nikon at Jones 
Beach Theatre in Wantagh, N.Y., 

was named top amphitheater, 
and House of Blues Atlantic City 
was named top club. 
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The new album of Grammy Award winner 
and multi-million record seller Laura Pausini 

Available worldwide in Ital an and Spanish version frcm november 10. 

Plus exclusive content available for mobile ancriRnline. 
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» >EU RULES 
ON CHINA 

European Union trade 
commissioner Peter 

Mandelson has ruled out 
European action through 

the World Trade 
Organization against 

China over its failure to 
clamp down on rampant 

piracy. "I'm not looking 
for opportunities to take 

China to the WTO," 
Mandelson said Nov. 7 in 

Beijing. "I hope very 
much it won't be 

necessary." Mandelson 
was in Beijing to present 

a new European 
Commission strategy for 

dealing with China, as 
agreed by the EU 

executive in October. 
The EU says China is 
currently the fourth - 

biggest supplier to 
Europe of pirated audio 

and video software. 

»,ICM AWARDS 
HONOR BROOKS & 

DUNN, UNDERWOOD 
In addition to winning big 

at the Country Music 
Assn. Awards, Brooks & 

Dunn and Carrie 
Underwood were also 

among the winners at the 
12th annual Inspirational 

Country Music Awards 
held Nov. 9 at the Acuff 

Theatre in Nashville. 
Brooks & Dunn's 

"Believe" was named 
song of the year and won 

for top video. Underwood 
was named top 

mainstream country 
artist. Mike Hammock 

took home entertainer of 
the year. The ICM Awards 

concluded the annual 
Inspirational Country 

Music Convention held 
Nov. 5 -9 in Nashville. For 

a complete list of winners, 
visit billboard.com. 

»,IRON MAIDEN, 
SANCTUARY SPLIT 

Iron Maiden has ended its 
management contract 
with Sanctuary Group 

after 27 years together. 
The veteran heavy metal 

act continues to be 
managed by Sanctuary 

co- founder Rod 
Smallwood, who is also 
leaving the company to 
manage the band at his 

new venture Phantom 
Music Management. 

Compiled by Chris M. 
Walsh. Reporting by 

Antony Bruno, Susan 
Butler, Leo Cendrowicz, 

Juliana Koranteng, Steve 
McClure, Deborah Evans 

Price, Ken Tucker, 
Jeffrey Yorke and The 
Hollywood Reporter. 

UpFront 
® BY LEILA COBO 

Belt- Tightening Blocks Bashes 
Budget issues Prevent After -Parties At The Latin Grammy Awards 

The seventh annual Latin 
Grammy Awards reached an 

average of 5.7 million viewers, 
according to Nielsen Media, 
with a total of 11.3 million view- 
ers tuning in at some point dur- 
ing the three -hour show. 

The ratings were the second 
highest registered for the Latin 
Grammys since their inception 
in 1999. 

But labels celebrated quietly 
the evening of Nov. 2. Aside 
from the official award after - 
party and an EMI Televisa bash, 
label post -parties -generally a 

Grammy tradition -didn't exist. 

The reasons cited by label after 
label were basic -lack of 
budget, and lack of interest. 

RIAA midyear shipments for 
Latin music declined 21% in the 
first six months of the year, with 
executives citing the economy, 
high gasoline prices and immi- 
gration crackdowns as primary 
reasons. Shipments only began 
to rise in the third quarter. 

"At this rate, we'll serve chips 
and salsa," one executive rue- 
fully said days before the Latin 
Grammys, citing the high costs 
associated with a Grammy cer- 
emony in New York. The exec- 
utive spoke on condition of 

anonymity, as did most of the 
nearly dozen people inter- 
viewed for this article. 

Most agreed that the Latin 
Grammy show was an excellent 
production. But all had major 
issues with a lack of perform- 
ances by new or emerging acts, 

and with having to foot the bill 
for their acts' performances, in- 

cluding airfare and hotel. 
While other Latin award 

shows, like Univision's Premios 
Lo Nuestro and Telemundo's 
Billboard Latin Music Awards, 
normally share costs with la- 

bels for artist performances, 
the Grammys traditionally do 
not. When the awards switched 
from CBS to Univision last year, 

labels thought they would be 
spared some of the cost, as 

happens with other Univision 
shows. That didn't happen, but 
labels accepted their due. 

This year, label execs were 
disgruntled for several reasons. 

The New York location imme- 
diately made costs skyrocket, 
particularly when it came to 
union fees for musicians, which 
labels had to shoulder. And for 

ANAÍS, 
stepping 
to replace 
La India, 
was the 
heroine of 
the night. 

the first time in Grammy his- 
tory, tickets were sold to the 
event with profits divided be- 
tween Univision and the Latin 
Recording Academy. 

"Our job is to promote and sell 

albums, and of course, we want 
our artists on the show," one ex- 
ecutive says. "But how much 
money is Univision making from 
this show, and how much are we 

paying to be in it? It's really a 

question of attitude. At no point 
do they want to help." 

When queried on production 
costs and profits, Univision de- 
clined to comment. "As a corn - 
pany, we do not grant those 
types of interviews," a repre- 
sentative wrote in an e-mail. 

"The industry is going 
through a difficult period," Latin 
Academy president Gabriel 
Abaroa says. "We will do our 
best in the months to come to 
sit down with all the parties in- 

volved to try to find solutions 
for the benefit of music." 

According to different 
accounts, a typical Latin 
Grammy performance costs 
between $40,000 and 
$120,000. For Latin labels, 
that's considerable. 

"I would have to sell 10,000 

CDs to offset the cost of a 

$90,000 performance," one 
executive ;ays. "It won't hap- 
pen. I can do a lot of other 
things with that money that will 
give me more results." 

It's undeniable that the Latin 
Grammy exposure can be in- 
valuable, particularly for those 
acts for whom the show coin- 
cides with new albums. This 
year, that w 3s the case with Ale- 
jandro San z, Ricky Martin and 
Maná, the atter two of whom 
were not nominated. 

The Latin Grammys have 
also been key to launching new 
acts. But on this occasion, no 
new or emerging acts were 
booked to perform. 

Ironically, new artist Anaís, 
originally turned down as a 

performer, was the heroine of 
the evening. When fellow la- 
belmate La India walked out 
last minute prior to her per- 
formance at the salsa medley 
finale, Anais was asked to step 
in and sing "Químbara" with 
only 15 minutes to spare and 
no rehearsal. Anais delivered, 
live and with alacrity, embody- 
ing everything good that can 
come out of a show like the 
Latin Grammys. 

MICHAEL PAOLETTA mpaolettaabillboard.com 

GOOD HAIR DAY 
Pantene Spot Helps Bedingfield's Career Sparkle And Shine 

Natasha Bedingfield is no 
stranger to film and TV music 
supervisors and ad agency cre- 
atives. Songs from her debut 
album, "Unwritten" (Epic), have 
been used in "Ugly Betty" 
promo spots (the title track), the 
film "Flicka" ( "Wild Horses ") 

and a JCPenney spot ( "These 
Words "). In all, the album has 
spawned about 30 licenses. "The 
total master -use licenses have 
been significant," says Paula Er- 

ickson, senior VP of music li- 

censing for Sony BMG Music 
Entertainment. "Natasha will be 
one of our higher licensed earn- 
ers of the year." 

Guess what? Those numbers 
have just increased. The album's 
title track is receiving a new lease 
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on life, thanks to a just- launch- 
ing global Pantene campaign, 
which will roll out during the 
next 18 months. The song will 
be used in a variety of 30- second 
TV spots, tailored to the needs 
of each region of the world. 

At this point, the campaign 
focuses on TV spots, but we 
could easily envision it expand- 
ing to other areas, including 
radio, cinemas and the Internet. 

This is not lost on Epic VP of 
worldwide marketing Scott 
Greer, who says the Pantene 
campaign could extend its reach 
byway of other platforms -par- 
ticularly with the arrival of Be- 

dingfield's sophomore album 
next year. "The relationship 
could grow over time," Greer 

says. When asked if this could 
include integrating Beding- 
field's likeness into the cam- 
paign or a direct tie -in with the 
new album, Greer says it's too 
early to say. 

The Pantene campaign 
kicked off in September in the 
Philippines, Malaysia, Indone- 
sia, India and Vietnam. Accord- 
ing to Amy Rosen, music 
supervisor /director of licensing 
for Grey, each country has song 
usage rights for one year. 

Between now and December, 
the campaign extends to East- 
ern Europe, Israel, Africa, the 
Arabian Peninsula and other 
territories. By the end of the year, 
it will hit Western Europe, be- 
ginning with the United King- 

dom. The last country in that re- 
gion to use it will be France 
(summer 2007). In the United 
States, the campaign arrives in 
May 2007, around the same 
time as the new album. The tim- 
ing could be ideal for creating 
album awareness. But again, it's 
too soon to say, Greer notes. 

Since its release last year, the 
album "Unwritten" has sold 
743,000 copies, according to 
Nielsen SoundScan. The title 
track debuted Dec. 10, 2005, on 

BEDINGFIEL 

The Billboard Hot 100. It 
peaked at No. 5 and spent 42 
weeks on the chart. To date, the 
indefatigable song has sold 1.4 
million downloads. 

With Pantene at its side, the 
track is poised to continue 
selling. "A campaign like this 
is a perfect solution to help 
bridge the gap between al- 
bums," Erickson says. "It also 
gives us and Natasha oppor- 
tunities to discuss the next 
phase of her career." 

www.americanradiohistory.com

www.americanradiohistory.com


A New Concert Film on DVD 

Paul McCartney s recorc- breaking, sold -out US Tou- includirg 
over 30 i..te perfor- narces and 8 scngs never before released on DVD. 

PA 
THE 

ACA ThEY 
SPACE WITHIN US 

Includes the 
classic songs: 

MAYBE I'M AMAZED, 

ELEANOR RIGBY, 

DRIVE MY CAR, 

TILL THERE WAS YOU, 

I WILL, 

GOOD DAY SUNSHINE, 

HEY JUDE, 

PENNY LANE, 

YESTERDAY, 

GET BACK 

and 21 other 
Paul McCartney 
and Beatles' hits 

Go on stage, back 

stage, and into space 

with this out -of -this- 

world rock'n'roll 
journey, filmed in 

hi- definition and 

featuring Dolby Digital 

5.1 Surround Sound. 
Exclusive bonus 
features include 

soundcheck songs, 
a new interview with 

Saul and the band, 
e LIS Tour pre- concert 
fila, liner notes from 

Cameron Crowe 
and more! 

Available new wherever DVDs are sold 

AETV.com 
tit" ..[v.,yy..,,,,,[,. 

I<IIVC paätlo. Art a.d es+gn ret2C06 A&E Networks All Rights Reserved 
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ALL SAINTS 

GLOBAL BY PAUL SEXTON 
TAKE THAT 

Back For Good? 
Take That, All Saints Return To Record Shops 
LONDON -Two of the United 
Kingdom's biggest -selling acts 
fro n a previous pop generation 
are about to find out whether 
you can go back to the '90s. 

Female quartet All Saints, 
which accrued such major inter- 
national hit singles as "Never 
Ever" (1997) and "Pure Shores" 
(2000), has reconvened for the 
Nov. 13 U.K. /European release 
"Stadio 1," their first album for 
Parlophone. And Take That, the 
erstwhile boy band that began 
rea_hing a more mature audience 
jus: prior to its 1996 split, returns 
No i. 27 with the international re- 

lease of its first album for Poly - 

dor/Universal, "Beautiful World." 
'The excitement on Take That 

is quite overwhelming," Univer- 
sal Music U.K. VP of inter - 
na`ional marketing Hassan 
Choudury says. "When I first 
presented the record I was sure 
there'd be some cynics out there, 
but it's been the total opposite." 

Capitol Music U.K. interna- 
tional director Kevin Brown says 
Parlophone is "looking to re- 
awaken [All Saints'] significant 
fan base from first time round, 
wiLle aggressively chasing the 
fans of the many pretenders to 
All Saints' crown that have come 
on he block since then." 

Parlophone puts global ship- 
ments of All Saints' two previ- 
oue studio albums on London 
Records at 10 million, while 
Polydor estimates Take That's 
career total at 25 million al- 
bums. However, neither act's 
new album has firm release 
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plans in the United States, 
where each group managed just 
one top 10 single entry on The 
Billboard Hot 100: Take That's 
"Back for Good" sold 427,000 
units in 1996 in the United 
States, according to Nielsen 
SoundScan, while All Saints' 
"Never Ever" scanned 470,000 
two years later. The 1998 album 
"All Saints" sold 1.2 million 
stateside, and Take That's 1995 
set "Nobody Else" 287,000. 

Whereas All Saints' album ar- 
rives after several years of group 
inactivity while its members em- 
barked on solo projects with lim- 
ited success, Take That boasts 
the considerable momentum of 
a best- selling compilation and 
hugely successful reunion tour. 

"Never Forget -The Ultimate 
Collection," released internation- 
ally by Sony BMG on Nov. 2, has 
sold dose to 1 million units world- 
wide, according to London -based 
director ofcatalog marketing Phil 
Savill. Between April and June 
2006, the group drew 500,000 
fans to U.K. and Irish arena /sta- 
dium shows in which former 
member Robbie Williams -who 
left the band in 1995 -was fea- 

tured as an onstage hologram. 
The group's three original al- 

bums were also recently reissued 
in expanded versions. 

Sony BMG will spend 
£100,000 ($190,000) on U.K. TV 

promotion of "Never Forget" and 
two Take That DVDs in late No- 

vember /early December. How- 
ever, a representative for Warner 
Music U.K., which holds the 

rights to All Saints' London cat- 

alog, says the label has no cur- 
rent plans to repromote it. 

In the run -up to Christmas, 
Brown says Parlophone is fo- 
cusing its efforts on continen- 
tal Europe. "Studio 1" will 
appear outside Europe during 
2007, he adds. "Radio play is 
building in key territories," 
Brown says, "and we're book- 
ing high -profile mainstream 
TV performances over the next 
two months." 

Choudury says Take That is 
currently undertaking hands - 
on promotion "for nearly every 
major world market." 

At U.K. radio, the acts' open- 
ing singles are winning early ac- 

ceptance from programmers. All 

Saints' Nov. 6 release "Rock - 
steady" and Take That's "Pa- 
tience" (Nov. 20) have been rising 
fast on the U.K. radio airplay chart 
compiled by Nielsen Music Con- 
trol. In the chart for the week end- 
ing Oct. 28, "Rocksteady" was No. 

3, while "Patience" was the week's 
highest climber, rising 61 -20. 

Graham Caplin is head of 
music at London station Capital 
Gold, which regularly adds new 
releases by acts compatible with 
its oldies format. He says fresh 
material can be a useful pro- 
gramming tool and particularly 
approves of "Patience." 

"As a programmer, of course 
I'm concerned with the heritage 
of an artist," he says. "But that's 
academic if the music is unsuit- 
able or of poor quality. Take That 
has scored on both counts." - 

i LJpI:oflt 
GLOBAL BY ROBERT THOMPSON 

TEEGOS DIAL 
INTO DIGITAL 
Bell, Telus And Rogers Vie For A Piece 
Of Emerging Canadian Market 

TORONTO -As Canada braces 
itself for legal changes that 
could curtail peer -to -peer 
(P2P) downloading, the coun- 
try's telecommunications 
companies are finding ways to 
position digital music services 
as a competitive advantage. 

On Oct.18, Heritage Minis- 
ter Bev Oda told the Canadian 
Heritage Standing Commit- 
tee that the Conservative 
government would introduce 
a proposal in parliament 
before the end of the year to 
make free downloading 
clearly illegal -and Canada's 

top companies in the con- 
sumer communications sec- 
tor are preparing for a re- 
newed push behind digital 
music once the copyright is- 
sues are resolved. 

"The interest in digital 
music is certainly on the up- 
swing [in Canada]," says Pat 
McLean, VP of consumer In- 

ternet services for Bell 
Canada, the country's 
largest telecommunications 
company. "But getting the 
value proposition to cus- 
tomers given the environ- 
ment where people aren't 
concerned about the legal 
implications of piracy has 
been a challenge." 

The main rivals for the 
emerging digital music mar- 
ket in Canada are Bell, Van- 
couver -based Telus and 
Toronto cable giant Rogers. 
All three companies are posi- 
tioning themselves to offer a 

variety of music services to 
customers, especially given 
Canada's high rate of broad- 
band penetration, which was 
pegged at 49% by Toronto - 
based Solutions Research 
Group versus 36% in the 
United States. 

Progress for their new 
business models has been 
slow, however, as digital 
music downloading over P2P 

networks remains rife in 
Canada. According to a re- 
cent survey for the music in- 
dustry by Toronto research 
firm Pollara,1.4 billion songs 
were traded for free over P2P 

networks in Canada in 2005, 
with 17% of Canadians down- 
loading music for free over 
the Internet. 

The Canadian music in- 
dustry has blamed piracy 
for its paltry digital music 
sales figures, which ac- 
counted for only $18 million 
in 2005 or 3% of the mar- 
ket's trade value, according 
to the IFPI. In contrast, dig- 
ital music sales in the United 
States accounted for 9% of 
total trade value. 

Earlier this year Bell 
Canada acquired a majority 
stake in Puretracks, a Cana- 
dian digital music business 
that competes with Apple 
Computer's iTunes. Pure - 
tracks CEO Alistair Mitchell 
says the acquisition of his 
company by Bell is simply 
the first step in a larger evo- 
lution as communications 
companies search for ways 
to deliver music to an audi- 

ence increasingly plugged in 
to the Internet through com- 
puters and handheld devices. 

Puretracks boasts 1 million 
tracks from Canada's major 
and independent label cata- 
logs, retailing at 99 cents 
Canadian (87 cents) per track. 
So far, Bell has not altered 
Puretracks' business model, 
though it has cross -promoted 
the service to its 2.3 million 
consumer Internet customers 
and used its media properties 
to market the company. 

Though neither Puretracks 
nor iTunes have disclosed 
Canadian sales or market 
share figures (Napster also 
operates in the country), 
iTunes is generally consid- 
ered by industry executives 
to be the dominant player in 
the sector. 

Rogers, which has 1.25 mil- 
lion broadband customers, 
has partnered with U.S. In- 
ternet giant Yahoo to pro- 
vide them with a branded 
downloading service and 
other music offerings. Telus, 
which has 763,000 high- 
speed Internet customers, 
uses Puretracks technology 
to provide its customers with 
exclusive music offerings 
and downloads. 

Warner Music Canada ex- 
pects more consumers will 
embrace digital music, espe- 
cially over mobile phones 
(which accounted for 29% of 
Canadian digital music sales 
in 2005, according to the 
IFPI). Charlie Millar, Warner 
Music Canada's manager of 
digital business develop- 
ment, says Rogers, Bell and 
Telus have a unique con- 
sumer offering. 

"Canada's players can 
offer a three -screen ap- 
proach-TV, wireless and In- 
ternet -that is pretty un- 
usual in other parts of the 
world," Millar says. "That po- 
tentially means someone 
hears the new Sean Paul sin- 
gle, downloads the song 
using their cell phone and 
immediately it is transferred 
to their computer and digital 
set -top box." 
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EMERICK 
Song of the Year 
"As Good As 
I Once Was" 

ED.; ILL..w... 
Soingwriteróf the Year MCGEHEE 

'"`°---°Songwritrr of the Ye 

.111 
Songwriter of the Year 
Song af the Year 
"As Good As I OT. Was" 

ALL JACKED UP 
VickyMcGeïwe 
Ell1I-Blackwomi Music, Inc. 
Oklahoma G&, Music 

AS GOOD As 3 ONCE WAS 
Scotty Emerd 
Toby Keith 
Big Yellow Dc %Lust ' 

Florida Crucks:Music 
Sony /ATVT-tt 
Tokecv Tunes 

BELIEVE 
Ronnie Danz 
SIwwl;i/ry MLF: 
Sony /ATVT-ee 

BETTER LWE 
Keith Urban 
Guitar Motik.t Music 

BIG BLUE NOTE 
Scotty Emerit 
Toby Keith 
Big Yells w iA.ç Music 
Florida Cra:k. -Matsic 
Sony/ ArVT'cc 
Tokccs Tu,, :s 

BILLY'S GOTT HIS BEER 
GOGGLESCN 
Phillip Whit_ 
Katank Musi: 
Mutrah Mi sr_ Cvrpointiott 

Texahmtru bI c 

BOONDOCKS 
Karen Fainch :I1 
Wayne Kitk3itrick 
Kimberly Rc -ais 
Phillip Sweu 
Jimi Westbre 
Sel! The Co a'. -'rie 
Tower Cate 11.4 
Warner -T neuerliac Publishing, Carp. 

CLASS RE1fNION (THAT 
USED TOSE US) 
Richie McDtz41d 
Frank Myers 
Frank Myers _ratsic 

Sixteen Sta:sPisic 
Sony/ ATV T .e 

COME A LITTLE CLOSER 
Brett Beaver 
Run The TwJ-re Morne 
Sotte / ATV Te,: 

DO YOU PANT FRIES WITH 
THAT 
Casey Beatb 
Livonia. %Lisle 

Sony/ ATV ..,af Ruse 

ICON 

11OUNTRY 

1I IRDS 
21106 

PUBLISHER OF THE YEAR 
SONYIATV MUSIC PUBLISHING NASHVILLE 
DON'T AEK ME HOW I 

KNOB 
Bart Side- 
Bobb: Pin»n 
Bí11 Bauer foes 
Bobby s Sops ert Salvage 
Music); SkgeTree 

DRU_sS OR JESUS 
Alme Mapo 
Troy Argo: 
Career -ßìYó 1Iisic Publishing 
Silver :imo Masi- 
Songslnnt lie Limine Room 
Songsv¡ Urrra r1, Inc. 

FAST CAL S AND FREEDOM 
Wen/ell 
Levi sT1n J'cte.tblusic 
ITitrn °r -Tit. re::a le Publishing Corp 

GEOR_Ila RAIN 
EdHll 
Karon Rocaete 
Big Mew POI; Music 
Careers -ì3M17 tilwsic Publishing 
Sagrasetics Sony, 
Sonv,ATT' ,ter 

GOO'S WILL 
Tom J nig.a 
SonyrfTV ?Trot 

Tontrtnglasm.sr 

GOCE RIDE COWBOY 
Richi 3rn-vi 
Jerroi - lienar i 
Eh11- lricb-ocrllttitsic. Inc. 

First J'nd vise 
Nov :o tgs of Sc t Gayle 

GOODBYE T-ME (2nd Award) 
Jame; Deal Hi-k.c 
Roge- I:efurab 
Scnár, AfTi 4crf- ' Rase 

IELP SOMEBODY 
Kip Raines 
Je Trey Steve 
3king Circus Music 
Je,J'ev Steele Music 
Scr-,s of Wiadswepi Pacific 

H. CKTOWN 
Big Kenny 
VeLy McGL.hee 
BnLove Music 
W rnev-Temu-1emcPut /ishing Corp. 

H 'MEWRECKE R 
Gorge Teren 
Horse of Fú1 Circle Music 

HJNKY TONK BADONKA- 
pDNK 
Djllas Davidson 
Ra Homer 
Janevv Johnson 
BrL Borassa Music LLC 
1:W7-Blackwood tLltsic, Irnc. 

Scrgs of Wi tdswel7' Pacific 

HONKYTONK U 

Toby Keith 
Threat Tunes 

(I NEVER PRONISED YOU :a) 
11.-'SE GARDEN ¡7th Award) 
Jct. South 
SLry /A TI' Songs L ,LC 

IF SOMETHING SHOULD 
HAPPEN 
Dit DeMay 
AlnnicBric'gc Muz:c 
btrrsic of Stege Thu: 

L TAKE THAT AS A YES 
(T IE HOT TUB SONG) 
Je a McElroy 
V. ace Mclamed 
Seror Victim, Music 
& egs of Mihty lsA 
6.ßa Lama Music 

LIKE WE NEVER LOVED Al 
ALL 
Vicky McGehee 
Warner- Tarterlcrn Publishing 

LONG, SLCW KISS 
Jeff Bates 
Gordon Bra ny 
New Works Music Cc. 

Smith Haw'i JEter 
Warner- Tartt:lene PaN_ishingtvo-p, 

LOT OF LEAVL`T' LEFT TOO DO 
Brett Beaver 
Run The Tnctir e Íltci: 
Sorry /ATVTree 

ME AND CHARLIE TALKING 
Miranda Lambert 
Heather LiI1r 
Nashville SturMcrie 
Somy/ ATVTxc 
TiltawhirlI 'sr 
MY GiVE A DA BUSTED 
Joe Di file 
Tony Martin 
Tom Shapiro 
Difftunes 
EMI-Blackav are Music inc. 
Mike Curb Meat 
Music of Stara , 3'A,rec 

Sony/ATV Tor 

MY OLD FRIEND 
Steve McE an (PILS 
Careers -BMG Mosre 7r hiislu r: 

MY SISTER 
Amy Dailey 
Music of Sass Th re 

NOBODY BL T ME 
Shawn Carp 
Phillip WFi °e 

lilt: Yellow ! .Mastr 
Murrill, MI5': rp47etion 
So,ry /ATV Tree 

Travedin A.44ruu.vp -r Music 

HAGGARD 

PLAY EC/ME-RUN G COUNTRY 
Ronne Dunn 
TerrrMcBricL 
Showsiry Mus= 
Sony,ATV Tre 
Still %l'e» king Fc- _ it Skim Music, Inc. 

Turr. .VP On Miu:ic 

PRO3ABLY `MX LDN'T BE 
THIS WAY 
Tani-ti Kidd 
Irvi, tllMusic 

SHE DDN'T 1 . ME TO 
Bob Di?iero 
Tom 3lapiro 
EMI- 3leckwoed ¿(s`i, Inc 
Love.lcnkey 1-5u:: 
Pimp* Wire Mzen AiC 
Sony -,ATV Ms- 

SHE LET HER_SE-E. GO 
Dea m Dillon 
Sony ,ATV AC.J! Fes. 
Unnatrd Musc 

SKIS (SARAIBETHO 
Dot>I. J thnso- 
Mike frrh Mimic 
Sweet R`rdical Miss 

SOME 30D1 E 11E10 
Ed ifll 
Shays Emith 
Carers-.BMG .yrsrF.ehlisluing 
L'Mf?lickwotl Iuc. 

Sagrlrcarx So.'s; 
Sha)e Smith tlau.ir 

SOMETHING Iv 03E 
Kri3:ta Bush 
Dirkeit Music 

SOME-HINC TC 3E PROUD OF 
Jetliey Steele 
Gotrivave'ablc y1'-ts"e 

Soup og Frei/ìc 

SONGS ABOUT' ME 
&1 Ei I 
S.-laye Smith 
Carer,. -BMG Mu rPublishint 
LEI- Elackwood Ma::c. Inc. 

SrtgrcFraux Songs 
Stays Smith Musc 

STAY WITH ME (BA ASS BED) 
Jedd Hughes 
T rry McBride 
Sail! WY7rking For rrMill Music, Ire. 

Woo, McBride Mt- uc 
F rlrri-tgton Road mbr.shing 

THE TALKIN' SONG REPAIR 
ELVES 
Dennis Linde 
L I Elackwood ]Iittsic, Inc. 
Fiiing Gorge Musc 

TEQUILA MALES FIER 
CLOTHES FALL OF 
Gary Hannan 
J1hn Wiggins 
Cho& Music 
Fidd.e Stock Musi: 
Fatly Leather Mtie., 
Pole -v-ite Music 

TONIGHT I WkNNA CRY 
Keith Urban 
Cvbt.ra Music, inc. 
Guitar Monkey M.nuc 

WHEN I GET WHERE I'M 
GOING 
Geole Teren 
Protocol Full Cirri'. Music 

WHO YOU'D i3 TDDAY 
Lill ether 
Aimee Mayo 
Careers -BMG Muse Pr Wishing 

rwtrs Vile Music 
Little Slue TypcwcterMusic 

YOU LL BE THERE 
Cory Mayo 
Cobs rr Music, in :. 

'IOU?, MAN 
.lice Everett 
CMt- Blackwood tvi.sic buie. 

BROADCAST 
MUSIC, INC. 

BML(OM 
vir-ually Ind spensable 

{tvt*, , In tri iroadrattr Atuvr, irr .aii<r-nd nadonrads tell auu.tasl Muse. In.. 
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l 
On hie Road 

RAY WADDELL rwaddell @billboard.com 

Crowd Control 
IAAM Partners With HOB, Live Nation For Chapter Meetings 

El _ he International Assn. 
of Assembly Managers 
(IAAM) is partnering with 
concert promoters House 
of Blues and Live Nation to 

organize local chapter meetings 
in a number of U.S. cities. 

The meetings are geared to 
provide educational and net- 
working opportunities for 
venue managers and their em- 
ployees (billboard.biz, Oct. 31). 

"Our partnership with 
House of Blues and Live Na- 
tion will provide opportunities 
for our members and non- 
members alike to attend and 
participate in meetings detail- 
ing public assembly manage- 
ment," says IAAM president 
Larry Perkins, GM of the RBC 
Center in Raleigh, N.C. 

ical and other service 
providers is a key component 
of the chapter meetings as 
well as mentoring college stu- 
dents," he says. "Moreover, 
often the communities in 
which our facility members 
are located are not aware of 
the IAAM and the network of 
people, resources and services 
that our members have at 
their disposal." 

The first chapter meeting 
to be held under the new part- 
nership is set for Nov. 6 at the 
House of Blues in New Or- 
leans, sponsored by HOB and 
Live Nation. 

"This will be our first in- 
dustry meeting since the dev- 
astation of Hurricane Katrina 
hit this region," Perkins says. 

`This will be our 
first industry 
meeting since 
Hurricane Katrina 
hit the region.' 

-LARRY PERKINS, RBC CENTER 

"This initiative between 
Live Nation and the IAAM is 
important because it provides 
the leaders of our industry op- 
portunities to interact with 
young people and expose 
them to the different career 
avenues available to them in 
our business," says Live Na- 
tion's Bruce Eskowitz, presi- 
dent /CEO of Global Venues 
and Alliances. "Hopefully, 
events like this will energize 
the future leaders in the live 
event business." 

Perkins says the chapter 
meetings can enhance IAAM 
members' credibility and pro- 
file in the market. "Network- 
ing with other members, 
community officials, service 
providers such as police, se- 
curity contractors, fire, med- 
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"We have a great program 
planned and I'm looking for- 
ward to helping our mem- 
bers recapture the spirit of a 

beloved city and return to full 
operation." 

Subsequent meetings will 
be held in other House of 
Blues or Live Nation -owned 
venues to be announced. 

BACK FOR MORE: Nick - 
elback, winner of the break- 
through act award at this year's 
Billboard Touring Awards Nov. 

9 in New York, will embark on 
another North American head- 
lining arena tour that runs 
Feb. 8 -March 19. 

Three Days Grace and 
Breaking Benjamins will sup- 
port. The tour will swing 
through such markets as Seat- 

tie, Chicago, New York and 
Philadelphia, and will be the 
band's final outing in support 
of "All the Right Reasons." 

In 2006, Nickelback grossed 
nearly $32 million and sold 
almost 800,000 tickets to 80 
shows reported to Billboard 
Boxscore. 

Like last year's tour, the 
2007 dates will primarily be 
promoted by Louis Messina, 
president of TMG /AEG Live 
in Houston. "I saw Nickelback 
years ago, and I never could 
understand why they weren't 
a major arena headlining act," 
Messina says. "Once we con- 
vinced them that they were a 

major arena headlining act, 
they became one." 

Nickelback is a "blue- collar, 

hardworking, in- your -face 
rock'n'roll band," Messina 
says. "This band is going to be 
around for a long time. 
There's nothing but talent on 
that stage, and beyond that, 
they're just great people." 

The Nickelback team, in- 
cluding manager Bryan Cole- 
man and agent Steve Kaul at 
the Agency Group, is a for- 
mula for success, he adds. 

"This is a great example of 
what I've been talking about 
for years -about how the 
management, agency, band 
and promoter are all on the 
same page," Messina says. 
"That's how the business 
needs to be. Everybody's hon- 
est with each other, no sur- 
prises, play with the cards 
face up." 

10 

m 
m 
m 

® 
g$669,001 

m 
® 
® 

OXS C;O R E Concert Grosses 
GROSS/ 

$3,626,856 
(39.200.777 
pesos) $35.23 

$2,696,628 

$2,447,055 
($2,748474 Car; don) 
$91.25í$71.25 

$1,882,614 

$1,284,051 

$1,258,382 
) 

$1,034,865 

$ 919,080 

$884,549 
56I.Ì0/y4i.i0 

$873,450 
$171,/$2075 

$847,250 
572 Canadian) 
/5. 

$836,384 

$807,762 

$727,293 

$726,310 

20 

30 

$620,503 

$614,367 

$595,658 

$586,594 

$59.35/$34.73 

$584,277 
$59 

ARTIST(S) 
Venue, Date 

Attendance 
Promoter 

Copyright 2006. VNU Busiress Media, 
Inc. All riglvn reserved Sonseares should 
be submitted to Bob Allen, Nashville. 
Phone: 615- 321 -9171. Fax. 615 321 -0878. 
For researen and pricing, cal Bob Allen. 

FOR MORE BOXSCORES GO TO: 
BILLBOARD.BI2 

ROBBIE WILL AMS 

Foro Sol, Mexico CCy, Oct. 21 -2Z 102,956 OCESA Presents 
I08.ß.14 hsn sno.vs 

CELINE DION 
Calor+seum at Caesars Palace, 19,364 20.740 five Concerts West /AEG Live Las Vegas, Nov. 1 -5 she rs three selkute. 

DIXIE CHICKS THE DAMNWELLS 
Air Canada Centre, Toronto, - 31,914 
Oct. 28 -29 

Concerts West The Messina Group, Moore 
Entertainment/AEG Live 

ED HOT CHIL PEPPERS, THE MARS VCLTA 
Wachovia Center, Philadelphia, 
Oct. 23 -24 

30024 Live Nation 

LTON JOHN 
John Labatt Centre, 
London, Ontario, Nov. 6 

10,057 
o 

House of Blues Canada 

CIR3UE DU SOLEIL'S DELIRIUM 
Freedom Hall Coliseum, Louisville, 16,073 Live Nation, Cirque du Soleil Ky., Oct. 27 -29 includes matinee .l: '.. s 

BARRY MANIL'W 
Allstate Arena, Rosemont, Ill., 
Oct. 21 

9,528 
15,543 

Live Nation 

RASCAL FLATTS, GARY ALLAN, ERIC CHURCH 
Madison Square Garden, 
New York, Oct. 14 

12,171 
sell, it 

Live Nation 

RED HOT CHILI PEPPERS, THE MARS VOLTA 
Xcel Energy Center, St. Paul, 
Minn., Nov. 5 

15,547 
selt-,ut 

AEROSMITH, MCITLEY CROE 
Verizon Wireless Amphitheatre, 15,1-97 
Virginia Beach, Va., Oct. 21 

DIXIE CHICKS, THE DAMNWELLS 
Scotiabank Place, Ottawa, 
Ontario, Oct. 27 

11,839 
sr oat 

Jam Productions 

Live Nation 

Concerts West The Messina Group, Moore 
Entertainment }AEG Live 

RASCAL FLATTS, GARY ALLAN. ERIC CHURCH 
Wachovia Center, Philadelphia, 14,176 
Oct.13 Live Nation 

DIX :E CHICKS, THE DAMNWELLS 
s Credit Union Centel, Saskatoon, 11,584 

Saskatchewan, Nov. 2 s_'dout 

$579,963 
($657.160 Canadian) 
$66.19/548,54 

$561,126 

$51 Trenton 
rieii 

elect. 
2mphitheatre, 16,073 

ellout 

Concerts West, The Messina Group, Moore 
Ertertainment /AEG Live 

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT 
()west Center, Omaha, Neb., Oct. 19 12,327 

ul Live Nation 

BOB DYLAN, FOO FIGHTERS 
Xcel Energy Center, St. Paul, 12,142 
Minn.,, Oct. 29 Jam Productions 

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT 
FedEx Forum, Memphis, Oct. 28 11,399 

sellait Live Natron 

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT 
The Mark of the Quad Cities, 
Moline, Ill., Oct. 20 

10,517 
senAUt 

Live Nation 

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT 
Ervin J. Nutter Center, Dayton, 
Ohio, Oct. 21 

10,413 
sE'llmut 

Live Nation 

BOB DYLAN, KINGS OF LEON 
The Forum, Inglewood, Calif., 
Oct. 20 

9,419 
12.435 Nederlander 

IRON MAIDEN. BULLET IFOR MY VALENTINE 
Air Canada Centre, Toronto, Oct.16 10,852 

sellant House of Blues Canada 

RASCAL FLATTS, GARY ALAN, TAYLOR SWIFT 
CenturyTel Center, Bossier City, 9,903 
La., Oct. 27 sell,,ut 

BOB DYLAN, FOO FIGHTERS 
John Labatt Centre, 
London, Ontario, Nov. 3 

9,268 
sellc,ut 

IRON MAIDEN -3 INCHES OF BLOOD 

$559,835 
$61.50 

$557,215 
$125/535 

$546,820 
5171/$20.75 

$534,952 
$17750/$44.50 

$526,013 
$97/547 Chicago Theatre, Chicago, Oct. 7,083 

20 -21 713e Ono shows 

DAVE MATTHEWS, TIM REYNOLDS 
Santa Barbara Bowl, Santa 
Barbara, Calif., Oct. 2a -29 

9,103 
two sel all's 

PAUL SIMON, JERRY DOUGLAS 
Radio City Music Hall, New York, 5,961 
Oct. 21 seucut 

AEROSMITH, NÖTLEY CROE 
Alitel'Pavilion, Raleigh, N.C., 
Oct. 23 

11,914 
19 883 

JIMMY BUFFETT 
Santa Barbara Bowl, Santa 
Barbara, Calif., Oct. 19 

4,121 
4,391 

JAMES TAYLOR 

$502,031 
$59 Frank Erwin Center, Austin, 

Texas, Oct. 26 

Live Nation 

House of Blues Canada 

Live Nation 

Nederlander 

Live Nation 

Line Nation 

Nederlander 

Live Nation, in -house 

RASCAL FLATTS, GARY ALLAN, TAYLOR SWIFT 

$500,953 
$54.50/$38.50 

$499,081 
$59 Verizon Wireless Arena, 

Manchester, N.H., Oct. 12 

8,509 
9,9E7 

Live Nation 

SO YOU THINK YOU CAN DANCE LIVE TOUR 
Madison Square Garden Theatre, 10,290 AEG Live New York, Oct. 4 -5 10 977 t 

FLATTS, GARY ALLAN, ERIC CHURCH 

$464,908 

$461,828 
$ /S 50 

Irvine. Calif., Sept. 
theatre, 

Ó.0J0 

8,459 
selle[ Live Nation 

JOHN MAYER, SHERYL CROW, MARJORIE' FAIR 
White River Amphitheatre, 
Auburn, Wash., Sept. 23 

11,580 
19 508 Live Nation 

CHRIS BROWN, NE -YO, LIL' WAYNE & O1HERS 

$461,221 
0,083.870 reales) 
$105/$15 

$454,323 
$75/$38 Fargodome, Fargo, N.D., Oct. 21 ,867 

Live Nation, Haymon Entertainment 

RB0, DIEGO 
Marine Hotel, Fortaleza, Brazil, 
Sept. 22 

20,595 
21,003 Roptus, Mondo, Evenpro /Water Brother 

CHEF LEPPARD, JOURNEY, STOLL VAUGHAN 
Live Nation 
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LOOKING TO GET j: C NNECTED 
IN FILM & TV MUSIC? 

Come to ASCAP for all of your 
Film & TV Music needs. 

Not only is ASCAP home to the greatest television 
and film music creators in the world, we also have 

the most talented and experienced music industry ' professionals on our team. 

Whether you are a composer or songwriter, filmmaker 

Henry Krieger e 

R or music supervisor, ASCAP is there to help you. 

111 

R 
Call the ASCAP Film & TV Music Team. 

Pamela Allen - Alisha Davis - Charlyn Bernal - Sue Devine 

111 ,ennifer Flett - Marc Hutner* - Jeff Jernigan - Michael Kerker' 
Nancy Kiutsen - Yuri Kwon'* - Shawn LeMone 

Diana Szyszkiewicz - Mike Todd - Jeanie Weems 

Johnny Klimek & Reinhold Heil 

MI 
Craig Armstrong 

Los Angeles 323.883.1 000 New York 212.621.6000` 

www.ascap.com 

2007 EXPO ANNOUNCED 
Builcing on the extraordinary, 
sold -out success of the 2006 

ASCAF "I Create Music" EXPO - 
the first and only national 
conference dedicated to 

songwriting and composing - 

ASCAP will stage an even larger, 
more : omprehensive event for 

music creators in 2007. 
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APRIL 19 -21, 2007 Los Angeles,CA 
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LITTLE STEVEN'S UNDERGROUND GARAGE 

GA AG I. ROCIc 
The Charms out of Boston grab the 
coolest song in the world this week. 

Voted coolest new band by the 
Underground Garage listeners a few 
years ago (their fourth release 
"Strange Magic" will be out Nov. 21) 
their career is instructive as to how 
a new traditional rock'n'roll band 
survives in a hip- hop /pop- driven 
hard rock world. Interestingly, so 
far, new school has been old school: 
Their philosophy has been to release 
consistently great records and per- 
form consistently great shows and 
eventually radio and record sales 
will catch up. That is the philoso- 
phy that Frank Barsalona and his 
Premier Talent Agency had and how 
he built the business we're all in. 
He did it with the Who, the Jimi 
Hendrix Experience, Led Zeppelin, Van Halen, 
Bruce Springsteen and the E Street Band and 
U2. Emphasizing live performances over hav- 
ing "hits" was a radical and innovative idea at 
the time. It will be interesting to see if consis- 
tent greatness can still win over a fragmented 
and distracted audience. 

In other news, the nine nominees for the Rock 
and Roll Hall of Fame are the Dave Clark Five, 
R.E.M., Van Halen, the Stooges, Patti Smith, 
Chic, Grandmaster Flash and the Furious Five, 
Joe Tex and the Ronettes. I wish all nine would 
go in. That's all I'm gonna say. 

Speaking of the Hall, three out of the four es- 
sential punk bands are in (the Dead Boys will 
get in when I'm buying Stiv Bators a drink in 
rock'n'roll purgatory), and there is a special fab- 
ulous Clash exhibit you do not want to miss run- 
ning until April 15. You can't beat Cleveland for 
the holidays is what I always say! 

And, finally, a note to Rosalie Druyan who 
filed a $51 million class- action lawsuit accus- 
ing the Stones of fraud and acting in bad faith 
for postponing their Oct. 27 Atlantic City, N.J., 

TODD MARTENS tmartens @billboard.com 

Playin The Field 
Wind -Up Tests Out Staggered Release 
For Stars Of Track & Field Album 
There are already at least two release dates 
for every album. There's the day a new CD is 

leaked online, and then there's the day it's 
made available at retail. 

Wind -up Records found a way to create even 
more. On Nov.1, the label will release the debut 
for electronic pop act Stars of Track & Field, 
'Centuries Before Love & War," to indie retailers 
via Junketboy, the distribution arm of the Coali- 
tion of Independent Music Stores (CIMS). This 
comes a couple of months after the Aug. 22 
iTunes release date, where it is available for $7.99. 

Indie outlets around the country will then 

Graham says. "It's not just about setting a 

street date and shipping a bunch of records. 
There's an entire audience that doesn't listen 
to the radio and finds music digitally and 
through file- sharing. It's important to cover 
all of those distribution bases." 

It also becomes tougher to get new rock acts 
on retail shelves without Tower Records. The 
cost of setting up positioning programs at large 
chains and mass merchants quickly runs into 
the tens of thousands. Ideally, Wind -up's stag- 
gered approach will allow the band to build an 
audience and a reputation so it isn't lost on a 

Best Buy rack. 
"You have to applaud a label 

like Wind -up to take this kind of 
approach," says Terry Currier, 
who runs Portland, Ore. -based 
Music Millennium. Currier counts 
the Stars of Track & Field as one 
of his favorite local acts, and 
helped persuade Junketboy to 
take on the album. 

"Wind -up is a big record 
label," Currier says. "They're a 

smaller big record label, but they 
work things in a big record label 
way. And to step back and un- 
derstand that a band needs to 
start at the indie level is a much 
better situation. It gives the band 
an opportunity to get some cred- 
ibility before the big marketing 
machine kicks into gear." 

Wind -up executive VP of mar- 
keting Andrew Schneider says 
the mass -merchant release will 
not be any different than the indie 
version. He doesn't want to spec- 
ulate about the label taking such 
a multitiered release -date tactic 
in the future, and insists the band 
doesn't have to graduate, so to 
speak, from retailer to retailer. 

Schneider says there's not "a 
specific benchmark in mind" for 
"Centuries" before it's taken into 
wider release, and he doesn't an- 
ticipate the Jan.16 date changing. 
But with more labels launching 

their own digital outlets, and the help of targeted 
distribution channels such as Junketboy, labels 
may have the opportunity to test -market artists 
before they're made available to mass merchants. 

For his part, Junketboy and CIMS head Don 
Van Cleave doesn't believe that's the path the 
industry is on. "I don't get that," he says. "It's 
more about the band having every possibility 
of breaking. It's too hard right now." CIMs and 
Junketboy did it before with James Blunt. 

"This is stuff we've been fighting for a long 
time," he says. "How do you take a totally un- 
known band and grow them correctly? If we 
like it, and if it makes sense to do something 
early on the indie level, we're all ears" 

show until Nov. 17. She's upset about the late 
cancellation costing her the hotel bill. 

Now Rosalie, a few things. 
First of all, I've stayed in some nice hotel 

rooms in my time but $51 million? That must 
include some serious room service! 

Secondly, I respectfully suggest you consider 
that these guys don't need to tour anymore. Trust 
me, their rent is paid. They do it because they 
love it and because they love you. They're not 
postponing dates for any reason other than they 
had to. Since they don't need to be there in the 
first place, what else makes sense? 

If it's all about the hotel bill, you've definitely 
got a point. If the hotel was the Borgata, the guys 
promoting the concert, knowing them like I do, 
I guarantee they will reimburse you for the 
room. And if by some chance they won't, I will. 

So please take this into consideration. Our 
courts are busy enough, and we shouldn't let 
this magnificent tour end on such a negative 
note. Don't take it so personal! 

See you on the radio. 

COOLEST GARAGE SONGS 

1 
COOLEST 

SONG 
INTHE SO ROMANTIC WORLD 

THIS WEEK Wicked Cool 

2 DANCE LIKE A MONKEY 
Roadrunner 

THE CHARMS 

NEW YORK DOLLS 

3 RIDIN' THE HOOK 
Nick Records 

4 WRECK THIS HEART 
Capitol 

5 STRANGER IN THE HOUSE 
Savage Jams 

6 WANNA 
Acid Jazz 

7 NEVER GONNA DIE 
Sire 

8 8 PINK CADILLAC 
Arttst 

IT'S NOT ABOUT WHAT I WANT 
(IT'S WHAT YOU GOT) 
Wicked Cool 

10 

SPONGEBOB & THE HI -SEAS 

BOB SEGER 

THE PAYBACKS 

THE STABILISERS 

THE SHYS 

JERRY LEE LEWIS WITH BRUCE SPRINGSTEEN 

THE WOGGLES 

PUNKROCKER 
Big Beat 

TEDDYBEARS 

Little Steven's Underground Garage column is produced exclusively for Billboard. 
For more information go to UNDERGROUNDGARAGE.COM. 
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have a few months' lead time on larger stores. 
On Jan. 16, the album is slated to be made 
available to chains and mass merchants. 

Wind -up, which is independently owned and 
distributed by Sony BMG, signed the band to a 

multi -album deal this summer. Before that, the 
album was to be released by SideCho Records. 

So far, "Centuries" has sold about 2,000 
copies digitally in the United States, according 
to Nielsen SoundScan. Wind -up senior VP of 
sales Derek Graham says the label will have 
about 2,000 units pressed up for CIMS, which 
sells to indie stores and such small chains as 
Brighton, Mass. -based Newbury Comics. 

"The way we market a record is changing," 
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Navigating 
The Landscape 
CMJ Panelists Ponder Indie 
Competitiveness In A Changing Marketplace 

At the CMJ convention, held 
Nov. 1 -4 in New York, music 
merchandisers from the digital 
spectrum to the independent - 
store sector wrestled with the 
changing industry landscape. 

In a number of different 
seminars, panelists empha- 
sized the emergence of blogs 
as a music -marketing vehicle. 

"The marketplace has 
changed," Wind -up Records 
senior VP of marketing Andrew 
Schneider said. One of the first 
things the label does now is 
"seed the blogs," he said. 

But earlier, during the indie- 
store panel, it was noted that you 
can have too much of a good 
thing. While Internet marketing 
heats up and drives awareness, 
"Nowadays with all the blog 
buzz, there can almost be an 
oversaturation of the blogs, 
where too much buzz can be- 
come flash in the pan," said 
Jamie Granuto, music buyer for 
Mondo Kim's on St. Mark's Place 
in Manhattan. Whatever band 
the blogs are touting doesn't last 
long, he said, because a new 
band soon takes its place. 

Granuto's perspectives came 
during a panel that looked at 
how independents, who are not 
a part of retail coalitions, remain 
competitive. But coalitions are 
not everywhere. Brian O'Neill, 
metal buyer /promotions at 
Columbus, Ohio, indie store 
Magnolia Thunderpussy, argues 
that his shop is "really the only 
game in town." What's more, 
the only other competition was 
the Virgin Megastore, which 
closed two years ago. "We put 
Virgin out of business in 
Columbus, or at least I'd like to 
think so," O'Neill joked. 

The coalitions don't impact 
New York either. In Manhat- 
tan, Fatbeats owes its livelihood 
to its focus as a dance -lifestyle 
store, which wound up becom- 
ing a part of -and starting -a 
scene, store manager Eric 
Winn said. "Everyone who 
works in the store is involved 
in the industry in some other 
way," whether it's as a DJ at a 

club or on the radio, he said. 

While some see Tower's liq- 
uidation as beneficial for inde- 
pendent stores, "It will be 
interesting to see what hap- 
pens to Other Music," which 
is across the street from the liq- 

uidating chain's downtown 
store, Granuto observed. Other 
Music, in addition to having its 
own loyal customers, also ben- 
efited from Tower traffic. Will 
it get a windfall, or will its busi- 
ness erode with the Tower 
shuttering? 

While Magnolia Thunder - 
pussy picked up traffic from the 
closing of the Virgin Megas- 
tore, stores just can't rest on 
their laurels. "The good news 
is we are in a college town, but 
every time school starts Colum- 
bus gets 10,000 new people in 
the market who don't know 
about the store," O'Neill said. 
So the store has to be particu- 
larly aggressive to market itself. 
On the other hand, Magnolia 
Thunderpussy "started in 1970, 

which is like 400 dog years in 
independent retail," he added. 
"We are an institution in the 
market where fathers and sons 
shop us together." 

Another factor the staff at- 
tributes to the store's success: 
"We also figure having a name 
with the word 'pussy' in it 
helps," he says. 

Prior to the indie- retail panel, 
during a seminar on merchan- 

disers' relationships with indie 
artists, Jerry Steller, director of 
operations /A &R at 2024 Rec- 

ords, noted that the Internet lev- 

els the playing field from the 
artist's point of view. Before the 
Web, if an unsigned act did 
something great, there wasn't 
a chance it would get known. 
But Gotham Records president 
Patrick Am reminded us that 
Internet marketing and other 
grass -root efforts can only get 
an act to a certain level, and 
"then artists need labels to 
heighten exposure." 

Later in the day during a 

panel on the downloading 
dilemma, Napster director of 
music programming Matthew 
Adell, while touting the grow- 
ing digital marketplace, warned 
acts, "I wouldn't forego CD 
sales anytime soon. Use digital 
to grow your fan base and then 
sell CDs to them to make more 
money," he said, noting the dif- 

ference between a 99 -cent 
download and a CD, which can 
be priced between $12 -$15. 

A HELPING HAND:Tower 
Records may soon be gone, but 
its people are trying to find 
ways to keep its selling culture 
alive. In Sacramento, Calif., 
Tower founder Russ Solomon 
is looking for investors to help 
him start an operation that 
would open a couple of stores 
to show that brick -and -mortar 
business still works. 

In New York, some Tower 
store managers are trying to 
save the Lincoln Center store 
currently being liquidated by 
looking for investors among in- 

dependent niche labels. Ira 
Rosenblum, former main floor 
manager /product specialist 
(asharu2 @aol.com), and Julian 
Cavanna, former world music 
buyer (jgcavanna @msn.com), 
are working with Gotham's 
Patrick Am. They're trying to 
develop a business plan that 
would incorporate lifestyle mar- 
keting to rescue the store, which 
does some $25 million -$30 mil- 
lion per year, mostly in niche 
genres and catalog. 

N 

Over O CD titles 
Over titles 
Accessories, Adult, and Other High Margin Items 

Great Prices 

Deepest Catalog in the Industry 

Personalized Service (sales reps across the U.S.) 

Best B2B Real -Time Ordering Site in the Business 

Same Day Shipping 

Free Display Materials 

Free MC Database 

Weekly Award Winning sped Magazine 

° New accounts call 800 -635 -9082 - -- 

Or E -mail us at: domesticsales @aent.com 
Visit our web site: www.aent.com 

ricall 
music. we get it. 

The leading music marketplace. 

Repertoire from over 22,000 publishers and 
3,500 labels including all the majors. 

Over 2.5 million tracks available to search and 
request to license at the click of a button. 

Come look, listen and license at 
www.ricall.com. 

Or call us on +44 20 7592 1710. 
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MOBILE BY ANTONY BRUNO 

Chaos Theory 
Alternative Rock Tour Mastermind 
Sets His Sites On Mobile 

Being a music mogul is not 
enough for Kevin Lyman 
anymore. 

The brains behind the phe- 
nomenally successful Warped 
and Taste of Chaos tours wants 
to be a mobile mogul as well. 

Lyman and Taste of Chaos 
co- organizer John Reese of 
Freeze Artist Management are 
preparing to launch Chaos Mo- 
bile, a youth- oriented mobile 
content portal designed for fans 
of both tours. 

