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Concord Records and Starbucks Hear Music present...

Their follow-up to the multi-platinum selling CD, Ray Charles’ Genius Loves Company

“This one is for the agss.”
— Quincy Jones
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Awards being held Nov. 8-
9 at New York’s Roosevelt
Hotel will honor Elton John
with the Legend of Live
award. For more information
and registration, go to

cardevents.cor

be integrated into
TouchTunes online
jukeboxes throughout the
United States, Canada and
Mexico. For more
information, go to

www.americanradiohistorv.com

signed on for The
Hollywood Reporter/
Billboard Fitm & TV Music
Conference, Nov. 15-16 at
the Beverly Hilton in
Beverly Hills. See
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Strengthening Bonds Between |
Artists And Consumers

BY MAARTEN STEINKAMP

He looked at me in that typical frowning
way and asked: “Joining a record com-
pany? Are these still around? If so, that
will not be for long.”

It was late 1987 and I had just told dad
I was planning to accept an offer from
BMG/RCA Netherlands. The elder
Steinkamp—well on his way to clocking
40 years of global broadcast and media
experience—seriously questioned the
business, the model, the ethics and its
future. So I'joined . . .

Not much later, | experienced that his
response was a fairly stereotypical one.
The perception of working for a major
was mostly associated with overpaid and
underqualified executives competing with
artists for the spotlight.

In more recent times, it is associated
with an “Aha, you are one of those los-
ers”-type looks. But do we actually deserve
much sympathy?

Maybe not.

A lack of understanding of what con-
sumers want (or don’t want), little entre-
preneurship and underestimating record
companies’ changing relationships with
artists seem serious enough offenses.
And the industry’s reaction to its decline
was to cut costs (which is like Botox—it
only makes things look good short-term),
without changing the fundamentals.

So, maybe various European journal-
ists, who are skeptical of our industry,
have a point.

However, I fully disagree with their
conclusion that the music industry has
no chance of survival and faces the
dreaded “Kodak” market-disappearing
moment. That is simply not going to hap-
pen. The hurdles we face will actually save
the industry because these challenges
will force change.

Even better, in the next few years the
music industry has every chance to rein-
vent and transform itself. And we must
make the transition from record com-
pany to entertainment partner.

That was one of the key topics dis-
cussed during the International Network
Lunch that Sony BMG hosted during the
recent PopKomm trade fair in Berlin. The
fact that the German music market has
suffered so badly over the past few years
meant that PopKomm provided a perfect
backdrop for those discussions.

To achieve transformation, two key
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things need to happen. We must re-
evaluate and revalue the relationship with
artists—and with consumers. At Sony
BMG around Europe, we have taken these
issues as absolute priorities.

For our artists, we need to make a dif-
ference. While we still see A&R, market-
ing and global reach as cornerstones of
our business, we need to do a lot more to
be the home base for existing and new
artists—our clients.

Difficult® No. We are already moving
forward. Sony BMG Europe has created an
artist and marketing agency, partnering
up Omnicom/OMD. Last month, a sub-
stantial endorsement deal was brokered
between Pink and Sony Computer Enter-
tainment, targeting a female demographic
in Europe for PlayStation Portable

Several other major deals are being dis-
cussed for other artists, with Sony BMG
as the broker. Multimillion-euro revenue
deals with various telcos have already
brought European acts like Eros Ramaz-
zotti, Vibrazoniand La Oreja de van Gogh
substantial additional income.

Selling preloaded USB sticks is increas-
ingly generating income for some of our
French artists. So are the branded mo-
biles we are launching via Phonehouse,
while for Eurovision winner Lordi, we are
taking merchandise, including cola and
candies, to new levels.

In Italy (H20) and Sweden (All Ears)
we have set up digital labels, and in the
Netherlands we struck a deal with Talpa-
founder John de Mol’'s new multimedia
imprint 8 Ball Music. All are fully focused
on new artists. In several countries—
Spain being a front-runner—more and
more contracts are being based on mon-
etizing rights as partners.

Simultaneously, we are changing our
consumer approach. First, we are review-
ing our product offerings. We need to
offer more a la carte [items], understand
the “sell more of less” principle and push
harder to meet the “wherever, whatever
and however” demands of consumers.

To achieve this, we need to be innova-
tive in creating, packaging and pricing
the music of our artists to our group of

clients—the consumer. Across a very di-
verse Europe, where the “one size fits all”
principle doesn’t work, we need to use
multiple channels, brands and products
to connect both.

Secondly, we have to recognize that
music fans are moving away from tradi-
tional media. European radioand TV are
increasingly averse to risk and strictly for-
matted. The discussion regarding broad-
cast music quotas undoubtedly will pop
up again but this is not the answer. We
need to maximize the huge opportuni-
ties that are available, including social

STEINKAMP

networking platforms, to connect to the
people formerly known as the audience.
That audience wants choices, not lectures.

In the past, new formats and technolo-

gies have rescued the music industry on
various occasions. Now it is up to us to

seize the initiative and focus on how we

bring artists and consumers together.

That is our No. 1 priority at Sony BMG |
Europe—changing froma record company

to an entertainment partner that serves
both groups of clients. Failing to do so
would mean Steinkamp senior was right
after all. “ee

Maarten Steinkamp is president of Sony
BMG Europe.

WRITE US. Share your feedback with Billboard readers around the world.
Send correspondence to letters@billboard.com. Include name, title, address and
phone number for verification. Letters should be concise and may be edited. All
submissions published shall become the sole property of Billboard, which shall own
the copyright in whole or part, for publication.
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>>>BIDS PLACED
FOR TOWER

As part of a process
to quailfy for Tower
Records’ Oct. 5
Chapter 11 auction, 16
suitors have placed
bids. However, it is
unclear which
bidders are trying to
buy all the company
assets and which are
targeting certain
assets, like Tower’s
real estate or
inventory. In addition
to lead bidder Great
American, bidders
include Trans World
Entertainment, Super
D, Radius Equity, TMC
Realty, West
Hollywood
Properties, Vornado
Realty Trust,
Champion
Development Group,
Gamesource,
Prescott Interests,
SPI Holdings, BEC,
Norton LLC, Orchard
Capital, 1965 Retail
and two individuals,
Larry Worchell and
Ralph Horowitz.

>>>ZUNE
LAUNCH SET
Microsoft’s Zune
music player will hit
retail shelves Nov. 14,
priced at $250. That
matches the cost of
Apple’s comparable
30GB iPod. The Zune
subscription service
willrun $15 per month,
while a la carte tracks
can can be purchased
for 79 cents each.
Additionally, users can
apply their Microsoft
Points in the Xbox Live
Marketplace to buy
songs.

>>>GRASCALS
GRAB TOP
HONOR AT IBMA
The Grascals were
named entertainer of
the year at the 17th
annual International
Bluegrass Music
Assn. Awards Sept.
28 at Nashville’s
Grand Ole Opry
House. Album of the
year went to
“Celebration of Life:
Musicians Against
Childhood Cancer.”
The awards were the
centerpiece of the
World of Bluegrass
gathering Sept. 25-
Oct. 1. For a complete
list of winners, go to
billboard.biz.

continued on >>p8
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illion-Unit

"
Exit At EMI

Bandier to resign
publishing post

uestion

Are The Days Of Six-Figure Release

Weeks Behind Us?

Will the industry see a new re-
lease selling 1 million units in
its debut week anytime soon?

That is the question in the
wake of the 684,000 units that
Justin Timberlake’s “Future-
Sex/LoveSounds” moved in its
first week ending Sept. 17. [n-
deed, although U.S. album
sales have been sliding consis-
tently for the last five years,
some industry executives
equate the performance of
Timberlake’'s album with a
“new reality.”

Even though the entire U.S.
industry was happy with the
sales success of “FutureSex/
LoveSounds,” especially fol-
lowing a week led by Beyoncé’s
514,000-unit-scanning “B’Day”
album, some are second-guess-
ing how well Timberlake’s
record would have done a year
or two ago.

“It would have been a mil-
lion-seller, no doubt about it,’
says Thuy Ngo, VP of buying
at Super D. Even executives at
Timberlake’s label believe that
the album would have hit that
mark last year, says Bob Ander-
son, Zomba Label Group sen-
ior VP of national sales.

Robbie DeFreitas, a senior
VP at Alliance Entertainment,
agrees with that assessment.
“But in the current market-
place, 684,000 is the equiva-
lent of selling a million units,”
he says.

Ben Kline, senior VP of sales
and marketing for Universal
Music Group Nashville, points
out, “Of course, there is no
shame in selling 700,000 units.
But we all have had to manage
expectations and adjust mar-
keting plans accordingly.”

Timberlake’s performance
was the second-highest debut
this year: Rascal Flatts' “Me and
My Gang” snagged the No. 1
sales total with 722,000 units
in April. In the week ending
Sept. 24, “FutureSex/Love-
Sounds” once again grabbed
the No. 1 spot on The Billboard
200 with 217,000 scans, giving
Timberlake a total of 901,000
sold so far.

Since the Nielsen Sound-
Scan era began in 1991, only
14 records have managed to
move 1 million units in one
week—11 of them this decade.
The last album to attain the
goal was 50 Cent’s “The Mas-
sacre,” which scanned 1.14
million copies the week of
March 19, 2005.

But Timberlake, as a member
of "N Sync, was partially respon-
sible for the two biggest sales
weeks ever. In the week ending
April 4, 2000, “No Strings At-
tached” moved 2.4 million units,
and in the week ending Aug. 11,
2001, “Celebrity” shifted 1.9 mil-
lion copies.

“The days of selling a mil-
lion units in one week are

Spanish Expansion

David Bisbal aims for
the non-Latin worid

RLAKE'’S new

ved 684,000 units in
5t week —impressive,
not a million.

gone,” asenior major-label dis-
tribution executive says.

But not everyone agrees. “|
won’t say it’s impossible, but
it's a challenge” to reach that
milestone, Columbia GM Tom
Donnarumma says.

Trans World divisional mer-
chandise manager Jerry Kamiler
believes that number can still
be accomplished, but only
under the right circumstances.
If Eminem released a strong
album with one of his catchy
singles and if his label adds
plenty of extra bells and whis-
tles to the packaging that can’t
be obtained through file shar-
ing, disc burning or buying
counterfeit product, 1 million
units is possible, Kamiler says.

But one head of a major dis-
tribution company asks, What

wWww . americanradiohistorv.com

Rock Star: Supemova
seats moving quickly

From TV To Tcur

does it matter, anvway? “A m:l-
lion-unit seller is not indica-
tive of the health of thke
business,” he argues. “We a-e
making money on records that
sell 25,000 or 30,000 units.”

Nevertheless, based on the
sales levels the marketplace is
currently experiencing, one head
of sales at a majo- label says, “I
think we have a new reality.”

Another label executive notes
that a paradigm shift in how tae
labels approach their business
is needed to acknowledge this
new world order.

First off, ma-keting costs
have to be analyzed more
closely when ccmpared with
sales rewards, th> head of sa es
at a West Coast label says: “I
don'’t think labe s will be buy-
ing into every ci-cular and po-
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'Law’ And Disorder
lichele Greene splits

with Appleseed
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sitioning programs as fre-
quently, going forward.”
Just-in-time shipments have
to get tighter in the new sales
environment, a senior distri-
bution executive adds. Plus,
Zomba’s Andeson says, accu-
rate forecasting has become
paramount to maintaining suc-
cess in keeping return percent-
ages down and profitability up.
And the new reality extends
to all sales performances, not
just the hits, stresses the head
of sales at yet another maor
label. “It is unnerving: I
wouldn’t pretend that we are
not paying attention to the
numbers,” he says. “But maybe
we have to get faster and snap-
pier about building a business
model that supports whatever
the numbers are. oo
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>>>GROUPS AGREE
ON MOBILE

RATES

A partial settiement
has been reached in
U.K. Copyright Tribunal
proceedings over
publishers’ royaity
rates for digital uses.
British labels body BPI,
Apple Computer and
various mobile
services agreed Sept.
28 with authors’
collecting society the
MCPS-PRS Alliance to
U.K. rates for mobile
and online uses of
compositions. Other
parties, like AOL and
RealNetworks, are still
pursuing a tribunal
decision on rates.

>>>A0L, XM, AEG
END NETWORK LIVE
DEAL

AOL, XM Satellite
Radio and AEG have
ended their Network
Live joint venture with
Live 8 mastermind
Kevin Wall. Wall has
acquired full control of
the year-old company
and has renamed it
Control Room. Its
programming will now
be exclusively
distributed through
Microsoft’s MSN as of
Oct. 2. Financial terms
were not disclosed for
either deal. The first
performance under the
pact will be a John
Legend show at
London’s Royal Albert
Hall in October.

>>>BANDS,
BRANDS LINK FOR
JOINT VENTURE
Universal Music Group
International and
advertising giant
WPP’s media
investment unit
GroupM unveiled a
50/50 joint venture on
Sept. 27. The new
company, BrandAmp
isintended to develop
music and brand
partnerships for WPP
agencies and clients.
Financial terms were
not disclosed. Based
in London, it will
provide marketers
with access to tap into
Universal Music’s
repertoire and
business skills.
Moreover, it will liaise
with other artists and
labels in handling
third-party
synchronization

deals and

music partnerships.

continued on >>p10
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Bandier To Resign

Outgoing EMI Publishing Executive May Play Into WMG Plans

Martin Bandier is resigning his post
as chairman/co-CEO of EMI Music
Publishing, Billboard has learned. The
move follows discussions belween
Warner Music Group chairman Edgar
Bronfman Jr. and Bandier over
WMG's future plans. After the resig-
nation, expected within weeks, a
WMG-Bandier alliance may be among
Bandier's options.

According to multiple publishing
industry sources, Bandier will be
readying a play to acquire EM] Music
Publishing—the company he has built
during the last 18 years—with private-
equity backing. Alternatively, he may

have the option to helm WMG’s pub-
lishing assets, among other publish-
ing opportunities.

Moves by WMG and EMI Group to
acquire each other heated up earlier
this year, but the July 13 European
Union court’s annulment of the Sony-
BMG merger approval (Billboard, July
22) cooled speculation that any acqui-
sition would occur. The court decision
did not dissuade Vivendi's Universal
Music Group from purchasing BMG
Music Publishing earlier this month.
Competition regulators worldwide
must also approve that acquisition be-
fore it can be completed.

Regardless of these pending reviews,
Bronfman is reportedly still interested
in acquiring EMI Group assets.

Bandier’s resignation comes six
months before co-CEO Roger Faxon
is set to become sole CEO of the pub-
lisher and 18 months before Bandier’s
already-planned resignation from his
chairman post. The Bandier-Faxon
multistage change began in January
2005 after Bandier reportedly in-
formed EMI Group chairman Eric
Nicoli that he wished to transition out
of the company.

Bandier was unavailable for comment.
WMG declined to comment. .o

BERETEEIM  BY BRIAN GARRITY

STARS SELECT SHOWS’SONGS

TV’s Newest Music Consultants Are Artists Like Chris Carrabba

Music videos may not have a
home in MTV’s prime-time
programming schedule, but
the network is looking for new
ways to give artists a presence
in key viewing hours. In the
latest wrinkle, MTV is experi-
menting with letting record-
ing stars determine the
soundtracks to some of its hit
lifestyle shows.

In a first for the network,
MTV has tapped Dashboard
Confessional frontman Chris
Carrabbato serve as the guest
music supervisor for an upcom-
ing episode of its popular reai-
ity show “Laguna Beach.”

Carrabba, whose own music
has been featured in several
previous “Laguna Beach” in-
stallments, is overseeing scor-
ing of the episode and hand-
picked four tracks that will be
included in the show. The songs
Carrabba selected are “Ageless
Beauty” by Stars, “This Isn’t
Farmlife” by Essex Green,
“Lloyd I'm Ready to be Heart-
broken” by Camera Obscura
and “Pin Your Wings” by
Copeland. In addition, Dash-
board Confessional track “Cur-
rents” will also be featured in
the episode.

Think of it as a multimedia
spin on celebrity playlist pro-
grams already offered by the
likes of iTunes and RealNet-
works’ Rhapsody.

MTV won’t aggressively mar-
ket Carrabba’s guest supervi-
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sion slot ahead of the episode’s
airdate. But the network plans
to include a flag at the end of
the show alerting “Laguna
Beach” viewers of his role in the
music selection process, and of
the tracks available online.

“In an era where everyone
makes playlists and mixtapes,
it’s just a hair cooler to do it to
something with visuals,” Carr-
abba says.

For MTV, the initiative—

which it hopes to extend to
other artists later this year—
represents a new attempt to
keep music as a core part of its
brand identity, even as it con-
tinues to push nonmusic-re-
lated lifestyle shows.

“We want to begin to tie in
more directly to the acts that
matter to the channel,” says Joe
Cuello, MTV director of music
creative and licensing.

It also becomes a vehicle the

CARRABBA

network can use to simultane-
ously promote established acts
and baby bands.

Not only do MTV viewers get
freshinsight into favorite artists
by finding out about their mu-
sical tastes, but songs from
lesser-kpnown acts get an
endorsement from a trusted
tastemaker.

However, unlike the typical
celebrity playlist program, not
all the artist’s picks make MTV’s
cut when the artist is a
guest music supervisor.
Carrabba selected 20
songs for the episode,
the majority of which
were left out.

“l learned that clearly
they are not program-
ming to what | like ex-
clusively,” he jokes.

That raises some po-
tential challenges for
MTV as the network at-
tempts to recruit other
artists for the initiative—
especially when the
show’s producers are
not only rejecting some
of the artist’s picks, but
also including songs in
the episode that the ad-
vertised guest music su-
pervisor may not like.
Carrabba says at least
one song that MTV
opted to use wouldn’t
be in the episode at all
if he had his way, though
he declined to name

specific tracks.

But MTV says the episode
reflects Carrabba’s input
regardless.

“We want kids to know that
he collaborated on the sound
of the show and influenced how
it feels,” Cuello says.

He adds that the network will
also post all of Carrabba’s song
picks as part of a celebrity
playlist through Urge, MTV’s
new digital music service.

Carrabba also taped anin-
terview with MTV about his ex-
perience serving as music su-
pervisor that will be featured
on the channel’s broadband
destination, Overdrive.

In addition, all music from
the “Laguna Beach” episode—
which airs at 10 p.m. Oct. 4—
will be available for download
through Urge. Urge features
music from all episodes of the
show’s current third season, as
well as a complete playlist fea-
turing 107 songs that aired in
season two.

Ultimately, Cuello says that
Carrabba’s experience mirrors
that of any music supervisor
trying to place songsina show
—hit and miss.

“That’s one of the chal-
lenges of doing something like
this,” Cuello says, himself a
music supervision veteran.
“You may love the way a song
sounds before you marry it to
picture, but it may not work in
the moment.” o
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Bummer.

Sorry for your loss.
But you can get it all anc more on the new VH1 Classic.

VH1 Classic, naw available in 43 million hemes nationwide, is adding tons of new programming this month, including rare
BBC concerts by AC/DC, Neil Young and the Police, an expanded movie library including This Is Seinal Tap and The Last Waltz,
original live events like Decades Rock Live: The Pretenders, and a new documentary series, Classic Albums, that tells the story
behind the grea‘est albums ever made, including Elton John's Goodbye Yellow Brick Road, Jimi Hendrix’s Electric Ladyland,

Pink Floyd’s Dark Side of the Moon, and Bob Marley & the Wailers’ Catch a Fire.
So turn up the volume — we have.

classic B
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vhiclassic.com
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>>>UNIVERSAL
GERMANY PREPS
VYBEMOBILE
Universal Music Germany
and E-Plus, the German
mobile arm of Dutch
telecoms group KPN, will
on Oct. 2 launch
Vybemobile, described as
Germany'’s first combined
“phone and music” brand
targeted at mobiie phone
users. It will also offer
ringtones, news and
exclusive pre-listens and
editorial content for
customers viaa
Vybemobile wireless
application protocol
portal. In spring 2007,
Universal Music Germany
and E-Plus plan to roll out
a full-track download
service offering several
hundred thousand songs.

>>>SHAKIRA
DOMINATES LATIN
GRAMMY NODS

Pop dominates the list of
nominees for the seventh
annual Latin Grammy
Awards, with Shakira
leading the way with six
nods. Her “Fijacion Oral,
Vol.1” is up for album of
the year and the artist is
nominated for song and
record of the year as well.
Singer/songwriter
Ricardo Arjona,
Argentine rocker Gustavo
Cerati and Mexican
pop/alternative
chanteuse Julieta
Venegas received four
nods each. The Latin
Grammys will air live Nov.
2 from New York on the
Univision Network.

>>>EMI SELLS
CAPITOL TOWER

EMI Music North America
revealed Sept. 28 that it
entered an agreement to
sell the Capitol Records
Tower and adjacent
properties to Argent
Ventures, a New York-
based commercial
property owner and
developer, for $50
million. As part of the
agreement, EMI has
entered into along-term
lease with Argent, “which
will enable the Capitol
Records label and Capitol
Studios to continue their
operations at these
facilities for many years
to come,” according to a
statement.

Compiled by Chris M.
Walsh. Reporting by
Lars Brandle, Susan
Butler, Leila Cobo, Brian
Garrity, Steve McClure,
Deborah Evans Price,
Wolfgang Spahr and
Chris M. Walsh.

[c1Ro) -\l BYLEILA COBO and HOWELL LLEWELLYN |

David Bisbal Widens His Horizons

A Hugely Popular Reality TV Graduate Moves Beyond The Spanish-Speaking World

Spanish-language TV worldwide is the land of music-based reality shows. In the
past five years, widely diverse variations on the theme have systematically topped
ratings from Spain to Argentina and spawned dozens of artists with different de-
grees of success.

At the top of the heap is David Bisbal, who catapulted to fame as a powerful vo-
calistand dynamic performer on the 2000 inaugural version of Spain’s “Op-
eraciéon Triunfo” (see story, below).

Bisbal became a phenomenon, selling a million copies in Spain alone
of each of his solo albums, 2002’s “Corazén Latino” and 2004’s “Buleria,”
both collections of big ballads and Spanish-tinged, uptempo Latin pop.
He transcended Spain, exporting his sound to the United States and Latin
America and winning the 2002 Latin Grammy Award for best new artist.

Now with his third disc, “Premonicién,” due Oct. 3 on Vale/Univer-
sal, Bisbal will become one of the very few Latin artists who are specif-
ically and aggressively singled out for promotion beyond the
Spanish-speaking worlds.

The set, which boasts seven tracks co-authored by the 27-year-old
Bisbal, will be heavily promoted initially in Spain, Latin America
and the United States, Bisbal's natural markets. Beginningin 2007,
“Premonicion” will be released in the rest of Europe and Asia,
with local A&R directors tailoring the albumn for each market.

“He is one of the stars of Universal worldwide and the com-
pany’s commitment is complete,” says Jesus Lopez, chairman
for Universal Music Latin America/Iberian Peninsula.

Maximum promotion is guaranteed in Spain, where na-
tional public channel TVE1 broadcasts a Bisbal TV prime-
time special Sept. 29.

Bisbal is also signed to a unique promo deal with global
mobile telecom group Vodafone. On Sept. 18, the carrier,
headquartered in England, launched the David Bisbal Voda-
fone live! pack, a new third-generation mobile phone cre-
ated especially for Bisbal fans to download the album two
weeks before release. Purchasers of the pack also received
amemory card containing four songs from the new album,
three unreleased tracks, a videoclip of the new single and
a “making of” video.

Bisbal is also slated to launch his own perfume line,
called “Pura Esencia” (Pure Essence), a name, he says,
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that sums up his music.
“It sounds very Spanish because I'm very proud of my
land,” Bisbal says of his album, which has evolved from |
more traditional, slick pop to material that is sometimes
more acoustic, sometimes more adventuresome and
whose incorporation of Spanish elements boasts a
rawer feel. Flamenco guitarist Tomatito, for example,

\
BY HOWELL LLEWELLYN |
Spain’s Pop Academy

plays in “Soldados de Papel,” a song about child soldiers whose proceeds will go to in-
ternational organizations. The urban market is tapped with “Torre de Babel,” which
features reggaeton act Wisin & Yandel, while other tracks were specifically chosen for
their uptempo, live performance appeal.
Bisbal also tackles his ballads here, but they are more intimate and personality-
driven than before, dealing directly with issues that have affected him in the past
year, including his loss of privacy to Spain’s notoriously celebrity-driven press.

He says instead of simply waiting for writers to send him material, he
requested songs about specific issues and wrote many himself.

“[ started to get a lot of material that I had already done,” he says. “1
didn’t want that. [ wanted to continue evolving.”

In tandem with that mentality, “Premonicién” sounds far less pro-
duced than other Bisbal albums. “I didn’t want big orchestrations,” Bis-
bal says. “I've done that before, too, and it's spectacular. But also, I think

now that a ballad can stand on its own with a single instrumental line,
where instead of layering tracks, each instrument has its own single
track. Something simple can generate something big.”

“He is a contemporary version of the 1970s and 1980s
crooner, with a unique voice and interpretation,” Lopez says.

Inlooking to break Bisbal in Europe, in early Septem-
ber, Universal released an album in Germany and Italy
titled “David Bisbal,” a compilation of old hits plus three
new songs in English. Already, Spanish track “Ave Maria”
hit No. 1 on German Latin radio station WRD2.

Kate Farmer, VP of marketing/international reper-

toire at Universal Music Group International in London,

says that release is part of UMGI’s 2006 focus on build-
ing mediaand consumer interest in Germany, Switzerland
and Austria, “where Latin artists and Spanish-language reper-
toire have demonstrated strong appeal in the recent past.”
The plan, however, is for “Premonicién” to reap the bene-
fits of the “David Bisbal” promotion.

In the meantime, Bisbal is going full-fledged with his Latin
American and U.S. promotion, which will include a series
of performances nationwide. Plans calls for a formal tour
in 2007.

In the United States, Universal aims to sell even more
albums than in Spain, a tall order for a market where Latin
acts rarely top the million-unit mark.

“I really think he is one of the most talented acts,
and with this album, he’s closed a circle,” says Wal-
ter Kolm, senior VP of marketing and A&R for Uni-

versal Music Latino. “He’s an amazing performer,

an amazing singer, and now, he’s proven to be a

BISBAL great composer.” .o

‘Operacion Triunfo’ Exports Its Model To The World

‘Operacion Triunfo,” the
show that made David Bis-
bal famous, is the mother of
all “academy-based” reality
shows. The series’ fifth year
is slated to startin October.

“OT” was launched in
October 2001 by Spanish-
TV production company
Gestmusic, which was
bought by Dutch company

Endemol in 2003. In turn,
Endemol was acquired by
Spanish telecom giant Tele-
fonica, and Gestmusic-
Endemolis now part of the
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Endemol Espafia group
“OT” proved aresounding
socialand TV phenomenon,
and Gestmusic has exported
the model to 62 countries,
Gestmusic founder and
Gestmusic-Endemol direc-
tor general Toni Cruz says. In
the United States, ABC this
year launched “The One:
Making a Music Star.” Russ-
ian TV has aired six series’ of
“Fabrika Zvezd.” This year,
India launched the massively
successful “Fame Gurukul,”
and Lebanon’s version is

screened in 12 Arab states.
“The key to that success
is the academy format,
which was absolutely new
back in 2001,” Cruz says.
Sixteen candidates are
selected for the October-
February series, and they
live, work and develop their
talent and related skills, in-
cluding English, in an “acad-
emy” where cameras follow
their every move
Contestants are elimi-
nated one by one until three
finalists are selected by com-

www.americanradiohistorv.com

bining viewers’ votes with a
jury of music business exec-
utives. on the 2001 “OT,” Bis-
bal was one of three finalists.

From the first year,
Barcelona’s Vale Music had
exclusive rights to release
CDs of both the show’s
weekly gala and, later, al-
bums by individual artists.

The TV/album formula
was a smash, particularly in
the first edition of “OT,”
where the average national
viewer share on public chan-
nel TVE1 was 60%.

Vale Music says it has sold
14 million “OT”-related CDs
worldwide, 4 million of
which are by Bisbal. Other
successful “OT”-Vale Music
stars include David Busta-
mante, Rosa (the winner of
the first “OT”), Chenoa and
Manu Tenorio.

Cruz is delighted with Bis-
bal’s success, but stresses
“We did not create him, we
discovered him, and we are
very proud of that—he is un-
doubtedly ‘OT’s’ biggest
discovery.” aee
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>>>RIAJ LAUNCHES RINGTONE CHART
Labels body the Recording Industry Assn. of Japan
launched its first monthly master ringtone chart Sept. 20.
The chart is based on data directly provided by the
association’s 42 member companies and their cumulative
sales figures from all the mobile and Internet service
providers to which they license content.

No.1on the RIAJ’s inaugural August master ringtone
chart was “Yumekui” by female vocalist Ai Otsuka (Avex).
Avex labelmate Kumi Koda was at No. 2 with “I'll Be
There,” while BMG Japan artist Seamo took the No. 3 slot
with “Rupin the Fire” (BMG Japan).

The RIAJ has also introduced a gold and platinum
certification scheme for master ringtones and full-song
downloads based on the same data. The body says it may
also introduce a monthly chart for full-song downloads in
the future. —Steve McClure

>>>McGLASHAN WINS SILVER SCROLL
New Zealand singer/songwriter Don McGlashan was
named the winner of the Australasian Performing Right
Assn.’s (APRA) key Silver Scroll award Sept. 20 during a
ceremony at Auckland’s Town Hall.

The annual Silver Scroll awards ceremony honors New
Zealand songwriters in five categories. McGlashan, who
is published by Native Tongue Music/Mana Music,
received his song of the year Silver Scroll award for
“Bathe in the River,” performed by the Mt. Raskil
Preservation Society featuring Hollie Smith on the EMI
soundtrack to critically acclaimed 2006 New Zealand
independent movie “No. 2.”

The APRA most performed work on New Zealand radio
and TV was James Reid’s “Stand Up” (Mushroom Music
Publishing). Neil Finn’s “Don’t Dream It’s Over” (Mush-
room Music Publishing) was honored as the APRA work
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most performed overseas.

The SOUNZ Contemporary Award for best creative work
in the serious music sector went to the self-published Ross
Harris for “Symphony No. 2.” The APRA Maioha Award for
best creative work incorporating the Maori language went
to Richard Bennett for “E Hine” (Mai Publishing).
Nonperformance-based categories are assessed by an
APRA panel of judges. —Christie Eliezer

>>>0ORCHARD INKS CHINESE DEAL
New York-based digital-music distributor/marketer the
Orchard has struck a deal to supply content to Top100.cn,
one of China’s leading legal digital-music services,
effective immediately.

The Orchard will supply content to Top100 from
independent and major-label catalogs.

Orca Digital, a venture co-founded by Chinese-born
NBA star Yao Ming, launched Beijing-based Top100 early

‘UplFront

this year. Negotiations for the deal with Top100 were
coordinated by Daniel Cheung, managing director of the
Orchard’s Asian operation. —Juliana Koranteng

>>>AIM PARTNERS WITH ARVATO
British trade body AIM has struck a collective licensing
deal with Bertelsmann-owned services and technology
unit Arvato Mobile.

The agreement covers works from the indie trade
body’s 900-plus member labels, which are being made
available on an opt-in basis on Arvato’s GNAB
legitimate peer-to-peer music service. The pact initially
licenses GNAB for digital downloads covering Europe
and Japan.

Launched earlier this summer, GNAB claims to be the
first fully licensed P2P network. Arvato offers the platform
to digital retailers and content providers, who in turnuse it
to offer a P2P service under their own brand. GNAB
already has deals with the four majors and various leading
content aggregators. —Lars Brandle

>>>ISHIKAZA UPPED AT UNIVERSAL
Tokyo-based Universal Music K.K. president/CEO Keiichi
Ishizaka has been promoted to chairman/CEO, effective
immediately. Ishikaza continues to report to London-
based Universal Music Group Asia Pacific region president
Max Hole.

Ishizaka joined UMKK in 1994. He was previously
managing director of Toshiba-EMI. The position of
chairman had been vacant since Hiroyuki Iwata left that
post in March 2004 to become an adviser to the company
before retiring in March 2005.

UMKK stresses that Ishizaka will be a “hands-on”
chairman, who, unlike Iwata, will also continue to hold the
title of representative director. —Steve McClure
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When The Levies Break

EC Plan To Scrap Copy-Equipment Fees Irks Music Rights Holders

BRUSSELS—The European Commission has set the scene for abat-
tle royal between music rights holders and the consumer electron-
ics industry. The EC—the European Union’s (EU) executive author-
ity—plans to publish a policy paper at the end of 2006 proposing
changes to the current use of copyright levies. These government-
mandated taxes recompense composers, producers and perform-
ers in Europe for revenue lost through home copying.

Itis widely expected the EC will recommend disposing of the
levies, and the news has been welcomed by the consumer elec-
tronics industry. “We’re ecstatic about it,” says Mark MacGann,
director general at the European Information and Communication
Technologies Assn. However, discarding the levies would be “a
huge economic loss,” claims Victoriano Darias de las Heras, legal
adviser for European authors and composers collectind societies’
body GESAC.

The EC issued a statement Sept. 13 saying that action to ad-
dress the use of copyright levies was essential if the EU was to
meet its aim to become “the most competitive and dynamic
knowledge-based economy in the world,” as formalized in the
Lisbon Strategy agreed upon by the EU heads of state at their
2000 summitin Lisbon, Portugal.

Industry observers say consumer electronics companies could
save hundreds of millions of euros every year on products ranging
from iPods to mobile phones and PCs if the levies are jettisoned.

The levies were introduced in several continental European
countries during the 1960s to compensate rights holders for pho-
tocopying of printed works and cassette recording of music. The

lL.egal Matters

SUSAN BUTLER sbutler@billboard.com

law requires that levies be paid by companies producing or dis-
tributing equipment that assists in the copying of content, and the
fees have also increasingly been applied to new media—including
blank CDs/DVDs—and equipment, including digital music players,
PCs and printers.

The scope and extent of copyright levies received by national
collecting societies vary from country to country. France, for
example, applies a levy of €51($65) on an iPod with a 4GB flash
memory, while Germany has a levy of €2.74 ($3.49) on the same
product; the Netherlands and Belgium impose no levies on
iPods at all.

Now, though, the EC says it wants to bring greater efficiency,
clarity and transparency to the system of providing “fair compen-

The Price For A Song

Inside The Hotly Contested Bidding For BMG Music Publishing

sation” to rights holders. It also aims to smooth the way for the
introduction of new products and services.

EC VP Gunter Verheugen claims that uncertainty on the appli-
cation of levies to new products currently impedes development
and rollout of such goods. “Innovative companies need as few
constraints as possible if they [are] to succeed on the market,” he
says. “Structural change must not be seen as a threat, but as an
opportunity to become more competitive.”

MacGann suggests that the levies were introduced in an ana-
log era and are no longer appropriate for these digital times.

“It’s a system of rough justice,” he says. “But the world is mov-
ing to a market of digital applications, with compensation by
digital rights management.”

De las Heras claims that the amounts coilected by authors
bodies from the levies are “nothing compared to the money the
[consumer electronics] industry is making from these products.”

He adds: “We feelit is only fair that we share some of the prof-
its as we are the ones that provide the content. Without content,
these devices would be useless.”

Not everyone agrees, though, on the total amount of copy-
right levies collected. GESAC says its members received €555
million ($706 million) in 2005, but consumer electronics compa-
nies put the figure closer to €1.2 billion ($1.5 billion).

EU officials say they expect to be issued formal recommen-
dations from the EC later this year or early 2007. However, insid-
ers confirm that the artists and writers groups are already lobby-
ing within the EC itself and among EU governments. .

Loeb & Loeb
music group
chairman JOHN
FRANKENHEIMER

Lawyers are still questioning the
unprecedented €1.63 billion
($2.05 billion) price Vivendi's
Universal Music Group (UMG)
agreed to pay for BMG Music
Publishing. They wonderif cash
wili change hands or wnether the
“price” represents some value
other than cash. And some peo-
ple associated with the losing bid-
ders are reportedly grumbling
that they didn’t get complete ac-
cess to all catalog information.

“Thereis no real benchmark”
for this deal, an investment-
banking source close to the sit-
uation says. “A music publishing
catalog of this size, scale and
breadth has never before come
to market.”

A typical publishing acquisi-
tion involves a much smaller
catalog brokered by a music in-
dustry lawyer with broad access
to catalog information. But for
this deal, which included more
than 1 million copyrights, Eu-
ropean and investment-banking
customs were followed for the
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financial disclosures and the
two-stage auction process. Citi-
group was lead financial adviser;
Loeb & Loeb was intellectual
property and industry counsel;
Slaughter and May was general
corporate counsei for BMG par-
ent Bertelsmann AG.

After the auction’s announce-
ment in June, there was a “mas-
sive” amount of interest, the
source says. There were more
than 60 calls from interested par-
ties, including publishers once
successful in the 1960s and 1970s.

To be invited, the parties had
to be prequalified. They were ex-
pected to show their ability to fi-
nance the buy, their business
plans to prove that they would
truly be competitive in the bid-
ding and any other plans to es-
tablish their incentive to bid high.

Slightly more than 15 bidders
were invited to the first stage,
with about a dozen making first-
round bids. Those invited to the
second stage gained more access
to BMG financial, management

and catalog information, result-
inginseven fully financed bids.

“It's quite remarkable,” the
source says. “I can’t think of an
auction that’s been so hotly
contested in near history, in
any business.”

Private equity bidders saw
BMG asaway to “roll up the pub-
lishing industry,” the source says.

About 35% of the industry is
still held by mom-and-pop inde-
pendents, the source notes. With
a platform the scale and size of
BMG, they could try to buy the
small publishers. Since BMG
has the operating structure, it
could then basically get rid of all
operating expenses of any newly
acquired small publisher below
the net publishers’ share (the
gross revenue remaining after
paying songwriter and co-
publisher royalties). It could
keepthe revenue and dump the
costs. Having this operating
structure is essential for in-
vestors to be able to compete for
small publishing catalogs.

Private equity firms and other
bidders also saw BMG as a
highly leverageable business
with a catalog that could be se-
curitized, the source says. “With
securitization, you get more
leverage and a significantly
cheaper cost of financing.”

Much like credit card receiv-
ables or mortgages, publishing
catalogs like BMG’s continually
bring in money. Those assets
can be used to secure funds to
expand a private equity firm’s
investments in other areas.

As for the price, the source
says Bertelsmann will receive the
full amount in cash. And the
longstanding industry rumor
that about one-third of BMG
rights are held under adminis-
tration, subpublishing or short-
term contracts “is dead wrong,”
the source says. “They are a very
small, marginal percentage.”

Some losing bidders report-
edly now believe that they did
not fully appreciate UMG’s
plan, as part of its bid, to settle
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its lawsuit against Bertelsmann
over the latter’s investment in
the original Napster. Bertels-
mann has since said that it
expects that $60 million settle-
ment to act as a benchmark for
settlement discussions with
other parties in the litigation.
Whether realistic or not, dollar
figures for potential damages
against Bertelsmann bantered
about in that suit reach hun-
dreds of millions. Still, Vivendi's
offer was “head and shoulders
above everybody else,” the
source says. Once accepted, the
deal was hammered out over
four days in London and an-
nounced Sept. 6.

SPIN-SHARING: A story
on a U.K. Web site is head-

lined: “Woman Forces U.S.
Record Industry to Drop File-
Sharing Case.”

A lawyer is quoted as say-
ing it was impossible for the
labels to prove that Tammie
Marson of Palm Desert,
Calif., downloaded files. The
cheerleading teacher had
hundreds of girls through her
house. She also had a wire-
less network that others could
have used.

True: The labels dismissed
the suit. False: The labels
lacked evidence. A source
close to the case says the suit
was dismissed when “a num-
ber of witnesses” identified
Marson’s daughter as the file-
sharer. A suit was filed Aug.
22 against the daughter. .-
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Making The Brand

MICHAEL PAOLETTA mpaoletta@billboard.com

Ornadel Management president GUY ORNADEL, left, and Island Def Jam VP of strategic
marketing JEFF STRAUGHN share experiences on the ‘I’'m With the Brand’ panel.

Partners In Rhyme

Artists, Agencies Still Finding Their
Way With Branded Partnerships

sanunderground artist,
when I enter intoa part-
nership, I am looking
for increased visibil-
- ity and marketing
dollars that [ wouldn’t have on
my own. Co-branded partner-
ships are great marketing tools,
which help me connect with peo-
ple who may have heard my
music but have yet to connect the
dots between my music, my
name and my image.”
Independent artist Joi Card-
well said these words during
the “I'm With the Brand” panel
at the 13th annual Billboard
Dance Music Summit, held
Sept. 17-20 at the Palms Casino
& Resort in Las Vegas. Cardwell
was referring to her recent busi-
ness dealings with PowerBar
and Starbucks. “I'm getting
more phone calls and selling
more music,” she added.
Indeed, Cardwell’s words
were music to the ears of other
independentartists in the room
who are learning the ins and
outs of branded entertainment.
But hers were not the only
words that provided nutritious
food for thought. Throughout
the panel, moderated by yours
truly, Cardwell and her co-
panelists—Giant Step presi-
dent/CEO Maurice Bernstein,
Leo Burnett VP/music producer
Bonny Dolan, Armani Exchange
VP of brand imaging Patrick
Doddy, John Melillo Entertain-
ment Consulting president John
Melillo, Ornadel Management
president Guy Ornadel and [s-
land Def Jam VP of strategic
marketing Jeff Straughn—
shared their experiences navi-
gating today’s music industry.

Dolan and Melillo, who have
worked together on Leo Bur-
nett’s Artist in Residence
Music Program, stressed the
importance of creating a part-
nership-type environment
when uniting band and brand.

“Music has become a com-
modity,” Melillo said. “The pro-
gram at Leo Burnett allows
people to connect emotionally
with the music.” In this way, it
becomes a true collaboration.

In the past, Melillo noted, at-
torneys, managers and other
handlers made collaborations
like these impossible.

“This program gets the
artist off the pedestal,” Dolan
added. “It also gets the cre-
atives at our agency thinking
differently, from ‘Oh, that
artist would never do this’ to
‘Oh, this artist is a fan of this
brand and likes the creative of
its upcoming campaign.””

Such thinking played a
major role in partnering
Rihanna with Nike and JCPen-
ney to help launch her sopho-
more album, “A Girl Like Me,”
Straughn noted.

Straughn said Nike was the
first brand he and his col-
leagues spoke to. “The video
we put together with them of-
fered the first look into Ri-
hanna’s new look,” he said.
Now the label is doing the same
thing with Lady Sovereign and
the Chocolate by LG mobile
phone campaign.

At one point during the dis-
cussion, Dolan mentioned a
few of Leo Burnett’s clients, in-
cluding Nintendo, Hallmark
and McDonald's.

Without missing a beat,

Straughn looked in Dolan’s di-
rection and said, “I hear McDon-
ald’s and I think the trays. We'd
love to get on those trays for the
millions coming through Mc-
Donald's on a weekly basis. For
us, it’s a trade of assets as well
as a way to connect with today’s
hard-to-reach youth.”
Reaching today’s youth is
not a problem for Armani Ex-
change, which relies on trend-
setting clothes—and dance/
electronic music—to form a
common bond. “Music adds
texture to the brand,” Doddy
said. In addition to in-store
play, the fashion retailer cham-
pions club music in its compi-
lation series, A|X Music Series.
The just-released eighth vol-
ume, beat-mixed by David
Morales, is sold in all A|X out-
lets and Virgin Megastores.
One of the biggest chal-
lenges Doddy faces is getting
the artists he works with to see
the bigger picture—the oppor-
tunities beyond the physical
CD. “Whenever we startarela-
tionship, the DJ/artist is always
asking, ‘What can you do for
me?’ They rarely see the many
ways we can grow together.”
Still, Doddy calls it “alearning
process” for all participants.
From a label perspective,
Straughn couldn’t agree more.
He acknowledged that, for
many, the stigma remains that
the label is out to take every
dime from the artist and music
publisher. “We're still seen as
the bad guys,” he said. “We have
to always communicate and be
part of the process—as one
team. Everyone will be rewarded
at the end of the day.”
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On The Road

RAY WADDELL rwaddell@billboard.com

Burning Up The Road

Live Nation Panel Picks The Hot
Tickets In Theaters And Arenas

Bob Seger is touring, ticket
prices aren’t going down, and
Tool is hot. Those are among
the assertions from a panel of
Live Nation presidents who ad-
dressed attendees at the Arena
Management Conference Sept.
16-19 in Memphis.

Among those taking part
were Rick Franks (Michigan/In-
diana), Wilson Rogers (Florida,
Georgia, the Carolinas), Ned
Collett (senior VP of venues),
Michael Belkin (Cleveland), Bob

Roux (most of the South) and
Mark Campana (the Midwest).

Michael Marion, GM of the
Alltel Arena in North Little
Rock, Ark., moderated the
panel, asking early on what Live
Nation is doing to develop tal-
ent. “This year so far Live Na-
tion has produced 5,000 shows
on the club and theater level,
3,000 seats or under,” Roux says.
“We're starting to see a few of
these acts pop. And we will con-
tinue to work on that develop-
mental level for years to come.”

Collett adds that Live Nation
has capital proposals in the
works that would see the com-
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pany acquire more facilities
below 3,000 seats. “Our method-
ology is to go deep into markets
as to venue size,” Collett says.
Franks cut to the chase. “The
thing the people in this room
want to know is, ‘How do we get
more events?’ That database is
a big thing to us. If we can use
your database to help market our
shows, that makes a difference.”
Roux adds, “One way to get
more shows is to be more suc-
cessful with the shows you

have. Get a reputation for
being a hot building.”

Marion wonders what talent
arena managers should be on
the lookout for in the next six
months. “Tool is exploding right
now,” Roux responds. “Talk to
[William Morris agent] John
Brannigan and the promoters
you work with, because they’re
about to go on tour.”

Also cited was Roger Waters,
whois considering extending his
tour into next spring; Seger, and
Cirque du Soleil's “Delirium,”
which will play secondaries next
year. As for acts that are on the
rise, Franks names the Killers,

Panic! at the Disco, James Blunt,
OAR, Dashboard Confessional,
the Fray and the All-American
Rejects as acts to watch.

“Evanescence is blowing out
theaters, and if this record is
anything like the last album
they’ll definitely be in arenas,”
Campana says.

Marion questions how many
of Live Nation’s arena shows are
promotional partnerships and
how many are straight rental
deals. The consensus of the
panel is that about 40% of the
arena deals were “all-in,” where
the building shares in the risk
and the upside.

Arenas should be aggressive
in attracting business, the panel
agrees. “If a tour is playing 35
cities, there are probably 130-
140 real arena situations you
could play, if you dig deep
enough,” Franks notes. Arenas
that are willing to partner can
make the choice easier.

“The mentality doesn’t have
to be whatyou're putting in, but
what you did that gets you into
the game,” Belkin says. “The
only way you guys will raise in-
ventory is to be aggressive.”

Marion wonders if ticket
prices have leveled out. “Are we
going to see $200 ticket prices on
aregular basis? Unfortunately, |
think we will,” Campana says.
“We're in the volume business
and we know that lower prices
mean more people. Be assured
thatas an organization we're try-
ing to protect the turnstile.”

Talk that Live Nation is driv-
ing up ticket prices by paying
actstoo much is inaccurate, the
panel insists. “If you talk to
agents, you'll find out that we’re
pushing back harder than ever,
not only to protect the guaran-
tee but to keep ticket prices
lower,” Campana says.

STILL THE SAME? Bob
Seger’s first tour in more than
10 years is good news for are-
nas. Seger last toured in 1996,
when he played 64 shows that
grossed $26.3 million and
drew 923,829, according to
Billboard Boxscore. Today’s
prices could double that gross.
Seger is booked by Rick Roskin
and Rob Light at Creative
Artists Agency. oue
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A Bigger

Bang

Miami Festival Drafts Diverse
Headliners For Second Edition

After a tentative debut last year,
the BANG! Music Festival will
be back bigger and better with
its second edition. Organizers
project major numbers for the
event, which takes place Nov. 11
at Miami’s Bicentennial Park.
“I truly believe we will hit
50,000 people this year,” says
Philippe Haddad, CEO of
Florida-based Haddad Pro-
ductions. “We are way above
and beyond what our projec-
tions dictated.” A crowd of that
size would dwarf the 9,000 peo-
ple who turned up last year to
watch such acts as Fischer-
spooner, VHS or Beta, Front
242 and Chicks on Speed. “The
reason the numbers weren’tas
strong is because we had a
huge devastating hurricane the
week before—Hurricane
Wilma,” Haddad Productions
marketing director Starr Ack-

EEIEINTEE BY RAY WADDELL

CHAMPAGNE SUPERNOVA

erman says, adding thatalarge
portion of the festival’s earn-
ings were donated. “Our festi-
val by default became a
Hurricane Wilma relief fund.”

Last year's lineup didn’t de-
viate much beyond dance and
electronic acts. But this year,
organizers went for broke inan
attempt to reach amuch larger
audience by booking Duran
Duran, Tiésto, Gnarls Barkley,
Daft Punk, Common, Modest
Mouse and Kinky.

“A lot of festivals here cater
to the DJ aspect of things, and
we wanted to be different,” says
Haddad Productions VP
Najib Elmasri, who
books and oversees pro-
duction of the event.
“We're trying to market
this festival to everyone,
it's not dedicated to one
group of people. Duran

GNARLS BARKLEY will
play this year’s BANG!
Music Festival. INSET:
Bicentennial Park

Network TV Gives The Latest ‘Rock Star’ Tour Ticket Sales To Celebrate

Following the success of sev-
eral “American ldol” tours and
the “Rock Star: INXS” tour
“Rock Star: Supernova” is the
latest example of how TV has
become the ultimate promoter.

“On-sales are incredibly
strong,” says Bruce Kapp, VP
of Live Nation’s touring divi-
sion and point man on “Rock
Star: Supernova.” And while he
admits that TV promoting ca-
reers is in itself nothing new,
Kapp asserts, “What is new is
how we’re using television to
sell tickets.”

Adam Kornfeld, the Artists
Group International agent re-
sponsible for the tour, adds,
“We put the concerts on sale
during the television show, so
we were able to promote the
tour on network TV, and there
is nothing that can create more
excitement any quicker than
being on network TV. This is al-
ready a very successful tour.”

