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GEORGE 
WE ARE PROUD TO BE 

ON YOUR TEAM. 
CONGRATULATIONS 

ON AN AMAZING LIFE 
AND CAREER... 
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TWO 
ICONS 

COLLIDE 

JONES SINGS HAGGARD, LAGGARD SINGS JONES 

mcl(ÌÏU00T THE FOOTLIGHTS 
...AGAIN 

TO MAKE 
ONE 
LEGENDARY 
ALBUM 

STREET DATE. OCTOBER 24 
BANDIT RECORDS 

EVELYN SHRIVER SUSAN NADLER MICHAEL CAMPBELL 

THE ROAD 
NANCY JONES MGMT /AGENTS: SHERRY HOHIMER Pi REGGIE MAC 

THE JONES BOYS BAND 

THE BUSINESS TEAM 
DEBBIE DOEBLER MIKE VADEN DEBRA McCLOUD 

www.americanradiohistory.com

www.americanradiohistory.com


OCT 

28 

2006 

WITH G-UNIT BEHIND 
HIM, A MULTIPLATINUM 
RAPPER SETS 
OUT ON HIS 0 
> P.30 

PLUS 
CAN RADIO 
WIN BACK 
THE TEENS?p9 

LAT I N 
AMERICA'S 
DIGITAL 
FUTURE >R12 

www.billboard.com 
www.billboard.biz 

US $6.99 Ca*,4 S8.99 UK £550 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


FOR ISS AGE. 

RELEASED: OCTOBER 4, 2005 
CERTIFIED 4x PLATINUM: OCTOBER 4, 2006 

MANAGEMENT: BRYAN COI '::MAN FC-P. INIt?N EN I::I;IAINhI:.NI GROUP 1 PRODUCED BY NICKEL BACK AND JOEY MOI 

NIcxELsACK.c®M 80ADR.CT11TX1TER.7FCECURDSX0P+i 
' 2006 H<úadmm11ar RC£ord3 Inr. 

ROADRUNNER 
R E C O R D S 

www.americanradiohistory.com

www.americanradiohistory.com


TOP CONTEMPORARY JAZZ 95 

Cc)flt lits VOLUME 

UPFRONT 
9 TUNED -OUT TEENS Can 

terrestrial radio ever 
regain a young audience? 

14 Making The Brand 
18 Garage Rock, The Indies 
19 Retail Track 

FEATURES 
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24 Global 
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28 Q &A: John Simson 

COVER STORY 

30 GAME PLAN Out to prove himself without 
50 Cent and Dr. Dre, a star rapper steps back into 
the ring. 

33 SECOND TIME'S A CHARM Breaking 
an act's first hit is next to impossible: Then the real 
work begins. 

STARS 

37 GEORGE JONES The legendary singer, at 75, is 

"Kickin' Out the Footlights ... Again" on his new album. 

59 DIGITAL DOWN UNDER Online sales are 
changing the Australian music scene. 

MUSIC 
71 LIVED THROUGH THIS 

The queen of rock wants 
her throne back. 

72 Latin Notas, Global Pulse 
75 6 Questions: Olivia 

Newton -John 
76 Nashville Scene, 

Rhythm & Blues 
78 Higher Ground 
79 Reviews 
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ROLL CAMERA 
Composer /rocker Danny 
Elfman will sit down for an 

intimate one -on -one at the 
2006 Hollywood Reporter/ 
Billboard Film & TV Music 

Conference Nov. 14 -15 in Los 

Angeles. More information 
at billboardevents.com. 
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BILLI3OARI) GOES TO 
VOODOO 
Billboard joins this year's 
Voodoo Music Experience, a 

two -day festival known for its 

diverse blend of artists and 

genres set for Oct. 28 -29 in 

New Orleans. For more info, 

go to billboard.com. 
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RETURN TO TOURING 
3 Doors Down members 
Brad Arnold and Matt 
Roberts will keynote the 
"Rebirth of a Region: 

Concerts Return to the Gulf" 
O &A at the Billboard Touring 
Conference, Nov 8 -9 at the 
Roosevelt Hotel in New York. 

THE JADED INSIDER 
A rocker running for 
president? A top U.K. act 
wagering on the World Cup? 

It could only be happening 
in the wide, wide world of 
blogging. Warning: This 

stuff's habit forming. Check 
it out at jadedinsider.corn. 

ALBUMS 

Billboard 

ON THE CHARTS 

PAGE ARTIST / TITLE 

THE BILLBOARD 200 82 

TOP BLUEGRASS 90 

TOP CLASSICAL 95 

TOP CLASSICAL CROSSOVER 95 

TOP COUNTRY :` 90 

TOP DIGITAL 96 

TOP ELECTRONIC 

TOP HEATSEEKERS 

TOP INTERNET 96 

TOP JAZZ 95 

ROD STEWART/ 
STILL THE SANE: GREAT ROCK CLASSICS... 

OLD CROW MEDICINE SHOW / 
BIG IRON WORD 

STING / 
SONGS FROM TE'E LARTYINTH 

SARAH BRIGHTMANI 
ONA: THE &NOES COLLECTION 

JIMMY BUFFFTT / 
TAKE THE WEATHER WITH TOO 

THE KILLERS 
SAM'S TOWN 

--- .GNARLS BARKLEY .' 

'ST ELSEWHERE 

COBRA STARSHIP r 
WHILE THE CITY '.LEEP2' WE RULE THE STREETS 

ROD STEWAR'I 
STILL THE SAME. GREAT ROCK CLASSICS 

RAY CHARLES + THE COUNT BASIE CRC H. 

RAY SINGS BASTE SWINGS 

BOND' JAMES/ 
SHINE 

TOP L-AT-S-IN1 921 
MARCO T 

TROZOS DE 

AN 
MI ALONIO ISO 2 

SOLIS! 

TOP POP CATALOG 96 
Fn 

EVLLANESCENCEEN 

TOP R &B /HIP -HOP ` 87 LLOYD BANKS, 
ROTTEN APPLE 

TOP REGGAE 87 

ift SINGLES 

ADULT CONTEMPORARY 

ADULT TOP 40 85 

HOT COUNTRY 91 

SEAN PAUL / 
THE TRINITY 

PAGE ARTIST! TITLE 

85 

HOT DANCE CLUB PLAY 

HOT DANCE AIRPLAY 

93 

93 

NATASHA BEDINGFIELD / 
UNWRITTEN 

NCKELBACK / 
FOR AWAY 

HEARTLAND / 
I LOVED HER FIRST 

JUSTIN TIMBERLAKE 
SEXYBACK 

PETER LUTS 8 DOMINICO I 
WHAT A FEELING 

HOT DIGITAL SONGS 85 LINDER / 
LIPS OF AN ANGEL 

HOT 100 84 LUDACRIS FEATURING PHARRELL / 
MONEY MAKER 

HOT 100 AIRPLAY 85 LUDACRIS FEATURING PHARRELL/ 
MONEY MAKER 

HOT SINGLES SALES 86 JIBES 
I CHAIN HANG LOW 

HOT LATIN SONGS 92 DAVID EISBALI 
OULEN ME IRA A DECIR 

MODERN ROCK S5 THE KILLERS/ 
WHSN VGA WERE YOUNG 

POP 100 86 JUSTIN TIMBERLAKE 1 

SEXYBACK 

POP 100 AIRPLAY 8B JUSTIN TIMBERLAI(E / 
SEX9BACK 

HOT R &B /HIP HOP $9 
t LUDACRIS FEATURING MARRED. / 

MONEY MAKER 

HOT R &B /HIP HOP AIRPLAY $$ LUDACRIS FEATURJNG PHAFHIELL/ 
MONEY MAKER 

R &B /HIP HOP SINGLES SALES 88 JCALL AN 
ON 

ET &NELLY 
ME 

I 

R &B /ADULT 88 
I 

LIOREL 
CAS,. IT 

RICHIE / 
LAVE 

RHYTHMIC 88 LUDACRIS FEATURING PHARRELL/ 
- MONEY MAKER 

HOT RINGTONES 26 JOHN CARPENTER ' 
HALLOWEEN 

t 
CS VIDEOS 

PAGE TIRE 

TOP DVD SALES 97 

TOP TV DVD SALES 97 STARGATE SG-1: SEASON 9 

VIDEO RENTALS 97 X -MEN: THE LAST STAND 

GAME RENTALS 97 P52: MADDEN NFL FT 

THE LITTLE MERMAID 

THIS WEEK ON .blz 
ARTIST /TITLE 

TOP BLUES #1 
KEB MOI 
SUITCASE 

TOP CHRISTIAN #1 
VARIOUS ARTISTS I 
WOW HATS 2007 

TOP DANCE SALES #1 SHUT 

SELF INDULGENCE 
SHUT ME UP 

TOP GOSPEL #1 D HAMMOND 
H 

I 
FREE 

FRE 
TQ WORSIP 

TOP INDEPENDENT *1 HEARTLANDI 
I LOYE01#R FIRST 

TASTEMAKERS #1 
BECK 1 

THE INFCHMATION 

TOP WORLD ,r1 CELTIC WOMAN / 
A CHRISTMAS CELEORATICN 

TOP MUSIC VIDEO #1 BECK / 
THE INFORMATION 

HOT VIDEOCLIPS #1 FEATURING NICOLE SCHERZINGER / DIDOY 
M COOL TOE 

a 

ó 

www.americanradiohistory.com

www.americanradiohistory.com


J-Pop Giants CHAGE and ASKA have sold over 20 million 
albums. Over 350 songs from 33 of their albums are now 
available from iTunes Stores worldwide. 

Available at the,Folíowing iTh:nes Stores: Australia, Austria, Belgium, Canada, Denmark, Finland, France, Germany, Greece, Ireland, Italy, 

Japan,Luxeinburg, the Netherlands, Norway, Portugal, Spain, Sweden, Switzerland, the UK, and the USA 

More details at hilp://wymyamaha-mfmr.jp/euglish/pr-release/2006092 1.html 

YAMAHA MUSIC EMOTION Contact: vmf- pub@gnx.yamaba.com 
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GEOFF MAYFIELD 
Director of Charts /Senior Analyst 

Billboard 

The Party's Not Over 
V 

Tower May Be Gone, But Record Stores Live On 

Two reporters phoned me about the liqui- 
dation of Tower Records just minutes after 
a judge in Delaware sealed the chain's fate. 
It felt like being forced to speak soberly and 
dispassionately about a long and dear 
friend's terminal illness, when what I re- 

ally wanted to do at that moment was grieve. 
This by no means represents the in- 

dustry's first significant closure. Musi- 
cland, which for decades had the 
industry's largest store count, and 
Camelot Music, the first chain to win 
NARM's merchandiser of the year award 
in consecutive years, were among casu- 
alties keenly felt. Both were successful 
companies, smartly and honorably run 
for most of their histories. 

Tower fit that description, but also man- 
aged to be the life of the party. Its super- 
market -sized stores were fun places to shop 
and discover music. At the end of the day, 

the chain's brass and staff played as hard 
as they worked. Walk into a Tower meet- 
ing and one had to be ready to absorb a sar- 
donic barb or at least a serving of satire. 

Never shy to criticize a distributor's 
new policy, the chain's executives didn't 
just argue, but offered alternatives. The 
company offered ideas on everything 
from packaging to terms. A lobby from 
Tower founder Russ Solomon encour- 
aged labels to launch the 5 -inch CD sin- 

gle in the late '80s. It was a solid citizen 
in U.S. trade groups NARM and the Video 
Software Dealers Assn., and helped in- 
stigate the formation of music retail or- 
ganization the British Assn. of Record 
Dealers and international trade group the 
Global Entertainment Retail Assn. 

There has been a temptation to deter- 
mine whether Tower's downfall can be as- 
cribed to mistakes made by its original 
management team, or the one mandated 
in recent years by its bondholders. Such 
speculation ignores the bright manage- 
ment that guided Camelot, Musicland and 
other chains that have been erased from 
the music's board during the last decade. 
Let's remember that Tower won its third 
consecutive large retailer of the year award 
at NARM in August during the very same 
week that its final chapter of financial dis- 
tress began to unravel. 

Loss -leader pricing from department 
stores isn't a new problem. We complained 
about and reacted to it when I worked at 
Camelot more than 20 years ago. But other 
wrinkles in the landscape -from CD burn- 
ers and peer -to -peer to the many new 
legitimate channels through which con- 
sumers find music -make it obvious that 
music retailing is not a business for the 
faint of heart. 

When the court rendered its decision, 

Billleorrd 

I took time from an already busy weekend 
to visit the Pasadena Tower and the chain's 
landmark store on Sunset Boulevard. Al- 

though discounts were still minimal, both 
stores were busier than I'd seen in a while. 

The marquee at the Sunset store cited 
R.E.M. lyrics -"The End of the World As 

We Know It" -and a colleague likened the 
court's Tower verdict as a new -century 
meaning for a key phrase from Don 
McLean's "American Pie ": "The day the 
music died." I understand those senti- 
ments, but before we declare the end of 
music retailing, let's remember that 88% 
of the albums purchased so far this year 
were sold in stores. 

When I left Tower's Sunset store, I drove 
about 3.5 miles east to Amoeba Music. 
Cars waited outside the garage to grab pre- 
cious parking spaces, the store teemed 
with excitement and the line at the cash 
registers was longer than I'd seen at ei- 

ther Tower store that day. 

In the feisty corners where the likes of 
Amoeba, Newbury Comics, Waterloo Rec- 

ords and others reside, in the wisely run 
Goliath that is Trans World and in combo 
stores like Best Buy and Borders, music re- 

tail continues to live a vigorous life. Still, 
I'll be the first to admit that the world will 

be less fun and less colorful without Tower's 
distinctive yellow and red bags. 

I= I= I= I)13AC IC 

A WATERSHED 'EVENT 

It was the early '70s. The Sunset Strip was 
in full swing. 

And if you lived in Los Angeles and 
worked in the record business at any point 
during these last 30 -odd years, you know 
the Tower Sunset experience. It wasn't just 
a record store, it was the pre -eminent record 
store of our time. When Russ Solomon took 
over the space in 1970 from eight -track pur- 
veyor Earl "Mad Man" Muntz, he created a 

business that would serve as a beacon of 
record retailing for the next three decades. 

Tower ushered in the era of the big 
spread rock'n'roll superstore, replete with 
nearly every title known to man. Going to 
the corner of Sunset at Holloway was vir- 

tually a religious obligation for anyone in 
the business during the last 30 years. This 
wasn't just another faceless chain outlet; 
this was the church of record retail -or at 
least its largest supermarket. A store so 
unique you never referred to it as Tower 
Records, it was always Tower Sunset. 

As a young college rep working for A &M 

Records, I remember when Gil Friesen in- 

stituted a program whereby the label's ex- 
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ecutives had to each spend a week work- 
ing behind the counter at this store just to 

see what real consumers actually thought 
and bought, a different slant than one could 
glean from merely scanning the weekly 
charts. Rock, blues, country, classical, 
soundtracks, imports, spoken word, sound 
effects records -Tower had it all. Today we 

talk about the Long Tail. Tower invented it. 
When big -name artists made release - 

day appearances, the first place they 
considered was the Sunset Boulevard em- 
porium. And why not? It was billed as "the 
world's largest record store," open till mid- 
night 365 days a year. But lately, its park- 
ing lot has been hardly half full. 

Like an aging baseball stadium falling 
victim to the wrecking ball (or perhaps 
the demise of the obligatory drum solo), 
Tower finally became an anachronism. 
The digital domain grabbed it by the tail 
and never let go. 

Of course, we now have the digital equiv- 

alent in cyberspace with places like My- 

Space, PureVolume, Pitchfork Media, 
Amazon and more, but it's arguably a dif- 

ferent kind of browsing. At Tower, you 

could not help but run into deep catalog 
as it was right in the bin next to an act's lat- 

est release. What will happen to our mu- 
sical heritage when your product is not on 
iTunes' front page? 

This store's demise will likely be viewed 
by history as a watershed event. Not just 
for one store or one chain for that matter, 
but perhaps as a harbinger for the future 
of music as a physical package of preor- 
dained size and length. As one music ex- 

ecutive recently said, "Can you imagine 
the message a boarded -up Tower Sunset 
sends about the business ?" 

Obviously, the business is at an inflec- 
tion point as technology and market con- 
ditions forge a path of their own. The future 
has now caught up with the past. But like 
Bo Diddley, Dick Clark, Lester Bangs and 
all the rest, Solomon was a pioneer in rock - 
'n'roll who, for three decades, threw the 
best party on the Sunset Strip. 

I'm glad I was there. 

Tim Devine is a 30 -year music business 

veteran, most recently as West Coast GM 

of Columbia Records in Los Angeles. 
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THE 
LATEST 

NEWS 
FROM 

» >CBS SETTLES 
New York State 

Attorney General Eliot 
Spitzer on Oct.19 

revealed a settlement 
with CBS Radio in his 

office's ongoing 
investigations into 

payola in the music 
business. Under the 

terms of the 
settlement, CBS Radio 

has agreed to 
undertake company- 

wide reforms and 
make a $2 million 

payment, which will be 
distributed through 

the Rockefeller 
Philanthropy Advisors, 
to New York State not - 

for- profit entities to 
fund music education 

and appreciation 
programs. Spitzer 

acknowledged CBS 
Radio's cooperation in 

resolving this matter. 

» >UME GOES 
GREEN 

Universal Music 
Enterprises has re- 

packaged 60 best -of 
titles in its "The 

Millennium Collection" 
series, using 

environmentally 
friendly materials, 
which will be sold 

exclusively at Wal- 
Mart for the next three 

months. UME will 
supply the eco- 

friendly packaging to 
all retailers beginning 

in 2007. 

» >APPLE POSTS 
STRONG 04 

Strong sales of iPods 
and Mac computers 

continue to power the 
bottom line for Apple. 
The Cupertino, Calif. - 
based company says 
iPod shipments grew 

35% to 8.7 million units 
for its fiscal fourth 

quarter that ended 
Sept. 30. iPod revenue 

for the quarter 
increased 29% to 1.6 

billion. Revenue from 
related music products 

and services -a 
category that includes 

the iTunes Music 
Store -rose 71% to 

$452 million. Apple 
sold more than 39 

million iPods during 
its fiscal year. Overall 

net profit for the 
quarter increased 

27% year over year to 
$546 million, while 

revenue grew 32% to 
$4.84 billion. 

continued on »p10 
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RADIO BY KEN TUCKER 

TUNED -OUT TEENS 
Can Terrestrial Radio Ever Regain A Young Audience? 
It's no secret that terrestrial radio 
and other traditional media are 
having a hard time attracting 
teens. Cell phones, iPods, com- 
puters, videogames and instant 
messaging are all grabbing 
larger chunks of the pie when it 
comes to entertainment options 
for today's youth. But the prob- 
lem may be worse than origi- 
nally thought, at least for radio. 

An Edison Media Research 
study released late last month 
shows sharp declines in time 
spent listening, radio use and, 
most important, attitudes 
about radio among the 12 -24 
age group, the listeners who 
represent terrestrial radio's fu- 
ture and its greatest challenge. 
While the news itself isn't sur- 
prising, the immense lack of 
interest in radio by teens is. 
Time spent listening, an im- 
portant benchmark for radio, 

is down 22% among 12- to 17- 

year -olds since 1993. Mean- 
while, 12-24 listening is falling 
significantly faster than among 
those 25 -plus, Edison reports. 
More than 11% of boys 12 -17 

report no weekly radio listen- 
ing at all, the study says, and 
fewer young people expect 
radio to be an important part 
of their futures. 

The information is not nec- 
essarily new, but the extent of 
the problem just keeps growing. 
Edison president Larry Rosin is 

frustrated by radio's lack of sig- 
nificant movement to address 
the situation. "We all know that 
it's a problem, but nothing is 

ever done about it," he says. 
Jacobs Media president Fred 

Jacobs agrees. "I don't know how 
much more evidence it's going 
to take for the people at the top 
to realize that this isn't about 

ILLUSTRATION BY JONATHAN CARLSON 

fourth -quarter billing. This is a 

long -term, epidemic -type prob- 
lem that really boils down to this: 

Our listening audience is get- 
ting older, and younger listen- 
ers are clearly falling off in 
significant numbers." 

Radio must embrace younger 
listeners, Weblogs Inc. CEO 
Jason Calacanis told those in at- 

tendance at the Jacobs Media 
Summit in Dallas in late Sep- 
tember. "Paradigms don't die, 
people do. That's what we're see- 

ing -young people who grew 
up only knowing the Internet. 
That's the future, and you have 
to embrace them." 

The Edison research doesn't 
surprise Emmis Communica- 
tions radio division president 
Rick Cummings, who has two 
teenagers. "When we start to 
build brands that are truly in- 
teresting to them and have mul- 

tiple touch points ... they'll 
consume it all day long." 

A few, forward- looking radio 
executives hope that high - 
definition radio, a relatively 
new technology that brings bet- 
ter audio quality and more lis- 
tening options to equipped 
tuners, will provide the content 
and shiny bauble that younger 
listeners look for. HD2 (and 
eventually HD3, etc.) side chan- 
nels allow a radio station to 
stream separate programming 
to its listeners. Those channels 
are currently commercial -free. 

"We've challenged our pro- 
grammers to use their HD2 
channels to reach out to this 
generation -which has a My- 

Space, YouTube, on- demand 
kind of mentality -and build 
HD2 channels that really will 
be appealing to them," Cum- 
mings says. "That's a great, fer- 

tile, untapped testing ground 
for coming up with things like 
this. You don't have to bet the 
$200 million signal on some- 
thing that's untried." 

Meanwhile, with outlets in 
Boston, Detroit, Philadelphia 
and northern New Jersey, 
Greater Media offers some of 
the most innovative program- 
ming currently available in the 
medium. For example, RIF F2, 

the HD sister to Greater Media's 
active rock WRIF in Detroit, has 
been on the air since August 
2005. The station offers a mix 
ofindie rock, hip -hop, punk and 
local music. Unlike many HD2 
channels, which are glorified 
jukeboxes, RIFF2 has jocks, a 

myriad of programs and a pres- 
ence in the community. 

More than one broadcaster 
draws a comparison between 
FM of the late '60s and early 
'70s and HD today. "No one 
gave a hoot about FM until they 
started doing 'progressive 
rock,' " Edison's Rosin says. 
"Kids said, 'This is cool,' and 
ran out and got an FM radio." 

While there are more chips 
on the table today because of 
Wall Street and quarterly expec- 
tations, Jacobs says HD2 stations 
should be treated as "sandboxes" 
or places for experimentation. 
"We're not making money on 
HD2 anyway, so we might as 
well try radically different things 
on these channels." 

Cummings has seen "a great 
shift in thinking" among radio 
groups during the last year. 
"We've all said the old model 
just isn't going to work any- 
more. We have to be able to de- 
liver great content the way any 
demographic wants it. The up- 
side to change is enormous. 
"Advertisers now have choices 
that they didn't have 10 years 
ago," Cummings says. "The 
more we spread what we do 
best to multiple platforms, the 
more we can participate in all 
those revenue streams." 
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» >IPODS SHIPPED 
WITH VIRUS 

A small number of 
Apple's video iPods 
shipped in the past 

month carry a Windows 
virus. A message 
posted Oct. 18 on 

Apple's Web site states 
that since Sept. 12, less 
than 1% of video iPods 

left the company's 
contract manufacturer 

carrying the virus 
RavMonE.exe, which 

affects computers 
running Microsoft's 
Windows operating 

system. The iPod Nano, 
iPod Shuffle and Mac 

OS X are not affected, 
and all video iPods now 
shipping are virus -free, 

according to the 
statement. The 

message details how to 
remove the virus. 

» >EMUSIC HITS 
20K SUBSCRIBERS 

eMusic says it has 
acquired more than 

20,000 subscribers in 
the European market 

and delivered more 
than 2 million 

downloads since its 
Aug. 10 European Union 

beta launch. The 
company's MP3 -based 

service is now live in 25 
countries across the 

region. In rolling out the 
service in the EU, 

eMusic has forged 
marketing partnerships 

with GCAP Media's 
Classic FM and 

Haymarket's Stuff 
magazine for online 

promotions, 
advertorials and 

TV /radio ad campaigns. 
It has also entered deals 
with Lloyds TSB Archos, 
NetGear and Box Media. 

» >LIVE NATION 
AFTER GLEASON 

Live Nation may take 
over Miami Beach's 

2,700 -seat Jackie 
Gleason Theater. On Oct. 
18, the Miami Beach City 

Commission voted to 
negotiate an agreement 
with Live Nation, which 

would pay the city $1 

million in annual rent for 
15 years, according to 

published reports. Live 
Nation would renovate 

the theater, at an 
approximate cost of $3.5 

million. The city had 
previously been in 

negotiations with Cirque 
du Soleil and in July 

decided to hear 
proposals from AEG and 

Live Nation. 
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DIGITAL BY BRIAN GARRITY 

Your Other Tube 
Could Video -On- Demand Be TV's Answer To The Web? 
Music video's ongoing trans- 
formation from promotional 
money loser to commercial 
money maker took another step 
forward with Googlé s recent ac- 

quisition of YouTube for $1.6 bil- 

lion. Ahead of the deal, Universal 
Music Group (UMG), Sony 
BMG and Warner Music Group 
(WMG) had reportedly acquired 
small minority stakes in the viral 
video site in exchange for con- 
tent licenses. But online is not 
the only opportunity labels have 
to cash in on people watching 
music videos on- demand. 

Digital cable subscribers are 
viewing music videos on -de- 
mand through their TVs in in- 
creasing numbers. 

Horsham, Pa. -based cable 
network Music Choice says its 
viewers have placed more than 
500 million orders for on- 
demand music videos since 
November 2004. 

The advertising- supported 
service from Music Choice now 
claims more than 8 million 
music video orders a week from 
an installed base of 14 million 
homes. (Music Choice's basic 
audio -only programming is car- 
ried in more than 30 million 
homes across all major digital 
cable operators, but its video -on- 

demand service is thus far only 
carried by Comcast systemwide 
and by Cox in 11 markets.) 

Most of that VOD consump- 
tion is coming from a catalog of 
more than 7,000 music videos. 

But the channel also claims that 
original programming for VOD 
like its "Artist of the Month" in- 

terview and performance seg- 
ment- featuring such acts as 
Christina Aguilera, Beyoncé and 
My Chemical Romance -is gen- 
erating anywhere from 2 million 
to 4 million views per month. 

Those numbers may not 
seem like much compared with 
Yahoo or YouTube. Yahoo aver- 
ages more than 350 million mu- 
sic videos streams per month. 
YouTube delivers more than 21 

million VOD streams per day (of 
which music is a leading sub- 
set), and more than 600 million 
streams per month in the United 
States, according to research 
firm comScore Media Metrix. 

But growing interest in music 
VOD content from set -top box 
users signals new opportunities 
for TV and online video services 
as consuming Internet pro- 
gramming through the TV be- 
comes increasingly easy. 

"There is a lot of competition 
out there online, but consumers 
would prefer to watch this stuff 
on TV," says Damon Williams, 
senior VP of programming for 
Music Choice. 

To be sure, 
Music Choice 
isn't alone in 
targeting the 
market. MTV, 
Fuse, AOL and 
others also have 
developed VOID 

platforms that are carried by se- 

lect digital cable operators. 
However, unlike Music 

Choice, many of those services 
were initially conceived as ex- 

perimental promotional vehi- 
cles, not revenue centers. And 
they are attracting viewers more 
in the hundreds of thousands 
than millions. 

But as labels have stepped up 
their calls for compensation for 
access to video catalogs, previ- 
ously promotion- oriented VOD 
channels have moved to adopt 
ad- supported models. 

Music Choice claims it can 
charge higher rates for advertis- 
ing associated with its on -de- 

mand content than Internet pro- 
grammers because it attracts 
more traditional TV ad- dollars. 

But TV -based VOD operators 
and labels in many cases are still 
trying to come to a consensus 
as to whether wholesale rates 
should be more expensive for 
TV than for the Web. 

"We see more similarities 
than differences between the 
two platforms," says Fred McIn- 
tyre, VP for AOL Video. 

As a result, virtually every TV- 

based VOD service has only a 

partial collection of major label 
music videos. 

Music Choice has formal 
deals with WMG, EMI and lead- 

II111t 
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BEYONCÉ, above, and 
CHRISTINA AGUILERA, left, 
have been the subjects of 
`Artist of the Month' 
segments on Music Choice. 

RINGTONE RATES SET 
Millions In Publishing Revenue At Risk 

Copyright Office de- 
cision covering ring - 
tones has stunned 
much of the music 
publishing com- 

munity. Compositions previ- 
ously recorded and released 
in the United States must now 
be made available for ring - 
tones at royalty rates set by 
the federal government. 

Publishers could lose sub- 
stantial revenue as a result of the 

Oct.16 decision. Currently, ne- 

gotiated market rates to license 

compositions for ringtones is 

the greater of 10 cents or 10 %of 
the retail price. With ringtones 
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retailing around $2, publishers 
receive about 20 cents. But the 
statutory rate is 9.1 cents for a 

compulsory license to repro- 
duce compositions for digital 
phonorecord deliveries (DPD)- 
which includes ringtones, the 
Copyright Office now says. 

As long as the ringtone is 

merely an excerpt of a musical 
work or of a pre- existing sound 
recording, then the composi- 
tion used for the ringtone is 

subject to the compulsory li- 
cense, Register of Copyrights 
Marybeth Peters wrote in the 
35 -page decision. 

Currently, master ringtones 

alone sell more than 6.5 mil- 
lion downloads per week on 
average in the United States, 
according to Nielsen Mobile. 
Switching from market rate 
to statutory rate could repre- 
sent a drop of more than 
$700,000 per week in pub- 
lishing revenue. 

"We are disappointed in the 
decision, which could hurt 
songwriters significantly and 
represents an unprecedented 
broadening of the compulsory 
license for musical works," a 

National Music Publishers' 
Assn. spokeswoman says. "Of 
particular concern is that copy- 

right owners who have nego- 
tiated ringtones licenses in the 
free market for years will now 
be subject to government reg- 
ulation. We see no justification 
for this, and are currently re- 
viewing our legal options." 

It is unclear what effect, if 
any, this will have on existing 
contracts that were made at 
higher rates, because the right 
to a compulsory license was 
not acknowledged. But many 
labels and ringtone providers 
may not try renegotiating 
those deals with publishers. 

The decision made clear that 
a compulsory license would not 

ing indie labels, but not Sony 
BMG or UMG. 

AOL claims deals with Sony 
BMG and WMG. 

Licensing of music video con- 

tent remains a contentious issue 
across the VOD space, whether 
it's for TV or online. 

UMG, which recently had 
YouTube in its crosshairs, filed 
suit against viral video sites 
Grouper and Bolt for enabling 
the unlicensed distribution of 
its content. 

Meanwhile, press reports 
have indicated that Viacom, 
whose MTV unit is facing com- 
petitors from all sides, and other 
broadcasters are still consider- 
ing suing YouTube for allowing 
its users to upload unlicensed 
clips of its programming. 

By contrast, WMG inked a 

deal with Muvee, a service that 
allows users to mix their own 
personal pictures and videos 
into artist videos. 

Those aren't primary con- 
cerns for TV -based VOD play- 
ers -yet. But with convergence 
between TV and the Web 
quickly developing, Williams 
says all players in the space have 
to be thinking about both plat- 
forms, as well as mobile. 

"The pace at which things are 
happening in video is incredi- 
bly rapid, it's 'game on' right 
now," McIntyre adds. "Your 
strategy has to have a concept of 
how you are going to play in all 

these different areas." - 

be available if the ringtone in- 

cludes additional material or 
changes the composition so 
that it becomes an original work 
of authorship (i.e., a derivative 
work). So maintaining good 
business relationships with pub- 
lishers remains important. 

Still, publishers and song- 
writers who do not hold ne- 
gotiating clout will be stuck 
with the current statutory rate 
for some time. A Copyright 
Royalty Board proceeding has 

begun to review mechanical 
and DPD rates, but a decision 
adjusting the rates is unlikely 
for another year. 

www.americanradiohistory.com

www.americanradiohistory.com


George 
Happy 75th and 
Congratulations 

on 50 years 
in music! 

Nobody will ever 
fill your shoes. 

Your friend, 
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»>UMG SUES 
VIDEO SITES 

On Oct. 16, Universal 
Music Group sued the 
operators of Grouper 

Networks and Bolt, two 
online music and video 

networking sites, for 
copyright infringement. 

UMG is seeking 
$150,000 per 
infringement, 

injunctions and 
attorney's fees. "We 

welcome an open 
dialog with Universal to 

resolve our situation 
amicably and bring 

Universal Music to our 
more than 5 million 

monthly unique users," 
a Bolt spokeswoman 

said in a statement. 
Grouper could not be 

reached for comment. 

» >DDEX UNVEILS 
FIRST STANDARDS 

Digital Data Exchange 
(DDEX) has established 
its first four standards - 

the Electronic Release 
Notification Message 

Suite Standard, Digital 
Sales Report Message 

Suite and two 
additional standards 

that support the 
implementation of the 
first two -to facilitate 
efficient information 

sharing among 
companies involved 

with digital music. 
DDEX, a nonprofit, was 

launched in May to 
develop voluntary data 
exchange standards for 
information relating to 
digital media content. 

» >JET POSTPONES 
TOUR DATES 

Australian rock group 
Jet has postponed a 

significant section of its 
current European tour 

after lead singer Nic 
Cester was diagnosed 

with nodules on his 
vocal cords, following a 

bout of laryngitis. 
Cester will not require 

surgery. But he has 
been advised to stop 

singing to rest his 
voice, which will help 

the small nodules 
disappear with 

specialist treatment. A 
representative says this 

means part of the 
European tour, Oct. 14- 

25, has been 
postponed. 

Compiled by Chris M. 

Walsh. Reporting by 
Mike Boyle, Susan Butler, 

Ed Christman, Leila 
Cobo, Brian Garrity, 

Juliana Koranteng and 
Chris M. Walsh. 
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Latin America's 
Digital Struggle 
IFPI Actions Against File Sharers Aim To Pave 
Way For Legal Download Business 

13 
ogged down by limited broadband 
penetration, high prices and astro- 
nomical piracy rates, the Latin 
American download business has 
been struggling to survive from its 

very infancy. 
This week, as a demonstration of faith in 

the future of the business, the IFPI launched 
a new wave of ac- 
tions against file 
sharers. Target coun- 
tries included Ar- 
gentina, Brazil and 
Mexico. The objec- 
tive is to pave the way 
for a legal download 
business, IFPI Latin 
America executive 
director Raul Váz- 
quez says. 

At this time last 
year, there were only 
two digital music 
stores in the entire 
Latin region, Brazil's 
imusica.com.br and 
Mexico's beon.com. 
Today, there are nearly 
a dozen, including 
four in Argentina, two 
in Mexico and three in Brazil. Two other stores 
are slated to open in Argentina before year's end. 

But sales of digital tracks are still virtually nil 
across the region, with educated estimates plac- 
ing them at most in the low hundreds of thou- 
sands per year in each country. 

In contrast, illegal downloading is through 
the roof. 

According to IFPI- commissioned studies in 
Brazil, Mexico and Argentina, 1 billion songs 
were downloaded illegally in Brazil in 2005. In 
Mexico, the number was 1.6 billion and in Ar- 

gentina 412 million. 
"I don't think it will stop right away. But we 

want to send a clear message that we are going 
to stop these people," Vazquez says. The IFPI's 
program targets massive uploaders and includes 
civil lawsuits against individuals, criminal law- 

suits against establishments like cyber cafés, 
and educational campaigns. 

Beyond the fact that people are used to get- 
ting stuff for free through the Internet, the Latin 
American download industry suffers from its 
own issues. 

One is security concerns that make it diffi- 
cult to use credit cards online. As a result, com- 
panies are exploring subscription models and 
prepaid cards that can be purchased at brick - 
and- mortar stores, with tracks often costing 
more than $1, too much for the average con- 
sumer in the region. 

Brazil's iMusica is working on lowering 

mrtmemmeremagrotom 

Brazilian artist PITY is among 
the most popular on =_..- zilian 

prices, educating the new generation and ap- 
proaching the 30 -plus buyer, who has a credit 
card. The Web site has also been at the forefront 
of developing a new business model. 

Executive director Felipe Llerena notes 
that iMusica also acts as a content aggrega- 
tor for many Internet services and provides 
the technology platform and content for 25 

BY SUSAN BUTLER 

$20 Million 
Stalemate Ends 
Federal Regs Help SoundExchange 
ID Webcasts 
The $20 million stalemate 
between webcasters and 
SoundExchange ended this 
month. The Copyright Royalty 
Board (CRB) decided how 
webcasters must report infor- 
mation from their playlists so 

that performers and labels can 

be paid their royalties. 
Since early 2004, SoundEx- 

change could not distribute 
royalties received from web - 
casting services (Billboard, 
Sept. 30). Although federal 
regulations require that pay- 
ments be made and specify the 
information webcasters must 
provide to identify the music 
they play, until now no regula- 
tion specified how information 
must be communicated. Only 
about a dozen of roughly 500 
commercial webcasters have 

voluntarily provided that infor- 
mation to SoundExchange. 

Since 2001, the question be- 

came part of a long govern- 
ment rulemaking process. Then 

Congress shifted authority to 
make regulations governing this 
issue from the Librarian of Con- 
gress to a newly created CRB. 

Last month, Chief Copy- 
right Royalty Judge James 
Sledge told Billboard that a 

regulation could not be is- 

sued to clear up the matter 
until the judges had a break 
from presiding over other 
pending proceedings- possi- 
bly next year. But on Oct. 6, 

the CRB issued interim regu- 
lations to help resolve the 
problem immediately. 

Until final regulations are 

made, "digital audio services 
that have been maintaining re- 

ports of use since April 1, 2004, 
will now be able to deliver those 
and future reports to copyright 
owners for their use in distrib- 
uting royalty fees," the CRB said. 

The regulations (37 CFR Part 

370) require that the reports 
must be transmitted electron- 
ically, not on paper. They spec- 
ify the types of spreadsheets 
that must be used and how to 
name files. The reports must be 

delivered only by e-mail, CD- 

ROM, floppy diskette or by file 
transfer protocol. 

"The first distributions will 
not take place until several 
months after the receipt of the 
logs," says Gary Greenstein, 
general counsel for Sound - 
Exchange. "We will have to 
process all of the information 
on a service -by- service basis 
and then aggregate the infor- 
mation to issue checks." 
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sites in Brazil. 
While iMusica, launched in 2000, was a dig- 

ital pioneer in the region, until recently there 
was not enough broadband penetration to jus- 
tify investment in the business. But in the past 
year, broadband growth has skyrocketed in 
Latin America. 

In Brazil, for example, there were 1 million 
broadband households in 2003, according to 
eMarketer. Today, according to Point Topic data 
reported by the IFPI, there are 4.7 million broad- 
band households. In Mexico, there are 2.9 mil- 
lion and in Argentina 1.1 million. 

And as broadband use expands, so do ille- 
gal downloads. 

In Mexico, approximately 4.4 million peo- 
ple download songs, according to a national 
study cited by Fernando Hernández, general 
director of Amprofon, Mexico's association of 
record producers. 

Sixty percent of the downloaders are middle 
to upper class, meaning they can afford to buy 
the tracks. And 66% are 12 -26 years old. 

"We feel illegal downloading is our youth's 
favorite sport," Hernández drily says. 

Regardless of the issues now facing digital 
sales in the region, "it is widely seen as an al- 

ternative in the not too distant future," says 
Roberto Piay, executive director of Capif, Ar- 

gentina's association of record producers. "It 
would be much worse for us if there were little 
faith in developing new businesses." 

360 DEGREES OF BILLBOARD 

DANNY ELFMAN SITS 
FOR ONE -ON -ONE 
In a rare public appearance, 
composer /rocker Danny Elf - 
man will sit down with Bill- 
board for an intimate one -on- 
one at the 2006 Hollywood 
Reporter /Billboard Film & TV 

Music Conference. 
Elfman, who founded rock 

band Oingo Boingo and has 

scored close to 50 films such 

as "Batman," "Spider- Man," 
"Men in Black," "Chicago" and 
"The Nightmare Before Christ- 
mas," just released his first or- 
chestral composition, "Sere - 
nada Schizophrana," written 
specifically for the concert hall. 

Additionally, Elfman's "Night- 
mare Before Christmas" score 
is being released Oct. 24 by 
Walt Disney Records in a two - 
disc special edition that marks 
the film's 13th anniversary. The 

set will introduce nine new 

tracks to the original recording 
and will include new versions of 
songs rerecorded by Marilyn 
Manson, Panic! at the Disco, Fall 

Out Boy, Fiona Apple and She 

Wants Revenge. 
The fifth annual Film & TV 

Music Conference is set for Nov. 

14 -15 at the Beverly Hilton Hotel 
in Los Angeles. The event will 
feature sessions and panels on 
music for film, TV, Internet, gam- 
ing, commercials and other in- 
dustry- related topics. 
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The Texas Chapter of The Recording Academy® 

Presents 

the RECORDING 

ACADFIMY 
HONORS 

Honoring the Outstanding Achievements and Contributions of those who have 

Significantly Enriched the Music Community and our Community -at -Large 

2006 TEXAS CHAPTER HONOREES 

YOLANDA ADAMS 

NICK BARBARO, LOUIS BLACK 
AND ROLAND SWENSON 

SXSW Co- Founders 

SWISHAHOUSE 
G -Dash and Michael "5000" Watts 

ZZ TOP 
Tribute Performances* by 

MARY MARY, PAUL WALL, LIL' KEKS, CRYSTAL, ARCHIE LEE, COOTA BANG, YUNG REDD, 

E- CLASS, THE ROBERT FORTUNE BAND, AND ALEJANDRO ESCOVEDO 

MONDAY, NOVEMBER 13, 2006 
AUSTIN CONVENTION CENTER BALLROOM 

Silent Auction Proceeds will Benefit 

vere 

y 
MUS ICARES' 

A alto aMeyer 
"performers subject to change 

For ticket and silent auction info: 5 I .'..;28.7997 E-mail: texas@grammy.com www.4t;rammy.co,» 
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Revenge Of The Nerd 
Yankovic Scores Best Album, Single Chart Numbers Ever 

Now this is weird. 
"Weird Al" Yankovic's new 

album, "Straight Outta Lyn- 
wood," has scored the endur- 
ing song parodist his biggest 
chart successes in a career that 
spans nearly three decades. 

"Lynwood," Yankovic's 12th 

album, debuted this month at 
No.10 on The Billboard 200, his 

first top 10 album ever. Mean- 
while, the Chamillionaire par- 
ody "White and Nerdy," 
reached No. 9 on The Billboard 
Hot 100 in the Oct. 21 issue, 
besting his previous high of No. 

12 with "Eat It" in 1984. 

"I literally danced a little jig 
[when I found out]," Yankovic 
says. "It's just a number, but 
I've been obsessing over it for 
a long part of my career. Even 

with, you know, millions of 
records sold, I've never been 
in the top 10, and it's always 
been a goal of mine." 

More distinctions: "Nerdy" 
made the biggest second -week 
jump of the year on the Oct. 21 

Hot 100, rising 28 -9. When that 

happened, Yankovic became 
one of few artists to have only 
one top 40 single in three suc- 
cessive decades. And there 
may be more to come: "Cana- 
dian Idiot," a parody of Green 
Day's "American Idiot," de- 
buted at No. 82 on the Hot 100 
the same week. 

So what's going on here? It 
could be the widespread ap- 
peal of screwball comedy or 
that Yankovic's legacy and 
fame have expanded through- 
out his career (his first single, 
"My Bologna," was released 
in 1979). It could even be 
providential numerology as- 
sociated with this being his 
27th year of recording 
(Yankovic has a running joke 
with the number 27; witness 
the license plate on the cover 
of "Lynwood "). 

For his part, Yankovic tends 
to credit the Internet. "The 
[ "Nerdy "] video has gotten a 

lot of attention, and the prolif- 
eration of places like YouTube 
have been a big help," he says. 

Yankovic has also accumulated 
155,000 MySpace friends since 

he joined the site in July -all of 
which he says he personally 
added. "I used to be a little 
pickier. Now I just kind of click 
as fast as I can" 

Viral videos were a big part 
of the initial promotional 
campaign, according to Dan 
Mackta, senior director of mar- 
keting for Zomba Label Group. 
Before "Nerdy" came "Don't 
Download This Song," an orig- 
inal track with a Bill Plympton- 
animated video that was, iron- 
ically, made available for free 
on weirdal.com. 

But once "Nerdy" hit outlets 
like YouTube, there was no 
stopping it. "We knew with 
'Nerdy' that he'd hit on some- 
thing incredibly relevant to dif- 
ferent generations," Mackta 
says. "Kids were discovering 
him like a new artist." 

Plus, with the advent of 
download services, he says, 

suddenly Yankovic can be a sin- 

gles artist again, and indeed, 

"Nerdy" has been safely tucked 
into iTunes' top five for the past 
few weeks. 

"I'd kind of written off the 
chance of ever having another 
hit single, since record labels 
weren't really releasing com- 
mercial ones," Yankovic says. 

"As much as people are griping 
about the Internet taking sales 

away from artists, it's been a 

huge promotional tool for me" 
"Lynwood" has also bene- 

fited from positive reviews and 

glowing responses from his tar- 
gets -even though Yankovic 
had to pull the song he origi- 
nally slated for the first single, 
the James Blunt riff "You're Piti- 
ful," after issues arose with At- 
lantic. (Yankovic released the 
track for free on his Web site.) 

Chamillionaire, whose song 
"Ridin' " is spoofed as "Nerdy," 
even posted Yankovic's track 
on his own MySpace site. 

"It seems like he's come full 
circle," Mackta says. "A lot of the 

artists he's parodied have come 
and gone, but Al is kind of a pop 
culture icon at this point." 

Yankovic takes such props in 

stride. "It's a little dreamlike," 
he says. "I can't believe I'm get- 
ting this at this point in my life." 

He and his band will spend 
much of next year on the road, 
touring Australia in the spring 
and then heading to North 
America. He'll also appear Nov. 

2 on "The Tonight Show With 
Jay Leno." 

Could Asian Dance -Pow 
Star's Fashionista 
Side Lead To U.S. Success? 

sian pop star Sun is no 
stranger to the U.S. club 
community. She topped 
Billboard's Hot Dance 
Club Play chart in 

2005 with "Without Love" and, 
in the preceding year, with 
"One With You." In this issue, 
Sun's latest single, "Gone," 
continues to ascend the Club 
Play chart, moving from No. 4 
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to No. 2. 

These days, Sun is putting 
the finishing touches on her 
first English -language album. 
For this project she has worked 
with numerous producers and 
songwriters, including Diane 
Warren, Denise Rich, Donna 
Summer and Desmond Child. 
But the work in progress is now 
in the hands of Wyclef Jean. 

"After he listened to the finished 
album, he said he could add to 
it," Sun says. "He could very 
well revamp the entire album. 
I'm excited and nervous at the 
same time." 

Singapore -based Sun is an 
established artist in Asia, 
where she is more commonly 
known as Sun Ho or He Yao 

Sun. She is signed to Warner 

MICHAEL PAOLETTA mpaoletta @billboard.com 

Music in Taiwan and Singa- 
pore, Universal Music in In- 
donesia and Malaysia, 21 East 
Entertainment in China and 
Gold Label in Hong Kong. 

A rep from Universal Music 
Southeast Asia says that Sun's 

sales are in the double- platinum 
range. Because of her interna- 
tional success -as a singer (four 
Mandarin -language albums) 
and fashionista (she owns four 
Skin clothing boutiques in 
South- east Asia) -Sun has be- 

come a popular face in branded 
entertainment throughout Asia. 
Her branding partners include 
True Religion Jeans, Ed Hardy 
Vintage Tattoo Wear, Bejeweled 
and I -Sport Istonic Drink. 

Sun has also been tapped by 
ImaginAsian TV for an upcom- 
ing multiplatform campaign. 
The 24 -hour national TV net- 
work serves the diverse cul- 
tures that constitute the 
Asian -American community. 

Sun and her management 
team, which includes Justin 
Herz of J H Music in Los Ange- 
les, are hoping that such brand 

partners, along with the soon - 
to-be- completed album, will 
help her snag a U.S. label deal. 

Herz believes that Sun's 
partners will make it easier to 
introduce and break her in 
the United States. He con- 
firms that he is in discussions 
with a few U.S. labels. 

"We're in a situation differ- 
ent from other new artists," 
Herz says. "Sun has the re- 
sources; she brings a lot to the 
table. She ties music and fash- 
ion together as a revenue and 
lifestyle marketing platform, 
which opens up new distribu- 
tion opportunities. She could 
very well share profits around 
these initiatives -as long as 
everyone participates in what 
is brought to the table." 

Although Sun has enjoyed 
success on U.S. dancefloors, 
she remains primarily un- 
known outside of clubland. 
Whether she has the momen- 
tum needed to cross over to 
America's mainstream re- 
mains to be seen. 

"We're strongly supporting 

Sun in the U.S.," says Chris 
Deleon, West Coast sales rep 
for Bejeweled. "We will jump 
on her first English -language 
album when it comes out." 

Deleon says this could en- 
compass the creation of a pri- 
vate logo for Sun as well as 
touring merchandise. 

The scenario is similar at 
Ed Hardy Vintage Tattoo 
Wear. "When the time is 
right, we can create a pro- 
gram to endorse her music," 
says Charee Rogers, manager 
of the international depart- 
ment at Ed Hardy. "We're also 
talking about an exclusive 
Sun clothing line." 

Sun, by the way, is a 

spokesmodel for Bejeweled 
and Ed Hardy in Southeast 
Asia, and carries both brands 
in her Skin boutiques. In a 

franchise agreement, she 
opened the first stand -alone 
Ed Hardy store in Singapore. 
Deleon and Rogers credit 
Sun with tripling their re- 
spective businesses in the 
Asian market. - 

www.americanradiohistory.com

www.americanradiohistory.com


www.americanradiohistory.com

www.americanradiohistory.com


U p FIX) lit 
BY DEBORAH EVANS PRICE 

BIG MACHINE GETS BIGGER 
Taylor Swift Is Ambitious Nashville Upstart Label's Latest Success Story 

In less than a year, Big Machine 
Records has made the leap from 
scrappy startup venture to suc- 
cessful record label with a No. l 
Jack Ingram single under its belt 
and teen newcomer Taylor Swift 

currently climbing the chart. 
The Big Machine roster also 

includes Danielle Peck, Dusty 
Drake and former DreamWorks 
artist Jimmy Wayne, whose new 
single, "That's All I'll Ever 
Need," is gaining momentum. 

Country label vet Scott 
Borchetta opened the doors at 
Big Machine in September 
2005 with a high -profile joint 
launch with Toby Keith's Show 
Dog Records. Both are distrib- 
uted by Universal. Initially 
structured as sister labels, the 
companies shared marketing 
and radio promotion, but as 
each expanded, they decided to 
separate (Billboard, March 11). 

"The only way we could ad- 
dress our priorities was for us to 
have our own promotions de- 
partment," Borchetta says. "Toby 

is really a brilliant business guy, 

and he understands that. We're 
great friends, and we've got two 
separate labels, but it was fun to 
start everything with him." 

Borchetta is proud that exactly 
eight months and eight days 
after Big Machine launched, the 
label was enjoying its first No. l 
with the Ingram hit "Wherever 
You Are." "It was a big day," he 
says proudly. "It was one of those 
things where we were literally 
working seven days a week- 

and we still pretty much are - 
but that was a pretty darn cool 
moment when we rang the bell." 

Borchetta is president of Big 

Machine. He started his career 
in 1985 with a three -year stint 
at Mary Tyler Moore's MTM 
Records, moved to MCA Rec- 
ords in 1991 and in 1997 left to 
launch DreamWorks Nashville 
with James Stroud. Dream - 
Works merged into Universal 
Music Group in 2004, and 
Borchetta stayed with Univer- 
sal until leaving to launch 
Big Machine last year. 

Andrew Kautz is 
Big Machine's GM, 
Jack Purcell heads 
the promotion de- 
partment, and Penny 
Lazo is head of sales 
and marketing. Cynthia 
Grimson handles public rela- 
tions. Other key staffers include 
Borchetta's wife, creative direc- 
tor Sandi Spika Borchetta, and 
director of national promotion 
John Zarling. 

The label opened its doors 
Sept. 1, 2005, and by Sept. 26 
was going for airplay on 
Peck's single "I Don't." "We 
didn't waste any time. We lit- 
erally started with that song 
on day one. We went for air- 
play on the 26th and then we 
went for airplay on Ingram on 
the 31st of October. Jack's first 
album came out Jan. 9," 
Borchetta says, recapping the 
label's first efforts. 

"I did not want to sit on our 

butts and wait for six months 
for the first record to come out," 
he says. "I've seen so many 
startups, and after six or eight 
months, you're staffed up and 
you're just burning away 
money and literally nobody is 
working anything. They are just 
waiting on A &R to get up to 
speed. I just refused to launch 
the label like that, because I 

think it instills a certain 
amount of laziness upfront, 
and I wanted everybody here to 

bring brand -new running 
shoes ready to run on 

the first day." 
Borchetta's cri- 

teria for signing 
an act is simple. "I 

either fall in love 
with an artist's mu- 

sic or I don't." 
These days Big Machine's 

priority is the debut album by 
16- year -old Swift, which streets 
Oct. 24. Swift is climbing the 
chart with "Tim McGraw," 
which is No. 17 on Billboard's 
Hot Country Songs chart and 
has sold nearly 90,000 digital 
downloads. When he heard 
her perform, Borchetta says he 
just had to have her on the 
label, but admits he knew it 
wouldn't be easy because coun- 
try programmers are hesitant 
to play teenagers. 

"That's probably one of the 
things I love about it," he says. 
"She's one of the best song- 
writers in Nashville period, 
and we were able to get peo- 

ple to see that and the fact that 
she plays guitar and the fact 
that she does sing that good, 
and she does write that good. 
She's witty and charming and 
all the things that a superstar 
artist should be." 

Swift grew up near Reading, 
Pa., but now lives near Nash- 
ville. "I've been trying to do this 
since I was 10," she says. "So 
many people tell me that radio 
won't play me because I'm too 
young. Because of that, radio is 

the biggest priority for me and 
building those relationships." 

Swift chose Big Machine be- 
cause of the creative freedom 
Borchetta offered. "I needed a 

company that would let me be 
myself and would let me write 
my own music," says Swift, 
who signed a publishing deal 
with Sony at 14. 

"Scott Borchetta has not only 
encouraged me, but has in- 
sisted that I write my own 
music, and it's been really, re- 
ally great, and I'm just so glad 
that I'm here," she says. 

Swift is slated to appear on 
"Good Morning America" on 
street date. Her debut has also 
gained exposure on GAC's 
"Short Cuts." 

"I've had the good fortune of 
breaking everybody from 
Trisha Yearwood all the way up 
to Sugarland with big stops in 
between," Borchetta says. "This 
feels as big as any of them." 

In general, Borchetta credits 
the experience and enthusiasm 

of his team for fueling Big Ma- 
chine's success. 

"I never told my staff that 
they were [an] independent," 
Borchetta says. "I think that's 
part of it, that we didn't come 
out saying, 'We're a little 
indie'; that was never our 
point of view," Borchetta says 
about his staff of 13. "It was 
just kind of blind belief that 
we were going to do this, and 
the advantage that we had is 
we've done this before. Jack 

These days. Big Machine s 

priority is the debut album h, 
16 -year -old TAYLOR SWIFT. 

Purcell has done this before. 
Cynthia Grimson has done 
this before. So it wasn't a per- 
son coming in from outside of 
our business just trying to fig- 
ure the business out. 

"We didn't expect to come 
out here and be kicked 
around like some little im- 
print," he continues. "We 
came to play. Failure is really 
not an option, and I've got 
people around me that really 
understand the vision." 

Big Machine's Roster Talent Runs Deep In Scott Borchetta's Stable 

DUSTY DRAKE 
Growing up in tiny Monaca, Pa., Drake ab- 
sorbed a variety of influences from the 
Grand Ole Opry's cast to 
Bob Seger and Van Halen. 
His first break in Nashville 
came as a songwriter, 
scoring cuts by Joe Diffie, 
Mark Chesnutt, Ricochet 
and other acts. He landed 
a record deal with Warner 
Bros. Nashville, which re- 
leased his self -titled debut 
in 2003. He's currently in the studio work- 
ing on his Big Machine debut with producer 
Scott Hendricks. 

JACK INGRAM 
A longtime favorite on the Texas music scene, 

Ingram attempted to leap from Lone Star suc- 
cess to the national stage 
with previous Nashville deals 

on now -defunct Rising Tide 
Records and Sony's Lucky 
Dog. But he broke through 
on Big Machine with the No. 

1 "Wherever You Are." That 
single and his latest one, 
"Love You" (No.15 on Hot 
Country Songs), are from 
"Live Wherever You Are," which has shipped 
50,000 units, according to Nielsen SoundScan. 

Ingram would be doing 250 shows a year with 
or without a record deal, Borchetta says. "You 

give me a guy with that much charisma and de- 

sire, and that works 100% of the time." 

DANIELLE PECK 
A native of Jacksonville, N.C., Peck moved 
with her family to Coshocton, Ohio, where 
she began writing songs 
and performing music at 
an early age. After relo- 
cating to Nashville, the 
singer /songwriter was 
signed to DreamWorks 
by Borchetta. She be- 
came a casualty of the DreamWorks /Univer- 
sal merger, but once Borchetta launched Big 
Machine, he quickly recruited Peck to the 
roster. Big Machine is about to release her 
third single for the label, "Isn't That Every- 
thing." Her previous singles, "I Don't" and 
"Findin' a Good Man," peaked at Nos. 28 and 
16, respectively. Her self -titled debut disc 
has scanned 62,200 units. 

JIMMY WAYNE 
Wayne is another artist Borchetta signed to 
DreamVorks who lost his deal in the 
Dreamworks /Universal 
merger and has now 
landed al Big Machine. 
A North Carolina native 
who spent a tumul- 
tuous childhood being 
shuttled around ii 
foster homes, Wayna 
channeled those expe- 
riences into a poignant 
collection of songs on 
his DreamWorks debut, earning critical raves 
and radio success with the hits "Stay Gone, "I 

Love You This Much" and "Paper Angels." His 

first Big Machine singlle is "That's All I'll Ever 
Need." Look for a new album in February 2007. 
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LITTLE STEVEN'S UNDERGROUN ARA E 

The Rambler has returned. Bob Seger's early sin- 
gles "East Side Story," "Persecution Smith," "Sock 
It to Me Santa," "Vagrant Winter," "Heavy Music," 
"2 +2 = ?" and the classic of classics "Ramblin' 
Gamblin' Man" put him in the Garage Rock Hall 
of Fame long before he got into the other one. 
Our coolest song in the world this week, "Wreck 
This Heart," finds Seger back in the garage where 
God intended. 

All right, I'm fantasizing a bit. As it turns out, 
his new, terrific album "Face the Promise" only 
visits the garage to remind everybody he can be 
as cool as you are whenever he feels like it. 

Like most of the classic rockers of the '70s and 
'80s, he fits more comfortably in the country world 
now than the mainstream rock world. There are 
a lot of reasons for that, but the main one is that's 
where the songwriting went. 

Seger will always be the persistence king, es- 

tablishing work -ethic standards we've all tried to 

reach ever since he started in 1966. By 1967, he 
had a string of local Detroit hits leading up to 
"Ramblin' Gamblin' Man," which went top 20 on 

the national charts in 1969. The seven hitless 
years that followed didn't stop him from playing 
200 -250 nights a year before finally breaking in 
'76 with "Night Moves." Touring in those hungry 
days included regular trips to Florida for one - 
nighters- driving 24 hours there and 24 back be- 
cause his band couldn't afford a hotel room. That's 
called building a base, old- school style. 

In other news -life sucks and then you die. 
But all seriousness aside, Mickey Leigh's book 
about his brother, "I Slept With Joey Ramone" 
(co -written by Legs McNeill), had the movie rights 
snatched up, and the book's not even out yet. I'm 
smelling "Godfather." 

See you next week. 

COOLES 1' GARAGE SONGS 

1 

2 
3 

COOLEST 
SONG 
IN THE 
WORLD 

THIS WEEK 

STRANGER IN THE HOUSE 

WRECK THIS HEART 
Capitol 

Savage Jams 

WANNA 
Acid Jazz 

BOB SEGER 

THE PAYBACKS 

THE STABILISERS 

4 NEVER GONNA DIE 
Sire 

THE SHYS 

5 PINK CADILLAC 
Artist 

JERRY LEE LEWIS WITH 
BRUCE SPRINGSTEEN 

7 
8 
9 

IT'S NOT ABOUT WHAT I WANT 
(IT'S WHAT YOU GOT) 
Wicked Cool 

THE WOGGLES 

PUNKROCKER 
Big Beat 

ZENO BEACH 
Yep Roc 

DOLLS 
Columbia 

10 HOT GIRLS IN GOOD MOODS 
Epic 

TEDDYBEARS 

RADIO BIRDMAN 

PRIMAL SCREAM 

BUTCH WALKER & 
THE LET'S GO OUT TONITES 

CC)C) I_1=51' GARAGE ALBUMS 

1 LAST MAN STANDING 
Artist 

2 RIOT CITY BLUES 
Columbia 

3 
THE RISE AND FALL OF BUTCH WALKER 
& THE LET'S GO OUT TONITES 
Epic 

JERRY LEE LEWIS 

PRIMAL SCREAM 

BUTCH WALKER & THE LET'S GO 
OUT TONITES 

4 ONE DAY IT WILL PLEASE US TO REMEMBER EVEN THIS NEW YORK DOLLS 
Roadrunner 

5 BROKEN BOY SOLDIERS 
V2 

THE RACONTEURS 

6 ROCKFORD 
Big 3 Records 

CHEAP TRICK 

7 ZENO BEACH 
Yep Roc 

8 SINNER 
Blacldleart 

RADIO BIRDMAN 

JOAN JETT & THE BLACKHEARTS 

9 ASTORIA 
Sire 

1 0 WATERLOO TO ANYWHERE V Universal International 

THE SHYS 

DIRTY PRETTY THINGS 

Little Stevens Underground Garage column is produced exclusively for Billboard. 
For more information go to UNDERGROUNDGARAGE.COM. 
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I Sweden's psychedelic rock 
band DUNGEN call Kemado 
its home in the United States. 

indies 
TODD MARTENS tmartens@billboard.com 

As Indie As 
They Wanna Be 
Kemado Switches Distribution With 
An Eye On Establishing Own Brand 
Long derided as a "fake indie," 
New York -based Kemado Rec- 

ords' founders are hoping to 
shed the term with a new dis- 
tribution deal. Effective imme- 
diately, Kemado's releases will 
be handled by Sony BMG's 
RED Distribution, and the 
label hopes to establish its own 
brand, one that's independent 
of outside help. 

Kemado had most recently 
been linked with Disney - 
owned Hollywood Records, 
which provided marketing, 
promotion and manufactur- 
ing for its releases. The label 
started in 2002 as a produc- 
tion company and soon 
landed a distribution deal 
with Palm Pictures. 

"It was a weird stigma," Ke- 

mado co- founder Tom Clapp 
says. "We were in the indie 
world, but people thought we 
were an imprint. There's been 
a misconception for a long 
time. We've been an independ- 
ent label from the beginning. 
We just had an unusual start 
to things." 

Kemado is home to psyche- 
delic rock act Dungen and 
Black Sabbath -inspired band 
the Sword, among others. The 
label's two -year deal with Hol- 
lywood expired in August, 
Clapp says, and he was plan- 
ning to have the label self - 
sufficient by then. 

"There's always a problem 
going through another label," 
he says. "You're not the top pri- 
ority and even with the best of 
relationships, the mandate 
coming down from the top is 
not to push Kemado every day." 

To prepare for the move to 
RED, Clapp says the label hired 

its own marketing person as 
well as a publicist. The label will 
join RED minus rock act Ele- 
fant, which will stay at Holly- 
wood. Clapp says that Elefant is 

the only Kemado act that was in 
a joint venture with Hollywood. 

Aside from the outside im- 
pression that Kemado was a 

pseudo -indie, little things 
started to annoy Clapp. He 
mentions a time when Ke- 
mado's name was left off a 

video credit on MTV or the 
fact that Kemado releases 
were not eligible for Bill- 
board's Top Independent Al- 

bums chart, as Hollywood is 
distributed by Universal Mu- 
sic Group Distribution. 

"The lesson through all of 
that was that you have to have 
your own people out in the 
field doing stuff," he says. 
"About a year into that deal, 
we started hiring people and 
got ourselves ready to make 
a move." 

Kemado's first releases 
through RED will be rock new- 
comers Vietman and Danava. 

MORE TO COME: The pa- 
rade of new hard rock bands 
continues, as Epitaph's Escape 
the Fate arrived earlier this 
month on Billboard's Top In- 
dependent Albums tally. 

The album, "Dying Is Your 
Latest Fashion," sold 4,100 
units in its first week in the 
United States, according to 
Nielsen SoundScan, and has 
shifted 8,000 to date. Drum- 
mer Robert Ortiz says of the 
first -week tally, "We had the 
best debut in Epitaph's history 
for a full -length from a new 
artist. That's a good start." 

Epitaph GM Dave Hansen 
neither confirms nor denies 
Ortiz's claim, but notes that 
the label's crop of rock artists 
is getting off to faster starts. 
He says the trend began with 
From First to Last and Match- 
book Romance. 

But it's not always rosy from 
there. Take Matchbook Ro- 
mance, whose first album, 
2003's "Stories & Alibis," 
spent 28 weeks on The Bill- 
board 200, and has sold 
222,000 units. The band's 2006 
follow -up, "Voices," fell off 
after only 11 weeks but has still 
muscled out 93,000 copies. 

"In a lot ways, it's easier to 
get the ball rolling," Hansen 
says. "It's easy to get the music 
heard and get the band onstage 
in front of an audience. It used 
to be slower to rise and slower 
to decline, but there's a lot of 
bands out there, and it's really 
competitive." 

In Matchbook Romance's 
case, Hansen notes the band's 
follow -up likely alienated 
some fans by branching out of 
the emo genre. Indeed, 
"Voices" is a strong album but 
also an overlooked one, hint- 
ing at the difficulty in break- 
ing out beyond the Warped 
tour and Hot Topic. 

"I don't know if that record 
was for their core fans," Hansen 
says. "It's then a challenge for us 
to image that record to potential 
fans because everyone knows 
where that band came from. And 
they're called Matchbook Ro- 

mance. I think fans of Muse 
would want to hear the record, 
but will a fan of Muse even want 
to put in a CD from a band called 
Matchbook Romance ?" 
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Brave New World 
Stores And Labels Both Need Help To Ensure 
A Healthy Business Environment 

What world do you live in? 

I would like to think that I live 

in a world where what's right 
matters. But when a federal 
judge rules to liquidate Tower 
Records under questionable 
circumstances as a means to 
validate the Chapter 11 bureau- 
cratic process, you've got to 
wonder what kind of world it is. 

You all know the story. It was 
a situation where either way 
the creditors get the same pay- 

out, but instead of letting Trans 

World get the stores, the judge 
ruled to liquidate them and 
throw 2,700 people out of jobs 
just to vindicate Chapter 11. An 
auction that began at $105 mil- 

even with the added bonus of 
mobile sales, the digital 
world's rise is not big enough 
to offset the ground the phys- 
ical world is losing. 

Making matters worse, 
Tower's liquidation will likely ac- 

celerate the decline of the phys- 
ical goods world far beyond the 
chain's overall 2.5% market 
share (4.5% for indies). Things 
could get real ugly for the labels 

over the next three years if the 
digital world does not fulfill its 
promise more quickly. 

The slide of traditional music 
retail was ordained as far back 
as 1983 when the majors de- 
cided that the new CD would 

Joe D'Amico. 
In the meantime, the labels 

were not done hammering 
nails into retail's coffin. In the 
early '90s, they began playing 
games with singles, deleting 
them in an attempt to force 
consumers to buy albums. By 

the end of the decade, the sin- 

gle was history, and its elimi- 
nation played perfectly to the 
coming digital world, where 
tracks may be king, but are still 
not yet selling well enough to 
restore the industry's health. 
Then add in unauthorized 
peer -to -peer copying and CD 

burning, and you've got the 
perfect mess. 

Giving the physical goods world 
a boost doesn't mean that labels 
don't believe in digital. 

lion and ended at $134.3 mil- 
lion wasn't good enough. 

Even though we all saw it 
coming, many people in the 
music industry still regard the 
liquidation of Tower as a wake - 
up call. We all know that the dig- 
ital world is on the come, and 
yet we were shocked, saddened 
and angered at Tower's fate. 

Of course, the digerati 
laugh at those of us who see it 
as a wake -up call, but 10 years 
ago these same people used 
to argue until they were blue 
in the face that digital down- 
loads would surpass physical 
product sales by 2000. Guess 
what? They were wrong then, 
and they are wrong now. But 
that does not mean they will 
be wrong forever. 

I live in the real world, and 
when you put digital distribu- 
tion even in its best light, down- 
loads are only 15% of music 
sales in the United States, and 
growth is leveling off. 

The labels really need Mi- 
crosoft, Amazon and Best Buy 
to each launch successful dig- 
ital sales initiatives to reignite 
digital growth, because so far, 

carry a 35% profit margin, in- 
stead of the 42% carried by vinyl 
and cassette. But it was not until 
the CD surpassed the cassette 
in 1992 that everyone under- 
stood that the margin issue was 
the first nail in retail's coffin. 

While discounters are seem- 
ingly eternal, never before has 

there been a margin squeeze 
that comes when hit by the 
combined wallop of 5,500 
Wal -Mart, Target, Best Buy and 
Circuit City stores. And when 
you add in an overwhelming 
supply of exclusive product, 
let's just say we're looking at 
another nail in the coffin. 

Along the way, traditional 
retail chains also found ways 
to screw up their own futures - 
look at Tower's bad decision 
to use bonds to finance a disas- 

trous international expansion 
and then a prepacked Chapter 
11 that only closed four stores. 
What was it thinking? Then, 
when the bondholders took 
control, Tower installed Allan 
Rodruiguez, a nonmerchant 
who micro -mismanaged the 
chain into illiquidity, with an 

even sadder finale scripted by 

If the labels really want to en- 

sure a healthy business environ- 
ment until the legitimate digi- 
tal market takes off big -time, 
they would step up to the plate 
and prop up the physical goods 
world, either through pricing or 
by introducing an enhanced or 
new physical format. It's some- 
thing they should have united 
behind three years ago. 

Just because you give the 
physical goods world a boost 
does not mean you don't be- 
lieve in digital. It means you 
want to live long enough to get 
to the new world. 

Thousands of jobs have 
been lost because of a long 
string of short -sighted deci- 
sions. How the digerati can 
gloat about that many lost 
jobs is bewildering, especially 
since their promised land is 

taking far longer to reach than 
they ever predicted. 

All things considered, a 

smoother transition to the new 
world might have been worked 
out with a little more fore- 
thought, but it's not too late for 
the industry to stop shooting it- 
self in the foot. 

MADE IN 
THE USA 
Rocking the world's toughest audience. 

Foi over 50 years, Arned Forces Entertainment has brought the 

c:'untry's best entertainers to `he worIc'E- largest theater. Gain 

unrivaled expos ire to a leval au: ence of over 500,000 military 

man and women and the satisfJcion of kiowing you rocked the 

.vorld's toughest audierce. Fa-more i ikormalion on touring, 

v sit VIww.armeifc rce= entertai imenl.com. 

ENTERTAINMENT;,. 

WHERE STARS EARN THEIR STRIPES 
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hie PLublishers' Place 
SUSAN BUTLER sbutler @billboard.com 

SESAC Goes South 

TOURING BY MITCHELL PETERS 

A COFFEE SHOP 
TAKES TO THE ROAD 
Online Marketing Spurs Hotel Cafe Tour 

Promotion and marketing 
tools for the second annual 
Hotel Cafe Tour, which kicked 
off Oct. 2 with a sold -out show 
at the House of Blues in Los 
Angeles, are "online and totally 
guerrilla," says Josh Neuman, 
manager of singer /songwriter 
Cary Brothers, who plays on all 
the tour dates. 

MySpace, a co- sponsor of 
the 35 -city U.S. trek, is playing 
a crucial role in spreading the 
word. "If you go to the site's 
music page," Neuman says, 
"we have a static banner for the 
entire duration of the tour. 
They're helping promote all 
our artists." 