It is the most recent evolu- 
tion of an ongoing trend to add 
mobile content, messaging and 
marketing features to today's 
music festival business. For a 
touring industry still strug- 
gling with reduced ticket sales, 
it presents a new revenue 
stream that contributes to pro- 
moter's profits while keeping 
ticket prices in check. 

What sets Chaos Mobile 
apart is its focus on content: 
ringtones, custom voicetones, 
graphics, videoclips, artist pro- 
files and other content from acts 
participating in this year's Rock - 
star Taste of Chaos tour, as well 
as other artists that Lyman and 
Reese feel fans will appreciate. 

"If we can zero in on the half 
a million kids that are really in- 
terested in what Taste of Chaos 
is about and deliver stuff di- 
rectly to them, it'll help the bot- 
tom line of the show," Lyman 
says. "Then we don't have to 
raise our ticket prices, or at 
least [we'll] be able to maintain 
them for longer." 

Lyman and his 
partners hope to 

replicate the one -day music 
festival experience onto mo- 
bile phones, extending it to a 
24/7 ongoing relationship that 
not only deepens fans' connec- 
tion to the Taste of Chaos 
brand, but also results in 
greater sponsorship and rev- 
enue opportunities. 

"These are the kinds of kids 
that use this technology," 
Lyman says. "If we can bring 
them relevant content on a 

year -round basis through 
Chaos Mobile, it furthers our 
scene along, it furthers what 
they're interested in and cuts 
down on the clutter." 

The "clutter" he refers to is 
how mobile operators organize 
entertainment content on their 
phones today. Fans of alterna- 
tive rock have a hard time shift- 
ing through all the best -selling 
hip -hop content that dominates 
carrier music sites today. 

So Lyman and Reese instead 
are doing it their way, much 
like how they produce live 
events -with a laser -focus on 
their core audience of alterna- 
tive rock fans. 

"Fans who attend the tour 
see it as a lifestyle, and it makes 
sense for their mobile content 
to reflect their way of life," 
Reese says. 

Other music festivals, 
including the Vans Warped 
tour, focus on providing wire- 
less services at their events in 
a similar effort to capture 
mobile phone information 
that can later be used for mar- 
keting purposes. 

During the last 12 

OMACCESSORIZING 
YOUR ZUNE 
Microsoft's Zune wire- 

less- enabled digital music 
player is set for release on Nov. 

14, and in preparation the company has 
taken the wraps off a variety of accessories for the 
closely watched item. 

The Zune Home A/V Pack comes with a range of 
accessories designed to integrate the device into 
users' home entertainment systems, including a 
dock, wireless remote, output cables, AC adapter 
and sync cable. The Zune Car Pack features an FM 
transmitter to stream Zune- stored music through a 
car stereo, as well as a cigarette lighter charger 
adapter. The Travel Pack includes noise -reduction 
earphones, dual headphone jacks and a travel case. 

All three accessory packs will be available the 
same day. The Home Pack retails for $100, the Car 
Pack for $80 and the Travel Pack for $100. 

-Antony Bruno 
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M][ . 1III:MillatiCIIMlt1111 1411 
131TS & 1313II=I'S 
TWO- TIMING 
YOUR IPOD 
When Microsoft introduces its 
Zune digital music player on 
Nov. 14, the big question on 
everyone's mind is whether 
anyone will buy it. According 
to ABI Research, there's a good 
chance they will. The research 
firm conducted a survey that 
found 59% of current iPod 
owners saying they likely 
would buy the Zune, based 
on a description of its ca- 
pabilities. Another 58% of 
those who own a differ- 
ent brand of MP3 player 
say the same. "Our con- 
clusion is that iPod users 

don't display the same 
passionate loyalty in iPods 

that Macintosh users have 

historically shown for their 
Apple products," principal 

analyst Steve Wilson says. 

KEVIN LYMAN. the brains behind the 
Warped and Taste of Chaos tours. is 
preparing to launch Chaos Mobile. 

months, music festivals like 
Bonnaroo, Coachella, Vegoose 
and others have added some sort 
of mobile information service 
providing text message alerts on 
show schedules, lineup changes 
and autograph sessions. The 
success of these programs has 
led to additional mobile appli- 
cations like exclusive live ring - 
tones from the event and photo 
blogging, and organizers are 
now looking at how to monetize 
these mobile services through 
corporate sponsorships. 

"It's the corporate tie -in to 
these programs that's really 
where the revenue generation 
is," says Chad Issaq of Super - 
fly Productions, which pro- 
duces the Vegoose and 
Bonnaroo festivals with AC En- 
tertainment. "As far as incre- 
mental revenue from ringtones 
and text messages go, the mar- 
gins aren't great. So for us, if 
we can provide these as an 
added value and tie in a corpo- 
rate partner, that's where the 
value is to an event producer." 

This is why Chaos Mobile 
won't be available from any 
wireless operator. Interested 
fans instead must either send 
a text message requesting the 
application or register their 
phone number on the service's 
Web site to either buy content 
á la carte or sign up for the 
Chaos Nation $5- per -month 
subscription plan. Both op- 

tions will be heavily advertised 
at the Taste of Chaos and fu- 
ture Warped tours. 

This direct -to- consumer ap- 
proach allows Chaos Mobile 
to own all the contact details 
and demographic information 
about their customers, which 
the company then will use to 
continually market not only 
the Chaos tour brand, but also 
that of its sponsors. 

Chaos Mobile is operated 
by MangoMobile, which 
specializes in conducting mo- 
bile marketing campaigns. 
President T.J. Person says 
MangoMobile will use the de- 
mographic information it gets 
to attract potential advertisers 
that wish to target these kids 
with specific products and serv- 
ices, much like all the booths 
at Warped tour locations. 

And the mobile integration 
doesn't stop there. Concert 
promoters are interested in 
adding text- message ticketing 
capabilities -where fans re- 
ceive a barcode on their phone 
for entry to events -as well to 
announce future tour lineups, 
dates and locations. 

But for any of these promo- 
tions to work, the event must 
still take center stage. 

"For me it'll always be about 
the live show and the tour," 
Lyman says. "If you're not de- 
livering a great show to kids, 
you got nothing." 

OPENING THE MOBILE - 
GAME FLOODGATE 
Sony BMG is delving further 
into the mobile games market. 
Not long after agreeing to co- 
publish mobile role -playing 

game "The Shroud" with Your 
World Entertainment, the 
record label is now co- publish- 
ing "Mo- Pets" with Floodgate 
Entertainment. The interesting 
thing is that neither game has 

anything to do with music. Sony 
BMG instead is looking to lever- 
age its relationship with wire- 
less operators in the ringtone 
space to sell other types of mo- 
bile content. 

CRACKING THE 
RINGTONE CODE 
Artists looking to sell their 
ringtones can now do so with 
their own SMS shortcode. Nor- 
mally too expensive for inde- 
pendent artists to register on 
their own, mVisible Technolo- 
gies has created a program 
called MyxerCodes that artists 
can use instead. The company 
provides a common shortcode 
number, and each act can then 
register for a unique code to 
give fans to send to that num- 
ber for its ringtone. Charges 
for each purchase are then 
added to the fan's mobile 
phone bill. 
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4% 

1 2 108 

2 1 108 

3 22 13 

4 3 16 

5 4 7 

e 6 35 

7 7 32 

8 12 3 

9 5 10 

10 I1 26 

TITLE 
ORIGINAL ARTIST 

COMFVLED BY Nielsen 

#1 
8 WKS 

SUPER MARIO BROTHERS THEME 
KOJI RONDO 

HALLOWEEN 
JOHN CARPENTER 

TUBULAR BELLS 
MIKE OLDFIELD 

SEXY LOVE 
NE -YO 

CRAZY BITCH 
BUCKCHERRY 

MS. NEW BOOTY 
BABA SPARXID( FEATURING YING YANG TWINS & MR. COLLIPARK 

WHAT HURTS THE MOST 
RASCAL FLATTS 

ROCKSTAR 
NICKELBACK 

THRILLER 
MICHAEL JACKSON 

RIDIN' RIMS 
DEM FRANCHISE EL 

11 9 51 

12 13 96 

13 8 106 

14 15 60 

15 20 91 

16 10 11 

17 16 78 

18 18 105 

19 17 9 

20 14 10 

In its third week on the chart, Nickelback's 
"Rockstar" vaults 12 -8. It's the group -s third 

appearance in the top 10. 

LAFFY TAFFY 
DAL 

MISSION- IMPOSSIBLE 
LALO SCHIFRIN 

THE PINK PANTHER THEME 
HENRY MANCINI 

MY HUMPS 
THE BLACK EYED PEAS 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

FAR AWAY 
NICKEL BACK 

BECAUSE I GOT HIGH 
AFROMAN 

SWEET HOME ALABAMA 
LYNYRD SKYNYRD 

LABIOS COMPARTIDOS 
MANA 

LIPS OF AN ANGEL 
HINDER 

Baled on polyphonic Hngtones data paMdad by. In aph brmml order 9scpmred, 
Faith We9UModones, Intospare Mobile. MIDIRirgtonesAG Interactive, XRinger. 
Zingy and 2tango, A W lderThan Company. Chart endorsed by CTIA The 
Wireless Association' and Mobile Entertainment Forum. 
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SINESS 
MUST ATTEND EVENT FOR 

REGIONAL MEXICAN MUSIC 

A 

LOS TIGRES DEL NORTE 
Entrevista con la listora:The hippest, 
top -selling norteno act on record tells 
it like it is in an exclusiwe interview 
with Billboard's Leila Cobo. 

SHOVJCASEJLJST TAE BEST! 
SCHEDULED 10 APPEAR 

G UWE 
of tos Nuraca+nes del Norte 

PROGRAMMING HIGHLIGHTS 

1 

1111.1111"' 
, r f. .. ' 

'`í _ 

BRIDGING THE DIGITAL DIVIDE 

IMMIGRATION 

THE SAME OLD SONG 

THE ART OF THE REGIONAL MEXICAN TOUR 

PUBLISHING: THE NEXT BIG SINGLE 

THE ONLY music summit dedicated , :omaetely to the top selling genre n Latin 
Music - Regional Mexican. The summit will focus on radio, touring, dig tal a'ld pub- 
lishing trends in this genre. It will provide a meeting and networking space for artists 
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a 

must -attend event for anyoie who wants to reach this incredibly powerful audience 
and gain a better understanding of this lucrative genre. CON ORGULLO.° 

Register Today! 
-ITLE SPONSOR IN ASSOCIATION CORPORATE SPONSORS 

REGIONAL 
MEXIÇRN 

sponsorship opportunities www BiIIboardEvents.consprmoreinfoincluding 

and how to register visit: 

N elsen Broadcast Data u i l a e r 11) 1 u e!! l,aWll SoundScEn systems LAr.y. 

Nielsen 

ronar.nc ASCAP 

MEDIA SPONSORS 

Bilbocid 
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LEILA COBO !coboc billboard.com 

Two 
Firsts 
Billboard Unveils Latin Page And 
Regional Mexican Music Summit 

® ® here was a time when Latin music really 
was a niche market. When Latin albums 
were confined to small corners inside music 
stores. When mass merchants would not 
have dreamed of making Latin music part 

of their limited offering on store shelves. 
How times change. Ever since the U.S. census de- 

termined that Latins were the fastest -growing popula- 
tion group and the biggest minority, marketers, retailers 
and businesses in general are racing to catch up with 
that growth. Today, an ever -expanding number of peo- 
ple are looking for entertainment -music included - 
that appeals to a "Latin" sensibility, whatever that may 
be. It is no coincidence that in the last few months alone, 
iTunes launched its iTunes Latino music store, MTV 
launched a Latin music U.S. channel, the number of 
Spanish -language radio stations is multiplying or that 
a Latin -themed TV series, "Ugly Betty," is the No. 1- 

rated show in America in its time slot. 
Billboard's coverage and commitment to Latin music 

and its industry predates these events, and indeed, has 
been integral in making them happen. Reinforcing our 
commitment, this week we celebrate our first Regional 
Mexican Music Summit, taking place Nov. 13 -14 in Los 

Angeles, and the launch ofa stand -alone page in the mag- 

LATIN BY AYALA BEN -YEHUDA 

azine dedicated exclusively to 
the Latin music business. 

Our passion for all things 
Latin is not a fad. We have 
charted the growth of Latin 
sounds from the very begin- 
ning, long before the many 
"Latin explosions" of the late 
20th century, and long be- 
fore Jennifer Lopez, Shakira 
or Enrique Iglesias became 
part of mainstream con- 
sciousness. 

Today, no other main- 
stream media outlet dedi- 
cates as much space to Latin 
music as Billboard, and still, 
we continue to see growth in 
Latin music sales and in all 
business that derives from 
Latin music. 

As with our other special- 
ized sections- touring, digi- 
tal and indie music -Latin stories will continue to be 
part of Billboard magazine as a whole, with Latin artists 
and news featured in our music, global, touring and 
news pages. 

But the Latin page will be your destination for Latin 
Notas, deals, profiles, analysis, marketing and brand- 
ing, and news from north and south of the border. From 
Los Angeles, our new Latin correspondent, Ayala Ben - 
Yehuda, will keep you up to date on West Coast com- 
ings and goings. 

We hope you'll help us keep you informed, by con- 
tacting us with your news and deals. That is, if we don't 
contact you; we like to be the first to know. 

As for our first Regional Mexican Music Summit, we 

are proud to say this the only convention in the world 
dedicated solely to regional Mexican music, the top - 
selling Latin music genre in the United States. 

Largely ignored by mainstream media, regional Mex- 
ican is recognized here at Billboard as the fundament 
of the Latin music industry. 

Although regional Mexican has always been an im- 
portant part of the programming of Billboard's annual 
Latin Music Conference, we realize that this is a genre 
whose particularities and tremendous possibilities also 
merit a specialized symposium. 

We hope you will join us at the first summit of its kind 
in America and that you will join us weekly in our pages. 

Bienvenidos! 

Fronterizo's Grass -Roots Game Plan 
New Label Promotes Edgy Urban Regional Mexican Music 

Independent marketing and dis- 
tribution company Urban Box Of- 

fice, known for its aggressive 
grass -roots promotion and 
provocative music, is throwing 
its sombrero into the regional 
Mexican ring with a new 
record label. 

Fronterizo Records' 
first signed artist is 
expected to be pro - 
ducer /performer 
David "D" Elizondo from 
Austin, winner of a UBO -spon- 
sored talent competition. 

President /CEO Adam Kidron 
says about 600 contestants sub- 
mitted their own versions of 
UBO's "Nuestro Himno," the 
Spanish -language version 
of "The Star -Spangled Banner." 
As winner of the competition, 
Elizondo has been offered a 

three -album contract, with a first 
album likely due next summer. 

Kidron says Fronterizo 
Records will not try to duplicate 
the traditional sounds and nos- 
talgic themes that dominate the 
regional Mexican genre. Instead, 
the label will focus on an edgier 

urban style. Kidron de- 
scribes his first prospec- 
tive act as "Kumbia 
Kings meets Akwid." 

Fronterizo's acts will 
"have something to say 

about the experience in 
the States and the experience 
where they came from, like the 
first flowering of hip -hop where 
you had groups like N.W.A and 
Public Enemy." 

Kidron says the reworked 
national anthem drew strong 
interest from "younger Mexi- 
can- Americans [who] were 
more politicized than the 
other Latino groups that we 
were encountering during the 
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promotion." 
Based in New York, UBO has 

had its greatest success thus far 
with reggaetón, particularly 
"Chosen Few: El Documental," 
a compilation and DVD docu- 
mentary featuring Don Omar 
and other stars. The album has 
sold 337,000 copies, according 
to Nielsen SoundScan, and its 

sequel is set for release Nov. 14. 

Noting that the major Latin 
music chains are located in 
mostly Mexican -American 
neighborhoods, Kidron says his 
company's marketing model - 
in which street teams direct con- 
sumers to nearby retail 
stores -"will work even better 
for Mexican regional than it 

does for reggaetón and bachata." 
A hallmark of UBO's street 

teams is the Freedom Girls, a 

team of women who not only 
"take the records and thrust 
them at people" outside stores, 
but also "can actually explain 
why somebody should buy the 
record," Kidron says. 

To promote Fronterizo, the 
company is making "green 
cards" with discount offers for 
a major retailer on the flip side. 

In areas without a Latin 
music retailer, UBO employs a 

nontraditional distribution 
model in which bodegas and 
barbershops carry its product 
for as little as $6 per album. 

Keeping the new label's ear 
to the ground for new urban re- 
gional talent will eventually re- 
quire UBO to open a Los 
Angeles office as early as next 
year, Kidron says. - 

ILLUSTRATION BY RYAN SANCHEZ 

THE BILLBOARD 
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Argentine producer Ca- 
chorro Lopez took home 
the Latin Grammy Award 
for producer of the year, 
besting stiff competition 
from countrymate and fa- 
vorite Gustavo Santaolalla. 

Or maybe, not so stiff. For 
during the past several 
years, Lopez has played an 
integral part in the evolution 
of Latin pop, moving it from 
the longtime, accepted stan- 
dard of romantic music with 
sweeping, dramatic arrange- 
ments to a mix of styles and 
beats that is often hard to 
define. Indeed, Lopez's win 
is for widely different work, 
including standard pop al- 
bums like Christian Castro's 
"Dias Felices" and more al- 
ternative fare like Bela 
Nova's "Dulce Beat" and 
Julieta Venegas' "Limón y 
Sal." After his Latin Grammy 
win, Lopez answered three 
questions for Billboard. 

Do you think Latin audi- 
ences are finally getting 
used to new sounds in pop? 
Artists like Juanes and Juli- 
eta Venegas, [whose sound 
is more alternative], are now 
the mainstream. The audi- 
ence's taste has changed. 

You've produced not only 
Venegas, but also more "tra- 
ditional" pop acts, like Chris- 
tian Castro and Belanova. 
Yes, but my contribution in 
those projects is more towards 
the "artsy" tracks. I began as a 

rock musician and I'm still a 

rock musician. I've never soft- 
ened my sound. Christian Cas- 

tro once called mean alterna- 
tive pop producer. It's just an 

expression, but I liked it. 

Many lovers of alternative 
and rock still see "pop" as a 

dirty word. There has even 
been talk of having a "tradi- 
tional" pop category in the 
Latin Grammys. What do 
you think? 
I don't see the barrier be- 
tween one thing or the other. 

It's a very fine line. I don't 
think there should be a tradi- 
tional pop category. Pop in- 
cludeseverything. . 
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Indie label Victory has 
sued Virgin and EMI Music 
North America for 'poaching' 
HAWTHORNE HEIGHTS. 

Legal Matters 
SUSAN BUTLER sbutler @billboard.com 

Indie Label Sues Major 
Will Hawthorne Heights Be Corralled? 
Right about now, members of the band 
Hawthorne Heights must be feeling a little like 
property. Indie label Victory has sued major 
label Virgin and EMI Music North America for 
"poaching" the band from the label. Victory 
wants the band exclusively, or at least their dol- 
lar value, plus another $10 million. 

The complaint makes this the second time 
in a week that I've heard the word used. In my 
mind, poachers are amateur hunters trespass- 
ing on private property to steal livestock for the 
dinner table. Thinking of acts as property isn't 
a pleasant thought. But then record companies 
typically spend huge sums of money to turn a 

bunch of kids into artistes. 
Executives can be property, too. For example, 

a departing executive could try poaching his fel- 

low top execs and employees, persuading them 
to join him in a new gig. This is why employment 
contracts often prohibit executives from encour- 
aging any co- workers to leave their jobs and work 
with the departing executive. The company could 
lose valuable assets, aka smart, talented people. 

The bottom line is that it all comes down to 
a legal claim called "tortious interference with 
a contractual relationship " -often misspelled 
by a Freudian slip as torturous rather than tor- 
tious (like a tort, which is the kind of law that 
covers injury to person or property). 

And that's just what Victory claims that Vir- 

gin -EMI did -orchestrate a campaign to induce 
Hawthorne Heights to breach its contract with 
Victory so the major could sign the band. 

In its complaint filed Nov. 2 in the federal 
District Court in Chicago, Victory argues that 
the situation with Hawthorne Heights and Vir- 

gin -EMI is "an all -too familiar story in the music 
business." An unknown band earns a shot at 
success by signing with an indie, which devotes 
huge amounts of money, time and effort for the 
group. When the band achieves commercial and 
critical success, "unscrupulous would -be poach- 
ers," aka major labels, lure the band with "vi- 

sions of greater fame and fortune." 
I don't know any experienced indie label ex- 

ecutive who would deny that a major label can 

take an act to certain levels of success that are 
unattainable by an indie. But Victory's point 
made in the complaint, "is that these artist ac- 

quisitions should be accomplished through vol- 

untary agreements with the independents." In 
other words, the indie label wants a cut. Some- 
times indies are realistic in their demands when 
a major comes calling. Other times they are not, 
which can hold back a band's potential. 

Regardless, it all comes back to the contract 
terms. The anti -poaching clause in executive 
employment contracts often clearly spells out 
what the exec may not do. On the other hand, 
though the familiar story of an indie band want- 
ing to jump to a major also can be covered in 
the indie artist -label contract by clearly locking 
up rights, it all too often is not. 

Nowhere in the Victory contract does the word 
"exclusive " -as in the exclusive rights to the 
band's recording services -appear. The band 
sued Victory in August, asking the court to de- 
clare that the contract does not grant Victory ex- 

clusive right to the band's recording services, 
and that the contract could be terminated "at 
will" by the band (among other claims). 

Recently, a court magistrate dismissed the 
claim that the contract could be terminated at 
will, since it would be absurd to assume that 
the band could end the contract at any time and 
then demand all further distribution of previ- 
ously recorded CDs stop. The magistrate re- 
ferred back to the judge the question of whether 
the contract granted any exclusive rights. That 
issue has not yet been decided. 

Sadly, the case is another cautionary tale for 
indie acts and labels to pay attention to the de- 
tails from the beginning. Someday, the artists 
may want to leap to a major -and when they 
do, no one should land in court. 

MORE KA ZAA: Music publishers reached a 

tentative $10 million settlement with Sharman 
Networks and other Kazaa -related parties in the 
MGM Studios vs. Grokster case. It is subject to 
National Music Publishers' Assn. board and 
court approval. 
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Y KATIE HASTY 

FOUNDER/ 
PRESIDENT, 
CHOP SHOP 

MUSIC 
SUPERVISION 

Alexandra 
Patsay. s 

of `The OC' and 
`Grey's Anatomy' have 
music supervisor Alexandra 
Patsavas to thank for the 
shows' deft soundtracks. 

Do you feel that? Consider it a breath of fresh air in the soundtrack industry, provided by 
music coordinator Alexandra Patsavas. Since opening the doors to Chop Shop Music Su- 
pervision in 1997 in Los Angeles, Patsavas has helmed volumes of successful soundtracks 
for popular TV shows like "The OC" and "Grey's Anatomy." Along the way, she has man- 
aged to bring bands like the Killers and Modest Mouse to broader audiences. 

First dipping her toes in the music business by promoting bands while in college at the 
University of Illinois, the Chicago native moved to Los Angeles in 1990 and worked in the 
film /TV department at BMI. Soon thereafter, famed B -movie director Roger Corman at 
Concorde Films recruited Patsavas to coordinate music for "Caged Heat 3000," her first 
film job. Three years later, she had nearly 50 films listed on her résumé. 

If Patsavas has a signature "sound," it is the deft way she brings independent and lesser - 
known acts into shows for mainstream TV audiences, like pairing Beulah and Album Leaf 
with Death Cab for Cutie and Interpol on "Music From the OC: Mix 2." The five volumes in 

"The OC" compilation series, by the way, have collectively sold more than 1 million copies, 
according to Nielsen SoundScan. 

These days, Patsavas is working on a sixth "OC" volume as well as the film soundtrack to 
"The Invisible," due in January via Hollywood Pictures. On the eve of the fifth annual Film & 

TV Music Conference, presented by Billboard and The Hollywood Reporter, Billboard chat- 
ted with Patsavas about the ins and outs of her musical world. 

What's the process for starting 
each new project? 
Music can be combined with pic- 
ture in so many ways. Sometimes 
we start reading over the early 
drafts of the scripts so that I can 
get an early handle of what kind 
of music will be required. I'll look 
to see if there's a party scene or 
something unique and then try to 
get music into the directors' and 
producers' hands early. I'll also 
pitch ideas for already edited 
scenes. That way, I can actually see 
what's happening in the scene. 
Producers come prepared with a 

general idea of what they want for 
a certain part. 

If producers come prepared, what 
do you bring to the table? 
Producers have a very clear idea of 
what kind of music they're inter- 
ested in for their project, but I 

might find unreleased or lesser - 
known music -and then we work 
together for a sound. 

How easy or difficult is it to license 
music on time and within budget? 
All great ideas go by the wayside 

unless you can cater to those two 
things. For television, time frames 
are condensed. You might have to 
correspond overseas. Sometimes, 
you're given only a week to do 
what you must. We normally have 
a lot more time at the beginning 
of the season to plan, so we might 
have a few months to clear songs 
that are scripted. But typically, we 
have a week. 

How have artists' attitudes changed 
regarding having their music used 
in film and TV or on an accompany- 
ing soundtrack? 
In the past, bands were much more 
reluctant to license to TV because 
they maybe thought it didn't lend 
anything to their credibility. Now, 
it's different. They're making more 
money and broadening their audi- 
ence, finding some new fans be- 
cause their song was heard [in a 
TV show or film]. The only issues 
bands have had with associating 
their music with a television show 
is when it's about content, like 
some bands aren't about violence 
and don't want to be paired with 
violent imagery. 

Similarly, have record companies 
had to re- evaluate and rethink the 
soundtrack landscape, too? 
It's already clear that the record 
business is having to change the 
ways bands reach their fans. So sud- 
denly, it's perfectly cool to have your 
song synched in an advertisement 
or TV show because [the labels] 
know what kind of power that 
brings. The music industry needs 
to be more adventuresome, and 
bands want to be part of it. 

How many slots for music need 
to be filled, on average, for an 
episode of a TV show? 
It can be as many as eight songs, 
depending on where the scenes 
are set. A show like "Rescue Me" 
has three songs per episode. A 

show like "Supernatural" is really 
great, because it's all classic metal 
and rock from the '70s. I now have 
a place for my expansive Cheap 
Trick collection. 

Is it ever hard shoving music into 
a soundtrack, or do the shows lend 
themselves to music easily? 
It's so interesting to put together a 

soundtrack for TV, especially "The 
OC" and "Grey's Anatomy," be- 
cause they're so music -heavy. We 
have the opposite problem of a lot 
of television shows, in that we're 
not lacking material. We have a 
hard time narrowing down the 
song selection to a 15 -song CD in- 
stead of trying hard to fill it up. 

These aren't just songs "in- 
spired" by the series -they're ac- 
tually in there. And that's 
incredibly rewarding. It was very 
rewarding to see the Killers and 
Modest Mouse blow up. Putting to- 
gether the Fray videos and others 
was also fun. A soundtrack's defi- 
nition is really limitless. The music 
is prominently featured in the proj- 
ects, and it acts as a companion 
piece for the fan. 

You are known to champion 
bands from independent labels 
or lesser -known corners of the 
majors. Are they cheaper to 
work with, or is it the quality of 
their music? 
I've always supported independ- 
ent music, and there are some 
strong indie labels out there. It's 

a myth that all indie music is 
cheaper. They might have major 
[music] publishers or unique li- 
censing deals, so it all depends. 
These are artists that are not so eas- 
ily relegated to any single category. 
It's also that [ film and TV] produc- 
ers are interested in finding and 
exposing new music. They want 
their viewers to hear it for the first 
time on their show. 

How big is your budget for shows 
like "Grey's Anatomy "? Does it 
change much? 
I'm not at liberty to say what we get, 
but let's just say it's a healthy 
budget. The "Grey's Anatomy" ex- 

ecutive producers, Shonda Rhimes 
and Betsy Beers, always intended 
that source music be a character on 
the show so they budgeted accord- 
ingly. We also go for all media rights 
on this show -a much bigger 
chunk of rights that comes with a 

heftier price tag. 

What is the greatest misconcep- 
tion about your job? 
I work very closely with all sorts of 
creatives -the writers, director, 
sales, everybody. The misconcep- 
tion is that you're in a dark room by 
yourself, in a laboratory, with head- 
phones on your head and that's it. 
The job is all about communication 
and collaboration -and not just a 

cool record collection. Then there's 
the less -fun administrative side to 
the job, too. 

How do you find music? How does 
music get to you? How does a 

band get picked? 
I'd just say, send it in. I listen to 
so much. I read blogs. I see shows. 
I go through MySpace. I check out 
showcases. I'm just interested in 
finding out about new music. I 

am not interested in the 35 follow - 
up calls. .. 

The job [of being a music supervisor] 
is all about communication and 

collaboration -and not just a cool record collection. 
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GET BEHIND THE SCENES 
WITH THE LEADERS IN FILM & TV MUSIC 
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LABELS DREAM 
OF A CLASSICAL 
CROSSOVER 

CHRISTMAS 
As Winter Sets In, II Divo's New Album 
Leads A Stockingful Of Releases That 

Straddle The Pop /Classical Divide 
BY STEVE ADAMS 

Simon Cowell- judge, executioner and one of the 
masterminds behind starmaking vehicles including "X- 

Factor" of the United Kingdom and its U.S. counterpart 
"American Idol" -knows a thing or two about placing bets 
on music ideas that work. So when he assembled Il Divo, 

the four -piece operatic boy band, little more than two years 

ago, skeptics generally kept quiet. 
Still, it's likely no one anticipated just how successful 

the band would be. The act has shipped nearly 13 million 
copies of its first two albums, according to label Sony BMG, 

posted sold -out notices at concert venues across the globe 
(including 86 shows in 2006 alone) and earned the presti- 
gious opening act slot on Barbra Streisand's current record - 
breaking U.S. tour. According to Dave Shack, London -based 

VP of international at Sony BMG U.K. & Ireland, who has 
worked with the act since day one, Il Divo was Sony BMG's 

biggest -selling act in 2005, with worldwide sales of around 
9 million -more, he says, than Britney Spears or Shakira. 

Artists who straddle the classical and pop disciplines - 
or "classical crossover" acts as they have become known - 
are nothing new. The line stretches from Enrico Caruso and 
Mario Lanza through to the Three Tenors and Sarah Bright- 
man. But the music is enjoying something of a boom, with 
a glut of new releases due in the lead -up to Christmas. 

According to the BPI, classical sales were actually down 
a few percentage points year over year in the United King- 

dom from 2004 to 2005. But sales for Il Divo and other 
crossover acts are classified as MOR (middle of the road), 
a boom sector that has increased its market share from 
4.6% in 2000 to 8.5% in 2005, largely thanks to classical 
crossover artists. 

Il Divo can certainly expect its crossover to continue, 
thanks to Streisand. "She gives us exposure to an audience 
we wouldn't necessarily reach on our own," Il Divo mem- 
ber David Miller says. "She's presenting us just as Liberace 
presented her." 

The group is releasing its new album, " Siempre," on Nov. 

21 (Nov. 27 in the United Kingdom), and it couldn't come 
at a better time. Shack says the label expects to ship 2 mil- 
lion copies of " Siempre" by Christmas, with the United 
States -where the act has sold 2.5 million units to date, and 
where sophomore set " Ancora" made No. 1 on The Billboard 
200 and has scanned 717,000 units -hopefully becoming 
a bigger market, courtesy of Streisand. 

" Barbrá s been incredibly gracious to the band, and the 
[number of influential] people she gets to her shows has 
been incredible," he says. "TV show bookers, radio pro- 
grammers ... Oprah Winfrey led a standing ovation for 
their set [at Madison Square Garden] in New York." 

This exposure is crucial, Shack says: "The critics will never 
really love II Divo because we straddle two disciplines, so 

it's about getting to the consumer and retailer." 
"Our music is weird," Miller says. "It has a little of this 

and a little of that, so it doesn't really fit into any one place. 

We don't get radio play. Our massive exposure comes from 
guesting on TV shows." 

Classical crossovers come in many styles. Such rock stars 

as Sting and Paul McCartney have recently enjoyed classi- 

cal crossover success (see story, page 24). And for the past 
three weeks, "Aria II" (EvilLive /Megaforce) by heavy metal 
howler Danzig, has been a surprising entry in the Classical 

Crossover chart's top 20. 

Back in the United Kingdom, Il Divo's male competition 
includes Angelis, another act off the Simon Cowell assem- 
bly line; South London boy band Libera; and Australia's Ten 

Tenors, which released its sixth album "Here's to the He- 

roes" (Warner Classics /Rhino) Oct. 2 in the United King- 

dom and Sept. 12 in States, where it has sold 6,000 copies, 
according to Nielsen SoundScan. Libera's "Angel Voices" 

and Angelis' self -titled debut came out Nov. 6 in the United 
Kingdom, but are not yet scheduled for U.S. release. 

The Ten Tenors have clocked up career global shipments 
of 800,000 units, according to the label, but the new album 
is expected to up the ante courtesy of the involvement of 
film score icon John Barry as executive producer. Barry and 
longtime lyricist Don Black provided three new songs for 

the album, as well as rearranging film themes including 
"Dances With Wolves" and "You Only Live Twice." 

The album debuted at No. 8 on the Australian Recording 
Industry Assn. (ARIA) chart after its Aug. 26 release, and 
has also charted in Germany, Holland and New Zealand. It 

was released Sept. 12 in the United States, where the act is 

currently on tour. 
"This album has widened our audience," says D -J Wendt, 

co- director of Ten Tenors management company DMand, 
based in Brisbane, Australia. "John Barry and Don Black 

fans, who are probably older given the length of their ca- 

reers, are interested in listening to the record when previ- 

ously they possibly wouldn't have considered us." 

WHO'S BUYING 
Attracting older fans is rarely a problem for the classical 
crossover market. BPI figures for 2005 show more than two - 

thirds of traditional classical music in the United Kingdom 
was bought by people over age 50 while in the crossover 
market, audiences are predominantly female, age 35 -plus, 

according to Costa Pilavachi, president of London -based 
EMI Classics. 

According to the NPD group, in the United States this 
year, the over -50 age group comprises 36.8% of classical pur- 

chasers, while the 36 -50 age group consists of nearly 20% 

of the genre's purchasers, and the 26 -35 age group equals 
18.5% of purchasers. That means that the 25- and -under age 

group consists of about 24.8% of purchasers. 
"As a rule in the Anglophile countries -the U.S., U.K., 

Australia, Canada, New Zealand -the market is more fe- 

male- driven, and as a result many of the crossover successes 
have been male," Pilavachi says. 
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The balance could shift, though, given the current crop of glam- 
orous female talent, all of whom aim to emulate Sarah Brightman, 
the world's best -selling female classical singer, whose career sales 
top 25 million. Her "The Classics -Best Of" (EMI Classics) was 
released in October in the United Kingdom, while her "Diva -the 
Singles Collection," released the same month in the United States, 
has scanned 36,000 copies. Other key new female U.K. releases 
include Katherine Jenkins' fourth album "Serenade" (Universal 
Classics and Jazz, Nov. 6) and the self -titled debut by All Angels 
(Universal Classics and Jazz, Nov. 13). U.S. releases by Jenkins (a 
compilation) and All Angels are expected in early 2007, but their 
release dates have not yet been confirmed. February 2007 will also 
see the U.K. debut by EMI Classics' hotly tipped soprano Natasha 
Marsh, who will perform at a number of prestigious classical shows 
in the United Kingdom by year's end. 

The labels are hoping younger acts like Marsh will help attract 
a younger audience. 

"It's all about how it's presented," Pilavachi says. "We realize 
we're never going to displace pop music and high fashion in the 
eyes of many young people, and we shouldn't want to. But there's 
no reason why a large proportion of these kids can't also be at- 
tracted by a young artist." 

The United Kingdom's recent National Music Week (NMW) 
schools campaign was designed to attract younger consumers 
across all genres and Marsh visited schools to talk to children about 
her music. 

London -based Warner Classics GM Stefan Bown applauds the 
NMW campaign but insists more needs to be done. 

"That there's not enough music in schools means there won't be 
an audience for our future [classical] concerts and records," he says. 

As well as courting the younger market, classical and crossover 
labels are ramping up releases and marketing efforts for the fourth 
quarter, a period especially critical to a genre where holiday pur- 
chasing plays a major role in sales, according to Tony Shaw, spe- 
cialities and classical manager at market -leading U.K. retailer HMV 
in London. 

"You often have family members going out to buy their mum 
or gran an album for Christmas or Mother's Day, and they're look- 

CLASSICAL 
ROCKS! 

Sting, McCartney And Danzig Take A 
Walk On The Mild Side 
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ing for some guidance or one big name they've got from TV," he 
says. "Highly targeted marketing and in- store /online merchan- 
dising become hugely important in optimizing sales at such peak 
trading times." 

The audience may be there, but marketing to it isn't easy, ac- 
cording to EMI's Pilavachi, who knows many traditional classical 
music fans sneer at crossover. 

"We don't go after the traditional core classical market, we go 
after a broader adult market which is neither classical nor pop 
[but] more amorphous, which makes it a little harder to get to," 
he says. 

London -based Universal Classics and Jazz GM Dickon Stainer 
agrees: "It's about trying to identify access points for the public to 
have interface with your artist. For a lot of classical crossover acts, 
TV promotion is the lead vehicle for that to happen." 

It seems to be a truth for many "classical crossover" acts; 
critics aren't easily moved by such releases, so marketers need 
to work extra hard to be able to move sales. Billboard's Clas- 
sical Crossover chart has been dominated this year by Andrea 
Bocelli, whose album "Amore" has spent 36 weeks at No. 1 on 
the chart. The album debuted and peaked at No. 3 on The Bill- 
board 200, and has sold 1.3 million copies in the States so far, 

according to Nielsen SoundScan. His career U.S. Sound - 
Scan total stands at 14.7 million. On Nov. 7, Decca /Sugar 
released "Under the Desert Sky," a CD /DVD package 
featuring cameos by such artists as Chris Botti and Ste- 
vie Wonder; a fall tour kicks off Nov. 30 at New York's 
Madison Square Garden. 

To help promote Bocelli s recent releases, Sugar /Decca 
has partnered him with the Winter Olympics in Torino, 
JCPenney, Starbucks and the NBA All-Star Game, says Paul 
Foley, GM of Universal Music Classics Group. The artist 
also appeared on numerous TV shows, induding "Today," 
"Good Morning America," "American Idol" and, most re- 
cently, "Extreme Makeover." 

"Every time he appears on TV, we see a spike in CD 
sales," Foley notes. "We see immediate results. People 
will see him on TV, then be inside a Starbucks or JCPen- 
ney, and see the CD there, which results in more incre- 
mental sales for him." 

Placing music in TV adverts and film soundtracks may 
be a useful marketing ploy, but many classical music fans 
argue this debases the original work. 

Independent classical music retailer Jerry Monks belongs firmly 
on this side of the fence, and claims crossover is too often a case 
of style over substance. "Most of the major record companies seem 
more interested in the artists than the actual repertoire," says 
Monks, who has co -owned Wales -based Hancock & Monks for 
more than 30 years. 

"As far as introducing people usually not interested in classical 
music, [crossover music] can be a good thing, but ... when the la- 
bels work on that, they start neglecting the more serious repertoire." 

Marsh says that you can't please everyone. "There are people in 
the opera community who frown upon artists who move from core 
classical into commercial [recordings]," she says. 

"But for me crossover also means classic music -not just clas- 
sical music. I have a pop song on my album as well. In some ways, 
it can be a dangerous thing and difficult for some people to un- 
derstand. But if you sing it from your heart and give a true inter- 
pretation, it can hopefully reach an audience that will hear 
something that they might otherwise never hear." 

Additional reporting by Juliana Koranteng and Tom Ferguson in 
London, Christie Eliezer in Melbourne and Michael Paoletta and Ed 
Christman in New York. 

New releases by two popular music leg- 
ends offer another twist to the classical 
crossover tale. Paul McCartney and Sting 
have literally "crossed over" from their 
traditional pop -rock leanings to classical 
material on "Ecce Cor Meum (Behold My 
Heart)" (EMI Classics) and "Songs From 
the Labyrinth" (Deutsche Gram - 
mophon /Universal), respectively. 

McCartney's work -his fourth classi- 
cal album -was released Sept. 25 and 
peaked at No. 2 on the Official U.K. 

Charts Co. (OCC) classical albums 
chart. In the United States, it has spent 
six weeks on the Top Classical Albums 
chart, where it is now No. 6, and has 

scanned 8,000 copies. An oratorio in 

four movements, the choral piece was 
originally commissioned in 1998 and 
premiered in 2001 but was only finally 
recorded in March this year. 

At a London press reception to mark 
the album's launch McCartney admit- 
ted it had been a huge learning curve. 

"I knew harmonies from the Beatle 
days, and I'd loved harmonies since I'd 

been a kid, but this length of work is a 

completely different ballgame," he 

said. "I think I learned enough to pro- 
duce a decent record in the end -I'm 

very proud of it." 
Costa Pilavachi, president of EMI 

Classics, says that because McCartney 
does not perform on the album it was 
crucial that the music receive as much 
exposure as possible. 

"The main promotion we can do is to 
get people to hear the music," he says, 
highlighting concert performances 
Nov. 3 at London's Royal Albert Hall 
and Nov. 14 at New York's Carnegie 
Hall. "We are working with the publish- 
er and the management to arrange per- 
formances around the world." 

In contrast to McCartney's contem- 
porary piece, former Police frontman 
Sting resurrects 16th century music by 
Elizabethan songwriter John Dowland. 

Sting calls Dowland "the first English 
singer /songwriter," saying in a state- 
ment: "For me they are pop songs writ- 
ten around 1600, and I relate to them in 

that way -beautiful melodies, fantastic 
lyrics and great accompaniments." 

The album might not be considered 
"pop" in 2006, but that didn't stop it 
entering the OCC classical charts at 
No. 1 and the mainstream U.K. albums 
chart at No. 24. In the United States, 
"Songs From the Labyrinth" has sold 

87,000 copies, according to Nielsen 
SoundScan. It peaked at No. 25 on 
The Billboard 200 and at No. 1 on Top 
Classical Albums. 

"It's the first time John Dowland has 

got anywhere near the top 10," 
Universal Classics and Jazz GM Dickon 
Stainer says. "I'm sure from somewhere 
beyond the grave he's very grateful." 

Meanwhile, in recent weeks, metal 
stalwart Danzig's "Aria II" (EvilLive/ 
Megaforce) has nested in the Classical 
Crossover chart's top 20. Danzig finds 
this weird. "I mean, I'm on the chart 
next to Sarah Brightman and Andrea 
Bocelli," he says. 

Danzig says fans discovered the new 
album's 1993 predecessor, "Black 
Aria" -which featured a disclaimer 
telling fans it wasn't a rock record -on 
their own, and told friends. So far, "Aria 
II" has scanned 4,000 units. 

Danzig says he has often listened 
to classical music when he chills out. 
"The same things I like about Black 
Sabbath ... I like about Wagner," he 
says. "Loud, heavy rock music is very 
similar to classical. Wagner was like 
a rock musician. There were riots at 
his shows." -Steve Adams 
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BIG LAUGHS, BIGGER BOX OFFICE 
Touring Comedians As The New Rock Stars By Mitchell Peters 

So, did you hear the 
one aout y stand-xi 

comedians 4te Elk 
Lampom nvers: 

ILLUSTRATION BY SCOTT MENCHIN 

They both clean up in hockey rinks! 
OK, so we won't quit our day jobs, but a growing 

number of comedians may, thanks to their explosive 
success in the touring world. 

With heavy exposure through TV, films, the Internet 
and radio programming, along with a growing ability to 

target niche audiences, comics like Larry the Cable Guy, 

Dane Cook, Dave Chappelle and George Lopez are hav- 

ing major success performing in larger venues, from 
theaters and arenas to, yes, even hockey rinks. 

With $71.7 million reported in 2005, total gross dol- 

lars for live comedy have more than doubled in a five - 

year period, according to Billboard Boxscore. So far this 
year, more than $66 million has been reported, with 
plenty of activity-and punchlines -still to come. 

John Graham, director of the 17,000 -seat Frank Erwin 

Center in Austin, says comics are taking a page from the 
rock'n'roll playbook by constantly revisiting the same 
markets to enlarge their fan bases, a process made eas- 

ier thanks to social networking Web sites like MySpace. 

"These guys build this up the way rock acts used to, and 
by the time they're playing an arena, they have a solid 

foundation behind them," Graham says. "That gets cat- 

apulted into a whole new level if you have a television 
show like [George] Lopez or if you're on HBO or Com- 

edy Central. That makes it a must -see thing." 
Lopez, who co- created and stars in a self -titled ABC 

sitcom, can attest to TV's role in helping him sell out gigs 

in casinos, theaters, amphitheaters and arenas. Creative 

Artists Agency's Nick Nuciforo, who books Lopez's per- 

sonal appearance dates, says, "The reach of television is 

allowing him to expand beyond the core Latin audience." 
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DAVE CHAPPELLE.. 
above, and LARRY 
THE CABLE GUY, 
right, have both had 
major success 
peformng in larger 
venues. 

Another reason for stand -up's success in larger ven- 
ues is that many fans are either too young tc attend 
comedy chips -or they simply don't want to. "As he con- 
sumer is ge.ting older, I think they enjoy the experience 
better in a t:-.eater or larger venue," Nuciforo says "Some 
of these demographics expand once [the comedian] be- 
comes a concert act." 

O hers cialk up the rise of arena -level acts to simple 
hard work.. According to Brian Dorfman, co- owner /op- 
erator of Nashville's 250 -capacity Zanies Comedy Club, 
acts that succeed beyond the club circuit have done so 
for good reason. "Besides being funny, they've worked 
hard and have taken advantage of opportunities," he says. 
"The people who treat this as a job -eight hours a day 
and not just 45 minutes a night -usually go further in 
the business." 

Indeed, before Larry the Cable Guy hit it big with the 
Blue Collar Comedy Tour, the comedian worked long 
after -hours to boost his popularity. "When [Larry the 
Cable Guy] was playing the clubs for $1,500 a week, and 
when other comics were going out afterward and drink- 
ing and partying, he would go back to his hotel room and 
write for radio," Dorfman says, adding that the come- 
dian always established one -to -one contact with fans. 
"He would stand outside of the merch table for an hour 
or two at the end of shows and thank every person for 
coming out." Larry still hosts meet -and -greets at nearly 
every concert. "Half the fun is meeting everyone at 
shows," the comic says. 

Nuciforo predicts that within the next couple ofyears, 
live comedy will grow more internationally. "Right now 
we're seeing that interest grow at a very fast pace," the 
agent says, adding that Canadian comic Russell Peters 
has had major success in Singapore, the United King- 
dom and Australia. In late spring, Larry the Cable Guy 
will head to Europe. Nuciforo says that exposure through 
MySpace, YouTube and syndicated U.S. TV are all fac- 

tors that help spread the word overseas. 
Two comedians to keep an eye out for are Lisa Lam - 

panelli and Carlos Mencia. Outback Concerts presi- 
dent Michael Smardak, who books Larry the Cable Guy, 
says Lampanelli is the "next breaking act" and will tour 
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GEORGE LOPEZ says he 
decided to raise ticket 
prices for bigger venues, 
because of the larger 
draw he was getting. His 
tickets now run from $80 
to more than $100. 

theaters next year, while Live Nation senior VP of tour- 
ing Geof Wills predicts Mencia, who stars in Comedy 
Central's "Mind of Mencia," can make the jump from 
large theaters to arenas. 

Below, Billboard takes a closer look at five comedi- 
ans making their presence felt well beyond the world 
of smoky clubs and two -drink minimums. 

Larry hable 
Guy 

Anybody wantir an appointment with Larry the Cable 
Guy better be prepared to wait in line. Along with tour - 
ing-he has grossed more than $13 million this year, 
according to Billboard Boxscore -the comic acts in 
films like "Larry the Cable Guy: Health Inspector" and 
the upcoming "Delta Farce." But his first priority is 
performing live. 

"The other stuff is icing on the cake," he says. "I like 
being onstage in front of people because that's what I do 
best." For a show with an average ticket price of $42.50, 
the comic tries to keep his live material fresh. "When I 

go back into a city," he says, "I make sure it's a ton of 
fresh material that keeps them wanting to come back." 

Larry's good -ole -boy persona -some have instead 
called it racist or homophobic -is not every comedy 
connoisseur's cup of tea, but manager J.P. Williams 
says the comedian is a guilty pleasure for many. In- 
deed, Larry's last album, 2005's "The Right to Bare 
Arms," debuted in the top 10 of The Billboard 200, scan- 
ning more than 90,000 copies in its first week; at the 
time, it was the first comedy album to debut in the top 
10. "People want to laugh because they're so sick and 
tired of not being able to say something funny without 
somebody getting offended," Williams says. "There are 
a lot of people who watch porn that don't tell you they 
watch porn, and there are a lot of people who are Larry 
the Cable Guy fans that don't want you to know they're 
Larry the Cable Guy fans." 

Larry took his live act to Canada for the first time 
this year, and Williams says, "We knocked it so far out 
of the park it blew our minds," citing crowds ranging 
from 13,000 to 15,000 a night in Calgary and Edmon- 
ton. In late spring of 2007, Larry will head to Europe. 

He is currently on the road (with his newborn riding 
along on the tour bus) and has dates scheduled through 
next October. 

Dave 
Cha Delle 
It's well -known that ve ppelle rejected a $50 mil- 
lion offer from Comedy Central to continue production 
of his popular TV series, "Chappolé s Show.' Live Na- 
tion's Wills, who produces almost all of Chappellé s live 
dates in the United States and Canada, remembers meet- 
ing Chappelle when the comedian was an 15-year-old 
doing stand -up in clubs. "Believe it cr not, way back when, 
we had a crappy -ass tour with him," Wills says. 

But those days are long over. In 2006, Chappelle 
grossed $2.3 million from 11 shows reported to Bill- 
board Boxscore. The year prior, he grossed slightly 
more than $2 million for seven reported gigs. Wills 
says the comic prefers performing in smaller venues, 
but has already sold out several arenas this year. "He's 
typically much happier with his show and the rapport 
he has with the audience when he's in an 1,800- seater," 
he says. "We could get a much higher ticket price, but 
he doesn't want to. He's very cognizant and sensitive 
about who his fans are." 

Dorfman says Chappelle is "one of the hardest -work- 
ing comedians I've seen, and that's why he succeeds." 
On many occasions, the club owner has observed Chap- 
pelle perform in a large venue earlier in the night, then 
follow with an unannounced late -night show at a 
smaller comedy club. "He'll do a midnight show in 
countless markets just because he loves the clubs," 
Dorfman says. 

Future touring plans for Chappelle were unknown at 
press time. Rick Greenstein, the comedian's booking agent 
at the Gersh Agency, declined to comment for this article. 

George 
Lopez 

In Decemb 4, Lopez sold out seven consecutive 
performances at Universal City, Calif.'s Gibson Am- 
phitheatre at Universal Citywalk, drawing 42,000 fans 
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DANE COOK sold out a Nov.12 show at New York's 
Madison Square Garden within nine days of its on -sale 
and added a second show for later that night. 

and grossing $2.3 million, according to Bob Shea, 
senior VP of talent at House of Blues Concerts. "It 
speaks volumes for George's popularity," Shea says, 
noting the shows hold the record for live comedy at 

the amphitheater. The comedian will revisit the am- 
phitheater this winter after performing theater and 
arena dates throughout November and December. 
"He's the king. Watch what he does at the Gibson this 
year," Live Nation's Wills says. "I think he'll end up 
playing eight shows." 

Lopez admits that, compared with most comedi- 
ans, his tickets aren't cheap. "Mine are $80 to over 
$100. Economically, we decided to raise the price for 
the bigger [venues] because of the larger draw I was 
getting," he says, "but also to get the respect as a 

major concert attraction and not just a comedy show." 
Lopez says his brand of comedy appeals to fans be- 
yond the Latino community. "Because of the televi- 
sion show it's more white, African -American and 
Asian," he says. 

Nuciforo says Lopez will continue touring through- 
out 2007, but the comedian, who in September re- 
leased the Oglio Records album "El Mas Chingon," 
says he could eventually step away from stand -up. 
"It is more aggressive now, and I'm not that ag- 
gressive of a dude," Lopez says. "At some point I'd 
actually like to move away from it and produce more 
and act in movies, and be more of an identity on TV 

and in products." 

Dane Cook 
In mid -April of this year, with no advertising whatso- 
ever, Dane Cook sold out back -to -back performances 

(one of which was filmed for the HBO special "Vicious 

Circle") at Boston's TD Banknorth Garden, says man- 
ager Barry Katz, an executive at New Wave Entertain- 
ment. Together the shows grossed $2.1 million arid 

drew nearly 36,000 fans, according to Billboard Boxs- 

core. Katz, a former comedian and comedy industry 
vet, says for any individual to move up in his or her ca- 

reer, "you have to do things where people say, 'Holy 
shit, I can't believe this just happened.' Dane Cook is 
where he is now because he is a 'holy- shit -moment' 
kind of comedian." 

Cook's box -office and album sales numbers attest 
to that. His July 2005 album "Retaliation," released 
on Comedy Central's label, has sold 923,000 units, 
according to Nielsen SoundScan. The comedian also 
sold out a Nov. 12 show at New York's Madison Square 
Garden within nine days of its on -sale and added a 

second show for later that night, which was also ex- 

pected to sell out, Katz says. 
Then there is the comedian's popular HBO 

series_ ".Dane Cook's Tourgasm," The weekly 
documentary -style show, which premiered June 11, 

follows Cook and fellow comics Gary Gillman. Jay 

Davis and Robert Kelly through stand -up gigs in 
college theaters around the country. "Dane came 
to me and said, 'I want to do 20 shows in 30 days,' " 

Katz says. "The key to Dane is thinking outside 
the box." 

Cook recently starred alongside Jessica Simpson 
in the film "Employee of the Month" and has nu- 
merous film projects in the works. Katz says the 
comic doesn't have shows booked beyond the Gar- 
den gigs, but notes there will definitely be a 2007 
tour. "[The shows] will all be NBA arenas in the 
round," he says. 