“Rock Star: Supernova”
drew an audience of 6 million-
8 million per show, Kapp says.

“And we were able to do a lot of
interactive stuff through our
partnerships with [producer]
Mark Burnett, CBS and Verizon
in terms of messaging. There
were probably 600,000-
800,000 people a night vot-
ing, and they get a message
back, ‘Wanna buy tickets?’ You
couldn’t ask for amore built-in
audience,” he says.

The band features Motley
Crlie drummer Tommy Lee, for-
mer Metallica bassist Jason
Newsted, former Guns N’ Roses
guitarist Gilby Clarke and newly
crowned “Rock Star: Super-
nova” competition winner
Lukas Rossi as vocalist.

The band is now in the stu-
dio recording an album set for
release Nov. 21on Epic, and will
first showcase their live chops
with sellouts Dec. 31and Jan. 1
at the Jointin Las Vegas. A full-
blown arena/theater tour fol-
lows, starting Jan. 16 at the
Seminole Hard Rock in Holly-
wood, Fla., and includes some
30 dates. Supporting will be

the Panic Channel and other
contestants from the show
backed by the House Band
(billboard.biz, Aug. 17). Inter-
national dates, including Aus-
tralia, are likely.

The band was originally to
be billed as Supernova, but is-
sues arose when a California-
based punk band first known
as Supernova From Cynot3
filed a trademark dispute in
June. In a settlement, the new
band will be called Rock Star:
Supernova. The name change
has mattered “not at all,” Kapp
says. “We were selling tickets
before we even had a lead
singer,” he points out.

And as name changes go, the
band could have done worse,
Kornfeld says. “Changing the
name to Rock Star: Supernova
is not such a terrible thing be-
cause, if anything, it associates
the band with the TV show,” he
says, “and that’s a good thing
because of the millions of peo-
ple around the country who
watched the show.”

The band’s debut single was
released this week. “we’ll
jump-start the [tour] campaign
again, taking it from the TV
show and putting it on radio
and regular television follow-
ing the single and album re-
leases,” Kapp says.

While Live Nation is the pri-
mary promoter on the tour,
other promoters, including Jam
and AEG Live, are promoting
isolated dates. “We basically
bought the tour and then Carl
Stubner, the manager, wanted
to da more dates. So we and
the agency went out and so-
licited other dates in markets
whera we weren’t necessarily
promoters,” Kapp says.

Philadelphia-based facility
management firm Global
Comcast bought seven dates
on the tour. “Based on the
risk/reward, it made sense to
do this [tour],” global COO
John Page says.

Many of the global-
promoted dates are in second-
ary markets like Fargo, N.D.; Des
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Duran is the 35-and-over mar-
ket, Modest Mouse is more of
the college crowd, and Gnarls
Barkley is the current hot act
that's a crossover for everybody.”

Waxploitation CEO Jeff An-
tebi, who manages Gnarls
Barkley, says that BANG! and
his client are a seamless match.
“Gnarls has had a national radio
audience of almost 100 million
this summer, which speaks for
how broad our fan base is,” An-
tebi says. “With BANG!, we get
a festival to play that is both rel-
evant and dynamic, and they get
a band that appeals to about as
diverse an audience as one can
have today.”

For now, Haddad Produc-
tions is working on branding
BANG! in the Miami, Florida
and East Coast markets, El-
masri says. To his surprise,
however, quite a bit of sales
have been coming from Cali-
fornia, which he attributes to
Daft Punk’s April 29 appear-
ance at the Coachella Valley
Music and Arts Festival in
Indio, Calif. “I think their per-
formance at Coachella was so
amazing that people want to
see them again,” he says, not-
ing that the French techno duo
hasn’t played since in the
United States. “[Fans are] will-

Moines, lowa; and Everett,
Wash. “Because our buildings
are in secondary markets, we
need to be aggressive in how
we position our promoter rela-
tionships and [incentivize] them
.. .to do business,” Page says.

Kapp says that “Rock Star:
Supernova” and tours like
“American ldo!” and “INXS” be-
fore have changed the gamein
breaking acts, even acts with
well-known members. INXS,
with “Rock Star”-crowned vo-
calist J.D. Fortune, grossed

OCTOBER 7, 2006

ing to take the trip and check
them out.” Some ticket sales
have also been coming from
Chicago, where the festival was
promoted during August’s Lol-
lapalooza, and New York.

That said, Elmasri says this
year's BANG! will be a success.
“The worst-case scenario is that
we’ll break even, but we're
looking to be in the black.”

A burgeoning festival can only
be successful if the right talent
is booked, according to William
Morris Agency agent Kirk Som-
mer, the company’s major con-
temporary concert booker for the
Southeast. “You have to build the
nght lineup,” he says. “Estab-
lished festivals sell tickets based
on the brand itself. They have the
ability to sell tickets without an-
nouncing lineups.

Within the next year and a
half, the BANG! festival could
be taken to New York and even
as far as Argentina, according
to Ackerman. But for now, El-
masri is taking it one step at a
time. And while there aren’tim-
mediate plans to add on another
day, it’s definitely something
Haddad Productions is contemn-
plating. “Miami is a weird mar-
ket for the two-day,” he says.
“But we're definitely consider-
ing a two-day festival.” -«
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LUKAS ROSSI, newly crowned singer of Rock Star: Supernova,
will soon translate his TV victory into an arena/theater tour.

slightly less than $13 million
earlier this year and drew
264,971to 73 shows at smaller
venues in a tour produced by
Metropolitan Entertainment.
“The way media is today,
with such a shotgun approach,
this is a rifle,” Kapp says. “You
already have your audience, we
just figured a way to kind of
grab them. One of the reasons
it’s so successful is it’s so easy
to target in terms of ticket buy-
ers because they’re the ones
watching the show.”
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Moving On

Don Rose Leaving AAIM Post,

Michelle Greene Leaving Appleseed

on Rose led the American Assn. of In-

dependent Music (AAIM) for more

thanayear,and didn’t even get the op-

portunity to be voted out of office. Rose

will step down from his role as acting

president Oct. 1, and make way for Thirsty Ear
president Peter Gordon (Billboard, Sept. 30).

A press release from the group stated that Rose
declined to move to New York. Rose says he put
in alot of thought about leaving his Boston home,
but ultimately could not do it.

“I’ll be spiritually connected to the organiza-
tion probably forever,” Rose says. “From the very
beginning, I was only the acting president.”

From the beginning, Rose disagreed with the
AAIM board on whether the group needs to be
based in New York. So didn’t he-—and AAIM—
see this coming? “It was sort of implicit from the
beginning,” he says. “The reality didn’t really sink
in with anyone, until we get into our second-year
budget and realized we had the resources to open
the offices.”

Rose says he has not decided his next
move, and has not been asked to continue
with AAIM in any capacity. In his time
with AAIM, the trade body grew to more
than 200 members, and is often credited
for helping indie labels secure a higher
royalty rate with iTunes.

Rose, however, says the group’s
biggest accomplishment is simply put-
ting a face on the independent commu-
nity. “We unified it to a certain degree,”
he says. “This is a difficult coalition,
but a rewarding one, when people are
pulling in the same direction.”

Gordon was at Popkomm in Berlin, and
unavailable to speak about his plans for
AAIM. Founding AAIM member and Beg-
gars Group CEO Lesley Bleakley recently
told Billboard that AAIM would continue
its outreach to the indie community, and
in coming months should have a total of
nine chapter heads in place around the
country. The body was also slated to meet
with Microsoft the week of Sept. 25 for a
Zune presentation.

GREENE VALUE: Not all indie rela-
tionships are harmonious. Michele Dominguez
Greene recently split from her label, the famed
Appleseed Recordings, to go it alone, having to
pull her album from the Appleseed release list at
the last moment. Perhaps best-known for her role
as Abby Perkins on TV series “LA Law,” Greene's
first album with Appleseed, “Ojo de Tiburon,”
was a well-regarded mix of folk and Latin tradi-
tions. Her politically slanted follow-up, “Luna
Roja,” delves heavily into immigration issues,
and Greene had decided early on to donate any
profits from the CD to Amnesty International’s
Women of Juarez campaign.

She says Appleseed had promised her a pub-
licist who could work the Latin market. When
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thatdidn’t happen, Greene feared that the album
would miss its intended audience.

“They sent it to four or five publicists, and those
people passed,” she says. “They told me there
were only five good publicists in the country. [
didn’t fall off a tomato truck yesterday.”

Appleseed owner Jim Musselman says he sent
the CD to “some of the leading world music pub-
licists,” but their rejection didn’t reflect his ded-
ication to the project. In fact, Musselman says he
persuaded Bruce Springsteen to let Greene tackle
his “Across the Border” in Spanish, and he re-
cruited singer/songwriter John Gorka to guest
on the album.

Nevertheless, Greene set off to find her own
publicist, and offered to pay for PR herself. She
says Appleseed’s responses to her were few and
far between, and she decided to pull the album
from the label and go it alone, hoping to have bet-
ter luck breaching the Latin market herself.

“I was so terrified to pull it from Appleseed,”

MICHELE DOMINGUEZ GR

who played Abby®erkins on'Ll

Law, has split with Appleseed andis,
releasingJ1er new album on her own.

she says. “1 paid for all the recording costs, which
is why I was in the position to own the copyright.
I tried really hard to find a win-win situation and
keep the distribution arrangement, but [ wasn’t
getting a response from them.”

Musselman says this is the first time in the
label’s 10-year relationship with Koch Entertain-
ment Distribution that he’s had to pull an album.
“When you're putting out 10 CDs per year, you
have to work them as strongly as possible because
it’s your survival,” he says. “This is something I
felt very hurt and frustrated by.”

Greene pressed about 2,000 copies, and has
sold 500, thus far. She is in the process of talking
to labels and looking for other distributors. -«

Seymour is our hero.

The Coolest Song in the World this week is
“Never Gonna Die” by the Shys, the latest band
signed to Seymour Stein’s Sire Records.

While Stein is quick to give credit to Craig
Winkler, who actually did the signing, the Shys
become the latest addition to the most extraor-
dinary track record by any record company ex-
ecutive since the "60s.

Stein’s journey began at Billboard when the
young Brooklyn boy became a chart compiler
atage 16.

From there he went to work with the leg-
endary Syd Nathan at King Records in Cincin-
nati, and then the most important writer/
producers that ever lived, Jerry Leiber and Mike
Stoller at their Red Bird Records.

What followed was an early partnership with
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THIS WEEK /' gire S

PINK CADILLAC
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'S NOT A
(IT°’S WHAT YOU GOT)
J wicked Cool - -

PUNKROCKER
Big Beat

5 ZENO BEACH

__Yep Roc

‘b DOLLS
Columbia

7 OE-IOT GIRLS IN GOOD MOODS
Z pic

yet another legend, Richard Gottehrer; the
forming of Sire Productions; and being cred-
ited with bringing Fleetwood Mac and the Cli-
max Blues Band to America.

But Stein didn’t truly hit his stride until the
mid-"70s. How’s this for a résume: the Ra-
mones (I could stop now and his membership
in the Rock and Roll Hall of Fame would be
justified), Talking Heads, the Dead Boys,
Johnny Thunders, Radio Birdman, the Saints,
the Pretenders, Richard Hell & the Voidoids,
the Cure and the Smiths (OK, nobody’s per-
fect), the Cult, the Flaming Groovies, the Re-
placements, Primal Scream, Depeche Mode,
Ice-T and, oh, yeah, Madonna.

Keep inspiring us, Seymour, you are the
best.

See you next week. o
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Little Steven's Underground Garage column is produced exclusively for Billboard

For more information go to UNDERGROUNDGARAGE.COM.
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Exclusively Yours

How Big-Box Merchants’ Value-Added Premiums
Affect The Long-Term Physical World

Last week, Don VanCleave, who heads the
Coalition of Independent Music Stores, dra-
matically brought exclusives back into the lime-
light by pointing out that during the week of
Sept. 17 Best Buy featured 15 new releases,
each with exclusives available only at that re-
tailer. What's more, all those albums were
priced at $9.99.

VanCleave also said that Best Buy pricing not
only defines the marketplace value of a new re-
lease, but when coupled with the label’s gener-

® o

Best Buy,
Target and
nowWal-Mart
each do a better
job advertising
music than
the majors do.

ous supply of exclusives, only shifts sales to the
big boxes rather than generating incremental
sales for all merchants. If it continues, some in-
dependent stores will not survive, he concluded.

But for VanCleave’s appeal to be heard, it
would have to fall on the ears of label folks who
have a long-term view of the physical-goods
world. Even before the possibilities of the dig-
ital world were conceived, labels gladly traded
short-term sales success for long-term pain
every chance they got.

Nowadays, the major labels seem to believe
they are thinking long term by embracing the
digital world, apparently expecting it to deliver
sales salvation through new configurations and
business models. Given that view, they appear
to be unconcerned anymore with what hap-
pens in the physical world.

Back there, big-box merchants are still the
dominant force selling CDs even as they them-
selves prepare for the digital marketplace. But
unlike the majors, they seem to realize there
will still be business in both physical and dig-
ital goods. That already gives them one up on
the majors. But truth be told, Best Buy, Target
and now Wal-Mart each do a much better job
advertising music than the majors do. While
the retailers may significantly shifi sales away
from traditional music merchants, their mar-
keting efforts also alert consumers to new re-
leases, no matter where consumers buy them.

Best Buy initially led the way with exclusives,
inventing the concept when it put together a

value-added premium in the form of an inter-
view album given away with the Beatles’ “An
thology 17 in 1995.

Soon most major labels were supplying Best
Buy with exclusive tracks and other material.
“The very first time a label helped Best Buy get
an exclusive, the retailers should have revolted
and punished the label and artists involved,”
a head of distribution recently told me. If the
other retailers had done so, no other label
would have stepped up to the plate, and exclu
sives wouldn't be an issue now. Instead, well-
meaning traditional music retailers asked,
“How can you punish the fans of a band by not
carrying their music?” But because traditional
merchants didn’t collectively come together to
fight exclusives, now fans can often get all their
favorite band’s music only at big-box stores

Don’t blame the big boxes though. Best Buy
deserves the exclusives because they take risks
to develop creative ways to market music. Like-
wise, Target and Wal-Mart are now challeng-
ing the consumer-electronics chain in creatively
marketing music. With those types of mer-
chants breathing down Best Buy’s neck, some-
times tactical efforts are needed to keep a leader
ahead of the field.

Recently, Best Buy created a way to reward
label partners that supply it with exclusives.
According to sources, the merchant has as-
cribed certain values to different kinds of ex-
clusives, which can be used as a credit to pay
for its marketing programs. Labels get 50 cents
a unit for an exclusive download track; $1 for
an exclusive track included on a CD; $2.50 for
a coupleof tracks and video material ona DVD.

So if Best Buy orders 30,000 units of an
album that comes with an exclusive track on
the CD, the label gets a $30,000 credit toward
whatever advertising program it chooses from
the merchant’s marketing menu to promote
that title.

With exclusives now the coin of the realm
all the big boxes, as well as iTunes, are using
their clout more aggressively to obtain them,
label sources say. That's why more labels are
bending and beginning to play the exclusive
games. And that’s why labels that still resist
doling out exclusives should be rewarded by
traditional merchants.

1 can think of one more reason why big boxes
will continue to get exclusives. I used to call it
“lazy-man marketing.” It’s so much easier to
go to Best Buy, Wal-Mart and Target to set up
a new release and reap the short-term sales
success that those merchants can provide than
it is to set up an album with the consumer so
the entire marketplace can share in the sales.
Working to have a healthy account base would
mean taking the long-term view of the physi-
cal-goods world. Somehow, at this stage of the
game, | just don’t see that happening.

over > titles
Oover tities

Accessories, Adult, and Other High Margin Items

YOUR REAC

Deepest Catalog in the Ind
‘Personalized Service (sales reps across the U.S.)
Best B2B Real-Time Ordering Site in the Business

Same Day Shipping
Free Display Materials

Free 2€C Database

‘Weekly Award

New accounts call 800-635-9082 — 9

T =% (\3, Or E-mail us at: domesticsales@aent.com
Visit our web site: www.aent.com

We Challenge Any Record Label
Who Feels Differently!

e e

All?%pps is the

BEST NEW FEMALE

ARTIST in the WORLD TODAY

€ Global

WE EXPECT NO RESPONSE TO THIS AD...
310-248-2977

OCTOBER 7, 2006 | www.billboard.biz

www.americanradiohistorv.com

17


www.americanradiohistory.com

: Taking a break between panel sessions is Billboard’s Michael Paoletta, who is surrounded 2y, BOVE: Smiles abounded at the opening night party at “ryst, located inside Wynn Las Vegas. Shown, from left, are Eye on Vegas'

from Ieft Leo Burnett's Bonny Dolan and artists Kristine W. and Jody Watley. PHOTO: DENISE TRUSCE _LC

Branding, Radio Provide Food
For Thought At Billboard Dance
Music Summit

BY MICHAEL PAOLETTA

Las Vegas provided the postcard-perfect setting for the 13th an-
nual Billboard Dance Music Summit, held Sept. 17-20 at the Palms
Casino & Resort. Presented by Marian Records, in association with
RealDanceFM, this year’s conference delivered timely panel dis-
cussions by day and iiber-hot parties by night.

Although a host of topics were discussed, a few remained front
and center throughout the four-day confab, including brand mar-
keting (see Making the Brand, page 13); synch licensing (from
Hollywood to Madison Avenue) and the current state of dance
radio—specifically WKTU New York.

London-based Guy Ornadel, who manages the careers of
Gabriel & Dresden and others, spoke for many when he said that
brand/band partnerships work best when all parts of the deal
are kept authentic. To illustrate, he pointed to a recent Voda-
phone campaign featuring Gabriel & Dresden. “We saw an im-
mediate spike in their music and concert ticket sales,” he noted.
“It was the type of exposure you hope for when entering into
such partnerships.

Videogames, TV commercials, film soundtracks and TV shows
also offer exposure and financial gains, noted numerous panelists,
includingartists Kaskade and Junkie XL, Draft/FCB music producer
Gregory Grene and SuzAnn Brantner of 3 Artist Management.

Indeed, for Summit attendees, thinking beyond the dancefloor
has become the norm. Singer Jody Watley summed it up best when,
during the “Billboard Master Class” panel, she said, “My ears and
eyes are open to new methods of getting my music heard.”

Midway through the event, news of WKTU'’s format change
{from dance to “Movin’ ) was on everyone’s mind. According to
WKTU PD Jeff Z., who participated on the radio panel, “We were
a success to everyone in this room, but not in the New York radio
market. 'KTU and dance music were not making money for Clear
Channel. To make money, you need ratings. And while we played
current dance music, it was the recurrents that made the station
a success.

Pausing for a moment, he added, “If '/KTU abandons the [D]]
mixshows, I’ll abandon 'KTU.”

For the evening soirees, held in nightclubs along the Strip such
as Tryst, Tao, VooDoo Lounge, ghOstbar, Pure and Tangerine, Bill-
board partnered with the citywide festival Life by Night, which was
helmed by Janie Hoffman of atp/all things possible.

An international contingent of guest Djs—including
Agostino “Spankox” Carollo (Italy), Ferry Corsten (the Nether-
lands) and the Loose Cannons (United Kingdom)—were spot-
lighted alongside Las Vegas DJs like Scotty Boy, Robert Oleysyck
and Carlos Sanchez.
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Michael Politz, DJ Scotty Boy Billboard's Michele Jacangelo, Tryst's Cy Waits and Jesse Waits, atp/ail things pcssible’s Janie Hoffman,
Tryst's Kyle Madden and Eye on Vegas' Bryan Bass. PHOT-: DENISE TRUSCELLO

Cirque du Sobkeil VP of
marketing Mario
D’Amico’s kevnote
address focused on the
ins and outs of building
a powerful brand.

PHOTO: DENISE TRUSCELLO

ABOVE: Ths Los Angeles Chapter of the Rzcording Academy preszntec the Surrmit's
closing panel, “Grammy Spotlight—Hightighzing Dance Music.” Shown, from left, a-e the
Acaderry’s Lizzy Moore, DJ/producer Mike Rizzo, 3eatport com’s Brad Roulier, snger
Jes, the Academy's Su Oh, Deet Promations' Hatry Towers and LJ/p>ducer Chris

" COX. PHOTO: CENISE TRUSCELLO
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BELOW: VooDoo Lounge in the Rio Hotel &
Casino was 2J central on Sept. 18. Shown in rear,
from left are Agostino Carollo, Ferry Corsten,
DJ Scotty Boy, Lord Fader of the Loos2
Cannons, Robert Oleysyck and Carlos Sanchez;
in center, from left, are atp/all things pcssitle’s
Janie Hoffman. Billboard's Tamara Conniff DJ
Frankie and Joey Mazzola; in front, from left, are
Kaiser Saucy of the Loose Cannons and Pauly
Freedman. P+0TO: DENISE TRUSCELLO
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Eric Hirshber3, presndent/ DANce
chief creative officer of

Deutsch LA, =20ke of the
evolving ianoscape of
band/brand partnerships.
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ABOVE: Smiling fcr the camera, from left, are singer Ozzie,
RealDanceFM president Douglas Ruffin ard artists Pepper MaShay
and Georgie Porgie. pHOTO DENISE TRUSCELLO
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LIS BY ANTONY BRUNO

Musicincluded

Latest MP3 Players Come Equipped With Songs;
Labels And Manufacturers Both Benefit

Customers picking up the lat-
est MP3 players this fall are get-
ting much more than just a
device. Increasingly, they’re get-
ting free music as well.

To set themselves apart from
the pack, manufacturersare pre-
loading content into their
playerstoincreasesalesand fa-
miliarity with their products—
and the music industry is only
too happy to oblige.

Take the Zune from Micro-
soft, expected this fall. It will
contain up to 30 free tracks do-
nated from major and inde-
pendent label partners.

While the economics of each
dealis a bit different, they’re ba-
sically all quid-pro-quo arrange-
ments in which labels provide
the free tracks and reap the pro-
motional rewards in distribu-
tion and marketing support.

“It'sa direct promotional sit-
uation” for labels, Zune head of
artist development Richard
Winn says. “When you can
quantify the real estate to them,
then they get interested.”

Microsoft is still not dis-
cussing the number of Zunes it
will ship, butitis expected to be
in the millions. Additionally, the
company will launch a market-
ing campaign equal to that of its
Xbox 360 launch, estimated at
exceeding $300 million. Winn
says that much of its advertis-
ing and promotional materials
will contain images and music
of the artists heard in the Zunes.

The concept is being taken
even further with SanDisk’s new
relationship with Rhapsody. The
manufacturer will introduce a
line of Sansa digital media play-
ers dubbed the “Sansa Rhap-
sody” containing more than 32

hours of music preloaded into
the device, most of it major-label
fare. SanDisk, a supplier of flash
data storage products, holds the
No. 2 position behind the iPod
with 18% of the flash-based
player market.

This initiative is a bit differ-
ent in that the music is subscrip-
tion-based, meaning that users
have to subscribe to Rhapsody
and sync their devices, or the
preloaded music will stop play-
ingafter 30 days. Rhapsody sen-
ior VP Dan Sheeran confirmed
that doing so required addi-
tional permission from labels,
but would not discuss the par-
ticulars of the deal.

“We’ve spent a lot of time
with the labels over the past
month on this,” he says. “They
can work with Rhapsody to fig-
ure out what artist to promote,
[and] we're happy to enable
them to feed new or catalog
music to our subscribers.”

Label sources say they see
great promotional benefit for
giving away music on these de-
vices, so long as it is protected
in a secure digital rights man-
agement system that prohibits
sharing that song for free.

“This represents a great op-
portunity for us,” says Astral-
werks GM Errol Kolosine, whose
company is contributing music
from its artist Hot Chip to Zune.
“The music industry has been
giving away music samplers for
decades. It’s like a pusher—we
give you the first hit for free.”

Interestingly, the concept of
preloading came not outof ade-
sire to promote music, but

LISTEN WHILE

YOU SOAK

Like soaking in the hot
tub but bummed you
can’t bring your iPod in
the water? SunBrite TV
has introduced an all-
weather outdoor TV

with integrated RadioFM wireless transmitter to
keep the entertainment flowing. The transmitter,
when attached to the inside cable cover of the
spa-ready TV, transmits audio from the TV into the
FM radio stereo system installed in the hot tub’s
built-in speakers. it also streams audic from FM
radio stations, cable-based music channels like
Music Choice, DVD and CD players, and PCs.

® The transmitter sells for $135, not including the
@ $2,500 TV LCD screen—or the hot tub.
® —Antony Bruno
@
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rather a more tactical need.

In March, SanDisk (one of the
pioneers of the preloading strat-
egy) began distributing the Sansa
€200 with about 20 songs embed-
ded. According to Eric Bone, di-
rector of product marketingand
audio/video for SanDisk, the idea
initially came at the request of
consumer electronic retail chains
seeking a better try-before-you-
buy experience. Without content,
there is little opportunity to com-
pare user interfaces, say, or
screen resolution. “As they put
the device out on the shelf dis-
plays, if there’s no con-
tentonit, it's worthless,”
Bone says.

With 742 Best Buy
stores and 632 Circuit
City stores nationwide,
the music industry saw
theadvantage of exploit-
ing this need to get its
music in front of more
eyes and ears. Labels
have focused on contributing
music by artists that have a new
album or tour coinciding with
the device’s street date.

And manufacturers are plan-
ning to increase their retail pres-
ence as well. Zune plans to
establish a significant in-store
experience that includes listen-

JDIGIIAL ENTERTAINMEN |

ing stations and large displays
thatincorporate the images and
music of the embedded artists.

The biggest wild card, of
course, is whether anyone pur-
chasing these devices will actu-
ally listen to the preloaded
music and subsequently buy
more of it. But since the con-
ceptis relatively new, there’s no
data yet that suggests whether
preloading music has any af-
fect one way or the other.

For Shana Halligan, one half
of trip-hop duo Bitter:Sweet (on
the Quango label), the Zune
deal has already paid dividends.
The player has yet to reach re-
tail shelves, but its promotional
artwork features the act’s album
artin the on-screendisplay and
packaging, which has been
picked up in many media re-
ports related to the pending
launch. Since then, she says,
there has been an uptick in the
group’s MySpace page hits and
press attention.

“There are different levels of
success,” she says. “Just know-
ing that there’s a possibility that
a percentage of the people who
bought this thing that ordinar-
ily would never have heard of
us might listen to our track,
that's successful tome.” <.«
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BITS & BRIEFS

PIMPED EMAIL’S
FORWARD MARCH
Domain name registrar Dotster
has unveiled a new e-mail for-
warding service designed for
musicians called Pimped Email.
The service allows musicians to
create customized e-mail do-
main names that feature their
band name and register it for
permanent use, even if they do
not have a Web site of their own.
Additionally, fans can create
personalized domain names
based on their favorite artists,
such as name@greendayfan
.com, or bands can award fans
special e-mail domains. The
service costs $8 per month.

HIP-HOP TRIVIAL
PURSUIT

DJ Kid Capri has introduced a
mobile videogame called “Hip-
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TITLE
ORIGINAL ARTIST

. #
1 -ﬂ RELVLEY KOJE KONDD

| PANICI AT THE DISCO

| ‘ 90 RIDIN’ RIMS
. %Y DEM FRANCHIZE BOYZ

. LAFFY TAFFY
4 04L

EES
:ljﬂ_u HENRY MANCINI

RASCAL FLATTS

MY HUMPS
THE BLACK EYED PEAS

. 2 10 '?EEv%(Y LOVE
| HALLOWEEN
| 7 102 oy CarpENTER
.' 3 2 MS. NEW BOOTY
'L | Famaway
LT ~. NICKELBACK
23

WHAT HURTS THE MOST

14 ‘ LABIOS COMPARTIDOS

Hop 101.” The trivia game fea-
tures Kid Capri music, graph-
ics and mcre than 250 ques-
tions that test players’
knowledge of hip-hop history,
artist collaborations and trends.
The game is available on Veri-
zon Wireless and Boost Mobile,
beginning in October.

DRUMMING OUT DRM
Freeculture.org is hosting a
Down With DRM video contest
and offering a free portable
digital VCR as a prize. Contes-
tants are asked to make an
“anti-DRM” video and submit
it to the company’s site. The top
five will be featured onthe De-
fective by Design anti-digital
rights management Web site
during the week of Oct. 3, when
the group will hold a number of
DRM protests.
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RUSK: COURTESY TOUCH & GO RECORDS

naconstantly evolving business climate, and in an industry known for its sometimes question-
able ethics, Chicago’s Touch & Go Records has thrived by keeping things simple and upfront.
Handshake deals are favored over lengthy contracts, and few bands in the label’s history
have ever signed multi-album deals, as founder Corey Rusk opts for an open-door policy
over long-term obligations. In return, Touch & Go and its imprint Quarterstick Records keep
almost every release in print, and the label splits profits S0/50 with artists, once marketing

costs have been recouped.

Only once in the label’s history were Rusk’s handshake deals called into question as the
Butthole Surfers sued—and won—for the rights to their back catalog. The 42-year-old Rusk re-
cently celebrated Touch & Go’s 25th anniversary Sept. 8-10 at the Hideout in Chicago. A num-
ber of the punk, hardcore and experimental acts that have defined the label were on hand, in-
cluding Girls Against Boys, !!!, Calexico, Big Black, David Yow’s Scratch Acid, and Jon Langford

and Sally Timms of the Mekons.

The label, formed when Rusk was 17 and living with his grandmother near Toledo, Ohio,
spent the early '80sin Detroit, but has called Chicago home since 1986. It’s from the Windy City
that Rusk talked to Billboard about the label’s growth, and its plan for surviving another 25 years.

Early on you had your own band,
the Necros, and then you briefly
owned an all-ages club in Detroit,
the Graystone. Were you viewing
the label as a full-time endeavor?
For the first 15 years we were in ex-
istence if at any given point you had
asked me if we were still going to
be doing this label in two years, |
would say probably not. It wasn’t
because I didn't want to, but it
seemed like we were in a magical
blip in time, one where there were
enough people who wanted to buy
the records I wanted to put out. It
seemed unreal that this would con-
tinue for years and years.

When did the label actually begin
to turn a profit?

It was the end of 1986, when we
moved to Chicago. I was living in
Ohio when I started the label and
loading trucks. In Detroit, [ was de-
livering pizzas and running the
Graystone. When we moved to
Chicago, I never had a part-time job.
But we were still barely making ends
meet for at least three years.

Touch & Go is just as famous for
its handshake deals as it is its
bands. Coming off one of your
most successful years, and enter-
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Rusk

Thefounder of Chicag

Touch & Go Records initially never
thought his label would survive,
but recently celebrated a quarter

century in business.

ing a time when the Internet could
make contracts even more com-
plex, are you able to maintain the
same DIY ethos that the label was
founded on?

Throughout the 25 years there
have always been challenges. Ul-
timately our goal is still the same.
Doing the best job for the bands
we work with does not mean sell-
ing as many records as possible. It
means we have to be representing
each band in a manner that’s ac-
ceptable to them. Everyone we
work with is different, and every
band is going to be OK with you
doing different things. One of the
reasons we've lasted so long is that
we're very conscious of feeling like
we work for the band. They don't
work for us.

But your policies were challenged
once, in 1999 when the Butthole
Surfers sued for the rights to their
back catalog.

That was one of the worst time pe-
riods in the history of the label . . .
I was depressed for about a year
after that happened, and I kept
trying to figure out if I should quit
or change the way [ do things . . .
But I had been in business about
10 years, and that was—and is—

o rock indie

the only time
something like
that had hap-
pened. [ just had to stop worrying
about it. If things like that hap-
pened every year, maybe I would
have taken the hint.

How did that change the way you
enter a working relationship with
your bands?

It didn’t . . . One bad incident
wasn’t going to change everything.
If there were regular bad incidents,
then that would have meant times
were changing, and we would have
needed to change—or simply not
do what we do anymore.

When the Yeah Yeah Yeahs opted
to leave Touch & Go and sign to In-
terscope, manager Asif Ahmed
told Billboard that “the band
wanted a comfortable living, and it
wasn’t really feasible on an indie.”
I think he’s wrong. In general, the
bands that have gone from Touch
& Go to a major have not done sig-
nificantly better . . . But I've real-
ized that when an artist is on an
indie label, and they decide they
want to go on a major label, that’s
what they should do. We're capa-
ble of selling as many records as

they would on a major label, but
the whole process is different. It’s
a cultural shift in a band’s mind,
more than it is a reality of how
many records they will sell. Asan
indie label, I've seen labels that will
guilt one of their bands into stay-
ing with them, but that just means
no one will be happy.

How will Touch & Go change in
the digital era?

Digital to me is just another for-
mat. The only format we were
selling when we started were
phonograph records. A few years
later the Sony Walkmen explosion
happened, and then CDs started
exploding. Those were really tough
times. How many albums do we
press on vinyl versus how many do
we manufacture on cassette versus
how many we press on CD? If you
got your numbers wrong, you
would sink your profitability. In the
last 10 years, as CDs have domi-
nated, we didn’t have to worry
about overmanufacturing a format.
We’re entering this period where
it's going to keep getting more
complex. Every year we will have

to ask ourselves how many CDs to
press. Digital sales are growing,
but there’s a question in how fast.

Does Touch & Go have a plan for
selling its own digital downloads?
You'll be able to buy songs and al-
bums digitally off of our Web site.
I'm just going to say it's in the near
future. I'm afraid if we put a date
on it, we’'ll jinx ourselves.

One indie label head mentioned
that he thought the labels of the
future would start to resemble
management firms, in that they’ll
have to drive the other revenue
streams of an artist’s career.
I know some of the majors are get-
ting involved in touring and mer-
chandise and all that. I'm not eager
to go there. Right now, I think that
this is the transition that will hap-
pen: CDs will sell less, and digital
sales will sell more. We're prepared
for that transition. But if CDs go
away, and digital sales go up some-
what, but not enough [to compen-
sate for lower CD sales], then that's
when you would start to ask if it
makes sense for a label to be involved
in other aspects of a band’s existence.
If that were to happen, where we
were not making enough revenue
on digital sales, then that’s a drag
for us. But I still don’t think there’s
ajustification for a label to be shar-
ing in merch or touring revenues.
There’s no reason for a band to give
us that revenue unless we’re in-
creasing that revenue.

Marketing the record doesn’t boost
those other revenue streams?

If I were a band [ would argue that
the label marketing the record has
always contributed to that, and a label
has never historically participated in
those revenues. So why should it be
different just because labels are
falling on hard times? 10

[ know some of the majors are getting
involved in touring and merchandise and
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NEW ALBUM, AND A
FOR HIS BAD BOY LABEL

SEAN COMES IS BOUNCING AROUND IN HIS UNDER-
WEAR. IT’S A SWELTERING AUGUST AFTERNOON IN

DOWNTOWN LOS ANGELES, AND COMBS IS IN HIS
TRAILER ON THE SET OF THE VIDEO SHOOT FOR “COME

TO ME,” THE DEBUT SINGLE FROM “PRESS PLAY,” HIS
FIRST ARTIST ALBUM IN FIVE YEARS. HE’S TRYING TO

COOL OFF BEFORE HE HEADS OUTSIDE AGAIN.
COMBS—AKA PUFF DADDY, P. DIDDY AND NOW JUST

PLAIN DIDDY—HAS BEEN DESCRIBED AS ARROGANT,
RUTHLESS, CRAZY. TALENTED OVERHYPED, PHONY

AND A .

IN HIS
THE ST!

“I'm so excited about this
record,” Combs gushes. He pops
an unmarked CD of rough mixes
into the stereo system but still can’t
get it to work. Julie Greenwald,
president of Atlantic Records
Group, who has been one of
Combs’ biggest champions since
he brought himself and his Bad
Boy label into the Warner Music
Group (WMG) fold last year, jumps
up and pokes him in the ribs. “Give
me that,” she says with a laugh.
“What, first time with a stereo?”

Finally the music starts. Combs
dances around the trailer, rapping
over the tracks. He picks up Green-
wald and swirls her around the
trailer. “We did it, girl!” Then he
pauses. Greenwald sits back down
on the couch. “I hope people like
it,” he says sheepishly. “Do you
think they will?”

People may love or hate Combs,
but all probably agree on one
thing—don’tbet againsthim. “I'm
like Las Vegas,” he says. “People take
their bets, but thankfully, most of
the time, the odds are in my favor.”

Indeed, when “Press Play” hits
stores Oct. 17 it will herald not one
comeback for Combs, but two—
the return of Diddy as a recording
artist as well as a renaissance for
Combs’ legacy brand, his label Bad
Boy Records.

Diddy the artist spent the past year
and ahalflaboring over “Press Play.”

“I've become known as an enter-
tainer,” Combs says. “That’'sa good
thing and a bad thing. But I'm also
an artist. This is my artistic side.”

“Press Play” is reflective of where
Combs is in hislife. He and his long-
time girlfriend, Kim Porter, are ex-
pecting twins. He dotes on her and
drops everything when she calls.

“l can't do a crunk record, and
I'm not shooting anybody so I can’t
do that kind of music,” he says.
“This is a vulnerable album meant
to make you feel good.”

“Press Play” is a fusion of R&B,
soul, hip-hop and live instrumen-
tation. Combs calls it “hip-hop soul.”

“That’s where music is going,”
Combs says. “It’s hop-hop soul.
It's musical and has melody. It’s

wWwWw.americanradiohistorv.com
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a mix of gutter and sophistication.
Like me, I guess.”

The album features guest pro-
ducers and artists including Kanye
West, Pharrell, Will.i.am, Mario
Winans, Just Blaze, Nicole Scher-
zinger of the Pussycat Dolls (on first
single “Come to Me”}, Jack Knight,
Christina Aguilera, Big Boi, Ciara,
Scar, Timbaland, Twista, Shawnna,
Nas, Cee-Lo, Mika Lett, Keri, Brandy,
Keyshia Cole, Jamie Foxx and
Combs’ protégé and longtime col-
laborator Mary J. Blige. “Press Play”
actually marks CombDbs’ singing
debut, including a duet with Cole,
“Last Night.”

The album is steeped in dance
beats. During the period that
Combs worked on it, he traveled
the globe, frequenting many dance
and techno clubs, often standing
next to the likes of such hot shots
as Ferry Corsten, who is one of the
top 10 DJs in the world, according
to fan site thedjlist.com. Tracks
such as “Get Off” indulge in deep
funk-soul grooves that sound like
space-age jazz meeting James
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Brown on the dancefloor.

“I want people to put this
album in, ‘press play’ and
listen to the whole thing in
one sitting,” Combs says.
Hip-hop’s greatest entre-
preneur will utilize the power of his various brands to get the word
out. His Sean John Fragrances—a division of Estee Lauder launched
in February—cologne, Unforgiveable, is the top-selling men’s fra-
grance in department stores across the United States. His Sean
John clothing lines, launched in '98, totals about $400 million a
year in retail sales, according to a recent New York Times report.

Earlier this year, retail analysts noted that revenue was falling
a bit, but the clothing line, too, seems to be on an upswing.
“They’ve come back really strong for the fall, back-to-school sea-
son,” says Tim Bess, a market analyst for Doneger Group, which
tracks and forecasts fashion trends for the retail market.

“The people from Estee Lauder have been so wonderful to sit
down with us,” Greenwald says. “ ‘We know this Christmas, we’ll
sell a billion bottles of cologne, so let’s join forces.” ” Greenwald
says plans are in place for a gift-with-purchase campaign over the
holiday season and to buy radio to push the cologne as well as his
album. Atlantic and Bad Boy are also in talks with Sean John re-
garding in-store record promotion and product placement.

Finally, Greenwald says Combs’ celebrity helps draw interest
from fans and big-box retailers alike. “Best Buy and Wal-Mart
and Target, all of our retail partners, are doing gigantic promo-
tions,” Greenwald says. “He did a sound-check performance for
Wal-Mart with a 14-piece band, and now they are giving him
great positioning and promotion. Best Buy? He’s giving them
exclusive music, and they are giving him covers of circulars.”

Meanwhile, Combs has embraced MySpace as perhaps no
other A-list act has. His 380,000-plus friends are an impressive
total. But what’s more impressive is the length Combs goes to
connect with them. He’s taken to updating his surprisingly can-
did and funny video journal frequently. One day a few weeks
ago, he asked MySpace friends to send him their telephone num-
bers. “People didn’t believe it was him when he started calling
them,” Greenwald says with a laugh.

“There’s normal stuff you do with every artist, and then you
sprinkle unique strategies on top,” Greenwald says. “With Diddy,
it's notasprinkling. It'sa hundred things we can do differently.”

What may bode best for the new album’s chances for success
is Combs’ legendary work ethic and hunger to succeed.

“There’s only so many hours in a day and so much an artist
is willing to do. And that’s how we determine how far and wide
your campaign will be,” Greenwald says. “How many hours will
they spend on the road? How many days?

“I’ve worked with the biggest of the big, but I've never worked
with anyone like this before,” she continues. “He starts at 7 doing
two radio shows. Then it’s a press junket. Then he goes to a high
school to talk to kids. Two more radio stations, then that night
he does a release party, gets on his tour bus, goes to the next mar-
ket and starts again. No lunch break, no nothing. In London, we
had two days in August. The guy worked for 48 hours straight.
He’s a beast. He's part machine.”

BAD BOY FOR LIFE

Combs’ determination is perhaps best exemplified by Bad
Boy’s comeback. It was important to Combs that he re-estab-
lish his label before he rebooted his artist career. In 2005,
WMG bought Bad Boy out of a 2-year-old distribution pact
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From left: SEAN ‘DIDDY’ COMBS on the floor
of the New York Stock Exchange; at a launch
party for his Unforgivable fragrance; at the
2006 BET Awards at the Shrine Auditorium

in Los Angeles; at the NFL 2006 season
kickoff in Miami.

with Universal Records, which was scheduled to run through
2006. The Bad Boy/Universal deal yielded only one notable
hit, the “Bad Boys I1” soundtrack. As part of the deal, WMG
took 50% ownership of Bad Boy, which at the time was worth
$30 million, according to sources.

“Bad Boy went through a two-year slump,” Combs says. “But
things are starting to turn around now. You have to keep focus
and appreciate good days. Even when we were down, I always
made money for people. That’s what I’'m good at. But yes, the
label wasn’t performing. I can admit that.”

“Everyone asked why we made the deal,” Greenwald says. “It
wasn’t an investor play. It was Puffy’s commitment to the music.
Itwas, ‘Hi, we're rebuilding Atlantic and we need some good part-
ners . . . We spent the last 10 years at Def Jam as his major com-
petitor,” Greenwald says of her and her boss WMG chairman/CEO

2006 Market
Share Statistics

Show Bad Boy
Regaining Some
Lost Ground
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of U.S. Recorded Music Lyor Cohen'’s roles prior to joining WMG.
“He was one of the big ones we never got to work with.”

Bad Boy hasn't yet returned to its full glory days (see chart)—
the label’s last platinum act was 112 in 2001—Dbut behind newly
developed stars such as Yung Joc (“Goin’ Down,” which topped
Billboard’s Hot R&B/Hip-Hop Songs chart for eight weeks this
summer) and R&B newcomer Cassie (“Me & You,” No. 1 on the
chartin August), it is very much on the rise. Yung Joc has been cer-
tified gold by the RIAA and Cassie is closing in and just starting to
work her second single even while “Me & You” is still a top 25 hit.

With the addition of the newly minted Bad Boy Latino (Chris-
tian Daniels) and Bad Boy South (Yung Joc, Boyz N Da Hood),
Bad Boy is mounting an across-the-board comeback. “Bad Boy
has gone from a boutique label to a true multidimensional label,”
Combs says. Yung Joc’s debut album, “New Joc City,” bowed atop
the Top R&B/Hip-Hop Albums chart and has shifted 730,000
units to date. Most recently, the Combs-orchestrated girl group
Danity Kane—the winner of MTV show “Making the Band 3”"—

www.americanradiohistorv.com

debuted atop The Billboard 200 at the end of August.

‘It does feel like we're heating up, but we don’t get overexcited,
Bad Boy executive VP Harve Pierre told Billboard earlier this
month. “Betore Joc, we had a slow-down period where we didn’t
have too many releases, but right now it’s full-steam ahead. You'll
see releases nonstop until summer of "07.” Those will include
Cheri Dennis, 8Ball & MJG and recent signee Elephant Man.

“We just have to keep breaking new artists and keep the mo-
mentum going,” Pierre says. “We’ve been working on this for a
while, but the Atlantic/Warner Bros. partnership definitely gives
us more manpower.”

Cassie and Yung Joc are signed to subsidiaries of Bad Boy—
NextSelection and Block Entertainment, respectively. “Puff helps
groom some of the music and the sound,” Bad Boy head of mar-
keting Jason Wiley says. “He still has that vision and that eye to
bring the right talent to Bad Boy.”

And, of course, the drive to make it succeed. “I have the per-
fect story for you,” Greenwald says when asked about Combs’
focus on Bad Boy. “Danity Kane.”

“The album went to stores on a Tuesday,” Greenwald says.
“Wednesday, he calls and he's yelling at me, ‘We don’t have enough
product out there! Oh, my God!"” And I'm telling him, ‘It's OK,
everything is shipping. We'll be at 450,000 units by Friday.” ”

Greenwald says Combs proceeded to call every half hour to
report that “another person on MySpace” was reporting miss-
ing product. Then the calls shifted to Combs wanting to know
if the album would debut at No. 1 on the Billboard charts.

“I was like, “Why are you even asking? We were up against
OutKast that week. [We were going to sell] 175,000-190,000—
that’s already the win. Well, he just let me have it. He was like,
‘What are you doing? You're not hungry!” He hung up on me
and then called me back to yell at me some more.”

Greenwald says she called an emergency meeting at Atlantic,
got Danity Kane back on “TRL” and back on BET. “We got on My-
Space, got on YouTube and said, ‘Help us get to No. 1.” And it’s
all because he lit such a fire under my ass.”

Danity Kane wound up, of course, debuting at No. 1. The first-
week tally? 234,000.

Could the same fate lay in store for “Press Play”? Combs him-
self downplays the importance of such an accomplishment, at
least publicly. He says he expects to work the album like a rock
record. This means two years and numerous singles, allowing for
a slow build, instead of your average hip-hop album, which usu-
ally goes for strong first-week sales and then drops off the radar.

So far, first single “Come to Me” has hit but not set the world
on fire. This issue it’s No. 30 on The Billboard Hot 100.

“This is a long-term project,” he says. “I don’t want to get caught
upin SoundScan. I've been there. To sell a new vision takes time.”

Greenwald says the same thing, that the album, with so many
guest stars and marketable songs, should stick around for a while.
“So many of my past hip-hop records do the hip-hop drop. I think
this album has so many singles on it you'll see real longevity.”

But it also sounds like she’s learned her lesson about shooting
for anything less than No. 1 when it comes to a Combs project.

“We're doing this obviously to come in at the top,” she says.
“You'll call me next year at this time, and you’'ll see where we'll be.”

And if itisn’t on top, it probably won’t be us calling.
It'll be Combs. C

Additional reporting by Clover Hope.

LEFT TORIGH: SETH WENIG/REUTERS/CORBIS, COLIN KNIGHT/JPISTUDIOS.COM, SARA DE BOER /RETNA, SEAN MICHAELS / RETNA
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ONE YEAR AFTER IMESH
CONVERTED FROM PIRATE
NETWORK TO RIAA-
ENDORSED PLAYER,

P2P PANACEA IS STILL

A LONG WAY OFF

ast OctoleriMesh became tt-e first
peer-to-reer (P2P) network to ax-
tempt an on-the-fly conversion from
piracy hasen to commercial service.
Theidea was simp e enough: Cash inon an
aggrezated 5 millior users by moving them
over t a new on-demand subscription service
that ofered a two-mcnth free trial and a com-
patitivelv priced $6.95-per-month fez there-
after. To boot, there was one major concession
for the entrenched file swapper. Users could
still s1are “gray matser” content—copyrights
not ccntrolled by the major labels—fcr free.
Th= fresh start foriMesh came in the wake
of the Supreme Court’s ruling on Grokster
four months earlier, and it was supposed to
usher in a new era of so-called “legal P2P.”
1 a r—ove away from the old-school file-shaz-
ing ezperience, this next wave of P2P would

feature a mix of reformed file sharing net-
works and new services with inmovative busi-
ness models for sampling music that didn’t
require payment first.

But as the new iMesh approaches its first
anniversary, business isn’t exactly booming.
And other legal P2Ps are proving slow to get
off the ground.

Efforts to create new legal, “fr=e” music net-
works from scratch have been complicated by
the need to first develop copyrigl t-friendly cis-
tribution and filtering technolagies like Sno-
cap, Napster creatcr Shawn Fanr ing’s filtering
system that was discussed forever but didn’t
go live until 2004.

Labels and service providers also had to ham-
mer out a new licensing model or try-before-
you-buy downloads—rights tha- never existed
before. Mashboxx, an advertiser-sponscred

AMAWNY ameri

¥
}_.,...._ - e
.

downloadng solution that aims to offer “free”
songs to ccr.sumers who won't pay for content,
Fas been i1 cevelcpment for over a year, ham-
strung by >o-h issues.

Meanwnilze, some leading names in tradi-
tiomal P22 that were expected to follow in
iMesh’s fcotsteps are either still in the throes
cf litigation with the music business (Mor-
pheus, Limewire) or have folded post-settle-
ment due to a lack of funds (eDonkey). Still
«thers havse had the:r brands gobbled up by
ather conrpanies targeting the legal P2P busi-
ness; BearShare was acquired by iMesh in May,
while Groks er was snapped up by Mashboxx
last Septemnler.

But aft2r 12 mon-hs of frustration, fresh
signs of p-omise are emerging from the legal
P2P space.

iMesh re aunched the BearShare brand

under its copyright-friendly technology plat-
form in August. A post-RIAA-settlement Kazaa
is working on launching a legal version of its
network. And BitTorrent is making inroads
with the film ind astry, inking a first-of-its-kind
moviz download deal with Warner Bros. Home
Video in May.

Label licensing deals with ad-supported
dowrloading services—upstarts SpiralFrog and
QTrax, as well as Mashboxx—are also on the
rise. All three ccmpanies vow to launch their
respective services by year’s end.

“We're excited to get some of the legal issues
behind us and darify the rules of the game,”
EMI VP of business development Ken Parks
says of legal P2P. “Now we can focus on build-
ing legitimate business models.”