Inspired by the singer /song- 
writer communal vibe of Holly- 

Performing Rights Group Opens Atlanta Office For R &B, Hip -Hop 

SESAC is heading south for 
that all- important face -to -face 
time. The performing rights 
organization is opening an At- 

lanta office this month to work 
more closely with the R &B and 
hip -hop communities. 

"Having a presence with a 

staff that's active and involved 
really makes a difference in 
how writers perceive you, re- 
spect you and understand you," 
says Trevor Gale, VP of writer/ 
publisher relations for SESAC. 

The attraction to the city 
comes as no real surprise. At- 

lanta is home to a jewel in 
SESAC's crown -Grammy 
Award -winning writer /pro- 
ducer Bryan - Michael Cox, who 
has been named SESAC song- 
writer of the year for the last 
six years consecutively. Atlanta 
is also the part -time base of 
Chris Hicks, VP ofA &R urban 
for Cox's publisher, Warner/ 
Chappell Music. 

"We have some incredible 
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songwriters who make it their 
home," Gale says. "It's good to 
have some SESAC reps come 
down three to four times a year, 
but we felt we really needed an 
everyday presence where writ- 
ers can come to ask questions 
and meet other writers through 
our office." 

Other Atlanta -based SESAC 
writers include Donnie Scantz 
(who co -wrote Aaliyah's "I Don't 
Wanna" and Jagged Edge's "I 

Got It "), Bale'wa Muhammad 
(co -wrote Christina Aguil- 
era's "Dirrty" and Jaheim's 
"Diamond in Da Ruff "), John 
Webb Jr. (co -wrote Beyoncé's 
"Déjà Vu ") and Kendrick 
Dean (co -wrote Chris Brown's 
"Say Goodbye "). 

Capp Scates will run the of- 

fice as associate director of 
writer /publisher relations, 
Gale says. Scates joined SESAC 

earlier this month after work- 
ing as a manager with writers 
and producers. 

"Immediately, we'll let every- 
one know who we are, what we 
stand for and what we want to 
bring to the market," Scates 

tions subject to certain histor- 
ical legal restrictions on the 
way they operate, SESAC is a 

for -profit company. It also han- 

`I want to educate 
students about 
the music business.' 
-CAPP SCATES, ASSOCIATE DIRECTOR 
OF WRITER /PUBLISHER RELATIONS AT 

THE ATLANTA SESAC OFFICE 

says. Then he wants to form 
corporate alliances for events 
and also hit the schools. 

"I want to educate [stu- 
dents] about the music busi- 
ness," he says. 

Unlike ASCAP and BMI, 
which are nonprofit organiza- 

dies mechanical rights licens- 
ing for some publishers. 

In addition to its Nashville 
base, SESAC has offices in New 
York, Los Angeles and London. 

CO -PUB DEALS: BMG 
Songs, the North American di- 

wood, Calif's 200 -capacity Hotel 
Cafe, a coffee shop- turned- 
music venue for which the tour 
is named, this year's jaunt fea- 
tures rotating performances 
from musicians including 
Brothers, Rachael Yamagata, 
Joshua Radin, Matt Costa, Kate 
Havnevik, the Weepies, Joe 
Purdy, Tom McRae and Jim 
Bianco. There have also been 
surprise visits from Amos Lee 

and Jason Mraz, who stopped 
by gigs in Los Angeles and San 
Diego, respectively. 

Twenty -five acts appear on 
various tour dates, but only six 
perform each night. A perma- 
nent traveling house band 
backs the musicians as they 
perform two 15- to 20- minute 

vision of BMG Music Publish- 
ing Worldwide, signed a co- 
publishing deal with indie rock 
label the Militia Group. The 

publisher was looking for a 

partner to bring developing 
rock acts into the BMG fold. 

BMG will co- publish the 
songs worldwide by bands 
signed to the Militia Group. 
The bands include Lovedrug, 
Umbrellas, Let Go and Deni- 

sets. "We're all in the mix to- 
gether," says Brothers, who 
helped organize this year's 
jaunt. "We just tried to find a 

good balance to make each 
night ... a strong show." 

Marko Shafer, who co -owns 
and books concerts at the Hotel 
Cafe, says about 95% of the 
tour's lineup has played his 
club. "We wanted to get word 
out about artists who had sup- 
ported the room," Shafer says. 
"We're taking what we do out 
to the rest of the country." 

Agents Jonathan Adelman 
and Marty Diamond at Little 
Big Man /Paradigm booked 
this year's Hotel Cafe Tour, 
which visits 200- to 1,500 -ca- 
pacity venues and has a ticket 

son Witmer. The Southern Cal- 

ifornia -based publisher is 
owned by Rory Felton, Chad 
Pearson and Chris Donohue. 

Universal Music Publishing 
Group signed a co- publishing 
deal with Timothy "Attitude" 
Clayton, who co -wrote Nelly 
Furtado's No. 1 single "Promis- 
cuous." He was also a guest 
performer on Furtado's 
"Afraid" and collaborated with 
Bubba Sparxxx on the "Deliv- 
erance" album. Attitude is cur- 
rently working on a group 
project with Timbaland and 
Texas rapper 6 -2. 

Cherry Lane re -upped its 
worldwide co- publishing 
deal with Will "Will.i.am" 
Adams. The multiyear deal 
extends their agreement for 
all his compositions, includ- 
ing songs with the Black 
Eyed Peas and collaborations 
with Kelis, Fergie, Busta 
Rhymes, Mary J. Blige and 
Justin Timberlake. 
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price ranging from $15 to $20. 
"Even though we're going into 
clubs, we're trying to make it 
more of a coffee shop /lounge 
atmosphere," Adelman says. 
"It kind of lends itself to the 
college crowd because it has a 

more coffee shop vibe to it .. . 

Most of the shows are seated 
where we put some tables and 
chairs out." 

Adelman says the artists 
themselves play a heavy role in 
promoting the trek by using 
Web site message boards, viral 
marketing tactics and street 
teams. Brothers says that in- 
cludes ensuring every act indi- 
vidually places the Hotel Cafe 
Tour profile at the top of its My- 

Space page's friends list. 
Neuman, who also owns the 

Ascot Club, a New York -based 
management and marketing 
company, has a few more 
promo tricks of his own. "We're 
creating many viral tools that 
we're giving to all the artists. 

LJI)FIC)flt 

There are banners that link 
back to the Hotel Cafe Tour 
page on MySpace," he says, 
adding that organizers have 
also advertised on facebook 
.com. "[We're] sort of spread- 
ing the word that way because 
it's a total college tour." 

Other strategies include 
teaming with Bono's organiza- 
tion RED, which aims to fight 
AIDS in Africa; working with 
radio stations; and tying in 
with the "Last Kiss" sound- 
track, which features music 
from several Hotel Cafe Tour 
artists. Actor Zach Braff, who 
stars in the film and is a friend 
of Brothers and Radin, has also 
helped promote the jaunt. 
"[He's] been talking about our 
tour on his blog," Neuman 
says. "There's a link from their 
site back to ours. It's all very 
unofficial, but all these things 
reach critical mass." 

The seven -week trek wraps 
up with three consecutive 

nights, Nov. 16 -18 at the Hotel 
Cafe in Los Angeles. "They'll 
be ridiculously sold out," 
Shafer says. "Each night could 
sell between 1,000 and 2,000 
tickets, and we hold 200." 

After completing dates in 
the States, the tour heads over- 
seas for a two -week run across 
the United Kingdom that con- 
tinues through early Decem- 
ber. Confirmed artists for the 
jaunt include Brothers, McRae, 
Bianco, Purdy, Steve Reynolds 
and "a lot of Hotel- friendly 
U.K. acts we're talking to right 
now who might be special 
guests," Brothers says. 

Brothers' ultimate goal is to 
continue the tour every year 
and to solidify its reputation 
with fans. "We want to keep 
building a sense of trust with 
the audience," he says. "If they 
hear the Hotel Cafe Tour is 
rolling through town, it's 
going to be something good up 
on the stage." , 
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Baileys Original Irish (ream $500,000 

Diageo North America 

John Legend tour, October - 

December, 25 stops 

Liquor brand aligned with Legend to play up its "Baileys Get 

Together' brand positioning and drive consumption during 

informal, casual occasions among contemporary urban 

consumers. "John Legend is smooth, unique and sophisti- 

cated, just like Baileys," Baileys brand manager Alefiyah 

Merchant said. Diageo is leveraging the tie through on- and 

off -premise promotions, radio station ticket giveaways and 

an online promotion offering consumers the chance to win a pri- 

vate Legend performance for 20 of their friends in their home- 

town. Diageo is also using the Web site baileyslegend.com to 

tout the Baileys Legend Martini and other recipes. 

Alefiyah Merchant, Baileys 

brand 

manager; Brian 

Murphy, CEO, 

U.S. Concepts; 

DAS 

Communications 

Chrysler 

Daimler(hrysler 

Patti LaBelle tour, 

October- March,14 stops 

$300,000 Chrysler is sponsoring LaBelle's church tour as a platform to tout its 

new Aspen sport utility vehicle to African -American consumers. The 

automaker is offering on -site ride- and -drive events in seven con- 

cert markets. To encourage participation, Chrysler will donate $5 

for each test drive to the University of Pennsylvania's Abramson 

Cancer (enter, LaBelle's designated charity. LaBelle will tape radio 

spots touting the sponsorship and ride- and -drive program; local 

radio partners will also conduct a "Spot the Chrysler Aspen" con- 

test to promote the vehicle and local concerts. 

David Rooney, director, 

Chrysler marketing and global 

communications, Impact 

Strategies 

Horizon Organic /Silk 

Soymilk 

WhiteWave foods 

Presenting, farm Aid, 

Tweeter Center at the 

Waterfront, Camden, N.J., 

September 

$250,000 Natural foods manufacturer uses its 4- year -old presenting Farm 

Aid sponsorship to play up its farmer -friendly positioning. 

WhiteWave leveraged the tie with three on -site sampling 

locations and hospitality for retail trade customers. The company 

also used the tie to play up its commitment to sustainable 

business practices by purchasing green tags from the Bonneville 

Environmental Foundation to offset energy used at the concert 

facility and attendees' transportation to the concert. 

Dennis Gorg, president, 

Integrated Marketing 

Solutions; Ellen Penney, 

responsible livelihood 

manager, WhiteWave Foods 

Snickers 

Masterfoods USA 

Nick Lachey tour, 

September -November, 34 

stops 

$325,000 Candy marketer is sponsoring the teen -pop icon's tour to tout its 

"Satisfaction Sing -Off" promotion that encourages consumers to prove 

their love for the candy bar by writing and performing a song that cele- 

brates how Snickers satisfies them. Additional leverage includes a 

ticket sweeps and the chance to meet Lachey -who serves as one 

of the contest's judges -in select tour markets. Lachey's tour is 

presented by the Dodge Nitro- DaimlerChrysler's new midsized 

sport utility vehicle -and MyGIG, the automaker 's new in -car 

music and navigation system. 

. 

Compiled by William Chipps, senior editor, IEG Sponsorship Report 

sponsorship.com 

Vic Walia, senior brand 

manager, Snickers Brand; 

Masterfoods USA 

DEM NET FORUM 

SPEAKERS 

es Flint 
President 

ON MOBILE 
NICATIONS 

Mitch Bainwol 
Chairman 

RIAA 

Gary Shapiro 
President & CEO 

CONSUMER ELECTRONICS ASSOCIATION 

Chris Anderson 
Editor in Chief 

WIRED 

Come to the source 
of digital music 

MIDEMNET FORUM: THE WORLD'S DIGITAL & 
MOBILE MUSIC FORUM 

In January 2007, international business leaders will be meeting in 

Cannes to network and exchange digital music knowledge. 

REGISTER BEF 

Register on: www.midem.com 
33 1 41 90 44 60 info.midem@reedmidem.com 

KEY FORUM TOPICS WILL INCLUDE: 

Music 2.0 - partner with consumers! 

Niche markets and ad- supported content: the next gold rush? 

A focus on the exploding Asian Market. 

HEADLINE SESSIONS WILL INCLUDE: 

1 Miles Flint, President, Sony Ericsson Mobile Communications, 

2. Mitch Bainwol, Chairman, RIAA 

Gary Shapiro, President & CEO, Consumer Electronics Association 

3. Chris Anderson, Editor in Chief, Wired 

SPEAKERS PRESENT THIS YEAR: 

David Israelite, President and CEO, NMPA, Larry Kenswil, President, 

Universal Music Group - eLabs, Robin Kent, CEO, SpiralFrog, Terry 

Mc Bride, CEO, Nettwerk Music Group, Steve Page, Musician, 

Desperation Records /Barenaked Ladies, Nigel Morris, President, 

IsobarWorldwide, ConorYang, CEO, Rock Mobile Corporation 

MIDEM® is a registered trademark of Reed MIDEM. All rights reserved. 

Media partners: 

music :)ally 

informa 
telecoms 8 medra 

Billboard 

E:=ENim 

'Reed MIDEM 
n,emLe, M Reed fb2an, 

- STREAM 

rnobile.dally Musique Infer 

MidemNet Forum: 20 - 21 January 2007 . MIDEM: 21 - 25 January 2007 
Palais des Festivals, Cannes, France . www.midem.com 
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BC)\sCORE Concert Grosses 
GROSS/ 

0 
$1,708,072 
($1908076 Gartacian) 

$64.45/$37,50 

i$1,315,805 
($1770,721 AustrN 7r) 
$88.351$7.3.49 

$1,292,245 
$145/$125/$85,/ 
$45 

10 

20 

$1,230,397 
$129 /519 5C 

$1,218,026 
($1371997 Canadian-- 
$110.50/$6950. 

$1,198,236 
$90.50/53750 

$1,132,867 
($1265039 Caraial, 
$11239/$6224/$44.33 

$960,255 
$124 First Midwest Bank Amphitheater, 14.006 Live Nation Tinley Park, Iii., Oct. 5 28529 

ARTIST(S) 
Venue, Date 

Attendance 
Promoter 

Copyright 2006. VNU Business Ntdia, 
Inc All rights erved So cores should 
be 

'378 
For - -.. Allen. 

FOR MORE BOXSCORES GO TO: 
BILLBOARD.BIZ 

RED HOT CHILI PEPPERS, THE MARS VOLTA 
Air Canada Centre, Toronto, 
Sept. 25 -26 

30,600 
two sellouts House of Blues Canada 

DIXIE C -ICKS, PETE TORN 
Acer Arena, Sydney, Oct. 9 -10 16,447 Michael Chugg Entertainment 16 754 two shows 

ELTON -OHN 
Rose Garden, Portland, Ore., 
Sept. 24 

13,176 
sz'out 

MARIAN CAREY 
Staples Center, Los Angeles, 
Oct. 6 

12,844 
L.'e82 

CIRQUE DU SOLEIL'S 'DEL RIUM' 
General Motors Place, Vancouver, 17,219 
Oct. 6 -7 includes matinee 2_.362 three shows 

House of Blues Concerts 

Live Nation 

Live Nation, Cirque du Soleil 

FARM AID: WILLIE NELSON, NEIL YOUNG & OTHERS 
Tweeter Center Waterfront, 
Camden, N.J., Sept. 30 

24,801 
sellout Live Nation 

ERIC CLAPTON, ROBERT CRAY BAND 
Scotiabank Place, Ottawa, 
Sept. 26 

13,163 
se I out House of Blues Canada 

AEROSMITH, MÖTLEY CRU= 

$918,283 
$1291$19 Honda Center, Anaheim, Calif., 11,475 Live Nation Oct 8 12 54 

$883,120 

$880,739 
W. ; $:9.50 

$828,469 

$796,715 
0 

$715,890 
$1.-J 46`_.. 

$712,452 
($797042 C..., 

$55 42 

$709,878 
$55/530 

$700,210 
$65/$45 Palace of Auburn Hills, Auburn 13,071 

Hills, Mich., Sept. 22 1418' 

ERIC CLAPTON, ROBERT CRAY BAND 
Arena at Gwinnett Center, 
Duluth, Ga., Oct. 14 

10,772 
sellout 

MARIAH CAREY 
V.S. Airways Center, Phoenix, 
Oct. 10 

12,049 
13156 

TOOL, ISIS 
Continental Airlines Arena, East 14,505 
Rutherford, N.J., Oct. 6 15,Eal 

Beaver Productions 

Live Nation 

Metropolitan Talent Presents 

CIRQUE CM SOLEIL'S DELIRIUM' 
KeyArena, Seattle, Oct. 3-4 10,417 Live Nation, Cirque du Soleil 

14 54E4 two shows 

SHAKIRA, WYCLEF JEAN 
Trump Ta Mahal Arena, 
Atlantic City, N.J.. Sept. 1 -2 

10,056 Live Nation 
10.475 two shows 

RED HOT CHILI PEPPERS, THE MARS VOLTA 
Credit Union Centre, Saskatoon` 
Saskatchewan. Sept. 19 

12,989 
self, t 

TOOL, ISIS 
Verizon Center, Washington, 
D.C., Sept. 30 

15,087 
sellout 

TOOL, ISIS 

$693,654 
$75/535 Glendale Arena, Glendale, Calif., 11,895 

Oct. 4 -2,502 

Hause of Blues Canada 

Live Nation, Musicentre Productions 

Live Nation, Palace Sports & Entertainment 

TOM PETTY & THE HEARTBREAKERS, JOHN MAYER 

$666,431 
($737349 Canadian) 
$73.89/524.40 

$650,560 

g$650,285 
i$726b25 Carkxiiauy 

$53.25/$4430 

Live Nation 

TOM PETTY & THE HEARTBREAKERS, BLIND BOYS OF ALABAMA 
Molson Amphitheatre, Toronto, 
Sept. 8 

14,5311 
sellout Mouse of Blues Canada 

SHAKIRA, WYCLEF JEAN 
Mohegan Sun Arena, Uncasville, 7,646 
Conn., Sept. 4 Uve Nation 

JAMES BLUNT, FAVOURITE SONS 
Bell Centre, Montreal, Oct. 1 

®, $648,238 
562 Verizon Wireless Amphitheater, 

/ruin, Calif., Sept. 27 

30 

$642,220 

$627,505 
>20 

$620,769 
$125.20/518 

$618,708 
(4695826 Canadian) 
$50 24/$41.35 

$614,779 
324 

Sept. 
Buys Amphitheatre, Atlanta, 14,480 

Sept. 22 13537 

12,831 Gillett Entertainment Group, House of Blues 
13.500 Canada 

JOHN MAYER, SHERYL CROW, MARJORIE FAIR 
15,807 
sellout Live Nation 

.UAN GABRIEL 
Honda Center, Anaheim, Calif., 
Sept 30 

6,040 
11 674 

Nederiander, AEG Live 

DEF LEPPARD, JOURNEY, STOLL VAUGHAN 
Saratoga Performing Arts Center, 
Saratoga Springy., N Y., Sept. 16 

19,177 
25,05E Live Nation 

SIHAKIRA, W1dYLEF JEAN 
American Bank Center, Corpus 
Christi, Texas, Sept. 20 sellout 

8,653 Live Nation, in -house 

IRON MAIDEN, BULLET FOR MY VALENTINE 
Bell Centre, Montreal, Oct. 10 12,864 Gillett Entertainment Group, House of Blues 

13.500 Catada 

TOM PETTY & THE HEARTBREAKERS, THE STROKES 

$610,410 
$59.50/$45 

$606,503 
$146/520.75 

$601,490 
($668196 Casadas) 
$64 81/53781 

$586,247 
$85.50 Charter One Pavilion, Chicago, 7,464 

Sept. 15 sellout 

TOOL, ISIS - 

Nassau Coliseum, Uniondale, 
N.Y., Oct. 7 

11,218 
13.339 

AEROSMITHI, MÖTLEY CROE 
Verizon Wireless Amphitheater, 13,656 
Charlotte, N.C., Sept. 21 -:8,540 

House of Blues Concerts 

SMG Sports & Entertainment 

Live Nation 

RED HOT CI-IL, PEPPERS, THE MARS VOLTA 
Scotiabank Place. Ottawa, 
Sept. 29 

TOM PETTY :& THE HEARTBREAKERS, THE STROKES 

$570,195 
(5637353 Canadian) 
553.23/544.28 

$553,145 
$7E/520 

$551,317 

$549,692 
}34 

Live Nation 

JAMES BLUNT, FAVOURITE SONS 

Air Canada Centre, Toronto, Oct 3 n,519 
sel lout 

SANTANA, SALVADOR SANTANA BAND, LOS LONELY BOYS 
Nikon Jones Beach Theater, 
Wantagh, N.Y., Sept.. 16 1 5,855 

11,162 Live Nation 

DEF LEPPAR ', JOURNEY, STOLL VAUGHAN 
Sleep Train Amphitheatre, 
Marysville, Calif., Aug. 27 

13,522 
13,496 

Live Nation 

SANTANA, SALVADOR SANTANA BAND 
Chastain Park Amphitheatre, 
Atlanta, Sept. 30 

6,700 
sllcut 
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On hie Road 
RAY WADDELL rwaddell @billboard.com 

Like Father, 
Like Daughter 
Billy Joel's Oldest Finds An Audience On The Road 

In what amounts to joining the family business, 
Alexa Ray Joel is in the midst of a 16 -city run in 
support of her independently recorded and dis- 
tributed debut EP, "Sketches." 

The songwriter /pianist /vocalist's fall tour 
includes her first West Coast dates and is set to 
wrap Nov. 11 at the Sellersville (Pa.) Theatre. 

"It's going great," Joel says, calling from the 
tour's stop in Los Angeles. She says a brief tour 
of Hard Rock venues last May was good prepa- 
ration for this run. 

"This is definitely more intense," says Joel, 
daughter of Piano Man Billy Joel and super - 
model Christie Brinkley. "With that [spring] 
tour we could stay at the hotel for one or two 
nights, and that's not the way it is on this tour. 
This is much busier, with press and spending 
the night on the bus a lot of the time. It's cra- 
zier and longer." 

Joel admits she's still coming to terms with 
life on the road. "Honestly, I kind of have a 

love /hate relationship with it, but more love," 
she says. "If it's a great show I'm always on such 
a high, but there are still certain things I'm ad- 
justing to, like always being in a different place 
and living on a crazy schedule." 

Pete Pappalardo, her agent at Artist Group 
International (which also books her father), has 
pretty much eased her into touring, the artist 
says. "I'm so glad that I did the tour in May, be- 
cause I couldn't just go right into this, it would 
probably be too much. [Pappalardo] is very good 
at building my experience on the road slowly 
but surely." 

Joel calls the EP a "preview" of a full -length 
album she hopes to begin recording by the 
end of the year. "It's called `Sketches' be- 
cause it's like raw sketches, pretty much 
what we sound like live," she explains. 
"About three of the songs, actually, were 
done in one take." 

Asked about her plans for signing to 
a label, she says, "I'm actually really ex- 

cited, because after this tour I'm meet- 
ing with a bunch of different labels 
[including] Warner Bros., Epic, Holly- 
wood, probably more. I want to meet with 
as many people as possible and pick out the 
right creative people to work with, and I'll be 
working on an album later this year or at least 
starting the creative process for an album as 
soon as possible." 

Despite her professional musician pedigree, 
Joel says she's still going through a consider- 
able learning curve about the business. "It's 
hard. I'm just learning about going through the 
process of hiring different musicians," she says. 
"In like a week, we had to pretty much work in 
a full new band. I'm finding it's very hard to 
find guitarists, because my style of music is 

more bluesy, and some of the songs require a 

more gentle, kind of jazzy touch." 
Asked if her father has any advice, she says, 

"He's very much not like a stage father. He's 
not always calling, checking up on me, because 
he's been there and he knows what it's like to 
be on the road, and he knows when you're on 
the road you need your space. He's completely 
respectful of that." 

That's not to say Billy Joel doesn't weigh in 
with his opinion. "The best advice he gave me 
was treat your songs as if they were your ba- 
bies- really protect them," she says. "Because 
if you don't, a lot of other people will want to 

take control. In that sense, he's completely my 
role model because he was always in control of 
the production, of what happened to his songs 
and his performances. He really controlled every 
single facet of his career in terms of his mate- 
rial and his songs." 

To check out samples of Joel's EP, go to my- 
space.com /alexarayjoel or her own Web site at 
alexarayjoel.com. 

ALEXA RAY JOEL says her famous dad 'knows 
when you're on the road, you need your space.' 
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» >GLOBAL BIZ DIPS IN FIRST HALF 
The digital music business continues to soar, according 
to new figures published by the IFPI. But the overall 
picture for recorded music is less cheerful. In the first six 
months of 2006, global shipments of physical recordings 
shrank by 10% worldwide for a trade value of $8.4 billion, 
down 4% from the corresponding period in 2005. On a 

brighter note, the value of the digital music sector in the 
first half rose to $945 million, up 106% versus the same 
period in 2005. Digital sales now account for about 11% 

of the total recorded music market worldwide. The IFPI's 
figures exclude MIDI files, ringtones and non- artist- 
related content sales. Its data is collated from IFPI 
members and major record companies and includes an 
estimate for nonreported sales. -Lars Brandie 

» >AEG BUYS MARSHALL ARTS STAKE 
Concert giant Anschutz Entertainment Group has 
acquired a 49% minority stake in Barrie Marshall's 
heavyweight British concert promotion and talent 
agency Marshall Arts. Financial details of the deal, 
unveiled Oct.17, were not disclosed. Marshall Arts will 
maintain operational independence in the new joint 
venture. AEG president /CEO Tim Leiweke, AEG Live 
president /CEO Randy Phillips and AEG Enterprise 
managing director Jessica Koravos will join the 
Marshall Arts board, which will continue to be chaired 
by Marshall. The two companies have previously 
worked together on large -scale tours. AEG Live 
promoted half the dates on Paul McCartney's 2003 and 
2005 North American tours, which finished fifth and 
first, respectively, among all tours in those years, 
according to Billboard Boxscore. Marshall was 
McCartney's tour director on both outings. 

-Lars Brendle 

» >CONSTANTIN LIST UNVEILED 
Organizers of the Constantin Prize, France's equivalent 
of the United Kingdom's Mercury Music Prize, have 
unveiled the shortlist for its fifth edition. The gala will 
be held Nov. 15 at Paris Olympia. The 10 nominees are 
Abd Al Malik's "Gibraltar" (Atmosphériques); Anis' "La 
Chance" (Virgin /EMI); Ayo's "Joyful" (Polydor/ 
Universal); Clarika's "Joker" (Emma Productions /ULM/ 
Universal); Emily Loizeau's "L'autre Bout du Monde" 
(Fargo); Grand Corps Malade's "Midi 20" (Anouche 
Productions /AZ /Universal); Jehro's "Jehro" 
(Superfruit /Recall Group); Katerine's Robots "Après 
Tout" (Barclay /Universal); Olivia Ruiz's "La Femme 
Chocolat" (Polydor /Universal); and Phoenix's "It's 
Never Been Like This" (Virgin /EMI). The prize is open to 
any French -produced album released between July 1, 

2005, and June 30, 2006. Only those artists whose 
previous albums have not reached gold certification in 
France are eligible. A jury of music and media 
professionals whittled down the list from 184 
submissions. -Aymeric Pichevin 

» >CCTV /MTV AWARDS HANDED OUT 
Taiwanese vocalist Jay Chou was named best Asian 
artist at the eighth annual CCTV /MTV Music Awards, 
held Oct. 12 at the Beijing Exhibition Centre 
Auditorium. Hong Kong musician /composer /producer 
Chris Babida was recognized with a special 
contribution award. Best mainland Chinese male artist 
went to veteran crooner Man Wenjun, while female 
honors went to Chen Ming. For Hong Kong, the most 
popular accolades went to Eason Chan and Joey Yung. 
Best group went to popular girl duo Twins and best new 
artist was Justin Lo. -Lisa Movius 

» >JAZZ CLUB HOSTS OWN AWARDS 
Celebrated London jazz club Ronnie Scott's will host its 
own jazz awards ceremony in 2007. The Ronnie Scott's 
Jazz Awards will laud some of the world's greatest jazz 
artists and rising international talent, and a scholarship 
will be bestowed to a promising British saxophonist. 
Votes will be cast by the public, jazz radio listeners and 
the venue's club members. A date for the gala has yet 
to be confirmed. -Lars Brandie 
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GLOBAL BY DIANE COETZER 

Pay To Play 
South African Biz Hopes For Quick Fix From Needletime' 

Artists and record companies 
in South Africa are celebrat- 
ing the emergence of a poten- 
tial new revenue stream, as 
collecting societies gear up 
for the newly established 
"needletime" scheme, which 
will introduce royalty pay- 
ments for the public broad- 
cast of sound recordings for 
the first time. 

Industry bodies, most 
prominently the Recording In- 
dustry of South Africa, have 
been lobbying government for 
more than a decade to secure 
the payments, also known as 
"pay for play time." 

"A lot of our major players 
actually rely on income from 
sponsors or corporate gigs. So 

creating an infrastructure that 
enables them to make a living 
without these is very impor- 
tant," says Yoel Kenan, co- 
manager of Afro -pop group 
Freshlyground and singer 
Lungelo. "In addition, the 
country has many artists who 
don't write their own material 
but who are great entertain- 
ers and performers and who 
have a huge fan base. They de- 
serve to be financially re- 
warded when their recordings 

are broadcast." 
Major beneficiaries are ex- 

pected to include girl band 
NKD (Sony BMG), formed by 
three finalists from "Idols," 
the South African equivalent 
of "American Idol "; and 
Afrikaans singer Dozi (EMI 
Music), who has several plat- 
inum albums to his name. 

Currently, the only perform- 
ing rights society in the coun- 
try is the Southern African 
Music Rights Organization, a 

CI SAC affiliate that adminis- 
ters broadcast and performing 
rights on behalf of its com- 
posers, authors and publish- 
ers. Estimates from industry 
insiders put the current value 
of SAMRO's income from per- 
forming and broadcast rights 
at around 80 million rand 
($10.4 million) a year. 

The first move toward leg- 
islating sound recording roy- 
alty payments was taken in 
2000 by the government - 
appointed Music Industry 
Task Team, which recom- 
mended the step in its final re- 
port. In 2001, the Copyright 
Amendment Bill added a sec- 
tion into the existing Copy- 
right Act that said, "In the 

absence of an agreement to 
the contrary, no person may 
broadcast, cause the transmis- 
sion of or play a sound record- 
ing ... without payment of a 

royalty to the owner of the rel- 
evant copyright." 

But it wasn't until June 2006 
that regulations for the estab- 
lishment of collecting soci- 
eties in the music industry 
were published by the Minis- 
ter of Trade and Industry, 
Mandisi Mpahlwa. This means 
that societies representing 
copyright holders in sound 
recordings can now be estab- 
lished, although as yet no roy- 
alty rate has been set, nor has 
a date for broadcasters' pay- 
ments to begin. 

Irfaan Gillan, chairman of 
the newly formed Assn. of In- 
dependent Record Compa- 
nies, which represents the 
interests of around 50 inde- 
pendent labels, describes 
needletime as "top of the 
agenda ofAIRCO's broadcast- 
ing subcommittee." 

"There are more and more 
viable independents coming 
into the South Africa music 
business, most of whom invest 
substantially in recording 

South African artists," Gillan 
says. "The needletime royalty 
will really enable them to con- 
tinue to do that. The biggest 
challenge now is negotiating 
with our broadcasters." 

The initiative is not with- 
out its detractors. In a state- 
ment, the National Assn. of 
Broadcasters claims that 
"needletime was erroneously 
conceived to be a solution to 
certain problems affecting the 
music industry. Its benefits 
are however limited to pay- 
ment of a royalty for the 
broadcast of a sound record- 
ing to a performer and the 
owner of copyright in a sound 
recording. Due to the struc- 
ture of the South African 
recording industry, the pri- 
mary beneficiaries of needle - 
time might not be South 
African artists." 

A prominent broadcasting 
source tells Billboard, "The 
broadcasters have finally ac- 
cepted that they have lost the 
needletime battle. Now their 
aim will be to negotiate as low 
a rate as possible with the 
sound recording rights hold - 
ers-but that is not going to be 
easy for them to achieve." 
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GLOBAL BY STEVE McCLURE 

`SPACE' INVADERS 
Japan Gets Set For Social Networking Liftoff 

TOKYO -Social networking 
Web sites have suddenly be- 
come a big talking point in the 
Japanese music business, but 
there is much work to be done 
if they are to tempt local 
music fans away from mobile 
phone -based services. 

The Sept. 14 Tokyo Stock 
Exchange debut by Mixi, 
Japan's biggest social net- 
working site, was a runaway 
success, attracting a 

plethora of buy orders. By 
the next day, Mixi's net mar - 
ket value reached 219.9 bil- 
lion yen ($1.8 billion) and 
suddenly "SNS" became a 

media buzzword. 
The number of SNS users in 

Japan will reach 10.4 million 
by March 2007, from a March 
2006 base of 7.1 million, ac- 
cording to the Ministry of In- 
ternal Affairs and Communi- 
cations. According to 
research by Access Media In- 
ternational, 25% of Japanese 
people in their 20s use an 
SNS, compared to 11% of the 
population as a whole. 

Launched in February 

2004, Mixi features pages 
dedicated to artists and spe- 
cific songs, where users can 
comment on tracks, find 
breaking news and link to 
other fans or communities 
with an affiliation to the page. 

Mixi recently introduced a 

service called Mixi Music, 
which automatically uploads 
to the user's "My Music" page 
playlists comprising songs 
they have recently played on 
their PCs using such software 
as iTunes and Windows Media 
Player. Those playlists can 
then be viewed by other Mixi 
users. Slightly more than 10% 

of Mixi's communities are 
music -related. 

Meanwhile, a source close 
to MySpace -the world's 
biggest SNS -says it will 
launch a Japanese joint ven- 
ture with Tokyo -based Inter- 
net service provider Softbank 
"imminently." Neither My- 
Space nor SoftBank were 
available for comment at 
press time. 

"MySpace could have a 

huge impact on the Japan- 

`MySpace will 
have a tough road 
ahead competing 
with Mixi.' 
-STEVE MYERS, PRESIDENT OF THETA 

MUSIC TECHNOLOGIES 

ese music scene, as it offers 
artists and labels a chance 
to effectively promote their 
music all across the globe - 
no SNS in Japan has been 
capable of this," says Sho 
Iwase, director of interna- 
tional relations at Tokyo - 
based digital distribution 
company Rightsscale. Most 
Japanese SNSs are local, 
Japanese -language sites 
with no presence outside 
Japan. 

"However, attracting users 
in Japan may prove difficult, 
since Japan's digital music 
business is dominated by mo- 

bile -phone networks," Iwase 
adds. Broadband penetration 
in Japan stands at 41.4 %, but 
labels' body the Recording In- 

dustry Assn. of Japan's fig- 
ures for second -quarter dig- 
ital download sales show 
mobile downloads account 
for roughly 90% of digital 
music sales in Japan, gener- 
ating 11.29 billion yen ($97 
million) in revenue. 

Steve Myers, president of 
Tokyo -based software devel- 
oper Theta Music Technolo- 
gies, says, "They will have a 

tough road ahead competing 
with Mixi, which is already 

Li p FiX) uit 

firmly entrenched here and 
growing very quickly." 

Mixi now boasts some 5.7 

million members, despite new 
users requiring an introduction 
from a friend who already uses 

the service. A key reason for 
Mixi's rapid growth is an inter- 
face that allows users to read 
and post messages via mobile 
phone and upload photos 
taken with mobile -phone cam- 
eras directly to the site. 

Another potential hurdle 
for music -oriented SNSs in 
Japan is local labels' expected 
reluctance to approve the 
kind of free MP3 streaming 

service offered by MySpace. 
Independent Japanese 

acts and labels have been 
quick to see the potential of 
SNS services to promote their 
music. One of the best -known 
is Tokyo -based mf247, oper- 
ated by indie label 247 Music, 

where artists like Yuhko Nar- 
isoko post their music and 
users can download tracks 
free of charge and vote for 
their favorite songs and 
artists. Other music -oriented 
sites include Recommuni, 
Sony's Playlog and the 
Japanese version of British 
SNS Iast.fm. 

But major labels remain 
cautious about embracing 
the service. 

"SNS is not even on our 
radar screen [as a promo- 
tional tool] yet," one Japan- 
ese major -label source says. 

"However, if it took off by 
mobile, then of course it 
would be. It would be inter- 
esting to release Internet - 
only artists, or debut them 
on mobile platforms through 
these services." 

GLOBAL BY LEO CENDROWICZ 

Sony, BMG Pursue Merger On Two Fronts 
BRUSSELS -Media giants 
Sony and Bertelsmann are 
back in the ring to fight for 
their music divisions' right to 
merge -and this time they 
aren't taking any chances. 

Not only are they once more 
seeking antitrust clearance 
from the European Commis- 
sion in Brussels, but earlier 
this month they filed a writ at 
the European Court of Justice 
(ECJ) in Luxembourg to se- 
cure their deal. 

The two -pronged strategy 
is necessary because, despite 
the European Union's an- 
titrust authority giving the all - 
clear for the merger in June 
2004, the Court of First In- 
stance -the EU's second 
highest court -annulled the 
EC's decision in July. 

In public, Sony BMG, 
which declined comment for 
this story, remains relaxed 
about the situation. But in 

private it is preparing for in- 
tense legal and bureaucratic 
fights within the EU's judici- 
ary and executive branches to 
defend the integrity of a 

company that, according to 
Nielsen SoundScan, accounts 
for one -quarter of the global 
music market. 

Despite the recent activity 
at the ECJ, the more immedi- 
ate challenge is the second 
shot at antitrust clearance 
with the EC. Sony BMG is ex- 

pected to reapply for merger 
approval in the next few 
weeks, starting a process that 
could wrap as early as May 
2007. The ECJ appeal -the 
only court able to overturn the 
July ruling -is its long -term 
backup strategy. That case 
could take two years. 

"If the commission clears 
the merger, the appeal is 
moot," says Michael Tscherny, 
a former EC competition 

spokesman. "Sony BMG are 
hedging their bets. It doesn't 
cost much to lodge the appeal, 
and they have another chance 
to get EU approval if the com- 
mission turns them down." 

Tscherny, now a partner at 
the Gplus Europe consul- 
tancy, says the EC's apparent 
leniency in the original ap- 
proval was linked to a series 
of separate EU court rulings 
in 2002 that chastened the EU 

executive branch for being too 
quick to block mergers. 

"The commission probably 
overreacted and let the pendu- 
lum swing too far in the other 
direction," he says. "But the 
July ruling gives the commis- 
sion more weight when it asks 
Sony BMG for market data." 

That ruling was prompted 
by a suit from independent la- 
bels' lobby group Impala, 
which said the EC had failed 

to properly examine the im- 
pact of the merger on the Eu- 

ropean music market. Impala 
is also girding itself for two 
rematches. 

"The Sony BMG appeal will 
not overturn the court's rul- 
ing," says Impala president 
Patrick Zelnik, who is also 
president of the Naive label. 
"Only points of law can be ap- 
pealed, not points of fact about 
the case." 

As for the EC's second 
probe, he warns of a long 
fight: "Of course we would ap- 
peal a second time if the com- 
mission cleared it again, but 
common sense says that's not 
going to happen." 

Thomas Vinje, a partner at 
Clifford Chance's Brussels of- 

fice, warns that more appeals 
could extend the process until 
2010 but adds, "It looks like 
the commission will find a 

way to clear the merger with 

conditions." 
Vinje says the EC can now 

be tested on its 2004 conclu- 
sion that the merger would not 
shrink consumer choice. 

The figures already appear 
to confirm this. Sony BMG ac- 

tually saw its market share de- 
cline after the merger -as did 
the combined "Big Four" la- 
bels -Sony BMG, Universal 
Music, EMI Music and 
Warner Music. According to 
Nielsen SoundScan, Sony 
BMG had a global market 
share of 25.61% in 2005 
(13.83% Sony, 11.78% BMG), 
when the Big Four accounted 
for 81.87% of the global mar- 
ket. Yet in 2004, Sony BMG 
had a 28.46% share (13.26% 
Sony, 15.20% BMG) out of a 

Big Four share of 82.64 %. 
"The commission can 

point to concrete figures and 
say its analysis was borne 
out," Vinje says. 
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The Human Touch 
Music Recommendation Services Seek Alternatives To Cold, Hard Technology 
As more music becomes avail- 
able online, fans are demand- 
ing better methods of filtering 
and recommending that music 
to their individual tastes. 

Most of today's music recom- 
mendation systems are clunky 
and often ineffective since their 
recommendations rely on un- 
sophisticated technology like 
collaborative filtering or acoustic 
fingerprinting -both of which 
lack context, taste and emotion. 
As such, there is a small but 
growing movement to add a 
more human element to the 
music discovery process. 

As logical as it may seem to a 
computer, fans of Pearl Jam may 
not necessarily like Stone Tem- 
ple Pilots, as recommended by 
collaborative filtering technolo- 
gies. While they may have sim- 
ilar musical attributes, the White 
Stripes' "Wild Orchard" has lit- 
tle in common with Ben Folds' 
"Landed," as recommended by 
acoustic fingerprinting services. 

"There's the realization that 
the other efforts that have been 
made have failed," says David 
Hyman, CEO ofMOG, a music - 
oriented social networking site. 
"When it comes to taste, people 
are cautious of recommenda- 
tions from a computer. What's 
the context? Too often it's wrong, 
and people lose their faith in the 
ability for a computer -based rec- 
ommendation to be right." 

Perhaps the most popular al- 

ternative is to just let fans rec- 
ommend music to each other 
directly. This is the tack taken 
by such sites as Last.fm, MOG, 
Napster and the new breed of 
authorized peer -to -peer services. 

The idea is to look into the li- 

braries of others to see what 
they're listening to. From there, 
users can sample tracks or take 
suggestions from others. 

MOG is an example of the 
former. The service reads its 
members' music library and 
helps those with similar tastes 
find one another. Once con- 
nected, members can sample 
any song listed in the other's 
library and dynamically make 
recommendations. 

Microsoft's pending Zune 
strategy is an example of the lat- 
ter. Users can share a song with 
several friends, who then sam- 
ple the track free for a limited 
time. Wireless operator Helio of- 

fers a similar "gifting" system for 
ringtones and other mobile con- 
tent, which it says results in one- 
third of all sales on its network. 

Other services like Urge, 
Rhapsody and Pandora prefer a 
more hands -on approach, uti- 
lizing professional critics, or 
"music programmers," to over- 
see their recommendation en- 
gine's navigation process. 

For instance, Pandora uses 
music experts to analyze and 
create profiles of tracks based 
on dozens of predefined attrib- 
utes. The recommendation en- 
gine then creates playlists based 
on songs with similar attributes, 
regardless of genre or style. 

Rhapsody's programmers or- 
ganize the service's vast library 
into various music styles, which 

the recommendation engine 
then refers to 

DAVID BOWIE has 
been nicknamed 
the 'godfather' of 
Nokia's Music 
Recommenders 
service. 

when creating instant playlists. 
"There's got to be a set of 

rules and algorithms we use to 
get some of those recommen- 
dations, but it's based on musi- 
cal connections that actual 
human beings have made in the 
first place," Rhapsody executive 
editor Tim Quirk says. 

These music experts also de- 
velop custom playlists around 
specific genres, styles or artists. 
For instance, Urge's experts cre- 
ate sampler lists designed to in- 
troduce listeners to new genres. 
eMusic uses noted music critics 
to post regular blogs detailing 
what they're listening to. Even 

phone manufacturer Nokia is 
developing a service that will 

combine the expertise of 
40 independent music 

stores worldwide. 
Increasingly, these 

services are also tap- 
ping famous artists 
as sort of über- 

critics to suggest 
music based on their pref- 

erences. The celebrity play - 
list has been a standard feature 
for some time, but some serv- 
ices are expanding that relation- 
ship into something deeper. 

For example, David Bowie has 
been named the "godfather" of 
Nokia's service, contributing 
monthly features and podcasts 
detailing his music "discover- 
ies." MOG, meanwhile, recruits 
artists to create profiles and write 
about their musical whims, as 

TERABYTE THE ROOF OFF 
THE SUCKER 
The next digital music battle 
will be over the home, and 
entering the fray is newcomer 
Sooloos. Unlike the Roku or 
Sonos systems, which stream 
music stored on PCs through 
home entertainment systems, 
the Sooloos stores all music in a whopping ter - 
abyte -sized hard drive -that's 1,000 gigabytes - 
with the option to upgrade to two or even three 
terabytes. By way of comparison, the Library of 
Congress holds 20 terabytes of text. 

The company will ship the device preloaded 
with customers' music and album art, and 
includes a built -in CD ripper to add additional 
tracks after the fact, all in lossless format. The 
17 -inch touch screen display functions as the pri- 
mary control panel, with additional 7 -inch screen 
remotes also available. 

Ir Of course, the terabyte lifestyle does not come 
cheap. The base model of the Sooloos will set buy - 
ers back $12,000. - Antony Bruno 
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well as let fans explore their dig- 

ital music library, not just a 

playlist. Participating acts in- 
clude Frank Black, the Hold 
Steady and Gomez's Ian Ball. 

"Sometimes you want to like 
something because somebody 
you admire likes it," MOG's 
Hyman says. He cites an exam- 
ple where Phish's Trey Anasta- 
sio stated his preference for 
Pavement. As a result, Hyman 
says Phish fans started buying 
Pavement albums. 

"No recommendation system 
would have ever told a Phish -head 
to listen to Pavement," he says. 
"They're all listening to moe. or 
the String Cheese Incident." 

Whether any of these efforts 
are driving music sales or sub- 
scription retention rates remains 
unanswered. Most are too new 
to be able to compare sales fig- 

ures in a meaningful way or 
haven't been launched yet. 

Without such data, music 
services are hard -pressed to jus- 
tify the investments needed to 
build even better recommenda- 
tion systems. For instance, Rhap- 
sody's Quirk still rates the overall 
recommendation process a 
mere six on a scale of 10. 

"It's so incredibly expensive 
and complicated to build such 
a system- what's the incre- 
mental benefit to us and how 
much is that worth ?" he asks. 
"At this point, I'm skeptical 
whether it's worth the money 
we'd have to pour into it." 

I3ITS & 13111 E FS 
AS EASY AS ABC 
Verizon Wireless is delivering 
music videos to subscribers 
again, but this time focusing 
on their use as soundtracks 
for popular ABC -TV shows. 
Full- length videos from the 
Fray's "How to Save a Life" 
from the hit series "Grey's 
Anatomy," the Kinks' "You 
Really Got Me" from "Desper- 
ate Housewives" and Brian 
McFadden's "Demons" from 
"Lost" will all be made avail- 
able free to Verizon VCast 
subscribers. Each video con- 
tains scenes from its respec- 
tive TV shows and is also 
available as a ringback tone. 
Verizon worked directly with 
Disney -ABC Television Group 
on the licensing. 

FROM PC TO PHONE 
Mobile phone manufacturer 
Nokia is integrating Orb Net- 
work's MyCasting technology 
to its N80 wireless handset, al- 
lowing users to stream music 
stored on their home PC to 

their mobile phone -a practice 
known as placeshifting. Pho- 
tos and video content may also 
be accessed using the Orb 
technology. The N80 Internet 
Edition features a wireless LAN 
Internet connection to stream 
the content, bypassing carrier 
networks altogether. It will be 
available in U.S. models first, 
expected this November. 

Q LO U DBU R ST 
aloud (pronounced cloud) 
has introduced a music 
search plug -in for iTunes that 
lets users search the Web for 
music based on prior iTunes 
listening patterns. The sys- 
tem scans how iTunes users 
tag songs (such as "workout" 
or "party ") and then includes 
those songs in Web music 
searches based on the same 
tag. So a user could search 
for music that fits the tag 
"workout" and filter the re- 
sults by genre (hip -hop) gen- 
der (women) and location 
(New York). 
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5 32 
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7 8 8 

8 7 29 

9 9 103 

TITLE 
ORIGINAL ARTIST 

#1 
WKS 

HALLOWEEN 
JOHN CARPENTER 

COMPKEnBv 

SUPER MARIO BROTHERS THEME 
KOJI KONDO 

SEXY LOVE 
NE -Y0 

CRAZY BITCH 
BUCKCHERRY 

Nielsen 

MS. NEW BOOTY 
BUENA SPAF000( FEATURING YING YANG TWINS & MR. COLLIPARK 

THRILLER 
MICHAEL JACKSON 

FAR AWAY 
NICKELBACK 

WHAT HURTS THE MOST 
RASCAL FLATTS 

THE PINK PANTHER THEME 
HENRY MANCINI 

RIDIN' RIMS 
DEM FRANCHIZE BOYZ 

11 

12 

13 

14 

15 

10 48 

12 6 

11 26 

15 75 

14 57 

16 

17 

18 

19 

17 102 

19 88 

18 7 

Michael Jackson's "Thriller" moves 21 -6 and 
enjoys the largest percentage increase on this 

week's chart. Its tally of 4,500 downloads is up 
62% from a week ago. 

LAFFY TAFFY 
D4L 

LABIOS COMPARTIDOS 
MANA 

I WRITE SINS NOT TRAGEDIES 
PANIC! AT THE DISCO 

BECAUSE I GOT HIGH 
AFRDMAN 

MY HUMPS 
THE BLACK EYED PEAS 

BEST FRIEND 
50 CENT & OLIVIA 

SWEET HOME ALABAMA 
LYNYRD SKYNYRD 

CANDY SHOP 
50 CENT FEATURING OLIVIA 

LIPS OF AN ANGEL 
HINDER 

RIDE WIT ME 
NELLY FEATURING CITY SPUD 

Bawd on polyphonic dng9anes data provided by, in *vheóeLicaf order: 9sauerad, 
Faith West'Modtones. Inlospace Mobile, MIDIRIngtones AG Interactive. KF finger, 

and 2tango. A WiderThan Company. Chart endorsed by CTIA - The 
less Association.' and Mobile Entertainment Forum. 
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(H:r15 TIAN 

Summ.i_t 2.00E 

NcstviIk Mtrritt cet Vanderbilt University 
Nashville Tennessee 

TH U RS DAY 
NOVEMBER 9 

Noon- 5:OOpm Registration Open 

3:00- 5:OOpm General Session 

Radio and Fecords: Group Therapy 

Sponsored by Integrity Label Group 
INTECàRITY 

us 
5:30- 7:30pm Dinner /Performance Christian Music Group 

Sponsored ay EMI Christian Music Group 

8:00- 10:OOpm Club R &R 

Sponsored by Slanted Records 

FRIDAY 
NOVEMBER 10 

8:OOam- 5:OOpm Registration Open 

8:30- 10:OOam 

10:15- 11:45am 

Noon- 1:45pm 

2:00- 3:30pm 

General Session /Breakfast 
Sponsored by Inpop Records 

sla/7fE,C/ `.: 

inpop 

General Session VARIETA 

Using Pop Culture To Spread The Message 

Sponsored by Varietal Records 

Luncheon/ Performance 
Sponsored by Word Entertainment word 

General Session 
Don't Think Outside The Box, Get Rid Of The Box- 
Promotional Creativity And Brainstorming 
Sponsored by Inpop Records inpop 

3:45- 5:15pm 

5:30- 7:30pm 

7:30pm 

General Session 
New Media: Connect Your Listeners Dot Com 

Dinner/Performance CURB 
R E C O R D S 

Snnnsnred by Curb Records Ci, rh_com 

Red Carpet Premiere of The Nativity 
Sponsored by Curb Records, New Line Records 

and Word Label Group CURB NEW LINE 

cure com RECORDS 

SATU RDAY 
NOVEMBER 11 

8:00- 12:00pm 

8 30- 10:OOam 

10:15- 11:45am 

Noon- 1:45pm 

2:00- 3:30pm 

3:45- 5:15pm 

5:30- 7:30pm 

Registration Open 

General Session /Breakfast 
Finding And Developing Talent 

Sponsored by Provident Label Group 

General Session 

All Listeners Aren't Created Equal! 

T 
provident 
I. ABEL GROUP 

Luncheon /Performance 
Sponsored by Patton House Entertainment 

General Session 
PyroMarketing 

General Session 

*Rate -A- Record 

R &R Christian Industry Achievement Awards 

Dinner /Performance 
Sponsored by 
INO Records /SRE Recordings 

Register Now at radioandrecords.com 
* Rate -A- Record is a service of dick clark productions 

®Ï' 

www.americanradiohistory.com

www.americanradiohistory.com


Tlal I3ii_i_13oAil BY SUSAN BUTLER 

EXECUTIVE John DIRECTOR 
SOUND- 

Simso \\\. 

EXCN 

The head of the music industry's 
most misunderstood organization 
discusses misconceptions, auditing 
and dealing with cable, satellite 
and Internet companies. 

SoundExchange is probably the most misunderstood organization in the music indus- 
try. While it is called a performance rights organization like ASCAP, BMI and SESAC, 
those three groups all collect for performances of compositions that were recorded. 
SoundExchange collects for digital performances of sound recordings. 

Currently, SoundExchange is the one and only group authorized by the U.S. Copy- 
right Office to license and collect royalties for noninteractive webcasts and digital 
(e.g., cable and satellite) broadcasts of recordings. 

Even though many other countries recognize the performance right of artists and 
companies that produce recordings, it was only 11 years ago that the U.S. Congress 
first created a digital performance right in sound recordings. Before then, there was no 
right for musicians, singers or record labels to receive a royalty when their recordings 
were broadcast in the United States. 

SoundExchange has had a rough time trying to get this message out to those who 
are entitled to receive royalties. Even though artists and labels can easily sign up on its 
Web site to collect royalties, the group has been unable to locate many recipients. 

But John Simson, executive director of SoundExchange, still forges ahead to get 
artists and copyright holders their fair share. 

What is the most common miscon- 
ception about SoundExchange? 
That we collect the same revenue 
as ASCAP and BMI, but that we 
just do digital while they do radio, 
TV and clubs. There are people who 
don't understand there is no com- 
petition between us. They collect 
for songwriters and music publish- 
ers. We collect for performers and 
record labels. Given that we didn't 
have [performance] rights for 
[sound recordings for] years, it's 
really taken time for it to sink in. 

Have you made deals with aggre- 
gators- digital distributors -to 
pay them in addition to paying la- 
bels, featured performers and the 
AFM /AFTRA trust funds for back- 
ground performers? 
They are a work in progress. It's 
only for the label share, because 
the artist share of revenue goes di- 
rect to the performer. Basically, the 
requirement for the aggregators is 
that they have to advise their label 
clients that [the labels] have an ab- 
solute right to come forward and 
sign directly with Sound Exchange 
and collect the royalties without 
any deduction. Or the label can opt 
in to have the aggregator collect 
[ from SoundExchange] and pay the 
royalties [to the labels] as part of 
their overall royalty payments. We 

approved a prototype letter ... [The 
Independent Online Distribution 
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Alliance], the Orchard and IRIS 
have all agreed to this methodol- 
ogy, and we're in varying states with 
each of them with the notifications 
and wording in the respective let- 
ters. We're only paying them the 
label share. A copyright owner is 
always free to come to SoundEx- 
change and say, 'Pay me directly," 
and that is what we will do. 

How often does SoundExchange 
audit licensees? 
We've conducted two audits thus 
far. We've now sent notices to the 
10 largest webcast services. These 
are a different kind of audit than 
what's been seen in the music in- 
dustry before, because it's not just 
counting the number of things 
that were distributed or sold. It's 
also technologically figuring out 
through server logs how many 
streams of a particular song and 
where those streams ended up. 

How often do you anticipate 
auditing webcasters and digital 
broadcasters? 
That's an interesting issue for us. 
You have to balance the cost of 
these audits versus what they show. 
We have a couple of proposals that 
we've floated to the users that 
could, frankly, eliminate the need 
to audit. We think there are tech- 
nological solutions, given that this 
is digital. For example, a box that 

you could place on a server would 
monitor all of the activity. Poten- 
tially, if it's reporting to you every- 
thing that is going through that 
server, it would replace the need 
for an audit. We're now doing a fea- 
sibility study. We hope the users 
will see this as a great way to save 
them time and expense as well. 

What is the response to your 
proposals? 
I think there's a little reservation 
about putting anything inside their 
servers, but there's been at least a 

willingness to have a discussion 
about it. 

What does SoundExchange re- 
tain for its services? 
We go to our board each year and ba- 
sically prepare a budget of what it 
costs to license, collect and distrib- 
ute [royalties]. Typically the first few 
years, the board basically knew that 
the initial costs of getting license 
rates were expensive -litigating 
againstAOL, Microsoft, the [Digital 
Media Assn.] companies, broadcast- 
ers and Clear Channel to get rates. 
We amortized those costs over the 
license period. We essentially took 
a 20% admin fee to cover all of that 
and pay back some historic costs 
from the early days when there was 
small revenue and fixed costs. We 

are a fixed -cost business. The more 
money that goes through our pipes, 

CAREER HIGHLIGHTS 

2000: The RIAA forms 
SoundExchange. 
First annual royalty 
distribution totals 
$1.2 million. 

2003: Becomes 
independent non- 
profit corporation. 

2005: Annual royalty 
distribution reaches 
$19.9 million. 

2006: Pays more than 
12,000 entities, nearly 
9,000 members. 

2002: 

the lower that admin fee will be. 
For example, we've seen a very 

nice increase in satellite radio in 
the last couple years, and I'm ex- 
pecting for 2006 an admin fee 
somewhere between 7 % -8 %. On 
webcasting, it's still close to 20% 
because we have historic costs that 
we pay back from that income 
stream. My expectation is that the 
blended admin fee for the two 
would be closer to 11% or 12% this 
year, and under 10% next year. But 
there are variables [like litigating 
over rates] that could affect it. 

Is there any difference in your 
dealings with cable, satellite and 
Internet companies? 
Yes. As a group, the [terrestrial] 
broadcasters who simulcast still 
believe they shouldn't have to pay 
anything even though their online 
streams are no different than those 
of a webcaster or a satellite service. 
They take the position that given a 

shorter playlist- although the Jack 
format, which all of a sudden was 
400 -500 songs, starts to look more 
like a satellite radio playlist- 
they're more promotional. 

Music Choice, Muzak and satel- 
lite services, for the most part, have 
been much more open to giving us 
complete census data of everything 
they play ... Webcasters, to a de- 
gree, and certainly the broadcast 
simulcasters have been much more 
adamant that we should only get a 

three -day sample similar to what 
ASCAP and BMI use. We just think 
that is completely wrong in the 
digital world. 

We took an ASCAP sample [sev- 
eral years ago], put it over the top of 
40 or 50 channels of this program- 
ming and came up with what the ac- 
tual data loss would be-how many 
artists and titles would be missing. 
It was very substantial. 

The [performing rights organiza- 
tions] tested their surveys, and I'm 
sure they're very accurate on tightly 
controlled 29- to 30 -song playlists. 
But I don't think the PROs are going 
to be complacent either -saying the 
survey is good -as we move into 
much deeper playlists. 
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BILLBOARD 'DURING AWARDS 
Honoring the concert industry's top artists and professionals for the year, based on the Billboard Boxscores Chart. 

TOP TOUF 
Bon Jovi, Have A Nice Day 
Madonna, Confessions 
The Rolling Stones, A Bigger Bang 

TOP DRAW 
Bon Jovi 
Madonna 
The Rolling Stones 

TOP PACEAGE 
Kenny Chesney with Dierks Bentley, 
Sugarland'Carrie Underwood /Jae Owen 
Def Leppwd /Journey with Stoll Vaughn 
Rascal Fla=ts with Gary Allan & J3son Aldean 

TOP BOXSCORE 
Billy Joel at Madison Square Garden, NYC 

Madonna at Wembley Arena, Lcndon 
Luis Miguel at Auditorio Nacional Mexico City 

BREPKTHROUGH ACT 
Nickelback 
Brad Paisley 
Shakra 

TOP ARENA 
Madison Square Garden, NY. 
TD Banknorth Garden, Boston 
Wacl-ovia Center, Philadelphia 

TOP COMEDY TOUR 
Larry the Cable Guy 
Jerry Seinfeld 
Ron White 

TOP SMALL VENUE (Resident) 
Colosseum at Caesars Palace, Las Vegas 

TOP SMALL VENUE 
(Under 10,000 seats, Non -Resident) 
Audi :orio Nacional, Mexico City 
Fox Theatre, Atlanta 
GibsDn Amphitheatre, Universal City, Calif. 

WINNERS WILL BE ANNOUIlCED AT THE AWAF- 

TOP CLUB 
House Of Blues, Anaheim, Calif. 
House Of Blues, Atlantic City ' 

House Of Blues, Chicago 

TOP AMPHITHEATER 
Nikon at Jones Beach Theatre, Wantagh, N.Y. 

PNC Bank Arts Center, Holmdel, N.J. 
Tweeter Center at the Waterfront, 
Camden, N.J. 

TOF FESTIVAL 
Austin City Limits Mus c Festival, Austin, Texas 

Bonnaroo Music Festival, Manchester, Tenn. 
Lollapalooza, Chicagc 

TOP MANAGER 
Angela Becker and Gay Oseary (Madonna) 
Front Line Management 
RPM Management /Borman Entertainment 
Pau> Korzilius of BJM (Bon Jovi) 

'4OTF, 

TOP AGENCY 
Creative Artists Agency 
Monterey Peninsula Artists /Paradigm 
William Morris Agency 

TOP PROMOTER 
AEG Live 
HOB Concerts 
Live Nation 

TOP INDEPENDENT PROMOTER 
Gillett Entertainment Group 
Jam Productions 
Outbadk Concerts 

LEGEND OF 
LIVE AWARD 
Sir Elton John 

HUMANITARIAN 
AWARD 
Music Rising 

NOVEMBER 8 -9 THE ROOSEVELT HOTEL NEW YORK CITY 

THE BILLBOARD TOURING CONFERENCE Join Billboard's senior editor 
RAY WADDELL a: this premiere gathering of the touring industry. This must attend event features high 

profile panel discussions and netwprking with the industry's top promoters, agents, managers, produc- 
tion professionals, merchandisers and ticketers. The grand finale, The Billboard Touring Awards will honor 

Sir Elton John wit-I the "Legend of Live" award anc Music Rising with the "Humanitarian" award ...bound 
to be bigger and oetter in its third year! 

Billboard 3RD ANNUAL 

TOiJ1iI \TG 
CONFERENCE & AWARDS 

OI Fup_ 0 For more info including 

RegisterToday Pegistraton Formo 
more B i I I boardEvents.co REGgrER 

By and how to register visit: 
NOV 7 - - - - - 
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OUT TO PROVE HIMSELF WITHOUT 
50 CENT AND DR. DRE, A STAR 

RAPPER STEPS BACK INTO THE RING 

B-g Milan, Cro s tem 
PHOTOGRAPH BY JONATHAN MANNION 

OCTOBER 28. 2006 www.billboard.biz 3} 
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ants vurappeb in sparring tape, Compton, Calif., native the Game steps into 
the boxing ring for his Hurricane 2 shoe campaign shoot. But this battle is 
twofold. He's also poised to fight for his sophomore album, "The Doctor's 
Advocate," which streets Nov. 14. Bringing to mind a classic shot of 
Muhammad Ali before his Rumble in the Jungle bout with George Foreman, 

the Game seriously seems a few steps away from hollering that he's the greatest. 
"You make hit records, and people love you. You don't make hit his older brother, a Cedar Block Piru Blood. Then, in a fateful 

wasn't on the album, but it definitely did- 
n't have anything to do with 50, unless 
there's something I don't know. If so, I 

don't want to know, because that's pol- 
itics, and I just want to make music good 

enough to be called a classic." 
Rosemond says Dre did supply early beats 

for "The Doctor's Advocate"-he's referenced 
in the title, after all -but after the album's 
path changed, they didn't make the final cut. 
Dre could not be reached at press time. 

"When you're making a classic album, 
you want to pick the best tracks," he adds. 
"We're making a conscious effort to get away 
from the Interscope and Aftermath brands. 
Game's been the man in this whole thing. 
If 50 says he can't write hooks, then he'll do 
them by himself. Ifhe says he can't sell with- 
out Dr. Dre's beats, then he won't use them." 

In the new album's first single, "It's 
Okay (One Blood)," which samples reg- 

THE GAME gae artist Junior Reid's "One Blood," 
has turned almost the Game spits, "The 'Math gon' drop every impasse into 
a marketing tool. him and 50 ain't rocking with him no more, 

it's OK, I get it poppin' ... sell another 
5 million albums, yes I am." 

The 16 -track "Doctor's Advocate" is an extremely West Coast - 
sounding record, with stereotypical California basslines. The lyrics 
are rife with the intrinsic violent threats hip -hop loves. And with 
a track listing that includes Left Coasters like "Too Much" featur- 
ing Nate Dogg, "Bang" featuring the Dogg Pound, "California Va- 

cation" featuring Snoop and Xzibit, and another joint simply called 
"Compton," its obvious the Game's returning to his sonic roots. 

Still, he allows a few national artists like Floetry's Marsha Am- 
brosius, Mary J. Blige, Jamie Foxx, Nas, Busta Rhymes and Kanye 
West along for the ride. But the gem lies in the introspective J.R. 
Rotem- produced title track featuring Busta Rhymes, where a choked 
up Game thanks Dre for his success. He goes on to describe his de- 
parture from Aftermath Music, telling Dre that growing up he "had 
a choice to be like Mike or be like him" and that Dre's like a father 
to him. But the most poignant line says, "Not saying you had to take 
my part in the beef, but you told me to say fuck the cops." 

"Dre nor 50 are on the album because people said 'The Docu- 
mentary's' success was heavily Dre- and 50- influenced, making 
me look like I was just the dumb nigga from the hood who didn't 
know what he was doing," the Game explains. "There's no tur- 
moil with Dre. He took the training wheels off my bicycle for this 
record, and I can ride around the corner by myself. There aren't 
any hard feelings." 

Looking again at his Ali -inspired photo shoot, it's not hard to 
see the Game's similarity to the mouthy boxer. He has turned al- 
most every impasse into a marketing tool, constantly expanding 
his brand, and "The Doctor's Advocate" will be his defining mo- 
ment. For better or for worse. 

"No one expected One Blood' to end up on MTV's 'TRL' count- 
down. It's not exactly a 'TRL' song," says Chris Clancy, co -head of 
marketing at Interscope. "The first track was the alley -oop, and he 
either slammed it or missed it. And if that song was just OK, it 
would've hampered everything we're doing. But we hit it out of the 
park with the first single, and even the haters said, `I'll give him a 
little more of a chance.' He's the underdog, and so far he's lining 
things up perfectly." 

Clancy has scheduled a Game MTV2 $2 Bill concert, which tapes 
Nov. 7. Clancy is also scheduling a special video around the album's 
release for the Will.i.am- produced song "Compton," coordinated 
by Will.i.am himself. 

"The video is Will's vision and makes you feel like you're 17 lis- 
tening to N.W.A.," Clancy says. "It's full of landscape shots and 
Compton social commentary; it's very raw. It'll be a shot in the arm 
before the record drops." 

As for Jayceon Taylor's ultimate plan for the album, he's thank- 
ful for all his obstacles. 

"I don't regret the hurdles, the obstades or the pain I suffered," 
the Game says. "Just being alone and everybody turning their back 
on me. Now everybody's back in my face because there's only one 
entity: that's just making flicking hit records." 

records, and people hate you," the Game quips. "If I made bricks, 
I'd give people their money back, but I'm just not good at making 
bricks. I tried to make ̀ Hate It or Love It' a brick, and you saw what 
happened with that." What happened is that it became one of the 
biggest hits of 2005, checking in at No. 10 on Billboard's year -end 
Rap Songs chart and No. 24 on the year -end Billboard Hot 100. 

Few MCs can survive a character assassination from an entire 
rap crew, especially if the mob leader is 50 Cent. But the Game, aka 
Jayceon Taylor, has bloodied his knuckles protecting his brand and 
his manhood while the G -Unit crew has done quite a bit to destroy 
his street credibility. From DJ Whoo Kid and 50 Cent depicting 
him dressed as a thong -clad stripper on their "G- 
Unit Radio Part 21: Hate It or Love It" mixtape to the 
Game's own brother denying the rapper's street cred- 
ibility in the press, he has sustained. And since au- 
thenticity is hip -hop's meal ticket, it's been a 
dangerous game indeed. 

Yet the Game's recent switch to Geffen Records 
from his former Interscope home, brokered between 
his manager Jimmy Rosemond and Interscope pres- 
ident Jimmy Iovine to release the artist from G -Unit 
Records, couldn't have come at a better time. With 
the G -Unit house falling far short of its previous 
Nielsen SoundScan marks -Mobb Deep's "Blood 
Money" scanned just 106,000 in its first release week; 
Lloyd Banks' 143,000- shipment first week for "Rot- 
ten Apple" was a 67% drop from his debut "Hunger for More" 
album's 434,000 -it now seems like a smart decision for the Game 
to separate his identity. But now he must prove that he can write 
hit songs without the help of 50 and hitmaker Dr. Dre. 

"It's put- up -or- shut -up time," Rosemond says. "Game's laugh- 
ing his heart out right now, because we made a conscious effort 
to move away from 50 and build his own brand. If you look at 
Lloyd Banks and Young Buck, they have nothing besides what 50 
allows them." 

But the Game wasn't always this cocksure. 
Signed by Dre in 2002, the rapper has the life story publicists 

dream about. Born and raised in Dre's hometown of Compton, 
he left behind college basketball scholarships for gang life with 

`IF I MA 
BRICKS, 
GIVE PE 
THEIR M 
BACK. B 
I'M JUS 
NOT GO 
AT MAK 
BRICKS. 
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twist, the Game was shot Oct. 1, 2001, during a robbery of his 
home. He spent his recovery learning to rhyme and studying 
classic hip -hop albums like Nas' "Illmatic" and Ice Cube's "Death 
Certificate." Though legend has it that the Game had never rapped 
before December 2001, Dre found, coached and pushed him to 
release one of the biggest singles of 2005 in "How We Do," fea- 
turing 50 Cent, which peaked at No. 2 on the R &B /Hip -Hop 
Songs chart. Then came the infectious "Hate It or Love It," also 
featuring 50 Cent. It peaked at No. 2 on The Billboard Hot 100 
and No. 1 on R &B /Hip -Hop Songs. 

The Game's constant grimace pushed his debut, "The Doc- 
umentary," beyond double -platinum -it has 
scanned 2.4 million units to date -and had West 
Coast hip -hop heads hoping for a revival. But when 
he refused to join 50 Cent's beefs with artists like 
Jadakiss and Fat Joe, 50 Cent changed his golden 
ticket. While R &B /hip -hop WWPR New York was in- 
terviewing the Game in February 2005, 50 Cent booted 
him from G -Unit over the air on crosstown rival rhyth- 
mic top 40 WQHT (Hot 97), insisting it was he and 
not the Game who wrote most of "The Documen- 
tary." Later that day, there was a shootout at WQHT 
between the pair's entourages, and a member of the 
Game's clan was clipped. 

Then in a "Days of Our Lives" turn of events a few 
weeks later, the Game and 50 Cent held a truce at 

Harlem's Schomburg Museum in New York, where they shook 
hands and donated several thousand dollars to the Harlem Boy's 
Choir. But the following summer at New York's notoriously con- 
troversial Hot 97 Summer Jam concert, the Game launched his 
"G -Unot" campaign, attacking 50 Cent's street credibility as well 
as the entire G -Unit roster. 

"Absolutely, there was trepidation," Rosemond says of the Game's 
decision to go against his former crew. "Whenever there's a feat 
that you have to accomplish, it's scary. But he came into this busi- 
ness as a man, and he has remained a man." 

Now, a weary Game is tired of the politics. 
"It's like beating a dead dog," he says. "50 couldn't dictate what 

the mighty powerful Dr. Dre is doing. It just happened that Dr. Dre 
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THE GAME DIVERSIFIES HIS 
The Game's ambitions don't end with his 
new album. He has established his own 
record label, the Black Wall Street, and 
he has negotiated a deal with Sketchers 
via 310 Motors to release his Hurricane 
shoe line. 

"People love him or hate him," says 
Marc Laidler, founder of 310 Motors, of 
signing the MC as his frontman. "People 
that love him support him and he has a 

huge following. And now that he's about 
to come out victorious, he's getting a lot 
more respect for standing up for what 
he believed in." 

The Hurricane 2 debuts Nov. 21 

( "They're selling themselves. I walked 
into a Foot Locker and the shoe was ac- 
tually talking to kids," the Game jokes), 
and one of its six new colors will be re- 
leased each following month. He is also 
in talks with Miskeen and Tommy Hllfiger 
to release his tentatively titled Flyboy 
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BRANDING PORTFOLIO 
jean line, rivaling 7 for All Mankind, and a 

Black Wall Street urban clothing line for 
2007. However, it hasn't been easy. 