RON WHITE jumped 
straight from nightclubs 
to theaters. He performs 
125 shows per year, 
everywhere from New 
York to Alabama, but has 
had his biggest success 
in the Northwest. 

RonWhite 
With a cigar in one hand and a cocktail in the other, 
Ron "Tater Salad" White is selling out casinos, the- 
aters and amphitheaters nationwide. This year, 
White grossed $3 million for 35 performances, ac- 

cording to Billboard Boxscore. In 2005, the come- 
dian grossed $6.6 million for 57 reported shows. 
"Ron prefers to go into a town with a 2,400- or 2,500 - 
seat theater and do two shows, versus going to an 
arena and doing 5,000 or 6,000," says manager John 
MacDonald of MacDonald -Murray Management. 
"For him it's a better experience. He thinks it's a 

better way to see comedy." 
White, who delivers his act with a storytelling style, 

skipped several steps in going from a nightclub head- 
liner to performing in theaters because of his affil- 
iation with the Blue Collar Comedy Tour, back in 
2000. These days, he performs about 125 days per 
year. The comedian has particular success in the 
Northwest, but has played "everywhere from New 

York City to Dothan, Ala.," MacDonald says. White 
has also enjoyed big support from syndicated radio 
shows like "Bob & Tom" and "John Boy & Billy." 
"When you can go on one of those shows and reach 
many cities quickly, it makes a big difference," Mac - 
Donald says. 

Along with doing stand -up on the road, White is 

pitching an animated series to networks and has 
been auditioning for small roles in films, MacDon- 
ald says. Jim Gosnell, president /CEO at the Agency 
for the Performing Arts, adds, "When the right thing 
comes around that [White] feels comfortable with 
and he has time to do, I'm sure he'll do it." 
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SPECIAL FEATURE 

DIGITAL 
WRAP 

Nintendo Wii's 
innovative wand 

will help it compete 
against other new 
game platforms. 

New Choices Abound In Consumer 

Electronics And Digital Entertainment 

For The Holiday Season 

BY ANTONY BRUNO 

As attention turns to the holiday season, consumer electronics and 
digital entertainment products again rise to the top of must -have 

items on any savvy gift list. 
Consumer spending on electronics gifts is expected to reach $21 bil- 

lion during the holiday- spending spree, a 21% jump from the $17 bil- 

lion spent on consumer electronics last holiday season, according to 

the Consumer Electronics Assn. 
For the second year in a row, MP3 players topped the consumer 
electronic wish list for gifts among both adults and teens, ac- 

cording to a CEA poll. And this year is especially interesting. 
Apple Computer is expected to retain dominance over 

the portable media market with its new line of iPods 

and online movie download service. But the com- 

pany also faces its greatest competition yet from 
Rhapsody, SanDisk and Microsoft. Even the 

satellite radio providers are jumping into 
the portable player game. 

The result: more choices for con- 
sumers and hopefully more 
marketing behind these new 
products as well. NPD predicts 
portable media players will ex- 

ceed the $497 million they gen- 
erated in 2005. 

Also affecting the holiday land- 
scape is the long- awaited intro- 
duction of two new videogame 
consoles: Sony's PlayStation 3 and 
Nintendó s Wii (pronounced "we "). 

Following the launch by Mi- 

crosoft of the Xbox 360 last year, 
all three new platforms will com- 

pete at once this season. 
Finally, wireless operators 

aggressively get in the 
game as well. Music- 

and video- enabled mo- 

bile phones are expected 
to lead the marketing push 

this holiday season, as Sprint, 
Verizon and Cingular push en- 
tertainment initiatives. 

EJECT 

UP 
With that, Billboard counts down 10 top digital 

entertainment products and categories for the 2006 

holiday season. 

NINTENDO WII 
The dark horse of the next- generation consoles is 

Nintendo, which looks to climb out of the mar- 
ket -share cellar with its Wii platform. 

The demo wowed users at this year's Electronics 
Entertainment Expo, generating the longest lines 
at the show to try out the innovative system. The 
greatest buzz is over the Wii's controller, which 
essentially is a wand that players can wave around 
to control the action on the screen. 

Nintendo systems and games traditionally are 
better -known as being more suitable for children, 
but the Wii is positioned as much more of a grown- 

up product. At $250, half as much as the cheap- 
est PlayStation 3, there's certainly a good chance 
that Nintendo can eat into Sony's dominance. 

Unlike the PS3, fewer shortages are expected. 
The company plans to ship 4 million of the de- 

vices by the end of the year. Unlike the PS3, the 
Wii is aimed not at hard -core gamers, but rather 
at videogame newcomers, with both the lower 
price and easier -to -play games. 

IPODS AND (TUNES 
Whether it's the new line of Nanos, the new -and- 

improved video iPod or the new iTunes Movie 
service, Apple's digital entertainment products 
break new ground each year. 

Apple's best -selling Nano line has undergone 
a makeover, featuring a thinner design, better dis- 

play and battery life, and a range of five colors 
available in 2GB ($150), 4GB ($200) and 8GB 

($250). Additionally, the revamped video iPod 
holds a whopping 80GB of capacity, good for 
20,000 songs, 25,000 photos or 100 hours of video, 

and features a brighter screen that now supports 
casual games downloaded from iTunes. And the 
iPod Shuffle has been downsized. 

But this year all eyes are on whether Apple's 
Midas touch will extend to downloading movies 
to the iPod as well. The company has begun sell- 

ing full -length movies from Disney divisions Pixar, 

Touchstone and Miramax for $10 a pop. 

SIRIUS STILETTO 
Satellite radio providers unleashed the ire of the 
music industry with the introduction of portable 
receivers that doubled as continued on »p32 
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OVER 24 MILLION 
FANS 

THAT'S ONE HUGE GIG 

Yahoo! Music has everything music fans want. Like access to over a million of the hottest 
songs with Yahoo! Music Unlimited. And features like streaming music videos, LAUNCHcast 
Radio, the latest news, and original and live content. It's easy to see why over 24 million 
music fans (and counting) are eager for a front row seat, every month. This is huge. 

=, 2006 Yahoo! Inc. All rights reserved. Source comScore Media Metrix- August 2006. 
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from »p29 
MP3 players and allowed users to record and 
store individual songs from the radio stream. 
The satcasters called it "timeshifting." Labels 
called it stealing. 

But Sirius Satellite Radio struck a deal with the 
labels to avoid a lawsuit, and the result is the Stiletto 
100, which can store up to 100 hours of broadcast 
music or 10 hours of individual songs. Favorite 
songs can be separated from the mix by pressing a 

"Love" button on the device and later bought from 
Yahoo Music using a bookmarking function. 

The device also allows users to pause and 
rewind up to an hour of programming. If no satel- 
lite signal is available, the Stiletto has a Wi -Fi con- 
nection, so users can continue streaming music 
from the Internet. 

SONOS DIGITAL MUSIC SYSTEM 
The next battleground for the digital music cus- 
tomer may likely be the home, and few competi- 
tors are better lined up to take advantage of this 
than Sonos. Its high -end digital music system lets 
users stream music stored on their PCs through 
their home- entertainment system and /or pow- 
ered speakers using an existing Wi -Fi wireless 
home network. 

The modular system allows users to stream dif- 
ferent songs in separate rooms at the same time, 
all controlled via a high -tech, large- screened re- 
mote control that lets users view each room si- 
multaneously. 

This fall, Sonos introduced a new version of 
the system that can connect directly to the Rhap- 
sody digital music service. This allows users to 
stream music directly from the Internet without 
the need for a PC, although a Rhapsody sub- 
scription is still necessary. 

ZUNE 
There is going to be a lot of noise this holiday 
around the latest attempt to take a bite out of 
Apple's market share -Microsoft's Zune. The 
combination device and service is backed with a 

marketing campaign valued in the hundreds of 
millions, as Microsoft aims to set the Zune apart 
as a community-based music -sharing experience. 

The 30GB device most notably features a wire- 
less connection that lets users immediately share 
songs with one another. Shared songs can be 
played three times and stored for up to three 
days before users are prompted to either buy the 
track or subscribe to the Zune service for un- 
limited listening. 

The debate rages over how big a draw this func- 
tionality will be, but already Microsoft has suc- 
ceeded in capturing a great deal of awareness over 
the product, something Apple is accustomed to 
having all to itself. 

SANSA RHAPSODY 
From nowhere, SanDisk has emerged to become 
the second -biggest seller of MP3 players with its 
Sansa, boasting a market share of slightly less 
than 20 %. The company hopes to make an even 
bigger dent this holiday with a unique marketing 
ménage a trois along with RealNetwork's Rhap- 
sody service and big -box retailer Best Buy. 

Don't discount the ability for big retailers like 
Best Buy to make a real difference here. Retail- 
ers aren't big fans of the iPod because they make 
little or no money on each sale due to Apple's 
revenue sharing /profit margins. 

32 NOVEMBER 18, 2006 

SONY PLAYSTATION 3 
After many delays and technical difficulties, the much anticipated PlaySta- 
tion 3 is available at retailers in North America. The videogame console 
features not only the most advanced graphics display and processing 
power yet, it also has Internet connectivity, a 20GB or 60GB hard drive, 
and doubles as a Blu -ray DVD player. 

But it doesn't come cheap at $500 for the basic version and $600 for 
the more advanced unit. Additionally, available games for the system 
could run as high as $75, including launch titles "Metal Gear Solid 4," 
"Killzone," "Devil May Cry" and "Final Fantasy." 

Almost everyone expects a major distribution shortage throughout the 
holiday season, similar to what occurred during the Xbox 360 launch. 
Game retailer Game Stop had a preorder window on Oct. 10, and all 3,500 
stores sold out within minutes. The company expects to ship about 2 mil- 
lion devices by the end of the year. 

LOGITECH WIRELESS DJ MUSIC SYSTEM 
Another home music -streaming service comes from Logitech. Unlike 
the Sonos, which relies on a Wi -Fi wireless connection to stream music, 
the Logitech Wireless DJ Music System uses Bluetooth technology to ex- 
tend the PC's soundcard to speakers. This means that users must play 
music on their PCs for the audio to extend to the speakers. 

One drawback is that users then can't play different songs in differ- 
ent rooms. The advantage, however, is that it works with iTunes, some- 
thing the Sonos system can't do. 

Past versions of Logitech's system required users to 
be at their computer to pause, stop or play songs. 
The new system features a remote control. 

MOBILE PHONES 
No gadget wrap -up would be complete with- 
out mention of the new generation of mo- 
bile phones, which this year packs a bigger 
multimedia punch than ever. A number of 
music industry experts believes the mobile 
phone will eventually replace the iPod and 
other stand -alone music players as the portable 
device of choice. 

While that will take some time, music is ex- 
pected to be the defining sales driver for phones 
this holiday season, just like camera phones 
were two years ago. 

The more notable devices: 
Verizon Wireless' Chocolate, from manufacturer 

LG. Verizon has positioned Chocolate as the flagship 
handset for its VCast Music Store and is heavily mar- 
keting the hardware in print, TV and radio. 

Sprint Nextel's Samsung a920. Hardly the sexy name 
of the Chocolate, but the a930 features surprisingly dear ex- 
ternal speakers and works very well with Sprint's Music Store. 

Nokiá s N80, positioned not as a phone but a "portable 
computer" by the Finnish handset king, the N80 includes an 
FM radio receiver and a miniSD memory card slot. It also boasts 
a Wi -Fi wireless connection that among other things will let users 
stream music and video directly off their home PCs via special 
software from Orb Networks. 

a Autos 

Finance 

Games 

Geocities 

16 Groups 

ti HotJobs 

Et Maps 

Such music players 
as (clockwise from 

top) the Nokia N80, 
Sansa and Logitech 
DJ system will lure 

buyers during 
the holidays. 

BLUE -RAY /HD -DVD PLAYERS 
The first round of high -definition DVD players will hit retail shelves 
this year, although with steep price points. 

Cooling the market a bit is the ongoing standards war, with Sony 
leading the charge for the Blu -ray format, while Microsoft and Toshiba 
rally the flag for the HD -DVD format. Also stunting immediate mass 
adoption are the prices, expected to average around $800. 

In the Blu -ray camp are Sony, Panasonic, Philips, Samsung, Pioneer, 
Sharp, JVC, Hitachi, Mitsubishi, TDK, Thomson, LG, Apple, HP and 
Dell. The HD -DVD camp consists of far fewer manufacturers, but has 
the support of most major movie studios. 

The benefits of these next -generation DVD systems are fairly straight- 
forward: better storage, clearer pictures and better digital rights manage- 
ment. But with the entertainment market moving increasingly toward digital 
delivery, the future of even the most sophisticated physical distribution for- 
mat seems a bit limited. 
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NORTENO ICONS LOS TIGRES DEL NORTE HAVE 
an unbreakable rule. If anyone in their respective families has a special occasion to cel- 

ebrate and they want them to be there, the celebration has to be in June. 
That is the'only month of the year in which the five brothers get a break from touring 

or promotion. Otherwise Los Tigres are doing a marathon of weekend shows, weekday 
promotion and recording that, through three decades, has yielded album sales of more 
than 30 million copies. 

Such is the life of the regional Mexican star. While other genres of Latin music have 

cycles of peaks and valleys, regional Mexican music is an endless train of activity, seam- 
lessly linking a constant supply of albums -typically one studio set per year plus cata- 

log reissues -with a constant stream of shows. 
The achievements and challenges of artists and executives in the genre will be in the 

spotlight as Billboard debuts its Regional Mexican Music Summit Nov. 13 -14 at the Bev- 

erly Hilton in Los Angeles. 
Driven by an expanding and extremely loyal customer base, regional Mexican music 

has, for years now, been the best -selling subgenre of Latin music, accounting for more 
than 50% of all Latin music sales in the United States. 

This remains true even in the face of a particularly trying nine months for the genre. 
For the first time since 2003, the year in which the RIAA started tracking Latin music 

sales by genre, regional Mexican sales are down. 
According to preliminary RIAA numbers, total unit sales, after shipments, dipped 

from 15.9 million units for the first six months of 2005 to 11 million for the first six 

months of 2006. 
The 30% drop was particularly felt in the second quarter, and is overwhelmingly at- 

tributed to a troubled economy, a spike in gasoline prices and a surge of anti -immigrant 
sentiment that has many of the genre's target audience leery of spending or going out. 

Now,'loowever, labels and artists say they are beginning to see a change in the air. 

"We've seen returns stabilize, and I think there's confidence returning," says José Behar, 

president /CEO of Latin market -share leader Univision Music Group, which owns Univi- 

sion Music, Fonovisa and Disa, the biggest regional Mexican music labels in the market. 
"And -hat's based on what I'm actually seeing, not a gut feeling," Behar says. "Regional 

Mexican music continues to be good business. It is a very, very consistent genre." 
Already, the Billboard charts are starting to show the difference. 
While reggaetón titles have dominated the top, 10 slots on Billboard's Top Latin Al- 

bums chart since the beginning of the year, for the week ending Oct. 31, there were three 
regional Mexican titles in the top 10, including Intocablé s "Crossroads," debuting at No. 

1, and Marco Antonio Solis' "Trozos de Mi Alma 2," which was No. 1 the week before. 
A new album by duranguense group K -Paz de la Sierra, due Nov. 14, is also expected 

to debut in the top five, while a slew of big regional Mexican albums, including titles 
by Los Temerarios, Conjunto Primavera and Alfredo Ramirez, are slotted for first - 
quarter 2007. 

Likewise, even if sales of front -line catalog have dipped, regional Mexican music has 
sustained itself through the year thanks to strong movement of budget and mid -price 
lines of product that mine its deep catalog. 

"People want more bang for their buck," says Freddie Martínez Jr., VP of indie Fred- 

die Records. This year, he says, Freddie began putting out its new "Antología" series, a 

double -disc format of 30 tracks. 
Other labels, like Disa, are also putting out similarly long collections. 
"I tried to make this a really special retrospective career package of Ramón Ayala," 

Martínez says. "Initially, sales were just so -so. But once the public became aware of its 
release, it suddenly caught on like wildfire. We were very aggressive in the retail pro- 

motion and that's what helped us really push it over the top." 
Martínez says he's close to submitting for RIAA Latin platinum certification, for ship- 

ments of 400,000. He has already released "Antologías" by Los Terribles del Norte and 
Little Joe, among others. 

Likewise, Sony BMG has struck gold with a series of double -discs titled "La Historia," 
which the label promotes via infomercials. 

Univision has been successful with its budget "Linea de Oro" releases and its mid - 
price "Nuestra Historia" releases. For a long time, Univision also benefited from a 

CD /DVD audio format that it has now largely forgone in favor of the double -disc format 
and a new CD /DVD configuration where the DVD offers additional video content rather 
than high -resolution audio. 

Such is the case with Los Tigres del Norte's recently released "La Banda del Carro Rojo," 

which includes a CD of music from and inspired by the movie and a DVD of the film. 

Mining the catalog, Behar says, requires finding the right format for the moment. "You 

have to go about it the right way," he says. "It really is a science." 
One of the reasons Disa Records stopped releasing the CD /DVD combos that included 

videos, for example, is because cost became an issue. 
"There was a $3 -$4 difference in the price for a few videos," says Francisco Rosales, 

national director of sales and marketing. "And the consumer is more price- conscious. 
We've seen an increase in our catalog, especially lower -priced titles." 

Pricing, many in the industry say, has become increasingly important to the regional 

INTOCABLE, above, and MARCO 
ANTONIO SOUS recently to Dped 
the Top Latin Albums chart. 

Mexican consumer in particular. 
Many of the people that buy regi anal Mexican music are immigrants who often work 

minimum -wage jobs that require them to drive for long stretches. WI-en gasoline prices 
hit their high several months ago, "the way I saw it, it was a CD for every fill -up," one ex- 

ecutive says. "That's a lot of discretionary income." 
Labels are also looking at new ways of promotion to move product EMI Televisa, for 

example, has begun to promote CDs directly at its artists' shows. 
"We're going directly to where the audience is," says Miguel Garrocho, senior mar- 

keting director of EMI Televisa. With Los Originales de San Juan, for example, EMI had 
leader Chuy Chavez sign fliers with the album cover at the end of the show to encour- 
age fans to buy the album. 

Promotions tied to touring are smart because regional Mexican bands tour relentlessly, 

despite an anti -immigration climate in some parts of the country. 
"The rise in gas prices and the immigration issues, they pressed on the market," 

says José Angel Medina, leader of iu-anguense group Patrulla 81. " 3ut we really think 
this will pass." 

Patrulla 81, for example, continues to play approximately 100 shows per year in the 
United States alone. So do Los Tigres del Norte. 

In the meantime, labels keep sk_ng the next big regional Mexican thing. Many are 

looking at the romantic banda of the likes of Mariano Barba or the música sierreña- 
also called música de guitarras -of the likes of Los Cuen de Sianloa or Los Alegres de la 

Sierra, where the sound is driven by acoustic guitars, compared with more electronic 
duranguense music that has been the rage for the past three years. 

And, there have been multiple auccess stories in the year, including noteworthy de- 

buts by the likes of Los Elegidos (on Fonovisa), establishment names like Jenni Rivera 

(Fonovisa), such breakout bands as Alacranes Musical (Univision) and duranguense stal- 

warts like K -Paz de la Sierra, Patrilla 81 and Horoscopos de Durango. 
"The regional Mexican market has grown so much, it's like the stock market," says 

Jeff Young, senior VP of sales anc marketing for Disa. "When it grows so much there 
has to be a correction. But I have a =eeiing that 2007 can be a very great year again. I think 
we're going to turn this around." 

-Leila Cobo 
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Renown Band Members To 
Speak At Billboard's Regional 

Mexican Music Summit 

After more than three decades of performing and more than 
32 million albums sold, Los Tigres del Norte embccy 
everything that is hip and traditional about regional Mexiczn 
music. In a marketplace overflowing with iorteño bands, 
Los Tigres del Norte reign as cool elder statesmen who not 
oily make music but speak fearlessly for their fans. tack) ng 
just about any subject -from immigration reform to drug 
trafficking to polit cs -in their legendary corridos. Given ^ «, 

the -r status in the regional Mexican world and beyond, the 
members of Los Tigres del Norte have been selected for the 
featured o &A slot at Billboard's first Regional Mexican Music 
Summit taking pla :e Nov. 13-14 in Los Ange es. 'Billboard 
spoike with Los Tigres following the release of their latest -' 
aloum, "La Banda del Carro Rojo," out on their longtime ~' 

label Fonovisa Records. 

You routinely perform abroad, not only throughout Latin 
America but in places like Japan. France and!Germany. And 
yet your music is very Mexican. What is the connection: 
Jorge Herman deæ- Each country has its own stories, tut 
they coincide with the ones we live here. Our stories era. 

very real. We singe about social issues. We sing [about] 
politics, drama, Aeligion cumbia, merequetengues, 
boleros, ballads. We are a bit of everything, so we have 
a direct link with the audience. 

Mexico recently went through a political soap opera with 
the presidential election.Will that become aTigres song? 
J6 !There is a lot to tell about what's happening in Mex- 
ico, and we'll document it as close to reality as possib e. 

Sometimes songs are recorded too quickly after the 
facts. But we always try to wait until the end of the story to 
really know what we'll sing about. In this case, since the 
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iaw album is set for release in March, we still! (have t me to 

see the outcome. 

WbUl have a reputation for being truthful to your songs and 

For voicing what others can't say. This is a big responsibility, 
sn't it? 
-tertian Herna 1-342 . Our songs have to do: with how we 

ire arad how people around us live. In the United States, 

e lived the experience cf being illegal iimmigrants. 
When we became legal. But all those experiences help 
is sing the truth to our people. That we :suffer to get 
sere, that we suffer iry our home countries. That's why 
most of us come here, io? Because we want to improve. 
e want to help our own, and the music of Los Tigres 
13s a lot of that. 

:s it frustrating to see that 30 years later so many ceople 
are still going through that very same struggle? 

Many people have been here fo years 

aid can't become legal, even though we ornly want a 

oetter life for our families, for those who came I.r,ith us 

or maybe those who stayed behind. 
The marches and other peaceful demonstrations we've 

oeeen doing help us advance slowly but surely,. And through 
our songs, I think we car motivate people in the good sense 

-37 the word, so they fight for their rights. 

Your current album, "La Banda del Carro Rojo," includes 

_he famous corrido "Contrabando y Traici ón" with the char - 

acter Camelia la Tejana. Who was she? 

The songwriter, Angel Gonzalez, told us a little bit 
aoout this womar who lived in the Los Angeles area who 
was very daring and strong. 

But the most beautiful aspect is it's a love story. There was 

l-ug trafficking involved with her boyfriend, IEmilio Varela . 

li iey left San Isidro from Tijuana, and crossed) the oorder 
with drugs inside the tires of their car. But it was a love story . 

iNhen he tells har le doesn't want to be with her anymore, 
she's destroyed and thinks, "If you're not with me, you're not 

with anyone." And that's when she decides to IIdll hirm. 

Spanish novelist Arturo Perez Reverte took Camelia 's story 

andl turned it into his best -selling book, "La Reina dal Sur," 

where the character was renamed Teresa la Mexicana. How 

did that come about? 
Arturo Perez Reverte told us he was at a bar in 

vexico City the first time he heard the song and began 
:o investigate its origins. He came to us and spent 
some time in the state of Culiacan documenti-g the 
story of Camelia and created the character of tleresa 

Mexicana. 

JNhat is the biggest change you've seen in regional Mexican 

music since you startedlin 1973? 

We've seen the rise of many, many different groups 
with different styles. Of course, different genres crop 
Jo, like durangueise. But norteño music hes very strong 

-mots. In our case, Los Tigres have always remained faith - 
=u1 to our style. We've always been very careful about 
ghat we record. That we actually have sot-net-ling io say. 

ind we've always tried to have our music he respected, 
accessible to alt social groups. 

What is the story behind the name Los Tigres cel Norte? 
-i: When we were little, we went to Mexicali n Baja Cal - 

fornia to live wit i an aunt. We were allrea ly playing as 

a group. One day. singer Tito Guizar asked us orstage. 
-Ms agent invited' us to the United States to play e' gig at 

alprlison in Soledad, Ca if. They got us passports to :ravel, 
aid when we got to immigration, the agent asked for 
:hie name of our group andl we didn't have one. 

So, we asked him to name us. He said, "In this cour'ry, we 

affectionately ca -1 children 'little tigers,' so I'll name sou the 

_ttle Tigers of the North." And then he though- about it and 

said, "You'll be growing up, so I'll call you the Tigers-of the 
North," and that's what he put on our paperwork. 

We then finally reached Northern California and oegan 

:o work, and we kept that name, Los Tigres del Nort_. 
-Leila Cobo 
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Regional Mexican Songs Show Perennial Appeal 

IF YOU'VE BEEN FOLLOWING 
Billboard's Hot Latin Songs chart for the past few 
weeks, you'll have seen two tracks by Marco An- 
tonio Solís among the top 25. The first, "Antes de 
Que Te Vayas," is from his new album, "Trozos 
de Mi Alma 2." The second, "Que Vuelva," was 
recorded by Grupo Montez de Durango in pasito 
duranguense style. 

Both songs were penned years ago, and are now 
once again seeing the light of day in new versions. 

They exemplify the durability and innovation 
of regional Mexican song catalogs, even as the 
genre's publishing business itself undergoes a 
dramatic change from its traditional model. 

"It's still a market where artists and audience 
have an extraordinary pact of fidelity," says Nestor 
Casonú, regional managing director of Latin 
America and U.S. Latin for EMI Music Publish- 
ing. "It goes back through generations, who need 
to stay close to the music of their parents and 
grandparents, and it goes all the way down to new 
generations, who continue that tradition." 

At a business level, however, the tradition has 
changed, with more and more writers and pub- 
lishers attempting to formalize a business that 
for a long time relied on personal relationships 
and handshakes. 

"The regional Mexican composer is no longer 
a little farmer from a little [village] who sends his 
little song on a tape recorder to see what hap- 
pens," says Edmundo Monroy, GM of Vander 
Music Group /Edimusa Publishing. "He's a knowl- 
edgeable guy. He travels. He visits different la- 

bels. We've had to innovate the business to give 
him what he needs." 

That means not simply paying for a song, but 
working out creative administration or co -pub- 
lishing deals, as an increasing number of regional 
Mexican artists, managers and producers launch 
their own publishing companies. 

For example, Warner /Chappell Music Latin 
America is in the midst of negotiations with pro- 
ducer Jesús Guillén -who also handles Conjunto 
Primavera -to establish a joint venture to develop 
and place new and established writers. 

Warner closed a similar deal this year with José 
Luis Terrazas, the leader of Grupo Montez de Du- 
rango, who writes and signs other writers to his 
company. Other major acts that have their own 
publishing ventures include Banda El Recodo, 
Intocable and Los Tigres del Norte. 

"What I see is an increasing institutionalizing 
of the business," says Gustavo Menéndez, re- 
gional managing director of Warner /Chappell 

Music Latin America. "People definitely see [re- 

gional Mexican] as a big business. 
"One of our priorities is to broaden that cata- 

log," Menéndez adds. 
A look at revenue from the collecting societies 

shows that regional Mexican music is the domi- 
nant force, much as it is in sales. 

At ASCAP, senior VP of Latin membership 
Alexandra Lioutikoff calculates that regional Mex- 

ican accounts for approximately 40% of her rev- 
enue, more than any other Latin genre. This is 
despite the fact that regional Mexican's power has 
waned a bit in the past year, buffeted by the in- 
roads made by reggaetón and by the fallout from 
anti -immigration measures that have made many 
buyers leery of going to record stores or dances. 

For this very reason, companies like Univision 
Music Publishing are making a concerted effort 
to expand sales of regional Mexican beyond the 
traditional physical formats. 

"We are definitely transitioning to a digital 
format," says Nestor Rodriguez, the company's 
VP of administration. "Of course, this is a slow 
process, and it will take several years for the 
technology to become more accessible to the 
buyer of this music." 

Univision last year created a new technol- 
ogy department that focuses on mobile, music 
placement in film, karaoke, jukeboxes and dig- 
ital downloads. 

Despite the changes surrounding the regional 
Mexican publishing business, much of it con- 
tinues to defy convention. 

Among the top Mexican writers so far this year, 
according to data from Billboard's regional Mex- 
ican airplay charts, the top five writers in the genre 
include two stalwarts: Joan Sebastian and Solís. 

Sebastian, who charted with songs recorded 
by him and with a cover by Jenni Rivera, is ad- 
ministered by Edimusa. But Solís administers 
his own catalog and says he has no plans to 
change that. 

In contrast, Cuauhtemoc González, the lead 
singer for tierra caliente band Beto y Sus Canarios, 
and the writer of two of the group's hits, "No Puedo 
Olvidarte" and " Pensando en Ti," has his pub- 
lishing signed through his label, Disa Records. 

Likewise, the other newcomer to the quintet 
of top regional Mexican writers, Mariano Barba, 
also has his publishing signed through his label, 
indie Three Sound Music. 

Another top songwriter, Jaime Velázquez 
Aguilar, who has charted thanks to two songs 
recorded by Montez de Durango, actually wrote 
those songs years ago for his own group, Los Super 
Sol. (He now belongs to Los Dueños del Sol.) 

The fact that the tracks, relatively unknown in 
the United States, were rediscovered and made 
hits in a different format, underscores du- 
ranguense's penchant for the proven. A good 
chunk of all duranguense albums are covers, both 
of regional Mexican songs as well as pop stan- 
dards, a fact that has breathed new life into re- 
gional Mexican standards. 

"Regional Mexican is a constant," Lioutikoff 
says. "Other genres, if you have a new hit, you 
make money. But with regional Mexican it's al- 
ways steady." ... 

-Leila Cabo 

AVISOJ .- . 
NOTICE.- 

GROWING INDEPENDENT RECORD LABEL IS LOOKING FOR DISTRIBUTION /PUBLISHING 
Solid roster includes: 

AMILOC: The Mexican native is exploding all over Colima, Mexico with his debut smashing LP "Yo Y Mis Ideas ". His well crafted spanish lyrics 
& superb production is exceptional. This record will also be second to none in the Hip Hop en Español genre. 

DCLARE: The Poetic MC is back after 6 years with his 2nd LP "I'm Done" 

SPLISS: The talented artist from Los Angeles is finishing up his long awaited sophmore LP "Scrooge" 

MIGHTY RECORDS 
FRANK GARCIA - 818- 822 -2881 LUIS R. GARCIA - 818- 441 -3840 

frankmightyrecords@yahoo.com Irgonel 3@yahoo.com 

www.mightyrecordsonline.com 
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Who's Who Among Summit 
Performers And Panelists 

Artists representing all subgenres of regional Mex- 
ican music will be at the forefront of Billboard's in- 
augural Regional Mexican Music Summit, which 
takes place Nov. 13 -14 in Los Angeles. Artists will 
perform at the opening -night showcase and will 
also be featured speakers throughout the day's ac- 
tivities. Here's a look at who's who at the summit: 

LOS TIGRES DEL NORTE 
Los Tigres del Norte, aka Los Jefes de Jefes (The Chiefs of 
Chiefs), are widely regarded as the premier norteño group in 
the marketplace. 

With a 35 -year career that spans more than 30 studio albums, 
32 million albums sold, multiple Grammy and Latin Grammy 
Awards, one platinum album (for 1 million copies sold of "Jefe 
de Jefes") and eight gold albums (for sales of more than half a 
million copies each in the United States alone), Los Tigres del 
Norte are not just another popular musical act. 

Instead, they're widely viewed as the voice of the people, ca- 
pable of making you dance to a cumbia one instant, weep the 
next with a woeful immigrant's tale or grip the edge of your seat 
as bullets whiz by the heads of drug dealers and heroes immor- 
talized in their songs. And if everything they sing about rings 
true, that's because it is. 

"Since the beginning of our career, we've sung what people 
live, what's currently happening," bass player Hernán Hernán- 
dez says. "And the audience themselves gives us the stories. They're 
the ones who say, 'Sing about this. No one else dares to do so.' " 

With so many stories to tell, it is fitting that Los Tigres del 
Norte will be the featured Q&A act at the inaugural summit. The 
"Interview With History" takes place Nov. 14. 

ALACRANES MUSICAL 
Together since 1996, duranguense group Alacranes Musical first 
broke ground in 2004 when it signed with Univision Music Group 
and its album "A Cambio De Qué ?" rose to No. 4 on Billboard's 
Regional Mexican chart. 

Since then, Alacranes Musical has been on a roll, and earlier this 
year, it achieved a double coup. 

In January, a greatest -hits album, " Simplemente Lo Mejor," de- 

44 I NOVEMBER 18, 2006 

BANDA EL 
LIMON, playing 
opening night, 
traces its roots 
to the 1960s. 

buted at No. 1 on the same chart. Six months later, new studio album 
"A Paso Firme" did the same. 

With its lead members born in Chicago to parents from Durango, 
Mexico, Alacranes Musical strays from standard duranguense fare 
by incorporating more brass, including sax and tuba, and by ex- 

perimenting with other styles, like ballads and hip -hop. 
"We want to show our audience that we are well- rounded 

musicians," singer Guillermo Ibarra says. "We are not only 
about duranguense, but also about opening new doors." 

Alacranes Musical will headline the opening -night showcase. 

LA ARROLLADORA BANDA EL LIMÓN 
With a history that dates back to the 1960s, La Arrolladora Banda El 

Limón takes its name from Limón, a small town in the Mexican state 
of Sinaloa. Founded and led by René Camacho, the band is an in- 
stitution with more than 25 studio albums to its name. 

The 17 -man troupe has served as a training ground for some 
of the leading acts in the genre, including singers Julio Preciado 
and José Angel Ledesma, who both launched solo careers after 
stints with the group. 

After signing with Disa Records in 2002, El Limón 
began to export its sound into the United States and 
landed its first Billboard chart entry with a live 
album, "En Vivo." 

El Limón is currently promoting "La Otra 
Cara de la Moneda," also on Disa. 

The act performs Nov. 13 at the open- 
ing -night showcase. 

trán performs at the opening -night showcase. 

CARLA DE LEÓN 
A California baby, Carla de León made her professional debut at 
9 years old, performing at the Los Angeles Sports Arena. Her first 
album was "Para Qué Quiero Rosas," produced by Rubén Polanco. 
It was followed by "Al Ritmo de la Tambora" and later, a mariachi 
album, "El Sueño Americano." Her current release, "Como Una 
Leona," is out on La Sierra Records /Cima Road Records. De León 
performs Nov. 13 at the opening -night showcase. 

LOS HURACANES DEL NORTE 
Chart -toppers Los Huracanes del Norte are one of the leading 
norteño groups in the world. The group has maintained its star 
status thanks to constant innovation and an infusion of new 
members in its ranks. Los Huracanes del Norte is also one of the 
few regional Mexican groups that has been as actively involved in 
digital endeavors. Participating in the digital music panel will be 
saxophonist Guadalupe "Lupe" García. 

GRUPO IMÁN 
Romantic sextet Grupo Imán is billed as a norteño 

group with youthful appeal and youthful members; 
lead singer José Angel Cortez is only 18 years old. 

But the band already has five albums to its name, 
including the recently released "Frente a Frente" 
on Univision Records. 

Groupo Imán has been gaining further trac- 
tion thanks to a string of 40 shows opening for 
icon Conjunto Primavera. GRACIELA BELTRÁN 

Considered one of regional Mexican music's 
premier voices, Graciela Beltrán, aka La Reina 
del Pueblo (The People's Queen), has been 
singing professionally since she was a 

mere 6 years old. 
A versatile singer who is equally at 

home with banda, ranchera and ballads, 
Beltrán released her first album in 1989 
and recorded 10 discs before signing with 
EMI. Her first album on the label, 1995's 
"Tesoro," spent 26 weeks on Billboard's Top 
Latin Albums chart. 

Since then, Beltrán has charted nine 
albums. Now signed to Univision 
Music Group (led by José Behar, who 
originally signed Beltrán to EMI), 
Beltrán's most recent studio 
album is "Rancherísimas Con 
Banda," which debuted at No. 
1 on Billboard's Regional Mex- 
ican chart earlier this year. Bel- 

LOS NIETOS 
Youthful trio Los Nietos began in 2000 at 

a family party in Sinaloa, Mexico, where 
the three grandchildren sang for their 
grandfather, Rogelio López Reyes. Five 
years and five albums later, includ- 
ing their most recent live release on 
Universal Music Mexico, Los Nietos 
are established in Mexico and are 

ell on their way to solidifying their 
U.S. career. 

GRACIELA BELTRAN, also 
known as La Reina del Pueblo 
(the People's Queen) plays 
the opening -night showcase. 

JOSÉ LUIS TERRAZAS 
The charismatic founder and leader of 
Grupo Montez de Durango, José Luis Ter - 
razas was at the forefront of the du- 

ranguense explosion of 2003. But Montez 
de Durango remains one of the top regional 

Mexican groups today, with its latest album, 
"Borrón y Cuenta Nueva," having debuted at 

No. 1 on Billboard's Top Latin Albums chart ear- 
lier this year. At the summit, Terrazas will wear 
his songwriter and executive hat as one of the 
speakers on the publishing panel. 

-Leila Cobo 
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411 
Traditional Promotion 

Still Dominates 
Regional Mexican Radio 
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tion continuing from Mexico, 
advertisers are drawn to the spending 
power of regional Mexican music fans. 

At the same time, the rise in popu- 
larity of regional Mexican radio has 
come during an unprecedented con- 
solidation of station ownership. 

In the Latino market, major players include Clear 
Channel Communications, Univision Radio, Spanish 
Broadcasting System, Hispanic Broadcasting Corp., 
Liberman Broadcasting and Border Media Partners. 

Rudy Ramos, PD of Broadcast Media Partners out- 
let KLEY -FM (La Ley) San Antonio, says street and 
event promotions are a given, but new technology is 
increasingly important. 

"One thing is certain, this is not your grandparents' 
radio. Now we have more innovative tools that used to 
be only in general market," he says. `For example, the 
way music is played. We use Selector, which is really 
good at keeping the music in rotation and fresh. And 
now we have [Nielsen BDS] reports, which helps us see 
what other stations are playing." 

According to Ramos, KLEY was quick to play rising 
duranguense bands like Montez de Durango, K -Paz de 
la Sierra and Los Horoscopos. And outlets including 

KLEY sister station KSAH -AM (Norteno 720) and Liber- 
man's KBUE- FM /KBUA -FM (Que Buena) Los Angeles 
offer hardcore banda, duranguense and corrido pro- 
gramming by playing the likes of Alacranes Musical, 
Chalino Sanchez and Jenni Rivera. 

In Dallas, at the top -rated KDXX -FM (La Picuda), as- 
sistant PD Jesus "Chuy" Espiricueta says that for him 
and show co -host Cristina Zuniga, it's all about constant 
communication and pressing the flesh. 

"We're constantly on the phone, taking requests, mak- 
ing greetings," he says. "We're also at the special events, 
meeting people, taking pictures, shaking hands." 

Veteran broadcast consultant Bob Prado says that with 
the ever -growing competition from TV, videos, movies 
and the Internet, the right research is crucial. 

"When we make those phone calls [to Hispanic 
households] we make sure we get the right age group 
we're targeting, continuously," he says. 

Staying on top is more critical than ever in today's 
fast -paced world, he adds. 

"We've seen how quickly those 
movements like duranguense, reg- 
gaetón, oldies and others shifted in 
the market. You just have to stay 
abreast of it daily." 

For Albert Davila, VP /GM of 
KEDA -AM San Antonio, staying true 
to his audience base has worked for 
more than four decades. This is true 
despite that the family -owned station 
(with sister stations KBSO -FM and 
KCCT -AM Corpus Christi, Texas), 
founded in 1966, does not have the 
big budget, high -tech tools of corpo- 
rate radio. 

"We try to constantly reach out to 
listeners with greetings, shaking 
hands and kissing babies," he says. 

"We also put on seven festivals each year, where the fans 
get to see more bands than they would normally at one 
club, and in a family atmosphere." 

The KEDA Conjunto Stampede series usually fea- 
tures a dozen conjuntos at Mission County Park where 
admission is always free. "We also spotlight young 
artists," Davila says. "For example, Ariel Johnson, son 
of pioneer Chalito Johnson, who has a new CD, and the 
new group Los Enmascarados." 

According to Brindis, there's nothing really new under 
the sun when it comes to radio ratings. 

"All these years radio has had the same structure," he 
says. "All stations offer the same music and informa- 
tion. But we have found a way to give our listeners what 
they enjoy." 

Brindis adds: "We give them information, a little en- 
tertainment and especially, we just give them a good 
time in the morning." 

RAUL BRINDIS of KTLN- 
FM Houston connects 
with his audience. 
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PLAYING 
DIGITAL 
CATCH -UP 
REGIONAL MEXICAN MUSIC HAS LAGGED 
behind pop and reggaetón in digital music sales. But as more 
music in the nation's top -selling Latin genre becomes available 
online, fans are discovering regional Mexican sites, and labels 
are slowly but surely keeping up with demand. 

In June 2005, the top labels in the genre, Univision and 
Fonovisa, made their catalogs available through the iTunes 
Music Store for the first time. Univision.com launched its own 
digital store in June. In October, online store MisRolas launched 
its regional Mexican radio station La Onda. And on Nov.1, the 
iTunes Latino mini -store went live with its own regional Mex- 
ican category. 

Regional Mexican is the fastest -growing subgenre within 
walmart.com's Latin downloads catalog, where digital pur- 
chases have grown by nearly 200% in the last year, a rep- 
resentative for the retailer says. 

"What's amazing about digital retail is that there is endless 
shelf space," says Angela Sanchez, director of online sales and 
marketing for Universal Music Group Distribution (UMGD). 
"There's no reason if we're selling something well in the physi- 
cal world that we shouldn't be trying to mimic it in the digital 

world as well." 
In May, Disa Records made 

about 50 tracks available, first ex- 
clusively on walmart.com and then 
in wider release. Purchasers of 
Grupo Montez de Durango's phys- 
ical album received a card re- 
deemable for a free bonus track at 
walmart.com. 

Jeff Young, senior VP of sales 
and marketing at Disa, says his 
company's first foray into digital 
yielded "no more than a couple 
hundred" purchases. 

"I don't think our customer is in the digital world yet to a large 
degree," Young says. "I think it's a different ballgame with reg- 
gaetón or hip -hop or urban regional. A lot of our music is the 
older demographic. It's not the second- or third -generation kids. 

"A lot of our customers are new immigrants," he adds, "and 
[downloads are] not something they've come across at this 
point. It's just the beginning." 

On its first day, the new Spanish -language iTunes Latino 
featured Alicia Villareal and Intocable on its home page. The 
store's regional Mexican shelf features subcategories like new 
releases, compilations and corridos, in addition to essential 
playlists of norteño and ranchera. 

As downloading options expand, so do other ways to find 
regional Mexican music online. AOL Latino has a dedicated 
page for the genre on its music channel. Latin music Web site 
batanga.com has three regional Mexican radio stations, which 
together accounted for nearly 800,000 hours of listening time 
in September, CEO Rafael Urbina says. 

The company recently acquired digital retailer ELatinMu- 
sic "and [is] still early in the process of integrating the down- 
load store into our video and radio products," Urbina says. 

Acts, too, are turning to the Web to connect with their 
younger fans, such as the veteran norteño act Los Huracanes 
del Norte, which recently overhauled its Web site with music 
clips, video streams, news and member bios. Several Fono- 
visa acts, such as Rivera, Los Rieleros del Norte and Los Elegi- 
dos, now have MySpace profiles. 

UMGD's Sanchez, who coordinates digital promotions be- 
tween labels and retailers, says, "The key thing with us is try- 
ing to get to the market as soon as possible and being ag- 
gressive. We might not sell a million downloads today, it might 
not be tomorrow, but it's shifting in that direction." 

Regional 
Mexican Music 
Seeks Greater 
Impact With 
Online Buyers 

4 

www.americanradiohistory.com

www.americanradiohistory.com


TIT Alto en América 
depende de tu estatus 
migratorio - tu visa. 

Solicita asesoría. 

4 .t v 

La Cumbre Regional 
para la Promoción de 

Música Mexicana 
pone c tu disposición a 

Jacob M. Monty, 
* panelista de inmigracién, 

para hoblar sobre tu 

O caso específico y de 

4:' cualquier pregun-a 
relativa a tu visa. asw 

MONTYPARTNERS L L P 

ATTORNEYS AT LAW 

Lo firmc de abogados. 
Montv Partre-s, LLP, 

loc raro* exitosamente 
la em sión de visas 
pa-a 'o; mejores atletas 
y crtistcs musicales, 
como La Academia 
USA, Carmer Salinas 
con Aventurera, Gloria 
T -evi, así coma los 

YankeeE de Nueva York. 

Ahora es el tiempo 
ce aduar. 

Está listo. 

So ici-a Asesoría. 

281.493.5529 
www.montypartners.com 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


Blame The Booze 
Al Fatz's local rap hit 
breaks oeyond Ohio 

Sharp Soul Sisters 
Coruya Dass, Lynn 

Fiddmont and Tamia 

Lady Of The '80s 
Ciara connects with 

the Jheri -curl decade 

Born Free 
John Zorn's avant - 

jazz speaks for itself 

'Dreamgirls' Team 
R &B producers the 
Underdogs take off 
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Waiting at New York's JFK Airport to hop a plane to :he Uni :ed 

Kingdom, Akon would much rather be flying to Atlanta to spend 
a weekend in his own bed. 

"I have never worked so hard or lost so much sle the Se rie- 

galese -born singer says, as his engaging laugh gets lost in -he 
static of a flight announcement. "It sometimes see ns like I have 
less freedom than I did when I was actually locked up." 

But chilling at home won't happen anytime soon. The release 
date for the artist's sophomore set, "KonvicteI" (SRC /Up- 
front /KonvictjUniversal Motown) was advanced from Eec. 12 

to Nov. 14. That's because the buzz factor has ratcheted sap sig- 
nificantly thanks to the tight chart race between his dual s: ngles, 
"Smack That" featuring Eminem and "I Wanna Lova Yo -i' iia- 
turing Snoop Dogg. 

Two up- trending singles from the same album is a rare feat, 
especially since pop and R &B /hip -hop records share a lot of -he 
same audience. SRC president Steve Rifkind says hat at first he 

lost his mind when "I Wanna" was leaked. 
"We had asked ourselves who was Akon's audience, the 

Locked Up' and 'Soul Survivor' [Young Jeezy] audience or the 
Lonely' audience," Rifkind recalls of early strategy Sessions. 

'We needed a bridge between the two and felt the Eminem 
record was the best one." 

Upfront Entertainment CEO Devyne Stephens says the com- 
pany, which signed Akon to SRC in 2003, intended to release the 
Snoop track. "The Eminem record was crossover pop. B at we also 
needed something to support us organically at urban," he notes. 

But the gamble is paying off. "I Wanna Love You" ani "Smack 
That" occupy Nos. 4 and 5, respectively on the Nielsen E.DS radio 
airplay chart. "Smack That" sits at No. 2 on The Billboard Hot 100 

and No. 52 on Hot R&B /Hip -Hop Songs, while "I Wanra" claims 
No. 20 on the former chart and No. 13 on the latter. 

Rifkind and Stephens predict first -week numbers or "Kon- 

victed" will range between 200,000 and 250,000. That's a signifi- 

cant jump from the 24,000 units logged by Akon's 
2004 debut "Trouble." It has sold 1.4 million, ac- 

cording to Nielsen SoundScan. 
"Konvicted" picks up where "Trouble" left off. 

The latter was the first chapter in Akon's redemp- 
tion following a jail sentence for car theft. The new 
album finds the artist on the rebirth trail, but this 
time, more of his knack for fusing R&B /soul, hip - 
hop, pop, jazz and reggae is exposed. 

"I want people to say, 'Here's a true artist, not 
someone pigeonholed into one genre,' " says Akon, 

the son of jazz percussionist Mor Thiam. 
Hence, club banger "Smack That" gives way to 

the live piano and violins lacing the ballad "Never 

Took the Time." Then there's funky jazz via the love 

song "I Can't Wait" before Akon's past rears up on 
the anti -gangsta "Tired of Runniri ." Tying it all to- 

gether are Akon's soothing vocals. 
That combination, plus additional cameos by T- 

Pain and Styles P., will keep "Konvicted" selling well 

into 2007 and beyond, says Violet Brown, director 
of urban music for Trans World Entertainment. 

"This is one of the best albums I've heard in a 

long time. Having Eminem and Snoop helps, but 
you can just about put this on a dart board and score 

a radio single," she says. 
Akon is also a major priority internationally; 

"Trouble" hit No. 1 twice last year in the United 
Kingdom. 

Universal Motown Republic senior VP Kirk Hard- 

ing notes that the use of local rappers from six key 

European markets on a "Locked Up" remix "helped 
entrench Akon there, especially in France, which 
has a large Senegalese population." 

Ted Cockle, marketing director for Universal Music 

U.K., says Akon's African roots give him an authen- 
ticity not normally found in the hardcore urban community. But, 

on the other hand, these "extra elements meant a few eyebrows 
were raised among those who thought he was lightweight." 

Challenging that perception, Akon has done guest stints with 
Young Jeezy and India.Arie and collaborated with Gwen Stefani 
and Elton lohn. 

"I don't just guest," he says. "If I don't produce it, I won't get 

on the record. The main reason for a collaboration is to bring 
something new and help you expand your audience." 

But guest stints are on the back burner now as he wraps the "I 

Wanna" video and starts an East Coast promo swing. Then it's 
back to the United Kingdom in early 2007 when "I Wanna" offi- 

cially launches there. While there's no rest in sight, a circumspect 
Akon doesn't mind this lock on his time. 

"So many people are banking on this situation happening," he 

says. "And I am too. I just don't want the hype to separate me from 
my goal: making music." - 
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NEW RIDE 
Mary J. Blige will be the 
subject of "Reflections - 
A Retrospective," due 
Dec. 12 via Geffen. In 
addition to hits, the 
album sports four new 
songs, including the 
single "We Ride (I See 
the Future)," which was 
written and produced by 
Bryan Michael Cox and 
Johnta Austin. 
Meanwhile, the Blige/ 
Aretha Franklin duet 
"Never Gonna Break My 
Faith" will appear on the 
soundtrack to "Bobby," 
due Nov. 21 via Island 
Def Jam. 

-Jonathan Cohen 

> STRUMMER 
LIVES 
"The Future is 

Unwritten," Julien 
Temple's new film on the 
life and career of late 
Clash frontman Joe 
Strummer, will have its 
U.S. premiere in mid - 
January at the Sundance 
Film Festival in Park City, 
Utah. The movie 
includes interviews with 
such Strummer disciples 
as Bono, actors Johnny 
Depp and John Cusack, 
and members of the Red 
Hot Chili Peppers and 
the Clash. 

-Wes Orshoski 

> WHO'S 
YOUR DADDY? 
On Dec.19, rapper Trick 
Daddy will issue his 
seventh studio album, 
"Back By Thug 
Demand," via Slip N 

Slide /Atlantic. The set 
boasts collaborations 
with Trina, Jaheim, Lil 
Wayne, Baby and 
Chamillionaire. It's the 
follow -up to 2004's 
"Thug Matrimony: 
Married to the Streets," 
which bowed at No. 2 on 
The Billboard 200 and 
has sold 910,000 copies 
in the United States, 
according to Nielsen 
SoundScan. 

-Clover Hope 

A CLEAN 
`BREAK' 
U.K. electronica duo 
Underworld teams with 
"Cold Mountain" 
composer Gabriel Yared 
on the soundtrack for 
the Anthony Minghella 
film "Breaking & 

Entering," due Dec. 5 via 
V2. The movie, which 
stars Jude Law and 
Juliette Binoche, opens 
Dec. 8 in limited U.S. 
release. 

-Jonathan Cohen 

Real 'Falk 
HILLARY CROSLEY hcrosley @billboard.com 

The Wedding Singer 
Straight Out Of Cleveland, Al Fatz Scores Under Another Name 

Earlier this year, I was in Akron, Ohio, 
for a wedding and I heard a stripped - 
down song called "I Came Down" by a 

mystery man named Fat Al. The song 
was playing in passing cars, on the 
radio, at the local club and my friend's 
wedding reception. 

Then, a few weeks ago, I received a mix - 

tape, "Core DJS (Retreat Special V Spe- 

cial) Mixtape III/ Ladies Night Edition," by 

KEXP Seattle's Girl 6, WJHM Orlando, 
Fla.'s Kaye Dunaway and WIZF Cincin- 
nati's DJ Dimepiece, which included the 
track. And then I met with Damon Eden, 

an Atlantic A &R executive, who said, "I've 
got this new artist from Ohio ..." 

"Not Fat Al ?" I asked. "Well, Al Fatz. 
Bill Cosby won't let us use the name," he 

replied, surprised. "But how do you know 
him ?" "Long story," I said with a laugh. 

Fat Al, né Aljaray Gaston, it turns out 
is a 19- year -old recent graduate of 
Cleveland's Glenville High School. At- 
lantic signed him via Leonard "LB" 
Brooks, who is part owner of Cleve- 

land Cavaliers star Lebron James' label, 

Dreamlife Productions. Brooks also 
heard Fat Al's "I Came Down" at an 
Ohio wedding reception and quickly 
agreed to manage the MC. 

Raised by his grandmother, Fat Al 
says he began rapping at a young age 
and blames booze for his talent. "I've 
got a lot of drunk singing uncles," he 

says. "So I know a lot of old soul music." 

Performed at a local talent show, his 

song "Hold Up Hold Up Mane" was so 

well- received that he recorded it. Work- 
ing with his friend and co- producer 
Ralph "RJ" Worley Jr., the pair built a 

studio in Worley's room. Using the closet 
as a booth and a blanket to keep out the 
noise ( "We thought it would soundproof 
the closet, but it didn't really work "), the 
duo recorded Fat Al's accidental hit "I 
Came Down." Laying his half- singing, 
half- spoken lyrics over a straightforward 
beat, a few piano chords with hard bass 

stabs, the minimalism harkens Cassie's 
hit single "Me & U." Simple but genius. 