Billboard brezks down the players targeting
the P2P space.
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IMESH

Ownership: Private
Management: Robert
Summer, CEO. Sum-
mer is a former RIAA
executive who has also
served stints with RCA
and Sony Music Inter-

‘We’re
hoping
that as

Kazaa
moves

into a

legitimate

model
that it’s

successful’
—MITCH BAINWOL

26

|

national.

Licensing deals: All the major labels and leading
independents, as well as music publishers
Portability: Yes

Launch date: Oct. 25, 2005

Business model: iMesh offers a three-tiered model—
an on-demand subscription service for $7.95 per
month (up from an initial rate of $6.95), a portable
subscription rate of $14.95 and a download store that
sells songs for 99 cents and albums for $9.99. Users
can also continue to trade nonmajor label content
free of charge. There are no public figures available
for iMesh subscriptions or sales, but Summer ac-
knowledges that the service is still a work in progress.
However, he says iMesh has proved that a legal P2P
model can at least launch. He also says new im-
provements, including the addition of subscription
portability, MySpace-esque social-networking fea-
tures and the launch of the BearShare brand in Au-
gust, should help drive customer conversions. “We're
a first-to-market player experiencing the agony of the
process of waiting to offer the values of P2P to the

marketplace,” Summer says. “How quickly the rest
of the legal P2P market will grow is subject to the
same limitations that were limiting the takeoff op-
portunity iMesh had.”

BITTORRENT

Ownership: Private

Management: Ashwin Navin, co-founder/president
Licensing deals: Warner Bros. Home Entertain-
ment Group, Koch Entertainment (video content),
the Orchard (video content), Hart Sharp Video, Egami
Media (a subsidiary of Image Entertainment)
Portability: No

Launch date: Late fall 2006 (estimated)

Business model: BitTorrent, the favored tool of tech-
savvy video file swappers, in May became the first op-
erator of a P2P technology to ink a deal with a major
movie studio, Warner Bros. The move followed a late-
November 2005 agreement between the Motion Pic-
ture Assn. of America and BitTorrent in which the
latter agreed to rid its search engine of links to pi-
rated content. But the San Francisco-based com-
pany—which ultimately wants to pull in a variety of
film, TV and music partners for its new commercial
service—is yet to announce any licensing deals with
the major labels. Company sources say they are hop-
ing to launch with music videos this year and intro-
duce audio downloads in 2007. BitTorrent has been
in talks with the RIAA and reps for the major labels
about content licenses for months. But given recent

industry division over whether YouTube should first
settle with the RIAA before making content available
for distribution, that may be an uphill battle.

KAZAA

Ownership: Sharman Networks

Management: Nikki Hemming, CEO

Licensing deals: None

Portability: NA

Launch date: NA

Business model: After settling with the enter-
tainment industry in July for more than $100 mil-
lion, Kazaa is in the midst of transitioning its user
base from a free P2P network to a commercial serv-
ice. At the height of its popularity the file-sharing
network reportedly claimed as many as 4 million
users worldwide. Beginning July 27, new Kazaa
users began downloading software with a filtering
technology that weeds out copyrighted works from
major labels and film studios. Still to be seen is
what form a legitimate version of Kazaa will take,
and how quickly Sharman Networks can get an of-
fering up and running. Hemming says the com-
pany will look to pursue multiple offerings,
including a possible subscription service. The com-
pany is in negotiations with major labels and pub-
lishers about content licenses. RIAA chairman/CEO
Mitch Bainwol says, “We're hopeful that as Kazaa
moves into a legitimate model that it’s successful.
We're now in a partnership.”

IMESS: A LEGAL P2P FACES UPHILL BATTLES

Getting Out Of The Gates May Be Tough For Many New Legal
Peer-To-Peer Offerings, But Actually, That’s The Easy Part

iMesh has proved that convincing consumers to
switch from free to pay is the real challenge. The
company declined comment on its subscriber num-
bers, but one technology dealmaker at a major label
says the service has “stumbled out of the gates” in
converting its user base into paying customers.

That may be because iMesh is still competing
with free.

In recognition of the power of the iMesh brand
inthe P2P community, users are still flocking to the
service. The company’s software has been down-
loaded more than 100 million times in the last year
according to CNet’s Download.com. Partially driv-
ing that volume is the fact that iMesh forced all its
users to upgrade to a new version of its RIAA-sanc-
tioned software. However, based on the decidedly
mixed user reviews on Download.com, consumers
are taking issue with the reformed iMesh’s for-pay
model. Even with the availability of “gray matter”
content—copyrights not controlled by the major
labels—many of the comments on the service focus
on the lack of free content. (iMesh is using content-
filtering technology from Audible Magic to keep
copyrighted works out of the free area of the site.)

The most recent data from digital research firm
NPD backs up the notion that P2P users remain en-
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trenched in their unwillingness to pay. The number
of Internet households using P2P networks grew
19% in the last year, rising to 7.5 mitlion households
in August up from 6.3 million in August 2005. By
contrast, the number of Internet households paying
for either tethered or ala carte downloads over the
same period totaled 4 million, up from 2.1 million
in August 2005. Commercial downloading claims a
better growth rate than the P2P networks, but in
total numbers it’s not much of a comparison. More
than 415 million songs were downloaded via P2P
in August versus 71 million commercial downloads,
NPD reports.

Even as the RIAA is busy shuttering and/or re-
forming some of the most popular P2P players—
iMesh, BearShare, Grokster, eDonkey—consumers
are shifting to other applications. NPD reports that
Limewire accounted for 64% of all music P2P piracy
in August 2006. A pre-relaunch BearShare claimed
10% share, while a presettlement Kazaa and the
still-litigating Morpheus each had 4%. All other P2P
networks claimed 19% share.

Meanwhile, consumers actually willing to pay for
digital music are flocking to better-financed, more
heavily marketed digital retailers, primarily Apple
Computer’s iTunes,
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Percent growth in the last year in the number of
Internet households using P2P networks

Lack of compatibility with the iPod is emerging
as a big headache for the legitimate P2P. iMesh and
every legit P2P offering in development is offering
tracks protected with Microsoft’s Windows Media
Audio digital rights management technology, rather
than as open MP3 files. Critics question whether
DRM-wrapped files, which don’t work with iPods
and often aren’t portable in any form, will be ef-
fective at luring payment-averse music fans away
from P2P networks that offer unlimited flexibility
and no interoperability problems. —BG
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Digital
Sales By
Channel

P2P Proliferation

P2P download figures have shown
marked increases in the past year

B All other P2P networks
B BearShare (pre-relaunch)
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B Morpheus
4%

e

Year to Date
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Source: NPD MusicWatch

m2006

10%

19%

Internet Internet households paying Total number of Total number of
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using P2P networks a la carte downloads P2P networks downloads

SPIRAL FROG

Ownership: Private

Management: Robin Kent (below), CEO. Kent was
formerly chief executive of Universal McCann World-
wide. SpiralFrog’s board of directors includes former
Sony/ATV Music Publishing president Richard Rowe,
former RIAA/IFPI chief Jay Berman and Mobile En-
tertainment Forum-Americas chairman Ralph Simon.
Licensing deals: Universal Music Group, EMI, Koch
Sponsors: Levi's, Aeropostale, Benetton
Portability: Yes

Launch date: December (estimated)

Business model: Users of the service have to watch
an ad before every file they download. But they can
keep the tracks for up to six months and can trans-
fer them to portable devices, though not the iPod.
SpiralFrog uses Microsoft’s Windows Media Audio
digital rights management technology. “The chal-
lenge is to find ways to integrate messaging and con-
tent to engage and add value to consumers’ lives rather
than just add to the message clutter out there,” says
Andrew McLean, chief client officer/global at Medi-
aedge:cia, a unit of GroupM, the media investment
management arm of WPP Group. Mediaedge:cia is
placing ads with SpiralFrog.

MASHBOXX

Ownership: Private

Management: Wayne Rosso (above), founder/chair-
man. Rosso is the former chief executive of Grokster.
Licensing deals: Universal Music Group, Sony
BMG, EMI

Sponsors: NA

Portability: No

Launch date: December (estimated)

Business model: [n addition to being available
through its own proprietary application, Mashhoxx
says its protected files will be available as free down-
loads through “most of the major file-sharing net-
works”—including a new legit version of Grokster.
Users can play full-length tracks up to five times free
of charge before they have to buy them. Sampler
tracks, which cannot be transferred to a portable de-
vice, expire after the fifth play and convert to a 30-
second clip. Additional details of the service are still
forthcoming. Advertising will not be embedded in
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the file but rather on the Mashboxx site. Mashboxx
was the hot ad-supported story of a year ago. But it
has experienced plenty of growing pains in the last
12 months as it has attempted to get off the ground.
In August, chief executive Michael Bebel bolted his
post less than a year into his tenure to take the top
job at Ruckus, a rival digital entertainment service
targeting colleges and universities. Earlier in the year,
the company lost its biggest industry champion, for-
mer Sony BMG CEO Andrew Lack, when in Febru-
ary he took the role of nonexecutive chairman of the
recorded-musicjoint venture. The company has also
seen its business model hindered by the evolution of
the major labels’ thinking on ad-supported down-
loads, which is only coming into its own now.

QTRAX

Ownership: Brilliant Technologies

Management: Allan Klepfisz, president/CEO
Licensing deals: Warner Music Group, EM | Music,
EMI Music Publishing, TVT, ASCAP

Sponsors: NA

Portability: No

Launch date: December (estimated)

Business model: New York-based Qtrax intends to
offer a free sampling tier and premium subscrip-
tion service when it launches later this year. The ad-
financed free tier will allow users to download
licensed tracks at no charge, but the PC-tethered
files can be played back only five times and require
using Microsoft's Windows Media Player. To play a
track more than five times, users must upgrade to
Qtrax’s subscription service. However, the company
is looking to create ways to extend the time in which
users can interact with the content for free, re-
warding more plays based for time spent on the serv-
ice or for referring music to friends. Users of Qtrax
won’t have to watch ads when they download files.
Instead the company plans to generate advertising
through paid search, banners and contextual ad-
vertising. The service doesn’t intend to offer porta-
bility at launch. Klepfisz says he ultimately wants
as few restrictions on the content as possible so it
mirrors much of the P2P experience. “The closer
the model is to current behavior, the more chance
there is for success,” he says.
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Crack-Rap Push-Back

Clipse deal with latest
release date delay

IV

BY CLOVER HOPE

JoJo Grows Up

Teen Singer Reinvigorates Blackground
As Single Zooms Up The Charts

- een pop stars arrive by the dozens, but 15-year-old
Joanna Levesque (JoJo for short) has all but bypassed
the teenie-bop phase, crafting tunes that can dwell
comfortably on both the pop and AC charts—her cur-
rent power ballad hit “Too Little Too Late” is already

breaking records and reaching listeners of all ages. With such
across-the-board appeal established, Blackground Records is
hoping Levesque can invigorate the label and pick up where its
flagship artist, the late Aaliyah, left off.

Levesque’s sophomore album, “The High Road,” arrives Oct.
17 via Da Family/Blackground/Universal.

Fueled by 121,000 digital sales, its single “Too Little Too Late”
made the biggest jump ever into the top three of The Billboard
Hot 100 last week, leaping 66-3 and breaking the record previ-
ously held by Mariah Carey’s 2001 hit “Loverboy.”

Levesque attributes the success of the song—written by Billy
Steinberg (Madonna’s “Like a Virgin,” Whitney Houston’s “So
Emotional”) and produced by Da Family founder/president Vin-
cent Herbert—to its universal draw. Its music video has already
been No. 1 on iTunes, Yahoo and AOL. “A lot of people, espe-
cially women, can relate to it regardless of age,” Levesque says
from her Boston home.

“It’s hard to get over your first heartbreak and that’s whatit's
about—moving on,” she says. “Although it’s still a pop song, we
added more R&B elements to it with the harmonies and the pro-
gressions, but still kept it rock in the hook when it explodes.
And there’s some acoustic guitar there as well as some electric.”

Jomo Hankerson, VP/GM of Blackground—which shifted
from Virgin to Universal after Aaliyah’s 2001 death—thinks
Levesque’s oversized vocals resonate more with young adults.
“Her audience is not the 12- to 15-year-olds that you would
think,” says Hankerson, whose father, Barry, formed Black-
ground in the early '90s. “18 to 25 is her power zone. She has
alot of creative control over her songs and identifies with more
serious and mature matters so her listeners respond. It’s very
déja vu-esque in terms of the similarities with Aaliyah.”

At 13, Levesque became the youngest solo artist to top Bill-
board’s Mainstream Top 40 chart with her 2004 breakout hit
“Leave (Get Out),” which led the chart for five weeks and peaked
at No. 12 on the Hot 100. Her self-titled debut, “JoJo,” bowed at
No. 4 on The Billboard 200 and has sold more than 1.3 million
copies in the United States, according to Nielsen SoundScan.

Unforgettable

Natalie Cole on her
new covers album

Banda Oﬁ The Run

Lupillo Rivera gets a
shot on another label

The precocious singer started honing her vocals when she
was 2 years old by imitating her mom, a former church soloist,
in addition to absorbing such artists as Aretha Franklin, Bob
Seger, James Taylor and Joni Mitchell from her parents’ record
collection. After moving to California at 11, she dabbled in com-
mercials, TV and professional theater.

While auditioning for “Kids Say the Darnedest Things” and
“America’s Most Talented Kid,” Levesque met an executive at
Da Family who introduced her to Herbert, who has seen her
blossom artistically. “Her voice has grown to its real richness,”
he says. “Being that she’s 15, you can only go so far [musically],
but today’s generation is intelligent—you can’t fool them with
these little corny-bop records.”

The assorted pop, hip-hop, R&B and soul flavors of “The High
Road” hail from a team of contributors that includes producers
Scott Storch (“This Time”) and Bo Dozier (“Anything”) and song-
writers Diane Warren (who penned the ballads “Exceptional”
and “Note to God”) and Sean Garrett (who wrote the Storch and
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Jock Rock

Sports tie-ins help
out Robert Randolph

Fearless Foursome

Chuck D backs Crew
Grrl Order
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Swizz Beatz trecks). Song titles like the Beatz-produced “The
Way You Do M2" and “How to Touch a Girl,” which Levesque
co-wrote with Steinberg, may sound provocative but Levesque
assures the taste is within bounds. “It’s been three years since
I was in the stusdio, and although that may not sound like a long
time, with a teenager it r=ally is a big difference,” she says. “I
have so much more learning and growing to do so you're defi-
nitely going tc aear [that] maturity on this album.”

Branching “nto film, L=vesque recently nabbed roles in this
year’s “Aquamarine” and “RV” alongside Robin Williams and
plans to delay recording her next album until she turns 18. “I want
to be able to have a different outlook next time I go into the stu-
dio,” she says. “In between thattime, I'd love to do a film or two.”

Blackgrourc, too, is focused on the big picture. “We try not
to overexpose her,” Hankerson says. “Creatively, we don’t con-
sider her age -n marketir.g and promotional decisions and the
whole directicr. of her carzer, but we do [know] that she is young
and has a long way to go in this business.” vee
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=>=>REUNITED AND
IT FEELS SO GOOD
Dr. Dre has produced
several tracks for Snoop
Dogg's upcoming album,
"The Blue Carpet
Treatment,” due Mow, 21
via Doggystyle/Geffen.
The new songs, which
include “Imagine,” will be
the duo's first
collaborative effort in
roughly five years.
“Imagine’ finds the two
lengtime friends and
collaborators ruminating
about hypothetical
situations such as life
without hip-hop
(“Imagine Russell
[Simmons] still
struggling/No Def Jam.”
Dre raps) and if Tupac
Shakur never died.
—Clover Hope

=== ARCHIVES OPEN
FOR BUSINESS

MNeil Young is finally ready
to roll out releases from
his long-rumared
“#rchives Performance”
series. First up is "Live at
the Fillmore East 1970,
due Nov, 14 via Reprise,
The album features six
selections from Crazy
Horse's March 6-7 runs at
tae New York venue and
will alzo be available ina
CO/DVD edition featuring
a high-resolution audio
mix, photos from the
show, Young's hand-
written song lyrics and
press articles from the
era. =Jonathan Cohen

=>>TRAIL MIX
Texas rock outfit. . . And
You Will Know Us by the
Trall of Dead will returm
M. 14 with its third
Interscope album in four
years, "So Divided.” The
T-track set includes guest
appearances from King
Crimson drummer Pat
Mastelotto and Dresden
Dolls vocalist/pianist
Amanda Palmer, plus a
cover of Guided by
Voices' "Gold Heart
Mountain Top Quesn
Directory.”

—Jonathan Cohen

>=>Z0E CALLS
CARPENTER
Country veteran Chapin
Carpenter has ended her
nearly 20-year
association with Columbia
and signed a new deal
with Zo&/Rounder
Records. The label is
eyeing a March release for
her next album, “The
Calling,” which was co-
produced by keyboardist
Matt Rollings and will
include all original songs.
—Jdanathan Cohen
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IEEEEE BY HILLARY CROSLEY

HIP-HOP’S GREAT WAIT

Lord Willin’, The New Clipse Album Will

Eventually See The Light Of Day

It’s been four years since a debut album full of crack-
cocaine tales put the Clipse on the map, and there’s no
guarantee we'll get our next fix anytime soon. The Vir-
ginia hip-hop duo’s Neptunes-produced new album,
“Hell Hath No Fury,” scheduled to drop earlier this sum-
mer and then Halloween, has now been pushed back
yet again to Dec. 12.

“Be careful what you wish for,” the Clipse’s Malice
says pensively, when talking about the album’s mercurial
release date.

Bursting onto the scene in 2002 with the Neptunes-
produced hit “Grindin’,” brothers Pusha T and Malice
traded coke rhymes over stripped-down drums. Their
subsequent album, “Lord Willin’,” has since moved
938,000 units, according to Nielsen SoundScan. But
the follow-up was stalled by a bitter legal battle. The
Clipse sued Jive Records to break its four-album con-
tract, citing lack of promotion, and hoped to exit the
label for Star Trak, the Neptunes” imprint. Zomba chair-
man/CEO and Jive president Barry Weiss refused to
allow the Clipse to split. The contractual struggle was
eventually settled with a label distribution deal for the
pair’s Re-Up Gang Records. But now the duo must rein-
troduce themselves to hip-hop’s fickle market while
rekindling the fire their legal woes almost put out.

“It got to the point where we were talking to the
lawyers every day,” Pusha T says. “It was so stressful,
it'd be like, ‘I didn’t even open my rap book today.” ”

“The albun’s limbo was through no fault of our own,”
Malice adds. “The battle was between Star Trak and Jive,
and we were caught in the middle. And we had to wait
until they settled it. And when you're suing somebody,
every step of paperwork takes six months. And before
you know it, years have gone. Who wants that?”

When the brothers couldn’t escape Jive, their rela-
tionship with the label turned even more awkward.
Rumors have swirled that the album’s latest delay was
the result of a Pusha T quote on Rolling Stone’s Web
site that said: “I hate Jive. I hate them motherfuck-
ers. With all my heart and all the passion and my soul
I hate these bitches. It's about the lynching of every

staff member up in this motherfucker.”

Pusha T says that interview caught him on a bad day.

“We'd already fought long and hard for the Halloween
date,” he says. “We're realists. We know we don’t have
the easiest radio records. ‘Grindin’ ’ took eight months
to break. It takes a little more time for the casual lis
tener to get, but our core audience gets it. I don’t even
want to say anymore because I don’t even know when
it's coming out. I do know that it'll be out this year.

‘And 1 don’t hate every Jive staff member, I love
some people up there,” Pusha T adds. “I just got a
little emotional.”

So the future looks bleak for the two dope boys. “Mr.
Me Too” fell off Billboard's Hot R&B/Hip-Hop Songs
chart recently after 17 weeks.

“I can’t say that marketing is Jive’s strong point,” an
irritated Pusha T says. “We have to keep the visibility
going, we can’tjust rely on them . . . Jive doesn’t under-
stand that we need to be hearing mix-tape records, see-
ing posters, snipes and print ads. We do street hip-hop,
and we can't just rely on them because they treat every
artist like an R&B act.”

Jive had no official comment at press time.

The brothers have fended for themselves, maintain-
ing their underground hip-hop visibility with two mix
tapes (see sidebar). But once “Hell Hath No Fury” fi-
nally sees the light, the Clipse will need to turn its in-
crowd cred into SoundScan numbers.

Malice and Pusha T say the new album is a departure
from their more celebratory early lyrics. “It’s a repre-
sentation of us having our innocence taken by the in-
dustry,” Malice says. “We’re not in that happy and
bottle-popping phase anymore, it's definitely darker.
It's time to let the demons loose, with all the frustra-
tion, aggression and anger.”

“They are hardworking, crazy-talented and USDA
dope-dealer talkers,” Pharrell Williams says. “I took
time working on the album, and I painted those beats
like an artist.”

Unfortunately, if things continue as they have, none
of the duo’s flawlessly produced songs will ever see

-
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mainstream radio or a Viacom playlist. But their co-
manager Tony Draper has a plan.

“We positioned ourselves inside the marketplace
with the Ice Cube tour and that was successful,” Draper
says. He's also in talks to put the MCs on Young Jeezy
and Rick Ross’ upcoming tour, and he plans to release
a D] Green Lantern/Clipse mix tape comprising album
snippets in XXL magazine.

“You've got to make sure your core audience gets
serviced,” Draper says. “That’s what attracts the main-
stream audience, and we've got to make sure consumers
are aware of the album.”

Draper is planning for the future as well. “You can
only be an artist for so long,” he says. “That’s why
we’ve established their label, Re-Up Gang Records,
in their prime.”

A Re-Up Gang corpilation album featuring new
artists Ab-Liva and Sandman, as well as solo records
from both signees, are projected to drop through the
imprintin 2007, distributed via Jive. The Clipse is also
shooting a movie musical titled “Hell Hath No Fury”
that will also be “dark and demonic” like the new
album’s material.

Meanwhile, the duo are taking nothing for
granted. “If this line of work is what you want to
get into, you have to understand the nature of the
beast,” a weary Malice says. “It turns on its own,
and you have to be flexible. One and one doesn’t al-
ways make two.” 5

Their Name Alive

PHARRELL

- After dropping spo-
radic singles and push-
ing back his interscope
solo album, “In My
Mind,” numerous times,
Skateboard P dropped
“In My Mind (Preqguel)
DJ Drama w/Pharrell & BBC” to show
off his ability to rhyme and hang out with

Victoria’s Secret models.

Staying In The Mix

How Rappers Use Mix Tapes ToKeep

To combat its frustration with Jive Records and music fans’ short-term
memories, over the past two years the Clipse has shrewdly pressed and dis-
tributed about 100,000 copies of two mix tapes—“We Got It 4 Cheap, Vol.
1” and a “Vol. 2”—through the duo’s own record label, Re-Up Gang Records.
“We Got It 4 Cheap, Vol. 2’ sits at No. 4 on the hottest mix tapes of the year

with “New Crack City: Clinton
Sparks and Busta Rhymes.”

A few notables:

BUSTA RHYMES

Taking several years
to prepare his first
official Interscope
release, “The Big
Bang,” the
collaboration

king calmed fans

newed the hunger.

chart at popular Web site mixunit.com based on traffic.

Both tapes circulated so strongly on the underground hip-hop scene that
at a recent Clipse show at New York’s S.O.B.’s the act’s fans mouthed lyrics
from the mix tapes rather than from the pair’s first album.

The mix tapes “brought their fans out of the woodwork,” says Mike Rios,
founder/CEO of Mixunit. “A lot of times hip-hop is based in perception as re-
ality. If you're not hot, then it doesn’t matter how talented you are, you don't
count. But their fans instantaneously grasped it, and it put them back on
the map. The tapes validated them.”

Other hip-hoppers have used mix tapes to ke2p their names hot as well.

LIl WAYNE

Wayne bubbled on
2005’s “Tha Carter
1I” with an improved
rhyme-style and new
swagger, but the mix
tape “Dedication #2
(Gangsta
featuring DJ Drama further re-

LLOYD BANKS
Sophomore album
“The Rotten Apple”
changed release
dates twice, and in
between Banks
dropped “Money in
h i the Bank Pt. 4—DJ
Whoo Kid,” keeping his quintessen-
tial punchlines and robbery tales
fresh in fans’ minds. .

Grillz)”
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They Are Family

Jamaican-Born Sister Act Brick & Lace
Break The Urban Music Mold

utside of Cherish, Nina

Sky and the Clipse

you just don’t see too

many family groups in

urban music anymore.

But Geffen’s out to change that

with its new sister act Brick &

Lace. The pair, Nylanda and

Neilah, hail from Kingston, Ja-

maica, but don’t want to be pi-

geonholed as either dancehall

or straight-laced reggae. No
pun intended.

“Brick & Lace is all about fem-
inine strength and the two sides
of a woman,” Nylanda says.
“Her sexy and her tough side,
and you bring it out when you
need to bring it out.”

The pair perform tunes like
the album’s title song “Love Is
Wicked,” and they describe their
sound as a “fusion between
dancehall and R&B and some
reggae.” They've even got heavy-
hitter Akon, who recently
jumped into R&B production
by remixing India. Arie’s “I Am
Not My Hair,” along with Tony
Kelly, Will.i.am, Full Force and
Cool N Dre. Akon produced
their first street single, “Get That
Clear,” among others, for the
“Love Is Wicked” album.

“ ‘Get That Clear’ is just about
setting the rules right from the
start with guys in the begin-
ning,” Nylanda says.

“It's not male-bashing,”
Neilah adds with a smile.

The girls were signed by
Polly Anthony and Ron Fair

and they’'ll shoot the video for
their new single, “Never
Never,” soon.

I've founc a new favorite mix
tape in the Aphilliates’ “Déja Vu
Starring Pharrell” produced by
Don Cannon and Ludacris’ DJ,
Jaycee. Tracks like Ciara and
T.1.’s “King and Queen,” the
hard-to-find Nicole Wray featur-
ing Gillie Tha Kid’s “I’ll Take
Your Man” and Shareefa belting
out “I Need a Boss” over
Scrappy’s “Money in the Bank™
is a definite treat from the R&B
world. And thankfully, there
isn't a whole lot of gruff “it’s the
Aphilliates!” drops, justa mod-
erate number not enough to
overshadow the music. Good
job, guys.

Fresh
from creating Beyoncé’s best
Sharon Stone impression in
“Ring the Alarm,” Swizz Beatz
is saving the world one superstar
at a time. Gathering Sean Paul,
Cassidy, Chris Brown, Eve, Bone
Thugs-N-Harmony, Floetry, Lyfe
Jennings and Mario, Swizzis ba-
sically creating 2006’s “We Are
the World,” except it’s called
“One Day.”

“I'm just telling them to do
what they'd like to do within
the lines of why it’s important
to express peace,” Swizz says.
“And it’s pulling the best out
of everybody.”

Chad Elliott, VP of Sony
Urban Music and Rich Garson,
president of Garson Entertain-
ment, tapped Swizz to produce
the track. It will air live from the

|
|

International Peace Day Con- |

cert in the Coliseum in Rome
on Dec. 9. Eve and Cassidy were
in a New York studio recently
laying down their verses, while
Swizz wrangled a certain
celebrity couple during another
all-nighter.

“I broughtitup to Marc An-
thony in the studio at 4 o'clock
in the morning and he agreed,
and then Jennifer [Lopez] re-
ally liked the idea as well,”
Swizz says.

Meanwhile, Swizz is produc-
ing songs for Eve, Bone Thugs-
N-Harmony, Cassidy, Anthony,
Lopez, Britney Spears, Gwen
Stefani, his own album and a
posthumous 2Pac album. But
his most exciting joint is still Be-
yoncé's “Ring the Alarm.”

“It takes a lot of guts to pull
offa song like ‘Ring the Alarm’
with an artist like Beyoncé,”
Swizz says. “If you're known
for making songs one way and
then you come with alarms
ringing, and your voice dis-
torted, that’s a big risk. But
Sean Garrett, who wrote the
song with me, and we were
like, ‘Do it!" The key is elevat-
ing. Her last album sold
around 317,000. We rang the
alarm this time and it was
around 541,000.” o

‘It’s not

male-bashing.

—HNEILAH, BRICK & LACE

www.BillboardEvents.com
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Roaring 80s

Summit Of Three Piano Octogenarians
Highlights 49th Monterey Jazz Fest

In the closing moments of the
49th edition of the Monterey
Jazz Festival, actor and MJF
board member Clint Eastwood
walked onto the Jimmy Lyons
Stage in the arena and an-
nounced, “And now, we’ve got
a little treat for you.”

He stood in front of three
grand pianos, one of which
Oscar Peterson had just vacated
after a set that was hampered by
his stroke-debilitated left hand.
Eastwood helped Peterson back
to his seat, then introduced
Hank Jones—who had just fin-
ished performing an elegant
date with singer Roberta Gam-
barini in another festival venue,
Dizzy’s Den.

The third piano was reserved
for Dave Brubeck, who earlier
that mid-September evening
had premiered his fine com-
missioned piece, “Cannery
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Row Suite.” The surprise gath-
ering of octogenarian pianists
not only promised to be a rare
summit of jazz titans, but also
presaged next year's party,
when Monterey will be celebrat-
ing its silver anniversary as the
longest-running festival in the
history of jazz with a host of
elders (a few of whom played
the first fest) in addition to
young upstarts.

Brubeck, exhausted from his
performance, was forced to bow
out and was momentarily re-
placed by Eastwood, who played
a few bars of the title theme he
composed for his film “Mystic
River” before bashfully tapping
out “Chopsticks” and inviting
Jones to “make it into some-
thing.” At which point Jones
zipped into a blues where he
and Peterson, in his most vi-
brant one-handed showing of

the evening, playfully conversed
along with Brubeck protégé
Glenn Zaleski.

The three-day festival also
featured standout perform-
ances by an array of vocalists,
including Dianne Reeves, who
wowed the arena on Saturday,
and Kurt Elling, who, as the
festival’s artist in residence,
seemed to show up everywhere
and guest with everyone, in-
cluding an outstanding Friday
arena set with the big-swinging
Clayton-Hamilton Jazz Orches-
tra. With relaxed lyricism and
fervored saxophone blowing,
Charles Lloyd revisited his plat-
inum-selling “Forest Flower-
Live at Monterey” album
recorded at the same arena
stage in 1966. And trumpeter
Chris Botti impressed at his
Monterey debut with a set of ro-
mantic ballads spiked by get-

DIANNE REEVES wows
the Monterey Jazz Festival
crowd with her standout
vocal performance.

down electric jams from his
band, featuring pianist Billy
Childs, guitarist Mark Whitfield
and drummer Billy Kilson.
The best set of the fest,
though, was turned in by key-
boardist Uri Caine on opening
night in Dizzy’s Den. He and
his Bedrock trio that included
bassist Tim Lefebvre and drum-
mer Zach Danziger—all three
armed with laptop computers
rife with samples and effects—
charged, roiled, rocked, swung
and grooved with splashes of
neon color, shifting tempos and
orgasmic improvising. High-
light: a dance-and-crash take on
Blood, Sweat & Tears’ “Spinning
Wheel,” after which an angry
yell came from the audience:

with NATALIE COLE

by TAMARA CONNIFF

Eight-time Grammy Award winner Natalie Cole is going back
to herroots—to the singer she was before her multiplatinum
“Unforgettable” album, which featured her singing with her
late father Nat “King” Cole. Verve Records release “Leavin”—
which hit stores this week—marks her 20th studio album,
unites Cole with producer Dallas Austin and presents an
eclectic mix of classic pop, R&B and rock tracks from such
artists as Fiona Apple, Aretha Franklin, Kate Bush, Sting and

the title track by Shelby Lynne.

You recently did a string of
shows at the Viper Room in
Los Angeles. What was that
experience like?

The Viper Room is a great
venue. It will know out any
kinks that you might have.
It’s a great place to show-
case. We used it like a dress
rehearsal for four nights to
showcase the record. With
the word getting around, by
the third and fourth night it

was packed. We didn’t do

any advertising. It
mostly friends and industry
people. The place only holds
175 people. We had a ball.

was

What are your touring plans?
We’re going to be playing
smallish venues, not quite as
small as the Viper Room.
When my management sug-
gested this kind of strategy,
I was cool with it. | started in

www americanradiohistorv com

“Play some jazz!”

In related news, in ramping
up for its 50th, MJF general
manager Tim Jackson an-
nounced the formation of Mon-
terey Jazz Festival Records, a
new label that will feature live
recordings compiled from the
fest’s tape archives stored at
Stanford University. The first
CDs are slated for July 2007 and
will be issued in a joint effort
with Concord Music Group.

THREE DOT LOUNGE:
Another artist seemingly every-
where at Monterey, drummer
Willie Jones III—supporting
Hank Jones, Kurt Elling, pianist
Taylor Eigsti and trumpeter Roy
Hargrove—will release his third

clubs. | started in really
small, funky places.

How did you choose the
songs for this album?

It’s a return to my roots from
when | first started recording
in 1975. | had quite an
ilustrious career as an
R&B/pop singer. Then when |
recorded “Unforgettable,” it
totally changed the landscape
of my life for 15 years. | love
every minute of it, but now I'm
ready do to something else.

How many songs did you
listen to before choosing
these 12?

I went through 500 songs to
pick this mix. | picked a few
songs that Dallas looked at
me cockeyed, thinking, “How
is that going to work?” The
Shelby Lynne song was one
of them. And, I've been doing
Kate Bush’s “A Man With the
Child in His Eyes” since the
1980s. This is the first time
that I've gotten away with
recording it. | recorded it
when | was on Elektra Rec-

solo album, “Volume I11,” Nov.
1on M]3 Records . . . On Sept.
11, 500-plus people crammed
the Canal Room in New York
for an all-star benefit to raise
funds for music industry vet
Tom Terrell {former Verve pub-
licity manager) who is under-
going treatment for prostate
cancer. Featured performers in-
cluded pianist Randy Weston,
electric bassist Meshell N'De-
geocello, vocalist Angelique
Kidjo and saxophonist Greg
Osby romping with pianist
Kenny Barron on “My Baby Just
Cares for Me.” Donations can
be sent to the Tom Terrell Ben-
efit Fund, c/c Dr. Bevadine Z.
Terrell, 1839 Otis St. NE, Wash-
ington, D.C. 20018. eoe

ords, but that record never
came out. The version on this
record is by far the best.

Are you happy doing your
own vocal style again?

It’s very liberating. | feel very
free. | feel able to really express
myself. in these days, the indus-
try is crazy and people have
forgotten what melody and a
real quality song is. | think
choosing songs like this, and
going with covers of writers
who are so excellent will remind
people. Musicis an art form. It’s
achance to express yourself.

What is your career philosophy?
Every now and again someone
comes up who has his or her
own style and is fearless. Right
now you have to be fearless and
hope that somebody gets you.
For the most part that’s what
my career has been. I've cho-
sen to go down roads that no
one would even think of—even
with the “Unforgettable”
record. My own label thought |
was crazy. | think it taught the
music industry alesson. e«
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Another Stage

Regional Mexican Icon Lupillo Rivera
Starts Fresh On New Label

n just seven years, Lupillo Rivera has gone

from local act on a small, family-owned indie,

to superstar on a major label, to struggling
star on a powerful indie.

Now Rivera prepares for yet another
stage—as marquee act on another indie, Vene
Music, which released his new studio album,
“Entre Copas y Botellas,” Sept. 26 in the United
States and Mexico.

Rivera’s hectic journey in such a short fapse
of time highlights the increasing versatility de-
manded of labels and even the most high-
profile artists.

With his shaved head, hip
look and raw sound, Rivera
introduced a new genera-
tion of bilingual listeners to
traditional banda music
and became an icon in the
genre. At his height with
Sony in 2002, he had four
albums in the top 50
of Billboard’s Top
Latin Albums
chart. Rivera
left Sony for
Univision

genres,” says Jorge Pino, music VP for Venevi-
sion International. “Lupillo is our strong call-
ing card into regional Mexican. He is an icon.
What are we giving him? A lot of love. A lot of
radio, press, TV and tour support.”

Vene has been focused on building its ros-
ter since it hired Pino, a veteran executive, last
year. The label is associated with stars like Juan
Luis Guerra, Jose Feliciano and Andrea Bo-
celli, but those albums have or will be released
via joint ventures with other labels. Rivera is
the first bona fide star signed directly to a
three-zlbum deal with Vene Music, joining de-
velopiig acts like Voces del Rancho and
pop/rcck group Si Sefor.

Vene already released an album of Rivera
hits earlier this year. The label was able to se-

cure therights to the songs because, through-

out his career, Rivera has never signed a deal
that cedes ownership of his master record-
ings—all his deals are licenses.
“It’s much better for me,” Rivera says. “For
example, albums that Sony used to have
they returned them back to me. The
only way I think | would give away my
masters to the label is if it was a joint
venture kind of thing. Otherwise, |
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RIVERA

Records don’t think I'd do it any other way.”
in 2004, In addition to changing labels,
lured in Rivera has also changed manage-
part by ment and strategy. This year, he
the prom- hosted the Billboard Latin Music
ise of TV Awards and now will host a

campaigns. But sales
slipped, and his last
Univision recording,
2005’s “El Rey de las
Cantinas,” sold a
mere 65,000 units,
according to Nielsen
SoundScan.
His move to Vene

weekly, bilingual regional Mexi-
can show to be distributed by
Radio Syndicate. His new man-
ager, Pete Salgado, who also
works with Rivera’s sister,
Jenni, is negotiating a na-
tional tour for the sib-
lings with a “major”
promoter

may appear risky to and is ag-
some. After all, Uni- gressively
vision Music Group looking for
commands the high- corporate
est market share of sponsors.

any Latin label in the
United States. But
Rivera wanted more
attention, and because
Vene is owned by the
Cisneros Group of com-
panies it also benefits
from campaigns on the
Univision networks.

“l think too many la-
bels have too many acts
right now,” Rivera says.
“Vene wants to start hav-
ing its own artists and
they weren’t saturated.”

“We are very focused
in having stars from all

Salgado says
the bilingual Rivera
siblings are ready to
break into mainstream
market venues that go
beyond the traditional
regional Mexican con-
cert and dance circuit.
“There’s this thing
called crossover, but
there’s no crossover
because [Rivera]
speaks English and is
from California,” Sal-
gado says. “That’s the
way with the new
Latino act.”
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David Bisbal
Premonicion

3 million atbums sold
in his short career,

Number 1 among top
seller artists in Spain.

Platinum with both
studio albums in the U.S.

T davidbisbal premonizion

12 new songs and a bonus track.

', ... B0007731-00

uunv{;,AL Selection #
ot e

David Bisbal is back with his third studio album.
Among the 13 songs, there are 4 that were
composed either partially or entirely
by Bisbal. Collaborating in this high
profile release are Wisin & Yandel,
Tomatito and Vicente Amigo.
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140 N.W. 22 Avenue Miami, Florida 33125
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school of Berklee College of Music.
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www. berkleemusic.com
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Beauty And
The Beat

Vancouver Duo Delerium
And San Francisco Producer
Kaskade Get Gorgeous

duo from Vancouver
finds favor with both
50-year-old architects
and raccoon-eyed
goth kids. A San
Francisco producer/DJ re-
mixes the Pussycat Dolls and
Justin Timberlake, but still
maintains enough street cred
to pack a Kansas City corn-
field with screaming fans.
Their X factor is simple—
unapologetic beauty. As
Delerium, producers Bill Leeb
and Rhys Fulber’s latest is
“Nuages Du Monde” (Net-

twerk). Kaskade, or Ryan Rad-
don, released “Love Mysteri-
ous” (Ultra) Sept. 26.

Leeb and Fulber had a full-
fledged international hit with
2000’s “Silence.” It was vin-
tage Delerium: a lavishly
voiced guest singer—in this
case the cream of the crop,
Sarah McLachlan—singing
woeful lyrics over bass and
synths as plush as cashmere
and tough as leather. It
cracked the Adult Top 40 and
Hot 100 Single Sales charts
and made a splash at radio.

“Nuages” is packed with
similarly gorgeous moments.
Metropolitan Opera soprano
Isabel Bayrakdarian, trance
mainstay Kirsty Hawkshaw
and Juno Award-winning Pun-
jabi singer Kiran Ahluwalia
lend their unique instruments
to the Delerium soundscape,
yielding melodic, medieval
songs that could have been
played at pre-Raphaelite
painting sessions. Inthe '90s,
we had the “chant” craze and
Enigma, but neither sounded
as organic as this.

Rhythm & Blues

‘ h GAIL MITCHELL gmitchell@billboard.com

Collective Action

Chuck D Champions All-Woman Rap Quartet Crew Grrl Order

Something is aesthetically off-
kilter in the rap game. And
Chuck D is determined to bal-
ance the creative scales.

“There are too many individ-
uals and not enough groups,”
declares the Public Enemy
frontman during a visit to Bill-
board’s Los Angeles office.
“Many of these cats [solo rap-
pers] aren’t as good as they
think and say theyare. You can’t
keep doing the same thing and
expect the genre to stay vibrant.”

Chuck D seeks to make good
on that declaration—and also
raise females’ rap profile—
with the all-woman rap act
Crew Grrl Order. “B Grrl
Stance,” the quartet’s debut on
Chuck D’s indie label SLAM-
jamz, is due Nov. 1.

The foursome came to-
gether when Lady Payn and
drummer/D] Sammi Grrl
(both from Atlanta) and Retina
and Ms. Ebonee (both from
Charlotte, N.C.) joined forces
after stints in separate groups
working with Chuck D.
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“I told them to convince me,
he recalls of their decision. “I
can’t stand male-designed,
cookie-cutter female situations.
These ladies can rap, write, pro-
duce . . . this group does the
whole nine yards.”

Also due on the label is the
Wu-Tang Clan-vibed HEET-
mob (“They From Where?”).
Representing the group dy-
namic at SLAMjamz as well:
recent releases by virtual rap
group the Impossebulls (“Slave
Education”), retro hip-hop trio
Most Hi-Fi (“Everything’s
Gonna Be Alright”) and rap
duo Dirty North (“Conflict Re’-
Soul’ution”).

But rap isn’t the only game
for 5-year-old SLAMjamz.
President Daniel Lugo over-
sees a label that dabbles in
R&B/soul (Kyle Jason aka “the
Insane Soul Machine”), rock
(the Scallions, 7th Octave),
new jazz (Kasuf & the Mazz
Muvement, PE backing band
the BaNNed), gospel (the
HeavenOcopters) and comedy

(Cory “Zooman” Miller).

Releasing half of its 30
artists through traditional re-
tail and the other half digitally,
SLAMjamz is distributed do-
mestically by Haw River, N.C.-
based Redeye and globally by
Paris-based Nocturne. The
label also releases 10 CD/
DVD packages a year. Com-
mand Films, the label’s in-
house film company, is
headed by David “C-Doc” Sny-
der, who oversees a team of
15 music producers.

“I'm having the best time,”
says Chuck D, who likens run-
ning SLAMjamz to the pio-
neering efforts of such labels
as Motown, Stax and Def Jam.

“We started small and are
working up to what’s gold or
platinum for us.”

In the meantime, what's up
with the locomotive that got
this whole party started? Pub-
lic Enemy’s latest, “Beats and
Places,” featuring new and un-
released tracks, streets Nov. 1.
Prior to that, PE will embark

KASKADE

“We mixed the new album
on an analog board versus Pro
Tools,” Leeb says. “It works
well for our kind of music. I’'ve
heard alot of new age albums
with that thin sound, but we
like it more old school. When
the music goes through one
of these SSL boards with tran-
sistors—we even put it down
on two-inch tape—there is a
subtle difference. It has its
own character.”

Leeb and Fulber also collab-
orate on Frontline Assembly, a
popular goth-industrial outfit

onits 55th tour Oct. 1-14 in Eu-
rope and the United Kingdom.
Chuck and crew are already
gearing up for the venerable
act’s 20th anniversary next
year. Coming next spring/sum-
mer: a new album with the in-
triguing—and extra-long—
title, “How Do You Sell Soul to
a Souless People Who Sold
Their Soul?”

IN THE MIX: “Dreamgiris”
alumnus Sheryl Lee Ralph will
join sisters in song—Natalie
Cole, Stephanie Mills, Vivian
Green and others—for her
16th annual HIV/AIDS bene-
fit concert, Divas . . . Simply
Singing! The Oct. 7 affair will
be staged at the Wilshire Ebell
Theatre in Los Angeles. Offer-
ing added support: singer
Rahsaan Patterson and saxo-
phonist Jimmy Sommers . . .
The Fox network will broadcast
the 38th NAACP Image
Awards live from the Shrine Au-
ditorium in Los Angeles on
March 2, 2007. oes
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with a blistering track on the
“Saw” soundtrack. The con-
trastisn’t as stark as it seems—
both projects exist in the same
fantastical plane, Delerium the
hobbit to Frontline’s orc.

If Delerium swells, Kaskade
shimmers. “Mysterious,” his
first effort for new label Ultra
after alongrelationship with
San Fran indie Om, has more
to do with languid, guitar-
driven folk than dancefloor-
conscious beats. Think Nick
Drake meets Ananda Project
in an abbreviated, pop-
friendly format.

“I’ve really tried with all
my albums to reach beyond
the DJs. I'm interested in a
more common listener,”
Kaskade says. “The DJs have
always supported me and
that’s great. But what about
the DJ’s girlfriend who doesn’t
want to listen to a 10-minute
song? Most of these could

CREW GRRL ORDER

be expressed in five minutes
orless, as long as i cancon-
vey the idea I’'m trying to
get across.”

The shortened lengths do
not cut down on the lushness.
First singles “Be Still” and
“Stars Align” open into
expansive, prairie-sky cho-
ruses—just like previous
Kaskade radio hits “Every-
thing” (2005) and “Steppin’
Out” (2004). And wearing his
DJ hat, the producer evangel-
izes his melodic gospel
through constant touring,
with stops ranging from Syd-
ney for 20,000 to the afore-
mentioned cornfield gig in
Kansas City.

“I’'ve always been driven by
the fans,” he says. “There’s no
way in the underground ex-
cept touring like this, getting
the music out there and play-
ing it for the people who sup-
port you.” oee
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BRIDGING THE DIGITAL DIVIDE: How to best capitalize on internet, mobile and
digital technology.

IMMIGRATION: The ins and outs for one of the most pressing issues for regional
Mexican acts.

THE SAME OLD SONG: How to get your new music noticed by Regional Mexican PDs.

THE ART OF THE REGIONAL MEXICAN TOUR: From promotion, to branding to
booking- the fine points of Latin music's most lucrative touring market.

PUBLISHING: THE NEXT BIG SINGLE: Industry mavens listens to unpublished
songs by new writers.
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The Thrill Of Victory

Sports-Branding Placements Boost Robert Randolph’s New Set

ost bands fear the worst when their
albums get bumped back from
original release dates. But for
Robert Randolph & the Family
Band, the two-week delay of their

sophomore Warner Bros. set, “Colorblind,” has
proved quite fortuitous.

The set was originally due Sept. 26, but the
label moved it to Oct. 10 to build momentum via
a high-profile, season-long placement for album
track “Thrill of It” as the opening song for ABC’s
new “Saturday Night Footbal}” series.

“Thrill” is included in a montage featuring per-
formance footage from the Pontiac Garage stage
in New York’s Times Square and will alternate
each week on “Saturday Night Football” with a
clip featuring OK Go’s “Invincible.”

“Itis a'thrill for these kids to play in prime time,
under the lights, on network television, and the
song delivers that message,” says “Saturday
Night Football” coordinating producer Bill Bon-
nell, who was blown away by the Family Band
after seeing it live.

Another “Colorblind” song, “Ain’t Nothing

NBC-branding campaign earlier this month,
while “Thrill of It” can also be found in the EA
videogame “NBA Live’07.” A proper video for
the track was completed the weekend of Sept.
22 and quickly added into medium rotation
on VH1.

“We were rushing” to finish “Colorblind” on
time, Randolph says. “Luckily, the label said,
‘Wait a minute. There’s a lot going on here. We
want to make sure we have that thing pumping
right before the record comes out.” ”

Warner Bros. extended the sports theme by
booking Randolph for an ESPN.com chat in early
September, appearances on ESPN and Fox
Sports Radio during the week of release and a
Sept. 28 performance on “Best Damn Sports
Show Period.” The group will also perform at a
NASCAR/Busch banquet in December. “I’'m one
of the biggest sports fans there is,” Randolph
says with a chuckle. “That’s all | watch.”

Asitturns out, the Family Band’s relentlessly
upbeat blend of R&B, soul and rock is a perfect
fit for sports branding. On “Colorblind,” the band
snagged guest spots from Eric Clapton, Dave

tions from producer Mark Batson and gospel
songwriter Tommy Sims. The set is the follow-
up to 2003’s “Unclassified,” which debuted at
No. 4 on Billboard’s Heatseekers chart and has
sold 227,000 copies in the United States, ac-
cording to Nielsen SoundScan.

“l could sit down and do 10 songs with the
band in probably a week or two, which is actu-
ally what we did,” Randolph says of his modus
operandi in the studio. “But we came back an-
other three months later, and | said, ‘I've got
something better’ And someone would say, ‘No,
youdon’t’ ‘Yes, | do.’ ‘Well, let’s hear it We were
looking for something else—something that
wasn’t in us before.”

While the Family Band is known for its jaw-
dropping onstage virtuosity, the act intentionally
reined inits jammy tendencies in the studio. “We
didn’t want to go into any long jams, because
we know when we play the song live, it’s going
to be longer,” Randolph says. “If you watch
Prince, any song he records could be nine min-
utes at a show and even more crazy.”

Having supported the Black Crowes and Dave

" RANDOLPH

-

company willembark on a headlining tour Oct.
7 in Utica, NY.

According to Warner Bros. marketing director
Marc Friedberger, the challenge now is to spur
curious viewers to experience more of what Ran-
dolph has to offer. “For those watching the band
on ABC or hearing them on the radio, we want to
make sure we give them multiple impressions
and let people know that’s Robert Randolph,”
he says. “He’s an amazing performer with more

Wrong With That,” was utilized in a two-week

Matthews and Leela James, as well as contribu-

Matthews Band in recent months, Randolph and

great songs.”

‘Global Pulse

Damon Gough has admitted
hitting an artistic “wall” while
recording his fifth album as
Badly Drawn Boy, “Born in the
U.K.” (EMI).