"Branding opportunities really have 
been less available," says the Game's 
manager, Jimmy Rosemond. "It's a dou- 
ble standard. 50 [Cent's] controversial 
but that doesn't stop him from getting 
his branding on. Still, it's not a challenge 
we're not capable of fighting." 

Meanwhile, Hollywood called last year, 

and the 6- foot -4 -inch 

The 
Hurricane 
2 retails for 
$80 -$85. 

MC made his big- screen debut earlier 
this year in "Waist Deep," as a child - 
stealing crime boss. Now Rosemond 
says he's negotiating a five -picture deal 
with producer Joel Silver, at Warner 
Bros. Studios. 

As far as Black Wall Street goes, Rose - 
mond says the label's first release will be 
the 2007 debut of Phoenix's Juice, to be 
followed by sets by Atlanta's Black Boy, 
Brooklyn's Beloved and the Bay Area's 
Ya Boy and Clyde Carson. Rosemond has 

yet to find a distributor, but Interscope 
and Warner Bros. are in the running. Stay- 
ing consistent on the mixtape scene, the 
Game's "You Know What It Is: Vol. 4" with 
DJ Skee and Nu Jerzey Devil is coming 
soon as well. 

"We're looking for the same opportu- 
nities that 50 received," Rosemond says. 

"Everyone was able to branch off and do 
their own thing." -HC 
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Second 
Time's 

A Charm 
Breaking An Act's First Hit 

Is Next To Impossible: 
Then The Real Work Begins 

BY CHUCK TAYLOR 
ILLUSTRATION BY THOMAS FUCHS 

Two years ago, when Epic Records signed Denver rock quartet the Fray, the 
label didn't just smell a hit in local radio favorite "Over My Head (Cable 
Car)." It whiffed the fervent fragrance of a career. # A strategy was meticu- 
lously devised to break the band -and keep it churning on eight cylinders 
far beyond that initial single. Instead of flicking "Over My Head" to radio with 
high hopes that it would catapult up the charts, earn the group TV exposure, 
sell albums, garner endorsement alliances and spur touring, Epic's plan fol- 

lowed precisely the opposite tact. # "First, we put them out on the road -tour- 
ing like madmen -as we created an online grass -roots presence, then we went 
to college radio with `Over My Head,' mtvU and next to triple -A radio," says 
Scott Carter, Epic VP of marketing and product manager for the band. "We re- 
leased the album in September of 2005, then went to adult radio formats -and 
then, after 35 weeks, we finally took their single to top 40. "# With a dedicated 
fan base already stirring across the nation, including an astounding 300,000 
"friends" on MySpace, and a burgeoning story to share with PDs, the song was 
a soft sell. On March 18, it debuted at No. 35 on the Mainstream Top 40 chart; 
five months later, "Over My Head" peaked at a robust No. 5. # And then the 
real work began: the holy grail of a successful sophomore single. »> 
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CRITICAL MASS 
Certainly, the challenge of extending an act beyond 
its breakthrough hit is marked by formidable road- 
blocks in an era where gaining critical mass and 
depending on radio to support artist development 
are tentative at best. Adding to the challenge is 
mainstream radio's heavy R &B bent, meaning that 
the number of slots for pop- and rock -leaning hits 
have become precious and few since the start of 
this decade. 

During 2006, the scenario has played out in every 
possible way: The Fray and Natasha Bedingfield 
have hit big with debut efforts, and reaped repeated 
gusto with their follow -up singles at radio. On the 
other hand, new artists Anna Nalick, Cascada, James 
Blunt and Daniel Powter conquered The Billboard 
Hot 100 with a first smash, only to see subsequent 
releases contend with varying levels of resistance 
at radio. 

There are also those chart -debut stars whose sec- 
ond chapter is just getting under way: KT Tunstall, 
Gnarls Barkley, Panic! at the Disco. For these artists, 
the future looks bright, but nothing can be taken 
for granted. 

In each case, attaining -and maintaining-suc - 
cess requires as much if not more tenacity and cre- 
ativity on the part of the attached act's record 
companies than achieving the initial hit did. 

The seeming scapegoat for the challenge of artist 
development the second time around would be 
radio programmers, whose allegiance, more so 
than in the past, lies with individual songs that 
best fit their stations -not with developing name - 
brand acts for a given format. But PDs are clear: 
Don't blame us. 

"We're overwhelmingly a song -based format, and 
in a situation where we have a very strong competi- 
tor, we can't afford to make mistakes with records for 
the sake of artist development," says Brian Davis, 
APD /music director at top 40 WKSZ Green Bay - 
Appleton- Oshkosh, Wis. 

Tony Travatto, PD of top 40 KXXM (Mix 96.1) 
San Antonio, adds, "We're more likely to give some- 
one a shot if they had a monster first single than 
if they didn't, but it all comes down to the quality 
of the song." 

And Al Levine, APD of top 40 WBLI Long Island, 
N.Y., says, "A first massive hit by a new artist may not 
be enough to compel the audience to accept their next 
release. What are they more familiar with, the artist 
or the song itself? Understanding this is important." 

Perhaps surprisingly, record company executives 
acknowledge that their goals and those of radio don't 
necessarily parallel. "Yes, it would be great if every 
radio station gave our artists a shot at taking their ca- 

reers to the next level, but programmers make deci- 
sions based on what keeps their radio stations 
winning," says Pete Cosenza, senior VP of adult for- 
mats for Columbia Records. 

"Radio is part of the puzzle; if you're depending 
entirely on radio to break a new artist, you've got a 

good chance of failure," Carter adds. "At the same 
time, if you're looking for multiplatinum status, yes, 
you still need radio." 

NO GUARANTEES 
If ever a label understood that there is no such thing 
as a guaranteed follow -up hit from a debut artist, it 
is boutique Robbins Entertainment, which prima- 
rily signs dance acts. During the past several years, 
the company scored at top 40 with hits by DJ Sammy, 
Lasgo, D.H.T. and, most recently, Cascada, with the 
top 10 "Everytime We Touch." 

"For us, every time we go out with a record, it's like 
starting over, no matter how big," says Frank Mur- 

34 I OCTOBER 28, 2006 

NATASHA 
BEDING FIELD'S 
second hit was 
entirely radio -driven. 

`These 
Words' by 
Natasha 
Bedingfteld 
peaked at 

in 2005; 
a year 
later, her 
`Unwritten' 
climbed to 

ray, Robbins VP of promotion. "We had a No. 1 record 
with D.H.T.'s 'Listen to Your Heart' at top 40 and 
came back with the next record and it was like 'D. H. 
Who ?' Nothing is easy." 

Cascadá s audience grew organically through My- 

Space, where the group fostered 300,000 "friends" 
during the course of several months. The song was 
already a hit on dance radio and at the clubs before 
conquering the mainstream. When powerhouse top 
40 WHTZ (Z100) New York saw the Cascada track 
combusting, it added the record. "They were the 
first major station to play it and it blew up imme- 
diately," Murray says. "Their story was big enough 
to spread it." 

Ultimately, "Everytime We Touch" became that 
rare pure dance song to connect with pop radio. It 
peaked at No. 7 at top 40 and No. 10 on the Hot 100. 
On iTunes, the track was certified platinum with more 
than 1 million downloads. 

But when it came time for the follow -up, "Mira- 
cles," Robbins knew it had a chore. " Cascada is a real 
artist with an amazing voice and a personality," Mur- 
ray says. The track reached No. 34 on Pop 100 Air- 
play and sold 175,000 copies, but Murray 
acknowledges that the sophomore curse is alive and 
well: "It wasn't a total failure, but we really thought 
that we could break the trend of dance acts that don't 
have more than one hit." 

Still, Robbins remains undaunted: A third single 
is planned from Cascada: "We're totally not done," 
Murray says. 

PATIENCE PAYS OFF 
Anna Nalick's story confounds any standard agenda 
in the record business (if such a creature exists). First 
single "Breathe (2 AM)" was first released to adult 
top 40 radio in October 2004. 

"We got the standard resistance from radio that 
you get with a new artist," Cosenza says. " 'She's new, 
I'm not sure I want to take a chance, you've got a third 
of the panel playing it but we need to see more be- 
fore we give a shit, it's a ballad' ... But we felt so 
strongly that the song would cut through." 

It did, but what a lesson in patience. "Breathe" 
debuted on the Adult Top 40 chart in December 
2004, dropped off, reappeared in July 2005 and ul- 
timately peaked at No. 6. It entered the AC chart in 

March 2005, fell off, relaunched in J jly and topped 
out at No. 4. 

But top 40 still appeared untoucha3le -while Co- 
lumbia remained convinced that the format was 
within reach. As Nalick warmed up ror the likes of 
Train and Chris Isaak, "we realized we were at the 
point where we needed film and TV licensing or a 

big headlining tour," Cosenza says. And that's when 
the magic wand known as "Grey's Anatomy" waved 
itself before Nalick's dogged single. 

The show had already adopted the singer /song- 
writer as a pet favorite, ai :ing a number of her songs 
within episodes, but when "Breathe' was played as 
the backdrop to an emotional scene last season, "we 
immediately started getting calls from top 40 and 
some straggler adult top 40s, who admitted that it 
was a smash and they missed it. They wanted the 
record now -and they added it wit-iout thinking 
about it. A lot of stations also placec the song into 
callback and it was coming back top five and top 10, 

in places where it had never even Seen played," 
Cosenza says. 

The track at last debuted at mainstream top 40 in 
April 2006 -but because airplay waa so dispersed 
during the course of nearly two years, it peaked at a 

less than lofty No. 22. 
In the meantime, Columbia had already moved on 

to a second single at adult top 40 with "In the Rough," 
which reached a respecta'ple No. 15 at the format. 

Then came the supposed payoff: the true follow - 
up to a cross -format smash. The label chose "Wreck 
of the Day," the title track to Nalick's debut album, 
which it went so far as to rerecord and rearrange, 
courtesy of Grammy Award -winning producer 
Steve Lillywhite. The album was also reimaged, 
with new artwork and additional tracks, since Nal- 
ick had literally grown up during the course of the 
journey: She was 17 when the disc was recorded 
and was now 20. 

"Wreck" debuted and ultimately peaked at No. 39 

at adult top 40. "It was the same old response," 
Cosenza laments. "People thought it was a sleepy 
song, they just didn't get it. It's among the most emo- 
tional songs she does in concert-the crowd stands 
there with their collective jaw on the floor as she's 
talking about her life. But it just didn't connect with 
radio programmers. We were told it didn't feel right 
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KT TUNSTALL'S future 
looks bright, but cart 
be taken for granted. 

for their radio stations." 
Columbia stands by its artist. Nalick is currently 

in the studio working on her second album and 
Cosenza is convinced that their accomplishments 
will be further rewarded, particularly since "so many 
digital platforms, AOL Music, Yahoo and all the other 
things that have come to have significant impact on 

the success of a single or album" did not exist when 
promotion began for Nalick in 2004. "We absolutely 
have a solid base to build upon." 

THE FORTUNATE FEW 
Natasha Bedingfield, meanwhile, is among the 
fortunate few: Her first hit, "These Words," ce- 
mented a steppingstone for an even bigger second 
single, "Unwritten." 

"We were all so massively in love with 'These 
Words' the first time we heard it at the label and then 
we met this young, amazing singer from the U.K. - 
oh, yeah, whose brother is Daniel Bedingfield -and 
we were committed," says Jacqueline Saturn, senior 
VP of radio promotion at Epic. "There was so much 
camaraderie around her." 

As such, a radio tour became a natural outreach 
for Bedingfield, and her innate talent proved a win- 
ning ticket for radio. Epic was so confident, in fact, 
that it took the record straight to top 40 radio. 
"Radio fell in love with her and when they heard 
her sing, forget it, they were in," Saturn adds. "It 
became unstoppable." 

"These Words," which topped the U.K. charts in 
the months preceding Bedingfield's stateside launch, 
was a solid breakthrough, peaking at No. 9 on the 
Pop 100 in April 2005 and No. 6 on Hot Digital Songs 
in August. But, as usual, the accomplishment re- 
quired a gallon of sweat. 

"It was a grind like you can't believe, but it really 
broke her career," says Tommy Nappi, Epic VP of pop 
promotion. Saturn adds, "A lot of hard work, espe- 
cially trying to convince rhythmic stations to play a 

straight pop record -but we got there." 
Then came "Unwritten," which indeed served as 

a trump card. The song not only reached No. 1 on 
the Pop 100 and No. 2 on Hot Digital Songs in April 

2006, but No. 1 at AC and No. 2 at adult top 40 that 
same month. It one -upped every accomplishment 
of its predecessor. 

The title's success was entirely radio -driven, 
without fanfare from licensing or digital alliances. 
"It took 'Unwritten' for the pieces of the puzzle to 

come together," Saturn says. "It wasn't until then 
that she started doing huge television. That song 
was used in the MTV series 'The Hills' and that 
was her first." 

Bedingfield is now working on her second album, 
which will see simultaneous worldwide release next 
year. Saturn is convinced the next round will be less 
arduous. "She is a believable artist and we already 
have people lined up that want to partner with her. 
It won't be only about radio the next time out." 

SETUP TRACK 
KT Tunstall also came to the United States with a 

European hit already in pocket -but Virgin knew 
better than to assume the same was a given here. 
Instead of doing a hard sell on the foot -stomping, 
folk -rocking first single "Black Horse & the Cherry 
Tree " -a far cry from the sound of anything else 
on American radio -the label decided to use the 
song as a setup for the more mainstream "Sud- 
denly I See." 

"We always believed that KT should be more than 
a singles- driven artist and we wanted to respect that 
in our approach," says Lee Trink, Virgin Records 
America executive VP /GM. "We decided to introduce 
the audience to her with 'Black Horse' and then work 
to bring it home with the next single." 

Of course, the label was in for a pleasant surprise. 
Virgin first went to triple -A radio with "Black 

Horse"-as it lined her up with multiple TV licens- 
ing opportunities using multiple tracks from album 
"Eye to the Telescope." During the course of several 
months, Tunstall was featured in "Grey's Anatomy" 
(with four different songs) "Men in Trees," "Angela's 
Eyes," "So You Think You Can Dance," "Six Degrees," 
promos for "Ugly Betty" and even the U.S. Open. 
Tunstall was also showcased in the opening credits 
of the movie "The Devil Wears Prada" and featured 

THE FRAY appears 
to be dodging 
the sophomore 
single slump. 

The Fray's 
`Over My 
Head 
(Cable Car)' 
took 35 
weeks 
to go to 
top 40. But 
eventually 
it peaked at 

ANNA NALICK'S 
debut single kept 

coming back. 

as a VH1 "You Oughta Know" breaking artist. 
"We made sure there was a consistent barrage on 

TV to familiarize the music before we went to pop 
radio," Trink says,. 

The single hastily scored No. 1 airplay at triple -A 

radio. By April, it was top 10 at adult top 40-and then 
Tunstall got a fateful break. "American Idol" con- 
testant Katharine McPhee performed the song twice 
on the nation's top -rated TV show, exposing millions 
to "Black Horse." In June, it scored the jackpot: the 
top 20 on the Hot 100. 

She has already triumphed twice more at triple -A 

with "Suddenly I See" and the current "Other Side of 
the World," but now the true sophomore test comes, 
with the release of "Suddenly I See" to top 40. Al- 

ready, it is perched in the top 20 at adult top 40. 

"We've got tremendous expectations for the track," 
Trink says. "This is the more obvious pop song; it's 
also the one that broke her open wide in the U.K. I 

feel like we're just getting warmed up." 

THE ULTIMIATE PAYOFF 
In the meantime, Epic's Fray appears to be dodging 
the sophomore slump. Second single "How to Save 

a Life" is top five at adult pop, as "Over My Head" re- 

mains entrenched in the top 10. It's No. 19 on the 
Pop 100, top 30 and climbing at modern rock, top 40 

on Hot Ringtoners; it also topped iTunes singles. MTV 

and VH1 are also in love. And the platinum full - 
length "How to Save a Life" is the No. 1 year -to -date 
digital album. 

"When you have a song called 'How to Save a 

Life' -you just know that's going to work," Saturn 
says. "We worked in advance to make it among the 
most licensed songs ever so that we had a lot of good 

exposure." HBO showcased it for 13 weeks to pro- 
mote its fall schedule and the increasingly essen- 
tial "Grey's Anatomy" not only placed the song in 
its 2006 season opener on Sept. 21, but created a 

full -length video using character footage, which it 
showed at the end of the episode. Other alignments: 
"Scrubs," "What About Brian," "NCIS," "One Tree 

Hill" and "Bones." 
"We knew when we had this album for two years 

in the office that this song was going to be the ultimate 
payoff," Nappi says. "It takes patience, but it really is 

all about the songs. And we're just beginning." 
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eorge Jones has been called everything from "the greatest living country 
singer" to "the Rolls -Royce of country singers." Jones' accomplish- 
ments -and his difficulties -have filled magazines and books for decades. 
But the fact remains that at 75 years old, he is what many music stars 
and wannabes aspire to be: a living legend. And he's not sitting around 
on his reputation On Oct. 24, Bandit Records will release a new album 
by Jones, "Kickin' Out the Footlights ... Again." Subtitled "Jones Sings 
Haggard, Haggard Sings Jones," the album features fellow legend Merle 
Haggard singing five of Jones' songs and vice versa. The pair also do four 
duets. Bandit president Evelyn Shriver says the pairing has "created a 
little curiosity" among fans because even though Jones has done Hag- 
gard songs for years, "they've never heard Haggard sing a George song." 

Born Sept. 12, 1931, in Saratoga, Texas, 
George Glenn Jones had been married twice, 
served in the Marines and started his music ca- 
reer all by the age of 24. Signed to the Texas - 
based Starday label, Jones, like other artists 
during that time, would record the hits of the 
day, whether they were R &B, country or rock - 
'n'roll. Perhaps not surprisingly, Jones' first 
records found him emulating idols Hank 
Williams, Lefty Frizzell and Roy Acuff. Eventu- 
ally he found his own voice and the style that 
would ultimately be emulated by a legion of 
artists that he inspired. 

Nicknamed the Possum, Jones first hit the 
Billboard singles chart in 1955 with "Why Baby 
Why," a song that peaked at No. 4. Then, in 1956, 
Billboard named Jones the most promising new 
country vocalist. 

Though not widely thought of as a songwriter, 
Jones wrote or co -wrote many of his early hits - 
including "Why Baby Why " -as well as songs 
for other artists, including "Life to Go," which 
was a hit for Stonewall Jackson, and "Seasons 
of My Heart," which was a top 10 single for 
Johnny Cash. 

From Starday, Jones moved to Mercury 
Records, where he experimented with rocka- 
billy under the name Thumper Jones. He had 
his first No. 1 single on Mercury with "White 
Lightning" in 1959. 

Throughout his career Jones has recorded for 
United Artists, Musicor, MCA, Asylum and now 
Bandit. Some of his biggest hits -including 
"The Grand Tour," "The Door," "Golden Ring" 
(which was a duet with then -wife Tammy 
Wynette) and "He Stopped Loving Her Today" - 
came during a nearly 20 -year run at Epic 
Records, where he was signed by legendary pro- 
ducer Billy Sherrill. 

According to historian Joel Whitburn, Jones 
has the most Billboard country chart hits of any 
artist, with 167 through 2005. And he's second 
to Eddy Arnold for the most top 10 hits ever. 

Interestingly, no one -including Jones - 
knows for sure how many albums he has 
recorded, although best guesses put the num- 
ber at around 200. 

Along with all the success came trouble, 
though. 

Jones' legendary drinking, and later drug use, 
dogged him for most of his career. While ad- 
mitting that he was "out of his mind" at times, 
Evelyn Shriver says Jones' shyness played into 
the equation. "All he ever wanted to do was sing. 
Everything else got thrown at him," she says. 
"The fame, the money, the acclaim, all of that 
was just very difficult for him to deal with, and 
the only way he knew how to deal with it was to 
drink or do drugs." 

38 I OCTOBER 28, 2006 

While there were those who were ready to 
write Jones off at various points in his career, 
he just kept going and the hits kept on coming. 

These days, though, while Jones retains the 
support of a legion of fans and other artists, he 
no longer has the support of radio. "It's a real- 
ity oflife that radio stations don't play guys that 
are in their 60s and 70s, in any format, not just 
country music," Shriver says. 

In the last five years, Jones has reached the 
top 25 of Billboard's Hot Country Songs chart 
only once. "Beer Run," a duet with Garth Brooks, 
peaked at No. 24 in October 2001. His last top 
20 came nine years ago with "You Don't Seem 
to Miss Me," a duet with Patty Loveless that 
peaked at No. 14 in 1997. And his last top 10 
was in 1990, a duet with Randy Travis on "A Few 
Ole Country Boys." 

To find his last solo hit you have to go back 
to 1988's "I'm a One Woman Man," which 
reached No. 5. 

Although radio airplay has been waning, 
Jones has still had a number of influential sin- 
gles during the last 15 years. Two that stand out 
are "I Don't Need Your Rockin' Chair," an all - 
out vocal love fest from such then -relatively new 
artists as Brooks, Travis Tritt and Alan Jackson, 

and "Choices." The latter peaked at only No. 28 
on the Hot Country Songs chart but led to a gold 
record and a Grammy Award for best male coun- 
try vocal performance. 

But even though Jones isn't a staple on today's 
country radio stations or video channels, a gen- 
eration of artists that he inspired are. Jackson, 
Kenny Chesney, Rascal Flatts, Dierks Bentley 

R EAI_ CO U NTI« 
Few topics get George Jones riled up like 
contemporary country music. In fact, he dis- 
putes that it's country music at all. 

"It's great to have young people loving 
country music, but they don't even know 
that that's not real country," Jones says. 
"Why in the hell do they call the stuff 
country? Why don't you find them 
another name and let us coun- 
try [artists] have our chart? 
No, they have to have it to 
walk on. They use country 
music as a steppingstone." 

To call Jones a hardcore 
traditionalist is an under- 
statement. "I'm still tradi- 
tional, and I can't like anything 
else. I don't know why," he says. 
"I can appreciate talent, and I can ap- 
preciate a good song, but to me they don't 
write the songs nowadays like they used to. 
Think back on the big songs that Hank 
Williams, Jim Reeves and Ray Price had. You 

don't hear that type of song anymore, or at 
least I'm not hearing it." 

Jones admits it's a matter of personal 

taste, but it's not personal. "I love a lot of 
the people in the business. Dierks Bentley 
is a very good friend, Kenny Chesney is, I 

guess, my best friend -he calls me 'Daddy' 
and I call him 'my son,' " Jones says. "I love 
a lot of the new artists, and what's amaz- 

ing to me is I have so many tell me, 'I 

wish to hell they'd let me go in 
and cut a good traditional 

country song.' I understand 
what they're up against, 
they have to do what 
they're told nowadays." 

Things weren't always that 
way, according to Jones. 

"Used to be it was a wide -open 
business. If they liked your 

singing, they signed you," he says. 
"You didn't have to be cute and go get 

your teeth fixed and all this crap. They just 
brought you in the studio and recorded you, 
and if you didn't have a hit the first time or two, 
they had plenty of time, and so did I. They gave 
you a chance to get two or three hits." 

The paradigm of stardom has shifted 
greatly, Jones believes. "Back in my day, a 

and Brad Paisley an put Jones at the top of their 
list of musical heroes. 

Arguably, he has influencec more of today's 
country stars than any other ar -ist. And not only 
has he influenced them, lie has been willing to 
share his time and hi talents with them. 
Whether it's a caneo in a video, as he did for 
Jackson's "Don't Rc.ck the cont nued on »p40 

TRADITIONALIST? FOR 
GEORGE JONES, THAT IS 
AN UNDERSTATEMENT 
big No. 1, super hit was 350,000 records, 
and it's not like that today," he says. "All the 
big money is being made today after us 
older artists had to work for $500, a couple 
thousand a night, and we finally got up to 
around $20,000 or $30,00 D. I make more 
today than I did back when I had all my hits, 
because I still got my traditional fans and 
they still come to see me. So I doubled my 
price, because radio's not playing the older 
artists. They have to come see me now, 
which I feel honored, and I think it's great, 
because they stand by you." 

There's a new criteria for star -making in 
Music City, by Jones way of thinking. 
"There's a lot of great singers in this town 
today that people won't even talk to be- 
cause they don't rook like what they're look- 
ing for," he says. "Hell, nobody used to care 
what you looked like. I couldn't have won a 

beauty contest if I bought it. Nobody held 
that against me. If they liked your singing, 
that's all the hell that mattered. Who in the 
hell would've ever thought that country 
music would see the day that it would come 
to this ?" -Ray Waddell 
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from »p38 
Jukebox," or a guest turn on an album, as he did 
for Paisley's "Time Well Wasted," Jones does- 
n't shy away from lending a hand. 

And those he has inspired return the favor in 
aces. When PBS series "Soundstage" put on a 
50th -anniversary tribute concert for Jones a few 
years ago, everyone from Trace Adkins and Em- 
mylou Harris to Harry Connick Jr. and Uncle 
Cracker showed up. A recent 75th birthday party 
honoring Jones at the Grand Ole Opry brought 
out Bentley, Billy Ray Cyrus, Joe Nichols and 
Tanya Tucker, among others. 

Meanwhile, Vince Gill, Pam Tillis, Sammy 
Kershaw, Mark Chesnutt and Tracy Lawrence 
are among the acts on a new Jones tribute 
album, "God's Country," now out on Cate- 
gory 5 Records. (Jones performed the title 
track himself.) 

Not surprisingly, radio is not part of the mar- 
keting plan for his new Bandit album. "George 
argued with me over and over that we needed 
some songs to send to radio," Shriver says. "I 

said, `There's nothing we could send to radio 
that they would play. I could send the two of you 
on fire to radio, but they wouldn't give you the 
courtesy of putting the fire out.' Until the day 
he dies, he will always believe that he's a song 
away from a hit." 

But, she adds, "Thank God, George is George. 
His [album] sales base is always 150,000- 200,000 

GEORGE JONES found his fans at a 2003 
show at the Loves Moor Speedway in 
Winston -Salem, J.C. 

units, and there aren't that many artists who 
can do that without airplay." 

Brian Smith, VP of store operations for Value 
Music Concepts, says his company will "ab- 
solutely" stock the new album. "Both [men] are 
enjoying a resurgence with their past few al- 
bums garnering critical acclaim as well as very 
good sales," he says. "The pairing is perfectly 
timed for both." 

Smith says Jones has managed to remain rel- 
evant even while the genre has endured nu- 
merous changes because "he is so revered by 
the younger set, many hot artists have included 
him in projects and thereby exposed him to a 
younger set each time. His fans cross genera- 
tional lines." 

After 50 -plus years in the industry, numer- 
ous No. ls, thousands of concerts, millions of 

records sold and an induction into the Country 
Music Hall of Fame Jones continues to record 
and tour. And still has fun doing it. 

With drinking and drugs behind him now, 
Shriver says Jones is "really so much more at 
peace. It's hard to even think of George as 75. 
He has so much energy now, and he's enjoying 
his life so much. I won't be surprised if he ends 
up burying all of us before we bury him." 

SunTrust 
congratulates 
George Jones. 
We congratulate you on your achievements, 

celebrate your 75th birthday, and thank ycu 

for your business. 

SunTrust Bank. Member FDIC. ® 2006 SunTrust Banks, Inc. SunTrust and Seeing beyond money are registered service marks of SunTrust Banks, Inc. nsh 42055 -06. 
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I_IVI NG 
JONES LOOKS BACK ON A 
LIFE OF TURMOIL AND 
HEARTFELT SINGING 

THIE' SONGS 
BY RAY WADDELL 

IM he world's greatest country singer lives about 60 miles south 
of Nashville in a spacious mansion that's light years away from 
his hardscrabble beginnings in the rough -hewn region of South- 
east Texas once known as the Big Thicket. Free of the demons 

that plagued him earlier in life, at 75, George Jones is peaceful and 
content. Still active in the studio and on the road, Jones remains a 
hardcore country traditionalist and bristles slightly when talk turns 
to contemporary country. But he has no ax to grind, and talks can- 
didly and easily about his rocky road to becoming a legend. 
As I drove up I couldn't help but think this is a 

long way from the Big Thicket. 
Well, it's quite a ways, yeah. I was born in Saratoga, 
Texas, a little town there in the Big Thicket about 
60 miles north of Beaumont. Needless to say, we 
were very, very poor, but we always managed to 
have enough to keep our bellies full. 

When did you first feel like you may have a fu- 
ture as a singer? 
I was already up in my 20s before I ever had any 
idea I could make money at it. I just wanted to 
sing, in church or wherever. I'd be on the bus just 

singing up a storm -Roy Acuff songs or some- 
body else. I would play hooky from school just to 
go do that, ride one bus to the end of the line and 
get on another one to ride back home. I did it just 
for the love that I had for it. It was nice to find out 
later that you could get paid for it. If I hadn't, I 

probably never could've done anything else. I tried 
to be a house painter, but I couldn't stand all that 
paint all over me. 

What were your early musical influences? 
The only night my mother and daddy would let 
me get in bed with them continued on »p44 

Glad Music Publishing L.P. cola Pappy Daily Music L.P. 
FOUNDED IN 1958 BY H.W. "PAPPY" DAILY 

Thank you George for 50 outstandin g years 
of classic country music. We are proud to have been a part of your success 

from the very start with many of your most memorable recordings. 
Beggar To A King Four O Thirty Three I Really Had A Ball Last Night I'll Share My World With You 

Just One More Just Someone I Used To Know Life To Go Love Bug Milwaukee Here I Come 
My Favorite Lies Old, Old House Please Talk To My Heart Race Is On She Thinks I Still Care, 

She's Lonesome Again Sometimes You Just Can't Win Take Me Talk To Me Lonesome Heart Tender Years 
Walk Through This World With Me When The Grass Grows Over Me Where The Grass Won't Grow 

White Lightning Window Up Above Your Heart Turned Left and many others... 

r- 
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Thanks, George, for allowing us to share 

in 50 great years of music! 

We've enjoyed every minute. 
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GRNND OLE 
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from »p42 
was Saturday night, and the only music we ever 
heard was the Grand Ole Opry. I'd tell my mother, 
"If I go to sleep, you wake me up when Bill Mon- 
roe or Roy Acuff comes on." That was the biggest 
thrill of my life in those days, listening to the 
Grand Ole Opry on the radio. 

Did you ever think you might be on there 
one day? 
I never had any idea whatsoever. I loved Roy Acuff 
with all my heart, and I never dreamed I'd be able 
to meet him or see him onstage, or especially be- 
come good friends with him. For all this to hap- 
pen, it's hard to explain what a dream this is when 
you love something as much as I love traditional 
country music. 

Do you remember your first paying gig? 
The first time I remember any money at all, 
maybe $500, was when I hit the charts with 
"Why Baby Why" in the latter part of '55. I lived 
in Beaumont, Texas, at the time, and I had a 

booking during Mardi Gras in New Orleans. I 

got me a [speeding] ticket in Bay St. Louis, Miss., 
for doing about 90, and I didn't have the money 
to get out of jail, so I had to call home and they 
had to wire money to get me out. But I still made 
the gig in time, and I went on and did the show. 
And somebody came in my hotel room, I figure 
it had to be a maid, got in my room while I was 

GEORGE JONES was backed up onstage in the mid-'E Os by THE JCNES BOYS. 

asleep and took my watch and rings. So I lost 
a lot of money, $500 didn't cover it. 

You took a brief stab at rock'n'roll under the 
name Thumper Jones. That didn't take, did it? 
Naw, it sure didn't. I was desperate. When you're 
hungry, a poor man with a house full of kids, 
you're gonna do some things you ordinarily 
wouldn't do. I said, "Well, hell, I'll try anything 
once." I tried "Dadgum It How Come It" and 
"Rock It," a bunch of shit. I didn't want my real 
name on the damn rock'n'roll thing, so I told 
them to put "Thumper Jones" on it, and if it did 

something, good, if it didn't, hell, I didn't want 
to be shamed with it. And I'll never live that 
down. It was a terrible sound, and now all that 
comes back to haunt you. 

I tried to buy all the masters, but they knew 
some day they could sell that junk and take ad- 
vantage of the fans, which they did. Here just a 

few short years ago somebody bought that stuff 
and came out with an album, "Thumper Jones," 
and it's the worse- sounding crap that could ever 
be put on a record. And a lot of your dear fans 
will buy those things because your name is on 
it, and that's a shame. 

"Window Up Above" in 1960, which you co- 
wrote, sort of signifies the beginning of the 
"George Jones" sound to me. 
That was one of the first things after "Why Baby 
Why" that got me any attention at all. When I 

went to Mercury I got my first halfway decent 
sounds. "Window" and "Color of the Blues" [in 
1958] didn't sell that big, but they got me a lot 
of radio play. 

That was the beginning of some good times 
for you, wasn't it? 
The '60s and '70s were fantastic. "Window Up 
Above," "She Thinks I Still Care" [1962], "Grand 
Tour" [1974], "Walk Through This World With 
Me" [1967]. 

Talk about your relationship with producer 
Billy Sherrill and why you two had so much suc- 
cess in the studio. 
I give the credit mostly to Billy, who at that time 
had that little bit of something different as a 

producer that most ofthe producers in Nashville 
didn't have. Everybody has their day, producers 
the same as artists. He just came up with that 
sound like he got with Tammy [Wynette], [sings] 
"Ba bum ba bum ba bum," build -ups, and it was 
a little more updated, I guess. 

He tried to do that with me, but I finally had 
a talk with him. I said, "Billy, I'm country, I'm 
traditional, I know continued on »p46 
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Hey, Possum 

Congratulations 
& Happy Birthday! 

We Love You. 

Billy, Charlene & Casper 

p.s. Just keep listening to Nancy... 
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On paper, he's 75. 

On record, he's timeless. 

Happy 
Birthday 
George, 
and congratulations on 
50 years of real Country. 

SONY BMG NASHVILLE 

: ç 

V 2006 SONY BMG MUSIC ENTERTAINMENT 

POSSUM COUNTRY 
LOOKS LIKE: 

George "Possum" Jones is one of a kind: an authentic artist and a genu ne character 

who continues to surprise us by defying -and surpassing - expectations. Here at 

Bass Performance Hall, we also like to keep our options open. Since our first season 

in 1998, we've presented symphonies as well as Sheol in warriors, Broadway shows as 

well as hill country fiddlers, grand opera as well as Wadaiko drummers. Over the course of those eight seasons, we've 

been lucky enough to present George Jones in concert five times, much to the delight of audiences and critics. Obviously, 

our patrons appreciate his distinctive characteristics. We're proud to report that he seems to appreciate ours, as well. 

., HIIIISEIIIIIIE,. 

NuS illI ' r-usi 
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NANCY & 15E PERRI fR 

BASS 
PERFORMANCE 

HALL 
w=ww.basshall.cun, 

BASS PERFORMANCE HALL CONGRATULATES GEORGE JONES ON 

HIS 1STH BIRTHDAY - AND HIS SO+ YEARS IN THE MUSIC BUSINESS. 

HALL SEAIES SEASON SPONSOR, : St bl ram AmedcanAirines" S E W E LL JONES 

BASS PERFORMANCE HAIL 4TH G CALHOUN STREETS FORT WORTH, TX 76102 
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from »p44 you're wanting to cross over with 
me like you have with Tammy, Charlie Rich 
and those people, but I'm hardcore and I can't 
help it. That's what I feel, and I can't do a good 
job for the label, you or anybody else if I don't 
feel it myself." I had no problem after that, 
we'd go in and he got me a good sound. I used 
my fiddle and steel and good country pickers, 
and I guess I really just lucked up a little bit 
on finding the songs. 

What did it take to make it back then? 
It takes a lot of luck, and I think your voice has 
to be a little different than anybody else. Like 
Tammy Wynette, when she sung you knew it 
was Tammy Wynette. And they say when they 
hear me sing they know it's George Jones be- 
cause I got that little something different in the 
sound of my voice, I guess. And Ernest Tubb, 
you definitely know when Ernest Tubb sings, 
and Hank Williams and Roy Acuff are the same 
way. But the most luck is songs. If you don't get 
them and somebody else 
gets them first, what the 
hell. Some great singers 
have come to this town 
and left empty- handed. 

During the late 1970s and 

early 1980s it was well - 
chronicled that you had 
some rough times person- 
ally and professionally, but 
the albums from that period hold up very well. 
How were you able to have such a crazy personal 
life and still do such great albums? 
Well, I was young, and my voice hadn't got 
screwed up yet. [laughs] I would say 90% of the 
time I would be in pretty damn good shape when 
I went into the studio. I did have a little sense, 
not a whole lot. But I would still have to have a 

little build -up of courage, three or four drinks 
[throughout] the session time. I don't know, it 
seemed to mellow you out and relax you a little 
more, and you would even feel your songs bet- 
ter. You could do a sad song about Mama, and I 
could hardly get through some of them, almost 
get on a crying drunk. [laughs] 

Faron Young told me one time, I said, "I'm 

`Some 
singer 
come to this 
town and left 

empty-handed.' 

GEORGE JONES took the stage 
in the nid -'50s garbed in white. 

gonna quit drinking, quit smoking, I'm gonna 
quit this crappy life." And Faron said, "George, 
God -dangit, if you ever were to quit drinking 
and smoking at the same time, why, your damn 
voice would go into turmoil and ain't no way 
you'd ever sing again." 

But when I had that wreck [a near -fatal ac- 
cident in 1999] I made my mind up, it put the 
fear of God in me. No more smoking, no more 
drinking. I didn't have to have no help, I made 
my mind up and I quit. I don't crave it. But 
when I first went back out on the road singing, 
I could sing high again. I got my highs back, 
but my low notes I'm kinda known for hit- 
ting- [sings] "Hotter than a two -dollar pis - 
tol"-I couldn't go down there no more. I 

remembered what Faron said, and I thought, 
"Damn, he was right." 

"He Stopped Loving Her Today" from 1980 is a 

song that will be one of your legacies. Why do 
you think people have latched onto that song 

the way thhey have? 

I've always thought a song 
was a hit if it stays up in 
your mind a lot. I carried 
that song almost a year, 
and I bet there wasn't a day 
I wasn't trying to sing it in 
my mind, it like to drove 
me crazy. But I told Billy 
Sherrill, "That's too damn 
morbid, ain't nobody 
gonna buy that." 

He said, "I'll bet you $100." I said, "Shit, I 

can't lose, I'll take the bet." And when it came 
out and did what it did I never was so amazed 
in my life. But then I got to thinking, "Why, 
hell, it had been on my mind for almost a year. 
And when a song does that to me it's always 
turned out to be a hit." I said [to myself], "You 
dumbass, you should of known that." 

"The Race Is On" [1964] was pitched to me, 
and I only heard the first verse, [sings] "I feel 
tears welling up cold and deep inside like my 
heart's sprung a big leak," and I said, "I'll 
take it." Ray Price always said, "Boy, if it 
makes smoke come out of your ass, you know 
it's a hit." continued on »p48 
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lappy birthday to 
The Possum 

and for 75 years of 
l ivi n' to tell it all. 
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THE LEGEND IS BACK, 
& THIS TIME HE BROUGHT FRIENDS. 

GEORGE JU\ I - God "; Country 
VINCE GILL - She Thinks I Still Care 

MARK CHESNUTT - Walk Through This World With Me 
TANYA TUCKER - Window Up Above 

PAM TILLIS - Take Me 
JOE DIFFIE - White Lightning 

SAMMY KERSHAW - He Stopped Loving Her Today 
GARTH BROOKS & GEORGE JONES - Beer Run 

JOE DIFFIE & SHONNA FAEGAN - Golden Rings/We're Gonna Hold On \tcdlcc 
TRACY LAWRENCE - The One I Loved Back Then (Corvette Song) 

ëxy^,y5 W W WCATEGORYSRECORDS.COM 
© CATEGORY 5 RECORDS. 1102 17th Ave. South, Suite 205, Nashville, TN 37212 

Manufactured by RED Distribution LLC and Distributed 
in the United States by RED Distribution, LLC. 

George - 
You are THE best! 
Thanks for all the cuts 
over the years. 

Bobby Braddock 

A Few Ole Country Boys 

'The first time I met George Jones, I was taken off guard. What do you say to somebody who votive admired 
all your life? A few years ago he was doing a show, and I went on his bus to talk to him for a few minutes 

before he went on stage. After he did his thing up there, he called me up to sing with him. I was so nervous - 
all I wanted to do was stand there and listen to him. Then he turned around, strummed a chord and started 

singing Du the Other Hand.' which is one of my songs. That really blew my mind." 

- Randy Travis. 1986 

'George, I'm still your biggest fan!" 

- Randy Travis. 2006 
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GEORGE JONES at 
the Pa omiro Club in 
Los Ar gels, 1980. 

from »p46 I read a quote one time where 
Billy Sherrill said something to the effect that 
on "Bartender's Blues" you were trying too 
hard to sound like George Jones. 
Yeah, I got into it too much, I really did. At the 
time, that's the way I felt it, but I think I really 
overdone the phrasing. But I cut it again on one 
of my latest albums, and I don't do quite as many 
syllables. I got that part from Lefty [Frizzell]. He 
always made five syllables out of one damn word. 

The nickname "No Show Jones," did you earn 
it, and how do you feel about that now? 
It was talked about so damn much, I think they 
made a mountain out of an anthill. It's true, I 

did miss quite a few dates. But they wouldn't 
have wanted to see or hear me anyhow, the shape 
I was in. 

Now I know it did hurt my fans in a way and 
I've always been sad about that, it really both- 
ered me for a long time. I could see in my mind 
a little old lady with her two grandkids walking 
an old dirt road a mile or two miles just to get 
to the show to see you, probably saved money 
for the tickets a couple of months. You realize 
how sad that is, because I would've given my 
right arm to get in to see Hank Williams or Roy. 

A lot of times we forget those things, and you 
have to be woke up. Even if they got their money 
back, I hope, they still lost the chance to see 
somebody they loved to hear sing, and I cheated 
them out of that. 

What do you think when you hear people call 
you country music's greatest singer? 
I don't know why they say that, there's a lot of 
good singers. I guess I just felt heart songs a lit- 
tle stronger in some type of way than they were 
used to hearing from other artists. But when I 

sing a song, whether it's in the studio or onstage, 

I try to live the story of that song in my mind, my 
heart and my feelings. That's why they come out 
like that. I feel the hurt that people have, espe- 
cially everyday working people. I'll be in the stu- 
dio and just get so involved in it I almost have a 

tear come out. 

Do you still enjoy going it the studio and laying 
down tracks? 
I still love to do it, but I harven't been satisfied a 

lot in the past because of the problems I've had 
with my voice. I have to pick my time to go back 
in and overdub. It's a little harder for me to do, 
but I still love going in and recording, and I'm 
about to get to a point where I'm getting the med- 
ications to clear up some of this mess. 

How about playing live, do you still love it? 
Oh, yeah, I'll always love Lt. As long as the peo- 
ple still want to come, I'm gonna be there. I don't 
care if I'm 95. I'm at the point in life where I re- 
ally could shut it off, but what would I do? 

Why in the hell don't George Jones move over 
and let the new people take over? Well, hell, they 
can do anything they want to, but I'm not gonna 
move over, because I love these fans and these 
fans still think a hell of a lot of me. I'm gonna 
hit it as long as I'm able. 

It's never been the love of the money. I thank 
God for it because it makes me a living. But I 

sing because ] love it, not because of the dollar 
signs. A lot of artists come to the big city of 
Nashville with dollar signs floating around in 
their heads, they're gonna get a lot of glory and 
popularity and be somebody and all this crap. 
Well, if that's what They've got in mind, I'm like 
Waylon Jennings -you setter go back home 
and get that off, and then come back to 
Nashville. Because you've got to have a love for 
it to be successful, 
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DEAR GEORGE JONES, 

CONGRATULATIONS ON 50 YEARS IN THE BUSINESS. 

YOURS IS THE GREATEST VOICE TO EVER SING COUNTRY M1'SI(: 

THANKS FOR BEING A HERO, INFLUENCE AND FRIEND. 

ALL MY LOVE TO YOU AND NANCY. 
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GARTH BROOKS, let, and GEORGE JONES 
teamed up onstage Et the 2001 Country Music 
Assn. Awards in Nashville. 

) 1 `tf S 
JONES HAS A RICH HISTORY 

OF COLLABORATING WITH 
FRIENDS AND ADMIRERS 

BY WADE JESSEN 

50 I OCTOBER 28, 2006 

Coming up with a definitive, inclusive chronology of every recorded vocal due 
George Jones has ever offered is almost impossible. There are so many that 
surely something would be left out. And that would be a shame, since the sum 
of all his songs has so vitally enriched his career and the careers of dozens of 
others, sometimes with life -altering results. 
Beginning more than 50 years ago on numerous radio appearances 
with husband- and -wife team Eddie & Pearl at KRIC Beaumont, 
Texas, and stretching to the present day with the release of "Kick- 
ing Out the Footlights ... Again" with longtime friend Merle Hag- 
gard, a fairly lengthy list of collaborations has only served to magnify 
his reputation as "the world's greatest living country singer." 

In terms of chart visib.lity, the list takes flight when "Yearning," 
a duet with Jeanette Hic- s, bowed on Billboard's country singles 
chart in January 1957. That single rose to No. 10. It would be his 
lone duet on the chart until moving from Starday to Mercury, where 
"Did I Ever Tell Yoú" was a hit in 1961 with Margie Singleton. 

He scot Ìirié more hitduet with Singleton ( "Waltz ofthe Angels" 
in 1962) before producer H.W. "Pappy" Daily took Jones to to United 

Artists. There, a young WSM Grand Ole Opry talent show winner 
would become the other half of what many consider to be Jones' most 
artistically gratifying duet work. Enter Melba Montgomery. 

Daily instinctively sensed that Jones, who still very much fan- 
cied himself a blues- influenced honky -tonker in the vein of his 
idol Hank Williams, would blend with Montgomery's irresistible 
mountain lilt with electrifying intensity. It was not the first or the 
last time Daily would steer Jones in such a fruitful direction. 

Much of Daily's duet output with Jones and Montgomery was 
beautifully produced with emphasis on the staples of mountain 
instrumentation -banjo, dobro and fiddle most conspicuously. 
The single for which the two are best -known is the Montgomery- 
penned tune "We Must Have Been Out of continued on »p52 
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It's been fifteen years since 
cc Don't Rock the Jukebox 

and I still want to bear some ,Jones. 

AlEr Jack:n, Hal Smith "Dis," End George Tones on the "Dont Rock the Jukebox" music video set. March 1991 

With love and admiration, 
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GEORGE JONES, left, 
and ELVIS COSTELLO 
perform a duet in 1981. 

from »p50 Our Minds." Squarely in the honky -tonk weeper 
vein, that single hit No. 3 in 1963, the first of seven chart pair- 
ings that ended with "Party Pickin' " in 1967. 

Much more than a passing entry in Jones' collaborative history, 
the harmony vocals that Johnny Paycheck supplied while a mem- 
ber of the Jones Boys band (1962 -66), are the subject of a who -in- 
fluenced -who debate that remains unsettled to this day. 

In the midst of the Montgomery duets, Jones was also paired 
for a time with pop heartthrob Gene Pitney after Daily made yet 
another label hop with Jones to Musicor. While compelling enough 
in some instances, the Pitney -Jones pairing is arguably one that 
leaves most fans scratching their heads. 

While Pitney was at the height of his success, Jones was expe- 
riencing perhaps his second of several zeniths in a career with 
peaks and valleys as broad and deep as they were numerous. Daily 
cut 31 tracks with the pair, which populated two albums. On the 
charts, the most muscular was the juke -joint -friendly "I've Got 
Five Dollars and It's Saturday Night," a top 20 contender in 1965. 

Also in the relatively obscure pairings category, which includes 
his first chart duet with Hicks, Brenda Carter joined Jones on the 
top 20 hit "Milwaukee, Here I Come" in 1968. 

Jones' well -documented relationship onstage and offwith Tammy 
Wynette took the couple to places neither had dreamed of. The two 
met in 1968, when Jones was still signed to Musicor. Growing un- 
happy with Daily and his situation at the label, Jones was eager to 
duet with Wynette. By the time he negotiated his release and moved 
to her label, Epic, in 1971, he and Wynette had married. 

By the end of his first year at the label, he and Wynette were on 
the charts with "Take Me," a remake of Jones' 1966 top 10 solo hit. 
The new version reached No. 9 in early 1972. 

What followed could only be described as the most fruitful and 
talked -about phase in the lives of both stars. While simultaneously 
having solo hits, the two offered such classic songs as "We're Not 
the Jet Set," "We're Gonna Hold On," "Near You," "Golden Ring" 
and "Two Story House." 

The ironic and unlucky number of 13 chart duets carried Jones 
and Wynette through six years ofmarriage, countless industry awards, 
one daughter together and eight children between them, a bitter di- 
vorce, two reunion albums (1980 and 1995) and, for Jones, an ad- 
mittedly painful final separation when Wynette died at age 55 in 1998. 

During his lengthy stay on Epic, Jones also paired with Hag- 
gard for "A Taste of Yesterday's Wine," from which the two saw 
Willie Nelson's version, "Yesterday's Wine," cap the country sin- 
gles chart in 1982. 

Former sideman Paycheck also hooked up with Jones for "Dou- 
ble Trouble," which yielded chart hits with covers of Arthur Alexan- 
der's "You Better Move On" (1980) and Chuck Berry's "Maybelline" 
(1978), among others. 

Most of his collaborative work on Epic thereafter came in the 
form of multi- artist duet projects. Most continued on »p54 
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RII)ING 
THIE CHARTS 

Lightning struck Billboard's Hot Country Songs chart in March 1959 when George Jones' hit 
single "White Lightning" became his first No. 1 smash, holding the chart's top slot for five weeks. 

In four decades, Jones has topped the country singles chart no fewer than a lucky 13 times. Sev- 
eral of those hits commanded the peak of the chart for more than a week, including "Tender Years" 
(seven weeks in 1961), "She Thinks I Still Care" (six weeks in 1961), "Walk Through This World With 
Me" (two weeks in 1967), "We're Gonna Hold On," with Tammy Wynette (two weeks in 1973) and 
"Near You," with Tammy Wynette (two weeks in 1976). 

On the Top Country Albums chart, Jones' best -selling sets have likewise spanned the decades, 
from "The Race Is On" in 1965 to "Still the Same Ole Me" in 1981. 

The titles on these charts are listed by peak position on the Hot Country Songs and Top Country 
Albums charts. If more than one title peaked at the same position, ties were broken by the number 
of weeks spent at the top. If ties still remained, they were broken by the number of weeks on the chart, 
and then their position in the top 10 and /or the top 40, depending on where the title peaked. 

Chart information compiled by Keith Caulfield. 

GEORGE JONES' TOP AI_131J IVI S 
Rank Title Peak Position Debut Date Label 
1 I'm A People 1 (2 weeks) June 25, 1966 Musicor 
2 Golden Ring 

(with Tammy Wynette) 1 Sept. 4, 1976 Epic 
3 Walk Through This World With Me 2 April 8,1967 Musicor 
4 Still The Same Ole Me 3 Dec. 5, 1981 Epic 
5 We Go Together 

(with Tammy Wynette) 3 Nov. 6, 1971 Epic 
6 The Best Of George Jones 3 Jan. 11, 1964 United Artists 
7 We're Gonna Hold On 

(with Tammy Wynette) 3 Jan. 12, 1974 Epic 
8 We Found Heaven Right Here 

On Earth At "4033" 3 Nov. 12, 1966 Musicor 
9 Singing What's In Our Heart 

(with Melba Montgomery) 3 Jan. 11, 1967 United Artists 
10 The Race Is On 3 May 22, 1965 United Artists 

GEORGE .10\1=S' TOP SINGLES 
Rank Title Peak Position Debut Date Label 
1 Tender Years 1 (7 weeks) June 19, 1961 Mercury 
2 She Thinks I Still Care 1 (6) April 14, 1962 Mercury 
3 White Lightning 1 (5) March 9, 1959 Mercury 
4 Walk Through This World With Me 1 (2) Jan. 21, 1967 Musicor 
5 We're Gonna Hold On 

(with Tammy Wynette) 1 (2) Sept. 1, 1973 Epic 
6 Near You (with Tammy Wynette) 1 (2) Dec. 11, 1976 Epic 
7 He Stopped Loving Her Today 1 April 12, 1980 Epic 
8 I Always Get Lucky With You 1 May 7, 1983 Epic 
9 The Grand Tour 1 June 8, 1974 Epic 
10 Still Doin' Time 1 Oct. 3, 1981 Epic 

11 Golden Ring (with Tammy Wynette) 1 June 5, 1976 Epic 
12 Yesterday's Wine 

(with Merle Haggard) 1 Aug. 7, 1982 Epic 
13 The Door 1 Oct. 26, 1974 Epic 
14 She's My Rock 2 Sept. 22, 1984 Epic 
15 I'll Share My World With You 2 March 29, 1969 Musicor 
16 When The Grass Grows Over Me 2 Nov. 23, 1968 Musicor 
17 The Window Up Above 2 Nov. 7,1960 Mercury 
18 Tennessee Whiskey 2 Sept. 10, 1983 Epic 
19 I'm Not Ready Yet 2 Aug. 23, 1980 Epic 
20 A Good Year For Roses 2 Nov. 21, 1970 Musicor 
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HAPPY BIRTHDAY, GEORGE. 
THANKS FOR SETTING THE BAR 

SO HIGH THAT NONE OF US 
COULD EVER POSSIBLY REACH IT ! 

LOVE, 

SWEET PEA 

George, 
If your career had only lasted six 
months we'd still be calling you the 
greatest country singer of all time. 

Congratulations on 50 incredible 
years! 

Your friend, 

Brad 
www.americanradiohistory.com
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'Johnny Cash was 
one of the nicest, 
most beautiful 
people I've ever 
known, and one 
of my very 
best friends.' 

-GEORGE JONES 

GEORGE JONES. right, WILLIE NELSON, 
center, and KRIS KRISTOFF=RSON at a 
2003 tribute to _ohnny Cash. 

from »p52 notable among these is "My Very Special Guests" 
(1979), which featured a patchwork of artists including longtime 
admirers Nelson, Elvis Costello, Pop and Mavis Staples, Em- 
mylou Harris, Linda Ronstadt and James Taylor. Now consid- 
ered seminal in Jones' body of work, "Guests" spawned Taylor's 
breathtaking 4 a.m. harmony on "Bartender's Blues," which hit 
the top 10 on the singles chart. 

Jones also shared studio time -and charted singles -with Ray 

Charles and Chet Atkins, Brenda Lee, Lacy J. Dalton, Shelby Lynne, 
Sammy Kershaw, Alan Jackson, Randy Travis, Patty Loveless, Garth 
Brooks, Shooter Jennings, Chad Brock and Hank Williams Jr. 

In 1991, "Friends in High Places" brought out vocal icons like 
Buck Owens, Ricky Skaggs, Vern Gosdin and Charlie Daniels. 

Supported by an all -star cast (Pam Tillis, Vince Gill and T. Gra- 
ham Brown), Jones' 1992 single "I Don't Need Your Rockin' Chair" 
was a defiant middle finger to a changing radio format where artists 
of Jones' vintage had become unwelcome amid a sea of new faces. 

In 1994, producer Brian Ahern assembled another cast of Jones 
disciples for "The Bradley Barn Sessions." Showing up were artists 
ranging from Gill to Mark Knopfler, Keith Richards to Ricky Sk- 

aggs, Dolly Parton to Mark Chesnutt. 
In the "Barn" liner notes, Ahern perhaps says it best regarding 

the artistic payoff that comes with observing Jones at his craft. 
"I wanted to revisit George Jones' old hits in a time machine 

charged with superstars whose purpose was to motivate this great 
artist, described by [Frank] Sinatra as the second -best singer in Amer- 

ica. Frankie was wrong. The deer doesn't say, 'I think I'll run pretty 
today'; it just runs. George Jones is brilliant. Not since working with 

Johnny Cash have I felt this deep, unconscious genius." 
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HANK WILLIAMS TO ALAN 
JACKSON EARN KUDOS 
FROM THE POSSUM 

WEIGhS IN ON... 
HANK WILLIAMS: 
"Hank Williams is the boss of it all, as 

far as I'm concerned. Everything that 
man recorded I memorized. He was put 
on this earth for one thing, to stir every- 
body's heart up. In a period of five years 
he was here, did all that and was gone." 

WAYLON JENNINGS: 
"Waylon Jennings was another man 
with a big heart. He and Johnny helped 
me when I was in my worst shape. They 
gave me money to pay bills. I didn't ask 
to borrow it, they knew what I needed. 
And that's a real friend." 

MERLE HAGGARD: 
"Merle Haggard is about my favorite 
singer nowadays. I still love Hank 
Williams, he's still the boss. I still love 
the old stuff that Lefty [Frizzell] did, 
and Roy Acuff. But Haggard, all he has 
to do is open his mouth and sing. He 

never did a lot of these fancy syllables 
and phrasing like I did, but everybody 
ain't got it like Merle has. It all ties in to 
one main thing, talent, and he just 
done it right." 

TAMMY WYNETTE: 
"Tammy Wynette had a very different 
voice, like Patsy Cline, way ahead of her 
time. She was determined. Nobody 
would give her a shot, she went to every 
label there was, and Billy Sherrill hap- 
pened to have some good songs in there 
waiting for a good voice." 

ALAN JACKSON: 
"I love him because he started off coun- 
try and he wasn't like the rest of them, 
he stayed country. They would either 
accept him or they wouldn't." 

-Ray Waddell 
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In the past year, the tremendous growth of digital music in Australia has started to change the 
look and sound of Australian music. The digital market could provide the local music 
industry with more opportunities as it prepares to launch more acts onto the global stage 
throughout 2007. On Oct. 29, the Australian music business prepares to celebrate its top 
acts at the annual Australian Recording Industry Assn. (ARIA) Awards in Sydney. The year's 
top nominees include heavy metal trio Wolfmother, rock band Powderfinger's singer Bernard 
Fanning, alternative rock act Eskimo Joe and crossover hip -hop posse Hilltop Hoods -each 
notching five nominations. But the past year's real winner is the digital music market. 
Half -year figures for 2006 from the ARIA show that digital sales were up nearly 395% 

when compared with the previous year, to a value of 12.2 million Australian ($9.1 million). 
At the same time, online revenue for the Australasian Performing 

Right Assn. (APRA) for the 2005 -06 fiscal year grew 158.3% to $1.2 
million Australian ($890,000), surpassing the $1 million Australian 
mark for the first time. 

Income from online sales now accounts for 15 %, or $6 million 
Australian ($4.5 million), of the revenue generated by the Aus- 
tralasian Mechanical Copyright Owners Society (AMCOS), which 
APRA administers. 

The APRA and ARIA attribute the digital sales boom to the 
October 2005 arrival of Apple Computer's iTunes music store 
in Australia. 

In turn, this shifted the spotlight onto Australian download 
sites. Digital sales now represent 5.5% of business -up 1.5% from 
last December. 

"While we do not see growth on physical sales, growth of over 
40% in digital sales is expected," says Denis Handlin, chair- 
man /CEO of Sony BMG Music Entertainment Australia and New 

Zealand, and chairman of the ARIA board. "This will be ap- 
proximately $43 million [Australian] [$32 million] wholesale, 
which will be between 8% to 10% of total industry sales." 

The digital revolution has already started to change the sound 
and look of Aussie acts on the horizon. 

"The predominance of hip -hop tunes in ringtones and down- 
loads will see a greater focus on that genre," says George Ash, man- 
aging director of Universal Music Australia. 

The growth boom of such sites as MySpace allow more rock acts 
to bypass radio and TV. This allows their sound to be less radio - 
friendly and more radical, says Ed St. John, president of Warner 
Music Australia. "At this stage, anything goes, which is exciting." 

The greater role that TV plays these days in unearthing new tal- 
ent could also see a new breed of "visually interesting acts," says 
John O'Donnell, managing director of EMI Music Australia. 

Free -to -air TV stations began programming more music after 
high ratings for such reality TV series as "Australian Idol." This 

tapped new consumers. 
Concert promoter Michael Chugg of Chugg Entertainment 

says, "Music seems to be important to people again. We're find- 
ing different demographics going back to concerts again after a 

10 -year gap." 
This could explain why, in ARIA's half -year figures, CD sales 

rose by 17 %, equal to 3 million unit sales. (Although revenue was 
up only 4.65% due to heavy CD price discounting.) 

ARIA figures showed that domestic acts represent 31.8% of the 
Australian album chart, up from 23% last year. This has increased 
the resolve of labels to break more acts abroad. 

But that's a difficult and expensive mission with a low 
success rate. 

For every Jet and Wolfmother that works, a Delta Goodrem or 
Missy Higgins is slow to translate their domestic success. 

Yet Australian music companies feel upbeat. As they digi- 
tized every aspect of their operations, they continued on »p60 
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from »p59 
took the opportunity to reshape their operations and try new 
business models. 

Sony BMG set up a TV production division to create shows for 
its acts. A business enterprises division extended deals with cor- 

porations to sponsor videos, album launches and TV tie -ins. The 
company widened its country music sector and launched the RED 

label to focus on grass -roots and online marketing channels. 
Its biggest local album releases were Pete Murray's "See the 

Sun," Rogue Traders' "Here Come the Drums" and Human Na- 

ture's "Reach Out: The Motown Record." Further success has come 
from Shannon Noll, John Farnham, Something for Kate, TV Rock, 

Alex Lloyd and Augie March. 
Next year Rogue Traders, Murray and Noll will tour Europe ex- 

tensively; Goodrem's third album will see the light of day overseas 
in the second quarter; and Augie March will play Canada and Ger- 
many in March. 

Universal Music Australia set up an urban music division. Next 

year it formally launches Universal Classics with four new sign- 
ings. Fanning's solo album "Tea & Sympathy" has sold 340,000 
units, and he toured behind its overseas release (Lost Highway in 
the United States, Mercury in Europe). 

Wolfmother, through the Modular label, sold half a million 
units worldwide of its self -titled debut album -more than 
200,000 at home. 

Other breakouts included classical- crossover singer Mark 
Scholtez, pop singer Steph McIntosh and alt- rockers the Grates. 
Most will launch globally in 2007, Ash says, as will Powderfinger, 
Sarah Blasko, Vanessa Amorosi, Eran James and Grinspoon. 

EMI's major Australian releases are coming in this second half, 
with Keith Urban, Silverchair, Jet, the Sleepy Jackson, the Vines, 

Gt 

Kasey Chambers and Little Bird. These acts are expected to tour 
abroad through 2007. EMI continued to work on Higgins' "The 
Sound of White," last year's top seller, bringing its sales tally to 
660,000 units. An all- female tribute to Neil and Tim Finn songs, 
"She Will Have Her Way," has sold 180,000 units. 

Signing such indie labels as Spunk and Below Par increased 
EMI's local success rate with breakthroughs Kisschasy and Some- 
thing With Numbers. Through 2007, EMI's priority is to expand 
the global reach of Urban, and launch new signings Airbourne, 
the Mercy Arms and Angus & Julia Stone. 

Warner Music Australia found that relaunching the Mushroom 
label as its Aussie imprint (it bought indie Festival Mushroom 
Records last October and hired its managing director Michael Parisi 

as its president of A &R) causes its Aussie repertoire share to leap 
from 12% to 33 %. 

"Our challenge was to have the largest local music repertoire 
and we achieved it," St. John says. 

Eskimo Joe's third album, "Black Fingernails, Red Wine," was 
one of the year's big breakthroughs. It debuted at No. 1, is close to 

double -platinum and is nominated for nine ARIA Awards. 
Sibling trio Evermoré s sophomore album, "Dreams," went gold 

and peaked at No. 5, with radio response to second single "Light 
Surrounding You" expected to match the album's platinum status. 

The Veronicas' debut album, "The Secret Life Of ...," peaked 
at No. 2 and went four -times platinum for sales of 280,000. Through 
2007, releases from singer Katie Noonan, hip -hopster Scribe and 
rock band Thirsty Merc will also be launched internationally. 

The independent sector has continued its boom, with retailers 
estimating it now makes up 25% of the market. 

The Assn. of Independent Record Labels hit a record member- 
ship of 500 this month. The group's moves to heighten 

brand awareness of indie music through its charts 
and inaugural Independent Music Awards in Syd- 

ney in late November is paying off. 

"We'll see more corporate sponsorship in the 
sector next year," chief executive Stu Wafters says. 

The greater global awareness of Aussie indie 
music -and of Australian consumers and media's 

willingness to support the unknown and 
the radical -has filtered through to 

other sectors. 
The concert circuit is a vibrant 

destination -for up- and -coming 
acts and larger names such as 

Michael Franti and Foo Fight- 

ers -who toured a number 
of times within a year -and 
for the 15 superstar acts 
heading to Australia 
through the summer. 
"Australia's an important 
part of the global touring 
circuit," says Michael 
Gudinski, managing direc- 

Australian acts gaining 
global fans include, clockwise 

from upper left, WOLFMOTHER, 
JET and ROUGE TRADERS. 
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The annual awards 
show of the Australian 
Recording Industry Assn. 

Accor Stadium, 
Sydney 

Ten Network (free to air), 
Channel [V] (pay TV) 

Oct. 29 

Performers include 
Keith Urban, the Veronicas, 
Wolfmother, Bernard 
Fanning, Hilltop Hoods, 
Human Nature and 
Eskimo Joe. 

aria.com.au 

tor of Frontier Touring. "It's healthy, with a lot of new emerging acts." 
Developing labels, including Sony BMG's RED and Liberation 

Music's Liberator, report strong interest from international indie 
labels for business. 

"Australian consumers have a reputation for different kinds of 
music, especially new and different things," Liberator A &R di- 

rector Nick Dunshea says. Liberator, which launched this year, ex- 

pects to sign six to 10 licensing deals by the first quarter of 2007. 
Publishers continue to nurture new acts, says Ian James, deputy 

chairman of APRA and managing director of Mushroom Music. 
"With many majors pulling back on their A &R, young acts need 
nurturing and funding for their early recordings," he says. James 
cites Eskimo Joe, Love of Diagram and the Devastations as three 
acts fostered by Mushroom before inking record deals. 

John Anderson, managing director of EMI Music Publishing 
Australia, agrees that publishers continue to offer a viable alter- 
native for new talent. "There's a tendency for managers of young 
acts to try for overseas publishing because it's more money. But 
that's a short-term way of looking at things." He points to how 
EMI's major writers -such as Jimmy Barnes, Icehouse and the 
Divinyls -have remained for 20 years with their publisher despite 
many label changes. EMI signed 10 new writers in the past year. 

The APRA, which represents nearly 44,000 writers in Australia 
and New Zealand and 437 publishers, declared total revenue of 
$127.2 million Australian ($94.9 million) in the 2005 -06 fiscal year. 

This was a growth of 2.9% over the previous period. 
Results for AMCOS, which represents 577 writers and 282 pub- 

lishers, rose 8.8% to $41 million Australian ($30 6 million), bring- 
ing consolidated APRA /AMCOS revenue to a new high of $168.2 
million Australian ($125.4 million). 

This was despite a softening in broadcast ad revenue, a second - 
half decline in value of the New Zealand dollar, a continued de- 

dine in cinema box office and some major tour cancellations, APRA 

chief executive Brett Cottle says. 
It was a tough year for retailers, less because of competition 

from digital sales, but more because heavy CD discounting caused 
a 7% drop in dollar value, according to the ARIA. Ian Harvey, 
head the Australian Music Retailers Assn., which represents 740 

stores, says, "Nevertheless, great music retail:ng came to the 
fore. The smarter indie stores grew by sensing trends and im- 
porting their stock." - 
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BLACK FINGERNAILS RED WINE 
4 weeks at #1 (ARIA Albums Chart) 

. 15 weeks in the Top 10 

Double Platinum Album in just 16 weeks 
9 ARIA Nominations including winners of the Best 
Producer and Best Engineer Awards 

REAL LIFE 
3 Real Life is released through Sire/Warner Bros in 2007 
. Co Produced by John Alagia and Jon Hume 
. Certified Gold in just 4 weeks 
. Includes the number 1 Australian Airplay song 

'Running' plus the new single 'Light SurroundingYou' 
i° Dirty South v Evermore's 'It's Too Late' is currently 

Number S on the Billboard Hot Dance Airplay Chart 

The Voice of the hit band George 
New solo album 'SKIN' released in early 2007; 
Written by Katie Noonan, Andrew Klippel, Gary 
Clarke and Rollo 
Produced by Andrew Klippel and Mixed by Dave Way 
"Katie Noonan is a rare latent with a voice of extraordinary 
beauty and versatility." The Australian 

Mushroom Records is the domestic music imprint of Warner Music Australia/New Zealand. It used to 
be called Festival Mushroom Records, or FMR, but we bought it from News Ltd last year and gave it a 
different name. Mushroom is steered by Michael Parisi and features a diverse stable of artists 
including Kylie Minogue, Scribe, Thirsty Merc, Gabriella Cilmi, Butterfingers, Amiel, The Whitlams, 
Gyroscope, The Mint Chicks, 67 Special, Gerling, Children Collide, Chloe Lattanzi, Shihad, The Follow. 
Mushroom is a proud member of the Warner Music label family. 

For more information on our artists go to www.mushroomrecords.com.au 
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Accounting 
Taxation 
Merchandising 
Royalties 
Audits 
Contracts 
GST 

These are not words which find their way into 
compositions, written or musical. But they 
are concepts which artists, musicians, actors, 
sportspeople, and their associated technicians 
and managers should be mindful of if they wish 
to maximize their incomes and minimize their 
costs and tax obligations. 

We have, over the past 30 years, established 
a global network of legal and accounting 
specialists who work with us to address and 
resolve all financial or taxation issues which will 
confront the entertainer or sportsperson during 
his/her career. 

Our list of entertainer clients worldwide, in both 
the music and film industries, is formidable and 
simply attests to the extent of the confidence 
and trust they have placed in us over time. 

We are always ready and able to assist you 
in protecting your interests while in Australia, 
New Zealand, Japan, and South East Asia. 
We will also refer you to the most appropriate 
professionals to address any fiscaVtax matter 
which may arise while working in the USA, the 
UK, or Europe. 

IROSEBY 
,ROSNER 

YOUNG 
CERTIFIED PRACTISING ACCOUNTANTS 

Contact: Michael Roseby 
Michael Waters 

Level 3, 

199 Toorak Road, (PO Box 131) 

South Yarra 3141, 
Melbourne, Australia 
Telephone: 61 3 9827 3366 
Facsimile: 61 3 9827 7888 
Email: msr@rosroy.com.au 

www.rosroy.com.au 

Accountants International Taxation Advisors Tax Agent, 

THE INFORMATION YOU 
NEED FOR SUCCESSFUL 

TOUR PLANNING 

ilba 
NTERNATIONAL 

NT & TOURING GUIDE 

Over 30,000 listings: 
Artists Agents & Managers 

Concert Promoters 

Sound & Lighting Services 

Venues Clubs 

Equipment Rentals 

Security Services 

Staging & Special Effects 

Charter Transportation 

Merchandisers 

Insurance Companies 

Order online: www.orderbillboard.com 
OR CALL 800 -562 -2706. 818- 487 -4582 

By Mail: Send payment of $139 plus 89.95 shipping ($14.95 Canada /824.95 international orders) 

per directory with this ad to: Billboard Directories, PO Box 15158, North Hollywood, CA 91615 -5158. 

Please add appropriate sales tax in CA, DC, FL, GA, IL, MD, MA, MN, MO, NJ, NY, OH, SC, TN, 

TX & CANADA. Orders payable in U.S. funds only. All sales are final. 