Global Pulse 

"The song just took off on its own," 
Fat Al says. "It's really because it does- 
n't have an age bracket. People tell me 

their 3- year -old little brother loves it, 
and other people say their grandmother 
listens to it in her car." And thanks to Fat 

Al's entrepreneurial skills, "I Came 
Down" spread from Ohio to places like 
WAMO Pittsburgh. "I started selling my 
CDs in school," Fat Al says. "I sold, like, 

1,000 CDs at school, and the song got to 
Akron, Toledo, Canton. It spread from 
high schools to the colleges. So when 
we had our first show, there were almost 
2,000 kids there. People's mamas were 
in there, it was crazy." 

The young MC is recording his At- 
lantic Records debut now and already 
has songs with Akon and Lil Wayne. He 

also has a song on the "Madden 2007" 
videogame soundtrack, is recording the 
theme song for another game, EA's 

"NBA Street Homecourt," and will 
record a song for Lebron James' 2007 
Sprite campaign. 

EDITED BY TOM FERGUSON tferguson @eu.billboard.com 

Though Fat Al, or Al Fatz, does have 

a lot going for him, there has been one 
glitch, and its name is Bill Cosby. Turns 

out the name Fat Al is too close to the 
cartoon character Fat Albert, and 
though the Atlantic camp tried to reason 

with the Cosby camp, Atlantic reps say, 

Cosby wouldn't yield. (Cosby's people 
could not be reached for comment by 
press time.) 

Atlantic changed Fat Al's name to Al 
Fatz, a moniker reminiscent of Biggie 
Smalls -which is what everybody still 
called the deceased MC, though his 

stage name was the Notorious B.I.G. 

"I guess he doesn't like rappers," Fat 
Al says of Cosby's claim. "I'm just try- 
ing to come up and Bill Cosby was hat- 
ing. I know one thing, I won't be buying 
anymore Jell -O pudding." 

U.K. Alt-Rockers Agree ̀ Print Is Dead' 
Irish Quartet Thrives On Rural Retreats; Italian Songster Back From A Break 

For an overview of the United 
Kingdom's thriving alternative 
music scene, one place to start 
is "Print Is Dead Vol. 1" (V2), re- 
leased Nov. 6 in the United King- 

dom, Germany, Scandinavia, 
Belgium, Luxembourg, the 
Netherlands, Italy, Spain, Japan 
and Australia, 

This is no ordinary compila- 
tion. The 11 -track collection is 
a collaborative effort dreamed 
up by Newcastle Upon Tyne, 
England -based quintet Yourco- 
denameis:milo, which invited 
new British acts including the 
Automatic, Bloc Party, Maximo 
Park and the Futureheads into 
the studio for one day apiece. 
"They would meet Milo at the 
studio and write, record and mix 

the track in a single day," says 
manager Craig Jennings of Lon- 

don -based Sanctuary Group. 
"With the nature of the project, 
it took a lot of time and effort to 
get all the [publishing] authori- 
zations, but we got there." 

Jennings says Yourcode- 
nameis:milo's 2005 debut set 
"Ignoto" (Polydor/ Fiction) 
shipped 15,000 copies in the 
United Kingdom, but claims 
dissatisfaction with the major's 
level of international support 
prompted a switch to V2. The 
act's second "official" album, 
"They Came From the Sun," is 

due in March 2007. Jennings 
says a second volume of "Print 
Is Dead" will follow, which "will 

include more U.S. bands." 

Yourcodenameis:milo will 
tour globally in 2007 to promote 
"They Came From the Sun," 
Jennings adds. Live bookings 
are through the Agency. 

-Steve Adams 

DIRECT SALES: The title of 
Dublin alternative rock quartet Di- 

rector's debut album "We Thrive 
on Big Cities" (Atlantic /Warner) 
is a touch misleading. 

The "thriving" part is clearly 
accurate, as the album entered 
the IRMA chart at No. 2 in Ire- 
land one week after its Oct. 6 re- 

lease. But while some of the 
album was recorded in Dublin 
and London, most of it was laid 
down in the rural Irish retreat 
of Grouse Lodge Studios, 
County Westmeath. 

The album has already 
spawned two top 30 singles in 
Ireland, "Reconnect" and Octo- 
ber's "Come With a Friend " -a 
song about "sexual promiscuity, 
a fast -paced lifestyle and ulti- 
mate disappointment," accord- 
ing to guitarist Eoin Aherne. 

The past 18 months have 
seen the band support such 
names as Snow Patrol, the 
Fratellis and Hard -Fi in the 
United Kingdom. After a one - 
off Nov. 21 London show with 
U.S. alternative act Modest 
Mouse, the band will undertake 
its second major Irish tour of 
the year in December. Director 
is booked for Ireland by Dublin - 
based MCD and internationally 
by X -Ray Touring in London. 

Band manager Richard Mc 
Donogh says a U.K. album re- 
lease is due summer 2007. 
"We're trying to concentrate on 
one territory at a time," he says. 
"All our efforts will now be spent 
in the U.K. until we break the 
band there." The band is un- 
signed for publishing. 

-Nick Kelly 

FIVE YEAR PLAN: Taking 
a five -year break from record- 
ing can be a risky strategy, but 
it's one that has paid off for 44- 

year -old Italian singer /song- 
writer Luca Carboni. 

His 12th studio album, "Le 
Band si Sciolgono" (RCA /Sony 
BMG), debuted at No. 3 on the 
FIMI album chart one week 
after its Sept. 29 release and re- 
mains in the top 10. 

The gap between 2001's 
"LU.CA" and the new set was 
filled by the in- concert "Live" set 
in 2003. "There wasn't a precise 
reason for the delay," Carboni 
says. "I guess I subconsciously 
needed to take a break. When I 

finally got round to recording, 
I also decided to produce and it 
was almost like making a record 
for the first time." 

Carboni, who released his 
first album in 1984, says that "Le 

Band si Sciolgono" has shipped 
70,000 units in Italy. It will also 
be released later this year in Ger- 
many, Switzerland and Bel- 
gium, territories where Carboni 
has an established fan base. 

Carboni is published by his 
own Bologna -based La Casa del 
Baraccos company. Live dates 
are through Milan -based Friends 
& Partners. -Mark Worden 
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Women Beneath 
The Radar 
Conya Doss, Lynn Fiddmont 
And Tamia's '06 Albums Deserve To Be Noticed 

Where would R &B be today without the likes 
of such heart -stirring pioneers as Ruth Brown, 
Etta James, Tina Turner and Aretha Franklin? 
This year has borne witness to an array of al- 
bums by a female contingent ranging from 
seasoned vets to wet -behind -the -ears new- 
corners. That list includes Beyoncé; Janet Jack- 
son; Monica; LeToya; Corinne Bailey Rae; 

India.Arie; Mary J. Blige, who actually released 
her popular comeback late last year; Gladys 
Knight; and Natalie Cole. 

Laboring under the mainstream radar, how- 
ever, are several 2006 releases that warrant at- 
tention. Some of those (Amel Larrieux, Hil St. 

Soul) were profiled here earlier this year. But 
please take note of three more albums by tal- 

sheet is dotted with such well -known names 
as Seal, Stevie Wonder, Babyface, Bill With- 
ers, Mariah Carey and Whitney Houston. Now 
she's stepped to the forefront with the self - 
released "Flow" (on the revealingly monikered 
MidLife (Records). 

Traditional yet jazzy soul is Fiddmont's 
province, and the sultry singer gets right to 
the point on this nine -song collection. Though 
it may be short in its number of songs, this 
album doesn't stint on pleasure. "Holiday," the 
samba -juiced opening track, makes you want 
to jump iin the car and drive up the coast top - 
down, face in the wind. Fiddmont shifts from 
sexy ( "Feels So Right ") to romantic ( "Cupid ") 
to sassy ( "No Regrets ") without forcing the 

Chart Full of Soul 
JOEL WHITBURN PRESENTS 

Top R &B /i- -Hop 

Theorly complete history of 63 years of Billboard's 

"Hot R &B /Hip -Hop Singles" chart! 

To order, call toll -free 

800 -827 -9810 

See a full description at 
recordresearch.com 

ented R &B /soul singer/ 
songwriters as I continue 
my ongoing series about 
2006 releases (Billboard, 
Nov. 4) that deserve 
attention. 

First up is Conya Doss. 
Her "Love Rain Down" 
(ConyaDossSongs) is the 
artist's biographical fol- 
low-up to two earlier al- 
bums, "A Poem About Ms. Doss" and "Just Be- 

cause." For those unfamiliar with Doss, the 
melodic lead single "Tell Me Why" is a strong 
introduction to a nontraditional soul singer 
whose style leans more to cool, sensual 
grooves than the gut- wrenching style of other 
soul purveyors. 

Hook -filled tunes drummed incessantly on 
the radio aren't in abundance here. But don't 
take that to mean the Cleveland -bred Doss' un- 

derstated music and thoughtful lyrics lack punch. 
Her versatility as an arranger and writer pour 
forth on such songs as the jazz- infused "Why 
Did You ?" and the ballad "Sign." Listen -then 
listen again and again. 

Lynne Fiddmont has supported everybody 
and his brother during her career. Her credits 

issue -a welcome respite 
from today's many over - 
emoting chanteuses. 

R &B fans will recall that 
Tamia got her big break 
when she bowed on 
Quincy Jones' 1995 top 20 
R &B hit "You Put a Move 
on My Heart." Since then 
the Canadian singer /song- 
writer has charted several 

hits, including "Spend My Life With You" with 
Eric Benét. Tamia hasn't released an album since 

2004 in the aftermath of Elektra, her former 
label, merging with Atlantic, and an earlier diag- 
nosis of multiple sclerosis (now in remission). 

The singer, who recently debuted on the Hot 
R &B /Hip -Hop Songs chart with the single "Can't 
Get Enough," returns Nov. 14 with "Between 
Friends," the first album on her own Image En- 

tertainment- distributed label (Plus 1). The 
album's 112 songs are produced and /or written 
by Rodney Jerkins, Shep Crawford and herself. 
The result is the most cohesive and satisfying 
set of Tamia's career. Beyond the single, her 
voice glides gracefully over tracks that alter- 
nate between soulful ballads ( "Me ") and 
bouncy rhythms ( "Sittin' on the Job "). 
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Ranking The DJs 
Dance Music's Unscientific Annual Popularity Contest 

At 5 a.m. on Sept. 4, after culminating a long tour 
with a poolside set at Las Vegas' Palms resort, 
Dutch super DJ Tiesto had a moment of self -sac- 

rifice. He logged on to his Web site and posted a 

message to his legions. 
"[When] I went out with the promoters of the 

cities I was in, most of them were bringing up 
the DJ magazine 'Top 100' voting," he wrote. "It's 
a big thing ... and most of them will book DJs 
who are high on this list." He went on to ask his 
fans not to vote for him this year -he has topped 
the annual chart three times since 2002 -and to 

select up- and -comers instead. 
"If I win a fourth time, it wouldn't make a dif- 

ference for my career," he wrote. "For the new 
talented DJs around the world, it could." 

In his own earnest manner, Tiesto (who fin- 
ished third behind Paul Van Dyk and Armin van 
Buuren) offered fans a window into one of dance's 
primary stumbling blocks. Without album sales 
of any consequence or a standardized way to 
gauge touring success, promoters, venue own- 
ers and artist representatives must turn to unsci- 
entific methods to measure an artist's popularity. 
And the one with the most reach and history is 

U.K. -based DJ magazine's 10- year -old "Top 100" 

poll. This year, more than 217,000 fans voted on- 
line for their favorite DJs, a 57% increase from 
2005. But as the chart gets more popular and DJs 
from across the globe lobby hard for a spot, 
some argue that it's losing the little accuracy 
it once had. 

" 'Tom' on MySpace could easily be 
the world's No. 1 DJ," Billboard report- 
ing DJ Joe Bermudez says. "It's 
about who has the most online 
friends." No one is immune 
from solicitation. Jocks as far 
up the food chain as Roger 

Sanchez and Deep Dish 
sent out "vote for me" 
e -mails this year. 

"You have to have a 

Barnum & Bailey men- 
tality of round -the -clock, relent- 
less promotion, which for several years now has 
included lobbying anyone and everyone you 
know to vote for you," says Dan Ross of X -Mix 
Productions, who represents dance artists in- 
cluding Bad Boy Bill (No. 43) and Ar- 
mand Van Helden, who fell off the 
chart this year but still gigs at will. 
"It really comes down to if you 
focus your time and effort on 
making hits or on putting to- 

gether a team of people to work 
on keeping up your profile." 

Motivated unknowns have a bet- 
ter shot than the Van Heldens of the 
world. This year, Irish techno DJ Phil Kieran 
(No. 35) and Israeli trance man DJ Skazi (No. 

37), both of whom only play locally, far out- 
ranked powerhouse Danny Tenaglia (No. 58), 

who tours the globe and commands some of 
the highest fees in the biz. "This year's chart 
has highlighted a flaw in the data collection, 
which is the ability of a local DJ with a huge and 
active fan base to canvas enough votes to beat 
a more established international DJ with a big- 
ger, but perhaps less- motivated fan base," says 
Tony McGuinness of U.K. trance outfit Above 
& Beyond (No. 9). "It needs to be used with other 
measures, like any research. Perhaps DJ [mag- 
azine] can think of a weighting system." 

What we really need is promoters who are will- 

ing to report the stats of their gigs -like ticket 
prices, number of tickets sold and venue capac- 
ity-to a centralized body like, say, Billboard Box - 

score. Or maybe, since typical dance events are 
not large enough to rank with mainstream con- 
certs, someone could launch a similar independ- 
ent reporting entity just for us. 

Until then, the unauditable "Top 100" will 
continue to command attention. But, says 
Simon Clarkson, owner of booking agency 
Mainstage Artists, which represents 2006 
chart -topper Van Dyk in the United Kingdom, 
it is not "the be -all, end -all. There are many 

experienced promoters 
who know very well 

what sells them 
tickets and what 
doesn't. Ultimately, 
people vote with 
their feet." 

TIESTO 

BY CLOVER HOPE 

`Evolution'OfThe Groove 
Ciara Takes Inspiration From The '80s On Sophomore Album 

Ciara Harris hearts the '80s, and 
it shows on the 21- year -old 
singer's sophomore album, 
"Ciara: The Evolution," due 
Dec. 5 via LaFace /Zomba 
Label Group. With its body - 
rocking dance jams, the disc 
looks to revive the decade of 
leg warmers and Jeri -curl 'dos, 
not unlike successful efforts by 
Fergie ( "The Dutchess ") and 
Gwen Stefani ( "Love. Angel. 
Music. Baby. "). 

"There was a certain way a 

record used to groove back 
in the day. I wanted to go back 
to what I really loved growing 
up," says Harris, who co -pro- 
duced the album. "With my 
last album [2005's "Good- 
ies"], I was going with the 
flow, but here I was able to 
start from scratch. It started 
with me just having a clear vi- 
sion of where I wanted to go." 

First, that meant drawing 
from fellow danceaholics like 

Prince, Madonna, Michael 
Jackson and TLC. Second, 
Harris wanted to get more 
personal. "I challenged my- 
self to think deeper and 
open up more to my fans, 

because I've been a very 
private person," she says. 

The Atlanta -bred singer 

explains that "Goodies" 
(Sho'Nuff /LaFace), which 

has sold 2.6 million copies in 

the United States, according 
to Nielsen SoundScan, kept 
things "fun and simple," spawn- 

ing energetic cuts like "1, 2 Step" 

and the title track, which topped 
The Billboard Hot 100 for seven 

straight weeks. 
But "Evolution" pulls a bait - 

and- switch, leading with the 

52 I NOVEMBER 18, 2006 

sensual ballad "Promise," pro- 
duced by Polow Da Don. "I 

didn't know what people ex- 
pected me to do with this 
record because of the [slow] 
tempo," Harris says of the 
song's sultry music video, 
which finds her gyrating with 
a microphone. "I wanted to 
make sure you felt like you were 
still watching a Ciara video, but 
that you also felt the evolution." 

"Everyone knew that song 
would set her apart from all the 
comparisons she gets all 
the time," says Ethiopia 
Habtemariam, VP of urban cre- 

ative affairs at Universal Music 

Publishing Group. "At a certain 
point you can't get stuck just 
targeting kids. Her music spoke 
for itself and went beyond just 
a young demographic." 

The '80s vibe of the album is 

one way in which Harris at- 
tempts to escape the links to 
artists like Aaliyah and Janet 
Jackson. "Janet definitely in- 
spired me when I was younger 
but getting so many compar- 
isons to her really motivates me 
to become my own artist," Har- 

ris says. "Some things are sim- 
ilar, but I don't think it's forced. 
Our songs are different -from 
the production to the videos." 

Excluding "Promise" and a 

handful of ballads, including the 
Pharrell -helmed "I'm Just Me," 

"Evolution" is filled with bass - 

heavy tracks, some of which 
Harris has been previewing on 

a 25 -city U.S. tour. Producers 
include Rodney Jerkins ( "Make 
It Last Forever "), Lil Jon ( "That's 
Right," "C.R.U.S.H. "), Will.i.am 
( "Get In, Fit In ") and Bryan - 
Michael Cox ( "So Hard "). 

"I wanted to make sure we 
didn't just get a bunch of songs 
from people that work with 
any other R &B artist," says 
Habtemariam, who serves as 

the album's A &R executive. 
"[Ciara] was part of every track 
that was conceived. Going in, 

the producers all thought they 
had what they were going to 
work with but everyone tailored 
the track to what she wanted. 
Nothing was really contrived." 

However, the sole contribu- 
tion from Harris' frequent col- 
laborator Jazze Pha, who re- 
leased "Goodies" via his 
Sho'Nuff imprint, is "Get Up," 
which also appears on the film 
soundtrack to "Step Up." Both 
parties dodged questions 
about their dwindling rela- 
tionship, and Harris declined 
to clarify whether the reasons 
are legal. "It's not the same 
situation as it was when I first 
came out." she says. "There's 
not too much I can say at this 
moment, but things have def- 
initely changed." 

Pha adds, "I did a couple of 
songs, [but] I didn't really work 
on this album as much. She's 
basically doing her own thing." 

Much of Harris' thing in- 
volves dance. In fact, the singer 
recently founded the Atlanta - 
based Universal Dance Agency, 

and "Evolution" comes with an 

accompanying DVD of do -it- 
yourself lessons. "One thing 
that keeps coming back to us 

from consumers is how to learn 

more about her dancing," Har- 
ris' manager Phillana Williams 
says. "Her name has become 
synonymous with dance, so it 
was a natural thing to do." 
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Deaf Jain 
Experimental Composer, MacArthur Grant 
Winner John Zorn Makes Himself Heard 

Notorious for not granting interviews, John Zorn, one of 25 artists 
awarded MacArthur Fellowship grants this year, lets his music 
speak for him - whether it is his avant -garde alto saxophone screech- 

ing, his lyrical compositions based on Jewish scales performed by 

his jazz band Masada or his experimental new music works, four 
of which premiered Oct. 26 at Columbia University's Miller The- 
atre as part of its Composer Portraits series. 

Zorn did not take the stage for the five idiosyncratic through - 
composed pieces that included " Éloges," an evocative memoriam 
for free -improv guitarist Derek Bailey. The performance featured 
Marc Ribot scratching and scrurrying his fingers up and down his 
guitar neck while accompanied by a medieval ensemble playing 
harp, viola da gamba, hurdy gurdy and percussion. Former Faith 
No More singer Mike Patton screamed, shrieked and belched his 
way through a rendition of Zorn's solo -vocal work, "Fourth Litany 

for Heliogabulus," that was at turns audacious, discomforting, 
shrill and poignant. The show ended with a whispered-to- deafen- 
ing piece featuring an 18- person choir, two percussionists, a harpist 
and a contrabassoonist. 

After the finale, Zorn, in a black hooded sweatshirt and gray 
camouflage slacks, bolted from the shadows of the audience and 
bounded onto the stage to applaud the musicians and conductor 
Brad Lubman as well as bask in the appreciation of his decidedly 
avant material. 

The eclectic Zorn, who says he is not a jazz musician but a mu- 
sician who sometimes plays jazz, has tread in deep jazz waters as 

one of the pioneers of the '80s and '90s New York downtown scene, 

setting up residence at such clubs as the Knitting Factory and Tonic. 

He also recorded such late -'80s skronk classics as "Spy Vs. Spy" 

and "Naked City" (both in the Elektra /Nonesuch catalog). More 
recently, he revisited his Masada project of the '90s with new ma- 

terial and albums and released multiple volumes ofhis "50th Birth- 

day Celebration," all on his own Tzadik Records label. 
Founded in 1995, Tzadik now boasts more than 460 releases 

dedicated to radical Jewish culture, composers, oracles (women 
artists) and film works, among others. The label is Web- distrib- 
uted by the Bowery record store Downtown Music Gallery, co- 

owned by Bruce Lee Gallanter, who notes that Zorn "does not 
believe in promotion," which means Tzadik's discs, while avail- 

able in most retail stores, are rarely reviewed. 
The same no- promotion philosophy fuels Zorri s artist -centric 

dub of experimental music, the Stone, founded in 2005 in New 

York's Lower East Side. He does not advertise the 100- person -ca- 

pacity club; gives 100% of the door's proceeds to the musicians; 
and doesn't serve "refreshments or merchandise ... only music," 
according to the club's Web site thestonenyc.com. Each month a 

different artist serves as curator, with November programmed by 

the remarkable koto improviser Miya Masaoka. She joins guitarist 
Fred Frith and saxophonist Larry Ochs for three nights of shows 
with their stunning improv trio Maybe Monday. The Nov. 17 -19 

stint features a special guest sitting in for each of the six sets. 
As for the MacArthur "genius" grant, with its no- strings- attached 

prize of $500,000, expect Zorn to continue to defy music industry 
models and stylistic boundaries. That's good news. As Jonathan 
Fanton, MacArthur Fellowship president, said in announcing this 
year's awardees in September, the grant allows artists to continue 
to "reflect, explore and create. Talented and creative individuals, 
free to follow their insights and instincts, will reveal new discov- 

eries and make a difference in shaping our future." 

MAKE WAY FOR MASTERS: In October, National Endow- 

ment of the Arts chairman Dana Gioia announced the Class of 
2007 NEA Jazz Masters: bandleader Toshiko Akiyoshi, trombon- 
ist Curtis Fuller, pianist Ramsey Lewis, vocalist Jimmy Scott, 

flutist /saxophonist Frank Wess and saxophonist /composer Phil 

Woods. The A.B. Spelling NEA Jazz Masters Award for jazz advo- 

cacy is given to journalist /historian /archivist Dan Morgenstern. 
The award is the most prestigious for jazz artists in the United 
States. The Jazz Masters program, boasting 87 honorees, celebrates 
its 25th anniversary this year. The seven new members will offi- 

cially receive their awards at the International Assn. for Jazz Edu- 

cation's annual conference Jan. 12 in New York. .. 
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THE SXSW MUSIC AND MEDIA 
CONFERENCE showcases hundreds 
of musical acts from around the 
globe on fifty stages in downtown 
Austin. By day, conference registrants 

do business in the SXSW Trade Show 

in the Austin Convention Center and 
partake of a full agenda of informa- 
tive, provocative panel discussions 

featuring hundreds of speakers of 
international stature. 

REGISTRATION 
DISCOUNTS AVAILABLE 

FOR SXSW 2001! 

Visit SXSW.COm to register 

to attend and get information 
on the conference, including 
up -to -date lists of speakers, 

panelists and showcasing artists. 

sxswo 
MUSIC MARCH 14 -18 2001 AUSTIN TX 

CHRONICLE BLENDER 
MAGAZINE 
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IVI' Sit; 
R&B/HIP-HOP BY GAIL MITCHELL 

Underdogs Overload 
Dreamgiris' Soundtrack Kicks Off 
Busy Breakout Year For R &B Production Duo 
One telltale movement signals 
that a recording has passed final 
muster with the Underdogs: 
The production duo's heads bob 
in unison throughout the song. 

Harvey Mason Jr. and Damon 
Thomas' double head -nodding 
was very much evident recently 
at their Hollywood studio as they 
played Beyoncé's "Listen" and 
other selections from the forth- 
coming "Dreamgiris" sound- 
track. With this project, the new 
Aretha Franklin and Mary J. 

Blige single "Never Gonna 
Break My Faith" (from Island 

month span, the duo worked 
on more than 40 songs and 
musical snippets for the 
DreamWorks /Paramount film. 
Adapted from the Tony Award - 
winning Broadway play about 
career highs and lows of a fic- 

tional girl group, the film -star- 
ring Beyoncé, Jamie Foxx, Eddie 
Murphy and Jennifer Hudson - 
will debut nationwide Dec. 21, 

nearly to the day (Dec. 20) the 
play bowed 25 years ago. 

The Music World Music/ 
Sony Urban /Columbia sound- 
track is set for release Dec. 5 in 

drummer Harvey Mason 
earned his writer stripes with 
Rodney Jerkins' Darkchild En- 
tertainment camp, penning 
songs for Brandy, Toni Braxton 
and others. 

"We searched to find exactly 
how to achieve the balance be- 
tween respecting the original 
songs and the time period 
[1962- 1975]," Mason adds, 
"while updating the material 
for today's audience." 

Condon cites new song "Pa- 
tience" as a prime example. 
"Hearing that Marvin Gaye -like 

Def Jam's Nov. 21 "Bobby" 
soundtrack) and collaborations 
with Mario, Chris Brown, Fan- 
tasia and "America Idol" final- 
ist Katharine McPhee, 2007 is 
shaping up to be a breakout year 
for the Underdogs. 

During the five years since 
the partnership took off with 
Tyresé s "I Like Them Girls" and 
subsequent R &B and pop hits 
with Ruben Studdard, Omarion 
and others, the Underdogs were 
offered work on various sound- 
tracks. But the timing and de- 
sire didn't click until the pair 
was asked to lend its production 
talents to " Dreamgirls." 

"We knew we wanted to do 
films," says Thomas, nick- 
named "the motivator" by 
Mason. Before the Underdogs, 
Thomas wrote songs with Ken- 
neth "Babyface" Edmonds for 
Pink and Faith Evans, among 
others. "But we wanted to wait 
for a great opportunity." 

The Underdogs' first sound- 
track venture was an ambitious 
undertaking. During a 14- 

both a single -CD version and a 

double disc featuring 37 songs. 
The lineup includes "Listen" 
and three more new tracks, plus 
updated versions of songs from 
the original production, most 
notably the signature "And I Am 
Telling You I'm Not Going. " All 
the work was done at the Un- 
derdogs' complex, which occu- 
pies two floors and eight rooms 
in the Edmonds Building on 
Cahuenga Boulevard. 

Working with the duo were 
the film's director Bill Condon 
( "Chicago "); original "Dream - 
girls" composer Henry Krieger, 
who co -wrote the new songs; 
and music supervisors Randy 
Spendlove and Matt Sullivan. 
Thomas and Mason say their ex- 

pertise as musicians and their 
penchant for incorporating live 
instruments in their produc- 
tions helped them sonically in- 
terpret Condon's vision. 

"It took some experiment- 
ing," Mason says of the chal- 
lenge. Tagged "the general" by 
Thomas, the son of noted jazz 

song grow into a moving big 
track under their guidance 
shows how brilliant they were 
at shaping the music dramati- 
cally but still keeping within 
the storyline." 

Beyond the " Dreamgirls" and 
"Bobby" projects, Mason and 
Thomas oversee a crew of 10 
songwriter /producers, J 

Records -distributed Underdog 
Records and Underdog Publish- 
ing via Universal Music Pub- 
lishing. More pressing, though, 
is getting their two heads nod- 
ding together again. 

While talking to Billboard, 
the pair was busy tweaking the 
bridge on a new Chris Brown 
track, "Let Me Take You 
Down," before the singer re- 
turned to record the chorus 
and ad -libs. 

"Whatever we do, it's a two - 
step process," Mason says as 
Thomas switches places with 
him at the keyboard. "If 
something bothers one, it 
bothers the other. It's got to 
excite us both." 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

JOSH GROBAN 
Awake 
Producers: various 
143 /Reprise 
Release Date: Nov. 7 
Reprise certainly had 
its work cut out for it 
five years ago when it 

aimed to break a young pop -classical 
singer named Josh Groban. Sixteen 
million copies of two albums later, it 
would be simple enough for the 25 -year- 
old to rest easy with more of the same. 
But on "Awake," Groban bounds forward 
via a handful of innovative collaborations 
with Dave Matthews, John Ondrasik of 
Five for Fighting, Herbie Hancock, 
Imogen Heap and, most notably, 
Ladysmith Black Mambazo, whom he met 
while touring in South Africa. There's still 
plenty here to soothe and seduce his 
sweeping fan base. "Don't Give Up (You 
Are Loved)," breathtaking Italian "Un 
Giorno Per Noi (Romeo Y Guilietta)" and 
melancholy "February Song" are destined 
to join his greatest hits, but this collection 
proves that the momentous talent is just 
finding his footing. Already No. 1 at 
amazon.com based on pre- orders a week 
before release, "Awake" is a retail and 
artistic titan. -CT 

Y U S U F 

YUSUF 
An Other Cup 
Producers: Yusuf 
Islam, Rick Nowels 
Ya /At /antic 
Release Date: Nov. 74 

Twenty -eight years is 

a long time between 
drinks, even if it is only tea you're 
sipping, but the artist formerly known as 
Cat Stevens (and, significantly, billed as 

DEPECHE 
MODE 

such on U.S. album sleeves) still knows 
how to make a decent brew. His voice is 

seemingly unchanged by the best part 
of three decades away from the music 
biz, and the songs, while clearly 
informed by his faith and his unique 
experiences in the time off, retain much 
of the freshness and pop sensibility that 
made albums like "Tea for the Tillerman" 
such an inspiring presence in the '70s. It 
doesn't all hit home, but at its best 
( "Heaven/ Where True Love Goes," "In 
the End," "Green Fields, Golden Sands "), 
this record is uplifting enough to satisfy 
even a 30 -year thirst. -MS 

KEITH URBAN 
Love, Pain & the 
Whole Crazy Thing 
Producers: Dann Huff, 
Keith Urban 
Capitol Nashville 
Release Date: Nov. 7 
"I don't have any 

aspirations to be a pop star or a rock 
artist." That's what Keith Urban recently 
told Billboard, and while it may be true, 
he could be either if he wanted to. The 
proof is in this CD, which rocks harder 
and is more diverse than its three 
predecessors. Few artists have the 
vision to see that country music isn't 
simply defined by fiddles and steel 
guitar (although this album has both), 
and even fewer have the talent to fulfill 
that vision. Urban does. Whether it's one 
of the 10 songs he wrote or the one he 
didn't (the Billy Nicholls -penned "I Can't 
Stop Loving You," previously a hit for 
Leo Sayer and Phil Collins), Urban sells 
every song with passion. It's fitting that 
he closes this varied set with "Got It 
Right This Time." Indeed. -KT 

DEPECHE MODE 
Martyr (3:07) 
Producer: Ben Hillier 
Writer: M. Gore 
Publisher: EMI 
Blackwood, BMI 
Mute /Sire /Reprise 
During the past 25 

years, Dave Gahan, Andy "Fletch" 
Fletcher and Martin Gore have 
personified- defined -electronica around 
the globe, with the occasional dip into 
arena rock. Now, Depeche Mode 
celebrates a notable anniversary with its 
"The Best of, Volume 1," which collects 
memorable moments from 11 studio 
albums. New track "Martyr" certainly 
makes the mark, with its hypnotizing, 
synthesizer- driven imprint; urgent 
guitars; and a sound so retro that you at 
first wonder if the track was pulled out of 
a safe, where it has been collecting dust 
for two decades. Fun, reminiscent and yet 
fresh enough to prove that these guys are 
relevant as ever. -CT 

ROCKIE LYNNE More 
(3:54) 
Producers: Blake 
Chancey, Tony Brown, 
Kevin Law 
Writers: R. Lynne, 
D. Morgan 
Publishers: Carolina 

Blue Sky /Little Shop of Morgansongs, BMl 
Universal South 
This is quite simply one of the most 
beautiful country ballads to come along this 
year. Country programmers would be crazy 
not to spin this heavily, especially during the 
holiday season. Rockie Lynne and Music 
Row vet Dennis Morgan have crafted a 

sweet, poignant love song filled with such 
great lines as "I'd give you my seat on the 
train to heaven, if only one of us could go." 
Love and devotion never sounded more 
honest and tangible than when Lynne's 
emotion -filled voice delivers the eloquent 
lines of this gorgeous ballad. His previous 
efforts have garnered attention, but this 
should be the single that shifts this talented 
artist's career into high gear. -DEP 

HIP -HOP 

THE GAME 
Doctor's Advocate 
Producers: various 
Black Wall Street /Geffen 
Release Date: Nov. 14 

After getting booted from 
50 Cent's G -Unit crew and 
losing Dr. Dre as the main 
collaborator for this 
sophomore album, the 
Game is sporting quite a 

chip on his shoulder. The 
against- the -odds 
mentality is set on a 

backdrop of menacing 
percussion ( "It's Okay 
[One Blood] ") and 
brooding soul samples 
(the groupie- bashing 
"Wouldn't Get Far," 
featuring Kanye West). The 
defensive approach can be 
great lyrical fodder ( "Why 
You Hate the Game" 
featuring Nas and Marsha 
Ambrosius), but the 
Compton, Calif. -bred 
rapper is at his best on 
pensive cuts like "01 
English" and the Dre- 
aimed title track featuring 
Busta Rhymes. Clichéd 
lady -pleasers like "Around 
the World" featuring Jamie 
Foxx are inconsequential, 
but even though "Doctor's 
Advocate" has its failings, 
it's a prescription that 
comes recommended. -CH 

FAT JOE 
Me, Myself and I 

Producers: various 
Terror Squad /Imperial /EMI 
Release Date: Nov. 14 

piHaving split with 
Atlantic in favor of a 

distribution deal with EMI's 
Imperial Records, Fat Joe 
offers quintessential Don 
Cartegena rhymes on "Me, 
Myself and I," particularly 
during "Breathe and Stop," 
where he claims he could 
"play it like Kanye and let 
my chest hair show, but 
that just ain't Joe." His spat 
with 50 Cent continues on 
that Bob Marley- sampling 
cut, produced by Nu Jersey 
Devil and featuring the 
Game. Beats by producer 
LV stand out on songs like 
"Damn" and "Jealousy," 
marked by vintage '70s soul 
horns and layered vocals. 
But ironically, the tracks 
exhibiting personal 
emotion for his mother and 
his wife fall flat. Indeed, 
Joe's at his most excited 
when he's threatening to 
"run up in your crib and 
butt f * *k your wife." 
Happiness. -HC 

SOUNDTRACK 

TENACIOUS D 
The Pick of Destiny 
Producer: John King 
Epic 
Release Date: Nov. 14 

re Tenacious D insists it 
is the greatest band in 

the world, and on a couple 
occasions during this 
soundtrack to the duo's 
upcoming film of the same 
name, you kinda believe it. 
Simultaneously mocking 
and paying homage to 
metal, tracks like "Master 
Exploder" (cue the Judas 
Priest -style harmonized 
guitar solos) and "Car 
Chase City" (with a speed - 
addled Motörhead riff) is 

the D at its best- unapolo- 
getically obnoxious and 
having a ball. Beyond 
some amusing genre 
parodies (power ballads 
on "Dude I Totally Miss 
You," flute -flavored '60s 
pop on "Papagenu (He's 
My Sassafras)," Jack Black 
and Kyle Gass unite in rock 
with such idols as Meat 
Loaf and Ronnie James 
Dio ( "Kickapoo "), and 
deliver their life story in 
anthemic fashion (the title 
cut). Best of all: Black 
scatting atop Gass' 
acoustic renditions of "Für 
Elise" and "Eine Kleine 
Nachtmusik" on 
"Classico. " -JC 

ROCK 

... AND YOU WILL 
KNOW US BY THE 
TRAIL OF DEAD 
So Divided 
Producer: Mike McCarthy 
lnterscope 
Release Date: Nov. 14 

©"So Divided," the third 
lnterscope release 

from ... And You Will 
Know Us by the Trail of 
Dead, offers a more diverse 
song mix than one might 
expect from these Texas - 
based rockers. There are 
still moments of gripping 
rock drama, particularly on 
"Sunken Dreams," which 
most resembles 2002's 
amazing "Source Tags & 
Codes." But the set veers 
into alt- country territory on 
the bluesy "Naked Sun" 
and "Witches Web," which 
features Dresden Dolls' 
Amanda Palmer on 
backing vocals. There's 
also a streamlined pop flair 
on display via the Beach 
Boys -style harmonies of 
"Eight Day Hell" and the 

propulsive major -key riff of 
opener "Stand in Silence." 
Still, the standout is 

"Wasted State of Mind," 
whose frantic piano 
melody and singalong 
chorus is a reminder that 
change, though unan- 
ticipated, can often be a 

good thing. -JM 

DAMIEN RICE 
9 

Producer: Damien Rice 
Vector /Warner Bros. 
Release Date: Nov. 14 

©Damien Rice's 2004 
debut, "O," had its 

darling moments of 
innocence and whimsy, 
but "9" keeps both feet 
on the ground. 
Addressing jealousy, sex, 
loneliness, cheating, 
exhaustion and unfulfill- 
ment, Rice's fragile voice 
whimpers and moans 
through heart -on- 
sleevies like "9 Crimes" 
and "The Animals Were 
Gone." Just like on the 
first album, the pretty 
string arrangements and 
angelic harmonies with 
cohort Lisa Hannigan 
don't exactly bring peace 
to his troubled guitar 
songs, just as tracks like 
"Rootless Tree" begin 
pastoral, then bum -rush 
into chaos and anger. The 
refreshing /frustrating 
aspect of Rice's capital -D 
dumped state of disrepair 
is that the album doesn't 
attempt to be bigger 
than it is -no token social 
commentary, no distract- 
ing deviation to a 

commercial single or 
lighter subject matter. It 
is simply miserable, 
heavy, repetitive and 
cathartic. -KH 

POP 

BOWLING FOR SOUP 
The Great Burrito 
Extortion Case 
Producers: various 
Jive 
Release Date: Nov. 7 

UMDoling out another 
dose of quirky 

pop /rock a la prior radio 
hits like "1985" and "Ohio 
(Come Back to Texas)," the 
new Bowling for Soup 
album should elicit smiles 
and snickers all around. 
First single "High School 
Never Ends" is a hilarious 
social commentary with 
biting wit, a bit of truth and 
an continued on »p56 
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from »p55 
absolutely infectious 
chorus. Lead vocalist Jaret 
Reddick has an engaging, 
personality -packed voice 
that makes every song an 
event. On "I'm Gay," the 
band deflates rockers who 
take life a little too 
seriously, then implores 
"Don't hate us cause we're 
happy!" Though most tunes 
lean toward the satirical, 
the band tackles more 
serious fare on "Much More 
Beautiful Person," about 
the challenges some young 
people battle. Throughout, 
clever songwriting, solid 
musicianship and manic 
energy combine to roll a 

perfect strike. -DEP 

JOAN OSBORNE 
Pretty Little Stranger 
Producer: Steve 
Buckingham 
Vanguard 
Release Date: Nov. 14 

©While a far cry from 
Joan Osborne's 

breakthrough, the 
delectable "Relish," 
recorded more than a 

decade ago, "Pretty Little 
Stranger" sets the singer in 
Nashville, where she 
soulfully transplants her 
roots music into fertile 
country soil. At times, 
producer Steve Bucking- 
ham gives the sessions a 

classic feel, a la Owen 
Bradley's signature steel 
guitar shadings and bright 
piano tinkles, on such 
sumptuous readings of Kris 
Kristofferson's "Please 
Don't Tell Me How the Story 
Ends" and Beth Nielsen 
Chapman's "Time Won't 
Tell." But Osborne breaks 
out of the Patsy Cline mode 
with folk -inflected tunes 
and more contemporary 
country fare like the lyrical 
title track. Split down the 
middle between covers and 
originals, the CD's best 
tracks come from Os- 
borne's portfolio, including 
the sweetly swaying "Holy 
Waters," the skipping 
"Shake That Devil" and the 
funky "Dead Roses. " -DO 

LATIN 

INTOCABLE 
Crossover 
Producers: Ricky Muñoz, 
René Martínez, 
Lloyd Maines 
EMI Televisa 
Release Date: Oct. 24 
"Crossover" is an apt 
description of Intocable's 
music, which often veers 
from regional Mexican into 
pop. However, this album is 

not totally revolutionary for 
the band, which has been 
pushing the envelope of the 
norteño sound for some 
time while keeping close to 
its basic root. Both extremes 
are heard on the single "Por 
Ella." The original version is 

romantic norteño to the 
core, built on swiveling 
accordion lines, while the 
pop version (produced by 
Lloyd Maines) is country and 
Western, the accordion 
traded for twangy guitars 
and fiddle. Otherwise, 
Intocable sounds like 
evolved norteño. Some 
tracks, like "Libertad" and 
"La Palabra Amor," are 
robust and danceable, while 
others like "Lo Que Callas," 
accordion notwithstanding, 
could easily fall into a pop 
format thanks to long 
melodic lines and big, 
breakout choruses. -LC 

WORLD 

THE IDAN RAICHEL 
PROJECT 
The Idan Raichel Project 
Producers: Idan Raichel, 
Gilad Shmueli 
Cumbancha 
Release Date: Nov. 7 

©This disc is surely one 
of the most fascinating 

titles to emerge in world 
music this year. Israeli key - 
boardist /composer Idan 
Raichel, who has become 
quite an item among Israel's 
and Ethiopia's music fans, 
collaborates here with 
Ethiopian immigrants in 
Israel, particularly vocalist 
Cabra Casey. The tunes are 
terribly alluring, and each 
song definitely has a life of 

MilRelatlIWEC11:10 
EDITED BY JONATHAN COHEN (ALBUMS) AND 
CHUCK TAYLOR (SINGLES) 
CONTRIBUTORS: Leila Cobo, Jonathan Cohen, Hillary 
Crosley, Katie Hasty, Clover Hope, Jill Menze, Dan 
Ouellette, Sven Philipp, Deborah Evans Price, Mark 
Sutherland, Chuck Taylor, Christa L. Titus, Ken 
Tucker, Philip Van Vleck, Susan Visakowitz 

PICK : A new release predicted to hit the top half of 
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its own. Make note of the 
superb, haunting groove 
of "Mi'Ma'amakim," an 
exquisite blending of a 

Raichel lyric and "Nanu 
Nanu Ney," a traditional 
Ethiopian song. "Brong 
Faya," sung by Suriname 
native Sergio Braams, 
boasts a strong hint of 
reggae, while "Azini," 
featuring Arab -Israeli 
vocalist Mira Anwar Awad, 
is a dramatic ballad with a 

pronounced Middle 
Eastern feel. Raichel's U.S. 
debut is a multi- ethnic 
tour de force. -PVV 

VITAL REISSUES 

NEIL YOUNG & 

CRAZY HORSE 
Live at the Fillmore East 
Producer: Paul Rothchild 
Reprise 
Release Date: Nov. 14 

© The long- awaited first 
salvo from Neil Young's 

long- rumored archives 
series, "Live" captures the 
original Crazy Horse (the late 
Danny Whitten, Billy Talbot 
and Ralph Molina) plus 
producer Jack Nitzsche, who 
sits in on electric piano, 
during a four - 
shows-in-two - 
nights stand 
from March 
1970 at the 
legendary 
New York 
venue. Only 
six tunes 
made the cut, 
but the 43 
minutes of 
music offered 
features everything a fan 
could hope for -superbly 
jammed -out epics ( "Down 
by the River, " "Cowgirl in the 
Sand "), lesser -known gems 
( "Winterlong, 'Wonderin' ") 
and solid versions of 
signature tracks ( "Every- 
body Knows This Is No- 
where," "Come On Baby 
Let's Go Downtown "). The 
fiery 16- minute "Cowgirl" 
takes top prize, but the 
whole set shines. All we need 
now is more -lots more. -SV 

www.bim oord.ca 
THIS WEEK O 

.cE)ir 
ADDITIONAL 
REVIEWS: 

Craig Morgan, 
"Little Bit 
of Life" 
(Broken Bow) 

Joanna 
Newsom, "Ys." 
(Drag City) 

the chart in the corresponding format. CRITICS' 
CHOICE *: A new release, regardless of chart potential, 
highly recommended for musical merit. 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Billboard, 770 Broadway, Sixth Floor, New York, N.Y. 

10003) or to the writers in the appropriate bureaus. 

GOO GOO DOLLS Let 
Love In (4:15) 
Producer: Glen Ballard 
Writers: J. Reznik, 
G. Ballard, G. Wattenberg 
Publishers: various 
Warner Bros. ro By the stats, Goo Goo 

Dolls are the most 
popular adult top 40 act in 
history, and as usual, John 
Reznik and company 
deliver a comfortable fit for 
the format, with a 

midtempo pop /rock romp 
big on hooks and hip 
enough to keep moms 
feeling youthful. For a while 
there, Reznik's DIY accord 
on making records had put 
him in a rut, but thanks to 
some able collaborative 
skills from producer Glen 
Ballard, the title track to the 
Goos' latest album is well - 
crafted, plenty melodic and 
stands a good chance at 
topping the adult top 40 
list. For good measure, a 
"rock" version is also 
included on the promo 
single, which turns up the 
guitars for hipper -leaning 
stations. It's preferred, but 
either way you slice it, this 
mild cheddar meets the 
taste test. -CT 

MAT KEARNEY Nothing 
Left to Lose (4:26) 
Producers: Robert Marvin, 
Mat Kearney 
Writer: M. Kearney 
Publishers: EMI Black- 
wood /Façade Aside, BMI 
Aware /Columbia 
Singer /songwriter Mat 
Kearney leaves his hip -hop 
rhymes behind and main- 
streams it on "Nothing Left 
to Lose," the soft- rocking 
title track from his major - 
label debut and second 
album. The introspective 
single chronicles his 
journey from his Eugene, 
Ore., hometown to 
Nashville, offering an 
acoustic -led, sensitive -guy 
ballad that is catchy and 
relaxed. "To a kid from 
Oregon by way of Cali- 
fornia /All of this is more 
than I've ever known or 
seen," he admits, then 
launches into a Coldplay- 
ish falsetto for an under- 
stated, mildly infectious 
chorus. While "Nothing 
Left" is a highly personal 
statement that lacks true 
personality, it is already 
garnering hot AC airplay 
and should make Kearney a 
serious contender for a 

i 

spot on the next "Grey's 
Anatomy" soundtrack. -SP 

ROCK 
P.O.D. Going in Blind 
(3:46) 
Producers: Travis Myrick, 
P.O.D. 
Writer: P.O.D. 
Publishers: Ripped Off 
Publishing /Jason Truby 
Publishing, ASCAP 
Atlantic 

CIWas the nu metal era 
really so long ago? The 

pending arrival of greatest - 
hits sets from Staind and 
P.O.D. mark almost a decade 
since Korn's "Follow the 
Leader" officially ushered in 
the polarizing trend when it 
debuted at No.1 on The 
Billboard 200. Staind and 
Korn have long distanced 
themselves from that label, 
and it's now becoming 
harder to lump P.O.D. in that 
category. The band has 
always kept melody firmly 
in hand and doesn't auto- 
matically rely on rapped 
vocals. "Going in Blind" 
finds P.O.D. settled into a 
style that mixes radio -ready 
structures with dramatic 
choruses and weighty lyrics. 
The band's Christian roots 
are also heard in words like, 
"In his eyes you can live 
again /Free within." "Going 
in Blind" has a sad message 
about not knowing where 
to turn in a time of need, 
but the midtempo number 
still feels inspiring. -CLT 

TRIPLE -A 

JOHN MELLENCAMP Our 
Country (3:30) 
Producers: John 
Mellencamp (rock)/Tony 
Brown (country) 
Writer: J. Mellencamp 
Publishers: Belmont 
Mall /Sony /ATV, ASCAP 
Universal Republic 
111. Longtime super trooper 
IA and Billboard Century 
Award winner John 
Mellencamp returns in early 
2007 with his first album of 
new material in six years led 
by "Our Country," an 
appreciable fable of 
tolerance, hope and 
empowerment. Without 
sounding preachy, he 
implores, "There's room 
enough here for science to 
live /And there's room 
enough here for religion to 
forgive /And try to under- 
stand, all the people of this 
land, this is our country." 

Vocally, melodically, lyrically, 
Mellencamp remains a 
master -if more for triple -A 
stations now than the 
faraway land that is today's 
top 40. It's also trendy 
nowadays for pop /rock 
artists to cross to the country 
charts, but as one of the 
original heartland per- 
formers of the past 20 years, 
his potential there is 

organic -and mighty. For the 
people, by the people. A 
jubilant return. -CT 

ENYA The Magic of the 
Night (3:29) 
Producer: Nicky Ryan 
Writers: Enya, R. Ryan 
Publisher: EMI Blackwood, 
BMI 
Reprise 
As AC prepares for its annual 
flip to all- holiday music (four 
radio stations have already 
made the transition before 
Halloween pumpkins even 
began to sag), Enya releases 
a number of appropos tunes 
from her "Sounds of the 
Season" EP, including this 
secular selection, "The Magic 
of the Night." Because this is 

an artist that appears only 
every couple years, we're 
forgiving that it's more or less 
a paint -by- numbers 
production of the airy, plucky 
new age sound that has 
always defined the 
singer /songwriter. There are 
still shades of Christmas to 
the track, with its references 
to bells and angels, but it 
nonetheless possesses an all - 
year charm on par with her 
many previous hits at the 
format. Not particularly novel, 
but lovely all the same-CT 

KIMBERLEY LOCKE 
Jingle Bells 
Curb 
SARAH McLACHLAN 
Happy Xmas (War Is Over) 
RCA 
BETTE MIDLER From a 

Distance (Christmas 
version) 
Columbia 
DARYL HALL & JOHN 
OATES Home for 
Christmas 
LI-Watch 
VONZELL SOLOMON It's 
Gonna Be a Cold Cold 
Christmas 
Breaking Records 
LeANN RIMES Rockin' 
Around the Christmas Tree 
Curb 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

the Most" becomes the first 
single by a group in the 45 -year 
history of the Adult 
Contemporary chart to top that 
list after a No. 1 run on Hot 
Country Songs. In the Nielsen 
BDS era (since 1993), only three 
solo artists -Shania Twain, Lee 
Ann Womack and Faith Hill - 
have managed that feat. 

Madonna's "Jump" ascends 
to No. 1 on the Hot Dance Club 
Play chart, becoming her fourth 
straight chart- topper from 
"Confessions on a Dance Floor" 
and her 37th Club No.1. In a 

distant second place on the 
overall Club tally: Janet 
Jackson, with 16. 

PUCKER UP 
gr Ultimate 

Kiss Collection Vol. 11974-77" Is 
Kiss' fifth No. 1 on Top Music 
Video. All four of the quartet's 
SoundScan -era chart- toppers 
debuted at No.1. Overall, Kiss 
has reached the top 10 with 12 

of its 17 charted video 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»It has been more than two 
years since a hit from Hot 
Country Songs occupied the 
pole position on the Adult 
Contemporary chart. "What 
Hurts the Most" (Lyric Street) 
by Rascal Flatts is the first 
country tune to be an AC No.1 
since Martina McBride's "This 
One's for the Girls" held that 
honor in the summer of 2004. 

»Female "American Idol" 
singers are topping the 
country singles and albums 
charts. Carrie Underwood 
carries on for a second week 
with "Before He Cheats" 
(Arista), while Kellie Pickier 
collects the 104th No. 1 for 
the "Idol " franchise with her 
debut album, "Small Town 
Girl" (BNA). 

Over the CoLuntel 
GEOFF MAYFIELD gmayfield@billboard.com 

`Hannah' Edges Manilow's Best SoundScan Frame 
Two weeks in a row may not seem like 
much of a win streak, but in the merry- 
go -round that has been 2006, a second 
chart -topping frame for the "Hannah 
Montana" soundtrack resembles out- 
right domination. 

The Disney Channel series album is 

the first since Justin Timberlake's Sep - 
tember release, "FutureSex /LoveSounds," 
to lead the chart for two weeks. In a year 
where a chart -record 34 albums have 
reached No. 1, "Hannah" is anly the sev- 

enth title to spend more than one week 
atop the page. 

Of those seven, only two led the big 
chart for more than two weeks. Rascal 
Flatts' "Me and My Gang," released 
April 4, was No. 1 during its first three 
chart frames. Hits compilation "Now 
22," which hit stores June 27, was the 
kingpin in three nonconsecutive weeks. 

For whatever it's worth, both of those 
albums, like "Hannah," have been driven 
largely by department store traffic. Ac- 

cording to Nielsen SoundScan, mass 
merchants account for 83% of the 1.4 
million "Now 22" has sold so far, 76% of 
the 2.7 million to date on the Flatts title 
and 84% of the 485,000 that the Disney 
soundtrack has posted in two weeks. 

A modest second -week decline of 
27.6% helps "Hannah" fend off a strong 

charge by Barry Manilow's newest. The 
margin between the two is less than 
2,000 copies, the smallest gap between 
No. 1 and the runner -up since the week 
ending Aug. 6, when DMX's "Year of the 
Dog Again" trailed "Now 22" by about 
1,500 pieces. The dip for "Hannah" is 

also the smallest second -week drop by 

an album that started in the top 10 since 
another Walt Disney soundtrack, "The 
Cheetah Girls 2," eroded 7% in the week 
that ended Aug. 27. 

In all, "Hannah" is only the sixth 
album in 2006 to drop 28% or less after 
starting in the top 10. Two others, the 
soundtracks to "Cars" and "Step Up," 
actually posted gains in the second 
week, as each arrived before their 
movies hit screens. 

The two smallest second -week de- 
clines by a top 10 album were both soft- 
ened by Valentine shopping: Andrea 
Bocelli's "Amore" (down 3 %) and 
Manilow's "The Greatest Songs of the 
Fifties" (down 9 %). 

The "Hannah" series, which stars 
daughter /father team Miley and Billy 

Ray Cyrus, also looms large in home 
video. "Hannah Montana, Vol. 1-Livin 
the Rock Star Life" bows at No. 1 on Top 

Kid DVDs at billboard.biz. The DVD ar- 

rived the same day as the album, but 

charted a week later because the track- 
ing period for Nielsen VideoScan's final 
lists lags SoundScan's by a week 

OLD FRIENDS: Sports teams enter- 
tain fans with turn -back- the -clock lights, 
which just might be the theme for this 
week's top 10. 