In summer 2005, the singer/
songwriter abandoned sessions
with producer Stephen Street
(the Smiths, Blur, Kaiser
Chiefs), declaring himself un-
happy with the results. He
eventually returned to the stu-
dio in January with producer
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Nick Franglen (from XL-signed
U.K. dance act Lemon Jelly) to
record new material, which be-
came “Born in the U.K.”
Gough signed to EM]I in
2005 after four albums with
U.K. independentlabel XL, in-
cluding his Mercury Music
Prize-winning debut “The
Hour of Bewilderbeast” (2000).
EMI will release “Born in the
U.K.” internationally Oct. 16. It
appears on Astralwerks Oct. 17
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in the United States. “This is a
record that’s taken a lot of work
onhis part,” London-based EMI
Records managing director Terry
Felgate says. “We're very excited
about the results. Theseare some
of the best songs he’s written.”
Gough begins a seven-date
club tour booked by Little Big
Man Oct. 10 in Boston, ahead of
larger U.K. shows Oct. 25-Nov.
5 through London-based X-Ray
Touring. Felgate says heftier

touring is planned for 2007.
Gough is published by Badly
Drawn Boy Music/Diesel 2 Pub-
lishing/Kojam Music/Kobalt
Music Publishing (U.S.); and
Badly Drawn Boy Music/Big
Life Music (U.K./international).
—Steve Adams

STILL SIMPLE: Nine months
after quitting the music indus-
try towork in a video store, Irish
singer/songwriter Simple Kid
got his mojo back.

The folky trance-pop of Cork-
born, London-based Ciaran
McFeely’s debut “Simple Kid 1”
(2003) on U.K. independent 2m
Recordings drew comparisons
to Beck. Italso shipped 2,500 in
Ireland, 20,000 in the United
Kingdom and 20,000 in the
United States through Vector
Records, McFeely’s co-manager
Mick Paterson says.

Business and management
problems following 2m’s 2004
closure prompted McFeely’s “re-
tirement,” but he has returned
reinvigorated with a riot of well-
absorbed pop influences on
“Simple Kid 2.” The album is on
London-based startup Country
Gentleman Recordings, co-
owned by McFeely, Paterson and
co-manager Rob Holden. Dis-
tributor RGM issued the album
Sept. 29in Ireland, ahead of an

www.americanradiohistorv.com

Oct. 23 U K. release through
Universal Music. Paterson says
U.S. and European licensing
deals are pending.

The first single from the
album was September’s vinyl
and digital release “Sero-
tonin”/“Ballad of Elton John.”
Paterson says releasing the
six-minute-long “Serotonin”
was “a conscious decision not
to put ourselves under pres-
sure at radio, but to reintro-
duce Simple Kid to the
support and good will built up
with the first album.”

U.K. and Irish shows run
through Nov. 5. Simple Kid is
booked by MCD and published
by Sony/ATV Music Publishing.

—Nick Kelly

PULSE QUICKENS: Anto-
nio Carmona “has been central
to the pulse of Spanish pop for
more than 20 years,” Universal
Music Publishing Spain man-
aging director Daniela Bosé says.

Carmona, the key voice of fla-
menco-pop in Spain during the
1990s as singer with Ketama,
looks set to retain that position
with the Oct. 1 release of his solo
debut “Vengo Venenoso” (Surco/
Universal Music), six weeks
after signing a long-term deal
with Bosé’s company.

Ketama shipped 1.4 million

albums globally between 1985
and its breakup in 2003, ac-
cording to Universal Music.
The trio signed to Polydor in
1990 after three albums for
Spanish independent Nuevos
Medios. Through Ketama,
Bosé says, “Spain developed
flamenco-pop, flamenco-salsa
and combinations with African
music, such as [Ketama’s] 1994
album with Mali’'s Toumani
Doubete, ‘Songhai 2.””

Universal Music plans a
pre-Christmas rollout for
“Vengo Venenoso” in key
continental European terri-
tories, Latin America and
U.S. Latin markets.

Bosé says the personal in-
volvement of Miami-based Uni-
versal Music Latin America/
Iberia Peninsula chairman
Jesuis Lopez led multi-Grammy
Award-winning producer Gus-
tavo Santaolalla and Colombian
international star Juanes to
work on the album. Juanes
guests on “Vengo Venenoso”
along with Warner Music Spain
artist Alejandro Sanz and Uni-
versal’s Spanish female rapper
La Mala Rodriguez.

Carmona is booked through
Imagina Producciones in
Madrid; live dates have not yet
been scheduled.

—Howell Llewellyn
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EVANESCENCE

The Open Door
Producer: Dave
Fortman

Wind-up

Release Date: Oct. 3
With Evanescence’s
second album, we
learn that singer/pianist Amy Lee was as
much a part of the six-times-platinum
sound of 2003’s “Fallen” as now-
departed guitarist and songwriting
partner Ben Moody. We also learn that
Lee is no woman to scorn. “The Open
Door” is full of blistering attacks on those
who have betrayed her, a list that starts
with Moody but doubtlessly includes ex-
boyfriend Shaun Morgan of Seether, the
impetus for first single “Call Me When
You're Sober.” Fortunately, Lee and
company—including former Cold
guitarist Terry Balsamo, who suffered a
stroke while making the album—have
translated her heartache into another
successful set of melodramatic
goth/industrial anthems with touches of
prog and even classical (Mozart's
‘Requiem”) in “Lacrymosa.” Those who
embraced “Fallen” will doubtlessly fall
even harder into “The Open Door.”—GG

GEORGE STRAIT

It Just Comes Natural
Producer: Tony Brown
MCA Nashville
Release Date: Oct. 3
George Strait has
been in a zone for 20
years, rarely
experimenting with a formula that has
yielded scores of hits. He slams a homer
here with “Give It Away,” a leavin’ song
that would’'ve worked in any decade. If

BOWLING FOR SOUP
High School Never
Ends (3:28)
Producers: Russ-T,
Jaret Reddick, Adam
Schlesinger

Writers: J. Reddick,
A. Schlesinger
Publishers: various

Jive

Frat band Bowling for Soup, which hit party
pay dirt with 2004’s “1985,” returns with
another madcap anthem about how the
same petty rules that made high school
miserable for most carry onin the real world.
Set to a frantic beat and sing-songy rhymes,
Soup’s lyric is utterly cunning, while being
frighteningly spot-on: “Reese Witherspoon,
she’s the prom queen/Bill Gates, captain of
the chess team/Jack Black, the clown/Brad
Pitt, the quarterback/Still care about your
hair or the car you drive/Doesn’t matter if
you're 16 or 35.” Set somewhere between
Simple Plan and Toni Basil’s “Mickey,” this
song is as catchy as it is universal, to both top
40 kids and all of us who once were.—CT

anything Strait is more stone country
than ever, with George Jones-esque
jewels like “She Told Me So” and the tasty
Guy Clark shuffle “Texas Cookin'.” The
Cowboy has developed a slight vocal
catch that lends weight to warm baliads
like “Better Rain” and “| Ain't Her Cowboy
Anymore.” Strait’s delivery is smooth as
silk on the perceptive “He Must Have
Really Hurt You Bad,” and “What Say” is a
neo-classic slow waltz. Generous at 15
cuts, the record wraps with the stirring
“Come On Joe,” a fitting cap for one of
his—and this year's—best. —RW

THE KILLERS

Sam’s Town
Producers: Flood, Alan
Moulder

Island Def Jam
Release Date: Oct. 3
Sometimes more is
better—and that’s
certainly the case with "Sam'’s Town,” a
lollapalooza of cinematic soundscapes
that dashes any fears, or dare we say
expectations, of a sophomore slump. The
Las Vegas quartet still proudly wears its
British New Wave influences on its sleeve.
But they're presented in a manner that's
stylistically undated and given their own
character by Brandon Flowers’ keening
vocals and the interplay between his
keyboards and Dave Keuning’s versatile
guitar work. Produced by Flood and Alan
Moulder, “Sam’s Town” is a sophisticated
sonic metropolis whose best songs—the
title track, “Bling (Confession of a King),”
“Uncle Jonny,” “Bones” and the single
“When You Were Young”—are powerful
modern rock anthems that may someday
yield their particular influences on
younger bands.—GG

KT TUNSTALL Other
Side of the World
(3:36)

Producers: Steve
Osborne, Martin
Terefe, Andy Green
Writers: Tunstall,
Terefe

Publishers: Sony/ATV UK

Relentiess: Virgin

Scottish songstress KT Tunstall, who first
charmed us with her smoky voice, edgy
guitar riffs and novel blend of alt-rock and
blues, surprises fans with a softer side. Latest
single “Other Side of the World” is a
beautifully crafted ballad that truly
demonstrates her multidimensional talent.
Influenced by the challenges of fong-
distance relationships, the heartfelt track is a
natural for radio, with a reflective lyric tied to
an effortless hook and sympathetic
production. A fine piece of modern melodic
pop that serves as a calling card for her
trademark singer/songwriter skills, the song,
starting at triple-A, should shoot up the
charts while firing up her fan base.—~KT
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BECK
The Information
Producer: Nige/ Godrich
Interscope
Release Date: Oct. 3
With a blank album
package practically
begging for audience
participation, Beck himself
sounds a bit distant on “The
Information.” Be it the primal

. guitars and alone-in-the-
. desert frustration of
- “Nausea” or the breezy “No

Complaints,” where Beck
sings in a daze that he's
“aimless” and “out of
patience,” this latest
collaboration with Nigel
Godrich offers perhaps the
bleakest peek into Beck’s
worldview to date. “The
Information” is bouncier than
“Sea Change” and more
unpredictable than “Guero,”
as Godrich and Beck play

' with out-of-this-world

electronics one moment (the

| title track) and fashion a hip-

hop rhythm out of what
sounds like an earthquake in
the world's largest kitchen

. the next (1000 BPM™). Yet
| for all the headphone-worthy

sounds, the pace seldom
rises above a back-porch feel
and, at times, the stickers
meant for customizing the
cover seem like more fun

. than the music.—TM

. THE DECEMBERISTS

The Crane Wife
Producers: Chris Walla,
Tucker Martine
Capitol
Release Date: Oct. 3

The Decemberists’

major-label debut
doesn’t dare shy away from
a good, hearty concept,
both instrumentally and
thematically. Colin Meloy’s
astute tongue continues to
deliver great rhyming
schemes via twisting tales
about a magical crane,
murder and sweethearts.
But the group abandons
some acoustic sounds in

- favor of electric guitars,

keys and effects, the
(literal) piracy of their first
two efforts and the grand
pop of “Picaresque” only
barely heard. The set kicks.
off with the wonderful,
circular melody of "The

i Crane Wife 3" and veers off

" into the proggy guitar and

keyboards of “The Island,
Come and See, the
Landlord’s Daughter, You'll
Not Feel the Drowning.”

| “When the War Came” is a

%
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particularly rocking effort,
but is followed by the
simple “Shankill Butchers”
and blissful groans of
accordion on “Summer-
song.” Another extraordinary
Decemberists album.—KH

TREY ANASTASIO
Bar 17
Producers: Bryce Goggin,
Trey Anastasio
Rubber Jungle Records
Release Date: Oct. 3
* Phish’s former frontman
has struggled to define
his voice as a solo artist,
bouncing between projects
at adizzying rate. This effort,
made over the course of two
long years, suffers a grab-
bag-like fate as a result,
veering from classicatlly
influenced, string-anchored
ballads (title track) to stoner-
blues rockers ("Mud City”) to
reggae-tinged slow-burners
("What's Done”) and
everything in between for a
sprawling 70-plus minutes.
There's no shortage of
musical clichés, especially on
the uptempo numbers, and
Anastasio’s frail voice
remains a general liability.
But give the man a lot of
credit for pushing himselfin
new directions, something
he failed to do on last year’s
pedestrian “Shine.” The
ambition demonstrated on
several tracks is promising,
and the unexpectedly gentle
“Let Me Lie” is one of his
finest post-Phish efforts.—Sv

THE DEARS
Gang of Losers
Producers: The Dears
Arts & Crafts
Release Date: Oct. 3
* “"Why can’'t everyone
live out happily ever
after,” Dears singer Murray
Lightburn laments on the
emotionally charged
“Bandwagoneers” from the
group's new “Gang of
Losers.” This sentiment is felt
throughout each track on
the set, as Lightburn’s
Morrissey-tinged croon
narrates struggles with
everything from love and
war to social stigmas and
race. The sound here moves
from jaunty, hook-laden
choruses (“Ticket to
Immortality”) to stripped-
down ballads (“There Goes
My Outfit") and jazzy, horn-
inflected grooves (“Find Our
Way to Freedom”). The
overall tone of the album
isn’t entirely dark and
hopeless, although Light-
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burn fails to leave us with any
specific resolve, instead
content for some questions
to remain unanswered. We're
OK withit, too, as long as the
Dears keep making music
like this.—JM

MONICA
The Makings of Me
Producers: various
J Records
Release Date: Oct. 3
Monica's seasoned
pipes have always set
her a cut above peers who
get by on dance routines
and/or barely there vocals.
While “The Makings of Me”
has its needless trend-
chasing moments, her rich
voice and prime subject
matter are the main draw.
The Swizz Beatz-produced
“Raw” expertly blends her
rolling alto with a spicy
drum-driven beat, and the
catchy piano melody of
“"Why Her" sounds a lot like
Mariah Carey's “We Belong
Together” (both were
produced by Jermaine
Dupri). Basic ballads like "My
Everything” and “Getaway”
find Monica in true vocalist
form, but her street twang
and rapping persona walk a
thin line between natural
(“Sideline Ho") and forced
(“Gotta Move”). Also
avoidable is the finger-
snapping single “Everytime
Tha Beat Drop,” thankfully
the only song of its kind
here. Monica is good enough
without the fluff. —CH

GLADYS KNIGHT
Before Me
Producers: Tommy LiPuma,
Phil Ramone
Verve
Release Date: Oct. 3
Knight tries the
classic-voice-sings-
classic-songs approach on
"Before Me,"” reinterpreting
songs by other icons
whose talent influenced
and inspired her own
esteemed career. Tommy
LiPuma and Phil Ramone’s
production, coupled with
Knight's soulful vocals,
lovingly reinvigorate songs
initially associated with
Billie Holiday, Lena Horne
and others. Among the
best—Knight's quietly
riveting turn on Duke
Ellington’s “Come Sunday,”
the Gershwin standard

“But Not for Me” and
“Since continued on >>p38
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| Fell for You,” which
stands up to the 1963 hit
by Lenny Welch. The
project, however, exudes a
sense of safeness. Rather
than listening to another
version of “Good Morning
Heartache” or “God Bless
the Child,” one comes
away wondering what
Knight could do with less-
covered tunes. That
quibble aside, there's still
no denying her rich,
powerful voice, which just
gets better with time.—GM

ROBIN THICKE

The Evolution of Robin
Thicke

Producers: various

Star Trak/Interscope
Release Date: Oct. 3

Off the bat, Thicke has drawn
comparisons to Justin
Timberlake, making it hard
for him to slice his own niche.
Both are soulful, blue-eyed
crooners with pleasant
falsettos, but with very
distinct musical approaches.
Thicke's sophomore effort is,
like his 2003 debut
“Beautiful World,” a soul-
driven session that highly
contrasts Timberlake’s pop-
centric style. Though
“Evolution” courts the
mainstream via droning lead
single “Wanna Love You Girl”
featuring Pharrell Williams
and the Lil' Wayne-featuring
“All Night Long,” itis
propelled chiefly by smoky
jazz-club grooves
(“Complicated”), achingly
tender ballads (“I Need
Love”) and funky numbers
(“Cocaine™), none of which
are really radio-friendly. One
could argue the album is too
soul-drenched, as chunky
instrumentation and
dawdling ballads drag out
the 16-track disc. But in small
doses, “Evolution” is well
worth the weight. —CH

ELECTRONIC
CLARK

Body Riddle
Producer: Chris Clark
Warp

T CEND & CRI D TS T

EDITED BY JONATHAN COHEN (ALBUMS) AND

CHUCK TAYLOR (SINGLES)

Release Date: Oct. 3

Chris Clark's 2001

debut, “Clarence
Park,” distilled all the
electronica goodness
passed down from Warp
forefathers Aphex Twin,
Boards of Canada and
Squarepusherinto a
mighty tasty techno tour
de force. Although 2003’s
“Empty the Bones of You”
failed to satisfy as much as
its predecessor, “Body
Riddle” returns with just
the right recipe. “Ted”
sounds like a disco hit from
the 30th century, while
Radiohead would kill for
weirdo collage pieces like
“Night Knuckles.'
Elsewhere, “Herzog”
conjures the hippest NASA
highlight reel ever, and
closer "The Autumnal
Crush” beams its melody
through a gauntlet of
digital noise and skittering
beats. The opening salvo
of “Herr Barr” and “Frau
Barr” are Clark par
excellence, as tweaked-out
drum breaks and retro
synth leads mutate into
maudlin, string-tinged
soundscapes with the
power to hypnotize.—JC

VARIOUS ARTISTS

ESL Remixed

Producers: various

ESL Music

Release Date: Oct. 3
Thievery Corporation is
one of the most
unheralded yet consistent
groups in electronic music,
and its label, ESL, releases
fresh, fun and relatively
kitsch-free lounge music
that adults can buy with
their heads held high. “ESL
Remixed” is a great primer
for the uninitiated,
showcasing the best work
from the label’s best artists
In the hands of capable
remixers. Every lounge
construct gets its due, from
jazzy '40s scat (Ursula
1000’s “Boop”) to funky
'60s horns (Thunderball's
“Stereo Tonic”) to '70s disco
flutes (Ocote Soul Sounds’

CONTRIBUTORS: Jonathan Cohen, Gary Graff, Katie

Hasty, Clover Hope, Todd Martens, Kerri Mason, Jiil
Menze, Gail Mitchell, Sven Philipp, Chuck Taylor, Christa
L. Titus, Kristina Tunzi, Susan Visakowitz, Ray waddeil

PICK »: A new release predicted to hit the top half of
the chart in the corresponding format.
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CRITICS’ CHOICE *: A new release, regardiess of chart
potential, highly recommended for musical merit.

All albums commercially available in the United
States are eligible. Send album review copies to
Jonathan Cohen and singles review copies to Chuck
Taylor (both at Billboard, 770 Broadway, Sixth
Floor, New York, NY. 10003) or to the writers in the
appropriate bureaus.

“Tamarindio™). “The Heart's |
a Lonely Hunter,” sung by
none other than David
Byrne, and remixed by
Grammy Award-winning
house legend Louie Vega, is
the collection’s only full
vocal, but that doesn’t make
it any less palatable. The
uitimate apartment-party
soundtrack.—KM

[ WORLD |

RODRIGO Y GABRIELA
Rodrigo y Gabriela
Producers: John Leckie,
Rodrigo y Gabriela
ATO
Release Date: Oct. 3
* Just when you think
fretboard pyrotechnics
are a thing of the past, an
acoustic-guitar duo revives
the genre with raw energy
and endless élan. Mexican-
born Rodrigo y Gabriela
morph Latin styles and
heavy metal into a wild
fusion that sounds like the
virtuoso work of a
headbanging flamenco
dancer. On groove-shifting
originals like “Diablo Rojo”
and “Satori,” Rodrigo
Sanchez shows off maniacal
scaleruns
while Gabriela wwwblllbcard com

Quintero adds et B2,
thunderous (:()I

percussion by

: ADDITIONAL
drummlng ON  BEVIEWS: ‘
the guitar’s

* Jerry Lee
body. Lewis, “Last
“Ixtapa,’ a Man Standing’
dreamy (Artists First)
world-metal f‘smugf,ll;e:,’,d
ballad Demand”
features GO

¢ Roger Joseph
gypsy Manning Jr.,
violinist Roby “The Land

of Pure

Lakatos. The
inventive duo,
whose career
took off in
Dublin after busking
through Europe, wrap
“Stairway to Heaven” in
four minutes and follow up
with a brain-melting take of
Metallica’s “Orion.” One of
the best guitar albums in
ages; one of the best discs
this year.—SP

Imagination”
(Cordless
Recordings)

AEROSMITH Devil’'s Got a

' New Disguise (3:48)

Producer: not /isted
Writers: S. Tyler, J. Perry,
Warren
Publisher: not listed
Columbia
u “The Very Best of Aero-
smith.” Now there’s a
lofty template, huh? This new
track from the upcoming
collection stands notably tall
among the enduring band’s
redwood-high stack of hits.
Lead Steven Tyler growls and
teases with signature vim as
he revels in the charms of a
woman named Kay: “The
girl’'s so witchin’, my
backbone's twitchin'/Cause
down in Hell's kitchen, the
devil’s got a new disguise.”
Bandmates Joe Perry, Brad
Whitford, Tom Hamilton and

- Joey Kramer stir up a gallon
* ofinstrumental sweat along-

side, making this a promising
new performance vehicle for
Aerosmith, which just
launched a gargantuan North
American tour with Motley
Crle. These guys know how
to punch hits home,
thematically, melodically and
with irresistible attitude.
Thirty years in, Aerosmith
maintains a devil of a hip
factor—CT

JEWEL Good Day (3:46)
Producers: Rob Cavallo,
Jewe/

Writer: J. Kilcher, G. Wells,

. K. DioGuardi

Publishers: various
Atlantic
* The second single from
Jewel’s effervescent
“Goodbye Alice in
Wonderland” shows yet
another side of the versatile
folk/pop/rocker, with an
autobiographical yet
identifiable lyric about
searching out the positive in
our daily lives. “Good Day”
opens with a feather-light
vocal musing of dis-
satisfaction (“it's nice to see
people can be/More messed
up than me”) before Jewel
decides at the chorus, "It's
gonna be alright/No matter
what they say/It’s gonnabe a
good day,” with melodic
guns blazing. The song is
accompanied by a clever
“Wizard of Oz”-esque black-
and-white-to-color videoclip
(thanks, YouTube) that could
help bring mass-appeal
triumph to this track.
Meanwhile, clubs are having
their own party with new
mixes of CD track “Only One
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Too.” On both accounts, Jewel
remains in peak form.—CT

DONELL JONES Oh Na Na
(4:05)
Producers: The Underdogs
Writers: A. Dixon, H. Mason
Jr, S. Russell, Tank, D. Thomas
Publishers: various
LaFace

“Oh Na Na” is another

buttery smooth groove
by one of R&B’s most
consistent vocalists. This
baby-making slow jam—the
third single from Donell
Jones’ recent “Journey of a
Gemini”—should be popular
with the urban
contemporary crowd. Aside
from a few indigestible lyrics
(“Girl | can't wait to taste
your hypnotic”), the singer
takes a pleasant spinona
clichéd subject—pleasing a
woman—by molding his
cavernous vocals well with
the rhythm. Yes, any R&B
crooner could make “Oh Na
Na” hum, but Jones does it
oh so well. —CH

JOHNTA AUSTIN Turn It
Up (3:46)

Producers: Jermaine Dupri,
No 1.D.

Writers: J. Dupri, J. Austin,
B. Bramlett, L. Russell,

J. Harris 111, T. Lewis
Publishers: various

So So Def/Virgin

Having co-written songs for
Mary J. Blige (“Be Without
You™), Mariah Carey (“We
Belong Together”) and
Tyrese (“Sweet Lady™),
among others, Johnta Austin
already proved he’s adept
with a pen. Though his voice
is not as exceptional as
some, he finds ways to make
it sound good while his lyric
does much of the talking.
The silky Jermaine Dupri-
helmed single “Turn It Up,”
from Austin’s debut album,
“Qcean Drive,” finds him
paying homage to the
sensual music of artists like
R. Kelly ("bump and grind to
R. Kel's”™) and Usher (“| know
you need it nice and slow”),
while weaving his harmonic
Atlanta twang (including a
swiftly delivered rap verse)
between the song’s clean
chords. Though not a clear-
cut hit, “Turn It Up” should
turn heads.—CH

ROCK STAR: SUPERNOVA
It’s All Love (3:17)

Producer: Butch Walker
Writers: G. Clarke, B. Walker
Publishers: Sonotrok/EMI/
Blackwood/Duckpond
Epic

Secords after

announcing Lukas Rossi
as the victor on the second
season of CBS wildly
entertaining “Rock Star:
Supernova’ reality pageant,
the supergroup’s first single
is out for public
consumption. Viewers
already recognize that the
band is designed to reach the
masses and its first single,
while convincingly gritty, is
also melodic and mainstream
enough to appeal to the
harder side of adult top 40 as
well as rock formats. These
days, radio seldom has the
courage to break new acts
without other media staging
the groundvsork. “Rock Star:
Supernova” was atop 10 TV
show and thz “judges”
already have a dedicated fan
base, so millions have bought
in. Album due Nov. 21.—CT

UNDEROATH In Regards
to Myself (3:24)
Producers: Matt Goldman,
Adam Dutkiewicz, Underoath
Writer: Underoath
Publisher: Warner/Chappell
Tooth & Nail

A crimp was put in the glory
of Underoath’s No. 2 debut
on The Billbcard 200 this
summer when the band
pulled out of the Vans
Warped tour due to
personnel issues. Now it's
refocusing on promoting
latest album “Define the
Great Line,” with the release
of second single “In Regards
to Myself” Ccincidentally (or
maybe not), the songis one
of the more cHaotic and
dischordant on the record,
and some of its lyric could
have come straight out of
Underoath’s racent drama:
“Get it off your chest,” singer
Spencer Chamberlain
shouts. “There’s gotta be
some stable ground/We
have to walk cn.” This track is
high-quality, but it sounds
like a lot of other metal-core
out there. Unceroath
followers will j ist be grateful
for a sign that the band
remains intact.—CLT

FOR THE RECORD

David Foster’s sister, Jaymes,
was not involvad in the
production of Josh Groban'’s
single “You Are Loved (Don't
Give Up),” as referenced in
the Sept. 30 issue.
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>>

GUNS BLAZING

>>

NEW FRONTIER

>>

CHART
BEAT

READ FRED BRONSODN

EVERY WEEK AT
BILLBOARD.COM/FRED

>>The “American ldol”
franchise earms its 99th No.
1, thanks to tte chart-
topping debut of Clay
Aiken’s “A Thousand
Different Ways” (RCA) on
Top Internet Albums, and
Chart Beat looks at whe
might be the fucky IdoBto
collect the TV series’ 100th
No. 1.

>>Fred Bronson also reporis
on the simultaneous rezurns
of Miki Howa“d and the
Whispers on Top R&B/ip-
Hop Albums and Aaron
Nevlille and Julio lglesias 01
The Blllboare 200. Plus, Frad
sees how Justin Timberlake’s
“SexyBack” stacks up
against the other No. 1
singles of 2006.

If even for a week, Justin Timberlake
stops the merry-go-round that has been
spinning at No. 1 on The Billboard 200.

But, like recent chart-topper Bey-
oncé, his second-week decline re-
minds me of another Disneyland ride,
Splash Mountain.

It is not unusual to see albums that
start with large numbers experience sec-
ond-week swoons in the range of 50%-
60%, with rock and rap artists often
seeing even greater evaporation. Even
so, last issue’s 70% drop by Beyoncé, a
week after “B’Day” opened at 541,000,
turned industry heads, because she gets
prime exposure from multiple radio for-
mats, with other media platforms ele-
vating her celebrity.

A week later, Timberlake sees a sim-
ilarly steep decline of 68% from his
684,000-unit start (217,000 copies), de-
spite strong media exposure in his
album’s second sales week, including
the first interview slot and closing per-
formance on the Sept. 19 airing of “The
Tonight Show With Jay Leno.”

I’'m not ready to sound a voice of
gloom, especially since the arrival of
those two albums sparked a rare two-
week streak in which album sales beat
those of the comparable 2005 frames.
But, with so much riding on the army of

Weekly Unit Sales

ALBUMS S?IIIE'EEES
This Week 9,682,000 64,000
Last Week 10,056,000 59,000
Change -3.7% 8.5%
This Weel Last Year 9,843,000 78,000
Change -1.6% -17.9%

Weekly Album Sales

35 million units

30

2005
25 W 2006
20
15

GEOFF MAYFIELD gmayfieﬁ@billboard.com

star releases reaching stores during the
last four months of this year, these steep
second-week plunges by a pair of artists
who possess absolute star power add cau-
tion to any projection about how the hol-
iday-selling season might play out.

CAVEAT: This is a tough admission
for a magazine that takes great pride in
its 66-year tradition of leading music
charts, but the sales lists in the issue are,
in effect, a first draft.

A system failure at a significant chain
made it impossible for that account to
report its data to Nielsen SoundScan in
time to meet Billboard’s deadline.

A statement to SoundScan subscribers
says “Sales have been extrapolated for
this missing retailer and are reflected in
[this week’s charts]. Because this extrap-
olation is based on the overall composi-
tion of chain strata sales, and cannot
account for the specific title assortment
ataparticular retailer, please be advised
that there may be anomalies in the data.”

At press time, that retailer was ex-
pected to provide data for the week that
ended Sept. 24 by Sept. 29. SoundScan
will then reprocess its charts and its mar-
ket reports, at which point all affected
lists will be updated on Billboard Infor-
mation Network, billboard.com and bill-

1S))

Timberlake Halts Chart Churn, Withstands Aiken

board.biz. The last-week ranks on next
issue’s chart will reflect the revised rank-
ing, as will be the case with prior-week
numbers in that issue’s Market Watch.
Although we don’t expect the repro-
cessing will shuffle the order of the top
five titles on The Billboard 200, some of
the new entries on this issue’s album
charts could move to higher ranks.

ON A CAROUSEL: Despite its sec-
ond-week cooling, Justin Timberlake’s
“FutureSex/LoveSounds” does fend
off an assault by “American Idol” fi-
nalist Clay Aiken.

This marks the first time in seven
weeks that the No. 1 titleis nota new entry.
No album has held No. 1 for two straight
weeks since multi-artist hits set “Now 22”
did so in the issues of July 29 and Aug. 5.

Dixie Chicks were the last act before

AIKEN

IVIarI(et \A’at(:l] A Weekly National Music Sales Report

For week ending Sept. 24, 2006. Figures are rounded
Compiled from & national sample of retail store and rack

Timberlake to hold court for two straight
weeks, with “Taking the Long Way” rul-
ing in the issues of June 10 and 17. Ras-
cal Flatts’ “Me and My Gang” is the only
album of 2006 to lead for more than two
consecutive frames, posting its thirdand
last in the issue dated May 6.

Aiken’s “A Thousand Different Ways”
moves 205,000 copies, about 32% less
than second album “Merry Christmas
With Love” sold the week it bowed at No.
4 two years ago.

As Timberlake did, Aiken remained
busy during his album’s second sales
week, including Sept. 27 appearances
on “Larry King Live” and “Jimmy Kim-
mel Live.

The second of five new entries in
the top 10 belongs to the solo bow by
Black Eyed Peas member Fergie, who
opens at No. 3 with 142,000 copies for
“The Dutchess.”

Considering that her group’s last two
albums sold a combined 7 million
copies, according to SoundScan, and
that Fergie’s No. 1 Billboard Hot 100
single “London Bridge” has sold
859,000 digital downloads in nine
weeks, with Nielsen BDS tracking 479
million audience impressions to date,
[ had imagined her album easily start-
ing north of 200,000. .

I\. Nielsen

Ye a r-To - Da te sales reports collected and provided by SoundScan
DIGITAL
TRACKS 2005 2006 (HANGE 2005 2006 CHANGE
10,179,000 OVERALL UNIT SALES YEAR-TO-DATE SALES BY ALBUM CATEGORY
12,197,000 Albums 404,484,000 383,267,000 -5.2% Current 250,816,000 234,782,000 -6.4%
-16.5% Digital Tracks 237,278,000 408,457,000 721% (atalog 153,668,000 148,484,000 -3.4%
bjsaeon e 4039000 2910000  -28.0%  peg) (atalog 104,085,000 104,363,000  0.3%
Total 645,801,000 794,634,000 23.0%
50.8%
Albums w/TEA* 428,211,800 424.112,700 -1.0%
“includes track equivalent album sales (TEA) with 10 track downloads equivalent
to one album sale.
CURRENT ALBUM SALES
05 ... 250.8milion
ALBUM SALES 06k 234.8 million
05 ... .. A404.5milliop}
06 383.3 million CATALOG ALBUM SALES
‘05 . 153.7 miltion}
06 148.8 million
SALES BY ALBUM FORMAT
[0} 391,492,000 359,781,000 -81%
Digital 10,175,000 21,920,000 nS.4% Nieisen Sound5c1an counts as culvrenlt only sales wltbhln tl)weTilirlst 1ehrr;ort1ths_ of an
Cassette 1,987,000 899,000 -54.8%  top il of Tne Billiosrs 300, however. rmain 25 cment, TH1es otder than 18 -
months are catalog. Deep catalog is a supset of cataleg for titles out more than
o Nﬂ—D - Other 830,000 667,000 -19.6% HIGERE
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3§ 3f §ci§ ARTIST
| N 53 2 IMPRINT & NUMBER / DISTRIBUTING LABEL (PRICE)
oy . JUSTIN TIMBERLAKE

JIVE 88062/20MBA (18.98)
CLAY AIKEN
RCA 78B46/AMG (18.98)
1 FERGIE
WILL.L AM A&M 007490/INTERSCOPE (13.98

Title

FutureSex/LoveSounds

A Thousand Different Ways

The Dutchess

CERT.
PEAK
POSITION

" KENNY CHESNEY
 BNA 86578 s8N (18 98)

LIVE: Live Those Songs Again

"!1

JOHN MAYER .
2 | AWARE COLUMBIA 79019°/SONY MUSIC (18.98) Continuum
[ BEYONCE |
T R cotumsin 20920-/50NY Music (18.98 B'Day

DIANA KRALL

VERVE 007323/VG (18.98)

From This Moment On

CHINGY
L0T-A-LOT 12135/CAF

ITOL (18.98)

Hoodstar

HINDER
UNIVERSAL REPUBLIC 005390/UMRG (9.98

|\ BOB DYLAN

o7w

Extreme Behavior

W 5 3 B coLumsia 87606 /SONY MUSIC (18 98) @ Modern Times
BOB SEGER
B 4 - HIDEOUT 54506/CAPITOL {15.98) @ Face The Promise
"% LUPE FIASCO . }
@ mﬁ 15T & 15TH ATLANTIC 83960°/AG (18.98) Lupe Fiasco s Food & Liquor
10 8 NICKELBACK All Th2 Right Reasons

ROADRUNNER 618300 'DJMG (18.98)

JESSE MCCARTNEY
HU LYWO0D 162614 (18 93)

élﬂ

TEST THE FRAY
,e LR P’c9ggavyso~vr4usucga.9a,_@d

DANITY KANE

Right Where You Want Me

How To Save A Life

EE e R -

m
-
o

18 8 4 | 54D B0Y 839894 (16.99) Danity Kane
SOUNQTRACK The Cheetah Girls 2
WALT DISNEY 861592 (18.98)
ELTON JOHN . .
'm m ROCKET 007545/INTERSCOPE (13.98) e Captain & The Kid
CHRISTINA AGUILERA A
]G RCA 82639 RMG (22.98) _8an Basics
VARIOUS ARTISTS
LI u SONY BMG STRATEGIC MARKETING GROUP EMI UNIVERSAL/ZOMBA 83563/SONY MUSIC (18.98 NOw 22
21 18 16 RASCAIEEARIS Me And My Gang

LYRIC STREET 165058'HOLLYWOOD (18.98)

LIONEL RICHIE
ISLAND 006484/1DJMG (13 98) @

=]

Coming Home

SOUNDTRACK
HOLLYWOOD 162630 (18.98)

Grey's Anatomy: Volume 2

NEW FOUND GLORY
| SURETONE/GEFFEN 007495 INTERSCOPE (13.98)

Coming Home

PAULINA RUBIO
UNIVERSAL LATINO 007487 (15 98)

Ananda

CARRIE UNDERWOOD
ARISTA/ARISTA NASHVILLE 71197 RMG (18.98)

27 30E

Some Hearts

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984°/10JMG (13.98)

™ |

Port Of Miami

JOSH TURNER
MCA NASHVILLE 004744/UMGN (13.98)

2 B

Your Man

2 g u {,:T‘.E'Eslcg)p’?tpﬁvssm SONY MUSIC (18.98 Revelations
2 20 igléggmﬁg'éz_w High School Musical
1 A S Thug Stories
3 36 n ﬁ)m\gxxng%mcopz (13.98) ® Eyes Open
3 17 THE PUSSYCAT DOLLS PCD

A&M 005374 INTERSCOPE (13 98)

GNARLS BARKLEY
DOWNTOWN 70003* ATLANTIC (13.96)

18n

St. Elsewhere

MADELEINE PEYROUX
ROUNDER 613252 (17 98)

Half The Perfect World

PANIC! AT THE DISCO
DECAYDANCE 077 FUELEQ BY RAMEN (13.98)

2 15 [

A Fever You Can't Sweat Out

AARON NEVILLE

BURGUNDY 85489/SONY BMG STRATEGIC MARKETING GROUP (18.98)

Bring It On Home... The Soul Classics

YOUNG DRO

% 13 n GRAND HUSTLE/ATLANTIC 83949*/AG (18.98)

Best Thang Smokin'

- BLUE OCTOBER
Sl 25 | UNIVERSAL MOTOWN 006262/UMRG (9.98)
o

szaﬂanzwﬂoginaeeeaz

CAPITOL NASHVILLE 56731 (18.98) &

Foiled

Dangerous Man

JULIO IGLESIAS
COLUMBIA 78380/SONY MUSIC (18.98)

TRACE ADKINS
oK

Romantic Classics

TIM MCGRAW B i
42 5 39 CURB 78897 (1.98) Greatest Hits Vol 2: Reflected [l
== MANA .
: 47 ng WARNER LATINA 63661 (18.98) Amar Es Combatir
INDIGO GIRLS . .
@ m HOLLYWOOD 162635 (18 98) Despite Our Differences
&l OUTKAST .
l_!: ; 2 t2 LAFACE 75701 /70MBA (18.98) Idlewild (Soundtrack) [l
JONNY LANG
e m A&M 007292/INTERSCOPE (13.98) MucnrAround
i = ) CHERISH o
“" ) SHONUFF 54077/GAPITOL (12.98) Unappreciated @ .
NELLY FURTADO
, 5 43 ﬂ MOSLEY/GEFFEN 006300" INTERSTOPE (13.98) Loose @ .
| - YUNG JOC R
e = BLOCK/BAD BOY SOUTH 83937'/AG (18.98) - New Joc City @ -
RED HOT CHILI PEPPERS . R
. n, 2! WARNER BROS 49996 (22.98) & SlagimrArcadiurg
MARY J, BLIGE ...... 100  MICHAEL BUBLE .. ... 89
THE BILLBOARD 200 ARTIST INDEX 6iueoctoser .39 BUCKCHERRY .. .77 KENNY SHESNEY
ool e
30SECONISTOMARS .75 ALY & AJ _..151  BEENIE MAN 197 iﬁ'{,‘gﬁf%’é’;m' "'{gs i 10 CITIZEN COPE
ANGELS AND DIERKS BENTLEY ... 134 vl i T e
TRECE sOKIES ...40.195  AIRWAVES ... ... 166 BEYONCE 5 WEichie TEGO CALDERON o 147 GG e
A 99 RODNEYATKINS ...... 72 BIG&RICH 175 B e T 55 [DAEGAOK
CHRISTNa FSUILERA 19 AUDIOSLAVE ... 29 BONNEPRINCE BLLY 180 pou ST ‘36 AR oC
CLEY A<en 2 AVENTURA..........167 BLACKLABEL SOCETY . 80 ppeauinG gENJAMIN - 60 CASSIE .. CREEO. ...........
UETT LW kY THE DLACK CROVES 200 BROOKS & DUN CacG Showis | V28 CROSSRAGE. .11 ..
[LOASMRRCAY THEBLACKEYEDPEAS 121 Gypis gROwN ... .. CHAMILLIONAIRE ... 125  CRUNCHY BLACK ...
REJECTS . 81 BARENAKEDLAOIES . .76 THEBLACKKEYS... .160
40 | Go to www.billboard.biz for complete chart data

The Black
Eyed Peas’
first—and
only—iady
makes a royal
debut with
142,000 after
playing
“Letterman”

and “Today.

With 85,000
units, Diana
Krall {Nc. 7
lands her sew-
enth No. 1 or
Top Jazz
Albums, the
most for any
woman.

AtNo. 18,
Elion Jokn
bows with hig
42nd chart
entry. It's the
sequel to his
75 “Capain
Fantastic”
album.

The covers
set is his
highest-
charting
album ever,
and his first
for the new
Burgundy
record label.
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KIDZ BOP KIDS .

3 RAZOR & TIE 89124 (18.98) Kidz Bop 10 . @

0 KT TUNSTALL

& g‘f RELENTLESS 50729 VIRGIN (12.98) @ Eye To The Telescope @
DIXIE CHICKS i

4 COLUMAIA 80719 SONY MUSIC (18.98) Taking The Long Way I

7 - CORINNE BAILEY RAE Corinne Bailey Rae e

B CAPITOL Fes61 (12,98)

JAMES BLUNT
CUSTARD ATLANTIC 97250°/AG {18.98)

Back To Bedlam

m

. SOUNDTRACK
} LAKESHORE 33869 (18.98)

The Last Kiss

| 'LYFE JENNINGS

Iws e 3 s e e,

COLUMBIA 96405 SONY MUSIC (18.98) B o e Blnsg
s [ semewy cae
2 - [
- T
40 2%?‘;’};;{/}25155- 1DJMG (13.98) A Girl Like Me i
v gm: ‘croHoEsym;xED?Achoaﬂﬁl:s;x MOTOWN 007214°/UMRG (13 98 o
. - ﬁ‘}mﬁgﬁﬁﬂm INTERSCOPE (13.98) The Paramour Sessions
4 [l Sorcmoee s o 050 Somesnatieven Mey
51 Bl S5 Asn nmaicos son aasn Precious Memories (g
2 [l 2P ssinn s ESPLE
42 JSEEF(I(Y}XVT;ENCE';;ESS(NASHV!LLE)&%O/WRN_(Wﬂ 98) - _SIHTETi!IwW g
2 = xrﬁrrt'gnga:nsxs (1398) it Wi DR
£ -SI-H?WBDYDGKNE;IVPILE 006270 18.98) White Trash with Morey {8
4 ﬁ (?JEFE;AYM()I)04934“IDJMG (13.98) In Hy Own words 8
38 LETOYA LeToya @

CAPITOL 97136 (12.98)

RODNEY ATKINS
CURB 78945 (13 98)

> 0[]

If You're Going Through Hell

MUSHROOMHEAD
FILTHY HAKDS 907 MEGAFORCE (15.98)

Savior Sorrow

35 g SOUNDTRACK
I G MASHVILLF 0001 (18.98)

Broken Bridges

30 SECONDS TO MARS

50 MMOSTAL 90992 VI (1288

A Beautiful Lie

BARENAKED LADIES
DESPERATION 44351 (18 98)

Barenaked _adies Are Me

BUCKCHERRY

n ELEVEN SEVEN 001/ATLANTIC (13.98)

15

KENNY CHESNEY
BNA 72960/5BN (18.98)

"

The Road And The Radio B

IRON MAIDEN

B SANCTUARY 84768 (18 98) A Matter Of Life And Death

SR =i cicomino st Shot To Hell

o et Move Along I

77 : J‘-:éﬁ SSEZEHiL;a,\;APSU” APPARATUS Dot You Fake It

£l GGEFL:Er:EDWr\:MFIiN?EESECEPE (16.98) Greatest Hits B

i & ;E?E\Mﬁlgglsmme (13.98) Game Theory

i Ifsi%?i&%ﬁ%%&?&?c SONY MUSIC/RMG (18.98) The Ultimate Luther Vandross

& BoE Iﬁm,ﬁgﬂvmm BROS. (18.98) Highway Companion

i Jclzvls-':;zli?a zBor:{lng;a) ® Chris Brown Il

59 3 Lm&;@;\'ﬁv\%%wu L Testimony: Vol. 1, Life & Relationship @

&3 MJ/SE‘:RIASE};BQ?SL/JWBA:-NEER BAOS. (18.98) @ its Time H

o gEQBA;QILLSEIEEG\IZ/SBN (18.98) Time Well Wasted [l

55 :‘c/;\zangﬁMMGo‘?gL@,GNE Till The Sun Turns Black

82 Epﬁcssfﬂléel? E;'(s;;rxfuwooo (18.98) Feels Like TY a
e, Cars @
DJ SHADOW

UNIVERSAL MOTOWN 007443/UMRG (13.98)

The Outsider

TV ON THE RADIO
INTERSCOPE 007466 (11 98)

Return To Cookie Mountain

TOOL
TOOL DISSECTIONAL/VOLCANO 81991/Z0MBA (18.98)

oul

10,000 Days

SHAKIRA
EPIC 81585/SONY MUSIC (18.98)

Oral F xation Vol. 2

VARIOUS ARTISTS
WORO-CURB 86582 WARNER BROS. (18.98)

Three Wooden Crosses

62 AFI
TINY EVIL 006854 INTERSCOPE (13.98)

MARY J. BLIGE

53 MATRIARCH/GEFFEN 005722 /INTERSCOPE (13.98/8.98)

EMINEM . . 174 NELLY FURTAOO . .48 FAITH HiLL
PARIS HILTON

| — HINDER ...
FEAR BEF{ 3 THE MARCH  GNARLS BARKLEY .....34 STEVEHOLY .....

OF FLAME ... . .. 161 GODSMACK .. 145
FERGIE R 3 PAT GREEN 171
LUPE FIASLS . 12 GUNS N'ROSES ..... .83 ICE CUBE
FIVE FOR RZHTING ... 144 JULIO IGLESIAS .
FIVLEAR 2. W0 119 INOIA ARIE ... ..
KIRK FRANE_IN . ... HATEBREEO 164 INDIGOGIRLS . ..
THEFRAY ... ....... HELLOGOOOBYE ... .. 157  IRON MAIOEN ..

Data for week of OCTOBER 7, 2
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TITLE
ARTISY (IMPRINT / PROMOTION LABEL)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

PULLIN' ME BACK
CHINGY FEAT. TYRESE (SLO1-A-LOI/CAPITOL)

SEXY LOVE
NE-YO (DEF JAM/(DIME)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTF/DEF JAM/IDIMG)
{WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
BUTTONS

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

SAY GOODBYE

CHRIS BROWN (JIVE/ZOMBA)

FAR AWAY
NICKELBACK (ROADRUNNER/IDJMG

| KNOW YOU SEE IT

YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

LONDON BRIDGE
FERGIE {WILL | AM A&M/INTERSCOPE)

U AND DAT
E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE)

PROMISCUOUS o
NELLY FURTADO FEAT. YIMBALAND (MOSLEY, SEFFEN)
MY LOVE
JUSTIN TIMBERLAKE FEAT. T.I. (JIVE/ZDMBA)
SHOULDER LEAN
_VOUNG DRO FEAT. T (GRAND HUSTLE ATLA_NTI(~
ME & U
CASSIE (NEXTSELECT‘DN’BAD BO:( H_U\ETIC ]
RING THE ALARM
BEYDNCE (COLUMBIA)
S.EX.
LYFE (COLUMBIA
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE 0ISCO I)ECAYDANCEEUE_LED BY RAMEN/L AVA;
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC
CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)
TOO LITTLE TOO LATE
4040 (DA FAMILY/BLACKGROUND/UNIVERSAL MOTDWN)
SHOW STOPPER
DANITY KANE (BAD EiO)Y ATL/\NTLC
AIN'T NO OTHER MAN
CHRISTINA AGUILERA (R_CA/RMG;

CHAIN HANG LOW
JIBBS (GEFFEN)

s
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HOW TO SAVE A LIFE

TITLE
ARTIST (IMPRINT / PROMDTION LABEL}

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA).

CERT.