Also available on mailing labels, for info. email: mwíesnerÇolvnubuspubs.com 
For advertising opportunities, call 800.223 -7524 or email jserrettet billboard.com A7TTI4 
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10 ARTISTS TO WATCH 
Australian Acts Aim For Global Fans In Multiple Genres 
BY CHRISTIE ELIEZER 

ESKIMO JOE 
Eskimo Joe's 2002 album "A Song Is a City" went 
double- platinum (140,000 units) thanks to the 
intense live shows of this Perth guitar trio. But 
the act's new disc, "Black Fingernails, Red 
Wine," released in June, showed a songwriting 
prowess that won friends at radio. The album, 
which debuted at No. 1 on the Australian Record- 
ing Industry Assn. (ARIA) chart, has already 
matched the sales of "City" and garnered nine 
nominations for the band at this year's ARIA 
Awards. The band is eyeing the international 
market next year and expects to reveal U.S. re- 

lease plans shortly. 
Record corr. Mushroom /Warner 
Publisho Mushroom Music 

Managenr -. Catherine Haridy Management 

HILL 
The Adelaide hip -hop posse Hilltop Hoods 
avoided the mainstream music industry and set 
up their own tour circuit. The act's 2003 release 
"The Calling" went platinum (210,000 units) after 
three years. This year's "The Hard Road" made 
the group the first local hip -hop act to bow on the 
ARIA album chart at No. 1. One of the country's 
most exciting live acts, Hilltop Hoods are up for 
five nominations at the ARIA Awards. The band 
will pursue an international release in 2007. 
Record L Obese Records 
Publish Self- published 
Manager Pulling Strings 

ROGUE TRADERS 
A multiplatform promotional plan helped Rogue 
Traders reach quadruple -platinum (280,000 units) 
with their album "Here Come the Drums." The 
single "Voodoo Child" set a buzz through clubs, 
ringtones and downloads before debuting in the 
top five on the radio charts. The album's fourth 
single, "We're Coming Home," was tapped for a 

Masterfoods advertising campaign that brought 
exposure on TV and in supermarkets. The act has 
toured the United Kingdom (where "Voodoo 
Child" went top five this summer as a ringtone 
and chart hit) and Europe this month. 
Record label: Peppermint Blue /Sony BMG 
Publisher: BMG /EMI 
Manager Peppermint Blue Management 

continued on »p66 
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MUSIC EN RTAINMENT 
AUSTRALIA 

#1 MARKET SHARE 

#1 ALBUM CHART SHARE 

#1 DIGITAL BUSINESS 

#1 RADIO AIRPLAY SHARE 

#1 MUSIC WEBSITE 

THE #1 AUSTRALIAN ARTISTS COMPANY 

DELTA GOODREM JOHN FARNHAM ROGUE TRADERS PETE MURRAY HUMAN NATURE SHANNON NOLL GUY SEBASTIAN 

ADAM HARVEY ALEX LLOYD AMY PEARSON ANTHONY CALLEA AUGIE MARCH DAVID CAMPBELL ERICA BAXTER 

GIRLBAND THE HIPTONES THE INCHES KANE ALEXANDER KATE MILLER -HEIDKE MICHAEL PAYNTER PAULINI 

THE SPARROWS SOMETHING FOR KATE TV ROCK YOUNG DIVAS 

www.sonybmg.com.au 

the independent rock label 

theanswer.ie 

albertmusic.corn 

dallascrane.com breed77.net 

V.RERT 
PRODUCT IONS 

OCTOBER 28, 2006 I www.billboard.biz I 63 
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THE musuuuum GROUP 

liberatormUSic 
a X . 

11 

The newly created berator Music has hit the ground running, established only 7 months ago 

to focus on licensing international artists cf all musical genres for Australia and New Zealand. 

So far the release schedule has seen the following immediate results: 

7m 

"YELLFIRE!" 
#14 ALBUM DEBUT IN AUSTRALIA AS 

WELL AS A 7 SHOW SOLD -OUT TOUR. 

"STOP SNITCHIN STOP LYIN" 
#6 IN THE NZ MUSIC 

DVD CHARTS FOR 2 WEEKS. 

TOP 50 SINGLES FROM... 

$710f i 

"JCB SONG" 

MICHAEL 

GRAY 
FEAT. SHELLY POOLE 

"BORDERLINE" 

ALBUMS FROM... 

"CATALOGUE" 
THE GREATEST HITS ALBUM 

"FREAKSHOW" 
CURRENTLY #11 ON THE 

ITUNES ALBUM CHART. 

COMING SOON... 

NICKELBACK 
LIVE DVD 

rob thomas 
LIVE DVD 

`varc - -o 
CD /DVD 

COMPILATION 

SIMPLY RED 
SINGLE /ALBUM 

For more information about Li:e:-ator please contact: 

Nick Dunshea: nickd @liberatormusic.ccrn_au www.liberatormusic.com.au 

THANKS TO THESE GREAT ACTS FOR 

MAKING IT HAPPEN , 

ELVIS COSTELLO NORAH JONES 

JACKSON BROWNE MISSY HIGGINS 

PETE MURRAY PAUL KELLY 

BOZ SCAGGS BRYAN ADAMS JEWEL 

JOE COCKER JOHN FOGERTY 

DIANA KRALL THE BEACH BOYS 

JAMIE CULLUM TONY JOE WHITE 

JOAN ARMATRADING 

all enquires info @adayonthegreen.com.au 

for all 06/07 summer season info go to 
r 

adayonthegreen.com.au 

MUSHROOM 
MUSHROOM 

TELEV SION 
27DC 
de9Çfl . lnOÍ'Ofl 

EIiEIr'!1111EIr 
League 
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AUSTRALIA'S LEADING INDEPENDENT ENTERTAINMENT GROUP 

MUSHROOM 

M USI C 
PUBLISHING 

In each territory, there is one 
big independent publisher. 
That publisher in Australia and 
New Zealand is Mushroom 
Music Publishing. Our offices in 

Melbourne, Sydney and Auckland 
represent many of the world's 
finest independent publishing 
companies. Sure lots of people 
say that, so don't take our word 
for it. The recent charts speak 
for themselves... 

ALBUMS 
STADIUM ARCADIUM 
Red Hot Chili Peppers Platinum 3 

BLACK FINGERNAILS, RED WINE 
Eskimo Joe Platinum 
TAKING THE LONG WAY 
Dixie Chicks Platinum 
SHE WILL HAVE HER WAY THE SONGS OF TIM & NEIL FINN 
Various Platinum 2 

TIGHTROPE 
Stephanie McIntosh 
SPELLBOUND 
Split Enz 
ST. ELSEWHERE 
Gnarls Barkley 
BE HERE 
Keith Urban 
SHOW YOUR BONES 
Yeah Yeah Yeah's 
EYES OPEN 
Snow Patrol 

Gold 

Platinum 

Gold 

Platinum 2 

*HP - Highest Position 

FHP 

1 * 

*ow lose 
dear intent 

SINGLES 
I WISH I WAS A PUNK ROCKER (WITH FLOWERS IN MY HAIR) 
Sandi Thom Platinum 
CRAZY 
Gnarls Barkley 
MISTAKE 
Stephanie McIntosh Gold 
BLACK FINGERNAILS, RED WINE 
Eskimo Joe Gold 
NOW I RUN 
Shannon Noll 
DAN! CALIFORNIA 
Red Hot Chili Peppers 
NOT READY TO MAKE NICE 
Dixie Chicks 
TELL ME BABY 
Red Hot Chili Peppers 

Gold 

PREMIER HARBOUR AGENCY M U $ 1 C ULI/MIM I, 

Gold 

*HP - Highest Position 

liberatormusic 

THE FRONTIER 
TOLffiÍ)i COMP 
ü1 promoter çI . UIiI 

Michael Gudinski and the team at Frontier 
thank all our touring artists, their management, 
agents and crew 

2006/07 TOURS 

50 CENT 

AFI 

ALKALINE TRIO 

ARCTIC MONKEYS 

ATMOSPHERE 

BACKSTREET BOYS 

BILLY JOEL 

COCA COLA LIVE 'N 
LOCAL TOUR 06 
DASHBOARD 
CONFESSIONAL 

DAVID GRAY 

DRESDEN. DOLLS 

FOO FIGHTERS 

HARD-FI 

JAMES BLUNT 

JAMIE CULLUM 

JAMES MORRISON 

JEFF MARTIN 

KYLIE MINOGUE 

MADELEINE PEYROUX 

MATISYAHU 

MICHAEL FRANTI 
& SPEARHEAD 

RISE AGAINST 

SHE WANTS REVENGE 

SNOW PATROL 

SONIC YOUTH 

SPLIT ENZ 

TAKING BACK SUNDAY 

ROCKSTARTM TASTE OF 
CHAOS TOUR 

TENACIOUS D 

THE ALL AMERICAN 
REJECTS 

THE COUNTDOWN 
SPECTACULAR 

THE DARKNESS 

THE FEELING 

THE MARS VOLTA 

THE STROKES 

THE VERONICAS 

THE ZUTONS 

FIV1.,NT11 1EIT TavIV I NC' 

frontiertouring.com 

A1wlruliun -our 
Merchant'. ' 

K 

*As currently listed by Billboard 

FI21aNT I EI2 Tat/ 'ZING C'? 
Roundhouse 

Liberation 
music 
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Sydney 
ENTERTAIN k NI 
CENTRE 

SYDNEY'S CENTRE 
OF 

ENTERTAINMENT 

DIXIE CHICKS P2INCE LEANNE RIh'B WITH KEITH UREAN 
CRAIG DAV D \EIL YOUNG LIVE CHRISTINA AGU LER.: 

METALLICA MEAT LOAF FLEETWOOD `1AC ENRIQUE IGLESIAS 

AMES BRCWN JOHN MAYE2 RADIO-IE/4 P;NIK 

NICKELBACK M SSY ELLIOTT HI-ARY DUFF DIDD 
THE DOORS BRYAN ADAMS GREASE - ARENA S'ECTAC JLAR 
CHER MARK KNOPFLER NORAH jor.ES REM 4VRJL LAVIC-N 

3LACK EYED PEPS KELLY CLAF.KSON BACKSTREET BOYS 

ROB THOMAS STEVIE NICKS SNOOP DDGG DAVID GF:A' 
BEN HARPER SPUT ENZ COLDR4Y - THE BOY FROM OZ - 

ARENA SPEC AC JLAR 

CURRENTLY ON SALE -TASTE 0= ZHAOS, LIVE, JAY-I 
ROC THA BLOC, KYLIE, ELTOPJ (OHN, CL.F.CLE KING, 
TOOL, ERIC CLAPTON LITTLE BRITAIN 

Located in wor d- famous Darl reg Harbour, the SyKJne' 

Entertainmen: Certre is Sydney's most renowned and popular 
concert venue. ersiy accessible by all modes of trarsport aid i 

the heart cf the city's e i ertainment pre :Inc 

Flexibility plus - cu- unique curtaining allaws for as many mDde: 

as you can imagi ie, from 2,000 to 2 RO in numrpus stage; 

ensuring a full hous for every gig. 

Attracting the lamest varrety of local a.-1J international event: - 

we are Sydney's C e itre of Entertain r er 

from »p62 
AIRBOURNE 
The hard work is about to start for Airbourne, a 

young hard rock act whose members were shear- 
ing sheep on their farms while listening to clas- 
sic Oz rock by Rose Tattoo, the Angels and AC/ DC. 

Last year the quality of the band's demos saw it 
signed as an unknown directly to Capitol in Amer- 
ica for a five -album deal. The band's debut album, 
recorded in Los Angeles, is set for a March 2007 
release Down Under. The band follows its idols' 
route in creating an audience: the members will 
hit the road in their homeland for most of Aus- 

tralia's summer. In March, they'll showcase in 
New York and Los Angeles and at the South by 

Southwest conference in Austin. 
Record label: EMI (Australia), Capitol (world) 
Publisher: Mushroom Music (Australia only) 
Management: Step2Artist Management 

35 Harbour Street, Darling Harbour, Sy c ney NS \1/ A ustralia 
Tel: + 5I 2 

S 320 4200 Fax: + 61 2 9281 268: 

www.sydentcent.com.au 
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VANESSA AMOROSI 
Now signed directly to Universal Music in the 
United States, dynamic rock /soul singer Vanessa 
Amorosi is recording an album boasting collab- 

orations with international songwriters. Discov- 

ered at 15, Amorosi has sold 1 million units in 
Australia, Europe and Southeast Asia with hits 
like "Shine" and "Absolutely Everybody" before 
facing label problems. Now managed by veteran 
Ralph Carr, Amorosi plans global tours to pro- 
mote her album's early -2007 release. 
Record label: Universal Music 
Publisher: None at press time 
Management: Ralph Carr Management 

VANDALISM 
Electro -house act Vandalism knows its audience 
so well it can reach it with new music via mobile 
phones and club play. DJ /producer Andy Van (of 
Madison Avenue fame), who formed the act with 
DJ /producer Kam Denny and singer Cassie, 
broadcasts a TV club show via a mobile phone 
network. The video for second single "Twisted" 
is the first in Australia to be made for mobile 
phones. Following club play in the United King- 

dom for its debut single "Never Say Never" (a top 
10 crossover hit Down Under), the act will visit 
the United Kingdom behind its official release 
there in early 2007. 
Record label: Vicious /EMI (Australia), Warner 
Music (United Kingdom) 
Publisher: Self- published 
Management: Original Matters 

EVERMORE 
Evermore's members are three siblings who 
grew up in a New Zealand farmhouse without a 

radio. They've gone on to sell 120,000 units in 
Australia and New Zealand of their debut album 
"Dreams" thanks to constant touring. A follow - 
up album, "Real Life," peaked at No. 5 on the 
ARIA chart and has gone gold. With the group 
gaining airplay in the United States, with at- 
tention from dance and modern rock formats, 
a U.S. tour is expected. An EP will test the U.K. 

market in early 2007. 
Record label: Sire /Warner Bros. 
Publisher: Rough Cut Music 

Management: Rebekah Campbell Artist 
Management 

DALLAS CRANE 
Slow and steady, and put the roadwork in. That 
has been the approach of blues -rock band Dallas 
Crane. With its fourth album, "Factory Girl," re- 

leased domestically last month to strong reviews 
and airplay from influential radio outlet Triple J, 

the band has its sights set on the international 
market. A compilation of early and new tracks, 
"Dirty Hearts," was released this month in the 
United Kingdom, and the band tours there in No- 

vember. More roadwork follows in Europe and 
the United States when "Factory Girl" is released 
in mid -2007 in those territories. 
Record label: Albert Productions 
Publisher: J Albert & Son 
Manager: Majorbox Music 

LIOR 
Israeli -born Lior's fiery live performances saw 
his 2005 debut album "Autumn Flow" go gold 
(35,000 units) without major airplay in Australia. 
He's still focusing on live shows, finishing off 
dates in the United States and the United King- 

dom this month to follow the album's U.K. re- 

lease on Sept. 25. His songs are diaries of his 
coming of age, and his music owes as much to 
Led Zeppelin and Jeff Buckley as to Middle East- 
ern motifs. He released the live album "Doorways 
of My Mind" locally this year. 
Record label: Senso Unico (Australia), Red Ink 

(United Kingdom) 
Publisher: Mushroom Music 
Manager: Nick Boshier Management 

THE DRONES 
The Drones' dark, swampy melodies and lyrics 
about breakdowns and meltdowns created a buzz 
around Australia, the United States and Europe. 
But the Drones made their mark in March when 
their album "Wait Long by the River and the Bod- 

ies of Your Enemies Will Float By" won the in- 
augural $25,000 Australian Music Prize. Their 
new CD, "Gala Mill," was released in Europe and 
the United States. 
Record label: ATP Recordings /Shock 
Publisher: Mushroom Music 
Manager Self- managed 
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destracorp. 

destra Plug -in entertainment 

Plug -in red for high 
quality signed & 

unsigned music. 

music 

Plug -in yellow for high 
quality film, television 
& music videos. ..- 

vision 

Plug -in white for 
online networks 
& communities. 

communities 

Telephone +81 3 8415 9111 www.destra.com 

*Or.I 

destramedia 

MPa.coM.Au 
MP3.com.au is Australia's number one online destination 
for independent music. Andrew Weaver p +61 3 8415 9111 

e andrew.weeveredestramedia.com.au www.mp3.com.au 

thmce1'1e.COf l'l.au 
thescene is Australia's premier communications hub 
for the digital generation. Katie Drover p +61 3 8415 9115 
e katierathescene.com.au www.thescene.com.au 

Tamzrusion corn 

TranZfusion is one of the leading dance sites in the 
electronic musc scene. Tamsn Young p +61 3 8415 9111 

e tar rsin.young @destramedia.com www.tranzfusion.com 

01 
Music for windows Medió' & MP3 Placers including iPods 

m usicvouchers.com.a u 
musicvouchers.com.au is your online gateway to a selection 
of digital music stores. Sharon Ashworth p +61 3 8415 9174 
e sharon.ashwortll@destramedia www.musicvouchers.com.au 

at destra, we love getting our wires crossed. we're plugging 

into new ideas for music, film, television and mobile services. 

destra's organisations and partners create opportunities 

for artists, consumers and organisations worldwide, while 

bringing together online communities, distribution channels 

and development strategies. 

destraentertainment 

raion 
tujon is now one of the Iz.rgest independent record 
labels in Australia Pat Paolielb p +61 2 9439 9742 
e paufarajon.cornau wwvi ajon.com.au 

Brand new media is Austalia's leading independent 
nedia- arai -integrated communications company. 
F:ery Dowling p +61 2 9431 9058 
F kdowlingabraninewme9ia.com.au 
vwvw.brandnewmedia.com.au 

destra.com 
to enquire about destra products & services telephone +61 3 3415 9111 or vist www.destra.com 

payless ENTERTAINMENT 
uMITEo 

Payless Entertainment has become Australia's leading 
distributor of budget CDs, DVDs, and audio-cassettes. 
Mark Hurdrs p +61 2 8585 6105 e mark®payless.com.au 

www.payless.com.au 

VISUAL 
ENTERTAINMENT 
GROUP 

Visual entertainment group is one of the largest 
independent sport DVD distributors in Australia. 
Anne Wiley p +61 3 8416 8023 a a neOveg.00m.au 
www.veg.com.au 
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DIGITAL DETAILS 
Apple Turned The Tide For Oz's Download Market 
BY CHRISTIE ELIEZER 

It is still early days for the Australian digital sector. 

Our broadband and [third -generation] 
phones penetration is low, and iTunes is rela- 
tively new to the market," Warner Music Aus- 

tralia president Ed St. John says. "Digital is only 
5% of business here." 

Australian -based download sites had struggled 
for eight years to reach a market. They had a min- 
imal volume of tracks on offer, and paltry mar- 
keting budgets. 

It took Apple Computer, which launched its 
iTunes Music Store last October in Australia, to 

turn the tide. Apple has not divulged iTunes' Aus- 

tralian sales figures. Sources estimate it makes 
up 60 % -70% of the 200,000 tracks currently being 
downloaded each week in the market. 

iTunes had an immediate impact. Half -year fig- 

ures for 2006 from the Australian Recording In- 

dustry Assn. show that digital sales were up nearly 
395 %, compared with the previous year, to a value 

of $12.2 million Australian ($9.1 million). 
"We expect double -digit growth to continue for 

another five years, at least," predicts Domenic 
Carosa, chief executive of Destra, which was a pi- 

oneer of Australian digital distribution. 
In its report "Australian Entertainment and 

Media Outlook 2006," released Aug. 2, ac- 
counting firm PricewaterhouseCoopers pre- 
dicted the legitimate download market will triple 

in revenue to $253 million Australian ($189 mil- 
lion) to represent 22% of the total market by 
2010. Ringtone revenue will grow from $78 mil- 
lion Australian ($58.5 million) to $209 million 
Australian ($156.7 million). 

One factor spurring this growth is an acceler- 

ation in broadband use. More than half of the 6 

million active Internet subscribers in Australia 
use it already, according to the Australian Bureau 
of Statistics. New business models, including sub- 

scription and advertising- funded free offers, will 

arrive by mid -2007 to further attract consumers, 
sources say. 

International brands increasingly see Australia 
as a viable digital market. MySpace, with an esti- 
mated 1 million Australian users, launched a local 

operation in August. Last month, Australia be- 

came the first market outside the United States 
where YouTube appointed a sales agency to buy 
ads for the video- sharing site. 

According to Nielsen /Net Ratings, YouTube drew 

1.27 million Aussie users during July. It is antici- 
pated that four more global brands will set up dig- 

ital download sites within the next 12 months. 
"All this adds to our visibility," Carosa says. De- 

stra launched the first local download site, 
mp3.com.au, in 1999. Destra has widened its 
multimedia interests with six divisions, with rev- 

enue of $32.9 million Australian ($24.7 million) 

and estimates of $50 million Australian ($37.5 
million) for the 2006 -07 year. 

In the past 12 months, Destra has spent $30 

million Australian ($22.5 million) in acquiring 
content companies, to redigitize their music and 
movies and to sell online via mobile phones and 
pay -TV partners. 

Paul Buchanan, Sydney -based GM of digital 
licenser Soundbuzz Australia, anticipates 
greater juice from mobile phone content. 

"We predict that while online sales grow 20% 
in the next year, music sales through wireless will 

grow by 40 % -50 %," he says. 
The outlook for mobile phone music is certainly 

healthy. There are 19 million mobile phones in 
Australia. The mobile content industry is forecast 
to grow at an average rate of 46% per year until 
2009 when it will turnover $1.23 billion Australian 

($922 million), research firm Frost & Sullivan says. 

A survey by the Australian Mobile Phone 
Lifestyle Index, released in May. found that the 
appetite for mobile phone content is rising, with 
66% of respondents buying some form of content 
in the past 12 months, compared with 50% from 
the period before. 

Kevin Burmeister, managing director of Alt - 

net, believes next year will see an influx of in- 
vestors and advertisers into Australia's digital 
music sphere. Burmeister believes Australia can 
be a source of new technology. One of these is 

the Global File Registry, a content filter that pro- 
vides users with the choice of a legitimate music 
or movie site when they enter an illegal one. Al- 

tnet launched the registry in August. "We have 
a lot of opportunities to make Australia a cutting - 
edge territory." . 

APRA is a non -profit service organisation, established in 1926, administering the rights of the world's 
songwriters, composers and publishers in Australia and New Zealand. APRA represents over 44,000 Australasian 
members and over 2 million writers and publishers throughout the world under reciprocal, bilateral contracts with 
similar overseas service organisations. APRA administers the Performing Rights in music: that is, the right of 
performance in public and communication to the public. Since 1997, APRA has also managed the Reproduction Rights 
licensing business of AMCOS including record manufacturing, broadcast mechanicals and production music. 

MEMBERSHIP & LICENSING ENQUIRIES +61 2 9935 7900 VISIT www.apra.com.au 
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 Sold over 1,000,000 tickets 

Promoted more than 80 Concert Tours* 

Produced 5 Festivals /Special Events 

Won 4 Awards 

Co- produced 2 Theatre Seasons 

Set 1 New World Record 

Developed 1 Entertainment Program - myWorld 

Thanks to AJ, Renee, Gaynor, Matthew, Amanda, our partners 

and the whole hard -working team 

BRINGING THE 
WORLD'S BEST 
LIVE ENTERTAINMENT 
TO AUSTRALIA 

Street Address: 603 Elizabeth St Surry Hills, Sydney NSW 2010 Australia Postal Address: P.O. Box 391 Strawberry Hills NSW 2912 Australia 
Phone: +61 (0)2 9318 2250 Fax: +61 (0)2 9318 2.020 Email: info@chuggentertainment.com 

www.chuggentertainment.com 

includes some tours yet to be announced 

AIDEN 
ANGELS & AIRWAVES 
ARCH ENEMY 
AVENGED SEVENFOLD 
BETH O RTO N 
COHEED AND CAMBRIA 
COLD PLAY 
DANIEL LANOIS 
DANZIG 
DATARDCK 
DIXIE CHICKS 
DRY KILL LOGIC 
THE EELS 
ELTON JOHN 
ERIC BIBB 
FEAR FACTORY 
FUNERAL FOR A FRIEND 
GIGANTOUR 
HATEBREED 
HAWTHORNE HEIGHTS 
H.I.M 
HOTHOUSE FLOWERS 
HOUSTON CALLS 
IAN BROWN 
ILL NINO & STATIC X 
JASON MRAZ 
JOAN AS POLICE WOMAN 
JOHNNYBOY 
JOHN MAYER 
JUDY COLLINS 
KASHMIR 
KORN 
LANEWAY FESTIVAL 
MARTHA WAINWRIGHT 
MATT COSTA 
MOTION CITY SOUNDTRACK 
MUDVAYNE 
PENNYWISE 
PETE YORN 
THE POSIES 
PRISCILLA THE MUSICAL 
QUEENSRYCHE 
THE RAVEONETTES 
ROBBIE WILLIAMS 
RODRIGO Y GABRIELA 
SIGUR ROS 
SLIGHTLY STOOPID 
SOULFLY & CALIBAN 
STAIND 
STORY OF THE YEAR 
SWAN LAKE 
TEDDY THOMPSON 

1 YEARS 
YELLOWCARD 
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REGISTER TODAY & SAVE $75 

NNE ... C i E 

PROGRAMMING 
HIGHLIGHTS 
Music & Games 
ASCAP Panel 
The Mobile Frontier 
SHOOT Presents: Music for Commercials 
The Director /Composer Line 
Music Supervisor Session & Workshop 
The Power of the Indies 
Anatomy of a Film 

ROUNDTABLE SESSIONS 
Protecting your rights 
Music libraries 
Licensing songs for videogames 
Music for advertising 
Succeeding at soundtracks 
Opportunities for emerging artists 
Monitoring royalty collection 
Landing an agent 
Music for indie production 
Pitching music for film 
Getting started in supervision 
Diversity and film composing 

0 

MASTER CLASS SESSION: Women in Music 
Get face to face this line up of film & television music 
executives as they discuss the state of the business 
from selecting the right artists to negotiating deals. 

TAMARA CONNIFF JODY GERSON ANNETTE STREAN LIA VOLLACK 
Associate Publisher/ 

Executive Editor, 
Billboard 

EVP /U.S. Creative, 
EMI Music Publishing 

Artist, 
Venus Hum 

Fresident of 
Worldwide Music, 

Sony Pictures 

PLUS... 
MAUREEN CROWE, Music Supervisor /NARAS LA Chapter, President, VARAS 
KARA DIOGUARDI, Songwriter /Producer, ArtHouse Entertainment 
LAURA ENGEL, Kraft -Engel Management 
KRIS WEINER, Director of Music & Celebrity Licensing, Deutsh 

NOVEMBER 14 -15 BEVERLY HILTON, CA 

FILM & TV MUSIC CONFERENCE Now in its 5th year, The Hollywood 
Reporter and Billboard join forces to deliver a cutting -edge, two -day seminar 
on the role of music in film and television. This must -attend event provides a 

dynamic forum for the exchange of ideas among film /TV and music professionals. 
This is the premiere opportunity to network with influential music leaders 

including record labels, publishing professionals, award -winning composers, 
topname music supervisors, for a dynamic event that connects you to key 
industry leaders, plus VIPs from advertising, gaming and commercial fields. 

pr 375 Register Today! RECegistraton ocr8 ev 

For more info including 
sponsorship opportunities 
and how to register visit: 
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www.BillboardEvents.com 
PODCAST SPONSOR 

aAMP 

www.apmmuslc.com 

CORPORATE SPONSORS 

00000 11111 

Berklee , 
Music , Ñ:, "L- 

www.americanradiohistory.com

www.americanradiohistory.com


Not American Idle 
Taylor Hicks, "Idol" 

alums keeping busy 

Hopelessly Devoted 
Olivia Newton -John 
returns favor to fans 

Trent's Triumph 
Country's Tomlinson 

gets Sirius 

Sovereign States 
Brit rapper hits at 

"TRL," top 40 in U.S. 

Men And Monsters 
Jars of Clay wrestle 
with their humanity 
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a 

BY TAMARA CONNIFF 

Lived Through This 
The Queen Of Rock Wants Her Throne Back 
Courtney Love rocks back and forth, lights a cig- 
arette and sings -words coming to her as she 
finds the melody. Linda Perry says, "Yeah, yeah. 
I like that." The band finds the beat, and the song 
that materializes is one of the last to be recorded 
for Love's new album. 

They've been in Perry's recording studio in 
Burbank, Calif., for months, doing 50 takes of 
some songs. For Perry, who wants to capture 
Love at her rawest, this is a labor of love. One of 
the most sought after songwriter /producers in 
the business, Perry has worked with such super- 
stars as Pink and Christina Aguilera. But here, 
she's not getting paid. 

"Courtney is the queen of rock'n roll to me," 
says Perry, who's put Love on her Custard im- 
print (also the home of James Blunt). "Damn it 
all to hell. She is the last one." 

If Perry has her way, the embattled Love will 
regain her throne. Love says she's more than ready. 

Love has been sober for more than a year. After 
a string of drug and assault charges, she says it 
was jail or rehab. "I was backed up against a wall," 
she says. "I had fuckin' nothing." For a short 
time, she even lost custody of Frances Bean, her 
daughter with late husband Kurt Cobain. She 
was also broke. 

Perry and Love first worked together on Lcve's 
last album, "America's Sweetheart" (2004), a proj- 
ect Love admits was doomed for two reasons: 
She was high as a kite, and the label didn't un- 
derstand the album. Perry finally walked out on 
Love at that time. "I said, 'When you want to 
make music, give me a call,' " Perry says. 

Love called her from rehab. Perry brought her 
a guitar. "My hand -eye coordination was so bad, 
I didn't even know chords anymore," Love says. 
"It was like my fingers were frozen. And I wasn't 
allowed to make noise [in rehab]. So I'd sit there 
and try to quietly write and struggle. I never 
thought I would work again. No one is ever going 
to talk to me. I'm never going to get a record deal. 
I'm never going to get on stage again. So, I just 
kept writing. This is a very personal album." 

Love wound up playing guitar on every song, 
even though she daims Perry is a better gui-arist. 

Perry says: "I told her, 'If you want to work 
with me, you're going to have to write. I can't 
write for you. You're going to have to sit down 
and write music again, Courtney, because I think 
you got a little lazy.' " 

Love's career peaks and valleys are legendary- 
from platinum -selling artist and a feted actress 
in such films as "The People Vs. Larry Flint" and 
"Man on the Moon," to suffering addict; from 
having money to burn to not having a penny. But 
slowly, she's building her team, her self -esteem 
and her bank account. 

To clear up her financials, in April Love sold 
50% of Cobain 's Nirvana publishing catalog to 
Primary Wave Music Publishing for a reported 
$50 million. The unusual deal gave her the cash 
flow she needs, allows her to maintain control 
over creative decisions and puts the catalog in 
the hands of someone she trusts, Primary Wave 
partner and CEO Larry Mestel, who she had pre- 
viously worked with at Virgin Records. 

Love also has a new attorney, John Branca, a 

well- respected industry veteran whose client list 
has included Korn, the Beach Boys, Michael Jack- 

son and Aerosmith. Additionally, manager Peter 
Asher, most recently president of Sanctuary Artist 
Management, has started his own company and 
is devoting plenty of time to Love. Asher says he 
expects the album to be released in 2007. 

Love and her team have yet to officially shop the 
record for a label deal, though a few executives 
have expressed interest. The album features a se- 

quel to Perry's Christina Aguilera hit "Beautiful" 
titled "Letter to God." Perry wrote the song at the 
same time as "Beautiful." Love and Perry "Court- 
nified" the song, recasting it in minor chords and 
adding what Perry calls "Courtney swagger." Billy 

Corgan also lent his hand to a few tracks. 
"I think we made a beautiful, vibey, magical 

record," Perry says. "Courtney Love's name 
should be right next to Bob Dylan when they say 
best lyricist of all time." 

Love says that now that she's clean, she's look- 
ing at movie scripts and would consider doing 
a play in London. She also has a hardcover book 
of her diaries and letters coming out next month. 

"it's an insight into how I think. Not sure that's 
a good thing pr not. But it's me." 

Back in Love's Hollywood home, Frances Bean 
sits in the dining mom. She's working with a 

math tutor preparing for an exam. Love walks in 
and gives her a kiss on the forehead. 

Does Love have regrets? 
"I always thought I'd be that girl that lives 

with no regrets," she confesses. "I've written 
so many amends letters, I can't even count 
them. It's still not enough. Drugs make you 
a asshole." - 
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»SHINS HAVE 
'NIGHT' FEVER 
Indie rock titans the 
Shins will unveil their 
third album, "Wincing 
the Night Away," Jan. 
23 via Sub Pop. First 
single "Phantom Limb" 
hits iTunes Nov. 14. The 
group isn't planning to 
tour until next year, 
but will reactivate for a 

Nov. 2 appearance at 
Sub Pop's showcase 
during the CMJ 
Music Marathon in 
New York. 

-Jonathan Cohen 

»>TOP TOURING 
TEAM 
Although dates have 
yet to be announced, 
the Red Hot Chili 
Peppers and Gnarls 
Barkley will embark on 
a two -month North 
American arena 
tour in January. Also 
on the horizon is an 
expanded CD /DVD 
edition of Gnarls 
Barkley's hit 
Downtown /Atlantic 
debut, "St. Elsewhere," 
due Nov. 7. 

-Jonathan Cohen 

» >GORILLAZ 
GO APE 

Cartoon band Gorillaz 
will have a busy autumn 
thanks to a host of 
projects. Its biography, 
"Rise of the Ogres," is 
due Nov. 2 via Penguin, 
while four EPs, "DARE," 
"Dirty Harry," "Feel 
Good Inc." and "El 
Manana," will be 
released exclusively 
via iTunes Oct. 24, Nov. 

7, Dec. 2 and Dec. 5, 
respectively. A 
DVD, "Phase Two - 
Slowboat to Hades," 
arrives Oct. 31 via 
Virgin. 

-Katie Hasty 

»DIDDY ON THE 
ROAD 
Diddy will support his 
album, "Press Play," 
with a world tour 
beginning in January. 
The mogul promises 
an "up close and 
personal" experience in 
"smaller types of 
venues" and a fresh 
approach to playing 
live. "I'm going to tour 
in a way that you've 
never seen me 
before -with a band," 
says Diddy, whose last 
road trek came in 
support of his 2001 
album "The Saga 
Continues." 

-Gary Graff 
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Radio And The Street 
Latin Rap Conference Attendees Clash On Issues Of Language, Content 
Conventional wisdom often got thrown by the wayside at the 
fourth annual Latin Rap Conference, which featured perform- 
ances by the likes of Zion, Rigo Luna, Toby Love and Tres Coro- 
nas. At the sessions held Oct.12 at nightclub LQ in New York, is- 

sues that might have seemed no- brainers encountered 
skepticism from panelists and audience members. And although 
many of the opinions expressed by many fledgling artists could 
be attributed to lack of experience or knowledge, it was still 
clear that the law of the land for urban Latin music is always 
shifting, and often not in line with what labels practice in other 
forms of Latin music. 

At the radio discussion, for example, panelists ended up ad- 
vocating a most extraordinary thing: Don't turn to radio to sell 

your records. Instead build street cred, and radio will eventually 
catch up. "In hip -hop, you need a certain level of credibility to sell 

records," said Ebro Darden, APD /MD at R &B /hip -hop WQHT (Hot 
97) New York. "Sometimes you have to say `f -you' to radio and go 
promote city to city and radio will come." 

Others stressed that radio is not going to promote artists - 
they have to promote themselves. Granted, this is all easier said 
than done. Promoting yourself is costly, time -consuming and just 
plain hard. A helping hand from radio is vital. But in hip -hop, and 
even reggaetón in particular, it does seem that if there isn't any 
buzz on the street, the record doesn't sell as well, no matter how 
much it gets played. 

Which brings us full circle. If radio promoters and program- 
mers are so keen on credibility, why do they mostly play what la- 

bels promote and virtually ignore the sounds of the street? (Until, 
that is, those sounds get picked up by labels.) 

Later in the day, at the media panel (which I moderated), pan- 

Global Pulse 

elists and attendees clashed on the issue of language and con- 
tent. Being "Latin," panelists said, did not depend on language; 
that is, Spanish was not necessary to reach a younger, assimi- 
lated audience. In addition, this audience also wanted main- 
stream English content reflected in the programming. 

But Greg Benning of The Connection magazine disputed 
this notion. Latin media should advocate Latin content, he said, 

and promote Latin acts, not mainstream artists who have plenty 
of other avenues of exposure. 

This, of course, is a perpetual discussion. But surprisingly, 
the young- skewing audience, many of whom were artists, sided 
with Benning and his "Latin content" premise. Why, many ar- 
gued, should "their" space be taken up by artists like Jay -Z? 

The answer lies in ratings, which in turn drive advertising, 
panelists said. Much of this media did not exist five years ago, 
and if it did, its ratings were minimal. If mainstream content 
helps them gain traction and ratings, it only benefits the cause 
in the long run. There was also an unspoken concern over lack 
of quality material, specifically music videos. 

I heartily applaud any media outlet that seeks to reach a 
Latin audience and promote Latin music any way it can. But 
do you really need mainstream acts to drive your viewer- 
ship? In Latin America, where there aren't any viewing options, 
it is understandable that windows like MTV Latin America 
represent global youth culture. Here in the States, I simply 
don't see it. If I want my mainstream fix, I go to MTV. If I want 
my Latin fix, I go to a Latin channel -and don't expect to see 

Jay -Z on it. 

Maybe these are growing pains. Or maybe we underestimate 
our audience and the quality of our expanding Latin content. 

EDITED BY TOM FERGUSON tfergusOr1 @eu.billbOard.Com 

Dublin's Second -Biggest Band Checks In Near The Top 
Zucchero Enters Italian Chart At No. 1; Tim Finn Doesn't Dream It's Over 
For Dublin's the Frames, being 
No. 2 is no bad thing. Widely 
recognized as the Irish city's 
second- biggest band behind 
U2, the Frames shot into the 
national albums chart at No. 2 

with their new "The Cost" 
(Plateau Records) after its Sept. 
22 release. 

Their sixth studio album was 
recorded in the south of France 
at Black Box Studios and pro- 
duced by Stephen Fitzmaurice 
and former Frames guitarist 
David Odium. Toby Darling 
Publishing represents the 
band's songs. 

Anti is due to release "The 
Cost" Oct. 30 in Europe and Feb. 

20, 2007, in the United States. 
Spunk Records will issue the set 
in Australia on the latter date. 

"America is our biggest ter- 
ritory outside of Ireland," 
Frames manager Claire Lead - 
bitter says. "We also sell well in 
the Czech Republic, where 
[ frontman] Glen [Hansard] has 
spent a lot of time. Our best 
overseas markets gigs -wise and 
sales -wise also include the 

Netherlands, Belgium, Aus- 
tralia, the U.K. and Austria." 

To accompany the album re- 
lease, the Collins Press is to 
issue a new publication, "Be- 
hind the Glass." The book con- 
tains a series of black- and -white 
photos of the band taken by 
Chicago -based photographer 
Zoran Orlic. -Nick Kelly 

ZUCCHERO 'FLIES': The 
new album from veteran Ital- 
ian soul /bluesman Zucchero, 
"Fly" (Polydor /Universal), did 
just that: flew straight in at No. 

1. Following its Pan -European 
Sept. 22 release, "Fly" also had 
strong chart performances in 
the Netherlands, Belgium, Ger- 
many and Austria, as well as a 

No. 1 in Switzerland. A launch 
is planned for the Latin Amer- 
ican market in the first quar- 
ter of 2007. 

"Italians tends to consider 
Zucchero an 'international' 
artist, but we feel that that this 
album will do even better at 
home than its two predeces- 
sors," Universal Music Italy do- 
mestic division director Marco 

Zischka says. 
In Italy, Zucchero's 2001 

album "Shake" and 2004's "Zu 
& Co" shifted 600,000 and 
400,000 units, respectively, Zis- 
chka says. The album should get 
another push with the Oct. 20 

domestic release of a second sin- 
gle, the ballad "Occhi." The 
artist is due to start touring in 
March 2007. 

Zucchero is managed by 
London -based Stewart Young 
and booked by Friends & Part- 
ners in Milan. He is published 
by Universal Music Publishing 
Italy and his own Zucchero & 

Fornaciari Music. 
-Mark Worden 

FINN'S BUSY: Despite mak- 
ing music for about 40 years, 
New Zealander Tim Finn is far 
from ready for retirement. Dur- 
ing the past two years he has 
written, recorded and toured on 
an album, "Everyone Is Here," 
with brother Neil (former front - 
man of Crowded House); re- 
formed his original band Split 
Enz for a brief tour of Australia; 

and still found time to write and 
record the new solo set "Imag- 
inary Kingdom." 

The 54- year -old's energy lev- 

els are astonishing, says Clay- 
ton Doughty, international 
marketing manager at EMI 
Music Australia, who has lined 
up a punishing schedule of 
promotional work to support 
"Kingdom." The label issued 
the album Oct. 7 in New 
Zealand and Oct. 14 in Aus- 
tralia. The United Kingdom, 
Germany, Belgium, Luxem- 
bourg and the Netherlands fol- 
low Oct. 23. 

Finn will visit all countries to 
support the release. "It will be 
a mix of on- ground promotion 
and album launch shows with 
a mix of fans and media /retail 
present," says Doughty, who 
says touring plans are being fi- 
nalized for late 2006 /early 2007. 

Finn is published via Mush- 
room Music Publishing for Aus- 
tralia /New Zealand and Coburn 
Music/Ten Ten Music Group for 
the rest of the world. 

-Steve Adams 
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PROGRAMMING HIGHLIGHTS 
BRIDG"NG THE DIGITAL DIVIDE: How to best capitalize on Internet, mobile and 
digital technology. 

IMMIGRATION: The ins and outs for one of the most pressing issues for regional 
Mexican acts. 

THE SAME OLD SONG: Haw to get your new music noticed by Regional Mexican PDs. 

THE ART OF THE REGIONAL MEXICAN TOUR: From promotion, to branding to 
booking- the fine points of Latin music's most lucrative touring market. 

PUBLLSAFIG: THE NEXT BIG SINGLE: Industry mavens listens to unpublished 
songs by new writers. 

SHOWCASE-JUST THE BEST! 
The top acts in the Mexican circuit, presented by Pronotores Unidos. 

CARLA DE LERN 

THE BILLBOARD Q &A 
Entrevista con la Historia:The hippest, 
top- selling nortero act on record tells it 
like it is in an exclusive interview 1 

THE ONLY music summit dedicated completely to the top selling genre in Latin 
Music - Regional Mexican. The summit will focus on radio, touring, digital and pub- 
lishing trends in this genre. It will provide a meeting and networking space for artists 
and labels, radio executives, promoters, retailers, marketers and advertisers. This is a 

must -attend event for anyone who wants to reach this incredibly powerful audience 
and gain a better understanding of this lucrative genre. CON ORGULLO! 
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Happily Ever 'Idol' 
Hicks, Serletic Racing To Meet Deadline For Arista Debut . . aylor Hicks is more than ready for his major label close - 

up. In fact, the winner of the fifth season of "American Idol" 

has been preparing himself for just such a moment. On this 
early -October day, Hicks is ensconced in a Los Angeles record- 
ing studio with producer Matt Serletic. It is the pair's second 

recording session together. Hicks and Serletic have a major mis- 

sion ahead -to create and complete an album in time for a Dec. 5 

release. The as- yet -untitled disc, at this point without a confirmed 
lead single, is surely a priority for the powers that be at Arista. How- 

ever, the label declined to comment on specifics of the marketing 
and promotional campaign for it. 

Hicks isn't exactly starting from scratch; he already has a No. 1 

Billboard Hot 100 hit to his credit with the double -A -sided single 
"Do I Make You Proud " / "Takin' It to the Streets." But having held 
off recording until the completion an extensive run with the Amer- 
ican Idols Live! Tour 2006, Hicks knows time is now of the essence. 
"I want this record to be a stocking stuffer, which is why we're put- 
ting in 13 -hour days," he says. Serletic admits the work schedule 
is intense, but he adds that the project is moving quickly forward. 
He credits this to Hicks' natural talent, as well as that of the crack 
musicians onboard, which include drummer Curt Bisquera, bassist 
Lee Sklar and guitarist James Harrah. 

With Serletic overseeing the project, Hicks acknowledges that 
he is learning to let go. Of course, this in itself is a learning process 
for Hicks, who released two independent albums (1997's "In Your 

Time" and 2005's "Under the Radar ") prior to his "American Idol" 

engagement." Matt has stepped in so I can stop worrying about 

every little detail, which is very helpful," Hicks 
says. "Fortunately, we are on the same page 
creatively and musically." 

According to Hicks -who can currently t 

be seen and heard in Ford's "Drive on Us" ad 
campaign -the album's sound will be his take 
on modern soul music. "I wanted brass with 
ass, and that's what will be on the album," 
he says. Although Ray Charles is the base 
root of Hicks' influences, artists like Al Stew- 

art, Steve Winwood, Eddie Hinton, Gerry Raf- 

ferty, Sam Cooke and Marvin Gaye have also 
played roles in the 30- year -old's life. Hicks 
says one song on the album -which will 
focus on original material penned by him- 
self and others -will be a cover of an obscure 
Charles song, recorded in Charles' studio. "It's 
my way of saying 'thanks,' " he says. 

Serletic calls Hicks a connection to past mas- 
ters. "I don't hear him phoning [the vocals] in. 
Take after take, he's bringing it," he says. 

A major challenge for Hicks is trying to make 
a good record within months of winning the 
"American Idol" title. "I'm not trying to capture 
a moment, but I am using time to my fullest ad- 

vantage," he says. "Dealing with fame in such a short 
period of time is a challenge. It's amazing the amount of ex- 

posure 'American Idol' can give an artist - 
especially for someone like me who's been work- 

ing in bars and clubs for 10 years." 
While Hicks is glad to be out of the "Idol" spot- 

light, he fully recognizes its power as a launching 
pad for an entertainer today. In fact, he is aware he 
would likely not be in the situation he's currently 
in without the help of the hit TV show. One of the 

goals now, says Hicks' manager John Leshay of the 
Firm, is to have his client come out of his "Ameri- 

can Idol" shell to become "Taylor Hicks the performer." 
"He won a singing contest. In the process, he almost 

turned into a puppet, which is the antithesis to his past 10 

years," Leshay says. "He is psyched to get this opportunity, 
but he's not starting from ground zero. He's the anti-Idol 
in many ways." Leshay says he keeps reminding Hicks 
that he's now on the road he's always wanted to be on and 
that there is no need to rush. "He has time to make left 

and right turns, and to speed up and slow down," he says. 

Leshay points to Kelly Clarkson as a perfect example. 
"It took time for her to come into her own," he says. "She 
knew she wanted to rock, but she also knew she couldn't 
make that record first ... With Taylor, we get him off the 
'American Idol' platform and onto his own platform." 

Hicks, meanwhile, is keeping his eyes squarely on the 
target. "I'm just glad to now be moving forward with an- 

other phase of my career." 

The Best Of The Rest 
What's New With Notable 'Idol' Contestants 
Taylor Hicks is not the only "American Idol" 
graduate keeping busy these days. Consider 
these other show contestants: 

KIMBERLEY LOCKE 
Locke's sophomore album, "Based on a True 

Story," is scheduled to arrive in March via Curb. 

It will be preceded in January by the single 
"Change." In late summer, the label released 
the track "Supawoman" to adult R &B radio. It 

tanked. In the coming weeks, Curb will serv- 

ice radio with Locke's holiday single "Jingle 
Bells." If it repeats the success of her 2005 hol- 

iday jam, "Up on the Housetop," it will soon be 

sitting pretty atop Billboard's Adult Contem- 
porary chart. Until then, Locke, a former Lane 

Bryant spokeswoman, can be seen on "MTV's 

Little Talent Show," where she is a judge. 

RUBEN STUDDARD 
J Records released the third album from the 

Grammy Award- nominated Studdard Oct.17. 

"The Return" is the more mainstream follow -up 

to Studdard's 2003 debut, "Soulful," follow- 
ing his 2004 gospel effort "I Need an Angel." 

Lead single "Change Me" is top 10 on the Adult 
R &B Airplay chart. 

FANTASIA 
The singer's as- yet -untitled second album for J 

Records is scheduled to arrive Dec. 5. Although 
the label is tight -lipped on details, the album 

will reportedly feature contributions from Out - 

Kast's Big Boi, Gnarls Barkley's Cee -Lo Green, 

songwriter Diane Warren and producer Swizz 

Beatz. Earlier this year, Fantasia played herself 

in Lifetime Network's original movie, "The Fan- 

tasia Barrino Story: Life Is Not a Fairy Tale." 

KELLY CLARKSON 
Clarkson is in the studio working on her third 
album for RCA, expected sometime next year. 

And following in the footsteps of 50 Cent, Clark- 

son is featured in a new campaign for Glacéau vi- 

taminwater, which invited the singer to co -cre- 

ate a limited- edition label for its focus flavor. The 

partnership includes Clarkson -fueled ads. 

KATHARINE McPHEE 
Season five runner -up McPhee scored earlier 
this year with the double -A -sided single, "Over 
the Rainbow " / "My Destiny," which debuted at 

No. 2 on the Hot 100 Singles Sales chart. Now, 

McPhee -a spokeswoman for beauty care com- 

pany Sexy Hair -is gearing up for the Nov. 28 

release of her still -untitled debut album on 19 

Recordings /RCA. Surrounding the album's 
street date, McPhee will perform on numerous 
TV shows, including "Live With Regis and Kelly." 

MARIO VAZQUEZ 
Vazquez is known to many as the contestant who 

voluntarily withdrew from last year's competition 
when he reached the top 12. Arista issued his self- 

titled debut Sept. 26. It bowed at No. 80 on The 

Billboard 200, although lead single "Gallery" is 

top 15 at mainstream top 40 radio. Prior to the 

album's release, Vazquez headlined Teen Peo- 

ple's back -to- school Rock 'N Shop Mall Tour. 

CARRIE UNDERWOOD 
Underwood is causing a commotion with her new 

single, the potent "Before He Cheats" and its feisty 

video. The track is 

the latest single 
culled from the 
artist's 2005 
Arista Nashville 
debut, the triple - 
platinum, chart - 
topping "Some 
Hearts." Under- 
wood, who hails 

11, from Checotah, 
Okla., can also be seen in the Oklahoma Library 

Assn.'s "Read Y'AlI" literacy campaign. 

BO BICE 
RCA artist Bice remains on the road in support 
of his 2005 album, "The Real Thing," which de- 

buted at No. 4 on The Billboard 200. While 
fans await a follow -up album (next year, per- 
haps), they can hear Bice in a current ad cam- 
paign for the Monopoly Here and Now board 
game. For this multiplatform campaign, Bice 

sings a rockin' cover of the Chambers Brothers' 

1968 hit "Time Has Come Today." Like it? It's 

available at iTunes. 

CLAY AIKEN 
Aiken is promoting his just-released RCA album, 

"A Thousand Different Ways," through the end 
of the year, with numerous TV appearances 
slated. First single "Without You" was just sent 

to AC radio. He commences a holiday tour Dec. 

1, followed by the A Thousand Different Ways 

trek next year. Earlier this month the album de- 

buted at No. 2 on The Billboard 200. 

KELLIE FICKLER 
Season five finalist Pickier is signed to Nashville - 

based BNA Records, which issues her debut 
album, "Small Town Girl," Oct. 31. The set finds 
the singer working with producer Blake Chancey. 

Pickier co- penned lead single "Red High Heels," 

which is No. 38 on the Hot Country Songs chart. 

CHRIS DAUGHTRY 
Daughtry, who finished in fourth place during 
season five, will see his debut album arrive Nov. 

21 via 19 Recordings /RCA. Producer Howard 
Benson (All- American Rejects, My Chemical 
Romance) is helming the set, which will fea- 
ture songs penned by Daughtry as well as co- 
writes with Brad Arnold (3 Doors Down), Carl 

Bell (Fuel) and others. In June, Daughtry's cover 
of Bon Jovi's "Wanted Dead or Alive" entered 
The Billboard Hot 100 at No. 43. -MP 
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since 

her first U.S. hit in 1971, Olivia New - 
ton -John has maintained standing as 

a beloved artist across a demographic 
swath that is practically unparalleled. A 

staple at country, pop, AC and dance, 
she has logged more than 40 songs on The 

Billboard Hot 100. Her new "Grace & Grati- 
tude"- Newton -John's 30th album -available 
exclusively at Walgreens, is her way of trying 
to return the favor. 

"Grace & Gratitude" is beautiful, serene, ac- 
cepting. Please explain the concept, why the 
time was right and what you hope listeners 
will gain from it. 
I really made this for myself as a journey of heal- 
ing, and I feel that in doing so maybe I can help 
other people who have gone through something 
difficult as well. I had a difficult year, so [pro - 
ducer/co- writer] Amy Sky and I got together and 
both had ideas ... In five days we wrote seven 
songs. If you asked me where they came from 
now, we can't even imagine how we did it, but it 
just flowed through us. 

And the title? 
The title came from the idea that no matter what 
you've gone through, if you have gratitude for 
something, it creates a feeling ofwell- being, it al- 
ways makes you feel good to thank whatever it is 
that you want to thank: the universe, the planet, 
the god you believe in. 

The disc is an exclusive with Walgreens, where 
you also have a new line of women's wellness 
products. How did the alliance come about? 
I met with Walgreens, because they were inter- 
ested in my Olivia Breast Health Kit and Olivia 
Breast Health Dietary Supplement, and I had 
the idea that we should put them together with 
the CD -that music is part of the heal- 
ing and the wellness. I went to the Wal- 
greens offices at 9 in the morning 
with my computer, under fluo- 
rescent lights and sang with 
a track to the head of the 
company ... He got to- 
gether the head of the 
music department and the 
women's health depart- 
ment and said, "I don't 
know how you're going 
to make this happen, 
but do." 

The breast health 
exam kit is designed to 
help women find lumps 
more easily. It's like a mag- 
nifying glass for your fingers, 
so if you have any changes what- 
soever it will show the lumps much 
more easily. We're giving 10% 
of the profits to the Y -Me 
Breast Cancer Organiza- 
tion and the City of 
Hope, which is an- 
other reason Wal- 
greens is partnering 

Q lJ I= S"l' I C) N S 
with OLIVIA NEWTON -JOHN 

by CHUCK TAYLOR 

with me, because they're also giving money. 

So you've been entertaining for more than 35 

years. What keeps it rewarding, and what do 
you most enjoy now? 
I love the writing and the creative part of the 
process. It's such a rush when you're writing a 

song, and I get to use my brain. I also really 
enjoy the recording process. And now I like the 
touring. I've learned to let go of a lot of the fear 
... A few times I've thought of retiring and I 

think, "OK, what would I do that I like better ?" 

I couldn't think of anything. What an amazing 
position to be in. 

Everyone has a favorite Elton John or Beach 
Boys song -and a favorite Olivia song. What 
is yours? 
Oh, there are many that bring back a memory 
or a feeling. I never tire of performing "I Hon- 
estly Love You," because every night I find some- 
thing new in that song; it's such an amazing 
lyric and melody. 

John Farrar wrote so many great songs that are 
all spiritual and haunting in their own way. His 
melodies are beautiful, and they go to unexpected 
places and they're so timeless. There are some 
more obscure songs of his like "Suspended in 
Time" and "Falling" that are incredible. And "Sud- 
denly." He was very deep, Mr. Farrar. Stevie Kip - 

ner also wrote me great songs. 

Looking over all of it, do you have a prized mem- 
ory that stands above all others? 
There are so many, of course. Singing with Cliff 
Richard on television in the early days, the Syd- 
ney Olympics where I sang with John Farnham. 
But overall, "Grease" was the most fun in every 
area: It was a blast to make, the music is great, 

and people still seem to love those songs. 
The whole "Grease" experience was 

magical. That was a gift. 

For the full 
interview with 
Olivia Newton - 
John, go to 
billboard.com. 
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Nashville Scene 
KEN TUCKER ktucker @billboard.com 

Yin And Yan 
Howard Stern Helps Trent Tomlinson's Spiri ual Struggle Sell 

The number of country artists 
who have appeared on Howard 
Stern's radio show is small. 
Willie Nelson has, and so have 
the Dixie Chicks, and then there 
was, uh, no, I guess that's about 
it. Add rising country star Trent 
Tomlinson to that short but im- 
pressive list. 

A native of Kennett, Mo.- 
also the hometown of Sheryl 
Crow -Tomlinson scored with 
his first single, "Drunker Than 
Me," a based -in -fact, humorous 
ode to a woman who drank 
more than he did on a date. 

While the song peaked at No. 

19 on Billboard's Hot Country 
Songs chart, it received enough 
airplay to be heard by Andrea 
Ownhey, a former stripper who 
holds the dubious distinction of 
being known as "Miss Howard 
Stern." Stern and his crew be- 

came aware ofTomlinson's sin- 
gle when Ownbey sang it at a 

karaoke contest. 
When Tomlinson heard 

about Ownbey's performance, 
he offered to travel to New York 

to sing a duet with her on 
Stern's show. 

The Sirius Satellite Radio ap- 

pearance was a success. Tom- 
linson says Stern was "a class 
act. We really hit if off," he says. 
"It was like we were two peas 
in a pod." 

Following the July appear- 
ance, sales of his Lyric Street 
debut, "Country Is My Rock," 
shot up more than 50 %. Cou- 
pled with the airplay of his cur- 
rent single "One Wing in the 
Fire"-which he wrote about his 
father -sales have remained 
steady ever since. The single is 

No. 26 on the Hot Country 

Songs chart. 
Tomlinson's father, Don, is 

a former college basketball star 
who was drafted by the NBA's 
Cleveland Cavaliers before knee 
surgery knocked him out. He 
was also a basketball coach and 
biology teacher at Kennett High 
School. His problems with al- 

cohol inspired "One Wing in 
the Fire." 

"He was a good guy," Tomlin- 
son says ofhis father, who is still 
living. "In the eyes of our town 
he was a great guy. But none of 
those people knew what kind of 
guy he was when he'd had alco- 
hol and came home." 

Although the younger Tom- 
linson resented his father's be- 
havior at the time, he later 
forgave him "Once I got think- 
ing about heaven and hell, I re- 

alized what would heaven be 

Rhythm & I3Iues 
GAIL MITCHELL gmitchell @billboard.com 

Soul Survivor 
Monica Transcends Tragedy With Chart -Topping New Album 

hen you're already considered an R &B veteran at 
only 26, how do you maintain your competitive edge 

among the newcomers now ruling the roost? If you're 
Monica, you just keep pushing. 

"I take the same approach in music as I do in life," says 

the Atlanta native, who endured a rough period during the year 

2000, when her cousin, grandmother and then -boyfriend all died 
within a few months of each other. 

"So many things have happened to me, but I've stayed true to 
who I am in a very fickle business," she adds. "I'm also not afraid 
to try different things. That's what keeps me going." 

And that resulted in Monica claiming her first No.1 debut on 

Billboard's Top R &B /Hip -Hop Albums chart the week of Oct. 21. 

"The Makings of Me" (J Records), her fourth album, landed at 
No. 8 that week on The Billboard 200, selling 93,000 copies. 

Powering the album's No. 1 R &B ascent: "Everytime Tha Beat 

Drop," the beat -heavy, top 20 Hot R &B /Hip -Hop Songs col- 
laboration with ATL brethren Dem Franchize Boyz and pro- 
ducer Jermaine Dupri. 

In addition to Monica's fun side, "The Makings of Me" is inspired 

by various real -life situations the singer and new mom (to son 

Rodney) has encountered in the time since 2003's "After the 
Storm" (which debuted at No.1 on The Billboard 200 with 186,000 

copies sold). A cheating boyfriend (the Underdogs -produced 

"Sideline Ho ") and Monica's recovery following the suicide of her 

boyfriend (the Dupri -produced "Get Away ") are among the ex- 

periences she explores. 
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without being able to see my dad 
there? So I wrote this song 
pleading to God for my dad to 

go to heaven." 
When Tomlinson played the 

song at Nashville's famed 
Bluebird Cafe one night, his 
father was in the audience. 
"He gave me a one -man stand- 
ing ovation," Tomlinson says. 
"It was awesome." 

The song became a bridge be- 

tween the two men. "We have a 

better relationship now than 
we've ever had," Tomlinson 
says. And while he initially wor- 
ried about airing his family's 
dirty laundry by recording the 
song, he decided, "It's my life." 

In fact, Tomlinson says that 
it wasn't until he started writing 

Her keep- the -music -honest approach has been instrumental in 

crafting a career that dates back to 1995. Discovered at 13 by pro- 
ducer Dallas Austin at a local talent show, Monica (last name 
Arnold) scored back -to -back No. 1 R &B singles just two years 

about his own life experiences 
that his songs began to connect 
with people. 

"How can you expect some- 
one to believe and buy what 
you're doing unless you believe 
it yourself ?" he asks. "There's 
a lot of things I don't know 
about, but what I do know about 
is my life." 

WGSQ Cookeville, Tenn., 
PD /morning man Gator Har- 
rison hears real life in Tom - 
linson's album. "There's a 

spiritual struggle -a good vs. 
evil heart in his music," he 
says. "We can all identify with 
trying to live right, while some- 
times falling left." 

The yin and the yang of 
"Drunker Than Me" ( "I can't be 

with a woman, baby, who gets 
drunker than me ") and "One 
Wing in the Fire" ( "He's an 
angel with no halo and one 
wing in the fire ") typifies Tom - 
linson's album, which alter- 
nates between rousing rockers 
and thoughtful ballads. He 
wrote or co -wrote all it songs 
on the record. 

Meanwhile, Tomlinson is 
the best -selling solo country 
artist debut this year to date, 
according to Nielsen Sound - 
Scan, with 87,000 sold. In ad- 
dition, he recently scored a 

major cut with "Why Can't I 

Leave Her Alone," a song he 
co -wrote intending to record 
himself. He was beaten to the 
punch by George Strait. 

later: "Don't Take It Personal (Just One of Dem Days)" followed 
by "Before You Walk Out of My Life." Both songs appeared on 

her debut album, "Miss Thang," which peaked at No. 36 on The Bill- 

board 200. 
That was followed by "The Boy Is Mine," which yielded the 

R &B /pop hits "Angel of Mine," "The First Night" and the Grammy 
Award -winning title track duet with Brandy. Additional credits 
include "For You I Will" from the "Space Jam" movie soundtrack. 

"A Dozen Roses," a love song produced by Missy Elliott, is 

being ramped up as the second single from "The Makings of 
Me." During a recent promotional tour to Los Angeles, where she 

appeared on various TV programs including "The Ellen De- 

Generes Show," Monica also filmed the "Roses" video with di- 
rector Chris Robinson. 

As for competing against such newcomers as Ciara, Monica 
isn't worried. 

"Ciara having a great record won't get in the way of 'A Dozen 

Roses,' " she says. "There's room for all of us. We all do better 
when we motivate each other." 

A prime example, she notes, was when she and Brandy recorded 

"The Boy Is Mine." 
"She and I had never won a Grammy until we came together," 

Monica says. "So that right there validates my point." 
So do she and Brandy plan to record together again? 

"I love Brandy to death," Monica says. "We've reconnected 
and gotten together with the kids. But we wouldn't do another 
record. That's been done." 
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HIP -HOP BY BRIAN GARRITY 

Pint -Sized Rhymes 
U.K. Rapper Lady Sovereign Making A Splash Across The Atlantic 
Lady Sovereign feels like an idiot. 

It's August 2005 and the U.K. hip -hop sensa- 
tion (born Louise Harman) is standing in the New 
York office of Def Jam Records president Sean 
"Jay -Z" Carter. Jay -Z wants to sign her to the 
label. But first he needs her to give an impromptu 
performance for the other executives in the 
room. In Sov's words: "He says, 'Can you spit me 
some lyrics a cappella ?' " 

The request is causing her all sorts of anxiety. 
For starters, she's facing a tough crowd. Jay - 

Z would be an intimidating enough audience by 
himself, but he's just one of many music industry 
heavyweights in attendance. Island Def Jam 
Music Group chairman /CEO Antonio "L.A." Reid 
and Usher, one of Reid's most successful artists 
from his days at BMG, are there, too. 

Then there's the matter of Sov's outfit. Hail- 
ing from London's Chalkhill Estates housing de- 
velopment, she's wearing a cartoonishly over- 
sized shirt and her hair is pulled into a side 
ponytail -a look that most American audiences 
haven't seen since the days of Sporty Spice from 
the Spice Girls. It's her trademark garb, but she's 
suddenly feeling self -conscious about her fash- 
ion in front of a group of men known almost as 

well for their style as for their musical talents. 
And to top things off, she doesn't want to per- 

form a cappella. She wants a beat to freestyle over. 

Jay -Z gamely offers her a Kanye West beat. 
There's just one problem: She doesn't like it. They 
finally settle on a Ludacris beat. 

The performance is so good that within a hour 
of leaving the meeting, Def Jam executives are 
on the phone offering her a contract. But look- 
ing back on that day now more than a year later, 

the 20- year -old Sov winces at the thought of 
how out of place she felt. "I didn't know what 
was going on. I felt like a clown for hire," she says. 

But being a fish -out -of -water is something 
she's getting used to. To be sure, there's no 
one else quite like her on the Def Jam roster- 
British, female and not particularly focused 
on American hip -hop. 

Her U.S. fan base is rooted in the Internet - 
savvy indie rock community (she claims more 
than 56,000 -plus friends and 1.6 million music lis- 

tens through MySpace). During the last year, 
she's performed in front of festival crowds at 
Lollapalooza, Coachella and Bumbershoot, and 
graced the covers of tastemaker magazines like 
The Fader, Urb and ID. 

And Soy is just as apt to listen to grime, jungle, 
drum'n'bass or punk, as she is Dirty South hip - 
hop. "I was more into hip -hop years ago," she 
admits. "I'm not saying I'm not into it now. But I 

don't listen to it as much as I used to." 
No matter. Def Jam executives think they have 

a pop star on their hands wth 
the pint -sized artist Jay -Z 

refers to as "Mighty Mouse.' 
Her full- length debut, "Pub- 
lic Warning," drops Oct. 31, 

and she's already showing 
signs of broad appeal. 
Verizon Wireless re- 
cently featured her and 

the lead single from the 
album, "Love Me or Hate 
Me," in a TV campaign promoting 
its new Chocolate music phone. 
The wacky video, in which the 
rapper annoys everybody in her 

neighborhood simply by being 
herself, is No.1 on MTV's "TRL," 
and top 40 radio is starting to 
embrace the track. 

Her debut EP, "Vertically 
Challenged," has scanned 
more than 20,000 units since 
its release via Chicago indie 
Chocolate Industries in No- 
vember 2005. Adam 
Lowenberg, senior VP of 
marketing for Def Jam, 
says the next step is cross- 
ing her over to a bigger 
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pop audience. To be sure, there 
have been plenty of heavily 
hyped U.K. rap acts in recent 
years that haven't connected 
with U.S. audiences en 

masse -the Streets, Dizzee 
Rascal, M.I.A. and Ms. Dy- 
namite among them. 

Def Jam is attempting 
to get over that hurdle 
with Sov by going after 
a female demographic. 
"Everything that we are 
doing from a marketing 
level is really targeted 
toward young females," 
Lowenberg says. To that 
end, Def Jam is running 

promotions through 
women's catalog clothier 
Alloy, AOL's Instant Messen- 
ger and social networking site 
Facebook. The label is also 
running mall -based street 
marketing campaigns -fill- 
ing shopping centers with 
hoards of reps dressed in 

Adidas track suits and Lady 
Sovereign masks. 
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ROCK BY JONATHAN COHEN 

Death Or `Glory' 
Say Anything And Its Enigmatic Singer Convert The Kids 
It is a dreary October night in 
New York, with wind gusting 
and rain pouring. But that 
hasn't stopped hundreds of 
teenagers from forming a line 
a city block long outside Irving 
Plaza an hour before doors 
open. The subject of their af- 
fection? Up- and -coming rock 
act Say Anything, led by enig- 
matic 22- year -old Max Bemis. 

Bemis' struggle with bipolar 
disorder nearly derailed Say 
Anything's debut, "... Is a Real 

Boy," from finding a main- 
stream audience. The set, nom- 
inally a concept album based 
around a self -involved rock 
singer, was released in August 
2004 and sold 21,000 copies on 
the indie Doghouse label, ac- 
cording to Nielsen SoundScan. 
Majors began predictably sniff- 
ing around. 

"Max and I were always very 
open with each other about 
where we wanted things to go 
for the next step," Doghouse 
president Dirk Hemsath says. 
"If he would have said, 'I want 
to stay on Doghouse,' I would 
have been fine with that. But he 
said he wanted to try and take it 
to the next level." 

The label opted to license the 

album to J Records, this time 
with a seven -song bonus disc, 
for a planned October 2005 reis- 
sue. But Bemis required hospi- 
talization to deal with his health, 
forcing the J version to be 
pushed back until late February 
while the band's rabid fan base 
grinded its collective teeth. To 

the relief of all parties, the front - 
man has returned just as Say 
Anything is enjoying its first 
MTV airplay and its maiden 
entry on Billboard's Modern 
Rock chart. 

At the Irving Plaza show, the 
kickoff date of a North Ameri- 
can tour, the audience fre- 
quently drowned Bemis out, 
bellowing back his lyrics (sam- 
ple line: "I called her on the 
phone and she touched her- 
self") with true fervor and 
moshing to the faster songs. 
On several occasions, his six - 
piece band left him alone on- 
stage with an acoustic guitar, 
conjuring an intimacy in the 
vein of Dashboard Confes- 
sional, with which Say Any- 
thing toured this summer. 

"For the first time on that 
tour, they had to try to win over 
people there to see a singer/ 
songwriter show," says 
RCA Music Group VP 

of A &R /marketing 
Matt Shay, who 

oversees the band for J. "They 
did win over a lot of new fans. 
It was also important to show 
the diversity of where Max can 
go in his career. His songs 
take a million different direc- 
tions. That is why some peo- 
ple compare him to Beck -he 
is a mad scientist." 

The J version of "... Is a Real 

Boy" has shifted 71,000 copies 
so far, spurred by the single 
"Alive With the Glory of Love," 

which reaches a new peak of 
No. 30 in its ninth week on 
Modern Rock. The band has 
also just scored placement in 
MTV's coveted "Discover and 
Download" initiative. 

"We got immediate reactions 
as soon as we started playing 
it," says Nikki Alexander, MD 

of WEQX Albany, N.Y. "It had 
top five phones for at least two 
weeks. We're still playing it, and 
it's still getting a lot of phones 
and requests." 

Say Anything will play head- 
lining dates through late No- 

vember, followed by some 
support slots with My Chem- 
ical Romance and radio sta- 
tion- sponsored shows. Bemis 
admits that because the album 
is now nearly 2 years old, he's 

compiled a host of material 
for Say Anything's next proj- 
ect, which he will begin 
recording in the spring. But 

for now, he's happy to bal- 
ance promoting ".. 
Is a Real Boy" along- 
side his desire to 
press forward. 

"I'm pulling it 
off, because the 
things that are 
happening are so 
amazing, so it's 

not like we're push- 
ing and pushing for 
something that's 

not really happen- 
ing," he says. "At 

the same time 
I'm trying to 
write new mate- 

rial, we keep get- 
ting handed these 
amazing opportu- 
nities. It's a really 
positive thing all 
around. It's hard 
to believe." 

Higher Groundl 
DEBORAH EVANS PRICE dprice @billboard.com 

Revealing 
The Whole Person 
Jars Of Clay Explores The Monsters Hidden Inside Good People 
An onslaught of great new releases has hit the 
market this fall, and Provident Music Group is 

definitely contributing its share. The new 
Michael W. Smith record, due Nov. 7, has Chris- 
tian retailers salivating and banking on a green 
Christmas. There's also the wonderful new 
Third Day album, "Christmas Offerings," that 
streeted Oct. 10. There are also new sets from 
singer /songwriter Bebo Norman and teen 
rocker Krystal Meyers. 

One of the most intriguing new rock albums 
is Jars of Clay's Essential Records disc "Good 
Monsters," which hit No. 3 on Billboard's Top 
Christian Albums chart. The "Good Monsters" 
concept came from the band members wrestling 
with their own humanity and seeing others do 
the same. 

"Growing up it always seemed like [there] 
were the things you had to hide -the deepest, 
darkest parts of who we are, the things that you 
never want to let surface," lead vocalist Dan 
Haseltine says. "It's hard to be comfortable with 
those things and accept them as part of a whole 
person. 'Good Monsters' is about being com- 
fortable with the idea that we're both very good 
people and incredible monsters. That's what a lot 

of the songs contend with." 
Jars of Clay launched originally in the Chris- 

tian market, then crossed over to mainstream 
success with the 1995 hit "Flood." Since then 
the band has been among the groups that have 
soldiered on under expectations from Christian 
fans wanting them to sing about their faith and 
mainstream audiences looking for compelling 
rock music that doesn't preach. The band seems 
to have come to terms with that quandary on 
"Good Monsters." 