Barry Manilow, who first dent °d The 
Billboard 200 in 1974, garners the Hot 
Shot Debut at No. 2. He just misses scor- 
ing his third career No. 1 and his second 
chart- topper of the year. 

With 202,000 sold, "The Greatest 
Songs of the Sixtes" marks Manilow's 
biggest Nielsen SoundScan week jet. Al- 

though it begins 48,000 taller than his 
"Greatest Songs ofthe Fifties" did when 
it opened at No. 1 in February, th= corn - 
petition is tougher this time. 

IVia'ket Watch A Weekly National Music Sales Report 

Weekly Unit Sales Year -To -Date 
STORE 

ALBUMS SINGLES 

DIGITAL 

TRACKS 

This Week 

Last Week 

Change 

BisWeeklastl'ear 

Change 

10,675,000 

10,034,000 

6.4% 

10,898,000 

-2.0% 

53,000 

48,000 

10.4% 

61,000 

-13.1% 

Weekly Album Sales 

35 million units 

30 

25 

20 

15 

10 

- 2006 

10,130,000 

10,436,000 

-2.9% 

6,434,000 

57.4% 

D 
J FM AM J A S O N D J 

2005 2006 CHANGE 

OVERALL UNIT SALES 

Albums 467,310,000 

Digital Tracks 277,660,000 

Store Singles 4,432000 
Total 749,402000 

Abunsw/IEA' 495,076,000 

444,237,000 

468,690,000 

3,209,000 

916,136,000 

491,106,000 

-4.9% 

68.8% 

-27.6% 

222% 

-0.8% 
'Includes track equivalent album sales (TEA) with 10 track downloads equivalent 
to one album sale. 

ALBUM SALES 

'06 444.2 million 

SALES BY ALBUM FORMAT 

CD 451,717,000 416,549,000 -7.8% 

Digital 12,460,000 25,937,000 108.2% 

Cassette 2,201,000 985,000 -55.2% 

Other 932,000 766,000 -17.8% 

Thanks in large part to an appearance 
on QVC, about 35% of Manilow's first - 
week sales come from the nontradi- 
tional sector. 

Ifthis album cycle continues at its cur- 
rent pace, I imagine we'll see "The Great- 
est Songs ofthe Eighties" about this time 
next year. Can't wait to hear Manilow 
cover Depeche Mode and Guns N' Roses. 

Also lending the top 10 a throwback 
flair are bows by the Who (No. 7) and 
Meat Loaf (No. 8), each with about 81,000 

sold. The former first inked the album 
chart in 1967, while Mr. Loaf's debut hit 
the list in 1977. 

Even Deftones (at No. 10) have been 
around a while. Their first album en- 
tered Top Heatseekers 10 years ago, 
meaning they have at least an outside 
shot to be represented on Manilow's 
"The Greatest Songs of the Nineties," 
should one hit stores in 2008. 

ON DECK: Don't expect a third 
straight week for the "Hannah Mon- 
tana" album. The new Keith Urban set 
and "Now 23" will be in a tug of war for 
next issue's crown, with each having a 

shot at 350,000. Chains' first -day num- 
bers also lead chart soothsayers to pre- 
dict 200,000 -plus starts for Sugarland 
and Josh Groban. 

For week ending Nov. 5, 2006. Figures are rounded. 
Compied from a national sample of retail store and rack 
sales r.ports collected and provided by 

Year -To -Date Album 
Sales By Store Type 
25Omillion units 

200 

,'73 

Nielsen 
SoundScan 

Indies Non- Mass Chain 
traditional Merchant 

Go to www.billboard.biz for complete chart data I 57 
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3 

Continuum 2 

15 

Beyond Measure '29 

The Cheetah Girls 2 5 

Your Man 

S e Mars Legend for rules and explanation'. 2006. VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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SALES DATA COMPILE. BY 

IYlelsvn 
SnundScan 
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_.; 3 ..1 c 3u IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 
;o E ARTIST 

z#15 
1 SOUNDTRACK 

WALT DISNEY 861620 (18.98) +. 

NOT SHOT 
TEsuT 

NEW - 

4 3 

Ó G 

3 

0 NEW - 

NEW 

NEW 

NEW 

6 7 4) 

BARRY MANILOW 
ARISTA 82640 /RMG (18.98) 

Title 

Hannah Montana 

The Greatest Songs Of The Sixties 

BIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563 /UMRG (13.98) 

JOHN LEGEND 
6.0.5.5 /COLUMBIA 80323/SONY MUSIC (18.98) 

Like Father, Like Son 

Once Again 

JUSTIN TIMBERLAKE 
JIVE 88062 /ZOMBA (18.981 

52 51 

FutureSex/LoveSounds 

12 5 2 

15 20 

1= 

1E 

21 21 

9 14 

8 9 

MY CHEMICAL ROMANCE 
REPRISE 44427 /WARNER BROS. (18.98) 

THE WHO 
UNIVERSAL REPUBLIC 007846 /UMRG (13.98) C 

The Black Parade 

Endless Wire 

MEAT LOAF 
VIRGIN 63147 (18.98) O 

Bat Out Of Hell Ili: The Monster Is Loose 

KELLIE PICKLER 
BNA 01797/S8N (18.98) 

DEFTONES 
MAVERICK 43239 /WARNER BROS. (18.98) 

HINDER 
UNIVERSAL REPUBLIC 005390 /UMRG (9.98) 

EVANESCENCE 
IND -UP 13120 (18.98) 

BEYONCE 
COLUMBIA 90920 /SONY MUSIC (18.98) 

GREATEST 
GAINER 

FERGIE 
WILL I AM /A &M 007490 / INTERSCOPE (13 98) 

Small Town Girl 

Saturday Night Wrist 

Tie tí id 
Flair wit 
1st stein 
abun since' 
1982 s "It's'' 
lard" dew 
,et saris 
Arth 31.000. 

53 49 40 

54 35 8 

Extreme Behavior 

The Open Door IN 

B'Day 

The Dutchess 

All The Right Reasons 13 NICKELBACK 
ROADRUNNER 6183004OJMG (18.98) 

TONY BENNETT 
RPM/COLUMBIA 80979/SONY MUSIC (18.98) 

1E 14 12 

22 22 

2C 7 1 

21 13 10 

2s 17 11 

23 18 44 

25 23 31 

2E 13 6 

27E 12 3 

PITBULL 
FAMOUS ARTISTS 2820/TVT (18.98) 

LUDACRIS 
OTP /OEF JAM 007224 /IDJMG (13.98) 

Duets: An American Classic 

El Marcel 

Release Therapy 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197 /RMG (18.98) 

DIDDY 
BAG BOY 83864/AG (18.98) 

THE KILLERS 
ISLAND 007026' /1DJMG (13.98) 

Some Hearts 0 
Press Play 

Sam's Town 

GEORGE STRAIT 
MCA NASHVILLE 008023 /UMGN (13.98) 

It Just Comes Natural 3 

2E 13 

THE FRAY 
EPIC 93931 SONY MUSIC (18.98) ow 

RASCAL FLATTS 
LYRIC STREET 165075 /HOLLYWOOD (18.98) 

ROD STEWART 
J 82841 /RMG (18.98) 

JOJO 
DA FAMILY'BLACKGROUND /UNIVERSAL MOTOWN 007500 /UMRG (13.98) 

How To Save A Life 14 

Me And My Gang ©? >1 

Still The Same... Great Rock Classics Of Our Time 

The High Road 

32 24 

31 29 19 

32 34 31 

W- 11 - 

45 43 

37 32 

27 13 

JOHN MAYER 
AWARE /COLUMBIA 79019/SONY MUSIC (18.98) 

ALABAMA 
RCA NASHVILLE 00532/SBN (18.98) 

Songs Of Inspiration 

JEREMY CAMP 
BEC 83723 (17.98) O+ 

SOUNDTRACK 
WALT DISNEY 861592 (18.98) 

ALAN JACKSON 
ARISTA NASHVILLE 88172 /SBN (18.98) 

SNOW PATROL 
POLYDOR/A &M 006675 / INTERSCOPE (13.98) O 

Like Red On A Rose 

Eyes Open 

JIBBS 
BEASTNGEFFEN 007855/INTERSCOPE (10.98) 

Jibbs Feat. Jibbs 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

High School Musical 13 

CHRISTINA AGUILERA 
RCA 82839 /RMG (22.98) 

Back To Basics 

JIMMY BUFFETT 
MAILBOAT /RCA 00332/SBN (18.98) 

Take The Weather With You 

19 - TAYLOR SWIFT 
BIG MACHINE 120702 (11.98) 

33 27 

39 36 

Taylor Swift 

Face The Promise BOB SEGER 
HIDEOUT 54506/CAPITOL (15.98) w 
JOSH TURNER 
MCA NASHVILLE 004744/UMGN (13.98) 

DIERKS BENTLEY 
CAPITOL NASHVILLE 67320 (18.98) O+ 

Long Trip Alone 

BECK 
INTERSCOPE 007576 (13.98 CD /DVD) O+ 

The Information 

"WEIRD AL" YANKOVIC 
WAY MOBYNOLCANO 89951 / ZOMBA (19.98 DI)) w Straight Outta Lynwood 

LLOYD BANKS 
G -UNIT 007023 /INTERSCOPE (13.98) 

Rotten Apple 

JANET JACKSON 
VIRGIN 30416' (18.98) D+ 

CORINNE BAILEY RAE 
CAPITOL 66361 (12 98) 

20 Y.O. 

Corinne Bailey Rae 

HEARTLAND 
LOFTON CREEK 9006 (18.98) 

I Loved Her First 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791 / INTERSCOPE (13.98) 

LADY SOVEREIGN 
DEF JAM 007625 /IDJMG (10.98) 

Move Along 

Public Warning 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

Danity Kane 

OC 5U 44 VARIOUS ARTISTS 
WORD CIHI -. PROVIDENT.INTEGRITY 67195 'EMI CMG (22 98) 

WOW Hlts 2007 IIII 

3ard-s ast 
aUdic elease 
n2013 
aidei 
J). 2 bow 
vlh -6'.000 
J;w ore 
st3rls: Yith 
76,00C_ 

v-r 
Millie 
d3lscns 
::IIa10 ation 
with Ryan 
ajans IanCs 

d rta 87 
yth a debut 

31)1200o. 

=13sty Eiglish 
;spe- tat 
-b. 43) 
trio plzyed 
Lettenan," 

open_ a 
43. Toi Top 

Rap F.bims 
113,00C). 

25 - 

65 67 

55 41 

111 112 

136 52 25 

67 

68 43 

68 23 

7D 31 

71 

72 28 

73 63 54 

74 62 58 

ARTIST 
IMPRINT & NUMBER I DISTRIBUTING LABEL (PRICE) 

NEWSBOYS 
INPOP 71383 (17.98) 

TIM MCGRAW 
CURB 78891 (18.98) 

VARIOUS ARTISTS 

Title 

Go 51 

Greatest Hits Vol 2: Reflecte 2 

SONY BMG STRATEGIC MARKETING GROUP /EMI /UNIVERSAUZOMBA 83563 /SONY MUSIC (18.98) 
NOW 2 

RUBEN STUDDARD 
J 78961, RAG (18.98) 

LIL' BOOSIE 
TRILL 68587 /ASYLUM (18.98) 

BOB DYLAN 
COLUMBIA 87606 /SONY MUSIC (18.98) O 

CRAIG MORGAN 
BROKEN BOW 7797 (18.98) 

SARAH MCLACHLAN 
ARISTA 81504/RMG (18.98) 

30 SECONDS TO MARS 
IMMORTAL 90992NIRGIN (12.981 

RICK ROSS 
SLIP -N- SLIDE: 'DEF JAM 0069844/IDJMG (13.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69842/58N (18.98) 

SHAREEFA 
DTP /DEF JAM 007231 /IDJMG (10.98) 

The Return 

Bad Azz 

1 

18 

Modern Times 1 

Little Bit Of Life 57 

Wintersong 42 

A Beautiful Lie 42 

Port Of Miami 1 

Time Well Wastes: 2 

Point Of No Return 25' 

17 

RODNEY ATKINS if You're Going Through Hell 
CURB 78945 (13.98) 

LIONEL RICHIE Coming Home 
ISLAND 006484 /IDJMG (13.98) 0 
VARIOUS ARTISTS NOW That's What I Call Christmas! 3 
EMI /UNIVERSAL/ZOMBA/SONY BMG STRATEGIC MARKETING GROUP 89482 /SONY MUSIC (19.98) 

STING 
DG 007220 /UNIVERSAL CLASSICS GROUP (18.98) 

THE PUSSYCAT DOLLS 
ABM 005374 / INTERSCOPE (13.98) 

VINCE GILL 
MCA NASHVILLE 006021 /UMGN (29.98) 

MONTGOMERY GENTRY 
COLUMBIA (NASHVILLE) 94888,SBN (18.98) 

SOUNDTRACK 
WALT DISNEY 861636 (14.98) 

DIANA KRALL 
VERVE 507323NG (18.98) 

BROOKE HOGAN 
SMC 44909/SOBE (13.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262 /UMRG (9.98) 

PANIC! AT THE DISCO 
DECAVDANCE 077 /FUELED BY RAMEN (13.98) 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

GUNS N' ROSES 
GEFFEN 001714 / INTERSCOPE (16.98) 

RAY CHARLES + THE COUNT BASIE ORCHESTRA 
HEAR 30026 /CONCORD (18.98) 

NELLY FURTADO 
MOSLEY /GEFFEN 006300/ INTERSCOPE (13.98) 

ROBIN THICKE 
OVERBROOK/STAR TRAK 006146 / INTERSCOPE (9.98) 

VANESSA HUDGENS 
HOLLYWOOD 162638 (13.98) 

STONE SOUR 
ROADRUNNER 618073 /IDJMG (18.98) 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996 (22.98) O 
GNARLS BARKLEY 
DOWNTOWN 70003 /ATLANTIC (13.98) 

DIXIE CHICKS 
COLUMBIA 80739 /SONY MUSIC (18.98) 

CHINGY 
SLOT -A -LOT 12135 /CAPITOL (18.98) 

MONICA 
J 789604/RMG (18.98) 

WILLIE NELSON 
LOST HIGHWAY 006939 /UMGN (13.98) 

Songs From The Labyrinth 

PCD S 

These Days 17 

6a` 

79 

87 

77 61 

78 77 

78 74 

as 75 

"82 

Ito 

85 

67 

90 

PP71 

88 64 
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86 

49 

64 

80 

62 

81 

55 

122 

57 

48 

e8 78 73 

ea 82 52 

91 

hatMai's 
'iElLae tZrsiCn 

oitheset, 
eeastic last 

welç pishÿs 
a 3ig 7j6 
gain bite 
al)UIT. 

94 

95 91 

93 95 

97 99 

Q 105 

92 100 

100 59 

70 

90 

91 

99 

84 

Some People Change 

Tim Burton's The Nightmare Before Christmas: Special Edition 

23 

31 

From This Moment On 7 

Undiscovered 

Foiled 

A Fever You Can't Sweat Out 

Unappreciated 

Greatest Hits D 3 

Ray Sings Basie Swings 

Loose 1 

The Evolution Of Robin Thicke 4 

V 24 

Come What(ever) May 44, 

Stadium Arcadium t 

St. Elsewhere 

Taking The Long Way 

Hoodstar 

The Makings Of Me 

Songbird 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250/AG (18.98) 

CLAY AIKEN 
RCA 78846 /RMG (18.98) 

COPELAND 
THE MILITIA GROUP 049 (15.98) 

GEORGE BENSON & AL JARREAU 
MONSTER 2316 /CONCORD (18.98) 

JOHNNY CASH 
LEGACY /COLUMBIA (NASHVILLE) /AMERICAN /ISLAND 005288 /UME (13.98) 

KT TUNSTALL 
RELENTLESS 50729 /VIRGIN (12.98) w 
LUPE FIASCO 
1ST & 15TH /ATLANTIC 839604/AG (18.98) 

YOUNG DRO 
GRAND HUSTLE/ATLANTIC 839494/AG (18.98) 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281/SBN (18.98) 

THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) 

TRACE ADKINS 
CAPITOL NASHVILLE 56731 (18.98) O+ 

IMrnfAOI c 
EMI TELEVISA 58875 (15 98) 

Back To Bedlam I3 

A Thousand Different Ways 

Eat, Sleep, Repeat 

Givin' It U 

The Legend Of Johnny Cash Q 

Eye To The Telescope 

Lupe Fiasco's Food & Liquor 

Best Thang Smokin' 

Chris Brown Zj 

Precious Memories 

Don't You Fake It 2S=' 

Dangerous Man 

3114. 

Crossroads: Cruce De Caminos 59 

THE BILLBOARD 200 ARTIST INDEX LILDBOOSIOCELLI 55 

30 SEO 4DS TC MAR3 . 59 

TRA.' AJKIO 
AERbMTH -02 
AT .. .... 33 

CiRI`TIrA AGULERF 35 
C_A°AIP2N .. 89 
AA34Mn .._ 28 

JASOt A.DEAN '38 

THE ALL -AMERICAN 
REJECTS 47 

RODNEY ATKINS 63 
AUDIOSLAVE 122 

BIRDMAN & LIL WAYNE ..3 
LLOYD BANKS 43 

BEANIE SIGEL 192 

BECK 41 

TONY BENNETT ...,. 16 

& GEORGE BENSON AL 

JARREAU 91 

DIERKS BENTLEY ..40, 183 

BEYONCE 

MARY J. BLIGE 

BLUE OCTOBER 

JAMES BLUNT 

13 

175 

73 

88 

BREAKING BENJAMIN ..108 
BROOKS & DUNN 174 

CHRIS BROWN 96 

MICHAELBUBLE 139 
BUCKCHERRY 110 

JIMMY BUFFETT 36 
JUANITA BYNUM & 

JONATHAN BUTLER 146 

TRACY BYRD 165 

o 
29 
92 

200 

130 

JEREMY CAMP 
JOHNNY CASH 
CASSIE 
CELTIC WOMAN 
RAY CHARLES + THE 

COUNT BASA ORCHES- 
TRA 77 

CHERISH 75 
KENNY CHESNEY 104, 124 

CHINGY 8E 

)ANIT" KINÖ 
-HE DECEMBEHISTS ..136 
)EFTDNES ...... ....10 
31551 .. .. ..,.20 
)ISTURBE) ...., ...178 
)IXIE C HICKS .. . . . . . .84 

30BOYLA4..... _56 

KELLY CLARKSON .19E 

CONJUNTO 
ATARCECEF:.... . .19C 

DANE COOK .... . .16C 
COPELAND ..,.. 9C 

CREED 137 

CROSS CANADIAT 
RAGWEED ..... . .12C 

:MINEM . ...... . .125 

CVHNCJrCTIiC lC 0 
KEVIN FDERLINE ....151 
FERGIE _ 14 

LUPE FIA533 94 
FLYLEAF. .,.,,....143 
FRANKIE) 153 
THE FRA- 23 
NELLY FLRr4D0 78 

VINCE VINCE GILÖ 
GNARLS BARKLEY 83 
GUCCI MANE . ......161 
GUNS N' ROSES 76 

FRED HAMM© 
HEARTLAND . 46 

HINDER 11 

BROOKE HOGAN 72 

LUS HUHUSCUPUS DE 

DURANGO ....,....159 
VANESSA HUDGENS .. .80 

ICE CUBO 
IL DIVO....,.,.. 115, 162 
INDIA.ARIE 176 
INTOCABLE 100 

ALAN JACKSON 

JANET JACKSON 44 
RONEY JAMES 
LYFE JENNINGS . 

JET 

164 
132 

152 

JIBES 33 
JAC<JOHNSON ..191, 194 
JOJO 26 
GEORGE JONES AND 
MERLE HAGGARD 142 

TORYTOBY KEITH 

KIDZ BOP KIDS . .....135 
THE KILLERS ....... 21 

GLADYS KNIGHT ... 3 186 

KORN 193 
DIANA KRALL .. .. _ .71 

A.B. GUINTANILLA III 

PRESENTS KUMBIA PAL 

STARZ . ..... ... _101 
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AIRPUAY MONITORED BY SALES DATA COMPILED BY 

Nielsen 
Broadcast Data 
Systems 

LEGEND FOR HO11 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data 

is used to compile both The Billboard Hot 100 and Pop 100. ADULT TOP 40 /ADUL CONTEMPORARY /MODERN ROCK: 73 adult top 40 stations, 90 adult contemporary stations and 73 modern rock stations are 

electronically monitored 24 hours a day, 7 days a week. See Chart Legend for additional rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

Hol" 100 AI13hI_AYTM 

0 
o 2 14 

3 12 

O 8 7 

O 6 7 

Q 5 12 

TITLE 
á3 3ó ARTIST (IMPRINT i PROMOTION LABEL) 

7 4 18 

8 15 

WKB 
MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL OTP /DEF JAM /IDJMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

I WANNA LOVE YOU 
AKON FEAT SNOOP OOOC (SRC /UP FRONT /KONVICT/UNMERSAL MOTOWN) 

SMACK THAT 
ANON FEAT. EMINEM (SRC/UP FRONT /KONVICT/UNMERSAL MOTOWN) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

10 8 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

41) 12 6 

I1 

talp 

14 

9 10 

12 

37 3 

11 14 

15 14 17 

(1; 19 8 

/ 15 12 

rL1 17 

IS 

.21 

o 
o 

5 

16 11 

22 4 

21 21 

27 9 

26 9 

29 6 

25 11 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC- A- FELLA'DEF JAM;IDJMG) 

COME TO ME 
BIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

FERGALICIOUS 
FERGIE (WILL.iAM /A &M /INTERSCOPE) 

SEXY LOVE 
NE -VO (DEF JAM /IDJMG) 

TAKE ME AS I AM 
MARY J. BEIGE (MATRIARCH /GEFFEN) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA /ARISTA NASHVILLE) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

STUNTIN' LIKE MY DADDY 
BIRDMAN & 1(1 WAYNE (CASH MONEY'UNIVERSAL MOTOWNI 

3 á33ó 
28 20 22 

CI) 
34 5 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

BUTTONS 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

O 28 43 WHAT HURTS THE MOST 
RASCAL PLATT'S (LYRIC STREET) 

. 

35 7 
MY WISH 
RASCAL FLATTS (LYRIC STREET) 

e 31 10 
YOU SAVE ME 
KENNY CHESNEY (BNA) 

o 38 5 WALK AWAY (REMEMBER ME) 
PAULA DAANDA FEAT. THE DEY (ARISTA/RMG) 

32 23 17 

33 

34 

38 

39 

III 
41 

49 16 

44 45 29 

45 41 23 

46 36 13 

39 10 

53 7 

56 5 

59 5 

24 19 

30 13 

43 9 

47 6 

46 7 

32 23 

11 

8 

12 

54 4 

S.E.X. 
LYFE JENNINGS (COLUMBIA) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

WANT TO 
SUGARLAND (MERCURY) 

UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO (DECAYDANCUFUELED BY RAMER/ATLANTIC/LAVA) 

ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

PUSH IT 
RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

HURT 
CHRISTINA AGUILERA ( RCA/RMG) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA) 

EVERY MILE A MEMORY 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

SOME PEOPLE CHANGE 
MONTGOMERY GENTRY (COLUMBIA tITASHVILLEL 

1314 stations, comprised of top 40. adult contemporary. MBAhip -hop, 
ae electronically monitored 24 hours a day, 7 days a week. This data i 

cdaRrp rock, gospel. Latin, and Christian forrnats, 
s used b compile The Billboard Hot 100. 

) AI)l1I_I' TOP 4OTM 

s3 

2 

TITLE 
ARTIST (IMPRINT! PROMOTION LABEL) 

HOW TO SAVE A LIFE 
THE FRAY L, 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /A&M 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

STREETCORNER SYMPHONY 
1'J ROB THOMAS (MELISMA/ATLANTIC) 

CALL ME WHEN YOU'RE SOBER 
W EVANESCENCE (WIND -UP) 

SUDDENLY I SEE OW 

KT TUNSTALL (RELENTLESSNIRGIN) 

MOVE ALONG 
THE ALL- AMERICAN REJECTS (DOGHOUSE/INTERSCOF' 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

3 22 

4 4 20 

o 5 15 

O 7 8 

6 14 

10 12 

9 8 27 

1C 9 53 

13 28 

12 I I 23 WHAT HURTS THE MOST 
RASCAL PLAITS (LYRIC STREET /HOLLYWOOD) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA( 

16 02 
BOSTON 
AUGUSTANA (EPIC) 

13 14 25 

le 12 26 
THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

0 18 5 
LET LOVE IN 

GOO GOO DOLLS (WARNER BROS I 

17 17 19 
I WRITE SINS NOT TRAGEDIES ß, 
curl AT Trtwarn ... o 20 13 

C) 22 7 

o 2111 

21 19 19 

25 8 

24 10 

26 15 

25 23 16 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

TOO LITTLE TOO LATE 
JOJO IDA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN! 

GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

dz. 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

CAN'T LET GO 
LANDON PIGS ( RCA/RMG) 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MANN2) 

0 HC)1' I)ICàIIAL SONGS_ 

3 
6; Wç TITLE 0, ARTIST 1 

IMPRINT ï PROMOTION LABEL) 

VI/KS 
1 8 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T-1. (JIVE /ZOMBA 

o 
2 6 

4 7 

SMACK THAT 
AMON FEAT ANNAM ;SRC /UP FRONT, MUNVICT'UNIVERSAI 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

4 3 16 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL MOTOWN) 

o 70 3C 
HOW TO SAVE A LIFE 

THE FRAY (EPIC) 

9 25 CHASING CARS 
SNOW PATROL ( POLYDOR A&M INTERSCOPE) 

o 22 2 
IRREPLACEABLE 
BEYONCE (COLUMBIA) 

8 6 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE / ZOMBA) 

11 

7 7 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

IC 5 9 

14 11 8 

i!= 13 14 

21 4 

I} 14 15 

lé 18 1E 

j(3) 
28 4 

BIt' 
31 19 12 

.>Ya 15 9 

17 12 

1 

30 3 

25 4 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM/IDJMG) 

WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBYNOLCANO /ZOMOA) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPI 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) )t 

TOO LITTLE TOO LATE a' 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN 

CHAIN HANG LOW 
JIBES (BEASTA /GEFFEN) 

HURT 
CHRISTINA AGUILERA ( RCA/RMG) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEF JAM /IDJMG) 

STUNTIN' LIKE MY DADDY 
BIRDMAN A LIL WAYNE (CASH MONEY UNIVERSAL MOTOWN, 

SHOW STOPPER, 
GANITY KANE (BAD BOY) 

COME TO ME 
GIDDY FEAT. NICOLE SCHERZINDER (BAD BOY /ATLANTIC) ki 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

WIND IT UP 
GWEN STEFANI (INTERSCOPE) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN & JOHNTA AUSTIN (COLUMBIA 

?7 

4p 

SY TITLE 
S3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

27 8 
BEFORE HE CHEATS 
CARRIE UNDERWOOD ( ARISTA: ARISTA NASHVILLE) 

23 17 

26 12 

24 13 

51 4 

34 4 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

SAY GOODBYE 
CHRIS BROWN (JIVE / ZOMBA) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

CRAZY 
29 26 

GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA) 

37 7 
TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

40 36 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

20 2 

32 26 

46 17 

75 3 

39 5 

MAKE IT RAIN 
FAT JOE FEAT UL WAYNE (TERROR SOUADAMPERIAW IRGI'. 

IF WE WERE A MOVIE 
HANNAH MONTANA (WALT DISNEY) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT SNOOP DODO (A &M/INTERSCO rI 

SUDDENLY I SEE 
KT TUNSTALL(RELENTLESSNIRGIN) 

TELL ME 
DIDDY FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC 

BOSTON 
AUGUSTANA (EPIC) 

41 43 31 WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

4'2 

43 

44 

46 

o 
.18 

48 

80 

45 12 

35 5 

52 41 

54 12 

38 27 

59 4 

50 27 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPEI 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SORE) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

42 36 
I WRITE SINS NOT TRAGEDIES 

61 6 

PANIC, ATTHE DISCO IDECAYDANCEI... ' 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

51 

52 

5E 

5E 

5s 

:Its TITLE 3 3ó ARTIST (IMPRINT PROMOTION LABEL) 

THRILLER 
MICHAEL JACKSON (EPIC) 

49 6 

60 24 

70 2 

1 

33 2 

57 9 

48 6 

SE 62 13 

5E 56 12 

- 2 

:S1 63 22 

73 7 

- 22 

58 8 

(ID - 9 

5E 66 5 

57 36 9 

3E 44 3 

96 69 20 

7 

71 64 12 

- 2 

72 67 31 

74 68 11 

7E 31 2 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

SHE'S EVERYTHING 
BRAD PAISLEY (ARISTA NASHVILLE) 

HATE (I REALLY DON'T LIKE YOU) 
PLAIN WHITE T'S ;FEARLESS /HOLLYWOOD) 

SAVE ROOM 
JOHN LEGEND (0.0.0.(1 /COLUMBIA) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

CHICKEN NOODLE SOUP. 
WEBSTAR & YOUNG (UNIVERSAL REPUBLIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE / ZOMBA) 

I LOVED HER FIRST 
HEARTLAND ; LOFTON CREEK) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

WANT TO 
SUGARLANO (MERCURY) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /IDJMG) 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

WHO SAID 
HANNAH MONTANA (WALT DISNEY) 

U AND DAT 
Edo FEAT. T-PAIN A KANDI GIRL (SICK WM' IT/BME/REPRISE) 

COME BACK TO ME 
VANESSA HUDGENS (HOLLYWOOD) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

HERE (IN YOUR ARMS) 
HELLOGOODBYE (DRIVE -THRU) 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTALNIRGIN) 

I GOT NERVE 
HANNAH MONTANA (WALT DISNEY 

Data for week of NOVEMBER 18, 2006 I For chart reprints call 646.654.4633 

ADUI:I' 
CONTEMPORARY 

isZ 

2 

3 

4 

5 

6 

TITLE 
á3 3ó ARTIST IMPRINT PROMOTION LABEL) 

WHAT HURTS THE MOST 
RASCAL PLAITS 

UNWRITTEN 
NATASHA BEDINGFIELD (EPIC 

BAD DAY 
DANIEL POWTER (WARNER BROS.) 

1 36 

2 45 

4 27 

5 25 

7 65 

7 6 

8 

9 

10 

15 11 

13 12 21 

14 13 16 

15 14 39 

33 

9 56 

10 72 

8 47 

11 15 

18 8 

18 

19 20 

16 29 

19 17 17 

20 10 

22 10 

21 12 

24 4 

23 5 

25 4 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESSNIRGIN) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

YOU'RE BEAUTIFUL 
JAMES BLUNT CUSTARD /ATLANTIC) 

WHAT'S LEFT OF ME 
NICK LACHEY JIVE / ZOMBA) 

BECAUSE OF YOU 
KELLY CLARKSON ( RCA/RMG) 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA) It 
HAVE YOU EVER SEEN THE RAIN 
RUS STEWART (J /RMG) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB /REPRISE) 

WHO SAYS YOU CAN'T GO HOME * 
BON JOVI (ISLAND /IDJMG) 

YOU ARE LOVED (DON'T GIVE UP) ltl JOSH GROBAN (143 /REPRISE) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

WAIT FOR ME 
BOB SEGER (HIDEOUT /CAPITOL) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

THE BRIDGE 
ELTON JOHN (ROCKET /INTERSCOPE) 

CHASING CARS 
SNOW PATROL (POLYDOR/A &M /INTERSCOPE) 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA/ATLANTIC) 

HURT 
CHRISTINA AGUILERA (RCA, RMG) 

sd 

itr 

TITLE 
ARTIST (IMPRINT' PROMOTION LABEL) 

4 1 9 JM WELCOME TO THE BLACK PARADE its 
3 WNB MY CHEMICAL ROMANCE IF_ Y' 

o 
3 5 ANNA -MOLLY 

22 
THROUGH GLASS 
STONE SOUR (RGr:_ N'.7ì IDJMG 

INCUBUS (IMMORTAUEPIC) 

4 4 22 
THE DIARY OF JANE itr BREAKING BENJAMIN (HOLLYWOOD) 

6 3 17 WHEN YOU WERE YOUNG 1l THE KILLERS (ISLAND /IDJMG) O 3 14 
CALL ME WHEN YOU'RE SOBER It 
EVANESCENCE (WINO -UP) 

8 18 
THE POT 
TOOL ;TOOL DISSECTIONAWOLCANO / ZOMBA) 

8 9 16 
LIPS OF AN ANGEL 1!l HINDER (UNIVERSAL REPUBLIC) 

9 7 20 
TELL ME BABY lt, REO HOT CHILI PEPPERS (WARNER BROS.) 

7 
11 

e 
14 

Ti 13 
CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

10 31 
ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE /ZOMBA) 

12 16 
FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

14 7 
LOVE LIKE WINTER 
AFI (TINY EVIL /INTERSCOPE) 

13 38 
THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAUVIRGIN) 

15 14 
TO BE LOVED 
PAPA ROACH (EL TONAUGEFFEN) 

19 9 
LEVEL 

THE RACONTEURS (THIRD MANN2) 

18 10 
HERE IT GOES AGAIN 
GK GO (CAPITOL) 

20 10 
HOLE IN THE EARTH 
DEFTONES (MAVERICK/REPRISE) 

21 18 
LAND OF CONFUSION 
DISTURBED (REPRISE) 

17 11 
NAUSEA 
BECK (INTERSCOPE) 

24 6 WHEN YOUR HEART STOPS BEATING 
( +44) (INTERSCOPE) 

PUT YOUR MONEY WHERE YOUR 
16 13 

NUT} IS 
JET (ATLANTIC) 

23 23 14 
INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

31 2 
SNOW (HEY OH) 
RED HOT CHILI PEPPERS (WARNER BROS.1 

C27 3 
FROM YESTERDAY f 30 SECONDS TO MARS (IMMORTAL VIRGIN( 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

NOV 
18 3 
','< POP 100 TM 

F, TITLE 
3á ARTIST (IMPRINT T PROMOTION LABEL) 

RIMY LOVE 
JUSTIN TIMBERLAKE F EAT 7.1. ( JIVE/ZOMBA) 

2 7 
SMACK THAT 

ANON FEAT EMMA (SFICUP RTONT/KOBAM,TAINT ERS4L MOTABAN) 

3 18 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

FERGALICIOUS 
FERGIE (WILL.I.AM/A &M/INTERSCOPE) 

33 
HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

6 9 
MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

7 5 18? 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

4 15 
TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

9 7 19, FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

10 25 
CHASING CARS 
SNOW PATROL (POLYDOR/A &M /INTERSCOPE) 

11 11 13 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

. 
12 12 12 

35 3 

ID '( 19 7 

` 15 22 . 
17 

25 7 

13 17 

18 14 30 

24 13 

20 16 8 

21 17 6 

22 23 13 

23 21 40 

24 

25 

26 

-1 

22 9 

20 12 

18 14 

66 2 

28 28 40 

29 27 28 

40 7 

31 29 17 

36 14 

33 26 27 

34 32 22 

35 31 13 

36 30 23 

7 

37 30 

42 6 

43 8 

44 4 

49 5 

33 20 

44 34 24 

45 41 30 

48 9 
BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

54 5 WALK IT OUT 
UNK (BIG OOMP /KOCH) 

65 4 WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

SHOW STOPPER 
UNITY KANE (BAD BOY /ATLANTIC) 

IRREPLACEABLE 
BEYONCE (COLUMBIA) 

HURT 
CHRISTINA MUM (RCWRMG) 

GALLERY 
MARIO VAZQUEZ ( ARISTARMG) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &M/INTERSCOPE) 

SAY GOODBYE 
CHRIS BROWN (JIVE/ZOMBA) 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

WHITE & NERDY 
WEIRD AL YANKOVIC (WAY MOBYNOLCANO /ZOMBA) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) 

I WRITE SINS NOT TRAGEDIES 
ITUWCI AT NE DISC (DLLAYDANC6R.ELED BYRM,UWWLANRGLAVA) 

COME TO ME 
BIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

CHAIN HANG LOW 
JIBES (BEASTWGEFFEN) 

WIND IT UP 
GWEN STEFAN' (INTERSCOPE) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTWRMG) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE/COLUMBIA) 

ABOUT US 
BROOKE HOGAN FEAT PAUL WALL (SMC /SOBE) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /ATLANTIC /LAVA) 

U AND DAT 
E -40 FEAT T -PAIN 8 KANDI GIRL (SICK WIC' IT/BME/REPRISE) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCWRMG) 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEF JAM/IDJMG) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

TU AMOR 
RBD (EMI TELEVISWVIRGIN) 

COME BACK TO ME 
VANESSA HUBGENS (HOLLYWOOD) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN 8 JOHNTA AUSTIN (COLUMBIA) 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

SEXY LOVE 
NE -TO (DEF JAM /IDJMG) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

ME & U 
CASSIE (NEXTSELECTIOWBAD BOY /ATLANTIC) 

55 17 

50 47 16 

SUDDENLY I SEE 
KT TONSTALL (RELENTLESS/VIRGIN) 

I KNOW YOU SEE IT 
YUNG JOC BLOCK/BAD BOY SOUTH /ATLANTI 

NANA 

51 

á3 3c 
46 24 

74 3 

59 9 

50 19 

87 3 

82 13 

68 73 27 

-1 

86 2 

74 69 13 

.0 84 

83 

81 

52 

23 

10 

2 

89 7 

8 

77 78 7 

ITT 1 

mt- 1 

TITLE 
ARTIST I PROMOT 0+. _ UI , 

DO IT TO IT 
CHERISH FEAT 3 M PALA OF THE YOUNGBL000Z (SH3?E CARFOL) 

WAIT A MINUTE 
THE PUSSYCAT DOLLS FEAT. TIMBALAND (ABM /INTERSCOPE) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

MAKE IT RAIN 
FAT JOE FEAT. LIL WAYNE (TERROR SQUAD/IMPERIAL/VIRGIN) 

IF WE WERE A MOVIE 
HANNAH MONTANA (WALT DISNEY) 

THAT GIRL 
FRANKIE J FEAT. MANNIE FRESH 8 CHAMILLIONAIRE (COLUMBIA) 

TELL ME 
0105V FEAT. CHRISTINA AGUILERA (BAD BOY /ATLANTIC) 

THROUGH GLASS 
STONE SOUR (ROADRUNNER /IDJMG) 

BOSTON 
AUGUSTANA (EPIC) 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DWG (SWAP R10NT/KOM ICT/UNNFRSAL MOTOWN) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

MY WISH 
RASCAL PLATTS (LYRIC STREET) 

PULLIN' ME BACK 
CHINBY FEAT. TYRESE (SLOT -A- LOT /CAPITOL) 

BREAK IT OFF 
RIHANNA FEAT. SEAN PAUL (SRP /DEF JAM /IDJMG) 

CHICKEN NOODLE SOUR 
WEBSTAR 8 YOUNG B (UNIVERSAL REPUBLIC) 

SNAP YO FINGERS 
LLJON FEAT. 0-4lá SEAN PAUL OF THE YOIABMDOOZ (BMF/TVI) 

HATE (I REALLY DON'T LIKE YOU) 
PLAIN WHITE TS (FEARLESS /HOLLYWOOD) 

SHE'S EVERYTHING 
BRAD PAISLEY (ARISTA NASHVILLE) 

LIFE IS A HIGHWAY 
RASCAL PUTTS (WALT DISNEY /LYRIC STREET) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

SAVE ROOM 
JOHN LEGEND (G.0.0.D. /COLUMBIA) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

WANT TO 
SUBARLAND (MERCURY) 

HERE (IN YOUR ARMS) 
HELIAGOODBYE (DRIVE -THRU) 

ROCKSTAR 
NICKELBACK (ROADRUNNEWIDJMG) 

SAY IT RIGHT 
NELLY FURTADO (MOSLEY /GEFFEN) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAWIRGIN) 

WHO SAID 
HANNAH MONTANA (WALT DISNEY) 

STREETCORNER SYMPHONY 
ROB THOMAS (MELISMWATLANTIC) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

I GOT NERVE 
HANNAH MONTANA (WALT DISNEY) 

YOU SAVE ME 
KENNY CHESNEY (BHA) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA/ATLANTIC) 

MIRACLE 
CASCADA (ROBBINS) 

COBRASTYLE 
TEDOYBEARS FEAT. MAD COBRA (BIG BEAT /ATLANTIC) 

CANADIAN IDIOT 
WEIRD AL YANKOYIC (WAY MOBYNOLCANO/ZOMBA) 

ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

HIGH SCHOOL NEVER ENDS 
BOWLING FOR SOUP (FFROE/JIVE/ZOMBA) 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

RUNNING UP THAT HILL 
PLACEBO (ASTRALWERKS) 

PUMPIN' UP THE PARTY 
HANNAH MONTANA (WALT DISNEY) 

SHOULDER LEAN 
YOUNG ORO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

LONG WAY 2 GO 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

RED HIGH HEELS 
KELLIE PICKLER (DNA) 

PUSH IT 
RICK ROSS (SLIP- R- SLIDE/DEF JAM /IDJMG) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio audience impressions measured by Nielsen 
Broadcast Data Systems, and sales compiled by Nielsen SoundScan. See Chart Legend for rules and explanations. 6 2006, VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. POP 100 AIRPLAY: Legend located below chart. SINGLES 
SALES: This data is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. 6 2006, 
VNU Business Media, Inc. All rights reserved. HITPREDICTOR: See Chart Legeald for rules and explanations. 0 2006, Promosquad 
and HitPredictor are trademarks of Think Fast LLC. 
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Y6 -W W" TITLE - 
3 á3 We ARTIST GPRIATI PROMOTION LABEL) WE 

tL MY LOVE *j O JUSTIN TIMBERLAKE FEHL TI. { JIVE/ZOMBA) l 

O 4 13 
LIPS OF-AN ANGEL 
HINDER (UNIVERSAL REPUBLIC /UNIVERSAL) 

3 17 
J010 (DA FAMILY/BLACKGROUND/UNWERSAL MOTOWN) II TOO LITTLE TOO LATE 

III 4 

lt) 
7 5 18 

o 
}o 

2 17 

6 8 

7 9 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

9 
8 SMACK THAT 

AXON FEAT Bit (SRC/UP R10NTA(OWCTNMTRSAL MOTOWN) 

GALLERY 
MARIO VAZQUEZ ( ARISTARMG 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -U 

CHASING CARS 
SNOW PATROL POLYDOR/ABM /INTERSCOPE) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC 

FERGALICIOUS 
FERGIE (WILL.I.AM /A &M /INTERSCOPE 

BUTTONS 
THE PUSSYCAT DOLLS (ABM /INTERSCOP 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE / ZOMBA) 

17 7 
HURT 
CHRISTINA AGUILERA (RCA/RMG) 

I WRITE SINS NOT TRAGEDIES ß 
PAW AT He DISCO IDEfMDNICULEUM BY PAI,eRATVRAIGIAVAI 

21 7 
SAY GOODBYE 

ift CHRIS BROWN (JIVE / ZOMBA) 

24 6 WALK AWAY (REMEMBER ME) Itr 
PAULA DEANDA FEAT. THE DEY (ARISTA/HMG) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

8 21 

10 14 

13 15 

12 11 9 

e 
14 12 25 

18 5 

e 15 15 

17 14 26 

e 
20 16 17 

22 7 

22 23 28 

23 20 19 

TU AMOR 
RBD (EMI TELEVISA/VIRGIN) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN; 

U AND DAT 
E-40 FEAT. T-PAIN 8 KANDI GIRL (SICK WIO TT/ BME/REPRISE 

24 25 33 
OVER MY HEAD (CABLE CAR) 

THE FRAY (EPIC) 

25 19 24 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

T- L 'Gnstean top 40 stations are electronically morAY. 
7 days a v k. This data is used to compile the Pop 100,. 

. 
,Lstl tr,S TITLE 
E3 3 Wó 

1 

it 
18 

7 8 

(1 15 

0 14 

10 4 

22 

29 

15 

12 

8 

15 12 10 

18 

19 

10 13 

9 25 

20 3 11 

16 8 

27 40 

24 24 91 

30 23 

ARTIST (IMPRINT / PROMOTION LABEL), 

#1 
BWNS 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCWRMG) 

JUMP 
MADONNA (WARNER BROS.) 

DO I MAKE YOU PROUD/TIW N' R TO THE STREETS 
TAYLOR HICKS (ARISTWRMG) 

REDNECK 12 DAYS OF CHNSIMAMBIES YOUR SIGN CHRISTMAS 

JEFF FUXWORMYAKLL BBVALL (WARI61 BROS. (NSFBLIE)MAW) 

SUBMERGE 
MINA (TRI- STORM) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

DEJA VU 
BEYONCE FEAT. JAY -Z (COLUMBIA) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /ABM /INTERSCOPE) 

LEAVE BEFORE THE LIGHTS COME ON 
ARCTIC MONKEYS (DOMINO) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING /INTERSCOPE) 

MORE THAN A LOVER 
RU (GLOBAL VILLAGE) 

B.P. 
DONNI RAI (GLOBAL VILLAGE) 

COME TO ME 
BIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

ITS OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN) 

SHUT ME UP 
MINDLESS SELF INDULGENCE (UCR/METROPOLIS) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

BUTTONS 
THE PUSSYCAT DOLLS (ABM /INTERSCOPE) 

CHAIN HANG LOW 
JIBES (BEASTWGEFFEN) 

WHY CAN'T IT JUST BE CHRISTMAS? 
TIFFANY MILAGRO (DIAMONDHEART) 

CHICKEN NOODLE SOUP. 
WEBSTAR 8 YOUNG B (UNIVERSAL REPUBLIC) 

HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

WE WILL BECOME SILHO( 11ES/BE SILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

GET TOGETHER 
MADONNA (WARNER BROS.) 

z3 
26 

E :E TITLE 3 3E ARTIST IMPRINT / PRUIw3TION LABEL). 

28 3) 
ME & W 

CASSIE N OXTSELECTOPI/RAD BOY /ATLANTIC) 

31 ' COME TO ME 
GIDDY FBA= NICOLE SCIEft7NGER (BAD BOY /ATLANTIC) 

ABOU- US 
BROOK HERAN FEAT PAUL WALL (SMC /SOBE) 

AIN'T 110 OTHER MAN 
CHRISTIUkAGUILERA (FCN/RMG) 

COME BACK TOME 
VANESSA PUDGENS (H(LL^N00D) 

SEXY LOVE 
NE -YO (III JAM /IDJMG. 

WINO IT UP 
GWEN STEW! (INTERMCPE) 

t 32 

29 27 

33 

11: 48 

far 39 

kit 35 

1 30 

40 38 

11 

23 

4 

18 

2 

3 

4 

19 

22 

41 3 

29 22 

43 3 

20 

42 4 

42 

44 4 

44 36 13 

48 45 11 

49 

50 

46 10 

49 30 

I WAIINA LOVE 'OU 
MON II RATSOOP DOB8(SWAY F1DrtAAALrAMIBLSIL MBIpM4 

IT EMS TONIGIT 
THE ALLiBERICAN REJBCB (DOGHOUSEANTERSCOPE) 

HATE ME 
BLUE OCTIBER (UNIVERSAL MOTOWN) 

CRAZY 
GNARLS BARKLEY (DOWN-MN /ATLANTIC /LAVA) 

WAIT A MINUTE 
THE PUSSYCT DOLLS FEL V GALA t (ASWAITFA8COPE) 

DO IT TO IT 
CHERISH ( :HO'NUFF / CAPITOL) 

BREAM IT OFF 
RIHANNA FJLT. SEAN PAJL(SRP /DEF JAM /IDJMG) 

THAT GIRL 
FRANKIEJ (COLUMBIA) 

WAITING ON THE WORLD TO CHANGE 
JOHN MOVER ( AWARE/COLUMBIA) 

IRREPJICEABLE 
BEYOND COLUMBIA) 

WHEN YOU WEFE YOUNG 
THE KILIEKS (ISLAND / IDJMG) 

PULLIS' ME BACK 
CHINGY FEST. TYRESE (E LCT -A -LOT / CAPITOL) 

CHAN HANG LCW 
JIBES (BEASTWGEFFEN 

SAY IT RIGHT 
NELLY FIREADO (MOSLIY,EFFEN) 

I KNOW YOU S - IT 
YUNG JT BLOCK/BM/8n' SOUTH /ATLANTIC) 

MANEATER 
NELLY FLIVADO (MOSLEYZEFFEN) 

MIRACLE 
CASCADE IROBBINS) 

UNFArHFUL 
RIHANNA 611P/DEF JAM / IDJMG) 

NCB PROVIDED TY 

SeE 01011 ègerd )Sc ruts and explanations. Yellow indicates recently 
ested till 1, indicat xs New Release. 

ART ST/Title/La8El, (Sc C r1) 

POP 100 AIRPLFY 
Chart Rank 

Hurt IWWM (80.7) 16 

Sa 400dbye JIVE 70.4) 18 

It ETI S T. IIChI INTEHSC: (76.0) 24 

Will Away (Re nT mber Me) RMG (65.5) 19 

Wat A ILE rute INTERSC('E (68.0) 

I 'replace: lee COLUMBIA. (.6.2) 
SIaCIF UNICO VIRGIN (65.0) 

Sudce ily I See VALIN (65.7) 

teelcorner Synphany ATLANTIC (68.9) 

L' - Ur Had ZOMBA (65.1) 

TO 40 

27 

t2 

1..3t Uwe In `UANER BROS. (70.0) 

Wher 'ou Were YolJlg ICING (69.4) 

SexyBa:kzoMBA(65.0) 

(746) 
Hurt Hac (74.7) 

. 
tt 

:,e; A1. ;}-'.-. 

16 

18 

22 

28 

36 

tote-You .a'ey WARNE' EROS. (70.3) 19 

ALULT CONTEMDORARY 

Yot f re Loved (Don't Ise Up) REPFWS (67.9) 

Put Your Recent i risma (65.5) 

Far Away IDJMG (78S) 

NO 3EF N ROCK 

16 

17 

21 

Were It Goes stain CAPITOL ( :5.1) 17 

Land CA ;minion HEr RISE (66.2) 19 

Sm v, (He' Ohr WARNER EROS (68.0) 

From Yesterday VIRGIN (67.5) 

Gone Dadcy 3one LAVA (68.9) 

The War GEFFEN (67.8) 

S artight WARIER BROS (65.C) 

Lyitç Is Tie Nest Fun 1 Girl Can Har. Without Taking Her 
Cloaes 01 LAVA (71.5) 

Oh! Smutty COLUMBA (65.8) 

24 

25 

28 

29 

20 

24 
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SFLEá BATA CONFILD BY r i 
sen 

ìDuadScan 
i_ NOV 

18 

7 6 10 

. 

5 NEW 1 

6 6 

2 

6 

ARTIST 
IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

giBIRDMAN & LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 007563" /UMRG (13.98) 

JOHN LEGEND 
5.O.O.D. /COLUMBIA 80323 /SONY MUSIC (18.98) 

GREATEST 
GAINER 

BEYONCE 
COLUMBIA 90920` /SONY MUSIC (18.98) 

JUSTIN TIMBERLAKE 
JIVE 88062 " / ZOMBA (18.98) 

PITBULL 
FAMOUS ARTISTS 2820*/TVT (18.98) 

LUDACRIS 
DTP /DEF JAM 007224 /IDJMG 13.98 

DIDDY 
BAD BOY 83864/AG 18.99 

Like Father, Like Son 

Once Again 1 

B'Day U 

57 54 

1 038 50 

FutureSex /LoveSounds El 1 59 55 

El Mariel 

Release Therapy'," 42 

Press Play a 
LIL' BOOSIE 
TRILL 68587 /ASYLUM 18.98 

Bad Au 

58 

62 

JANET JACKSON 
VIR IN 141 18.98 O+ 

20 Y.O. 

13 

15 

14 

5 

SHAREEFA 
DTP /DEF JAM 007231` /I0JMG 10. 