THE FRAY (EPIC)
LIPS OF AN ANGEL
HINDER (UNIVERSAL MOTOWN)

CHASING CARS
SNOW PATROL (POLYDOR/A8M/INTERSCOPE)

LONDON BRIDGE

FERGIE (WILL | AM A&M INTERSCOPE)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDIMG)
TOO LITTLE TOO LATE

4040 (DA tAMILY/BLACKGRDUND/UNIVERS AL MOTOWN)
CHAIN HANG LOW

JIBBS (GEFFEN) B
WAITING ON THE WORLD TO CHANGE
LOHNTMATERT(AWAREICOCUMBIA)_________
CALL ME WHEN YOU'RE SOBER
EVANESCENCE (WIND-UP)

FAR AWAY

NICKELBACK (ROADRUNNER/IJMG)

CRAZY

GNARLS BARKLEY (DOWNTOWN/LAVA)

RING THE ALARM

BEYONCE (COLUMBIA|

SHOW STOPPER

OANITY KANE (BAD BOY)

BUTTONS

THE PUSSYCAT OOLLS FEAT. SNOOP DOGG (A&'/INTERSCOPE)
RIGHT WHERE YOU WANT ME
JESSE #CCARTNEY (HOLLYWOOD)

OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

CHEMICALS REACT

ALY 8 AJ (HOLLYWOOD}

| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)

2

-

16

4

MANEATER

NELLY FURTADO (MOSLEY/GEFFEN)
HATE ME

BLUE OCTOBER (UNIVERSAL MOTOWN)

| KNOW YOU SEE IT

YUNG JOC (BLOUK/BAD BOY SOUTH/ATLANTIC)

PROMISCUOQUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN)

AIN'T NO OTHER MAN |
CHRISTINA AGUILERA (RCA/RMG)

HERE IT GOES AGAIN

0K GO (CAPITOL)
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OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC}

g CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)

GIVE IT AWAY

11 GEORGE STRAT (MCA NASHVILLE)
1 WOULD YOU GO WITH ME
JOSH TURNER (MCA NASHVILLE) B
9 THAT GIRL
FRANKIE J (COLUMBIA)
15 CALL ON ME
JANET & NELLY (VIRGIN)
5 CALL ME WHEN YOU’RE SOBER
EVANESCENCE (WIND-UP)
COME TO ME
DIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
a7 WHAT HURTS THE MOST
RASCAL FLATTS {LYRIC STREET)
21 DOITTOIT
CHERISH (SHO'NUFF CAPITOL) -
| LOVED HER FIRST
HEARTLAND (LOFTON CREEK)
28 SNAP YO FINGERS
LIL JON (BME/Tv!) B
8 EVERYTIME THA BEAT DROP
'MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)
12 BUILDING BRIDGES

BROOKS & DUNN WITH SHERYL CROW & VINCE GILL (ARIS [A NASH

LLE]

EVERY MILE A MEMORY
DIERKS BENTLEY (CAPITOL NASHVILLE)

1g | CALL IT LOVE
LIONEL RICHIE (ISLAND/IDJMG)
ONCE IN A LIFETIME
_ KEITH URBAN {CAPITOL NASHVILLE)

HIPS DON’T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)

28

57 IT'S GOIN' DOWN
YUNG JOC .EUCK/BAD BOY SOUTH/ATLANTIC)

« LEAVE THE PIECES
THE WRECKERS (MAVERICK, WARNER BROS }

J

BRAND NEW GIRLFRIEND
STEVE HOLY (CURB)

HOW TO SAVE A LIFE

THE FRAY (EPIC)

13

19 KT TUNSTALL (RELENTLESS/VIRGIN)

YOU SAVE ME
KENNY CHESNEY (BNA)

BLACK HORSE & THE CHERRY TREE

MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)

TITLE
S ARTIST (IMPRINT / PROMOTION LABEL
3c MOVE ALONG
~ THE ALL-AMERICAN REJECTS (DOGIDUSE/INTERSCOPE)
3 COME TO ME
DIDDY FEAT, NICOLE SCHERZINGER (BAD BDY/ATLANTIC)
13 SHOULDER LEAN
* YOUNG ORO FEAT. T.. (GRAND HUSTLE/ATLANTIC)
2 MY LOVE
JUSTIN TIMBERLAKE FEATURING T, (JIVE,ZOMBA)
1€ HIPS DON'T LIE
SHAKIRA FEAT. WYCLEF JEAN (EPIC)
26 DANI CALIFORNIA
~ RED HOT CHILI PEPPERS (WARNER BA0S )
7 WHEN YOU WERE YOUNG
THE KILLERS (ISLAND/IDJMG]
12 SEXY LOVE
¢ NE-Y0 (DEF JAM/IDUMG)
WANT TO
|SUGARLAND (HERCURY)
14 U AND DAT
E-40 FEAT T-PAIN & KANDI GIRL (SICK WIO' IT/BME/REPRISE)
9 PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)
2 WHAT HURTS THE MOST
~ RASCAL FLATTS (LYRIC STREET)
7 GET upP
CIARA FEAT. CHAMILLIONAIRE (L AFACE/JIVE/ZOMBA)
4 REMEMBER THE NAME
FORT MINOR FEAT smzsg BEYOND tMACHINE SHOP/WARNER BROS.
6 TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BROS )
15 (WHEN YOU GONNA} GIVE IT UP TO ME
€ SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC
STREET CORNER SYMPHONY
ROB THOMAS (MELISMA/ATLANTIC)
17 IT'S GOIN’ DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)
2 COME BACK TO ME
VANESSA HUDGENS (HOLLYWO0D)
6 GALLERY
MARIO VAZQUEZ (ARIS TA/RMG)
2 BEFORE HE CHEATS
CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE)
an RIDIN'
CHAMILLIONAIRE FEAT KRAYZIE BDNE (UNIVERSAL MOTOWN)
¢ | LOVED HER FIRST
HEARTLAND (LOFTON CREEK)
21 BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)
SNAP YO FINGERS
LIL JON (BME/1V1)

21

For chart reprints call 5646.654.4633
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as compiled from Internet sales repor:s colleczed and provided by Nielsen SoundScan. This data
OCK: 74 adult top 40 statians, 86 dult contemporary stations and 74 modem rock stations are
slactronically monitored 24 hours a day, 7 days a week. See Chart L3gend for additionat rules and explanations. © 2006, VNU Business Meda, Inc. and Nielsen SoundScan, Inc. All rights reserved.

ULT TOP 40.

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

FAR AWAY

NIGKELBACK (ROADRUNNER IDJMG)
WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA)
CRAZY
GNARLS BARKLEY (DOWNTOWN/LAVA)
MOVE ALONG
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE)
OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC
CHASING CARS
SNOW PATROL (POLYDOR A& INTERSCOPE)
HOW TO SAVE A LIFE o
AR - .
BLACK HORSE & THE CHERRY TREE
KT TUNSTALL (RELENTLESS/VIRGIN)
THE RIDDLE
FIVE FOR FIGHTING (AWARE/COLUMBIA)
WHAT HURTS THE MOST
RASCAL FLATTS (LYRIC = TRLET HOLLYWDOD

B B o

- 3 - R T
30 LB o IR o IR - B

CORINNE BAILEY RAE (CAMTOL)
DANI CALIFORNIA
. RED HOT CHIL{ PEPPERS (WARNER BROS.)
UNWRITTEN
NATASHA BEDINGFIELD
SAVIN' ME
NICKELBACK (ROADRUNNER/IDUMG) |
CALL ME WHEN YOU’RE SOBER
_ EVANESCENCE (WINO P
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMEN/LAVA)
NOTHING LEFT TO LOSE
MAT KEARNEY (AWARE 'vnEIMBI)i
AIN'T NO OTHER MAN
EHRjTINA AGUILERA (RCA Mﬁ
SUDDENLY | SEE
KT TU@ALL_{RELENTLESS/V]RGIN‘
BOSTON
AUGUSTANA (EP
IS IT ANY WONDER?
KEANE (INTERSCOPE
STEADY, AS SHE GOES
THE RACONTEURS (THIRD MAN/Y2)
SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

GOODBYE MY LOVER
JAMES BLUNT (CUSTARD/ATLANTIC)

o

PIC)

T

1
T

T
T

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

CERY.

DO ITTO IT
CHERISH (SHO'NUFF/CAPITOL)

SAVIN' ME

NICKELBACK {ROADRUNNER IU_"AG)*
FERGALICIOUS

_FERGIE FEAT, WILLLAM (WILL | AM/ASM/INTERSCOPE)
LIFE IS A HIGHWAY

RASCAL FLATTS 1w 20T UISNEY)

SAY GOODBYE

CHRIS BROWN (JIVE,ZOMBA}

BOSSY

KELI§ FEAT. TOO SHORT {JIVE ZOMBA)

STEADY, AS SHE GOES

THE RACONTEURS (THIRD MAN/V: L

CRAZY BITCH

_BHEKC_HERRV ELEVEN EVE_h _LAVA

ME & U
CASSIE {NEXTSELECTIDON SADEOV _ATLANTIC)
SUDDENLY | SEE

KT TUNSTALL (RELENTLESS VIRGIN)

FACE DOWN

THE RED JUMPSUIT APPARATE(VIRG)N N
BAD DAY

DANIEL POWTER (WARNER BROS.)

THAT GIRL

FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA
ABOUT US

BROOKE HOGAN FEAT. PAUL WALL (SMC/SOBE)
DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA)

THE RIDDLE

FIVE FOR FIGHTING (AWARE COLUMBIA)

PUT YOUR RECORDS ON

C_DRINNE BAILEY RAE CAPITOL)

SOMEWHERE OVER THE RAINBOW
ISRAEL KAMAKAWIWO'OLE 1BIG BOY/MOUNTAIN APPLE)
‘A PUBLIC AFFAIR

JESSICA SIMPSON (EPIC)

TIM MCGRAW

_TAYLOR SWIFT (BIG MACHINE}

LEAVE THE PIECES

THE WRECKERS /RAVERIL® WASNER BROS (NASHVILLE)/WRN)
NOTHING LEFT TO LOSE

MAT KEARNEY “WARE COLUMEIA)

THE KILL (BURY ME)

30 SECONDS TO MARS (IMMORTAL/VIRGIN)

VANS

THE PACK {UP ALL NITE/JIVE/ZOMBA)

WOULD YOU GO WITH ME

JOSH TURNER (MCA NASHVILLE}

Go to www.billboard.biz for complete chart data |

www americanradiohistorvy com
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3 | UNWRITTEN
SN NATASHA BEDINGFIELD (EPIC

TITLE
ARTIST (IMPRINT / PROMOTION LABEL}

E WY
PREDICT

BAD DAY

DANIEL PDWTER (WARNER BROS )

WHAT'S LEFT OF ME

NICK LACHEY (JIVE ZOMBA

BLACK HORSE & THE CHERRY TREE
T TUNSTALL (RELENTLESS VIRGIN)

WHAT HURTS THE MOST

B B

YOU'RE BEAUTIFUL
JAMES BLUNT (CUSTARD/ATLANTIC)
EVER THE SAME
ROB THOMAS (MELISMA/ATLANTIC)
BECAUSE OF YOU
KELLY CLARKSON (RCA/RIMG)

THE RIDDLE

FIVE FOR FIGHTING (AWARE/COLUMBIA)

YOU AND ME

LIFEHOUSE (GEFFEN!

WHO SAYS YOU CAN'T GO HOME

BON JOVI {ISLAND/IDJMG)

WHEN THE STARS GO BLUE

TIM MCGRAW (CURE/REPRISE)

WHEN DID YOU FALL (IN LOVE WITH ME}

o

Tr
T

CHRIS RICE (INO/COLUMBIA) r
CRAZY r
GNARLS BARKLEY (DOWNTOWN/LAVA)

| CALL IT LOVE

LIONEL RICHIE (ISLAND/IDJMG) o
OVER MY HEAD (CABLE CAR)

THE FRAY (EPIC)

HAVE YOU EVER SEEN THE RAIN
ROD STEWART (J/RMG)

PUT YOUR RECORDS ON

CORINNE BAILEY RAE (CAPITDL)

WAIT FOR ME

BOB SEGER (HIDEOLT CAPITOL)

THE BRIDGE

ELTON JOHN (ROCKET/INTERSCOPE)

FREE
_ JON SECAOA (BIG3)

YOU ARE LOVED (DON'T GIVE UP)
JOSH GROBAN (143/REPRISE)

WAITING ON THE WORLD TO CHANGE
JOHN MAYER (AWARE/COLUMBIA}

FAR AWAY

NICKELBACK {ROADRUNNER/IDJMG)

UPSIDE DOWN
JACK JOHNSON (BRUSHFIRE/UNIVERSAL REPUBLIC)

wr
Tr

T

MODERN ROCK..

I

10

12
6
14

15

WEEKS

7
15
23
10
12

5

TITLE
ARTIST (IMPRINT / PROMOTION LABEL)

TELL ME BABY
RED HOT CHILI PEPPERS (WARNER BROS )

WHEN YOU WERE YOUNG
THE KILLERS (ISLAND 10JMG)
ANIMAL | HAVE BECOME
THREE DAYS GRACE (JIVE ZOMBA)
THROUGH GLASS
STONE SOUR (ROADRUNNER/IDJMG)
THE DIARY OF JANE
BREAKING BENJAMIN (HOLLYWOOO)
THE KiLL (BURY ME)
30 SECONDS TO MARS (IMMORTAL/VIRGIN)
CALL ME WHEN YOU'RE SOBER
_EVANESCENCE (WIND-UP)
WELCOME TO THE BLACK PARADE
MY CHEMICAL ROMANCE (REPRISE)
PUT YOUR MONEY WHERE YOUR MOUTH IS
JET (ATLANTICY
KNIGHTS OF CYDONIA
MUSE (WARNER BROS.)
MISS MURDER
_AF) (TINY EVIL INTERSCOPE)
LIPS OF AN ANGEL
HINDER (UNIVERSAL REPUBLIC)
THE POT
TOOL (TOOL DISSECTIONAL/VOLCAND/ZOMBA)
NAUSEA
BECK (INT_ERSCOPE)
TO BE LOVED
PAPA ROACH (EL TONAL GEFFEN)
READY TO FALL
RISE AGAINST (GEFFEN)
FACE DCWN
THE RED JUMPSUIT APPARATUS (VIRGIN)
STEADY, AS SHE GOES
THE RACONTEURS (THIRD MAN V2)
ORIGINAL FIRE
AUDIOSLAVE (IN1ERSCOPE EPIC)
LAND OF CONFUSION
DISTURBED (REPRICE
CHASING CARS
SNOW PATROL (POLYDOR/A&M/INTERSCOPE)
HERE IT GOES AGAIN
0K G0 (CAPITOL)
IS IT ANY WONDER?
KEANE (INTERSCOPE;
| WRITE SINS NOT TRAGEDIES
PANIC! AT THE DISCD (UELAYUANCE FUELED BY RAMEN/L AVA

INTO THE OCEAN
BLUE OCTOBER (UNIVERSAL MOTOWN)

B 3 PREDICT

L1

T
T

1
T

B R

BB 5B

i

43
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SEE BELOW FOR COMPLETE LEGEND INFORMATION.

AIRPLAY MONITORED B SALES DATA COMPILED BY
N N
Nielsen Nielsen

Broadcast De'a SoundScas
Systems

T POP 100 AIRPLAY.

SEXYBACK
JUSTIN TIMBERLAKE (.ﬂVE/ZOMBA]

* FERGALICIOUS
v JUSTIN TIMBERLAKE (JIVE/ZOMB/ ) ., FERGIE FEAT. WILL.I.AM (WILL | AM/A&M/INTERSCOPE)
LONDON BRIDGE TELL ME BABY
FERGIE (WILL..AM/ARM/INTERSCOPE) RED HOT CHiLI PEPPERS (WARNER BROS.)
TOO LITTLE TOO LATE "COME BACK TO ME FAR AWAY
JOJO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN) . | _VANESSA HUDGENS (HOLLYWOOD) NICKELBACK (ROADRUNNER/IDJMG)
LIPS OF AN ANGEL . STREETCORNER SYMPHONY TOO LITTLE TOO LATE
HINDER (UNIVERSAL REPUBLIC) - . _ROB THOMAS (MELISMA/ATLANTIC) J0JO (DA FAMILY/BLACKGROUND/UNIVERSAL MOTOWN)
HOW TO SAVE A LIFE MIRACLE " LONDON BRIDGE
THE FRAY (EPIC) CASCADA (ROBBINS) FERGIE (WILL.|.AM/A&M/INTERSCOPE)
BUTTONS " CALL ON ME | WRITE SINS NOT TRAGEDIES
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/ANTERSCOPE) . : JANET & NELLY (VIRGIN) PANIC! AT THE DISCO (DECAYDIANCE/FUELED BY RAMEN/LAVA)
| CHASING CARS BEFORE HE CHEATS (WHEN YOU GONNA) GIVE IT UP TO ME
- SNOW PATROL (POLYDOR/A&M/INTERSCOPE) CARRIE UNDERWOOD (ARISTA/ARISTA NASHVILLE) SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)
. FAR AWAY WHERE'D YOU GO AIN'T NO OTHER MAN
¥ NICKELBACK (ROADRUNNER/IDJMG) . FORT MINOR (MACHINE SHOP/WARNER BROS.) CHRISTINA AGUILERA (RCA/AMG)
MONEY MAKER ] 1 LOVED HER FIRST PROMISCUOUS
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG) HEARTLAND (LOFTDN CREEK) NELLY FURTADO FEAT. TIMBALANO {MDSLEY/GEFFEN)

| WRITE SINS NOT TRAGEDIES LIFE 1S A HIGHWAY MY LOVE
PANIC! AT THE DISCO (DECAYDANCE/FUELED BY RAMENLAVA) | _RASCAL FLATTS (WALT DISNEY/LYRIC STREET} JUSTIN TIMBERLAKE FEAT. T.1. (JIVE/ZOMBA)

SHOW STOPPER
DANITY KANE (BAD BOYATLANTIC)

GET UP

CIARA FEAT. CHAMILLIONAIRE (LAFACE, JIVE/ZOMBA)
HOW TO SAVE A LIFE

THE FRAY (EPIC)

UNFAITHFUL

RIHANNA (SRP/DEF JABMIDIMG)

CHAIN HANG LOW

JIBBS (GEFFEN)

I CAN'T HATE YOU ANYMORE
NICK LACHEY (JIVE/ZONEBA)

WHAT HURTS THE MOST

RASCAL FLATTS (LYRIC zTREET/HOLLYWOOD)
MONEY MAKER

LUDACRIS FEAT. PHARRE_L (OTP/DEF JAM/IDJMG)
MIRACLE

CASCADA (RDBBINS)

RIGHT WHERE YOU WANT ME
JESSE MCCARTNEY (HOLLYWOOD)

*_THE PUSSYCAT DOLLS (A&M/INTERSCOPE)

]

»ie

CHAIN HANG LOW HURT LIPS OF AN ANGEL HURT
| _JIBBS (GEFFEN) *_CHRISTINA AGUILERA (RCA/RMG) HINDER (UNIVERSAL REPUBLIC/UNIVERSAL) CHRISTINA AGUILERA (RSA/RMG)
AIN'T NO OTHER MAN 55 15 DEJAVU SEXY LOVE SMACK THAT

- _CHRISTINA AGUILERA (RCA/RMG) = BEYONCE FEAT. JAY-Z (COLUMBIA)

CRAZY STEADY, AS SHE GOES
|_GNARLS BARKLEY (DOWNTOWN/LAVA) THE RACONTEURS (THIRD MAN/V2)

ME-YD (DEF JAM/IDJMG)

OVER MY HEAD (CABLE CAR)
THE FRAY (EPIC)

AKON FEAT. EMINEM (SRC/UNIVERSAL)

WHERE'D YOU GO
FORT MINOR (MACHINE SHOP/WARNER BROS.)

(WHEN YOU GONNA) GIVE IT UP TO ME .. SUDDENLY | SEE U AND DAT SUPERMAN
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC) KT TUNSTALL (RELENTLESS/VIRGIN/EMI) E-40 FEAT. T-PAIN & KANDI GIRL (SICK WIO' [T/BME/REPRISE) BROWN BOY (STREET N@IZE/AME)
PROMISCUOUS CRAZY BITCH CRAZY SNAP YO FINGZRS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN) = 5 BUCKCHERRY (ELEVEN SEVEN/LAVA) GNARLS BARKLEY (DOWNTOWN/LAVA) LIL JON (BME/TVT)
' OVER MY HEAD (CABLE CAR) .. FACE DOWN ME & U © ABOUT US
*_THE FRAY (EPIC) S THE RED JUMPSUIT APPARATUS (VIRGIN) CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC) BROOK HOGAN FEAT. PALL WALL (SMC/SOBE)

PULLIN' ME BACK
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

BOSSY
KELIS FEAT. T00 SHORT .JIVE/ZOMBA)

CALL ME WHEN YOU'RE SOBER 4 ' THE RIDDLE
EVANESCENCE (WIND-UP) FIVE FOR FIGHTING (AWARE/COLUMBIA/SONY BMG)

~ MY LOVE . . PUT YOUR RECORDS ON GALLERY TU AMOR
" _JUSTIN TIMBERLAKE FEAT. .. (JIVE/ZOMBA) - | _CORINNE BAILEY RAE (CAPITOL) MARIO VAZQUEZ (ARISTA/RMG) RBO (EMI TELEVISA/VIR3IN)

SEXY LOVE . i CHICKEN NOODLE SOUP.
S _NE-YD (DEF JAM/IDIMG) " _WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)
. U AND DAT THE KILL (BURY ME)

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID' IT/BME/REPRISE) 30 SECONDS TO MARS (IMMORTAL/VIRGIN)

DOITTOIT
CHERISH (SHO'NUFF/CAPITOL)

THAT GIRL
~_FRANKIE J (COLUMBIA)

I KNOW YOU SZE IT

YUNG JOC (BLOCK/BAD EOY SOUTH/ATLANTIC)
DANI CALIFORNIA

RED HOT CHILI PEPPERS. (WARNER BROS )

- PULLIN' ME BACK [ LOVE ME OR HATE ME (F**K YOU!!!!) CHASING CARS SO WHAT
CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL) " _LADY SOVEREIGN (DEF JAM/IDJMG) " _SNOW PATROL (POLYDOR/A&M/INTERSCOPE) | FIELD MOB FEAT. CIARA OTP/GEFFEN)
. SHOW STOPPER | A PUBLIC AFFAIR ~ CALL ME WHEN YOU'RE SOBER WE RIDE

" _DANITY KANE (BAD BOY/ATLANTIC) . £ JESSICA SIMPSON (EPIC)
3 VANS
¥ _CASSIE (NEXTSELECTION/BAD BDY/ATLANTIC} S50 _THE PAGK (UP ALL NITE/JIVE/ZOMBA)
GALLERY : - TIM MCGRAW
MARIO VAZOUEZ (ARISTA/RMG) ; ~ | TAYLOR SWIFT (BIG MACHINE)
. WAITING ON THE WORLD TO CHANGE SUPERMAN | MANEATER COME TO ME
JOHN MAYER (AWARE/COLUMBIA) 3 BROWN BOY (STREET NDIZE/AME) NELLY FURTADO (MOSLEY/GEFFEN) .- . | DIDDY FEAT. NICOLE SCHRZINGER (BAD BOY/ATLANTIC)
"DOITTOIT . NOTHING LEFT TO LOSE 17 mainstear top 40 stations are electronically monitored 24 hou's a day,
_CHERISH FEAT. SEAN PAUL OF THE YOUNGBLOODZ (SHONUFF/CAPITOL) . MAT KEARNEY (AWARE/COLUMBIA) = days a wzek This data is used to compile the Pop 100.
MANEATER LEAVE THE PIECES
NELLY FURTADO (MOSLEY/GEFFEN) g THE WRECKERS (MAVERICK/WARNER BROS. (NASHVILLE)/WRN)
HATE ME WOULD YOU GO WITH ME
BLUE OCTOBER (UNIVERSAL MOTOWN) i JOSH TURNER (MCA NASHVILLE)
MOVE ALONG HERE (IN YOUR ARMS)
_THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) . d HELLOGOODBYE (DRIVE-THRU)
RIGHT WHERE YOU WANT ME b , 35 NOT READY TO MAKE NICE
JESSE MCCARTNEY (HOLLYWOOD) e DIXIE CHICKS (COLUMBIA)
THAT GIRL YOU SAVE ME
FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBLA) ] KENNY CHESNEY (BNA)
RING THE ALARM » WELCOME TO THE BLACK PARADE
BEYONCE (COLUMBIA) MY CHEMICAL ROMANCE {REPRISE)
GET UP IT ENDS TONIGHT
" _CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA) THE ALL-AMERICAN REJECTS (DDGHOUSE/INTERSCOPE)
- 1 KNOW YOU SEE IT i WE RIDE
"=\ _YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC) _RIHANNA (SRP/OEF JAM/IOIMG)
WHAT HURTS THE MOST “MISS MURDER
RASCAL FLATTS (LYRIC STREET) AFI (TINY EVIL/INTERSCOPE)

| CHEMICALS REACT ﬂ THROUGH GLASS

- EVANESCENCE (WIND-UP)

HATE ME
BLUE OCTOBER (UNIVERSAL MOTOWN)

MOVE ALONG

RIHANNA (SRP/DEF JAMYIDJMG)
IT'S GOIN' DOWN
YUNG JOC (BLOCK/BAD 3DY SOUTH/ATLANTIC)

SAY GOODBYE
THE ALL-AMERICAN REJECTS (DOGHOUSE/INTERSCOPE) CHRIS BROWN (JIVE/Z0WBA)

1r HITPREDICTOR

promosquad

e D01 MAKE YOU PROUD/TAKIN‘ IT TO THE STREETS
|_TAYLOR HICKS (ARISTA/RMG)

SOMEWHERE OVER THE RAINBOW/MY DESTINY
KATHARINE MCPHEE (RCA/RMG) EVANESCENCE
DEJA VU NELLY FURTADO
BEYONCE FEAT. JAY-Z (COLUMBIA) DANITY KANE
CHAIN HANG LOW THE FRAY

J18BS (GEFFEN) NICK LACHEY
LONDON BRIDGE CHRISTINA AG

- FERGIE (WILL I.AM/AZM/INTERSCOPE) AKON FEAT. EMINEM

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

ALY & AJ (HOLLYWOOD) STONE SOUR (ROADRUNNER/IDJMG)
COME TO ME MY WISH

DIDDY FEAT. NICDLE SCHERZINGER (BAD BOY/ATLANTIC) RASCAL FLATTS (LYRIC STREET)

RIHANNA
DANI CALIFORNIA SMACK THAT - SHUT ME UP ¥ CHRIS BROWN
RED HOT CHILI PEPPERS (WARNER BROS.) E AKON FEAT. EMINEM (SRC/UNIVERSAL) MINDLESS SELF INDULGENCE (UCR/METROPOLIS) -
SHOULDER LEAN GIMME THAT COME TO ME £r THE ALL-AMERICAN REJZCTS
YOUNG DRD FEAT. T1. (GRAND HUSTLE/ATLANTIC) CHRIS BROWN FEAT. LIL' WAYNE (JIVE/ZOMBA) OIDDY FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC) = o
UNFAITHFUL SHOW ME THE MONEY ME&U FORT MINOR
RIHANNA (SRP/DEF JAM/IDJMG) PETEY PABLO (JIVE/ZOMBA) - _CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC) PANIC! AT THE

PUT 'EM UP KNUCK BUCK
DA KASHMERE (B..TTA )

HERE IT GOES AGAIN NOTHING IN THIS WORLD
OK 60 (CAPITOL) PARIS HILTON (WARNER BROS )

- SNAP YO FINGERS 4 BREATHE (2 AM) WHY CAN'T IT JUST BE CHRISTMAS?
LIL JON FEAT, E-40 & SEAN PAUL OF THE YOUNGBLOODZ (BME/TVT) . ANNA NALICK (COLUMBIA) TIFFANY MILAGRO (OIAMONDHEART) EVANESCENCE
I CAN'T HATE YOU ANYMORE SO WHAT SHE BI PANIC! AT THE D
NICK LACHEY (JIVE/ZOMBA) J : FIELD MOB FEAT. CIARA (DTP/GEFFEN) - _ICE MIZZLE (DARKSYDE/PCH)
WHEN YOU WERE YOUNG s : BRAND NEW GIRLFRIEND GET TOGETHER 1r MAT KEARNEY
. _THE KILLERS (ISLAND/IDJMG) - STEVE HOLY (CURS) MADONNA (WARNER BROS ) KT TUNSTALL
IT'S GOIN' DOWN ROCKSTAR CHICKEN NOODLE SOUP. AUGUSTANA.
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC) NICKELBACK (ROADRUNNER/IDJMG) WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC) o ik
JUSTIN TIMBERLAKE
REMEMBER THE NAME | 28 12 ANIMAL | HAVE BECOME ROCKY TOP
FORT MINOR (MACHINE SHOP/WARNER BROS.) = THREE DAYS GRACE (JIVE/ZOMBA) ~_THE BROTHERS (DECCA/MCA NASHVILLE)
BOSSY ALL | NEED IT'S OKAY (ONE BLOOD)
KELIS FEAT. TOO SHORT (JIVE/ZOMBA) : MAT KEARNEY (AWARE/COLUMBIA) THE GAME FEAT. JUNIOR REID (GEFFEN) ROD STEWART
ABOUT US : WALK AWAY (REMEMBER ME) IM COMING OVER CORRINNE BAILEY RAE
BROOKE HOGAN FEAY. PAUL WALL (SMC/SOBE) ] i PAULA DEANDA FEAT. THE DEY (ARISTA/RMG) DUNN BEAL FEAT. P-DU8 (LOCK'EM DOWN)
| WANT TO . ONCE IN A LIFETIME DO ITTO IT BOB SEGER
SUGARLAND (MERCURY) KEITH URBAN (CAPITOL NASHVILLE) CHERISH (SHO'NUFF/CAPITOL) NICKELBACK
SAY GOODBYE g THE DIARY OF JANE BUTTONS

THE PUSSYCAT DOLLS (A&M/INTERSCOPE)
EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS (NOTHING/INTERSCOPE)

UNTIL THE END OF TIME
FREDDIE JACKSON (ORPHEUS)

CHRIS BROWN (JIVE/ZOMBA) ~ BREAKING BENJAMIN (HOLLYWOOD)

™ MY CHEMICAL ROMANCE

POP 130: The top Pop singles & tracks, according to mainstream top 30 sacio audience impressions measured by Nieisen
Broadcast Cata Systems, and sales compiled by Nieisen SoundScar. 3ee Chart Lecend for rules and explanations. © 2006, VNU
Busir ess Mediz, Inc. and Nielsen SoundScan, Inc. All rights reservec. ®O> 100 AIRPLAY: Legend located below chart. SINGLES

RED JUMPSUIT APPARAT

SALEE: Ths data is used to compile both the Billboard Hot 100 and Pap 0. See Chart Legend for rules and explanations. © 2006, E’ES‘ ?OF:‘T%:TE DISTURBED
VNU 3.siness Media, Inc. All rights reserved. HITPREDICTOR: See Shart Lagenc for rules and explanations. © 2006, Promosquad { ) SNO =
and HifPrecictor are trademarks of Think Fast LLC. DOWN HOME GIRL NOW PATRCL
OLD CROW MEDICINE SHOW (NETTWERK) OK GO
IT'S GOIN' DOWN WOLFMOTHER

YUNG JOC (BLOCK/BAD B80Y SOUTH/ATLANTIC) AFI
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TOP

R&B

JUSTIN TIMBERLAKE
L3 JIVE 88062/20MBA (18.98)

FutureSex/LoveSounds 1

BEYONCE

COLUMBIA 90920*/SONY MUSIC (18.98)
CHINGY

SLOT-A-LOT 12135/CAPITOL (18.98)

B'Day

Hoodstar 3

LUPE FIASCO
1ST & 15TH/ATLANTIC 83960*/AG (18.98)

Lupe Fiasco's Food & Liquor

RICK ROSS
SLIP-N-SLIDE/DEF JAM 006984*/IDJMG (13.98)

Port Of Miami!.

DANITY KANE
BAD BOY 83989/AG (18.98)

Danity Kane E.

BONE THUGS-N-HARMONY
MO THUGS 5864/KOCH (17.98)

LIONEL RICHIE
ISLAND 006484/IDJMG (13.98) &

Thug Stories
Coming Home

YOUNG DRO
GRAND HUSTLE/ATLANTIC 83949*/AG (18 98)

Best Thang Smokin' ..

CHERISH
SHONUFF 54077/CAPITOL (12.98)

Unappreciated ;

LYFE JENNINGS
COLUMBIA 96405/SONY MUSIC (18.98)

The Phoenix .

LETOYA
CAPITOL 97136 (12.98)

OUTKAST
LAFACE 75791*/Z0MBA (18 98)

YUNG JOC
BLOCK/BAD BOY SOUTH 83937*/AG (18.98)

New Joc City

DAZ
50 50 DEF 69308 /VIRGIN {18 98) ®

So So Gangstj

METHOD MAN
DEF JAM 006986 */IDJMG (13.98)

LeToya &.
4:21... The Day After'

CHRISTINA AGUILERA
RCA 82639/RMG (22.98)

Idlewild {Soundtrack)
Back To Basics.!

<, NE-YO
DEF JAM 004934*/IDJMG (13.98)

In My Own Words D.

| ") INDIA.ARIE
| UNIVERSAL MOTOWN 006141/UMRG {13.98)

Testimony: Vol. 1, Life & Relationship ..

1 TOO SHORT
SHORT/JIVE 83501/Z0MBA (18 98)

Blow The Whistle ﬁ.

CHRIS BROWN
JWE 82876/Z0MBA (18.98) ®

Chris Brown

LUTHER VANDROSS
LEGACY/EPIC/J 97700/SONY MUSIC/SONY MUSIC/RMG (18.98)

The Ultimate Luther Vandross I@.

4] GNARLS BARKLEY
DOWNTOWN 70003*/ATLANTIC (13.98)

St. Elsewhere

CRUNCHY BLACK
HYPNOTIZE MINDS 3616 (16.98)

On My Own “-

THE ROOTS
DEF JAM 007222*/IDJMG (13.98)

Game Theory ..

CORINNE BAILEY RAE
B _CAPITOL 66361 (12.98)

Corinne Bailey Rae g'

BEENIE MAN
SHOCKING VIBES 11742*/VIRGIN (18.98)

Undisputed .

© AARON NEVILLE

BURGLNDY 85489/SONY BMG STRATEGIC MARKETING GROUP (18.98)

Bring It On Home... The Soul Classics .

MARY J. BLIGE
MATRIARCH/GEFFEN 005722*/INTERSCOPE (13.98/8.98)

The Breakthrough

PHARRELL
STAR TRAK 005698*/INTERSCOPE (13.98)

In My Mind E.

KELIS
JIVE 83258/Z0MBA (18.98)

Kelis Was Here..

BUSTA RHYMES
AFTERMATH 006748*/INTERSCOPE (13.98)

The Big Bang !.

GRAND HUSTLE/ATLANTIC 83800*/AG (18.98) ®

King

| CASSIE
NEXTSELECTION/BAD BOY 83981/AG (18.98)

Cassie E.

RIHANNA
SRP/DEF JAM 006165*/IDJMG (13.98)

A Girl Like Me ..

SOUNDTRACK
JIVE 88063/Z0MBA (18.98)

Step Up !

DMX
| _COLUMBIA B0742/SONY MUSIC (18.98) ®

Year Of The Dog...Again ..

MARY MARY
MY BLOCK/COLUMBIA 77733/SONY MUSIC (18.98)

Mary Mary 1

OBIE TRICE
SHADY 006845 /INTERSCOPE (13.98)

Second Round's On Me

LIL WAYNE

CASH MONEY/UNIVERSAL MOTOWN 005124*/UMRG (13.98)
[LITVA BONE THUGS-N-HARMONY
(AT RUTHLESS 25423 (18.98)

Tha Carter Il E

ICE CUBE
LENCH MOB 65039 (18.98)

PIMP C
WOOD WHEEL/RAP-A-LOT 4 LIFE 68634/ASYLUM (18.98)

Greatest Hits 30
Laugh Now, Cry Later
Pimpalation

E-40 ]
SICK WID* IT/BME 49963/WARNER BROS. (18.98)

My Ghetto Report Cardg

DONELL JONES
LAFACE 52138/ZOMBA (18.98)

Journey Of A Gemini -

KIRK FRANKLIN
FO YO SOUL/GOSPO CENTRIC 71019/Z0MBA (18.98)

Hero

MIKE WATTS
WATTS 0005 (15.98)

Pandoras Box

HEATHER HEADLEY
RCA 64492/RMG (18.98) ®

In My Mind

URBAN MYSTIC
SOBE 49998/ WARNER BROS. (13.98)

Ghetto Revelations: Il

JEDI MIND TRICKS
BABYGRANDE 1002* (18.98)

Servants In Heaven, Kings In Hell

CHAMILLIONAIRE
| UNIVERSAL MOTOWN 005423*/UMRG [13.98)

The Sound Of Revenge

CHAM
MADHOUSE/ATLANTIC 83975*/AG (15.98)

Ghetto Story

ANTHONY HAMILTON
S0 SO DEF 74278/ZOMBA (18.98)

Ain't Nobody Worryin®

DEF SOUL CLASSICS/DEF JAM 004812°/IDJMG (13.98)

THE ISLEY BROTHERS FEATURING RONALD ISLEY

Baby Makin' Music

STUDIO 25/JEG 5912/KOCH (17.98}
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Changed!
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Let's Get it: Thug Motivation 101

YOUNG JEEZY
§ CORPORATE THUGZ/DEF JAM 004421*/1DJMG (13.98)
VARIOUS ARTISTS

TVT 2508 (18.98)

AVANT

MAGIC JOHNSON/GEFFEN 005875*/INTERSCOPE (13.98)
THE BLACK EYED PEAS

A&M 004341 */INTERSCOPE (13.98/8.98)

MIKI HOWARD

SHANACHIE 5762 (18.98)

SEAN PAUL

VP/ATLANTIC 83788*/AG (18.98)

JAMIE FOXX

J 71779*/RMG (18.98) ®

GOVERNOR

GRAND HUSTLE/ATLANTIC 83700/AG (13.98)
RAHEEM DEVAUGHN

JIVE 53723/Z0MBA (11.98)

JOHN LEGEND

BI3ALEE 6.0.0.D./COLUMBIA 92776*/SONY MUSIC (18.98) ®®
SHAWNNA

DTP/DEF JAM 006909*/IDJMG {13.98}
KEYSHIA COLE

A&M 003554 */INTERSCOPE (13.98)

DJ KAYSLAY & GREG STREET
DEJA 34 5815/KOCH (17.98)

THREE 6 MAFIA
HYPNOTIZE MINDS/COLUMBIA 84400/SONY MUSIC (18.98) ®

Crunk Hits Vol. 2

Director

Monkey Business

Pillow Talk: Miki Howard Sings The R&B Classics

The Trinity

Unpredictable

Son Of Pain

The Love Experience
Get Litted M j
Block Music ..
The Way It Is ..
The Champions: The North Meets The SOM.
Most Known Unknown ..
Sﬁmﬁmu 68589/ASYLUM (18.98) e s"""Sﬂll
l'J(NE/réI:(SAL MOTOWN 004232/UMRG (13.98) ® Album Ii ..
MARIAH CAREY The Emancipation Of Mimi ..

ISLAND 005784*/IDJMG {13.98) ®
Ultimate ..

PRINCE

WARNER BROS. 73381 (25.98)

DJ KHALED

TERROR SQUAD 4118*/KDCH (17.98)

KIERRA KIKI SHEARD
EMI GOSPEL 32483 (17.98)

LBUMS. SRCRE——————

"2 | KEB' MO
FERIDSY ONE HAVEN/EPIC 77621/RED INK

CHRIS SMITHER

SIGNATURE SOUNDS 2001

JAMES HUNTER

GO 612187/ROUNDER

THE ROBERT CRAY BAND

NOZZLE/VANGUARD 79815/WELK

TONY JOE WHITE

SWAMP 7707243/EMERGENT

THE DEREK TRUCKS BAND

COLUMBIA 92844/SONY MUSIC

JOE BONAMASSA

PREMIER ARTISTS 60282

GEORGE THOROGOOD & THE DESTROYERS
EAGLE 20038

ANTHONY GOMES
ADRENALINE 40023

MARIA MULDAUR
TELARC BLUES 83643/TELARC
VARIOUS ARTISTS
BLIND PIG 2003

SUSAN TEDESCHI
VERVE FORECAST 005111/VG
GUITAR SHORTY

l ALLIGATOR 4911

ETTA JAMES
HIP-O/CHRONICLES 004010/UME

VARIOUS ARTISTS
PUTUMAYO 253

Suitcase

Leave The Light On

People Gonna Talk

Live From Across The Pond

Uncovered

Songlines

You & Me .

The Hard Stuff

Music Is The Medicine

Heart Of Mine: Maria Muldaur Sings Love Songs Of Bob Dylan

Blind Pig Records 30th Anniversary Collection

Hope And Desire

We The People

The Definitive Collection

5 | RE-ENTRY Putumayo Presents: Blues Around The World

BETWEEN THE BULLETS

rgeorge@billboard.com

HIP-HOP LOOMS LARGE IN Q4

with “Rotten Apple” on Oct. 10. A week lates,
Diddy’s “Press Play” and “American Ido.”
Ruben Studdard’s “The Return” arrive.

. Grammy Award winner Johm
Legend follows Oct. 24 with
“Once Again” with the Gam€’s
“Doctor’s Advocate” due Ncv.
14. But the most anticipated
release could be Jay-Z’s “King-
dom Come,” expected in
November. —Raphael George

Despite strong numbers from “High School
Musical,” Rascal Flatts and Mary J. Blige, and
recent large starts for Beyoncé and Justin Tim-

berlake, album sales are
down 5.2% from last year.
With the all-important fourth
quarter on the horizon, top
R&B and hip-hop acts might
help rescue a sluggish year.
Lloyd Banks seeks to match
the success of his 2004 debut

Go to www.billboard.biz for complete chart data | 45
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(Z? HOT

R&B/HIP-HOP AIRPLAY.

- N

"3 l| MONEY MAKER
LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
PULLIN’ ME BACK
CHINGY FEAT. TYRESE (SLDT-A-LOT/CAPITOL)
SAY GOODBYE
CHRIS BROWN (JIVE/20MBA)
S.E.X.
LYFE JENNINGS (COLUMBIA/SUM)
SEXY LOVE
NE-YO (DEF JAM/IDJMG)
RING THE ALARM
BEYONCE (COLUMBIA/SUM)
SHOULDER LEAN
8 YDUNG RO FEAT. T.\. (GRAND HUSTLE/ATLANTIC)

I KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

CALL ON ME
JANET & NELLY (VIRGIN)

CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/20MBA)
SEXYBACK

JUSTIN TIMBERLAKE (JIVE/ZOMBA)

EVERYTIME THA BEAT DROP

MONICA FEAT. DEM FRANCHIZE BOYZ (J/RMG)

TAKE ME AS | AM

MARY J. BLIGE (MATRIARCH/GEFFEN/INTERSCOPE)

WALK IT OUT

UNK (BIG OOMP/KOCH)

STUNTIN’ LIKE MY DADDY

BIROMAN & LIL WAYNE (CASH MONEY/UNIVERSAL MOTOWN)
COME TO ME

DIDDY FEAT, NICOLE SCHERZINGER (BAD BOY/ATLANTIC)
NEED A BOSS

SHAREEFA FEAT. LUDACRIS {DTP/DEF CON II)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

PUSHIT 9

RICK ROSS (SLIP-N-SLIDE/DEF JAM/IDJMG)

I CALL IT LOVE

LIONEL RICHIE (ISLAND/IDJMG)

SHE DON'T

LETOYA (CAPITOL)

U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID’ IT/BME/WARNER BROS.)
GHETTO STORY CHAPTER 2

CHAM FEAT. ALICIA KEYS (MADHOUSE/ATLANTIC)

CHAIN HANG LOW

JIBBS (GEFFEN/INTERSCOPE)

DEJA VU
BEYONCE FEAT. JAY-Z (CDLUMBIA/SUM)

wor R&B/HIP HOP
SINGLES SALE

CALL ON ME
JANET & NELLY (VIRGIN)

ICE MIZZLE {DARKSYDE/PCH)
PUT 'EM UP KNUCK BUCK

DA K, {B.LTTA)

DEJA VU

BEYONCE FEAT. JAY-Z (COLUMBIA/SUM)

IM COMING OVER

DUNN DEAL FEAT. P-DUB (LOCK'EM DOWN)

DO OR DIE

BEAR (PORT CITY)

UNTIL THE END OF TIME

FREDDIE JACKSON (ORPHEUS)

OH JAH

SEA B. MARRAH (HIGH OVER BABYLON)

CHAIN HANG LOW

JIBBS {GEFFEN/INTERSCOPE)

| IT'S OKAY (ONE BLOOD)

THE GAME FEAT. JUNIOR REID (GEFFEN/INTERSCOPE)
SWING LOW

SILVIA JAGUAR FEAT. FREODY P (SILVA JAGUAR/RPM CONSULTING)
PHONE TALK

ALYZE ELYSE FEAT. MAX (SOUL CITY/TRUMP)
LONDON BRIDGE

FERGIE (WILL.I.AM/AGM/INTERSCOPE)

MONEY MAKER

LUDACRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)
ME & U

CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC})
CHICKEN NOODLE SOUP.

WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)
VATO

SNOOP DOGG FEAT. B-REAL (DOGGYSTYLE/GEFFEN/INTERSCOPE)
YOU SHOULD BE MY GIRL

SAMMIE (ROWDY/UNIVERSAL MOTOWN)

DUMP TRUCK

J-MIZZ (T2/STREET PRIDE)

SIDE 2 SIDE

THREE 6 MAFIA FEAT. PROJECT PAT (HYPNOTIZE MINDS/COLUMBIA/SUM)
PICK IT UP

K'PRIS {OPHIR}

CONVERSATION (CAN | TALK 2 U)
K-Cl (HEAD START)

4 SEASONZ

SKANT BONE (GALAXY)

BACK AND FORTH

UNIFIED TRIBE {MAGIC MUZIK/IAM)

DAMN THANG
BRUSE REELIS FEAT. LYFE (JUICE FILWORKS/ALL HEARING)

46 |
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CAN'T LET GO
ANTHONY HAMILTON (SO SO DEF/ZOMBA)

LOOKING FOR YOU
KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

YOU SHOULD BE MY GIRL

SAMMIE FEAT. SEAN PAUL OF YOUNGBLOODZ (ROWDY/UNIVERSAL MOTOWN)

BE WITHOUT YOU
MARY J. BLIGE (GEFFEN/INTERSCOPE)

DUTTY WINE
TONY MATTERHORN (VP)

MONEY IN THE BANK
LIL SCRAPPY FEAT. YOUNG BUCK (BME/REPRISE/WARNER BROS.)

CHICKEN NOODLE SOUP.
WEBSTAR & YOUNG B (UNIVERSAL REPUBLIC)

ENOUGH CRYIN
MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCDPE)

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)

ME TIME
HEATHER HEADLEY (RCA/RMG)

FIND MYSELF IN YOU
BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

. THERE'S HOPE

INDIA.ARIE (UNIVERSAL MOTOWN)

TORN
LETOYA (CAPITOL)

HANDS UP
LLOYD BANKS FEAT. 50 CENT (G-UNIT/INTERSCOPE)

IT’S GOIN’ DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

LIL JON (BME/TVT)

SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)

SHINE
LUTHER VANDROSS (J/RMG)

ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)

IT'S OKAY (ONE BLOOD)
THE GAME FEAT. JUNIDR REID (GEFFEN/INTERSCOPE)

CHANGE ME
RUBEN STUDDARD (J/AMG)

WE FLY HIGH
JIM JONES (DIPLOMATS/KOCH)

SHORTIE LIKE MINE
BOW WOW (COLUMBIA/SUM)

YOU
LLOYD FEATURING LIL WAYNE (SHO'NUFF/ATLANTIC)

YESTERDAY
MARY MARY (MY BLOCK/COLUMBIA/SUM)

| KNOW YOU SEE IT
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

. PULLIN’ ME BACK
| CHINGY FEAT. TYRESE (SLOT-A-LOT/CAPITOL)

MONEY MAKER
LUDAGRIS FEAT. PHARRELL (DTP/DEF JAM/IDJMG)

SEXYBACK
JUSTIN TIMBERLAKE (JIVE/ZOMBA)

SEXY LOVE
NE-YO (DEF JAM/IDJMG)

BUTTONS
THE PUSSYCAT DOLLS FEAT. SNOOP DOGG (A&M/INTERSCOPE)

(WHEN YOU GONNA) GIVE IT UP TO ME
SEAN PAUL FEAT. KEYSHIA COLE (VP/ATLANTIC)

GET UP
CIARA FEAT. CHAMILLIONAIRE (LAFACE/JIVE/ZOMBA)

SAY GOODBYE
CHRIS BROWN (JIVE/ZOMBA)

SHOULDER LEAN
YOUNG DRO FEAT. T.I. (GRAND HUSTLE/ATLANTIC)

U AND DAT

E-40 FEAT. T-PAIN & KANDI GIRL (SICK WID" IT/BME/WARNER BROS .}

CHAIN HANG LOW

"\ JIBBS (GEFFEN/INTERSCOPE)

SHOW STOPPER
DANITY KANE (BAD BOY/ATLANTIC)

ME & U
CASSIE (NEXTSELECTION/BAD BOY/ATLANTIC)

LONDON BRIDGE
FERGIE (WILL | AM/AGM/INTERSCOPE)

PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND (MOSLEY/GEFFEN/INTERSCOPE)

THAT GIRL
FRANKIE J FEAT. MANNIE FRESH & CHAMILLIONAIRE (COLUMBIA/SUM)

SNAP YO FINGERS
LIL JON (BME/TVT)

MY LOVE
JUSTIN TIMBERLAKE FEAT. T.1. (JIVE/ZOMBA)

IT'S GOIN’ DOWN
YUNG JOC (BLOCK/BAD BOY SOUTH/ATLANTIC)

ABOUT US
BROOKE HOGAN FEAT. PAUL WALL (SMC/SOBE)

COME TO ME
01D0Y FEAT. NICOLE SCHERZINGER (BAD BOY/ATLANTIC)

| WANNA LOVE YOU
AKON FEAT. SNOOP 00GG (SRC/UNIVERSAL MOTOWN)

WALK AWAY
PAULA DEANDA FEAT. THE DEY (ARISTA/RMG)

H%B® B BB BB 0 BERELH B9

SMACK THAT
AKON FEAT. EMINEM (SRC/UNIVERSAL MOTOWN)
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1 CALL IT LOVE
sl LIOREL RICHIE (ISLAND/IDJMG) i
FIND MYSELF IN YOU

BRIAN MCKNIGHT (UNIVERSAL MOTOWN)

FLY LIKE A BIRD
MARIAH CAREY (ISLAND/IDJMG)

CAN'T LET GO
ANTHONY HAMILTON (SO SD DEF/ZOMBA)

ME TIME
HEATHER HEADLEY' (RCA/RMG)

SHINE

LUTHER VANDROSS (J/AMG)

THERE'S HOPE

INDIAARIE (UNIVERSAL MOTOWN)

. CHANGE ME

= RUBEN STUDDARD (J/AMG)

BE WITHOUT YOU

MARY J. BLIGE (GEFFEN/INTERSCOPE)
YESTERDAY

MARY MARY (MY BLOCK/COLUMBIA/SUM)

SEXY LOVE

NE-YO (DEF JAM/I0JMG)

ENOUGH CRYIN

MARY J. BLIGE FEAT. BROOK-LYN (MATRIARCH/GEFFEN/INTERSCOPE)
' GOT YOU HOME

LUTHER (J/RMG)

CALL ON ME

JANET & NELLY (VIRGIN)

JUST CAME HERE TO CHILL

THE ISLEY BROTHERS (DEF SOUL CLASSICS/DEF JAM/I0JMG)
UNTIL THE END OF TIME

" FHEDI)_IE JACKSON (ORPHEUS)

YOUR PORTRAIT

URBAN MYSTIC (SOBE/WARNER BROS.)

SISTA BIG BONES

ANTHONY HAMILTON (SO SC DEF/ZOMBA)

TAKE ME AS | AM

MARY J. BLIGE {MATRIARCH/GEFFEN/INTERSCOPE)
DAY DREAMING

NATALIE COLE (VERVE)

THE FACT IS (I NEED YOU)

JILL SCOTT (EPIC/HIDDEN BEACH)

DEJA VU

BEYONGE FEAT. JAY-Z (COLUMBIA/SUM)

U DO IT FOR ME

ALGEBRA (KEDAR)

IMAGINE ME

KIRK FRANKLIN (FO YO SOUL/GOSPO CENTRIC/ZOMBA)

USED TO BE MY GIRL
BRIAN MCKNIGHT {WARNER BROS.)