"We've discovered that there are tensions 
that exist in our lives with our families, with our 
occupation, with our calling, with our purpose. 
In our music we found the freedom to write 
about the tension and not to describe it away, 

but just allow it to be," says Stephen Mason, who 
along with Haseltine, Matt Odmark and Charlie 
Lowell make up Jars of Clay. "At this point in life, 

we find it OK not to try to unpack the mystery 
completely of what we believe and why we are 
here and why we have a voice." 

Haseltine adds: "We decided as a band that 
we didn't want to be the voice of the church. No- 
body put that title on us, but at tines it felt it 

was pushed on us. 
"When you get up onstage, you' ie got a gui- 

tar, you sing and all of a sucden you have an 
opinion that tends to carry more weight," he 
says. "And when you're in the Christian commu- 
nity, what you say has to represert the entire 
group. It's really hard to write transparently or 
honestly about struggles or frustrations when 
you feel like you're representing the opinion 
of a group of people instead of one person. I 

just felt that would be really almost impossi- 
ble with this record. I wanted to make sure that 
we just spoke honestly and didn't feel the pres- 
sure to have to speak for everyone, but only 
speak for ourselves. It allowed this record to 
be more honest." 

KRYSTAL CLEAR: In Septembe-, Essential 
Records released "Dying for a Heart,' the soph- 
omore set from 17- year -old singer /songwriter 
Krystal Meyers. She got her first break as a high 
school freshman when a song she wrote ap- 
peared on a camp compilation CD and gener- 
ated enough buzz to attract label interest. That 
song, "Anticonformity," became 1-er break- 
through in the United States. Then last spring it 
became an unexpected hit in Japan and she 
knocked the Red Hot Chili Peppers out of the 
top slot on the Japanese pop chart. 

"I can't believe people recognize me in Japan," 
says the Orange County, Calif., native who now 
makes her home outside Nashville. "I enjoy being 
there, and the fact that I have that opportunity, 
I want to grab that and totally run wit-i it." 

Plans call for Meyers to return -o Japan 
next month, her third trip this year. Sources 
at the label say there are also plans to work 
Meyers' music in other international markets 
as well. 
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Releases deemed by the review editors to deserve special attention 
on the basis of musical merit and /or Billboard chart potential. 

JOHN LEGEND 
Once Again 
Producers: various 
G.O.O.D. Music/ 
Columbia /Sony Urban 
Release Date: Oct. 24 
John Legend cranks 
the classic dial way up 

on sophomore effort "Once Again," a 

timeless, feel -good album that could 
easily slide into your papa's Sam Cooke 
and Percy Sledge collections, yet still 
sounds contemporary. This time around, 
the singer blends sandy vocals with 
dreamy background "oohs" and blissful 
keys, trumpets and flutes that enhance 
the old- school feel. On the Will.i.am- 
produced lead single, "Save Room," he 
aches for tender moments with a partner, 
while "Stereo" takes a witty jab at gold - 
digging groupies and the endlessly catchy 
"P.D.A. (We Just Don't Care)" salutes 
public affection. Though Legend 
drastically trims the hip -hop edge that 
infused his superb debut, "Get Lifted," he 
makes room for his adulterous guilty 
pleasures ( "Again ") alongside whistle - 
worthy numbers ( "Maxine ") and '70s -style 
grooves ( "Slow Dance ") that ooze 
sophisticated charm. -CH 

VINCE GILD. I THESE DAYS 
VINCE GILL 
These Days 
Producers: Vince Gill, 
John Hobbs, Justin 
Niebank 
MCA Nashville 
Release Date: Oct. 17 

Vince Gill has added 
his golden guitar and tenor voice to 
innumerable country projects, and 
noncountry acts ranging from Barbra 
Streisand to the Chieftains frequently come 

Eyti;[rl III ` 

calling. So its no surprise that when Gill 
approached some of his favorites to appear 
on this remarkable four -disc set, everyone 
from Sheryl Crow, Del McCoury and Bonnie 
Raitt came running. Ranging from 
traditional country and bluegrass to jazz 
and rock, the package has four distinct 
components -"Workin' On a Big Chill: The 
Rockin' Record," "The Reason Why: The 
Groovy Record," "Some Things Never Get 
Old: The Country & Western Record" and 
"Little Brother: The Acoustic Record" -and 
Gill had a hand in writing all 43 tracks. 
There's a lot to love here and picking a 

favorite is nearly impossible, but Gill's duet 
with Diana Krall on "Faint of Heart" evokes 
images of an intimate performance in a 

dark, smoky bar that draws the listener 
right in. -KT 

GEORGE BENSON & 
AL JARREAU 
Givin' It Up 
Producer: John Burk 
Monster Music/ 
Concord 
Release Date: Oct. 24 
George Benson and Al 

Jarreau together on record for the first time 
is enough to make "Givin' It Up" a bona fide 
event. But they make it even better with a 

cast that includes Herbie Hancock, Paul 
McCartney (a gospel -flavored arrangement 
of Sam Cooke's "Bring It On Home to Me ") 
and Jill Scott. The overall feel is of two 
virtuosos setting up in a nightclub and just 
having a good time with friends. But Benson 
and Jarreau push each other plenty, invent- 
ing new versions of their respective hits 
"Breezin' " and "Morning," and crafting vocal 
melodies for Miles Davis' "Tutu." Superstar 
collaborations are risky, but this delivers far 
more than the sum of its parts. -GG 

JAY -Z Show Me What 
You Got (3:44) 
Producer: Just Blaze 
Writers: various 
Publisher: not listed 
Roc -a- Fella /Def Jam 
"Jay -Z can do better" 
has been the con- 

sensus about the rapper's comeback 
single, "Show Me What You Got," from 
forthcoming "Kingdom Come." But the 
record is intended to whet appetites, and 
that it has done -it leaked online earlier 
this month, and urban radio went berserk. 
Clearly, Jay -Z could have released an 
awful single to the same fanfare, but this 
one is decent, its sonic appeal increasing 
as you up the volume. It is also more 
musical than his other affairs, but not his 
best lyrics by any stretch. The mighty 
horns -a sample of Public Enemy's "Show 
Em Whatcha Got " -outshine his lack- 
luster rhymes and worn -out Michael 
Jordan references. He is facing the same 
fate if this album fails to deliver. Now 
show us what else you got. -CH 

THE WRECKERS 
My, Oh My (3:27) 
Producer: Paul Worley 
Writers: M. Branch, 
W. Kirkpatrick, J. Leo, 

J. Harp 
Publishers: various 
Maverick/Warner Bros. 

Singer /songwriter Michelle Branch may have 
distinguished herself as a pop rocker, but 
with the Wreckers it sounds as if she has 
found a second vocation as a honky -tonk 
angel. Teaming with backup singer /co- writer 
Jessica Harp to form the duo was a stroke of 
genius. Their debut single, "Leave the 
Pieces," was a No.1 country hit, and this 
vivacious number about how times have 
changed also has the potential to touch the 
top. The vocals are buoyant, and the lyric is a 

winner as it recalls the days when "songs 
were long and gas was cheap /No cell phones 
and water was free." The Wreckers sound 
authentically country as dirt, yet somehow 
knowingly sophisticated. Not since the Judds 
hit in the '80s has a female country act blown 
in with such a fresh, vibrant sound. -DEP 

ALI3LJ IVIS 

ROBBIE WILLIAMS 
Rudebox 
Producers: various 
EM/ 
Release Date: Oct. 23 
(United Kingdom) 

Robbie Williams -a No. 
1 artist everywhere 

except the United States - 
usually delivers exactly 
what his fans (and record 
company) expect, but on 
his seventh solo album he 
was supposed to abandon 
his pop heartland in favor of 
edgy electronica. A barrage 
of hip producers (Mark 
Ronson, William Orbit) and 
collaborators (Lily Allen, 
Pet Shop Boys) are duly 
wheeled out. But fan -boy 
covers of the Human 
League ( "Louise ") and 
Lewis Taylor ( "Lovelight "), 
plus Williams' inherent 
cheesiness, mean this is a 
long way off from his 
equivalent to "Kid A " -a 
point he makes himself on a 

hidden track: "What did 
you expect? Radiohead? 
This is pop, dickhead!" 
Consequently, things hover 
uneasily somewhere 
between wholesale 
reinvention and mere 
superstar vanity project. 
Embarrassment is just 
avoided, but expect sales to 
cool regardless. -MS 

BROOKE HOGAN 
Undiscovered 
Producers: Scott Storch, 
Cecile Barker 
SoBe Entertainment 
Release Date: Oct. 24 
The reign of the teenage 
pop princess -grinding, 
posing and speak- singing 
her way onto the charts - 
has stretched an unimagin- 
able eight years, if you start 
counting at " ... Baby One 
More Time." But Brooke 
Hogan's debut confirms 
that producers are 
definitely out of ideas. Scott 
Storch dresses up her 
chirpy, ultra -light alto with 
the crunchy beats and 
ethnic flourishes that made 
his Beyoncé tracks work. 
But because Hogan has 
nothing of her own to add, 
what results is midlevel 
mimicry. "Next Time" 
sounds just like "Naughty 
Girl "; "My Space" is Ciara's 
"1, 2 Step "; "My Number" is 

part OI' Dirty Bastard, part 
Shakira's "Hips Don't Lie." 
Other tracks have hints of 
Danity Kane and Hilary Duff, 
Nelly Furtado and Avril 

Lavigne, JoJo and Selena. 
You spend so much time 
ID'ing the references that 
you forget to listen to what 
you're listening to. -KM 

COUNTRY 

ALABAMA 
Songs of Inspiration 
Producer: Randy Owen 
RCA 
Release Date: Oct. 24 

CIProbably the only 
question surrounding 

Alabama's first album in 
more than five years is how 
many multiples of platinum it 
will move. Randy Owen and 
the band's trademark vocal 
sound is intact and tight as 
ever, and a consummately 
conceived production, both 
sweet and spirited, yields a 

perfect balance of classic 
and contemporary. Owen's 
two originals stand solid 
amid a veritable forest of 
evergreens ( "Rock of Ages," 
"In the Sweet By and By," 
"Amazing Grace "). With 
more than a few roots in 
Southern gospel proudly 
showing, particularly legend 
Ralph Stanley's "I Am the 
Man Thomas" and the Isaacs' 
angelic vocals on "I Need 
Thee," Alabama has never 
sounded more at home. -GE 

ROCK 

JEREMY ENIGK 
World Waits 
Producers: Jeremy Enigk, 
Josh Myer 
Lewis Hollow /Reincarnate 
Music 
Release Date: Oct. 17 

©A decade on from the 
orchestral pop of his 

cult classic solo debut, 
"Return of the Frog Queen," 
Sunny Day Real Estate /Fire 
Theft frontman Jeremy 
Enigk returns with a more 
rock -driven, painstakingly 
produced follow -up in 
"World Waits." Enigk's 
vocals here are as 
translucent as ever. His 
voice shines on the 
choruses of such songs as 
the lofty, glimmering "Been 
Here Before" and the 
smooth, ambient "Canons." 
Taking cues from, of all 
people, Billy Idol, "City 
Tonight" is dark and eerie, 
propelled by synths and a 

steady drum beat. At times, 
Enigk is too pretty for his 
own good ( "Wayward 
Love," "Dare a Smile "), and 
there's nothing as charm- 
ingly quirky as the "Frog 

Queen" material. But the 
gorgeous, piano -led "Burn" 
finds Enigk at his melodic 
best, closing the album 
with the kind of heart - 
tugging sincerity he still 
delivers so expertly. -JM 

BADLY DRAWN BOY 
Born in the U.K. 
Producer: Nick Frang /en 
Astra/werks 
Release Date: Oct. 17 

On the melodramatic, 
mildly hippie- drippy intro 
to "Born in the U.K.," Badly 
Drawn Boy flashes the two 
emotional and musical 
personalities we'll en- 
counter throughout the 
album -one's a dreary 
bloke who doesn't know 
who he is and is sort of lost, 
but can still see light and 
hope. The other is a little 
more overcast and dis- 
appointed in the world. 
That tightrope walk be- 
tween cheer and sorrow is 

at the core of "Born in the 
U.K.," which seems to only 
delve into the artist's actual 
youth and heritage for one, 
albeit great and nicely 
nostalgic, track. The earlier 
third of the album almost 
thrillingly recalls David 
Bowie, Peter Murphy and 
even rock operas. But 
afterward, "Born" loses its 
focus amid unabashed 
nods to Burt Bacharach and 
songs that are just not done 
yet, despite smart tempo 
changes and pretty 
melodies. -WO 

PAUL STANLEY 
Live to Win 
Producer: Paul Stanley 
New Door /Universal 
Release Date: Oct. 24 

CIIt took 25 years, but 
the now- unmasked 

Kiss frontman hands over a 

second solo set packed 
with awesomely 
anachronistic arena rock 
anthems. It's refreshing to 
hear him rhyme "see you" 
with "déjà vu" on the tear- 
stained "Wake Up 
Screaming," which sounds 
like a steroidified mix of 
Kelly Clarkson and Alice 
Cooper circa 1989. His vocal 
abilities are undiminished, 
but hyperconstructed 
power ballads like 
"Everytime I See You 
Around" and "Second to 
None" feel a little too 
generic. The presence of 
co- writers Desmond Child 
and Andreas Carlsson is 

felt in continued on »p80 
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every soaring, over- 
produced hook. Still, kudos 
to Stanley for channeling 
his nostalgia into 10 fun and 
fist -pumping tracks instead 
of launching a reality show 
to produce them. -SP 

R&B 

SHAREEFA 
Point of No Return 
Producers: various 
Disturbing Tha Peace/ 
Def Jam 
Release Date: Oct. 24 

Shareefa wears her 
heart on more than just 

her sleeve on this intimate 
debut. As a teen, the 
troubled vocalist got mixed 
up with the wrong crowd, 
eventually landing in prison. 
But luckily, she turns those 
unfortunate events into 
candidly gripping tales 
about treacherous men ( "U 
Told Me ") and vindictive 
females ( "Phony ") while 
exposing her own vulnera- 
bilities ( "Butterfly "). Those 
resentment -filled cuts are 
offset by life- pondering 
songs like "No One Said" 
and "How Good Love Feels," 
where her squeaky voice - 
cracks make for good 
storytelling. Elsewhere, she 
takes charge on foot - 
stomping lead single "Need 
a Boss," featuring Disturbing 
Tha Peace honcho Ludacris, 
and "Cry No More," both 
produced by Rodney 
Jerkins. With this mix of 
hard and soft joints, the 
singer offers an openness 
that should lure fans. -CH 

ELECTRONIC 

SQUAREPUSHER 
Hello Everything 
Producer: Tom Jenkinson 
Warp 
Release Date: Oct. 17 

A model of 
consistency amid 

electronica's undulating 
waves, Squarepusher's Tom 
Jenkinson is back with his 
eighth album in a decade 
that has seen him become 
one of Warp's flagship 

artists. Although there's 
nothing quite as beautiful 
as "Iambic 9 Poetry" from 
2004's "Ultravisitor" or as 
subversively catchy as "My 
Red Hot Car" from 2001's 
"Go Plastic," the new set 
goes just far enough 
beyond the call of duty to 
warrant repeat listens. 
"Hello Meow" and 
"Welcome to Europe" are 
the kind of melodious, 
Kraftwerk -on -speed cuts 
that Squarepusher fans 
love, while "Theme From 
Sprite" and "Bubble Life" 
effortlessly incorporate real 
instrumentation into Jenk- 
inson's digital predilections. 
The noodly "Circlewave 2" 
sounds like a Tortoise 
throwaway, and 11- minute 
noise collage "Orient 
Orange" isn't very pleasant, 
but the intense, hyper - 
speed workout "The Mod- 
ern Bass Guitar" proves 
Jenkinson's unique flavor of 
techno still has bite. -JC 

WORLD 

TARTIT 
Abacabok 
Producers: Vincent Kenis, 
Michel Winter 
Crammed Discs 
Release Date: Oct. 24 

©Many world music fans 
are familiar with the 

Tuareg (also called Kel 
Tamashek) group 
Tinariwen, which blew in 
from the Malian Sahara in 
2001. The Tuareg -a 
nomadic people with a 

history of conflict with the 
Malian government -also 
generated Tartit, debuting 
here with "Abacabok." Its 
music, dubbed Tishou- 
maren (music of the job- 
less), is more elemental 
than that of Tinariwen, 
relying more exclusively on 
the tinde drum, tehardent 
lute and some electric 
guitar. Female vocalists are 
also prominent in the Tartit 
sound, which is a sparse bit 
of exoticism that immedi- 
ately brings to mind the 
spellbinding vibe of Gnawa 

1011:1A t 1:1 kM 
EDITED BY JONATHAN COHEN (ALBUMS) AND 
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PICK : A new release predicted to hit the top half of 
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trance music. The most 
basic example of their 
particular Tishoumaren, 
"Achachore I Chachare 
Akale," is simply voices, 
drum and njarka, yet it's 
quite captivating. More 
elaborate arrangements, 
such as "Tabey Tarate" and 
"Chargouba," are equally 
intriguing. -PVV 

DVD 

JEFF TWEEDY 
Sunken Treasure 
Directors: Christoph Green, 
Brendan Canty 
Nonesuch 
Release Date: Oct. 24 

QIf Jeff Tweedÿ s Wilco 
lyrics often seem 

inscrutable, his between - 
song banter at the 2006 solo 
acoustic shows chronicled 
on "Sunken Treasure" is truly 
a revelation. Whether 
politely declining pot thrown 
onstage ( "I went to rehab, sir. 

It was in all the papers," he 
jokes), 
psycho- 
analyzing 
song requests 
or throwing a 

self- described 
"hissy fit" over 
loud talking in 

the audience, 
Tweedy lays 
himself re- 
freshingly 
bare. Then 
there's the 
music, a mix of 
reinvention (a 
finger -picked 
"Sunken 
Treasure," a spartan 
"Theologians ") and crowd - 
pleasing takes on "Airline to 
Heaven" and "A Shot in the 
Arm." As directed by 
Christoph Green and Fugazi 
drummer Brendan Canty, 
"Sunken Treasure" properly 
frames Tweedy as less the 
musical prophet of his 
generation and more a 

regular guy still searching 
for answers to the big 
questions, emboldened only 
by his guitar and a 30 -a -day 
Diet Coke habit. -JC 
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COM 
ADDITIONAL 
REVIEWS: 

Sparta, 
"Threes" 
(Hollywood) 

Various artists 
"A Chorus 
Line: The 
New Cast 
Recording" 
(Masterworks 
Broadway) 

Flavor Flay, 
"Flavor Flay" 
(Redeye) 

the chart in the corresponding format. 
CRITICS' CHOICE *: A new release, regardless of chart 
potential, highly recommended for musical merit. 

All albums commercially available in the United States 
are eligible. Send album review copies to Jonathan 
Cohen and singles review copies to Chuck Taylor (both 
at Billboard, 770 Broadway, Sixth Floor, New York, NY. 

10003) or to the writers in the appropriate bureaus. 

TYRESE One (3:46) 
Producers: the Underdogs 
Writers: various 
Publishers: various 
J Records 

©For about three years, 
Tyrese has been MIA 

from R &B while focusing 
on his acting career, 
starring in the films "Four 
Brothers" and "Waist 
Deep," to name a couple. 
While the singer /ex- 
model's upcoming double - 
disc "Alter Ego" finds him 
moonlighting as rapper 
Black Ty, singing is still his 
bread and butter. (Check 
his catchy hook on 
Chingy's "Pullin' Me 
Back. ") With lead single 
"One," he is back to 
delivering creamy- smooth 
ballads, and though the 
"one" concept has been 
overdone (Brian Mc- 
Knight's "Back at One," 
Ray -J's "One Wish "), this 
cut takes its own novel 
approach as the singer 
vows, "All I need is one 
ghetto girl to make my 
babies with /I'm shakin' all 
of my chicks." Tyrese has 
never delivered a smashing 
hit, but his songs usually 
hit home. This is one. -CH 

KELLIE PICKLER Red High 
Heels (3:35) 
Producer: Blake Chancey 
Writers: K. Pickles 
C. Lindsey, A. Mayo, 
K. Rochelle 
Publishers: various 
BNA 

©"American Idol" alum 
Pickler makes a run at 

the country format with 
this lively little uptempo 
number. She penned the 
tune with hit writers Chris 
Lindsey, Aimee Mayo and 
Karyn Rochelle. The result 
is a frisky anthem about a 

woman not just surviving, 
but thriving as she leaves 
her ex in the dust and 
steps out in her red high 
heels. Pickler has an 
engaging voice and loads 
of personality, and both 
shine on this single. But as 
good as it is, one can't 
help but feel Pickler has 
even better stuff up her 
sleeve. She has an 
abundance of spark and 
charisma, and with the 
right career choices, she 
very well could follow in 
her heroes' footsteps. Look 
out, Dolly Parton. -DEP 

BARRY MANILOW Can't 
Take My Eyes Off of You 
(4:02) 
Producers: Barry Manilow, 
Clive Davis, David Benson 
Writers: B. Gaurdio, 
B. Crewe 
Publishers: EMI Longitude/ 
Seasons Four, BM/ 
Arista 
What do you get when you 
mesh Barry Manilow with 
an inspired set of retro 
songs perfectly suited for 
50- year -old women? 
Massive nirvana. Fans 
already lapped up the 
master interpreter's "The 
Greatest Songs of the 
Fifties " -an album not 
even particularly attuned 
to his primary fan base. 
Upcoming "The Greatest 
Songs of the Sixties," 
conjured by longtime 
mentor Clive Davis, makes 
its presence known just 
before its retail release 
with Manilow's fun, faithful 
cover of the Four Seasons' 
"Can't Take My Eyes Off of 
You." Yes, the song reeks 
of old- school Vegas, 
where the enduring 
entertainer has a sold -out, 
open -ended run at the Las 
Vegas Hilton, but it is also 
wildly entertaining. 
Perhaps too soft for 
current -day AC, but 
assured as a successful 
entry port for Manilow's 
adoring public. -CT 

OASIS Acquiesce (4:04) 
Producers: Owen Morris, 
Noel Gallagher 
Writer: N. Gallagher 
Publisher: ATV Music 
Publishing U.K. 
Epic 

QIn advance of forth- 
coming double best - 

of set "Stop the Clocks," 
bad boys of British rock 
Oasis release fan favorite 
"Acquiesce." Arguably its 
greatest B -side to date, 
originally on 1995's U.K. 
single "Some Might Say," 
the anthemic track is quite 
simply a song about 
friendship, though its 
powerhouse sound could 
swell not only bars and 
football stadiums but radio 
as well. Against signature 
guitar riffs, younger 
brother Liam Gallagher 
delivers the verses while 
elder Noel belts out the 
chorus, "Because we need 
each other /We believe in 

one another," making this a 

classic example of their 
melodic rock prowess. This 
track has the power to 
infiltrate radio and 
hopefully place Oasis back 
in the public eye in 
America. -KMT 

RA Don't Turn Away 
(4:04) 
Producer: Sahaj Ticotin 
Writers: S. Ticotin, 
B. Marlette 
Publisher: Sahajamusic/ 
BlackLava, ASCAP 
Cement Shoes 

QNew Jersey band Ra 
took a major -label 

spin a few years ago, made 
a small splash with two 
albums and disappeared. 
But the sun is starting to 
rise again at radio for the 
hard rock band, as new 
single "Don't Turn Away" 
holds on to the 
Mainstream Rock chart at 
No. 36. The midtempo 
studio cut is tagged onto 
the end of its terrific new 
live album, "Raw," due Oct. 
24. With its solid melody, 
understated production 
and sounds that fit 
alongside Breaking 
Benjamin, Three Days 
Grace and the rest of the 
modern rock pack 
crowding the chart's top 
20, "Don't Turn Away" 
should be skipping up 
playlists faster. A band 
ready to be noticed. -CLT 

NATALIE GRANT Awaken 
(3:49) 
Producers: Bernie Herms, 
Rob Graves 
Writers: N. Grant, R. Graves, 
J. McArthur, J. Williams 
Publishers: various 
Curb 

13 
Natalie Grant's 
"Awaken" has been a 

fertile minefield for hits at 
Christian and AC radio, 
with "The Real Me," "What 
Are You Waiting For," 
"Held" and "Live 4 Today" 
all revealing different 
hues of the talented 
singer's musical palette. 
The gospe,- tinged title 
track is a melodic diamond, 
bursting with optimism, 
steamrollirg tempo and a 

firehouse vocal from the 
singer /songwriter. To say 
it's the biggest and best yet 
from Grant wouldn't be fair 
to the formidable four hits 
that preceded this song. 
But boy, is it on par. -CT 
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GEOFF MAYFIELD gmayfield@billboard.com 

Digital Sales Dip; Stewart Earns Year's 32nd No.1 
There tends to be a moment in many a 

Looney Tunes cartoon when a poor sap 
like Wile E. Coyote runs past the edge of 
a cliff, leading to a startled moment when 
he hangs in the air before taking that in- 
evitable fall. This week's digital tracks 
volume may not be such an "uh oh" mo- 
ment, but at least merits a "Huh ?" 

According to Nielsen SoundScan, 
track downloads amount to 9.6 million 
for the frame that ended Oct. 15. It's only 
the fourth tracking week this year in 
which such sales fell below 10 million. 
It's also the lowest tally since the week 
ending May 14, when 9.5 million 
marked this year's lowest tide for digi- 
tal track sales. 

Digital album volume for the track- 
ing period that informs this issue's 
charts isn't as gloomy compared with 
2006's overall landscape, but that detail 
doesn't exactly thrill either. 

Album downloads come in at 621,000, 
better than what was tracked in the first 
eight months of the year but the lowest 
take that configuration has seen since 
the week ending Sept. 10, when 601,000 
downloads were tracked. 

A week later, digital album volume 
rose to 887,000. Until this issue's Mar- 
ket Watch, no subsequent week fell lower 
than 683,000 album downloads. 

Can these comparatively fallow digi- 
tal figures merely reflect the yield of the 
Oct. 10 album slate? 

Rod Stewart's latest bows at No. i with 
184,000. That's not an insignificant total, 
but it is smaller than any of last week's 
top three albums. And, it's the lowest 
sum for a No. 1 album since the multi - 
act "Now 22" ruled for a second week 
with 127,000 sold in the Aug. 19 issue. 

The top three new entries on this 
issue's Billboard 200 sell a com5ined 
491,000, compared with the 994,000 that 
Evanescence, the Killers and George 
Strait moved last week when they bowed 
on the chart's top three rungs. 

Those three acts had more meaning 
on Hot Digital Songs, too, placing a corn- 

STEWA 

bind five tracks on last issue's 75 -place 
chart. The artists who own this week's 
top three album debuts -Stewart, Lloyd 
Basks and Jimmy Buffett-are absent 
from the Digital Songs list. 

Hinder's "Lips of an Angel" leads that 
chart with 75,000 units, the lowest total 
that a No. 1 Hot Digital Songs title has 
seen since the week ending Jan. 15, when 
Bevoncé's "Check On It" with Slim Thug 
reigned with 61,000. 

There were only three weeks in 2005 
when the No. 1 on Digital Songs ex- 
ceeded Hinder's current total, but in this 
year's climate, 75,000 is a modest yield. 

None of this means to suggest that the 
sk' is falling. I'm confident this year's 
holiday season will deliver another big 

iPod Christmas, bringing with it the 
same sort of heady elevation in 
weekly volume for digital tracks and 
digital albums that we saw after the 
Christmas frames of 2005 and 2004. 

But digital distribution sure 
would seem like a mightier savior 
if its numbers weren't looking this 
soft during a time of year when so 
many high -profile artists are corn- 
ing to market. 

I VIa rIcet Watch A Weekly National Music Sales Report 

Weekly Unit Sales 

This Week 

last Week 

Change 

TlisWeeklastWar 

Change 

STORE 

ALBUMS SINGLES 

10,096,000 

10,457,000 

-3.5% 

10,335,000 

-2.3% 

48,000 

50,000 
-4.0% 

70,000 

-31.4% 

Weekly Album Sales 
35 - ""- 

YOU CAN LOOK IT UP: When 
Rod Stewart's "Stardust ... The 

Year -To -Date 
DIGITAL 

TRACKS 2005 2006 CHANGE 

9,595,000 OVERALL UNIT SALES 

10,044,000 Albums 436,066,000 413,666,000 -5.1% 

-4.5% Digital Tracks 257,742,000 438,203,000 70.0% 

Store Singles 4,241,000 3,051,000 -28.1% 6,441,000 
Total 698,049,000 854,920,000 22.5% 

49.0% 
Abumssf/IMA' 461,840200 457,486,300 -0.9% 
'Includes track equivalent album sales (TEA: with 10 track downloads equivalent 
to one album sale. 

DIGITAL TRACKS SALES 
30 

'05 . /AZT milli $ 
25 '06 

20 

15 

SALES BY ALBUM FORMAT 
10 

CD 421,751,000 388,037,000 
5 Digital 11,339,000 23,978,000 

Cassette 2,094,000 935,000 
0 

J F M A M J J A S O N D J Other 882,000 716,000 
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A WEEKLY ROUNDUP 
OF NOTABLE CHART 

ACHIEVEMENTS 

Sting's first classical effort, 
"Songs From the Labyrinth," 
begins at No. 37 on The 
Billboard 200 with 24,000 
units. Naturally, the lute 
showcase is also No.1 on Top 
Classical Albums, where it's 
the biggest sum for a chart - 
topper since Andrea Bocelli's 
"Sentimento" did 31,000 in 
February 2003. 

Even before Halloween 
arrives, three Christmas album 
decorate The Billboard 200: 
"Now Christmas 3" (No. 94) 
and sets from James Taylor 
(No. 151) and Third Day (No. 
183). Zero holiday sets were on 
the chart at this time last year. 

Akon becomes the first lead. 
artist to move two singles 
simultaneously into the top 10 
on Rhythmic Airplay. Both -"l 
Wanna Love You" (featurl 
Snoop Dogg) and "Smac 
That" (featuring Eminem) 
will be on Akon's "Konvicted," 
due Nov.14. 

READ FRED BRONSON 
EVERY WEEK AT 

BILLBOARD.COM /FRED 

»Where are the Doublemint 
Twins when you need them? 
This week's Chart Beat has a 

tale of two Tims, two Justins 
and two Gordys. There's also 
news of a reality star from a 
TV talent competition 
earning his first No. 1 on a 

Billboard chart, and the show 
isn't "American Idol" or 
"Nashville Star." 

»Fred Bronson also has full 
details on the 15th No.1 of 
2006 on The Billboard Hot 
100. It's the third No.1 for 
Ludacris and the second for 
Pharrell. The same team takes 
over pole position on Hot 
R &B /Hip -Hop Songs, where 
Ludacris has his fourth No. 1 

and Pharrell collects his third. 

-8.0% 
111.5% 

-55.3% 

-18.8% 

Great American Songbook Vol. III" 
bowed two years ago, it was his first No. 
1 album since 1978. Now he's almost 
making that seem like old hat, as "Still 
the Same ... Great Rock Classics of Our 
Time" repeats the feat. 

The second, third and fourth volumes 
of Stewart's "Songbook" cycle each had 
larger opening weeks than "Same." 

As hinted last week, Stewart's bow 
makes 2006 the year with the most No. 
1 albums in Billboard history. We've now 
had 32 chart- toppers, exceeding the prior 
record of 31 that was set in 2003. 

Diddy should take that mark up one 
higher next issue. Chart watchers make 
his "Press Play" the odds -on favorite to 
lead next week's page, in the range of 
150,000 -180,000. 

Last week, the occasion of the 700th 
No. 1 in the 50 -year history of the album 
chart led us to detail several noteworthy 
Billboard 200 milestones. If you want to 
learn more about the chart's first half - 
century, check out Joel Whitburn's "The 
Billboard Albums," the sixth edition of 
the Whitburn series previously titled 
"Billboard's Top Pop Albums." Along 
with the vast array of chart and album 
nuggets included in past editions, the 
new tome adds such details as Grammy 
Award achievements. 

For week ending Oct. 15, 2006. Figures are rounded. 
Compiled from a national sample of retail store and rack 
sales moons Collected and provided by 

Year -To -Date Album 
Sales By Store Type 
200million units 

150 
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50 
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DEBUT 1 
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5 4 3 

6 2 - 

7 5 5 

8 3 

O 10 7 

10 6 1 

CD 
12 12 6 

13 14 2 

14 11 4 

W 

17 

18 7 - 

19 9 2 

20 15 11 

17 14 

IQ 24 2.9 

23 21 20 

ARTIST 
MPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

)ROD STEWART 
J 82641 /RM2 (18.98 

EVANESCENCE 
AIND -UP 13120 (18.98) 

Title 

Still The Same... Great Rock Classics Of Our Time 

The Open Door 

LLOYD BANKS 
G -UNIT 007023' /INTERSCOPE (13.98) 

JIMMY BUFFETT 
MAILBOAT /RCA 003321SBN (1818) 

TONY BENNETT 
RPM /COLUMBIA 80979/SONY MUSIC (18,98) 

THE KILLERS 
ISLAND 007026' /IDJMG 113 98) 

JUSTIN TIMBERLAKE 
JIVE 88062/ZOMBA 118.98) 

GEORGE STRAIT 
MCA NASHVILLE 006023 /UMGN (13.98) 

HINDER 
UNIVERSAL REPUBLIC 005390 /UMRG (9.98) 

LUDACRIS 
DTP /DEF JAM 007224'IDJMG (13.98) 

HEARTLAND 
LOFTON CREEK 9006 (18.98) 

JOHN MAYER 
AWARE /COLUMBIA 79019' /SONY MUSIC (18.98) 

NICKELBACK 
ROADRUNNER 618300 /IDJMG (18.98) 

ALAN JACKSON 
ARISTA NASHVILLE 88172/SBN (18.98) 

SENSES FAIL 
DRIVE -THRU 439 /VAGRANT (1518)+ 

THE FRAY 
EPIC 93931: SONY MUSIC (18.98) O+ 

FERGIE 
WILL.I.AM /A &M 007490 /INTERSCOPE (13.98) 

BECK 
INTERSCOPE 007576 (13.98 CD /DVS) 

JANET JACKSON 
VIRGIN 30416 (18.98) O 

BEYONCE 
COLUMBIA 90920 /SONY MUSIC (18.98) 

BOB SEGER 
HIDEOUT 54506 /CAPITOL (15.98) O+ 

RASCAL FLATTS 
LYRIC STREET 165075 /HOLLYWOOD (18.98) 

SOUNDTRACK 
WALT DISNEY 861592 (18.98) 

CARRIE UNDERWOOD 
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98) 

TRIVIUM 
ROADRUNNER 618059/IDJMG (12.98) 

MONICA 
J 78960'/RMG (18.98) 

SNOW PATROL 
POLYDOR /A&M 006675 /INTERSCOPE (13.98) O+ 

"WEIRD AL" YANKOVIC 
WAY MOBVNOLCANO 89951 / ZOMBA (19.98 DO) 

BOB DYLAN 
COLUMBIA 87606' /SONY MUSIC (18.98) 4 

DANITY KANE 
BAD BOY 83989/AG (18.98) 

RAY CHARLES + THE COUNT BASIE ORCHESTRA Ray Sings Basie Swings 
HEAR 30026 /CONCORD (18.98) 

CLAY AIKEN 
RCA 78846 /RMG (18.98) 

24 26 3' 

CD ® 
26 8 

Rotten Apple 

Take The Weather With You 

Duets: An American Classic 

Sam's Town 

FutureSex/LoveSounds 

It Just Comes Natural 

Extreme Behavior I 

Release Therapy 

I Loved Her First 

Continuum II 111 

All The Right Reasons MI 

Like Red On A Rose 

Still Searching 

How To Save A Life 1111. 

The Dutchess 

30 28 21 

31 23 

32 20 8 

33 32 

Q 54 

36 30 28 

36 37 34 

The Information 

20 Y.O. 

B'Day U. 
Face The Promise 

Me And My Gang 13 

The Cheetah Girls 2 

Some Hearts El 

The Crusade 

The Makings Of Me 

Eyes Open 

Straight Outta Lynwood 

Modern Times , 

imeleeenem 

His second 
Na. 1 on Top 

R&M-lip-Hop 

Altiris. Set 
sets' 43.000 
copes, down 
from 434,000 
for tts '04 
debil week. 

Danity Kane 

35 0 JOSH TURNER 
MCA NASHVILLE 004744 /UMGN (13.98) 

55 v 

@ 

39 31 17 

NEW 

39 

40 34 33 

41 38 23 

CD ® 
43 40 38 

44 42 40 

45 36 27 

46 33 18 

47 35 - 

48 29 - 

49 43 32 

GREATEST 
GAINER 

CORINNE BAILEY RAE 
CAPITOL 66361 (12.98) 

A Thousand Different Ways 

Your Man III. 
Corinne Bailey Rae 17 

Back To Basics 

Port Of Miami 

CHRISTINA AGUILERA 
RCA 82639/RMG (22.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 00698411IDJMG (13.98) 

STING 
DG 007220 /UNIVERSAL CLASSICS GROUP (18.98) 

VARIOUS ARTISTS 
WORD -CURB /PROVIDENT -INTEGRITY 67196 EMI CMG (22.98) 

Songs From The Labyrinth 

WOW Hits 2007 -98 

DIANA KRALL 
VERVE 007323NG (18.98) 

VARIOUS ARTISTS 
SONY BMG STRATEGIC MARKETING GROUP /EMI/UNIVERSAL/ZOMBA 83563/SONY MUSIC (18.98) 

CHINGY 
SLOT -A -LOT 12135' /CAPITOL (18.98) 

SAMMIE 
ROWDY /UNIVERSAL MOTOWN 007639 /UMRG (13.98) 

SOUNDTRACK 
WALT DISNEY 861426 (12.98) 

BLUE OCTOBER 
UNIVERSAL MOTOWN 006262'UMRG (9.98) 

From This Moment On -7 

NOW 22 1 

Hoodstar 9 

Sammie 42 

High School Musical El 

Foiled 

LIONEL RICHIE 
ISLAND 006484 /IDJMG 113.98) 

KENNY CHESNEY 
BNA 86578/SBN (18.98) 

Coming Home 

LIVE: Live Those Songs Again 

THE DECEMBERISTS 
CAPITOL 35984' (18.98) 

FRED HAMMOND 
VERITY 859901OMBA (18.98) O 

LUPE FIASCO 
1ST 8 15THiATLANTIC 8396(r/AG (18.98) 

50 47 39 
THE PUSSYCAT DOLLS 
ABM 005374'INTERSCOPE 113.98) 

The Crane Wife 

Free To Worship 

Lupe Fiasco's Food & Liquor 

1 

29 

6 

PCD In 

Bard easily 
nabs its best 
sales week 
(4900) and 
:ha-t posi- 
:ion Last set 
deb _IV and 
JeaLed at 

No 34 

TIT 
Jf- 

Florida band 
Ibreats 

tram with 

turd efort, 
se'IirTg 

:11,13)111 le 
'Ascercancy" 
Stun spent 
1713 week at 

No. 1E1 

last year. 

51 

Y ARTIST 3 3< 3ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

44 24 
VANESSA HUDGENS 
HOLLYWOOD 162638 (13.98) 

52 50 

53 57 

54 22 

55 51 

56 16 

57 49 

58 48 

59 41 

60 60 

61 65 

62 59 

43 
PANIC! AT THE DISCO 

) DECAYDANCE 077 FUELED BY RAMEN (13.98) 

50 

A Fever You Cant Sweat Out U 13 

TIM MCGRAW 
CURB 78891 (18.98) 

Greatest Hits Vol 2: Reflected U 2 

CHRIS YOUNG 
RCA NASHVILLE 87724 SUN (11.98) 

GNARLS BARKLEY 
DOWNTOWN 70003' /ATLANTIC (13.98) 

JET 
ATLANTIC 83806/AG (18.98) 

SOUNDTRACK 
HOLLYWOOD 162630 (1818) 

CHRIS TOMLIN 
6IXSTEPS 62828: SPARROW (17.98) 

JERRY LEE LEWIS 
ARTISTS FIRST 20001 /SHANGRI -LA (19.98) 

RED HOT CHILI PEPPERS 
WARNER BROS. 49996 (22 98) '+ 

NELLY FURTADO 
MOSLEY /GEFFEN 05630 /':INTERSCOPE ( 13 -98) 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

AUDIOSLAVE 
INTERSCOPE/EPIC 97728/SONY MUSIC (18.98) 

ROBIN THICKE 
OVERBROOKiSTAR TRAK 006146` /INTERSCOPE (918) 

JOHNNY CASH 
LEGACY /COLUMBIA (NASHVILLE)/AMERICAN/ISLAND 005288/UME (13.98) 

JAMES BLUNT 
CUSTARD /ATLANTIC 97250'/AG (18.98) 

YUNG JOC 
BLOCK/BAD BOY SOUTH 83937'/AG (18.98) 

JESSE MCCARTNEY 
HOLLYWOOD 162614 (18.98) 

MARCO ANTONIO SOLIS 
FONOVISA 352490/UG (13.98):+ 

30 SECONDS TO MARS 
IMMORTAL 90992 VIRGIN (12.98) 

Y YOUNG 
GRAND HUSTLE/ATLANTIC 839491/AG (18.98) 48 

TRACE ADKINS 
CAPITOL NASHVILLE 56731 (18.98) + 
MADELEINE PEYROUX 
ROUNDER 613252 (17.98) 

BREAKING BENJAMIN 
HOLLYWOOD 162607 (18.98) 

ROBERT RANDOLPH & THE FAMILY BAND 
WARNER BROS. 44393 (18.98) 

STONE SOUR 
ROADRUNNER 618073 /I0JMG (18.98) 

BRAD PAISLEY 
ARISTA NASHVILLE 69642 /SBN (18.98) 

SCISSOR SISTERS 
UNIVERSAL MOTOWN 007499 /UMRG (1318) 

THE WRECKERS 
MAVERICK/WARNER BROS (NASHVILLE) 48980 /WRN (18.98) O+ 

THE ALL -AMERICAN REJECTS 
DOGHOUSE 004791,. INTERSCOPE (13.98) 

ALAN JACKSON 
ACR /ARISTA NASHVILLE 80281 /SBN (18.98) 

LYFE JENNINGS 
COLUMBIA 96405/5ONV MUSIC (18.98) 

THE RED JUMPSUIT APPARATUS 
VIRGIN 62829 (12.98) 

JEREMY CAMP 
BEC 98615 (17.98) 

GUNS N' ROSES 
GEFFEN 001714 /INTERSCOPE (16.98) 

SISTER HAZEL 
CROAKIN' POETS 40032/ADRENALINE (15.98) 

RODNEY ATKINS 
CURB 78945 (13.98) 

OUTKAST 
LAFACE 75791YZOMBA (18.98) 

KT TUNSTALL 
RELENTLESS 50729 /VIRGIN (12.98)T 

SPM 
DOPE HOUSE/SWISHAHOUSE 6035 /STREET LEVEL (16.98) 

KIDZ BOP KIDS 
RAZOR & TIE 89124 (15 98) 

THE BLOOD BROTHERS 
RADAR 273381N2 (1518) 

A B. OUINTANILLA III PRESENTS KUMBIA ALL STARZ 
EMI TELEVISA 73597 (15 98) 

VARIOUS ARTISTS NOW That's What I Ca I Christmas! 3 
EMI /UNIVERSAL/ZOMBA /SONY BMG STRATEGIC MARKETING GROUP 89482/SONY MUSIC (19.98) 
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535 84 

87 87 

88 

89 

90 

91 83 60 

®5 
93 68 - 

CD ®E 
CD ® 
96 93 

97 86 

98 69 

99 103 88 

Chris Young 22 

St. Elsewhere 4 

Shine On 16 

Grey's Anatomy: Volume 2 

See The Morning 

Last Man Standing: The Duets 

Stadium Arcadium U 

Loose 

Unappreciated 

Revelations 

The Evolution Of Robin Thicke 

The Legend Of Johnny Cash Q 

Back To Bedlam El 

New Joc City 

Right Where You Want Me 

Troz3s De Mi Alma 2 52 

A Beautiful Lie I 42 

Best Thang Smokin' 3 

Dangerous Man 3 

Half The Perfect World 33 

Phobia 2 

Colorblind 75 

Come What(ever) May 4 

Time Well Wasted In 2 

Ta -Dah 19 

Stand Still, Look Pretty 14 

Move Along II 6 

Precious Memories 4 

14 

15 

26 

1 

1 

4 

2 

45 

5 

2 

3 

15 

The Phoenix w- 2 

Don't You Fake II 25 

Restored I 45 

Greatest Hits © 3 

Absolutely 

If You're Going Through Hell 

86 

3 

Idlewild (Soundtrack) II 2 

Eye To The Telescope U 33 

When Devils Strike 46 

Kidz Bop 10 

Ycung Machetes 

From Kumbia Kings To Kumbia All Starz 

KENNY LATTIMORE & CHANTE MOORE 
VERITY /LAFACE 67926 /ZOMBA (18.98) 

Uncovered /Covered 

GLADYS KNIGHT 
VERVE 006225NG (18.98) 

Before Me 

MANA 
WARNER LATINA 83661 (18.98) 

LUNY TUNES & TAINY 
MAS FLOW 230013 /MACHETE (15.98) 

CHRIS BROWN 
IVE 82876/ZOMBA (18.98) 

T 1 
AARON NEVILLE W 1U DU I7 vn n 
BURGUNDY 85489/SONY BMG STRATEGIC MARKETING GROUP (18 98) 

onn g ome... 

Ama Es Combatir 

Mas Flow: Los Benjamins 

92 

!4 

Chris Brown U II 
The Soul Classics III 

HARMONY 

THE BILLBOARD 200 ARTIST INDEX BREAKING BENJAMIN 194 

30SECCNCS TO MARS 71 87 BEYONCE 20 
BROOK &DUNK ..137 

63 DAVID BISBAL 111 CHRIS 
BROWN 

& 139 O CHRIS 
118 TRACE AWNS 7 THE BLACK EYED PEAS ..163 MICHAEl8U8LE 118 

API 12 0 MARY J. BLIGE 133 BUCKCHERRY 103 
CHRISTINA AGUILERA _3 LLOYD BANKS 3 THE BLOOD BROTHERS ..92 LINDSEY BUCKINGHAM. .187 
CLAY AIKEN 3. BARENAKED LADIES ..192 BLUE OCTOBER 44 JIMMY BUFFETT 4 

JASON ALCEAN 12- BECK 18 JAMES BLUNT 66 BULLET FOR MY 
THE ALL-AMERICAN TONY BENNETT 5 ANDREA BOCELLI ....153 VALENTINE 188 
REJECTS 8r DIERKS BENTLEY 147 BONE THUGS -N- 

RODNEY ATKINS 
AUDIOSLAVE 

JEREMY CAMP 84 

JOHNNY CASH ....65, 196 

CASSIE 140 

CASTING CROWNS 169 
RAY CHARLES + THE 

COUNT BASIE 

ORCHESTRA 31 

CHERISH 62 

KENNY CHESNEY ..46, 109 

CHINGY 41 

KELLY CLARKSON ... 175 
COBRA S'ARSHIP ... 125 
DANE COOK 121 
CREED 158 

DANITY KANE 
03 

THE DECEMBERISTS _47 

DISTURBED 62 

DIXIE CHICKS 13 

BOB DYLAN 23 

© 
EINEM 176 

PIIGMA 195 

EJANESCENCE 2 

EFIGIÖ 
UPE FIASCO 49 

FYLEAF 129 
TIE FRAY 16 

NaLLYFURTADO K1 

GNARLS BAFKLEY 55 

GODSMACK 172 
GUNS N' ROES 85 © 
DEITRICK HA 

FRED HAMMOND 48 
HEARTLAND 11 

HELL0000DEYE 181 

HINDER 9 

THE HOLD STEADY ...166 JANET JACKSON 19 

STEVE HOLY 157 BONEY JAMES 156 

VANESSA HUDGENS ...51 JARS OF CLAY 194 

LYFE JENNINGS 82 

JET 56 

INDIA.ARIE 131 ELTON JOHN 116 

INDIGO GIRLS 184 JACK JOHNSON ..134, 142 

IRON MAIDEN 145 0 MAT KEARNEY 180 

ALAN JACKSON ....14, 81 TOBY KEITH 101, 138 

KIOZ BOP KIDS 91 RAY LAMONTAGNE ...152 
THE KILLERS 6 JONNY LANG 1'77 

GLADYS KNIGHT 36 KENNY LATTIMORE 8 
KORN 177 CHANTE MOORE 95 
DIANA KRALL 39 AMOS LEE 114 

A.8. SUINTANILLA III LETOYA 108 
PRESENTS KUMBIA ALL JERRY LEE LEWIS 59 

STAR/ 13 LITTLE BIG TOWN ....146 
GEORGE LOPEZ 165 0 LUDACRIS -0 

LAMB OF GOD . ...193 LUNY TUNES & TAINY 98 
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Broadcast Data 
Systems 
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SoundScan 

LEGEND FOR HOT 100 AIRPLAY LOCATED BELOW CHART. HOT DIGITAL SONGS: Top selling paid download songs compiled from Internet sales reports collected and provided by Nielsen SoundScan. This data 
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t HOT 100 AIRPLAY TM 

2 

o 
O 

5 

o 
o 
o 
o 
o 
11 

12 

13 

15 

17 

18 

23 

24 

25 

1 15 

4 7 

5 9 

3 18 

6 12 

7 14 

11 9 

TITLE 
ARTIST (IMPRINT; PROMOTION LABEL) 

#1 
1WK 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. TI. (JIVE /ZOMBA) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

12 7 
SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

4 11 
TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

9 18 
SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

8 19 
BUTTONS 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

3 7 
RING THE ALARM 
BEYONCE (COLUMBIA) 

18 9 
CHASING CARS 
SNOW PATROL (POLYDOR/A &M/INTERSCOPE) 

15 16 

27 4 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK /BAD BOY SOUTH /ATLANTIC) 

SMACK THAT 
AXON FEAT DAM (SRC/UP FRONT/KONVICT/UNIVERSAL MOTOWN) 

0 21 (WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

16 14 

26 8 

35 4 

24 9 

29 5 

19 22 

21 10 

20 20 

S.E.X. 
LYFE JENNINGS (COLUMBIA) 

COME TO ME 
DIDUY FEAT. NICOLE BCHERZINOER (BAD BOY /ATLANTIC) 

I WANNA LOVE YOU 
AXON FEAT SNOOP0000 (SRC/UP FRONT/KONVICTAINIVERSAL MOTOWN) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

U AND DAT 
E -40 FEAT. T -PAIN & KANDI GIRL (SICK WID' IT /BME /REPRISE) 

CHAIN HANG LOW 
JIBES (GEFFEN) 

I WRITE SINS NOT TRAGEDIES 
PANIC) AT THE DISCO IDECAYOANCE FUELED BY RAMEN TAVALATLANTIC) 

26 

27 

28 

30 

® 
102 

® 
34 

48 

m 
50 

M 
c()!i 

3 
VuA ó 

17 13 

28 26 

25 27 

48 2 

30 20 

32 9 

22 23 

34 6 

23 21 

33 40 

36 6 

38 5 

37 10 

43 12 

31 14 

41 7 

47 8 

53 4 

42 8 

52 3 

49 10 

40 20 

44 13 

51 6 

39 11 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

LONDON BRIDGE 
FERGIE (WILL. I. AM ABM. INTERSCOPEI 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

ME & U 
CASSIE (NEXTSELECTION/BAD BOY /ATLANTIC) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC- A- FELLA/DEF JAM /IDJMG) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA /ATLANTIC) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEN) 

TAKE ME AS I AM 
MARY J. BUGE (MATRIARCH /GEFFEN) 

SHOULDER LEAN 
YOUNG ORO FEAT. T.I. (GRAND HUSTLE/ATLANTIC) 

WHAT HURTS THE MOST 
RASCAL FLATTE (LYRIC STREET) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

WALK IT OUT 
UNK (BIG COMP /KOCH) 

EVERY MILE A MEMORY 
DIERKS BENTLEY (CAPITOL NASHVILLE) 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II /IDJMG) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

YOU SAVE ME 
KENNY CHESNEY (BRA) 

STUNTIN' LIKE MY DADDY 
BIRDMAN B LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

MY WISH 
RASCAL FLATTS (LYRIC STREET) 

ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

SHORTIE LIKE MINE 
BOW WOW (COLUMBIA) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

WANT TO 
SUGARLAND (MERCURY) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. OEM FRANCHIZE BOYZ (J /RMG) 

1.025 stations, comprised of lop 40. adult contemporary. 115E /hap -hop, country, rocas, gospel. Latin, and Christian formals. 
are electronically monitored 24 hours a day. 7 days a week. This data is used to compile The Billboard Hot 100. 

III 

t ADULT Top 4OTM 

C `r TITLE 
á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 19 #1 
SWKS 

FAR AWAY 
NICKELBACK (RCADRUNNER /IDJMG) 

3 18 
HOW TO SAVE A LIFE 

THE FRAY (EPIC) 

WAITING ON THE WORLD TO CHANGE 3 2 17 
JOHN MAYER (AWARE/COLUMBIA) 

o 4 
79 CHASING CARS V SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

O 8 12 
LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

6 5 24 MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE/INTERSC',. 

7 6 50 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

8 7 22 
CRAZY 
GNARLS BARKLEY (DOWNTOWN /LAVA/ATLANTIC, 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWU)) 

Rè 1 t 11 
CALL ME WHEN YOU'RE SOBER 

Y! EVANESCENCE (WIND -UP) 

11 10 23 
THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) o 18 9 
SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS/VIRGIN) 

14 13 38 
BLACK HORSE & THE CHERRY TREE 

9 9 20 

12 12 16 

KT TUNSTALL (RELENTLESS.IVIRGIN) 

21 5 
STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA/ATLANTIC) 

o 17 E5 NOTHING LEFT TO LOSE W MAT KEARNEY (AWARE /COLUMBIA) 

17 16 16 
I WRITE SINS NOT TRAGEDIES 
Feus MIS CISCO (DECAYDANCEFUELED BY RAMENMVAAI,. 

19 19 
BOSTON 
AUGUSTANA (EPIC) 

19 20 13 

O 23 8 

25 10 WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND/CMG) 

STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MAN/V2) 

GOODBYE MY LOVER 
JAMES BLUNT (CUSTARD /ATLANTIC) 

24 7 
SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

23 22 18 
AIN'T NO OTHER MAN 

29 2 

o 26 12 
CAN'T LET GO 
LARDON PISO (RCA/RMG) 

CHRISTINA AGUILERA (RCA/RMG) 

LET LOVE IN 
GOO GOO DOLLS (WARNER BROS.) 

ÚI 

et 

T1 

Lt 

(HOT I)ICaI IAL SONGS_ 

526 m,IF, 
x6 TITLE á3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

1 1 I 1 LIPS OF AN ANGEL 
HINDER UNIVERSAL MOTOWN) 

SMACK THAT 
ANON FEAT EMINEM (SRC /UP FRONT /KONVICTIUNIVERSAL MG . o 3 3 

3 2 27 

6 6 

4 B 

5 3 

7 7 22 

o 
o 

10 5 

11 5 

10 8 11 

13 12 

12 12 9 

o 14 13 

14 9 10 

15 16 9 

16 15 14 

m 
18 

m 
20 

20 6 

0 
CD 

HOW TO SAVE A LIFE 28 
THE FRAY (EPIC) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

WHITE & NERDY 
' WEIRD AC' YANKOVIC (WAY MOP /VOLCANO / ZOMBA) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

TOO LITTLE TOO LATE 
JOJO IDA FAMILY /BLACKGROUND /UNIVERSAL MOTU::'. 

MANEATER 
RELY FURTADO (MOSLEY /GEFFEN) 

CHAIN HANG LOW 
JIBES (GEFFEN) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND /IDJMG) 

SHOW STOPPER 
DIMITY KANE (BAD BOY) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE /COLUMBIA) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIr 

CRAZY 
17 23 

GNARLS BARKLEY (DOWNTOWN /LAVA/ATLANTIC:'i 

25 5 

18 23 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M /INTERSC' I 

21 19 33 
OVER MY HEAD (CABLE CAR) 46 
THE FRAY (EPIC) 

29 

30 

32 

33 

35 

43 

45 

54 2 

CD443 
24 21 24 

CD47 4 

BOSTON 
AUGUSTANA (EPIC) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCO PEI 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

FERGALICIOUS 
FERGIE FEAT. WILLIAM (WILL. I AM /A &M'INTERSCOPEI 

47 

49 

50 

`. TITLE 
:3 3ó ARTIST (IMPRINT / PROMOTION LABEL) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA / ARISTA NASHVILLE 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

PROMISCUOUS 
NELLY FURTADO FEAT. TIMBALAND (MOSLEY /GEFFEC. 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET) 

I WRITE SINS NOT TRAGEDIES 
PANIC, ATNIE DISCO IDECAYDANCEFUELED BY RAMENMVA/AI'. 

28 

29 

23 

22 

26 

35 

27 

5 

6 

5 

6 

24 

28 

33 

31 38 

55 4 

32 9 

33 3 

39 9 

1 

49 9 

43 10 

38 21 

34 19 

30 7 

MOVE ALONG 
THE ALL -AMERICAN REJECTS (DOGHOUSE /INTERSCOP.. 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE (REPRISE) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

CHICKEN NOODLE SOUR 
WEBSTAB & YOUNG (UNIVERSAL REPUBLIC) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEF JAM /IDJMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA. 

HIPS DON'T LIE 
SHAKIRA FEAT. WYCLEF JEAN (EPIC) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP /WARNER BROS.) 

42 20 
IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

41 33 

36 2 

24 2 

- 1 

40 16 

37 7 

RIDIN' 
CHAMILLIONAIRE FEAT KRAYZIE BONE (UNIVERSAL MUTT.. 

CANADIAN IDIOT 
"WEIRD AL" YANKOVIC (WAY MOBY /VOLCANO / ZOMBA) 

GIVE IT AWAY 
GEORGE STRAIT (MCA NASHVILLE) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE'ATLANTICI 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

Data for week of OCTOBER 28, 2006 For chart reprints call 646.654.4633 

TITLE 
íz-3 á33ó ARTIST (IMPRINT PROMOTION LABEL) 

51 45 28 
DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

65 3 

53 50 14 

54 

55 

48 9 

46 15 

56 51 17 

74 2 

61 4 

1 

60 53 5 

52 31 

64 4 

62 20 

70 2 

72 6 

69 18 

69 59 24 

8 THE KILL (BURY ME) 
'EV 30 SECONDS TO MARS )IMMDRTALNIRGIN) 

73 10 WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

73 66 4 

MY WISH 
RASCAL PLATTS (LYRIC STREET) 

SUDDENLY I SEE 
KT TUNSTALL(RELENTLESSNIRGIN) 

TELL ME BABY 
REO HOT CHILI PEPPERS (WARNER BROS .I 

SEXY LOVE 
NE -TO IDEE JAM /IDJMG) 

U AND DAT 
E-40 FEAT. T -PAIN & KANDI GB . (SICK MD' IMMURE PHI 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

SHORTIE LIKE MINE 
BOW WOW FEAT CHRIS BROWN & JOHNTA AUSTIN (COW MI 

COME BACK TO ME 
VANESSA HUDGENS (HOLLYWOOD) 

SAVIN' ME 
NICKELBACK (ROADRUNNER /IDJMG) 

WANT TO 
SUGARLAND (MERCURY) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY) 

MONEY IN THE BANK 
LIL SCRAPPY FEATURING YOUNG BUCK (BME/REPR 

WALK IT OUT 
UNK (BIG COMP /NOCH) 

ROCKSTAR 
NICKELBACK (ROADRUNNER/IDJMG) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVAATLANTIC) 

SNAP YO FINGERS 
LIL JON (BME/TVT) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

0 
75 58 10 

THAT GIRL 
FRANKIE J (COLUMBIA) 

YOU SAVE ME 
KENNY CHESNEY (BRA) 

SOMEWHERE OVER THE RAINBOW 
ISRAEL KAMAKAWIWO'OLE (BIG BOY /MOUNTAIN APPLE! 

2006 
AD _I 

CC)H I I_NIPC)RARYM 

,z- 3 
5WF TITLE 

á3 E ARTIST (IMPRINT PROMOTION LABEL) 

2 1 42 

3 3 25 

4 4 30 

6 

O/ 
7 5 

24 

22 

#1 
6WKS 

UNWRITTEN 
NATASHA BEDINGFIELD EPIC) 

BAD DAY 
DANIEL POWTER (WARNER BROS_) 

WHAT HURTS THE MOST 
RASCAL FLATTS (LYRIC STREET /HOLLYWOOD) 

WHAT'S LEFT OF ME 
NICK LACHEY (JIVE / ZOMBA) 

BLACK HORSE & THE CHERRY TREE 
KT TUNSTALL (RELENTLESSNIRGIN) 

THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA) 

YOU'RE BEAUTIFUL 
62 

JAMES BLUNT (CUSTARD /ATLANTIC) 

8 10 60 

9 9 44 

10 8 53 

YOU AND ME 
LIFEHOUSE (GEFFEN) 

EVER THE SAME 
ROB THOMAS (MELISMA/ATLANTIC) 

BECAUSE OF YOU 
KELLY CLARKSON (RCA/RMG) 

11 11 36 WHO SAYS YOU CAN'T GO HOME ,r 
BON JOVI (ISLAND /IDJMG) O 

12 13 WHEN THE STARS GO BLUE 
TIM MCGRAW (CURB /REPRISE) er 

O 13 12 
CRAZY 
GNARLS BARKLEY . DOW' NTOWN/LAVAATLANTIC 

o 15 18 
I CALL IT LOVE 
LIONEL RICHIE (ISLAND)IOJMG) 

16 26 
OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

O 17 8 
HAVE YOU EVER SEEN THE RAIN 
ROD STEWART (J /RMG) 

e 21 5 

18 18 14 

m 
® 

o 
23 

19 17 

20 9 

22 7 

23 7 

24 18 

24 25 11 

27 4 

YOU ARE LOVED (DON'T GIVE UP) 
JOSH GROBAN (143 /REPRISE) 

WAIT FOR ME 
BOB SEGER (HIDEOUT /CAPITOL) 

lJ 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

THE BRIDGE 
ELTON JOHN (ROCKET /INTERSCOPE) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE/COLUMBIA) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

FREE 
JON SECADA (8153) 

SAY GOODBYE 
JORDAN MNGNT OINT WIM MOM MMK N (TRANS CONTINENTAL/ 

JUMP 
MADONNA (WARNER BROS.) 

IUIOI)1=RH ROCK. 
- 

r3 á3 3ó 

1 

o 

TITLE 
ARTIST (IMPRINT , PROMOTION LABEL) 

raWHEN YOU WERE YOUNG er THE KILLERS (ISLAND /IDJMG 

3 6 WELCOME TO THE BLACK PARADE er MY CHEMICAL ROMANCE (REPRISE' 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER GROS 

3 2 17 

O 4 19 

O 5 19 

THROUGH GLASS 
STONE SOUR (ROADRUNNER/IDJMG) 

THE DIARY OF JANE 
BREAKING BENJAMIN (HOLLYWOOD) 

Lt 

1f 

O 6 11 
CALL ME WHEN YOU'RE SOBER * 
EVANESCENCE (WIND -UP) 

7 7 10 
PUT YOUR MONEY WHERE YOUR MOUTH IS e JET (ATLANTIC) 

8 8 28 

9 9 35 

11 15 

12 13 0 
® 19 2 

13 

16 10 

15 13 

14 11 

17 TO 18 

O 21 4 

19 17 26 

o 20 7 

® 18 15 

® 22 7 

o 24 6 

o 23 11 

'27 3 

ANIMAL I HAVE BECOME 
THREE DAYS GRACE (JIVE / ZOMBA) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL /VIRGIN) 

THE POT 
TOOL (TOOL DISSECTIONAL /VOLCANO / ZOMBA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

ANNA -MOLLY 
INCUBUS (IMMORTAL/EPIC) 

NAUSEA 
BECK (INTERSCOPE) 

CHASING CARS 
SNOW PATROL (POLYDOR /A&M /INTERSCOPE) 

FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

TO BE LOVED 
PAPA ROACH (EL TONAL/GEFFEN) 

KNIGHTS OF CYDONIA 
MUSE (WARNER BROS) 

LOVE LIKE WINTER 
All (TINY EVIL/INTERSCOPE) 

MISS MURDER 
AFI (TINY EVIL/INTERSCOPE) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

LAND OF CONFUSION 
DISTURBED (REPRISE) 

HOLE IN THE EARTH 
DEFTONES (MAVERICK/REPRISE) 

1*I 

bet 

LEVEL 
THE RACONTEURS (THIRD MANN2) 

INTO THE OCEAN 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

THE SAINTS ARE COMING 
U2 & GREEN DAY IISLAND /INTERSCOPE. REPRISE. 

Go to www.billboard.biz for complete chart data 85 
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SEE BELOW FCR COMPLETE LEGEND INFORMATION. 
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28 2 

AIRPLAY MONITOREC BY 

Nielsen 
Broadcast Cata 
Systems 

SALES DATA COMPILED BY 

Nielsen 
SOp,'(IG:Hn 

Cit PUP 100 AIRPLAY 

Wç TITLE 
;I3 3ó ARTIST /IMPRINT i PROMOTION LASED 

1 1 15 >1 SEXYBACK 
JUSTIN TIMBERLAKE 

O 2 15 

? 3 12 

O 4 16 

9 4 

O 6 6 

8 7 22 

5 30, 

o 10 7 

10 8 14 

11 11 27 

13 iC 

16 9 

17 9 

12 3 

16 14 11 

17 15 37 

1i) 21 1S 

19 19 37 

20 20 20 

27 10 

M+ 

o 
15 

22 22 25 

23 24 24 

24 26 19 

25 23 2- 

26 18 10 

27 29 27 

28 28 17 

35 4 

36 6 

31 31 14 

32 25 16 

41 4 

34 32 27 

0 40 10° 

36 37 23 

37 33 16 

38 34 21 

39 38 1:3: 

52 c 

67 2 

42 39 6 

43 43 11 

44 44 7 

49 6 

46 42 11 

O 58 5 

56 3 

49 48 5 

0 63 4- 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC) 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY /BLACKGROUND /UNIVERSAL MOTOWN) 

FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

SMACK THAT 
AKON FEAT. RAM (SRC/UP FRONTAIONVICTNNNERSAL MOTOWN) 

MONEY MAKER 
WOACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZOMBA) 

LONDON BRIDGE 
FERGIE (WILL.I. AM /A &M /INTERSCOPE) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A &MANTERSCOPE) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

MANEATER 
NELLY FURTADO (MOSLEY /GEFFEN) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

WHITE & NERDY 
"WEIRD AL" YANKOVIC (WAY MOBYNOLCANO /ZOMBA) 

CHAIN HANG LOW 
JIBBS (GEFFEN) 

I WRITE SINS NOT TRAGEDIES 
eetbi an* OMCO (OECAYDANCEjRRRI B/ RAAINLAVNAILANTICI 

GALLERY 
MARIO VAZOUEZ (ARISTA/RMG) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

GET UP 
CURA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMOA) 

PROMISCUOUS 
NELLY FURTADO FEAT. EMBALM) (MOSLEY /GEFFEN) 

CRAZY 
GNARLS BARKLEY (DOWNTOWN / LAVA/ATLANTIC) 

U AND DAT 
E-40 FEAT. T -PAIN & KANDI GIRL (SICK WIG' IT /BME /REPRISE) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLAND / IDJMG) 

HATE ME 
BLUE OCTOBER (UNIVERSAL MOTOWN) 

SEXY LOVE 
NE -Y0 (DEF JAM /IDJMG) 

HURT 
CHRISTINA AGUILERA (RCA/RMG) 

COME TO ME 
DIDOY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

WAITING ON THE WORLD TO CHANGE 
JOHN MAYER (AWARE/COLUMBIA) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

FERGALICIOUS 
FERGIE FEAT. WILLIAM (WILL.I.AM /A &M /INTERSCOPE) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

WHAT HURTS THE MOST 
RASCAL FLATTE (LYRIC STREET) 

THAT GIRL 
FRAME J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA) 

DO IT TO IT 
CIBBBH FEAT SEAN PAUL OF THE YOUNGBlOOD2 (SHOSUF 'APITOL) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

IT ENDS TONIGHT 
THE ALL -AMERICAN REJECTS (00GHOUSE/INTERSCOPE) 

BOSTON 
AUGUSTANA (EPIC) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

I CANT HATE YOU ANYMORE 
NICK LACHEY (JIVE/ZOMBA) 

RIGHT WHERE YOU WANT ME 
JESSE MCCARTNEY (HOLLYWOOD) 

BEFORE HE CHEATS 
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SOGE) 

COME BACK TO ME 
VANESSA HUDGENS (HOLLYWOOD) 

TU AMOR 
RID (EMI TELEVISA/VIRGIN) 

CHICKEN NOODLE SOUP. 
WEBSTAR B YOUNG B (UNIVERSAL REPUBLIC) 

LOVE ME OR HATE ME (F * *K YOU!!!!) 
LADY SOVEREIGN (DEE JAM /IDJMG) 

TITLE 3 ó ARTIST (IMPRINT/ PROMOTION LABEL) 

51 46 70 
ITS GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

66 5 WELCOME TO THE BLACK PARADE 
MV CHEMICAL ROMANCE (REPRISE) 

REMEMBER THE NAME 
FORT MINOR (MACHINE SHOP /WARNER BROS.) 

63 45 5 

54 53 

55 50 

?8 

:6; 

O 60 10 

57 51 24 

58 59 14 

39 54 7 

- 1 SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN S JOHNTA AUSTIN (COLUMBIA) 

77 4 WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) 

53 

DANI CALIFORNIA 
RED HOT CHILI PEPPERS (WARNER BROS.) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

I LOVED HER FIRST 
HEARTLAND (LOFTON CREEK) 

SNAP YO FINGERS 
LIL JON FEAT. E-40 B SEAN PAUL OF THE YOUNGBLOODZ (BME/IVT) 

SUDDENLY I SEE 
KT TUNSTALL (RELENTLESS/VIRGIN /EMI) 

HERE IT GOES AGAIN 
OK GO (CAPITOL) 

64 11 

57 3 

47 2 

56 55 26 

86 62 9 

(:) 
89 61 24 

Ott 
71 65 20 

74 8 

81 2 

70 6 

72 72 16 

e 
85 2 

98 2 

76 73 4 

76 71 15 

78 4 

78 75 27 

86 5 

80 69 29 

i/ 1 

82 

83 

1P 

88 

80 14 

MIRACLE 
CASCADA (ROBBINS) 

CANADIAN IDIOT 
"WEIRD AL" YANKOVIC (WAY MOBYNOLCANO /ZOMBA) 

GIVE IT AWAY 
GEORGE STRAIT (MCA NASHVILLE) 

UNFAITHFUL 
RIHANNA (SRP /DEF JAM /IDJMG) 

TELL ME BABY 
RED HOT CHILI PEPPERS (WARNER BROS.) 

MY WISH 
RASCAL FUITES (LYRIC STREET) 

MY LITTLE GIRL 
TIM MCGRAW (CURB) 

BOSSY 
KELIS FEAT. TOO SHORT (JIVE / ZOMBA) 

TIM MCGRAW 
TAYLOR SWIFT (BIG MACHINE) 

LIFE IS A HIGHWAY 
RASCAL FLATTS (WALT DISNEY /LYRIC STREET) 

PUT YOUR RECORDS ON 
CORINNE BAILEY RAE (CAPITOL) 

WALK IT OUT 
LINK (BIG OOMP /KOCH) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME /REPRISE) 

WANT TO 
SUGARLAND (MERCURY) 

THE KILL (BURY ME) 
30 SECONDS TO MARS (IMMORTAL/VIRGIN) 

ROCKSTAR 
NICKELBACK (ROADRUNNER /IDJMG) 

CRAZY BITCH 
BUCKCHERRY (ELEVEN SEVEN /LAVA/ATLANTIC) 

HERE (IN YOUR ARMS) 
HELL0600DOYE (DRIVE -THRU) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP/WARNER BROS.) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

WOULD YOU GO WITH ME 
JOSH TURNER (MCA NASHVILLE) 

83 5 
ire OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN) 

87 6 
YOU SAVE ME 
KENNY CHESNEY (ONA) 

76 14 
FACE DOWN 
THE RED JUMPSUIT APPARATUS (VIRGIN) 

90 3 
LONG WAY 2 GO 
CASSIE (NEXTSELECTION/BAD BOY /ATLANTIC) 

99 
2 

STUNTIN' LIKE MY DADDY 
BIRDIMN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN) 

82 24 
STEADY, AS SHE GOES 
THE RACONTEURS (THIRD MANN2) 

93 4 
NOTHING LEFT TO LOSE 
MAT KEARNEY (AWARE /COLUMBIA) 

96 10 THROUGH GLASS 
STONE SOUR (ROADRUNNER/IDJMG) 

1 HANDS UP 
LLOYD BANKS FEAT. 50 CENT (G- UNIT /INTERSCOPE) 

97 4 
STREETCORNER SYMPHONY 
ROB THOMAS (MELISMA/ATLANTIC) 

93 
(shy. 