RUBEN STUDDARD 
J 78961/RMG (18.98) 

LLOYD BANKS 
G -UNIT 007023 " / INTERSCOPE (13.98) 

RICK ROSS 

Point Of No Return 

SLIP -N -SLIDE /DEF JAM 006984' /IDJMG (13.98) 

MONICA 
J 78960` /RMG (18.98) 

The Return 

Rotten Apple 

Port Of Miami 

The Makings Of Me 

ROBIN THICKE 
OVERBROOK/STAR TRAK 006146 " / INTERSCOPE (9.98) 

LIONEL RICHIE 
ISLAND 006484 /IDJMG (13.98) O 

18 

19 8 
24 

19 

2t 

9 -- 

23 18 

45 

25 21 

13 

39 

2 

12 

1 

13 

10 

1i 

12 

;Y 

16 

31 

32 

34 

37 

38 

40 

41 

GEORGE BENSON & AL JARREAU 
MONSTER 2316 /CONCORD 18.98 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

LUPE FIASCO 
1ST & 15TH /ATLANTIC 83960` /AG 18.9 

JIBBS 
BEASTA/GEFFEN 007855` /INTERSCOPE (10.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

CHINGY 
SLOT -A -LOT 12135` /CAPITOL (18.98) 

YOUNG DRO 
GRAND HUSTLE /ATLANTIC 83949 " /AG (18.98) 

KELLY PRICE 
GOSPO CENTRIC 88167 /ZOMBA 18.9 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

BONEY JAMES 
CONCORD 30049 18.98 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC 

The Evolution Of Robin Thicke 

Coming Home 

Givin' It Up 

Unappreciated 

Lupe Fiasco's Food & Liquor 

Jibbs Feat. Jibbs 8 

ár 

Corinne Bailey Rae 15) 

Hoodstar 3 

Best Thang Smokin' 

This Is Who I Am 

Danity Kane S 2 

Shine 

The Phoenix 

53 

45 

5 

70 

ARTIST 
IMPRINT & NUMBER i DISTRIBUTING LABEL (PRICE) 

CASSIE 
NEXTSELECTION /BAD BOY 83981/AG (18.98) 

MIKE WATTS 
MATTS 0005 (15.98) 

DAVE HOLLISTER 
GOSPO CENTRIC 85334 / ZOMBA (18.98) 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124' /UMRG (13.98) 

PACE 
SETTER 

Cassie 

Pandoras Box 

The Book Of David: Vol. 1 The Transition 

Tha Carter II 

28 RAY CHARLES + THE COUNT BASIE ORCHESTRA 
HEAR 30026 /CONCORD (18.98) 

JOHN LEGEND 
5.0.0.D. /COLUMBIA 92776`/SONY MUSIC (18.98) O® 
PHARRELL 
STAR TRAK 005698' / INTERSCOPE (13.98) 

Ray Sings Basie Swings 

Get Lifted 

BEENIE MAN 
SHOCKING VIBES 11742`/VIRGIN (18.98) 

13; - 65 

3 . 61 

14! 1.1 53 

39 

Ili 80 

8 98 

9 

GUCCI MANE 
BIG CAT 3080" /TOMMY BOY 18 

LETOYA 
CAPITOL 97136 12.98 

1 

Hard To Kill 13 

LeToya 

12 

19 

5 

NEW i 
22 

19 

8 

17 

I1 

SLEEPY BROWN 
PURPLE RIBBON 35582 "/VIRGIN 18.9 

CHRISTINA AGUILERA 
RCA 82639 /RMG 22.98 

CHRIS BROWN 
JIVE 62876 /ZOMBA 18.98 

Mr. Brown ( 

Back To Basics 

SMOKIE NORFUL 
EMI GOSPEL 33347 (17.98) 

BEANIE SIGEL 
STATE PROPERTY SOUTH 0017 16.98 

Chris Brown 

Life Changing 

YUNG JOC 
BLOCK/BAD BOY SOUTH 83937*/AG 18.98 

Still Public Enemy #1: Southern Remix Mixtape 

New Joc City 

INDIA.ARIE 
UNIVERSAL MOTOWN 006141 /UMRG 13.98 

DAZ 
SO SO DEF 69308"/VIRGIN 18.98 O+ 

Testimony: Vol. 1, Life & Relationship 

So So Gangsta 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722` /INTERSCOPE 13.98/8.98 

OUTKAST 
LAFACE 75791 . / ZOMBA (18.98) 

NEW 1 

NEW 1 

COKO 
LIGHT 6527 16.98 

8 BALL 
8 WAYS 1007 /ROC (17.98) 

The Breakthrough 

Idlewild (Soundtrack) 

1 

34 

Grateful 

26 

36 

46_- NEW 1 

46 6 

4 

KENNY LATTIMORE & CHANTE MOORE 
VERITY / LAFACE 67926 /ZOMBA 18.98 

40 

Light Up The Bomb 41 

Uncovered /Covered '§ 10 

GNARLS BARKLEY 
DOWNTOWN 70003' /ATLANTIC 13.98 

NE-YO 
DEE JAM 004934" /IDJMG 13.9 

MOBB DEEP Life Of The Infamous: The Best Of Mobb Deep P. 
LEGACY /LOUD /RCA /COLUMBIA 00281 /RMG /SONY MUSIC (18.98) 

St. Elsewhere 

In My Own Words 

57 

22 

3 

5 

33 

NATALIE COLE Leavin' 
VERVE 006223/VG (18.98) 

SAMMIE Sammie ' 
ROWDY /UNIVERSAL MOTOWN 007639 /UMRG (13.98) 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

MARY MARY 
MY BLOCK/COLUMBIA 77733/SONY MUSIC 18.9 

ICE CUBE 
LENCH MOB 65939 (18.98) C 

HI -TEK 
BABYGRANDE 302` 17.98 

6 

55 37 

45 

16 

The Ultimate Luther Vandross 3 

Mary Mary 4 

Laugh Now, Cry Later 2 

Hi- Teknology 2: The Chip 

GLADYS KNIGHT 
VERVE 806225NG (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83800` /AG (18.98) O+ 

FREDDIE JACKSON 
HUSH 90956 /ORPHEUS 15.98 O+ 

KIRK FRANKLIN 
FO YO SOUL/GOSPO CENTRIC 71019 /ZOMBA (18.98) 

Before Me 

King 

Transitions 

Data for week of NOVEMBER 18, 2006 I For chart reprints call 646.654.4633 

Hero 

49 

17 

12 

SPM 
DOPE HOUSE /SWISHAHOUSE 6035 /STREET LEVEL (16.93) 

METHOD MAN 
DEF JAM 006986` /IDJMG (13.98) 

JIM JONES 
DIPLOMATS 5964 /KOCH (17.98) 

YOUNG JEEZY 
CORPORATE THUGUDEF JAM 004421" /IDJMG (13 08) 

In My Mind 

Undisputed 11111 

When Devils Strike 

4:21... The Day After 

Hustler's P.O.M.E. (Product Of My Environment) 

Lets Get It: Thug Motivation 101 - 
AARON NEVILLE Bring It On Home... The Soul Classics 
BURGUNDY 85489 /SONY BMG STRATEGIC MARKETNG C-ROUP (18.98) 

ANTHONY HAMILTON 
SO SO DEF 74278/ZOMBA (18 98) 

RIHANNA 
SRP /DEF JAM 006165` /IDJMG (13.98) 

UNK 
81G OOMP 5973/KOCH (17.98) 

77 

FRANKIE J 
COLUMBIA 85084/SONY MUSIC (18.98) 

VARIOUS ARTISTS 
SWISHAHOUSE 68557 /ASYLUM (18.98) 

EMINEM 
SHADY /AFTERMATH 005881` / INTERSCOPE (13.98/8.98) 

BUSTA RHYMES 
AFTERMATH 006748 " / INTERSCOPE (13.98) 

Ain't Nobody Worryin' 

A Girl Like Me 

Beat'n Down Yo Block IN 
Priceless 

The Day Hell Broke Loose 3 11111 

Curtain Call: The Hits 

The Big Bang 

FOR 9 COM3LETE LISTING OF THE HOT R &B.HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

0 14 11 

11 3TIST 
1M111NT 8 NUMBER I DISTRIBUTING LABEL 

:1 
nYK 

MARIA MULDAUR 
TELARC BLUES 83643 /TELARC 

37 

KEB' MO' 
31E HAVEN /EPIC 77621/RED INK 

JAMES HUNTER 
30 312187 /ROUNDER 

CHRIS SMITHER 
MI:HTY ALBERT 2001 /SIGNATURE SOUNDS 

BUDDY GUY 
_E- ACY /SILVERTONE 81967/ZOMBA p+ 

THE ROBERT CRAY BAND 
VOeLE/VANGUARD 79815/WELK 

THE DEREK TRUCKS BAND 
)0.UMBIA 92844/SONY MUSIC 

El 5 5 
WILLIE CLAYTON 
NAACO 7529 IM 

8 86 
B B. KING 
3EFEN /CHRONICLES 003854/UME 

s 22 
JOE BONAMASSA 

R3,11ER ARTISTS 60282 

E-TA JAMES 
41F-0 /CHRONICLES 004010/UME 

H.]ZMAT MODINE 
3A+BES 0014 

SUSAN TEDESCHI 
/EWE FORECAST 005111/VG 

1111 
ANTHONY GOMES 
40FENALINE 40023 

BUDDY GUY 
3111.'ERTONE 72426 /ZOMBA 

Title 111 

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dy an 

Suitcase 

People Gonna Talk u 
Leave The Light On 

Can't Quit The Blues 

Live From Across The Pond 

Songlines 

Gifted 

The Ultimate Collection III 
You & Me 

The Definitive Collection . 
Bahamut 

Hope And Desire 

Music Is The Medicine 111 

Bring 'Em In i 
EETWEEI3 THE BULLETS rgeorc billboarc 

BIRDMAN FLIES WITH LIL WAYNE 
F. partnership with Lil Wayne proves fruitfil known as the Big Tymers. 

fir Birdman as "Like Father, Like Son" gives "Father, Son" clears 176,000 units, goof 
Y_im lis ig-test chart status in four years on for No. 3 on The Billboard 200. It also gives 

by R&BEI-îp -Hop Albums. Birdman his best sales wee< 

Ge_tina started at No. 1, since 2000 when Big Tymers 

t 5C collaborative piece "I Got That Work" started Ft 

nturr_s Birdman to the top 187,000. Lil Wayné s best 

fir tie fist time since sales week happened h 
"l- oo1 1 cb" in 2002 with .`,.. 2005, when "Tha Carter II" 

fx-iner r=lyme affiliate opened with 238,000. 

Mannie Fresh in the group -Raphael George 

Go to www.billboard.biz for complete chart data 63 
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See Charts _ egend for rules and explanations. All rights reserve.: HOT R &B HIP -HOP AIRPLAY: 155 stations are electronically monitored 24 hours a day. 7 days a week. This data is tsed to 
compile the Hot R& &Hip -Hop Songs chart. c' 2006. VNU Business ttteú.a. !nc_ ano Nleser 5 .undScan. Inc. Legend information continues at bottom of page. 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 

Nelsen 
Broadcast Data 
',stems 

Nielsen 
SounUScan 

1 1 14 

ii8, 

3 

20 

1 12 

16 

I8 

23_ 

13 

up 

13 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL) 

RISAY GOODBYE 
CHRIS BROWN ( JIVE/ZOMBA) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

MONEY MAKER 
WDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. ( JIVE/ZOMBA) 

TAKE ME AS I AM 
MARY J. RUGE (MATRIARCH /GEFFEN /INTERSCOPE) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA/SUM) 

IRREPLACEABLE 
BEYONCE (COLUMBWSUM) 

STUNTIN' LIKE MY DADDY 
BIRDMAN i UL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

MONEY IN THE BANK 
LIE SCRAPPY FEAT YOUNG BUCK (BME /REPRISE/WARNER BROS.) 

I WANNA LOVE YOU 
AXON FEAT. SNOOP DOGG (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

RING THE ALARM 
BEYONCE (COLUMBIA/SUM) 

PUSH IT 
RICK ROSS (SUP -N- SLIDE/DEF JAM/IDJMG) 

17 111 
UNAPPRECIATED 
CHFJUSN (SHO'NUFF /CAPITOL) 

13 
j PULLIN' ME BACK 2S) 

CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

18 24 
SEXY LOVE 

NE -YO (DEF JAM /IDJMG) 

I CALL IT LOVE 
UONEL RICHIE (ISLAND /IDJMG) 

InUPGRADE U 
BEYONCE FEAT. JAY -Z (COLUMBWSUM) 

MOCOME TO ME 
BIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

inCHANGE ME 
RUBEN STUDDARD (J /RMG) 

YOU 
LLOYD FEAT. LIC WAYNE (THE INC. /UNIVERSAL MOTOWN) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

PROMISE 
CIARA (LAFACE/ZOMBA) 

RIF 16 

¡ 

27 20 

36 

33 

30 

26 

19 

11 

4 

22 

19 

43 17 

40 11 

35 54 

; 36 34 37 

28 21 

WO 47 5 

F,38 37 41 

49 31 32 

44 54 

- 41 38 

D53 

43 39 11 

6 

NEED A BOSS 
SHAREEFA FEAT. WDACRIS (DTP /DEF CON II /IDJMG) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

THAT'S THAT 
SNOOP DOGO FEAT. R. KELLY (OOGGYSTYLE /GEFFEN / INTERSCOPE) 

USED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE / ZOMBA) 

THERE'S HOPE 
!NI/MARIE (UNIVERSAL MOTOWN) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ ( JIVE/ZOMBA) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF / ZOMBA) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

CALL ON ME 
JANET A NELLY (VIRGIN) 

I LUV IT 
YOUNG JEEZY (CORPORATE THUGZ/DEF JAM /IDJMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

BE WITHOUT YOU 
MARY J. SLICE (GEFFEN / INTERSCOPE) 

MAKE IT RAIN 
FAT JOE FEAT. LIE WAYNE (TERROR SQUAD /IMPERIALNIRGIN) 

14 
IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN /INTERSCOPE) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

ME TIME 
HEATHER HEADLEY (RCA/RMG) 

ZOOM 
LIC BOOSIE FEAT. YUNG JOC (TRILL/ASYLUM) 

ENOUGH CRYIN 
MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH/GEFFEN / INTERSCOPE) 

RUBBERBAND BANKS 
YOUNG OHO (GRAND HUSTLE/ATLANTIC) 

CHAIN HANG LOW 
JIBES (BEASTA/GEFFEN / INTERSCOPE) 

TURN IT UP 
JOHNTA AUSTN (SO SO DEF/VIRGIN( 

TOP BACK 
T.I. (GRAND HUSTLE/ATLANTIC) 

24 

45 5 

46 

111 29 

51 

48 

34 

5 

15 

12 

HOT Rí 13 /HIP HOP 
SINGLES SALI=S 

1 4 

TITLE 
ARTIST (IMPRINT PROMOTION LABEL) 

WRING THE ALARM 
NEYOMCE (COLUMBWSUM) 

CALL ON ME 
JANET i NELLY (VIRGIN) . SUBMERGE 
M -THA (TRI- STORM) 

B.P. 
DONNA RAI (GLOBAL VILLAGE) 

IM COMING OVER 
DUNN DEAL FEAT. P-OUB (LOCK'EM DOWN) 

DEJA VU 
BEYONCE FEAT. JAYS (COLUMBWSUM) 

KOOL AID 
UL' BASS FEAT. IT MONEY (PIPELINE) 

CAN'T GET ENOUGH 
TAMIA (PLUS I /IMAGE 

RUN IT! 
CHRIS BROWN (JIVE/ZOMB 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

LOLLIPOP 
BRANDY MOSS -SCOTT (HEAVENLY TUNES /ROCKVIEW) 

GRIND WINTERS OUT 
MIKE WATTS FEAT JIZ NICKLEZ i PAUL WALL (WATTS) 

SO EXCITED 
JANET FEAT. KHIA (VIRGIN) 

PICK IT UP 
K'PRIS OPHIR 

SMACK THAT 
AXON FEAT. EMIREN SRC /UP FRONT /KONVICT /UNIVERSAL MOTOW 

IIS OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID GEFFEN /INTERSCOPE) 

ME & U 
CASSE (NEXTSELECTION/BAD BOY /ATLANTIC) 

CHICKEN NOODLE SOUR 
WEBSTAN a YOUNG B (UNIVERSAL REPUBLIC) 

CHAIN HANG LOW 
JIBES (BEASTA/GEFFEN/INTERSCOPE) 

OH JAH 
SEA B. MARNAN (HIGH OVER BABYLON) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOOTWATLANTIC) 

WHAT THE LICK READ? 
TRIPLE J (BIG SCALE) 

LIFE 
MIND A SOUL FEAT. UMW HASHAAD REX MARINAS) 

MONEY MAKER 
WDACRIS FEAT. PHARRELL (DTP /DEF JAM/IDJMG) 

SWING LOW 
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR/RPM CONSULTING) 

64 I Go to www.billboard.biz for complete chart data 

II 
111 

G) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT ( UNIVERSAL MOTOWN. 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF / ZOMBA) 

ICHANGE ME 
RUBEN STUDDARD (JIRMG) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJYA 

F CALL IT LOVE 
LIONEL REIBE (ISLAND /IDJMG) 

RIIYTI-IIVIIC: AIRPLAY. 

3 3ó ARTIST E (IMPRINT í PROMOTION LABEL) 

1 -5 

3 9 

6 '0 

4 2 

5 -0 

10 6 

8 '1 

Ig3 11 '9 

7 18 

Et 15 3 

aka 12 21 

1111 13 17 

El 17 3 

110 18 9 

26 2 

13 16 18 

' 19 52 

14 14 

9 

# I WANNA LOVE YOU I 
WK AXON FEAT. SNOOP DOGG (SRC/UP FRONT/KONVICT /UNIVERSAL MOTOWN) I 

I 
MONEY MAKER 
LUOACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

SMACK THAT 
AXON FEAT. EMINEM (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) 

I SAY GOODBYE 
CHRIS BROWN (JIVE/ZOMBA) 

SHOW STOPPER 
DAINTY KANE (BAD BOY /ATLANTIC) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA/SUM) 

WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

COME TO ME 
MOOT FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) 

YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK (BLOCK/BAD BOY SOUTH/ATLANTIC) 

I KNOW YOU SEE IT I 

111 

1111 

FERGALICIOUS 
FERGIE (WILL.I.AM/A &MRNTERSCOPE) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

WALK IT OUT 
UBE (BIG OOMP /KOCH) 

SHOW ME WHAT YOU GOT 
JAY-Z (ROC- A- FELLNDEF JAMADJMG) 

IRREPLACEABLE 
BEYONCE (COLUMBWSUM) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &M/INTERSCOPE) 

U AND DAT 
E-40 FEAT. T-PAIN i KANDI GIRL (SICK WID' IT /BME/WARNER BROS.) 

CHAIN HANG LOW 
JIBBS (BEASTA/GEFFEN/INTERSCOPE) 

UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

S.E.X. 
LOFE JENNINGS (COLUMBIA/SUM) 

DEM JEANS 
CHINGY FEAT JERMAINE SAPAI (SLOT -A- LOT /CAPITOL) 

MONEY IN THE BANK 
LIE SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.) 

AY CHICO (LENGUA AFUERA) 
PITBULL (FAMOUS ARTISTS/TVT) 

THERE'S HOPE 
INDIAARIE (UNIVERSAL MOTOWN) 

'TAKE ME AS I AM 
MARY J. MAE (MATRIARI7HrGEFFEN/INTERSCOPE) 

USED TO BE MY GIRL 
ARIAN MCKNIGHT (WARNER BROS.) 

ME TIME 
HEATHEN HEADLEY (RCA /RMS) 

SEXY LOVE 
NE -Y0 (DEF JAM /IDJMG) 

YESTERDAY 
MARY MANY (MY BLOCK/COLUMBIA/SOW 

uuLUTHER VANWIOSS 

HO 
(J/RMME G) 

I BE WITHOUT YOU 
MARY J. BLUCE (GEFFEN /IXTI.RSCOPE) 

SHINE 
HER VANDROSS (J/RMG) 

YOUR PORTRAIT 
LUTHER 

URBAN MYSTIC (SOBE/WARNER BROS.) 

IDAY DREAMING 
NATALIE COLE (VERVE) 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON (MUSIC WORLD) is OOH 
OOMELI JONES 

NA 
(LN(A AFACE / ZDMBA) 

11111 
SAVE ROOM 
JOHN LEGEND (GÁ W .0.0. /CUMBIA/SUWU 

ALIKE A STAR 
CORINWE BAILEY RAE 

CAN'T GET ENOUGH 
TAMIA (PUS 1 /IMAGE) 

IliCALi L 
JANET TEON LLY (VIME RGIN) 

SISTA BIG BONES 
ANTHONY HAMILTON (SO SO DEF /ZOMEA) 

1111 
LOST WITHOUT U 
ROBIN TRICKE (OVERBROOK;STAR TRAJUNTERSCOPE) 

BE WITH YOU 
ELISABETH WITHERS (BLUE NOTENIRGIN) 

BATA PROV.DEL BV 

See char legend hl rules and explalations. Yellow indica ec recently tested title, 
.dates Nev. F e)ease. 

sFiTIST/TIUC/LaEL(SL ore) 

&B /HIP -1110P A'RPLAY 

Chart Rank 

Walk It )1t KOCH (7B.7) 

Show Mr What You Got main 15.6) 
Fry Love J1VC ((9.0) 

Tale Me As I Am WERSCOPE(B2.3) 

Ne Fly High KOCH(68.0 

I Wan la LOVE Au LNIVERSA_ NM-OWN (77.0 
Uaaepreci aced CAF1T0- ;7'.:) 

UDglade L sum (8271 

Change Me vas (72.3) 

PTVniSe ZOMBA (77.1) 

Zoom AS' LAM (72.3) 

Rubbukand Banks Al.NTIC (75 8 

Top Baca ATLMTC (75.9) 

Tun The Pate IDJMG (E5 8) 

RHYTHMIC AIRPLAY 

I WanBa Luv U uarv_RSAL MOT (82.8) 

My Love ]1 ABA (82.6) 

Snack That uNIVERSAL MLT(WN (65.3) 

Skortie Lice Mine sum 81.5) 

Wal Away ROD 0: .3) 

FeKptcious IWTERSCOPE (712; 
Walk P Mlc KOCH 168.6) 

Show Pie What Tau Col !MFG T).2) 

U IaEprel7aked CAPITOLi7 :.!) 

Dem Jeans CAPITOL ( 15.5) 

We Fly Nigh N0a1(66.23 

So Encied VIRGIN 69.1) 

Poetise ZOMBA (74.6) 

Cr me To Me AT_ANTIC (66.7) 
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10 

12 

16 

20 

22 

25 

45 
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50 
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12 
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3E 

ADULT R&B AND RHYTHMIC AIRPLAY: 69 adult R&B stations and 65 rhy4Mric stations are 
electronic* nlonibred by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
02006 VNU Business Media, Inc. and M lsen Sou dScarl, Inc. HOT I 

SINGLES SALES: this data is used to conlpHe Hot R&B/1 -1- p Songs. 02006 VNU 
Business Media, Inc. and Nielsen SousldScan, kTC. HRPREbICTOFi: ó 2006, Promosquad 
and 1- NIPredictor are trademarks of Think Fast LLC. 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 

AIRPLAY MONITORED BY 

Nielsen 
Broadcast Data 
Stems 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

NOV 
18 

2006 
HOT 

.OUNTRYM SONGS 

0 5 

Q 6 7 

:0 8 9 

4 

3 5 

4 3 

7 6 

s 2 1 

11 12 

9 8 

13 14 

- 18 19 

le: 12 10 

G l) 

14 17 

TITLE 
PRODUCER (SONGWRITER) 

36 
BEFORE HE CHEATS 
M.BRIGHT (C.TOMPKINS,J.KEAR 

MY WISH 
U HUFF,RASCAL FLATTS (S.ROSSON,J,STEELE) 

16 13 

17 16 

19 20 

23 25 8 

2.1 23 14 

22 22 

21 21 

25 24 

Artist 
IMPRINT 8 NUMBER í PROMOTION L6U( 

YOU SAVE ME 
El CANNON,K.CHESNEY (B.JAMES,T.VERGES) 

WANT TO 
O GALLIMORE,K.BUSH (J.NETTLES,K.BUSH,B.PINSON) 

MY LITTLE GIRL 
H GALLIMORE.T.MCGRAW (T.DOUGLAS,TMCGRAW) 

I LOVED HER FIRST 
:U ALDRIDGE (W.ALDRIDGE,E.PARK) 

ONCE IN A LIFETIME 
INFF,K.URBAN (J.SHANKS,K.URBAN) 

EVERY MILE A MEMORY 
E. BEAVERS (0.13ENTLEYB.BEAVERS,S.B03ARD) 

SOME PEOPLE CHANGE 
- -I WRIGHT,T.GENTRY,E.MONTGOMERY (M DULANEYJ.SELLERS,N.THRA 

WOULD YOU GO WITH ME 
' ROGERS (S.CAMP,J.S.SHERRILL) 

SHE'S EVERYTHING 
ROGERS (W.NANCE,B.PAISLEY) 

IT JUST COMES NATURAL 
BROWN,G.STRAIT (M.GREEN,J.COLLINS) 

GIVE IT AWAY 
BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNSON) 

MOUNTAINS 
'.. BRIGHT (R.MCDONALD,L.BOONE,P.NEL TON) 

TIM MCGRAW 
'I CHAPMAN (T.SWIFT,LROSE) 

LOVE YOU 
STOVER (J.KNOWLES,T.SUMMAR) 

CRASH HERE TONIGHT 
I WHITE (TKEITH) 

AMARILLO SKY 
RICH,B KENNYR. CLAWSON. B.'URSLEYI 

AIR 
POWER 

AIR 
POWER 

GREATEST 
GAINER 

Carrie Underwood 
Q. ARISTA/ARISTA NASHVILLE 

Rascal Flatts 
0 LYRIC STREET 

Kenny Chesney 

SHER) 

WATCHING YOU 
.. nINS,S.DEAN,B.G.WHITEL 

LITTLE BIT OF LIFE 
.. ,INS,D.WELLS) 

A GOOD MAN 
ALLEN,K.FOLLL_ - 3E.A.FOLLESE,V.SHAW) 

LIFE IS A HIGHWAY 
n HUFF,RASCAL PLAITS (TCOCHRANE) 

ONE WING IN THE FIRE 
L AEYNOLDS,T.TOMLINSON (TTOMLINSO'4,B.PINSON) 

27 27 
MY, OH MY 
B WORLEY ( W. KIRKPATRICK ,J.LEO,J.HARF.M.BRANCH) 

TWO PINK LINES 
.LJOYCE (E.CHURCH,V.SHAW) 

ALYSSA LIES 
U. GEHMAN (J.M.CARROLL) 

LIKE RED ON A ROSE 
A. KRAUSS (R.L.CASTLEMAN,M.CASTLEMAN) 

YOU'LL ALWAYS BE MY BABY 
S. EVANS,M.BRIGHT (S.EVANS,T.MARTIN,- .SHAPIRO) 

I'LL WAIT FOR YOU 
B. CANNON (H.ALLEN,B.ANDERSON) 

THE WOMAN IN MY LIFE 
F,ROGERS,P.VASSAR (P,VASSAR,J.WOOD- JASSAR) 

26 26 

28 32 

27- 20 18 

f;i'; 30 30 

29 29 

Sugarl a n r l 

0 MEUT 

Time o 
Heart) an rl 

0 LOFTON CF 

Keith Urban 
0 CAPITOL NAM I. 

Dierks Bentley 
0 CAPITOL NASHVILLE 

Montgomery Gentry 
O COWL, 

Josh Turner 
0 MCA NASAL 

Brad Paislc, 
0 ARISTA NASHMI 

George Stra 
0 MCA NASAVI. 

George Stra't 
0 MCA NASHVi 

Lonesta 
OI 

Taylor SwIfr 
0 BIG MACE, 

Jack Ingra 
O BIG MACE 

Toby Keith 
0 SHOW DOG NASA%E. 

Jason Aldean 
0 BROKEN 

Rodney Atkins 
ei CURB 

Craig Morgan 20 0 BROKEN BOW 

Emerson Drive 
21 

OO MONTAGEMIDAS /NEW REVOLUTION I 

Rascal Flatts 
0 WALT DISNEY /LYRIC OTT 

Trent Tomlinso 
0 LYRIC STE! 

The Wrecker 
e MAVERICK/WARNER BROS 

Eric Church 
O CAPITOL NASHVILLE 

Jason Michael Carroll 
ARISTA NASAL I 

Alan Jackson 
0 ARISTA NASHLi 

Sara Evan: 
0 

Joe Nichol,: 
0 UNIVERSAL SC' 

Phil Vassar 
0 ARISTA NASHVILLE 

12( 

4` 

13 

16 

18 

9 

18 

23 

24 

25 

26 

15 

28 

29 

30 

Net gain of 34 
total stations 
marks lie 
chest's 

biggest 
increase. 

Single draws 
4.2 mil ion 

impressions 
at 82 moni- 

tored cations. 

wó Wa TITLE ... 
1110 

33 :33 

o 
LADIES LOVE COUNTRY BOYS 

,ERS ( J.JOHNSON,G.TEREN,R.RUTPERFORD) 

32 >8 
GET OUTTA MY WAY 

- ACK,CAROLINA RAIN (R.E.ORRALL.C,WRIGHT) 

36 39 
I JUST CAME BACK FROM A WAR 
PROBERS (D.WORLEY,W.VARBLE) 

38 41 

35 34 

34 35 

39 37 

GOOD AS GONE 
RKPATRICK,LITTLE BIG TOWN ( W.KIIKPATRICK,K.ROADS.P.SWEETK. 

INNOCENCE 
!.' D,HUFF,C.WISEMAN (S. BUXTON ,J.STOVH,D.BERG,G.MIDDLEMAN) 

THE REASON WHY 
V.GILL,J.HOBBS,J.NIEBANK (V. GILL,G.NICHOLSON) 

RED HIGH HEELS 
B.CHANCEY ( K, PICKLER ,C.LINDSEY,A.MA'O,K.ROCHELLE) 

'FORE SHE WAS MAMA 
K.STEGALL (C.BEATHARD,P.O'DONNEL) 

40 40 :{ SOME PEOPLE 
D.HUFF (D.MATKOSKYD.BROWN,J.COTTIN) 

A FEELIN' LIKE THAT 
M.WRIGHT (D.L.MURPHYI.DEAN,K.TRIBaE) 

STEALING KISSES 
B GALLIMORE,F.HILL (L.MCKENNA) 

ITS TOO LATE TO WORRY 
RIGHT,J.D.MESSINA (D.WELLS,A.L.SdITH,R.HARBIN) 

PODUNK 
EELE,J. RICK ( K .ANDERSON,T.HAMBFIDGE,J.STEELE) 

FINDING MY WAY BACK HOME 
a LLIMORE (C.STAPLETON,C.WISEMA I) 

GOOD DIRECTIONS 
I,HAMBERLAIN (L.BRYAN,R.THIBODEAI) 

44 44 
KISS ME IN THE DARK 
R.FOSTER (R.FOSTER,G.DUCAS) 

I DON'T WANT TO 
M.WRIGHT (B.JAMES,P.MONAHAN,A.MOIROE) 

DRINKIN' ME LONELY 
B.CANNEN (C.YOUNG,L.W.CLARK) 

- LOVE IS 
T.BROWN,J.L.SLOAS (K.ELAM,B.BAKER) 

BROKEN 
T.KEITH,R.SCRUGGS (ANGELO,A.LAUER,I.LIKDSEY) 

FIND OUT WHO YOUR FRIENDS ARE 
T.LAWRENCE,J.KING (C.BEATHARO,E.HIL) 

STARTIN' WITH ME 
J.RITCHEY (J.OWEN,K.MARVELL,J.RICHEY) 

I YOU DON'T KNOW A THING 
S.AZAR (S.AZAR,R.FOSTER) 

I KEEP COMING BACK 
M.WILLIAMS (S ROBSON,J,STEELE) 

DIXIE LULLABY 
-AMAN (R N,P.DAVIS,J. FOLLARE) 

DON'T MAKE ME 

43 

42 42 

Single earns 

the chart's 
biggest audi- 

ence gain 

(2 4 million) 

and achieves 

Airpower in its 

eighth week 

on the ist. 

44 41 38 

48 53 

CMA Awards 

hosts took 
home the 

most trophies 
at Nov. 6 

show, 

becoming the 

most award- 
ed act in CMA 
history- 

NOTSNOT 
DEIIT 

Artist t 
IMPRINT 8 NUMBER i PROMOTION LABEL 

Trace Adkins 
0 CAPITOL NASHVILLE 

Carolina Rain 
e EOUIIE 

Darryl Worley 
0 903 MUSIC 

Little Big Town 
FAIRCHILD,J.WESTBROOK) 0 EOUITI 

Sarah Buxton 
LYRIC STREEI 

Vince Gill 
0 MCA NASHVILLE 

KeIHe Pickier 
e BUT 

Clay Walker 
0 ASYLUM -CURL 

LeAnn Rimes 
0 ASYLUM -CURB 

Gary Allan 
et MCA NASHVILLE 

Faith Hill 
0 WARNER BROS./WRN 

Jo Dee Messina 
U CURT 

Keith Anderson 
0 ARISTA NASHVILLE 

Lee Ann Womack 
0 MERCUR 

Billy Currington 
0 MERCUR 

Randy Rogers Band 
e MERCER, 

Ashley Monroe With Ronnie Dunn 
O COLUMBEE 

Chris Young 
0 RC: 

Katrina Elani 
0 UNIVERSAL SOUTE 

Lindsey Haun 
0 SHOW DOG NASHVILLE 

Tracy Lawrence 
ROCKY COMFORT /C05 

Jake Owen 
0 RCA 

Steve Azar 
0 DANG /MIDAS /NEW REVOLUTION 

Josh Gracin 
LYRIC STREET 

Pat Green 
0 BRA 

Blake Shelton 
WARNER BROI' a 

Brooks & Dunn 
0 ARISTA NASASS E 

Jimmy Wayne 
0 BIG MACHINE 

Kenny Rogers 
0 CAPITOL NASHVILLE 

Danielle Peck 
0 BIG MACHINE 

' ".1 7 BRMNTD. BERG) 

HILLBILLY DELUXE 
^!'ISLER,C.WISEMAN) 

59 59 
THAT S ALL I -LL EVER NE EC 
M.NESLER,T. MARTIN .J.WAYNE EJ. WAYNE M. NESLER,T. MARTIN) 

THE LAST TEN YEARS (SJPERMAN) 
D.HUFF (T.CONNERS.D.V.WILLIAMS) 

ISN'T THAT EVERYTHING 
¡ T.L.JAMES (O.PECK,T.L.JAMES,B.DALY) 

fiEk 57 5 

O ® 

31 

28 

33 

34 

34 

34 

37 

37 

36 

40 

41 

33 

45 

48 

50 

51 

48 

49 

54 

54 

56 

57 

58 

56 

60 

AFTrIST/TiOe /LABEU(S core) 

COUNTRY 

Chart Rank 

9LGA';.; 
TIM 
.4EIT ,: 

410NTGOME4 ; 
3FAD PAISLE 

GE OR 
Chi 

My Wish LYRIC STREET (91.9) 

You Save Me RNA (92.5) 

Want To MERCURY (93.2) 

My Little Girl cuss (88.3) 

Once In A Lifetime CAPITOL (80.5) 

Some People Change COLUMBIA (83.7) 

he's Everything ARISTA NASHVILLE (84.9) 

It Just Cares Natural MCA NASHVILLE (91.8) 

Mountains BNA (89.6) 

2 

3 

4 

5 

7 

9 

11 

12 

14 

ARTIST /Title /LAB Eu( Score ) 

DATA PP0410E0 BY 

See chart legend Er ruh s and explanations. Yellow indicates recently tested title, 

indicates New Release. 

C -lart Rank 

OÉ1Y 14' 

ASON !A =- 

ODNEY AT 

ASCAL FL°? 

RENT TOM 

ASON MID 
ARA EVAN' 

Tim McGraw BIG MACHINE (76.1) 

Crash Here Tonight SHOW BOG (92.3) 

Amarillo Sky BROKEN BOW (81.0) 

Watching You CURB (93.01 

Lite Is A Highway LYRIC STREET (86,9) 

One Wing In The Fire LYRIC STREET (69.4) 

Alyssa Lies ARISTA NASHVILLE (85.4) 

You'll Always Be My Baby RCA (89.5) 

I'll Wait For You UNIVERSAL (91.5) 

The Woman In My Lite ARISTA NASHVRLE (94,4) 

15 

17 

18 

19 

22 

23 

26 

28 

29 

30 

ARTIST(Title/LABEL EScore 1 
Chart Rank 

Ladies Love Country Boys CAPITOL (90.4) 

I Just Carne Back From A War 903 Music (842) 

-. Red High Heels BNA (75.9) 

'A Feetin' Like That MCA NASHVILLE (81.8) 

Stealing Kisses WARNER BROS.(75.6) 

Good Directions MERCURY (90.7) 

Drinkin' Me Lonely RCA (76.8) 

Come On Rain CURB (77.0) 

31 

33 

37 

40 

41 

45 

48 

Don't miss another important 

I &I COUNTRYDAI1 Y 

umJ P I)AT I = 
visit www.radioandrecords.com to sign up for your free daily 
. c- -Jrtry Radio Blast. 

ReclioenclRec;orcls.cpm 
HOT COUNTRY SONGS: 133 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. S 2006 VNU 
Business Media, Inc. All rights reserved. 
HITPREDICTOR: © 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

CMA DARLING UNDERWOOD 
As Carrie Underwood 1_ngthens her `hart -top- 

ping stride to two weeks, `Before He Chests" 

maintains a commanding lead of more tsar 4 

million audience impressions over the No. 2 ti- 

tle on Hot Country Songs. 

Underwood's single gains 162,000 audience 

impressions during the tracking week. The 
'American Idol" winner went home with a tro- 

phy under each arm at the Nov 6 Country Mu- 

sic Assn. Awards, including the Horizon 
Award for career development and an upset 

PADS HER LEAD 
ictory in the female vocalist of the year field. 

That momentum should keep her topical at 

country radio, which could bode well for a 

third week at the summit. 
Concurrently, Tun McGraw logs his 34th 

top 5 with "My little Girl" (8-5). He hasn't seen 

the chart's highest perch since "Back When" 

in late 2004. Also noteworthy is the 10th trip 

into the top 10 by rowdy duo Montgomery 
Gentry, as "Some People Change" leaps 11 -9 

on a gain of 1.3 million. -Wade Jessen 

Data for week of NOVEMBER 18, 2006 For chart reprints call 646.654.4633 Go to www.billboard.biz for complete chart data I 67 

www.americanradiohistory.com

www.americanradiohistory.com


King Of Kings D 

HOT LATIN SONGS: A panel of 99 stations (26 Latin pop. 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc. 
All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

NOV 
18 

2006 

UM 

1 
1N 

t] 

AIRPLAY MONITORED BY SALES DATA COMPILED B1 

ti 
Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundSCam 

TITLE 
EER (SONGWRITER) 

1) OUIEN ME IBA A DECIR 
2 

3 3 1 

3 4 7 

7 6 6 

o13 11 

9 10 10 

Q11 18 

Artist XI 
IMPRINT I PROMOTION LABEL It 

David Bisbal 

TENGO UN AMOR Toby Love Featuring Rakim & Ken -Y 
EPERE- -,Z,E . O. RIVERA,J. NIEVES,K. VASQUEZ) SONY BMG 

NI UNA SOLA PALABRA 
C. LOPEZ IY. IAN MARTINI 

LOS INFIELES 
L SANTOS,( SANTOS (A.SANTOS) 

PAM PAM 
LUNY TONES,TAINY (WISIN,YANDEL.E.SALDANA.M. E.MASIS) 

SER O PARECER 

2 

Paulina Rubio 
UNIVERSAL LA 

Aventura 
PREMIUM 

Wisin &Yandel 
MA( 

RBD 4 

EMI TELI . 

A LA PRIMERA PERSONA 
,A.SANZ) 

Alejandro Sanz 
WARNER LE 

ANTES DE QUE TE VAYAS 
IMA. SOLIS) 

MAS ALLA DEL SOL 
_ = EBASTIAN (J.SEBASTIAN, 

TU RECUERDO 
-' TRPES rT TORRES'¡ 

Marco Antonio Solis 
3 

PON,- 

Joan Sebastian 
3 

MUSART /BA-:: 

Ricky Martin 
10 

SONY BMG N.-: -- 

8 8 
NOCHE DE ENTIERRO (NUESTRO AMOR) Los Beniamins Feat. Wish & Yandel, Daddy Yankee, Hector 1E1 False & Z<,11 

,NDELFORR7H. DELGADO, GCRUZFS4IDANA .VCABRERASACALOCATD,EGARCIA) MAS ROW /Mu:._. 

15 16 

t3 12 14 

2 

DE RODILLAS TE PIDO 
A. GARCIA IBARRA I "SOSA) 

ALIADO DEL TIEMPO 
M. BARBA (M.BARBA) 

DESILUSIONAME 
P CEROZZO. S GEORGE ID BETANCOTYT. C J FRANCO) 

ME MATAS 

GREATEST 
GAINER 

BENDITA TU LUZ 

MALDITA SUERTE 

TS POR ELLA 

Q23 33 

21 1- 15 

L. PADILLA) 

Alegres De La Sierra 
VIVA /UNIVERSAL LF' 

Mariano Barba 
THREE E'..'. 

Olga Tanon 
UNIT° 

Rakim & Ken -Y 
15 

PINA 'UNIVERSAL L' 

Mana 
16 

Victor Manuelle Featuring Sin Bandera 
17 

SONY BMG r. 

Intocable 
16 

EMI TEL. 

7 

DIME 
- SMIT- [- EZ,J.H.SMITH,K.VASOUEZ) 

LABIOS COMPARTIDOS 
°. OLVERA,A.GONZALEZ (POLVERA) 

TE MANDO FLORES 
E OSSA (J. F.FONSECA) 

QUE VUELVA 
. L.TERRAZAS (M.A.SOLIS) 

NO SE POR QUE 
ARENAS,J.DIAZ (J.LPILOTO,C.BRANT) 

'itbull Featuring Ken -Y 
19 

FAMOUS ARTISTS - . 

Mana 
WARNER LA-': 

Fonseca 
8 

EMI TELEVISA 

Grupo Montez De Durango 
16 

Chayanne 
16 

SONY BMG t. 

25 
23 

CHIQUILLA A.B. Quintanilla III Presents Kumbia All Starz 
18 

r 8.0Úu,-- '.'_LA III,LGIRALDO (A.B OUINTANILLA III,LGIRAL00) EMI TELL 

a 13 
EL TELEFONO Wisin & Yandel & Hector "El Father 

11 
_. IJA,L.MALAVE) ROC- LA- FAMILIA/MACHET 1 

With spins at 

14 monitored 
stations, 
Akon debuts 
(No. 39) with 
5.3 million 
in audience. 

17, 
x TITLE 

F'RO ^'.._ER (SONGWRITER) 

SIGO CON ELLA 
nRYS. O. BERMUDEZ (O. BERMUDEZ. S KRYS) 

Taken 

from his 

"Unplugged" 

set, which will 

chart next 

week, this is 

Martin's 19th 

top 10 hit. 

ft 
W 

Los Tigres del 

Norte earns a 

32% audience 

gain (50 -32). 
Band will 

speak 

Nov. 14 at 

Billboard's 

Regional 

Mexican 

Music 

Summit. 

36 43 

42 40 

o 33 38 

37 31 32 

38 32 36 

HOT SHOT 
DEBUT 

40 34 27 ® 
46 

Q44 35 

44 37 24 

48 

46 38 49 

47 35 44 

Q 49 - 

49 45 39 = 

Artist 
IMPRINT / PROMOTION LABEL éi 

Obie Bermudez 
EMI TELEVISE 

DIME QUIEN ES 
EROS DEL NORTE )C.BRANT.G. FLORES) 

Los Rieleros Del Norte 
FONOVISE 

A TI 
L "JUNIOR".R.ARJONA (R.AR.ONA) 

Ricardo Arjona 
SONY BMG NORTE 

TENGO 
E. DE VITA) 

Franco De Vita 
SONY BMG NORTE 

HERIDAS DE AMOR 
LO (R.MONTANER,J.AVENDANO) 

QUE PRECIO TIENE EL CIELO 

REGALO CARO 
¡S TIGRES .I.I IRREAL) 

MI AMOR POR TI 
TERRAZAS ;A. TORRES) 

Ricardo Montaner 
EMI TELEVISE 

Marc Anthony 
SONY BMG NORT; 

Los Tigres Del Norte 
FONOVISE 

Los Horoscopos De Durango 
DISA /EDIMONS,. 

SUAVE 
( CABRA,D.FORNARIS (R.PEREZ) 

Calle 13 
WHITE LION /SONY BMG NORTE 

POR TU AMOR 
URBINA JR.,R.AVITIA,J.LUGARDO DEL TORO (E.URBINA,J.LUGARDO DEL TORO) 

ME QUIERE BESAR 
ALEXIS FIDO) 

Alacranes Musical 
UNIAISIOtI 

Alexis & Fido 
SONY BMG NORTE 

TU PEOR ERROR 
.: A REMERO PONTES) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
''.'1RIOors J HENDID JET. D. BENNETT N. STAFF. R. FAIR 

I WANNA LOVE YOU 

La 5A Estacion 
SONY BMG NORTE 

Sean Paul Featuring Keyshia Cole 
.K. COLE) VP 'ATLANTII: 

Akon Featuring Snoop Dogg 

8 

27 

14 

26 

30 

14 

28 

33 

34 

35 

33 

18 

13 

SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN 
39 

SALTO EL SOL 
AB (W .aORON,ECHO -HE LAB) 

LOS HOMBRES TIENEN LA CULPA 
IT LISTED (C.DONATD) 

Don Omar 
13 

El MACNEIL 

Don Omar Featuring Gilberto Santa Rosa 
41 

CMG /UNIVERSAL MOTOWI. 

FANTASMA 
NOT LISTED (ZION) 

Zion 
BAB, 

SE FUE 
"GUILAR (FATO) 

Pepe Aguilar 
19 

EMI TELEVISA. 

FLOW NATURAL 
- NY. LUNY TUNES,J.GOMEZ NALES (T170 EL BAMBINO 

COMO ME HACES FALTA 
A. MEDINA (M.A.SOLIS) 

Tito "El Bambino" Featuring Beenie Man & Ines 
16 

,M. DAVIS) EMI TELEVISE 

Patrulla 81 
45 

DISA 

EL HOMBRE QUE MAS TE AMO 
ïT LISTED (A FLORES) 

Lalo Mora 
38 

DISA /EMMONS' 

LA VIDA DESPUES DE TI 
E OCHOA (M.SANDOVALRCANTU) WARNER LATIN:. 

35 

M IA 
1NY TUNES (TITO EL BAMBINO,R.AYALA) 

Tito "El Bambino" Featuring Daddy Yankee 
48 

EMI TELEVISE 

SI TU AMOR NO VUELVE 
L: (MACHO (W.CASTILLO) 

SOY UNA GARGOLA 
r,ARGOLA (R.ORTIZ,DJ G 

La Arrolladora Banda El Limon 39 
()ISO /EDIMONSA 

Las Gargolas Featuring Randy 
42 

VI /MACHET/ 

TOP 

LAIT\ ALBUMS..,, 
W ARTIST Title 5- 3 c 3ó rt,1PRINT & NUMBER DISTRIBUTING LABEL (PRICE) 

INTOCABLE Crossroads: Cruce De Caminos 
FLEVISA 58875 (15.981 

A.B. WINTANILIA III PRESENTS N1MBU ALL SFAIU From Kumbz Kngs Ir Kumoe AI Otan 

EMI TELEVISA 73597 05 98( 

OT SNOT 
DEBUT 

15 11 9 

18 19 

m 
24 23 

13 19 13 

MARCO ANTONIO SOLIS Trozos De Mi Alma 2 
FONOVISA 352490/UG (13.98) I, 
MANA Amar Es Combatir 
t'EARNER LATINA 63661 (18.98) 

LUNY TUNES & TAINY Mas Flow: Los Benjamins 
MAS FLOW 230013 /MACHETE (15.98) 

LOS HOROSCOPOS DE DURANGO Desatados 
DISA 720955 (11.98) 

WISIN & YANDEL Pal Mundo 
MACHETE 561102 115 981 + 

CALLE 13 Calle 13 
WHITE LION 96815 ',ONY BMG NORTE 115 98) 

GREATEST 
GAINER 

CONJUNTO ATARDECER D Deena.. Y &gum Los No.1 Del Pasito Oruargoerse 
UNIVERSA._ LATINO 007 881 112 981 

RAKIM & KEN -YMasterpiece: Nuestra Obra Maestra 
'It,s 270183 'UNIVERSAL LATINO OE E 98) 

PAULINA RUBIO Apanda 
':'VERSAL LATINO 007487 (15.98) 

VARIOUS ARTISTS 
.10A 352772/UG (10.98) 

RBD 
=_EVISA35902(14.98) 

BBT 

Nuestro Amor rrr 

LOS BUKIS 30 Recuerdos 
352638/UG (11.98) 

DON OMAR 
VI 006662 /MACHETE (15.98) 

FMMON AVALA Y SUS BRAVOS DEL NORTE 30 Corridos. Historias Nortenas 
FREDDIE 1960 114. EL, 

PACE 
SETTER 

58 64 74 
SHAKIRA Fijacion Oral Vol. 1 

EPIC 93700 /SONY MUSIC (18.981 ó 

DADDY YANKEE Barrio Fino: En Directo 
EL CARTEL 007035 /INTERSCOPE (12.98) +' 

JAVIER SOLIS La Historia De Javier Solis 
SONY BMG NORTE 88292 (14.98) O 

AVENTURA God's Project f-T¡ 

PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 
L.. 

MARC ANTHONY Sigo Siendo Yo 
SONY BMG NORTE 81251 (18.98) 

INTOCABLE X 

EMI TELEVISA 98613 (16.98) 

DAVID BISBAL Premonicion 
'GALE 007713 /UNIVERSAL LATINO (13.98) C 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 
FONOVISA 352602/UG (10.981 

27 16 15 

© 27 24 

251 25 28 

23 17 11 

24 20 18 

25 21 17 
VARIOUS ARTISTS 
SONY BMG NORTE 70027 (16.98) 

Top Latino Vol. 2 

3c 3ó © 
2 27 26 30 

1 

1 

1 63 69 

4 31 

1 32 

6 

9 34 22 16 

2 W 37 44 

1 

7 ® ® 
1 Q 39 47 

6 41 36 

1 

16 41 35 38 

1 42 

1 Q 43 35 

4 

5 `N1) 

2 46 

2 47 32 20 

6 48 

6 49 38 34 

11 50 26 

Y x ARTIST Title 
aá 3 á3 IMPRINT & NUMBER / DISTRIBUTING LABEL (ERICE) 

11 BANDA PEQUEROS MUSICAL La Production Maestra 2006 . 2/ÚG )13se co rovo) 

28 28 21 

NE -ENTRY 

31 29 

FRANCO DE VITA Mil Y Una Historias: En Vivo 
SONY BMA SORTS 83847 (16.98) C 

TESO CALDRON The Underdog / El Subestimado 
AMEN/ATLANTIC 94t22/AG (15.98) 

ANDREA BOCELLI Amor 
SUGARNENEMUEIC 006144 /UNIVERSAL LATINO (18.98) 

JOAN SEBASTIAN Mas Alla Del Sol 
IZUSART 3771 /BALBOA (13.98) 

OLGA TANON Soy Como Tu 
UNIVISION 3300Z3/UG (14.98) 

MONCHY & ALEXANDRA Exitos 
JAN 50191 /SONY BMG NORTE (13.98) 

VARIOUS ARTISTS NOW Latino 
'HEBIGISOUBLUMRSALTOMIWSOW BSCoiTB72416MM/BAG IIRATBAMNN01NG MOUE'it 

AKWID 
HEADLINERS / UNIVISION 310869/UG (12.98) 

RICARDO ARJONA 
SONY BAG NORTE 67549 (18.98) 

LOS BUKIS 
FONOVISA 35269'/ÚG (5.98) 

26 

25 52 

2 

2 

7 55 

5 

54 

11 

E.S.L 

Adentro C 3 

Linea De Oro 
26 

VARIOUS ARTISTS Bachatahits 2007 
JAN 50188 (14 93) 

JULIETA VENEGAS Limon Y Sal 
SONY BMG NORTE 83420 (14 98) 

ANA GABRIEL Historia De Una Reina 
SONY BMG NORTE 95902 (15.98) 

RBD RBD: Live In Hollywood 
EMI TELEVISA 58122 (13.98)) 
VARIOUS ARTISTS Hector 'El Faber Present Loe Rompe Discotekas 
ROC-LA-FAMILIA/MACHETE/GOLD STAR 006828'/IDJMG (13 98, 

JUAN GABRIEL La Historia Del Divo 
SONY BMA NORT i 81079 (15.98) 

BELINDA Utopia 
EMI TELEVISA 60'36 (13.98) 

LOS ORIGINALES DE SAN JUAN Linea De Oro 
UNIVISION 310993/UG (5.98) 

LOS CADETES DE LINARES Las Mas Canonas 
BCI 41260 (6.98) 

LOS TIGRES DEL NORTE La Banda Del Carro Rojo 
FONOVISA 35263 /UG (15.98 CD /DVD) J 
BABY RASTA La Ultima Risa 
ILLEGAL LIFE 007%78 /UNIVERSAL LATINO (1498) 

TITO "EL BAMBINO" 
EMI TELEVISA 49552 (13.98) 

Top Of The Line 

PESADO 
7'ARNER LATINA 33865 (15.98) 

Plensame Un Momento 

REGGAETON NINOS Ninos Vol. 2 
EMI TELEVISA 72307 (14.98) 

O 

El¡ 

O 

CD 
57 

CD 
59 

60 

40 33 

56 

53 

61 55 

51 60 

30 25 

61 29 

37 62 49 40 

8 Q 74 - 

5 64 52 37 

6 65 62 48 

66 64 57 

4 67 

25 68 

44 

54 51 

68 59 

69 69 - 

33 70 

8 

20 

3 

8 

7 

70 53 

71 73 61 

ARTIST Title 
ILIPRINT & NUMBER / DISTRIBUTING LABEL (PRICE( S 

LA 5A ESTACION 
SONY BMG NORTE 80713 (15.98) 

TOBY LOVE 
YONY BMG NORTE 75376 (14 -98) 

RBD 
EMI TELEVISA 75852 (14.98) 

ALEGRES DE LA SIERRA Duele El Amor 
':'IVA 622320 /UNIVERSAL LATINO (11.98) 

LUPILLO RIVERA Entre Copas Y Botellas 
ENEMUSIC 653138 /UNIVERSAL LATINO (13.98) 

LOS RIELEROS DEL NORTE Linea De Orc. 
FONOVISA 352698/ÚG (5.98) 

GLORIA ESTEFAN Oye MI Canto...Los Exitos 
SONY BMG NORTE 89091 (16.98) 

LOS CAMNANIES Tesoros De Coleedon: Lo RornWSco De Los CAI' 
ANY 8MG NORTE 95637 (9.98) 

CONJUNTO PRIMAVERA Linea De Oro 
I ONOVISA 352696/UG (5.98) 

ALACRANES MUSICAL Puros Corridos Venenosos 
IM:IVISION 311018/ÚG (13.98) 

LOS TUCANES DE TIJUANA Amante De Lo Bueno 
UNIVISION 310945/ÚG (12.98) 

MACH & DADDY Desde Abajo 
UNIVERSAL LATINO 005717 (12.98) 

BELANOVA Dulce Beal 
¡IJIVERSAL LATINO 006301 (13.98) 

N.O.R.E. N.O.R.E. Y La Familia... Ya Tu Sabe 
ROC -LA- FAMILIA 006266 /IDJMG (13.98) 

LOS RIELEROS DEL NORTE Para Ti...Nuestra Historia 
FONOVISA 352735/ÚG (11.98) 

DON OMAR Da Hitman Presents Reggaeton Latino 
VI MACHETE OD5850 /UMRG (13.98) 

MARIANO BARBA Aliado Del Tiempo 
THREE SOUND 10423 (15.981 

RAMON AYALA Y SUS BRAVOS DEL NORTE Mtologia De Un Rey Voi . 