% HITPREDICTOR

promosquad

CHRIS BROWN

LYFE JENNINGS

BEYONCE

CIARA FEAT. CHAMILLIONAIRE
MONICA =EAT. DEM FRANCHIZE BOYZ
MARY J. SLIGE

UNK

DIDDY FEAT. NICOLE SCHERZINGER
SHAREEFA F ZAT. LUDACRIS
SAMMIE

fr BOW WOW

CHERISH

¥r JANET FEATURING KHIA

ONE CHANCE

aKON

MARQUES HOUSTON
30BBY VZLENTINO
£r J. HOL DA¢

CHINGY FZAT TYRESE

LUDACRIS FERT. PHARRELL

CHRAIS BROWN

JIBBS

DANITY KANE

JUSTIN TIABERLAKE

BROOKE HOGAN FEAT. PAUL WALL
DIDDY FEAT. MICOLE SCHERZINGER
AKON

PAULA DEANCA

¥ AKON FEATURING EMINEM
LYFE JENMINCS

BEYONCE

CASSIE

RIHANNA

CHERISH

r BOW WDW

ADULT R&B AND RHYTHMIC AIRPLAY: 67 adult R&B stations and &4 rhythmic stations are
electronically monitored by Nielsen Broadcast Data Systems, 24 hours:a day, 7 days a week.
© 2006 VNU Business Media, Inc. and Nielsen SoundScan, Inc. HOT R&B/MHIPHOP
SINGLES SALES: this data is used to compile Hot R&B/Mip-Hop Songs. © 2006 VNU
Business Media, Inc. and Nielsen SoundScan, Inc. HITPREDICTOR: © 2006, Promosquad
and HitPredictor are tademarks of Think Fast LLC.
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ARTIST jiitle
IMPRINT & NUMBER / DiSTRIBUTING LABEL (PRICE) i -

LIVE: Live Those Songs Again

|
Me And My Gang a u

Some Hearts E'

Your Man ‘Z. ﬂ

Dangerous Man !.

Greatest Hits Vol 2: Reflected g g

Taking The Long Way g

"~ RASCAL FLATTS

%0 LYRIC STREET 165058/HOLLYWOOD (18.98)
CARRIE UNDERWOOD
ARISTA/ARISTA NASHVILLE 71197/RMG (18.98)
JOSH TURNER

MCA NASHVILLE 004744/UMGN {13.98)
TRACE ADKINS

CAPITOL NASHVILLE 56731 (18.98) ®

a2
I
it TIM MCGRAW

56 L2 cue 7ese, (18.98)

E DIXIE CHICKS

COLUMBIA 80739/SONY MUSIC (18.98)
o9

ALAN JACKSON
= ACR/ARISTA NASHVILLE 80281/S8N (18.98)
1 1

THE WRECKERS

MAVERICK WARNER BROS. 48980/WRN {18 98) ®
TOBY KEITH
M

Precious Memories Ml ]

Stand Still, Look Pretty I-
White Trash With Money 7-

If You're Gonng Through Hell Lh.

Broken Bridges H

The Road And The Radio !.

Time Well Wasted E

Feels Like Today &.

Three Wooden Crosses

Brand New Girlfriend ﬂ.

The Road To Here

The Legend Of Johnny Cas;ﬁ.

Hillbilly Deluxe | |

Twice The Speed Of Life E.

That's How They Do It In Dixie: The Essential Collection -

Modern Day Drifter E-

American V: A Hundred Highways @ i

.;}_-_. SHOW DOG NASHVILLE 006270 (18.98)
RODNEY ATKINS
CURB 78945 (13 98}
B - SOUNDTRACK
mﬁq SHOW DOG NASHVILLE 0001 (18.98)
KENNY CHESNEY
BNA 72960 SBN (18 9B)
BRAD PAISLEY
.- ARISTA NASHVILLE 69642/SBN {18.98)
RASCAL FLATTS
LYRIC STREET 165049/HOLLYWOOD (18.98)
VARIOUS ARTISTS
WORO-CURB 86582/WARNER BROS. {18.98)
STEVE HOLY
CURB 78758 (13.98)
LITTLE BIG TOWN
EQUITY 3010 (13.98)
JOHNNY CASH
LEGACY/COLUMBIA/AMERICAN/ISLAND 005288/UME (13.98)
. BROOKS & DUNN
.| ARISTA NASHVILLE 69946/SBN (18.98)
SUGARLAND
MERCURY 002172/UMGN (13.98)
HANK WILLIAMS JR.
CURB 78881 (18.98)
DIERKS BENTLEY
CAPITOL NASHVILLE 66475 {18.98) ®
JOHNNY CASH
AMERICAN/LOST RIGHWAY 002769*/UMGN (13.98)
TOBY KEITH
DREAMWORKS 002323/UMGN (13.98)
JASON ALDEAN
BROKEN BOW 7657 (12.98)
PAT GREEN
8NA 84583/58N (18.98)
BIG & RICH
WARNER BROS. 49470/WRN (18.98)
FAITH HILL
WARNER BROS 4B794/WRN (18.98)
RANDY ROGERS BAND
MERCURY 007003/UMGN (13.98)
TRACE ADKINS
CAPITOL NASHVILLE 64512 (18.98)
SOUNDTRACK
FOX 13109/WIND-UP (18.98)
GEORGE STRAIT
MCA NASHVILLE 000459/UMGN {25.98)
GARY ALLAN
MCA NASHVILLE 003711/UMGN (13.98)
EMERSON DRIVE

Greatest Hits 2

Jason Aidean .-g

Cannonball !-

Comin' To Your City .

Fireflies m

Just A Matter Of Time

Songs About Me !.

Walk The Line W !

50 Number Ones !.

Tough All Over @

MIDAS 3008 {13.96) Countrified ﬁ

KENNY ROGERS m
CAPITOL NASHVILLE 40469/CAPITOL (18.98) 21 Number Ones |

VARIOUS ARTISTS . L . . ) E.
ARISTA NASHVILLE 10822/SBN (13.98) Believe: Songs Of Faith From Today's Top Country & Christian Artists

Real Fine Place @

"+ ERIC CHURCH
CAPITOL NASHVILLE 60745 (18.98)

OLD CROW MEDICINE SHOW
NETTWERK 30431 (17.98)
GEORGE STRAIT
MCA NASHVILLE 004446/UMGN 13,98
JAKE OWEN
RCA 81172/SBN (11.98)
PHIL VASSAR
ARISTA NASHVILLE 78729/SBN (18.98)
T JOHNNY CASH
. BCi 40927 (8.98 CD/DVD) ®

BILLY CURRINGTON
MERCURY 003712/UMGN (13.98)
SHANIA TWAIN
MERCURY 003072/UMGN (13.98)
VARIOUS ARTISTS
RHIND 77883 (19.96)
TRENT TOMLINSON
LYRIC STREET 165060/HOLLYWO00 (15.98)
DIAMOND RIO
ARISTA NASHVILLE 80981/58N (18 96)
H = - KENNY ROGERS

UL CAPITOL NASHVILLE 63614 (18.98)

Sinners Like Me

Big Iron World ﬂ
Somewhere Down In Texas i.

Startin' With Me

Greatest Hits Volume 1 E.

Country Legends 44

Doin' Somethin' Right ;
Greatest Hits | E
Billboard #1s: Classic Country [r"

Country is My Rock g

T
Greatest Hits Il ’I‘._._.

Water & Bridges &7

—- -
Danielle Peck E . .

o -2 T,S

DANIELLE PECK
BIG MACHINE 010160 (11.98)

LEANN RIMES . T
-43 = CURB 78859 (18.98) This Woman @ ¥,
JOE NICHOLS

e

i
Kerosene @ ‘:]:

All Jacked Up ﬁl

e
£

50 Gz to www.billboard.biz for complete chart data

UNIVERSAL SOUTH 004796 (13.98)
- MIRANDA LAMBERT
| EPIC 92026/SBN (12 98) D

GRETCHEN WILSON
EPIC 94169/SBN (18.98) ®

ARTIST
IMPRINT & NUMBER / DISTRIBUTING L ABEL (PRICE),

- P KEITH ANDERSON

ARISTA NASHVILLE 66294/SBN (16.98)

SALES DATA COMPILED EY

Nielsen
SouncSean

Title

Three Chord Country And American Rock & Roll

MERLE HAGGARD
I CAPITOL NASHVILLE 62704 (18.98)

1
Hag: The Best Of Merle Haggard i',

JULIE ROBERTS
MERCURY 006327/UMGN (13.98)

Men & Mascara‘g

CAROLINA RAIN
| _EQUITY 3006 (13.98)

Weather The Storm E

WAYLON JENNINGS

RCA/BMG HERITAGE 67827/SONY BMG STRATEGIC MARKETING GROUP (12.98)

16 Biggest Hits n

Timeless

Reba: #1° s |

Aaron Tippin: Now & Then i

How To Grow A Woman From The Ground

I »
63 89 [0 neh72425/58N (18.98)
I ] AARON TIPPIN
? Y
[ ‘I‘- SUGAR HILL 4017/WELK {17.98)
VARIOUS ARTISTS
MCA NASHVILLE/CHRONICLES 006437/UME (13.98)

. MARTINA MCBRIDE
i . REBA MCENTIRE
MCA NASHVILLE 005366/UMGN {19.98)
i 5&. 34 . NIPPIT 11701/RUST (15.98)
CHRIS THILE
57 57 1"44 MONTGOMERY GENTRY
. COLUMBIA 77512/SBN (18.98)
JACK/WARNER BROS 44252/WRN (18.98}
" JERRY CLOWER
HANK WILLIAMS Il
¢\ CURB 78869 (18,98)

| ROUNDER 610525 (17.98)

ALISON KRAUSS + UNION STATION

Lonely Runs Both Ways @ i

BLAINE LARSEN
GIANTSLAYER/BNA 78715/SBN (12.98)

JACK INGRAM
BIG MACHINE 10090/SHOW DOG NASHVILLE (16.98)

Rcckin' You Tonight l.

Live: Wherever You Are

TRENT WILLMON
COLUMBIA 74938/SBN (12.98)

A Little More Livin' E.

SHOOTER JENNINGS
UNIERSAL SOUTH 005499 (13.98)

Electric Rodeo

TOBY KEITH
DREAMWORKS 004300/UMGN (13.98)

Hon<ytonk University

- RANDY TRAVIS
" WORD-CURB 86402/WARNER BROS. (18.98)

TOP

ARTIST
'IMPRINT & NUMBER / DISTRIBUTING LABEL

OLD CROW MEDICINE SHOW
NETTWERK 30431

BLUEGRASS ALBUMS .

Glory Train: Songs Of Faith, Wcrship And Praise |

Title

Big Iron World

CHRIS THILE
SUGAR HILL 4017/WELK

How To Grow A Woman From The Ground

ALISON KRAUSS + UNION STATION
ROUNDER 610525

Lonzly Runs Both Ways

NICKEL CREEK
SUGAR HILL 3990, WELK

Why Should The Fire Die?

THE GRASCALS
ROUNDER 610583

Long List Of Heartaches

THE WAILIN' JENNYS
RED HOUSE 195

Firecracker

RHONDA VINCENT
ROUNDER 610580

SKAGGS FAMILY/LYRIC STREET 901007/HOLLYW00O

RICKY SKAGGS & KENTUCKY THUNDER

Instrumentals

SAM BUSH
|_SUGAR HILL 4013/WELK

Laps In Seven

SOUNDTRACK
NEW LINE 36066 &

A Prairie Home Companion

THE DEL MCCOURY BAND
MCCOURY/SUGAR HILL 0003/WELK

The Promised Land

CHERRYHOLMES
SKAGGS FAMILY/LYRIC STREET 902014/HOLLYWOOD

Cherryholmes

VARIOUS ARTISTS
CMH 9119

Do You Remember: Pickin' On Carrie Underwood: The Bluegrass Tribute

YONDER MOUNTAIN STRING BAND
FROG PAD/VANGUARD 79801/WELK

All American Bluegrass Gir! .

Yonder Mountain String Band

DOC & MERLE WATSON
ROUNDER 116202

Black Mountain Rag

3ETWEEN THE BULLETS wjessen@billboard.com

TV VISITS AID CHESNEY, EVANS

4s Kenny Chesney’s “Live Those Songs Again”
olows in at No. 1 on Top Country Albums with
137,000 copies sold, the chart welcomes Emer-
son Drive back to its ranks. Johnny Cash and
3ara Evans make gains as well.

Chesney’s big start—also good for a No. 4
sow on The Billboard 200—is his third con-
secutive country chart-topper and sixth No. 1
an the country list. His street-week media
stops included “The Tonight Show With Jay
—eno,” “Live With Regis and Kelly” and Fox’s
“Best Damned Sports Show.”

TV also spruces Pacesetter honors for

Data for week of OCTOBER 7, 2006 |

www americanradiohietorv com

Evans, as her Sept. 19 visit to “Dancing With
the Stars” leads an 8% spike (45-38) for “Real
Fine Place.”

Meanwhile, Canadian group Emerson Drive
makes the country score card after a two-year
absence with “Countrified” at No. 35 (4,000
copies), albeit shy of the No. 12 peak its last al-
bum earned in 2004. The
Greatest Gainer nod goes
to Cash’s “Country Leg-
with a 1,000-plus
uptick in units (59-44).

—Wade Jessen

ends,”
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PEI GivE 1T away
[AL5 0 T.BROWN,G.STRAIT (B.CANNON,B. ANDERSON J.JOHNSON)

SALES DATA COMPILED BY

N

Nieisen
SoundScan

14

IMPRINT & NUMBER / PROMOTION LABEL

TITLE
PRODUGER (SONGWRITER)

ONE WING IN THE FIRE

Artist

George Strait
MCA NASHVILLE

ﬂ“* "'@

L.REYNOLDS,T.TOMLINSON (T.TOMLINSON,B.PINSON)

SEE BELOW FOR COMPLETE LEGEND INFORMATION

Artlst
IMPRINT & NUMBER / PROMOTION LABEL

Trent Tomiinson
® LYRIC STREET

- WOULD YOU GO WITH ME
|| _FROGERS (S.CAMPJ. S SHERRILL)

N

TWO PINK LINES
W JJOYCE (E.CHURCH.V.SHAW)

Josh Turner

© MCA NASHVILLE 32 37

e
m
Eric Church =
© CAPITOL NASHVILLE

‘..-‘ B

i

B 6 o " 1 LOVED HER FIRST Heartland = b 1,'. ! GET OUTTA MY WAY Carolina Rain
W.ALDRIDGE (W ALDRIDGE.E.PARK) ® LOFTON CREEK . Singer 41st L:*‘ C.BLACK,CAROLINA RAIN (R.E.ORRALL.C.WRIGHT) ® EQUITY | 4
4 ,"" BUILDING BRIDGES Brooks & Dunn With Sheryl Crow & Vince Gill 1 singl 84 35 IT’S TOO LATE TO WORRY Jo Dee Messina _'u'
" | T.BROWN.R.DUNN.K.BROOKS (H.DEVITO.L.WILLOUGHBY) © ARISTA NASHVILLE {;'0- S'"gh(? | M.BRIGHT.J.D.MESSINA (0. WELLS,A.L.SMITH.R.HARBIN) © CURB =
Ay EVERY MILE A MEMORY Dierks Bentley ecomes his = 'LL WAIT FOR YOU Joe Nichols | E
g.s.. - ."t, B.BEAVERS (D.BENTLEY,B.BEAVERS.S.BDGARD) ©® CAPITOL NASHVILLE 19th chan. 38 3 8.CANNON (H.ALLEN,B. ANDERSON) ® UNIVER.SAL SOUTH i 4
IR 0 b von s ot 1o S s topper to BN 5k atscun dsssan.cun0bunssan o s st AR
. 11 | | ONCE IN A LIFETIME Keith Urban remain at the 43| YOU'LL ALWAYS BE MY BABY Sara Evans i
- D.HUFE.K_ URBAN (J.SHANKS.K URBAN) © CAPITOL NASHVILLE | summit for "—_., 5.EVANS M.BRIGHT (S.EVANS, TMARTIN.T.SHAPIRO) B ®RCA 1
IE: 5 3 . LEAVE THE PIECES The Wreckers " mere thar 44 INNOCENCE Sarah Buxton g9
= J.SHANKS,M.BRANCH (J HANSON,B.AUSTIN) @® MAVERICK/WARNER BROS /WRN one Week 1 D.HUFF.C.WISEMAN (S.BUXTON.J STOVER,D.BERG.G.MIDDLEMAN) LYRIC STREET | ]
u 6 u IF YOU'RE GOING THROUGH HELL (BEFORE THE DEVIL EVEN KNOWS)  Rodney Atkins - il SOME PEOPLE LeAnn Rimes !5
T.HEWITT (S.TATE,A.TATE.D.BERG) ® CURB | i D.HUFF (D.MATKOSKY,D.BROWN,J.COTTEN) ® ASYLUM-CURB =
Im ” 12 _l ' YOU SAVE ME Kenny Chesney i 40  FINDING MY WAY BACK HOME Lee Ann Womack r
f 1 B8.CANNON.K.CHESNEY (B.JAMES, TVERGES) ® BNA e | B.GALLIMORE (C.STAPLETON,C.WISEMAN)} EMERCURV e
@ 5 15 30 [Frug BEFORE HE CHEATS Cartie Underwood s | MY, OH MY The Wreckers E
2 € M.BRIGHT (C.TOMPKINS,J.KEAR) @ ARISTA/ARISTA NASHVILLE s | PWORLEY (W.KIRKPATRICK,J.LEO,J.HARPM.BRANCH) ©® MAVERICK/WARNER BROS./WRN 4
i) ~ WANT TO Sugarland WATCHING YOU Rodney Atkins "y
h 12 M & S B.GALLIMORE,K.BUSH {J.NETTLES,K.BUSH,B.PINSON} ® MERCURY 8 . THEWITT,R.ATKINS (R.ATKINS.S.DEAN,B.G WHITE) ® CURB A
|i,r " BRING IT ON HOME Little Big Town LADIES LOVE COUNTRY BOYS Trace Adkins = g
I W.KIRKPATRICK,LITTLE BIG TOWN (W.KIRKPATRICK,G. BIECK.T H.BIECK) ® EQUITY  F.ROGERS (} JOHNSON.G.TEREN,R.RUTHERFORO) ® CAPITOL NASHVH.LE =
| 'SUNSHINE AND SUMMERTIME Faith Hill ' THE REASON WHY Vince Gill
10 8 | B.GALLIMORE,FHILL (J.RICH,R.CLAWSON,K SACKLEY) © WARNER BROS /WRN Up 3.5 millien 85 V.GILL,J.HOBBS,J.NEBANK (V.GILL,G.NICHOLSDN) ® MCA NASHVILLE |
= -
|| A — o ey | | R T |
MY LITTLE GIRL Tim McGraw 5 RED HIGH HEELS Kellie Pickler
82 = L‘ B.GALLIMORE,T.MCGRAW (T.DOUGLAS.T.MCGRAW) @® CURB i B.CHANGEY (K.PICKLER,C.LINDSEY,A.MAYO K.ROCHELLE} BNA_ -.
]ﬂﬁ] -_m- FINDIN’ A GOOD MAN Danielle Peck H ﬁu«ﬂs eams 49 53  PODUNK Keith Anderson g
A J.STOVER (J.STOVER,B.D.MAHER.C .KOESEL) @ BIG MACHINE /) L, me chan‘s s - J.STEELE,J.RICK (K.ANDERSON, THAMBRIDGE,J STEELE) @ ARISTA NASHVILLE E
| FEELS JUST LIKE IT SHOULD Pat Green i WHY ME The Lost Trailers 45

. _D.GEHMAN,J POLLARD (PGREEN.B.JAMES J.POLLARD)

biggest gain. 50

® BNA

Alan Jackson

t
© ARISTA NASHVILLE 55

Rascal Flatts
@ WALT DISNEY/LYRIC STREET

K.STEGALL (C.BEATHARD,PO'DONNEL)

| B.CHANCEY (S.NIELSON.J.HINSON) @ BNA
YOU DON'T KNOW A THING Steve Azar
| S.AZAR (S.AZAR.R.FOSTER) © DANG/MIDAS/NEW REVOLUTION
'FORE SHE WAS MAMA Clay Walker

ASYLUM-CURB

Toby Keith

ﬂ | DON'T WANT TO
© SHDW DOG NASHVILLE

M.WRIGHT (B.JAMES,PMONAHAN,A.MONROE)

Ashley Monroe With Ronnie Dunn
© COLUMBIA

LOVE IS

Montgomery Gentry

Katrina Elam

® COLUMBIA 8, TBROWN,J L SLOAS (K ELAM,B.BAKER) UNIVERSAL SOUTH
Jack Ingram - DRINKIN’ ME LONELY Chris Young
© BIG MACHINE || Al 8.CANNON (C.YOUNG.L.W.CLARK) ® RCA
Lonestar ? 1 JUST CAME BACK FROM A WAR Darryl Worley

@ BNA Wlﬂ] 914,000 m ) F.ROGERS (0.WORLEY,W.VARBLE) 903 MUSIC

Taylor Swift | audience I'VE GOT FRIENDS THAT DO Tim McGraw
@ BIG MACHINE impressions B.GALLIMORE. TMCGRAW.D.SMITH (B BEAVERS,B WARREN,B. WARREN, T.MCGRAW) © CURB_
Jason Aldean at 14 moni- ] CALIFORNIA GIRLS Gretchen Wilson
© BROKEN BOW tored stations *, G.WILSDN,J.RICH.MWRIGHT (G.WILSON,J.RICH.M WRIGHT) @ COLUMBIA

Brad Paisley Y GOOD AS GONE Little Big Town |n
© ARISTA NASHVILLE newcomer W.KIRKPATRICK, LITTLE BIG TOWN {W.KIRKPATRICK.K ROADS, PSWEET K FAIRGHILD, 4. WESTBROOK ® EQUITY |

takes Hot
Shot Debut.

ALYSSA LIES
D.GEHMAN {4.M.CARROLL)

Emerson Drive
© MIDAS/NEW REVOLUTION

Jason Michael Carroll
ARISTA NASHVILLE

"% D.HUFF.RASCAL FLATTS (T.COGHRANE)
-
| M.WRIGHT,T.GENTRY,E MONTGOMERY (M.DULANEY.J.SELLERS.N. THRASHER)
1221 . M.BRIGHT (R.MCDONALD,L.BOONE,PNELSONY
SHE’S EVERYTHING
'lﬁﬂla 8TH OF NOVEMBER

15y 1134 |
LIKE RED ON A ROSE
CRASH HERE TONIGHT

23 23
LOVE YOU

: < pawy
TIM MCGRAW

ﬂ@?’ (0050 N.GHAPMAN (TSWIFT.L.ROSE)

FROGERS (W.NANCE B.PAISLEY)
B.KENNY,J.RICH,PWORLEY (B.KENNY,J.RICH)

Big & Rich
@® WARNER BROS /WRN

T.LAWRENCE,J.KiNG (C.BEATHARD,E.HILL)

FIND OUT WHO YOUR FRIENDS ARE

Tracy Lawrence
ROCKY COMFORT/CO5 |

mlml I'b ‘ A.KRAUSS (R.L.CASTLEMAN,M.CASTLEMAN)
T.KEITH,L. WHITE {T.KEITH)
m dlm ﬂ J.STOVER (J.KNDWLES, TSUMMAR)
~ AMARILLO SKY
A GOOD MAN
LITTLE BIT OF LIFE

20 19 LIFE IS A HIGHWAY
- SOME PEOPLE CHANGE
» MOUNTAINS
" _M.KNOX {J.RICH.B KENNY.R.CLAWSON.B.PURSLEY)
1| B.ALLEN,K.FOLLESE (K FOLLESE,A.FOLLESE:V.SHAW)
K.STEGALL,PO'DONNELL (T.MULLINS.D.WELLS)

?r HITPREDICTOR

GEORGE STRAIT
JOSH TURNER
HEARTLAND
BROOKS & DUNN
DIERKS ‘BENTLEY
KEITH USBAN
KENNY CHESHEY
SUGARLAND

Don't miss another important

COUNTRY MUSIC

UPDATE

Visit www.BillboardRadioMonitor.com to sign up to register for
your free Country Radio Blast.

BillboardRadioMonitor.com

HOT COUNTRY SONGS: 133 countrK stations are electronically monitored by

Nielsen Broadcast Data Systerns, 24 hours a day, 7 days a week. Airpower award-

ed to songs appearing in the top 20 on both the BDS Airplay and Audience charts

for the first time with increases in both detections and audience. © 2006 VNU

Business Media, Inc. All rights reserved.

FITPH%DICTOH: © 2006, Promosquad and HitPredictor are trademarks of Think
ast LLC.
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For chart reprints call 646.654.4633

BROKEN

Craig Morgan
® BROKEN BOW

promosquad

BRAD PAISLEY
TRENT TOMLINSOHN
JOE NICHOLS

PHIL VASSAR
SARA EVANS
TRACE ADKINS

RASCALL FLATTH

TiM MCGRAW

ALAN JACKSON
RASCAL FLATTS

TOBY KEITH
MONTGOMERY GENTHY
LONESTAR

TAYLOR SWIFT

JASON ALDEAN

BETWEEN THE BULLETS wjessen@billboard.com

CHESNEY SCORES WITH SONG,

As Kenny Chesney’s “Live Those Songs Again”
becomes his sixth No. 1 on Top Country Al-
bums, “You Save Me” rises 11-10 and becomes
his 27th top 10 single on Hot Country Songs.

During the tracking week, Chesney’s tune
makes 24.6 million audience impressions, an
increase of 1.5 million.

Although Chesney finds his share of head-
lines on the record charts, his summer tour
also gets plenty of ink. Billboard Boxscore re-
ports that Chesney is second only to Madonna

www americanradiohistorv com

Go to www.billboard.biz for complete chart data |

Lindsey Haun
© SHOW DG NASHVILLE

ALBUM, TOUR

in summer sellouts; she’s pulled in 100% at-
tendance figures for her June-through-August
itinerary, while Chesney sold out roughly 99%
of his dates during the same frame.

The much-talked-about “Save Me” videoclip
has aired more than 150 times each at CMT
and GAC since its August premiere. That
might seem low for an artist of Chesney’s
stature, but the clip runs nine minutes long,
which almost certainly affects its rotation.

—Wade Jessen
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HOT LATIN SONGS: A panel of 99 stations (26 Latin pop, 12 tropical, 12 Latin rhythm, 49 regional Mexican) are electronically monitored 24 hours a day, 7 days a week. © 2006 VNU Business Media, Inc.
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GRUPO MONTEZ DE DURANGO
BORRON Y CUENTA NUEVA (0ISA)

10 GRUPO EXTERMINADOR

.,
« 00
W
~nN

ui-B
0L

-0

L
=1
—
-]

ﬁ 5 BEYONCE FEATURING JAY-Z COLUMBIA 89684

ARTIST IMPRINT & NUMBER / PROMOTION LABEL

A PUBLIC AFFAIR
JESSICA SIMPSON EPIC PROMO

DEJA VU (FREEMASONS/M. JOSHUA MIXES)

w0

CALL ON ME

JANET & NELLY VIRGIN PROMO
; ISIT LOVE?

110 MAQE 022

SEXYBACK

JUSTIN TIMBERLAKE JIVE 00872/Z0MBA

BUTTONS (D. AUDE MIXES)

THE PUSSYCAT DOLLS FEAT SNOOP DOGG A&M PROMOINTERSCOPE

I'M WITH STUPID

PET SHOP BOYS RHINO PROMO

TURN IT UP (DAKENFOLD/DJ DAN/P RAUHOFER MIXES)

PARIS HILTON WARNER BROS. 42902

AINT NO OTHER MAN (VASQUEZ/SHAPEUK OSPINA & SULLIVAN MIXES)
"~ CHRISTINA AGUILERA RCA PROMO/RMG

BE STILL

A XASKADE ULTRA 1436

FLY ME AWAY

GOLDFRAPP MUTE PROMO

GONE

SUN JH PROMO

i ONE NIGHT ONLY

DEENA JORES AND THE DREAMS COLUMBIA PROMO
MOVE IN MY DIRECTION
BANANARAMA THE LAB IMPORT/FULL 2000

g CHELSEA

" _STEFY CURVATURE PROMO/WINC-UP
SHINE (FREEMASONS MIXES)
LUTHER VANDRDSS J 70004 */RMG

| CALL IT LOVE
LIONEL RICHIE ISLAND PROMO/IDJMG

10

See chart legend for Hot Dance Ciub Play and Hot Dance Singles Sales rules@and explanations. © 2006, VNU Business Media, Inc.
and Nialsen SoundScan, Inc. All rights reserved. HOT DANCE AIRPLAY: 8§ cance stations are electronically monitored by Nielsen
Broadcast Data Systems. See chart legend for rules and explanations. ©2006, VNU Business Media, Inc. All nghts reserved.

5 TITLE
{=& ARTIST IMPRINT & NUMBER / PROMOTIGNLABEL
3 F*CKING BOYFRIEND
._THE BIRD AND THE BEE METRO BLUE PROMO/BLUE NOTE
IS IT ANY WONDER? (TALL PAUL MIXES)
_* KEANE INTERSUOPE PROMO
iZ- & HEAD OVER HEELS
3 EMELEE BARAK PROMO
kg DESTINATION
= JACINTA CHUNKY PROMO
s 3 SUPERNATURE (J. GARRAUD & D. TENAGLIA MIXES)
: GERRONE MALLIGATOR IMPORT
I 6 100 STORIES
ANDREA BURNS TOUCAN COVE PROMO/UNIVERSAL REPUBLIC
12 LOST
~ ROGER SANCHEZ STEALTH 1438/ULTRA

SO DEEP (CHRIS COX MIXES)
WALKER ELICIT IMPORT

] s ] 3 FLOW
% VINNY TROIA PRESENTS JAIDERE VEOA CURVVE PROMO

11 | FEEL FOR YOU
JOHN KANO PROJECT FEAT. GIA 7 LIVE 011/MUSIC PLANT

GETCHA SOME
PLEASURE CENTER NORTHCROS S MEOIA PROMO
BOsSSY
_°_KELIS FEATURING TOO SHORT JIVE PROMO/ZOMBA
% 1y MY FREEDOM
. _CHRIS WILLIS PEACE BISQUIT PROMO/CURVVE
MAMA'S ROOM (R. VISSION/PASSENGERZ MIXES)
UNDER THE INFLUENCE DF GIANTS (SLAND PROMO; 10JMG
PROMISCUOUS
NELLY FURTADO FEAT. TIMBALAND MOSLEY PROMO/GEFFEN
TURN MY WORLD AROUND (I FOUND THE ONE)
FREDRICK FORD OMC 002/MUSIC PLANT
JUMP
MADONNA WARNER BROS. PROMO |

COMMON GROUND
DAVE AUDE & TALL PAUL FEAT SISELY TREASURE AUDACKIUS PROMOKOCH

& MY NUMBER ONE
HELENA PAPARIZOU MODA 7001/MUSIC PLANT

11 FREE YOUR MIND
OHSHA KAI ACT 2 012 MUSIC PLANT

12 THE GLAMOROUS LIFE
T-FUNK FEAT. INAYA DAY MiFSTRY OF SOUND/SIVER LABEL 2506/TOMMY B0Y

&

AFRICAMSM ALL STARS YELLOW/SLVER LABEL
MOVIN ON
DYNAMIX FEATURING JASON WALKER KULT PROMO/JVM
SENSITIVITY
SHAPE: UK ULTRA PROMO
10 MAS QUE NADA
| SERGHO MENDES FEAT, THE BLACK EYED PEAS HEAR PROMO/CONCORD

TITLE

.gg ARTISY IMPRINT / DISTRIBUTING { ABEL

SHUT ME UP
| MINDLESS SELF INDULGENCE UCR 442/METROPOLS ©

sy LET ME HEAR THE MUSIC
‘-—.“ BB L.E.X. FEATURING NIK| HARIS 3MP PROMO

15 13 CRAZY
J GNARLS BARKLEY DOWNTOWN 70002/LAVA

ﬁ_._. 43 9 JOHN THE REVELATOR
o

DEPECHE MODE SIRE MUITE FRUMD REPRISE
'm
E

LOVE'S THE ONLY DRUG
ULTRA NATE SILVER LABEL PROMO/TOMMY BOY
ABOUT US
_BROOKE HOGAN FEATURING PAUL WALL SMC PROMO/SOBE
a4 15 STARS ARE BLIND
5 PARIS HILTON WARNER BROS. 42967
38 15 JUST FOR ONE NIGHT (SOLAMENTE UNA NOCHE)
INOIA SGZ PROMO/UNIVISION
39 12 SOMEBODY
RICHARD VISSION FEAT. STRANGER DAYS SOLMATIC 1079/SYSTEM

e
| ARTIST {IMPRINT / PROMOTION LABEL)

1 3 ll SEXYBACK
PRLLCH JUSTIN TIMBERLAKE JIVE/ZOMBA

DEJA VU
BEYONCE FEAT. JAY-Z COLUMBIA 89684/SONY MUSIC ©€
17 GET TOGETHER
M. MADONNA WARNER BROS. 42935 Q0
25 EVERY DAY IS EXACTLY THE SAME
NINE INCH NAILS NOTHING 006589/INTERSCOPE €

SEXYBACK
JUSTIN TIMBERLAKE JIVE 00872/20MBA @

10 STARS ARE BLIND
PARIS HILTON WARNLR BROS. 12967 00

| THE LOVE YOU FEEL
- DEZROK BURN 101/FIRE ENTEATAINMENT GROUP €
TURN IT UP
PARIS HILTON WARNER BROS. 42902 90
31 SORRY
MADONNA WARNER BROS. 42892 Q€O
45 HUNG UP
MADONNA WARNER BROS. 42845 @Q
STRAIGHT TO VIDEO

.. _MINDLESS SELF INDULGENCE METROPOLIS 409 ©

WE WILL BECOME SILHOUETTES
THE POSTAL SERVICE SUB PDP 70656 @@

- TENDER
BLACK TIE DYNASTY (D0L 055 @

GET YOUR BODY BEAT

COMBICHRIST METROPOLIS 80421 ©

« FASTER KILL PUSSYCAT

€ OAKENFOLD FEAT. BRTTANY MURPHY MAVERICKREPRISE 4200BWARNER RS DD
o7 SHAKE (X-PRESS 2 MIXES)

YING YANG TWINS FEAT. PITBULL COLLIPARK 2536/TVT ©Q

- 2 BE STILL

KASKADE ULTRA 1436 Q€ §
49 EVERYTIME WE TOUCH
CASCADA ROBBINS 72130 QO
MOUTH TO MOUTH

_r -_'_‘ __PARA TL.NUESTRA HISTORIA (FONOVISA/UG) AUDION SPECTRAL 039/GIDSTLY INTERNATIONAL @
10 g LOS BUKIS WOUND
~ " 7 LINEa DE DRO (FONOVISA/US) __VELVET ACID CHRIST METROPOLIS 434 @ B
| 14 BANDA EL RECODO SEASONS OF LOVE
- MAS FUERTE QUE NUNCA (1 ONOVISA/UG) ' = CAST OF RENT WARNER BROS. 42866 ©
42 1 BRAZEROS MUSICAL DE DURANGO 151 ) ChAZY
1€ 1 '€ ROSAS ROJAS (DISA) L GNARLS BARKLEY QOWNTOWN 7000/ATLANTIC @
#  ALICIA VILLARREAL 11 5 LAST CALL
L - 1) ORGULLO DE MUJER (UNIVERSAL LATINO) = BRAZILIAN BIRLS VERVE FORECAST 007364/VG @
44 | 11 RAMON AYALA Y SUS BRAVDS OEL NORTE SOPHIA
b ANTOLOGIA DE UN REY VOL. 2 (1 REQDIE) THE CRUXSHADOWS OANCING FERRET 20926 €
35 15 JOAN SEBASTIAN THE OTHER SIDE
WAl PAUL VAN DYK FEAT WAYNE JACKSON VANDIT S262MUTE © €

% . MAS ALLA DEL SOL iMUSART/BALBUA)

www.americanradiohistorv.com

AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA/RMG
3 7 BUTTONS
H THE PUSSYCAT DOLLS FEAT. SNOOP DOGG A&M/INTERSCOPE
WHAT A FEELING
PETER LUTS & DOMINICO NERVOUS
4 TS TOO LATE
DIATY SOUTH VS. EVERMORE ULTRA
12 CUT
PLUMB CURB
LOVE DON'T LET ME GO (WALKING AWAY)
DAVID GUETTA VS. THE EGG ULTRA
PROMISCUOUS
NELLY FURTADO FEﬁTURiNG TIMBALAND MOSLEY/GEFFEN

SATELLITES
8 SEPTEMBER ROBBINS

o 15 UNFAITHFUL
RIHANNA SRP DEF JAM/IDJMG
" [jg CRAZY
L= GNARLS BARKLEY DOWNTOWN/LAVA
11 7 ROCKTHIS PARTY

_BOB SINCLAR FEAT. BG AL & DOLLARMAN YELLOWSLVER LABEL/TOMMY 50Y
H, BE STILL

18 f_' KASKAQE ULTRA

IS IT LOVE?

g 174 110 MADE
"y 21 GET TOGETHER

! MADONNA WARNER BROS,

E 16 20 LOOK ON THE FLODR (HYPNOTIC TANGO)
BANANARAMA THE L AB/FUEL 2000

' ABOUT US
BROOKE HOGAN FEATURING PAUL WALL SMC/SOBE

8 DEJA VU
e BEYONCE FEATURING JAY-Z COLUMBIA
13 13 A PUBLIC AFFAIR
JESSICA SIMPSON EPIC

L-g 15 1g WOALD, HOLD ON (CHILOREN OF THE SKY)
|—= j BOB SINCLAR YELLOW/SILVER LABEL/TOMMY BOY
"MANEATER
NELLY FURTADO MOSLEY/GEFFEN
TELL ME WHY
SUPERMODE ULTRA
3 TURNIT UP
PARIS HILTON WARNER BROS.
1 DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS UNIVERSAL MOTOWN

FEEL ALIVE
BENASSI BROS. ULTRA

20
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Hits of the World is compiled at Biliboard/London. RE=Re-Entry

(SDUNDSCAN JAPAR) SEPTEMSER 26, 2006

. (THE DFFICIAL UK CHARTS CD.)

UNITED KINGDOM ==

ALBUMS

SCISSOR SISTERS
TA-DAH POLYDOR

SEPTEMBER 24. 2006

FRATELLIS
COSTELLO MUSIC FALLOUT

JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/ZOMBA

SNOW PATROL
EYES OPEN FICTION/POLYDOR

LEMAR
THE TRUTH ABOUT LOVE RCA

SEAMO
LIVE GOES ON (FIRST LTD EDITION) BMG FUNHOUSE
MIHIMARU GT & .
MIHIMAGIC UNIVERSAL
SHONAN NO KAZE B 1
SHONAN NO KAZE - RIOERS HIGH TOY'S FACTORY |
FERGIE i
THE DUTCHESS (LTD EDITION} UNIVERSAL
VARIOUS ARTISTS JPN Eﬁ 3
BEAUTIFUL SONGS KDKORC DE KIKU UTA WARNER |
JANET JACKSON
20 Y.0 TOSHIBA/EMI 8 NEw
CRAZY KENBAND F@
GALAXY TOSH(BA/EMI AT 8
YUKI
WAVE EPIC 8 5
HIDEAKI TOKUNAGA oty

% 14 VOCALIST2 UNIVERSAL ;@; L

10 11 VARIOUS ARTISTS R -

WHAT'S UP? R&B GREATEST HITS UNIVERSAL

FRANCIE ]

ALBUMS

=
“Lw
5= (SNEP/IFOP/MIYE-LIVE)

I .ﬂEW HELENE SEGARA

AST
EEK

SEPTEMBER 26, 2006 3

QUAND L'ETERNITE MERCURY

ELTON JOHN
THE CAPTAIN & THE KID MERCURY

RAZORLIGHT
RAZORLIGHT VERTIGO

KASABIAN
EMPIRE COLUMBIA

BOB DYLAN
MODERN TIMES COLUMBIA

THE FEELING
TWELVE STOPS AND HOME ISLAND

AUSTRALIA

ALBUMS

(ARIA)

SCISSOR SISTERS
TA-DAH POLYDOR

SEPTEMBER 24, 2006

JOHNNY HALLYDAY 2 2
FLASHBACK TOUR JOHNNY HALLYDAY

PINK
I'M NOT DEAD LAFACE/ZOMBA

B patanst
RAPHAEL
g@'”“’ RESISTANCE A LA NUIT LIVE EMm)

JUSTIN TIMBERLAKE
FUTURESEX/L JIVE/ZOMBA

CHARLOTTE GAINSBOURG P

STEPHANIE MCINTOSH

g 2 5:55 BECAUSE TIGHTRDPE UNIVERSAL
e LAURENT VOULZY 7 ESKIMO JOE
4 = LA SEPTIEME VAGUE RCA - BLACKFINGERNAILS, RED WINE WARNER
6 4 OLIVIARUIZ & 3 AUDIOSLAVE
LA FEMME CHOCOLAT UNIVERSAL l REVELATIONS EPIC
i 'i DIANA KRALL "r ﬁ; 4y SOUNDTRACK
FROM THIS MOMENT ON VERVE = L HIGH SCHOOL MUSICAL EMI
NELLY FURTADO

AYO
JOYFUL POLYDOR 8 : L0

LOOSE MOSLEY/GEFFEN

BOB DYLAN
MODERN TIMES COLUMBIA

| BENABAR
I T-._—' | & REPRISE DES NEGOCIATIONS JIVE = #
10 7 RBRAPHAEL 10 9

CARAVANE CAPITOL

ITALY

{FIMI/RIELSEN} SEPTEMBER 25, 2006

FREDDIE MERCURY 1
THE VERY BEST OF FREDDIE MERCURY SOLD PARLOPHONE

CHRISTINA AGUILERA
BACK TD BASICS RCA

{PROMUSICAE/MEDIA)

FITO Y LOS FITIPALDIS
POR LA BOCA VIVE EL PEZ D.R.O.

SEPTEMBER 27, 2006

PAULINA RUBIO
ANANDA UNIVERSAL

MANA
AMAR ES COMBATIR WARNER

EL ARREBATO
UN CUARTITO PA MIS COSAS CAPITOL

BUNBURY/VEGAS
EL TIEMPO DE LAS CEREZAS CAPITOL

ISABEL PANTOJA
DIEZ BOLERDS Y UNA CANCION OE AMOR SONY BMG

MARC ANTHONY
SIGO SIENDO YD SONY BMG

RBD
REBELDE VIRGIN

JULIO IGLESIAS
ROMANTIC CLASSICS COLUMBIA

GIANNA NANNINI
2 2 Gpaze poLvooR =
e TIZIANO FERRO
3 5 NESSUNO E' SOLO CAPITOL . 2
BOB DYLAN
4 4 yooERN TIMES COLUMSIA .
AYO S
8 5 o POLYDOR 8 NEW
IRON MAIDEN
B 3 MATTER OF LIFE AND DEATH CAPITOL B
=y SCISSOR SISTERS :
*NEW TA-DAH POLYDOR 7 s
DIANA KRALL
8 9 Rom THIS MOMENT ON VERVE . ¢
AT JUSTIN TIMBERLAKE i
L I T FuTuREsEXL JIVE/ZOMBA 5 e
10 10 LIGABUE

NOME E COGNOME WARNER BROS ; 10 NEW

~ NORWAY

JORGE DREXLER
12 SEGUNDOS DE OSCURIDAO DRO

DENMARK +

SINGLES SINGLES
- -3
E : g; {VERDENS GANG NORWAY) SEPTEMBER 26, 2006 ] g;‘w {IFPI/NIELSEN MARKETING RESEARCH) SEPTEMBER 26, 2006
1 | DON'T FEEL LIKE DANCING |" - BOTEN ANNA
SCISSOR SISTERS POLYDOR |‘| 1 ~  BASSHUNTER WARNER MUSIC
2 2 LONDON BRIDGE 2 2 MR. NICE GUY

FERGIE WILL.I.AM/A&M/INTERSCOPE

TRINE DYRHOLM CMC

PROMISCUOUS
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN

LONDON BRIDGE
FERGIE WILL.|.AM/A&M/INTERSCOPE

SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA

BRUDEVALSEN
TEODY PERDERSEN UNIVERSAL-

e ONE
y MARY J. BLIGE FT. U2 MATRIACH/GEFFEN

ALBUMS

' RUDEBOX

ROBBIE WILLIAMS CHRYSALIS

ALBUMS

i THOMAS DYBDAL e VARIOUS ARTISTS DNK

'L‘Eﬁ_g NEW SCIENCE UNIVERSAL m‘me_ M:G:P 2006 UNIVERSAL
N.KURT/E.LIND/A.HOLM/A .FUENTES 9 POUL KREBS
HALLELUJAH-LIVE SONY BMG/UNIVERSAL 2 KU DEN NAESTE DANS BLIVE MIN? CMC
SCISSOR SISTERS BOB DYLAN

.