Imes' 

95 

68 5 
CHEMICALS REACT 
ALT & AJ (HOLLYWOOD) 

5 ONCE IN A LIFETIME 
KEITH URBAN (CAPITOL NASHVILLE) 

88 12 
THE RIDDLE 
FIVE FOR FIGHTING (AWARE /COLUMBIA/SONY BMC 

2 
I BELONG TO ME 
JESSICA SIMPSON (EPIC) 

97 54 2 
EVERYTIME THA BEAT DROP 
MONICA FEAT. OEM FRANCHIZE BOYS (J /RMG) 

98 89 4 WE RIDE 
RIHANNA (SRP /DEF JAM /IDJMG) 

99 95 3 
PUSH IT 
RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

100 74 2 WHEN YOUR HEART STOPS BEATING 
( +44) ( INTERSCOPE) 

POP 100: The top Pop singles & tracks, according to mainstream top 40 radio ajdi3nce impressions measured by Nielsen 
Broaccast Data Systems, and sales compiled by Nielsen SoundScan See Chart Legend for rules and explanations. © 2006, VNU 
Busiess Media, Inc. and Nielsen SoundScan, Inc. All rights reserves POP 100 .AIRPLAY: Legend located below chart. SINGLES 
SALES: This ate is used to compile both the Billboard Hot 100 and Pop 100. See Chart Legend for rules and explanations. © 2006, 
VNL 3usiress Media, Inc. All rights reserved. HITPREDICTOR: See =hart Legend br rules and explanations. © 2006, Promosquad 
and HitPredidor are trademarks of Think Fast LLC. 

86 I Goto www.billboard.biz for complete cleft data 

gg TITLE 
M9 vá ARTIST (IMPRINT / PROMOTION LABEL) 

SEXYBACK 
T WKS JUSTIN TIMBERLAKE .; VL 

2 14 
FAR AWAY 
NICKELBACK (ROADRUNNER /IDJMG) 

1 15 

.0 3 14 

CO 4 7 

o 
6 

8 

o 
o 
® 

17 

18 

19 

20 

6 10 

5 22 

8 23 

7 14 

21 5 

11 18 

13 6 

14 12 

10 20 

23 

18 

19 

9 

15 

17 

16 

6 

11 

12 

21 

30 

16 

25 

21 12 10 

23 

24 

31 

20 

5 

15 

22 25 

TOO LITTLE TOO LATE 
JOJO (DA FAMILY/BLCKGROUND/UNIVERSAL MOTOWN 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE /ZOMBA) 

LIPS OF AN ANGEL 
HINDER (UNIVERSAL REPUBLIC /UNIVERSAL) 

BUTTONS 
THE PUSSYCAT DOLLS (A &M /INTERSCOPE) 

I WRITE SINS NOT TRAGEDIES 
S.. PAMq AT TIE DUO V6i11DN1SRaID BY PAA NAVA'AIIAMICI 

LONDON BRIDGE 
FERGIE (WILL.I.AM /A&M /INTERSCOPE) 

MONEY MAKER 
WDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

GALLERY 
MARIO VAZQUEZ (ARISTA/RMG) 

SHOW STOPPER 
SANITY KANE (BAD BOY /ATLANTIC) 

CHASING CARS 
SNOW PATROL (POLYDOR /A &M /INTERSCOPE) 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA (RCA/RMG) 

HOW TO SAVE A LIFE 
THE FRAY (EPIC) 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE (WIND -UP) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE /JIVE/ZOMBA) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

OVER MY HEAD (CABLE CAR) 
THE FRAY (EPIC) 

U AND DAT 
E-40 FEAT. T-PAIN & KANDI WIN. (SICK WV fT/BME/REPRISE 

PROMISCUOUS 
HELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN 

ME BACK 
CHINGY FEAT. TYRESE (SLOT -A- LOT /CAPITOL) 

SMACK THAT 
AKON FEAT EMMA (SRGW FRONDKOWCT/UWE LSAL MOTOWT, 

SEXY LOVE 
NE -YO (DEF JAM /IDJMG) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

28 4 
HURT 
CHRISTINA AGUILERA (RCA/RMG) 

Á 

26 

27 

,t( 

37 

2,) S 

25 E 

29 8 

32 4 

26 

30 E 

35 8 

39 2 

38 4 

34 6 

33 12 

3E 1; 

TITLE 
ARTIST ,IMPRINT. / P90M0TIO4 LABEL) 

IT TO IT 
CHERISH (SHO'NUFF /CAPITOL) 

CRAZY 
GNARLS BARKLEY (DC WNTOWNLAVA/ATLANTIC) 

MANEATER 
NELLY FURTADO (MOTLEY /GEFIPEN) 

TU AMOR 
RID (EMI TELEVISA/VIRGIN) 

THAT GIRL 
FRANKIE J (COLUMBIA) 

HATE ME 
BLUE OCTOBER (UNILRSAL MOTOWN) 

ABOUT US 
BROOK HOGAN FEAT. AAL WAL (SMC /SOBE) 

FERGALICIOUS 
FERGIE FEAT. WILL.IJUA (WILL.I.RWA &MANTERSCOPE) 

SAY GOODBYE 
CHRIS BROWN (JIVE/TOMBA) 

CHAIN HANG LOW 
JIBES (GEFFEN) 

I CAN'T HATE YOU ANYMORE 
NICK LACHEY (JIVE/Z)MBA) 

WHAT HURTS THE MOST 
RASCAL PLAITS (LYR C STREEYHOLLYWOOD) 

42 3 WALK AWAY (REMEMBER ME) 
PAULA DEANDA FEAT. THE DEY WRISTA/RMG) 

47 4 COME TO ME 
DOW FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC) 

40 MIRACLE 
CASCADA (ROBBINS) 

4) 4 
I KNOW YOU SEE IT 
YUNG JOC (BLOCK/B.0 BOY SOUTH /ATLANTIC) 

43 37 

46 4: 

a 
48 46 

49 45 

116 mains'rean top 40 stations are electronically monitored 24 hauls a day, 
7 days a week This data is used to compile the Pop 100. 
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1flLL a TITLE 
3 35 ARTIST (IMPRINT PROMOTION LABEL;' 

2 8 
EllCHAIN HANG LOW 

JIBES (GEFFEN) 

CALL ON ME 
JANET & NELLY (VIRGIN) 

2 1 9 

3 3 1S 

4 4 1E 

5 

6 

8 

6 5 

7 9 

5 17 

8 7 

9 12 

19 2; 

12 2E 

24 37 3' 

25 L 

DO I MAKE YOU PROUD/TAlON' R TO THE STREETS 
TAYLOR HICKS (ARISTA/RMG) 

SOMEWHERE OVER THE RAINBOW/MY DESTINY 
KATHARINE MCPHEE (RCA/RMG) 

LONDON BRIDGE 
FERGIE (WILL.I.AM /A &M /INTERSCOPE) 

DEJA VU 
BEYONCE FEAT. JAY -2 (COLUMBIA) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE /ZOMBA) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY /ATLANTIC) 

IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN) 

SHUT ME UP 
MINDLESS SELF INDULGENCE (UCR /METROPOLIS) 

KOOL AID 
LIL' BASS FEAT. JT MONEY (PIPELINE) 

BUTTONS 
THE PUSSYCAT DOLLS (A&M /INTERSCOPE) 

EVERY DAY IS EXACTLY THE SAME 
NINE INCH NAILS (NOTHING / INTERSCOPE) 

CHICKEN NOODLE SOUP. 
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC) 

IM COMING OVER 
DUNN DEAL FEAT. P -OUB (LOCK'EM DOWN) 

IT'S GOIN' DOWN 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

PUT 'EM UP KNUCK BUCK 
DA !CASHMERE (A.I.T.T.A.) 

GET TOGETHER 
MADONNA (WARNER BROS.) 

THE LOVE YOU FEEL 
OEZROK (BURN /FIRE ENTERTAINMENT GROUP, 

HEAD LIKE A HOLE 
NINE INCH NAILS (RYKODISC) 

WE WILL BECOME SILHOUETTES/BE STILL MY HEART 
THE POSTAL SERVICE (SUB POP) 

ME & U 
CASSIE (NEXTSELECTION /BAD BOY /ATLANTIC) 

RING THE ALARM 
BEYONCE (COLUMBIA) 

STRAIGHT TO VIDEO 
MINDLESS SELF INDULGENCE (METROPOLIS) 

OH JAH 
SEA B. MARRAH (HIGH OVER BABYLON) 

1 

1 

29 

1 

1.3 

21 

COME BACK TO ME 
VANESSA HUDGENS ( HOLLYWO)D) 

UNFAITHFUL 
RIHANNA (SRP /DEF .AM /IDJMC) 

WHEN YOU WERE YOUNG 
THE KILLERS (ISLANB /IDJMG) 

WAITING ON THE WORL) TO CHANGE 
JOHN MAYER (AWARE / COLUMEIA) 

WHERE'D YOU GO 
FORT MINOR (MACHINE SHOP /WARNER BROS.) 

IT ENDS TONIGHT 
THE ALL- AMERICAN REJECTS (DIGHOUSEANTERSCOPE) 

BOSSY 
KEUS FEAT. TOO SHORT (JIVE /DJMBA) 

SNAP YO FINGERS 
LIL JON (BME/TVT) 

YOU DONT KNOW 
NNBAMCBR,IIO,DWOAGtlISC-W /FERWONNUSI FQ 

[AA 'ROVIOEO BY 

See hart 1h geld for rules and expanations Yellow indicates rerenty 
tested title, indicates Nee Release. 

AR -IST/f Ue_ABEU(Score) 

P34,110) AIRPLAY 

Chart Rank 

Show Stopper ATLANTIC (78.8) 

HOW To Save A Life EPIC 1651) 

Call Me Wher You're Saber WIND -VP (74.5) 

Snack Tea L NIVERSAL MOTOWN (6'0.3) 

ei Hu '1 WC (317) 
Maneater GEFFEN (P5.4) 

Say Goodbye JIVE (70.4) 

Walk Away HMG (653) 
Miracle ROBBINS (63.5) 

It EBds Ts} iB at INTERSCOPE (76.0) 

I'm Nd Missinj You VIRGIN (65.0) 

Suddenly I Seo VIRGIN '65.7) 

ADULT rDP 40 

11 

14 

15 

22 

25 

28 

34 

38 

4C 

47 

Call Me Whee You're :obey WIND -UP (68.7) 

Suddenly I See VIRGIN 66 9) 

Nothing Left To Lose COLUMBIA (70.8) 

Boston EPIC (6711) 

Sex) Back zoNBA(65.0) 

Hut RMG (74.7) 

ADULI CO)NTEMPORARY 

10 

15 

16 

18 

22 

34 

When The Stars Go Blue CURB REPRISE (05.1)- ì2 
Crazy L.VA (65.5) 13 

Have You Eve Seen Tie Rain RMG (68.8) 

Wait For Me CAPITOL {803) 18 

16 

Pd Your f esards On CAPITOL (65 5) 19 

Far Away IOJM3 (78.4) 22 

MODE fi ROCK 

Anna Molly EPIC (68.0) 12 

Chasing Cars INTERSCOPE (69.3) 14 

FILE )BAJ-I J RGIN (71.4) 

Lon!. 1e Winter INTERSCOP: (69.4) 

ie e It Goes Again CAPTOL (65.1) 

Land Of Confusün REPRGE (66.2) 

Joker And Tee Thief NTERSCOPE (69.6) 

Oh Gravit COLUMBA (65.8) 

15 

19 

21 

21 

3, 

Data for week of OCTOBER 28, 2006 I CHARTS LEGEND on Page 96 

www.americanradiohistory.com

www.americanradiohistory.com
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,V-LES DATA COMPILED BY 

r ir Ist'n 

ARTIST 
IMPRINT & NUMBER DISTRIBUTING LABEL (PRICt 

LLOYD BANKS 

Title 
3'e ÿ 4. 

Rotten Apple 1 

12 11 9 

13 16 

14 14 

12 10 

13 - 

`97 14 

6 

;15 

22 

20 

{23 

24 

;27 

19 

25 

8 18 

15 

21 

18 

17 

24 

20 

LUDACRIS 
DTP /DEF JAM 007224 /IDJMG 13.9 

JANET JACKSON 
VIRGIN 30416" (18.98) O 

Release Therapy 

20 Y.O. 

JUSTIN TIMBERLAKE 
JIVE 88062/ZOMBA 18.98 

MONICA 
J 78960' /RMG 18 

FutureSex/LoveSounds 

BEYONCE 
COLUMBIA 90920" /SONY MUSIC (18.98) 

RICK ROSS 
SLIP -N- SLIDE /DEF JAM 006984" /IDJMG 13.98 

SAMMIE 
ROWDY /UNIVERSAL MOTOWN 007639 /UMRG (13 98) 

CHINGY 
SLOT -A -LOT 12135 /CAPITOL (18.98) 

KENNY LATTIMORE & CHANTE MOORE 
VERITY /LAFACE 67926 /ZOMBA 18.98 

LUPE FIASCO 
1ST 8 15TH /ATLANTIC 83960 " /AG (18.98) 

LIONEL RICHIE 
ISLAND 006484/IDJMG 13.98 +O 

LYFE JENNINGS 
COLUMBIA 96405 /SONY MUSIC 18.98 

CHERISH 
SHO'NUFF 54077 /CAPITOL (12.98) 

DANITY KANE 
BAD BOY 83989/AG 18.98 

The Makings Of Me 

B'Day 

Port Of Miami 

Sammie 

Hoodstar 

Uncovered /Covered 

Lupe Fiasco's Food & Liquor 

Coming Home 

The Phoenix 

Unappreciated 

Danity Kane 

ROBIN THICKE 
OVERBROOK /STAR TRAK 006146 " /INTERSCOPE (9 98) 

YOUNG DRO 
GRAND HUSTLE /ATLANTIC 83949 " /AG 

. SID 70 - 2 

60 31 

ARTtBT 
,401100 41191.18911/ 014T3I11I1TI119 lA9El (PRW#) 

KELIS 
JIVE 83258/ZOMBA (18.98) 

DMX 
COLUMBIA 80742'SONY MUSIC (18.98) O 

URBAN MYSTIC 
SOBE 49998/WARNER BROS. (13.98) 

PACE 
SETTER 

REYES BROS. 
LATIN THUG 606 (17.98) 

62 

63 

56 

5 

44 

64 

17 

14 

65 5 

70 -75 69 

Ì1: The Evolution Of Robin Thicke 

SLEEPY BROWN 
PURPLE RIBBON 35582" /VIRGIN 

LETOYA 
CAPITOL 97136 (12.98) 

CORINNE BAILEY RAE 
CAPITOL 66361 12.98 

18.98 

18.98 
Best Thang Smokin' 

SMOKIE NORFUL 
EMI GOSPEL 33347 17.98 

OUTKAST 
LAFACE 75791 " /ZOMBA (18.98) 

YUNG JOC 
BLOCK/BAD BOY SOUTH 83937 " /AG 

Mr. Brown 

LeToya 

Corinne Bailey Rae 

Life Changing 

Idlewild (Soundtrack) 

New Joc City 

So So Gangsta 

Chris Brown 

When Devils Strike 

Testimony: Vol. 1, Life & Relationship 

Before Me 

DAZ 
SO SO DEE 69308" /VIRGIN (18 98) O+ 

CHRIS BROWN 
JIVE 82876 /ZOMBA (18.98) 

SPM 
DOPE HOUSE /SWISHAHOUSE 6035 /STREET LEVEL (16.98) 

INDIA"ARIE 
UNIVERSAL MOTOWN 006141/UMRG (13.98) 

GLADYS KNIGHT 
VERVE 006225/VG 18.98 

30 23 CHRISTINA AGUILERA 
RCA 82639 /RMG (22.98) 

BONEY JAMES 
CONCORD 30049 (18 98) 

GNARLS BARKLEY 
DOWNTOWN 70003" /ATLANTIC 13.98 

8.9 

5 33 28 

6 35 22 

34 13 

NE-Y0 
DEE JAM 004934' /IDJMG 13.9 

MARY J. BLIGE 
MATRIARCH /GEFFEN 005722 " /INTERSCOPE (13.98/8.98) 

FREDDIE JACKSON 
HUSH 90956 /ORPHEUS 15.98 O+ 

LUTHER VANDROSS 
LEGACY /EPIC /J 97700 /SONY MUSIC /RMG (18.98) 

METHOD MAN 
DEE JAM 006986 " /IDJMG (13.98) 

DAVE HOLLISTER 
GOSPO CENTRIC 85334 /ZOMBA (18.98) 

BEENIE MAN 
SHOCKING VIBES 11742" /VIRGIN (18.98) 

T.I. 
GRAND HUSTLE /ATLANTIC 83800 * /AG 18.98 

UNK 
BIG OOMP 5973 /KOCH 17.98 

CASSIE 
NEXTSELECTION /BAD BOY 83981/AG (16.98) 

MIKE WATTS 
WATTS 0005 (15 98) 

THE ROOTS 
DEF JAM 007222" /IDJMG 13.98 

LIL WAYNE 
CASH MONEY /UNIVERSAL MOTOWN 005124" /UMRG (13.98) 

TOO SHORT 
SHORT /JIVE 83501 /ZOMBA (18.98) 

RIHANNA 
SRP /DEF JAM 006165" /IDJMG (13.98) 

BUSTA RHYMES 
AFTERMATH 006748 " /INTERSCOPE (13.98) 

PHARRELL 
STAR TRAK 005698 " /INTERSCOPE (13.98) 

ICE CUBE 
LENCH MOB 65939 18.98 

O 

Back To Basics 

Shine 

St. Elsewhere 

In My Own Words 

The Breakthrough 

Transitions 

The Ultimate Luther Vandross 

4:21... The Day After 

The Book Of David: Vol. 1 The Transition 

Undisputed 

King 

RAY CHARLES + THE COUNT BASIE ORCHESTRA 
HEAR 30026 /CONCORD (18.98) 

BONE THUGS -N- HARMONY 
MO THUGS 5864 /KOCH (17.98) 

MARY MARY 
MY BLOCK /COLUMBIA 77733/SONY MUSIC 18.98 

KIRK FRANKLIN 
FO YO SOUL /GOSPO CENTRIC 71019 /ZOMBA (18.98) 

NATALIE COLE 
VERVE 006223/VG (18.98) 

AARON NEVILLE Bring It On Home... The Soul Classics 
BURGUNDY 85489 /SONY BMG STRATEGIC MARKETING GROUP (18.98: 

Beat'n Down Yo Block 

Cassie 

Pandoras Box 

Game Theory 

Tha Carter II 

Blow The Whistle 

A Girl Like Me 

The Big Bang 

In My Mind 

Laugh Now, Cry Later 

Ray Sings Basie Swings 

Thug Stories 

Mary Mary 

72 fl 

74 25 

Hero 

Leavin' 

Data or Neel" of OCTOBER 28, 2006 I For chart reprints call 646.654.4633 

47 

E -40 
SICK WIG' IT /BME 49963 /WARNER BROS. (18.98) 

GREATEST 
GAINER 

TONY TERRY 
STUDIO 25 /JEG 5912/KOCH (17.98) 

ANTHONY HAMILTON 
SO SO DEF 74278/ZOMBA (18.98) 

YOUNG JEEZY 
CORPORATE THUGZ /DEF JAM 004421" /IDJMG (13.98) 

DONELL JONES 
LAFACE 52138/ZOMBA (18.98) 

PIMP C 
WOOD WHEEL /RAC -A -LOT 4 LIFE 68634 /ASYLUM (18.98) 

OBIE TRICE 
SHADY 006845 /IVTERSCOPE (13.98) 

CRUNCHY BLACK 
HYPNOTIZE MINDS 3616 (16.98) 

Kelis Was Here 

Year Of The Dog...Again 

Ghetto Revelations: II 

Ghetto Therapy 59 

My Ghetto Report Card 

Changed! 54 

Ain't Nobody Worryin' 

Let's Get It: Thug Motivation 101 

Journey Of A Gemini 

Pimpalation 

Second Round's On Me 

On My Own 

SOUNDTRACK 
JIVE 88063/ZOMB4 (18.98) 

HEATHER HEADLEY 
RCA 64492/RMG 18.98) II 
JOHN LEGEND 
G. 0.0. D. /COLUMB A 92776 " /SONN MUSIC (18.98) O® 
BONE THUGS -N- HARMONY 
RUTHLESS 25423 (18 -98) 

RAHEEM DEVAUGHN 
JIVE 53723/ZOMBA (11.98) 

WEBSTAR 
UNIVERSAL REPUBLIC 007602 /UMRG (13.98) 

AVANT 
MAGIC JOHNSON/GEFFEN 005875 " /INTERSCOPE (13 98) 

CHAMILLIONAIRE 
UNIVERSAL MOTOWN 005423 " /UMRG (13.98) 

Step Up 

In My Mind 

Get Lifted 

Greatest Hits 

The Love Experience 

Webstar Presents... Caught In The Web 

Director IN 
The Sound Of Revenge 

H FOR A C.- MPLETE LISTING OF THE HOT R &B HIP -HOP ALBUMS. CHECK OUT WWW.BILLBOARD.COM 

REGGAE AL13l1NiS,, . 
Sé 

1 1 55 
SEAN PAUL 
VP /ATLANTIC 83788 * /AG 

VIBES /VIRGIN 

The Trinity 

Undisputed 

3 
DAMIAN "JR. GONG" MARLEY 
GHETTO YOUTHS /TUFF GONG /UNIVERSAL REPUBLIC 005416" /UMRG 

5 MATISYAHU 
OFI/EPIC 97695 " /SONY MUSIC 

4 BOB MARLEY AND THE WAILERS 
T JFF GONG /ISLAND /CHRONICLES 004008 /UME 

CHAM 
MACHOUSE /ATLANTIC 83975 " /AG 

BOB MARLEY AND THE WAILERS 
ELAND /TUFF GONG 00E723 /UME /IDJMG 

MATISYAHU 
3R /EPIC 96464 /SONY MUSIC 

BUJU BANTON 
3ARGAMEL 10014 

10 

12 

13 

15 
J °1 
VARI760 

"OO 
US ARTISTS 

GYPTIAN 
1727" 

Welcome To Jamrock 

Youth 

Gold 

Ghetto Story 

Africa Unite: The Singles Collection 

Live At Stubb's 

Too Bad 

EASY STAR ALL -STARS 
ASP STAR 1014 

Radiodread 

VARIOUS ARTISTS 
0 1759" C 

TANYA STEPHENS 
J° 1791 

4 SIERRA LEONE'S REFUGEE ALL STARS 
ANTI- 86837 /EPITAPH 

Reggae Gold 2006 

Rebelution 

Living Like a Refugee 

Soca Gold 2006 

My Name Is Gyptian 

BETW?Elf THE BULLETS rgeorge á billboard corn 

MORE FROM LATTIMORE, MOORE 
Kesn- Lattimore and Chante Moore join 
fores aga=n on a second collaboration album, 
'Uncover_ -d /Covered," debuting at No. 10 on 

Top R&B¡_ -lip -Hop Albums. 
The pa_ is last set, "Things 

That Loves Do," opened and 
peaked at tiro. 3 in 2003. 

Nov. they have turned out a 

double album, with the set's 
second h_lf featuring gospel 
_n1_sic Tl*. s. it also debuts at 

No 2 en Thp Gospel Albums. 

Ironically, Fred Hammond, who produce4 
much of "Uncovered /Covered," blocks then 
out of No. i on the gospel tally. His "Free te 

Worship" holds the top slot for a second week. 

Elsewhere, Lloyd Bank; 
lands his second No. 1 oit 

R&B /Hip -Hop Albums, while 

Sammie's self -titled second se± 

enters at No. 8 for his first top 

10. His "From the Bottom t 
the Top" peaked at No. 21 in 

2000. -Keith Caulfield 

Go to www "billboard.biz for complete chart data I 87 
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See Charts Legend for rules and explanations. AO rights reser ;eù HOT R &B HIP -HOP AIRPLAY: 151 stations are electronically monitored 24 hours a day. 7 days a week. This data is us >r6 Go 

compile the Hot R &B'Hip -Hop Songs chart 2006. VNU Business Media. Inc. and !Weiser SoundScan. Inc. Legend information continues at bottom of page. 
AIRPLAY MONITORED BY SALES DATA COMPILED BY 

OCT 
28 i_ Nielsen 

Piaadi ::LI rwim 
Nielsen 

-- 
TITLE 

3 3c ARTIST (IMPRINT / PROMOTION LABEL) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP/DEE JAM/IDJMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE/ZOMBA) 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT -A -LOT /CAPITOL) 

RING THE ALARM 
BEYONCE ( COLUMBIASUM) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN / INTERSCOPE) 

WALK IT OUT 
UNK (BIG OOMP /KOCH) 

SHOW ME WHAT YOU GOT 
JAY -Z (ROC- A- FELLNDEF JAM /IDJMG) 

STUNTIN' LIKE MY DADDY 
BIRDMAN 8 LIL WAYNE (CASH MONEY /UNIVERSAL MOTOWN) 

NEED A BOSS 
SHAREEFA FEAT. LUDACRIS (DTP /DEF CON II / IDJMG) 

SEXY LOVE 
NE -YO (DEE JAM /IDJMG) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

EVERYTIME THA BEAT DROP 
MONICA FEAT. DEM FRANCHIZE BOYZ (J /RMG) 

COME TO ME 
DIDDY FEAT. NICOLE SCHERZINOER (BAD BOY /ATLANTIC) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE /ZOMBA) 

SEXYBACK 
JUSTIN TIMBERLAKE (JIVE/ZOMBA) 

PUSH IT 
RICK ROSS (SLIP- N- SLIDE/DEF JAM /IDJMG) 

MONEY IN THE BANK 
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.) 

WE FLY HIGH 
JIM JONES (DIPLOMATS /KOCH) 

SHORTIE LIKE MINE 
BOW WOW ( COLUMBIA/SUM) 

I KNOW YOU SEE IT 
YUNG JOC (BLOCK/BAD BOY SOUTH /ATLANTIC) 

SHOULDER LEAN 
YOUNG DRO FEAT. T.I. (GRAND HUSTLE /ATLANTIC) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

CHAIN HANG LOW 
JIBBS (GEFFEN /INTERSCOPE) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.I. ( JIVE/ZOMBA) 

=3 
26 30 

27 9 

TITLE 
ARTIST (IMPRINT i PROMOTION LABEL) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

UNAPPRECIATED 
CHERISH (SHO'NUFF /CAPITOL) 

ICHANGE ME 
RUBEN STUDDARD (J /RMG) 

29 I WANNA LOVE YOU 
AEON FEAT. SNOOP DOGS (SRC /UP FRONT /KONVICT /UNIVERSAL MOTOWN) nr 20 SHE DON'T 
LETOYA (CAPITOL) 

31 - CAN'T LET GO 

111 
ANTHONY HAMILTON (SO SO DEF/ZOMBA) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

ISHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) IT 

34 4 
BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN /INTERSCOPE) 

35 ,;1 ME TIME 
HEATHER HEADLEY (RCA/RMG) 

ENOUGH CRYIN 
MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN / INTERSCOPE) 

41 

42 

43 

44 

45 

I:114 
47 

UPGRADE U 
BEYONCE FEAT. JAY -Z ( COLUMBIA/SUM) 

JANET FEAT. KHIA (VIRGIN) 
SO EXCITED 

YOU SHOULD BE MY GIRL 
SAMMIE FEAT. SEAN PAUL OF YOUNGBLOOOZ (ROWDY /UNIVERSAL MOTOWN) 

111 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN / INTERSCOPE) 

SGHETTO STORY CHAPTER 2 
CHAM FEAT. ALICIA KEYS (MADHOUSE/ATLANTIC) 

49 

U AND DAT 
E -40 FEAT. T -PAIN 8 KANDI GIRL (SICK WID' IT /BME/WARNER BROS.) 

CHICKEN NOODLE SOUR 
WEBSTAR 8 YOUNG B (UNIVERSAL REPUBLIC) 

SHINE 
11 LUTHER VANDROSS (J/RMG) 

YOU 
LLOYD FEATURING LIL' WAYNE (THE INC. /UNIVERSAL MOTOWN) 

LOOKING FOR YOU 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC /ZOMBA) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

DUTTY WINE 
TONY MATTERHORN (VP) 

POPPIN' 
CHRIS BROWN FEAT. JAY BIZ (JIVE / ZOMBA) 

TITLE 
Arc i.ST ':. RINT I PROMOTION LABEL) 

3 d 11 

2 

12 10 11 

14 

33 56 

13 14 

16 

30 23 

21 5 

25 

23 

CALL ON ME 
JANET 8 BELLY (VIRGIN) 

IM COMING OVER 
DUNN DEAL FEAT. P-DUB (LOCK'EM DOWN) 

PUT 'EM UP KNUCK BUCK 
DAKASHMERE (B.I.T.T.A.) 

CHAIN HANG LOW 
JIBBS (GEFFEN / INTERSCOPE) 

OH JAH 
SEA B. MARRAH (HIGH OVER BABYLON) 

DEJA VU 
BEYONCE FEAT. JAY -Z ( COLUMBIA/SUM) 

KOOL AID 
LIU BASS FEAT. JT MONEY (PIPELINE) 

RING THE ALARM 
BEYONCE ( COLUMBIA/SUM) 

DO OR DIE 
BEAR (PORT CITY) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

CAN'T GET ENOUGH 
TAMIA (PLUS 1 /IMAGE) 

PHONE TALK 
ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP) 

RUN ITI 
CHRIS BROWN (JIVE/ZOMBA) 

SWING LOW 
SILVIA JAGUAR FEAT. FREDDY P (SILVA JAGUAR/RPM CONSULTING) 

BACK AND FORTH 
UNIFIED TRIBE (MAGIC MUZIK/IAM) 

PICK IT UP 
'CRIS (OPHIR) 

IT'S OKAY (ONE BLOOD) 
THE GAME FEAT. JUNIOR REID (GEFFEN /INTERSCOPE) 

WELCOME TO MY PARTY 
AHMIR ( AHMIR) 

IT'S WHATEVER 
FREDDY P FEAT. RAYZOR 8 PRESSURE (MOMAX/PMG) 

THE MISSISSIPPI CHA CHA SLIDE AKA STOMP 2007 
MIRO MASTER LEE FEATURING RED RUM 8 J. SMOOV (ALPINE) 

SHE BI 
ICE MIZZLE (DARKSYDE/PCH) 

14 

22 

CHICKEN NOODLE SOUR 
WEBSTAR 8 YOUNG B (UNIVERSAL REPUBLIC) 

SYMPHONY OF BROTHERHOOD 
MIRI BEN -ARI (MIRIMOOE PRODUCTIONS /STREET PRIDE) 

REMEMBER 
RENA SCOTT (AMOR/K.E.S.) 

000H... 
ALYZE ELYSE FEAT. CELINSKI (SOUL CITY/TRUMP) 

88 co to www.billboard.biz for complete chart data 

t RHYTHMIC AIRPLAY 

1 12 

3 

2 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

MONEY MAKER 
LUDACRIS FEAT. PHARRELL (DTP /DEF JAM /IDJMG) 

SAY GOODBYE 
CHRIS BROWN (JIVE /ZOMBA) 

20 

p21 

23 

I KNOW YOU SEE IT 
YUNG JOC FEAT. BRANDY 'MS. B.' HAMBRICK (BLOCK/BAD BOY SOUTH /ATLANTIC 

SHOW STOPPER 
DANITY KANE (BAD BOY /ATLANTIC) 

MY LOVE 
JUSTIN TIMBERLAKE FEAT. T.1. JIVE/ZOMB 

SEXYBACK 
JUSTIN TIMBERLAKE ( JIVE/ZOMBA) 

t 7 

7 16 

4 7 

0 11 

9 15 

7 8 

- 2 20 

6 18 

20 10 

22 11 

5 16 

3 19 

8 

21 

26 

25 

29 

5 

3 

16 

9 3 

PULLIN' ME BACK 
CHINGY FEAT. TYRESE (SLOT.A -LOT /CAPITOL 

I WANNA LOVE YOU 
AKON FEAT. SNOOP DOGE (SRC /UP FRONT /KONVICT MUZIK/UNIVERSAL MOTOWN) 

GET UP 
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) 

SMACK THAT 
AKON FEAT. EMINEM (SRC /UP FRONT /KONVICT MUZIK/UNIVERSAL MOTOWN 

CHAIN HANG LOW 
JIBBB (GEFFEN / INTERSCOPE) 

BUTTONS 
THE PUSSYCAT DOLLS FEAT. SNOOP 0000 (A&M /INTERSCOPE) 

WALK AWAY (REMEMBER ME) 
PAULA DEANOA FEAT. THE DEY (ARISTA/RMG) 

(WHEN YOU GONNA) GIVE IT UP TO ME 
SEAN PAUL FEAT. KEYSHIA COLE (VP /ATLANTIC) 

SHOULDER LEAN 
YOUNG DRO FEAT. TI. GRAND HUSTLE / ATLANTI 

COME TO ME 
DIDDY FEAT. NICOLE SCNERZINGER (BAD BOY /ATLANTIC) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

THAT GIRL 
FRANKIE J FEAT. MANNIE FRESH H CHAMILLIONAIRE ( COLUMBIA/SUM) 

SEXY LOVE 
NE-TO (DEF JAM /IDJMG) 

U AND DAT 
E -40 FEAT. T -PAIN 8 KANDI GIRL (SICK WID' IT /BME /WARNER BROS.) 

RING THE ALARM 
BEYONCE (COLUMBIA/SUM) 

FERGALICIOUS 
FERGIE FEAT. WILLIAM (WILL.I.AM /A8M/INTERSCOPE) 

SUPERMAN 
BROWN BOY (STREET NOIZE /AME) 

SHORTIE LIKE MINE 
BOW WOW FEAT. CHRIS BROWN JOHNTA AUSTIN ( COLUMBIWSUM) 

ABOUT US 
BROOKE HOGAN FEAT. PAUL WALL (SMC /SORE) 

TITLE 
ARTIST IIMPRI NT / PROMOTION LABEL) 

I CALL IT LOVE 
LIONEL RICHIE (ISLAND /IDJMG) 

FLY LIKE A BIRD 
MARIAN CAREY (ISLAND /IDJMG) 

FIND MYSELF IN YOU 
BRIAN MCKNIGHT (UNIVERSAL MOTOWN) 

CAN'T LET GO 
ANTHONY HAMILTON (SO SO DEF /ZOMBA) 

CHANGE ME 
RUBEN STUDDARD (J /RMG) 

THERE'S HOPE 
INDIA.ARIE (UNIVERSAL MOTOWN) 

ME TIME 
HEATHER HEADLEY (RCA/RMG) 

SEXY LOVE 
NE -TO (DEF JAMMING) 

YESTERDAY 
MARY MARY (MY BLOCK/COLUMBIA/SUM) 

BE WITHOUT YOU 
MARY J. BLIGE (GEFFEN /INTERSCOPE) 

SHINE 
LUTHER VANDROSE (J /RMG) 

GOT YOU HOME 
LUTHER RANDROSE (J /RMG) 

USED TO BE MY GIRL 
BRIAN MCKNIGHT (WARNER BROS.) 

TAKE ME AS I AM 
MARY J. BLIGE (MATRIARCH /GEFFEN /INTERSCOPE) 

ENOUGH CRYIN 
MARY J. BLIGE FEAT. BROOK -LYN (MATRIARCH /GEFFEN/INTERSCOPE) 

YOUR PORTRAIT 
URBAN MYSTIC (SOBE/WARNER BROS.) 

DAY DREAMING 
NATALIE COLE (VERVE) 

CALL ON ME 
JANET 8 NELLY (VIRGIN) 

UNTIL THE END OF TIME 
FREDDIE JACKSON (ORPHEUS) 

SISTA BIG BONES 
ANTHONY HAMILTON (SO SO DEF/ZOMBA) 

SOMETHING I WANNA GIVE YOU 
SUNSHINE ANDERSON (MUSIC WORLD) 

S.E.X. 
LYFE JENNINGS (COLUMBIA/SUM) 

00H NA NA 
DONELL JONES (LAFACE/ZOMBA) 

IMAGINE ME 
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC / ZOMBA) 

LIKE A STAR 
CORINNE BAILEY RAE (CAPITOL) 

DATA PR)VIDED BY ' .. .. 

See ;hart legend for rules sad explanations. Yellow indicates recently tested title, 

indicates New Release. 

AR -IST/ ideA.ABEL (Score) 

/H P-HOP AIRPLAY 

Chen Ranh 

Take Me As I Am INTERSCDPE (92.3) 

Wait It Out KOCH (78.7) 

Need A Boss IDJMG (75.1) 

Come To Me ATLANTIC (67.3) 

Shortie Like Mine sum (83.5) 

Change Me RMG (72.3) 

Nafrm LAR t) UNIVERSAL MOTOWN (77.51 

So Excited VIRGIN (76.1) 

Turn It Up VIRGIN (86.4) 

Make It Ram VIRGIN (67.2) 

Be Somebody ZOMBA ,80.9) 

Be With Me CAPITOL (73.0) 

FFfNTFMIC AIRPLAY 

6 

7 

10 

14 

20 

28 

29 

39 

51 

53 

X7 
LANTT FEATURING KR 

Money Maker IDJMG (67.9) 

Say Goodbye ZOMBA (86.0) 

Show Stopper ATLANTIC (78.8) 

My Love ZOMBA (82.8) 

I Hanna LOA U UNIVERSAL MOTOWN (82.8) 

Smack That UNIVERSAL MOTOWN (65.3) 

Clain Hang Low INTERSCOPE (83.7) 

Walk Away RMG (72.3) 

Come To Me ATLANTIC (66.7) 

S.E.X. sum (90.4) 

FergaliciouslN- ERSCOPE(65.5) 

Shortie Like Mine sum (83.5) 

Unappreciated CAPITOL (73.9) 

Wait It Out KOCH (68.6) 

DE it Jeans CAPITOL (65.5) 

TW,I Tge UIGVUB$AI. MOTOWN (76.7) 

So Excited VIRGIN (69.1) 

2 

4 

5 

8 

10 

11 

13 

16 

17 

22 

24 

27 

28 

33 

ADULI R&D AND RHYTHMIC AIRPLAY. 67 adult R&B stations and 63 rhythmic mic stations are 
electronically monitored by Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. 
© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT MMIIPI.W. 
SINGLES SALES: this data is used to compile Hot R&B/Hi Songs. OD 2006 VNU 
Business Media, Inc. and Nielsen SoundScan, Inc. HRPR . 2006, Promosqued 
and HRPredictor are trademarks of Think Fast LLC. 
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SEE BELOW FOR COMPLETE LEGEND INFORMATION 

SALES DATA COMPILED BY 

Nielsen 
B oaczast vats 

OCT 
28 

2006 

CHOT OUNTRY. SONG 
3°a 

17 ®I LOVED HER FIRST 

BEFORE HE CHEATS 
BRIGHT (C.TOMPKINS,J.KEAR) 

EVERY MILE A MEMORY 
, EAVERS (D.BENTLEY,B.BEAVERS,S.BOGARD) 

WOULD YOU GO WITH ME 
1-OGERS (S.CAMRJ.S.SHERRILL) A 5 8 YOU SAVE ME V J ANNON,K.CHESNEY (B.JAMES,T.VERGES) 

TITLE 
H (SONGWRITER) 

4 

Artist 
IMPRINT e. NUMBER / PROMOTION LAEF 

Heartier cl 

O LOFTON CREI 

7 

10 13 10 

0 
6 3 

11 12 11 

12 11 10 

13 8 4 

17 17 

16 15 

21 21 18 

ONCE IN A LIFETIME 
J SHANKS. K. URBAN) 

GREATEST 
GAINER 

MY WISH 
I W FF,RASCAL PLAITS (S.ROBSON,J.STEELE) 

WANT TO 
GALLIMORE,K,BUSH (J.NETTLES,K.BUSH,B.PINSON) 

GIVE IT AWAY 
;i T.BROWN,G.STRAIT (B.CANNON,B.ANDERSON,J.JOHNSON) 

MY LITTLE GIRL 
B.GALLIMORE,T.MCGRAW (T.DOUSLAS,T.MCGRAW) 

IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN 
T.HEWITT (S.TATE,A.TATE,D.BERG) 

1 BRAND NEW GIRLFRIEND 
L MILLER (S.MINOR,B.ALLMAND,J.STEELE) 

Carrie Underwood 
Q ARISTA/ARISTA NASHVILL 

Dierks Bentley 
0 CAPITOL NASHVI L L I 

Josh Turner 
Q MCA NASHVIL. 

Kenny Chesney 
Q AN 

Keith Urban 
Q CAPITOL NASHVII I 

Rascal Flatts 
Q LYRIC STREET 

Sugarland 
Q MERCO' 

George Stray 
Q MCA NASHVII. 

Tim McGra, . 
Q CI' 

KNOWS) Rodney Atkin 

BUILDING BRIDGES Brooks & Dunn With 
7. BROWN,R.DUNN,K.BROOKS (H.DEVITO,L.WILLOUGHBY) 

SOME PEOPLE CHANGE 
A M.WRIGHT,T.GENTRYE.MONTGOMERY (M.DULANEY.J.SELLERS,N.THRASHER) 

LOVE YOU 
-z J. STOVER (J.KNOWLES,T.SUMMAR) 

LIKE RED ON A ROSE 
KRAUSS (R.L.CASI I: MAN ,M.CASTLEMAN) 

AIR 
POWER 

TIM MCGRAW 
N.CHAPMAN (T.SWIFT,L.ROSE). 

18 19 1 CRASH HHERE (TONIGHT 

o 19 20 
MOUNTAINS 
I: BT',,llT , Li :i ItONALD,L. BOONE.PNELSON) 

riiìrr 22 23 8 
AIR SHE'S EVERYTHING 
POYYER F ROGERS IWNANCE,B.PAISLEY) 

Q CL 

Steve Holy 
Q CDS 

Sheryl Crow & Vince Gill 
Q ARISTA NASHVILI 

Montgomery Gentry 
Q COLUMP'. 

Jack Ingram 
0 BIG MACHT, 

Alan Jackson 
0 ARISTA NASHVII I 

Taylor Swift 
QQ BIG MACHIN, 

Toby Keith 
e SHOW DOG NASHVIL 

CD 23 24 AMARILLO SKY 
V M.KNOX (J. RICH ,B.KENNYR.CLAWSON,B.PURSLEY) 

22 20 18 
LIFE IS A HIGHWAY 
L IIUFFRASCAL FLATTS (T.000HRANE) 

26 30 
IT JUST COMES NATURAL 
T.BROWN,G.STRAIT (M.GREEN,J.COLLINS) 

% 
24 25 

A GOOD MAN 
B.ALLEN,K.FOLLESE (K.FOLLESE,A.FOLLESE,VSHAW) 

í 27 26 
LITTLE BIT OF LIFE 

Lip K.STEGALL.P.O'OONNELL (TMULLINS,D.WELLS) ' ONE WING IN THE FIRE 
L. REYNOLDS,TTOMLINSON (T.TOMLINSON,B.PINSON) 

o 28 27 

O 29 28 
TWO PINK LINES 

,4 J.JOYCE (E.CHURCH,V.SHAW) 

O 30 35 
MY, OH MY 

E P.WORLEY (W.KIRKPATRICK,J.LEO,J.HARP,M.BRANCH) 

32 40 WATCHING YOU 
T.HEWITT,R.ATKINS (R.ATKINS,S.DEAN,B.G.WHITE) 

3.1 
29 I'LL WAIT FOR YOU 

B.CANNON (H.ALLEN,B.ANDERSON) 

Lonestar 
Q 

Brad Paisley 
Q ARISTA NASHVILL; 

Jason Aldean 
Q BROKEN BOY_ 

Rascal Flatts 
Q WALT DISNEY /LYRIC STRE'I 

George Strait 
Q MCA NASHVI L I 

Emerson Drive 
O MONTAGE/MIDAS /NEW REVOLUTIO'. 

Craig Morgan 
0 BROKEN BOY. 

Trent Tomlinson 
Q LYRIC STREL 

Eric Church 
Q CAPITOL NASHVILI 

The Wreckers 
0 MAVERICK/WARNER BROS. /WH'. 

Rodney Atkins 
Q CURI 

Joe Nichols 
Q UNIVERSAL SOUTH 
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5 
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with song 
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33 36 33 

38 39 

41 41 

39 36 

40 38 
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18 
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20 
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18 
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26 

27 

28 

29 
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46 

44 

46 47 

48 47 52 

49 49 

52 54 

ur 
, 

50 53 

lb 53 50 

56 56 

3irTger draws 

3.5.1 ,000 
audience 
eviressiorls 
at 32 moni- 
ored stations 

.yirT second 
3irlgle from 

`Cmrontall." 

59 55 :,; 

6D 

TITLE 
h lAC81 (SONGWRITER) 

Artist 
IMPRINT 8 NUMBER i PROMOTION LABEL 

SUNSHINE AND SUMMERTIME 
B GALLIMORE,F.HILL (J.RICH,R.CLAWSON,K.SACKLEY) 

GET OUTTA MY WAY 
C.BLACK,CAROLINA RAIN (R.E.ORRALL,C.WRIGHT) 

YOU'LL ALWAYS BE MY BABY 
S.EVANS,M.BRIGHT (S.EVANS,T.MARTIN,T.SHAPIRO) 

LADIES LOVE COUNTRY BOYS 
I RDGERS (J.JOHNSON,G.TEREN,RRUTHERFORD) 

THE WOMAN IN MY LIFE 
F.ROGERS,PVASSAR (P.VASSAR,J.WOOD- VASSAR) 

IT'S TOO LATE TO WORRY 
M.BRIGHT,J.D.MESSINA (D.WELLS,A.L.SMITH,R.HARBIN) 

FINDING MY WAY BACK HOME 
B.GALLIMORE (C.STAPLETON,C.WISEMAN) 

Faith Hill 
Q WARNER BROS./WAN 

Carolina Rain 
Q EQUITY 

Sara Evans 
Q RCA 

Trace Adkins 
Q CAPITOL NASHVILLE 

Phil Vassar 
Q ARISTA NASHVILLE 

Jo Dee Messina 
Q CURB 

Lee Ann Womack 
Q MERCURY 

RED HIGH HEELS Kellie Pickier 
B. CHANCEY ( K. PICKLER ,C.LINDSEY,A.MAYO,K.ROCHELLE) BNA 

INNOCENCE Sarah Buxton 
D.HUFF,G.WISEMAN (S. BUXTON ,J.STOVER,D.BERG,G.MIDOLEMAN) LYRIC STREET 

SOME PEOPLE 
D.HUFF (D.MATKOSKY,D.BROWN,J.COTTEN) 

THE REASON WHY 
V.GILL,J.HOBBS,J.NIEBANK (V.GILL,G.NICHOLSON) 

ALYSSA LIES 
D.GEHMAN (J.M.CARROLL) 

I JUST CAME BACK FROM A WAR 
F. ROGERS (D.WORLEY,W.VARBLE) 

STEALING KISSES 
B. GALLMORE,F.HILL (L.MCKENNA) 

LeAnn Rimes 
Co ASYLUM -CURB 

Vince Gill 
0 MCA NASHVILLE 

Jason Michael Carroll 
ARISTA NASHVILLE 

Darryl Worley 
Q 903 MUSIC 

Faith Hill 
Q WARNER BROS./WRN 

GOOD AS GONE Little Big Town 
:V KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK.K. ROADS, PSWEET,K.FAIRCHILD,J.WESTBROOK) Q EQUITY 

KISS ME IN THE DARK 
R.FOSTER (R.FOSTER,G.DUCAS) 

'FORE SHE WAS MAMA 
K. STEGALL (C.BEATHARD,P.O'DONNEL) 

Randy Rogers Band 
0 MERCURY 

Clay Walker 
Q ASYLUM -CURB 

PODUNK Keith Anderson 
J. STEELE,J.RICK ( K .ANDERSON,T.HAMBRIDGE,J.STEELE) Q ARISTA NASHVILLE 

I DON'T WANT TO 
M.WRIGHT (B.JAMES,P.MONAHAN,A.MONROE) 

Ashley Monroe With Ronnie Dunn 
Q COLUMBIA 

BROKEN Lindsey Haun 
T.KEITH R.SCRUGGS (ANGELO,A.LAUER,H.LINOSEY) Q SHOW DOG NASHVILLE 

DRINKIN' ME LONELY Chris Young 
B.CANNON (C.YOUNG,L.W.CLARK) Q RCA 

YOU DON'T KNOW A THING Steve Azar 
S.AZAR (S.AZAR,R.FOSTER) Q DANG /MIDAS /NEW REVOLUTION 

FIND OUT WHO YOUR FRIENDS ARE Tracy Lawrence 
T. LAWRENCE,J.KING (C.BEATHARD,E.HILL) ROCKY COMFORT /C05 

LOVE IS 
T BROWN,J.L.SLOAS (K.ELAM,B.BAKER) 

GOOD DIRECTIONS 
C.CHAWBERLAIN (L.BRYANT,R.THIBODEAU) 

STARTIN' WITH ME 
HI' RE i R' ^HT 

DIXIE LULLABY 
I (ER)" AN ,^GREEN. PRAM,. I Pot L,RDI 

I KEEP COMING BACK 
M. WILL AMS (S.ROBSON,J STEELE) 

I'VE GOT FRIENDS THAT DO 
B.GALLIMORE,T.MCGRAW,D.SMITH (B.BEAVERS,B.WARREN,B. V ARRLN.T. MCGRAW) 

THE LAST TEN YEARS (SUPERMAN) 
D HUFF (T.CONNERS,D.V.WILLIAMS) 

Katrina Elam 
® UNIVERSAL SOUTH 

Billy Currington 
Q MERCURY 

Jake Owen 

Pat Green 
O OT:. 

Josh Gracin 
LYRIC STREET 

Tim McGraw 
Q CURB 

Kenny Rogers 59 
Q CAPITOL NASHVILLE 

ARTIST/Titie LABEL(Score) 

COUNTRY 

Chart Rank 

I Loved Her First LOFTON CREEK (82.6) 

Every Mile A Memory CAPITOL (81.2) 

You Save Me BOA (92.5) 

Once In A Lifetime CAPITOL (80.5) 

Want To MERCURY (93.2) 

My Wish LYRIC STREET (91.9) 

My Little Girl CURB (88.3) 

Some People Change COLUMBIA (83.7) 

ARTISTTide/LABF L/ (Score) 

{GRATA \I,OVIOEO BY 

'gillIllrWirl See chart legend for rules and explanations. Yellow indicates recently tested title, 
indicates New Release. 

I:hart Ran< 

Like Red On A Foso ARISTA (77.4) 

1 Tim McGraw BIC MACHINE (76.1) 

3 Crash Here Tonight aiam aos(92.3) 

5 Mountains BHA019.6) 

6 She's Everythin 7 ARISTA (84.9) 

8 Amarillo Sky BRJKEH BOW (81.0) 

7 " r It Just Cones Natural MCA NASHVILLE (91.8) 

10 One Winy In The Fire LYRIC STREET 189.4) 

14 Watching VOL I URO (93.0) 

A RTI ST/Title/LABEL'(SCOre) Chart Rank 

16 I II Wail FOr YOU UNIVERSAL (91.5) 30 

17 You'll Always Be My Baby RCA (89.5) 33 

18 Ladies Love Country Boys CAPITOL (90.4) 34 

19 The Woman In My Lite ARISTA (94.4) 35 

20 Red High Heels BRA (75.9) 38 

21 Good Directions MERCURY (90.7) 55 

23 Startin' With Me RCA (88.2) 56 

26 

29 

Don't m ss arto pbrtant 

Cs C) lJ N'1 t1Y IVI t1 S I C: 

' 11 13 I) A 
I. 

l 1:o 
Visit www,EilboardRadioMonitor.com to sign up to register 

I3iIIbAarclRacliolVlonitor.(;om 
HOT COUNTRY SONGS: 133 country stations are electronically monitored by 
Nielsen Broadcast Data Systems, 24 hours a day, 7 days a week. Airpower award- 
ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts 
for the first time with increases in both detections and audience. W 2006 VNU 
Business Media, Inc. All rights reserved. 
HITPREDICTOR: 2006, Promosquad and HitPredictor are trademarks of Think 
Fast LLC. 
ALL CHARTS: See Chart Legend for rules and explanations. 

HEARTLAND'S FIRST NO. 1 RAISES INDIE FLAG 
The Lofton Creek label daims its first No. 1 as Heartland's 
"I Loved Her First" makes 35.3 million audience impres- 
sions during the tracking week. It's the 
second time this year that an independ- 
ently distributed label has occupied the 
top box. Jason Aldean's "Why" (Broken 
Bow) spent one week atop the chart in the 
May 26 issue. 

Should Heartland's single claim a second 
week at No. 1, it will be the first independ- 

ently distributed label to do so since Broken 

Bow rode four weeks on top in spring 2005 with Craig Morgan's 
"That's What I Love About Sunday." At that point, Morgan's sin- 

gle was the first No. 1 by an independently 
distributed label since Kenny Rogers' "Buy 

Me a Rose" (Dreamcatcher) in May 2000. 

The Heartland track is the fourth inde- 

pendent title to reach this chart's top 10 

this year. The group also celebrates a No. 

3 bow on Top Country Albums with "I 

Loved Her First" (61,000 copies). 
-Wade Jessen 

Data for week of OCTOBER 28, 2006 I For chart reprints call 646.654.4633 Go to www.billboard.bi2 for complete chart data 91 

www.americanradiohistory.com

www.americanradiohistory.com


HOT LATIN SONGS: A panel of 100 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronicaly monitored 24 hours a day, 7 days a week. 2006 VNU Business Media. Inc. 

All rights reserved. TOP LATIN ALBUMS: See Charts Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 
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AIRPLAY MONITORED BY SALES DATA COMPILED BY 
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21 48 

24 17 22 
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TITLE 
PRODUCER (SONGWRITER) 

#1 GREATEST 
GAINER 

QUIEN ME IBA A DECIR 
K.SANTANDER (K.SANTANDER) 

Artist 
IMPRINT / PROMOTION LABEL 

David Bisbal 
VALE /UNIVERSAL LATINO 

PAM PAM Wisin & Yandel 
LUNY TUNES,TAINY (WISIN,YANDEL,F.SALDANA,M. E.MASIS) MACHETE 

TENGO UN AMOR Toby Love Featuring Rakim & Ken -Y 

E PEREZ (G- CRUZ.E. PEREZ,J. FONSECA.O RIVERA. J. NIEVES.K.VASQUEZ) SONY 3MG NORTL 

A LA PRIMERA PERSONA 
NOT LISTED (NOT LISTED) 

SER O PARECER 
NOT LISTED (NOT LISTED) 

NI UNA SOLA PALABRA 
C.LOPEZ (X.SAN MARTIN) 

LABIOS COMPARTIDOS 
F OLVERA,A. GONZALEZ (F.OLVERA) 

Alejandro Sanz 
WARNER LATINA 

RBD 
EMI TELEVISA 

Paulina Rubio 
UNIVERSAL LATINO 

Mana 
WARNER LATINA 

NOCHE DE ENTIERRO (NUESTRO AMOR) Los Benianens Featuring Wisin 8 Yandel, Daddy Yankee, Hector E1 Father. Bambino 8 Zion 

-UNY TUNES,NALES.MR. G IR.AYALA3SIN VANDEL.F.ORTR,H.DELGADO,G CRULF.SALDANAV.CABRERASACALLO CCTTO,E.GARCIA) MAS FLOW /MACHETE 

LOS INFIELES Aventura 
L.SANTOS,A. SANT.fS (A. SANTOS) PREMIUM LATIN 

MAS ALLA DEL SOL 
J. SEBASTIAN i ),EBASTIAN) 

SIGO CON ELLA 
S.KRYS.O.BERMUDEZ (O.BERMUDEZ,S.KRYS) 

ANTES DE QUE TE VAYAS 
M.A.SOLIS (M.A.SOLIS) 

ALIADO DEL TIEMPO 
M.BARBA (M.BARBA) 

EL TELEFONO 
LUNY TUNES,TAINY (H. DELGADO,J.LUNA.L.MALAVE) 

SALTO EL SOL 
ECHO THE LAB (W.O.LANDRON.ECHO THE LAB) 

QUE VUELVA 
J.L.TERRAZAS (M.A.SOLIS) 

DE RODILLAS TE PIDO 
A.GARCIA IBARRA (P.SOSA) 

TE MANDO FLORES 
B.OSSA (J.F.FONSECA) 

DESILUSIONAME 
B.BENOZZO.S.GEORGE (D.BETAN000RT,C.J.FRANCO) 

NO SE POR QUE 
G.ARENAS,J.DIAZ (J.L.PILOTO,C.BRANT) 

A TI 
C.CABRAL "JUNIOR",R.ARJONA (R.ARJONA) 

CHIQUILLA 

1 

Joan Sebastian li 3 
MUSART /BALBOA 

Obie Bermudez8 
EMI TELEVISA r: 

Marco Antonio Solis 
FONOVISA 

Mariano Barba 
` 6 

THREE SOUND 

Earns his first 
No .1 as song 

gains 48% in 

audience. His 

previous high 

was No. 3 in 

2003 for 

"Llorare Las 

Penas." 

Wisin & Vandal & Hector "El Father" Bambino 
11 

ROC- LA- FAMILIA/MACHETE /DEF JAM /IDJMG 

Don Omar 
13 

V /MACHETE 

Grupo Montez De Durango 
DISH 

16 

Alegres De La Sierra 7 

VIVA /UNIVERSAL LATINO 

Fonseca 8 

EMI TELEVISA 

Olga Tanon 19 
UNIVISION 

Chayanne 16 
SONY BMG NORTE 

Ricardo Arjona 14 
SONY BMG NORTE 

A.B. Quintanilla III Presents Kumbia All Starz 18 

A.B.OUINTANILLA III,L.GIRALDO (A.B.OUINTANILLA III,L.GIRALDO) 

TU RECUERDO 
T.TORRES (T.TORRES) 

QUE PRECIO TIENE EL CIELO 
S.GEORGE (A.MATHEUS) 

POR ELLA 
R.MUNOZ,R.MARTINEZ (L.PADILLA) 

EMI TELEVISA 

Ricky Martin 
21 

SONY BMG NORTE 

Marc Anthony 14 
SONY BMG NORTE 

Intocable 
25 

EMI TELEVISA 

Not since 

Aptjl 1999 

has the chart 
seen two 
simultaneous 

top five 

debuts (Nos. 

4 and 5). 

Her first 
Univision 

album yields 

her best sales 

week since 

1999 (8,000) 
and a No. 1 

on Tropical 

Albums. 

x3 csi 
43 a 3ó 
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e 26 33 

38 44 

31 26 

I©. 45 41 

31 24 36 
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33 32 15 

34 30 31 
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37 37 28 

38 34 25 

39 33 49 

40 35 29 

O ® 
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O © 
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m© 
Q ® 

TITLE 
:R000CER (SONGWRITER) 

TENGO 
7E VITA (FOE VITA) 

TE COMPRO 
TREVINO,D,LOPEZ JR. (E. PAZ) 

DIME QUIEN ES 
.15 RIELEROS DEL NORTE (C. BRANT,ri.= LORES) 

LA BOTELLA 
II I M.MACHORE) 

ME MATAS 
Z11K0 (K.VASOUEZ,J.NIEVES) 

AHORA OUE NO ESTAS 
BAOUEIRO (A.BAOUEIRO,S.RIZO) 

TU PEOR ERROR 
VILA (A.AVILA.A.REYERO PONTES) 

Artist 
IMPRINT / PROMOTION LABEL if 

Franco De Vita 
25 

SONY BMG 

Duelo 
11 

UNIAISI O'. 

Los Rieleros Del Norte 
28 

FONOVIL 

Mach & Daddy 
UNIVERSAL LATIL` 

Rakim & Ken -Y 
30 

PINA /UNIVERSAL LAT U 

Os- 24 
MELODY /FONOV 

La 5A Estacio 
SONY BMG NC.: 

18 
- 

(WHEN YOU GONNA) GNVE IT UP TO ME Sean Paul Featuring Keyshia Coll 13 
BENNETT ( S. P. HENRIOUES, J. HENRIDUES, D .BENNETT,N.STAFF,R.FAIR,K.COLE) VP /ATLAN I 

MALDITA SUERTE Victor Manuelle Featuring Sin Bander. 30 
:'T LISTED (C.BRANT,N.SCHAJRIS) SONY BMG NOB - 

HERIDAS DE AMOR Ricardo Montane, 
35 

'.1ANAVELLO (R.MONTANER,J.AVENDANO) EMI TELEV r: 

FLOW NATURAL Tito "El Bambino" Featuring Beanie Man & Ines 16 

' III. LUNY TUNES,J.GOMEZ NALES (TITO EL BAMBINO,M.DAVIS) EMI TELEVI 

REGALO CARO 
LS TIGRES DEL NORTE (J.VILLARREAL) 

DETALLES 
BRACA MELLO (R.CARLOS,E.CARLOS) 

ME QUIERE BESAR 
.'d. KKA (ALEXIS.FIDO) 

SE FUE 
AGUILAR (FATO) 

POR TU AMOR 
0 URBINA JR.,R.AVITIA,J.LUGARDO DI L TORO 

DIME 
SMITH (A.PEREZ,J.H.SMITH,K.VASOOEZ) 

SI TU AMOR NO VUELVE 
CAMACHO (W.CASTILLO) 

MI AMOR POR TI 
'.OT LISTED (NOT LISTED) 

SUAVE 
NOT LISTED (NOT LISTED)) 

(E.URBINA,J.LUGAROO DEL TORO) 

Los Tigres Del NortE 
28 

FONO' 

Yah 
18 

WARNER LATI'. 

Alexis & Fidc 
33 

SONY BMG NC - 

Pepe Aguila t9 
EMI TELE` 

Alacranes Musical 
41 

UNIVISIVI. 

Pitbull Featuring Ken -Y 
39 

DIAZ BROTHERS 'TVT 

La Arrolladora Banda El Limon 43 
RISA /EDIMONS6 

Los Horoscopos De Durango 
44 

DISA /EDIMONSO 

Calle 13 45 
WHITE LION /SONY BMG NORTE 

LAS NOCHES SON TRISTES Noriega Featuring Angel & Khriz & Divino 
20 

'I NORIEGA (A.RIVERA.PJ.ORTIZ ARVEO,F.CRUZ MORA,J.J.ALVAREZ SOTO MAJOR) LA CALLE /UNIVISI0'. 

NUESTRO AMOR SE HA VUELTO AYER Victor Manuelle Featuring Yuridia 
M. LUGO (C.BRANT,A.LERNER) SONY BMG NOR 

Monchy & Alexandra NO ES UNA NOVELA 
`.1 DELEON (D.CRUZ SANCHEZ) 

COMO ME HACES FALTA 
'JOT LISTED (NOT LISTED) 

Patrulla 8' 49 

YUMMY 
NOT LISTED (NOT LISTED) SONY BMG 

Chelo 
50 

NUR- 

TOP 

LAPIN ALI3UMSrr, 
ó 

37 

2 2 

3 

4 3 1 

® 
6 5 4 

7 8 3 

8 7 5 

9 6 

10 10 7 

x= ARTIST 
3ó IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE) 

Title 

3 
MARCO ANTONIO SOLIS Trozos De Mi Alma 2 

i.OVISA 352490/ÚG (13.98) C +, zvrKs 

AB. IxNNOVIAJAI ROM KR, AALL STAR nom KUrb3 Wgs To Gurüe,v Sra= 

EMI TELEVISA 73597 (15 98) 

MANA 
WARNER LATINA 63661 (18.98) 

Amar Es Combatir 

LUNY TUNES & TAINYMas Flow: Los Benjamins 
MAS FLOW 2, MACHETE (15.981 

OLGA TANON Soy Como Tu 
330023/UG (14.98) 

PAULINA RUBIO Ananda 
UNIVERSAL LATINO 007487 (15.98) 

WISIN & YANDEL Pal Mundo 
MACHETE 561402 (15.98) O 

RAKIM & KEN -Y Masterpiece: Nuestra Obra Maestra 
PINA 270183 /UNIVERSAL LATINO (15.98) 

DAVID BISBAL Premonicion 
VALE 007713 /UNIVERSAL LATINO (13.98) O+ 

DON OMAR King Of Kings 
VI 006662 /MACHETE (15.98) 

1 

2 27 20 14 

C 1 28 30 23 

1 29 25 

26 

á3 

27 22 

5 O® 
1 31 33 26 

1 32 21 9 

2 © 112 
6 43 28 

CI 1 35 31 25 

itip 16 8 11 
LOS BUKIS 30 Recuerdos 

6 36 34 32 
FONOVISA 352638/ÚG (11.98) 

® 12 1 

JAVIER SOLIS Li+a Historia De Javier Solis 
SONY BMG NORTE 88292 (14. 98) 

13 9 - AKWID E.S.L. 
HEADLINERS / UNIVISION 310869/ÚG (13.98) O 

AVENTURA God's Project 
PREMIUM LATIN 94082/SONY BMG NORTE (13.98) 

Top Latino Vol. 2 

14 13 0 

15 11 - 
16 14 '3 

17 17 -6 

18 15 2 

19 19 9 

20 18 5 

21 22 "7 

22 23 :0 

23 26 - 

24 24 3 

- VARIOUS ARTISTS 
SONY BMG NORTE 70027 (16.98) OO 

RBD Nuestro Amor 
EMI TELEVISA 35902 (14 98) 

CALLE 13 Calle 13 
WHITE LION 96875 /SONY BMG NORTE (15.98) 

TEN CALDERON The Underdog / El Subestimado 
JIGGIRI /ATLANTIC 94122'/AG (15.98) 

CONJUNTO PRIMAVERA Para Ti...Nuestra Historia 
--t FONOVISA 352602/ÚG (10.98) 

MARC ANTHONY Sigo Siendo Yo 
SONY BMG NORTE 81251 (18.98) 

MONCHY & ALEXANDRA Exitos 
--ï JUN 50191 /SONY BMG NORTE (13.98) 

DADDY YANKEE Barrio Fino: En Directo 
EL CARTEL 007035 /INTERSCOPE (12.98) 0 
ALACRANES MUSICAL Puros Corridos Venenosos 

:i UNIVISION 311018/UG (13.98) 

PESADO Piensame Un Momento 
WARNER LATINA 63865 (15.98) 

FRANCO DE VITA Mil Y Una Historias: En Vivo 
SONY BMG NORTE 83847 (18.981 0+ 

4 37 38 

9 38 37 24 

Ll 5 39 29 21 

41 

11 

LJ 1 

C 6 42 

2 43 

6 Q 
2 45 

11 46 

1 

23 

B 

25 

m 

49 

LIM 

41 34 

35 30 

36 33 

39 46 

50 45 

42 27 

40 29 

52 41 

28 

53 48 

990 
,13 ARTIST 'irle 

ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL (PRICE) 

LOS TIGRES DEL NORTE La Banda Del Carro Fo.o 
FONOVISA 35263I/UG (15.98 CD /DVD) O+ 

LUPILLO RIVERA Entre Copas Y Botellas 
VENEMUSIC 653138 /UNIVERSAL LATINO (13.98) 

VARIOUS ARTISTS NOW Latiro 
GEBAGUAIIMS0621173A MINGi0QgE7MQSTNBBSIR41aiG W1EMGEF L -.... r. 

BELINDA 
EMI TELEVISA 60r36 (13.98) 

Uti:p a 

BABY RAS -A La Ultima Risa 
ILLEGAL LIFE 007678 /UNIVERSAL LATINO (14.98) 

LOS BUKIS Linea De Oro 
F0500100 35269'/ÚG (5.98) 

N.O.R.E. N.O.R.E. Y La Familia... Ya Tu Sate 
ROC -LA- FAMILIA 306266 /IDJMG (13.98) 

RAMON AYALA 30 Corridos: Historias Nort ics 
FREDDIE 1960 (14 98) 

MACH & DADDY 
UNIVERSAL LATIAO 005717 (12.98) 

JUAN GABRIEL 
SONY BMG NORTE 81079 (15.98) 

Desde Atajo 

La Historia Del Divo 

INTOCABLE X 

EMI TELEVISA 98)13 (16 98) 

GLORIA ESTEFAN Oye Mi Canto...Los EsItcs 
SONY BMG NORTE 89091 (16.98) 

PEPE AGUILAR Enamorado 
EMI TELEVISA 51'90 (14.98) 

REGGAETON NINOS Ninos Vol. 2 

EMI TELEVISA 72307 (14.98) 

VARIOUS ARTISTS Helot la Nihon Bambino Presort Los Amps l , 

ROC- LA- FAMILIAMACHETE /GOLD STAR 006888' /IDJMG (13.98) 

ANA GABRIEL Historia De Una Reina 
SONY BMG NORTE 95902 (15.98) 

TOBY LOVE Toby Love 
SONY BMG NORTE 75376 (14.98) 

LOS CADE -ES DE LINARES Las Mas Canchas 
BC! 41260 (6.98) 

LOS ORIGINALES DE SAN JUAN Linea De Oro 
UNIVISION 310994/UG (5.98) 

JENNI RIVERA Besos Y Copas Desde Hollywood 
FONOVISA 352726/ÚG (13.98) O+ 

RICARDO ARJONA Adeitro ;J 
SONY BMG NORTE 67549 (18.98) 

LOS RIELEROS DEL NORTE Para T...Nuestra Hisbria 
/ONOVISA 35EEEI UG 11.98) 

PACE 
SETTER 

LOS CAMINANTES Tams Dacooa,m te Raruve De us carlares 

SONY BMG NORTE 95 63 7 49 98 _- 
GPM MOYRZ DFaeewNAELO MIMIC CNAau Guerra De lis Crexbvs DH Pasto Grruxvse 

DISA 720949 (1198) 

ALEGRES DE LA SIERRA 
VIVA 006223 /UNIVERSAL LATINO (11.98) 

Duele El Amor 

)T-3 

8 51 

14 52 

1 

25 ® 
30 55 

26 56 

2 57 

33 58 

16 59 

45 37 

44 36 

58 50 

61 58 

54 56 

46 38 

55 47 

57 42 

48 31 

4 0 69 51 

2 61 56 49 

37 62 :7 61 

18 63 51 39 

7 64 s9 60 

1 65 49 43 

5 

27 67 

33 68 

44 69 

19 70 

3 71 

18 72 

22 73 

28 

48 

70 64 

66 59 

64 53 

71 68 

68 54 

62 52 

74 62 

73 72 

IE-ErrBr 

75 65 44 

x:t ARTIST Title 
ó IMPRINT 8 NUMBER / DISTRIBUTING LABEL iPRICE) 

MARIANO BARBA 
THREE SOUND 10423 (15.98) 

RBD RBD: Live In Hollywood 
EMI TELEVISA 58122 (13.98) O+ 

JULIETA VENEGAS Limon Y Sal o 
SONY BMG NORTE 83420 (14.98) 

GLORIA TREVI La Trayectoria 
UNIVISION 310879/ÚG (16.98 CD /DVD) O+ 

LOS RIELEROS DEL NORTE Linea De Oro 
FONOVISA 352698/ÚG (5.98) 

GRUPO EXTERMINADOR Para Ti...Nuestra Historia 
FONOVISA 352781/ÚG (10.98) 

RBD Rebelde 0 
EMI TELEVISA 75852 (14.98) 

TITO "EL BAMBINO" Top Of The Line C 
EMI TELEVISA 49552 (13.98) 

LA 5A ESTACION El Mundo Se Equivoca 
SONY BMG NORTE 80713 (15.98) 

SHAKIRA ;ijacion Oral Vol. 1 

EPIC 93700 /SONY MUSIC (18.98) 

GRUPO MONTEZ DE DURANGO Borran Y Cuenta Nueva 
DISH 720799 (11.98) O 

VARIOUS ARTISTS Los 20 Exitos Mas Buscados 
FONOVISA 352685/ÚG (11.98) 

MONCHY & ALEXANDRA Exitos Y Mas 
JUN 50078 /SONY BMG NORTE (16.98) IV 

DON OMAR Da Hltman Presents Reggaeton Latino 
VI, /MACHETE 005850 /UMRG (13.98) 

RAMON AYALA Y SUS BRAVOS DEL NORTE 4nedogla De un Rey va. 2 

,,EDOIE 1940 (16.98) 

CONJUNTO PRIMAVERA Linea De Oro 
FONOVISA 352696 (5.98) 

LOS TUCANES DE TIJUANA En Vivo - Siempre Contigo 
UNIVISION 310914/ÚG (13.98) 0 
DIANA REYES Las No. 1 De La Reina 
MUSIMEX 708502 /UNIVERSAL LATINO (13.9E) 

LOS ACOSTA Para Ti...Nuestra Historia 
FONOVISA 352675/ÚG (10.98) 

ROCIO DURCAL Amor Eterno: Los Exitos o 
SONY BMG NORTE 77124 (15.98)0 

EMMANUEL Historias De Toda La Vida...Los Exitos 
SONY BMG NORTE 84971 (15.98) 0 
BRAZEROS MUSICAL DE DURANGO Rosas Rojas 
DISA 720908 (10.98) 

ALACRANES MUSICAL A Paso Firme C 
UNIVISION 310839/UG (13.98) 0+ 

JOAN SEBASTIAN 
MUSART 3771 /BALBOA (13.98) 

LOS HOROSCOPOS DE DURANGO Antes Muertas Que Sencillas 
DIOS 720701 111.98) 0 

Aliado Del Tiempo 

Mas Alla Del Sol 

6 

8 

29 

54 

17 

2 

3 

13 

1 

1 

47 

9 

1 

15 

64 

23 

4 

26 

2 

7 

3 

7 

IT 
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l HOT * DANCE AIRPLAY: 

AIRPLAY CHARTS: Panels of 26 Latin pop, 12 tropical, 13 Latin rhythm, 49 -egional Mocican stations, respectively, are electronically monitored 24 
-curs a day. 7 days a week. c. 2006 VNU Business Media. Inc. All nghts reseved.ALBUM CHARTS: See Charts Legend for rules and explanations. 