FREDDIE 1940 (16.981 

CONJUNTO PRIMAVERA De Gira Con...Conjunto Primavera 
FONOVISA 352765/ÚG (13.98) 

GRUPO EXTERMINADOR Para Ti...Nuestra Historia 
FONOVISA 352781/ÚG (10.98) 

MONCHY & ALEXANDRA Exitos Y Mas 
JAN 50078 /SONY OMS NORTE (16.98) g. 

LAS 
TISA 

ORO HOROSCOPOS DE. DURANGO Antes Muertas Que Sencillas 
720701 (11.98) O 

MARLON 
CALLE/UNIVISION 330021/ÚG (11.98) 

LA AUTBROAD DE LA SIERRA Lena Verde Y Muchos Exitos Mas 
¡'. SA 729261 (7.98) 

MARCO ANTONIO SOUS La Historia Continua.. Parte I I 

FONOVISA 351643/ÚG (13.98) +' 

El Mundo Se Equivoca 
13 

Toby Love 
27 

Rebelde 2 
2 

Mi Sueno 

43 

14 

54 

37 

22 

51 

23 

29 

37 

15 

69 

17 

11 

73 

74 

68 Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 18, 2006 CHARTS LEGEND on Page 72 

www.americanradiohistory.com

www.americanradiohistory.com


AIRPLAY CHARTS: Panels of 26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Motican stations. respectively, are electronically monitored 24 
hours a day. 7 days a week. 't 2006 VNU Business Media. Inc. AI rights reserved.ALBU. CHARTS: See Charts Legend for rules and explanations. 

AIRPLAY MONITORED BY SALES DATA COMPILED BY 
2006. VNU Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
Broadcast Data 
Systems 

Nielsen 
SoundScan 

IN 

1 

See dart -agend for Hot Dance Club Play and Hot Dance Singles Soles rules Srd explanations. r. 2006. VNU Business Media, Inc. 

and Nietsan SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 7 daicestations are electronically monitored by Nielsen 
3rtatc4st Data Systems. See chart legend for rules and explanations. d' ?0138. VNU Business Media. Inc. All rights reserved. 

1 

NOV 
18 

2006 

t LAIT AIRPI_AY 

POP,. 

2 4 

1 

5 

O 14 

3 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

TU RECUERDO 
RICKY MARTIN (SONY BMG NORTE) 

NI UNA SOLA PALABRA 
PAULINA RUBIO (UNIVERSAL LATINO) 

SER O PARECER 
RBD (EMI TELEVISA) 

A LA PRIMERA PERSONA 
ALEJANDRO SANZ (WARNER LATINA) 

BENDITA TU LUZ 
MANA (WARNER LATINA) 

QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE /UNIVERSAL LATINO) 

O 8 
NO SE POR QUE 
CHAYANNE (SONY BMG NORTE) 

e 6 
TE MANDO FLORES 
FONSECA (EMI TELEVISA) 

O. 
DESILUSIONAME 
OLGA TANGA (UNIVISION) 

MALDITA SUERTE 
VICTOR MANUELLE FEATURING SIN BANDERA (SONY BMA NORTE) 

A TI 
RICARDO ARJONA (SONY BMG NORTE) 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS ) FONOVISA) 

TENGO 
FRANCO DE VITA (SONY AMO NORTE) 

HERIDAS DE AMOR 
RICARDO MONTANER (EMI TELEVISA) 

SIGO CON ELLA 
OBIE BERMUDEZ (EMI TELEVISA) 

RH\' I -IIVI 

2 

6 

v,6 

3 

6 

1 

4 

5 

7 

8 

14 

9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM 8 KEN -Y (SONY BMG NOFTE) 

ME MATAS 
HAKIM 8 KEN -Y (PINA/UNIVERSAL LATINO) 

DIME 
PITBULI FEATURING KEN -Y (FAMOUS ARTISTS/TVT) 

PAM PAM 
WISIN 8 YANDEL (MACHETE) 

NOCHE DE ENTIERRO (NUESTRO AMOR) 
I(6 NIINNS HARM AM S OMB ONIIITNINE MDR WM116r (mow RPWvoKiR 

EL TELEFONO 
WIEN8YANOd6 NFCIN1/tuner F twomuM4GETFAe.WAAMG) 

LOS INFIELES 
AVENTURA (PREMIUM LATIN) 

ME QUIERE BESAR 
ALEXIS & FIDO (SONY BMG NORTE) 

O I WANNA LOVE YOU 
AKON FEAT. SNOOP GOGG (SRCUP FRONTAMACTAINIVERSAL MOTC 14) 

e (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEATURING KEYSHIA COLE (VP /ATLANTIC) 

10 SUAVE 
CALLE 13 (WHITE LION/SONY BMG NORTE) 

12 11 

13 

16 

15 12 

SALTO EL SOL 
DON OMAR (VI /MACHETE) 

FLOW NATURAL 
TITO "EL BAMBINO- FEAT. BEENIE MAN & INES (EMI TELEVISA) 

SOY UNA GARGOLA 
LAS GÁRGOLAS FEATURING RANDY (VI /MACHETE) 

FANTASMA 
ZION (BABY) 

REGIONAL IVII_XIC,AVTM 

1_W TITLE 
:SW ARTIST (IMPRINT / PROMOTION LABEL) 

1 DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO) 

2 
POR ELLA 
INTOCABLE (EMI TELEVISA) 

111 
3 

MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

5 QUE VUELVA 
GRUPO MONTEZ DE DURANGO (DIU) 

ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

O 6 DIME QUIEN ES 
LOS RIELEROS DEL NORTE ( FONOVISA) 

7 7 

16 

14 

13 

8 

12 9 

13 12 

15 

O 20 

TE COMPRO 
DUELO ( UNIVISION) 

REGALO CARO 
LOS TIGRES DEL NORTE (FONOVISA) 

MI AMOR POR TI 
LOS HOROSCOPOS DE DURANGO (DISNEDIMONSA) 

POR TU AMOR 
ALACRANES MUSICAL (UNIVISION) 

ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS ( FONOVISA) 

EL HOMBRE QUE MAS TE AMO 
LALO MORA (DISNEDIMONSA) 

SI TU AMOR NO VUELVE 
LA ARROLLADORA BANDA EL LIMON (DISNEDIMONSA) 

COMO ME HACES FALTA 
PATRULLA 81 (DISA) 

NI ASI ME RAJO 
CONJUNTO PRIMAVERA (FONOVISA) 

O LATIN AI_I3UIVIS 

PC)PTM 

2 2 

3 

4 4 

6 5 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

A.B. QUINTANILLA III PRESENTS KUMBIA ALL STARZ 
FROM KUMBIA KINGS TO KUMBIA ALL STARZ (EMI TELEVISA) 

MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 (FONOVISA/UG) 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

PAULINA RUBIO 
ANANDA (UNIVERSAL LATINO) 

RBD 
NUESTRO AMOR (EMI TELEVISA) 

O 18 
SHAKIRA 
FIJACION ORAL VOL. 1 (EPIC /SONY MUSIC) 

6 

8 7 

6 

DAVID BISBAL 
PREMONICION (VALE /UNIVERSAL LATINO) 

HOT 

I)A\C:I= C,I_U13 PLAY 
Gr ` - TITLE z 

ARTIST IMPRINT & NUMBER ! PROMOTION LABEL 

JUMP 
MADONNA 

F *CKING BOYFRIEND 
THE BIRD AND THE BEE METRO BLUE PROMO /BLG 

LOVES THE ONLY DRUG 
ULTRA NATE SILVER LABEL 2508/TOMMY BOY 

MANEATER 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

6 9 
SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES) 
CERRONE MALLIGATOR IMPORT 

HARD 
AFRICANISM YELLOW /SILVER LABEL PFOMO /TOMMY BOY 

SENSITIVITY 
SHAPE: UK ULTRA PROMO 

COMMON GROUND 
DAVEAIAE A TALL PAUL FEN SNHYTREASUREAUDACIOUS PROAID141CH 

VARIOUS ARTISTS 
TOP LATINO VOL. 2 (SONY BMG NORTE) 

FRANCO DE VITA 
MIL Y UNA HISTORIAS: EN VIVO (SONY BMG NORTE) 

ANDREA BOCELLI 
AMOR (SUGAR/VENEMUSIC /UNIVERSAL LATINO) 

11 9 VARIOUS ARTISTS 

11 

13 12 

14 13 

15 15 

Now (Am (BE BAGURVM3SY/AA84S/NNAGIIpIR9?YVAA PARE LVALLiNG OW 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

JULIETA VENEGAS 
LIMON Y SAL (SONY BMG NORTE) 

ANA GABRIEL 
HISTORIA DE UNA REINA (SONY BMG NORTE) 

RBD 
HBO: LIVE IN HOLLYWOOD (EMI TELEVISA) 

R H Y I Ii IVI 

IPP4, m4-LL 
ARTIST 

5k TITLE (IMPRINT / DISTRIBUTING LABELI 

T1 1 
LUNY TUNES & TAINY 
MAS FLOW: LOS BENJAMINS (MAS FLOW /MACHETE) 

10 

9 

7 

5 

5 

4 

9 

10 

11 

13 6 

24 2 

IPP 7 12 

THE W MADE ME DO R (D. AUDE/176 JAL ROUND MOLES) 

ROBIN ELEVEN 11 PROMO 

RING THE ALARM 
BEYONCE COLUMBIA PROMO 

GONE 
SUN JH PROMO 

© 2 WISIN & YANDEL 
PAL MUNDO (MACHETE) 

5 CALLE 13 
CALLE 13 (WHITE LION /SONY BMG NORTE) 

3 
RAKIM & KEN -Y 
MASTERPIECE: NUESTRA OBRA MAESTRA (PINA/UNIVERSAL LATINO) 

4 
DON OMAR 
KING OF KINGS (VI /MACHETE) 

7 8 
THE UNDERDOG / EL SUBESTIMADO (JIGGIRI /ATLANTIC /AG) 

DADDY YANKEE 
BARRIO FINO: EN DIRECTO (EL CARTEL/INTERSCOPE) 

TEGO CALDERON 

e 6 

® 14 

03 12 

14 13 

15 15 

AKWID 
E.S.L.(HEADLINERS/UNIVISION/UG) 

VARIOUS ARTISTS 
NECTAR B WISP MOM LOS ROMPE OB W I9M (RX-LA{IMANAGETEASOLD SIMUM 

BABY RASTA 
LA ULTIMA RISA (ILLEGAL LIFE /UNIVERSAL LATINO) 

TITO "EL BAMBINO" 
TOP OF THE LINE (EMI TELEVISA) 

REGGAETON NINOS 
NINOS VOL. 2 (EMI TELEVISA) 

TOBY LOVE 
TOBY LOVE (SONY BMG NORTE) 

MACH & DADDY 
DESDE ABAJO (UNIVERSAL LATINO) 

N.O.R.E. 
N.O.R.E. Y LA FAMILIA... YA TU SABE (ROC-LA-FAMILIA/IDJMG) 

REGIONAL IVI EXIC:AN 

1 1 

CROSSROADS: CRUCE DE CAMINOS (EMI TELEVISA) 

ARTIST 
TITLE (IMPRINT / DISTRIBUTING LABEL) 

INTOCABLE 

I$ 22 8 

L 30 

co 27 

37 25 

rili 28 

F12 
29 

3 

4 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE 00872 /ZOMBA 

LOST YO MIND 
PEPPER MASHAY LIVE 2013 /MUSIC PLANT 

IS IT ANY WONDER? (TALL PAUL MIXES) 
KEANE INTERSCOPE PROMO 

WHAT THE WORLD NEEDS NOW 
JOYCE SIMS VESSEL PROMO 

I BELIEVE 
GEORGIE PORGIE LIVE PROMO /MUSIC FLANT 

MY NUMBER ONE 
HELENA PAPARIZOU MODA 7001 /MUSIC PLANT 

MAMA'S ROOM (R. VISSION/PASSENGERZ MIXES) 
UNDER THE INFLUENCE OF GIANTS ISLAND PROMO /IDJMG 

NOTHING IN THIS WORLD 
PARIS HILTON WARNER BROS. 42994 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 007884 /IDJMG 

6 
I DON'T KNOW WHY (I LOVE YOU) 
THE WAD NEW HEAVES F Rt MBFA DAVBPORT DELICIOSNWTt9028 

THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP 

6 

1? 

6 

IS IT LOVE? 
110 MADE 022 

DANCE WITH YOU 
LAUREN HILDEBRAND? 

THE WHISTLE SONG (REVISITED) 
FRANCE KNUCKLES NOICE! 001 

TITLE 
3c ARTIST IMPRINT & NUMBER / PROMOTION LABEL 

YOU GONNA WANT ME 
TIGA DIFFERENT IMPORT /PIAS 

33 4 

27 17 13 

28 26 8 

29 21 11 

IIC 38 3 

Ii 15 13 

fif;2 31 6 

33 16 11 

37 5 

-36 23 12 

giali 36 7 

El 46 2 

CI 45 2 

el 42 2 

35 9 

101 41 2 

/47 2 

40 8 

44 32 

40 

FLY ME AWAY 
GOLDFRAPP MUTE PROMO 

GETCHA SOME 
PLEASURE CENTER NORTHCROSS MEDIA PROMO 

HEAD OVER HEELS 
EMELEE BARAK PROMO 

EVERLASTING LOVE 
GTS FEATURING MINK AVEX 1240 /KING STREET 

BE STILL 
KASKADE ULTRA 1436 

ALL OVER YOUR FACE 
CAZWELL PEACE BISOUIT/WEST END EXPRESS 1045/WEST END 

DEJA VU (FREEMASONS /M. JOSHUA MIXES) 
BEYONCE FEATURING JAY-Z COLUMBIA 89684 

GUACHI GUARO (CARL COX REMIX) 
CAL TJADER CONCORD PICANTE PROMO /CONCORD 

SHINE (FREEMASONS MIXES) 
LUTHER RANDROSS J 70004 /RMG 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC PROMO /SOBE 

BORDERLINE 
JODY WATLEY AVITONE PROMO /PEACE BISOUIT 

SAVE A PLACE ON THE DANCE FLOOR FOR ME 
DAWN TALLMAN WEST END PROMO 

THE REAL THING 
RACHEL PANAY ACT 2 7014 /MUSIC PLANT 

FLOW 
VINNY TROIA PRESENTS JAIDENE VEDA CURWE PROMO 

TINA 
SK8 SKB PROMO 

POLITICS 
KORN VIRGIN PROMO 

TURN MY WORLD AROUND (I FOUND THE ONE) 
FREDRICK FORD OMC 002 /MUSIC PLANT 

14 
CHELSEA 

PARTY PEOPLE 
ALTAR FEATURING JEANIE TRACY MAMAHOUSE PROMO ` 

MELT WITH THE SUN 
AMBER FEAT. SWEET RAINS JMCA PROMO/SOUND ADVISORS 

4 39 10 
SO DEEP (CHRIS COX MIXES) 
WALKER ELICIT IMPORT 

STEFY CURVATURE PROMO WIND -UP 

48 15 
BUTTONS (D. AUDE MIXES) 

49 

THE PUSSYCAT DOLLS FEAT. SNOOP DWG ABM PRO.OBRII RSCOPE 

17 
ANT NO OTHER MAN NASgk7/SI14PE1 IlVUI' IA 8 SIALNNI AIDES) 

CHRISTINA AGUILERA' /''A PROMO /RMG 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC PROMO 

TITLE 
_,; 3i; ARTIST IMPRINT! DISTRIBUTING LABEL 

31 

ElEVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS NOTHING 00E589/INTERSCOPE 0 

MORE THAN A LOVER 
RU GLOBAL VILLAGE 0028 0 
SHUT ME UP 
MINDLESS SELF INDULGENCE UCR 442,METROPOLIS O 

DEJA VU 
BEYONCE FEAT. JAY-Z COLUMBIA 89684/SONY MUSIC 00 
STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE METROPOLIS 409 0 
THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP 

WE WILL BECOME SILHOUETTES 
THE POSTAL SERVICE SUB POP 70656 00 
GET TOGETHER 
MADONNA WARNER BROS. 42935 00 
SEXYBACK 
JUSTIN TIMBERLAKE JIVE 00872/ZOMBA O 
DANCE 4 LIFE 
TIESTO FEATURING MAXI JAZZ BLACK FOLE 1455 /ULTRA 00 
NOTHING IN THIS WORLD 
PARIS HILTON WARNER BROS. 4299400 
HUNG UP 
MADONNA WARNER BROS. 4284500 
STARS ARE BLIND 
PARIS HILTON WARNER BROS. 4296700 
SORRY 
MADONNA WARNER BROS. 42892 00 

. SHAKE (X -PRESS 2 MIXES) 
- 8 21 3. 

YING YANG TWINS FEAT PITBULL COLLIPARK 2536/1VT 00 
VatSAVE ROOM 
JOHN LEGEND G.O.O.D. /COLUMBIA 00961 /SONY MUSIC O 

IE7 
21 7 

BE STILL 
KASKADE ULTRA 143600 
IN THE MORNING 
JUNIOR BOYS DOMINO 121 0 

2 2 
LOS HOROSCOPOS DE DURANGO 

© - 

4 

5 

O 
7 

3 

4 

5 

6 

8 8 

9 7 

DESATADOS (DISA) 

CONJUNTO ATARDECER 
EL DECIMO... Y SMUEN LOS 110.1 DEL PASITO DOMNGULNSE (UNIVERSAL LATINO) 

VARIOUS ARTISTS 
BBT (FONOVISA/UG) 

LOS BUKIS 
30 RECUERDOS (FONOVISA /UG) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS ( FREDDIE) 

JAVIER SOLIS 
LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE) 

9 
z10 

12 

113 

-14 

6 

8 

4 

7 

91 

23 

7 

11 

11 

12 

51 

if 

3; 

INTOCABLE 
X (EMI TELEVISA) 

CONJUNTO PRIMAVERA 
PARA TI...NUESTRA HISTORIA (FONOVISA/UG) 

BANDA PEQUENOS MUSICAL 
LA PRODUCCION MAESTRA 2008 (FONOVISA/UG) 

JOAN SEBASTIAN 
MAS ALLA DEL SOL (MUSART /BALBOA) 

t t 
LOS BUKIS 
LINEA DE ORO (FONOVISA/UG) 

O 16 LOS ORIGINALES DE SAN JUAN 
LINEA DE ORO (UNIVISION /UG) 

LOS CADETES DE LINARES 15 
LAS MAS CANANAS (BCD 

15 12 
LOS TIGRES DEL NORTE 
LA BANDA DEL CARRO ROJO (FONOVISA/UG) 

Data for week of NOVEMBER 18, 2006 I For chart reprints call 646.654.4633 

le BE ?JTIr 

21 RE-STEM 

4; 

22 STN 

23 RE-tMTR 

1 

...25 RE fiITW 

NUMBER 1 

GOLBFRAPP MUTE 93040 

GET YOUR BODY BEAT 
COMBICHRIST METROPOLIS 804210 

WATERS OF NAZARETH 
JUSTICE ED BANGERNICE 63397 /ATLANTIC 00 
WE SHARE OUR MOTHERS HEALTH 
KNIFE MUTE 6932900 
SOPHIA 
THE CRUXSNADOWS DANCING FERRET 20926 0 
TURN IT UP 
PARIS HILTON WARNER BROS. 42902 00 
CHECK ON IT 
BEVONCE FEAT SLIM THUG COLUMBIA 80277ISOMY MUSIC 00 

O 1 5 

TITLE 
ARTIST IMPRINT / PROMOTION LABEL) 

JU 
MADOMNP NA WARNER BRAS. 

I DON'T FEEL LIKE DANCIN' * 3 7 SCISSOR SISTERS UNIVERSAL MOTOWN 8 2 

4 

tE 

15 WHAT A FEELING 

10 

6 8 

7 10 

5 17 

9 4 

10 6 

PETER LUTS & DOMINICO NERVOUS 

LOVE DONT LET ME GO (WALKING AWAY) 
DAVID GUETTA VS. THE EGG ULTRA 

BE STILL 
KASKADE ULTRA 

IS IT LOVE? 
110 MADE 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

IS IT ANY WONDER? 
KEANE INTERSCOPE 

HERE (IN YOUR ARMS) 
HELLOGOODBYE DRIVE -THRU 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /IDJMG 

SATELLITES 
SEPTEMBER ROBBINS 

ITS TOO LATE 
DIRTY SOUTH VS. EVERMORE ULTRA 

MOVING TOO FAST 
SUPAFLY INC. NERVOUS 

PARTY FOR THE WEEKEND 
SOULSEEKERZ FEATURING KATE SMITH BIG BEAT /ATLANTIC 

WATCH OUT 
FERRY CONSTEN ULTRA 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC /SOBE 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGE A&M /INTERSCOPE 

DMY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. JIVE /ZOMBA 

á BORDERLINE 
MICHAEL GRAY ULTRA 

7 FEEL ALIVE 
BENASSI BROS. ULTRA 

19 1C 
PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALAND MOSLEY / GEFFEN 

O 23 2 
I GO CRAZY 
O.H.T. FEATURING EDMEE ROBBINS 

s°t ROCK THIS PARTY (EVERYBODY DANCE NOW) 
Y+MîJ BOB SINCLAR FEAT BIG AU S DOLINNMNOBJ.0N MALAIIE/1UMY Eel 

CI 24 2C 
CRAZY 
GNARLS BARKLEY DOWNTOWN/ATLANTIC /LAVA 

JA 
BEYONCE 

DE 
FEAVU TURING JAY -2 COLUMBIA 

Go to www.bi Iboardbi2 for complete chart data I 69 
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Hits of the World is compiled at Billboard /London. RE =Re -Entry 

NOV 
18 

2006 

. . 
C1- .. 

JAPAN 
ALBUMS 

B 13 

NEW 

10 3 

(SOUNDSCAN JAPAN) 

AYAKA 
FIRST MESSAGE WARNER 

NOVEMBER 7, 2006 

KOBUKURO 
ALL SINGLES BEST WARNER 

VARIOUS ARTISTS 
DJ KARAI'S INMIX II UNIVERSAL 

REMIOROMEN 
FLASH AND GLEAM (LTD EDITION) VICTOR 

SARAH BRIGHTMAN 
DIVA- THE SINGLES COLLECTION TOSHIBA/EMI 

ZARD 
GOLDEN BEST 15TH ANNIVERSARY R -GRAM 

ASIAN KUNG -FU GENERATION 
FEEDBACK FILE (FIRST LTD VERSION) MOON 

VARIOUS ARTISTS 
BEAUTIFUL SONGS KOKORO DE KIKU UTA WARNER 

AEROSMITH 
THE VERY BEST OF COLUMBIA 

THE CROMAGNONS 
THE CRO- MAGNGNS (FIRST LTD VERSION) BMG FUNHOUSI. 

FRANCE 1 
ALBUMS 

á 3 ( SNEP/IFOPTITE-LIVE) 

12 
BENABAR 

2 1 

4 2 

6 61 

8 49 

9 11 

10 6 

REPRISE DES NEGOCIATIONS JIVE 

NOVEMBER 7. 2006 

YANNICK NOAH 
CHARANGO SAINT GEORGE 

RENAUD 
ROUGE SANG VIRGIN 

EDDY MITCHELL 
JAMBALAYA POLYDOR 

ROBBIE WILLIAMS 
RADERAS CHRYSALIS 

SOUNDTRACK 
HIGH SCHOOL MUSICAL WALT DISNEY 

JOEY STARR 
GARE AU JAGUARR SONY BMG 

PATRICK BRUEL 
DES SOUVENIRS DEVANT RCA 

OLIVIA RUIZ 
LA FEMME CHOCOLAT POLYDOR 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

ITALY 1 

3 (FIMI /NIELSEN) 

NEW 
GIGI D'ALESSIO 
MADE IN ITALY RCA 

NOVEMBER 6. 2006 

2 2 
CLAUDIO BAGLIONI 
DUELLI DEGLI ALTRI TUTTI DUI COLUMBIA 

3 1 
ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

4 3 
ZUCCHERO FORNACIARI 
FLY POLYDOR 

5 7 
TIZIANO FERRO 
NESSUNO E SOLO CAPITOL 

6 4 
LUCIO DALLA 
12000 LUNE RCA 

7 14 
STING /DOWLAND 
SONGS FROM THE LABYRINTH DEUTSCHE GRAMMOPHONE 

8 8 
EVANESCENCE 
THE OPEN DOOR WIND -UP 

9 5 
JOHN LEGEND 
ONCE AGAIN COLUMBIA 

10 6 J AX 
DI SANA PIANTA RICORDI 

NORWAY 
SINGLES 

i3 

2 

3 

4 

`_91 (VEROENS GANG NORWAY) 

3 
FLODEN 
BJORN EIDSVAG PETROLEUM 

1 

5 

4 

5 2 

NOVEMBER 7, 2006 

ITS ALL COMING BACK TO ME NOW 
MEAT LOAF /MARION RAVEN MERCURY 

TIR N'A NOIR 
VAMP MAJOR 

THE OTHER SIDE 
WITH ALEKSANDER RCA 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

ALBUMS 

1 1 

2 2 

3 3 

4 9 

5 16 

VAMP 
I FULL SYMFONI (MED KORK) MAJORSTUDIO 

BJORN EIDSVAG 
NADE PETROLEUM 

NORDSTOGA ODD 
HEIM TE MOR UNIVERSAL 

AGE ALEXANDERSEN 
SNOHARPAN EMI 

BRUCE SPRINGSTEEN 
WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA 

UNITED KINGDOIVI 

á 3 (THE OFFICIAL UK CHARTS C0.) 

1 EW 
GIRLS ALOUD 
THE SOUND OF - GREATEST HITS POLYDOR /FASCINATION 

2 1 
ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

TM 

GERIVIANY ._ 

NOVEMBER 5. 2006 

3 

4 

5 

6 

NEW 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

3 

2 

4 

MEAT LOAF 
BAT OUT OF HELL III MERCURY 

MY CHEMICAL ROMANCE 
THE BLACK PARADE REPRISE 

ROD STEWART 
STILL THE SAME: GREAT ROCK CLASSICS OF.. J 

7 7 RAZORLIGHT 
RAZORLIGHT VERTIGO 

8 6 
SCISSOR SISTERS 

TA -DAR POLYDOR 

9 NEW 
THE WHO 

ENDLESS WIRE POLYDOR 

10 11 
JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

AUSTRALIA 
ALBUMS 

,3 

1 

2 

s3 
2 

1 

3 NEW 

4 NEW 

5 3 

6 

7 

8 

9 

14 

18 

6 

5 

10 NEW 

(ARIA) 

HUMAN NATURE 
DANCING IN THE STREETS... SONY BMS 

NOVEMBER 5. 2006 

ROBBIE WILLIAMS 
VAGENDO CHRYSALIS 

MY CHEMICAL ROMANCE 
THE BLACK PARADE REPRISE 

GUY SEBASTIAN 
CLOSER TO THE SUN SONY BMG 

PINK 
PM NOT DEAD LAFACE/ZOMBA 

ESKIMO JOE 
BLACKFINGERNAILS, RED WINE WARNER 

WOLFMOTHER 
WOLFMOTHER MODULAR 

THE KILLERS 
SAM'S TOWN ISLAND 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

SNOW PATROL 
EYES OPEN FICTION / POLYDOR 

IVIEXICO 

3 3 
1 2 

2 1 

3 5 

4 NEW 

5 4 

6 3 

7 8 

8 7 

9 6 

10 9 

(BIMSA) 

SOUNDTRACK 
HIGH SCHOOL MUSICAL UNIVERSAL 

NOVEMBER 7 2006 

PANDA 
AMANTES SUNT AMENTES WARNER 

BELINDA 
UTOPIA EMI TELEVISA 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

PAULINA RUBIO 
ANANDA UNIVERSAL 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

FRANCO DE VITA 
MIL Y UNA HISTORIAS SONY BMG 

MANA 
AMAR ES COMBATIR WARNER 

YAHIR 
CON EL ALMA ENTRE LAS MANOS WARNER 

THE KILLERS 
SAM'S TOWN ISLAND 

ed. 
F3 

1 

2 

4 

IDEN IVIAR K -F 
SINGLES 

á3 

1 

2 

NEW 

3 

(IFPI /NIELSEN MARKETING RESEARCH) NOVEMBER 7, 2006 

MR. NICE GUY 
TRINE OYRHOLM CMC 

BOTEN ANNA 
BASSHUNTER WARNER 

MARTYR 
DEPECHE MODE MUTE 

BRUDEVALSEN 
TEDDY PERDERSEN UNIVERSAL 

SES I MIT BAKSPEJL 
7- TALLET MIDGET 

ALBUMS 

t 19 

2 2 

3 15 

4 3 

5 1 

VARIOUS ARTISTS 
DANUBE FILM HITS GE STURSTE STJENNER COPENHAGEN 

NEPHEW 
INTERKOM KOM IND COPENHAGEN 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE / ZOMBA 

NIK & JAY 
3: FRESH -FRI -FLY EMI 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

70 I Go to www.billboard.biz for complete chart data 

'3 (MEDIA CONTROL) 

1 1 
ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

2 

3 

4 

5 

6 

2 
MEAT LOAF 

BAT OUT OF HELL III MERCURY 

NOVEMBER 7, 2006 

4 
DIE AERZTE 
BEST OF HOT ACTION 

9 
SILBERMOND 
LAUT GEDACHT COLUMBIA 

3 
JULI 
EIN NEUER TAG ISLAND 

6 
ROSENSTOLZ 

GAS GROSSE LEBEN ISLAND 

7 7 
PINK 

PM NOT DEAD LAFACE / ZOMBA 

8 NEW 
ANNA NETREBKONALERY GERGIEV 
RUSSIAN ALBUM DEUTSCHE GRAMMOPHONE 

9 5 
MICHAEL MITTERMEIER 
PARANOID - LIVE SONY BMG 

10 8 
EVANESCENCE 

THE OPEN DOOR WIND -UP 

(E3 

1 

2 

3 

4 

5 

6 

áw 
fSOUNOSCANI 

GREGORY CHARLES 
1 

THINK OF YOU NBA; SONY BMG 

NOVEMBER 18. 2006 

2 MY CHEMICAL ROMANCE 
THE BLACK PARADE REPRISE /WARNER BROS. 

NEW' 
MEAT LOAF 
BAT OUT OF HELL III: THE MONSTER IS LOOSE VIRGIN /EMI 

6 
SARAH MCLACHLAN 
WINTERSONG NETTWERK 

7 
JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE /SONY BMG 

4 
ROD STEWART 
STILL THE SAME... GREAT ROCK CLASSICS OF OUR TIME J /SONY BMG 

3 
THE TRAGICALLY HIP 
WORLD CONTAINER UNIVERSAL 

8 5 
THE KILLERS 
SAM'S TOWN ISLAND /UNIVERSAL 

9 8 
EVANESCENCE 
THE OPEN DOOR WIND -UP/WARNER 

10 NEW 
THE WHO 
ENDLESSWIRE UNIVERSAL REPUBLIC /UMRG 

1 

2 

3 

4 

á3 (MEGA CHARTS BV) 

3 

NOVEMBER 3, 2006 

EVERYTIME I THINK OF YOU 
MARCO BORSATO /LUCIE SILVAS MERCURY 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

4 
ROOD 
MARCO BORSATO POLYGON 

2 
ALS DE MORGEN IS GEKOMEN 
JAN SMIT ARTIST & COMPANY 

6 
YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

ALBUMS 

i 

2 

4 

5 

2 

4 

3 

5 

FRANS BAUER 
VOOR ALTIJO ROCKET 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

JOHN LEGEND 
ONCE AGAIN COLUMBIA 

JAN SMIT 
OP WEG NAAR GELUK ARTIST & COMPANY 

LUCIE SILVAS 
THE SAME SIDE UNIVERSAL 

PORI UGAI_ 
ALBUMS 

.s.3 

1 

2 

4 

8 

9 

10 

NEW 

4 

3 

9 

8 

5 

6 

2 

7 

(RIM) 

ANDRE SARDET 
ACUSTICO FAROL 

NOVEMBER 7, 2006 

THE GIFT 
FACIL OE ENTENDER LA FOLIE RECORDS 

DOCEMANIA 
DOCEMANIA MERCURY 

FLOR 
FLORIBELLA SOM LIVRE 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

PACO BANDEIRA 
UMA VIDA DE CANCOES FAROL 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

BEBE LILLY 
ESTE E 0 MEU MUNDO COLUMBIA 

SERGIO GODINHO 
LIGACAO DIRECTA CAPITOL 

PAULO GONZO 
PAULO GONZO COLUMBIA 

3 33 

1 NEZ' 

2 NEW 

3 6 

4 4 

5 3 

6 11 

7 1 

8 2 

9 5 

10 7 

11 15 

12 10 

13 8 

14 12 

15 14 

16 NEW 

17 9 

18 17 

19 16 

20 18 

(NIELSEN SOUNDSCAN INTERNATIONAL) NOVEMBER 16. 2006 

THE SAINTS ARE COMING 
112 & GREEN DAY II:;LAND /INTERSCOPE/REPRISE 

ROCK STEADY 
ALL SAINTS MERCURY 

REHAB 
AMY WINEHOUSE ISLAND 

IRREPLACEABLE (ALBUM VERSION) 
BEYONCE COLUMBIA 

AMERICA 
RAZORLIGHT VERTIGO 

SMACK THAT 
AKAN FT. EMINEM SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN 

PUT YOUR HANDS UP FOR DETROIT 
FEDDE LE GRAND SPINNIN' 

SOMETHING KINDA 0000H 
GIRLS AROUND POLYDOR 

CHASING CARS 
SNOW PATROL POLYDOR/A&M/INTERSCOPE 

I DONT FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYGON 

HURT 
CHRISTINA AGUILERA RCA 

MY LOVE 
JUSTIN TIMBERLAKE FT. T.I. JIVE / ZOMBA 

YEAH YEAH 
BODYROX FT. LUCIANA EYE INDUSTRIES 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

EASY 
SUGPBABES _AND 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

U + UR HAND 
PINK LAFACE/ZOMBA 

LET ME OUT 
DOVER CAPITOL 

PROMISCUOUS (ALBUM VERSION) 
NELLY FURTADO FT TLMBALANO MOSLEY /GEFFEN 

Al1STRIA - 
14 

1 1 

2 3 
I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

(AUSTRIAN IFPI /AUSTRIA TOP 40) 

DAS BESTE 
SILBERMOND COLUMBIA 

NOVEMBER 6. 2006 

3 4 
U + UR HAND 
PINK LAFACE /ZOMBA 

4 2 
IN THE CLUB 
US5 TRIPPLE -M 

5 5 
STOP! DIMENTICA 
TIZIANO FERRO CAPITOL 

, NEVI 

2 1 

3 3 

4 2 

5 19 

KIDDY CONTEST KIDS 
KIDDY CONTEST VOL 12 BMG MEDIA 

ROBBIE WILLIAMS 
RUDEBOX CHRYSALIS 

DIE AERZTE 
BEST OF HOT ACTION 

CHRISTINA STUERMER 
LEBE LAUTER POLYDON 

SILBERMOND 
LAUT GEDACHT COLUMBIA 

.s-3 á3 

1 1 

2 3 

3 4 

4 5 

5 6 

(IFPI GREECE /DELUITTE 6 TOUCHE) NOVEMBER 6, 2006 

OLA I TIPOTA 
MIKHALIS KHATZIGIANNIS UNIVERSAL 

EFTIKHOS 
THANOS PETRELIS HEAVEN 

DIO MERES MONO 
DIMITRA GALANT SONY BMG 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

SUMMER IN GREECE 
GIORGOS MAZONAKIS HEAVEN 

ALBUMS 

1 1 

2 2 

3 7 
THE KILLERS 

4 8 

5 16 

EVANESCENCE 
THE OPEN 0008 WIND -UP 

BOB DYLAN 
MODERN TIMES COLUMBIA 

SAM'S TOWN ISLAND 

SARAH BRIGHTMAN 
CLASSICS THE BEST OF SARAH BRIGHTMAN ANGEL 

MANOWAR 
THE SONS OF ODIN MAGIC CIRCLE 

Data for week of NOVEMBER 18, 2006 I CHARTS LEGEND on Page 72 

www.americanradiohistory.com

www.americanradiohistory.com
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_-.5,3 SALES CHARTS OF 20 EUROPEAN COUNTRIES. NOVEMBER 8, 2006 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS IHE CDOH 

2 NEW 
MARTYR 
DEPECHE MODE MUTE 

3 2 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

4 0 
PUT YOUR HANDS UP FOR DETROIT 
FEDDE LE GRANDE SPINNIN' 

5 5 EVERYTIME WE TOUCH 
CASCADA ALL AROUND THE WORLD 

6 4 
SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

7 6 
PAS LE TEMPS 
FAF LARAGE M6 INTERACTIONS 

8 8 
DAS BESTE 
SILBERMOND COLUMBIA 

9 3 

10 37 

11 13 

12 11 

13 9 

14 20 

15 15 

COME TO ME 
P. GIDDY FT. NICOLE SCHERZINGER BAO BOY /ATLANTIC 

YEAH YEAH 
ADOSADX FEAT. LUCIANA EYE INDUSTRIES 

SOMETHING KINDA 0000H 
GIRLS ALADO FASCINATION 

U + UR HAND 
PINK LAFACE / ZOMBA 

UNFAITHFUL 
RIHANNA SRP OFF JAM 

IRREPLACEABLE 
DEYONCE KNOWLES COLUMBIA 

Y'A QU'UN CHEVEUX 
STAR ACADEMY 6 MERCURY 

FW áW 

1 1 
ROBBIE WILLIAMS 
RADEAUX OM, SAI 

2 2 
MEAT LOAF 
BAT OUT OF HELL III MERCURY 

NOVEMBER 8, 2006 

3 3 
EVANESCENCE 
THE OPEN DOOR WIND -UP 

4 JUSTIN TIMBERLAKE 
FUTURESEX /LOVESOUNDS JIVE /ZOMBA 

5 4 
MY CHEMICAL ROMANCE 
THE BLACK PARADE REPRISE 

6 NEW 
GIRLS ALOUD 
THE SOUND OF - GREATEST HITS POLYDOM FASCINATION 

7 12 
PINK 
I'M NOT DEAD LAFACE / ZOMBA 

8 5 
SCISSOR SISTERS 
TA -DAH POLYDOR 

9 14 
DIE ARZTE 
BEST OF HOT ACTION 

10 g ROD STEWART 
STILL THE SAME: GREAT ROCK CLASSICS OF.. l 

11 NEW 
AMY WINEHOUSE 
BACK TO BLACK ISLAND 

12 11 
JAMES MORRISON 
UNDISCOVERED POLYDOR 

13 8 
JOHN LEGEND 
ONCE AGAIN COLUMBIA 

14 33 
SILBERMOND 
LAUT GEDACHT COLUMBIA 

18 6 
THE KILLERS 
SAM'S TOWN ISLAND 

1 1 

2 3 

3 7 

4 2 

5 5 

6 6 

8 4 

9 10 

10 19 

1.1 31 

12 14 

13 25 

14 13 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 

TABULATED BY NIELSEN MUSIC CONTROL. 

NOVEMBER 8, 2016 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYDOR 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

JUMP 
MADONNA WARNER BROS. 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

WHO KNEW 
PINK LAFACE / ZOMBA 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

ROCK THIS PARTY 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP DOGG 

PATIENCE 
TAKE THAT POLYDOR 

MY LOVE 
JUSTIN TIMBERLAKE FT. T.I JIVE /ZOMBA 

IRREPLACEABLE 
BEYONCE KNOWLES COLUMBIA 

HURT 
CHRISTINA AGUILERA RCA 

CRAZY 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

U + UR HAND 
PINK LAFACE /ZOMBA 

ARTIST 3; gá TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL 

#1 
2WKS 

1 1 2 
ALABAMA 
SONGS OF INSPIRATION RCA NASHVILLE 00532 PROVIDENT -INTEGRITY 

a e 2 

O 
5 

6 6 10 

NOT $00 
REBUT 

36 

11 4 

9 45 

11 8 5 

12 7 7 

13 10 5 

14 12 62 

15 13 6 

16 16 57 

17 14 9 

18 15 5 

JEREMY CAMP 
BEYOND MEASURE BEC 3723 EMI LL1U 

VARIOUS ARTISTS 
WOW HITS 2007 WORD- CURB /PROVIDENT- INTEGRITY 7190 EMI CMG 

NEWSBOYS 
GO INPOP 1383/EMI CMG 

ALAN JACKSON 
PRECIOUS MEMORIES ACR /ARISTA NASHVILLE 80281 /PROVIDENT- INTEGRITY 

VARIOUS ARTISTS 
THREE WOODEN CROSSES WORD -CURB 886582 

CHRIS TOMLIN 
SEE THE MORNING SIXSTEPS /SPARROW 2828 /EMI CMG 

FRED HAMMOND 
FREE TO WORSHIP VERITY 85990 PROVIDENT- INTEGRITY 

GREATEST 
GAINER 

THIRD DAY 
CHRISTMAS OFFERINGS ESSENTIAL 10828 /PROVIDENT- INTEGRITY 

FLYLEAF 
FLYLEAF OCTONE 50005 :PROVIDENT- INTEGRITY 

SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347/EMI CMG 

JONNY LANG 
TURN AROUND ABM 007517 /PROVIDENT -INTEGRITY 

SKILLET 
COMATOSE ARDENT /SRE /LAVA 2546 /PROVIDENT -INTEGRITY 

CASTING CROWNS 
LIFESONG BEACH STREET /REUNION 10770 /PROVIDENT -INTEGRITY O 
MARK SCHULTZ 
BROKEN 8 BEAUTIFUL WORD -CURB 886570 

0 'ICI 
20 

21 

22 

KIRK FRANKLIN 
HERO FO YO SOUL /GOSPO CENTRIC 71019, PROVIDENT- INTEGRITY 

JARS OF CLAY 
GOOD MONSTERS ESSENTIAL 10820 /PROVIDENT- INTEGRITY 

PILLAR 
THE RECKONING FLICKER 10825 /PROVIDENT- INTEGRITY O 

BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
HOMECOMING CHRISTMAS: FROM SOUTH AFRICA GAITHER MUSIC GROUP 2651/EMI CMG 

17 53 
THIRD DAY 
WHEREVER YOU ARE ESSENTIAL 10795 /PROVIDENT -INTEGRITY 

18 29 
MAT KEARNEY 
NOTHING LEFT TO LOSE AWARE /COLUMBIA /INPOP 1380 /EMI CMG 

23 

68 
MARY MARY 
MARY MARY 'UY BLOCK/INTEGRITY GOSPEUCOLUMBIA 3537/PROVIDENT- INTEGRITY 

5 

Cip 30 6 

CASTING CROWNS 
LIFESONG LIVE BEACH STREET /REUNION 10106 /PROVIDENT -INTEGRITY O* 

BIG DADDY WEAVE 
EVERY TIME I BREATHE FERVENT 886530: WORD -CURB 

O ® BILL & GLORIA GAITHER WITH THE HOMECOMING FRIENDS 
CHRISTMAS IN SOUTH AFRICA GAITHER MUSIC GROUP 2696 /EMI CMG 

Ww ARTIST 
go 7W ;s TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

20 21 28 
MERCYME 
COMING UP TO BREATHE INO 3872 /PROVIDENT- INTEGRITY 

27 22 

20 

CD37 

O 38 

® 45 

32 28 

33 

13 
SELAH 
BLESS THE BROKEN ROAD THE DUETS ALBUM CURB 78944 /WORD -CURB 

31 
VARIOUS ARTISTS 
WOW WORSHIP (AQUA) WORD- CUR &EMI CMG/SONY BMG MUSIC 10614/PROVIDENT-INTEIIRI'- 

RANDY TRAVIS 
GLORY TRAIN: SONGS OF FAITH. WORSHIP AND PRAISE WORD -CURB 86402 

32 
AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 /WORD -CURB 

22 
NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 

6 AMY GRANT 
TIME AGAIN... AMY GRANT LIVE WORD -CURB 886849 

24 20 
UNDEROATH 
DEFINE THE GREAT LINE SOLID STATE/TOOTH 8 NAIL 2658'. EMI CMG ± 

34 29 15 
VARIOUS ARTISTS 

cWa 

38 26 3 

0 = 
CD 44 21 

38 27 31 = 
40 31 5 

o moans! 

N1MI 

O 39 58 

BEDEYE SONGS OF FADE ROYA TOKAYS TOP W.NIRY 8 OIWSTWI ARINIS AVISTA NA5NY.E 10822,P OYEeir -NT i IY 

AVALON 
FAITH: A HYMNS COLLECTION SPARROW 7742/EMI CMG 

DEMON HUNTER 
THE TRIPTYCH SOLIO STATE 1606 /EMI CMG 

RED 
ENO OF SILENCE ESSENTIAL 10807 /PROVIDENT -INTEGRITY 

GAITHER VOCAL BAND 
GIVE IT AWAY GAITHER MUSIC GROUP 2648 /EMI CMG 

JACI VELASQUEZ 
ON MY KNEES: THE BEST OF JACI VELASQUEZ WORD -CURB 86588 

PHILLIPS, CRAIG & DEAN 
TOP OF MY LUNGS INS 4012 /PROVIDENT -INTEGRITY 

STELLAR KART 
WE CAN'T STAND SITTING DOWN WORD -CURB 86991 

MORMON TABERNACLE CHOIR 
THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 70047 

44 36 9 

® 
et 

' 

48 2 

Ca ® 
48 34 8 

49 25 2 

BO 41 -4 

BARLOWGIRL 
ANOTHER JOURNAL ENTRY FERVENT 886446 /WORD -CURB 

HILLSONG 
MIGHTY TO SAVE. LIVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT- INTEGRI n 

VARIOUS ARTISTS 
ABSOLUTE ALL TIME FAVORITES FERVENT 86566 /WORD -CURB 

MARY MARY 
A MARY MARY CHRISTMAS MY BLOCK/COLUMBIA 4089 /PROVIDENT- INTEGRII` 

CECE WINANS 
PURIFIED PURESPRINGS GOSPEL /INO 3634 /PROVIDENT- INTEGRITY 

NORMA JEAN 
REDEEMER SOLID STATE /TOOTH 8 NAIL 3560 /EMI CMG 

FERNANDO ORTEGA 
THE SHADOW OF YOUR WINGS: HYMNS AND SACRED SONGS CURB 78952/WORD -CURB 

AUDIO ADRENALINE 
ADIOS: THE GREATEST HITS FOREFRONT 5086 /EMI CMG O+ 

.eM ÿW ARTIST t; $3 We TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 
2WKS 

2 
KELLY PRICE 
THIS IS WHO I AM GOSPO CENTRIC 88167 /ZOMBA 

2 5 
FRED HAMMOND 

FREE TO WORSHIP VERITY 85990 ZOE,MBA + 

GREATEST 
GAINER 

4 6 
JUANITA BYNUM & JONATHAN BUTLER 
GOSPEL GOES CLASSICAL I LOW 1E94 MARAI.AI HA' 

4 3 5 
SMOKIE NORFUL 
LIFE CHANGING EMI GOSPEL 33347 

COKO 
GRATEFUL LIGHT 6527 o 

6 5 58 
KIRK FRANKLIN 

HERO FO YO SOUL GOSPO CENTRIC 71019/ZOMBA 

fAM ÑW 
i=3 :5;Wó 
26 21 62 

27 25 32 

#i 

13 

14 

VARIOUS ARTISTS 
GOTTA HAVE GOSPEL! GOLD 605W CENTRICANTEGRITY GOSPEUINTEGRITY 87208 ZOMMA 

MARY MARY 
oo 

MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC 

4 
DEITRICK HADDON 

7 DAYS TYSCOT /VERITY 88166 /ZOMBA 

4 
KENNY LATTIMORE & CHANTE MOORE 
UNCOVERED /COVERED VERITY /LAFACE 67926/ZOMBA 

24 

26 

11 13 

6 

13 43 

18 12 4 

49 5. 

19 4 

22 601 

14 41 

21 15 9 

2 

f4D 
20 

22 18 

Im 38 3 

24 23 5E 

25 20 2 

TYE TRIBBETT & G.A. 
VICTORY LIVE! COLUMBIA 77526/SONY MUSIC 

NICOLE C. MULLEN 
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD -CURB 86569 /WARNER BROS. 

VICKIE WINANS 
WOMAN TO WOMAN: SONGS OF LIFE VERITY 85576 /ZOMBA 

DAVE HOLLISTER 
THE BOOK OF DAVID: VOL. 1 THE TRANSITION GOSPO CENTRIC 85334:'ZOMBA 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 

MICAH STAMPLEY 
A FRESH WIND: THE SECOND SOUND... LEVITICAL 9109 

GLADYS KNIGHT AND THE SAINTS UNIFIED VOICES 
A CHRISTMAS CELEBRATION MANY ROADS 4964378 

MARY MARY 
A MARY MARY CHRISTMAS MY BLOCK: COLUMBIA 88650/SONY MUSIC. 

CECE WINANS 
PURIFIED PURESPRINGS GOSPELANO 93997/SONY MUSIC 

VARIOUS ARTISTS 
WOW GOSPEL 2006 EMI CMG/WORD -CURB 75160 ZOMBA 

THE CARAVANS 
PAVED THE WAY MALACO 4542 

DEWAYNE WOODS & WHEN SINGERS MEET 
INTRODUCING DEWAYNE WOODS 8 WHEN SINGERS MEET QUIET WATERNERITV J: i^e18A 

JUANITA BYNUM 
CHRISTMAS AT HOME WITH JUANITA FLOW 9309 

ISRAEL & NEW BREED 
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL EPIC 94893/SONY MUSIC 

THE ANOINTED PACE SISTERS 
RETURN TYSCOT 4154'TASEIS 

31 28 34 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

YOLANDA ADAMS 
DAY BY DAY ELEKTRA: ATLANTIC 83789/AG 

BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY VOLUME 2 PODIUM 2505 

NORMAN HUTCHINS 
WHERE I LONG TO BE JDI 1270 

VARIOUS ARTISTS 
BODY + SOUL GOSPEL SONY BMG MUSIC 19181/TIME LIFE 

BYRON CAGE 
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/ZOMBA 

MARTHA MUNIZZI 
NO LIMITS...LIVE INTEGRITY /COLUMBIA 77093 /SONY MUSIC ® DONNIE MCCLURKIN 
PSALMS, HYMNS 8 SPIRITUAL SONGS VERITY 64137 / ZOMBA 

33 26 81 
BISHOP G.E. PATTERSON & CONGREGATION 
SINGING THE OLD TIME WAY PODIUM 2504 

34' 32 97 SHEKINAH GLORY MINISTRY 
- LIVE KINGDOM 1011 /800KWORLD 

35 30 13 

0: - 41 5 

34 58 

38 33 19 

39 31 17 

24 13 

43 7 

48 15 

43 39 5 

45 31 

45 37 21 

42 16 

47 35 6 

48 36 24 

CD 
8O : 46 2 

47 31 

REV. ANDREW CHEAIRS & THE SONGBIRDS 
MAKE UP YOUR MIND EMMANUEL 3723 

ISRAEL & NEW BREED 
A TIMELESS CHRISTMAS INTEGRITY GOSPEL/INTEGRITY 4001 /PROVIDENT -INTEGRITY 

SOUNDTRACK 
THE GOSPEL VERITY 71620 /ZOMBA 

KIERRA KIKI SHEARD 
THIS IS ME EMI GOSPEL 32483 

DARIUS BROOKS 
MY SOUL JMG 1000 KOCH 

LECRAE 
AFTER THE MUSIC STOPS REACH 30021 /CROSS MOVEMENT 

DAVID G. EVANS 
HEALED WITHOUT SCARS ABUNDANT HARVEST 0849 

MEN OF STANDARD 
SURROUNDED COLUMBIA 80880 /SONY MUSIC 

STEPHEN HURD 
MY DESTINY INTEGRITY GOSPEL /INTEGRITY /COLUMBIA 09418/SONY MUSIC 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE: ACT TWO EMI GOSPEL 54835 W 

VARIOUS ARTISTS 
THE VERY BEST OF PRAISE 8 WORSHIP LEGACY /VERITY 81605 /ZOMBA 

LEE WILLIAMS AND THE SPIRITUAL QC'S 
SOULFUL HEALING MCG 7042 

JIMMY HICKS & THE VOICES OF INTEGRITY 
BORN BLESSED WORLD WIDE GOSPEL 3041 

IZZY 
IN AWE OF YOU VGR JEG 5906 KOCH 

DONALD LAWRENCE PRESENTS THE TRI -CITY SINGERS 
FINALE ACT ONE EMI GOSPEL 33345 EE 

YOLANDA ADAMS 
THE ESSENTIAL YOLANDA ADAMS LEGACY VERITY 622/ 1,ZOMHR 

Cata for week of NOVEMBER 18, 2006 For chart reprints call 546_654.4633 co tc .nww.billboard.biz for complete chart data 71 
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25 

26 

27 

29 

29 

34 

36 

40 

42 

43 

44 

45 

46 

47 

50 

12 

13 

14_ 

16 

17 

7f! 

\1-UP VIILD,M 

ís- 3c 
, CELTIC WOMAN 

A CHRISTMAS CELEBRATION MANHATTAN 70124/BLG 

CELTIC WOMAN 
CELTIC WOMAN MANHATTAN 60233 /BLG 

2 

3 

4 

6 

10 

12 

1e 

ARTIST 
TITLE IMPRINT&NUMBER /DISTRIBUTING LABEL 

2 

3 

9 

6 

8 

4 

88 

5 

7 

3 

5 

AE-ENTRY 

-ENTRY 

RODRIGO Y GABRIELA 
RODRIGO Y GABRIELA ATO 21557 

VARIOUS ARTISTS 
PUTUMAYO PRESENTS: ACOUSTIC AFRICA PUTUMAYO 254 

MICHELLE AMATO /MICHELLE LINDAHL /SARAH MOORE 
CELTIC CHRISTMAS MADACY SPECIAL PRODUCTS 52693 /MADACY 

RONAN TYNAN 
THE DAWNING OF THE DAY DECCA 007339 /UNIVERSAL CLASSICS GROUP 

JAKE SHIMABUKURO 
GENTLY WEEPS HITCHHIKE 1105 

CIRQUE DU SOLEIL 
CORTEO CIRQUE DU SOLEIL 25 

MARY DUFF 
WHEN YOUR OLD WEDDING RING WAS NEW EMC 1012 

3L+ 
GOTAN PROJECT 

7 -:- LUNATICO XL 195` /BEGGARS GROUP 

AE-ENTR 
MARISA MONTE 
UNIVERSO AO MEU REDOR BLUE NOTE 59109/BLG 

5 
46 

CIRQUE DU SOLEIL 
KA CIRQUE DU SOLEIL 20024 

NEW 

NEW 

VARIOUS ARTISTS 
CELTIC FAVORITES MADACY SPECIAL PRODUCTS 52247 /MADACY 

MARISA MONTE 
INFINITO PARTICULAR BLUE NOTE 59105/BLG 

1 2 
MIHO HATORI 
ECDYSIS RYKODISC 10881 

10 12 10 

ARTIST 
TITLE IMPRINTBNUMBER /DISTRIBUTING LABEL 

DEFTONES 
SATURDAY NIGHT WRIST MAVERICK 43239/WARNER BROS. 