" TA-DAH POLYDOR

MODERN TIMES COLUMBIA

5 BOB DYLAN
MODERN TIMES COLUMBIA

DODO & THE DODO'S
HITS ARIOLA

[ 3 BRUCE SPRINGSTEEN
WE SHALL OVERCOME - THE SEEGER SESSIONS COLUMBIA

OTTO BRANDENBURG
DEN STORE DTTO BOKS EMI

ALBUMS

(MEDIA CONTROL) SEPTEMBER 25, 2006

CHRISTINA STUERMER

LEBE LAUTER PDLYDOR

PUR

ES IST WIE ES IST CAPITOL

ROSENSTOLZ

DAS GROSSE LEBEN ISLAND

4 npw KASTELRUTHER SPATZEN
..UND SINGEN IST GOLO KOCH

JUSTIN TIMBERLAKE

FUTURESEX/L JIVE/ZOMBA
SCISSOR SISTERS

€ NEW 1 haw pOLYDOR

BUSHIDO

VON DER SKYLINE ZUM BORDSTEIN CAPITOL

KOOL SAVAS FT. OPTIK CREW

OPTIK TAKEOVER SONY BMG

DIE FLIPPERS

DU BIST DER OSCAR MEINES HERZENS ARIOLA

PINK
I'M NDT DEAD LAFACE/ZOMBA

CANADA

ALBUMS

(SOUNDSCAN)

‘NEw DIANA KRALL
FROM THIS MOMENT ON VERVE/UNIVERSAL
JUSTIN TIMBERLAKE
FUTURESEX/LOVESOUNDS JIVE/SONY BMG
i} New JEAN LE CLERC

OCTOBER 7, 2006

MEXICO DEP/UNIVERSAL

FERGIE
& NEW 1o purchess WILL.| AM/A&M/INTERSCOPE/UNIVERSAL
| 2 JOHN MAYER
Pt i CONTINUUM AWARE/COLUMBIA/SONY BMG
6 Now CLAY AIKEN

A THOUSAND DIFFERENT WAYS RCA/SONY BMG
i E%L g JAMES BLUNT
=l BACK TO BEDLAM CUSTARD/ATLANTIC/WARNER
NELLY FURTADO
LBOSE MOSLEY/GEFFEN/UNIVERSAL
BOB DYLAN
MODERN TIMES COLUMBIA/SONY BMG
CRAZY FROG
MORE CRAZY HITS NEXT PLATEAU/UNIVERSAL REPUBLIC/UNIVERSAL

10 10

= NETHERLLANDS =

SINGLES

| (MEGA CHARTS BV) SEPTEMBER 22, 2006
'-"I‘ .y ALS DE MORGEN IS GEKOMEN
< JAN SMIT ARTIST & COMPANY
BOTEN ANNA
| BASSHUNTER WARNER

3 BOTEN ANNA

GEBROEDERS KO BERK
5 DANCEALIFE
TIETSO FT. MAX| JAZZ BLACK HOLE

TOPPERTJE!
GUILLERMO/TROPICAL DANNY UINIVERSAL

ALBUMS

'8 | new JAN SMIT
A e
2

OP WEG NAAR GELUK ARTIST & COMPANY
, ROWWEN HEZE
RODUS & LUCIUS RHAM
BOB DYLAN
MOOERN TIMES COLUMBIA

PAUL DE LEEUW
MOOH WEER EEN CD! UNIVERSAL

YA YA YIPPEE STUDIO 100

(RIM)
FLOR

FLORIBELLA SOM LIVRE
ANDRE SARDET
ACUSTICO FAROL

BEBE LILLY

ESTE E 0 MEY MUNDO COLUMBIA
DIANA KRALL

FROM THIS MOMENT ON VERVE
MICKAEL CARREIRA
MICKAEL VIDISCO

JUANES

MI SANGRE SURCO

JOSE CID

BALADAS DA MINHA VIDA FAROL
PAULO GONZO

PAULO GONZO COLUMBIA
PACO BANDEIRA

UMA VIDA DE CANCDES FAROL

BEE GEES
THEIR GREATEST HITS - THE RECORD POLYDOR

SEPTEMBER 26, 2006

3 (NIELSER SOUNDSCAN INTERNAT{ONAL)
| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYDOR
, QUIEN ME IBA A DECIR
DAVID BISBAL VALE/UNIVERSAL LATINO
WHEN YOU WERE YOUNG
THE KILLERS ISLAND
. SEXYBACK (MAIN EXPLICIT VERSION)
JUSTIN TIMBERLAKE JIVE/ZOMBA
PROMISCUOUS (ALBUM VERSION)
NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN
CHASING CARS
. _SNOW PATROL POLYDOR/A&M/INTERSCOPE
| DON'T FEEL LIKE DANCIN'
SCISSOR SISTERS POLYDOR
CHECKING IT OUT
LIL CHRIS RCA
. U + UR HAND
| PINK LAFACE/ZOMBA
NEVER BE LONELY
. THE FEELING ISLAND
1 YOU GIVE ME SOMETHING
- _JAMES POLYDOR
HIPS DON'T LIE
SHAKIRA FT, WYCLEF JEAN EPIC
UNFAITHFUL
RIHANNA SRP/DEF JAM
- RUDEBOX (RADIO EDIT)
%, ROBBIE WILLIAMS CHRYSALIS
CHELSEA DAGGER
‘4' THE FRATELLIS FALLOUT
, LABIOS COMPARTIDOS (ALBUM VERSION)
MANA WARNER LATINA
SOMETHING ABOUT YOU {SINGLE EDIT)
JAMELIA PARLOPHONE
CALL ME WHEN YOU'RE SOBER
EVANESCENCE WIND-UP
AIN'T NO OTHER MAN
CHRISTINA AGUILERA RCA
LOVE DON'T LET ME GO (WALKING AWAY)
DAVID GUETTA VS. THE EGG GUSTD

OCTOBER 7, 2008

SING

3
w
=

(AUSTRIAN IFPI/AUSTRIA TOP 40} SEPTEMBER 25, 2006
4 5 !DONT FEEL LIKE DANCING
3 :: SCISSOR SISTERS POLYDOR

2 , STOP!DIMENTICA
TIZIANO FERRO CAPITOL
'3 { UMBEIDIRZU SEIN
4

CHRISTINA STUERMER POLYOOR
3 UNFAITHFUL
RIHANNA SRP/DEF JAM

SEXYBACK
JUSTIN TIMBERLAKE JIVE/ZOMBA

ALBUMS

] CHRISTINA STUERMER
1 NEW ek Lauten poLYDOR
KASTELRUTHER SPATZEN
. UND SINGEN IST GOLD KOCH
jie= SCISSOR SISTERS

3 { NEW Ta.0ar POLYDOR

i g

-

a4 2 WOLFGANG AMBROS
STEH GRDD ARIOLA
5 3 SEMINO ROSSI
L - ICH DENK AN DICH KOCH

CE

‘SINGLES

GRI

| (IFPI GREECE/DELOITTE & TOUCHE)  SEPTEMSER 25, 2006

4 OLAITIPOTA
MIKHALIS KHATZIGIANNIS UNIVERSAL
PSAKHNO STI NIKHTA
GIORGOS GIANNIAS UNIVERSAL
"3 3 EFTIKHOS

| THANOS PETRELIS HEAVEN
5 SUMMER IN GREECE

4 GIORGOS MAZONAKIS HEAVEN
=) 4 THE REINCARNATION OF BENJAMIN BREEG
=2 {RON MAIOEN CAPITOL

IRON MAIDEN
A MATTER OF LIFE AND DEATH CAPITOL

BLIND GUARDIAN

A TWIST IN THE MYTH NUCLEAR BLAST
MADELEINE PEYROUX

HALF THE PERFECT WORLD ROUNDER RECOROS
SHAKIRA

ORAL FIXATION VOL. 2 EPIC

4 2
WNEW BEYONCE KNOWLES
B8'DAY COLUMBIA

Data for week of OCTOBER 7, 2006 | CHARTS LEGEND on Page 56
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EUROCHARTS

: EURGCHARTS ARE COMPILED BY BILLEOARD FROM THE NATIONAL SINGLES AND ALBUM
SALES CHARTS OF 20 EUROPEAN COUNTRIES. SEPTEMBER 27, 2006
SEXYBACK

JUSTIN TIMBERLAKE JIVE/ZOMBA

| DON'T FEEL LIKE DANCING

SCISSOR SISTERS POLYDOR

RUDEBOX

ROBBIE WILLIAMS CHRYSALIS

UNFAITHFUL

RAIHANNA SRP/DEF JAM

LONDON BRIDGE

FERGIE WiLL.) AM/ASM/INTERSCOPE

PROMISCUOUS

NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN

LA LOI DU SILENCE

' JOHNNY HALLYDAY WARNER

HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

ME&U

__CASSIE NEXISELECTION/BAO BOY/ATLANTIC

WHEN YOU WERE YOUNG

THE KILLERS LIZARD KING/UNIVERSAL

PAS LE TEMPS

FAF LARAGE M6 INTERACTIONS

FACON SEX

TRIBAL KING ULM

DEJA VU

" BEYONCE KNOWLES FT. JAY-Z COLUMBIA

ROCK THIS PARTY (EVERYBODY DANCE NOW)
BOB SINCLAR FT. CUTEE-B YELLOW PRODUCTIDN

COUP DE BOULE
LA PLAGE UP

SEPTEMBER 27, 200

JUSTIN TIMBERLAKE
FUTURESEX/LI JIVE/ZOMBA

. SCISSOR SISTERS
-NEW TA-DAH POLYDOR
-m BOB DYLAN

= MODERN TIMES COLUMBIA
gj g DIANA KRALL
= - FROM THIS MOMENT ON VERVE
lgw CHRISTINA STUERMER
=S¥ LEBE LAUTER POLYDOR
IRON MAIDEN
A MATTER OF LIFE AND DEATH CAPITOL
FREDDIE MERCURY
THE VERY BEST OF FREDDIE MERCURY SOLO PARLOPHONE
ELTON JOHN
THE CAPTAIN & THE KID MERCURY
' FRATELLIS
= COSTELLD MUSIC FALLOUT
PINK
I'M NOT DEAD LAFACE/ZOMBA
CHRISTINA AGUILERA
BACK TO BASICS RCA
PUR
ES 1ST WIE ES IST CAPITOL
KASTELRUTHER SPATZEN
...UND SINGEN IST GOLD KOCH

SNOW PATROL
EYES GPEN FICTION/POLYDOR

5
' NELLY FURTADO
LOOSE MOSLEY/GEFFEN

RADIO AIRPLAY o

MusiC Contro
RADIO AIRPLAY INFORMATION FROM 17 EUROPEAN COUNTRIES AS MONITORED AND
‘w2 TABULATED BY NIELSEN MUSIC CONTROL.

SEPTEMBER:27, 2006
UNFAITHFUL

RIHANNA SRP/DEF JAM

I DON'T FEEL LIKE DANCIN'
SCISSOR StSTERS POLYDOR

SEXYBLACK

JUSTIN TIMBERLAKE JiIVE/ZOMBA

AIN'T NO OTHER MAN

CHRISTINA AGUILERA RCA

CRAZY

GNARLS BARKLEY COWNTOWN/ATLANTIC
ROCK THIS PARTY

BOB SINCLAR FT. CUTEE-B YELLOW PRODUCTION
PROMISCUOUS

NELLY FURTADO FT. TIMBALAND MOSLEY/GEFFEN
WHO KNEW

PINK LAFACE/ZOMBA

HIPS DON'T LIE

SHAKIRA FT. WYCLEF JEAN EPIC

DEJA VU

BEYONCE FT. JAY-Z COLUMBIA

TSMILE

LILY ALLEN REGAL/PARLOPHONE
BREAKAWAY

KELLY CLARKSON RCA

YOU GIVE ME SOMETHING
JAMES POLYDOR

LOVE DON'T LET ME GO

DAVID GUETTA VS. THE EGG GUSTO

ME & U
CASSIE NEXTSELECTION/BAD BOY/ATLANTIC

Data for week of OCTOBER 7, 2006 |

For chart reprints call 646.654.4€23
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See Chart Legend for rules and explanaions.
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ARTIST ARTIST
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
JONNY LANG MARK HARRIS

THE LINE BETWEEN THE TWO INO 3365/PROVIDENT-INTEGRITY
PASSION WORSHIP BAND

PASSION: EVERYTHING GLORIOUS SIXSTEPS/SPARROW B094/EMI CMG
DAVID PHELPS

THE LEGACY OF LOVE: DAVID PHELPS LIVE WORO-CURB 86871 ®
JEFF & SHERI EASTER

MILES AND MILESTONES SPRING HILL 1642

BRIAN LITTRELL

WELCOME HOME REUNION 10098/PROVIDENT-INTEGRITY

NATALIE GRANT

AWAKEN CURB 78860/WOR0-CURB

STELLAR KART

WE CANT STANO SITTING DOWN WORC-CURB 86991

SALVADOR

| DISMISS THE MYSTERY WORD-CURB 86512

GAITHER VOCAL BAND -

GIVE IT AWAY GAITHER MUSIC GROUP 2648/EMI CMG

TURN ARQUND A&M 007517/PROVIDENT-INTEGRITY
JEREMY CAMP
RESTORED BEC 8615/EMI CMG
ALAN JACKSON
PRECIOUS ACR/ARISTA NASHVILLE 80281/PROVIDENT-INTEGRITY
VARIOUS ARTISTS
THREE WOODEN CROSSES WORD-CURB 86582
FLYLEAF
FLYLEAF OCTONE 50005/PROVIDENT-INTEGRITY
JARS OF CLAY
00D MONSTERS ESSENTIAL 10820/PRDVIDENT-INTEGRITY
NORMA JEAN
EDEEMER SOLID STATE/TOOTH & NAIL 3560/EMI CMG
CASTING CROWNS
LIFESONG BEACH STREET/REUNION 10770/PROVIGENT-INTEGRITY @
SELAM
SLESS THE BROKEN ROAD - THE DUETS ALBUM CURB 78944/WORO-CURB
BT MAT KEARNEY

 Re| m

P
i

END OF SILENCE ESSENTIAL 10807/PROVIOENT-INTEGRITY
NICOLE C. MULLEN
REDEEMER: THE BEST OF NICOLE C. MULLEN WORD-CURB 86569

KUTLESS e
HEARYS OF THE INNOCENT BEC 3906/EMI CMG & [ - o

COMING UP TO BREATHE ING 3872/PROVIDENT-INTEGRITY

BEBO NORMAN
BETWEEN THE DREAMING AND THE COMING TRUE ESSENTIAL 10799/PROVIOENT-INTEGRITY

KIRK FRANKLIN * KIERRA KIKI SHEARD
HERO FO YO SOUL/GDSPO CENTRIC 71019/PRDVIDENT-INTEGRITY . THIS IS ME EMI GOSPEL 2483/EMI CMG
THIRD DAY KUTLESS

WHEREVER YOU ARE ESSENTIAL 10795/PROVIDENT-INTEGRITY STRONG TOWER BEC 5391/EMI CMG

UNDEROATH ! TODD AGNEW

DEFINE THE GREAT LINE SDLID STATE/TOOTH & NAIL 2658*/EMI CMG & REFLECTION OF SOMETHING ARDENT/SRE 2526/PROVIDENT-INTEGRITY ®
VARIOUS ARTISTS | | LECRAE

WOW WORSHIP (AQUA) WORD-CURE/EMI CMG/SONY BMG MUSIC 10814/PROVIDENT-INTEGRITY AFLER THE MUSIC STOPS REAC!I/&R_DSS_M_OVEMEN_T 30021/PROVIDENT-INTEGRITY

BARLOWGIRL B HILLSONG
ANOTHER JOURNAL ENTRY FERVENT 86446/WORD-CURB i UNITED WE STAND HILLSONG/INTEGRITY 3905/PROVIDENT-INTEGRITY &

=2
MARY MARY i HAWK NELSON
. SMILE, IT'S THE END OF THE WORLD TDOTH & NAIL 5613/EMI CMG

VARIOUS ARTISTS
| CAN ONLY IMAGINE INO/TIME LIFE 19223/PROVIDENT-INTEGRITY

CECE WINANS = i

MARY MARY MY BLOCK/INTEGRITY GOSPEL/COLUMBIA 3537/PﬂIDEN_T‘INTEGRITY

VARIOUS ARTISTS
BELIEVE SONGS OF FAITH FROM TODAT'S TOP COUNTHY & CHRISTIAN ARTISTS ARISTA NASHVILLE 10B22/PROVIDENTINTEGRITY

I HILLSONG |
] 3 MIGHTY TQ SAVE: LIVE HILLSONG AUSTRALIA/COLUMBIA 4038/PROVIDENT-INTEGRITY & wrl

AARON SHUST
ANYTHING WORTH SAYING BRASH 0017/WORD-CURB

El' VARIOUS ARTISTS i
b WOW HITS 2006 EMI CMG/PROVIDENT-INTEGRITY/WORD-CURB 1247/EMI CMG
LEELAND

SDUND OF MELODIES ESSENTIAL 10812/PROVIDENT-INTEGRITY

AUDIO ADRENALINE

ADt0S: THE GREATEST HITS FOREFRONT 5086/EMI CMG &

"3 KRYSTAL MEYERS
DYING FDR A HEART ESSENTIAL 10815/PROVIDENT-INTEGRITY

PURIFIED PURESPRINGS GOSPEL/INO 3634/PROVIDENT-INTEGRITY
i DAVID CROWDER BAND

A COLLISION OR (3 + 4 = 7) SIXSTEPS/SPARROW 1229/EMI CMG
ISRAEL & NEW BREED

ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 3647/PROVIDENT-INTEGRITY N
VARIOUS ARTISTS

OPEN THE EYES DF MY HEART INO/EPIC 3649/PROVIDENT-INTEGRITY
. FALLING UP

EXIT LIGHTS BEC 3561/EMI CMG

JACI VELASQUEZ
ON MY KNEES: THE BEST OF JACI VELASQUEZ WORD-CURB 86568

Lot

ARTIST

~ TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL
TONY TERRY

CHANGED! STUDIO 25/JEG 5912/KOCH

JEFF MAJORS
SACRED CHAPTER 6 MUSIC ONE/EPIC B3743/SONY MUSIC

ARTIST
TIILE IMPRINT & NUMBER / DISTRIBUTING LABEL

_e|

VICKIE WINANS
OMAN T0 WOMAN: SONGS OF LIFE VERITY 85576/Z0MBA
MARY MARY
MARY MARY MY BLOCK/COLUMBIA 77733/SONY MUSIC
JUANITA BYNUM
A PIECE OF MY PASSION FLOW 9301
VARIOUS ARTISTS
WOW GOSPEL 2006 EM) CMG/WORD-CURB 75160/20MBA

THE CARAVANS
PAVED THE WAY MALACO 4542

NICOLE C. MULLEN
THE BEST OF NICOLE €. MULLEN WORD-CURB 86569/WARNER BROS.
KIERRA KIKI SHEARD
THIS IS ME EMI GOSPEL 32483
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY VOLUME 2 POOIUM 2505
NORMAN HUTCHINS
WHERE | LONG TO BE JO; 1270
YOLANDA ADAMS
DAY BY OAY ELEKTRA/ATLANTIC 83789/AG
LECRAE
AFTER THE MUSIC STOPS REACH 30021/CROSS MOVEMENT
CECE WINANS
PURIFIED PURESPRINGS GOSPEL/INO 93997/SONY MUSIC
ISRAEL & NEW BREED
ALIVE IN SOUTH AFRICA INTEGRITY GOSPEL/EPIC 94893/SONY MUSIC
DARIUS BROOKS
MY SOUL JMG 1000/KOCH
BYRON CAGE
AN INVITATION TO WORSHIP GOSPO CENTRIC 71281/Z0MBA
MARTHA MUNIZZI
NO LIMITS...LIVE INTEGRITY/COLUMBIA 77093/SONY MUSIC
BISHOP G.E. PATTERSON & CONGREGATION
SINGING THE OLD TIME WAY PODIUM 2504
REV. ANDREW CHEAIRS & THE SONGBIRDS
MAKE UP YOUR MIND EMMANUEL 3723
SHEKINAH GLORY MINISTRY
LIVE KINGDOM 1011/800KWORLD
DONNIE MCCLURKIN
PSALMS, HYMNS & SPIRITUAL SONGS VERITY 64137/Z0MBA
MEN OF STANDARD
COLUMBIA 80880/SONY MUSIC
THE SINGING PASTORS OF PISCATAWAY
DOWN THROUGH THE YEARS GAME 5260
y SMOKIE NORFUL
NOTHING WITHOUT YOU EMI GOSPEL 77795 &

21:03
TWENTY ONE 0 THREE PAJAM/GOSPQ CENTRIC/VERITY 71621/Z0M8A '

SOUNDTRACK
)

THE GOSPEL VERITY 71620/20MBA q
DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS .

FINALE: ACT TWO EMI GOSPEL 54835 @

HEZEKIAH WALKER & LFC
20\85 THE EXPERIENCE VERITY 62829/20M8A

:
ht)

1ZzY

IN AWE OF YOU VGR/JEG 5906/KOCH

APOSTLE DONALD L. ALFORD & THE GATHERING OF WORSHIPERS =

IT'S ALL ABOUT YOU HOLY SPIRIT 0430/TASEIS

LEE WILLIAMS AND THE SPIRITUAL QC'S

SOULFUL HEALING MCG 7042

VARIOUS ARTISTS

HIP HOPE HITS 2007 GOTEE 47744

DONALD LAWRENCE PRESENTS THE TRI-CITY SINGERS

FINALE: ACT ONE EMI GOSPEL 33345 ®

VARIOUS ARTISTS

THE VERY BEST OF PRAISE & WORSHIP LEGACY/VERITY 81605/Z0MBA

VICKI YOHE

'1 _' HE'S BEEN FAITHFUL PURESPRINGS GOSPEL 86353/EMI GOSPEL

THE BROOKLYN TABERNACLE CHOIR

I'M AMAZED...LIVE INO 96415/SONY MUSIC

JUDITH CHRISTIE MCALLISTER

IN HiS PRESENCE: LIVE! JUDAH 51834/ARTEMIS GOSPEL

VARIOUS ARTISTS

WOW GOSPEL 2005 WORO-CURB/EM1 CMG/VERITY 65344/70M 1A

DAVID G. EVANS

HEALED WITHOUT SCARS ABlﬂ‘l_OANT HARVEST 0848

ANTWAUN STANLEY

| CAN DO ANYTHING BAJADA 54755/LIGHTYEAR

VIRTUE

TESTIMONY OARKCHILD GOSPEL/INTEGRITY GOSPEL 82184/SONY MUSIC

LUCINDA MOORE

LUCINDA MOORE TYSCOT 4150/TASEIS

l RAMSEY LEWIS

WITH ONE VOICE NARADA JAZZ 60699/BLG

VARIOUS ARTISTS

GOTTA HAVE GOSPEL 3 INTEGRITY GOSPELANTEGRITY/GOSPO CENTRICEPIC 94426/SONY MUZIC

GRITS

7 GOTEE 42655

SHIRLEY CAESAR

| KNOW THE TRUTH ARTEMIS GOSPEL 51635

JIMMY HICKS & THE VOICES OF INTEGRITY

— BORN BLESSED WORLD WIDE GOSPEL 3041
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CHARTS

ALBUN CHARIS

Bales date compiled from a comrprehesive pool of U.S. music merchants by Nielsen
SoundScan, Sales data for R&B/hip-hop retail charts is complled by Nielsen
SoundScan from a national subset of eore stores that specalize in those genres.

@ Albunms with the greatest sales gains this week.

SAEATEST
atien  f ©°

73 Where included, this awa-d indicates the titie with
B3] the chart's biggest percentage growth.

Where included, tls award Indicates the tite
with the chart’s iargest Jnit increase.

Indicates album entered to2 100 of The Billboard 200
(=TT and has been removed from Heatseekers char..

FRICING/CONFIGURATION

(D/Cassete prices are suggested list or equivalent prices which are projected
from wholesale prices. @ after pnce irdicates album only available on DualDisc.
CD/DVD afer price indicates CD/DVD sombo only availabke, ® DualDisc avail
asle. ® COH/DVD combo avallable. * indicates vinyl LP is available. Pricing and
vryl LP availability are not included or all charts.

SINGLES CHAR S | -

RADIO AIRPLAY SINGLES CHARTS

Compiled from a national sample of data supplied by Nietssn Broadcast Data
S=stems. Charts are ranked by nambe: of gross audience mpressions, comput-
ec by cross-referencing exact times of airplay with Arbitror listener data. The
exceptions are the Rhythmic Top 40, Adut Top 40, Adult Contemporary, Modern
Reck and Adult R&B charts, whict are -anked by total detections.

@ Songs showing an increase in audience {or detections
owar the previous week, regardless of chart movement.

RECURRENT RULES

Sangs are removed from the Hot 1€0 and Hot 100 Airplay charts simuttaneously

if they have been on the Hot 100 for more than 20 weeks and rank below 50. Songs
are removec from the Hot R&B/Hip-Hop 3ongs and Hot R&BHip-Hop Airpiay charts
simultaneously if they have been 01 the Hot R&B/Hip-Hop Sirgles & Tracks for more
then 20 weeks and rank below 50. Songs are removed from the Pop 100 and Pop
109 Airplay charts simultaneously i they 1ave been on the Pao100 for more than 30
wezks and rank below 30. Titles are remeved from Hot County Songs if they have
be=n on the chart for more than 20 weeks and rank below 15 n detections or audi-
ence, provided that they are not still gaining enough audience points to bullet. Songs
are removed from the Aduit Top 40, Adult Contemporary, Adut R&B, and Hot Dance
Airlay charts if they have been on the chart for more than 20 weeks and rank below
15 120 for Modem Rock and Latin) or if trey have been on the chart for more than 52
wes=ks and bzlow 10.

SIMGLES SALES CHARTS

The top selling singles compiled from a ~ationat sample of r=tail store, mass
merchant, and intemet sales reports colected, compited, ardd provided by
Nie'sen SoundScan. For R&B/Hip-Hop Sngles Sales, sales Jata is compiled
from a national subset panel of co-e R&B/Hip-Hop stores by Nielsen Soundscan.
@ 3ingles wth the greatest sales gains.

CCNFIGURATIONS

® CD single avallable. © Digital Download available. @ DVC single available.
O \inyl Maxi-Single available. @ V nyl Sihgle avallable. @ CD Maxi-Single
avalable. Configurations are not include 1 on all singles chants.

HITPREDICTOR

1y dndicates title eamed HitPredictor sta.us In that particular format based on
research data provided by Promosquad. Songs are tested or¥ine by Promosquad
usirg multiple listens and a nationwide sample of carefully prafiled music con-
sumers. Songs are rated on a 1-5 scale; nal results are based on weighted posi-
tivez. Songs with a score of 65 or more (85 or more for county) are judged to
have Hit Potential; aithough that benchmark number can fluctsate per format
based on the strength of available rwsic. For a complete and updated list of cur-
rentsongs with Hit Potential, commentary. polls and more, please visit www.hitpre-
dicter.com.

DABCE CLUB PLAY
Corrpiled from a national sample of repots from ciub DJs.
@ Etles with the greatest club play ncrease over the previoLs week.

AWARD CERL LEVELS S

ALEUM CHARTS

@ Recording Industry Assn. Of America (RIAA) certification far net shipment of
500,900 albums (Gold). B RIAA certfiication for net shipment

for 1 million units (Platinum). @ RIAA certification for net shipment of 10 mitlion
units (Diamond). Numeral within Plat num or Diamond symbo indicates album’s
mutti-platinum level. For boxed sets, and double albums with 3 running time of
100 minutes o- more, the RIAA muttplies shipments by the number of discs and/
or tases. O Certification for net shipments of 100,000 units (0-0). [ Certification
of 200,000 units (Platino).  Certification cf 400,000 units (Muti-Platino).

SINGLES CHARTS

@ RINA certificztion for 500,000 paid downioads (Goid). Il RIAA cartification for

1 milkon paid downloads (Platinum). Numerd within platinum symbol indicates song’s
muttiplatinum level. O RIAA certification for n=t shiprment of 500,00 singles (Gokd).

MUSIC VIDEO SALES CHARTS

@ RlaA gold certification for net shipment of 25,000 units for video singles.

O RinA gold certification for net shipment of 50,000 units for shortform or
longferm videos. Bl RIAA platinum cetification for net shipment of 50,000 units
tor video singles. L] RIAA platinum certificztion for sales of 100,000 units for
shortDm or iongtorm videos.

DVD SALES/VHS SALES/VIDEO RENTALS

@ RIZA gold certification for net shipmant of 50,000 units or $1 million in sales at
suggested retai price. ll RIAA platinum cerification for sales of 100,000 units of $2
mitlion In sales at suggested retail price. O FRMA gold certificaticn for a minimum
sale cf 125,000 units or a dotlar volume of $3 million at retail for heatrically released
programs; or of at least 25,000 units and $1/million at suggestec retail for non-the-
atrical titles. L] IRMA platinum certificazion fo- a minimum saie of 250,000 units or a
dollar volume of $18 million at retall for theavically released programs, and of at
least. 30,000 unts and $2 million at suggest=d retail for non-thearical tities.

SEE BELOW FOR COMPLETE LEGEND INFORMATION.

ARTIST

SALES DATA COMPILER 8Y
N
Nielsen
SouncScan

g ARTIST E
TITLE IMPRINT & NUMBER / DISTRIBUTING LABEL ‘ TITLE IMPRINTANUMBER/DISTRIBUTING LABEL ]
#" BONE THUGS-N-HARMONY JUSTIN TIMBERLAKE

B8 THuG STORIES MO THUGS 5864/KOCH (17.98) i FUTURESEX/LOVESOUNDS JIVE 88062/Z0MBA e

SOUNDTRACK

| THE LAST KISS LAKESHORE 33869 (18.98)
MUSHROOMHEAD
'SAVIOR SORROW FILTHY HANDS 902/MEGAFORCE (15.98)
IRON MAIDEN
A MATTER OF LIFE AND DEATH SANCTUARY 84766 (18.98) ®

1, YO LATENGO

"I AM NOT AFRAID DF YOU AND | WILL BEAT YOUR ASS MATADDR 692° (15.98)
6 -:;1 LITTLE BIG TOWN

{%1 THE ROAD TO HERE EQUITY 3010 (13.98)

4 M DANE COOK

B0 RETALIATION COMEDY CENTRAL 0034 {18.98 CO/OVO) @
BEN KWELLER
BEN KWELLER ATO 21559 (15 98)

" JARS OF CLAY

= GOOO MONSTERS ESSENTIAL 10820 {17.98)

JEDI MIND TRICKS

SERVANTS IN KEAVEN, KINGS IN HELL BABYGRANDE 1002* (18 98)

.n g1 JASON ALDEAN y

10 I%I- JASON ALDEAN BROKEN BOW 7657 (12.98) .

8 5 VARIOUS ARTISTS

_DH_UEIK_!I‘LS_V_N.. 2 TVT.2508 (18.98)

HELLOGOODBYE

- Z0MBIES) ALIENS! VA_MPIEESI DINOSAURS! DRIVE-THRU 83645 (11,98)

PSS FEAR BEFORE THE MARCH OF FLAME
B THE ALWAMPENAMOUTEEQUAL VISION 121 {12.98)

Sl CRUNCHY BLACK

ON MY OWN HYPNOTIZE MINDS 3616 (16.98)

B BONNIE "PRINCE BILLY
THE LETTING G0 DRAG CITY 420" (15.98)
BONE THUGS-N-HARMONY -
~ GREATEST HIIS RUTHLESS 25423 {18.98) -

Al THE BLACK CROWES
FREAK N' ROLL ...INTO THE FOG: THE FILLMORE, SAN FRANCISCO EAGLE 20095 (17.98)

THOM YORKE
THE ERASER XL 200*/8EGGARS GROUP (16.98)

EMERSON DRIVE

COUNTRIFIED MIDAS 90088 (13.98)

1 '3 BULLET FOR MY VALENTINE
THE POISON TRUSTKILL 74 (13,98)

" 54 s YANNI
YANNI LIVEI: THE CONCERT EVENT YANNI 3564/IMAGE (16.98)

i s = M. WARD
- 16 .; | POST-WAR MERGE 280 {15.98)

{
=

VARIOUS ARTISTS
ROGUE'S GALLERY: PIRATE BALLADS, SEA SONGS & CHANTEYS ANTI- 86817/EPITAPH (22.98)

2 '1.."; DRAGONFORCE
L = JHU_M_AN_EMPAGE SANCTUARY/ROADRUNNER 618034/IDJMG (17.98)
J CAT POWER
1 .g‘_'.I 19 & THE GREATEST MATADOR 626* {15.98)
5 JOHNNY CASH
= RINER COUNTRY LEGENDS OC| 40927 (8.98 CO/DVD) ®
5> MANNHEIM STEAMROLLER
= HALLOWEEN 2: CREATURES COLLECTION AMERICAN GRAMAPHONE 1033 (18.98)
SUFFOCATION
SUFFOCATION RELAPSE 766584 (15.98)

30 23 - ANIDIFRANCO
= " | REPRIEVE RIGHTEQUS BABE 052 (15.98)

] 44 [z AARON SHUST
| . 'S ANYTHING WORTH SAYING BRASH 0017 (13.98)
B ‘= JUANITA BYNUM
32 us>s A PIECE OF MY PASSION FLOW 9301 (17.98) ‘
ap bz THE 101 STRINGS ORCHESTRA
= ~ HALLOWEEN FRIGHT NIGHT MADACY SPECIAL PRODUCTS 52418/MADACY (5.98 CO/DVD) @
LINDA RONSTADT ANN SAVOY
ADIEU FALSE HEART VANGUARD 79808/WELK (17.98)

JOSEPH ARTHUR
NUCLEAR DAYOREAM LONELY ASTRONAUT 001 (15.98)

H: IN THE EVES OF FIRE METAL BLADE 14574 (13.98) ®

3y 5 J DILLA AKA JAY DEE
THE SHINING BBE 076" (15.98)

g |z HEAVENS
G PATENT PENDING EPITAPH 86828 (13.98) _ |
'\{ ¢ EVERCLEAR =
~ " WELCOME TO THE DRAMA CLUB ELEVEN SEVEN 076 (15.98) |
a8 25 7 UNEARTH

ZF 5 BASEMENT JAXX
140 2 2 CRAZY ITCH RADIO XL 205*/BEGGARS GROUP {16.98)
E 30 '*5 GOV'T MULE
=t HIGH & MIGHTY ATO 21555 (16.98)
| ‘.‘ 48 4 MR.CAPONE-E

DON'T GET IT TWISTED SMC 150 (16.98)

e _.s"' THE CARAVANS
S€ [¥ . PAVED THE WAY MALACO 4542 (16.98)
) BETWEEN THE TREES
A THE STORY AND THE SONG BONDED 1 (12.98)

SOUNDTRACK
N SNAKES ON A PLANE: THE ALBUM DECAYDANCE 39069/NEW LINE (16.98)

@' DRY KILL LOGIC
DF VENGEANCE AND VIDLENCE PSYCHODRAMA 1007/REPOSSESSION (15.98)

19 ”_ DJ KHALED
LISTENNN: THE ALBUM TERROR SQUAD 4116*/KOCH (17.98)

a8 50 |24 RAMON AYALA Y SUS BRAVOS DEL NORTE
ANTOLOGLA DE UN REY VOL. 2 FREDDIE 1940 (16.98)

'[5 DJ KAYSLAY & GREG STREET
| THE CHAMPIONS: THE NORTH MEETS THE SOUTH DEJA 34 5815/KOCH (17.98)
’5‘-:' 12 |2 CARBON LEAF

-OVE, LOSS, HOPE, REPEAT VANGUARD 79799/WELK (17.98)

TOP INDEPEND=NT ALBUMS: Independent Albums are current titles that are sold
via Independert distribution, including those that are fulfilled via major branch distrib-
utors. TASTEMRXERS: Top selling albums from a core panel of trend-setting inde-
pendent and smzll-chain stores. WORLD: See charts legend for rules and explana-
tions. FROM BR_BOARD.BIZ: A weekly spotlight on one of the charts that are
updated weekly n billboard.biz, including ones that are exclusive to Billboard's web
siles. © 2006, \MUJ Business Media, Inc. and Nielsen SoundScan, Inc. All rights
reserved.
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3 BOB DYLAN
MODERN TIMES COLUMBIA 87606*/SONY MUSIC @

[ i LUPE FIASCO
i LEPE FESCO'S FOOD & LIQUOR 1ST & 15TH/ATLANTIC 83980*/AG

.:",- | 4 5 JOHN MAYER
i S CONTINULM AWARE/COLUMBIA 79019*/SONY MUSIED

DJ SHADOW

THE QUTSIOER UNIVERSAL MOTOWN 007443/UMRG
-B' FERGIE
d /4 THE DUTCHESS WlLL.I.AN_'A&M 007490/INTERSCOPE

5 p THE MARS VOLTA
§S0 SN AMPUTECHTURE GOLDSTANDARDLABS/UNIVERSAL MOTOWN 007214/UMAG
TV ON THE RADIO
RETURN TO COOKIE MOUNTAIN INTERSCDPE 007466
" YO LA TENGO
| AM NOT AFRAID OF YOU AND | WILL BEAT YOUR ASS MATAI w.“:"__
DIANA KRALL
FROM THIS MOMENT ON VERVE 007323/VG
BONNIE "PRINCE" BILLY
THE LETTING GO DRAG CITY 420
MASTODON
" _BLODD MOUNTAIN RELAPSE/REPRISE 44364/WARNEF BROS. ®
NEW FOUND GLORY
COMING HOME SURETONE/GEFFEN 007495/INTERSCCPE
ELTON JOHN
THE CAPTAIN & THE KIO ROCKET 007545/INTERSCOPE
CHINGY
HOODSTAR SLOT-A-LOT 12135/CAPITDL

R e
WWORLD.
s e :

TITLE iMPRINTANUMBER/DISTRIBUTING LABEL ¥
1 1 gs CELTIC WOMAN .l

CELTIC WOMAN MANHATTAN 60233/BLG

JAKE SHIMABUKURO
GENTLY WEEPS HITCHHIKE 1105

3 2. GOTAN PROJECT
$.5 LUNATICO XL 195"/BEGGARS GROUP
" 4 3 g GAELIC STORM
! A EBING VERlELLIES LOST AGAIN 20061
& ALl FARKA TOURE
B e I SAVANE NDLESUCH 79965/WARNER BRO_S_
-I'a‘- 8 VARIOUS ARTISTS
B4 CELTIC LAOIES MADACY SPECIAL PRODUCTS 12161/MADACY
CIRQUE DU SOLEIL
KA CIRQUE DU SOLEIL 20024
8 6 44 SEUJORGE
’ THE LIFE AQUATIC STUDID SESSI HOLLYWOOD 162576
u 7 33[ VARIOUS ARTISTS
-, PUTUMAYO PRESENTS: PARIS PUTUMAY( 249
@ PATRIZIO
| | THE ITALIAN NEXT PLATEAU/UNIVERSAL MOTOWN 006240/UMRG
5 5 AMY HANAIALI'I
N © = GENERATION HAWA!'l HANAIALI' 8556
| ! . CIRQUE DU SOLEIL
128 9 128 0reo GiRauE bu SOLEN 25

'+ >y LILA DOWNS
@ 15 ”J_ LA CANTINA NARADA 34248/BLG
11 |3 VARIOUS ARTISTS
PUTUMAYO PRESENTS: ACOUSTIC AFRICA PUTUMAY( 251

14
Ll!‘- 10 |3 RICHARD BONA

I, TIKI DECCA 007178/UNIVERSAL CLASSICS GROUP

TOP - HEATSEEKERS:

SOUTH ATLLAN

Billboard
&

GOD'S PROJECT (PREMIUM LATIN/SONY BMG NORTE)
CRUNCHY BLACK
N MY OWN (HYPNDTIZE MINDS
LA 5A ESTACION
| _EL MUNDO SE EQUIVOCA (SONY BMG NORTE)
TOBY LOVE
TOBY LOVE (SONY BMG NORTE)
BEN KWELLER
| BEN KWELLER (ATO)
LOS BUKIS
30 RECUERDOS (FONOVISA/UG)

{ VITTORIO
VITTORIO (POLYDOR/DECCAMUSIC FOR A BETTER WORLD/UNIJERSAL CLASSICS GROUP)

JEDI MIND TRICKS
| SERVANTS N HEAVEN, KINGS IN HELL (BABYGRANDE)

' 2y CALLE13

b ALLE 13 (WHITE LIDN/SONY BMG NORTE)
FEAR BEFORE THE MARCH OF FLAME
“HE ALWAYS OPEN MOUTH (EQUAL VISION)

3 2 RAKIM & KEN-Y
| MASTERPIECE: NUESTRA 0BRA MAESTRA (PINA/UNIVERSEL LATINO)
MONCHY & ALEXANDRA
EXITOS {J&N/SONY BMG NORTE)
75

ALEXIS & FIDO
BETWEEN THE TREES
S@’ s REGGAETON NINOS
- NINOS VOL. 2 (EM! TELEVISA)
o
=_ '1‘7

L0S REYES DEL PERREQ (SONY BMG NORTE)
THE STORY AND THE SONG (BONDED)
33 AVENTURA

Data for week of DCTOBER 7, 2006
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SALES DATA
COMPILED BY

N i
Nielsen
videoScan

SA_ES DATA COMPILED BY
N
Nieisen
SoundScan

HOT VIDEOCLIPS & VIDED
ONITOR °

Based on audience-weighted plays from MTV, VH1, BET and CMT, and non-
weighted plays from elght other channels, as monitored by Nlelsen Broadcast
Data Systems. See Chart Legend for rules and explanations. © 2006, VNU
Business Media. Inc. and Nielsen SoundScan, Inc. All rights reserved.

MONY
COMPILED BvNieIsen SEE BELOW FOR COMPLETE LEGEND INFORMATION.
Broadcast Data

Systems

A

TOP

> TITLE
LABEL / DISTRIBUTING LABEL & NUMBER (PRICE)

ZOO TV: LIVE FROM SYDNEY
ISLAND VIDEO/UME/UNIVERSAL MUSIC & VIDEO DIST. 007461 (19.98 DVD)

Title

53 Ben Kweller

PULSE i JEDI MIND TRICKS i
COLUMBIA MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 54171 (24.98 DVD) Rink Floyd ﬂ BABYGRANDE 1002* (18.98) Servants [n Heaven, Klngs P "
GREATEST HITS creed BN FEAR BEFORE THE MARCH OF FLAME The Always Open Mouth ||

WINO-UP ViDED/SONY BMG VIDEO 13103 (13.98 CD/DVD) . EQUAL VISION 121 (12.98)

YANNI LIVE!: THE CONCERT EVENT i i ‘ap RAKIM & KEN-Y . .

IMAGE ENTERTAINMENT 3565 (24 98 OVD) A1l 3132 (1A 270183/ UNIVERSAL LATIND (15.98) Masterpiece: Nuestra Obra Maestra CJ
BLIND FAITH: LONDON HYDE PARK 1969 i i r 1 AVENTURA 9 : i
SANCTUARY/SONY BMG VIDEQ 88423 (19.98 DVD) ) gl uﬁ f) PREMIUM LATIN 94082/SONY BMG NORTE (13.98) God's Project m—
BAD AZZ Lil Boosie “m CRUNCHY BLACK On My Own

jl ASYLUM/WARNER HDME VIOEO 68779 (9.98 DVD)

VICTORY
INTEGRITY GOSPEL/COLUMBIA/SONY BMG VIDEO 78031 (14.98 DVD)

HYPNOTIZE MINDS 3616 (16.98)

[TIINE] MAT KEARNEY i |
[T AWARE/COLUMBIA 94177/SONY MUSIC (11.98) fothingiLeit I? Ifose J

Tye Tribbett & G.A.

3 14

-8

PAST, PRESENT & FUTURE i BONNIE "PRINCE" BILLY )
GEFFEN HOME VIDEQ/UNIVERSAL MUSIC & VIDEQ DIST, 001041 (18.98C0O/DVD) RobjZombic DRAG CITY 420° (15.98) The Letting Go |
ELVIS: '68 COMEBACK SPECIAL Elvis Presley VITTORIO Vittorio

§ POLYDOR/DECCA/MUSIC FOR A BETTER WORLD 007307/UNIVERSAL CLASSICS GROUP (16 98

RCA/SONY BMG VIDEO 70505 (19.98 DVD)
WE ARE... THE LAURIE BERKNER BAND

HEAR/RAZOR & TIE/SONY BMG VIDEQ 86009 (16.98 DVD)

BEBO NORMAN

The Laurie Berkner Band |[EJ
ESSENTIAL 10799 (17.98)

Between The Dreaming And The Coming True

CHRIS BOTTI: LIVE WITH ORCHESTRA & SPECIAL GUESTS i " | JOSHUA BELL i iolin I
COLUMBIA MUSIC VIDEO/SONY BMG VIOEQ 80458 (19.98 CD/DVD) Ghiis Bott SONY CLASSICAL 97779/SONY BMG MASTERWORKS (18 98) Vaice Of The Violin i
ELVIS: ALOHA FROM HAWAII EMvis Presley E REGGAETON NINOS e —

RCA/SONY BMG VIDEQ 70507 (19.98 DVD) EMI TELEVISA 72807 (14 98)

THE LONG ROAD HOME ' | THE RAPTURE . e
VISUAL ENTERTAINMENT 7022 (19.98 OVD) John Fogerty "B -!_'l:! UNIVERSAL MOTOWN 007438/UMRG (9.98) Pieces Of The People We Love &
LIVE AT WRIGLEY FIELD i EMERSON DRIVE i
_MAILBOAT 2502 (24.98 DVD) g n MIDAS 90088 (13.98) Countrified
FAREWELL | TOUR: LIVE FROM MELBOURNE Eagles MONCHY & ALEXANDRA Exitos |
RHINO HOME VIDEO 70423 (29.98 DVD) J&N 50191/SONY BMG NORTE {13.98) 55
LIVE AT DONINGTON BULLET FOR MY VALENTINE f
EPIC MUSIC VIDEQ/SONY MUSIC ENTERTAINMENT 56963 (14.98 DVD) Acioc & _ 12026 (pistait 74 (1398) [0 o
« ANYWHERE BUT HOME 4 1o LOS BUKIS
WIND-UP VIDEO/SONY BMG VIDED 13106 (25.98 CD/OVD) Evanescence Qf -&.‘ £ _FONDVISA 352636/UG (11.98) 30 Recuerdos
THE BEST OF PANTERA: FAR BEYOND THE GREAT SOUTHERN COWBOYS' VULGAR HITS Pantera 54 3. CALLE 13 caile 13 B
ELEKTRA/RHINO HOME VIDED/WARNER MUSIC VISION 73832 (18.98 CD/DVD) " WHITE LION 96875/SONY BMG NORTE (15.96)
ONE COLD NIGHT ‘F M. WARD i
WIND-UP VIDEQ/SONY BMG VIDEO 13121 (18.98 CO/DVD) Seether -l'ﬂ@ MERGE 280* (15.98) _— RostiWar

ONE VOICE
RHINO HOME VIDEG WARNER MUSIC VISION 70445 (14 98 DVD)

IMOGEN HEAP
RCA VICTOR 72532 (11.98)

Barbra Streisand Speak For Yourself

-

BONNIE RAITT & FRIENDS f : " BRAZILIAN GIRLS s
CAPITOL/EMM MUSIC VIDEO 70588 (25.98 CD/DVD) BommERgH !1__ VERVE FORECAST 006224/VG (13.98) Falk To La Bomb g8
WHEN THE LIGHT IS MINE: THE BEST OF THE IRS YEARS 1982-1987 AUGUSTANA

1.R.S. VIDEO/CAPTIDL/EMM MUSIC VIDEO 69944 (24.98 DVD) REM. EPIC 93433/SONY MUSIC (11,98} All The Stars And Boulevards
LIVE AT WOODSTOCK (SPECIAL EDITION) Jimi Hendrix JENNI RIVERA N o cceliE

L] =1

GEFFEN HOME VIDED 28309 (19.98 DVD) FONOVISA 352729/UG (13.98) &

EVERYONE STARES: THE POLICE INSIDE OQUT i OLD CROW MEDICINE SHOW i
HIP-O VIDEQ/UNIVERSAL MUSIC & VIDEO DIST. 006178 (14.98 DVD) e olice W3 erwenk 30431 (17.98) Big Iron World
DESTINY'S CHILD: LIVE IN ATLANTA inv' i | REGINA SPEKTOR f
. COLUMBIA MUSIC VIDED/SONY BMG VIDEO 52061 (14.98 DVD) Destiny's Child [y -@ ) SiRe 4112wARNER BROS (15.98) Begin To Hope |
DRAGONFORCE
21 (44 <\ \CTUARY/ROADRUNNER 618034/I0MG (17.98) Inhuman Rampage
[ HILLSONG

Mighty o Save: Live ~

-E HILLSONG AUSTRALIA/COLUMBIA BB310/SONY MUSIC (17.98)@® N
- g 45 CARTEL

THE MILITIA GROUP/EPIC 83B50/SONY MUSIC (15.98)

Chroma

: SUFFOCATION I
TITLE m RELAPSE 766584 (15.95) Suffacation £8
| ARTIST (IMPRINT / PROMOTION LABEL) ARTIST mie - PEPE AGUILAR
=7 HERE IT GOES AGAIN T ————— ] 1176 ewi vecevisa 58790 (14.98) Enamorado |8
0K GO CAPITOL : AARON SHUST Anvthing Worth Saving |
T2 T4 5 MONEY MAKER il i " . 2 “l" i -u | BRASH 0017 (13 98) nything aying £
’:&! LUOACRIS FEATURING PHARRELL DTP/DEF JAM/IDJMG . MACH & DADDY Desde Abajo
[ " COME TO ME OK GO,  HERE IT GOES AGAIN UNIVERSAL LATINO D05717 (12.98)
I B 8 pioo FEATURING NICOLE SCHERZINGER BAD BOY/ATLANTIC THE 101 STRINGS ORCHESTRA Hall Fright Night e
" ¥ PULLIN' ME BACK FERGIE, LONDON BRIDGE MADACY SPECIAL PRODUCTS 52418/MADACY (5.98.CD/OVD) ® alloween Fright Night Tk
E 14 ChiNGY FEATURING TYRESE SLOT--LOT/CAPITOL NICKELBACK,  Fan away LOS RIELEROS DEL NORTE Para Ti...Nuestra Historia
= :F LIVE IN THE SKY JUSTIN TIMBERLAKE, ~ SEXYBACK i FONOVISA 352735/ (11.96), H
1% _T1 FEATURING JAME FOXX GRAND HUSTLE/ATLANTIC JOHN MAYER,  WAITING ON THE WORLO TO CHANGE Q)kﬁ(JGSNﬁHrEI%?ZOS 5. Los Reyes Del Perreo ::!4
l 5 ;w& IO":UEMQ‘LARM HINDER, LIPS OF AN ANGEL TOBY LOVE - =
—] 3‘ SEXYBACK SNOW PATROL,  CHASING CARS SONY BMG NORTE 75376 (14.98) Toby Love 1..
| JUSTIN TIMBERLAKE JIVE/ZOMBA EVANESCENCE,  CALL ME WHEN YOU'RE SOBER JOSEPH ARTHUR Nuclear Da
s 24t ydream | &
H 10 |4 WHEN YOU WERE YOUNG RED HOT CHILI PEPPERS,  TELL ME BABY é’;‘:g Af"‘L":‘“M‘g’r‘ﬁé::’o il
2:;'.“&';& SLADIDNG = BEYONCE,  RING THE ALARM EMI CL?SSFCS 64647/BLG (13.98) Oy

man.
-,_! CIARA FEATURING CHAMILLIONAIRE LA_FA&E/gIVE/EOyB_A =
4 o PUSHIT
RICK ROSS SLIP-N-SLIDE/DEF JAM/IDJMG
"o i CALL ME WHEN YOU'RE SOBER
!| EVANESCENCE WIND-UP
e
b NEED A BOSS
SHAREEFA FEATURING LUOACRIS DTP/DEF CON il

TELL ME BABY
-ﬁ ' LONDON BRIDGE

. LETOYA CAPITOL

RED HOT CHILI PEPPERS WARNER BROS.
~ | _FERGIE WILL.|.AM/A& M/INTERSCOPE
" | KNOW YOU SEE IT

YUNG JOC FEAT. BRANDY MS. B’ HAMBRICK BLOCK/BAD BOY SOUTHATLANTIC

ﬂ "5 IT'S OKAY (ONE BLOOD)
= | " THE GAME FEATURING JUNIOR REIO GEFFEN
18 SHOW STOPPER
. ~ DANITY KANE BAD BOY/ATLANTIC
YOU SHOULD BE MY GIRL
= SAMMIE FEAT. SEAN PAUL OF YOUNGBLOONZ ROWDY/UNVERSAL MOTOWN
23 3 FAR AWAY
P ¥ L% NICKELBACK ROADRUNNER/IDJMG
o1 ;#, ' GHETTO STORY CHAPTER 2
— i el _ CHAM FEATURING ALICIA KEYS MADHOUSE/ATLANTIC
TAKE ME AS | AM
MARY J. BLIGE MATRIARCH/GEFFEN
"ﬂ] " SAY GOODBYE
MEE GHRiS BROWN JIVE/ZOMBA
LIPS OF AN ANGEL
HINDER UNIVERSAL REPUBLIC
CHASING CARS
SNOW PATROL POLYDOR/A&M/INTERSCOPE

Data for week of OCTOBER 7, 2006 !

For chart reprints call 646.654.4633

LA 5A ESTACION 5
SONY BMG NORTE 80713 (15.98)

LEELAND

=

El Mundo Se Equivoca lf
40 | s

Sound Of Melodies

T, ESSENTIAL 10812 (13.98)
Tl.,  LIVEIN THE SKY . ' HEAVENS ; E
LUDACRIS,  MONEY MAKER | EPITAPH 86828 (13.98) N Patent Pending iz%:l
N GLORIA TREVI .
2:231’ COME TOME UNIVISION 310879/UG (16.98 CO/DVD) & La Trayectoria |
GET UP ; i
, " DANIELLE PECK :
CHINGY,  PULLIN' ME BACK | BIG MACHINE 010160 (11.98) Danielle Peck |
LETOYA, SHEDONT KRYSTAL MEYERS . i
ESSENTIAL 10815 (13.98) Dying For A Heart |§§
SHAREEFA,  NEED A B0SS WMARK HARRIS S _1_1
RICK ROSS, pusHIT INO/EPIC 93827/SONY MUSIC (18.98) The Line Between The Two &l
SAMMIE,  YOU SHOULO BE MY GIRL ~ UNDER THE INFLUENCE OF GIANTS !
CHRIS BROWN,  say GooDsYE | |SLAND 0069B2/1DIMB (11.98) Under The Influence Of Giants
GRUPO EXTERMINADOR

FONOVISA 352781/UG (10:98) Para Ti...Nuestra Historia

LOS BUKIS l i
FONOVISA 352697/UG (5.98) Linea De Oro
e
JUSTIN TIMBERLAKE,  sexveAck ANSIGABRIED Historia De Una Reina |

SONY BMG NORTE 95902 (15.98)

BASEMENT JAXX
XL 205*/BEGGARS GROUP (16.98)

)

Crazy Itch Radio [

AVENGED SEVENFOLD,  SEIZE THE DAY

GNARLS BARKLEY, crazy

SEAN PAUL,  (WHEN YOU GONNA) GIVE IT UP TO ME
PANIC! AT THE DISCO,  BUT IT'S BETTER IF YOU DO BREAKING & ENTERING
E-40, U AND DAT Kelly Pickier, the doe-eyed former “American idol” contestant, entered the Hot

Coustry Songs chart last week with “Red High Heels.” it’s this week’s most added song
(No. 46). Discover developing artists making their inaugural Billboard chart runs each B
week in Breaking & Entering on billboard.com.