2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. _IEPLAY MOMTORED BY 

Nielsen 
Broactast Data 
Syste ns 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

See mart egend for Hot Dance CILJb Play and Hot Dance Singles Saes -Lies and explanations. s 2006. VNU Business Media. Inc. 
andttieleen SoundScan, Inc. All rights reserved. HOT DANCE AIFFLAY: 7 dace stations are electronically monitored by Nielsen 
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LATIN AIRPLAY 

POP. 

6 

æe 40 

4 2 

3 

12 10 

14 

4 

8 

7 

9 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

NI UNA SOLA PALABRA 
PAULINA RUBIO (UNIVERSAL LATINO) 

QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE/UNIVERSAL LATINO) 

SER O PARECER 
RBD (EMI TELEVISA) 

LABIOS COMPARTIDOS 
MANA (WARNER LATINA) 

TE MANDO FLORES 
FONSECA (EMI TELEVISA) 

NO SE POR QUE 
CHAYANNE (SONY BMG NORTE: 

A LA PRIMERA PERSONA 
ALEJANDRO SANZ ( WARNER LATINA) 

A TI 
RICARDO ARJONA (SONY BMG NORTEI 

SIGO CON ELLA 
OBIE BERMUDEZ (EMI TELEVISA) 

TU RECUERDO 
RICKY MARTIN (SONY BMG NORTE) 

TENGO 
FRANCO OE VITA (SONY BMG NORTE) 

TU PEOR ERROR 
LA 5A ESTACION (SONY BMG NORTE) 

DESILUSIONAME 
OLGA TANON (UNIVISION) 

HIPS DON'T LIE 
SHAKIRA FEATURING WYCLEF JEAN (EPIC /SONY BMG NORTE) 

HERIDAS DE AMOR 
RICARDO MONTANER EMI IELEVISAI 

0 5 

o 

o 

TITLE 
ARTIST (IMPRINT / PROMOTION LABEL) 

QUE PRECIO TIENE EL CIELO 
MARC ANTHONY (SONY BMG NORTE) 

LOS INFIELES 
AVENTURA ( PREMIUM LATIN) 

2 
PAM PAM 
WISIN A YANDEL (MACHETE) 

7 

4 

8 

12 

QUIEN ME IBA A DECIR 
DAVID BISBAL (VALE /UNIVERSAL LATINO) 

TENGO UN AMOR 
TOBY LOVE FEATURING RAKIM A KEN -Y (SONY BMG NORTE) 

NUESTRO AMOR SE HA VUELTO AYER 
VICTOR MANUELLE (SONY BMG NORTE) 

SIGO CON ELLA 
OBIE BERMUDEZ (EMI TELEVISA) 

NO VUELVO CONTIGO 
FRANKIE NEGRON (LA CALLE /UNIVISION) 

6 NOCHE DE ENTIERRO (NUESTRO AMOR) 
RaIBIYYKNAM IGMOS 6 MOLL WY TWEEIBAMT3 ROER SRBI'I. s 

10 9 

1 10 

15 16 

NO ES UNA NOVELA 
MONDAY A ALEXANDRA (JAN) 

COMO AMIGO NO 
NG2 (DISCOS 605 /SONY BMG NORTE. 

VALE LA PENA 
YOSKAR SARANTE (JAN) 

SER O PARECER 
RBD (EMI TELEVISA) 

DOWN 
RAKIM A KEN-11 (PINA/UNIVERSAL LATINO) 

LAGRIMAS 
INDIA (LA CALLE / UNIVISION) 

REGIONAL MEXICAN.. 
YW 

2 

< TITLE 
°J3 ARTIST (IMPRINT / PROMOTION LABEL) 

5 QUE VUELVA 
GRUPO MONTEZ DE DURANGO (DISA) 

1 DE RODILLAS TE PIDO 
ALEGRES DE LA SIERRA (VIVA/UNIVERSAL LATINO) 

3 
MAS ALLA DEL SOL 
JOAN SEBASTIAN (MUSART /BALBOA) 

4 2 
ALIADO DEL TIEMPO 
MARIANO BARBA (THREE SOUND) 

o 
o 

Js 

A LA PRIMERA PERSONA 
ALEJANDRO SANZ ( WARNER LATINA) 

7 POR ELLA 
INTOCABLE (EMI TELEVISA) 

9 
DIME QUIEN ES 

LOS RIELEROS DEL NORTE (FONOVISA) 

6 
TE COMPRO 
DUELO )UNIVISION) 

-9 4 
ANTES DE QUE TE VAYAS 
MARCO ANTONIO SOLIS (FONOVISA) 

10 8 
REGALO CARO 
LOS TIGRES DEL NORTE (FONOVISA) 

12 
SI TU AMOR NO VUELVE 
LA ARROLLADORA BANDA EL LIMON (DISA/EDIMONSA) 

16 
POR TU AMOR 
ALACRANES MUSICAL ( UNIVISION) 

17 
MI AMOR POR TI 
LOS HOROSCOPOS OE DURANGO (DISNEDIMONSA) 

14 15 
ALGUIEN TE VA A HACER LLORAR 
INTOCABLE (EMI TELEVISA) 

15 10 OS 
JETUNI RIVEBESOS RA 

Y 
(FONCOVI SAA ) 

® LATIN ALBUMS 
-yH 

, 10 TITLE 
;ó ARTIST IMPRINT A NUMBER / PROMOTION LABEL 

nSEXYBACK 
JUSTIN TIMBERLAKE JIVE ', 

GONE 
SUN JH PROMO 

ARTIST 
TITLE :IMPRINT / DISTRIBUTING LABEL) 

I 1 
MARCO ANTONIO SOLIS 
TROZOS DE MI ALMA 2 )FONOVISA, US) 

2 2 
A.B. UUINTANILLA III PRESENTS KUMBIA ALL STARZ 
FROM KUMBIA KINGS TO KUMBIA ALL STANZ (EMI TELEVISA) 

3 3 

4 4 

5 5 

6 6 

7 7 

411)"' 
9 9 

10 

11 

12 

13 

14 

15 

8 

10 

13 

12 

14 

15 

MANA 
AMAR ES COMBATIR (WARNER LATINA) 

PAULINA RUBIO 
AMANDA (UNIVERSAL LATINO) 

DAVID BISBAL 
PREMONICION (VALE/UNIVERSAL LATINO) 

VARIOUS ARTISTS 
TOP LATINO VOL. 2 (SONY BMG NORTE) 

RBD 
NUESTRO AMOR (EMI TELEVISA) 

FRANCO DE VITA 
MIL Y UNA HISTORIAS: EN VIVO (SONY BMG NORTE) 

VARIOUS ARTISTS 
NOW LATINO PIE B1 OCCIA MBÖN/ARVSINN.c IM11esN BMG MEW WASEYNG 

BELINDA 
UTOPIA (EMI TELEVISA) 

JUAN GABRIEL 
LA HISTORIA DEL DIVO (SONY BMG NORTE) 

GLORIA ESTEFAN 
OYE MI CANTO...LOS EXITOS (SONY 8MG NORTE) 

ANA GABRIEL 
HISTORIA OE UNA REINA (SONY BMG NORTE) 

RICARDO ARJONA 
ADENTRO (SONY BMG NORTE) 

RBD 
RBD: LIVE IN HOLLYWOOD (EMI TELEVISA) 

2 8 

4 9 

8 6 

12 

13 6 

11 9 

20 4 

6 IC 

5 1C 

c:- 33 3 

HARD 
AFRICANISM YELLOW /SILVER LABEL PROMO/TOMMY BOY 

COMMON GROUND 
DAVE AUGE S TALL PAUL FEAT SISELY TREASURE NiACTXSPes&NSIOGH 

IS IT LOVE? 
110 MADE 022 

SENSITIVITY 
SHAPE UK ULTRA PROMC 

F*CKING BOYFRIEND 
THE BIRD AND THE BEE METRO BLUE PROMO /BLUE NOTE 

DEJA VU (FREEMASONS /M. JOSHUA MIXES) 
BEPONCE FEATURING JAY -!COLUMBIA 89684 

MY NUMBER ONE 
HELENA PAPARIZOU MODA 7001 /MUSIC PLANT 

JUMP 
MADONNA .VARNER BROS. PROMO 

FLY ME AWAY 
GOLDFRAPP MUTE PROMO 

BE STILL 
KASKADE ULTRA 1436 

SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES) 
CERNONE MALLIGATOR IMPORT 

4 0 g SHINE (FREEMASONS MIXES) 
LUTHER VANDROSS J 70074 " /RMG 

B 21 7 
IS IT ANY WONDER? (TALL PAUL MIXES) 
KEANE INTERSCOPE PROMO 

HEAD OVER HEELS 
EMELEE BARAK PROMO 

19 8 

TROPICAL, 
L; ARTIST 
5; TITLE (IMPRINT / DISTRIBUTING LABEL) 

OLGA TANON 
SOY COMO TU (LA CALLE /UNIVISION /UG) 

2 1 

3 2 

4 3 

5 4 

6 

7 5 

B 8 

9 9 

10 7 

11 10 

12 13 

13 12 

14 14 

15 15 

AVENTURA 
GOD'S PROJECT (PREMIUM LATIN /SONY BMG NORTE) 

MARC ANTHONY 
SIGO SIENDO YO (SONY BMG NORTE) 

MONCHY & ALEXANDRA 
EXITOS (JAN /SONY BMG NORTE) 

MONCHY & ALEXANDRA 
EXITOS Y MAS (JAN /SONY BMG NORTE) 

VARIOUS ARTISTS 
30 BACIUITAS PEGAOITAS: ID N EVOY UI NEAR SW Q.XID(& NOWSONY BMG NORTE) 

VICTOR MANUELLE 
DECISION UNANIME (SONY BMG NORTE) 

GILBERTO SANTA ROSA & VICTOR MANUELLE 
DOS SONEROS. UNA HISTORIA (SONY BMG NORTE) 

VARIOUS ARTISTS 
LAS NO. 1 DE LA SALSA (SONY BMG NORTE) 

15 12 

19 9 12 

17 11 

16 11 

30 -1 

28 5 

27 6 

GILBERTO SANTA ROSA 
DIRECTO AL CORAZON (SONY BMG NORTE) 

MONCHY & ALEXANDRA 
HASTA EL FIN (J &N /SONY BMG NORTE) 

FONSECA 
CORAZON (EMI TELEVISA) 

VARIOUS ARTISTS 
30 SOMDDMS MADRAS: LO N UEVO Y LO MFJOR NMI (MOD( & RCLUSONY BMG NORTE) 

TONO ROSARIO 
EN VIVO: EL ORIGINAL (UNIVERSAL LATINO) 

EDDIE SANTIAGO 
PURA SALSA (UNIVERSAL LATINO) 

REGIONAL MEXICAN.. 

A ARTIST 
n3 TITLE (IMPRINT DISTRIBUTING LABEL) 

O 2 
LOS BUKIS 
30 RECUERDOS IFONOVISA/UG) 

2 1 
JAVIER SOLIS 
LA HISTORIA DE JAVIER SOLIS (SONY BMG NORTE) 

3 
CONJUNTO PRIMAVERA 

6 7 

4 

PARA TI...NUESTRA HISTORIA (FONOVISA/UG) 

ALACRANES MUSICAL 
PUROS CORRIDOS VENENOSOS (UNIVISION /UG) 

PESADO 
PIENSAME UN MOMENTO (WARNER LATINA) 

LOS TIGRES DEL NORTE 
LA BANDA DEL CARRO ROJO (FONOVISA/UG) 

LUPILLO RIVERA 
ENTRE COPAS Y BOTELLAS (VENEMUSIC /UNIVERSAL LATINO) 

LOS BUKIS 
LINEA DE ORO (FONOVISA/UG) 

RAMON AYALA 
- 3D CORRIDOS: HISTORIAS NORTENAS (FREDDIE) 

10 10 

11 11 

12 12 

18 

14 13 

16 19 

INTOCABLE 
X (EMI TELEVISA) 

PEPE AGUILAR 
ENAMORADO (EMI TELEVISA) 

LOS CADETES DE LINARES 
LAS MAS CANANAS (BCI) 

LOS ORIGINALES DE SAN JUAN 
LINEA DE ORO (UNIVISION /UG) 

JENNI RIVERA 
BESOS Y COPAS DESDE HOLLYWOOD (FONOVISA/UG) 

LOS RIELEROS DEL NORTE 
PARA TI-NUESTRA HISTORIA (FONOVISA/UG) 

D sta for week of OCTOBER 28, 2006 For chart reprints call 646.654.4633 

A PUBLIC AFFAIR 
JESSICA SIMPSON EPIC PROMO 

CALL ON ME 
JANET A NELLY VIRGIN PROMO 

BUTTONS (D. AUDE MIXES) 
THE PUSSYCAT DOLLS FEATURING SNOOP 0056 AMA PROMOONTERSCOPE 

I'M WITH STUPID 
PET SHOP BOYS RHINO PROMO 

CHELSEA 
STEFYCL :..Ar -'I Ar.a -_: 

POWER 
PICK 

39 26 

ck 40 

12 

3 

0 
113 D 

LOVE'S -HE ONLY DRUG 
ULTRA NATE : ER LABEL PRC 51O1(IMI.' I 

GETCHA SOME 
PLEASURE CENTER NORTHCROSS MEDIA PROMO 

FLOW 
VINNY TROIA PRESENTS JAIOENE VEDA CURWE PROMO 

MOVE IN MY DIRECTION 
BANANARAMA THE LAB IMPORT /FUEL 2000 

0.-op 1 I_EqrRONIC: 
. . . . . ..,.. ...: r. 

I 

ARTIST 
ió TITLE MPRINT & NUMBER / DISTRIBUTING LABEL 

1 1 24 

2 3 

3 3 

4 

5 4 

6 5C 

7 5 

8 49 

12 3E 

9 3 

14 34 

10 4 

13 2 

15 1/ 

16 5 

18 11 

10 

12 

13 

14 

- 
5 1 

3 

#1 
22WKS 

GNARLS BARKLEY 
ST. ELSEWHERE ,')'v^: N TOWN 70003' /ATLANTIC 

SCISSOR SISTERS 
TA-DAH UNIVERSAL MOTOWN 007499`/UMRG 

ENIGMA 
A POSTERIORI VIRGIN 69994 

GORILLAZ 
DEMON DAYS PARLOPHONE 73833/VIRGIN 

DJ SHADOW 
THE OUTSIDER UNIVERSAL MOTOWN 007443/UMRG 

IMOGEN HEAP 
SPEAK FOR YOURSELF RCA VICTOR 72532 

BRAZILIAN GIRLS 
TALK TO LA BOMB VERVE FORECAST 006224/VG 

MADONNA 
CONFESSIONS ON A DANCE FLOOR WARNER BROS. 49460" 

SHE WANTS REVENGE 
TOT WANTS REVENGE FFAFECTNSS'RAWLESSOEFRFN 005587NTMER5WJWE 

JOHNNY BUDZ & DJ IRENE 
ULTRATRANCE 06 ULTRA 1437 

CASCADA 
EVERYTIME WE TOUCH ROBBINS 75064 

JOHNNY VICIOUS & DJ DREW 
THRNEMO PRESENTS: TRANCE ANMBAS, VOL I THRIVE 90755 

DELERIUM 
NUAGES OU MONDE NETTVJERK 30602 

FATBOY SLIM 
THE GREATEST HITS: WHY MY FARBER SK0IT56814/ASTRN5%MH5 

BASEMENT JAXX 
CRAZY ITCH RADIO XL 205 /BEGGARS GROUP 

BELANOVA 
DULCE BEAT UNIVERSAL LATINO 006301 

GOLDFRAPP 
SUPERNATURE MUTE 929E "0+ 

20 54 TIESTO 
IN SEARCH W SUNRISES: LOS MGELES SONG BIRD 0943LACK HOLE 

11 3 

17 2 

19 7 

PET SHOP BOYS 
POP ART: THE HITS CAPITOL 75945 

STEPHANE POMPOUGNAC 
HOTEL COSTES V.9 PSCHENT 46385/WARGRAM 

AIR 
LATENIGHTTALES THRIVE 90763 

BT 
THIS BINARY UNIVERSE DTS 11400+ 

ZERO 7 
THE GARDEN ULTIMATE DILEMMA/ATLANTIC 63380/AG 

PET SHOP BOYS 
FUNDAMENTAL RHINO 795125 

OAKENFOLD 
A LIVELY MIND MAVERICK 49900/WARNER BROS. 

46 

49 

50 

37 9 

ginGUIPIGNM 
TITLE 

X 
ARTIST IMPRINT 8 NUMBER / PROMOTION LABEL 

ONE NIGHT ONLY 
DEENA JONES AND THE DREAMS COLUMBIA 01415 

THE DJ MADE ME DO IT 
ROBIN ELEVEN 11 PROMO 

MAMAS ROOM (R. VISSIOWPASSENGERZ MIXES) 
UNDER THE INFLUENCE OF GIANTS ISLAND PROMO/IOJMG 

ABOUT US 
BROOKE HOGAN FEATURING PAUL WALL SMC PROMO /SORE 

WHAT THE WORLD NEEDS NOW 
JOYCE SIMS VESSEL PROMO 

TURN R UP (OAKENFOLD/DJ DAN/P RAUHOFER MODS) 
PARIS HILTON WARNER BROS. 42902 

TURN MY WORLD AROUND (I FOUND THE ONE) 
FREDRICK FORD OMC 002/MUSIC PLANT 

MANEATER 
NELLY FURTADO MOSLEY PROMO /GEFFEN 

THE LOVE YOU FEEL 
DEZROK BURN 101 /FIRE ENTERTAINMENT GROUP 

SO DEEP (CHRIS COX MIXES) 
WALKER ELICIT IMPORT 

DANCE WITH YOU 
LAUREN HILDEBRANDT ACT 2 7013 /MUSIC PLANT 

4 14 

43 11 

45 12 

39 15 

LOST YO MIND 
PEPPER MASHAY LIVE 2013/MUSIC PLANT 

I DON'T KNOW WHY (I LOVE YOU) 
THE BRAND NEW HEAVIES DELICIOUS VINYL PROMO 

I CALL IT LOVE 
LIONEL RICHIE ISLAND PROMO /IDJMG 

ALL OVER YOUR FACE 
CAZWELL PEACE BISWIUWEST END EXPRESS 1045WEST END 

AUNT NO 0111ER MAN (VASLIU MPEIRABPHA & SUINNI HOES) 

CHRISTINA AGUILERA RCA PROMO /RMG 

I BELIEVE 
GEORGIE PORGIE LIVE PROMO/MUSIC PLANT 

100 STORIES 
ANDREA BURNS TOUCAN COVE PROMONNNERSAL REPUBLIC 

GUACHI GUARO (CARL COX REMIX) 
CAL TJADER CONCORD PICANTE PROMO /CONCORD 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 007884 /IDJMG 

YOU GONNA WANT ME 
TIGA DIFFERENT IMPORT /PIAS 

FREE YOUR MIND 
OHSHA KAI ACT 2 012/MUSIC PLANT 

DESTINATION 
JACINTA CHUNKY PROMO 

MAS QUE NADA 
SERGIO MENDES FEATURING THE BLACK EYED PEAS HEM PROMOCWICORD 

THE GLAMOROUS LIFE 
T HR* FEATURING INAYA STY ^,M113Y6 soLtos-Ve1 LA187506'IOAIJY BOY 

4 

10 

TITLE 
.73; ió ARTIST (IMPRINT / PROMOTION LABEL) 

WHAT A FEELING 
PETER LOTS & DOMINICO NI RVOUS 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE: ZOMA:. 

1 12 

2 14 

3 1C 

4 13 

5 7 

20 2 

10 5 

7 4 

11 7 

8 11 

9 7 

#1 
owes 

BUTTONS 
THE PUSSYCAT DOLLS FEATURING SNOOP DOGG AAM1NTERSCOPE 

ITS TOO LATE 
DIRTY SOUTH VS. EVERMORE ULTRA 

LOVE DONT LET ME GO (WALKING AWAY) 
DAVID GUETTA VS. THE EGG ULTRA 

JUMP 
MADONNA WARNER BROS. 

BE STILL 
KASKADE ULTRA 

DEJA VU 
BETONCE FEATURING JAY -Z COLUMBIA 

IS IT LOVE? 
110 MADE 

SATELLITES 
SEPTEMBER ROBBINS 

ABOUT US 
BROOKE HOGAN FEATURING PAIL WALL SMC /SOBE 

12 4 
I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS UNIVERSAL MOTOWN 

6 1E 

19 3 

14' 1E 

17 

18 

24 

23 

1E 

4 

2 

7 

WATCH OUT 
FERRY CORSTEN ULTRA 

CUT 
PLUMB CURB 

HERE (IN YOUR ARMS) 
HELL0000DBYE DRIVE -THRU 

PROMISCUOUS 
NELLY FURTADO FEATURING TIMBALANO MOSLEY /GEFFEN 

WORLD, HOLD ON (CHILDREN OF THE SKY) 
BOB SINCLAR YELLOW /SILVER LABEL/TOMMY BOY 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA/RMG 

FEEL ALIVE 
BENASSI BROS. ULTRA 

PARTY FOR THE WEEKEND 
SOULSEEKERZ BIG BEAT /ATLANTIC 

MANEATER 
NELLY FURTADO MOSLEY / GEFFEN 

LOST 
ROGER SANCHEZ STEALTH/ULTRA 

FE bTR2 TURN IT UP 
PARIS HILTON WARNER BROS. 

NIY IS IT ANY WONDER? 
KEANE INTERSCOPE 

HUSH BOY 
BASEMENT JAXX XUBEGGARS GROUP 

Go to www.bil boa'd.Liz for complete chart data I 93 
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Hits of the World is compiled at Billboard /London. RE - Re-Entry 

OCT " QI 

JAPAN 
SINGLES 

i 
2 

3 

7 

8 

9 

10 

a3 (SOUNOSCAN JAPAN) OCTOBER 17, 2006 

NEW 
ARIGATO 
SMAP VICTOR 

2 
MIKAZUKI 
AMABA WARNER 

NEW 
ONLY ONE 
REU SIWON TOKUMA 

1 WINDING ROAD 
PORNO GRAFFTRI SONY 

TAIYO NO UTA 
KASAR AMALIE SONY BMG 

6 
SORAFUNE /DO! DO! DO! 
TOKIO UNIVERSAL 

NEW 
SOME BOYS! TOUCH (FIRST LOT EDITION) 
MAKI LOTO PICOLO TOWN 

YAKUSOKU NO BASHO 
CHEMISTRY DEFSTAR 

NEW WISH /STARLESS NIGHT 
OLIVIA (ASPI' REIRA (TRAPNEST) CUTTING EDGE 

NEW 
LOLLIPOP CANDY BAD GIRL (FIRST LTD EDITION) 
TOMMY FEBRUARY DEFSTAR 

(S N E P/I FOP/TITE.IVE) 

PAS LE TEMPS 
FAF LARAGE M6 INTERACTIONS 

FACON SEX 
TRIBAL KING ULM 

SLIPPING AWAY (CRIER LA VIE) 
MOBY FT. MYLENE FARMER MUTE 

LA JUNGLE DES ANIMAUX 
BEBE ULLY HEBAN 

OCTOBER 18 2006 

LA LOI DU SILENCE 
JOHNNY HALLYDAY WARNER 

FEMME DE COULEUR 
SITY'M (-PONE 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

ME & U 
CASSIE NEXTSELECTION/BAD BOY /ATLANTIC 

1980 
PASCAL OBISPO EPIC 

DERNIERS BAISERS 
LAURENT VOULZY RCA 

u 

lJ N I'I1= I) ICI NG I) C) IVI 

tiW 

1 23 

2 1 

3 2 

4 5 

6 

7 

8 

9 

10 

SINGLES 

(THE OFFICIAL UK CHARTS CO.) OCTOBER 15, 2006 

WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

AMERICA 
RAZORLIGHT VERTIGO 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE-A YELLOW PRODUCTION 

4 < COME TO ME 
P. DIDDY FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

8 

43 

6 

9 

3 

CHECKIN' IT OUT 
LIE CHRIS RCA 

SUPERFREAK 
BEATFREAKZ DATA 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

JUMP IN MY CAR 
DAVID HASSELHOFF SKINTIGHT 

SINGLES 

LE 3 (ARIA) OCTOBER 15. 2006 

1 1 

I WISH I WAS A PUNK ROCKER 
SANDI THOM RCA 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

I DONT FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

MANEATER 
NELLY FURTADO MOSLEY /GEFFEN 

U & UR HAND 
P0IK LAFACE/ZOMBA 

LONDON BRIDGE 
121151E WILL.I.AM /ABM /INTERSCOPE 

CALL ME WHEN YOU'RE SOBER 
LVANESCENCE WIND -UP 

TALLER, STRONGER, BETTER 
GUY SEBASTIAN SONY BMG 

BUTTONS 
THE PUSSYCAT DOLLS FT. SNOOP DOGO A8M /INTERSCOPE 

WHEN YOU WERE YOUNG 
THE KILLERS ISLAND 

GERMANY 
SINGLES 

wW ; .11 3 3 (MEDIA CONTROL) OCTOBER 17, 2006 

NEW 
DAS BESTE 
SILBERMONO COLUMBIA 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

3 
UNFAITHFUL 
RIHANNA SRP /DEF JAM 

4 U & UR HAND 
PINK LAFACE /ZOMBA 

2 SEXYBACK 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

6 DIESSES LEBEN 
JULI ISLAND 

7 NEW 
ERINNER MICH DICH ZU VERGESSEN 
YVONNE CATTERFELD EPIC 

LONDON BRIDGE 
FERGIE WILL.I.AM /ABM /INTERSCOPE 

COME TO ME 
P. DIODE FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

DANKE 
XAVIER NAID00 NAID00 

CANADA E3 
DIGITAL SINGLES 

2 

6 

á3 (SOUNDSCAN) 

1 CHASING CARS 
OCTOBER 28, 2006 

SNOW PATROL POLYDOR /A &M /INTERSCOPE /UNIVERSAL 

NEW 
RIVER 
SARAH MCLACHLAN NETTWERK/ARISTA/SONY BMG 

3 
MANEATER (ALBUM VERSION) 
NELLY FURTA00 MOSLEY /GEFFEN /UNIVERSAL 

2 
SEXYBACK (CLEAN VERSION) 
JUSTIN TIMBERLAKE FT. TIMBALAND JIVE /SONY BMG 

4 
LIPS OF AN ANGEL 
HINDER UNIVERSAL MOTOWN /UNIVERSAL 

5 
WHEN YOU WERE YOUNG 
THE KILLERS ISLAND /UNIVERSAL 

RE 
HOW TO SAVE A LIFE (ALBUM VERSION) 

THE FRAY EPIC /SONY BMG 

9 
SMACK THAT 

11KON FT. EMINEM SRGIIP FRONTAIDNMCTNNNERSAL MOTOWWUM6ERSAL 

7 LONDON BRIDGE (EXPLICIT VERSION) 
FERGIE WILL.I.AM /ABM /INTERSCOPE /UNIVERSAL 

NEW WHITE & NERDY 
WEIRD AL YANKOVIC WAY MOBY/VOLCANO /SONY BMG 

THE IVEIiI_RLANDS 
SINGLES 

EURO Nielsen 

DIGITAL TRACKSSoe 
/ndSaal 

VOW 

rs-3 

1 

2 

á3 (NIELSEN SOUNOSCAN INTERNATIONAL( OCTOBER 28. 2006 

AMERICA 
RAZORLIGHT VERTIGO 

14 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

3 2 

4 

5 8 
CHASING CARS 
SNOW PATROL POLYDOR/A&M /INTERSCOPE 

I DON'T FEEL LIKE DANCIN' 
SCISSOR SISTERS POLYDOR 

QUIEN ME IBA A DECIR 
DAVID BISBAL VALE/UNIVERSAL LATINO 

SEXYBACK (MAIN EXPLICIT VERSION) 
JUSTIN TIMBERLAKE JIVE /ZOMBA 

. 
WHEN YOU WERE YOUNG 7 
THE KILLERS ISLAND 

8 RE 
LABIOS COMPARTIDOS (ALBUM VERSION) 
MONA WARNER LATINA 

9 9 PROMISCUOUS (ALBUM VERSION) 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

10 NEW 
9 CRIMES 
DAMIEN RICE DMR /14TH F..00R 

11 NEW 
REHAB 
AMY WINEHOUSE ISLAND 

12 10 
YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

13 NEW WONDERFUL WORLD 
JAMES MORRISON POLYDOR 

14 NEW 
NI UNA SOLA PALABRA 
PAUUNA RUBIO UNIVERSAL LATINO 

15 

16 

13 

15 

U + UR HAND 
PINK LAFACE/ZOMBA 

COME TO ME 
MOOT FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

r7 12 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. BIG AU 8 DOLLARMAN YELLOW 

18 7 
CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

is NEW 
IRREPLACEABLE (ALBUM VERSION) 
BEYONCE COLUMBIA 

20 18 
O'T 

ßHAKIRA 

HIPS D 
FL WYCLEF 

N 
JEAN 

LIE 
EPIC 

IX . . ,I 
., ,...,;t. -...:.,,... ; MAB 

.11 3 3 

2 2 

3 3 

4 14 

6 12 

6 11 

6 

8 

10 5 

(FIM( /NIELSEN) 

SEI PARTY DI ME 
ZERO ASSOLUTO UNIVERSO 

RUDEBOX 
ROBBIE WILLIAMS CHRYSALIS 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

AN EASIER AFFAIR 
GEORGE MICHAEL AEGEAN /EPIC 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

LONDON BRIDGE 
FERGIE WILL.I.AM /ABM /INTERSCOPE 

CALL ME WHEN YOU'RE SOBER 
EVANESCENCE WIND -UP 

OCTOBER 16. 2006 

OH! WHAT A GIRL 
SIMPLY RED SIMPLYRED COM 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

DEJA VU 
BEYONCE KNOWLES FT. JAR -Z COLUMBIA 

á3 I PHOM USICAE /MEDIA) 

CRITICAR POR CRITICAR 
FANGORIA D.R.O. 

OCTOBER 18, 2006 

2 2 
LET ME OUT 
DOVER CAPITOL 

3 5 . 
THE REINCARNATION OF BENJAMIN BREEG 
IRON MAIDEN CAPITOL 

4 7 
HIMNO OFICIAL DEL SEVILLA FC 
EL ARREBATO CAPITOL 

5 8 
VIVIR PARA CONTARLO B/W HACIENDO LO 
VIOLADORES DEL VERSO BOACOR 

6 9 
LOVE DONT LET ME GO (WALKING AWAY) 
DAVID GUETTA VS THE EGG GUSTO 

6 
MOSQUITO 
LOCO LOCO THE DANCE DIVISION 

8 3 
ONE WISH 
ROSETTE EMI 

9 10 
RUDEBOX 
ROBBIE WILLIAMS CHRYSALIS 

10 4 HIMNO EVENTUAL DEL REAL OVIEDO 
MELENDI CAPITOL 

I)I_NNIARIC -I- 
SINGLES 

1 NEW 

2 1 

3 5 

4 4 

(MEGA CHARTS BV) OCTOBER 13. 2006 

EVERYTIME I THINK OF YOU 
MARCO BORSATO/LUCIE SILVAS UNIVERSAL 

ALS DE MORGEN IS GEKOMEN 
JAN SNIT ARTIST & COMPANY 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

5 
ROOD 
MARCO BORDATO POLYDOR 

ALBUMS 

2 2 

3 3 

4 4 

JAN SMIT 
OP WEG NAAR GELUK ARTIST 8 COMPANY 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

PAUL DE LEEUW 
M00II WEER EEN COI UNIVERSAL 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

K3 
YA YA YIPPEE STUDIO 100 

2 4 

3 2 

4 5 

(AUSTRIAN IFPI /AUSTRIA TOP 40) OCTOBER 16, 2006 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

STOP! DIMENTICA 
TIZIANO FERRO CAPITOL 

U +UR HAND 
PINK LAFACE/ZOMBA 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

ALBUMS 

1 NEVE 
E AFRTEI 

BEST 

DI 
OF HOT 

E Z 
ACTION 

2 CHRISTINA STUERMER 
LEBE LAUTER POLYDOR 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

ZUCCHERO FORNACIARI 
FLY POLYDOR 

SCISSOR SISTERS 
TA -DAR POLYDOR 

(VEROENS GANG NORWAY) OCTOBER 18, 2006 

I DONT FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

THE OTHER SIDE 
WITH ALEKSANDER RCA 

SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

NOT OVER 
ERIK FABER EPIC 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

ALBUMS 
N. KURT/E. LIND/A. HOLM/A.FUENTES 
HALLELUJAH-LIVE SONY BMG/UNIVERSAL 

SCISSOR SISTERS 
TA -OAH POLYDOM 

AGE ALEXANDERSEN 
SNOHARPAN EMI 

THOMAS DYBDAHL 
SCIENCE UNIVERSAL 

ASBJORNSEN KRISTIN 
WAYFARING STRANGER UNIVERSAL 

(IFPI /NIELSEN MARKETING RESEARCH) OCTOBER 17, 2006 

1 I 
MR. NICE GUY 
TRINE DYRHOLM CMC 

2 2 
BOTEN ANNA 
BASSHUNTER WARNER 

3 NEW 
THE SONS OF ODIN 
MANOWAR MAGIC CIRCLE 

4 NEW 
LOVE JUNKIE 
KASPER SPED SELSKAB UKENDT 

ß 3 
BRUDEVALSEN 
TEDDY PERDERSEN UNIVERSAL 

ALBUMS 

N 

NEPHEW 
INTERKOM BOW IND COPENHAGEN 

2 
VARIOUS ARTISTS 
M.6:142006 UNIVERSAL 

3 
NIK & JAY 
3: FRESHFRI -FLY EMI 

9 
BAMSES VENNER 
KESSER DEM VI HOLDER A MY WAY 

TRENTEMOLLER 
THE LAST RESORT ALARM /MBO 

94 I Go to www.billboard.bi for complete chart data 

aa 
LIA 

M 

1 

2 

3 

(RIM) OCTOBER 17, 2008 

i ANDRE SARDET 
ACUSTICO FAROL 

4 
EVANESCENCE 

THE OPEN DOOR WIND -UP 

3 

4 2 

5 5 

8 16 

7 7 

8 9 

9 6 

10 8 

FLOR 
FLORIBELLA SOM LIVRE 

BEBE LILLY 
ESTE E 0 MEU MUM COLUMBIA 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 

DOCEMANIA 
DOCEMANIA MERCURY 

PAULO GONZO 
PAULO GONZO COLUMBIA 

MARIZA 
TRANSPARENTE CAPITOL 

GAETANO VELOSO 
CE ".'ERCURY 

BEN HARPER 
BOTH SIDES OF THE GUN VIRGIN 

; á 3 (IFPI GREECE !DELOITTE 8 TOUCHE) OCTOBER 16. 2006 

1 1 
OLA I TIPOTA 
MIKHALIS KHATZIGIANNIS'UNIVERSAL 

2 

3 

4 

6 

4 

3 

DJ 
MARIANTA PIERIDI UNIVERSAL 

EFTIKHOS 
THANOS PETRELIS HEAVEN 

THES NA KANOUME SKHESI 
KONSTANTINOS KHRISTOFOfROU MINOS 

SUMMER IN GREECE 
GIORGOS MAZONAKIS HEAVEN 

ALBUMS 
EVANESCENCE 
THE OPEN DOOR WIND -UP 

IRON MAIDEN 
A MATTER OF LIFE AND DEATH CAPITOL 

FERGIE 
THE DUCHESS BUM 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 

SCISSOR SISTERS 
TA -DAH POLYDOR 

Data for week of OCTOBER 28, 2006 CHARTS LEGEND on Page 96 

www.americanradiohistory.com

www.americanradiohistory.com


ED 
i"U N 

CONTLMPORARY JAZZ 

PF 

7 

1 3 

2 3 

3 10 

6 12 

5 16 

4 16 

8 12 

9 59 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

RiBONEY JAMES 
SHINE CONCORD 30049 

MEDESKI SCOFIELD MARTIN & WOOD 
OUT LOUDER INDIRECTO 01 

FOURPLAY 
X BLUEBIRD 86399/RCA VICTOR 

THE JAZZMASTERS 
JAllMASTERS V TRIPPIN 'N' RHYTHM 905221/2 

WAYMAN TISDALE 
WAY UPI RENDEZVOUS 5118 

PETER WHITE 
PLATIN' FAVOURITES LEGACY /COLUMBIA 94992/SONY MUSIC 

THE RIPPINGTONS 
20TH ANNIVERSARY PEAK 30000 /CONCORD W 

cá 7 

HERBIE HANCOCK 
POSSIBILITIES HEAR /HANCOCK 70013/VECTOR 

CHRIS BOTTI 
DECEMBER COLUMBIA 75381/SONY MUSIC 

14 26 

7 53 

15 38 
KENNY G 

THE ESSENTIAL KENNY G LEGACY / ARISTA 75487/RMG R 
13 8 LEE RITENOUR 

SMOKE' N' MIRRORS I.E. /PEAK 23001 /CONCORD 

12 5 
JOYCE COOLING 
REVOLVING DOOR NARADA JAll 44541 /NARADA 

MI 17 
100 

KENNY G 
AT LAST... THE DUETS ALBUM ARISTA 62470 /RMG 

'S 

MINDI ABAIR 
LIFE LESS ORDINARY GRP 006222NG 

JAMIE CULLUM 
CATCHING TALES VERVE FORECAST /UNIVERSAL 005478/VG /UMRG O+ 

16 3 
STANTON MOORE 
III TELARC 83648 

7 10 21 
MARION MEADOWS 
DRESSED TO CHILL HEADS UP 3106 

11 5 
TOMMY EMMANUEL 
THE MYSTERY FAVORED NATIONS 5130 

20 19 WILL DOWNING 
THE BEST OF WILL DOWNING: THE MILLENNIUM COLLECTION HIP -0 004869/UME 

18 16 
MICHAEL FRANKS 
RENDEZVOUS IN RIO KOCH 9964 

22 16 
DAVID BENOIT 
FULL CIRCLE PEAK 30015 /CONCORD 

RAMSEY LEWIS 
WITH ONE VOICE NARADA JAll 60699 /BLG 

23 48 

GERALD ALBRIGHT 
NEW BEGINNINGS PEAK 8540 /CONCORD 

ROB WHITE 
LET IT RIDE E2 90953 /ORPHEUS 

PIECES OF A DREAM 
PILLOW TALK HEADS UP 3105 

SALES DATA COMPILED BY 

Nielsen 
SoundScan 

See Chart Legend for rules and explanations c'; 2436, VNU Business Media. Inc. and Nielsen SoundScan. Inc. All rights reserved 

OCT 
28 

EUROCHARTS 

2 

3 

4 

EUROCHARTS ARE COMPILED BY BILLBOARD FROM THE NATIONAL SINGLES ANO ALBUM 
SALES CHARTS OF 20 EUROPEAN COUNTRIES. OCTOBER 18, 2006 

I DON'T FEEL LIKE DANCING 
SCISSOR SISTERS POLYDOR 

2 
SEXYBACK 
JUSTIN TIMBERLAKE JIVE/ZOMBA 

4 
ROCK THIS PARTY (EVERYBODY DANCE NOW) 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

3 UNFAITHFUL 
RIHANNA SRP /DEF JAM 

5 68 WELCOME TO THE BLACK PARADE 
MY CHEMICAL ROMANCE REPRISE 

e 8 
PAS LE TEMPS 

FAF LARAGE M6 INTERACTIONS 

7 COME TO ME 
P DIED' FT. NICOLE SCHERZINGER BAD BOY /ATLANTIC 

8 11 
U & UR HAND 
PINK LAFACE / ZOMBA 

NEW 
DAS BESTE 
SILBERMOND COLUMBIA 

10 12 
FACON SEX 
TRIBAL KING ULM 

1Y` 7 AMERICA 
RAZORLIGHT VERTIGO 

12 14 SLIPPING AWAY (CRIER LA VIE) 
MOOR FT. MYLENE FARMER MUTE 

13 

14 

15 

1 

ARTIST 
AS TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

1 2 

2 4 

3 5 

4 2 

5 88 

8 24 

7 5 

52 

6 3 

10 8 

IIIP 
6 ; PROMISCUOUS 

F14 

NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 115 
15 

ME &U 
CASSIE NEXTSELECTION /BAD BOY /ATLANTIC 

9 
LONDON BRIDGE 
FERGIE WILL. LAM /ABM /INTERSCOPE 

AI_13UMS 

3 

2 

4 

5 NEW 

8 8 

7 5 

8 14 

9 9 

10 6 

11 13 

12 NEW 

13 10 

14 12 

15 11 

2 2 

EVANESCENCE 
THE OPEN DOOR WIND -UP 

SCISSOR SISTERS 
TA -OAH POLMOOR 

OCTOBER 18. 2006 

THE KILLERS 
SAM'S TOWN ISLAND 

KATIE MELUA 
PIECE BY PIECE DRAMATICO 

DIE ARZTE 
BEST OF HOT ACTION 

PINK 
PM NOT DEAD LAFACE/ZOMBA 

JUSTIN TIMBERLAKE 
FUTURESEX/LOVESOUNOS JIVE /ZOMBA 

RAZORLIGHT 
RAZORLIGHT VERTIGO 

ZUCCHERO 
FLY POLYDOR 

BOB DYLAN 
MODERN TIMES COLUMBIA 

JAMES MORRISON 
UNDISCOVERED POLYDOR 

STING /DOWLAND 
SONGS FROM THE LABYRINTH DEUTSCHE GRAMMOPHONE 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 

ROSENSTOLZ 
OAS GROSSE LEBEN ISLAND 

RENAUD 
ROUGE SANG VIRGIN 

RADIO AIRPLAY Nieism, 

RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND 
TABULATED BY NIELSEN MUSIC CONTROL 

I DON'T FEEL LIKE DANCIN 
SCISSOR SISTERS POLYDOR 

SEXYBACK 

1:13 

JUSTIN TIMBERLAKE JIVE / ZOMBA 

UNFAITHFUL 
RIHANNA SRP /DEF JAM 

OCTOBER 18, 2006 

12 47 

13 3 

15 19 

6 

55 

17 11 19 

Lie 14 7 

Mk24 13 

Et 23 

17 

16 

#1 RAY CHARLES + THE COUNT BASIE ORCHESTRA 
RAY SINGS BASIE SWINGS HEAR 30026 /CONCORD 

DIANA KRALL 
FROM THIS MOMENT ON VERVE 007323NG 

MADELEINE PEYROUX 
HALF THE PERFECT WORLD ROUNDER 613252 

GLADYS KNIGHT 
BEFORE ME VERVE 006225/VG 

MICHAEL BUBLE 
ITS TIME 143 /REPRISE 48946/WARNER BROS. O+ 

NAT KING COLE 
THE VERY BEST OF NAT KING COLE CAPITOL 59324 

PAT METHENY / BRAD MEHLDAU 
METHANY MEHLDAU NONESUCH 79964/WARNER BROS. 

CHRIS BOTTI 
TO LOVE AGAIN: THE DUETS COLUMBIA 77505 /SONY MUSIC 

KEITH JARRETT 
THE CARNEGIE HALL CONCERT ECM 007362/UNIVERSAL CLASSICS GROUP 

CHRIS BOTTI 
LIVE: WITH ORCHESTRA 8 SPECIAL GUESTS COLUMBIA 80458 /SONY MUSIC O 
STEVE TYRELL 
SONGS OF SINATRA HOLLYWOOD 162550 

MICHAEL BUBLE 
CAUGHT IN THE ACT 143 /REPRISE 49444/WARNER BROS. O+ 

AL DI MEOLA 
CONSEQUENCE OF CHAOS TELARC 83649 

KATIE MELUA 
PIECE BY PIECE DRAMATICO /UNIVERSAL MOTOWN 006868 /UMRG 

MILES DAVIS 
COOL 8 COLLECTED COLUMBIA 84784 /SONY MUSIC 

THELONIOUS MONK QUARTET WITH JOHN COLTRANE 
AT CARNEGIE HALL THELONIOUS /BLUE NOTE 35173/BLG 

ELVIS COSTELLO & ALLEN TOUSSAINT 
THE RIVER IN REVERSE VERVE FORECAST 006660NG O 
TONY BENNETT 
GREATEST HITS OF THE 100 RPM /COLUMBIA 84779/SONY MUSIC 

THELONIOUS MONK WITH JOHN COLTRANE 
THE COMPLETE 1957 RIVERSIDE RECORDINGS RIVERSIDE /FANTASY 30027 /CONCORD 

BRANFORD MARSALIS 
BRAGGTOWN MARSALIS 600042 /ROUNDER 

DIANA ROSS 
BLUE UNIVERSAL MOTOWN 005694 /UMRG 

LOUIS ARMSTRONG 
THE DEFINITIVE COLLECTION HIP- ONERVE /CHRONICLES 004893/UME 

18 8 
NANCY WILSON 
TURNED TO BLUE MCG JAll 10222/TELARC 

GORDON GOODWIN'S BIG PHAT BAND 
THE PHAT PACK IMMERGENT 284404 

22 13 
JOHN PIZZAREW WITH THE CLAYTON -HAMILTON JAll ORCHESTRA t_, 
DEAR MR. SINATRA TELARC 83638 

CLASSICAL 

® 24 2 

It10 8 

ROCK THIS PARTY 
BOB SINCLAR FT. CUTEE -B YELLOW PRODUCTION 

PROMISCUOUS 
NELLY FURTADO FT. TIMBALAND MOSLEY /GEFFEN 

WHO KNEW 
PINK LAFACE / ZOMBA 

AIN'T NO OTHER MAN 
CHRISTINA AGUILERA RCA 

CRAZY 
GNARLS BARKLEY DOWNTOWN /ATLANTIC 

ME & U 
CASSIE NEXTSELECTIOWBAD BOY /ATLANTIC 

YOU GIVE ME SOMETHING 
JAMES MORRISON POLYDOR 

HIPS DON'T LIE 
SHAKIRA FT. WYCLEF JEAN EPIC 

SOMETHING ABOUT YOU 
JAMELIA PARLOPHONE 

LOVE DON'T LET ME GO 
DAVID GUETTA VS. THE EGG GUSTO 

BREAKAWAY 
KELLY CLARKSON RCA 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

#1 STING 
SONGS FROM THE LABYRINTH DG 007220 /UNIVERSAL CLASSICS GROUP 

JOSHUA BELL 
VOICE OF THE VIOLIN SONY CLASSICAL 97779 /SONY OMG MASTERWORKS 

ANDRE RIEU 
THE HOMECOMING! DENON 17613/SLG 

VARIOUS ARTISTS 
PAUL MCCARTNEY'S ECCE COR MEUM EMI CLASSICS 70424/BLG 

GABRIELA MONTERO 
BACH 8 BEYOND EMI CLASSICS 64647 /BLG 

THE 5 BROWNS 
NO BOUNDARIES RCA RED SEAL 78719/SONY BMG MASTERWORKS 

HILARY HAHN 
PAGANINI/SPHOR: VIOLIN CONCERTOS DG 007188 /UNIVERSAL CLASSICS GROUP 

VARIOUS ARTISTS 
BEDTIME BEATS: THE SECRET TO SLEEP SMASH 77617 /RHINO 

DANNY ELFMAN 
SERENABA SCHIZOPHRANA SONY CLASSICAL 89780 /SONY BMG MASTERWORKS 

ANONYMOUS 4 /DAROL ANGER /MIKE MARSHALL 
GLORYLAND HARMONIA MOND! 907400 

ANNE -SOPHIE MUTTER 
SIMPLY ANNE- SOPHIE DG 007189 /UNIVERSAL CLASSICS GROUP 

9 15 
POLYPHONY (LAYTON) 
WHITACRE: CLOUDBURST ANO OTHER CHORAL WORKS HYPERION 67543/HARMONIA MARDI 

HELENE GRIMAUD 
REFLECTION DG 006904 /UNIVERSAL CLASSICS GROUP 

14 5 

5 

79 

10 4 

23 

SMILE 
LILY ALLEN REGAL/PARLOPHONE 

Data for week of OCTOBER 28, 2006 

JAMES GALWAY 
MY MAGIC FLUTE DG 007148 /UNIVERSAL CLASSICS 

THE 5 BROWNS 
THE 5 BROWNS RCA RED SEAL 66007 /SONY BMG MASTERWORKS IS 

GROUP 

LEON FLEISHER 
THE JOURNEY VANGUARD CLASSICS 1796 /ARTEMIS CLASSICS 

5 ESTONIAN PHILHARMONIC CHAMBER CHOIR (HILLIER) 
PART: DA PACEM HARMONIA MUNCH 907401 

2 

55 

80 

VARIOUS ARTISTS 
STEVE REICH: PHASES IA NONESUCH RETROSPECTIVE) NONESUCH 79962/WARNER BROS. 

ANDRE RIEU 
THE FLYING DUTCHMAN DENON 17570 

YO -YO MA /THE SILK ROAD ENSEMBLE 
SILK ROAD JOURNEYS: BEYOND THE HORIZON SONY CLASSICAL 93962/SO NY BM MASTERWORKS II 

63 
MORMON TABERNACLE CHOIR WITH ORCHES RA /if TEMPLE SQUARE (JESSOP) 
CHOOSE SOMETHING LIKE A STAR MORMON TABERNACLE CHOIR 0005 

3 
BBC SYMPHONY ORCHESTRA (ADAMS)/TRACY SILVERMAN 
JOHN ADAMS: THE DHARMA AT BIG SUR NONESUCH 79857 /WARNER BROS. 

MITSUKO UCHIDA 
BEETHOVEN: PIANO SONATAS PHILIPS 006379 /UNIVERSAL CLASSICS GROUP 

RE- ENTRY 

BE-ENTRY 

25 'i RE-ENTRY 

For chart reprints call 646.654.4633 

CHRISTOPHER PARKENING 
GEMINI: GRACE LIKE A RIVER EMI CLASSICS 56418/BLG 

VARIOUS ARTISTS 
MOZART! DG 006730 /UNIVERSAL CLASSICS GROUP 

ASSICAL CROSSOVER 

1 1 

2 

4 

3 

5 

I6 101 
ANDREA BOCELLI 
ANDREA PHILIPS 003513 /UNIVERSAL CLASSICS GROUP 

18 34 
IL DIVO 
T HE CHRISTMAS COLLECTION SYCO/COLUMBIA 97715/SONY MUSIC 

7 34 

10 3 

11 3 

9 49 

F2 
B 31 

14 5 

16 47 

13 76 

-8 17 51 II 12 57 
MORMON TABERNACLE CHOIR 
LOVE IS SPOKEN HERE MORMON TABERNACLE CHOIR 0017 

THE EAST VILLAGE OPERA COMPANY 
THE EAST VILLAGE OPERA COMPANY DECCA 005181 /UNIVERSAL CLASSICS GROUP IIII 

19 
18 

'` 
VARIOUS ARTISTS 
STRUNG OUT ON PANIC! AT THE DISCO VITAMIN 9155 III 21 40 
CHLOE 
WALKING IN THE AIR MANHATTAN 42961/BLG 

pp25 23 
SOUNDTRACK 

THE DA VINCI CODE DECCA 006479 /UNIVERSAL CLASSICS GROUP 

=' 23 52 
HAYLEY WESTENRA 
ODYSSEY DECCA 005440 /UNIVERSAL CLASSICS GROUP 

11111 

2 

37 

78 

5 

39 

ARTIST 
TITLE IMPRINT 8 NUMBER / DISTRIBUTING LABEL 

SARAH BRIGHTMAN 
DIVA: THE SINGLES COLLECTION NEMO STUDIO /ANGEL 73671/BLG 

ANDREA BOCELLI 
AMORE SUGAR / DECCA 006069 /UNIVERSAL CLASSICS GROUP 

IL DIVO 
IL DIVO SYCO /COLUMBIA 93963/SONY MUSIC IIB 

VITTORIO 
VITTORIO POLYDOR/DECCAA4USIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP 

IL DIVO 
ANCORA SYCO /COLUMBIA 76914/SONY MUSIC 

ANDREA BOCELLI 
AMOR SUGARNENEMUSIC 006144 /UNIVERSAL LATINO 

RONAN TYNAN 
THE DAWNING OF THE DAY DECCA 007339 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR 
THE WONDER OF CHRISTMAS MORMON TABERNACLE CHOIR 70047 

SOUNDTRACK 
PRIDE A PREJUDICE DECCA 005620 /UNIVERSAL CLASSICS GROUP 

MORMON TABERNACLE CHOIR 
THEN SINGS MY SOUL MORMON TABERNACLE CHOIR 70036 

THE TEN TENORS 
HERE'S TO THE HEROES RHINO 63674 

JOHN WILLIAMS /YO -YO MA /ITZHAK PERLMAN 
MEMOIRS OF A GEISHA (SOUNDTRACK) SONY CLASSICAL 74708150NY HMG MASTERWORKS 

SOUNDTRACK 
STAR WARS EPISODE III REVENGE OF TIE SIM SONY CLASSICAL 94220 /SONY BRAG MASTEFNVORKS P 

SARAH BRIGHTMAN 
LOVE CHANGES EVERYTHING 1NE ANDREW LLOYD WBFH1C0UECIKINYq.YOECCA0055161RAEASFL (USN -. 

24 . RE-ENTRY 

BOND 
EXPLOSIVE: THE BEST OF BOND MBO/DECCA 004748NNIVERSAL CLASSICS GROUP OS 

THE IRISH TENORS 
SACRED: A SPIRITUAL JOURNEY RAZOR 8 TIE 82929 

VARIOUS ARTISTS 
STRUNG OUT ON THREE DAYS GRACE: THE STRING OUARTET TRIBUTE VITAMIN 914 

Gc to www.billboard.biz for complete chart data 95 
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CHARTS 
SEE BELOW FOR COMPLETE LEGEND INFORMATION. 

SALES DATA COMPILED BY 

I1ti'011 17J ti,` 
Sales data compiled from a comprehesive pool of U.S. music merchants by Nielsen 

SoundScan. Sales data for R &B,'hip -hop retail charts is compiled by Nielsen 

SoundScan from a national subset of core stores that specialize in those genres. 

Albums with the greatest sales gains this week. 

PACE 
SETTER 

mWhere included. this award indicates the title 

with the chart's largest unit increase. 

Where included. this award indicates the title with 
the chart's biggest percentage growth. 

NEATSEEIER 
GRADUATE 

Indicates album entered top 100 of The Billboard 200 

and has been removed from Heatseekers chart. 

PRICING CONFIGURATION 
CD Cassette prices are suggested list or equivalent prices, which are projected 
from wholesale prices. '.ö: atter price indicates album only available on DualDisc. 

CDIDVD atter price indicates CD /DVD combo only available. D DualDisc avail- 

able. + CD'DVD combo available. * indicates vinyl LP is available. Pricing and 

vinyl LP availability are not included on all charts. 

141 MCI PI 4,11E0 ti if41 
RADIO AIRPLAY SINGLES CHARTS 
Compiled from a national sample of data supplied by Nielsen Broadcast Data 

Systems. Charts are ranked by number of gross audience impressions, comput- 

ed by cross -referencing exact times of airplay with Arbitron listener data. The 

exceptions are the Rhythmic Top 40. Adult Top 40, Adult Contemporary, Modern 

Rock and Adult R &B charts, which are ranked by total detections. 

Songs showing an increase in audience (or detections) 
over the previous week, regardless of chart movement. 

RECURRENT RULES 
Songs are removed from the Hot 100 and Hot 100 Airplay charts simultaneously 

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs 

are removed from the Hot R&B Hip -Hop Songs and Hot R &B'Hip -Hop Airplay charts 

simultaneously if they have been on the Hot R &B /Hip -Hop Singles & Tracks for more 

than 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop 

100 Airplay charts simultaneously if they have been on the Pop100 for more than 30 

weeks and rank below 30. Titles are removed from Hot Country Songs if they have 

been on the chart for more than 20 weeks and rank below 15 in detections or audi- 

ence, provided that they are not still gaining enough audience points to bullet. Songs 

are removed from the Adult Top 40, Adult Contemporary. Adult R &B, and Hot Dance 

Airplay charts if they have been on the chart for more than 20 weeks and rank below 

15 (20 for Modem Rock and Latin) or if they have been on the chart for more than 52 

weeks and below 10. 

SINGLES SALES CHARTS 
The top selling singles compiled from a national sample of retail store, mass 

merchant. and internet sales reports collected, compiled. and provided by 

Nielsen SoundScan. For R &B'Hip -Hop Singles Sales, sales data is compiled 
from a national subset panel of core R &B /Hip -Hop stores by Nielsen Soundscan. 

Singles with the greatest sales gains. 

CONFIGURATIONS 
O CD single available. 0 Digital Download available. O DVD single available. 
O Vinyl Maxi -Single available. O Vinyl Single available. O CD Maxi -Single 

available. Configurations are not included on all singles charts. 

HITPREDICTOR 
dr Indicates title earned HitPredictor status in that particular format based on 

research data provided by Promosquad. Songs are tested online by Promosquad 

using multiple listens and a nationwide sample of carefully profiled music con- 

sumers. Songs are rated on a 1 -5 scale; final results are based on weighted posi- 

tives. Songs with a score of 65 or more (75 or more for country) are judged to 

have Hit Potential: although that benchmark number can fluctuate per format 

based on the strength of available music. For a complete and updated list of cur- 

rent songs with Hit Potential, commentary, polls and more, please visit www.hitpre- 

dictor.com. 

DANCE CLUB PLAY 
Compiled from a national sample of reports from club DJs. 

Titles with the greatest club play increase over the previous week. 

tIMZ01 ati 0111 PI a0E4- 
ALBUM CHARTS 

Recording Industry Assn. Of America (RIAA) certification for net shipment of 

500,000 albums (Gold). RISA certification for net shipment 
for 1 million units (Platinum). RIAA certification for net shipment of 10 million 

units (Diamond). Numeral within Platinum or Diamond symbol indicates album's 

multi -platinum level. For boxed sets, and double albums with a running time of 

100 minutes or more, the RIAA multiplies shipments by the number of discs and/ 

or tapes. Certification for net shipments of 100.000 units (Oro). _.. Certification 

of 200,000 units (Platino). Certification of 400.000 units (Multi -Platino). 

SINGLES CHARTS 
RIAA certification for 500,000 paid downloads (Gold). RIAA certification for 

1 million paid downloads (Platinum). Numeral within platinum symbol indicates song's 

multiplatinum level. RIRA certification for net shipment of 500,000 singles (Gold). 

MUSIC VIDEO SALES CHARTS 
RIAA gold certification for net shipment of 25.000 units for video singles. 

RIRA gold certification for net shipment of 50,000 units for shortform or 

longform videos. RIAA platinum certification for net shipment of 50,000 units 

for video singles. RIAA platinum certification for sales of 100,000 units for 

shortform or longform videos. 

DVD SALES.VHS SALES/VIDEO RENTALS 
RIAA gold certification for net shipment of 50,000 units or $1 million in sales at 

suggested retail price. RIAA platinum certification for sales of 100,000 units or $2 

million in sales at suggested retail price. IRMA gold certification for a minimum 

sale of 125,000 units or a dollar volume of $9 million at retail for theatrically released 

programs; or of at least 25,000 units and $1 million at suggested retail for non -the- 

atrical titles. IRMA platinum certification for a minimum sale of 250,000 units or a 

dollar volume of $18 million at retail for theatrically released programs, and of at 

least, 50.000 units and $2 million at suggested retail for non -theatrical titles. 

ÌON 
P()P CATALOG : 

2 156 

ARTIST 
TITLE IMPRINT 8 NUMBER I DISTRIBUTING LABEL (PRICE) 

I: 4 1 73 

7 62 

3 55 

8 108 

312 

9 155 

11 122 

6 105 

13 304 

25 309 

17 168 

12 569 

21 681 

15 79 

16 751 

14 102 

18 514 

24 869 

23 46 

12 

14 

15 

17 

18 

19 

20 

21 

22 

25 

26 

31 7 

29 175 

26 190 

22 212 

EVANESCENCE 
FALLEN WIND -UP 13063 (18.981 

RASCAL FLATTS 
FEELS LIKE TODAY LYRIC STREET 165049 /HOLLYWOOD (18.98) 

PINK FLOYD 
DARK SIDE OF THE MOON CAPITOL 46001* (18.98/10.98) 

SOUNDTRACK 
THE LITTLE MERMAID WALT DISNEY 861618 (18.98) 

BOB SEGER & THE SILVER BULLET BAND 
GREATEST HITS CAPITOL 30334 (16.98) 

DANE COOK 
HARMFUL IF SWALLOWED COMEDY CENTRAL 0017 (16.98 CD /DVD) G 

KEITH URBAN 
BE HERE CAPITOL NASHVILLE 77489 (18.98) 

THE DOORS 
BEST OF THE DOORS ELEKTRA/ASYLUM 60345 /ELEKTRA (18.98) 

JOHNNY CASH 
lt BIGGEST HITS LEGACY /COLUMBIA (NASHVILLE) 69739/SONY MUSIC (11.98/7.98, ©' 
MICHAEL BUBLE 
MICHAEL RUBLE 143 /REPRISE 48376/WARNER BROS. (18.98) 

THE KILLERS 
HOT FUSS ISLAND 002468 * /IDJMG (13.98) 

TIM MCGRAW 
GREATEST HITS "7978 (18.98/12.98) 

GREATEST 
GAINER 

THE BEATLES 
E 29325 /CAPITOL (18.98/12.98) 

JOHNNY CASH 
JOHNNY CASH AT FOLSOM PRISON LEGACY /COLUMBIA (NASHVILLE) 65955'SON1' MUSC 

TOM PETTY AND THE HEARTBREAKERS 
GREATEST HITS MCA t 10813 /UME (18.98/12.98) 

JOURNEY 
JOURNEY'S GREATEST HITS LEGACY /COLUMBIA 85889 /SONY MUSIC (18.98/12.98) 

ORIGINAL BROADWAY CAST RECORDING 
WICKED DECCA BROADWAY 001682 /UNIVERSAL CLASSICS GROUP (18.98) 

AC /DC 
BACK IN BLACK LEGACY /EPIC 80207./SONY MUSIC (18.98) 

LYNYRD SKYNYRD 
ALL TIME GREATEST HITS MCA 112229/UME (18.98/12.98) 

CREEDENCE CLEARWATER REVIVAL 
CHRONICLE THE 20 GREATEST HITS FANTASY 2* /CONCORD (17.98/12.98) 

BOB MARLEY AND THE WAILERS 
LEGEND'. THE BEST OF BOB MARLEY AND THE WAILERS TLH GO11GISLAM154890411ME (13.9889B)'+ 

THE BABY EINSTEIN MUSIC BOX ORCHESTRA 
BABY EINSTEIN: LULLABY CLASSICS BUENA VISTA 861085/WALT DISNEY (7.98) 

KIDZ BOP KIDS 
KIDZ BOP HALLOWEEN RAZOR 8 TIE 89086 (14.98 CD) 

THE BEACH BOYS 
THE VERY BEST OF THE BEACH BOYS: SOUNDS OF SUMMER CAPITOL 82710 (1898) )+ 

JIM) HENDRIX El 
EXPERIENCE HENDRIX: THE BEST OF JIM) HENDRIX DWERIENCE HENDRIX 111671- 1.11" 08.96129äi 

BON JOVI 
CROSS ROAD MERCURY 526013/UME (18.98/11.98) 

27 27 199 
U2 
THE BEST OF 1980 -1990 ISLAND 5 2 4 61 3/10JMG (18.98/12.98) 

28 20 84 
GEORGE STRAIT 
50 NUMBER ONES MCA NASHVILLE 000459 /UMGN (25.98) 

29 30 112 
ERIC CLAPTON 
THE CREAM OF ERIC CLAPTON POLYDOR/A8M 527116/UME (18.98/12.98) 

C 39 242 
NORAH JONES 
COME AWAY WITH ME BLUE NOTE 32088 * /BLG (17.98) 

31 33 146 
STEVIE WONDER 
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN /UTV 066164 /UME (18.98) 

32 
19 

gp LIONEL RICHIE 
THE DEFINITIVE COLLECTION UNIVERSAL MOTOWN/UTV 068140/UME (18.98) 

34 660 QUEEN 
GREATEST HITS HOLLYWOOD 161265 (18.98/11.98) 

34 32 410 
DEF LEPPARD 
VAULT -- GREATEST HITS 1980.1995 MERCURY 528718/UME (18.98/11.98) 

ROB ZOMBIE 
PAST. PRESENT 8 FUTURE GEFFEN 001041 /UME (12.98 CO /DVD) C 

35 

CD 40 105 
GREEN DAY 
AMERICAN IDIOT REPRISE 48777./WARNER BROS. (18.98) 

37 35 772 
METALLICA 
METALLICA ELEKTRA 61113 * /AG (18.98/11.98) 

NICKELBACK 
THE LONG ROAD ROADRUNNER 618400/IDJMG (18.98/12.98) 

FRANK SINATRA 39 38 47 
IN THE WEE SMALL HOURS CAPITOL 94755 (18.98) 

El 

47 127 
JOSH GROBAN 0 

. CLOSER 143 /REPRISE 48450 /WARNER BROS. (18.981 O+ 

FRANK SINATRA El 
SINATRA REPRISE -- THE VERY GOOD YEARS REPRISE 26501ARARNER BROS. (13.98/18.98, 

ROD STEWART 
1111 

THE VERY BEST OF ROO STEWART WARNER BROS. 78328 (18.98/12.98) 

43 36 53 
JOSH TURNER le' 
LONG BLACK TRAIN MCA NASHVILLE 000974 /UMGN (16.98/8.98) 

O AD -KAThY 
ALAN JACKSON D 
GREATEST HITS VOLUME II ARISTA NASHVILLE 54860 /SBN (18.98) 

FRANK SINATRA 
CLASSIC SINATRA: HIS GREAT PERFORMANCES 1953- -1960 CAPITOL 23502 (17.98/11 9Bí 

u 
HOTS t ROD STEWART 3W STARDUST.. THE GREAT AMERICAN SONGBOOK VOL. III J 67182 -'RMG 08 98, 

Il 
48 61 

THE ROLLING STONES 
THE BEST OF THE ROLLING STONES: JUMP BACK '71-83 VIRGI.i 61o82 (I 3.981 

41 36 = JOHNNY CASH 
SOPER HITS LEGACY /COLUMBIA (NASHVILLE) 66773 /SONY MUSIC (9 98/5.98) 

JOHNNY CASH 
THE ESSENTIAL JOHNNY CASH LEGACY/COLUMBIA (NASHVKLE) 8629(19055 :' -.i' - 9817 

50 43 110 ELTON JOHN El 
GREATEST HITS 1970.2002 ROCKET/DTV 063478/UME (19.98) 

TOP POP CATALOG: Catalog Albums are 2 -year old titles that have fallen below No. 
TOO or The Billboard 200 or re- issues of older albums. Total Weeks column reflects 
cambned weeks title has appeared on The Billboard 200 and Top Pop Catalog 
Albums. TOP INTERNET: Reflects physical albums ordered through Internet mer- 
chants, based on data collected by Nielsen SoundScan. Catalog titles are included. 
TOP DIGITAL: Release sold as a complete album bundle through digital download 
=services. BILLBOARD.BIZ CHART: See Chart Legend for rules and explanations. 
ç 2006, VNU Business Media, Inc. and Nielsen SoundScan, Inc. All rights reserved. 