THE WHO 
ENDLESS WIRE UNIVERSAL REPUBLIC 007846 /UMRG < ±) 

BIRDMAN & LIL WAYNE 
LIKE FATHER, LIKE SON CASH MONEY /UNIVERSAL MOTOWN 007563" /UMRG 

MY CHEMICAL ROMANCE 
THE BLACK PARADE REPRISE 44427/WARNER BROS. 

JOHN LEGEND 
ONCE AGAIN G.0.0.0./COLUMBIA 80323 /SONY MUSIC 

BECK 
THE INFORMATION INTERSCOPE 007576 OO 

WILLIE NELSON 
SONGBIRD LOST HIGHWAY 006939 " /UMGN 

THE KILLERS 
SAM'S TOWN ISLAND 007026 " /IDJMG 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNDS JIVE 88062" /ZOMBA 

BOB DYLAN 
MODERN TIMES COLUMBIA 87606" /SONY MUSIC C +) 

NEW 
LADY SOVEREIGN 
PUBLIC WARNING DEF JAM 007625 /I0JMG 

NEW 

13 10 6 

ISIS 
IN THE ABSENCE OF TRUTH IPECAC 81 

LUDACRIS 
RELEASE THERAPY DTP /OEF JAM 007224/IDJMG 

15 3 2 

MEAT LOAF 
BAT OUT OF HELL III: THE MONSTER IS LOOSE VIRGIN 63147" 7 + 
LIL' BOOSIE 
BAD AU TRILL 68587 /ASYLUM 

C H A R'I S 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

Nielsen 
$03nc$Cat 

ILI IIki11 D] tiy 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 
SoundScan. Sales data for R &B/hip -hop retail charts is compiled by Nielsen 

SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

GREATEST 
GAINER 

PACE 
SETTER 

mWhere included, this award indicates the title 
with the chart's largest unit increase. 

Where included, this award indicates the title with 
the charts biggest percentage growth. 

HEATSEEKER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 
and has been removed from Heatseekers chart. 

PRICING' CONFIGURATION 
CD /Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. © after price indicates album only available on DualDisc. 
CD /DVD after price indicates CD /DVD combo only available. a DualDisc avail- 
able. CD CD /DVD combo available. * indicates vinyl LP is available. Pricing and 
vinyl LP availability are not included on all charts. 

MIMI PI *Ill t1141 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 
Systems. Charts are ranked by number of gross audience impressions, comput- 
ed by cross- referencing exact times of airplay with Arbitron listener data. The 
exceptions are the Rhythmic Top 40, Adult Top 40, Adult Contemporary, Modern 
Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 
if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 
are removed from the Hot R &B /Hip -Hop Songs and Hot R &B /Hip -Hop Airplay charts 
simultaneously it they have been on the Hot R &B /Hip -Hop Singles & Tracks for more 
than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 

100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 
weeks and rank below 30. Titles are removed from Hot Country Songs if they have 

been on the chart for more than 20 weeks and rank below 15 in detections or audi- 
ence, provided that they are not still gaining enough audience points to bullet. Songs 
are removed from the Adult Top 40, Adult Contemporary, Adult R &B, and Hot Dance 
Airplay charts if they have been on the chart for more than 20 weeks and rank below 
15 (20 for Modem Rock and Latin) or N they have been on the chart for more than 52 

weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 
merchant, and internet sales reports collected, compiled, and provided by 
Nielsen SoundScan. For R&B Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan 

Singles with the greatest sales gains. 

CONFIGURATIONS 
CD single available. O Digital Download available. DVD single available. 

O Vinyl Maxi- Single available. Vinyl Single available. O CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR f Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 
using multiple listens and a nationwide sample of carefully profiled music con- 
sumers. Songs are rated on a 1 -5 scale; final results are based on weighted posi- 
tives. Songs with a score of 65 or more (75 or more for country) are judged to 
have Hit Potential; although that benchmark number can fluctuate per format 
based on the strength of available music, For a complete and updated list of cur- 
rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- 

dictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

tJ Obi ati PI O1VaIA- 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIRA) certification for net shipment of 
500,000 albums (Gold). RIM certification for net shipment 
for 1 million units (Platinum). 4C RIAA certification for net shipment of 10 million 
units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 
multi- platinum level. For boxed sets, and double albums with a running time of 
100 minutes or more, the RIM multiplies shipments by the number of discs and! 
or tapes. ' Certification for net shipments of 100,000 units (Oro). Certification 
of 200,000 units (Platino). Certification of 400,000 units (Multi -Platino). 

SINGLES CHARTS 
RIM certification for 500,000 paid downloads (Gold). RIM certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 
mulfiplatinum level. C' RIM certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25,000 units for video singles. 

G RIM gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units 
for video singles. ì RIM platinum certification for sales of 100,000 units for 

shortform or longform videos. 

DVD SALES 'VHS SALES/VIDEO RENTALS 
RIM gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 

sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for non -the- 

atrical titles. C IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 

least, 50,000 units and $2 million at suggested retail for non -theatrical titles. 

TASTEMAKER' 
a ARTIST 

3 3a TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

HOT SHOT #' 
DEBUT 

1 wK 

8 

9 

10 

2 4 

1 2 

NEW 

NEW 

3 8 

5 4 

7 2 

PITBULL 
EL MARTEL FAMOUS ARTISTS 2820" /TVT (1898) 

HEARTLAND 
I LOVED HER FIRST LOFTON CREEK 9006 (18.98) 

CRAIG MORGAN 
LITTLE BIT OF LIFE BROKEN BOW 7797 (18.98) 

BROOKE HOGAN 
UNDISCOVERED SMC 44909/SOBE (13.98) 

COPELAND 
EAT, SLEEP, REPEAT THE MILITIA GROUP 049 (15.981 

PRIZE FIGHTER INFERNO 
MY BROTHERS BLOOD MACHINE EQUAL VISION 131 (15.98) 

JASON ALDEAN 
JASON ALOEAN BROKEN BOW 7657 (12.98) 

MANNHEIM STEAMROLLER 
HALLOWEEN 2: CREATURES COLLECTION AMERICAN GRAMAPHONE 1033 (18.98) 

SENSES FAIL 
STILL SEARCHING GRIVE -THRIH 

GEORGE JONES AND MERLE HAGGARD 
JONES SINGS HAGGARD. HAGGARD SINGS JONES 

22 6 
JUANITA BYNUM & JONATHAN BUTLER 

' GOSPEL GOES CLASSICAL FLOW 1894 /MARANATHAI 16 98 

8 6 

11 61 

4 2 

11:!111 

JERRY LEE LEWIS 
LAST MAN STANDING: THE DUETS ARTISTS FIRST 20001 /SHANGRI -LA (19.98) 

DANE COOK 
RETALIATION COMEDY CENTRAL 0034 (18 -98 CD /DVD) ì 

16 57 

12 5 

GUCCI MANE 
HARD TO KILL BIG CAT 3080` /TOMMY BOY (18.98) 

TRACY BYRD 
DIFFERENT THINGS BLIND MULE 101 /ARTIST2MARKET (1196, 

LITTLE BIG TOWN 
THE ROAD TO HERE EQUITY 3010 (13.98) 

SPM 
WHEN DEVILS STRIKE DOPE HOUSEISWISHAHOUSE 6035 /STREET LEVEL (16.98; 

11:1 
BEANIE SIGEL 
STILL PUBLIC ENEMY #1: SOUTHERN RELIX MIXTAPE STATE PROPERTY SOUTH 0017(16 98) 

HELLOGOODBYE 
ZOMBIES! ALIENS! VAMPIRES! DINOSAURS! DRIVE -THRU 83645 (11 981 

ISIS 
IN THE ABSENCE OF TRUTH IPECAC 81 (16.98) 

COKO 
GRATEFUL LIGHT 6527 (16.98) 

HI -TEK 
HI- TEKNOLOGY 2: THE CHIP BABYGRANDE 302` (17.98) 

NEW 

NEW 

19 31 

24 103 

18 9 

21 9 

23 5 

AIDEN 
RAIN IN HELL (EP) VICTORY 334 (13.98 CD /DVD) + 

NELLIE MCKAY 
PRETTY LITTLE HEAD HUNGRY MOUSE 001 (15.98) 

BULLET FOR MY VALENTINE 
THE POISON TRUSTKILL 74 (13.98) 

BONE THUGS -N- HARMONY 
GREATEST HITS RUTHLESS 25423 (18.98) 

IRON MAIDEN 
A MATTER OF LIFE AND DEATH SANCTUARY 84768 (18.98)) 
JARS OF CLAY 
GOOD MONSTERS ESSENTIAL 10820 (17.98) 

PILLAR 
THE RECKONING FLICKER 10825 (13.98) f 

6 2 

8 BALL 
LIGHT UP THE BOMB 8 WAYS 1007 /RBC (17.98) 

BRIGHT EYES 
NOISE FLOOR (RARITIES: 1998 -20051 SADDLE CREEK 99` (13.98) 

RE-ENTRY 
CRAIG MORGAN 
MY KIND OF 11811E' BROKEN BOW 75472 (17.98) 

NEW 

20 6 

15 3 

28 13 

32 4 

PHIL LESH & FRIENDS 
LIVE AT THE WARFIELD RELIX 3618 /IMAGE (22.98) 

GEORGE LOPEZ 
EL MAS CHINGON OGLIO 89140 (16.98) 

XZIBIT 
FULL CIRCLE OPEN BAR 4127/KOCH (17.98) 

SOUNDTRACK 
THE LAST KISS LAKESHORE 33869 (18.90) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
30 CORRIDOS: HISTORIAS NORTENAS FREDDIE 1960 (14.98) 

26 5 

33 11 

NE-SIRR 

29 7 

36 8 

30 3 

27 3 

37 7 

13 2 

THE HAUNTED 
THE DEAD EYE CENTURY MEDIA 8288 (13.98) )k 

UNK 
BEATS DOWN YO BLOCK BIG COMP 5973 /KOCH (17.98) 

VARIOUS ARTISTS 
CRUNK HITS VOL. 2 TVT 2508 (18.98) 

48 42 

AARON SHUST 
ANYTHING WORTH SAYING BRASH 0017 (13.98) 

BONE THUGS -N- HARMONY 
THUG STORIES MO THUGS 5864 /KOCH (17.98) 

YO LA TENGO 
I AM NOT AFRAID OF YOU ARE I WILL BEAT YOUR ASS MATADOR 692` (15.98) 

IT DIES TODAY 
SIRENS TRUSTKILL 87 (13.98) 

CHIODOS 
ALL'S WELL THAT ENDS WELL EQUAL VISION 136 (14.98 CD /DVD) C4- 

MUSHROOMHEAD 
SAVIOR SORROW FILTHY HANDS 902 " / MEGAFORCE (15.98) 

CONVERGE 
NO HEROES EPITAPH 86827" (13.98) 

JUANITA BYNUM 
A PIECE OF MY PASSION FLOW 9301 (17.98) 

42 17 

JOAN SEBASTIAN 
MAS ALLA DEL SOL MUSART 3771/BALBOA (13.98) 

THOM YORKE 
THE ERASER XL 200` /BEGGARS GROUP (16.98) 

-OP Ur/DEPENDENT ALBUMS: Independent Albums are current titles that are sold 
independent distribution, including those that are fulfilled via major branch distrib- 

cors. TASTEMAKERS: Top selling albums from a core panel of trend- setting inde- 
rden: and small -chain stores- WORLD: See charts legend for rules and explana- 

tóns. FROM BILLBOARD.BIZ: A weekly spotlight on one of the charts that are 
odated weekly on billboard.biz, including ones that are exclusive to Billboard's web 
tztes. 0 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights 
reserved. 

TUN KID x< 

I)VI) SALE, 

1 

2 

3 

5 

TITLE 
7 A9E1. O15THIÖUTING LABEL 

INHANNAH MONTANA: LIVING THE ROCK STAR LIFE! 
WALT DISNEY 

JUSTICE LEAGUE UNLIMITED: SEASON ONE 
WARNER HOME VIDEO 

BARBIE IN THE 12 DANCING PRINCESSES 
UNIVERSAL STUDIOS HOME VIDEO 

IT'S THE GREAT PUMPKIN, CHARLIE BROWN 
PARAMOUNT 

BATMAN BEYOND: SEASON TWO 
WARNER HOME VIDEO 

BABY EINSTEIN: BABY'S FIRST MOVES 
WALT DISNEY 

DORA THE EXPLORER: DORA'S HALLOWEEN 
NICK JR./PARAMOUNT 

BROTHER BEAR 2: THE MOOSE ARE ON THE LOOSE 
WALT DISNEY 

WENDY WU: HOMECOMING WARRIOR 
WALT DISNEY 

GO DIEGO GO!: DIEGO SAVES CHRISTMAS! 
NICK JR. PARAMOUNT 

SPONGEBOB SQUAREPANTS: HALLOWEEN 
NICKELODEON /PARAMOUNT 

11 77 TOM AND JERRY'S GREATEST CHASES 
WARNER HOME VIDEO 

13 19 17 
PEANUTS: HOLIDAY COLLECTION 
PARAMOUNT 

4 3 DORA THE EXPLORER: WORLD ADVENTURE 
NICK JR./PARAMOUNT 

.. ALVIN AND THE CHIPMUNKS: TRICK OR TREASON 
PARAMOUNT 

72 Go to www.billboard.biz for complete chart data Data for week of NOVEMBER 18, 20 D6 
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ET YDEOCUP: 8 VIDEO SALES DATA 
YONITTR COMPILED BY 
71MPI ED B` 

Ne rsen 
Br+3kast Data 
S12ms 

Nielsen 
V,deoScan 

Based on audience- w:ighied plays from MTV, VH1, BET and CMT, and non - 
weighted plays frort eight other channels, as monitored by Nielsen Broadcast 

Data Systems. See Chart Legend for rules and explanations. 2006, VNU 
Business Leda Inc. and Nielsen SoundScan, Inc. All rights reserved. 

r 

TITLE 
LABEL / DISTRIBUTING LABEL 8 NUMBER (PRICE) 

GAL=S JiTA COMPILED DY 

Nielsen 
SEE BELOW FOR COMPLETE LEGEND INFORMATIOF . 

SoundScan 

I Ail WI NOV 
18 

KISSOLOGY: THE ULTIMATE KISS CCLLETION VOL. 1 1974 -1977 
V1-1-1 CLASSICS /UNIVERSAL MUSIC 8 VIDEO DIST. 124 (2998 Wit 

THE INFORMATION 
INTERSCOPE VIDEO /UNIVERSAL MUSIC 8 VIDE( DIST. 007576 (13.98 CD /WO) 

FIRST & FAREWELL 
RHINO HOME VIDEO 71488 (19.98 DAD) 

THE LAST SUPPER: LIVE AT HAMMERSTEN BALLROOM 
COLUMBIA MUSIC VIDEO /SONY BMG VIDEO 86710 (14.98 DVD) 

GREATEST HITS 
WIND -UP VIDEO /SONY BMG VIDEO 13103 (13.93 CD /DVD) 

HOMECOMING CHRISTMAS FROM SOUTH AFRICA 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44734 (19.98. DVD) 

PULSE 
COLUMBIA MUSIC VIDEO /SONY MUSIC ENTERTAINMENT 54171 (24.18 DV1) 

CHRISTMAS IN SOUTH AFRICA 
SPRING HOUSE VIDEO /EMM MUSIC VIDEO 44736 (19.98 DVD) 

PAST, PRESENT & FUTURE 
GEFFEN HOME VIDEO /UNIVERSAL MUSIC 8 VIDEO DIST. 001041 (1298 CE/DVD) 

10 LIVE AT THE WARFIELD THEATER 
IMAGE ENTERTAINMENT 3617 (24.98 DVD) 

11 8 1- ELVIS: '68 COMEBACK SPECIAL 
RCA/SONY BMG VIDEO 70505 (19.98 DAD) 

12 9 1- ELVIS: ALOHA FROM HAWAII 
RCA /SONY BMG VIDEO 70507 (19.98 DAD) 

13 
CiJOHNNY CASH: IN IRELAND 

ISLAND VIDEO /UNIVERSAL MUSIC 8 VIDEO DIV. 62709 (14.98 DAG 

14 6 4 LIFESONG LIVE 
REUNION /SONY BMG VIDEO 10106 (13.98 CD /TWD) 

15 OKONOKOS: THE CONCERT 
ATO VIDEO /SONY BMG VIDEO 85661 (19.98 OVO) 

16 14 2- 
THE LONG ROAD HOME 
VISUAL ENTERTAINMENT 7022 (19.98 DVD) 

2 
,. SUNKEN TREASURE: LIVE IN THE PACIFIC NORTHWEST 

NONESUCH VIDEO /WARNER HOME VIDEO 7990: (19.98 DVD) 

18 LIVE AT MONTREUX 1980 & 1974 
EAGLE VISION /EAGLE ROCK 39124 (19.98 DAD 

19 10 7. FAREWELL I TOUR: LIVE FROM MELBOURNE 
RHINO HOME VIDEO 70423 (29.98 DVD) 

20 it 3. WE ARE... THE LAURIE BERKNER BAND 
HEAR /RAZOR & TIE /SONY BMG VIDEO 86009 (16.98 DVD) 

20 1 LIVE AT DONINGTON 
EPIC MUSIC VIDEO /SONY MUSIC ENTERTAINME VT 56963 (14.98 5v)) 

Principal Performers 

Kiss 

Beck 

Barry Manilow 

Coheed And Cambria 

Creed 

Bill & Gloria Gaither With The Homecoming Friends 

Pink Floyd O 

Bill & Gloria Gaither With The Homecoming Friends 

Rob Zombie 

Phil Lesh & Friends 

Elvis Presley 

Elvis Presley 

Johnny Cash 

Casting Crowns 

My Morning Jacket 

John Fogerty 

Jeff Tweedy 

Van Morrison 

Eagles 

The Laurie Berkner Band 

AC /DC 

Evanescence 

Jimi Hendrix 

Every Time I Die 

Pantera 

ARTIST 
LABEL & NUMBER / DISTRIBUTING LABEL (PRICE 

PRIZE FIGHTER INFERNO 
EQUAL VISION 131 (15.98) 

KEVIN FEDERLINE 
FEDERLINE 01251 /REINCARNATE (15.98) 

22 t 5. ANYWHERE BUT HOME 
WIND -UP VIDEO /SONY BMG VIDEO 13106 (25.98 CD /DVD) 

23 17 Al LIVE AT WOODSTOCK (SPECIAL EDITION) 
GEFFEN HOME VIDEO 28309 (19.98 DVD) 

24 
inSHIT HAPPENS 

FERRET VIDEO 74 (14.98 ONO) 

1-3 1, THE BEST OF PANTERA: FAR BEYOND THE GREAT 9OUTIERN COWBOYS' VULGAR HITS 
ELEKTRA/RHINO HOME VIDEO/WARNER MUSIC VISION 73932 (18.9: CD /r./0) 

13 n 

1 5 

22 11 

1 9 3 

3 c 

'11 
HOT 

VIDEOCLIPSr.r 

1 1 

14 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

#1 
zWxs 

SHOW ME WHAT YOU GOT 
JAY -Z ROC- A- FELLA/DEF JAM /IDJMG 

MY LOVE 
JUSTIN TIMBERLAKE FEATURING T.I. JIVE/ZOMBA 

IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS DOGHOUSE / INTERSCOPF 

IRREPLACEABLE 
BEYONCE COLUMBIA 

WE FLY HIGH 
JIM JONES DIPLOMATS /KOCH 

HURT 
CHRISTINA AGUILERA RCA/RMG 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN 8 JOHNTA AUSTIE COLUMBIA 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE CASH MONEY /UNIVERSAL MOTOWN 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK BME /REPRISE 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

SAY GOODBYE 
CHRIS BROWN JIVE /ZOMBA 

SMACK THAT 
MON FEAT. EMINEM SRC/UP FROMAtONMCTNNMERSAL MOTOWN 

N'W 

15 15 

FERGALICIOUS 
FERGIE WILL.I.AM /ABM /INTERSCOPE /UNIVERSAL 

LIPS OF AN ANGEL 
HINDER UNIVERSAL REPUBLIC 

MONEY MAKER 
LUDACRIS FEATURING PHARRELL DTP /DEF JAW DJMG 

TELL ME 
D IDOY FEATURING CHRISTINA AGUILERA BAD BCY /ATLANTIC 

SO EXCITED 
JANET FEATURING KHIA VIRGIN 

BONES 
` THE KILLERS ISLAND /IDJMG 

UNAPPRECIATED 
CHERISH SHO'NUFF /CAPITOL 

WHITE & NERDY 
WEIRD AL YANKOVIC WAY MOBY/VOLCANO/ZOMBA 

L ET'S RIDE 
THE GAME GEFFEN /INTERSCOPE 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN DEF JAM /IDJMG 

HOW TO SAVE A LIFE 
THE FRAY EPIC 

I REPPIN TIME 
JIM JONES KOCH 
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THE ALL -AMERICAN REJECTS, IT ENDS TONIGHT 

CHRISTINA AGUILERA, HURT 

BEYONCE, IRREPLACEABLE 

MY CHEMICAL ROMANCE, WELCOME TO THE BLACK PARADE 

THE KILLERS, BONES 

JUSTIN TIMBERLAKE, MY LOVE 

CHRIS BROWN, SAY GOODBYE 

CIARA, GET UP 

AKON, SMACK THAT 

JAY Z, SHOW ME WHAT YOU GOT 

BOW WOW, AVA EI E uEE MINE 

BIRDMAN, STUNTIN' LIKE MY DADDY 

JAY -Z, SHOW ME WHAT YOU GOT 

LIL SCRAPPY, MONEY IN THE BANK 

JIM JONES, WE FLY HIGH 

CHERISH, UNAPPRECIATED 

LUDACRIS, MONEY MAKER 

JANET, SO EXCITED 

SHAREEFA, NEED A BOSS 

CIARA, PROMISE 

RODNEY ATKINS, WATCHING You 

BRAD PAISLEY, SHE'S EVERYTHING 

HEARTLAND, I LOVED HER FIRST 

CRAIG MORGAN, LITTLE BIT OF LIFE 

LITTLE BIG TOWN, GOOD AS GONE 

CHRIS YOUNG, DRINKIN' ME LONELY 

RANDY ROGERS BAND, KISS ME IN THE DARK 

ALAN JACKSON, LIKE RED ON A ROSE 

KELLIE PICKLER, RED HIGH HEELS 

MONTGOMERY GENTRY, SOME PEOPLE CHANGE 
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CALLE 13 
WHITE LION 96875/SONY BMG NORTE (15.98) 

Title 

My Brother's Blood Machine 1 

Playing With Fire 

Calle 13 C 
j 
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IIII 42 3 

CONJUNTO ATARDECER 
UNIVERSAL LATINO 007889 (12.98) 

RAKIM & KEN -Y 
PINA 270183 /UNIVERSAL LATINO (15 98) 

ISIS 
IPECAC 81 (16.98) 

DEAD POETIC 
TOOTH 8 NAIL 46619 (15.981 

REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.981 

AIDEN 
VICTORY 334 (13.98 CD /DVD) 

NELLIE MCKAY 
HUNGRY MOUSE 001 (15.98) 

BULLET FOR MY VALENTINE 
TRUSTKILL 74 (13.98) 

CEDARMONT KIDS 
CEDARMONT 80488 (7.98) 

LOS BUKIS 
FONOVISA 352638/UG (11.98) 

MAT KEARNEY 
AWARE /COLUMBIA 94177/SONY MUS C (11.98) 

DEITRICK HADDON 
Iv/SCOT/VERITY 88166 / ZOMBA (17.96) 

GEORGE LOPEZ 
OGLIO 89140 (16.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 
FREDDIE 1960 (14.98) 

THE HAUNTED 
CENTURY MEDIA 8288 (13.98) O* 

EI Decimo... Y Siguen Los No.1 Del Pasito Duranguense 

Masterpiece: Nuestra Obra Maestra 

In The Absence Of Truth 

Vices 

Begin To Hope 

Rain In Hell (EP) 

Pretty Little Head 

The Poison 

Cedarmont Worship For Kids 3 

30 Recuerdos 

Nothing Left To Lose 

7 Days 

EI Mas Chingon 

30 Corridos: Historias Nortenas 

The Dead Eye 

Beat'n Down Yo Block 

All The Stars And Boulevards 

We Are Pilots 

Every Time I Breathe 

Anything Worth Saying 

Redeemer: The Best Of Nicole C. Mullen 

...Is A Real Boy 

Action Bible Toons 

God's Project 

Speak For Yourself 

Absolute Smash Hits For 2 

Sirens 

All's Well That Ends Well 

Premonition 

Chroma 

La Produccion Maestra 2006 

Mil Y Una Historias: En Vivo 

No Heroes 

Mas Alla Del Sol 

Soy Como Tu 

SICS GROUP (16.98) 
Vittorio 

A Fresh Wind: The Second Sound... 

The Triptych 

End Of Silence 

Exitos 

Flavor Flay 

E.S.L. 

Linea De Oro 

Love Their Country 

Top Of My Lungs 

We Can't Stand Sitting Down 

Mighty To Save: Live 

UNK 
BIG OOMP 5973 /KOCH (17.98) 

AUGUSTANA 
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BIG DADDY WEAVE 
FERVENT 886530/WARNER BROS. (13.98) 

AARON SHUST 
BRASH 0017 (13.98) 

NICOLE C. MULLEN 
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SAY ANYTHING 
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STELLAR KART 
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HILLSONG 
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BREAKING & ENTERING - 
With its 14th album, "La Produccion Maestra,' Mexico's Banda Pequeños Musical finally III 

dehuis on 3illboard's Top Regional Mexican Albums chart at No. 10 and Top Heatseekers 
at Nip. 3'-. Discover developing artists making their inaugural Billboard chart runs each 

week in Breaking & Entering on billboard.com. 

The best eelIng albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
200. If a -ea-seekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Heatseekers obart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, nc. 
All rights esered. 
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CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE I P1_AC'- 
I_ 

For ad placement write to classifieds billboard.com or call 800- 223 -7524 

RECORDING STUDIOS 

Amazing Freestanding Private Recording Facility 
In The Heart Of Miami, Florida 

Sprockets Music Studios 

Premier music company, Sprockets Music, is moving to a 

new facility. Exclusive and private, free standing recording 

facility in the heart of Miami, minutes from Downtown and 

South Beach. Three stories, 3500+ SgFt. Fully wired for intemet, 

security, sound video, dual HVAC units, Italian Nmestone and 

much more. Custom Light fixtures and a spectacular e floor 

30 person roof top veranda is only the beginning. Everything is 

custom. Designed by award wining architect and interior designer. 

Ultra contemporary studio ready to move in. 

Offered at $2,475,000 
2611 SW THIRD AVE 

MIAMI, FL 33129 

P opert, characteristics 

William R. Cook -Licensed Realtor 
Harrod Exdusive Realty 

18851 NE 29 Ave Suite 700 
Aventura, FL 33180 

Direct: (305) 761 -9455 Fax (305) 860 -5916 
william @wncook.com 

For More Information: www.wrcook.com 

Contact William to handle all of your luxury property needs in South Florida 

Wald Class Architecture Bull al 2004 

State of the Art Electronics System 

200+ Amp Service 

Loading Bay 

Executive Roof Top Terrace 

Renowned Interior Designer 

Impact Glass 

Awards/Trophy Niche(s) 

Cat 5 in Every Office 

Main Server Center 

Every Office Wired for Audio and Videc 

Ulra Secure Faciity 

Imported Limestone 

Imported Lighting Fixtures 

Dual Over -sized HVAC Units 

T- SHIRTS 

, 

-srrfs? 

BRCKlfAGE 
FASHION 

Worldwide Distributors of Licensed: 

ROCK & NOVELTY T- SHIRTS, 

STICKERS, PATCHES, FLAGS & MORE! 

Check out our website catalog: 

www.backsfage- fasbion.com 

or call for a free price list /flyer (dealers only): 

R00- 644 -ROCK 
(outside the U.S. - 520 -443 -0100) 

HELP WANTED 
Controller for Large 

Independent Record Label 
in New York City 

Candidate must have ten years 
professional experience, with at least 

two years at a record label. 
Must have strong accounting 

qualifications and management 
skills to supervise a staff of three. 
For consideration, please e -mail 

cover letter and résumé to 
financeposition2006@ yahoo.com or 

fax to (212) 505 -7392 

MUSIC BUSINESS 
FACULTY POSITION 

The Department of Music & 
Entertainment Industry Studies at the 
University of Colorado at Denver and 

Health Sciences Center seeks a 

tenure -track Assistant Professor of Music 
Business. For a complete lob description 

and application procedures, See: 
http: / /www.cudenver.edu /cam /meis/ 

musicposition.htrnl 

LEGAL SERVICES 

ARRESTED? 
BEAT THE PRESS 

Damage Control Public Relations 
IMAGE IS EVERYTHING 

wwIaARRESTED MEDIA,com 

11111111 Risxs!! 
Call attorney Jeffery Leving 

312 -356 -DADS or visit 

www.dadsrights.com 

ENTERTAINMENT LAW, COPYRIGHT LAW, 

and Trademark Law. The Law Firm of 
Anthony Verna. NYCCopyrights.com, 

NYCTrademarks.com. Call 212- 618 -1210. 

E -mail: law@nyctrademarlcs.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices, we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 500. Your choice from the 
most extensive listings available. 

For free catalog call (609) 890 -6000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

email, scorplomusgeol. com 

DO YOU HAVE A PROFESSIONAL 

YOU WOULD LIKE THE MUSIC INDUSTRY 

TO KNOW ABOUT? 
WRITE TO CLASSIFIEDS @BILLBOARD.COM 

OR CALL 1-800-223-7524 

AND GET A FREE LISTING ON 

BILLBOARD BIZ 

REAL ESTATE 

SPRING CREEK ESTATE 
5023 CARTERS CREEK PIKE LEIPERS FORK, TENNESSEE 

A majestic 5,000 sq. ft. estai oit 33 acres featurin_ a pool. tennis court. helicopter pad, 
three hole golf course, elabo -ate horse and entena`nment barn and state -of- the -art office. 

Agent participation offered-Contact Mimi Scruggs, Auctioneer at 6!5- 896 -46(.10. 

Referred tri: Stuns Miller Grutp 615- 370 -8669 

¡DICKS 
AUCTION 

61 5.896.4600 I TOLL FE EE 1.877.465.4600 ( WWW.BOBPAR <SAUCTION.COM 

ALL ANNOUNCEMENTS MADE DM OF SALE TANE PRE - EDENCE OVER PREVIOUS ADVERTISING 

TIBURON LAND COMPANY 

The Bill Graham Estate 
Located on a gated private hilltop only 15 minutes from the Golden Gate Brdge, this 11 acre ( +t) 
estate offers a dramatic new cortenporary 12,000 sq f ( + / -) main house, a separate guest house, 

a gigantic leve. outdoor entertaiiing area (pool, cabara, waterslide, soccer 13wn, playground, vol- 
leyball, basketball, racquetball, etc), a working organic garden with huge g-eenhouse and much 
more. Full San Francisco skyline view can be seen from the most of the developed areas of title 

property. The main house, desiglec by notee "green' architect Sim Van der Ryn, offers dramaic 
formal entry, living & dining rooms Call with fabulous views) plus a professioral chef's kitchen -fan- 
ily room (& adoining pizza over paio), a professional music studio /entertanment center, a huge 
SF view luxury master bedroom sute, a separate kid's wing R Tildren's playroom & much more. 

For Sale: $27 billion 
David Gilbert Attcrney /Broker 

(415) 435 -3752 10 Beach Roac, Tiburon, CA 94920 
vww.tib uronlard.com 

UNSIINED AND & 

SINGLE ARTISTS 
NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND 

ENTERTAINMENT INDUSTRY Tt-IROUGH THE PAGES OF 
BILLBOARD. IF YCU ARE LOOKING FOR A MANAGER OR 
VTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD S 

CLASSIFIED SECTION BRIEFLY STATING WHAT YOU ARE 
LOOKING FOR AND WHAT YOL HAVE TO OFFER. WE'LL 
IVE YOU ONLINE/PRINT EXPOSURE TO ALL THE MOVERS 

AND SHAKERS IN THIS FAST PACED INDUSTRY. 
LET'S TALK TODAY! - classifieds @billboard.com 
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NOTICES /ANNOUNCEMENTS 

BEER IS GOOD! 
Beer is good, beer is good, beer is good, 

and stuff! 

WARF, KXXR, WCCC, WIYY, KPNT, WEBN, 
XM, more already at the party. 

Drinkers wanted! 
www.BeerBeerBeerBeer.com 
www.RockRidgeMusic.com 

LABEL SEARCHING 
FOR ARTIST ESTATES 

We are searching for estate 
information and contacts for the 
following artists; Carmen McRae, 

Sarah Vaughan, Sonny Stitt, 

Coleman Hawkins, Redd Foxx and 
Jimmy Reed. Please email all 

information to: ficol @yahoo.com 
Please subject all emails -Personal 

and Confidential. 

GLOBAL 
POWER 

THE MAKING 
OF A NUMBER 

BE A PART OF THE BIGGEST COLLECTORS ISSUE OF THE YEAR! 

THE YEAR IN 
MUSIC & TOURING 2006 

Billboards Annual Year in Music & Touring issue is the ultimate resource tool - referenced year -round by top industry execs and music fans alike. 
With analysis of every segment of the music industry from touring to global business and the comprehensive year -end charts, this issue is a unique 
year -long opportunity to attract both industry and consumer attention alike. 

Let's talk today! email: classifieds @billboard.com. Arkady Fridman 646 -654 -4636 Jeffrey Serrette 646 -654 -4697 

ISSUE DATE: DECEMBER 23 AD CLOSE: DECEMBER 11 

ON NEWSSTANDS FOR 2 WEEKS! 

BiIIbi 
MOBILE 
MARKET 

PEARL JAM 
STRIKES BACK 

PROFESSIONAL SERVICES 

IN -HOUSE CD DVD VINYL CASSETTE 

e 300 PDe: $775.00 
1 000 PER.: $1099.00 

Includes: I -color booklet & 
1 -color CD label from print -ready 
film, jewelbox, shrinkwrap 

Includes: 4 -color booklet & 
2 -color CD label from print -ready 
film, jewelbox, shrinkwrap 

irs.J_ V NYL PRQMO 
100 12" VINYL S799.00 Additional LP's: $7.30 each 

500 12" VINYL $1,279.00 REORDER $770.00 

1 000 12" VINYL $1,889.00 REORDER - $1319.00 
PACKAGES INCLUDE: WHITE JACKET w/ HOLE MASTERING FULL PROCESSING 

TEST PRESSINGS 2 -COLOR LABELS (stock background) SHRINKWRAP QUICK TURN AROUND 

WE'VE MOVED! 
-- to ',Dryer fadlitìc 
in Canoqa Park 

ASK FOR OUR FREE BROCHURE! 

RAIN BO RECORDS M,v.a I. t n t KI\(. C(Ktant. nun 
8960 F ton Ave., Canoga Park, CA 91304 ( 8 181 2 8 0 - I I O 0 
Fas: í818) 280 II01 wwtis.rainborecords.com info@.ramborecords.com 

GET 60 FREE 
DISCS WITH 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER. 

Our 60th anniversary special 
offer ends 12/31/06. 
Visit www.discmakers.com /bb 
or call 1- 866 -677 -7911. 

BILLBOARD CLASSIFIED COVERS EVERYTHING 
- DUPLICATION 

REPLICATION - 
- VINYL PRESSING - 

- CD ROM SERVICES- 
- OVD SERVICES FOR SALE - 
- PROMOTION at MARKETING SERVICES - 

- MUSIC DISTRIBUTORS - 
- AUCTIONS - 

- RECORDING STUDIOS - 
- REAL ESTATE - 

- INVESTORS WANTED - 
- STORES FOR SALE - 

- EQUIPMENT FOR SALE - 
- STORE SUPPLIES - 

- FIXTURES - 
- CO STORAGE CABINETS - 

- DISPLAY UNITS - 
- PUBLICITY PHOTOS - 

- INTERNET /WEBSITE SERVICES - 
- BUSINESS SERVICES - 
- MUSIC INSTRUCTION - 

- BUSINESS OPPORTUNITIES - 
- COMPUTER /SOFTWARE - 
- MUSIC MERCHANDISE - 

- T- SHIRTS - 
- EMPLOYMENT SERVICES - 

PROFESSIONAL SERVICES 
- OJ SERVICES - 

- FINANCIAL SERVICES - 
- LEGAL SERVICES - 

- LEGAL NOTICE - 
- ROYALTY AUOITING - 
- TAX PREPARATION - 

- BANKRUPTCY SALE - 
- COLLECTABLE - 
- PUBLICATIONS - 

- TALENT - 
- SONGWRITERS - 

- SONGS FOR SALE - 
- DEALERS WANTED - 

- RETAILERS WANTED - 
- WANTED TO BUY - 

- CONCERT INFO - 
- VENUES - 
- NOTICES/ ANNOUNCEMENTS - 
- VIDEO - 

- MUSIC VIDEO - 
- POSITION WANTED - 

- LISTENING STATIONS - 
- FOR LEASE - 

- DISTRIBUTION NEEDED - 
- EDUCATION OPPORTUNITY - 

- HELP WANTED - 
- MASTERING - 

- AUDIO SUPPLIES - 
- ROYALTY PAYMENT - 

- PRINTING - 
- MUSIC PROOUCTION - 

METAMUSIC - 
- STAGE HYPNOTIST - 

- CD FAIRS 8. FESTIVALS - 
- MUSIC WEBSITE$ - 
- NEW PRODUCTS - 
- DOMAIN NAMES - 
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Boy, William Douglas 
Turcotte, to Brad Turcotte and wife 
Susan Nov. 1 in Houston. Father is 

founder and president of 
Compadre Records. 

DEATHS Gerald Cook, 85, 
eminent pianist, composer, 
musical director and arranger, died 
Oct. 22 in Chicago. His health had 
been failing for several years. 

After studying piano with Ray 
Lev and composition with Nadia 
Boulanger, Cook performed in 
concert halls with the Illinois 
Symphony Orchestra, and in 
nightclubs starting out in a duo 
piano act with Margaret Bonds, 
and went on to accompany many 
singers and personalities, 
including Ethel Waters, Lena 
Horne, Carmen McRae, Shirley 
Jones, Johnny Hartman, Sammy 
Cahn, E.Y. Harburg and Libby 
Holman. But perhaps he is best - 
remembered for his remarkable 
association with the late Alberta 
Hunter, whose comeback in later 
life was largely due to his efforts. 

From 1978 until her death in 
1984, Cook appeared nightly as 
accompanist and musical arranger 
for Hunter at the Cookery in New 
York and toured with her in Brazil, 
Paris and Berlin. He was her 
accompanist when she sang for 
President Carter at the White 
House and was responsible for her 
musical arrangements for the 
soundtrack to "Remember My 

Name" (a film by Robert Altman), 
as well as "The Glory of Alberta 
Hunter," "Amtrak Blues" and 
"Look for the Silver Lining," 
albums produced by John 
Hammond for Columbia Records. 

Prior to his association with 
Hunter, Cook worked with Holman 
for almost a quarter of a century 
(1947 -1971) and was pianist and 
musical director for her one - 

woman show, "Blues, Ballads and 
Sin -Songs," which opened in 
October 1954 at the Bijou Theatre. 
He was her accompanist and 

musical arranger for "The 
Legendary Libby Holman" and 
"Something to Remember Her By" 

(both albums by Monmouth - 
Evergreen) and her accompanist on 
concert tours of Europe and North 
Africa, as well as a tour of the 
United States, where she 
performed with the famed guitarist 
and folk singer Josh White. 

Cook is survived by two sisters, 
Marion Hewlett and Elizabeth 
Daugherty, both of Chicago, and a 

niece, Lynne Hewlett, of 
Brooklyn, N.Y. 

Rudy Taylor, 52, longtime Gap Band 
producer and songwriter, died of a 

heart attack Oct. 28 in Baton Rouge, 
La., while on tour with Bobby 
Womack, for whom he acted as 
musical arranger. 

Taylor co- produced, arranged and 
co -wrote many of the Gap Band hits 
including "Oops Upside Your Head," 
"You Dropped a Bomb on Me" and 
"Early in the Morning," the last of 
which also gave Robert Palmer a top 
20 U.S. hit when he covered it. Taylor 
also played bass on Snoop Dogg's 
worldwide hit, "Signs." 

He is survived by his wife Sonia 
and his daughter Ernestina. 

Larissa Stolarchuk, aka Larissa 
Strickland, 46, died of an apparent 
drug overdose Oct. 9 in Port 
Charlotte, Fla., according to those 
who knew her. Stolarchuk sang and 
played guitar in early -'80s Detroit 
punk bands L -Seven (no relation to 
L -7) and the Laughing Hyenas, 
both of which recorded for 
Chicago's Touch & Go Records. A 

funeral for Stolarchuk was held 
Nov. 8 in Passaic, N.J., where both 
of her parents are buried. She is 
survived by her husband, brother 
and sister. "Larissa blazed her own 
trail and paved the way for the 
growing numbers of talented 
women in real rock bands in the 
'90s and 'ODs," Touch & Go founder 
Corey Rusk wrote on his label's 
Web site. 
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BMI COUNTRY MUSIC AWARDS: 
Country's biggest stars were out in force 
at the 54th annual BMI Coantry Music 
Awards, held Nov 4 in Na_hv Ile. 

ABOVE LEFT: BMI Icon Meee -laggard, left, and BMI 
president /CEO Del Bryant walx :he red carpet at 
BMI's 54th annual Country nwa ds dinner. PHOTO. 

COURTESY OF KAY WILLIAMS 

ABOVE: Billboard executiveecir /essociate 
publisher Tamara Conniff sr-riles witi Toby Keith 
at the BMI Country Awards. PH)TJ. COURTESY OF 

STEVE LOWRY 

ABOVE RIGHT: Legendary sin 3sr /songwriter 
Kris Kristofferson, left, poses wii BMI VP Jody 
Williams at the BMI Country AvardS. PHOTO COURTESY 

OF KAY WILLIAMS 

RIGHT: BMI president /CEO Del 3ryant finds 
himself flanked by two of country's oiggest 
names: Brooks & Dunn's Ronn eDunn, left, 
and Toby Keith. PHOTO: COURT-T.5 ̀r C- KAI WILLIAMS 

LEFT: From left, Warner Bros. recording artist Big 
Kenny and wife Christie Alphii are shown with 
Angel Cropper and her legeYdwy guitarist husband, 
Steve Cropper. PHOTO: COURTESY KAS WI_LAMS 

SESAC NASHVILLE MUSIC AWARDS: 
ScSiin+C honored such songwriters as Justin Pollard 
a-id Earn and Annie Tate during the SESAC Nashville 
Musc Awards, held Nov. 5 at the company's head - 
cua-t'rs in Nashville. 

ABOVE LEFT: SESAC honored songwriter Jnst:ru Pollard for his 
cntribution to Pat Green's "Feels Like It Should "' project. From 
lEft a-e SESAC directors of writer /publisher relations Shannan 
Nees and John Mullins, Pollard and SESAC,asscciate VP of 
writ_ /oublisher relations Tim Fink. PHOTO: COLFTE W OF KAY WILLIAMS 

ABOVE RIGHT: Americana band the Greenmrds performed at the 
awards ceremony. From left are Eamon McLaughlin on fiddle, Kym 
Warner or mandolin, Carol Young on bass and soecial guest Jedd liigI on acoustic guitar. PHOTO COURTESY OF r M CAMPBELL 

IIGFT: Songwriter Ashe Underwood, left, catches up with artist 
Pen_ Tomlinson at the SESAC Nashville Music Awards. PHOTO: 

C BUR -E iY OF TIM CAMPBELL 

L2F': Standing in back, from left, are SESAC associate VP o 
riteppublisher relations Tim Fink, SESAC president /COO 

Goals and SESAC VP of writer /publisher relations Trevor Gale. Irf. 
Nadi are song and songwriter of the year vnners Sam and Annie 
Tate- PIOTC: COURTESY OF KAY WILLIAMS 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go to 
www.billboard 
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SOUL SISTER 
Joss Stone is delving deeper into R &B and soul on her new, 
as- yet -untitled album, due March 6 via Virgin. Track has 
learned that the set was produced by Raphael Saadiq, whose 
résumé includes Angie Stone, Jill Scott, Kelis and the 
Grammy Award -winning Erykah Badu and Common duet 
"Love of My Life." 

The 19- year -old Stone hit Compass Point Studios in the Ba- 

hamas to record the album, which will feature such tracks as 
"Headturner," "Tell Me What We're Gonna Do Now," "Music," 

"Tell Me 'Bout It," "Nothing Better Than (The iPod Song)" and "I 

Wish I Never Met You." The disc is 
the follow -up to 20O4's "Mind Body & 

Soul," which debuted at No. 11 on The 
Billboard 200. 

Meanwhile, Stone will make her big- screen debut 
in the fantasy film "Eragon," which opens Dec. 15 in U.S. the- 

aters. Based on the novel of the same name by Christopher Paolini, it also stars Jeremy 
Irons and John Malkovich. 

Nov. 7 was a good night for the Democratic Party. De- 
mocrats took control of the House and Senate from Re- 
publicans. Now, enquiring minds might be asking them- 
selves, what does this election have to do with music? 
Wave hello to John Hall, Eliot Spitzer and Deval Patrick. 

Anti -war candidate Hall won the race for congress in up- 
state New York. He defeated Republican incumbent Sue 

Kelly 51% to 49 %. As you may or may not know, Hall was the 
guitarist of '70s pop -rock group Orleans, which scored top 
10 hits with "Dance With Me" and "Still the One." At the end 
of his victory speech, Hall, an environmental activist, sang 
Steven Van Zandt's "I Am a Patriot." While on the campaign 
trail, Hall received support from several fellow artists, in- 
cluding Steve Earle, Pete Seeger and Bonnie Raitt. 

With more than 70% of the votes, Spitzer was elected 
governor of New York, beating Republican candidate and 
former assemblyman John Faso. Those in the entertain- 
ment industry are quite familiar with Spitzer, who, as New 
York State Attorney General, led a sweeping payola probe. 

The result? All four major -label groups have agreed to 
monetary settlements and reforms that dramatically alter 
how they interact with radio stations. More recently, 
Spitzer reached his first settlement with a radio chain, 
CBS Radio. Spitzer is in negotiations with other radio con- 
glomerates, all of which have stations in New York state. 

Patrick became the governor elect of Massachusetts, 
defeating Republican nominee Lt. Gov. Kerry Healey, In- 
dependent Christy Mihos and Green -Rainbow Party nom- 
inee Grace Ross. So, what's Patrick's musical connection? 
His father, Pat Patrick, was a member of jazz musician 
Sun Ra's band. With this win, Patrick becomes the 
first African -American governor of Massachu- 
setts and the second in U.S. history. 

UNDERD ?'S NO MOP 
Having wrapped production on the "Dreamgirls" sound- 
track (see story, page 54), the Underdogs -Harvey Mason 
Jr. and Damon Thomas -still have plenty to keep 
busy. In addition to collaborations on upcom- 
ing albums by Katharine McPhee, Fanta- 
sia (who duets with Aretha Franklin), 
Mario and Chris Brown, the songwrit- 
ing /production duo is gearing up for 
its own label's inaugural rollout. 

New Orleans R &B duo Luke & 

Q are set to release their first 
album next year on Underdog 
Records through distributor J 

Records. The pair's first single 
will be the club joint "Turn It 
Around" featuring Young Dro. 
Besides Luke & Q, the Under- 
dog roster also boasts a girl 
group called- appropriately- 
Girlfriend and former Epic 
R &B crooner Glenn Lewis. 

NASHVILLE 
STORMS 
MANHATTAN 
Sure, New York is lacking 
a country music radio 
station. But that doesn't 
mean the city lacks 
country music fans. On 
Nov. 8, they jammed the 
Nokia Theatre Times 
Square for the latest stop 
on Trace Adkins' Danger- 
ous Man trek. The coun- 
try superstar was ably supported by openers Billy Cur - 
rington and Jason Aldean. 

The fact that New York is without a country station was 
not lost on the strappin' Adkins. Early in his set he joked, 
in that deliciously deep voice of his, that everyone knew 
his music from country radio- except, of course, those 
who live in New York, which was pretty much everyone in 

the room. But that's why we have CMT, he added. "That's 
where you hear all my music." 

While Adkins performed all the hits, as well as a hand- 
ful of tracks from his new album ( "Dangerous Man "), his 
cover of Ronnie Milsap's "Stranger in My House" was an 
incredibly cool surprise. But he wasn't the only one that 
night successfully tackling songs made famous by others. 
Currington rocked out to AC /DC's "You Shook Me All Night 
Long," while Aldean did the same with Guns N' Roses' 
"Paradise City" and "Sweet Child O' Mine." Sweet, indeed. 

EX- KONVICT CHILLS 
WITH CHILLI 

Besides T -Pain (whose second 
Jive /Zomba- distributed album is 

due next year), Akon's Konvict 
Muzik label includes TLC found- 

ing member Rozonda "Chilli" 
Thomas. Akon, who is working on 

half the album with her, says he's aim- 
ing for a mid -2007 release. "This will be totally 

opposite from when she was with the mul- 
tiplatinum group," Akon tells Track. 

"She's an incredible artist and I want 
people to reconnect with her." Lending 
production guidance on Thomas' Inter - 
scope- distributed set are Missy Elliott, 
Will.i.am and Timbaland. 

In addition to this -as well as the 
imminent release of his anticipated 

sophomore set (see story, page 49)- 
Akon will begin casting in February for 
"Illegal Alien," a film inspired by the 
Senegalese -born singer's life story. "The 
majority of the film is basically true," adds 
Akon, who will write, produce, co- direct 
and score the movie. 
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EDITED BY MITCHELL PETERS 

RECORD LABELS: Universal Republic Records names 
Bill Richards VP of marketing. He was senior director of 
marketing at Universal Records. 

Sanctuary Records in Los Angeles appoints Jeremy 
Hammond to senior VP of A &R for North America. He 
was senior VP of artist development at Sanctuary Group. 

Concord Music Group in Beverly Hills, Calif., names 
Jonathan Bender senior VP of operations and digital 
media. He was head of the asset management division at 
Universal Music Group. 

Warner Music Group in New York appoints Dan Pelson 
to senior VP of global consumer marketing. He was a co- 
founder of uPlayMe. 

Universal South Records taps Mark Wright as presi- 
dent. He is under contract as executive VP of A &R at 
Sony BMG Nashville until early next year. 

Sony BMG Nashville promotes Renee Bell to executive 
VP. She was senior VP of A &R. 

PUBLISHING: Chrysalis Music Group in Los Angeles 
names Jonathan Poe director of business affairs. He was 
a contract attorney at Morrison & Foerster. 

Cherry Lane Music Publishing in New York promotes 
Brooke Primont to senior director of film and TV, 
Gabrielle Fastman to manager of publications and Erik 
Tomlin to coordinator of synchronization licensing. 

DISTRIBUTION: Caroline Distribution in New York 
names Thomas Enright VP of sales and marketing. He 
was national director of sales at Rykodisc. 

TOURING: MSG Entertainment in New York names 
Jonathan Hochwald executive VP of productions. He 
was owner /president of Madstone Productions. 

RELATED FIELDS: Shout Factory in Los Angeles names 
Dayna Talley director of promotion. She did radio pro- 
motion and talent relations at Astralwerks. 

Send submissions to execcd billboard.com. 

(iOOI)W() R KS 
HELPING THE HUNGRY 
With the release of the multiartist compilation "Serve," Hard 
Rock International and Sony BMG are raising awareness and 
funds for World Hunger Year, the nonprofit organization that 
fights against hunger and poverty in America. The CD features 
some rare and /or unreleased tracks, including a string version 
of" Secret Garden" by Bruce Springsteen, a home recording of 
"Alone, Together" by the Strokes, an acoustic mix of "Jaded" by 
Aerosmith and a live acoustic version of "A Favor House At- 
lantic" by Coheed and Cambria. The disc retails for $12 and is 
available through worldhungeryear.org and hardrock.com. Net 
proceeds go directly to Artists Against Hunger & Poverty, an 
artist -directed program of WHY. 

ACTS DONATE ITEMS FOR DARFUR 
On the eve of the third annual Darfur Charity Auction, a cross - 
section of acts has already donated signed posters, CDs, litho- 
graphs and other memorabilia. They include Patti Smith, Tori 
Amos, Brian Wilson, Panic! at the Disco, Common, Goldfrapp, 
Kanye West, Peaches, Evanescence, Fall Out Boy, Gorillaz and 
Big & Rich. The online auction will be conducted the first week 
of December on eBay -with 100% of the proceeds going to 
Oxfam America and Human Rights Watch. 
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TOM NOONAN 
1928 -2006 

OVER THE COURSE of three decades, with his unique blend of passion, 

enthusiasm and innovation -plus an unbridled love for the music industry - 
Tommy didn't just work here. He was Mr. Billboard. 

-With Love and Respect from the Billboard Family 

www.americanradiohistory.com

www.americanradiohistory.com


SIR ELTON JOHN 

2006 
LEGEND OF LIVE 

HONOREE 

YOUR FANS AT LIVE NATION SALUTE YOU 

LrVE nATion 
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