30 SECONDS TO MARS,  THE KILL (BURY ME}
PLAIN WHITE T'S,  HATE (I REALLY DON'T LIKE YOU}
COBRA STARSHIP,  SNAKES ON A PLANE (BRING IT}
RED HOT CHILI PEPPERS,  TELL ME BABY

The best-selling albums by new and developing acts, defined as those who have never appeared in the top 100 of The Billboard
200. If = Heatseekers title reaches that level, it and the act’s subsequent albums are immediately ineligible to appear on the
Heatseekers chart. See Chart Legend for rules and explanations. © 2006, VNU Business Media, Inc. and Nieisen SoundScan, Inc.
All rights reserved.
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SINGLES & TR

ocCT
7 Chart Codes: CS (Hot Country Songs); H100 (Hot 100 Songs); LT (Hot Latin Songs); POP (Pop 100 Song
5006 \ and RBH (Hot R&B/Hip-Hop Songs). TITLE (Publisher - Licensing Org.) Sheet Music Dist., Chart, Position.

8TH OF NOVEMBER (Big Love Music, BMUWE POP 38 H100 53 POP 41 3Te REMEMBER THE NAME (For Minor Vst
ASCAP/Rich Texan Music, ASCAP), WBM, CS 29 DEJALE CAER T0"EL PESO (el Musica HERIDA DE AMOR (Copyigh! Conolj LT 4 MAS ALLA DEL SoL %dwmusa ASCABITS <BMlzomba Songe, BV, WBA HIOO 73 POP 46
Mi/Universal M uglca ASCAP/Songs Of Peer, HIPS DONT LIE Son A SC P LOS MATE (M mo AS AP, mesto Padilla, g Iackwood BMUFive For Fighting,
: s As§f\i’63an re Nueva, ASCAP) 1T 46 Zngl, ASCAP/EM! Hackwood, £ BM| TR Lt
DEJA VU (EM Blackwood, BM gco South, Musm BMV‘I’he Caramel House BM /Ensugn Music, ME MA )LTS RIGHT WHERE vou WANT ME (S ven Peaks
ABUUT US (Cecile Barker Publishing. AGCAP/ENI ASCAP/Beyonce ASCAP/Music Of Windswept, BM{Lanfranco Music, ASCAP/Samal ongs ME QUIERE BESA'R {Nat Listed) LT 40 Music, ASCAP/Dodd Music, ASCRP) /Dé",?p

Apnl usic, ASCAP/Paul Wi AS(?AP/2 |ns ASCAP/23. (00 Music, BMINo Flames Musnc g T M usiC, AS?AP INR Musm Puplishing, ME TIME (ECAF MusmA (MXTomSKud Music, Music, ASCAP/Lel onG us]c ASCAP/Jambi

|, hin ASCAP CDH Slorch MUS!C ASC BMI/Jamce CD bS Pubishing, b MVEMI A E A AP), Hl OU 35 1 MBMJ{H pekee: eez Muzik, AS t,gn Musm &CAP

Mus| § Music rier Boys P ||sh|ng. ASCAP/Price /Es rds Pubhshm E ANext Selection Publi m ASCAP ottola B—Day Pobhshmg. ASACP/Um-
ABRIEND CAMINUS Nol L|sled&LT 19 Ta SESA odneﬁ.lerklns Productions. BMI), HL, AS AP, MIApnI Musuc ASCAP) L, H100 3; POP MMus.o SCoAPks AS%AP/gononLaCa ot ’g‘}' Cmnes SESA C SJ !

AHORA QUE NO ESTAS (W8 ASCAP e Songs, DEM'.IESAN‘S geren o mone Music ASCAP/EM HUR’T (X1 Mosi, B Carars BMG, BMSuck D anseatc Mg ENes Bop M’{‘ég Ronza, ok sgne‘"’%w.ﬁd?vi%g?“'
Al rTG&N LET UP {Da Greal, ASCAP/Power Hitas, il Music Er\rl CAP/Famous, ASCAP/Mark Ronson, 5 mmc | HL H100 14, '95 RBH7
AS( AP Wit gk ,‘@cAp /Adtist Publishing Yosic. CAP n E SICASCAP/BMG BMI/EMI Blackwood BMVInouye BMI, HL, POPG MISS MURDER (Ex Noctem Nacimur Music, BM) ,Tame”ane BML)ArmY (0o,
R S o G 2 AOBILLAS FE PIDD 6 Mo ASCAP) 10 o MONEY IN THE BANK (rceOf . b ESCAN/ZE"’%SCOCAN/B‘E‘“ picsel SocAvBidk
T oA e Ml P orks,Of DESILUSIONEME) Fam USIQACAP/SasngAge[ » o VBmBﬁﬂfad%A'}AgS'C Fuolinna, oM W'ZO' e RUBBERBAN § (Taylor M)ﬁHart Publishing,
Wart ASCAP/KSuA, BUATFiquse BVUTnca pidies Ao nversal Musica. ASCAR) (T ICALLIT LEXE Sony ATV Tuncs, ASCAP/EM] Apr e B anod ASCAS?‘U° s L Pubhshmg, BMI) RBH 78
sourds e, ASCAP Heach Gl & ASC/'ZS) TEE DIARY OF JARE i ks 1 Ml SR g S rmaxon A e

USI! I IC roup,
el 100 28 A ’ e {eak'ng Beramin M ASCRP 10D I CANT HATE YOU ANYMORE (fcrao sk, MONEY MAKER thggfgsgﬂus;g,f}nb“&""

ALG NTE UA RHACER LLORAR S ) DIDRY BOP (e Game Miusic. ASCAP/230 Misic, BlbConyATY Tynes, ASCAPOnY/ATY MU s O e, BUAVEM icoood, B0, HL SALIOELSOL (Crown 8 Asgm -
ALADDDEL TIEMPO (Threc Sond. BMLTS 00 T lT(Pubhsh Ocsigree, BMyRags Music. R Baggmc ASCX’RA/U"‘VE’SH" MOUNTAINS (lremora Music BMiack o Black S omnon( R&c VP?;S By Musie
Al a4 ackvood. BN C T Richarg Mus ncN?\lé1 T, Ly Ciam Inernahondl, AAL Angelou Music Songs, BMYPalrick Siuart Music. BMIyrical Mile u FE;JN OBYE (W MléSElg SE,S\‘AC/Babyléoy?th—
ALYSSA TIES (BVG-Careers, BMIMore Than Aki(on L”VDa' i ASCAF oting Dak, 1D N’]’%NANTT %MIBlackwood avBe Lamp, (MO MRS e prs o ASCABG B A S

Rhymies Music BMC]1 S5 ! asong MUAyden, BMMWrensong, 9 ASCAP L H160 1 /J o R blishone A RPhos
AM‘RILLU SKY Texan MUSIC ASCAP/Bound DO OR DIE (Burrise Way Music, BM)) RBH 82 )U 0NgS, 0 BM ATV T M USFI’?JlerR S (IZAIE‘HQHL/WB H?Or[‘)l)(Zﬁ'
ForSound Music, ASCAPAWE, ASCAP/Big Lo Bm K RELONELY Runnin' Behind Fub RE GOING THROUGH HELL EBEFURE THE M s t 2 omgaugis e on M e Aue, Music Fublishing, ) ;

lg}\ S e AN AR o hunain Behind uplsting, OEUIL EUEN RNOWS) (G o St ShCA T EMI1jte Des Auile SE FUE (Varter ASCAP

St ¢ finiy G|r| s MVBarTwoBeatOne ARUAHAChi Music, ASCAPWords & Musi Gayadel SESAC/Camn M SESACICallV MY LOVE (FromanTnes, ASGAE ot Enepr- S and ASCAP) H1UU RBHS

oAU oot ContobPoo S ASCAPBeBian ASCAD, CS0 HIOE o ASCAg . AR g Enterp e ASCAP/T
ANIMALIHA BECUM%&P I Apri Music, : A GonuoifFop Site Musi 1JUST CAME BACK FROM A WAR (Pcwick Land- R beach, B et Mok, SEX 9 Cleipzes, ACab lennman
ASC MNoodies For Every- Iblishing, MQ ASCAP, arnerTamenane BMU/Precious Flour SESACABM Music. SESAG/ROvally Riahtings AUSHSXP/WBMM ) SESAC Qi Heac Mz,
S Ml Blackwood, BMUBIast The Scene, 1 BMI CSS ASCAP/W W75 p({M RBI—FGU 9 SESAC WEM. }l_ﬁ'gm.,; an andz Ml
BM! HL (00 87: POP 96 E 1 KN IT {Granny Man Pubhshlng, MV V(WamerTamenane BAN/Sell Th VE (Super Sayin AUl hing. BMY/Zomba
ES DE QUE TE VAYAS (Peertunes, SESAC) o GH RYIN i ECo T BMVWamerTamenane BMUBlock Enterprises, H ‘a, 20 Music BMl/Son /ATV Ente ises, ASJ o S)gr?y/ATV‘sTu‘rqgs Ahgcﬂgn MI
nivel USI! hon
MR S s LTI TR i ARG
0| SIC, uctions. ACkw00 0l S HECO! lishin uce
CReY HUWEM, RBE 17 guoﬂsnmg BMVH'nc P ongs of Mauwues SEARR Kot And 2w, Butara  MONS é‘{z Msgg'gl;UBb“S'ggg SV Qier o, SHE BI eyt o e 00 [ Mysic ASCAPIing
Windswept aciic, BULEMI Api Ao Jusic Music, BM|Master Mind Music, ASCAP AE | Apri HLAWEM Hm%"}/ a7 A Runi Over Msic, ACALPlac M
5] ASCAP/Carter Boys Pubhshmg, AP). HL, RBH Music ASCAP) HL H100 17; POP 34 RBH 9 AS SoLs Music, RBH 7
s I'LL WAIT FOR YOU T{/Cobum MgHarfey Allen SHE DONT fConJuncllon Music Publishing,
BEFQRE HE CHEATS (Tl e House e e e S0 1 A MR T (s I 5 WN R el Mﬁiiﬁ A(?C"Z”B"“"esg@e’s o
AP/MIA]my {0 q ;HO%I?SDB%\?; s PUb|IShInE SESAC}| nc Publishing. SESAé//Poray ﬁ%gﬁg/sﬁfﬂgég”;ﬁ%”&g ,%\F 3 yss"des‘ stggdAB%)VsuséaEMs Music nﬁéﬁéﬁ% y SCAP n| sﬁés Ee\r[!grﬁey%% G (Ann Wnlson BM ilbilt
UC‘,{TPN‘}é' Mus,g o AAS/BSQP/E;';"ﬁfgﬁ;' EVERY Wil CR/’!)E &Rg (o|en%%em|ey POIEG IMAGINE W ZombaBSﬁr%s BMUKerrion, BMILill versa Wi Copo e LA e e RSICHISCAP ew
esignee. { eaver
U ., RN il i, B AR D el Tt e
SIC, Youn 1l MUSI
”"” rascéﬁ‘sef i, U eUERTME TR BeAT DO (e Gymone oS NFIEL ES i }}'jﬂm 0 NI UNA SOLA PALABRA (Sony/ATV Discos, e RO %Bw) HEN H 45
Mﬁ?}ﬁ'A SAP//WA GI 3\4 SIC ASCAP/Ba N()CE E(W re oln To e, BMVFits And NocCHAEPbEE R (NUESTRD MOR) Los s%ioorsn (You Wmoney l?‘c’ﬁe")\gS MVWamel—
Blﬁﬁ,%'é( AEC/%;]';/EA "Tf,rg TAE(E;E o/ A SCAP/SC&r\yPsa is MusiC, s KD% Fandize ASEAﬁ/Zomba EnterRlnses ASM\P/(Eood Country anaris, ASCAGEML Al Music, ASCaRyersal- Co, ASCAP/Son s 0f Mosaic, AS G‘nnlhonane
o e, Aésc"A’E)W%’bB”%%'cnaH AR e G e M QAT S K SCT A R Ecetit 1 il
S
Bos%n(.'ssy&“e /%ATAJ T Wl e D . NI gHEn G0 et MU, ASCAP& RBH 59 NG, NO, NG (Veyiioa ASCAP/Piaas D Formes. snSo(nAnPgE LIKE HINE Sh:}i\rgachAgyBagng s
il SIC, 'S Little
BI\/? ,nB VLSIC s SDh?P)TSV\I/JlT?('!glvgngF’aCIfIC ! . ITASS%AP ’\[A)%&m f,AnSnCAM)an i SE(?]P 83 NO QUIgRE ggVIO (}vaersal -Musica Unica, BMIEI pughsg ([:\00% an;l'SIES C/Naoomlr%e oult!|
BM /EMI Blackwood, 8MIA0st Poet Music, FACE DOWN xe RedJ sull tus Publish- 1sning, N
MiSo unctm i (s BM Jasper Cameron Ostaf ing Design Appara o amerTamer ane. B¥WB'°Ck Enterprises, ASCAP/%ET%R’\%S A%(?A/F\’SC/MM{\P/US Xeruslan[eMBJr?m.T Clothes, ASCAFChrysals Music, ASCAP /lh
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ULTRA-LUXURY
PROPERTIES
RESIST REALTY
SLOWDOWN

BY CATHERINE
APPLEFELD OLSON

ABOVE:

The Manhattan home
of Sting and Trudi
Styler was previously
owned by Billy Jdel.

A
-

For those wondering what effect the real estate slowdown is having on high-end housing in the nation’s
eatertainment capitals, consider the remark of one Los Angeles real estate agent. 8 “In our area, the higher-
priced homes are actually selling quicker than the $900,000-$1.1 million range,”says Steve Clark, a realtor with
Sotheby’s in Los Angeles. “The ultra elite don’t care if the interest rate has gone up a couple of points. Those
things don’t affect them as much.” m Although r.ational sales of previously owned homes this summer fell to
-heir slowest pace in two years—with sales down 11% and inventory up 40%—sellers of luxury homes gener-

aliy don'tiyet feel pressure to reduce prices.

In New York, ultra-luxe homes—$20 million and up—are still mov-
ing, but properties in the $8 million-$15 million range “arein a bitof a
standstill,” says Linda Stein, an agent with Prudential Douglas Elliman
=~ho formerly managed the Ramones and was married to Sire Records
Hunder Seymour Stein. “Sellers are not reducing their prices, and buy-
€rs are not coming up with these enormous amounts of money.

Of course theré are exceptions: Fifth Avenue because of its proximity
to Central Park or Further Lane in Amagansett because of its unmatched
ocean vistas. “The cream always rises to the top,” Stein says.

Also rising are the number of hotels that are converting floozs to lux-
ary condos. Buyers looking for the allure of a private residence in one of
Manhattan’s poshest hotel addresses'today can select among the Plaza,
che St. Regis, the Stanhope and the Surrey Hotel, among others.

MIAMI HEAT, NASHVILLE SOUND
“The wealthy are still buying” in Miami, notes Yolande Citro, an agent with
Triangle Properties, who signed several recent contracts of $10 million-
plus for properties in the area’s extremely exclusive Star Island and Indian
Creek Island. “In the lower market, yes, there has been a chang=. But we
are just not feeling it so much in the high-end market.”

In Nashville, where music culture mingles with Midwestern lifestyle,
prices are holding firm as well. “Things might be sitting a little hitlonger,
but prices are not coming down and buyers realize that,” says Cindy Jasper,

www americanradiohistorv com

an agent with Realty Executives. At press time there were 250 homes in
the $1 million-plus range for sale in Nashville. During the past year, 268
in that price range were sold, and “I’d expect we'll sell a very similar
amount in the coming year,” Jasper says.

No matter which city they want to hang their hat in, performers and
industry executives often have a more specific wish list than other buy-
ers with the same size wallet.

For one thing, they tend to house hunt under unique time constraints.
Agents often find themselves previewing properties with business man-
agers before getting the client tc the site. In other cases, when the right
property is presented to the right buyer, deals can close at warp speed.

“These people are often on the road,” Clark says. “They don’t have the
time and energy to deal with gereral contractors. The closer the house is
to moving in and bringing in their gear, the happier they are.

One of Clark’s current clients, the music director for jazz crooner
Michael Bublé, flew to L.A. from Osaka, Japan, to see a home. Clark
showed him the house, he purchased it a few hours later and then hopped
on a plane the next morning.

Not surprisingly, privacy and security remain tantamount for many
entertainers. But some realtors also note an increased demand for on-
site recording studios. Working from home, it seems, has never been
more fashionable.

“I just took a client out who was willing to pay up continued on >>p60
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to $1.8 million, but the house has to have a
recording studio,” Clark says of a professional
guitarist he’s working with. “We saw some beau-
tiful houses, but unless there is a space [on the
property] away from the home where he cando
his work, he doesn’t want it.”

Clark, a former professional drummer who
played with bands including Vast and Memento,
can relate to the specific needs of a musician.
“I don’t think these specific requests make them
more difficult clients,” he says. “This is what
we do, matching people to the right home.”

The name Music City has taken on new mean-
ing thanks to the dramatic rise of home-based
studios in Nashville. “In-home recording stu-
dios are a huge thing here, especially if they
have their own exterior entrance,” Jasper says.
“Even in neighborhoods with homesunder the
$1 million range you still run into a lot of stu-
dios. Everyone here is in the music business.”

A case in point is the home of songwriter Keith
Follese, who has penned hits for Faith Hill, Mar-
tina McBride and Tim McGraw, among others.
Jasper is currently listing the property. In a gated
community just outside the city limits, it boasts
a state-of-the-art lower-level studio.

“Keith’s home literally has one of the best stu-
dios in all of Nashville, and everyone knows
that,” Jasper says. The $2.65 million listing price
does not include the pro equipment, but Follese
is willing to take offers on the equipment from
the buyer, she notes.

The home studio trend is less prevalent in
Manhattan, where 80% of the properties are co-
ops. Co-op boards are likely to exclude work-at-
home musicians.

“There have been times when I have shown
[co-op boards] rehearsal space leases of artists
just to prove that they don’t write music or record
at home,” Stein says.

So what amenities do these clients seek in
the Big Apple?

Lots of light, private elevators and a small
lobby. “They wantas little traffic in the lobby as
possible so people can come in and out without
a big fuss,” Stein says.

“They’re not different from other people with
brains and money,” she says of the many artists
she has worked with, including current clients
Sting and Trudi Styler.

“But entertainers devote their lives to the pub-
lic as an audience, and they have earned the
right for privacy regarding their homes and their

www americanradiohietorv com

children. The average civilian thinks rock stars
just become millionaires,” Stein says. “They
don’t realize how exhausting traveling and per-
forming is.”

Also clear is the fact that house-hopping en-
tertainers love to buy each other’s homes. Gwen
Stefani and Gavin Rossdale recently laid down
$15 million for the 9,500-square-foot former
Beverly Hills digs of Jennifer Lopez, while Sting
and Styler’s Manhattan residence formerly be-
longed to Billy Joel.

“Having a home that belonged to someone
famous is definitely a plus,” Jasper says. “I've
listed a lot of homes owned by Titans [the city’s
professional football team], too. You usually
get a bit more for the home when it's owned
by an entertainer.

“People want to be in a famous person’s home,”
Jasper continues. “In the case of Keith Follese,
they would want his karma to rub off on them.”

And in these days of rampant paparazzi, pri-
vacy has never been more important. “Years
ago when you were on your way to the Bel-Air
Hotel you made aright at Dean Martin’s house,”
Stein recalls. “But it’s not that way anymore.
With most people it’s location, location, loca-
tion. With entertainers it’s also discretion, dis-
cretion, discretion.”

Indeed, although waterfront condominiums
beckon some buyers in Miami, those seeking a
greater level of privacy are more likely to go for
a house in a gated community. “They prefer
homes because they want the privacy,” Citro

The Nashville home of songwriter Keith
Follese contains a state-of-the- :rt recording
studio onits lower level.

says. “They don’t want to be in a building where
they have to share an elevator. A home makes
it much more private.”

The warm-weather environs of Miami, Los
Angeles and Nashville also have seen a surge
in the importance of outdoor living spaces.
“They definitely want large properties where
they can entertain,” Citro says. “They want a
private beach, lush tropical landscaping and a
very high gate. They come here to relax, to en-
tertain family and friends in any way they wish,
and they like to ‘hide’ behind their property.

Clark agrees: “Entertaining is very important
in Southern California, so there is a real em-
phasis on indoor/outdoor living. These clients
want a great room where you can open a wall of
French doors and be able to socialize both in-
side and out.”
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Lifestyle And Climate
Lure Buyers Among
Entertainment Elite

*'~Waterfront pragirty
is in‘abundance for
! Iu ury Jbuyersin Mlaml

Boating along the intercoastal waterway. Lounging on a private beach.
Dining on international cuisine. Dancing until sunrise. [t's no wonder
Miami has become one of the country’s premier playgrounds for the rich
and famous. m While recording artists like Gloria Estefan, Julio Iglesias
and Jennifer Lopez have been fixtures in Miami for years, they now have to
share sun and surf with a growing number of music industry executives
and artists. @ Miami today boasts a thriving rap scene, a vibrant pop and
Latin music business, and of late has hosted a revolving door of hit artists
thanks to producer and native son Scott Storch.

So enthralled is Storch with his southeastern
haven that he recently convinced Brooke Hogan,
daughter of the famous wrestler and the first
signee to his new label, to take up digs in Miami.

Celebrities who call Miami home thrive on
the laid-back lifestyle and ability to mingle with
ease among their peers.

“People just walk out on Ocean Drive, and
they are comfortable here,” says Yolande Citro,
a realtor with Triangle
Properties who has
worked with Lopez,
Cheyenne, Al Pacino and
Tim Allen.

Miami also generally
still offers the opportu-
nity to own a slice of sun-
shine for less than its
West Coast counterpart.

“Miami is beautiful,
and it’s still less expen-
sive than New York and
Los Angeles,” Citro says.
“Here you can still get a
house on the water and
have some money in your
pocket. I worked with
clients once who had a boatin Los Angeles they
never got to use.”

The area’s abundance of waterfront prop-
erty—along the seven-mile stretch of Miami
Beach and in neighboring Cocoa Beach, Key
Biscayne, Star Island, La Gorce Island and the
ultra luxe Indian Creek Island—has kept the re-
cent real estate downturn largely at bay.

Luxury homes aren’t selling as quickly as they
were a year ago, but prices remain just as strong
as owners bide their time.

‘Miami is
beautiful.
Here you can
get a house on
the water and
still have some
money in
your pocket.

—YOLANDE CITRO

“Last year every time you turned around some-
one was making $1 million,” says Esther Percal
of EWM Realtors, who counts Lenny Kravitz and
Cher as clients. “Right now in the ultra high-end
market, people are just playing the game. If you
bought a home for $500,000 and now it’s worth
$3 million, or paid $2 million and now it’s worth
$10 million, what's the rush?”

In fact, home prices in Miami rose 4% dur-
ing the past year, ac-
cording to the Florida
Assn. of Realtors, and 60
homes priced for more
than $5 million sold dur-
ing 2005, according to a
report by RealEstate-
Journal.com.

“Properties may be
sitting a little longer,
but the prices are not
going down,” Brigitte
de Langeron of Fortune
International Realty
notes. “In fact, they are
going up.”

They are going up, lit-
erally, as several new lux-
ury hotel/condominium complexes rise on
Miami Beach for occupancy in the coming year.

One such hot spot is a new Ritz-Carlton Club
and Residences, complete with three oceanfront
residential towers, that will grace the former
grounds of Seville Hotel. With prices in the
range of $1,000 per square foot, the 14,000-
square-foot penthouse is up for grabs, says de
Langeron, whose Fortune International is one
of the property’s developers.

—Catherine Applefeld Olson

RIEDBERG

properties.com

Marlyn Fnedberg | ‘!

Licensed Real Estate Broker i

TIMELESS TREASURE
FRANKLIN LAKES, NEW JERSEY

This extraordinary 30 room estate is proudly poised on 6.5
acres of beautifully manicured lawns. The all brick main
residence spans more than 24,000 square feet and displays
elaborate use of moldings, exotic woods and marble. A
state-of-the-art sound system, a classic layout, four
fireplaces, and an enchanting indoor pool highlight this
masterpiece. A fountain, sprawling patios, and outdoor
sound system, a children’s play area, world-class ten-
nis court, and lovely pond make this secluded retreat a
paradise for any lifestyle. Short drive leads to NYC,
major highways and airports. Offered at $9,850,000.

] MIRABELLE
ON THE

HUDSON

NORTH BERGEN
NEW JERSEY

7 ADMIRALS
WALK

EDGEWATER
NEW JERSEY

Luxury riverfront
community with
concierge, pool,
tennis, health
8y club, shops and
£ amazing views.

Three units available: spacious 1 bedroom, 1.5 baths
on high floor; 2 bedrooms, recently painted with large
terrace; and 3 bedrooms, 2.5 baths with beautiful
upgrades. Offered at: $399,000 to $724,000

New complex

P minutes from

| New York City

2 units available: 2 bedroom, 2.5 baths, blend of

Cherry wood, glass and limestone with amazing views

for $799,000; modern 2 story glass penthouse offers 3

bedrooms, 3.5 baths and huge rooftop garden. 2 tited
terraces, amenities galore. Offered at $1,499,000.

Visit us on the internet to learn more Fresm——

i ' ‘ RY CHRISTIE'S
about our properties and services: WHo's Wito POI(I‘
friedbergproperties.com m A b, | BHOO0 CREAT ESTATES & =

HAWORTH

20-384-1300

TENAFLY RIVER VALE
-894-1234  -666-0777

ALPINE CRESSKILL
1-768-6868 201-871-0800

ENGLEWOOD CLIFFS
1-568-1818

41916 Calle Clarita, Lancaster, CA 93536
— =

EXCEPTIONAL BRAND
NEW HOME LESS
THAN AN HOUR
FROM HOLLYWOOD.

Over 4700sf of luxury on almost 30,000sf lot. Chiseled
edge Roman travertine in entry thru living rm, kitchen,
nook & bordering family rm. Formal living w/fireplace
made with solid slabs of marble. Formal dining with
builtin buffet with granite countertop. Gourmet kitchen
with huge center island, state of the art appliances
including buitt in refrig/freezer, china hutch & wine cool-
er. Breakfast bar & spacious nook overlooking inviting
yard. Family room with bar & surround sound. All major
rooms have lots of windows & French doors to

patia/yard for indoor/outdoor feel. Master suite at one end of house with fp, Max| Case (66]) 940 ]800

exercise room, his/her closets, travertine countertops. Secondary bdrms (3) each

have private bath & walkin closet w/builtins. Office w/builtin cabinets. Huge WWWw. maX|case com

utility rm. Resort type yard! Freeform rock pool, spa, waterfall, BBQ, firepit, 2
under roof patios & LUSH landscaping! 3car garage+1000sf toy garage! In the Cel‘“"’Y 1 DOlIs Anderson
Antelope Valley's most presitigious gated Los Hermanos Estates. & Assoc., Inc.
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CONNECT WITH THE MUSIC INDUSTRY’S MOST IMPORTANT DECISICN MAKERS

m VARKETPLACE

For ad placement write to classifieds@billboard.com or call 800-223-7524

REAL ESTATE REAL ESTATE

46+ ACRE WINE COUNTRY ARTIST'S RETREAT

RESERVED AND INTIMATE, y
THIS GATED SONOMA COUNTY
ESTATE HAS AN ELEGANTLY UPDATED
1890's VICTORIAN FARMHOUSE
ALONG WITH A PROFESSIONAL
RECORDING STUDIO WITH LIVE
ROOM AND GREAT REHEARSAL SPACE.
BLENDING THE OLD AND NEW,
THE 46+ ACRE WINE COUNTRY
PROPERTY INCLUDES THREE GUEST
COTTAGES, A CARETAKER'S HOME,
BARN, A LIGHTED TENNIS COURT
AND AN INGROUND POOL.
ABOVE THE FRAY,

ON A COMMANDING PROMONTORY,
: THIS WRITING/RECORDING RETREAT
® OFFERS SOLITUDE AND SUPERB VIEWS.

. e West New York.N]—]acobs Ferry Corner. Paramic NYC view Fn Lee, NJ-3 Bed 2 Full and 2 half bath Trip 2x Condo.
. MAR"['IN A LEVY . ... 3 BR, 2. 5 Bath. Cathedrai Ceilings, Priv. Elevator, 2400 sq. Skylights, MEIK, Deisgner Hardwood flrs. Washer/d-yer. 2 Car
° ft. Garage, Gourmet Kitchen. $1,585,000 Private garage.Lower level family room. $599,000
: Century 21 Alliance 54,995,000: i = = = =
. 707°303°3333 ROCKERSRETREAT.COM « 4 | 1 E B : 3

LR B I B B B B B BN BN O B IR B B BN BN BN B BU B B B BB BB B B B R AL A BN BN BN BB B B A B B BN

S e — = =
North Bergen, NJ - Mirabelle on the Hudson- New construction - 2 Bed 2.5 Bath. Weehaken, NJ-Exchusive Kings Bluff area. Palatial entry hall staircase in ais 14 room
NYC views. Jennair Stainless Appi. Granite Coubtertops, floor to ceiling windows Georgian style home. Library, 2 Dens. Breathtaking NYC and river views. Sest of every-
Exotic hardwood floors. Deep soaLng tub. Multi media outlets. $799.000 thing. Crown Moldings, Sub Zero Refrigerator, Vikang applianices $2,400,000

A e T P e B e - gn— e oy e
www.NJGoldCoastCribs.com
Musician's Dream Home in Millll.lu 1 Marine Plaza, North Bergen, NJ
Nestled in the green belt at the end of Sycamore Meadows is this majestic Malibu T ol I F ree 88 8_80 1 _000 5

country sanctuary. Enjoy sweeping ocean views and magnificent hillside scenery
from this private 2.4 acre compound. Approx. 5,000 sq. ft., 4 bed, 4.5 bath, plus a
media room, recording studio and several isolation booths for recording.
Entire home is wired for sound.

$5,000,000. NOTICES/ANNOUNCEMENTS
Contact:
ST o S PUFF THE BILLBOARD CLASSIFIEDS
g o MAGIC DRAGON MOVE LUXURY REAL ESTATE TO THE STARS

Pritchett-Rapf & Associates

covered by The Loop is REACH THE HIGH-POWERED WORLD OF

io01i MUSIC & ENTERTAINMENT
PROFESSIONAL SERVICES bf‘nf“ed on fad;’ i (S
nfo: www.puffmagic.com )
IN-HOUSE CD * DVD * VINYL » CASSETTE Call Mark Wood - Real Estate Manager

661-270-0798 - Fax: 323-525-2395
300 .SD. $775.00 il PROFESSIONAL Billboard @ musician.org
Package: . film, jewelbox, shrinkfrmp { SERVICES 1-800-223-7524
0

Includes: 4-color booklet &
' ooo PSI(Pe' s 1099.00 2"-::/.;_75(0 fohal Ir;:,n A

ge: Llibipraliox s briiovion LAST CH ANCE Reach all the movers & shakers every week through
D.J. \,{luﬂ PROMO the pages of Billboard
TOO0 12 vinve $799.00 additional L's: $1.30 each WE'VE MOVED! a force in the music/entertainment

500 127 vinvi $1,279.00 reorotr $710.00 10 larger facilities GET 60 FREE industry for over 100 vears
1000 12 vinvi $1,889.00 Rreoro:r - $1319.00 in Canoga Park DISCS WITH ' . 4 ¥
PACKAGES INCLUDE: WHITE JACKET w/ HOLE ® MASTERING © FULL PROCESSING
TEST PRESSINGS @ 2-COLOR LABELS {stock background) ® SHRINKWRAP ® QUICK TURN AROUND  ASK FOR OUR FREE BROCHURE! ANY NEW
RA[N BO RECORDS MANUFAC TURING CORPORATION CD OR DVD UN S IGNE D BAN D S &
8960 Eton Ave., Canoga Park, CA 91304« (818) 280-1100 REPLICATION
Fax: (8!8?280- ILIOI 0 wwv%.n\inborecurds.com * into@rainborecords.com ORDER S INGLE ARTI STS

NOW YOU CAN SPEAK TO THE ENTIRE MUSIC AND
ENTERTAINMENT INDUSTRY THROUGH THE PAGZ=S OF

Our 60th anniversary special
offer ends 12/31/06.

DO YOU HAVE A PROFESSIONAL SERVICE YOU WOULD
LIKE THE MUSIC INDUSTRY
TO KNOW ABOUT?

BILLBOARD. IF YOU ARE LOOKING FOR A MANAGER OR
ENTERTAINMENT ATTORNEY - RUN AN AD IN BILLBOARD’S CLASSIFIED SECTION
BRIEFLY STATING WHAT YOU ARE
LOOKING FOR AND WHAT YOU HAVE TO OFFER. WE'LL GIVE YOU ONLINE/PRINT
EXPOSURE TO ALL THE MOVERS AND SHAKERS IN THIS FAST PACED INDUSTRY.

LET'S TALK TODAY! - classifieds @billboard.ccm

Visit www.discmakers.com/bb
or call 1-866-677-7911.

O DISC MAKERS"

WRITE TO CLASSIFIEDS@BILLBOARD.COM
OR CALL 1-800-223-7524
AND GET A FREE LISTING ON BILLBOARD.BIZ
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e/ i 53 PrOdUCt Manager COMPILED BY KRISTINA TUNZI ktunzi@billboard.com
0 k/ ” ‘q ‘ M M WQW Major rock-oriented :
' Y independent record label is LAMGER Girl, Rose, born Oct. 25 Brooklyn. She began her working
/ /7 d I/ looking for a creative, efficient 2005, in China, welcomed by career as a drama coach and. atan
% 0|l/” and highly motivated individual | Margot and Sean Parlakian in early age, began working in radio.
i to join our winning marketing August 2006. Father is senior She was, for anumber of years, a
team as product manager director of collections at the Harry broadcast announcer on classical
R : Fox Agency. music radio in New York. She left
Responsibilities include all B Al e YeTeR
aspects of marketing plan i Melvin Abraham Klein, Records, where she rose to become a
s L. . creation and execution, | 55, was killed in an automobile corporate officer running the label's
WorldWlde DlStrlbutorS Olecensed.' including managing project accident Sept. 19 in Malibu, Calif. copyright, publishing and foreign
ROCK & NOVELTY T-SHIRTS, budgets. Must be highly Klein was CFO at lslanq Records, di'stribu'tion divisions. She worked
organized and have dedicated Def American Records, Miramax with artists from Joan Sutherland to
STICKERS, PATCHES, FLAGS & MORE! attitude. Affinity for and | Films and Interscope Records and the Rolling Stones.
Check ouf our website catalog: familiarity with rock a big plus. 1 had'h.eld senior management Atatime .w'hen few women
o positions at numerous enter- entered positions of responsibility
4 Posﬂpn offers g'tow‘th | tainment companies. He had been in the recording business, Trepel
WWo bﬂﬂkf’ﬂge-fa,"hmm 00”’ potential, depending on | working as a consultant for various represented the company around
qualifications and experience ventures at the time of his death. the world, including in Japan and at
or callfor afree price list/ﬂyer (dealers 0nly).' of the candidate. Job is Klein is survived by his wife, the annual recording industry
located in New York City. | Diana, and two daughters, meeting in Cannes. She wasa
800-644-ROCK Send cover letter Alexandra and Samantha. mentor and an inspiration, not only
and résumé to The family has requested that a during her career, but after she
(outside the U.S. - 520-443-0100) marstihinosition006@YANCD.com donation be made to the City of retired, when she co-wrote and
or fax to 212-505-7469. Hope in lieu of flowers. performed in classical music
There will not be a formal entertainments in Manhattan, and

| at Malibu Seafood, located at 25653 from Fordham University. Her long

BUY DIRECT AND SAVE! ' || Pacific Coast Highway in Malibu. list of survivors includes her brother
While other people are raising their prices, we Richard Trepel; nephews Michael
are slashing ours. Major label CD's, cassettes " Jordan-Mimi Trepel, 98, died Sept. Rubenstein, Jeffrey Trepel,

and LP's as low as 50¢. Your choice from the

AUCTIONS MUSIC funeral. There will be an informal when, at the age of 78, she
= S Sl MERCHANDISE LEGAL SERVICES memorial service at 4 p.m. Sept. 30 graduated with a Bachelor of Arts

most extensive listings available. 18 after a short illness. Lawrence Trepel and Scott Trepel;
tal . : : : . ; .
For‘f:r:: (c:og)oggcégz(ggsgrszggooo Call attorney Jeffery Leving . c'll'repel, a p1<1))neer.m1t;158r.ecordmg her niece Jane I\ilec.kers, and by
Scorplo Music, Inc. - industry, was born in in numerous grandnieces.
P.0.Box A Trenton, N.J. 08691-0020 312-356-DADS or visit
email: scorplomus@aol.com . FOR THE RECORD
www.dadsrights.com

In the Sept. 30 issue, the Jimmie Maddin obit was not written by

SONGS ENTERTAINMERTLAW: COPYRIGHTT LAY, Geoff Mayfield. It was provided by Maddin’s family.
FOR s y:\ N 3 and Trademark Law at the Firm of Anthony Verna. ﬁ I

See NYCCopyrights.com, NYCTrademarks.com

UA- esongs.com for more information, Call 2126181210
b, is For Sale ARF 3 PUBLICATIONS

HERITAGE . 760.989.9622 e BEAT THE PRESS ®
Auction Galleries gypsiesongs@yahoo.com Damage Control Public Relations ()
IMAGE IS EVERYTHING T e u 'I muie
NOTICES/ www. ARRESTED MEDIA . con
ANNOUNCEMENTS '

o
Deal-Making Tool!

S4 Media Group is Looking to

Volunteers Needed

, THE LEADING WORLDWIDE RESOURCE
Buy Your Music Catalog GUIDE COVERING EVERY ASPECT OF
THE MUSIC AND VIDEO INDUSTRIES

OVER 13,000 LISTINGS
FROM OVER 49 COUNTRIES
¢ Record Labels

¢ Video and Digital Music Companies
* Music Publishers

Intemational  §
* Wholesalers !

o Accessory Manufacturers CJUO@
o Packaging & Labeling QO(D‘

o Entertainment Attorneys
o Replicators & Duplicators
o Plants & Services

¢ And more!

ORDER BY PHONE: 800-526-2706
OR ORDER ONLINE: www.orderbillboard.com

Interested in volunteering at

the most important music
industry events?

B’MOARP We are seeking to purchase
. YJd catalogs with min. 500
- AR I tracks and $50,000/yr in NPS.

Publishing and/or Masters

Touring Conference & Awards,
November 7-9, 2006
The Roosevelt Hotel, NYC
Regional Mexican Music Surr mit
November 12-14, 2006
Beverly Hilton, Los Angeles, CA

For consideration we will need:
Financial history, Asking price,

Track listing and publishing info
Film & TV Music Conference

November 13-15, 2006
Beverly Hilton, Los Angeles, CA
Please contact:
Courtney Marks
cmarks@Dbillboard.com
646.654.4652
www.BillboardEvents.com

S4 Media Group
415.547.1695
aaron@s4mediagroup.com
www.sdmediagroup.com

We prefer to deal directly
with principles/owners
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Denise

Rich and

Ryan Cabsera

mingle at an
end-of-summer
barbecue that Rich
and 785 Records
hosted Seot. 14 at
Rich's New York home.
PHOTO: COUFTESY OF ALBERT
FERREIRA/STARTRAKS PHOTO

Lou Reed, ieft, and
SGB Productions owner/
CEO Steve Gumble attended
the 13th annual Telluride Blues &
Brews Festival, held Sept. 15-17

at Colorado'’s Telluride Town Park.

PHOTO: COURTESY OF BARRY BRECHEISEN

Van Morrison

made his first

appearance in Phoenix

since 1974, playing to more

than 10,000 fans Sept. 13 at
Cricket Pavilion. The City of
Phoenix also declared the date to
be Van Morrison Day. From left
are vice mayor of Phoenix Claude
Mattox, Morrison and Live Nation
Southwest president Danny Zelisko.
PHOTO: COURTESY OF TiM HACKER

\

- - . N L
Panelsts share 3 morrent at the “Tracks of Gold, Tracks of Whack-Digital (Shop) Marketing” session
Sept. 21 at Berlin's anrual PopKomm confab. From left are Cooking Vinyl managing director Martin
Gold=chmidt, Eillboard global news editor and sznel moderator Lars Brandle, eMusic Europe
pres dent Steve McCauley, Yahoo Music Europe managing direztor Shannon Ferguson, Zebralution
founcer/CEQ Kurt Thelen, 7Digital CEQ Ben Drnury and AOL Germany director of entertainment
and e-zommerce Bors Rogosch. PHOTO: JOERN GEIPEL.

Value Music hosted
Jerry Lee Lewis in
an exclusive "in
the round” show
Sept. 19 at its Spin
Street location in
Merrphis. The
performance was
in celebration of
Lewis’ new duets
CD, “Last Man
Standing.” From
left are Lewis, Value
Muskc VP of store
operations Brian
Smith and Value
Music VP of sales
and marketing
Brian Poehner,
PHOTO: COURTESY

OF SHANE CARR
PHOTOGRAPHY
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In the last year,

Richer noted that the average age of

the Pontiac shopper dropped 13 years, making Pontiac “one

of the highest-rated brands among Generation Y—and music
played arole in that.”

When partnering brand and band, Richer posed a couple
of questions: Can brands make music better? Can we be more
than a dollar sign for the music industry? To both, he an-
swered “yes.”

Richer stressed the importance of forming streng relation-
ships when entering into band/brand partnerships. “It's not
about us sucking off your cool or you sucking off cur money,”
Richer said. “People are getting paid. but neither one of us
is getting played.”

A panel discussion, “A View From the Top”—moder-
ated by Billboard executive editor/associate publisher
Tamara Conniff—brought together top music, advertis-
ing and branding execs. Grey Worldwide senior VP/di-
rector of music Josh Rabinowitz believes brands, not
labels, will one day create hits, while Leo Burnett direc-
tor of music Ira Antelis is anticipating the day when
brands sign artists directly.

Alliance president/CEO Jarrod Moses, meanwhile, ex-
pressed concern about the brand marketing landscape
becoming too commoditized and homogenized. “Too
many people are not willing to take risks with that which
is new,” he said. “Evaluating data and research will only
make this worse.”

Throughout the daylong event, execs from Island Def Jam,
Wind-up, Aware, Atlantic and Virgin delivered their “up-
fronts,” which included live sets from Lady Sovereign, Stefy,

During his keynote address at the third annual Music Upfront,
held Sept. 26 at B.B. King Blues Club & Grill in New York, Mark-
Hans Richer told a story of how he once approached Ice T ata
party. “I told him that ‘Power’ and ‘The Iceberg’ were two of

my favorite albums,” the director of marketing for the Pontiac
division of General Motors recalled. “He looked at me with cocked
eyebrows and must have thought, ‘You are the 5,001 white guy
to tell me this.” ” Seconds later, Ice T was “telling me how to make
better GM cars.”
With the ice broken between guest speaker and audience, Richer re-
minded everyone that the 80-year-old Pontiac brand has been incorporat-
ing music into its ads since the late '60s when it featured Paul Revere & the
Raiders in a spot. More recently, the brand has worked with Kasabian, P.O.D.,
OK Go, Ludacris and others.

RABINOWITZ, left, and CONNIFF

Mat Kearney, Bayje and Angela Via, respectively.

Following her 11 a.m. performance, Lady Sov chuckled
and said, “This s the first time {'ve performed soberinalong
time.” Track loves when artists keep it beyond real.

Sponsored by music network Fuse, the Music Upfront was
presented by Billboard and Adweek, in association with Ad-
vertising Week 2006.

Sure, the CW network didn’t renew her self-titled show, but
rapper Eve remains busy preparing her next album, “Here |
Am” (Aftermath/Interscope). Swizz Beatz will executive-
produce the set, while Timbaland, Dr. Dre and others have
been tapped to produce tracks on the “feel good” collection,
which is due early next year. On the Pharrell-produced “All
Night Long,” Eve (gasp!) sings.

“{ don’t consider myself a singer,” Eve tells Track. “But
the way Pharrell set it up, especially the way he arranges
the vocals [to] go along with the melody, made me want to
get out of my comfort zone.”

When not recording, Eve spends time reading scripts for
her production company, Shape Shifters. She is also re-
launching her Fetish clothing line in 2007 with amore “Eve-
esque” feeling.

WYCLEF SIGNS EPIC DEAL

Track hears that Wyclef Jean has signed to Epic, the label be-
hind his chart-topping collaboration with Shakira, “Hips
Don’t Lie.” Jean has previously recorded for Columbia, | and,
most recently, Koch. No word on the Fugees’ long-in-the-
works reunion album, which was supposed to be out last
holiday season.

HALSTON, GUCCI, FIORUCCI

When songwriter Denise Rich decided on a “Disco and Di-
amonds” theme for her G&P Foundation charity event Oct.
4 (at Capitale in New York), she wasn’t kidding. In other
words, those drooling over the swag in the online auction
(charitybuzz.com) had best put their money where their
mouth is. Up for bid is a one-of-a-kind diamond, sapphire and
ruby necklace by Loree Rodkin, who has designed jewelry
for Madonna, Mary J. Blige, Cher and others. Also included
in the auction is a diamond-encrusted Raymond Weil watch.
Of course, those who prefer “disco” to “diamonds” can bid
on a Fender Stratocaster guitar autographed by Nile
Rodgers. By the way, Kimora Lee Simmons is hosting the
Disco and Diamonds gala, which will feature performances
by disco divas Gloria Gaynor and Sister Sledge.

| GOODWOI

| Executive

% i,
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| RECORD COMPANIES: Sony BMG Music Entertainment’s
|| Commercial Music Group names Danny Wynn executive

VP and Stacey Bain executive VP of finance and opera-
tions. Wynn was senior VP of business and legal affairs at
Sony BMG Music Entertainment, and Bain was senior VP.

Rust Records in Nashville taps Kevin Mason as VP/GM.
He leaves his post as PD at Rubber City Radio country
WQMX Akron, Ohio, on Oct. 13.

Universal Music Group International in London pro-
motes Ed Scott to director of international promotions
and names Golda Raphael marketing manager of audio-
visual. Scott was manager, and Raphael was sales, rights
and publicity supervisor at Warner Bros.

Koch Records in New York appoints Paul Grosso to
senior director of creative services, Andrew Kelley to art
director, Leonardo A. Harris to graphic designer,
Christian Mariano to product manager, Bryce Butler to
marketing coordinator, Veronica Villarreal to director of
marketing and business and Erin O’Donnell to marketing
coordinator of the label's dance roster.

RCA Music Group promotes Michael Williams to senior
VP of rhythm-crossover promotion. He was VP.

The Firm in Los Angeles promotes Deb Klein to GM of
its label, Firm Music, and names Wendy Ellis head of
radio promotions, marketing and tour marketing for the
label and the Firm’'s client roster. Klein will continue to
manage some acts. Ellis was marketing director at
KXXR-FM Minneapolis.

PUBLISHING: EMI Music Publishing in New York
appoints Keith D’Arcy to senior VP of music resources
and development. He was VP of music licensing and inte-
grated marketing at Sony BMG Music Entertainment.

i \ FREEMAN

TOURING: Fleming Artists in Ann Arbor, Mich., pro-
motes Adam Bauer to VP. He was an agent.

DISTRIBUTION: Navarre Corp. in Minneapolis
appoints Jeff Allen to VP of business affairs and Dale
Libby to VP of sales, both for Navarre Entertainment
Media. Allen was VP of operations and finance at
Sony Music, and Libby was senior VP of sales at Sony
Music Nashville.

RELATED FIELDS: Codeblack Entertainment in Los
! Angeles names Komeka Freeman VP of worldwide
sales and marketing. She was director of sales and retail
marketing at Urban Works.

Send submissions to exec@billboard.com.

RAISING FUNDS, LOOKING FOR CURES
The T.J. Martell Foundation’s 31st annual Awards Gala
touches down Oct. 10 at the Marriott Marquis in New York.

| This year’s fund-raiser will honor former President Bill Clin-

ton (humanitarian of the year) and music
industry veteran Clarence Avant (artistic
achievement). In addition to presenting
Clinton with his award, Sheryl Crow will
perform. The event’s silent auction in-
cludes one-of-a-kind experiences with
Clive Davis, Hilary Duff and the Yankees.
For more info and to purchase tickets, log
on to timartellfoundation.org.

AVANT ARNOLD TURNER/WIREIMAGE.COM
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Music now offers incred ble opgortunities.
And if you have anything to do with the tusiness
of music, MIDEM is the source.

Only the world's definitive music market brings
tcgether so many key international players under one
rcof — with 10,000 profassionals from the recording,
publishing, digital & mctile, audio/video and the

live sectors, MIDEM is an invalueble source of new
business for the year to come.

® MIDEM is a registeed trademark of Reed MDEM

mider

A Reed MIDEM quality

Register now and
save up to

on the regular participation fee
for MIDEM and the MidemNet Forum by registering
now at: www.midem.com
Altematively, contact JP Bommel - Tel: +(1) 212 284 5130
email: midemusa@reedmidem.com

* Vald for all participants without a stand on registrations made before 31 October 2006

Reed

A member of Reed Exhibitions

MIDEM: 21 - 25 January 2007 « MidemNet Forum: 20 - 21 January 2007
Palais des Festivals, Cannes, France « www.midem.com
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COLUMBIA RECORDS PRESENTS

BOB DYLAN#JOHN MAYER
BEYONCE # LYFE JENNINGS
TONY BENNETT #*MEW
FRANKIE )& BIANCA RYAN
BARBRA:STREISAND
SWITCHFOOT + OASIS
BETTE MIDLER  CHRIS BOTTI
BRUCE:SPRINGSTEEN
DIXIE CAICKS * TEDDY GEIGER

| MAT KEARNEY #JAMES TAYLOR |

" FIVEIFORIFIGATING
SANDI THOM ¥ PETE YORN e
LOSTPROPHETS*BOWWOW &
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JORN LEGEND  DREAMGIRLS
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