Nielsen 
SoundScan 

ARTIST 
IMPRIN1 Ill'±. 1RIBUTING LABEL 

EVANESCENCE 

Title 

the Open Duo 

5 
JOHN MAYER 
AWARE/COLUMBIA /SONY MUSIC 

Continuo' 
12 

JIMMY BUFFETT 
MAILBOAT /RCA /SBN 

6 3É" 
THE FRAY 
EPIC /SONY MUSIC O+ 

Take The Weather With Yo 

How To Save ALe 
1E 

ere ROD STEWART Still The Same... Great Rock Classics Of Our Time 
J /RMG 

NEW 

12 

5 3 

LLOYD BANKS 
G -UNIT /INTERSCOPE 

BECK 
INTERSCOPE O 

JUSTIN TIMBERLAKE 
JIVE /ZOMBA 

THE DECEMBERISTS 
CAPITOL 

WEIRD AL YANKOVIC 
WAY MOBYNOLCANO / ZOMBA 

STING 
OG /UNIVERSAL CLASSICS GROUP 

13 12 21 
SNOW PATROL 
POLYDOR /ABM / INTERSCOPE O 

SENSES FAIL 
DRIVE -THRU NACRANT O+ 

SISTER HAZEL 
CROAKIN POETS /ADRENALINE 

Rotten Apples 

The Information 

FJture$ex/L0veS0unds 

The Crane Wife 

Staight Outta Lynwood 

Songs From The Labyrinth 

Eyes Open 

Still Searching 1 

Absolutely 

ARTIST 
IMPRINT 8 NUMBER; DISTRIBUTING LABEL 

Title 

3 

ROD STEWART Still The Same_ Great Rock Classic's Of Our Tinw . 

rJ 
JIMMY BUFFETT Tike The .ud/ lu 
MAIL80AT /RCA 00332,58N 

EVANESCENCE 
WIND -UP 13120 

The Open Dow 

4 3 3 
TONY BENNETT 
RPM /COLUMBIA 80979 /SONY MUSIC 

5 4 2 THE KILLERS 
ISLAND 007026* /IDJMG 

Duets: An American Class 

6 5 7 
BOB DYLAN 

by COLUMBIA 87606./SONY MUSIC O+ 

Sam's Taw 6 

Modern Times 
29 . 
75, 

18' 

12 

7 ROBERT RANDOLPH & THE FAMILY BAND 
WARNER BROS. 44393 

8 4 2 
BECK 
INTERSCOPE 007576 C 

Colorblinl: 

The Information 

6 5 
JOHN MAYER 
AWARE/COLUMBIA 79019-/SONY MUSIC 

12 9 4 

13 3 3 

5 

15 22 8 

14 0 

Continuer 

THIRD DAY 
ESSENTIAL 10828 

STING 
DG 007220 /UNIVERSAL CLASSICS GROUP 

DIANA KRALL 
VERVE 007323NG 

Christmas Offerings 

Songs From The Labyrinth 

F om This Moment On 34 

JERRY LEE LEWIS 
ARTISTS FIRST 20001 /SHANGRI -LA 

Last Man Standing: The Duets 

JUSTIN TIMBERLAKE 
JIVE 88062 /ZOMBA 

FLtureSeX/L0veS0undS 

THE FRAY 
EPIC 93931/SONY MUSIC O+ 

How To Save A Life 

7 O 
CAST ALBUMS 

4 3 12 

O 4 30 

6 5 38 

7 

8 

o 
12 19 

11 4 

E 

1D 

42 

16 

35 

12 8 42 

13 9 12 

Wie 

5 

13 13 

TITLE 
ARTIST IMPRINT: PROMOTION LABEL', 

3G#WKG 

WICKED 
ORIGINAL BROADWAY CAST RECORDING IDECCA EROADNAY. UNIVERSAL usASSI S 011-J 

JERSEY BOYS 
ORIGINAL BROADWAY CAST RECORDING (RHINO) 

A CHORUS LINE 
THE NEW BROADWAY CAST RECORDING (MASTERWORKS IROADWAY/SONV BMG MASTERWOLKS) 

MAMMA MIA! 
ORIGINAL CAST RECORDING ( DECCA BROADWAY /UNIVERSAL CLASSICS GROUP) 

THE LION KING 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

THE COLOR PURPLE 
ORIGINAL BROADWAY CAST RECORDING (ANGEL) 

MONTY PYTHON'S SPAMALOT 
ORIGINAL BROADWAY CAST RECORDING ( DECCA BROADWAY/UNNERSAL CLASSICS GEOLP' 

TARZAN 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

THE PHANTOM OF THE OPERA: HIGHLIGHTS 
ORIGINAL LONDON CAST RECORDING (POLYDOR /UNIVEFSAL CLASSICS GROUP) 

THE DROWSY CHAPERONE 
ORIGINAL BROADWAY CAST RECORDING (GHOSTLIGHT;SH -K -BOOM /RAZOR 8 TIE) 

A CHORUS LINE 
ORIGINAL BROADWAY CAST RECORDING (LEGACY /COLUMBIA/SONY MUSIC) 

HAIRSPRAY 
ORIGINAL BROADWAY CAST RECORDING (SONY CLASS CAL/SONY MUSIC) 

AVENUE Q: THE MUSICAL 
ORIGINAL BROADWAY CAST RECORDING (RCA VICTOR) 

GREY GARDENS 
ORIGINAL CAST RECORDING (PS CLASSICS /IMAGE) 

BEAUTY & THE BEAST 
ORIGINAL BROADWAY CAST RECORDING (WALT DISNEY) 

96 Go to www.billboard.biz for complete chart data Data for week of OCTOBER 28, 2036 
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,IIINWNWRINONP- 
ARTIST 
LABEL 8 NUMBER r DISTRIBUTING LABEL (PRICE) 

COBRA STARSHIP 
OECAYDANCE 069 /FUELED BY RAMER (13.981 

OLGA TANON 
LA CALLE /UNIVISION 330023/UG (14.98) 

IEII DEITRICK HADDON 
TYSCOT/VERITY 88166/ZOMBA (17.981 

4 3 3 

71 

GEORGE LOPEZ 
OGLIO 89140 (16.98) 

THE HOLD STEADY 
VAGRANT 442 13.98 

While The City Sleeps. We Rule The Streets 

Soy Como Tu 

7 Days 

El Mas Chingon 

Boys And Girls In America 

MINDY SMITH 
VANGUARD 79797/WELK (17.98) 

A STATIC LULLABY 
FEARLESS 30094 /EAST WEST (13.98) 

GREATEST 
GAINER 

MAT KEARNEY 
AWARE /COLUMBIA 94177 /SONY MUSIC (11.98) 

4 RAKIM & KEN -Y 
PINA 270183 /UNIVERSAL LATINO (15.98) 

' BULLET FOR MY VALENTINE 
TRUSTKILL 74113.95 

DAVID BISBAL 
VALE 007713 /UNIVERSAL LATINO (13.98LO 

11 

2 

5 

-3 5E 

15 

UNK 
BIG DOMP 5973 /KOCH (17.98) 

MICAH STAMPLEY 
LEVITICAL 9109 (17.98) 

LOS BUKIS 
FONOVISA 352638/ÚG (1-.98) 

AKWID 
HEADLINERS /UNIVISION ;10869/ÚG (13.98)0+ 

VITTORIO 
POLYDOR /DECCA/MUSIC FOR A BETTER WORLD 007307 /UNIVERSAL CLASSICS GROUP (16.98) 

AVENTURA 
PREMIUM LATIN 94082 /SJNY BMG NORTE (13 981 

CARTEL 
THE MILITIA GROUP /EPIC 83850 /SONY MUSIC (15.981 

7 37 
CALLE 13 
WHITE LION 96875 /SONY BMG NORTE (15.98) 

5 18 REGINA SPEKTOR 
SIRE 44112 /WARNER BROS. (15.98) 

Long Island Shores 

A Static Lullaby 

Nothing Left To Lose 

Masterpiece: Nuestra Obra Maestra 

The Poison 

Premonition 

Beat'n Down Yo Block 

A Fresh Wind: The Second Sound... 

30 Recuerdos 

E.S.L. 

Vittorio 

God's Project 

Chroma 

Calle 13 

Begin To Hope 

Top Of My Lungs 

Roots & Crowns 

Speak For Yourself 

PHILLIPS, CRAIG & DEAN 
INO /COLUMBIA 87933/SONY MUSIC (16.981 

3 

5 THE 101 STRINGS ORCHESTRA 
MADACY SPECIAL PRODUCTS 52418 / MADACY (5.98 CD /OVD) (2 

2 BELINDA 
EMI TELEVISA 60736 (13.98) 

BABY RASTA 
ILLEGAL LIFE 007678 / UNIVERSAL LATINO (14.98) 

CALIFONE 
THRILL JOCKEY 163* (15.981 

IMOGEN HEAP 
RCA VICTOR 72532 (11.951 

MONCHY & ALEXANDRA 
J&N 50191 /SONY BMG NORTE (13.98) 

NEW RIDAZ 
UPSTAIRS 1032 (15.98) 

SEAN LENNON 
CAPITOL 35568 (23.98 CD /OVO) OO 

ALACRANES MUSICAL 
UNIVISION 311018/UG (13.98) 

JOSHUA BELL 
SONY CLASSICAL 97779/SONY BMG MASTERWORKS (18.98) 

ZION I & THE GROUCH 
LIVE UP /LEGENDARY MUSIC /OM HIP -HOP 239/OM (13.98) 

(THE) MELVINS 
IPECAC 82 (16.98) 

THE BE GOOD TANYAS 
NETTWERK 30416 15.98 

PESADO 
WARNER LATINA 63865 (-5.98) 

HE IS LEGEND 
SOLID STATE 46616/TOOTH 8 NAIL (13.98) 

FRANCO DE VITA 
SONY BMG NORTE 83847 (16.9810+ 

AUGUSTANA 
EPIC 93433/SONY MUSIC (11.98) 

DRAGONFORCE 
SANCTUARY /ROADRUNNER 818034/IOJMG (17.98) 

HILLSONG 
HILLSONG AUSTRALIA/COLUMBIA 88310 /SONY MUSIC (17.98) O 
LUPILLO RIVERA 
VENEMUSIC 653138 /UNIVERSAL LATINO (13.98) 

I AM GHOST 
EPITAPH 86800 (13.98) 

BIG DADDY WEAVE 
FERVENT 886530 /WARNER BROS. (13.98) 

SAY ANYTHING 
DOGHOUSE /J 71805 /RMG (11.98) 

LOS BUKIS 
FONOVISA 352697/UG (5.98) 

AMON AMARTH 
METAL BLADE 14584 (13.98) 

RAMON AYALA 
FREDDIE 1960 (14.98) 

GOTHIC ARCHIES 
NONESUCH 79951/WARNER BROS. (18.98) 

MACH & DADDY 
UNIVERSAL LATINO 005717 (12.98) 

CARBON LEAF 3 
VANGUARD 79799/WELK 17.98 

Exitos 

New Ridaz 

Friendly Fire 

Puros Corridos Venenosos 

Voice Of The Violin 

Heroes In The City Of Dope 

(A) Senile Animal 

Hello Love 

Piensame Un Momento 

Suck Out The Poison 

Mil Y Una Historias: En Vivo 

All The Stars And Boulevards 

Inhuman Rampage 

Mighty To Save: Live 

Entre Copas Y Botellas 

Lovers' Requiem 

Every Time I Breathe 

Halloween Fright Night 

Utopia 

La Ultima Risa 

...Is A Real Boy 

Linea De Oro 

Wide Oden On Our Side 

30 Corridos: Historias Nortenas 

The Tragic Treasury: Songs From A Series Of Unfortunate Events 

Desde Abajo 

Love, Loss, Hope, Repeat 

1 

SALB BATA COMPILED BY 

Nielsen 
SoundScan 

I A' 

SEE BELOW FOR COMPLETE LEGEND INFORMAI1OM. 

OCT 
28 

SALES DATA COMPILED BY 

V.' Nielsen 
VideoScan 

See Chart Legend for rués and explanations. c, 2006, VNU Business Media. Ins aid 
Nielsen SoundScan, Inc. All rights reseved. 
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TITLE 
LABEL / DISTRIBUTING LABEL 8 NUMBER (PRICE) 

THE LITTLE MERMAID 
WALT DISNEY HOME ENTERTAINMENT / BUENA VISTA HOM ENTEFTEINMENT 18767 (39.99) 

X -MEN: THE LAST STAND 
20TH CENTURY FOX 2237392 (29.98) 

CURIOUS GEORGE 
UNIVERSAL STUDIOS HOME VIDEO 26159 (29.98) 

THE FAST AND THE FURIOUS: TOKYO DR FT 
UNIVERSAL STUDIOS HOME VIDEO 30649 (29.98) 

X -MEN: TRILOGY 
20TH CENTURY FOX 2237416 (44.98) 

LAKE HOUSE 
WARNER HOME VIDEO 73672 (28.98) 

THANK YOU FOR SMOKING 
20TH CENTURY FOX 2235504 (29.98) 

SCARFACE: SPECIAL EDITION 
UNIVERSAL STUDIOS HOME VIDEO 23157 (19.98) 

THE WILD 
WALT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTER' IDMENT 24895 (29.98) 

BARBIE IN THE 12 DANCING PRINCESSES 
UNIVERSAL STUDIOS HOME VIDEO 30698 (19.98) 

STARGATE SG -1: SEASON 9 
MGM HOME ENTERTAINMENT /20TH CENTURY FOX 100085 (49.98) 

STICK IT 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT 50196 ( 9 98) 

V FOR VENDETTA 
rVARNER HOME VIDEO 73660 (28.98) 

BROTHER BEAR 2: THE MOOSE ARE ON --HE LOOSE 
,VOLT DISNEY HOME ENTERTAINMENT /BUENA VISTA HOME ENTERTAIMMENK 27823 (29.98) 

GREY'S ANATOMY: THE COMPLETE SECOND SEASON UNCJT 
TOUCHSTONE TELEVISION /BUENA VISTA HOME ENTERTAINMENT 7.099 (54.98) 

LOST: THE COMPLETE SECOND SEASON 
TOUCHSTONE TELEVISION /BUENA VISTA HOME ENTERTAINMENT 4 736 (5..98) 

LUCKY # SLEVIN 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 79481 (29.981 

SOUTH PARK: THE HITS: VOL. 1 

PARAMOUNT HOME ENTERTAINMENT 118054 (26.98) 

MONTY PYTHON AND THE HOLY GRAIL 
COLUMBIA TRISTAR HOME ENTERTAINMENT /SONY PICTURES HOM ENTEFTAINMENT 05276 ( 

GREY'S ANATOMY: SEASON ONE 
TOUCHSTONE HOME VIDEO /BUENA VISTA HOME ENTERTAINMENT, 173502 ((9.98) 

GREASE 
PARAMOUNT HOME ENTERTAINMENT 155744 (14.98) 

X2: X -MEN UNITED 
20TH CENTURY FOX 2110485 (14.98) 

RV 
SONY PICTURES HOME ENTERTAINMENT 14830 (28.98) 

INSIDE MAN 
UNIVERSAL STUDIOS HOME VIDEO 28847 (29.98) 

STAY ALIVE 
HOLLYWOOD PICTURES HOME VIDEO /BUENA VISTA HOME ENTERTANMENT 51027 (29.98) 

Principal Performers 

Arm,' .D:d 

Hugh Jackman/Halle Berry 

Animated 

Lucas Black/Bow Wow 

Hugh Jackman/Halle Berry 

Keanu Reeves /Sandra Bullock 

Aaron Eckhart/Maria Bello 

Al Patino /Michelle Pfeiffer 

Animated 

Animated 

Beau Bridges /Ben Browder 

Jeff Bridges /Missy Peregrym 

Natalie Portman /Hugo Weaving 

Animated 

Ellen Pompeo /Patrick Dempsey 

Matthew Fox/Naveen Andrew, 

Josh HarnetVMorgan Freemai 

Animater. 

9.98) 
Graham Chapman /John Clees 

Ellen Pompeo /Patrick Dempsey 

John Travolta/Olivia Newton -John 

Hugh Jackman /Halle Berry 

Robin Williams /Jeff Daniels 

Denzel Washington/Clive Owe 

Jon Foster /Sophia Bush 

G 

PG-13 

G 

PG-1] 

PG-13 

PG 

fl 

G 

NG 

NR 

fl 

NN 

NA 

fl 

NR 

PG 

NR 

PG 

PG-13 

PG 

NR 

2 

TITLE 
LABEL/DISTRIBUTING LABEL 8 NUMBER (PRICE) 

STARGATE SG -1: SEASON 9 
MGM /20TH CENTURY FOX 100085 S49. 981 

GREY'S ANATOMY: THE COMPLETE SECOND SEASON UNCUT 

TOUCHSTONE /BUENA VISTA 70099 (59.98) 

LOST: THE COMPLETE SECOND SEASON 
TOUCHSTONE /BUENA VISTA 41738 (59.98) 

SOUTH PARK: THE HITS: VOL. 1 

PARAMOUNT 118054 (26.98) 

5 5 Ç 26' GREY'S ANATOMY: SEASON ONE 
TOUCHSTONE /BUENA VISTA 4173503 (29.98) 

6 rI HIGH SCHOOL MUSICAL: ENCORE EDITION 
BUENA VISTA 49549 (26.98) 

THE OFFICE: SEASON TWO 
NBC /UNIVERSAL 30378 (49.98) 

THREE'S COMPANY: SEASON 8 
ANCHOR BAY 14552 (29.98) 

BATTLESTAR GALACTICA: SEASON 2.5 
UNIVERSAL 29833 (49.98) 

0 GILMORE GIRLS: THE COMPLETE SIXTH SEASON 
' WARNER 76247 (59.98) 

2 

3 

SMALLVILLE: THE COMPLETE FIFTH SEASON 
WARNER 76209 (59.98) 

ARRESTED DEVELOPMENT: SEASON THREE 
20TH CENTURY FOX 2234439 (29.98) 

DORA THE EXPLORER: DORA'S HALLOWEEN 
NICK JR. /PARAMOUNT 877894 (16.98) 

4 ONE TREE HILL: THE COMPLETE THIRD SEASON 
WARNER 76262 (59.98) 

5N NE 

6 14 

IT'S THE GREAT PUMPKIN, CHARLIE BROWN 
PARAMOUNT 156114 (16.98) 

THE OFFICE: SEASON ONE 
NBC /UNIVERSAL 28506 (29.98) 

9 

20 

_2 

17 G 

ME-ENTRY 

TWITCHES 
WALT DISNEY /BUENA VISTA 70630 (19.98) 

SPONGEBOB SOUAREPANTS: HALLOWEEN 
NICKELODEON /PARAMOUNT 876904 (14.98) 

SOUTH PARK: THE COMPLETE EIGHTH SEASON 
PARAMOUNT 889794 (49.98) 

HOUSE M.D.: SEASON TWO 
JNIVERSAL 29600 (59.98) 

NIP/TUCK: THE COMPLETE FIRST SEASON 
WARNER 32260 (59.98) 

MY NAME IS EARL: SEASON ONE 
20TH CENTURY FOX 2236081 (49.98) 

NIP/TUCK: THE COMPLETE SECOND SEASON 
WARNER 70696 (59.98) 

MXC: SEASON ONE 
MAGNOLIA 10051 (34.98) 

ENTOURAGE: THE COMPLETE FIRST SEASON 
HBO 92431 (39.98) 

TITLE 
LABEL / DISTRIBUTING LABEL 

X -MEN: THE LAST STAND Ps13 

20TH CENTURY FOX 

2 1 2 
THE LAKE HOUSE 
WARNER HOME VIDEO 

3 

5 3 4 

6 5 4 

8 8 

8 7 3 

9 6 3 

10 4 2 

THE FAST AND THE FURIOUS: TOKYO DRIFT 
UNIVERSAL STUDIOS HOME VIDEO 

THANK YOU FOR SMOKING 
20TH CENTURY FOX 

LUCKY # SLEVIN 
THE WEINSTEIN COMPANY /GENIUS PRODUCTS 

THE WILD 
WALT OkBFEY HOE e9:011V85GHGBN VISTA HORE EICERTAPINFr 

RV 
SONY PICTURES HOME ENTERTAINMENT 

STICK IT 
TOUCHSTONE HOME VIDEORUENAVISTA HOME ENIERTAMVE'TT 

STAY ALIVE 
HOLLYWOOD PICTURES HONE VOEDaßA MA HOFE EMERTARWV 

CURIOUS GEORGE 
UNIVERSAL STUDIOS HOME VIDEO 

,,Vide. Ey Home Essentials 2006 Renlrack Corporation. All Rights Rer.rvetl. 

TITLE 
MANUFACTURER 

1 1 7 
PS2: MADDEN NFL 07 
EA SPORTS 

IF 3 
PS2: NCAA FOOTBALL 07 

?T EA SPORTS 

1 2 4 

®X360: NBA LIVE 07 
EA SPORTS 

PS2: LEGO STAR WARS II: ORIGINAL TRILOIY 
LUCASARTS ENTERTAINMENT 

CIPS2: SCARFACE: THE WORLD IS YOURS 
VIVENDI UNIVERSAL 

e 4 
XBOX: MADDEN NFL 07 

it 7 
e 

7 

5 6 

6 7 

EA SPORTS 

X360: SAINTS ROW 
VOLITION INC./THO 

X360: DEAD RISING 
CAPCOM 

®X380: JUST CAUSE 
EIDOS 

8 7 
X360: MADDEN NFL 07 E 

EA SPORTS 

DEta for week of OCTOBER 28, 2006 For chart reprirt > call 646.654.4633 

BREAKING & ENTERING I: I E,`15T1 1 T - Whit- Ssprevious incarnation, Red Red Meat, never managed to appear on Billboard's 
charts, Califone gets its first ink as seventh album "Roots & Crowns" enters Top 

Hea:seelrs at No. 22. Discover developing artists making their inaugural Billboard chart 
runs each week in Breaking & Entering on billboard.com. 

The best- 3eltng albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard 
250. If a liea:seekers title reaches that level, it and the act's subsequent albums are immediately ineligible to appear on the 
Hsatseaie-sc&art. See Chart Legend for rules and explanations. 02006, VNU Business Media, Inc. and Nielsen SoundScan, lac. 
AI rights -esened. 

Go to www.billboard.biz for complete chart data I 97 
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SINGLES & TRACKS 
SONG INDEX Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song 

and RBH (Hot R &B /Hip -Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position. 

ABOUT US . Ar, 
April Music, ASCAP'Paui Wall, ASCAP,2 Kul ins 
PuVbliishi qSCAP/Scott Stqrch Music, ASCÁP/MV1 

ÁHORII 
H11,r 83; POP 46 

NU I ASS ((WEB Music, ASCAP/Brava 
4IgLS'A AP LT31 

AI NTNO ER MAN (Xtina Music BMVCareers- 
BMG, BMVGifted Pearl Music ASCAP /W rks Ot 

Mad, ASCAP/iCStuf BMVArtHouse BMV1hcia 
Sounds Music, ASCAP/Reach Global, ASCAP 
Mu ic, BMpVp1¡3hhe CI de Otis Music Group, ASAP), 
MM 

A DEL "RREMMMMM 2(Three Sound 
Than 

13 
ALY II ,(BM BBMVMoreThan 

R es Music BMI) CTeS 42 
h LLA MKT (Rich Texan Music, ASCAP /Bound 

For Sound Music ASCAP/WB Music, ASCAP/Big 
we Music, BM I Vincent And Associates iates 

Musi , AS AP WBM C 21;1100100 
SESAC /Gdnnin' rl Musi BM/Bar Two Beat O ne 

AES DEEIgUE 

TE 

VAY (èerlunes. SESAC) LT 

afted Source, ASCAP/EMI April Music, 

CAP/WB MiÁSCAP), LANBM 
Music, 

86 

ah eboa_LtubehoSuse,, 
KAeSCAÁSmCAP,M ÑLL S 2; H1100 228 POP 45 

Cross 

BE YVITFIOUTYOU (Mary J. gglidae, ASCAP/Universal- 
MCA, ASCAP/WBM Music SESAC/Babvboys Little 
Publishing Company SESAC/NoonttimeSouth, 
SESAC da And Jadep's Publishing, SESAC/Naked 
Unger Clothes, ASCAP/Chrysalis Music 
ASCAP // n's Lyrics SESAC/Reach Global Tunes, 

Cl HL/ BFI RBH 34 
BOW issy & Ne TaUries, ASCAP/Leveçoguas Music 

Publishm ASCAP MI il Music, ASCAP/Zomba 
So s, BCv1VL aS, haw BM eam S Dot Publishing 
BM itco Music, BMVSongs Of Windswept Pacific, 
BM MI Blackwood, BMN.ost Poet Music, 
BM 

qg,, BMI1osn 
Tunes, VJggagssper Cameron Oskif 

B$qSToN EMI April Music 
PASCAP 

/Augustan¢ Music, 
ASÇAP 'HL H100 54- POP 41 

BRAND NEW GIRLFRIEND (EMI Blackwoodd, 
BMVShane Minor, BMI/3 Ring Circus, BMVSongs Of 
Windstwesl Pacific. BMVJefhey Steele, BMI)), HL, CS 

BÑOKENOO(Green Wagon Music ASCAP/Universal- 
PoluGram International, ASCAP/So hie Park Music, 
AS AP/Kobalt Music, ASAP teen Music 
ASCAP/BPJ Administration ASCAP), HL CiS 50 

BUILDING BRIDGES (Drunk Monkey, BMbBu9, 
BM Music, ASCAP /Granite, ASCAP /Goldline, 
A AP Criterion, ASCAP), WBM, CS 13 

B S (T m S Dot Publishing, BMVHitco Music, 
BM ngs Ot Windswept Pacific, BMV2590 Music 
Pub ishing, ASCAP/Universal Music Corporation 
AApSSCCAP /Zone 4, ASCAP/She Rights Music BMV1ly 

Global Tunes, SESAC) HL H1L001s9 
SESAC/Reach 

CA]. MEWHEN E SOBER Professor Screw - 
e Publishing, BM i ht F e Music BMV woes 

1666 Music, ASCH 1 Cymone3 POP 12 
CALL ON ME (Shaniah Cymone Music ,ASCAP/EMI 

April Music, ASCAP/Naked Under My Clothes, 
ASCAP/Chrysalis Music ASCAP /gasaiamba Music, 
AASSCCAP/ acne Frost ASCAP /BMG Songggs 

ASCAP/Plyte Tyme tunes ASCAPion, Ourle 
ASCAP/Universal Music Corporation, ASCAP /Air 
Control Mus$ic ASCAP) HL, H1010 74; RBH 7 

pppp 
CANADIAN IDIOT (NIB Music, ASCAP /Green Daze, 

CANT GEETTr ENOUGH '(Rodney Jerkins Productions 
BMVEMI Blackwood, BMVEnsin Music BMVFred 

CJJJerkiins 

Ill Deniers Producttiions,, 

What usic(onsoUFUniveeMú,BMBMIPHL, 
RBH 31 

CRAP) IC4E MUSIC (T-Town Music Publishing, ASCAP) 

CHAIR N HANG LOW (Big Big Kid ASCAP/Lil D 

ASCAP/Reace And T ce, ASCAP/Universal Music 
Corporation ASCAP), HL, (1100 9 POP 16, RBH 22 

CHANGE ME (First Avenue Music PR MG Songs, 
ASCAP/Demis Hot Songs, ASCAP/EMI April Music. 
ASCAP/Stranae Motel Music, ASCAP //UUnderdogs 

Songs, ASgCAP /Almo Music,ASCAP/Tank 1178 
Mu is ASCAPBlack Fountain Publishin , 

ASCAP Antonio Dixon's Muzik, ASCAP /Copyright 
Control H M RBH 28 

C. i Life BMI) H100 6; POP 8 

CHEMI (Hall Heart Music BMVSeven 
Summits BMVAntonins Songs, ASCAP /Seven Peaks 

Bowe Music. $CAP/In B Al Lupo, ASCAP) POP 93 
CHICKEN ANOODLESOUP (Notting Hill Music, BMI) 

H10057; POP 49 RBH44 
CHIQUILLA (Loco be Amor, BMWniversai- Musica 

unica BMVDHG, BMWJamerTamerlane Publishing. 
BMI LT22 

CHUNK UP THE DEUCE (Commission Publishing, 
BMuI 

(Wtaall. 

ASCAP Playas Publishinq, 

BMMVNodtr g,.BMVRmp 
My-Pen Inter- 

national ASCAPIRBH 88 
C E BACK TO MIE An onina Songs, ASCAP /Seven 

Music ASCAP n Bocca Al Lupo, 
AS AP/Unichappell usic, BMVCareers-BMG, 
BMp,Ai h Nice BMVBluewater Music, BMI), 
WyyBM FT1 

tpv 

82- POP 47 
COME TO ME.(l'MI Publishing, BMVJanice,Combs 

Publishing, BMVEMI Blackwood BMVJu tin Combs 
Publishing, ASCAP/EMI April Music, ASCAP/Baby 
Mike Music Publishing, SESAC /Christian Combs 
Publishing, SESAC Music SESAC/Bishop Bai - 

Publishing, AS AP Tiffin GA Finesse Wall 
Music Publishing, M . ha Wizzy Publishing, 
SESAC/She Rights Music BMVSonggs O< Universal, 

BMV2X3,s 
Publishing, BMI). HL. H100 18; POP 30; 

COMO ME HACES FALTA (Not Listed) LT 49 
CRASH HERE TONIGHT Woke Tunes, BMI) CS 18 
CCC Chrysalis Music, AAASCAP B Music, 

AS AP</God Given, BMVBMG Ricordi Music Pub- 
lishing PA/Atmosphere Music, SP MG Zomba 
Prodw SPA), WBM H100 23; P r1 P 23 

CRAZY BITCH (Famous. ASCAP), HL, POP 78 

D. 
DANI CALIFORNIA .i:'wcuetoblame, M) 
DAYDREAMIN 'amore And Beechwood, PRS/First 

HBH 67 
DAY DREAMING iSpringtime, BMI) RBH 81 
DEJA Vu 7I BlackwooBMVHitco South, 

ronce ASCAP/Music l 0f Windswept, 
SCAF 23.000 Music, BMWoga Flames Music. 

BMVJanicçe Combs Publishing BMVEMI April 
Music AScAP/Carter Boys Rrblishing, ASCAP/Price 

TBH 
SESAC/Rodney Jerkins Productions, BMI), HL, 

DEM JEANS (Shhaaniah Cymone Music, ASCAP/EMI 
Music, ASCAPBasjammbe Music, 

ASCAP hm Music ASCAPBMG Songs, 
ASCAP) H BM RBH 7 

DE ROD TE PIDO (Blom re ASCAP) LT 17 

DESIWS E Famous ASCAP/Santan er 
ASCAP) LT Melodies A CAP Ms çLTa S 

DMus (EMI B ackwood, BMI) LT 38 ) 

THE DIARY OF JANE, (Seven Peaks Music 
ASCAP //Bgreaking Benramin Music, ASCAPLHl00 91 

DIME,(Marimbem Music ASCAP/Lit Jizel Music 
Publishing, BMVSony /ATV Discos, ASGAP/Mafer, 
ASCpp) LT 42 

DIME QUIEN ES (Pacific Latin ASCAP/Maximo 
Aguirre BMVEI ASCAP) LT 28 

DIXIE LULLABY,( Blackwood, BMVGreenhorse 
Mu is BMVPatrick Davis, BMMUDmm mov 
gE A Ihoun Enterprises, ESAC HL CS 57 

DO (Publishing Designee, BMVRaos II 
Richard Music BM W ncie VPIme.sg Music, 
ASCAP/How Ya pad Music, ASCAP/Noiting Dale 

ongs ASCAP) POP 38 
D R DIE ¡iumse_Way Music BMA RBH 98 
A ZEN ROSES (1'011 REMIND ME) (EMI April 

Music ASCAP/Street Lyrics Publishing 
ASSCAgPN ame 

Tagmerlane 
Publishmg,BMI), 

DRINKIN' ME LONELY (Runnin' Behind Publishing, 

nASC 
/ai Schild Music, ASCAP/Words & Music, 

D NE ( CogyrigQht ConimVPop Style Music 
Publishing, A RBH 50 

orporatiion n u is 
AP n Jetions Pro- 

ductions, M/EMI131ackw BM eam SS Dot 
Publishing Bh fMitcçoo ,Music, BM ongs 

S. Dot 

Pacific, BMVEMI April Music, 
ASCAP/Carter Boys Publishing, ASCAP), HL, RBH 

ENTOURADE(Mr. Grandberr 0's Music SESAC/E. 
Hudson Music BMVmer- Tamerlane Publishing, 

EVBM EeSiR rTd Ire 

78 Ab lishi ESAC/L 
Ms 

Eyk 
C pray M s AC), WB, RBH 

l78 

MILEAMEN s B intley9 

h 

b h, ing 
Designee, ASCAP/Brett Beavers 
Designee, 

BMnsion 
Music. BMVRancho Papa 

6 

BEAT DROP (Shaniah Cymone 
Music, ASCAP/EMI April Music, CAPBasalamba 
Music ASCAP/Naked Under MyClothes, 
BB000s, ,ASCAP 

/SÌido Thal MSussicPASCAP/Buck 1One 

Publishing, ASCAP) H100 62; POP 97; RBH 14 

umpsuú ' rparatus ' . is - 
ngDesignee PIP:5 

FAH AWAY mer - ¢merlan Publishing BMVArm 
Your Dills OCAN/Zero -G, SOCAN/Black Diesel 
SOCAevB)ack Adder Music, SOCAV), WBM, H100 
10 POP 4 

FAVORITE GIRL ¡Notting Hill Songas, SESAC/Put It 

Down Music, SESAC/Ddre 78 Publishing. 
ESA /Mel* Music Pupblliishing, ASCAP /Chutztah 

FE 
bli i 

LibUS (will i am Music, BMVCherr River, 
BMVHeadphone Junkie Publishing, ASCAP MI 
April Music ASCAPBug less Attttaack Muzic . 

ASCAP/Fink Passion Muzick,ASCAP/iwo Badd 
Music ASCAP/Meriwar Music, BMI), CLM/HL, 
H10pp 5 POP 33 

FINDING MY WAY BACK HOME (EMI April Music, 
ASCAP/Sea Gayle Music, ASCAP BMG Songs, 
ASCAP/Mrs. Dinkins Poodle A CAP) HL, CS 37 

FIND MYSELF IN YOU (Cancelled Lunch Music 
ASCAP /Dniversal- PolyGram International, ASCAP), 
HL RBH 32 

FIND OUT WHO YOUR FRIENDS ARE (Sony/ATV 
Acuff Rose. BMender Zoo Music, B VCareers- 
BMG, BMI)) CC$ 53 

FLOW NATURAL (Sony Discos, ASCAP /Copyright 
Control LT36 

FLY UKEVIBAA BIRD Bye Songs BMVSsngsPOf Univuerrs- 

MusiicMASCAP /JI 

(Bye 

Music Works. AuCA?) HL 
RBH 26 

'FORE SHE WAS MAMA (Sony /AN Acuff Rose, 

BMVDaphiÌMusc. BMI), HL oCS 
47Music, 

M per vihïibtish)A BM)7loba a 
SgncIS B VSorsi% IV Songqs, BIPIBM April Music, 
ASL7 P HyyBM Hí00 38; POP 18 

GET OU A MY WhY (Songs Of Fèer, ASCAPBixa- 
tiQn ASCAP) CSS32 

GET UP (Bubba Gee Music, BMVNoontime Tunes, 
BMVWarner -T meçrlan Publishing. BMVRoyalty 
RilLhhn gg ASCAP/Universal Music Corporation, 
ALSCryAAypF Ghamppdppli 

z 
C rap Music ASCAP), 

GHET-rO STORY C P P R 2B (EMI Blackwood. 
BMVMadhouserqBMIIS(1 RBH 43, 

GIVE IT 
Tree OMVMr'gBubbu, MI/EMI 

GOOD AS GONE) anner -T merlanPúbblhinv 
BM ell The Cow BMVI'ower One, BML/WB Music, 
ASCAP/Iow r T o ASCAP), WBM, CS 45 

GOOD DIRE OAS (Murrah Music o oration.. 
BMVCastle Str et Music, ASCAP/Large Opportunity 
Music P CS 55 

Ag GOOD 
/MvSaAN 

idas Mais ASCAP /Animal Planet, 
A 

GOTBYOUCHpME ((WBM Music, SESAC/Songs on9ks In The 
Of B Flat, SESAC 

//nNOoontime,South 
SESAC/Say 

What!! 

BUWBMMHBH 6 MVEMI 
Blackw000dd, 

/MI), 

ï M sto Worl ANDS U Sh ha M s c 8 Vfìe pp 

P 

dv 
7 Music Club, Music ASCA ksMv B 8 pu0 

ASCAP/Lloyd Banks Music, ASCAPNniversal Music 
ation ASCAP /50 Cent Music, ASCAP), HL, 

OP Ql RBH g0 
HATE ME 

itaris 
On Paper Publishing, ASCAP) H100 

HÉÑ UR ARMS) (Gordie Is A Prince, 
A CA POP 7 

HE IT S AGAIN (OK Go Publishing, BMI) 
H100 6 ; POP 59 

HERIDAS DE AMOK (Co ht Control) LT 35 
HIPS DONT LIE ESonv/ATV Tú nes ASCAP/Huss 

Zwingli ASCAP/EMI Blackwood. BMVTe -Bass 
Music, BMVive Caramel Hourse, VEEnsign Music, 
BMLanfranco Music ASCAP /Samulea Songs, 
A AAPMelia Music 

Music, 
Music Publishing, 

AF$CAP , HL H10047 
HO TE) SASE A LIFE ( Pa Edwards Publishing, 

ASCAP/EMI April Music, ASCAP), HL H100 5; POP 

HURT (Xtina Music BMVCareers -BMG, BM/Stuck In 

The Throat ASCAP/Famous, ASCAP ark 9onson, 
BMVEMI Blackwood. BMVlnouye. BMI), HL, H100 
59; POP 29 

I BELON TOME (Realso s, ASCAP) POP 96 
I CALL Lp Sony /ANunes ASCAP EMI rii 

Music ASCAPÑiiathe Music Publishing, ASCAP), 
HL H10075 R H24_ 

-1 CANT 'AATEì ANYMORE ik naior Music, 
ASCAP/Son /A Tunes, ASCAP ony /AW Music 
Publishing Canada SOÓAivMy,uetawa Driver 
Music, ASCAP/Right Bank Music, ASCAPNniversal- 

AP1 International. 
eH100 95. POP 4P 

/Angelou Music, 

98 I Go to www.billboard.biz for complete chart data 

I DONT WANT TO EMI Blackwood BMlBlue Lamp. 
ASCAP nsong, BMVAyden, BMIANrensong, 

IF DIrI ÌKNOWSUGHitron EQEFQHE THE 
DEVIL c (Gravltron SAC Gauvnad- 
day del SAC/Camival Music SE /Cal M, 

AS AP Brain ASCAP CS 11 

I JUS BACK FROM A WAR (Pickwick /and- 
inu, A APANarner- Tamerlane Publishing, BMVPre 
cidu lo4ur Mu is BMI) CS 43 

I IT COMINfi BACK (V2 ASCAP/Divr Dann 
AS ACgP/Jefhe St le, BM VSongs OOff Windswept 

11 

I KNOW YOU (Granny Man Publishin , 

BMVWarner- Tamerlane Publishing, BMVBI0cTe Enter - 

pnses, 
BMVM lik -Mekhi Music, BM ment 

unk, ASCAP Basement Funk South AAP/Dia- 
mSSSaaa oncut Flaw ess o i n s Publishing, AS CA P /Hot 

uce M s i c ASC roe Hals Crown 
Azuna Music BM 

ASAP/EMI April Music, CAP), L 

H10 
0 22; 

0 
W R ItL 

3_ ,_9 

OU Coburn BMVHarley Allen 
M is BMVSpn A V Tree, BMI CS 30 

I ERFlf T(meASC 
A mn A1VC /Cedar Sides, 

A AP H 1;H10034 POP 56 
1 IT (EMI Blackwood BMWoung Jerzy Music, 

B V¡oom tone Publishing, BMI)11L, RBH 59 
IMAGINE ME (Zomba Sons, BMVKenion, BM/Lilly 

Mack BMI,), WBM, ROM 

IM COMING OVER (Its A undeal Music 
ACAP /youngg Khalil Music ASCAP RBH 83 

LIII INFIELES Premium Latin, ASCAP1 LT 9 
IN LICENCE (Were Going-Tggo Maui, BkMHits And 

ESCAPisCa(Ñ 
CAACP /Gogtodd7CouañmASCBBB 

ba 

Songg,ASCAP¡, HUWAPBM GS 39 
IN TTIE GHETTO (Jobete Music, ASCAP) RBH 77 
R ENDS TONIGHT (Smells Like Phys Ed, 

4 

!DS 
Songs, ASCAP), WBM, H100 58; POP 

RJUST COMES NATURAL (blamer- Tamerlan Pub- 
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Music, 
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A LA PRIMERA PERSONA (Not Listed) LT 4 
LAS NOCHES SON TRISTES (Venbailalo, ASCAP) 
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MAS 
MATAASS (Muter. ASCAP) LT 3 

ASCAP) LT 10 

ME QUIERE BESAR (Alexis Y Fido, ASCAP) LT 39 
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Music, BMV50 Cent Music, ASCAPNniversal Music 
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LTTiTE GI (Tomdou, las BMVSony/AN Tree, 
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ASCAP/USIA Music Rlblishing, ACCAP)9'HL, H100 
69 POP gg RBH 17 

PUY 'EM UP KNUCK BUCK (Ben -Jamin Publishing, 
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ASCAP/KC Masterpiece Publishing, ASCCCAP/Right 

Ag 
nt i m nt ASCAP Joc Migraine Music, 

IwSH 
9 

RU D KS (Taylor M Han Publishing, 
A / BeaNPublishing,BMOMiBH61 

VAley, 
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(Iona Music, rCA 3 

: ( oahCy mono u ic, S AP /EMI 
Apr1 u ic, APMaked Under ring CI4U"os, 
AS GA/h lis Music, AP /SongsLn fl( is 
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R ver, : t7i .i. Nfu is g VJesSVCa Ilson 
Pgüblishrng,BMVSOrry/ASfVSongs,eFAl). LMML, 

SA GODDBY (WBM $ESAC/Babyyyboys Lit- 
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A CA ÆMf .n Music, CP, oatl e¢rs top, 
A CAPNniv . Music orangn AP ySyam 

çr-amrlJi.li mpp,ÌiHLwö ,RBH30 
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AS AP/EM 
publishin Comany, NoonlimeSo 

ESAC M NiU ic, /TJaked oder ÿ gClothes, 
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SHMMVss S70EPC/E Jipub,$M(c(1=gMI B 
aMckw¿ood, 

PuLlischin ÁSC 
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SO EXCiD (Shaniah Cvmone Music, ASCAP/EMI 
Aunt MRusEic, ASCAPBasalamba Mugie 
ASt;AP/Naked Under MV ( lothes, ASCAP/Chrysakis 
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Maki, B VSongOf Windswept Pacifi , BMlon9s 
Of Thonch, BNiVFox Ridge Music, BMI), WBM CS 
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TH 

ggM egmsg BMLiLnsi 
Qn 

Mu i, I RBHH 71 

Pjo{0P (Gá & 
ÁSnO/C(MA Bsicn ÁSSAP), 

THROM]GH, G ¡EMI Music, p$Cqp/Stone 
ur FAu33, A APA; POP g0 

TTiOW S Mp ASCAP/Songs 0! 
ivçBççfsal, I H,i11-(11°17c9. 9 
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Billbanl 

CONNECT WITH THE MUSIC INDUSTRY'S MOST IMPORTANT DECISION MAKERS 

MARICE i I'I_ÂC'-' 
For ad placement write to classifieds )« billboard.com or call 800- 223 -7524 

HELP WANTED 

NATIONAL DIRECTOR OF SALES PUBLICIST 

THE #1 INDEPENDENT RECORD LABEL 
is looking to fill its NATIONAL DIRECTOR OF 

SALES position. This person would interface 
with our US (RED) and Canadian (Universal) 
distributors and retail. Five years of experi- 
ence in similar position along with great rela- 
tionships in the retail community is required. 
Position is in downtown Chicago. 

Resume with references and cover letter to: 
email: jobs @victoryrecords.com 
fax: 312.873.3889 

www, victoryrecords. com 

REAL ESTATE 

MARCO ISLAND, FLORIDA 

Water Front Luxury 9,051 sq.ft. Under Air. Two Docks 

$9,400,000. 
Also available for location 

Patrick McDonald 
RE /MAX Realty Unlimited 

1- 877 -349 -5484 
www.luxuryhomesmarcoisland. com 

VICTORY RECORDS is looking for a savvy and 
creative individual to join its U.S. publicity depart- 
ment. This person would be responsible for using 
their existing and developing media relationships to 
expose our artists and other related projects. Excel- 
lent writing, organizational, marketing, creative and 
social skills required. Candidate should have a lust 
for promotion, travel, willing to work long hours and 
hunger for searching out media opportunities in 
print, on the Internet and on Television. For consider- 
ation please fax cover letter, resume and references. 
At least three years previous publicity experience 
required. 

Resume with references and cover letter to: 
email: jobs@victoryrecords.com 
fax: 312.873.3889 

r- it, 
FREE PODCAST AVAILABLE NOW AT VICTORV.TV 

\I( I'oRt 

Ill.:l()Itl)ti 

VICTOR/VIE 
JOIN OUR EXCLUSIVE COMMUNITY 

VICTORY RECORDS - 346 N. JUSTINE ST., SUITE 504, CHICAGO, IL 60607 

NOTICES/ 
ANNOUNCEMENTS 

PUFF THE 
MAGIC DRAGON 

covered by The Loop is 
banned on radio in Canada. 
Info: www.puffmagic.com 

MUSIC 
MERCHANDISE 

BUY DIRECT AND SAVE! 
While other people are raising their prices. we 
are slashing ours. Major label CD's, cassettes 
and LP's as low as 504. Your choice from the 
most extensive listings available. 

For free catalog call (809) 890 -8000. 
Fax (609) 890 -0247 or write 

Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08691 -0020 

emsll: sco.plomusneol.cam 

I311_I_I30ARD CLASSIFIEDS 
IVIO\II= LUXURY RI=AI_ ESTATE TO -I-IiE STARS 

THE HIGH-POWERED \A/On') 0F 
IVI 11SIC & EIN1-ER1AI1\I IVI I_INIT 

Call Mark Wood - Real Estate Manager 
661- 270 -0798 - Fax: 323 -525 -2395 

Billboard® musician.org 
1 -800 -223 -7524 

Reach all the movers & shakers every week through 
the pages of Billboard 

a force in the music /entertainment 
industry for over 100 years 

LEGAL SERVICES 

ARRESTED? 
BEAT THE PRESS 

Damage Control Public Relations 
IMAGE IS EVERYTHING 

www,ARRESTED MEDIA,com 

VAIHU'S 116115!) 

Call attorney Jeffery Leving 
312 -356 -DADS or visit 

www.dadsrights.com 

ENTERTAINMENT LAW, COPYRIGHT LAW, 

and Trademark Law. The Law Firm of 
Anthony Verna. NYCCopyrights.com, 

NYCTrademarks.com. Call 212 -618 -1210. 

E -mail: law@nyctrademarks.com 

DUPLICATION/ 
REPLICATION 

CAS OHS SIAM GISCS SPECIAIIt PACKAGING CASSETTES 

NEED CDs? THE CHOICE IS 

CRYSTALCLEAR 
IISC AAA TAPE 

Cil3.if UV/ u as rY as L,J! ;. ri.i í! 
1000 CDs $999 (to . ._ 

1000 PROMO CD PACK $599. 
1000 DVDs $1499.''. "" 

TRUSTED EXPERIENCE 
FOR OVER 35 YEARS! 

WWW.CRYSTALCLEARCOS.COM 1- 800 -880 -0013 

PROFESSIONAL 
SERVICES 

GET 60 FREE 
DISCS WITH - 
ANY NEW 
CD OR DVD 
REPLICATION 
ORDER. 

Our 60th anniversary special 
offer ends 12/31/06. 

Visit www.discmakers.com /bb 
or call 1- 866 -677 -7911. 

REACH OVER 114,000 RESPONSIVm 
REAL -ESTATE READERS IN OVER 

110 COUNTRIES!! WANT TO BE 
PART OF OUR FALL 2006 

UXURY REAL -ESATE SPECIAL? 
WRITE TO: 

A SIFIED ^BILLBOARD M 
OR CALL - 646 -654 -4636 

OCTOBER 28, 2006 I 
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NOTICE OF PUBLIC SALE OF ASSETS 

OF 
THE SONGWRITER COLLECTIVE, LLC 

Notice is hereby given that Fortress Credit Opportunities I LP, a Delaware limited partnership, as a lender and as 

agent on behalf of the lenders (the "Agent") under that certain Loan Agreement, dated as of March 1, 2004, as 

amended (the "Loan Agreement "), among The Songwriter Collective, LLC, a Delaware limited liability company, as 

borrower (the "Debtor "), the Agent and the lenders, having postponed the public sales scheduled for November 4, 

2005, December 14, 2005, January 31, 2006, March 14, 2006, April 25, 2006, June 6, 2006, July 18, 2006, August 
29, 2006 and October 17, 2006, intends to sell at public sale in accordance with the provisions of the New York 

Uniform Commercial Code, certain personal property assets of the Debtor, generally described as all of the Debtor's 
right, title and interest of every kind and nature in and to all accounts, chattel paper, deposit accounts, documents, elec- 

tronic chattel paper, equipment, general intangibles, goods, instruments, inventory, investment property, payment 
intangibles and software belonging to the Debtor, in each case whether tangible or intangible, wherever located or situ- 

ated, including all rights to a portfolio of musical compositions, including, in some instances, 
copyrights of the musical compositions, the right to and interest in any and all revenues and licenses derived from 
such musical compositions, and all claims and causes of action related to the musical compositions accruing at 

any time and all other rights of the Debtor of any nature whatsoever in the musical compositions (the "Collateral "). 

A more detailed description of the Collateral will be provided to you upon execution of a confidentiality agreement. 

The public sale will take place at the office of Sidley Austin LLP at 787 Seventh Avenue, New York, New York 

10019, on Wednesday, November 29, 2006 at 11:00 a.m., New York time. The Agent reserves the right to cancel 
the sale, without notice, in its entirety, or to adjourn the sale to a future date. The Agent may further adjourn the 
sale herein described to another date from time to time, before, during or after commencement of bidding, without 
written notice, by announcement at the time and place appointed for such auction, or any adjournment thereof, 

and, without further notice, such auction may be made at the time and place to which the auction may have been 
so adjourned. 
Interested persons should take notice that the Collateral will be sold on the following terms and conditions: 
1. All bids must be given orally at the public sale. 
2. The Agent reserves the right to bid for and purchase the Collateral and to credit the purchase price against 
the expenses of sale and principal, interest and any and all other amounts due and payable to the Agent pursuant 
to the terms of any and all indebtedness secured by the security interest in the Collateral. 
3. The Agent has sole discretion to determine which offer is the highest or best offer, and to reject any offer 

which it deems to be insufficient. 
4. Concurrently with the acceptance of any bid, the prospective purchaser shall be required to execute and de- 

liver to the Agent the Asset Purchase Agreement, a copy of which may be obtained by contacting one of the person's 
identified in the final paragraph of this notice, containing terms of sale and conditions precedent to the 

Agent's obligation to sell, in each case, in addition to those set forth herein, including, without limitation, the re- 

quirement that the sale of the Collateral pursuant to the Asset Purchase Agreement be consummated no earlier 
than 30 days following execution thereof. 
5. Upon acceptance of any bid, the prospective purchaser shall be required to deposit (the "Deposit ") with the 
Agent earnest money in an amount equal to ten percent of the purchase price. Such Deposit shall only be refunded to 

such prospective purchaser as, and to the extent, provided in the Asset Purchase Agreement. In all 

other cases, the Agent shall have the right to retain such Deposit. If such sale of the Collateral is consummated 
with such prospective purchaser, the full amount of such Deposit shall be applied to the purchase price. If such 
sale is not consummated, the Agent shall have the right, but shall have no obligation, to reoffer the Collateral for 

sale, without further notice. The prospective purchaser shall not be entitled to any interest on the Deposit held by 

the Agent, whether or not the Deposit is required to be refunded to such prospective purchaser by the Agent pursuant 
to the Asset Purchase Agreement. 
6. No bids may be withdrawn once made, but no sale is final until accepted by the Agent. 

7. Only cash or cashier's check or other immediately available funds will be accepted for the Deposit or for pay- 

ment of the purchase price. The bid of any prospective purchaser who fails to tender proper payment may be rejected 

and the Agent may, subject to the other terms hereof, (i) accept any alternative bid made at the sale, in 

which case the Agent shall have no obligation to reconvene the sale, accept additional bids, or notify any other 
bidders of the acceptance of such bid, or (ii) reoffer the Collateral for sale without further notice, in each case, at 

the Agent's option. Notwithstanding anything contained herein to the contrary, the Agent shall not be obligated to 

make any sale of the Collateral pursuant to this notice. 
8. In the event the Agent is unable to consummate any sale and deliver the Collateral to a purchaser, then the 

sole liability of the Agent to such purchaser shall be to refund the purchase price, if any, previously paid to the 

Agent. 
9. The Collateral will only be sold in its entirety unless the Agent announces otherwise at the outset of the pub- 

lic sale. 
10. Subject to satisfaction of all of the conditions precedent to the Agent's obligation to sell the Collateral pursu- 
ant to the Asset Purchase Agreement and the terms and conditions hereof, consummation of the sale of the Collateral 

will be made immediately upon receipt by the Agent of the purchase price and shall be evidenced by delivery of the 
Collateral to the purchaser thereof, BUT WITHOUT DELIVERY OF A BILL OF SALE, WITHOUT GUARANTEE OF 

SIGNATURES, WITHOUT PAYMENT OF ANY TRANSFER OR OTHER TAX, AND WITHOUT REPRESENTATION 

OR WARRANTY BY THE AGENT, AND SUBJECT TO ALL DEFENSES. 
11. The above terms and conditions of sale may be subject to additional or amended terms and conditions to be 

announced at the time of sale. 
12. If any dispute arises between two or more bidders, the Agent may decide the same or put the Collateral up 
for sale again and resell to the purchaser submitting the best bid, as determined by the Agent. In all cases, the 
Agent's decision shall be final. 
13. All bidders and other persons attending this auction agree that they have full knowledge of the terms set 

forth 
above and contained in the Asset Purchase Agreement and agree to be bound by the terms hereof and thereof. 
14. The Debtor shall have the right to redeem the Collateral in accordance with, and only to the extent provided 

for, under applicable law. 
Persons desiring further information as to the public sale of the Collateral, and the terms and condition relating 
thereto, and /or desiring to obtain copies of the confidentiality agreement or the Asset Purchase Agreement, may 

contact either Martin Jackson (212/839 -6726) of Sidley Austin LLP, 787 Seventh Avenue, New York, New York 

10019 or Colleen McDonald (415/772 -1207) of Sidley Austin LLP, 555 California Street, San Francisco, California 

94104, counsel for the Agent. 

October 21, 2006 
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Freddy Fender, 69 
Freddy Fender, 69, died of lung cancer Oct. 14 at his home in Corpus Christi, 

Texas. The Tex -Mex pioneer, who rose from humble south Texas origins to 

reach No. 1 on Billboard's country charts in the mid -'70s, had constantly 
crossed musical boundaries in a career that spanned five decades. 

"Freddy Fender was an innovator, a creator and an individual that was 

reflective of the community's diverse musical tastes," says Dr. Guadalupe San 

Miguel Jr., a history professor at the University of Houston. "He took various 
forms of popular music found in Texas over time- rock'n'roll, Tejano, country 
and R &B -and blended them into a distinctive sound that reflected the 
working class and mestizo heritage of Tejanos." 

The three -time Grammy Award winner, born Baldermar Huerta on June 4, 

1937, in San Benito, Texas, became the first and one of the few successful 
Mexican -American crossover artists in 1975 when he scored a No. 1 hit on 

Billboard's Top Country Singles chart with "Wasted Days and Wasted Nights." 
For Casey Monahan, director of Austin's Texas Music Office, Fender was a 

"uniquely Texas hero for his soaring voice, the enormous obstacles he 

overcame and the triumphs he achieved." 
Accordionist Flaco Jimenez recalls spending a day in May 2005 with Fender 

recording the "Dos Amigos" CD at Michael Morales' northside studio. 
"It was fun because we were free to do whatever, and we just let the tape roll 

nonstop," Jimenez says. Jimenez, who performed with Doug Sahm, Augie 

Meyers and Fender as the Texas Tornados, adds, "The whole world who saw 

Freddy perform knows that we have lost a big star." 
Fender started his career recording in the '50s as the "Bebop Kid," singing 

Elvis Presley and Gene Vincent covers in Spanish. He hit his peak in the mid - 
'705 when he released the landmark album "Wasted Days and Wasted Nights." 

In March 1975, "Before the Next Teardrop Falls," with both English and 
Spanish lyrics, hit No. 1 on The Billboard Hot 100 and Top Country Singles. 

During the '80s, Fender lost momentum. But in 1989, he entered a new 

phase when he joined the Texas Tornados, playing the spicy stew of Tex -Mex, 

country and blues that impeccably reflected his musical roots. With the 
Tornados' self -titled debut, he won his first Grammy in 1990 for best Mexican - 

American performance. 
Fender, survived by wife Evangelina "Vangie" and several children, was 

buried Oct. 18 in his hometown of San Benito. 
The Fender family has requested that in lieu of flowers donations or 

memorials be made to the Freddy Fender Scholarship Fund in care of 
CapitalOne Bank, 198 South Sam Houston, San Benito, Texas 78586. 

-Ramiro Burr 

RECORDING STUDIOS 

Amazing Freestanding Private Recording Facility 
In The Heart Of Maimi, Florida 

Sprockets Musk Studios 

Premier music company, Sprockets Music, is moving to a 

new facility. Exclusive and private, free standing recording 

facility in the heart of Miami, minutes horn Downtown and 

South Beach. Three stories, 3500+ SqFt. Fully wired for intemet, 

security, sound video, dual HVAC units, Italian limestone and 

much more. Custom Light fixtures and a spectacular 3e floor 

30 person root top veranda is only the beginning. Everything is 

custom. Designed by award wining architect and interior designer. 

Ultra contemporary studio ready to move in. 

Offered at $2,475,000 
2811 Sw THIRD AVE 

MIAMI, FL 33129 

r9spe ii characteristics 

World Class Architecture Bull n 2004 

Slate of the Art Electronics System 

200. Amp Service 

Loading Bey 

EzectOve Roof Top Terrace 

Renowned Interior Designer 

Impact Glass 

Awards/Trophy Niches) 

Cat 5 In Every Office 

Mein Server Center 

Every Office Wired for Audio and VCn, 

unra Seams Facoty 

Ittpo,ed Limestone 

Imported Lighting Fixtures 

Dual Oversized HVAC Units 

William R. Cook - Licensed Realtor 
Harrod Exdusive Realty 

18851 NE 29 Ave Suite 700 
Aventura, FL 33180 

Direct (305)761 -9455 Fax: (305) 860-5916 
william @wrcookcom 

ForMore Information: www.wrcook.com 

Contact William to handle all of your luxury property needs in South Florida 
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Eighteen -year -old Minder Music head of A &R Patrick Fogarty, left, 
and Minder Music director Beth Clough met with legendary Atlantic 
Records founder Ahmet Ertegun at Atlantic's New York offices. 

Singer/ 
songwriter Yusuf 
Islam, right, retained 
his songwriter of the 
year title at the Oct. 11 

ASCAP Awards in London, 
hay ng also scooped up the 
honor at last year's event. 
The artist, formerly known 
as Cat Stevens, is seen here 
with ASCAP CEO John A. 
LoFrumento, left, and PRS 
cha rman Ellis Rich. PHOTO 

COUP TESY OF ALASTAIR FYFE 

Billboard senior correspondent Chuck Taylor recently 
visited Whoopi Goldberg at Clear Channel's New York radio 
studios for a sit -down to discuss her new morning show 
"Wake Up With Whoopi." Sc ,`sr, the four -hour weekday 
radio show is heard in 12 markets around the country. 

From left, 
Hip -Hop Summit 

Action Network co- 
chairman Dr. Benjamin 

Chavis, HSAN Action 
Awards honoree Kanye West 

and HSAN co- chairman Russell 
Simmons attended the fourth 

annual Hip -Hop Summit Action 
Awards at the Lighthouse, Pier 61, 
Chelsea Piers Oct. 16 in New York. 

'the fund -raising celebration and 
dinner helps support HSAN's 

-nonprofit work to use hip -hop's 
power for positive social change. 

Comedian Jim Gaffigan 
has become a top touring draw 

thanks to appearances on "Late Night With 
Conan O'Brien" and his CD /DVD "Bayond the 

Pyle." After two sold -out shows Oct. 14 st New York's 
Town Hall, Gaffigan, second from left, visited with Billboard's 

Chris Walsh, left. Jonathan Cohen and Cohee s wife, Kelly Ban. 

Bertelsmann 
Music Group U.S. 
president /CEO 
Charles Goldstuck 
was honored Oct. 5 at 
the City of Hope Spirit 
of Life Gala at the 
Pacific Design Center 
in Los Angeles. The 
star -studded event 
was highlighted by 
performances from 
Maroons, Sarah 
McLachlan, Velvet 
Revolver, Taylor 
Hicks and a stunning 
finale duet from 
McLachlan and Josh 
Groban. From left are 
RCA recording artist 
Chris Daughtry, 
Goldstuck, Arista 
recording artist Hicks 
and Reprise recording 
artist Groban. 
PHOTO: COURTESY 

OF JEFFREY MAYER 

BILLBOARD UNDERGROUND: TCC Ùboard'Ühde- ground presented Elizabeth & 
the Catapult at a recent event held Oct. 16 at the Co-e Club in New York. PHOTOS COURTESY OF 
DUFFY -MAPIE ARNOULT /WIREIMAGE COM 

ABOVE: From left are Core Club CEO Jennie Saunders with Elizabert '& the Catapult's Matt Wigton, 
Elizabet, Zimaa, Dan Molad and Pete Lalish. 

BELOW:The band members perform fcr the Core Club's industry _ro -+.d. 

Eagle Vision 
will release "Cne 

With Everything," a the 
DVD featuring Styx and 

the Contemporary Youth 
Orchestra of Cleveland, Nov.14. 

Signing the deal at Atlanta's 
Chastain Park Ampitheatre Ere, 
seated from left, Styx's Tommy 
Shaw and James "JY" Young. 

Standing, from left, are Styx's Check 
Panozzo and Ricky Phillips, Eagle Rcck 
North America president Mike Carden, 

Styx's Todd Sucherman, manager 
Charlie Brusco and Styx's Lawrence 

Gowan. PHOTO: COURTESY OF JASON POVJELL 
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EDITED BY MICHAEL PAOLETTA 

For more INSIDE TRACK go to 
www.bitlboard 

Y0U LIKE US' 
We at Inside Track aren't here to bash other publications, but 
we'll surely let the Raconteurs do it for us. Group member 
Jack White went off on a tangent recently when we asked him 
why the Raconteurs won't play any new material during their 
ongoing tour. It's a double -edged sword, White says. If they 

do, bootleg recordings will inevitably wind up online and will 

then be "reviewed" by such Web sites as pitchforkmedia.com. 
"We don't want to release those children because we're too 

protective," White says. "I'm not saying that people aren't going 

to record us. I'm just saying that we know [the electronic mediums] 

exist. So we're not going to play any new songs. There's our way of 

dealing with it. You get what happened to the Arctic Monkeys. They re- 

leased their demos and then they recorded [the album]. And everyone said, 

'I like the demos better.' No one buys the record because they have the demo. 

"At least [Billboard has] some class to what you're doing," he adds. "But Pitchfork re- 

cently reviewed the idea that the Raconteurs are covering a song called `Bang Bang.' They're not re- 

viewing a record or a version from a show that they saw. They're reviewing the idea that we're doing it." 

EIGHT DAYS A WEEK 
Justin Timberlake will play the new 23,000 -seat 02 Arena 

in London eight times during its two -week grand opening 

period next summer. Scheduled to open in late June or 

early July, the 02 is being built and operated by Anschutz 

Entertainment Group, and the Timberlake tour is being 

promoted worldwide by AEG Live. It kicks off Jan. 8 in 

San Diego with Pink on tap as the opening act. All shows 

will be staged in the round. 

HIP -HOP AND HOOPS 
Track hears that "NBA '07" (for PlayStation 2 and Play - 

Station Portable) will be accompanied by a brand -new in- 

game soundtrack. Comprising exclusive and licensed 
hip -hop titles, the soundtrack will feature songs from Rakim, 

B.G. featuring Mannie Fresh, Del the Funky Homosapien, 
Big Rich, KRS -One, Pep Love featuring Jeni Fujita, King, 

Rhymefest, Souls of Mischief, Traxxamillion featuring Turf 
Talk, and Mistah F.A.B. and Twisted Black. 

AL KNOWS BEST 
"Weird Al" Yankovic: Leading parodist, master polka - 

smith and quality father. He has a 3-year -old daughter, 
one who's pretty hip to what Dad does for a living even 

when it comes to his songs about pummeling the snot 

out of small mammals. 
"I was reluctant to play the video for ̀ Weasel Stomping 

Day' for her," Yankovic tells Track, referring to the comi- 

cally horrific Robot Chicken -animated claymation clip 
that appears on his "Straight Outta Lynwood." 

"But she totally got the irony of it. I told her, 'Now, 

Nina, you really wouldn't stomp on a weasel,' and she 

was like [adopts voice of an eye -rolling 3- year -old], 
'I know that, Daddy.' Which is good. I try to be a 

good role model." 

THIS AND THAT 
Track has learned that Interscope urban promo- 
tion executive Kevin Black is segueing to 

Warner Bros. Records. Details 
about the title and scope of his 
new position could not be 
confirmed at press time. 

Meanwhile, look for cell 
phone giant Verizon Wire- 
less to soon start offering 
ringtones and ringback 
tones on a bundled basis. 
Pricing for the combo 
package hasn't been dig 

closed, but it is expected to 

carry a price tag below what 
Verizon charges for the 
products seperately. Ring - 
back tones cost $1.99 each 
along with a 99 -cent 
monthly subscription fee. 
Ringtones cost $2.49 each. 

WHITE 

THESE BOOTS WERE MADE FOR FUND -RAISING 
More than a thousand Manhattan fashionistas from all 

walks (that's a pun you'll get 12 words from now) gath- 

ered Oct. 18 at the ever -posh Waldorf- Astoria for the 
13th annual "Shoes on Sale" gala, presented by the 
Fashion Footwear Assn. of New York and QVC. Bene- 

fiting the top six leading breast cancer research cen- 

ters and hospitals in the United States, the event raised 

$3 million, an all -time high, upping its all -time haul to 
more than $25 million. 

Universal Motown artist -and newly 
signed Ford model -Mya, strutting her 

stuff in Christian Louboutins, per- 
formed three songs during the 
awards ceremony and dinner, includ- 

ing hot new party romp "Ayo" from 
her upcoming album "Liberation." 
Carmen Elektra hosted (in Jimmy 

Choos), while other famous faces in- 

cluded Kenneth Cole, Bebe Neuwirth and 

Fran Drescher. 

Executive 
1LJRNTAI3I r- 

E BY MITCHELL PETERS 

RECORD COMPANIES: Savoy Label Group promotes 
Joshua Sherman to VP of A &R /marketing and Sheila Volpe 
to VP of marketing. They were senior directors. 

Island Def Jam Music Group promotes Gabrielle Peluso 

to senior VP of video promotions. She was VP. 

Warrior Records in Los Angeles promotes Jimmy 
Hodges to senior VP. He was VP. 

PUBLISHING: ASCAP in New York promotes Matthew 
DeFilippis to VP of new media and technology. He was 

assistant VP. 

DISTRIBUTION: The Orchard in New York appoints Jordy 
Trachtenberg to VP of music licensing and A &R and Dan 

Pifer to VP of sales operations. Trachtenberg was senior 
director of content acquisition, and Pifer was VP of product 
management for tools and infrastructure at eMusic. 

TOURING: Global Spectrum, operator of Philadelphia's 
Wachovia Center and Wachovia Spectrum, names Tim 
Murphy VP /GM of the two facilities. He will continue to be 

a regional VP. 

StubHub names Chuck La Vallee director of music 
business development. He was an agent at the William 
Morris Agency. 

Knitting Factory Entertainment in New York names Jeff 
Fryer label relations and content development manager. He 

was a coordinator at EMI Music Publishing. 
Concert Productions International in Toronto promotes 

Mark Norman to president of global touring. He was exec- 

utive VP of new media and special projects. 

SHERMAN PELUSO DeFILIPPIS TRACHTENBERG 

MEDIA: MTV Networks names Sean Moran executive VP of 
MTV 360 brand sales. He was senior VP of national adver- 
tising sales at VH1. 

FOR THE RECORD: Arturo Gil's former employer was 

incorrectly identified as Universal Music Group. He previ- 
ously worked for Univision Music Group. 

Send submissions to exec @billboard.com. 

BACK IN BLACK 
After all these years, Frank Black 
continues to release new music at 

a dizzying pace. The man has al- 

ready brought forth two albums 
(one of which was a double -disc) 
in the two years since the Pixies 
reunited, and he's been at it again 
while on tour in North America. 
Black and his band have been 
booking studio time after shows in 
various cities; two songs were re- 

cently put to tape at SugarHill Stu- 

dios in Houston. The results will 

see the light of day on Black's next 

album, for which a release date 
has yet to be announced. TIMBERLAKE 

OOI)W() R l(S 
HELPING HAND 
The lineup is set for the third annual 3 Doors Down & Friends 

benefit, to be held Dec. 2 at the Mobile (Ala.) Convention Cen- 

ter. Staind, Hinder and Michael Tolcher will support 3 Doors 

Down on the bill. Proceeds from the concert, sponsored by 

AIGAmerican General Life & Accident, will benefit Hurri- 
cane Katrina victims along the Gulf Coast. 

MUSIC FOR THE TROOPS 
Sean P, formerly known as Sean Paul of the YoungBloodZ, 
will head to the Middle East to perform for Navy troops sta- 

tioned in Iraq, Kuwait and Bahrain. "As frightening as it 

sounds to go over there, the least I can do is spend some of 
my time and say thanks by performing with them," he says. 
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Conference a Awards 

November 
29 -30, 2006 
Hyatt Regency 
Century Plaza 
Los Angeles, CA 

The Industry's Leading Event for Digital Entertainment, Media + Marketing Excellence 

Top 5 Reasons 
to Attend 

1. Expr : s reveal the latest _rends 

h digita eltertainmen` and media: 

branded & embedded entertainment, 

videogames a -d mobile 

2. Get the nside trac,< on n-tnr 

product launc -es 

3. Profit from the insights cf 

3uccessful na-keters who have 

-oued the Tagic formula for ROI 

4. Finc oit -ow user -generated 

portent, open source programming 

and on- ;dîrla-d downloads a-e 

becoming the new paradigm 

5. Netwo -k socially and con- merr,ially 

with other cr.Tative executives who 

are making he digital space a 

goldmire 

3ONTACT US 

>>ou.orshi j 
3nbele Maiquez: 146.654.4648 
niareuet@nubu; inessmedia.com 

Relistration 
64:.654,5110 
collferencesr&unibusinessmedia.com 

FORUM 
2006 

November 28, 2006 
Hatt Regency Century PI za. Lis Anges 
ricr.n a,*j CtIm wVn tho DEMMX 3rd Annual Conference i Awards 

i ... r. 
iitiltal entertainment sella + marketing excellence r 

Learn from over 29 industry experts, including... 

Martin P.. Niselholb 
Senior Vice President 
D gital Operations 
he New York Times Con-Fan, 

Jim Ba aster 
Author, `Word of !.Dus-3: The 
New Age ci Netwa-.ced Media" 
and Chiaf Creative Jfficer 
Spectru ntJ'tA,Inc 

Howard Taub 
Vice President 
& Associate Director, HP Labs 
Hewlett- Packard Co. 

I 

Vince Broady 
Head of Enterainment 
Games & You -h 
Yahoo! 

arisa Bianchi 
resideit 

TBWA \Chiot \Cay, Los Angele: 

Patricia Kapas 
Vice Pr6icént & C-isiera Manager 
Television 'rograrrmirij 
Venturm 
AOL 

Mitch Feinuran 
Senior Vice President 
Fox Mobile Entertainment 

David Israelite 
President & CEO 
National Musc Publishers' 
Association 

Svakers 
Ra;htel Wi jails: 646 654.4683 
rw Iliams@vnubninessmedia,com 

General Information 
Jaime Kobin: 646.654.5169 
ikobin@vnubusinessmedia.com 

Register today! www.demmx.com or 646.654.5170 
Sponsored by 

®M:Metries 
tae m.bde .n het authority 

Hl.sied by 

tR.C11RS/T 
+e+a ow*, 

Association Partners ' mma ..... mobile marketng 
c.S47ciFiLpl 

MEDIANEE Billboard. 

dig2órrecli9 

40eiFF :: mpeg 
AENTERTAINMENT tndt, 

-PORTER LI Nielsen 
Entertainment 

If a VNU conference 

www.americanradiohistory.com

www.americanradiohistory.com


the r aY 
To -8e 0* user 

I( n/N v LLouJiNC (N DENVEk 
STABLJSi+ Pr LoYPrL Ft0 

g CkON PkOtl NofEIVINCACT TSLLINoU ToVEk loo DA-VS 

SLLINC air D RocKS 

olr NA.oNuJIDE ItEADUNE TöU, }- Z t`10 NtFts IN/ Pr DVPr NcE 
All+IT+ AtACoN 

T I+AIlEST1N BA LLkoo1 / NyC , 

VPiriSo SLL oUT Z N`CI+TS A.-/ LA. 

BA-LLROO1 / CIfICACo & tliLTo1Í 

y(135Col15 )6U oUCI +TA o tk' ArATfST hT /I+1 & BI Ci o VIDEO AT '1Tr 

TöP 4-0 
, fly I{EPrD (BLE CPr+ TöP r T , 

/45-r- oV Y 

PirDULT TòP 4-o PrD A-PrPr 12PtDlo 

0 ILLIOIi ( SONCS STPrt oV 3 S 
I#PrL Ar r11LLI011 nfToN 

oV 

¿BECO'iE IRE +3 BEST SELLIN A-LBUr1 IN 'TONES [tST,2U 

FEA-TUkE Foy music ow okEy's A-0,--51-A-0,--51-1y) 
02) SCkvBS, 

itEScUE 11E Ari\lD oNE TíRE5 RILL 

LS .Pr7TNU 1 ok o VEt 1`1Y 

CtTf CL SINC 

(cA-B L5 CAQr' PrND "ItovV Tò SA-VE Pr LIFE, 

cEAVI IR ArL13Ut1 

T SPkV Pr IJFE 
.. ._ - 

flfirThluMt 

www.thefray.net "Epic "and fy Reg US PaLATm 

on Marca Registradal© 2006 SONY BMG MUSIC ENTERTAINMENT Management: Jason Jenner & Gregg Latterman for A Management 

www.americanradiohistory.com

www.americanradiohistory.com



